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Pou are travelling on the

entertainment superhighway...

I highway of sight, sound, mind...

Ip ahead you see & signpost.
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Is Music Industy  \\lomen Rap For Dignity
Defiant Voices Fight Misogyny
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WIN
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Grateful Dead

ON TOUR

3/16-17-18 Chicago, IL
3/20-21 Cleveland, OH
3/23-24-25-27-28  Long Island, NY
3/30-31, 4/1 Atlanta, GA
4/34 Orlando, FL.
4/6-7-8 Miami, FL

GRATEFUL DEAD RECORDS
Novato, CA
(415) B98-4999

Hiring Too Few
Women, Minorities?

B BY ED CHRISTMAN
__and DON JEFFREY

NEW YORK—Retailers, wholesal-
ers, and label sales and distribution
companies appear to have made some
progress in hiring and promoting fe-
male executives during the past few
years, but have a long way to go with
regard to their employment practices
for African-Americans.

Statistics on the percentages of mi-
norities working in sales for music
companies and merchants are un-
available. But in an informal Bill-
board survey, minority executives ac-
knowledge that they have made some
headway during the last few years in
terms of representation in the mar-
ketplace. However, they urge the in-

(Continued on page 132)

Label Sees Gold
In Letters To Cleo

B BY KRISTIN LIEB

BOSTON—CherryDisc Records here
is hoping to bring Letters To Cleo’s
first full-length album to gold status.
But making that happen is going to
be a challenge for the small indepen-

LETTERS TO CLEO

dent label, which has seven acts
signed to its roster.

Letters To Cleo’s album, “Aurora
Gory Alice,” an acclaimed 10-track ef-
fort released in October 1993, is being
distributed through Relativity Enter-
tainment Distribution, with which the

(Continued on page 124)

@ BY J.R. REYNOLDS

LOS ANGELES—Female rappers
fighting back at the misogynstic lyr-

L

MADAME STAR

SALT-N-PEPA

ics often dished out by male gangsta
rappers are finding greater accep-
tance among rap music fans.
Veteran artists like Queen Latifah
and Salt-N-Pepa, as well as newcom-
er Me'Shell NdegéOcello, all have al-
bums that convey messages of inde-
pendence and themes that defy the
one-dimensional, subservient role
into which many male rappers place

NEWSPAPER

®

women.

Sales of the single “UN.LTY.,” a
pro-female rap by Motown’s Latifah,
have passed 285,000 units since its re-

NDEGEOCELLO

QUEEN LATIFAH

lease in November, according to
SoundSean data. Salt-N-Pepa’s album
“Very Necessary,” which was re-
leased on Next Plateau/London in
October, has sold more than 1.2 mil-
lion copies, according to SoundScan.
While sales of NdegéOcello’s debut
album ‘‘Plantation Lullabies’ on
Maverick are still developing due to
(Continued on page 132)

Galliano's Acid Jazz
Hits U.S. Via Mercury
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Buzz Surrounds
Junior Brown &
Two Gurb Sets

B BY PETER CRONIN

NASHVILLE—From Willie Nel-

son to Johnny Winter to Stevie

Ray Vaughan, Texas has pro-

duced some musical originals, but

Curb’s Junior Brown is unique

even by Lone

Star standards. v
Armed with

brid of conven- l’

tional 6-string

and lap steel R

guitars), adeep &5

voice, and wonderfully twisted

honky-tonk songs, Brown has

built a sizable following through

(Continued on page 133)

~

his guit-steel
invention (a hy-
and wide coun-
try baritone

BROWN

B BY RICK CLARK

LITTLE ROCK, Ark.—The only
musical image many people have of
Arkansas is Bill Clinton honking a
sax on ‘‘Arsenio
Hall.” Those with a
sense of history ¢
might know the
state as home (at one
time or another) to
Charlie Rich, Levon
Helm, Sonny Boy
Williamson, Roose-
velt Sykes, Billy Lee
Riley, and, more obviously, Black
Oak Arkansas.

Unlike the neighboring states of
Tennessee, Louisiana, and Missis-

With Little Fanfare, A Thriving
Scene Develops In Little Rock

sippi, Arkansas doesn’t conjure up
ready-made, larger-than-life images
of a musical legacy. Nevertheless, a
small but vibrant scene has
emerged there, particularly in the
capital of Little
Rock—a city that is,
geographically and
culturally, the meet-
ing ground of the
Mississippi Delta
plain and the foot-
hills of the Ozark
Mountains. It’s a
scene rich in a wide
range of talent.
That talent is supported by a net-
work of clubs, retailers, and radio
(Continued on page 118)

Cema Unveils Set
0f New Palicies

B BY ED CHRISTMAN

NEW YORK—Cema Distribution is
poised to unleash a slate of policies
and programs aimed at restructuring
the way it does business. The
changes are aimed at reducing re-

DIBTRIBMDUTION

turns, breaking developing artists,
stimulating catalog sales, and elimi-
nating cutouts.
Beginning April 1, Cema will:
o Extend discount deals on new re-
leases, which generally end on the
(Continued on page 135)
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“A record unlike “An honesty and

any one will hear  wisdom way beyond

this year."”

her 26 years.
Grade: A"

—Entertainment Weekly

=Timothy White
Billboard
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Album sales of 8 million.
4 straight #1 R&B albums.
11 Top Ten R&B singles, including five #1's.

4 Top Fifteen pop singles, including a #1.

Producer. Writer. Artist.

No sweat.



New Sweat.

KEITH SWEAT
get up onit

Featuring the premiere single and video “How Do You Like It?”
#1 most added

First-week Breaker

album in April

Produced by Keith Sweat; Keith Sweat and Fitzgerald Scott; Keith Sweat, Fitzgerald Scott and Joe Jefferson Executive Producer Keith Sweat Management: * H "
e

;_ On Elektra Compact Discs and ElfifJaTo @] cassettes. Catalogue no. 61550 - 2/4

€ 1994 Elektra Entertainment, a division of Warner Communications Inc. A Time Warner Company




SOUNDGARDEN

SUPERNUKUOMMHU

Produced by Michael Beinhorn and Soundgarden » Mixed by Brendan O'Brien » Management: Silver Management
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The Auteurs: Sins Of The «,

Just as newsprint contains the shorthand of this century’s social
history, so popular music has sketched the essence of its shifting
moods. When the moment comes to recapture the frayed spirits of
cosmopolitan London in the mid-1990s—that frustrated time when
rock stardom seemed an enviable white-collar profession amid the
crumbling class system—one suspects that Auteurs records will

singles like “Show
her bowling, got her
empty attainment as
The Auteurs’ drawmg-
tion continually invest sﬁhow

for the preshglouw yl

12
EASORERONKNOWNEISOUNDGARDENI 480t supply the keenest echoes of an era in which feckless knaves and  “I'm A Rich Man’s Toy” wiy, lz &
decent folk lly apt to risk ing f tige of fash- a
o e e LA G - ioenc‘en olk were equally apt to risk anything for a vestige of fash :éﬁ:: clfs ?Seﬁ:::;dzfdaept?m chl.)ko,” e 7%? to'le or
; MICHA*ELT}:lsm? VIRGIN As chronicled by the rising British band on “Now I'm A Cow-  gland is no less claustrophobic t?c@li”s €ldo,,, TOOA»
boy,” its lucid, electrifying second album (Hut Recordings, due in “The dole has been the mainstay,, l‘oo of
COUNTRY 44 the U.K. May 9), social mobility is an iffy proposition with an ugly ain in the last 10 years—at least you le'ltz en l‘u
* RHYTHM COUNTRY & BLUES » VARIOUS ARTISTS » Mca undertow, leaving slummers and strivers in states of dismay as  time,” says Haines, whose pre-rock a}f "0 ” a
they grasp for the trappings of who they're not, regardless of sandwiches or driving an ice cream t.ruc»yol ‘73
HEATSEEKERS caste. To borrow an ambiguous trope from the scathing new rec- of a bicycle or a driver’s license.
* SWING BATTA SWING = K7 » TOMMY BOY 33} ord, each thwarted accomplice is “a thief with style.” Born Oct. 7, 1967, the only child of naval é’d E'
England has come a long way from the abusive Victorian strati- Haines (“he desngned missiles,” his son says)';
JAZZ fication Charles Dickens described in such 19th ary school English teacher, Lu
 STEPPIN' OUT » TONY BENNETT = COLUMBIA 109}  century novels as “Nicholas Nickleby,” and “Dom- & shire’s coastal city of Portsmoux -
bey And Son.” The distances between class lines M“SIc naval base and the historic site o1
have dwindled along with the difficulties in cross- called fierce local attacks on “a sha..., _
J:‘gzgéu fg"’;gmtgnﬁgr 109] ing them. Stripped of the ability to disappear into istocracy” during the Victorian age. Luke’s child-
. new spheres or echelons, most dilettantes must re- TO MY EARS hood was punctuated by piano lessons (“‘they
luctantly address unfinished issues of personal taught me about chord structure”) that he com-
R&B 38 identity. On “Chinese Bakery” (the current UK. menced at 9, studying Chopin, Bartok, and Albeniz.
* 12 PLAY ® R. KELLY ® Js ‘ single), a woman who “comes from uptown” is After a year at Portsmouth College Of Art & De-
; “going downtown, 'cos she’s a poet ... and she sign, he transferred to the London College of Music
» THE HOT 100 = ‘ says she’s gonna show me around.” The self-in- (“where Brahms and Haydn were it, and Stravin-
* THE SIGN ® ACE OF BASE * ARISTA 1126} yolved narrator of “New French Girlfriend” views sky was considered too avant-garde; for three years
his hollow relationship and summarizes, “That’s I did just enough not to get kicked out.”)
the price of success/Want a girl to hold my hand/ Having no siblings, his isolation was further
" Noﬁﬁggnégﬁﬁﬂgmfymm 122} When the plane lands.” In “The Upper Classes,” augmented by frequent family relocation to such
an erstwhile confidant resurfaces to gauge the North London points as Camden Town, each locale
depth of his former associate’s supposed transfig- reinforcing Haines’ general impression that “noth-
COUNTRY 47| uration: “Some of the clothes you stole from your ing ever changes in the English countryside, ex-
(N0, DOBBTIABOUTITEINEALIMECO)Y, JJATANTIC lover’s house/ Are better than the clothes we stole cept to get worse. There’s this myth that this was
from the shops.” bv Timothv White different, say, in the Swinging '60s, but that scene
DANCE / CLUB PLAY 41 “I] want to make music that shatters and never touched anywhere outside of London. And
AN AN O DL E T RO B E KT S s NRe EisE changes someone’s life,” says the Auteurs’ Luke that’s not meant to sound depressing or even
Haines, the 26-year-old singer/songwriter who leads the poetic and wrong—it’s just a reality.”
DANCE /7 MAXI-SINGLES SALES 41 effortlessly elegant four-piece (which also includes bassist Alice Besides the nudge into music, Haines says he’s indebted to his
* GIN AND JUICE + SNOOP DOGGY DOGG » DEATHROW | Readman, cellist James Banbury, and new drummer Barney Rock- mother for the value she placed on literacy. “She encouraged me to
I ford). Haines’ vow could be misread as callow boast or arrogant read, which was very important. But I was never one for writing,
LATIN cant, but exposure to the Auteurs’ “Now I'm A Cowboy” reveals though, when I was younger. I never dabbled in prose, or tried
* DONDEQUIERA QUE ESTES 111} such statements as the hopeful sound of experience. songwriting with my first band, the Servants, because I was more
ST H A g Pl “That’s exactly what certain music did for me—shattering my  into becoming a better guitar player. The first song I'd admit writ-
perceptions in my teens and forcing me to push forward beyond ing was ‘Bailed Out,’ on our ‘New Wave’ record. I composed the
~_R&B 35| what I knew up until then,” Haines explains. “I still remember the ~ melody at 16, but the words were about finally starting out on my
SN R first time I heard my parents playing the Parlophone single of the own.” The refrain: “Bailed out/This skin is shed/Bailed out/This
Beatles’ ‘She Loves You' in a semi-detached house we lived in at thing is dead.”
HOT R&B AIRPLAY 36 Walton, Surrey. But it was Scottish singles I bought at 14 or 15 by Despite Luke Haines’ resolve to “escape” the milieu of his for-
* BUMP N’ GRIND = R. KELLY » JvE Orange Juice, Josef K, and the Go-Betweens on the Posteard label mative years (“Now, I only like London and parts of Scotland”), his
that had the biggest effect. They were cheap-sounding, but to lyrical gift for social critique has ample antecedent in the lore of his
HOT R&B SINGLES SALES someone who believed nothing ever changed in the dull, bleak itinerant uppr:ingipg. Charles Dickens ]§ved as a boy in Camden
* BUMP N’ GRIND ® R. KELLY * JvE 36] world of suburban or urban Britain outside London, they were a Town, describing its dust heaps and “blighted country” in “Dom-
hormonal affirmation that would take on a greater meaning.” bey And Son,” and Dickens traveled to Portsmouth in 1838 to gath-
The obscure early-'80s releases Haines mentions were issued by er local color for “Nicholas Nickleby.” Perhaps we cannot escape
o PLAYERS mmit’nmr - 39| a short-lived but beloved U.K. indie label whose Motown-derived becoming all we've beheld.
slogan (“The Sound Of Young Scotland”) bespoke its bold drive to “Well,” chuckles Haines, “I've always felt that good art of any
redirect a lost generation’s rigid destiny. For Haines, that inspiring sort should be completely accessible, and beyond fashion. And any
ROCK / ALBUM ROCK TRACKS 1201 pride of purpose found personal expression in songs on the Au- good record, even if it’s not particularly happy, should have the
EINOIEXCUSESISTALICEINICHAINSISICOTUMBIA teurs’ 1993 debut, “New Wave,” a poignant manifesto short-listed ~ power to make you feel less isolated.”
ROCK / MODERN ROCK TRACKS
/ MODERN ROCK TR 120) THIS WEEK IN BILLBOARD
TOP 40 AIRPLAY / MAINSTREAM 12 SOUL TRAIN'S STARLITAFFAIR Album Reviews N-54 International 51
* THE SIGN * ACE OF BASE ® ARISIA R&B's best and brightest stars came out to L.A.’s Shrine Audi-  Artists & Music 14 Jazz/Blue Notes 112
torium for the eighth annual Soul Train Awards, hosted by Glad-  Between The Bullets 135 | atin Notas 111
TOP S0 ARPLAY /RENTHIMCROSIOVER. N4 ys Knight, Patti LaBelle, and Johnny Gill. Plenty of celebs  The Billboard Bulletin 136 | jselines 115
NEXT PLATEAU/LONDON turned out, including Whitney Houston and Toni Braxton, each ~ Box Office 76 medialine 50
of whom picked up two trophies and performed. J.R. Reynolds  Boxscore 24
HOT 100 AIRPLAY 125 th ; i i i Pa ye 34 Canada 70 Music Video o
* THE SIGN » ACE OF BASE ® ARISTA was there. g9 Erartibedt ige Popular Uprisings 33
art Bea
0T 100 SINGLES SALES TEN FEET TALL AND RISING Clip List so; ProAudio LA
% BUMP N’ GRIND » R. KELLY ® VE 125 ‘ Judging from the title of Travis Tritt's upcoming Warner Bros. = Commentary 10 R&B 34
release, “Ten Feet Tall And Bulletproof,” and from his steady  Continental Drift 28 Radio 119
T = TOP VIDEO SALES * stream of appearances on TV, in concert, and even on the big  Country 43  Rossi's Rhythm Section 37
gl s e e e i b ic’ t But D 40  Shelf Talk 74
o) WALT DISNEY HOME VIDEO screen, Tritt may be country music’s newest superman. But, as ance Trax elf Ta
P Jim Bessman reports, label execs want fans to see the singer's  Declarations of Single Reviews N-55
P ,m:sg&’gffm 76 sensitive side, too. Page 43 . I:lde:ou:lden;ltl 71 gi Studio Action 114
COLUMEIA TRETAR \IDEO AreyeaOlve e Top Pop Catalog N-52
w P MTV AWARDS BACK TO BIG APPLE? Executive Turntable 18 pdate 115
! * OUR FIRST VIDEO 78 That's the word from those in the know. Radio City is saidtobe  Global Music Puise 57 Video Monitor 50
= — the place, and an MTV source says the deal is just about  Hits Of The World 56 Vox J 123
E RENTALS sealed. Deborah Russell has the story in The Eye. Home Video 71 ox Jox
o * IN THE LINE OF FIRE e Page 49 ot 100 Singles Spotiight127  CLASSIFIED 116
COLUMBIA TRISTAR VIDEO
9
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Retailers Need To Jazz Up Stores

B BY SONNY LESTER

The word “jazz” conjures a wide variety of
images. Some people associate jazz with
Count Basie, Duke Ellington, or Benny
Carter. Others think Freddie Hubbard or
Bucky Pizzarelli personify the genre. Still
others equate jazz with the progressive
sounds of artists such as Chick Corea. The
point is, jazz is as different as those who buy
it.

Unfortunately, to most retailers, jazz is
simply “Jazz.” Which is like saying that top
40 is simply top 40 and there is no delineation
between Madonna and Taylor Dayne, or be-
tween New Kids On The Block and Guns N’
Roses.

This is not another complaint by a jazz
producer about the injustices heaped upon
jazz. In fact, jazz is alive and well despite the
obstacles it often faces getting into the mar-
ketplace. Ironically, the injustice retailers
create by relegating jazz to a small corner of
the store is not at the expense of jazz—it is
at the retailer’s own expense.

It has been my observation over the years
that stores that do not feature jazz promi-
nently find that the genre represents approx-
imately 5% of total sales, while retail outlets
that incorporate an inviting, extensive, well-
organized jazz section discover that it makes
up about 15% of total sales.

In addition to higher jazz sales, there is an-
other benefit for retailers who spotlight the
product: In general, jazz buyers tend to have
a wider spectrum of interest and more dis-
posable income than other subsets of the mu-
sic-buying public. They will stay in the store
and browse rather than swoop in and out.
They will make multiple purchases more of-
ten than the teen-ager who is looking for one
specific recording. And, perhaps most impor-
tantly, they will frequently “cross over” into
other sections to make additional purchases.

For example, a Carter fan is likely to buy
a Frank Sinatra or Tony Bennett CD while
he is in the store. A young Pizzarelli fan

might pick up a Natalie Cole record too. And
the Corea fan, who likely is inclined toward
other progressive forms of musie, could walk
out with half a dozen tapes or CDs before he
or she is through strolling the aisles.

None of this is intended to denigrate buy-
ers of pop, rock, R&B, rap, or country, nor
is it designed as an attempt to somehow ele-
vate the jazz consumer to sainthood. It’s just
that a No. 1 record is an impulse buy and is

‘Offer
excellent
service
and they
will come’

Sonny Lester, a jazz
producer and former
trumpeter, is president
of jazz label LRC Ltd.,
in Melville, N.Y.

generally available at a competitive price. In
fact, a widely distributed No. 1 record be-
comes, by virtue of its availability, a commod-
ity that is easily found, like bread or milk.
Why travel miles for a loaf of bread when you
can pick one up across the street? On the
other hand, if you are looking for a special
stone-ground Mediterranean pita, you may
have to do a little research in order to locate
a store that carries it. And while you're in
that store buying bread, you might go ahead
and pick up a carton of milk as well.
Likewise, the consumer has no need to
travel to a specific retailer for the new Ma-
riah Carey album. But the jazz consumer
might very well have to search for the new
Pizzarelli album and is more than willing to
travel past several other retailers in order to
find it. Once he or she has the new Pizzarelli
in hand, the next stop might be the pop or
R&B section for the Carey CD. Thus, the
consumer has chosen to buy a widely availa-
ble commodity from the retailer with a
broader jazz section, instead of from another

APPLAUDING MUSICAL DIRECTION

Billboard has really become a great maga-
zine, and not just because you cover Luaka
Bop artists. With your editorial direction, fi-
nally the world of music is on equal footing
with the world of commerce. And all of us in
the music business are here because, in the

beginning, we loved music. Thank you.
Yale Evelev
President
Luaka Bop Records
New York

LEGAL ‘ROLL’

Irv Lichtman’s interesting and informative
article on piano rolls (Billboard, March 5)
prompted me to pass on some additional in-
formation.

For years, “mechanicals” was the term al-
most exclusively used to define record royal-
ties, and is still part of the vocabulary of the
business. Its origin goes back to 1909, when
a music publisher sued a manufacturer of pi-
ano rolls for copyright infringement. The
Copyright Act at that time did not mention
piano rolls, but forbade unauthorized copy-

retail store which may have been more con-
veniently located for him or her.

In other words, the consumer has ven-
tured away from his or her geographic area
in order to make music purchases, which is
desirable unless a retailer has no ambition
other than to be a neighborhood record shop.
Moreover, now that the consumer knows
where to find a wide selection of jazz, he or
she is potentially a regular customer as op-
posed to an occasional shopper.

The bottom line is this: Regular custom-
ers support long-term business prospects.
While this is an obvious statement, what is
not so obvious is the marketing strategy
that leads to a solid customer base. Offer
excellent service for buyers of all musical
styles, including jazz, and they will come.
If a retailer is only interested in capitaliz-
ing on the charts, he or she can just hang
a chart in the store window and slash the
prices to the bone, and they will also come.
Unless, of course, they see it offered for a
few cents less down the street.

If the above is not a reason compelling
enough for a retailer to consider catering
to all jazz fans, young and old, consider the
fact that America is graying. One only has
to look as far as the charts that many re-
tailers use so slavishly. Sinatra, Bennett,
and Barbra Streisand have hit albums.
And many of the people who bought the
new albums by these artists are in their
40s or 50s and maintain large jazz librar-
ies. It’s been my observation that these
veteran music lovers make up a consistent
segment of music purchasers, customers
who have always been there and will al-
ways be there. A retailer that shows them
a little extra appreciation might find that
sales are not only less subject to industry
swings and the vagaries of mass opinion,
but that a significant volume of sales is be-
ing made to regular customers. Good cus-
tomers look for service and exhibit loyalty.
One-time buyers only look for bargains
and clip coupons.

ing. The Supreme Court decided against the
publisher/copyright owner; anyone could see
that a piano roll (paper with holes in it) was
not a copy of the sheet music.

The act was amended with language
giving the copyright owner the right to
control “the parts of the instrument serv-
ing to reproduce mechanically the musi-
cal works.” The word “mechanicals,” orig-
inally designed to cover piano rolls, was
later construed to include recordings. It
remained in the laws for nearly 70 years.

Also worth noting were Welte piano
rolls, which came closer than other rolls to
reproducing original performances.

About 20 years ago, Walter “Wally”
Heebner, a distinguished recording engi-
neer, decided to make these recordings
available through a series of LPs. He re-
mastered about 60 recordings by the
great composers and pianists in a collec-
tion entitled “The Welte Legacy Of Piano
Treasures.” Among those were Bartok,
Busoni, Debussy, Grieg, Mahler, Pader-
ewski, Ravel, Saint-Saens, and Strauss.

Unfortunately, the project was not a

—
| Articles and letters appearing on this page serve as a forum for the expression of views of general
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.

| interest. The opinions offered here are not necessarily those of Billboard or its management.

commercial success, despite favorable
critical reviews. At the time, I felt they
would be a great addition to the library of
any serious musician and should be in ev-
ery teaching institution. I tried but was
unable to convince any commercial label
to undertake the exploitation of these
treasures. With the advent of CDs, per-
haps some label would be interested in re-
viving Heebner's project. It would be do-
ing a great service to those interested in
our musical heritage.
Edward M. Cramer
Attorney
New York

PIANO ROLLS WERE DIGITAL'S ANCESTORS

I enjoyed the article about piano rolls.

