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Rookies May Be
36th Grammys’
Biggest Winners

B BY MELINDA NEWMAN
and ED CHRISTMAN

NEW YORK—The night may have
belonged to Whitney Houston, David
Foster, and Alan Menken, but the big
winners in the 36th annual Grammy
Awards could turn out to be Toni

HOUSTON

BRAXTON

Braxton and Digable Planets. In ad-
dition to their awards, the newcomers
can expect to see a sales pop for their
debut releases based on exposure via
the March 1 awards show telecast.
“Certainly Toni Braxton is a rising
star, and this gave her a lot more at-
tention and exposure,” says Randy
(Continued on page 92)

W H Smith Merges |
Virgin & Our Price

H BY DOMINIC PRIDE

LONDON—Antitrust authorities
here are beginning to scrutinize a

ourprice

deal that will see a retailing colossus
emerge from the fusion of the Virgin
Retail U.K. and Our Price chains.
W H Smith Group, which owns
100% of Our Price and 50% of Virgin
(Continued on page 97)

VH-1, MTV Ghange Tempos
Networks Adapt To Keep Pace

B BY DEBORAH RUSSELL

LOS ANGELES—Changes are brew-
ing at the MTV Networks, as MTV
abandons its plans
to launch two spin-
off channels and
industry veteran
John Sykes re-
places Ed Bennett
as president of
VH-1.

MTV originally
had planned to de-
but two ancillary,
genre-specific music services in mid-
1993 (Billboard, Aug. 10, 1991) as a
strategy to cope with the increasing
fragmentation of popular music.

But the networks never material-
ized, and MTV Networks chairman/
CEO Tom Freston now says there are
“no plans to move forward” with
MTV’s goal to split into three sepa-

SYKES

rate entities. He cites restrictive ca-
ble reregulation and a shrinking
channel capacity as the primary rea-
sons.

“This is the worst time to launch a
new service,” says Freston, noting
that the much-ballyhooed *500-chan-
nel universe” is still light years away.

In fact, Bell Atlantic Corp. and
Tele-Communications Inc. called off
their $20 billion-plus merger in late
February, blaming the collapse large-
ly on cable TV rate rollbacks. Time
Warner Inc. recently announced its
plans to delay the test of its interac-
tive network in Orlando, Fla. (see sto-
ry, page 95). And home shopping gi-
ant QVC reportedly is struggling to
find space on the cable wire for its
new shopping service, Q2.

MTV’s music programming team
has made the type of internal
changes necessary to relieve any

(Continued on page 95)

ﬁHS’ Kennedy Roﬁse Walks Theﬁ

Line Between

I BY PETER CRONIN

NASHVILLE—While Nashville
has always had its share of out-
laws—artists who stubbornly kick
at the stall of coun-
try music conformi-
ty—few have com-
bined mainstream
songwriting success
and boundary-bust-
ing artistry as
seamlessly as Mary
Ann Kennedy and
Pam Rose.

As a songwriting team, the two
singer/multi-instrumentalists
have helped propel the careers of
some of country’s biggest stars,
| writing hit songs for everyone

KENNEDY ROSE

Gountry, Rock

from Lee Greenwood to Restless
Heart to Patty Loveless. As the re-
cording duo Kennedy Rose, they
have inspired and influenced art-
ists like Pam Tillis and Emmylou
Harris with a dis-
tinctly female point
of view and some of
the most adventur-
ous pop music ever
to emerge from Mu-
sic City.

The duo’s first al-
bum, released in
1989 on Sting’s Pan-
gaea Records, has sold about
100,000 units on the strength of a
sound marked by distinctive duet
harmonies, unique acoustic instru-

(Continued on page 67)

W

Mercury Rises
For Kyrkjeho
After Olympics

EBY ERIK VALEBROKK

QOSLO—The face and voice of art-
ist Sissell Kyrkjebo captivated
millions of TV
viewers world-
wide during
the Olympic
Games in Lille-
hammer.
Already a
star in her na-
tive Norway,
Kyrkjebo sang
the “Olympic
Hymn"” during the game’s open-
ing and closing ceremonies. At the
(Continued on page 91)

KYRKJEBO

L

Beatlesque Bands
Embark On Their
Own Fab Forays

(e eloeis PR

LOS ANGELES—Thirty years after
the Beatles first landed on American
soil, the band’s influence can still be

THE GREENBERRY WOODS

felt as an almost constant stream of
acts attempts to mine the mix of
songwriting craft, vocal harmonies,
and melody that put the Fab Four
atop the charts.

(Continued on page 90)
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New Acts Help PolyGram To Profit In "93
CFO Cook Also Cites Film Activity, Motown Buy

EBY DON JEFFREY

sales more, especially in a country like Ja-
pan. And we were probably hurt by the

expectations,” he says. The company,
which has been in the sell-through video

NEW YORK—PolyGram’s sales and prof-  emergence of budget classics in a big  business for several years with sports,
= THE BILLBOARD 200 = 9g| its took double-digit leaps in 1993 on the  way.” Classical music accounted for 12% of  children’s, and music video product, will
T SMUSICIBOX SIMARIAHICAREY = \gottuas strength of new and established acts and  PolyGram’s revenues. be repricing rental movie titles for sale
o stepped-up activity in film and home video. Despite the recession in Japan, Levy  for the first time in the fourth quarter
THE B'LLBQ‘:&DM?BASS'CAL 50 36 For the year, PolyGram’s net profit  says sales grew 31% in the Far East,  of '94, with “Posse” as the lead title.
P MICHAEL NYMAN ® VIRGIN jumped 20.6%, to $316 million from $262  ‘“‘driven mainly by local repertoire.” He As for the emerging interactive multi-
million in 1992, on a 12% rise in net salesto  also points out that Southeast Asianter-  media field, Levy says PolyGram will be
A fgcuxmz 34 $3.82 billion from $3.41 billion. Operating  ritories contributed to the sale of 7 mil-  working with its 75% owner, Philips
JOHN MICHAEL MONTGOMERY = ATLANTIC income (before taxes, interest payments, lion copies of the Bryan Adams album in Electronics, to develop software.
L and other charges) went up 17.9%, to $480 just six weeks. “There may be some joint ventures, es-
B HEATSEEKERS b million from $407 million. Music publishing was a growth area  pecially in the area of games,” he says.
U BICIHEAD T;Dgsffl_f:"ffggﬂms e — 0 Netherlands-based PolyGram says in-  in 1993. Levy says, “Since 1986, it has ~ Motown has a joint venture with Philips
come from North American operations grown from nothing to a $150 million Media to develop video games.
M JAZZ doubled in the year. At a press conference  company with double-digit profitabili- Levy expresses confidence about
s « STEPPIN' OUT = TONY BENNETT * COLUMBIA 371 inLondon, CFO Jan Cook said U.S.salesin-  ty.” 1994. “We have an exciting release
creased 18% last year, 4% of which was due PolyGram made a big push into mov-  schedule. I also feel very good about us
to the acquisition of Motown Records. jies and home video last year, releasing  breaking new acts. There’s Zhane on
szﬁfH&?sNIfm\': ?RAARSAY 37 CEO Alain Levy attributes the profit 13 films theatrically. “Posse” was the ~ Motown. And I think the Soundgarden
gains to “a mixture of things. Our sales  biggest hit, taking in $18 million at the album is going to make a lot of noise,
were more healthy. We had quite a lot of  box office. Levy says the company  and Idon’t meanthatina literal sense.”
R&B 22| new artists, who have lower royalty rates.  would release between 10 and 15 films On the day the financial results were
* 12 PLAY = R. KELLY = Jve There was progress in manufacturing and  this year. Filmed entertainment ac-  released, PolyGram’s stock soared
distribution. And we were containing mar-  counted for 9% of revenues. $2.125 a share in New York Stock Ex-
= THE HOT 100 » % keting costs to reasonable rates.” Home video performed “better” than  change trading, closing at $40.375.
* THE SIGN « ACE OF BASE » ARISTA The gross profit margin rose to 47.3% in  expected, according to Levy. PonGram
the year from 47.1% in 1992, despite there-  shipped 200,000 copies of “Posse” and  Assistance in preparing this story was
ADULT CONTEMPORARY cession in Europe and Japan and invest- 100,000 of “Kalifornia”—both “above provided by Dominic Pride in London.
* THE POWER OF LOVE 88 ments in music and film that were “sizably
CEEINE)DIONIEIssolsic up over last year,” according to Levy.
COUNTRY PolyGram has been successful with such - ’
) 32| new or emerging acts as Salt-N-Pepa, the
SUEVNATOIGENEVE RO SRVINCEISIEG et Gin Blossoms, the Cranberries, and Ace Of Maga2|nes Are wamer s latest
N Base (for which it holds rights outside the . .
DANCE / CLUB PLAY U.S.).
* I'M IN THE MOOD * CE CE PENISTON = A& M 29 The company released a record 30 al- venture Into Dlrect Mametlng
bums that sold more than 1 million copies

DANCE /7 MAXI-SINGLES SALES 29 worldwide. The best sellers were Bryan B BY DON JEFFREY the majors’ low-priced record club offers,

# GROOVE THANG » ZHANE ® MOTOWN Adams’ “So Far So Good” (A&M), more complain that they are being slighted in
than 7 million units worldwide; Sting’s NEW YORK—Warner Music Enterprises’ their own efforts to break the labels’ new
LATIN “Ten Summoner’s Tales” (A&M), nearly 5 latest ventures ipto direct marketing, artists.

& Mi BUEN AMOR = GLORIA ESTEFAN » £rC 38| million units; and U2's “Zooropa” (Island), which bypass retail and established music In addition to Huh, which will debut in
more than 4 million. Pop music accounted video outlets, represent further steps to- September, Warner Music Enterprises dis-
for 69% of PolyGram'’s total sales. ward marketplace autonomy on the part tributed this month the first issue of an-

e — szg‘_sn KELLY = e 24 The proportion of hits to catalog in the of a major label. The company is teaming other music periodical, New Country Mag:-
) sales mix shifted in favor of current re- with the publisher of Raygun to offer a azine, for $2.98. The magazine, launched
leases. PolyGram said the mix used to be music magazine called Huh that will allow  simultaneously in the U.S., Canada, Ger-
HOT R&B AIRPLAY 25| 50-50, but now only 35%-40% of music sales readers to order recordings reviewed inits many, and England, will include a CD or
* BUMP N’ GRIND = R. KELLY = Jve come from catalog. pages over the telephone or by mail. cassette with songs by 10 new and upcom-
Joint ventures in music—including the This news comes a month after the an- ing country acts each month (Billboard,
HOT R&B SINGLES SALES 25 London, Big Life, Gee Street, Perspective, nouncement that Warner and three other Nov. 27, 1993). Both magazines incorpo-
* BUMP N GRIND © R. KELLY ® ve Biv Ten, and Go! Discs labels—were weak major record companies are planning to rate direct selling of music, which is pro-
last year. Levy says, “The U.S. was a bit start their own music video channel in the vided by all the major record companies
RAP slow in '93. But they’re having a flying U.S. to challenge MTV’s dominance. and many independent labels. )
« GIN AND JUICE » SNOOP DOGGY DOGG = DEATH ROW 27 start in '94. You have to be very patient ) The creators of Iquh say they are aim- Chris _Lmen, preSIdept of W:%mer MpSIc
with startup labels.” ing to better exploit new multimedia op- Enterprises, says he is working on jazz
While pop music sales rose 13% in the portunities and to better expose new musi- and children’s music magazines in the
ROCK /7 ALBUM ROCK TRACKS 86| year, classical music was flat. Levy says, cal acts. But retailers, still steaming over (Continued on page 93)
N DEDCESARENVIELIRTACROS MITHIE=R ez en) “The recession tends to affect classical
E K
et T THIS WEEK IN BILLBOARD
TOP 40 AIRPLAY / MAINSTREAM % VIRGIN SETS SIGHTS ON CHINA Album Reviews 52 International 41
* THE SIGN * ACE OF BASE = ARISTA As the pace quickens in the race to conquer new retail markets, ~ Artists & Music 12 Jazz/Blue Notes 36
Virgin Retail is maneuvering to open China's first foreign-oper- ~ Between The Bullets 101 Latin Notas 38
mf;,?,\ﬂ'm Yfﬂmmﬁ“ % ated music store. Steve McClure reports on the company’s Far ~ The Billboard Bulletin 102 Lifelines 84
NEXT PLATEAL/LONDON East expansion plans. Page 41  Box Office 59 Mediakine 40
HOT 100 AIRPLAY ey - MOREIViSe0 i
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HOT 100 SINGLES SALES 9 the Top Music Video chart, all signs say yes. In the past year, Clip List 40
* THE POWER OF LOVE = CELINE DION = 550 Music country artists and their longform videos have quietly taken Commentary 10 Radio 85
control of the chart. But even as titles from the genre’s heavy  continental Drift g Tetm 46
T O ALES(n 56 hitters log higher sales, the publicity machine is strangely silent.  country g0 FHossi's Rhythm Section 26
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Video Getting A Boost At Wal-Mart

Sell-Thru, Rental Suppliers Are Beneficiaries

B BY SETH GOLDSTEIN

NEW YORK—Slowly but surely,
Wal-Mart is boosting its commitment
to home video sell-through and rent-
al. It's a boost to a business that’s
been denigrated as old-fashioned by
apostles of the new media. Wal-Mart
has accepted prerecorded cassettes
at a time when the mass merchant
has ““a lot of options,” says Terry
Monroe, head of C&M Video, a part-
ner in the chain’s rental activity.

The boost’s chief beneficiary on the
sales side is GoodTimes Home Video,
which has widened its direct-sales
pipeline via a new Wal-Mart display
that features six copies each of 120
theatrical and nontheatrical titles at
$5.96 suggested list. Some 50% of all
Wal-Mart stores have the unit.

The display is the latest of several
GoodTimes-supplied racks that carry
everything from computer software
to Richard Simmons fitness tapes.
Trade sources say another display

will surface later in 1994, this time in-
cluding a second supplier.

GoodTimes could use its Wal-Mart
presence to sign studios, eager for in-
creased mass-merchant exposure, to
distribution deals. Talks about ex-
panding its sell-through catalog are
under way, says a source.

Rental titles, meanwhile, are find-
ing a place in Wal-Mart’s Super-
centers through two companies, Dal-
las-based Cevaxs and C&M Video in
Effingham, Ill. Each should finish
the year with approximately 40 Su-
percenter concessions that stock
2,000-3,000 cassettes in 800-1,500
square feet. Only hard R- and X-rated
titles are excluded from the “family
atmosphere’’ mix, according to
C&M'’s Monroe.

Monroe expects Wal-Mart to open
100 Supercenters, averaging 188,000
square feet, this year. Executives
were unavailable for comment, but
Wal-Mart previously acknowledged
that it planned to widen rental outlets

Big Bids In The Wings For
Sesame Street Video Rights

B BY EILEEN FITZPATRICK

LOS ANGELES—Sesame Street vid-
eo and audio titles could become one
of the industry’s most expensive chil-
dren’s properties, as at least six com-
panies are said to be eager bidders
for the licensing rights to Big Bird
and company.

Industry sources say that Chil-
dren’s Television Workshop, the cre-
ator of Sesame Street, is asking for
$20 million-$25 million for a five-to-
seven-year distribution deal.

The price does not include new-
technology rights, which are with
Electronic Arts Kids for the next
three years.

CTW group VP Marjorie A. Kalins
does not confirm the asking price, but
says the franchise “may be a bigger
deal than Nickelodeon,’” which
fetched a reported $20 million from
Sony Wonder in 1993.

Sony Wonder apparently is a lead-
ing contender for “Sesame Street,”
as are Buena Vista Home Video and
A*Vision. Not too far behind are
Western Publishing, which currently
distributes the audio line, and Repub-
lic Pictures Home Video, which al-
ready has an eight-year deal with
CTW for “3-2-1 Contact,” “Ghostwrit-
er,” and selected animated product.

The key to the deal, says Kalins,
will be the audio contribution. “We're
upping the stakes as far as our expec-
tations,” she says, “because we'’re
looking to combine audio and video
and want someone who is effective in
the multimedia business.”

Since 1986, “Sesame Street” videos
have been distributed by Random
House Video, which retains rights
through 1995.

Random House has about 30 titles
in the catalog and releases about one
title per quarter. According to CTW,
several titles in the line have sold in
excess of 1 million units.

Despite its brand-name recogni-
tion, sources familiar with the line
say video product based on the 26-
year-old TV show has not performed
well in the market.

“Quality-wise, there’s no question

that it’s good product, but it is old
and dated,” says one supplier.
Others blame Random House for
its lack of marketing commitment.
Some say Random House has not
concentrated on its video line and has
focused instead on its book divisions.
“Random House does not operate
as a video company,” says a source
close to the company. “They could
quadruple sales, but I don’t believe
they have ever been ready to take the
risk.”
Although Kalins says Republic has
given CTW “unflagging commit-
(Continued on page 95)

now limited to about a dozen loca-
tions. “It looks like Wal-Mart proba-
bly has embraced a video store-with-
in-a-store concept,” says Monroe.
“They consider it a contributing fac-
tor to get people inside.” A Cevaxs
source adds, “They’re happy with
us.”

The two companies don’t compete
geographically, allowing Monroe and
Cevaxs owner Jack Silverman to
compare notes. Cevaxs focuses pri-
marily on the South and Southwest,
C&M everywhere else. “Basically,
we're national,” says Monroe, point-
ing to store openings from Alaska to
Massachusetts. “We elected to take
the rest of the territories.”

Cevaxs differs from C&M in anoth-
er regard: Its Video Center conces-

(Continued on page 95)

@ BY BILL HOLLAND

WASHINGTON, D.C.—A leading
House lawmaker told tavern and
restaurant owners that background
music in their establishments can-
not be served up free of royalties if
it is used to pamper or relax cus-
tomers.

Rep. Bill Hughes, D-N.J., chair-
man of the House Intellectual Prop-
erty Subcommittee, during hear-
ings Feb. 23 and 24 concerning com-
plaints about performing rights
groups’ music-license fees, said that
Congress may want to refine the
language of the copyright law that
deals with incidental, no-charge
background musie, but balked at

Hughes: Background Music
Not Exempt From Royalties

the suggestion that small business-
es should be able to enhance their
trade by using copyrighted musie
without licenses.

In response to restaurant and
small business complaints (as ex-
pressed by the National Licensed
Beverage Assn. and the National
Restaurant Assn.), the subcommit-
tee has under consideration H.R.
3288, sponsored by Reps. Craig
Thomas (R-Wyo.) and Ed Pastor (D-
Ariz.). The bill would create an ex-
emption to the copyright law for
small businesses that use radio and
TV equipment—provided the per-
formance of the musie is “inciden-
tal” to the main purpose of the es-

(Continued on page 17)

R.E.M. Spells Inspiration. Presidential senior advisor George Stephanopoulos
congratulates the members of R.E.M., who were honored Feb. 28 with the first
Patrick Lippert Award at a Rock The Vote benefit presented by MTV in New
York. The award recognizes individuals who have inspired young people to
participate in the political process. Lippert, the former executive director of Rock
The Vote, died last July. Pictured, from left, are R.E.M. members Michael Stipe,
Peter Buck, Bill Berry, and Mike Mills, and Stephanopoulos. The event raised

$150,000 for Rock The Vote.

Matsushita Wins Race To Bow Vid CD

B BY STEVE McCLURE

TOKYO—Matsushita has beaten oth-
er backers of the new Video CD for-
mat to the punch with its Feb. 23 an-
nouncement that it will begin selling
the industry’s first Video CD system
in Japan April 1 (Billboard, March 5).

The player is part of the SC-VC 10
minicomponent system, which also
comprises an analog cassette deck,
AM/FM radio, and two speakers. The
system will be available in Japan at a
retail price of 125,000 yen ($1,190),
and will be made available in North
America and Europe sometime this
summer, according to Matsushita of-
ficials. Overseas pricing levels have
yet to be decided, but the officials
added that they are hoping for over-
seas sales of 100,000 units for 1994.

The Video CD player can play 74-
minute Video CD movies based on
the MPEG-1 standard and also will be
able to play audio CDs and CD
Graphic software.

Initial monthly production will be
3,000 units, and Matsushita projects
that 1994 sales of the SC-VC 10 will
total 200,000 units in Japan.

The Video CD format was estab-
lished last August by Matsushita,
Sony, Victor Company of Japan
(JVC), and Philips. Of the four com-
panies, Sony was the only one to have

announced anything like a specific
plan to introduce a Video CD unit,
saying that it was looking at mid-
1994,

But for once, Matsushita—some-
times referred to as “maneshita,” or
copycat—has been first out of the
gate.

At press time, executives from
Sony and Philips could not be reached

for comment.

A Matsushita spokesman says the
Video CD system isn’t designed to
compete with the existing laserdise
format, which dominates Japan’s
huge karaoke industry. “Video CD’s
picture quality is closer to that of
VHS than laserdise,’”’ says the
spokesman, adding that while Matsu-

(Continued on page 95)

Music Laho Is Latest Japanese Trade To Fold

TOKYO—Japan’s worst postwar re-
cession has claimed a new victim: the
weekly music trade publication Music
Labo. The magazine ceased publica-
tion Feb. 28 due to declining ad reve-
nues.

Music Labo’s demise follows the
1993 folding of trade publication Nik-
kei Entertainment, which also found
it hard to attract advertisers in Ja-
pan’s recessionary climate. The shut-
down of the two magazines leaves
Original Confidence (known as “Ori-
con”) as the only serious music trade
publication in Japan.

Music Labo was established in 1970
by daily broadcast industry trade pa-
per Dempa Shimbun; in 1977 it be-
came a joint venture of Dempa and
Billboard parent BPI Communica-
tions.

Since its inception, Music Labo has
had a solid reputation as a fair and
accurate guide to the Japanese music
industry and, through translated Bill-
board articles, to the international
music business.

Music Labo also featured exten-
sive Japanese charts as well as select-
ed Billboard charts. The magazine’s
weekly top 10 singles and albums
charts were a regular feature of Bill-
board’s “Hits Of The World” section.
It has not yet been decided what will
replace them in Billboard.

Music Labo will continue to exist
as a corporate entity, handling Bill-
board subscriptions and sublicensing
activities in Japan.

The magazine had six full-time em-
ployees and five part-time staffers.

STEVE McCLURE

Gourt Rules That
Fogerty May Seek
Attomey’s Fees

WASHINGTON, D.C.—A unani-
mous Supreme Court ruling giving
singer-songwriter John Fogerty the
right to ask for attorney’s fees from
a lawsuit he won as a defendant
means that New York and Los Ange-
les courts must level the playing field
for defendants in fee awards in copy-
right infringement cases.

The ruling, reversing an appeals
court decision, said that the 9th Dis-
trict U.S. Court of Appeals in Los An-
geles had used the wrong standard,
and “erroneously held” that the pre-
vailing defendant should be held to
“a more stringent standard than that
applicable to a prevailing plaintiff.”
The New York appeals court has ap-
plied the same standard overturned
by the Supreme Court in other cases.

Courts across the country now
may be presented with fewer weak or
meritless copyright infringement law
suits because of the possibility that
defendants can recoup legal fees, ac-
cording to the lawyer who argued the
case for Fogerty.

“It's my feeling, and the feeling of
those in the music industry that I've
talked to . . . that, yes, there will prob-
ably be fewer frivolous cases on the
part of plaintiffs,” says attorney
Kenneth Sidle, whose oral argument
was his first appearance before the
court (Billboard, Dec. 18, 1993).

Sidle also says that the repercus-
sions of the case might extend be-
yond music cases into other much-liti-
gated intellectual property areas,
such as computer software.

The decision will give Fogerty the
legal clout for a new hearing before
the Los Angeles appeals court to ask
for reimbursement for attorney’s
fees that he incurred while defending
himself and the rights of his song
“The Old Man Down The Road.”

Fantasy Inc., which owns the copy-
right to the song “Run Through The
Jungle,” written during Fogerty’s
Creedence Clearwater Revival days
in the "70s, had sued over the tune, al-
leging that the 1985 song was merely
a rewrite of “Jungle.”

A jury in San Francisco District
Court found that Fogerty had not in-
fringed on the “Run Through the
Jungle” copyright.

