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Rookies May Be MTV Change Tempos 
36th Grammys' Networks Adapt To Keep Pace 
Biggest Winners • BY DEBORAH RUSSELL 
II BY MELINDA NEWMAN 
and ED CHRISTMAN 

NEW YORK—The night may have 
belonged to Whitney Houston, David 
Foster, and Alan Menken, but the big 
winners in the 36th annual Grammy 
Awards could turn out to be Toni 

obit 
HOUSTON BRAXTON 

Braxton and Digable Planets. In ad-
dition to their awards, the newcomers 
can expect to see a sales pop for their 
debut releases based on exposure via 
the March 1 awards show telecast. 

"Certainly Toni Braxton is a rising 
star, and this gave her a lot more at-
tention and exposure," says Randy 

(Continued on page 92) 

IN H Smith Merges 
Virgin 8t Our Price 
• BY DOMINIC PRIDE 

LONDON—Antitrust authorities 
here are beginning to scrutinize a 

our price 
deal that will see a retailing colossus 
emerge from the fusion of the Virgin 
Retail U.K. and Our Price chains. 
W H Smith Group, which owns 

100% of Our Price and 50% of Virgin 
(Continued on page 97) 

LOS ANGELES—Changes are brew-
ing at the MTV Networks, as MTV 
abandons its plans 
to launch two spin-
off channels and 
industry veteran 
John Sykes re-
places Ed Bennett 
as president of 
VH-1. 
MTV originally 

had planned to de- SYKES 

but two ancillary, 
genre-specific music services in mid-
1993 (Billboard, Aug. 10, 1991) as a 
strategy to cope with the increasing 
fragmentation of popular music. 
But the networks never material-

ized, and MTV Networks chairman/ 
CEO Tom Freston now says there are 
"no plans to move forward" with 
MTV's goal to split into three sepa-

ii 

rate entities. He cites restrictive ca-
ble reregulation and a shrinking 
channel capacity as the primary rea-
sons. 

"This is the worst time to launch a 
new service," says Freston, noting 
that the much-ballyhooed "500-chan-
nel universe" is still light years away. 

In fact, Bell Atlantic Corp. and 
Tele-Communications Inc. called off 
their $20 billion-plus merger in late 
February, blaming the collapse large-
ly on cable TV rate rollbacks. Time 
Warner Inc. recently announced its 
plans to delay the test of its interac-
tive network in Orlando, Fla. (see sto-
ry, page 95). And home shopping gi-
ant QVC reportedly is struggling to 
find space on the cable wire for its 
new shopping service, Q2. 
MTV's music programming team 

has made the type of internal 
changes necessary to relieve any 

(Continued on page 95) 

IRS' Kennedy Rose Walks The 
Line Between Country, Rock 
BY PETER CRONIN 

NASHVILLE—While Nashville 
has always had its share of out-
laws—artists who stubbornly kick 
at the stall of coun-
try music conformi-
ty—few have com-
bined mainstream 
songwriting success 
and boundary-bust-
ing artistry as 
seamlessly as Mary 
Ann Kennedy and 
Pam Rose. 
As a songwriting team, the two 

singer/multi-instrumentalists 
have helped propel the careers of 
some of country's biggest stars, 
writing hit songs for everyone 

KENNEDY ROSE 

from Lee Greenwood to Restless 
Heart to Patty Loveless. As the re-
cording duo Kennedy Rose, they 
have inspired and influenced art-
ists like Pam Tillis and Emmylou 

Harris with a dis-
tinctly female point 
of view and some of 
the most adventur-
ous pop music ever 
to emerge from Mu-
sic City. 
The duo's first al-

bum, released in 
1989 on Sting's Pan-

gaea Records, has sold about 
100,000 units on the strength of a 
sound marked by distinctive duet 
harmonies, unique acoustic instru-

(Continued on page 67) 

Mercury Rises 
For Kyrkjebo 

After Olympics 
II BY ERIK VALEBROKK 

OSLO—The face and voice of art-
ist Sissell Kyrkjebo captivated 

millions of TV 

ON 

t viewers world-wide during 
the Olympic 
Games in Lille-
hammer. 
Already a 

star in her na-
tive Norway, 

KYRKJEBO Kyrkjebo sang 
the "Olympic 

Hymn" during the game's open-
ing and closing ceremonies. At the 

(Continued on page 91) 

Beatlesque Bands 
Embark On Their 
Own Fab Forays 
3 BY CRAIG ROSEN 

LOS ANGELES—Thirty years after 
the Beatles first landed on American 
soil, the band's influence can still be 

THE GREENBERRY WOODS 

felt as an almost constant stream of 
acts attempts to mine the mix of 
songwriting craft, vocal harmonies, 
and melody that put the Fab Four 
atop the charts. 

(Continued on page 90) 

MMI Fpul 
SPOTLIGHT THE BILLBOARD 

SEE PAGE 71 
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Producer. Arranger. Songwrite] Fourplay key-
boardist. Million seller. Grammy winner. 

Celebrated Collaborator. Talent scout. Jazziz Artist 

Of The Decade. And despite all that, he's restless, 

restless 
He delivers his first solo album in four years. 
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New Acts Help PolyGram To Profit In '93 
CFO Cook Also Cites Film Activity, Motown Buy 
• BY DON JEFFREY 

NEW YORK—PolyGram's sales and prof-
its took double-digit leaps in 1993 on the 
strength of new and established acts and 
stepped-up activity in film and home video. 
For the year, PolyGram's net profit 

jumped 20.6%, to $316 million from $262 
million in 1992, on a 12% rise in net sales to 
$3.82 billion from $3.41 billion. Operating 
income (before taxes, interest payments, 
and other charges) went up 17.9%, to $480 
million from $407 million. 
Netherlands-based PolyGram says in-

come from North American operations 
doubled in the year. At a press conference 
in London, CFO Jan Cook said U.S. sales in-
creased 18% last year, 4% of which was due 
to the acquisition of Motown Records. 
CEO Alain Levy attributes the profit 

gains to "a mixture of things. Our sales 
were more healthy. We had quite a lot of 
new artists, who have lower royalty rates. 
There was progress in manufacturing and 
distribution. And we were containing mar-
keting costs to reasonable rates." 
The gross profit margin rose to 47.3% in 

the year from 47.1% in 1992, despite the re-
cession in Europe and Japan and invest-
ments in music and film that were "sizably 
up over last year," according to Levy. 
PolyGram has been successful with such 

new or emerging acts as Salt-N-Pepa, the 
Gin Blossoms, the Cranberries, and Ace Of 
Base (for which it holds rights outside the 
U.S.). 
The company released a record 30 al-

bums that sold more than 1 million copies 
worldwide. The best sellers were Bryan 
Adams' "So Far So Good" (A&M), more 
than 7 million units worldwide; Sting's 
"Ten Summoner's Tales" (A&M), nearly 5 
million units; and U2's "7,00ropa" (Island), 
more than 4 million. Pop music accounted 
for 69% of PolyGram's total sales. 
The proportion of hits to catalog in the 

sales mix shifted in favor of current re-
leases. PolyGram said the mix used to be 
50-50, but now only 35%-40% of music sales 
come from catalog. 

Joint ventures in music—including the 
London, Big Life, Gee Street, Perspective, 
Biv Ten, and Go! Discs labels—were weak 
last year. Levy says, "The U.S. was a bit 
slow in '93. But they're having a flying 
start in '94. You have to be very patient 
with startup labels." 
While pop music sales rose 13% in the 

year, classical music was flat. Levy says, 
"The recession tends to affect classical 

sales more, especially in a country like Ja-
pan. And we were probably hurt by the 
emergence of budget classics in a big 
way." Classical music accounted for 12% of 
PolyGram's revenues. 

Despite the recession in Japan, Levy 
says sales grew 31% in the Far East, 
"driven mainly by local repertoire." He 
also points out that Southeast Asian ter-
ritories contributed to the sale of 7 mil-
lion copies of the Bryan Adams album in 
just six weeks. 

Music publishing was a growth area 
in 1993. Levy says, "Since 1986, it has 
grown from nothing to a $150 million 
company with double-digit profitabili-
ty." 
PolyGram made a big push into mov-

ies and home video last year, releasing 
13 films theatrically. "Posse" was the 
biggest hit, taking in $18 million at the 
box office. Levy says the company 
would release between 10 and 15 films 
this year. Filmed entertainment ac-
counted for 9% of revenues. 
Home video performed "better" than 

expected, according to Levy. PolyGram 
shipped 200,000 copies of "Posse" and 
100,000 of "Kalifornia"—both "above 

expectations," he says. The company, 
which has been in the sell-through video 
business for several years with sports, 
children's, and music video product, will 
be repricing rental movie titles for sale 
for the first time in the fourth quarter 
of '94, with "Posse" as the lead title. 
As for the emerging interactive multi-

media field, Levy says PolyGram will be 
working with its 75% owner, Philips 
Electronics, to develop software. 
"There may be some joint ventures, es-
pecially in the area of games," he says. 
Motown has a joint venture with Philips 
Media to develop video games. 
Levy expresses confidence about 

1994. "We have an exciting release 
schedule. I also feel very good about us 
breaking new acts. There's Zhane on 
Motown. And I think the Soundgarden 
album is going to make a lot of noise, 
and I don't mean that in a literal sense." 
On the day the financial results were 

released, PolyGram's stock soared 
$2.125 a share in New York Stock Ex-
change trading, closing at $40.375. 

Assistance in preparing this story was 
provided by Dominic Pride in London. 

Magazines Are Warner's Latest 
Venture Into Direct Marketing 

• BY DON JEFFREY 

NEW YORK—Warner Music Enterprises' 
latest ventures into direct marketing, 
which bypass retail and established music 
video outlets, represent further steps to-
ward marketplace autonomy on the part 
of a major label. The company is teaming 
with the publisher of Raygun to offer a 
music magazine called Huh that will allow 
readers to order recordings reviewed in its 
pages over the telephone or by mail. 

This news comes a month after the an-
nouncement that Warner and three other 
major record companies are planning to 
start their own music video channel in the 
U.S. to challenge MTV's dominance. 
The creators of Huh say they are aim-

ing to better exploit new multimedia op-
portunities and to better expose new musi-
cal acts. But retailers, still steaming over 

the majors' low-priced record club offers, 
complain that they are being slighted in 
their own efforts to break the labels' new 
artists. 

In addition to Huh, which will debut in 
September, Warner Music Enterprises dis-
tributed this month the first issue of an-
other music periodical, New Country Mag-
azine, for $2.98. The magazine, launched 
simultaneously in the U.S., Canada, Ger-
many, and England, will include a CD or 
cassette with songs by 10 new and upcom-
ing country acts each month (Billboard, 
Nov. 27, 1993). Both magazines incorpo-
rate direct selling of music, which is pro-
vided by all the major record companies 
and many independent labels. 

Chris Linen, president of Warner Music 
Enterprises, says he is working on jazz 
and children's music magazines in the 

(Continued on page 93) 

THIS WEEK IN BILLBOARD 

VIRGIN SETS SIGHTS ON CHINA 
As the pace quickens in the race to conquer new retail markets, 

Virgin Retail is maneuvering to open China's first foreign-oper-

ated music store. Steve McClure reports on the company's Far 

East expansion plans. Page 41 

COUNTRY'S QUIET MUSIC VIDEO COUP 
Still wondering whether the country genre is still booming? On 

the Top Music Video chart, all signs say yes. In the past year, 

country artists and their longform videos have quietly taken 

control of the chart. But even as titles from the genre's heavy 

hitters log higher sales, the publicity machine is strangely silent. 

Edward Morris has the story. Page 75 
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Video Getting A Boost At Wal-Mart 
Sell-Thru, Rental Suppliers Are Beneficiaries 
• BY SETH GOLDSTEIN 

NEW YORK—Slowly but surely, 
Wal-Mart is boosting its commitment 
to home video sell-through and rent-
al. It's a boost to a business that's 
been denigrated as old-fashioned by 
apostles of the new media. Wal-Mart 
has accepted prerecorded cassettes 
at a time when the mass merchant 
has "a lot of options," says Terry 
Monroe, head of C&M Video, a part-
ner in the chain's rental activity. 
The boost's chief beneficiary on the 

sales side is GoodTimes Home Video, 
which has widened its direct-sales 
pipeline via a new Wal-Mart display 
that features six copies each of 120 
theatrical and nontheatrical titles at 
$5.96 suggested list. Some 50% of all 
Wal-Mart stores have the unit. 
The display is the latest of several 

GoodTimes-supplied racks that carry 
everything from computer software 
to Richard Simmons fitness tapes. 
Trade sources say another display 

will surface later in 1994, this time in-
cluding a second supplier. 
GoodTimes could use its Wal-Mart 

presence to sign studios, eager for in-
creased mass-merchant exposure, to 
distribution deals. Talks about ex-
panding its sell-through catalog are 
under way, says a source. 

Rental titles, meanwhile, are find-
ing a place in Wal-Mart's Super-
centers through two companies, Dal-
las-based Cevaxs and C&M Video in 
Effingham, Ill. Each should finish 
the year with approximately 40 Su-
percenter concessions that stock 
2,000-3,000 cassettes in 800-1,500 
square feet. Only hard R- and X-rated 
titles are excluded from the "family 
atmosphere" mix, according to 
C&M's Monroe. 
Monroe expects Wal-Mart to open 

100 Supercenters, averaging 188,000 
square feet, this year. Executives 
were unavailable for comment, but 
Wal-Mart previously acknowledged 
that it planned to widen rental outlets 

Big Bids In The Wings For 
Sesame Street Video Rights 
B BY EILEEN FITZPATRICK 

LOS ANGELES—Sesame Street vid-
eo and audio titles could become one 
of the industry's most expensive chil-
dren's properties, as at least six com-
panies are said to be eager bidders 
for the licensing rights to Big Bird 
and company. 

Industry sources say that Chil-
dren's Television Workshop, the cre-
ator of Sesame Street, is asking for 
$20 million-$25 million for a five-to-
seven-year distribution deal. 
The price does not include new-

technology rights, which are with 
Electronic Arts Kids for the next 
three years. 
CTW group VP Marjorie A. Kalins 

does not confirm the asking price, but 
says the franchise "may be a bigger 
deal than Nickelodeon," which 
fetched a reported $20 million from 
Sony Wonder in 1993. 
Sony Wonder apparently is a lead-

ing contender for "Sesame Street," 
as are Buena Vista Home Video and 
A*Vision. Not too far behind are 
Western Publishing, which currently 
distributes the audio line, and Repub-
lic Pictures Home Video, which al-
ready has an eight-year deal with 
crw for "3-2-1 Contact," "Ghostwrit-
er," and selected animated product. 
The key to the deal, says Kalins, 

will be the audio contribution. "We're 
upping the stakes as far as our expec-
tations," she says, "because we're 
looking to combine audio and video 
and want someone who is effective in 
the multimedia business." 

Since 1986, "Sesame Street" videos 
have been distributed by Random 
House Video, which retains rights 
through 1995. 
Random House has about 30 titles 

in the catalog and releases about one 
title per quarter. According to CTW, 
several titles in the line have sold in 
excess of 1 million units. 

Despite its brand-name recogni-
tion, sources familiar with the line 
say video product based on the 26-
year-old TV show has not performed 
well in the market. 

"Quality-wise, there's no question 

that it's good product, but it is old 
and dated," says one supplier. 
Others blame Random House for 

its lack of marketing commitment. 
Some say Random House has not 
concentrated on its video line and has 
focused instead on its book divisions. 
"Random House does not operate 

as a video company," says a source 
close to the company. "They could 
quadruple sales, but I don't believe 
they have ever been ready to take the 
risk." 
Although Kalins says Republic has 

given CTW "unflagging commit-
(Continued on page 95) 

now limited to about a dozen loca-
tions. "It looks like Wal-Mart proba-
bly has embraced a video store-with-
in-a-store concept," says Monroe. 
"They consider it a contributing fac-
tor to get people inside." A Cevaxs 
source adds, "They're happy with 
us." 
The two companies don't compete 

geographically, allowing Monroe and 
Cevaxs owner Jack Silverman to 
compare notes. Cevaxs focuses pri-
marily on the South and Southwest, 
C&M everywhere else. "Basically, 
we're national," says Monroe, point-
ing to store openings from Alaska to 
Massachusetts. "We elected to take 
the rest of the territories." 
Cevaxs differs from C&M in anoth-

er regard: Its Video Center conces-
(Continued on page 95) 

Hughes: Background Music 
Not Exempt From Royalties 
• BY BILL HOLLAND 

WASHINGTON, D.C.—A leading 
House lawmaker told tavern and 
restaurant owners that background 
music in their establishments can-
not be served up free of royalties if 
it is used to pamper or relax cus-
tomers. 

Rep. Bill Hughes, D-NJ., chair-
man of the House Intellectual Prop-
erty Subcommittee, during hear-
ings Feb. 23 and 24 concerning com-
plaints about performing rights 
groups' music-license fees, said that 
Congress may want to refine the 
language of the copyright law that 
deals with incidental, no-charge 
background music, but balked at 

the suggestion that small business-
es should be able to enhance their 
trade by using copyrighted music 
without licenses. 

In response to restaurant and 
small business complaints (as ex-
pressed by the National Licensed 
Beverage Assn. and the National 
Restaurant Assn.), the subcommit-
tee has under consideration H.R. 
3288, sponsored by Reps. Craig 
Thomas (R-Wyo.) and Ed Pastor (D-
Ariz.). The bill would create an ex-
emption to the copyright law for 
small businesses that use radio and 
TV equipment—provided the per-
formance of the music is "inciden-
tal" to the main purpose of the es-

(Continued on page 17) 

R.E.M. Spells Inspiration. Presidential senior advisor George Stephanopoulos 
congratulates the members of R.E.M., who were honored Feb. 28 with the first 
Patrick Lippert Award at a Rock The Vote benefit presented by MTV in New 
York. The award recognizes individuals who have inspired young people to 
participate in the political process. Lippert, the former executive director of Rock 
The Vote, died last July. Pictured, from left, are R.E.M. members Michael Stipe, 
Peter Buck, Bill Berry, and Mike Mills, and Stephanopoulos. The event raised 
$150,000 for Rock The Vote. 

Matsushita Wins Race To Bow Vid CD 
II BY STEVE McCLURE 

TOKYO—Matsushita has beaten oth-
er backers of the new Video CD for-
mat to the punch with its Feb. 23 an-
nouncement that it will begin selling 
the industry's first Video CD system 
in Japan April 1 (Billboard, March 5). 
The player is part of the SC-VC 10 

minicomponent system, which also 
comprises an analog cassette deck, 
AM/FM radio, and two speakers. The 
system will be available in Japan at a 
retail price of 125,000 yen ($1,190), 
and will be made available in North 
America and Europe sometime this 
summer, according to Matsushita of-
ficials. Overseas pricing levels have 
yet to be decided, but the officials 
added that they are hoping for over-
seas sales of 100,000 units for 1994. 
The Video CD player can play 74-

minute Video CD movies based on 
the MPEG-1 standard and also will be 
able to play audio CDs and CD 
Graphic software. 

Initial monthly production will be 
3,000 units, and Matsushita projects 
that 1994 sales of the SC-VC 10 will 
total 200,000 units in Japan. 
The Video CD format was estab-

lished last August by Matsushita, 
Sony, Victor Company of Japan 
(JVC), and Philips. Of the four com-
panies, Sony was the only one to have 

announced anything like a specific 
plan to introduce a Video CD unit, 
saying that it was looking at mid-
1994. 
But for once, Matsushita—some-

times referred to as "maneshita," or 
copycat—has been first out of the 
gate. 
At press time, executives from 

Sony and Philips could not be reached 

for comment. 
A Matsushita spokesman says the 

Video CD system isn't designed to 
compete with the existing laserdisc 
format, which dominates Japan's 
huge karaoke industry. "Video CD's 
picture quality is closer to that of 
VHS than laserdisc," says the 
spokesman, adding that while Matsu-

(Continued on page 95) 

Music Labo Is Latest Japanese Trade To Fold 
TOKYO—Japan's worst postwar re-
cession has claimed a new victim: the 
weekly music trade publication Music 
Labo. The magazine ceased publica-
tion Feb. 28 due to declining ad reve-
nues. 
Music Labo's demise follows the 

1993 folding of trade publication Nik-
kei Entertainment, which also found 
it hard to attract advertisers in Ja-
pan's recessionary climate. The shut-
down of the two magazines leaves 
Original Confidence (known as "On-
con") as the only serious music trade 
publication in Japan. 
Music Labo was established in 1970 

by daily broadcast industry trade pa-
per Dempa Shimbun; in 1977 it be-
came a joint venture of Dempa and 
Billboard parent BPI Communica-
tions. 

Since its inception, Music Labo has 
had a solid reputation as a fair and 
accurate guide to the Japanese music 
industry and, through translated Bill-
board articles, to the international 
music business. 
Music Labo also featured exten-

sive Japanese charts as well as select-
ed Billboard charts. The magazine's 
weekly top 10 singles and albums 
charts were a regular feature of Bill-
board's "Hits Of The World" section. 
It has not yet been decided what will 
replace them in Billboard. 
Music Labo will continue to exist 

as a corporate entity, handling Bill-
board subscriptions and sublicensing 
activities in Japan. 
The magazine had six full-time em-

ployees and five part-time staffers. 
STEVE McCLURE 

Court Rules That 
Fogerty May Seek 
Attorney's Fees 
WASHINGTON, D.C.—A unani-
mous Supreme Court ruling giving 
singer-songwriter John Fogerty the 
right to ask for attorney's fees from 
a lawsuit he won as a defendant 
means that New York and Los Ange-
les courts must level the playing field 
for defendants in fee awards in copy-
right infringement cases. 
The ruling, reversing an appeals 

court decision, said that the 9th Dis-
trict U.S. Court of Appeals in Los An-
geles had used the wrong standard, 
and "erroneously held" that the pre-
vailing defendant should be held to 
"a more stringent standard than that 
applicable to a prevailing plaintiff." 
The New York appeals court has ap-
plied the same standard overturned 
by the Supreme Court in other cases. 
Courts across the country now 

may be presented with fewer weak or 
meritless copyright infringement law 
suits because of the possibility that 
defendants can recoup legal fees, ac-
cording to the lawyer who argued the 
case for Fogerty. 

"It's my feeling, and the feeling of 
those in the music industry that I've 
talked to ... that, yes, there will prob-
ably be fewer frivolous cases on the 
part of plaintiffs," says attorney 
Kenneth Sidle, whose oral argument 
was his first appearance before the 
court (Billboard, Dec. 18, 1993). 

Sidle also says that the repercus-
sions of the case might extend be-
yond music cases into other much-liti-
gated intellectual property areas, 
such as computer software. 
The decision will give Fogerty the 

legal clout for a new hearing before 
the Los Angeles appeals court to ask 
for reimbursement for attorney's 
fees that he incurred while defending 
himself and the rights of his song 
"The Old Man Down The Road." 
Fantasy Inc., which owns the copy-

right to the song "Run Through The 
Jungle," written during Fogerty's 
Creedence Clearwater Revival days 
in the '70s, had sued over the tune, al-
leging that the 1985 song was merely 
a rewrite of "Jungle." 
A jury in San Francisco District 

Court found that Fogerty had not in-
fringed on the "Run Through the 
Jungle" copyright. 

(Continued on page 95) 

BILLBOARD MARCH 12, 1994 



funk. soul. jazz. peace. love, joy. 

it's all relative. 

brother sister 
the new album from 

the brand new heavies 
featuring the single 

DREAM ON DREAMER 

PRODUCED BY THE BRAND NEW HEAVIES 

EXECUTIVE PRODUCER: MICHAEL ROSS 

MANAGEMENT: WILDLIFE ENTERTAINMENT/UK 

in stores march 22 
on tour soon 

92319 

THE ATLANTIC GROUP 
DIstrIbuterl by the Allan%lc Group 
ce1 994 Dellcoous Vinyl, Inc 



.;¡¡. 
Aller.difearmacee 

ripidd  COMPOSITION AWARDS 

JANET JACKSO 
That's The Way Love Goes 
Best R&B Song 

LUCINDA WILLIAMS 
Passionate Kisses 
Best Country Song 

REGINA BELLE 
A Whole New World (Aladdin's Theme) 
Best Pop Performance by a Duo or 
Group with Vocal 

MEAT LOAF 
I'd Do Anything For Love (But I Won't Do That) 
Best Rock Vocal Performance, Solo 

RAY CHARLES 
A Song For You 
Best R&B Vocal Performance, Male 

SADE (PRS) 
No Ordinary Love 
Best R&B Performance by a Duo or 
Group with Vocal 

KENNY G 
Forever In Love 
Best Instrumental Composition 

ELLIOTT CARTER 
Carter: Violin Concerto 
Best Contemporary Composition 

DIGABLE PLANETS 

Rebirth of Slick (Cool Like Dot) 
Best Rap Performance by a Duo or Group 

PAUL WINTER CONSORT 
Spanish Angel 
Best New Age Album 

PAT METHENY GROUP 
The Road To You 
Best Contemporary Jazz Performance 
(Instrumental) 

NATALIE COLE 
Take A Look 
Best Jazz Vocal Performance 

MILES DAVIS 
Miles And Quincy Live At Montreux 
Best Large Jazz Ensemble Performance 

DWIGHT YOAKAM 
Ain't That Lonely Yet 
Best Country Vocal Performance, Male 

BROOKS & DUNN 
Hard Workin' Man 
Best Country Performance 
by a Duo or Group with Vocal 

ALAN MENKEN 
A Whole New World (Aladdin's Theme) 
Song of the Year 

Aladdin 
Best Musical Album For Children 

Aladdin 
Best Instrumental Composition 
Written For A Motion Picture 
Or For Television 

A Whole New World (Aladdin's Theme) 
Best Song Written Specifically For 
A Motion Picture Or For Television 

ASLEEP AT THE WHEEL 

featuring: Johnny Gimble, Chet Atkins, 
Vinte Gill, Marty Stuart, and 
Reuben "Lucky Oceans" Gosfield (APRA) 

Red Wing 
Best Country Instrumental Performance 

THE NASHVILLE BLUEGRASS BAND 
Waitin' For The Hard Times To Go 
Best Bluegrass Album 

DC TALK 
Free At Last 
Best Rock Gospel Album 

STEVEN CURTIS CHAPMAN 
The Live Adventure 
Best Pop/Contemporary Gospel Album 

SELENA 
Live 
Best Mexican/American Album 

B.B. KING 
Blues Summit 
Best Traditional Blues Album 



DAVID FOSTER 
I Will Always Love You 
Record of The Year 

The Bodyguard - Original Soundtrack Album 
Album of the Year 

When I Fall In Love 
Best Instrumental Arrangement 
Accompanying Vocal(s) 

Producer of the Year 

GLORIA ESTEFAN 
Mi Tierra 
Best Tropical Latin Album 

MusiCares Person of 
the Year 

BUDDY GUY 
Feels Like Rain 
Best Contemporary Blues Album 

THE CHIEFTAINS (PRS) 
The Celtic Harp 
Best Traditional Folk Album 

NANCI GRIFFITH 
Other Voices/Other Rooms 
Best Contemporary Folk Album 

INNER CIRCLE 
Bad Boys 
Best Reggae Album 

RY COODER 
A Meeting By The River 
Best World Music Album 

ALBUM OF THE YEAR PRODUCERS 

STING (PRS) 

If l Ever Lose My Faith In You 
Best Pop Vocal 
Performance, Male 

Ten Summoner's Tales 
Best Music Video - Long Form 

WALTER OSTANEK AND 
HIS BAND (SOCAN) 
Accordionally Yours 
Best Polka Album 

GEORGE MARTIN (PR)) 

The Who's Tommy - Original Cast 
Recording 
Best Musical Show Album 

PETE TOIAINSHEND(PRn 
The Who's Tommy - Original Cast 
Recording 
Best Musical Show Alb JR1 

PETER GABRIEL (PR)) 
Steam 
Best Music Video - Short Form 

BABYFACE 
The Bodyguard - 
Original Soundtrack 
Album 

Album of the Year 

edw 
L.A. REID 
The Bodyguard - 
Original Soundtrack 
Album 
Album of the Year 

BEBE WINANS 
The Bodyguard - 
Original Soundtrack 
Album 

Album of the Year 

And Special Congratulations to 

DOLLY PARTON 
for her song 

I Will Always Love You 
that contributed so greatly to the success of 
The Bodyguard - Original Soundtrack Album 

TONI BRAXTON 
Best New Artist 

Another Sad Love Song 
Best R&B Vocal 
Performance, Female 

DAVE GRUSIN 
Mood Indigo 
Best Arrangement On An 
Irstrumental 

JEREMY LUBBOCK 
When I Fall In Love 
Best Instrumental Arrangement 
Accompanying Vocal(s) 

JOE HENDERSON 
Miles Ahead 
Best Jazz Instrumental Solo 

So Near, So Far (Musings For Miles) 
Best Jazz Instrumental Performance, 
Individual or Group 

SPECIAL CITATIONS 

BILL EVANS 

Lifetime Achievement 
Award 

ARETHA FRANKLIN 

Lifetime Achievement 
Award 

CURTIS MAYFIELD 
Grammy legend Award 
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Commentary 
For Want Of A Band, An Artist Lost? 
• BY DAVID FLITNER 

In a band, to bend Orwell a bit, it some-
times seems that all members are equal, 
but some members are more equal than 
others. Contributions vary; there are 
those who are prominent and those who 
support. Perhaps it is this apparent dis-
parity in roles that tempts prominent per-
formers, often on the advice of their han-
dlers or record label executives, to jettison 
their bands in pursuit of greater glory or 
art via the solo career. 
Pop music history is littered with the 

discarded bodies (so to speak) of partners 
and co-writers who, at some point, came to 
be considered superfluous. In the '60s, Big 
Brother and the Holding Company were 
routinely ridiculed for what was felt to be 
the near-amateur nature of their musical-
ity. Janis Joplin could (of course) do bet-
ter. But who will deny the gritty honesty 
of the band's work together, which is still 
regarded, as a whole, as memorable? Did 
Jimi Hendrix ever exceed the raw excite-
ment of "Fire" or the truly haunting lyri-
cism of "The Wind Cries Mary"? Those 
songs carry his name, but they are also the 
product of the sound, character, and expe-
rience of Noel Redding and Mitch Mit-
chell. With no disrespect for his obvious 
prowess, it may be observed that mention-
ing Michael McDonald most likely brings 
to mind his work with the Doobie Broth-
ers. Chrissie Hynde reportedly dismissed 
Martin Chambers, the only other original 

member of the Pretenders, for insufficient 
"feel," a critique likely to surprise a stu-
dent of the Pretenders' music. 

It goes without saying that there are 
occasions when ensemble members sim-
ply feel the need—for better or worse— 
to move in disparate directions: Paul Si-
mon, Sting, Bruce Springsteen, Bruce 
Hornsby. But it must also be said that 
sometimes creative egos just don't know 

'Sometimes 
creative egos 
don't know 
how good 
they've got it' 
David Flitner 
composes and records 
with THINLINE in the 
Boston area. 

how good they've got it, artistically speak-
ing. 
One of the joys of collective activity in 

music is the joining of capabilities and 
personalities, which produces an intangi-
ble yet vital quality and yields something 
special. Consider Mary-Chapin Carpen-
ter as an example of one whose work is 
fashioned by specific and unique individu-
als. Listen to the quiet beauty of her col-
laboration with creative partner John 
Jennings, a guitarist and co-producer 
whose skills and tastefulness are, one 

CANADIAN CONNECTION 
Thank you for your well-phrased com-
ments regarding Sarah McLachlan ("Mu-
sic To My Ears," Billboard, Jan. 8). While 
Sarah's parents are American, we take 
pride in her Canadian (and especially 
Bedfordian) connection. 
From Neil Young to Bryan Adams, 

from McLachlan to fellow Nova Scotians 
Anne Murray and the Rankin Family, we 
Canadians have a lot to be proud of. Yet 
it is often a source of frustration that 
some facets of this great industry seem to 
forget Canada's considerable contribution 
to and influence upon it simply because 
we exist above the 49th parallel. Thank 
you for always being a publication that 
keeps a balanced perspective of the inter-
national music and radio scene. 

Lisa Akizuki 
Program director 

96.5 SUN-FM 
Bedford, Nova Scotia 

WORTHY CAUSES? 
Forgive me if I don't genuflect every time 
I hear about another charity event. These 
concerts, recordings, or TV shows are os-
tensibly produced to help the homeless, 
hunger, the environment, AIDS, or any 
number of worthy causes. If the average 
person only knew how much of his or her 
charity dollar goes for lavish buffets, lim-
ousines, valets, chic hairstylists, first-
class airfares, suites, and the general 
pampering of these stars, they'd be sick. 

LETTERS 

senses, inexorably part of what makes 
Carpenter's music so appealing. 
But as a talented artist like Carpenter 

continues to rise in stature, there is al-
ways the danger of a conceptual short cir-
cuit, which assumes that what is good 
about an artist's work is the individual 
alone, and not the sum total of talent with 
which that artist is surrounded. 

While a decision to part company with 
longtime band mates or collaborators is 
ultimately up to an artist, he or she often 
receives counsel on such a move from 
managers, record company executives, 
and other advisers. The logic (or, to be 
more precise, the profit motive) behind 
such a decision probably reflects the per-
ceived need for easier compartmentaliza-
tion of product, the hope of more tightly 
focused imagery and excitement, and just 
plain short attention spans. 
Why are people so quick to think that 

artists would be enhanced by removal 
from the very context of creative chemis-
try that spurred them to unique expres-
sion in the first place? They may sell more 
records (for a while). More people may 
know their names (for now). But are they 
making better music? 
The next time an artist's success tempts 

someone to suggest tearing up that which 
is working just fine, it might be nice for 
the artist to listen patiently and then ob-
serve, with Orwell, "Very ingenious ... 
but how much better not to have said it." 

But that's precisely the problem; none of 
us really knows. We don't know who han-
dles these contributions, how much excess 
waters the gift down, where exactly the 
money goes, and when. Supposedly, some 
money finally gets to its designated char-
ity, and is then further watered down un-
til the individual donation is a fraction of 
what was intended. A charity is, after all, 
a public trust, but the public never re-
ceives an accounting. What we do receive 
is another unctuous speech by a celebrity. 
We are the world, all right. 

Harry Farag 
President/Owner 

Street Gold Records 
Merrillville, Ind. 

INDUSTRY CATCHES UP WITH SKA 
The front-page article on ska music 

(Billboard Report, Jan. 15) shocked, en-
thralled, and scared me. As a self-pro-
fessed "rudeboy-skinhead" since 1987, 
I've been following the growth of the mu-
sic from the ground up, and am delighted 
to see the industry finally catching up to 
the real sound of young America. 
Through personal contacts, writing about 
ska in a local underground 'zine, and by 
writing a sociology master's thesis on the 
phenomenon of the subculture that has 
grown around ska music, I can heartily 
confirm the network that has supported 
the music these past years. 
What impact greater industry involve-

ment will have on this musical form scares 

me, however. Perhaps the Bosstones only 
went to No. 187 because they have been 
disowned by the ska network for their 
metal "grunge" sound. Ska is not just slap-
ping together buzzwords like "grunge" and 
"dancehall." Ska will explode if the industry 
realizes that ska is a genre based in R&B, 
jazz, rock, swing, and mento (early Jamai-
can music). Individuals involved heavily in 
this music have been grooming it to be 
something to be around for a long time, like 
rap and hip-hop. Hopefully, ska will flour-
ish in the mainstream with the help of the 
industry, just as it has been doing in the un-
derground for almost 10 years. 

Noah Wildman 
Graduate Student of Sociology 
State University Of New York 

Albany 

CREDIT FOR MANAGERS 
Although Bob Darden's column accurately 
pinpoints the release of Amy Grant's "Age 
To Age" as the turning point in Christian 
music (Billboard, Feb. 19), the column 
failed to credit Grant's managers, Mike 
Blanton and Dan Harrell, for assisting in 
"forcibly dragging gospel music into a 
brave new world." Clearly, Blanton and 
Harrell must be credited for having the vi-
sion and wisdom to nurture and guide the 
tremendous talent that is Amy Grant. 

F. Casey Del Casino 
Attorney 

King & Ballow 
Nashville, Tenn. 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. 

Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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• BY ERIC BOEHLERT 

NEW YORK—A folk star was born 
last year in the person of Iris De-
Ment. The 33-year-old singer/song-
writer with an 
angel's voice 
wowed fans and 
critics with time-
less tales of fam-
ily and love from 
her debut re-
cord, "Infamous 
Angel." Now, on 
the eve of her 
second release, 
"My Life" (due April 12), Reprise/ 
Warner Bros. is trying to make sure 
DeMent expands her base beyond 
loyal folk-circuit fans. 
The label is using the likes of Jim-

mie Dale Gilmore and Lucinda Wil-
liams (not to mention gold-selling 
Lyle Lovett) as models for De-
Ment's potential growth curve. 
Each of those artists has been able 

DeMENT 

Artists&Music 
POP•RO CK • R&B • RAP • DANCE•COUNTRY•LATIN•CLASSICAL•JAll•MUSIC VIDEO 

Famous Fans Fuel Talk Windham Hill Lets Good Times Roll 
Of Warner's Ins DeMent 'Session' Set Lauds New Orleans' J&M Band 

• BY CHRIS MORRIS 
to build a career on critically ac-
claimed, slightly left-of-center 
country/folk musings. The label 
hopes DeMent can strike the 
same chord with mature record 
buyers who still relish the thrill 
of discovering new record store 
favorites. 

"She's the real thing," says 
Warner Bros. president Lenny War-
onker. When the label's A&R chief 
in London, Andrew Wickham, 
played a copy of DeMent's 1992 in-
dependent Rounder Records re-
lease for Waronker, "It took 16 
chords" for the president to decide 
to try to sign her, Wickham recalls. 
After seeing her perform weeks 

later at McCabe's Guitar Shop in 
Santa Monica, Calif., the deal was 
done and, in an unusual move, 
Warner Bros. decided to rerelease 
"Infamous Angel" as it was, with-
out any remixing or rerecording. 
For Waronker, the thought of sign-

(Continued on page 101) 

Fat Boys C'right 
Suit Could Set 
Legal Precedent 
III BY MARILYN A. GILLEN 

NEW YORK—A years-old suit be-
tween the Fat Boys and the Miller 
Brewing Co. could make new mu-
sic copyright law by granting pro-
tection to sounds such as "brrr" 
and "hugga hugga." 
A federal judge ruled Feb. 24 

that such sounds are potentially 
copyrightable. 
The now-defunct rap trio the Fat 

Boys filed suit against the beer 
company and other parties in 1988 
after an advertisement for Miller 
Lite aired featuring comedian Joe 
Piscopo (also named in the suit) 
and a trio of heavyset rappers re-

(Continued on page 91) 

i lli Rockin' New Orleans, a retail outlet 
devoted to selling T-shirts, posters, 

.11 

lated to the city's music. She fre-

LOS ANGELES—Mardi Gras has books, and authentic memorabilia re-
just passed in New Orleans, but 
Windham Hill's High Street Records quently found herself answering ob-
will attempt to keep the city's festive r scure questions about various area 
spirit alive through spring with its session players. "I started realizing 
April 12 release of Crescent City that session players had a reputation, 
Gold's all-star "The Ultimate Ses- as well as the people singing the 
sion." songs or fronting the things," she 
The album, produced collectively says. "We started talking about, like, 

by the group and associate-produced who are those session players—you 
by project coordinator Kathy Sebas- know, the ones you hear about all the 
tian, reconvenes surviving members time over and over, who created the 
of one of the most storied session New Orleans sound—and what it 
groups in rock'n'roll and R&B his- would be like to get all those people 

Allen Toussaint lays down a vocal for tory: the house band of Cosimo Ma- together." 
"Tne Ultimate Session." 

tassa's J&M Studios, where legend-   Sebastian was familiar with sever-
ary sessions by such New Orleans ti- al famous local talents, and first 
tans as Little Richard, Fats Domino, est sessions at J&M. floated her idea to Toussaint. 
Lloyd Price, Professor Longhair, Rounding out the group are two "It was a grand idea—I was wish-
Smiley Lewis, and Shirley & Lee later session recruits, pianist/at-rang- ing I'd thought of it first," Toussaint 
were recorded in the '50s. er/producer Allen Toussaint and, on says. "I readily said yes, and she got 
The unit includes drummer Earl guitar, Mac "Dr. John" Rebennack. around to everyone else, and every-

Palmer, tenor and baritone player Al- (The guitar was Rebennack's princi- one else said yes. She got it started 
vin "Red" Tyler, tenorist Lee Allen, pal instrument; he moved to piano af- and moving from the start to the fin-
and pianist Edward Frank, who col- ter his fretting hand was maimed in a ish." 
lectively worked on some of the eatli- 1961 shooting incident in Florida.) Initial studio dates for "The Ulti-

Augmented by nine instrumental- mate Session" took place in Novem-
ists and background vocalists, Cres- ber-December 1992 at Toussaint's 
cent City Gold runs down a program Sea-Saint Studios, without any label 
of classic New Orleans hits—Earl funding. 
King's "Trick Bag," Huey "Piano" Says Sebastian, "Because we felt 
Smith's "Don't You Just Know It," time was of an essence, like we had to 
Little Richard's "Lucille," and the ad- hurry up and do it before something 
dices anthem "Junko Partner"—and happened and we couldn't, we didn't 
a slate of new funk-jazz numbers have time to wait for a record deal... 
penned by Toussaint, Tyler, Reben- So, rather than wait a long time 'til 
nack, and Frank, we could figure that part out, we just 

Crescent City Gold is the brainchild decided to do it ourselves." 
of Sebastian, who formerly ran Good (Continued on page 27) 

Phair Share. Executives of Matador Records and Atlantic Records announce 
that the labels have jointly signed Liz Phair to a long-term worldwide recording 
contract. Phair's debut album, "Exile In Guyville," was released last year on 
Matador. Shown, from left, are Matador co-owners/co-managers Gerard Cosloy 
and Chris Lombardi; Phair; and Atlantic president Danny Goldberg. 

In Song, Shore Was Sophisticated Lady 
• BY IRV LICHTMAN 

NEW YORK—The sophisticated, 
jazzy vocal skills of Dinah Shore 
were equal to the challenges of the 
best Broadway and Hollywood 
songs. But the extent of Shore's tal-
ent was somewhat obscured by her 
early novelty hits and the many years 
of presenting a perky apple-pie image 
on her '50s TV variety show. 

Shore, who died of cancer Feb. 24 
at her home in Beverly Hills at age 
76, often did let her TV viewers in on 
the depth of her singing personality. 
And her recording career, mainly 
though the 1940s and '50s, clearly 
demonstrated her powers to enrich 

the meaning of a lyric, swing a tune, 1951 to 1958. 
or bear the burden of the blues. The Legacy selections, drawn from 
Although her death is likely to be extensive archival masters, include 

memorialized in a novelty hits such as "Buttons And 
few new collec- Bows" and "Baby, It's Cold Outside" 
tions, the cup- (a duet with Buddy Clark), as well as 
board is practical- strong ballads such as "Mad About 
ly bare in the CD The Boy," "Georgia On My Mind," 
era. Her Columbia "Willow Weep For Me," and "They 
years are repre- Didn't Believe Me." An additional ret-
sented on a Co- respective is planned by Legacy for 
lumbia/Legacy re- Ilb-/ release later this year. 
lease as part of SHORE In all, Columbia released 14 albums 
the label's "16 by Shore in the LP era. Shore later 
Most Requested Songs," and RCA recorded for RCA Victor and Capitol, 
has a title, released two years ago, including an album with Andre Pre-
called "Love & Kisses, Dinah," which vin. More recently, Shore's work was 
contains 16 tracks recorded from (Continued on page 91) 

Atlantic Steps Back To Let 
Real McCoy Shine Through 

la BY CARRIE BORZILLO let on The Billboard 200. The album 

LOS ANGELES—"Everyone 
would love to think success hap-
pens because of a marketing ge-
nius, but it's more a combination of 
sticking with an artist and letting 
the music speak for itself," says 
Bob Heatherly, director of market-
ing and sales for Atlantic Nashville, 
of the success of Neal McCoy's 
third album, "No Doubt About IL" 
Heatherly says McCoy's latest 

effort benefited from a great first 
single and McCoy's wildly enter-
taining live performances, instead 
of an intricate marketing plan. 
"We just did the normal things," 

says Heatherly. "We got him on 
TNN's 'Music City Tonight' to set 
up the single. He's been touring 
constantly, doing club dates and 
shows with country stars such as 
Tanya Tucker. TNN and CMT and 
radio gave him great exposure." 
"No Doubt About It," which was 

released Feb. 8, is No. 21 with a bul-
let this week on the Top Country Al-
bums chart and No. 107 with a bul-

hit No. 25 on the Top Country Al-
bums chart in the March 5 issue, 
making McCoy a Heatseekers Im-
pact artist. 
The album's title track, which 

was serviced to country radio Nov. 

1111/ 

McCoy 

7" HEAT 
(SEEKERS 

iivipAcT 

22, is No. 3 with a bullet on the Hot 
Country Singles & Tracks chart 
this week. 
The album and single are Mc-

Coy's most successful releases to 
date. McCoy's 1990 debut, "At This 
Moment," didn't crack The Bill-
board 200 or the Top Country Al-
bums chart. "Where Forever Be-
gins" peaked at No. 58 on the Top 

(Continued on page 95) 
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•LIVING PROOF• 

REALITY 

"I was in Nashville washing clothes to pack for my 
Christmas trip back home to Star, Mississippi. 

Jack Purcell at Warner Bros.INashville called and 

asked me to name the one thing I'd like to have in my 
Christmas stocking. I said 'I don't know,' and he said, 

'How about "Wild One" as a number one record on 
BILLBOARD'S HOT COUNTRY SINGLES AND 

TRACKS chart?' I screamed so loud and kept saying, 

'Are you sure? Is this a joke? No way!' I honestly did 

not believe it. I kept saying, 'Lord, if this is really true, 

thank you! Thank you! Thank you!'" 

It's not a hit until it's a hit in 

Faith Hill, 1994 
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RCA Hopes A&R Moves Will Make It Rock's Top Dog 
Ill BY PAUL VERNA 

NEW YORK—It is ironic that RCA 
Records, home to the King of 
rock'n'roll for two decades, has never 
been hailed as a rock imprint. But if 
the label's newly revitalized A&R 
staff has its way, that will change. 
RCA is trying to establish itself as 

a premier rock and alternative rock 
label, leading the charge with veter-
ans like ZZ Top and the Smithereens 
and newcomers like Boston's Gigolo 
Aunts and the Dave Matthews Band 
from Charlottesville, Va. Its goal is to 
achieve the same level of success in 
rock as it has enjoyed in country, rap, 
and R&B. 
To that end, RCA has revamped its 

A&R staff by appointing industry 
veteran Peter Lubin as VP of A&R. 

Wu-Tang Clan —1 
Readies 'Clean' 

Version Of Album 
NEW YORK—A "clean" version 
of Loud/RCA rap act Wu-Tang 
Clan's debut, "Enter The Wu-
Tang: 36 Chambers," has been 
prepared for release March 15 in 
an effort to reach a broader audi-
ence. 
The alternate version of the al-

bum eliminates potentially offen-
sive language that might inhibit 
radio and video play. According to 
the label, advance orders for the 
"clean" disc hover around 25,000 
units. The original version has 
sold approximately 230,000 units 
since its Nov. 9 release, according 
to SoundScan. 
"We felt there was a much 

broader audience for the message 
that Wu-Tang Clan are offering," 
says Skip Miller, senior VP of 
black music at RCA. "In its origi-
nal form, there was a chance that 
a lot of people might not get to 
hear this record. Our goal was to 

(Continued on page 101) 

Lubin's vast experience in alternative 
rock and blues includes work with 
the Pixies, the Breeders, Frank 
Black, John Campbell, and Scatter-
brain at Elektra, and Robert Cray, 
Michelle Shocked, the Everly Broth-
ers, and the Moody Blues at Mercury 
(Billboard, Feb. 19). 

His first signing is B.B. & the 
Screaming Buddha Heads, a band 
fronted by L.A. blues rocker Allan 
Mirikatani. Produced by Dennis 
Walker, who worked with Cray and 
Campbell, the group's record was re-
leased in Japan through BMG's joint 
venture with Edoya and will be li-
censed to RCA in the U.S. 
RCA also has moved two staffers 

—Lou Simon and Bruce Flohr—from 
other departments into A&R slots. 

Simon, who worked for RCA in 

GIGOLO AUNTS 

special projects, is now senior direc-
tor of A&R. responsible for U.S. re-
leases of acts on RCA's overseas af-
filiates. His first credit is German al-
ternative act Fury In The 
Slaughterhouse, whose single, "Ev-
ery Generation Got Its Own Dis-
ease," jumps to No. 16 on the Modern 
Rock Tracks chart. Fury's interna-
tionally acclaimed debut album 

"Mono" hit the streets here Feb. 15. 
Flohr comes to his post as West 

Coast senior director of A&R/artist 
development from the alternative 
promotion department. His first sign-
ing, with associate director of A&R 
Peter Robinson, was the Dave Mat-
thews Band. 
These appointments round out a 

staff led by 20-year A&R veteran 
Dave Novik, who has been at RCA 
for 18 months as senior VP of A&R 
after serving in various capacities at 
Sony labels. 

In L.A., the department is headed 
by senior VP of West Coast A&R/ 
staff producer Ron Fair. Other staff-
ers include VP of A&R Bennett 
Kaufman, who signed the Smither-
eens; manager of A&R Melissa Ko-

(Con tinued on page 101) 

RIM: 'Bodyguard' Top-Selling Album Of '90s 
U BY CHRIS .  
LOS ANGELES—The soundtrack al-
bum for the Whitney Houston vehicle 
"The Bodyguard" was certified as 
the best-selling album of the '90s in 
February by the Recording Industry 
Assn. of America. 

"The Bodyguard," released by 
Arista, surpassed Garth Brooks' 1990 
release "No Fences," certified for 
sales of 10 million. It is now tied with 
"Dirty Dancing" (1987) and "Satur-
day Night Fever" (1977) as the best-
selling soundtrack albums in history. 
Its sales now equal half of the 22 mil-

"Play" Time. Jive Records executives present R&B artist R. Kelly with a 
platinum award for his album "12 Play" and a gold award for his single "Sex 
Me" during a party at Chicago's Hotel Nikko. Shown, from left, are VP of R&B 
promotion Varnell Johnson, Chicago promotion representative Cheryl Winston, 
senior VP/GM Barry Weiss, Chicago A&R manager Wayne Williams, Kelly, 
manager Barry Hankerson, senior VP of artist development Ann Carli, and 
national director of R&B promotion Larry Khan. 

RECORD COMPANIES. Elektra Entertain-
nient in New York appoints Gary 
Casson executive VP of administra-
tion and Melinda Kelly director of 
music video production. They were, re-
spectively, senior VP of business af-
fairs for Elektra and director's repre-
sentative at Propaganda Films. 
Jay Durgan is promoted to senior 

VP of international for A&M Records 
in Los Angeles. He was VP of interna-
tional. 
Sony Music in Los Angeles pro-

motes Craig Sussman to senior VP of 
business affairs: business develop-
ment, West Coast, and Jon Polk VP 
of business affairs, West Coast. They 
were, respectively, senior VP of busi-
ness affairs, West Coast, and director 
of business affairs in New York. Addi-
tionally, Richard Ellis is appointed di-
rector of new business development 
for Sony Music Special Products in 
New York. He was director of enter-
tainment marketing at Warner Music 

lion units logged by the '80s leader 
and all-time champ, Michael Jack-
son's "Thriller." 
Meat Loaf's "Bat Out Of Hell II: 

Back Into Hell," the 1993 MCA sequel 
to the corpulent singer's 1977 mega-
hit, continued to roll in February, hit-
ting the quadruple-platinum mark. 

First-time platinum album artists 
include R&B debutantes Xscape, 
manic hard-rock unit White Zombie, 
and R&B vocalist Tevin Campbell. 

Attaining gold album sales for the 
first time were Latin group Marco 
Antonio Solis Y Los Bukis (whose 
previous release was certified gold 
under the name Los Bukis) and mod-
ern rock act Belly. 
Country vocalist Ricky Van Shel-

ton simultaneously garnered two 
gold awards, his sixth and seventh, 
for his 1993 album "A Bridge I Didn't 
Burn" and 1992's "Don't Overlook 
Salvation." 

Eazy-E's short-form album, "It's 
On (Dr. Dre 187um) Killer," was cer-
tified multiplatinum; in the short-
form category, sales of 500,000 units 
signify platinum sales. 
Tag Team's unstoppable single 

"Whoomp! (There It Is)" was certi-
(Continued on page 35) 

EXECUTIVE TURNTABLE 

DURGAN 

Merchandising. 
Scott Borchetta is promoted to VP 

of national promotion at MCA/Nash-
ville. He was VP of field promotion. 
Talin Kouyoumdjian is promoted 

to VP of manufacturing and opera-
tions for Priority Records in Los An-
geles. She was director of manufac-
turing and operations. 
Poles Ryder is promoted to direc-

tor of international marketing for li-
censed repertoire at BMG Internation-
al in New York. She was manager of 
international marketing, MCA/Gef-
fen/GRP labels, BMG International. 

SUSSMAN POLK 

Diane Valensky is promoted to di-
rector of regional video promotion for 
Geffen and DGC Records in Los An-
geles. She was video promotion man-
ager. 
Glenn Davis is appointed executive 

VP of Roadrunner Records in Amster-
dam. He was a partner at law firm 
Manatt, Phelps & Phillips. 

INSIBUNITION. Sony Music Distribution 
appoints Olga Economou Western 
regional director of video sales in Min-
neapolis. She was Midwest regional 
sales manager for Strand Home Vid-

BORCHETFA 

MCA Suit Against 
Glenn Frey Could 
Clip Eagles' Wings 
LOS ANGELES—Pending lawsuits 
against Don Henley and Glenn Frey 
may not scuttle a planned Eagles re-
union tour (Billboard, Feb. 26), but if 
new plaintiff MCA Records has its 
way in court, its action could have 
some impact on a new live or studio 
Eagles disc. 
On Feb. 25, MCA, which released 

"The Allnighter" (1984) and "Soul 
Searchin'" (1988), Frey's last two 
solo studio albums, sued the singer in 
L.A. Superior Court, alleging that 
Frey breached a contract with the la-
bel when he notified it that he would 
cease recording for the company. The 
label is seeking a minimum of $5 mil-
lion in damages. 
MCA's suit, which claims that Frey 

owes the company six albums on his 
contract, additionally alleges that any 
cut by the musician as a member of 
the reconstituted Eagles "constitute 
undelivered LPs ... and MCA is enti-
tled to damages measured by the 
sales and profits of such LPs." 
Without having seen MCA's filing, 

Frey's attorney Peter Lopez ac-
knowledges a statement in the MCA 
suit, which says that on Feb. 11, Frey 
notified MCA that he was terminat-
ing the contract under section 2855 of 
the California Labor Code, which lim-
its the duration of personal service 
contracts in the state to seven years. 
The suit maintains that Frey's con-

tract dates from June 1988, when an 
existing agreement was "modified 
and amended." Lopez says, "Our po-
sition is that the last agreement that 
Glenn Frey had with MCA was dated 
1986 ... Glenn Frey is clearly beyond 
seven years in terms of his last 
agreement with MCA." 
MCA's suit virtually duplicates one 

filed by Geffen Records against Hen-
ley last year (Billboard, Feb. 13, 
1993). 

In its action, filed Jan. 28, 1993, in 
L.A. Superior Court, Geffen alleged 
that Henley breached a three-album 
1988 contract with the label. The com-

(Continued on page 90) 

KOUYOUMDJIAN 

eo. Glenn Zimmerman is appointed 
Eastern regional director of video 
sales in Albany, N.Y.; he will move to 
Atlanta shortly. He was national ac-
counts director at Worldvision Home 
Video. 

PUBLISHING. BM! in New York ap-
points Thomas Curry VP, controller, 
and treasurer, and Richard Conlon 
assistant VP of sales and marketing/ 
telecommunications. They were, re-
spectively, controller/treasurer at 
BMI, and a television marketing con-
sultant. 

RYDER MARCIANO 

Derrick Thompson is named cre-
ative manager of urban music for 
BMG Songs, the U.S. division of BMG 
Music Publishing, in New York. He 
was sales manager, black music, for 
the EMI Records Group. 

RELATED FIELDS. Jay Marciano is 
named president of MCA Concerts 
Inc. in Los Angeles. He was senior VP 
at MCA Concerts Canada. 
Jay Mulvaney is named VP of pro-

gram development for VH-1 in New 
York. He was VP of program develop 
ment for Nickelodeon/Nick At Nite. 
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By The Sea. Mike Bone, center, of American Recordings, hands over a check 
to Norway's Sea Shepherd Conservation Society. The label calculated the total 
profits it has eamed in Norway since the country resumed whaling and turned 
the money over to the anti-whaling organization. Flanking Bone are Sea 
Shepherd's Paul Watson and Lisa Distefano. 

Indigo Girls Ponder Popularity 
Epic Readies Push For 'Swamp Ophelia' 

BY LARRY FLICK 

NEW YORK—Indigo Girls Emily 
Saliers and Amy Ray have stopped 
pining away for that massive pop 
hit. 
Even as Epic racks up top 40 

playlist additions for the "Philadel-
phia" soundtrack single "I Don't 
Want To Talk About It" and pre-
pares a multiformat blitz behind 
the forthcoming "Swamp Ophelia" 
album, the duo is somewhat dubi-
ous about its chances of rising to 
the top of the charts. 

"I guess my attitude comes from 
the fact that I don't listen to our 
songs and find them necessarily 
commercial," Saliers says. "We're 

Roger Daltrey Boarding Magic Bus With 
Symphony-Backed Townshend Tribute 
G MN' MOBILE: After debuting with two sold-
out shows at New York's Carnegie Hall Feb. 23 and 
24, "Daltrey Sings Townshend," an evening of 
Roger Daltrey performing songs written by his 
Who-mate Pete Townshend, will hit the road this 
summer for performances with local symphonies. 
The tour, booked by Agency for the Performing 
Arts, will run from Memorial Day through Labor 
Day. 
The touring show will differ from the Carnegie 

Hall shows, in which Daltrey 
was backed by the 65-piece Juil-
liard Orchestra, in that it will 
feature the singer without the 
array of special guests that 
played with him in New York. 
And how about that show in 

New York? Well, it was hardly 
the Who reunion that some had 
hoped for. The audience had to 
wait more than 2'/, hours before 
an appearance by any other 
member of the group, and the 
only time that John Entwistle, Daltrey, and 
Townshend played together was on an all-star fi-
nale of "Join Together." 

Daltrey, who perhaps needs to spend as much 
time working on his voice as he does on his pees, 
sounded ragged from the start. On opening num-
bers "You Better You Bet" and "I Can See For 
Miles," he often was completely overwhelmed by 
the orchestra. Monitor problems accounted for 
some of the woes, but Daltrey's supple, strong vo-
cals were not in evidence until much later in the eve-. 
ning. He then started trotting out special guests. 
l''rst up were the Spin Doctors, who did a credible 
cover of "Can't Explain." Daltrey then brought out 
sax man David Sanborn, who ripped through a 
stellar version of "5:15"—accompanied by the Juil-
liard horn section and conductor Michael Kamen 
on clarinet—that brought the enthusiastic crowd to 
its feet. Another highlight came when leather-clad 
Alice Cooper delivered a campy version of "I'm A 
Boy." Not faring as well was 4 Non Blondes lead 
singer Linda Perry (whom Daltrey, in a fit of hy-
perbolic madness, compared to Janis Joplin). 
Perry, whose facial muggings and stage move-
ments recall the Marx Brothers more than anyone 
else, is a belter, as she proved on "Dr. Jimmy," but 
she later seemed unable to provide any of the subtle 
nuances on "Acid Queen" that make the song so 
memorable. Her best moments came when trading 
screams with Daltrey on "I'm Free." 

by Melinda Newman 

One of the odder song selections was Lou Reed's 
delivery of "Now & Then," from Townshend's "Psy-
choderelict." Accompanied by Sanborn and Sinead 
O'Connor, Reed's ragtag version came across like 
amateur night at the local VFW Hall, only slightly 
less rehearsed. 
Things definitely picked up at the start of the sec-

ond half when Eddie Vedder strolled out unan-
nounced, electric guitar in hand, and rolled through 
low-key yet potent versions of "Let My Love Open 

The Door," "Squeeze Box," and 
"My Generation." The latter, 
written more than 25 years ago, 
speaks just as clearly for the 
Slacker Generation as it did for 
children of the '60s. 
And perhaps that was the 

message of the night. Whether 
the songs were rendered well or 
not, whether Daltrey is exploit-
ing Townshend's name or hon-
oring it, the music held up. 
Townshend's tunes sound nei-

ther dated nor outmatched by what has come after 
them. The ringing guitar strumming that marks the 
intro of "Pinball Wizard" can still provoke chills, as 
does the belligerent poignancy of "Won't Get 
Fooled Again." And when Daltrey launched into a 
spirited "Baba O'Riley," aided by the Chieftains 
and O'Connor, the evening seemed almost worth it. 

CHOICE PICKS: Rock For Choice, a pro-choice 
music organization that is part of the Feminist Ma-
jority Foundation, will kick off a series of fundrais-
ing concerts Wednesday (9) at the Pensacola (Fla.) 
Civic Center, with Pearl Jam, L7, and Follow For 
Now. Other concerts, featuring a wide array of rock 
and alternative acts, are slated for New York, Balti-
more, Alberta, Canada, Seattle, and Los Angeles. 

THIS AND THAT: Richard Thompson kicks off 
a U.S. tour in support of his new Capitol album, 
"Mirror Blue," March 11 in Portland, Ore.... New 
York-based Back Row Productions is looking for 
rock'n'roll singers to appear in its off-Broadway 
production of a new rock musical called "Fallen An-
gels" ... Southeastern concert promotion agency 
Concert/Southern Promotions has been tapped as a 
consultant for the 1996 Olympic Games in Atlanta. 
It will provide input on ticketing and venues. 

INDIGO GIRLS: Emily Saliers and Amy 
Ray. 

not involved with radio trends; 
they seem miles away from our 
songs." 
Adds Ray, "I alb personally 

more interested in getting college 
play, where there's a little more 
emphasis on creativity. To me, sin-
gles are more a reflection of how 
the label views us, and presents us 
to the public. In the end, I'm not 
concerned with having hits as 
much as I am concerned with the 
image the label projects of us." 

Fortunately, the act's perspec-
tive is not swaying Epic's interest 
in trying to go the full pop distance 
with "Swamp Ophelia," which is 
due at retail on April 19. 

"I truly believe that Indigo Girls 
can have a big hit," says Dan Beck, 
VP of product development at 
Epic. "Their support comes from a 

number of different areas at radio, 
ranging from pop and AC to album 
rock and alternative. With each 
record, there is a growing aware-
ness of their staying power—both 
in terms of sales and creativity. I 
think the industry is just now 
starting to catch on to them in a 
way that consumers did a long 
time ago." 
The album will be launched at 

radio in early April, though the la-
bel has yet to settle on a single. 
Among the several contenders is 
the strumming, Saliers-penned 
"Least Complicated" and Ray's 
edgy "Touch Me Fall," which 
builds to a driving guitar climax 
that would sit comfortably next to 
hits by Pearl Jam and Stone Tem-
ple Pilots. 
"There is such a diversity in 

their songwriting that we're look-
ing at an album that, once again, 
fits a variety of formats," Beck 
says. "We're actually considering 
the idea of a multiple-song attack." 

While the odds of a major radio 
breakthrough remain in question, 
the act's past sales history, which 
teeters between the gold and plati-
num plateaus, holds promise for a 
healthy out-of-the-box response to 
"Swamp Ophelia." 
"Indigo Girls is the kind of act 

that appeals to both older, profes-
(Continued on next page) 

No Bundying About As Sagal 
Releases Debut Set For Virgin 
BY MELJNDA NEWMAN 

NEW YORK—Long before Katey Sa-
gal became known as the gum-chomp-
ing, spandex-stretching Peg Bundy of 
"Married ... With Children" fame, she 
was making a living as a singer, per-
forming with artists such as Bette 
Midler, Bob Dylan, and Etta James. 
Now, with the April 19 release of her 

first solo album, "Well...," she returns 
to her first love. "This is something 
I've always wanted to do," she says. 
"I've been singing since I was 15." 
Bundy jumpers may be surprised by 

what they hear: Sagal's throaty, soulful 
vocals wrapped around stylish melo-
dies that should fit right in on adult 
contemporary radio. 
"AC is the big target," says Aaron 

Jacoves, Virgin Records VP of A&R. 
"Unfortunately, AC has this stigma of 
being unhip, but as with any genre, 
there are some really cool artists 
vbithin the format. This is more of an 
adult record. It's not a Peg Bundy, 
raunchy rock'n'roll record; if we were 
going to do that, she'd be covering 
'Girls Just Want To Have Fun." 

Instead of covering any tunes, Sagal 
concentrated on writing her own mate-
rial—she wrote or co-wrote all but 
three songs on the album. "That was 
one of the questions we had to answer," 
she says. "Do I write all the songs my-
self, or do we go get the Diane Warrens 
of the world? The fact is, I'm at the age 
where I know what I want to say." 
But it took Sagal a while to figure 

KATEY SAGAL 

out how to say it. The album, produced 
by Rupert Hine, was more than 18 
months in the making. She laughs 
when asked if she expected it to take 
so long. "I don't have a very good con-
cept of time. I was also doing the series 
as we were writing. We came up with 
fortysomething songs. That's just what 
it took to get the right combination." 

Jacoves says the label's belief that 
Sagal could come up with the right 
stuff is what led Virgin to sign the art-
ist. Jacoves had first been interested in 
signing her when he was still with 
A&M, but had not done so by the time 
he moved over to Virgin. "About two 
years ago, [former Virgin co-chairman] 
Jeff Ayeroff was selling his house and 
Katey bought it," Jacoves says. "In 
their discussions, she mentioned that 

(Continued on page 18) 
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Dan Penn Resurfaces On Sire, This Time Singing His Own Words 
BY CHRIS MORRIS 

LOS ANGELES—Two years ago, 
when Dan Penn and his longtime 
writing collaborator Spooner 
Oldham played an "In Their Own 
Words" songwriters' show at New 
York's Bottom Line, the faithful 
among soul aficionados convened 
at the club. 
"People assembled from all over 

America," says Sire VP of A&R 
Joe McEwen, who is himself a 
well-known R&B authority. "This 
was Jerry Wexler's legendary 
white soul singer." 

Indeed, Wexler had signed Penn 
to an Atlantic contract in 1969 on 
the strength of the writer's excep-
tional songbook, written for a num-
ber of Southern soul legends dur-
ing the '60s. Only one Penn single 

resulted from the union, however, 
and he went on to cut only one al-
.bum of his own, "Nobody's Fool," 
for Bell in 1973. 
The Bottom Line shows reaw-

akened many music business pro-
fessionals to the powers of some 
neglected soul greats: The late 
Arthur Alexander landed a deal 
with Elektra Nonesuch American 
Explorer, while McEwen signed 
Penn to Sire after his date. 

Penn's April 26 label debut "Do 
Right Man," co-produced by Black 
Crowes producer George Drakou-
lias, features several remakes of 
Penn-penned classics: "Dark End 
Of The Street" (recorded memora-
bly by James Carr, and later by 
Aretha Franklin), "Do Right Man" 
(cut as "Do Right Woman" by 
Franklin), "It Tears Me Up" (a hit 

DAN PENN 

for Percy Sledge), "I'm Your Pup-
pet" (which put James & Bobby 
Purify on the map), and "You Left 
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The Water Running" (essayed 
both by Otis Redding and Wilson 
Pickett). 

Five new songs, written by Penn 
and such collaborators as Oldham, 
Donnie Fritts, and Bobby 
Emmons, round out the album. 
Penn says the sessions for the al-

bum had "an air of nostalgia and 
happiness" since it was recorded at 
Muscle Shoals Sound in Alabama, 
where Penn first gained notoriety 
as a session man and songwriter. 
The album was made with the 

crack players who powered ses-
sions at Muscle Shoals and Mem-
phis' American Studios during the 
'60s: drummer Roger Hawkins; 
bassist David Hood; keyboardists 
Oldham, David Briggs, and Bobby 
Emmons; and guitarists Reggie 
Young and Jimmy Johnson. 
Penn says, "All the musicians 

went overboard to play the best 
they could, to just be the best they 
could. It wasn't any of this, 'Three 

hours and I'm gone.' " 
While many fans felt Penn was 

long overdue in his return to the 
studio, the singer-songwriter says, 
"I didn't really want to be [a re-
cording artist]. I love writin', and I 
just didn't want that road thing. 
Usually, when you do the artist 
thing, your songwriting begins to 
fade away, and I just never really 
cared that much about goin' out to 
play gigs." 

While Penn says, "I don't intend 
to hop on the bus every day," he 
hopes to perform some dates in 
support of "Do Right Man." 
McEwen says Sire probably will 

service the album's title cut to ra-
dio. About the album, he adds, "It's 
a record that's ready-made for the 
triple-A audience. It's got intelli-
gent songs, and he's as great a 
singer-songwriter as Suzanne 
Vega or Paul Westerberg or John 
Hiatt." 

EPIC READIES PUSH FOR 'SWAMP OPHELIA' 
(Continued from preceding page) 

sional demographics and college 
kids," says Neil Connor, senior 
buyer for Record Runner in San 
Francisco. "They've got that good 
balance between soft sounds and 
youthful angst going on. Unless 
there's something radically differ-
ent on this album, it should move 
pretty briskly." 
Although there aren't any radi-

cal stylistic changes to be found on 
"Swamp Ophelia," Saliers and Ray 
do display marked growth as both 
tunesmiths and vocalists. Pro-
duced by Peter Collins at Nash-
ville's famed Woodland Sound Stu-
dios, the album embellishes the 
act's reliably literate acoustic-rock 
foundation with swirling classical 
strings, country-flavored fiddles, 
and grunge-induced electric gui-
tars. The Roches, Jane Siberry, 
and Lisa Germano make notable 
guest appearances, though the fo-
cus rarely shifts from Saliers' 
warm, well-hewn romanticism and 
Ray's harsh and piercing self-ex-
aminations. 
"You would think that it gets ea-

sier over time, but it actually gets 
harder," Saliers says. "I don't nec-
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essarily worry that I'll never write 
again, but I do worry about 
whether the songs are good. I get 
a little insecure when I have to let 
them go." 
For Ray, continued interaction 

is one of the keys to the act's 
growth. "I think it's cool that as 
our songs and our writing become 
increasing different from one an-
other, we're actually becoming 
more involved in the performance 
of each other's songs. It's a differ-
ent kind of bonding." 
With "Swamp Ophelia" ready to 

roll, the next step for Indigo Girls 
is to hit the road. They begin a 
lengthy shed trek in late June that 
should keep them busy through 
the end of the year. As always, the 
itinerary will include assorted 
charity gigs and, eventually, a lim-
ited club stint with tickets priced 
at seven dollars. After expanding 
to a full band for their last two 
tours, the duo will travel with only 
their acoustic guitars this time, 
which is how they started their ca-
reer together. 
"Yeah, man, we were unplugged 

way before it was cool," chuckles 
Saliers. 

Before the tour begins, Saliers 
and Ray will appear in the Whoopi 
Goldberg film "Boys On The Side," 
which will be released in the fall. 
They will front the house band in 
a club that Goldberg, who plays a 
musician, frequents. The sound-
track will feature several of the 
act's older songs, and possibly a 
new song. 
"We keep hearing about how 

we're actually going to write a song 
together for the first time," Ray 
laughs. "It may happen—but if it 
does, it'll probably be Emily finish-
ing something that I've started. I 
don't think we'll be writing at the 
same time. I don't know that it 
would work." 
Pondering the film, Saliers 

blushes and then laughs, "The 
whole thing seems so cool, but I 
just hope they don't ask me to 
speak!" 
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Court Selling Audio Transcripts Of Jackson Testimony 
Ill BY J.R. REYNOLDS 

Sales requests are pouring in from 
around the country for copies of Mi-
chael Jackson's latest release. The 
tape isn't available through Epic, but 
via the U.S. District Court in Denver, 
which is issuing audio transcripts of 
Jackson's testimony in the copyright 
infringement case brought against 
him by a Denver songwriter who 
claimed the entertainer stole her song. 
Jackson was cleared of charges 

brought by Crystal Cartier, but his 
Feb. 14 testimony has taken on a life 
of its own. A tape of the testimony, 
which includes Jackson singing a cap-
pella passages of his songs "Billie 
Jean" and "Dangerous," is available 
via mail-order through the court at $15 
a copy. 
Denver court clerk Jim Mansbaker 

says court transcripts can be sold le-
gally because they are in the public re-
cord. "What makes [the Jackson case] 

special is that he's a celebrity and the 
transcript is in audio form," he says. 
New York copyright attorney Ed 

Cramer, a former president of perfor-
mance rights group BMI, agrees that 
a release of taped courtroom testimo-
ny is not a breach of copyright. 

"There would be no liability if the 
transcript was being sold in its entire-
ty," says Cramer. "But there could be 
a problem if the tape was edited to em-
phasize the singing and then sold com-
mercially." 

A representative for Jackson ac-
knowledged the court's right to make 
the audiotaped testimony available to 
the public. 
Mansbaker says three of the eight 

judges at the Denver courthouse use 
electronic court reporters [audio tap-
ings] instead of regular court stenog-
raphers. "Judge Edward Nottingham 
was on the Jackson case," says Mans-
baker, "and for the last four years, 
he's used electronic reporters." 
According to Mansbaker, the funds 

BACKGROUND MUSIC HEARINGS 
(Continued from page 6) 

tablishment, and no music charge is 
levied. 

Currently, the copyright law does 
not address the notion of "incidental" 
music. Section 110(5) of the Copyright 
Act, which is sometimes called the 
Small Business Exemption, does cre-
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ate an exemption for establishments 
that use home-type audio and video 
equipment and and do not charge pa-
trons for the music. 
Hughes, at the outset of the Feb. 

23-24 hearing, agreed that the exemp-
tion "has been the subject of more liti-
gation than any other limitation on 
copyright owners' rights." 
He added, "Perhaps most of the 

fault for this lack of clarity lies at Con-
gress' feet," and said that if the com-
plaints are warranted, the section 
should be clarified. 

Further, as Hughes has done in oth-
er copyright owner-user disputes, he 
strongly suggested that the factions 
attempt to iron out a compromise 
themselves, in lieu of legislation. 
However, officials from ASCAP, 

BMI, and SESAC spelled out chapter 
and verse of past court decisions that 
firmly came down on the side of the 
performing rights groups. 

Courts in various states, they testi-
fied, have ruled that the music sys-
tems used in the establishments are 
not the kind "commonly used in the 
home," as mentioned in the current 
exemption. Such cases cited systems 
with as many as 10 speakers that of-
ten carry music more than 100 feet 
away from the receiver/amplifier. 
Some courts have based their deci-

sions on the nature of individual com-
ponents; other courts have looked at 
the main transmitting equipment, 
such as a single FM receiver, without 
regard for the number of speakers or 
the overall system. 
Businessmen also groused to legis-

lators about the rudeness and heavy-
handedness of performing rights 
group negotiators; the testimony of all 
three rights groups mentioned the re-
sistance and hostility encountered 
with some small business owners. 

Legislators also heard from radio 
broadcasters with religious, Latin, 
and classical music formats, who com-
plained that they don't need a full-rep-
ertoire blanket license because they 
use only limited amounts of copyright-
ed music. They argued the per-pro-
gram license option often costs nearly 
as much as, or more than, the fee for a 
blanket license. 
"We still pay about the same as if 

we were a popular music station," said 
Catherine A. Meloy of WGMS Wash-
ington, D.C. "That is not right." 
The broadcasters also complained 

that rights groups are slow to pass on 
computerized lists of their repertoire, 
making music selections under the 
per-program license impossible. 
Hughes called such slow-poke re-

sponse "unbelievable," and said that 
"immediate on-line access is overdue." 

garnered from sales of the tapes are 
funneled into the general fund of the 
U.S. Treasury; the standard $15 fee 
was established by the Judicial Con-
ference of the U.S. "So far, we've is-
sued more than 100 copies," he says. 
The tape is recorded on a four-track 

system, says Mansbaker, but is 
dubbed to a two-track system. "Since 
we only have one master tape, the 
quality of the copies diminishes with 
each taping," he adds. 
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'Last Day' May Be 1st Step For Artists 
Cale, Neuwirth May Revamp MCA Album For Theater 
• BY CHRIS MORRIS 

LOS ANGELES—"Last Day On 
Earth," the new MCA album by 
John Cale and Bob Neuwirth, be-
gan life as a theatrical song cycle 
and could end up as a full-blown 
production, if the artists and their 
label have their way. 
MCA senior VP/GM of sound-

tracks Kathy Nelson says, "It's a 
soundtrack for a movie that doesn't 
exist, but for me it's exciting to 
work with projects that could have 
various applications with the new 
technology that's coming. This 
could very easily turn into a stage 
production. It could end up being a 
film." 
"Last Day" was created as a com-

missioned performance piece for 
Arts at St. Ann's, an arm of St. 
Ann's Church in Brooklyn, N.Y. 
The church served as the venue for 
the 1991 premiere of "Songs For 
Drella," a cycle of songs (subse-
quently released as an album on 
Sire/Warner Bros.) by Cale and his 
Velvet Underground colleague Lou 
Reed about the group's mentor, 
Andy Warhol. 
The album represents the first 

released collaboration between 
Cale and Neuwirth, a veteran mul-
timedia artist who cut two fine solo 
albums for Gold Castle Records. 
"Last Day," made up of songs 

drawn from the St. Ann's perform-
ance, is an eclectic brew of spoken-

BOB NEUWIRTH AND JOHN CALE 

word pieces and music; its instru-
mentation incorporates Cale's key-
boards and viola, Neuwirth's banjo 
and harmonica, Gerry Heming-
way's samples, a conventional rock 
band, and a string quartet. The mu-
sic accompanies a loose, travelog 
narrative in which the piece's cen-
tral character, "the Tourist," is cast 
adrift in what Cale calls a "Brecht-
ian landscape" of modern anomie. 

Cale says the original perform-
ance "was done so it could be repli-
cated elsewhere, so we had a light-
ing chart drawn for the whole piece. 
It was a very barren-looking stage, 
but very evocative at the same time 
... The way the piece is [on the al-
bum] is really just a blueprint for a 
larger production." 
Neuwirth explains that "Last 

NO BUNDYING ABOUT FOR KATEY SAGAL 
(Continued from page 15) 

she was a singer and that she knew me. 
We sat down and discussed all the pros 
and cons of making a record with a TV 
star, and decided that we're making a 
record with a singer who deserves to 
be heard. It was the same kind of meet-
ings we have with any artist we sign." 
As it turns out, Sagal says Ayeroff 

remembered her from her days as a 
singing waitress 15 years ago, so he 
knew she'd been singing before becom-
ing an actor. 
Now she's faced with proving that 

she's not just another actress-cum-
singer. "When Katey and I sat down to 
start making this record, we realized 
we had some major hurdles, as well as 
some major things we were going to 
take advantage of," says Jacoves. 
The label must strike a balance be-

tween exploiting Sagal's high visibility 
from TV and creating a public persona 
for her separate from Peg Bundy. That 
means her character won't be belting 
out tunes from the album on "Married 
... With Children," but Virgin has ev-
ery intention of tying in with the show's 
carrier, Fox Broadcasting. 
While nothing has been finalized, Ja-

coves says the label is talking to Fox 
about airing the video to the first sin-
gle, "Can't Hurry The Harvest" Mar-
keting plans also include VH-1 tie-ins. 

Additionally, Jacoves says he would 
like to see ad dollars tossed toward 
television. "We haven't said where 
we're going to spend the dollars yet, 
but in my opinion, I think we'd be wise 
to take out time on television. I'm not 
sure the audience that watched 'Mar-

ried ... With Children' is the demo-
graphic that will rush out and buy this 
record, though. I would think 'Melrose 
Place' would be a great show to adver-
tise during, or even 'NYPD Blue."• 

Sagal is already promoting the rec-
ord, despite her hectic shooting sched-
ule. She starts most days by calling a 
few morning shows, of all formats; on 
weekends she's been meeting retailers. 
And she's enjoying every minute. 

"I love being on the radio," she says. 
"People are really responding well to 
the record. The biggest reaction is that 
they're surprised it's the same person 
[who plays Peg Bundy]. But they're 
taking it seriously once they hear it." 
For an artist who has long been ac-

customed to seeing herself on televi-
sion, listening to her music on the radio 
is a new experience for Sagal. "They 
play my song on the radio and it's wild, 
man. I'm so thrilled. It sounds so Pol-
lyanna, but it's like I'm already win-
ning just by hearing them do that" 

Sagal will begin playing live prior to 
the record's release as well. She has 
some dates slated for L.A.'s Trouba-
dour in late March or early April. 
"These will probably be her first live 
performances, and it will help her get 
comfortable with a band before she 
starts doing national television shows," 
says Jacoves. 

Because of Sagal's pregnancy Eshe's 
due in late summer) and her series con-
straints, Jacoves says her tour sched-
ule will concentrate more on selected 
dates rather than one long haul in a 
tour bus. 

Day," which was performed live in 
New York, Hamburg, and Frank-
furt, necessarily underwent some 
changes when it was finally re-
corded. 
He says, "One of the problems of 

recording a theater piece is, we had 
to edit it and try to trim it to fit the 
format of a CD, which is abolit 72 
minutes—we pretty much filled it 
up. On stage, it would probably be 
even longer, with intermission. 
Also, when you commit it to a .me-
dium that can be scrutinized with 
repeated playings, you have to 
make changes so it doesn't get bor-
ing." 
The project arrived at MCA as a 

result of the interest of both Nelson 
and the label's senior VP of public-
ity, Paula Batson. Nelson has 
known Cale since her college days, 
and used him on the soundtracks 
for "Sid And Nancy" and "Some-
thing Wild." Batson and Neuwirth 
are friends. 
Batson was the first to hear 

about the project Nelson says, "In 
the course of a normal conversa-
tion, [Neuwirth] mentioned this 
project to her, and then mentioned 
that he was doing it with John Cale. 
Paula knows my relationship with 
John ... She immediately called me 
and said, 'God, this is so interest-
ing.' I said, 'Well, let's do it.' " 

Nelson acknowledges that "Last 
Day," which was conceived as a 
nearly theatrical artistic entity, will 
be marketed in an alternative fash-
ion. "Just because there's not a hit 
single on it doesn't mean you can't 
market it to the masses anymore. 
The press is a fabulous marketing 
tool ... I think there will be some 
great things we can do at the col-
lege and radio level. I think it will 
be a very successful project in the 
alternative marketplace. There are 
certainly avenues, and I think kids 
are hungry for great music. There 
could be a college tour. If we get the 
production going, that will be a 
marketing tour." 
"Last Day" will get its first con-

cert exposure on Cale's spring tour 
of Europe, a swing through opera 
houses and concert halls in which 
Cale (and guest Neuwirth) will per-
form backed by a string quartet, 
tapes, two singers, and pedal steel 
player B.J. Cole. 
Neuwirth says, "Basically, it's 

John's tour, and so we thought we 
would put some teases in from it. 
I'll just go out and sing a couple of 
songs from 'Last Day.' " 

Neuwirth adds that the tour will 
give him the opportunity to scout 
venues for eventual full-scale pro-
ductions of "Last Day." "It would 
be really nice to do it in some opera 
houses, and couch this in terms 
more of classical music than pop 
trash." 
He notes that, given the original 

reception to "Last Day" in Europe, 
more unconventional venues are 
not out of the question. "One of the 
most receptive places was in Ham-
burg, where we did it at the Grosse 
Freiheit. It's [in] kind of like an in-
teresting alley off the Reeperbahn. 
It seemed very Kurt Weill-ish 
there." 

Continental Drift 
UNSIGNED ARTISTS AND REGIONAL NEWS 
E C) I TE C, I'S V 'VIE 1_ 1 r.1 I3 A. NJ r Vs/ N/1 A NJ 

CHAPEL HILL, N.C.: Even though the national music press no longer touts 
Chapel Hill as "the next Seattle," North Carolina remains a thriving region 
for alternative rock. Many observers are touting June as the next Chapel Hill 
band that will follow Superchunk and Archers of Loaf to national promi-
nence. Playing moody, highly literate guitar-pop along the lines of Throwing 

Muses and Belly, the five-piece band has 
achieved an impressive degree of musical 
sophistication—in less than a year and a half 
together. June's second single, "Strip-
teaser" (produced by Bongwater/Shocka-
billy/Shimmy-Disc svengali Kramer and 
due out April 1 on Chapel Hill indic Friction 
Media), features an intricate arrangement 
with tricky time signatures. Yet for all the 
song's tension between singer Kat Cook's 
vocals and the dual guitars of Tricia Tuttle 
and John Price, it's also fitted with an unde-
niable hook. "There's a dramatic quality to 

a lot of our songs," says Cook "Psychologically, they move in a direction that 
we don't usually set We do have a lot of standard verse-chorus-verse songs, 
but for me the songs with the most life are the ones that aren't predictable." 
Contact Mathew Gross at 919-929-7643. 

DAVID MENCONI 

JUNE 

SAN FRANCISCO: Much has happened since the summer of 1992, when Lost 
Pilgrims began their aural assault on Bay Area audiences with their lyrically 
based, guitar-driven alternative rock. "Our audience started with our friends 
and grew from there," says lead vocalist/guitarist Ken Gould. "We seem to 
play for a lot of people just out of college." Their music addresses the choices 
many Generation X-ers are continually forced to make. Their nine-song re-
lease of original compositions, "As Far As You Know," is available at record 
stores in the funky Haight-Ashbury district, and has sold more than 1,000 
units during the past nine months. Gould, together with bassist (and ex-law-
yer) Michael Silver, drummer Erik Miller, 
and vocalist/guitarist Martin Kaplan, pon-
der these issues with tracks like the edgy 
"King Of Tranquility" and the radio-ready 
"Jury In Disguise." In terms of performing 
and songwriting, ex-law school student 
Gould cites strong influences from other 
cal bands like Counting Crows and Green 
Day. The San Francisco scene, he says, "is 
probably one of the most diverse I've seen, 
from extreme alternative to acid ja." Having 
played sets for enthusiastic audiences at local venues like Hanno's and Spike's, 
Lost Pilgrims used College Music Journal and Musician magazine as informa-
tional tools and booked their own seven-week tour during the fall of 1993, 
which took them to the campuses of Princeton, University of Massachusetts, 
Amherst, and to appreciative audiences in Madison, Wis., Philadelphia, Wash-
ington, D.C., and Greenville, S.C., where they played in a converted barn. The 
first quarter of 1994 has been devoted to the studio, where they are laying 
down 10 new tracks for their upcoming sophomore project "Sandwich From 
A Gas Station." Contact Ken Gould at 415-393-2590. 

LOST PILGRIMS 

D.J. MARIUS 

ORLANDO: Jam Magazine, the statewide music magazine of Florida, presented 
its fifth annual Jammy Award show to an enthusiastic rock'n'roll crowd on 

Feb. 6. The coveted Florida-shaped lucite awards were 
given to top unsigned local bands, variety acts, and an 
all-star Band category, presented by Pat Travers, 
"Lonesome Dave" Peverett, Joey Dee, and Robin 
Zander. Among the top winners were Fort Lauderdale's 
Velvet Revolution for best metal band, and best inde-
pendent release winners Black Janet, Palm Beach's 
Raped Ape for best hard-edge band, and Tampa's the 
Headlights, who won best pop band. Miami reggae won-
der Le Coup won best island band and Miami's Ma-
tural Causes won for best rock band. Diane Ward won 
for best female vocalist, and best duo variety act The 
big winner of the evening was Miami's Forget The 

Name, which took honors for best alternative band, best male vocalist for 
Rene Alvarez, best guitarist for Rafael Tarrago, and the top award of enter-
tainer of the year. Other winners included Rock Bottom & the Cutaways 
for best blues band, Belinda Womack & Kool Reflektions for best jazz band, 
Guilbeawc for best soul/rap band, Rooster Head for best country band, and 
Deeforce for best original band. Contact Andy Burr at Jam Magazine at 407-
767-8377. SANDRA SCHULMAN 

DIANE WARD 
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A Pair Of Publishing Firms 
Celebrate 1st Anniversary 
Two publishing entities were 
formed a year ago. One of them in-
volved a joint venture between song-
writer Burt Bacharach, veteran la-
bel/publishing executive Bob Fead, 
and publishing company Wind-
swept Pacific. The other is Leeds 
Levy's Leeds Entertainment. Fead 
previously had operated Famous 
Music, while Levy ran MCA Music. 

A BACH-ROUNDER: The Burt 
Bacharach Music Group consists of 
two older Bacharach firms, New 
Hidden Valley and Blues Seas, 
along with 
two new 
firms, Fead-
bach Music 
(ASCAP) and 
Bachfead Mu-
sic (BM!). 
With all of 

Bachrach's 
writer shares 
of his copy-
rights in the catalog, Fead has pro-
duced a 4-CD, 74-track sampler for 
distribution to the film/TV and ad 
agency fields. It covers Bacharach's 
35-year writing career, annotated in 
an accompanying booklet. 
Fead and Bacharach worked to-

gether for many years in the A&M 
organization. But as Fead points 
out, their year-old organization has 
developed a number of other song-
writers in addition to Bacharach. 
Those signed to the company in-
clude writer/artists Tina Harris, 
Marvin Etzioni, Coyote, and Cory 
Sipper, as well as veteran lyricist 
Ron Miller. 
As for new songs from Bachar-

ach, Fead says he is writing with 
Will Jennings, John Bettis, and 
Narada Michael Walden. In addi-
tion, Bacharach's songs are on cur-
rent albums by Tevin Campbell, 
Earth, Wind & Fire, Linda Ron-
stadt, Neil Diamond, Das EFX, 
Anita Baker, James Ingram, and 
.loe Sample. Fead adds, "We also 
have songs in numerous films, and 
there is lots of foreign and synch ac-
tivity." In addition to its stake in the 
operation, Windswept Pacific ad-
ministers the Bacharach-Fead 
copyrights, and Fead, as president/ 
CEO, runs the setup out of Wind-
swept Pacific's offices in Beverly 
Hills. 

TIIAT'S (LEEDS) Entertainment: 
Let's face it, Leeds Levy has a way 
to go before he matches the thou-
-.ands upon thousands of songs he 
controlled for MCA Music before 
forming his own company. But 2,500 
copyrights a year after setting up 
Los Angeles-based Leeds Enter-
tainment sounds like a good start. 
Some of those sounds include rock 
standards such as "Southern 
Cross," the 1981 hit by Crosby, 
Stills & Nash, and "Hurt So Bad," 
a hit for both Little Anthony & the 
Imperials and, later on, Linda 
Ronstadt. Other successes include 
songs co-written by Bill Champlin, 
including "Turn Your Love 

Around," "After The Love Is Gone," 
and "Is It You," as well as the in-
strumental classic "Alley Cat." 
Other Leeds deals include repre-
sentation of the Leonard Bernstein 
catalog in an arrangement with 
Boosey and Hawkes, while other 
oldies came with the acquisition of 
songs by Jimmy Radcliffe. And 
last December, Leeds claimed his 
first No. 1 hit with Faith Hill's 
"Wild One," which had a four-week 
run as the No. 1 country single. The 
song was written by P. Bunch, J. 
Kyle, and W. Rambeaux. 

THE 13th 
Songwriter 
Showcase, 
hosted by the 
Songwriters' 
Hall of Fame, 
takes place 
Tuesday (8) at 
Tramps in 
New York. 

The free event, featuring live-to-
track and acoustic performances, 
starts at 7:30 p.m. 

PEER-LESS PERFORM-
ANCES: NARAS, the recording 
academy, has inducted Mamie 
Smith's recording of "Crazy Blues" 
into its Hall of Fame. This is 
deemed the first commercial R&B 
recording, and was produced by 
peermusic founder Ralph S. Peer, 
whose son Ralph Peer II now runs 
the firm. This is actually the second 
recording produced by Peer to be 
inducted into the Hall of Fame. The 
first was "T For Texas" by Jimmie 
Rodgers in 1985. 

EARLY IRVING: When Sym-
phony Space in New York offers 
"Wall To Wall Irving Berlin" in a 12-
hour marathon March 19, attendees 
will hear Irving Berlin's greats, of 
course, but Berlin of a rarer nature 
also will be programmed. There will 
be Lanny Meyer's arrangements of 
Berlin songs including "Yiddishe 
Nightingale," "Becky's Got A Job In 
A Musical Show," and "If That's 
Your Idea Of A Wonderful Time, 
Take Me Home." The whole affair 
sounds like everyone's idea of a 
wonderful time. 

HALL PRODUCERS: Stratta/ 
Philips, the concert/record produc-
tion company operated by Pat Phi-
lips and Ettore Strata, will produce 
its fifth Songwriters Hall Of Fame 
Award Show June 1 in New York. 
This is the hall's 25th anniversary. 
The pair's other fifth anniversary 
event is "Absolut Concerto" March 
30 in New York. 

PRINT ON PRINT: The following 
are the best-selling folios from Hal 
Leonard Publications: 
1. Mariah Carey, Music Box 
2. Aerosmith, Get A Grip 
3. Kenny G, Breathless 
4. Meat Loaf, Bat Out Of Hell II 
5. Aladdin, Soundtrack. 

Words&Musiç 
_ 

by Iry Lichtman 
BILLBOARD SPOTLIGHTS 

GOSPEL MUSIC 
From its humble roots to its current prestige, gospel music 

continues to soar to new heights with its ever-increasing appeal 
and expanding audience. The Dove Awards celebrate their 

25th year, honoring those who have revolutionized 
the industry's way of viewing the gospel genre. 

Billboard spotlights this lively and 
inspiring music with: 

• a history of the Dove Awards 
• a look at the growing Christian crossover market, 
• Don Jeffrey's report on retail's growing role 

in Christian music 
• An analysis of the cross-over of the Billboard chart to 
Soundscan and its impending affect on the industry. 

Join Billboard in toasting the past, present and future 
success of Gospel ... "it's not just for Sundays anymore." 

ISSUE DATE: April 30 AD CLOSE: April 5 

Contact: Lee Ann Photoglo / 615-321-4294 
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COMPILED FOR WEEK ENDING MARCH 12, 1994 FROM A NATIONAL SoundScan 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS I II 1111 

ARTIST TITLE 
LABEL 6. NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

(1) 3 53 
* * * No. 1 * * * 

BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486/WB (9.98/15 98) SISTER SWEETLY 

2 4 19 ADAM SANDLER WARNER BROS. 4539319.98/15.9e THEY'RE ALL GONNA LAUGH AT YOU 
3 10 16 K7 TOMMY BOY 1071 (10.98/15.98) SWING BATTA SWING 
4 6 14 HADDAWAY ARISTA 18730 19.98/15.98) HADDAWAY 

(5)- 1 RICK TREVINO COLUMBIA 5356019.98 E0/15.981 RICK TREVINO 

6 8 9 DIG kAlloACTIVE 10916/MCA 19 98/13.98) DIG 

7 2 2 PAVEMENT MATADOR 9234/AG (10.98/14.981 CROOKED RAIN, CROOKED RAIN 

8 11 4 GREEN DAY REPRISE 45529'/WARNER BROS. 19.98/15.98) DOOKIE 

9 9 22 JOSHUA KADISON SBK 80920/ERG (10.98/15.98) PAINTED DESERT SERENADE 

(10) IS 6 ME'SHELL NDEGEOCELLO MAVERICK/SIRE 45333ANB (9.98115.98) PLANTATION LULLABIES 
11 12 40 DOUG SUPERNAW 8NA 66133'(9.98/13.98) RED AND RIO GRANDE 

12 5 3 RICHARD THOMPSON CAPITOL 81492 (10.98/15.98) MIRROR BLUE 

13 13 4 THE MAVERICKS MCA 1096119.98/15.98) WHAT A CRYING SHAME 
14 14 6 SHERYL CROW A6M 012619.98/15.98) TUESDAY NIGHT MUSIC CLUB 

(15) 22 5 MEAT PUPPETS LONDON 828484/PLO (9.98/13.981 TOO HIGH TO DIE 

16 16 28 CRY OF LOVE COLUMBIA 53404 (9.98 EO/15.98) BROTHER 

17 20 12 LIZ PHAIR MATADOR 51. (8.98/12.981 EXILE IN GUYVILLE 
18 23 15 CULTURE BEAT 550 MUSIC 57591/EPIC (9.98 ECV15.98) SERENITY 

19 21 24 MARTINA MCBRIDE RCA 6628819.98/15.98) THE WAY THAT I AM 

(20) 27 4 PATRA EPIC 5376319.98/15.98i QUEEN OF THE PACK 

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five 
of any other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are 
immediately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP 
is ava lable. CD Albums with the greatest sales gains. (..., 1994, Billboard/BPI Communications. 

21 18 5 PRONG EPIC 53019 (9.98 EO/15.98) CLEANSING 

22 28 30 JULIANA HATFIELD THREE MAMMOTH/ATLANTIC 92278/AG 19.98/15.98) BECOME WHAT YOU ARE 

23 19 3 DAVID WILCOX MM 0060 (9 98/13 98) BIG HORIZON 

(24) 37 13 GABRIELLE GO'DISCS/LONDON 28443/PLG (9.98/13.981 GABRIELLE 

25 17 20 MARY-KATE & ASHLEY OLSEN ZOOM EXPRESS 35038/BMG KIDZ (9.98/13.98) I AM THE CUTE ONE 

26 25 20 BLACK MOON WRECK 2002/NERVOUS 19.98/15.98) ENTA DA STAGE 

27 24 4 KRISTIN HERSH SIRE/REPRISE 45413/WARNER BROS. (7.98/11.98) HIPS & MAKERS 

28 30 19 EIGHTBALL & MJG SUAVE 000t (9.98/15.981 COMIN' OUT HARD 

(29) 34 30 BROTHER CANE VIRGIN 87797 (9.98/13.981 BROTHER CANE 

30 31 5 OCTOBER PROJECT EPIC 5394719.98 E0/15.981 OCTOBER PROJECT 

(31) 36 32 URGE OVERKILL GEFFEN 24529'19.98/13.981 SATURATION 

32 29 2 ROB WASSERMAN MCNGRP 402119.98/15.98) TRIOS 

33 32 24 DEAD CAN DANCE 4AD 45384ANARNER BROS. (9.98/15.98) INTO THE LABYRINTH 

(34)- 11 JEFF FOXWORTHY WARNER BROS. 45314 (9.98/15.981 YOU MIGHT BE A REDNECK IF.., 

35 33 12 TOTAL DEVASTATION PGA 18734/ARISTA (9.98/15.981 TOTAL DEVASTATION 

(36) 40 2 TOP AUTHORITY IRAK 72576 (10.98/15.981 SOMETHIN' TO BLAZE TO 

(37) — 13 THE AFGHAN WHIGS ELEKTRA 61501 (10.98/15.98) GENTLEMEN 

(A) — 10 LEE ROY PARNELL ARISTA 1873919.98/15.98) ON THE ROAD 

(39)- 18 THE CONNELLS Pa 2590110.98/15.98) RING 

(40)- 4 RONNY JORDAN 4TH 6 BWAY 4060/ISLAND (9.98/15.98) THE QUIET REVOLUTION 
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MONSTER RESPONSE: 
Tom Derr, director of artist 
development at RCA, has seen 
positive results from having 
Monster Voodoo Machine's 
"Get On With It" included in 
Evan Saxon Productions' 
"Right Between The Acts" pro-
gram (luring the Motorhead/ 
Black Sabbath tour. 
Northridge, Calif.-based 

ESP's service is a four-to-five-
song cassette of new songs that 

Mano A 'Manos.' Sub Pop 
continues to snatch up the 
hottest sounds from 
Portland, Ore., including 
power duo the Spinanes. 
The act has been garnering 
attention for its debut 
"Manos," including "up-
and-coming" band features 
in Spin and Rolling Stone. 
MTV's "120 Minutes" 
interviewed the act Feb. 27. 

's played between sets at con 
•erts. Labels pay to have a 
song on the show, which names 
the band, song, album, and la-
bel before and after the song is 
played. The program also ties 
into local retail. 
Derr says, "The crowd reac-

tion is tremendous. I've been 
getting great feedback from 

people who are really digging 
it. We were looking to create a 
word-of-mouth vibe, and so far 
this has done that." 
Monster Voodoo Machine'› 

EP, "State Voodoo/State Con-
trol" is on D-Tribe/Dutch East. 
The Toronto-based hardcore 
act, which Derr describes as a 
cross between Ministry and 
Biohazard, is recording a full-
length album for RCA, due in 
August. 

HAVING A BALL: Atlanta 
hip-hop outfit Out-
kast is experiencing 
tremendous success 
with its debut sin-
gle, "Player's Ball," 
which is No. 5 on 
the Hot Rap Singles 
chart and No. 39 on 
the Hot R&B Sin-
gles chart this 
week. 
The song is culled 

from the "LaFace 
Family Christmas 
Album." LaFace/ 
Arista will release 
the Organized 
Noize-produced 
"Southernplayeris-
ticadillacmuzic" 
April 20; the debut 
album from the duo features ri-
val high school rappers Andre 
L. Benjamin (aka Dre) and 
Antoine A. Patton (aka Big 
BM). 
Scott Folks, executive VP/ 

GM at LaFace, says, "We 
started by including Outkast 
on the Christmas album to give 
them exposure in a way that 
didn't put pressure on them. 
We wanted people to get a 
sense of who they were before 
we released their album." 
The act finished a Midwest 

radio, retail, club, and video 

Hendrix Redux. Beautiful People's Continuum release "If 
60s Were 90s" is the No. 5 Heatseekers album in the Pacific 
region. 

REGIONAL HEATSEEKERS #1'S 

MOUNTAIN 
Big Head Todd (4 The Monsters, Sister Sweetly 

r L (, 
[LAdom Sandler They re All Gonna Laugh At You 

,T 

EAST NORTH CENTRAL 
' Adam Sandler, They're All Gonna Laugh At You 

WEST NORTH CENTRAL 
Big Head Todd & Me Monsters, Sister Sweelly 

PACIFIC 
Green Day, Dookle 

MIDDLE ATLA, NTIC 
K7, Swing  Salta Swing  

Ndegeocello, Plantation Lullabi -es] 

_ 
SOUTH ATLANTIC 

SOUTH CENTRAL 
Rick Trevino, Rick Trevino 

THE REGIONAL ROUNDUP 

Rotating top-10 lists of best-selling titles by new & developing artists. 

PACIFIC 
I. Green Day, Dookie 
2. Pavement, Crooked Rain 
3. Haddaway, Haddaway 
4. Dead Can Dance, Into The Labyrinth 
5. Beautiful People, II 60's Were... 
6. Richard Thompson, Mirror Blue 
7. The Mavericks, What A Crying Shame 
8. Total Devastation, Legalize II' 
9. Sheryl Crow, Tuesday Night Music Club 

10. Muzzy Star, So Tonight That I Might See 

SOUTH ATLANTIC 
I. Rick Trevino, Rick Trevino 
2. Eightball & PAJG, Conlin Out Hard 
3. Doug Supernaw, Red And Rio Grande 
4. Haddaway, Haddaway 
5. Big Head Todd/Monsters, Sister Sweetly 
6. Emilio Navaira, Southern Exposure 
7. Man, Nadie Como Tu 
8. Jeff Foxworthy, You Might Be A Redneck.,. 
9. Adam Sandler, They're AI) Gonna Laugh .. 

10. The Mavericks, What A Crying Shame 

promotional tour a couple of 
weeks ago and starts a South-
east promo tour later this 
month. 
Adds Folks, "The Box and 

BET started airing the video 
around Christmas, and local 
video channels have been very 
instrumental in helping to cre-
ate demand for the single." 

Due to the strong response 
from "Player's Ball," LaFace 
issued a new version of the sin-
gle. The lyrics about Christmas 
in the ghetto have been re-
placed to give the song a longer 
shelf-life. 

OVIS OPUS: Restless Rec-
ords is ready to take its first 
stab at top 40 radio airplay 
with Ovis. The Los Angeles-
based musician is hoping for a 
hit with the pop-oriented single 
"Regular Thang." 

"Top 40 radio 
wants to play 
hits. They don't 
care what label 
they come from," 
says Rich 
Schmidt, VP/ 
marketing at 
Restless. "It's 
ironic that Rest-
less has found 
the door to be 
wide open at top 
40 radio, and a 
bit less inviting 
at alternative ra-
dio." 
Schmidt says 

that positive re-
sponse to the 
Ovis single con-

vinced Restless that top 40 ra-
dio may be ready for alterna-
tive act Sister Psychic, whose 
single "Velvet Dog" will ship 
later this month. 

TID BITS: EMI Australia act 
Chocolate Starfish was fea-
tured on E! Entertainment 
Television's segment on the 
hottest new bands March 1, 
even without an album availa-
ble in the States. The band, 
whose "Seafood" EP was re-
leased Down Under in Feb-
ruary 1993, is seeking a U.S. 

deal ... Mercury artists the 
Veldt and Redd Kross are in-
cluded in Hard Core Market-
ing's "Call Of The Wild" cam-
paign at alternative retail. 
Cassette samplers are given to 
consumers who correctly an-
swer a quiz displayed at retail 
countertops... "Az Much Ass 
Azz U Want," the Ruthless/ 
Relativity EP from the hard-
core rap trio HWA (Hoez With 
Attitude), is bubbling under 

Good Guesss. St. Louis-
based quartet Guesss is 
breaking out of a crowded 
crop of new R&B acts. The 
act's self-titled debut lands 
at No. 77 on the Top R&B 
Albums chart and bubbles 
under Heatseekers on the 
strength of the second 
single, "Tell Me Where It 
Hurts," which moves up 
58-51 on Hot B&B Singles. 

Heatseekers this week. A re 
mix of first single "All That 
(Jurt A Little Action)" by 
Miami mixer Felix Sama is due 
in mid-March. 

Additional reporting was pro-
vided by Brett Atwood, with 
assistance by Silvio Pietro-
luongo. 
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What's Goin' On At Motown? 
Label Lines Up Yearlong Gaye Tribute 
• BY DAVID NATHAN 

LOS ANGELES—To mark the 10th 
anniversary of Marvin Gaye's death, 
next month Motown Records will begin 
a high-profile, yearlong campaign 
based on the legendary artist's rec-
orded works. Gaye died April 1, 1984, 
one day before his 44th birthday. 
Two albums—the 1978 release 

"Here My Dear," which peaked at No. 
26 on Billboard's top albums chart, and 
1981's "In Our Lifetime" (which will in-
clude tracks from the previously unre-
leased "Love Man" album)—will kick 
off the extensive release schedule. 
Both were previously unavailable on 
CD. 
A newly remastered edition of the 

career milestone album "What's Going 
On," containing new liner notes by 
Gaye biographer David Ritz, will bow 
in June. The album peaked at No. 6 on 

MARVIN GAYE 

Billboard's top albums chart in 1971. 
A special video centered on the al-

bum is being prepared, featuring com-
ments from major artists such as 
Smokey Robinson and Stevie Wonder, 
who consider "What's Going On" one of 

contemporary music's most influential 
works. 
The same month, Motown will offer 

a four-CD slipcase collection that will 
include the albums "Let's Get It On," 
"I Want You," and "Trouble Man." All 
will be digitally remasteral, with liner 
notes and the original session engi-
neers involved wherever possible. The 
fourth CD features previously 
unreleased material. 
The new tracks are culled from more 

than 200 unissued cuts that have been 
uncovered in Motown's vaults. The la-
bel is in the process of a three-year 
plan to catalog its entire tape library. 
Motown CEO/president Jheryl 

Busby notes, "Marvin is one of the 
most important cornerstone artists in 
our catalog. He's an integral part of the 
Motown story. I spent last summer lis-
tening to Marvin's catalog, and it's 

(Conlin lied on page 26) 

Where Have All The Black Executives Gone?; 
35 Smokin' Years 84t 20 (Or So) Soulful Ones 
D i:IPPEARING ACT: The Black Rock Coalition re-
cently sponsored a panel discussion in New York focusing 
( m the downsizing of some black music departments at the 
major labels. The panel, titled "The Incredible Shrinking 
Black Music Executive," featured Hank Caldwell, senior 
VP, black music, Epic Records; Sean "Puffy" Combs, 
president/CEO, Bad Boy Entertainment; Vivian Scott, 
VP, black music, Epic Records; attorney Louise West; and 
moderator Gerry Griffith, the former head of A&R at 
EMI and Arista Records, who is now president of the pro-
duction company Mecca 
Don Brothers. 

Scott said the decreased 
use of seasoned black mu-
sic executives is due in part 
to the prominence of black 
producers and artists, who 
have been stepping into 
staff positions. West added 
that independent produc-
tion deals also are cutting 
into the staffing of blacks 
at labels. Combs, who left 
his A&R position with Up-
town Records to begin his own label, suggested that office 
politics and executives holding too much influence over art-
ists play a role. 

All agreed that black music has historically contributed 
greatly to industry revenues, and that black executives at 
major labels continue to play an integral role in keeping 
the music business viable. 

CELEBRATING 35 YEARS: Motown's Master Series 
has released the four-CD "Smokey Robinson And The Mir-
acles: The 35th Anniversary Collection." The book-styled 
boxed set chronicles the group's career (including never-
before-released recordings). Inside is a slick liner booklet 
with a foreward by former group member Claudette Ro-
binson, written with Janie Bradford. 

Ci LEBRATING 20(?) YEARS: Rhino Records has 
1ued "Soul Train Hall Of Fame, 20th Anniversary." The 
release seems a fitting tribute—until one realizes that 
"Soul Train" has been around more than 22 years. It first 
aired nationally Oct. 2, 1971. But regardless of the "new" 
math, the three-CD compilation contains an eclectic as-
sortment of R&B hits, spanning the years from James 

The  
Rhythm 
and the  
Blues 

by J. R. Reynolds 

Brown's 1967 No. 1 smash "Cold Sweat- through 1991's 
"Save The Best For Last" by Vanessa Williams. 

BOOK CORNER: African American Family Press has re-
leased the second in its Black Bible Chronicles series, 
called "Rappin' With Jesus: The Good News According To 
The Four Brothers." The generous use of benign slang 
provides an inviting spin for kids more prone to pick up 
a TV remote than a book. The publisher also is holding a 
"Rap It Up!" contest that invites youths 18 and under to 

create original rap lyrics to 
the Ten Commandments. 
The winner will receive 
$5,000 at a talent show-
down in New York in May 
... Songwriter and author 
David Ritz has written a 
novel about the lives of 
three black women in the 
entertainment business, ti-
tled "Passion Flowers." 
Published by St. Martin's 
Press, the book is an inter-
esting read and captures 

the flavor of the biz, spanning the mid-'40s to the present. 

FUNK-A-BILLY: Look for original funkateer George 
Clinton and original members of Parliament to contrib-
ute two tracks to "New Spark (For An Old Flame)," the 
new album by rockabilly artist Johnny Powers. The 
Schoolkids recording, due April 6, is the artist's first in 
more than two decades. 

MISSTEP: The notables mentioned in last week's col-
umn item concerning IAAAM's June 2-5 celebration in 
Washington, D.C., are the organization's honorary chair-
persons. The 1994 Diamond Award for Excellence honor-
ees are artists Stevie Wonder, Koko Taylor, Grandmas-
ter Flash & the Furious Five, Black Uhuru, and Dr. 
Billy Taylor; and executives Andre Fischer, senior VP 
of A&R at MCA, and Russell Simmons, CEO of Rush 
Communications. Former president Jimmy Carter also 
will be honored for his role in establishing Black Music 
Month. 

Assistance in preparing this column was provided by 
Havelock Nelson in New York. 

Dolemite & Ice, That's Nice. Known as the Godfather of Rap due to his popularity 
among rappers, comedian/entertainer Rudy Ray Moore, aka Dolemite, is the subject 
of a home video docurnentary titled "The Legend Of Dolemite." Produced and 
directed by Foster Corder, the clip drops May 11 through Xenon Entertainment. 
Pictured with Dolemite. left, at the documentary's filming is rapper le-T, who appears 
on the project. 

Philip Bailey Keeps His Plate Full 
With Solo Set On Zoo, EWF Tour 
MI BY J.R. REYNOLDS 

LOS ANGELES—It would he an un-
derstatement to say Philip Bailey has 
a full plate. Having just completed a 
solo recording, he has an upcoming 
concert tour of Japan as a lead vocalist 
for Earth, Wind & Fire and continues 
to work in the gospel music arena. 
His new, self-titled album, due 

March 28, is his first R&B release in 
seven years and his debut on Zoo En-
tertainment. The veteran vocalist says 
a "keener demographic focus" makes 

PHILIP BAILEY 

the set his best yet. 
Bailey says that unlike his previous 

R&B albums, the new set is slanted to-
ward an adult audience. "On my last al-
bum, I was all over the place," Bailey 
says of "Inside Out," his 1986 set. "On 
my new album, we selected music that 
would appeal more to the 25-plus 
demo." 
The first single. "Here With Me," 

was released to radio Feb. 7. Brad 
Hunt, senior VP of marketing for Zoo 
Entertainment, says a longer setup pe-
riod than usual is being employed in or-
der to maximize audience reach. 

"Philip is well known for his work 
with Earth, Wind & Fire, but outside 
the gospel music market his solo work 
is relatively unknown by broader audi-

ences," says Hunt. "So we're taking 
our time with the project in order to 
build public awareness." 

Prior to signing with Zoo, Bailey re-
corded three R&B sets, three gospel 
albums, and a compilation. His first 
solo album was "Chinese Wall," which 
spawned "Easy Lover," a duet with 
Phil Collins that climbed to No. 2 on 
the Hot 100 in 1984. 
According to Hunt, Bailey will be 

marketed as a new artist—hence the 
longer-than-usual span between single 
and album release. 
A 21-year music veteran, Bailey re-

ports that despite being busy with his 
solo project, as well as touring with 
Earth, Wind & Fire, he is not overbur-
dened. 

"It's not difficult to promote my al-
bum and Earth, Wind & Fire's ['Mil-
lennium'] at the same time, because 
they are entirely different projects, 
which keeps things interesting," he 
says. 
Zoo is releasing "Philip Bailey" in 

Japan during Earth, Wind & Fire's 
concert tour there, which Hunt says is 
the perfect marketing tie-in. "Philip 
has a big following in Japan, and his 
performing there as part of Earth, 
Wind & Fire in April will help sell rec-
ords," he says. 

Following the EWF Japan tour, Bai-
ley is scheduled for a 15-date, three-
week U.S. promotion tour in May at 
major rock venues in large markets 
around the country. Hunt says the goal 
is to solidify his core audience in an en-
vironment that traditionally caters to 
mature audiences. 

"It's our belief that Philip will do 
best with the music-intensive crowd," 
says Hunt. "The initial dates will take 
place in the East and then spread from 
there." 