However, Irv Lichtman failed to mention

one interesting and ironic fact: that piano

rolls were the first digital recordings!
Think about it.

Bill Lavery

Owner

Village Records

Shawnee, Kansas
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Seattle’s Soundgarden Shoots To No. 1...

@ BY DEBORAH RUSSELL

The city of Seattle further secures
its place in pop music history this
week as “Superunknown,” the fourth
A&M release by Soundgarden, de-
buts at No. 1 on The Billboard 200.

The title is the second release by a
Seattle band to debut at No. 1 in 1994.
Alice In Chains’ Columbia EP, “Jar
Of Flies,” topped the chart Feb. 12
during its first week out.

Soundgarden’s No. 1 bow sustains
a streak that began with Nirvana,
whose platinum “In Utero” debuted
at No. 1in Billboard Oct. 9, 1993, and
continued with Pear] Jam, whose
multiplatinum “Vs.” debuted at No. 1

in the Nov. 6, 1993 issue.

This streak would seem to indicate
that the Pacific Northwest home of
grunge has defied the hype that ex-
ploded in 1992 when Nirvana'’s DGC/
Geffen debut “Nevermind” peaked
at No. 1 three months after a quiet
debut at No. 144. The multiplatinum
title has spent more than 122 weeks
on The Billboard 200.

Says Soundgarden guitarist Kim
Thayil, ““A couple of years ago I
would have been surprised. Now I'm
just happy for all the other bands and
for ourselves.”

Some industry observers predict
that Seattle will continue to deliver
talent and sales and they speculate

. . . While Its Home State
Passes ‘Adult Music’ Bill

@ BY CHRIS MORRIS

The music industry in Washington
state is again scrambling to mount
opposition to a recently passed bill re-
stricting music sales—the latest in a
series of such bills in the state.

Opponents of the current bill, SB
6003, believe it could lead to the es-
tablishment of “adult music” sections
in retail stores.

Introduced in January by state
Sen. Adam Smith, SB 6003 is a new
version of a “harmful to minors”
statute first written seven years ago.
The current bill adds “sound record-
ings"” to the covered works.

The measure was passed by the
state Senate with only one opposing

Wal-Mart Tops
Holiday Sell-Thru
Video Market

NEW YORK—YVideo stores faded in
the face of competition from mass
merchants in general and Wal-Mart
in particular during the crucial holi-
day sales period, according to Alex-
ander & Associates, the New York-
based market research firm that
tracks the prerecorded videocassette
business.

According to Alexander’s Amy In-
nerfield, specialty outlets gained only
an 18.7% share of sell-through reve-
nues. She calculates total revenues
for the two-month period Nov. 17-
Jan. 16 at more than $1.6 billion.

Dealers have had their ups and
downs since Alexander began its
“snapshot”’ surveys in 1987, but
they've never finished so far behind
discounters, warehouse clubs, and
department stores, which combined
for 54% of consumer purchases in the
period, up from 48.7% in 1992-93.

In between the two sectors is a dis-
parate mix of music and consumer
electronics retailers, book stores, and
fast-food merchants. These segments
combined for 27% of the total.

Wal-Mart alone almost matched
the video store total with 16.1% of to-
tal sales, a 56.3% gain over its mark
of 10.3% from the prior year’s survey.
For the second consecutive year,
Wal-Mart sold more cassettes than
anyone else during the survey period.

There were relatively few changes

(Continued on page 134)

vote; the House of Representatives
vote was 1813 in favor of passage.
Having cleared the legislature’s con-
ference committee March 9, the bill
now awaits the approval of Gov.
Mike Lowry, who must sign the bill
within 20 days of the March 14 close
of the legislative session.

The new bill is the latest attempt to
place a law on the state books to pro-
tect persons under 18 from material
“harmful to minors.”

SB 6003 would make it unlawful to
display or sell material “appeal[ing]
to the prurient interest of minors” or
depicting “ultimate sexual acts,” “vi-
olent or destructive sexual acts,” or
“sexually explicit nudity.”

The law also would allow the prose-
cution of anyone presenting live per-
formances harmful to minors.

Richard White, executive director
of the Washington Music Industry
Coalition, a group formed to combat
anti-music legislation in the state,
says that the great danger in the new
bill is that it presents sound record-
ings as “publications.”

“Therefore, [records] can be dealt
with the same way as adult publica-
tions,” White says. “There would
have to be a special section in record
stores. There would have to be an
adults-only label.”

A staff member of the Senate Law
& Justice Committee, who declines to

(Continued on page 121)

that the city could one day join the
ranks of Detroit, San Francisco, and
Liverpool as one of the more commer-
cially fertile regional music scenes
outside of traditional music hubs
New York, Los Angeles, and Nash-
ville.

“The historians will make that
judgement; it's difficult to say right
now,” says Norm Pattiz, chairman of
the board at Westwood One Compa-
nies. “But it certainly has the poten-
tial. Even after the success of
[Soundgarden, etc.], there are groups
in Seattle that are just starting to
break on college radio. Commercial

programmers will find them because
they’re interested in what’s coming
out of Seattle, just because it’s from
Seattle.”

Soundgarden’s Thayil says he is
amazed by talk of Seattle’s exalted
place in rock history.

“Perhaps Seattle will be remem-
bered that way,” he says. “It would
be better if it was remembered for
creative reasons rather than commer-
cial reasons.”

Susan Silver, who manages Sound-
garden and Alice In Chains, echoes
Thayil's sentiments, and says the pos-
sibility that Seattle could make his-
tory is in keeping with the scene’s
genesis, which many trace to the Sub
Pop label.

“When Sub Pop first got started,
the way that [co-owner] Bruce Pavitt
saw things was that it would be the
Sun Studios of the future,” Silver
notes.

But A&M president/CEO Al Ca-
faro warns against categorizing
Soundgarden and other Seattle bands
as one “scene” or “sound.”

“The creative linking of these

(Continued on page 135)
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A “Cool” Million. Epic artist Babyface accepts a platinum plaque
commemorating sales of mcre than 1 million units of his album “For The Cool In
You.” The album features the hit singles “For The Cool In You,” “And Our
Feelings,” and “Never Keeping Secrets.” Shown, from left, are John McL.
Doelp, senior VP of marketing, Epic; David Glew, chairman, Epic Records
Group; Hank Caldwell, senior VP of black music, Epic; Kenny “Babyface”
Edmonds; Richard Griffiths, president, Epic; Tracey Edmonds, the artist’s wife;
Ramon Hervey, manager; and Ged Doherty, senior VP, Epic.

CD-ROM Expense
Is Worthwhile,
Exec Tells ITA

@ BY SETH GOLDSTEIN

TUCSON, Ariz.—Introducing
stores and their customers to CD-
ROM hardware and software is
worth the expense, but doing it
right has required “a very huge in-
vestment,” Blockbuster Entertain-
ment business development direc-
tor Michael van der Kieft told at-
tendees at the 24th annual ITA
seminar, held here March 9-13.

Blockbuster also must deal with
a hodge-podge of program pack-
aging, which van der Kieft de-
scribed as an “absolute nightmare
right now.” He’s campaigning for
uniform standards, along the lines
proposed by Wal-Mart. Software
that doesn’t comply with still-
unformulated rules likely won't
be carried, he said.

Van der Kieft, one of three re-
tailers on a panel examining the
impact of new technologies on vid-
eo dealers, oversees a 58-outlet test
in and around San Francisco. The
trial, which began with 52 stores
late last year (Billboard, Nov. 13,
1993), has expanded with Block-
buster’s growth in the region and
will run through June, three
months longer than anticipated.
Van der Kieft said the extension is
indicative of strong consumer in-
terest, tracked by two Gallup Or-
ganization polls conducted in De-
cember. “We're ahead of all objec-
tives,” he maintained.

However, it's apparent that
only chains with deep pockets and
a strong commitment can bear the
cost of a test of this size. Block-
buster, van der Kieft noted, has
had to hire 157 demonstrators to
“help stimulate” business. They
spend approximately 103 hours
per week per location to bring
full-time staff, as well as custom-
ers, up to speed on the five multi-
media platforms on display, in-
cluding the Sega CD, the Philips
CD-I, and the Panasonic 3DO set-
top devices, as well as the Apple
and IBM attachments to personal
computers.

(Continued on page 134)

Billhoard Goes On-Line With Datahase For Computer Users

NEW YORK—The Billboard Music
Group has joined forces with Tele-
scan Inc. to create Billboard Online, a
database service for home and office
PC users that provides quick access
to Billboard’s charts and articles. The
service also makes available a wealth
of information from some of the Mu-
sic Group’s other publications and ad-
ditional sources.

The database includes all Billboard
articles from March 1991 to the pres-
ent, and charts from 1985 to the pres-
ent. The information is updated each
week, just before Billboard hits news-
stands across the U.S.

“Launching Billboard Online is a
natural extension for all our maga-
zines,” says Howard Lander, presi-
dent of the Billboard Music Group
and Billboard'’s publisher. “While the
information superhighway is still in
its infancy, its future is paved with
vast opportunities. We view our role

as an information provider, and rec-
ognize that there will be nunierous al-
ternatives to the traditional print me-
dium. We intend to serve our constit-
uents through whatever vehicle they
prefer.”

Billboard Online also includes
weekly updates on Music & Media’s
album sales and radio airplay charts
and Amusement Business maga-
zine’s Boxscore (which ranks concert
grosses) and touring schedules. The
database also has gold and platinum
certification listings from 1958 to the
present, as provided by the Record
Industry Assn. of America; RIAA in-
dustry statistics and consumer-pro-
file data; complete lists of Grammy
winners; and information on music
video credits, as compiled by the
Source.

The service, which will be available
in April, requires the use of a person-
al computer and a modem. Users pay

a one-time charge for the software
(available in DOS, Windows, and
Macintosh versions), and thereafter
are charged only for the time they
use the service. The state-of-the-art
system makes it easy to print out in-
formation or save it in the PC’s mem-
ory.
Billboard Online will be adminis-
tered by the Music Group’s sister
company, Broadcast Data Systems.
No previous database searching ex-
perience is required, says Margaret
Shiverick, BDS VP of research and
new business development. “This
system is designed to emulate the
way readers use the magazine, giv-
ing quick and easy access to informa-
tion. For example, you can search
‘Whitney Houston’ in this week'’s is-
sue, and immediately see every chart
and article in which she appears. You
can see the full text of the articles
and the full chart, and print out a

high-quality copy of the information
you want, all in the space of a few
minutes.”

The service also can be used as an
index to all the materials in the data-
base. With a few keystrokes (or the
click of a mouse), users can quickly
find article and chart references
throughout the archive.

Telescan Inc., a public company,
develops, markets, and operates nu-
merous on-line interactive database
systems. Its proprietary technology
includes sophisticated and powerful
searching tools that enable users to
search databases quickly and easily.
Other on-line services operated by
Telescan include its financial analysis
network, the American Institute of
Architects, and Editor & Publisher
On-Line.

For additional information, contact
Lori Bennett at 212-536-1402 or 800
449-1402.
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MUSIC VIDEO

@ BY CRAIG ROSEN

LOS ANGELES—With the '50s,
’60s, and even the "70s increasingly
mined for reissues and compila-
tions, several labels are turning to
"80s new wave acts.

Judging from sales of Rhino’s
“Music From The Soundtrack ‘Val-
ley Girl,”” which entered The Bill-
board 200 at No. 155, it’s not too
early to get nostalgic about the
'80s; this week the album is at No.
196.

“Valley Girl,” which includes
tracks by the Psychedelic Furs,
Men At Work, Sparks, the Plim-
souls, and Modern English that
were featured in Martha Coolidge’s
1983 film, is essentially an '80s sam-
pler. When Rhino follows that re-
lease with its ‘““Just Can’t Get
Enough: New Wave Hits Of The
"80s, Vols. 1-5” June 21, it will join a
crowded field.

Lahels Raid New Wave Vaults
As ‘Valley Gir’ Makes chart

SPARKS

HEAVEN 17

In the past year, a number of la-
bels, from EMI Records Group to
the tiny independent Oglio Records,
have been attempting to cash in on
new wave nostalgia with their own
compilations.

EMI Records Group will release
its third volume of “Living In Obliv-
ion: The '80s Greatest Hits” March
22. On May 17, Capitol Special Mar-
kets’ Right Stuff label will issue
volume twe of its “Sedated In The
Eighties” series; on the same day,
the upstart Oglio Records bows vol-
ume four of ‘‘Richard Blade’s

(Continued on page 134)

New Wamer Set
Retums Travis
To Gountry Spotlite

HBY JIM BESSMAN

NEW YORK—Randy Travis, the
grand old man of new country music,
is back with an album designed to re-
capture the mass radio and retail au-
dience of his re-
cent past.

Travis says his
upcoming Warner
Bros. release,
“This Is Me,” due
April 26, is his best
since his 1986 de-
but album
“Storms Of Life”
and its 1987 fol-
low-up “Always And Forever,” which
helped redefine country music.

The new album reunites the ac-
knowledged father of modern coun-
try’s new traditionalist movement
with longtime producer Kyle Leh-
ning and quells the widespread im-
pression that, at the ripe old age of
34, Travis had all but retired.

“There seems to be this perception
that I've completely quit, probably
because I decided not to tour awhile,”
says Travis, who kept himself seen
but hardly heard last year, shooting
five movies, including “Wind In The
Wire,” which spawned his most re-
cent album of the same name.

Last month Travis performed his
first concerts in 14 months in Las Ve-
gas and Houston, and played at the
March 1 Warner Bros. showcase dur-
ing Country Radio Seminar in Nash-
ville. “People don’t see you out on the
road and they assume you've given
up,” he says. “But that’s the farthest

(Continued on page 127)

TRAVIS

Galliano Bringing Acid Jazz To U.S.

Mercury Act Hopes To Duplicate U.K. Success

B BY PAUL SINCLAIR

Does a multicultural, racially inte-
grated UK. band that defies defini-
tion and delivers a positive message
with pixieish humor have a chance in
the US.?

Mercury will attempt to answer
that question when it launches a two-
tiered crusade to import the sound of
English acid jazz/*eclectro” veterans
Galliano. Stage one of the campaign
starts March 22 with the stateside re-
lease of “What Colour Our Flag,” a
compendium of the band’s first two
U.K. albums, “A Joyful Noise Unto
The Creator” and “In Pursuit Of The
Thirteenth Note.” The albums were
released on PolyGram'’s Talkin’ Loud
label in the U.K. in June 1992 and
March 1991, respectively.

Stage two of the promotion will be
the U.S. release in the fall of a new
album (untitled at press time), fol-
lowed by a U.S. tour. Both US. re-
leases are due on Talkin’ Loud/Mer-
cury. The untitled album is due for
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New Deal, New Album. Jazz saxophonist Maceo Parker, who recently signed a
deal with Novus/RCA Records, meets with label executives to discuss his first
album for the label, due April 26. Shown, from left, are Steve Backer, series
director, Novus Records; Natasha Maddison, Parker’s manager; Parker; Paul
Ramey, national director of jazz, RCA Records Label; Marla Roseman, jazz
promotion consultant; Stephen Minor, producer, Minor Music; and Skip Miller,
senior VP of black music, RCA Records Label.

GALLIANO

release on Talkin’ Loud in the G.K.
May 23; there are no plans to release
“What Colour Our Flag” in the UK.
According to Talkin’ Loud, “A Joy-
ful Noise” has sold about 200,000
units outside North America, while
“In Pursuit” is at about 120,000.
Only time will tell if Galliano will
play in Podunk, or even New York
and L.A. A single, “Just Reach,” was
released in the U.S. in November
1991 on PolyGram-owned Island Rec-
ords’ 4th & B'way imprint but, a

source says, it received little recogni-
tion. But members of the band and
their manager say the success of oth-
er genre-stretching groups like Diga-
ble Planets makes the current U.S.
market ripe for Galliano.

In the U.K., Galliano, which re-
leased its first single in 1988, is hailed
as one of the first “acid jazz” bands.
Acid jazz and eclectro are among the
monikers—others include jazz/not
jazz, street soul, independent soul,
rare groove—attached to the dance
music offspring who dominate a
large part of the British club scene
(Billboard, Sept. 18, 1993). The style
fuses elements of hip-hop, rap, jazz,
"70s soul, dance, Brazilian, dub, reg-
gae, and ska, and the lyrics speak of
peace, hope, and solutions.

Themes on “What Colour Our
Flag” range from disarmament to
high-fat diets. “The whole thing is ba-
sically an attitude,” says Rob Gal-
lagher, Galliano’s founder, lead sing-
er, and chief composer. “It’s just a

(Continued on page 13})

Columhia Newcomer Trevino
Is A Hit In Two Languages

B BY CARRIE BORZILLO

LOS ANGELES—The release of
Spanish- and English-language ver-
sions of a country album by 22-year-
old newcomer Rick Trevino could
have come across as just a novelty.
However, programmers and retailers
say that the Mexican-American sing-
er’s talent is no gimmick.

KKBQ Houston PD Dene Hallam
says, “Rick will be a hit artist be-
cause he’s proven that he's not just a
novelty. He’s a musician with sub-
stance. And the fact that he is of
Mexican descent, while he’s just as
American as anyone, helps to sepa-
rate him from a crop of good-looking,
dark-haired, hat-wearing Texas sing-

Tom Freston, chairman/CEO of
MTV Networks, and Jay Berman,
chairman/CEO of the Recording In-
dustry Assn. of America, will key-
note Billboard's fifth annual Inter-
national Latin Music Conference, to
be held May 16-18 at the Hotel Inter-
continental in Miami.

The longest-running gathering of
its kind, the conference this year
will be capped May 18 by Billboard’s
inaugural Latin Music Awards. The
competition will be based exclusive-
ly on Billboard’s Hot Latin Tracks
radio chart and the Billboard Latin
50 retail chart. The eligibility period
for this year’s awards ran from
March 6, 1993, to March 5, 1994.

During the awards ceremony,

Freston, Bennan To Key Latin Gonfah

FRESTON

Emilio Estefan will be presented
with “El Premio Billboard”’—an an-
nual honor for contributions to the
Latino market. Billboard also is in-
augurating the Billboard Latin Mu-
sic Hall Of Fame, whose inductees
will be honored at the awards cere-
mony.

The conference will include two

days of panels on such topics as
music publishing, Brazilian mu-
sic, airplay monitoring by Broad-
cast Data Systems, and Latin
jazz, which will be the subject of a
closing-night showcase. Other
showcases will focus on pop-ori-
ented Latino acts and Brazilian
artists.

Freston’s May 17 speech is ex-
pected to center on the network’s
activities in Latin America. Ber-
man will speak May 18 on the
RIAA’s anti-piracy campaigns in
Latin America.

For further information about
the conference, contact Melissa
Subatch at 212-536-5018 or Ange-
la Rodriguez at 305-441-7976.

TREVINO

ers. The bottom line is that he’s a
great talent.”

“Rick Trevino” was released by
Columbia Feb. 21; the Spanish-lan-
guage “Dos Mundos” was issued by
Sony Discos last September (Bill-
board, Nov. 20, 1993). The Columbia
album, which is primarily in English,
contains one Spanish song and one bi-
lingual song, while the Sony Discos
album, primarily recorded in Spanish,
contains two songs in English.

“Dos Mundos,” which is being
worked separately through Sony Dis-
cos, peaked at No. 20 on the Billboard
Latin 50 chart and at No. 8 on the Re-
gional Mexican chart Feb. 19.

This week ‘“Dos Mundos” moves
from No. 37 to No. 43 on the Bill-
board Latin 50.

Meanwhile, “Rick Trevino” moves
up the Top Country Albums chart to
No. 23 this week, after reaching No.
25 and achieving Heatseekers Impact
status last week. The album is No.
127 on The Billboard 200.

For the week ending March 6,
SoundScan reports sales of 16,000
units for “Rick Trevino” and 9,000 for
“Dos Mundos.”

The album has been selling well
even without a hit single. The first
single, “Just Enough Rope,” which
was serviced to country radio Aug.

(Continued on page 124)
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Artists & Music

Murder Charge Extends Hip-Hop’s Rap Sheet
Arrests Not Affecting Sales, Release Schedules So Far

B BY CHRIS MORRIS

LOS ANGELES—Rap music’s rap
sheet lengthened with the arrest of
yet another performer on murder
charges. Nevertheless, the growing
list of felonies lodged against rap mu-
sicians has not yet had an impact on
the schedules of impending albums
or the sales of current releases by
those involved.

As the number of rappers facing
the bar grew this month, the son of a
Wu-Tang Clan member became the
victim of street violence in New York.

Danny Barker
Leaves Legacy Of
Music And Giving

W BY MICHAEL TISSERAND

NEW ORLEANS—For the music
community of New Orleans, Danny
Barker was more than a fixture on
the jazz scene. He was a teacher and
organizer of young jazz hopefuls who
often was seen in the inner-city here,
passing out instruments to neighbor-
hood children.

Barker died of cancer March 13 at
his home here. He was 85.

“Danny was a true jazz musician,
one of the greatest people I ever
knew, and a real beneficial guy to
young cats coming up,” says Mac
“Dr. John” Rebennac. Barker played
on Dr. John’s Grammy-winning al-
bum “Goin’ Back To New Orleans.”

Barker enjoyed a long, multifacet-
ed career as an instrumentalist, vo-
calist, composer, historian, and teach-
er. As a child, he played on the street
for tips in Storyville, New Orleans’
infamous red-light district. “I never
was an amateur,” he once said of
those days. “I wanted that almighty
dime.”

In 1930, Barker married singer
Louise Dupont (aka Blue Lu), and the
couple moved to New York to partici-

On March 8, Terry Gray, who re-
cords with Street Knowledge’s rap
act Da Lench Mob under the name T-
Bone, was arrested in connection
with a Feb. 18 shooting in a bowling
alley in the South Central L.A. com-
munity of Athens.

Gray was arrested after witnesses
identified him as the man who shot to
death Harold Battle, 22, and wound-
ed Lashann Townshend, 22, at the
Southwest Bowl.

Gray’s attorney, Anthony Alexan-
der, says the rapper’s arrest is a case
of “mistaken identification,” adding

e prs
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Danny Barker at last year's New
Orleans Jazz & Heritage Festival.
(Photo: Melody Mineo).

pate in the burgeoning Jazz Age, re-
cording for Decca as “Blue Lu Bark-
er With Danny Barker’s Fly Cats.”
Danny Barker also played rhythm
guitar and banjo on more than 1,000
recordings, including sides by Jelly
Roll Morton, Louis Armstrong, Billie
Holiday, and Cab Calloway.
(Continued on page 133)

RECORD COMPANIES. Roger C. Faxon is
appointed senior VP of business de-
velopment for EMI Music in New
York. He was managing director of
Sotheby’s Europe.

Michael J. Schnapp is appointed
VP of rock music for EMI Records
Group in Los Angeles. He was direc-
tor of metal marketing and promo-
tion for Epic Records.

Michael Schwerdtman is named
VP and controller of Sony Music in
New York. He was senior manager
at Price Waterhouse.

Jeanne Mattiussi is promoted to
VP of video and media development
for the PolyGram Label Group in Los
Angeles. She was VP of artist devel-
opment/video.

Tom Carrabba is promoted to VP
of sales and marketing for Jive Rec-
ords in New York. He was senior di-
rector of sales and marketing.

Ira Derfler is promoted to VP of
sales for I.R.S. Records in Hacken-

FAXON

SCHNAPP

sack, N.J. He was national sales man-
ager.