(Continued on page 95)
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funk. soul. jazz. peace. love. joy.
it’s all relative.

brother sister

the new album from

the brand new heavies

featuring the single

DREAM ON DREAMER

PRODUCED BY THE BRAND NEW HEAVIES
EXECUTIVE PRODUCER: MICHAEL ROSS

MANAGEMENT: WILDLIFE ENTERTAINMENT/UK

in stores march 22
on tour soon

AR B RV

THE ATLANTIC GROUP
Distributed by the Atlantic Group
©1994 Delicious Vinyl, Inc
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COMPOSITION AWARDS

REGINA BELLE

A Whole New World (Aladdin’s Theme)
Best Pop Performance by a Duo or
Group with Vocal

MEAT LOAF

1d Do Anything For Love (But | Won't Do Thet)

Best Rock Vocal Performance, Solo

RAY CHARLES

A Song For You
Best R&B Vocal Perfermence, Male

SADE (prs)

No Ordimsey Love
Best R&B Performance by a Dvo or

Graep with Vocal

JANET JACKSON

That’s The Way Love Goes
Best R&B Song

LUCINDA WILLIAMS

Passionate Kisses
Best Country Song

DIGABLE PLANETS
Rebirth of Slick (Cool Like Dat)

Best Rap Performance by a Duo or Group
PAUL WINTER CONSORT

Spanish Angel
Best New Age Album

PAT METHENY GROUP

The Road To Yau

Best Contemporary Jazz Performance

(Instrumental)

KENNY G

Forever In Love
Best Instrumentol Composition

-

| )
e :
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ELLIOTT CARTER

Carter: Violin Concerto
Best Contemporary Composition

\

NATALIE COLE

Take A Look
Best Jazz Vocal Performance

MILES DAVIS

Miles And Quincy Live At Montreux
Best Large Jozz Ensemble Performance

DWIGHT YOAKAM

Ain‘t That Lonely Yet
Best Country Vocal Performance, Male

BROOKS & DUNN

Hard Workin’ Man
Best Country Performance
by a Duo or Group with Vocal

ALAN MENKEN

A Whole New World (Aladdin’s Theme)
Song of the Year

Aladdin
Best Musical Album For Children

Aladdin
Best Instrumental Composition

Written For A Motion Picture
Or For Television

A Whole New World (Aladdin’s Theme)
Best Song Written Specifically For
A Motion Picture Or For Television

ASLEEP AT THE WHEEL

featuring: Johnny Gimble, Chet Atkins,
Vinte Gill, Marty Stvart, and
Reuben “Lucky Oceans” Gosfield (apra)

Red Wing
Best Country Instrumental Performance

THE NASHVILLE BLUEGRASS BAND

Waitin’ For The Hard Times To Go
Best Bluegrass Album

DC TALK

Free At Last
Best Rock Gospel Album

STEVEN CURTIS CHAPMAN

The Live Adventure
Best Pop/Contemporary Gospel Album

SELENA
Live
Best Mexican/American Album

B.B. KING

Blves Summit
Best Traditional Blves Album




“"BABYFACE  LA. REID  BEBE WINANS

The Bodyguard - The Bodyguard - The Bodyguard -
Originol Soundtrack  Original Soundtrack  Original Soundtrack
Album Album Album
Album of the Year Album of the Year ~ Album of the Year
" e
= And Special Congratulations to 1

DAVID FOSTER DOLLY PARTON
| Will Always Love You

— Tl T BT

for her song |

Recrd of i Pw | Will Aiways Love You =
The Bodyguard - Original Soundtrack Album that contributed so greatly to the success of ‘I
Album of the Year The Bodyguard - Original Soundtrack Album —

When I Fall In Love e T M e BT eSS

Best Instrumental Arrangement |
Accompanying Vocal(s)

Producer of the Year JOE HENDERSON

Miles Lhead —

Best Jazz Instrumental Solo

So Near, So Far (Musings. For Miles) ! g .
Best Jazz Instrumental Performance, '

bmeorr Gnnp .

CSTING (prs)
If | Ever Lose My Faith in You

Best Pop Vocal
Performance, Male

TONI BRAXTON
Best New Artist

Another Sad Love Song
Best R&B Vocal
Performance, Female

Ten Summoner’s Tales

' ’GI.‘O"RI/A ESTEFAN Best Music Video - Long Form

Mi Tierra
Best Tropical Latin Album

MusiCares Person of

the Yeor
BUDDY GUY WALTER OSTANEK AND DAVE GRUSIN
Feels Like Rain HIS BAND (socam Moeod Indigo

Best Contemparary Blues Album

THE CHIEHAINS (rns)

The Celt
Best Trudmonol Folk Album

NANCI GRIFFITH

Other Voices/Other Rooms
Best Cantemparary Folk Album

INNER CIRCLE
Bad Boys
Best Reggae Album

RY COODER

A Meetin Bﬁ The River
Best World Music Album

Accordionally Yours
Best Polka Album

GEORGE MARTIN (rsi

The Who's Tommy - Original Cast
Recording
Best Musuul Show Album

PETE TOWNSHEND (rss)
The Who's Tommy - Original Cas?
Recording

Best Musical Show Album

PETER GABRIEL (s
Steam

Best Music Videa - Short Form

Best Arrongement On An
Instrumental

JEREMY LUBBOCK

When | Fall In Love
Best Instrumental Arrungemem
Accomponying Vocal(s)

BILL EVANS

Lifetime Achievement
Award

ARETHA FRANKLIN

Lifetime Achievement
Award

CURTIS MAYFIELD
Grammy Legend Award

Y
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For Want Of A Band, An Artist Lost?

B BY DAVID FLITNER

In a band, to bend Orwell a bit, it some-
times seems that all members are equal,
but some members are more equal than
others. Contributions vary; there are
those who are prominent and those who
support. Perhaps it is this apparent dis-
parity in roles that tempts prominent per-
formers, often on the advice of their han-
dlers or record label executives, to jettison
their bands in pursuit of greater glory or
art via the solo career.

Pop music history is littered with the
discarded bodies (so to speak) of partners
and co-writers who, at some point, came to
be considered superfluous. In the '60s, Big
Brother and the Holding Company were
routinely ridiculed for what was felt to be
the near-amateur nature of their musical-
ity. Janis Joplin could (of course) do bet-
ter. But who will deny the gritty honesty
of the band’s work together, which is still
regarded, as a whole, as memorable? Did
Jimi Hendrix ever exceed the raw excite-
ment of “Fire” or the truly haunting lyrvi-
cism of “The Wind Cries Mary™? Those
songs carry his name, but they are also the
product of the sound, character, and expe-
rience of Noel Redding and Mitch Mit-
chell. With no disrespect for his obvious
prowess, it may be observed that mention-
ing Michael McDonald most likely brings
to mind his work with the Doobie Broth-
ers. Chrissie Hynde reportedly dismissed
Martin Chambers, the only other original

member of the Pretenders, for insufficient
“feel,” a eritique likely to surprise a stu-
dent of the Pretenders’ musie.

It goes without saying that there are
occasions when ensemble members sim-
ply feel the need—for better or worse—
to move in disparate directions: Paul Si-
mon, Sting, Bruce Springsteen, Bruce
Hornsby. But it must also be said that
sometimes creative egos just don't know

‘Sometimes
creative egos
don’t know
how good
they’ve got it’

David Flitner
composes and records
with THINLINE in the
Boston area.

how good they've got it, artistically speak-
ing.

One of the joys of collective activity in
music is the joining of capabilities and
personalities, which produces an intangi-
ble yet vital quality and yields something
special. Consider Mary-Chapin Carpen-
ter as an example of one whose work is
fashioned by specific and unique individu-
als. Listen to the quiet beauty of her col-
laboration with creative partner John
Jennings, a guitarist and co-producer
whose skills and tastefulness are, one

CANAODIAN CONNECTION

Thank you for your well-phrased com-
ments regarding Sarah MeLachlan (“Mu-
sic To My Ears,” Billboard, Jan. 8). While
Sarah’s parents are American, we take
pride in her Canadian (and especially
Bedfordian) connection.

From Neil Young to Bryan Adams,
from McLachlan to fellow Nova Scotians
Anne Murray and the Rankin Family, we
Canadians have a lot to be proud of. Yet
it is often a source of frustration that
some facets of this great industry seem to
forget Canada’s considerable contribution
to and influence upon it simply because
we exist above the 49th parallel. Thank
you for always being a publication that
keeps a balanced perspective of the inter-
national music and radio scene.

Lisa Akizuki

Program director
96.5 SUN-FM
Bedford, Nova Scotia

WORTHY CAUSES?

Forgive me if I don’t genuflect every time
I hear about another charity event. These
concerts, recordings, or TV shows are os-
tensibly produced to help the homeless,
hunger, the environment, AIDS, or any
number of worthy causes. If the average
person only knew how much of his or her
charity dollar goes for lavish buffets, lim-
ousines, valets, chic hairstylists, first-
class airfares, suites, and the general
pampering of these stars, they’'d be sick.

senses, inexorably part of what makes
Carpenter's musie so appealing.

But as a talented artist like Carpenter
continues to rise in stature, there is al-
ways the danger of a conceptual short cir-
cuit, which assumes that what is good
about an artist’s work is the individual
alone, and not the sum total of talent with
which that artist is surrounded.

While a decision to part company with
longtime band mates or collaborators is
ultimately up to an artist, he or she often
receives counsel on such a move from
managers, record company executives,
and other advisers. The logic (or, to be
more precise, the profit motive) behind
such a decision probably reflects the per-
ceived need for easier compartmentaliza-
tion of product, the hope of more tightly
focused imagery and excitement, and just
plain short attention spans.

Why are people so quick to think that
artists would be enhanced by removal
from the very context of creative chemis-
try that spurred them to unique expres-
sion in the first place? They may sell more
records (for a while). More people may
know their names (for now). But are they
making better musie?

The next time an artist’s success tempts
someone to suggest tearing up that which
is working just fine, it might be nice for
the artist to listen patiently and then ob-
serve, with Orwell, “Very ingenious . ..
but how much better not to have said it.”

But that’s precisely the problem; none of
us really knows. We don’t know who han-
dles these contributions, how much excess
waters the gift down, where exactly the
money goes, and when. Supposedly, some
money finally gets to its designated char-
ity, and is then further watered down un-
til the individual donation is a fraction of
what was intended. A charity is, after all,
a publie trust, but the public never re-
ceives an accounting. What we do receive
is another unctuous speech by a celebrity,
We are the world, all right.
Harry Farag
President/Owner
Street Gold Records
Merrillville, Ind.

INOUSTRY CATCHES UP WITH SKA

The front-page article on ska music
(Billboard Report, Jan. 15) shocked, en-
thralled, and scared me. As a self-pro-
fessed “rudeboy-skinhead” since 1987,
I've been following the growth of the mu-
sic from the ground up, and am delighted
to see the industry finally catching up to
the real sound of young America.
Through personal contacts, writing about
ska in a local underground ’zine, and by
writing a sociology master’s thesis on the
phenomenon of the subeulture that has
grown around ska music, I can heartily
confirm the network that has supported
the music these past years.

What impact greater industry involve-
ment will have on this musical form scares

me, however. Perhaps the Bosstones only
went to No. 187 because they have been
disowned by the ska network for their
metal “grunge” sound. Ska is not just slap-
ping together buzzwords like “grunge” and
“dancehall.” Ska will explode if the industry
realizes that ska is a genre based in R&B,
Jazz, rock, swing, and mento (early Jamai-
can music). Individuals involved heavily in
this music have been grooming it to be
something to be around for a long time, like
rap and hip-hop. Hopefully, ska will flour-
ish in the mainstream with the help of the
industry, just as it has been doing in the un-
derground for almost 10 years.
Noah Wildman
Graduate Student of Sociology
State University Of New York
Albany

CREOIT FOR MANAGERS

Although Bob Darden’s column accurately
pinpoints the release of Amy Grant’s “Age
To Age” as the turning point in Christian
music (Billboard, Feb. 19), the column
failed to credit Grant’s managers, Mike
Blanton and Dan Harrell, for assisting in
“forcibly dragging gospel music into a
brave new world.” Clearly, Blanton and
Harrell must be credited for having the vi-
sion and wisdom to nurture and guide the

tremendous talent that is Amy Grant.
F. Casey Del Casino
Attorney
King & Ballow
Nashville, Tenn

Articles and letters appearing on this page serve as a forum for the expression 6f views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Arlisls&Music

POP*ROCK*R&B*RAP+*DANCE-

E BY ERIC BOEHLERT

NEW YORK—A folk star was born
last year in the person of Iris De-
Ment. The 33-year-old singer/song-
writer with an
angel’s voice
wowed fans and
critics with time-
less tales of fam-
ily and love from
her debut re-
cord, “Infamous
Angel.” Now, on
the eve of her
second release,
“My Life” (due April 12), Reprise/
Warner Bros. is trying to make sure
DeMent expands her base beyond
loyal folk-circuit fans.

The label is using the likes of Jim-
mie Dale Gilmore and Lucinda Wil-
liams (not to mention gold-selling
Lyle Lovett) as models for De-
Ment’s potential growth curve.
Each of those artists has been able

DeMENT

Famous Fans Fuel Talk
0f Wamer’s Iris DeMent

to build a career on critically ac-
claimed, slightly left-of-center
country/folk musings. The label
hopes DeMent can strike the
same chord with mature record
buyers who still relish the thrill
of discovering new record store
favorites.

“She’s the real thing,” says
Warner Bros. president Lenny War-
onker. When the label's A&R chief
in London, Andrew Wickham,
played a copy of DeMent’s 1992 in-
dependent Rounder Records re-
lease for Waronker, “It took 16
chords” for the president to decide
to try to sign her, Wickham recalls.

After seeing her perform weeks
later at McCabe’s Guitar Shop in
Santa Monica, Calif., the deal was
done and, in an unusual move,
Warner Bros. decided to rerelease
“Infamous Angel” as it was, with-
out any remixing or rerecording.
For Waronker, the thought of sign-

(Continued on page 101)

COUNTRY - *LATI

Fat Boys G’right
Suit Gould Set
Legal Precedent

B BY MARILYN A, GILLEN

NEW YORK—A years-old suit be-
tween the Fat Boys and the Miller
Brewing Co. could make new mu-
sic copyright law by granting pro-
tection to sounds such as “brrr”
and “hugga hugga.”

A federal judge ruled Feb. 24
that such sounds are potentially
copyrightable.

The now-defunet rap trio the Fat
Boys filed suit against the beer
company and other parties in 1988
after an advertisement for Miller
Lite aired featuring comedian Joe
Piscopo (also named in the suit)
and a trio of heavyset rappers re-

(Continued on page 91)
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Windham Hill Lets Good Times Roll

‘Session’ Set Lauds New Orleans’ J&M Band

HBY CHRIS MORRIS

LOS ANGELES—Mardi Gras has
just passed in New Orleans, but
Windham Hill’s High Street Records
will attempt to keep the city’s festive
spirit alive through spring with its
April 12 release of Crescent City
Gold’s all-star “The Ultimate Ses-
sion.”

The album, produced collectively
by the group and associate-produced
by project coordinator Kathy Sebas-
tian, reconvenes surviving members
of one of the most storied session
groups in rock’n’roll and R&B his-
tory: the house band of Cosimo Ma-
tassa’s J&M Studios, where legend-
ary sessions by such New Orleans ti-
tans as Little Richard, Fats Domino,
Lloyd Price, Professor Longhair,
Smiley Lewis, and Shirley & Lee
were recorded in the '50s.

The unit includes drummer Earl
Palmer, tenor and baritone player Al-
vin “Red” Tyler, tenorist Lee Allen,
and pianist Edward Frank, who col-
lectively worked on some of the earli-

Phair Share. Executives of Matador Records and Atlantic Records announce
that the labels have jointly signed Liz Phair to a long-term worldwide recording
contract. Phair’s debut album, “Exile In Guyville,” was released last year on
Matador. Shown, from left, are Matador co-owners/co-managers Gerard Cosloy
and Chris Lombardi; Phair; and Atlantic president Danny Goldberg.

In Song, Shore Was Sophisticated Lady

M BY IRV LICHTMAN

NEW YORK—The sophisticated,
jazzy vocal skills of Dinah Shore
were equal to the challenges of the
best Broadway and Hollywood
songs. But the extent of Shore’s tal-
ent was somewhat obscured by her
early novelty hits and the many years
of presenting a perky apple-pie image
on her '50s TV variety show.

Shore, who died of cancer Feb. 24
at her home in Beverly Hills at age
76, often did let her TV viewers in on
the depth of her singing personality.
And her recording career, mainly
though the 1940s and ’50s, clearly
demonstrated her powers to enrich

the meaning of a lyric, swing a tune,
or bear the burden of the blues.
Although her death is likely to be
memorialized in a
few new collec- r
tions, the cup-
board is practical-
ly bare in the CD
era. Her Columbia
years are repre-
sented on a Co-
lumbia/Legacy re- ¥
lease as part of
the label’s ““16
Most Requested Songs,” and RCA
has a title, released two years ago,
called “Love & Kisses, Dinah,” which
contains 16 tracks recorded from

SHORE

1951 to 1958.

The Legacy selections, drawn from
extensive archival masters, include
novelty hits such as “Buttons And
Bows” and “Baby, It's Cold Outside”
(a duet with Buddy Clark), as well as
strong ballads such as “Mad About
The Boy,” “Georgia On My Mind,”
“Willow Weep For Me,” and “They
Didn’t Believe Me.” An additional ret-
rospective is planned by Legacy for
release later this year.

In all, Columbia released 14 albums
by Shore in the LP era. Shore later
recorded for RCA Victor and Capitol,
including an album with Andre Pre-
vin. More recently, Shore’s work was

(Continued on page 91)

Allen Toussaint lays down a vocal for
“The Ultimate Session.”

est sessions at J&M.

Rounding out the group are two
later session recruits, pianist/arrang-
er/producer Allen Toussaint and, on
guitar, Mac “Dr. John” Rebennack.
(The guitar was Rebennack’s princi-
pal instrument; he moved to piano af-
ter his fretting hand was maimed in a
1961 shooting incident in Florida.}

Augmented by nine instrumental-
ists and background vocalists, Cres-
cent City Gold runs down a program
of classic New Orleans hits—Earl
King’s “Trick Bag,” Huey “Piano”
Smith’s “Don’t You Just Know It,”
Little Richard’s “Lucille,” and the ad-
dict’s anthem “Junko Partner”—and
a slate of new funk-jazz numbers
penned by Toussaint, Tyler, Reben-
nack, and Frank.

Crescent City Gold is the brainchild
of Sebastian, who formerly ran Good

Rockin’ New Orleans, a retail outlet
devoted to selling T-shirts, posters,
books, and authentic memorabilia re-
lated to the city’s music. She fre-
quently found herself answering ob-
scure questions about various area
session players. “I started realizing
that session players had a reputation,
as well as the people singing the
songs or fronting the things,” she
says. ‘“We started talking about, like,
who are those session players—you
know, the ones you hear about all the
time over and over, who created the
New Orleans sound—and what it
would be like to get all those people
together.”

Sebastian was familiar with sever-
al famous local talents, and first
floated her idea to Toussaint.

“It was a grand idea—I was wish-
ing I'd thought of it first,” Toussaint
says. “I readily said yes, and she got
around to everyone else, and every-
one else said yes. She got it started
and moving from the start to the fin-
ish.”

Initial studio dates for “The Ulti-
mate Session” took place in Novem-
ber-December 1992 at Toussaint’s
Sea-Saint Studios, without any label
funding.

Says Sebastian, “Because we felt
time was of an essence, like we had to
hurry up and do it before something
happened and we couldn’t, we didn’t
have time to wait for a record deal . ..
So, rather than wait a long time 'til
we could figure that part out, we just
decided to do it ourselves.”

(Continued on page 27)

M BY CARRIE BORZILLO

LOS ANGELES—‘“Everyone
would love to think suceess hap-
pens because of a marketing ge-
nius, but it’s more a combination of
sticking with an artist and letting
the music speak for itself,” says
Bob Heatherly, director of market-
ing and sales for Atlantic Nashville,
of the success of Neal McCoy’s
third album, “No Doubt About It.”

Heatherly says McCoy’s latest
effort benefited from a great first
single and McCoy’s wildly enter-
taining live performances, instead
of an intricate marketing plan.

“We just did the normal things,”
says Heatherly. “We got him on
TNN'’s ‘Music City Tonight’ to set
up the single. He’s been touring
constantly, doing club dates and
shows with country stars such as
Tanya Tucker. TNN and CMT and
radio gave him great exposure.”

“No Doubt About It,” which was
released Feb. 8, is No. 21 with a bul-
let this week on the Top Country Al
bums chart and No. 107 with a bul-

Atlantic Steps Back To Let
Real McCoy Shine Through

let on The Billboard 200. The album
hit No. 25 on the Top Country Al-
bums chart in the March 5 issue,
making McCoy a Heatseekers Im-
pact artist.

The album’s title track, which
was serviced to country radio Nov.

v B

/ HEAT
| SEEKERS
IMPACT

McCOY

22, is No. 3 with a bullet on the Hot
Country Singles & Tracks chart
this week.

The album and single are Mec-
Coy’s most successful releases to
date. McCoy’s 1990 debut, “At This
Moment,” didn’t ecrack The Bill-
board 200 or the Top Country Al-
bums chart. “Where Forever Be-
gins” peaked at No. 58 on the Top

(Continued on page 95)
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.,-LIVIN;S PROOF |
| REALITY |~
“l was in Nashville washing clothes to pack for my
Christmas trip back home to Star, Mississippi.
Jack Purcell at Warner Bros./Nashville called and

| asked me 1o name the one thing 1'd like to have in my
Christmas stocking. 1 said ‘I don’t know,” and he said,
‘How about “Wild One” as a number one record on |
BILLBOARD’s HOT COUNTRY SINGLES AND i
TRACKS chart?’ 1 screamed 50 loud and kept saying,
‘Are you sure? Is this a joke? No way!’ I honestly did ‘
not believe it. 1 kept saying, ‘Lovd, if this is really true,
thank you! Thank you! Thank you!"”

g/ It's not a hit until it's a hit in

Billesare
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RCGA Hopes A&R Moves Will Make It H_ock’s Top Dog

B BY PAUL VERNA

NEW YORK—It is ironic that RCA
Records, home to the King of
rock’n’roll for two decades, has never
been hailed as a rock imprint. But if
the label’s newly revitalized A&R
staff has its way, that will change.

RCA is trying to establish itself as
a premier rock and alternative rock
label, leading the charge with veter-
ans like ZZ Top and the Smithereens
and newcomers like Boston’s Gigolo
Aunts and the Dave Matthews Band
from Charlottesville, Va. Its goal is to
achieve the same level of success in
rock as it has enjoyed in country, rap,
and R&B.

To that end, RCA has revamped its
A&R staff by appointing industry
veteran Peter Lubin as VP of A&R.

Wu-Tang Clan
Readies ‘Glean’
Version 0f Album

NEW YORK—A “clean” version
of Loud/RCA rap act Wu-Tang
Clan’s debut, “Enter The Wu-
Tang: 36 Chambers,” has been
prepared for release March 15 in
an effort to reach a broader audi-
ence.

The alternate version of the al-
bum eliminates potentially offen-
sive language that might inhibit
radio and video play. According to
the label, advance orders for the
“clean” dise hover around 25,000
units. The original version has
sold approximately 230,000 units
since its Nov. 9 release, according
to SoundSecan.

“We felt there was a much
broader audience for the message
that Wu-Tang Clan are offering,”
says Skip Miller, senior VP of
black music at RCA. “In its origi-
nal form, there was a chance that
a lot of people might not get to
hear this record. Our goal was to

(Continued on page 101)

Lubin’s vast experience in alternative
rock and blues includes work with
the Pixies, the Breeders, Frank
Black, John Campbell, and Scatter-
brain at Elektra, and Robert Cray,
Michelle Shocked, the Everly Broth-
ers, and the Moody Blues at Mercury
(Billboard, Feb. 19).

His first signing is B.B. & the
Sereaming Buddha Heads, a band
fronted by L.A. blues rocker Allan
Mirikatani. Produced by Dennis
Walker, who worked with Cray and
Campbell, the group’s record was re-
leased in Japan through BMG's joint
venture with Edoya and will be li-
censed to RCA in the U.S.

RCA also has moved two staffers
—Lou Simon and Bruce Flohr—from
other departments into A&R slots.

Simon, who worked for RCA in

GIGOLO AUNTS

special projects, is now senior direc-
tor of A&R. responsible for U.S. re-
leases of acts on RCA's overseas af-
filiates. His first credit is German al-
ternative act Fury In The
Slaughterhouse, whose single, “Ev-
ery Generation Got Its Own Dis-
ease,” jumps to No. 16 on the Modern
Rock Tracks chart. Fury’s interna-
tionally acclaimed debut album

“Mono” hit the streets here Feb. 15.

Flohr comes to his post as West
Coast senior director of A&R/artist
development from the alternative
promotion department. His first sign-
ing, with associate director of A&R
Peter Robinson, was the Dave Mat-
thews Band.

These appointments round out a
staff led by 20-year A&R veteran
Dave Novik, who has been at RCA
for 18 months as senior VP of A&R
after serving in various capacities at
Sony labels.

In L.A., the department is headed
by senior VP of West Coast A&R/
staff producer Ron Fair. Other staff-
ers include VP of A&R Bennett
Kaufman, who signed the Smither-
eens; manager of A&R Melissa Ko-

(Continued on page 101)

RIAA: ‘Bodyguard’ Top-Selling Album Of '90s

# BY CHRIS MORRIS

LOS ANGELES—The soundtrack al-
bum for the Whitney Houston vehicle
“The Bodyguard” was certified as
the best-selling album of the '90s in
February by the Recording Industry
Assn. of America.

“The Bodyguard,” released by
Arista, surpassed Garth Brooks’ 1990
release “No Fences,” certified for
sales of 10 million. It is now tied with
“Dirty Dancing” (1987) and “Satur-
day Night Fever” (1977) as the best-
selling soundtrack albums in history.
Its sales now equal half of the 22 mil-

“Play” Time. Jive Records executives present R&B artist R. Kelly with a
platinum award for his album *12 Play” and a gold award for his single “Sex
Me" during a party at Chicago’s Hotel Nikko. Shown, from left, are VP of R&B
promotion Varnell Johnson, Chicago promotion representative Cheryl Winston,
senior VP/GM Barry Weiss, Chicago A&R manager Wayne Williams, Kelly,
manager Barry Hankerson, senior VP of artist development Ann Carli, and
national director of R&B promotion Larry Khan.

RECORD COMPANIES. Elektra Entertain-
ment in New York appoints Gary
Casson executive VP of administra-
tion and Melinda Kelly director of
music video production. They were, re-
spectively, senior VP of business af-
fairs for Elektra and director’s repre-
sentative at Propaganda Films.

Jay Durgan is promoted to senior
VP of international for A&M Records
in Los Angeles. He was VP of interna-
tional.

Sony Music in Los Angeles pro-
motes Craig Sussman to senior VP of
business affairs: business develop-
ment, West Coast, and Jon Polk VP
of business affairs, West Coast. They
were, respectively, senior VP of busi-
ness affairs, West Coast, and director
of business affairs in New York. Addi-
tionally, Richard Ellis is appointed di-
rector of new business development
for Sony Music Special Products in
New York. He was director of enter-
tainment marketing at Warner Music

CASSON DURGAN

Merchandising.

