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B BY ERIC BOEHLERT

NEW YORK—Like a recorc compa-
ny's river of dreams, the crossover
current running
from modern rock,
through album
rock, and empty-
ing into top 40 ra-
dio, has altered
the way labels pro-
mote singles and
craft radio hits.
Acts such as
Crash Test Dum-
mies, Beck, Counting Crows, Smash-
ing Pumpkins, the Breeders, the
Cranberries, Enigma, James, Crack-

Market For Gospel
Sees Growth Spurt

B BY LISA COLLINS

BREEDERS

er, Sheryl Crow, and scores more are
benefiting from reaching new cross-
over audiences.

Hungry for the street credibility
that modern rock
delivers, labels are
trying to intro-
duce more artists
through the for-
mat as well as try-
ing to cross more
of them over to
top 40. Most often
that path runs
through album
rock. The result has been a near feed-
ing frenzy at modern rock radio and,
within the labels, a new-found re-
spect for alternative rock promotion
departments.

“When record companies, like any
industry, see something successful,
they jump on a trend,” says Danny
Buch, VP of promotion at Atlantic.
Like urban-flavored crossover trends

CRACKER

NEWSPAPER

®

of the past, many assume that to-
day’s drift toward new rock is eycli-
cal. But while that cycle churns, no
one wants to be left out.
The movement
& is driven both by
top 40’s growing
willingess—even
eagerness—to
play accessible
modern rock sin-
gles (Billboard,
Jan. 15), and by
MTV’s enthusi-
asm for cutting-
edge acts that have become central
to the network’s evolution toward
breaking new artists (see box,
page 69). Those twin engines have
helped fuel sales success stories
that labels cannot ignore.

“The marketplace has
changed,” says Matt Pollack, VP
of rock promotion at EastWest. On

(Continued on page 69)
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As Reprise Set
Rises, It’s Easy
Being Green Day

B BY CARRIE BORZILLO

LOS ANGELES—San Francisco
Bay Area punk-influenced rock
band Green Day is moving on to

GREEN DAY

greener pastures as its major-la-
bel debut, “Dookie,” on Reprise,
continues to climb The Billboard
200.
This week it moves from No. 99
(Continued on page 72)

LOS ANGELES—After years of iso-
lation from the mainstream, gospel
music appears to
be poised for a
boom. Leading the
way are acts such
as Kirk Franklin
and the Mississip-
pi Mass Choir,
which are selling
record numbers of
albums for their
respective labels,
Gospo-Centric/Sparrow and Malaco.
Franklin recently cracked The Bill-
board 200, and new titles from Com-

(Continued on page 16)
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B BY DOMINIC PRIDE

HAMBURG—"Distinguished black
music—No Techno!” reads the slo-
gan on the membership card of
Mondo Bar, one of
the latest clubs to
open in Hamburg’s
seedy St. Pauli area.

The venue’s ban
on Germany’s tradi-
tional club diet of
beats’'n’bleeps sums
up the sentiments of
many DJs, clubs, and
labels here; while techno and other
forms of music can be found in the
city, Hamburg in 1994 is officially
house town.

House Rules In Hamburg's
Legendary Reeperhahn

A vibrant club scene, a tightly
linked network of cult DJs and indie
labels, a bevy of import shops and
distibutors, and the presence of tal-
ent-hungry major labels all make
the port of Hamburg
the gateway to all
things funky. As the
town absorbs and re-
works the house in-
fluences of Detroit,
Chicago, and New
York and the acid
jazz coming from
London, the smart
money is on Hamburg to come up
with its own brand of music to fill
the vacuum on the dance floor once

(Continued on page 44)

Labels Mine TV
For Albhum Hits

B BY CRAIG ROSEN

LOS ANGELES—From ‘‘Peter
Gunn” to “Miami Vice,” music from
television shows
has provided a
number of hits
over the decades.
Although TV-re-
lated albums re-
main far less com-
mon than film
soundtracks, three
labels are turning
to the tube for
new releases in the coming months.
Giant will release a second “Bever-
ly Hills 90210” title and a “Melrose
Place” album in late August or early
September. MCA Records has a
(Continued on page 81)
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Punch Dials Up R&B
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‘Grand’ Geggy Tah: Make Room For Dada

Rock’n’roll rules their street instinets, but their hearts belong to
Dada.

When first hearing the California-bred duo called Geggy Tah, lis-
teners might consider their casual sound a collage of incidents and
accidents, meddlings with the Muse, or songwriting as the art of
skilled intrusion. Yet the beguiling music is wiser than the accumu-
lation of its quasi-whimsical ingredients. The material gleams with
a wacky-brilliant tenderness, appreciative of the subtle human ten-
sion between observation and impulse. And no matter how haphaz-
ard they might seem, each of the 15 tracks on “Grand Opening”
(Luaka Bop/Warner Bros., due May 10) has a sleek, pointy groove,
hitching the melody to one’s psyche with the keen handiness of a
hat pin.

But most of all, the album’s tunes show an open-hearted respect
for the forces of personal fate, acknowledging that inspiration is
equal parts deprivation, aspiration, and desperation. “There are
songs about birth, fishing, street scenes, driving, getting tucked in,
dreaming, and death—all of the cycles of life,”
says Tommy Jordan, one-half of a composing part-

or cuckold, the French term for the husband of an adulterer.
“CoCu was more of a workshop than a band,” says Jordan, but
its participants were committed enough to enable the ensemble to
become housé combo at the Flaming Colossus in L.A.’s Alvarado
district, in addition to appearances at the Vertigo, Stock Exchange,
and the Palace. During Kurstin’s two-year school stint in New
York, Greg dnd Tommy wrote songs over the phone (“We used
that little speaker to the limit,” recalls Kurstin, “and sent tapes
back and forth”), reuniting CoCu during spring and summer vaca-
tions. Geggy Tah took shape in mid-'88, its byword formed from
their sisters’ combined childhood mispronunciations of Greg and
Tommy’s names. Making tapes at Grandpa Jordan’s house in Po-
mona, Calif.; they were lured to David Byrne’s Luaka Bop label
after Sarah Caplan, a friend of Tommy’s from his Oberlin days,
began playing Geggy Tah demos while toiling as an assistant in
Byrne’s New York office.
“The stuff seems goofy on the surface,” says Byrne, “yet under-
neath it's about a new kind of hope. If I was talk-

nership with Greg Kurstin that appears predicated
on the freestyle distillation of every passing facet
of their destinies.

“My father is an environmental lawyer who let
me stay up with him whenever Jean Cocteau’s film
‘Le Testament d’Orphée’ [a 1959 Dada fantasy
about death and the underworld] was on late-night
TV; I thrived on its surrealism,” says Jordan, born
Aug. 29, 1963, in San Francisco and reared in San
Jose and Palo Alto, Calif. “My mother was a for-
mer swimming instructor who suffered a brain di-
saster—an aneurysm or burst blood vessel—when
I was in first grade that left her unable to work,
and she just became a dancer in her living room. I
was partially raised by my grandparents—who
changed the family name of Giordano to Jordan—
and my granddad developed the first paper recy-
cling machine and almost invented the milk carton,
but he couldn’t get the wax taste out of the milk in

Music

TO MYEARS

by Timothy White

ing to a music business person, I'd say Geggy Tah
is a cross between Ween and Prince, but with
deeper and more articulate lyrics. To someone not
in the business, I'd say it’s the whole, very contem-
porary and un-nihilistic kit and kaboodle in one op-
timistic pot.”

A premise of the Dada movement (coined in
1916, when Rumanian poet Tristan Tzara stabbed
a paper knife into a random page of the Larousse
dictionary) was that humanity cannot destroy any-
thing without constructing something new in the
process. Seeing the creative spirit as “the highest
form of the spirit of contradiction,” French artist-
filmmaker Jean Cocteau decreed his intention to
“obliterate the modern ‘do-as-you-wish’—the false
freedom that is taught to American children,
which deprives young people, heroes, and artists
of their essential motivation; disobedience.”

Geggy Tah's “Grand Opening” likewise defies
every structural statute in the rock bylaws, doling

his version! I think kis granddad was an opera
singer. I got into music when a bald man walked into my fourth
grade class and said, ‘Who wants to be in the school band?’ ”

“My parents divorced and {each] remarried when I was a teen-
ager,” says Kurstin, who was born May 14, 1969, and grew up in
West Los Angeles, “but I'm friends with my stepparents—I love
’em all. My mom is a school administrator, and my dad’s always
been a major distributor in L.A. of stainless steel pipe fittings.
They told me to play piano when I was 5, and I kept on until [ was
11, feeling guilty because I thought my teacher had no other stu-
dents; the minute I found out he did, I quit and bought a used copy
of a Les Paul guitar—which got stolen. I later became a keyboard
player again. The first song I ever wrote with Tommy was a sad
but hectic ballad about a friend named Jane who had her engage-
ment ring stolen. Both Tommy and I are still single. There could be
some patterns here.”

At 12, Kurstin was a member of Dweezil Zappa’s band, and after
graduating from L.A. University High School he studied jazz at
Manhattan’s New School of Social Research with Charles Mingus
pianist Jakt Byard. Jordan briefly attended the Oberlin Conservato-
ry in Ohio before enrolling for two years in UCLA’s World Arts
and Cultures program. The pair met in 1988, when Kurstin audi-
tioned for Jordan’s group CoCu, whose name was an abbrevation
for Collaborating Cultures, Combating Cultures, and/or cucuault

VID PROGRAMMERS LAUNCH GROUP

Some 12-15 regional music video programmers, most of them
urban and alternative, have linked to form the Music Broadcast-
ers Assn. The group’s members, who collectively have a cable
and broadcast reach of 27 million U.S. households, are offering
potential advertisers a special rate plan. Deborah Russeil has
the story in the Eye. Page 35

IRELAND AS MUSIC MECCA?

The Irish music business is poised to become a global music
industry mecca by the year 2004—with proper goverment sup-
port, according to a report issued by several groups within lre-
land’s music community. Ken Stewart reports on the industry’s
vision for growth. Page 37
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out precise harmonies, static-stuttered atonal
bleats, old-school hip-hop time signatures and square-dancing
breakdowns, plus jazz-pop bouquets of soda bottle trumpets, dulei-
mers, stéel drums, pounded tabletops, and non-sequitur back-
ground discussions. Jordan views the bittersweet funkiness of in-
genious pastiche songs like “Go,” “L.A. Lujah,” “Who’s In A Hur-
ry,” “P. Sluff,” “Giddy Up,” and “Last Word” (whose theme
sprang from Cocteau’s “Orphée”) as attempts to reassemble the
world’s difficulties in a way that “brings a spring back to your
step, and makes life seem like an effortless ride—while also mak-
ing jaded people realize such results actually take a lot of work.”

Cocteau would have approved, explaining the philosophy behind
“Le Testament d’ Orphée” by writing that “Voltaire warned of the
danger of technical progress. ‘A people that is too skilled,” he said,
‘and too /intelligent, ceases to press forward.” The exceptional and
the outstanding vanish . .. replaced by a fair average.”

“These days,” Jordan laments, “the people making the world run
on a practical level—the person who fixes your shoes or your car—
aren’t role models anymore. It's no longer an ideal among kids to
offer a service to others, or to consider the importance of a spirit
of family in your home and your job. Which also are what Geggy
Tah is about. While our music might appear effortless, we want
fans to know Greg and I spend 20 hours a day on it, because hard
work is the breath of life. This is a record of thanks, not angst.”
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A Gloser Look At New IRS Policies

H BY DIANE PHELPS

Much has been made of the increased at-
tention the Internal Revenue Service is pay-
ing to the entertainment industry. The trade
press has published many articles, and radio
and TV stations have broadcast segments
documenting the new way the IRS is enfore-
ing the tax laws against this important indus-
try. A closer look at what the IRS is doing
should put this effort in perspective, and it
may lead to a better understanding of what
generated this increased interest.

Recently, the IRS began changing the way
it does business by adopting an approach
called Compliance 2000. This philosophy
seeks to improve compliance with our tax
laws by identifying the causes of noncompli-
ance, removing barriers to voluntary compli-
ance, and directing enforcement activities
more effectively.

One means of improving enforcement was
the creation of a process known as the Mar-
ket Segment Specialization Program
(MSSP). Under MSSP, significant market
segments or industries are identified and
analyzed, and IRS auditors are educated re-
garding the business practices and key is-
sues that are unique to the particular indus-
try. The specialized knowledge that
examiners acquire by this intensive study re-
duces the time necessary to complete exami-
nations and improves their overall quality.

In Los Angeles, one of the market seg-
ments included in the MSSP is the entertain-
ment industry. IRS began its specialization
effort as to this industry in May 1991; while
the original focus was on motion picture pro-
duction, the segment has been expanded to
cover other aspects of the industry. Several
other district offices have joined this effort
by studying those parts of the industry that
are prominent in their geographic areas, e.g..
country music in Nashville and live theater
in Manhattan.

In the music industry, we have examined
returns of songwriters, publishers, perform-
ers, and producers. Some of the tax issues
encountered are deductions for home offices,
travel and entertainment. and gifts; under-
reporting of income; and misclassification of
employees as independent contractors.

With regard to songwriters, we have dis-
covered that some are improperly deducting
home office expenses in excess of income
generated from songwriting. In addition, the
home office often is not used regularly and
exclusively for business, as the law requires.
To be deductible, a home office must be the
songwriter’s “principal place of business.” or
a place to meet or deal with clients in the nor-
mal course of the songwriter's business.
Some songwriters use vacation homes as re-
treats and places to think and compose. Al-
though possibly beneficial to the creative
process, these expenses are generally not de-
ductible because they do not meet the re-
quirements described above,

Concerning travel and entertainment de-
ductions, we often have found that songwrit-
ers and publishers are failing to maintain
records required to substantiate their deduc-
tions. The Treasury regulations spell out
what elements need to be substantiated.
These include the amount of any expense, the
time and place of the travel or entertainment,
the business purpose, and the business rela-
tionship of the taxpayer to each person enter-
tained.

With live performers—whether name
stars, band members, or local nightclub per-
formers—the single most common audit ad-
justment involves personal expenses claimed
as business deductions. Stars often contend
that virtually every expense they incur is a
business expense, because they are in the
limelight all the time and must maintain a
certain image or look for their fans. The tax
laws, however, permit no deduction for per-

‘We realize tax laws are
complex and often
confusing’

Diane Phelps is an Internal Revenue
Agent with the IRS in Los Angeles.

sonal, living, or family expenses. The fact
that some business benefit is derived from an
expense does not convert a personal expense
to a business deduction.

With tours of big-name entertainers, it is
common practice for the star to provide
transportation, lodging, and food for those on
the tour. The band members, road crew, and
business manager should not be claiming
“away from home™ expenses without also
including in income the reimbursement paid
by the entertainer.

With regard to music producers, we fre-
quently have proposed major adjustments to
the amount of reported income. Because of
the potential for cash payments, income is
carefully serutinized to ensure that all cash
payments have been included. Also, we look
at the provisions in the producer's contract
with the record company; if it calls for a bo-
nus if the production comes in under budget,
we look to see if the bonus has been properly
included in income.

As to expenses of producers, much of what
is or is not deductible depends upon the con-
tractual arrangement between the producer
and the record company. The contraet speci-
fies who is responsible for expenses, over-
budget costs, and incidental expenses. If
these items are reimbursed by the record
company, no deduction is allowed to the pro-
ducer unless the reimbursement is included

U.K. PRESS DESERVES APPLAUSE

With reference [to comments made by
artists and industry executives] in your ar-
ticle. “U.K. Delivers Crop Of New Rock
Bands ..." (Billboard. March 19). the edi-
tors of NME and Melody Maker should be
applauded, not scorned. for reflecting a
credible, exciting flurry in British music re-
flected in grass-roots club attendances.

The first wave of New Wave boosted the
U.S. industry, providing rich pickings on
the backs of such acts as the Police and the
Pretenders, and opening the doors for the
emergence a couple of years later of acts
such as Duran Duran, U2. and Depeche
Mode.

U.S. majors often reap the benefits of
targeting the U.K. market to establish an
international profile for U.S. acts. UK. “in-
dies” often break an American act in
England, with the help of the NME and

LETTERS

in income. Deduction of travel and entertain-
ment expenses also is subject to the record-
keeping requirements discussed above,

Another area of concern is promotional ex-
penditures made by the producer for the
benefit of the artist. These expenditures may
include the purchase of expensive items such
as automobiles. The fair market value of the
item should be included on a Form 1099 or
Form W-2 issued to the artist, and the artist
should include the value of the item in in-
come. To be deductible by the producer as a
promotional expense, the item must be an or-
dinary and necessary expense directly con-
nected with or pertaining to the producer's
business. Deductions for business gifts are
limited to $25 per person per year, regard-
less of the cost of the gift. Gifts also must
meet the “ordinary and necessary” test to be
deductible. .

If a producer incurs costs associated with
the production of record masters, these costs
must be capitalized. The costs are deductible
over time using the income forecast method
of depreciation. Costs incurred to produce
demo records, on the other hand, are not cap-
italized or recovered through depreciation
deductions. Instead, the producer may elect
to treat these as research and developmental
expenses and amortize them over a period of
60 or more months.

In the employment tax area, a major con-
cern with any examination in which workers
are paid is the proper classification of the
workers as employees or independent con-
tractors. To classify workers properly, the
payvor must analyze the “employment” rela-
tionship in light of 20 common law factors. Al-
though not weighted equally, the object of
the analysis is to determine the nature of the
relationship and the degree of control exer-
cised by the payor over the worker’s services
or final product. The payor also is responsi-
ble for filing information reports on pay-
ments to employees on Form W-2 and inde-
pendent contractors on Form 1099,

We at the IRS realize that tax laws are
complex and often confusing. We hope our
new way of doing business. including Compli-
ance 2000 outreach and education and MSSP
specialization, will inform and educate the
public more effectively and make the exami-
nation process more efficient for us all.

Melody Maker, before exporting back to
the U.S., e.g.. the Breeders, Smashing
Pumpkins. Belly, and Hole.

The British pop market is already ade-
quately represented within the U.K. music
press structure by such massively success-
ful weeklies as Smash Hits and BIG. There
is no reason why Melody Maker and NME
should attempt to model themselves on
these magazines, and indeed every reason
for them not to do so if they wish to keep
their existing readership.

It would be tragic for the U.S, to lose its
pioneering spirit and the championing of
new movements in the arts. Surf's up! Take
a dip in the New Wave Volume 2. Who
knows, you may even like it.

Carole Striker
Director

Mobiie Management
London

Articles and letters appearing on this page serve as a forum for the expression of views of general interest, The opinions offered here are not necessarily those of Billboard or its management
Letters should be submitted to the Letters Editor. Commentanes should be submitted to Commentary Editor Susan Nunziata, Billboard. 1515 Broadway, New York, N.Y. 10036
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some things
never change

boz scaggs some change

WITH HIS VIRGIN RECORDS DEBUT, BOZ SCAGGS REAFFIRMS THE QUALITIES THAT HAVE
MADE HIM ONE OF THE MOST RESPECTED ARTISTS IN CONTEMPORARY MUSIC.
TEN NEW BOZ SCAGGS ORIGINALS DISPLLAY THE SOULFULNESS AND
STYLISTIC RANGE THAT MAKE HIS MUSIC TIMELESS.

: z SRODUCED BY BOZ SCAGGS AND RICKY FATAAR.
RE>PESENTAION: CRAIG SRUIN/HK MANAGEMENT. ©1994 VIRGIN RECORDS AMERICA, INC.
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Title Glut To Test Sell-Thru’s Potential
Labels To Bypass Rental With 2 Dozen Releases

EBY SETH GOLDSTEIN

NEW YORK—Direct-to-sell-through
titles like “Aladdin” are big business
in home video. This year should de-
fine how big.

According to Billboard estimates,
Hollywood studios and independents
will pump out at least 100 million
copies of perhaps two dozen front-
line titles, including “Mrs. Doubt-
fire,” “The Return Of Jafar,” and
“Beethoven’s Second,” priced no
higher than $25-$27 suggested list.
With rebates and retail discounts, the
titles are likely to sell for less than
$20. In fact, total shipments could
reach 120 million cassettes, depend-
ing on box-office response to spring
and summer movies that could end
up on mass merchants’ sell-through
shelves by late fall, such as
MGM/UA’s “Getting Even With
Dad” and Paramount’s “Lassie.”

Wholesale value will be in the
range of $1.5 billion-$1.8 billion, about
25% of an estimated $6.4 billion prere-
corded cassette market. The numbers
easily exceed previous records. “We
have a home run,” exults Gene Fink
of distributor Star Video. Ingram
Merchandising Services' Ray Capp
agrees demand will be “huge, the
biggest yet.”

Offerings stretch from one end of
the year to the other, with an embar-
rassment of riches in the always-
crowded fourth quarter. Although
the studio won’t comment, wholesal-
ers say Disney has scheduled the off-
beat animated hit, “The Nightmare
Before Christmas,” for Sept. 30 at
$19.99 list. Disney is now expected to
slot “Snow White And The Seven
Dwarfs” for mid-September or mid-
October, bracketing MCA/Univer-
sal's “Jurassic Park,” due Oct. 4.