Producers and songwriters contri-
buting to "Philip Bailey" include Brian 
McKnight, Robert Brookins, Chuckii 
Booker, Prince Be of PM Dawn, and 

(Conti', lied on page 26) 
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1 1 1 16 R. KELLY • JIVL 4152/ (10 98/15.98) 6 weeks al No. 1 . 12 PLAY 1 
2 2 2 14 SNOOP DOGGY DOGG • ' DEATH ROW/INTERSCOPE 92279•/AG (10.98/15.981 DOGGY STYLE 1 
3 4 3 10 JODECI UPTOWN 10915/MCA (10.98/15.981 DIARY OF A MAD BAND 1 
4 3 4 33 TONI BRAXTON • ' LAFACE 2-6007/ARISTA (9.98/15.981 TONI BRAXTON 1 
5 5 5 18 TEVIN CAMPBELL • QWEST 45388/WARNER BROS. (10.98/16.98) I'M READY 3 
6 6 6 20 SALT- 14 --PEPA • NEXT PLATEAU/LONDON 828392 ./PLG (10.98/15.981 VERY NECESSARY 6 
7 7 7 13 ICE CUBE • PRIORITY 53876. (10.98/16.981 LETHAL INJECTION 1 
8 8 8 3 ZHANE MOTOWN 6369 (9 98/13.98) PRONOUNCED JAH-NAY 8 
9 9 10 26 MARIAH CAREY A' COLUMBIA 53205 (10.98 E0/16.98) MUSIC BOX 1 

(1)1 13 18 16 WU-TANG CLAN LOUD 66336./RCA19.98/15.98) ENTER THE WU-TANG (36 CHAMBERS) 9 
11 10 11 20 XSCAPE • SO SO DE F 57107 ./COLUMBIA 1998 E0/15.98) HUMMIN' COMIN' AT >CHA 3 
12 11 9 3 Ti2 12.10E/bMkre, REW BACK AT YOUR ASS FOR THE NINE-4 9 
13 14 13 28 BABYFACE • LPIC 53558' 110.98 EQ/16.98) FOR THE COOL IN YOU 2 
14 16 19 16 A TRIBE CALLED QUEST • JIVE 41490. 110.98,15 98) MIDNIGHT MARAUDERS 1 

(D NEW 1 
* * * HOT SHOT DEBUT*** 

5TH WARD Bon RAP A t OT 5181.1:PRIORITY/GSA 10 98) GANGSTA FUNK 15 
16 15 17 15 QUEEN LATIFAH MOTOWN 63/0(9.961398/ BLACK REIGN 15 
11 12 12 67 SOUNDTRACK A" ARISTA 18699° (10.98/15.981 THE BODYGUARD 1 
18 21 20 21 MINT CONDITION PERSPECTIVE 9005/A&M (9.98/13.98) FROM THE MINT FACTORY 18 
19 19 16 41 JANET JACKSON A' VIRGIN 87825 (10.98/16.98) JANET. 1 
20 20 15 12 DOMINO e OUTBURST CHAOS 57701 -COLUMBIA (9 98 E0/15.98) DOMINO 10 
21 22 25 13 US3 EH ul NOTE 8D883•/CAPITOL (9.98/15 98) HS HAND ON THE TORCH 21 
22 17 14 18 TOO SHORT • JIVE 4(526' ((098/1598) GET IN WHERE YOU FIT IN 1 
23 23 23 18 SHAQUILLE O'NEAL • JIVE 41529. 110.98/15.98) SHAQ DIESEL 10 
24 18 21 22 AARON HALL Yt AS 108IC MCA (9 98 15 98, THE TRUTH 7 

25 25 28 8 
* **HEATSEEKER IMPACT*** 

CONSCIOUS DAUGHTERS SCARF ALL 538%; PRJopi Tr ,., 98 :3 , tIE EAR TO THE STREET 25 
ICI NEW 1 GERALD ALBRIGHT ATLANTIC 82552/AG (10.98/16.98) SMOOTH 26 
27 27 30 5 CE CE PENISTON /um 0138 (10.98/15.98) THOUGHT *YA KNEW 20 
0 NEW I VARIOUS ARTISTS WARN7P BROS. 45500 (10.98/16 98) A TRIBUTE TO CURTUS MAYFIELD 28 
29 30 26 27 MAZE FEATURING FRANKIE BEVERLY WARNER BROS. 45297 (10.98/15.98) BACK TO BASICS 3 
30 26 22 36 TONY! TONI! TONE! • .e.• NG 514933/MERCURY (10 98 EGV15.98) SONS OF SOUL 3 
31 24 21 67 KENNY GA" ARISTA 18646(10.98/15.98) BREATHLESS 2 
32 34 32 6 2 LOW RAP.A-LOT 53884/PR.ORITY19.98/15.98) FUNKY LIL BROTHA 25 
33 29 29 20 EAZY-E • RUTHLESS 5503•,RELATIVITY (7.98/11.98) IT'S ON (DR. DRE 187UM) KILLA 1 
34 32 31 18 ZAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9 
35 37 45 5 TOP AUTHORITY TRAK 72576 (10.98/15.981 SOMETHIN' TO BLAZE TO 35 
36 28 24 6 FREDDIE JACKSON RCA 6631819.98/15.98) HERE IT IS 11 
37 33 33 12 MARY J. BLIGE UPTOWN 10942./MCA (10.98/1598) WHAT'S THE 411? REMIX ALBUM 22 
38 38 35 10 VARIOUS ARTISTS THUMP 4010 (9.98/16.981 OLD SCHOOL 35 

(11) NEW 1 ARETHA FRANKLIN ARISTA 18722 (10.98/16.98) GREATEST HITS (1980-1984) 39 
40 36 36 63 DR. DRE • ' DEATH ROw/iNTERSCOPE 57128. PRIORITY 110 98 15 981 THE CHRONIC 1 
41 35 38 69 SADE A ' EPIC 53178110 9810/(6 98) LOVE DELUXE 2 

e 75 2 
* * * GREATEST GAINER*** 

SOUNDTRACK BEACON 11016 TOX /9 9815 98 SUGAR HILL 42 
C41 48 64 8 pritsiticEKI±air49n5AERI-NLE? BRO5 (9 98:15 98) Lab: PLANTATION LULLABIES 43 
(1) NEw> 1 SLAVE FEATURING ARRINGTON STELLAR FUNGK: THE BEST OF 44 
e 46 43 22 E-40 SIC we IT 34018.98/11.98, THE MAIL MAN 13 
46 41 31 23 SPICE 1 • IIVE .11513 (9 98 i 187 HE WROTE 1 

(1) 55 55 11 
***PACESETTER*** 

PATRA EPIC 53763' (9.98 ECY.5 9811E QUEEN OF THE PACK 47 
ums wits tte greatest sales gains this wee . ecord.ng Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIM certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. .Asterisk indicates LP is available. 

Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked E0, and all Other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 
Heatseeker Impact shows artists removed from Heatseekers this week. 111 indicates past or present Heatseeker title...) 1994, Billboard/BPI Communications, and SoundScan, Inc. 

1.611 I1 STORE SALES REPORTS COLLECTE), COMPILED, 
S TM COMPILO FROM A NATIONAL SAMPLE OF RETAIL 

AND PROVIDED By 1So1undScan 
11111 

48 40 41 28 EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) HS COMIN' OUT HARD 40 
49 39 42 47 INTRO • ATLANTIC 82463/AG19.98/15.98) HS INTRO 11 
50 31 52 86 BRIAN MCKNIGHT • MERCURY 848605 (10.98 EGV15.981 HS BRIAN MCKNIGHT 17 
51 44 44 29 SCARFACE • RAP-A.LOT 53861'/PRIORITY (10.98/15.98) THE WORLD IS YOURS 1 
52 42 39 70 Swv •, RCA 66074 (9.98/13.98) HS IT'S ABOUT TIME 2 
53 50 49 23 MARTIN LAWRENCE EASTWEST 92289/AG (10.98/15.98) TALKIN' SHIT 10 
54 51 47 23 ee WASHINGTON KEITH  QWEST 45336/WARNER BROS. (10.98/15.98) YOU MAKE IT EASY 15 
55 47 50 21 TEDDY PENDERGRASS ELEKTRA 61497 (10.98/15.98) A LITTLE MORE MAGIC 13 
56 43 40 16 mc RE- hi  RUTHLESS 5505 ./RELATIVITY (9.98/16.98) SHOCK OF THE HOUR 1 
0 59 57 36 SOUNDTRACK • JIVE 41509 (1098/15.981 MENACE II SOCIETY 1 
58 62 56 54 2PAC • )NTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z  4 
59 49 48 15 DAS EFX EASTWEST 92265./AG (10.98/15.98) STRAIGHT UP SEWASIDE 6 
60 53 53 16 JODY WATLEY MCA 10947 (10.98/15.98) INTIMACY 38 
61 61 61 32 CYPRESS HILL A RUEFHOUSE 53931•/COLUMBIA (10.98 EGV15.98) BLACK SUNDAY 1 
62 52 46 38 JOHNNY GILL e MOTOWN 6355110.98/15.981 PROVOCATIVE 4 
0 65 74 16 K7 Tommy Boy 1071 (10.98/15.98) HS SWING BATTA SWING 54 
64 45 34 4 CASUAL JIVE 41520' (9.98/15.981 FEAR ITSELF 22 
65 58 60 22 KRS-ONE livE 41517' 1998/15.981 RETURN OF THE BOOM BAP 5 
66 63 62 28 FOURPLAY WARNER BROS. 45340(10.98/16.981 BETWEEN THE SHEETS 15 
61 64 65 20 BLACKMOON WRECK 2002-/NERVOUS (9 98/15 98) HS ENTA DA STAGE 34 
68 54 59 19 ERICK SERMON RAL/CHAOS 57460•/COLUMBIA (9.98 E0/15.98) NO PRESSURE 2 
69 69 67 10 RAAB RIP-IT 1002' TLC (9.98/15.98) HS YOU'RE THE ONE 67 
70 66 58 5 (7pMïlj!Fció.(44;15.98) GREATEST HITS OF FREDDIE JACKSON 45 
71 73 83 6 SOUNDTRACK SELECT STREET 21647•SELECT (9 98/15.98) HOUSE PARTY 3 67 e 77 73 11 RONNY JORDAN 4TH 8. BROADWAY 444060/ISLAND (9.98/13.98) HS THE QUIET REVOLUTION 70 
73 68 70 28 JOE MERCURY 518016 (9.98 EO/15.98) HS EVERYTHING 16 
74 60 54 15 COLOR ME BADD GIANT 24524/REPRISE (10.98/15.981 TIME AND CHANCE 20 
15 56 --- 57 RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL 34 
ÎI 1 . in ,F TAYLOR JOHNNIE MALACO 7472 (9.98/15.981 REAL LOVE 76 
77 78 - 2 GUESSS WARNER BROS. 45481 (9.98/15.98) GUESSS 77 e 83 76 7 ERIC GABLE EPIC 52996 (9.98 E0/15.98) PROCESS OF ELIMINATION 55 
79 67 80 30 WILL DOWNING MERCURY 518086 (9.98 EQ/13.98) LOVE'S THE PLACE TO BE 24 
80 70 63 10 RALPH TRESVANT MCA 10889 (10.98/15.98) IT'S GOIN' DOWN 24 
81 57 51 3 SHADZ OF LINGO i M' ef, • FRG (9.98/15.98) HS A VIEW TO KILL 51 
82 80 78 24 THE ISLEY BROTHERS ELEKTRA 61538 (12.98/16.981 LIVE! 34 
83 84 98 4 VARIOUS ARTISTS Tommy BOY 1077 BIG BLUNTS 83 
84 71 66 3 ODD SQUAD RAP.B LOT 53866/PRIORITY 19.98/15.98) FADANUF FA ERYBODY!! 66 
85 81 87 6 ED 0.G & DA BULLDOGS CHEMISTRY 518 161/MERCURY (9.98 EO/15.98) ROXBURY 02119 36 
(1) 95 96 30 KRIS KROSS • RUFFHOUSE 57278e/COLUMBIA (10.98 EQ/15.981 DA BOMB 2 
0 91 - 29 BUJU BANTON MERCURY 518013 . 19.98 E0/13.98) HS VOICE OF JAMAICA 29 
88 74 68 39 LUTHER VANDROSS A LV 53231/EPIC (10.98 E0/16.981 NEVER LET ME GO 3 
89 76 99 42 INNER CIRCLE e BIG BEATATLANTIC 92261/AG (9.98/15.981 HS BAD BOYS 41 
90 72 69 17 DRS CAPITOL VI-1.10 ,,) 98 : 1 98, GANGSTA LEAN 6 
91 82 77 16 II D EXTREME GASOLINE ALLEY 10958/MCA19.98/15.98) II D EXTREME 22 
(D NEW 1 . HWA RUTHLESS 5506./RELATIVITY 17.98/11.981 AZ MUCH ASS AZZ U WANT 92 
93 88 89 14 -AC U MAI' -....... YOUNG BLACK BROTHA 2022 (9.98/13.98) HS ILLEGAL BUSINESS? 82 
94 86 75 50 BLOODS & CRIPS DANGEROUS/PUMP 19138'/QUALITY (9.98/13.98) BANGIN ON WAX 18 
95 90 - 26 STANLEY CLARKE EPIC 47489 (10.98 EQ/15.98) EAST RIVER DRIVE 54 
96 100 - 47 ONYX • RAE/CHAOS 53302•/COLUMBIA (9.98 E0/15.98) BACDAFUCUP 8 
e NEW 1 DIANNE REEVES EMI 28494/ERG (10.98/15.98) ART & SURVIVAL 97 
CD, RE-ENTRY 112 EmpiccH45A4E0v(AlcoK9S80EQN/1t8) DANGEROUS 

1 

99 98 93 24 EARTH, WIND & FIRE REPRISE 45274 (1098/15.981 MILLENNIUM 8 
100 89 85 23 ne -- LA SOUL TOMMY BOY 1063 (10.98/16.981 BUHLOONE MIND STATE 9 

730C-R7,733'Y UGD IIR 
TOP 40 AIRPLAY MONITOR • COUNTRY AIRPLAY MONITOR • R81 AIRPIA MONITOR • ROCK AIRPLAY MONITOR 
The only radio publications based exclusitely on electronically monitored airplay from Broadcast Dala Systems! 

• CALL (800) 722-2346 TO SUBSCRIBE • 
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Little Richard' Penniman 

The Trustees and staff of 
The Rhythm and Blues Foundation 
salute the recipients of the 1994 
Rhythm and Blues Foundation 
Pioneer Awards 

Bill Doggett 

Ben E. King 

Jerry Butler 
A 

Coasters 

Irma Thomas 

Mable John Johnny Otis 

.1;4• 
ust. 

Shirelles 

Robins 

Don Covay 

Clarence Carter 

Earl Palmer 

Otis Blackwell 

ir he Rhythm and Blues 
Foundation, an indepen-
dent non-profit organi-

zation, fosters wider recogni-
tion, financial support and 
historic and cultural preser-
vation of rhythm and blues 
music through various grants 
and programs in support of 
the artists of the forties, fif-
ties and sixties. The Pioneer 
awards program recognizes 
those legendary artists whose 
work has been seminal in the 
development of rhythm and 
blues music . Award recipients 
are nominated and selected 
by the Foundation's Board of 
Trustees and its Artist Steer-
ing Committee. 

For more information 
please contact: 

RHYTHM 
BLUES 
NJ II> " -VIC> NJ 

14th and Constitution Ave., N.W. 
Room 4603, MRC 657 
Washington, D.C. 20560 
202-357-1654 
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TITLE 
PRODUCER (SONGWRITER) 

ARTIST 
LABEL á NUMBER/DISTRIBUTING LABEL 

ED 6 

* * * No. 1 * * * 
BUMP N' GRIND 3 weeks at No. 1 
R.KELLY IR KELLY) 

• R. KELLY 
ICI (T) (I) JIVE 42207 

3 5 14 U SEND ME SWINGIN' 
MINT CONDITION (K LEWIS) 

WHATTA MAN • 
H AZOR (H.AZOR.D CRAWFORD,C.JAMES) 

GROOVE THANG 
NAUGHTY BY NATURE INEUFVILLENAUGHTY BY NATURERUSHEN.MIMS.BROWN) 
UNDERSTANDING • 
DUPRI,M.SEAL 11.1.SEAL) 

(LAY YOUR HEAD ON MY) PILLOW 
TONYITONPTONE. (T.CHRISTIANO wILTUNS.R WINGINS) 

CRY FOR YOU • 
D.SWING (D.SWING) 

• MINT CONDITION 
(CI (T) PERSPECTIVE 7439 

(1), 4 4 10 • SALT-N-PEPA FEATURING EN VOGUE 
(C) (T) (V) (X) NEXT PLATEAU/LONDON 857 390/PLG 

4 2 3 9 • ZHANE 
(CI (DI (M) (T) MOTOWN 2228 

5 5 2 12 • XSCAPE 
(C) (VISO SO DEF 77335/COLUMBIA 

6 6 6 9 • TONY! TONI! TONE! 
(C) (V) WING 858 260/MERCURY 

7 7 16 • JODECI 
(C) UPTOWN 54723/MCA 

cD 9 10 11 I'M IN THE MOOD • CE CE PENISTON 
SOULSHOCK,KARLIN (S.NIKOLAS,B.SILBEY.SOULSHOCK.KARLIN,CUTFATHER) ICI (M) (T)(V)A&M 0460/PERSPECTIVE 
CAN WE TALK • 
BABYFACE.0 SIMMONS (BABYFACE.D SIMMONS) 

BECAUSE OF LOVE 
J.JAM.TIEWIS.J.JACKSON (1..2ACKSON,J HARRIS 111.0 LEWIS) 

9 8 8 23 • TEVIN CAMPBELL 
IC) (D) (V) OWEST I8346/WARNER BROS. 

12 15 7 • JANET JACKSON 
(Cl (T) (X) VIRGIN 38422 

13 14 10 WHEN A MAN LOVES A WOMAN 
ART & RHYTHM (J.WATLEY,L.CAMPBELL) 

ALWAYS ON MY MIND 
13.A.MORGAN (B.A.MORGAN.R WILSON,O.SCOTT) 

STAY 
N.LOWIS (M.STEVENS,B.KHOZOURI) 

NEVER KEEPING SECRETS 
BABYFACE,L.A.REID,D.SIMMONS (BABYFACE) 

NEVER FORGET YOU/WITHOUT YOU 
BABYFACE,M.CAREY.D SIMMONIS U. t-I Y,BAB'r 

THE MOST BEAUTIFUL GIRL IN THE WORLD 
PRINCE (PRINCE) 

GIN AND JUICE 
ORDRE (SNOOP DOGGY DOGGT 

• JODY WATLEY 
(C) MCA 54793 

12 11 11 14 • SVVV 
(C) (D) (T) RCA 62738 

16 18 8 • ETERNAL 
ICI (M) (T) (X) EMI 581(3 ERG 

14 10 9 21 • BABYFACE 
(CI (V) EPIC 77264 

22 24 6 

40 2 

19 19 

• MARIAN CAREY 
(C) (D) (M) (T) (V) (X) COLUMBIA 77358 

• PRINCE 
(C) (D) (T) NPG 72514,BELLMARK 

• SNOOP DOGGY DOGG 
DEATH ROW/INTERSCOPE 983(8/ATLANTIC 

e NEW FEENIN' 
D.SWING (D.SWING) 

** * HOT SHOT DEBUT*** 
JODECI 

(0 (T) UPTOWN 5,1824/MCA 

23 

20 

27 

23 

7 

11 

BELIEVE IN LOVE TEDDY PENDERGRASS 
CALLOWAY,CALLOWAY,PENDERGRASS (CALLOWAY,CALLOWAY,PENDERGRAss tI ( KHAM) (C) ELEKTRA 64574 

SO MUCH IN LOVE 
G.ST.CLAIR,T.O'BRIEN IJACKSON,STRAIGIS,WILLIAMS) 

• ALL-4-ONE 
IC) BLITZZ 87271/ATLANTIC 

21 33 13 CANTALOOP (FLIP FANTASIA) 
G WILKINSON,M.SIMPSON (HANCCCK,KELLYWILKINS,S1MPSON) 
IT'S ALL GOOD 
HAMMER.THE WHOLE 9 (HAMMER,THE WHOLE 9,DEUCE DEUCE) 

RIBBON IN THE SKY 
N HODGE IS MORRIS) 

IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST NIGHT) • ME'SHELL NDEGEOCELLO 
A BETTS (M.NDEGEOCELLO) (D) (T) (V) (X) MAVERICK/SIRE 18326/REPRISE 
BETCHA'LL NEVER FIND 
S.HURLEY (C.SAVAGE,S.HURLEY) 

GETTO JAM • 
DJ BATTLECAT IDOMINO,K.GILL ATV 

• US3 
(C) (T) (8) (X) BLUE NOTE 44945/CAPITOL 

22 14 16 7 • HAMMER 
(C) (DI (T) (V) GIANT 18271/REPRISE 

e 25 31 4 • INTRO 
(c) IT) ATLANTIC 87269 

25 

26 

17 

37 

17 

5 

20 

26 15 12 18 

• CHANTAY SAVAGE 
(Cf (T) ED. 62652/RCA 

• DOMINO 
(c) (M) (T) (X) OUTBURST/RAL 77298/CHAOS 

52 80 3 
***GREATEST GAINER/AIRPLAY* ** 

I'M READY • TEVIN CAMPBELL 
BABYFACE,D.SIMMONS (BABYFACE. (CI ID( (VI OW(5T )9.'04 WARNER BROS. 

e 32 51 4 AND OUR FEELINGS 
BABYFACE,L.A.REID,D SIMMONS (BABYFA( 

TREAT U RITE 
C BOOKER IC BOOKER) 

YOU DON'T HAVE TO WORRY 
F FERRELL (GREENE.FERRELL,KORNEGAY,WHITTINGTON,BROWN,WESLEY,BOBBITT) 

• BABYFACE 
. IV) EPIC 77394 

45 56 3 • ANGELA WINBUSH 
(CI (M) (T) ELEKTRA 64562 

30 18 13 14 • MARY J. BLIGE 
(c) (T) UPTOWN 54701/MCA 

31 29 42 5 I'M OUTSTANDING 
SERMON (S.O'NEAL,E.SERMON.R ROACHFORD,R CALHOUN 

DUNKIE BUTT (PLEASE PLEASE PLEASE) 
K EVANS,D.MICHERY,D.GRIGSBY (LPINKNEY,R.GORDON) 

A DEEPER LOVE (FROM "SISTER ACT 2") 
c.c MUSIC FACTORY (D.COLE,R CLIVILLES) 

BREATHE AGAIN • 
L A REID,BABYFACE.D SIMMONS (BABYFACE) 

YOU KNOW HOW WE DO IT 
0.0.0)110E CUBE,O.D. III) 

QUIET TIME TO PLAY 
JAM.T.LEWIS Ii HARRIS III,T LEWIS.M.HORTON) 

U.N.I.T.Y. 
K GEE,MUFI ID OWENS.1 SAMPLE) 
KRAZY 
DALLEN (D.ALLEN.M DAILEY) 

PLAYER'S BALL 
ORGANIZED NOIZE (OUTKAST,ORGANIZED NOIZE1 

SHOOP • • SALT-N-PEPA 
A MARTIN.0 JAMES ISPARKS.JAMES ',Nei P0ITT '1/ 1.01m 0 / I 6'. LONDON 857 314/PLO 

• SHAQUILLE O'NEAL 
,A YARBROUGN.J ELLISL SIMMONSTICI (T) (X) JIVE 42201 

32 30 35 15 • 12 GAUGE 
(CI (T) (X) STREET LIFE 75373/SCOTT) BROS 

43 46 5 • ARETHA FRANKLIN 
(C) (M) (T) (X) ARISTA I 2657 

34 24 22 22 • TONI BRAXTON 
(0 (MI (T) (X) LAFACE 2-4054/ARISTA 

41 43 6 • ICE CUBE 
(C) (T) PRIORITY 53847 

36 27 29 8 • JOHNNY GILL 
ICI MOTOWN 2236 

37 28 20 18 • QUEEN LATIFAH 
(C) (D) (T) MOTOWN 2225 

39 38 • BLACKGIRL 
(C) KAPER 62665,RCA 

39 35 48 5 • OUTKAST 
(M) (T) (X) LAFACE 2-4060/ARISTA 

40 34 25 24 

41 

42 

43 

44 

46 

33 

36 

31 

44 

57 

46 

51 

21 

28 

30 

34 

59 

39 

58 

13 

23 

13 

29 

5 

26 

4 

FAMILY AFFAIR (FROM "ADDAMS FAMILY VALUES) • SHABBA RANKS 
S REM) (S STEWART) ( TI ATLAS 855 232/PLO 

NEVER SHOULD'VE LET YOU GO (FROM "SISTER ACT 2") • HI-FIVE 
JOE,K.MILLER IE.F.WHITE) (CI JIVE 42178 

BELIEVE THAT • KEITH WASHINGTON 
G.LEVERT,E.NICHOLAS (G.LEVERT,E.NICHOLAS) (C) QWEST ( 8252/WARNER BROS. 

COME INSIDE • INTRO 
N HODGE (K.GREENE,C.WIKE.N.HODGE) (C) (T) (X) ATLANTIC 87317 
GONNA LOVE YOU RIGHT (FROM "SUGAR HILL") • AFTER 7 
KANDES (K.ANDES,T,HARRIS,R JONES.W.CAREY) (C) (D) BEACON 10006/FOX 

ANNIVERSARY • • TONY! TONI! TONE! 
TONYTTONITTONET (R WIGGINS.0 WHEELER) (C) (V) WING 859 566/MERCURY 
MASS APPEAL • GANG STARR 
WPREMIER.GURU (AELAM.0 MARTIN) (C) (T) CHRYSALIS 58111/ERG 

67 2 
***GREATEST GAINER/SALES*** 

JUST ANOTHER DAY • QUEEN LATIFAH 
S (.D. (D.OWENS,APACHE) (M) (T) (X) MOTOWN 2233 

49 49 47 34 RIGHT HERE (HUMAN NATUREWDOWNTOWN • • SWV 
B.A.MORGAN,G.PARKER (B.A.MORGAN,J.BETTIS,S.PORCARO,G.PARKER,G.GOMEZ.K.ORT)Z) (C) (T) (V) (X) RCA 62614 

(J) Records with the greatest airplay and sales gains this week. *Videoclip availability. • Recording Industry Assn. Of America (RIAA) certificati 
he symbol. Ca alog number is or cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. 
V) Vinyl single availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications. 
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TITLE ARTIST 
PRODUCER (SONGWRITER) t ABEL & NUMBER/DISTRIBUTING LABEL 

50 37 26 14 PROCESS OF ELIMINATION • ERIC GABLE 
CHRISTIAN (C.WARREN,Y.T.STYLE) IC) (M) EPIC 77288 

0 58 62 6 TELL ME WHERE IT HURTS • GUESSS 
M.J.POWELL (A.MASON,T.MASON.M.POWELL) (C) WARNER BROS. 18303 

0 53 54 6 FAITHFUL • HI-FIVE 
D.AUSTIN.A.HENNINGS (A.HENNINGS) (C) JIVE 42(88 

53 38 40 12 SKIP TO MY LU • LISA LISA 
SALAH (SALAH,CASTOR,THOMAS.PRUIT.CASTOR,THOMAS.R.CHASTAIN) (CI (M) (T) (V) (X) PENDULUM 58094/ERG e 56 70 4 COMIN' ON STRONG • SUDDEN CHANGE 
DA MIC PROFESAH (MONDESTIN,MONDESTIN,PINARD.DAVIS,DA MIC PROFESAH,GRAHAM) (CI EASTWEST 98334 

e 59 77 4 YOU DON'T LOVE ME (NO, NO, NO) • DAWN PENN 
STEELY.CLEVIE (D PENN) (C) (T) (X) BIG BEAT 9831 ('ATLANTIC e 63 71 4 C.R.E.A.M. (CASH RULES EVERYTHING AROUND ME) • WU-TANG CLAN 
PRINCE RAKEEM (WU-TANG CLAN) (M) (T) (X) LOUD 627666/RCA 

57 50 44 18 THE MORNING AFTER • MAZE FEATURING FRANKIE BEVERLY 
F.BEVERLY (F.BEVERLY) (C) WARNER BROS. 18349 

58 42 36 12 LET'S MAKE LOVE • AARON HALL 
A.HALL (A.HALL.P.L.STEWART) (C) SILAS 54783/MCA 

59 47 32 20 TIME AND CHANCE • COLOR ME BADD 
D.J.POOH (M.JORDAN,COLOR ME BADD,M.DENARD) (C) (D) (M) (T) (V) (X) GIANT (8339/REPRISE 

60 54 60 8 FUNK DAT/WHY IS IT? • SAGAT 
J.C. SLAMM (F.LENON) IC) (M) (T) (X) MAXI 101 

t 

C2) 64 95 3 ON AND ON • SHYHEIM 
RNS (A.QUINN.S.FRANKL(N,J.WILSON) (C) (T) VIRGIN 38415 

0 62 65 4 DREAM ON DREAMER • THE BRAND NEW HEAVIES 
BRAND NEW HEAVIES (D.AUSTIN,N.DAVENPORT) (C) (M) (T) (X) DELICIOUS VINYL 9832 I/EASTWEST 

e 65 79 3 STIR IT UP (FROM "COOL RUNNINGS") DIANA KING 
J.BRALOWER (B.MARLEY) (CI (T) CHAOS 77325/COLUMBIA e NEW > 1 ELECTRIC RELAXATION (RELAX YOURSELF GIRL) • A TRIBE CALLED QUEST 
A TRIBE CALLED QUEST (J.DAVIS.A.MUHAMMAD.M.TAYLOR) (C) (T) (X) JIVE 42)79 

e 71 72 5 BABY IT'S YOURS • RIFF 
E.WILLIAMS,C.LIGHTY III (FLEX,RIFF) (C) EMI 58(04/ERG 

0 66 84 4 ZUNGA ZENG • K7 
K7,J.GARDNER,F.CUTLASS (K7,1,GARDNER.F.MALAVE,H.J.LAWES,F.W.BURK) (Cl (M) (T) (X) TOMMY BOY 599 

67 55 52 19 AWARD TOUR • A TRIBE CALLED QUEST 
A TRIBE CALLED QUEST (J.DAVIS.A.MUNAMMAD,M.TAYLOR) (CI (T) (X) JIVE 42(87 

68 60 53 20 SEX ME (PARTS I & II) • • R. KELLY 
R.KELLY (R.KELLY) (C) (T) (X) JIVE 42161 

69 68 63 7 BABY BE STILL COMING OF AGE 
D.LAMBERT,J.VALENTINE (IVALENTINE,M.GAYE,D.RITZ,O.BROWN) (C) ZOO 14 (16 

cp 70 78 7 LET ME LOVE YOU II D EXTREME 
(C) GASOLINE ALLEY 54788/MCA 

e 75 2 WAS IT SOMETHING FREDDIE JACKSON 
CHRISTIAN (C WARREN.) t. ER) (C) (T) (X) RCA 62806 

72 61 55 20 KEEP YA HEAD UP • • 2PAC 
D.J.DARYL (T.SHAKUR.D.ANIARSON,R.TROUTMAN.S.VINCENT) (C) (M) (T) (X) INTERSCOPE 98345/ATLANTIC (1) 98 — 2 BORN TO ROLL • MASTA ACE INCORPORATED 
ASE ONE (D.CLEAR,A.A.BROWN,E.MCINTOSKT .1 KELS(E) (C) (M) (T) DELICIOUS VINYL 98315/EASTWEST 

74 72 75 16 COME CLEAN • JERU THE DAMAJA 
DJ PREMIER (K.J.DAVIS.C.MARTIN,C.PARKER.F SCRUGGS,K JONES.T TAYLOR) IC) IT) PAYDAY 127 000/FERR 

75 69 64 6 MONEY IN THE GHETTO • TOO SHORT 
THE DANGEROUS CREW IT SHAW) (C) (T) JIVE 42195 

0 84 94 3 LESSONS LEARNED FUNKY POETS 
D.DARLINGTON,FUNKY POETS IGJOHNSON ASHE,R.FRAZIER.D.DARLINGTON.P.FRAZIERXCI (V) 550 MUSIC 77366/EPIC 

0 91 2 YOU DON'T WANNA MISS • FOR REAL 
W.WELLMAN (W.WELLMAN.S.PAYNE) (CI IT) MM 0537/PERSPECTIVE 

78 74 81 7 EGO TRIPPIN' (PART TWO) • DE LA SOUL 
DE LA SOUL,PRINCE PAUL (K.MERCER,D.JOLICOUER,V.MASON.P.HOUSTON) (MI (T) (X) TOMMY BOY 595' 

79 78 2 HEY D.J. (FROM "MI VIDA LOCA") • LIGHTER SHADE OF BROWN 
R.GUTIERREZ (S.HAGUE.M.MCLAREN,LPRICE.R.LARKINS.R.GUTIERREZ,B.RAMIREZ) (C) IT) MERCURY 858 402 

0 94 — 2 BABY WHERE WERE YOU THE REAL SEDUCTION 
J.THOMPSON,GIENNON (J.THOMPSON.G.LENNON,D.CULLER) (C) (T) ATLANTIC 87284 

e 95 _ 2 DA BOMB • KRIS KROSS 
J.DUPRI CEDUPRLDA BRAT) (C) (M) (T) RUFFHOUSE 77379/COLUMBIA 

10 87 96 4 WE CAME TO MOVE YA • FMOB 
T.MCELROY,D.FOSTER (T.MCELROY.D.FOSTER.R.SERRELL) (C) EASTWEST 98352 

83 81 88 3 CAPS GET PEELED • DFC (DUET WITH MC EIHT) 
MC EIHT.D.1 SLIP (EIHT,THOMPSON,ALPHA BREED.D.1 SLIP) (CI (M) (T) (X) ASSAULT/BIG BEAT 98331/ATLANTIC 

84 79 82 20 AFTER THE LOVE • BRIAN MCKNIGHT 
B.MCKNIGHT (B.MCKNIGHT.B.BARNES) (C) MERCURY 862 7(0 

85 73 66 20 SLOW AND EASY ZAPP & ROGER 
R.TROUTMAN (R.TROUTMAN.L.TROUTMAN,S.MURDOCK) (C) (D) REPRISE (83(5 

86 82 85 11 SOUND OF DA POLICE • KRS-ONE 
SHOWBIZ (LPARKER,RIEMAY) (C) (T) JIVE 42(92 

e 8, 97 3 BABY I WANNA H-TOWN 
B.BURRELL (DINO,SHAZAM.GESTICK) (C) (MT LUKE 173 e NEW III> 1 ROUND AND ROUND GLENN JONES 
G.JONES,R.WATK)NS (GJONES,R.WATKINS) (C) ATLANTIC 87265 

0 93 87 5 IT ALL COMES DOWN TO THE MONEY • TERMINATOR X 
TERMINATOR X.L S. SHOCKLEE.K MILLER.R EARLS MILLER) (CI (M) (T) RALJCHAOS 77(68/COLUMBIA 

(I) NEW 1 SOMETHIN' TO RIDE TO (FONKY EXPEDITION) • CONSCIOUS DAUGHTERS 
(CI SCARFACE 5385)/PRIORITY 

91 90 2 IT AIN'T HARD TO TELL NAS 
LARGE PROFESSOR (W.P.MITCHELL,N.JONES) (C) CD COLUMBIA 77385 

(1) NEW. 1 ALL OR NOTHING • JOE 
JOE (K.MILLER,JOLD.T.GERRELL) (C) (T) MERCURY 858 211 

93 76 69 15 WHAT'S MY NAME? • • SNOOP DOGGY DOGG 
ORDRE (SNOOP) (C) DEATH ROW/1NTERSCOPE 98340'ATLANTIC 

0 NEW II› 1 HERE WITH ME • PHILIP BAILEY 
&MCKNIGHT (B.MCKNIGHT,B.BARNES) (C) ZOO 14119 e NEW 0. i WHEN I NEED SOMEBODY RALPH TRESVANT 
JJAM,T.LEWIS (1 .HARRIS III.T.LEWIS) (C) (D) (V) MCA 54804 

0 NEW 111› i CLOSE TONIGHT UNV 
1 PENN II (J.POWE.J.CLAY) (C) MAVERICK/SIRE 18428/WARNER BROS 

97 86 83 17 BOOM SHAK A-TACK • BORN JAMERICANS 
C.THOMPSON (H.PAYNE,N.HOWELL) (CI (M) (T) DELICIOUS VINYL 98373/EASTWEST 

e NEw > 1 HEAVEN HELP • LENNY KRAVITZ 
L.KRAVITZ (G.DEVEAUX.T.BRITTEN) (C) (X) VIRGIN 38412 

99 85 61 18 MAKE LOVE EASY • FREDDIE JACKSON 
P.LAURENCE (P LAURENCE) (C) RCA 62704 

100 83 57 11 YOURS • SHAI 
C.MARTIN (C.MARTIN.M.GAY.G.BRIGHT.D.RENSAL(ER) (C) GASOLINE ALLEY 54770/MCA 
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TEVIN CAMPBELL (Qwest) has three songs in the top 20 on the Hot 
R&B Airplay chart. His single "Can We Talk" ranks No. 7; "Shhh," which 
was only released as a promotional CD to radio, ranks No. 10; and this week's 
Greatest Gainer/Airplay, "I'm Ready," jets 39-20. On the Hot R&B Singles 
chart, "I'm Ready" moves 52-27. The single ranks No. 1 at WPLZ Richmond, 
Va., and is top five at KMJM St. Louis (No. 3) and WENN Birmingham, Ala. 
(No. 4). 

QUEEN FOR MORE THAN A DAY: Queen Latifah continues her reign 
as sovereign of the rap divas. "Just Another Day" (Motown) is the highest-
debuting single, at No. 23, on the sales-only chart. Airplay holds at No. 64 
despite a 12% increase in points. Video exposure fuels this single: It ranks 
No. 1 on BET and No. 4 on the most-played R&D tracks list on MTV. (For 
details, see this week's R&B Airplay Monitor.) 

NAME GAME: All of Billboard's charts refer to the artist on "The Most 
Beautiful Girl In The World" as Prince (N.P.G.) because it is simply too un-
wieldy to do otherwise. The artist formerly known as Prince has always enter-
tained us, while pushing back artistic and social boundaries. We may not un-
derstand the personal meaning of his new "handle," but we respect his right 
to make that change (and actually, I can't wait to see if he's got something 
else up his sleeve). We also respect the artist's request to be identified with 
that unusual symbol. However, to typeset the symbol every week is not a real-
istic request for those involved with the production of a magazine the size of 
Billboard. Meanwhile, "Beautiful Girl" races up the chart, sprinting 40-15. 
Sales rise 87% and the single moves up 32-14 on the Hot R&B Singles Sales 
chart. Radio points increase 74%, and the title now ranks No. 24 on the Hot 
R&B Airplay chart. "Beautiful" is No. 1 at WZAK Cleveland and WBLK Buf-
falo, N.Y, and is top five at two: WZFX Fayetteville, N.C., and WEDR Miami. 

MONITOR UPDATE: The No. 1 song on the Top 40/Rhythm-Crossover and 
the Most-Played Rap Tracks charts is "Whatta Man" by Salt-N-Pepa featur-
ing En Vogue (Next Plateau). It's No. 7 on the R&B/Mainstream chart, show-
ing the strength of rap at rhythm-crossover stations. "Electric Relaxation" 
by A Tribe Called Quest (Jive) and "Born To Roll" by Masta Ace (Delicious 
Vinyl) are the Airpower records on the Rap Tracks chart. On the 
R&B/Mainstream chart, six artists earn Airpower songs: Intro, Chantay Sav-
age, R. Kelly, Babyface, Angela Winbush, and Prince. "Bump N' Grind" by 
Kelly (Jive) is No. 1, and "Seven Whole Days" by Toni Braxton holds at the 
top of the R&B/Adult chart for a sixth week. 

AWARDS AWAKEN the interest of some consumers who have heard of an 
artist or a song, but somehow have not been motivated to buy the music. Let's 
see if there is a burst of sales for Grammy winners, especially Toni Braxton 
and Digable Planets. Congratulations to all of the Grammy nominees and win-
ners. It is always a grand night to remember! 

ACT LIKE YOU KNOW: "Feenin' " by Jodeci (Uptown) makes an especially 
high debut. Airplay from the album has built over the past few weeks; this 
week it is eligible to chart, and bows at No. 18. 
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ARTIST DEVELOPMENTS 
11/P-110P Ago.P 

Select Records hopes to build on the 
street buzz surrounding hardcore hip-
hop act M.O.P. when it drops "To The 
Death," its debut album, March 15. 
M.O.P. stands for Mash Out Posse, 

and its members are rappers Lil Fame 
and Bill Danziene. So far, the act is 
known for "How About Some 
Hardcore," the hard-edged single that 
also appears on the "House Party 3" 
soundtrack. Before that jam, Lil Fame 
dropped three cuts on 4th & Bway's 
1992 compilation set "The Hill That's 
Real," including "Bring The Ruckus." 
Those efforts helped reinforce his 
name among those in the street game. 
According to Lil Fame, who, along 

with Danziene, grew up in the 
Brownsville section of Brooklyn, N.Y., 
the set contains "some around-the-
way shit. We write about things we've 
been through, what we had to do to 
survive, and stuff that goes on around 
us." 
Greg Riles, manager of special 

projects at Select, says, "The record 
gets your attention. You can feel that 
Lil Fame and Billy Danziene actually 
experienced what they're talking 
about. They're not advocating 
anything, just telling listeners, 'Look, 
t h is is what I've been through; this is 

M.O.P. 

where I'm from.'" 
The duo was signed to Select by 

Silver D, director of A&R. In the past, 
he had supervised cuts on "The Hill 
That's Real." 
The process of developing M.O.P. 

began last October, when "How About 
Some Hardcore" appeared. "We felt 
the record was a New York thing, so 
we went right to [local mix-show jocks 
like] Rong G., the Awesome Two, 
Funkmaster Flex, and Red Alert," 
says Riles. 
The resulting buzz spread to New 

England, thanks to support from 
college radio. Riles says, "We noticed 
a retail surge behind the play." 

Select then focused its promotional 
energies on the South, where the 
record was gaining acceptance. 

"M.O.P. turned into a real word-of-
mouth thing, and we've been going 
where we see outbreaks," says Select 
president Fred Munao. 
When the new Darryl D-produced 

album arrives, the label will continue 
its street-oriented campaign. "We'll be 
perfectly content with a slow build, 
gaining solid street credibility and 
street props," says Wyatt Cheek, VP 
of marketing at Select. 

Explaining his moniker, Lil Fame 
says, "I know mad people, and I get 
crazy props for what I do. Everybody 
be like, 'Yo, that li'l nigga could rap!'" 
Going with the flow, Danziene 

offers an explanation of his own 
handle. "I earned that for the way I 
take care of my business," he says. "It 
makes it seem like I'm on top of 
things, like I'm controllin' shit." 
Among the tracks on the album are 

"Heistmaster," which swims in 
C.R.E.A.M. themes (listen to Wu-
Tang Clan's "C.R.E.A.M.," which 
chants, "cash rules everything around 
me"). On "F.A.G.," the duo takes it to 
the face of "fake-ass gangstas." "Blue 
Steel" sports high-caliber rhymes like, 
"It's time to let 'em know the deal/ 
Nowadays shit is for real—so I'm 
packin' blue steel." 

HAVELOCK NELSON 

MOTOWN LINES UP YEARLONG MARVIN GAYE TRIBUTE 
(Continued fro., 

unique to find an artist who shared his 
inner thoughts so completely with his 
fans." 
Busby says the label "hopes to find 

a way each year to consistently reposi-
tion Marvin Gaye in the marketplace, 
to ensure that every generation gets to 
understand and appreciate his art." 
According to Candace Bond, Mo-

town's director of special markets and 
catalog development, the campaign will 
feature Gaye's widow, Jan Gaye, and 
daughter Nona as spokespersons, and 
aims to heighten awareness of Gaye 
and his music. 

  PHILIP BAILEY 

BUBBLING UNDER HOT 
. 
. 
.=. 

. 

. 
l', 

z 
. 
E 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1 —  1 GOT ME WAITING 
HEAVY D & THE BOYZ (UPTOWN/MCA) 

2 2 5 NICE AND LOVELY 
SHAGGY (VIRGIN) 

3 6 5 SOUND BOY KILLING 
MEGA BARTON (VP) 

4 11 7 LOVE'S MYSTERY 
RANDY CRAWFORD (WARNER BROS ) 

5 19 2 YEAH YEAH 
THE NEW 2 LIVE CREW (LUKE) 

6 5 13 SHORT SHORTS 
RAHEEM THE DREAM (LIFE/BELLMARK) 

7 — 1 PUMPS 6 A BUMP 
HAMMER (GIANT/REPRISE) 

8 15 4 OLD TIMES' SAKE 
SWEET SABLE (STREET LIFE/SCOTT) BROS.) 

9 7 6 CHOOSE 
COLOR ME BAD° (GIANT/REPRISE) 

10 —  1 BAKNAFFEK 
DAS EFE (EASTWEST) 

11 — I PAPA'Z SONG 
2PAC (DEATH ROW/INTERSCOPE) 

12 17 4 WHAT GOES UP 
MAZE FEAT. FRANKIE BEVERLY (Win 

13 10 7 DO YOU WANNA GO PARTY 
KAT (LIFE/BELLMARK) 

e 
D 
e 
17, 
f. 

5', 
â 
E 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

14 14 6 LOVE IS A GOOD THANG 
KASHAN (PARAGON/SOLAR) 

15 13 3 I WANNA ROCK 
JAllY JEFF 8, FRESH PRINCE (JIVE) 

16 — 1 PLAY MY FUNK 
SIMPLE E (BEACON/FOX) 

17 — 8 THE BOMB 
AKINYELE (INTERSCOPE/ATLANTIC) 

18 — 2 ANNIVERSARY 
GERALD ALBRIGHT (ATLANTIC) 

19 16 11 TELL ME 
KIARA (BCl/THG) 

20 24 2 A UTTLE LOVE 
KOLORZ (SCOTT' BROS ) 

21 — 2 STREET LIFE 
INTELLIGENT HOODLUM (TUFF BREAK) 

22 — 1 THE GLOCK 
VICIOUS (EPIC) 

23 22 2 RAINDROPS 
ME.2U (RCA) 

24 — 1 OUT Of CONTROL 
WELLS (MCA) 

26 — 1 TWO HEARTS 
EARTH. WIND & FIRE (REPRISE) 

Bubbling Under lists the top 25 singles under No. 100 
which have no yet charted. 

(Continued from page 21) 

Nadirah Mi of Arrested Development. 
Bailey views his albums as "legitimate 
collaborations," and says the chemistry 
and the cast are equally important on 
any project. 
Says Bailey, "You can have an im-

pressive cast of producers involved on 
a project, but if the [mix] is not right, 
you can just end up with an expensive, 
ordinary album." 
The four-octave vocalist goes on to 

say he had to defme who he was as a 
vocalist in order to remain objective 
about the work the album's producers 
were doing. "One of the most challen-
ging things for me was making [pro-
ducers'i songs my own," he says. "It's 
hard to know if you love a song because 
it's yours, as opposed to it being 
[theirs)." 

Bailey says his next project probably 
will be a gospel album. "I'm writing 
material for an inspirational project, 
but it probably won't be ready until 
next year," he says. "In the meantime, 
I'll continue promoting both my solo al-
bum and the one with Earth, Wind & 
Fire." 

"At retail, we'll have in-store dis-
plays, posters, and bin cards. A special 
commemorative logo will be featured 
on stickers that indicate which product 
has been remastered," says Bond. 

Radio highlights will include syndi-
cated specials through the Sheridan 
Broadcasting Network. Bailey Broad-
casting Services' "Radioscope" will air 
"Marvin Gaye, We Miss You" nation-
ally April 1 and 2. 

"Soul Train" and "The Arsenio Hall 
Show" are expected to air tributes to 
Gaye, notes Bond, who adds, "Our in-
tention is to commemorate the man 
and his music, to show that his mes-
sage is timeless and that he changed 
soul music definitively." 
August releases will include two of 

Gaye's early albums, "The Soulful 
Moods Of Marvin Gaye" and "When 
I'm Alone I Cry," both available for the 
first time on CD, as well as a special 
compilation tagged "The Norman 
Whitfield Sessions." 
One of the high points of the all-en-

compassing focus on the performer's 
work will be a "Tribute To Marvin 
Gaye" television special and album, 
planned for late October. Produced by 

Leigh Blake of Good Karma Produc-
tions and directed by Earle Sebastian, 
the venture will involve participation 
by a slew of artists from different mu-
sical genres. 

Blake, who co-created and produced 
1990's "Red, Hot & Blue" project, says 
a variety of superstar talent has been 
approached. 

"We're creating a cinematic piece of 
work, one that will reflect the political 
issues that informed Marvin's music 
and the man's spirituality," says Blake, 
who plans to have the project comple-
ted by June. 

Blake says the tribute also will be re-
leased on home video following its TV 
broadcast. Four special vignettes, 
based on cuts from Gaye's "What's Go-
ing On" album, also will be included in 
the home video package. 
The mining of Gaye's catalog will 

continue in February 1995 with a 
"Complete Duets" CD featuring Gaye 
with Tammi Terrell, Kim Weston, 
Mary Wells, and Diana Ross, and a 12-
track compilation of unreleased bal-
lads. A four-CD boxed set, also featur-
ing mostly unissued material, is due in 
April 1995. 

Rockin The House. The New York club Fez was the place to be during a Jimi 
Hendrix tribute concert in December. Pictured in performance are guitarist Eric 
Gales, vocalist Nona Hendryx, drummer Mark Gilmore, and bassist Shawn 
Solomon. (Photo: Jim Carroll) 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPOR , 
COLLECTED. COMPILED AND PROVIDED BY SoundScan 

VUE 
LA ,. , •• ..BER DISTRIBUTING LABEL  1 111111 ARTIST 

(I) 2 3 5 * * * No. 1/GREATEST GAINER * * * GIN AND JUICE • SNOOP DOGGY DOGG 
DEATH ROW INTERSGOPE 9831â AG I wee. at No I 

2 1 1 8 WHATTA MAN • • SALT-N-PEPA FEATURING EN VOGUE (C) (T) (X) NEXT PLAT EA .ONOON 857 390/PLG 

3 3 4 5 urs ALL GOOD • HAMMER 
(C) (D) (T) GIANT 18271/REPRISE 

4 4 5 15 DUNKIE BUTT (PLEASE PLEASE PLEASE) • 12 GAUGE 
(C) (T) 00 STREET LIFE 753/ , -"TTI BROS. 

5 5 6 7 PLAYER'S BALL • OUTKAST 
(c) (M) (T) (X) LAFACE 2-406. STA 

0 8 8 14 CANTALOOP (FLIP FANTASIA) • US3 (c)(T)(x) BLUE NOTE 4494 . •. 
7 7 7 4 

' 
I'M OUTSTANDING • SHAQUILLE O'NEAL 
(C) (T) (X) JIVE 42201 

8 6 2 15 GET" JAM • • DOMINO (c) (M) (T) (X) OUTBURST/CHAOS 77298 COLUMBIA 
CI 11 10 4 YOU KNOW HOW WE DO IT • ICE CUBE 

(C) (T) PRIORITY 53847 

10 10 14 4 
MASS APPEAL • GANG STARR 
,C, M CHASSAI IS 581 1 1 ERG 

(D NEW 
I JUST ANOTHER DAY • QUEEN LATIFAH 

(C) (M) (T) (X) MOTOWN 2233 

12 9 9 15 
U.N.I.T.Y. • QUEEN LATIFAH 
(C) (D) (T) MOTOWN 2225 

13 12 II 11 FAMILY AFFAIR • SHABBA RANKS 
(C) (T) ATLAS 855 232/PLG 

14 13 12 27 
WHOOMP! (THERE IT IS) • TAG TEAM 
(o(M) (T) (X) LIFE 79001 BELLMARK 

CD 18 16 15 
COME CLEAN • JERU THE DAMAJA 
(C) (T) PAYDAY 127 000/FFRR 

16 16 18 4 CAPS GET PEELED • DFC (DUET WITH MC EIHT) 
(C) (M) (T) (X) ASSAULT/BIG BEAT 98331 AG 

CD 19 41 5 
ON AND ON • SHYHEIM 
(c) (T) VIRGIN 38415 

CD 20 22 4 C.R.E.A.M. • WU-TANG CLAN 
(M) (T) (X) LOUD 62766eiRCA 

19 15 13 17 
KEEP YA HEAD UP • 2PAC 
(C, (M) (T) (X) INTERSCOPE 98345/AG 

20 14 15 6 
MONEY IN THE GHETTO • TOO SHORT 
(C) (T) JIVE 42195 

21 17 19 18 AWARD TOUR • A TRIBE CALLED QUEST 
(C) (T) (X) JIVE 42187 

C) 35 45 6 
BORN TO ROLL • MASTA ACE INCORPORATED 
(C) (M) (T) DELICIOUS viNYUEASTwEST 98315 AG 

(9 33 36 5 IF THAT'S YOUR BOYFRIEND • ME'SHELL NDEGEOCELLO 
(C) (D) (T) (X) MAVERICK/SIRE 18326/WARNER BROS 

24 21 — 2 
HEY DJ. • LIGHTER SHADE OF BROWN 
(C) (T) MERCURY 858 402 

10 32 33 4 DA BOMB KRIS KROSS 
(C) (M) (T) RUFFHOUSE 77379/COLUMBIA 

® 34 — 2 
COMIN' ON STRONG • SUDDEN CHANGE 
(C) EASTWEST 98334/AG 

10 27 32 6 
ZUNGA ZENG • K7 
(C) (M) (T) (X) TOMMY BOY 599 

(I) NEW 1 SOMETHING TO RIDE TO • CONSCIOUS DAUGHTERS 
(C) SCARFACE 53851/PRIORITY 

29 25 20 17 
REAL MUTHAPHUCKKIN G'S • EAZY-E 
(C) (T) RUTHLESS 5508/RELATIVITY 

30 24 28 3 
IT AIN'T HARD TO TELL NAS 
(C) (T) COLUMBIA 77385 

31 23 23 12 
SOUND OF DA POLICE • KRS-ONE 
(C) (T) JIVE 42192 

32 26 24 15 BOOM SHAK A-TACK • BORN JAMERICANS 
IC) (M) (T) DELICIOUS VINYL/EASTWEST 98373/AG 

33 28 27 11 SHORT SHORTS RAHEEM THE DREAM 
LIFE 79504/BELLMARK 

34 29 21 14 REALLY DOE • ICE CUBE 
(c) (T) PRIORITY 53843 

35 31 26 15 COME BABY COME • • K7 
(C) (M) (T) (X) TOMMY BOY 7572 

36 22 17 19 (I KNOW I GOT) SKILLZ • • SHAQUILLE O'NEAL 
(C) (T) (X) JIVE 42177 

37 37 
2 I WANNA ROCK • JAZZY JEFF & FRESH PRINCE 

(C) (T) JIVE 42203 

38 38 49 13 I-IGHT (ALRIGHT) • DOUG E. FRESH 
(M) (T) GEE STREET 440 583•11SLAND 

39 39 42 5 IT ALL COMES DOWN TO THE MONEY • TERMINATOR X 
(C) (M) (T) RAL/CHAOS 77168/COLUMBIA 

40 36 29 17 
69 • FATHER 
(M) (T) (X) UPTOWN 54751./MCA 

e 44 — 2 
YEAH YEAH • THE NEW TWO LIVE CREW 
(C) (M) (T) LUKE 170 

10 RE-ENTRY 14 COUNTY LINE • COOLIO 
(FA) (T) (X) TOMMY BOY 577* 

43 30 25 13 
WHAT'S MY NAME? • • SNOOP DOGGY DOGG 
(C) DEATH ROw/INTERSCOPE 98340/AG 

44 40 35 26 
METHOD MAN • WU-TANG CLAN 
(C) (T) LOUD 62544/RCA 

45 42 31 7 
I BEEPED YOU FATHER 
(C) (M) (T) UPTOWN 54790/61CA 

c), RE-ENTRY 14 
HUMP WIT' IT • 95 SOUTH 
(C) (T) WRAP 187/(CH)BAN 

e NEW 1 PLAY MY FUNK • SIMPLE E 
(C) (T) (X) BEACON 10004/FOX 

48 50 39 8 
LIKWIT • THA ALKAHOLIKS 
(C) (T) LOUD 62728/RCA 

49 46 48 3 
NEVER NO MORE SOULS OF MISCHIEF 
(C) (T) JIVE 42205 

50 43 30 8 I GO ON • MC LYTE 
c u , EPRST PRIORITY/ATLANTIC 95995/AG 

CD Records with the greatest sales gains this week. • Videoclip availability. • Recording Industry Association 

of America (RIAA) certification for sales of 500,000 units. • RIM certification for sales of 1 million units. Catalog 
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable. 
(C) Cassette single availability. (D) CD single availability. (k4) Cassette maxi-single availability. (T) Vinyl maxi-single 

availability. (X) CD maxi-single avarlabildy c 1994. Billboard/BPI Communications, and SoundScan, Inc. 
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WINDHAM HILL LETS GOOD TIMES ROLL WITH 'SESSIONS' SET 
(Continued from page 12.) 

The album offers timeless R&B-ori-
ented second-line funk on the remakes 
of old New Orleans numbers, plus a 
number of surprising jazz-inflected in-
strumental workouts, with particu-
larly rich solo work by sax men Allen 
and Tyler and drummer Palmer. 

Toussaint says of the music, "Our 
initial thought was that funky R&B 
rock'n'roll was to be the menu. When 
we started getting people together 
and ideas began to come from differ-
ent people, we thought some other 
ideas could be incorporated." 

Sebastian adds, "We thought people 
would like to hear the classics, but 
then we said, `Why just exactly redu-
plicate classics when you can buy a re-
issued record?' We felt like something 
new and fresh was required as well." 
With the initial sessions completed, 

"The Ultimate Session," in Tous-
saint's words, "went on the back 
burner." 
But Sam Sutherland, former VP/ 

managing director of Windham Hill 
and the executive producer of two 
Bluesiana Triangle albums that fea-
tured Rebennack, learned about the 

record from the musician's former 
road manager, Barbara Becker, and 
secured the project for the label. 
Windham Hill VP of sales and mar-

keting Pat Barry, who formerly ran 
the Leisure Landing record shops in 
New Orleans and co-founded the 
city's music magazine Wavelength, 
says the label plans to "emphasize the 
historical aspects of the record." As a 
promotional item, the company is pro-
ducing a detailed spiral-bound illus-
trated CD-sized booklet by writer 
Tom Stagg about Crescent City 
Gold's memorable history. 

In addition to going after local and 
syndicated blues and R&B specialty 
programs at radio, Barry says, 
"We're definitely going to triple A, 
and we'll be looking at jazz stations on 
a limited basis." Barry notes that the 
label will go after NPR programs 
such as Blues Revue, Fresh Air, All 
Things Considered, and Morning 
Edition. 
The company will launch "The Ulti-

mate Session" in April during the 
New Orleans Jazz & Heritage Festi-
val, the city's sprawling, heavily at-

tended annual music fiesta. 
"Our goal is to make it as visible as 

possible during the Jazz Festival," 
Barry says. "We're exploring doing 
promotions with both Sound Ware-
house and Tower .... We're also look-
ing at possibly doing some combina-
tion ads with [the New Orleans-bred 
Windham Hill act] the Subdudes and 
Crescent City Gold throughout the 
United States. We'll run it around 
[the New Orleans] Jazz Festival time 
in Chicago, New York, Boston, key 
markets. [The ads might read] 'If you 
can't be at Jazz Fest, you might as 
well buy one of these records and 
have a good time.' " 
Barry says the label is also "trying 

desperately" to arrange a multigen-
erational concert of New Orleans mu-
sic by Crescent City Gold and the 
Subdudes during the New Orleans 
Jazz & Heritage festival, but that the 
busy schedules of some CCG mem-
bers could preclude such an event. 
He says, "If we can get everybody 

together, it's going to be a very mag-
ical night. Whether we'll sell a lot of 
records, who cares?" 

Jury Will Hear Sister Souljah Libel Suit 
Rapper Called Former Producer Two-Faced Backstabber' 
• BY DON JEFFREY 

NEW YORK—Sister Souljah, the rap-
per who had a brief fling with notori-
ety after Bill Clinton verbally attacked 
her during his Presidential campaign, 
is under attack again, this time from 
a former producer who says she li-
beled him in album liner notes. 

In the notes to "360 Degrees Of 
Power," released by Epic Records in 
March 1992, Souljah listed producer 
Michael Shinn under the heading, 
"two-faced backstabbers." 

Shinn filed suit, claiming the phrase 
was a libel that had damaged his repu-
tation in the music business. Last 
week, a New York Supreme Court 
judge ruled that a jury would decide 
if the words defamed Shinn. 
Lawyers for Sony Music Entertain-

ment, owner of Epic, say they will ap-
peal that decision. 
Thomas Kavaler, attorney with 

Cahill Gordon & Reindel, a noted firm 
specializing in First Amendment cases 
that is defending Sony Music, says the 
rapper's words represent "rhetorical 
hyperbole" and are protected by the 
Constitution. 
But Larry Wallace, attorney for 

Shinn and co-producer Antonio Bru-
tus, says the phrase is a well-under-
stood libel that has left his client in ob-
loquy. In addition to the libel charge, 
Shinn and Brutus charge Souljah with 
breach of contract. 
According to court documents, 

Shinn and Brutus contracted with 
Souljah (whose real name is Lisa Wil-
liamson) in June 1991 to write, ar-
range, and produce five master tapes. 
Some of the songs written by Shinn 
are said to have made it onto the "360 
Degrees" album. In January 1992, 
Souljah directed Sony not to make any 
more payments to Shinn and Brutus, 
charging that they had breached their 
agreement. 
Wallace says that his clients re-

ceived about $25,000-$30,000 out of the 
$75,000 promised to them in their con-
tract with Sony. They are suing for 
more than $1 million. 
The parties are not saying what 

caused the ill will between the rapper 
and her former producer. One source 
attributes it to "creative differences," 
another to a personal disagreement. 
Attempts to reach Souljah were 
unsuccessful. 

The artist ‘‘as the target of Clin-
ton's condemnation at a June 13, 1992, 
rally in which he charged that, in an 
interview with The Washington Post, 
she had made racist remarks and ad-
vocated violence against whites. The 
controversy spiked sales of "360 
Degress" for a few weeks, but the al-
bum was not considered a success. 
Epic later dropped Souljah from its 
roster. 

27 BILLBOARD MARCH 12. 1994 



Dance 
ARTISTS 84. MUSIC 

Juliet's Natural Outlook; All About Eve's Career 
JULIET ROBERTS refuses to 
dwell on past negative moments. 
Taking a breather from the re-

cent video shoot for her single, "I 
Want You," she ponders the career 
path she has traveled during the 
past 18 months. Obstacles of label 
problems and legal entanglements 
have made the road bumpy, but 
that does not appear to have jarred 
the sturdy, good-humored U.K. 
native. Instead of waxing bitter 
about her experiences, she down-
plays them with a weary chuckle 
and a philosophical attitude. 
"You can't go negative on the 

world just because you don't get 
‘vhat you wish when you wish for 

JULIET ROBERTS 

it," she says. "Maybe if the album 
had come out sooner, the buzz sur-
rounding it would not have been as 
good as it is right now. Maybe the 
delays were a way of someone or 
something letting me know that 
the time for this record was not 
right." 
Or maybe the album was miss-

ing that one special song that 
would push it over the top. The 
first incarnation of "Natural 
Thing," Roberts' positively gor-
geous Reprise/Warner Bros. de-
but, did not include the hit-bound 
"I Want You." She wrote it shortly 
after completing the set. Even the 
dullest ears can tell that the track, 
with its sharp disco strings and lay-
ers of girlie chants, easily tran-
scends genre specification. It has 
the potential to be an across-the-
board smash. 
However, "I Want You" is 

merely one color on Roberts' musi-
cal palette. Exploring "Natural 
Thing," which ships to retail in 
early April, you will discover a 
voice that takes on different tones 
and forms with each song. She 
comes on like a giddy ingenue on 
the familiar international hits, 
"Caught In The Middle" and "Free 
Love," and then plays an older, 
more seasoned role on the pensive 
"Eyes Of A Child" and "Again." 
Popping up in between these songs 
are myriad moods and tracks that 
also include the single-worthy 
"Tell Me," with its fret-slappin' 
bassline and swaggering vocal. Ro-
berts approaches all of these mo-
ments with a high level of confi-
dence that clearly comes from her 
broad performing background. 

Raised in a household that was 
filled with the spicy calypso sounds 
of the Nightingales, of which her 

father was a member, Roberts 
took a quick liking to various forms 
of rhythm-based music, and 
started her career by fronting the 
reggae-rooted Black Jade as a 
teen-ager. She later lent her voice 
to the Funk Masters and their 
1983 U.K. hit, "It's Over," later 
moving on to the critically revered 
Working Week, and its blend of 
Latin, jazz, and R&B influences. 
"The band was so eclectic and fun," 
she recalls. "We were always 
learning something new from each 
other. It was a joy." 
Along the way, Roberts began 

developing her songwriting chops, 
penning a lot of the material that 
filled three Working Week al-
bums. Not long after stepping solo, 
Roberts connected with D-Mob 
mastermind Danny D., who would 
eventually produce "Natural 
Thing." 
"The pleasure of making this al-

bum has been in the freedom to be 
more than a one-track singer," Ro-
berts says. "I'm a musician and a 
songwriter—not someone who is 
riding a fad. I can move in and out 
of many different scenarios, and 
still feel quite comfortable." 
A recent scenario has been with 

Courtney Pine, with whom Ro-
berts has recorded "Life Goes 
Around," a wonderfully lush and 
soulful song that appears on his 
current album, as well as the U.K. 
version of "Natural Thing" on 
Cooltempo Records. 
As the folks at Reprise and 

Warner Bros. prepare to take "I 
Want You," currently residing in 
the top five of Billboard's Club 
Play Chart, to pop radio, Roberts 
is already thinking about new 
songs for her next album and re-
freshing older ones for live appear-
ances. 

"I never get tired of getting up 
there and singing a great song," 
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CLUB PLAY 

1. LOVE & HAPPINESS RIVER OCEAN 
FEATURING INDIA STRICTLY RHYTHM 

2. I-IGHT (ALRIGHT) DOUG E. FRESH GEE ',TRH 
3. LOSER BECK occ 
4. SKIP TO MY LU LISA LISA PENDULUM 
5. 4 YOU 4TH MEASURE MEN AREA 10 

MAXI-SINGLES SALES 
1. ELECTRIC RELAXATION A TRIBE 

CALLED QUEST JIVE 
2. DO YA INNER CITY COLUMBIA 
3. KRAZY BLACKGIRL RCA 
4. THE GLOCK VICIOUS EPIC 
5. RIBBON IN THE SKY INTRO ATLANTIC 

Breakouts: Titles with future chart potential. 
based on club play or sales reported this week. 

Mee 
TRAX 

by Larry Flick 

she says. "They live on, changing 
and developing as you mature." 

THE SINGLE LIFE: The time 
has come for Eve Gallagher to get 
the major-label deal she has long 
deserved. Over the past couple of 
years, this Swiss chanteuse (and 
protege of Boy George) has been 
quietly issuing one sterling single 
after the next, picking up more 
critical roses and underground 
fans every time. With the brand 
new "Change Your Mind" (More 
Protein, U.K.), she delivers a soul-
ful and assertive performance, of-
ten reminiscent of Annie Lennox. 
The talented dudes in Diss-Cuss 
and Evolution take a stab at the 
tune, revamping it with festive 
threads of trance and tribal disco. 
There is absolutely no reason why 
this one could not steam up clubs 
throughout the States, while a 
chunkier funk rendition could do 
the trick at radio. All that's miss-
ing is an A& R executive with a wee 
bit of vision. 
The ever-plush EightBall Rec-

ords in New York is once again 
working the nerves of dub-happy 
tastemakers on the East Coast 
with "The African Dream," a dou-
ble-record trip into the tribal/ 
house underground by Mr. Ones-
ter. This mysterious beatmeister 
paves the way for twitchin' booties 
with a muscular bassline that is 
generously iced with synths spiked 
with jazz and R&B spices. With no 
fewer than eight nicely varied 
mixes, we are waiting to see this 
one explode nationally. 
For Real may be the latest en-

try into the tiresome new-jill-
swing urban radio sweepstakes, 
but there are versions of the quar-
tet's cute debut single, "You Don't 
Wanna Miss" (Perspective/A&M), 
that are fashioned for club con-
sumption. Gio Brembilla and Da-
vide Ruberto come to the table 
with several delightfully twirly re-
mixes that are a fine complement 
to the song's romantic drama, and 
the urgent, tightly harmonized vo-
cals. Check 'em out. 

TID-BEATS: Sometimes having 
a pop hit isn't all it's cracked up to 
be. LaTour has been unfairly la-
boring under the expectations of a 
sequel to his 1992 novelty hit "Peo-
ple Are Still Having Sex." If truth 
be told, his subsequent Smash/Is-
land singles have been far better, 
but mildly received. He takes an-
other go at it with "E," a hi-tech 
tribal/house journey that contrasts 
a dark and heavy groove with 
blippy, ear-catching keyboard pas-
sages. It is a prime example of La-

Tour's talent for more than hack-
ing out pop simplicity. If only DJs 
would give him a fair shake... On 
the acid-jazz tip, the eternally hip 
Giant Step/Groove Academy party 
posse from New York has given 
birth to "The Groove Collective," a 
Reprise album that fuses tradi-
tional jazz, retro-funk, and hip-hop 
sensibilities. Steely Dan producer 
Gary Katz helped mold the set, 
which was recorded completely 
live. A musical feast that should be 
of equal interest to the historically 
reverent and the open-minded. As 
the acid-jazz movement finally be-
gins to pick up steam in the U.S. 
(several years after its acceptance 
overseas), it is worth noting that 
the Giant Step/Groove Academy 
posse heralded this sound long be-
fore pop and urban departments at 
major labels started to get a clue 
... It has been two years since 
Australian act Yothu Yindi 
brought Aboriginal intensity to 
dancefloors with "Tribal Voice," 
and its barrier-busting hit, 
"Treaty." On March 22, Hollywood 
Records issues the far superior 
"Freedom," a collection that seam-
lessly blends world-beat music 
from Yolgnu and Balanda cultures 
with modern club grooves. Front 
man and primary songwriter 
Mandawuy Yunupingu gives the 
album an interesting pop/rock fla-
vor by collaborating with Neil 
Finn from Crowded House and 
INXS' Andrew Farris ... Speak-
ing of world-beat club music, look 
no further than the irresistible 
"One Réspe" by Jephte Guil-
laume to add a percussive blast of 
fresh air to peak-hour programs, 

with room for more than your basic 
house ditties. Just issued on the in-
die Kaleidiascope Records ... The 
French dance music scene will, no 
doubt, get a long-deserved mo-
ment of recognition from the 
global club community when 
FNAC Music issues "La Collec-
tion," a double-record/CD set that 
showcases the underrated works 
of Laurent Garnier, St. Germain, 
and Lunatic Asylum, among oth-
ers. Find a copy, and listen without 
prejudice ... Roving dance music 
writer Andyman has joined New 
Jersey's Radikal Records as na-
tional director of publicity. He will 
also serve as the VP/GM of Rad-
ikal-Q, the label's new venture 
with Quality Records in Canada. 
Among his first projects are rec-
ords by Anne Clark, Dannii Min-
ogue, Bad Boys Blue, Diva Con-
vention, and Intermission ... 
Finally, ZYX Records is wisely 
taking a moment to develop the 
various endeavors of promising 
new team B Squared D Produc-
tions. Composed of identical twins 
Walter and Bill Brandt, and Gui-
seppe D., the New Jersey-based 
trio has laid down some kicky 
tracks under the name BDB 
Movement—most notably the 
trance/NRG anthem "Turna-
round" with singer Tyrell. They 
have also produced potent forth-
coming singles by Dare 2 B Dif-
ferent ("A World Of Love") and 
Wanda Dee ("Let Me Feel The 
Sound"). Props to ZYX club dude 
Harry Frank Towers for digging 
deep to find these intriguing new 
talents at a time when too many 
are playing it way too safe. 

Cash On Une. Promotion/marketing team David Michery and Tony Mercedes 
have inked a joint label deal with the BMG-distributed Critique Records to create 
Cash Money Brother Records. Michery and Mercedes played a role in the 1993 
success of "Whoomp (There It Is)" by Tag Team, among several other crossover/ 
maxi-single hits. Cash Money Brother will bow in early spring with singles by Dem 
Boiz and Poppa Doo. Pictured in the front row, from left, are Michery; Carl Strube, 
president of Critique; and Mercedes. In the back row, err left, are Debbie 
Catalano, director of publicity, Critique; Albie Cullen, VP of business affairs, 
Critique; Martha McPartlin, VP of operations, Critique; Bob Isenberg, CFO, 
Critique; and John "JC" Colasanti, VP of national promotion, Critique. 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 

TITLE ARTIST 
LABEL & NUK1BEk „,s : k.BUTING LABEL 

2 4 7 
* * * No. 1 * * * 

K. • CE CE PENISTON I'M IN THE MOOD A&M 046:   

iT 5 8 6 I WANT YOU REPRISE 41397/WARNLI2 LOTUS • JULIET ROBERTS 

0 6 7 7 I WOULDN'T NORMALLY DO THIS KIND OF THING EMI 58122/ERG • PET SHOP BOYS 

0 7 11 7 GOT TO GET IT 550 MUSIC 77382,EP1C • CULTURE BEAT 

0 11 16 6 SO INTO YOU EASTWEST 95950 • MICHAEL WATFORD 

6 9 10 8 GIVE MYSELF TO YOU TRIBAL AMERICA 58085/IRS THE DAOU 

0 13 13 9 I WANT TO THANK YOU AREA 10 004 LATRECE 

8 1 1 9 A DEEPER LOVE (FROM "SISTER ACT 2") ARISTA 1-2651 • ARETHA FRANKLIN 

0 14 17 6 SPOOKY OWEST 41313/WARNER BROS. • NEW ORDER 

10 4 3 9 DREAM DRUMS FIGHT BALL ALBUM CUT LECTROLUV 

© 16 23 5 DON'T GO BREAKING MY HEART MCA 54796 • ELTON JOHN/RUPAUL 

12 3 2 10 BEEN A LONG TIME COLUMBIA 77303 THE FOG 

C) 19 21 5 DO YOU WANT IT SBK 58119/ERG LONNIE GORDON 

0 15 19 7 GOING NOWHERE GO,DISCS IMPORT GABRIELLE 

C) 20 25 5 JUNGLE LUST (I WANT YOU) DEEP CRAP 30040/CRAP URBAN MOTION PROJECT 

e 17 20 6 GROOVE THANG MOTOWN 4848 • ZHANE 

© 24 27 4 BLOW YOUR WHISTLE FFRR 120 017 DJ DUKE 

18 12 5 10 BIG TIME SENSUALITY ELEKTRA 66244 • BJORK 

e 26 36 4 BECAUSE OF LOVE VIRGIN 38422 • JANET JACKSON 

20 10 9 8 PLEASE (YOU GOT THAT...) ATLANTIC PROMO • INXS 

0 25 28 5 STAY LW 58113,ERG • ETERNAL 

22 8 6 12 SELFISH QWEST 41155ANARNER BROS • THE OTHER TWO 

e 27 33 4 WORK THAT BODY GREAT JONES 530 629/ISLANI CHANLLLE 

e 31 43 3 
* ** POWER PICK** * 

BEAUTIFUL PEOPLE STRICTLY RHYTHM 015 BARBARA TUCKER 

e 29 34 5 SO IN LOVE (THE REAL DEAL) SBK PROMO ERG • JUDY CHEEKS 

26 18 15 13 LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) ARISTA 1-264,- • HADDAWAY 

27 21 14 10 WHEN YOU TOUCH ME CUTTING 292 MASTERS AT WORK FEATURING INDIA 

10 38 44 3 x TRIBAL AMERICA 58035 IRS JUNIOR VASQUEZ 

29 34 39 7 ALL BECAUSE OF ME VIBE MUSIC 4006 GEORGIE PORGIE 

0 43 2 I'LL WAIT ARISTA 659 • TAYLOR DAYNE 

e 40 - 2 TAKE ME AWAY REPRISE 41309/WARNER BROS. • BABBLE 

32 22 18 12 JUST KEEP ME MOVING SIRE 41197/WARNER BROS. • K.D. LANG 

0 46 - 2 IF .. THAT'S YOUR BOYFRIEND MAVERIC1VSIRE 4I316/WARNER BROS • ME'SHELL NDEGEOCELLO 

34 30 24 14 ALL I WANT IMAGO 25033 • CAPTAIN HOLLYWOOD PROJECT 

35 37 31 8 POWER POLYDOR 859 981/PLO • NU COLOURS 

0 45 47 3 VICIOUS GAMES SMASH 440 812/1SLAND YELLO 

37 44 46 3 OBSESSION AVENUE FOCH 15513/CRITIQUE • FEM 2 FEM 

38 33 32 6 GET IT STARTED EPIC 77323 PRINCE OF HOUSE 

39 42 42 9 LOVE IS FOREVER CHAOS 77241 • TASHAN 

40 36 30 10 SHINE ON ZYX 7056 HUGH K. 

41 32 26 14 WHITE LOVE FFRR 120 003 • ONE DOVE 

42 41 35 9 WELCOME TO MY MIND WAX TRAX 8697 • PSYKOSONIK 

43 23 12 13 JOY CHAMPION 77364/CHAOS • STAXX OF JOY FEATURING CAROL LEEMING 

® 49 - 2 BURNING LIKE THE SUN CONTINUUM PROMO RED RED GROOVY 

e NEW > I 

* * * HOT SHOT DEBUT*** 
HEY D.J. (FROM MI VIDA LOCA") MERCURY 858 _it ,. • LIGHTER SHADE OF BROWN 

46 47 - 2 PERE COCHON (I LIKE IT) TRIBAL AMERICA 58027/IRS PASCAL'S BONGO MASSIVE I 

47 39 38 8 AS I AM ONE 12012 SOUND OF ONE 

CI NEW 1 YOU USED TO HOLD ME '94 STRICTLY HYPE 112 RALPH) ROSARIO PRESENTS XAVIERA GOLD 

49 35 29 12 THAT'S WHAT I THINK EPIC 77234 • CYNDI LAUPER 

50 28 22 14 RILLY GROOVY CONTINUUM 12315 BEAUTIFUL PEOPLE FEATURING JIM) HENDRIX 
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MAXI-SINGLES SALES 
COMPILED FROM A NATIONAL SUB SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL 

STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN. INC SoundScan 
TITLE 1111111 ARTIST 
LABEL 8. NUMBER/DISTRIBUTING LABFI 

1 I 1 4 
* * * No. 1 * * * 

GROOVE THANG1m) (T) MOTOWN 4848 4 weeks at No 1 • ZHANE 

0 6 6 4 BUMP N' GRIND ,T) (X) JIVE 42206 • R. KELLY 

3 3 5 4 C.R.E.A.M. (CASH RULES EVERYTHING AROUND ME) ten) (T) (X) LOUD 62766/RCA • WU-TANG CLAN 

4 5 9 16 WHY IS IT? (FUK DAT)1M) IT) (X) MAXI 2014 • SAGAT 

5 2 2 7 A DEEPER LOVE (FROM "SISTER ACT 2") mi) (T) (X) ARISTA 1-2651 • ARETHA FRANKLIN 

6 4 3 5 MASS APPEAL IT) CHRYSAH - - • GANG STARR 

0 NEW > I 

* * * HOT SHOT DEBUT*** 
I LIKE TO MOVE IT ,K4) IT) ou STR RHYTHM 12192 • REEL 2 REAL FEATURING MAD STUNTMAN 

0 9 7 9 WHATTA MAN IT) (X) NEXT PLATEAU/LONDON 857 391/PLG • SALT-N -PEPA FEATURING EN VOGUE 

C NEW 1 . JUST ANOTHER DAY (PA) (T) MOTOWN aeso • QUEEN LATIFAH 

10 7 13 5 IT'S ALL GOOD/PUMPS & A BUMP GIANT .`1 ,,:',WARNFR nR(Y. • HAMMER 

a 38 42 II 

* * * GREATEST GAINER*** 
BORN TO ROLL ... DELICIOUS VINYL 10140/AG • MASTA ACE INCORPORATED 

0 NEW > 1 . GIN AND JUICE '' ,) (X) DEATH ROW/INTERSCOPE 95951 ;. • SNOOP DOGGY DOGG 

BECAUSE OF LOVE , T) (XI VIRGIN 38422 • JANET JACKSON 13 8 4 4 
14 11 - 2 HEY D.J. (FROM "MI VIDA LOCA") (T) MERCURY 858 359 • LIGHTER SHADE OF BROWN 

e 20 - 2 THE SIGN (M) (T) ARISTA 1-2673 • ACE OF BASE 

e NEW 1 GOT TO GET IT IT) 00 550 MUSIC 77382/EPIC • CULTURE BEAT 

C) NEW 1 . MARCH OF THE PIGS Ix) TVT/INTERSCOPE 95938/AG • NINE INCH NAILS 

0 24 16 3 YOU KNOW HOW WE DO IT (T) PRIORITY 53847 • ICE CUBE 

19 13 20 11 I'M IN THE MOOD (sr) IT) A&M 0461 • CE CE PENISTON 

20 10 18 4 YOU DON'T LOVE ME (NO, NO. NO) (T) (X) BIG BEAT 10151/AG • DAWN PENN 

e 30 31 7 CANTALOOP (FLIP FANTASIA) IT) Ix) BLUE NOTE 44945/CAPITOL • US3 

22 12 17 5 IT ALL COMES DOWN TO MONEY (M) IT) RALiCHAOS 77167/COLUMBIA • TERMINATOR X 

23 25 - 2 CAN I GET IT, YO ma) (X) PROFILE 7405 RUN-D.M.C. 

24 22 23 27 GIVE IT UP 1M) (T) (X) FFRR 350 039 • THE GOODMEN 

€13 34 19 15 I-IGHT (ALRIGHT) (M) (T) GEE STREET 440 583/ISLAND • DOUG E. FRESH 

CD 31 - 2 I WANNA ROCK (r) JIVE 42202 • JAllY JEFF & FRESH PRINCE 

27 18 43 4 IF THAT'S YOUR BOYFRIEND (T) (X) MAVERICK/SIRE 41316/WARNER BROS • ME'SHELL NDEGEOCELLO 

28 15 15 5 IT AIN'T HARD TO TELL IT) COLUMBIA 77320 NAS 

29 19 8 16 GETTO JAM (M) (T) (X) OUTBURST/CHAOS 77298/COLUMBIA • DOMINO 

30 17 27 4 I'M OUTSTANDING (T) (X) JIVE 42200 • SHAQUILLE O'NEAL 

31 23 32 10 UNITY. ) MOTOWN 4847 • QUEEN LATIFAH 

32 27 33 21 MR. VAIN (T) (X) 550 MUSIC 77214/EPIC • CULTURE BEAT 

e NEW > 1 - STAY (.0(T) (X) EMI 581I3/ERG • ETERNAL 

34 39 35 11 LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) (M) (T) (X) ARISTA 1-2648 • HADDAWAY 

0 NEW > 1 ON AND ON (I) VIRGIN 38415 • SHYHEIM 

36 21 24 4 you USED TO HOLD ME '94 (T) STRICTLY HYPE 112 RALPH) ROSARIO PRESENTS XAVIERA GOLD 

0 NEW > 1 . ZUNGA ZENG Wm TOMMY BOY 599 • K7 

38 37 11 5 FAMILY AFFAIR (FROM "ADDAMS FAMILY VALUES") IT) ATLAS 855 233/PLO • SHABBA RANKS 

39 36 29 19 COME CLEAN IT) PAYDAY 120 002TERR • JERU THE DAMAJA 

40 26 26 19 SHOOT To KILL (M) (T) WEEDED 20072/NERVOUS • MAD LION 

C I NEW > 1 . THE MOST BEAUTIFUL GIRL IN THE WORLD it) NPG 72514/BELLMARK • PRINCE 

42 16 10 3 DON'T GO BREAKING MY HEART in MCA 54796 • ELTON JOHN/RUPAUL 

43 32 25 12 BEEN A LONG TIME mu.) COLUMBIA 77303 THE FOG 

44 33 - 2 I CRIED THE TEARS (T) (X) BIG BEAT 10150/AG JOMANDA 

45 35 22 12 RUNAWAY LOVE (MI (T) (X) EXIT 198 JOHNNY 0 

10 RE-ENTRY 14 ALL I WANT IT/ 10/ IMAGO 25033 • CAPTAIN HOLLYWOOD PROJECT 

47 14 21 12 SOUND OF DA POLICE (T) JIVE 42191 • KRS-ONE 

0 NEW 1 STREETS OF PHILADELPHIA (X) COLUMBIA 77384 • BRUCE SPRINGSTEEN 

49 44 30 4 NEVER NO MORE IT) JIVE 42204 • SOULS OF MISCHIEF 

50 42 1 12 23 SHOOP LT' (X) NEXT PLATEAU ,LONDON 857 3151N.G • SALT-N-PEPA 

(,,,,,) TI les with the greatest sales or club play increases this week. • Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette IS unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single avallabIllty. (X) CD 

maxi-single availability. &.) 1994, Billboard/BPI Communications. 

MIVIUSIC...SPRINGS FORWARD 
ZYX 7203-12 

ZYX 7203-4 
ZYX 7203-8 

et! "JUMP UP 
EVERYBODY" 

1 
ZYX - MUSIC DISTRIBUTION LTD. 

by the Kingston Club 

BOBBY D. 
DOES IT AGAIN 
72 Otis Street-West Babylon 

New York 11704 

Phone:516-253-0800 

Fax: 516-253-0128 

ZYX 7228-12 
ZYX 7228-8 
ZYX 7228-4 

LISTEN...IT'S GETTING CLOSER! 

"TREE FROG" BY HOPE 

ZYX 
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Labels Set Fan Fair Showcases 
Top Stars Slated To Perform At June Fest 
NASHVILLE—The major country 
labels have announced their tentative 
lineups for the 23rd International 
Country Music Fan Fair, June 6-12. 
Among the platinum-selling acts 
slated to perform at the Tennessee 
State Fairgrounds here during the 12 
separate label shows are Alan Jack-
son, Travis Tritt, Billy Ray Cyrus, 
John Michael Montgomery, Trisha 
Yearwood, and Lome Morgan. 

Tickets to this year's event have al-
ready sold out, with more than 24,000 
expected to attend. Fan Fair is a joint 
project of the Country Music Assn. 
and the Grand Ole Opry. 
Here are the show dates and fea-

tured acts: 
Monday, June 6, 7-10 p.m., Blue-

grass Show: Bill Monroe & the Blue 
Grass Boys, with other acts to be se-
lected. 
Tuesday, June 7, 10 a.m.-noon, 

Curb Records: Boy Howdy, Kimber 
Clayton, Jackson Claypool, Tim 
McGraw, and Sawyer Brown; 2:30-
4:30 p.m., Mercury Records: Billy 
Ray Cyrus, Davis Daniel, Toby Keith, 
Sammy Kershaw, Kathy Mattea, and 

John & Audrey Wiggins; 7:30-9 p.m., 
MCA Records: Jerry Clower, Tracy 
Byrd, Rodney Crowell, Evangeline, 
the Mavericks, Marty Stuart, and 
Trisha Yearwood. 
Wednesday, June 8, 10 a.m.-noon, 

Liberty Records: Charlie Daniels, 
Asleep At The Wheel with special 
guests, John Berry, and Tanya 
Tucker; 2:30-4:30 p.m., Warner 
Bros./Reprise Records: Jeff Fox-
worthy, Faith Hill, and Travis Tritt; 
7:30 p.m.-9:30 p.m., RCA Records: 
Darrell Waltrip, WayIon Jennings, 
Martina McBride, Restless Heart, 
and Lan i White. 
Thursday, June 9, 10 a.m.-noon, 

Atlantic Records: Neal McCoy, Con-
federate Railroad, Tracy Lawrence, 
and John Michael Montgomery; 2:30-
4:30 p.m., Arista Records: Black-
Hawk, Alan Jackson, Lee Roy Par-
nell, and Pam Tillis; 7:30-9:30 p.m., 
Columbia/Epic Records: Bobbie 
Cryner, Joe Diffie, Gibson/Miller 
Band, Patty Loveless, Ken Melions, 
Collin Raye, Doug Stone, Rick Tre-
vino, and Joy Lynn White. 

Friday, June 10, 10 a.m.-11:30 

CMA Dues Hike Means 
Members Pay For Perks 
NASHVILLE—Members who want 
a chance to buy tickets to the Country 
Music Assn.'s annual awards show 
will have to pay double last year's 
dues. And even then, there's no guar-
antee that tickets will be available to 
them. A broad schedule of dues in-
creases went into effect March 1. 
Under the new schedule, a $50 an-

nual membership is still available for 
individual members. For that fee, the 
member receives a subscription to 
the CMA's monthly magazine, "Close 
Up," industry reference guides, the 
right to vote for award winners and 
directors, and various discounts. 
However, to be eligible for ticket 

buys, a member must now pay $100 
a year. The costlier membership also 
covers all first-tier benefits, plus a 
30% discount on registrations for 

SRO, the CMA's annual talent buyers 
convention, and other discounts. 
There also are significant dues in-

creases for member radio stations. 
Previously, stations paid according to 
their market size, with small-market 
membership being $125, medium-
market $225, and large-market $325. 
Now stations must elect from the 
membership categories of bronze 
($125), silver ($500), gold ($1,250), or 
platinum ($5,000). 

Ticket availability is not guaran-
teed in any of the organizational 
membership categories. However, 
the higher the membership fee, the 
greater the number of tickets the 
member is eligible to buy. Silver is 
good for four, gold for eight, and plat-
inum for 14, including four VIP seats. 

EDWARD MORRIS 

Step Forward. Aaron Tippin, third from left, feigns an innocent look as he lines 
up with the real innocents in his "Honky Tonk Superman" video. The good (if 
frazzled) guys, from left, are George Lindsey, who plays the detective; Reba 
McEntire, the bar owner; and Jon Small, who directed the project for Picture 
Vision. 

a.m., BNA Entertainment: Marc 
Beeson, Dale Daniel, Kim Hill, Jesse 
Hunter, Lorrie Morgan, Lisa 
Stewart, Doug Supernaw, and Turner 
Nichols; 1-2:30 p.m., Giant Records: 
Deborah Allen, Daron Norwood, 
Orrall & Wright, Laura Vida, and 
Clay Walker; 3:30-5 p.m., Asylum 
Records: Brother Phelps, Guy Clark, 
and Bob Woodruff. 

Saturday, June 11, 10 a.m.-6 p.m., 
the Grand Masters Fiddling Champi-
onship at Opryland USA. 
Sunday, June 12, all day, Fan Fair 

ticket still good for admission to such 
attractions as the Country Music Hall 
Of Fame and the Ryman Auditorium. 

Monty's Month. John Michael Montgomery, center, basks in the glow of being 
featured as Country Music Television's first monthly "Showcase Artist." Pictured 
with him, from left, are CMT programming staffers Fran Galloway, Margie Taylor, 
Tracey Storey, and Traci Todd. 

Stuart Is High On Country's Mountain Top 
Singer's Joy Is Obvious As He Explores Genre He Loves 
WATCHING MARTY GLOW: As vividly as Hank Wil-
liams symbolizes the misery in country music, Marty 
Stuart symbolizes the joy. No one else is so totally and 
blissfully immersed in the business and all its manifesta-
tions as he: in its sounds and styles, its folklore and history, 
its road life and rhinestones. To see him work and hear 
him talk is to witness a kid who is still rapturous over his 
first big break. 

Stuart loves what he's doing—and he wants you to feel 
the excitement. What makes his zest remarkable is that 
Stuart's big break came 23 years ago, when he was only 
13 and the great Lester Flatt drafted the youngster into 
his bluegrass band. In doing so, Flatt got a first-rate man-
dolin player, and country music got an in-house fan whose 
sense of delight remains unblunted to this day. 

Let it be noted, though, that Stuart does not approach 
country music with a hushed reverence. Nor has he cause 
to. He has picked, ban-
tered, and partied with the 
giants—from Roy Acuff to 
Ernest Tubb to Johnny 
Cash—and knows the dif-
ference between artists 
who soar on their art and 
the hangers-on who are 
merely ballast. His affec-
tion for his peers and the 
music they make is deep, 
but it is also rough, frank, 
and frequently bawdy. 
While he was developing 

as a musician, Stuart discovered he had considerable skills 
as a writer of prose, particularly when it came to chroni-
cling the day-to-day musical life around him. And he also 
has become an avid historian of the music, both from his 
reading and from his long conversations with those who 
have made the history. Having been well-mentored him-
self, Stuart has been generous in mentoring many of the 
newer country acts. When certain injudicious remarks led 
to bad blood between his friend Travis Tritt and Billy Ray 
Cyrus, it was Stuart who played the peacemaker by joking 
the whole matter back to its essential absurdity. 
These days, the shock-haired and brightly festooned 

Mississippian is popping up wherever there's good music 
or a good cause. Appropriately, his latest undertaking is 
co-hosting an infomercial luring visitors to Music City. You 
can bet he's sincere. The town's been a blast for him. 

LIVE & LEARN: Our Epiphany Of The Week Award 
goes to critic Tony Scherman, who, in a review in The 
New York Times, concludes that MCA's new "Rhythm, 
Country And Blues" album seems to be "a marketing 
scheme." Jeez, what insight! We had assumed—perhaps 
naively—that the 22 country and R&B acts involved in the 
project had accidentally run into each other at various re-

Nashville 
Sc—eie 

TM 

by Edward Morris 

cording studios and then spontaneously burst into song. 
Scherman goes on to pose a theory about the album's 

genesis that's almost too horrifying to countenance. 
Maybe, he ventures, the album is "a calculated effort not 
only to rope in more white yuppies as country fans, but 
[also] to entice a small but active market, middle-aged 
black fans of [Patti] LaBelle and B.B. King, to the country 
bins." Could this be so? Could MCA be se intent on selling 
records that they would create them with unworthy audi-
ences in mind? Don't these fools know that popular music 
is too important to be left to the people? 

CRAZY FOR YOU: "Crazy," the new country-flavored 
album by Julio Iglesias, is due in April on Columbia Rec-
ords. The title track is a cover of the Patsy Cline standard 
written by Willie Nelson. Another track, "When You Tell 
Me That You Love Me," is a duet with Dolly Parton. In 

1984, Iglesias had his first 
and only No. 1 country hit, 
"To All The Girls I've Lo-
ved Before," a duet with 
Nelson. 

MAKING The Rounds: 
Maggie Hippensteel, "a 
faithful country music fan" 
from Steelton, Pa., writes 
us in considerable distress 
to point out that—despite 
claims to the contrary— 
Alabama has never broken 

Sonny James' record of 16 consecutive No. 1 country hits. 
She notes that after a string of eight No. Is, Alabama drop-
ped to a No. 35 with "Christmas In Dixie." after which the 
group scored 13 more chart-toppers. We did not realize 
that this matter was being debated, but, still, nothing 
pleases us more than stirring up trivia hornets ... Steve 
Wanner recorded the first segment of Unistar Radio Net-
work's new "Acoustic Country" series, with Cathy Mar-
tindale hosting and Ed Salamon executive producing. The 
segment will air in late March. Wariner is now managed 
by former Exile drummer Steve Goetzman through Ren-
aissance Management of Franklin, Tenn. 
Country America magazine launches its New Artist Mu-

sic Series March 15 at the 21 Club in New York with a per-
formance by MCA's Tracy Byrd ... The Quantum Music 
Group has opened an office on Music Row at 1005 18th 
Ave., South. Eddie Burton is general manager, and Cana-
dian singer/songwriter Susan Jacks has been signed as a 
writer ... Susie Luchsinger has been named spokes-
woman for Spencer's Clothing Co. of Mt. Airy, N.C. Luch-
singer records for Integrity Music. The company will fea-
ture her in ads in TV Guide, Music City News, Children's 
Business, and Good Housekeeping, and on spots on TNN, 
Country Music Television, and the Family Channel. 
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 HOT  COUNTRY 3o 
ARTIST 

LABEL & NUMBER/DISTRIBUTING LABEL 

CD 3 8 10 

* * * No. 1 * * * 
TRYIN' TO GET OVER YOU 1 week at No. 1 
1 BROWN (V.GILLI 

• VINCE GILL 
IC/ (V) MCA 54706 

ED 2 4 14 ROCK MY WORLD (LITTLE COUNTRY GIRL) • BROOKS & DUNN 
D COOK,S.HENDRICKS (B.LABOUNTY,S.O'BRIEN) (C) (V) ARISTA 1-2636 

NO DOUBT ABOUT IT • NEAL MCCOY 
B.BECKETT (J.S.SHERRILL.S.SESKIN) IC) (V) ATLANTIC 87287 

I'VE GOT IT MADE 
1.STROUD,IANDERSON 1M BARNES I 

HE THINKS HE'LL KEEP HER 
JENNINGS.M.C.CARPENTER (M.C.CARPENTER.D.SCHLITZ) 

I JUST WANTED YOU TO KNOW 
M WRIGHT (G HARRISON.T MENSY) 

T.L.C. A.S.A.P. 
11 FO,L M LEE ALABAMA (G BAKER,F MYERS) 

THEY ASKED ABOUT YOU 
T BROWN,R MCENTIRE (K NASH,B.NASH.F.WELLER) 

HEY CINDERELLA 
1.BOWEN,S.BOGGUSS IS.BOGGUSS.M.BERG,G.HARRISON) 

THAT'S MY STORY • COLLIN RAYE 
P.WORLEY,T.HOBBS,E.SEAY (L.R.PARNELL,T.HASELDEN) (C) (01(V) EPIC 53952 

ED 6 13 13 

4 14 JOHN ANDERSON 
(V) BNA 62709 

0 7 10 13 • MARY-CHAPIN CARPENTER 
IV) COLUMBIA 77316 

6 1 2 14 MARK CHESNUTT 
(C) (V) MCA 54768 

ED 8 9 13 ALABAMA 
(V) RCA 62712 

ED 10 15 13 REBA MCENTIRE 
(V) MCA 54769 

9 5 5 15 • SUZY BOGGUSS 
(V) LIBERTY 17641 

a 11 16 14 

13 17 17 GOODBYE SAYS IT ALL • BLACKHAWK 
M BRIGHT,T.DUBOIS (1.MACRAE.C.BLACK,B FISCHER) (CI (V) ARISTA I -2568 

STANDING OUTSIDE THE FIRE 
A.REYNOLDS (1.YATES,G.BROOKS) 

MY LOVE 
J.STROUD,C.DINAPOLI,D GRAU (P.HOWELL,B SEALS,T.BARNES) 

(WHO SAYS) YOU CAN'T HAVE IT ALL 
K STEGALL (A.JACKSON,IMCBRIDE) 

INDIAN OUTLAW • TIM MCGRAW 
STROUD,B.GALLIMORE (T.BARNES,G.SIMMONS.J.D.LOUDERMILK) (C) CURB 76920 

I SWEAR 
&HENDRICKS (F.J.MYERS,G.BAKER) 

LIFE #9 
P.WORLEY,E.SEAY.M.MCBRIDE (KOSTAS.T.PEREZ) 

I'M HOLDING MY OWN • LEE ROY PARNELL 
S.HENDRICKS (T.ARATA) (C) IV) ARISTA 1-8739 

12 14 13 GARTH BROOKS 
(V) LIBERTY 17802 

14 20 9 • LITTLE TEXAS 
(C) (V) WARNER BROS 18295 

17 21 7 • ALAN JACKSON 
(VI ARISTA 1-2649 

18 30 8 

16 9 1 13 • JOHN MICHAEL MONTGOMERY 
(C) (V) ATLANTIC 87288 

16 19 10 

20 24 10 

• MARTINA MCBRIDE 
(CI (V) RCA 62697 

21 32 6 

***AIRPOWER*** 
IF THE GOOD DIE YOUNG • TRACY LAWRENCE 
1 STROUD (P.NELSON,C.WISEMAN) ATLANTIC ALBUM CUT 

30 39 4 

***AIRPOWER * ** 
ROCK BOTTOM WYNONNA 
T.BROWN (1.R.COBB.B.BUIE) (C) (V) CURB 54809/MCA 

22 25 20 TAKE IT EASY 
1 STROUD (1.13ROWNE.G.FREY) 

* * *AIRPOWER * * * 
• TRAVIS TRITT 
WARNER BROS 18240 

(4) 

23 

25 

34 

33 9 

WORDS BY HEART • BILLY RAY CYRUS 
SCAIF f .1 COTTON IR NI) LSON,M POWELL) IV) MERCURY 858 132 

I CAN'T REACH HER ANYMORE SAMMY KERSHAW 
I) CANNON.N WII. SON IM PET -EISEN II I HEIEN) (CI (V) MERCURY 858 102 

WE DON'T HAVE TO DO THIS TANYA TUCKER 
.1 CRUTCHFIELD IG BURR.V SHAW. IV) LIBERTY 17803 

I'D LIKE TO HAVE THAT ONE BACK 
T BROWN,G STRAIT (B SHORE R WEST,A BARKER) 

IF IT WASN'T FOR HER I WOULDN'T HAVE YOU • DARON NOR WOOD 
STROUILI CARLTON (1 L WALLACE 1 ',KINNE Rl 

24 27 9 

25 15 3 15 GEORGE STRAIT 
(C) (V) MCA 54767 

28 29 16 
(C) (V) GIANT 18386 

32 37 9 WHERE WAS I 
S BUCKINGHAM IH STINSON.G BURR) 

PIECE OF MY HEART • FAITH HILL 
S HENDRICKS IB BERNS,J RAGAVOY) (C) (V) WARNER BROS. 18261  

A LITTLE LESS TALK AND A LOT MORE ACTION • TOBY KEITH 
N LARKIN.H SHEDD (K HINTON.) STE WAR), (CI (V) MERCURY 862 262 

BETTER YOUR HEART THAN MINE 
G.FUNDIS (L.ANGELLE,A.GOLD) 

• RICKY VAN SHELTON 
(C) (V) COLUMBIA 77334 

29 

34 

19 

37 

38 

6 

40 

5 

18 

6 TRISHA YEARWOOD 
(C) (V) MCA 54786 

31 

32 

31 

26 

23 

18 

17 

19 

STATE OF MIND • CLINT BLACK 
STROUD,C.BLACK (C.BLACK) (C) (V) RCA 62700 

SHE'D GIVE ANYTHING • BOY HOWDY 
C FARREN (ISTEELE,C.FARREN,V.MELAMED) CURB PROMO SINGLE 

IF BUBBA CAN DANCE (I CAN TOO) 
D COOK (M.RAYBON.M.MCGUIRE.B.MCDILL) 

LIVE UNTIL I DIE 
1 STROUD (C.WALKER) 

RED AND RIO GRANDE 
R.LAND(S (D.SUPERNAW.L.ATKINSON) 

JOHN DEERE GREEN 
SLATE,B.MONTGOMERY 0 LINDE) 

ADDICTED TO A DOLLAR 
STROUD,D.STONE (D.STONE.R.HOOD,R MADDOX.K.TRIBBLE) 

KISS ME, I'M GONE 
I.BROWN,M.STUART (M.STUART,B DIPIERO) 

38 49 5 • SHENANDOAH 
IC) (V) RCA 62761 

• CLAY WALKER 
(C) (V) GIANT 18332 

34 33 26 20 

41 45 6 DOUG SUPERNAW 
(V) BNA 62757 

36 35 22 18 JOE DIFFIE 
IC) (V) EPIC 77235 

45 56 3 • DOUG STONE 
(C) (V) EPIC 77375 

40 41 8 • MARTY STUART 
IC) (V) MCA 54777 

SINGLES 
z&TRACKS 
0 1— 
.i Etc 

3r.) 

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 133 COUNTRY 
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS 
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL d. NUMBER/DISTRIBUTING LABEL 

39 27 12 18 WE JUST DISAGREE 
BOWEN.B DEAN (1 KRUEGER) 

• BILLY DEAN 
SBK ALBUM CUT/LIBERTY 

43 43 8 STONE COLD COUNTRY 
D.JOHNSON (D GIBSON,B.MILLER) 

• GIBSON/MILLER BAND 
(V) EPIC 77355 

41 29 11 17 YOU WILL • PATTY LOVELESS 
E.GORDY.JR (P ROSE,M.A.KENNEDYR SHARP) (C) (V) EPIC 77271 

WHAT A CRYING SHAME 
D COOK (R MAI 0,KOSTAS) 

A GOOD RUN OF BAD LUCK CLINT BLACK 
STROUD,C BLACK IC BLACK.H NICHOLAS) IC) (V) RCA 62762 

YOUR LOVE AMAZES ME 
C HOWARD IA HUNT.0 JONES) 

44 48 11 • THE MAVERICKS 
(C) (V) MCA 54748 

54 2 

46 52 5 • JOHN BERRY 
LIBERTY ALBUM CUT 

48 57 4 TRY NOT TO LOOK SO PRETTY DWIGHT YOAKAM 
P ANDERSON ID YOAKAM,KOST AS) (CI (V) REPRISE I8239/WARNER BROS 

WHERE DO I FIT IN THE PICTURE • CLAY WALKER 
.1 STROUD (C WALKER) (V) GIANT 18210 

HONKY TONK SUPERMAN 
S HENDRICKS IA TIPPIN,B BROCK) 

SHE NEVER CRIED 
B BECKETT (D.MAYO,F.WELLER,D.RAE) 

OUTSKIRTS OF TOWN 
M MILLER.M.MCANALLY (G.HUBBARD.D.CAMERON) 

IS IT OVER YET 
T BROWN (B KIRSCH) 

51 64 3 

49 53 5 • AARON TIPPIN 
(C) (V) RCA 62755 

48 36 28 14 CONFEDERATE RAILROAD 
ATLANTIC ALBUM CUT 

53 59 4 • SAWYER BROWN 
CURB ALBUM CUT 

50 47 46 20 WYNONNA 
(V) CURB 54754/MCA 

52 55 5 HONKY TONK CROWD 
S BUCKINGHAM (M STUART) 

I LOVE YOU 'CAUSE I WANT TO 
H EPSTEIN IC CARTER.R FOSTFp. 

50 50 6 

58 70 3 

• RICK TREVINO 
(C) (V) COLUMBIA 77373 

• CARLENE CARTER 
(V) GIANT 18265 

COMPANY TIME • LINDA DAVIS 
.1 GUESS IM MCANALLY) (C) (V) ARISTA 1.2664 

NEW 1 
** *HOT SHOT DEBUT*** 

IN MY OWN BACKYARD 
1.SLATE,B.MONTGOMERY (A.SPOONER,K.K.PHILLIPS.1 DIFFIE) 

•JOE DIFFIE 
(V) EPIC 77380 

55 42 31 16 NO MORE CRYIN' 
J.LE0 (T.MCBRIDE,J.LEO) 

BORN READY 
B.BECKETT (A.SHAMBLIN,D.GIBSON) 

SOMEWHERE IN BETWEEN 
M CLUTE.T DUBOIS (A SHAMBLIN,1 VEZNER) 

IN MY NEXT LIFE 
STROUD 1M BARNES I 

• MCBRIDE & THE RIDE 
(C) (V) MCA 54761 

64 2 • JESSE HUNTER 
(C) (V) BNA 62736 

57 59 58 5 • DUDE MOWREY 
(C) (V) ARISTA 1.2643 

60 62 MERLE HAGGARD 
CURB PROMO SINGLE 

62 69 3 CLOSING TIME 
S FISHELL.R FOSTER (R FOSTER.M.SAGER) 

BEFORE YOU KILL US ALL RANDY TRAVIS 
K LEHNING (K FOLLESE,M.T BARNES) (CI (V) WARNER BROS. 18208 

• RADNEY FOSTER 
(V) ARISTA l-2652 

NEW> 1 

61 61 60 18 HIGH TECH REDNECK 
B CANNON,N WILSON (B.HILL,Z.TURNER) 

SAWMILL ROAD 
M POWELL , T DUBOIS (S.HOGIN,IMCBRIDE,D.TRUMAN) 

ONCE IN A WHILE • BILLY DEAN 
T BROWN IS DORFF.J.BETTIS) MCA ALBUM CUT 

JUST ONCE 
T BROWN ID I MURPHY,K TRIBBLE) 

FOR YOUR LOVE 
J.BOWENJ CRUTCHFIELD ELY) 

DADDY NEVER WAS THE CADILLAC KIND 
B BECKETT 18 NELSON .D GIBSON) 

• GEORGE JONES 
(V) MCA 54749 

62 57 47 16 DIAMOND RIO 
(V) ARISTA 12610 

68 2 

75 2 • DAVID LEE MURPHY 
(C) (V) MCA 54794 

65 56 51 12 • CHRIS LEDOUX 
(V) LIBERTY I 7714 

NEW 1 • CONFEDERATE RAILROAD 
IC) (V) ATLANTIC 87273 

66 

74 

65 20 

3 

I CAN'T TELL YOU WHY VINCE GILL 
T BROWN IT SCHMIT.1) HENLEY,G FREY) GIANT ALBUM CUT 

LOVEBUG 
T BROWN,G STRAIT (C.WAYNE,W KEMP) 

CONFESSIN' MY LOVE • SHAWN CAMP 
M WRIGHT IS CAMP.) S SHERRILL) IC) IV) REPRISE 18331/WARNER BROS  

YOUNG LOVE 
M LAWLER» SHEDD (C.JOYNEKR CARTEY) 

GEORGE STRAIT 
MCA ALBUM CUT 

69 63 61 

NEW 

17 

1 • TWISTER ALLEY 
MERCURY ALBUM CUT 

11 69 67 20 DESPERADO 
1 STROUD ID HENLEY,G FREY) 

NEVER BIT A BULLET LIKE THIS 
B CANNON,N WI) SON (.1 FOSTE R.K1 PE TERSEN) 

RIDE 'EM HIGH, RIDE 'EM LOW 
R DUNN IR DUNN) 

CLINT BLACK 
GIANT ALBUM CUT 

NEW > 1 GEORGE JONES WITH SAMMY KERSHAW 
MCA ALBUM CUT 

73 2 BROOKS & DUNN 
MCA ALBUM CUT 

74 71 66 18 WERE YOU REALLY LIVIN' 
R L PHELPS,D PHELPS (R L PHI I PSI) PHELPS) 

HARD LIQUOR, COLD WOMEN, WARM BEER 
S FISHELL IB WOODRUFF) 

• BROTHER PHELPS 
(C) (V) ASYLUM 64598 

75 70 71 3 • BOB WOODRUFF 
(C) IV) ASYLUM 64575 

CD Records showing an increase in detections over the previous week. regardless of chart movement. Airpower awarded to those records 
which attain 2500 detections for the first time. • Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. 
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single 
availability. (X) CD maxi-single availability. 1994, Billboard/BPI Communications. 

ROT COUNTRY RECURRENT 
1 1 2 WILD ONE 

S HENDRICKS (P.BUNCH,J.KYLE,W.RAMBEAUX) 
• FAITH HILL  
WARNER BROS. 