Scott Borchetta is promoted to VP
of national promotion at MCA/Nash-
ville. He was VP of field promotion.

Talin Kouyoumdjian is promoted
to VP of manufacturing and opera-
tions for Priority Records in Los An-
geles. She was director of manufac-
turing and operations.

Polsia Ryder is promoted to direc-
tor of international marketing for li-
censed repertoire at BMG Internation-
al in New York. She was manager of
international marketing, MCA/Gef-
fen/GRP labels, BMG International.

EXECUTIVE TURNTABLE

SUSSMAN

POLK

Diane Valensky is promoted to di-
rector of regional video promotion for
Geffen and DGC Records in Los An-
geles. She was video promotion man-
ager,

Glenn Davis is appointed executive
VP of Roadrunner Records in Amster-
dam. He was a partner at law firm
Manatt, Phelps & Phillips.

DISTRIBUTION. Sony Music Distribution
appoints Olga Economou Western
regional director of video sales in Min-
neapolis. She was Midwest regional
sales manager for Strand Home Vid-

lion units logged by the '80s leader
and all-time champ, Michael Jack-
son’s “Thriller.”

Meat Loaf’s “Bat Qut Of Hell II:
Back Into Hell,” the 1993 MCA sequel
to the corpulent singer’s 1977 mega-
hit, continued to roll in February, hit-
ting the quadruple-platinum mark.

First-time platinum album artists
include R&B debutantes Xscape,
manic hard-rock unit White Zombie,
and R&B vocalist Tevin Campbell.

Attaining gold album sales for the
first time were Latin group Marco
Antonio Solis Y Los Bukis (whose
previous release was certified gold
under the name Los Bukis) and mod-
ern rock act Belly.

Country vocalist Ricky Van Shel-
ton simultaneously garnered two
gold awards, his sixth and seventh,
for his 1993 album “A Bridge I Didn’t
Burn” and 1992’s “Don’t Overlook
Salvation.”

Eazy-E’s short-form album, “It’s
On (Dr. Dre 187um) Killer,” was cer-
tified multiplatinum; in the short-
form category, sales of 500,000 units
signify platinum sales.

Tag Team’s unstoppable single
“Whoomp! (There It Is)” was certi-

(Continued on page 35)

MCA Suit Against
Glenn Frey Gould
Clip Eagles’ Wings

LOS ANGELES—Pending lawsuits
against Don Henley and Glenn Frey
may not scuttle a planned Eagles re-
union tour (Billboard, Feb. 26), but if
new plaintiff MCA Records has its
way in court, its action could have
some impact on a new live or studio
Eagles disc.

On Feb. 25, MCA, which released
“The Allnighter”’ (1984) and “Soul
Searchin’ ” (1988), Frey’s last two
solo studio albums, sued the singer in
L.A. Superior Court, alleging that
Frey breached a contract with the la-
bel when he notified it that he would
cease recording for the company. The
label is seeking a minimum of $5 mil-
lion in damages.

MCA'’s suit, which claims that Frey
owes the company six albums on his
contract, additionally alleges that any
cut by the musician as a member of
the reconstituted Eagles “constitute
undelivered LPs . .. and MCA is enti-
tled to damages measured by the
sales and profits of such LPs.”

Without having seen MCA'’s filing,
Frey’s attorney Peter Lopez ac-
knowledges a statement in the MCA
suit, which says that on Feb. 11, Frey
notified MCA that he was terminat-
ing the contract under section 2855 of
the California Labor Code, which lim-
its the duration of personal service
contracts in the state to seven years.

The suit maintains that Frey’s con-
tract dates from June 1988, when an
existing agreement was ‘“‘modified
and amended.” Lopez says, “Our po-
sition is that the last agreement that
Glenn Frey had with MCA was dated
1986 . .. Glenn Frey is clearly beyond
seven years in terms of his last
agreement with MCA.”

MCA'’s suit virtually duplicates one
filed by Geffen Records against Hen-
ley last year (Billboard, Feb. 13,
1993).

In its action, filed Jan. 28, 1993, in
L.A. Superior Court, Geffen alleged
that Henley breached a three-album
1988 contract with the label. The com-

(Continued on page 90)

BORCHETTA KOUYOUMDJIAN

€0. Glenn Zimmerman is appointed
Eastern regional director of video
sales in Albany, N.Y.; he will move to
Atlanta shortly. He was national ac-
counts director at Worldvision Home
Video.

PUBLISHING. BMI in New York ap-
points Thomas Curry VP, controller,
and treasurer, and Richard Conlon
assistant VP of sales and marketing/
telecommunications. They were, re-
spectively, controller/treasurer at
BM]I, and a television marketing con-
sultant.

MARCIANO

RYDER

Derrick Thompson is named cre-
ative manager of urban music for
BMG Songs, the U.S. division of BMG
Music Publishing, in New York. He
was sales manager, black musie, for
the EMI Records Group.

RELATED FIELDS. Jay Marciano is
named president of MCA Concerts
Inc. in Los Angeles. He was senior VP
at MCA Concerts Canada.

Jay Mulvaney is named VP of pro-
gram development for VH-1 in New
York. He was VP of program develop-
ment for Nickelodeon/Nick At Nite.
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By The Sea. Mike Bone, center, of American Recordings, hands over a check
to Norway's Sea Shepherd Conservation Society. The label calculated the total
profits it has eamed in Norway since the country resumed whaling and turned
the money over to the anti-whaling organization. Flanking Bone are Sea

Shepherd's Paul Watson and Lisa Distefano.

B BY LARRY FLICK

NEW YORK—Indigo Girls Emily
Saliers and Amy Ray have stopped
pining away for that massive pop
hit.

Even as Epic racks up top 40
playlist additions for the “Philadel-
phia” soundtrack single “I Don't
Want To Talk About It” and pre-
pares a multiformat blitz behind
the forthcoming “Swamp Ophelia”
album, the duo is somewhat dubi-
ous about its chances of rising to
the top of the charts.

“I guess my attitude comes from
the fact that I don’t listen to our
songs and find them necessarily
commercial,” Saliers says. “We're

GOIN' MOBILE: After debuting with two sold-
out shows at New York’s Carnegie Hall Feb. 23 and
24, “Daltrey Sings Townshend,” an evening of
Roger Daltrey performing songs written by his
Who-mate Pete Townshend, will hit the road this
summer for performances with local symphonies.
The tour, booked by Agency for the Performing
Arts, will run from Memorial Day through Labor
Day.

The touring show will differ from the Carnegie
Hall shows, in which Daltrey

Roger Daltrey Boarding Magic Bus With
Symphony-Backed Townshend Tribute

One of the odder song selections was Lou Reed’s
delivery of “Now & Then,” from Townshend’s “Psy-
choderelict.” Accompanied by Sanborn and Sinead
0O’Connor, Reed’s ragtag version came across like
amateur night at the local VFW Hall, only slightly
less rehearsed.

Things definitely picked up at the start of the sec-
ond half when Eddie Vedder strolled out unan-
nounced, electric guitar in hand, and rolled through
low-key yet potent versions of “Let My Love Open

The Door,” “Squeeze Box,” and

was backed by the 65-piece Juil-
liard Orchestra, in that it will
feature the singer without the
array of special guests that
played with him in New York.
And how about that show in
New York? Well, it was hardly
the Who reunion that some had

“My Generation.” The latter,
written more than 25 years ago,
speaks just as clearly for the
Slacker Generation as it did for
children of the '60s.

And perhaps that was the
message of the night. Whether

™[  the songs were rendered well or

haped for. The audience had to
wait more than 2Y/: hours before
an appearance by any other
member of the group, and the
only time that John Entwistle, Daltrey, and
Tewnshend played together was on an all-star fi-
nale of “Join Together.”

Daltrey, who perhaps needs to spend as much

time working on his voice as he does on his pecs,
+ sounded ragged from the start. On opening num-

bers “You Better You Bet” and ““I Can See For
Miles,” he often was completely overwhelmed by
the orchestra. Monitor problems accounted for
same of the woes, but Daltrey’s supple, strong vo-

ning. He then started trotting out special guests.
First up were the Spin Doctors, who did a credible
cover of “Can’t Explain.” Daltrey then brought out
sax man David Sanborn, who ripped through a
stellar version of “5:15" —accompanied by the Juil-
liard horn section and conductor Michael Kamen
on clarinet—that brought the enthusiastic crowd to
its feet. Another highlight came when leather-clad
Alice Cooper delivered a campy version of “I'm A
Boy.” Not faring as well was 4 Non Blondes lead
singer Linda Perry (whom Daltrey, in a fit of hy-
perbolic madness, compared to Janis Joplin).
Perry, whose facial muggings and stage move-
ments recall the Marx Brothers more than anyone
else, is a belter, as she proved on “Dr. Jimmy,” but
she later seemed unable to provide any of the subtle
nuances on “Acid Queen” that make the song so
memorable. Her best moments came when trading
sereams with Daltrey on “I'm Free.”

by Melinda Newman

cals were not in evidence until much later in the eve-,

not, whether Daltrey is exploit-
ing Townshend’s name or hon-
oring it, the music held up.
Townshend’s tunes sound nei-
ther dated nor outmatched by what has come after
them. The ringing guitar strumming that marks the
intro of “Pinball Wizard” can still provoke chills, as
does the belligerent poignancy of “Won’t Get
Fooled Again.” And when Daltrey launched into a
spirited *“Baba O'Riley,” aided by the Chieftains
and O'Connor, the evening seemed almost worth it.

CH()ICE PICKS: Rock For Choice, a pro-choice
music organization that is part of the Feminist Ma-
jority Foundation, will kick off a series of fundrais-
ing concerts Wednesday (9) at the Pensacola (Fla.)
Civic Center, with Pearl Jam, L7, and Follow For
Now. Other concerts, featuring a wide array of rock
and alternative acts, are slated for New York, Balti-
more, Alberta, Canada, Seattle, and Los Angeles.

THIS AND THAT: Richard Thompson kicks off
a U.S. tour in support of his new Capitol album,
“Mirror Blue,” March 11 in Portland, Ore. ... New
York-based Back Row Productions is looking for
rock’n’roll singers to appear in its off-Broadway
production of a new rock musical called “Fallen An-
gels” ... Southeastern concert promotion agency
Concert/Southern Promotions has been tapped as a
consultant for the 1996 Olympic Games in Atlanta.
It will provide input on ticketing and venues.

INDIGO GIRLS: Emily Saliers and Amy

Ray.

not involved with radio trends;
they seem miles away from our
songs.”

Adds Ray, “I arh personally
more interested in getting college
play, where there's a little more
emphasis on creativity. To me, sin-
gles are more a reflection of how
the label views us, and presents us
to the public. In the end, I'm not
concerned with having hits as
much as I am concerned with the
image the label projects of us.”

Fortunately, the act’s perspec-
tive is not swaying Epic’s interest
in trying to go the full pop distance
with “Swamp Ophelia,” which is
due at retail on April 19.

“I truly believe that Indigo Girls
can have a big hit,” says Dan Beck,
VP of product development at
Epic. “Their support comes from a

Indigo Girls Ponder Popularity

Epic Readies Push For ‘Swamp Ophelia’
L Ty

number of different areas at radio,
ranging from pop and AC to album
rock and alternative. With each
record, there is a growing aware-
ness of their staying power—both
in terms of sales and creativity. I
think the industry is just now
starting to catch on to them in a
way that consumers did a long
time ago.”

The album will be launched at
radio in early April, though the la-
bel has yet to settle on a single.
Among the several contenders is
the strumming, Saliers-penned
“Least Complicated” and Ray’s
edgy “Touch Me Fall,” which
builds to a driving guitar climax
that would sit comfortably next to
hits by Pearl Jam and Stone Tem-
ple Pilots.

“There is such a diversity in
their songwriting that we're look-
ing at an album that, once again,
fits a variety of formats,” Beck
says. “We're actually considering
the idea of a multiple-song attack.”

While the odds of a major radio
breakthrough remain in question,
the act’s past sales history, which
teeters between the gold and plati-
num plateaus, holds promise for a
healthy out-of-the-box response to
“Swamp Ophelia.”

“Indigo Girls is the kind of act
that appeals to both older, profes-

(Continued on next page)

No Bundying About As Sagal
Releases Debut Set For Virgin

H BY MELINDA NEWMAN

NEW YORK—Long before Katey Sa-
gal became known as the gum-chomp-
ing, spandex-stretching Peg Bundy of
“Married ... With Children” fame, she
was making a living as a singer, per-
forming with artists such as Bette
Midler, Bob Dylan, and Etta James.

Now, with the April 19 release of her
first solo album, “Well . . .,” she returns
to her first love. “This is something
I've always wanted to do,” she says,
“I've been singing since I was 15.”

Bundy jumpers may be surprised by
what they hear: Sagal's throaty, soulful
vocals wrapped around stylish melo-
dies that should fit right in on adult
contemporary radio.

“AC is the big target,” says Aaron
Jacoves, Virgin Records VP of A&R.
“Unfortunately, AC has this stigma of
being unhip, but as with any genre,
there are some really cool artists
within the format. This is more of an
adult record. It's not a Peg Bundy,
raunchy rock’n’roll record; if we were
going to do that, she'd be covering
‘Girls Just Want To Have Fun.’”

Instead of covering any tunes, Sagal
concentrated on writing her own mate-
rial—she wrote or co-wrote all but
three songs on the album. “That was
one of the questions we had to answer,”
she says. “Do [ write all the songs my-
self, or do we go get the Diane Warrens
of the world? The fact is, I'm at the age
where | know what I want to say.”

But it took Sagal a while to figure

KATEY SAGAL

out how to say it. The album, produced
by Rupert Hine, was more than 18
months in the making. She laughs
when asked if she expected it to take
so long. “I don’t have a very good con-
cept of time. I was also doing the series
as we were writing. We came up with
fortysomething songs. That's just what

it took to get the right combination.”
Jacoves says the label's belief that
Sagal could come up with the right
stuff is what led Virgin to sign the art-
ist. Jacoves had first been interested in
signing her when he was still with
A&M, but had not done so by the time
he moved over to Virgin. “About two
years ago, [former Virgin co-chairman]
Jeff Ayeroff was selling his house and
Katey bought it,” Jacoves says. “In
their discussions, she mentioned that
(Continued on page 18)
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Dan Penn Resurfaces On Sire, This Time Singing His Own Words
- &

B BY CHRIS MORRIS

LOS ANGELES—Two years ago,
when Dan Penn and his longtime
writing collaborator Spooner
Oldham played an “In Their Own
Words” songwriters’ show at New
York’s Bottom Line, the faithful
among soul aficionados convened
at the club.

“People assembled from all over
America,” says Sire VP of A&R
Joe McEwen, who is himself a
well-known R&B authority. “This
was Jerry Wexler's legendary
white soul singer.”

Indeed, Wexler had signed Penn
to an Atlantic contract in 1969 on
the strength of the writer’s excep-
tional songbook, written for a num-
ber of Southern soul legends dur-
ing the '60s. Only one Penn single

resulted from the union, however,
and he went on to cut only one al-
bum of his own, “Nobody’s Fool,”
for Bell in 1973.

The Bottom Line shows reaw-
akened many music business pro-
fessionals to the powers of some
neglected soul greats: The late
Arthur Alexander landed a deal
with Elektra Nonesuch American
Explorer, while McEwen signed
Penn to Sire after his date.

Penn’s April 26 label debut “Do
Right Man,” co-produced by Black
Crowes producer George Drakou-
lias, features several remakes of
Penn-penned classics: “Dark End
Of The Street” (recorded memora-
bly by James Carr, and later by
Aretha Franklin), “Do Right Man”
{cut as “Do Right Woman” by
Franklin), “It Tears Me Up” (a hit

-

DAN PENN

for Percy Sledge), “I'm Your Pup-
pet” (which put James & Bobby
Purify on the map), and “You Left
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The Water Running” (essayved
both by Otis Redding and Wilson
Pickett).

Five new songs, written by Penn
and such collaborators as Oldham,
Donnie Fritts, and Bobby
Emmons, round out the album.

Penn says the sessions for the al-
bum had “an air of nostalgia and
happiness” since it was recorded at
Muscle Shoals Sound in Alabama,
where Penn first gained notoriety
as a session man and songwriter.

The album was made with the
crack players who powered ses-
sions at Muscle Shoals and Mem-
phis’ American Studios during the
'60s: drummer Roger Hawkins;
bassist David Hood; keyboardists
Oldham, David Briggs, and Bobby
Emmons; and guitarists Reggie
Young and Jimmy Johnson.

Penn says, “All the musicians
went overboard to play the best
they could, to just be the best they
could. It wasn’t any of this, ‘Three

hours and I'm gone.””

While many fans felt Penn was
long overdue in his return to the
studio, the singer-songwriter says,
“I didn’t really want to be [a re-
cording artist]. I love writin’, and 1
just didn’t want that road thing.
Usually, when you do the artist
thing, your songwriting begins to
fade away. and [ just never really
cared that much about goin’ out to
play gigs.”

While Penn says, “I don’t intend
to hop on the bus every day,” he
hopes to perform some dates in
support of “Do Right Man.”

McEwen says Sire probably will
service the album’s title cut to ra-
dio. About the album, he adds, “It’s
a record that’s ready-made for the
triple-A audience. It’s got intelli-
gent songs, and he’s as great a
singer-songwriter as Suzanne
Vega or Paul Westerberg or John
Hiatt.”

EPIC READIES PUSH FOR ‘SWAMP OPHELIA’

(Continued from preceding page)

sional demographics and college
kids,” says Neil Connor, senior
buyer for Record Runner in San
Francisco. “They’ve got that good
balance between soft sounds and
youthful angst going on. Unless
there's something radically differ-
ent on this album, it should move
pretty briskly.”

Although there aren’t any radi-
cal stylistic changes to be found on
“Swamp Ophelia,” Saliers and Ray
do display marked growth as both
tunesmiths and vocalists. Pro-
duced by Peter Collins at Nash-
ville’s famed Woodland Sound Stu-
dios, the album embellishes the
act’s reliably literate acoustic-rock
foundation with swirling classical
strings, country-flavored fiddles,
and grunge-induced electrie gui-
tars. The Roches, Jane Siberry,
and Lisa Germano make notable
guest appearances, though the fo-
cus rarely shifts from Saliers’
warm, well-hewn romanticism and
Ray’s harsh and piercing self-ex-
aminations.

“You would think that it gets ea-
sier over time, but it actually gets
harder,” Saliers says. “I don’t nec-
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WHO CARES IF
YOUR ADVERTISING
DOLLARS WERE SPENT
WITH PUBLICATIONS
THAT DID NOT DELIVER
THE GOODS ...

BILLBOARD’S
CLASSIFIED
REPRESENTATIVE
CARES ...

CALL FOR RATES
TODAY!
1-800-223-7524
(OUT OF STATE)
212-536-5174
WELL ASSIST YOU IN PUTTING

TOGETHER A VERY AFFORDABLE
ADVERTISING CAMPAIGN

essarily worry that I'll never write
again, but I do worry about
whether the songs are good. I get
a little insecure when I have to let
them go.”

For Ray, continued interaction
is one of the keys to the act’s
growth. “I think it's cool that as
our songs and our writing hecome
increasing different from one an-
other, we're actually becoming
more involved in the performance
of each other's songs. It’s a differ-
ent kind of bonding.”

With “Swamp Ophelia” ready to
roll, the next step for Indigo Girls
is to hit the road. They begin a
lengthy shed trek in late June that
should keep them busy through
the end of the year. As always, the
itinerary will inelude assorted
charity gigs and, eventually, a lim-
ited club stint with tickets priced
at seven dollars. After expanding
to a full band for their last two
tours, the duo will travel with only
their acoustic guitars this time,
which is how they started their ca-
reer together.

“Yeah, man, we were unplugged
way before it was cool,” chuckles
Saliers.

Before the tour begins, Saliers
and Ray will appear in the Whoopi
Goldberg film “Boys On The Side,”
which will be released in the fall.
They will front the house band in
a club that Goldberg, who plays a
musician, frequents. The sound-
track will feature several of the
act’s older songs, and possibly a
new song.

“We keep hearing about how
we're actually going to write a song
together for the first time,” Ra)
laughs. “It may happen—but if it
does, it’ll probably be Emily finish-
ing something that I've started. I
don’t think we'll be writing at the
same time. I don’t know that it
would work.”

Pondering the film, Saliers
blushes and then laughs, “The
whole thing seems so cool, but I
just hope they don’t ask me to
speak!”
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Court Selling Audio Transcripts 0f Jackson Testimony

B BY J.R. REYNOLDS

Sales requests are pouring in from
around the country for copies of Mi-
chael Jackson’s latest release. The
tape isn’t available through Epic, but
via the U.S. District Court in Denver,
which is issuing audio transcripts of
Jackson’s testimony in the copyright
infringement case brought against
him by a Denver songwriter who
claimed the entertainer stole her song.

Jackson was cleared of charges
brought by Crystal Cartier, but his
Feb. 14 testimony has taken on a life
of its own. A tape of the testimony,
which includes Jackson singing a cap-
pella passages of his songs “Billie
Jean” and “Dangerous,” is available
via mail-order through the court at $15
a copy.

Denver court clerk Jim Mansbaker
says court transcripts can be sold le-
gally because they are in the public re-
cord, “What makes [the Jackson case]

special is that he’s a celebrity and the
transcript is in audio form,” he says.

New York copyright attorney Ed
Cramer, a former president of perfor-
mance rights group BMI, agrees that
a release of taped courtroom testimo-
ny is not a breach of copyright.

“There would be no liability if the
transcript was being sold in its entire-
ty,” says Cramer. “But there could be
a problem if the tape was edited to em-
phasize the singing and then sold com-
mercially.”

Artists & Music

A representative for Jackson ac-
knowledged the court’s right to make
the audiotaped testimony available to
the public.

Mansbaker says three of the eight
judges at the Denver courthouse use
electronic court reporters [audio tap-
ings) instead of regular court stenog-
raphers. “Judge Edward Nottingham
was on the Jackson case,” says Mans-
baker, “and for the last four years,
he’s used electronic reporters.”

According to Mansbaker, the funds

BACKGROUND MUSIC HEARINGS

(Continued from page 6)

tablishment, and no music charge is
levied.

Currently, the copyright law does
not address the notion of “incidental”
music. Section 110(5) of the Copyright
Act, which is sometimes called the
Small Business Exemption, does cre-

AMUSEMENT BUSINESS®
BOXSCORE ™ ises ™
GROSSES
Gross Attendance
ARTIST(S) Venuve Date(s) Ticket Price(s) Capacity Promoter
GARTH BROOKS Target Center Feb. 23,25 $1,028529 5529 Varnell Enterpnises
MARTINA MCBRIDE Minneapolis % $1875 three
sellouts
ROD STEWART Meadowlands Feb. 16 $783,105 19827 Deisener/Slater
Arena $55/ $35 sefiout Enterprises
East Rutherford,
NJ
DALTREY SINGS Carnegie Hall Feb. 23-24 $744.400 5,188 Deisener/Slater
TOWNSHEND: A New York $350/ $150/ two Enterprises
CELEBRATION: $100/ $75 InVision
ROGER DALTREY Entertainment
PETE TOWNSHEND, JOHN
ENTWSTLE
SPWN DOCTORS
THE CHIEFTAINS, ALICE
COOPER & OTHERS
ROD STEWART Nassau feb. 18 $693,290 17494 Delsener/Slater
Veterans $55/ 835 sedlout Enterprises
Memorial
Coliseum
Uniondale, N.Y.
RO STEWART Rosemont Feb. 24 $646,955 15,135 Jam Prods.
Horizon $100/ $50/ 16,000
Rosemont, It} $30/ 825
AEROSMITH Madison Square Feb. 17 $632,905 18,083 Delsenes/Slater
BROTHER CANE Garden $35 setlout Enterprises
New York
ROD STEWART USAir Arena feb. 19 $585,025 16,550 Cellar Door
Landover, Md $75/ $35/ 825 18,320
STING Meadowlands Feb. 26 $502,984 16,403 Metropoitan
MELISSA ETHERIDGE Arena $45/ $26.50 seout Entertanment
East Rutherford,
NJ
AEROSMITH Rupp Arena, feb. 26 $439,135 20213 Show Productions
CRY OF LOVE Lexington 835/ $22.50/ sellout Inc.
Center Belon Prods.
Lexington, Ky.
ROO STEWART Boston Garden feb. 13 343,458 14478 Don Law Co.
Boston $42.50/ $21.50 15236
Copyrighted and d by Busi [ ot BP| Ci
Boxscores should be submmad to: Marie Ratlm Nashvnlle Phone: (615)-321-4295, Fax: (615)-
327-15765. For research information and pricing, call Marie Ratlitt, (615)-321-4295.

ate an exemption for establishments
that use home-type audio and video
equipment and and do not charge pa-
trons for the music.

Hughes, at the outset of the Feb.
23-24 hearing, agreed that the exemp-
tion “has been the subject of more liti-
gation than any other limitation on
copyright owners’ rights.”

He added, ‘“Perhaps most of the
fault for this lack of clarity lies at Con-
gress’ feet,” and said that if the com-
plaints are warranted, the section
should be clarified.

Further, as Hughes has done in oth-
er copyright owner-user disputes, he
strongly suggested that the factions
attempt to iron out a compromise
themselves, in lieu of legislation.

However, officials from ASCAP,
BM], and SESAC spelled out chapter
and verse of past court decisions that
firmly came down on the side of the
performing rights groups.