Tasha Mack is promoted to nation-
al director of rock promotion at Capi-
tol Records in Los Angeles. She was
Dallas local promotion manager.

Warner Music International in
London promotes Britt Gardiner to
director of finance, Europe, and
Richard Ewbank to director of fi-
nance, Asia Pacific. They were finan-
cial analysts for the company.

Arista/Nashville promotes Bobby
Kraig to senior director of national
country promotion and Mike Owens

that “[Gray had] been at the bowling
alley, and left earlier.”

Gray pleaded not guilty to the
charges at his March 15 arraignment.
He remains free on $1.5 million bail.

Street Knowledge spokesperson
Heather Wesley says Gray’s arrest
will have no effect on the release of
Da Lench Mob’s second album,
“Planet Of The Apes,” to be issued
this summer and distributed by
EastWest. The album is the follow-up
to the group’s 1992 debut “Guerillas
In Tha Mist,” which spent 21 weeks
on The Billboard 200, reaching No.
24, and was certified gold.

Gray is the second member of Da
Lench Mob to be arrested as a mur-
der suspect. Last June, De Sean
Laron Cooper, known as J-Dee, was
picked up for the fatal shooting in
Athens of 22-year-old Scott Charles.
Cooper is scheduled for arraignment
Monday (21) on murder and firearms
possession charges; he remains in
jail.

Wesley says Cooper “was replaced
a month before Christmas” by rapper
Mawhrie in Da Lench Mob.

In another case, rapper-actor

(Continued on page 115)

NEW YORK—A new voice record-
er from Norris Communications of
Poway, Calif., could open the door
to a tapeless digital audio format.
The unit, called Flashback, employs
a solid-state system that will even-
tually be able to store up to two
hours of digital audio on minuscule
cells.

Although the mono device—
scheduled to hit the market in June
for a suggested list price of
$199.95—is designed for recording
speech, not music, a stereo unit ca-
pable of delivering CD-quality
sound is in the planning stages, ac-
cording to Norris VP of sales and
marketing Stephen Brightbill. Lab
prototypes of the still-unnamed mu-
sic apparatus are expected by
year’s end, he says.

The palm-sized Flashback weighs
less than 3 ounces and is small
enough to fit in a shirt pocket, ac-
cording to Brightbill. So far, it can
record up to 30 minutes of music on
a random access memory chip
called SoundClip, which is included

Nomis Flashhack Recorder:
A Glimpse Of Digital Future

with the unit; extra 30-minute
SoundClips can be purchased for a
suggested list of $69.95, and 60- and
120-minute modules are expected
soon.

Once the audio signal is recorded
on the SoundClip, it can be played
back through headphones or a one-
inch speaker on the Flashback, or
downloaded onto a sound-card-
equipped PC, says Brightbill.

Flashback differs from other dig-
ital recorders—like Sony’s MiniDisc
and Scoopman (a miniature digital-
cassette recorder) and Philips’ Digi-
tal Compact Cassette—in that it is
“completely nonmechanical,” ac-
cording to Brightbill. The device
uses Intel’s proprietary Flash tech-
nology of data storage and retriev-
al, which assigns one bit of audio to
each of 16 cells. Other popular ap-
plications for Flash are PCs and an-
swering machines.

Brightbill says Flashback will be
marketed to high-end audio stores,
department stores, and audio hard-
ware chains. PAUL VERNA

New Label Seeks Acts With Guit Followings

EBY CARRIE BORZILLO

LOS ANGELES—Mike Gormley,
president of management compa-
ny L.A. Personal Development,
and Chris Kuchler, president of
the soundtrack label Varese Sara-
bande, have formed Wildcat Rec-
ords, which will be distributed via
Uni.

The label’s mission is to sign art-
ists with loyal followings and re-
cord and promote them with mini-
mal budgets.

Gormley, whose clients include
Oingo Boingo and Lowen & No-
varro, will serve as president and
will handle A&R duties and cre-
ative services. Kuchler, whose la-
bel had success with the platinum-

EXECUTIVE TURNTABLE

SCHWERDTMAN MATTIUSSI

to director of regional promotion/
Southeast. They were, respectively,
national director of promotion, and re-
gional promotion manager/Southeast.

Restless Records in Los Angeles
names Michelle Roche director of
national publicity and Gary Poole na-
tional promotion director. They were,
respectively, director of publicity for
Ichiban, and on-air personality (under
the name Sid Presley) at KQLZ Los
Angeles and KLOL Houston.

Tse Williams is named A&R/pub-
lishing executive, East Coast, for the
black music division of Giant in New

selling “Ghost’’ soundtrack in
1990, will handle finances for Wild-
cat. The label’s only other employ-

ee is Michael Caprio, who serves as

director of publicity.

Wildcat’s first

projects, set for

release April 12,

are the Boomers

7 YYZ’'s ‘““Art Of

/ Living,” Catfish

Hodge’s “‘Cat-

fish Blues,” co-

median Craig Shoemaker’s “Craig

Shoemaker Meets The Lovemas-

ter,”” and Zydeco Party Band’s

“King Cake’s Party,” which Wild-

cat licensed from Japan’s Pony
Canyon Records.

“Everyone is frustrated about

their own acts or friends’ acts, or
just talented people that are not
getting a deal because they’re too
old or not the latest thing,” says
Gormley. “Sometimes these art-
ists don’t mean the kind of sales a
major label needs . . . So we're tak-
ing these artists and getting them
out there, and creating a label
where everyone involved makes a
living."”

Rod Linnum, director of distrib-
uted labels at Uni Distribution,
says, ‘“This label is an excellent op-
portunity for artists who normally
would not have an outlet to record,
while at the same time it provides
the recordings to their respective
fans.”

(Continued on page 133)

CARRABBA DERFLER

York. She was director of creative
services for Zomba Music Publishing.

Jive Records in New York pro-
motes Lynda Simmons to director of
creative services and Kimmy Mason
to manager of artist relations. They
were, respectively, manager of cre-
ative services and coordinator of art-
ist development.

DISTRIBUTION. Vaughn Thomas is
named senior director of product de-
velopment/black music for Uni Dis-
tribution Corp. in Los Angeles. He
was head of Sharp Marketing.

e
'/ ==
COOK DODES
Kathy Berkholz is promoted to di-

rector of national order services for
BMG Distribution in Indianapolis.
She was manager of national order
services.

PUBLISHING. Don Cook is named se-
nior VP of Sony Tree in Nashville. He
is a Sony Tree songwriter and writ-
er/producer for Brooks & Dunn.

Susan Dodes is named senior di-
rector of talent acquisition for Fa-
mous Music Publishing in New York.
She was director of A&R for MCA
Records.
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MTV Europe’s Suit Gets Gourt Hearing
Channel Battling Majors Over Rights, Viva

l BY DOMINIC PRIDE

LONDON—MTV Europe’s legal bat-
tle with the major record companies
over video performance rights re-
turned to the High Court for a hear-
ing that began here March 16, as the
broadcaster sought to short-circuit
what could be a lenghty lawsuit.

At the same time, MTV has re-
ferred the major label-owned German
music TV channel Viva to the Euro-
pean Commission on the grounds of
unfair competition. MTV claims that
Viva—held by four major music con-
cerns—receives more favorable
terms than MTV due to its owner-
ship.

In a U.K. suit filed in August 1993,
MTV Europe sought damages from
the U.K. subsidiaries of BMG, EMI,
PolyGram, Sony, and Warner Music,
plus the international label federation
IFPI and the London-based body that
administers video producers’ rights,
VPL (Billboard, Aug. 21, 1993).

MTYV alleges that the majors use
VPL as a means of artificially fixing
the price for using its members’ vid-
eos. A month before the suit, in July
1993, MTV referred the majors and
VPL to the European Commission,
claiming they had violated Articles 85
and 86 of the Treaty of Rome, which
deal with free trade and abuse of
dominant position in the market. The
same allegations are now being lev-
elled at Viva, which started broad-
casting in December.

In its suit against the majors and
VPL, MTV was requesting a summa-
ry trial to enable its complaint to be
dealt with quickly. If successful, the
courts would be able to award MTV
damages. VPL, by contrast, is seek-
ing a stay of proceedings to enable
the complicated issues to be dealt
with in full.

At the hearing, VPL attorney Mi-
chael Beloff QC argued that MTV
had misunderstood the inference of
the European Commission when the
EC stated that damages would only
be available through the U.K. courts.
“We suggest that the High Court
writ is based on a misinterpretation
of one of the paragraphs in the EC's
reply to MTV,” said Beloff, who ar-

gued that U.K. courts may only de-
cide on damages after the Commis-
sion has fully dealt with the case.

Beloff argued that “the complex is-
sues of fact in the trial were not suit-
able for summary trial,” and de-
scribed the request for a quick trial
as “not only unprecedented but ex-
travagantly bold.”

At press time, attorneys for MTV
had not made their case to the judge.
The hearing is expected to last up to
three days.

MTV’s long-expected reference of
German cable music station Viva to
the EC antitrust authorities confirms
for the first time that the issues of
major-label investment in the Ger-
man channel and MTV’s battle over
video rights are strongly connected.
Shortly after the August '93 refer-
ence, EMI, PolyGram, Sony, and
Warner Music invested in the chan-
nel, despite having previously indicat-
ed that it might not be in their inter-

ests.

When announcing PolyGram's an-
nual results for 1993, president and
CEO Alain Levy referred to the
group’s 19.8% investment in Viva
and the recently announced cable
music venture with the same record
companies in the U.S,, saying, “We
have positioned PolyGram as a pro-
vider of entertainment. We believe
that retail distribution and broad-
casting are a different business. We
only enter broadcasting when we
feel our strategic interests are un-
der threat.”

Levy stopped short of saying that
MTV posed an economic threat to
record companies, saying, “There’s
a need in any market for an alterna-
tive. In that sense, [MTV] poses a
threat. Videos are becoming more
important in artist development. If
we have only one channel [for
them], then we're putting the whole
industry at risk.”

Making Beautiful Music Together. Violinist Gil Shaham renews his exclusive
contract with Deutsche Grammophon. His new release is ‘‘Paganini For Two:
Duos For Violin And Guitar” with Goran Sollscher. Upcoming releases include
concertos by Barber and Korngold, and Vivaldi's *‘Four Seasons” with the
Orpheus Chamber Orchestra. Shown, from left, are Shaham, Deutsche
Grammophon VP Karen Moody, Deutsche Grammophon executive producer
Alison Ames, and ICM Artists Ltd. president Lee Lamong.

EBY MARILYN A. GILLEN

NEW YORK—The Bertelsmann
Music Group is ready to jump into
the interactive realm with an inno-
vative CD-ROM that allows users
to create their own audio and music
video versions of a David Bowie
song.

“Jump: The David Bowie Interac-
tive CD-ROM,” due in early May at
$49.95, was developed and produced
by Ion, a startup Los Angeles multi-
media company in which BMG has a
50% stake (Billboard, Sept. 25, 1993).
The title is Ion’s first and the first to
fall under the auspices of BMG New
Technologies, a Bertelsmann unit
formed in June 1993 with a mandate
to develop interactive music-based
product, as well as to advance new
channels of music delivery.

Christian Jorg, VP of BMG New
Technologies, says that while BMG
has closely followed the progress of
the Bowie title during production,
its primary role with “Jump” be-
gins now that Ion’s has finished.

“Our function with Ion-developed
titles is content and distribution,”
Jorg says. “Now that they’ve com-
pleted production, we’re taking
over distribution. This is our first
CD-ROM, so it’s not a no-brainer.
We're putting a lot of thought into
how best to get this out there into
stores and into people’s hands.”

Jorg says BMG is talking with
Bowie about promoting the CD-
ROM, but that nothing has been set
yet. The BMG International artist,
whose last album was released in
the U.S. on the now-defunct Savage
Records, is recording a new album,
and “we would have to coordinate
anything with his recording ses-
sions,” Jorg says. “He is certainly
very excited about this project, and
has been heavily involved in the cre-
ative process.”

Part of BMG’s strategy for dis-
tributing the title involves a cooper-
ative agreement with independent
distributor Navarre. “They bring
us a whole host of accounts we

Interactive David Bowie
Bows On New GD-ROM

don’t call on,” explains Elizabeth
Schimel, director of multimedia de-
velopment for BMG New Technolo-
gies. “BMG is strong on the music
side, obviously, but Navarre has a
strong presence in computer soft-
ware and specialist stores.”

Schimel expects an initial retail
rollout to some 2,000 stores nation-
wide, with about 500 of those being
traditional music or combo stores.

“Most [CD-ROM] software is still
sold through a combination of com-
puter stores and mail-order,” says
digital programmer Ty Roberts, a
founder of Ion along with John
Greenberg, Ann Greenberg, and
Lou Beach. “But record stores are
the place where people think to go to
buy music. So we need to make sure
the product is in all three areas.”

Sales are hard to predict in this
fledgling industry, but Roberts
says 20,000 units would be a suc-
cessful launch.

VIRTUAL VIDEOS

When they boot up “Jump,” us-
ers enter a 3D virtual environment
where they can enter various
rooms, including a video editing
suite and an audio mixing suite.

In the video suite, viewers can
cut their own music video to either
the album or radio mix of Bowie’s
“Jump They Say,” a track from his
“Black Tie White Noise” album. Us-
ers assemble their video by clicking
onto any of five separate sources of
raw video footage from the original
nine-hour video shoot, some never
before seen, which Ann Greenberg
says is cut in real time “so it’s very
intuitive and spontaneous.”

In the audio suite, users encoun-
ter a virtual eight-channel audio
mixing console on which they can
mix their own versions of “Jump
They Say.”

“It’'s important to have some sort
of a gaming element,” Roberts
says. Greenberg adds, “You have
to engage the viewer. They don’t
just play music or play videos, they
play with them.”

B BY CHRIS WHITE

LONDON—Sony Music failed to
pay George Michael the market
rate for his work, claimed Mark
Cran, counsel for the singer, in his
closing arguments in Michael’s
long-running court case alleging
restraint of trade against Sony.
Michael had an obligation to de-
liver eight albums under the terms
of his contract with Sony, but the
contract favored the record compa-
ny, Cran argued. He reiterated
that one of the aspects of Michael’s
dispute with Sony was whether the

Michael’s Gontract Unfairy
Favored Sony, Lawyer Says

contract was “reasonable,” since
“it precludes him from supplying
product to anyone else and he can-
not terminate the agreement at
any time, although Sony may do
s0.”

Cran said Sony’s exploitation ob-
ligations were confined to the ini-
tial release of three singles per al-
bum in the U.K. and U.S. There
were no release obligations at all
for some territories, and no release
obligations for recordings that
were not part of the main delivery
agreement, including singles and

(Continued on page 127)

Kobrin Out As Sony Gompletes RED Buyout
Insiders, Colleagues At Other Labels Stunned By Move

B BY MELINDA NEWMAN

NEW YORK—Although plans for
Relativity Entertainment Distribu-
tion Inc. remain vague following
Sony Music’s March 16 completion of
its buyout of the company, one major
change already is evident: the exit of
RED president/CEO Barry Kobrin
from the company he built.

While company insiders and repre-
sentatives of many of the 39 labels
handled by RED say they expected
the buyout—Sony already owned
50% of the company—they were
stunned to learn of Kobrin’s depar-
ture.

“That’s pretty surprising, that Bar-
ry would be out altogether,” says Bri-

an Slagel, CEO of RED-distributed
Metal Blade Records.

However, according to Kobrin’s at-
torney, Tim Fry of the law firm Mar-
shall, Morris, Bomser & Fry, plans
for the buyout—and Kobrin’s depar-
ture—have been in the works for
more than a year.

“Sony wants to use [RED] in tan-
dem with its other assets, and their
visions of how it should be used are
different from Barry’s,” says Fry.
Although the initial deal between
Sony and Kobrin, made in 1990, gave
Sony until April 1995 to buy the com-
pany or extend other options, Fry
says, “In discovering they had differ-
ent visions, there seemed to be no
purpose in [Sony and Kobrin] con-

tinuing to operate the company to-
gether.”

He adds that Kobrin, who plans to
continue to work in the music indus-
try, “has real regret at having to
leave his employees and his artists
and the labels he’s worked with.”

Kobrin launched RED, then known
as Important Record Distributors, in
1979. In 1981, he formed Relativity
Records as the distribution compa-
ny’s in-house label. In recent months,
and especially since Sal Licata was
named president of the distribution
arm last year, Kobrin has involved
himself mainly with the label.

Sony bought 50% of RED Inc. from
Kobrin in 1990, in part as a conduit

(Continued on page 127)
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Nicks Returns With ‘Street Angel’

Modern Set Finds Singer In Classic Form

B BY LARRY FLICK

NEW YORK—Eyeing the May 3 re-
lease of her fifth solo album, “Street
Angel,” Stevie Nicks views her status
in the music industry with a seasoned,
philosophical sensibility—and a dash of
good humor.

“I have no false illusions,” she says
with a chuckle. “I know that I'm like
this little dinosaurette, truckin’ and
stompin’ around. And you know, every
once in a while I have to come out and
have tea with my fellow dinosaurettes,
Ann and Nancy [Wilson] and Pat {Ben-
atar]. But I am not going anywhere.
I've earned my place as an enduring
woman in rock’n’roll, and I'm not about
to give it up—not as long as [ still feel
inspired by music.”

Actually, Nicks’ rich musical history
is a key element in the promotional
campaign behind her latest effort for
the Atlantic Records’ Modern imprint.
At a time when veteran rockers are
sprucing up their sound and image to
link up with current trends, “Street
Angel” shows Nicks in classic and fa-
miliar form. She co-produced the set
with Thom Panunzio, weaving her sig-
nature pop poetry into a familiar fabric

of steady rock rhythms and fluttering
melodies.

Val Azzoli, executive VP/GM of
Atlantic Records, says the release “will

be a dream to

. 7.. work. Album rock

Y radio loves Stevie

. 8.9  Nicks—and so does

, " AC and pop. The

- 4 direction is clear

= with a record like

¥ ' ‘ this. You give them

3 & a great song, do a

NICKS beautiful video for

VH-1 and MTV.

You let the word out, and a lot of people
are instantly interested.”

Retailers appear to agree. Neil Con-
nor, senior buyer for Record Runner in
San Francisco, says he has been an-
swering consumer requests for “Street
Angel” for months now. “As soon as
people started to catch wind that Stevie
Nicks had something new coming, they
started popping into the store and phon-
ing regularly to see if it had arrived.
Her fans are really devoted. This record
cannot come out soon enough for them.”

Nicks fans have not only been phon-
ing retailers. According to Paul Fish-
kin, Modern’s president and co-

Epic Eagerly Anticipates
Basia’s ‘Sweetest lllusion’

B BY MELINDA NEWMAN

NEW YORK—Basia knew Epic Rec-
ords was eager for her new album
when head honchos Dave Glew and
Richard Griffiths dropped by the Lon-
don studio to check her progress. By
the time they’d made their third trip,
she figured they were downright antsy.

“The first record they didn’t have a
chance to hear, be-
cause they didn’t
know who we
were,” she recalls,
referring to herself
and her producing
and songwriting
partner, Danny
White. “On the sec-
ond record, no one,
including our man-
ager, heard that record. Only [Sony
U.K. A&R exec] Muff Winwood was al-
lowed to come in. On this album, we
had so many visitors from America. |
think they were all very anxious.”

And with good reason: By the time
Basia’s third solo album, “The Sweet-
est Illusion,” comes out May 3, it will
have been four years since her last re-
lease.

“We were very eager to get this rec-
ord,” admits Epic VP of product devel-
opment Dan Beck. “We were very
pleased to hear what she and Danny
were able to achieve.”

What the pair has achieved is a rec-
ord that embraces all the styles pres-
ent on previous projects, from the free-
spirited, often-Latin-tinged melodies
the pair made famous when part of
short-lived group Matt Bianco to jazzy,
well-arranged pop tunes.

Atop the polyglot of rhythms are re-
lentlessly upbeat lyrics about the possi-

BASIA

bilities of love, all delivered without a
trace of cynicism.

“I am actually quite uncynical—par-
ticularly about love,” says the Polish-
born singer. “I see women sometimes
being so bitter and so afraid to take
risks because they already got so hurt,
and I don’t want to be like that.”

Love’s redemptive spirit informs
first single “Yearning,” which Epic will
service to contemporary jazz stations
in mid-April before taking it to other
formats later this spring.

“We're going out initially to NAC
[with “Yearning”] prior to the album’s
release,” says Beck. “Basia’s career re-
ally began in the U.S. at the point when
NAC was forming, and she’s a found-
ing artist of that format. We respect
that and want to reinforce that in every
way.”

Basia credits that format with get-
ting her label to recognize her sales po-
tential.

“I don’t think they really believed in
fher first album, 1987’s] ‘Time And
Tide,"” she says. “It seemed so un-
American, and they didn’t really think
it was going to be a major record, but
because of the radio and word-of-
mouth, people were buying 10 to 15 co-
pies for Christmas presents, no hype at
all, and that record sold over a million;
so it took them by surprise, and they
took a little more notice.”

What the label noticed with “Time &
Tide” is that Basia’s records have a lin-
gering shelf life and tend to sell over
a long period of time. A multiprong
marketing plan that took this fact into
account was developed for the plati-
num-certified “London Warsaw New
York,” and some of its elements will be
repeated for “The Sweetest Illusion.”

(Continued on page 26)

founder, the label gets “an extraordi-
nary amount of fans calling daily, want-
ing to know how Stevie is doing and
when the record will be released.”

He adds that Nicks has captured a
“particular sound and feeling that was
a trademark of her earlier records, yet
fits perfectly with today’s market.
‘Street Angel’ will sit quite nicely next
to the numerous multiplatinum, 25-plus
artist successes that we have seen re-
cently on the charts.”

While everyone handicaps and inter-
prets Nicks’ musical choices, the artist
herself says she simply does what

(Continued on page 24)

Mountain Top. Big Mountain celebrates inking a record deal with Giant
Records. The band has a remake of “Baby | Love Your Way™ on the “Reality
Bites’ soundtrack. Shown, from left, are band co-manager Brian Hartenstein;
Larry Jacobson, Giant’s business affairs exec; band co-manager Bruce Caplin;
Giant head of marketing Steve Backer; band member Quino; Giant Records
owner Irving Azoff; and Giant A&R exec Jeff Aldrich.

NEW HORIZONS: Bill Graham Management and
A&M Records have formed a new label, Horizon Records.
The venture will be overseen by BGM personal manager
Morty Wiggins, who handles, among others, the Gin
Blossoms and the Neville Brothers. The label will high-
light creative music that might not find a home elsewhere.
The first release, slated for later this summer, will be by
the Songcatchers—a group of American Indians from
the Pacific Northwest that came to Wiggins’ attention
through Charles Neville, who appears on the album.
“I hear all this great music, and

Bill Graham Management, A&M Launching
Horizon Records With Modest, Creative Aim

ON THE ROAD: ZZ Top starts its Antenna World
Tour, named after its new RCA release, April 30 in
Shreveport, La. The outing, which will encompass more
than 100 U.S. dates, also will include stints in Europe,
Mexico, and the Pacific Rim . .. Barbra Streisand will
start her concert tour in London in late April. The
singer has already sold out three shows at Wembley
Arena. In conjunction with the appearances, retail store
Boots has pledged 1 million pounds to the Variety Club
of Great Britain. Streisand will present the money to

the organization, which will use

it’s not so much that it’s not com-
mercial, but it’s not music that it's
viable to spend a whole bunch of
money on. The sales expectations
are modest unless you hit a home
run,” Wiggins says. “But this music
should have an opportunity. And
because of my position {as an artist

the funds to help purchase spe-
cially equipped buses for disabled
children. No word on the U.S.
dates that will come later this
spring SBK/ERG artist
Andreas Vollenweider has
launched a U.S. theater tour that
™ will last through an April 16 New

manager], I can license a bunch of
this music ... Essentially, I'm a
Jewish peddler. I'm buying and
selling records. I'm looking for good
deals on records,” he says with a chuckle.