2 —  i I NEVER KNEW LOVE 
1 STROUD (L.BOONE.W.ROBINSON) 

• DOUG STONE  
EPIC 

3 3 2 6 FAST AS YOU 
P ANDERSON (D YOAKAM) 

• DWIGHT YOAKAM  
REPRISE 

4 2 1 3 i WANT TO BE LOVED LIKE THAT 
D.COOK IP BARNHART,S HOGIN,B.LABOUNTY) 

SHENANDOAH  
RCA 

5 5 4 10 GOD BLESSED TEXAS 
1 STROUD,C DINAPOL1.1) GRAU (P HOWELL,B SEALS) 

• LITTLE TEXAS  
WARNER BROS 

6 6 3 4 I DON'T CALL HIM DADDY 
R LANDIS IR NIELSEN) 

• DOUG SUPERNAW  
BNA 

7 4 2 THE BOYS & ME 
M Mill ER,M.KICANALLY (M.MILLER.M.MCANALLY) 

• SAWYER BROWN  
CURB 

8 7 5 12 MY BABY LOVES ME 
P WORLEY,E SEAY,M MCBRIDE (G.PETERS) 

• MARTINA MCBRIDE  
RCA 

9 10 6 24 CHATTAHOOCHEE 
K STEGALL (A JACKSON.J.MCBRIDE) 

• ALAN JACKSON  
ARISTA 

10 8 7 16 WHAT'S IT TO YOU 
1 STROUD IC WRIGHT,R.E.ORRALL) 

• CLAY WALKER  
GIANT 

11 9 ___ 2 THE SONG REMEMBERS WHEN 
G LUNDIS (H.PRESTWOOD) 

• TRISHA YEARWOOD  
MCA 

12 II 8 13 ONE MORE LAST CHANCE 
T BROWN (V.GILL.G NICHOLSON) 

• VINCE GILL  
MCA 

13 13 12 10 EASY COME, EASY GO 
T BROWN,G.STRAIT (A BARKER D.DILLONI 

GEORGE STRAIT  
MCA 

14 14 9 7 RECKLESS 
1 LEO.L.M LEE,ALABAMA (1.STEVENS,M.CLARK) 

ALABAMA  
RCA 

15 12 10 19 HOLDIN' HEAVEN 
T BROWN IB KENNER.T MCHUGH) 

• TRACY BYRD 
MCA 

16 15 11 8 ALMOST GOODBYE 
M WRIGHT (Ei tivSEY,D SCHUTZ) 

• MARK CHESNUTT 
MCA 

17 17 16 17 HE AIN'T WORTH MISSING 
N LARKIN,H.SHE DO IT KEITH) 

• TOBY KEITH  
MERCURY 

18 16 14 17 
• 

THANK GOD FOR YOU 
M MILLER .M MCANALLY (M.MILLER,M.MCANALLY) 

• SAWYER BROWN 
CURB 

19 18 19 11 NO TIME TO KILL 
1 STROUD.0 BLACK IC.BLACK,H.NICHOLAS) 

CLINT BLACK  
RCA 

20 22 13 8 SHE USED TO BE MINE 
D COOK,S HENDRICKS (R.DUNN) 

BROOKS & DUNN  
ARISTA 

21 19 21 13 HALF ENOUGH 
R LANDIS IW WALDMAN,R.NIELSON) 

• LORRIE MORGAN  
BNA 

22 — 17 8 DOES HE LOVE YOU 
T BROWN .R (.10ENT IRE IS KNOX,B.STRITCH) 

• REBA MCENTIRE WITH LINDA DAVIS  
MCA 

23 25 20 14 PROP ME UP BESIDE THE JUKEBOX (IF I DIE) 
I SLATE,B MONTGOMERY (R BLAYLOCK.K K PHILLIPS,H.PERDEW) 

• JOE DIFFIE 
EPIC 

24 —  —  27 SHE DON'T KNOW SHE'S BEAUTIFUL 
8 CANNON,N WILSON (B MCDILL,P.HARRISON) 

• SAMMY KERSHAW 
MERCURY 

25 _ _ 23 BLAME IT ON YOUR HEART 
E.GORDY,114 (H.HOWARD,KOSTAS) 

• PATTY LOVELESS 
EPIC 

• Videoclip availability Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have 
dropped below the top 20. Commercial availability is not indicated on the recurrent chart. 
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FOR  WING oard ENDING MAR. 12, 1994 TOP COU N1 . .., i . a 

o o ,  ›, I_ .: ,..› (,) . ARTIST TITLE 
LABEL 8 NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) P

E
A
K
 P
OS
IT
IO
N 

1 1 1 5 

* * * No. 1 * * * 
JOHN MICHAEL MONTGOMERY 
ATLAN I ., 999/AG 19.98/15.98) 5 weeks at No. I KICKIN' IT UP I 

2 2 2 20 VARIOUS ARTISTS • .' COMMON THREAD: THE SONGS OF THE EAGLES 
GIANT 2453I/WARNER BROS (10.98115.984 I 

3 3 3 22 REBA MCENTIRE • " MCA 10906 (10 98/15.98) GREATEST HITS VOLUME TWO 1 

4 5 5 26 GARTH BROOKS • ' I IBERTY 8085711 , '•- IN PIECES 1 

10 11 21 6 
* * *GREATEST GAINER * ** 

SOUNDTRACK )10.98/1898) 8 SECONDS 5 

6 4 4 73 ALAN JACKSON • 
A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 

ARISTA 18711110), . )611 1 

7 7 7 53 BROOKS & DUNN • ' ARISTA 18716 ()0 98/15 98) HARD WORKIN' MAN 2 

8 6 6 78 VINCE GILL • ' MCA 10630110.9W15.981 I STILL BELIEVE IN YOU 3 

9 8 8 42 LITTLE TEXAS e WARNER BROS 4527619.98/15 98) BIG TIME 8 

10 9 9 87 MARY-CHAPIN CARPENTER •' 
COME ON COME ON COLUMBIA 4888I/SONY (10 98 EO/13 98) 6 

11 10 10 22 GEORGE STRAIT • MCA 10907 (10.98/15.981 EASY COME, EASY GO 2 

12 12 14 49 DWIGHT YOAKAM • F'EPRISE 45241/WARNER BROS. ((0.98/15.98) THIS TIME 4 

13 13 11 30 CLAY WALKER • GIANT 2451I/WARNER BROS. (9.98/15.981E CLAY WALKER 8 

14 14 12 5 COLLIN RAYE EPIC 53952./SONY (9.98 EO/15.98) EXTREMES 12 

0  23 25 16 FAITH HILL WARNER BROS. 45389 (9.98/15 98) HS TAKE ME AS I AM 15 

16 16 15 96 CONFEDERATE RAILROAD • 
CONFEDERATE RAILROAD 

ATLANTIC 82335/AG (9.98/15.981M 7 

17 20 20 4 BLACKHAWK ARISTA 18708 (9 98/15 98) BLACKHAWK 17 

18 15 13 45 JOE DIFFIE e EPIC 5300750NY (10 98 EQ15.98) HONKY TONK ATTITUDE 10 

19 19 16 42 WYNONNA • ( , • • MCA 110.98/15.98) TELL ME WHY 1 

20 17 18 68 JOHN MICHAEL MONTGOMERY • 
la, LIFE'S A DANCE 4 

19 25 28 3 NEAL MCCOY A I LANTIC 82568 (10.98/15.98) ME NO DOUBT ABOUT IT 21 

22 18 19 76 GEORGE STRAIT • ' mu 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 

23 22 22 7 BOY HOWDY CURB 776561698/9.98) :E SHE'D GIVE ANYTHING 19 

24 21 17 33 CLINT BLACK • RCA 66239 (10.98/15.98) NO TIME TO KILL 2 

25 21 27 133 BROOKS & DUNN • . ARISTA 18658 (9.98/13.98) BRAND NEW MAN 3 

26 26 23 181 GARTH BROOKS • " LIBERTY 93866 (9 98/13.98) NO FENCES 1 

27 24 24 36 MARK CHESNUTT • MCA m511998/15.98) ALMOST GOODBYE 6 

28 28 31 23 SUZY BOGGUSS , BB 9, -..', ' SOMETHING UP MY SLEEVE 27 

e NEW > 1 
* * * HOT SHOT DEBUT * * * 

RICK TREVINO r RICK TREVINO 29 

30 29 29 51 SAMMY KERSHAW • HAUNTED HEART 11 

31 30 26 45 TOBY KEITH • MIROURy 814421 (9.98 LU.,13.98, HS TOBY KEITH 17 

32 33 32 20 ALABAMA • ,.. 9 98.15.98) CHEAP SEATS 16 

33 31 30 18 TRISHA YEARWOOD • mc.A 10911 (10.98/15.98) THE SONG REMEMBERS WHEN 6 

34 35 34 36 BILLY RAY CYRUS • MERCURY 514758 (10.98 E0/16.981 IT WON'T BE THE LAST 1 

35 34 36 252 GARTH BROOKS • , LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2 

36 36 41 29 AARON TIPPIN • RCA 66251 (9 98/15.981 CALL OF THE WILD 6 

37 38 38 93 BILLY RAY CYRUS •' MERCURY 510635 (1098 E0/16.981 SOME GAVE ALL 1 

' OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND 

LBO S TM COMPILED FROM A NATIONAL SAMPLE 

PROVIDED BY SO(InCISCII1 

1111111 

z Z 0 

in 0  

c, 

< 
1 
o 

e 
ARTIST TITLE 
LABEL 8 NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 

0 

(7) 

O. 
Y 
a ..,., 
0-

38 32 33 15 DOUG STONE EPIC 57271/SONY (9.98 EQ/15.98) MORE LOVE 20 

39 43 43 39 DOUG SUPERNAW BNA 66133 (9.98/13.981 HS RED AND RIO GRANDE 27 

40 45 46 51 TRACY  A   LAWRENCE ATLANTIC 82483/AG (998/(5 98) ALIBIS 5 

41 41 39 19 TANYA TUCKER [ IBERTY avala (I0 98/15.98) SOON 18 

42 42 42 129 GARTH BROOKS •" LIBERTY 96330 (10.98/15.98) ROPIN' THE WIND 1 

43 39 37 100 WYNONNA • ' CURB 10529/MCA (10.98/15.98) WYNONNA 1 

CD 48 50 4 THE MAVERICKS MCA 10961 (9.98/15.981 HS WHAT A CRYING SHAME 44 

45 44 45 36 JOHN ANDERSON BNA 66232 (9.98/15.98) SOLID GROUND 12 

46 49 49 29 SAWYER BROWN CURB 77626 (10.98/15.981 OUTSKIRTS OF TOWN 13 

47 40 35 17 DOLLY PARTON, LORETTA LYNN, TAMMY WYNETTE • HONKY TONK ANGELS 
COLUMBIA 53414/SONY (10.98 E0/15.981 6 

48 46 40 13 GEORGE JONES MCA 10910 (9.98/15.981 HIGH-TECH REDNECK 30 

49 37 48 18 VARIOUS ARTISTS KIEL A099 Ili 9814 aFt, TODAY'S TOP COUNTRY 37 

e 64 
* * * PACESETTER * ** 

WILLIE NELSON 9 ISTICE 8.9a . . MOONLIGHT BECOMES YOU 50 

51 47 44 73 LORRIE MORGAN • BNA 66047 (9.9813 98) WATCH ME 15 

52 51 52 146 ALAN JACKSON •' ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2 

53 50 47 80 TRAVIS TRITT • WARNER BROS. 45048 (10 98/15.981 T-R-O-U-B-L-E 6 

54 55 53 17 ASLEEP AT THE 8/WH16.98)EEL TRIBUTE TO THE MUSIC OF BOB WILLS... 
LIBERTY 81470(11.9  35 

55 53 56 107 JOHN ANDERSON • BNA 61029 (9.98/13.98) SEMINOLE WIND 10 

56 58 58 24 MARTINA MCBRIDE RCA 66288 (9.98/15.98) HS THE WAY THAT I AM 50 

57 52 51 79 COLLIN RAYE • EPIC 48983/SONY 19.98 E0/13.981 IN THIS LIFE 10 

58 54 55 63 REBA MCENTIRE • ' MCA 10673 (10.98/15.98) IT'S YOUR CALL 1 

59 59 54 9 ANNE MURRAY BA 27012/ERG (10 98/15.98) CROONIN 54 

60 57 59 155 VINCE GILL • • • ,11.10 ,9 ,,x Ir, qm, POCKET FULL OF GOLD 5 

61 56 51 75 GARTH BROOKS • •, 16.98) THE CHASE 1 

C RE-ENTRY 7 JEFF FOXWORTHY 
YOU MIGHT BE A REDNECK IF... WARNER BROS. 45314 (9 98/15.9811M 62 

63 60 60 27 SHENANDOAH RCA 66267 (9.98/15.98) UNDER THE KUDZU 38 

64 61 61 116 COLLIN RAYE e EPIC 474686/SONY (9 98 E0/13.98) HS ALL I CAN BE 7 

65 62 62 45 TANYA TUCKER • LIBERTY 81367 (10.98/15.98) GREATEST HITS 1990-1992 15 

CI RE-ENTRY 5 
LEE ROY PARNELL 
ARISTA 18739 (9.98/15.981M ON THE ROAD 66 

67 65 66 66 VINCE GILL RCA 61130'17.98/11.98) I NEVER KNEW LONELY 47 

68 61 65 45 PATTY LOVELESS • EPIC 53236/SONY (9.98 ECU'S.%) ONLY WHAT I FEEL 13 

69 63 63 48 VARIOUS ARTISTS KIEL 6068 (7.98/12.981 TODAY'S HIT COUNTRY 24 

70 66 64 198 .. ALAN JACKSON • ARISTA 8623 (898/1398) HERE IN THE REAL WORLD 4 

71 69 12 138 TRISHA YEAR WOOD • OCA 10297 (9 98/15 98) TRISHA YEARWOOD 2 

72 72 73 22 EMMYLOU HARRIS ASYLUM 61541/ELEKTRA 19.98/15.98) COWGIRL'S PRAYER 34 

73 68 6/ 144 LORRIE MORGAN • RCA 30210 (9.98/13.981 SOMETHING IN RED 8 

74 75 15 70 RANDY TRAVIS • WARNER BROS. 45045 (10.98/15.98) GREATEST HITS. VOL. 2 20 

75 73 10 80 ALABAMA • RCA 66044 19.98/15.98) AMERICAN PRIDE 11 

(1) Albums w th the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. • RIAA certification for sales of I million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available. 

Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape preces marked E0, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 
Heatseel,cr ,hrivp„-Irti,I.. removed from Heatseekers this week. 111 indicates past or present Heatseeker title. 1994, Billboard/BPI Communications, and SoundScan. Inc 

Billboard Top Country Catalog Albums, 
ARTIST 

5. LABEL a. NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSET TE.CD) 
TITLE 

in 

PATSY CLINE à MCA 12' (7.98/12 98) 127 weeks at No .1 GREATEST HITS 

2 
3 
4 
5 
6 

8 

3 

2 

4 

5 

6 

9 

GEORGE JONES • EPIC 40776/SONY (5 98 E0/9 98) SUPER HITS 

THE CHARLIE DANIELS BAND • EPIC 38795/SONY (7 98 EO/11 98) A DECADE OF HITS 

GEORGE STRAIT A MCA 4203517 98/12 98) GREATEST HITS, VOL. 2 

THE JUDDS • CURB 8318/RCA (9.98/15.981 GREATEST HITS 

REBA MCENTIRE • MCA 4979' 17,98/12 98) GREATEST HITS 

GEORGE STRAIT • ' MCA 5567' (7 98/12 98) GEORGE STRAIT'S GREATEST HITS 

THE JUDDS CURB 52070/RCA 19.98/13.98) LOVE CAN BUILD A BRIDGE 

147 

132 

147 

147 

30  

145 

145 

9 
10 

11 

12 

8 

10 

11 

14 

CONWAY TWIT7Y • MCA 31238 (4 98/11.98) THE VERY BEST OF CONWAY TWITTY 

ALABAMA • ' RCA 7170'19.98/13.98) GREATEST HITS 

VINCE GILL • RCA 9814' (4.98/9.981 BEST OF VINCE GILL 

DOUG STONE EPIC 47357 (5 98 EC/9 98) I THOUGHT IT WAS YOU 

36  

146 

145 

24 

el 3 
ii, lU 
e 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 
SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY SoundScan 
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14 
15 
16 

13 

15 

18 

DAVID ALLAN COE • COLUMBIA 35627/SONY (5 98 E019.98/ 

ALABAMA • RCA 6825 (7 98/11 98)  

ALABAMA RCA 61040 (9.98/13.981 

17 19 

GREATEST HITS 53 

ALABAMA LIVE 23 

GREATEST HITS VOL. 2 10 

VINCE GILL MCA 42321 (8 98/13 98; WHEN I CALL YOUR NAME 

18 16 

21 

MARY-CHAPIN CARPENTER COLUM)/li, 4.1215 SOtv LU 1. 91:11 STATE OF THE HEART 24 

19 21 DOLLY PARTON • RCA 4422' (7.98/11.981 GREATEST HITS 119 

20 17 RAY STEVENS • MCA 5918 (4 98/11 98) GREATEST HITS 86 

21 23 RAY STEVENS CURB 77312 16.98/9.981 HIS ALL-TIME GREATEST COMIC HITS 79 

22 20 DWIGHT YOAKAM e REPRISE 259896/WARNER BROS (9 98/13.98) JUST LOOKIN' FOR A HIT 99 

23 22 WAYLON JENNINGS • RCA 3378' (8 98) GREATEST HITS 32 

24 25 KEITH WHITLEY RCA 52277 (9 98/13,981 GREATEST HITS 9 

25 24 WILLIE NELSON A' COLUMBIA 237542/SONY (9 98 E0113 981 GREATEST HITS 22 
13 12 THE JUDDS CURB 61018/RCA 19.98/13.98) GREATEST HITS VOL. II 9 

Catalog albums are older titles which are reentering significant sales. , 1994, Billboard/BPI Communications and SoundScan, Inc. 
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Country 
ARTISTS & MUSIC 

by Lynn Shults 

SCORING HIS FIFTH NO. 1 with "Tryin' To Get Over You" (3-1) is 
Vince Gill. The much-honored Gill debuted on Billboard's Hot Country Sin-
gles & Tracks chart 10 years ago. "Victim Of Life's Circumstances" peaked 
at No. 40 in March 1984. Since then, Gill has placed 27 titles on the singles 
chart. The first 12 were on the RCA label, with three tracks reaching the 
top 10. Producer Tony Brown originally signed Gill to RCA, but then left 
to become head of A&R at MCA Records. The two reunited in 1989 when 
Brown signed Gill to a recording contract for the second time, this time 
with MCA. The first Gill/Brown collaboration, "Oklahoma Swing," peaked 
at No. 13 in April 1990. Gill's second MCA single, "When I Call Your Name," 
peaked at No. 2 that August. Though it didn't reach No. 1, the song pro-
pelled him to superstar status. Since he signed with MCA, only two of his 
1:3 singles have failed to reach the top 10. One is the Christmas title "Have 
Yourself A Very Merry Little Christmas." The other, "I Can't Tell You 
Why" (66-67), is from the Giant Records compilation album "Common 
Thread: Songs Of The Eagles." 

THE MOST ACTIVE track of the week is "A Good Run Of Bad Luck" 
(54-43) by Clint Black, followed by "In My Own Backyard" (debut-54) by 
Joe Diffie; "Rock Bottom" (30-20) by Wynonna; "Addicted To A Dollar" 
(35-37) by Doug Stone; "Where Do I Fit In The Picture" (48-45) by Clay 
Walker; "Indian Outlaw" (18-15) by Tim McGraw; "Piece Of My Heart" 
(34-28) by Faith Hill; "No Doubt About It" (6-3) by Neal McCoy; and "Bet-
ter Your Heart Than Mine" (37-30) by Trisha Yearwood. 

ALBUM SALES ARE DOWN for the week, but there is excitement to 
be found on the Top Country Albums chart. The week's Greatest Gainer 
album is the soundtrack album from the film "8 Seconds" (11-5). Four 
tracks from the album can be found on the Hot Country Singles & Tracks 
chart. The Pacesetter album is "Moonlight Becomes You" (64-50) by Willie 
Nelson. Debuting at No. 29 is "Rick Trevino" by Rick Trevino. Sony is 
marketing the album in Trevino's native state of Texas to both the country 
and Tejano markets. Also working their way up the album chart are "Take 
Me As I Am" (23-15) by Faith Hill; "No Doubt About It" (25-21) by Neal 
McCoy; and "What A Crying Shame" (48-44) by the Mavericks. 

FROM NEW YORK CITY and the Grammys to Nashville and the Country 
Radio Seminar is quite a contrast. I can't recall a more musically intense 
time span than this last seven days. The spectrum of artistic styles is over-
powering. You get to see all, or at least a part of, so many different musical 
styles. And you are moved emotionally, not only by the superstar artists 
but by artists you have never seen or heard before. Still, the most amazing 
experience of this period came neither from the stage of Radio City Music 
Hall nor from the ballrooms of the Opryland Hotel. It happened in a hotel 
room in Manhattan, while channel surfing via remote control. In the process 
of doing so, I came upon WNET, New York's PBS affiliate, airing a one-
hour documentary on the recording sessions for "Rhythm Country And 
Blues." We often hear of the magic that happens in recording studios, but 
only a chosen few are present when it occurs. This documentary captures 
the magic. 

COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 

TITLE (Publisher - licensing Org Sneet Music I.)st 

37 ADDICTED TO A DOLLAR (Bekool. ASCAP/Brian's 
Dream. ASCAP/That's A Smash. BM') 

60 BEFORE YOU KILL US ALL (Careers-ENG. BMI/Breaker 
Maker, 8N1/famous Island Bound. ASCAP) 

30 BETTER YOUR HEART THAN MINE (Sister Elisabeth. 
BMI/Sluggo Songs. BMI) CPP 

56 BORN READY (Hayes Street, ASCAP/Almo. ASCAP/ 
Maypop. BMI/Wildcountry.Bull 

59 CLOSING TIME (BMG. ASCAP/Muckleroy. ASCAP/ 
Polygram Intl ASCAP/Vector Brothers, ASCAP) 

53 COMPANY TIME (Beginner, ASCAP) 
69 CONFESSIN' MY LOVE (August Wind. EMI/Longitude. 

BMI/All Over Town. BMI/Tree. 0H1/ New Wolf, NI) HL/ 
WON 

66 DADDY NEVER WAS THE CADILLAC KIND (Maypop. 
BMI/Colgems-EMI. ASCAP) 

71 DESPERADO (Cass County. ASCAP/Red Cloud. ASCAP) 
WON 

65 FOR YOUR LOVE (Sony. BMI/Eiffel Tower. BTAI) HL 
11 GOODBYE SAYS IT ALL (BMG. ASCAP/Little Beagle. 

ASCAP/Fwe Bar-B. ASCAP/Bobby Fischer. ASCAP/ 
Rouse On Fi,e ASCAP, Fit 

43 A GOOD RUN OF BAD LUCK Blackened. BHP 
/5 HARD LIQUOR. COLD WOMEN. WARM BEER (Big 

Udorauo. RPM 64 BM', 
5 HE THINKS HE'LL KEEP HER (EMI April ASCAP/ 

Getareal(ob. ASCAP Do' SCI.tz ASCAP/Almo. ASCAP) 

HL 
9 HEY CINDERELLA (Famous. BMI/Loyal Dutchess. BMI/ 

Warner-Tamerlane, BMI/Patrick Joseph. BMI/Alana 
Belle. BMI/August Wind. BNI/Longitude. PAD HL/WBM/ 
CPP 

61 HIGH TECH REDNECK (TACA. ASCAP/Sold For A Song. 
CAPAC/Brother Bart, BMI/Coburn, UNI) HL 

51 HORNY TONK CROWD (Songs Of PolyGram. BMI/Tubb's 
Bus. NI) HI. 

47 HONKY TONK SUPERMAN (Acuff-Rose. BMI) CPP 
23 I CAN'T REACH HER ANYMORE (Ray Stevens. PAU 

Grand Avenue, ASCAP) 
61 I CAN'T TELL YOU WHY (leddrah. ASCAP/Cass County. 

ASCAP/Red Cloud, ASCAP) WON 
25 I'D LIKE TO HAVE THAT ONE BACK (Music Corp Of 

America. BMI/Hidden Harbor. BMI/Dabi lu. BMI/Katie 
Walker. BMI/O-Tex. BTAI) HL 

33 IF BMA CAN DANCE (I CAN TOO) (Sugar Bend. BMI/ 
Polygram. ASCAP/Ranger Bob. ASCAP) HL 

26 IF IT WASN'T FOR HER I WOULDN'T HAVE YOU (Songs 
Of PolyGram. BPAI) HL 

19 IF THE GOOD DIE YOUNG (Sony Tree. BMI/Almo, 
ASCAP) CPP/HL 

6 I JUST WANTED YOU TO KNOW (Warner-Tamerlane. 
BM(/Patrick Joseph. BMI/Sony Cross Keys. ASCAP/Miss 
Dot. ASCAP) 111/WEIM 

52 I LOVE YOU 'CAUSE I WANT TO (Tortured Artist. ASCAP/ 
Sony Cross Keys. ASCAP/Polygram. ASCAP/St 

Jim Beam Caravan To Roll In May 
NASHVILLE—The Gibson/Miller 
Band will headline the first part of 
the 1994 Jim Beam Country Caravan 
tour. Beginning in mid-May, the Epic 
Records act will embark on a spon-
sored schedule that will take it to con-
certs in 10 cities. 

In addition to appearing under the 
Jim Beam banner, Gibson/Miller also 
will serve on the panel of judges that 
will select the winner of the Jim 

Beam Country Music Talent Search, 
an event that runs concurrently with 
the Caravan tour. 
Under the provisions of the talent 

contest, unsigned artists may submit 
an audio- or videotape of their per-
formance to a screening committee, 
which will then pick five contestants 
for the final judging. These five acts 
will be flown to Nashville in October 
for a live "battle of the bands" show-

'BODYGUARD' SALES AT 
(Contemned p.m page 14) 

fled for sales of 4 million, becoming 
the first rap single, and only the third 
single in history, to reach that pla-
teau. It equals the level hit by USA 
For Africa's "We Are The World" and 
Houston's "I Will Always Love You." 
The triumvirate of Bryan Adams, 

Rod Stewart, and Sting reached plat-
inum and gold simultaneously in Fe-
bruary with "All For Love," the hit 
single from the soundtrack of "The 
Three Musketeers." 
Rap sensation Snoop Doggy Dogg 

scored his first gold single with 
"What's My Name." 
A complete list of February RIAA 

certifications follows. 

Soundtrack, "The Bodyguard," Arista, 11 mil-
lion. 

eat Loaf, "Bat Out o Hell," 
MCA, 4 million. 

Michael Bolton, "The One Thing," Columbia, 
3 million. 

Toni Braxton. "Toni Braxton," Arista, 3 million. 
Stone Temple Pilots, "Core," Atlantic, 3 mil-

lion. 
ZZ Top "Greatest Hits," Warner Bros., 2 mil-

lion. 

PLATINUM ALBUMS 
Xscape, "Hummin' Comm' At 'Cha," Columbia. 

its first. 
George Jones, "Super Hits.- Epic Nashville, 

his second. 

Country Acts Rule 
Music Vid Sales Chart 

... See page 46 

11 MILLION 

Ice Cube. "Lethal Injection." Priority, his fifth. 
White Zombie. -La Sexorcisto: Devil Music 

Vol. I," Geffen, its first. 
Tevin Campbell -Ism Ready," Nest, his first 
Harry Connick Jr 20," Columbia, his fifth. 

MULTIPLATINUM SHORT-FORM 
ALBUMS 

Eazy-E. It's On (Dr. Dre 187um) Killer." Ruth-
less, 1 million. 

GOLD ALBUMS 
Ricky Van Shelton, "A Bridge I Didn't Burn," 

Columbia Nashville, his sixth. 
Ricky Van Shelton, "Don't Overlook Salva-

tion," Columbia Nashville, his seventh. 
Color Me Badd, "Time & Chance," Giant, its 

second. 
Ice Cube, "Lethal Injection." Priority, his fifth. 
Marco Antonio Solis Y Los Bukis. "Inalcanza-

ble," Fonovisa, its first. 
Belly, "Star," Sire/Reprise, its first. 

MULTIPLATINUM SINGLES 
Tag Team, -Whoomp! (There It Is)." Life/Bell-

mark, 4 million. 

PLATINUM SINGLES 
Bryan Adams/Rod Stewart Sting 

Love.** A&M 
"All For 

GOLD SINGLES 
Celine Dion. -The Power Of Love," Epic/550 

Music, her second. 
Bryan Adams/Rod Stewart/Sting, "All For 

Love," A&M. 
Snoop Doggy Dogg, "What's My Name," 

Death Row/lnterscope, his first. 
Salt-N-Pepa, "Whatta Man," Next Plateau, its 

.,ixth. 
Ace Of Base, "The Sign," Arista, its second. 
Xscape, "Understanding," Columbia, its sec-

ond. 

down. Entry tapes must be submitted 
by Aug. 10. 
A spokesperson for Jim Beam says 

that the headlining act has not yet 
been chosen for the final leg of this 
year's Country Caravan tour, which 
will start in September. Nor have the 
concert cities for this part of the pro-
motion been selected. 
Although the sites are still tenta-

tive, the Gibson/Miller Jim Beam 
shows are planned for Columbus, 
Ohio; Baltimore; Chicago; St. Louis; 
Tampa and Orlando, Fla.; New 
Orleans; Houston; Jackson, Miss.; 
and Kansas City, Mo. 

Details of the talent contest are 
available at P.O. Box 5008, Ronks, Pa. 
17573. EDWARD MORRIS 

Martha White To 
Launch Bluegrass 
Concert Series 
NASHVILLE—Martha White—the 
flour company Flatt & Scruggs made 
synonymous with bluegrass music 
worldwide—again will capitalize on 
that association via a concert series at 
the Ran Auditorium here. 
The "Martha White Bluegrass Night 

At The Ran" will be staged Tuesday 
evenings at 8 p.m. from June 14-Aug. 
30. 

Acts for most of the shows have been 
selected, including Bill Monroe and Ali-
son Krauss (June 14); Marty Stuart 
and the Sullivan Family (June 21); Bela 
Fleck, Jerry Douglas, Tim O'Brien, 
and others (June 28); and the Johnson 
Mountain Boys and Del McCoury (July 
5). 

Also, John Hartford and Aeroplane, 
featuring Vassar Clements, Tony Rice, 
Tut Taylor, and Roy Huskey Jr. (July 
12); Ricky Skaggs (July 19); Jim & 
Jesse and Mac Wiseman (July 26); the 
Nashville Bluegrass Band and the 
Fairfield Four (Aug. 9); and Alison 
Krauss and the Cox Family (Aug. 16). 
Performers for the Aug. 2, 23, and 30 

shows will be announced later. 
Tickets for the 12 shows will be $10 

each or $80 for all (if purchased by May 
1), and $90 for the season after May 1. 

ASCAP) HL 
18 I'M HOLDING MY OWN (Pookie Bear. ASCAP/Bug. 

ASCAP) 
15 INDIAN OUTLAW (Edge Os Woods. ASCAP/Tommy 

Barnes. ASCAP/Great Cumberland. BMI/Acuff-Rose. 
WAD CPP 

58 IN MY NEXT LIFE (Irving, BMI/Hardscratch. PAD CPP 
54 IN MY OWN BACKYARD (Texas Wedge. ASCAP/ 

Songwriters Ink. BMI/Regular loe. BMI/Sony Tree, EMI) 
50 IS IT OVER YET (Nocturnal Eclipse. BIM) HL 
16 I SWEAR (Morgan Active. ASCAP/Rick Hall. ASCAP) 

WON 
4 I'VE GOT IT MADE (Irving. BMI/Hardscratch. (3611) CPP 
36 JOHN DEERE GREEN (EMI Blackwood, 01W/Linde 

Manor. BMI) WON 
64 JUST ONCE (N2D. ASCAP/Brian's Dream, ASCAP) 
38 KISS ME, I'M GONE (Songs Of PolyGram, BMI/Tubb's 

Bus, BMI/Little Big Town, BMI/Amencan Made, PAD HL 
17 LIFE #9 (Songs Of PolyGram. BMI/Seven Angels. 86111 

HL 
29 A LITTLE LESS TALK AND A LOT MORE ACTION 

(Sheddhouse. ASCAP/Polygram. ASCAP/Millhouse, BNI/ 
Songs Of PolyGram. WAD HL 

34 LIVE UNTIL I DIE (Linda Cobb. BPAI/Us Four, BTAI/Lon 
Jayne. NI) 

68 LOVEBUG (Glad, BMI/Blackiack, BMI) 
13 MY LOVE (Square West. ASCAP/Howluf Hits. ASCAP/ 

Edge 13. Woods, ASCAP/Taguchi. ASCAP) CPP 
71 NEVER BIT A BULLET LIKE THIS (Zomba. 136111 

Millhouse, BHP 
3 NO DOUBT ABOUT IT (All Over Town, BMI/Sony Tree. 

BMI/New Wolf. BMI/Love This Town. ASCAP) WBM/111 
55 NO MORE CRYIN' (Songs Of PolyGram. BMI/Songs 01 

McRide. BMI/Warner-Tamerlane, BMI/Hellmaymen. 

BMI) WBM/HL 
63 ONCE IN A WHILE (Ensign. 8611/Galewood. BMI/John 

Bettis. ASCAP/WO, ASCAP) 
49 OUTSKIRTS OF TOWN (Myrt & Chuck's Boy, ASCAP/ 

Flying Fingers, ASCAP) HL 
28 PIECE OF MY HEART (Unichappell. BMI/Web IV. IND 

HL 
35 RED AND RIO GRANDE (1-Keys. ASCAP/Supernaw. 

AS 
73 RIDE 'EM HIGH. RIDE 'EM LOW (Sony Tree. BIC 
20 ROCK BOTTOM (BCL. BMI) 
2 ROCK MY WORLD (LITTLE COUNTRY GIRL) (Sneaky 

Moon. BMI/August Wind. BMI/Longitude. BMI/Steve 
0 Brien, BNI) WBM 

62 SAWMILL ROAD (Sony Tree. BMI/Sony Cross Keys. 
ASCAP/Music Corp 01 America. BMI/Dan Truman. 8M1) 
HL 

32 SHE'D GIVE ANYTHING (Farren Curtis. BMI/Mike Curb, 
SMI/August Wind, BMI/Albertis Paw, EIMI/Longitude. 
BNI/Curbsongs. ASCAP/Farrenuff. ASCAP/Full Keel, 
ASCAP) WBM 

48 SHE NEVER CRIED (Tom Collins. BMI/Young World. 
BM(/Songs Of PolyGram. BHP HI/CPP 

51 SOMEWHERE IN BETWEEN (Almo. ASCAP/Hayes 
Street. ASCAP/Allen Shumblin. ASCAP/Warner-
Tamerlane. BATI/Minnesota Man. 8M1) CPP 

12 STANDING OUTSIDE THE FIRE (Criterion. ASCAP/ 
Escudilla. ASCAP/Major Bob. ASCAP/No Fences. ASCAP) 
CPP 

31 STATE OF MIND (Wordy. ASCAP) CPP 
40 STONE COLD COUNTRY (Nocturnal Eclipse. BIM/Union 

County. BMI/BrahmSongs & Careers-BMG, BATI) HL 
21 TAKE IT EASY (Swallow Turn. ASCAP/Sun City, ASCAP) 

WON 

10 THAT'S MY STORY (Songs Of PolyGram, BMI/Lee Roy 
Parnell, BM1/Millhouse, BMI/Ashwords. 8M1) HL 

8 THEY ASKED ABOUT YOU (Starstruck Angel. BMI/Bill 
And Kim Nash. BMI/Young World, BPAD 

7 T.L.C. A.S.A.P. (Zomba. ASCAP/Dixie Stars, ASCAP/ 
Josh-Nick. ASCAP) HL/CPP 

1 TRYIN' TO GET OVER YOU (Benefit. BPAI) WON 
45 TRY NOT TO LOOK SO PRETTY (Coal Dust West. BMW 

Songs Of PolyGram. ETAII/Seven Angels. BMI/Warner-
Tamerlane. ASCAP) HL 

24 WE DON'T HAVE TO DO THIS (BMG Songs. ASCAP/Gary 
Burr, ASCAP/MCA. ASCAP) HL 

39 WE JUST DISAGREE (EMI Blackwood. BMI/Bruiser, 
PAD HL 

74 WERE YOU REALLY MIN' (Gum Island Enterprises. 
BM)) 

42 WHAT A CRYING SHAME (Sony Tree. BMI/Raul Halo, 
BMI/Songs Of PolyGram. BMI/Seven Angels. PAD HL 

46 WHERE DO I FIT IN THE PICTURE (Linda Cobb. BMI/ 
Lori Jayne. BMI) 

27 WHERE WAS I (Sony Tree. BMI/MCA. ASCAP/Gary Burr. 
ASCAP) Hl 

14 (WHO SAYS) YOU CAN'T HAVE IT ALL (Hattie Ruth. 
ASCAP/Seventh Son. ASCAP/Sony Cross Keys. ASCAP) 
HL 

22 WORDS BY HEART (Englishtown. BMI/Warner-
Tamerlane. BTAI) WBM 

70 YOUNG LOVE (Lowery. PAP 
44 YOUR LOVE AMAZES ME (Gila Monster, SESAC/Great 

Cumberland, BMI/Diamond Struck, BMI) CPP 
41 YOU WILL (EMI Blackwood. BMI/Egypt Hollow. BMI/My 

Choy BMI/With Any Luck, BMI/Longitude. EIND WBM 
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T"EBillboard.Classical 50Tm, 
Comp m ed from a nateonal sample of retad store and rack sales reports collected, compeled. and provIdecl by BMW 

‘''.',' f , ARTIST 
4" - 3 «3 3 3 5 LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE 

* * * GREATEST GAINER/NO. 1 * * * 

0  1 5 

' 

MICHAEL NYMAN VIRGIN 88774 (10 98 15 98) 5 weeks at No. 1 THE PIANO 

2 2 6 VARIOUS ARTISTS MADACY 0330 (4.99/6.99) ROMANTIC CLASSICS 

3 3 12 GERSHWIN NONESUCH 79287 (10.98/15.98) GERSHWIN PLAYS GERSHWIN 

4 4 9 WILLIAMS/PERLMAN MCA 10969 (11.98/17.98) SCHINDLER'S LIST 

5 6 181 CARR/DOM/PAV • LONDON 430433 (10.98 (Q/15.98) IN CONCERT 

6 9 5 LSO/FENTON ANGEL 55093 (10.98/15.98) SHADOWLANDS 

7 11 12 FRANK ZAPPA BARKING PUMPKIN 71600/RHINO (10.98/16.98) YELLOW SHARK 

0 32 25 JOHN BAYLESS ANGEL 54801 (9.98/15.98) THE PUCCINI ALBUM 

9 16 95 UPSHAW/ZINMAN NONESUCH 79282 (10.97 (5 97) GORECKI: SYMPH. NO. 3 

* * * PACESETTER * * * 
(j9 45 2 VARIOUS ARTISTS INFINITY DIGITAL 57257 (4.98EQ) CHOPIN: ROMANTIC PIANO 

* * * NOT SHOT DEBUT * * * 
(1) NEW VARIOUS INFINITY DIGITAL 57243 (4 98EQ) VIVALDI: THE FOUR SEASONS 

12 15 16 LONDON ORCH. RCA 6)938 (9 98 15.98) SYMPHONIC YES 

13 20 49 VARIOUS ARTISTS LoNoon 440100 (10.98 (Q/15.98) PAVAROTTI & FRIENDS 

14 23 16 TALLIN CHAMBER (KALJUSTE) ECM 20003 (10.98/15.98) PART: TE DEUM 

15 10 5 RICHARD STOLTZMAN RCA 61936 (9.98/15.98) DREAMS 

16 21 16 ROYAL PHIL (CLARK) K.TEL 611.3 (5.98/12.98) HOOKED ON CLASSICS: VOL. 1 

17 13 2 VARIOUS ARTISTS MADACY 4234 (4.99/6.99) GERSHWIN: PIANO MUSIC 

18 33 14 LONDON SYM. (WILLIAMS) ARISTA 1.1012 (54.98) STAR WARS TRILOGY 

19 5 2 VARIOUS ARTISTS MADACY 0201 (4.99/6.99) 20 CLASSICAL FAVORITES 

20 17 19 LUCIANO PAVAROTTI LONDON 425099 (10.98 (Q/15.98) TI AMO 

21 25 41 POPS (WILLIAMS) SONY CLASSICAL 53380 (9.98 EQ/15.98) UNFORGETTABLE 

22 27 16 VARIOUS ARTISTS DG 439513 (5.98 EQ/10.98) MAD ABOUT THE CLASSICS 

23 14 2 VARIOUS ARTISTS MADACY 4228 (4.99/6.99) CHOPIN: PIANO MUSIC 

24 18 16 VARIOUS ARTISTS RCA 61886 (9.98/15.98) OPERA'S GREATEST LOVE SONGS 

CI NEW > VARIOUS ARTISTS INFINITY DIGITAL 57246 (4.98(Q) BAROQUE FESTIVAL 

0 NEW VARIOUS EMI CLASSICS 65163 (7.98/10.98) ARIA: A PASSION FOR OPERA 

27 37 69 JAMES GALWAY RCA 60862 (9.98/15.98) THE WIND BENEATH MY WINGS 

28 31 71 CECILIA BARTOLI LONDON 43627 (10.98 EQ/15.98) IF YOU LOVE ME 

® NEW> EVGENY KISSIN RCA 60445 (9.98/15.98) CHOPIN RECITAL 

30 24 2 MENUHIN ENCORE 67792/EMI CLASS/CS (3.98/4.98) VIVALDI: FOUR SEASONS 

31 28 11 MARIA CALLAS EMI CLASSICS 54702 (9.98 15.98) LA DIVINA 

32 22 2 VARIOUS ARTISTS MADACY 4243 (4.99 6 99) VIVALDI: FOUR SEASONS 

0 NEW VARIOUS ARTISTS INFINITY DIGITAL 57238 (4.98(Q) STRAUSS: WALTZES 

C) NEW VARIOUS ARTISTS INFINITY DIGITAL 57254 (4.98(Q) GREAT CHORAL MUSIC 

35 40 48 ANONYMOUS 4 HARMON1A MUNDI 907080 (13.98/18.00) AN ENGLISH LADYMASS 

36 19 5 VARIOUS ARTISTS ENCORE 67782/EMI CLASSICS (3.98/4.98) PUCCINI: ARIAS 

0 NEW VARIOUS INFINITY DIGITAL 5725314.94M RIMSKY-KORSAKOV: SCHEHERAZADE 

0  NEW> VARIOUS INFINITY DIGITAL 57232 (4.98(Q) GREAT CONCERTOS 

10 NEW > VARIOUS ARTISTS INFINITY DIGITAL 57230 (4.98(Q) MOZART 

0  NEW > VARIOUS INFINITY DIGITAL 57231 (4.98(Q) GREAT MOZART SYMPHONIES 

(9 NEW> VARIOUS INFINITY DIGITAL 57229 (4.98(Q) BEETHOVEN: PIANO SONATAS 

C) RE-ENTRY VARIOUS ARTISTS RCA 60840 (6.98/10.98) PACHELBEL CANON 

0 NEW> VARIOUS ARTISTS RCA 60837 (5.98/9.98) COPLAND-GREATEST HITS 

0 RE-ENTRY BARTOLI/SCHIFF LONDON 440297 (10.98 (Q/I5.98) IMPATIENT LOVER 

0  NEW > VARIOUS INFINITY DIGITAL 57220 (4.98(Q) BEETHOVEN: SYMPH. NO. 5 

C) NEW > JAMES GALWAY RCA 61379 (9.98/15.98) LARK IN THE CLEAR AIR 

0 RE-ENTRY THE CHIEFTAINS RCA 61490 (9.98/15.98) THE CELTIC HARP 

0 NEW VARIOUS ARTISTS INFINITY DIGITAL 57226 (4.98(0) A STRING SERENADE 

0 RE-ENTRY VARIOUS ARTISTS PHIL IPS 438824 (10.98 (Q/14.98) OPERA MAGIC 

0  NEW MARIA CALLAS [MI Ct ASSICS 57292 (9 98 15 98) OPERA ARIAS 

FULL -PRICE CLASSICAL FULL-PRICE CROSSOVER MID-LINE 

1 GERSHWIN NONESUCH 1 NYMAN VIRGIN 1 ROYAL PHIL. (CLARK) K TEL 
PLAYS GERSHW N THE PIANO HOOKED ON:VOL.1 
2 CARR/DOM/PAV LONDON 2 WILLIAMS/PERLMAN MCA 2 VARIOUS oc 
IN CONCERT SCHINDLER'S LIST MAD ABOUT CLASSICS 
3 UPSHAW NONESUCH 3 LSO/FENTON ANGEL 3 VARIOUS EMI CLASSICS 
GORECKI: NO.3 SHADOWLANDS ARIA 
4 TALLIN CHAMBER ECM 4 F. ZAPPA BARKING PDPAPKIN 4 VARIOUS RCA 
PART: TE DEUM YELLOW SHARK PACHELBEL CANON 
5 PAVAROTTI LONDON 5 BAYLESS ANGEL 5 VARIOUS RCA 

TI AMO PUCCINI ALBUM COPLAND-GREAT HITS 
6 VARIOUS RCA 6 LONDON PHIL. RCA 6 VARIOUS DG 
OPERA'S LOVE SONGS SYMPHONIC YES MAD ABOUT PIANO 
7 BARTOLI LONDON 7 VARIOUS LONDON 7 POPS (FIEDLER) RCA 

IF YOU LOVE ME PAVAROTTI/FRIENDS FIEDLER-GREATEST HITS 
8 KISSIN RCA 8 STOLTZMAN RCA 8 HYMAN/LEVINE RCA 
CHOPIN RECITAL DREAMS SCOTT JOPLIN-HITS 
9 MARIA CALLAS (MI CLASSICS 9 LSO ARISTA 9 VARIOUS DG 
LA DIVINA STAR WARS MAD ABOUT MOZART 

10 ANON 4 HARMONIA muNDI 10 BOST.POPS sore, 10 VARIOUS RCA 
AN ENGLISH LADYMASS UNFORGETTABLE BEETHOVEN-GREAT HITS 

11 BARTOLI/SCHIFF LONDON 11 GALWAY RCA 11 GRUMIAUX PHILIPS 
IMPATIENT LOVER WIND BENEATH MY WINGS BACH: VIOLIN SONATAS 

12 GALWAY RCA 12 THE CHIEFTAINS RCA 12 VARIOUS RCA 
LARK IN CLEAR AIR THE CELTIC HARP MOZART-GREATEST HITS 

13 CALLAS EMI CLASSICS 13 POPS (WILLIAMS) SONY 13 VARIOUS RCA 
OPERA ARIAS NIGHT AND DAY CLASSICS-GREATEST HITS 

14 CLEVELAND ORCH. SONY 14 YO-Y0 MA/MCFERRIN SONY 14 CARR/DOM/PAV SONY 
CARMIN BURANA HUSH FAVORITE ARIAS 

15 PAVAROTTI LONDON 15 CARRERAS TELDEC 15 VARIOUS DG 
GREAT STUDIO... WITH A SONG... MAD ABOUT GUITARS 

Albums with the greatest sales gains this week. • Recording Industry Assn. of America (RIAA) 
certification for sales of 500,000 units. • RIAA certification for sales of 1 million units. Greatest Gainer 
Shows charts largest unit increase. Pacesetter indicates biggest percentage growth. EC? indicates 
equivalent prices for labels that do not issue list prices. @ 1994. Billboard/BPI Communications and 
SoundScan, Inc. 
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eieweAt  
KEEPING 
SCORE 

by Is Horowitz 

COMPOSER'S EDITION: To ensure authenticity, 
Elektra Nonesuch's new agreement with Henryk Gor-
ecki calls for him to be involved in all phases of the proc-
ess of recording his works. The long-term pact was 
signed by the composer and label chief Robert Hurwitz 
in London in mid-February, just before recording ses-
sions were held for a new Gorecki work, "Kleines Re-
quiem fur eme Polka." Performers were David Zinman 
and the London Sinfonietta. 
The Requiem is one of a group of works already in the 

recording chain that are covered by the new agreement. 
Among them is "Good Night," a piece that features so-
prano Dawn Upshaw. Others include a Concerto for 
Harpsichord and a batch of choral works, including his 
"Miserere, Op. 40." 
Among older Gorecki pieces slated for Nonesuch re-

cordings are "Beatus Vir, Op. 38," a Concerto-Cantata 
for Flute & Orchestra; his Symphony No. 2; and "Old 
Polish Music, Op. 24." 

GOING ON RECORD: The Louisville Orchestra un-
der James Sedares has recorded Ellen Taaffe Zwi-
lich's Oboe Concerto, with John Mack as soloist. The 
Koch International sessions, produced last week by Mi-
chael Fine, also captured a performance of the com-
poser's Third Symphony. They'll be programmed on disc 
with a Zwilich Concerto Grosso, to be recorded later. 

Earlier sessions this year found Koch continuing its 
exploration of contemporary repertoire and underrepre-
sented music of the recent past. 
Work was begun on an album of violin music by Mik-

los Rozsa, played by Isabella Lippi, with John Nova-
cek at the piano. Another violin-and-piano set, recorded 
in mid-January, offers music by William Grant Still, 
Aaron Copland, Henry Cowell, and Norman Dello 
Joio. Here, Fritz Gearhart and Paul Tardis are the fea-
tured artists. 

Later in the month, Fine flew to Seoul to record 
Vakhtang Jordania and Korea's KBS Orchestra in the 
first of a series of Shostakovich film-score discs; music 
from "The Gadfly," "King Lear," and "Hamlet" was 
taped. Fine says the music was performed from parts 
taken from the original film scores, not the later concert 
suites that appear on disc elsewhere. 

Fine returned to the States a week later to produce 
the Pacific Symphony conducted by Carl St. Clair in 
a first recording of Corigliano's Piano Concerto. Alain 
LeFevre was the soloist. Additional sessions in late 
March will complete the album with Frank Ticheli's 
"Postcard" and "Radiant Voices." This week, Koch ses-
sions focus on choral works by Libby Larsen, Stephen 
Paulus, and Barber; the Oregon Repertory Singers 
are led by Gilbert Seeley. 

WAR MEMORIAL: Among home video projects that 
Peter Gelb, president of Sony Classical Film & Video, 
has on his future agenda is a filmed performance of 
Shostakovich's Symphony No. 13, the "Baba Yar," with 
Sir Georg Solti and the Berlin Philharmonic. 

Special cinematic effects realized during a two-week 
shoot in Berlin next near will be incorporated into the 
film, which commemorates the 50th anniversary of the 
end of World War II. 

Like other SCF&V projects (Billboard, March 5), 
"Baba Yar" will spin off complementary TV and CD pro-
perties. 

MUSICMASTERS has completed an album of sym-
phonic music composed by legendary stride pianist 
James P. Johnson. Long believed lost, the scores were 
assembled from parts only recently uncovered. Concor-
dia, led by Marin Alsop, is the performing orchestra. 

by Jeff Levenson 

FINE AND MELLOW: Okay, time for one of those 
theories that tests the cognitive mettle of only the most 
astute observers of the jazz scene. (Don't try this at 
home, please—I'm a professional.) 
A colleague tugged my tail to the following: As of 

March 5, better than half of the 25 slots in the Top Jazz 
Albums chart were devoted to singers, specifically: Tony 
Bennett, Harry Connick Jr., Chet Baker, Cassandra 
Wilson, Ella Fitzgerald, Billie Holiday, Shirley Horn, 

Nina Simone, Diana Ross, Rosemary Clooney, and 
Billy Eckstine. Note some obvious contrasts: veterans 
vs. newer arrivals, pure traditionalists set against jazz-
inspired popsters, the dead vs. the living. Musically and 
stylistically, the mix spans both time and territory. 
What to make of it? Perhaps that jazz—at least the 

strain of jazz commonly represented on this chart—is 
moving closer to the mainstream than ever before. One 
year ago, on March 13, 1993, the chart featured a mere 
five singers, though the No. 1 and No. 2 slots were held 
down by the same artists occupying them today—Ben-
nett and Connick, respectively. 
A content review of the 13 entries reveals that the mu-

sic is decidely Lite—standards or croonings or ballads 
that tap a retro sensibility without a compelling need to 
he heard as "contemporary" (not to be confused with the 
industry-driven definition of that term), save for the pro-
duction values inherent in the discs. Mellow, it seems, is 
the preferred state of mind. 

But, ironically, the mellow or more amiable side of jazz 

has often been the province of the other chart, the one 
titled Top Contemporary Jazz Albums. Which might 
mean that if there is a pattern of creeping sanitization 
at work here, it's bringing the charts closer together. 
The distinctions between these presumed oppositional 
playing fields could become less dramatic than in the 
past. 

All those singers on one chart. A trend or a statistical 
anomaly? You vote. (Our 900 number awaits you, but 
while you hold for the next available operator, please en-
joy the dulcet strains of our favorite vocalists, pro-
grammed now as always for your listening pleasure. 
Thank you and have a nice day.) 

SEMANTIC FINE-TUNING DEPARTMENT: Last 
week, we cited a number of pianists who had been drop-
ped by Blue Note. Seems that dropped is a tricky word 
(and concept), especially when used to document labeV 
artist activities and relations. So, here's a more precise 
run-down of the players mentioned: Michel Petruc-
cianni broke from Blue Note on his own to join Dreyfus 
in France; Don Grolnick had a two-record licensing 
deal with the label that he satisfied; Gil Goldstein was 
an artist signed by Somethin' Else, Blue Note's sister 
company in Japan; and Joey Calderazzo wasn't techni-
cally dropped by Blue Note, he just wasn't, eh, offered 
another contract. 

NO BIG DEAL, JUST A QUARTER-CENTURY: 
Saxophonist Tom Scott, whose most recent moment of 
TV bandleader fame lasted a millisecond thanks to 
Chevy Chase, doesn't really need the exposure after all. 
At the precise moment his GRP record "Reed My Lips" 
hit the Contemporary chart (No. 5 at last glance), BMI 
hosted a bash for him honoring his 25 years in the bigs 
(a star-studded affair, I'm told). 
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Cassandra Wilson 
Blue Light 'Til Dawn 
"BLUE LIGHT 'TIL DAWN is the kind of album that gets 
called timeless on its way to becoming a classic." 

Greg Tate 

"...it is...the most accomplished and enjoyable vocal 

album of the year, in any idiom." 

Philip Watson 

"The best record of 

1993." 

COME INTO 
CASSANDRA WILSON'S 

KITCHEN AND 

EXPERIENCE THE 

MOST ACCLAIMED 
MUSIC OF THE YEAR. 

Contains 
"Tupelo Honey" and 

"I Can't Stand The Rain" 
with Chris Whitley 

Joe Lovano 
Tenor Legacy 
"...among the most significant musicians of the 1990's." 

Stuart Nicholson 

-The hottest young reedman on the scene today." 

JOE LOVANO 

1 

imI I If HM t, 

1.t.HI.% MILLI B 

FIRISTIS\ M, 11181111 

LEIS IS \ 1, 11 

• Do\ %II 

SANDRA 

ILSON 

JOE LOVANO MAKES AN EVOLUTIONARY LEAP 

IN JAZZ. 

THE TWO MOST ACCLAIMED TENOR PLAYERS 

OF OUR TIME HAVE JUST PROVEN THE 

CRITICS CORRECT. 

with 

JOSHUA REDMAN 

MULGREW MILLER 

CHRISTIAN McBRIDE 

LEWIS NASH 

DON ALIAS 

The Finest in Jazz is available on 

Blue Note Cassettes 

and Compact Discs 

For a free catalog, write to 

True Blue Music, 35 Melrose Place. Stamford, CT 06902 

ANNIVERSARY 

1 1 I 1 -II! 

BLUE NOTE 

Toil Jazz Album", . 
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0 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 
SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY SoundScan 

ARTIST 1 11 1111 TITLE 
I ABEL 8. NUMBER/DISTRIBUTING LABEL 

1 1 15 

* * * No. 1 * * * 
TONY BENNETT COLUMBIA 57424 15 weeks at No 1 

STEPPIN' OUT 

2 2 37 
HARRY CONNICK, JR. • COL LIP.IfilA 53172 

25 

(1) 4 17 CASSANDRA WILSON BLUE NOTE 81357/CAPITOL 
BLUE LIGHT 'TIL DAWN 

4 3 3 CHET BAKER BLUE NOTE 28262/CAPITOL 
MY FUNNY VALENTINE 

0 6 15 ELLA FITZGERALD VERVE 519084 
THE BEST OF THE SONGBOOKS 

6 5 21 
SOUNDTRACK HOLLYWOOD 61357/ELEKTRA 

SWING KIDS 

7 7 23 JOSHUA REDMAN WARNER BROS. 45365 
WISH 

CC NEW 
JOE LOVANO BLUE NOTE 27014/CAPITOL 

TENOR LEGACY 

9 8 5 JAZZ AT LINCOLN CENTER PRESENTS 
COLUMBIA 57592 THE FIRE OF THE FUNDAMENTALS 

CD NEW > THE MODERN JAZZ QUARTET & FRIENDS 
AI AN - IC, S.'5,S A 10TH ANNIVERSARY CELEBRATION 

11 9 15 BILLIE HOLIDAY VERVE 513943 
BILLIE'S BEST 

12 10 29 
MILES DAVIS & QUINCY JONES WARNER BROS. 45221 

LIVE AT MONTREUX 

0 NEW > ABBEY LINCOLN WITH HANK JONES VERVE 519 697 
WHEN THERE IS LOVE 

74 11 45 JOE SAMPLE WARNER BROS. 45209 
INVITATION 

(I) 25 2 ELLA FITZGERALD GRP 0636 
PURE ELLA 

16 15 29 
NINA SIMONE ELEKTRA 61503 

A SINGLE WOMAN 

11 16 39 
DAVE GRUSIN GRP 9715 

HOMAGE TO DUKE 

18 12 21 
SHIRLEY HORN VERVE 519703 

LIGHT OUT OF DARKNESS 

19 13 15 
CHARLIE WATTS CONTINUUM 19310 

WARM 8. TENDER 

20 14 2 
ROY HARGROVE & ANTONIO HART NOVUS 63164/RCA 

TOKYO SESSIONS 

e 20 52 
SHIRLEY HORN VERVE 511879 

HERE'S TO LIFE 

() NEw > KENNY BARRON VERVE 519 699 
OTHER PLACES 

23 18 3 
ROSEMARY CLOONEY CONCORD 4590 

STILL ON THE ROAD 

24 17 15 
DIANA ROSS MOTOWN 6340 

THE LADY SINGS JAll AND BLUES 

25 24 4 
BILLY ECKSTINE VERVE 819 442 

EVERT THING I HAVE IS YOURS 

TOP CONTEMPORARY JAll ALBUMST„ 
1 1 65 

* * * No. 1 * * * 
KENNY G A ARISTA 18646 27 weeks at No. I 

BREATHLESS 

0 3 2 THE BENOIT/FREEMAN PROJECT GRP wig 
THE BENOIT/FREEMAN PROJECT 

CI NEW >, GERALD ALBRIGHT ATLANTIC 82552 
SMOOTH 

4 2 27 
FOURPLAY WARNER BROS. 45340 

BETWEEN THE SHEETS 

5 4 33 DAVE KOZ CAPITOL 98892 
LUCKY MAN 

6 6 4 
CANDY DULFER RCA 66248 

SAX-A-GO-GO 

0 7 15 RONNY JORDAN 4TH & B'WAY 444060/ISLAND 
THE QUIET REVOLUTION 

8 5 6 TOM SCOTT GRP 9752 
REED MY LIPS 

9 8 2 YELLOWJACKETS GRP 9754 
RUN FOR YOUR LIFE 

10 10 17 JAZZ AT THE MOVIES BAND 
DISCOVERY -00E A MAN AND A WOMAN, SAX AT THE MOVIES 

11 11 2 
STANLEY JORDAN ARISTA 18703 

BOLERO 

12 9 25 
STANLEY CLARKE EPIC 47489 

EAST RIVER DRIVE 

(I) 15 4 NELSON RANGELL GRP 9755 
YES, THEN YES 

14 13 21 
RAMSEY LEWIS GRP 9742 

SKY ISLANDS 

15 12 35 
GEORGE BENSON WARNER BROS. 26685 

LOVE REMEMBERS 

10 16 23 
SPYRO GYRA GRP 9714 

DREAMS BEYOND CONTROL 

17 18 45 THE JAZZMASTERS FEATURING PAUL HARDCASTLE 
JVC 2021 THE JAllMASTERS 

18 14 14 
MARCUS MILLER PRA 60201 

THE SUN DON'T LIE 

19 19 31 
PAT METHENY GEFFEN 24601 

THE ROAD TO YOU 

20 20 6 
GARY TAYLOR MORNING CREW 1851 

SQUARE ONE 

10 25 4 
SHADOWFAX EARTH BEAT 42548 

MAGIC THEATER 

22 21 31 
GEORGE HOWARD GRP 9724 

WHEN SUMMER COMES 

23 17 3 
BOBBY CALDWELL SIN-DROME 8900 

WHERE IS LOVE 

24 24 41 
MICHAEL FRANKS REPRISE 45227 

DRAGONFLY SUMMER 

25 22 45 
LEE RITENOUR GRP 9697 

WES BOUND 

e 1994 Capitol Records. Inc ( r.) Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification 
for sales of 500.000 units. A RIAA certification for sales of 1 million units with each additional million 
indicated by a numberal following the symbol. All albums available on cassette and CD. Asterisk indicates vinyl 
available. co 1994, Billboard/BPI Communications, and SoundScan, Inc. 
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Latin Accent Graces NARAS Events 
NARAS' LATINO ACCENT: The 
National Academy of Recording Arts 
& Sciences (NARAS) took on a decid-
edly Latino approach during its pre-
Grammy functions this year, what with 
Gloria Estefan performing at the 
MusiCares benefit and Eddie Pal-
mieri playing at the Grammy nominee 
bash, both of which were organized by 
NARAS. 
The two events nicely underscored 

NARAS' effort not only to highlight 
the musical and philanthropic achieve-
ments of a Latin superstar (Estofan), 
but also to woo new members from the 
Latino music community. In particular, 
Palmieri's kinetic, Latin jazz mini-set 
added the proverbial punctuation point 
to a brief speech by NARAS head hon-
cho Michael Greene that outlined the 
Latin Academy, a new organization 
parallel to NARAS aimed at attracting 
Latino and Brazilian musical talent. 
Greene said that the Latin Academy 
initiative should be in full swing within 

by John Lannert 
six months. 

Several hours after Greene's dis-
course, Estofan took the stage for a 
crowd-pleasing, Afro-Caribbean stomp 
that offered several tracks from Este-
fan's smash "Mi Tierra" album. Produ-
ced by Gloria's husband Emilio, the 
crisply paced, 45-minute set actually 
was less a show starring Gloria than a 
showcase spotlighting top Latino tal-
ent, including Arturo Sandoval, Celia 
Cruz, Tito Puente, Sheila E., and 
Israel "Cachao" López, the legendary 
Cuban bassist signed to Emilio's Cres-
cent Moon imprint. 
And what of the Grammys? As ex-

HL DISTRIBUTORS, 
6940 S.W. 12 Street INC. 
Miami, Florida 33145 

• Inventario Completo de 
Musica Latina: 
CO • Cassettes • 12' 
Video Musicales 

• Personal Bilingue para 
Atender Sus Ordenes 

• Completamente 
Computarizado 

• Complete Inventory 
of Latin Music: 
CO • Cassettes • 12' 
Music Videos 

• Knowledgeable 
Sales Reps 

• Fully Computerized 

Local 305-262 7711 Ask for Gloria 
or Call Toll Free 1 800 780 7712 

Fax 305-261-6143 

WE ARE A SERVICE ORIENTED COMPANY 

TOLL FREE:800-329-7664 
-\ OR 305-621 -0070 / FAX 62 1-0465 

irstaSSi Ase FOP MAPT11,4 n DISCOS COMPACTOS, VIDEOLASER, CASSETTES, 
UISTRIBUTORS 

.,} ACCESORIOS, VIDEOS Y MUCHO MAS! 

MANHATTAN LATIN MUSIC DIST. 
DISCOS COMPACTOS • VIDEOS • CASSETTES • ACCESSORIOS 

¡LLAMEMOS 

HOY! 
Toll Free 

800-745-4509 

Fax: 212-563-4847 

Tel. 212-563-4508 

Ma. 305-591-7684 

Fax 305-477-0789 

1/1W. 42 ST. NY. NY. 10016 
Member of 

NAIRD 

DISTRIBUIDOR ONE-STOP MAS GRANDE DE MUSICA LATINA 

pected, Estofan, who delivered a smok-
ing take of the title smash from "Mi 
Tierra" during the Grammy show, took 
home her first, much-deserved trophy 
in the tropical Latin album category. 
But pleasant surprise! Luis Miguel 
snagged an award for best Latin pop 
album ("Aries"), while recent SBK 
signee Selena scored a kudo for best 
Mexican/American album ("Live!"). 
March 1 was, indeed, the grandest 
Grammy day yet for the Latino mar-
ket. 

GI NY KINGS RULE: The Gipsy 
Kings, who have dominated the Bill-
board Latin 50, as well as Billboard's 
World Music chart, have embarked on 
a short U.S./Canada swing in support 
of their Elektra Musician debut, "Love 
& Liberté." The Kings launched their 
seven-city trek with a four-day engage-
ment in Los Angeles that commenced 
March 2 at the Pantages. 
The band is complementing its two-

week run with appearances on Anglo 
TV shows that should guarantee an 
even wider audience for South 
France's best-known musical group. 
The group's L.A. dates were preceded 
by a TV appearance March 1 on the 
"Tonight Show." The French-speaking, 
Spanish-singing outfit also is booked to 
appear March 18 on CBS-TV's a.m. 
program "This Morning." 

Moreover, comments Peter Clancy, 
Elektra Nonesuch's VP marketing and 
creative services, the Gipsy Kings are 
securing more mainstream exposure 
on TV and radio alike. "VH-1 is airing 
'Escúchame' on its 'What's New' show, 
and the adult contemporary radio sta-
tions are playing four instrumental 
tracks from the album," says Clancy. 
The Gipsy Kings' current Latino sin-
gle, "No Viviré," rises two slots to No. 
32 with a bullet on Billboard's Hot La-
tin Tracks. 

EMI LATIN TO LICENSE J&N: As 
expected, EMI Latin has signed an ex-
clusive licensing pact with merengue/ 
salsa label J&N Records, based in New 
York. The accord calls for EMI to 
oversee the marketing and distribution 
of J&N product in the U.S. The first 
releases included under the new deal 
are reissues from Proyecto Uno, Luis 
Javier, Los Toros Band, and Los Hi-
jos De Puerto Rico. Product to be 
shipped subsequently in March are al 
bums by Alex Bueno ("He Vuelto A 
Nacer") and Ledesma ("Fuera De Lo 
Común"), plus a compilation package 
entitled "Bachata Hits." 

BMG LINKS WITH MC: BMG Intl. 
has inked a joint venture agreement 
with MC Records, a rap/salsa label 
from Puerto Rico. Under the deal, MC 
will handle artist development, with 
BMG assuming marketing and distri-
bution duties. 

C I I ART NOTES: "Mi Buen Amor" 
eases into the top rung of the Hot Latin 
Tracks this week, becoming Gloria 
Estefan's third consecutive No. 1 
track from her Epic/Sony "Mi Tierra" 
album, which also sits at the top of the 
Billboard Latin 50 for the 36th consec-
utive week. The Hot Latin Tracks 
reign of "Mi Buen Amor" looks to be 
short-lived, however, as the the Barrio 
Boyzz/Selena single "Dondequiera 
Que Estés" (EMI Latin) moves within 
striking distance, rising from 3 to 2. 

Hot Latin Tracks,. 
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COMPILED FROM NATIONAL LATIN 
RADIO AIRPLAY REPORTS 

ARTIST TITLE 
LABEL/DISTRIBUTING LABEL 

(I) 2 2 8 
* * * No. 1 * * * 

GLORIA ESTEFAN 
EPIC/SONY • MI BUEN AMOR I week al No 1 

(1) 3 3 6 THE BARRIO BOYZZ Y SELENA • DONDEQUIERA QUE ESTES 
EMI LATIN 

3 i i is ANA GABRIEL • LUNA 
SONY 

4 6 6 6 LUIS MIGUEL HASTA EL FIN 
WEA LATINA 

n   7 7 9 5 JOSE LUIS RODRIGUEZ • BOCA, DULCE BOCA 
SONY 

6 5 5 9 LOS FUGITIVOS • LA LOCA 
RODVEN 

7 4 4 15 YURI • DETRAS DE MI VENTANA 
SONY 

8 9 8 7 BANDA MACHOS MI LUNA, MI ESTRELLA 
FONO VISA 

9 8 7 6 ALVARO TORRES ANGEL CAIDO 
EMI LATIN 

10 10 13 5 PANDORA MI FRACASO 
EMI LATIN 

CI 14 16 5 
* * * POWER TRACK*** 

CRISTIAN POR AMOR A TI 
MELODY/FONOVISA 

12 12 15 5 REY RUIZ MI MEDIA MITAD 
SONY 

13 15 17 4 MAZZ EL JUEGO ES TUYO 
EMI LATIN 

14 II 10 8 ROBERTO CARLOS • muJER PEQUENA 
SONY 

15 13 18 6 MAGGIE CARLES • MI DOBLE TU 
ROD VEN 

16 17 24 5 LAS TRIPLETS • LAS LLAVES DE MI CORAZON 
EMI LATIN 

11 18 30 4 JERRY RIVERA CARA DE NINO 
SONY 

CI 20 20 4 GRUPO NICHE • DUELE MAS 
SDVSONY 

19 16 11 13 LOS BUKIS TU INGRATITUD 
FONO VISA 

20 21 26 3 PAULINA RUBIO VUELVE JUNTO A MI 
EMI LATIN 

e 27 _ 2 MANA LA CHULA 
WEA LATINA 

22 24 19 8 BRONCO AUNQUE NO ME QUIERAS 
FONO VISA 

23 19 12 16 LOS TEMERARIOS UNA TARDE FUE 
AFG SIGMA 

24 26 27 4 FRANKIE RUIZ HABLAME 
RODVEN 

25 25 —  2 LOS FANTASMAS DEL CARIBE BANDOLERO AVENTURERO 
ROD VEN 

26 22 14 13 FRANCO DE VITA • CALIDO Y FRIO 
SONY 

©  39 _  2 OLGA TANON VENDRAS LLORANDO 
WEA LATINA 

®  35 36 3 EDDIE SANTIAGO EL TRISTE 
EMI LATIN 

29 31 2 JOAN SEBASTIAN EL PEOR DE TUS ANTOJOS 
MUSART/BAL BOA 

0 NEW > I 
* * * HOT SHOT DEBUT* * * 

LOURDES ROBLES LO AMO ...., 

e NEW  i W i g  I OaLIVARES LA RANITA 

(9 34 37 1 
' 

GIPSY KINGS NO VI VIRE 
ELEKTRA MUSICIAN/ELEKTRA 

33 23 25 12 EROS RAMAZZOTTI • OTRA COMO TU 
ARISTA/BMG 

34 37 _  2 FERNANDITO VILLALONA NO PODRAS 
CAMINO 

35 36 34 4 LOS TITANES BASTO UNA MIRADA 
FUENTESNEDISCO e NEW po, 1 JOHNNY RIVERA VOY A CONQUISTAR TU AMOR 
RMM/SONY 

37 32 —  2 egÁiNATA MAGIC QUEDAN PALABRAS 

38 29 21 10 LIBERACION ESE LOCO SOY YO 
FONO VISA 

39 30 31 In 
Y 

LOS DINNOS SI TE VAS 
SONY 

40 28 35 3 ALEX D'CASTRO Y TODAVIA ME AMAS 
RODVEN 

—. 

CD Records with the greatest airplay gains this week • Videoclip availability . 1994, Billboard/BPI 
Communications. 

iAIE1C s'eVcritn,› • 
°IâtP 

LATIN MUSIC DISTRIBUTOR 
8963 CARROL WAY • SUITE "C" • SAN DIEGO • CALIFORNIA 92121 

• Knowledgeable Latin Service Reps. PHONE : (619) 695-8863 
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Music Video 
ARTISTS & MUSIC 

VH-1 Lures Viewers To Happy Hour 
Buster Poindexter To Host Comedy Series 
• BY JIM BESSMAN 

NEW YORK—VH-1's forthcoming 
comedy showcase "Buster's Happy 
Hour" is more than a novel standup se-
ries hosted by campy lounge lizard 
Buster Poindexter. The program, 
which debuts April 15, actually serves 
as a valuable cross-promotional tool to 
support the artist's new album, aptly 
named "Buster's Happy Hour." 
Rhino Records' Forward label will 

release the title April 19. Poindexter 
and the Banshees Of Blue will perform 
one song from the "Buster's Happy 
Hour" album in each episode of the 
"Buster's Happy Hour" series, which is 
being taped before a live audience at 
Hollywood's Sunset Theater. The set is 
designed to resemble the sort of '40s 
nightclub frequented by Poindexter— 
the popular jump-blues singer/lounge 
lizard character created by New York's 
pre-punk legend David Johansen. 

Speaking for Poindexter, Johansen 
says he relishes the opportunity to 
present the album's music to VH-1 
viewers in the context of his own TV 
show. "It's good because we've made 
this record that isn't for squares, that 
won't fit into any particular radio for-
mat, if you know what I mean. So it's 
cool to have an opportunity to present 
it to the public." 
The "Buster's Happy Hour" album 

was going to be named "Breakin' Up 
The House" after Tiny Bradshaw's 
early '50s jump-blues gem. Poindex-
ter's cover of the tune is the album's 
first single and video, which will be tar-
geted to album rock and adult alterna-
tive radio outlets. 
But the VH-1 program presented 

obvious marketing tie-ins and the title 
was changed, notes Rhino product 
manager Andrea Kinloch. 
The label is teaming with VH-1's 

publicity efforts and is cross-tagging 
the music network in its Poindexter al-
bum sticker copy. 
The show itself was tailor-made for 

the tuxedoed bandleader, says VH-1 di-
rector of original programming Judy 

Meyers. A longtime Poindexter fan, 
Meyers says VH-1 sought to expand its 
comedy programming with the success 
of its "Stand-Up Spotlight" series. 

"Buster's the perfect person for VH-
1 because he's comedic and musical," 
she says. "He has a hip, late-night feel, 
and creates a whole environment. As 
soon as you say 'Buster,' everyone gets 
it. No further explanation is needed." 
Poindexter will host the standup 

showcase, which will feature such cut-
ting-edge comics as Norm MacDonald, 
Tom Kenny, Will Durst, Caroline 
Rhea, Janeane Garofalo, and Kevin 
Meaney, among others. He also will act 
in his own comedic bits. 
And if it weren't for Poindexter, 

Meyers adds, much of the talent might 
not have been available. 

"There was such a buzz in L.A. when 
we started booking," she says. "Come-
dians like Kevin Meaney, who wouldn't 
normally do this kind of stand-up show 
anymore, are doing it because it's 

Buster. Same with Annabelle Gur-
witch, who plays a 'cigarette girl' who 
interacts with Buster during bits at the 
bar. She used to be in ̀ Not Necessarily 
The News' and would never doi a bit 
part in this kind of show otherwise." 
A movie actor who starred in the re-

cently released "Car 54, Where Are 
You?," Johansen evokes the old movie 
censorship agency in characterizing 
the "Buster's Happy Hour" album as 
"pre-Hayes Code rock'n'roll" with 
songs that are "really bawdy" and as a 
whole, "an ode to intemperance." 

In other words, says Rhino A&R VP 
Gary Stewart, the album differs 
slightly from Johansen's recent RCA 
output. 

"['Buster's Happy Hour'] has more 
of a solidified vision and concept," says 
Stewart, who calls it "highly intellec-
tual party music for adults. The best 
way to describe it is the music they 
have at the party on Christmas Day in 
'The Thin Man.'" 

PRODUCTION NOTES 
LOS ANGELES 

• Oil Factory Films director So-
phie Muller shot Hole's new Geffen 
video "Miss World" with director of 
photography Bill Pope. In addition, 
Oil Factory's Greg Masuak directed 
the After 7 video "Gonna Love You 
Right" for Virgin Records. Ruben 
Mendoza produced. 
• Chelsea Pictures director Mor-

gan Lawley reeled Whycliffe's new 
MCA videos "One More Time" and 
"Heaven." Victoria Strange, Chris 
Wagoner, and Amy Dee produced 
the shoots. Vance Burberry directed 
photography. 
• Phillip Bailey's latest Zoo video 

"Here With Me" is a Maddhatter 
Films production directed by Ellen 
Weissbrod. Victoria Vallas pro-
duced; Stephen Kazmierski directed 

Unleashed. Following the taping of their first longform music video, "PFR 
Unleashed," Sparrow's PFR unwinds with video crew members. Shown, from left, 
are Slater Crosby, director of photography; Brian Dahl, producer; Joe Shaak, 
director; Steve Baker, manager and executive producer; Nancy Knox, executive 
producer/producer; Joel Hanson and Mark Nash of PFR; Mark Smeby, producer; 
and PFR's Patrick Andrew. 

photography. 
• The End's Stephen Ashley 

Blake directed Krashman's "Sista 
Suzie" video for Island Records. Gary 
Romano produced. 
• The Cocteau Twins' new Capitol 

clip "Bluebeard" is a Digital Pictures 
production directed by Paul Donnel-
Ion. Nick Hirschkorn produced. 

NEW YORK 

Jack Gulick of Flashframe/Freed-
man Productions produced the Ju-
liana Hatfield Three video "Spin 
The Bottle," directed by Ben Stiller. 

NASHVILLE 

• Studio Productions director 
Roger Pistole shot the Mavericks' 
latest MCA clip, "Oh What A Thrill." 
Joan French produced the shoot. 
• Jim Shea of Planet Pictures shot 

Radney Foster's latest Arista video, 
"Closing Time," with producer Lynn 
Rose. 

OTHER CITIES 

• Freddie Jackson's new RCA 
video "Was It Something" is a Sound-
track City Productions clip, directed 
by Pamela Birkhead. Romeo Tir-
one directed photography on location 
in Miami, Fla. Allyson Bari pro-
duced. 
• Director Zanna of London-based 

M-Ocean Pictures recently reeled 
James' new Phonogram video "Say 
Something." Paul McNally pro-
duced. Zanna also shot the Crowded 
House clip "Locked Out" for Capitol. 
Deirdre Allen produced. 
• Franklin, Tenn., is the site of 

Billy Dean's new Liberty video 
"Once In A While." Charley Ran-
dazzo shot the clip, which comes from 
the soundtrack to the New Line film 
"8 Seconds." Robin Beresford pro-
duced the Planet Pictures production. 

MOR Doing More Business 
In Home Shopping Arena 

M OR MERCHANDISE: St. Pe-
tersburg, Fla., direct marketing/mu-
sic video network MOR Music TV is 
spreading its home shopping wings. 

Since its 1992 debut, MOR Music 
TV has concentrated on selling audio 
product by pitching the inactive mu-
sic buyer with middle-of-the-road 
videos chyroned with mail-order 
sales information. 

In late 1993, the network's team 
began to experiment with sales of 
limited-edition specialty merchandise 
and memorabilia, such as album 
cover artwork and other collectibles 
featuring Elvis Presley and the Bea-
tles. Each shopping package is de-
signed to look like its own 
music video, and is pro-
grammed accordingly, 
says Chris Clark, MOR's 
VP of programming. 
"We don't want the 

spots to look like commer-
cials," Clark says. "We 
want them to be consistent 
and congruent with the 
music programming on 
the channel. It's the music 
that is driving the aware-
ness, the excitement, and 
the impulse to buy the 
product." 
MOR backs up the spots 

with a catalog detailing all 
of the merchandise sold by 
the network. 

In other MOR news: 
The network recently 
launched a syndication di-
vision to distribute special programs, 
beginning in March. Clark says MOR 
Music has signed up about 24 mar-
kets so fan which will take MOR's ex-
cerpted programming into about 9 
million homes. 
Each month, MOR will provide 

subscribers with one themed special, 
such as a classic rock program, and 
three weekly greatest-hits shows. (A 
MOR clip's "hit" factor is determined 
by the direct-marketing sales activity 
it generates.) The syndicated shows 
may have an on-air host, unlike the 
programming that is seen on the reg-
ular cable network. 

YEAR-END figures released by the 
Recording Industry Assn. of America 
Feb. 25 indicate that 1993 was a very 
good year for the longform music 
video format, which posted a 44.7% 
increase over 1992 in units shipped, 
up to 11 million, and a 35.5% increase 
in dollar value, up to $213.3 million 
(Billboard, March 5). 
Are music video distributors finally 

cracking the secret formula to make 
money on longform video? 
The Eye queried Bill Sondheim, 

senior VP of sales and marketing at 
PolyGram Video, in the quest to de-
termine what makes a longform mu-
sic video move these days. PolyGram 
Video racked up 10 of the 30 top-sell-
ing longforms of 1993, with titles by 
Kiss, Billy Ray Cyrus, Bon Jovi, U2, 
and Andrew Lloyd Webber. 
Sondheim says PolyGram has 

learned a few things over the years, 
and has made a philosophical shift in 

the way it treats music video long-
form. "This can be a viable business, 
but not if you're releasing absolutely 
everything," he says. "We are more 
critical in evaluating the true size of 
a core audience for an artist. We've 
had fewer longform releases in re-
cent years, but each one has had a 
much stronger return on the invest-
ment for us and the retailer." 
PolyGram's schedule includes a 

March title from Paul McCartney 
and a May relea-se from U2. 

YOUNG ROCK: One independent 
label taking its chances with long-
form video is Carrboro, N.C.-based 

Mammoth Records. Its 
Feb. 22 release "Young 
Rock" is an infectious and 
unassuming clip compila-
tion and mini travelog 
spotlighting Chapel Hill, 
N.C.-based bands. The 
video provides an ideal 
overview of the talent 

▪ there, especially for those 
of us who have yet to visit 
Chapel Hill, through the 
music videos of What 
Peggy Wants, Super-
chunk, Flat Duo Jets, the 
Veldt, and Dillon Fence, 
among others. 

Director Norwood 
Cheek, represented by 
»ode Music, is the eye be-
hind 14 of the 17 videos, 
and Mammoth is using the 
longform as a showcase for 

the behind-the-scenes talent as well 
as those up front. 
"We feel very close to Norwood at 

the label, and we want to expose him 
as a director," says Dan Gill, na-
tional sales director at Mammoth. 
The label has realistic expectations 
for longform sales, targeting its retail 
push to independent and under-
ground outlets. 

Kristen Meyer, who handles video 
promotion at the label, says she plans 
to service a condensed version of the 
video to such supportive regional out-
lets as Chicago's "JBTV" and Syra-
cuse, N.Y.'s "To The Batcave." 

REEL NEWS: New York-based 
Open City Films is launching a music 
video division. The directors' roster 
includes Jim McKay, Joana Vin-
cente, Jason Kliot, Mark Williams, 
and Nevil Dwek. June Honey is the 
directors' representative for the 
video department ... New York-
based Radio Pictures Productions is 
a new music video company hehned 
by Eli Kabillio and Mitchell Mo-
rales. Directors include Tom Dicillo, 
Peter Lauer, Armando Basulto, 
Catherine Calderon, and Leslie 
McCleave ... L.A.'s Oil Factory 
Films recently signed directors Paul 
Hunter and Wiz... Laurie Malaga 
is the new directors' representative 
in the music video department at 
LA-based Propaganda ... Jodi Rid-
dick, formerly of Uptown Records, is 
running her own New York-based in-
dependent video promotion firm, Too 
Damn Talented. 

by Deborah 
Russell 
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FOR WEEK ENDING FEB. 27, 1994 

Billboard Video Monitor. 
THE MOST—PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
** NEW ADDS ** LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD 

Black Entertainment Television 

14 hours daily 
1899 9th Street NE, 
Washington, DC 20018 

1 Ce Ce Peniston, I'm In The Mood 
2 Queen Latifah, Just Another Day 
3 Janet Jackson, Because Of Love 
4 Mint Condition, U Send Me Sbvinigin' 
5 R. Kelly, Bump N' Grind 
6 US3, Cantaloop 
7 Sagat, Why Is It? 
8 Chantey Savage. Betcha'll Never... 
9 Tevin Campbell, I'm Ready 

10 Zhane, Groove Thang 
11 Toni Braxton, Seven Whole Days 
12 Intro, Ribbon In The Sky 
13 Mary J. Blige, You Don't Have To... 
14 A Tribe Called Quest, Award Tour 
15 Me'shell Ndegeocello, If That's... 
16 Jody Watley, When A Man Loves... 
17 Hammer, It's All Good 
18 For Real, You Don't Wanna Miss 
19 Salt-N-Pepa/En Vogue, Whatta Man 
20 Aaron Hall, Let's Make Love 
21 Aretha Franklin, A Deeper Love 
22 SWV, Always On My Mind 
23 Shaquille O'Neal, I'm Outstanding 
24 Xscape, Understanding 
25 Maze/Frankie Beverly, The Morn 
26 All-4-One, So Much In Love 
27 Kris Kross, Da Bomb 
28 Tribe Called Quest, Electric .. 
29 Snoop Doggy Dogg, Gin And Juice 
30 Simple E, Play My Funk 

* * NEW ADDS ** 

Lenny Kravitz, Heaven Help 
Betty Wright, For Love Alone 
ABC, Where's Ya Little Sista 
Father, I Beeped You 
Aaliyah, Back And Forth 
Domino, Sweet Potato Pie 
David Benoit/Russ Freeman, After 

hi 
111•111"   I 1•• 

Continuous programming 
2806 Opryland Dr., 
Nashville, TN 37214 

1 John Michael Montgomery, Rope... 
2 Vince Gill, Tryin' To Get Over You 
3 Brooks & Dunn, Rock My World 
4 Blackhawk, Goodbye Says It All 
5 Collin Raye, That's My Story 
6 Neal McCoy, No Doubt About It 
7 Lee Roy Parnell, I'm Holding My... 
8 Martina McBride, Life *9 
9 Little Texas, My Love 

10 Alan Jackson, (Who Says) You... 
11 Mary-Chapin Carpenter, He... 

12 Parton, Wynette, Lynn, Silver 
13 Travis Tritt, Take It Easy t 
14 Kathy Mattea, Walking Away... t 
15 Billy Ray Cyrus, Words By Heart 
16 Joe Diffie, In My Own Backyard t 
17 Confederate Railroad, Daddy... 
18 Tracy Lawrence, If The Good... t 
19 Billy Dean, Once In A While f 
20 Faith Hill, Piece 01 My Heart t 
21 Doug Stone, Addicted To A Dollar f 
22 Brother Phelps, Eagle Over Angel f 
23 Andy Childs, Simple Life f 
24 Suzy Bogguss, Hey Cinderella 
25 Kim Hill, Jantes Gone Fishin t 
26 McBride & The Ride, No More... 
27 Shenandoah, If Bubba Can Dance 
28 Linda Davis, Company Time 
29 Gibson/Miller Band, Stone Cold... 
30 Mavericks, What A Crying Shame 
31 Daron Norwood, If It Wasn't For... 
32 Bob Woodruff, Hard Liquor, Cold... 
33 John Berry, Your Love Amazes Me 
34 Bogguss, Benson, Old Fashion... 
35 Ricky Van Shelton, Where Was I 
36 Carlene Carter, I Love You 'Cause... 
37 Tim McGraw, Indian Outlaw 
38 Mike Henderson, Hillbilly Jitters 
39 Marty Stuart, Kiss Me, I'm Gone 
40 Dude Mowrey, Somewhere In... 
41 Aaron Tippin, Honky Tonk... 
42 David Lee Murphy, Just Once 
43 Rick Trevino, Honky Tonk Crowd 
44 Sawyer Brown. Outskirts Of Town 
45 Radney Foster, Closing Time 
46 Jamie O'Hara, The Cold Hard Truth 
47 Rhonda Vincent, What Else Could... 
48 Kieran Kane, Find My Way Home 
49 Jesse Hunter, Born Ready 
50 Clay Walker, Where Do I Fit In... 

Indicates Hot Shots 

* * NEW ADDS * * 

Clint Black, A God Run 01 Bad Luck 
Lan White, That's My Baby 
Patty Loveless, How Can I Help You 
Sam Moore/Conway Twiny, Rainy 
Toby Keith, Wish I Didn't Know Now 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Snoop Doggy Dogg, Gin And Juice 
2 Salt.N-Pepa/En Vogue, Whatta Man 
3 Nirvana, All Apologies 
4 Tom Petty, Mary Jane 
5 Ace Of Base, The Sign 
6 Counting Crows, Mr Jones • 
7 Janet Jackson, Because Of Love 
8 Smashing Pumpkins, Disarm 
9 Danzig, Mother 
10 Queen Latifah, U.N.I.T Y 
11 Beck, Loser • 
12 US3, Cantaloop 
13 Guns N' Roses, Since I Don't... •• 
14 Crash Test Dummies, Mmm.. 
15 Alice In Chains, No Excuses" 

16 James, Laid 
17 Cracker, Low 
18 Eternal, Stay 
19 Stone Temple Pilots, Creep 
20 Aerosmith, Amazing 
21 Escape, Understanding 
22 Candlebox, You 
23 Domino, Getto Jam 
24 Tori Amos, God 
25 U Top, Pincushion 
26 Afghan Whigs, Gentlemen 
27 Ice Cube, You Know How We Do It 
28 Jodeci, Cry For You 
29 Dig, Believe • 
30 Meat Loaf, Rock And Roll Dreams 
31 Deep Forest, Sweet Lullaby 
32 Rage Against Machine, Freedom 
33 Salt-N-Pepa, Shoop 
34 Snoop Doggy Dogg, What's My.. 
35 Bjork, Big Time Sensuality 
36 All-4-One, So Much In Love 
37 Melissa Etheridge, Come To My 
38 Bruce Springsteen, Streets Of... 
39 Motley Crue, Hooligan's Holiday 
40 Pearl Jam, Even Flow 
41 Green Day. Longview 
42 Red Hot Chili Peppers, Give It Away 
43 Dr. Dre, Nuthin' But A "G" Thang 
44 Aerosmith, Cryin' 
45 Red Hot Chili Peppers, Soul To... 
46 Sagat, Why Is It? 
47 Mariah Carey, Without You 
48 Lemonheads, The Great Big No 
49 Guns N' Roses, Don't Cry 
50 Stone Temple Pilots, Plush 

•• Indicates MTV Exclusive 

• Indicate,: Buzz Bin 

* * NEW ADDS ** 

Brand New Heavies, Dream On. 
Tool, Prison Sex 
Sheryl Crow, Leaving Las Vegas 
Big Head Todd & Monsters, Its Alright 

(MIN 
THE NASHVILLE NETWORK. 

The Heart of Country 

30 hours weekly 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Vince Gill, Tryin' To Get Over You 
2 Alan Jackson, (Who Says) You... 
3 Mary-Chapin Carpenter, He... 
4 Parton, Wynette, Lynn, Silver... 
5 Brooks & Dunn, Rock My World 
6 Billy Ray Cyrus, Words By Heart 
7 Tracy Lawrence, II The Good Die 
8 Travis Tritt, Take It Easy 
9 Blackhawk, Goodbye Says It AH 

10 Collin Raye, That's My Story 
11 Lee Roy Parnell, I'm Holding . 
12 Martina McBride, Life xr 9 
13 Ricky Van Shelton, Where Was I 
14 Little Texas, My Love 
15 Marty Stuart, Kiss Me, I'm Gone 
16 Joe Diffie, In My Own Backyard 
17 Neal McCoy, No Doubt About It 

18 Billy Dean, Once In A While 
19 Sawyer Brown, Outskirts 01 Town 
20 Faith Hill, Piece Of My Heart 
21 Linda Davis, Company Time 
22 Clay Walker, Where Do I Fit In... 
23 Brother Phelps, Eagle Over Angel 
24 Andy Childs, Simple Life 
25 Kathy Maltea. Walking Away... 
26 Shenandoah, If Bubba Can Dance 
27 Bogguss, Benson, Old Fashion... 
28 Carlene Carter, I Love You 'Cause... 
29 Tim McGraw, Indian Outlaw 
30 Mike Henderson, Hillbilly Jitters 

* * NEW ADDS ** 

Confederate Railroad, Daddy Never... 
John Michael Montgomery, Rope The... 
Kim Hill, James Gone Fishin' 
Joan Kennedy, Talk To My Heart 

VO1 
Continuous programming 
1515 Broadway, NY, NY 10036 

1 Toni Braxton, Breathe Again 
2 Bruce Springsteen, Streets Of... 
3 Phil Collins, Everyday 
4 Aretha Franklin, A Deeper Love 
5 Adams/Stewart/Sting, All For Love 
6 Meat Loaf, Rock And Roll Dreams.., 
7 Tom Petty, Mary Jane 
8 Travis Tritt, Take It Easy 
9 Richard Marx, Now And Forever 

10 Janet Jackson, Because Of Love 
11 Celine Dion, The Power Of Love 
12 Ace Of Base, The Sign 
13 Tina Turner, I Don't Wanna Fight 
14 Meat Loaf, I'd Do Anything For Love 
15 Mariah Carey, Dreamlover 
16 Go West, Tracks Of My Tears 
17 Enigma, Return To Innocence ti 
18 Sting, Ill Ever Lose My Faith In You 
19 Billy Joel, The River Of Dreams 
20 Aaron Neville, I Owe You One 
21 Rod Stewart, Having A Party 
22 Bryan Adams, Please Forgive Me 
23 k.d. lang, Hush Sweet Lover 
24 Rod Stewart, Have I Told You Lately 
25 Janet Jackson, That's The Way... 
26 Eternal, Stay 
27 Toni Braxton, Another Sad Love... 
28 Celine Dion/Clive Griffin, When I.., 
29 Cranberries, Linger 
30 AII-4-One, So Much In Love 
Indicates Five Star Video 

* * NEW ADDS * * 

Crash Test Dummies, Mmm Mmm. 
The Knack, My Sharona 

THE CLIP LIST. A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING MARCH 5, 1994. 

E 

Continuous programming 
12000 Biscayne Blvd. Miami, FL 33181 

AMERICA'S NO. 1 VIDEO 

Snoop Doggy Dogg, Gin And Juice 

BOX TOPS 

2Pac, Paper Song 
Black Girl, Krazy 
Eazy-E. Real Compton City G's 
Hammer, Pumps & A Bump 
Hammer, It's All Good 
Kris trois, Da Bomb 
Mesta Ace, Inc., Born To Roll 
Outkast, Player's Ball 
R. Kelly, Bump 'N Grind 
Shaquille O'Neal, I'm Outstanding 
Tony! Toni! Tone, Lay Your Head ... 
Vanilla Ice, Roll 'Em Up 
Wu-Tang Clan, C.R.E.A.M. 
Escape, Understanding 

ADDS 
2 Live Crew, Yeah, Yeah 
Aaliyah, Back And Forth 
Another Bad Creation, Where's Ya 
Brand New Heavies, Dream On 
Carcass, Heartwork 
Das EFE, Baknaffek 
Digital Orgasm, Time To Believe 
Digital Underground, Wassup Wit 
Domino, Sweet Potato Pie 
Grand Daddy I.U., Represent 
H-Town, Baby I Wanna 
Jazzy Jeff & Fresh Prince, I Wanna... 
Jody Watley, When A Man Loves ... 
John Mellencamp, Baby Please Don't... 
Lil Suzy, Turn The Beat Around 
M People, Monis' On Up 
Mad Flare, Bump Ya Head 
Motley Crue, Hooligan's Holiday 
N-Tyce, Hush, Hush Tip 
Pet Shop Boys, I Wouldn't... 
Proper Dos, Tales From The West Side 
Smashing Pumpkins, Disarm 
Soundgarden, Spoonman 

Continuous programming 
1111 Lincoln Rd 
Miami Beach, FL 33139 

Adams/Stewart/Sting, All For Love 
Los Fabulosos Cadillacs, Matador 
Tom Petty, Mary Jane's Last Dance 
Nirvana, All Apologies 
Enigma, Return To Innocence 
US3, Cantaloop 
Aerosmith, Amazing 
Cher, I Got You Babe 
Del Leppard, Miss You In A Heartbeat 
The Cranberries, Linger 
Gipsy Kings, Escuchame 
Guns N' Roses, Estranged 
Marta Sanchez, Desesperada 
Candlebox, You 
Rage Against The Machine, Freedom 

VIDEO 
TELEVISION 

Five hours weekly 
221225 Washington St 
Newark, NJ 07102 

Me'Shell Ndegeocello, Its Not . 
ZZ 'Top, Pincushion 
Barefoot Servants, Bou Of Miracles 
Cocteau Twins, Bluebeard 
Eve's Plum, I Want It All 
Pharcyde, 4 Better Or 4 Worse 
Juliana Hatfield, Spin The Bottle 
Lenny Kravitz, Heaven Help 
Ed OG & Da Bulldogs, Love ... 
Afghan Whigs, Gentlemen 
Stabbing Westward, Nothing 
Viberstones, Public Enemy 
Awn, Killer 

Soundgarden, Spoonman 
Gang Starr, Mass Appeal 

lifi©LF3 
Gerele 

Continuous programming 
11500 9th St N, St Petersburg, FL 
33716 

Bryan Adams, Please Forgive Me 
Mariah Carey, Without You 
Mary-Chapin Carpenter, He Thinks... 
Candy Dulfer, I Can't Make... 
John M. Montgomery, I Swear 
Rod Stewart, Having A Party 
Travis Tritt, Take It Easy 
Deep Forest, Sweet Lullaby 
Enigma, Return To Innocence 
Vince Gill, Tryin' To Get Over You 
Richard Marx, Now & Forever 
Aaron Neville, I Owe You One 
Collin Raye, That's My Story 
UB40, Higher Ground 
Bee Gees, For Whom The Bell 
Suzy Bogguss, Hey Cinderella 
Gipsy Kings, Escuchame 
Alan Jackson, You Can't Have ... 
Janet Jackson, Because Of Love 
Ottmar Liebert, Albatross 
Frank Sinatra/Bono, I've Got You ... 
Bruce Springsteen, Streets 01... 
Blackhawk, Goodbye Says It All 
Jimmy Cliff, Higher And Higher 
Billy Ray Cyrus, Words By Heart 

• • 

Five 1/2-hour shows weekly 
Signal Hill Dr, Wall, PA 15148 

Susie Lucksinger, I Don't ... 
Gary Chapman, Everyday Man 
Russ Teti Cry 
Dolly Parton, He's Alive 
Dave Koz, You Make Me Smile 
Eric Marienthal, Walk ... 
Spyro Gyra, Gliding 
Koinonia, Celebration 
Paul Overstreet, All The Fun 
Ed DeGarmo, Something... 
Carman, America Again 
White Heart, Unchain 

DeGarmo & Key, I Believe 
Steve Taylor, Bannerman 
Cindy Morgan, I Will Be Free 
Petra, Midnight Oil 
Glenn Kaiser, Most Of All 
Rich Mullins, Here In America 

W WOR 
One hour weekly 
216 W Ohio, Chicago, lb 60610 

Charlatans, Can't Get Out 
Nick Tremulis, King Of The Hill 
Afghan Whigs, Gentlemen 
Fury In The Slaughterhouse, Every 
James, Laid 
Liz Phair, Stratford On Guy 
Beck, Loser 
Smashing Pumpkins, Disarm 
Kristan Hersh, Your Ghost 
Tumbleweed, Sundial 
Eve's Plum, I Want It All 
Alison Moyet, Whispering Your Name 
Green Day, Longview 

MIERKAMt 
Continuous programming 
P 0 BOX 398, Branson, MO 65616 

Tracy Byrd, Why Don't That 
The Marksman, He Is I Am 
Dale Daniel, You Gave Her... 
Jimmie Dale Gilmore, I'm So Lonesome 
Rick Astley, Hopelessly 
Little Texas, My Love 
Kenny Neal, Baby Bee 
Petra, Just Reach Out 
Straight Company, So Excited 
Monte Warden, Give My Heart A Break 
Tish Hinojosa, Drifter's Wind 
Speer Family, I Must Tell Jesus 
Ramsey Lewis, Tonight 
Twister Alley, Young Love 
Frank Sinatra/Bono, I've Got You .. 
Buckwheat Zydeco, Make A Change 
Mannheim Steamroller, Come . 
Carlene Carter, I Love You Cause 
Perry Sisters, Imagine If You Will 
John Berry, Your Love Amazes Me 

Médidine  
Can A Gen X Mag Succeed? 
Well, This One Just Might 
• BY ERIC BOEHLERT 

MIGHT MAKES RIGHT: Accord-
ing to an annual industry count, more 
than 900 new magazines were 
launched last year. Just as many are 
expected in '94. (Naturally, not all of 
them survive.) Odds are it will be 
tough to find one among those that's 
as entertaining as Might, a new San 
Francisco bimonthly that is made for, 
and by, bright folks in their 20s. 

Might's three creators were pals 
growing up in Lake Forest, Ill., out-
side Chicago, where they attended 
high school and edited a literary jour-
nal together. After branching out to 
college, they reconvened in the Bay 
Area as graphic designers. Soon the 
trio, all under 25, decided to give pub-
lishing another try. 
What they came up with is Might, 

"A goddamn brain picnic for the 
young and restless," as the debut 
cover blurb puts it. Mixing features, 
career how-to stories, and clever com-
ics, Might combines well-thought-out 
pieces with plenty of refreshing wit 
and vigor. 
Ten thousand copies of the first is-

sue were printed and distributed 
across the country, mostly to inde-
pendent bookstores ($3.50 an issue). 
To pay for the venture, Might's 
founders ponied up $10,000—much of 
it drawn from their credit cards. It 
helped that friends created much of 
the magazine—friends who didn't 
have to be paid much money. 

Might's most arresting characteris-
tic is its devilish mean streak. David 
Eggers, one of the mag's creators, 
says that when they started out, the 
editors did not plan on relying su 
heavily on irony and sharp jabs. "But 
we kept finding more people that 
needed to be bitten," he says. 
For instance, the new testosterone-

STOMP 
Orpheum Theater, 

New York 

Using brooms, buckets, garbage 
cans, hub caps, matchboxes, news-
papers, rubber tubes, Zippo light-
ers, and yes, even kitchen sinks, 
England's remarkable eight-per-
son rhythmic ensemble Stomp cre-
ates 70 minutes of music with its 
stage show, which has just arrived 
on these shores. 
The boundless six-man, two-

woman bunch uses ordinary ob-
jects to make extraordinary 
sounds. Building on seemingly 
simple sound schemes, players 
drift in and out of songs, adding 
and subtracting beats with aston-
ishing precision. All of it is done 
without an ounce of stage amplifi-
cation. 
The show consists of nearly a 

dozen different seamless "num-
bers," each centered on an every-

- heavy Inside Edge magazine for col-
lege men (backed by Time Warner) is 
dubbed the "most aggressively stupid 
publication" around. Companies like 
Sony are lampooned for trying to woo 
Generation Xers with "hip" ads that 
Might's founders obviously believe 
are poorly executed. And a feature 
called "Same Crap, Different Dec-
ade" fills half a page detailing the par-
allels between artists from the '70s 
(ABBA), '80s (Air Supply), and '90s 
(the Cranberries). "Obviously," 
Eggers admits, "we've all read Spy." 
Might's second issue arrives in 

April. Can't wait. (Might: 544 Second 
Street, San Francisco, Calif. 94107.) 

RETRO: How ironic that the cur-
rent generation of young rock fans, 
busy fueling the success of so many 
new acts by devouring their releases, 
is being portrayed more and more of-
ten in the media as a group preoccu-
pied with looking over its shoulder in 
order to relive the recent past. 

In "Reality Bites," twentysometh-
ing characters sit around trading '70s 
sitcom dialog while the soundtrack 
blasts remixes ("My Sharona"), re-
makes ("Tempted"), and covers 
("Baby, I Love Your Way"). 
And in a new Budweiser TV spot, 

a foursome of rag-tag slackers bounce 
rock favorites off each other (Super-
tramp, Foreigner, Deep Purple, 
etc.) while shooting a round of golf. 
The commercial, an attempt to win 
back the folks who traded in Buds for 
less homogeneous Rolling Rocks 
years ago, is a companion to the ear-
lier Bud pool-hall commercial featur-
ing Details-reading hipsters trading 
"Gilligan's Island" tidbits. 

Sure, kids who grew up in the '70s 
watched too much TV, and at times 
seem to be willing prisoners of trivia. 
But does that trait define them? Be-
sides, classic rock wasn't their idea. 

day object turned into an instru-
ment. Each offering is more ear-
popping than the previous. 
For instance, with the theater 

dark, the group gathers at the 
stage's edge and begins playing 
Zippo lighters. Using the three 
"notes" the lighter makes—flip-
ping open the top, striking a flame, 
and slamming the top shut—the 
players, using split-second timing, 
create rapid-fire notes that in-
stantly gel into music. 

Virtually no words are spoken 
by the cast. However, that doesn't 
stop it from connecting with the 
audience nearly from the minute it 
hits the stage. Dressed in gray 
work clothes and supported by an 
array of work boots, Stomp, which 
recently starred in an eye-popping 
Coca-Cola ad banging away on ice 
blocks, mixes charm with street 
toughness. 
Stomp! There it is. 

ERIC BOEHLERT 
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International 
BMG Australia Grabs Gilbey 
To Boost Its Domestic A&R 
• BY GLENN A. BAKER 

SYDNEY—BMG Australia, deter-
mined to take the lead among major 
labels in the exploitation of local tal-
ent, has recruited major industry fig-
ure Chris Gilbey to run its already 
successful A&R department, under 
the banner of Ariola Australia. Con-
currently, BMG is taking over admin-
istration of Gilbey's extensive pub-
lishing interests. 
Chairman of Export Music Austra-

lia for the past five years, Gilbey is 
one of this country's most prominent 
publishers, producers, managers, and 
independent label owners. His track 
record stretches back two decades to 
his tenure as head of A&R at Albert 
Productions, where he was strongly 
involved in the rise of such acts as 

AC/DC and John Paul Young. 
Since then, artists who have bene-

fited from Gilbey's expertise and 
seemingly inexhaustible energy in-
clude the Saints, the Church, INXS, 
Noiseworks, Wa Wa Nee, Peter 
Blakeley, and Euphoria. 

In publishing, Gilbey had a long-
time joint venture with MCA Music, 
which was dissolved last year; he also 
operated two record labels, Unity 
and ESP, under his Australian Rec-
ord Equities venture. In 1992, he was 
awarded an Order of Australia for his 
services to Australian music. 

In his new post, Gilbey appears 
well-placed to bring together BMG's 
various strands of success into a fo-
cused attack on world markets. He 
arrives at the company when it has a 

(Continued on page 45) 

Uon City Art. Executives from Sony Music Singapore present Tony Bennett, 
second from right, with a painting of the city during the singer's recent visit there. 
Pictured with Bennett, from left, are the company's marketing manager, Ian Ng; 
managing director Terence Phung; and international A&R manager Joseph Loo. 

Virgin Makes Far East Moves 
Goal Is 1st Foreign-Operated China Store 
• BY STEVE McCLURE 

TOKYO—Virgin Retail has announced 
an ambitious Far East expansion pro-
gram, which includes alliances with 
companies in Hong Kong and South 
Korea. Among other goals, it hopes to 
have the first foreign-operated music 
store in mainland China. 
The British merchant is set to open 

its first store in Hong Kong by the end 
of this year, and plans to set up shop 
in Seoul within the next 12 months. Its 
longer-term aspirations are to have 
outlets in Taipei and Shanghai. 
The company has established Virgin 

Megastores Hong Kong Ltd. as a new 
50-50 joint venture with Hong Kong 
trading company Wheelock Pacific 
Ltd. In Korea, it has aligned with 
Saehan Media Corp., an affiliate of 
electronics conglomerate Samsung 
Corp., to form Sachan Virgin Mega-
stores Korea Ltd., a 50-50 enterprise. 

Representing Virgin at the contract 
signing Feb. 23 in Hong Kong was Tre-
vor Abbott, MD of the Virgin Group of 
companies, and John Hung, executive 
director of Wheelock Pacific. Present 
for the Seoul announcement Feb. 28 
were Abbott and Jae Kwan Lee, 
Saehan's president/chief executive, 
who will be president of the new com-
pany. Virgin Group chairman Richard 
Branson will serve as its chairman. 

Virgin Megastores Hong Kong will 
handle all of Virgin Retail's business in 
the Hong Kong/Taiwan/China region. 
Existing joint ventures with W.H. 
Smith, Blockbuster Entertainment 
Corp., and Marui Co. Ltd. are unaf-
fected by the announcement, according 
to Virgin. 
The deals parallel the Virgin Mega-

stores Japan Ltd. 50-50 joint venture 
between Virgin ànd Japanese depart-
ment store chain Marui. Virgin's seven 
Japanese stores are currently its only 
Far East outlets. 
"Our plan is to set up an office very 

shortly in Hong Kong with a view to 
opening a store in Hong Kong by the 

Delcros Out; SNEP Shops For New Chief 
BY EMMANUEL LEGRAND 

PARIS—French music industry or-
ganization SNEP is without a direc-
tor general following the abrupt Feb. 
23 departure of Bertrand Delcros, 
who held the position for the past 21/2 
years. 

Sources suggest that there had 
been a growing dissatisfaction among 
SNEP members—especially Poly-
Gram president Gilles Paire, who 
serves as SNEP president—about 
the way the organization was run and 
some key issues handled. 

Paire denies that Delcros's depar-
ture was an abrupt decision. He says, 
"You don't decide that all of a sudden. 
It is the result of an analysis of the 
situation. I think SNEP has been 
through a first phase of moderniza-
tion and efficiency. We have a solid 
structure, with a strong team of pro-

fessionals. 
"We need now to go one step fur-

ther by increasing our competence in 
all the economic aspects of our busi-
ness, which is of major importance to-
day, with the discussion about the 
minimum retail price on records and 
the reduction of the Value Added Tax 
rate on records. We also need to 
strengthen our lobbying capacity, 
targeting the different government 
agencies and parliament. Therefore, 
we needed someone who would better 
reflect this new policy." 

Paire adds, "I'd like SNEP to be 
run like a company, and not only as 
an organization representing the in-
dustry, especially with regard to the 
development of the charts and the 
airplay-monitoring systems. I'd like 
SNEP to reach the same efficiency in 
terms of lobbying and strength as the 
French film industry organization." 

Paire confirms that some names 
have been considered as replace-
ments for Delcros, and that a head-
hunter has been hired to find the 
right person. He forecasts finding a 
new director general "by next May." 
In the meantime, he says, "the other 
vice presidents and myself will be 
more involved in the day-to-day run-
ning of the organization." 

Delcros, a skilled lawyer, had 
served previously at broadcasting au-
thority CNCL and with media group 
Chargeurs. He had been hired by Pa-
trick Zelnik, former SNEP president, 
to bring a more professional approach 
to the industry's concerns. 

During his term, Delcros has been 
involved in the modernization of in-
dustry tools such as the sales charts 
and the airplay monitoring system, 
and he was active in last summer's 
quota battle. 

end of the year," says Virgin Retail Ja-
pan MD Mike Inman, who took part in 
the Wheelock negotiations. One of 
Hong Kong's biggest trading compan-
ies, Wheelock Pacific also operates 
Asia's Lane-Crawford department 
store chain and has real estate inter-
ests. 

Sources claim Wheelock was in talks 
with another U.K. music retailer, 
HMV, last year, but no deal material-
ized. HMV is now moving ahead with 
its own plans to open in Hong Kong. 
Virgin and Wheelock started dis-

cussing the deal six months ago, ac-
cording to Inman. He says that three 
Hong Kong locations are under consid-
eration, but declines to elaborate. 

In South Korea, market entry may 
prove tougher. "There are incredible 
problems in opening in Seoul," Inman 
says. "But we feel there is a gap open-
ing in the wall of resistance to cultural 
products, and we want to be first in 
through the gap." 

Virgin hopes its South Korea part-
ner can help influence the process of 
liberalization. Inman says, "It's one of 
those Catch-22 situations. Unless you 
actually form a partnership and start 
working on initiating those changes, 
nothing will happen." 
He adds, "Over the last 12-18 

months, the piracy problem has been 
reduced in South Korea. There still is 
some piracy evident, but the govern-

ment has clamped down on illegal 
plants, and most of it's now smuggled 
in pirate product from China." 

Saehan's primary business is manu-
facturing video tapes and computer 
discs, Inman says. "As a company, 
they're quite keen to get into retailing 
and the entertainment business. But 
their resources come from Samsung, 
who have retail and record company in-
terests, so we can use those connec-
tions." 
While Virgin is following in Tower 

Records' wake in Hong Kong and 
Taiwan, it would be the first Western 
music retailer to set up shop in main-
land China—if those plans can be real-
ized. Inman says Virgin and Wheelock 
hope to pressure the Chinese govern-
ment to solve the piracy problem. "It's 
essential for us Ro deal with piracy] be-
fore we can open there." 

Virgin has not formally informed the 
Chinese government of its plans, ac-
cording to Inman, but he rejects the 
idea that the announcement by Virgin 
of its mainland plans is merely a public-
ity stunt. "The whole point of us doing 
this deal, from a business point of view, 
is to put China in the future," he says. 
"To be quite honest, the Hong Kong 
market, and even Taiwan, is so small, 
that it's, not worth the risk. So the idea 
is to open in Hong Kong, gain the expe-
rience, and move from there in a natu-
ral progression into China." 

Brussels To Get Belgium's 
1st Free Records Megastore 
BY MARC MAES 

ANTWERP, Belgium—The 
Dutch-owned Free Record Shop 
chain, with 25 outlets in Belgium, 
plans to open its first Belgian me-
gastore in Brussels in late April. 
The new store will be located in 

a former concert and theater 
venue, "La Gaité," in the heart of 
Brussels, and will complement its 
existing pair of shops on the out-
skirts of the city, which is both the 
capital of Belgium and home to the 
European Commission. 
"The center of Brussels was the 

most obvious choice," says Free 
Record Shop MD Lou Boon, "be-
cause FNAC was the only big 
store there. On an international 
scale, Brussels is bigger than 
Amsterdam, where we launched 
our first megastore, and I admit 
that we also feel Virgin knocking 
at the Brussels door." 

Free launched its Fame store in 
central Amsterdam in 1991. 
The site of Free Record Shop La 

Gaité has been restored following 
a close dialog with the city of Brus-
sels, and has retained much of the 
original fabric of the building. The 
new megastore will feature two 
floors, with a total retail space of 
1,500 square meters, and a La 
Gaité cafe with additional listening 

facilities. 
The new outlet will be equipped 

with the latest technology, includ-
ing fully automated central cashier 
points operated through an Altos 
7000 central computer system. 
The store also will offer PC soft-
ware in addition to an extensive 
range of CDs, videos, games, and 
CD-I. 

In addition to the 20 listening 
posts in the shop, FRS will intro-
duce two "touch screen" comput-
ers that operate 100-unit Sony CD-
changers, allowing customers to 
select their favorite albums via a 
graphic layout on the computer. 
Boon expects that the Brussels 

La Gaité store will boost the FRS 
chain's sales by some 15% to 20% 
this year, and he attaches great 
importance to the multicultural as-
pect of the Belgian capital as far as 
target customers are concerned. 
"In some ways, the Flemish are 
still underrated in the bilingual 
Brussels," he says. "In compiling 
our video range, with a basic li-
brary of some 10,000 titles, we will 
have one-third Flemish-language 
product alongside French films, 
and a major import package aimed 
at the international European 
Community customers." 
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HITS OF THE WORLD 
JAPAN (Music Labo) 2/28/94 

THIS LAST 
WEEK WEEK 
1 1 
2 2 

CANADA (The Record) 2/21/94 GERMANY (Der Musikmarkt) 3/1/94 

THIS 
WEEK 
1 

3 5 
4 4 
5 6 
6 9 
7 NEW 
8 7 
9 8 
10 3 

1 1 
2 NEW 

3 2 
4 3 
5 4 

6 5 
7 8 
8 7 
9 6 
10 NEW 

SINGLES 
DON'T LEAVE ME 87 ZEZ/BMG ROOMS 
KONO AINI OYOGI TSUKARETEMO ZARD &GRAM/ 
PL • ,. 