Courts in various states, they testi-
fied, have ruled that the music sys-
tems used in the establishments are
not the kind “commonly used in the
home,” as mentioned in the current
exemption. Such cases cited systems
with as many as 10 speakers that of-
ten carry music more than 100 feet
away from the receiver/amplifier.

Some courts have based their deci-
sions on the nature of individual com-
ponents; other courts have looked at
the main transmitting equipment,
such as a single FM receiver, without
regard for the number of speakers or
the overall system.

Businessmen also groused to legis-
lators about the rudeness and heavy-
handedness of performing rights
group negotiators; the testimony of all
three rights groups mentioned the re-
sistance and hostility encountered
with some small business owners.

Legislators also heard from radio
broadecasters with religious, Latin,
and classical music formats, who com-
plained that they don’t need a full-rep-
ertoire blanket license because they
use only limited amounts of copyright-
ed music. They argued the per-pro-
gram license option often costs nearly
as much as, or more than, the fee fora
blanket license,

“We still pay about the same as if
we were a popular music station,” said
Catherine A. Meloy of WGMS Wash-
ington, D.C. “That is not right.”

The broadcasters also complained
that rights groups are slow to pass on
computerized lists of their repertoire,
making music selections under the
per-program license impossible.

Hughes called such slow-poke re-
sponse “unbelievable,” and said that
“immediate on-line access is overdue.”

PUBLICITY
PRINTS

Uhograohed ON HEavy GO STock
BLACK & WHITE 810’

500 - $70.00 1000 - $95.00
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Dear Songwriters & Publishers!

WANTED

for Scandinavian singer
HANNE BOEL (last album: 500,000 units)
a slow/melodic rock song (not ballad) with a long melodic chorus
new or old - we don’t care!

To: EMI Medley A/S, Poul Bruun, Vognmagergade 10, 1120 Copenhagen K, Denmark

EMI-MUEDLEY
ATINTWN B30 Comerms

DISQUES
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1-800-361-8153

B CASSETTE DUPLICATION
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The ultimate state-of-the-art cassette tape
duplication process with a digital loopbin

B SERVICES
» Compact disc replication
+ Complete packages
+ Graphics (desngn and printing)
» Warehousing & drop shipment (USA & Canada)
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Office Space Needs

200W57

THE RODIN STUDIOS
«Office suites from 750-10,500 sq. ft.

*Private bath and kitchen in every suite
¢Individual controlled A/C - 24 hours
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eLandmark office building directly
across the street from Carnegie Hall
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Paul S. Prince, Director
212-836-9380
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‘Last Day’ May Be 1st Step For Artists

Cale, Neuwirth May Revamp MCA Album For Theater

B BY CHRIS MORRIS

LOS ANGELES—“Last Day On
Earth,” the new MCA album by
John Cale and Bob Neuwirth, be-
gan life as a theatrical song cycle
and could end up as a full-blown
production, if the artists and their
label have their way.

MCA senior VP/GM of sound-
tracks Kathy Nelson says, “It’s a
soundtrack for a movie that doesn’t
exist, but for me it’s exciting to
work with projects that could have
various applications with the new
technology that’s coming. This
could very easily turn into a stage
production. It could end up being a
film.”

“Last Day” was created as a com-
missioned performance piece for
Arts at St. Ann’s, an arm of St.
Ann’s Church in Brooklyn, N.Y.
The church served as the venue for
the 1991 premiere of “Songs For
Drella,” a cycle of songs (subse-
quently released as an album on
Sire/Warner Bros.) by Cale and his
Velvet Underground colleague Lou
Reed about the group’s mentor,
Andy Warhol.

The album represents the first
released collaboration between
Cale and Neuwirth, a veteran mul-
timedia artist who cut two fine solo
albums for Gold Castle Records.

“Last Day,” made up of songs
drawn from the St. Ann’s perform-
ance, is an eclectic' brew of spoken-

BOB NEUWIRTH AND JOHN CALE

word pieces and music; its instru-
mentation incorporates Cale’s key-
boards and viola, Neuwirth’s banjo
and harmonica, Gerry Heming-
way’s samples, a conventional rock
band, and a string quartet. The mu-
sic aceompanies a loose, travelog
narrative in which the piece’s cen-
tral character, “the Tourist,” is cast
adrift in what Cale calls a “Brecht-
ian landscape” of modern anomie.

Cale says the original perform-
ance “was done so it could be repli-
cated elsewhere, so we had a light-
ing chart drawn for the whole piece.
It was a very barren-looking stage,
but very evocative at the same time
... The way the piece is [on the al-
bum] is really just a blueprint for a
larger praduction.”

Neuwirth explains that “Last

NO BUNDYING ABOUT FOR KATEY SAGAL

(Continued from page 15)

she was a singer and that she knew me.
We sat down and discussed all the pros
and cons of making a record with a TV
star, and decided that we're making a
record with a singer who deserves to
be heard. It was the same kind of meet-
ings we have with any artist we sign.”

As it turns out, Sagal says-Ayeroff
remembered her from her days as a
singing waitress 15 years ago, so he
knew she'd been singing before becom-
ing an actor.

Now she’s faced with proving that
she’s not just another actress-cum-
singer. “When Katey and I sat down to
start making this record, we realized
we had some major hurdles, as well as
some major things we were going to
take advantage of,” says Jacoves.

The label must strike a balance be-
tween exploiting Sagal’s high visibility
from TV and creating a public persona
for her separate from Peg Bundy. That
means her character won't be belting
out tunes from the album on “Married
... With Children,” but Virgin has ev-
ery intention of tying in with the show’s
carrier, Fox Broadcasting.

While nothing has been finalized, Ja-
coves says the label is talking to Fox
about airing the video to the first sin-
gle, “Can’t Hurry The Harvest.” Mar-
keting plans also include VH-1 tie-ins.

Additionally, Jacoves says he would
like to see ad dollars tossed toward
television. ‘“We haven't said where
we're going to spend the dollars yet,
but in my opinion, I think we'd be wise
to take out time on television. I'm not
sure the audience that watched ‘Mar-

ried ... With Children’ is the demo-
graphic that will rush out and buy this
record, though. I would think ‘Melrose
Place’ would be a great show to adver-
tise during, or even ‘NYPD Blue.””

Sagal is already promoting the rec-
ord, despite her hectic shooting sched-
ule. She starts most days by calling a
few morning shows, of all formats; on
weekends she’s been meeting retailers.
And she’s enjoying every minute.

“I'love being on the radio,” she says.
“People are really responding well to
the record. The biggest reaction is that
they’re surprised it’s the same person
[who plays Peg Bundy]. But they’re
taking it seriously once they hear it.”

For an artist who has long been ac-
customed to seeing herself on televi-
sion, listening to her music on the radio
is a new experience for Sagal. “They
play my song on the radio and it’s wild,
man. I'm so thrilled. It sounds so Pol-
lyanna, but it's like I'm already win-
ning just by hearing them do that.”

Sagal will begin playing live prior to
the record’s release as well. She has
some dates slated for L.A.'s Trouba-
dour in late March or early April.
“These will probably be her first live
performances, and it will help her get
comfortable with a band before she
starts doing national television shows,”
says Jacoves.

Because of Sagal’s pregnancy tshe's
due in late summer) and her serfes con-
straints, Jacoves says her tour sched-
ule will concentrate more an selected
dates rather than one long haul in a
tour bus.

Day,” which was performed live in
New York, Hamburg, and Frank-
furt, necessarily underwent some
changes when it was finally re-
corded.

He says, “One of the problems of
recording a theater piece is, we had
to edit it and try to trim it to fit the
format of a CD, which is about 72
minutes—we pretty much filled it
up. On stage, it would probably be
even longer, with intermission.
Also, when you commit it to a.me-
dium that can be scrutinized with
repeated playings, you have to
make changes so it doesn’t get bor-
ing.”

The project arrived at MCA as a
result of the interest of both Nelson
and the label’s senior VP of public-
ity, Paula Batson. Nelson has
known Cale since her college days,
and used him on the soundtracks
for “Sid And Naney” and “Some-
thing Wild.” Batson and Neuwirth
are friends.

Batson was the first to hear
about the project. Nelson says, “In
the course of a normal conversa-
tion, [Neuwirth] mentioned this
project to her, and then mentioned
that he was doing it with John Cale.
Paula knows my relationship with
John ... She immediately called me
and said, ‘God, this is so interest-
ing.’ I said, ‘Well, let’s do it.’”

Nelson acknowledges that “Last
Day,” which was conceived as a
nearly theatrical artistic entity, will
be marketed in an alternative fash-
ion. “Just because there’s not a hit
single on it doesn’t mean you can’t
market it to the masses anymore.
The press is a fabulous marketing
tool ... I think there will be some
great things we can do at the col-
lege and radio level. I think it will
be a very successful project in the
alternative marketplace. There are
certainly avenues, and I think kids
are hungry for great music. There
could be a college tour. If we get the
production going, that will be a
marketing tour.”

“Last Day” will get its first con-
cert exposure on Cale’s spring tour
of Europe, a swing through opera
houses and concert halls in which
Cale (and guest Neuwirth) will per-
form backed by a string quartet,
tapes, two singers, and pedal steel
player B.J. Cole.

Neuwirth says, “Basically, it’s
John’s tour, and so we thought we
would put some teases in from it.
I'll just go out and sing a couple of
songs from ‘Last Day."”

Neuwirth adds that the tour will
give him the opportunity to scout
venues for eventual full-scale pro-
ductions of “Last Day.” “It would
be really nice to do it in some opera
houses, and couch this in terms
more of classical music than pop
trash.”

He notes that, given the original
reception to “Last Day” in Europe,
more unconventional venues are
not out of the question. “One of the
most receptive places was in Ham-
burg, where we did it at the Grosse
Freiheit. It’s [in] kind of like an in-
teresting alley off the Reeperbahn.
It seemed very Kurt Weill-ish
there.”

Continental Drift

CHAPEL HILL, N.C.: Even though the national music press no longer touts
Chapel Hill as “the next Seattle,” North Carolina remains a thriving region
for alternative rock. Many observers are touting June as the next Chapel Hill
band that will follow Superchunk and Archers of Loaf to national promi-
nence. Playing moody, highly literate guitar-pop along the lines of Throwing

Muses and Belly, the five-piece band has
achieved an impressive degree of musical
sophistication—in less than a year and a half
together. June’s second single, “Strip-
teaser” (produced by Bongwater/Shocka-
billy/Shimmy-Disc svengali Kramer and
due out April 1 on Chapel Hill indie Friction
Media), features an intricate arrangement
with tricky time signatures. Yet for all the
song’s tension between singer Kat Cook’s
vocals and the dual guitars of Tricia Tuttle
and John Price, it's also fitted with an unde-
niable hook. “There’s a dramatic quality to
a lot of our songs,” says Cook. “Psychologically, they move in a direction that
we don’t usually set. We do have a lot of standard verse-chorus-verse songs,
but for me the songs with the most life are the ones that aren’t predictable.”
Contact Mathew Gross at 919-929-7643.

JUNE

DAVID MENCONI

SAN FRANCISCO: Much has happened since the summer of 1992, when Lost
Pilgrims began their aural assault on Bay Area audiences with their lyrically
based, guitar-driven alternative rock. “Our audience started with our friends
and grew from there,” says lead vocalist/guitarist Ken Gould. “We seem to
play for a lot of people just out of college.” Their music addresses the choices
many Generation X-ers are continually forced to make. Their nine-song re-
lease of original compositions, “As Far As You Know,” is available at record
stores in the funky Haight-Ashbury district, and has sold more than 1,000
units during the past nine months. Gould, together with bassist (and ex-law-
yer) Michael Silver, drummer Erik Miller,
and vocalist/guitarist Martin Kaplan, pon-
der these issues with tracks like the edgy
“King Of Tranquility” and the radio-ready
“Jury In Disguise.” In terms of performing
and songwriting, ex-law school student
Gould cites strong influences from other lo-
cal bands like Counting Crows and Green
Day. The San Francisco scene, he says, “is
probably one of the most diverse I've seen,
from extreme alternative to acid ja.” Having
played sets for enthusiastic audiences at local venues like Hanno’s and Spike’s,
Lost Pilgrims used College Music Journal and Musician magazine as informa-
tional tools and booked their own seven-week tour during the fall of 1993,
which took them to the campuses of Princeton, University of Massachusetts,
Amberst, and to appreciative audiences in Madison, Wis., Philadelphia, Wash-
ington, D.C., and Greenville, S.C., where they played in a converted barn. The
first quarter of 1994 has been devoted to the studio, where they are laying
down 10 new tracks for their upcoming sophomore project “Sandwich From
A Gas Station.” Contact Ken Gould at 415-393-2590.

LOST PILGRIMS

DJ. MARIUS

ORLANDO: Jam Magazine, the statewide music magazine of Florida, presented
its fifth annual Jammy Award show to an enthusiastic rock'n’roll crowd on
Feb. 6. The coveted Florida-shaped lucite awards were
given to top unsigned local bands, variety acts, and an
all-star Band category, presented by Pat Travers,
“Lonesome Dave’ Peverett, Joey Dee, and Robin
Zander. Among the top winners were Fort Lauderdale’s
Velvet Revolution for best metal band, and best inde-
pendent release winners Black Janet, Palm Beach’s
Raped Ape for best hard-edge band, and Tampa'’s the
Headlights, who won best pop band. Miami reggae won-
der Le Coup won best island band and Miami’s Ma-
tural Causes won for best rock band. Diane Ward won
for best female vocalist, and best duo variety act. The
big winner of the evening was Miami’s Forget The
Name, which took honors for best alternative band, best male vocalist for
Rene Alvarez, best guitarist for Rafael Tarrago, and the top award of enter-
tainer of the year. Other winners included Rock Bottom & the Cutaways
for best blues band, Belinda Womack & Kool Reflektions for best jazz band,
Guilbeaux for best soul/rap band, Rooster Head for best country band, and
Deeforce for best original band. Contact Andy Burr at Jam Magazine at 407-
767-8371. SANDRA SCHULMAN

DIANE WARD
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A Pair Of Publishing Firms
Celebrate 1st Anniversary

Two publishing entities were
formed a year ago. Oue of them in
rolved a joint ventnre betiween song-
writer Burt Baeharaeh, ceteran la-
bel/publishing executive Bob Fead,
and publishing company Wind-
swwept Pacific. The other is leeds
Levy's Leeds Entertainment. Fead
previously had operated Famous
Music, while Levy ran VICA Music.

A BACH-ROUNDER: The Burt
Bacharach Musie Group consists of
two older Bacharach firms, New
Hidden Valley and Blues Seas,
along  with
two new
firms, Fead-
bach Musie
(ASCAP) and
Bachfead Mu-
sic (BMI).

With all of
Bachrach's
writer shares
of his copy-
rights in the catalog, Fead has pro-
duced a 4-CD, 74-track sampler for
distribution to the film/TV and ad
agency fields. It covers Bacharach's
35-year writing career, annotated in
an accompanying booklet.

Fead and Bacharach worked to-
gether for many years in the A&M
organization. But as Fead points
out, their yvear-old organization has
developed a number of other song-
writers in addition to Bacharach.
Those signed to the company in-
clude writer/artists Tina Ilarris,
Marvin Etzioni, Coyote, and Cory
Sipper. as well as veteran lyricist
Ron Miller.

As for new songs {rom Bachar-
ach, Fead says he is writing with
Will Jennings, John Bettis, and
Narada Michael Walden. In addi-
tion. Bacharach’s songs are on cur-
rent albums by Tevin Campbell,
Earth, Wind & Fire, Linda Ron-
stadt, Neil Diamond, Das LFX,
Anita Baker, James Ingram, and
Joe Sample. Fead adds, "We also
have songs in numerous films, and
there is lots of foreign and synch ac-
tivity.” In addition to its stake in the
operation, Windswept Pacific ad-
ministers the Bacharach-Fead
copyrights, and Fead, as president
CEO. runs the setup out of Wind-
swept Pacific’s offices in Beverly
Hills.

THAT'S (LELEDS) Entertainment:
Let's face it. Leeds Levy has a way
to go before he matches the thou-
sands upon thousands of songs he
controlled for MCA Music before
forming his own company. But 2,500
copyrights a vear after setting up
Los Angeles-based Leeds Enter-
tainment sounds like a good start.
Some of those sounds include rock
standards such as “Southern
Cross.” the 1981 hit by Crosby,
Stills & Nash, and "Hurt So Bad,”
a hit for both Little Anthony & the
Imperials and, later on, Linda
Ronstadt. Other successes include
songs co-written by Bill Champlin,
including “Turn Your Love
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by Irv Lichtman

Around,” “After The Love 1s Gone,”
and “Is It You.” as well as the in-
strumental elassic “Alley Cat.”
Other Leeds deals include repre-
sentation of the Leonard Bernstein
catalog in an arrangement with
Boosey and Hawkes, while other
oldies came with the acquisition of
songs by Jimmy Radcliffe. And
last December, Leeds claimed his
first No. 1 hit with Faith Iill’s
“Wild One.” which had a four-week
run as the No. 1 country single. The
song was written by . Bunch, J.
Kyle, and W, Rambeaux.

- THE 13th
|ﬂ Songwriter
Showcase,
hosted by the
= Songwriters’
Hall of Fame,
takes place
Tuesday (8) at
Tramps in
New York.
The free event, featuring live-to-
track and acoustic performances,
starts at 7:30 p.m.

PEER-LESS PERFORM
ANCES: NARAS, the recording
academy, has inducted Mamie
Smith's recording of "Crazy Blues”
into its Hall of Fame. This is
deemed the first commercial R&B
recording, and was produced by
peermusic founder Ralph S. Peer
whose son Ralph PPeer 11 now runs
the firm. This is actually the second
recording produced by Peer to be
inducted into the Hall of Fame. The
first was “T For Texas” by Jimmie
Rodgers in 1985.

EARI,Y IRVING: When Sym

phony Space in New York ofters
*Wall To Wall Irving Berlin” in a 12-
hour marathon March 19, attendees
will hear hrving Berlin’s greats, of
course, but Berlin of a rarer nature
also will be programmed. There will
be Lanny Meyer's arrangements of
Berlin songs including “Yiddishe
Nightingale.” “Becky's Got A Job In
A Musical Show,” and “If That's
Your Idea Of A Wonderful Time,
Take Me Home.” The whole affair
sounds like everyone's idea of a
wonderful time.

HALL PRODUCERS: Stratta
Philips, the concert, record produc-
tion company operated by Pat Phi-
lips and Ettore Strata, will produce
its fifth Songwriters Hall Of Fame
Award Show June 1 in New York.
This is the hall's 25th anniversary.
The pair’s other fifth anniversary
event is “Absolut Concerto” March
30 in New York.

PRI.\'T ON PRINT: The following
are the best-selling folios from Hal
L.eonard Publications:

. Mariah Carey, Music Box
2. Aerosmith, Get A Grip
3. Kenny G, Breathless
4. Meat Loaf, Bat Out Of Hell I1

5. Aladdin, Soundtrack.
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BILLBOARD SPOTLIGHTN

OSPEL MUNIC

From its humble roots to its current prestige, gospel music
continues to soar to new heights with its ever-increasing appeal
and expanding audience. The Dove Awards celebrate their
25th year, honoring those whe have revolutionized
the industry’s way of viewing the gospel genre.

Billboard spotlights this lively and
inspiring music with:

* a history of the Dove Awards
e a look at the growing Christian crossover market,
« Don Jeffrey’s report on retail’s growing role
in Christian music
e An analysis of the cross-over of the Billboard chart to
Soundscan and its impending affect on the industry.

Join Billboard in toasting the past, present and future
success of Gospel ... “it’s not just for Sundays anymore.”
ISSUE DATE: April 30 AD CLOSE: April 5

Contact: Lee Ann Photoglo / 615-321-4294
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MONSTER RESPONSE:
Tom Derr, director of artist
development at RCA, has seen
positive results from having
Monster Voodoo Machine’s
“Get On With It” included in
Evan Saxon Productions'
“Right Between The Acts” pro-
gram during the Motorhead/
Black Sabbath tour.
Northridge, Calif.-based
ESP’s service is a four-to-five-
song cassette of new songs that

Mano A ‘Manos.” Sub Pop
continues to snatch up the
hottest sounds from
Portland, Ore., including
power duo the Spinanes.
The act has been gamering
attention for its debut
*Manos,"” including “up-
and-coming’ band features
in Spin and Rolling Stone.
MTV's “120 Minutes”
interviewed the act Feb. 27.

is played between sets at con-
certs. Labels pay to have a
song on the show, which names
the band, song, album, and la-
bel before and after the song is
played. The program also ties
into local retail.

Derr says, “The crowd reac-
tion is tremendous. I've been
getting great feedback from

OF

people who are really digging
it. We were looking to create a
word-of-mouth vibe, and so far
this has done that.”

Monster Voodoo Machine’s
EP, “State Voodoo/State Con-
trol” is on D-Tribe/Dutch East.
The Toronto-based hardcore
act, which Derr describes as a
cross between Ministry and
Biohazard, is recording a full-
length album for RCA, due in
August.

HAVING A BALL: Atlanta
hip-hop outfit Out-
kast is experiencing
tremendous success
with its debut sin-

HOT PROSPECTS

FOR

S

THE HEATSEEKERS CHART

Due to the strong response

Hendrix Redux. Beautiful People’s Continuum release “If
60s Were 90s” is the No. 5 Heatseekers album in the Pacific
region.

from “Player's Ball,” LaFace
issued a new version of the sin-
gle. The lyrics about Christmas
in the ghetto have been re-
placed to give the song a longer
shelf-life.

OVIS OPUS: Restless Rec-
ords is ready to take its first
stab at top 40 radio airplay
with Ovis. The Los Angeles-
based musician is hoping for a

REGIONAL HEATSEEKERS #1°'S

MOUNTAIN

F Big Head Todd & The Monsters, Sister Sweetly
= |

hit with the pop-oriented single
“Regular Thang.”

“Top 40 radio
wants to play
hits. They don't
care what label

| NORTHEAST
[ Adam Sandlet, They re All Gonna Laugh At You
== = J

gle, “Player's Ball,”
which is No. 5 on
the Hot Rap Singles
chart and No. 39 on
the Hot R&B Sin-
gles chart this
week.

The song is culled
from the “LaFace
Family Christmas
Album.” LaFace/
Arista will release
the Organized
Noize-produced
“Southernplayeris-
ticadillacmuzic”
April 20; the debut
album from the duo features ri-
val high school rappers Andre
L. Benjamin (aka Dre) and
Antoine A. Patton (aka Big
Boi).

Scott Folks, executive VP/
GM at LaFace, says, “We
started by including Outkast
on the Christmas album to give
them exposure in a way that
didn’t put pressure on them.
We wanted people to get a
sense of who they were before
we released their album.”

The act finished a Midwest
radio, retail, club, and video

EAST NORTH CENTRAL
Adam Sondler, They're All Gonna Laugh At You

they come from,”

[A

WEST NORTH CENTRAL

Big Head Todd & The Monsters, Sister Sweetly

says Rich

Schmidt, VP/

\I /] 4 marketing  at
MIDDLE ATLANTIC Restless. “It’s

N [

PACIFIC
Green Day, Dookie

SOUTH CENTRAL
Rick Trevino, Rick Trevino

. K7, Swing Batta Swing ironic that Rest-
i ——r . less has found
il SOUTH ATLANTIC the door to be

Me'Shell Ndegeocello, Plantation Lullabies

A/ |

wide open at top
40 radio, and a
bit less inviting
at alternative ra-
dio.”

T HE

REGIONAL

Schmidt says
that positive re-
sponse to the
Ovis single con-

ROUNDUP vinced Restless that top 40 ra-

Rotating top-10 lists of best-selling titles by new & develpping artists.

dio may be ready for alterna-

PACIFIC
Green Day, Dookie
Pavement, Crooked Rain
Haddaway, Haddaway
Dead Can Dance, Into The Labynnth
Beautiful People, If 60's Were.
Richard Thompson, Mirror Blue
The Mavericks, What A Crying Shame
Total Devastation, Legalize It!
Sheryl Crow, Tuesday Night Music Club
Mazzy Star, So Tomight That | Might See

CLENONSWN~

—

tive act Sister Psychic, whose
single “Velvet Dog” will ship
later this month.

SDUTH ATLANTIC
1. Rick Trevino, Rick Trevino
2. Eightball & MJG, Comin’ Out Hard
3. Doug Supernaw, Red And Rio Grande
4. Haddaway, Haddaway T
5. Big Head Todd/Monsters, Sister Sweetly 5 tralia -
6. Emilio Navaira, Southern Exposure ID BITS ‘EM! ‘Allbll dlld act
. Chocolate Starfish was fea-
9 tured on E! Entertainment
0.

Television’s segment on the

. Mazz, Nadie Como Tu
. Jetf Foxworthy, You Might Be A Redneck
. Adam Sandler, They're All Gonna Laugh

10. The Mavericks, What A Crying Shame

promotional tour a couple of
weeks ago and starts a South-
east promo tour later this
month.

Adds Folks, “The Box and

hottest new bands March 1,

BET started airing the video even without an album availa-

around Christmas, and local
video channels have been very
instrumental in helping to cre-
ate demand for the single.”

ble in the States. The band,
whose “Seafood” EP was re-
leased Down Under in Feb-
ruary 1993, is seeking a U.S.

NG,

BY CARRIE

BORZILLO

deal ... Mercury artists the
Veldt and Redd Kross are in-
cluded in Hard Core Market-
ing’s “Call Of The Wild” cam-
paign at alternative retail.
Cassette samplers are given to
consumers who correctly an-
swer a quiz displayed at retail
countertops ... “Az Much Ass
Azz U Want,” the Ruthless/
Relativity EP from the hard-
core rap trio HWA (Hoez With
Attitude), is bubbling under

i
2
"

Good Guesss. St. Louis-
based quartet Guesss is
breaking out of a crowded
crop of new R&B acts. The
act's self-titled debut lands
at No. 77 on the Top R&B
Albums chart and bubbles
under Heatseekers on the
strength of the second
single, “Tell Me Where It
Hurts,”” which moves up
58-51 on Hot R&B Singles.