Wiggins says the releases are geared to be money-mak-
ers with sales of as little as 25,000 units. Wiggins, who
will remain based in San Francisco, will rely on existing
A&M staffers to handle marketing, promotion, publicity,
and sales functions. While the Songcatchers may be
1994’s only release for the nascent label, Wiggins says
more prolific output is likely in future years. “But at most,
we’'ll only put out four or five records a year,” he says.
“And they would all be before Thanksgiving so they don’t
get lost in the holiday rush.”

Wiggins stresses that the label won’t be quirky just for
the sake of it. “Essentially, there are four major ingredi-
ents to the label: We don’t spend too much on the records;
we don’t put out too many records; it’s not going to be
staffed [with additional employees]; and I'm not going to
sign a sitar musician from Bangladesh just because it's
beautiful music. It has to have a hook, like the Neville tie-
in with the Songcatchers.”

Acts signing to Horizon will not necessarily be man-
aged by Bill Graham Management, though they can be.
Additionally, Bill Graham Management has begun admin-
istering publishing catalogs, so acts can link with it if they
need a publisher. But Wiggins stresses that they are un-
der no obligation to do so.

His goal for the label? Not to sell a million copies, not
to have an international hit. No, Wiggins says, “My hope
is that maybe after five years, I'll actually get to park on
the A&M lot.”

In other Bill Graham Management news, the company
has opened a Los Angeles office, which will be headed by
personal manager Kathy Cook. She brings with her such
acts as Love Battery, Lucy’s Fur Coat, and Pinching
Judy.

by Melinda Newman

York date. The Grammy-winning
instrumentalist. known primarily
for his harp playing, is being ac-
companied by several other art-
ists, including Private Music vocalist/guitarist Eliza Gi-
lkyson ... The Allman Brothers Band kicks off its
theater/arena tour March 28 at the Orpheum in Boston.
The band will play songs in support of its May 3 Epic
Records release, “Where It All Begins.”

THIS AND THAT: No sooner had Beggars Banquet
released the newest record from Irish group Roller-
skate Skinny last month, than the band up and signed
with Sire Records. The band, which is about to go on
the road opening for the hotter-than-hot Pavement,
must feel a familial connection with the label. Skinny
guitarist Jimi Shields’ brother is My Bloody Valen-
tine’s Kevin Shields. MBV records for, you guessed it,
Sire. Rollerskate Skinny's first Sire release will be out
in late '94 or early '95 . .. Living Colour’s lead vocalist
Corey Glover has landed the lead in “Fallen Angel,” a
musical that opens April 14 off-Broadway. The play cen-
ters on Glover's character, a songwriter who depends
on the singers in his band to realize his vision and bring
him fame and fortune ... The Grateful Dead’s Jerry
Garcia will have his fourth annual spring art showing
through April 3 at New York’s Ambassador Galleries
... Steve Wynn, formerly on Rhino’s New Artists label,
has signed with Mute Records. His first release will be
out later this spring ... Guitarist Steve Morse has
signed with High Street/Windham Hill Records.

OOPS! Given that JFK Stadium in Philadelphia no
longer exists, it's safe to assume that when Billy Joel
and Elton John play July 9 in the city of Brotherly
Love, as reported in last week’s column, they will per-
form at Veterans Stadium.
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Sichran Spins
Out ‘Hurricane’
For Golumbia

B BY LARRY FLICK

NEW YORK—Although initial
comparisons to Bob Dylan are al-
ready being made, don’t expect new
Columbia Records artist Bobby
Sichran to buy into any of them.

Even though he possesses a simi-
larly creaking vocal whine and deliv-
ers songs with an equally quirky-
but-literate view of the world, noth-
ing raises the ire of this New York-
based artist faster.

“It’s a great compliment, but I
would never want my music to exist
on comparisons to
someone else,”
Sichran says.
“Dylan is who he
is because he
stands on his own.
That’s what I in-
tend to do. Be-
sides, there are a

SICHRAN lot of differences
between us.”

Sichran is correct in his musical
assessment. His May 3 full-length
debut, “From A Sympathetical Hur-
ricane,” is a blend of pure folk, raw
hip-hop, giddy alternative pop, and
"70s-fashioned funk elements that
paves its own distinctive path.
Wildly moody and diverse, two of
the set’s standout tracks, “That’s
What People Say” and “Real Live
Wire,” convincingly cast Sichran as
a pensive troubadour one moment,
and a swaggering street poet the
next. The album was produced by
Sichran, who also played all of the
instruments.

“Every time I listen to this record,
I hear more stuff,” says David
Kahne, VP of A&R at Columbia.
“He is doing something far more
unique than a lot of people out there
right now. His beats are odd, and his
samples are totally off the wall. I re-
ally like his songwriting and ap-
proach to making records.”

Prior to signing to Columbia,
Sichran sharpened his musical skills
and perspective by working with a
number of bands as a musician, pro-
ducer, and engineer. Among his
more notable gigs has been playing
guitar with Das EFX. Last year, he
released “Soul Runners!” a 7-inch
single on his own label that gathered
an armful of eritical roses. That
song, as well as its shuffling, har-
monica-juiced flipside, “Lorena Lor-
ena,” appears on “From A Sympa-
thetical Hurricane.”

Initially positioned for the col-
lege/alternative market, the artist
will hit the road in the coming
months for an acoustic tour in sup-
port of the album’s first single,
“Stray Dog.”

“I think he's got great presence,
and can easily pull something like
this off,” Kahne says.

Of course, the outspoken Sichran
has some reservations. “I'm looking
forward to going out and promoting
the record, but I'm apprehensive
about being perceived as an acous-
tic/folk artist. This will be really
great, but I honestly can’t wait to go

(Continued on page 26)
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Dunnery

Bites Back With Solo Dehut

Atlantic Aims Songuwriter’s Set At Serious Listeners

B BY DAVID SPRAGUE

NEW YORK—Before he turned 18,
Francis Dunnery topped the British
charts as front man of the florid pro-
gressive rock band It Bites. By the
time his 21st birthday rolled around,
Dunnery’s guitar pyrotechnics had
prompted Robert Plant to tap him for
a spot in his touring band. Neither of
those experiences, however, foreshad-
owed the mature, Donald Fagen-esque
sound of his American solo debut,
“Fearless,” due May 3 on Atlantic
Records.

“I didn’t really want to know what
anyone expected,” says Dunnery.
“The album was recorded in an
A&R-free zone, and I still haven’t
asked anyone’s opinion of it. I wanted
to see what I had as a writer.”

Atlantic Records GM/executive VP
Val Azzoli admits that the finished al-

bum came as a bit of a surprise, given
the hard-edged nature of Dunnery’s
previous work (including a 1991 solo
debut that Virgin Records released
only in Japan). “I thought it was going
to be straight rock,
verging on
grunge,” he says.
“But this is perfect
for older, more se-
rious listeners—
people who go
home and listen to
a Erie Clapton.”
Reaching that
somewhat older
demographic will, Azzoli grants, be a
challenge. “You can’t get them all in
one place, like you can get with MTV
and teen-agers,” he says.
“You get to these people more
slowly. A nice radio interview will get
across his personality, hearing his mu-

N

DUNNERY

AMUSEMENT BUSINESS®
BOXSCORE ™ #oets ™
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Blockbuster March 4-6 $1411,726 58,430 Bill Graham
Desert Sky $28/ $26 three Presents
Pavilion sefiouts Evening Star
Phoenix Prods.
GRATEFUL DEAD Oakland- Feb, 25-27 $1,126,460 44,760 Bill Graham
Alameda County $26.50/ $24.50 three Presents
Coliseum sellouts
Oakland, Calif.
BILLY JOEL Target Center March $1,026,341 36,033 in-house
Minneapolis 10,12 $28.50 two
sellouts
STING The Paramount March 2- $945,780 20,952 Delsener/Slater
N (2:3) New York 356 $65/ $35 four Enterprises
PALLADINGS (5-6) sellovts
RUSH Centrum tn March 11- $535,570 1 Oon Law Co.
Worcester 12 $35/ $22.50 25,008,
Worcester, two shows
Mass.
STING Sports Palace March 11 $525,352 13,805 Ocesa Presents
Mexico City (1.492,000 15,708
Mexican pesos)
$56.25/ $31.50/
$21.88
ROD STEWART Buffalo March 3 $519,632 17,09 Delsener/Slater
Memorial $40/ $28.50 sellout Enterprises
Auditorium
Butfalo, N.Y.
ROD STEWART Richfield March 2 $492,175 17,407 Belkin Prods.
Coliseum $50/ $25 sellout
Richfield, Ohio
ROD STEWART Civic Arena March 9 $466,705 16,453 DiCesare-Engler
Pittsburgh, Pa. $40.25/ $25.25/ sellout Prods.
$19.25
ROD STEWART Greensboro March 10 $4M4 435 14457 C&C Entertainment
Coliseum $35/ 825 18,000 Cellar Door
Greensboro,
NC.
Copyrighted and piled by A t Busi a pub ion of BPI C ications,
Boxscores should be submitted to: Marie Ratlitf, Nashville, Phone: (615)-321-4295, fax: (615)-
327-15765, For research information and pricing, call Marle Ratliff, (615)-321-4295.

sic will drive it home further, and mak-
ing the right video is the final piece. It
might take four or five encounters, but
this is music that will sink in.”

While Dunnery’s past efforts have
showcased his instrumental prowess—
he refers to playing in It Bites as “like
taking a music exam every night”—
“Fearless” is a surprisingly low-key
affair that gives a wide berth to the
English native's raspy, soulful voice.
The lack of fireworks, Dunnery insists,
is no accident.

“I didn't set out to make a guitar al-
bum because I don’t want to be a gui-
tarist,” Dunnery says. “I want to be a
songwriter. There isn’t very much left
to do on guitar—if you listen to early

(Continued on page 28)

‘STREET ANGEL’

(Continued from page 20)

comes naturally. “You can't calculate
art and stories and life experiences—
or, at least, I can’t. It has to be real or
it just doesn’t. I also think people come
to expect certain things from you after
a while. They want you to be honest
and sincere with them, and they want
to connect with you. It’s like they’re
visiting an old friend. They love all of
those beautiful old shawls and platform
boots, and so do 1.”

In assembling “Street Angel,” Nicks
visited with a number of her own old
friends, using such veteran session
players as Waddy Wachtel and Kenny
Aronoff, as well as Heartbreakers Ben-
mont Tench and Mike Campbell, who
co-wrote the first single, “Blue
Denim.”

“This album reminds me of when 1
was manager with Bonnie Raitt,” says
Atlantic Records president Danny
Goldberg. “You have an artist who is
still an extremely recognizable figure,
and she has a reservoir of good will
from a lot of different stations. She is
also someone with whom people con-
tinue to have a strong emotional con-
nection. This album proves that she’s
really grown and matured as an artist.
Our job is to market this album to best
reflect that.”

To that end, Atlantic is forging a
multimedia campaign that focuses as
much on television and print as it does
on radio. “Blue Denim” arrives April 11
at album rock radio, with add dates at
AC and top 40 formats tentatively
planned for shortly thereafter.

An additional component in the push
behind “Street Angel” is a lengthy con-
cert tour. Although no dates have been
confirmed, word has it the tour will be-
gin early summer, and will likely take
the singer to amphitheaters throughout
the U.S. and various parts of Europe.

“I absolutely cannot wait to get back
out there,” Nicks says. “The fact there
are people interested in me coming to
play for them means so much to me.
The thrill never goes away.”

For Doug Morris, co-chairman/co-
CEO of the Atlantic Group, the return
of Stevie Nicks strikes a personal
chord.

“She is the first artist I ever signed
to this label,” he says, “She holds a
very special place in my heart. It's
great to see her in shape and ready to
roll. I can’t wait for her to go back on
tour. I'll be at the opening date.”

Zomba Brings Alternative Acts
Into Already Successful Fold

ALTERNATIVE Way To Growth:
Zomba Music says it’s doing better
than ever—the Clive Calder pub-
lishing arm operated by senior VP/
GM David Renzer in New York says
1993 was its best year. But there is
always room for more success in
other areas.

“While Zomba was one of the first
companies to take rap music seri-
ously, and we still continue to pub-
lish bands such as Def Leppard,
Iron Maiden, and Poison, we also
realized the emergence of other gen-
res such as alternative musie,” says

of the performance at City Center.
“Allegro” was presented as part of
an “Encores!” series, which started
off with Jerry Bock and Sheldon
Harnick’s “Fiorello!” and concludes
in May with Kurt Weill and Ira
Gershwin’s 1941 “Lady In The
Dark” (an even earlier concept musi-
cal).

‘

GOODWILL’ COMPOSER:
Mannheim Steamroller composer/
conductor Chip Davis has penned
the theme music for the 1994 Good-
will Games, set for July and August

Renzer. “We in St. Peters-
are sending - burg, Russia.
the message wnrﬂs&M“SIE The games
that we are ac- will be tele-
tive, aggres- o ™ cast world-
sive, and of- = d wide to more
fering very z than 80 coun-
competitive tries by Tur-

deals, even in
today’s mar-
ketplace.”

Recent “cutting-edge” signings
include Juliana Hatfield, Dinosaur
Jr. (J. Mascis), Superchunk, Sonic
Youth, Babes In Toyland, An-
thrax, and the Breeders.

“With the sale of Virgin to EMI,”
Renzer adds, “Zomba has become
one of the last companies with the
clout of a major, yet with a smaller
catalog and roster. This makes us
very attractive to managers and art-
ists who are concerned with size and
the amount of attention they might
receive.”

BRISK. LIVELY, MERRY ...
“Today’s musicals have less book
and more musie,” said one member
of the audience to another during in-
termission at a letter-perfect, con-
certized March 3 performance at
New York’s City Center of Rodgers
& Hammerstein’s “Allegro,” the
1947 musical that didn’t follow too
well in the footsteps of giants
“Oklahoma!” and “Carousel.” Re-
plied the other, “That’s true, but I'd
rather have less of good music than
more of bad.”

In truth, both points of view carry
weight with “Allegro.” It's got a
hokey book about a country doctor
who emotionally waives his Hippo-
cratic oath when he goes for broke
in the big city. But “Allegro,” hap-
pily, is saved by its score, which is
probably better than being saved by
its book. Yes, there is a mildly pre-
tentious Greek chorus, but Rodgers
gave his melodic all for much of the
rest of his inventions, which carry
warm and stylish lyrics by Hammer-
stein. How many failures can boast
four strong ballads: “The Gentleman
Is A Dope,” “So Far,” “A Fellow
Needs A Girl,” and “You Are Never
Away”? How many new musicals en-
joy one ballad that equals any of the
four? Show music fans are grateful
for the RCA Victor Broadway cast
album of “Allegro,” but it’s woefully
abbreviated, erasing the show’s
place as an early “concept” musical.
The score deserves a disc perform-
ance as strong and complete as that

by Irv Lichtman

ner Broad-
casting
International.
Also, Davis is conducting a “Good-
will Games Concert” June 2 in St.
Petersburg, featuring Mannheim
Steamroller, the St. Petersburg
Philharmonie, Russian folk artists,
and the group America. The event
will benefit the restoration of the
Garden Palace of Mikhailov in St.
Petersburg. Davis's American Gra-
maphon label will release a “Good-
will” album in June with members of
the Chicago Symphony.

FANNING THE FLAMES Of Jazz:
Hal Leonard president Keith Mar-
dak writes, “We're such big fans at
Hal Leonard that we decided to be-
come the official corporate sponsor of
the ‘Jazz Artists Series At The Pabst’
here in Milwaukee. The historic
Pabst Theatre provides an intimate
setting for this series.” The associa-
tion, Mardak adds, has its appropri-
ate business side, too: The print oper-
ation is becoming involved with some
of the artists by producing books
with them and having them do mas-
ter classes for music students taking
classes in the Milwaukee area.

THE RIGHT TIME: Songwriter
Brian Gari wrote a song 17 years
ago called “If Our Songs Still Make
It (Why Can’t We)?” that was ad-
dressed to songwriters Ellie Green-
wich and Jeff Barry. Gari says that
Jay Siegel of the Tokens held onto
the song for 17 years, and now he
plans to make it the title song of a
new CD, which Siegel is seeking to
release through a major label. The
song also is included in a recent CPP/
Belwin song folio of Gari’s Off-Broad-
way musical revue, “A Hard Time To
Be Single.”

PRINT ON PRINT: The following
are the best-selling folios from CPP/
Belwin:

1. Bryan Adams, So Far So Good

2. Philadelphia, Soundtrack

3. [an Moore, Ian Moore

4. Suzy Bogguss, Something Up My
Sleeve

5. Dave Koz, Lucky Man.
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EPIC EAGERLY ANTICIPATES BASIA’S ‘SWEETEST ILLUSION’

(Continued from puage 20)

Among them will be a servicing of the
CD to bookstores, houtiques, and other
nonmusice retailers, who hopefully can
bolster sales through in-store play.
Much of the campaign focuses on
television appearances, Beck says. “We
will have an initial phase of television
exposure prior to the release,” says
Beck. “Then we will do another phase
just prior to the tour. There will be an-
other push at the conclusion of the tour
to reinforce the tour’s success, and to
start aiming the way into the holiday

selling season.”

When possible, all facets of the proj-
ect will be tied together via the artwork
of Polish painter Halina Tymusz, whom
Basia discovered. An integration of Ty-
musz’'s works and pictures of
Basia “will be featured on all of our el-
ements, whether it's a CD pro, a com-
mercial single, or the album,” says
Beck. “There will be a cohesiveness
with everything.”

Additionally, during the first week of
release, Epic is planning listener ap-

preciation receptions in New York,
Chicago, Los Angeles, San Francisco,
and San Diego. The parties, coordi-
nated through local radio stations, will
be attended by Basia.

Video also plays a big part in the
plan. The clip for “Yearning” is being
directed by British director Howard
Greenhalgh, who is noted for his work
with Sting and the Pet Shop Boys.
Basia will be VH-1's May artist of the
month.

Beck credits Basia’s new manager,

ere nearing

Coinciding with the May 3rd
Hoku Awards, this special will look

at Hawaiian talent, labels,
distributors, retail,

local radio etc.

4

‘ﬂ‘r.

{«..t

If you are part of 1‘((‘?r

Hawaiian music scenef
this is the perfect place

to let it be known.

Issue Date: April 30
Ad Close: April 5

Jim Beloff
213-525-2311

Dee Anthony, with helping bring the
whole plan into focus. “We started our
planning process for this project much
earlier, and had more time,” says Beck.
“That’s something that Epic is doing in
general, but it was also because of Dee.
He has been especially involved in
looking at comprehensive touring plans
and putting those plans together
early.”

Basia will start a world tour in July
in the Far East that will bring her to
the U.S. toward the end of the month.
Among the proposed stops, according
to Basia, is a two-week stint on Broad-
way in New York.

“I'm going to bring my mom to New
York,” he says. “She’s never been to
America. She’s never seen me on stage,
and now she’s going to see me every
day!”

In fact, if Basia has her way, her
mother also will see her in Poland.
“We're planning to play there because
Poland is becoming more and more
capitalist, and there are so many pro-
motion companies now,” she says.
“Once, it was impossible; we would
have had to go there and play, and we
would had to add our own money [to
cover concert expenses].”

BOBBY SICHRAN

(Continued from page 22)

out with a full band to play these
songs.”

While the promotion of “From A
Sympathetical Hurricane” has not
even begun, the highly prolific and
quick-witted Sichran is already
planning his next album and think-
ing about writing and producing
more outside projects.

“I’'m enjoying the excitement of
seeing my dream, my first album,
come out, but I can’t help but look
ahead,” he says. “I have so many
ideas, and so many things [ want to
do. Sitting around and waiting
seems like such a waste of time.”

Archer’s Bow. Tasmin Archer
performs Elvis Costello covers from her
new SBK/ERG disc, "Shipbuilding,”
during a show at New York’s Bottom
Line. (Photo: Chuck Pulin}
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PAM TILLIS
LEE ROY PARNELL
The Bottom Line, New York

THE LAST FEW YEARS have
been good to Pam Tillis. After a dec-
ade-long false start (namely the
'80s), she's hit her stride musically,
with smart, assertive country, and
commercially, with a sea of hits. Til-
lis took a break from filling arenas
with Alan Jackson to play the inti-

mate Bottom Line and preview
songs from her upcoming album,
“Sweetheart’s Dance.” I'rom the
sound of the new offerings, her win-
ning streak won't end anytime soon.

Backed by a sextet. Tillis, chatty
as always, opened with the new *Mi
Vida Loca (My Crazy Life).” moved
into “Homeward Looking Angel,”
followed with “Don’t Tell Me What
To Do,” and never looked back dur-
ing the 60-minute show, weaving

~ACTION

country, rock, and touches of old
time gospel.

Life-size hits “Maybe It Was
Memphis” and “Shake The Sugar
Tree” anchored the show. Other
highlights included Tillis’ new sin-
gle. the pretty, piano-heavy ballad
“Spilled Perfume”; the vet-to-be-
recorded “Tequila Mockingbird,”
which soared above its unfortunate
name; and the raucous closer, *Till

(Continued on puge 32)

DUNNERY BITES BACK WITH ATLANTIC DEBUT

(Continued from page 24)

John MeclLaughlin or Paco DeLucia,
you can't do better than that.”

Even so, songs like the single
“American Life In The Summertime”
(which ships to radio April 12) and
“King Of The Blues” evince Dunnery’s
keen ear for arrangements. And de-
spite his desire to avoid being pigeon
holed as a “boring muso,” he'll admit
that, yes, he did play every instrument
on “Fearless”—save some harmonica
blowing by producer Kevin Nixon.

“I didn’t want to do things that way
because at heart, 1 am a band sort of
person,” says Dunnery, who actually
hegan his career as a drummer. “But
everytime I'd try someone out, I'd say
‘it goes like this,” and play exactly
what T wanted, which made me realize
there was no point in payving thou-

sands of dollars to someone and have
to show them exactly what to do. I'd
rather tuke the money and go to Bar-
bados.”

Before hitting the islands, Dunnery
will spend three weeks in the States on
a spring promotional tour of album
rock outlets. "We're also going to tar-
get pop and |album alternative] radio
with the single,” says Azzoli. “It’s re-
ally a multifaceted record. He's a
great musician, so we can appeal to
musicians, he's attractive, which helps
in appealing to an older female demo-
graphic ... And if anyone {at radio|
says thev can't play a song about sum-
mer during the spring, I'll personally
put a brick through their ear,” Azzoli
says with a laugh.

“American Life In The Summer-

time™ is actually less breezy that its ti-
tle suggests, chronicling as it does
Dunnery’s unhappy L.A. sojourn at
the turn of the decade. “The town com-
pletely swallowed me up, and I had to
get out before 1 died,” he shudders.

The bulk of “Fearless” is more up-
beat; Dunnery admits his songwriting
fires were stoked by a return to Bri-
tish soil, and a stock-taking process
that saw him catch up on some of the
musical events he missed while "on the
road, totally pissed” for much of the
last several years.