TADA NAKITAKUNARUNO MI1-10 NAKAYAMA KING 
OH MY LITTLE GIRL YUTAKA OZAKI SONY 
ROMANCENO KAMISAMA KOUMI HIROSE VICTOR 
CROSS ROAD MR CHILDREN ToY•S FACTORy 
LAST SONG HIDETAKA YOSHIOKA PONY CANYON 
WINTER SONG DREAMS COME TRUE EPIC SONY 
SHIROI GRADATION MAKI OGURO BORAM/POLYDOR 
MY SWEET HOME KYOKO KOIZUMI VICTOR 

ALBUMS 
TRF WORLD GROOVE AVEX TRAx 
YNGWIE MALMSTEEN SEVENTH SIGN CANYON 
INTE RNATIONAUPONY CANYON 

YUTAKA OZAKI JYUNANASAINO CHIZU SONY 
VARIOUS ARTISTS NOW 1 VIRGIN/TOSHIBA EMI 
KOJI KIKKAWA CLOUDY HEART EAST WORLD/TOSHIBA 
E 

KOUMI HIROSE SUCCESS STORY VICTOR 
MARIAH CAREY MUSIC BOX COLUMBIA 
DREAMS COME TRUE MAGIC EPIC SONY 
SMAP SMAP 001 VICTOR 

ACE OF BASE THE SIGN ARISTA 

AUSTRALIA (Australian Record Industry Assn.) 3/6/94 

THIS 
WEEK 
1 
2 

3 
4 
5 

6 
7 
8 

9 
10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 

1 

2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
16 
17 
18 

19 

20 

LAST 
WEEK 
7 
3 

1 
2 
11 

NEW 
10 
4 

6 
5 
9 
8 

NEW 
15 
12 
14 
19 
NEW 
16 
NEW 

NEW 

NEW 
1 
3 
4 
2 
6 
13 
9 
7 
5 
11 
10 
NEW 
12 
NEW 

15 
8 

14 

20 

SINGLES 
ITS ALRIGHT EAST 17 POLYD0FuPOLYGRAM 

SLAVE TO THE MUSIC TWENTY 4 SEVEN POSSUM/ 
HMG 

GIVE IT UP CUT'N'MOVE EMI 

ASSHOLE DENNIS LEARY POLYDOR/POLYGRAPA 
SAID I LOVED YOU ... BUT I LIED MICHAEL 
BOLTON col UMBIA 
WHATTA MAN SALT-N-PEPA POLYDOR 
FEELIN' ALRIGHT E.Y.C. GEFFEN/BMG 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING POLYDOR/POLYGRAM 
MOVING ON UP M-PEOPLE BUG 
STAY U2 PHONoGRAM/POLyGRAm 

HERO MARIAN CAREY COLUMBIA 
SHOOP SALT-N -PEPA POLYDOR/POLYGRAM 
THE POWER OF LOVE CELINE DION EPIC 

WHAT'S MY NAME? SNOOP DOGGY DOGG WARNER 
HEY MR. D.J. ZHANE EPIC/SONY 
ANYTHING CULTURE BEAT EPIC 
CAN WE TALK TEVIN CAMPBELL WARNER 
SING HALLELUJAH DR. ALBAN Brno 
NOW & FOREVER RICHARD MARX EMI 
THE POWER OF LOVE BEVERLY COLOSSAL 

ALBUMS 
SOUNDGARDEN SUPERUNKNOWN POLYDOR/ 
POLYGRALE 

HOODOO GURUS CRANK emo 
BRYAN ADAMS SO FAR SO GOOD POLyDOWFOLYGRAM 
MICHAEL BOLTON THE ONE THING COLUMBIA 

MARIAN CAREY MUSIC BOX COLUMBIA 
RICHARD MARX PAID VACATION EMI 
ALICE IN CHAINS JAR OF FLIES COLUMBIA/SONY 

JANET JACKSON JANET viaoinicedi 
PEARL JAM VS. EPIC 

THE BADLOVES GET ON BOARD MuSHROOM,FESTIVAL 
BETTE MIDLER EXPERIENCE THE DIVINE WARNER 
EIJORK DEBUT POLyDOR/POLYGRAm 
FRANKIE GOES TO HOLLYWOOD BANG! WARNER 
CULTURE BEAT SERENITY COLUMBIA 
CROWDED HOUSE TOGETHER ALONE EMI 

SALT-N- PEPA VERY NECESSARY POLMORPOLYGRAPA 
M-PEOPLE ELEGANT SLUMMING BPAG 

LENNY KRAVITZ ARE YOU GONNA GO MY WAY? 
VIRGIN 

BEE GEES VERY BEST OF THE BEE GEES POLYDOR/ 
POLYGRAM 

BABY ANIMALS SHAVED AND DANGEROUS IMAGO/ 
BMG 

NEW ZEALAND (RIANZ) 2/23/94 

THIS 
WEEK 
1 
2 
3 
4 
5 
6 

7 

8 
9 
10 

LAST 
WEEK 
NEW 

1 
2 
5 

NEW 

9 

6 

3 
4 

NEW 

1 1 
2 4 
3 3 
4 9 
5 5 
6 8 

7 10 
8 7 
9 6 
10 NEW 

SINGLES 
THE HEATER MUTTON BIRDS VIRGIN 

I CAN SEE CLEARLY NOW JIMMY CLIFF CHAOS/SONY 
BREATHE AGAIN TONI BRAXTON Bmo 
WHAT'S MY NAME SNOPP DOGGY DOGG WARNER 
HIP HOP HOLIDAY 3 THE HARD WAY FESTIVAL 

WE AIN'T GOIN OUT LIKE THAT CYPRESS HILL 
SONY 

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING POLYGRAm 

IT KEEPS RAININ' BITTY McLEAN FESTIVAL 
ALL THAT SHE WANTS ACE OF BASE POSSUM/8HG 
HERE I STAND BITTY McLEAN FESTIVAL 

ALBUMS 
BRYAN ADAMS SO FAR SO GOOD POLYDOR 

THE POLICE GREATEST HITS POLyGRAM 
TONI BRAXTON TONI BRAXTON emc 
MICHAEL NYMAN THE PIANO VIRGIN 
SMASHING PUMPKINS SIAMESE DREAM VIRGIN 
TOM PETTY AND THE HEARTBREAKERS 
GREATEST HITS PACA 
CYPRESS HILL BLACK SUNDAY SONY 
PEARL JAM VS. SONY 
MARIAH CAREY MUSIC BOX SONY 
NZ CAST RECORDING JESUS CHRIST SUPERSTAR 

THIS 
WEEK 
1 
2 
3 
4 
5 
6 
7 

a 
9 
10 
11 
12 
13 
14 
15 
16 
17 

18 
19 
20 

1 
2 
3 
4 
5 
6 

7 

9 
10 
11 
12 
13 

14 
15 
16 

17 
18 
19 
20 

LAST 
WEEK 
1 
2 
3 
18 
6 
4 
5 

8 
NEW 
13 
NEW 
9 
12 
10 
15 
NEW 
16 

17 
NEW 
19 

2 
5 
8 
3 
4 

10 

13 
7 
9 
6 
12 
11 

14 
15 
20 

17 
16 
18 
NEW 

SINGLES 
SAID I LOVED YOU ... M. BOLTON COLUMBIA/SONY 
THE POWER OF LOVE CELINE DION EPIC/SONY 
WHATTA MAN SALT-N -PEPA NEXT PLATEAU/POD 
GHETTO JAM DOMINO COLUMBIA/SONY 
WITHOUT YOU MARIAH CAREY COLUMBIA/SONY 
JUST KICKIN' IT XSCAPE Leic./sony 
MISS YOU IN A HEARTBEAT DEF LEPPARD 
VERTIGO 

INSANE IN THE BRAIN CYPRESS HILL QUALITY 
GROOVE THANG ZHANE MOTOwN/PGD 
I'M IN THE MOOD CECE PENISTON A&M/PGD 
UNDERSTANDING XSCAPE COLUMBIA/SONY 
FAMILY AFFAIR SHABBA RANKS EPIC/SONY 
STAY U.' isLAND/PGD 

DIRTY DAWG NKOTB COLUMBIA/SONY 

DREAMLOVER MARIAH CAREY COLUMBIA/SONY 
PLEASE FORGIVE ME BRYAN ADAMS &Ism° 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING AMA/PG0 

HERO MARIAH CAREY COLUMBIA/SONY 
CHOOSE COLOR ME BADD G1ANT/wEA 
ANNIVERSARY TONY TONI TONE MERCURY/POD 

ALBUMS 
CELINE DION THE COLOUR OF LOVE EPIC/SONY 
ENIGMA THE CROSS OF CHANGES vIRGIN/CEMA 
ACE OF BASE THE SIGN ARISTNBMG 
VARIOUS ARTISTS PHILADELPHIA Enc./sour 
BRYAN ADAMS SO FAR SO GOOD ARIA/PGD 
TOM PETTY & THE HEARTBREAKERS GREATEST 
HITS MCRUNI 

COUNTING CROWS AUGUST AND EVERYTHING 
AFTER DGC/UN 

ALICE IN CHAINS JAR OF FLIES COLUMBIA/SONY 
MARIAH CAREY MUSIC BOX COLUMBIA/SONY 
PEARL JAM VS. EPIC/SONY 
MEAT LOAF BAT OUT OF HELL II mom» 

TORI AMOS UNDER THE PINK EASTWESTAREA 
SMASHING PUMPKINS SIAMESE DREAM VIRGIN/ 

CREMCA OM VOISINE I'LL ALWAYS BE THERE STAR 
AEROSMITH GET A GRIP GEFFEN/uNI 

THE CRANBERRIES EVERYBODY ELSE IS DOING 
IT, SO WHY CAN'T WE? ISLAND/POD 
TONI BRAXTON TONI BRAXTON AIUSTNBAIG 
SALT-N-PEPA VERY NECESSARY NEXT PLATEAU 

VARIOUS ARTISTS REASONS TO... MERCURY/POD 
SNOOP DOGGY DOGG DOGGYSTYLE inTLBscon/ 

2 
3 
4 
5 
6 
7 

9 
10 
11 

12 
13 
14 
15 
16 
17 
18 
19 

20 

1 
2 
3 
4 
5 
6 
7 
8 
9 

10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 

LAST 
WEEK 
1 

2 
3 
4 
5 
9 
7 
6 

NEW 
8 
14 

10 
11 
12 
13 
15 
17 
16 
18 

NEW 

1 
2 
3 
4 
6 
7 
5 
9 
8 
10 
12 
11 
13 
14 
15 
20 
NEW 
19 
18 
16 

SINGLES 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING POLYDOR 
IT'S ALRIGHT EAST 17 METRONOME 

OMEN III MAGIC AFFAIR ELECTROLA 
HAPPY PEOPLE PRINCE ITAL JOE/MAR EAST WEST 
RETURN TO INNOCENCE ENIGMA VIRGIN 
RIGHT IN THE NIGHT JAM 8. SPOON SONY 
THE SIGN ACE OF BASE METRONOME 

IS IT LOVE TWENTY 4 SEVEN FEATURING STAY 

MOVE ON BABY CAPPELLA zrx 
U GOT 2 LET THE MUSIC CAPPELLA zrx 

LET THE BEAT CONTROL YOUR BODY 2 
UNLIMITED zrx 
ANYTHING CULTURE BEAT SONY 

GET-A-WAY MAXX INTERCORD 
TAKE CONTROL D.J. BOBO EAMS 

KATZEKLO HELGE SCHNIEDER ELECTROLA 
BABE TAKE THAT RCA 
WHOOMP' (THERE IT IS) TAG TEAM EDEL 
I'D DO ANYTHING FOR LOVE MEAT LOAF VIRGIN 

UNSER LIED CINEMATIC FEATURING RUHMANN 
ARIOL A 

SOMEWHERE OVER THE RAINBOW MARUSHA 
POLYDOR 

ALBUMS 
BRYAN ADAMS SO FAR SO GOOD POLYDOR 
PHIL COLLINS BOTH SIDES WEA 
MEAT LOAF BAT OUT OF HELL II VIRGIN 

ACE OF BASE HAPPY NATION METRONOME 
ENIGMA THE CROSS OF CHANGES VIRGIN 
MICHAEL BOLTON THE ONE THING SONY 
ZI TOP ANTENNA RCA 
TAKE THAT EVERYTHING CHANGES RCA 

ARZTE DIE BESTIE IN MENSCHENGESTALT 
METRONOME 

MEAT LOAF THE VERY BEST OF MEAT LOAF SONY 
AEROSMITH GET A GRIP MCA 

HELGE SCHNEIDER ES GIBT REIS, BABY ELECTROLA 

TIEN HOSEN REICH & SEXY (BEST OF) VIRGIN 
PRINZEN ALLES NUR GEKLAUT ARIOLA 
PUR SEILTANZERTRAUM INTERCORD 

EAST 17 WALTHAMSTOW METRONOME 
MARIAH CAREY MUSIC BOX SONY 

M PEOPLE ELEGANT SLUMMING RCA 
TORI AMOS UNDER THE PINK EAST WEST 
TWENTY 4 SEVEN SLAVE TO THE MUSIC ZYX 

HITS OF THE wel-wol U. 
1994, Billboard/BPI Communications (Musi, Week, CIN) 3/5/94  

THIS 
WEEK 
1 
2 
3 
4 
5 

6 

7 

8 
9 

10 
11 
12 

13 
14 
15 

16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 

32 
33 
34 
35 
36 
37 
38 
39 
40 

LAST 
WEEK 
1 
7 
4 
5 
2 

8 

13 

10 
6 

3 
NEW 
12 

9 
15 
11 

NEW 
14 
NEW 
22 
19 
16 
NEW 
NEW 
28 
21 
NEW 
17 
18 
27 
NEW 
31 

NEW 
24 
NEW 
32 
NEW 
23 
26 
29 
35 

SINGLES 
WITHOUT YOU MARIAN CAREY COLUMBIA 

THE SIGN ACE OF BASE KIETRONOMEAONDON 
RETURN TO INNOCENCE ENIGMA VIRGIN 
BREATHE AGAIN TONI BRAXTON LAFACE/ARISTA 
THINGS CAN ONLY GET BETTER DREAM FRU/ 
MAGNET 

LET THE BEAT CONTROL YOUR BODY 2 
UNLIMITED ,K,a 
DON'T GO BREAKING MY HEART ELTON JOHN 
WITH RUPAUL ROCKET 
MOVE ON BABY CAPELLA INTERNAL 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING ARM 

STAY TOGETHER SUEDE NUDE 
DISARM SMASHING PUMPKINS BUT 

I LIKE TO MOVE IT REEL 2 REAL FEATURING THE 
MAD STUNTMAN POSITIVA 

THE POWER OF LOVE CELINE DION EPIC 

LINGER THE CRANBERRIES ISLAND 
ROCK & ROLL DREAMS COME THROUGH MEAT 
LOAF vIRGJAI 

LOSER BECK GEFFEN 
COME IN OUT OF THE RAIN WENDY MOTEN EMI 
I WANT YOU INSPIRAL CARPETS COW/MUTE 
FOREVER NOW LEVEL 42 RCA 
DOWNTOWN SVVV RCA 

TWO TRIBES FRANKIE GOES TO HOLLYWOOD in 
SULKY GIRL ELVIS COSTELLO WARNER BROS 

BEAUTIFUL PEOPLE BARBARA TUCKER POSITIVA 
BECAUSE OF YOU GABRIELLE GO BEAT 
INSANE IN THE BRAIN CYPRESS HILL COLUMBIA 
THE WAY YOU WORK IT EYC MCA 

COME BABY COME 87 tow.« BOY/BIG LiFE 
DEEPER LOVE ARETHA FRANKLIN ARISTA 
WATERFALL ATLANTIC OCEAN EASTERN BLOC 
JINGO FKW PwL INTERNATIONAL 
RIGHT IN THE NIGHT (FALL IN LOVE WITH 
MUSIC) JAM & SPOON EPIC 

SOUL OF MY SOUL MICHAEL BOLTON COLUMBIA 
LET'S GET MARRIED THE PROCLAIMERS CHRYSALIS 
BOW WOW WOW FUNKDOOBIEST EPIC 
NOTHING 'BOUT ME STING Aim 

HOOLIGAN'S HOLIDAY MOTLEY CRUE ELEKTRA 
LOCKED OUT CROWDED HOUSE CAPITOL 
SWEET LULLABY DEEP FOREST COLUMBIA 
I MISS YOU HADDAWAY LOGIC/ARISTA 
I CAN'T WAIT TO BE WITH YOU JAZZY JEFF 8, 
FRESH PRINCE .INE 

THIS 
WEEK 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 

16 

17 
18 

19 

20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 

32 

33 

34 
35 
36 
37 

38 
39 
40 

LAST 
WEEK 
1 
2 
3 
4 
12 
8 
5 
6 
13 
NEW 
7 
10 

11 
25 
22 

9 

18 

36 

14 

19 
21 
17 
30 

16 
33 
20 
26 
24 
23 
34 
NEW 

15 

32 

37 
27 
29 
28 

NEW 
NEW 
31 

ALBUMS 
MARIAN CAREY MUSIC BOX COLUMBIA 
ENIGMA THE CROSS OF CHANGES VIRGIN 
BJORK DEBUT ONE LITTLE INDIAN 
DINA CARROLL SO CLOSE *am 
STING TEN SUMMONER'S TALES ARM 
M PEOPLE ELEGANT SLUMMING RCA 
MEAT LOAF BAT OUT OF HELL ll VIRGIN 

TORI AMOS UNDER THE PINK EAST WEST 
STEREO MC's CONNECTED FOURTH & BROADWAY 

CELINE DION THE COLOUR OF MY LOVE EPIC 

CHAKA DEMUS & PLIERS TEASE ME MANGO 
CHICAGO THE HEART OF CHICAGO REPRISE 
TAKE THAT EVERYTHING CHANGES RCA 
CROWDED HOUSE TOGETHER ALONE CAPITOL 
VAN MORRISON THE VERY BEST OF VAN 
MORRISON POLYDOR 

ROBERTA FLACK SOFTLY WITH THESE SONGS -
THE BEST OF ATLANTIC 

BRYAN ADAMS SO FAR SO GOOD ARM 
CYPRESS HILL BLACK SUNDAY RUFFHOUSE/ 
COLUMBIA 

DIANA ROSS ONE WOMAN - THE ULTIMATE 
COLLECTION EMI 
TONI BRAXTON TONI BRAXTON ARISTNLAFACE 
RICHARD MARX PAID VACATION CAPITOL 

DEEP FOREST DEEP FOREST COLUMBIA 
GABRIELLE FIND YOUR WAY GO BEAT 
GARTH BROOKS IN PIECES LIBERTY 
LESLEY GARRETT THE ALBUM TELSTAR 
THERAPY? TROUBLEGUM Aim 

DREAM DREAM ON VOL I Fxu/MAGNET 
PHIL COLLINS BOTH SIDES VIRGIN 

CULTURE BEAT SERENITY DANCE POOL/EPIC 

BITTY McLEAN JUST TO LET YOU KNOW BRILLIANT 
BARBARA DICKSON PARCEL OF ROGUES CASTLE 
COMMUNICATION 

PAVEMENT CROOKED RAIN CROOKED RAIN an 
CAT 

SHARA NELSON WHAT SILENCE KNOWS 
COOLTEMPO 

SUEDE SUEDE NUDE 
ETERNAL ALWAYS & FOREVER EMI 
MEAT LOAF BAT OUT OF HELL EPIC 
JAMIROQUAI EMERGENCY ON PLANET EARTH 
SON, 

CROWDED HOUSE WOODFACE CAPITOL 
MICHAEL BOLTON THE ONE THING COLUMBIA 
K.D. LANG INGENUE SIRE 

ITALY (Musica e Dischi) 2/28/94 

THIS LAST 
WEEK WEEK 
1 1 
2 NEW 
3 2 

4 7 
5 3 
6 6 
7 4 
8 8 
9 10 
10 NEW 

1 1 
2 2 
3 3 
4 4 

5 6 
6 9 
7 5 
8 8 
9 NEW 
10 NEW 

SINGLES 
THE RHYTHM OF THE NIGHT CORONA DWA 
COME MAI (REMIX) 883 r VI 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING ARM 
FADE TO GREY DATURA TRANCE 

PENSO POSITIVO JOVANOTTI SOLELuNNMERCuRY 
ANIMALACTION PARAJE EXPANDED/DEC 
STAY U2 ISLAND 

PLEASE FORGIVE ME BRYAN ADAMS Af.L4 

NELLA NOUE 883 F R 
BROTHERS IN THE SPACE ALADINO TIME/ITALIAN 

ALBUMS 
JOVANOTTI LORENZO 1994 SOLELuNNMERCURY 
BRYAN ADAMS SO FAR SO GOOD ARM 
LITFIBA COLPO DI CODA EMI 

FRANCESCO GUCCINII PARNASSIUS GUCCINII 
EMI 

LITFIBA RE DEL SILENZ(O cco 

ELTON JOHN DUETS ROCKET 
FREDDIE MERCURY REMIXES PARLOPHONE 

FRANCESCO DE GREGORI BOOTLEG SERRAGLIO 
SOUNDTRACK PHILADELPHIA EPIC SOUNDTRAX 
PHIL COLLINS BOTH SIDES %BBB 

SPAIN (TVE/AFYVE) 2/19/94 

THIS 
WEEK 
1 
2 
3 
4 
5 
6 

7 

9 
10 

1 
2 
3 
4 

5 

6 
7 

9 
10 

LAST 
WEEK 
1 
2 
5 
4 

NEW 
3 

7 
8 

6 
9 

2 
1 
4 
3 

6 

7 
5 
8 

NEW 
NEW 

SINGLES 
RIGHT IN THE NIGHT JAM & SPOON SONY 
SATURDAY NIGHT WHIGFIELD GINGER MUSIC 
LA TIA ENRIQUETA CHIMO BAYO KONG 1%/13.NEGRO 
IN YOUR ROOM DEPECHE MODE RCA 
HEART OF GLASS D. YOU BLANCO Y NEGRO 
YO HOME BEL-AIR JAZZY JEFF & FRESH PRINCE 

FADE TO GRAY BATURA BLANCO Y NEGRO 

THE RHYTHM OF THE NIGHT CORONA BLANCO Y 
NEGRO 

POEM WITHOUT WORDS TERMINAL MAX MUSIC 
DUM DA DUM MELODIE MC VIRGIN 

ALBUMS 
GLORIA ESTEFAN MI TIERRA EPIC 
MICHAEL NYMAN THE PIANO VIRGIN 
CHICAGO THE HEART OF ... WARNER 
CORO MONJES MONASTERIO DE SILOS CANTOS 
GREGORIANOS F MI/ODEON 
SILVIO RODRIGUEZ/E.AUTE MANO A MANO 
AR 101V 
BRYAN ADAMS SO FAR SO GOOD Am.. 

MARIAN CAREY MUSIC BOX CBS/SONY 
AMISTADES PELIGROSAS LA ULTIMA 
TENTACION EMUODEON 

FRANK SINATRA THE REPRISE YEARS WARNER 
WILLY DEVILLE LIVE TABATA 

NETHERLANDS (S(ichting Mega Top 50) 3/5/94 
THIS 
WEEK 
1 

2 

3 
4 

5 
6 
7 
8 

9 
10 

1 
2 
3 
4 
5 
6 
7 
8 
9 
10 

LAST 
WEEK 

2 

NEW 

3 

4 

9 
7 

NEW 

8 
10 

1 
2 
4 
8 
5 

7 
10 
3 
9 

NEW 

SINGLES 
IK WIL NIET DAT JE LIEGT PAUL DE LEEUW 
VARAGRAM/SONY 

LET THE BEAT CONTROL YOUR BODY 2 
UNLIMITED BM 

MOVE ON BABY CAPPELLA AXIS/RED BULLET 
NEVER ALONE 2 BROS. ON THE 4TH FLOOR 
1,1DISC CNR 

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING ARM 

ITS ALRIGHT EAST 17 LONDON 
LA SOLITUDINE LAURA PAUSINI CGOAVARNER 
WHOOMP! (THERE IT IS) TAG TEAM CLUB TOOLS/RED 
BULLET 

RETURN TO INNOCENCE ENIGMA VIRGIN 
I WANNA DANCE MELODIE MC SIDELAKENIRGIN 

ALBUMS 
PAUL DE LEEUW PLUGGED VARAGRAM 
AEROSMITH GET A GRIP GEFFEN 

ACE OF BASE HAPPY NATION POLYDOR 
MARIAH CAREY MUSIC BOX coLumem 
LAURA PAUSINI LAURA PAUSINI WO/WARNER 
TAKE THAT EVERYTHING CHANGES RCA 
MARILLION BRAVE EMI 

BRYAN ADAMS SO FAR SO GOOD AmA 
ENIGMA THE CROSS OF CHANGES VIRGIN 
TORI AMOS UNDER THE PINK EAST WEST 

HONG KONG (IFPI Hong Kong Group) 2/20/94 

THIS LAST 
WEEK WEEK 
1 1 

2 NEW 
3 3 
4 5 

5 2 
6 4 
7 NEW 

8 7 

9 10 

ALBUMS 
VARIOUS RED HOT HITS UNITED POWER 
POLYGRAm 

NICKY WU LOVING INTO THE FUTURE WARNER 
ALAN TAM ALAN TAM AT CARNIVAL POLYGRAm 

SALLY YEH EVERYTHING IS YOU - GREATEST HITS 
WARNER 

FAYE WONG BEST OF FAYE WONG CINEPOLY 
AARON KWOK WILD CITY WARNER MUSIC 
KAREN TONG MA JENNESSE, JE NE LA REGRATTE 
PAS POLYGRAM 
JACKY CHEUNG WAIT FOR U UNTIL MY 
HEARTACHE POLYGRAM 

TONY LEUNG ONE HEART IN ONE LIFE MUSIC 
VOL YGRAM 

10 6 
IMPACT 

HACKEN LEE HACKEN LEE IN CONCERT STAR 

Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Clair Chambers. Contact 71-323-6686, fax 71-323-2314/2316. 

42 
'New' indicates first entry or re-entry into chart shown. 
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HITS OF THE WORLD 
41=1, ZVI —1— sr 'LB E Z=0 

EUROCHART HOT 100 3/5/94  M&UNSIIECDIA 

THIS LAST 
WEEK WEEK 
1 1 

2 2 
3 16 
4 11 
5 9 

6 3 
7 7 
8 8 

9 5 
10 4 
11 NEW 
12 6 
13 15 
14 10 
15 NEW 
16 18 
17 14 
18 13 
19 NEW 

20 NEW 

1 1 
2 2 
3 4 
4 6 
5 5 
6 3 
7 7 
8 8 
9 12 
10 9 
11 14 
12 13 
13 NEW 
14 10 
15 16 
16 15 
17 NEW 
18 NEW 

19 NEW 
20 19 

SINGLES 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING A&M 
RETURN TO INNOCENCE ENIGMA VIRGIN 

MOVE ON BABY CAPPELLA INTERNAL 
RIGHT IN THE NIGHT JAM & SPOON DANCE POOI 

LET THE BEAT CONTROL YOUR BODY 
UNLIMITED BYTE 
THE SIGN ACE OF BASE MEGA 
WITHOUT YOU MARIAH CAREY COLUMBIA 
THINGS CAN ONLY GET BETTER DREAM MAGNE I 
urs ALRIGHT EAST 17 LONDON 
ANYTHING CULTURE BEAT DANCE POOL 

STAY TOGETHER SUEDE NUDE 
U GOT 2 LET THE MUSIC CAPPELLA INTERNAL 
GET-A-WAY MAXX &ow Lie 
BREATHE AGAIN TONI BRAXTON IMAGE 
OMEN III MAGIC AFFAIR ELECTROLA 
TWIST & SHOUT CHAKA DEMUS & PLIERS MANGO 

BABE TAKE THAT RCA 
PLEASE FORGIVE ME BRYAN ADAMS MN 
ROCK AND ROLL DREAMS COME THROUGH 
MEAT LOAF VIRGIN 

IS IT LOVE TWENTY 4 SEVEN INDISC 

ALBUMS 
BRYAN ADAMS SO FAR SO GOOD asm 
ENIGMA THE CROSS OF CHANGES VIRGIN 

MEAT LOAF BAT OUT OF HELL II VIRGIN 

MARIAN CAREY MUSIC BOX cotumBIA 
PHIL COLLINS BOTH SIDES VIRGIN 
ZI TOP ANTENNA RCA 
TORI AMOS UNDER THE PINK EAST WEST 

AEROSMITH GET A GRIP GEFFEN 

BJORK DEBUT MOTHER/ONE LITTLE INDIAN 
TAKE THAT EVERYTHING CHANGES RCA 
ACE OF BASE HAPPY NATION MEGA 
MICHAEL BOLTON THE ONE THING COLUMBIA 
DINA CARROLL SO CLOSE AmA 
ELTON JOHN DUETS ROCKET 
RICHARD MARX PAID VACATION CAPITOL 

M-PEOPLE ELEGANT SLUMMING deCONSTRUCTION 
CHICAGO THE HEART OF CHICAGO REPRISE 
CORO MONJES MONASTERIO DE SILOS CANTOS 
GREGORIANOS EMI 
MARILLION BRAVE EMI 

DIE ARZTE DIE BESTIE IN MENSCHENGESTALT 
METRONOME 

'IRELAND (IFPI Ireland) 2/24/94 

THIS LAST 
WEEK WEEK 
1 1 
2 2 
3 9 

4 6 

5 3 
6 NEW 

7 NEW 
8 4 

9 NEW 
10 7 

1 1 

2 2 
3 3 

4 4 
5 6 

6 NEW 

7 5 
8 7 

9 8 
10 NEW 

SINGLES 
WITHOUT YOU MARIAH CAREY COLUMBIA 
RETURN TO INNOCENCE ENIGMA VIRGIN 
ALL THE LIES THAT YOU TOLD ME FRANCES 
BLACK DABA 
YOU MADE ME THE THIEF OF YOUR HEART 
SINEAD O'CONNOR ISLAND 
LINGER CRANBERRIES ISLAND 
LET THE BEAT CONTROL YOUR BODY 2 
UNLIMITED PM CONTINENTAL 
THE SIGN ACE OF BASE LONDON 

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING UM 
MOVE ON BABY CAPPELLA INTERNAL 
THINGS CAN ONLY GET BETTER DREAM MAGNET/ 
EAST WEST 

ALBUMS 
CRANBERRIES EVERYBODY ELSE IS DOING IT, SO 
WHY CAN'T WE? ISLAND 
ENIGMA THE CROSS OF CHANGES VIRGIN 
ORIGINAL SOUNDTRACK IN THE NAME OF THE 
FATHER ISLAND 
MARIAH CAREY MUSIC BOX COLUMBIA 
MARY COUGLAN LOVE ME OR LEAVE ME... THE 
BEST OF EAST WEST 

VARIOUS THE ULTIMATE COUNTRY COLLECTION 
COI UMBIA 

CHICAGO THE HEART OF CHICAGO REPRISE 
GARTH BROOKS NO FENCES CAPITOL 
THERAPY? BUBBLEGUM Auà 

MEAT LOAF BAT OUT OF HELL II VIRGIN 

FINLAND (Seura/lEPI Finland) 2/2W94 

SWEDEN (GLF) 2/25/94 
THIS 
WEB( 

2 
3 
4 
5 
6 
7 

8 

9 
10 

1 
2 
3 
4 

5 
6 
7 
8 
9 
10 

LAST 
WEEK 
1 

2 
3 
5 
7 

NEW 
NEW 

6 

9 
NEW 

1 
2 
3 
4 

6 

5 
10 
9 

NEW 

SINGLES 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING A&KI 
RETURN TO INNOCENCE ENIGMA VIRGIN 

GET AWAY MAXX REMIXED 
THE PROMISE MAN BASIC ELEMENT INHOUSE 
WAKE UP FLEU STOCKHOLM 
VEM VET LISA EKDAHL LUI 
THINGS CAN ONLY GET BETTER DREAM EAST 

WEST 

STREETS OF PHILADELPHIA BRUCE 
SPRINGSTEEN COLUMBIA 
IN YOUR ROOM DEPECHE MODE MUTE 
STAY TOGETHER SUEDE COLUMBIA 

ALBUMS 
JENNIFER BROWN GIVING YOU THE BEST ARISTA 
U TOP ANTENNA RCA 
ENIGMA ENIGMA Il VIRGIN 

NISSE HELLBERG & PEPS PERSSON ROSTER 
FRAN SODERN HI FIDELITY 

THERAPY? TROUBLEGUM A&M 
RICHARD MARX PAID VACATION cApac: 
BRYAN ADAMS SO FAR SO GOOD UM 
REBECKA TOMQVIST A NIGHT LIKE THIS cmi 
BJORK DEBUT MOTHER 
DIA PSALMA GRYNINGSTID BIRDNESI 

THIS 
WEEK 
1 
2 
3 
4 
5 

LAST 
WEEK 
1 
6 

NEW 
NEW 
3 

6 NEW 
7 NEW 
8 NEW 

9 NEW 
10 5 

1 I 
2 2 
3 4 
4 6 
5 5 
6 8 

7 7 
8 NEW 
9 NEW 
10 NEW 

SINGLES 
RIGHT IN THE NIGHT JAM & SPOON EPIC 

THINGS CAN ONLY GET BETTER DREAM MAGNET 
MOVE ON BABY CAPPELLA INTERNAL AFFAIR 
SAIL AWAY URBAN COOKIE COLLECTIVE PULSE 
LET THE BEAT CONTROL YOUR BODY 2 
UNLIMITED BYTE 
RETURN TO INNOCENCE ENIGMA VIRGIN 
IN COMAND ROB'N'RAZ TELEGRAM 
HAPPY PEOPLE PRINCE ITAL JOE & MARKY MARK 
EAST WEST 

COME ON AND DO IT PANDORA VIRGIN 
OPEN UP LEFTFIELD & LYDON HARD HANDS 

ALBUMS 
ZZ TOP ANTENNA RCA 
ENIGMA THE CROSS OF CHANGES VIRGIN 
ALICE IN CHAINS JAR OF FLIES COLUMBIA 
PANDORA ONE OF A KIND VIRGIN 
TAKE THAT EVERYTHING CHANGES RcA 
LAURA VOUTILAINEN LAURA VOUTILAINEN 
AIE LE INNL E VT 

KAIJA KOO TUULTEN VIEMAA WEB 
RICHARD MARX PAID VACATION CAPITOL 

THERAPY? TROUBLEGUM A&M 
HAUSMYLLY PEILIPALLO EMI 

PORTUGAL (PortugaVAFP) 2/24/94 

BELGIUM (IFPI Belgium/SABAM) 2/18/94 

THIS 
WEEK 
1 
2 
3 
4 
5 
6 
7 
8 

9 
10 

LAST 
WEEK 
NEW 
3 
6 
4 
7 

8 
NEW 
2 
1 
9 

ALBUMS 
VARIOUS ELECTRICIDADE vosco 
AEROSMITH GET A GRIP GEFFEN 
BRYAN ADAMS SO FAR SO GOOD A&M 
VARIOUS VARIACOES - AS CANCOES DE E MI 

RICHARD MARX PAID VACATION CAPITOL 

CORO DE MONJES CANTO GREGORIANO EMI 
EROS RAMAZZOTTI TUTTE STORIE EMI 

ENIGMA THE CROSS OF CHANGES VIRGIN 
MICHAEL BOLTON THE ONE THING COLUMBIA 
VARIOUS NO. 1 COLUMBIA 

THIS LAST 
WEEK WEEK 
1 1 
2 NEW 
3 2 

4 NEW 
5 3 
6 5 
7 NEW 
8 7 
9 NEW 

10 6 

1 2 
2 3 
3 5 
4 4 
5 1 
6 7 
7 6 
8 9 
9 8 
10 NEW 

SINGLES 
LA SOLITUDINE LAURA PAUSINI coo 
MOVE ON BABY CAPELLA RED BULLET 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING POI YGRAM 

RIGHT IN THE NIGHT JAM & SPOON Ram( 
LET THE BEAT CONTROL YOU 2 UNLIMITED BYTE 
IT'S A LOVING THING CB MILTON BYTE 

DON'T BE SILLY DEF DAMES DOPE GAME 

DOOP ',OOP CLUBSTITUTE 
MUSTAPHA (CHERIE JE TAI) PLEASURE GAME 
AMC 

PLEASE FORGIVE ME BRYAN ADAMS AMA 

ALBUMS 
STEF BOS VUUR HKM 
BRYAN ADAMS SO FAR SO GOOD ALAI 
LAURA PAUSINI LAURA PAUSINI CGD 
AEROSMITH GET A GRIP DEI/EN 
DANA WINNER REGENBOGEN ASSEKR(M 
22 TOP ANTENNA RCA 
ROCH VOISINE I'LL ALWAYS BE THERE RCA 
PHILIPPE LAFONTAINE D ICI ARCHIP1 
MEAT LOAF BAT OUT OF HELL EPIC 
WILLIAM SHELLER ALBION PHILIPS 

AUSTRIA (Austria Top 30) 3/1/94 

THIS 
WUK 
1 

2 
3 
4 
5 
6 
7 
8 
9 

10 

LAST 
WEEK 

2 
3 
5 
7 
8 

NEW 
4 
6 

NEW 

1 1 
2 2 
3 7 
4 3 

6 

6 4 
7 5 
8 8 

9 NEW 

10 9 

SINGLES 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING POLYGRAM 
U GOT 2 LET THE MUSIC CAPPELLA ECHO 

ANYTHING CULTURE BEAT SONY 
THE SIGN ACE OF BASE POLYGRAM 
OMEN III MAGIC AFFAIR EMI 

RETURN TO INNOCENCE ENIGMA rfm 

IT'S ALRIGHT EAST 17 POLYGRAM 
GET-A-WAY MAXX ECHO 
WIR ZWEI ALLEIN DAVID HASSELHOFE WITH 
GWEN BMC 
MOVE ON BABY CAPPELLA ECHO 

ALBUMS 
BRYAN ADAMS SO FAR SO GOOD POLYGRAM 
NOCKALM QUINTETT GOLD Aocn 
STEINBACKER STEINBACKER POLYGRAM 
ZZ TOP ANTENNA BMG 
DIE ARZTE DIE BESTIE IN MENSCHENGESTALT 
POLYGRAM 

MEAT LOAF BAT OUT OF HELL 2 EMI 
ENIGMA THE CROSS OF CHANGES FMI 
ACE OF BASE HAPPY NATION P01 YGRAM 

MEAT LOAF BACK FROM HELL/VERY BEST OF ... 

AEROSMITH GET A GRIP liMG 

Ut 4 BAL gl C PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

FRANCE/JAPAN: During the past four years, the Halou Music Festival has served as a bridge 
between French and Japanese musicians. Halou (meaning "spring" in Japanese) has grown from 
a four-night event in one Japanese city, featuring French acts exclusively, to a weeklong festival 
held in two cities, with dual bills of French and Japanese acts featured each night. Organized 
by the Japanese concert production company Conversation, this year's event will take place 
March 26-31 in Tokyo's Club Quattro and Parco Theatre and Osaka's Club Quattro. The French 
acts scheduled to perform are rappers Soon E MC & Jimmy Jay (EMI), raggamuffin singer 
Princesse Erika (Polydor), veteran "chanteur" Jacques Higelin (EMI), and Arthur H (Poly-
dor). The latter happens to be Higelin's son, and he played with great success during the 1992 
edition of Halou. Japanese acts include Love Tambourines, Bo Gombos, Nenes, and Denki 
Groove. The event also will provide a welcome opportunity for French music business profession-
als and officials to meet with government agencies and representatives of the Japanese industry. 

EMMANUEL LeGRAND 

GERMANY: Hubert von Goisern und die Original Alpinkatzen (Hubert from the village of Goi-
sern and the Original Alp Cats) are one of the most colorful representatives of the new generation 
of "vollcsmusik" performers. Originally from Austria, where his albums have long been best-sell-
ers, von Goisern has since conquered the German market with his unlikely combination of tradi-

tional Alpine and R&B influences, a formula that incorporates 
heavy rock guitar, jazz trumpet, rock'n'roll accordion, and a 
hearty dose of good, old-fashioned yodeling. Word of this yodel-
rock, which is sung in an Austrian dialect, has spread from south-
ern to northern Germany, and von Goisern's debut album, "Auf-
geigen Statt Niederschiessen" (Playing It Up Instead Of Shoot-
ing It Down), has sold 160,000 copies. His new album 
"Omunduntn" and single "Oben Und Unten" (Above And Below) 
have just been released by BMG Ariola. This month, von Goisern 
will perform on Germany's longest-running youth TV program, 
"Live From The Alabama," before traveling to France for the Les 
Eurofolies Festival, and then to Austin, Texas. There he will per-
form three showcases March 18-20, before winding up his U.S. 

visit with a date at the Cooler in New York, March 22. As German concert promoter Fritz Rau 
of Mama Concerts has observed, von Goisern's music has the same sort of homegrown appeal 
that worked wonders for the Gipsy Kings, and could prove a similar international success. 

ELLIE WEINERT 

ETHIOPIA: In contrast to its received image as a nation blighted by war, famine, and 20 years 
of dictatorship, Ethiopia is a country with a rich and innovative musical culture. Apart from tra-
ditional music, often linked to religious chants, there were vibrant musical movements here in 
the '60s and '70s. For many years, the French musicologist Francis Falceto has been trying 
to bring this music to the attention of Western ears. After a recent visit to the capital, Addis 
Ababa, he said, "Music is livelier than ever in Ethiopia. Music is everywhere. It looks like Saint-
Germain-des-Prés in Paris after World War II. People are hungry for music and dance." Falceto 
has just put the finishing touches on a compilation of key performers of the '70s, titled "Ethiopian 
Groove—The Golden Seventies" (Blue Silver). Among the artists featured on the album are Aster 
Aweke, recorded before she moved to the U.S.; Alemayehu Eshete, often tagged as the Ethio-
pian James Brown; Bzunesh Bekele, known as the first lady of Ethiopian popular music, who 
died in 1990; and the Wallias Band, one of the country's historic groups. All tracks were rec-
orded between 1976-77 and are taken from the local Kaifa Records catalog. A brilliant mixture 
of original roots music, R&B, soul, Arabic chants, and African polyrhythms, the music swings 
and grooves like nobody's business. According to Falceto, "This collection is an echo of Ethiopia's 
musical high point, the last strains before music was brutally snuffed out by dictatorship." The 
power of this music recently was experienced by a French audience at an exceptional concert 
in Paris, featuring the "godfather" of modern Ethiopian music, Mahmou Ahmed. A charismatic 
performer, blessed with a voice that flows like honey, Ahmed and his six-piece band proved that 
Ethiopia has a place in the forefront of developments in African music. EMMANUEL LeGRAND 

U.K.: The title may not be familiar, but the song certainly is. "Tu Hai Mere Sanam" is a Hindi-
language cover of the Dolly Parton-penned "I Will Always Love You," best known as the mon-
ster-selling worldwide hit by Whitney Houston. The Hindi version, translated by Preet Nahal, 
is sung by a 14-year-old schoolgirl called Amar. She's the daughter of Mangal Singh, a leading 
singer on the British Asian music scene and a star performer on 
Indian movie soundtracks. "Tu Hai Mere Sanam" is on Multitone 
Records and marks a radical departure for the label, which fumed 
a partnership deal with BMG last year and usually specializes in 
hot and spicy Bhangra dance music. But the move appears to be 
paying off. After gaining airplay on BBC Radio One and many 
commercial stations, the single entered the chart at No. 90. Amar 
may be young, but she's a singer of immense ability. She inter-
prets the song with rare soul and passion, and her version is made 
all the more special by the inclusion of some subtle, Eastern-fla-
vored violin and tabla drums. Amar is thrilled to have broken into 
the top 100. "I think I may be the first to have done it in the Hindi 
language," she says. "Bhangramuffm artist Apache Indian [Is-
land] has charted high, but he performs in English. I hope whatever success I have helps to 
serve as a real mainstream breakthrough for Britain's Asian community." Amar's debut album 
is slated for release this month. DAVID STANSFIELD 
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Spain's Record Biz Hits Eight-Year Low 
Unit Sales Fell By 4.8%, Industry Group Estimates 
• BY HOWELL LLEWELLYN 

MADRID—The Spanish record indus-
try in 1993 suffered its worst sales year 
since 1985, even though CD unit pur-
chases overtook cassette sales for the 
rust time. 

Official statistics say retail unit sales 
fell by 4.8%, although a change in the 
way statistics are reported has made it 
impossible to measure just how great 
the sales slide was. 
AFYVE, the local affiliate of the 

IFPI, has started to issue pre-tax 
wholesale income figures instead of the 
estimated retail sales figures used until 
now. While this will make future com-
parisons easier, comparing 1993 with 
the previous year is difficult. 
Members of AFYVE had sales worth 

$310 million (39.4 billion pesetas) in 
pre-tax wholesale figures, compared 
with last year's $489 million, in esti-
mated retail terms. 
However, AFYVE director Carlos 

Grande reckons that although 1993 re-
tail value figures are unavailable, they 
probably grew last year by some 5%, 
to around $520 million. "The estimated 
retail figures were causing some confu-
sion," he says. 

Jose Maria Camara, director general 
of BMG Ariola, says, "The arrival in 
the distribution field of operators who 
are very aggressive in price and reper-
toire" made it impossible to provide re-
liable retail figures. These distributors 
include the French-based FNAC, with 
a new Madrid megastore, and Virgin 
Retail, operating in Barcelona and Se-
ville. 
AFYVE'S unit sales statistics at the 

retail level are more precise than its 
sales data. Key figures among them 
are: 
• Total retail unit sales fell by 4.8%, 

to 50 million from 52.5 million. 
• CD albums were up 21.9%, to 24.5 

million units. 
• Vinyl LP sales fell 45.8%, to 5.2 

million. 
• Cassettes, until now Spain's most 

popular format, fell 9.8%, to 192 mil-
lion. 
• Music videos also were a disap-

pointment, with VHS sales dropping 
14.1% to 269,000 units. 
The total singles market, as pub-

lished by AFYVE, is: vinyl (7-inch and 
12-inch), 634,000 units, a fall of 8.8% 
from 1992; EPs, 3,000 (these were not 
included in the 1992 figures); cassette 
singles, 11,000, a fall of 97%; and CD 
singles, 87,000, a drop of 3.3%. 
New formats made a modest but 

promising start. DCC sold 21,000 units, 
MiniDisc 64,000 units. Laserdisc music 
video stats were recorded for the rust 
time, at 23,000. 
But AFYVE's Grande again thinks 

that the slow rise in CD sales is, ironi-
cally, a positive sign for the Spanish in-
dustry. "CD has a long way to go, and 
we have by no means reached satura-
tion point," he says. "Unlike in some 
other European countries, we still have 
much potential CD growth." 

Rafael Gil, EMI Espana managing 
director and last year's AFYVE chair-
man, says 1993 was the worst year 
since 1985. "But it's not catastrophic, 
and not as bad as many thought it 
would be at the beginning of the year," 
he adds. He points (nit that some of the 

top-selling product came in the later 
part of the year—Gloria Estefan's "Mi 
Tierra," which has sold nearly 800,000 
units, the two Beatles compilations, 
and the startling success of the double-
CD set of Gregorian chants by a choir 
of cloistered monks, which has sold 
more than 300,000 copies and is about 
to be launched worldwide (Billboard, 
Jan. 29). 

According to the new pre-tax whole-
sale system, CD sales were worth $190 
million (24.2 billion pesetas), cassette 
sales accounted for $81 million, and 
LPs $31.5 million. 

Another figure released for the rust 
time this year is the breakdown be-
tween domestic and foreign product. 
International repertoire represented 
60.31% of total sales, compared with 
31.82% for national repertoire and 
7.86% for classical music. "Anglo-
Saxon sound is dominating the mar-
ket," says Grande. "Among European 
countries, only France holds up on 
sales of its local repertoire." 

(Exchange rates used in this story 
are $1=127 pesetas, the average in 
1993, according to the Bank of 
England.) 

A Dino-Mlle Deal. BMG Ariola Benelux B.V. has entered a joint venture with Dino 
Music Benelux B.V. (Billboard, Feb. 12). The partnership, which stems from an 
existing distribution deal, also includes Dino's other interests: music publishing 
company IBM and commercial radio station Holland FM. Celebrating the deal, 
from left, are Arnold Bahlmann, senior VP, central Europe, BMG International: 
Tony Berk, managing director, Dino Music; and Dorus Sturm, managing director, 
BMG Ariola Benelux. 

As Fazer Musikki MD Exits, 
Warner Sweden Exec Moves In 
This story was prepared by AHtti 
Isokanyas in Helsinki, Ken Neptnne 
in Stockholm, and Dominic Pride in 
London. 

Fazer Musikki managing director 
Hekki Lehmusto is to leave the com-
pany in April, only four months after 
Warner Music International bought 
the company (Billboard, Oct. 23, 
1993). 
He is replaced by Hans Englund, 

managing director of Warner Music 
Sweden, who also is named Warner's 
regional director for Sweden, Norway, 
and Finland. Englund assumes his post 
April 1, and the Swedish managing di-
rector's post will be filled by Warner 
Sweden managing director Sanji Tan-
dan. 
As of April 1, Heikki Lehmusto will 

be a member of the Finnish Broadcast-
ing Corporation YLE board of direc-
tors, with responsibility for TV. 
Lehmusto says that Englund knows 

Fazer and Finland well, and has spent 
time coordinating matters since the 
buyout. "Historically, Fazer has been a 
bilingual, Finnish- and Swedish-speak-

ing company. Now there are three op-
erating languages: Finnish, Swedish, 
and English." 
He adds that Finland, as a small 

market, is a good testing ground for 
many projects with which Warner has 
been experimenting. Fazer has experi-
ence in rackjobbing, music clubs, and 
direct marketing. Fazer also owns Fin-
land's largest music store in Helsinki. 
The Fazer buyout caused ructions in 

Finland, as the company, founded in 
1897, is a symbol of national pride and 
is closely linked to the history of all 
Finnish music in the 20th century. 
Lehmusto quips, "Finland's national 
ice-hockey team has been playing bet-
ter than ever under their new Swedish 
coach. I don't see why the same thing 
shouldn't happen with Fazer." 

Says Englund, "The two companies 
have different profiles. Fazer has pri-
marily Finnish repertoire, with 50% of 
the total market, while Warner is pri-
marily involved with international rep-
ertoire. They compete in the same way 
that EastWest and Warner compete in 
other markets." England says he will 

(Continued on next page) 

Dealer To Head P'dor France; 
Phonogram Chief Set By June 
II BY EMMANUEL LEGRAND 

PARIS—PolyGram Disques has 
appointed a former retail chief to 
head up Polydor, one of its two 
larger labels. Bruno Gerentes, 
former head of music at FNAC, 
France's largest record store 
chain, is to start in mid-March, 
says PolyGram Disques presi-
dent Paul-Rene Albertini. 
Phonogram, however, is still 

without a managing director, an 
issue that Albertini says will be 
resolved by next June. 
Gerentes is an experienced 

professional who previously 
worked for Polydor as marketing 
manager under the aegis of Marc 
Lumbroso in the late '80s. After 
a spell at book publisher Presse 
Pocket, he was in charge of musi-
cal products for FNAC, which 
also retails books, audio and 
video, hardware, computers, and 
other audiovisual products. 
Says Albertini, "Bruno has an 

excellent reputation and good ex-
perience in the record industry. 
He knows how a record company 
operates, but he also knows a lot 
about consumers and retail ques-
tions." 

Albertini says that the absence 
of a managing director at Poly-
dor has somewhat overshadowed 
the fact that the label was "in full 
gear," as highlighted by the plat-
inum-plus status of one of its art-
ists, Maurane. "Polydor cur-
rently has a very hot catalog both 
in international and national rep-
ertoire," he says. Releases for the 
rest of the year include MC So-
laar's second album, plus records 
from Au Bonheur, Nina Morato, 
and Nilda Fernandez. Says 
Albertini, "With new manage-
ment, I am convinced that we will 
strengthen and increase Poly-
dor's market share." 
The notice on Phonogram still 

reads "work in progress." Alber-
tini will continue to handle day-
to-day management duties until 
the arrival of a new managing di-
rector, which Albertini has set 
for June 1. The two former joint-

general managers, Michel de 
Souza and Philippe Vidalenc, 
have been assigned new tasks: de 
Souza, now reporting to Poly-
Gram Distribution MD Laurent 
Gallavardin, heads a 12-strong 
field team in charge of artist de-
velopment for all PolyGram la-
bels. Vidalenc will be in charge of 
a new unit, which will be in 
charge of developing all Poly-
Gram audiovisual projects linked 
to music, including longform vid-
eos, filmed concerts, documenta-
ries, and TV specials. 

Albertini says he will "redesign 
the architecture of Phonogram" 
in small, specialized units, "which 
will better control all the process 
from signing acts [to] product 
management and promotion." At-
tached to Phonogram will be a 
new music/new age label headed 
by Jean-Patrick Teisseire. Also 
associated with Phonogram will 
be an artist development-ori-
ented label and the PolyGram 
Music For Films division, with 
general services—the "heart of 
the system"—centered on two 
key people: Yann Blanc for mar-
keting and promotion, and Caro-
line Molko for A& R, taking care 
of the top national and interna-
tional acts. 
PolyGram Disques is believed 

to have grossed more than 2 bil-
lion francs last year, although of-
ficial figures are unavailable and 
consolidated into PolyGram 
France's sales. Albertini says the 
company maintained its market 
share in 1993. Music industry or-
ganization SNEP is not releasing 
market share figures because 
some of its members oppose the 
practice. 
Says Albertini, "I think the 

company has never been in such 
a shape. 1992 saw the reconstruc-
tion of the catalogs, 1993 was the 
year we could sow the first seeds, 
and 1994 will be the year of the 
local catalog, with a new dimen-
sion in artist development." The 
motto for 1994 is, Albertini adds, 
"Artists, artists, artists." 

Adams, Sting Play Fire-Damage Benefit 
SYDNEY—Bryan Adams and 
Sting joined a stellar lineup of Aus-
tralian artists in a benefit concert 
staged Feb. 11 at Sydney's Football 
Stadium to raise funds to aid the re-
covery of the recent bush fires that 
decimated Sydney and many sur-
rounding areas. 
The Bushfire Concert attracted 

25,000 people and raised $600,000 
Australian ($428,000). The concert 
was initiated by Adams. On hearing 
news of the fires, he informed his 
Australian promoter, Frontier 
Touring Co., that he would like to 
contribute to a fund-raiser. 
With Adams's involvement se-

cure, Frontier put together a bill 
that included top Australian acts 
Jimmy Barnes, Diesel, Hunters & 
Collectors, Deborah Conway, and 
Daryl Braithwaite. Although the 
band was unable to perform, as it is 
currently touring Asia, INXS do-
nated $50,000 Australian ($36,000) 
to the cause. 

Sting, who is touring Australia, 
also volunteered his services for the 
night. Adams and Sting joined on-
stage for a finale, performing (mi-
nus Rod Stewart) their current hit, 
"All For Love." 

KATHERINE TULICH 
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newsline... 
WARNER MUSIC has become the latest record company to sue U.K. budget op-
erator Tring International for breach of copyright. Four writs, filed Feb. 21 
by Warner Music U.K. and Atlantic Recording Corp., allege Tring infringed 
Warner's rights to tracks by Ben E. King, the Drifters, Trini Lopez, and Brook 
Benton. Tring says it will contest the writs. 

JASRAC, JAPAN'S performing rights society, has frozen a 2.3 billion yen ($20.5 
million) payment it was due to make to the Koga Music Foundation Feb. 28, 
pending renegotiation of the 7.77 billion yen interest-free loan by JASRAC to 
Koga for constructing a building to house both organizations (Billboard, Feb. 
26). 

GERMAN RECORD SHOPS increased sales by 8%, but margins shrank dramati-
cally, according to Bodo Bochnig, chairman of the German Record Shops ASSO-
ciaton, GDM. Dealers are under greater pressure on prices, as department 
stores and chains retail top-line CDs for $12, says Bochnig, when specialist deal-
ers need a retail price of $21 to cover costs. Terms of trade with the record 
industry have deteriorated, says Bochnig, who accuses labels of ruining demand 
for catalog with "an inflationary output of best-ofs and compilations." 

KLASSIK KOMM, the first German classical trade show, is sold out, say organiz-
ers Musik Komm, which reports 80 exhibitors. The show takes place in Co-
logne's Congress Centrum Ost. March 24-26. 

SONY MUSIC Entertainment (Japan) is setting up two new labels: OK and 
Sakw-a. OK will be headed by SMEJ deputy president Hiroshi Ingaki and will 
feature established producers who will look for new talent. Sakura, run by Sony 
Music Agency president Shigeo Maruyama, will work mainly with publishers, 
matching songs with artists. 

CHRYSALIS RECORDS will release 25 of its classic albums in a limited-edition 
longbox-packaged series, to celebrate its 25th anniversary this year. All CDs 
will feature original liner notes plus a booklet commemorating the label's his-
tory. Chrysalis will also release a low-priced sampler, "Edited Highlights," fea-
turing tracks from its artists. 

PIRACY COST the video industry more than $52 million (7 billion pesetas) in 
Spain, says the Anti-Piracy Federation (FAP). The problem was rife in areas 
with active community video stations; FAP reckons their activity cost the indus-
try $33 million. Video store piracy cost $15 million, while piracy on public trans-
port—especially on long-haul buses—cost $4 million. Pay-TV station Canal Plus 
last year invested more than $1.5 million in anti-piracy work, which led to police 
raids on some 50 community stations. 

FRANCE ALSO WANTS its "electronic superhighway" says Prime Minister 
Eduard Balladur, who wants to bring together "all parties concerned, such as 
France Telecom, cable operators, TV channels, multimedia publishers, audio-
visual producers, and operators of computer services" to meet the challenge. 
Gerard Thery, former director general of France Telecom and man behind the 
introduction of France's Minitel system, is to file a report by June, with possible 
laws made by the year-end. 

AN INITIATIVE by the U.K. Musicians' Union, intriguingly titled "Black Not 
Black," saw a three-day showcase of British black music on BBC Radio 1, Feb. 
18-20. Artists featured included Omar, Tony Remy, Eternal, and rappers Credit 
To The Nation and Urban Species. Des'ree performed a set featuring tracks 
from her as-yet-unnamed new album, due in June. 

Cockburn Targets U.S. With 'Dart' 
Columbia Hopes Set Will Pin Down New Audience 
MI BY LARRY LeBLANC 

TORONTO—"Dart To The Heart," 
released by Columbia Records 
March 1 in the U.S. and Europe 
(and on True North Records in Can-
ada), is the 22nd album of Bruce 
Cockburn's career. 

Despite being a towering pres-
ence in Canadian music for more 
than two decades, Cockburn has yet 
to score that key hit single or album 
that can bring global stardom. Yet 
he has had a sizable international 
profile since performing in Italy, Ja-
pan, and Germany in the mid-'70s. 

Following his 1991 album "Noth-
ing But A Burning Light," his first 
Columbia release, he was able to 
perform in nine countries. 
While widely hailed as a master 

musician, Cockburn was, until quite 
recently, a well-kept secret in the 
United States. His career there was 
marked by a somber image (a Roll-
ing Stone headline in 1978 labeled 
him "Canada's Bible-belting 
folkie"), a lack of continued radio 
support, and uneven distribution of 
his albums by a succession of labels 
including Epic, Island, Millennium, 
East Side Digital, and Gold Moun-
tain. 
Things picked up for Cockburn in 

America with "Nothing But A Burn-
ing Light." The album has sold some 
79,000 units to date in the United 
States, according to SoundScan. 
Cockburn's longtime manager— 
Bernie Finkelstein, also president of 
True North Records—maintains 
that, overall, American sales figures 
of the album are about 150,000 cop-
ies. He pinpoints Canadian sales of 
the recording at 80,000 units, and 
global sales at 400,000 units. 
"Recognizing the parameters of 

Bruce's music in which he puts him-
self, we've been treated very well in 
the U.S.," Finkelstein says. "He's 
been a recognizable headliner there 
since 1987, and his popularity has 
been growing steadily. He hasn't 
had an unsold [concert] ticket in 
places like New York, Boston, or 
Seattle for years." 

"I've been doing national tours in 
the States since 1985, when 'If I Had 

BMG AUSTRALIA HIRES GILBEY TO BOOST DOMESTIC A&R 
(Conlin twd.liviii page 41) 

powerful network of Australian "old 
hands" in place throughout the Asian 
region—Peter Jamieson, Stuart Rubin, 
and David Loiterton among them—and 
solid success at home and abroad with 
such Australian acts as John Farnham, 
Southern Sons, Girlfriend, the Hoodoo 
Gurus, Defryme, and Paul Bennett. 
"BMG has always been an artists' 

company," says managing director Mi-
chael Smellie. "By giving the label a 
strong existing roster and a clear world 
direction, we hope to maximize the op-
portunities for a fresh range of Austra-
lian artists. New technologies, multi-
media, and interactive opportunities 
for our artists will be included in the 
options we're offering." 

"I couldn't not do it," says Gilbey 
from his new office within BMG's 
North Sydney headquarters. "I real-

ized, after my partnership with MCA in 
Australia ended, that the way I love the 
music business best is being involved in 
the two areas together—A&R and pub-
lishing. The ideal situation is both to 
control copyrights and give everything 
you've got to taking it to the bigger 
markets. I've tried to do that for many 
years from an autonomous position, 
which does have its advantages, but 
when Michael came to me and said, 
'Now, how would you like to do it seri-
ously?' I realized that the time had 
come for me to use a corporate infra-
structure effectively." 
The artist who captured Smellie's at-

tention was Bennett, who was signed to 
Chris Gilbey Music as a songwriter last 
year. Believing that Bennett had global 
potential as an unashamed pop act, Gil-
bey played Bennett's original demos to 

Los Angeles producer Christian De 
Walden, who agreed to take him on and 
record an album with many of Michael 
Jackson's core studio musicians. De 
Walden then pitched the tapes to 
Ariola in Germany, and the young 
singer, once signed, moved to Munich 
for six months under Gilbey's direction 
and played impromptu acoustic gigs in 
radio station foyers and wherever mu-
sic people congregated. 

Bennett's single, "This Real Love," 
subsequently performed well on Ger-
man radio, and, by the end of the year, 
he had been nominated by Bravo mag-
azine as male vocalist of the year. 

"The Paul Bennett situation proba-
bly helped me enormously, as an intro-
duction to BMG of the way I operate," 
says Gilbey, "and it's the way I'll con-
tinue to operate." 

COCKBURN 

A Rocket Launcher' was around," 
says Cockburn. "That [single] really 
kicked off things for me in the 
States. I had toured there previ-
ously, but not extensively. The tours 
have recently become bigger be-
cause of Columbia's distribution." 
An additional factor in Cock-

burn's growing popularity in Amer-
ica is that his music has recently 
been embraced by the growing tri-
ple-A radio format. 
"Today, Bruce's record [the single 

'Listen For The Laugh'] is being 
heard right 

e7> across the U.S., 
and that, for us, 
is something 
which is rela-
tively new," says 
Finkelstein. "Co-
lumbia tracks 
about 70 triple-
A-type stations, 
and we were 

added to 60 of them in the first week 
of release." 

In studying the songs for "Dart 
To The Heart" before recording ses-
sions got under way at the Bears-
ville Studio outside Woodstock, 
N.Y., Cockburn and producer T 
Bone Burnett, who had helmed 
"Nothing But A Burning Light," de-
cided to take a roots-oriented 
rock'n'roll approach. The album 
finds Cockburn exploring love as a 
subject, and using more varied in-
strumentation than in the past, 
including a full horn section and 
pedal steel guitar on several cuts. 
With the exception of the track 
"Scanning These Crowds," which 
recalls Manitoba's Red River rebel-
lion of the 1860s, there's also no sign 
of the intense political views that 
marked much of Cockburn's previ-
ous work. 
"One thing which characterizes 

these two albums ['Dart To The 
Heart' and 'Nothing But A Burning 
Light] is that there isn't any jazz on 
them," says Cockburn. "That is a 
contrast with just about anything I'd 
done before, except maybe the very 
early records." 
Cockburn gives sizable credit for 

the direction of the album to idiosyn-
cratic ex-Alpha band singer/song-
writer Burnett, who has produced 
Los Lobos, Elvis Costello, Peter 
Case, and Steve Earle. It was Bur-
nett who suggested the album's out-
standing lineup of top-notch play-
ers, including drummer Mickey 
Curry (with Bryan Adams' backup 
band), pedal steel guitarist Greg 

Leisz (k.(1. lang), and veteran bassist 
Jerry Scheff (who has recorded with 
Elvis Presley, the Doors, Bob Dy-
lan, and Elvis Costello). Also on 
hand are members of Cockburn's 
touring band, keyboardist Richard 
Bell (who also plays with the Band) 
and Canadian guitarist Colin Lin-
den. 
"T Bone's very stimulating to 

work with," says Cockburn. "He has 
an incredible gift for keeping the 
song at the center of things. He also 
has a very educated set of ears and 
a gift for casting—a sense of who's 
going to bring the right feel to the 
music." 
Cockburn is now in rehearsals 

here for his 35-date North American 
tour, which runs from March 31 to 
May 25 and kicks off in Winnipeg, 
Canada. Following that tour, he 
heads to Europe, where the new al-
bum is being released in March and 
April, for dates in the U.K., Ger-
many, Holland, Denmark, and Bel-
gium. 
With 22 albums in his catalog, and 

with such fan favorites as "Great Big 
Love," "If A Tree Falls," "Waiting 
for A Miracle," "If I Had A Rocket 
Launcher," "Lovers In A Dangerous 
Time," and "Wondering Where The 
Lions Are," the singer/songwriter 
doesn't have to worry about filling 
out a set list. 
"The songs which appeal to me 

most are the recent stuff, because 
I've done them the least," he says. 
"That's the core of [my show]. Then 
I fill in around the songs I think peo-
ple will feel they didn't get their 
money's worth if they don't hear, 
like `If A Tree Falls,' If I Had A 
Rocket Launcher,' Great Big Love.' 
Then it's a matter of pacing the 
show based on tempos and content, 
and what the band I'm touring with 
is best suited to doing." 

I MAPLE BRIEFS 
MEMBERS OF the Canadian 
Recording Industry Assn., which 
represents the majority of Can-
ada's major record companies, have 
decided not to authorize the com-
mercial rental of sound recordings 
in the immediate future. The deci-
sion follows the recent passage of 
the North American Free Trade 
Agreement Implementation Act, 
which grants a rental right to the 
owners of sound recordings. 

FAZER MUSIKKI MD EXITS 
(Continued from precut, ny iilly( I 

commute between Stockholm and Hel-
sinki, spending 2-3 days a week at 
Fazer. "I'll also work with Sanji here 
for a while." 

Says Tandan, "Warner will continue 
as usual. We are very active in the mar-
ket and that will still be the case." Tan-
dan says there will be organizational 
changes in the next six weeks. 
Englund is a Warner veteran; in 

1973 he joined Metronome, Warner's 
Swedish licensee at the time, as man-

aging director. Metronome was bought 
by Warner in 1979, and in 1983 
Englund was made managing director 
of WEA-Metronome. 
Tandan joined Warner Sweden in 

1987, then moved to Polar Music. In 
1990 he went back to Warner to head 
Metronome, and in 1991 he went to 
EastWest London to head the Magnet 
imprint, and signed hit act D:Ream. 
Last year he returned to Warner Swe-
den as deputy managing director. 

BILLBOARD MARCH 12. 1994 
45 



Retail 
Country Videos Rule Sales Charts 
Longforrn Titles Are 'Gravy' For Labels 
• BY EDWARD MORRIS 

NASHVILLE—Without either the la-
bels or retailers making extraordinary 
efforts in the area, country artists have 
begun to dominate Billboard's Top Mu-
sic Video charts. The upsurge in sales 
has taken place within the past year. 
Says Bob Frank, VP of label opera-

tions at Mercury, "We're not doing 
anything different. It's been kind of a 
carryover, kind of incremental busi-
ness for us. We don't stress it. If we 
sell 25,000 or 30,000 units, to us it's like 
gravy ... We don't spend a lot of mar-
keting dollars on it. It's just a nice little 
chunk of business we do." 
John Thrasher, video buyer for the 

Tower Records chain, credits cable 
video programming for making retail 
music video sales "much more viable." 
He adds, "It takes consumers a while 
to find and experiment with new con-
figurations." To facilitate this experi-
mentation, Thrasher says, Tower 
erects video display racks above the 
bins that carry the artists' CDs. 
A year ago, when Billboard listed 

only 30 titles in its Top Music Videos 
chart—as opposed to the 40 it now 
ranks—only two were country: Garth 
Brooks' "This Is Garth Brooks" and 
Billy Ray Cyrus' "Live." For the week 
of Feb. 26, 17 of the top 40 were coun-
try. Both the Brooks and Cyrus video 
remain on the charts, joined by entries 
from Ray Stevens, Alan Jackson, Reba 
McEntire, the Judds, Vince Gill, Saw-
yer Brown, Aaron Tippin, Mark Ches-
nutt, Trisha Yearwood, and Conway 
Twitty. 
Of the 41 music videos the RIAA cer-

tified as having achieved gold, plati-
num, or multiplatinum sales during 
1993, seven were by country artists. 
"This Is Garth Brooks," released in 
1992, towered over everything else 
with sales of 500,000 copies. Its nearest 
competitor was Ray Stevens' "Comedy 
Video Classics," at 300,000. 
So far this year, the RIAA has certi-

fied two music videos, both at the gold 
level. One is Shari Lewis's "Lamb 
Chop's Play-Along," and the other is 
Alan Jackson's "Livin', Lovin' And 
Rockin' That Jukebox." 

Unlike the other titles, Stevens' was 
heavily promoted on TV and was in 
print for more than a year as a direct-
mail item before it was made available 

last April for retail sale. 
Frank says that Mercury will re-

lease music video compilations on 
Kathy Mattea and Sammy Kershaw 
later this year, timing them to coincide 
with the release of new albums. 
Tom White, RCA Records' VP of 

sales and product development, says 
the label concentrates on making 
budget videos that rackjobbers will 
embrace, tagging titles with a sug-
gested retail price of $9.98. He ac-
knowledges that racks will carry 
higher-priced videos, but adds that this 
is true primarily for superstar videos. 

"Video is driven by audio success," 
White says. Later this year or early in 
1995, he adds, RCA probably will re-
lease compilation videos by Alabama 
and Martina McBride. "Martina is 
reaching a status," he notes, "where 
there will be a [video] demand." It 
takes six or seven videos, White esti-
mates, to make a package. 
RCA does not make point-of-pur-

chase material for its music video com-
pilations, White adds, noting that most 
chains and racks have separate audio 
and video buyers and that the two lines 
are seldom displayed together. 

"With Aaron Tippin, we had seven 
videos completed at the start of this 
brand new album, 'Call Of The Wild," 
an RCA publicist says. "So we went 
ahead and decided that we had enough 
videos to make a package, and that Tip-
pin was a big enough-selling act that it 
would actually work." Tippin's "Call Of 
The Wild" collection has been on the 
chart for 16 weeks. 
Because of the cost of generating, 

buying, and editing B-roll (supplemen-
tary) material around the individual 
music videos, RCA generally avoids us-
ing extra footage. 
There is no industry standard on 

how many separate music videos are 
necessary to make a longform, but five 
or more are common. However, Lib-
erty Records issued its first Garth 
Brooks longform with only three vid-
eos, that being all Brooks had out by 
the time he soared to megastardom. 

(Brooks had quit doing videos after 
TNN and CMT refused to air his vio-
lent third video, "The Thunder Rolls," 
in 1991. He did not make his fourth mu-
sic video, "We Shall Be Free," until 
early 1993.) 
Frank Hamlin, Arista's manager of 
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SAJA 

retail marketing, says the label decided 
to release its Alan Jackson video 
around Christmas because of Jackson's 
proven star quality, and because he 
had enough music videos on hand to 
constitute an attractive package. 
"There are eight videos on it and a lit-
tle bit of B-footage—but not much," he 
notes. In addition, Hamlin says, the 
video puts "another face of Alan Jack-
son in the store." 
To help draw attention to the 

video—as well as to Jackson's Christ-
mas album—Arista created a 2-foot-
by-3-foot personality poster, with a 
large photo of Jackson's face and small 

(Continued on next page) 
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Fuji, Rose For Kids: Fuji Tape and Rose Records recently hosted a Toys For 
Tots event at North Riverside Park Mall, North Riverside, fi. From left are Bob 
Kuczik, director of sales, consumer markets d.vision, Fuji Photo Film U.S.A.; Dave 
Rogers, CEO, Rose Records; and Tom Waddle, wide receiver for the Chicago 
Bears. 

Footlight Caters To Soundtrack Collectors 
N.Y. Indie Compete Ofkring Hard-To-Find CDs, LPs 
U BY KAREN BRUNO 

NEW YORK—When film director 
Nora Ephron and her musical director 
were searching for music for the 
soundtrack to "Sleepless In Seattle," 
they browsed through the bins at Foot-
light Records, an East Village retailer 
that has carved a niche in cast record-

ings, film sound-
tracks, and nostal-
gia vocalists like 
Jimmy Durante. 

In addition to 
showbiz profes-
sionals such as 
Ephron, television 
producers, fashion 
show directors, 
and even rap art-

ists in need of samples, Footlight meets 
the needs of hardcore collectors in its 
specialty areas. 
"Anything by Goblin [a rock band 

that records Italian horror film sound-
tracks] is highly collectible right now," 
says Ron Saja, Footlight's manager. 
He adds that the store gets in 15 new 
film soundtracks a week, and currently 
carries 22 reissued titles of "Godzilla" 
soundtracks from Japan alone. "If it 
exists, we try to track it down," he 
says. "That's how we've made our rep-
utation." 

Footlight opened its doors around 

1311_1_130..^ ..1?11) 
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he corner from its current location be-
tween Third and Fourth Avenues on 
East 12th Street 17 years ago. Then, it 
was little more than a hobby for now-
retired owners Gene Dingenary, a 
former Broadway producer, and 
Edward McGrath, an accountant. They 
and two other full-time employees and 
one part-timer were the store's only 
staff, and all they stocked was out-of-
print cast recordings, film sound-
tracks, and LPs by vocalists. After 
moving to its current site seven years 
ago, Footlight added CDs. 
The new location, on a block that in-

cludes a burned-out storefront and a 
luxury apartment building, fills 2,000 
square feet, including 600 square feet 
of storage area. Nine full-timers, 
including Saja, and three part-time 
workers fulfill direct-mail orders and 
assist walk-in customers. "Payroll kills 
us," says Sida. 
'We try to keep our prices competi-

tive with Tower," says the manager, re-
ferring to the big music retail chain 
that has a superstore several blocks 
away. 'We are about a dollar more on 

the CD than Tower, but we try to give 
better information and service." In to-
day's highly competitive climate, Saja 
has found that if "we don't have a CD 
in the same day as Tower, we lose the 
sale." Footlight is open seven days a 
week. 

Footlight grossed $1.25 million last 
year and expects to hit $1.5 million this 
year. "For the last seven years, we've 
grown 10% a year," Saja says. Foot-
light carries 20,000 LP titles, which ac-
count for 40% of sales; 10,000 CD titles 
(of which 20% are used), for 45% of rev-
enues; and 5,000 cassette titles, which 
represent 15% of sales. 

In addition to its specialty areas, 
Footlight sells pop, old rock'n'roll, '60s 
folk, jazz, and international music by 
artists like Edith Piaf. 

Last year, one of Footlight's best 
sellers was a Doris Day boxed set that 
consisted of six CDs and an illustrated 
book. The set, made by Bear Family 
Records in Germany, retails for $154 
and has sold more than 100 copies. "It 
has been amazing for us," says Saja. 
After "Sleepless" came out, Footlight 
sold 75 CDs of the greatest hits of 
Jimmy Durante, whose recording of 
"It's A Wonderful World" appears on 
the soundtrack. 'We still can't keep his 
records in stock when we get them in," 
says Saja. 

(Continued on page 50) 
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COUNTRY VIDEOS 
(Continued from preceding page) 

pictures of the artist's previous two al-
bum covers as well as slightly larger 
photos of the current album, the 
Christmas set, and the longform video. 
While Arista expects its videos to 

make money (or at least break even), 
Hamlin says they are, first and fore-
most, promotional tools for the artists' 
albums. Hamlin adds that the racks 
have not resisted carrying the Jackson 
video, which carries a suggested price 
of $14.98, and that, indeed, most of the 
sales have been at racks. 
Hamlin confirms that a Brooks & 

• Dunn video is in the planning stages. 
Steve Medlin, manager of catalog 

and market development at Liberty 
Records, says the label views music 
videos as another profit center. While 
the label does not issue point-of-pur-
chase material for videos, it does give 
its distributor, Cerna, "discretionary 
money" that may be used for P-O-P. 
Ron Denney, music video buyer for 

the gift shop at the Country Music Hall 
Of Fame and Museum in Nashville, 
says he keeps about 100 titles in stock 
at any given time and promotes them 
on the three in-store monitors. 
His best sellers are by Brooks, 

Cyrus, Emmylou Harris ("Live At The 
Ryman"), Jackson, and George Jones 
("Live In Tennessee"). The store also 
has an active catalog clientele, most of 
which opts for videos by such older art-
ists as Jim Reeves, Bill Monroe, and 
the Geezinslaw Brothers. There also is 
a brisk mail-order demand for titles in 
the 12-volume "Grand Ole Opry: Stars 
Of The '50s" series. 

Bigger sales of product by country 
artists could be making up for weaker 
sales in other music video genres. 

Tower's Thrasher reports that "mu-
sic video sales for us have tapered off 
quite a bit over the past seven months 
from what they had been. We saw a re-
ally tremendous growth in the configu-
ration [from] '91 up to about '93. In '93, 
it leveled off a bit. But country is [doing 
well] with artists like Reba McEntire, 
Garth Brooks, and Clint Black." 
MCA Records senior VP of market-

ing and sales Walt Wilson agrees that 
consumer interest in music video is 
dipping, even though MCA has more ti-
tles on the chart than any other coun-
try label. "The SoundScan numbers," 
he observes, "are not as impressive as 
the chart positions." 
Wilson says MCA doesn't look upon 

music video primarily as a profit cen-
ter. Instead, he says, it's a way of try-
ing to recoup the cost of making the 
separate videos in the rust place. "Ex-
cept for an isolated case where you've 
got a very strong Reba McEntire pack-

. age or a very solid Vince Gill package, 
the numbers are [proportionately] fall-
ing below [the sales numbers achieved 
by] their audio products." 

Like White at RCA, Wilson stresses 
4 the importance of keeping most video 

compilations under the $10 retail mark 
to get them into the racks. At a $9.98 
price tag, Wilson estimates, it would 
take sales of around 30,000 units to 
reach the break-even point. 
"When we look at a given artist, we 

look at their video strengths, the num-
ber of videos they have; the total time 
of those videos; and whether they're 
exceptional, have been nominated for 
CMA awards, or have gone No. 1 on 
CMT. Then we'll decide whether we 
have a package that is really interest-
ing for the consumer." 
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Retail 

Circumstances Help Retailers 
Prove A Point On CD Prices 
WHOSE PRICE: Since the advent 
of CDs, music retailers and manufac-
turers have been at odds over the 
best way to maximize sales and prof-
its. Retailers maintain that if CDs 
were more affordable, the industry 
would be rewarded with an over-
whelming unit volume that would en-
sure large profits. Label executives 
counter that argument by pointing to 
the healthy sales growth that CDs 
have enjoyed in the '90s at current 
pricing levels. Then they say, well, 
the price of CDs simply is not coming 
down, and that's that. 
But in the last couple of years, la-

bels have been forced to accept re-
tail's pricing logic, at least in the clas-
sical genre, which has been suffering 
from stagnant sales as its customer 
base gets older. 
In order to com-
bat shrinking 
demand, re-
tailers found 
that low-priced 
product stimu-
lates classical 
sales, and have 

GET NARMED: The National 
Assn. of Recording Merchandisers' 
annual convention is just around the 
corner—March 19-22 in San 
Francisco. In order to ensure that 
Track's readers are up to speed on 
all the goings on at the convention, 
let it be known that NARM has 
changed the rules for its annual 
"best sellers" awards, which will be 
presented at the convention. 
According to a NARM press re-

lease, this year, for the first time, 
SoundScan data will determine the 
finalists and winners for the best 
sellers. 

Previously, NARM asked member 
retailers and wholesalers to both 
nominate and cast votes for the win-
ners, based on the prior year's over-

the-counter 
sales. 

Also, six new 
categories have 
been added to 
the awards— 
which, by the 
way, will be 
based on a new 

RETAIL 
TRACK 
by Ed Christman 
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been supplant-
ing space allocated to front-line clas-
sical titles with budget lines, which 
were offered primarily by independ-
ent labels. 
The majors found themselves get-

ting squeezed out of shelf space, and 
were forced to respond by starting 
budget lines of their own. Also, in the 
last couple of months two of the ma-
jors—PolyGram Group Distribution 
and Sony Music Distribution—found 
another way to prop up the classical 
genre. Those two offered most, if not 
all, of their classical titles, in effect, 
on consignment, supplying enough 
dating so that orders didn't have to 
be paid for until almost a year later. 
While retailers heartily endorse 

that strategy, they haven't aban-
doned their pricing argument. Bob 
Higgins, chairman/CEO of Albany, 
N.Y.-based Trans World Music 
Corp., says, "My feeling is, price 
drives business, and there is no ques-
tion about it." 
That was proven again recently, 

Higgins says, when the chain's Coco-
nuts outlet in New York's Rocke-
feller Center held a sale after a 
sprinkler break caused water dam-
age to some of the goods in the store. 

Using insurance money to under-
write the sale, the outlet priced its 
entire classical inventory at 50% off. 
Sale pricing on the remainder of 
store merchandise ranged from 30%-
70% off. 
Higgins says the store enjoyed 

sale increases, depending on the cat-
egory, of three to five times normal 
volume, with classical music account-
ing for the largest turns. 
"The point is, classical sales have 

been hurting, and that's an area 
where tons of profits are built in," 
says Higgins. "During our sale, the 
classical area generated five times 
its normal volume. It shows that 
when you get CD prices down to un-
der $10, who knows what sales vol-
ume could be." 

time period. "We 
will be presenting awards for the 
sales period between the annual 
NARM conventions," says Pam 
Horovitz, NARM executive VP, in a 
statement. "Since the event is in 
March, this time frame should be 
much more meaningful than the cal-
endar years, and the winners should 
be less predictable." 
The six new categories are: best-

selling boxed set, catalog title, 
Christmas, dance recordings, chart-
maker, and artist of the year. A total 
of 23 awards will be given; the others 
are best-selling alternative, gospel, 
children's, classical, comedy, coun-
try, jazz, latin, new artist, pop, rap, 
R&B, rock, music video, soundtrack, 
single of the year, and recording of 
the year. 

Best-seller presentations will be 
made during the Scholarship Foun-
dation Dinner on Sunday, March 20, 
which will be hosted by TV personal-
ity Regis Philbin, and during the 
awards banquet, which will be hosted 
by A&M recording artist Shari 
Lewis on the final night of the con-
vention. 

PLUG: Hey, if NARM is just 
around the corner, then that means 
it's time to remind readers that the 
1994 Billboard Record Retailing Di-
rectory will be available at Bill-
board's booth during the trade show. 
Hot off the presses, the directory, 
which sells for $125, is packed with 
up-to-date info on nearly 7,000 music 
stores, including information on 
chain headquarters. Every listing 
has been verified by phone and/or 
mail to ensure accuracy, reports Ron 
Willman, publisher of the directory. 
Of course, for those who are not 
making the trek to NARM, you can 
still order your copy by contacting 
Billboard at 800-344-7119. 

Assistance in preparing this col-
umn was provided by Don Jeffrey. 

qiIDS 

I TR' 

1 
You Know It 
When... 

WE KNOW WE HAVE A 
hit when our Director of 
National Sales is smiling 
while looking at the rough 
concepts of the new product. 

We know we have a hit when 
our Sales Managers call to 
say, "I'm over quota." (And 
the product is a month away 
from shipping.) 

4s1. 
We know we have a hit when 
our Vice President/General 
Manager says, "This is the 
next BIG franchise for the 
company, along the line of our 
feature animated soundtracks." 
(Talk about pressure.) 

You know you have a hit 
when the consumers flock to 
your store demanding all 
three titles: 

My First Sing-Along Lullaby 
Songs, Activity Songs, and 
Nursery Rhyme Songs. 

You know you've done your 
job when your shelves are 
stocked and now all the kids 
are smiling. 

(OACr I SKI? 

RECORDS 
© DISNEY 
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Shrinkage Rising 
At Music Stores, 
NRSS Study Says 
II BY TERRI HORAK 

NEW YORK—Recorded music/ 
video retailers have the third-high-
est percentage rate of shrinkage to 
sales among all retailers, accord-
ing to the 1993 National Retail Se-

. curity Survey. 
The study found that the per-

centage of shrinkage to sales for 
music/video retailers rose to 2.67% 
for 1992 from 2% in 1991. 

Correspondingly, recorded mu-
sic/video retailers applied just 
0.53% of their total sales in 1992 to 
loss prevention. This figure is 
down from 0.84% in the previous 
year's study. 

For companies with more than 
$100 million in sales, the NRSS 
study found that music/video re-
tailers employed 18.1 people in loss 
prevention. This is considerably 
higher than the average of 12.7 
employees for all retailers. In 
1991, music/video retailers em-
ployed an average of 28 employees 
in their loss-prevention depart-
ments. 

Retailers across all categories 
reported that 1.88% of their annual 
sales were lost to shrinkage, over 

• 1.91% in 1991. 
A similar study by the National 

Assn. of Recording Merchandisers 
found that music/video retailers 
with more than $20 million in an-

• nual sales had a 2.4% average of 
shrinkage to sales in 1992. The 
same year, companies with $1 mil-
lion-$20 million in sales reported 
shrinkage of 1.4%, and companies 
with under $1 million in sales had 
shrinkage of 1.31%, according to 
the NARM study. 
The NRSS study found that the 

prosecution rate for shoplifters ap-
prehended in the music/video cate-
gory was 60.3% in 1992. Less than 
half of the shoplifters apprehended 
were prosecuted in the previous 
year. The prosecution rate for em-
ployees caught stealing was 26.6% 
in 1992. 

While music/video retailers had 
the third-highest rate of shrinkage 
to sales, jewelry/optical was the 
highest category, with 4.93%; auto 
parts stores had the second-hig-
hest percentage, 3.07%. The re-
tailer category with the lowest per-

• centage of shrinkage to sales was 
cameras/photos, at 0.55%. 
Respondents believed internal 

theft to be the largest source of 
shrinkage, accounting for 40.7%. 

Shoplifting was the next highest 
source, at 33.7%. Administrative 
errors accounted for 18.2%, and 
7.4% of the shrinkage was attribu-
ted to vendor fraud. 
The study also examined 52 loss-

prevention strategies, which were 
grouped into four classifications: 
pre-employment integrity screen-
ing measures, employee aware-
ness programs, asset control poli-
cies, and loss-prevention systems. 

Asset control policies were the 
most frequently used strategy, 

(Continued on page 51) 

DON'T LET THIS BE 
YOUR #1 HIT! 

HARM reports major increase in shrinkage 
due to EAS tag tampering. Alpha has 
reusable CD security packaging to 

keep your hits on the shelf. 
Call Alpha today for a free sample 
"keeper" package. 1-800-442-5742 

UPHA 
ALPHA ENTERPRISES INC 
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Relativity Reinforces Modern Rock Roots 
New Signings, CD Sampler Launch Retail Campaign 
• BY TRUDI MILLER ROSENBLUM 

NEW YORK—After several years of 
focusing on rap acts, Relativity Rec-
ords is reinforcing its modern rock 
roots with a wave of new signings and 
a yearlong alternative music retail 
campaign. 

"The MR direction of the company 
is a whole lot more committed to alter-
native music than two years ago," says 
VP of sales Marc Offenbach. "We 
started out with a history of alternative 
music, but over time we began going 
like a locomotive after the rap busi-
ness. We're a small company, so other 
things fell by the wayside. But about 
six or eight months ago, we started 
signing a lot of alternative bands. Our 
whole desire is to build the company on 
these two pillars, urban and rock alter-
native." 
To this end, the company has put to-

gether a sampler—"I'm Hip: Relativ-
ity's So-Called Alternative Sam-
pler"—featuring tracks from Lucy's 
Fur Coast, Black Market Flowers, Piss 
Factory, Blood Of Abraham, Shotgun 
Messiah, and Overwhelming Colorfast. 
All are recent signings, with the excep-
tions of Shotgun Messiah and Over-
whelming Colorfast. 
The label, which has offices in Tor-

rance, Calif., and Queens, N.Y., produ-
ced 30,000 copies of the sampler. In 
January, 9,000 were given away with 
subscriptions to Raygun magazine. In 
February, 15,000 were distributed to 
Tower Records locations for customer 
giveaways, with displays in the front of 
each store. The remainder will be dis-
tributed to key independent retailers 
and small alternative-leaning chains, 
including Boston's Newbury Comics, 
Los Angeles' Moby Disc, Dallas' VVV, 
and South Carolina's Manifest Disc. 

SAMPLER GIVEAWAY 
Relativity also is providing in-store 

play copies, in-store play video reels, 
P-O-P, and co-op advertising for the 
artists on the sampler. The Lucy's Fur 
Coat album, "Jaundice," which came 
out in February, has a list price of 
$11.98 for the CD and $7.98 for the cas-
sette. "I think that the more retail-
friendly you are, the better off you'll be 
as a label," says Offenbach. "So we're 
trying to keep prices low and give re-
tailers a lot of tools, like the sampler 
giveaway. With bands like this, that 
don't get MTV exposure or radio expo-
sure, you have to be retail intensive." 

Putting its money where its mouth 
is, Relativity has hired two new retail 
representatives, Steve Korff and Susan 

Brown, to deal exclusively with inde-
pendent stores nationally; and the dis-
tribution arm, RED, has appointed a 
five-person sales force, headed by Kim 
Robbins, specifically for independent 
stores. 

Relativity is committed to promoting 
these bands throughout 1994, Offen-
bach says. Shotgun Messiah's third al-
bum, "Violent New Breed," which 
came out in October, shipped 82,000 co-
pies and, Offenbach says, has been sell-
ing 725-900 a week, according to 
SoundScan. Lucy's Fur Coat has just 
begun a tour, and Black Market Flow-
ers have gotten airplay on album rock 
stations. In June, Relativity will re-
lease an album by alternative,/metal 
band Corrosion Of Conformity, fol-
lowed by the sophomore effort by 
Overwhelming Colorfast. Relativity 
also has just signed Mercy Rule, a 
band out of Lincoln, Neb. 

"So in the summer, we really should 
be shipping a whole lot of alternative 
product and getting a strong foothold 
into independent stores, which is what 
we're all about," Offenbach says. "It's 
really exciting for the whole company, 
we're really juiced about it, because 
we've had success with rap, and we 
want to take that momentum and do 
the same thing with alternative." 

FOOTLIGHT RECORDS CATERS TO COLLECTORS OF FILM, MUSICAL SCORES 
(( 'oittrillied from pay( 4(3) 

Footlight's biggest independent rival 
is Colony Records, which is located in 
Manhattan's theater district and sells 
sheet music as well as cast recordings. 
"Our other competitors have fallen by 
the wayside because they were not 
managed well," says Saja. 
To lure the tourists that account for 

20% of his customers, Saja produces a 
flier that is displayed at the city's visi-
tor center at Columbus Circle. He re-
cently pulled the plug on a 60-market 
radio spot called "A Moment In Musi-
cal History," but does exchange prod-
uct for credit with a New York Univer-
sity radio show focusing on film. 
Footlight advertises in specialty publi-
cations such as "Show Music" and 
"Film Score Monthly." And Saja has 
mailed a brochure to his 300 hardcore 
customers—those who call the store 
every week or so. "It took me a while 

At Footlight Records, vinyl releases 
and CD reissues by vocalists like Dons 

Day and Jimmy Durante are popular 
with hardcore collectors. 

Footlight Records, whose clientele includes show business luminaries like film 
director Nora Ephron, is located in Manhattan's East Village neighborhood. 

before I realized who the regulars 
were," he says. 
The manager says he tries to keep 

prices reasonable. An out-of-print vo-
calist's LP averages $15-$20 and im-
ported CDs range from $15-$35. A lim-
ited edition of a cast recording of 
"Good News," starring Alice Faye and 
John Payne, is the most expensive item 
in the store at $350. The two most-
sought-after American cast recordings, 
which are out of print, are "Song And 
Dance" with Bernadette Peters and 
"You're A Good Man, Charlie Brown." 
They will sell for $50 or more when 
they come in, according to Saja. 

Saja spends much of his time writing 
to producers and other retailers 
around the world to find music in his 
specialties. One Brazilian collector he 
deals with was able to procure the vinyl 
pressing of the soundtrack to "Jurassic 
Park" and a Portuguese soundtrack to 
"Aladdin," also on vinyl. Footlight's 
employees usually are hired because of 
their interest in or knowledge of an 
area of music related to the store's spe-
cialties. S4a's is film soundtracks. An-
other staffer, with a passion for Bing 
Crosby, tracked down a new CD re-
lease of the crooner singing Irish 

songs; he got it from the producer of 
the album in Ireland. 'We will be the 
only store in the country to stock it," 
says Saja. 
To remain competitive, Saja will try 

to find every edition of an LP that was 
ever released, including the original 
mono, the original stereo, any unsealed 
LPs, and all European and Japanese 
reissues. With CDs, he will have every 
foreign cast recording produced. Foot-
light carries "Phantom Of The Opera" 
in eight different languages. 

In addition to his network of con-
tacts, Saja works directly with one-
stops, majors Cerna and Uni, and the 
French retailer Cine Musique, which 
specializes in new French soundtracks. 
New product accounts for 60% of sales. 
This spring, Saja hopes to be fully 

computerized and to produce a com-
prehensive catalog of new CD releases, 
which will be mailed to customers. Al-
though direct mail accounts for 25% of 
sales, he hopes to reach 50% with the 
new catalog. 

Meanwhile, Footlight appears to be 
on secure footing. 'With record com-
panies reissuing vinyl, I look around 
me at all these LPs and feel that we 
will be here in the future." 
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48 — 
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COLUMBIA 45612* 8) 12 

Catalog  albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 
and are registering significant sales. • Recording Industry Assn. Of America (RIM) certification fo sales 
of 500,000 units. • RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. Most albums available on cassette and CD. "Asterisk indicates vinyl LP 
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. 
III indicates past or present Heatseeker title. C 1994, Billboard/BPI Communications, and SoundScan Inc. 

50 
BILLBOARD MARCH 12, 1994 



Retail 

REPCon II Brings Company Together; Soul Brothers Are Back 
REPCON II: As this issue goes to 
press, REP Co. in Minneapolis is as-
sembling its minions at its home 
base for the company's second an-
nual convention. 
The confab, scheduled for March 

2-5, is the second the Twin Cities-
based distributor has held in less 
than a year; last summer, staffers 

▪ convened in Austin, Texas, for two 
days of sales and marketing panels 
and discussions. 
REPCon II, as it is known, marks 

• the first time that the distributor's 
sales and marketing staff is being 
brought together en masse since the 
company assembled the combined 
staffs of Rounder, East Side Digital, 
and Precision Sound in Minneapolis 
last year. 
REP president Rob Simonds 

says the company didn't want to 
wait another 12 months before hold-
ing another get-together. "We de-
cided to do it sooner because of the 
consolidation, feeling we had an op-
portunity to bring everybody into 
the central headquarters, feeling it 
could be a good time to bring the 
company together and make every-
body feel good." 

It's a more ambitious convention 
in '94, Simonds says. "This year we 
have expanded to include our labels, 
who will come in over the first two 
days and do product presentations." 
Beyond an open house at REP's 

offices and a presentation at the 
• Luxeford Hotel, several REP-dis-

tributed labels have scheduled art-
ist showcases coinciding with the 
convention. These include CMP 
(Mick Karn and David Torn), In-

. tegrity (Susie Luchsinger), Discov-
ery (Sara Hickman), East Side 
Digital (the Bottle Rockets), 

• 

• 

Rounder (Rory Block, the Blazers, 
and Bullseye Blues' Charles 
Brown), and Rykodisc (Nils Lof-
gren). Interestingly, the floor also 
has been opened for hometown boy 
Marty Zeller, former leader of the 
Gear Daddies, who currently is 
without a deal. 

In case anybody thinks REP is 
getting high-falutin', the company 
notes, "In true Midwestern fashion, 
one of the [showcase] venues is a 
bowling alley, and one is a pool hall." 
Sounds like DI's kind of convention. 

QUICK HITS: Shanachie Records 
will derive some ancillary benefits 
from the 1994 Rhythm And Blues 
Foundation Pioneer Awards: Otis 
Blackwell and Don Covay, two of 
this year's honorees, have been re-
cent subjects of Jon Tiven-produ-
ced tribute albums for the Newton, 
N.J.-based label. Covay got his due 
on last year's "Back To The 
Streets," while Blackwell is saluted 
on the new "Brace Yourself!" Both 
are well worth any R&B fan's atten-
tion... Rock'n'roller Buddy Knox, 
who recorded the 1957 No. 1 hit 
"Party Doll," has signed with 
DD&M Records in Beaverton, Ore. 
His first release for the label will be 
a 32-track greatest hits package, 
"Hard Knox And Bobby Sox." Some 
proceeds from Knox's U.S. tour, 
which begins March 26 in Ventura, 
Calif., will go to the American Red 
Cross Earthquake Relief Fund ... 
CMC International Records, a 
metal-oriented multinational opera-
tion with offices in Zurich, Switzer-
land; Hamburg, Germany; and Ze-
bulon, N.C., has kicked its schedule 
into high gear. Its '94 releases will 
include a new album by guitar deity 

DECLARATIONS 

INDEPENDENTS,. 
by Chris Morris 

Yngwie Malmsteen. The company 
is now being distributed and mar-
keted in Europe by the U.K.'s Music 
For Nations... Straight outta tab-
loidsville: The Braves, one of the Al-
ternative Power Source bands fea-
tured on last year's compilation 
"Smells Like L.A." (Billboard, July 
17, 1993), will be featured in the up-
coming Fox TV movie "Honor Thy 
Father And Mother: The Menendez 
Brothers Story." 

FLAG WAVING: Soul brothers 
and sisters may remember the Soul 
Brothers Six, the tuneful R&B act 
that cut "Some Kind Of Wonderful" 
for Atlantic in 1967. That self-de-
scriptive song (available on the su-
perior Sire/Warner Bros. compila-

tion "Sweet Soul Music") has been 
the subject of 17 different cover ver-
sions, and even became the title 
song of an obscure 1987 teen movie. 
The group recorded several other 

tracks for Atlantic, but never top-
ped its biggest hit. While the origi-
nal unit is no longer together, its 
leader, vocalist John Ellison, is still 
making great R&B music—in 
Ontario, Canada, of all places. 

Ellison first played the Great 
White North in 1974, when he took 
a gig as a replacement act at an 
Ontario club. He's been writing and 
performing there ever since; the 
fruits of his recent labors may be 
heard on his more-than-some-kind-
of-wonderful new album "Welcome 
Back," on Marty Duda's After 
Hours Records, distributed by Ichi-
ban. 
"When I met Marty, I had with 

me about 75 or 80 songs on cas-
sette," Ellison says. "When I get an 
idea, I'll do a demo. I had big fights 
with my wife—she said I was 
blowin' the money." 

Ellison says most of the material 
on "Welcome Back" was tried out 
during a 15-month residency at a 

club "in the bush" in northern 
Ontario. 

"I never would tell anybody I 
wrote the songs," Ellison says. "I'd 
get the audience response. I let the 
public be the judge." 
While Ellison now fronts a new 

version of the Soul Brothers Six, for 
his album he reunited several other 
original members of the group— 
brothers Sam, Charles, and Moses 
Armstrong. 
"We've never been out of touch 

with each other," Ellison says. "The 
group broke up in 1969, but we've 
remained close. Marty said, 'Why 
don't we try to locate some of the 
original guys?' They was more than 
thrilled." 
Even with the passage of time, 

Ellison's music remains refresh-
ingly tradition-conscious. "I listen to 
what's out there today, but I try to 
have my own style and my own 
sound," he says. 

Ellison, who has toured Yugosla-
via, Austria, and the U.S. in recent 
years, says he hopes to make an-
other stateside swing. "I'm game to 
go anywhere—I'll go to the moon!" 

SHRINKAGE RISING AT MUSIC STORES, NRSS STUDY SAYS 
(Continued from page 49) 

with more than 75% of the firms 
requiring at least three specific 
types (refund controls, void con-
trols, and merchandise receiving). 

Less than half of the potential 
integrity screening methods were 
used by more than one-third of the 
survey respondents. Further, 
there were considerable differ-
ences in the use of these measures, 

depending on the position being 
filled. 
A considerable number of re-

spondents said they would be 
increasing pre-employment integ-
rity screening measures this year. 
The top screening methods ex-
pected to increase this year are 
criminal conviction checks, past 
employment checks, credit checks, 

and multiple interviews. 
The survey of 386 companies 

was directed by the University of 
Florida Center For Retailing Edu-
cation and Research, with addi-
tional research provided by the 
National Retail Federation and 
Loss Prevention Specialists. The 
study was sponsored by Sensor-
matic Electronics Corporation. 

A Alliance  
Entertainment Corp. 
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BILLIE AWARDS SALUTE CREATIVITY IN ENTERTAINMENT MARKETING 

Show And Sell: The Singular, 
Long-Playing Relationship Between 
Entertainment And The Boxes It Comes In 

• BY SAM SUTHERLAND 

It's hard to imagine a more daunt-ing task than marketing home 
entertainment: Compared to the 

rigors of pitching more tangible goods 
and services, the process of selling 
music, movement, color and emotion 
is as ephemeral as capturing lightning 
in a bottle, particularly in an era of 
"been there, seen that, heard that" 
discernment on the part of con-
sumers. In packaging, advertising 

inherently more elusive. "Writing 
about music," a pundit once observed, 
"is like dancing about architecture," 
an apt simile for so intangible a "prod-
uct," one which poses unique cultural 
issues for image makers. On the one 
hand, music marketing demands pre-
sentations that mirror the micro-
trends of the moment; on the other, 
older, historical idioms frequently 
require sensitivity to their own ethnic 
or stylistic iconographies. In juggling 
such aesthetic issues with a commer-
cial mandate, music's creative mar-

CHARLIE PARKER 
JAM 

Otarlie Shavers • Benny Carter • Johnny Hodges • Flip Phillips 
Ben Webster • Oscor Peterson • Borncy Kessel - Ray Btu« • J.C.Heard 

'50s Freedom: 
Reid Miles' 

Blue Note LP 
covers drama-
tized the jazz 
milieu and 
established 

label identity. 

câTe, 

Bop To Cool 
And Beyond: 
David Stone 
Martin's mod-
ernist approach 
distinguished 
numerous Verve 
packages. 

II 

Mc Jackie Lean 

and merchandising music and video, 
marketers and their creative allies 
face a special challenge to "show and 
tell" whole entertainment experi-
ences in concise fragments—to show 
what music sounds like in color, line 
and type, or convey the entire arc of a 
feature-length film on video in min-
utes, not hours. 
Of the two fields, music remains 

99 UM, 

keting professionals have consistently 
won admiration from peers in the 
design community, where the album 
cover in particular has been singled 
out as a vital canvas for commercial 
art 

Abstract Social Realism 
To chronicle the creative trends for 

music marketing, travel back to the 

1940s and the birth of the phonograph 
album. Independent label entrepre-
neur Moses Asch was among the first 
marketers to bundle several 78 rpm 
disks into higher-priced "album" 

The Envelope, Please: 
Annual Awards Gala Honors Best Of 
The Best 

• BY DON JEFFREY 

NEW YORK—The 1993 Inter-
national Billie Awards are coming 
to town with some new twists this 
year, including an advisory council, 
an overall award, additional cate-
gories and an international spin. 
On March 10 Billboard presents 

its second annual Billies—the only 

1994 INTERNATIONA 

packages, an innovation that spawned 
the need for front-cover graphics. An 
art collector himself, Asch was also the 
first to push the design element past 
more rudimentary product identifica-
tion, enlisting David Stone Martin as 
art director and illustrator for the var-
ied jazz, folk and blues offerings on the 
Asch, Disc and Stinson labels. 
Martin introduced bold contempo-

rary imagery influenced by social real-
ism and, later, abstract art; the design-
er would provide a similar foil for 

(Continued on page 52A) 

international marketing awards 
given to the creators of advertising 
and promotional materials used to 
market music, home video and 
other home entertainment 
Howard Lander, Billboard's pub-

lisher and creator of the awards 
program, says, "The Billies were 
born out of the desire to recognize 
what we felt was a heretofore 
unrecognized aspect of the entire 
music and home-entertainment 
process. All artists deserve to be 

recognized for superior achieve-
ment" 
One significant new element in 

this year's Billies is the creation of 
an advisory council. Jane Ranzman, 
Billboard's director of marketing, 
notes, "It was a very important part 
of the development of this program 
to make sure the values and stan-
dards of the awards represented the 
community they were being award-
ed to. What makes an award valu-
able are the standards and ideals it 
represents." 
There are eight people on the 

council, whose job it has been to help 
select the judges and judging proce-
dures, as well as the host, and to 
give advice on the awards ceremony 
and the marketing of the event. The 
panel, which met throughout the 
past year, consists of Andy 
Baltimore, VP creative services, 
GRP Records; Herb Dorfman, 
senior VP, Orion Home Video; Gary 
Klein, senior VP creative services, 
EMI Music Publishing; Robin 
Lynch, director of design, Elektra 
Entertainment; Jim Wagner, VP 
advertising/merchandising, Warner 
Bros. Records; Rick Dobbis, presi-
dent and CEO, PolyGram Label 
Group; Arnold Levine, senior VP 
creative services, Sony Music; and 
Henry Marquez, VP creative ser-
vices, EMI Label Group. 
About 50 judges were chosen to 

decide which entries deserve 
awards. They broke out into teams 
and held preliminary judging ses-
sions at which the top five entries in 
each category were selected. The 
criteria were graphic design, copy, 
visual appeal and overall impact. In 
the second round of judging, all the 
judges met to pick the winners from 
the top five. Each judge ranked 
each piece from 1 to 10. 

New Awards 
One of the new awards that has 

been added this year is the Best Of 
Show, which will be given to the 
entry that has received the highest 
number of points from the judges. 
Another addition is the Poster Art 
Award, which will be given for the 
best concert tour poster, domestic 
or international. 
"Last year it really wasn't interna-

tional," says Ranzman of the 1992 
Billies. "Part of our long-term strat-
egy is to focus on international. 
That's one reason why we intro-
duced the international Billie 
poster—to tap into European 
artists and bands." 
Ranzman adds that international 

submissions this year are close to 
10% of the total, "which I think is 
really good growth." 

(Continued on page 52B) 
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PETER 
MAX 
MI BY TRUDI MILLER 

ROSENBLUM 

iir hroughout his 30-year career, 
Billie Awards co-host Peter 
Max has made an indelible 

impression on art and pop culture, 
painting a vivid portrait of our 
changing society. 
With his bold, linear style, sur-

.. prising color combinations and 
subjects ranging from cosmic 

• 

outer-space images to the Beatles 
and Jimi Hendrix, Max was the 

t: artist of the psychedelic '60s. 
In 1969, Max withdrew from the 

public eye for 17 years. The licens-
ing and business side of his career 
had become tiresome, "and I want-
ed to get away from that and get 
back to my painting," he says. "So 
, I dosed down the media side of my 
' life, the magazines and interviews, 
, and just painted. I thought at the 
time that it would last for a few 
months." 
Max continued to create. In 1974, 

he designed the first "Preserve 
The Environment" postage stamp. 
In 1976, he celebrated the 
Bicentennial by doing paintings 
for each of the 50 states (collected 
in the book "Peter Max Paints 
America"). He also began a tradi-
tion of painting the Statue of 
Liberty, creating a new interpre-
tation every Fourth of July. 

40 Gorbys 
After 17 years of quiet but 

intense creativity, "I missed the 
activity, I missed being out again," 
Max admits. So he established his 
own 40,000-square-foot studio and 
business office at New York's 
Lincoln Center, hired a staff of 45 
to look after his business and 
media affairs and re-emerged into 
the public eye. 
Max also established Global 

Works, a non-profit charitable 
organization that benefits indige-
nous tribes and environmental 

(Continued on page 52C) 

The Art Of Advertising: 

SHOW AND SELL 
(Continued from page 52) 

Norman Granz, initially an Asch 
associate but later head of his own 
Norgran, Clef and Verve labels. The 
equation behind Martin's designs for 
both entrepreneurs proved prescient, 

especially for the thriving 
post-war jazz scene, for 
which modern art provided 
a potent visual foil for a suc-
cession of jazz schools from 
bop to cool and beyond. 
Meanwhile, major labels 
and indies alike were evolv-
ing similar stylistic mar-
riages for other styles, 
adopting theatrical poster 
art for cast albums, or turn-
ing to older schools of 
painting and graphics for 
classical recordings. 
The late '40s added a 

technological fillip that 
would accelerate expansion 
sand refinement in visual 
style, the introduction of 
the microgroove LP. The 
potential for a larger cover 
image was hardly lost on 
Columbia Records and 
then-parent CBS, who 
were staking their future 
on the new configur-
ation, and CBS' corporate 
emphasis on visual ele-
gance would spur the 
label's designers to reach 

for high visual standards in their LP 
designs. 
With the '50s, jazz again spawned a 

new wave of visual innovation, this 
time through photography, layout and 
type design. Reid Miles' covers for 
Blue Note would establish both label 
identity and individual artists' person-
al style, dramatizing the jazz milieu 
and the dynamism of performers 

Design Delight.: 
Peter Whorfs 
1965 cover for 
Herb Alpert's 
Tijuana Brass 

through fresh juxtapositions of black-
and-white photo images, single accent 
colors and modern type faces in bold 
layouts. The approach prefigured sub-
sequent label visual styles for imprints 
like Impulse and CTI. 
That decade saw other refinements 

in cover imagery, providing a training 
ground for an influential generation of 
designers, many of whom got their 
start under Capitol's Marvin 
Schwartz, who served as mentor to 

er,?,;y-

Showstoppers: 
Soundtracks and, 

more recently, 
home videos have 

taken their 

imaging cues cues 
from lobby art 

and film trailers. 
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innovators like Rod Dyer, George 
Osaki, Ed Thrasher, Peter Whorf and 
Roland Young. At the same time, how-
ever, marketing demands imposed 
their own restrictions in terms of 
product identification goals in the 
retail environment, dictating use and 
placement of copy, with similar tactics 
required for print advertising and pro-
motion pie. 
With the LP's second decade, how-

ever, a virtual changing of the guard 
brought sweeping changes to music 
making and marketing, paced by cul-
tural and technological changes. Rock 
'n' roll became rock, in the process 
expanding from its seven-inch origins 
and their inherent visual limitations to 
an album-driven market. Rock's 
sharper focus and increasing cultural 
self-awareness generated its own 
image bank, while its constituency 
nurtured a distrust of conventional 
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hard-sell marketing tactics. In the 
process, album design, advertising 
and promotion all underwent explo-
sive changes as radio programming 
and print publications were them-
selves transformed by this burgeoning 
market's new sensibilities. 

Mind-Bending Pantheon 
Visual elements now drew from a 

sometimes literally mind-bending 
pantheon of styles and influences, 

from psychedelic art to high fashion, 
elaborate logotypes to commercial 
illustrative styles cribbed from sim-
pler, bygone times. Fish-eye lenses 
and infrared film, esoteric ethnic art 
and Maxfield Parrish, medieval illumi-
nation and '30s airbrushes commin-
gled in the bins. The boundaries 
between "serious" and commercial art 
blurred, with pop art itself a precise 
metaphor for the techniques and 
ambitions displayed in late '60s 
albums. Less obviously, improve-
ments in packaging were expanding 
options for album designers, with 
direct printing to board allowing a 
more sculptural aspect to be explored. 
Matte finishes, die-cut construction 
and embossing were among the new 
tools that would be developed to fur-
ther enhance cover designs. 
Conventional type placement and 

product identification were aban-
doned, notably by the Beatles, who 
eliminated their name from cover 
designs, beginning with "Rubber 
Soul," setting in motion a dismantling 
of the normal copy protocols long held 
mandatory by marketers. By the end 
of the decade, various top artists had 
successfully eliminated all copy from 
their front panels, forcing a delicate 
compromise in the rise of product 
stickering. Back sleeve annotations, 
which had provided a second line of 
offense in explicating the music for the 

Mercurial Trek: 
Globe Propa-

ganda traveled 
to bygone times 

for its QMS 
cover (1969). 

potential listener, were banished, 
replaced by back cover graphics, tele-
graphic production credits, a tune 
stack and possibly lyrics. 
Meanwhile, advertising had been 

forced through its own disorienting 
wave of change. Rock print media pro-
vided an influential new platform for 
advertising, while demanding a new 
level of sensitivity in imagery and 
copy. Among the wittiest and most 
successful alternative sales strategies 

In the '60s, fish-eye 
lenses and infrared 
film, esoteric ethnic 
art and Maxfield 
Parrish, medieval 
illumination and 
'30s airbrushes 
commingled in 

the bins. 

surfaced in Warner Bros. ads shep-
herded by Stan Cornyn, who cultivat-
ed a laconic, self-kidding editorial 
approach that lampooned marketing 
convention, cannily validating the 
sophistication of rock consumers (a 

52A 
BILLBOARD MARCH 12, 1994 A BILLBOARD EXPANDED SECTION 



JULIE 
BROWN 

The Art Of Advertisin • 

"Pigpen Look-Alike Contest" to pro-
mote the Grateful Dead). 
"Here was a chance where you could 

be counter-establishment," Cornyn 
recalls, chuckling at the memory of 

labels competing fiercely to augment 
their presence in product bins with 
high-impact merchandising: earlier 
posters restating album graphics or 
providing portraits of artists were 

NEVER MIND' 
THE BOLLOCKS 

HERE'S THE 

major-label faux radicalism (another 
imprint's series of corporate ads went 
so far as to vow "The man can't bust 
our music"). "I didn't want to pretend 
to be counter-establishment, so, 
instead, I tried to get people's atten-
tion by making the ads look different, 
and by using copylines that were 
somewhat flippant. I treated the con-
sumer as having possi-
ble intelligence." 
Elsewhere, label cre-

ative teams sought to 
extend the aesthetic 
ambitions of album art 
into print layouts that 
sidestepped copylines 
to focus on pure imag-
ery, or to create copy 
that relied more on 
mood or mystique than 
a bald sales pitch. 
Television remained too 
costly a medium for 
product advertising, 
although video imagery 
would be added to the 
commercial image bank; 
music video, however, 
would begin a decep-
tively long and largely 
overlooked gestation in 
the creation of promo-
tional films for interna-
tional marketers. 
If the next decade 

lacked the high drama 
and focused cultural 
upheaval of the '60s, 
music marketers re-
mained on a fast track, 
propelled by ongoing 
refinements in visual 
style, new media oppor-
tunities, and changes in 
retail merchandising. 
New label styles would emerge 
(notably ECM's coolly understated 
designs), and new visual influences 
would wax and 'wane (such as punk's 
deconstruction of most of the refine-
ment that preceded it). 

Eyes 'N' Ears: Visually inventive displays pro-
vide an in-store edge for video product. 

Eye-Popping POP's 
During the '70s, point-of-purchase 

elements exploded in usage, with 

Rotten Vs. 
Refinement: 
Punk smashed 
previous 
styles, often 
with rude type 
and ransom 
lettering. 

overrun by customized product bins, 
elaborate mobiles, neon signage, 
motorized displays and other eye-pop-
ping POP gambits. The escalation 
would halt only when an aging demo-
graphic base and changing retail 
trends induced a more reserved, 
generic approach to merchandising a 
decade later. 

The '80s traded one set of merchan-
dising problems for another. As the 
competition for wall and counter space 
cooled, the ongoing problem of multi-
ple inventories heated up with the 
introduction of the Compact Disc, ini-
tially positioned, like tape formats, in 
the shadow of the LP's more dynamic 
image. But the configuration's swift 

(Cont inued on page 52C) 

THE ENVELOPE 
(Continued from page 52) 

This year a new category has been 
added, too: music publishing. The 
other areas to be honored are music, 
music video and home video, pro audio, 
radio and retail. 
Each category is then broken down 

according to the advertising media 
used. They are consumer print, trade 
print, TV/cable, posters, point-of-pur-
chase, radio, standard packaging, spe-
cial packaging and outdoor. 
The award itself also has changed. 

Last year the winners received a 
plaque. Now there is a statuette: a dia-
mond-shaped object featuring an etch-

Aerosmith's "Pandora's Box" won 
last year's Billie for Best Packaging! 
Cover Art (Music). 

ing of the Billie logo, mounted on a 
rectangular granite base. It is approx-
imately eight inches tall and seven 
inches wide. The logo was created by 
co-host and artist Peter Max. Each of 
the four runners-up in the categories 
will receive a certificate of merit. 
As of presstime, more than 600 

entries from nearly 100 agencies and 
companies had been received. Anyone 
who was involved in the creation of the 
marketing materials—which had to be 
released between Jan. 1 and Dec. 31, 
1993—was eligible to submit an entry. 
The entry fee was $65 for a single sub-
mission and $55 each if a company sub-
mitted three or more pieces. The top 
five finalists in each category are 
announced before the ceremony. 
"This year," says Ranzman, "we've 

dedicated ourselves to building the 
meaning and increasing the credibility 
of the Billie Awards program and 
expanding the reach of the award." 
More advertising and direct market-
ing for the event has been put in place, 
and an increase in media coverage has 
been planned. 

Inviting Participation 
Lander mentions some of his goals 

for the Billies. One is to get more 
senior executives of the labels to par-
ticipate. Another is to "focus more on 
the event than on the bottom line." 
That means spending more money to 
promote the event and to upgrade it. 
A new four-color program guide, with 
the Peter Max poster on the cover, has 

been created. The awards ceremony 
itself has been improved, too, with a 
better video presentation to make it 
more entertaining. 
The idea of the Billies came 

from Lander, who says, "I 
noticed that our sister publi-
cation, The Hollywood Rep-
orter, has the Key Art 
Awards, which honor the cre-
ative element for trailers, 
packaging, posters and such. 
I looked around and realized 
there was nothing like that 
for music and home video." 
Lander tells how he came 

up with the name for the 
awards. "When I first came to 
Billboard more than 20 years 
ago, there was the Billboy, 
which was our cable name 
[the New York office telex 
designation]. I liked the name 
Billy and wanted to use it for 
something. When the time 
came to create the awards, 
that name was in the back'of 
my mind, and I liked the 
sound of it." 
In the Billies' first year, the 

number of entries that were 
received "kind of surprised 
us," says Lander. "We topped 
Key Art." 
The big winners at last year's Billie 

Awards were Sony, which picked up 

ACADEMY AVMMIWIRiell 
BEST DIRECTOR MIKE NICHOLS 
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1993's Best Point Of Purchase 
(Home Video): Fox Video's 
"Graduate" poster 

four, and music retailer Wherehouse 
Entertainment, which won three 
retail awards, for consumer print, 
TV/cable and radio. Barbara Lewis, 
director of advertising for Where-
house, says, "I think it's really spe-
cial to be recognized by your peers, 
especially when you consider who is 
on the panel of judges." She adds, 
"It's quite an honor. It helps the 
esprit de corps and it makes you 
proud of the organization." 
For the second year in a row, the 

event will be held at The Puck 
Building in Lower Manhattan. "It was 
such a nice function last year, and it's 
the kind of space that could be adapt-
ed for significant growth," says 
Ranzman. 
Co-hosting the show with Max is 
MTV personality Julie Brown. • 

• BY MARIA ARMOUDIAN 

Although best known in the 
music industry from her six-year 
stint as an MTV VJ, Julie Brown 
began her entertainment career 

in 1979—as a freestyle dancer. 
That move led directly to her first 
television gig, on the "Top Of The 
Pops" show in her home country, 
England. Brown's unique look 
and style always got her noticed 
and granted her more opportuni-
ties (she hosted the British chil-
dren's program "Crackerjack" 
and produced the music segment 
of "TV AM," then landed her 
MTV post). 
Since leaving MTV, Brown has 

explored many other facets of 
television journalism, reporting 
on major fashion and entertain-
ment events worldwide for the 
syndicated television show 
"Inside Edition" and hosting 
sporting events and shows for 
ESPN's NFL Prime Monday 
and Sports Night on ESPN-2, 
including Super Bowls XXV and 
XXVI. In addition, she has been 
hosting a number of awards 
shows, such as the ACE awards, 
BAMIE Awards, the New York 
Music Awards—and the upcom-
ing 1994 Billie Awards, which 
she'll co-host with Peter Max. 
Although work with music has 

always figured in Brown's career, 
she says she never felt the neces-
sity to be in the music business 
per se, because "everything has 
music in it. You can't get away 
from it. Music has become such a 
way of the world both as a selling 
point and a happy point." 
In fact, it was the business 

aspect that eventually led Brown 
to leave the music industry and 
enter the sports arena—where 
she still works with music, creat-
ing sports clips with music. "The 
music and the attitude toward 
music changed so much," Brown 

(Continued on. page 52C) 
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PETER MAX 
(Continued from page 5M) 

causes. His work in the '80s and 
'90s has increased his public pro-
file. He painted six portraits at 
President Reagan's request; cre-
ated "40 Gorbys," which toured 
the Eastern Bloc and Western 
Europe and was given to Mikhail 
Gorbachev; and carved a dove of 
peace from parts of the Berlin 
Wall. In 1993 he created "100 
Clintons" for the inauguration, 
designed the artistic motif for the 
Democratic National Committee's 
president's dinner and was invited 
to sketch the signing of the peace 
agreement between Israel and the 
PLO. This year, he did the official 
artwork for the Super Bowl and 
World Cup '94. 

Bowie And Billie 
Meanwhile, Max has remained 

involved with popular music, 
painting portraits of Madonna and 
David Bowie, designing the official 
poster of the Grammys and now 
co-hosting the Billie Awards and 
designing the official poster for the 
event. 
"It's wonderful that Billboard is 

doing this," says Max. "People 
strive for excellence all the time, 
and this is a way for them to get 
the recognition they deserve." 
With the Billie Awards poster, 

Max took a nostalgic trip back. "I 
took my famous runner (picture), 
incorporated the elements inher-
ent in the Billie Award, then made 
it colorful and revisited the '60s," 
he says. 
Born in Germany and raised in 

Shanghai, Tibet, Israel and 
France, Max values diversity. "I'm 
fortunate because I've been able to 
evolve—from collages to block 
printing, to the '60s linear look 
with spaceships and asteroids, to 
my '70s impressionist paintings of 
ladies with vases, to my more 
abstract, bombastic work of the 
early '80s, to expressionism in the 
late '80s and early '90s," he says. 
"My themes started out being out 
of this world; now I'm more into 
the here and now—painting the 
president and Super Bowl games. 
But I also paint flowers and do 
ceramics. My life is filled with cre-
ativity." • 

JULIE BROWN 
(Continued from page 52B) 

observes. "I felt the people 
involved weren't giving music the 
respect it deserved. They just put 
it out to make money, and my love' 
for music was greater than that." 
Brown's main concerns continue 

to be that she enjoy her work, 
entertain people and wear what 
she chooses. "I've never worried 
about being a star or thought that 
I had failed because I didn't have 
my own show," says Brown. "I 
would teach kindergarten in a lit-
tle school that needed me. As long 
as 1 get to entertain people at 
least once each week, I'm OK. It 
could be at a tea party or the 
Grammys." 
For the future, Brown would 

like to create her own latenight 
syndicated variety/talk show, she 
says, "sort of like a cross between 
Joan Rivers, Arsenio and 
'American Bandstand.'" • 

The Art Of Advertising: 

SHOW AND SELL 
(Continued from page 52B) 

market penetration, and accounts' 
concerns about shrinkage and refix-
turing, led to the use of outer packag-

"Idiotic" dump promotes Nickelodeon. 

ing. Printed-board 6 x 12 boxes were 
embraced for their expanded graphic 
area and easy stocking in existing LP 
bins. 