VPL Given Deadline
To Refute Charges
Of Price Fixing

H BY DOMINIC PRIDE

LONDON—VPL, the European vid-
eo performance licensing body in dis-
pute with MTV Europe, has been giv-
en 10 weeks to counter the European
Commission’s claim that it is a price-
fixing cartel and not a traditional col-
lecting society.

The EC has issued a statement of
objections to VPL. The document is a
response to VPL's earlier claim for
exemption from the normal rules
governing European competition pol-
icy. Authors’ rights societies such as
the Performing Right Society (PRS)
in the U.K. or GEMA in Germany are
exempted from the competition rules.

The statement of objections has
not been published, but sources say it
rejects VPL's claim that it is similar
to an authors’ collection society.
Whereas the PRS represents some
26,000 members, most of whom are
individual songwriters, some 80% of
the rights licensed by VPL belong to
the five majors,

VPL was referred to the EC com-
petition authorities by MTV Europe
in July 1992, when negotiations for
the TV channel’s license faltered. The
broadcaster says that VPL's activi-

(Continued on page 66)

“Snow White” and “Jurassic Park”
are the obvious frontrunners for 1994
sales, with each expected to top 20
million tapes. But the benefits of
those titles will reach beyond Disney
and MCA/Universal, observers note;
their availability is bound to attract
other titles from suppliers eager to
tap the buying frenzy—especially be-
cause rental volume remains flat.
“The whole world is turned onto vid-

eo with ‘Jurassic Park’ and ‘Snow
White’ available,” says Fink. “You've
got to be living under a rock not to
know about it.”

Warner Home Video is the best ex-
ample of the drive to go direct to sell-
through. The mid-June release of
“Ace Ventura, Pet Detective’ at
$24.96 gives Warner four multi-
million-unit releases six months into

(Continued on page 80)

Salt-N-Pepa, Pointers Lead Pop
Parade In Exercise Vid Market

EBY EILEEN FITZPATRICK

LOS ANGELES—Salt-N-Pepa and
the Pointer Sisters will squeeze their
way into the crowded exercise mar-
ket this fall with tapes featuring the
dance moves and music that made
them famous.

Suppliers are optimistic that the
two acts’ popularity will extend to the
exercise field, which has already
tapped pop stars Marky Mark and
Paula Abdul.

GoodTimes Home Video's “Marky
Mark Workout: Form, Fitness, Fo-
cus” is No. 17 on Billboard’s Health
and Fitness sales chart. Abdul’s “Get
Up And Dance” is tentatively set for
a fall release on LIVE Home Video.

In a pending deal with PolyGram
Video, Salt-N-Pepa will release an ex-
ercise tape this fall; the company ex-
pects it to address the group’s urban
audience.

“There’s a lot of demographics
that aren’t addressed in the exercise
market,” says Bill Sondheim, senior
VP of sales and marketing. ‘“‘And

Salt-N-Pepa feel more comfortable
with products that are in line with
them culturally.”

Sondheim describes the tape as a
“straight-ahead, mainstream exercise
program” that will a have an instruc-
tor leading the pop stars. “That’s ab-
solutely vital in order for the consum-
er to feel that it's legitimate.”

CBS/Fox Video also is lining up
the Pointer Sisters for a fall release,
and though marketing details are
pending, the tape will coincide with
the Pointers’ 20th anniversary in the
music business.

“It wasn’t a factor in our decision
to do the tape, but it’s certainly sig-
nificant,” says Kevin Conroy, VP of
marketing at CBS/Fox.

The format for video is a cross be-
tween a greatest-hits package and a
low-impact dance workout, Conroy
says. “This workout will by no means
be as challenging as a Kelly Roberts
(a CBS/Fox fitness star]. It's a more
accessible workout.”

While CBS/Fox plans to capitalize

(Continued on page 61)

Speakers Of The House. Mesting before the keynote speech at the 36th
annual convention of the National Assn. of Recording Merchandisers are, from
left, keynote speaker Michael P. Schulhof, chairman of Sony Music
Entertainment; 1993-94 NARM president Steve Strome, president/CEO of the
Handleman Co.; convention chairman Rachelle Friedman, president of J&R
Music World; and featured speaker Watts Wacker, senior strategy consultant of
Yankelovich Partners. (Billboard’s NARM coverage continues on page 47.)

EBY PHYLLIS STARK

NEW YORK—Adult contemporary
is not only the most-listened-to ra-
dio format, it is once again the
healthiest in terms of advertising
sales, according to the new “power
ratios,” which measure the sales
strength of individual formats. The
last time the format topped the
power ratios was in 1990.

Just five of the 15 formats
tracked in the annual survey gained
in total advertising revenues this
time around. Seven formats lost ad
revenues, two remained flat, and
one format, modern rock, was just
added to the survey. Two other for-
mats, easy listening and top 40/
rhythm, were deleted. (Stations in
the latter category were redistrib-
uted to top 40 and urban).

In the soon-to-be-released 1993
study, AC had a power ratio of 1.46.
That means that in a market where
each audience share point is worth
$1 million in advertising revenue, an
AC station could expect to bill $1.46
million (or 146% of its share value).

“The AC format remains strong
because of its identity with the 25
54 demo in the advertising commu-
nity,” says George Nadel Rivin, a
partner in the North Hollywood,
Calif.-based broadcast accounting
firm Miller, Kaplan, Arase & Co.,
which compiles the study. “When
agency people think of 2554, they
think first of AC and, as a result,
the format's doing extremely well.”

Moving down to second place is
last year’s top-performing format,
full-service AM, which now has a
power ratio of 1.44.

Power Ratios For Radio
Ad Sales Again Favor AG

Surprisingly, the biggest winner
in the new study is adult standards,
whose power ratio rose .61-.88 from
1992. The biggest losses were suf-
fered by news/talk, which is off
1.42-1.30 from the previous year,
and classical, which is off .93-.88.

Warren Bodow, president/GM of
classical WQXR and adult stan-
dards WQEW New York, theorizes
that sales in the classical format
have not caught up to audience
gains in major markets like Boston,
Seattle, and Dallas. Although rat-
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ings have gone up in those markets,
he says, “I'm not sure their reve-
nues have followed in lockstep.”

For the remaining formats the
study is a mixed bag. On the up side
are two youth-oriented formats, top
40 (1.05-1.08) and urban (.83-.89).
Joining classical and N/T on the
down side are oldies (1.38-1.35),
country (1.36-1.30), album rock
(1.28-1.22), soft AC (1.20-1.19), and
Spanish (1.29-1.16).

Modern rock debuted with a 1.01.
Two other formats, classic rock and
adult alternative, remained flat at
1.39 and 1.11, respectively.

Rivin says classic rock is “a very
steady format and one I think has
matured. In the late '80s it was find-
ing its identity, [but] in the last
three years, when a sales person
has gone into an agency and said
‘we're classic rock,’ there has been
no further explanation needed.”

Most surprising in the new study

(Continued on page 75)

BMG Moves Into Multimedia
With Pair Of New Pacts

EBY MARILYN A, GILLEN

NEW YORK—BMG International is
putting itself on the multimedia map
by forging a new link with a software
developer and forming a new multi-
media marketing, sales, and distribu-
tion unit geared to the international
marketplace.

BMG'’s new deal is with Palo Alto,
Calif.-based Crystal Dynamics,
whose first title, the racing game
“Crash 'N Burn,” debuted late last
year for the 3DO system. Rudi
Gassner, president/CEO of BMG In-
ternational, and Strauss Zelnick, pre-
sident/CEO of Crystal Dynamics,
say the two companies have signed a

Rank Retail Services To Glose Doors

W BY SETH GOLDSTEIN

NEW YORK—Rank Retail Services
America is closing its doors. The Ali-
quippa, Pa.-based rackjobber stopped
accepting shipments March 30, will
cease making deliveries to customers
April 13, and will not take returns af-
ter May 13.

President Harry Steck, who alert-
ed accounts and suppliers via a
March 30 letter, will stay on through

midsummer to find buyers for
Rank’s assets, including inventory,
equipment, and receivables before he
joins 166 other former employees.
Steck won’t discuss Rank’s financial
picture, but it has been clear for sev-
eral years that the rackjobber has
struggled to stay afloat.

The company did stem massive
losszs that approximated $100 million
in its last four fiscal years and, ac-
cording to Steck, was able to effec-

tively streamline its operations. How-
ever, Steck says he was unable to
gain control over inventory costs, the
chief reason he advised U.K. parent
Rank Organization to shut down.

To succeed, Rank would have had
to start wooing customers from other
racks, and “the bigger you get, the
bigger the liability for inventory be-
comes,” Steck notes. Yet “if you're
standing still, you’re going back-

(Continued on page 80)

long-term agreement for the distribu-
tion, marketing, and sales of all Crys-
tal Dynamies products outside North
America.

Crystal Dynamics handles its own
North American distribution,

“This agreement represents an ex-
citing first step in BMG Internation-
al’s effort to develop new multimedia
markets throughout the world,” says
Gassner. “There is absolutely no limit
to what can be achieved with multi-
media technology, and we anticipate
rapid growth in this area of the com-

pany.

Adds Zelnick, “BMG makes avail-
able to us their direct distribution
system in 37 countries around the
world, which overnight gives us one
of the most powerful distribution sys-
tems in the business, It’s a very
strong alliance.”

The alliance is not the first link be-
tween BMG and Zelnick. Zelnick has
worked with BMG as a consultant on
multimedia matters, and is said by a
BMG spokesperson to have been of-
fered the top job at BMG Music, a re-
port he denies (Billboard, March 26).

The new distribution deal is for all
titles to which Crystal Dynamics
holds the rights, Zelnick says. This
encompasses products created for a
variety of different multimedia plat-

(Continued on page 81)
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Gountry Radio No Longer So Gozy

Rivalries Threaten Stations’ Links With Acts

B BY PHYLLIS STARK

NEW YORK—The close relationship
country radio and country artists
have always enjoyed is now being
threatened, and labels, managers,
and even programmers say radio is to
blame.

Station rivalries, which first began
cropping up regularly in country a
year ago, have now become an issue
of real concern to the industry,
thanks to the ever-swelling number
of new country sign-ons. Not only are
stations pulling records by artists
they feel have wronged them; in
some cases, competitive stations are
threatening to pull entire label cata-
logs over a perceived slight.

Station rivalries have been com-
mon in other formats, particularly
top 40, for years. Until recently, coun-
try had remained largely immune.

But in the past three years, the num-
ber of country stations has grown
from 2,433 to 2,614, according to the
M Street Journal. Many of those 181
new stations are in markets that al-
ready had a coun-
- E try station, mean-
" ing those stations
are now having to
deal with competi-
tion for the first
time.

In Nashville, a
group of high-
powered manag-
ers, including Pam
Lewis and Stan Moress, has begun
meeting monthly to discuss ways to
protect their artists from radio rival-
ries, among other topics. Because
they recognize how important radio
is to their careers, some country man-
agers, artists, and label reps refuse

-
<
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Davis Rides Duet’s Success
With First Arista Album

B BY PETER CRONIN

NASHVILLE—Despite the fact that
she’s already released three albums
for two major labels, most country
music fans had never heard of Linda
Davis until she became Reba McEn-
tire’s duet partner on last year’s No.
1 ballad “Does He
Love You.” The
Texas-born singer
hopes to continue
the momentum
her career gained
from that expo-
sure with the
April 26 release of
‘“Shoot For The
Moon,” her debut

DAvVIS

for Arista.

Although her new record company
emphasizes that Davis is very much
her own artist, it is not shy about tak-
ing advantage of the marketing head
start offered by the McEntire connec-
tion. Davis is touring as a back-
ground vocalist in McEntire’s band
and, in addition to the nightly duet on
“Does He Love You,” the star gives
Davis the spotlight at each perfor-
mance to showcase material from her
upcoming release.

Davis will appear as a presenter on
the Acadamy of Country Music
Awards telecast May 3. “Does He
Love You,” which won a Grammy for
best country vocal collaboration, is
nominated for four ACM awards.

“We’re releasing Linda’s album
and the new Pam Tillis record a week
before the ACM awards,” says Linda
Engbrenghof, Arista’s sales and mar-
keting director, eastern region. “The
awards Linda is up for don’t have
anything to do with the record she
has coming out on Arista, but we
have found that the ACMs really trig-
ger a strong sales reaction among
consumers.”

Critics have been quick to point out
vocal similarities between Davis and
McEntire, but those expecting
“Shoot For The Moon” to sound like
refried Reba will likely be suprised
by the stripped-down, acoustic-based
country/pop blend achieved by Davis
and producer John Guess.

“John and I have a great chemis-
try, and production-wise this record is
scaled down to the basic instru-
ments,” says Davis. “It took me a
long while to realize that’s what
works best with my voice.”

On the way to finding herself musi-
cally, Davis sang it all, from Ken-
tucky Fried Chicken jingles to ran-
dom requests from patrons of the pi-
ano bar at Nashville’s Music City
Sheraton, where she worked from
1985-90. That gig, along with

(Continued on page 80)

to discuss this thorny issue on the
record. Nevertheless, the examples
speak for themselves.

Most controversial seems to be the
issue of which station gets the right
to present the brand-name artist’s
concert when the tour comes to town.
This gives stations the exclusive op-
portunity to have its jocks introduce
the star on stage. When Alan Jack-
son played at Arrowhead Pond in Or-
ange Country, Calif., local station
KIKF was unhappy when the “pre-
sents” tag was given to KZLA Los
Angeles.

KIKF PD Craig Powers denies
claims by others in the industry that
he dropped or stopped reporting
Jackson’s single “Mercury Blues.”
He admits, however, to hosting a live
remote from a business across the
street from the venue, parking his 35-

(Continued on page 67)

Sarah’s Smile. Sarah MclLachlan
shows off her Billboard Popular
Uprisings T-shirt, awarded to her after
“Fumbling Towards Ecstasy,” her latest
Nettwerk/Arista album, debuted at No.
1 on the March 5 Heatseekers chart.
Her previous album, “Solace,” spent 19
weeks on the Heatseekers chart.

B BY MELINDA NEWMAN

NEW YORK—In an odd twist,
Huey Lewis & the News have their
old label, EMI, to thank for their
first album at their new home,
Elektra Enter-
tainment. The
band’s ‘“Four
Chords And Sev-
eral Years Ago,”
a cover album of
vintage songs,
will be out May
10.

Last year,
EMI was plan-
ning a greatest hits collection and
needed a few new tunes. “The band
had to get together to rehearse a

LEWIS

Lewis & News Bow On
Elekira With Govers Set

couple of songs for that. We hadn’t
really been together in nine months
or a year while I'd been working on
my [solo record], and it was just
such a ball,” says Lewis. “And then
Bob [Brown, the band’s manager]
suggested these old tunes, so we
figured we’'d work a couple of them
up. We just started to do it, and
God, we looked up and the thing
was done.”

Ironically, the greatest hits col-
lection was never released, and
Lewis’ solo record is still a work in
progress, but “Four Chords” is
ready to go. And while a covers al-
bum may seem a strange choice for
a band’s debut on a new label and
its first release in three years, for

(Continued on page 75)

For Gargo/MCA Canada Debut,
Merlin Gonjures ‘Noise Supreme’

M BY J.R. REYNOLDS

LOS ANGELES—Cargo Records
and MCA Canada are hoping to work
magic with Merlin, whose self-record-
ed debut album is a mix of hip-hop
and aggressive guitar rock.

The labels have remained true to
Merlin’s street-wise artistry by
spreading the word on his album, “A
Noise Supreme,” with a low-key cam-
paign. Efforts include billboard ad-
vertisements, 12-inch vinyl releases,
and limited radio promotion.

Merlin, who manages his own busi-
ness affairs, is seeking distribution of
his album in the U.S. and Europe.
The album originally was released in
Canada by the artist last summer,
with distribution by Cargo Records;
MCA Canada released the new, re-
mastered version Feb. 9.

Fair Trade Inquiry Shakes Up U.K. Gharts

BARD, CIN Deny That Agreement Thwarts Competition

B BY ADAM WHITE

LONDON—The U.K. record indus-
try is coming to terms with an unusu-
al legal challenge to the validity of its
chart compilation arrangements.

A government agency, the Office
of Fair Trading announced March 25
that it was referring agreements be-
tween the British Assn. of Record
Dealers and the Chart Information
Network to the Restrictive Practices
Court on anti-competitive grounds.

CIN finances and produces the sin-
gles and album charts that are offi-
cially recognized by the British Pho-
nographic Industry and broadcast by
the BBC. Member firms of BARD
supply the sales data used in compil-
ing the charts.

The issue has been brewing for
several months, since market re-
search company Gallup complained
to the Fair Trading office about the
BARD/CIN agreements (Billboard,
Feb. 12). These agreements contain
provisions that prevent retailers from
supplying sales information to any-
one other than CIN.

The Restrictive Practices Court
will decide whether the exclusivity
clauses are against the public inter-
est. It has the power to strike down
the agreements under the terms of
Britain’s 1976 Restrictive Trade Prac-
tices Act. An OFT spokesman says it
is hoped that the case will be heard
before the end of the year.

BARD represents such leading
U.K. music merchants as Virgin/Our

Price, HMV, Woolworth, and W H
Smith. In a prepared statement, it
said, “We do not believe that our
agreement with CIN is anti-competi-
tive.”

However, the association did not
say whether it would defend the
agreement in court. “Our position is
that we will honor the agreement
while we wait for the RPC to decide,”
says Bob Lewis, secretary general of
BARD.

CIN is owned by Spotlight Publica-
tions, publisher of trade paper Music
Week. It also has a joint-venture com-
pany with the British Phonographic
Industry which markets the charts to
U.K. broadcast and print media.

‘“We believe our arrangements

(Continued on page 72)

Says Sarah Norris, marketing
manager for MCA Canada, “We're
taking a street approach and are
looking for pockets [of support] on
which to build.”

Norris says the label has distribut-
ed flyers and has showcased Merlin
during public events such as the re-
cent Canadian Mu-
sic Week. The
marketing strate-
gy is designed not
to push too hard,
instead letting
word-of-mouth
help set things up.

An example of
this understated
approach to mar-
keting Merlin’s music is the minimal
push the label’s promotion depart-
ment has made at top 40 and college
radio.

Says Norris, “On the one hand,
we're not going 100% after clubs, ra-
dio, or basically anything. On the oth-
er, we’re making a loud noise with a
billboard [advertisement] that’s over
the downtown store of Sam The Rec-
ord Man in Toronto. We’re also work-
ing him at the press.”

Chris Sullivan, head buyer for the
Sam The Record Man store, says he’s
not certain if the billboard advertis-
ing “A Noise Supreme” is affecting
sales, but says there is definitely a
building interest in Merlin.

“He’s doing quite well for a new
artist,” he says. “A lot of people were
impressed with the live performance
he did during Canadian Music Week,
which he sold out.”

Sullivan says the people who are
buying his album are the ones who
are into new music—no matter the
genre. “I refer to them as intelligent
music buyers who are more into al-
ternative,” he says.

(Continued on page 80)

MERLIN
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With New Deal, Pavarotti’s Star Gets Brighter
P’Gram/Decca To Keep Tenor Busy Into Next Century

@ BY PAUL VERNA

NEW YORK—Luciano Pavarotti is
already the best-selling classical
artist in the world, but a new con-
tract extension with his label,
PolyGram’s Decca Record Compa-
ny, is bound to raise his celebrity
to unprecedented heights.
Although no terms were dis-
closed, the agreement extends the
Italian tenor’s association with the
Decca/London imprint into the

next century, with a battery of
commitments already on the agen-
da, according to a March 29 state-
ment from PolyGram.

The release notes that the 58-
year-old singer has sold more than
50 million albums and videos on
Decca/London since 1967. He has
made more than 60 recordings for
the label, of which the best selling
was 1990’s platinum “‘Carreras Do-
mingo Pavarotti In Concert,” bet-
ter known as “The Three Tenors.”

SONY ‘STOPPED SPENDING,” COUNSEL SAYS

@ BY CHRIS WHITE

LONDON—Sony Music’s U.S. mar-
keting of George Michael's “Listen
Without Prejudice” album came un-
der attack during closing arguments
in the singer’s restraint of trade case
against the record company.

Ian Mill, junior counsel for Mi-
chael, said that Sony had decided “to
stop spending” on the marketing and
promotion of “Listen Without Preju-
dice” to “teach Mr. Michael a lesson”
after the artist decided not to person-
ally promote the album.

Mill said that the decision to cease

GMWA Director
Edward M. Smith
Dies At Age 59

@ BY LISA COLLINS

LOS ANGELES—Edward M.
Smith, executive director of the
20,000-member Gospel Music
Workshop of America, died March
28 at Botsford Hospital in Far-
mington, Mich., following a mas-
sive heart attack. He was 59.
In a statement, GMWA chair-
man Al Hobbs said, “Gospel has
(Continued on page 16)

promotion on “Listen Without Preju-
dice” had been made by Sony in Sep-
tember 1990, at a time when there
had already been two hit singles from
the album.

“There was an absence of any sub-
stantial marketing spend thereafter,”
said Mill. “The total advertising
spend for ‘Listen Without Prejudice’
in the first quarter of 1991 was only

(Continued on page 80)

PolyGram president/CEO Alain
Levy credits Pavarotti with help-
ing audiences worldwide discover
opera. In the statement, Levy
says, ‘“[Pavarotti's] remarkable
talents have encouraged both a
new generation of music lovers
and an older generation which
hadn’t listened to opera for a long
time.”