Heatseekers this week. A re-
mix of first single “All That
(Juzt A Little Action)” by
Miami mixer Felix Sama is due
in mid-March.

Additional reporting was pro-
vided by Brett Atwood, with
assistance by Silvio Pietro-
Liongo.
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What’s Goin’ On At Motown?

Label Lines Up Yearlong Gaye Tribute

B BY DAVID L\IATHAN_

LOS ANGELES—To mark the 10th
anniversary of Marvin Gaye's death,
next month Motown Records will begin
a high-profile, yearlong campaign
based on the legendary artist’s rec-
orded works. Gaye died April 1, 1984,
one day before his 44th birthday.

Two albums—the 1978 release
“Here My Dear,” which peaked at No.
26 on Billboard's top albums chart, and
1981’s “In Our Lifetime” (which will in-
clude tracks from the previously unre-
leased “Love Man” album)—will kick
off the extensive release schedule.
Both were previously unavailable on
CD.

A newly remastered edition of the
career milestone album “What's Going
On,” containing new liner notes by
Gaye biographer David Ritz, will bow
in June. The album peaked at No. 6 on

MARVIN GAYE

Billboard's top albums chart in 1971.
A special video centered on the al-
bum is being prepared, featuring com-
ments from major artists such as
Smokey Robinson and Stevie Wonder,
who consider “What’s Going On” one of

contemporary music’s most influential
works.

The same month, Motown will offer
a four-CD slipease collection that will
include the albums “Let’s Get It On,”
“I Want You,” and “Trouble Man.” All
will be digitally remastered, with liner
notes and the original session engi-
neers involved wherever possible. The
fourth CD features previously
unreleased material.

The new tracks are culled from more
than 200 unissued cuts that have been
uncovered in Motown’s vaults. The la-
bel is in the process of a three-year
plan to catalog its entire tape library.

Motown CEO/president Jheryl
Busby notes, “Marvin is one of the
most important cornerstone artists in
our catalog. He's an integral part of the
Motown story. I spent last summer lis-
tening to Marvin's catalog, and it's

(Continued on puge 26)

Where Have All The Black Executives Gone?;
35 Smokin’ Years & 20 (Or So) Soulful Ones

Dolemite & Ice, That's Nice. Known as the Godfather of Rap due to his popularity
among rappers, comedian/entertainer Rudy Ray Moore, aka Dolemite, is the subject
of a home video documentary titied “The Legend Of Dolemite.” Produced and
directed by Foster Corder, the clip drops May 11 through Xenon Entertainment.
Pictured with Dolemite. left, at the documentary's filming is rapper Ice-T, who appears
on the project.

Philip Bailey Keeps His Plate Full
With Solo Set On Zoo, EWF Tour

B BY J.R. REYNOLDS

ences,” says Hunt. “So we're taking
our time with the project in order to

DISAPI’EARING ACT: The Black Rock Coalition re-
cently sponsored a panel discussion in New York focusing
on the downsizing of some black music departments at the
major labels. The panel, titled “The Incredible Shrinking
Black Music Executive,” featured Hank Caldwell, senior
VP, black musie, Epic Records; Sean “Puffy” Combs,
president/CEQ, Bad Boy Entertainment; Vivian Scott,
VP, black music, Epic Records; attorney Louise West; and
moderator Gerry Griffith, the former head of A&R at
EMI and Arista Records, who is now president of the pro-
duetion company Mecca
Don Brothers.

Scott said the decreased
use of seasoned black mu-
sic executives is due in part
to the prominence of black
producers and artists, who
have been stepping into
staff positions. West added
that independent produc-
tion deals also are cutting

The
Rhythm
and the

Bluves .

Brown’s 1967 No. 1 smash “Cold Sweat” through 1991’s
“Save The Best For Last” by Vanessa Williams.

BOOK CORNER: African American Family Press has re-
leased the second in its Black Bible Chronicles series,
called “Rappin’ With Jesus: The Good News According To
The Four Brothers.” The generous use of benign slang
provides an inviting spin for kids more prone to pick up
a TV remote than a book. The publisher also is holding a
“Rap It Up!" contest that invites youths 18 and under to
create original rap lyrics to
the Ten Commandments.
The winner will receive
$5,000 at a talent show-
down in New York in May
... Songwriter and author
David Ritz has written a
novel about the lives of
three black women in the
entertainment business, ti-
tled ‘“Passion Flowers."”

into the staffing of blacks
at labels. Combs, who left
his A&R position with Up-
town Records to begin his own label, suggested that office
politics and executives holding too much influence over art-
ists play a role.

All agreed that black music has historically contributed
greatly to industry revenues, and that black executives at
major labels continue to play an integral role in keeping
the music business viable.

CELEBRATING 35 YEARS: Motown’s Master Series
has released the four-CD "Smokey Robinson And The Mir-
acles: The 35th Anniversary Collection.” The book-styled
boxed set chronicles the group’s career (including never-
before-released recordings). Inside is a slick liner booklet
with a foreward by former group member Claudette Ro-
binson, written with Janie Bradford.

CELEBRATING 20(?) YEARS: Rhino Records has
issued “Soul Train Hall Of Fame, 20th Anniversary.” The
release seems a fitting tribute—until one realizes that
“Soul Train” has been around more than 22 years. It first
aired nationally Oct. 2, 1971. But regardless of the “new”
math, the three-CD compilation contains an eclectic as-
sortment of R&B hits, spanning the years from James

by J. R. Reynolds

Published by St. Martin's
Press, the book is an inter-
esting read and captures
the flavor of the biz, spanning the mid-'40s to the present.

FUNK-A—BILLY: Look for original funkateer George
Clinton and original members of Parliament to contrib-
ute two tracks to “New Spark (For An Old Flame),” the
new album by rockabilly artist Johnny Powers. The
Schoolkids recording, due April 6, is the artist’s first in
more than two decades.

MISSTEP: The notables mentioned in last week’s col-
umn item concerning IAAAM's June 2-5 celebration in
Washington, D.C., are the organization’s honorary chair-
persons. The 1994 Diamond Award for Excellence honor-
ees are artists Stevie Wonder, Koko Taylor, Grandmas-
ter Flash & the Furious Five, Black Uhuru, and Dr.
Billy Taylor; and executives Andre Fischer, senior VP
of A&R at MCA, and Russell Simmons, CEO of Rush
Communications. Former president Jimmy Carter also
will be honored for his role in establishing Black Music
Month.

Assistance in preparing this column was provided by
Havelock Nelson in New York.

LOS ANGELES—It would be an un-
derstatement to say Philip Bailey has
a full plate. Having just completed a
solo recording, he has an upcoming
coneert tour of Japan as a lead vocalist
for Earth, Wind & Fire and continues
to work in the gospel music arena.
His new, self-titled album, due
March 28, is his first R&B release in
seven years and his debut on Zoo En-
tertainment. The veteran vocalist says
a “keener demographic focus” makes

w, /)

PHILIP BAILEY

r

the set his best yet.

Bailey says that unlike his previous
R&B albums, the new set is slanted to-
ward an adult audience. “On my last al-
bum, I was all over the place,” Bailey
says of “Inside Out,” his 1986 set. “On
my new album, we selected music that
would appeal mere to the 25-plus
demo.”

The first single. “Here With Me,”
was released to radio Feb. 7. Brad
Hunt, senior VP af marketing for Zoo
Entertainment, says a longer setup pe-
riod than usual is being employed in or-
der to maximize audience reach.

“Philip is well known for his work
with Earth, Wind & Fire, but outside
the gospel music market his solo work
is relatively unknown by broader audi-

build public awareness.”

Prior to signing with Zoo, Bailey re-
corded three R&B sets, three gospel
albums, and a compilation. His first
solo album was “Chinese Wall,” which
spawned “Easy Lover,” a duet with
Phil Collins that climbed to No. 2 on
the Hot 100 in 1984,

According to Hunt, Bailey will be
marketed as a new artist—hence the
longer-than-usual span between single
and album release.

A 2l1-year music veteran, Bailey re-
ports that despite being busy with his
solo project, as well as touring with
Earth, Wind & Fire, he is not overbur-
dened.

“It’s not difficult to promote my al-
bum and Earth, Wind & Fire’s ['Mil-
lennium’] at the same time, because
they are entirely different projects,
which keeps things interesting,” he
says.

Zoo is releasing “Philip Bailey” in
Japan during Earth, Wind & Fire’s
concert tour there, which Hunt says is
the perfect marketing tie-in. “Philip
has a big following in Japan, and his
performing there as part of Earth,
Wind & Fire in April will help sell rec-
ords,” he says.

Following the EWF Japan tour, Bai-
ley is scheduled for a 15-date, three-
week U.S. promotion tour in May at
major rock venues in large markets
around the country. Hunt says the goal
is to solidify his core audience in an en-
vironment that traditionally caters to
mature audiences.

“It’s our belief that Philip will do
best with the music-intensive crowd,”
says Hunt. “The initial dates will take
place in the East and then spread from
there.”

Producers and songwriters contri-
buting to “Philip Bailey” include Brian
MecKnight. Robert Brookins, Chuckii
Booker, Prince Be of PM Dawn, and

(Continued on puge 26)
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6 6 6 20 | SALT-N-PEPA A NEXT PLATEAULONDON 828392*/PLG (10.98/15.98) VERY NECESSARY 6 SOUNDIRACWOREN 02/t ey 7o) SACICERIS OCIE
7 7 7 13 | ICE CUBE & PRIORITY 53876~ (1098/16.98) LETHAL INJECTION 1 58 | 62 | 56 | 54 | 2PAC @ INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.L.G.G.A.Z..... 4
8 8 3 3 ZHANE MOTOWN 6369 (9 98/13.98) PRONOUNCED JAH-NAY 3 59 | 49 | 48 15 | DAS EFX EASTWEST 92265/AG (10.98/15.98) STRAIGHT UP SEWASIDE 6
9 | 9 | 10 | 26 | MARIAH CAREY & coLumBIA 53205+ (10.98 EQ/16.98) MUSICBOX | |1 60 [ 53 | 53 | 16 | JODY WATLEY MCA 10947 (10.98/15.98) INTIMACY | 38
13 18 16 | WU-TANG CLAN LOUD 66336°/RCA (9.98/15.98) ENTER THE WU-TANG (36 CHAMBERS) 9 61 | 61 | 61 32 | CYPRESS HILL A RUFFHOUSE 53931+/COLUMBIA (10.98 EQ/15.98) BLACK SUNDAY | 1
11 | 10 | 11 | 20 | XSCAPE A 5050 DEF 57107*/COLUMBIA (9.98 EQV15.98) HUMMIN' COMIN' AT 'CHA | 3 62 | 52 | 46 | 38 | JOHNNY GILL @ MOTOWN 6355 (10.98/15.98) PROVOCATIVE | 4
12 | 11| 9 | 3 | THENEW2LIVE CREW BACK AT YOUR ASS FOR THE NINE-4 | 9 65 | 74 | 16 | K7 TommyBOY 1071 (10.98/15.98) SWING BATTA SWING | 54
13 | 14 | 13 | 28 | BABYFACE A EPIC 53558* (10.98 EQ/16.96) FOR THE COOL IN YOU 2 64 | 45 | 34 4 | CASVUAL JIvE 41520 (9.98/15.98) FEARITSELF | 22
14 16 19 16 | A TRIBE CALLED QUEST @ JIvE 41490* (10.98/15.98) MIDNIGHT MARAUDERS 1 65 | 58 | 60 | 22 | KRS-ONE Jive 41517 (9.98/15.98) RETURN OF THE BOOM BAP 5
* * * HOT SHOT DEBUT * * % 66 | 63 | 62 | 28 | FOURPLAY WARNER BROS. 45340 (10.98/16.98) BETWEEN THE SHEETS | 15
15) | NEW D 1 | STH WARD BOYZ RAP-A.LOT 53844/PRIORITY (6.98/10.98) GANGSTA FUNK | 15 67 | 64 | 65 | 20 | BLACK MOON wReCK 2002+/NERVOUS ©9w15.98 [ ENTA DASTAGE | 34
16 15 17 15 | QUEEN LATIFAH MOTOWN 6370 (9.98/13.98) BLACK REIGN 15 68 | 54 59 19 | ERICK SERMON RAUCHAOS 574604/COLUMBIA (9.98 EQY15.98) NO PRESSURE 2
17 12 12 67 | SOUNDTRACK A ! ARISTA 18699* (10.98/15.98) THE BODYGUARD 1 69 69 67 10 | RAAB rip-iT 1002/1LC (9.93/15.98)@_ YOU'RE THE ONE 67
FREDDIE JACKSON
18 | 21 | 20 | 21 | MINT CONDITION PERSPECTIVE 9005/AGM (9.98/13.98) FROM THE MINT FACTORY | 18 70 [ 66 | 58 | 5 | EREDOI KON s GREATEST HITS OF FREDDIE JACKSON | 45
19 19 16 | 41 | JANET JACKSON A ° VIRGIN 87825 (10.98/16.98) JANET. 1
7173 | 8 6 | SOUNDTRACK SELECT STREET 21647+/SELECT (9.98/15.98) HOUSE PARTY3 | 67
2 | 20 15 | 12 | DOMINO @ OUTBURST/CHAQS 57701 /COLUMBIA (9.98 EQ/15.98) DOMING 10 —
T T o o = e @D| 17 | 713 | 11 | RONNY JORDAN a7+ ¢ BrOROWAY aasosonsuand o.se13.98) [} THE QUIET REVOLUTION | 70
1} OTE 80883*/CAPITOL (9.98/15.98)
53 T 7 T Sl o EEns CREYO i 73 | 68 70 | 28 | JOE MERCURY 518016 (9.98 EQ/15.98) ﬂE EVERYTHING 16
TOO SHORT @ JIVE 41526° (10.98/15.98 GET IN WHERE YOU FIT IN
1558 4 | 60 | 54 15 | COLOR ME BADD GIANT 24524/REPRISE (10.98/15.98) TIME AND CHANCE 20
2|1 23|23 18 | SHAQUILLE O'NEAL @ Jive 41529¢ (10.98/15.98) SHAQ DIESEL 10
75 56 — | 57 | RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL 34
24 18 | 27 | 22 | AARON HALL SILAS 10810/MCA (9.98/15.98) THE TRUTH 7
% % *xHEATSEEKER IMPACT & & * NEW ) 1 | JOHNNIE TAYLOR MALACO 7472 (9.98/15.98) REALLOVE | 76
n 78 2 GUESSS WARNER BROS. 45481 (9.98/15.9 7
%5 | 25 | 28 | 8 | CONSCIOUS DAUGHTERS scasract 53877Pmomiry 0.06/1396 [} EAR TOTHE STREET | 25 oLl S R
83 76 7 ERIC GABLE EFIC 52996 (9.98 EQ/15.98) PROCESS OF ELIMINATION 55
NEWD | | | GERALD ALBRIGHT ATLANTIC 82552/AG (10.98/16.98) SMOOTH | 26
9 | 67 80 30 | WILL DOWNING MERCURY 518086 (9.98 EQv13.98) LOVE'S THE PLACE TO BE 24
21 | 2 ] 30 5 CE CE PENISTON A&M 0138 (10.98/15.98) THOUGHT 'YA KNEW | 20 | 0| & 0 M TRESVANT %
RALPH TRESVANT MCA 10889 (10.98/15.98) IT'S GOIN' DOWN
NEWD | 1 | VARIOUS ARTISTS warn:RBROS. 45500 (10.98/16.98) A TRIBUTE TO CURTUS MAYFIELD | 28 il S Gom oo
29 | 30 | 26 | 27 | MAZE FEATURING FRANKIE BEVERLY WARNER BROS. 45297 (10.93/15.98) BACK TO BASICS | 3 81 | 57 | S1 | 3 | SHADZ OF LINGO Emig0919+irc o.9815.99) [fR AVIEWTOKILL | 5]
30 | 26 | 22 | 36 | TONY! TONI! TONE! & WING 514933 MERCURY (10.98 EQ/15.98) SONS OF SouL | 3 82 | 80 | 78 | 24 | THE ISLEY BROTHERS ELEKTRA61538 (12.98/16.98) LIVE! | 34
31 [ 24 | 21 | 67 | KENNYG A 5 ARISTA 18646 (10.98/15 98) BREATHLESS | 2 83 | 8 | 98 | 4 | VARIOUS ARTISTS Tommy 8o 1077 BIGBLUNTS | 83
32 34 32 6 2 LOW RAP-ALOT 538B4/PRIORITY (9.98/15.98) FUNKY LIL BROTHA 2 84 71 66 3 0DD SQUAD RAP-A-LOT 53866/PRIORITY (9.98/15.98) FADANUF FA ERYBODY!! 66
33 [ 29 | 29 | 20 | EAZY-E A RUTHLESS 5503*RELATIVITY (7.98/11.98) IT'S ON (DR. DRE 187UM) KILLA 1 85 | 81 87 6 ED 0.G & DA BULLDOGS CHEMISTRY 518 161/MERCURY (9.98 EQ/15.98) ROXBURY 02119 36
34 | 32 | 31 | 18 | ZAPP & ROGER REPRISE 451 43WARNER BROS. (10.98/15.98) ALL THE GREATESTHITS | 9 95 | 96 | 30 | KRISKROSS ® RUFFHOUSE 57278"/COLUMBIA (10.98 £Q/15.98) DABOMB | 2
35 | 37 | 45 | 5 | TOP AUTHORITY TRAK 72576 (10.98/15.98) SOMETHIN' TOBLAZE TO | 35 91 | — [ 29 | BUIJUBANTON MERCURY 518013- (9.98 eav13.98) [ VOICE OF JAMAICA | 29
3% | 28 24 6 FREDDIE JACKSON RCA 66318 (9.98/15.98) HERE IT IS 11 88 74 | 68 | 39 | LUTHER VANDROSS A Lv 53231/EPIC (10.98 £Q/16.98) NEVER LET ME GO 3
37 | 33 | 33 | 12 | MARYJ. BLIGE UPTOWN 10942+MCA (10.98/15.98) WHAT'S THE 411? REMIXALBUM | 22 89 | 76 | 99 | 42 | INNER CIRCLE @ BIG BEAT/ATLANTIC 92261/AG oow1s.98 B BAD BOYS | 41
38 | 38 | 35 | 10 | VARIOUS ARTISTS THUMP 4010 (9.98/16.98) oLDscHooL | 35 90 | 72 | 69 | 17 | DRScapitoL81445(9.9813.98) GANGSTA LEAN 6
NEWD | | | ARETHA FRANKLIN ARisTA 18722 (10.58/16.98) GREATEST HITS (1980-1984) | 39 91 | 8 | 77 | 16 | 11D EXTREME casoumt ater 1omsammcn .0m1s00 N D EXTREME | 22
40 36 36 63 | DR. DRE A 2 DEATH ROWANTERSCOPE 57 128*/PRIORITY {10.98/15.98) THE CHRONIC 1 NEW ) 1 HWA RUTHLESS 5506 RELATIVITY 7.0811.98) AZ MUCH ASS A2Z U WANT 9
41 | 35 | 38 | 69 | SADE A3 ePic53178(10.98 EQ/16.98) LOVE DELUXE | 2 93 | 88 | 89 | 14 | MACMALL vounc BLACK BROTHA 2022 9.98/13.9) [If§ ILLEGAL BUSINESS? | 82
* * *« GREATEST GAINER * % * 94 | 8 [ 75 | 50 | BLOODS & CRIPS DANGEROUS/PUMP 19138°/QUALITY (9.98/13.98) BANGIN ONWAX | 18
D1 15 | — | 2 | sounoTrack 5‘“;“ L1016/FOX (9.98/15.98) SUGARHILL | 42 95 | 90 | — [ 26 | STANLEY CLARKE eric 47489 (10.98 £q/15.98) EASTRIVER DRIVE | 54
ME'SHELL NDEGEOCELLO
. 48 64 8 ol st s i H PLANTATION LULLABIES 4 96 | 100 — | 47 | ONYXA RAUCHAOS 53302*/COLUMBIA (9.98 EQ/15.98) BACDAFUCUP 8
NEWD | 1 | S fotne o ainan STELLAR FUNGK: THE BESTOF | 44 NEWD | | | DIANNE REEVES emi 28494/ (10.98/15.98) ART & SURVIVAL | 97
X MICHAEL JACKSON A ©
46 | 43 | 22 | E-40 sic wip IT 340 (8.98/11.98) THE MAILMAN | 13 RE-ENTRY [ 112 | foicmon: (1058 2oy1e o8 DANGEROUS 1
36 LA LS 1B | SPICE] @ veai513 0981598 187 HEWROTE | 1 99 | 98 | 93 | 24 | EARTH, WIND & FIRE RepRisE 45274 (10.98/15.98) MILLENNIUM | 8
* % * PACESETTER * * % 100 | 89 | 85 | 23 | DELA SOUL rommy 80v 1063 (10.9816.98) BUHLOONE MIND STATE | 9
5 | 55 | 11 | PATRA eric 53763 (9.98 Er:5.98) QUEEN OF THE PACK | 47
(D Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA centification for sales of 1 million units, with multimillion sellers indi by a following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit i . P: indi biggest p ge growth.

Heatseeker Impact shows artists removed from Heatseekers this week. n indicates past or present Heatseeker title. © 1994, Billboard/BPI Communications, and SoundScan, Inc.

SUBS CRIBESTOMRE NIAIVINA
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The only radio publications based exclusively on electronically monitored airplay from Broadcast Data Systems!

e CALL (800) 722-2346 TO SUBSCRIBE o

Special Offer!! BILLBOARD subscribers can receive any or all the
AIRPLAY MONITORS at the special rate of just $129 each — that's 35% off
the regular subscription rate of $199. To subscribe call (800) 722-2346 or FAX
your order to (212) 536-5294. Or mail this ad with your payment to:
Airplay Monitor, Attn: Carlton Posey, 1515 Broadway, NY, NY 10036.
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The Trustees and staff of

The Rhythm and Blues Foundation
salute the recipients of the 1994
R , Rhythm and Blues Foundation

% : Pioneer Awards

Little '‘Richard’ Penniman

he Rhythm and Blues
Foundation,anindepen-
dent non-profit organi-
zation, fosters wider recogni-
tion, financial support and
historic and cultural preser-
vation of rhythm and blues
music through various grants
and programs in support of
the artists of the forties, fif-
ties and sixties. The Pioneer
awards program recognizes
those legendary artists whose
work has been seminal in the
development of rhythm and
blues music.Award recipients
are nominated and selected
by the Foundation's Board of
Trustees and its Artist Steer-
ing Committee.