Video's Inherited Energy 
Merchandisers' needs exerted an 

even greater tidal force on marketing 
tools for home video, until the early 
'80s a product sector with rudimentary 
advertising and display needs because 
of its embryonic market penetration 
With growth of the consumer base. 
and rising revenue from rentals, th( 
major studios established a marketing 
sequence that continued to focus much 
of the initial product imaging—in 
terms of lobby art, print advertising 
and film trailers—to theatrical-release 
marketing. Home video marketers 
would thus enjoy the sizable benefits 
of millions of dollars of advertising 
that could pre-sell the title for its even-
tual release to the small screen, yet 
they also faced the greater leveller of 
the store environment, where every 
title wound up in the same sized pack-
age, and the more restrictive copy 
demands for title information enforced 
a further sameness to packaging. 
Thus, early home video focused 

increasingly on the creation of strong 
poster art, taking advantage of the 
inherited energy while recognizing 
that more inventive POP presentation 
could provide an edge in-store. If 
music merchandisers' comfort with 
home video product was initially inhil) 
ited by the terra incognito of title 
rental rather than sale, their influence 

on merchandising strategies was 
prominent and remains so to this day. 

Cable And Campaigns 
Meanwhile, video posed a double-

edged challenge for label marketers. 
Television advertising, 
introduced during the 
'70s, remained inhibit-
ed in production and 
placement reach by 
comparatively high 
costs of broadcast 
media, but the advent 
of cable brought new 
platforms for exposure 
and much lower costs. 
Yet the rise of promo-
tional videos inevitably 
pulled overall market-
ing dollars away from 
wholesale expansion of 
TV advertising, which 
would grow as much 
through merchandis-
ers' campaigns as 
through label-generat-
ed spots. In the main, 
music videos would 
continue to overshadow 
television spots—in 
terms of visual impact 
and creative innova-
tion—which lacked the 
running time and pro-
duction budgets to 
match the most daz-
zling promo clips. 
The last decade also 

prompted product mar-
keters to shift from a 

twosome. youth-oriented mass-
market approach to 

address a more fragmented market-
place and shifting demographic tar-
gets. Forced to carry its message to an 
expanding list of print media, drama-
tized by the rise of special-interest 
periodicals, art directors and copy-
writers would be forced to tell more in 
less space, as fractional ads were 

explored as a means to cover more tar-
get publications and increase the fre-
quency of ad impressions on potential 
buyers. 

Textural Options 
Today, '90s challenges to creative 

marketing bring new aftershocks 
from the shift in configurations, the 
rise of true, multimedia advertising 
and the most diverse array of musical 
styles and target audiences in the 

With the LP laid 
to rest and outer 

packages banned as 
ecologically unsound, 
package design has 

been driven to rethink 
its mission within the 
confines of the smaller 

CD jewel box. 

industry's history. With the LP led to 
rest and outer packages banned as 
ecologically unsound, package design 
has been driven to rethink its mission 
within the confines of the smaller CD 
jewel box. And, as before, fresh chal-
lenges have prompted fresh solutions: 
designers have learned to wrap design 
elements around and through the 
package, from tray liner to the label 
itself, as color and line have been 
pushed onto every visible surface of 
the package. 
Digipaks have allowed designers to 

restore some of the textural options of 
all-board LP packages, while special 
promotional and limited-edition pack-
age innovations have explored bold 
use of materials and design to break 
out of the uniformity of the standard 
plastic jewel box. CD reissues have 

added the boxed set, with art directors 
and copywriters lavishing extensive 
design and editorial thought on 
expanded booklets. 

"It's an opportunity for designers to 
really use their craft and get back the 
old days of cover art, with a more 
sculptural, textural feel to the work," 
says Tommy Steele, Capitol Records' 
VP of art and design. Still, Steele cites 
the mandate to downsize both cover 
imagery and advertising as a primary 
focus to much current design innova-
tion, echoed by a recent graphic shift 
toward "a whole new language emerg-
ing from the graphic arts, in a layered 
look that you're seeing now in maga-
zines, videos and throughout the cul-
ture—it's the USA Today version of 
everything, in which information is 
broken down into short takes." 
Through it all, the need to sell the 

music is balanced against the constant 
tides of cultural change, with contem-
porary designers integrating fresh 
graphic directions from computer 
graphics, video and desktop publish-
ing to update the look of packages, 
advertising and display materials. 
Much as the music itself now increas-
ingly uses computers, art departments 
have followed their peers in other mar-
keting sectors to adopt computer tech-
nology to generate and organize 
imagery, assemble credits and even 
transmit designs. 
As for the approaching millennium, 

the only safe bets are further acceler-
ation in the rate of change, exemplified 
by the mid-decade's newest buzz-
words, the "multimedia" promise 
offering "interactivity" and "the elec-
tronic super-highway." • 

(Sam Sutherland, a former Bill-
board editor and label executive, is an 
independent consultant on music and 
media, serving home entertainment 
clients in the record, software and 
publishing sectors.) 

Mutti-Metallica: '90s art direction faces the challenge of graph really reprise oil i Jig pc r.s . recut ions across a wide 
range of media. 
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Album Reviews 
EDITED BY PAUL VERNA, MARILYN A. GILLEN, AND PETER CRONIN 

POP 

▪ SAM PHILLIPS 
Martinis And Bikinis 
PRODUCER r Bone Burnett 
Virgin 2-39438 

2 See Billboard, Jan. ..?.! 

▪ ELVIS COSTELLO 
Brutal Youth 
PRODUCER: Mitchell Froom 
Warner Bros. 45535 

2 See Billboard, Feb. 5 

THE LATIN PLAYBOYS 
The Latin Playboys 
PRODUCERS The làfieReyboys 
Slash/Wamer Bros. 45543 

2 See Billboard, Feb. 19 

II> THERAPY? 
Troublegum 
PRODUCER Chris Sheldon 
MM 31454 0196 2 

Pop-punkers with hooks instead of studs 
in their leather collars, Belfast trio 
Therapy? drops a message of alienation 
and disconnection that comes in clear as 
a local call for help, except that they're 
not asking for any. They're reveling in it, 
dancing to it, grinding out guitar grunge 
to it, and making it swell as a black eye. 
"Here comes a girl with perfect teeth/ I 
bet she won't be smiling at me" ("Trigger 
Inside") is only one of the niftier lines. 
"Screamager" already has spread its 
infectious charms, and there's more 
that's catching inside. 

LUNA 
Bewitched 
PRODUCER. Victor Van Vugt with Luna 
Elektra 61617 

Luna knows how to cast a lingering spell, 
and does so effortlessly on this follow-up 
to its critically acclaimed "Lunapark." 
Title track is a magical take on a dream 
girl who appears in a puddle, and the 
song has the appropriately liquid feel of 
floating along on ripples of burbling bass, 
guitar, Hammond organ, and an ethereal 
trumpet line. The rest of the album is 
equally buoyant, whether crashing along 
noisily on psychedelic guitar swells or 
floating calmly over muted strings and 
dreamy vocals. 

* R.L. BURNSIDE 
Too Bad Jim 
PRODUCER. Robert Palmer 
Fat Possum 1005 

Scholar Palmer's latest trek to the 
heart of the American blues takes him 
(again) to a juke joint in Northern 
Mississippi, where bluesman Burnside 
holds court with his trance-inducing hill-
country blues. Pioneered by Fred 
McDowell—who was recorded in the field 
by Palmer mentor Alan Lomax—the 
North Hills style differs from the 
more prevalent Delta blues in its 
emphasis on fife-and-drum-inspired 
rhythms, and is exemplified here on such 
stinging, hypnotic numbers as "Shake 
'Em On Down," "Old Black Mattie," and 
"Going Down South." Contact: 800-659-
9794. 

CHAPTERHOUSE 
Blood Music 
PRODUCERS. Various 
Diedicated/Asista 18742 

The title is credited to a sci-fi novel, and 
the music is definitely one step beyond. 
Lumped into shoe-gazer category after 
1991 album "Whirlpool," Chapterhouse 
here looks instead to the house, techno, 
and ambient arenas for inspiration, 
dropping swirls of samples and guitar 
noise onto a solid guitar-pop base. 
Soaring "We Are The Beautiful" is pure-
poppiest of the lot, while expansive "Deli" 
takes trance all the way to far-out. 
Limited-edition bonus CD boasts four 
added tracks, including two pounding 
house remixes of "Beautiful." 

SPOTLIGHT 

LETTERS TO CLEO 
Aurora Gory Alice 
PRODUCER. Mike Denneen 

- CherryDisc/Relativity 22896-2 

Highly touted Boston alternativists 
more than live up to their New England 
rep on this luminously edgy collection. 
Hugely appealing punch of Kay Hanley's 
fluent vocals is matched by a melodic but 
rhythmically potent attack that 
crystallizes Letters To Cleo's crisply 
original identity—and qualifies it as 
Beantown's best new band. Modern rock 
has an absolute smash on its hands with 
"I See," which is poised for massive 
college phones and a top 40 leap. But 
there are no iffy tracks on this masterful 
entry, Hanley's neatly nimble delivery 
ricocheting off the firmament on the 
riveting "Rim Shak," "Here & Now," 
"Come Around," and "Step Back." This 
sinewy, assertive release is gonna go far, 
so Yank DJs shouldn't procrastinate for 
six months (à la Belly, the Breeders, etc.) 
while smart British jocks once again 
explain it all to the colonists. 

R& B 

CHANTAY SAVAGE 
Here We Go ... 
PRODUCERS. Various 
RCA 07863 

Catchy hooks and rhythms pace this debut 
set. Uptempo tracks provide standard 
high-energy fare and should work well 
with dance scene. Radio might also find 
cuts worthy of airplay, especially when 
artist relaxes the pace, allowing true 
emotion to seep through. Interesting 
tracks include slow-down selection 
"Something New," midtempo groove 
"Here We Go," and reggae-tinged "If You 
Believe." 

* GUESSS 
Guesss 
PRODUCERS: Various 
Warner Bros. 45481 

Set consistently demonstrates what a 
legitimate R&B project should sound like. 
Each member of youthful duo artfully 
complements the other, to the cadence of 
expertly crafted music production. 
Offering suave vocals that range from 
throaty baritone all the way through 
soaring falsetto, Guesss issues love song 
after love song—but with a saucy, high-
caloric flavor absent on less-nourishing 
fast-food R&B albums. Set features 
finished touches on all tracks, which 
contribute to its notch-above quality. 

RAP 

SHADZ OF LINGO 
A View To A Kill 
PRODUCERS Various 

Limp/EMUERG 80919 

Vocalists Kolorado and Lingo double-time 
rhyming, roughneck locomotion, and fake 
Jamaican chattering. They revel in the fine 
arts of macking and boasting over hard-
edged funk tracks. The effect is much like 
Onyx with a joyous old-school streak. 

SPOTLIGHT 

BECK 
Mellow Gold 
PRODUCERS- Beck. Tom Rothrock, Rob Schnapf, Karl 
Stephenson 
DGC 24634 

As the final track fades, a din 
materializes out of the silence to close 
this keenly anticipated album. Odds are 
it's the big buzz, released. And relieved: 
This is indeed a memorable debut, as 
oddly inventive as it is evocative of a 
whirlygig of styles, from hip-hop to 
stoned-out hippie-folk, quasi-rap to 
messy rock, and, then again, none of the 
above. Pace-setting "Loser" sets Beck off 
on his long and whining road through a 
slacker landscape of songs embedded 
with hooks you don't see until they're 
stuck a good inch in your brain, and then 
it's too late to do anything but bleed and 
hum along. Prettiest are "Pay No Mind 
(Snoozer)" and "Nitemare Hippy Girl," 
but Beck's off-kilter losers also are one 
helluva lot of fun to hang out with. 

JAll 

I> MODERN JAZZ QUARTET & FRIENDS 
A 40th Anniversary Celebration 
PRODUCERS Ahmet Ertegun and Ant Mardin 
Atlantic 82538 

The longest-lasting small group in jazz 
offers its first album with guests in nearly 
30 years, and without question it is one of 
the year's finest. The flawless foursome is 
joined on standards and jazz classics-13 
tunes in all—by the following major artists 
singly and in duos: Harry "Sweets" Edison, 
Wynton Marsalis, and Freddie Hubbard; 
Illinois Jacquet, Jimmy Heath, Phil Woods, 
and Branford Marsalis; and Bobby 
McFerrin and Take Six. A major contender. 

JOE LO VANO 
Tenor Legacy 
PRODUCER. Joe Lovano 
Blue Note 27014 

Tenor master Lovano blows with customary 
power and invention in a sextet that includes 

SPOTLIGHT 

HAMMER 
The FLnky Headhunter 
PRODuCERS. V twos 
Giant 924545 

F. Scott Fitzgerald's remark that "there 
are no second acts in American lives" 
didn't anticipate Hammer. The 
performer went pop a few years ago in 
genie pants and glitter; these days, it's 
baggy pants and hiking boots. His sound 
has undergone a similar overhaul. 
Worickig with such producers as Teddy 
Riley and the Dogg Pound, Hammer has 
created soundscapes for his new album 
that are as catchy as crossover anthem 
"U Can't Touch This"—but more 
connected to the bricks. Fittingly titled, 
the set incorporates samples from 
sources such as Zapp and P-Funk as the 
rapper flows with keener confidence. 

young lion Joshua Redman and top-flight 
players Mulgrew Miller, Christian McBride, 
Lewis Nash, and Don Alias. Aside from 
Thelonious Monk and Booker Little themes, 
Lovano's standards repertoire ranges from 
the downtempo balladry of "Laura" to an 
enjoyably jaunty take on the unlikely "Love 
Is A Many-Splendored Thing." Fine 
originals include the clattersome funk flavor 
of "Web Of Fire" and the free-ish fanfare of 
"Bread And Wine." 

WORLD MUSIC 

VARIOUS ARTISTS 
Africa: Never Stand Still 
PRODUCER Brooke Wentz 
Ellipsis Arts 3300 

Perhaps the most comprehensive Afro-pop 
compilation ever, this three-disc, 39-song 
set covers North African rai, South African 
mbaqanga, and nearly everything in 
between. Included are tracks from such 
established world music artists as Youssou 
N'Dour, Ladysmith Black Mambazo, Salif 
Keita, Baaba Maal, Tanks Sammy, Loketo, 
Thomas Mapfumo, Ali FarIca Toure, Les 
Têtes Bnilees, Rummy Orgala, and the 

VITAL REISSUES,. 

BILLY ECKSTINE 
The Best Of The MGM Years: Everything I Have Is 
Yours 
PRODUCERS: Bob Porter & Richard Seidel 
COMPILATION PRODUCER. Michael Lang 
Vern 819 442 

This handsome, marvelously annotated 
double set contains 42 of the Best of B 
when, cushioned by string orchestras, 
he was one of the reigning kings of 
sophisticated pop from the late '40s into 
the '50s. Also included are five classic 
duets with Sarah Vaughan and a 
number of jazz-oriented sessions with 
Woody Herman's Herd, the George 
Shearing Quintet, and the Metronome 
All Stars. Many standouts, but check 
out B's 1952, pre-Sinatra reading of 
"One For My Baby (And One More For 
the Road)" and the lovely 1957 "Passing 
Strangers" duet with The Divine One. 

DEREK AND THE DOMINOS 
Live At The Fillmore 
PRODUCER: Bill Levenson 
Chronicles/P*06mm 314 521 682-2 

When Erie Clapton, Carl Radle, Bobby 
Whitlock, and Jim Gordon took the 
Fillmore East stage for the night's 
second shows on Oct 23 and 24, 1970, 
tape recorders were rolling, and thank 
God for that. A compilation of those two 
classic performances was first released 
as the 1973 doable-album "In Concert," 
but this two-hour, two-CD set—digitally 
remixed and remastered—goes it seven 
better here with the addition of five 
previously unreleased performances and 
two tracks that have appeared only on 
the four-CD Clapton retrospective 
"Crossroads." While longer isn't 
necessarily always better, here it's the 
best possible showcase for a stirring 
performance. 

SPOTLIGHT 

—i,'t P te '1' 
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KHALED 
N'ssi N'ssi 
PRODUCERS Don Was, Philippe Wei, others 
Mango 124 012 

Expatriate Algerian rai rebel Khaled 
continues to embellish his North 
African pop with synths, saxes, and 
strings to paint a picture of Middle 
Eastern romance in hi-tech, state-of-
the-art hues. Producer Was creates 
smoky, soulful sonic textures that 
envelop Arabic funk tunes "Chebba," 
"Adieu," and the title track. Unlike 
many of his contemporaries, Khaled 
has an astute approach to Western 
pop hooks, as heard on such songs as 
"Les Ailes" and "Abdel Kader." 

Gnawa Musicians of Marrakesh, as well as 
entries from brilliant lesser-knowns Oliver 
Mtukdzi, Pierre Akendengue, Robson 
Banda, Lulu Masilela, Gabriel Omolo, 
Dulce, Martin K. Obeng, and the Kapere 
Jazz Band. Attractively packaged with a 
colorful, informative booklet. 

LATIN 

▪ VARIOUS Aners 
Voces De Mexico 
PRODUCER. Not listed 
Globe/Sony 81225 

Sixteen big-name vocal acts of Mexican 
ancestry—including Ana Gabriel, Vicente 
Fernandez, José Alfredo Jiménez, Vilcki Carr, 
Los Panchos, Yuri, and Javier Solis—are 
included in a standout compendium of beloved 
romantic evergreens whose sales success 
tritely will be assured by Globo's TV campaign. 
Entertaining set features Fernández's recent 
smash "Qué De Raro Tienes." 

▪ ARAMIS CAMILO 
Pentane A La Talalala 
PRODUCER: Ararr s Cenilo 
MUM/Sony 81153 

Shuffling, witty title track not only is an 
instant smash, but also exemplifies a fresh 
merengue record that often brims with 
piquant horn arrangements, bold vocal 
harmonies, and animated interpretations 
from gruff-throated, Dominican singer/ 
songwriter. Clopping, tropi-pop take of 
classic "Pide" could be across-the-board 
second single, followed by energetic 
merengue numbers "Céjelo To" and "Mi 
Morena Que Vuelva." 

CLASSICAL 

• PAGANINI FOR TWO 
Gil Shaham, Violin; Góran S011scher, Guitar 
Deutsche Grarnmophon 437837 

Both performers take obvious pleasure in 
dealing with this group of lightweight but 
charming duos. Paganini was a fertile 
melodist and a skilled guitarist, in addition 
to his astounding mastery of the violin. Even 
at his most lyrical he's apt to spark a bit of 
technical fireworks, as if to make sure we 
know that, after all, it's Paganini we are 
listening to. Several sonatas and a short 
"Cantabile," plus arrangements of his famed 
"Moses Fantasy" and "Moto Perpetuo," 
make up the program. Expertly played. 

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard 200 chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding 
collections of works by one or more artist. PICKS (>): New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical 
merit. MUSIC TO MY EARS (n) : New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies 
to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036. Send country albums to Peter Cronin, Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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Single Reviews 
EDITED BY LARRY 

POP 

I> GIN BLOSSOMS Until I Fall Away (3 50) 
PRODUCERS: John Hampton, Gin Blossoms 
WRITERS: R. Wilson, J. Valenzuela 
PUBLISHERS: WB/Rutle Corps/Bonneville Salt Flats, 
ASCAP 
REMIXER: Chi None& 
MM 8258 (c/o PGD) (cassette single) 

Each successive single from the band's 
"New Miserable Experience" album has 
proven to be a pure pop joy. This time, an 
easy acoustic/electric guitar exchange is 
the springboard for lovelorn prose and a 
chorus that you will be singing to yourself 
for days and weeks to come. At a time when 
music seems to pulverize more than please, 
singles like this are like rare jewels. Radio 
programmers, you know what to do ... get 
goin'. 

TEARS FOR FEARS Elemental (4:22) 
PRODUCERS: Tim Palmer, Roland Orzaba), Alan Griffiths 
WRITERS: R. Orzaba), A. Griffiths 
PUBLISHERS: EMI-Virgin/Chrysalis Song., BMI 
Mercury 858498 (c/o PolyGram) (cassette single) 

Title track from act's current, gold-selling 
album skittles along with a world-beat fire. 
Modern-pop framework and jiggly rock 
guitars are steeped in alternative trends, 
which are starting to get a decent shake at 
top 40. To that end, well-conceived record, 
matched with the familiarity of Roland 
Orzabars voice, has more than a fighting 
chance at mainstream radio success. 

* 7669 Joy (3.33) 
PRODUCER: Kangol 
WRITERS: Kangol & the Kreators, Dynamite 
PUBLISHERS: Kang's Thang/Wilidesen. BMI; Big Trell, 
ASCAP 
Motown 1147 (c/o POD) (cassette single) 

On this chugging pop/funk jam, female 
vocal quartet brings to mind the early 
recordings of En Vogue. Time ranks 
notches above typical new jill fare, thanks 
to intelligent lyrics that explore the 
upbringing of young girl who finds beauty 
amid the pains of poverty. Added to the 
record's quality is Kangors radio-smart yet 
musically interesting production. In a fair 
world, this one will find a large audience. 
Cross your fingers. 

TONY GARCIA FEATURING LFL SUZY Turn The Beat 
Around (3;48) 
PRODUCERS: Tony Garcia, Mauro DeSantis 
WRITERS: P. Jackson, G. Jackson 
PUBLISHERS: Tony Garcia/Hit 8. Hold, ASCAP, Dunbar, 
BMI 
High Power/Wadock 2741 (cassette single) 

Freestyle chippie teams with remix-master 
Garcia for a sugary interpretation of the 
Vicki Sue Robinson disco nugget. The track 
stays fairly close to the original, with 
allowances for choir-style backing vocals 
and a funk-flavored organ solo during the 
break. Single from the album "Back To 
Dance" has a combo kiddieMovelty appeal 
that could find its way onto crossover radio 
stations. Contact: 212-807-6900. 

R&B 

HEAVY D. & THE BOYZ Got Me Waiting 14:40) 
PRODUCERS: Pete Rock, The Soul Brother 
WRITERS: P. Phillips, Heavy D 
PUBLISHERS: WB/Ness, Nitly, 8. Capone/EMJApril/Across 
110th Street/EZ-Duz It, ASCAP 
REMIXER: Alton "Wokie" Stewart 
Up(own/MCA 2970 (c/o Uni) (cassette single) 

Preview into the act's new "Nuttin' But 
Love" opus shows Mr. D. in super-fine 
lyrical form. Atop a head-bobbin' funk/ 
hip-hop groove, he gets all hot'n'sweaty 
about the girlie of his dreams. Track 
gains added muscle from an oh-so-soulful 
chorus that contrasts the rapped verses 
with smooth singing. Wildly infectious 
jam is an easy bet for instant urban radio 
approval, with top 40 following close 
behind. 

YASMEEN Fun Days (3:55) 
PRODUCER: Al Johnson 
WRITERS: S. Williams, Yasmeen 
PUBLISHER: Summer Lights, BMI 
Spy 01 (CD single) 

Silky voice from Sweet Honey In The 
Rock takes a solo spin with this unusual 
jazz/R&B tune. Yasmeen has a delightful 

presence, and is clearly more than up to 
the challenge of such a demanding 
arrangement. Too sophisticated for new 
jill swing tastes, single would work best 
on adult-focused urban stations. A tad 
more accessible is singer's rhythmic 
reading of Bob Dylan's "Knockin' On 
Heaven's Door." Contact: 212-343-1779. 

* JOE All Or Nothing (4,14) 
PRODUCER. Joe 
WRITERS: R. Miller, Joe, D.T. Gerrel) 
PUBLISHERS: Zomba Enterprises/Black Hand, ASCAP; 
D.T. Geffen 
Mercury 858211 (c/o PolyGram) (cassette single) 

Watch this suave vocalist build a larger, 
more ardent following once this slinky, 
downtempo pop/hip-hop ditty begins to 
circulate. Marriage of smooth and easy 
singing with quietly percussive groove is 
made in heaven, and equally viable in 
older and teen-skewed sectors. One more 
reason to check out Joe's lovely debut 
album, "Everything." 

WORL-A-GIRL No Gunshot (Put Down The Gun) 
12:51) 
PRODUCER: Andy Marvel 
WRITER not listed 
PUBLISHER. not listed 
Chaos/Columbia 77413 (cio Sony) (cassette single) 

At last, a girl-group with something a bit 
different goin' on. Quartet weaves 
dancehall toasting and urbanized 
vamping into a rugged hip-hop musical 
fabric. Topical words spouting the 
dangers of guns are effectively used here, 
with the act coming on hard and direct 
without hammering the listener over the 
head. An important one for youth-
oriented stations to play. 

COUNTRY 

▪ SAM MOORE & CONWAY TWITTY Rainy 

Night In Georgia ,5 ; 
PRODUCER: Don Was 
WRITER: T.J. White 
PUBLISHER: Combine/EMI-Blackwood 
MCA 52974 (cro Uni) (7-inch single) 

Twitty's last recording session yielded 
this first single from MCA's ambitious 
"Rhythm Country And Blues" album, 
and the great one more than holds his 
own alongside soul man Moore. A classic 
song delivered with relaxed assurance by 
a couple of masters. 

▪ LORRIE MORGAN My Night To Howl (3:34) 
PRODUCER: Richard Landis 
WRITERS: R. Giles, A. Roberts, C. Black 
PUBLISHERS: Great Cumberland/Diamond Struck, BMI; 
Hits Alright/Ciantro/Francis George, SESAC; Scramblers 
Knob/Five-Bar-B Sons, ASCAP 
8NA 62767 (c/o BMG) (7-inch single) 

The therapeutic benefit of cutting loose is 
the topic of discussion as Morgan 
unleashes her full feline fury against a 
driving beat, purring organ, and wah-
wah guitar. Another satisfying side from 
a singer who's on a roll. 

NEW & 
NOTEWORTHY 

MYSTERME Unsolved Mystemw (no timing listed) 
PRODUCER, riot listed 
WRITER. not listed 
PUBLISHER not listed 
Gee Street Independent 440579 (c/o ILS) (cassette 
single) 

Swaggering with what he calls a 
"straight-out Boogie Down Bronx 
style," rapper drops a bundle of clever, 
sharply phrased rhymes that are laced 
into a chugging, funk-flavored hip-hop 
foundation. Darting around slick 
scratching and ear-catching loops and 
samples, Mysterme displays the agility 
of a seasoned veteran. Contagious jam 
will likely benefit from its capacity to 
sate street purists, while flirting with 
discerning pop radio programmers. For 
added fun, be sure to check out flipside 
tracks, "Call Me Myster" and "Couldn't 
Get It Right." 

KEN MELLONS Lookin' In The Same Direction 
(2:45) 
PRODUCER: Jerry Cupit 
WRITERS: K. Mellons, D. Dodson, J. Melton 
PUBLISHERS: Cupit Memories/Ben Hall Music, ASCAP 
Epic 77390 (c/o Sony)17-inch single) 

This newcomer's honky-tonk singing style 
brings Merle, John Anderson, and especially 
Hank Jr. a little too instantly to mind. Maybe 
on his next outing we will find out whether 
Melons truly has a voice of his own. 

RICKY LYNN GREGG No Place Left To Go (no timing 
lis(ed) 
PRODUCER: Chuck Horard 
WRITERS: M. Marrow. T. Shaun°, K. Stegall 
PUBLISHERS: Marvin Marrow/Great CumherlancVDiamond 
Struck/In The Air/Warner-Tamerlare/Cayman Men, ASCAP/ 
SMI 
Liberty 79020 (c/o Genial (CD pone) 

It takes a special kind of singer to pull off one 
of these country tear jerkera, and although 
he knows how to fill up a dance floor, Gregg's 
singing just ain't that special. Back to the 
two-step drawing board. 

DANCE 

ROBIN S. I Want To Thank You 18:59) 
PRODUCERS: Junior Vasquez. Aten George. Fred McFarlane 
WRITER: rut listed 
PUBLISHER: not listed 
REMIXERS: David Morales, Junior Vasquez 
Big Beat 2075 (c/o Atlantic) 112-inch single) 

Thanks in large part to the eternally golden 
remix hand of David Morales, the voice 
behind the massive "Show Me Love" is 
poised to flood dancefloors again. Her solid 
rendition of this gospel-tinged disco 
evergreen is enhanced by Morales' savvy 
blend of grooves and slick synths. Junior 
Vasquez, the track's original co-producer, 
drops a couple of sturdy versions that are 
darker and geared more toward 
underground tastes. 

NERISSA Stars (6:21) 
PRODUCERS: Johan Brunkvist, Berry Candelano 
WRITERS: N. Veto, J. Brunkvist 
PUBLISHERS: Hittagehleart Pnnt/Johan Brunkvist, ASCAP 
REMIXERS: Todd Terry, David Anthony. Darryl James 
Active 5468 (c/o Atlantic) (12-inch single) 

After scoring a medium-sized dancefloor hit 
with "In The Rain," Nerissa gets closer 
enjoying the national breakout that she 
deserves. Her smoky alto is put to good use 
on this warmly optimistic pop/house track. A 
fluid, ongoing sax solo swirls in the 
background, while an insistent bassline 
carries Nerissa through the sing-along 
chorus. Record's hip quotient rises with the 
inclusion of remixes by Todd Terry, Darryl 
James, and David Anthony. Slammin'. 

I> INNER CITY Do Ya 17:37) 
PRODUCER: Kevin "Reese" Soon:terse 
WRITERS. K. Saunderson, P. Grey 
PUBLISHER not listed 
REMIXERS: Kevin "Reese" Saunderson. Claude Young, Sure Is 
Pure. Graeme Park, Chez Danner, Ron Trent, the Convnission. 
Carl Craig 
Columbia 77401 (c/o Sony) (12-inch single) 

Enduring dance duo makes the major-label 
switch to Columbia with this clicicin' house 
anthem. Singer Paris Grey is at her most 
spirited and engaging here, while partner 
Kevin Sawiderson lays an accessible groove. 
A double-pack of remixes takes the song 
through a garden variety of sounds, ranging 
from deep-trance to quasi-rave. Best of the 
batch are Sure Is Pure and Graerne Park's 
imaginative versions. 

JEFF JOHNSON Whenever You're lonely (5:5E0 
PRODUCERS: Ches Cox. Ron Hester 
WRITER- J. Johnson 
PUBLISHER: )ntertut, BMI 
Interhit 01 (12-inch single) 

Appealing hi-NRG up-and-comer follows last 
year's charming "One More Chance" with a 
sweet record that is far more interesting in 
both its song structure and production. Of the 
format-hopping remixes, the pure NRG 
version works best, casting Johnson's 
pleasant voice and the frothy chorus in a 
flattering light. Contact: 213-463-4898. 

SIR DANE Cane & Get My Love (no timing listed) 
PRODUCERS. Tyrone Payton, Gordon Nelson, Ace Mungin 
WRITERS: T. Payton, G Nelson 
PUBLISHERS: Paytone, ASCAP: Steven Keith, BMI 
REMIXERS 8.0 P., Tyrone Payton, Goren Nelson, Ace Mungin 
AceBeat 0010 (12-inch single) 

Sir Dane (aka Mark Sedane) spins into this 

rollicking house romp with loads of 
contagious energy and enough soul to suit 
the track's gritty bassline. Lots of 
attention will be paid to the good, trend-
conscious B.O.P. remixes, though more 
adventurous minds will find the "Sound 
Factory" version by Payton, Nelson, and 
Mungin a bit more satisfying. Contact: 
201-482-7936. 

AC 

be STANLEY JORDAN Bolero (4:39) 
PRODUCERS. Robert Kahn, Robert Zantay, Stanley Jordan 
WRITER M. Ravel 
PUBLISHER Theodore Presser Company, ASCAP 
Arista 2655 (c/o BMG) (cassette single) 

Jordan bravely takes on Ravel's timeless 
classic, transforming it into a shuffling 
pop/R&B affair. Open minds will love this 
one, especially as the arrangement builds 
to a quasi-rock guitar crescendo. The rest 
may prefer to stick with a more faithful 
orchestration. Still, Jordan gets points for 
fine playing and fearlessness. From his 
new album of the same name. 

ROCK TRACKS 

▪ NINE INCH NAILS March Of The Pigs (2:54) 
PRODUCERS: Nine Inch Nails 
WRITER: Nine Inch Nails 
PUBLISHER: not listed 
7VT/Interscope 95938 (c/o Atlantic) (CD single) 

First glimpse into NIN's third studio 
effort is the full-frontal assault you might 
expect it to be. Primal scream vocals 
punctuate a flurry of thrashing guitars and 
industrialized drum patterns. Soft pop 
piano/voice closure to song leaves you 
waiting for the other shoe to drop. This is 
the kind of rock'n'roll that makes even the 
coolest parents cringe ... what fun! 
Investigate the four additional tracks on 
the CD single—especially "All The Pigs, 
All Lined Up." 

YES The Calling 15:58) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Victors 5443 (c/o PLG) (CD promo) 

Venerable band returns with a lively 
rocker that has a shiny pop hook and 
seemingly countless layers of air-punchin' 
background vocals. Diehard fans will be 
happily served by the track's sprawling, 
art-rock tendencies, while everyone else at 
album rock radio will dig its fleshy blend 
of guitar acrobatics and keyboard 
noodling. Will add a nifty touch of drama 
to any station it graces. 

CHARLATANS Can't Get Out Of Bed (3:10) 
PRODUCER: Steve Hillage 
WRITERS: Blunt, Brookes, Burgess, Collins, Collins 
PUBLISHER: Warner Chappell Music 
Beggars Banquet 5450 (c/o Atlantic) (CD promo) 

Seventies-sounding, organ/guitar-based 
pop cruises along on a loping beat, adding 
falsetto harmonies for good measure. 
Sounds like a good bet for pop radio, 
though this dreamy, lazy-sounding cut will 
likely get most of its spins at modern rock. 

ELEANOR McEVOY Finding Myself Lost Again (3:58) 
PRODUCER: Pat Moran 
WRITER: E. McEvoy 
PUBLISHERS: EMI Blackwood Music/Blue Dandelion, BMI 
Geffen 4628 (CD promo) 

Not a heavyweight single, but perhaps 
more endearing because of that. Sounds 
here are rounded and smooth, with a 
melancholy melody drifting along, buoyed 
by McEvoy's rich, flexible vocal. A 
memorable cut, this one should sound good 
to adult alternative or even sophisticated 
AC listeners. 

EUGENIUS Blue Above The Rooftops (3:00) 
PRODUCER: Craig Leon 
WRITER: E. Kelly 
PUBLISHER: EMI Blackwood Music, BMI 
Atlantic 5449 (CD promo) 

Nothing new here for modern rock radio— 
some busy chords and dull, emotionless 
soloing atop them. Saving grace might 
have been the song's chorus and pleasant 
harmonies, but singer sounds so bored 
that his tedium might infect listeners. 

MELVINS Lizzy 14:421 
PRODUCERS Melvins 
WRITERS Me)vins 
PUBLISHERS. WB Music/Green Lantern Music/Prison 
Bride, ASCAP 
Atlantic 5429 (CD promo) 

Deceptively quiet, slow passages here are 
designed perhaps to make listeners turn 
it up—and get crushed by the inevitable 
louder bits. A bit too slow for most radio 
outlets, but an interesting piece in and of 
itself. Loyal fans will enjoy, and maybe 
Kurt Cobain's expressed fondness for 
band will stir additional interest. 

STABBING WESTWARD Nothing (3:57) 
PRODUCER. John Fryer 
WRITERS: C. Hall, S. Zechman 
PUBLISHERS: EMI Virgin Songs/Swinburne Songs, BMI 
Columbia 5647 (CD promo) 

Fierce attack of guitar and additional 
noise gives way to smooth vocal and 
popping bass, topped with singsong and 
distorted vocals. Noise here leans toward 
aggravating. 

COURSE OF EMPIRE Infested (4:09) 
PRODUCER: David Castell 
WRITERS: Course Of Empire 
PUBLISHER: BMI 
Zoo 14109 (CD promo) 

Thrash-oriented cut mixes in some 
rockabilly reverb for a neat mix of rock 
and punk. Not melody-heavy, but vocals 
are inviting and locomotive rhythm is 
fun. Might be interesting to hear song 
performed live. 

THE BIG F Mother Maly (3:31) 
PRODUCERS: Simon Hanhart, Ed Stasium, The Big F 
WRITERS: The Big F 
PUBLISHER: not listed 
KKK/Chrysalis 19798 (c/o ERG) (CD promo) 

Prayer-style lyric could be taken as 
something of a Gen X anthem, which 
alone will stir interest in this track. On 
one hand, band is in same vein as Gin 
Blossoms or Blind Melon, with some fine 
acoustic stuff paired with pretty slide 
guitar work; however, some serious 
oversinging also calls to mind a metal 
band that's picked up acoustic guitars 
with the idea of getting sensitive. 

RAP 

M.O.P. How About Some Hardcore 14:32) 
PRODUCER not listed 
WRITER not listed 
PUBLISHER not listed 
Select Street 021 (cassette single) 

If early buzz on this midtempo anthem is 
accurate, track is fast on the path to 
hitsville. This is hardly a surprise, given 
the fist-wavin' gang chants at the chorus, 
and rousing, soap-boxing verse rhymes. 
Single sticks to the brain upon impact, 
leaving you waiting for more from the 
intriguing new act. 

DA KING & I Tears (5:00) 
PRODUCER: Majesty 
WRITERS: I. Francois, R. Wiggins 
PUBLISHERS: Soul ShacWButter Jinx, BMI 
REMIXERS: Dallas Austin, Majesty 
Rowdy/Artsta 35028 (c/o BMG) (12-inch single) 

While everyone else is griping about 
crime and violence with clenched fists, 
this act displays a relatively even-
tempered, almost sensitive hand. 
Striking, memorable single could easily 
make the transition from deserved street 
props onto pop and urban radio. Go 
directly to Dallas Austin's smokin' 
remixes for a good balance between 
heavy beats and melody. 

KRACKED 125th Street (Mindin' My 
Bid'ness) (4:48) 
PRODUCERS: Kracked R.I.B.Z. 
WRITERS: J. Louis, R. Long 
PUBLISHERS: J. Louis/R. Long/Capitol Dome, ASCAP 
Life 9503 (CD single) 

Surrounded by plunking honky-tonk 
piano lines and poppin' funk beats, male 
act makes a fine first impression. Chewin' 
on amusing tales of chillin' with buds and 
ladies, act manages to jock and strut 
without straying into offensive territory. 
Fun record deserves to be heard at 
several radio formats. 

PICKS (>) : New releases with the greatest chart potential. CRITIC'S CHOICE (*I : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn, 37203, 
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CubeArt Charts Its Course In Music CD-ROM Field 
• BY MARILYN A. GILLEN 

NEW YORK—Veteran A& R execu-
tive George Daly and Dennis 
Erokan, president of BAM Publica-
tions and executive producer of the 
Bay Area Music Awards, or BAM-
MIES, have formed a multimedia 
company geared to the production 
of music-oriented CD-ROM titles. 
CubeArt Inc., based in Mill Val-

ley, Calif., hopes to have its first 
project out this year, Daly says, with 
about five releases targeted annu-
ally thereafter. 
"There are two kinds of projects 

we'll be doing," Daly says. "One is to 
take established artists and lay out 
their careers in an intimate way, 
along the lines of the Peter Gabriel 
disc, `Xplora,' that has a retrospec-
tive quality to it. We're just closing 
a deal with a label right now for a 
young but established act. 
"Our second aim, which probably 

CubeArt principals, from left, are 
Dennis Erokan, chairman; Mary Anne 
Schiavone, VP of administration; and 
George Daly, president. The Mill 
Valley, Calif., startup company is 
targeting the music CD-ROM market. 

is going to be primary in the end, is 
to create video artists, or video in-
teractive music artists," Daly adds. 
"We are in negotiations with a cou-
ple of very young, very hip acts now, 
brainstorming." 

CubeArt's debut project will come 
from the former arena, the "estab-
lished act" camp, he says, in collabo-
ration with the artist's label. He de-
clines to identify the artist yet, as 
the talks are ongoing. 

"I'm probably one of the few peo-
ple who sort of sits between the 
technology side and having worked 
intimately with record labels," Daly 
says. "So I'm in a good position to 
know how to deal with the labels on 
creating these types of deals." 

In addition to holding such posi-
tions during his career as head of 
A&R for BMG's Zoo Entertainment 
and Elektra Records, Daly took 
what he terms "a side trip" to work 
as a consultant to the U.S. Govern-
ment's COMSTAT Interactive Sat-
ellite Television Corp.; he also has 
consulted with the Smithsonian In-
stitution on interactive technology. 

"I've always felt there was some 
talent that was a little more visual 
than just musical," says Daly, whose 
signings have included the Cars and 
Green Jelly. "To me, it seemed like 
as I watched the technology slowly 
catch up to what we had been doing 
at COMSTAT and the level of inter-
est grow, I knew this was the right 

way to take the business." 
CubeArt's titles will be handled 

by "young, brilliant programmers," 
some of whom will be on staff but 
most of whom will be contracted on 
a per-project basis, Daly says. No 
distribution deal has been secured. 

"This arena is still in its infancy, 
but I can see where it is going to go," 
Daly says. "Just as people never 
thought they would sit in front of an 
Apple computer and make MIDI 
music or do hard-drive recording, 
people that never expected it are go-
ing to be expressing their art 
through CD-ROM. Artists inevita-
bly strive to increase the scope of 
their art, and they are inevitably go-
ing to look in this direction to do it." 

Philips Interactive Shuffles Exec Deck 
NEW YORK—Add a key arrival to a 
recent key departure at Philips Inter-
active Media, the multimedia software 
publishing unit of New York-based 
Philips Media. 
Bernie Luskin vacates his post at 

Philips Interactive Media in mid-
March for a spot as CEO of Jones In-
teractive Media, a division of 
Englewood, Colo.-based Jones Inter-
national that Luskin will shepherd into 
the software business, he says. The 
company's first such title is due out 
this year. 
Moving in this month, though not 

into Luskin's former role, is Stephen 
M. Race, who has been appointed to 
the position of senior VP of Philips In-
teractive Media, reporting to Philips 
Interactive Media Systems president 
John Hawkins. 

Philips Media has no plans at this 
time to replace Luskin, a company 
spokesperson says. 

Additionally, on March 1 Emiel Pe-
trone, most recently senior VP of mar-
keting, was named senior VP of Enter-

NEW a RELEASES 
MYST 

C'yanlBroderbund 
(Macintosh CD-ROM, $59.95) 

This brilliantly conceived adven-
ture begins with the image of a well-
worn book, set against a starry ex-
panse. Click on the tome, and it opens 
and takes you to a small, rocky island, 
where you find yourself standing all 
alone on the dock. 
There is a polished wooden hand-

rail beside stone steps that lead up-
ward. The granite path beneath your 
feet and the grove of trees ahead are 
rendered with vivid, photorealistic 
detail, and are made almost palpable 
by the warm light and intricate shad-
ows of a late afternoon. The wind 
blows with an unsettling howl, and 
the azure sea laps lazily against the 
dock, adding to the eerie verisimili-
tude of this strange, lonely world. 

You can explore the rest of the is-
land or walk uphill to the ornate li-
brary. passing by its marble pillars to 
enter a mahogany-paneled main 
room. Once there, you hunt for clues 
as to the fate of Atrus, a man of great 
powers who feared one of his sons 
was secretly betraying him. Open the 
volumes in the library, and they take 
you to fantastic worlds created by 
Altrus, shedding light on the intrigue 
and injustice surrounding him. 

In "Myst," there are no bad guys to 
shoot and you don't die if you make 
the wrong move. Rather, this is a cer-
ebral game that offers complex puz-
zles to solve and the opportunity to 
explore a fascinating imaginary uni-
verse. Users may find themselves 
spending hours checking out every 
remarkable nook, cranny, and alter-
nate reality of this compelling and ad-
dictive title. CHRIS McGOWAN 

tainment Acquisitions for Philips In-
teractive Media, a role in which he will 
oversee entertainment industry efforts 
for the company, including ongoing 
film studio and record company rela-
tions, guild agreements, and artist re-
lations. 

Race, who will be based in Philips' 
Los Angeles office, is responsible for 
directing Philips' sales and marketing 
activities for its interactive software ti-
tles in North America, according to 
Scott C. Marden, presidentICE0 of 
Philips Media. Philips publishes titles 
for a variety of different platforms, 
including CD-I. 
"Since Philips Media was estab-

lished last year, we have been taking 
steps toward becoming a leader in the 
industry, and Steve's appointment is a 
significant addition to this effort," 
Marden said. "I believe bringing Steve 
on board will both strengthen and cen-
tralize our efforts." 

Race began his interactive activity in 
the '80s with gamer Atari, where he 
served as VP of marketing and commu-
nications for its international division. 
He also has served as GM at footwear 
firm Reebok, and was a founder of toy 
maker Worlds Of Wonder. 
Most recently, Race served as a con-

sultant for a variety of clients, includ-
ing game company Sega of America, 
where he worked on the introduction of 
the "Sonic The Hedgehog" series. 

"Joining Philips Interactive will be 
like coming home for me, as I will be 
working in both hardware and soft-
ware—something I've enjoyed doing 
for over a decade," Race says of his 
new role. 

SYMBOL & MEANING 
Luskin describes his new role as "an 

opportunity I couldn't walk away 
from," though not without some part-
ing pangs. "Philips recruited me eight 
years ago to come in and work on CD-
I, which I did," he says. "And so my 
work here is essentially completed. We 
founded the company, we put Philips in 
the software business, we launched the 
first 200 titles. I think CD-I is coming 
along. The fact that they've got 350,000 
players sold around the world now is 
bringing it close to critical mass, with 
the amount of software increasing and 
the quality of software increasing so 

significantly. 
"Of course, you can't be at a place 

that starts from a napkin in a restau-
rant in Washington, D.C., and builds it-
self into one of the most visible com-
panies in terms of programming in the 
world, and not have separation anxie-
ties and sentimental feelings," he adds. 
"But my life has always been one of 
looking ahead, so that's what I'm do-
ing—I'm looking for the horizon." 
Luskin says that, from Jones' point 

of view, his appointment serves two 
distinct purposes. "One is, I am coming 
in and I am going to do 1.vork in a num-
ber of different areas," Luskin says. 
'The second is, I am a symbol in terms 
of Jones' declaration that they are go-
ing to be in the interactive business 
along with everybody else." 
Jones International, wholly owned 

by founder Glenn R. Jones, is the cor-
porate parent of 17 subsidiaries in the 
telecommunications industry, primar-
ily related to cable television (it is one 
of the 10 largest cable operators in the 
country). Jones also founded and runs 
the TV-based Mind Extension Univer-
sity, an undertaking dear to the heart 
of Luskin, a former college president 
who has been involved in educational 
endeavors throughout his career. Lus-
kin will be vice chairman of the univer-
sity. 

In his key role at Jones Interactive, 
Luskin will oversee areas including 
networks and channels, including the 
technical, or tool applications, of get-
ting interactive video from servers at a 
distance; the development of the actual 
networks; and the development of the 
cable channels, which will include a 
health channel, a language channel, 
and others. 
"Then we are going to go into the 

software business and develop package 
software," Luskin adds. 'We are going 
to focus on the educational market-
place, but we may do some games, too. 
There will be a variety of programs." 
The first title from the new software 

business will be a version of the "Jones 
Dictionary Of Cable Television Termi-
nology," written by Glenn Jones. 
"So now, we have all the marbles in 

place," Luskin says, "and this kind of 
fills out the plan for the interactive fu-
ture at Jones." 

MARILYN A. GILLEN 

Paramount Deal 
All Bundled Up 
PARAMOUNT INTERACTIVE, based 
in Palo Alto, Calif., has formed an 
exclusive partnership with Inter-
play Productions for all North 
American OEM sales, including 
bundling, sublicensing, and compi-
lations. 

Interplay is a software publisher 
and distributor, as well as a lead-
ing "bundler." "Bundling" refers to 
the packaging of software titles 
with hardware; it remains one of 
the key distribution mechanisms 
for computer-based software. 
Among the Paramount titles 

scheduled to be included in the 
bundling packages are "Busy-
town," "Lenny's MusicToons," and 
"Rock, Rap 'N Roll." Two new pro-
grams based on Paramount TV se-
ries—"Star Trek, Deep Space 
Nine: The Hunt" and "Viper"—are 
future bundling options. 
"Adding these titles to those of 

our other software partners makes 
Interplay the perfect place for one-
stop shopping for manufacturers 
seeking bundling titles," says In-
terplay VP Dick Lehrberg. 

STARTING THIS MONTH, you can 
buy a dream home for $59.95. A 
catch? Well, yeah, OK, it's a virtual 
home. "The Life Stage: Virtual 
House," developed by software 
company Micro Cabin for the 3D0 

platform and marketed by Pana-
sonic, allows users to design and 
decorate their visions of the per-
fect home—from room color, 
shape, and size to carpeting, appli-
ances, and tableware, using realis-
tic graphics and a slate of hun-
dreds of options. Once the home 
has been designed, the creator can 
"tour" the space, turning lights on 
and off and checking out details. 
Panasonic envisions the program 
as a potential starting point for 
professional architects and inte-
rior decorators, or a guide for real-
tors. But don't rule out amateurs 
with only $59.95 and an American 
dream. 

COMPTONS NEWMEDIA is taking an 
aggressive new pricing approach to 
its flagship product, "Compton's In-
teractive Encyclopedia," setting a 
retail price point of $149.95 instead 
of the former $395 suggested retail. 
The new pricing structure re-

places Compton's "upgrade and 
switch" pricing promotion, which al-
lowed consumers who traded in 
competing electronic encyclopedias 
to buy Compton's version for $149. 
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TU IIS 

By Seth Goldstein 

PUSHING HVEN: VSDA and 
Promotional Concept Group re-
main mum about the budget cas-
sette program we revealed last 
week (Billboard, March 5), but 
some suppliers approached for ti-
tles did share their thoughts—and 
details of the "home video enter-
tainment network" proposal. 
According to the prospectus, 

Promotional Concept will deliver 
an in-store display of 10-12 cur-
rent titles, available as a 120-piece 
display pack. Consumers can pur-
chase any of these cassettes "at a 
special price, provided they rent 
two or purchase one other video 
selection(s) from participating stu-
dios." HVEN is designed to 
heighten consumer awareness, 
build store traffic, and increase 
revenues in both categories. 

Will it work? First and fore-
most, VSDA and Promotional 
Concept need movies. While 
HVEN draws positive responses, 
as yet there are no titles, orders, 
or ship dates. 
"We're interested in participat-

ing," says LIVE Home Video sales 
and marketing VP Jeff Fink, who 
is researching "the kind of titles 
we could provide." However, 
LIVE hasn't been presented "with 
any specifics, and no exact titles 
were discussed" during the 
HVEN presentation. 
The prospectus does outline the 

steps needed to launch the pro-
gram, one of which might cause 
some rumblings at retail. After se-
curing sell-through titles "from 
major suppliers," VSDA and Pro-
motional Concept will have them 
dubbed in extended play. Video 
dealers have avoided EP because 
they consider the audio and video 
playback quality to be markedly 
inferior to the SP mode. 

Retailers who consider stand-
ard play as a sales advantage 
might be loath to join EP-buying 
general merchants, including su-
permarkets. Many of the latter 
are regular customers of Promo-
tional Concept, which is expected 
to sell them excess HVEN inven-
tory. 
Terms of the deal give Promo-

tional Concept responsibility for 
licensing titles, duplication, sup-
port materials, enlisting distribu-
tors to solicit orders, invoice and 
administrative functions, and roy-

(Continued on page 62) 

Niche Video Labels Thrive In U.K. 
Reality, Instructional Titles Lead Boom 
• BY PETER DEAN 

LONDON—Alleged film footage of 
Adolf Hitler's body, videos of real-life 
police car chases. rare '70s European 
horror flicks, previously unseen 
glimpses of Charlie Chaplin and 
Buster Keaton "backstage," and Ja-
panese animation are all carving valu-
able and interesting niches for them-
selves within the mature U.K. sell-
through scene. 
With instructional titles exercising 

ever-greater strength among main-
stream suppliers, entrepreneurs are 
searching out the odd and the unusual 
to gain retail representation. Al-
though the public's fancy is fickle, 
Britons are buying, and thus far the 
strategy is working for several new 
ventures. 

Currently the U.K.'s second-best-
selling video, "Police Stop!" is an ex-
ample of a new cottage industry that 
has sprung up over the past 12 
months and has seen a dozen new 
niche labels set up as specialty pur-
veyors. 

"Police Stop!" is a compilation of 
real-life police pursuits, using hand-
held camcorders from helicopters, 
cars, and fixed sites at busy motor-
way junctions. Labyrinth Video has 
driven off with all the loot from the in-
expensively compiled yids, racking up 
an impressive 100,000 units at 10.99 
pounds each (approximately $15). Re-
tailer HMV's Oxford Street site in 
central London reports 90 units sold 
per day. 

Labyrinth Video managing direc-
tor David Finch attributes the title's 
success to extensive research and a 
bit of luck. The U.K. scene often is 
driven by novelty purchases: what 

does hold firm, however, is that spe-
cialty video is growing apace, says 
Finch. 
"Last year, video recovered from 

the shortfall created by computer 
games in 1992," he says. "I think the 
public is aware more now that video 
offers a range to suit all tastes." 

Finch believes there has been a 
snowball effect of people getting used 
to specialty cassettes. Book and video 
clubs have responded. Labyrinth sells 
50% through traditional retail outlets 
and 50% through direct-mail outlets 
like the Good Book Guide, Redhouse 
Books, and Readers Digest, and also 
through new avenues like the QVC 
shopping channel. 

"It's a question of doing the re-
search first, and then buying the ti-
tle," Finch says. "We don't buy pack-
ages, either; it's strictly buying what 
we can sell." 

Seventy percent of the sell-through 
business in the U.K. is gift-oriented, 
but purchasers of niche product tend 
to buy for themselves. Retail chains 
interested in turning sell-through 
into a yearlong business are jumping 
at the chance to set up promotions 
during the summer and spring, when 
sales (as opposed to rentals) tradi-
tionally hibernate. 
Mike Preece, managing director of 

Japanese animation label Manga 
Video, believes that the summer 
months are his best. 
"Our sales actually dipped over the 

Christmas period because where 
most videos are gift-purchased, ours 
tend to be self-purchased, and we've 
had particular interest from the re-
tailers as a result." 
The success and growth of the Ja-

pa nima tion craze has taken even 

Does Video Rights have real Hitler footage? Only the Russians know. 

Preece by surprise. "Akira," its top-
selling video, has now topped 75,000 
units at 12.99 pounds ($15). New titles 
tend to ship in small quantities of 
9,000-10,000 tapes, then turn into 
healthy catalog items. It's another 
reason why retailers are courting 
these new niche labels for exclusive 
distribution and sales windows by of-
fering in-store branding and dedi-
cated sections. 

Preece reports particularly good 
sales through music-oriented re-
tailers Our Price, HMV, Virgin, and 
Tower Records. Smaller chains like 
Sam Goody and Andy's Records are 
being even more accommodating in 
an effort to create their own niches 
for niche programming. 
Sam Goody, which has focused on 

Manga Video as a strong genre, had 
four of that label's titles in its top 10 
over Christmas. 
"These particular retailers are 

moving into specialist areas because 
they're also looking for niches, in or-
der to compete against the [major 
chains] like Our Price," says Preece. 
Manga also has just secured distil-

(Continued on page 59) 

HMG Expands 
Duping Capacity 
With CD-ROM 

II BY SETH GOLDSTEIN 

NEW YORK—CD replication and 
video duplicating aren't normally 
found under the same roof. They 
are, however, at Hauppauge Manu-
facturing Group in Hauppauge, 
N.Y. It wants to leave no format un-
covered in the increasingly complex 
world of home entertainment. 
HMG, which graduated from au-

dio to video dubbing in the mid-'80s, 
recently added CD and is now in the 
midst of building CD-ROM output 
into its capacity. Video CD—full 
motion video on a five-inch disc—is 
a possibility. "We won't be there 
right now," says sales and market-
ing VP Brian Wilson, but he thinks 
it's coming. HMG already has 
strong indications that some of its 
customers are moving in the direc-
tion of multimedia. 
Demand, though, is only simmer-

ing at present. "For all the hype you 
(Continued on page 58) 

SWEET 
DREAMS. 

Give your customers the stuff that dreams are made of. 
Playboy's Night Dreams. They'll love this seductive series, 

and you'll love the sweet profits. 
1994 Playboy. All Rights Reserved. 
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FIRST TIME ON VIDEO THIS APRIL! 

THE INN TWE 
SIXTH 'HAPPINESS 
A GREAT CLASSIC FEATURING INGRID BERGMAN! 

"Spectacularly...acted and directed," (Variety) this true 
story of passion and courage stars INGRID BERGMAN 
as a modern day missionary who saved 100 homeless 
children in the Sino-Japanese War. 
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.4. PERFECT Si".• FOR RENTAL 
,'•-i OR SELL -• 

e,41e 4 THROUGH! 
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CATALOG #11711 

DEALER ORDER HATE: MARCH II, 1994t STREET HATE: APRIL b, 
Twentieth Century Fox Presents 

A OnemaScope' Picture Starring INGRID BERGMAN CURT JURGENS ROBERT DO \ .1I 

in A Buddv Adler Production TIIE INN OF THE SIXTH HAPPINESS 
Directed by MARK ROBSON COLOR BY DELUXE 

Screenplay by ISOBEI. LENNART - 
Based on the Book The Small Woman" by Alan Burgess 

101 A 0 Renewed 1.56 Twifinetli Cenlurs Fos Film torpor:Moo Rights iteNemd. 
e:•.) PAR Twentieth femurs Fos Film Corporation. 

524 98 C.anada. l• Canadian DeanNitor Order Ihne C1991 Fos% ideo. Inc. laghts Reured. Fox% mien. 
"MIDI° CL.V.SIC and the 105 wonlmarks and hers are trackman., of Titi•miedi t".entim• Fos Film Corporation 
Academy:Ward` e. the registered trademark and senee marked the Uadenn of Motion Winn. 1rts and Science. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

;',-, -1: 

2 e., 

1 I 22 
* * * No. 1 * * * 

ALADDIN Walt Disney Home Video 1662 Animated 1992 G 24.99 
2 2 16 PLAYBOY CELEBRITY CENTERFOLD: Playboy Home Video 

Dian Parkinson DIAN PARKINSON Uni Dist. Corp. PBV0739 1993 NR 19.95 

3 4 3 UNFORGIVEN Warner Bros. Inc. Clint Eastwood 
Warner Home Video 12531 Gene Hackman 1992 R 19.98 

4 3 14 Inc .Bros. 
FREE WILLY Warne Jason James Richter 

Warner Home Video 18000 1993 PG 24.96 

5 5 194 PINOCCHIO• Walt Disney Home Video 239 Animated 1940 G 24.99 

6 8 15 PLAYBOY 1994 VIDEO PLAYMATE Playboy Home Video 
CALENDAR Uni Dist. Corp. PBV0744 Various Artists 1993 NR 19.95 

7 6 13 THE BODYGUARD Warner Bros. Inc. Kevin Costner 
Warner Home Video 12591 Whitney Houston 1992 R 19.98 

8 NEW > THE SECRET GARDEN Warner Bros. Inc. Kate Maberly 
Warner Home Video 19000 Andrew Knott 1993 G 24.96 

9 9 70 BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 G 24.99 

10 13 3 
PENTHOUSE: 25TH ANNIVERSARY Penthouse Video 

Various Artists SWIMSUIT VIDEO A*Vision Entertainment 50549 1994 NR 19 95 

11 7 4 Gary Oldman BRAM STOKER'S DRACULA Columbia TriStar Home Video 51413-5 
Anthony Hopkins 1992 R 19.95 

12 11 6 THE REN & STIMPY SHOW: ON DUTY Nickelodeon Animated Sony Wonder LV492I5 1994 NR 14.98 

13 14 28 
HOMEWARD BOUND: THE Walt Disney Home Video 1801 Michael J. Fox 
INCREDIBLE JOURNEY Don Ameche 1993 G 22.99 

14 12 5 LET'S PRETEND WITH BARNEY The Lyons Group 2000 Various Artists 1994 NR 14.95 

15 17 13 
MICHAEL JACKSON: DANGEROUS-
THE SHORT FILMS Epic Music Video 19V49164 Michael Jackson 1993 NR 19.98 

16 10 37 GHOST Paramount Pictures Patrick Swayze 
Paramount Home Video 32004 Demi Moore 1990 PG-I3 14.95 

17 16 17 DENNIS THE MENACE Warner Bros. Inc. Mason Gamble 
Warner Home Video 17000 Walter Matthau 1993 PG 24.96 

18 19 3 THE ADDAMS FAMILY Paramount Pictures Anjelica Huston 
Paramount Home Video 32689 Raul Julia 1991 PG-I3 14.95 

19 15 6 MIGHTY MORPHIN: VOL. 1-DAY OF Saban Entertainment 
Various Artists THE DUMPSTER PolyGram Video 4400881193 1993 NR 995 

20 22 3 A FEW GOOD MEN Columbia TriStar Home Video 27893 Tom Cruise 
Jack Nicholson 1992 R 19 95 

21 18 17 CHARLOTTE'S WEB Hanna-Barbera Prod. Inc. Animated Paramount Home Video 8099 1973 G 14.95 

22 23 18 PENTHOUSE: THE GIRLS OF Penthouse Video 
Various Artists PENTHOUSE-VOL. 2 A*Vision Entertainment 50426-3 1993 NR 19.95 

23 20 15 PLAYBOY: HOW TO REAWAKEN Playboy Home Video 
YOUR SEXUAL POWERS Uni Dist. Corp. PBV0746 Various Artists 1993 NR 29.95 

24 30 7 MIGHTY MORPHIN: VOL. 5-HAPPY Saban Entertainment 
Various Artists BIRTHDAY, ZACK PolyGram Video 4400881 1 13 1993 NR 9.95 

25 24 6 SUPER MODELS GO WILD Peach Home Video 
Various Artists Uni Dist. Corp. PCH7002 1994 NR 9.95 

26 26 25 REN & STIMPY: THE CLASSICS Nickelodeon Animated 
Sony Wonder LV49200 1993 NR 14 98 

27 RE-ENTRY MIGHTY MORPHIN: VOL. 3-HIGH Saban Entertainment 
Various Artists FIVE PolyGram Video 4400881233 1993 NR 9.95 

28 21 7 BAD GOLF MADE EASIER ABC Video 45003 Leslie Nielsen 1993 NR 19.98 

29 29 40 WAYNE'S WORLD Paramount Pictures Mike Myers 
Paramount Home Video 32706 Dana Carvey 1992 PG-13 14.95 

30 25 2 UNTAMED HEART MGM/UA Home Video M204549 Christian Slater 
Marisa Tomei 

1993 PG-13 19.98 

31 28 31 HOME ALONE 2 FoxVideo 1989 Macaulay Culkin 
Joe Pesci 1992 PG 24.98 

32 39 6 MIGHTY MORPHIN: VOL. 2-FOOD Saban Entertainment 
Various Artists FIGHT PolyGram Video 4400881213 1993 NR 9.95 

33 NEW > SPEED RACER: THE MOVIE Family Home Entertainment 27505 Animated 1993 NR 19 98 

34 RE-ENTRY MIGHTY MORPHIN: VOL. 4-NO Saban Entertainment 
Various Artists CLOWNING AROUND PolyGram Video 4400881 133 1993 NR 9.95 

35 32 48 COUNTRY LINE DANCING Quality Video, Inc. 60053 Diane Homer 1992 NR 9.99 

36 27 3 SINGLES Warner Bros. Inc. Campbell Scott 
Warner Home Video 12410 Bridget Fonda 1992 PG-I3 19.98 

37 NEw lib DREAM THEATER: IMAGES AND 
WORDS A*Vision Entertainment 50537-3 Dream Theater 1993 NR 16.98 

38 NEW > HOWARDS END Merchant Ivory Productions Emma Thompson 
Columbia TriStar Home Video 26733 Anthony Hopkins 1992 PG 19.95 

39 36 4 THE LOVER MGM/UA Home Video M 102935 Jane March 1993 NR 19.98 

40 

_ 

34 5 ABS OF STEEL WITH TAMILEE WEBB The Maier Group TMG132 Tamilee Webb 1992 NR 9.99 

• RIAA gold cert. for sales of 50.000 units or $1 million in sales at suggested retail. • RIAA platinum cert, for sales of 100,000 units or $2 million in sales at 
suggested retail. •ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 
units and $1 million at suggested retail for nontheatrical titles. OITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million 
at retail for theatrically released programs, and of at least. 50,000 units and $2 million at suggested retail for nontheatrical titles. e 1994, Billboard/BPI Communications. 
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Home Video 1 

Best-Of Carson, 
Letterman Vids 
Due In Spring 
LOS ANGELES—For more than 
10 years, Johnny Carson and David 
Letterman were back-to-back on 
NBC. This spring they'll be side-by-
side on retail shelves. 
Buena Vista Home Video will re-

lease a four-volume collection of 
Johnny Carson's finest hours, while 
GoodTimes Home Video ships six 
tapes from the recently acquired 
"Late Night With David Letter-
man," the host's old NBC show. 
The Buena Vista collection, called 

"Johnny Carson: His Favorite Mo-
ments From The Tonight Show," 
was personally selected Carson and 
spans his 30-year reign as the king 
of late-night talk. It's a one-shot 
deal: No extensions to the line are 
planned. Street date is May 27 at a 
suggested list of $14.99. Buena Vista 
will follow later this year with a 
four-cassette collector's edition, pri-
ced at $59.99. 

Titles in both series will be 
themed either by decade, in Car-
son's case, or by regular program 
segments featured on "Letterman." 
Three Carson volumes will in-

clude guest performances and skits 
from 1960 through 1990. Carson's fi-
nal show, which aired May 22, 1992, 
is included in its entirety as a sepa-
rate tape. Running times are 45-60 
minutes. 
The Letterman videos will carry 

the themes "Stupid Pet Tricks," 
"Stupid Human Tricks," and "Late 
Night's Top Ten Lists." Celebrity 
interviews will be interspersed be-
tween the segments. 
GoodTimes begins shipping the 

45-minute, $20 cassettes to stores in 
late April, based on a deal struck 
several months ago with rights 
owner NBC Enterprises. The Car-
son show is owned by Carson Pro-
ductions. 

EILEEN FITZPATRICK 

FREE 
(Advice) 

HOW DO YOU 

MAKE YOUR CLASSIFIED 

AD PAY? 

By running it consistently 
— consecutive weeks — 
for impact!' Rarely does a 
prospective customer reply to 
an ad the very first time it 
appears. Therefore, make sure 
you are in the right place when 
that customer is ready to buy. 
Remember, the very week 
he or she is ready, your 
advertisement should be in 
POSITION. Stay ALIVE and 
SATISFIED with an ACTIVE 
CLASSIFIED' 

TOLL FREE 
1-800-223-7524 

or 
212-536-5174 

FAX 212-536-5055 

Larger 
han Life 

'Superior Standard Play Duplication 
'Eight Legendary Movies 
'Electrifying Digital Color 

48 Piece Merchandiser 
With John Wayne Standee 

'.22/ 

THE FIGHTING KENTUCKIAN 
VHS 1127 

FLYING TIGERS 
VHS 1378 

RIO GRANDE 
VHS 3453 

WAKE OF THE RED WITCH 
VHS 4430 

MERCHANDISER SPECS 
(Also converts to a 24 Piece 
counter display ) 
Height: 60" 
Base: 13x18" 
Holds 48 Cassettes 
16 Facings 
John Wayne Figure: 72' 
Shipping Weight: Approx. 32 Lbs. 

VHS 5640 $479.04* 

'Prices may vary in Cana 

Repub . 

DARK COMMAND 
VHS 0882 

THE FIGHTING SEABEES 
VHS 1268 

IN OLD CALIFORNIA 
\if-iS 1974 

SANDS OF IWO JIMA 
VHS 3552 

• • 

on. All Rights Reserved. 

Excluslvel Der 14public Pictures 

rte. ,rs and 
in ev  Inserts e 
,ros ry s. cassette 

Prwrloti a., eight ti ng tles. 
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1r- eme Video 

HMG EXPANDS DUPING 
(Continued from page 55) 

The only way for 
Dad to tee off id 

with the 1 
PGA Champions. 
All 75 of them. 

CBS' Jim Nantz chronicles all 75 years of the 
PGA Championship in this unique collector's 
edition. From the first ever filmed PGA 
Championship in 1916 to the captivating 
sudden death playoff in 1993, this video shows 
the victories of golf's greatest legends: Nicklaus, 
Daly, Norman, Trevino, Azinger, Hagen, Sarazen, 
Nelson, Snead, Hogan, Player and many others. 
It can only be found here, exclusive footage and 
interviews with past champions — 75 years of 
PGA history in the making. Golf doesn't get 
any better than this. 

Great Champions, Great Moments 

el% Exclusive to video, exciting history-making 
footage. 

PGA 
11% A "Colleccor's Edition" at a Father's Day 

gift-giving price. 

ell4 A classic addition'to any golf fáWscollectioq. stry,„' 

'each • 

Prebook Date: April 5, 1994 
Street Date: April 20 1994 

I. 

App. tri 

, 

PGA   
.e. 

--- ilom i V101 o I isvi-Xiomr Ex-rrxrfiker 
- _ ._ 

!-  _ .... I. . - # • "Suggeded rel prise. 

1 .• .'1111111"710 dir , Pr, • slightls Inehet n Canada. 
%salable in VHS. 

\ r ts",r1. and .D. c.,,le r) I9q4 Turner Rioarkasting tissiem, Ins 
%II Rieln. Re...1,d ( .entem r 19‘).1 PliA id .1inerir a. 111 Rights Reserved. 

_Joliet& ,iser-
let, 

hear, volume isn't something that com-
mands respect," notes Wilson, who nev-
ertheless looks forward to the start of 
a CD-ROM "push" in the first quarter. 
Home video, meanwhile, provides 

the cash flow needed to support new 
ventures. HMG doesn't compete in the 
same Hollywood league as Rank Video 
Services America and Technicolor 
Video Services, but the company has 
benefited mightily from PolyGram 
Video's expansion into movies, starting 
with "Posse" and "Kalifornia." The fea-
tures are HMG's first since the titles 
it duplicated for MGM/UA Home En-
tertainment. 
The "politics of [Giancarlo] Paretti," 

who nearly mismanaged MGM/UA into 
oblivion before giving up ownership, 
ended that arrangement in 1990, Wil-
son recalls. HMG itself has been part 
of a top-to-bottom corporate restruc-
turing, which made the duplicator the 
operating division of publicly held 
HMG Digital Technologies. 
Begun as a follow-on to its audio 

business, Hauppauge Manufacturing 
dubs music videos for PolyGram, Sony, 
and BMG's RCA label, and has devel-
oped a variety of support services that 
Wilson says "have taken us afield" into 
promotional videos for cars, pharma-
ceuticals, and the like. Much of HMG's 
growth is in extended-play c>w,settes, 
generated by a battery of Sony high-
speed Sprinters, doubling from four to 
eight this year. "Many of the major 
products we're bidding for are EP," 
Wilson notes. 

PolyGram, which doesn't use EP, is 
probably his biggest single customer in 
any tape format and a major contribu-
tor to video's 65% share of HMG reve-
nues. HMG has cranked out millions of 
copies of the X-Men and Power Ranger 
series, both "very, very strong sellers," 
he says. 
The company is also dubbing re-

spectable numbers for ABC Home 
Video and Major League Baseball, an 
assignment it shares with West Coast 
Video Duplicating; Orion Home Video 
handles all MLBB distribution. Antici-
pating a strong sell-through market, 
Wilson predicts HMG will double cas-
sette output to 20 million in 1994. 
Music video has tailed off, however. 

The hot genre of 10 years ago, thanks 
to Michael Jackson, longform block-
buster rapidly declined from New Kids 
On The Block's million-unit sellers to 
the occasional success of less than half 
that number. "There is still significant 
demand," says Wilson, "but it doesn't 
happen very often." HMG had con-
vinced itself otherwise, just like every-
one else. He adds ruefully, "We were 
certainly deceived for a while." 
While sanguine about video's pros-

pects, Wilson worries that dubbing ca-
pacity is forcing down prices and fur-
ther shrinking profits already hurt by 
slim EP margins. Drawing an airline 
analogy, he says, "There are too many 
super-saver fares going around." 
HMG's multimedia plans are an at-
tempt to fly a more profitable route. 

FOR THE RECORD 
Contrary to a report in the Feb. 5 
issue, HBO Video has not licensed 
"A Bronx Tale" for use in Rentrales 
pay-per-transaction system. 
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Home Vic711 

Video Concerns Drive PolyGram Purchase 
PARIS—Home video played a major 
role in PolyGram's acquisition of 100% 
of Societe Paneuropeene. The deal 
makes the company the third-largest 
movie distributor in France, after Gau-
mont and UGC, according to Jose 
Covo, president of PolyGram Audiovi-
suel. 
With a provisional program of 17 re-

leases for 1994, Paneuropeene will dis-
tribute PolyGram Group movies while 
seeking to acquire new international 
productions. Paneuropeene has al-
ready acquired distribution rights to 
the new Francois Dupeyron thriller 

"La Machine," starring Gerard Depar-
dieu, which is due for release at the end 
of this year. 
"We are in the process of building a 

multimedia European distribution net-
work," says Covo. "It is important to 
expand our film distribution opera-
tions, because box office success is the 
key to the successful exploitation of 
films in other media—not least video, 
which accounted for 70% of our total 
revenue last year of 300 million francs 
($50 million). 
"We intend to increase our activities 

in the video sector—bearing in mind 

that income from video sales and rental 
in France has increased seven-fold 
since 1980." 
Covo says that PolyGram also will 

aid in the launch of features on video 
CD, including "Les Nuits Fauves," 
which has been seen by more than 1 
million moviegoers, and music pro-
grams featuring French stars such as 
Serge Gainsbourg and Johnny Hally-
day. 

Since the Philips system was 
launched in 1992, CDI player penetra-
tion in France has reached 35,000. 

PHILLIPE CROCQ 

NICHE VIDEO LABELS THRIVE IN U.K. 
(Continued from page  

bution through computer games 
stores. At Games Limited, Manga is 
the only video label stocked; at all 70 
Future Zone stores, Manga has 48-
unit stand-alone dumper bins. The la-
bel is set to expand into continental 
Europe this summer in a joint distri-
bution deal with Virgin International. 

Preece says niche video labels are 
succeeding now because of genera-
tional and economic trends. 

"If you think about it, the kids who 
were 7 or 8 when video first came out 
are now 17 or 18. They've had video 
all their lives, and as interests de-
velop, they're looking to video to en-
lighten them. It's also a question of 
economics. If you're in video seri-
ously, you can't realistically compete 
with the majors. You have to look for 
other angles, niches where you can fit 
in." 
Video Rights Limited, which has 

launched a series of previously un-
seen Soviet documentaries, says it 
found a wealth of rare material sim-
ply by applying to SovExpert and 
asking to see any archive war footage 
it might hold. 

It received film cans unopened 
since the '50s, when the documenta-
ries were made. Video Rights manag-
ing director Tim Milson says the Sovi-
ets secured rare German archival 
footage, including home movies from 
Hitler and Goebbels' private collec-
tions. In one Video Rights release, 
"Hitler Kaput," Soviet soldiers enter-
ing the Berlin bunker discover Goeb-

7111/ Li / 17[571r1,_ 
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Big Mac Attack. Suncoast Motion 
Picture Co. doesn't say where you 
shouldn't buy movies, but the 
hamburger is a pretty meaty hint. 
McDonald's, as the whole video world 
knows, last fall offered four Paramount 
titles at $5.99 each with a food purchase. 
Retailers were fighting mad over the 
promotion, but Suncoast and others 
decided to stock the same titles, re-
marketed by the studio, rather than 
forego the sales opportunity. Half a bun 
is better than none. 

bels' dead family and a body that 
closely resembles Hitler. 

"It's an extraordinary piece of film. 
It could be Russian soldiers playing 
about with a dead body, but if it really 
is Adolf Hitler, I've come across a 
very important piece of film," Milsom 
says. 
Video Rights sells its archive titles 

to educational establishments and 
military collectors. Finding the audi-
ence takes time, but once the link be-
tween the customer and label has 
been established, there is a loyalty 
one only finds with highly specialized 
genres. 

"It takes time to break even on 
these titles, but they're consistent 
sellers, selling 50-100 [units] a 
month," Milsom says, at 14.99 pounds 
($22.50) each. Asked how he managed 
to persuaded SovExpert to part with 
the rights, Milsom says, "No one had 
ever asked the question before." 
Video Rights plans to distribute 

"Scorched Earth," a Chinese docu-
mentary about the invasion of Man-
churia, and "Crusade In Europe," 
which follows Gen. Dwight Eisenh-
ower's book of the same name and has 
remained unseen since its appeared 
on American television in the 1950s. 
Perhaps influenced by this success, 

Connoisseur Video—the label owned 
jointly by the British Film Institute 
and Paris-based Argos Films—will 
launch Academy, a label dedicated to 
documentaries. Included are two 
about the lives of Charlie Chaplin and 
Buster Keaton, as well as a series by 
film essayist Chris Marker. 
An even bigger niche-label success 

story has been Redemption Video, 
which specializes in obscure Euro-
pean horror movies, all with a sexual 
bent. Redemption does have classics 
like "M," "Nosferatu," and "The Cab-
inet of Dr. Caligari" in its catalog, but 
most of the features are little-known 
underground cult favorites such as 
"Killer Nun," "La Vampire Nue," and 
"Flavia La Monaca Musulmana." 
Managing director Nigel Wingrove, 

who calls his films "erotic sleaze," runs 
the label from his Soho flat, using a 
self-published magazine called Re-
deemer to publicize the videos and 
build up a mailing list. Articles dwell on 
"regal rotters, fulsome, fanged up SS 
frauleins, and undercover Gestapo 
sluts!" The circulation is international, 
with Tower recently taking 1,000 co-
pies for U.S. distribution. 
Wingrove acquired the mailing list of 

a specialist erotic book publisher, 
launched the magazine, and then 
bought video rights to live little-known 

cult horror titles with 13,000 pounds 
($19,500) of the subscription money. 

In just 12 months, Redemption 
earned a 10-foot section in 50 key HMV 
stores. The chain has recently re-
quested customized headers and post-
ers. Pat Wright, manager of HMV's 
Oxford Street branch, says the deci-
sion was made in line with the chain's 
policy of embracing new concepts and 
sectioning off the videos most re-
quested by customers. 

Redemption now releases five titles 
a month, delivering about 3,000 cas-
settes of each at 14.99 pounds sug-
gested list ($22.50). Reorders average 
6,000-7,000 a week across 21 titles—ex-
cept in the summer, when volume 
drops to 400 a week. Although sales are 
low by Hollywood standards, so are 
overhead and acquisition costs. 
Wingrove credits the success to 

years of research and knowing exactly 
which titles conform to the label's iden-
tity. "Understanding the audience is 
key to knowing which films to buy the 
rights to," says Wingrove. "If a major 
label got involved, they wouldn't know 
what to release, and they'd just put it 
out there and it would get lost because 
it wouldn't have an identity." 

Like other niche labels, Wingrove 
buys selectively, avoiding catalog pur-
chases that would muddy his profile. 

Using his knowledge of record labels 
and book publishers, Wingrove decided 
from the outset to create a video brand 
that customers would buy based on 
built-up trust. 
Wingrove designs each sleeve, builds 

sets, and takes all the black-and-white 
photographs himself, managing to pro-
duce six to eight sleeves in a day at an 
average cost of 150-200 pounds ($225-
$300). This sidesteps the problem of 
finding quality stills and artwork from 
the original films (which are hard to 
find, given their age and quality) and 
helps keep the label's look consistent. 
"The real purists are saying, 'Why 

don't you use the original stills and 
posters?' but you really can't guaran-
tee what you're going to get," he says. 
"This way you can, and you can keep 
the identity consistent. 

"I always used to be anti-video be-
cause the sleeves were so badly de-
signed, especially for this subject mat-
ter. The films are maligned enough 
anyway, and then you have these 
dreadful sleeves which just put people 
off. With video, there also isn't usually 
much brand loyalty. A lot of art-house 
labels look prissy; ours stick out—you 
can see that by the way retailers push 
all our titles together in-store. because 
they've got real impact." 

WITTENBERG LANGE 

VIDEO PEOPLE 
Vallery Kountze, formerly of ITC Home Entertainment, is appointed to the 
newly created position of video market development VP for Warner Music 
Group. 

Robert Wittenberg is advanced to senior VP/GM, Video Products Distribu-
tors. Hans Lange becomes finance and administration senior VP. 

Tim Landers, formerly of Prism Entertainment, joins WEA as director of 
sales/video distribution. Verna Spizuoco is named video coordinator. 

David Kosse is promoted to senior di-
rector of theatrical marketing, Poly-
Gram Video. Sal Scamardo, formerly 
of CBS/Fox Video, joins as sports and 
fitness marketing director. 

VSDA names three board members: 
Peter Balner of Palmer Video, Ron 
Berger of Rentrak, and Mark Fisher 
of Stop & Shop Supermarket Co. 

David Bishop, formerly president of LIVE Home Video, joins MGM/UA 
Home Entertainment as executive VP, joining Richard Cohen, recently 
named president. Cohen, who will have worldwide responsibilities for home 
video and multimedia, previously was executive VP of Buena Vista Home Video 
Worldwide. 

Rodney Ige joins MCA/Universal Home Video as VP of creative services. 
Phyllis Bagdadi assumes responsibility for Universal Pictures' non-theatrical 
distribution. Jerry Hartman, sales and marketing senior VP of Universal Pay 
Television, is named non-theatrical VP for MCA's Home Entertainment 
Group, an affiliate of Universal Pictures. 

Appointments at Video Treasures: Michael Reff, formerly of Sight & Sound 
Distributing, to western regional sales manager, based in Portland, Ore.; Ron 
Hughbanks, formerly of Strand Home Video, to eastern regional sales man-
ager, based in Washington, D.C.; Don Crouch, formerly of Strand, to south/ 
central regional sales manager, based in Dallas. Nick Cregor, formerly Strand 
marketing VP, named QFE product/marketing manager. 

Bill Perrault, formerly with Columbia 'FriStar Home Video, joins Compton's 
NewMedia as VP of worldwide marketing. 

Gerald Flora is appointed regional sales manager, Capital Cities/ABC Video 
Publishing. 

Eric Peterson, formerly Kultur International/White Star Video western re-
gional manager, joins Brentwood Home Video as national sales manager. 

Ron McMillin is named regional manager of Sight & Sound Distributors' new 
Salt Lake City branch. He had been with Vidicom, Chytraus, and Best Video. 

Marsha King is named senior VP, business affairs for Warner Home Video, 
where she is also general counsel. 

THE 
WEEKLY 

REPORTERTOP10 
MOVIE GROSSES 

THIS 
WEEK PICTURE/(STUDIO) 

WEEKEND 

GROSS ($) 

NO OF 
SCRNS 

PER SCRN 
AVG ($) 

WKS 
IN 

REL 

TOTAL 
GROSS 
TO DATE 

(S) 

1 Ace Ventura 
(Warner Bros.) 

6,512,350 1,963 

3,318 
3 45,778,697 

2 On Deadly Ground 
(Warner Bros.) 

6,369,081 2,010 

3,169 

1 21,281,992 

3 Sugar Hill 
(20th Century Fox) 

5,712,485 845 

6,760 

— 5,712,485 

4 Blank Check 
(Buena Vista) 

4,126,297 1,727 

2,389 

2 18,043,392 

5 Blue Chips 
(Paramount) 

4,028,996 1,980 

2,035 

1 15,417,428 

6 Reality Bites 
(Universal) 

3,583,750 1,175 

3,050 

1 10,575,425 

7 8 Seconds 
(New Line Cinema) 

3,369,037 836 

4,030 

— 3,369,037 

8 Schindler's List 
(Universal) 

2,938,980 803 

3,660 

10 45,903,023 

9 Mrs. Doubtfire 
(20th Century Fox) 

2,785,353 1,336 

2,085 

13 196,922,430 

10 My Father. The Hero 
(Buena Vista) 

2,750,412 1,335 

2,060 

3 19,332,544 
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Wal-To-Wal GoodTimes; 
'Darkman 2' Direct To Vid 
GOODTIMES AT WAL-MART: 
Sell-through specialist GoodTimes 
Home Video is well represented at 
Wal-Mart these days. 
On a recent visit to Wal-Mart's 

Oxnard, Calif., store, we were im-
pressed to see a huge aisle display 
with hundreds of GoodTimes titles. 
A whole stack of Richard Sim-

mons' Deal-A-Meal kits was 
nearby, and a dump bin of budget 
kids' titles from the New York-
based company also was promi-
nently displayed. 
Although GoodTimes easily had 

the highest 
profile of any 
video supplier 
at that particu-
lar location, 
Wal-Mart 
spokesman 
Trey Baker 
says no special 

leading to six arrests and the sei-
zure of 20,000 tapes. 
Jack Valenti, MPAA president, 

says increased efforts prove that 
"we will use every legal means at 
our disposal to see that these acts 
do not go unpunished." 

CLARISSA SIGNS IT ALL: 
Melissa Joan Hart, the star of 
Nickelodeon's "Clarissa Explains 
It All," is making two in-store ap-
pearances to promote her latest 
video release from Sony Wonder. 

Hart will sign copies of "Clarissa 
Explains It All: 
Dating," at 
Trans World 
Music's Roose-
velt Field Mall 
combo store in 
Garden City, 
N.Y., March 
12. A week 

SIIEL 
TALI 
by Eileen Fl 

F 
tzpatrIck 

promotion was 
running. 

"It was just our regular stack 
base display," he says. "It was 
nothing out of the ordinary." 

PART TWO, DIRECT-TO-
VIDEO: Universal Pictures has 
wrapped production on "Darkman 
2," a direct-to-video project star-
ring Arnold Voosloos in the title 
role. Liam Neeson, recently ele-
vated to Hollywood's A-talent cate-
gory by "Schindler's List," appar-
ently chose not to reprise his 
starring role for the video series. 
"Darkman 2" is not on MCA/ 

Universal's cassette schedule yet, 
but the studio has already started 
"Darkman 3," also slated to go di-
rect to retail. Larry Drake, who 
played the really, really bad guy in 
the first "Darkman," repeats his 
role in the third. 

Elsewhere in sequel land, newly 
formed MGM Animation an-
nounced it is working on a return to 
"All Dogs Go To Heaven," which 
will make a theatrical stop before 
heading to the stores. A release 
date has not been determined. The 
1989 animated feature has sold 
about 4 million cassettes. 

PIRATE REPORT: The Motion 
Picture Assn. of America's Anti-Pi-
racy Office says criminal and civil 
cases were up 34% over last year, 
and that MPAA seized 50% more 
pirated tapes than in 1992. 
A total of 702 civil and criminal 

seizures were recorded in 1993, 
compared to 404 the previous year. 
More than 300,000 bootleg video-
cassettes were seized, an increase 
of 100,000. 
Although pirates are becoming 

more organized and sophisticated, 
the MPAA did bust its largest 
bootlegger last year. The $60 mil-
lion-a-year operation, run out of a 
Fairfax, Va., warehouse, housed 
346 VCRs. Some 50,000 cassettes 
were confiscated at the time of the 
raid. 
MPAA and California state po-

lice hit 49 locations in one month, 

later, she trav-
els to Wayne, N.J., for a Sam 
Goody in-store at Willowbrook 
Mall. 
During the two-hour visit, 

Clarissa fans also will be able to 
enter a raffle to win a Nickelodeon 
satin jacket autographed by the 
star. 

UNIVERSAL APPEAL: South-
ern California Blockbuster Video 
and Music Plus stores are offering 
discounts for the Universal Studios 
Tour with every rental or purchase. 
Each coupon is worth $8 off park 

admission, and as many as four 
people can use one ticket. The reg-
ular park admission is $29.95. Act 
fast, because coupons expire 
March 31. 

KITTY CONTEST: Cats have 
zoomed to the top of the pets chart 
ever since Socks moved into the 
White House. Not surprisingly, 
Wood Knapp Video is taking ad-
vantage of the opportunity to pro-
mote "Here Comes The Cat." 
The campaign highlighting the 

Children's Circle tape features a 
nationwide search to find the re-
tailer, distributor, or sales rep with 
the prettiest kitty. A picture of the 
cat and owner serves as the entry. 
Wood Knapp will award winners 

a variety of cat products. Entries 
should be sent to Cyrena HiIlyard 
at Wood Knapp and must be re-
ceived by May 25. 

FLOWERS AND VIDEOS FOR 
MOM: Celebrating Mother's Day, 
MGM/UA Home video is offering 
$20 of FTD discount coupons with 
the purchase of one of 12 titles, pri-
ced at $19.98. 

Titles in the promotion include 
the MGM musicals "Brigadoon," 
"High Society," "Seven Brides For 
Seven Brothers," and "Easter Pa-
rade," with Judy Garland and 
Fred Astaire. 
The coupons, inserted inside the 

cassette boxes, can only be used 
with 1-800-SEND-FTD phone or-
ders. The offer expires Oct. 16. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

'E. 

>.- ix ,x 

1 6 2 

* * * No. 1 * * * 

IN THE LINE OF FIRE Colum bia TriStar Home Video 523 15 Clint Eastwood 
John Malkovich 1993 R 

2 3 4 Universal City Studios 
HARD TARGET Jean-Claude van Damme 

MCA/Universal Home Video 81570 1993 R 

3 2 4 LAST ACTION HERO Columbia TriStar Home Video 27933 AM. sStcinhwOa'Brzrrenn er 1993 PG-I3 

4 1 10 SLEEPLESS IN SEATTLE Colum bia TriStar Home Video 52413 Tom Hanks 
Meg Ryan 1993 PG 

5 4 9 THE FIRM Paramount Pictures 
Tom Cruise Paramount Home Video 32523 1993 R 

6 5 9 DAVE Warner Bros. Inc. Kevin Kline 
Warner Home Video 12962 Sigourney Weaver 1993 PG-I3 

7 7 4 ROOKIE OF THE YEAR FoxVideo 8521 Thomas Ian Nicholas 
Gary Busey 1993 PG 

8 14 4 KALIFORNIA PolyGram Video 4400889333 Brad Pitt 
Juliette Lewis 1993 NR 

9 9 7 TRUE ROMANCE Morgan Creek Productions Inc. Christian Slater 
Warner Home Video 13158 Patricia Arquette 1993 NR 

10 8 12 RISING SUN FoxVideo 8520 Sean Connery 
Wesley Snipes 1993 R 

11 10 6 ROBIN HOOD: MEN IN TIGHTS FoxVideo 8522 Cary Elwes 
Richard Lewis 1993 PG-I3 

12 11 4 CONEHEADS Paramount Pictures Dan Aykroyd 
Paramount Home Video 32874 Jane Curtin 1993 PG 

13 12 7 HOCUS POCUS Walt Disney Home Video 2144 Bette Midler 
Sarah Jessica Parker 1993 PG 

14 NEW > I r Bros. Inc. THE MAN WITHOUT A FACE Warne Mel Gibson 
Warner Home Video 12987 1993 PG-I3 

15 15 4 POETIC JUSTICE Columbia TriStar Home Video 52393 Janet Jackson 
Tupac Shakur 1993 R 

16 13 6 HEART AND SOULS Universal City Studios Robert Downey, Jr. 
MCA/Universal Home Video 81628 Charles Gradin 1993 PG 13 

17 16 10 GUILTY AS SIN Touchstone Pictures Rebecca DeMornay 
Touchstone Home Video 2009 Don Johnson 1993 R 

18 18 6 MENACE II SOCIETY New Line Home Video Tyrin Turner 
Columbia TriStar Home Video 72550 Larenz Tate 1993 R 

19 21 2 THE REAL MCCOY Universal City Studios Kim Basinger 
MCA/Universal Home Video 81604 Val Kilmer 1993 PG 23 

20 NEW > THE PROGRAM Touchstone Pictures James Caan 
Touchstone Home Video 2312 Halle Berry 1993 R 

21 17 7 HOT SHOTS! PART DEUX FoxVideo 8507 Charlie Sheen 
Lloyd Bridges 1993 PG-I3 

22 NEW > THE SECRET GARDEN Warner Bros. Inc. Kate Maberly 
Warner Home Video 19000 Andrew Knott 1993 G 

23 19 14 CLIFFHANGER Columbia TriStar Home Video 52233 Sylvester Stallone 
John Lithgow 1993 R 

24 20 15 SLIVER Paramount Pictures Sharon Stone 
Paramount Home Video 32722 William Baldwin 1993 R 

25 22 3 INDOCHINE Columbia TriStar Home Video 27233 Linh Dan Pham 
Vincent Perez 1992 PG-I3 

26 31 2 THE METEOR MAN MGM/UA Home Video M903022 Robert Townsend 
Bill Cosby 1993 PG 

27 24 5 FUTURE SHOCK Park Place Entertainment Inc. Vivian Schilling 
Hemdale Home Video 7169 Bill Paxton 1993 PG•I3 

28 23 13 MADE IN AMERICA Warner Bros. Inc. Whoopi Goldberg 
Warner Home Video 12652 Ted Danson 1993 PG-13 

29 27 3 MR. NANNY New Line Home Video 
Hulk Hogan Columbia TriStar Home Video 76123 1993 PG 

30 NEW > THE THING CALLED LOVE Paramount Pictures River Phoenix 
Paramount Home Video 32843 Samantha Mathis 1993 PG 13 

31 28 7 BLOOD IN...BLOOD OUT: BOUND BY Hollywood Pictures Benjamin Bratt 
HONOR Hollywood Home Video 2015 Jesse Borrego 1993 R 

32 26 10 DRAGON: THE BRUCE LEE STORY Universal City Studios 
Jason Scott Lee MCA/Universal Home Video 81480 1993 PG-I3 

33 25 5 JASON GOES TO HELL: THE FINAL New Line Home Video Kan Keegan 
FRIDAY Columbia TriStar Home Video 72413 Steven Williams 1993 NR 

34 30 19 INDECENT PROPOSAL Paramount Pictures Robert Redford 
Paramount Home Video 32453 Demi Moore 1993 R 

35 NEW > ONLY THE STRONG ITC Entertainment Mark Dacascos 
FoxVideo 8551 Stacey Travis 1993 PG-13 

36 32 6 WIDE SARGASSO SEA New Line Home Video Karina Lombard 
Columbia TriStar Home Video 72553 Rachel Ward 1993 NR 

37 NEW > ROMPER STOMPER Academy Entertainment 1615 Russell Crowe 
Daniel Pollock 1993 NR 

38 NEW II> RED ROCK WEST Columbia TriStar Home Video 26973 Nicolas Cage 
Dennis Hopper 1993 R 

39 29 8 WARLOCK 2: THE ARMAGEDDON Vidmark Entertainment 5514 Julian Sands 1993 R 

40 36 9 BODIES, REST & MOTION New Line Home Video Eric Stoltz 
Columbia TriStar Home Video 52223 Bridget Fonda 1993 R 

gold certification for a 1111111111UM of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, o of 
at least 25,000 units and $1 million at suggested retail for nontheatrical titles. OITA platinum certification for a minimum sale of 250,000 units 
or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail 
for nontheatrical titles. (.-Ç; 1994, Billboard/BPI Communications. 
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NOW AT $19.98 
,zr PLUS $5.00 MATTEL 

CONSUMER REBATE 
410 • $5.00 MATTEL 

CONSUMER REBATE WITH 
AVIVA SPORTS TOY PURCHASE 

• NATIONAL TV ADVERTISING BLITZ 
BEGINS OPENING DAY OF BASEBALL 
SEASON REACHING 65% 
OF BOYS AGES 6-11 NicgamoN 

• SPECIAL MAJOR LEAGUE 
BASEBALL PROMOTIONS 

• THE SANDLOT 
RELEASE COINCIDES 
WITH OPENING 
DAY OF MAJOR 
LEAGUE BASEBALL 

• $33 MILLION BOX 
OFFICE FAMILY HIT 

• 24 UNIT FLOOR OR 
COUNTER DISPLAY 

DEALER ORDER DATE: MARCH 9,1994 STREET DATE: APRIL 5, 1994 

CATALOG#:8500 INCREDIBLE ..ON LASERDISC 
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n e Video 

Sales Come Alive 
With Priced-To-Own Hits Now At $19.99! 

$36 million box 

office hit based 

on a true story! 

"An incredible 

film about the 

power of the 

human spire 
- ABC Radio Network 

11Fül111.1.1(ndle 

LI GUN BETTY LOUIS 
HANDBAG 

the N oo.il, HOG.," Comedy! 

Stock #1483 =PG 433 it 

Screwball comedy hit stars 

Penelope Ann Miller as the shy 
librarian turned sexy headliner! 

HOLLYWOOD PI( TUBES© 
HOME VIDEO 

UrriMer-
A (..edY AIM»! Ugh! fr. if 

Who Return To fie Best S '" 

Of Their tires! '"ft 

Stock #1596 Elee' Stock #1936 

01,molo LlIon lh000 Donn> 
I P,l.hhl III Fo.11', I WI, cIlIO 

Ceuihetery Club 

Stock 0781   

All-Star cast of Academy Award® 
winners and nominees, including 

Olympia Dukakis (Moonstruck) and 
Danny Aiello (Do The Right Thing). 

"Heartwarming, charming. funny!" 
- American Movie Classics 

PREBOOK: 4/12/94 WILL CALL: 5/10/94 

N.A.A.D.: 5/13/94 

L 

• 

Over $14 million at 

the box office. 

"High spirited cast!" 
-American Movie Classics 

"Two thumbs up!" 
-Siskel & Ebert 

MISSED' 

—14:1 

Stock #1493 

Stars teen favorite Robert Sean 

Leonard from Dead Poet's Society. 
"Powerfully moving!" 
- New York Newsday 

Chstributed by Buena Vista Hons. Video, Burbank. CA 91521. C" Buena VIsla Pictures Dostnbuloon, Inc 

C Touchstone Pictures and Paramount Pictures Corporation 

TOUCHSTONE 
HOME VIDEO 

Avalanche Of 
THX Laser Titles 
Coming In '94 
TIIX-PANSION: A greatly expanded 
›chedule of THX titles is set for 1994 
release, due to the overwhelming crit-
ical and financial success of the Lucas-
film laserdisc program. It debuted last 
year and used proprietary technology 
and exacting new standards to make 
significant improvements in the disc 
mastering and duplication process. 

In 1993, there were six THX laser 
titles: FoxVideo's "The Abyss," "Star 
Wars Trilogy: The Definitive Collec-
tion," "Hoffa," and "Rising Sun"; 
MGM/UA's "The Wizard Of Oz: The 
Ultimate Oz"; and Pioneer/LIVE's 

LASER 
SCANS. 

by Chris McGowan 

"Terminator 2: Judgment Day." In 
1994, there will be at least three times 
as many THX laserdisc releases, 
including 10 from FoxVideo alone. 
MGM/UA, Image, and Pioneer LDCA 
each will have multiple titles this year 
using the Lucasfilm process, while 
MCA/Universal and Voyager Com-
pany will make their THX laserdisc 
debuts with "Carlito's Way" and "Si-
lence Of The Lambs," respectively. 
FoxVideo enjoyed an enormous hit 

with its "Star Wars Trilogy" boxed 
set. "The fine production work of the 
THX laserdisc program helped make 
`Star Wars' our most successful laser-
disc venture thus far," says FoxVideo 
president Bob DeLellis. 
"The Ultimate Oz" was MGM/UA's 

(Continued on next page) 

PICTURE THIS 
(Continued from page 55) 

alty payments. Participating studios 
must identify and promote two cur-
rent rental releases and commit at 
least one sell-through title. VSDA has 
to beat the drum through "aggressive 
mailings and regional meetings," 
while retailers talk up HVEN during 
the course of the four-to-six-week 
promotion. 

ALIVE AND WELL: LIVE En-
tertainment is still putting its house 
in order following the arrival of 
CEO Roger Burlage and line exec-
utives Elliot Slutsky and Jeff Fink. 

In the latest move, Beth Born-
hurst advances to LIVE Home 
Video VP of sell-through and new 
technology. Tim Fournier becomes 
director of sell-through sales, which 
Fink says has been bolstered by de-
livery of about 100,000 units of 
"Speed Racer" television episodes 
and 250,000 cassettes of the full-
length movie. MTV, the new home 
for the old TV series, has been pro-
moting both as well as "Speed 
Racer" merchandise. 
LIVE's second-quarter rental 

schedule includes "The Piano," due 
May 3, and "Deception" and "Gun-
men," due in June. 
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LASER SCANS 
(Continued from preceding page) 

first THX title and, like the "Star 
Wars" set, grossed in the seven fig-
ures. Senior VP/GM George Felten-
stein notes that the THX "Oz" edition 
"surpassed all our previous concep-
tions of the technical capabilities of 
the laserdisc medium." 
"The success we have witnessed on 

such a wide variety of films illustrates 
growing consumer interest in what la-
serdisc has to offer," adds Ross Her-
ing, director of business development 
for Lucasfilm's THX division. "We are 
thrilled at the number of titles we 
have been given the opportunity to 
work on in one short year." 

PRIVATE MUSIC was set to re-

Billboard® 

Top Laserd-sc Sales.. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

Copyright Owner, Principal 
TITLE Manufacturer, Catalog Number Performers IYear
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1 NEW > 

* 

IN THE LINE OF FIRE 

* * No. 1 * * * 

Columbia TriStar Home Video 52316 
Clint Eastwood 
John Malkovich 

1993 R 34.95 

2 7 3 HARD TARGET 
Universal City Studios 
MCA/Universal Home Video 41824 

Jean-Claude van 
Damme 

1993 R 34 98 

3 2 3 LAST ACTION HERO Columbia TriStar Home Video 27936 
A. Schwarzenegger 
Austin O'Brien 

1993 PG-13 39.95 

4 14 3 KALIFORNIA PolyGram Video 4400889333 
Brad Pitt 
Juliette Lewis 

1993 NR 34.98 

5 3 7 TRUE ROMANCE 
Morgan Creek Productions Inc. 
Warner Home Video 12992 

Christian Slater ' 
Patricia Arquette 

1993 NR 39.98 

6 13 15 CLIFFHANGER Columbia TriStar Home Video 52236 
Sylvester Stallone 
John Lithgow 

1993 R 34.95 

7 9 9 SLEEPLESS IN SEATTLE Columbia TriStar Home Video 52416 
Tom Hanks 
Meg Ryan 

1993 PG 34.95 

8 4 101 TERMINATOR 2: JUDGMENT DAY- 
SPECIAL EDITION 

Carolco Home Video 
Pioneer LDCA, Inc. 82997 

A. Schwarzenegger 
Linda Hamilton 

1991 R 49.95 

9 1 9 RISING SUN 
FoxVideo 
Image Entertainment 8520 

' Sean C,onnery 
Wesley Snipes 

1993 R 39.98 

10 6 9 THE FIRM 
Paramount Pictures 
Pioneer LDCA, Inc. 32523 

Tom Cruise 1993 R 39.95 

11 17 3 POETIC JUSTICE Columbia TriStar Home Video 52396 
Janet Jackson 
Tupac Shakur 

1993 R 34.95 

12 19 3 INDOCHINE Columbia TriStar Home Video 27326 
Linh Dan Pham 
Vincent Perez 

1992 PG-13 39.95 

13 5 5 MENACE II SOCIETY 
New Line Home Video 
Criterion Collection 72556 

Tyrin Turner 
Larenz Tate 

1993 R 69.95 

14 NEW > THE MAN WITHOUT A FACE Warner Bros. Inc. Warner Home Video 12987 
Mel Gibson 1993 PG-I3 34.98  

15 10 23 
STAR WARS TRILOGY: THE 
DEFINITIVE COLLECTION 

FoxVideo 
Image Entertainment 0693-84 

Mark Hamill 
Harrison Ford 

1993 PG 249.98 

16 NEW III> THE SECRET GARDEN 
Warner Bros. Inc. 
Warner Home Video 19000 

Kate Maberly 
Andrew Knott 

1993 G 34.98 

11 12 5 HEART AND SOULS 
Universal City Studios 
MCA/Universal Home Video 41774 

Robert Downey, Jr. 
Charles Grodin 

1993 PG-13 34.98 

18 NEW THE REAL MCCOY 
Universal City Studios 
MCA/Universal Home Video 41782 

Kim Basinger 
Val Kilmer 

1993 PG-13 34.98 

19 16 21 BEAUTY AND THE BEAST 
Walt Disney Home Video 
Image Entertainment 1325 

Animated 1991 G 29.99 

20 8 7 HOCUS POCUS 
Walt Disney Home Video 
Image Entertainment 2144 

Bette Midler 
Sarah Jessica Parker 

1993 PG 39 99 

21 11 9 DRAGON: THE BRUCE LEE STORY 
Universal City Studios 
MCA/Universal Home Video 41673 

Jason Scott Lee 1993 PG-13 39.98 

22 15 9 DAVE 
Warner Bros. Inc. 
Warner Home Video 12962 

Kevin Kline 
Sigourney Weaver 

1993 PG-13 34.98 

23 18 3 CONEHEADS 
Paramount Pictures 
Pioneer LDCA, Inc. 32874 

Dan Aykroyd 
Jane Curtin 

1993 PG 34.95 

24 NEW > THE METEOR MAN 
MGM/UA Home Video 
Pioneer LDCA, Inc. M 103022 

Robert Townsend 
Bill Cosby 

1993 PG 34 98 

25 NEW > MAD MAX 
Orion Pictures 
Image Entertainment 4030 

Mel Gibson 1980 R 39.99 

lease its first-ever laserdisc, "Yanni 
Live At The Acropolis" ($29.98), 
March 1. Instrumental musician 
Yanni is the label's top-selling artist, 
and in the concert he is backed by the 
Royal Philharmonic Concert Or-
chestra. Yanni's appearance at the 
2,000-year-old Herod Atticus Theater 
was his first performance in his Greek 
homeland in two decades. "It was the 
scope and historical significance of the 
Acropolis concert that made it manda-
tory that we release it as our premiere 
laserdisc," says Private Music presi-
dent and CEO Ron Goldstein. 

PIONEER ELECTRONICS has 
promoted Mike Fidler to the post of 

senior VP of new technology and stra-
tegic planning. In his new job, Fidler 
will oversee new business develop-
ment of consumer-based optical prod-
ucts. He previously was Pioneer's sen-
ior VP of marketing. Kerry 
McCammon, now VP of home elec-
tronics products, will take over 
Fidler's former marketing and adver-
tising responsibilities. 

COLUMBIA TRISTAR is launching 
"Mr. Jones" with Richard Gere and 
Lena Olin ($34.95) April 20, and will 
bow six old favorites on April 27. They 
are "The Wild One" (remastered, side 
2 CAV, $34.95), "Against All Odds" 
(widescreen, side 3 CAV, $39.95), "Dr. 

FOR WEEK ENDING MARCH 12, 1994 

•ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at suggested retail for theatrically released programs, 
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. o ITA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. e 1994, Billboard/BPI Communications. 

Strangelove" (wide, $34.95), "Body 
Double" (wide, $34.95), "Midnight Ex-
press" (wide, $39.95), and "Blue Thun-
der" (wide, $34.95). All previously 
were released on laser by Pioneer 
LDCA through a distribution agree-
ment that expired Dec. 31. The new 
Columbia TriStar versions are all ei-
ther remastered or presented in let-
terboxed editions for the first time. 

WARNER bows "The Saint Of Ft. 
Washington" with Danny Glover and 
Matt Dillon (wide, $34.98) April 20. 
Just out is "Demolition Man" (wide, 
$34.95), the sci-fi thriller with Sylves-
ter Stallone and Wesley Snipes. It 
isn't the most noteworthy film outing 
for either star, but the stunts and ac-
tion are spectacular on laserdisc. 

MCA has just released "Legal Ea-
gles" (wide) with Robert Redford and 
Debra Winger, "When A Stranger 
Calls ... Back" with Charles Durn-
ing, "The Real McCoy" (wide) with 
Kim Basinger and Val Kilmer, and 
"Fast Times At Ridgemont High" 
with Sean Penn, Judge Reinhold, 
and Jennifer Jason Leigh ($34.95 
each). 

FOXVIDEO launches "The Good 
Son" with Macaulay Culkin ($39.98) 
March 30. Penelope Spheeris' "The 
Beverly Hillbillies" with Jim Varney 
and Lily Tomlin ($39.98) is due in 
May. 
Walt Disney offers the Tina Tur-

ner bio "What's Love Got To Do 
With It" with Angela Bassett and 
Laurence Fishburne (wide, $39.99) 
in late March, and "Cool Runnings" 

(wide, $39.99), "Another Stakeout" 
(wide, $39.99), and Alain Corneau's 
"Tous Les Matins Du Monde" (All 
The Mornings In The World) with 
Gerard Depardieu ($39.99) in late 
April. Coming in June: Wayne 
Wang's "The Joy Luck Club" (wide, 
$39.99). 
Image is bowing "Malice" with 

Alec Baldwin and Nicole Kidman 
($39.99), as well as THX versions of 
the Billy Crystal comedy hits "City 
Slickers" and "When Harry Met 
Sally" (both wide, Digital Dolby 
Surround, $39.99) in April. 

B MG VIDEO launched Miramar's 
"Tangerine Dream: Three Phase" 
($29.98) on disc last summer, but the 
title may get a new boost from its re-
cent Grammy nomination for Best 
Long Form Music Video. 

En ter The Future of 
Diets! Restertairtment 

with ... 

 LASERS  
UNLIMITED, INC. 

Whoteside Distribution of 
Laser Video Discs, CD-I, CD's, CD-V, 
CD-ROM, Videos, Accessories, etc. 
plus CD-I and CD-ROM Hardware 

• Competitive Pricing! 
• Family Owned & Operated! 
• Outstanding Service! 
• Excellent Fills! 

2943 Beach Drive 
Merrick, NY 11566 • USA 

Tel/Fax:516-378-4942 

BASSIN DISTRIBUTORS IS YOUR 
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loser Disc 
Selection 
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We can fill your 
special order needs! 
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MUSIC 

"No Alternative," 
PolyGram Video, 65 
minutes, $14.95. 

The album has been selling 
like hotcakes, and if the 
video counterparts to 
similarly niche-marketed 
AIDS benefit projects are 
any indication, so will "No 
Alternative" the video— 
particularly since the teen 
audience generally is more 
voracious than the rest. 
MTV aired a television 
version of "No Alternative" 
in November, and this 
video contains almost a half 
hour of additional footage, 
including interviews as well 
as short films by indie film 
directors. Musically, it's an 
alternative-music lover's 
Thanksgiving feast. Live 
performances filmed in the 
U.S. and U.K. include 
Smashing Pumpkins, 
Buffalo Tom, the Breeders, 
and Suede. Also 
represented by music— 
though, unfortunately, not 
in performance—are Soul 
Asylum, Soundgarden, 
American Music Club, the 
Verlaines, and Lou Reed 
with a spoken-word piece. 
The music's great; the 
cause even greater. Stock 
Up. 

CHILDREN'S 

"The Polar Bear King," 
Hemdale Home Video 
(213-966-3750), 87 
minutes, $19.95. 

Live-action tale of two cities 
opens with a young 
princess desperately pining 
away for a wise and caring 
prince to help her rule over 
the snowy world of 
Winterland (which, 
coincidentally, looks an 
awful lot like Lillehammer, 
Norway). Meanwhile, in 
nearby Summerland, an 
evil witch casts a spell over 
just such a prince that 
turns him into a polar 
bear—and thus an obvious 
outcast from the sunny 
society. The European 
Renaissance fairy tale of 
the meeting of the two 
kindred spirits would seem 
a natural for the screen, but 
"The Polar Bear King" is 
missing the magical 
elements and compelling 
characters needed to hold a 

child's attention for its full 
hour-and-a-half length. The 
accompanying music and 
scenery are beautiful, and 
the bear, courtesy of the 
Jim Henson Creature 
Shop, is believable—but 
the story nevertheless falls 
short of expectations. 

"Winnie The Pooh," Walt 
Disney Home Video, 50 
minutes. 

This three-tales-in-one 
return to Pooh Corner is 
pure Disney bliss, and it 
focuses on genres that are 
proven children's favorites. 
First and lengthiest story, 
"The Good, The Bad & The 
Tiger," is a western-style 
reprise of a not-so-great 
train robbery that finds the 
outlaw Tigger and his silly 
old sidekick Pooh stuck 
with a runaway locomotive 
with a mind of its own. Can 
Sheriff Piglet and Eeyore 
bring justice, or is the 
whole episode just a bad 
dream? "Rabbit Marks The 
Spot" unfolds as a 
disgruntled Rabbit, fed up 
because the gang has been 
digging for buried treasure 
in his garden, sends them 
on a bogus treasure hunt 
for rocks. But Pooh and 
company make the most of 
the situation, and Rabbit is 
the one who learns a lesson 
in humility. "The Masked 
Offender" revolves around 
the trouble in the forest 
that occurs when Tigger 
decides to take on a new 
identity and "help" his 
friends out of what he 
thinks are sticky 
situations. 

HEALTH/FITNESS 

"Lilias! Energize With 
Yoga," Goldhil Video 
(408-622-9441), 60 
minutes, $19.95. 

PBS-TV health and yoga 
personality Lilias Folan 
puts her fitness formula on 
film in a new series of yoga 
videos that can be enjoyed 
by the beginner as well as 
the expert. "Energize" 
comprises two complete 
half-hour workouts that are 
best put to use every other 
day, if not every day. Her 
well-paced and well-

explained stretches and 
movements are geared 
toward enhancing 
breathing and flexibility as 
well as spinal movement. 
Also available from Folana 
and Goldhil are similarly 
formatted beginner- and 
intermediate-level "Alive 
With Yoga" videos. With 
the onslaught of yoga 
videos showing no signs of 
letting up, retailers are 
advised to designate a 
special yoga subsection in 
the fitness department if 
they have not already done 
so. 

EDUCATIONAL 

"Voices From The Front: 
Alcohol And Drugs," 
Attainment Company Inc. 
(800-327-4269), 30 
minutes, $39. 

Hearing stories about 
children who have been 
abused by drug-addicted 
parents and/or have turned 
to alcohol and drugs 
themselves is one thing. 
Actually watching them as 
they relay their own sagas 
is quite another. This 
highly personal, one-on-one 
style is the heart of 
Attainment's new 12-part, 
child-focused "Voices From 
The Front" series, which 
also probes such incidents 
as aggression in school, 
depression, self-esteem, 
and communicating with 
parents. "Alcohol And 
Drug" segment focuses on 
19 children who are 
recovering from chemical 
dependency, some as young 
as 13. Subject matter 
renders the video 
somewhat tough to sit 
through, but it is a 
wonderful tool for the 
educational sector as well 
as for parents, counselors. 
and physicians. 

"Lo Mejor De La 
Quebradita" (The Best Of 
The Quebradita), Privado 
Productions (310-788-
2762), 38 minutes, $24.95. 

Aimed squarely at Hispanic 
youth, this video chronicles 
the rise and widespread 
popularity of the banda 
music and quebradita 
dance movements, which 
began in Southern 
California. Proceedings are 
entirely in Spanish, so 
those who don't understand 
that language will miss out 
on interviews with popular 
Latin DJ Humberto Luna 
and members of new group 
Banda Borracha, as well as 
banda enthusiasts. 
However, music constitutes 
the majority of the aural 
portion and can be enjoyed 
by anyone. Production 
values are pretty basic; 
most of the footage was 
filmed in a crowded dance 
club, but the action is fast-
moving and engaging. 

Video Previews is a weekly look at new titles at sell-through prices. 
Send review copies to Catherine Applefeld, 2238-B Cathedral Ave., 
NW, Washington, D.C. 20008. 

Video is adequate, but it 
begs the question of why a 
more comprehensi.ve 
treatment on banda has not 
been done. 

PERFORMANCE 

"Sandra Bernhard. 
Without You I'm 
Nothing," MP! Home 
Video (708-687-7881), 90 
minutes, $19.98. 