Upcoming projects under the
new contract include an album of
holiday music recorded in Assissi,
Italy, that is scheduled for Christ-
mas 1995 release; a gala concert of
Verdi repertoire; recordings of
Verdi operas ‘‘I Lombardi,” “La
Forza del Destino,” and “Aida’’;
and recordings of Verdi's “Requi-
em” and Puccini’s “Tosca.”

The statement alludes to “‘spe-
cial multimedia events currently in
preparation,” but no further infor-
mation was available. PolyGram
executives and Pavarotti represen-
tatives could not be reached at
press time.

Teaching The Arts. Leaders of several music industry organizations join U.S.
Secretary of Education Richard W. Riley in announcing the National Standards
For Arts Education, designed to provide U.S. schools with guidelines as to what
constitutes a good education in music, dance, theater, and the visual arts. The
arts standards are the first to be finalized as part of the Goals 2000: Educate
America Act, which will offer guidelines for a number of academic disciplines.
Shown, from left, are Bill Everitt Jr., chairman, National Assn. of Music
Merchants; John Mahimann, executive director, Music Educators National
Conference (MENC); Michael Greene, president/CEO, NARAS; Dorothy Straub,
president, MENC; Riley; Larry Linkin, president/CEO, NAMM; and Bob Morrison,
executive director, American Music Conference.

RECORD COMPANIES. Al Teller is ap-
pointed executive VP of MCA Inc. in
Los Angeles. He retains his title of
chairman of the MCA Music Enter-
tainment Group.

Paul J. Vidich is promoted to se-
nior VP of strategic planning and
business development for Warner
Music Group in New York. He was
VP of acquisitions and business de-
velopment.

Frank Hawkins is promoted to VP
of planning and analysis, European
region, for Sony Music International
in London. He was finance director,
Europe.

RCA Records in Nashville pro-
motes Dale Turner to VP of national
country promotion and Mike Wilson
to senior director of national country
promotion. They were, respectively,
director of national country promo-
tion and national director of field pro-
motion.

Lindsey Williams is promoted to

TELLER

VIDICH

VP of rap music for the EMI Records
Group in Los Angeles. He was senior
director of rap music. Susan Lietz is
promoted to senior director of public
relations and corporate communica-
tions for EMI Records Group North
America in New York. She was man-
ager of public relations and corporate
communications.

Bill Beatty is promoted to VP of
production management for Sony
Music in New York. He was director
of special projects.

Lillian Matulic is promoted to VP
of publicity at Priority Records in Los

EXECUTIVE TURNTABLE

HAWKINS TURNER

Angeles. She was publicity director.

Laurie Burke is named senior di-
rector of advertising and merchandis-
ing for Warner Bros. Records in Los
Angeles. She was director of adver-
tising and merchandising.

Bobby Kraig is promoted to senior
director of national country promo-
tion for Arista Nashville. He was na-
tional director of promotion.

Atlantic Records in New York pro-
motes Mark Fischer to associate di-
rector of national album promotion,
Bonnie Slifkin to national manager
of progressive/rock promotion, and

B BY LARRY LeBLANC

TORONTO—With the March 15
Canada-only release of Lori Yates’
Virgin Canada
album ‘“‘Break-
ing Point,” the
country-rock
singer/
songwriter ends
a downward ca-
reer spiral that
lasted six years.

The album
draws from a
number of musical sources—
country, blues, and rockabilly—
reflecting Yates’ own diverse
background. Plans for the set to
be released outside Canada are

Lori Yates Revives Gareer
With New Virgin Album

under discussion, with EMI la-
bels having first refusal rights.

In the late '80s, Yates’ reputa-
tion soared while she fronted the
band Rang Tango on Toronto's
Queen Street West strip. In an al-
ternative scene that gave an ear-
ly platform to such acts as Para-
chute Club, Mary Margaret
O’Hara, Blue Rodeo, the Cowboy
Junkies, and Barenaked Ladies,
Yates was the city’'s reigning
cowpunk princess.

When the 18-month-old Rang
Tango scored a contract with CBS
Nashville in 1988, local media pre-
dicted big things for the band. That
didn’t happen. Within two years
Yates had dumped her band, had seen

(Continued on page 43)

Liberty Launches Patriot As
Latest Gountry Subsid Label

NASHVILLE—Liberty Records has
added the Patriot label to the grow-
ing list of major country music spin-
off operations here. Patriot will be
headed by Liberty president/CEO
Jimmy Bowen; its first signing is Mis-
sissippi native Bryan Austin.

Bowen says Patriot will have its
own staff, members of which he will
announce soon. He would neither
deny nor confirm the rumor that Sam
Cerami will move from his post as VP
of national promotion for Liberty to
head promotion for the new label.

“What's happened with the evolu-
tion of country music here in Nash-
ville is just exactly what happened in
pop music,” Bowen says. “You've got
so much great young talent that the
only way for us to really put a spot-
light on them, prioritize, develop, and
go after them [is to have more la-
bels].

“Five years from now, there may

be three labels at each [company].
With pop music, you see it happening

Bowen ciscounts the commonly
held notion that
creating a new la- l -I-RmT
sure more airplay. PA
“Another label— | {
whether it's forus |
or MCA or any- U
town—isn’t going
to open up any slots on a 25- or 30-rec-
ord playlist. But it's going to give us
really work on them.”

Bowen says he expects Patriot will
have “half a dozen” acts within the
He has no plans to move any of Liber-
ty’s current acts to the new label.

He says he does not believe artists

at almost every label.”

bel is a way to en-

body else in

a chance to develop these kids and

first year to 18 months of operation.
(Continued on page 72)

WILLIAMS BEATTY

Jon Nardachone to national manag-
er of hard rock promotion. They
were, respectively, Dallas local pro-
motion rep, national album promotion
coordinator, and national metal man-
ager.

Steve Stoute is named national di-
rector of rap A&R for the RCA Rec-
ords Label in New York. He was an
A&R consultant for RCA Records.

Joel Amsterdam is promoted to di-
rector of West Coast press and artist
development for Elektra Entertain-
ment in Los Angeles. He was asso-
ciate director of West Coast press

MATULIC
and artist development.

TANNEN

DISTRIBUTION. Sean T. P. Sullivan is
appointed director of college market-
ing for Sony Music Distribution in
New York. He was manager of hard
rock/metal retail at Columbia Rec-
ords

PUBLISHING. Paul Tannen is promoted
to VP of catalog exploitation at EMI
Music Publishing in New York. He
was senior director, standards cata-
log.
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A Sign Of ‘New Times’ At Elektra

Label Gives Violent Femmes A Fresh Start

B BY BRADLEY BAMBARGER

NEW YORK—Long before MTV
made going acoustic a hip career
move, Violent Femmes were plying
their unplugged aggression with in-
surgent zeal and amazing success,
graduating in short order from busk-
ing on Milwaukee street corners to
selling out Carnegie Hall. On May 17,
Violent Femmes return with “New
Times,” an aptly titled album that
represents a fresh start for the band,
which has a new drummer, new man-
agement, and a new label.

A seminal document of hormonal
angst and black humor, the band’s
1982 debut, “Violent Femmes,” has
been the alternative nation’s “Dark
Side Of The Moon,” serving as an ev-
ergreen, platinum-certified rite of
passage. Evidence of that record’s
lasting power and appeal can be
found in the results of a recent KROQ
Los Angeles survey of its listeners’
500 favorite songs. “Blister In The
Sun,” only one of the first album’s en-
during anthems, was voted No. 1.

Anticipation for new Violent
Femmes material seems strong as
well. Tom Calderone, PD for Long Is-
land, N.Y.’s WDRE and Philadel-
phia’s WIBF, says he played a song
from the new album two months ago
on the syndicated radio show “Mod-
ern Rock Live” and “got a really good
response.” He says, “At WDRE,
we're already getting requests for it.
Violent Femmes have always been a
very popular act for us, and I can't
wait for the record to come out.”

The band’s new label, Elektra En-
tertainment, aims to reach the num-

bers who bought the first album while
retaining the band's current core,
says Danny Kahn, Elektra senior di-
rector of marketing. “What we want
to do is unify the incredible fan base
this band has and let everyone who
has once in their lives identified with

[

VIOLENT FEMMES: Brian Ritchie, Gu
Hoffman, and Gordon Gano.

the Femmes realize that they are still
a vibrant, creative band that’s putting
out their best music now. People may
have taken for granted their subse-
quent work, but they’re not just a cat-
alog band. As a singer/songwriter,
[Gordon Gano] is one of our great
undiscovered treasures ... with such
a unique perspective and a lot to say.”

“New Times” should please both
the diehard fans of Violent Femmes’
first album as well as those devotees
who relish the band’s growth and the
continued maturation of Gano’s
songwriting. A diverse affair, the al-

Boingo Shortens Its Name, But
Extends Legacy With Giant Set

B BY GIL GRIFFIN

NEW YORK—With a new name, a
fresh new sound, and a new label,
Oingo Boingo—the eccentric Los
Angeles group with a regional cult

BOINGO: John Avila, Johnny “Vatos™
Hernandez, Steve Bartek, Warren
Fitzgerald, and, kneeling, Danny Eifman.

following—has been reborn after a
four-year recording hiatus. Now
known as Boingo—which most of its
fans had already called it—the
group continues its musical experi-
mentation, but its quirky, mid-'80s

“Weird Science” days are history.

No longer a synth/dance/pop
band, Boingo rocks on its self-titled
Giant Records album—literally.
With music ripe for modern and al-
bum rock programmers’ picking, the
Giant staff will take the music to
both radio formats. Giant hopes to
make Boingo—which has been
around for 15 years and recorded
seven previous albums—a truly na-
tional act.

“Their weakest market has been
east of the Rockies,” says Steve
Backer, Giant’s head of marketing.
“We're calling our marketing plan
for Boingo the ‘East of the Rockies’
plan. We're going to attack these
markets aggressively.”

Boingo is headed by the extraor-
dinarily creative singer/songwriter
Danny Elfman—the same Danny
Elfman who has composed scores
for such well-known films as
“Edward Scissorhands,” “Beetle-
juice,” and “Batman,” as well as the
theme for the Fox television series
“The Simpsons.” Backer says
Elfman’s fame will help Boingo's
records sell.

“Retailers and programmers
know who Danny Elfman is,”

(Continued on page 15)

bum ranges from the pained despera-
tion of “Breaking Up,” which was
originally demoed for the first album,
to “Machine,” an innovative turn for
the band that sounds more like the
musique concrete of a robotized Tom
Waits than the folk-punk for which
Violent Femmes are known.

After a dozen years and six albums
on Slash Records, including last
year’s retrospective “Add It Up
(1981-1993),” Violent Femmes are ex-
cited by what seem like more sup-
portive label ties, says Gano. “Our old
relationship [with Slash] can be bro-
ken into two different sections. First

(Continued on page 13)

Where The Buffalo Roam. Members of EastWest act Buffalo Tom gather with
label execs and video programmers prior to the band’s show at New York's Irving
Plaza. Shown, from upper left, are Andy Schuon, MTV; Bill Janovitz, Buffalo Tom;
Sylvia Rhone, EastWest Records; Tom Maginnis, Buffalo Tom; John Sykes,
VH-1; Rick Hankey, MTV; Kurt Steffek, MTV; Lewis Largent, MTV; and Dennis
Boerner, EastWest Records. In the foreground is EastWest's Craig Lambert.

A H.O.R.D.E. HERD: The 3rd annual H.O.R.D.E.
tour starts July 14 in Cleveland. Headlining the 35-
date summer shed fest will be the Allman Brothers
Band, which made special appearances on last year’s
outing, and returning acts Blues Traveler and Big
Head Todd & the Monsters. Though not confirmed,
Santana and the Black Crowes are supposed to ap-
pear on select dates.

There also will be a second stage that will feature
a rotating slate of touring acts

H.0.R.D.E. Heading
Himmelman’s ‘Skin’ Test; Dr. Sting?

Out For 3rd Round

THIS AND THAT: Sting and Nancy Wilson will be
presented with honorary doctorate of music degrees
from Boston’s Berklee College Of Music on May 15.
Sting also will deliver the commencement address.
Among the artists to whom honorary doctorates have
been conferred in the past are Duke Ellington,
Dizzy Gillespie, Paul Simon, Billy Joel, Bonnie
Raitt, and Quincy Jones. .. Bruce Cockburn kicked
off a North American tour March 31 in Winnipeg.
John Trudell serves as the open-

and local performers, and a con-
course area with an array of food
and game stands.

The tour ends Sept. 6 at Holm-
del, N.J.’s Garden State Arts
Center. For those with short
memories, H.O.R.D.E. stands for
Horizons Of Rock Developing Ev-

ing act. The tour lasts through
May 26 ... NKOTB started a
club tour April 1 in Philadelphia
that will last into May ... The
Doobie Brothers are working on
new songs with producer Ted
Templeman that will be included
on the band’s box set, coming in

™

erywhere.

SKIN GAMES: It’s becoming a

trend again for artists with concept albums to perform
them in their entirety on tour. The latest to present
his work live as it was recorded is Peter Himmelman,
whose 550/Epic album “Skin” comes out later this
month. Himmelman follows in the recent footsteps of
Lou Reed, who adopted a similar tack with his elegiac
1992 set “Magic And Loss,” and Pete Townshend,
who did the same thing with last year’s misbegotten
rock opera “PsychoDerelict.” Like those two, Him-
melman will open the show with the 14-song “Skin,”
break for an intermission and come back and do songs
from his other albums. It will be an interesting exer-
cise for Himmelman, whose shows are normally free-
flowing affairs with suggestions from the audience lib-
erally thrown in with planned numbers and whatever
strikes Himmelman.

However, it's difficult to imagine “Skin” performed
piecemeal. The ambitious album essays the dazzling,
ultimately redemptive saga of Ted, who, as the record
opens, is consumed with worldly things. He dies and
is transported to some way station, where he is forced
to come back to earth to try to get it right the second
time around. As a spirit, he witnesses his own concep-
tion and rebirth. The album follows his new life and
his struggle to resist temptation and to find and be-
lieve in true love. The stripped-down production and
Himmelman’s searing lyries demand the listener go
places that aren’t easy or comforting to go—but are
necessary to visit. Does this mean there’s nothing here
that’s radio-friendly? Not by a long shot. “Broken,” an
exegesis on how life just wears you down, could go at
album rock, modern rock, and college formats.

Himmelman’s tour starts April 24 in Madison, Wis.,
and lasts through mid-June.

by Melinda Newman

the fall. This summer, the band
will co-headline with Foreigner
on a 45-date tour.

DISSING EDDIE: Product presentations at the an-
nual National Assn. of Recording Merchandisers Con-
vention generally are not viewed as the appropriate
venue for an artist to criticize a rival. But don’t tell
that to Hole front woman Courtney Love. During the
Geffen product presentation at the recently ended '94
NARM confab in San Francisco, a video clip captured
Love expressing her opinion of Pearl Jam’s Eddie
Vedder—sometime rival of Love’s husband, Kurt Co-
bain of Nirvana. “If [Vedder’s] the spokesman for my
generation, then I quit,” snapped Love.

MORE NEWS FROM NARM: Add Columbia’s
Shawn Colvin to the list of artists coming out with
albums of cover versions. Colvin’s “Cover Girl,” which
includes her take of the Police’s “Every Little Thing
She Does Is Magic,” is due later this year ... MCA
will release two Jimi Hendrix albums this year: a
blues collection and “Live At Woodstock,” to coincide
with the festival’'s 25th anniversary ... While NARM
product presentations traditionally feature upcoming
releases, this year many labels opted to focus equally
on past successes and slowly developing projects. For
example, Geffen’'s presentation featured an item on
White Zombie's “La Sexorcisto: Devil Musie Vol. 1,”
which could have been highlighted at NARM two
years ago. The album was released in March 1992.

Assistance in preparing this column was provided by
Craig Rosen in San Francisco.
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COMING MAY 17TH

~ ROY °
HARGROVE

QUINTET
TENORS
OF OUR
TIME

FEATURING:

JOHNNY GRIFFIN
JOE HENDERSON
BRANFORD MARSALIS
JOSHUA REDMAN
STANLEY TURRENTINE

ROY HARGROVE'S VERVE DEBUYT FULFILLS THE PROMISE THIS

ACCLAIMED YOUNG TRUMPETER HAS SHOWN OVER THE COURSE OF HIS EARLY
CAREER. FEATURING FIVE OF THE GREATEST LIVING TENOR

SAXOPHONISTS, ROY HARGROVE QUINTET WITH THE TENORS OF OUR TIME is
CLEARLY THE HIGH POINT OF HARGROVE'S CAREER AND (S DESTINED TO BE
REMEMBERED AS HIS ARTISTIC AND COMMERCIAL BREAKTHROUGH.
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Ellington Work Sets Tempo
For Music Sales Acquisition

TAKING THE MUSIC SALES
Train: The U.K.'s Music Sales Group
has acquired a “substantial” owner-
ship interest and exclusive adminis-
tration of Tempo Music, the publish-
ing operation founded by Duke
Ellington in the early 10s. It con-
tains some of the best melodies by
Ellington and others, including
Ellington and Billy Strayhorn’s
“Satin Doll,” Strayhorn’s “Take The
‘A’ Train,” Juan Tizol's “Perdido,”
and Ellington’s “Caravan.” Music
Sales owner Robert Wise would not
define how “substantial” his London-
based com-

rights for all periods through Dec. 31,
1994. The agreement, with no retro-
active adjustments to stations’ blan-
ket or per-program fees owed from
1983-93, includes payment of an addi-
tional $14 million to BMI during cal-
endar year 1994 beyvond those pay-
ments called for under the interim
licensing agreements.

MAKE way for the “ASCAP Clear-
ance Express,” which the perform-
ance rights society savs offers song
title, writer, publisher, and recording
artist info to members, music users,

pany’s interest
is, saying only
that it is “not a
minority inter-
est.”

“We already
publish Duke

and the public
through a new
on-line serv-
ice. Right now,
ACE is being
tested by
MTYV and VH-

researchers,
-c
™

Ellington's
masterly or-
chestral
works, including ‘Black, Brown and
Beige,” and ‘Harlem,” in our G.
Schirmer catalog,” says Wise. Also,
for many years, Music Sales’ Camp-
bell Connelly firm has represented
Tempo’s interests outside the U.S.
Recently, Music Sales in the UK.
created a folio, “The Essential Duke
Ellington,” which contains Tempo
copyrights and earlier Ellington-
associated songs that were published
by other fums, such as Mills Music.

BOUNTY-FUL: Writer Billy La-
Bounty has signed a publishing
agreement with Famous Music, re-
ports Randy Hart, Nashville VP. La-
Bounty’s current successes include a
No. 1 hit, “I Want To Be Loved Like
That,” by Shenandoah, and Brooks
& Dunn’s “Rock My World (Little
Country Girl).” He has written songs
recorded by Michael Johnson, Rob-
bie Dupree, Steve Wariner, and
Tanya Tucker/Delbert McClinton,
and also had songs featured in such
films as “At Close Range" and
“Pretty Woman.” He’s worked in the
studio as a keyvboardist and synthe-
sist.

SESAC/SOCAN TIES: SESAC has
made a bilateral agreement with
SOCAN, its performance group
counterpart in Canada, that allows
SOCAN writer and publisher mem-
bers in Canada to designate SESAC
as their U.S. collection arm. Until
this move, ASCAP or BMI were their
only choices in the U.S. “Their earn-
ings for American performances will
be extremely attractive, and SOCAN
will also receive American royalties
on behalf of their affiliates approxi-
mately 90 days following the close of
the quarter in which the perform-
ances occurred,” savs SESAC presi-
dent/COO Vincent Candilora.

BMI, TV MUSIC LICENSE Unit
Deal: BMI and the Television Music
License Committee reached final
agreement on blanket and per-pro-
gram license fees and administrative
fees covering music performance

by Irv Lichtman

1, the Poly-
Gram com-
panies, and
the Assn. of Independent Music Pub-
lishers, with CBS and ABC to follow
soon. And by this summer it will be
available to all who have a PC capable
of on-line communications. According
to COO John LoFrumento, there
are other feats of technological magic
to come, including laptop licensing,
on-line cue sheets from producers,
and on-line title registration.

AI)DE.\'DA: Words & Music noted
in the March 12 issue that Ralph S.
Peer, the founder of peermusic, was
the producer of a recording by Ma-
mie Smith, “Crazy Blues,” which
entered the NARAS Hall of Fame
this year. And thanks to the folks at
MCA Music, owner of the copyright,
there is more to add. The song was
written by Perry “Mule” Bradford,
and its recording by Smith on the
OKet: label in 1921 is considered the
first commercial R&B recording.

Bradford, who also was acting as
Smith’s manager at the time, tried to
interest record companies in releas-
ing sides by black blues singers. And,
finally, he got OKeh to do the record-
ing instead of the label’s original
choice. the white vaudeville star So-
phie Tucker. The recording is said to
have sold at least 1 million copies and,
more importantly, gave a shot to
other black blues performers on
OKeh and its competitors.