"With It Bites, I was doing "70s mu-
sic in the "80s, which was so unhip that
we got crucified,” Dunnery says. “But
"70s music is hip now, so 1 decided it
was high time I started doing '80s mu-
sie”

| band’s

i _

SAN FRANCISCO: The 17th annual Bay Area Music Awards (BAMMILS)

were held March 5 at Bill Graham Civie Auditorium, with proceeds going
to four youth-related organizations: Communities In Schools, BASS Tick-
ets Foundation, Thunder Road, and Blue Bear School Of American Music.
Hosts for this year's show were Rob Sehneider of “Saturday Night Live”
and 4 Non Blondes singer Linda Perry; presenters included Gregg
Allman, Booker T. Jones, Neil Young, Van Halen's Michael Anthony,
and football star Jerry Rice. Memorable performances were turned in by
Oakland funksters Tony Toni Toné, Metallica’s Kirk Hammett jam-
ming with 4 Non Blondes, drummer/producer Narada Michael Walden,
and Sammy Hagar, who, with his party band Tres Gusanos led the clos-
ing 45-minute jam. The winners included Bay Area musician of the vear:
Young; outstanding group: Chris Isaak & Silvertone; outstanding song:
"What’s Up,” 4 Non Blondes; album of the vear: “San Franecisco Days.”
Isuak & Silvertone; outstanding debut album: “August And Everything
After,” Counting Crows: outstanding independent album or EP: “Acous-
tic Highway,” Craig Chaquico; outstanding jazz album: “So Near, So
Far: Musings For Miles,” Joe Henderson; outstanding blues album:
“Boom Boom,” John Lee Hooker; outstanding urban/contemporary al-
bum: “Sons Of Soul,” Tony Toni Toné; outstanding hard music album:
“Pork Soda,” Primus; outstanding male vocalist: Hagar; outstanding fe-
male vocalist: Perry; outstanding guitarist: Carlos Santana; outstanding
kevboardist: Jones; outstanding bassist: Les Claypool; outstanding
drummer/percussionist: Kenney Dale Johnson; outstanding reeds/brass
plaver: Clarenee Clemons; Bay Area club band of the yvear: Tommy Cas-
tro Band; Bill Graham Lifetime Achievement Award: Ralph J. Gleason;
and the Arthur M. Sohcot Award For Public Service: Hagar.

ROBIN TOLLESON

MILWAUKEE: Although various lineups of the Loyal Order of Water Buf-
falo have played Milwaukee all-ages shows and clubs for seven years now,
only during the past couple of vears have the group’s charter members,
brothers John and Dan Bitene, viewed the project with undivided seri-
ousness. This newly found commitment has done nothing to diminish the
s sense of humor, however. “Pictures Of Molly,” {from Loyal Order’s
self-titled CD for Don’t Records (P.0. Box 11513, Milwaukee, Wis. 53211),
tells the sad tale of a fellow whose
high school sweetheart underwent
a sex change. "I'm interested in
writing about American pop cul-
ture and the ridiculousness of it,
the talk shows, the Enquirer,” says
lyricist/vocalist John Bitene. “I'm
also trying to focus on the Midwest
mentality the way Ray Davies
wrote about blue-coliar England in
the '60s.” That convergence of the
Kinks and the American heartland
is echoed in the band's music. Con-
cise melodies and intelligently sketched storylines reminiscent of the best
British Invasion bands merge with harmonies dusty as the desert wind
and guitars that speak with a distinet country- rock accent. Loyal Order
has played regularly in Madison, Wis., Chicago, Minneapolis, and the col-
lege towns of lowa. Contact Karmadillo Productions, 414-291-9450.
DAVE LUHRSSEN

LOYAL ORDER OF WATER BUFFALO

JACKSONVILLE, Fla.: Unsigned acts that made their names via the Band-
wagon, a series of live showcases featuring local talent, may gain greater
exposure through a 15-band CD sampler of the same name. Punk-funkers
Piewackit, a cross between Living Colour and the Red Hot Chili Pep-
pers; the beat-grooving Mystie Dino & the Reggae Swat Team; twang-
twisted pop group 86 Love: and offbeat hardcore outfit Renegade Live-
stock are among the local favorites tapped for the project. The CD, avail-
able at chain stores and independent outlets in Jacksonville, Gainesville,
and Tallahassee. also includes tracks from Heavy Sonic Muthers, Nudge,
Tory Voodoo, Radio Berlin, Cotton Is King, Sella, the Senses, the
Swingin' Johnsons, Lazy Eve, 101 Damnations, and Chain Of Fools,
organizer Michael Fitzgerald’s group. "Bandwagon™ will serve as a call-
ing card for a seene marked by more than 50 area exponents of original
musie, Fitzgerald says. "We're isolated as hell here,” he says. “As far as
a sound goes, we're either still fishing around or it’s just wildly eclectic.
It’s a working-class town. People here just don’t want to put up with any
showbiz stuff. Anything that's glamorous is derided.” Contact Michael
Fitzgerald, 904-241-3692, PHILIP BOOTH
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R&B Pioneers
Gather For
5th Annual
Awards
Ceremony

NEW YORK—R&DB legends
were honored March 2 at the
fifth annual Rhythm And Blues
Foundation Pioneer Awards
ceremony held at Roseland here.
Jimmy Jam, left. and Terry Lewis present the Pioneer L h(.‘ guertt wug hostediby Tomnic
Award to Little Richard, who later entertained the crowd Raitt and Ruth Brown. Honorees
with a rollicking version of “Good Golly Miss Molly. were Otis Blackwell, Jerry
Butler, Clarence Carter, the
Coasters/Robins, Don Covay,
Mable John, Ben E. King,
Johnny Otis, BEarl Palmer, the
Shirelles, Irma Thomas, and
“Little Richard” Penniman.
Individual artists received
$15,000, and each group received
$20,000 to divide among its
members. In addition, Little
Richard received the Ray
Charles Lifetime Achievement
Award. Attendees enjoyved
performanees by the Shirelles,
The Shirelles sing “Dedicated To The One I Love"—their Ben E. King. Clarence Carter,
Ben E. King, left, Bonnie Raitt, and Jerry Butler perform at Earl Palmer, left, accepts his Pioneer first performance together in 19 years. Shown, from left, Little Richard, and other

the ceremony. Award from Steve Winwood. are Shirley Reeves. Doris Jackson, and Beverly Lee. honorees. (Photos: Chuck Pulin)

Co-hosts Ruth Brown and Bonnie Raitt
address the audience.

Ben E. King, who performed “Stand By Me" at the event,
accepts his Pioneer Award from James “Pookie” Hudson
of the Spaniels, left, and Aaron Neville.

KTEL
Is now
distributing

SMART Ay
dio.
MOVE, el

NARM.
K-TEL Booth #1007

7

Smarty Pants is America’s #1 independent children’s label

K-tel International (USA), Inc. Member of 15104 Detroit Ave., Suite #2
15535 Medina Road, Plymouth, MN 55447 Lakewood, Ohio 44107
Telephone: Toll Free 1-800-328-6640 NNR (216) 221-5300

In Minnesota: (612) 559-6800 FAX (216) 221-5348
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TITLE
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTELD)

* * 4 NO.1 * % %
TONI BRAXTON A 2 LAFACE 26007/ARISTA (9.96/15.98) 2weeksathNo.1 TONI| BRAXTON

@nnn ACE OF BASE A ArisTA 18740 (9.98/15.98) THE SIGN
@nn R. KELLY A Ve 41527 (10.98/15.98) 12 PLAY

* % * GREATEST GAINER * x *
SOUNDTRACK A !! ARISTA 18699* (10.98/15.98) THE BODYGUARD

POSITION

PEAK

REALITY BITES

Congratulations Clive Davis & everyone at Arista
*x Kk %k
Congratulations L.A. Reid, Kenny “Babyface” Edmonds
& everyone at LalFace

*x Kk %k
Congratulations Clive Calder & everyone at Jive
*x Kk Xk
Congratulations Joe Galante & everyone at RCA
*x Kk Kk
Congratulations and thanks to everyone at BMG Distribution
*x Kk K

and a special thank you to you, the members of NARM,
. - for this historic success.

Fery best, Pete Jones
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ARTISTS IN CONCERT

(Continued from page 28)

All The Lonely's Gone,” which is in-
cluded on the April release.

Opening the night’s doubleheader
was Arista label mate Parnell. *]
promise a good time.” said the tall,
red-headed Texan as he strolled on
stage. A low-key slide-guitar plaver,
Parnell stands as a testament to per-
severance. Like Tillis, after years of
playving, Parnell is now basking in
some mighty fine success.

The weathered singer mixed
Texas blues with a handful of aching
ballads and a couple of Hank Wil-
liams and Bob Wills covers to de-
liver a solid show.

Parnell's latest single. “I'm Hold-
ing My Own,” falls in the slow song
category. It's a stiff-upper-lip tune
so sweet that folks will be singing
and requesting it for vears to come.

Live, it was the title track from
Parnell’s latest record, "On The
Road” that most fully realized his
talents. Marrving country, Eagles-
tvpe rock, and a strong John Hiatt-
like narrative about folks searching
for life’s answers out on the high-
way, “On The Road™ roared like a
barroom on wheels.

ERIC BOEHLERT

FREE

{Advice)

HOW DO YOU
MAKE YOUR CLASSIFIED
AD PAY?

By running it consistently
— consecutive weeks —
for impact!! Rarely does a
prospective customer reply to
an ad the very first time it
appears. Therefore, make sure
‘ you are in the right place when
that customer is ready to buy.

Remember, the very week
he or she is ready, your
advertisement should be in
POSITION. Stay ALIVE and
SATISFIED with an ACTIVE
CLASSIFIED!

TOLL FREE
1-800-223-7524
or
212-536-5174
FAX 212-536-5055
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CONCRETE MIXER: Mer-
cury alternative hard rockers
Greta, rap/rock band Shootyz
Groove, and Zoo Entertain-
ment hard rockers Varga will
be hitting the road on the “Con-
crete Corner Tour,” put to-
gether by New York-based
Concrete Marketing. The tour
hits 500-900-seat clubs in 18
markets on the East Coast
April 8-30. Plans for monthly
“Concrete Corner Tours” in

Bewitchment. Elektra
alternative act Luna is in

the midst of a monthlong
string of dates with
ethereal Capitol popsters
the Cocteau Twins. The
quartet garnered features
in the April issues of both
Pulse! and Raygun. “Tiger
Lily" is the first single from
the band's sophomore
album, “Bewitched."”

WEEKLY

various regions are underway.

Yonni, the tour's manager
and coordinator, says, “The idea
is to give new artists a chance
to tour with a lot of support.
These days touring can be diffi-
cult for new acts, and we pro-
vide a lot of promotion for
them.”

Tattoo artists and organiza-

COVERAGE OF
tions such as LifeBEAT,
NORML. and Greenpeace will
set up information booths in the
venues. The ticket price is $5-$9
a show.

As part of the tour package,
the three acts are included in
the company’s “Concrete Cor-
ner” displays in retail stores.
The bands™ albums will be on
sale at these stores as well. In
addition, Concrete will place
ads in two or three publications
and on one radio station in each
tour market. The company also
sets up interviews
with local press and
radio and in-store
appearances for all
three acts.

At the shows, 100

HOT

PROSPECTS

F O
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HEATSEEKERS

Angelic. Shirley Manson,
singer with Scottand-
based alternative rockers
Angelfish, gave out love
advice as a guest on
modern rock KROQ Los
Angeles’ “Loveline” show
March 8. “Heartbreak To
Hate,” from the band's
self-titled Radioactive/MCA
debut, is its first offering to
modern rock radio.

REGIONAL

HEATSEEKERS #1°'S

REGIONAL HEATSEEKERS #1's

MOUNTAIN

Big Head Todd & The Monsters, Sister Sweetly
1

cassette samplers
with songs culled
from Varga'’s “Pro-
totype,” Greta’s “No
Biting,” and Shootyz
Groove's “Respect”
EP, as well as other
rock acts, will be
given to the first 100
concertgoers. Biog-
raphies and photos
of the bands also will
be handed out to at-
tendees and sent to
Dean Markley, Dun-
lop, and other companies for en-
dorsement consideration.

In addition, attendees can
enter a raffle to win various
prizes, such as an autographed
Alice In Chains poster or an
autographed Motley Crue gui-
tar. Concrete Corner tour
shirts, hats, and condoms also
will be given away.

WILD AT HEART: DGC
tamed skeptics of the eclectic
Irish folk-rock sound of Wild
Colonials with a four-track
sampler from the group’s de-

EAST NORTH CENTRAL
(Adan Sandler, They e All Gonna Laugh At You

Adom Sandler, They 're All Gonna Laugh At You

" NORTHEAST

CHART

at Geffen.

Aware of the band’s likely
demographic, DGC is shipping
promo copies to alternative-in-
tensive “hot spots,” including
select restaurants, coffee
houses, and resorts.

The label also will place the
album in various retail listen-
ing-post programs, including
Tower Records and Kemp Mill,
beginning in April.

UPDATES: Canadian act the
Boomers landed a U.S. deal
with the newly
formed Wildecat
Records (see
story, page 16)
thanks to over-
I whelming  re-

[A

WEST NORTH CENTRAL

| Big Head Todd & The Monsters, Sister Sweefly
B Uil pmee ool ) i d

MIDDLE ATLANTIC
K. Swing Batta Swing

sponse at album
alternative radio.
(Billboard. Feb.,
19).
Chrysalis/
ERG jazz/soul/

— %

> [

PACIFIC
Green Day, Dookier ;

SOUTH CENTRAL
Eightball & MJG, Comin’ Out Hard

SOUTH ATLANTIC
Me'Shell Ndegeocello, Plantation Lullabies
} —— —

hip-hop act the
Solsonies (Bill-
board, Feb. 19)

N[

THE REGIOUN

AL ROUNDUFP

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
1, Big Head Todd/Monsters, Sister Sweetly
2, Adam Sandler, They're All Gonna Laugh
3. Sheryl Crow, Tuesday Night Music Club
4, Liz Phair, Exile In Guywille
5. Martina McBride, The Way That | Am
6. The Mavericks, What A Crying Shame
7. Green Day, Dookie
8. Doug Supernaw, Red & Rio Grande
9. Joshua Kadison, Painted Desert Serenade
10. Dig, Dig

MIDOLE ATLANTIC
1. K7, Swing Batta Swing
2. Sheryl Crow, Tuesday Night Music Club
3. Eternal, Always & Forever
4. Sass Jordan, Rats
5. Adam Sandler, They're All Gonna Laugh
6. Dig, Oig
7. Haddaway, Haddaway
8. Green Day, Dookie
9. Urge Overkill, Saturation
10, Black Moon, Enta Da Stage

but, “Fruit Of Life,” released
March 15. In early March, ra-
dio, retail, and press received a
solicitation sheet, sampler, and
a special gatefold bio that

houses the disc. “We've already
had positive feedback and
heightened interest in the act as
a result of the mailing,” says
Jayne Simon, director of sales

landed the open-
ing slot on Queen
Latifah’s tour,
beginning May 2.
The band’s debut,
“Jazz In The
Present Tense,” will be in lis-
tening posts in Tower, The Wiz,
and Musicland in April. The la-
bel also is in the midst of an 800-
store “New-Jazz Swing Trivia
Contest” in which retailers can
win $100 for answering a ques-
tion on a toll-free number. A
similar, consumer-oriented con-
test is being planned to coincide
with the tour.

TID BITS: Ska act the Skata-
lites appeared on “Late Night
With Conan O'Brien” March 15.
The band is in the middle of a

BY CARRIE

BORZILLO

tour in support of its critically
acclaimed Shanachie debut.
“Ska Voovee™. .. Clear View
Records is putting snippets of
five songs from Syn’s “Matter
Of Time,” due March 29, on an
800 number for retailers and
consumers to sample.

The number will be posted on
stickers, postcards, and flyers
that go out to retailers and
press representatives. “Emily,”
which was serviced to modern

Good Taste. Atlantic rap
trio Original Flavor is going
back to school to promote
its second album, “Beyond
Flavor,” which streets
Tuesday (22). The act will
be on a nationwide tour of
high school and college
campuses in April. Fanzine
ink includes April features
in Right On!, Black Beat,
Word Up!, and Kronik,

rock and album alternative ra-
dio March 15, and the emotive
“Love On My Side” are among
the songs on the toll-free serv-
ice.

Additional reporting was pro-
vided by Brett Atwood with as-
sistaunce from Silvio Pietro-
luongo.
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Norman Brown Aims For Breakthrough
MoJAZZ Whips Up ‘Storm’ Of Promotion

B BY J.R. REYNOLDS

LOS ANGELES—MoJAZZ is
hopeful that guitarist Norman
Brown's covers of proven hits will
help his new release become a com-
mercial breakthrough.

“After The Storm,” which drops
May 3, features versions of hits by
Janet Jackson, Luther Vandross,
and the Isley Brothers.

Despite the three cover versions
on the 12-track album, Brown says
his latest set better defines his indi-
vidual identity as an artist than did
his 1992 album “Just Between Us.”

“QOverall, I wanted to show differ-
ent sides of my-
L self to listeners,”
he says.

Citing certain
technical  nu-
ances and crea-
tive modifica-
tions to  his
playing, Brown
says “After The
Storm” is a more
“modern” sounding album. “It's
personalized, with a hipper sound,”
he adds.

“The [instrumental] interpreta-
tion of my compositions and ar-
rangements by the musicians is a lot
closer to my vision than last time.

“The main reason is because the
same people who recorded on ‘After
The Storm' were also on the road
with me while I was touring. On the
first album, I used session musi-
cians who didn’t see the music until
the day of the recording session.”

Bruce Walker, senior director of
MoJAZZ, reports that the label is
committing itself to breaking Brown
by taking advantage of the commer-
cial appeal of “After The Storm”
and launching an all-out assault on
the airwaves. He says the first sin-
gle, a cover of Janet Jackson's hit
“That’s The Way Love Goes,” is
slated to hit the streets April 19 and
will include snippets from other cuts
from the album on its B side.

“The first single is an excellent
cover of Janet Jackson’s hit, and
we'll take advantage of the song’s
appeal by working it at a variety of
formats, including NAC, jazz, quiet
storm, urban, even AC,” he says.

BROWN

Walker says that following this in-
itial thrust, the label also will pro-
mote the single at college radio.

He adds, “The B side’s sampling
will consist of songs that will proba-
bly become the second and third sin-
gles.” Those tracks also are covers
of commercially successful tunes:
Vandross’ “Any Love” and the Isley
Brothers' “For The Love Of You.”

Walker says touring is an impor-
tant aspect of plans to reinforce
Brown's name, and will play a large
part in the overall marketing cam-
paign. “Norman was received really
well when he toured in support of
his last album, particularly in Eur-
ope,” he says. “We'll be sending him
out again, beginning April 23 in Tus-
caloosa, Ala., where he starts the na-
tional leg of what will be a world-
wide tour.”

Brown is to perform at the Na-
tional Assn. of Recording Merchan-
disers conference this week in San
Francisco. He's also slated for a
show at the annual music confer-
ence hosted by Black Radio Exclu-
sive (BRE), scheduled for May in
Los Angeles.

Brown says the most difficult part
of his latest project wasn't the song-
writing—he wrote the album’s other
nine songs—or the arranging.
Rather, it was the noncreative as-
pects of his producing duties. “I
think that moving from artist to pro-
ducer was most challenging because
of the administrative aspects I had
to deal with.”

Because he is a jazz guitarist with
a smooth and easy style, compari-
sons between Brown and George
Benson abound. Brown views such
talk as complimentary, since Ben-
son was a major influence, but in-
sists his sound is nothing like Ben-
son’s.

“The only thing we have in com-
mon is that my tonality is very clean
like George, and I use the same
brand guitar that he does, an Ibanez
GB 10,” Brown says.

Brown says a more substantial
difference is that his music is more
rhythmically based, while Benson's
sound has firmer roots in jazz.
“George's music is based in tradi-
tional bop or swing,” he says. “But
the real differentiation is through

ARTIST DEVELOPMENTS

RAP IN THE BADLANDS’

Although the rap and R&B scenes
in Houston are mainly defined by
artists like Scarface, the Geto Boys,
and H-Town, Pendulum/ERG
recording artist Papa Chuk says his
album, “The Badlands,” is different
because its hardcore rhetoric
contains broad, politically rooted,
inner-city commentary.

“Slum-funk” is how Chuk describes
the mixture of rough hip-hop, hard
bass lines, and reggae-tinged vocals
that are featured on his debut disc,
which hits the streets May 3. He says

his raggamuffin-influenced sound is a
result of listening to college reggae
station KAZI Austin as a youth.
Chuk is joined by his hip-hop
collective Ruffneck Asylum, which
consists of Baja Jedd, Champ MC,
Agoné, Kilo, Pepsi, and Johnny
Quest. With his sights set on helping
to create a better future, Chuk says
he formed the group to lift the level
of self-esteem and social awareness of
people in his Texas 'hood.
“Everything I focus on [deals with]
my inner struggle as a youth trying
(Continued on page 39)

the segmenting. I've slowed things
down in my musie.”

MoJAZZ's Walker adds, “Nor-
man simply has a different sound,
and it's most apparent when you
hear him live. Norman’s got more of
an R&B fusion with a jazz base. Our
success with him will be with dis-
criminating R&B listeners and con-
temporary jazz fans.”

Music video exposure also will be
a component in marketing Brown,
according to Walker. “With his last
album, we only did one videoclip,”
he says. “Because we're going after
mass appeal with this project, we'll
produce several and promote them
toward the VH-1 and BET viewer.

“The familiarity is there,” Walker
adds. “And with a big radio push, his
touring, and the music videos to
help tell his story, we're sure to cap-
ture some attention.”

Guesss Hoops? Warner Bros. R&B duo Guesss recently provided halftime
entertainment for a charity basketball game benefiting S.A.F.E. (Sisters About
Fathering Education). The celebrity game was held at Fairfax High School and
sponsored by urban station KKBT Los Angeles. Pictured, from left, are Darryl
Gerdine of Guesss; rapper Def Jeff, who served as the game’s announcer; and
Deron Irons of Guesss.

SO WHAT DID superstar wife Whitney Houston
think of her first-ever musical performance with super-
star husband Bobby Brown at the eighth annual Soul
Train Awards?

“He’s the best entertainer to be with on stage because
he has this incredible energy that you can feed off of,”
said Houston. “I'm looking forward to working with him
again.”

Gladys Knight, Patti LaBelle, and Johnny Gill
hosted the evening, dur-
ing which Houston and
Arista labelmate Toni
Braxton were big win-
ners, walking away with a
pair of trophies each,
including album of the
year for Braxton's self-ti-
tled debut set and song of
the year for Houston’s
rendition of “I Will Al-

The
Rhythm
and the

Blues .

8th Soul Train Awards Are Aglow With
Stellar Performances, Star Appearances

less”), best jazz album; the Mississippi Mass Choir (“It
Remains To Be Seen”), best gospel album; H-Town,
best new artist; and Janet Jackson (“If"), best music
video.

BEHIND THE SCENES, everyone talked about their
latest projects and future plans. Barry White is polish-
ing his next A&M set, “The Icon Is Love,” due in June.
“I did a lot of songwriting collaboration on this album,
with people like Gerald
Levert, Jimmy Jam &
Terry Lewis, and
Chuckii Booker, so that
makes this project special
to me.”

R&B album winner Ba-
byface said he is toying
with the idea of going on
tour. But he was most ex-
cited when reflecting on

ways Love You.” Houston
also was presented with
Soul Train’s special
Sammy Davis Jr. Award as entertainer of the year.

Held March 15 at the Shrine Auditorium in Los
Angeles, the live, two-hour awards show was kept flow-
ing by a richly eclectic collection of musical talent.