The indefatigable 
Bernhard brings her 
theater of the absurd, 
adapted from her one-
woman show that ran off-
Broadway for six months 
and earned her a Grammy 
nomination for best comedy 
recording, to video in grand 
Sandra style. Released in 
limited edition last year, 
the project is getting a full-
throttle promo push from 
MPI and should finally 
reach the widespread 
audience it deserves. The 
comedic beauty of 
Bernhard does not lie in the 
details, but rather in the no-
holds-barred assaults she 
so brazenly launches on the 
denizens of pop culture, 
racism, various "scenes," 
and more. Aside from 
making several statements, 
Bernhard also sings—quite 
well, it should be noted—a 
smorgasbord of tunes 
including "Ain't No 
Mountain High Enough," 
"Mighty Real,"a 
particularly feisty "Little 
Red Corvette," and a 
Hebrew folk song. MPI also 
is releasing the video 
version of Eric Bogosian's 
one-man "Sex, Drugs, And 
Rock & Roll." Bogosian is 
witty, but Bernhard is 
brilliant. 

INSTRUCTIONAL 

"Out Of Your Tree: Crazy 
About Genealogy," 
Cinetex Inc. (800-445-
7792), 37 minutes, $39.95. 

Tracing the family tree has 
been a favorite pastime of 
children and adults alike 
for generations, and this 
video speaks to audiences 
of all ages with instruction 
and fun fact-finding tips. 
Viewers learn how to 
properly rummage through 
attics and basements, as 
well as about visiting 
cemeteries, libraries, and 
buildings that house state 
and federal documents. 
Narrator also provides 
some insight about the best 
bets for gaining useful 
information (family names, 
information printed on 
headstones), as well as 
what traps to avoid. Video 
comes with a makeshift 
pedigree chart and 
ancestor sheet so 
enthusiasts can get started 
immediately. Only catch is 
that the narrator is a bit 
silly, and his voice can tend 
to grate on the nerves. 
Then again, it's all relative. 
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* * NO.1 ** 
OUR FIRST VIDEO £2 Mary-Kate & 
Zoom Express BMG Kedz 30039 3 Ashley Olsen SF 12 98  

2 2 45 COMEDY VIDEO CLASSICS à3 
Ray Stevens Curb Video 177703 LF 16 98 

3 3 14 LIVE SHIT: BINGE & PURGE 
Metallica 

Elektra Entertainment 5194 
LF 89 98 

4 4 14 DANGEROUS: THE SHORT FILMS 
Michael Jackson 

Epic Music Video 19849164 
LF 19 98 

5 5 13 MARIAN CAREY 
Mariah Carey 

Columbia Music video 19V49179 
LF 19 98 

6 6 18 LIVIN', LOVIN', & ROCKIN' THAT JUKEBOX • 
Alan Jackson 

Arista Records Inc 6 West Home Video 15725.3 
LF 14 98 

7 7 20 GREATEST HITS • 
Reba McEntire 

MCA Music video 10932 
LF 19 98 

8 8 89 THIS IS GARTH BROOKS e 
Garth Brooks 

liberty Home Video 40038 
LF 24 98 

9 9 4 ALAPALOOZA: THE VIDEOS 
"Weird Al" Yankovic Scott Bros Video BMG Home Video 754923 SF 998 

10 10 55 I STILL BELIEVE IN YOU • 
Vince Gill 

MCA Music Video 10679 
SF 998 

11 11 5 KEEP THE FAITH-THE VIDEOS Bon Joui 
PolyGram Video 4400877873 

LF 19 95 

12 13 15 VULGAR VIDEO 
Pantera A•Vision Entertainment 50345-3 LF 16 98 

13 12 20 NAOMI & WYNONNA-THE FAREWELL TOUR • 
The Judds MPI Home Video MP6350 LF 19 98 

14 14 21 VISUALIZE • 
Del Leppard PolyGrain Video 4400865073 LF 19 95 

15 20 69 BEYOND THE MIND'S EYE e 
Jan Hammer 

Miramar Images Inc BMG Video 723 3380018.3 LF 19 98 

16 26 18 CALL OF THE WILD 
Aaron Tippin 

BMG video 6 6311-3 
SF 998 

17 NEW' NO ALTERNATIVE Various Artists 
PolyGram Video 8006304613 

LF 14 95 

18 16 78 REBA IN CONCERT • 
Reba McEntire 

MCA Music Video 10380 
LF 14 98 

19 17 48 THE PREMIERE COLLECTION ENCORE • 
Andrew Lloyd Webber PolyGram Video 4400861533 LF 19 95 

20 71 57 FOR MY BROKEN HEART à2 
Reba McEntire MCA MUSIC Video 10528 SF 998 

21 22 15 GREATEST VIDEO HITS: VOL. 2 
Sawyer Brown Curb Video 777043 LF 19 95 

22 18 19 THE VIDEO COLLECTION 
Billy Ray Cyrus 

PolyGram Video 4400877893 
SF 14 95 

23 25 24 THE HITS COLLECTION • 
Prince 

Warner Reprise Video 3.3537) LF 19 98 

24 28 31 KONFIDENTIAL • 
Kiss 

PolyGrarn Video 4400876033 LF 19 95 

25 23 20 ALMOST GOODBYE 
Mark Chesnutt MCA MUSK Video 10850 SF 998 

26 RE-ENTRY MOONWALKER e 
Michael Jackson 

Ultimate Production Columbia Music Video 09009 
LF 14 98  

27 15 65 THIS IS MICHAEL BOLTON • 
Michael Bolton 

Columbia MUSIC Video I 9V-49159 
LF 19 98 

28 19 12 DEVOTIONAL 
Depeche Mode Warner Reprise Video 3-38346 LF 19 98 

29 37 79 UNPLUGGED • 
Eric Clapton Warner Reprise Video 3-38311 LF 19 98 

30 27 67 LIVE e 
Billy Ray Cyrus 

PolyGram Video 440085955.3 
LF 19 95 

31 33 76 LIVE AT THE EL MOCAMBO • 
Stevie Ray Vaughan 

(Pc Music Video 19V-49111 
LF 19 98 

32 24 25 LIFE PROMISE PRIDE LOVE 
Sade 

FP. Music Video 19V49172 
LF 19 98 

33 38 16 CONWAY TWITTY W1 HITS 
Conway Twiny 

&miter Ent Inc 2467 LF 995 

34 30 110 GARTH BROOKS e 
Garth Brooks 

Capitol Video 40023 
LF 14 95 

35 40 17 ROADKILL 
Skid Row 

A•Vision Entertainment 50436 
LF 19 98 

36 36 12 THE SONG REMEMBERS WHEN 
Trisha Yearwood 

MCA Musx Video 10844 
LF 19 98 

37 29 52 DELICATE SOUND OF THUNDER e 
Pink Floyd 

Columbia Music Video 24V-49019 
C 11 98 

38 RE-ENTRY ABBA GOLD: GREATEST HITS 
Abba PolyGrarn Video 4400855493 LF 19 95 

39 35 2 A TOUCH OF MUSIC IN THE NIGHT 
Michael Crawford 

A•Vision Entertainment 50660 
LF 19 98 

40 32 57 THEIR FINAL CONCERT • 
The Judds 

MPI Horne Video 6351 LF 19 98 

0 RIM gold cert fo' sales of 25.000 units for video singles; • RIAA gold cert for sales of 50.000 un ts for SF or 
LP videos; L RIAA platinum cert, for sales of 50,000 units for video singles; • RIAA platinum cert. for sales of 
100.000 units for SF or LF videos; 0 RIAA gold cerf. for 25.000 units for SF or LF videos certified prio to April I 
1991; • RIAA platinum cert. for 50.000 units for SF or LF videos certified prior to April 1. 1991. LF long-form 
SF Short-form. VS Video single. C) 1994, Billboard/BPI Communications. 
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CALL TOLL FREE 
1-800-223-7524 Billboard Classified Action Mart 

Regular Classified: $4.85 per word, minimum order: $98.00 
DISPLAY CLASSIFIED: 

1" - 1 INSERTION $136.00 PER 
1" - 3 INSERTIONS 125.00 PER 
1" - 13 INSERTIONS 119.00 PER 
1" - 26 INSERTIONS 111.00 PER 
1" - 52 INSERTIONS 92.00 PER 

REVERSE ADVERTISEMENT: $17.50 
POSITION WANTED: $65.00 PER COLUMN INCH 

BOX NUMBER: $17.50/BROADCAST/MEDIA: $80.00 PER INCH 

Call Jeff Serrette NY State - 212/536-5174 • Outside NY State - toll free 800/223-7524 
Billboard Classified • 1515 Broadway • New York, NY 10036 

• *REAL ESTATE TO THE STARS** 
For Real Estate information call Laura Rivchun 

1 (800) 223-7524 - in NY (212) 536-5173 • NY OFFICE FAX # (212) 536-5055 

800 223-7524 - For Classified Advertising Only 

FAX YOUR AD 
212-536-5055 
Real Estate To The Stars 

565.00 per inch 

SERVICES 

e"AUDIOPHILE 
QUALITY"... 

500 Cassettes - $715 

All Manufacturing 
In Our Plant! 

SPECIALS - 
"With This Ad Only" 

Complete woo COLOR J-Card & Norelco Box! 
Everything included - Test, Typesetting 

& Layout, Full Color J-Card, 
Norelco Box & Shrink-Wrap 00 so min 

500 12" Vinyl - $995 
Complete 12" Single Package 
Direct Metal Mastering. Test. Label 
Layout 8 Printing, Plastic Sleeve, 
Die-Cut Jacket 8 Shrink Wrap 

500 Promo CD's - $1,380 
3 - WEEK DELIVERY! 

Everything included - Pre-Mastering, 
2 Color CD Label w Typesetting, 

Jewel Case & Shrink-Wrap 

500 Color CD's - $1,995 
Complete with FULL COLOR Front Card, 

Vid Back & Tray Card, 2-Color Label, 

Pre-Mastering, Typesetting & Layout 

Jewel Case & Shrink-Wrap 

Best Values In The Industry! 

Call For Our Complete Catalog 

IEUROPADISKITD. 

75 YarIck Street, New York, NY 10013 
rt (212) 226-4401 FAX (212) 966-0456 

COLLEGE RADIO O.J. 
IF> E=tt CI> EMI C72a IF1 /En •C Jcs. E 

COMBINATION SPECIAL!! 

500 TAPES AND 500 CD'S 
COMR Ell RETAIL READY PACKACE" 8G0-458-64n CesibinstenSe»dalltries $2,355 

100 - 12 - VINYL 

$ 599 oo 
METAL PARTS 

LACOUER MASTER 

'WO COLOR LABELS 

WHITE INNER SLEEVE 

WHITE JACKETS W HOLE 

TEST PRESSINGS • SHRINK WRAP 

RAINBO 
RECORDS 8 
CASSETTES 

I7311 BERKELEY STREET • SANTA MONICA. CA 9010. 
awl 8193476 • 13101829015S • FAX. 13101 828-8765 

FOR COMPLETE CASSETTE, 
C.D., RECORD MANUFACTURING 
& PACKAGING SERVICES CALL: 

QCO (800) 859-8401 
2832 SPRING GROVE AVE.- CINCI INIATI, OH 45225 

Difflic 
Mari us Es:metals-I rase 
• CO, Cassette • Video Duplication 

• Full Graphics 
CALL FOR OUR BROCHURE 

1 - 8 0 - 7 3 7 - 7 6 2 4 

ATTENTION: LABEL EXECUTIVES 
WE CAN MANUFACTURE, 
DISTRIBUTE, PROMOTE AND 
MARKET YOUR FINISHED 
PRODUCT. R&B, URBAN FOCUS. 
ALL TYPES CONSIDERED. 

CALL 213 - 931 - 1105 

PROFESSIONAL DEMOS AND 
masters made. Nashville Sound. 

Immediate response. Songs plugged. 
Jim Reeves Recording, P.O. Box 
1022, Madison, TN 37116-1022 
615-860-2747 800-792-1072 

BLANK TAPE & ACCESSORIES 
Widest Selection twain, I 

Call For Free Catalog 

(800) 355 -4400 

ZROSLYYTNAL 
111 «UN 10à0 1011111/11 IA 1/14I 

FROM THE USA-AIR FREIGHT 
Transport daily. Special to the Music Indus-
try since 1953, Worldwide. Confidential At-
tention. Low Rates. Contact: 

Dennis Klainberg, Dir. 

RERKLAY AIR SERVICES CORP. 
POB 665, JFK Airport, NY 11430, U SA 

Fax: 718-917-6434 Ph: 718-656-6066 

COMPACT DISCS • CASSETTES • RECORDS 
1000 CDS $2090 
500 CASS $599 
FINEST QUALITY 
FROM YOUR 44 I DAT AND 
FOUR-COLOR COMPOSITE 
PRINTERS FILM 

CD & CASS PACKAGE 

1000 EACH $2999 

COMPLETE IN-HOUSE 
PROFESSIONAL ARIT DEPT 

PHONE. (800) 423-2936 
FAX: (818) 569-3718 
BURBANK. CALIFORNIA 

SERVICES 

PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 
CUSTOM 

AUDIO CASSETTE BLANKS 
1 Min. - 126 Min 
Loaded With: 

3ASF CHROME PLUS, 
SUPER CHROME & 

MAXELL XL II 
HIGH BIAS TAPE 

CALL FOR 
OUR FREE 
CATALOG 

COMPLETE LINE OF 
AMPEX - BASF 

MAXEIJ. - SONY - TDK 
Studio Mastering 

and Multitrack Products 
OATS - 489/289 (S-VHS) 

HI-8MM - COWS 
MOO'S - U-MATKS 

FLOPPY DISCS - DCC'S 
499/456 - 911/468 

_Liteitt4  NORVLeg:i EDGE 

POLY BOXES 
COLOR CASSETTE LABELS IL J-CARD5 

SPLICING AND LEADUL TAPE 
REELS AND BOXES 

BASF AND MAGNETIC MEDIA ALIC10 PANCACKES 
C-0 CASSETTE SMELLS 
CO JEWEL BOXES 

CUSTOM VIDEO CASSETTE BLANKS 

SONY - TELEX - NOW! RECORDING SYSTEMS 
Tape DuplKatIng Cqupplero 

ON CASSETTE PRINTIING - PRINTED LABELS & J-CARDS - SHRINK WRAPPING 

764 5th Avenue, Brooklyn, New York 11232 NRS  In New York Telephone: (718) 369-8273 
24 Hour Fax (718) 369-8275 wk.+ R«.-âng suppb. 

TOLL FREE 1-800-538-2336 

gm— ffl 
arnericion pro cflçaltot 

CD 8t CASSETTE 
PRODUCTION 
P.0.800 550 Tel :1315)769-0034 
ROOSEVELTOWN, NY. FaL:(3151 769-0342 
13683-0550 

1-800-APD-DISC 

tile4 

RECORD PROMOTION 

EXPERIENCE! EXCELLENCE! 
25 + YEARS! 

Workin9 All Leading National Charts. 
'One Of The Foremost 

Names in Music Promotion" 
RCI Records Inc., 1-800-737-9752 
4721 Trousdale Dr., Nashville, TN 37220 

615-833-2052 • FAX 615-833-2101 

LU 
MASTERING 

REPLICATION 

PRINTING 
TOTAL PACKAGING 

GRAPHIC DESIGN STUDIO 
  POSTERS 
PERSONALIZED EXPERT SERVICE 

COMPLETE CD AND CASSETTE 

3 

O 

"For Those Who Hear 

The Difference 

212 - 333 - 5950 

330 WEST 58TH ST NEW YORK, N Y 10019 

D2 ENTERTAINMENT 
COMPLETE PACKAGE 

500 CD: 1379.50 1000 CD: 1959.00 
DAT or 1630, 2 color imprint, 

4 color front card, B/W tray card, 
jewel box, shrink wrap. 

Tel: 818 288-2123 
Fax: 818 288-7362 

SOMETHING TERRIBLE HAPPENS 
WHEN YOU DON'T ADVERTISE . . 

NOTHING... 

CALL BILLBOARD CLASSIFIED 
1-800-223-7524 (OUT OF STATE) 

212-536-5174 

FOR SALE 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD'S 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66 th ST., DEPT J 
MIAMI, FL 33166 

Phone: (305) S91-2188 
Fax : (305) 591 -7210 

DEALERS 
ONLY 

Parchedelta • Newry Wool • Punts • Pus • blues • Rail • 

Campus Records 
Wholmale DIsInbutor of 

"Deletions/Overstocks" 
114 AIM» Maker MN 

Imiss. NY 12110 EXPORT 
1518) 783-6698 
1518) 783-6753 FAX 

For a Unique Blend of Independent and 
Major Label Closeouts and Overstocks 

e• ,Poimpxo • moo. &Mom • NIN.P113 • ...NO  

IMPORT 2 

OPERATING SUPPLIES 

Jewel Boxes • CD Blisters 

o Security Packaging 
en 

-*,%•¡5 Plastic & Paper Sleeves 
Price Guns • Mailers • Dividers 

WRAPPING & PACKAGING 
The iewelmast& Packaging System 

Retail-level shrinkwrapping. Does CD's, Videos 
cassettes. I.P's.posters & more...only S189.95! 

Low-cost shrinkwrapping solutions for 
retailers & distributors . L.-sealers available! 

Man, -iv,, 

MUSIC AND MORE... 
odie Labels • Budget & Cut-Out CD's. Tapes. 1.1' 

Novelties • Comics/Rags • Accessories • Blank Tape 

ERFORMANCE 
I ri DISTRIBUTORS 
2 OAK ST. NEW BRUNSWICK Si OB90 1 
Tel:9013.545.3004 Fax:9013.545.6054 

Elus direct and save! While other people are 
raising their prices, we are slashing ours. Ma-
par label (D's, cassettes and LP's as low as SO, 
Your choice from the most rodensive listings 
available. For free catalog call le09) 890 6000, 

FAX: 1609)890 0217 or write 
SCORPIO MUSIC, INC. 

P.O. Bot A 
Trenton, Nil 08691 0020 

BUSINESS 
FOR SALE 

OWNER WANTS TO SELL 
BLUE VELVET RECORD 

LABEL. FOR MORE 
INFORMATION CONTACT: 

(405) 341-9096 
(405) 528-0535 

FIXTURES 

FACTORY DIRECT 
• CD JEWELBOX STORAGE 
CABINETS. In Stock Now. No 
Waiting Choice of colors. 2 sizes 
2 drawer. 570 capacnty. $234 
3 drawer 855 Capacity . $289 
rices II LUS locks extured 

steel construction 
• CD JEWELBOX SHELF, 2-TIER. 

Gridwall. Slatwall Pegboard 8 
facings. capacity 64 25' long, 
double tier Black write, grey 
Adjustable (Iv ders "Flip-thru 
browsing Use for CD-ROM too 

Architectural Merchandising Floor 
Plans at no cost or obligation. 

• JEWELBOX OR LONG BOX 
COMPACT DISC DISPLAYERS 

• AUDIO CASSETTE DISPLAYERS 
• LASER DISC DISPLAYERS 
• VIDEOCASSETTE DISPLAYERS 
• ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 
to( ked in hicago, . • itimore, 

1 os Angeles and Londcn, England 

Free 100 Page Colo,' Catalog 

1-800-433-3543 
Ask for Jim McFarland 

Fax: 21 3-624-9022 

TALENT 

a 

NATIONWIDE TALENT SEARCH 
SEEKING: * BANDS * ARTISTS 

* ACTS * SONGWRITERS 

* All types of original musk onsidered. 
* FREE Promotion & exposure if you qualify. 
* This is o career-lounching opportunity! 

Send a cassette of your musk with rune, 
oidress, phone 8 best tine -o contact to: 

RODELL RECORDS 
P.O. Box 93451-B • Hollysvool, CA 90093 

WANTED TO BUY 

WE PAY TOP 
CDS.Cassettes 

Videos & 
Audio Books 

WE BUY IT ALL 
(516)42043300 
FA115161420,8455.CALL NOW! 

"We are cash buyers of un-
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 

(Continued on page 66) 
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POSITIONS WANTED HELP WANTED COMPUTERS 

MISSING 
(FROM YOUR EAST COAST MUSIC BUSINESS) 

Larry Sakin 

and his ten years experience in 
retail and wholesale 
management. Specialty areas 
include purchasing, employee 
relations, administartion, and 
promotion. 
Prefer company with heavy 
involvement with customer base 
and an eye for creative 
advertising/marketing. 

Interested? Please call 800 
298-8627 or send this ad with 
your company info to: 
HIRE ME! 
Box 12345 
Tucson Az 85732-2345 

HELP WANTED 

PURCHASING MANAGER 
Regional chain of exceptional music stores is seeking an 
experienced Purchasing Manager. Recent financing and an 
extremely successful superstore concept will provide for 
very rapid growth. 

Purchasing Manager will report to the COO and oversee all 
purchasing efforts in a decentralized purchasing and 
distribution system. Responsible for managing overall 
inventory, developing/enhancing automated inventory 
trending models, systematizing buying functions, 
negotiating, developing/maintaining supplier relationships 
while meeting aggressive selection and GMR01 goals. 

Successful candidates must have 3 years purchasing 
experience in the music industry with established supplier 
relationships, strong negotiating skills, proven analytical 
skills, superb organizational skills, and extensive experience 
with computerized, automated buying systems. 

If you are ready to work for a progressive, customer focused 
music retailer, send resume with salary history to: 

Box 8135 
Billboard Magazine 1515 Broadway 

New York, NY 10036 

NY Music Publishing seeks 
paralegal-type for Business 
Affairs position. Must have 
experience with contracts, and 
strong organizational skills. Min 
2 yrs. experience. Knowledge 
of music business preferred. 
Full benefits. Mail resume and 
salary requirements to: 

Box 8136 
Billboard Magazine 
1515 Broadway 

New York, NY 10036 

BUYER 
Nebraska furniture Mart, located in Omaha, Nebr.', 

,eking a Music and Entertainment Merchand.,... 
.., A Bachelor's degree or equivalent expeller.. 
ness and six or more years ol merchandr, 
.7,g experience in music software. pre-tect ,'• 

(402) 392-3261 by 3/15/94 

RECORD COMPANY EXEC. 
Experience Person in all Areas ot 
running small Independent Record 
Company in Orlando FL. Must be 
computer knowledgeable and able 
to travel. Send resume to DJ at P.O. 
Box 1929 - Apopka, FL 32714-1929 

IT'S NOT JUST AN ADVENTURE— 
IT'S A CAREER 

MAJOR WEST COAST LABEL SEEKS 
NATIONAL DIRECTOR OF SALES. 

This career opportunity calls for a motivated 
self-starter with a strong background in 
distribution/retail, general field marketing, 
and artist development. Responsibilities 
include supervising national accounts, 
developing marketing and promotional 
campaigns, and overseeing a large ad 
budget. Must have familiarity with BDS and 
Soundscan, ability to supervise a large field 
staff, and established retail relationships. 
Travel required, plus frequent contact with 
distribution company, retailers, label 
personnel, and artists of all formats. Send 
resumé and cover letter to: 

Box 8134 
Billboard Classified 

1515 Broadway 
New York, NY 10036 

PRODUCTION 
DIRECTOR WANTED 

DYNAMIC, SUCCESSFUL, 
AGGRESSIVE RECORD 
COMPANY LOOKING FOR 

EXPERIENCED PRODUCTION 
DIRECTOR TO MANAGE PRE/ 
POST-PRODUCTION (ALL 

CONFIGURATIONS), WITH FULL 
KNOWLEDGE OF MASTERING, 
LABEL COPY, MANUFACTURING 
(PRINTING AND DUPLICATING), 
DJ FULFILLMENT, ETC. MUST 
HAVE ABILITY TO DEAL IN 

PRESSURED ENVIRONMENT, IN 
RESPECT TO DEADLINES. 

SALARY COMMENSURATE WITH 
EXPERIENCE AND 
BACKGROUND. 

Box 8137 
Billboard Magazine 
1515 Broadway 

New York, NY 10036 

MARKETING REPS. WANTED 
Music Marketing Label is looking for 
representation in the Music Trade, in the 
U.S., Canada, and Mexico. We have all 
types of Music: Classical, Rock, Hot 
Country. Natures, Christmas, etc.... For 
Narm appt. please respond asap to: 

PDC, P.O. Box 2798 
LaCrosse, WI 54602-2798 

HELP WANTED RADIO 

BALTIMORE CHR seeks top 
flight morning show talent 
immediately. If you have 3 years 
of morning show experience and 
a proven track record, send T&R 
to Russ Allen, Program Director, 
Radio One Of Maryland, Inc., 
1111 Park Avenue, Penthouse, 
Baltimore, MD 20201 

NO PHONE CALLS PLEASE 

PROFESSIONAL 
SERVICES 

JeJ...feJ 
MUSIC MARKETING & SALES 
•!PRODUCI' MARKETING PLANS. 
SALES, PRODUCTION. PROMOTION. FORCASTINO 

"MU" MARKETING 1 SALES NETWORK Tli 

NATIONAL • ALL GENRES & ACCOUNTS 
TEL/FAX:(212) 689-4644  

ACCESSORIES 

1 1 Free Catalog: World's largest 
I z I selection All Brands of equipment, 

CD+G. LD's Vocal Eliminators. 
t -- a"eik Players.Speakers Mics 

CSP P.O. BOX 1106 
Bridgeview, IL 60455 

1-800-800-8466 

PRO SING Karaoke 

EQUIPMENT 
FOR SALE 

REEL TO REEL 4 TRACK-
1/4 INCH OTRAI MX 5050 
MUST SELL. 3,000 OR 

BEST OFFER. 
ELLE 1-310-476-6788 

EX. 358. 

To order a 

BILLBOARD 

DIRECTORY 

Call 
Toll Free 

1 (800) 223-7524 

YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Call or fax today to see why YSI. is unden, 
ably the leader in computer systems for 
music and video retailers and wholesalers 
We built 20+ years of music and video in-
dustry experience into our computer systems 
to help make your business more profitable. 

YOUNG restuts UNITED Phone 14041449-0338 

Fax 14041 840-9723 
Australia: 1081 338-2477 

6185 Below Hwy Ste C.100, Norcross. Ga 30071 

RecordTrak 
Computerized Inventory Management 

for Re ptores 

800-942-3008 
Voice 203-265-3440 Fax 203-269-3930 

Choosing the right Software is serious business. 
So, talk to Music Software before you decide. 

Cost effective POS solutions & 
One-Stop / Distributors Software 

MS! MUSIC SOFTWARE INC. 1-800-877-1634 
MIS) .25-6•40 Noelyn Flelghl., NY P.N:(518) 8.28-4693 

AAUSICWARE the 

POSitive Choice 
Complete POS, Inventory Control 

for your Record Store 

Available in user '1,electible 
English or Spanish. 

Musicware LISA 
6300 Owen.. Pd 

Suit. tea 
%we. NC 27612 
(919)833-5533 

Fee 91 133.1900 

Computers & More ... 
POS - Inventory - Management System for: 
Music S  - Distributors - Mail Order 
Quick Point-of-Sale - Customer History 
Inventory Tracking - Bar Code Printing 
Multiple Vendor - Purchase Orders 

Single Station - Multi User and Multi Site - 
Call Now & Save! Phone: 305-534-0999 
• FREE CONSULTATION • 

INVESTOR WANTED 

MAJOR INTERNATIONAL ROCK ACT 

With current Worldwide Release. 
Presently recording second album with 
Multi Platinum Producer, seeking small 
investment. 

Fax 310-493-0111 
P.O. Box 265, Seal Beach, CA 90740 

NAT'L MONTHLY 
MUSIC MAGAZINE 

Targeted to the alternative, unsigned & 
independent music industry. Great 
reader response: and QUARTERLY 
INT'L CATALOG for listing, selling & 
advtg of independent labels & sgl artist 
product without a mal label deal. Hugh 
potl. Nat'l/Intl circulation. 

(818) 772-6589 
FAX (818) 772-2140 

Rapidly growing SEATTLE MUSIC 
BUSINESS seeks "angel". Working 
capital needed to make innovative 
company with strong foundation 
financially successful. 
(206) 292-4815 / FAX (206) 292-4816 
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THE LINE BETWEEN COUNTRY AND ADULT ALTERNATIVE 

REAL ESTATE 
TO THE SWIS 

REAL ESTATE RATES 
Rate $035 

1 Inch by 1 Column 
See Coupon For Details 

Private Studio/ Residence on Cape Cod 
Newly constructed I ully equIpped 

SSL 4048E studio - 3 acres on pond 

adjoining conservation land. 
Attached contemporary 4 bedroom, 
3 bath residence - Near beaches. 

8910,000. Call 508-759-2459 

INDUSTRY PROS 
Minneapolis. Big house, 

wooded, quiet, comfortable and 
furnished. Extra room for rent 

while visiting. Available daily or 
weekly (612) 771 - 7713 

REFERENCE GUIDES 

Billboard Directories are what you might call Basic 
Tools. They are, in fact, the main sources of vital 
information for the entire Entertainment Industry. 
Billboard's annual directories are constantly in use. 
year after year, and people who rely on them know 
how important they are in doing business effectively. 
Order any one or all of the directories today!! 

International Talent & Touring Directory — The 
source of U.S. and international talent, booking 
agencies, facilities, services and products. Used by 
everyone who buys and books talent — promotes 
and manages tours. 

International Buyer's Guide — The Worldwide 
Music and Video Business-to-Business Directory. 
Listings include name, address, phone number and 
marketing information of record companies, music 
publishers, distributors, accessory manufacturers 
and suppliers. Also manufacturers and wholesalers 
of hardware. software and accessories for Compact 
Disc, Video Disc. Video Cassettes and Video Games. 

Nashville 615/Country Music Sourcebook — 
Radio stations, performing artists, booking agents, 
personal managers, recording companies and more. 

International Recording Equipment and Studio 
Directory — Up-to-date statistics on professional 
recording equipment, recording studios, recording 
studio equipment usage. 

Tape Disc Directory - for the Record, Audio & 
Video Tape Industries. Professional services and 
supplies for record and video manufacturers, audio 
and video tape manufacturers, video program 
suppliers and buyers, video music producers and 
production facilities. 

Call: Jeff Serene 
1-800-223-7524 (Out of State) 

212-536-5174 (Local) 
Ask for prices— 

RESULTS. 
That's what you get from your ad in 

Billboard's Classified Section 

In its 100th year, Billboard has a 
responsive readership of over 200,000 
influential decision makers worldwide 
Known as THE SOURCE for the music, 

video and home entertainment 
industries, Billboard has developed its 
reputation, leading the world in industry 

news, and always reporting it first 

If you have a position to fill, a product or 
service to sell, or any other classified 
related item to advertise, Billboard's 
Classified section gives you the most 
effective and most extensive market 

contacts 

Get Results Call today. 

1-800-223-7524 (Toll Free) 
212-536-5055 (Fax) 

212-536-5174 (Direct line) 

Billboard Classified 
1515 Broadway 

New York, NY 10036 
Attn: leff Serrette 

IRS' KENNEDY ROSE WALKS 
(Continued from page 1) 

mental textures, and unshakable 
melody lines. The album alternative 
radio format, which has taken shape 
since that release, could help garner 
wider recognition for Kennedy 
Rose's sophomore effort, released 
Feb. 8, according to Paul Orescan, 
VP of marketing and promotion at 
IRS, Pangaea's parent company. 
Kennedy Rose's aptly titled al-

bum, "Walk The Line," displays the 
mastery of craft the pair has gained 
as professional country songwriters 
and studio pros (the two are in de-
mand for backing-vocal work), even 
as it reflects Nashville's new diver-
sity, plowing musical and thematic 
territory beyond the narrow bounds 
of what is generally considered 
"country." 
"A lot of our writer friends only 

get their very commercial songs 
heard, and only play what they con-
sider to be their best demos in their 
living rooms for their friends," says 
Kennedy. "We've been very blessed 
in that we haven't had to depend on 
being recording artists to make a 
living, and yet we still have this out-
let for some of what we would call 
our best songs." 
Orescan says IRS is planning a 

grass-roots approach to promote 
"Walk The Line," focusing on local 
outlets where the band's following 
is strong. Detroit's WDET has al-
ready put the album into medium 
rotation, and Kennedy Rose's home-
town station, WRLT, is planning on-
the-air performances and concert 
tie-ins around the release. 
"Our history with Kennedy Rose 

goes back four years ago, to the 
first record," says WRLT PD Ned 
Horton. "We're new on this one, but 
that previous record got a lot of 
great response, especially from fe-
males." 
The songs on "Walk The Line" 

cover a panoramic range, from the 
western dreamscape of "Iron 
Horse" to the hook-driven longings 
of "Safe In The Arms" (previously 
covered by Baillie & the Boys and 
by Gail Davies and Wild Choir). The 
job of squeezing these various sub-
jects and styles onto one sonic can-
vas fell to producer Ray Kennedy. 
"A lot of their first album was 

done on the Fairlight, and with 
drum samples," he says. "The main 
thing I was pushing for on this rec-
ord was to be very organic and un-
processed, with more real, acoustic 
instruments. We had 50 or 60 instru-
ments—mandolins, bouzoukis, dul-
cimers, guitars—sitting around the 
studio waiting to be picked up." 
The two women, both classically 

trained musicians, came to Nash-
ville in the mid-'70s—Kennedy from 
Wisconsin, where she was teaching 
choral music to junior high stu-
dents, and Rose following her own 
vision of country stardom up from 
Atlanta. Several dead ends later, 
both women found a supporter in 
Pete Drake and the late pedal steel 
guitarist's studio became a kind of 
second home. 
"We just ended up on the same 

microphone at Pete's studio one 
day," Rose says. "We found our-
selves singing these intricate parts 
together without even thinking 
about it, and we looked at each oth-
er and said, 'Wow.'" 
Kennedy and Rose were both 

learning the recording studio ropes 
and started to write together short-
ly after Drake managed to get Rose 
a solo deal on Capitol in 1977; she 
moved to a short-lived stint with 

Album art from Kennedy Rose's Pangaea debut, "Hai Ku," left, and its latest 

album, "Walk The Line." 

Epic Records from 1980-82. Four 
singles from those two labels made 
it onto Billboard's Hot Country Sin-
gles & Tracks chart, but failed to 
make Rose a star. She then joined 
Kennedy and songwriters Marshall 
Chapman and Linda Hargrove and 
released an album on Columbia un-
der the name Calamity Jane in 1981. 
"We had a lot of fun with Calami-

ty Jane, but it was a little bit ahead 
of its time," Rose laughs. "I guess 
people weren't ready for a four-girl, 
leftist, outlaw band." 
Around 1982, as Calamity Jane 

was disintegrating, Kennedy and 
Rose began to seriously pursue a 
creative life together and, working 
with lyricist Pat Bunch, started to 
craft their own sound. Armed with 
their musical education and new-
found studio savvy, they soon be-
came known for having the best-
sounding songwriting demos in 
town. 

In an effort to duplicate elements 
of their demos, Nashville producers 
brought Kennedy and Rose into the 
studio, and they became busy ses-
sion musicians while doggedly pur-
suing their own recording contract. 
"Back then it was like, Mary Ann, 

Pam, Pat Bunch, and me," says lyri-
cist Kye Fleming, a longtime Ken-
nedy Rose songwriting collabora-
tor. "You could count the number of 
woman writers on one hand. I'd had 
success in the country market, but 
there are more sides to all of us as 
writers ... Kennedy Rose were 
pushing the envelope even back 
then, and they've always been an in-
spiration to me." 
When the Kennedy Rose-penned 

"Ring On Her Finger, Time On Her 
Hands" became a Grammy-nomi-
nated hit for country star Lee 
Greenwood in 1982, the majors 
came calling. Kennedy Rose turned 
down two major-label deals, opting 
to sign with Sting's fledgling Pan-
gaea label. Their debut record, "Hai 
Ku," went on to achieve a strong 
cult status, due largely to word-of-
mouth following the duo's opening 
dates for Sting during his "Soul 
Cages" tour. 
"Pangaea was never conceived of 

as being a label that was out to sign 
bands that would instantly go to 
number one," says Miles Copeland, 
CEO/chairman of IRS. "It was to 
sign interesting, musically valid art-
ists and give them an avenue to put 
their music out. Kennedy Rose are a 
perfect example of that." 
Copeland says he has learned a 

lot from Kennedy Rose about the 
benefits of a formulaic approach to 
songwriting. "Nashville songwrit-
ers have learned that discipline, and 
if you take that expertise and put it 
with someone in the rock or pop 

world, it's the perfect marriage," he 
says. 
With "Hai Ku," IRS/Pangaea 

had limited success matching Ken-
nedy Rose's quirky music to the 
right audience, but Orescan says al-
bum alternative will make the job 
easier with "Walk The Line." 
"We sent this record out six 

weeks in advance to over 70 pro-
grammers, exclusively triple-A," 
says Orescan. "We wanted people 
to have a long time to talk about 
Kennedy Rose, and, sure enough, 
things are starting to click." 
As they gear up to promote their 

second album, Kennedy Rose con-
tinue crafting country hits and pur-
suing their collective muse. 
"Women need role models in this 

town, and they've been doing this 
for a long time," says Tillis, a fre-
quent collaborator. "The first thing 
I ever heard about them was that 

they were maybe hard to work with, 
and years ago that told me that they 
had an opinion. Then I got to know 
them, and I thought, no wonder 
they're not going to let anybody tell 
them about their music—they know 
how to do their music! They write, 
they sing, and they know the stu-
dio." 

Harris calls the duo "inspiring" 
and says, "There is certainly a femi-
nine perspective in the realm of po-
etry, and that includes song lyrics. 
There are ways of expressing ideas 
and feelings that women can do that 
men can't, and vice versa. It's great 
to see both sides represented more 
now." 
Mainstream country music may 

finally be ready to open itself up to 
more of the adventurous work of 
Kennedy Rose. A version of "Love 
Like This," one of the most vividly 
catchy songs from "Hai Ku," is now 
considered commercial enough to be 
included on the debut album of 
BlackHawk, a band groomed and 
tailored for contemporary country 
airplay. Kennedy and Rose are grat-
ified by the acceptance, and would 
love to be able to bring the two sides 
of their creative lives even closer to-
gether. 

"That's always what we've want-
ed to do, and this time it was a con-
scious effort," says Kennedy. "We 
have an opportunity here. We're ac-
cepted by the triple-A format, that 
adult alternative Sting crowd, and 
have wonderful opportunities here 
in Nashville, so let's try to bridge 
this. There aren't many artists that 
can do it, and I hope we have this 
time. We'll see." 

B BIG d ESSENTIAL illboar , RELH ERE C 

I. International Buyer's Guide: The worldwide music & video 
business-to-business directory jampacked with record & video co's, music 
publishers, distributors 8i more. 

2. International Talent & Touring Directory: The source for U.S. 
& International talent, booking agencies, facilities, services & products. 

3. Record Retailing Directory: Detailed information on thousands of 
independent music stores & chain operations across the USA. 

4. International Tape/Disc Directory: All the info on professional 
services & supplies for the audio/video tape/disc industry. 

5. Nashville 615/Country Music Sourcebook: The most 
comprehensive resource of business-to-business listings for the Nashville 
region & country music genre available. 

6. International Recording Equipment & Studio Directory: All 
the facts on professional recording equipment, studios & equipment usage 

7. International Latin Music Buyer's Guide: The essential tool for 
finding business contacts in the latin music marketplace. 

For fastest service call: 1-800-223-7524 or 1-800-344-7119. 

In NY call (212) 536-5174. In NJ call (908) 363-4156. 
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1994 Intl Recording Equipment & Studio Directory (8063-3) $50 
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Billboard Cordially Invites You To The 2nd 
Annual Awards Celebration For The Best 

Advertising In Music, Video 
And Home Entertainment. 

THE 1994 INTERNATIONAL 
BILLBOARD BILLIE AWARDS 

Hosted By Peter Max & Downtown Julie Brown 
Thursday, March 10, 1994 

• 6:30 PM -8 PM - Cocktails & Hors D'oeuvres 
• 8PM - Awards Ceremony 

The Puck Building, 
295 Lafayette St., New York, NY 

$55 per person in advance $65 per person at the door 

Please R.S.V.P. By Phone no later than March 1, 1994 

Contact: Maureen Ryan 

212 - 536 - 5002 

Billboard 
IN ASSOCIATION WITH 

ADWEEKNIAGAZIOF 



Pro Audio 

NeviIles Coast To Coast. A&M recording artists the Neville Brothers were 
recently at Coast Recorders in San Francisco mixing their upcoming live album. 
Shown, from left, are Charles Neville. senior mixer John Cuniberti, Cyril Neville, 
and engineer Mike Napolitano. 

West Hollywood Hotel Houses Studio 
Venture Taps Sunset Marquis' Client Base 
U BY PAUL VERNA 

In the beginning, there was the 
home studio. But now that every musi-
cian seems to have a recording facility 
in his or her house, what's left? Why, 
the hotel studio, of course. 
Award-winning composer and pro-

ducer Jed Leiber has just opened a 
full-service recording facility in the 
Sunset Marquis Hotel and Villas in 
West Hollywood. He claims it is the 
first and only hotel studio in the world. 
The Studio (as it is pointedly 

named) aims to attract the hotel's high-
flying entertainment clients by offering 
them a place to write, record, produce, 
overdub, or sweeten their music and 
video projects. 
Designed and built by John 

Froom's Sensitivity Keeps Acts Coming Back 
Producer Helined New Elvis Costello & Attractions Set 

• BY RICK CLARK 

Since the early '80s, Mitchell 
Froom has earned the distinction 
of being a producer of uncommon 
sensitivity and musical integrity. 
His track record includes a list of 
critically and (in many cases) com-

mercially success-
ful artists like Los 
Lobos, Elvis Cos-
tello, Richard 
Thompson, Su-
zanne Vega, 
Crowded House, 
Del Fuegos, the 
Pretenders, Paul 
McCartney, Tim 
Finn, American 
Music Club, and 
others. Many of 
these artists have 
done more than 

one album with Froom, a testa-
ment to his ability to make the re-
cording experience a positive one. 
Froom also has enjoyed a long-

term professional relationship 
with engineer/production co-con-
spirator Tchad Blake. The two 
have worked together for the last 
eight years. 
Among Froom's latest produc-

tions are Thompson's "Mirror 
Blue" and Costello's "Brutal 
Youth." The Costello album, which 
was cut at Olympic Studio in Lon-
don, is notable for reuniting the 
artist with his legendary original 
band, the Attractions. It's possibly 
his best album since arriving at 
Warner Bros. five years ago. The 
title certainly conveys the raw en-
ergy of the band's chemistry on 
some of the tracks. 
Froom, along with Blake and 

Los Lobos cohorts David Hidalgo 
and Louie Perez, will be debuting 
as the Latin Playboys on an up-
coming self-titled Slash/Warner 

PRO 
FILE 

Bros. release. Both the Latin Play-
boys and Costello albums are set 
for release Tuesday (8). 
Froom just completed produc-

tion work on Sire jazz artist 
Jimmy Scott's second album, 
"Dream," which is set for a June 
release on Sire/Blue Horizon. 

MITCHELL FROOM 

BILLBOARD: It's good to hear 
Elvis back with the Attractions. Is 
this a one-off reunion? 
FROOM: I think they are taking it 
one step at a time. They are doing 
a tour. If they can get along and 
the music really works out great, 
then they will think about doing 
more. It is nothing that you want 
to make specific plans about. You 
just want to see how it feels. 
BB: Besides Bruce Thomas, Nick 
Lowe and Elvis played bass on 
"Brutal Youth." 
FROOM: Yeah. We cast the bass 
role, which may be an unusual way 
of working on a record [laughs]. 
Nick takes more of an acoustic 
bass approach to his instrument. 
It is more of a bottom-heavy sound 

without much attack. He played on 
"Clown Strike" and "Rocking 
Horse Road." Elvis played on 
"Kind Of Murder" and "20% Am-
nesia." We tried Nick and Bruce 
on some of the tracks that Elvis 
had played on, but he's got the am-
ateur thing going for him [laughs]. 
The bass line on "20% Amnesia" is 
particularly idiosyncratic. Bruce 
was the final guy to come into the 
sessions. When Bruce was playing, 
you really hear the notes clearly. 
There is a lot of midrange, because 
he plays very aggressively. 
BB: The Attractions hare a raw 
ilergy that is captured very well 

on "Brutal Youth." How did you 
go about recording their sound? 
FROOM: We worked really hard 
on Elvis' record to make sure that 
it didn't sound too good [laughs]. 
You don't want a big, polished-up 
record. Who wants that? The mu-
sic and the mood is much more im-
portant. 
We tried to get the sound we 

wanted to hear on the spot, live, 
and leave it unadorned. Basically, 
if there was any reverb, it was 
coming from an instrument's amp. 
We might add tape slap later on. 
Tchad engineered, and he tends to 
favor a lot of unusual, and some-
times cheap, compression and dis-
tortion devices that work particu-
larly well with this band. 
We cut straight to 24-track ana-

log at 30 i.p.s. non-Dolby. Some-
times a little bit of tape hiss is cool. 
I worked with Tom Waits a few 
times, and Tom said that tape hiss 
was the glue that held the track to-
gether [laughs]. 
The '80s was a really hard time 

to produce records, because ever-
ybody was caught up in the quest 
for achieving higher fidelity and 
more sonic power and space, but 

(Continued on next page) 

LEIBER 

Edwards, with acoustic consulting by 
George Augsberger, the facility is in a 
1,200-square-foot underground garage 
formerly occupied by the now-defunct 
firm New England Digital. Following 
the liquidation of that company, the 
space had been used for storage. 

Leiber, who used to stay at the hotel 
before he permanently relocated to 
Los Angeles from New York, says he 
started renting the room as a writing 
and preproduction space, "and it basi-
cally just got out of control." 
He installed $350,000 worth of equip-

ment, including a 
112-channel Eu-
phonix computer-
ized console, a 24-
track analog 
Studer tape ma-
chine, 48-track 
digital Pro-Tools, 
a 16-track hard 
disc capable of 
viewing computer 

graphics, a Sony projection system 
with a 100-inch viewing screen, and full 
surround systems featuring Tannoy 
Genelec speakers and Bryston amps. 
While Leiber won't discuss details of 

his arrangement with the hotel, he says 
it's a "partnership" that allows him to 
operate a stand-alone, competitive stu-
dio within the confines of the Sunset 
Marquis. He credits Marquis manager 
Rod Gruendyke and head of sales Lisa 
Hagen for encouraging the venture. 
The Studio is so new that only two 

projects have been done there so far: 
the score for the new MCA/Universal 
film "Blue Chips," which was composed 
by Leiber, frequent collaborator Jeff 
Beck, and famed producer/musician 
Nile Rodgers, and a demo that Leiber 
cut with singer Lulu and her brother 
Billy Lawrie. 
Although the Studio does not adver-

tise, hotel management informs music 
clients of its existence, and several 
have already expressed interest in 
working there, according to Leiber. 
Hotel guests receive booking prefer-
ence, but non-guests are welcome as 
well. Among the Sunset Marquis' blue-
ribbon musical patrons in recent years 
have been U2, Jimmy Page, Beck, 
George Harrison, the Black Crowes, 

Depeche Mode, and Motley Crue. 
The facility also is Leiber's per-

sonal studio, and he intends to take 
full advantage of it. However, he ad-
mits it would be "a little extravagant" 
to use it strictly for his own work. 

"If I'm working on a film score or 
a [label project], with someone cover-
ing the studio time, it's not a problem, 
but if I'm just screwing around in 
there writing songs, it's a bit over the 
top," he says. 

Because of the Studio's projection 
system and large screen—not to men-
tion its movie-biz clientele—it prom-
ises to be a haven for small-scale 
screenings. Noting that all the re-
cording equipment in the facility is 
mobile, Leiber says he could take 
himself and his machines out of the 
studio and set up elsewhere if a client 
wanted to rent large blocks of time 
for screenings. 
The Studio also is "ideal for film 

scoring," says Leiber, "because of the 
large screen. It's really good for mu-
sic production, and it's also suitable 
for post work, in particular advertis-
ing." He adds that the Euphonix 
board is extremely versatile, since it 
can be reconfigured instantly for vir-
tually any type of session. 

In its current configuration, the 
playing room is too small to produce 
a big, natural drum sound, but Leiber 
says he is considering expanding the 
tracking space. ("If the Rolling 
Stones were to record their album 
here, they would probably want a 
huge drum room," he says.) 
The installation of the studio fol-

lows the opening of the Whiskey Bar 
at the Sunset Marquis, the West 
Coast counterpart to the bar in New 
York's ritzy Paramount Hotel. 
The Studio offers audio and video 

tie lines to the Whiskey, opening the 
door to record-release parties or even 
closed-circuit broadcasts of recording 
sessions. 

Leiber has received Grammy nom-
inations for the "Honeymoon In Ve-
gas" and "Frankie's House" sound-
tracks, both collaborations with Beck. 
He is the son of celebrated song-
writer Jerry Leiber. 

newslinew 
THOMAS C.K. YUEN, one of the founders of computer giant AST Research, 
has invested $2.71 million in Newport Beach, Calif.-based 3D sound com-
pany SRS Labs, according to a statement from SRS. Yuen, who will have 
a controlling interest in SRS, assumes the title of chairman/CEO. The state-
ment notes that Walter Cruttenden III, one of the original investors in the 
company when it was spun off by former parent Hughes Aircraft Co., re-
mains on the board, and SRS president Stephen Sedmak retains his post. 
The 7-month-old, privately held SRS licenses its 3D sound technology to 
such audio hardware manufacturers as Sony and RCA. 

FUTURE DISC SYSTEMS of West Hollywood is upgrading its mastering facil-
ity to feature 20/24-bit digital mastering, according to a release from the 
company. "Soon we'll start to see people recording up to 24 bits in the stu-
dio," says VP and chief engineer Steve Hall. "We are gearing up to accom-
modate that market." 
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MITCHELL FROOM's SENSITIVITY KEEPS ACTS COMING BACK 
(OM in ned from preceding page) 

no one seemed to stop to consider 
whether an impressive sound was a 
desirable one. Does something 
sound good because it is bigger? Of-
ten it sounds much better because 
it is smaller and in your face. Many 
people's favorite records are older 
ones. If you are going to compare 
them fidelity-wise, top to bottom 
clarity, they don't have it, but they 
have a lot more thrust to them. 
BB: Explain the chemistry that op-
erates in the studio between El ris 
and the band when you are cutting 
tracks. 
FROOM: Elvis has to lead the 
track vocally. His voice guides the 
way everybody plays and dictates 

Billboard. 

the intensity of the track; even the 
way it might speed up or slow down. 
It is all according to how he is sing-
ing, which can change radically in 
the course of a day. There may be 
a lot of tension in the air when you 
try to work that way, but it keeps 
things pretty exciting. That is why 
this band plays so well behind him. 
They are used to it and know how 
to do it. I was there at the first re-
hearsal, when Bruce came in to 
play. At that time, the Attractions 
hadn't played together for seven 
years. I think the first song we 
worked on was "Sulky Girl." It took 
about a minute and a half to gel, 
and then it sounded unbelievable. 

As a record producer, you don't get 
to see that kind of band chemistry 
very often. Each musician individu-
ally is great, but together it is some-
thing else again. 
BR: How did you approach your 
mires on this project? 
I.' ROOM: About four or five songs 
are live board mixes that we just 
liked and used; for example, "You 
Tripped At Every Step," "My Sci-
ence Fiction Twin," "Rocking 
Horse Road," "All The Rage," and, 
I think, "Just About Glad." Later, 
when we tried a more formal mix-
ing approach, we often didn't like 
the results as much, because it 
sounded all nice and mixed 

STUDIO  ACTION 
PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING MAR. S, 1994) 

CATEGORY HOT 100 R&B COUNTRY ALBUM ROCK DANCE-SINGLES 

TITLE 
Artist/ 
Producer 
(Label) 

THE POWER 
OF LOVE 
Celine Dion/ 
D. Foster 
(Epic) 

BUMP & GRIND 
R. Kelly/ 
R. Kelly 
(Jive) 

I JUST WANTED 
YOU TO KNOW 
Mark Chesnutt 
M. Wright 
(MCA) 

DUECES ARE 
WILD 
Aerosmith/ 
B. Fairbairn 
(Geffen) 

BIG TIME 
SENSUALITY 
Bjork/ 
N. H000per 
(Elektra) 

RECORDING 
STUDIO(S) 
Engineer(s) 

ENTERPRISE/ 
RECORD PLANT 
(Burbank! 
LA., CA) 
Humberto Gatica 

CHICAGO 
RECORDING 
COMPANY 
(Chicago, IL) 
Peter Mokran 

JAVELINA 
(Nashville) 
Warren Peterson 
Robert Charles 

LITTLE 
MOUNTAIN 
(Vancouver, B.C.) 
Mike Fraser 

OLYMPIC 
(London,ENG) 
Al Stone 
Jim Abbiss 

RECORDING 
CONSOLE(S) 

Neve VR 72 Neve VR 72 Calrec SSL 4048 E/G SSL 4064G 

MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Noise Reduction) 

Sony 3348 Studer A827 Mitsubishi X-880 Studer A800 Studer A820 

STUDIO 
MONITOR(S) 

Augsperger/ 
Norberg 

Lakeside/TAD Tannoy FSM Yamaha NSIO Genelec 

MASTER TAPE 3M 996 3M 996 Ampex 467 3M 996 Ampex 499 

MIXDOWN 
STUDIO(S) 
Engineer(s) 

RECORD PLANT 
(Los Angeles) 
Humberto Gatica 

CHICAGO 
RECORDING 
COMPANY 
(Chicago,IL) 
Robert Kelly 
Peter Mokran 

WOODLAND 
(Nashville) 
Lynn Peterzell 

SOUTHERN 
TRACKS 
(Atlanta,GA) 
Brendan O'Brien 

QUAD 
(New York) 
David Morales 

CONSOLE(S) SSL 8000G SSL 4064G 
With Ultimation 

Neve VR60 Neve VR 72 SSL 4072G 

MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Noise Reduction) 

Sony 3348 Studer A827 Mitsubishi X-880 Studer A827 Otan i MIR 90 
Studer A800 

STUDIO 
MONITOR(S) 

Norberg Lakeside/ TAD Yamaha NSIO Yamaha NSIO 
Augsperger 

UREI 8I3B 

MASTER TAPE 3M 996 3M 996/DAT Ampex 467 Ampex 456 Ampex 456 

MASTERING 
(ALBUM) 
Engineer 

SONY MUSIC 
Vlado Meller 

HIT FACTORY 
Tom Coyne 

MASTERFONICS 
Glenn Meadows 

GATEWAY 
Bob Ludwig 

THE EXCHANGE 
Mike Marsh 

PRIMARY CD 
REPLICATOR 
(ALBUM) 

Sony 
Manufacturing 

BMG 
Manufacturing 

Uni 
Manufacturing 

Uni 
Manufacturing 

WEA 
Manufacuring 

PRIMARY TAPE 
DUPLICATOR 
(ALBUM) 

Sony 
Manufacturing 

BMG 
Manufacturing 

Uni 
Manufacturing 

Uni 
Manufacturing 

WEA 
Manufacturing 

- , mmunica ions. Hot 100, Ft&B & Country appear in this feature each time: Album Rock, Modern Rock. Rap, Adult 
Contemporary & Dance appear in rotation. 

[laughs]. You can get things a little 
bit clearer, but something gets lost 
in the translation. 
That was the determination of 

this record. We didn't want to de-

feat ourselves through the process 
of making sounds clearer and big-
ger. We just tried to react to the 
emotions of the music and the noise 
the musicians were making. 

EUROSOUNDS 
A column by Zenon Schoepe on the 
European pro audio industry. 

U.K. 

GRAND CENTRAL, the largest all-
new audio postproduction facility to 
open in London in some years, is set 
to go online with a three-room com-
plex in April. Aiming at commercials 
and advertising, each room will fea-
ture a Synclavier Direct to Disk sys-
tem and Harris Grant-designed inte-
riors, with other equipment still being 
finalized. 
Grand Central spokesman George 

Stone says "enablement" was the key 
term for the venture, with an equal fo-
cus on technology and the people who 
run it. "Studios are temples to tech-
nology, the people who use them are 
worshipers, and the guy behind the 
desk is the high priest," says Stone 
about the complex's client stance. 
London audio postproduction facil-

ity the Tape Gallery is installing Eur-
ope's first SSL Omnimix system in its 
newly refurbished Dolby Stereo Stu-
dio 4. The system joins the existing 
Scenaria installed in Studio 6, which 
also will be upgraded to Omnitnix sta-
tus. Both will be SoundNeted. 

"I believe the system is moving for-
ward at quite a good rate," says Tape 
Gallery MD Lloyd Billing. "The new 
Version 3 software incorporates 
many of the things I originally 
wanted. It's definitely the way to go." 
Broadcast supplier ASC has ap-

pointed SWA to organize and handle 
the distribution of its products and 
services throughout Europe and the 
world. 
"With the success of ASC in the 

U.K., we have found it difficult to fo-
cus on the wider European market," 
says ASC MD Len Lewis. The news 
follows the appointment of SWA as 
European distributer for Clyde Elec-
tronics' broadcast audio products. 
Audio Processing Technology has 

announced that more than 100 audio 
postproduction studios worldwide 
now use the DSM100 for direct-dial, 
CD-quality audio over ISDN and 
Switched 56 digital networks. It esti-
mates that more than 70,000 channels 
of APT-X100 audio compression are 
in use daily. 

Delta Sound, the sound operation 
of Shepperton film studios, has 
bought seven Alesis ADATs plus a 
BRC remote for each of its three stu-
dios. The digital multitracks are syn-
chronized to film and video using Ale-
sis AI2 interfacers and TimeLine 
Lynx synchronizers. 
"We were drawn toward the ADAT 

system because of its modular con-
cept, which enables us to configure a 
system that is as small or large as the 
project requires," says Delta Sound 
head of sound Brian Saunders. 
European sales of home AV equip-

ment with Dolby Surround are ex-
pected to rise from 470,000 units in 

1993 to more than 2 million units in 
1995, according to a survey of West 
European home cinema market de-
velopment by BIS Strategic Deci-
sions. 
Sounds 94, the music industry 

show, will be held at the NEC Birm-
ingham June 4-5. 

HUNGARY 

ARX dealer P&P has supplied 
AEQ60 graphics, Multi Q paramet-
rics, DDP1 dynamics, and Sixgate 
noise gates to the Little Madach Ka-
mare Theater in Budapest. The com-
pany also has won the contract to sup-
ply the equipment for the Big Madach 
Kamara Theater—the second-largest 
in the country. 

THE NETHERLANDS 

FOSTEX D10 DAT machines have 
been bought by Radio Friesland, Ra-
dio Noord, Radio Zeeland, Radio 
Drenthe, Radio Rijnmond, Radio Gel-
derland, Tros Radio, Philips Eindho-
ven, and Hewlett Packard. Fostex 
D2OBs 4-head DATS have gone to 
RTL 4, Valkiesser Postproduction, 
and RTL Productions. 

GERMANY 

RADIO AND TELEVISION station 
Westdeutscher Rundfunk in Cologne 
has bought a customized 24-track 
Fairlight and WDR, with features 
specially developed for the broad-
caster. Three color monitors, two con-
soles, and more than 60 hours' record-
ing are supported, along with the 
ability to switch between banks of 
drives. Backup is via a new Exabyte 
8505 8mm tape running at eight times 
real-time. 

Discotheque Tempel in Munich, lo-
cated in a former German army tank 
bunker with a capacity of 2,500 peo-
ple, has installed a Stage Accompany 
sound system. It consists of 14 Cham-
pion Series C27s, 12 Performer Series 
P17, 7 SA 1600 amps, and PPE2410 
parametric EQ/levelers. 

FRANCE 

POSTPRODUCTION outfit Tigre 
Productions in Paris has expanded 
into advertising and films for televi-
sion with the opening of an SSL Seen-
aria-equipped studio. Rental com-
pany DC Audiovisuel has added a 
ScreenSound V5 to its existing 
ScreenSound and SoundNet. The two 
systems are installed in a mobile unit 
for editing and conforming, and are 
used in conjunction with KEM flat-
bed film editors. 
Spendor S100 loudspeakers from 

the U.K., now wholly owned by U.K. 
mixing console manufacturer Sound-
tracs, won the Prestige Product sec-
tion in the French Diapason CD- and 
record-review magazine awards. 
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AUDIO 
Cimlinued.from page- 73 
and any (Inc of them can stand up to a 
CD." 
Another issue or interest to tape 

manufacturers is the consumers' deci-
sion to buy C-90 tape exclusively. 
Duplicators need some time to get 
used to handling that pancake, and 
then it su ait be a problem. According 
to TDK's Boot h, the change from (l-60 
is happening rapidly. "At one t hue, 
there was a perception that consumers 
WOUld think they were getting less Ihr 
their money if there was less tape in a 
shell, but that belief has been proven 
false," he says. "I think, wit hin a year, 
all larger (-hems will have switched to 
C-90." 

Piselli sees the switch happening 
more slowing. "Our businessj iiiout 
50-50. The price of C-60 has gone 
down so low that it 's holding back 
growth of C-90 tape.- Ile says. 

Independent duplicators may lind it 
more difficult to change all inventory 
over to C-90 ta l) because "t hey are 
job shops" and have to use what is 
called hr by their customers, says 
Ingalls. "Majors. on I he oilier hand, 
work for t'weasel\ i•s. So changing i.sr 

isn't as much of problem Ihr them. In 
five years, I expect our C-90 business 
to be about 85% and our C-60 business 
to be about I5%," he says. 

"DAT sales are 

up since it is not 

only used in the 

studio, but also for 

storage and archiv-

ing," says 3M's Jim 

Hoskins. 

Although most manufacturers say 
tape pricing is relatively stable, many 
still feel margins are too low. "But as 
the market shrinks, sume of the play-
ers will get out of the business and 

Continued on pagr 78 
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ASR Recording Services 
8960 Eton Avenue 
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800 .852. 3124 
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1 Fax 
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CD Mastering & Replica 

Audio Cassette Duplication 

Custom Packaging 
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Since 1976 

A SURVEY OF ENGINEERS REVEALS 
W HO'S USING W HAT W HERE 

By Steve Traiman 

T
ht. pi ofessional audiotape busi-
ness reflects the studio market-
place—an improved second 

hallo) 1993 after a disappointing first 
six months and a sin mg start for the 
current year, with ‘ .t vied activity across 
the country-. 
The cautious optimism noted at the 

kW Audio Engineering Sficiety con-
vention and trade show in New York 
contimies for both pro tape marketers 
and a cross-scci ion of label and inde-
pendent studios. 

Phil Ritii, Ampex manager, pro 
audio, notes a milestone in the 
Billboard Studio Track in January that 
saw new 499 Grand Master Gold 
rather than the workhorse 456 as the 
"tape of record" for major projects. 
New high-end growile products like 
DM' and Alesis, designed fin- the digi-
tal audio 8-track recording systems, 
are very successful. And Ampex's 
1,000th Golden Reel Award, the 
industry's oldest recognition prognim, 
was bestowed on Genesis last stimuler. 

For 3M, Jim Hoskins, market devel-
opment manager, professional audio, 
reports strong acceptance of the new 
996 studio tape, with a conti tttt ing iran-
sition from analog to digital. 'I lie mar-
ket is changing as t he engineer, produc-
er and artist are more likely to specify 
tape brands and types, with ti ininuing 
reductions in studio staff. DATs are 
rapidly eclipsing 1/4-inch open reel for 
tracking sessions, mixdowits, back-ups 
and commercials. Thy :1 \I Visionary 
Program, now in its third year, qualified 
more than 80 album projects last year, 

CASSETTE SINGLE 
500 - $499.95 (Reorder - $349) 

1000 - $799.95 (Reorder - $659) 

Includes: 
RUNNING MASTER 

TEST CASSETTE 
APEX PRINTING ON SHELL 

1 COLOR WRAP-AROUND CARD 
COMPOSITE NEGS • SHRINK WRAP 

500 CASSETTES $585 
• COMPOSITE NEGS FROM YOUR CAMERA READY ART 
• CASSETTE RUNNING MASTER 
• MST CASSETTE 
• APEX PRINTING ON CASSETTE 
• 1000 x ONE-COLOR INSERT 00 FOR REORDER 
• NORELCO BOX CELLO WRAPPED 

reorder anytime 5385 

1000 4•COLOR CASSETTES $899 
• CASSETTE RUNNING MASTER 
• TEST CASSETTE 
• APEX PRINTING ON CASSETTE 
• 2000 x 4-COLOR INSERTS (1000 EXTRA FOR REORDER) 
• NORELCO BOX SHRINK WRAPPED 

reorder anytime $750 NI/PURI> 

me 1939 Rain 11/0 

RECORDS a CASSETTES 
1738 BERKELEY ST. • SANTA MONICA • CA 90404 
(310) 829-3476 • (310) 829-0355 • Fax (310) 828-8765 

Bob Porter loads a Sony DAT cassette for his "Portraits In Blue" 
radio program. 

based on Bill1xxird chart positions, with 
over 700 awards to studios, artists, engi-
neers and ponlucers. 

Sony's studio market is strictly digi-
tal, says Joe •Eibensky, marketing Man-
ager, pro audio tape. In the expanding 
DAT market, Sony added a 15-minute 
cassette, ideal fin- commercials and 

back-ups fiir one or two tracks, and 
extended play four minutes to 34-
64- 94- and 124-minute tapes. The 
Professitmal Media Division of Sony 
Electronics is now sponsoring two 
tinejor syndicated radio programs pro-
duced by Newark, N.J.-based WBG0-

Cone inued on page 76 

DCC PROMOS SHOOT FOR 

INCREASED AWARENESS 
By Steve Traiman 

Digital Compact Cassette has been pulling out all the promotional 
stops to build awareness among consumers, artists, producers and bot Ii 
independent and major labels. 
The eight-city DCC Music Express Tour "played" to an estimated 

10,000 consumers from late October to just before Thanksgiving, accord-
ing to Michael Piehl, marketing manager, Philips Audio, Knoxville, Tenn. 
The custom bus with two complete audio-video systems, including home, 
auto and portable units, visited numerous software and hardware retail-
ers. The tour offered a sweepstakes in each city, plus a national drawing 
for 10 portable players and a complete $4,500 digital system as the grand 
prize. Among the strongest stops cited by Pichi were J&R Music World, 
New York; Harmony House, Detroit; Tower Records, Nashville; and both 
American TV and the University of Wisconsin, Madison. There were also 
stops in Boston, Chicago, Indianapolis and Knoxville. 

Philips Key Modules Independent Label Sweepstakes got a big boost 
from a mention in the Winter Consumer Electronics Show preview 
(Billboard, Jan. 8), bringing more than 100 calls, according to Dennis 
Godlowski, Southwestern regional manager, Los Angeles. "It's given us a 
chance to really explain the opportunites of DCC to the independent 
artist, producer and label," he says. "We're anticipating a lot of respons-
es up to the March deadline, which may be extended." The grand prize is 
free DCC mastering for an album, tape duping and packaging of 1,000 
DCC units, print advertising and promotions, and retail distribution 
through Tower Records. 
On the hardware side, to back up its recent Winter CES introductions, 

Technics mailed 10,000 DCC copies of Meat Loafs "Bat Out Of Hell II" 
to selected customers in a special "long box," according to spokesperson 
Andrew Duncan. They're invited to a Technics retailer to plug the album 
into a DCC deck, and if "You're the one!" comes up on the display, the 
lucky winner gets home, car and portable DCC decks. Everyone else gets 
the chart-topping album. 

In another promotion, Philips Audio is offering free DCC music for a 
year—a title a month—and a coupon book in a retailer tie-in. Tandy 
Electronics promoted a similar program through its retailer network. • 
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INTRODUCING -THE With our newest release, Digital Master 931, BASF now carries the most complete line 

B UGGIES-I" FiECIDFIDIINIG of studio mastering products. IEC reference compatible DM 931, with its excellent 

GflC)LJI hi File M USIC signal stability and low error correction requirement, is a perfect complement 

INMICOIJSTFIV 7-0131411r. to our other high performance products: SM 911, SM 468, LPR 35, 
11:111EIVIAINI Cie • 

R-DAT, S-VHS, CD-R, M.O.D, calibration tapes and cassettes, loopbin master 526, diskettes, and VI: 

audio and video cassettes. Order them all with one call, 1-800-225-4350 (Fax: 1-800-446-BASF). 

Then you'll see why, even after 60 years, we're still the most versatile group in the business. BASF 



Jimmy "Jam" Harris (etabt) and Tor. Lewis of Hyte "pone Productions 

olizne SR keeps Lis 

sounding quiet." 
'Ferry Lewis. Producer 

"We chose six Otan i MTR-100 multitracks all 

with Dolby SR modules because we preferred the 

sound of analog recording over the available digital 

options. Since our production teams work as artists, 

producers and engineers, recording with Dolby SR 

at 15 ips is invaluable in producing good-sounding, 

quiet, forgiving recordings. It's the cost-effective 

way to get the sound we like." 

Steve Hodge. Chief Engineer 

"One key to our success is to bang the tape 

hard and overload it to alter the sound. Dolby SR 

takes away the hiss but leaves the low-end warmth 

associated with analog. Our recordings have the 

dynamic range everyone's come to expect from 

CDs." 

Jimmy Jam, Writer & Producer 

Flyte Tyme is a private facility 
located outside Minneapolis. 
"We've built a very creative envi-
ronment that our artists, 
producers and writers tèel 
comfortable in. In '94 our 
focus is to build the roster of 
artists for A&/%4 Records' black division, 
as well as on our label, Perspective Records." 

Jimmy Jam and Terry LCVAS 

Dolby SR: now over 80,000 tracks worldwide. 

CID Dolby 
Doty Leoratcees ec • '00 Penn Amex, Se Francesco, CA S1103-4813 • ,eleçiene 115-5584»). Fine* 415-ES-1373 a Telex 344:19 ou, Laberatones Inc. a Woaten Rem • Marine Saar a &Ise • Teeter* 0793 842100 • Feu* 0793 9421all• Ulu 44949 
Roby, are the dabet, .y011301 art Venue of Dolby Lai:crewel Lattneane Ccepeabm 01491 Robe Labaratates Ire S9410332 
Wm ewe, wriest c. Magma Record CO.P.Y. Peafteet Reee u, O,leaRt.ene 
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A HENRY BRIEF 
M ESSAGE 

The ITA's Executive VP Outlines 
The Update Seminar 

By Marilyn A. Gillen 

hat you don't know can hurt 
you; and what you do know 
can help you adapt and 

thrive. That's been the unspoken but 
underlying theme of the ITA's annual 
"update" seminars throughout their 
existence. And while the topics may 
have changed dramatically over the 
years (1984's program guide listed a 
panel pondering "Stereo For TV and 
Home Video"), that bottom line 
hasn't. 
"We arc in the sort of 

business where state-of-t he-
art is what happened five 
minutes ago," says I lenry 
Brief, executive VP of t he 
ITA. He's been keeping an 
eye on those state-of-the-art 
shifts from his vantage point 
at the ITA for almost 15 
years—even witnessing, he 
reflects now, "the debut of 
that wonder child called 
video." 

"Especially during the 
beginnings of these techno-
logical changes," says Brief, 
"it's important to learn from 
one another—not so much 
how to do things as how not 
to do things." 
Such an exchange of infor-

mation will be front and cen-
ter when the ITA's diverse 
membership of audio and 
video duplicators, blank-
tape and disc suppliers, con-
tent providers, packaging 
equipment and accessories 
manufacturers, and others 
converge on Tucson, Ariz., 
March 9-13, for the 24th 
annual update seminar. 

Kicking off the meeting is 
a keynote address by John Chancellor, 
senior commentator for NBC News. 

Henry Brief, n:I 

CHANGING TIMES 

In a year that has seen the flowering 
of the CD-ROM-based multimedia 
industry, movies released on 5-inch 
CDs and the nationwide rollout of two 
new audio formats, the seminar's top-
ics reflect these rapidly changing times 
for the audio and video magnetic and 
optical media industries. A panel on 
"The New Incompatible Digital 
Technologies," for instance, sets a 
forum for proponents of CD-I, 3DO, 
LaserActive, double-density CDs and 
CD-ROMs to state their cases to the 
assembled. "One of the things that we 
will ask them at these sessions is, when 
do they foresee the industry getting 
together and settling on one stan-
dard?" Brief says. "Or will they be con-
tent to let this war be waged on the 

consumer front and let the consumer 
make the choice? There is a lot of con-
cern about the answer, because in the 
next kw years a lot of people are going 
to make an awful lot of money and a lot 
of people are going to lose a lot of 
money—just by virtue of t he horse 
they bet on." 
Also on the agenda are panels on 

MiniDisc's potential as a data storage 
medium, HDTV, multimedia and 
interactive technology. 

The thrust, beyond information, is 
impact: How will these changes affect 
attendees' segments of the business? 
"It's not only trying to find out what 
these new technologies are, but at the 
same time trying to assess what the 
impact will be on their businesses as 
they know them today," Brief says. "It's 
not just what it means, but what it 
means to them specifically." 
While exposing its members to these 

new horizons, however, the ITA is 
always conscious to inform, not to 
inflate the hype. "We are duty-bound 
to make people aware of these new 
technological developments, because 
to let them go on in the dark would be 
absolute folly," Brief says. "On the 
other hand, we don't want to precipi-
tate a panic—that today's business is 
going to leave them as of tomorrow, 
which is not true. So it's a matter of 

continued on page 82 

SURVEY 
Coniinuedfrom page 74 

FM: Bob Porter's "Portraits In Blue," 
to 40 stations, and "Jazzset IVith 
Branfbrd Marsalis," on more than 200 
stations. Sony is contributing a year's 
worth of Pro DAT Plus digital audio-
tape, as well as HE Type 1 and UX 
high-bias audiocassettes. 

At BASF, Joanne Aliber, profèssion-
al product manager, reports increased 
acceptance for its SM-911 analog 
recording tape and excellent response 
to its expanded Dxr line, now being 
sampled at a number of studios in new 
15- and 30-minute lengths, in addition 
to the 60-90- and I 20-minute versions. 
BASF expects to introduce a new high-
bias tape later this year and is reposi-
tioning its entire studio line, supplying 
everything from calibration cassettes 
and tapes to analog and digital master-
ing products and new digital and opti-
cal formats. 

LABEL &rums DWINDLE 

A decade ago, each of the "big six" 
major label groups had at least one stu-
dio operation. Just two remain, A&M 
Studios and Capitol Studios, both thriv-
ing in Los Angeles (and fortunate to 
have escaped the January earthquake 
with lui intemiptiim of service). 

At A&M, chief engineer Shelly 
Yakus recommends BASF 911 2-inch 
and Agfit 1/2-inch to clients, but notes a 
growing prekrctice for Ampex -199. 
The studio uses Apogee DATs, a rela-
tively new brand, and is now managing 
the five mastering rooms for A&M 
after doing such a good job for the stu-
dio rooms, he reports. Also busy is the 
real-time tape copy room, used by 
many labels around L.A., with 125 real-
time Yamaha machines monitored by 
an A&M-created computer software 
program to prevent any "blanks" or 
"skips." 

For Capitol Studios, creative director 
Michael Frondelli notes the addition of 
a Neve VSI' 72. with an 8-bus film 
matrix, installed by Vincent von HafE 
He's very optimistic for the future, cit-
ing strong support by new label man-
agement headed by Charles 
Koppelman and Gary Gersh. Both are 
big fans of the studio, which is seen as 
an intricate part of artist development, 
R&D and ntultimedia. Capitol mostly 
uses Ampex 499 and 3M 996, plus dig-
ital Ampex 467 and a lot of DATs, sam-
pling lots from Ampex, 3M, TDK and 
Apogee in a continuing search for "con-
sistency," says Frondelli. 
Bad Animals Studio in Seattle is off 

to a strong start, notes owner Steve 
Lawson, also first VP of the Society of 
Professional Audio Recording 
Services (SPARS) independent studio 
group. It's still mostly grunge rock 
projects, with some new wave, he says. 
For analog projects, it's a virtual dead 
heat between Ampex 499 and 3M 996, 
with mostly 3M DATs used for daily 
data back-ups, voice tracks for phone 
patches, and archive work for EDNet 
digital fiber-optic communications. 

In the Big Apple, Howard Schwartz 
Recording, a major post-production 

Continued on page 80 
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To make a better 
low cost duplication VTR, 

we copied the best. 

Panasonic duplication systems have been the Number One choice of the industry leaders for years. Now, 

the new AG-5210, with SP/LP/and EP record/playback speeds, means duplication facilities of all sizes can afford 

the industry's leading duplication technology. 

Panasonic's new AG-5210 is designed to give you the same reliable performance as Panasonic's industry-
standard Professional Duplication VTRs, plus, you get the features you need for fast, economical duplication 

applications: long life silicon lower cylinder, Hi -Fi audio in SP and EP, serial remote control, AGC on/off and 

auto head cleaning. All at a most affordable price. 

The AG-5210 is part of the full line of Panasonic Professional Duplication products. To learn more about 
them, call 1 800 528 8601 (Enter product code 08). You'll see that when 

it comes to duplication, there's only one original. Panasonic 
One Panasonic Way, Secaucus, NJ 07094 Broadcast &Television Systems Company 

SURVEY 
Continued from page 76 

studio headed by SPARS president 
thiward Schwartz, is adding a tenth 
mom fOr telecommunications activity 
this spring, for audio/video faxing, 
EDNet and MR satellite conuntmica-
dons. Three members of his staff set 
up a studio at Lillehammer, Norway, 
for CBS Sports at the recent Winter 
Olympics, to handle on-air promos 
anti post pniductitni fOr key partici-
pant profiles. Studio recommends 
Ampex 499 and 3M 996 equally, 
depending on the particular project. 
and uses both Ampex and Sony DATs, 
which he notes have eclipsed I/4-inch 
open-reel 

At Manhanan's Power Station, Zoe 
Yanakis, VI' studio operations, says the 
first part ( '9I i, "going crazy," with 
Meat Loaf in a live mix, and a nqor 

The market is 

changing as the 

engineer, producer 

and artist are more 

likely to specify tape 

brands and types. 

project tor Pat Molten,. and John 
Schofield, both done in January. 
Ampex 499 may have a slight edge on 
3NI 996 for analog projects, she says, 
with DAT use expanding dramatically 
for a wide variety of uses lw clients and 
the studio. 
Torn Tucker, directur of studio 

operations at the PaisleN Kirk olwra-
tion in Chanhassen, Minn_ repot'', a 
recent installation ()fan SS!. 8088 6+ 
with Ultimation system. This renova-
tion slowed business in late '93, but 
activity looks strong through the first 
half. Clients are requesting both 
Ampex 499 and 3M 996, and he 
observes they notice tape saturation a 
little more quickly with a high-end 
wund-olf on the 499 product. More 
folks are making recordable CDs, and 
DAT use is heavy, with shorter 
lengths a help when there are just a 
f ew tracks. 
Me Time Studios in Edina, Minn., 

owned and operated by the label's 
Jimmy Jam and Terry Lewis, sees 
increased activity from its acts, notes 
Susan Owens, studio admillistrautr. 
Janet Jackson's album was the biggest 
project last year, with Mint Condition, 
Color Me Badd. Soin )1. Blackness 
and l'atti LaBelle among albums 
through early '94. The studio switched 
from :lea 969 lo Ampex 456 late last 
year, with new Ampex 499 requested 
by more acts, she notes. DAT usage is 
gr(n‘iiig, with mostly Ampex products 
in all lengths. 
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MODERN TIMES. 
Talk about progress. Now you 

can have Sony Pro DAT Plus- tape in 

15, 34, 48, 64,94 and 124 minute 

recording times. This is the high 

durability, low-error-rate tape from the 

people who led the way with DAT. 

And it packs an advanced metal 

formulation from the people who have 

mastered precious metals. What could 

be more modern than that? 

Fa Profess i 

pDp-124 

rerster— 

PDP-34 

For Professional Use 

Pro DAT Plus 

CI 993 Sony Electrones Inc. Reproducten in whole or In 
All rights reserved. Sony and Pro DAT Plus are trademarks of 

4:11[17,1 u 

BRIEF 
Conlinuedfrout page 76 
trying to strike a very delicate bal-
ance." 
As the duplication industry gallops 

toward optical media, for instance, the 
ITA offers a clear-eyed seminar on 
"The Rush To Optical Disc Replica-
tion: How Much Cl) And CD-RONI 
Business Is There?" Says Brief, 
"Already we arc in a situation where a 
lot of these guys are getting into opti-
cal to guard against the video indus-
try's swinging toward optical media, 
but the only thing today is audio CD 
and CD-ROM. So the question is, 

A panel on "The New 

Incompatible Digital 

Technologies" 

sets a forum for 

proponents of CD-I, 

3DO, LaserActive, 

double-density CDs 

and CD-ROM to state 

their cases to the 

assembled. 

what's going to happen with capacity 
before these new markets truly devel-
op? It's something that needs to be dis-
cussed." 
The rrA also devotes sessions to tra-

ditional, core industry businesses. 
"Tape—floppy discs, audio and video— 
will be around for quite a number of 
years to come," Brief says. "And to the 
extent that this is the bread-and-but-
ter business of the industry today, it 
should not be sacrificed because of 
something that will be with us, but 
won't be with us for years to come." 

Ultimately, Brief says, when atten-
dees pack their bags for their return 
flights home, "I hope we will have 
brought them the kind of information 
that will provide them with manage-
ment-oriented information on global 
trends and innovations, which will help 
them in their business not only today 
but the day afterward." 
And as for the seminar program 10 

years hence? "I can't even imagine," 
Brief says. "I was visited by somebody 
the other day from one major compa-
ny's R&D lab, and he was telling me 
some of the stuff that they are working 
on right now. And I told him, 'You guys 
are actually scary.' But that's what 
makes this business wonderful: You 
just never know what's next." 

Unless you're at ITA update 
seminar. É 
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THE CLOSEST YOU'LL EVER GET TO PERPETUAL MOTION: 
OTARI LOADERS, TMD DUPLICATORS, AND AUTOMATION SYSTEMS. 

When your loader or 

duplicator stops, you lose 

money. That's why many 

of our customers tell us that 

Otani sells the least expen-

sive duplicating and loading 

equipment they can buy—they 

know that the real cost of loaders 

and duplicators must be measured 

over time and includes interrup-

ted production, rejects, customer 

returns, and cost 

of repairs. 

Our loaders 

give you unparalled • 

loading speed and 

automatic operation. 

The new AL- 63211 provides stan-

dard audio cassette loading and 

is simply converted for the new 

Digital Compact Cassette (DCC) 

tape. The new AL-652 is a fully 

automatic R-DAT loader with dual 

pancake supply. 

For video loading, 

the T-32011 is a VHS 

dual supply loader, 

and the T-812 is 

an 8mm dual supply loader. 

Otari's TMD' High 

Speed Video Duplicator is the 

acknowledged leader for quali-

ty high volume operation. 

It produces 495 VHS EP 

copies in the time it takes 

a real-time deck to pro-

duce one! 

Otari's rotary splicing 

system is famous for 

delivering accurate 

and consistent splices. 

while heavy duty tape 

guides and rugged 

mechanical assemblies 

let Otan i equipment 

keep running long 

after other equipment 

is sold for scrap. 

Otani. The loaders and dupli-

cators to buy when your profits 

depend on non-stop operation. Call 

us at (415) 341-5900. 

GZET1 
Otari Corporation 
378 Vintage Park Drive 
Foster City CA 94404 
U.S.A. 
(415) 341-5900 
Fax: (415) 341-7200 

I 

Otan i Corporation 
U.S.A. 
(415) 341-5900 
Fax: (415) 341-7200 

Otan i Inc. 
Japan 
(0424) 81-8626 
Fax: (0424) 81-8633 

Otani 
Deutschland GmbH 
Germany 
02159/50861-3 
Fax: 02159/1778 

Otan i Singapore 
Pte., Ltd. 
Singapore 
(55) 284-7211 
Fax: (65) 284-4727 



Update 
CALENDAR 

A weekly listing of trade shows. con-
ventions, award shows, seminars, 
and other events. Send infbrmation 
to Calendar, Billboard, 1515 Broad-
way, New Ywk, N.Y. 10036. 

MARCH 
March 8, Echo Awards, Alte Oper, Frankfurt. 

011-49-89-625-3828. 
March 8, 13th Songwriter Showcase, pres-

ented by the Songwriters' Hall of Fame and the 
National Academy of Popular Music, Tramps, 
New York. Bob Leone. 212-319-1444. 

March 9-13, 24th Annual ITA Seminar. "The 
Digital Millennium: Planning For Changes In 
Technology, Economics, and Marketing,-
Loew's Ventana Canyon Resort Hotel, Tucson, 
Ariz. 212-643-0620. 

March 10, 1994 Billie Awards, The Puck 
Building, New York. Maureen Ryan, 212-536-
5002. 

March 10. BMI Latin Awards, Fontainebleau 
Hotel. Miami, Fla. 212-586-2000 

March 10, Los Angeles Music Network 
Meeting, West Side Billiards Cafe. Los Angeles. 
Sandra Archer, 818-769-6095. 

March 10, Careers in Music Workshop, pres-
ented by the Washington Area Music Assn.. Le-
vine School of Music. Washington. D.C. 202-338-
1134. 

March 12, "Making Money With Multime-
dia" Seminar, Academy Plaza Theatre, North 
Hollywood, Calif. 310-288-3425. 

March 13. Sixth Annual Tamika Reggae 
Awards, Town Hall. New York. Clinton Lindsay. 
718-515-4895. 

March 14-17. Second Symposium on Digital 
Audio Broadcasting, Sheraton Centre Toronto 
Hotel. Toronto, Canada. 613-233-4035. 

March 14-20. Canadian Music Week, the 
Sheraton Centre Toronto Hotel. Toronto Canada. 
416-695-9236. 

March 15. Eighth Annual Soul Train Music 
Awards, Shrine Auditorium, Los Angeles. 310-
858-8232. 

March 19-22, 36th Annual HARM Conven-
tion, San Francisco Marriott. San Francisco. 
609-596-2221. 

March 20, The Juno Awards, O'Keefe Centre. 
Toronto, Canada. 416-485-3135. 

March 21. ASCAP East Coast Hip-Hop Fo-
rum: "Hip-Hop Taking A Bad Rap," location to 
be announced, New York. 212-621-6000. 

March 21-24, National Assn. of Broad-
casters Annual Convention, Las Vegas. 202-
429-5300. 

March 24, National Assn. Of Black-Owned 
Broadcasters (NABOB) 10th Annual Communi-
cations Awards Dinner, Sheraton Washington 
Hotel, Washington, D.C. 202-463-8970. 

March 24-26, Klassik Komm, classical music 
convention, Congress Center West, Cologne, Ger-
many. 011-49-202-278-310. 

March 31-April 2, Third Annual Independent 
Music Fest, presented by the NYU Program 
Board, Loeb Student Center, New York University 

LIFELINES 

New York Jennifer Levy . 212-998-4999 

APRIL 
April 6. International Managers Forum 

Meeting, ASCAP Building. New York. Barry Berg-
man. 718-332-8500. 

April 10-11, VSDA Video Games Conference, 
Hyatt Regency O'Hare. Chicago. 609-231-7800 

April 12, Fourth Annual Wertheim Schroder 
Media Conference—"The Business Of Enter-
tainment: The Big Picture," Pierre Hotel, New 
York. 212-492-6532. 

April 12-14, REPLItech International, pres-
ented by Knowledge Industries, Sheraton Mun-
chen Hotel & Towers, Munich. 914-328-9157. 

April 20-23. Southern Music Conference, 
presented by RC Enterprises, Florida A&M Uni-
versity, Tallahassee, Fla. 800-541-1407. 

April 21-24, Impact Super Summit Confer-
ence, Bally's Park Place Hotel and Tower, Atlan-
tic City, N.J. 215-646-8001. 

April 28. Gospel Music Assn. Dove Awards 
Show, Grand Ole Opry House. Nashville. 615-
242-0303. 

MAY 
May 2, T.l, Martell Concert, honoring MTV 

Networks chairman Toni Freston, featuring per-
formance by Eric Clapton, Avery Fisher Hall, Lin-
coln Center. New York. 212-245-1818. 

May 3, Academy of Country Music Awards, 
Universal Amphitheatre, Los Angeles. 213-462-
2351. 

May 11-15. NAIRD Convention, Chicago. Ill. 
606-633-0946. 

BIRTHS 
Girl, Samantha Elizabeth, to John and 
Janice French, Nov. 14 in New York. 
He is a founding member of Twisted 
Sister and an artist manager whose 
clients include Andrew Fortier, 
Johnny Gale, and David Forman. She 
is executive assistant to Martin Ban-
clier, chairman/CEO, EMI Music Pub-
lishing Worldwide. 

Girl, Joplin Cecile, to Marcus King 
and Jaime Rucker, Jan. 19 in Los 
Angeles. They are partners in King 
Management. 

Boy, Gabriel Ellis, to Brian and 
Diane Schuman, Jan. 20 in Los 
Angeles. He is VP of operations for 
Rhino Records. 

Boy, Zachary Hanson, to Garson and 
Nicole Foos, Jan. 28 in Los Angeles. 
He is VP of product management for 
Rhino Records. 

Boy, Seth Justin, to Mark and Laurel 
Fried, Feb. 25 in Jericho, N.Y. He is 

FOR THE RECORD 
A story in last week's issue on 

the election of Marilyn Bergman 
as president of ASCAP should 
have noted that while Cy Coleman 
is elevated to a writer VP, Jay 
Morgenstern retains his title as 
publisher VP. 

A Feb. 26 article about Vanilla 
Ice should have noted that Carlos 
Alomar co-wrote "Fame" with Da-
vid Bowie and John Lennon. 

senior director of writer/publishers 
relations at BMI. 

Girl, Fanchette Erica, to Alan and 
Elissa Grunblatt, Feb. 26 in Hunt-
ington, N.Y. He is VP of marketing 
and promotion at Relativity Records. 

Girl, Shannon Margaret, Chris and 
Molly Sockalexis, Feb. 15 in Nash-
ville. He is employed at Sam Goody 
No. 441 there. 

DEATHS 
Paul Smith, 47, of unknown cause, 
Feb. 9 in Studio City, Calif. Smith was 
a manager and agent. He began as a 
founding member of the group Exile. 
He left when he was drafted in 1966. 
When he returned, he founded the Los 
Angeles-based agency Paul Smith & 
Associates with his then-wife, Julie 
Steddom Smith (they were later di-
vorced). The agency represented such 
bands as the Doobie Brothers, Little 
Feat, and Captain Beefheart & His 
Magic Band. Later, Smith became VP 
at RPM and Worldwide Talent of Bev-
erly Hills, and worked with such 
bands as Bachman-Turner Overdrive 
and Spirit. In 1976, he joined Premier 
Talent in New York and worked with 
Van Halen, Boston, and other acts. He 
returned to Los Angeles in 1982 to 
work at Variety Artists International, 
where he represented Greg Allman, 
Arlo Guthrie, Pete Seeger, and others. 
In 1987 he formed the Smith Com-
pany. He also secured talent for the 
Indian River Festival in Florida. He is 
survived by his son, Paul Scott Smith; 
his mother, Helen Smith Wells; his 
sister, Sue Bolton; and his companion 
of 11 years, Sally Piper. Donations 
may be sent to Disabled American 
Veterans, 13550 E. Ramone Blvd., 

Baldwin Park, Calif. 91706, or the 
American Red Cross Earthquake Dis-
aster Relief Fund, P.O. Box 57930, 
Los Angeles, Calif. 90057. 

Jay Nelson, 57, of natural causes, 
Feb. 18 in Toronto, Ontario. Born 
Frank Coxe in Scranton, Pa., Nelson 
was a radio and TV announcer who 
worked extensively in Canada. He be-
gan his career at WKBW Radio and 
WKBW-TV in Buffalo, N.Y., before 
becoming morning-show host at Tor-
onto top 40 AM station CHUM in 
1963. After leaving CHUM in 1981, 
Nelson continued to work in Toronto 
for CITY-TV, and later for radio sta-
tions CKFM, CHFI, and CJEZ. More 
recently, he worked for the National 
Institute of Broadcasting. He is sur-
vived by his wife, Margaret; and son, 
Terry. 

Allen Neal Page Jr., 30, of an appar-
ent heroin overdose, Feb. 27 in 
Atlanta, Ga. Page was drummer for 
the Opal Foxx Quartet, which recently 
released the CD "The Love That 
Won't Shut Up" on Atlanta label Long 
Play Records. Page also performed 
with Atlanta bands Dirt, Seersucker, 
and Kick Me (the band formed by Bill 
Taft and Kelly Hogan, formerly of the 
Jody Grind), and had recently formed 
a new band, the New Centurions, with 
members of Opal Foxx and Seer-
sucker. He is survived by his parents, 
Allen Neal Page Sr. and Jo Ellen 
Shaw Page; his sister, Gloria Snepp; 
his brother, David W. Page; and one 
niece. 

Send information to Lifelines, elo 
Billboard, 1515 Broadway, 14th 
Floor, New York, N.Y. 10036 within 
six weeks of the event. 

o 

Musical Pioneers. The Rhythm And Blues Foundation announced the recipients 
of the 1994 Pioneer Awards and the Ray Charles Lifetime Achievement honoree 
during a press reception at the Sony Club in New York. The Foundation will award 
a total of $190,000 to the 12 honorees at its annual awards gala, to be held March 
2 at New York's Roseland Ballroom. Shown, from left, are Doug Morris, co-
chairman/co-CEO, Atlantic Records Group, and honorary co-chairman of the 
Pioneer Awards; LeBaron Taylor, senior VP, Sony Music, and board member of 
the Rhythm And Blues Foundation: Suzan Jenkins, executive director of the 
Foundation; 1994 Pioneer Award recipients Shirley Alston Reeves of the Shirelles 
and Ben E. King; previous honorees Ruth Brown (who is co-master of ceremonies 
for this year's awards), Paul "Hucklebuck" Williams, and Maxine Brown; Del 
Bryant, senior VP of performing rights and writer/publisher relations, BMI (co-
sponsor of the awards); Beverly Lee of the Shirelles; and previous honoree Al 
Hibbler. (Photo: Chuck Pulin) 

GOOD WORKS 
THE 25TH ANNIVERSARY OF 
The Boys Choir Of Harlem will be 
celebrated at a gala March 16 at the 
New York Marriott Marquis, with pro-
ceeds going to support the 300 disad-
vantaged boys and girls currently en-
rolled in the choir music program. The 
event also includes an exhibit and sale 
by the Zimbabwe Shona Sculpture So-
ciety, with 50% of the proceeds going 
to the choir. Honorary chair is Hillary 
Rodham Clinton; gala chair is Robert 
J. Morgado, chairman, Warner Music 
Group; and among the gala vice chairs 
are Gerald Levin, chairman, presi-
dent, CEO of Time Warner Inc., and 
Sylvia Rhone, chairman/CEO of 
EastWest Records. For more informa-
tion, call 212-289-1815, ext. 164. 

A TRIBUTE to Chet Helms, who 
produced events in the Avalon Ball-
room and Family Dog at the Beach in 
San Francisco and promoted more 
than 300 concerts in the Denver and 
Portland areas in the '60s, will be held 
April 30 at the Sailors Union of the Pa-
cific to raise money for medical ex-
penses incurred by Helms, who re-
cently has suffered three minor heart 
attacks. Featuring talent from the Bay 
Area, all profits will be donated to 
Helms, with funds left over to be do-
nated to the Neighborhood Arts Pro-
gram of San Francisco. For more info, 
contact Boots Rolf Hughston at 415-
381-2129. Donations can be mailed to 
the Tribute, WestAmerica Bank, P.O. 
1207, Mill Valley, Calif., 94942. 

BA1TLING AIDS: Barbara Cook, 
Phyllis Hyman, Gary Morris, Tho-
mas Fulton, and Benita Valente are 
among the music personalities who 
will appear at "Light Up The Night 
Against AIDS," set for May 23 at the 
Philadelphia Academy of Music. Pro-
ceeds will benefit the American Foun-
dation for AIDS Research (AmFAR) 
and two Philadelphia AIDS umbrella 
organizations: the Minority AIDS Co-
alition and the Philadelphia AIDS 
Consortium. AmFAR is a non-profit 
public foundation fighting AIDS 

through grant-making programs in 
basic biomedical and clinical research, 
education for AIDS prevention, and 
public policy development. It also pro-
tects the rights of people with HIV.' 
AIDS. For more info, call 215-893-
5279. 

TOP NAMES in the world of pop mu-
sic will participate in "Board AID," a 
daylong snowboarding event March 8 
at Snow Summit Ski Resort in Big 
Bear Lake, Calif., to benefit LIFE-
beat, the industry AIDS organization. 
The event will be launched March 6 
with an alternative music concert at 
the Hollywood Palace, featuring 
Lucy's Fur Coat, Battery Club, 3-11, 
Overwhelming Colorfast, and Blood 
Of Abraham. Co-hosting (along with 
15-year-old AIDS activist Joey Di-
Paolo) are the Beastie Boys, who 
also will perform along with Anthrax, 
Megadeth, actor Emilio Estevez, Gin 
Blossoms, Robin Wilson, House Of 
Pain's Danny Boy, Rikki Rachtman 
of MTV and KROQ Radio, Whitfield 
Crame of Ugly Kid Joe, and Electric 
Love Hogs. Also, a celebrity raffle %%ill 
be held of items donated by Metallica. 
Lenny Kravitz, Smashing Pump-
kins, Stone Temple Pilots, Steve 
Vai, SST Records, Restless Records, 
Anthrax, Soul Asylum, and Alice 
Cooper. Corporate sponsors include 
Capitol Records, Atlantic Records, 
and the David Geffen Foundation. For 
more details, call Jody Miller at 212-
532-4099. 

INSTANT DISC LIBRARY: GRP 
Records has donated its entire catalog 
of 450 albums, with a presentation 
Feb. 28 at Manhattan's LaGuardia 
High School by GRP founders Dave 
Grusin and Larry Rosen during the 
National Grammy in the Schools pro-
gram. The donation was arranged 
through Dennis Bell, record producer 
and music/music technology teacher at 
the high school. NARA,S, the record-
ing academy, organizes year-round 
events in schools throughout the coun-
trY• 

84 
BILLBOARD MARCH 12, 1994 



Radio 

Honoring Friends. Taking a break from rehearsals for his Carnegie Hall tribute 

celebrating former partner Pete Townshend's 50th birthday, Roger Daltrey, left, 
meets with WNEW New York morning man Pat St. John. 

Challenging Radio's All-Boys Club 
Stations Program Female Jocks Back To Back 
II BY CARRIE BORZILLO 

LOS ANGELES—It looks like the an-
cient myth of listeners not wanting to 
hear female jocks as anything more 
than "spice" on the radio might final-
ly be laid to rest. In at least three 
markets, stations—all of which hap-
pen to be urban—are breaking down 
stereotypical female roles by featur-
ing women personalities on the air 
back to back. 
WRKS (Kiss-FM) New York is the 

most aggressive with female jocks. 
That station has Yvonne Mobley, 
Carol Ford, and Wendy Williams back 
to back in middays, afternoons, and 
nights, respectively. WCDX Rich-
mond, Va., has Lisa Lisa and Antoi-
nette in nights and overnights. Addi-
tionally, WAAA Winston-Salem, 
N.C., has Renee Vaughn in middays, 

Bluegrass Builds On Small, But Loyal, Following 
Syndicates, Stations Program Genre To Diverse Audience 
II BY TERRI HORAK 

NEW YORK—Although the soaring 
country format has captured most of 
the headlines in recent years, its 
more traditional cousin, bluegrass, 
has quietly enjoyed a bit of a radio 
boom of its own. 
At least 700 stations in the U.S. 

program some measure of bluegrass, 
according to the International Blue-
grass Music Assn. The stations range 
from small, daytime-only AMs to 
commercial country stations with 
top-rated bluegrass programs. 
Slightly more commercial stations 
than non-commercial outlets, and 
more FMs than AMs, include blue 
grass in their programming mix. 

Syndicators provide the best evi-
dence of the health of bluegrass. 
There are at least 20 syndicators with 
weekly programming on hundreds of 
stations. "As recently as four years 
ago, syndicated programming could 
be heard on only about 25 stations," 
says Jon Hartley Fox, special pro-
jects coordinator for the IBMA. 
The leading syndicators are the 

American Bluegrass Network, with 
two programs and 250 affiliates, and 
the Judy Masters Bluegrass Pro-
gram Network, with one program on 
135 affiliates. 
Another indication of the health of 

bluegrass on radio comes with the ad-
vent of Prime Cuts Of Bluegrass, a 
CD sampler that is serviced to more 
than 300 bluegrass programmers 
worldwide, including syndicators. 
The sampler, produced by KBC Inc. 
of Owensboro, Ky., has given labels a 
way to market "focus tracks" from 
new releases. The service recently 
went from quarterly to bimonthly. 
The stations that air bluegrass are 

as diverse as the people who listen. 
"Bluegrass on the radio is not as lim-
iting as people think," says Tom 
Riggs, president/owner of American 
Bluegrass Network. 
The venerable WPAQ, a 10,000-

watt daytime outlet in Greensboro, 

N.C., has been programming blue 
grass and old-time music almost ex-
clusively since signing on in 1948. FM 
sister station WBRF Galax, Va., of-
fers basically the same programming 
at night and a mix of current and tra-
ditional country during the day. 
WPAQ has been a springboard for 

notable artists like Mac Wiseman and 
Del Reeves, and, in its earliest days, 
broadcast live performances by art-
ists like Bill Monroe, the Stanley 
Brothers, and Flatt & Scruggs. Ac-
cording to owner Ralph Epperson, 
who built the station with his father, 
still others— like Doc Watson and 
Jim & Jesse—were inspired to get 
into bluegrass, at least in part, by lis-
tening to WPAQ. 
Another Southeastern daytimer, 

WTRI Brunswick, Md., has had, for 
the past two years, a "no-format" 
format of all types of music by local 
artists. Bluegrass is mixed through-
out regular programming, and also 
airs in a two-hour block Tuesday af-
ternoons hosted by well-known blue 
grass performer Paul Adkins. 

National Public Radio affiliate 
WAMU Washington, D.C., has been 
programming bluegrass since 1968, 
and airs it more than 20 hours a 
week, the bulk of it in afternoon 
drive. While it's not a case of dueling 
formats, PD Steve Palmer notes the 
station's unusual format combina-
tion. "NIT has seen extraordinary 
growth in the last 10 years, but blue 
grass has definitely maintained its 
popularity and level of support on the 
station," he says. 

WAY an WEST 
Bluegrass' popularity is not just an 

east-of-the Mississippi anomaly. Com-
mercial country combo KV00-AM-
FM Tulsa, Okla., pulled a combined 
12-plus Arbitron share of 11.5 for its 
simulcast Sunday night program-
ming, which includes a locally pro-
duced bluegrass show. 
PD Andy Oatman expanded the 

show from a half hour to 90 minutes 

three years ago, due to listener de 
mand. "Without a doubt, the show 
generates more mail and calls than 
anything we do the rest of the week," 
he says. Additionally, both the AM 
and FM mix in bluegrass songs 
throughout the day. 

"I try to do a bluegrass show that's 
also acceptable to our country music 
listeners, so they won't tune away 
when the show comes on," says 
KFDI-AM-FM Wichita, Kan., produ-
cer/personality Orin Friesen. Evi-
dently, it's working. His show, which 
airs Sunday mornings on the 100,000-
watt FM and Sunday nights on the 
50,000-watt AM, is No. 1 in the mar-
ket Sunday mornings with a 17.1 12-
plus share in the fall '93 Arbitrons. 

Friesen's philosophy also is timely; 
stations report that new listeners are 
coming to bluegrass either due to a 
falling in with, or out of, the current 
country music craze. 

"Country music is sounding more 
like rock'n'roll, so traditional country 
fans are looking to bluegrass more," 
claims Oida Watts, PD/owner of 
WDSL, a daytime-only commercial 
country AM in Mocksville, N.C., 
which has a daily two-hour bluegrass 
show. 

Paradoxically, the hot country phe-
nomenon also is picking up a youn-
ger, more open-minded audience for 
bluegrass, according to Riggs. 
WAMU's Palmer believes that 

bluegrass videos on CMT, along with 
TNN programs like American Music 
Shop, have exposed the music to a 
larger audience—which, in turn, has 
tuned into WAMU's programming. 
He adds that some country artists 
have greatly contributed to the in-
creased respect bluegrass is receiv-
ing. 
Top country artists such as Vince 

Gill, Marty Stuart, and Dwight Yoa-
kam are steeped in bluegrass. Count-
less others incorporate at least some 
elements of bluegrass in their live 
shows and recordings. 

(Continued on page 87) 

followed by D'Cherie in afternoons. 
Programmers at these stations say 

they hired these personalities and 
placed them on the air back to back 
simply because each was the most 
talented jock for the airshift. 
Having females 

back to back "was 
once taboo or un-
orthodox," says 
WRKS PD Vinny 
Brown. "It was 
considered break-
ing the rules of 
good program-
ming. I'd rather 
think of it as not 
looking at what their gender is, but 
looking at each for their merits and 
attributes as a radio performer. 

"I hired people who were qualified 
for that shift, and I wasn't willing to 
forbid [any] one [from] being placed 
behind or before another female be-
cause they are a female," adds 
Brown. "This was ... not by design; 
it just happened this way." 
WAAA PD Mark Raymond says 

that when he hired D'Cherie from 
crosstown WJMH, he gave some 
thought to how two females in a row 
would sound. "I made the right deci-
sion. I just wanted someone who 
could play the music, be articulate, 
and able to communicate, no matter 
if the person is male or female," he 
says. 
Raymond is one of few PDs who 

has also put a female in the morning 

VAUGHN 

slot, albeit temporarily. Vaughn has 
filled in for Raymond while he was on 
vacation. Likewise, at WCDX, GM 
Ben Miles says the station got an 
overwhelming response from putting 
two females in the morning slot when 
the male host was on vacation. 

"If you have good personalities, it 
doesn't matter," says Miles. "The au-
dience isn't walking around bothered 
by the fact that we have two females 
in a row." 
Vaughn says she's fortunate to 

have been given the opportunities 
she has at WAAA. "This is my first 
job out of college, and I'm glad that I 
haven't fallen into that trap of having 
to have a soft-spoken voice or a sexy 
voice for nights," she says. "I was 
told to be myself, and I'm glad that 
Mark had faith in me." 
While Raymond is secure in his be-

lief that he hired the best people for 
the jobs, he admits to hoping that 
Vaughn and D'Cherie bring in more 
male listeners, an area where he says 
WAAA is weak. "That wasn't the rea-
son for putting them back to back 
though," he says. "It was an addition, 
and just sweetened the pot, maybe." 

Contrary to a belief long held by 
many male broadcasters, Ford says 
listeners don't have a gender prefer-
ence when it comes to radio personal-
ities. "It started with the old boys' 
network who didn't want women on 
the airwaves at all, let alone three in 
a row," says Ford. "That has 

(Continued on page 87) 

Cincinnati Judge Isaiah Gaines 
Makes His Case On Radio, TV 
U BY ERIC BOEHLERT 

NEW YORK—Hamilton County 
Municipal Judge Leslie Isaiah 
Gaines of Cincinnati has a lot to 
say. Luckily, with a Saturday morn-
ing radio talk show, a Sunday eve 
ning talk show, and a Monday night 
TV talk show—not to mention his 
position on the bench—Gaines has 
plenty of ways to express himself. 
Although there are no official 

records detailing the number of 
judges-as-talk-show-hosts, it's safe 
to say Gaines is one of radio's best 
courthouse friends. 
Twenty years ago, Gaines, a 

Howard University Law School 
grad, started hosting a legal talk 
show on WCIN, Cincinnati's oldest 
black-owned radio station. Mie sta-
tion just celebrated its 40th anniver-
sary.) In the '80s, Gaines returned 
to WCIN for another law-based 
show. "I bring law closer to the peo-
ple," says the 49-year old judge. 
By the time the '90s arrived, 

Gaines had emerged as one of the 
city's most-recognized citizens, easi-
ly spotted in his trademark black 
derby hat. He achieved his fame by 
defending scores of high-profile ho-
micide suspects and winning more 

than his share of cases, as well as 
working as a motivational speaker 
at churches. Gaines' well-known TV 
commericials touting his legal ser-
vies ("Call me if you need me") 
didn't hurt either. 
So in late '93—one year after 

landing on the bench, where he 
hears drunk driving, assault, and 
bad-check cases—Gaines returned 
to WCIN. His one-hour Saturday 
morning show focuses on what he 
sees as his listeners' biggest prob-
lem: black-on-black violence, partic-
ularly among the young. "We've 
got to curb this violence that seems 
to be sweeping the country," says 
Gaines, who notes that "more self-
respect and respect for others" is in 
much demand, too. 

Like Cincinnati's growing level of 
violence, Gaines says the city's race 
relations mirror what is going on 
around the country. "There is work 
to be done," says the judge, adding, 
"we need to build bridges." 
Gaines is a firm believer in strong 

discipline, and gained more notori-
ety recently when he ruled that a 
father was not guilty of whipping 
his son with a belt. Gaines' decision 
that "parents have a right to raise 

(Continued on page 87) 
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ED 1 1 9 * * * No. 1 * * * DEUCES ARE WILD 3 .y.vi.s.it Nn : • AEROSMITH 
THE ([AVIS AND AL It HEAD EXPERIENCE GLI FEN 

(ID 3 4 5 NO EXCUSES • ALICE IN CHAINS 
JAR OF FLIES COLUMBIA 

3 2 2 11 MR. JONES • COUNTING CROWS 
AUGUST AND EVERYTHING AFTER DGC/GEFFEN 

4 4 6 13 ALL APOLOGIES • NIRVANA 
IN UTERO DGC/GEFFEN 

0 7 9 16 LOW • CRACKER 
KEROSENE HAT VIRGIN 

6 8 8 15 YOU • CANDLEBOX 
CANDLEBOX MAVERICK/SIRE/WARNER BROS. 

0 9 17 4 HIGH ROAD EASY • SASS JORDAN 
RATS IMPACT/MCA 

8 6 5 18 CREEP • STONE TEMPLE PILOTS 
CORE ATLANTIC 

C .) 10 H 7 DAY IN THE SUN PETER FRAMPTON 
PETER FRAMPTON RELATIVITY 

ai) 11 28 3 HOOLIGAN'S HOLIDAY • MOTLEY CRUE 
MOTLEY CRUE ELEKTRA 

(il)   20 20 2 SPOONMAN • SOUNDGARDEN 
SUPERUNKNOWN Ai&M 

C I 19 29 3 NOBODY'S HERO RUSH 
COUNTERPARTS ATLANTIC 

0 15 14 6 BOX OF MIRACLES • BAREFOOT SERVANTS 
BAREFOOT SERVANTS EPIC 

14 5 3 8 PINCUSHION • ZZ TOP 
ANTENNA RCA e 22 36 3 HARD ACT TO FOLLOW BROTHER CANE 
BROTHER CANE VIRGIN 

16 12 10 20 
DAUGHTER PEARL JAM 
VS, EPIC 

17 16 16 7 UNDER THE SAME SUN • SCORPIONS 
FACE THE HEAT MERCURY 

18 14 12 19 FOUND OUT ABOUT YOU • GIN BLOSSOMS 
NEW MISERABLE EXPERIENCE AdiM 

19 17 13 19 MARY JANE'S LAST DANCE • TOM PETTY 8, HEARTBREAKERS 
TOM Pf I Tv 8. THE HEARTBREAK( RS GREATEST HITS MCA 

(20) 27 27 5 * * * AIRPOWER * * * 
RIDE THE TIDE THE SCREAMIN CHEETAH WHEELIES 
THE SCREAMIN CHEETAH WHEELIES ATLANTIC 

(21) 36 2 * * *A1RPOWER*** SHE'S MY MACHINE • DAVID LEE ROTH 
YOUR FILTHY LITTLE KIOLTH REPRISE 

0 24 22 9 ANIMAL • PEARL JAM 
VS. EPIC 

23 13 7 17 COLD FIRE RUSH 
COUNTERPARTS ATLANTIC 

24 21 19 6 SOMETHING IN THE AIR TOM PETTY & HEARTBREAKERS 
TOM PETTY á THE HEARTBREAKERS GREATEST HITS MCA 

25 23 15 20 BAD THING • CRY OF LOVE 
BROTHER COLUMBIA 

26 18 18 17 MOTHER • DANZIG 
THRALUDEMONSWEATLIVE AMERICAN/REPRISE e 31 - 2 BACKWATER MEAT PUPPETS 
TO() HIGH TO OE l '•.D2iII:PLG 

(9 NEW  i 
* * * Ho-r SHOT DEBUT*** BREAKAWAY • ZZ TOP 

ANTENNA RCA 

29 25 26 5 STREETS OF PHILADELPHIA • BRUCE SPRINGSTEEN 
"PHILADE l PHIA SOuNDE RACK COLUMBIA 

30 26 20 7 DOGMAN • KING'S X 
DOGMAS ATLANTIC 

0 32 40 3 TOO COLD IN THE WINTER CRY OF LOVE 
BROTHER COLUMBIA 

e NEW 1 THE CALLING YES 
TALK VICTORY/PLG 

33 30 24 20 AMAZING • AEROSMITH 
GET A GRIP GEFFEN 

CD 34 35 4 BELIEVE • DIG 
DIG RADIOACTIVE 

35 29 25 6 ROCK AND ROLL DREAMS COME THROUGH • MEAT LOAF 
BAT OUT OF HELL IL BACK INTO HELL MCA 

e 35 39 3 PRISON SEX • TOOL 
UNDERTOW ZOO 

37 28 23 11 COME TO MY WINDOW • MELISSA ETHERIDGE 
YES I AM ISLAND/PIG 

38 38 37 4 SPINNING AROUND OVER YOU LENNY KRAVITZ 
-REALITY BITES' SOUNDTRACK VIRGIN 

e NEW  1 DISSIDENT PEARL JAM 
VS, EPIC 

40 37 34 23 SOBER • TOOL 
UNDERTOW ZOO 

(ID Tracks showing an increase r detections over the previous week, regardless of chart mOverTlent Airpower awarded to 

those records which attain 750 de ections for the first time • Videoc I ip availability 1994. Billboard,BPI Communications  

ALBUM 
1 1 1 21 PLUSH • - — 

CORE STONE TEMPLE PILOTS 
ATLANTIC 

2 2 3 16 PEACE PIPE 
BROTHER • CRY OF LOVE 

COLUMBIA 

3 4 2 12 NO RAIN 
BLIND MELON • BLIND MELON 

CAPITOL 

4 7 7 19 GOT NO SHAME 
BROTHER CANE • BROTHER CANE 

VIRGIN 

5 3 4 24 ARE YOU GONNA GO MY WAY • LENNY KRAVITZ 
ARE YOU GONNA GO MY WAY VIRGIN 

6 5 5 16 HEY JEALOUSY • GIN BLOSSOMS 
NEW MISERABLE EXPERIENCE AdiM 

7 6 6 33 HARD TO HANDLE • THE BLACK CROWES 
SHAKE YOUR MONEY MAKER AMERICAN/REPRISE 

8 9 8 18 RUNAWAY TRAIN • SOUL ASYLUM 
GRAVE DANCERS UNION  COLUMBIA 

9 10 2 ANOTHER BRICK IN THE WALL PART II 
THE WALL • PINK FLOYD 

COLUMBIA 

10 10 37 BAD TO THE BONE • GEORGE THOROGOOD 
THE BADDEST OF GEORGE THOROGOOD EMVERG 

Recurrents are titles which have appeared on the Album Rock Tracks chart for 26 weeks and have 
dropped below he top 20 

New Demo Data Zeroes In On Customers 
LOS ANGELES—Imagine calling on 
a potential advertiser armed with a 
chart illustrating where your radio sta-
tion's listeners (and the advertiser's 
potential clients) are, and exactly what 
kind of lifestyle they live. This is what 
block group coding can provide for ra-
dio stations—information about the 
station's listeners that goes way be-
yond basic age, sex, and broad geo-
graphic information. 

In the past, marketers used zip 
codes to define audiences or potential 
customers. But using zip codes makes 
the assumption that people living in the 
same geographic area have the same 
buying habits. Block group coding, on 
the other hand, breaks down the data 
even further by describing the buying 
habits and lifestyle characteristics of 
residents of specific street blocks. 
This is how block group coding 

works. The U.S. Census Bureau deter-
mines the block groups and codes each 
person who responds to the census. 
That information is given to a number 
of companies, which, in turn, organize 
the material according to various life-
style categories. The four prominent 
companies, and the names of their life-
style categorizing systems, are Ithaca, 
N.Y.-based Claritas, "Prizm"; Stam-
ford, Conn.-based Donnelly (a division 
of Nielson), "ClusterPLUS"; Arling-
ton, Va.-based CACI, "Acorn"; and San 
Diego-based Equifax, "Microvision." 
Beginning with the fall '94 Arbitran 

survey, every diary will include block 
group coding information, according to 
Jay Guyther, Arbitron's VP/sales and 
marketing, radio station services. 