As for Smith, she continued to tour
and to record with many jazz musi-
cians. She made her final appearance
with Billie Holiday in the mid-'40s,
while Bradford continued writing hit
songs and also kept busy as a music
publisher, songplugger, and record
company talent scout.

PR][I\'T ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Joe Satriani, Time Machine Vols.
1&2

2. Barbra Streisand, Back To Broad-
way

3. Tesla, Five Man Acoustical Jam
4. Slayer, Haunting The Chapel

5. Metallica, Metallica.
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Vatican To Host Holocaust Gommemoration
Concert Set For TV B’'cast, Audio & Video Releases

B BY JEFFREY JOLSON-COLBURN

The Vatican will play host to a his-
toric concert Thursday (7) commemo-
rating the Holocaust. The event will
be presented by a consortium of en-
tertainment executives on worldwide
TV and taped for audio and home vid-
eo release.

The Papal Concert will mark the
first time the Vatican officially ac-
knowledges the Holocaust. The event
is also being billed as a key step in the
recent resumption of diplomatic rela-
tions between the Catholic church
and Israel.

Heads of state and survivors of
World War II concentration camps
will be invited to hear London’s Royal
Philharmonic Orchestra perform a
program likely to commence with ac-
tor Richard Dreyfuss saying kaddish,
the Jewish prayer for the dead.

Justice Records will release an au-
dio version of the event, and Rhino
Entertainment will produce a home
video, with Atlantic’s A*Vision dis-
tributing domestically and Warner
Home Video likely picking up interna-
tional rights.

The program will be presented live
on RAI-TV in Italy. The European
Broadcast Union will present the
show in Europe, and it will mark the
first papal concert aired in South
America.

The concert will be taped for broad-
cast on PBS in the U.S.

The concert is the brainchild of
Pope John Paul II and Gilbert Levine,
former conductor of Poland’s Kra-
kow Philharmonic, who has per-
formed for the pope several times.
James G. Robinson, president of Mor-
gan Creek Productions, is one of the
event’s sponsors.

“I can think of no higher service
that my art can be put up for than to
commemorate the Holocaust in the
setting of the Vatican,” says Levine.
“The Catholic church is finally and of-
ficially acknowledging that the Holo-
caust took place, it did happen, and it
will never go away. This is history.”

Peter Thall, a New York entertain-
ment attorney who helped put the
concert, video, and record deals to-
gether, adds, “It's been 2,000 years
since the Vatican has made any effort

to conciliate with the Jewish people.
That the Church would offer this con-
ciliation to the Jewish people is monu-
mental.”

Observers believe the concert also
will serve as a political overture to Is-
rael, which resumed diplomatic rela-
tions with the Vatican in December.
The Pope has visited sites of former
concentration camps, but Jews have
long pressed for formal acknowledg-
ment of the Holocaust by the Vatican.

Additionally, staging the event
would have been difficult until Vati-
can-Israeli relations were normalized.
Acknowledging the Holocaust would
have been awkward without recog-
nizing Israel.

The event promises to be heavily
emotional as well as political. A spe-
cial menorah with six candles, repre-
senting the 6 million Jews killed in
Nazi concentration camps, will be
lighted by survivors from around the
world. The choir of St. Peters will
sing entirely in Hebrew for the first
time.

The music will include works by
Franz Schubert, a Catholic, and Leon-
ard Bernstein, a Jew, both of whom
wrote compositions in Hebrew. Cel-
list Lynn Harrell will be a soloist.

An invited audience of 7,500 will
see the event inside the Papal Hall,
but Levine wants the message to car-
ry farther. “I'm really excited that
millions of people around the world
will see this historic event on TV, and
that many more will se¢ it on video
and hear it on CD. They are perma-
nent records of the concert and the
gesture it represents,” he said.

With that in mind, Rhino Enter-
tainment executive VP Bob Emmer,
who will be co-executive producer of
the video and record along with Jus-
tice president Randall Jamail, has
ambitious plans.

“We will be shooting more than
just the concert,” Emmer said. “We
have been given permission to shoot
the art treasures of the Vatican, the
Jewish Temple at Rome, the place of
deportation for concentration camps,
and so on. What Rhino will release
will be a concert wrapped in a docu-
mentary.” Dahlila Films' Stephanie
Bennett will produce.

Jamail will produce the audio re-

cording along with Heinz Wildhegen,
a retired German-based producer
who was formerly senior producer
with Deutsche Grammophon.

Although no release date has been
set for the video or audio projects, Ja-
mail says the audio release may be
available by June 1. He sees a broad
reach for the project. “Part of our ef-
fort is to pull this out of the classical
record section on the floor at retail,”
Jamail says.

Justice will handle the internation-
al and U.S. distribution of the audio
recording, although Jamail says the
label may license it for worldwide dis-
tribution to a major record company.
“We want to maximize this event for
everybody concerned,” he says. “Cre-
ating a relationship with a major la-
bel is going to help facilitate that.”

Reprinted from the Hollywood Re-
porter with additional reporting
by Susan Nunziata in New York.

LOS ANGELES—Citing the stat-
ute of limitations, a Superior Court
judge here March 22 dismissed for-
mer Red Hot Chili Peppers guitar-
ist Jack Sherman’s suit against the
band, its manager, and its attorney.

In an action filed in March 1993,
Sherman—who played on the Chili
Peppers’ 1984 debut album and
claimed authorship of songs on the
group’s first two records—had al-
leged that his partnership agree-
ment with the band was violated
fraudulently when he was kicked
out of the group in 1985 (Billboard,
March 27, 1993).

Named in the suit were Chili Pep-
pers members Anthony Kiedis, Flea
(real name Michael Balzary), Chad
Smith, and Arik Marshall (since re-
placed by the band’s fifth guitarist,
David Navarro); manager Lindy

Court Dismisses Suit Brought
By Ex-Chili Peppers Guitarist

Goetz; and attorney Eric Greenspan
and his firm.

Sherman’s suit, filed eight years
after his dismissal from the band,
maintained that statutes of limita-
tions were inapplicable because the
guitarist had “past emotional prob-
lems,” and that he was “just now
capable of putting his business af-
fairs in order and contesting past
acts.”

But, according to Sherman’s at-
torney, Neville Johnson, Judge Ste-
phen Lachs “said that Sherman was
barred by the statute of limita-
tions” from seeking a court settle-
ment.

Johnson says that Sherman is en-
titled to appeal Lachs’ ruling, but
adds that no determination has been
made about whether he will proceed
with his suit. CHRIS MORRIS

BOINGO SHORTENS NAME, EXTENDS LEGACY WITH GIANT SET

(Continued from page 12)

Backer says, “and lots of opportuni-
ties exist because of Danny’s connec-
tion to movies.” Backer says Giant
may show Boingo videos at movie
theaters. “We're also going to have
MTYV involved,” he adds. ‘“They
haven’t been a part of Boingo before,
but we’re going to make a video [for
the song ‘Hey!’] that's going to be a
jaw-dropper. Not to have a video
would be criminal.”

It also would be criminal if the
band’s name change caused any con-
fusion among record buyers trying to
find Boingo product at retail outlets.
(That's why MCA—the band’s old la-
bel—wouldn’t allow it to change its
name, Elfman says.)

Backer says a special Boingo rec-
ord launch in L.A. is being planned,
and that a national Boingo tour is im-
minent. “One of Boingo’s strongest
suits is the live show,” Backer says.
“They’ve toured before, but there
wasn’t much radio interest in it and
there wasn’t a whole lot of demand.”

But Elfman hopes any tour by the
band won’t go on too long. “I can’t
see playing on tour every night for

six to nine months,” says Elfman.

He concedes that using orchestral
accompaniments on new Boingo
songs such as “Insanity” and “Mary”
was influenced by his film scoring,
and says that inspiration for his new
writing came from sounds he heard
coming from his 15-year-old daugh-
ter’s bedroom.

“I heard her listening to her Bea-
tles records, and then I started ex-
changing albums with her,” Elfman
says. “Then I started listening to the
Beatles, Jimi Hendrix, and Led Zep-
pelin. The Beatles had a wild abandon
for changing style from tune to tune.
I've always wanted our albums to be
eclectic, and I've been pining for the
day when we conild just let our minds
wander.”

Elfman and company wander to
their hearts’ content on the new al-
bum, which stretches over 70 min-
utes. One song, “Change,” is 16 min-
utes long, whilé another, “Pedestrian
Wolves,” is just over nine minutes.
While Boingo’s cover of “I Am The
Walrus” pays homage to the Fab
Four, the dramatic, choral singing in

NEW FEMMES SET FROM ELEKTRA

(Continued from page 12)

it was, ‘Why don’t you sound more
like the Talking Heads?’ and then it
was, ‘Why don’t you sound more
like R.E.M.?”” " The band’s arrange-
ment with Elektra is like “going
from a minor-league contract to a
major-league contract,” he adds.
“We have a level of respect artisti-
cally that we’ve never had before.”

Elektra’s creative confidence in
the band is reflected in Gano and
bassist Brian Ritchie having pro-
duced “New Times” themselves.
“Being able to go into the studio
without having to deal with a pro-
ducer was a joy,” Gano says. “We
were more free to break some of the
rules to make it be the way we
wanted it to be.”

Breaking the rules often called
for injecting more of the feeling of

the Femmes’ live shows, which
punctuate the band’s frenzied new
wave skiffle with the zest of free-
jazz-style improvisation.

The new blood in “New Times” is
the drumming of fellow Milwaukee
native Guy Hoffman, a former
member of the BoDeans and the Oil
Tasters, who replaces longtime
Femme Victor DeLorenzo. Gano
says Hoffman fits perfectly with
the band because he came up in the
same late "T0s-early '80s Milwaukee
scene as Violent Femmes. “There’s
no need to explain anything. We
don’t have to say, ‘What we're try-
ing to do here kind of relates to
punk music, and, well, punk music is
... " If things had combined differ-
ently, he could’ve been the original
Femmes drummer.”

According to band manager Gary
Borman, the promotional strategy
behind “New Times” is also some-
thing novel for Violent Femmes.
Elektra will service “Breaking Up”
as the first single to alternative and
college radio April 26, with a video
for the song going to MTV around
the same time. But instead of touring
immediately on the first single, which
the Femmes have done historically
and which often had them coming off
the road just as a follow-up track was
released, the band is going to concen-
trate on radio promotion and “special
environment” performances for the
initial single and album release. Of
particular emphasis will be the band
playing spring and summer festivals
sponsored by alternative radio sta-
tions as well as performing live in

studios for radio broadcast.

Elektra’s international ambitions
for the band gre also new, says Bor-
man. Slash had sublicensing deals
with London Records in Europe and
Liberation in Australia, making the
coordination of overseas promotion
difficult. Violent Femmes’ records
now will go through the WEA sys-
tem worldwide. The band will be
conducting its first press and pro-
motion tour /of Europe just prior to
the new album’s release, and the
live dates lin support of ‘““New
Times” will take Violent Femmes
not only across the States but to Eu-
rope, Australia, and Japan. In addi-
tion, Kahn says Elektra may service
a CD-5 with non-album tracks to col-
lege radio around the time of the
fall tour as/an attention-getter.

“War Again” and “Lost Like This”
recalls vintage Queen. The group
closes its 12-song album with an up-
roarious, previously unreleased tune
from the days when the band was
known as the Mystic Knights. Called
“Helpless,” the song features incon-
gruous accordion riffs, drum march
rhythms, and Elfman’s adopted
hoarse roaring in the chorus.

“It was a challenge leaving dance
music behind and not using sequenc-
ers,” Elfman says. “It’s the most chal-
lenging, fun, and difficult record we've
ever done. It felt like a cold bucket
of water splashed in our faces.”

But Elfman knows that Boingo’s
longtime fans may take the band’s
change in sound as a slap in the face.
“I'm expecting to get a lot of nasty
letters,” Elfman says. “I got them
when I recorded [the solo album]
‘Dead Man’s Party’ in 1985. Fans
would write and say they made
Oingo Boingo, and in separating and
changing we abandoned them.”

“With any band that’s been around
as long as Boingo, the music con-
stantly changes and evolves,” Backer
says. “Sometimes hardcore fans will
be sacrificed. But they’re making the
album they’ve always wanted to
make, and [marketing it] is a major
priority for us.”
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GOSPEL MARKET SEES GROWTH SPURT

(Continued from page 1)

missioned (Benson/CGI), Andrae
Crouch (Qwest/WB), the Clark Sis-
ters (Sparrow), Daryl Coley (Spar-
row), and John P. Kee (Jive) are likely
to follow.

Gospel’s increased focus on the
mainstream marketplace has been
fueled largely by label consolidation
and an infusion of marketing muscle.
Within the last three years, four of
the six major U.S. record corpora-
tions have entered the gospel busi-
ness through label or distribution
deals. At the same time, numerous
small gospel labels were swallowed
up by larger gospel indies.

But the much-anticipated harvest
would be impossible without im-
proved production values and a new
breed of artists whose images are
slick enough to attract young, main-
stream buyers.

Another factor fueling optimism
about gospel is a new receptiveness
on the part of Christian bookstores,
which until recently handled mainly
contemporary Christian product. Ad-
ditionally, the church base, which re-
mains the heart of the gospel market-
place, is 27 million strong and has be-
gun showing a receptiveness to
gospel's new hit artists.

“What other market can claim our
numbers?”’ asks Jerry Mannery, who
directs the gospel division at Malaco
Records in Jackson, Miss. “If Kirk
Franklin and the Mississippi Mass
Choir are indicative of a trend,
there’s going to be some good times
for gospel music.”

Franklin’s latest self-titled album
with his group, the Family, has
topped the 70,000-unit mark, accord-
ing to SoundScan, and has averaged
sales of 5,000 units per week for the
last four weeks. The Mississippi
Mass Choir’s “It Remains To Be
Seen” is at 74,000 units; the album
has sold more than 2,100 units in each
of the last four weeks. (These num-
bers—and those throughout this sto-
ry—reflect only mainstream sales de-
tected by SoundScan and not the spe-

cialized channels, such as
telemarketing and TV solicitation, in
which gospel acts thrive.)

“Everybody now wants a piece of
the rock,” says James Bullard, VP of
gospel music at Atlanta-based Inter-
sound Records. He adds, “I think in
'95-'96, the roof is going to come off.
Average sales are going to triple.”

In fact, numbers remain hard to
pin down. According to the Record-
ing Industry Assn. of America, all
forms of religious music combined to
capture 3.1% of the $10 billion U.S.

music marketplace in 1993. But some
in the industry contend that black
gospel alone has the potential to sur-
pass $1 billion in sales.

Among those taking notice is Steve
Devick, CEO of Chicago-based Plati-
num Entertainment. Devick tapped
into the gospel market with the 1991
establishment of CGI Records, home
of Witness, Douglas Miller, and other
promising acts. In 1992, he acquired
A&M’s gospel division (which gave
him distribution of Benson’s black
gospel acts). Last year, Platinum pur-
chased Light Records, noted for its
strong gospel catalog. Currently, De-
vick is completing a deal that will
bring Tribute Records and budding
superstar Yolanda Adams into his
burgeoning empire. Reports surfac-
ing earlier this year had Devick in ne-
gotiations to purchase Malaco.

WITNESS

Devick, like many, sees gospel mu-
sic as the next frontier. ‘“The poten-
tial for gospel is enormous. You can
see that with acts like Commissioned,
who registered a strong response the
first week out with their new release,
‘Matters Of The Heart.” The key is
that it’s good music that can compete
in the marketplace—not just with
gospel, but with R&B as well.”

CGI’s deals for Light and Tribute
are key factors in the overall consoli-
dation of gospel’s indie sector. Other
deals have seen Malaco picking up
distribution of Blackberry, Inter-
sound adding Fix It, and Ocean tak-
ing on Pepperco.

But the biggest investments have
been made by the U.S. majors. BMG
has forged a joint venture with Re-
union, EMI purchased Sparrow, Sony
picked up distribution of Word, and
PolyGram locked in distributiion of
CGI with an option to buy the label.
Additionally, Warner Bros. created
the Nashville-based Warner Alliance

label in January 1990, and, most re-
cently, independent Jive has estab-
lished Verity Records as a home for
signees John P. Kee and Vanessa
Bell Armstrong.

Also, in a rare case of a gospel act
signing direct to a major, Epic picked
up former Sparrow artist Tramaine
Hawkins; her first release for the la-
bel is due later this year.

“These mainstream labels aren’t
getting involved because they want
to spread the message,” says Devick.
“At the root of all this growing inter-
est is the potential for big bucks.”

“The fact that more and more peo-
ple are exploring gospel is an indica-
tion of both its growth and perceived
potential,” notes Bellmark founder
and president Al Bell, whose roster
includes a number of gospel acts, in-
cluding Rance Allen, whose last re-
lease, “Phenomenon,” reached Bill-
board's Top R&B Albums chart.

Bell compares gospel’s situation to
the growth of R&B in the '60s. “The
principal risk being that you spend
more than you could expect to sell.
Mine is a mission to move gospel to
the forefront of the industry with
sales comparable to those in the ur-
ban arena.”

Bell harks back to his days at Stax
Records in the '70s. “We were spend-
ing the marketing dollars fon gospel
acts] that we were spending on John-
nie Taylor and Isaac Hayes.”

The decline in gospel sales during
the '80s has been attributed to a drop
in airplay. “There was a time when
gospel music was heard every morn-
ing and some evenings on urban ra-
dio in most major markets,” recalls
Milton Biggham, executive director
at Savoy Records. “That started to
change for the worse in the late "70s
when, except for on Sundays, gospel
music all but disappeared in most ma-
jor markets. Not until the last seven
years did [radio play] start coming
back. That, coupled with the growing
number of white Christian book-
stores stocking gospel, is bringing
the market back stronger than ever.”

Radio exposure of gospel has
picked up thanks to a growing num-
ber of 24-hour gospel stations and nu-
merous urban stations that once
again air morning gospel programs.
Some labels are hoping AC stations
will be the next to embrace their con-
temporary sounds.

THE PSYCHOLOGICAL BARRIER
Still, there are major hurdles for
the genre. “Historically, there have
been low expectations for traditional

GMWA DIRECTOR SMITH DIES AT 59

(Continued from page 10)

lost one of its greatest champions. His
passing leaves a tremendous void.”

During his 27-year tenure, Smith
had managed the GMWA’s day-to-
day operations through his Detroit-
based floral business, Flowers By
Smith. He began his association with
the group as executive secretary at
its 1967 inception, after being tapped
by founder James Cleveland to serve
as his business manager.

“Ed was James’ neck,” said gospel
great Albertina Walker. “And the
head couldn’t turn without the neck.
He’s still the neck of the Gospel Mu-
sic Workshop. He was the man who
made things happen.”

In 1992, Smith was elected one of
four VPs on the board of the Gospel
Music Assn. He also was a founding
member/ VP of the United Gospel In-

dustry Council. But his contributions
were not confined to business.

At the time of his death, Smith had
just returned from Atlanta where he
was coordinating a world gospel
choir—including more than 10,000
voices from Europe and featuring
Peabo Bryson and the Georgia Mass
Choir—to perform Saturday (2) at an
Easter celebration in Atlanta’s Geor-
gia Dome.

In January, Smith served as coordi-
nator and co-producer of a yet-unti-
tled home video project, attracting
some of gospel’s biggest legends in-
cluding the Caravans, the Gospel
Harmonettes, Jessy Dixon, the Bar-
rett Sisters, Esther Smith, Jennifer
Holliday, and Walter Hawkins. The
video, still in post-production, is set
for release in August.

Smith began his gospel career in
1962 as co-founder and business man-
ager of Harold Smith & the Majes-
tics. He later worked as an announec-
er, producer, and disc jockey for a va-
riety of Detroit radio stations, and as
talent coordinator and host of a
weekly gospel show on WJBK-TV.

Smith is survived by his wife, Shei-
la; a son, Mark; two daughters, Kim
Adams and Brenda Lett; and nine
grandchildren.

A musical memorial is set for Mon-
day (4) at New Bethel Baptist Church
in Detroit. Those expected to perform
include John P. Kee, the Williams
Brothers, Bobby Jones, Quincy Field-
ing, James Moore, Donald Vails, and
Albertina Walker. Funeral services
will be held the following day at New
Bethel Baptist Church.

gospel,” reports Gospo-Centric CEO
Vicki Mack Lataillade. “There has
been a psychological barrier. Unless
it sounded like BeBe and CeCe, most
thought the music wouldn’t sell in the
big chains. If it said ‘Jesus’ too much
and had a certain beat, you couldn’t
get a major dollar investment.”

Mack Lataillade cites Cema (which
distributes Gospo-Centric product) as
an example of the way gospel can be
marketed to the mainstream. “Cema
has shown that when a secular com-
pany gets behind a gospel record, it
makes a difference. Kirk Franklin is
selling to Christian bookstores in
Iowa and Salt Lake City. When you
hear things like that, you begin to re-
evaluate the potential of gospel mu-
sic. And as Cema field reps turned it
around, they began to understand
the market better and sell more
units. Now, we've got urban reps
working Kirk Franklin like a Janet
Jackson record.”

FEAR OF OVERLOAD

But gospel hardliners fear that the
major labels are attempting to dupli-
cate the success of crossover groups
like the Winans and BeBe & CeCe.
“They’re not patient enough, not
ready to deal with the real truth of
the gospel marketplace,” Biggham
contends. ‘“We know a Mississippi
Mass Choir, John Kee, and Kirk
Franklin don’t happen every day.
We've learned to live and exist in the
real world of gospel music.”