¢

Bill Doggett

Don Covay

For more information
Pplease contact:

Jerry Butler

RHYTHM
¢S BLUES

FCOUNIDATICON

14th and Constitution Ave., N.W.
Room 4603, MRC 657
Washington, D.C. 20560
202-357-1654

Clarence Carter Otis Blackwell
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
COLLECTED, COMPILED, AND PROVIDED BY SoundScan

L

4 4
v | x «|le |[°%
28| 55|59 25| Tme ARTIST | |28 |%28(3g(¢S| Tme ARTIST
£z 3 2| 2| 25| rroducer sonewriTeR) LABEL & NUMBER/DISTRIBUTING LABEL 2| 32| 2| 25| ePrODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
ELIMINATION ¢ ERIC GABLE
* %% NO.1 % x % o R KELLY 50 | 37 | 26 | 14 | FROCES e (©) M) EPIC 77288
' GRIN : .
@ 1 1 6 E!l({:ﬂf(:‘.ﬂ?u) ° 3 wesksatio 1 (C) (T) {X) JIVE 42207 @ 58 62 3 TELL ME WHERE IT HURTS & GUESSS
M.J.POWELL (A MASON,T.MASON.M.POWELL) (C) WARNER BROS. 18303
@ 3 5 14 U SEND ME SWINGIN' & MINT CONDITION @ HI-FIVE
MINTICONOITIONTICEE WIS) LT) PERSPECTIVE 7439 @ S3 [ 54| 6 gﬁgﬂ: Al\j kznnmss (AHENNINGS) (€Y IVE 22188
| 4| 4| 10| WHATTA MAN @ M D e e SKIPTOMYLU # LISA LISA
Zazggy::::;zwrmo.c.umzsx DommN B « ZHANE 83| 38 | 40| 12| S0 (SALAH,CASTOR, THDMAS, PRUIT,CASTOR, THOMAS, R CHASTAIN) (C) (M) (T) (v) (X) PENDULUM 58094/ERG
_4 2 3 9 NAUGHTY BY NATURE (NEUFVILLE.NAUGHTY BY NATURE,RUSHEN,MIMS,BROWN) (C) (D) (M) (T) MOTOWN 2228 @ 56 70 4 g?m(l:t:;gy SAS"‘I'(F:A(O)ND:)(E;S"N N DES T FINARD DAVIS DA M1 PROFESAL GRAHAM)’ St{glgsgw(:zg%l;gs
NDERSTANDING @ @ XSCAPE . ! DAVIS, !
5 5 2 12 }.Jouvm,miln (M.SEA(E) (C) (V) SO SO DEF 77335/COLUMBIA @ 59 7 4 YOU DON'T LOVE ME (NO, NO, NO) & DAWN PENN
(LAY YOUR HEAD ON MY) PILLOW © TONY! TONI! TONE! STEELY,CLEVIE (D.PENN) (O) (T) (X) BIG BEAT 9831 I/ATLANTIC
6 6 6 9 TONY!TONI!TONE! (T.CHRISTIAN,D.WIGGINS,R.WIGGINS) (C) (V) WING 858 260/MERCURY C.R.E.A.M. (CASH RULES EVERYTHING AROUND ME) & WU-TANG CLAN
CRY FOR YOU ® * JODECI 63 | 7 4 | PRINCE RAKEEM (WU.TANG CLAN) (M) (T) (X) LOUD 62766°/RCA
T 717 [ 18] pswincmswie (©) UPTOWN 54723MCA 57 | 50 | 44 | 18 | THE MORNING AFTER & MAZE FEATURING FRANKIE BEVERLY
Py I'M IN THE MOOD @ CE CE PENISTON F.BEVERLY (F. BEVERLY) (C) WARNER BROS. 18349
9 10| 11 | solistock karUN (S.NIKOLAS, B.SILBEY,SOULSHOCK, KARLIN.CUTFATHER)  (C) (M) (T) (V) A&M O460/PERSPECTIVE s8 | 42 | 36 | 12 | LET'S MAKE LOVE & AARON HALL
CAN WE TALK @ @ TEVIN CAMPBELL AMHALL (A HALL,P.LSTEWART) (C) SILAS 54783/MCA
9 8 8 23 | GABYFACE.D.SIMMONS (BABYFACE,D.SIMMONS) (C) (D) (V) QWEST 18346/WARNER BROS. s9 | 47 | 32 | 20 | TIMEAND CHANCE © COLOR ME BADD
2| 15 7 BECAUSE OF LOVE ® JANET JACKSON D.J.POOH (M.JORDAN,COLOR ME BADD,M.DENARD) () (D) (M) (T) (V) {X) GIANT 18339/REPRISE
J.JAM.T.LEWIS,J.JACKSON (). IACKSON,).HARRIS IIl.T.LEWIS) (€ () (X) VIRGIN 38422 w0 | 5 | e g | FUNK DAT/WHY IS IT? © SAGAT
® 3 | 12 | 10 | WHEN A MAN LOVES A WOMAN © JODY WATLEY 1.C. SLAMM {F.LENON) (C) (M) (T) (X) MAXI 101
ART & RHYTHM (J.WATLEY,L.CAMPBELL) (C) MCA 54793 R 3 | ONANDON "® SHYHEIM
12 11 11 14 ALWAYS ON MY MIND & SWvV RNS (A.QUINN,S.FRANKLIN,J. WILSON) (C) (T) VIRGIN 38415
= B.A.MORGAN (B.A MORGAN,R WILSON,0.SCOTT) (C) (D) (T) RCA 62738 DREAM ON DREAMER © THE BRAND NEW HEAVIES
@ 16 18 8 STAY . E.MEJSER';‘EAR(L; 62 65 4 BRAND NEW HEAVIES (D.AUSTIN,N.DAVENPORT) (C) (M) (1) (X) DELICIOUS VINYL 9832 I/EASTWEST
N.LOWIS (M.STEVENS,8.KHOZOURI) (C) (M) (T) (X) EMI 58113
- STIR IT UP (FROM "COOL RUNNINGS") DIANA KING
18 | 10 9 21 NEVER KEEPING SEOC'?EJASB' ) (3(3/?%1;17\565 65 (79 3 J.BRALOWER(B.(MARLEY) (C) (T) CHAOS 77325/COLUMBIA
BABYFACE,L.A.REID,D.SIMMONS (BABYFACE
: : ELECTRIC RELAXATION (RELAX YOURSELF GIRL) ¢ A TRIBE CALLED QUEST
@)| | | o | Nevemromaer vouwnmouryou T O Ll L B o v b
- — - . BABY IT'S YOURS & RIFF
40 | — | 2 | THE MOST BEAUTIFUL GIRL IN THE WORLD @ PRINCE TU ] 72 ] 5 | EwWilUaMSCLIGHTY i (FLEXRIFF) (C) EMI S8104/ERG
PRINCE (PRINCE) (C) (D) {T) NPG 7251 4/BELLMARK SUNCAGEND S0
@ 19 | 19 | 7 | GINANDJUICE @ SNOOP DOGGY DOGG 66 | 84 | 4 | k7. GARDNERF.CUTLASS (K7..GARDNERF MALAVE H...LAWES,F W.BURK) () (M) (T) (X) TOMMY BOY 599
DR.DRE (SNOOP DOGGY DOGG) (C) (M) (T) (X) DEATH ROW/INTERSCOPE 983 18/ATLANTIC RWARBEGUR ST e e
* xx HOT SHOT DEBUT * ® 1 |55 [ 52|19} TRIBE CALLED QUEST (J.DAVIS, A.MUHAMMAD,M.TAYLOR) (C) (T) (X) JIVE 42187
' DECI SEX ME (PARTS I & 1) @ & R. KELLY
NEW D 1 E.Eﬁnmr(‘o.swmc) (C) (1) UPTOWN 5384,58 68 | 60 | 53 | 20 | X5 T (R.E(ELLV) ) (©) (T) (X) JIVE 42161
BELIEVE IN LOVE TEDDY PENDERGRASS BABY BE STILL COMING OF AGE
B a1 CAELLJWAV.CALLovgv,PENDERcRAss (CALLOWAY CALLOWAY,PENDERGRASS, BECKHAM) (C) ELEKTRA 64574 69 | 8 | 88 | 7 | olweerravacning (ZVACENTINE-MGAYEID:RITZ.0'BROWN) (CYZOONANNG)
SO MUCH IN LOVE & ALL-4-ONE LET ME LOVE YOU 11 D EXTREME
| B[ 1| s ciamrosrin (JACKSON,STRAIGIS, WILLIAMS) (C) BUTZZ B727 I/ATLANTIC 0|78 T | oAl (HAMLDEXTRA WIEN) (C) GASOLINE ALLEY 54788/MCA
CANTALOOP (FLIP FANTASIA o U o WAS IT SOMETHING FREDDIE JACKSON
@ 21 |33 )13 G.WILKINSON,M.SI(MPSON (HANCOCK.KEI).LV,WILKINS.SIMPSON) (©) (T} (V) (X) BLUE NOTE 44945/CAPITOL @ = 2 | CHRISTIAN (C.WARREN.DSPENCER) {C) (T () RCA 62806
! & HAMMER KEEP YA HEAD UP @ & 2PAC
2| 1416 ! LIMSMQII;}H?SEODLE 9 (HAMMER, THE WHOLE 9,DEUCE DEUCE) (€} (D) (T) (V) GIANT 1az71msm§sz 12| 61| 55 | 20 [ 5ypen (T.SHAKUR,D.ANDERSON,R. TROUTMAN,S.VINCENT) {C) (M) (T) (X) INTERSCOPE 98345/ATLANTIC
& INTR BORN TO ROLL & MASTA ACE INCORPORATED
@ 5| 3 4 EL%EG?(‘sInaNo;rryS)E SKY (C) (T} ATLANTIC 87262 @ B | — 2 | ascone (D.CLEAR,A.A.BROWN,E.MCINTOSH,T.) KELSIE) (C) (M) (T) DELICIOUS VINYL 9831 SVEASTWEST
IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST NIGHT) @ ME'SHELL NDEGEQCELLO COME CLEAN ¢ JERU THE DAMAJA
% | ¥ 5 | ABETTS (MNDEGEOCELLO) { (© (D) ()r) (V) (X) MAVERICK/SIRE 18326/REPRISE ML 72 [ 75|16 | 5ioremes (K.J.DAVIS.C MARTIN,C PARKER,F SCRUGGS,K_JONES,T.TAYLOR) (C) (T) PAYDAY 127 O0O/FFRR
BETCHA'LL NEVER FIND & CHANTAY SAVAGE MONEY IN THE GHETTO & TOO SHORT
5|77 _S.HURLEY (C.SAVAGE,S.HURLEY) (©) (1) 1.D. 62652/RCA 75| 69 [ 64 6 | THE DANGEROUS CREW (T.5HAW (C)(T) JIVE 42195
% | 15 | 12 | 18 | GETTO JAM ® ¢ DOMINO 84 | 94 | 3 | LESSONS LEARNED FUNKY POETS
DJ BATTLECAT (DOMINO,K.GILL AM) (C) (M) (T) (X) OUTBURST/RAL 77298/CHAOS D.DARLINGTON,FUNKY POETS (G.JOHNSON ASHE,R.FRAZIER,D.DARLINGTON,P.FRAZIERXC) (V) 550 MUSIC 77366/EPIC
YOU DON'T WANNA MISS ¢ FOR REAL
imreapy X * GREATEST GAINER/AIRPLAY A o | (DL | — | 2 | YORBONT AN (©) 1) A&M D53 PERSPECTIE
@ 2 80 | 3 | GagviackD.simMmONS @ABYFACE) (C) (D) (V) QWEST 18264/WARNER BROS. 18| 14| 81 7 | EGO TRIPPIN' (PART TWO) @ DE LA SOUL
DE LA SOUL,PRINCE PAUL (K.MERCER,D.JOLICOUER,V.MASON, P.HOUSTON) (M) (T) (X) TOMMY BOY 595°
(28)| 32 | 51 | 4 | AND OUR FEELINGS ® BABYFACE HEY D.J. (FROM "MI VIDA LOCA" ® LIGHTER SHADE OF BROWN
. BABYFACE.L A.REID.D.SIMMONS (BABYFACE.D.SIMMONS) GE(It.’II\‘V/ ”'CB7 ’ ;’“ W78 — ]2 R.GUTIERREZ( (S.HAGUE,MMCLAREN,L.PRICE),R.LARKINS,R.GUTIERREZ,B.RAMIREZ) (C) (T) MERCURY 858 402
(29)| 45 | 56 | 3 | TREATURITE O A Ll BABY WHERE WERE YOU THE REAL SEDUCTION
. CECORERNC BOOKER) (CIMD.ELEKTRATG1562 9% | — 2 | THOMPSON.G.LENNON (J.THOMPSON,G.LENNON,D.CULLER) (C) (T) ATLANTIC 87284
30 | 18 | 13 | 14 | YOUDON'T HAVE TO WORRY ® MARY J. BLIGE
E.FERRELL (GREENE,FERRELL,KORNEGAY, WHITTINGTON,BROWN, WESLEY,BOBBITT) {C) (T) UPTOWN 547D1/MCA 95 o 2 ,D& g‘cl)m)au ok o8 BTy o Rurmwsml;glgsm g&gg&
I'M OUTSTANDING & SHAQUILLE O'NEAL p T X
3| 29| 215 | ¢Seruon (S.0'NEAL £.SERMON R.ROACHFORD, R.CALHOUN,A.YARBROUGH,J.ELLIS, L. SIMMONS) {C) (T) (X) JIVE 42201 87 | % | 4 mEcs(ERAo'\‘IEr‘I(’grg%vnAEcvaﬁov b FOSTER R SERRELL) o EASTW?J%%?
o o AR 3 e I O N 1.
+ . N A 1 A L1/ 1
A DEEPER LOVE (FROM "SISTER ACT 2" & ARETHA FRANKLIN
@ 43 | 46 5 C+C MUSIC FACTORY (D(.OOLE,R.CLIVILLES) J (C) (M) (T) (X) ARISTA 1.2657 84 | 719 | 82 | 20 IB\;'E E.ﬁclr"(f; k&XEm s AR . B%&ﬁ;g&%fgg?;ﬂlg
BREATHE AGAIN @ & TONI BRAXTON - - —
34 2% 22 2 L A.REID,BABYFACE,D SIMMONS (BABYFACE) (C) (M) (T) (X) LAFACE 2-4D54/ARISTA 85 73 6 20 RSIfn?oYJvt am?RERAoqumm RO AR S MURBOCK) (C)Z‘/[\Jf& Fgé lSREOI(;,:,ES
YOU KNOW HOW WE DO IT & ICE CUBE - : — =
@ 4l a3 6 Q.0.11I (ICE CUBE.QD ) (C) (T) PRIORITY 53847 8 | 82 | 8 11 SS%UN? OPI: Dé\RPROLlsyl;Z (c’ KRS-ON%
HOWBIZ (L.PARKER.R.LEM. ) (T} JIVE 4219
| 2 2 8 ?JHJAET]LJVIIM(EJ JA??R?SLIIAI¥ LEWIS,M.HORTON) ¢ (Jc?ﬂcﬁwfi'z%% BABY | WANNA H-TOWN
i : I 8 | 97 3 asunnn&vmno SHAZAM,GI,STICK) (€) (M) LUKE 173
U.N.LT.Y. & QUEEN LATIFAH d : oLl C R
31 28|20 18] 7 GEE,MUFI (D.OWENS, ) SAMPLE) (C) (D) (T) MOTOWN 2225 NEW ) 1 ROUND AND ROUND GLENN JONES
1 | 7 @ BLACKGIRL G.JONES,R.WATKINS (G.JONES,R. WATKINS) (C) ATLANTIC 87265
DALLEN (D.ALLEN.M DAILEY) C) KAPER 62665/RCA 93 | g7 | 5 | ITALLCOMES DOWN TO THE MONEY © TERMINATOR X
B | 35 | 48 5 PLAYER'S BALL @ OUTKAST I\ TERMINATOR X,L.SMITH (C.SHOCKLEE K MILLER,R EARL,S.MILLER) (C} (M) (T) RALICHAOS 77 168/COLUMBIA
ORGANIZED NOIZE (OUTKAST.ORGANIZED NOIZE) (©) (M) (T) (X) LAFACE 2-4060/ARISTA NEW p 1 SOMETHIN® TO RIDE TO (FONKY EXPEDITION) # CONSCIOUS DAUGHTERS
40 34 2% 2% SHOOP & SALT-N-PEPA PARIS (PARIS) (C) SCARFACE 53851/PRIORITY
A.MARTIN,C.JAMES (SPARKS,JAMES,DENTON,ROBERTS, TURNER)  (C) (T} (V) (X) NEXT PLATEAULONDON 857 314/PLG ITAIN'T HARD TO TELL NAS
a | 33| 2 13 FAWLSYS?EFFAlR (FROM "ADDAMS FAMILY VALUES") «:)’ rSHrABsBaA %Ag‘,;t(% 9 | & I — | 2 | Larct PRoFESSOR (W.P.MITCHELL,N. JONES) (C) (1) COLUMBIA 77385
SEML(S STEWART) (D ATLAS 855 230/ ® ALL OR NOTHING ® JOE
42 | 3 | 28 | 23 | NEVER SHOULD'VE LET YOU GO (FROM "SISTER ACT 27) * HI-FIVE NEWD | 1 | (¢ mitrionoT eerrew) (C) (1) MERCURY %8 21,
IDE,K.MILLER (E.F.WHITE) (C) JIVE 42178 . I 69 | 15 | WHAT'S MY NAME? @ & SNOOP DOGGY DOGG
13 31 30 13 BELIEVE THAT & KEITH WASHINGTON DR.DRE (SNOOP) (C) DEATH ROW/INTERSCOPE 98340/ATLANTIC
G.LEVERT,E.NICHOLAS (G.LEVERT,E.NICHOLAS) (C) QWEST 18252/WARNER BROS. HERE WITH ME © PHILIP BAILEY
M| | 3| 29 So(r)wog INgrlzlz)zEzc S - Aol Lr\g;*Rg NEW ) 1 B.MCKNIGHT (8.MCKNIGHT, 8. BARNES) (C) 200 14119
.HODGE (K.GREENE,C.WIKE,N HODGE) (T) (X) ATLANT
: . | WHEN | NEED SOMEBODY RALPH TRESVANT
57 | 59 | 5 | GONNALOVE YOU RIGHT (FROM "SUGAR HILL') . & AFTER 7 NEWD | 1 | ariewis hareis ity (©) (D) () MCA 54804
K.ANDES (K ANDES.T.HARRIS,R JONES W.CAREY) () (D) BEACON 10006/FOX
CLOSE TONIGHT UNV
4 | 46 | 39 | 26 %’ﬁmx&,’fgf\cﬁl \:Gcms AT (c)?v;rvglwgé;[g?éu%ﬁg NEW D ! JPENN 11 ().POWE,).CLAY) (C) MAVERICK/SIRE 18428/ WARNER BROS
- —— = BOOM SHAK A-TACK ¢ BORN JAMERICANS
51 | 58 4 | MASS APPEAL ¢ GANG STARR 9 | 8 r83 17| Cirompson (H.PAYNE,N.HOWELL) (C) (M) (T) DELICIOUS VINYL 9837 JEASTWEST
DJ PREMIER, GURU (K.ELAM,C.MARTIN) (C) (T) CHRYSALIS 58111/ERG HEAVEN HELP SRR
* * x GREATEST GAlNER/SALES A KKk NEW ) ! L.KRAVITZ (G.DEVEAUX, T.BRITTEN) - (C) (X) VIRGIN 38412
67 2 JUST ANOTHER DAY & QUEEN LATIFAH 99 85 61 18 MAKE LOVE EASY & FREDDIE JACKSON
$..D. (D.OWENS,APACHE) (C) (M) (T) (X) MOTOWN 2233 _P.LAURENCE (P.LAURENCE) (C) RCA 62704
RIGHT HERE (HUMAN NATURE)/DOWNTOWN @ *SWV 100 8 | 57| 11 URS & SHAI
49 | 49 | 47 | 3 B.A.MORGAN,G.PAIgKER (B.A.MORGAN,J.BEI)‘/TIS,S.PORCARO,G.PARKER,G.GOMEZ,K.ORTIZ) (©){T) (V) (X) RCA 62614 8 C-MARTIN (C.MARTIN.M.GAY.G.BRIGHT.D.RENSALIER) (C) GASOLINE ALLEY 54770/MCA

C) Records with the greatest airplay and sales gains this weeh. ®Videoclip availability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA cetification for sales of 1 million units, with additional million indicated by a numeral following

the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette
(V) Vinyl single availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications.

maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.
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RHYTHM
SICTION

TEVIN CAMPBELL (Qwest) has three songs in the top 20 on the Hot
R&B Airplay chart. His single “Can We Talk” ranks No. 7; “Shhh,” which
was only released as a promotional CD to radio, ranks No. 10; and this week’s
Greatest Gainer/Airplay, “I'm Ready,” jets 39-20. On the Hot R&B Singles
chart, “I'm Ready” moves 52-27. The single ranks No. 1 at WPLZ Richmond,
Va., and is top five at KMJM St. Louis (No. 3) and WENN Birmingham, Ala.
(No. 4).

QUEEN FOR MORE THAN A DAY: Queen Latifah continues her reign
as sovereign of the rap divas. “Just Another Day” (Motown) is the highest-
debuting single, at No. 23, on the sales-only chart. Airplay holds at No. 64
despite a 12% increase in points. Video exposure fuels this single: It ranks
No. 1 on BET and No. 4 on the most-plaved R&B tracks list on MTV. (For
details, see this week’s R& Airplay Monitor.)

NAME GAME: All of Billboard’s charts refer to the artist on “The Most
Beautiful Girl In The World"” as Prince (N.P.G;.) because it is simply too un-
wieldy to do otherwise. The artist formerly known as Prince has always enter-
tained us, while pushing back artistic and social boundaries. We may not un-
derstand the personal meaning of his new “handle,” but we respect his right
to make that change (and actually, I can’t wait to see if he’s got something
else up his sleeve). We also respect the artist’s request to be identified with
that unusual symbol. However, to typeset the symbol every week is not a real-
istic request for those involved with the production of a magazine the size of
Billboard. Meanwhile, “Beautiful Girl” races up the chart, sprinting 40-15.
Sales rise 87% and the single moves up 32-14 on the Hot R&B Singles Sales
chart. Radio points increase 74%, and the title now ranks No. 24 on the Hot
R&B Airplay chart. “Beautiful” is No. 1 at WZAK Cleveland and WBLK Buf-
falo, N.Y, and is top five at two: WZFX Fayetteville, N.C., and WEDR Miami.

MONIT()R UPDATE: The No. 1 song on the Top 40/Rhythm-Crossover and
the Most-Played Rap Tracks charts is “Whatta Man” by Salt-N-Pepa featur-
ing En Vogue (Next Plateau). It's No. 7 on the R&3/Mainstream chart, show-
ing the strength of rap at rhythm-crossover stations. “Electric Relaxation”
by A Tribe Called Quest (Jive) and “Born To Roll” by Masta Ace (Delicious
Vinyl) are the Airpower records on the Rap Tracks chart. On the
R&B/Mainstream chart, six artists earn Airpower songs: Intro, Chantay Sav-
age, R. Kelly, Babyface, Angela Winbush, and Prince. “Bump N’ Grind” by
Kelly (Jive) is No. 1, and “Seven Whole Days™ by Toni Braxton holds at the
top of the R&B/Adult chart for a sixth week.

AWAI{DS AWAKEN the interest of some consumers who have heard of an
artist or a song, but somehow have not been motivated to buy the music. Let's
see if there is a burst of sales for Grammy winners, especially Toni Braxton
and Digable Planets. Congratulations to all of the Grammy nominees and win-
ners. It is always a grand night to remember!

ACT LIKE YOU KNOW: “Feenin' " by Jodeci (Uptown) makes an especially
high debut. Airplay from the album has built over the past few weeks; this
week it is eligible to chart, and bows at No. 18,

R&B

ARTISTS & MUSIC

ARTIST DEVELOPMENTS

BUBBLING UNDER. it

HIP-HOP M.O.P.

Select Records hopes to build on the
street buzz surrounding hardcore hip-
hop act M.O.P. when it drops “To The
Death,” its debut album, March 15.

M.O.P. stands for Mash Out Posse,
and its members are rappers Lil Fame
and Bill Danziene. So fav, the act is
known for “How About Some
Hardeore,” the hard-edged single that
also appears on the “House Party 3"
soundtrack. Before that jam, Lil Fame
dropped three cuts on 4th & Bway's
1992 compilation set “The Hill That's
Real,” including “Bring The Ruckus.”
Those efforts helped reinforce his
name among those in the street game,

According to Lil Fame, who, along
with Danziene, grew up in the
Brownsville section of Brooklyn, N.Y.,
the set contains “some around-the-
way shit. We write about things we've
been through, what we had to do to
survive, and stuff that goes on around
us.

Greg Riles, manager of special
projects at Select, says, “The record
gets your attention. You can feel that
Lil Fame and Billy Danziene actually
experienced what they're talking
about. They're not advocating
anything, just telling listeners, ‘Look,
this is what I've been through; this is

/

M.O.P.

where I'm from.””

The duo was signed to Select by
Silver D, director of A&R. In the past,
he had supervised cuts on “The Hill
That's Real.”

The process of developing M.O.P.
began last October, when “How About
Some Hardcore” appeared. “We felt
the record was a New York thing, so
we went right to [local mix-show jocks
like] Rong G., the Awesome Two,
Funkmaster Flex, and Red Alert,”
savs Riles,

The resulting buzz spread to New
England, thanks to support from
college radio. Riles says, “We noticed
a retail surge behind the play.”

Select then focused its promotional
energies on the South, where the
record was gaining acceptance.

“M.O.P. turned into a real word-of-
mouth thing, and we've been going
where we see outbreaks,” says Select
president Fred Munao.

When the new Darry]l D-produced
album arrives, the label will continue
its street-oriented campaign. “We'll be
perfectly content with a slow build,
gaining solid street credibility and
street props,” says Wyatt Cheek, VP
of marketing at Select.

Explaining his moniker, Lil Fame
says, “I know mad people, and 1 get
crazy props for what I do. Everybody
be like, ‘Yo, that Il nigga could rap! "

Going with the flow, Danziene
offers an explanation of his own
handle. “I earned that for the way I
take care of my business,” he says. “It
makes it seem like I'm on top of
things, like I'm controllin’ shit.”

Among the tracks on the album are
“Heistmaster,” which swims in
C.R.E.AM. themes (listen to Wu-
Tang Clan's “C.R.E.A.M.,” which
chants, “cash rules everything around
me”). On “F.A.G.,” the duo takes it to
the face of “fake-ass gangstas.” “Blue
Steel” sports high-caliber rhymes like,
“It’s time to let 'em know the deal/
Nowadays shit is for real—so I'm
packin’ blue steel.”

HAVELOCK NELSON

MOTOWN LINES UP YEARLONG MARVIN GAYE TRIBUTE

(Continued from page 21)

unique to find an artist who shared his
inner thoughts so completely with his
fans.”

Busby says the label “hopes to find
a way each year to consistently reposi-
tion Marvin Gaye in the marketplace,
to ensure that every generation gets to
understand and appreciate his art.”

According to Candace Bond, Mo-
town’s director of special markets and
catalog development, the campaign will
feature Gaye's widow, Jan Gaye, and
daughter Nona as spokespersons, and
aims to heighten awareness of Gaye
and his music,

PHILIP BAILEY

(Continved from page 21)

Nadirah Ali of Arrested Development.
Builey views his albums as “legitimate
collaborations,” and says the chemistry
and the cast are equally important on
any project.

Says Bailey, “You can have an im-
pressive cast of producers involved on
a project, but if the {mix| is not right,
you can just end up with an expensive,
ordinary album.”

The four-octave vocalist goes on to
say he had to define who he was as a
vocalist in order to remain objective
about the work the album’s producers
were doing. “One of the most challen-
ging things for me was making [pro-
ducers’| songs my own,” he says. “It’s
hard to know if you love a song because
it’s yours, as opposed to it being
{theirs].”

Bailey says his next project probably
will be a gospel album. “I'm writing
material for an inspirational project,
but it probably won't be ready until
next year,” he says. “In the meantime,
I'll continue promoting both my solo al-
bum and the one with Earth, Wind &
Fire."

“At retail, we’ll have in-store dis-
plays, posters, and bin cards. A special
commemorative logo will be featured
on stickers that indicate which product
has been remastered,” says Bond.