"We'll put our database in the same 
format with these other databases," 
Guyther said during a panel on block 
group coding at the Radio Advertising 
Bureau's recent Managing Sales Con 
ference in Dallas. "This time next year, 
[Arbitron's Maximi$er software] will 
allow stations to access block group 
codes, which can be strung together in 
any way they want depending on what 
characteristics they want to look at." 
The Interep Radio Store has been 

pioneering block group coding efforts 
for the last year. "Brandnet" is the 
name of its product, which identifies 
the target customer by lifestyle catego-
ries. Interep then matches that profile 
to the audience profile of local radio 
stations. 
Marla Pirner, Interep's executive 

VP/director of research, says, "the sin-
gle most important thing is that the 
lifestyle marketing will put radio on a 
level playing field with the marketers 
whose advertising dollars we're trying 
to attract. 

"With block group coding, when you 
look at a map you won't see a map of 
the states, you'll see lifestyle groups 
... It's not about where you live, it's 
about how you live," she adds. 

Interep's lifestyle categories have 
names like "Furs And Station Wag-
ons," "Norma Rae-ville," "White 
Picket Fences," "Bohemian Mix," 
"Blue Blood Estates," "Great Begin-
nings," "Hanging On," "New Melting 
Pot," "Late-life Laborers," "Young 
And Carefree," and "Lap Of Luxury." 
Take "Great Beginnings," for in-

stance. This group is made up of young 
singles and couples in their 20s and 30s 
with medium-to-high education levels, 
medium income, and managerial or 
professional jobs. More specifically, 
this block group is defined as people (D Tracks showing an increase i detections over the previous week, regardless of chart movement Airpower awarded to 

those records which attain 300 detections for the first t.me • Videoclip availability . 1994. Billboard/BPI Communications 

PROMOTIONS 

LtRkE1I 
by Carrie Borzillo 

who have graduated college or have 
had post-grad studies. They also rent 
in urban areas, often in buildings built 
in the 1960s and 1970s. They exercise, 
listen to talk radio, and read USA To-
day and Newsweek. 

Information on fast-food eaters, 
soda and beer drinkers, and frequent 
fliers also can be included in the life-
style makeup. 
'We can now define our audiences 

the same way marketers describe 
them," says Pirner. 

Interep starts with the census infor-

Billboard 

melon, then takes it to one of the four 
above-mentioned companies, which 
match those codes to national Simmons 
information. "Now we can profile peo-
ple with a certain lifestyle and take 
that to the local level, so we can iden-
tify which markets and which radio sta-
tions have the highest brand potential 
... for a particular product," says 
Pirner. 
The obvious benefit for radio mar-

keters is that they can demonstrate the 
value of their audience to agencies and 
clients like never before, according to 
Pirner. 
One way to do that, she says, is to de-

velop a map that shows different life-
style groups, or block groups, "in their 
markets, and then do an overlay of the 
station audience for a dramatic visual 
presentation to clients." 
Guyther says, 'We're also looking at 

ways that station databases can be ap-
(Continued on page 88) 
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ALBUM TITLE (IF ANyi LABEL DISTRIBUTING LABEL 

(1) 2 2 8 
* * * No. 1 * * * MMM MMM MMM MMM i week at No. 1 • CRASH TEST DUMMIES 

GOD SHUFFLED HIS FEET ARISTA 

2 1 1 12 LOSER • BECK 
MELLOW GOLD DGC/GEFFEN 

CD 3 4 7 GOD • TORI AMOS 
UNDER THE PINK ATLANTIC 

CD 4 5 5 NO EXCUSES ALICE IN CHAINS 
JAR OF FLIES COLUMBIA 

5 5 3 16 MR. JONES • COUNTING CROWS 
AUGUST AND EVERYTHING AFTER DGC/GEFFEN 

0 14 25 3 RETURN TO INNOCENCE • ENIGMA 
THE CROSS OF CHANGES  VIRGIN 

7 7 7 8 GET OFF THIS • CRACKER 
KEROSENE HAT VIRGIN 

8 6 6 15 ALL APOLOGIES • NIRVANA 
IN UTERO OGPJGEFFEN 

C I 18 ___ 2 13 STEPS LEAD DOWN ELVIS COSTELLO 
BRUTAL YOUTH WARNER BROS. 

10 8 8 11 BIG TIME SENSUALITY • BJORK 
DEBUT ELEKTRA 

11 9 11 7 WATCH THE GIRL DESTROY ME • POSSUM DIXON 
POSSUM DIXON INTERSCOPE 

0 11 13 13 DISARM • SMASHING PUMPKINS 
SIAMESE DREAM VIRGIN 

13 10 9 22 LAID • JAMES 
LAID MERCURY 

e 13 19 5 LEAVING LAS VEGAS • SHERYL CROW 
TUESDAY NIGHT MUSIC CLUB  Aim 

15 12 10 12 LOCKED OUT • CROWDED HOUSE 
TOGETHER ALONE CAPITOL 

e 19 27 4 EVERY GENERATION... • FURY IN THE SLAUGHTERHOUSE 
MONO FtCA 

© 24 23 4 
* * * A I R PO W ER *** 

BACKWATER MEAT PUPPETS 
TOO HIGH TO DIE LONDON-PLC 

18 15 12 12 CREEP • STONE TEMPLE PILOTS 
CORE ATLANTIC 

a 22 20 6 BELIEVE • DIG 
DIG RADIOACTIVE 

20 21 21 20 TODAY 
SIAMESE DREAM • SMASHING PUMPKINS 

VIRGIN 

21 20 14 15 KITE • NICK HEYWARD 
FROM MONDAY TO SUNDAY EPIC 

22 16 15 7 THE GREAT BIG NO • THE LEMONHEADS 
COME ON FEEL ATLANTIC 

23 23 17 27 CANNONBALL • THE BREEDERS 
LAST SPLASH 4AD/ELEKTRA 

24 17 16 20 FOUND OUT ABOUT YOU • GIN BLOSSOMS 
NEW MISERABLE EXPERIENCE MM 

e NEwb,„ 1 SPOONMAN • SOUNDGARDEN 
SUPERUNKNOWN A&M 

26 27 30 3 ELDERLY WOMAN BEHIND THE COUNTER... PEARL JAM 
VS. EPIC 

11 26 22 7 LOVETOWN PETER GABRIEL 
'PHILADELPHIA' SOUNDTRACK EPIC SOUNDTRM 

28 25 18 16 PURPLE HAZE THE CURE 
STONE FREE: A TRIBUTE TO JIMI HENDRIX REPRISE 

29 29 - 6 ANNIVERSARY SONG COWBOY JUNKIES 
PALE SUN CRESCENT MOON RCA 

e RE-ENTRY 20 DREAMS • THE CRANBERRIES 
EVERYBODY ELSE IS DOING IT.S0 WHY CAN'T WE , 151ATID.'PLG 
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FCC Freezes Comparative Hearing Cases After Ruling 
• BY BILL HOLLAND 

WASHINGTON, D.C.—The FCC has 
frozen all comparative hearing cases 
due to a U.S. Appeals Court ruling 
that the commission's decades-old 
policy of offering preferences to ap-
plicants with "integrated" ownership 
and management is arbitrary, capri-
cious, and without merit. 
The commission, in its Feb. 28 an-

nouncement, said it decided to freeze 
all pending cases following the Dec. 
20, 1993, appeals court ruling, be-
cause integration had been a "crucial 
factor" in determining licensees in 
comparative hearings. 

Still pending is an FCC rulemaking 
process that would re-examine the 
comparative hearing process in the 
wake of the court decision. 
While the freeze is in effect, the 

FCC said, predesignation paperwork, 
hearings, cutoff windows, FM filing 
windows, and amendment filings will 
be suspended. 
The full commission, the FCC Re-

view Board, and Administrative Law 
Judges will issue decisions, hear ap-
peals, or accept pleading filings only 
in cases in which comparative qualifi-
cations are not at issue. 

FEMALE JOCKS 
(Continued from page 85) 

changed, and there are a lot more fe 
male programmers now, too." 
Brown agrees that the audience 

doesn't really care, or even notice 
three women in a row. "The industry, 
on the other hand, raised a few eye 
brows, because I broke the old-boy 
rules that it should be boy, girl, boy, 
girl, or that only middays and over-
nights were right for women," he 
says. 
While Brown detected some skepti-

cism at first, he says the industry 
wizened up when WRKS' ratings 
didn't fall because of his choice. 

"We're targeting people, not gen-
ders," says Brown. "You're rated on 
the people you're targeting, not the 
females or the males. I tell my jocks 
to appeal to the core—the people." 
Raymond agrees that the industry 

is more concerned with females on 
the air than the listeners are. "We 
had a neutral response. It wasn't pos-
itive or negative about having women 
back to back," he says. "People didn't 
notice that we even did that, they just 
noticed good jocks." 
Mobley hopes that the industry will 

wake up and see the success WRKS 
has had in New York with three wom-
en in a row. "Hopefully, PDs will see 
what's going on here and say, 'Hey, 
maybe we're missing something,' and 
stop thinking in terms of females or 
males, and just put the best commu-
nicators on the air. This will probably 
set a precedent for some who might 
be a little slow catching on." 
Mobley adds that she looks for-

ward to a time when the industry 
won't think of two women on the air 
in a row as a novelty. 

"I think a lot of PDs give the audi-
ence more credit than they deserve in 
terms of paying attention to what 
goes on at their stations," adds Miles. 
"The audience doesn't notice, as long 
as you play the music they want to 
hear." 

The commission also will appoint 
settlement judges so that one or the 
other applicant may withdraw in 
cases involving pending applications. 

VEEP SAYS FCC NOMINEE ON THE WAY 
Vice President Gore, the adminis-

tration's spokesman on telecommuni-
cations issues, said in a recent speech 
that he was aware that Republicans 
were unhappy about the administra-
tion's slow response to naming a Re 
publican to fill one of the two empty 
FCC seats, including the one vacated 
by former chairman Al Sikes. He add-
ed that he thought the nominee's 
name would be announced when new 
chairman Reed Hundt was confirmed 
three months ago. 

WASHINGTON 
ROUNDUP. 

Gore said the names of new FCC 
nominees would be coming "soon." 
Gore also put a positive spin on the 

Administration's information super-
highway bill, which is taking a buf-
feting from Republicans with their 
own superhighway blueprints. 
He allowed that there was time for 

"discussion," and said the bill ulti-
mately "would be written [by law-
makers in Senate-House] confer-
ence." 

CINCINNATI JUDGE MAKES HIS CASE ON RADIO 
(Continued front page 85) 

their children" the way they see fit 
resulted in some heated talk show 
calls. 
The judge also is a songwriter, 

and recently tackled the topic of 
gangsta rap with some lyrics of his 
own: 

"She Ain't Your 'Yo.' 
She Ain't Your 'Ho.' 
She Ain't Your B-I-T-C-H. 
She Is Your S-I-S-T-E-R. 
She Is Your M-O-T-H-E-R. 
She Is Your W-I-F-E" 
When the Cincinnati Bengals' 

football season ended on crosstown 
WLW late last year, station PD Bill 
Wills needed to reshape his Sunday 
night lineup. Drawing up a list of 
prominent local personalities he 
wanted to have on the air, Wills jot-
ted down five names on a pad of pa-
per—and four of the names belonged 
to Gaines. The judge had been a 
guest numerous times on various 
WLW shows, and Wills had been im-
pressed. "He's not an in-your-face 

shock jock," says Wills, "but he's 
strong-minded and strong-willed." 
A short time later, Gaines became 

WLW's first African-American talk 
show host. Gaines opted to retain his 
WCIN show. Although the arrange-
ment is a bit odd, WLW's Wills does 
not object. "It means more exposure 
for me," he says. 
The difference between Gaines' 

WLW and WCIN shows is that he 
can now be heard in 38 states, thanks 
to WLW's legendary 50,000-watt, 
clear-channel signal. (Along with the 
two radio shows, Gaines hosts a 
monthly cable-access talk show in 
town, and says a local TV affiliate 
has expressed interest in picking up 
the show.) 

After just five shows, it's too early 
to judge Gaines' ratings. But Wills 
was convinced he made the right deci-
sion when, airing opposite the Super 
Bowl, Gaines had no trouble keeping 
his phones lines lit up. "That tells you 
something," says Wills. 

FCC NEW SCHEDULE ON FM TRANSLATORS 
The FCC announced that, to com-

ply with the revised 1990 commission 
ownership rules, FM translator li-
censees have until June 1 to change 
over, instead of March 1. 
The FCC, in its new rules, allowed 

the grandfathering of FM translators 
in operation before March 1, 1991. 

FRITTS WARNS STATIONS ABOUT EEO 
National Assn. of Broadcasters 

president Eddie Fritts told broadcast-
ers at the Radio Advertising Bu-
reau's recent Managing Sales Con-
ference in Dallas that they should 
give close attention to their FCC 
equal employment opportunity guide-
lines, and that fines and short-term li-
cense renewals could be the cost of 
not paying scrupulous attention to 
the rules, which have become a focus 
of attention under the chairmanship 
of Democrat Reed Hundt. 
A number of FCC officials and 

communications lawyers have 
warned broadcasters for more than a 
year that FCC deregulation in other 
areas also resulted in micro-examina-
tions of EEO rules and complaints. 

NAB TO FEATURE FCC CHAIRMAN 
FCC chairman Reed Hundt and 

commissioners Andrew Barrett and 
James Quello will be among the fea-
tured speakers at NAB's upcoming 
convention, scheduled for March 21-
23 in Las Vegas. 
The conference. is designed to pro-

vide guidance and problem-solving le 
gal information affecting stations 
and is "designed for broadcasters, 
not lawyers," according to the NAB. 
Hundt is keynoter of the opening 

ceremonies, where Quello will receive 
NAB's Distinguished Service Award. 

Also on hand will be new FCC gen-
eral counsel Bill Kennard and Quello 
and Barrett's legal advisers. 

BLUEGRASS BUILDS ON LOYAL FOLLOWING 
(Continued from page 85) 

Dell Davis, host of KVOO's blue 
grass show for the past 14 years, 
hails Garth Brooks' cover of the New 
Grass Revival tune "Callin' Baton 
Rouge," as being a "prime thing that 
has gotten new people to take notice 
of, and a liking to, bluegrass." 
Most programmers surveyed also 

credit young bluegrass artists like 
Alison Krauss with enhancing the 
music's appeal (Billboard, May 15, 
1992). Krauss is the first artist in dec-
ades to make the Billboard charts 
with a bluegrass recording, including 
a 10-week run on the Top Country Al-
bums chart. 

'DIRT FARMERS TO DOCTORS' 
Identifying ho is listening can be 

tricky. Watts notes, "We get them all, 
from the cradle to grave." Similarly, 
Epperson says his audience includes 
"a span of all strata, income and age 
wise, from dirt farmers to doctors." 

Riggs cites an affiliate that mainly 
serves the Hopi and Navajo reserva-
tions as an example of the breadth of 
the audience for bluegrass. 
The commercial success of blue 

grass has waxed and waned since the 
days of the Saturday night barn 
dances. WSM-AM Nashville, which 

produces the Grand Ole Opry, is one 
of the few country outlets that has 
never abandoned bluegrass. 

In addition to bluegrass on the 
Opry broadcast, WSM has a three 
hour bluegrass show Monday nights 
and a 15-minute "Early Bird Gets The 
Bluegrass" show on weekday morn-
ings. 
The "Early Bird ..." program lost 

its longtime sponsor, Martha White 
Flour, five years ago, and the fate of 
the program was in question. Then a 
local business, Burke Building Sup-
ply, stepped in and picked up the 
sponsorship, according to WSM PD 
Kyle Cantrell. 
Advertisers don't always come 

that easy, although many stations 
cite support from local businesses. 
Kirk Brandenberger says the blue 
grass show he hosts on commercial 
country FM WBKR Owensboro, Ky., 
has been sold out for nine years run-
ning. (Brandenberger also is presi-
dent of Prime Cuts Of Bluegrass par-
ent KBC Inc.) 

Stations also claim a high degree of 
listener loyalty. "Our listeners will go 
60 or 70 miles to patronize a grocery 
store because they advertise on our 
station," Epperson claims. 

WTRI owner/PD Liz Roberts can 
boast not only a high success rate of 
reuniting lost dogs with their owners, 
but "a fella in New York who's been 
trying to build an antenna so that he 
can pull in the station." 

Still, other, mostly larger stations 
note that their bluegrass program-
ming is "not a priority" with sales 
people. National advertisers have 
been even harder to come by—al-
though Pizza Hut and Pepsi have 
tested the waters. 
Most bluegrass outlets program 

music with the objective of engaging 
the widest audience. Variety and his-
tory are emphasized, but program-
ming generally leans toward current 
music and the wealth of young talent 
available. 
IBMA's Fox says some album al-

ternative stations are beginning to 
add bluegrass cuts, and there is some 
crossover with other types of acous-
tic music, such as western swing and 
cajun. If there is a big future for 
bluegrass, though, it probably lies in 
an incorporation back into country 
music. Says Friesen, "I'd like to see a 
day when there doesn't have to be 
separate bluegrass programs." 
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Hot Adult Contemporary.. 
Compi ed horn a national sample of airplay supplied by Broadcast Data Systems' Radioservice. 60 adult contemporary stations 
are electronically monitored 24 hours a day, 7 days a week Scngs ranked by number of detections 
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TITLE ARTIST 
LABEL d. NUMBER DI`, TRIBUTING LABEL 

o I 1 16 
* * * No. 1 * * * 

THE POWER OF LOVE • CELINE DION 
550 MUSIC 77230 3 weeks at No 1 

(1) 2 4 11 NOW AND FOREVER RICHARD MARX 
CAPITOL 58005 

0 4 5 11 EVERYDAY • PHIL COLLINS 
ATLANTIC 87300  

0 5 6 14 BREATHE AGAIN • TONI BRAXTON 
LAFACE 2-4054/ARISTA  

5 6 3 20 PLEASE FORGIVE ME • BRYAN ADAMS 
AMA 0422 

6 3 2 19 SAID I LOVED YOU...BUT I LIED • MICHAEL BOLTON 
COLUMBIA 77260 

(1) 8 11 6 WITHOUT YOU 
COLUMBIA 77358 • MARIAN CAREY 

8 7 7 20 HERO • MARIAH CAREY 
COLUMBIA 77224 

(D , o , o , 1 HAVING A PARTY • ROD STEWART 
WARNER BROS 18424 

10 Il 9 15 I CAN SEE CLEARLY NOW • JIMMY CLIFF 
CHAOS 77207 

0 12 12 12 BECAUSE THE NIGHT • 10,000 MANIACS 
ELEKTRA 64595 

12 9 8 16 ALL FOR LOVE • BRYAN ADAMS/ROD STEWART/STING 
A&M 0476 

13 13 13 33 JESSIE • JOSHUA KADISON 
SBK 50429/ERG 

14 14 14 33 THE RIVER OF DREAMS • BILLY JOEL 
COLUMBIA 77086 

15 15 11 10 WILL YOU BE THERE (IN THE MORNING) • HEART 
CAPITOL 58041 

10 18 21 5 STREETS OF PHILADELPHIA • BRUCE SPRINGSTEEN 
COLUMBIA 77384 

17 17 16 20 AGAIN • JANET JACKSON 
VIRGIN 38404 

18 16 15 19 ALL ABOUT SOUL • BILLY JOEL 
COLUMBIA 77254 

0 20 22 8 WHAT MIGHT HAVE BEEN LITTLE TEXAS 
WARNER BROS 18385 

20 19 19 31 DREAMLOVER • MARIAH CAREY 
COLUMBIA 77080 

21 21 18 13 LINGER • THE CRANBERRIES 
ISLAND 862 800/PLO 

(2) 23 26 6 

* * *AIRPOWER * * * 
THE ONES YOU LOVE • RICK ASTLEY 
RCA 62721 

® 27 38 3 LULLABYE (GOODNIGHT, MY ANGEL) BILLY JOEL 
COLUMBIA 77363 

24 22 28 18 ALL THAT SHE WANTS • ACE OF BASE 
ARISTA 1-2614 

0 26 31 3 THE SIGN • ACE OF BASE 
ARISTA 1-2653 

(6) 28 35 3 IN WALKED LOVE EXPOSE 
ARISTA ALBUM CUT 

27 24 24 22 I'D DO ANYTHING FOR LOVE • MEAT LOAF 
MCA 54626 

® 30 2 IjcaCe7e4D ROLL DREAMS COME THROUGH • MEAT LOAF 

e NEW > i 

w 

***HOT SHOT DEBUT*** 
COMPLETELY • MICHAEL BOLTON 
COLUMBIA 77376 

e 31 34 4 
FOR WHOM THE BELL TOLLS • BEE GEES 
Pet ODOR 855 332 PLO 

31 29 30 26 
COME UNDONE • DURAN DURAN 
CAPITOL 44918 

e NEW 1 
C-2eSse8415MN' UP ON YOU • BONNIE RAITT 

(1) 35 39 20 TWO STEPS BEHIND • DEF LEPPARD 
COLUMBIA 77116 

34 32 33 26 CAN'T HELP FALLING IN LOVE • UB40 
VIRGIN 12653  

35 34 32 24 
FIELDS OF GRAY • BRUCE HORNSBY 
RCA 62618 

0 NEW > 1 OH NO, NOT MY BABY LINDA RONSTADT 
ELIK TRA ALBUM CUT 

e 38 — 18 BETTER THAN YOU • LISA KEITH 
PERSPECTIVE 7430/A&M  

0 RE-ENTRY 24 BREAK IT DOWN AGAIN • TEARS FOR FEARS 
MERCURY 862 330 

39 33 29 9 RAINBOW'S CADILLAC BRUCE HORNSBY 
RCA 62724 

(40) NEW> 1 MU01? 9 OUT ABOUT YOU • GIN BLOSSOMS 

C ..) Tracks showing an Increase in detections over the previous week, regardless of chart movement Airpower awarded to 

those records which attain 500 detections for the 1 ast t ane • VIclecclip availability. 1994. Billboard.13PI Communications.  

1101 ADULT CONTEMPORARY 
1 1 2 FIELDS OF GOLD 

A&M 0258 
• STING 

2 2 2 7 I'M FREE 
SBK 50434/ERG 

• JON SECADA 

3 3 1 4 REASON TO BELIEVE 
WARNER BROS 18427 

• ROD STEWART 

4 4 2 ANOTHER SAD LOVE SONG 
LAFACE 2-4047/ARISTA 

• TONI BRAXTON 

5 5 3 10 
I DON'T WANNA FIGHT 
VIRGIN 12652 

• TINA TURNER 

6 / 4 17 DON'T TAKE AWAY MY HEAVEN 
AMA 0240 

• AARON NEVILLE 

7 6 2 HOPELESSLY 
RCA 62597 

• RICK ASTLEY 

8 8 6 35 JUST ANOTHER DAY 
SBK 07383/ERG 

• JON SECADA 

9 1 SIT DOWN YOU'RE ROCKIN' THE BOAT 
MCA ALBUM CUT 

DON HENLEY 

10 9 5 35 DO YOU BELIEVE IN US 
SBK 50409/ERG 

• JON SECADA 

Recurrents are tles which have appeared on the Hot Adult Contemporary chart for 26 weeks and 

have dropped below the top 20 

FOR WEEK ENDING MARCH 12, 1994 Radio 

D4iAe week. 
Larry Pareigis 

KHTK KNCl/KRAK Sacramento, Calif. 

THE LATEST DUOPOLY-THEMED joke making the 
namds at radio conventions is a variation on the old adage 
"if you can't beat 'em, join 'em." The updated version goes 
like this: "beat 'em, then buy 'em—it's cheaper that way." 

That's just what EZ Communications did in Sacramento, 
Calif., with the purchase of KNCI, the nemesis of EZ's 
country market leader, KRAK-FM. Since that sale closed 
a few weeks ago, the radio landscape in Sacramento has 
changed dramatically, all thanks to EZ. 
On Feb. 21, the company swapped the frequencies of the 

rival stations (Billboard, Jan. 29). KRAK-FM shifted from 
105.1 to 98.5 and became "The Hot New KRAK-FM." 
KNCI moved up the dial and became "New Country 
105.1." KNCI now targets a younger audience, while 
KRAK has become musically broader and is focusing on 
the mainstream country audience. Both stations previously 
had been programming hot country. 
A week later, EZ flipped heritage country outlet KRAK-

AM to "Hot Talk 1140 AM" with the new calls KHTK. That 
station had been programming country for 30 years. 

Helping orchestrate all of those changes was Larry Par-
eigis, who serves as OM for all three stations. A country 
radio vet, Pareigis is making his first foray into talk pro-
gramming with KHTK, but his attitude about that chal-
lenge reflects his general attitude toward his job. "For me 
it's never been about money or perks," he says. "I am thor-
oughly intrigued and provoked by challenge." 
At 29, Pareigis is already a radio veteran, having started 

in the business at age 15 in Savannah, Ga., at WQQT. Jobs 
at several small stations in Nashville enabled Pareigis to 
work his way up to WKDF, which, in turn, led to a job at 
WSM-FM. While there, he climbed the ranks from P/T 
jock to MD of the FM, and eventually to MD of WSM-AM-
FM and co-owned video outlet TNN. After a programming 
stint at KRST Albuquerque, N.M., he joined KRAK-FM 
in 1992 as PD, and was upped to OM a year ago. 

In its last four books on the old frequency, Pareigis took 
KRAK-FM 5.7-6.0-63-7.6 in the 12-plus Arbit.ron ratings, 
besting ICNCI's 4.3 share in the fall '93 book. 
The directions the two stations have taken since the 

swap was the result of a study by the Research Group, 
which revealed "two major rungs on the format ladder for 
country" in Sacramento, according to Pareigis. The first 
was for a "spectrum country station" with music from 
1984-1994 (KRAK). The other was for a "cranlcin', churn-
'em-and-burn-'em hit machine" (KNCI). 
Although the slogans for the two stations ("hot new" and 

"hot country") suggest they are still relatively similar mu-
sically, Pareigis says KRAK's "hot new" positioner actu-
ally refers to the fact that the station is new, rather than 
its musical direction. "Those calls have been on a heritage 
country station for 30 years," he says. 'We're saying this 
is the turbo-charged FM version of the station that you 
know and love. We're trying to do honor to a legend." 

Pareigis describes KRAK-FM as the country equivalent 
of an AC station, while KNCI is more of a country top 40. 
"One is a rifle, and the other is a shotgun," he says. 

Putting an hour of music for each station next to each 
other, the difference is obvious. Here's an afternoon hour 
at KNCI: Wynonna, "Rock Bottom"; Tracy Lawrence, 
"Can't Break It To My Heart"; BlackHawk, "Goodbye 
Says It All"; Pam Tillis, "Cleopatra, Queen Of Denial"; Lit-
tle Texas, "My Love"; Joe Diffie, "John Deere Green"; 
Brooks & Dunn, "Rock My World (Little Country Girl)"; 
Randy Travis, "If I Didn't Have You"; Garth Brooks, 
"Standing Outside The Fire"; Shenandoah, "The Church 
On Cumberland Road"; Linda Davis, "Company Time"; 
Doug Stone, "I Never Knew Love"; Alan Jackson, "Don't 
Rock The Jukebox"; Neal McCoy, "No Doubt About It"; 
and Faith Hill, "Piece Of My Heart." 
A KRAK afternoon hour sounds like this: Aaron Tippin, 

"My Blue Angel"; Alabama, "Mountain Music"; Clint 
Black, "Put Yourself In My Shoes"; Mark Chesnutt, "I 
Just Wanted You To Know"; Forester Sisters, "Too Much 
Is Not Enough"; Don Williams, "I've Been Loved By The 
Best"; Sawyer Brown, "Thank God For You"; Dan Seals, 
"Love On Arrival"; George Strait, "I'd Like To Have That 
One Back"; Willie Nelson, "Forgiving You Was Easy"; 
Ronnie Milsap, "Any Day Now"; Lee Roy Parnell, "I'm 
Holding My Own"; Confederate Railroad, "Queen Of Mem-
phis"; Ricky Van Shelton, "From A Jack To A King"; and 
the Bellamy Brothers, "Old Hippie." 

Despite its heritage; the decision to change the AM into 
what Pareigis calls "a rock'n'roll station without all the an-
noying music" was a relatively easy one. "In today's broad-
casting climate ... you can't decide to hold onto something 
at the expense of reaching out to [something bigger]," he 
says. "One is a 2 share, the other is a potential 5 share." 
The rights to the Sacramento Kings NBA team, recently 

acquired from crosstown KFBK, is expected to give KH'I'K 
an advantage right out of the starting gate. "Having the 
Kings immediately plants a flag for the AM which other-
wise would have taken longer to establish," says Pareigis. 

(Continued on next page) 

PROMOTIONS AND MARKETING 
(Continued JiYnn page 86) 

pended with that block group code. The 
system will be there to do it. The key 
will be finding the uses to really unlock 
the power of this stuff." 

IDEA MILL: ALTERNATIVE NRG 
Hollywood Records and Greenpeace 

are teaming with KBCO Denver for 
the annual "KBCO Downhill Card-
board Derby," during which the station 
will turn to alternative energy with the 
help of Greenpeace's mobile solar gen-
erator, "Cyrus." The generator will be 
on display at ICBCO's studios and will 
power the sound system for the card-
board sledding competition. This ties in 
with Hollywood Records' recent re-
lease "Alternative NRG," a compilation 
of songs by modern rock acts recorded 
through the use of solar power. 

Capitalizing on the Ringling Broth-
ers and Barnum and Bailey Circus ele-
phants named Romeo and Juliet, 
WNVZ Norfolk, Va., hosted a week-
long contest for the most dramatic ren-

dering of the Shakespearian play's fa-
mous balcony scene. Aspiring actors 
won tickets to the circus, while the win-
ning thespians received a trip to New 
York to see Bryan Adams in concert. 
To help get the station's phone lines 

lit up, KCLB-AM Palm Springs, Calif., 
morning man Melvin Albanez has 
been dressing up in odd outfits, such as 
diapers, and asking listeners to call in 
and guess what he's wearing that day. 
This is no theater-of-the-mind stunt, 
however. Albanez is actually donning 
the outrageous costumes daily. 

Instead of sending listeners to the 
Winter Olympics, WXPS (X107) White 
Plains, N.Y., opted to bring a piece of 
the Olympics to listeners by giving 
away an actual luge ... WIVI.II Cleve-
land morning team John Lanigan, 
John Webster, Jimmy Malone, and 
sports director Tony Rizzo challenged 
Cleveland Browns head coach Bill Be-
lichick to a "Toboggan Run'N'Chute" 
as part of the station's second "Family 

Fun Raiser." 
WEZB (B97) New Orleans Chil-

dren's Charities Foundation is spon-
soring a shopping day at the city's new 
Maison Blanche department store to 
benefit 12 children's organizations. 
Ticket holders will get a day of product 
demonstrations, ive entertainment, re-
freshments, and discount coupon give-
aways. Attendees also can register to 
win prizes including a $500 shopping 
spree from Maison Blanche, a trip for 
two to Hawaii, and a 1994 Nissan Sen-
tra. This is B97's second community 
project sponsored by the newly formed 
"B97 FM Children's Charities Founda-
tion." 

PRO-MOTIONS 
WDRE Long Island, N.Y., director 

of sales promotions Nancy Cambino 
has been named director of marketing 
and promotions. Intern Ann 

Schroeder has been named promotions 
assistant 
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Arbitron Launches Initiative Geared 
Toward Raising Survey Response Rates 
ARBITRON IS GETTING aggres-
sive about raising survey response 
rates and has announced a series of 
new initiatives to meet that goal for 
the winter and spring survey periods. 
The first plan calls for faster place-

ment of diaries after recruitment. In 
other words, Arbitron plans to cut the 
time between when a survey respond-
ent agrees to fill out a diary and when 
he actually receives it. That plan has 
been initiated for the current winter 
survey. 
The time lapse will now be no more 

than two weeks, thanks to modified 
software and systems at Arbitron that 
have speeded up the placement proc-
ess. 
A test of this system has already re-

vealed that households which received 
diaries within two weeks showed a sig-
nificant gain in response rate over 
households that had to wait up to four 
weeks for the diaries to arrive. 
The second initiative calls for spe-

cial packaging of diaries for large 
households, which are generally a low-
responding segment of the population. 
That plan will be implemented in the 
spring. 
The new packaging system is de-

signed to make it easier for members 
of large households to notice the dia-
ries when they arrive in the mail and 
to distribute them to the other mem-
bers of the household. 
Under the new system, the diary, 

cash premium, and diary instructions 
for each person are placed in separate 
sleeves. The packages also will now be 
mailed first class in a brightly colored 
box. They previously had come in an 
envelope. 

This system also was tested and re-
vealed a significant return-rate gain 
for large households. 
Arbitron also is making some 

changes in its diary-editing proce-
dures, thanks to an extensive review 
of diary usability criteria and edit pro-
cedures conducted by the National 
Assn. of Broadcasters' Committee On 
Local Radio Audience Measurement 
(COLRAM). 
Arbitron previously called back 

diarykeepers to determine their lis-
tening patterns when they left a blank 
page, postmarked the diary on the last 
day of the survey (rather than after it 

ended), or included only a single, in-
complete entry on a diary page. 
Under the revised system, which is 

effective with the current winter sur-
vey, Arbitron will now retain diaries 
with a blank page and treat that page 
as an intentional indication of no lis-
tening for that day. Arbitron also will 
retain diaries postmarked the last day 
of the survey and will attribute an end 
time to incomplete entries. 
Arbitron also has scrapped two 

other response-rate initiatives it had 
been testing—on-air survey an-

by Phyllis Stark 
with Eric Boehlert 
& Carrie Borzillo 

nouncements and hologram diary cov-
ers—because they did not yield signif-
icant response-rate increases. 

In other news, the children's radio 
arena has another new player—Fox 
Kids Radio. Fox Children's Network 
initially will launch Fox Kids Radio as 
a Sunday, two-hour weekly countdown 
show May 8 in the U.S. and overseas. 
The radio network also will be used to 
promote FCN's programming. Wally 
Clark Productions has been hired to 
produce the program and clear sta-
tions. 
The countdown show will feature 

songs chosen by kids and co-hosted by 
FCN personalities. Entertainment 
and special interest segments also will 
be included. 

Premiere Radio Networks has sold 
five sports radio programs to Major 
Networks for $2.7 million, adding 
them to the nine sports, country, and 
comedy programs it acquired last No-
vember from Olympia Networks. Pre-
miere also has entered a sales repre-
sentation agreement with Major in 
which Premiere will act as the exclu-
sive network sales representative for 

the five sports programs, in exchange 
for additional compensation. Premiere 
expects to record a gain on the sale of 
approximately $1 million. 

Editors at the Reading, Pa., Eagle 
Times are steamed over what they see 
as foul play, and have filed suit in fed-
eral court against Reading's WAGO/ 
WIOV. The editors claim the stations 
have lifted copyrighted articles from 
the newspaper, read them on the air, 
and never bothered to acknowledge 
where the stories came from. WAGO' 
WIOV GM Mitch Carroll had no com-
ment other than to point out that the 
paper owns his competitor, WEEU. 
KKRZ (Z100) Portland, Ore., is of-

fering ice skater Tonya Harding 
$10,000 to join the morning team for 
30 days. No word on her decision. 

PROGRAMMING: DENVER SHUFFLE 
Album rock KBPI Denver is mov-

ing up the dial from 105.9 to 106.7, re-
placing KAZY, whose calls will be 
dropped, according to Don Howe, VP/ 
GM of KRFX/KAZY. KBPI, which is 
being acquired by Secret Communica-
tions (Billboard, March 5), is expected 
to go country April 1. New call letters 
have not been announced. 
WQFM Milwaukee VP/GM Al 

Brady Law joins KABC Los Angeles 
as OM. He will handle programming 
duties for KABC and crosstown 
KMPC, pending acquisition. KABC 
acting PD Bob Klopfenstein (aka 
Bob K.) is upped to PD, replacing 
Diane Cridland KACE Los 
Angeles PD/midday host Rich Guz-
man relinquishes his PD duties to OM 
Kevin Fleming, and will concentrate 
on his air shift. 
At KJMZ Dallas, interim PD 

Thomas Bacote gets the permanent 
nod, replacing Tom Casey ... Adult 
standards KAAM Dallas flips to all-
sports as KTCK. 
When Capitol Broadcasting pur-

chased WVRT WSSF) Balti-
more, paired it with its WWMX, and 
brought up WRAL Raleigh, N.C., PD 
David Wood to run both stations, the 
move bumped WVRT PD Todd 
Fisher. Fisher subsequently applied 
for Wood's old job at WRAL, and just 
landed it. 
Jack Blair takes over as PD at 

KNNS Phoenix, replacing Dawn Nici. 

PD OF THE WEEK 
((.„,,,„, fed from preceding page) 

Coincidentally, station personnel 
realized after the fact that their new 
AM calls, in addition to standing for 
"hot talk," also could represent "home 
of the Kings." 

Pareigis credit's KRAK-FM's suc-
cess to a carefully nurtured loyal-lis-
tener club, based on a database main-
tained by San Diego-based Fairwest 
Direct. Database marketing, Pareigis 
says, "lets you reach out and stroke 
your [core] country consumer, and 
they really remember you when they 
get a diary." 
Because it was so successful for 

KRAK, Pareigis is extending the data-
base marketing campaign to KNCI, 
though that station will have a separate 
membership list. 

For now, EZ plans to market the fre-
quency swap only on the two country 
stations' airwaves, having decided that 
a television campaign could serve to 
aggravate a potentially confusing situ-
ation for listeners. In the end, Pareigis 
notes, "If someone writes down KRAK 
or KNCI [in a diary], we still get the 
credit." 
The plan is to keep the two stations 

separate in the minds of listeners. "I'm 
going to work really hard to make them 
look like two separate facilities," says 
Pareigis. "I think there is a psycholog-
ical effect you have on people when 
they view you as a monopoly. People 
think you don't have to work as hard." 
One way he plans to do this is by not 

always letting one station know what 

the other is doing and how it's behav-
ing, as if they were still rivals. At a re-
cent Brooks & Dunn concert, for exam-
ple, one station got 100 tickets to give 
away, while the other one got a few 
front-row tickets and backstage pas-
ses. While one station was on stage 
presenting the concert, the other one 
was giving out T-shirts at the door. 

Pareigis says this is a deliberate 
strategy he developed after talking 
with several programmers running 
country duopolies in other markets. "A 
lot of them regretted that they had not 
established more of a separate identity 
for their two country stations," he says. 
"We sort of adapted our thing to the 
lessons learned by existing duopolies." 

PHYLLIS STARK 

newsilne 
MARK BARTH and Larry Brown are out at Pat Robertson's U.S. Radio, where 
the set.. ed as president and VP/finance, respectively. No word on possible 
replacements. 

ROGER INGRAM is out as GM at WZPL Indianapolis. That move comes in the 
wake of the local marketing agreement between WZPL and MyStar Commu-
nications' crosstown WTPI, which is in the process of acquiring WZPL. 

MICHAEL WHALEN has been named GM of WGY-AM-FM Albany, N.Y. He 
,st recent was GM of WAZZ Fayetteville, N.C. 

STATION SALES: WDJX-AM-FM Louisville, Ky., from American Radio Sys-
tems to Terry Jacobs' Regent Communications, for $5.5 million (deal also in-
cludes CP for a new signal licensed to Coryden, Ind.); KEXO/KKLY Grand 
Junction, Colo., from Monument Broadcasters to Mustang Broadcasting Co. 
(which also is acquiring crosstown KQIL/KQIX from debtor-in-possession Air-
waves Communications), for $525,000. (Jim Spehar will be GM of all four sta-
tions upon closing.) 

SALE CLOSINGS: VVKSJ-AM-FM Mobile, Ala., from Franklin Communications 
Partners to Terry Robinson, for $8 million; KYKZ Lake Charles, La., from 
Southwest TV and Radio Inc. to Louisiana Media Interests, for $4.25 million; 
WGRD-AM-FM Grand Rapids, Mich., from Regional Broadcasters of Michi-
gan to Liggett Broadcasting, for $3.7 million; WGLD/WWWB Greensboro, 
N.C., from MHD Inc., to Franklin Communications, for $3 million. 

JACK HOGAN has been named VP/GM of WJOX/WZRR Birmingham, Ala. He 
previously was GM of WEZK-AM-FM/WIMZ Knoxville, Tenn. 

Blair previously was APD at cross-
town KTAR. Meanwhile, KNNS 
changes calls to KGME. 
At WZJM Cleveland (formerly 

WJMO), midday man Jerry Mac adds 
PD stripes, replacing Keith Clark. 
Afternoon jock Johnny D. takes over 
from J.R. Randall. 
WZPL Indianapolis APD/afternoon 

jock Jim Vincent is now PD, replac-
ing Gary Hoffman, who stays on as 
consultant ... Tom Jackson, formerly 
at WKZL Greensboro, N.C., takes 
over as PD at WBT-FM Charlotte, 
N.C., replacing Mike Donovan. 
KBEQ-AM Kansas City, Mo., 

which had been simulcasting country 
KBEQ-FM, picks up N/T program-
ming from For The People Network 
... Ron St. Pierre, former GM at 
WPRO-AM Providence, R.I., is the 
new PD at WWRX New London, 
Conn., replacing Rick Everett. 
Former KGGI Riverside, Calif., PD 

Larry Martino joins KXTZ Las Ve-
gas as PD, replacing Dave McKay, 
who may be staying on in an undeter-
mined capacity ... Adult standards 
KRSO San Bernardino, Calif., 
changes calls to KHTX-AM and is 
now simulcasting country KHTX-FM. 

Consultant Jan Jeffries of Jeffries 
Broadcast Media will take over pro-
gramming at KEZR San Jose, Calif., 
replacing Bill Stedman, now at 
WOMC Detroit. Jeffries has been 
consulting the station for four years 
and previously served as PD there. 
KZEP-AM San Antonio flips from 

Sports Entertainment Network to 
new Spanish network Radio Labio ... 
WMRO Nashville, which has been si-
lent, signs on with Jones Satellite Net-_ 
works' oldies format. 

Peter Spriggs has been upped from 
APD to PD at WHIO Dayton, Ohio, 
replacing Wes Minter, now at WCCO 
Minneapolis... Urban WASC Green-
ville, S.C., picks up ABC/Satellite Mu-
sic Network's "Urban Gold" format. 
WDLE Scranton, Pa., changes calls 

to WKXP, but remains country ... 
WWDX Lansing, Mich., APD Sandy 

Horowitz is named PD, replacing 
Greg St. James. Producer Jim Cor-
lette is upped to APD. 
Following a duopoly deal with 

crosstown WKLQ, album rock 
WLAV-FM Grand Rapids, Mich., 
flips to classic rock. Modern rock 
WLAV-AM has gone silent and is ex-
pected to resume broadcasting shortly 
with a new format. 
KMRR Tucson, Ariz., flips from 

adult standards to easy listening ... 
KSAZ Tucson, which had been silent, 
signs on with ABC/SMN's "Stardust" 
adult standards format. 
ABC/SMN "the Touch" affiliate 

WWWM-AM Toledo, Ohio, picks up 
ABC's syndicated Tom Joyner morn-
ing show ... Country combo KARS-
AM-FM Albuquerque, N.M., is now 
programming Spanish from 1-10 p.m. 
Modern rock CKST Vancouver flips 

to full-service adult standards ... AC/ 
talk outlet CKLG Vancouver drops 
the talk. 

PEOPLE: TAMPA CHANGES 
In the wake of %V FLZ Tampa, Fla., 

MD/afternoon jock Hawk Harrison's 
departure for KNIX Phoenix (Bill-
board, March 5), midday host Dave 
Mann moves to afternoons and assist-
ant MD/late-night jock Tom Steele 
will handle music duties. Both moves 
are on an interim basis while PD B.J. 
Harris looks for permanent replace-
ments. 
Tracy Austin is the new MD at 

KIIS-FM Los Angeles, replacing 
Brian Bridgeman. Austin arrives 
from KHFI-FM Austin, Texas. 
Michael Knight is upped from late 

nights to afternoons at KDVVB Min-
neapolis. 
Former KSLX Phoenix morning 

man John Giese returns for mornings 
with former crosstown KOOL-FM 
weekender Bill Andres. They replace 
Jeff Dean and Bob Bell, who exited. 
Former KOY-FM Phoenix midday 
jock Tommy West joins KSLX for 
overnights. 
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BEATLESQUE BANDS EMBARK ON THEIR OWN FAB FORAYS 
(Continued from page 1) 

Among the latest contenders 

whose music has a definite Beatles 

influence are Baltimore-based the 

Greenberry Woods, whose debut al-

bum, " Rapple Dapple," was released 

Feb. 8 on Sire Records; Los Angeles' 

the Grays, whose debut " Ro Sham 

Bo" bowed Feb. 22 on Epic; and U.K. 

popster Nick Heyward, whose album 

" From Monday To Sunday " was re-

leased Dec. 7, 1993, also on Epic. 

All three acts have made decent ini-

tial showings on radio in specific mar-

kets. The Greenberry Woods' song 

" Trampoline" has garnered airplay 

at modern rock WDRE Long Island 

and 21 other stations, according to 

Broadcast Data Systems. The Grays' 

" Very Best Years" has been played at 

the influential KROQ Los Angeles 

hikDnitOrTAI FEB. 21, 1994—FEB. 27, 1994 

Nell .À.À.À.À Top 40 Airplay.. Broadcast Data SVsterns 
WIWI 

Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service to 
Top 40 Airplay Monitor. 80 top 40/mainstream and 29 top 40/rhythm stations are electronically 
monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. 0 1994, Billboard/ 
BPI Communications. Inc. 
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WHAT'S MY NAME? 
SNOOP DOGGY DOGO (DEATH ROW) 

CD Records showing an increase in detections over the prev.ous week, regardless of chart movement. A 
record which has been on either chart for more than 20 weeks will not receive a bullet, even if it registers an 

increase in detections. If two records are tied in number of plays, the record being played on more stations 
is placed first. Records below the top 20 are removed from the charts after 26 weeks. 

and eight other stations prior to its 

official March 8 release to radio, 

while Heyward's " Kite" reached No. 

4 on the Modern Rock Tracks chart 

and shows signs of crossing over to 

top 40. 

Despite these successes, the acts 

still face a challenge. In the three de-

cades since the Beatles first hit 

America, dozens of acts have at-

tempted to make it big by incorporat-

ing their classic sound, but few have 

made a significant commercial im-

pact. 

One of the Beatles-influenced acts 

that has found some success is 

Crowded House, which scored a No. 2 

hit in 1987 with the ballad " Don 't 

Dream It's Over. " The band's self-ti-

tled debut album reached No. 12 and 

went on to platinum-plus sales. 

Yet acts like Crowded House have 

had a difficult time matching their 

early successes. Squeeze 's last al-

bum, "Some Fantastic Place, " stalled 

at No. 182 on the Billboard 200, while 

Crowded House's "Together Alone" 

is off to a slow start, now at No. 183 

after seven weeks, despite the fact 

that " Locked Out" reached No. 8 on 

the Modern Rock Tracks chart. 

Squeeze scored platinum-plus sales 

with its 1983 best-of album " Sin-

gles- 45's And Under. " It included 

"Tempted, " which peaked at No. 49 

on the Billboard 200 in 1981. (The 

song is enjoying a second life with a 

newly recorded version on the " Reali-

ty Bites" soundtrack, now at No. 17 

on the Billboard 200. The album also 

features Crowded House 's " Locked 

Out" and the 1979 No. 1 hit " My 

Sharona" by the Knack, a band that 

toyed with Beatle imagery.) 

Other entries, such as the Posies, 

Jellyfish, Redd Kross, E, the La's, 

Michael Penn, Material Issue, Star-

club, the Smithereens, World Party, 

and the Odds, have been unable to 

make a commercial breakthrough. 

Even Beatle Paul McCartney fared 

poorly with " Paul Is Live, " which in-

cluded his renditions of several Bea-

tles classics recorded in concert. The 

album stalled at No. 78 in December. 

THE HARDENING OF MODERN ROCK 
Making the challenge tougher for 

Beatles-styled pop bands is the fact 

that the modern rock format has 

evolved, now favoring harder-rock-

ing records. A decade ago, a pop band 

like XTC could count on finding a 

spot on a modern rock station's play-

list. Today, it would likely be 

squeezed out by the likes of Pearl 

Jam, Stone Temple Pilots, and Nirva-

na. Without the initial support of 

modern rock radio, it's difficult for 

the pop acts to find favor at top 40. 

" The music has changed, " says 

modern rock station KITS (Live 105) 

San Francisco PD Richard Sands. 

"What is considered alternative and 

modern rock has changed. Three 

years ago Pearl Jam probably 

wouldn't [have been]. Now, they're 

the biggest band. " 

Says modern rock station XTRA 

(91X) San Diego PD Mike Halbran, 

" Rage Against The Machine is 

what's happening now, and they cer-

tainly don't sound like the Beatles. " 

Halbran says there is still room 

for acts such as the Grays at 91X and 

he's considering adding the " Very 

Best Years. " Heyward's " Kite" is a 

hit at the station, and Crowded 

House continues to perform well. 

At modern rock WDRE Long Is-

land, Squeeze, Crowded House, and 

the Greenberry Woods are on the 

playlist. In addition, the station re-

cently added "He Doesn't Love You 

Like I Do," the second track from the 

Heyward album. 

" It's a good pop song and that's 

what we look for at the radio sta-

tion," says WDRE PD Tom Calder-

one of the Greenberry Woods ' 

"Trampoline. " Yet Calderone says he 

is often disappointed when the " good 

pop songs" the station gets behind 

fail to become crossover hits. 

" Unfortunately, songs like 'Kite' 

are passive records. They 're good 

records for us to have in the mix, but 

they aren't as top of mind as 'Loser' 

by Beck or 'Cannonball ' by the 

Breeders. " 

Sire GM Howie Klein acknowl-

edges that such pop bands are often 

difficult to work. " A lot of power pop 

ends up being turntable hits" that re-

ceive lots of airplay, but don 't sell 

well, he says. Klein has experienced 

that phenomenon since the days 

when he ran 415 Records. That la-

bel 's San Francisco band, the Red 

Rockers, received plenty of airplay 

with the track " China" in 1983. Un-

fortunately, the airplay didn't trans-

late into sales. 

Heyward seems to be in a similar 

boat. Despite the success of " Kite" 

on Modern Rock Tracks, the album 

has yet to crack the Heatseekers 

sales chart. 

Retailers have also noted that 

these type of acts have a tough bat-

tle. "There can only be one Beatles, " 

says Roman Kotrys, owner of the 

three-store Dearborn, Mich. -based 

Repeat The Beat. " It seems like they 

never make it to 'A ' status. They're 

very strong 'B '-type bands, and I love 

them dearly myself. " 

Alan Mintz, senior VP West Coast 

for Epic Records, and an early mem-

ber of San Francisco band Transla-

tor, which also dabbled in Beatle-like 

pop, says, "There will always be an 

audience for great songwriting and 

melodic bands. As long as there are 

bands that practice the tradition of 

great classic pop, you are going to 

continue to see acts like that getting 

signed. " 

Mintz says the challenge is to find 

artists that expand upon the genre, 

and hopes the Grays and Heyward 

have what it takes to clear the hur-

dles. 

He says the two bands offer 

unique challenges. For Heyward, 

Epic is working on establishing an 

identity for the singer, who was the 

front man of early-'80s U.K. pop out-

fit Haircut 100. 

For the Grays, whose line-up in-

cludes former Jellyfish member Ja-

son Falkner and Jon Brion, who has 

playing and production credits on Ai-

mee Mann's 1993 album " Whatever, " 

the key is to establish the group as a 

performing act. "We want the first 

impression to be that of a live act on 

stage— not only a rock band, but a 

rocking band, " says Mintz. 

According to Mintz, the road work 

and subsequent press will hopefully 

help the Grays become more than a 

band with a turntable hit. 

The Greenberry Woods make no at-

tempts to hide their Beatles influ-

ence. Says vocalist/bassist Brandt 

Huseman, who fronts the band with 

his twin brother Matt, "We're huge 

Beatles fans. When we were eight, 

my dad gave us 'Meet The Bea-

tles. '... My parents would go to En-

gland and bring us back the British 

version of the Beatles ' albums. " 

Yet Huseman says the band isn't 

consciously going after a Beatles-like 

sound. " We write these songs be-

cause this is what we know and love. 

That's not the only influence, but it 

obviously shows in our songwriting. " 

The band is a little leery of the Bea-

tles comparisons. " Whenever you 

hear about the next Beatles, they al-

ways seem to fade away real quick, 

like the Knack, and there have been a 

million bands like that. It can be 

damning. I can see why people draw 

the comparisons. We write pop songs. 

There's three-part harmonies. All the 

front guys switch off lead vocals. But 

we don 't want to be the next Bea-

tles. " 

Huseman is hopeful that the musi-

cal landscape may be shifting and the 

time may be right for a melodic pop 

band to succeed. 

"There were a lot of commercial 

metal songs in the late '80s that were 

thinly disguised pop, " he says. " It's 

been around forever and hopefully 

our kind of music is coming around 

again. It will help us pay the bills. " 

MCA SUIT COULD CLIP EAGLES' WINGS 
(Continued from page 14) 

pany also stated that while Henley 

delivered 1989's "The End Of The In-

nocence," he allegedly failed and " re-

fused to deliver" the balance of the 

albums due. 

Henley 's defense is similar to 

Frey's: In a cross-complaint filed last 

March 26, Henley maintained that 

the 1988 contract was in fact an 

amendment to a 1984 agreement, and 

that he was free of any obligations to 

the label under the terms of the La-

bor Code. 

Henley's attorney, Donald Engel, 

says there have been no recent dis-

cussions between Geffen and the mu-

sician regarding a settlement of their 

dispute. 

A source close to the ongoing nego-

tiations for a possible Eagles reunion 

considers the suits " irrelevant" to the 

eventual regrouping of the band. 

Attorney Lopez, who also repre-

sents the Eagles, scoffs at MCA's as-

sertion of proprietary rights to any 

new Eagles recordings, saying, 

"MCA is entitled to make a claim for 

lost profits on Glenn Frey albums, 

not Eagles albums... We would dif-

fer with them in their interpretation 

that an Eagles album would be in-

cluded in [Frey 's] product commit-

ment. " 

While Lopez says that it is " far 

from clear" at this point whether the 

Eagles will record again, he says that 

the suits against Henley and Frey 

" are legal actions we have to take 

note of and deal with. " 

Although some published reports 

have depicted an Eagles tour as afait 

accompli, Lopez says there are no 
signed contracts for a concert or tour 

at this point. " I hope they will [sign] 

shortly, but there are still internal 

matters that must be settled between 

the members of the group, " he adds. 

Henley 's manager, Irving Azoff, 

whose Giant Records released the tri-

ple -platinum " Common Thread: 

Songs Of The Eagles, " says that the 

William Morris Agency has been re-

tained for an " exploratory look " at 

booking a tour. However, Azoff adds, 

" I cannot confirm that there is an Ea-

gles tour. There's no announcement 

to make at this time. " 

CHRIS MORRIS 
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NORWEGIAN SINGER GETS INTERNATIONAL JUMP AT OLYMPIC GAMES 
(Continued from page 1) 

opening ceremonies, she also per-
formed a duet, "Fire In Your Heart," 
with opera virtuoso Placido Domingo, 
which was recorded and is slated for 
release on Mercury worldwide. The 
song, an English version of her Nor-
wegian hit "Se Ilden Lyse," was the 
theme song for the Olympic games. 
The artist also has recorded a solo 
English-language version. 
A No. 2 single in Norway, "Se Il-

den Lyse," is showing signs of be-
coming a hit in other parts of north-
ern Europe. 
A worldwide licensing deal with 

PolyGram means that Sissel's crys-
tal-clear voice and stunning looks 
could become familiar features on ra-
dio and TV around the world, though 
the singer's last name, Kyrkjebo, is 
considered unpronoucneable in En-
glish-speaking countries. The phonet-
ic equivalent would be "Shyrshie-
boe." 
Not since the pop trio a-ha topped 

the international charts in 1985 with 
"Take On Me" has a Norwegian art-
ist recieved such global attention. 

Raised in the western port of Ber-
gen, the 24-year-old Sissel has been in 
the limelight in Norway since she 
was 16. 
Her first album, "Sissel," gave her 

national recognition in 1986. The fol-
low-up, "Glade Jul" (Happy Christ-
mas), a collection of Christmas songs 
performed in Norwegian, is Nor-
way's best-selling album to date, sell-
ing 660,000 copies, according to her 
record label. In a country of some 4 
million citizens, her five albums com-
bined have sold approximately 2 mil-
lion copies. 

WORLDWIDE PUSH 
"We feel that the time is right to 

sell Sissel to the rest of the world," 
says PolyGram Norway's head of 
A&R, Ole Evenrud. Her manage-
ment company/domestic record com-
pany, Stageway, has faithfully 
worked to promote Kyrkjebo abroad 
for the last two years. The push 
started at the 1992 Winter Olympic 
Games in Albertville, France, when 
she performed a song at the closing 
ceremonies sitting atop a huge model 
of a polar bear. 

Since then, Kyrkjebo has been part 
of a traveling exhibition showcasing 
Norwegian talent through LOOC 
(Lillehammer Olympic Organization 
Committee), with such acts as Bel 
Canto and classical trumpet player 
Ole Edvard Antonsen. 
While the LOOC link was impor-

tant, the organization underwent a 
number of personnel changes which 
created some difficulties, according 
to Arne Svare, Kyrkjebo's personal 
manager and head of Stageway. 
"The people we worked with kept dis-
appearing. We would lose grip com-
pletely, and the dialog would come to 
a halt. With no actual plan in a con-
fusing situation, what we have ac-
complished is just short of a miracle." 
The LOOC association culminated 

with the Domingo duet, says Svare. 
"CBS [TV] gave us a lot of attention, 
which has been invaluable. The Nor-
wegian national television station, 
NRK, has also given us much help, 
and just about every country present 
with television cameras at Lilleham-
mer has aired Kyrkjebo during the 
Games." 

In the U.S., Greg Gumbel, host of 
CBS Sports' prime-time Olympic cov-
erage, exclaimed, "She's got a great 
voice!" after the artist's performance 
during the Feb. 27 closing ceremo-
nies. 

There are signs that northern Eu-
rope is warming to Kyrkjebo's 
charms. The single "Se Ilden Lyse" 
on Stageway (distributed by BMG) 
reached No. 7 on the Danish singles 
chart for the week ending Mar. 4. 

"Se Ilden Lyse" is receiving airplay 
on Sweden's Radio Stockholm, where 
it is on the B rotation list. Only one 
station outside Scandinavia, Radio 
Regenbogen in Mannheim, Germany, 
is playing the English-language duet 
of "Fire In Your Heart." The station, 
which often takes the lead in break-
ing singles, has it on the A rotation. 
The English-language duet of 

"Fire In Your Heart" has been re-
leased by Mercury as a single in more 
than 10 countries. That song, as well 
as Kyrkjebo's solo English-language 
version, will appear on a revamped 
version of the 1992 album "The Gift 
Of Love," set for release April 15 on 
Mercury in most European countries, 
Hong Kong, and South Korea. The 
distribution arrangement is part of a 
licensing deal Stageway struck with 
PolyGram, Mercury's parent compa-

ny, Jan. 21. 
The album, which Evenrud de-

scribes as "very middle-of-the-road, 
very Barbra Streisand," features 
songs such as "Here There And 
Everywhere,'"Dream A Little 
Dream Of Me," Jevetta Steele's 
"Calling You," and a duet with Neil 
Sedaka on his "Breaking Up Is Hard 
To Do." 
The first release of "The Gift Of 

Love" has already sold about 50,000 
copies in Japan and will be rereleased 
there. Negotiations with PolyGram in 
the U.K. and U.S. are in their final 
stages. 
"We were looking for an interna-

tional commitment when we negotiat-
ed the deal with PolyGram Norway," 
says Svare. "I invited three major la-
bels to give me an offer, and so far I 
have been satisfied with PolyGram's 
work. They have been fast and effi-
cient." 
Jorn Johnsen, managing director 

of PolyGram Norway, is equally en-
thusiastic. "We believe that this is a 
great opportunity to break a Norwe-

gian artist abroad," he says. "Sissel 
is a fabulous singer, and I am very 
much impressed with the manner she 
works in. She has the mind and the 
ability to go a long way. She charms 
everybody with her ever-present 
smile. The cameras just love her." 

PROBLEMS OF FAME 
"1 have no idea what this could ac-

tually mean," Kyrkjebo says modest-
ly of the buzz around her. "I don't 
have any expectations, as I know that 
this business is very tough. I'm just 
taking one step at a time. This is all 
very new and a little strange to me, 
although I am famous in Norway." 
The artist is aware of the problems 

surrounding fame. "I try to take my 
mind off work as much as possible, 
be with friends, and think of other 
things than music all the time. It 
helps me cope with the proportions of 
the focus on my personality." 

This approach helped her through 
the "Glade Jul" success. "It was awe-
some to me, but the numbers seemed 
to me like nothing more than figures 

on a piece of paper. As I was in high 
school at the time, I decided to finish, 
hanging around with my friends who 
had other interests. I don't think I 
would have gotten through it the 
way I did if it wasn't for that." 

Kyrkjebo's other records include 
"Soria Mona" from 1989, and the 
just-released Nordic project album 
"Innerst I Sjelen" (Deepest Within 
My Soul), a collection of folk tunes 
from the Nordic countries. The pro-
ject originated from a visit four years 
ago to the Faeroe Islands in the 
North Sea (a mythic region Sting also 
mentioned in his 1991 song "Why 
Should I Cry For You?"). The record 
also includes music dating as far 
back as the middle ages. 

Kyrkjebo's also has worked in film. 
When Walt Disney's animated movie 
"The Little Mermaid" was dubbed 
into Norwegian, Swedish, and Dan-
ish, Kyrkjebo earned the part. 
"She is a very important person to 

many Norwegians," says Evenrud. 
"To them, she is something close to 
royalty." 

IN SONG, SHORE WAS SOPHISTICATED LADY 
(Continued from page 12) 

released on Bainbridge Records. 
Paul Williams, RCA's VP of strate-

gic marketing, says that while anoth-
er Shore package may be marketed in 
the future, he prefers to avoid "the 
mad rush" to put out records when a 
famous personality passes on. 
"We've got one nice compilation out 
and it sounds great. At some point we 
may revisit her career, after two or 
three years." 

Shore's Columbia years followed 
her label beginnings on Bluebird Rec-
ords and its sister RCA Victor label 
from 1940-46. The run of hits she re-
corded for Bluebird/Victor and Co-
lumbia (1946-50) was the sturdy foun-
dation that gave her immediate rec-
ognition when she turned to TV in 
the early '50s. 
According to Joel Whitburn's "Pop 

Memories (1890-1954)," Shore 
notched some 75 titles on the singles 
charts. Among her top 10 hits were 
"Yes, My Darling Daughter" (Victor, 
1940), "I Hear A Rhapsody" (Victor, 
1941), "Skylark" (Victor, 1942), 
"Blues In The Night" (Victor, 1942), 
"You'd Be So Nice To Come Home 
To" (Victor, 1943), and "I'll Walk 
Alone" (Victor, 1944). 
Other hits for Columbia included 

"Personality" (1946), "Laughing On 
The Outside (Crying On The Inside)" 
(1946), "The Gypsy" (1946)," "Doin' 
What Comes Natur'lly" (1946), "Lav-
ender Blue (Dilly Dilly)" (1948), and 
"Dear Hearts And Gentle People" 
(1949). 
Upon her return to RCA Victor in 

1950, she became a centerpiece in one 
of the oddest original Broadway cast 
releases. The label had signed up the 
cast rights to Irving Berlin's "Call 
Me Madam." Because Decca Records 
refused to loan sigmee Ethel Merman 
to RCA Victor, the label turned to 
Shore to handle the Merman role in 
the recording studio. 
While Shore, who regarded Billie 

Holiday, Maxine Sullivan, and 
Frances Langford as her chief influ-
ences, did not have a successful film 
career, she was given a number of 
standards and other worthy material 
to introduce or restate to the public. 
Her first film effort, the 1943 all-

star vehicle "Thank Your Lucky 
Stars," gave her "The Dreamer" and 
"How Sweet You Are," written by 

Arthur Schwartz and Frank Loesser. 
Two of Johnny Burke and Jimmy Van 
Heusen's best-known songs, "Like 
Someone In Love" and "Sleigh Ride 
In July," were introduced by Shore in 
1944's "Belle Of The Yukon." In the 
same year, she sang Harold Arlen 
and Ted Koehler's "Now I Know." In 
another 1944 appearance, in "Follow 
The Boys," Shore introduced Sammy 
Cahn and Jule Styne's "I'll Walk 
Alone." Shore, who did not consider 
herself photogenic by Hollywood 
standards—her warm, relaxed man-
ner was ideal for TV—also sang and 
did voiceovers in two Disney films, 
"Make Mine Music" and "Fun And 
Fancy Free." 
Her other movie appearances in-

cluded a specialty part in "Till The 
Clouds Roll By," a ripe 1946 biogra-

phy of Jerome Kern, who had died a 
year before. Her last featured role 
was in "Aaron Slick From Punkin 
Crick," which featured a score by Jer-
ry Livingston and Ray Evans, writ-
ers of "Button And Bows," which 
Bob Hope introduced in the 1948 film 
"Paleface." 
To the delight of her mid-'50s TV 

sponsors, the Chevrolet division of 
General Motors, Shore's spirited ver-
sion of the jingle "See The U.S.A. In 
Your Chevrolet" made her one of the 
company's best salespeople. 
Shore was born Frances Rose 

Shore on March 1, 1917, to the only 
Jewish family in the Tennessee town 
of Winchester. She was introduced to 
radio audiences when she was given 
her own 15-minute radio show on 
WSM Nashville. At the time, she was 

a student at Vanderbilt University. 
Shore later took the show's theme 
song, "Dinah," as her professional 
first name; she made it her legal 
name in 1944. 

In 1938, Shore left the South to try 
her luck in New York. There she per-
formed for legendary disc jockey 
Martin Block on his "Make Believe 
Ballroom" show on WNEW. In 1940, 
she landed a spot, to last for three 
years, on the Eddie Cantor radio 
show. She also started her recording 
career that year. 

Shore's first husband was actor 
George Montgomery. Their marriage 
ended in divorce after 19 years in 
1962. A second marriage lasted less 
than a year. 
Her survivors include a daughter, 

a son, and three grandchildren. 

FAT BOYS COPYRIGHT SUIT 
(Continued from page 12) 

sembling the Fat Boys performing 
a song similar to the Fat Boys' 
"Stick 'Em." A lawyer for the Fat 
Boys says the group had been ap-
proached to appear in the commer-
cial but declined because they did 
not want to be seen as promoting 
alcohol to their young audience. 
The suit alleges copyright in-

fringement of "Stick 'Em" and 
trademark infringement of the Fat 
Boys group, among other claims. 

In stating their copyright case, 
the group's attorneys pointed to 
the use of particular musical and 
lyrical phrases used by the Fat 
Boys that were also used by the 
group in the commercial, specifi-
cally "brrr" and "hugga hugga"; 
the sounds were included in the 
copyrighted song "Stick 'Em." 

Miller's attorneys say the 
sounds, standing alone, are not 
copyrightable and used the analo-
gy of a single drumbeat: They ar-
gued that while a pattern of drum-
beats would constitute musical ex-
pression, a single drumbeat would 
not. 

In a Feb. 24 decision denying 
Miller summary judgment in the 
case, U.S. District Judge Charles 
S. Haight Jr. rejected that argu-
ment. Said Haight: "A jury could 

COULD SET LEGAL PRECEDENT 

find that the 'Hugga Hugga' and 
'Brrr' sounds, used as lyrics in the 
copyrighted work, are sufficiently 
creative to warrant copyright pro-
tection, quite apart from the 
rhythmic patterns or durations 
demonstrated by that work and 
the commercial. These sounds are 
more complex than the single 
drumbeat hypothesized." 
The ruling means the suit can 

continue to a jury trial. 
Fat Boys attorney Jonathan Zavin, 

of New York law firm Richards & 
O'Neil, says the decision is signifi-
cant because it treads new legal 
ground. "The law in this area is very 

fact-specific and I'm not aware of any 
other case that has dealt with these 
kinds of facts—with these kinds of 
vocalizations of sounds," he says. "To 
that extent, it's new law. But it's a 
logical interpretation of the copyright 
act, that the copyright act does and 
should cover this type of creative mu-
sic." 
New York copyright attorney 

Mark Jacobson agrees. "As long as 
there is a degree of originality to it, it 
could be copyrightable," he says. "I 
think it is entirely consistent with the 
law as it has evolved." 

Zavin hopes to take the issue to tri-
al this year. 
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Winners Of The 36th Annual Grammy Awards 
RECORD OF THE YEAR 
I Will Always Love You, Whitney Houston, Arista. 
Producer: David Foster. Her third, his ninth. 
ALBUM OF THE YEAR 
The Bodyguard, Original Soundtrack Album, 
Whitney Houston, Arista. Album Producers: David 
Foster, Narada Michael Walden, LA. Reid, 
Babyface, Whitney Houston, David Cole, Robert 
Clivilles, and BeBe Winans. Houston's fourth, 
Foster's lath, Walden's third, Reid's third, 
Babyface's third, Cole's first, Chilies' first, 
Winans' fourth. 
SONG OF THE YEAR 
A Whole New World (Aladdin's Theme), Alan 
Menken & Tim Rice, songwriters. Menken's sixth, 
Rice's third. 
BEST NEW ARTIST 
Toni Braxton, La Face. Her first. 

POP 
BEST POP VOCAL PERFORMANCE, FEMALE 
I Will Always Love You (Single), Whitney Houston, 
Arista. Her fifth. 
BEST POP VOCAL PERFORMANCE, MALE 
If I Ever Lose My Faith In You (Single), Sting, 
A&M. His 11th 
BEST POP PERFORMANCE BY A DUO OR 
GROUP WITH VOCAL 
A Whole New World (Aladdin's Theme) (Single), 
Peabo Bryson & Regina Belle, Columbia & Walt 
Disney. His second, her first. 
BEST TRADITIONAL POP VOCAL 
PERFORMANCE 
Steppin' Out (Album), Tony Bennett, Columbia. His 

SINAI FA 

fourth 
BEST POP INSTRUMENTAL PERFORMANCE 
Barcelona Mona (Single), Bruce Hornsby & 
Brunt ord Marsalis, RCA. Hornsby's second, 
Marsalis' second 

ROCK 
BEST ROCK VOCAL PERFORMANCE. SOLO 
I'd Do Anything For Love (But I Won't Do That) 
Single Meat Loaf. MCA. His first 
BEST ROCK PERFORMANCE BY A DUO OR 
GROUP WITH VOCAL 
Unix' On The Edge (Single), Aerosmith, Geffen. Its 
second. 
BEST HARD ROCK PERFORMANCE WITH 
VOCAL 
Plush (Track from "Core"), Stone Temple Pilots, 
Atlantic. Their first. 
BEST METAL PERFORMANCE WITH VOCAL 
I Don't Want To Change The World (Track from 
"Live & Loud"), Ozzy Osbourne, Epic Associated. 
His first. 
BEST ROCK INSTRUMENTAL 
PERFORMANCE 
Sofa (Track from "Zappas Universe," conducted 
and arranged by Joel Thome), Zappa's Universe 
Rock Group Featuring Steve Vai, Verve. Thome's 
first, Vai's first. 
BEST ROCK SONG 
Runaway Train, David Pirner, songwriter. His first. 

ALTERNATIVE MUSIC 
BEST ALTERNATIVE MUSIC ALBUM 
Zooropa, LI2, Island. Its sixth. 

R&B 
BEST R&B VOCAL PERFORMANCE, 
FEMALE 
Another Sad Love Song 'Single), Toni Braxton, La 
Face. Her second. 
BEST R&B VOCAL PERFORMANCE, MALE 
A Song For You (Single), Ray Charles, Warner 
Bros. His 12th. 
BEST R&B PERFORMANCE BY A DUO OR 
GROUP WITH VOCAL 
No Ordinary Love Single), Sade, Epic. Its second. 
BEST R&B SONG 
That's The Way Love Goes, Janet Jackson, James 
Harris Ill, and Terry Lewis, songwriters. Jackson's 
second, Harris' first, Lewis' second. 

RAP 
BEST RAP SOLO PERFORMANCE 
Let Me Ride (Single), Dr. Dre, Interscope/Death 
Row. His first 
BEST RAP PERFORMANCE BY A DUO OR 
GROUP 
Rebirth Of Slick (Cool Like Dat) (Single), Digable 
Planets, Pendulum/Elektra. Their first. 

NEW AGE 
BEST NEW AGE ALBUM 
Spanish Angel, Paul Winter Consort, American 
Gramaphone. Its first. 

JAll 
BEST CONTEMPORARY JAll 
PERFORMANCE (INSTRUMENTAL) 
The Road To You (Album), Pat Metheny Group, 
Geffen. Metheny's eighth, group's seventh. 
BEST JAll VOCAL PERFORMANCE 
Take A Look (Album), Natalie Cole, Elektra 
Entertainment. Her seventh. 
BEST JAll INSTRUMENTAL SOLO 
Miles Ahead (Track from "So Near, So Far 
(Musings For Miles)"), Joe Henderson, Verve. His 
second 
BEST JAll INSTRUMENTAL 
PERFORMANCE, INDIVIDUAL OR GROUP 
So Near, So Far (Musings For Miles), Joe 
Henderson, Verve. His third. 
BEST LARGE JAll ENSEMBLE 
PERFORMANCE 
Miles And Quincy Live At Montreux (Album), Miles 
Davis & Quincy Jones, Warner Bros. Davis' eighth, 
Jones' 26th. 

COUNTRY 
BEST COUNTRY VOCAL PERFORMANCE. 
FEMALE 
Passionate Kisses (Single), Mary-Chapin 
Carpenter, Columbia. Her third. 
BEST COUNTRY VOCAL PERFORMANCE, 
MALE 
Ain't That Lonely Yet (Single), Dwight Yoakam, 
Revise. His first 
BEST COUNTRY PERFORMANCE BY A DUO 
OR GROUP WITH VOCAL 
Hard Workin' Man (Single), Brooks & Dunn, 
Arista. Their first. 
BEST COUNTRY VOCAL COLLABORATION 
Does He Love You (Single), Reba McEntire & 
Lima Davis, MCA. McEntire's second, Davis' first. 
REST COUNTRY INSTRUMENTAL 
PERFORMANCE 
Red Wing (Single), Asleep At The Wheel, Liberty. 
Its fourth. 
BEST BLUEGRASS ALBUM 
Waitin' For The Hard Times To Go, the Nashville 
Bluegrass Band, Sugar Hill. Its first. 
BEST COUNTRY SONG 
Passionate Kisses, Lucinda Williams, songwriter. 
Her first. 

GOSPEL 
BEST ROCK GOSPEL ALBUM 
Free At Last. DC Talk, Forefront. Its first. 
BEST POP/CONTEMPORARY GOSPEL 
ALBUM 
The Live Adventure, Steven Curtis Chapman. 
Sparrow. His third. 
BEST SOUTHERN GOSPEL, COUNTRY 
GOSPEL, OR BLUEGRASS GOSPEL ALBUM 
Good News, Kathy Mattea, Mercury. Her second. 
BEST TRADITIONAL SOUL GOSPEL ALBUM 
Stand Still, Shirley Caesar, Word (Word Record & 
Music Her seventh. 
BEST CONTEMPORARY SOUL GOSPEL 
ALBUM 
All Out. The Winans, Warner Alliance. Their fifth. 
BEST GOSPEL ALBUM BY A CHOIR OR 
CHORUS 
Live We Come Rejoicing, Brooklyn Tabernacle 
Choir, Choir Director: Carol Cymbala, Warner 
Alliance. Their first. 

LATIN 
BEST LATIN POP ALBUM 
Aries, Luis Miguel, WEA Latina. His second. 
BEST TROPICAL LATIN ALBUM 
Mi Tierra, Gloria Estefan, Epic. Her first. 
BEST MEXICAN/AMERICAN ALBUM 
Live, Selena, Capitol/EMI Latin. Her first. 

BLUES 
BEST TRADITIONAL BLUES ALBUM 
Blues Summit, B.B. King, MCA. His seventh. 
BEST CONTEMPORARY BLUES ALBUM 
Feels Lke Rain, Buddy Guy, Silvertone. His second. 

FOLK 
BEST TRADITIONAL FOLK ALBUM 
The Celtic Harp, The Chieftains, RCA Victor. Their 
third. 
BEST CONTEMPORARY FOLK ALBUM 
Other Voices, Other Rooms, Nanci Griffith, Elektra. 
Her first. 

REGGAE 
BEST REGGAE ALBUM 
Bad Boys, Inner Cic)e, Big Beat/Atlantic. Its first. 

WORLD MUSIC 
BEST WORLD MUSIC ALBUM 

ESTEFAN MEAT LOAF 

A Meeting By The River, Ry Cooder & V.M. Bhatt, 
Water Lily Acoustics. Cooder's third, Bhatt's first. 

POLKA 
BEST POLKA ALBUM 
Accordionally Yours, Walter Ostanek And His 
Band, WRS. Their second. 

CHILDREN'S 
BEST MUSICAL ALBUM FOR CHILDREN 
Aladdin, Original Mction Picture Soundtrack, 
Various Artists; producers: Alan Menken & Tim 
Rice, Walt Disney Records. Menken's seventh, 
Rice's fourth. 
BEST SPOKEN WORD ALBUM FOR 
CHILDREN 
Audrey Hepbum's Enchanted Tales, Deborah Raft in 
and Michael Viner, producers, (Audrey Hepburn), 
Dove Audio. Her firs, his first. 

COMEDY 
BEST COMEDY At BUM 
Jammin' In New York, George Carlin, 
Eardrum/Atlantic. Ht3 second. 

SPOKEN DOCUMENTARY 
BEST SPOKEN WOR3 OR NONMUSICAL 
ALBUM 
On The Pulse Of Morning, Maya Angelou, Random 
House Audio Books. Her first. 

MUSICAL SHOW 
BEST MUSICAL SHOW ALBUM 
The Who's Tommy, Original Cast Recording 
(Original Cast), George Martin, album producer, 
Pete Townshend, composer and lyricist, RCA 
Victor. Martin's fourth, Townshend's first. 

COMPOSING 
BEST INSTRUMENTAL COMPOSITION 
Forever In Love (Sine), Kenny G, composer, 
Arista. His first. 
BEST INSTRUMENTAL COMPOSITION 

WRITTEN FOR A MOTION PICTURE OR 
FOR TELEVISION 
Aladdin (Album), Alan Menken, composer 
(Various), Walt Disney Records. His eighth. 
BEST SONG WRITTEN SPECIFICALLY FOR 
A MOTION PICTURE OR FOR TELEVISION 
A Whole New World (Aladdin's Theme), Alan 
Menken & Tim Rice, songwriters, Columbia & Walt 
Disney. Menken's ninth, Rice's fifth. 

MUSIC VIDEO 
BEST MUSIC VIDEO, SHORTFORM 
Steam, Peter Gabriel, Stephen R. Johnson, video 
director, Prudence Fenton, video producer, Geffen. 
Gabriel's third, Johnson's first, Fenton's first. 
BEST MUSIC VIDEO, LONGFORM 
Ten Summoner's Tales, Sting, Doug Nichol, video 
director, Julie Fong, video producer, A&M. Sting's 
12th, Nichols first. Fong's first. 

ARRANGING 
BEST ARRANGEMENT ON AN 
INSTRUMENTAL 
Mood Indigo (Track from "Homage To Duke"), 
Dave Grusin, arranger, GRP. His eighth. 
BEST INSTRUMENTAL ARRANGEMENT 
ACCOMPANYING VOCAL(S) 
When I Fall In Love (Track from Sleepless In 
Seattle Soundtrack), Jeremy Lubbock, arranger, 
Epic Soundtrax. His third. 

ENGINEERING 
BEST ENGINEERED ALBUM 
(NONCLASSICAL) 
Ten Summoner's Tales, Hugh Padgham, engineer, 
A&M. His fourth. 

PRODUCER (NONCLASSICAL) 
PRODUCER OF THE YEAR (NON-
CLASSICAL) 
David Foster. His lift 

ALBUM PACKAGE 
BEST ALBUM PACKAGE 
The Complete Billie Holiday On Verve 1945-1959, 
David Lau, art director, Verve, His first. 

ALBUM NOTES 
BEST ALBUM NOTES 
The Complete Billie Holiday On Verve 1945-1959, 
Buck Clayton, Phil Schaap & Joel E. Siegel, album 
notes writers, Verve. Clayton's first, Schaap's 
second, Siegel's first. 

HISTORICAL 
BEST HISTORICAL ALBUM 
The Complete Billie Holiday On Verve 1945-1959, 
Michael Lang & Phil Schaap, compilation 
producers, Verve. Lang's first, Schaap's third. 

CLASSICAL 
BEST CLASSICAL ALBUM 
Bartok: The Wooden Prince And Cantata Profana, 
Pierre Boulez cond. the Chicago Symphony 
Orchestra & Chorus, John Aler, tenor, John 
Tomlinson, baritone, Karl-August Naegler, 
producer, Deutsche Grammophon. Boulez's 12th, 
Chicago Symphony Orchestra & Chorus' first, 

Aler's third, Tomlinson's first, Naegler's second. 
BEST ORCHESTRAL PERFORMANCE 
Bartok: The Wooden Prince, Pierre Boulez cond. 
the Chicago Symphony, Deutsche Grammophon. 
Boulez's 13th, Chicago Symphony's second. 
BEST OPERA RECORDING 
Handel: Semele, John Nelson cond. English 
Chamber Orchestra & Ambrosian Opera Chorus; 
Kathleen Battle, Marilyn Home, Samuel Ramey, 
John Aler, Sylvia McNair, Michael Chance, Neil 
Mackie, Mark Doss, principle soloists; Dr. Steven 
Paul, producer, Deutsche Grammophon. Nelson's 
first, Battle's fifth, Home's fourth, Ramey's 
second, Aler's fourth, McNair's first, Chance's first, 
Mackie's first, Doss' first, Paul's first. 
BEST PERFORMANCE OF A CHORAL WORK 
Bartok: Cantata Profana, Pierre Boulez cond. the 
Chicago Symphony Orchestra & Chorus, Margaret 
Hillis, choral director, Deutsche Grammophon. 
Boulez's 14th, Chicago Symphony's third, Chorus' 
second, Hillis' ninth 
BEST CLASSICAL PERFORMANCE— 
INSTRUMENTAL SOLOIST(S) (WITH 
ORCHESTRA) 
Berg: Violin Concerto; Rihm: Time Chant, Anne. 

INNER CIRCLE GUY 

Sophie Mutter, violin (James Levine cond. the 
Chicago Symphony), Deutsche Grammophon. Her 
first. 
BEST CLASSICAL PERFORMANCE— 
INSTRUMENTAL SOLOIST(S) (WITHOUT 
ORCHESTRA) 
Barber The Complete Solo Piano Music, John 
Browning, piano, MusicMasters. His second. 
BEST CHAMBER MUSIC PERFORMANCE 
Ives: String Quartets Nos. 1 & 2/Barber String 
Quartet Op. 11 (American Originals), Emerson 
String Quartet. Deutsche Grammophon. Their third 
BEST CLASSICAL VOCAL PERFORMANCE 
The Art Of Arleen Auger (Works Of Larsen, 
Purcell, Schumann, Mozart), Arleen Auger, 
soprano, Koch International. Her first. 
BEST CONTEMPORARY COMPOSITION 
Carter Violin Concerto, Elliott Carter, composer 
(Oliver Knusson cond. London Sinfonietta, Ole 
Bohn, violin i, Virgin Classics. His first. 
BEST ENGINEERED RECORDING, 
CLASSICAL 
Bartok: The Wooden Prince & Cantata Profana, 
Rainer Maillard, engineer (Pierre Boulez cond. the 
Chicago Symphony Orchestra 8i Chorus), Deutsche 
Grammophon. His first. 
CLASSICAL PRODUCER OF THE YEAR 
Judith Sherman. Her first. 

ROOKIES MAY BE GRAMMY'S BIGGEST WINNERS 
(Continued from page I) 

Morris, director of purchasing for 60-
unit, Miami-based Spec's Music. 
"And Digable Planets, that's the kind 
of release that will get more mass ex-
posure than they got before. There 
are some people who turn their back 
on rap, and then they see them on the 
show," and it spurs them to go out 
and buy the album. 
Braxton snagged the best new art-

ist and best R&B female vocalist 
awards. Digable Planets won for best 
rap duo or group. Both acts also per-
formed during the ceremony, which 
was televised live from Radio City Mu-
sic Hall on CBS-TV. The show was 
seen via satellite in more than 110 
countries. 
TV comedian Garry Shandling 

hosted the Grammys for the fourth 
time. The awards are presented by 
the National Academy of Recording 
Arts & Sciences, whose approximate-
ly 8,000 members chose the winners. 
Houston won three awards, includ-

ing album of the year, for her work 
on "The Bodyguard" soundtrack. 

Producer David Foster and composer 
Alan Menken each won four Gram-
mys. Three of Foster's awards were 
tied to his work on "The Bodyguard"; 
the fourth award was for best instru-
mental arrangement accompanying 
vocals, shared with Jeremy Lubbock, 
for "When I Fall In Love" from the 
"Sleepless In Seattle" soundtrack. 
The Grammy Awards continued 

their love affair with Menken's music 
written for Disney's animated films. 
The Menken-penned composition "A 
Whole New World (Aladdin's 
Theme)," co-written with Tim Rice, 
won for song of the year and earned 
Peabo Bryson and Regina Belle hon-
ors for best pop duo or group with vo-
cals. Last year, the academy gave the 
same award to Bryson and Celine 
Dion for the theme song to "Beauty & 
The Beast," co-written by Menken and 
the late Howard Ashman. Menken 
also won two awards in 1991 for his 
work on "The Little Mermaid" sound-
track. 
So strong is Menken's track record 

that Foster joked, "I'm praying for the 
day Alan Menken doesn't write a 
song. He beats us at everything we're 
up against him for, whether it's here 
the last two years or at the Oscars." 

Sting, who led all artist nominees 
with six nods, won only in the best 
pop male vocalist and longform mu-
sic video categories. (Hugh Padgham, 
engineer for Sting's album "Ten 
Summoner's Tales," won in the best 
nonclassical engineered album cate-
gory.) Billy Joel, who was up for four 
awards, including best album, record, 
and song of the year, went home 
empty-handed. 
Among the artists repeating in cat-

egories they won last year were saxo-
phonist Joe Henderson for best jazz 
instrumental solo, Tony Bennett for 
best traditional pop vocalist, Pat 
Metheny for best contemporary in-
strumental jazz performance, Mary-
Chapin Carpenter for best country 
female vocal performance, Shirley 
Caesar for best traditional soul gos-

(Continued on next page) 
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pel album, the Chieftains for best tra-
ditional folk album, and Steven Cur-
tis Chapman for best pop-contempo-
rary gospel album. 
The show, which clocked in at three 

hours, had its share of memorable 
moments. Bono, who shocked view-
ers with his use of an obscenity in his 
acceptance speech for U2's best alter-
native album award, was impressive 
as he swaggered poetically through 
his improbable introduction of Gram-
my Legend Award honoree Frank 
Sinatra. 
Then, in what appeared to viewers 

at home and in the Radio City Music 
Hall audience to be a major snafu, 
Sinatra's emotional but rambling ac-
ceptance speech was abruptly cut off 
just after he expressed his anger at 
NARAS for not having him perform. 
Later, NARAS president/CEO Mi-

chael Greene said, "Mr. Sinatra's peo-
ple [made the decision] to cut away 
from the [production] truck. They 
felt he'd been on enough." 

Sinatra's spokesperson, Susan 
Reynolds, would say only that "the 
production team was sensitive to the 
timing of the show." She would not 
specify whether she was referring to 
the network, NARAS, or Sinatra's 
crew. 

"There are no details beyond that," 
she added. "What's important is that 
Frank Sinatra was very moved by the 
tribute given to him. He enjoyed 
what Bono had to say about him. He 
was not upset by how anything went 
during [the show]. He had a good 
time." 
The moment came back to haunt 

NARAS several times during the tele-
cast, as Lifetime Achievement Award 

winner Aretha Franklin admonished, 
"Don't play me off now," as she read 
her lengthy list of thank yous. Later, 
an ensemble performance of "Amen," 
saluting Grammy Legend Award hon-
oree Curtis Mayfield, was truncated 
for the broadcast. 
The tribute to Mayfield, paralyzed 

from the neck down since a 1990 acci-
dent, was perhaps the evening's most 
powerful segment. An all-star band 
that included Bruce Springsteen, 
Bonnie Raitt, B.B. King, Vernon 
Reid, Steve Winwood, Tony Toni 
Toné, and Steve Cropper performed a 
medley of Mayfield's songs. 
Other artists performing on the 

show were Houston, who opened the 
ceremonies with "I Will Always Love 
You"; Aerosmith; Kenny G (with 
Braxton); Clint Black and Wynonna; 
Joel; Gloria Estefan; Garth Brooks; 

On The Beat At The 36th Grammy Awards 
Bono's 'Embarrassec4'Estefan's Taking A Break 

Eric Boehlert, John Lannert, Melinda Newman, and 
Susan Nunziata offer a behind-the-scenes view of the 
Grammys. 

BONO, LEAD SINGER for U2, said he was a "little 
embarrassed" to win the award for best alternative al-
bum, "being filthy rich and all." However, he added that 
if the award honors music that is "progressive" as op-
posed to just "turning your amp up to 11," he's 
"pleased" ... In a classic press-room moment, a Gram-
my official announced, "That's it," there 
would be no more questions for Bono. Cast-
ing an evil eye, Bono informed the man, 
"Hey, I say when that's it, OK?" Then the 
man who earlier introduced Frank Sinatra 
to the Grammy audience added with a smile, 
"I learned that from Frank," and sauntered 
off the stage. 

AFTER WINNING her first Grammy 
award for best tropical Latin album, Gloria 
Estefan said she plans to take a break and 
try to expand the Estefan clan. "My doctor 
says an injury from the bus accident a couple of years 
ago is complicating things, but we are hopeful," she 
said. 

ESTEFAN PROTEGE and 1993 Grammy winner Jon 
Secada said the SBK/ERG follow-up to his 1992 plati-
num debut is due May 24 and will be titled "Mental Pic-
ture." The leadoff single, "If You Go," is set to ship 
April 25. 

LUTHER VANDROSS IS working on a new album 
with producers Walter Afanasieff and Jeremy Lub-
bock. While Vandross described the new effort as a 
"very special project," he declined to reveal his collabo-
rators, noting that "I'm not really supposed to talk 
about it." However, Lubbock was not as shy. He said 
the album is built around cover tunes of songs from the 
'70s and '80s, including "Evergreen" and "Killing Me 
Softly." 

TONY BENNETT, WHO WON his second consecutive 
Grammy in the best traditional pop vocalist category, 
joked that as he walked to the podium to accept his 
award, his first thought was, "What's Barbra going to 
say?" It was a reference to Barbra Streisand, who was 
nominated in the same category. Bennett, who is prepar-
ing to tape an episode of MTV's "Unplugged," said he 
still hasn't got a handle on rap music. "I'm still waiting 
for that second note," he joked, reminding folks, "I'm a 
melody man." 

THE SONS AND DAUGHTER of the late Miles Davis 
confirmed that Wesley Snipes is set to play their father 
in a film biography, to be produced by Walter Yetni-
koff. The Davis offspring will act as technical consul-
tants on the project. 

LANCELOT HALL OF Inner Circle said the group, 
which snared the Grammy for best reggae album, was a 

little concerned when it found out that its song "Bad 
Boys" was chosen as the theme of the show "Cops," giv-
en the many alleged incidents of police brutality involv-
ing African-Americans. "After we found out, we were a 
bit shaken," he said. "But after meeting with certain 
cops, we realized they're just human beings. As far as 
all this brutality business, I can't really comment." 

STEVE VAL, WHO WON the Grammy for best rock 
instrumental performance for his role in a Frank Zappa 

tribute, says the late composer/artist 
passed on a message to Vai on his dying 
day. "Frank's message to me was to 'keep 
the humor in the music.' He had always told 
me before that the two things you need in 
life are a good job and a sense of humor," 
said Vai. 

DAVID FOSTER, WHO snared four 
awards—mainly for "The Bodyguard" 
soundtrack—said the Dolly Parton-penned 
"I Will Always Love You" was not the first 
song considered for the film. "We'd demoed 

'What Becomes Of The Brokenhearted,' and it didn't 
work." Whitney Houston, honored for her performance 
of the Parton song, said she was initially reluctant to 
sing it. "I said, `it's a country song.' " But once she be-
gan to sing it, she said, it felt right. 

PEI 
GOES TO THE 
GRAMMYS 

"TOO MUCH EXPOSURE" was the tongue-in-cheek 
response members of Tony Toni Toné gave when asked 
why they left the Janet Jackson tour so abruptly. They 
also said they did not appreciate being slandered in the 
press by Jackson's publicist, who, they claim, planted 
stories about the band's unprofessional behavior. 

CLINT BLACK, WHO performed the nominated tune 
"A Bad Goodbye" with Wynonna, said he was set to go 
into the studio Monday (7) to begin work on his next al-
bum, due on RCA in October. The artist also touted his 
co-directorial debut on the video for his current single, 
"A Good Run Of Bad Luck," which was released Feb. 
21. The video uses footage from the upcoming film 
"Maverick," in which Black appears. 

SAXOPHONIST Joe Henderson, who won two jazz 
Grammys on the heels of his single victory last year, 
commented that all the fuss has complicated his life. "I 
can't say I didn't like it better when things were sim-
pler," he said, "but the view is nice from up here." 

BROOKS 8z DUNN, winners in the best country duo or 
group with vocal category, were visibly absent. The 
pair's producer, Don Cook, said Ronnie Dunn found out 
the day before the awards show that his wife is expect-
ing a baby, and decided to stay home with her. 

NARAS PRESIDENT/CEO Michael Greene would not 
say where next year's Grammy ceremonies will be held. 
However, he noted that for the awards presented in 1996, 
the selection committee will entertain bids from Nashville 
and Atlanta as well as New York and Los Angeles. 

Franklin; Natalie Cole; a classical trio 
of Itzhak Perlman, Pinchas Zuker-
man, and Lynn Harrell; and Sting. 
The diversity of the evening's win-

ners and performers served the re-
cording academy's goal of proving it-
self to be an all-encompassing music 
body. But the lack of a sweep by any 
one act left retailers doubting that 
the awards would have the kind of 
impact seen in recent years when 
Raitt, Cole, and Eric Clapton pulled 
off awards sweeps. 

'There weren't any real big sur-
prises," says Spec's Morris. "Clapton 
was an example of somebody sweep 
ing [last year] and getting huge sales 
because of it. Nothing strikes me like 
that this year." 

Overall, the Grammy show "will 
have an impact, but whether it will 
launch one of the albums like another 
'Thriller,' I don't think that will hap-
pen," says Dick Odette, VP of pur-
chasing at Minneapolis-based the Mu-
sicland Group, which runs more than 
900 music stores. "The show will 
have a positive impact; it's just a 
question as to how positive." 
Odette speculates that in some 

cases, the show could triple weekly 
sales of albums of featured artists. 
However, without naming names, he 
points out that the latest releases 
from most of the artists who gained 
exposure on the show have pretty 
much run their course at retail. 

In general, Odette says all albums 
by artists who performed should ex-
perience a sales jolt. "We should see 
good things from Sting and Billy 
Joel," he says. 
But sales would have been bigger 

if either had won the album of the 
year award, says Doug Smith, senior 
buyer at 117-unit, Carnegie, Pa.-

based National Record Mart. 
"The Bodyguard" won album of 

the year, but that album has already 
sold more than 10 million units. "How 
many more can it sell?" asks Smith, 
who nevertheless expects a limited 
sales surge for the album. 

In general, Smith says that the 
Grammy Awards show this year 
missed a lot of opportunities. For ex-
ample, the new Curtis Mayfield trib-
ute album on Warner Bros. "should 
have gotten a big boost, but nobody 
said anything about the album," 
Smith notes. "They didn't plug the al-
bum the way we in the business 
would have liked. But I am still hop 
ing that people figure it out." 
While there was plenty of excite-

ment in the hall, there was also action 
outside the building. The lack of a 
category this year for best rock vocal 
performance, female, spawned a pro-
test of about 20 women across the 
street from Radio City Music Hall 
prior to the show. Chanting "We 
don't need a cock to rock," the pro-
testers brandished signs declaring 
"rock chicks young & old unite" and 
offering names like Liz Phair, P.J. 
Harvey, Bjork, and Juliana Hatfield 
as potential female rock nominees. 
NARAS chief Greene addressed 

the controversy after the show, say-
ing, "Not having the voice of women 
in rock is a huge hole. Next year, we 
need to get the word out early that 
we need a lot more solo women in 
rock." Part of the problem, some in-
dustry observers said, is that labels 
submit many of their solo female art-
ists in the hipper alternative catego-
ries, rather than the rock areas. 

Assistance in preparing this story 
was provided by Ken Schlager. 

LABELS USE NEW MAGS FOR DIRECT MARKETING 
(Continued from page :5) 

same vein as Huh. 
Huh is a co-venture between 

Warner Music Group's direct-market-
ing unit and Raygun Publishing, 
which puts out the alternative music 
magazine Raygun and the young 
men's lifestyle periodical, Bikini. 
Owner Marvin Jarrett has named 
Mark Blackwell, a former editor at 
Spin, as editor of Huh. 
The magazine will be offered free 

of charge in September to more than 
200,000 subscribers of a year-old 
Warner Music Enterprises venture 
called Rock Video Monthly. They pay 
$2.98 each month to receive a video-
cassette containing 10 new videoclips 
in one of four different genres of mu-
sic—alternative rock, rap, heavy met-
al, and pop/rock—and will receive 
the magazine along with the video-
cassette. New subscribers will pay 
$3.98 for the magazine and the video. 
More than 100 album reviews will ap-
pear in Huh each month. The record-
ings reviewed will be offered for sale 
by telephone or mail at list price plus 
shipping and handling charges. 

Linen says that if subscribers go to 
music stores to buy albums featured 
in the videoclips, they can mail in the 
proof-of-purchase and receive cou-
pons redeemable for up to $20 worth 
of merchandise advertised in the 
magazine. 
Music retailers are wary of what 

they view as suppliers' attempts to 
compete with them. They claim that 
they are working hard to expose new 
artists—through low-priced CD and 
cassette samplers and in-store listen-
ing posts—and that direct marketing 

undermines their ability to execute 
these programs. "I worry when they 
start working on breaking artists 
outside retail," says Chuck Lee, as-
sistant VP and music buyer for the 
Wherehouse Entertainment chain. 
Warner Music's Linen counters by 

saying that the reviews and interviews 
in Huh and the monthly videoclips will 
leave "impressions" on the consumer 
that will translate into buying at 
stores. "It's a kind of MTV," says Lin-
en. "The number of impressions this is 
going to create for new artists will cre-
ate greater residual sales. But it's hard 
to convince retailers." 
The majors have said the problem 

with music videos is that there are 
too many of them and too few outlets 
on which to air them. Essentially a 
promotional tool to sell artists' al-
bums, videos compete for time on 
MTV and VH-1, and a handful of oth-
er outlets. 

Warner, Sony, PolyGram, and EMI 
announced a joint venture last month 
to start their own cable channel later 
this year. BMG announced a separate 
deal, with cable operator Tele-Com-
munications, to roll out a music video 
channel in the fourth quarter. The 
programming is expected to include 
TV home shopping, a growing busi-
ness that so far has not done much in 
selling music. 
Huh's partners are dividing up du-

ties. Warner will handle printing, 
marketing, mailing lists, and order 
fulfillment. Raygun will create the 
look and the text of the Los Angeles-
based magazine and direct the selling 
of advertising. 
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CD 1 12 

* * NO. 1 * * 

TACIEE(eleL (ARISTA) 3 we, al No 1 

23 19 UNDERSTANDING 
%SCARE (SO SO DEE/COLUMBIA) 

) 44 5 Mel Petre l:If sh?iieir A 1 

CD 2 14 TrilroiVciir5g Le) 36 11 HAVING A PARTY 
ROD STEWART (WARNER BROS.) 

œ 3 15 iviVITeringetT/COLUMBIA) 
30 22 DREAMS 

GABRIELLE (GO/DISCS/LONDON, PIG) 

4 4 27 BREATHE AGAIN 
TONI BRAT TON (LAFACE/ARISTA) 

40 11 I'M IN THE MOOD 
CE CE PENISTON (ACM) 

CD 6 16 
IVAI'll.N-PiÉPP,111144 VOGUE (NEXT PLATEAU) ) 45 6 

HEY DJ. 
OF BROWN (MERCURY) 

CD 7 11 i3AECileKtleRCIN) 
41 17 DAUGHTER 

PEARL JAM (EPIC) 

0 8 11 50 ALL .1e-14 '4(1U:41Tel, AETLANTIC) 
46 8 WILL YOU BE THERE 

HEART (CAPITOL) 

0 10 19 
BECAUSE THE NIGHT 
(0000 MANIACS (ELEKTRA) 47 9 

LOSER  
BECK (DGC/GEFFEN) 

9 5 21 HERO 
MARIAH CAREY (COLUMBIA) 54 6 ge t.gmelIFIereertCTIVE . ACM) 

10 9 21 PLEASE FORGIVE ME 
BRYAN ADAMS (ACM) 43 16 met °TzTE.Ter,,,, 

a 13 9 Milt"21ArecEAV,,E,,Rot ) 64 , 
`- 

RETURN TO INNOCENCE 
ENIGMA (VIRGIN) 

12 12 21 SNOOP 
SALT-N-PEPA (NEXT PLATEAU) 

48 10 SEVEN WHOLE DAYS 
TONI BRAXTON (LAFACE ARISTA) 

13 11 16 ALL FOR LOVE 
B ADAMSAT STEWART/STING (ACM) 

51 9 ALL APOLOGIES 
NIRVANA (DGC GEFFEN) 

e 15 , , 
., 

FOUND OUT ABOUT YOU 
GIN BLOSSOMS (ACM) 

52 19 ALL ABOUT SOUL 

BILLY JOEL (COLUMBIA) 

Ti  28 8 BUMP N' 
58 4 

NO EXCUSES 
ALICE IN CHAINS (COLUMBIA) 

16 17 18 I CAN SEE CLEARLY NOW 
JIMMY CLIFF (CHAOS) 67 2 

AND OUR FEELINGS 
BABYFACE (EPIC) 

0 26 8 eAcORleiGE ROWS (DGC GEFFEN) 50 17 GETTO JAM 
DOMINO (OUTBURST RAL CHAOS) 

18 16 26 ALL THAT SHE WANTS 
ACE OF BASE (ARISTA) 6° 

.1 

.. 
FEENIN' 
JODECI (UPTOWN, MCA) 

19 18 11 EVERYDAY 
PHIL COLLINS (ATLANTIC) 

49 12 LIFE 
HADDAWAY (ARISTA) 

20 14 19 SAID I LOVED YOU ... BUT I LIED 
MICHAEL BOL TON (COLUMBIA) 

56 13 CANNONBALL 
THE BREEDERS (4AO/ELEKTRA) 

CD 29 5 gecEEE 2FGriVibliA(gejleeto — 
, 
. 

I'M READY 
TEVIN CAMPBELL (QWEST/WARNER BROS ) 

22 21 10 GROOVE THANG 
/HANE (MOTOWN) 

60 57 10 MR. VAIN 
CULTURE BEAT (550 MUSIC) 

23 22 36 AGAIN 
JANET JACKSON (VIRGIN) 

61 55 14 GOODY GOODY 
LISE T TE MELENDE/ (FEVER RAL CHAOS) 

24 20 15 iÇIsIt3N(TeEOrtrereiFITASIA) 
0 68 16 eoltreEL,?,,YrtG,AYE1170POLITAN) 

25 19 9 STAY 
E TERNAL (FMI ERG) 

63 53 16 UNITY. 
QUEEN LAI IFAH (MOTOWN) 

26 25 21 NEVER KEEPING SECRETS 
BABYFACE (EPIC) e 65 4 ?MIS= PUMPKINS (VIRGIN) 

27 24 22 CAN WE TALK 
TE VIN CAMPBELL (QWEST WARNER BROS-) 

65 61 13 SHHH 
TEVIN CAMPBELL (QWEST/WARNER BROS.) 

0 34 16 ,5DRE)YEgi(MPT'eN MCA) 
56 55 20 KEEP YA HEAD UP 

2PAC (IN TERSCOPE I 

e 42 3 gieemY0Iii1N-?in (YRCer WAY © — , = YOU DON'T LOVE ME DAWN PENN (BIG BEAT ATLANTIC) 

cp 30 7 DREAMS COME... 21,FTKL.er )MCA( ("e -., 
— 1 

LOOK INTO YOUR HEART 
WHITNEY HOUSTON (WARNER BROS.) 

I0 32 11 VdetiYvi YigjeToNHER ,PrerEIP.11R-M ® - 1 GOD 
TOM AMOS (ATLANTIC) 

32 31 13 AMAZING 
AEROSMITH (GEFFEN) 

70 70 19 WHAT'S MY NAME? 
SNOOP DOGGY DOGG (DEATH ROW) 

33 33 20 LINGER 
THE CRANBERRIES (ISLAND/PIG) 

71 50 20 SLOW 6 EASY 
ZAPP & ROGER (REPRISE) 

10 37 7 re ig'4D JUICE 
Y G (DEATH ROW) C' 72 2 iliritTeile l(Tmlie.,e, ei, 

35 27 14 CHOOSE 
COLOR ME BADD (GIANT) 0 — 4 

ZUNGA ZENG 
K7 (TOMMY BOY) 

10 62 2 ,,,Cet11::,,spT,BEAUTIFUL GIRL IN... 
BELLMARK) e_ I 

LOVE SNEAKIN' UP ON YOU 
BONNIE RAITT (CApiTOL) 

37 

.._.. 

38 6 
., 
MARY JANE'S LAST DANCE 
TOM PETTY a. THE HEARTBREAKERS (MCA) 

75 73 3 YOU KNOW HOW WE DO IT 
ICE CUBE (PRIOR(TY) 

Tracks moxeng up the chart wed, aerplay gains. I 994 Billboard/BPI Communications. 

HOT 100 RECURRENT AIRPLAY 
1 1 3 DREAMLOVER 

MARIAM CAREY (COLUMBIA) 

2 — 1 JESSIE 
JOSHUA KADISON (58K ERG) 

3 2 6 THE RIVER OF DREAMS 
BILLY JOEL (COLUMBIA) 

4 4 30 TWO PRINCES 
SPIN DOCTORS (EPIC) 

5 7 12 HEY JEALOUSY 
GIN BLOSSOMS (ACM) 

5 6 7 NO RAIN 
BLIND MELON (CAPITOL) 

7 8 14 RUNAWAY TRAIN 
SOUL ASYLUM (COLUMBIA) 

8 5 3 WHAT IS LOVE 
HADDAWAY (ARISTA) 

5 3 5 HEY MR. D.J. 
ZHANE (FLAVOR UNIT EPIC) 

10 12 15 CAN'T HELP FALLING IN LOVE 
UB40 (VIRG(N) 

11 9 23 THAT'S THE WAY LOVE GOES 
JANET JACKSON (VIRGIN) 

12 10 11 ANOTHER SAD LOVE SONG 
TONI BF/AXTON (LAFACE ,ARISTA) 

13 13 22 SHOW ME LOVE 
ROBIN S (BIG BEAT ATLANTIC) 

14 14 7 IF 
JANET JACKSON (VIRGIN) 

15 11 4 I'D DO ANYTHING FOR LOVE 
MEAT LOAF (MCA) 

16 15 30 DON'T WALK AWAY 
JADE (GIANT) 

17 — 6 TWO STEPS BEHIND 
DEF LEPPARD (COLUMBIA) 

18 19 21 FIELDS OF GOLD 
STING (ACM) 

19 17 23 COME UNDONE 
DURAN DURAN (CAPITOL) 

20 16 5 JUST KICKIN' IT 
XSCAPE (SO SO DEE COLUMBIA) 

21 21 7 CRYIN' 
AEROSMiTH (GEFFEN) 

22 20 62 JUST ANOTHER DAY 
JON SECADA (SBK, ERG) 

23 18 3 WILD WORLD 
MR BIG (ATLANTIC) 

24 23 11 REASON TO BELIEVE 
ROD STEWART (WARNER BROS ) 

25 — 45 DO YOU BELIEVE IN US 
JON SECADA (SBK/ERG) 

Recu rents are t Iles winch have appeared on the Hot 100 
hart for 20 weeks and have dropped below the top 50 

FOR WEEK ENDING MARCH 12, 1994 HOT 100 A-Z 
TITLE (Publisher — Licensing Org.) Sheet Music Dist. 

13 AGAIN (Black Ice, BMI/Flyte Tyme, ASCAP) WBM 
85 AIN'T SEEN LOVE LIKE THAT (Eric Martin, 

ASCAP/Endless Frogs, ASCAP/Bob-A-Lew, 
ASCAP/Dinger & O)lie, BMI/Mark Spiro. BM(/EMI 
April, ASCAP) HL 

65 ALL ABOUT SOUL ()mpulsive, ASCAP/EMI April, 
ASCAP) HL 

10 ALL FOR LOVE (A)mo, ASCAP/Worksongs. 
ASCAP/Zomba, ASCAP/Sony Songs, BMI/K-Man, 
BMI/Wonderland, BM)) HL/CPP 

24 ALL THAT SHE WANTS (Megasongs, BM)/BMG, 
ASCAP) HL 

62 ALWAYS ON MY MIND (Warner-Tamer)ane, 
BMI/Interscope, ASCAP/Bam Jams, BMI/Minder, 
ASCAP/Taking Care Of Business, BM)) WBM 

27 AMAZING (Swag Song, ASCAP/Co)gems-EMI, 
ASCAP/Super Supa, ASCAP) HL/WBM 

59 AND OUR FEELINGS (Sony, BMI/Ecal, BM)/Bocebie-
Loo, BMI/Warner-Tamerlane, BM)) HL/WBM 

45 BABY I LOVE YOUR WAY (FROM REALITY BITES) 

(A)mo, ASCAP/Nuages Artists Ltd., ASCAP) CPP 
11 BECAUSE OF LOVE (Black (ce, BMI/Flyte Tyme, 

ASCAP) WBM 
17 BECAUSE THE NIGHT (Bruce Springsteen, ASCAP) 

CPP 
88 BETCHA'LL NEVER FIND (Last Song, ASCAP/Third 

Coast, ASCAP) 
94 BORN TO ROLL (DAMASTA, ASCAP/Varry White, 

ASCAP) 
7 BREATHE AGAIN (Ecal, BMI/Sony Songs, BMI) HL 
6 BUMP N' GRIND (Zomba, BMI/R.Kel)y, BM)) CPP 

44 CANNONBALL (Period/Zomba, BM)) CPP 
9 CANTALOOP (FLIP FANTASIA) (EMI B)ackwood, 

BMI/US-3, BMI) WBM 
32 CAN WE TALK (Ecaf, BMI/Sony Songs, BMI/Boobie-

Loa, BMI/Warner-Tamerlane, BM)) HL/WBM 
31 CHOOSE (F)yte Tyme, ASCAP/Me Good, ASCAP) WBM 
84 COME TO MY WINDOW (MLE, ASCAP/A)mo, ASCAP) 

CPP 
97 COMIN' ON STRONG (Rhythm Jazz. BM)/Sudden 

Change, BMI/Ninteen Eighty, BMI/Mizmo, BMI) 
96 CREAM. (CASH RULES EVEYTHING AROUND ME) 

(EIMG, BM)/WuTang, BM)) 
21 CRY FOR YOU (EM) April, ASCAP/DeSwing Mob, 

ASCAP) WBM 
70 A DEEPER LOVE (FROM SISTER ACT 2) (Cole, ASCAP 

/C)ivilleS, ASCAP/Vergin, ASCAP/EMI, ASCAP) HL 
40 DREAMS (Per)ect/CPZ, ASCAP/Zomba, BM)) CPP 
49 DUNKIE BUTT (PLEASE PLEASE PLEASE) (AMI, BMI) 
30 EVERYDAY (Philip Co)lins, ASCAP/Hit & Run, 

ASCAP/WB. ASCAP) WBM 
82 FEENIN' (EM) April, BMI/Swing Mob, BM)) 
26 FOUND OUT ABOUT YOU (WB, ASCAP/East Jesus, 

ASCAP) WBM 
76 FUNK DAT/WHY IS IT? (Es)rogen, BMI/Sam Blak, 

BMI) 
25 GETTO JAM (No Dooze, ASCAP/Cats On The Prowl, 

ASCAP/Ge)to Jam, ASCAP/Chrysalis, ASCAP) 
12 GIN AND JUICE (WB, ASCAP/Mari-Knight. ASCAP) 

WBM 
79 GOD (Sword And Stone, ASCAP) 
71 GOODY GOODY (Kendu, BM)/EMI Virgin 

ASCAP/Duranman, ASCAP) HL 
18 GROOVE THANG (Ninth Town, ASCAP/Baby Fingers, 

ASCAP/Mums, ASCAP/Shown Bretee, ASCAP/Freddie 
Dee, BM)) 

47 HAVING A PARTY (Abkco, BM)) 
80 HEAVEN HELP/SPINNING AROUND OVER YOU 

(Bahama Rhythm, ASCAP/WB, ASCAP/Myaxe, PRS) 
WBM 

14 HERO (Sony Songs, BM)/Rye, BMI/VIB. 
ASCAP/Wallyworld, ASCAP) HL/WBM 

50 HEY DJ. (FROM MI VIDA LOCA) (Charisma, 
ASCAP/Warner.Tamer)ane, ASCAP/EMI Blackwood, 
BMI/Hip Hop To Pop, BMI/Hip Hop Loco, 
BMI/Chrysalis, BM)) CPP/WBM/HL 

43 I CAN SEE CLEARLY NOW (FROM COOL RUNNINGS) 
(Devan. ASCAP) CPP 

87 IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST 
NIGHT) (Warner-Tamerlane, BMI/Revolutionary Jazz 
Giant, BMI/Nomad-Noman, BM)) WBM 

89 I LIKE TO MOVE IT (Strictly Rhythm, ASCAP/Mega 
Platinum, ASCAP) 

67 I'LL BE LOVING YOU (Play The Music, ASCAP/Viper 
7, ASCAP) 

41 I'M IN THE MOOD (EM) Virgin, ASCAP/Steven And 
Brendan, ASCAP/Casadida, ASCAP) HL 

53 I'M OUTSTANDING (Shaq Lyrics, ASCAP/Chrysalis, 
ASCAP/Zomba, ASCAP/Erick Sermon, ASCAP/Taking 
Care Of Business, BM)/CPMK, BM)) CPP 

66 I'M READY (Ecaf, BM)/Sony, BM)) 
54 INDIAN OUTLAW (Edge 0' Woods, ASCAP/Tommy 

Barnes, ASCAP/Great Cumberland, BMI/Aculf-Rose, 
BM)) CPP 

51 I SWEAR (Morgan Active, ASCAP/Rick Ha)l, ASCAP) 
WBM 

46 ITS ALL GOOD (Rap S More, BM)) 
68 JUST ANOTHER DAY (Queen Latifah, ASCAP) 
58 KEEP YA HEAD UP (Ghetto Gospel, BMI/Interscope 

Pearl, BMI/Warner-Tamerlane, BMI/Rubber Band, 
BMI/Saia, BMI/Troutman, WBM 

77 LAID (Polygram Intl BM)) HL 
37 (LAY YOUR HEAD ON MY) PILLOW (Polygram Intl, 

ASCAP/Tony Toni Tone, ASCAP/Dango, ASCAP) HL 
60 LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) (A 

La Carte, BMI/EMI Blackwood, BM)) WBM 
28 LINGER (Island, BMI/Polygram ASCAP) HL 
39 LOSER (NOthin' F)ume, ASCAP/BMG, ASCAP) HL 
90 LOVE SNEAKIN' UP ON YOU (Snow, BMI/Sony, 

BM)/Lapsed Catho(ic, ASCAP) 
91 MARCH OF THE PIGS (Leaving Home. ASCAP/TVT, 

ASCAP) 
16 MARY JANE'S LAST DANCE (Gone Gator, ASCAP) CPP 
81 MASS APPEAL (Gifted Pear), ASCAP/III 

ASCAP/EMI ASCAP) 
63 MISS YOU IN A HEARTBEAT (Bludgeon Riff o)a, 

ASCAP/Zomba. ASCAP) CPP 
23 MMM MMM MMM MMM (Polygram Intl 

ASCAP/Door Number Two, ASCAP/Dummies 
Productions, SOCAN) HL 

34 THE MOST BEAUTIFUL GIRL IN THE WORLD 
(Controversy, ASCAP) WBM 

56 MOTHER (EMI April, ASCAP/Evilive, ASCAP) 
55 MR. VAIN (Edition, ASCAP/Neue Well Musikverlag 

Gmbh, ASCAP/WB. ASCAP) WBM 
92 MY LOVE (Square West, ASCAP/Howlin' Hits, 

ASCAP/Edge 0' Woods, ASCAP/Taguchi, ASCAP) CPP 
38 NEVER KEEPING SECRETS (Sony Songs. BMI/Ecaf, 

10 

FOR WEEK ENDING MARCH 12, 1994 

Hot 100 Singles Sales. 
Compiled from a national sample of POS (point of sale) equipped retail stores and rack outlets which report 
number of units sold to SoundScan. Inc. This data is used in the Hot 100 Singles chart. 