“The worst thing that can happen
is we can overload and try to force-
feed too much product where it
doesn’t sell through,” says Sparrow
president Bill Hearn. “Then we lose
the golden opportunity that we seem
to have now.”

Sparrow’s golden opportunity is a
door opened by Gospo-Centric, an In-
glewood, Calif.-based label launched
last year by former Sparrow exec
Mack Lataillade, who has brought in
bankable acts Franklin, the Tri-City
Singers, Lawrence Matthews, and a
new rap unit, A-1 Swift.

For the moment, the biggest priori-
ty is at retail. “If it’s not on a shelf in
front of a customer, they can’t buy
it,” Hearn says. “And where a lot of
these chains out there had not carried
gospel music, artists like Kirk Frank-
lin are absolutely forcing them to
look at this genre of music.”

At Camelot Music Inec., 250 of 372
stores have instituted dedicated gos-
pel sections. VP of purchasing Lew
Garrett says his company has been
spurred on by “increased customer
demand and the fact that the major
companies are getting into it more
and more.”

Gerry Weber, senior VP, domestic
retail at Blockbuster Music Plus,
says all 523 stores in the chain carry
gospel. “One of the things that has
happened is the music has become
more accessible. More of it has a
crossover appeal that makes it more
viable,” says Weber.

Estimates have gospel penetrating
10%-65% of the nation’s retail outlets,
albeit with a minimal amount of shelf
space. In working to increase those
numbers, Sparrow established the
Sparrow Incentive Program, provid-
ing retailers with a 4% rebate on net
purchases of Sparrow product from
Cema in exchange for retailers in-
stalling a “legitimate contemporary
Christian/gospel” section.

Approximately 75% of the major
accounts served by Cema have
signed up for the Incentive Program,
according to Hearn. Camelot’s Gar-

rett applauds the program. “It’s inno-
vative and gives us that extra incen-
tive,” he says.

Retail also is high on the agenda of
the new Christian Music Trade Assn.,
which is working on a proposal for
National Assn. of Record Merchan-
disers member stores to develop gos-
pel sections and factor gospel into
their advertising programs. “It’s go-
ing to have to be part of those adver-
tising programs,” says Earl Jordan,
VP of black music sales at Warner
Bros. and a major player in the mar-
keting of Take 6 and the Win-
ans.“That is, if gospel is to be taken
seriously and expand beyond the
base of what I call ‘Christian-con-
tained’ marketing.”

According to Steve Corbin, VP of
national sales for PGD, “SoundSecan,
too, is really helping to dispel percep-
tions. It's a great tool for us to im-
press retail.”

STREET-LEVEL MARKETING

At the street level, the smaller gos-
pel retailers are gaining clout. “All of
us are taking them more seriously,”
states Intersound’s Bullard. “They
are the ones who get the ball going.”

With a '94 release schedule that in-
cludes titles from Jennifer Holliday
and Vicki Winans, Bullard says his
company, which entered the gospel
market just last year, is among a
growing group of gospel labels tar-
geting the streets. Ironically, the
market proving to be the biggest
challenge for Bullard and other gos-
pel marketers is the church.

Malaco Records’ Jerry Mannery
says it's the only market he’s inter-
ested in. “That’s a huge piece of the

THE WINANS

pie that no one is really getting, and
we want.” And despite continued suc-
cess with Malaco/Savoy’s signature
“Sunday Morning Sound” and acts
like the Mississippi Mass Choir, Man-
nery has yet to fully capitalize on the
church marketplace. “At 27 million
strong, it’s a gold mine that’s never
been fully cultivated. We're working
on developing that formula.”

Typically, labels have targeted
churchgoers by selling albums at reli-
gious conventions and church con-
certs and bookstores—when they can
get the cooperation of local pastors.

“In fact,” says Savoy’s Biggham,
“one of the reasons why we’ve done
so well in gospel with choirs is be-
cause of the built-in promotion you
get when a choir stands up in
church on a Sunday morning and
sings your song. That’s the biggest
way to break into the church mar-
ket.”

Secular labels with gospel interests
also see the huge church potential.
“We are absolutely going after the
church marketplace,” declares Shar-
on Heywood, president of Perspec-
tive Records, which will soon release
the next album by Sounds Of Black-
ness. Her promotional plan includes
the development of accompanying
sheet music for distribution to choirs,
as well as a choral contest.

16

BILLBOARD APRIL 9, 1994



TALENT AND LITERARY AGENCY

is proud to represent

ROGER DALTREY

and congratulate Roger on

“DALTREY SINGS TOWNSHEND”

The unprecedented concerts at New York’s Carnegie Hall
The fastest sell-out in the venue’s history
The successful pay-per-view special

The forthcoming live album and single

Now the excitement continues...

“DALTREY SINGS TOWNSHEND”
ON TOUR

Featuring a 60-piece symphony orchestra

The most talked about musical event of the year kicks off in late May.
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Artists & Music

Irish Act Takes Aim At Serious Issues
A&M’s Marxman Mlxes Polttwal Savvy, Rap Sounds

B BY PAUL SEXTON

LONDON—Domestic violence and the
politics of Northern Ireland may not
seem the most radio-friendly lyrical
subject matter, but A&M feels it can
bring such hot potatoes to the airwaves
of seven or eight different radio for-
mats via Anglo-Irish hip-hop/rap posse
Marxman.

The quartet’s debut album “33 Revo-
lutions Per Minute” is set for U.S. re-
lease May 17 by A&M, some 14 months
after appearing in Britain on Poly-
Gram’s Talkin’ Loud imprint. Marx-
man is already nearing completion of
its sophomore set, but the group will
divide its time between recording du-
ties and promoting the first album in
America, where A&M VP of marketing
Jill Glass enthuses about taking the
group's music to rap, alternative,
rhythm crossover, college, dance, and
several other formats.

“This is a very complex project be-

MARXMAN: From left are Qisin,
Phrase, and K1. Standing above is
Hollis.

cause it doesn’t fit any particular niche;
it has a toe in so many different places,
and we've gotten feedback from people
at each of those levels,” says Glass. The

first formats to take delivery of Marx-
man’s blend of rap, hip-hop, and tradi-
tional Irish folk elements will be black
college, rap, and dance, which were
serviced March 30 with the 12-inch of
“All About Eve.” A week later, college
stations received a four-song sampler;
alternative, R&B, and top 40-rhythm
crossover formats are due to receive
the single in early May.

With Marxman effectively “in be-
tween” records in the U.K,, the initial
excitement over Marxman has cooled
somewhat, but Steve Kincaid, head of
music product for Virgin Retail, re-
calls, “We did well with [the album] at
first, and supported [it] on our listen-
ing posts. There was a fair buzz about
them, and it’s a question of building on
that. Talkin’ Loud is a very credible la-
bel, but that doesn’t always translate to

(Continued on page 24)

A Quick Rise

AMUSEMENT BUSINESSe | For Mercury
TOP 10 CONCERT B d R b R I
BOXSCORE ™assts ana non nuie
Gross Attendasce B BY CHRIS MORRIS
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GARTH BROOKS Corver Hawkeye  March 24 | $309329 45,5% Glenn Smith LOS ANGELES—For the L.A.-based
e ol ey A TG ] | Prseets band Rob Rule, whose self-titled album
lowa, lowa City. Record arrives May 17, lightning struck early,
lowa three according to Cliff O’Sullivan, Mercury
Records’ West Coast senior director of
video and product development.
“From what I've been told, they re-
FRANK SINATRA TheMarkofthe  Mach26 | $524.375 10,438 Broadw )
TOM DREESEN Quad Cities 75/ 350/ $55 seliout Entena:ymt hearsed for six weeks, played once, and
Wokine, N got signed by [Mercury A&R rep)
Bobby Carlton,” O'Sullivan says.
BLLY JOEL Buffalo March24 | $505,719 TATE] Delsener/Siater
Memorial $29.50 seliout Enterprises
Auditorium
Buffalo, N.Y.
FRANK SIRATRA Maboe Conter,  March 24 10,010 Contemporary
Oral Roberts §75/350/825  sellout Presentations
University Little Wing Prods.
Tutsa, OKla.
ROO STEWART Arena, Myriad March 26 | $425829 TR Beaver Prods.
Convention $34.50/ $29.50/ seflout
Conter $24.50 .
Ohlat ROB RULE: James Bradley Jr., Eddie
b Anisko, Steven Ossana, David King,
and Robbie Allen.
ROD STEWART Oriando Arena March 12 | 3405492 11,2 Fantasma Prods.
Orlando $50/ $28.50 11,902 American Concerts
Controplex The melodic alternative rock quintet
Ortando, Fla rose rapidly from the still-smoldering
ashes of Mary’s Danish, a promising
L.A. band that recorded for ill-fated la-
- g..:c‘::: e Mozt :4“&17]5?&;75/ m ' Ertortihmect bels Chameleon and Morgan Creek.
Moline, N sa75 Rob Rule guitarist/songwriter and
ex-Mary's Danish member Dave King
says of his old group, “The reason we
00 STEWART Evin ). Nutter  March23 | $307715 11,550 Cetlar Door broke up is because we couldn’t work.
mum ek T Our label wouldn’t let us make an al-
Daylon, Ohvo bum, and we didn’t know what to do. It
turned out to be the best thing could
possibly ever have happened.”
REBA MCENTRE Spoctrum March 26 | $329.445 12475 Starstruck King notes that besides Rob Rule
MICHAEL Phiiadelphia | g 3
mm s = Prometioss which also includes Mary’s Danish
FATHIL drummer James Bradley Jr., two other
splinter units have formed: recent Gef-
— fen signee Battery Acid, which includes
Ll ".“:n :’:"’"’ Music ;‘7‘""‘ 2 g’” mﬁ Masic Fair Prods. co-lead vocalist Gretchen Seager and
Westbury, N.Y. ey two other Danish members, and Lux,
- which features the group’s other vocal-
o — o biication of BF1 , . S
Bonscores should be submitied 10: Marie Rathft, Nesmele. Phone: (616) 321 4205, Faxr (615 ist, Julie Ritter. .
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295. King says, “It’s just so cool how it

(Continued on page 24)

ental Drift

SAN FRANCISCO: Of the many young singers trying to redefine the direction
of R&B, one of the most notable is Bay Area-based singer/songwriter Punch.
Born Robert G. Basden, he started singing at the Southern Baptist Church
in his native Miami at the age of 5. The name Punch was given to him by his

. _ father, a football coach, for the way he tried to kick
and box as a small child. His six-track EP, “Dial
Me Up,” which was released to Bay Area retailers
in December on custom label 2-Cali Records, is
quickly approaching sales of 1,000 units. Listening
to a wide range of music while growing up—Mar-
vin Gaye, the Temptations, the Beatles—Punch
loved anything with a strong melody and great lyr-
ies. “I like to write love songs,” he says. His past
amorous experiences heavily influence his writing
style, he notes, adding that “ballads come easier.”
His growing reputation as a vocalist has led to opening slots for MC Lyte,
R. Kelly, and fellow Bay Area artists Tony Toni Toné. Although in the midst
of recording 12 tracks for a full album to be released this spring, Punch has
made time to perform in benefits for the Alcohol & Drug Abuse Council and
the National Black Alcoholism Council. Upcoming opportunities to experience
his distinctive brand of R&B include a local April 9 AIDS benefit sponsored
by City Of Hope, and the huge Oakland summer street fair Festival At The
Lake in early June. The main idea that should come through in his musie, he
says, is “that old school feeling of a ‘real’ singer.” Contact Parris “Pay” Wal-
ton at Pay & Associates Entertainment, 510-977-8696.

PUNCH

MARLYNN SNYDER

ST. LOUIS: It's been an eventful year for Vitamin A. Beginning more than
a year ago when singer/acoustic guitarist Tony Vrooman and singer/key-
boardist Jon Rosen put their heads together to write original songs, the band
quickly started drawing audiences of 200-300 to their artsy gallery parties.
Soon they were winning the Riverfront Times Readers’ Choice Music Poll as
best local band, and coming in second for best al-
ternative band. That led to a live performance on
modern rocker KPNT, where the band was ejected
from the studio for doing its usual strip-tease in the
middle of its song “Walking Naked.” Benefactors
of gratuitous press and critical accolades, the band
went through a short period of personnel adjust-
ment, described along the standard lines as “crea-
tive differences.” Throughout this rapid, somewhat
strange trip, Vitamin A has been recording its
songs for a demo/indie release, all the while making
occasional jaunts out in more experimental forms in several different musical
configurations, including Johnny’s Revenge. Settling into a firm membership
that also includes guitarist Tracy Lowe, bassist Jimmy Tebeau, and drummer
Matt Albert, Vitamin A recently shared the stage with the Subdudes at an
Austin, Texas gig. The band returned to St. Louis where they opened for
Widespread Panic. A mix of funky grooves, energetic stage antics (not the
least of which is routinely dropping trou), and engaging melodies with pop
song smarts, Vitamin A never ceases to be entertaining. Contact Jimmy Te-
beau at 314-931-6534. BRIAN Q. NEWCOMB

VITAMIN A

RALEIGH, N.C.: Every town seems to have at least one revered guitar hero
whose commercial success has never caught up with his ability—witness
Atlanta’s Glenn Phillips or Danny Gatton in
Washington, D.C. This area’s equivalent is Larry
Hutcherson, a veteran guitarist of peerless versa-
tility. The 40-year-old Hutcherson primarily makes
his living playing in restaurants and lounges, where
he has to be able to render any style on command.
He also fronts a blues-rock band, presides over
various open-stage jams in area clubs, and plays
lapsteel guitar in local country-rock band the
Backsliders. Multiple styles are in evidence on
Hutcherson’s debut album, “Some Get Lucky,” re-
leased on his own Lalo Records. Recorded with a lineup that includes Kenny
Soule (drummer for Columbia recording act Dag) and Cry Of Love producer
John Custer, “Some Get Lucky” ranges far and wide. Straight blues and roots
rock form the core, seasoned with folkie acoustic finger-picking, pensive solo
piano, and even Booker T & the MG’s-style funk. “One problem with support-
ing yourself by playing is that you don’t always get to do exactly what you
want,” Huteherson says in explaining his eclecticism. “So I tried to hit a little
of everything on this album. I don’t know what you'd call it. If these songs
were 20 years old, you could call 'em classic rock, I guess.” Contact Larry
Hutcherson at 919-832-6130. DAVID MENCONI

HUTCHERSON
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BILLBOARD'S WEEKLY COVERAGE

MI'THA GOES To School:
Chrysalis/ ERG is gearing its
marketing efforts for "My Soul
[s Wet,” by rock act Mutha's
Day Out, toward high school
students.

To promote the album, ERG
is placing coupons for a free cas-
sette single of “Locked” in
newspapers that wee distributed
to high schools. The first cou-
pons went in Los Angeles’ the
Noise during March. Consum-

Classified Adds. San
Jose-based indie Classified
Records is buzzing about
freestyle dance artist
Jocelyn Enriquez. The
label's debut single, “I've
Been Thinking About You,”
is top five at hometown
KHQT (Hot 97.7) and KSOL
{Wild 107) San Francisco.
The album, “Lovely,” hits
stores May 15.

ers can trade in the cassette sin-
gle for one dollar off the full-
length album.

“We already ran out of the
cassettes and are re-running
them due to the unexpected de-
mand,” says ERG VP/rock mu-
sic Michael Schnapp.

IERG also is serding out
promo-only copies of the second

OF
single,  “We All Bleed
Red"—featuring red-tinted

jewel boxes—to metal and hard
rock stations.

The Batesville, Ark.-hased
act is on tour through April 17
with King's X. The band just
wrapped up its March dates
with I Mother Earth. The vi-
deoclip for “Locked” was aned
on MTV's “Headbangers Ball”
last week.

CULINARY HARMONIES:
Fiction/November Records is
taking its marketing
efforts for English
alternative  band [
EAT to the streets
this summer with
trip giveaways and
an 800 number to
promote the band’s
sophomore effort,
“Epicure.”
According to No-
vember president
Jamie Biddle.
weekend trips for
two to various Brit-
ish music festivals,
such as the annual
shows in Reading
and Glastonbury,
will be raffled oft at
EAT shows. The
tour kicks off May 3 at the
Limelight in New York.
Posteards, stickers, and T-
shirts available at the shows
will include an 800 number,
which the label will use to build
a domestic mailing list for the
band. Cassettes of the first sin-
gle, “Shame,” as well as “Bleed
Me White,” which features
backing vocals from Jesus
Jones’ Mike Edwards and the
Wonder Stuff’s Miles Hunt,
also will be handed out at gigs.
To further develop the buzz
that followed the band from

HOT

~ Etemal, Always & Forever

PROSPECTS

FOR

THE

Whale Watching. Modern
rock programmers are
predicting good things for
Swedish grunge/hip-hop
act Whale. Early believers
in “Hobo Humpin’ Slobo
Babe" include KROQ Los
Angeles, KITS (Live 105)
San Francisco, and KTCL
Denver. The band is
recording its EastWest
debut, due in June.

MOUNTAIN

Big Heod Todd & The Monsters, Sister Sweefly

REGIONAL HEATSEEKERS #1°'S

|“ NORTHEAST

Adam Sandler, They're All Gonna Laugh At You
E i ]

HEATSEEKERS CHART

22 street date, the label hit
mom-and-pop stores with ad-
vance copies of the album and a
5-by-3 poster. Biddle is waiting
for the “Shame™ clip to develop
at regional video before taking
it to MTV and the Box in early
April.

TAR(}ET AUDIENCE: Zoo
Entertainment is aiming at
Target and Wal-Mart stores to
expose new artist Roscoe Mar-
tinez.

Brad Hunt, Zoo senior VP
marketing, says
the Cuban-born,
Florida-raised

A

EAST NORTH CENTRAL
K7, Swin_g Baﬂq Syig =

” WEST NORTH CENTRAL
. Big Head Todd & The Monsters, Sister Sweetly

[

PACIFIC

MIDDLE ATLANTIC
K7, Swing Bafta Swing
L SE—

E SOUTH ATLANTIC
12 Gauge, 12 Gauge

singer will do in-
store perform
ances at Target
and  Wal-Mart
during May and
June in the Mid-
= west and North-

east. "“However,

this is not ‘Tif-
— fany tours the
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SOUTH CENTRAL
12 Gouge, 12 Gauge

T HE

REGIONAL

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
Eternal, Always & Forever
K7, Swing Batta Swing
Big Head Todd/Monsters, Sister Sweetly
Pavement, Crocked Rain
The Mavericks, What A Crying Shame
8eautiful People/). Hendrix, If 60's Were
Meat Puppets, Too High To Die
Me'Shell Ndegeocello, Plantation Lullabies
Mazzy Star, So Tonight That | Might See
Masta Ace Incorporated, Slaughta House

O O @ At
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SOUTH CENTRAL
12 Gauge, 12 Gauge
Etghtbalt & MJG, Comin’ Out Hard
Larry Sparks, Ramblin’ Bluegrass
Doug Supernaw, Red And Rio Grande
John Berry, John Berry
Big Head Todd/Monsters, Sister Sweetly
The Mavericks, What A Crying Shame
Jeff Foxworthy, You Might Be A Redneck
Mazz, Nadie Como Tu
K7, Swing Batta Swing

COENONEWN =

-

England, the label took out
striking advertisements featur-
ing lead singer Ange Dolittle's
naked body, with his private
parts airbrushed and his hair

hiding his face. The art used on
the sleeve of the U .K. single
“Golden Egg,” has been banned
in Ireland.

Eight weeks before the Feb.

mall, says
Hunt.

*Neon Moon-
light,” the first
single from the
self-titled debut
(due April 26),
garnered  the

fourth-most new top 40/main-
stream airplay for the week
ending April 1, according to
Broadcast Data Systems.

Bill Pfordresher, Zoo VP/
promotion, attributes the out-
of-the-box success to “‘great
timing. It's a very ballad-heavy
market right now. Stations are
hungry for a great uptempo pop
record.”

A Spanish version of the sin-
gle, titled “Captura Me,” also is
heing serviced to radio and re-
tail. The retail campaign is the
first Zoo project to specifically

CARRIE

BORZILLO
t:auget Latin one-stops.

CIIARI,H'}'S BLITZ: Alliga-
tor has embarked on a major
media blitz for blues master
Charlie Musselwhite in sup-
port of his 16th album, “In My
Time.” The harmonica plaver
sat in with (c.E. Smith's band
on “Saturday Night Live’
Mareh 12, and will be featured
on National Public Radio’s
*Morning Edition™ April 9 or 16

Skin Odyssey. Quirky
singer/songwriter Peter
Himmelman is back with
the concept album “Skin,”
due April 12 on 550 Music/
Epic. “With You" is at
album alternative and
modern rock radio now.
The album will be in
Tower's listening posts in
May. He is on the road
through June 14.

and CBS’ “Sunday Morning” in
May. He also will perform dur-
ing the opening week at the Los
Angeles House Of Blues club
April 29 and 30.

Additional reporting was pro-
vided by Brett Atwood with as-
sistunce by Silvio Pietro-
luongo.