Radio highlights will include syndi-
cated specials through the Sheridan
Broadeasting Network. Bailey Broad-
casting Services' “Radioscope” will air
“Marvin Gaye, We Miss You" nation-
ally April 1 and 2,

“Soul Train” and “The Arsenio Hall
Show” are expected to air tributes to
Gaye, notes Bond, who adds, “Our in-
tention is to commemorate the man
and his music, to show that his mes-
sage is timeless and that he changed
soul musie definitively.”

August releases will include two of
Gaye's early albums, “The Soulful
Moods Of Marvin Gaye” and “When
I'm Alone I Cry,” both available for the
first time on CD, as well as a special
compilation tagged “The Norman
Whitfield Sessions.”

One of the high points of the all-en-
compassing focus on the performer's
work will be a “Tribute To Marvin
Gaye" television special and album,
planned for late October. Produced by

Leigh Blake of Good Karma Produc-
tions and directed by Earle Sebastian,
the venture will involve participation
by a slew of artists from different mu-
sical genres,

Blake, who co-created and produced
1990's “Red, Hot & Blue” project, says
a variety of superstar talent has been
approached.

“We're creating a cinematic piece of
work, one that will reflect the political
issues that informed Marvin’s music
and the man’s spirituality,” says Blake,
who plans to have the project comple-
ted by June.

Blake says the tribute also will be re-
leased on home video following its TV
broadeast. Four special vignettes,
based on cuts from Gaye’s “What'’s Go-
ing On” album, also will be included in
the home video package.

The mining of Gaye's catalog will
continue in February 1995 with a
“Complete Duets” CD featuring Gaye
with Tammi Terrell, Kim Weston,
Mary Wells, and Diana Ross, and a 12-
track compilation of unreleased bal-
lads. A four-CD boxed set, also featur-
ing mostly unissued material, is due in
April 1995.

Rockin’ The House. The New York club Fez was the place to be during a Jimi

Hendrix tribute concert in December. Pictured in performance are guitarist Eric
Gales, vocalist Nona Hendryx, drummer Mark Gilmore, and bassist Shawn

Solomon. (Photo: Jim Carroll)

51503 K
z| 2 @ | = @
2 5 w | TITLE 2 z. w | TITLE
= | 5 [ # | ARTIST (LABEL/DISTRIBUTING LABEL) = | 5 | # | ARTIST (LABEL/DISTRIBUTING LABEL)
1 |— | 1 | GOT ME WAITING 14 |14 | 6 | LOVE IS A GOOD THANG
HEAVY D. & THE BOYZ (UPTOWN/MCA) KASHAN (PARAGON/SOLAR)
2 | § | NICE AND LOVELY 15 (13| 3 | | WANNA ROCK
SHAGGY (VIRGIN) JAZZY JEFF & FRESH PRINCE (JIVE)
3|6 |5 | SOUND BOY KILLING 16 1 | PLAY MY FUNK
MEGA BANTON (VP) SIMPLE £ (BEACON/FOX)
4 |11 |7 | LOVE'S MYSTERY 17 |—| 8 | THE BOMB
RANDY CRAWFORD (WARNER BROS.) AKINYELE (INTERSCOPE/ATLANTIC)
S5 |19 | 2 | YEAH YEAH 18 | — | 2 | ANNIVERSARY
THE NEW 2 LIVE CREW (LUKE) GERALD ALBRIGHT (ATLANTIC)
6 | 9 | 13 | SHORT SHORTS 19|16 (11 | TELL ME
RAHEEM THE DREAM (LIFE/BELLMARK) KIARA (BCI/THG)
7 |—| 1 | PUMPS & A BUMP 20 (24 | 2 | ALITTLE LOVE
HAMMER (GIANT/REPRISE) KOLORZ (SCOTTI BROS.)
8 | 15| 4 | OLD TIMES' SAKE 21 | — | 2 | STREET LIFE
SWEET SABLE (STREET LIFE/SCOTTI BROS.) INTELLIGENT HOODLUM (TUFF BREAK)
9 |7 |6 | CHOOSE 22 |— | 1 | THE GLOCK
COLOR ME BADD (GIANT/REPRISE) VICIOUS (EPIC)
10 (— | 1 | BAKNAFFEK 23 |22 | 2 | RAINDROPS
DAS EFX (EASTWEST) ME-2-U (RCA)
11 |— | 1 | PAPA’Z SONG 24 |— | 1 | OUT OF CONTROL
2PAC (DEATH ROW/INTERSCOPE) WELLS (MCA)
12 | 17 | 4 | WHAT GOES UP 25|— | 1 | TWO HEARTS
MAZE FEAT. FRANKIE BEVERLY (WB) EARTH, WIND & FIRE (REPRISE)
13|10 | 7 | DO YOU WANNA GO PARTY Bubbii i ; .
KAT (LIFE/BELL 3 w:;:hmn::{yl:t: ’:‘h; et:;p 25 singles under No. 100
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. COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
COLLECTED, COMPILED, AND PROVIDED BY
ef| 58| Eg 35 TITLE soundigii,i ARTIST
z 7]
Z¥| 2% 22| 53| asersnumscrosmisuning LaseL
* * * NO. 1/GREATEST GAINER * * *
@ 2 3 5 GIN AND JUICE & SNOOP DOGGY DOGG
(C) (M) (T) 00 DEATH ROW/INTERSCOPE 98318/AG 1 week at No. 1
2 1 1 8 WHATTA MAN ©® @ SALT-N-PEPA FEATURING EN VOGUE
(C) (T).(X) NEXT PLATEAU/LONDON 857 390/PLG
3| 3| 4| 5 | ITSALLGOOD © HAMMER
(C) (D) (T) GIANT 1827 1/REPRISE
4 4 5 15 DUNKIE BUTT (PLEASE PLEASE PLEASE) & 12 GAUGE
(C)(T) (X STREET LIFE 75373/SCOTTI BROS
5 | 5 | 6§ | 7 | PLAYER'S BALL ® OUTKAST
(C) (M) (T) (X) LAFACE 2-4060/ARISTA
(8)| & | 8 | 14 | CANTALOOP (FLIP FANTASIA) ®US3
() (T) (X) BLUE NOTE 44945/CAPITOL
7 7 7 4 I'M OUTSTANDING & SHAQUILLE O'NEAL
| (C) (T) (%) JIVE 42201
8 | 6 | 2 | 15| GETTOJAM @ © DOMINO
{C) (M) (T} (X) OUTBURST/CHAQS 7729&/COLUMBIA
@ 11 10 4 YOU KNOW HOW WE DO IT & ICE CUBE
(C} (T) PRIORITY 53847
MASS APPEAL & GANG STARR
10 | 10|14 4 | (©(7) CHRYSALIS 5811 L/ERG
ST ANOTHER DAY & QUEEN LATIFAH
@ NEW ) ! i‘cl;J.'M)(T) (X) MOTOWN 2233
U.N.LT.Y. & QUEEN LATIFAH
12 9 9 15 | (o) () MOTowN 2225
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@ 18 16 15 COME CLEAN & JERU THE DAMAJA
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37 37 ) | WANNA ROCK & JAZZY JEFF & FRESH PRINCE
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1-IGHT (ALRIGHT, & DOUG E. FRESH
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Lo [ [ 7 [ esreney, o
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C) Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (X) CO maxi-single availability. ® 1994, Billboard/BP! Communications, and SoundScan, Inc.

WINDHAM HILL LETS GOOD TIMES ROLL WITH ‘SESSIONS’ SET

(Continued from page 12)

The album offers timeless R&B-ori-
ented second-line funk on the remakes
of old New Orleans numbers, plus a
number of surprising jazz-inflected in-
strumental workouts, with particu-
larly rich solo work by sax men Allen
and Tyler and drummer Palmer.

Toussaint says of the music, “Our
initial thought was that funky R&B
rock'n’roll was to be the menu. When
we started getting people together
and ideas began to come from differ-
ent people, we thought some other
ideas could be incorporated.”

Sebastian adds, “We thought people
would like to hear the classics, but
then we said, ‘Why just exactly redu-
plicate classics when you can buy a re-
issued record?’ We felt like something
new and fresh was required as well.”

With the initial sessions completed,
“The Ultimate Session,” in Tous-
saint’s words, “went on the back
burner.”

But Sam Sutherland, former VP/
managing director of Windham Hill
and the executive producer of two
Bluesiana Triangle albums that fea-
tured Rebennack, learned about the

record from the musician’s former
road manager, Barbara Becker, and
secured the project for the label.

Windham Hill VP of sales and mar-
keting Pat Barry, who formerly ran
the Leisure Landing record shops in
New Orleans and co-founded the
city’s music magazine Wavelength,
says the label plans to “emphasize the
historical aspects of the record.” As a
promotional item, the company is pro-
ducing a detailed spiral-bound illus-
trated CD-sized booklet by writer
Tom Stagg about Crescent City
Gold’s memorable history.

In addition to going after local and
syndicated blues and R&B specialty
programs at radio, Barry says,
“We're definitely going to triple A,
and we'll be looking at jazz stations on
a limited basis.” Barry notes that the
label will go after NPR programs
such as Blues Revue, Fresh Air, All
Things Considered, and Morning
Edition.

The company will launch “The Ulti-
mate Session” in April during the
New Orleans Jazz & Heritage Festi-
val, the city’s sprawling, heavily at-

tended annual music fiesta.

“Our goal is to make it as visible as
possible during the Jazz Festival,”
Barry says. “We're exploring doing
promotions with both Sound Ware-
house and Tower ... We're also look-
ing at possibly doing some combina-
tion ads with [the New Orleans-bred
Windham Hill act] the Subdudes and
Crescent City Gold throughout the
United States. We'll run it around
[the New Orleans] Jazz Festival time
in Chicago, New York, Boston, key
markets. [The ads might read] ‘If you
can't be at Jazz Fest, you might as
well buy one of these records and
have a good time.””

Barry says the label is also “trying
desperately” to arrange a multigen-
erational concert of New Orleans mu-
sic by Crescent City Gold and the
Subdudes during the New Orleans
Jazz & Heritage festival, but that the
busy schedules of some CCG mem-
bers could preclude such an event.

He says, “If we can get everybody
together, it’s going to be a very mag-
ical night. Whether we'll sell a lot of
records, who cares?”

Jury Will Hear Sister Souljah Libel Suit

Rapper Called Former Producer ‘Two-Faced Backstabber’

B BY DON JEFFREY

NEW YORK—Sister Souljah, the rap-
per who had a brief fling with notori-
ety after Bill Clinton verbally attacked
her during his Presidential campaign,
is under attack again, this time from
a former producer who says she li-
beled him in album liner notes.

In the notes to *360 Degrees Of
Power,” released by Epic Records in
March 1992, Souljah listed producer
Michael Shinn under the heading,
“two-faced backstabbers.”

Shinn filed suit, claiming the phrase
was a libel that had damaged his repu-
tation in the music business. Last
week, a New York Supreme Court
judge ruled that a jury would decide
if the words defamed Shinn.

Lawyers for Sony Music Entertain-
ment, owner of Epic, say they will ap-
peal that decision.

Thomas Kavaler, attorney with
Cahill Gordon & Reindel, a noted firm
specializing in First Amendment cases
that is defending Sony Music, says the
rapper’s words represent “rhetorical
hyperbole” and are protected by the
Constitution.

But Larry Wallace, attorney for
Shinn and co-producer Antonio Bru-
tus, says the phrase is a well-under-
stood libel that has left his client in ob-
loquy. In addition to the libel charge,
Shinn and Brutus charge Souljah with
breach of contract.

According to court documents,
Shinn and Brutus contracted with
Souljah (whose real name is Lisa Wil-
liamson) in June 1991 to write, ar-
range, and produce five master tapes.
Some of the songs written by Shinn
are said to have made it onto the “360
Degrees” album. In January 1992,
Souljah directed Sony not to make any
more payments to Shinn and Brutus,
charging that they had breached their
agreement.

Wallace says that his clients re-

ceived about $25,000-$30,000 out of the
$75,000 promised to them in their con-
tract with Sony. They are suing for
more than $1 million.

The parties are not saying what
caused the ill will between the rapper
and her former producer. One source
attributes it to “creative differences,”
another to a personal disagreement.
Attempts to reach Souljah were
unsuccessful.

The artist was the target of Clin-
ton’s condemnation at a June 13, 1992,
rally in which he charged that, in an
interview with The Washington Post,
she had made racist remarks and ad-
vocated violence against whites. The
controversy spiked sales of “360
Degress” for a few weeks, but the al-
bum was not considered a success.
Epie later dropped Souljah from its
roster.
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Juliet’s Natural Outlook; All Abhout Eve’s Career

JULIET ROBERTS refuses to
dwell on past negative moments.

Taking a breather from the re-
cent video shoot for her single, “I
Want You,"” she ponders the career
path she has traveled during the
past 18 months. Obstacles of label
problems and legal entanglements
have made the road bumpy, but
that does not appear to have jarred
the sturdy, good-humored U.K.
native. Instead of waxing bitter
about her experiences, she down-
plays them with a weary chuckle
and a philosophical attitude.

“You can’t go negative on the
world just because you don’t get
what you wish when you wish for

JULIET ROBERTS

it,” she says. “Maybe if the album
had come out sooner, the buzz sur-
rounding it would not have been as
good as it is right now. Maybe the
delays were a way of someone or
something letting me know that
the time for this record was not
right.”

Or maybe the album was miss-
ing that one special song that
would push it over the top. The
first incarnation of *“Natural
Thing,” Roberts’ positively gor-
geous Reprise/Warner Bros. de-
but, did not include the hit-bound
“I Want You.” She wrote it shortly
after completing the set. Even the
dullest ears can tell that the track,
with its sharp disco strings and lay-
ers of girlie chants, easily tran-
scends genre specification. It has
the potential to be an across-the-
board smash.

However, “I Want You” is
merely one color on Roberts’ musi-
cal palette. Exploring “Natural
Thing,” which ships to retail in
early April, you will discover a
voice that takes on different tones
and forms with each song. She
comes on like a giddy ingenue on
the familiar international hits,
“Caught In The Middle” and “Free
Love,” and then plays an older,
more seasoned role on the pensive
“Eyes Of A Child” and “Again.”
Popping up in between these songs
are myriad moods and tracks that
also include the single-worthy
“Tell Me,” with its fret-slappin’
bassline and swaggering vocal. Ro-
berts approaches all of these mo-
ments with a high level of confi-
dence that clearly comes from her
broad performing background.

Raised in a household that was
filled with the spicy calypso sounds
of the Nightingales, of which her

father was a member, Roberts
took a quick liking to various forms
of rhythm-based musie, and
started her career by fronting the
reggae-rooted Black Jade as a
teen-ager. She later lent her voice
to the Funk Masters and their
1983 U.K. hit, “It’s Over,” later
moving on to the eritically revered
Working Week, and its blend of
Latin, jazz, and R&B influences.
“The band was so eclectic and fun,”
she recalls. “We were always
learning something new from each
other. It was a joy.”

Along the way, Roberts began
developing her songwriting chops,
penning a lot of the material that
filled three Working Week al-
bums. Not long after stepping solo,
Roberts connected with DD-Mob
mastermind Danny D., who would
eventually produce “Natural
Thing.”

“The pleasure of making this al-
bum has been in the freedom to be
more than a one-track singer,” Ro-
berts says. “I'm a musician and a
songwriter—not someone who is
riding a fad. I can move in and out
of many different scenarios, and
still feel quite comfortable.”

A recent scenario has been with
Courtney Pine, with whom Ro-
berts has recorded “Life Goes
Around,” a wonderfully lush and
soulful song that appears on his
current album, as well as the U.K.
version of “Natural Thing” on
Cooltempo Records.

As the folks at Reprise and
Warner Bros. prepare to take “I
Want You,” currently residing in
the top five of Billboard's Club
Play Chart, to pop radio, Roberts
is already thinking about new
songs for her next album and re-
freshing older ones for live appear-
ances.

“I never get tired of getting up
there and singing a great song,”

)
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Breakouts: Titles with future chart potential,
based on ciub play or sales reported this week.
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by Larry Flick

she says. “They live on, changing
and developing as you mature.”

THE SINGLE LIFE: The time
has come for Eve Gallagher to get
the major-label deal she has long
deserved. Over the past couple of
years, this Swiss chanteuse (and
protege of Boy George) has been
quietly issuing one sterling single
after the next, picking up more
critical roses and underground
fans every time. With the brand
new “Change Your Mind” (More
Protein, U.K,), she delivers a soul-
ful and assertive performance, of-
ten reminiscent of Annie Lennox.
The talented dudes in Diss-Cuss
and Evolution take a stab at the
tune, revamping it with festive
threads of trance and tribal disco.
There is absolutely no reason why
this one could not steam up clubs
throughout the States, while a
chunkier funk rendition could do
the trick at radio. All that’s miss-
ingis an A& R executive with a wee
bit of vision.

The ever-plush EightBall Rec-
ords in New York is once again
working the nerves of dub-happy
tastemakers on the East Coast
with “The African Dream,” a dou-
ble-record trip into the tribal/
house underground by Mr. Ones-
ter. This mysterious beatmeister
paves the way for twitchin’ booties
with a muscular bassline that is
generously iced with synths spiked
with jazz and R&B spices. With no
fewer than eight nicely varied
mixes, we are waiting to see this
one explode nationally.

For Real may be the latest en-
try into the tiresome new-jill-
swing urban radio sweepstakes,
but there are versions of the quar-
tet’s cute debut single, “You Don't
Wanna Miss” (Perspective/A&M),
that are fashioned for club con-
sumption. Gio Brembilla and Da-
vide Ruberto come to the table
with several delightfully twirly re-
mixes that are a fine complement
to the song’s romantic drama, and
the urgent, tightly harmonized vo-
cals. Check 'em out.

TID-BEATS: Sometimes having
a pop hit isn’t all it’s eracked up to
be. LaTour has been unfairly la-
boring under the expectations of a
sequel to his 1992 novelty hit “Peo-
ple Are Still Having Sex.” If truth
be told, his subsequent Smash/Is-
land singles have been far better,
but mildly received. He takes an-
other go at it with “E,” a hi-tech
tribal/house journey that contrasts
a dark and heavy groove with
blippy, ear-catching keyboard pas-
sages. It is a prime example of La-

Tour's talent for more than hack-
ing out pop simplicity. If only DJs
would give him a fair shake ... On
the acid-jazz tip, the eternally hip
Giant Step/Groove Academy party
posse from New York has given
birth to “The Groove Collective,” a
Reprise album that fuses tradi-
tional jazz, retro-funk, and hip-hop
sensibilities. Steely Dan producer
Gary Katz helped mold the set,
which was recorded completely
live. A musical feast that should be
of equal interest to the historically
reverent and the open-minded. As
the acid-jazz movement finally be-
gins to pick up steam in the U.S.
(several years after its acceptance
overseas), it is worth noting that
the Giant Step/Groove Academy
posse heralded this sound long be-
fore pop and urban departments at
major labels started to get a clue
... It has been two years since
Australian act Yothu Yindi
brought Aboriginal intensity to
dancefloors with “Tribal Voice,”
and its barrier-busting hit,
“Treaty.” On March 22, Hollywood
Records issues the far superior
“Freedom,” a collection that seam-
lessly blends world-beat music
from Yolgnu and Balanda cultures
with modern club grooves. Front
man and primary songwriter
Mandawuy Yunupingu gives the
album an interesting pop/rock fla-
vor by collaborating with Neil
Finn from Crowded House and
INXS’ Andrew Farris .., Speak-
ing of world-beat club music, look
no further than the irresistible
“One Réspe” by Jephte Guil-
laume to add a percussive blast of
fresh air to peak-hour programs,

with room for more than your basic
house ditties. Just issued on the in-
die Kaleidiascope Records ... The
French dance music scene will, no
doubt, get a long-deserved mo-
ment of recognition from the
global club community when
FNAC Music issues “La Collec-
tion,” a double-record/CD set that
showcases the underrated works
of Laurent Garnier, St. Germain,
and Lunatic Asylum, among oth-
ers. Find a copy, and listen without
prejudice ... Roving dance music
writer Andyman has joined New
Jersey’'s Radikal Records as na-
tional director of publicity. He will
also serve as the VP/GM of Rad-
ikal-Q, the label's new venture
with Quality Records in Canada.
Among his first projects are rec-
ords by Anne Clark, Dannii Min-
ogue, Bad Boys Blue, Diva Con-
vention, and Intermission ...
Finally, ZYX Records is wisely
taking a moment to develop the
various endeavors of promising
new team B Squared D Produc-
tions. Composed of identical twins
Walter and Bill Brandt, and Gui-
seppe D., the New Jersey-based
trio has laid down some kicky
tracks under the name BDB
Movement—most notably the
trance/NRG anthem “Turna-
round” with singer Tyrell. They
have also produced potent forth-
coming singles by Dare 2 B Dif-
ferent (“A World Of Love”) and
Wanda Dee (“Let Me Feel The
Sound”). Props to ZYX club dude
Harry Frank Towers for digging
deep to find these intriguing new
talents at a time when too many
are playing it way too safe.

Cash On Line. Promotion/marketing team David Michery and Tony Mercedes
have inked a joint label deal with the BMG-distributed Critique Records to create
Cash Money Brother Records. Michery and Mercedes played a role in the 1993
success of “Whoomp (There It Is)"” by Tag Team, among several other crossover/
maxi-single hits, Cash Money Brother will bow in early spring with singles by Dem
Boiz and Poppa Doo. Pictured in the front row, from left, are Michery; Carl Strube,
president of Critique; and Mercedes. In the back row, fgom left, are Debbie
Catalano, director of publicity, Critique; Albie Cullen, VP of business affairs,
Critique; Martha McPartlin, VP of operations, Critique; Bob Isenberg, CFO,
Critique; and John “JC" Colasanti, VP of national promotion, Critique.
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8 [ 44 3 | X TRIBAL AMERICA 55045 1RS JUNIOR VASQUEZ 27 | 18 | 43 | 4 | IF THAT'S YOUR BOYFRIEND (Ti (X) MAVERICK SIRE 41316 WARNER BROS. @ ME'SHELL NDEGEOCELLO
29 34 39 7 ALL BECAUSE OF ME VIBE MUSIC 4006 GEORGIE PORGIE 28 15 15 5 IT AIN'T HARD TO TELL (T) COLUMBIA 77320 NAS
(30| 43 2 I'LL WAIT ARISTA § 2659 © TAYLOR DAYNE 29 19 8 16 | GETTO JAM (M) (T} ) OUTBURST CHAQS 77298'COLUMBIA & DOMINO
(3_1/ 40 2 TAKE ME AWAY REPRISE 41309/ WARNER BROS @ BABBLE 30 17 27 4 I'M OUTSTANDING (T) 0 IIVE 42200 @ SHAQUILLE O'NEAL
32 | 22 | 18 | 12 | JUST KEEP ME MOVING SIRE 41197 WARNER BROS @ K.D. LANG 31 | 23 | 32 | 10 | UNLT.Y. ) MOTOWN 484 @ QUEEN LATIFAH
@ 46 2 IF THAT'S YOUR BOYFRIEND MAVERICKSIRE 41316/ WARNER BROS & ME'SHELL NDEGEOCELLO 32 27 33 21 MR. VAIN (T} (X) 550 MUSIC 77214 EPIC @ CULTURE BEAT
34 | 30 [ 24 | 14 | ALL I WANT maco 25033 @ CAPTAIN HOLLYWOOD PROJECT (33) | NEWD 1 | sTAY im0 emi ss1188RG ® ETERNAL
3% | 3|3 8 | POWER POLYDOR 859 981.PLG @ NU COLOURS 34 | 39 | 35 | 11 | LIFE(EVERYBODY NEEDS SOMEBODY TO LOVE) (8 (T} (X) ARISTA | 2648 ® HADDAWAY
(36)| 45 | 47 | 3 | vICIOUS GAMES smasH 440 812/15LAND YELLO (35)| NEWP | 1 | ONANDONmvirciN 38415 @ SHYHEIM
37 [ 44 | 46 | 3 | OBSESSION AVENUE FOCH 15513 CRITIQUE @ FEM 2 FEM 36 | 21 | 24 | 4 | You USED TO HOLD ME '94 mysTricTy HvpE 112 RALPHI ROSARIO PRESENTS XAVIERA GOLD
| 38 | 33 | 32 | 6 | GETITSTARTED epic773. PRINCE OF HOUSE 3D | NEWD 1 | zUNGA ZENG () 0o Tommy g0 599 K7
39 | 42 | 42 | 9 | LOVEIS FOREVER cHAoS '7241 @ TASHAN 38 | 37 | 11 | 5 | FAMILY AFFAIR (FROM "ADDAMS FAMILY VALUES®) (1) ATLAS 855 233PLG @ SHABBA RANKS
40 | 36 | 30 [ 10 | SHINEON zvx7056 HUGH K. 39 | 36 | 29 | 19 | COME CLEAN (T) PAYDAY 120 0O2/FFRR @ JERU THE DAMAJA
4] 32 | 2 14 | WHITE LOVE FFRR 120 003 & ONE DOVE 40 | 26 | 26 19 | SHOOT TO KILL (M) (T) WEEDED 20072/NERVOUS @ MAD LION
42 | 41 | 35 | 9 | WELCOME TO MY MIND wAX TRAX 8697 SIESYKOSONIK NEWD | | | THE MOST BEAUTIFUL GIRL IN THE WORLD (T) NPG 72514/BELLMARK @ PRINCE
43 | 23 | 12 | 13 | JOY cHamPiON 77364/CHAOS @ STAXX OF JOY FEATURING CAROL LEEMING 42 | 16 | 10 | 3 | DONT GO BREAKING MY HEART (1) MCA 54796 © ELTON JOHN/RUPAUL
49 2 | BURNING LIKE THE SUN CONTINUUM PROMO RED RED GROOVY 43 | 32 | 25 | 12 | BEEN A LONG TIME ) () coLumeia 77303 THE FOG
*x *HOT SHOT DEBUT* % % 4 [ 33 2 | 1 CRIED THE TEARS (T) (0 BIG BEAT 10150/AG JOMANDA
NEW b 1 HEY D.J. (FROM "MI VIDA LOCA") MERCURY 858 359 @ LIGHTER SHADE OF BROWN 45 | 35 | 22 | 12 | RUNAWAY LOVE (M) (T)(x) EXIT 198 JOHNNY O
46 47 2 PERE COCHON (I LIKE IT) TRIBAL AMERICA 58027/IRS PASCAL'S BONGO MASSIVE | RE-ENTRY 14 ALL | WANT (T) (x) IMAGO 25033 @ CAPTAIN HOLLYWOOD PROJECT
47 39 38 8 AS | AM ONE 12012 SOUND OF ONE 47 14 I 21 12 | SOUND OF DA POLICE (1) vE 42191 & KRS-ONE
NEWDP | | | YOU USED TO HOLD ME '94 STRICTLY HYPE 112 RALPHI ROSARIO PRESENTS XAVIERA GOLD (48)| NEWD> | | | STREETS OF PHILADELPHIA xi COLUMBIA 77384 @ BRUCE SPRINGSTEEN
49 | 35 | 29 | 12 | THAT'S WHAT I THINK EPIiC 77234 # CYNDI LAUPER 49 | 44 | 30 | 4 | NEVER NO MORE (1) jive 42204 @ SOULS OF MISCHIEF
50 | 28 22 14 | RILLY GROOVY CONTINUUM 12315 BEAUTIFUL PEOPLE FEATURING JIMI HENDRIX 50 | 42 12 | 23 | SHOOP (1) (x) NEXT PLATEAU/LONDON 857 315/PLG @ SALT-N-PEPA

() Titles with the greatest sales or club play increases this week. @ Videoctip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailabte. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD

maxi-single availability. © 1994, Billboard/BP| Communications.
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ARTISTS & MUSIC

Labels Set Fan Fair Showcases
Top Stars Slated To Perform At June Fest

NASHVILLE—The major country
labels have announced their tentative
lineups for the 23rd International
Country Music Fan Fair, June 6-12,
Among the platinum-selling acts
slated to perform at the Tennessee
State Fairgrounds here during the 12
separate label shows are Alan Jack-
son, Travis Tritt, Billy Ray Cyrus,
John Michael Montgomery, Trisha
Yearwood, and Lorrie Morgan.