O 

TITLE 
ARTIST (LABEL 'DISTRIBUT(NG LABEL) 

14 

* * NO. 1 * * 

THE POWER OF LOVE 
CELINE DION (550 MUSIC) 5 weeks at No 1 

2 8 
THE SIGN 
ACE OF BASE (ARISTA) 

3 
WHATTA MAN 
SALT-N PEPA EN VOGUE (NEXT PLATEAU) 

4 4 
BUMP N' GRIND 
R KELLY (JIVE) 

5 

13 

9 

6 

5 GIN AND JUICE SNOOP DOGGY DOGG (DEATH ROW) 

12 

9 

5 

15 

CANTALOOP (FLIP FANTASIA) 
US3 (BLUE NOTE CAPITOL) 

SO MUCH IN LOVE 
ALL 4-ONE (BL(TZZ ATLANTIC) 

WITHOUT YOU/NEVER FORGET YOU 
MARIAN CAREY (COLUMBIA) 

ALL FOR LOVE 
B. ADAMS/R. STEWART/STING (ACM) 

11 10 UNDERSTANDING 
XSCAPE (SO SO DEF COLUMBIA) 

11 8 15 GETTO JAM 
DOMINO (OUTBURST/RAI/CHAOS) 

12 

13 

14 

15 

10 

15 

12 

16 

16 14 

43 

7 

5 

7 

20 

WHOOMP! (THERE IT IS) 
TAG TEAM (LIFE BELLMARK) 

NOW AND FOREVER 
RICHARD MARX (CAPITOL) 

I SWEAR 
JOHN MICHAEL MONTGOMERY (ATLANTIC) 

ROCK AND ROLL DREAMS COME... 
MEAT LOAF (MCA) 

BREATHE AGAIN 
TONI BRAxTON (LAFACE ARISTA) 

17 17 5 IT'S ALL GOOD 
HAMMER (GIANT) 

0 

(II) 

21 

22 

24 8 MARY JANE'S LAST DANCE TOM PETTY 8. THE HEARTBREAKERS (MCA) 

43 

34 

19 

22 

2 

4 

7 

3 

INDIAN OUTLAW 
TIM MCGRAW (CURB) 

MMM MMM MMM MMM 
CRASH TEST DUMMIES (ARISTA) 

GROOVE THANG 
ZHANE (MOTOWN) 

I'M OUTSTANDING 
SHAQUILI. E CYNEAl. (JIVE) 

23 11 DUNKIE BUTT 
12 GAUGE (STREET LIFE/SCOTTI BROS.) 

24 18 14 CRY FOR YOU 
JODECI (UPTOWN/MCA) 

27 

32 

29 

20 

4 
MOTHER 
DANZIG (AMERICAN REPRISE) 

7 U SEND ME SWINGIN' 
MINT CONDITION (PERSPECTIVE ACM) 

6 LOSER 
BECK (DGC/GEFFEN) 

28 21 19 HERO 
MARIAH CAREY (COLUMBIA) 

29 26 16 U.N.I.T.Y. 
QUEEN LATIFAH (MOTOWN) 

0 
31 

32 

49 

25 

28 

5 

24 

18 

STAY 
ETERNAL (EMI ERG) 

ALL THAT SHE WANTS 
ACE OF BASE (ARISTA) 

LINGER 
THE CRANBERRIES (ISLAND PIG) 

34 

0  

37 

44 2 
STREETS OF PHILADELPHIA 
BRUCE SPRINGSTEEN (COLUMBIA) 

30 16 DREAMS 
GABRIELLE (GO/DISCS/LONDON/PIG) 

36 

sa 

27 

4 

4 

PLAYER'S BALL 
OUTKAST (LAFACE ARISTA) 

BECAUSE OF LOVE 
JANET JACKSON (VIRGIN) 

21 CAN WE TALK 
TE VIN CAMPBELL (QWEST ,WARNER BROS ) 

O 

TITLE 
ARTIST (LABEL/D)STRIBUT(NG LABEL) 

70 2 
THE MOST BEAUTIFUL GIRL IN... 
PRINCE (NPG/BELLMARK) 

39 35 6 CANNONBALL 
THE BREEDERS (4AD/ELEKTRA) 

e 46 4 
YOU KNOW HOW WE DO IT 
ICE CUBE (PRIORITY) 

41 33 19 AGAIN 
JANET JACKSON (VIRG(N) 

42 31 21 GANGSTA LEAN 
DRS (CAPITOL) 

43 40 13 AMAZING 
AEROSMITH (GEFFEN) 

44 39 18 KEEP YA HEAD UP 
2PAC (INTERSCOPE) 

45 41 17 MR. VAIN 
CULTURE BEAT (550 MUSIC) 

46 37 7 (LAY YOUR HEAD ON MY) PILLOW 
TONY, TONI' TONE. (WING MERCURY) 

48 7 
I'M IN THE MOOD 
CE CE PENISTON (A&M) 

as 47 6 CHOOSE 
COLOR ME BADO (GIANT) 

49 38 19 NEVER KEEPING SECRETS 
BABYFACE (EPIC) 

so so 4 A DEEPER LOVE 
ARE THA FRANKLIN (ARISTA) 

51 42 ALWAYS ON MY MIND 
SWV (RCA) 

52 52 7 FUNK DAT/WHY IS IT? 
SAGAT (MAX)) 

53 53 3 MY LOVE 
LITTLE TEXAS (WARNER BROS ) 

e JUST ANOTHER DAY 
QUEEN L AT IFAH (MOTOWN) 

64 2 
MASS APPEAL 
GANG STARR (CHRYSALIS/ERG) 

56 56 16 BECAUSE THE NIGHT 
I 0,000 MANIACS (ELEKTRA) 

57 58 5 TRYIN' TO GET OVER YOU 
VINCE GILL (MCA) 

67 3 
NO DOUBT ABOUT IT 
NEAL MCCOY (AT) ANTIC) 

62 6 
ZUNGA ZENG/BODY ROCK 
K7 (TOMMY BOY) 

60 59 6 ROCK MY WORLD 
BROOKS a. DUNN (ARISTA) 

MARCH OF THE PIGS 
NINE INCH NAILS (NOTHING TVI) 

62 45 18 SAID I LOVE YOU ... BUT I LIED 
MICHAEL BOL TON (COLUMBIA) 

HEY D.J. 
LIGHTER SHADE OF BROWN (MERCURY) 

64 51 13 JOHN DEERE GREEN 
10E DIFFIE (EPIC) 

65 57 13 JESSIE 
JOSHUA KADISON (SBK/ERG) 

66 60 20 SEX ME (PARTS IS II) 
R KELLY (JIVE) 

SINCE I DON'T HAVE YOU 
GUNS N ROSES (GEFFEN) 

68 63 26 COME BABY COME 
K7 (TOMMY BOY) 

69 61 18 TIME AND CHANCE 
COLOR ME BAD() (GIANT) 

70 69 62 DAZZEY DUKS 
DUICE (TMR BFLLMARK) 

71 65 5 FAMILY AFFAIR 
SHABBA RANKS (ATLAS, PIG) 

72 68 9 YOU DON'T HAVE TO WORRY 
MARY 1 BEIGE (UPTOWN/MCA) 

73 55 13 WHAT'S MY NAME? 
SNOOP DOGGY DOGG (DEATH ROW) 

GOODBYE SAYS IT ALL 
BLACKHAWK (ARISTA) 

YOU DON'T LOVE ME 
DAWN PENN (BIG BEAT ATLANTIC) 

°Singles with the greatest sales gains. 1994. Billboard/BPI Communications and SoundScan, Inc. 

BMI/Epic, BMI/Solar, BM)) HL 
8 NOW AND FOREVER (ChiSoy, ASCAP) CPP 

95 ON AND ON (Blacknyasia, BMI/J.Wilson. BMI/Rugged 
Child, ASCAP) 

69 PLAYER'S BALL (Organized Node, BM)) 
n PLEASE FORGIVE ME (Worksongs Limited. 

ASCAP/Zomba, ASCAP) CPP 
2 THE POWER OF LOVE (EM) Songs Musikverlag, 

GEMA/EMI April, ASCAP) HL 
64 RETURN TO INNOCENCE (Enigma, ASCAP/EMI 

ASCAP) HL 
13 ROCK AND ROLL DREAMS COME THROUGH (MCA, 

BM)) HL 

98 ROCK MY WORLD (LITTLE COUNTRY GIRL) (Sneaky 
Moon, EMI/August Wind, BM)/Longitude, BMI/Steve 
O'Brien, BM)) WBM 

35 SAID I LOVED YOU...BUT I LIED (Warner Chappe)l, 
PRS/Mr Bolton's, BMI/Warner-Tamerlane, 
BMI/lomba, ASCAP) CPP/WBM 

29 SHOOP (Unechappe)l, BMI/Placid, BMI/Iza, 
BMI/Kakalaka, BM(/Next Plateau, ASCAP/S T M, 
BMI) HL/WBM 

1 THE SIGN (Megasongs, BMI/BMG, ASCAP) HL 
72 SINCE I DON'T HAVE YOU (Bonnyview, 

ASCAP/Southern, ASCAP) CPP 
83 SLOW AND EASY (Troutman, BMI/Sala, BM)) 
5 SO MUCH IN LOVE (Abkco, BMI) 

93 STAY (FARAWAY, SO CLOSE!) (Polygram Int), ASCAP) 
19 STAY (Kaptam K, ASCAP/l'ul'u, ASCAP/MCA, ASCAP) 

HL 
20 STREETS OF PHILADELPHIA (Bruce Springsteen, 

ASCAP) CPP 
78 SWEET LULLABY (Ce)irte, BMI/Uncle Dan's, 

BMI/Sony, BMI) HL 
15 UNDERSTANDING (Full Keel, ASCAP/Air Control, 

ASCAP) WBM 
52 UNITY. (Queen Latifah. ASCAP/Four Knights, 

BMI/Music Corp Of America, BMI) HL 
42 U SEND ME SWINGIN' (New Perspective, ASCAP) 
74 WHAT MIGHT HAVE BEEN (Square West, 

ASCAP/How)ins Hits, ASCAP) CPP 
75 WHATS MY NAME? (WB, ASCAP/Man-Knight, 

ASCAP) 
3 WHATTA MAN (Sons 01 Koss, ASCAP/Sandia, 

ASCAP/Next P)ateau, ASCAP/Irving, BM)) CPP 
36 WHOOMP! (THERE IT IS) (A)vert. BM)) 
48 WILL YOU BE THERE (Zomba, ASCAP) 
4 WITHOUT YOU/NEVER FORGET YOU (100% Apple, 

PRS/WB, ASCAP) WBM 
86 YOU DON'T HAVE TO WORRY (WB, ASCAP/Ness, 

Nutty & Capone, ASCAP/Frank Nifty, 
ASCAP/Frabensha, ASCAP/Dann Whittington, 
ASCAP/Unichappel), BM)) HL/WBM 

73 YOU DON'T LOVE ME (NO, NO, NO) (Jamrec, BM)) 
57 YOU KNOW HOW WE DO IT (Gangsta Boogie, 

ASCAP/WB, ASCAP/Deep Technology, ASCAP/Ful) 
Keel, ASCAP) WBM 

61 ZUNGA ZENG (Third & Leo, BM)/Blue Ink, 
BMI/Cutlass, BMI/Tee BMI/Embassy, 
ASCAP/Zomba, BM)) CPP 

94 
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NEAL McCOY CHANGES ON THE AIR AT VH-1, MTV 
(Continued from page 12) 

Country Albums chart July 11, 
1992, and spawned "Now I Pray 
For Rain," which hit No. 26 on the 
April 10, 1993, Hot Country Sin-
gles & Tracks chart. 
"Everything was done with the 

simple logic of 'Let's make a great 
record' and put it out to radio," 
says McCoy's manager, Daniel 
Hexter of Dallas-based Manage-
ment Associates. "Neal is unique 
in that long before he was known 
for his recordings, he had a huge 
reputation for his live perfor-
mances." 
Before McCoy inked a record 

deal with Atlantic, the Jackson-
ville, Texas, native won a 1981 tal-
ent contest in Dallas that landed 
him a contract with Charley 
Pride's management and booking 
company. As a result, McCoy 
opened for the country veteran un-
til 1989. 
McCoy also has toured with such 

country favorites as Lorrie Mor-
gan and Ricky Van Shelton. 
"What happened was, he al-

ready had a built-in audience that 
was just dying for him to make a 
record this good," says Hexter. 

"It's all just clicking now," says 
Heatherly. "He finally hooked up 
with a big hit single and an album 
that's full of hits. He and [produc-
er] Barry Beckett really delivered 
a great album." 

'ATLANTIC IS HOT' 
Bob Bell, new release buyer at 

Torrance, Calif.'s 360-store Where-
house Entertainment chain, says 
"No Doubt About It" is definitely 
McCoy's breakthrough record. 
"Atlantic's country division is ex-
tremely hot right now, and they 
were very supportive on this re-
cord in terms of discounting and 
being behind it." 
McCoy believes that this is the 

first album that really captures 
the spirit of his live performances. 
"It's like coming to see one of my 
shows," he says, giving high 
praise to producer Barry Beckett. 

"In the past, people would try to 
change my style to fit radio," says 
McCoy. "Barry just let me sing." 
Support from radio and video 

outlets pushed the album along. 
CMT added the clip for "No 

Doubt About It" Dec. 15 and made 
it a "pick hit" video. For the week 
of March 2-8, the clip is the No. 1 
video at the network. TNN added 
the clip Jan. 3 and put it in the "hit-
bound" rotation for new artists. It 
is No. 5 on TNN's top 10 count-
down this week. 
"Martin Kahan, who directed 

the video, gave us a look on Neal 
that finally captured what he is 
about," says Heatherly. 
KMPS Seattle PD Tony Thomas 

says, "This really shows his 
growth as an artist. It has finally 
gotten to the point where his re-
corded material is up to the level of 
his live shows. He's been one of 
the strongest live performers for 
the past few years." 
At KSON San Diego, Mike Shep-

ard, director of operations, says 
"No Doubt About It" was No. 3 in 
call-outs and has received "a lot of 
phone action. This record really 
puts him on the map. We liked 
'Now I Pray For Rain' a lot, but it 
never kicked in for us." 

Atlantic will be releasing Mc-
Coy's next single, "Wink," in early 
April. 

(Continued from page 1) 

pressure the network once felt to 
splinter itself, says Freston. 

Recent MTV "Buzz Bin" acts have 
run the gamut from the classic '40s 
stylings of Tony Bennett to the ambi-
ent, aboriginal dance music of Deep 
Forest. 
"Our programming team has 

turned the issue of fragmentation of 
music, which was a huge problem for 
us a year ago, into a plus," says Fres-
ton. "And even if we wanted these 
two ancillary channels, there's just 
no room. We don't want to incur the 
expense." 

Instead, the MTV Networks are fo-
cusing on MTV's adult-oriented sister 
VH-1, which enters a new epoch with 
industry veteran Sykes at the helm. 
The network will take several cues 
from MTV in 1994, says Freston. 
"VH-1 is the number one priority 

here," he says, crediting former pres-
ident Bennett with pushing the net-
work into the black and increasing its 
subscriber base to 50 million homes. 
"Now it's time to take a good piece of 
real estate and make it more exciting. 
MTV will be the model." 

Sykes, who worked at MTV from 
its inception until 1986, says he plans 
to rejuvenate VH-1's programming 
mix with a higher percentage of mu-
sic and more current clips. 

"This will be a network that will 
really serve the active music buyer 
that is just leaving MTV as a view-
er," says Sykes. "It's not the baby-
boom generation, but more of that 
'Generation X' group, which falls be-
tween MTV and the baby boomers." 
The new VH-1 clip list will be simi-

lar to the increasingly popular album 
alternative radio format, says Fres-
ton, featuring videos by such 
MTV-identified acts as Smashing 
Pumpkins, Crash Test Dummies, and 
Counting Crows, as well as such VH-
1 standards as Whitney Houston and 
Phil Collins. 

Time Warner Delays Interactive Trial 
MI BY MARILYN A. GILLEN 

NEW YORK—Time Warner Cable 
has pushed back the debut of its in-
teractive TV network until the 
fourth quarter of this year, adding a 
new cautionary note to the chorus of 
queries wondering exactly when the 
interactive "future" will arrive. 
Time Warner had planned to 

launch the field test of its "full-ser-
vice network" in April to 4,000 homes 
in the Orlando, Fla., area. It now says 
it will launch by year's end, offering 
customers such features as interac-
tive home shopping channels, video 
games, and video-on-demand. 
A Time Warner spokesman links 

the delay to the system's set-top 
boxes, which allow TVs to work in 
conjunction with the interactive net-
work and the operating-system soft-
ware that runs in those boxes. 

Scientific-Atlanta is building the 
set-top boxes for Time Warner, Sil-
con Graphics is developing the oper-
ating system software. 

"We feel we need more develop-
ment time for the set-top box and 
the operating system," says spokes-
man Mike Luftman. "Any time you 
are dealing with new technologies, 
and especially a situation where you 
are integrating a whole variety of 
new technologies, you can never 
predict exactly what challenges may 
surface along the way. The chal-
lenges that remain are certainly 
solvable, but we want to come up 
with those solutions in an unhurried 
atmosphere so that the result is the 
highest-quality system for the cus-
tomer." 
Luftman says Time Warner is 

confident it will meet the new 
fourth-quarter target-
The announcement of the Time 

Warner delay comes on the heels of 
the breakdown of a planned multi-
billion-dollar merger between TCI 
and Bell Atlantic, which had been 
viewed as a positive signpost along 
the information superhighway, and 
the announcement last month of 

new FCC-mandated cable rate cuts 
of 7%. 
Both developments are seen by in-

dustry analysts as slowing the rush 
to rewire America for interactive 
services. 

Earlier this year, TCI also said it 
would delay for nearly a year de-
ployment of cable set-top boxes in 
its own tests of interactive televi-
sion, originally planned for early 
this year. General Instrument and 
Scientific-Atlanta are manufactur-
ing the required in-home decoder 
boxes for TCI, but said they must 
wait to complete them until MPEG2 
decoding standards are set. (MPEG 
2 is a higher-density refinement of 
existing standards for video com-
pression, which allows those ru-
mored 500 cable TV channels to 
squeeze into the space normally al-
lotted to just a few.) 
Based on that timetable, TCI now 

says it will begin deploying the box-
es by the end of this year, with a 
full-scale rollout in early 1995. 

"You don't have to be 18 to be hip," 
says Sykes, who most recently was 
executive VP of talent acquisition 
and marketing at EMI Music Publish-
ing Worldwide. While there, he 
signed such artists as Stone Temple 
Pilots, Danzig, US3, and Counting 
Crows. Prior to that, he was presi-
dent of Chrysalis Records. 

"I can empathize with the needs of 
the music community and the pres-
sure they're under to be successful," 
Sykes says. "VH-1 reaches an ex-
tremely active audience, and I want 
to involve the viewer in the program-
ming as much as possible. You can 

talk to 28-year-olds in a very active, 
hip way and have them respond fa-
vorably and go out to buy records." 

Freston projects that VH-1 viewers 
will begin to see changes on the air in 
April, as the programming team 
shifts gears away from catalog titles 
and non-music shows. The network 
also will add a regular "VH-1 News" 
segment and will unveil its first 
awards show in June. 

In addition, April will mark the de-
but of a series of home shopping 
spots on both MTV and VH-1. 

Also, pending the outcome of Via-
com's Paramount/Blockbuster take-

over, the MTV Networks will see an 
intensified presence at record retail. 
Executives from Blockbuster and 
MTV convened in Vail, Colo., in late 
February to lay out a plan that could 
see the creation of a corner "store-
within-a-store" concept at music out-
lets in the Blockbuster family. The 
corner would feature MTV merchan-
dise and audio product, such as the 
"Unplugged" series, and could high-
light the network logo by featuring 
acts whose clips appear in specific 
shows or in the special "Buzz Bin" ro-
tation. 

MATSUSHITA WINS RACE TO BOW VIDEO CD 
(Con t iH 11 e(/ •/ 1010 page 6) 

shits envisions improvements to the 
MPEG-1 standard, the company is 
not thinking of upgrading the format 
to the MPEG-2 standard. 
The SC-VC 10 system is aimed at 

young adults setting up a household, 

SESAME STREET 
(Continued from page 6) 

ment," the Viacom-Paramount merg-
er, which includes Spelling, Republic, 
and Blockbuster, leaves many unan-
swered questions. 

"There's a lot of good people on all 
sides, and we're waiting to see how it 
all turns out," says Kalins. 
But Kalins says the lack of a music 

division won't be a factor against Re-
public or any other company. 
"Many companies we're talking to 

said they are willing to create audio 
lines." 

Industry observers put Sony and 
Buena Vista ahead of the pack basi-
cally because they can most afford 
CTW's reported hefty price tag. 
A*Vision, which has been on the ac-
quisition track lately with "Shining 
Time Station," "Kathy Smith," and 
"Jane Fonda," also could come in and 
sweep up the deal. 
"A lot of people think 'Sesame 

Street' doesn't carry a lot of weight 
anymore," says a supplier source, 
"but there's a lot of potential there." 

Matsushita says. 
At the same press conference, a 

spokesman for Matsushita affiliate 
Teichiku Records said that on April 1 
his company will release a five-CD 
set of enka ballads, popular with kar-
aoke fans, priced at 22,500 yen ($214), 
with a five-CD pop compilation due 
out June 5 for the same price. Tei-
chiku plans to release some 200 Video 
CD titles by the end of the year, 
priced at 3,000-3,500 yen ($28.57-
$33.33) each. Another Matsushita af-
filiate, MCA Victor, says it also plans 
to release Video CD software but has 
no definite schedule for doing so. 
At present, there are no plans to 

release full-length movies using the 
format. 
Meanwhile, in related news, the 

Posts and Telecommunications Minis-

try apparently has reaffirmed its 
backing for the analog high-defini-
tion TV system developed by the Ja-
pan Broadcasting Corp. (NHK), fol-
lowing remarks Feb. 22 by a senior 
ministry official to the effect that it 
may abandon the analog system in 
favor of the digital HDTV format be-
ing developed overseas. 

The ministry's flip-flop came after 
the Electronic Industries Assn. of Ja-
pan protested strongly against the 
change in policy. 
NHK began analog HDTV broad-

casts in 1991 and plans to start a sep-
arate HDTV channel when Japan's 
next broadcast satellite is launched in 
1997. 

FOGERTY RULING 
(Continued from page 6) 

However, the court turned down 
his request to have Fantasy pay his 
attorney's fees, and the appeals court 
upheld that ruling on the basis that 
Fogerty had not proved the lawsuit 
was "frivolous or filed in bad faith," 
one of the legal requirements in one 

WAL-MART BOOSTS HOME VIDEO 
(Continued from page 6) 

sions are equipped with SuperC,omm 
revenue-sharing systems paying roy-
alties to program suppliers for each 
rental turn. Monroe's only partner is 
Wal-Mart, which receives a conces-
sion fee and a percentage of the take. 
Wal-Mart has placed the stores, 

along with other retail concessions, in 
the Supercenter vestibules occupying 
the space running the length of the 
checkout counters. "It's an instant 
customer base" and is profitable, says 

Monroe—provided overhead can be 
kept down. "It's very tough to make 
[the concessions] as successful as an 
8,000-square-foot stand-alone." 

Nevertheless, Monroe, who built a 
chain of stand-alones in southern Illi-
nois, is glad to do Wal-Mart's bidding 
these days. "They're great to work 
with," he says. As a result, "I'm not 
doing anything at all in other areas. I 
can't. I'm devoting 95% of my waking 
hours to these guys." 

interpretation of the Copyright Act 
section on infringement lawsuits. 
Also at issue was the section of the 

act which states that the court may 
award attorney's fees to the prevail-
ing party as part of the casts. 

Said Chief Justice William Rehn-
quist, writing for the court, "Prevail-
ing plaintiffs and prevailing defen-
dants are to be treated alike." 

Rehnquist would not go so far in 
the opinion as to say that fees should 
always be awarded to prevailing par-
ties, underscoring the Copyright 
Act's phrasing that such awards are 
"a matter of the court's discretion." 
However, Rehnquist made it clear 

that defendants who "seek to advance 
a variety of meritorious copyright de 
fenses should be encouraged to liti-
gate them to the same extent that 
plaintiffs are encouraged to litigate 
meritorious claims of infringement," 
Rehnquist wrote. BILL HOLLAND 
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11 

* * * No. 1 * * * 
THE SIGN • 1 week at No. 1 
POP,JOKER (JOKER) 

• ACE OF BASE 
(D) (M) (T) ARISTA 1-2653 

16 THE POWER OF LOVE • 
D FOSTER (G.MENDE,C.DEROUGE.J.RUSH,M S APPLEGATE) 

WHATTA MAN • 
H AZOR (H.AZOR.D.CRAWFCRD,C.JAMES) 

WITHOUT YOU/NEVER FORGET YOU 
W AFANASIEFF,M.CAREY (W P.HAM,T EVANS) 

SO MUCH IN LOVE 
G ST.CLAIR,T.O'BRIEN (JACKSON.STRAIGIS,WILLIAMS) 

BUMP N' GRIND 
R KELLY (R.KELLY) 

• CELINE DION 
(C) (D) (V) 550 MUSIC 77230 

CD 
CD 
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9 
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16 
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26 
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23 
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35 

20 

32 

31 

28 
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37 

39 

51 

36 

44 

78 

49 

16 

17 

15 

21 
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BREATHE AGAIN • 
L A.REID,BABYFACE,D.SIMMONS (BABYFACE) 

NOW AND FOREVER 
R MARX (R.MARX) 

• SALT-N-PEPA FEATURING EN VOGUE 
(C) (T) (VI (X) NEXT PLATEAU/LONDON 857 390/PIG 

CANTALOOP (FLIP FANTASIA) 
G.WILKINSON,M.SIMPSON (F-ANCOCK,KELLY,WILKINSON SIMPSON) 

ALL FOR LOVEA • BRYAN ADAMS/ROD STEWART/STING 
CTHOMAS,B.ADAMS,D.NICHOLAS (B.ADAMS,R.J.LANGE,M.KAMEN) (C) (D) (V) MM 0476 

• MARIAN CAREY 
ICI (D) (M) (7) IV) (X) COLUMBIA 77358 

• ALL-4-ONE 
(CI BLITZZ 87271ATLANTIC 

• R. KELLY 
(C) (MX) JIVE 42207 

• TONI BRAXTON 
(C) (MI (T) (XI LAFACE 2-4054/ARISTA 

• RICHARD MARX 
(C) (VI CAPITOL 58005 

• US3 
ICI (T) (V) (X) BLUE NOTE 44945/CAPITOL 

BECAUSE OF LOVE 
J JAM,TIEWIS,J.JACKSON(IJACKSON.J.HARRIS III,T LEWIS) 

GIN AND JUICE 
DR.DRE (SNOOP DOGGY DOGO) 

ROCK AND ROLL DREAMS COME THROUGH 
I STEINMAN 0 STEINMAN) 

HEROA 
W AFANASIEFF.M.CAREY (M CAREY,W AFANASIEFF) 

UNDERSTANDING • 
DUPRI.M.SEAL (M.SEAL) 

MARY JANE'S LAST DANCE 
R RUBIN,TPETTY.M.CAMPBELL IT PETTY) 

BECAUSE THE NIGHT 
P FOX ISMITH.SPRINGSTEEN) 

GROOVE THANG 
NAUGHTY BY NATURE INEUFV(LLE.NAUGHTY BY NATURE,RUSHENNIMS,BROWN) 

STAY 
N.LOWIS (M.STEVENS.B.KHOZOURI) 

STREETS OF PHILADELPHIA (FROM "PHILADELPHIA") 
B.SPRINGSTEEN,C.PLOTKIN (B.SPR(NGSTEEN) 

CRY FOR YOU • 
D SWING (D SWING) 

PLEASE FORGIVE ME 
R LANGE.B.ADAMS (ADAMS,LANGE) 

MMM MMM MMM MMM 
J HARRISON,CRASH TEST DUMMIES (B ROBERTS) 

ALL THAT SHE WANTSA 
D POP 10KER,BUDDHA (JOKERMUDDHA,LINN.JENNY) 

GETTO JAM • 
DI BATT LECAT (DOMINO.K GILLIAM) 

FOUND OUT ABOUT YOU 
HAMPTON,GIN BLOSSOMS (D HOPKINS) 

AMAZING 
B EAIRBAIRN (S.TYLER.R SUPA) 

LINGER • • THE CRANBERRIES 
S.STREET (N.HOGAND O'RIORDAN) (C) (V) (X) ISLAND 862 800/PL  

SHOOP • • SALT-N-PEP 
M.SPARKS,C.JAMES ISPARKS,JAMES.DENTON.ROBERTS,TURNER) (CI (T) (V) (X) NEXT PLATEAU/LONDON 857 314/PL  

EVERYDAY 
P.COLLINS (P.COLLINS) 

DM 4° 

C111:111111 

51 52 10 

• JANET JACKSON 
(c) (T) (X) VIRGIN 38422 

• SNOOP DOGGY DOG 
IC) (M) (T) (X) DEATH ROW 98318/INTERSCO 

• MEAT LOAF 
(CI IV) (X) MCA 5475 

• MARIAH CAREY 
(CI (V) IX) COLUMBIA 7722 

• XSCAPE 
ICI (V) SO SO DEF 77335/COLUMBI 

• TOM PETTY & THE HEARTBREAKERS 
(CI (V) MCA 5473 

• 10,000 MANIACS 
(CI (V) ELEKTRA 6459 

• ZHANE 
(C) (D) (M) (T) MOTOWN 222 

• ETERNAL 
(C) (M) (T) (X) EMI 58I13/ERG 

• BRUCE SPRINGSTEE 
IC) (VI (X) COLUMBIA 77 

• JODEC 
(C) UPTOWN 54723/MCA 

• BRYAN ADAMS 
(C) (V) MM 0422 

• CRASH TEST DUMMIES 
(CI (D) ARISTA (-2654 

• ACE OF BAS 
(C) (M) (T) (X) ARISTA 1-26) 

• DOMINO 
(CI (M) (T) (X) OUTBURST/RAL 77298 CHAOS ". 

• GIN BLOSSOMS di 
(CI (V) MM 0418 .1C 

• AEROSMIT Ag 
ICI (V) GEFFEN 1926 IQ 

CHOOSE 
J.JAM.T.LEWIS (J.HARRISIII,TIEWIS.COLOR ME BADD) 

CAN WE TALK • 
BABYFACE.D SIMMONS (BABYFACE.D SIMMONS) 

AGAIN A 
11AM, T LLWIS.J JACKSON 1.1 JACKSON.1 HARRIS III T 1FWIS) 

• PHIL COLLINS 
(C) (D) ATLANTIC 87300 

• COLOR ME BADD A 
(C) (D) (V) Ix) GIANT (872o\ 

• TEVIN CAMPBELL d 
(C) (D) (V) QWEST I8346/WARNER BROS ' 

• JANET JACKS° 
ICI (V) VIRGIN 3840 

* * * GREATEST GAINER/AIRPLAY* ** 
THE MOST BEAUTIFUL GIRL IN THE WORLD 
PRINCE,RICKY P (PRINCE) 

SAID I LOVED YOU...BUT I LIED • 
R.J.LANGE,M.BOLTON (M.BOLTON.R J.LANGE) 

WHOOMP! (THERE IT IS)A. 
TAG TEAM (TAG TEAM) 

(LAY YOUR HEAD ON MY) PILLOW 
TONY/TONI/TONE' (T.CHRISTIAN,D.W)GGINS,R.WIGGINS) 

NEVER KEEPING SECRETS 
BABYFACE.L.A.REID,D.SIMMONS (BABYFACE) 

LOSER 
K.STEPHENSON.T ROTHROCK (BECK,K STEPHENSON) 

DREAMS 
R.FERMIE (GABRIELLE,T LAWS) 

I'M IN THE MOOD 
SOULSHOCKKARLIN (S.NIKOLAS,B.SIBLEY.SOULSHOCK.KARLIN,CUTFATHER) 

U SEND ME SWINGIN' 
MINT CONDITION (K.LEWIS) 

I CAN SEE CLEARLY NOW (FROM "COOL RUNNINGS") 
P HENTON (J.NASH) 

CANNONBALL 
K DEAL,M.FREEGARD (K DEAL) 

BABY I LOVE YOUR WAY (FROM "REALITY BITES") 
R FAIR (P FRAMPTON) 

IT'S ALL GOOD 
HAMMER,THE WHOLE 9 (HAMMER THE WHOLE 9,DEUCE DEUCE) 

HAVING A PARTY 
P LEONARD (S.COOKE) 

WILL YOU BE THERE (IN THE MORNING) 
PURDELL,D.BARON (R.J.LANGE) 

DUNKIE BUTT (PLEASE PLEASE PLEASE) 
K.EVANS,D.MICHERY,D.GRIGSBY (I.PINKNEY,R.GORDON) 

• PRINCE 
(c) (D) (T) NPG 72514/BELLMARK 

• MICHAEL BOLTO 
(CI (D) (V) COLUMBIA 772. 

• TAG TEA 
(C) (MI (T) (X) LIFE 79001/BELLMAR 

• TONY! TONI! TONE' 
ICI (V) WING 858 260/MERCUR 

• BABYFAC d 
Io (V) EPIC 7726-

• BEC dc 
DGC 21930'/GEFF 

• GABRIELL 
(CI (T) GO/DISCS/LONDON 857 14I/PL 

• CE CE PENISTON 
(C) (MI (T) (V) A8M 0460 

• MINT CONDITION 
(C) (T) PERSPECTIVE 7439/MM 

• JIMMY CLIFF 
ICI CHAOS 77207 

• THE BREEDERS 
(C) (X) 4AD 64566/ELEKTRA 

BIG MOUNTAIN 
(C) IT) RCA 62780 

• HAMMER 
ICI (D) (T) (V) GIANT 18271 

• ROD STEWART 
(C) (VI WARNER BROS. (8424 

• HEART 
(C) (V) CAPITOL 58041 

• 12 GAUGE 
(C) (T) (X) STREET LIFE 75373/SCOTTI BROS. 

1 3 

cp 

o 

53 68 4 

TITLE ARTIST 
PRODUCER ISONGW6IIl Ft LABEL 8. NUMBER/DISTRIBUTING LABEL 

HEY DJ. (FROM "MI VIDA LOCA") • LIGHTER SHADE OF BROWN 
R.GUTIERREZ (S.HAGUE.M.MCLAREN,L PRICE,R LARKINS.R.GUTIERRELB RAMIREZ) (CI (T) MERCURY 858 402 

51 42 46 5 I SWEAR 
S.HENDRICKS (F.J.MYERS.G.BAKER) 

U.N.I.T.Y. 
K GEE,MUFI (0 OWENS,1 SAMPLE) 

I'M OUTSTANDING • SHAQUILLE O'NEAL 
E.SERMON (S.O'NEAL,E.SERMON,R.ROACHFORD,R.CALHOUN.A.YARBROUGH,LELLIS,L.SIMMONS)(C) (T) (X) JIVE 42201 

• JOHN MICHAEL MONTGOMERY 
(c) (V) ATLANTIC 87288 

52 ae' 38 16 • QUEEN LATIFAH 
IC) (D) (T) MOTOWN 2225 

55 66 3 

***GREATEST GAINER/SALES*** 
75 2 INDIAN OUTLAW • TIM MCGRAW 

J.STROUD,B.GALLIMORE (T.BARNES,G S(MMONS.J.D.LOUDERMILK) (C) CURB 76920 

55 50 45 19 

67 77 5 

NEW> 

70 61 

NEW > 

83 — 

NEW > 

68 63 

88 92 

90 91 

77 73 

73 76 

92 79 

NEW > 

NEW > 

NEW > 

MR. VAIN • • CULTURE BEAT 
T.FENSLAU (S.LEVIS,N.KATZMANN,1 SUPREME) ICI IT) (V) (X) 550 MUSIC 77214 

MOTHER 
R.RUBIN (G.DANZIG) 

YOU KNOW HOW WE DO IT 
0.D.Ill (ICE CUBE,O.D. III) 

KEEP YA HEAD UP • • 2PAC 
D.J.DARYL (T.SHAKUR,D.ANDERSON,R.TROUTMAN) (CI (MI (71(X) INTERSCOPE 98345 

AND OUR FEELINGS • BABYFACE 
BABYFACE,L.A.REID,D.S(MMONS (BABYFACE,D.SIMMONS) ICI (V) EPIC 77394 

LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) • HADDAWAY 
HALLIGAN,TORELLO (D.D.HALLIGAN.J.TORELLO) (C) (MI (T) (X) ARISTA ( -2646 

ZUNGA ZENG/BODY ROCK • K7 
K7,J.GARDNER,F.CUTLASS (K7,J.GARDNER,F.MALAVE,H LAWES.F.W.BURK) (C) (T) (X) TOMMY BOY 599 

ALWAYS ON MY MIND 
A.MORGAN (B.A.MORGAN.R.W)LSON,O.SCOTTi 

MISS YOU IN A HEARTBEAT 
DEF LEPPARD (P.COLLEN) 

RETURN TO INNOCENCE 
M CRETU (CURLY M C )  

ALL ABOUT SOUL 
D KORTCHMAR (B JOEL I 

• DANZIG 
(CI AMERICAN 18256/REPRISE 

• ICE CUBE 
(CI (T) PRIORITY 53847 

*** HOT SHOT DEBUT** 
I'M READY 
BABYFACE.D SIMMONS (BABYFACE) 

I'LL BE LOVING YOU 
A MARANO (A.MARANO) 

JUST ANOTHER DAY 
S 1 D (0 OWENS,APACHE) 

PLAYER'S BALL 
ORGANIZED NOIZE (OUTCAST ORGANIZED NOVE) 

A DEEPER LOVE (FROM "SISTER ACT 2") 
C «-C MUSIC FACTORY ID.COLE,R.CLIVILLES) 

GOODY GOODY 
KENDU (K.DIAZ.D.RAMOS) 

SINCE I DON'T HAVE YOU 
GUNS N' ROSES U.R.BEAUMONT.THE SKYLINERS) 

YOU DON'T LOVE ME (NO, NO, NO) 
STEELY,CLEV(E (D.PENN) 

WHAT MIGHT HAVE BEEN • LITTLE TEXAS 
STROUD,C.DINAPOLI,D.GRAu P HOWELL,D.OBRIEN.B.SEALS) (CI (V) WARNER BROS. 18516 

WHAT'S MY NAME? • • SNOOP DOGGY DOGG 
ORDRE (SNOOP) (C) DEATH ROW 98340/INTERSCOPE 

FUNK DATN/HY IS IT? 
J.C'SLAMM (S.LENON) 

LAID 
ENO (JAMES) 

SWEET LULLABY 
D.LACKSMAN (MOUGUET,SANCHEZ) 

GOD 
E ROSSE,T AMOS (T .AMOS) 

HEAVEN HELP/SPINNING AROUND OVER YOU • LENNY KRAVITZ 
L.KRAVITZ (G.DEVEAUX.T.BRITTEN) (CI (X) VIRGIN 38412 

MASS APPEAL • GANG STARR 
DJ PREMIER,GURU (K.ELAM.C.MARTIN) (C) (T) CHRYSALIS 5811I/ERG 

FEENIN' 
D.SW(NG (D.SWING) 

SLOW AND EASY 
R TROUTMAN (R TROUTMAN) 

COME TO MY WINDOW 
H.PADGHAM,M.ETHERIDGE (M.ETHER)DGE) 

AIN'T SEEN LOVE LIKE THAT 
XELSON (E.MARTIN,M.SPIRO,A.PESSIS) 

YOU DON'T HAVE TO WORRY 
E FERRELL (GREENE.FERRELL,KORNEGAY,WHITTINGTON.BROWN.WESLEY.BOBBITT) (CI IT) UPTOWN 54701/MCA 

IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST NIGHT) • ME'SHELL NDEGEOCELLO 
A BETTS (M.NDEGEOCELLO) (C) (D) (T) (VI (X) MAVERICK/SIRE 18326/REPRISE 

BETCHA'LL NEVER FIND • CHANTAY SAVAGE 
S HURLEY (C.SAVAGE.S.HuRLEY) (C) (T) I D. 62652/RCA 

I LIKE TO MOVE IT REEL 2 REAL FEATURING MAD STUNTMAN 
E MORILLO,R.MUNIZ (E.MORILLO.M.01JASMIE) (M) (T) (X) STRICTLY RHYTHM 12192 6  

LOVE SNEAKIN' UP ON YOU • BONNIE RAITT 
D.WAS.B.RAITT (T.SNOW,J.SCOTT) (C) CAPITOL 58125 

• SWV 
(C) (D) (T) RCA 62738 

• DEF LEPPARD 
(CI (V) MERCURY 858 080 

• ENIGMA 
(C) (T) (X) VIRGIN 14(22 

• BILLY JOEL 
C (D) (V) COLUMBIA 77254 

• TEVIN CAMPBELL 
(CI (01(V) OWEST/WARNER BROS 18264 

COLLAGE 
(C) (M) (T) VIPER 102/METROPOLITAN 

• QUEEN LATIFAH 
(C) (M) (T) (X) MOTOWN 2233 

• OUTKAST 
(CI (MI (T) (X) LAFACE 2-4060/ARISTA 

• ARETHA FRANKLIN 
(C) (M) (T) (X) ARISTA 1-2657 

• LISETTE MELENDEZ 
(C) (M) IT) FEVER/RAL 77157/CHAOS 

• GUNS N' ROSES 
(c) (V) GEFFEN (9266 
• DAWN PENN 

(CI (T) (X) BIG BEAT/ATLANTIC 98311 

• SAGAT 
IC) (M) (T) (X) MAXI 101 

• JAMES 
(C) FONTANA 858 2)7/MERCURY 

• DEEP FOREST 
(CI (V) (X) 550 MUSIC 77095 

• TORI AMOS 
(X) ATLANTIC 856876 

JODECI 
(CI (T) UPTOWN 54824/MCA 

ZAPP & ROGER 
(CI (D) REPRISE 18315 

• MELISSA ETHERIDGE 
(c) (X) ISLAND 858 028/PIG 

• MR. BIG 
IC) ATLANTIC 87278 

• MARY J. BLIGE 

MARCH OF THE PIGS 
REZNOR IT REZNOR) 

MY LOVE • LITTLE TEXAS 
STROUD,C.DINAPOLLD.GRAU IP HOWELL B.SEALS.T.BARNES) (CI (V) WARNER BROS (8295 

92 86 95 3 

93 81 

• NINE INCH NAILS 
(X) NOTHING/TRY 959386/INTERSCOPE 

69 13 STAY (FARAWAY, SO CLOSE!) • U2 
FLOOD,B.ENO.THE EDGE (U2,BONO) IC) (V) (X) ISLAND 858 076/PIG 

BORN TO ROLL • MASTA ACE INCORPORATED 
ASE ONE (D.CLEARA A BROWN,E.MCINTOSH,T.J.KELSIE) (C) (M) (T) DELICIOUS VINYL 92315/EASTWEST 

NEW 

95 96 

CD NEW 
NEW 

98 97 

99 100 

100 89 

1 

2 ON AND ON • SHYHEIM 
RNS (A.ClUINN S FRANKLIN) WILSON) (C) (T) VIRGIN 38415 

C.R.E.A.M. (CASH RULES EVERYTHING AROUND ME) • WU-TANG CLAN 
PRINCE RAKEEM (WU TANG CLAN) (M) (T) (X) LOUD 627666/RCA 

COMIN' ON STRONG • SUDDEN CHANGE 
DA' MIC PROFESAH (MONDESTIN,MONDEST(N,P(NARD DAVIS DA MIC PROFESAFEGRAHAM) (C) EASTWEST 98334 

1 

1 

2 ROCK MY WORLD (LITTLE COUNTRY GIRL) 
D.COOK,S.HENDRICKS (B.LABOUNTY,S O'BRIEN)  

BIG TIME SENSUALITY 
N.HOOPER (B.GUDMUNDSDOTTIR.N HOOPER) 

93 5 

89 6 SOUND OF DA POLICE 
SHOWBIZ IL.PARKER,R.LEMAY) 

• BROOKS & DUNN 
(C) (V) ARISTA (-2636 

• BJORK 
(M) (T) (XI ELEKTRA 66242. 

• KRS-ONE 
(C) (T) JIVE 42192 

0 Records war) the greatest auplay and sales gams aus week. •Vdeoc hp avadabdity. • RecordIng Industry Assn, Of America (RIM) certificabo«) for sales of 500,000 units. A RIM certificaron for sales of I million units, with additional million indicated by a numeral following the symbol. Catalog number Is for cassette 
•Astensk inchcates catalog number Is for cassette maiu.sIngle; regular cassette sIngle unavailable. (C) Cassette single avallabdity. (D) CD singk availability. (M) Cassette maxi-single availability. (T1 Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. ei 1994, Billboard/BPI Communications. 
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by Kevin McCabe 

"THE SIGN" by Ace Of Base (Arista) rides comfortably to the top of 
the Hot 100, gaining points in all three categories: singles sales, moni-
tored airplay, and small-market playlist reports. "The Sign" holds at the 
top of the Hot 100 Airplay chart and ranks No. 1 at 40 of the 80 top 40/ 
mainstream outlets on the monitored radio panel. This week's top 10 re-
mains competitive, with seven bulleted titles for the second straight 
week. "Whatta Man" by Salt-N-Pepa featuring En Vogue (Next Pla-
teau/London/PLG) is up 8% in overall points and almost ties "The Sign" 
in sales. "Whatta" is top five in airplay at 15 of the 29 top 40/rhythm-
crossover stations, and ranks No. 2 in airplay at MTV. If its point gains 
continue at this pace, "Whatta" is a potential challenger for the top spot 
in the next two weeks. "Bump N' Grind" by R. Kelly (Jive) is the second-
biggest point-gainer overall, and vaults 12-6. "Bump" ranks No. 1 in air-
play at rhythm outlet WIOQ (Q102) Philadelphia, No. 2 at WHYT De-
troit, and No. 3 at WHJX (Hot 101.5) Jacksonville, Fla. 

CROSSING FROM THE TOP: "Mmm Mmm Mmm Mmm" by Crash 
Test Dummies (Arista) hits No. 1 on Billboard's Modern Rock Tracks 
chart this week and leaps 17 places on the Hot 100, to No. 23. "Mmm" is 
up 45% in sales, and moves 34-20 on the Hot 100 Singles Sales chart. It 
ranks top 10 in airplay at 23 modern rock outlets, including No. 1 at 
KNDD (The End) Seattle, No. 3 at KDGE (The Edge) Dallas, and No. 4 
at KROQ Los Angeles. "March Of The Pigs" by Nine Inch Nails (Noth-
ing/TVT/Interscope) also is breaking from the modern rock stations on 
the Hot 100 monitored radio panel. "March" enters the chart at No. 91. 
It's No. 15 in airplay at KITS (Live 105) San Francisco, and No. 20 at 
WENZ (The End) Cleveland. 

C HOICE OF A NEW POWER GENERATION: "The Most Beautiful 
In The World" by Prince (NPG/Bellmark) is the biggest overall 

point-gainer on the Hot 100, winning the Greatest Gainer/Airplay at No. 
34. Singles sales almost doubled during the period used for the chart, 
fueling a 70-38 jump on the sales chart. "Beautiful" is No. 1 in airplay at 
KBOS (B95) Fresno, Calif., No. 7 at KTFM (Hot 103) San Antonio, and 
No. 8 at WFLZ (Power 93) Tampa. "Indian Outlaw" by Tim McGraw 
(Curb) wins the Greatest Gainer/Sales at No. 54. The country single 
zooms 43-19 on the sales chart. There are no airplay points on "Indian" 
from the Hot 100 panel; all of its sales come from exposure in the coun-
try market. 

No. CUTS: "Groove Thang" by Zhane (Motown) receives a bullet at 
o. 18 on the Hot 100, but is unbulleted on both component charts. 

"Groove" is up in monitored airplay points, earning a bullet on the Hot 
100, but it slips backward, 21-22, on the airplay chart.. . "I Like To Move 
It" by Reel 2 Real, on indie label Strictly Rhythm, bows at No. 89. It's 
breaking out of Chicago, where it's No. 1 in airplay at WBBM (B96) ... 
"Mother" by Danzig (American/Reprise) is a big MTV hit (it's No. 9 in 
airplay), and the strong exposure is triggering sales for the hard rock 
title. 76% of its overall points are from sales. 
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TITLE 
ARTIST (LABEL DISTRIBUTING LABEL) 

1 1 3 YOU 
CANDLEBOX (MAVERICK SIRE wB) 

2 7 4 NO DOUBT ABOUT IT 
NEAL MCCOY (ATLANTIC) 

3 12 2 DON'T GO BREAKIN' MY HEART 
ELTON JOHN, RUPAUL (MCA) 

4 19 2 i WANT YOU 
JULIET ROBERTS (REPRISE) 

5 13 3 LULLABYE 
BILLY JOEL (COLUMBIA) 

6 — 1 GONNA LOVE YOU RIGHT 
AFTER 7 (BEACON/FOX) 

7 17 2 GOT TO GET IT 
CULTURE BEAT (550 MUSIC) 

8 15 3 ELECTRIC RELAXATION 
A TRIBE CALLED QUEST (JIVE) 

9 9 2 SOMETHIN' TO RIDE TO 
CONSCIOUS DAUGHTERS (SCARFACE) 

10 10 3 WATCH THE GIRL DESTROY ME 
POSSUM DIXON (INTERSCOPE) 

11 16 3 LET HER DOWN EASY 
TERENCE TRENT D'ARBY (COLUMBIA) 

12 — 1 FOR WHOM THE BELL TOLLS 
BEE GEES (POLYDOR PIG) 

13 — 1 PAPRZ SONG 
2PAC (DEATH ROW IN TERSCOPE) 

TITLE 
E ARTIST (LABEL DISTRIBUTING LABEL) 

14 14 3 GOODBYE SAYS IT ALL 
BLACKHAWK (ARISTA) 

15 20 2 IT ALL COMES DOWN TO... 
TERMINATOR x (RAL 'CHAOS) 

16 COMPLETELY 
MICHAEL BOLTON (COLUMBIA) 

17 DREAM ON DREAMER 
BRAND NEW HEAVIES (DELICIOUS VINYL) 

18 11 3 QUIET TIME TO PLAY 
JOHNNY GILL (MOTOWN) 

19 DREAMS 
THE CRANBERRIES (ISLAND/FIG) 

20 THE RIGHT TIME 
I TO I (NEST PLATEAU/FFRR) 

21 21 2 PUERTO RICO 
FRANK* CUTLASS (MOONROOF) 

I'VE BEEN THINKING ABOUT YOU 
JOCELYN ENRIQUE2 (CLASSIFIED) 

23 UPTOWN HIT 
KURIOUS (COLUMBIA) 

24 RIBBON IN THE SKY 
INTRO (ATLANTIC) 

22 7 SHOOT TO KILL 
MAD LION (WEEDED/NERVOUS) 

Bubbling Under lists the top 25 Singles under No. 100 
whIch have no yet charted. 

V/ H SMITH MERGES VIRGIN & OUR PRICE 
(Continued from page 1) 

Retail U.K., is combining both opera-
tions under a single management. 
While dressed up as a merger, it 
amounts to the Virgin Retail man-
agement team under Simon Burke 
running the Our Price chain, which 
was not profitable for the year ended 
May 31, 1993, according to W H 
Smith. 
Our Price has since returned to 

profit after embarking on a 4 million 
pound ($6 million) refit of its stores. 
The group estimates that the new 

company will have yearly sales of 350 
million pounds ($525 million). Virgin 
Retail U.K. has 24 Megastores in the 
U.K. and Ireland, with plans for an-
other 10 in larger cities. Our Price 
has 305 smaller stores in major cities 
and provincial towns. 
W H Smith retails music through 

its own stores, which also sell books, 
stationery, periodicals, and toys. 

Estimates of total U.K. music re-
tail market share suggest Our Price 
has 17% of the market and Virgin 6%. 
Combined with Smith's own stores' 
music sales, the group has more than 
25% of the recorded music market. 
The venture is subject to approval 

by the government's Office of Fair 
Trading, which can prevent the merg-
er if it considers it to be against the 
public interest In a previous investi-
gation in 1991, the record and retail 
business was given a clean bill of 
health when Sir Gordon Borne decid-
ed not to refer the industry to the Mo-
nopolies and Mergers Commission 
(MMC). However, under the new di-
rector general, Sir Bryan Carsberg, 
the OFT has taken a tougher stance 
with the music business, and the 
MMC is investigating all aspects of 
the supply of recorded music (Bill-
board, May 22, 1993). 

Sony Lawyer Says Michael Was 
Fully Aware Of Contract's Terms 
• BY CHRIS WHITE 

LONDON—George Michael had 
wanted to be signed by a major 
record company because majors 
had the necessary "clout," but it 
was known that CBS usually asked 
for eight albums in any recording 
contract, claimed Gordon Pollock, 
counsel for Sony, during his con-
tinuing summary arguments in Mi-
chael's court case against the la-
bel. 

Pollock told the court that re-
straint of trade "was raised as an 
issue in relationship to a fairly 
standard form of contract at the 
time." He added that the record 
company was known for its eight-
album deals, although other com-
panies often asked for only six or 
seven albums. "[Michael's camp] 
knew that they could not walk 
away with a three- or four-album 
deal from Sony," Pollock said. 
He added that Michael had been 

advised by skilled lawyers who 
had conducted the negotiations for 
him. "Tony Russell [Michael's 
commercial solictor] is a formid-
able negotiator, and whatever has 
been said about him, he has consid-
erable clout. George Michael had 
the best legal assistance that he 
could get, and the negotiations 
took several months to draft." 

Pollock said that there could 
have been changes within the orig-
inal Wham! contract had the pop 
duo taken on InnerVision Records 
in 1984 and won a court case. 
"They would have been free of 
contract and on the open market," 
he said. "There would have been 
bigger money, better royalties and 
advances because they would have 
been in a stronger negotiating po-
sition. They would have been able 
to offer their services to any num-
ber of different companies, but it 
would still have been a long-term 
deal, although perhaps not for 
eight albums." 
He noted that both Wham! and 

CBS had been aware of what it 
would cost to fight the InnerVision 
case in the courts. 
"The 1984 Wham! agreement 

with CBS had the instant advan-
tage that it got rid of InnerVision. 
[Wham!] had not been happy with 
their contract, their relationship 

with Dean had deteriorated. They 
were effectively saying, 'We can't 
go on living with this man,' but 
they were faced with the unattrac-
tive prospect of losing the case. 
They would be locked into a con-
tract [with InnerVision] which still 
had another eight albums to go." 

Pollock claimed that between 
1984 and 1986, there had been no 
sign of dissatisfaction on Mi-
chael's part. Wham! had made a 
considerable amount of money, 
and there was no suggestion that 
the 1984 agreement was anything 
other than a binding contract. 
He added that subsequent rene-

gotiations of the contract had giv-
en Michael improved terms. "They 
were perhaps not as good as he 
had hoped for, or had been led to 
believe that he would get—but 
they were genuinely negotiated." 
Arguing that the 1984 contract, 

when Wham! signed direct to CBS, 
"must be treated as legally bind-
ing," Pollock said, "You can't start 
off with a contract and then turn it 
into a restrictive one by making 
the contract better. There has 
been no suggestion that George 
Michael has been compelled to do 
anything that he didn't want to, or 
any suggestion that he's been pre-
vented from doing anything that 
he clearly wanted to. The 1984 con-
tract must be treated as an en-
forceable agreement." 

Michael's counsel, Mark Cran— 
along with Jeremy Lever QC, an 
expert in European law—will de-
liver the final legal arguments in 
the lengthy court case, which be-
gan in October 1993. 

A spokeswoman for the OFT says 
the Smith investigation could be com-
pleted in six weeks. 

Smith's 1991 acquisition of a 50% 
stake in Virgin retail U.K. was 
cleared by the OFT. 

If given the green light, the new 
company will be headed by CEO Si-
mon Burke, managing director of 
Virgin Retail U.K. Our Price manag-
ing director Richard Handover will 
be given a senior management posi-
tion within W H Smith. 

Directors on the executive board 
will be Peter Troughton, managing 
director of U.K. retailing for W H 
Smith; Trevor Abbot, managing di-
rector, Virgin Retail Group. Presi-
dent of the new venture will be Vir-
gin Group CEO Richard Branson. 
Under this will be an executive 

management board made up of three 
directors from Our Price and four 
from Virgin. 
The joint venture will be called Our 

Price and Virgin Retail. Burke says 
the finance, systems, and property 
development functions will be 
merged. Marketing and store opera-
tions will be kept under the command 
of the individual companies. 

Smith will own 75% of the new ven-
ture, with Virgin holding 25% of the 
shares. While this involves a change 
in equity, Burke says, "there won't 
be anyone paying any money or sign-
ing checks to each other. We're pool-
ing our resources, and the split is pro-
portional to what we're putting in." 

Technically, the transaction values 
Virgin and Our Price equally, al-
though Virgin's sales represent 
roughly one-third of the predicted 
sales of the new venture. 
HMV, with an estimated 14.5% of 

the music retail market and 94 stores 
in the U.K.' is the player most likely 
to be affected by the change. Its larg-
er stores are in the same league as 
the Virgin Megastores, while its 
smaller stores come up against Our 
Price outlets. Managing director of 
HMV U.K. Brian McLaughlin says, 
"Nothing proposed as a result of this 
merger suggests to me that HMV 
will not be able to compete against 
the combined Virgin/Our Price ven-
ture." 

In terms of purchasing, Burke 
says reaping the economies of scale 
and increased purchasing power 
from the venture will not be an imme-
diate priority. "I don't think it follows 
that you have [one centralized buying 
function]. Virgin buys independently 
for its 24 stores, so we've never been 
in that situation before." Our Price 
buys both centrally and from individ-
ual stores. 
Burke says, "The message we're 

trying to give to our suppliers is no 
about discounts. We're saying th 
this is an opportunity to extend 
range of products sold through 
outlets." 
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1 

3 

2 

5 

26 , 

16 

* * * No. 1 * * * 
MARIAH CAREY A COLUMBIA 53205' (10.98 E0(16.981 8 weeks al No. 1 

R. KELLY • JIVE 41527 (10.98/15.98) 

MUSIC BOX 

12 PLAY 

1 

2 

(3) 9 13 14 ACE OF BASE • ARISTA 18740 (9.98/15 981 TI-1E SIGN 3 

4 5 3 14 SNOOP DOGGY DOGG A DEATH ROW/INTERSCOPE 922796/AG (10 98/15 981 DOGGY STYLE 1 

5 4 6 20 SALT-N-PEPA • NEXT PLATEAU/LONDON 8283926/PIG (10.98/15.98) VERY NECESSARY 4 

(6) 

8 

8 

7 

2 

10 

1 

16 

11 

33 

CELINE DION • 550 MUSIC 57555/EPIC (10 98 EO/16 98) THE COLOUR OF MY LOVE 

COUNTING CROWS A 
UGC 24528/GEFFEN (10.98/15.98) [I@ AUGUST & EVERYTHING AFTER 

TONI BRAXTON • ' LAFACE 26007/ARISTA (9 98/15 98) TONI BRAXTON 

6 

7 

1 

9 10 8 15 TOM PETTY & THE HEARTBREAKERS A MCA 10813(10 98/17 98) GREATEST HITS 5 

(10) 16 12 3 ENIGMA CHARISMA 392:E 6N1RGIN 110 98/16 98) THE CROSS OF CHANGES 10 

11 14 9 5 ALICE IN CHAINS COLUMBIA 576286 (7.98 E0/11.98) JAR OF FLIES 1 

12 6 4 5 JOHN MICHAEL MONTGOMERY ATLANTIC 82559/AG (10 98/15 98) KICKIN' IT UP 1 

13 11 17 16 BRYAN ADAMS • AMA 0157(10 98/16 981 SO FAR SO GOOD 6 

14 17 14 10 JODECI UPTOWN I0915/MCA (10.98/15.98) DIARY OF A MAD BAND 3 

15 15 16 24 MEAT LOAF • ' MCA 10699 (10 98/15 98) BAT OUT OF HELL II: BACK INTO HELL 1 

16 13 11 67 SOUNDTRACK • ARISTA 186996 (10 98/15 981 THE BODYGUARD 1 

071) 57 189 3 
***GREATEST GAINER*** 

SOUNDTRACK PUY 4 "44 1 '4, 44r, :4-, 98) REALITY F3IT ES 17 

18 18 18 41 JANET JACKSON A - (10 98/16 981 JANET. 1 

19 12 15 15 MICHAEL BOLTON • ' COLUMBIA 53567(10 98/16 98) THE ONE THING 3 

20 20 21 31 SMASHING PUMPKINS • VIRGIN 88267 (9 98/15 981 SIAMESE DREAM 10 

C21) 

22 

32 

19 

44 

20 

7 

19 

CRASH TEST DUMMIES • 
ARISTA 16531 (9 98/15 98/ Mg  

PEARL JAM • EPIC 53136' (10.98 E0/16.98/ 

GOD SHUFFLED HIS FEET 

VS. 

21 

1 

23 21 19 8 SOUNDTRACK EPIC SOUNDTRAX 57624/EPIC (10.98E0/16.981 PHI LADELPHIA 17 

24 22 23 45 AEROSMITH • ' GEFFEN 24455 (10.98/16 98) GET A GRIP 1 

25 25 22 4 TORI AMOS ATLANTIC 82567/AG 110 98/15 981 UNDER THE PINK 

VARIOUS ARTISTS • • COMMON THREAD: THE SONGS OF THE EAGLES 
GIANT 24531/WARNER BROS (10 98/16 98) 

12 

26 23 24 20 3 

27 29 28 18 TEVIN CAMPBELL • OSSEST 45388/WARNER BROS (10.98/16.981 I'M READY 18 

28 30 30 18 10,000 MANIACS • ELEKTRA 61569 (10.98/15.981 MTV UNPLUGGED 13 

29 28 31 22 REBA MCENTIRE • MCA 10906 (10 98/15 981 GREATEST HITS VOLUME TWO 5 

30 26 25 62 STONE TEMPLE PILOTS • ' ATLANTIC 824I8/AG 19.98/15.981M CORE 3 

CID 
(32) 

40 39 10 US3 BLUE NOTE 80883/CAPITOL (9.98/15.981MM HAND ON THE TORCH 31 

33 

34 

41 

34 

27 

35 

32 

26 

12 

35 

67 

ICE CUBE • PRIORITY 538766 (10 98/16 981 LETHAL INJECTION 

THE CRANBERRIES • EU RYBODY ELSE IS DOING IT, SO WHY CAN'T WE? 
ISLAND 514156/PIG ((0.98 E0/15.98)  

KENNY G •" ARISTA (8646 (10.98/15.98) BREATHLESS 

5 

18 

2 

35 33 33 46 GIN BLOSSOMS • ABM 5433919.98/13.981E NEW MISERABLE EXPERIENCE 30 

36 31 27 6 U TOP RCA 66317 (10 98/16 981 ANTENNA 14 

37 44 45 3 ZHANE MOTOWN 6369 (9 98/13 98) PRONOUNCED JAH-NAY 37 

38 35 34 29 BILLY JOEL • COLUMBIA 5.7/003110 98 MI6 981 RIVER OF DREAMS 1 

39 42 38 20 XSCAPE A SO SO DEF 57107'/UOLUMBIA (9 98 EQ/15 98) HUMMIN' COMIN' AT 'CHA 17 

40 37 41 3 RICHARD MARX CAPITOL 81232 (10 98/15 981 PAID VACATION 37 

36 37 40 ROD STEWART • ' WARNER BROS 45289 (10 98/16 98) UNPLUGGED...AND SEATED 2 

29 17 FRANK SINATRA A • CAPITCL 8%11 111 98/17 981 DUETS 2 

55 16 

23 

CANDLEBOX MAVERICK/SIRE 45313/WARNER BROS. (7.98/11.98) IM CANDLEBOX 

NIRVANA • DGC 246076/GEFFEN (10 98/16 98) IN UTERO 

43 

1 

?6 GARTH BROOKS • ' LIBERrr 80857 (10 98/16 98) IN PIECES 1 

SHAQUILLE O'NEAL • JIVE 415296 (10.98/15.98) SHAQ DIESEL 25 

* * * PACESETTER * * * 
NIDTRACK MCA 10927110 18/16 98) 8 SECONDS 47 

^.KSON 
A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) '10.98/15.981 13 

-.;1. THE MACHINE • 
NI 5 981 LIE  RAGE AGAINST THE MACHINE 

PIC SOUNDERAX 53764/EPIC (10 98 EQ/16 98) SLEEPLESS IN SEATTLE 

45 

1 

577016/COLUMBIA (9 98/15 98) DOMINO 39 

10.98/15.98) THE PIANO 52 

0.98 E0/I6.981 TEN 2 

ENTER THE WU-TANG (36 CHAMBERS) 41 

308/ELEXTRA (7 98/11 98) LAST SPLASH 33 

FOR WEEK ENDING 

MARCH 12, 1994 

THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 

COLLECTED. COMPILED. AND PROVIDED BY 

SocindScan 

1 

TH
IS
 

W
E
E
K
 

1
 

L
A
S
T
 

W
E
E
K
 

2
 W
K
S
 

A
G
O
 

1 WKS
.
 O
N
 

C
H
A
R
T
 

ARTIST TITLE 
LABEL 8. NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 
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56 54 60 12 DANZIG AMERICAN 45286/WARNER BROS. (7.98/11.98) THRALL-DEMONSWEATLIVE 54 

57 53 58 53 BROOKS & DUNN • .' ARISTA 18716 (10 98/15 981 HARD WORKIN' MAN 9 

58 49 54 78 VINCE GILL • , MCA 10630 (10.98/15.981 I STILL BELIEVE IN YOU 10 

(-5-9-) 78 85 12 DEEP FOREST sso MUSIC 57840/EPIC (10.98 E0/15.981 HS DEEP FOREST 59 

60 64 69 13 CRACKER VIRGIN 39012 (9 98/13.981 E KEROSENE HAT 60 

61 59 51 14 BEAVIS & BUTT-HEAD • THE BEAVIS & BUTT-HEAD EXPERIENCE 
GEFFEN 24613110.98/16 98) 5 

(e) 88 98 51 STING • ' AMA 0070 (10.98/16 98) TEN SUMMONER'S TALES 2 

63 55 62 41 LITTLE TEXAS • WARNER BROS. 4527619.98/15.98) BIG TIME 55 

64 58 57 28 BABYFACE • EPIC 53558 (10.98 E0/16.981 FOR THE COOL IN YOU 16 

65 60 68 15 QUEEN LATIFAH MOTOWN 6370 (9.98/13.98) BLACK REIGN 60 

66 56 52 4 THE NEW 2 LIVE  
..98) CREW LUKE 207 (9 98/14 BACK AT YOUR ASS FOR THE NINE-4 52 

67 67 67 133 METALLICA • ' ELEKTRA 61113' (10 98/15.98) METALLICA 1 

68 62 65 87 MARY-CHAPIN CARPENTER •" COLUMBIA 48881 (10.98 E0/15.98) COME ON COME ON 31 

(69) 85 87 159 ENIGMA • ' CHARISMA 86224NIRGIN 19.98/13.98) MCMXC A.D. 6 

70 69 79 16 A TRIBE CALLED QUEST • — JIVE 41490' (10 98/15.98) MIDNIGHT MARAUDERS 8 

71 72 61 19 EAZY-E • RUTHLESS 5503'/RELATIVITY (7.98/11.98) IT'S ON (DR. DRE 187UM) KILLA 5 

72 79 97 7 JAMES MERCURY 514943 (9.98/13.98) HS LAID 72 

73 63 63 34 BLIND MELON A ' CAPITOL 96585 (9.98/13.98) HS BLIND MELON 3 

74 70 76 16 PHIL COLLINS • ATLANTIC 82550/AG (10.98/16 98) BOTH SIDES 13 

75 77 64 18 TOO SHORT • JIVE 41526' (10.98/15.98) GET IN WHERE YOU FIT IN 4 

76 68 46 3 BEASTIE BOYS CAPITOL 89843 17.98/11.98) SOME OLD BULLSHIT 46 

77 73 74 35 TOOL • zoo 11052 (9.98/15.98) E UNDERTOW 50 

78 80 59 14 GUNS N' ROSES • GEFFEN 24617' (10.98/16 98) THE SPAGHETTI INCIDENT? 4 

79 81 70 35 WHITE ZOMBIE • 
GEFFEN 24460 (9 98)3 98) LA SEXORCISTO: DEVIL MUSIC VOL. 1 IE 26 

80 86 80 32 CYPRESS HILL • RUFFHOUSE 539316/COLUMBIA ((0 98 EQ/I 5 98) BLACK SUNDAY 1 

81 66 66 22 GEORGE STRAIT A MCA 10907 (10.98/15.98) EASY COME, EASY GO 5 

82 96 96 45 AARON NEVILLE • A&M 0086 (10.98/16.981 GRAND TOUR 37 

83 82 75 26 BARNEY •' SBK 27I15/ERG (9.98/15.98) BARNEY'S FAVORITES VOL. 1 9 

84 92 92 23 MELISSA ETHERIDGE • ISLAND 848660/PIG (10.98/15.981 YES I AM 16 

85 95 82 63 DR. DRE • ' DEATH ROW/1NTERSCOPE 571286/PRIORITY (10.98/15.98) THE CHRONIC 3 

86 74 83 49 DWIGHT YOAKAM A PRISE 4524I/WARNER BROS. (9 98/15.98) THIS TIME 25 

(87) 103 — 2 
* * * HEATSEEKER IMPACT*** 

87 SARAH MCLACHLAN ARISTA 18725 (9.98/15.98) HS FUMBLING TOWARDS ECSTASY 

88 75 71 28 CLAY WALKER 0 ,ANT 24511/WARNER BROS. (9.98/15.981 HS CLAY WALKER 52 

(89) NEW> 1 

***HOT SHOT DEBUT*** 
VARIOUS ARTISTS A TRIBUTE TO CURTIS MAYFIELD 89 

90 76 73 5 COLLIN RAYE • • 98 EC/I5.98) EXTREMES 73 

91 89 95 31 UB40 • RG'S c,.. . , .- 5.98) PROMISES AND LIES 6 

(92) 112 123 7 FAITH HILL WARNER BROS. 45387 (9 98/15.98) HS TAKE ME AS I AM 92 

93 94 89 67 CONFEDERATE RAILROAD • 
ATLANTIC 82335/AG (9 98/15 98) 1101 CONFEDERATE RAILROAD 53 

94 84 77 79 ERIC CLAPTON • ' DUCK/REPRISE 45024' WARNER BROS (10 98 15 981 UNPLUGGED 1 

95 91 86 60 SWV A' RCA 66074 (9.98/13.981 E IT'S ABOUT TIME 8 

96 97 78 36 TONY! TONI! TONE! • WING 514933/MERCURY (10.98/15.981 SONS OF SOUL 24 

97 93 93 69 SADE A ' EPIC 53178 (10.98 E0116 98) LOVE DELUXE 3 

98 102 104 4 BLACKHAWK ARISTA 18708 (9.98/15 98) BLACKHAWK 98 

99 110 117 5 CE CE PENISTON Asm 0138 00.98/15.98) THOUGHT 'YA KNEW 96 

100 90 81 42 JOE DIFFIE • EPIC 53002 (10.98 EO/15.98) HONKY TONK ATTITUDE 67 

QO_D NEW> 1 ARETHA FRANKLIN ARISTA 18722 (10.98/16 981 GREATEST HITS 1980 - 1994 101 

102 99 84 210 ORIGINAL LONDON CAST • 2 
POIYDOR 8315636/PLG (10.98 EO/16.981 PHANTOM OF THE OPERA HIGHLIGHTS 46 

103 106 100 119 ENYA •, REPRISE 26775/WARNER BROS. 110.98/15.981 SHEPHERD MOONS 17 

(f04) Ill 113 7 MINT CONDITION PERSPECTIVE 9005/MERCURY (9.98/13.98/ FROM THE MINT FACTORY 104 

105 101 91 42 WYNONNA • CURB I0822/MCA 110.98/15.98) TELL ME WHY 5 

106 98 99 60 JOHN MICHAEL MONTGOMERY A 
ATLANTIC 82420/AG (9.98/15.98/ 21 LIFE'S A DANCE 27 

(1.01) 119 128 3 NEAL MCCOY ATLANTIC 82568/AG (10.98/15.98) HS NO DOUBT ABOUT IT 107 

108 83 108 3 SOUNDTRACK Silk 28336/ERG 110.98/15.98) ONE LIFE TO LIVE 83 

109 100 102 76 GEORGE STRAIT A ' MCA 10651 (10.98/15.981 PURE COUNTRY (SOUNDTRACK) 6 

..ording Industry Assn. Of America (RIAA) certification for sales of 500,000 un f Is. • RIAA certification for sales o 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates 
and BMG labels, are suggested lists. Tape rices marked EQ, and all other CD p ices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates 

Artists removed from Heatseekers this week, indicates past or present Heatseeker title. it, 1994, Billboard/BPI Communications, and SoundScan, Inc. 
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IMAGINE W HAT THE ENTERTAINMENT INDUSTRY C OULD SAVE 
IF IT W ORKED THIS H ARD TO R ECYCLE ITS PACKAGING. 

Introducing BASF EcoShuttle- reusable 
packaging system for audio and video tape_ 

The entertainment industry is well-known for support-

ing social and environmental causes. But to truly make an 

impact on the environment, the industry only needs to 

look as far as its own backyard. 

Each year, the entertainment industry produces tons of 

waste when packing material that's used to ship audio and 

video duplicating tape is thrown out. The enormity of this pro-

blem prompted BASF to spend $3 million over the last three 

years in the development of an alternative packaging solution. 

BASF EcoShuttle is the first environmentally responsible 

packaging system for audio and video tape pancakes. 

1993 BASF Corporator, Inlonnahon SySteMS 

EcoShuttle components are made 
of recyclable material and are reused 

within their individual life cycles. 

All components are made of reusable and recyclable material. 

Everything, from the empty liblclers, to the core supports, hubs and 

liners, is returned to BASF. Duplicators simply collect and 

stack the components. BASF takes care of the rest, includ-

ing picking up the used shuttles and components. 

The environment isn't all EcoShuttle protects. Its thick 

ridge, double-wall construction protects our tapes from 

shock, moisture, dust and temperature fluctuations. 

If you're concerned about the environment, ask your label 

or studio to specify BASF audio or video tape in BASF 

EcoShuttle, or call 1-800-225-4350 (in Canada, 1-800-

661-8273). For an industry with so much experience 

saving things, this should be easy. 

E IVI dk el CO IT-

BASF 
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110 87 72 14 ELTON JOHN A MCA 10926 (10 98/17.98) DUETS 25 157 158 160 18 JACKSON BROWNE ELEKTRA 61524 (10.98/16.98) I'M ALIVE 40 

(111) ;29 . 129 ... 51 . 1 FNNY KRAV1T7 ARE YOU GONNA GO MY WAY? __.... .... . _ • VIRGIN 86984 (9.98/15.98) 12 158 138 124 44 TOBY KEITH • MERCURY 514421 (9.98 E0/15 .981E TOBY KEITH 99 

(112) 123 115 18 ZAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 39 159 166 166 69 CELINE DION A EPIC 52473 (10.98 E0/15.98) CELINE DION 34 

(113) 130 144 26 BJORK FLEKTRA 61468 (10.98/15 98) HS DEBUT 61 160 139 119 15 HEART ( "F11 , ,, .1,27 (10 98/15.98) DESIRE WALKS ON 48 

(1 14) 126 136 5 SOUNDTRACK ISLAND 51884 I/PLG (10.98 EO/15.98) IN THE NAME OF THE FATHER 114 (161) NEW > I GERALD AL BRIGHT ---RptiGm. .T ATLANTIC 82552/AG 110.98/16.98) SMOOTH 161 

115 104 103 21 DEF LEPPARD • MERCURY 518305 (9.98 E0/15.981 RETRO ACTIVE 9 
162 147 150 20 ALABAMA RCA 8,6296 (9 98/15.98) CHEAP SEATS 76 

116 120 118 74 ALICE IN CHAINS • COLUMBIA 52475 (10.98 EQ/15.98) DIRT 6 
163 145 137 18 TRISHA YEARWOOD • MCA 10911 (10 98/15 98) THE SONG REMEMBERS WHEN 40 

117 114 138 14 AARON HALL SILAS 10810/MCA (9.98/15.98) THE TRUTH 47 

164 160 151 25 
MAZE FEATURING FRANKIE BEVERLY 

BACK TO BASICS WARNER BR,,S 4,•.,9 ' :0 ,, t3 15 98) 37 118 107 107 7 BOY HOWDY CURB 77656 (6.98/10.98) HS SHE'D GIVE ANYTHING 103 

119 105 88 16 
VARIOUS ARTISTS • 

STONE FREE: A TRIBUTE TO JIMI HENDRIX RI F'HISE .1',1(8 WARNER BROS. (10.98/16.98) 28 
165 167 155 36 BILLY RAY CYRUS • MERCURY 514758110.98/16.98) IT WON'T BE THE LAST 3 

120 108 110 32 TAG TEAM • LIFE 78000/BELLMARK (9.98/14.981 WHOOMP! (THERE IT IS) 39 
(166) 177 157 105 GUNS N' ROSES • . GEFFEN 24420. 110.98/15.981 USE YOUR ILLUSION II 1 

121 117 132 50 4 NON BLONDES • BIGGER, BETTER, FASTER, MORE! 
IN)ERSCOPE 92112/AG 19.98/13.98)1M 

13 
167 168 — 2 VARIOUS ARTISTS RADIKAL/OUALITY 6705/WARLOCK (12.98/17.98) DANCE MIX U.S.A. 167 

168 121 — 2 PAVEMENT MATADOR 92343/AG 19.98/14.98) HS CROOKED RAIN, CROOKED RAIN 121 
122 118 III 34 U2 • , ISLAND 5(804P/PLG 11098/16.981 ZOOROPA I 

123 103 94 33 CLINT BLACK • RCA 66239 (10.98/15.98) NO TIME TO KILL 14 
(188) 182 156 54 2PAC • ..TERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z  24 

124 132 130 76 . QUEEN • HOLLYWOOD 61265/ELEKTRA (10.98/169e GREATEST HITS 11  
170 156 149 33 SOUNDTRACK • MJEEPIC SOUNDTRAX 57280/EPIC (10.98 EQ16 98 , FREE WILLY 47 

125 128 125 118 BROOKS & DUNN • • ARISTA 18,,,,p, ,, /3 ,eµ, BRAND NEW MAN 10 171 163 169 201 GARTH BROOKS • ' Lowry 90897 (9.98/13.98) GARTH BROOKS 13 

(126) 153 171 3 

* * * HEATSEEKER IMPACT * * * 

c(A)rilF,E?3Le t(DICRYEIT9E9rt.'5 98) Ini, EAR TO THE STREET 126 

(112) 198 — 3 GREEN DAY RI PRISE 45529./WARNER BROS. (9.98 V. "4- E DOOKIE 127 

173 162 154 7 JOSHUA KADISON SBK 80920/ERG (10.98/15.98, E PAINTED DESERT SERENADE 133 

127 115 114 19 RUSH • ATLANTIC 82528/AG (10.98/16.98) COUNTERPARTS 2 
174 165 158 21 "WEIRD AL" YANKOVIC • SCOTT' BROS. 72392 (9.98/15.98) ALAPALOOZA 46 

(128) 151 152 6 VARIOUS ARTISTS THUMP 4010(9 98/16.98) OLD SCHOOL 128 
175 137 — 36 BRIAN MCKNIGHT • MERCURY 848605 (10.98 E0/15.98) HS BRIAN MCKNIGHT 58 

129 140 134 50 
BIG HEAD TODD & THE MONSTERS 
GIANI REII,,L 244, v:ARNER BROS (9 98/15.98) Ink SISTER SWEETLY 117 

176 183 192 5 2 LOW RAP.A.LOT 53884/PRIORITY (9 98/15.98) FUNKY LIL BROTHA 176 

130 125 120 182 GARTH BROOKS A ," LIBERTY 93866 (9.98/13.981 NO FENCES 3 
177 176 175 121 NIRVANA • ' DGC 24425'/GEFFEN (9.98/13.98) NEVERMIND 1 

178 171 178 69 GLORIA ESTEFAN • EPIC 53046 (10.98 E0/16.98) GREATEST HITS 15 (131) 148 141 14 AWDARANM E R BRoNsD411-5E39R3 (9.9815.98) Mg THEY'RE ALL GONNA LAUGH AT YOU 131 

179 174 196 29 AARON TIPPIN • RCA 6625119.98/15.98) CALL OF THE WILD 53 
132 116 121 36 MARK CHESNUTT • .ICA 10851 (10.98/15.98) ALMOST GOODBYE 43 

180 178 183 23 ABBA poi YDOR fq 7007/PLG (10.98/16.98) GOLD 63 
(ii8) 154 143 47 THE JERKY BOYS SEL1CT 6I495'/AG (10.9m5.98) HS THE JERKY BOYS 80 

134 142 140 44 Jim H_F_NDRix e ...,,, 10829 (10.98/16.981 THE ULTIMATE EXPERIENCE 72 (18 I) RE-ENTRY 64 KSIO0RUGANNDCTRREEAKC2K00111115 (10.98/15.98) THE LAST OF THE MOHICANS 42 

135 127 112 15 
COLOR ME BADD • 

TIME AND CHANCE GIAN n, w T il E ,4524ARNER BROS. (10.98/15.98) 56 (182) RE-ENTRY 
116 

ER IF PIC 1 H15A4 0E01: , JIA0C98KES09N6 9À81.' DANGEROUS 1 

136 133 127 89 SPIN DOCTORS •' EPIC 47461 (10.98 EQ/16.98) HS POCKET FULL OF KRYPTONITE 3 183 173 147 7 CROWDED HOUSE CAPITOL 27048 (10.98/15.98) TOGETHER ALONE 73 

137 136 126 20 SOUNDTRACK . ,, aos E.7553'/COLUMBIA (10.98 E016.98) COOL RUNNINGS Ill 
184 157 168 143 

MICHAEL BOLTON • - 
TIME, LOVE AND TENDERNESS COLUMBIA 46771' (10 98 EQ,)5.98) 1 

138 113 116 35 BARBRA STREISAND • COLUMBIA 44189 (10.98 ECV16.98) BACK TO BROADWAY 1 

(185) NEW> 1 pholAE:ESRtlciKEsLIL45D3E3G3 W ARNEER OCE L L BROOS.   (9 9,45 98) tim PLANTATION LULLABIES 185 (139) 164 191 7 K7 TOMMY BOY 1071 (10.98/15.98) HS SWING BATTA SWING 139 

140 144 146 69 SOUL ASYLUM • COLUMBIA 48898*(10.98 E0/15.981 HS GRAVE DANCERS UNION 11 
186 180 186 93 BILLY RAY CYRUS • 1 MERCURY 510635 (10.98 ECv16.98) SOME GAVE ALL 1 

187 146 153 15 DOUG STONE LPIL 57271 (9.98/15.981 MORE LOVE 88 (141 152 148 9 HADDAWAY ARISTA 18713 (9.98/15.981 HS HADDAWAY Ill 

142 134 139 15 SUZY BOGGUSS LIBERTY 89261 (10.98/15.981 SOMETHING UP MY SLEEVE 121 
188 170 162 36 GLORIA ESTEFAN • EPIC 53807 (10.98 E0/16.981 MI TIERRA 27 

(1.43 161 164 29 SOUNDTRACK • eVE 4 1509 (10 98/15.98) MENACE II SOCIETY 11 (189) RE-ENTRY 18 JSIVPEIC41E5113 (11:98 15.98) 187 HE WROTE 10 

144 122 106 6 FREDDIE JACKSON RCA 66318 (9 98/15.98) HERE IT IS 66 (190) RE-ENTRY 

' 

28 ,DNOAU66G13S39(P9E9R, (N13A9WE, Liu RED AND RIO GRANDE 147 

145 143 142 11 MARY J. BLIGE UPTOWN 10942/MCA 110.98/15.98) WHAT'S THE 41 1? REMIX 118 

191 149 109 3 109 
146 131 159 43 INNER CIRCLE • BIG BEAT/ATLANTIC 92261/AG (9.98/15.98) HS BAD BOYS 64 

RICHARD THOMPSON CAPITOL 81492 (10.98/15.98) HS MIRROR BLUE 

147 141 131 68 SOUNDTRACK • • WALT DISNEY 60846 (10.98/16.98) ALADDIN 6 
(192) RE-ENTRY 42 

AINTLTARNTOice82,1›., AG ,, ,(8 15 ,,,,, tie, INTRO 
65 

(148) NEW  — i - .. .. ... - RAPA-LOT 53844/PRIORITY (6.98/10.981 5TH WARD Rn-v. 7 GANKSTA FUNK 148 
OP NEW I GKoIsRPKo - cFERN AT RN, ( K,.L I, N, SPARRAOW ND  / 9E9F8A13M9I8L) Y KIRK FRANKLIN AND THE FAMILY 193 

149 150 I 145 10 COWBOY JUNKIES RCA 66344 (9.98/15.98) PALE SUN, CRESCENT MOON 114 
194 194 190 36 

BETTE MIDLER • 
ATLANTIC 82497iAG (10.9816.98) EXPERIENCE THE DIVINE: GREATEST HITS 50 cm) NEW II> 1 RICK TREVINO COLUMBA 53560 (9.98 EQ15 98) E RICK TREVINO 150 

195 200 — 61 ZZ TOP • WARNER BROS. 26846110.98/16.98) GREATEST HITS 9 

151 135 135 50 SAMMY KERSHAW • MERCURY (4332 (9.98 ECVI5 98) HAUNTED HEART 57 
(198) RE-ENTRY 44 

TRACY LAWRENCE • 
ALIBIS ATLANTIC 82483 AG ,9 98/15.98) 25 

152 124 101 5 NKOTB COLUMBIA 52969 (10.98 EQ/16.98) FACE THE MUSIC 37 

197 159 133 14 TONY BENNETT COLUMBIA 57424 (10.98 F0116 98) STEPPIN' OUT 128 
153 155 174 4 DIG RADIOACTIVE 10916/MCA (9.98/13.98) HS DIG 153 

(154) NEW 1 BENOIT/FREEMAN GRP 9739 (9.98/15.98) THE BENOIT/FREEMAN PROJECT 154 
198 188 193 19 TANYA TUCKER LIBERTY 89048 (10.98/15.98) SOON 87 

(155) NEW IIII> 1 
V 11.15S90A,AGRT/110S9T815.98) 
R mAi NR0I 0_, MUSIC FROM THE SOUNDTRACK "VALLEY GIRL" 155 

199 193 — 125 GARTH BROOKS • - LIBERTY 96330 (10.98/15.98) ROPIN' THE WIND 1 

156 169 163 198 
VAN MORRISON A 

THE BEST OF VAN MORRISON 
P( )1 YOOR 841970./PLG (9.98 E0116.98) 

41 
010 RE-ENTRY 21 JURASSIC PARK 

MSCOA9N08D5T9 R11A0C98K16 981 
36 

TOP ALBUMS Al (LISTED BY ARTISTS) 
2 Low 176 
2Pac 169 
4 Non Blondes 121 
5th Ward Boyz 148 

Abba 180 
Ace Of Base 3 
Bryan Adams 13 
Aerosmith 24 
Alabama 162 
Gerald Albright 161 
Alice In Chains 11, 116/ ••• • 
Tori Amos 25 

Babyface 64 
Barney 83 
Beastie Boys 76 
Beavis & Butt-Head 61 
Tony Bennett 197 
BenoiVFreeman 154 
Big Head Todd & The Monsters 129 
Bjork 113 
Blackhawk 98 
Clint Black 123 
Mary J. Blige 145 
Blind Melon 73 
Suzy Bogguss 142 

Michael Bolton 19, 184 
Boy Howdy 118 
Toni Braxton 8 
The Breeders 55 
Brooks & Dunn 57, 125 
Garth Brooks 45, 130, 171, 199 
Jackson Browne 157 

Tevin Campbell 27 
Candlebox 43 
Manah Carey 1 
Mary-Chapin Carpenter 68 
Mark Chesnutt 132 
Eric Clapton 94 
Phil Collins 74 
Color Me Badd 135 
Confederate Railroad 93 
Conscious Daughters 126 
Counting Crows 7 
Cowboy Junkies 149 
Cracker 60 
The Cranberries 33 
Crash Test Dummies 21 
Crowded House 183 
Cypress Hill 80 
Billy Ray Cyrus 165, 186 

Danzig 56 
Deep Forest 59 
Def Leopard 115 
Joe Diffie 100 
Dig 153 
Celine Dion 6, 159 
Domino 51 
Dr. Dre 85 

Eazy-E 71 
Enigma 10, 69 
Enya 103 
Gloria Estefan 178, 188 
Melissa Etheridge 84 

Aretha Franklin 101 
Kirk Franklin And The Family 193 87 139 

Joshua Kadison 173 
Toby Keith 158 
R. Kelly 2 
Sammy Kershaw 151 
Lenny Kravitz 111 

Tracy Lawrence 196 
Little Texas 63 

Richard Marx 40 
Maze Featuring Franke Beverly 164 

Kenny G 34 
Vince Gill 58 
Gin Blossoms 35 
Green Day 172 
Guns N' Roses 78, 166 

Haddaway 141 
Aaron Hall 117 
Heart 160 

Jimi Hendrix 134 
Faith Hill 92 

Ice Cube 32 
Inner Circle 146 
Intro 192 

Freddie Jackson 144 
Janet Jackson 18 
Michael Jackson 182 
Alan Jackson 48 
James 72 
The Jerky Boys 133 
Jodeci 14 
Billy Joel 38 
Elton John 110 

Neal McCoy 107 
Reba McEntire 29 
Brian McKnight 175 
Sarah McLachlan 87 
Meat Loaf 15 
Metallica 67 
Bette Midler 194 
Mint Condition 104 
John Michael Montgomery 12, 106 
Van Morrison 156 

Me'Shell Ndegeocello 185 
Aaron Neville 82 
The New 2 Live Crew 66 
Nirvana 44, 177 
NKOTB 152 

ORIGINAL LONDON CAST 
Phantom Of The Opera 
Highlights 102 

Pavement 168 
Pearl Jam 22, 53 
Ce Ce Peniston 99 
Tom Petty & The Heartbreakers 9 

Queen 124 
Queen Latifah 65 

Rage Against The Machine 49 
Collin Raye 90 
Rush 127 

Sade 97 
Salt-N-Pepa 5 
Adam Sandler 131 
Shaquille O'Neal 46 
Frank Sinatra 42 
Smashing Pumpkins 20 
Snoop Doggy Dogg 4 
Soul Asylum 140 
SOUNDTRACK 
8 Seconds 47 
Aladdin 147 
The Bodyguard 16 
Cool Runnings 137 
Free Willy 170 
In The Name Of The Father 114 
Jurassic Park 200 
The Last Of The Mohicans 181 
Menace II Society 143 
One Life To Live 108 
Philadelphia 23 
The Piano 52 
Reality Bites 17 

Sleepless In Seattle 50 
Spice 1 189 
Spin Doctors 136 
Rod Stewart 41 
Sting 62 
Doug Stone 187 
Slone Temple Pilots 30 
George Strait 81, 109 
Barbra Streisand 138 
Doug Supernaw 190 
SWV 95 

Tag Team 120 
10,000 Maniacs 28 
Richard Thompson 191 
Aaron Twin 179 
Tony! Toni! Tone! 96 
Too Short 75 
Tool 77 
Rick Trevino 150 
A Tribe Called Quest 70 
Tanya Tucker 198 

U2 122 
UB40 91 
US3 31 

VARIOUS ARTISTS 

Common Thread: The Songs Of The 
Eagles 26 
Dance Mix U.S.A. 167 
Music From The Soundtrack 'Valley 
Girr 155 
Old School 128 
Stone Free: A Tribute To Jimi 
Hendrix 119 
A Tribute To Curtis Mayfield 89 

Clay Walker 88 
White Zombie 79 
Wu-Tang Clan 54 
Wynonna 105 

Xscape 39 

'Weird Al' Yankovic 174 
Trisha Yearwood 163 
Dwight Yoakam 86 

Zapp & Roger 112 
Zhane 37 
ZZ Top 36, 195 
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FAMOUS FANS FUEL TALK OF WARNER'S IRIS DeMENT 
(Continued from page 1.2) 

••••• 

of those ['Infamous Angel'] songs 
didn't make sense." 
Those songs, such as "Our Town" 

and "Let The Mystery Be"—stories 
about a lost township and life's play-
ful enigmas—quickly positioned De-
Ment as a major folk force. 

Early support from Nanci Griffith 
helped solidify DeMent's arrival. The 
two first met at a Nashville birthday 
party for Jim Rooney. (Rooney pro-
duced DeMent's two albums and Grif-
fith's 1993 "Other Voices, Other 
Rooms.") DeMent soon was invited to 
sing on parts of "Other Voices, Other 
Rooms," and then opened many 
shows for Griffith's tour last spring. 

Others were spreading word about 
the singer, too; Natalie Merchant and 
David Byrne sang a duet of "Let The 
Mystery Be" during 10,000 Maniacs' 
MTV "Unplugged" performance. Al-
though the cover didn't make the cut 
for the 10,000 Maniacs' MTV broad-
cast or album, it did show up as a B 
side to a band single. Since leaving 
10,000 Maniacs, Merchant has contin-

ued to sing DeMent's song in concert. 
On Kate Jacobs' 1993 Bar/None re-
lease, the singer/songwriter delivered 
"Iris Has Faith," an ode to DeMent. 
("I know a girl named Iris / She's 
from Kansas / She's the nicest girl I 
know.") Another early backer was 
John Prine, who penned notes for De-
Ments' first release. 
"That combination of [good] press 

and respect from your peers is an indi-
cation to me that something positive 
will happen," says Waronker. 

Griffith and DeMent share more 
than their love of crafted storytelling 
and rolling melodies. As with Griffith, 
most listeners have a strong reaction 
to DeMent's aching, childlike voice, a 
voice that recalls the Ozarks and long-
gone front porch country singers. (De-
Ment, born in northeast Arkansas, 
lives in Kansas City with her husband 
Elmer, a firefighter). 

"I had a lot of practice with her last 
record, arguing with people who 
didn't like her voice," says Jon Grim-
son, national promotion manager for 

(TurcEe 
by Geoff Mayfield 

DEEP FREEZE: The bad news is that without the sales halo from Feb-
ruary's American Music Awards broadcast or Valentine's Day, music 
merchants' numbers for the tracking week are as cold as this year's hor-
rible winter. Compared to last week's chart, volume of units on The Bill-
board 200 shows a 17% decline, and Mariah Carey's chart-topping total, 
at roughly 92,000 units, is the lowest tally for a No. 1 album since last 
May. The good news is that the March 1 CBS telecast of the Grammy 
Awards should spark gains for several albums (see story, page 1). 

GRAMMY GLOW: At a party following last month's American Music 
Awards, one jealous competitor asked aloud, "How did Arista turn the 
AMAs into an infomercial?" That same question might be asked of the 
Grammys. Whitney Houston's armful of awards, and her show-opening 
performance, no doubt inspired an Arista office pool to see how many 
sales the Grammys would spark for "The Bodyguard." Unit sales on the 
title improved by 22,000 after December's Billboard Music Awards, and 
by 32,000 after the AMAs. Performances by Kenny G and winner Toni 
Braxton likely will boost their albums' sales, while another Arista artist, 
Lifetime Achievement winner Aretha Franklin, could see her new 
"Greatest Hits" (No. 101) take a big jump. 

PREDICTING WHICH ARTISTS will benefit from Grammy exposure 
is an inexact science, save for the maxim, oft-repeated in this column, 
that awards-show performances, more than the awards themselves, in-
fluence sales. Garth Brooks, who played the Grammys, will be an inter-
esting test case. Earlier in his career, the Grammys, the AMAs, and the 
annual tandem of country music awards shows were platforms on which 
the country star built his following. Now that his celebrity status has 
been established, the Grammy showcase may not pack as much wallop 
as it did a few years ago. 

HOORAY FOR HOLLYWOOD: Despite lukewarm box office numbers, 
the "Reality Bites" soundtrack continues to sizzle (57-17). It shows a 159% 
increase and the chart's largest unit boost. Meanwhile, "8 Seconds" wins 
The Billboard 200's Pacesetter award (up 71-47 on a 31% gain) and "The 
Piano" climbs 61-52, while home video awakens the "Menace II Society" 
soundtrack (161-143). But the chart's weirdest Hollywood coup is the bow 
of "Music From The Soundtrack 'Valley Girl' " (No. 155), from the camp 
1983 film. It combines tracks from the original U.S. and European sound-
tracks, and debuts without Rhino spending a dime on advertising. The title 
owes its splash to Generation X shoppers hungry for '80s music by the 
likes of the Psychedelic Furs and Modern English. 

TUBE TALK: Michael Jackson, who did not sing during NBC's Jack-
son Family Honors special, re-enters at No. 182, while Janet Jackson, 
who did perform, holds at No. 18. Go figure ... And figure this: CBS' 
Olympics coverage helped David Letterman build sky-high ratings, yet 
three of his musical guests—UB40 (No. 91), Wynonna (No. 105), and 
Spin Doctors (No. 136)—fall to lower ranks. Meanwhile, following per-
formances that same week, two "Arsenio Hall Show" guests climb: 
CeCe Peniston jumps 110-99, and gospel act Kirk Franklin & the Fam-
ily debuts at No. 193. 

progressive music, Reprise/Warner 
Nashville. Grimson will oversee the 
radio promotion for "My Life." De-
Ment's warbly soprano is often an ac-
quired taste, he insists. "She's not a 
first-listen singer." 
DeMent's music is equally hard to 

categorize, with its unhurried arrange 
ments and touches of guitar, piano, fid-
dle, and squeeze-box. "When I started 
out I perceived myself as country," 
says DeMent "But then so many peo-
ple told me I wasn't. They told me I'm 
a folk singer. I was confused. But I 
don't care anymore." (NARAS voters 
would no doubt put DeMent in the 
Contemporary Folk category.) 
For "My Life," Warner Bros.' ra-

dio plans center on album alternative 
and rural country stations. Grimson 
explains that some "Infamous An-
gel" cuts did find their way to album 
alternative stations, but many of 
those were noncommercial, public 
stations. As for the commercial out-
lets, "we didn't do as well as we 
would have liked," he admits. 
With more and more album alterna-

tive stations drifting toward a harder, 
modern rock edge, is there room for 
the hushed heartland sounds of De 
Ment on the format? Grimson insists 

there is, and points to stations such as 
KGSR Austin, Texas, WMVY Mar-
tha's Vineyard, Mass., KTAO Taos, 
N.M., and KFMG Des Moines, Iowa, 
as DeMent allies. He hopes to land 
more major market stations with "My 
Life." 
As for small-town country stations, 

Grimson says they still occasionally 
spin Loretta Lynn, the Carter Family, 
and Hank Williams songs. DeMent's 
music is drawn from that tradition. 
Another potential hurdle facing 

"My Life" for Warner Bros. is that 
the record is intensely personal and 
does not come with a handful of 
guaranteed toe-tappers, the way "In-
famous Angel" did. 

"There's not a lot of tempo relief 
on this record," acknowledges De-
Ment. "I did realize that and there 
was some concern. I could have wait-
ed a few months to see if something 
funny or light-hearted came to me." 
But, she argues, "music represents a 
given time in your life. And this was 
the right record for me to do now ... 
I see it as a serious record, not a 
hopeless or dark one." 
The album's song titles tell much 

of the story of "My Life": "Easy's 
Gettin' Harder," "Troublesome Wa-

RCA BOLSTERS ROCK A&R DEPARTMENT 
(Continued from page 14) 

morsky, responsible for Monster Voo-
doo Machine; and associate director 
of A&R Leslie Lewis. 
The staff changes follow the re-

lease Feb. 1 of the "Reality Bites" 
soundtrack, which features Crowded 
House, the Juliana Hatfield Three, 
Lenny Kravitz, and Dinosaur Jr. (Bill-
board, Feb. 5). The album jumps 57-17 
on The Billboard 200 this week. 

Fair says, "When you have a cool 
vibe around your company, manag-
ers and artists look at it and say, 
`Look, they're doing viable, vital new 
things there,' and they might consid-
er it, whereas in the past they might 
have ruled it out." 
That "vibe" includes cutting unor-

thodox deals with "baby acts," ac-
cording to Novik. For instance, RCA 
is promoting the Dave Matthews 
Band's self-released debut CD, which 
has sold almost 30,000 copies since its 
November release, until the group 
hits the studio this summer to record 
its first RCA album. 
"Maybe there's an airplay situation 

we can help them in on the West 
Coast, or maybe there's a radio sta-
tion date they can play, or maybe 
there's an opportunity just to get the 
record bar-coded," says Novik. 

Similarly, the Gigolo Aunts had an 
indic CD and a large local following 
before they cut their RCA debut, 
"Flippin' Out." That record—which 
sports a melodic, assertive sound that 
falls somewhere between modern 
rock, album rock, and pop—is sched-
uled to hit the streets April 12. 
Some of RCA's other artists also 

are preparing new material. "A Date 
With The Smithereens," the New 
York rockers' label debut after four 
albums on Capitol and Enigma, is due 
April 26; pop singer Kathy Troccoli's 
next album, through a deal with Re 
union, is scheduled for June 28; mod-
ern rocker Michael Penn is set to go 
into the studio to record his third re 
lease, with John Paul Jones most like 
ly producing; and 700 Miles is work-
ing on its second RCA album with 
Porno For Pyros producer Matt 
Hyde. 
Among the label's other new sign-

ings are Niki Harris, a pop singer 
whom Fair compares to Chaka Khan, 
Bette Midler, and Whitney Houston; 
New Jersey band From Good Homes, 
described by Novik as a "rootsy 
Americana rock band"; singer/ 
songwriter Dillon O'Brien, who will 
release his debut in mid-June; Boston 
alternative rockers 360's, whose up-
coming album is being produced by 
Steve Fisk of Screaming Trees fame; 
and LA. modern rock band El Mag-
nifico, which is preparing an album 
for summer release, with Ronnie 
Champagne producing. 

GOING DIRECT 
This flurry of A&R activity marks 

a shift in policy at RCA from outside 
label deals to direct signings. Previ-
ously, alternative mainstays like Bau-
haus, Love & Rockets, Peter Murphy, 
the Charlatans, and Chapterhouse 
came to RCA via licensing arrange 
ments with Beggars Banquet and 
Dedicated, but those labels are now 
affiliated with Atlantic and Arista, re-
spectively. 
While sources say RCA has lost a 

potential gold mine in those two la-
bels, RCA president Joe Galante pre 
fers to view the dissolution of the 
deals as an opportunity for the com-
pany to control its A&R pool and 
amass a strong catalog. 
He admits that building the catalog 

will take time, and makes no bones 
about about RCA's lackluster perfor-
mance in rock'n'roll so far. 
"The problem we have had all 

along is we've been inconsistent," 
says Galante. "We've had a bright 
moment or two, and then we walked 
away from it. The thing we have to 
do is make a commitment, and we've 
made the commitment by developing 
the [A&R] department." 
Although industry folk tend to 

characterize RCA as an "underdog" 
in the rock world, Galante cautions 
against using that word around the 
label's canine mascot. 
"Underdog?" he asks incredulous-

ly. "Is that what you say to Nipper? I 
don't know if you can call Nipper an 
underdog." 

et" 

tars," "No Time To Cry." The latter, 
a song about the mourning DeMent 
kept postponing after her father's 
death, is the album's anchor, both 
emotionally and musically. 
Warner executives are anxious for 

people to see DeMent live. They'll be 
working hard to land the singer her 
first national TV exposure, be it an 
appearance on a network late-night 
talk show or morning wakeup pro-
gram. There is also talk of sending 
DeMent out on the road like a rock 
singer (six or eight months at a time) 
instead of a folk artist (a year of 
weekend shows). Also, lots of in-store 
promotions and listening booths are 
planned. 
Waronker, who has put his faith in 

lots of Warner Bros. singer/song-
writers over the years, is convinced 
DeMent will find a large following. 
"I'll bet on her," he says. 

WU-TANG CLAN 
(Continued from page 14) 

find a way to satisfy the masses with-
out tampering with the integrity of 
the music." 

Miller says a key element in accom-
plishing this task was allowing the 
act to oversee the "clean" version. 
Clan member Prince Rakeem super-
vised the rewording and bleeping of 
tracks. 

Miller says there is no connection 
between the second incarnation of 
"Enter The Wu-Tang: 36 Chambers" 
and ongoing Congressional hearings 
and community backlash against 
gangsta rap. "At this point in time, 
we still have the right to say or do 
what we think is right. Washington 
may tell us that it doesn't understand 
all that we're saying, but we can send 
the same message right back at 
them." 

This is not the first time a major la-
bel has issued a "clean" version of a 
controversial album. Acts ranging 
from N.W.A and 2 Live Crew to Ma-
donna have altered top-selling sets. 
Wu-Tang Clan is trekking across 

the U.S. on a promotional tour in sup 
port of "Enter The Wu-Tang: 36 
Chambers" and the single, 
"C.R.E.A.M.," which also comes in 
"street" and "clean" versions. 

CASSETTES 
IN 7 DAYS! 
300 C-12 Cassettes 

for only $495 
INCLUDES: 
• FREE gropiuc desel 
• giack & white inserts 
• Flt•teth dear shell 
• major label quality 

- kom,/,• 

Call today for our FREE, 
1994 full color catalog r; 
1-800-468-9353 49 

DISC MAKERS 
Outsule USA (215)232 4140 • FAX (215) 236 77, 
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A glance ahead at Billboard Specials 

INDUE LABELS 

ISSUE DATE: MARCH 26 
CLOSED 

NARM SUPERSECTION 

ISSUE DATE: MARCH 26 
CLOSED 

THE ECHO AWARDS 

ISSUE DATE: MARCH 26 
AD CLOSE: MARCH 4 

ROBERTSON TAYLOR TRIBUTE 

ISSUE DATE: APRIL 9 
AD CLOSE: MARCH 15 

TEJANO 
ISSUE DATE: APRIL 16 
AD CLOSE: MARCH 22 

VITAL REISSUES 

ISSUE DATE: APRIL 23 
AD CLOSE: MARCH 29 

GOSPEL MUSIC 

ISSUE DATE: APRIL 30 
AD CLOSE: APRIL 5 

HAWAII/HARA AWARDS 

ISSUE DATE: APRIL 30 
AD CLOSE: APRIL 5 

MUSIC PUBLISHING 

ISSUE DATE: MAY 7 
AD CLOSE: APRIL 12 

SOUNDTRACKS 

ISSUE DATE: MAY 7 
AD CLOSE: APRIL 12 

BLUES 

ISSUE DATE: MAY 14 
AD CLOSE: APRIL 19 

BILLBOARD READERS TAKE ACTION AS A 

RESULT OF EDITORIAL CONTENT AND 

ADVERTISEMENTS IN SPECIALS: 

• OVER 1/3 BUY PRODUCTS 

• OVER 1/3 CITE ADVERTISING INFLUENCES 

BUSINESS DECISIONS 

•OVER 1/2 MADE LONG-DISTANCE CALLS 

The Billboard Bulletin 
EDITED BY IPV LICHTMAN 

LABELS SHIFT ON PERFORMANCE BILL? 
Sources close to Capitol Hill say 
the record industry is changing the 
focus of the pending performance 
right legislation in an attempt to 
get the bills passed. Emphasis in 
redrafting includes a "transmis-
sion right" that might not anger 
broadcaster opponents because it 
offers, à la the Home Recording 
Act, an exemption to over-the-air 
analog radio and focuses instead 
on the licensing of new digital au-
dio services that wish to use musi-
cal recordings. RIAA officials 
could not be reached for comment, 
although the shift in emphasis had 
been discussed earlier this year. 

CLIBURN ON THE ROAD AGAIN 
Pianist Van Cliburn i› returning 
to concert touring after an absence 
of 15 years. He'll play with the 
Houston Symphony at Houston's 
Woodlands May 28, in Chicago 
with the Grant Park Symphony 

under Leonard 
Slatkin's direc-
tion June 18, and 
a yet-to-be-final-
ized date in San 
Francisco in Sep-
tember. Bulletin 
hears that plans 
are afoot to 

cusuirm bring Cliburn to 
concert halls in 

as many as 20 cities. Later this 
month the artist will undertake an 
eight-city tour to promote RCA 
Victor's March 15 release of a new-
ly remastered edition of his record-

ings of Rachmaninoff's piano con-
certo No. 2 and Beethoven's "Em-
peror Concerto." 

'IMAGINE' THIS 
Warner Bros. Consumer Prod-
ucts and Compton's NewMedia 
are teaming to produce an inter-
active documentary of John Len-
non's life and work. The CD-
ROM, titled "Imagine," is being 
compiled with the cooperation of 
the Lennon estate, and will in-
clude home videos and art never 
before released to the public, as 
well as unreleased music and un-
published writings, the compa-
nies say. The disc is due later this 
year at $69.95. 

ROVNER TO CORPORATE BMG GIG? 
Bulletin hears that Jack Rovner, 
Arista Records exec VP of mar-
keting, is headed for a corporate 
marketing slot at label parent 
BMG Music. Rovner was unavail-
able at press time, and a BMG 
Music spokesman had no com-
ment. 

DOUG HOPKINS SONGS SURFACE 
Eighteen songs written by the 
late Doug Hopkins, a member of 
the A&M Records act Gin Blos-
soms until he left the group in 
April 1992, have surfaced and are 
available for a publishing deal, 
says Larry Rudolph of the New 
York firm of Rudolph & Beer, 
which represents the Hopkins es-
tate. Hopkins, who died last De-
cember, wrote the group's hits 

"Hey Jealousy" and "Found Out 
About You." His deal with 
Warner/Chappell terminated af-
ter he left the group, which con-
tinued its deal with the publisher. 

SPRINSSTEEN WINS COURT ROUND 
Bruce Springsteen has won an-
other round in his British High 
Court battle to prevent the re-
lease of unauthorized tracks from 
1971. Indie label Dare Interna-
tional has been directed to with-
hold its release of the material, 
which consists mainly of studio 
out-takes, pending full trial next 
year. The Boss' attorneys had, 
until now, obtained only a tempo-
rary injunction. 

GOSPEL ACCORDING TO JIVE 
Jive Records has a name and a 
leader for its new gospel imprint. 
The Verity label will be headed by 
Demetres Alexander, formerly 
an executive with Warner Alli-
ance. The Verity roster has two 
big-name signees: John P. Kee 
and Vanessa Bell Armstrong. 

FIRST SIGNING TO POLTDOR 
Graham N1c II ugh, a British coun-
try singer, has been signed by 
Polydor, the new sister label to 
Mercury Nashville that will be 
headed by Harold Shedd. The la-
bel will attempt to break McHugh 
as the first international country 
star, and will tie in his signing 
with the opening of American 
Airlines' Nashville-to-London 
route in May. 

Curtis Mayfield Gets His Due With Tribute 
LESS THAN A WEEK AFTER he received an emo-
tional tribute at the Grammys, the legendary Curtis 
Mayfield is back on The Billboard 200, earning Hot 
Shot Debut honors with Warner Bros.' "A Tribute To 
Curtis Mayfield." The album features some of the art-
ist's greatest songs, performed by the likes of Bruce 
Springsteen, Aretha Franklin, and the Isley Broth-
ers, among many others—including Mayfield himself. 
The Chicago-born singer/writer/producer has a chart 

career that spans almost 36 years, dating back to the de-
but of "For Your Precious Love" 
by Jerry Butler & the Impres-
sions in June 1958. As a listing of 
the top 10 songs written by May-
field demonstrates, his songs have 
been recorded by a variety of art-
ists over the years: 1. "He Don't 
Love You (Like I Love You)," 
Tony Orlando 8,1 Dawn; 2. "Let's 
Do It Again," the Staple Singers; 
3. "Gypsy Woman," Brian Hy-
land; 4. "Freddie's Dead," May-
field; 5. "It's All Right," Impressions; 6. "On And On," 
Gladys Knight 8z the Pips; 7. "Urn, Um, Um, Urn, Um, 
Urn," Major Lance; 8. "Giving Him Something He Can 
Feel," En Vogue; 9. "He Will Break Your Heart," But-
ler; and 10. "Amen," Impressions. 

AND THE SIGN SAID: Twenty years ago this week, 
"Hooked On A Feeling" by Blue Swede was bulleted at 
No. 14, on its way to No. 1. The septet, originally known 
as Bjorn Skiffs & Blablus (Blue Denim), became the 
first Swedish act to top the American pop singles chart. 
Ironically, "Hooked" went to No. 1 April 6, 1974, the 
very same day that Abba, the second Swedish act to top 
the Hot 100, won the Eurovision Song Contest with 
"Waterloo." Fifteen years later, on April 8, 1989, Rox-
ette became the third Swedish artist to reach No. 1 in 

by Fred Bronson 

America with "The Look." This week Ace Of Base be-
comes the fourth Swedish act to go to No. 1 in the U.S. 
"The Sign" bests the group's previous hit, "All That She 
Wants," which peaked at No. 2. 

FER SURE, Y'KNOW: The Sherman Oaks Galleria 
may have been damaged in the Northridge earthquake, 
but Valspeak lives again as "Music From The Sound-
track 'Valley Girl' " debuts on The Billboard 200 at No. 
155. Enthusiasts of modern rock music of the early '80s 

can thank Rhino for making tracks 
by artists like Josie Cotton, the 
Plimsouls, and the Payola$ avail-
able on CD. It's the first time the 
full soundtrack has been available, 
as many of the songs weren't 
available for licensing when the 
soundtrack was released in 1983. 

CAREY ON: Mariah Carey will 
turn 24 in two weeks, but it will be 
hard to top this birthday present: 

She has the No. 1 single and album in the U.K. for the 
second week in a row. "Without You," No. 4 in the U.S., 
was the 35th single to enter the U.K. chart at No. 1, but 
the first by a female solo artist, according to Alan Jones 
of Music Week. 

OLD SONG: "Young Love" is back. Written by Ric 
Cartey and Carole Joyner, it was first recorded by Car-
tey for an RCA single. When the original flopped, Car-
tey played it for Sonny James, whose Capitol recording 
spent nine weeks at No. 1 on the country singles chart. 
James went to No. 2 on the pop chart, bested by a pop 
version recorded by Tab Hunter. Thirty-seven years and 
two months after the song made its first appearance, it's 
back on the Hot Country Singles & Tracks chart, courte-
sy of Mercury's Twister Alley. 
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THE STORY BEGINS 

r-

1 HER TIME IS NOW... 
AND THE BEST IS YET TO COME! 

WITH HER BRAND NEW  
GREATEST HITS COLLECTION  
• featuring 5 #1 Hits, 
5 more Chart-Toppers, 

2 Grammy-nominated songs 
and 3 new classics, 

including her brand new smash 
"A DEEPER LOVE," 

which is already making a major splash at 
Top 40, R&B and Dance 

as well as VH-1 and B.E.T. 

But there's so much more to the story. 

On the heels of her appearance on Oprah, 
VH-1 has named Aretha 

February's "Artist of the Month." 

And it only gets better. 
On March 1st, she will receive this year's 
Grammy Lifetime Achievement Award. 

On March 12th, 
Aretha takes America by storm 

as musical guest on Saturday Night Live. 

ARETHA'S GREATEST HITS (1980-1994) 
MORE THAN AN INCREDIBLE ALBUM... 

AN EVENT! 

ARISTA-
© 1994 Arista Records, Inc., a Ikrtel,,mann Mlu,,ic Group Company. 
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