“Today there exists in soul music an exciting cross sec-
tion of styles and personalities, and that was reflected
during tonight’s show,” commented the visibly fatigued
Soul Train head honcho Don Cornelius.

In addition to performances by Houston and Braxton,
the show featured an array of great moments courtesy
of musical director George Duke. Performances ranged
from the textured R&B harmonies of the Winans and
R&B album of the year winner Babyface, to the ultra-
cool hip-hop of Digable Planets—all the way to the raw
gangsta rhythms of Snoop Doggy Dogg and
Onyx,winner of best rap album honors.

One of the evening’s highlights came when Knight,
LaBelle, and Gill issued a rousing medley in honor of
Soul Train Heritage honoree Barry White.

Other Soul Train awards went to Tevin Campbell
(“Can We Talk”), best R&B male single; Jodeci
(“Lately”), best R&B single for a group; Silk (“Lose
Control”), best group R&B album; Kenny G (“Breath-

by J. R. Reynolds

Toni Braxton, who came
to Arista via his LaFace
label. “I'm so thankful to
be able to work with such talented people as Toni. who
turned in a wonderful project,” said Babyface. In addi-
tion to her album honor, Braxton won best R&B single.
female, for “Breathe Again.”

Speaking of touring, Lisa Lisa says she's preparing
for dates starting in July and promises quite a show.
“I'm talking about a major live show here,” she said. “It's
not going to be like some music video ... it’s going to
be something audiences will come away from dog tired!”

Also excited about touring this summer is Dwayne
Wiggins of Tony Toni Toné, who added that the best
part of the recording business for him is “attending cel-
ebrations like this and producing new artists like [Fox
Records signee] Simple-E. Wiggins also touted un-
signed soul artist Jo Jo, whom he is producing.

On the prowl backstage with a minimal entowrage was
the urban-gear-clad Hammer. A gentleman with the
women, and a guarded but all-the-way-down homie with
the fellas, Hammer happily accommodated auntograph
and snapshot requests from swarming fans and friends.

“I'm grateful that my new album is doing well and I'm
especially happy about the great response it got from the
streets,"” he said. “I love being here for the fans.”
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O Records with the greatest airplay and sales gains this week, ®Videoclip availability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following

the symbol. Catal

(V) Vinyl single availability. (X) CD maxi-single availability, @ 1994, Billboard/BPI Communications.

number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD single avaitability. (M) Cassette maxi-single availability. (T) Viny! maxi-single availability.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
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AND PROVIDED BY  SoundScan
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52 | 46 | 36 8 | FREDDIE JACKSON RCA 66318 (9.98/15.98) HEREITIS [ 11
1 1 1 18 | R.KELLY A 2 JIVE 41527 (10.98/15.98) 8 weeks at No. 1 12 PLAY 1
S D 53 | 54 | 52 | 72 | SWV A?ZRCA66074(9.98/13.98) IT'S ABOUT TIME 2
* % * HOT SHOT DEBUT * * * 54 | 51 | 50 | 88 | BRIAN MCKNIGHT ® MERCURY 848505 (10.98 £0/15.95) [ BRIAN MCKNIGHT | 17
@ NEW ) 1 | GANG STARR CHRYSALIS 28435°/ERG (10.98/15.98) HARD TO EARN 2
55 ) 53 | 51 | 31 | SCARFACE ® RAP-A-LOT 53861°/PRIORITY (10.98/15.98) THE WORLD ISYOURS | |
RSCOPI », |
3 3 2 16 | SNOOP DOGGY DOGG A * DEATH ROW/NTE E922/8:RCHI0 D) DOGGY STYLE . 56 | 55 | 71 8 | SOUNDTRACK SELECT STREET 21647 /SELECT (9.98/15.98) HOUSE PARTY 3 | 55
| 4 4 4 35 | TONI BRAXTON A * LAFACE 2.6007IARISTA (9.98/15.96) UL o)) ! 57 | 62 [ 62 | 40 | JOHNNY GILL ® MOTOWN 6355 (10.98/15.98) PROVOCATIVE 4
5 5 3 12 | JODECI A UPTOWN 10915MCA (10.98/15.98) DIARY OF AMAD BAND | 1
2 THE FUNKY HEADHUNTER | 2 * * xPACESETTER # * %
6 | 2] — HAMMER GIANTREPRISE 24545/WARNER BROS. (10.98/16.98) EARONKY, | 67 | 58 | 56 | 2PAc @ tErscoPE 92200AG (9.98/15.98) STRICTLY 4 MY NAG.GAZ.... | 4
1 5 TEVIN CAMPBELL A QWEST 45388/WARNER BROS. (10.98/16.98) I'M READY 3
. j ; fg AL IECTION : 64 | 63 18 | K7 rommr sov 1071 (10.9815.98) SWING BATTASWING | 54
ICE CUBE A PRIORITY 53876° (10.98/15.98) LETHAL INJECTIO — T
! NEW ) 1 ETERNAL EMI 282127ERG (10.98/15.98) ALWAYS & FOREVER | 60
9 8 8 5 | ZHANE MOTOWN 6369 (9.96/13.98) PRONOUNCED JAH-NAY 8 e |
61 [ 60 [ 54 | 25 | KEITH WASHINGTON QwEST 45336/WARNER BROS. (10.98/15.98) YOU MAKE ITEASY | 1§
11 9 28 | MARIAH CAREY A ® COLUMBIA 53205* (10.98 EQ/16.98) MUSIC BOX 1
A 62 | 56 [ 56 | 18 | MC REN RUTHLESS 5505</RELATIVITY (9.98/16.98) SHOCK OF THE HOUR [ 1
11 9 6 2 SALT-N-PEPA A 2 NEXT PLATEAU/LONDON 828392°/PLG (10.98/15.98) VERY NECESSARY T
2 63 [ 57 | 44 | 3 | SLAVEFEATURING STEVE ARRINGTON STELLAR FUNGK: THE BEST OF | 44
* * xGREATEST GAINER * % % 64 | 61 | 53 | 25 [ MARTIN LAWRENCE eastwest 92289/ (10.9815.98) TALKIN' SHIT | 10
) : ! IEELE
@D 12 | 10 | 18 | WU-TANG CLAN L0uD 663367RcA 9981598 ENTER THE WU-TANG (36 CHAMBERS) | 9 65 | 58 | 57 | 38 | sounpTrack e sve a1509 10081598 MENACE 1l SOCIETY | 1
13 14 15 3 STH WARD BOYZ RAP-A-LOT 53844/PRIORITY (6.98/9.98) GANGSTA FUNK 13 66 | 66 | 60 | 18 | JODY WATLEY mca 10947 (10.9815.98) INTIMACY | 38
14 | 10 j 17 | 69 | SOUNDTRACK A '* ARISTA 18699- (10.98/15.98) THE BODYGUARD | 1 67 | 59 [ 59 | 17 | DAS EFX easTwest 92265¢/AG (10.98/15.98) STRAIGHT UP SEWASIDE | 6
15 | 15 | - 2 | VARIOUS ARTISTS MCA 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES it 15 68 | 63 [ 61 | 34 | CYPRESS HILL A RUFFHOUSE 539314COLUMSIA (10.98 EQ/15.98) BLACK SUNDAY 1
18 | 14 | 18 | ATRIBECALLED QUEST @ JivE 42197 (10.98/15.98) MIDNIGHT MARAUDERS | 1 | 69 | 69 | 66 | 30 | FOURPLAY waRNER BROS 45340 (10 98/16.98) BETWEEN THE SHEETS | 15
17 13 11 22 | XSCAPE A SO SO DEF 57107+/COLUMBIA (9.98 EQ/15.98) HUMMIN’ COMIN’ AT 'CHA 3 70 | 71 | 73 | 30 | JOE MeRCURY 518016 (9.98 E15.98) EVERYTHING [ 16
18 | 16 | 13 | 30 | BABYFACE A EP(C 53558 (10.98 EQ/16.98) FORTHECOOLINYOU | 2 71 ) 70 | 65 | 28 | KRs-ONE ve a1517- 0.0m15 08y RETURN OF THE BOOMBAP | 5
- 13
19 | 17 [ 28 | 3 | VARIOUS ARTISTS WARNER BROS. 45500 (10.98/16.98) A TRIBUTE TO CURTUS MAYFIELD | 17 (@D| 71 | 70 | 7 | FREDDIEJACKSON GREATEST HITS OF FREDDIE JACKSON | 45
LArI10) 7641 Lu!b‘x 28}
20 | 23 | 24 | 24 | AARON HALL SILAS 10810MCA (9.9815.98) THETRUTH | 7 73 | 76 | 79 | 32 | WILL DOWNING meRcuRY 518086 (9.98 EQ/13.98) LOVE'S THE PLACE TOBE | 24
22 [12) 5 | MHENCW2INECREW BACK AT YOUR ASS FOR THE NINE-4_ | 9 74 | 65 | 67 | 22 | BLACK MOON WRECK 2002-/NERVOUS (9 98/15 98) ENTADASTAGE | 34 |
- T 1
22 | 22 | 16 | 17 | QUEEN LATIFAH MOTOWN 6370 (9.98/13.98) BLACK REIGN | 1§ s | B n 4 | GUESSS WARNER 8ROS. 45481 (9.98/15.98) N GUESSS | 73
T
* % *x HEATSEEKER IMPACT % % % ' 81 | 83 [ 6 | VARIOUS ARTISTS rommy 80v 107 BIG BLUNTS | 76
@D| 28| 35 | 7 | TOP AUTHORITY TRAK/SOLAR 72576 (10.98/15.98) [T SOMETHIN' TO BLAZETO | 23 71| 72 | 64 | 6 | casUAL e 41520 0 sm15.98) FEAR ITSELF | 22
— — 1 —
28 | 21 ] 19 | 43 | JANET JACKSON A 5 vircin 87825 (10.98/16.98) JANET. | 1 78 | 68 | 68 | 21 | ERICK SERMON RALICHAOS 57460*/COLUMBIA (9.98 EQ/15.98) NO PRESSURE ! 2
25 | 19 ] 20 | 14 | DOMINO @ OUTBURST/ICHAOS 57701+/COLUMBIA (9.98 EQ/15.98) poMINO | 10 79 | 75 { 93 [ 16 | MAC MALL YOUNG BLACK BROTHA 2022 (9.9&13,98@ ILLEGAL BUSINESS? | 75
26 | 24 | 22 | 20 | TOO SHORT @ ve a1526* (10.98/15 98) GET IN WHERE YOU FIT IN ' 1 80 | 86 | 75 | 59 | RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98} RACHELLE FERRELL | 34
@ 31 [ 21 | 15 | US3 @ BLUE NOTE 80883/CAPITOL (9.98/15.98) HAND ON THETORCH | 21 81 [ 78 [ 76 3 | JOHNNIE TAYLOR MALACO 7472 (9.98/15.98) REALLOVE | 76
28 | 25 | 18 | 23 | MINT CONDITION PERSPECTIVE 9005/A&M (9.98/13.98) FROM THE MINT FACTORY | 18 82 | 80 | 78 [ 9 | ERIC GABLE EPiC 52996 (9 98 £Q/15.98) PROCESS OF ELIMINATION | 55
— - 1 1
29 | 26 | 23 | 20 | SHAQUILLE O'NEAL @ JIVE 41529+ (10.98/15.98) SHAQ DIESEL | 10 83 | 85 | 86 | 32 | KRIS KROSS @ RUFFHOUSE 57278*/COLUMBIA (10.98 EQ/15.98) DABOMB | 2
30 | 27 | 31 | 69 | KENNYG A°®ARISTA 18646 (10.98/15.98) BREATHLESS | 2 84 | 74 | 92 [ 3 | HWA RUTHLESS 5506*/RELATIVITY (7 9&/11.98) AZ MUCH ASS AZZU WANT | 74
31 | 28 | 26 | 3 | GERALD ALBRIGHT arantic 8255246 (10.98/16.98) SMOOTH | 26 85 [ 82 | 74 | 17 | COLOR ME BADD GIANT/REPRISE 24524/ WARNER BROS. (10.98/15.98) TIME AND CHANCE | 20
BD| 38 | 39 | 3 | ARETHA FRANKLIN arista 18722 10.98/16.98) GREATEST HITS (1980-1994) | 32 86 | 79 | 82 | 26 | THEISLEY BROTHERS ELEKTRA 61538 (12.98/16.98) uve: | 34
RE-ENTRY N EAST RIVER DRIVE | 54
33 | 32 | 25 | 10 | CONSCIOUS DAUGHTERS SCARFACE 53877/PRIORITY (9.98/13.98) EAR TO THE STREET | 25 -E 2] | Epic 47489 (10.98 £Q/15.98) |
T
@ 41 | 42 4 SOUNDTRACK BEACON 11016/FOX (9.98/15.98) SUGARHILL | 34 88 | 97 I 89 | 44 | INNER CIRCLE @ BIG BEAT/ATLANTIC 9226 1/AG (9.98/15.98) BADBOYS | 41
. . SOUNDTRACK |
35 | 37 [ 37 | 14 | MARY J. BLIGE UPTOWN 10942-/MCA (10.9815.98) WHAT'S THE 4117 REMIX ALBUM | 22 RE-ENTRY P R e T VLT SISTER ACT 2: BACK IN THE HABIT | 40
36 | 35 | 34 | 20 | 2APP & ROGER REPRISE 4514 3WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9 90 | 95 | 88 | 41 | LUTHER VANDROSS A Lv53231/EPIC (10.98 E0/16.98) NEVER LET ME GO 3
! ! TONE! RY (10. I NS OF SOUL 3
S1 | 30 | 30 | 38 | TONYITONITONEIA WING514933MERCURY (10.96 EQ/L5.58) SONS OF 50 i 91 | 95 - | 42 | GETO BOYS @ RAP-A-LOT 57191¢/PRIORITY (10.98/15.98) TILL DEATH DO US PART 1
.DRE A 2 98/15. HE CHRON
:: ;: ;g 6: Ll R L e T L AR IR L3 iie, L pr 92 | 84 | 94 | 52 | BLOODS & CRIPS DANGEROUS/PUMP 19138°/QUALITY (9.98/13 98) BANGIN ONWAX | 18
1 VARIOUS ARTISTS THUMP 4010 (9.98/16.98) OLD SCHOOL OLETA ADAMS |
RE-ENTRY [ 26 | FoNTANA 514965/MERCURY (10.98 EQ/15.98) EVOLUTION | 20
40 | 43 | 41 | 71 | SADE A EPIC 53178 (10.98 EX'16.98) LOVE DELUXE 2 : {
RE-ENTRY | 33 | COMPTON'S MOST WANTED MUSIC TO DRIVEBY | 20
a1 | 33 | 20 | 29 | MazE ;EA;I"SUR;NG FRANKIE BEVERLY BACK TO BASICS 3 h ORPHEUS 52984/EPIC (9.98 EQ/15.98)
e VARIOUS ARTISTS
42 | 47 | 45 | 24 | E-40 sicwip 1T 340(5.9811.98) THE MAILMAN | 13 RE-ENTRY | 4 | priomiTy 53885 (9.98/13.98) STRAIGHT FROM DA STREETS | 58
43 | 39 [ 33 | 22 | EAZY-EA RUTHLESS 5503*/RELATIVITY (7.98/11.98) IT'S ON (DR. DRE 187UM) KILLA 1 96 | 83 | 69 [ 12 | RAAB RIP-IT 1002*/1LC (9.98/15.98) YOU'RE THEONE | 67
M 36 | 27 7 CE CE PENISTON AiM 0138 (10.98/15.98) THOUGHT 'YA KNEW | 20 97 | 87 | 80 | 12 | RALPH TRESVANT MCA 10889 (10.98/15.98) IT'S GOIN' DOWN 24
45 | 44 | 48 | 30 | EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) COMIN' OUT HARD | 40 98 | 94 [ 72 [ 13 | RONNY JORDAN 4TH & BROADWAY 444060/SLAND (9.98/13.98) THE QUIET REVOLUTION 70
|
50 | 55 | 23 | TEDDY PENDERGRASS ELEKTRA 61497 (10.98/15.98) A LITTLE MORE MAGIC | 13 9 | 93 |9 3 DIANNE REEVES EMI 28494/ERG (10.98/15.98) ART & SURVIVAL | 93
47 | 42 | 32 | 8 | 2 LOW RAP-A-LOT 53834/PRIORITY (9.98/13.98) FUNKY LIL BROTHA | 25 100 [ 91 | — | 2 | J.7. THE BIGGA FIGGA GETLOW 1 (9.98/14.98) PLAYAZ N THE GAME | 91

C) Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (R1AA) centification for sales of 500,000 units. A RIAA centification for sales of 1 million units, with muitimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth
Heatseeker Impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. © 1994, Billboard/BP1 Communications, and SoundScan, Inc
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COMPILEQ FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

» g — COLLECTEOQ, COMPILEQ, ANO PROVIOEQ BY SoundScan
28| 58| Sg| 2| vme LI ARTIST
F2| 32| Q| S| LABEL & NUMBER/DISTRIBUTING LABEL
*xx NO. 1 * »
3 | 5 | ¢ | PLAYER'S BALL @ OUTKAST
(C) (M) {T) (X) LAFACE 2-406QVARISTA 1 week at No. 1
GIN AND JUICE ® SNOOP DOGGY DOGG

(C) (M) (T) (X) OEATH ROW/INTERSCOPE 98318/AG

® SALT-N-PEPA FEATURING EN VOGUE

10 | WHATTA MAN @
(C) (T) (X) NEXT PLATEAU/LONDON 857 390/PLG

17 | DUNKIE BUTT (PLEASE PLEASE PLEASE) ® 12 GAUGE
(C) (T) (X) STREET LIFE 75373/5COTT BI
CANTALOOP (FLIP FANTASIA) ®US3

{C) (1) (X) BLUE NOTE 4494 5/CAPITOL

I'M OUTSTANDING © SHAQUILLE O'NEAL

O | w |~ |~
—
(-2}

6 | @moniveazzol
7 IT'S ALL GOOD ¢ HAMMER
{©) (D) (T) GIANT 1827 I/REPRISE
¢ | YOU KNOW HOW WE DO IT ¢ ICE CUBE
(€) (T) PRIORITY 53847
17 | — 3 | PUMPS AND A BUMP ¢ HAMMER

(C) (D) GIANT 18218/REPRISE

* % * GREATEST GAINER* * %

BORN TO ROLL * MASTA ACE INCORPORATED
{C) (M) (T) OELICIOUS VINYL/EASTWEST 98315/

SOMETHING TO RIDE TO

© CONSCIOUS DAUGHTERS

12 2 3 (C) SCARFACE 53851/PRIORITY
10| 10 | 6 | MASSAPPEAL ® GANG STARR
(C) (T) CHRYSALIS 58111/ERG
2 | ELECTRIC RELAXATION ¢ A TRIBE CALLED QUEST

(©) (T) (X) JIVE 42179
GOT ME WAITING
(C) UPTOWN 54815/MCA
JUST ANOTHER DAY
(C) (M) (T) (X) MOTOWN 2233

GETTO JA|
(C) (M) (T) (X) OUTBURST/CHAQS 77298/COLUMBIA

& HEAVY D. & THE BOYZ

ge[=Ele [&-[-[-[-[---[®

¢ QUEEN LATIFAH

[
wn
—
—
—
—
(]

¢ DOMINO
® WU-TANG CLAN

[
o
-]
(-]
—
~

.R.E.A.M.
(M) () {X) LOUO 62766°/RCA
HEY D.J. © LIGHTER SHADE OF BROWN
(C) (T) MERCURY 858 402
¢ SUDDEN CHANGE

COMIN' ON STRONG
¢ DFC (DUET WITH MC EIHT)

EEIE

(C) EASTWEST 98334/AG
CAPS GET PEELED
(C) (M) (T) (X) ASSAULT/BIG BEAT 98331/AG

IF THAT'S YOUR BOYFRIEND ¢ ME'SHELL NDEGEOCELLO
{C) (D) (T} (X) MAVERICK/SIRE 18326/ WARNER BROS.

20| 20 | 16

~
o
~nN
L]
~

U.N.LT.Y. © QUEEN LATIFAH
(C) (0) (T) MOTOWN 2225

ARTIST DEVELOPMENTS

(Continued from page 34)

to find his way in ‘the badlands'—
America,” Chuk says of the lyrical
content on “The Badlands.”

Charles Dixon, A&R
representative for Pendulum,
brought Chuk to the label. He, too,
says the rapper is different from
other local acts. Referring to one of
Houston's infamous ghettos, he says,
“The Geto Boys have more of a local
5th Ward style . .. Chuk is very
aware of what’s happening with his
people and culture, [but] has more of
a national flavor.”

“Desolate One,” the album’s first
single, hit retail racks Feb. 8, backed
by B side track “Show Some 1.D.”
With bass-driven, mind-altering
beats backing a ragga-style vocal
flow, “Desolate One” contains catchy
hooks that portray Chuk as being
part of a generation of lost and
isolated youth (“Desolate one/Carry a
gun/Second to none/On the run”).

Pendulum’s Dixon says that a
special mix-show edit was included on
the “Desolate One” 12-inch that went
to select street DJs and mix shows in
January.

The “Desolate One” videoclip,
directed by Ian Fletcher, was
released in early March and received
25 adds out of the box, according to
Dixon. He says the clip is in medium-
to-heavy rotation at local video
outlets in Texas and California, and is
being played on the Box in Texas.

Dixon says Pendulum hopes to

community. “Shyheim is a grass-
roots artist, a real narrator from the
streets,” says Wayman Jones,
Virgin's VP of R&B promotion.

Because Shyheim speaks the
language of the streets, Jones says,
“[Urban] kids are gonna be the first
ones that will relate to him.” Thus,
Virgin began its campaign to expose
the artist on the bricks. “We seeded
that market
because we
wanted to see
what the vibe
was,” says Jones.
“We wanted to
build a
groundswell.”

Shyheim
(whose last name
is Franklin) is
associated with numerous other like-
minded artists known collectively as
the Wu-Tang Clan. “We were given
opportunities to piggyback with their
[Loud/RCA] project,” says Jones.
“But we still had to build a base for
Shyheim that was alone and
separate.”

The first step in this process was
the shipping of advance cassettes of
the album between October and
December. “We got it out to
tastemakers,” says Jones. “The
feedback we got was strong and

SHYHEIM

positive.”

In January, advance copies of the
12-inch shipped to street DJs and
mix-show jocks. Eric Brooks, Virgin’s
VP of A&R and head of the label’s
Noo Tribe imprint, used promotion
staff at both labels to “add another
level of experience to the project,”
says Jones. The result: “We built
more credibility and excitement at
the base.” When the single shipped
commercially, “we did a lot of
legwork in the East Coast and Mid-
Atlantic regions, as well as some
parts of Texas and L.A."

Jones says national video outlets
helped stir the buzz on Shyheim.
“The Box has been helpful, and BET
has been very, very supportive.”

To further market Shyheim, Virgin
will snipe key cities, develop retail
posters, and buy ads in such rap
publications as The Bomb, Chronic,
and One Nut Network.

Currently, Shyheim is on a six-
week promotional tour, which began
in San Francisco, during the recent
Gavin conference. He'll do mix-show
and video interviews as well as spend
“a lot of quality time” in each city he
visits. Stops will include Los Angeles,
Dallas, Houston, Chicago, and
Washington, D.C. He'll visit clubs in
each “if they're not serving alcohol.”