Tickets to this year's event have al-
ready sold out, with more than 24,000
expected to attend. Fan Fair is a joint
project of the Country Music Assn.
and the Grand Ole Opry.

Here are the show dates and fea-
tured acts:

Monday, June 6, 7-10 p.m., Blue-
grass Show: Bill Monroe & the Blue
Grass Boys, with other acts to be se-
lected.

Tuesday, June 7, 10 a.m.-noon,
Curb Records: Boy Howdy, Kimber
Clayton, Jackson Claypool, Tim
McGraw, and Sawyer Brown; 2:30-
4:30 p.m., Mercury Records: Billy
Ray Cyrus, Davis Daniel, Toby Keith,
Sammy Kershaw, Kathy Mattea, and

John & Audrey Wiggins; 7:30-9 p.m.,
MCA Records: Jerry Clower; Tracy
Byrd, Rodney Crowell, Evangeline,
the Mavericks, Marty Stuart, and
Trisha Yearwood.

Wednesday, June 8, 10 a.m.-noon,
Liberty Records: Charlie Daniels,
Asleep At The Wheel with special
guests, John Berry, and Tanya
Tucker; 2:30-4:30 p.m., Warner
Bros./Reprise Records: Jeff Fox-
worthy, Faith Hill, and Travis Tritt;
7:30 p.m.-9:30 p.m., RCA Records:
Darrell Waltrip, Waylon Jennings,
Martina McBride, Restless Heart,
and Lari White.

Thursday, June 9, 10 a.m.-noon,
Atlantic Records: Neal McCoy, Con-
federate Railroad, Tracy Lawrence,
and John Michael Montgomery; 2:30-
4:30 p.m., Arista Records: Black-
Hawk, Alan Jackson, Lee Roy Par-
nell, and Pam Tillis; 7:30-9:30 p.m.,
Columbia/Epic Records: Bobbie
Cryner, Joe Diffie, Gibson/Miller
Band, Patty Loveless, Ken Mellons,
Collin Raye, Doug Stone, Rick Tre-
vino, and Joy Lynn White.

Friday, June 10, 10 a.m.-11:30

CMA Dues Hike Means
Members Pay For Perks

NASHVILLE—Members who want
a chance to buy tickets to the Country
Music Assn.’s annual awards show
will have to pay double last year's
dues. And even then, there's no guar-
antee that tickets will be available to
them. A broad schedule of dues in-
creases went into effect March 1.
Under the new schedule, a $50 an-
nual membership is still available for
individual members. For that fee, the
member receives a subscription to
the CMA’s monthly magazine, “Close
Up,” industry reference guides, the
right to vote for award winners and
directors, and various discounts.
However, to be eligible for ticket
buys, a member must now pay $100
a year. The costlier membership also
covers all first-tier benefits, plus a
30% discount on registrations for

SRO, the CMA's annual talent buyers
convention, and other discounts.

There also are significant dues in-
creases for member radio stations.
Previously, stations paid according to
their market size, with small-market
membership being $125, medium-
market $225, and large-market $325.
Now stations must elect from the
membership categories of bronze
($125), silver ($500), gold ($1,250), or
platinum ($5,000).

Ticket availability is not guaran-
teed in any of the organizational
membership categories. However,
the higher the membership fee, the
greater the number of tickets the
member is eligible to buy. Silver is
good for four, gold for eight, and plat-
inum for 14, including four VIP seats.

EDWARD MORRIS

Step Forward. Aaron Tippin, third from left, feigns an innocent look as he lines
up with the real innocents in his "Honky Tonk Superman” video. The good (if
frazzled) guys, from left, are George Lindsey, who plays the detective; Reba
McEntire, the bar owner; and Jon Small, who directed the project for Picture
Vision.

a.m., BNA Entertainment: Marc
Beeson, Dale Daniel, Kim Hill, Jesse
Hunter, Lorrie Morgan, Lisa
Stewart, Doug Supernaw, and Turner
Nichols; 1-2:30 p.m., Giant Records:
Deborah Allen, Daron Norwood,
Orrall & Wright, Laura Vida, and
Clay Walker; 3:30-5 p.m., Asylum
Records: Brother Phelps, Guy Clark,
and Bob Woodruff.

Saturday, June 11, 10 a.m.-6 p.m,,
the Grand Masters Fiddling Champi-
onship at Opryland USA.

Sunday, June 12, all day, Fan Fair
ticket still good for admission to such
attractions as the Country Music Hall
Of Fame and the Ryman Auditorium.

Monty’s Month. John Michael Montgomery, center, basks in the glow of being
featured as Country Music Television's first monthly “Showcase Artist.” Pictured
with him, from left, are CMT programming staffers Fran Galloway, Margie Taylor,
Tracey Storey, and Traci Todd.

WATCHING MARTY GLOW: As vividly as Hank Wil-
liams symbolizes the misery in country music. Marty
Stuart symbolizes the joy. No one else is so totally and
blissfully immersed in the business and all its manifesta-
tions as he: in its sounds and styles, its folklore and history,
its road life and rhinestones. To see him work and hear
him talk is to witness a kid who is still rapturous over his
first big break.

Stuart loves what he’s doing—and he wants you to feel
the excitement. What makes his zest remarkable is that
Stuart’s big break came 23 years ago, when he was only
13 and the great Lester Flatt drafted the youngster into
his bluegrass band. In doing so, Flatt got a first-rate man-
dolin player, and country music got an in-house fan whose
sense of delight remains unblunted to this day.

Let it be noted, though, that Stuart does not approach
country music with a hushed reverence. Nor has he cause

to. He has picked, ban-
tered, and partied with the —
Nashville

giants—from Roy Acuff to

Ernest Tubb to Johnny
Cash—and knows the dif-
ference between artists
who soar on their art and
the hangers-on who are
merely ballast. His affec-
tion for his peers and the
music they make is deep, ™
but it is also rough, frank,
and frequently bawdy.

While he was developing
as a musician, Stuart discovered he had considerable skills
as a writer of prose, particularly when it came to chroni-
cling the day-to-day musical life around him. And he also
has become an avid historian of the music, both from his
reading and from his long conversations with those who
have made the history. Having been well-mentored him-
self, Stuart has been generous in mentoring many of the
newer country acts. When certain injudicious remarks led
to bad blood between his friend Travis Tritt and Billy Ray
Cyrus, it was Stuart who played the peacemaker by joking
the whole matter back to its essential absurdity.

These days, the shock-haired and brightly festooned
Mississippian is popping up wherever there's good music
or a good cause. Appropriately, his latest undertaking is
co-hosting an infomerecial luring visitors to Music City. You
can bet he's sincere. The town’s been a blast for himn.

LIVE & LEARN: Our Epiphany Of The Week Award
goes to critic Tony Scherman, who, in a review in The
New York Times, concludes that MCA's new “Rhythm,
Country And Blues” album seems to be *“a marketing
scheme.” Jeez, what insight! We had assumed—perhaps
naively—that the 22 country and R&B acts involved in the
project had accidentally run into each other at various re-

Stuart Is High On Country’s Mountain Top

Singer’s Joy Is Obvious As He Explores Genre He Loves

by Edward Morris

cording studios and then spontaneously burst into song.

Scherman goes on to pose a theory about the album’s
genesis that’s almost tno horrifying to countenance.
Maybe, he ventures, the album is “a calculated effort not
only to rope in more white yuppies as country fans, but
[also] to entice a small but active market, middle-aged
black fans of [Patti] LaBelle and B.B. King, to the country
bins.” Could this be so? Could MCA be so intent on selling
records that they would create them with unworthy audi-
ences in mind? Don't these fools know that popular music
is too important to be left to the people?

CRAZY FOR YOU: “Crazy,” the new country-flavored
album by Julio Iglesias, is due in April on Columbia Rec-
ords. The title track is a cover of the Patsy Cline standard
written by Willie Nelson. Another track, “When You Tell
Me That You Love Me,” is a duet with Dolly Parton. In
1984, Iglesias had his first
and only No. 1 country hit,
“To All The Girls I've Lo-
ved Before,” a duet with
Nelson.

MAKING The Rounds:
Maggie Hippensteel, “a
faithful country music fan”
from Steelton, Pa., writes
us in considerable distress
to point gut that—despite
claims to the contrary—
Alabama has never broken
Sonny James’ record of 16 consecutive No. 1 country hits.
She notes that after a string of eight No. Is, Alabama drop-
ped to a No. 35 with “Christmas In Dixie.” after which the
group scored 13 more chart-toppers. We did not realize
that this matter was being debated, but, still, nothing
pleases us more than stirring up trivia hornets . .. Steve
Wariner recorded the first segment of Unistar Radio Net-
wark’s new “Acoustic Country” series, with Cathy Mar-
tindale hosting and Ed Salamon executive producing. The
segment will air in late March. Wariner is now managed
by former Exile drummer Steve Goetzman through Ren-
aissance Management of Franklin, Tenn.

Country America magazine launches its New Artist Mu-
sic Series March 15 at the 21 Club in New York with a per-
formance by MCA's Tracy Byrd ... The Quantum Music
Group has opened an office on Music Row at 1005 18th
Ave., South. Eddie Burton is general manager, and Cana-
dian singer/songwriter Susan Jacks has been signed as a
writer ... Susie Luchsinger has been named spokes-
woman for Spencer’s Clothing Co. of Mt. Airy, N.C. Luch-
singer records for Integrity Music. The company will fea-
ture her in ads in TV Guide, Music City News, Children’s
Business, and Good Housekeeping, and on spots on TNN,
Country Music Television, and the Family Channel.
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A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
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@ 38 49 5 IF BUBBA CAN DANCE (I CAN TOO) & SHENANDOAH B.CANNON,N.WILSON (J.FOSTER,M.PETERSEN) MCA ALBUM CUT
A D.COOK (M.RAYBON,M.MCGUIRE.B.MCOILL) (C) (v) RCA 62761 @ 73| — 2 BLDE 'FRM HL();H' RIDE 'EM LOW BROOIéS &BBUE"‘#
LIVE UNTIL | DIE & CLAY WALKER R-DUNN (R.DUN MCA ALBUM CuT |
U 3 26 2 J.STROUD (C.WALKER) (C) (V) GIANT 18332 74 7 66 18 WERE YOU REALLY LIVIN’ & BROTHER PHELPS
@ a 15 6 RED AND RIO GRANDE DOUG SUPERNAW R.L.PHELPS,D.PHELPS (R.L.PHELPS,D.PHELPS) (C) (V) ASYLUM 64598
R.LANDIS (D.SUPERNAW,L.ATKINSON) (V) BNA 62757 15 70 7 3 :'FAB'E L(lguooo’;ﬁ CcOoLD WOMEN, WARM BEER * B((:)B WOODRUFF
36 35 22 18 JOHN DEERE GREEN JOE DIFFIE FISHELL (B. W UFF) (C) (V) ASYLUM 64575
J.SLATE,B.MONTGOMERY (D.LINDE) (C) (V) EPIC 77235
_@ 45 56 3 ADDICTED TO A DOLLAR . DOUG STONE Q Records showing an increase in detections over the previous week, regardless of chart t. Airpower d to those records
J.STROUD,D.STONE (D.STONE,R.HOOD,R.MADDOX K. TRIBBLE) (C) (V) EPIC 77375 which attain 2500 detections for the first time. @ Videoclip availability. Catalog number is for cassette smgle or vinyl if cassette is unavailable.
, (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi- single availability. (V) Vinyl single
0 | 4 8 l( ézgw'rf,&sg’mlg%ﬁ&»\m,B.DlPlERO) M Ml?gl,rs&%ﬁ%z availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications.
1 1 ) WILO ONE @ FAITH HILL 7 RECKLESS ALABAMA
S.HENDRICKS (P.BUNCH. J.KYLE,W.RAMBEAUX) WARNER BROS. J.LEO,L. M.LEE ALABAMA (J.STEVENS,M.CLARK) RCA
2 1 | NEVER KNEW LOVE @ DOUG STONE 15 12 10 19 HOLDIN' HEAVEN @ TRACY BYRD
1.STROUD (L. BOONE, W.ROBINSON) EPIC T.BROWN (B.KENNER,T.MCHUGH) MCA
3 3 ) 6 FAST AS YOU @ DWIGHT YOAKAM 16 15 11 8 ALMOST GOODBYE © MARK CHESNUTT
P.ANDERSON (D.YOAKAM) REPRISE M.WRIGHT (B.LIVSEY D.SCHLITZ} MCA
o 0 [T | e o soveo ke e (N P I TS e
D.COOK (P.BARNHART,S.HOGIN,B.LABOUNTY) i H. ]
5 4 GOD BLESSED TEXAS @ LITTLE TEXAS 18 16 14 17 THANK GOD FOR YOU @ SAWYER BROWN
5 10 J.STROUD,C.DINAPOLY.D.GRAU (P.HOWELL,B.SEALS) WARNER BROS M.MILLER,M.MCANALLY (M.MILLER,M.MCANALLY) CUR8
¢ |6 [ 3 [ o | ioumcumimomny SooocsurenaW | [0 [ i [ 00 [ [ MOTMEINL P
R.LANDIS (R.NIELSEN) J.STROUD C.BL ! .
THE BOYS & ME @ SAWYER BROWN SHE USED TO BE MINE BROOKS & DUNN
1 4 2 M.MILL g?,M.MCANALLV (M.MILLER,M.MCANALLY) SAWYER B ouaa 2 2 13 8 D.COOK.S.HENDRICKS (R.DUNN) ARISTA
MY BABY LOVES ME © MARTINA MCBRIDE HALF ENOUGH # LORRIE MORGAN
- ! 2 1 % | Pwomcns soavi ucamoe g rerers e R 35“‘5'2052‘?:32"?33 I © REBA MCENTIRE WITH LINDA DA?/':;
9 10 6 24 Egﬁgﬁrgﬂf&g}" 1 MCBRIDE) SULAN JAcrggr: 22 " 8 | 7BROWN.RMCENTIRE (5.kNOXB.STRITCH) MCA
WHAT'S IT TO YOU . ® CLAY WALKER 23 2 20 1 PROP ME UP BESIDE THE JUKEBOX (IF | DIE) @ JOE DIFFIE
(D 217 | B smouicwmaaomy o SHE DON'T KNOW SHE' BEAUTIFUL & SAMIMY KERSHAW
A Rl M i M R e e e i e L
12 11 8 13 ﬁg‘,fomﬁfc',ﬁﬂuc,gﬁ,'ffg., @ VINCE ‘ﬂ'ék 5 — | 8 E.GORDY,JR. (H.HOWARD KOSTAS) EPIC
13 13 12 10 EASY COME, EASY GO GEORGE STRAIT @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
T.BROWN,G.STRAIT (A.BARKER D.DILLON) B MCA dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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BI1F Entertainment salutes

LORRIE MORGAI

= ¥ for her monumental Iriple
Platinum album success!

"L eave The Light On’- Platinum!
“Something In Red"- Platinum!
“Watch Me”- Platinum!

[low The Story Continues!

MY NGHT TO HOWL

| ' The first Hit Single from “WAR PAINT"
The Mext LORRIE MORGAN Platinum Album!

RRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRRR

“MY NIGHT TO HOWL " RADIO ADD DATE: FEBRUARY 28 / “WAR PAINT" ALBUM STREET DATE: MAY 10




Billooard

FOR WEEK ENDING MAR. 12, 1994

TOP GOUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE ANO RACK SALES
REPORTS COLLECTED, COMPILEQ, ANO
PROVIOEO BY SoundScan

£ z & ]
< =
z = v | x o | & =
2| 5| 8| g | armst TME | = 21 5| 3| ¢|armst S
= é’ ~ 2 | LABEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & = 35 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
* x* NO.1 * % % 38 | 32 | 33 | 15 | DOUG STONE ePic 57271/SONY (9.98 EQ/15 98) 20
1 1 | 5 JOHN MICHAEL MONTGOMERY D i 39 | 43 | 43 | 39 | DOUG SUPERNAW 54 66133 (9.98/13.98) [I08 RED AND RIO GRANDE | 27
L oo Sl 4 | 45 | 46 | 51 | TRACY LAWRENCE A ATLANTIC 82483/AG (9.98/15 98) 5
2 2 2 20 VARIOUS ARTISTS a COMMON THREAD: THE SONGS OF THE EAGLES 1
GIANT 24531 /WARNER BROS (10,98 )3 i 11 41 39 19 | TANYA TUCKER wLiBERTY 89048 (10 98/15.98) 18
8131 3 ]2 | REBAMCENTIRE &~ McA 10905 10 98/15.98) ElEAE GIERTUEURTY | 42 | 42 | 42 | 129 | GARTH BROOKS a * Liscrry 96330 (10.9815.98) ROPIN' THE WIND | 1
E ) ) ) | GO AT (i e (e ) IN Pieces | ! 43 | 39 | 37 | 100 | WYNONNA A ° CURB 10529/MCA (10 98/15.98) I
@) m || o * % * GREATEST GAINER * % * . 48 | 50 | 4 | THE MAVERICKS wca 10961 (5.981590) [T WHAT A CRYING SHAME | 44
NDTRA ! N 8 SECONDS -
Sou JT:K:::NMCA 10927 (10.98/16.98) 45 | 44 | 45 | 36 | JOHN ANDERSON Bna 66232 (9.98/15.98) SOLID GROUND 12
ALAN JA A D q | - —
§ 1 1 3 ARISTA 1871] (10.98/15.98) A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) ! 46 19 19 29 | SAWYER BROWN curs 77626 (10.98/15.98) OUTSKIRTS OF TOWN 13
1 7 7 53 BROOKS & DUNN A 7 AriSTA 18716 (10 98/15 98) HARD WORKIN' MAN 2 ) W0 35 17 DOLLY PARTON, LORETTA LYNN, TAMMY WYNETTE @ HONKY TONK ANGELS 6
P COLUMBIA 53414/SONY (10.98 EQ/15.98)
INCEGILL & 6 . d | STILL BELIEVE IN YOU 3
: : : :z \LIITTLE(';I’EE .MCA L e BRI 8 48 46 | 40 13 | GEORGE JONES mca 10910 (9.98/15.98) HIGH-TECH REDNECK 30
WARNER BROS 45276 (9 98/15 98)
—10 . 9 a7 MARY-CHAPIN CARPENTER & R G a6 6 19 37 48 18 VARIOUS ARTISTS K.TEL 6099 (8.98/14.98) TODAY'S TOP COUNTRY 37
COLUMBIA 48881/SONY (10 93 EQ/13 98}
* x * PACESETTER * % *
11 10 | 10 22 | GEORGE STRAIT A mca 10907 (10.98/15 98) EASY COME, EASY GO 2 64 2 WILLIE NELSON JusTicE 1601 (8.98/14.98) MOONLIGHT BECOMES YOU 50
12 12 14 49 DWIGHT YOAKAM A FEPRISE 45241/WARNER BROS. (10 98/15.98) THIS TIME 4 | 51 47 " 73 LORRIE MORGAN & 8N 66047 (9.98/13.98) 15
13 13 11 30 | CLAY WALKER @ GIaNT 2451 1/WARNER BROS (9 98/15 98) @ CLAY WALKER { 8 52 51 52 | 146 | ALAN JACKSON & ~ Amsia s6a1 (0981306, DON'T ROCK THE JUKEBOX 2
__14_ 14 12 5 COLLIN RAYE cric 53952/S0NY (9.98 EQ/15.98) EXTREMES 12 ﬁ 53 50 7 80 | TRAVIS TRITT & warner 6705, 45008 (10 015 9 6
Sl5) 23 | 25 | 16 | FAITH HILL warnER 8roS 45389 (9 98/15 98) [J) TAKE ME AS | AM 15 ASLEEP AT THE WHEEL - -
CONFEDERATE RAILROAD A 54 [ 55 | 83 | 17 DSERTYIE (70 ea 58] TRIBUTE TO THE MUSIC OF BOB WILLS... | 35
16 | 16 | 15 | 96 | oo et o CONFEDERATE RAILROAD | 7 L
ST T JOHN ANDERSON 98/13. SEMINOLE WIND | 1
17 20 20 4 BLACKHAWK Arista 18708 (9 98/15 98) BLACKHAWK 17 & e 20 || Y 0 N Seh O LG 2 L
18 15 13 45 | JOE DIFFIE ® EPIC 53002/SONY (10 98 EQ/15.98) HONKY TONK ATTITUDE 10| 5 %8 | 38 | 24 | MARTINA MCBRIDE rca 66288 (9.98/15.98) @ Ual B AU U U %
19 19 16 42 | WYNONNA A CURB 10822/MCA (10.98/15.98) TELL ME WHY 1 | 9 52 5t 79 | COLLIN RAYE ® epic 4898350NY (9.98 EQ/13.98) _10_
20 17 18 68 | JOHN MICHAEL MONTGOIVLERY A LIFE'S A DANCE 4 58 54 55 | 63 | REBA MCENTIRE A ~ mcA 10673 (10.98/15.98) IT'S YOUR CALL 1
4 20/AG (9 98/15.28) |3
— s oot BB ' 59 59 54 9 ANNE MURRAY sgx 27012/ERG (10 98/15.98) 54
IC 82 10 98/15.98' |
2] 25 | 28 | 3 | NEALMCCOY amumric 2565 (10581590 B TN ST | e 60 | 57 | 59 | 155 | VINCEGILLA wca 10140 00m1598) POCKET FULL OF GOLD | 5
22 18 19 76 | GEORGE STRAIT A * mca 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 o = T BINGARTHIE S i
1 A 98/16
B | 2| 2 [ 7 | BOYHOWDY cuss 17656 6.m0.95 I8 SHE'D GIVE ANYTHING | 19 l ! ) :rrTrox'\;?c?nKmv et L
| 26 [ 21 [ 17 | 38 | cLINT BLACK & neresz3s 10 sens e NOTIMETOKILL | 2 | REENTRY | 7 | oarier amos. 2514 9 owis 5o B YOU MIGHT BE A REDNECK IF... | 62
25 27 27 | 133 | BROOKS & DUNN A * ArisTA 18658 (9.98/13.98) BRAND NEW MAN 3 63 | 60 | 60 27 | SHENANDOAH Rca 66267 (9.98/15.98) UNDER THE KUDZU 38
26 | 26 | 23 [ 181 | GARTH BROOKS A ' LiBERTY 93866 (9 98/13 98) NO FENCES 1 64 | 61 | 61 | 116 | COLLIN RAYE @ eric 47468/50NY (9 98 E/13.98) (I3 7
21 | 24 | 24 | 36 | MARK CHESNUTT @ vica 10851 (9.915.98) ALMOST GOODBYE | 6 | 65 | 62 | 62 | 45 | TANYA TUCKER @ Liscrry 81367 (10.98/15 98) GREATEST HITS 1990-1992 | 15
28 | 28 | 31 | 23 | SUZY BOGGUSS LIBERTY 89261 (10 98/15 98) SOMETHING UP MY SLEEVE | 27 [ = LEE ROY PARNELL
** *HOT SHOT DEBUT * * * RE-ENTRY 5 | aristareroe 98/15.98) QB 66
67 5 66 66 VINCE GILL 30° (7. ] | NEVER KNEW LONELY 47
NEWD | 1 | RICK TREVINO coLumsia 535605