BILLBOARD APRIL 9, 1994

19




ARTISTS & MUSIC

Slammin’ For The Rumble. Perspectve/A&M acts Ce Ce Peniston and For Real
performed as part of an earthquake relief benefit co-sponsored by the label and
KKBT Los Angeles. The event was held in L.A. at the Glam Slam club. Pictured,

from left, are West Coast regional promotion manager Eddie Jorge, Peniston, and

KKBT DJ Diana Steele.

Arista Applies Lessons Learned
To Asian Promo For Toni Braxton

B BY MIKE LEVIN

HONG KONG-—Arista Records
has learned about Asia. The
soundtrack album to “The Body-
guard” has sold millions in the re-
gion, and consumers there also
devour Kenny G's albums.

So it came as no surprise to
BMG Interna-
tional execu-
tives in Hong
Kong when La-

M Face/Arista’s
newest star,

- .
Toni Braxton,

2
was dispatched

on a three-week
promotional
tour of the Far
East before heading to the big
markets in Europe.

The trip, which came just three
weeks after Braxton won two
Grammy awards, is under the
careful tutelage of international
management consultant Simon
Fuller. His Management 19 com-
pany is best known as the busi-
ness force behind Annie Lennox.

Braxton’s trek started March
21 in Hong Kong before moving
on to Japan, Kuala Lumpur,
Singapore, and Sydney. After a
10-day break back in the U.S,,
Braxton will do the same promo-
tional stint again in Europe.

“Toni's album was released in
Asia earlier than in Europe,” says
Fuller. “Arista knows well how
important Asiais to sales. For any
major artist today, prestige only
rises if you are successful in other
areas, not just in a home market.”

In the six months since her de-
but album first hit Asian record
stores, it has sold close to 165,000
units, led by Japanese sales of

BRAXTON

about 35,000. The album has sold
4.1 million worldwide, according
to Arista.

“Toni’s Asian sales were pretty
much before the two Grammys,”
says Stuart Rubin, Asia/Pacific
VP of A& R/marketing at BMG
International in Hong Kong.
“This promo tour could easily tri-
ple the numbers.”

For the 26-year-old Braxton,
who has only been out of the U.S.
once before [to the U.K. and Ger-
many], the tour means an intense
stream of airports and media in-
terviews.

Promotional visits, often pre-
ceding concert tours, are starting
to have the same effect in Asia
that they have in Western mar-
kets. They create interest that
can contribute as much as 25% to
overall album sales for record
companies. “You ignore that po-
tential at your own risk,” says
BMG’s Rubin.

Until recently, managers hesi-
tated to take their artists away
from major markets for three or
four weeks, fearing that out of
sight would mean out of pocket.
“The big markets are so vast that
this attitude isn’t surprising,”
says Fuller. “But today it does
seem a bit short-sighted.”

Fuller feels the manager-less
Braxton is learning this lesson.
“The advice she gets right now is
critical. She's just starting out,
and she works extremely hard.
That enormous talent shouldn’t
be limited to one place or an-
other,” he says. ““Arista knows she
can have a big effect [away from
the U.S.]. For them, promotion in
Asia is not a gamble. It's a neces-
sity.”

Nice & Smooth Offers Up A ‘Jewel’

Def Jam Set Corrals Big Name Contributors

B BY HAVELOCK NELSON

NEW YORK—For their second al-
bum on Def Jam/RAL/Columbia,
the members of Nice & Smooth en-
joyed the company of some big-
name guests.

The album, “The Jewel Of The
Nile,” includes numerous outside
producers, along with guest per-
formers Bobby Brown (“Return Of
The Hip-Hop Freaks”), Slick Rick

NICE & SMOOTH

crew’s New York base. “That gave
us a whole different outlook and a
cooler attitude while doing the proj-
ect,” Greg Nice recalls. “We woke
up to sunshine instead of snow and
bad weather.”

The set is tentatively scheduled
to debut in late May, preceded by
the single “Old To The New,”
scheduled for release Monday (4).

Nice and his partner Smooth Bee
supervised most of the tracks on

(“Let’s All Get Down"), Everlast

the album, including “Cheri,” a bal-

from House Of Pain (“Save The
Children”), and Jo Jo Hailey of Jo-
deci (“Cheri”).

Despite what the guest shots
might suggest, Nice insists the
crew was not thinking of mass ap-
peal while putting the set together.
“All {the collaborations] came
about because of love,” he says.

David Harleston, president of
Def Jam/RAL, says, “As with Nice
& Smooth’s past efforts, this new
one’s got that creative, deep funk
underlying some extraordinarily
nimble lyrical skills. It is both seri-
ous and funny, tongue-in-cheek and

profound.”

Harleston also dismisses the no-
tion that the pairings were part of
some strategy, adding that the
group began gaining mainstream
attention with a cut from its 1991
release “Ain’t A Damn Thing
Changed.” He says that album be-
gan reaching a larger, more above-
ground audience with “Sometimes I
Rhyme Slow,” which peaked at No.
44 on the Hot 100 Singles chart in
July 1992.

Unlike previous Nice & Smooth
projects, the new set was recorded
in Los Angeles, away from the

lad in which Bee sings smooth
verses like a sweetboy/loverman.
But they also made room for contri-
butions from sonic architects Show-
biz, Mark Morales & Mark C.
Rooney, Mark Spark, and Luis
Vega; the latter produced “Old To
The New.”

According to Nice, “just being
settled” brought Bee and him into
the collaborative mode. “It’s more
comfortable now, and we wanted to
be more or less established before
[venturing into] working with other
people. We're at that point now,

(Continued on page 24)

RA])IO BLUES: Attendees at the recent National Assn.
of Recording Merchandisers convention witnessed a gath-
ering of some of today’s most entertaining blues perform-
ers at the indie distributors & manufacturers’ product
presentation. Included in the cavalcade were guitarists
Smokin’ Joe Kubek and Benois King, harmoniea artist
Charlie Musselwhite, vocalist Trudi Lynn, and guitarist
Little Milton.

I'm betting that only 10% of this column’s readers have

even heard of these artists

(except perhaps Little Mil-

ton), much less heard their

music. And that percent- r’m
Rhythm

and the

Blues .

age no doubt falls closer to
zero in lower age demos.
Reflecting why our
young people are not being
enriched by this core music
form, there is one glaring
reality: Urban radio is not

Artists, Lahels Still Have The Blues,
So Why Isn’t Black Radio Playing It?

owners defer responsibility for maintaining our own history
to public radio or nonurban stations that recognize its im-
portance? A coordinated effort on the part of all black sta-
tions must be made to enrich young people with this music.

Even frequencies that program to the youngest demos
have daypart opportunities where selected tracks can be
worked in. There is a wealth of blues as rhythmically ener-
getic and listener-friendly as any of the latest urban con-
temporary songs on playlists.

As all programmers
know, familiarity breeds
acceptance. Just as certain
tracks, many of which are
marginal at best, are kept
in high rotation to help in-
duce commercial hits, a
spoon-fed diet of blues
could eventually elicit simi-
lar listener acceptance.

Everyone knows that ra-

playing it.

There is no shortage of
artists making blues al-
bums. There are many labels eager to cut such recordings
and retailers that are happy to sell them. But the chain is
broken by black radio owners and programmers who refuse
to air the music.

Radio licenses are awarded based on the public’s trust.
That trust should include an ethical responsibility to offer
more than just contemporary forms of black music. But
black radio is allowing blues and other historically rooted
black music to become lost art forms within our own com-
munities.

Often, militant-minded brothers and sisters point the fin-
ger at the mainstream and say it is ripping off our music
and culture. In this case, we are letting it happen. The prob-
lem is not coming from the outside—it’s from within. It's
our history to keep, but we aren’t doing it.

Radio programmers complain that their stations cannot
be all things to all people; so should black programmers and

by J. R. Reynolds

dio is a business, and has
advertisers in search of rat-
ings. But radio also has a
moral obligation to do its part in maintaining all forms of
African-American music and culture. Black stations are
where the majority of black listeners find their musie, and
continual neglect. of this important cultural cornerstone
only further erodes our aiready clipped history and, there-
fore, our identity.

The black community’s hunger for fast-food music is kill-
ing what little of our heritage has been historically re-
corded. Black radio, it is time for you to step back from the
singles tree and look at the collective forest—your passive
posturing and buck-passing is contributing to cultural gen-
ocide.

COUNTRY SOUL FETE: Artists featured on MCA's
“Rhythm Country & Blues” album came together for a one-
night-only concert March 23 to benefit the Country Music

(Continued on page 22)
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R&B

ARTISTS & MUSIC

THE RHYTHM & THE BLUES

(Continned from page 20)

Foundation and the Rhythm & Blues
“oundation. The star-studded spectac-
ular was held at the Universal Amphi-
theater in Los Angeles and played to a
near-capacity crowd.

During the reception that followed,
MCA Music Entertainment Group
chairman Al Teller expressed a sincere
interest in putting the show on the tour
circuit. “I'd love to put a show like this
on the road, but I just dont think it
would be possible because of scheduling
conflicts,” he said.

Teller cited Gladys Knight's quick
exit to catch a plane immediately fol-
lowing her last performance as one ex-
ample. “She’s got to be in New York to
shoot a new TV pilot that she’s starring
in,” Teller said.

Although R&B great Sam Moore
was unable to reprise his “Rainy Night

In Georgia” duet that he recorded with
country star Conway Twitty, who died
three weeks after the session, a touch-
ing video presentation seemed to sat-
isfy concertgoers—and Moore.

“Doing this show was special for me
because 1 wanted to give a public trib-
ute to Conway in a way that I'll remem-
ber the rest of my life,” said Moore.

Moore said he is considering a return
to recording, but his musical direction
remains unclear. “Actually, I'm looking
as closely at country as I am at pop,”
he said. “I'm not exactly sure which di-
rection I'll take, but after this experi-
ence [ can see it’s possible for me to go
either way.”

The Staple Singers also performed,
joined by former Paisley Park solo art-
ist Mavis Staples, who reported that
Prince has a new label. “It’s called

NPG, and I'm signed to it,” she said.
Staples added that the Staple Singers
are mulling over the idea of recording
an independently produced album.

QUICK TAKES: Former Capitol
A&R director Sam Sapp is headed to
PolyGram’s Santa Monica, Calif., of-
fices for an A&R post ... Former Co-
lumbia R&B marketing exec Ruth Car-
son is now at Capitol ... Mike Baril
slides over from Epic publicity to take
the reins of his new post as regional
A&R manager for Sony Music . . . Pro-
ducers working on Patti LaBelle’s up-
coming album include Jimmy Jam &
Terry Lewis and Teddy Riley . .. Be on
the lookout for the Puppies, a set of
young rappers signed to Chaos/Colum-
bia. The group’s first single, “Funky
Y2C,” is scheduled for spring release.
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TERRI ROSSI'S

RHYTHM
SILTION

AT THE TOP: The top four singles on the Hot R&B Singles chart are bul-
leted, as all of them make gains. One of those, “Bump N’ Grind” by R. Kelly
(Jive), also turns in a continued strong sales performance. Kelly’s radio point
total is nearly twice that of “The Most Beautiful Girl In The World” by the
Symbol (NPG), and Kelly's sales are nearly five times as large. “Most Beauti-
ful” leapfrogs 6-2, garnering the largest point increase on the entire chart this
week. It holds “Feenin’ " by Jodeci (Uptown) in place, beating it by a slim mar-
gin, despite Jodeci’s strong radio and sales point increases. “I'm Ready” by
Tevin Campbell (Qwest) gets the largest part of its total increase from in-
creases in radio points.

IT WAS GOOD WHILE IT LASTED: Nine weeks atop the Top R&B Albums
chart is something to be proud of. “12 Play” by R. Kelly held the top until this
week’s Hot Shot Debut, “Above The Rim,” displaced it. The Death Row album
was launched by the release of multiple cuts to radio, including songs by
H-Town, Al B. Sure!, SWV, and Warren G & Nate Dogg. “Your Body’s Call-
ing” will be released in late April from Kelly’s album. It may be just long enough
to build consumer response and lift it back to No. 1.

GREATEST GAINERS EVERYWHERE: Toni Braxton has accomplished
what most young performers only get to dream about. She has won at least
one award at every major event this year, including the Grammys. So, from
the highest possible platform, “You Mean The World To Me” is grabbing all
of the singles honors. This week, the single is the Greatest Gainer/Airplay on
the Hot R&B Singles chart, while last week it earned the sales honors. On the
Hot 100, the reverse happened. This week, “You Mean” earns the sales award,
after earning airplay honors last week. Are you still with me? O.K. It is top
five at nine stations, including WKYS Washington, D.C., KIPR Little Rock, and
KLJH Los Angeles.

IT CAN HAPPEN TO YOU: “Treat U Rite” by Angela Winbush (Elektra)
has proven a point that speaks well for the R&B chart. It has gotten into the
top 10 on the singles chart—and without crossover action! The single ranks
No. 1 at WBLX Mobile, Ala., WQQK Nashville, KQXL Baton Rouge, La., and
KTOW Tulsa, Okla.

I'VE BEEN TOLD that Russell Simmons couldn’t be convinced, even though
Andre Harrell’s newest discovery was a talented rapper, that women would
find the rapper sexy. So, Harrell took Heavy D. & the Boyz with him and laid
the foundation for Uptown Records. Well, the “Overweight Lover” has proven
Harrell to be right on the money. “Got Me Waiting” is the newest single release
from the “Heavster,” and it rises 20-11 in its fowrth week on the Hot R&B Sin-
gles chart. More radio-friendly than ever, “Waiting” gets top five airplay at
five stations: WBLS New York, WQOK Raleigh, N.C., WQMG Greensboro,
N.C., WMYK Norfolk, and KVSP Oklahoma City. The single moves 11-5 on
the Top R&B Singles Sales chart, and 29-23 on the Hot R&B Airplay chart.

GUESS WHAT 1 HEARD: “I Feel A Song In My Heart” by Gladys Knight,
with reggae vocals by Joe Thompson, on IMG Records (distributed by ZYX
Musie). It’s likely to get a great response in the clubs—we’ll have to see how
her fans respond. “Waiting For The Last Goodbye” also is on the CD.

HOT R&B
SINGLES

BUBBLING UNDER
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FOR WEEK ENDING APRIL 9, 1994

HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
COLLECTED, COMPILED, AND PROVIDED BY SoundScan
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J.BRALOWER (8.MARLEY) (C) (T) CHAOS 77325/COLUMS
8 9 7 15 IS’O%L;”OE:‘KEARMUEE%?!IKOLAS B.SILBEY,SOULSHOCK,KARLIN,CUTFATHER)  {C) (M) (T) (V)’AEE DQEOIPPEFQLSEISV’: . - .
T — S G| 67 | 83 | 3 | N o oxuam () T OUTBURSTRAL 77305 s
TREAT U RITE & ANGELA WINBUSH . i
@ 13 17 7 C.BOOKER (C BOOKER) {C) (M) (T) ELEKTRA 64562 59 _ 2 BE THANKFUL FOR WHAT YOU GOT & PORTRAIT
R.SALL (W DEVAUGHN TLAS
1A - . R o ETrn o SWEET SABLE
@ 2 N3 p GOT ME W ADITING ® H%YTYUE;} é& 12‘5 E,?,.'cf N MILLER (MILLER, BRACE, STRONG) (C) (M) (X) STREET LIFE 7538D/SCOTTI BROS
P.ROCK (HEAVY D.,P.ROCK) ) W ON AND ON © SHYHEIM
@ 16 | 21 g | AND OUR FEELINGS & BABYFACE 61 | 58 | 58 | 7 | ANS(AQUINN.S FRANKLINJWESON) (C)(T) VIRGIN 38415
;'g";ffé:‘-l“;“t"oz':”°“3 {8ABVEACE!DISIMMONS) ‘i’ ‘;’L‘L'": 7(;:\‘92 68 | 8 | 3 | PLAY MY FUNK (FROM "SUGAR HILL") ® SIMPLE E
Blwol s ' -4- D.WIGGINS (D WIGGINS,E.WILLIRMS) (C) (T) (X) BEACON 10007/FOX
G.ST.CLAR.T O'BRIEN (JACKSON STRAIGIS, WILLIAMS) (C) BLITZZ 8727 I/ATLANTIC 1 1% : WHAT GOES UP MAZE FEATURIN G FR ANKIE BEVERLY
14 12 15 8 SL%EEE’:IS %Jﬂl}ls’E SKY o num’r Ilcl\g;?eg : :EAVIE:L; (F.BE;E;L;.A.BTEVIE-F;-LV) C) WARNER BROS. 18232
'T HA O TE & NAS
@ 18 18 11 BELIEVE IN LOVE TEDDY PENDERGRASS 1 85 6 LARGE PROFESSOR (W.P.MITCHELL,N.JONES) (C) (T) COLUMBIA 77385
CALLOWAY, CALLOWAY PENDERGRASS (CALLOWAY,CALLOWAY,PENDERGRASS, BECKHAM) (C) (T) ELEKTRA 64574 S : WAS IT SOMETHING © FREDDIE JACKSON
STAY & ETERNAL CHRISTIAN (C.WARREN,D.SPENCER) [ () Ri 8
16 | 15 | 14 | 12 | Q0w ovstevens,s kHozourn (C) (M) (T} 1X) EMI 58113 ERG bl ARREN.D.SPE¥ UL sl
@| 2 | » | ¢ | PLaver's BaLL @ OUTKAST 63 | 77 DISHN DRER e o wexsuct gaanes D T
ORGANIZED NOIZE (OUTKAST,ORGANIZED NOIZE) (C) (M) (T) (X) LAFACE 2-4060/ARISTA o
FUNK DAT/WHY IS IT? A
18| 17 | 9 | 13 | (LAY YOUR HEAD ON MY) PILLOW © TONY! TONI! TONE! 67 [ 65§ 59 [IENN FONKDATANGYIS) S Eme ]
TONY'TONI'TONE! (T CHRISTIAN,D.WIGGINS,R WIGGINS) (C) (V) WING 858 260/MERCURY ZUNGA ZENG g K7
19 7 4 14 | WHATTAMAN ® # SALT-N-PEPA FEATURING EN VOGUE 68 | 61 | 66 8 | &7..GARDNERF CuTiASS (K7|J.GARDNER, F.MALAVE.H.J.LAWES,F.W_BURK) (C) (T) (X) TOMMY BOY 599
H.AZOR (H.AZOR,D.CRAWFORD,C.JAMES) (C) (T) (V) (X) NEXT PLATEAU/LONDON 857 390/PLG KRAZY L
BECAUSE OF LOVE @ JANET JACKSON 63 | 57 | 46 [ 11
20 1l 10 1l J.JAM,T.LEWIS,J) JACKSON (J.JACKSON,J HARRIS III,T.LEWIS) (C) (M (V) {X) VIRGIN 38422 l‘;IACL)L':;(El)':L’;E::.DMLEY) 2 KAPER:ZS::;C;
* * * GREATEST GAINER/AIRPLAY ® ® % T4 1 78 1 3 | COiLLONAKELLY (D.SITHAKELLY) (C) (M) (T) EPIC 77289
YOU MEAN THE WORLD TO ME @ TONI BRAXTON HEY D.J. (FROM “MI VIDA LOCA" # LIGHTER SHADE OF BROWN
@ 39 | B0 | 4 | [ EID,BABYFACE.D SIMMONS (L A REID.BABYFACE.D SIMMONS) () (v) LAFACE 2-4D6A/ARISTA m 7067 6 R.GUTIERREZ( (5 HAGUE.M.MOLAREN,L PRICE?R.LARKINS,R.GUTIERREZ.S.R RAREZ) i MEROCERV S 5eTt
22| 19| 12| 2 | CRYFORYOU® JODECH g8 | — | 2 | !BELIEVE # SOUNDS OF BLACKNESS
D SWING (D SWING) (C) UPTOWN 54723/MCA JAM,LEWIS (HARRIS,LEWIS, WEBSTER NOLAND, MORRISON, JONES,BONNER) (C) (T) PERSPECTIVE 7446
23 | 21 | 19 | 11 | GINANDJUICE @ SNOOP DOGGY DOGG 7130 72| 73| ¢ | \TALLCOMES DOWN TO THE MONEY # TERMINATOR X
DR DRE (SNOOP DOGGY DOGG,DR DRE) (C) (M) (T) (X) DEATH ROW/INTERSCOPE 983 1 &/ATLANTIC TERMINATOR X.L SMITH (C SHOCKLEE,K.MILLER,R.EARL S MILLER) (C) (M) (T) RA/CHAOS 7716&/COLUMBIA
GONNA LOVE YOU RIGHT (FROM SUGAR HILL?) & AFTER 7 I'M GONNA MAKE YOU MINE & TANYA BLOUNT
ad ad 3 K ANDES (K ANDES, T HARRIS,R JONES,W.CAREY {C} (D) BEACON 10006/FOX 84 81 3 S.HURLEY (M.WILLIAMS,J. MCALLISTER,C SAVAGE) (C) (T) POLYDOR 855 53?’PLG
DREAM ON DREAMER & THE BRAND NEW HEAVIES g
@ 30 | 36 | 8 | 5RAND NEW HEAVIES (D.AUSTIN,N.DAVENPORT) () (M) (T) (X} DELICIOUS VINYL 98321/EASTWEST 15[ 71| 63| 16 k_EIL,_S(r Hﬁﬁﬁ,_t?,‘ésum e ’;ﬁ%‘ﬁﬂimkk
CAN WETALK @ & TEVIN CAMPBELL LESSONS LEARNED FUNKY POETS
) N 4 BABYFACE.D SIMMONS (BABYFACE D SIMMONS) (C) (D) (V) QWEST 18346/WARNER BROS. 76 | 63 | 64 7 D.DARLINGTON,FUNKY POETS (JOHNSON ASHE,FRAZIER, DARLINGTON, FRAZIER) (C) (V) 550 MUSIC 77366/EPIC
CANTALOOP (FLIP FANTASIA) @ & US3
21 1 26 | 27 | 17 | G\iikiNOn,M.SIMPSON (HANCOCK KELLY, WILKINS, SIMPSON) (C) {T) (V) (X) BLUE NOTE 44945/CAPITOL @ NEW D> 1 }Dol}{,El 3@:2’3}'1 ’myﬂPM B T Ol n’&ég_gﬁzﬁ
% * * GREATEST GAINER/SALES * * * o Y =0 [ R oA P varoem S
47 62 3 PART TIME LOVER/I’'M STILL IN LOVE WITH YOU H-TOWN/AL B. SURE!
AL B.SURE!,D.SWING (GREEN,JACKSON,MITCHELL, SWING, PEARSON)  (C) DEATH ROW/INTERSCOPE 98283/ATLANTIC .m Joy & 7669
IF THAT’S YOUR BOYFRIEND (HE WASN'T LAST NIGHT) & ME'SHELL NDEGEOCELLO - 90 - SANG0, SANOOL 2 THE CREATORS.DYNAMITE) (O WoToh 2207
290 23 | 23 (ISR | o rrrs (MNDEGEDCELLD) (C) (D) (T) (V) (X} MAVERICK/SIRE 18326/REPRISE 80 | 73| 72 | 18 gﬁ,ﬁﬁf,??c VOVEREELJ w %LTEI,ON ::)E(S)IEPI%};EZLBE
3 | 29 | 26 | 25 | NEVER KEEPING SECRETS ® BABYFACE —
BABYFACE L A REID D.SIMMONS IBABYFACE) (C) (V) EPIC 77264 81 | 8 | 88 | 15 | SOUND OF DA POU(A:E OnKRS-ONE
SHOWBIZ (L PARKER,R.LEMAY) (C) (T) JIVE 42192
DUNKIE BUTT (PLEASE PLEASE PLEASE & 12 GAUGE =
31 3 32 19 K EVANS [ MHCHE nv(o GRIGSBY (1 PINKNEY,R conoom) (C) (T) (X) STREET LIFE 75373/SCOTTY 8ROS. _ PAPA’'Z SONG & 2PAC DUET WITH MOPREME
SUDDEN C 8 2 BIG D (T SHAKUR,D EVANS, |.SAMPLE,W_JENNINGS) (C) (T) (X) INTERSCOPE 983D3/ATLANTIC
COMIN’ ON STRONG @ SUDDEN CHANGE . — —
@ 36 40 8 DA MIC PRI ESAH (MONDESTIN MONDESTIN,PINARD, DAVIS, DA’ MIC PROFESAH,GRAHAM) (C) EASTWEST 98334 83 78 82 7 CAPS GET PEELED & DFC (DUET WITH MC EIHT)
UNDERSTANDING @ & XSCAPE MC EIKT,DJ SLIP (EIHT, THOMPSON ALPHA BREED,DJ SLIP) (C} (M) (T) (X) ASSAULT/BIG BEAT 98331/ATLANTIC
38 12 | 16| 16 | soupR,msearsen (€) V) 50 50 DEF 77335/COLOMBIA w | — | 2 | SATISFYYoU © DAMION “CRAZY LEGS" HALL WITH CHANTE MOORE
B.LOREN (B LOREN) (C) (M} (T) SILAS 54572/MCA
300 32 | 3 |10 XD O o 00 T . s DA BOMB SS
- — 8 | 8 | 78 6 | bupri () bUPRI,0 8RAT) © (W M RUFFHOUSE.7}7(33'9§C{)(I§J?ABIA
* % * HOT SHOT DEBUT * * * 86 | 79 | 71 | 17 | BELIEVE THAT  KEITH WASHINGTON
@ NEW ) 1 IB\NY'g:lGIAN((E (FR()ﬂlg "ABOVE THE RIM") dmoa RC.A Ezw G LEVERT,E.NICHOLAS (G.LEVERT,E.NICHOLAS) (C) QWEST 18252 MARNER BROS.
A N (B.A MORGAN) {
| GOT CHA OPIN & BLACK MOON
36 | 31 | 33 g I'M OUTSTANDING & SHAQUILLE O'NEAL NEW) 1 DJ EVIL DEE,MR. WALT (K. quxz W.DEWGARDE, E.DEWGARDE) (C) (T) WRECK 20083/NERVOUS
E.SERMON (S O'NEAL,E SERMON,R ROACHFORD,R.CALHOUN,A.YARBROUGH, J.ELLIS,L.SIMMONS) (C} (T) (X) JIVE 42201 88 | 8 | 8 | 20 | COMECLEAN © JERU THE DAMAJA
37 3 29| 18 gk\a/&g"%q‘wgﬂm |N NaDwanon 55c0mm) o ma CQA gz\;va\g DJ PREMIER (K J.DAVIS,C.MARTIN,C.PARKER,F.SCRUGGS,K JONES,T.TAYLOR) (C) (T) PAYDAY 127 OOO/FFRR
A s @[ o1 | — | 2 | TwoHearts EARTH, WIND & FIRE
a1 39 5 ELECTRIC RELAXATION (RELAX YOURSELF GIRL) & A TRIBE CALLED QUEST M WHITE (WHITE,BACHARACH, BAILEY) (C) (D) REPRISE 18249
A TRIBE CALLED QUEST (J.AVI3 A MUHAMMAD,M TAYLOR) (C) (T) (X) JIVE 42179 BABY WHERE WERE YOU THE REAL SEDUCTION
39 27 20 14 WHEN A MAN L?VES A VgOMAN * JO[(); vgx'g%%! % 8 76 6 J.THOMPSON,G.LENNON (§ THOMPSON,G LENNON, D.CULLER) (C) (T) ATLANTIC 87284
ART & RHYTHM (J WATLEY,L CAMPBELL) M 4
MY LOVE MARY J. BLIGE 91 | 81 [ 74 | 10 | FAITHFUL ® HI-FIVE
40 | 40 | 45 4 D HALL (K GREENE,D HALL) (C) (T) UPTOWN 54789/MCA :;‘:E"':; ::"S':"GS JUHENNINGS) (cgg’;ga“:
9 | 54 | 5 | SOMETHIN'TO RIDE TO (FONKY EXPEDITION) + CONSCIOUS DAUGHTERS NEWD | 1 | sOn 00MNG FLEXVOE,POP (A ACKSON.L SINCLA) (© M ATUANTIC 87277
PARIS (PARIS) Al IOR(
MONEY IN THE GHETTO & TOO SHORT
2|4 4 ;‘mz&&%.‘ﬁ%{mua DUECE DUECE BAILLERGEAU,CLINTON,SHIDER)  (C) (D) {V) GIANT ?azwwzgags% PO |8 e omoenouscrew dshaw) S L SCHIES
YEAH YEAH & THE NEW 2 LIVE CREW
46 | sl 8 Sn,’; cE 'ﬁ\ x&sﬁfﬂ&%bﬁs EVERYTHING AROUND ME) » (% x(")%m’:gsg%c"i 84 | 93 | 95 | 4 | 15 NEw 2 LIVE CREW (LICAMPBELL.C.WONG WON.L.DOBSON) (C) (M) (T) LUKE 476
BREAK UP TO MAKE UP & WILL DOWNING
44 | 38 | 48 | ¢ | BORNTOROLL & MASTA ACE INCORPORATED NEW ) 1| 4 0OWNING,8.BALOWIN T BELL.LCREED,K GAMBLE) (C) MERCURY 858 614
ASE ONE (D CLEAR A A BROWN,E.MCINTOSH, T. J.KELSIE) (C) (M) (T) DELICIOUS VINYL 9831 5/EASTWE ST > O o0 YOUITASA EROKENTERT = SIS WAlER
ROUND AND ROUND @ GLENN JONES (36)| NEW 1
8 ] 5% 3 | G JONES,R WATKINS IG JONES,R WATKINS) (C) ATLANTIC 87265 :::;K;';(CJ:L:;"‘C grace) i PEND”L:ML::S:;
JUST ANOTHER DAY & QUEEN LATIFAH 97 76 65 16
46 39 37 6 $1D. (D OWENS APACHE) (©) (M) () (X) MOTOWN 2233 ':AELAEHL (:LEAH.CASTOR,THOMAS,PRUIT,CASTOR,THOMAS,R.CHASTAIN) (C) (M) (T) (V) (X) PENDULUM 5:0;4::;
YOU DON'T LOVE ME (NO, NO, NO) & DAWN PENN 98 97 — 2
30 | 50 | 8 | Sreeiycrevie o pENN) \ () (T) (X) BIG BEAT 9831 1/ATLANTIC BSVSLJ:IE[;R:(':VY&:K:EI':I';ENM © ‘ML“KA‘E’(::"; :lil]'l'l(;:l:
48 43 42 8 mApgsté; E&Q,L(K_E‘_AM'C MARTIN) ©m C:RYGS:‘K\LII\ISGSBSJ:\/ERFE 8 3 2 aie 4 M.JOHNSON (MEGA BANTON,B.WHITE) (M) (T) (X) VP 5280°
WUSSUP WIT THE LUV @ DIGITAL UNDERGROUND
52 49 10 ZEJ%W"Q& (\:\_’;‘AEENEJ?J A?O%%TPSOWELL) © WARNEa.aR%g. 55‘33{3 100 99 | — 2 D-FLO (G.JACOBS,R.BROOKS, T.SHAKUR,C.ASKEW,M.HAMPTON) (C) (T) TOMMY BOY 612

O Records with the greatest airptay and sales gains this week. ®Videoclip availability. @ Recording Industry Assn, Of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million units, with additional million indicated by a numeral following
the symbol. Catalog number is for cassette single. *Astensk indicates catatog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD singte availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.

(V) Viny! single availability. (X) CD maxi-single availability. ©

1994, Billboard/BP) Communications.
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(D] 1 | 1 | n | PLAYER'S BALL @ OUTKAST
(C) (M) (T) (X) LAFACE 2-4060VARISTA 3 week at No. 1

GIN AND JUICE ¢ SNOOP DOGGY DOGG

(C) (M) (T) (X) DEATH ROW/INTERSCOPE 9831%/AG

* * * GREATEST GAINER* * %
GOT ME WAITING @ HEAVY D. & THE BOYZ
{C) UPTOWN 54815MCA

DUNKIE BUTT (PLEASE PLEASE PLEASE)
(€) (T) (X) STREET LIFE 75373/SCOTTI BRO!

¢ 12 GAUGE

s | 10 | 10 | BORNTOROLL @ MASTA ACE INCORPORATED
(C) (M) (T) DELICIOUS VINYL/EASTWEST 98315/
WHATTAMAN @ @ SALT-N-PEPA FEATURING EN VOGUE

(C) (T) (X} NEXT PLATEAULONDON B57 3
SOMETHING TO RIDE TO

(C) SCARFACE 5385 L/PRIORITY

18 | CANTALOOP (FLIP FANTASIA) @
(C) (T) 1X) BLUE NOTE 4494 5/CAPITOL

I'M OUTSTANDING
(€) (T) (X) IVE 42201
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YOU KNOW HOW WE DO IT ¢ ICE CUBE
(C) (T) PRIORITY 53847
1l 9 5 | PUMPS AND A BUMP © HAMMER
(C) (D) GIANT 1821 &/REPRISE
2 | 12 a | IT'S ALL GOOD © HAMMER
(C) (D) (T) GIANT 1827 I/REPRISE
@ 18 17 8 .R.E.A. & WU-TANG CLAN
(M) (T) (X) LOUD 62766°/RCA
MIN’ ON STRONG & SUDDEN CHANGE
16 | 19 |6 | SO O i
15 14 12 8 MASS APPEAL @& GANG STARR
(C) (T) CHRYSALIS 5811 VERG
% | 13| 13| 4 | ELECTRIC RELAXATION © A TRIBE CALLED QUEST
(C) (7) (X) JIVE 42179
@D| 17 | 30 | 5 | PLAY MY FUNK ¢ SIMPLEE
(C) (T) (X) BEACON 10004/FOX
18| 15 15 5 | JUST ANOTHER DAY @ QUEEN LATIFAH
(C) (M) (T) 00 MOTOWN 2233
ON AND ON & SHYHEIM
19 2 u 9 (C) (T) VIRGIN 38415
EYD.J. @ LIGHTER SHADE OF BROWN
0 0 18 6 (C) (T) MERCURY 858 402
@D)| 25 | 31 | 7 | ITANT HARD TO TELL ® NAS
(C) (T) COLUMBIA 77385
@ 30 | 36 3 SWEET POTATOE PIE & DOMINO
{M) (T) OUTBURST/RAL 77349°/CHAOS
3| 2 2 8 CAPS GET PEELED & DFC (DUET WITH MC EIHT)
{C) (M) (D (X) ASSAULT/BIG BEAT 9833 1/AG
B | — 2 ('::»A(':)A(X)z INST%:‘S?OPE 98303AG it
25 | 5 | 21 | 9 | IF THAT'S YOUR BOYFRIEND & MESHELL NDEGEOCELLO
(C) (D) (T) ) MAVERICK/SIRE 18326/WARNER BROS.
32 27 9 IT ALL COMES DOWN TO THE MONEY & TERMINATOR X
{C) (M) (T) RAL/CHAOS 77168/ COLUMBIA
21 19 16 19 GETTO JAM @ & DOMINO
(C) (M) (T) (X) OUTBURST/CHAGS 772968/COLUMBIA
L EA| @ JERU THE DAMAJA
28 a 23 19 g)o(T) EAS:DLAV 127 OCOWFFRR 4
WHOOMP! (THERE IT IS) A « ® TAG TEAM
2 28 ] 3l (C) (M) (T) (X) LI(FE 79001/BELUAA)RK
DA BOMB KRIS KROSS
30 3 26 8 {C) (M) (T) RUFFHOUSE 77379/COLUMBIA
NLTY. IFAH
a || 22| 19| UNLTY s © QUEEN LAT
| & BLACK MOON
FAMILY AFFAIR & SHABBA RANKS
3 2 3 15 {C) (T) ATLAS B55 232/PLG
ZUNGA ZENG ® K7
U 34 B 10 (€) (M) (T) (X) TOMMY 80Y 599
MONEY IN THE GHETTO @ TOO SHORT
35 3 28 10 (C) (T) JIVE 42195
YA & 2PA
3 3 kL 21 ('tS.F(S)Pm (X)'?rﬁ'?noscglﬂpl YH3I4AVAG i
WORKER MAN & PATRA
@ 46 40 4 (C) (M) (T) EPIC 77289
Y -l
w s [ | seamommmenG it
el A
w | [o [monmeon G
0| 47|17 fuﬂ%‘l:ﬁﬁ%ﬁ'g'm 583°/ISLAND ¢ DOUG E. FRESH
SHORT SHORTS RAHEEM THE DREAM
4 38 3 15 LIFE 79504/BELLMARK
NEW ) ! (':H.'f,'.’n IMMORTAL 62844/RCA Sy
SOUND OF DA POLICE ¢ KRS-ONE
‘3 39 38 ,6 (C) (T) JIVE 42192
R R & A TRIBE CALLED QUEST
s o [ | AWt TouE, SECALEDa
65|37 | — 2 HOW ABOUT SOME HARDCORE ® M.O.P.
{C) (T) SELECT STREET 25027
wonm | 7 | oM Mucisoon e 8o
ME BABY COME @ ® K7
7| 85 | 4|1 | Ot tommy oo 72
YEAH YEAH © THE NEW TWO LIVE CREW
48 4 a2 b (C) (M) (T) LUKE 170
THE BOOTY HOP @ 95 SOUTH
RE-ENTRY 3 ('g)otw (T) (X) WRAP 209/1CHIBAN v
50 | 47 I — |4 | SounD BoY KILLING MEGA BANTON
{M) (T) (X) VP 5280
(O Records with the greatest sales gains this week. @ Videoclip availability. ® R ¢ Industry A

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
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(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
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NICE & SMOOTH OFFERS UP A ‘JEWEL’

(Continued from page 20)

and many of the people who worked
on ‘The Jewel Of The Nile’ were
supposed to have worked with us
before.”

Nice says Brown has been “try-
ing to do a joint” with Nice &
Smooth for “six or seven years.” In
that time, Bee wrote rhymes for
Brown’s 1986 “King Of Stage” al-
bum, and sang backup vocals on the
similarly named tour.

Later, Nice & Smooth performed
as a supporting act on Brown’s
“Don’t Be Cruel” tour and New
Edition’s “Heartbreak” tour, which
also featured Brown. As for Jodeci
and Everlast, Nice says, “We were
friends and fans of each other from
way back.”

Nice & Smooth debuted in the
late '80s on the Fresh Records la-
bel, just days before the New York
indie closed its doors. After one
self-titled album that yielded the
street smashes “More & More
Hits” and “Funky For You,” the

group switched to Def Jam and
dropped the album “Ain’t A Damn
Thing Changed” in 1991. It
spawned the hit singles “Hip Hop
Junkies” and “Sometimes I Rhyme
Slow.”

Nice & Smooth has gained a solid
reputation for making rap records
with abstract lingo, tons of fun, and
infectious, hardcore jollies. As Nice
says, “Our music has always been
about having a good time. It’s not
soft, but it’s still happy. We have al-
ways been the type of fellas who
think about women and kids [when
we create].”

That tradition continues with
“The Jewel Of The Nile.” The col-
lection includes “Blunts,” an anthe-
mic thumper, and “Doin’ Our Own
Thang,” a crusty mission state-
ment.

As for the marketing of the al-
bum, Says Harleston, “We want to
completely control how we roll it
out.” Instead of massive advance

mailings, Def Jam and Columbia
have been hosting listening events
across the country, as well as pro-
viding opportunities for members
of the press to hear tracks in the
companies’ offices. They will con-
tinue these right up to the album’s
release date.

Also, there are plans to host a se-
ries of parties at some of America’s
leading black colleges in April.
Harleston says Nice & Smooth,
who will be present at some of the
parties, have found African-Ameri-
can students to be “a particularly
receptive audience for its musie.
Our college reps say they have been
asking about the group, so we want
to feed that anticipation.”

Other items on Def Jam and Co-
lumbia’s marketing menu are “non-
traditional contests at radio, retail,
and other places,” comments Harl-
eston, with “in-your-face” point-of-
purchase campaigns.

A&M HIP-HOPPERS HIT THE MARX

(Continued from page 18)

sales.”

The group comprises Irish-born
Hollis and Oisin and two Englishmen
of Jamaican origin, Phrase and K1. All
but Oisin met in St. Paul’s, an area of
Bristol in the west country that has
long been a stronghold for emerging
hip-hop and dance talent. The group
formed at the end of the '80s and was
courted in the UK. by Atlantic and Is-
land among other labels before signing
with Talkin’ Loud.

Marxman has engendered respect,
garnered record sales, and stirred con-
troversy in the U.K. for confronting
such thorny subjects as violence
against women (on “All About Eve,” a
top 30 single here in March 1993) and
British colonialism in Ireland (“Sad Af-
fair”). “Drifting” was produced by rap-
pers Gang Starr, while another album
cut, “Ship Ahoy,” features guest vocals
by Sinead O’Connor, and the band has
been warmly endorsed by Paul Hill,
one of the Guildford Four whose story
is told in the current film “In The

Name Of The Father.”

As the band’s success has grown in
Britain, so has its live profile, and sup-
port slots with Depeche Mode and on
U2's “Zoo TV” tour have brought the
quartet to vast audiences.

The U.K. cover art for “33 Revolu-
tions Per Minute” lists Marx, Lenin,
and Trotsky among the band’s inspira-
tions. For all this, rapper/writer Hollis
says that Marxman is a vehicle for mu-
sic, not politics. “Whether or not music
is going to start a revolution tomorrow,
we never claimed for a minute that we
were that type of group. We felt we’d
rather err on the side of giving people
credit than treat them like they're
numbskulls. Believe me, anybody who
comes to our shows is not going to be
assaulted with speeches—we don’t pre-
sume to be leaders. We're musicians.

“We’re not on anybody’s case, we're
not trying to sound like we come from
Brooklyn. In English terms, we're all
ghetto. The difference is that we had a
lot of soul records in our crate, and a

lot of traditional Irish music like the
Bothy Band, Planxty, the Chieftains,
Clannad, Moving Hearts. We had all
those records, just [because] you grow
up with the music of your parents.”

Glass says A&M will not flinch from
Marxman’s lyrical cutting edge. “We
don’t want to shy away from that at
all—that’s what makes them so com-
pelling. This seems to be the evolving
protest music of the '90s.” She adds
that press interest in the group is also
proving to be wide-ranging, from alter-
native to urban.