HAVELOCK NELSON

2 15 13 13 FAMILY AFFAIR & SHABBA RANKS break Chuk on a reg'iona] basis before -
{€) () ATULAS B55 232/PLG seeking national exposure. Strategies I'_ ]
24 | u | 1| 7 | ONANDON ®SHYHEIM | are being ﬁna]izedhat ERI()} alllnd Cema | ‘I
distribution branches in Dallas
WHOOMP! (THERE IT IS) A ¢ ¢ TAG TEAM
LM |0 (M())(T) ) u(rz 7900 /BELLMARK (which handle all of Texas), and inthe | | |
2% | 25| 25 | ¢ | DABOMB KRIS KROSS San Francisco and Los Angeles I |
(C) (M) (T} RUFFHOUSE 77379/COLUMBIA markets. Schedu]ed for subsequent
¢ TERMINATOR X 9 .
¥ |39 |7 (I;:I; &%%‘.’Lﬁ“cﬁfo? 3‘1”65‘,&?»15'.5 MONEY NATO penetration are the Midwest and I I
2 | 23| 20 | 8 | MONEYIN THE GHETTO ¢ TOOSHORT |  East Coast. | |
J . . .
An April high school tour in Texas | | |
2| 27|15 17 | SOMESRAN coorenn ¢ JERUTHE DAMAJA | i< being planned to introduce Chuk to I |
39 | 47 | 3 | PLAY MY FUNK @ SIMPLE E young record buyers and gain crucial ‘|
CEIRANT LT N visibility and name recognition at the I
31 | 30| 30 | 5 [ ITAINTHARD TO TELL ®NAS | street level. If successful, other [ |
KEEP YA HEAD UP © 2PAC markets will be included. | |
32 | 8 )19 | 19 | mmoowrerscope se3ssac The jazzy “Trunk Of Funk,” which I {
3| 20|27 8 (zcy(u)c(% é)sgsm sor 550 * K7 Chuk calls “complimentary” to ,
females, is targeted as the second I e 1
T 5 -y 5
|| 2| » | QVARD VR, ¢ ATRIBE CALLED QUES single, and is tentatively scheduled to | | - s d
Gl I I R Wy SEAzvE | drop inlate March. = “ | d Lover£:3Dr. Dre'Yi,
SWEET POTATOE PIE o DOMIND Other notable tracks include “Lord 1 I
NEWD | ! | G oureurstmaL 77345chaos Havge Mer:cy ,” a hard-hitting joint
357 | 3 | 33 | 13 | SHORT SHORTS RAHEEM THE DREAM |  dealing with child abuse, and “.A.B. | | |
S o o e Sisone | (ATt Bulegroan.which ol | | i
B|32]3 W] omiveas says represents “political rebellion | Place: Oakland Convention Center -~ Oakland, California |
39 | 37 | 32 | 17 | BOOM SHAK A-TACK  BORN JAMERICANS | against what the government tries to | | I
(C) (M) (T) QELICKOUS VINYL/EASTWEST 9837 /AG do to Afncan-Amencan Soldiers." ’I‘ime Fn A nl lst lpm lzmld"mgbt
B = || 4 || el ¢ PATRA MARLYNN SNYDER : ot gat :mlziin?i 1122noorr llllpm 1'
. K " S un. April 3rd I2noon - 11pm
| 6|5 | 0| oNcemmconce "] HE'S SO SHY L |
42| | &1 | 4 | YEAHYEAH & THE NEW TWO LIVE CREW Shyheim has a light voice and | T hd * Booth Space Available. ]
S e95s0UTH | Smooth, boyish looks, but at 16 the » Seminars €looking for additional panelists) :
) | = |4 || BpiblEenelle Virgin Records rapper seems to know | | * Promotional opportunity for |
44 | 44 | 34 | 16 | REALLY DOE ® ICE CUBE more about hard living than he does | | Established signed Artists |
{C) (T) PRIORITY 53843 cuddly pop-rocking. His debut album, I . . |
) L B A A e W e ¢ RAW FUSION “AlfiA T(liut?’ R}l;%lgsed ((:ihi]f?," =T Estimated Event Population 15,000 (3 days) I
BANG BANG BOOGIE ¢ DBG'Z produced by and otters booming
6181 =1 2] csusiran celebrations of selfhood alongside | Discount: Airfares « Hotels + Bl'och Space 1
a1 | 45 | 38 | 15 | HGHTALRIGHT) @ o ¢ DOUG E.FRESH | pritty narratives. It's tentatively due | | P aCkage ngrm Available |
(M) () (X0 UPTOWN 54751/MCA Although the album’s cushiony lead | 1-800- 870—4371 pouss = \ |
DEM | a “ » q N 3 |
NEWD | 1 | b omracmove BOZ |  single, “On And On,” shipped to sunces ~Y Direct(908)755-5592 /7§
: retailers in January, it has been | Bouncer = <\ 7 |
50 | 36 | 36 | 21 | (| KNOW | GOT) SKILLZ ® ® SHAQUILLE O'NEAL X A s o~ y
(C) (1) {X) JIVE 42177 developing a buzz since last October. | | g N . Oakland ~ o 1
The loping track presents snapshots | == e= == c— o= — et e — e e —— s —— ——— - e
Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association of life in the *hood. As it spotlights
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog ghetto games—its dangers, its
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable. ffneck pl it looks ’ h
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single ~ Yuffneck players—it looks at the way
availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications, and SoundScan, Inc. these goings-on affect the rest of the
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Hot, Cool & Vicious Music; Compilation Catch-Up

ON THE BEAT: On the lengthen-
ing list of young turks currently ply-
ing their wares, in hopes of becoming
the next David Morales or what-
ever, few have the wacky creativity
of Johnny Vicious.

During the past year, he has
issued one red-hot jam after the next
on his Vicious Music label. With the
“(You Need Some) Activator,” he of-
fers his best work to date, concocting
a dark, rugged house groove that is
deceptively textured with cool vocal
loops and keyboard passages that
subversively take up residence in
your brain. Each of the three way-
trippy mixes take you deeper than
probably anyone has in a long while.
Keep an eye (and ear) on Johnny, we
think he’s gonna be a heavy hitter by
the end of the year.

Look for Kathy Brown to wreck
a few nerves with “Turn Me Out,”
her new single with Praxis on New
York's Cutting Records. Produced
with a reliably deft hand by Dave
Shaw, the song’s lyrics leave a wee
bit to be desired, but Brown rocks
’em as if they were pure poetry—
imagine what she should could do
with something more substantial.
Her potent vocal is matched by a
lively house bassline and a giddy,
pop-ish melody. Ya can’t go wrong
with Shaw’s original version, though
harder heads may want to give Benji
Candelario and Wayne Rollins’
“Swing 52" remix a whirl.

Speaking of diva-driven anthems,
be sure to climb into “I Want It, I
Need It (Real Love)” by Saundra
Williams (Bold!, New York), a fun,
retro-minded twirler that gives this
longtime background singer a
chance to flex and vamp to fine ef-
fect. This must-have 12-inch features
astute production by the Garvin
Brothers, as well as the familiar
mixing talent of Marc “MK” Kin-
chen (gag on that dub, kiddies!).

The New York-rooted Northcott
Productions christens its new Henry
Street label with “Whew,” a wildly
percussive dub by Kenny *“Dope”
Gonzalez proteges the Bucket-
heads. Diehard fans of the Un-

touchables will feel ample influence
here, while the less-informed will
simply subscribe to the track’s
hearty retro-funk undercurrent.
Doubly wicked is the conga-driven
“Tribal Rydims” on the flipside,
which combines live breaks (and
there ain’t nothin’ like them!) with
hypnotic vocal and keyboard loops.
Phat.

Underrated English production/
remix team Smith & Mighty is get-
ting some much deserved props
overseas at the moment with its in-
terpretation of Diana Ross’ “Re-
member Me” (3 Stripe/London,
U.K.). Sung with just the right
amount of poignance by Marilyn
McFarlane, the track soars with a
clicking garage/house beat and
grand piano/string interludes.
Frankie Foncett comes to the
party with several soulful mixes that
complement the original production
without obliterating it. For added
pleasure, check out the staccato,
funk-driven dub “Come Fly Away"
on the flipside; it’s an original com-
position that slams.

Remember the good old "80s era
of electro-disco? Well, the folks who
constitute Lesbian WaterBed sure
do, and have resurrected the sound
with a techno/trance vibe on “Who's
Best?” (Friction Media, Ann Arbor,
Mich.). Composer/musician Ivan
Victor keeps the syncopated bottom
rapid and steady, while Michael
Jahn’s vocals are appropriately
monotone. Way cool for alternative
DJs starved for something different.

COMPILATIONS UPDATE:
Multi-act club collections continue to
be massive business for both major
and indie labels. As always, let the
buyer beware: There are far more
duds than gems circulating. Here
are some of the better of the bunch.

The U.K. indie OM Records cata-
log is the source of the double-CD
set, “Sound Of The Absolute,” which
has such genius efforts as “Real
Kiss” by Pleasure Box, “Fluid” by
Marine Boy, and “I Am Free” by
Morgan King. This is trance/house
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of the highest order ... “The Tor-
onto Sound Of The Underground”
on SPG Records offers a ample
proof that the Canadian city's club
scene has much more going on than
meets the eye. Loads of smokin’
deep-house to pick from, starting
with “Feel Ya” by PJ, and Helen
Sharpe’s “Got 2 Have Your Love.”
Use this album as a primer for must-
hear Toronto indie labels like Stick-
man, Strobe, and (of course) Hi-Bias
... Columbia is putting lots of mus-
cle behind its “Get It, Got It,
Groove,” which includes the world-
wide hit “Been A Long Time" by the
Fog, and two K-London Posse dit-
ties, “Who’s Gonna Love Me” and “1
Believe" . .. For an unbeatable twirl
back in time, check out Rhino Rec-
ords’ three-CD boxed retrospective,
“Soul Train’s 20th Anniversary.”
Tracing the history of the television
program from its early '70s start to
the '90s, the set will makes the hairs
on the back of your neck twitch and
tingle with yummy ear-candy like
the Dazz Band’s “Let It Whip” and
“Yes We Can Can” by the Pointer
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Sisters, which sounds better now
than it did when it was first re-
leased. Actually, we think this song
is ripe for updating by an act like
EnVogue. Don't you agree? ... Fi-
nally, the recently launched Planet
Earth Recordings in Los Angeles is
already proving influential, thanks
largely to the guiding hand of
founder (and ex-Moonshine princi-
ple) Ricardo Vinas. Expect “The
Secret Life Of Trance,” with spar-
klers like “Eternal Prayer” by
OBX, to click with punters.

’
CAUSE YA NEED TO KNOW:

_ After more than a year of blood,

sweat, and endless recording, Ali-
son Limerick is about to deliver her
long-awaited second Arista U.K. al-
bum, “With A Twist.” She is in excel-
lent voice, as proven on the recent
dancefloor hits “Time Of Our Lives”
and “Love Come Down,” a cover of
the Evelyn “Champagne’” King
disco-era classic that has just made
a swift transition to the U.K. pop
charts. Notable contributors to
“With A Twist” include Frankie
Knuckles, John Wadell, and the
Beloved, making for a collection
that tempers the expected house
sound with dashes of lush R&B and
rugged funk. No firm wordona U.S.
home yet, but we've got our fingers
crossed, hoping at least one of the
BMG labels will get aclue. .. By the
by, where is Evelyn King? Isn't it
just about time for Miss Girl to rise
from the shadows with a comeback
hit? ... One of the juicier results of
the recent Winter Music Conference

in Miami is the possibility of way-
ward diva Sabrina Johnston jetting
off to Chicago to collaborate with
Georgie Porgie on a single or two.
We could not conceive a better pair-
ing. Her soulful, Aretha Franklin-
like demeanor and his chipper, pop/
disco sensibilities could spark quite
afire... Is anyone else confused by
the fact that EMI Records has just
issued a double A-sided 12-inch
pressing of “Don’'t Stop” and “Let
Me Show You” by K-Klass, but has
reportedly passed on the band's fab
“Universal” debut album? Quite
odd, especially since they are clearly
developing into an entity on par with
U.K. labelmates M-People. Oh, well
... For those who think the best
days are far behind the U.K.-based
PWL International Records, think
again. Yes, there is a dearth of cutie-
pie acts like Rick Astley and Kylie
Minogue, which defined the label’s
late-'80s image. But there is also
more trend-savvy material coming
from 'em than ever. For proof, check
out “Ease The Pressure” by Bon-
tempi Owners Club, with its lovely
and percussive disco personality,
and “I Believe In U" by Kuttin
Edge Featuring Dale Joyner,
which weaves a funky beat with
Italo-spiced rave threads. Clearly,
PWL is now focused more on viable
club jams than cookie-cutter pop-
sters. Give PWL an unprejudiced
listen—we think you will be pleas-
antly surprised . .. One of the more
intriguing new indies to pop up in
London in recent months is Pigeon
Pie Records. The brainchild of U.K.
jock John Saunderson and Joe
Borgia, the label has issued nine
records so far, using the van sales
route for distribution, and has
racked up roughly 5,000 sales on
each release. Impressive, eh? Listen
to the jiggly new “All It Takes” by
F.0.D., or the previous “Keep On
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Movin’” by Human Nature, and
you should understand what all of
the hub-bub is about . .. A&R Alert!
If you are on the hunt for a jam on
par with the best of 2 Unlimited and
Culture Beat, but with a few fresh
twists, look no further than “I Want
It Right Now” by Amen. Produced
by Panes Liassi and deftly remixed
by the Development Corporation,
this track percolates with a virtually
flawless blend of pop/NRG, trance
syncopation, and rave aggression.
Add Luvaine Maximent’s sultry
vocal and a jumpy rap by MC Chill,
and you have the recipe for a poten-
tial smash. Call the eternally plug-
ged-in Mike Sefton at BMG Music
in London for further details.

A Wish For Gabrielle. Up-and-coming San Francisco producers/remixers Tuhin
Roy, left, and Jake Smith, center, were in Ameryacan Studios in Hollywood to add
fresh new grooves to “I Wish,” the new single from London/ffrr chanteuse
Gabrielle. The track has just shipped to club DJs in the U.S. Pictured with Roy
and Smith is engineer Jason Roberts.

40

BILLBOARD MARCH 26, 1994



Billboard.

FOR WEEK ENDING MAR. 26, 1994

HOT DANGE MUSIC

.|

CLUB PLAY MAXI-SINGLES SALES |

z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY OANCE RETAIL [

Lxlox|e : £ OF DANCE CLUB PLAYLISTS. <l .zl¢ g 3 E‘ STORES WHICH REPORT NUMBER OF UNITS SOLO T0 SOUNOSCAN. INC  SoundScan i

£5|%¥|28| 5| e \ smtisT | 125128 |28| 85| e THIRSES
i LABEL & NUMBER OiSTRIBUTING LABEL LAREL & NUMBER OI1STRIBUTING LABEL

*%x % NO. 1 % % % * %% NO. 1 % % |

1 1 2 8 | WANT YOU REPRISE 41397/WARNER BROS 2 weeks at No. 1 © JULIET ROBERTS 1 1 12 3 GIN AND JUICE (M) (T} (X) DEATH ROW/INTERSCOPE 95951/AG 2 weeks at No 1 @ SNOOP DOGGY DOGG
2| 2 3 9 | 1 WOULDN'T NORMALLY DO THIS KIND OF THING EM1 55:22,ERG ® PET SHOP BOYS 2 2 | — | 2 | ELECTRIC RELAXATION (T) JivE £2196 @ A TRIBE CALLED QUEST

3| 3 4 9 | GOT TOGET IT “si kus( 77382 EPIC © CULTURE BEAT O} 2 6 | BUMP 'N' GRIND (1) (x; JIVE 42206 ® R.KELLY

4 4 5 8 | SO INTO YOU eastwesT 4o @ MICHAEL WATFORD 4 3 3 6 | C.R.E.A.M.(CASH RULES EVERYTHING AROUND ME) (¥ (1, (X, LOU 62766 RCA @ WU-TANG CLAN |

(51 7 | 11 | 7 | DON'TGOBREAKING MY HEART wca 54796 @ ELTON JOHN/RUPAUL 5] 8 7 3 | 1 LIKE TO MOVE IT W (T (X' STRICTLY RHYTHM 12192 @ REEL 2 REAL FEATURING MAD srumwmqi
(6)] 9 | 13| 7 | DOYOUWANT IT sgrss:aers LONNIE GORDON (6)] 8 [ 6 [ 7 | maSSAPPEAL 1 chrysaLs sB111 €Rc ® GANG STARR |

7 6 9 8 | SPOOKY QWEST 2131 3;WARNER BROS ® NEW ORDER i1 6 1 6 | GROOVE THANG ™) (T) MOTOWN 4848 ® ZHANE

3 )| 12 1517 JUNGLE LUST (I WANT YOU) DEEP CRAP 3004(/ CRAP URBAN MOTION PROJECT . [ | l * & * GREATEST GAINERX * &

) )| 15 [ 19 | 6 | BECAUSE OF LOVE vicn 18222 ® JANET JACKSON | 16 | 2 | | WANT TO THANK YOU (1) (x) BIG BEAT 10148/AG ROBIN S
10)| 19 [ 24 | 5 | BEAUTIFUL PEOPLE STRICILY RHYTHW 015 BARBARA TUCKER 9 [ & [ 5 [ 9 | ADEEPER LOVE (FROM "SISTER ACT 2°) ' (T (X ARISTA : 2651 @ ARETHA FRANKLIN
11 13 17 6 BLOW YOUR WHISTLE FFRR i DJ DUKE 10 5 i 17 3 MARCH OF THE PIGS (X TVI/INTERSCOPE 95938/AC ® NINE INCH NAILS

QD] 16 | 21 | 7 | stavemssnaer @ETERNAL | [ 11 | 16 [ 4 | I8 | WHY IS IT? (FUK DAT) (T ix, maxi 2014 ® SAGAT
13 18 [16] 8 GROOVE THANG :0TOWN @ ZHANE [ 12 | 12 | 14 | 4 | HEYD.J.(FROM "MI VIDA LOCA") (1. MERCURY 858 359 @ LIGHTER SHADE OF BROWN
@ 21 3| 6 WORK THAT BODY GREAT JONES 530 629 (SLANO CHANELLE I 13| 2 I 15 4 | THE SIGN i) (T, ARISTA 1 26 @ ACE OF BASE
15 | 5 1 9 [ I'MIN THE MOOD AsMm 0461 @ CE CE PENISTON (D] 2 | 21 9 | CANTALOOP (FLIP FANTASIA) 1 ix BLUE NOTE 2445 CaPTOL @ Us3
16 | 14 | 14 9 | GOING NOWHERE G MPORT GABRIELLE 15 | 15 2 | ) WANT YOU (T: (x) REPRISE 41367 WARNER BROS # JULIET ROBERTS
[ 17| 8 6 | 10 | GIVE MYSELF TO YOU TR BAL AMERICA 5804 THE DAOU ] 2 | 2 | ILL WAIT (M (T (X ARISTA 1 26¢¢ @ TAYLOR DAYNE |
(A 26 [ 30 [ 4 [ riLwaimarsta: 2650 @ TAYLOR DAYNE ar| 3o ] 18 | 5 | YOU KNOW HOW WE DO IT T PRIORITY 5384 ® ICE CUBE
19 | 17 | 12 | 12 | BEEN ALONG TIME cO.LNBA B THE FOG | * * x HOT SHOT DEBUT * * %
20 | 20 | 10 | 11 | DREAM DRUMS EGr EaLL ALEUW CoT LECTROLLYV NEW) 1 | SWEET POTATOE PIE (M) (T) OUTBURST/CHAOS 77349/COLUMBIA @ DOMINO
2 | 11 | 8 | Il | ADEEPER LOVE (FROM 'SISTER ACT 2) 2681 @ ARETHA FRANKUIN (19 ] 40 | 42 | 5 | DON'T GO BREAKING MY HEART (1 x: M 54756 @ ELTON JOHN & RUPAUL
@D] 24 | 38 | 5 | xresaavencassossivs JUNIOR VASQUEZ 20 | 14 | 22 | 7 | ITALLCOMES DOWN TO THE MONEY (1 (7 RALCHAOS 77:67 COLUMBIA ® TERMINATOR X
288 10 | 7 § LD UWINTTOTHATICYOUMEAIDRER] _LATRECE | TORST o7 2 | BEAUTIFUL PEOPLE (1) STRICTLY RHYTHM D15 BARBARA TUCKER
2A3{ (S (20| O (WA CEASEIIOUIGOTTHER S AT e OIS | [T22 [ 21 | 9 | 3 | JUST ANOTHER DAY tar (1 rotown ess0 ® QUEEN LATIFAH |
(@] 2 [ 31 [ 4 [ 1aKe ME awaY reonsi c1a0mwamncnonos SGABBLE | 723 | 18 | 10 | 7 | IT'S ALL GOOD/PUMPS & A BUMP (1) GIANT 24545 WARNER 810 ® HAMMER |
6] 22 22 |) U8 | SELFISH qwest 2N -WRERRHIERED _ @ THEOTHERTWO | T8y | NEWD> | | | LOVE & HAPPINESS (1 striciLy mrviim o RIVER OCEAN FEATURING INDIA
@ 30 33 4 IF THAT'S YOUR BOYFRIEND MAVERICKSIRE 41316 WARNER BRI © ME'SHELL NDEGEOCELLO B 25 27 1# 25 T LIGHT (ALRIGHT) () (T GEE STREET 40 SEMTSLAND A DOLE F'R@
28 25 25 SO IN LOVE (THE REAL DEAL) $Bk PROMO ERG ® JUDY CHEEKS NEW ) 1 WS ITE TSI i € LA Tra BB ® KEITH SWEAT |
* x * POWER PICK* * % 27 [ 13 ] 13 [ 6 | BECAUSE OF LOVE (1) i viRoi 38222 ® JANET JACKSON |
37 | 48 | 3 | YOU USED TO HOLD ME '94 STRICTLY HYPE 112 RALPHI ROSARIO PRESENTS XAVIERA GOLD 28 | 17 | 8 | 11 | WHATTA MAN . 0o NeXT pLaTEAuLONDON 857 395Pl @ SALT-N PEPA FEATURING EN VOGUE
L 30 | 33 | 36 | 5 | VICIOUS GAMES swask 08 YELLO ¥ RE-ENTRY | 6 | JOY (1) CHAMPON 77364 CHADS @ STAXX OF JOY FEATURING CAROL LEEMING
31 35 | 4 4 | BURNING LIKE THE SUN CONTINUUM PRONO RED RED GROOVY I NEW ) 1 BELIEVE IN LOVE (T) ELEKTRA 66227 TEDDY PENDERGRASS
32)| 39 | 45 | 3 | HEYD..(FROM "MI VIDA LOCA) MERCURY B8 359 AL e 3D)[ 33 | 27 | 6 | IF THAT'S YOUR BOYFRIEND (1) (x) MAVERICKSIRE 21316 WARNER BROs & ME'SHELL NDEGEOCELLO
3| 4 2 | DO YA cowumsia 77401 SIS RICTY 32 | 28 | 20 | 6 | YOU DON'T LOVE ME (NO, NO, NO) (T 'x 56 BEAT 10151 ac ® DAWN PERNN
34 | 31 29 9 ALL BECAUSE OF ME v BE MUSIC 4006 GEORGIE PORGIE | C@ NEW) | PLAYER'S BALL () (11 00 LAFACE 1406 7ARISTA © QUTKAST
3% | 34| ¥ 3 | OBSESSION AvENUE FO SJCEHUME SFEM2FEM | 34| 45 | 37 | 3 | ZUNGA ZENG ) x; TommY BOY 599 K7
** *x HOT SHOT DEBUT*x % # | [ (2 f16] 3 [ corro6erimmmssomuse rranatec ® CULTURE BEAT
NEWDP | | | LOVE & HAPPINESS STRICTLY RHYTHM EP4 RIVER OCEAN FEATURING INDIA | RE-ENTRY | 3 | | WANNA ROCK (1) JVE 42202 @ JAZZY JEFF & FRESH PRINCE |
31 | 28 | 27 [ 12 | WHEN YOU TOUCH ME CLTTING 262 MESIERS IR K ERT R RGO BRI EEE CRIED THE TEARS (7) (x) 81 BEAT 10150AG o JOMANDA |
38 | 40 2 | NOTHING BETTER ORE MUSICIMPORT COLOURBLIND | NEW) 1| COMIN' ON STRONG (1) EASTWEST 95969 AG @ SUDDEN CHANGE
NEWD | | | MOVING ON UPEpic77417 @ MPEOPLE | 39 | 37 [ 28 | 7 | 7T AINT HARD TO TELL 7 coLumsin 77520 NAS
@ 45 | - 2 | 1CRIED THE TEARS BG BEAT 10150 ATLANTIC JOMANDA | 40 | 32 | 47 1 14 | sounD OF pa POLICE (1 vt « ® KRS-ONE |
41 | 42 2 | BREAKDOWN FFRR 1260, ONE DOVE 41 | 41 | 43 | 14 | BEEN A LONG TIME (M) (T) COLUMBIA /7303 THE FOG
@] o 2 | WHEN YOU LOVE SOMEONE Maxi 2015 DAPHNE | 42 | 39 2| WHEN A MAN LOVES A WOMAN (), (1) MCh 52802 © JODY WATLEY |
43 36 46 4 PERE COCHON (I LIKE IT) TRIBAL AMERICA 58027 1RS PASCAL'S BONGO MASSIVE | NEW ) 1 PUERTO RICO (M) Tt HOOOY 50047/MOONROOF @ FRANKIE CUTLASS
44 4] 2 | WANNA ROCK JIVE 42202 @ JAZZY JEFF & FRESH PRINCE 44 | 47 35 3 ON AND ON (T) VIRGIN 38415 @ SHYHEIM
(45 | NEWD | | | WHEN AMAN LOVES A WOMAN wca 51802 @ JODY WATLEY s | 29 2 | WRONGPLACE (M) (T} ELEKTRA 66244 ® DEL THE FUNKYHOMOSAPIEN
46 | 32 | 26 | 15 | LIFE(EVERYBODY NEEDS SOMEBODY TO LOVE) ARISTA i -2648 © HADDAWAY 46 | 31 | 29 [ 18 | GETTOJAM M) (1) (X) OUTBURSTCHAOS 7725RCOTUNEIA ® DOMINO |
47 | 38 | 38 | 8 | GETITSTARTEDtPc 77323 PRINCE OF HOUSE | 47 | 25 | 24 | 29 | GIVEIT UP i iT) (X) FFRR 350 039 @ THE GOODMEN |
NEWD | | | wow! MR. YOGI (CONTROL THE MIND) ARISTA IMPORT THE OVERLORDS | 48 | 42 [ 33 | 3 | STAYmmmoemisBliaERe @ ETERNAL
49 | 27 | 18 | 12 | BIG TIME SENSUALITY ELEKTRA 66244 ¢ BIORK | 49 | 49 | 32 | 23 | MR.VAIN (1) X 550 MUSIC 77214 EPIC @ CULTURE BEAT |
50 | 43 | 35 | 10 | POWER PuiLYOOR B59 981 PLG & NU COLOUR;] 50 | 46 | 30 6 [ I'M OUTSTANDING (T ix JIvE 42200 © SHAQUILLE O'NEAL

Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number 1s for cassette maxi-single, or vinyl maxi-single if cassette 1s unavailable. On sales chart: (M} Cassette maxi-single availability. (T) Vinyl maxt-single avatlability. (X) CO
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Newsmakers

o

Pam Patterson, creative director for
On-Target Advertising, accepts the
award for retail/trade print ad for
“Screamer.

To The Victors Go

Executives of MTV: Music Television
celebrate their multiple victories at the
awards ceremony. Shown, from left,
are Lorin Konner, Benita Husdand
Risha Walden, Mikiko Gill, Nigel Cox-
Hagen, Mara Marich, Todd Mueller,
Angie Li, Christina Norman, Jeffrey
Keyton, and Tim Abshire.

Judy Stickel of Walt Disney Records
proudly displays Buena Vista Home
Video's three Billie Awards. It was
honored for point-of-purchase and
packaging for “Pinocchio” and for
best TV commercial for its “Muppet
Watch Offer.

(AR x
Billie advisory board member Jim
Wagner, VP of merchandising and
advertising for Warner/Sire Records,
accepts music/P-O-P honors for “The
Velvet Underground—Live MCMXCIIL."

Select Records art director lan
Thornell receives the Billie Award for
best poster for the company's Jerky
Boys poster.

Billboard president and publisher
Howard Lander, left, and Adweek
magazine president/CEO John
Babcock, right, thank Peter Max and
“Downtown” Julie Brown for hosting
the Billie Awards.

George Anderson, associate creative
director for Columbia TriStar Home
Video, accepts the Billie Award for
best home video/trade print ad for
“The Age Of Innocence

Billie Awards co-host Peter Max, left,
presents the music publishing/trade
print award to Chris Regan, copywriter
at Sony Music Creative Services, for
the campaign “Global. Friendly.

The Billies

v -

Jeffrey Keyton, VP of off-air creative
for MTV, accepts the music
video/network radio spot award for
“The Jon Stewart Show,” which was
) c - also named best of show.
NEW YORK—Billboard honored the
winners of its second annual Billie
Awards competition, shown above, at
a March 10 ceremony at the Puck
Building here. The event was hosted
hy artist Peter Max and ESPN
personality “Downtown™ Julie
Brown. The Billie is the only award
honoring excellence in advertising
and packaging in the music and
home entertainment industries.
(Photos: Chuck Pulin)

Winners in the music video category share the spotlight. Shown, from left, are
Parham Santana’s Jerry Berkow:tz, Rick Tesoro, and John Parham, honored for
a trade print ad for the Box; and designer Mark Kingsley of Greenberg, Kingsley
and VH-1 copywriter Dan Hedges, who were honored for their VH-1/k.d. lang ad
Parham Santana also won in the home video/special packaging category for
‘The African Queen—Commemorative Edition

Billie Awards co-host “Downtown”
Julie Brown, left, presents New Line
Home Video marketing manager
Michele Bell with the Billie for the best
home video/consumer print ad for
‘Jason Goes To Hell.

Alan Cohen, senior VP of Slater, Hanft
Martin, accepts music/trade print
honors for the trade print ad for Billy
Joel’s single “The River Of Dreams.

Joanne Aliber, product manager for
BASF Corporate Information Systems,
accepts on behalf of BASF and Houston-
Effler Advertising for their pro audio/trade
print ad for BASF Chrome Plus tape.
Philadelphia-based advertising agency
the Weightman Group took two Billies
in the retail category. Shown, from left,
are art director Art Stiefel, senior
copywriter Gary Kopervas, and team
creative director Nat Gutwirth.

Sony Music Creative Services
executive line producer Jacqueline
Dincauze, left, and copywriter Hilary
Snell accept a Billie honoring Sony's
radio spot for the oand Suede.

N o . o £
Accepting the music/standard packaging award for the “Mad About ... * series,
from left, are PolyGram Classics & Jazz senior designer David Lau, senior VP of
product development Peter Munves, and director of marketing Greg Barbero.
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Victoria Victorious. New Reprise Records artist Victoria Shaw has signed an
exclusive worldwide publishing agreement with Madonna and Time Warner's
Maverick Music Co. Shown here with Shaw are Freddy DeMann, left, co-chairman
of Maverick Entertainment, and Lionel Conway, president of Maverick Music.

‘Bulletproof’ Campaign For Travis Tritt

B BY JIM BESSMAN

NEW YORK—The “Ten Feet Tall
And Bulletproof™ title that ties the
whole thing together sounds a bit men-
acing, but Warner Bros. Records is
keying on Travis Tritt’s ‘“vulnerability”
to kick off his comprehensive album
campaign. Actually, the album is but
one of many components in a remarka-
ble confluence of major career events
for the artist.

The first single, “Foolish Pride,” a
ballad, will try to bring out the softer
side of a performer better known for
his rocky edge and outspokenness. To

be released with a video March 29, the

M IKE'S MUSICAL MISCHIEF: As much as we cherish
all things morbid in country music, and as pleased as we
are to see new artists tap into the grave topies of wilted
dreams, broken homes, and major demographic shifts,
there are times when we really yearn for songs that simply
pulsate with good-natured mischief. Call it “ornery coun-
try"—low on self-control and high on having fun. Let's be
clear on this point, though: We're not talking about the kind
of high spirits that lead to hurling bottles at the band or
fist-fights in the parking lot. Rather, we're talking about be-
ing so self-aware, so youthfullv buoyant. so entranced by
life unfolding that one absolutely 1 ust share these euphoric
feelings with others. Right away and loudly.

It’s this sunny outlook that gave country music Red Fo-
ley’s “Tennessee Saturday Night,” Hank Williams' “Hey,

Celebrat'ing What Country Makes A Man Do

Mike Henderson Joins List Of Genre’s Rowdy Reuvelers

2,000 square feet with interactive displays, instruments and
stage costumes of famous performers, manuscripts, and
photos. The exhibit, to be built by the Overland Entertain-
ment Co., will tour state fairs and malls and will accompany
concert dates. Plans are for the exhibit to tour this summer.
Billy Dean will return to his native Florida to host the
“ABC Spring Break '94" special, set to air April 2. Also on
the show: Chris LeDoux, Toby Keith, Charlie Daniels,
and John Berry ... Former Bread leader David Gates is
recording and self-producing a country album for Discovery
Records, He was in town meeting radio programmers dur-
ing the recently concluded Country Radio Seminar ...
Dwight Yoakam producer Pete Anderson will produce Ja-
mie Hartford's debut album for Asylum ... The Bellamy
Brothers will release their “Beggars & Heroes” album,
originally released in Germany, to the U.S, market in April
... A new video released by Thompson-Woodls Associates
chronicles the life of Grand

Good Lookin',” Lefty Frizzell's “Shine, Shave, Shower,”
Roger Miller's “Chug-A-Lug” and “Dang Me,” Jerry
Reed’s “When You're Hot,
pin’s “Honky Tonk Super- ———
man.”

For devotees of this sub-
above and beyond that, he exudes a goofy, romping, good-
time feel that is refreshingly free of chips on the shoulder
and all the macho posturing that occurs when country gets
among the more electrically enthusiastic ones. And the
compressed rhythmic energy of “Fountain Of Youth” seems
to shear away the years and cares just as surely as the

Youre Hot,” John Ander-

SCane
genre, we heartily recom-
this close to rock. The title song—with its refrain of
mountebank’s elixir the song describes. These aren’t just

son’s “Swingin',” and, more

recently, Confederate

Railroad’s “Trashy

Women™ and Aaron Tip-

mend Mike Henderson's ™
new RCA album, “Country

Music Made Me Do It.” Oh,

sure, Henderson makes the

requisite—and fitting—nods to life's somber side. But
“country music made me do it and I don’t care™—is a de-
lightful statement of swrrender to one’s baser instincts—as
well as a declaration that there’s no place for guilt in the
process. “Hillbilly Jitters,” while not the most eloquent ac-
count of rampant sexual attraction ever penned, is certainly
great tracks, they're therapy.

After country music takes care of its serious agenda, it's
kind of nice to see it sniff the air, slap on some cheap after-
shave, and—with no scores to settle or axes to grind—
bound joyfully into the companionate night.

MAKING THE ROUNDS: The Country Music Founda-
tion and Track Marketing are jointly creating a mobile ex-
hibit called “Country Music Hall Of Fame And Museum
Traveling Exhibition.” It will be a self-contained unit of

by Edward Morris

Ole Opry comedienne Min-
nie Pearl. Called “Minnie
Pearl: The Life And Leg-
end,” the 60-minute tape
features old photographs,
rare television footage, and
remarks from such friends
and admirers as George
Bush, Yoakam, Willard
Scott, Barbara Mandrell,
and Ray Stevens.

American Songwriter
magazine is offering a free
“welcome packet” to songwriters. It includes all manner of
useful information to beginners—from a map of Music Row
to a rundown of how record royalties are calculated and
paid out. However, the packet is available only to those who
stop by the magazine's Music Row office.

MARK YOUR CALENDAR: Ricky Van Shelton will au-
tograph copies of his new children’s book, “Quacker Meets
Mr. Moo,” March 29 at Davis-Kidcd Booksellers in Nashville
... Sparrow Records’ Michael Card will perform a benefit
concert for the Nashville Union Rescue Mission April 23 at
War Memorial Auditorium. Tickets can be bought at the
Mission or at local Christian bookstores . . . The Music City
Tennis Invitational, benefiting the Child Development Cen-
ter at Vanderbilt's Chidren’s Hospital, will take place April
30-May 1 at the Brownlee O. Currey Jr. Tennis Center at
Vanderbilt. Paul Worley, executive VP of Sony Music, is
the honorary chairman . . . Music Row Industry Summit '94
will be held May 11-13 at the Regal Maxwell House in
Nashville . . . The third annual Country Music Fan Jam will
be held May 21-22 at the Stockyard Station Park in Fort
Worth, Texas. Signed for the event so far are John Mi-
chael Montgomery, Daron Norwood, Neal McCoy, Doug
Supernaw, BlackHawk, and Jerry Jeff Walker.

single heralds “Ten Feet Tall And Bul-
letproof”—the album—which is due
May 10. In a cross-marketer's dream,
Tritt’s autobiography, also titled “Ten
Feet Tall And Bul-
letproof,” will be
published the same
day, with a video-
clip compilation—
again with the
same title—hitting
retail within the

following 30 days.
Add to the TRITT
above:

* Tritt’s continuing role as host of
VH-1I's weekly “Country Countdown”
show,

* His acclaimed contributions to the
recent “Common Thread: The Songs
Of The Eagles™ tribute, the “Rhythm
Country & Blues” duet compilation,
and David Lee Roth’s latest album—
plus involvement in upcoming tribute
albums to George Jones and George
Harrison.

* His appearance on the Super Bowl
halftime show, and his upcoming per-
formances at the “Rhythm Country &
Blues” benefit concert in Los Angeles,
the Academy Of Country Music awards
show, and the FanFest and Fan Fair
festivals.

* A part in the Keifer Sutherland/
Woody Harrelson movie “The Cowboy
Way,” for which he also supplied the ti-
tle tune.

* Features on TNN's “Country Music

Kragen, Warner Bros. Plan Cross-Promotions

Video Hour” (April 1) and American
Musie Shop (April 20), and an appear-
ance on “The Late Show With David
Letterman.”

» Coverage of the start of his tour by
*Life” magazine.

* A 100-city “Ten Feet Tall Tour” with
Joe Diffie and Lee Roy Parnell, com-
mencing April 15 and lasting through
the end of the year.

When you combine these activities
with the massive press they are certain
to generate, vou have all the makings
of a monster year—even by Tritt’s
standards.

“Synergistic events coming together
at the same time,” says Tritt's man-
ager, Ken Kragen, reciting a main Kra-
gen tenet. “The whole thing fits to-
gether very nicely: the album, book,
and video release; his appearance May
3 at the ACMs, where he has three
nominations; then, the next day, his
first book in-store at the Crown Books
kiosk at FanFest in L.A. Then Letter-
man in New York a week later, and
bookstore appearances there and back
home in Atlanta, before going to Nash-
ville for Fan Fair and another book-
store stop, as well as hosting the Grand
Ole Opry on June 4—a day after the
opening of “The Cowboy Way.” On top
of this is the tour and VH-1. So the
package is perfect.”

As Kragen indicates, Tritt plans to
promote both the book and album
heavily at bookstore “combo in-stores.”

(Continued on page 48)

Mercury To Offer Statlers’

B BY EDWARD MORRIS

Boxed Set Via Direct Mail

NASHVILLE—Mercury Records
will reverse the normal sales process
for its upcoming Statler Brothers
boxed set, offering it via direct mail
several months before it goes to retail.

Called “The Statler Brothers: A
30th Anniversary Celebration,” the
three-CD or three-cassette collection
contains 62 songs. Packaged with the
set is a separate CD or tape of all the
music from Lester “Roadhog” Moran
& the Cadillac Cowboys, the Statlers’
comic alter egos.

Also included is a 36-page historical
booklet that features a long apprecia-
tion essay by Collin Escott and 52 pic-
tures.

“This is the first time we've gone
straight to direct mail with a regular
project,” says Kira Bailey, Mercury/
Nashville’s director of catalog devel-
opment. Mercury is working the set
through the Lois K. Geller direct mar-
keting company in New York.

The label is relying on the popular-
ity of the Statlers’ weekly variety
show on The Nashville Network to
add impetus to the campaign. How-
ever, instead of buying ads on the
show for network-wide coverage, Mer-
cury will use SoundScan data to pin-
point the markets where the Statlers
have their strongest sales and buy
spots through the local cable systems

THE STATLER BROS.

there.

There will be other TNN-related
buys as well, Bailey says.

In addition to using television spots,
the plan also will rely heavily on direct
mail solicitations. Mercury will mail
ads for the set to more than 70,000
addresses, including 20,000 provided
by the Statlers from their own mailing
list and about 50,000 purchased specif-
ically for the campaign.

Also following the TV rollout, the la-
bel will begin running print ads in se-
lected country consumer publications.
Finally, the set will be made available
at retail “probably some time before
Christmas,” Bailey says.

While Mercury is not predicting the
number of boxed sets it will sell, it ex-
pects that 75%-80% of them will be in
the cassette format—since that is the
usual ratio for other Statler titles.

The direct mail price for the collec-
tion is $34.95 plus shipping and han-
dling for the cassettes, and $49,95 for
the CDs.
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This concert
season, 18 million
people will visit
Branson, Missouri.

They know real country music
when they hear it. With new releases
from the Gatlin Brothers, Mickey
Gilley and the Bellamy Brothers, Inter-
sound brings you the best of Branson.
Along with previous albums from Roy
| Clark, Mel McDaniel, Janie Fricke,
| the Gatlin Brothers. Mickey Gilley
| and Crystal Gayle, Branson Enter-
| tainment is the comprehensive col-
‘ lection of country music hits.

Each Signature Edition combines
new recordings of these superstars’
classic hits with their newest releases

’ for instant fan appeal. With high
| quality recording techniques, strong
' packaging and phenomenal content,
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{ INTERSOUND INC
P. O. Box 1724 - Roswell, Georgia 30077
(404) 664-9262 - 1-800-945-3059
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NON-STOP

It’s continuous. {4 hours a day. ,
More hot country videos than you can get anywhere else. ‘
The videos that hit all the right notes with music fans.
It’s hot country music and it’s around the clock.
CMT: Country Music Television.

ALL DAY, ALL NIGHT. ALL VIDEO. ALL RIGHT! .m.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 133 COUNTRY
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A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
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@ 1 | 15 | 10 | JSTROUD 8 GALLIMORE (T.BARNES.G SIMMONS.L.D.LOUDERMILK) (C) CURB 76920 51 [ 83 | 5 ?&Ts';‘(‘me& (c.) (";,";‘,Esﬁ‘qg\ég
I'M HOLDING MY OWN & LEE ROY PARNELL
171 18 | 12 | §HEnDRIcKS (7.ARATA) (C) (V) ARISTA 1-8739 a | & 7 ?&'dé‘a‘fcl&"_ﬁp?.ﬂﬁ%?o'@ﬁ" M A{\c’?&'\l Rcllggg
1 7 8 15 THEY ASKED ABOUT YOU REBA MCENTIRE 54 o 2 WISH | DIDN’'T KNOW NOW & TOBY KEITH
T BROWN.R. MCENTIRE (K.NASH,B.NASH F WELLER) (V) MCA 54769 N.LARKIN,H.SHEDD (T.KEITH) (V) MERCURY 858 290
12 5 2 16 | ROCK MY WORLD (LITTLE COUNTRY GIRL) ¢ BROOKS & DUNN 51| a5 | a1 19 | You wiLL & PATTY LOVELESS
D.COOK,S.HENDRICKS (B.LABOUNTY,S.0'8RIEN) (C) (V) ARISTA 1-2636 €.GORDY,JR. {(P.ROSE,M.A.KENNEDY,R.SHARP} {CH(V)EPIC 77271
@3)| 16 | 19 | 8 | IFTHEGOOD DIE YOUNG ® TRACY LAWRENCE 52 | 43 | 40 | 10 | STONE COLD COUNTRY # GIBSON/MILLER BAND
J.STROUD (P.NELSON,C WISEMAN) ATLANTIC ALBUM CUT D.JOHNSON (D GIBSON.8.MILLER) (v) EPIC 77355
15 17 12 LIFE #9 ¢ MARTINA MCBRIDE @ 53 66 3 DADDY NEVER WAS THE CADILLAC KIND & CONFEDERATE RAILROAD
] P WORLEY.E SEAY.M MCBRIDE (KOSTAS.T PEREZ) (C) (V) RCA 62697 B.BECKETT (8.NELSON,D.GIBSON {C) (V) ATLANTIC 87273
@ 18 2 6 ROCK BOTTOM WYNONNA @ 69 o 2 ROPE THE MOON & JOHN MICHAEL MONTGOMERY
T BROWN (J.R.COBB,B.BUIE) (C) (V) CURB 54809/MCA S.HENDRICKS (J.BROWN,J.DENTON A, BROWN) (C) (V) ATLANTIC 87248
19 23 11 | CAN'T REACH HER ANYMORE SAMMY KERSHAW 55 50 52 8 | LOVE YOU 'CAUSE | WANT TO & CARLENE CARTER
B.CANNON,N.WILSON (M.PETERSEN B THEIEN) (C) (v) MERCURY 858 102 H.EPSTEIN (C.CARTER.R.FOSTER) (V) GIANT 18265
7|8 7 15 Ii%éEfM‘.\fzs{ﬁCréAm (G BAKER.F MYERS) (\ﬁ IﬁéABéMé 8 — |2 F’QW.LYAN'I‘J!SG(':.EIII(S).A'.-LOOB“EII%‘S.C.BLACK) LOR RI(EVMSARG(;%\;
18 11 11 19 GOODBYE SAYS IT ALL & BLACKHAWK @ 67 2 HOW CAN | HELP YOU SAY GOODBYE & PATTY LOVELESS
M.BRIGHT,T.DUBOIS (J MACRAE,C.BLACK.B.FISCHER) (C) (V) ARISTA 1-2568 £.GORDY_JR. (B.8.COLLINS.K.TAYLOR-GOOD) (V) EPIC 77416
T ONCE IN A WHILE & BILLY DEAN
19 | 13 6 16 {,_’},’g{,ﬂ’g}ﬂlﬁ%{?ﬂ&g,“”°w MAR('é, S,’,“&aNg,Em}; 59 | 68 4 | TBROWN (S.0ORFF.J.BETTIS) LIBERTY ALBUM CUT
BORN READY @ JESSE HUNTER
* % * AIRPOWER * * % 57 | 36 | 4 | BBEcKETT (A SHAMBLIN.D.GIBSON) (C) (V) BNA 62736
PIECE OF MY HEART & FAITH HILL
2 28 7 S.HENDRICKS (8.8ERNS, J.RAGAVOY) (C) (V) WARNER 8ROS. 18261 63 72 3 QEXEQNBI‘IILILASOBPHJL}OEIE#IMKPEETI':SIESN) GEORGE JONES WITH SAM M&ﬁgﬁ;‘,@m
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