Marxman made an introductory trip
to the U.S. to meet A&M staff just be-
fore Christmas and returned recently
for a one-off show at New York'’s Acad-
emy club before filming a new video for
“All About Eve,” which Glass says will
be pushed to MTV shows such as “Al-
ternative Nation” and “120 Minutes”
and to BET and the Box. Additionally,
the label hopes to bring the band to the
U.S. for further live dates around June.

A QUICK RISE FOR MERCURY BAND ROB RULE

(Continued from page 18)

worked out, because it looks like Julie’s
gonna get signed in a minute, and we'’re
all really good friends. It’s just so nice
when everybody on your team sort of
continues forward.”

Rob Rule got started as a result of
King’s frustrations with his old band.

“I started playing with some other
people,” he says. “It wasn’t that I was
completely unhappy, but musically I
wasn't that satisfied in Mary’s Danish.
But it was the first band I'd ever been
in, and we were just successful enough
that I couldn’t really leave. I wasn’t
brave enough to go, ‘Well, this isn’t
what I really want to do.””

Piece by piece, Rob Rule fell to-
gether as Mary’s Danish began to sun-
der. Vocalist Eddie Anisko was re-
cruited from the Unsound, a group that
was being produced by Mary’s Danish
guitarist Louis Gutierrez. Steve
Ossana joined as bassist, while former
Red Hot Chili Peppers guitar techni-
cian Robbie Allen rounded out the

lineup.

King, who notes the “incestuous” na-
ture of L.A.’s rock scene, says his band
owes its name to the Chili Peppers.

“They were on a European tour, and
instead of having an opening act, they'd
have Robbie go out there and do this
Johnny Cash routine, and they called it
Rob Rule,” King notes. “And Chad
[Smith] played drums, and Flea acted
like his manager, and wore a suit. It
was just this funny thing that they
di ‘,,

Annoyed that Allen was slow in with-
drawing from a Long Beach band he
was playing in, the group booked itself
into Hollywood’s Club Lingerie under
that moniker.

King says, “We never had any inten-
tion of keeping the name, and the next
thing we knew, we got offered four
deals that night.”

Mercury’s O’Sullivan says the com-
pany will begin working the lead “Rob
Rule” track, “She Gets Too High,” at

album rock and commercial alternative
stations April 18. The entire Don Geh-
man-produced album also will be
worked at college and adult alternative.

Mercury is servicing a couple thou-
sand advance CDs to radio and retail.
O’Sullivan adds, “We’re also doing sev-
eral thousand ‘fan club’ sampler cas-
settes for key one-stops and college
reps. Our whole field staff is going to
be armed with them. We're trying to
put music in people’s hands as early as
possible.”

The band plans to hit the road in late
April. Its members have already ap-
proached such well-known friends as
the Chili Peppers’ Anthony Kiedis and
Flea and Pearl Jam’s Stone Gossard
with hats in hand.

“We're basically begging all our
friends for tours,” King says. “We're
gonna go on the road regardless, but
we're calling all our friends and going,
‘Hey, can we play with you? Please,
please, please?’ ”
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TITLE (Publisher — Licensing Org ) Sheet Music Dist.
ALL OR NOTHING (Zomba, ASCAP/Black Hand
ASCAP/D.T. Gerrell, ASCAP) CPP

ALWAYS ON MY MIND (Warner-Tamerlane
BMI/Interscope Pearl, BMI*Bam jams, BMI/Minder.
ASCAP/Taking Care Of Business, BMI) WBM

AND OUR FEELINGS (Sony Songs, BMi/Ecaf,
BMi/Boobie-Loo, BM/Warner-Tameriane, BMI)
HL/WBM

ANYTHING (Warner-Tamerlane, BMI/Interscope Pearl,
BMI/Bam Jams, BMY)

BECAUSE OF LOVE (Black Ice, BMI/Flyte Tyme,
ASCAP) WBM

BELIEVE IN LOVE (Ted-On, BMI/Beck, BMI/K-Rob,
BMI/Calloco, BMI/EME, BMI/Sony, BMI/Screen Gems-
EMI, BMI) WBM

BELIEVE THAT (Trycep, BMI/Zomba, BMI/Ramal,
BMi/Cleveland’s Own, BMI) CPP

BE THANKFUL FOR WHAT YOU GOT (Purpie Records,
ASCAP/Fun Crty, ASCAP/Delicious Apple,
ASCAP/American Dream, ASCAP)

BORN TO ROLL (DAMASTA, ASCAP/Narry White,
ASCAP)

BREAK UP TO MAKE UP (Wamer-Tamerlane, BMI)
BUMP N’ GRIND (Zomba, BMI/R.Kelty, BMI) CPP
CANTALOOP (FLIP FANTASIA) (EMI Blackwood,
BMI/US-3, BMI) WBM

CAN WE TALK (Ecaf, BMi/Sony Songs, BMI/Boobre-
Loo, BMI/Warner-Tamerlane, BMI) HL/WBM

CAPS GET PEELED (Power Artist, BMI/Tamu
BMI/What's Not, BMi/To Bee Cleared, BMI/Driveby,
BMi/X-Men, BMI/McGuffin, BMI)

COME CLEAN (EMI, ASCAP/Gifted Pearl, ASCAP) WBM
COMIN’ ON STRONG (Rhythm Jazz, BMI/Sudden
Change, BMI/Ninteen Eighty, BMI/Mizmo, BMI/Music
Corp Of Amenca, BMI)

C.R.E.AM. (BMG, BMI/Wu-Tang, BMI) HL

CRY FOR YOU (EM1 April, ASCAP/DeSwing Mab,
ASCAP) WBM

DA BOMB (EM! Apnil, ASCAP/Air Control, ASCAP/Se So
Def, ASCAP) WBM

A DEEPER LOVE (FROM SISTER ACT 2) (Cowe, ASCAP
/Clvalles, ASCAPAVirgin, ASCAP/EMI, ASCAP) HL

DREAM ON DREAMER (My Dog Luna

ASCAP/D A.R.P., ASCAP/EMI April, ASCAP) WBM
DUNNIE BUTT (PLEASE PLEASE PLEASE) (AMI, BMI)
ELECTRIC RELAXATION (RELAX YOURSELF GIRL)
(Zomba, ASCAP/Jazz Merchant, ASCAP) CPP
FAITHFUL (Beane Tribe, ASCAP/Am, ASCAP)
FAMILY AFFAIR (FROM ADDAMS FAMILY VALUES)
(Mijac, BMU/Warner-Tameriane, BMI) WBM

FEENIN' (EMI Apnil, BMi/DeSwing Mob, ASCAP) WBM
FUNK DAT/WHY IS IT7 (Estrogen, BMU/Sam Blak, BMI}
GIN AND JUICE (WB ASCAP/Man-Knight.
ASCAP/Sony Tunes, ASCAP) WBM

GONNA LOVE YOU RIGHT (FROM SUGAR RILL)
(Keiande, ASCAP/Chapters Of You, BMI/Sir Ricky,
ASCAP/BMG, ASCAP/Maestro, ASCAP/Daity Double,
ASCAP/Polygram Int'l, ASCAP)

GOT ME WAITING (E-Z-Duz-It, ASCAP/Pete Rock,
ASCAP/EMI, ASCAP)

GROOVE THANG (Ninth Town, ASCAP/Naughty
ASCAP/Baby Fingers, ASCAP'Mims, ASCAP/Shown
Breree, ASCAP/Freddie Dee, BMI)

HERE WITH ME (Brandon Barnes, BMi/Songs Of
PotyGram, BMI/Palygram Int’l, ASCAP/Cancel Lunch,
ASCAP/Midnight, ASCAP)

HEY D.J. (FROM MI VIDA LOCA) (Chansma
ASCAP/Warner-Tamerlane, ASCAP/EMI Blackwood,
BMI/Hip Hop To Pop, BMI/Hip Hop Loco,
BMI/Chrysalis, BMI) CPPAVBM

HOW DO YOU HEAL A BROKEN HEART (CCW,
ASCAP/Rog, ASCAP/AIl About Me, BMI)

HOW DO YOU LIKE IT? (Keith Sweat, ASCAP/E/A
ASCAP/WB, ASCAP/Scottswille, BMI/EM! Blackwood
BMI) WBM

| BELIEVE (Flyte Tyme, ASCAP/Bndgeport, BMI)

IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST
NIGHT) (Warner-Tamerlane, BMI/Revolutionary Jazz
Giant. BMI/Nomad-Noman, BMI) WBM

1 GOT CHA OPIN (Stolen Souls, ASCAP/Shades Of
Brooklyn, ASCAP/Target Practice, ASCAP/Misam
ASCAP)

I’M GONNA MAKE YOU MINE (Last Song,
ASCAP/Third Coast, ASCAP)

I'M IN THE MOOD (EMI Virgin, ASCAP/Steven And
Brendon, ASCAP/Casadida, ASCAP) HL

I'M OUTSTANDING (Shag Lyrics, ASCAP/Chrysalis
ASCAP/Zomba, ASCAP/Enck Sermon, ASCAP/Taking
Care Of Business, BMI/CPMK, BMI) CPP

I'M READY (Ecaf, BMI/Sony, BMI) HL

IT AIN'T HARD TO TELL (Large Professor, ASCAP/EMI
April, ASCAPAIIL Will, ASCAP/Skematics, ASCAP)

IT ALL COMES DOWN TO THE MONEY (Shocklee
BMV/Extra Stammin’, BMI/Funk Groove, ASCAP/Lucy
Three, BMI)

IT'S ALL GOOD (Rap & Mare, BMI)

JOY (Kang's Thang, BMI/Wiildesen, BMI'Big Trell
ASCAP)

JUST ANOTHER DAY (Queen Latifah, ASCAP)

KRAZY (ATV, BMI/Penny Funk, BMYMie Dog. BMI) HL
(LAY YOUR HEAD ON MY) PILLOW (Polygram Int'I
ASCAP/Tony Tom Tone, ASCAP/Dango, ASCAP) HL
LESSONS LEARNED (Sony Tunes, ASCAP/Eupanis
ASCAP/Bass Hit, ASCAP)

LET’'S MAKE LOVE (MCA, ASCAP/Ensign, ASCAP/Lane
Brane, BMI) CPP

LOVE ON MY MIND (So So Def, ASCAP/EMI Aprit
ASCAP/Full Keel, ASCAP/Aw Control, ASCAP)

MASS APPEAL (Gifted Pearl, ASCAP/Itl Kid,
ASCAP/EMI Apnl, ASCAP) WBM

THE MOST BEAUTIFUL GIRL IN THE WORLD
(Controversy, ASCAP) WBM

MY LOVE (Stone Jam, ASCAP/Ness, Nitty & Capone
ASCAP/Warner Chappell, ASCAP/MCA, ASCAP)
NEVER FORGET YOU/WITHOUT YOU (Sony, BMi/Rye
BMI/Ecaf, BMI) WBM

NEVER KEEPING SECRETS (Sony Songs, BMI/Ecaf,
BMI) HL

OLD TIMES’ SAKE (Nikke Duz
ASCAP/Tabracadabra, ASCAP)
ON AND ON (Blacknyasia, BMI/J Wilson, BMI/Rugged
Child, ASCAP)

PAPA’Z SONG (Ghetto Gospel, BMI/interscope Pearl
BMI/Warner-Tamerlane, BMI'MCA, BMI/Irving
BMI/Blue Skywriter, BMI)

PART TIME LOVER/F'M STILL IN LOVE WITH YOU
(Irving, BMI"AI Green, BMI/Swing Mob, BMIZEMI
ASCAP)

PLAYER'S BALL (Organized Noize, BMI)

1t, ASCAP/MCA.
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62 PLAY MY FUNK (FROM SUGAR HILL) (Tony Tom
Tone, ASCAP/Polygram Int’l, ASCAP/TCF, ASCAP)

80 PROCESS OF ELIMINATION (Louss St
BMI/Truteazin’ Type Nite, ASCAP/WB, ASCAP) WBM

42 PUMPS AND A BUMP (Bust-it, BMi/Rap And More,
BMI/Bndgeport, BMI/Southfield, ASCAP/Micon
ASCAP)

54 QUIET TIME TO PLAY (Flyte Tyme
ASCAP/Perspective, ASCAP) WBM

14 RIBBON IN THE SKY (Black Bull, ASCAP/Jobete
ASCAP) CPP

45 ROUND AND ROUND (Lu Ella, ASCAP/EMI Apnl
ASCAP/Heat Ray's, ASCAP/Wamer Chappell, ASCAP)

84  SATISFY YOU (Sorcerors Labyninth, BMI/ATY, BMI)

41 SOMETHIN' TO RIDE TO (FONKY EXPEDITION)
(Scarface, ASCAP)

13 SO MUCH IN LOVE (Abkco, BMI)

81 SOUND OF DA POLICE (Zomba, ASCAP/BDP
ASCAP/Soul Clap, ASCAP) CPP

16 STAY (Kapta:n K ASCAP/TuTu, ASCAP/MCA, ASCAP) HL

57 STIR IT UP (FROM COOL RUNNINGS) (Polygram
Int’l, ASCAP)

58 SWEET POTATOE PIE (Ghetto Jam, ASCAP/Chrysalis
ASCAP/Al Init, ASCAP/Cats On The Prowl, ASCAP)

92 TAKE IT EASY (A]) Pro, BMI/Flex, ASCAP)

49  TELL ME WHERE IT HURTS (Mastone, BMI/Crystal
Aire. BMI/Crystal Rose, BMiNirgin, BMI)

9 TREAT U RITE (Big Giant, BMI/Count Chuckula, BM1)

89 TWO HEARTS (Maunce White, ASCAP/Sony Tunes

ASCAP/FeadBach, ASCAP/Sir & Trini, ASCAP)

33 UNDERSTANDING (Full Keel, ASCAP/AIr Control

ASCAP) WBM
5 U SEND ME SWINGIN' (New Perspective, ASCAP)

65 WAS IT SOMETHING (Lows St, BMUHoney Look,
ASCAP/Full Keel, ASCAPAVindswept Pacrfic, ASCAP) WBM

63 WHAT GOES UP (Amazement, BMI)

19 WHATTA MAN (Sons Of K-oss, ASCAP/Sandia
ASCAP/Next Plateau, ASCAP/Irving, BMI) CPP

39 WHEN A MAN LOVES A WOMAN (A Diva
ASCAP/Rightsong, ASCAP/Zomba, ASCAP/Art &
Rhythm, ASCAP) CPP

53 WHEN | NEED SOMEBODY (Fiyte Tyme, ASCAP) WBM

70 WORKER MAN (Tony Kelly, ASCAP/Zomba
ASCAP/Aunt Milda, ASCAP)

52 YOU DON'T HAVE TO WORRY (WB, ASCAP/Ness, Nitty
& Capone, ASCAP/Frank Nitty, ASCAP/Frabensha
ASCAP/Dann Whittington, ASCAP/Dynatone.
BMI/Unichappell. BMI) WBM

47 YOU DON'T LOVE ME (NO, NO, NO) Uamrec, BMI)

55 YOU DON'T WANNA MISS (Irving, BMI/John-Cole-
Man, BMI/Ford-Payne, BMI) CPP

34 YOU KNOW HOW WE DO IT (Gangsta Boogie
ASCAP/WB, ASCAP/Deep Technology, ASCAP/Full Keel
ASCAP) WBM

21 YOU MEAN THE WORLD TO ME (Cuff Link
BMI/Warner-Tamerlane, BMi/Ecaf, BM{/Sony Songs
BMI/Boobie-Loo, BMI) HL/WBM

68 ZUNGA ZENG (Third & Lex, BMI/Blue Ink
BMI/Cutlass, BMI/Tee Girl, BMI/Embassy
ASCAP/Zomba, BMI) CPP
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New Work Brings Joi To The World; Rozalla Returns

THE FIRST THING that strikes
you upon introduction to Joi Card-
well is how her easy-going demeanor
belies the guarded, world-wise inten-
sity of her eyes. She has clearly been
through the proverbial industry
wringer, and not even the most re-
laxed smile can truly hide it.
Happily, the second thing you no-
tice about Cardwell is that she also
appears properly educated by the
hard knocks that have been thrown
her way, and is ready to carve a much
deserved niche among the club com-

JOI CARDWELL

munity’s diva elite.

It seems like a lifetime since she
struggled in the shadow of producer
Li’l Louis as the faceless but glorious
voice on the 1992 worldwide hits
“Club Lonely” and “Saved My Life.”
And while she says the communica-
tion breakdown that resulted in her
conspicuous absence from the video-
clips and subsequent promotion of
those hits left her “nasty and bitter,”
Cardwell says she has strengthened
her mental and professional resolve.

“After a while, 1 felt like I didn’t

own my voice,” she recalls. “It made
me extremely cautious and distrust-
ing for a long time. But I'm still here.
And 1 really believe that positive en-
ergy brings positive results. I now
view my experience with Louis as a
means of paying my dues. The future
looks bright.”

If early DJ reaction of her new
EightBall single, “Trouble,” is an ac-
curate indication, Cardwell should be
racking up hits in her own name
within moments. The record is the
first in a blitz of delectable jams that
will be spread over three labels in as
many months. Tribal America will is-
sue “Hot Little Body,” the singer’s
collaboration with Fred Jorio and
Behavior, while the U.K.-rooted
Freetown Records will soon issue the
hearty “Holdin’ On.” For a com-
pletely different flavor, look to Epic’s
imminent “Brazen” compilation for
the juicy retro-soul romp “Was It
Something I Said?”

“I hope this is the last time I have
to spread myself out so much to gain
visibility,” Cardwell says, pointing
out her recent album deal with Eight-
Ball.

Planned for release this summer,
the project will be produced by the
singer with James Preston. Accord-
ing to EightBall A&R executive Ke-
vin Williams, all of the songs will be
recorded live during one week next
month. “This record’s going to work
a whole lot of nerves, because it’s go-
ing to prove to the children that Joi
is not just limited to doing tracks.”

The roots of Cardwell’s career go
back to 1989 when she was plucked

Expose’s Curless Leads
Music Business Seminar

NEW YORK—In an effort to pre-
pare newcomers for the rigors of life
in the music industry, longtime Ex-
pose singer Ann Curless is spear-
heading a three-week symposium
called the Artist Workshop.

A test run of the series will begin
April 14 at 11 Vestry in New York,
and will feature discussions led by in-
dustry executives. Curless has organ-
ized the project in coordination with
the National Academy of Popular
Music. In fact, registrants for the
workshop must be members of the
academy. The fee for the workshop is
$125, and academy membership is
$25.

“When 1 first started in this busi-
ness, I had no idea of what it really
meant to be signed to a label, or any-
thing,” Curless says. “I thought you
just had to look pretty and sing. Boy,
was | wrong. After eight years, I look
back and think, ‘If I knew then what
I know now.” The idea of this work-
shop is to share that information so
that maybe the next singer or song-
writer will have a better understand-
ing of this business, and maybe avoid
some of the hassles.”

The first installment will cover is-

sues surrounding A&R, including as-
sorted methods of shopping for a la-
bel deal and putting together a solid
demo. Columbia’s Dave Shaw and
Hosh Gurelli from Arista will be on
hand for that session, which will take
place April 14-15.

The second meeting, April 21, will
be a contract class hosted by enter-
tainment attorney Wallace Collins.
The focus will be on negotiating man-
agement agreements, production
deals, and label recording contracts.

The symposium will close April 28
with an examination of artist develop-
ment and promotion. Arista’s Robert
Weiger and ADM Promotion & Mar-
keting founder George Hess are the
scheduled speakers.

Beyond this new project, Curless is
working with Expose on new material
to be included on a forthcoming grea-
test hits collection. She also is pursu-
ing her budding new career as a song-
writer, and is enjoying the recent top
10 U.K. pop success of her Degrees
Of Motion composition, “Shine On.”

For further information about the
workshop, contact the National Acad-
emy of Popular Music in New York.

from a national talent search by
R&B producer/artist Kashif for an
all-female group called the Promise,
“We did an album that never came
out, which was a good thing since it
was such a fiasco,” she remembers.
“We recorded it on and off for two
years. By 1991, it was obvious that the
whole thing would be best forgotten.”

After recovering from the burn-out
triggered by that experience, Card-
well soon became a staple of back-
ground recording sessions, support-
ing artists like LL Cool J, Jermaine
Jackson, and the Pointer Sisters.

“I feel like I have more than paid
my dues,” she says. “I've done cover
bands, cabaret, studio work, you
name it. In the end, it's made me
tough, and broadened my range. I
now feel like I can handle just about

ance

TRAX
by Larry Flick

anything.”

And how. Taking another close look
into her intense eyes, you can now
also see a healthy shade of focus and
ambition. It’s clear and strong. And it
tells you that her best is yet to come.

BEATS’N'PIECES: After more
than a year in the studio, Zimbab-
wean siren Rozalla has finally com-
pleted her second Epic album, “Look
No Further.” Slated for release in
late July, this collection is a radical
departure from her 1992 debut, “Ev-
erybody’s Free.” First of all, the
svengali-like Band Of Gypsies has
been replaced by a glittery array of
producers and writers that includes
Joey Negro, DNA, Frankie Knuck-
les, Andre Betts, and Ollie J. Explor-
ing the lower, more soulful range of
her voice, Rozalla excels on uptempo
jams like the sweeping “You Never
Love The Same Way Twice” and the
giddy “Work Me,” as well as on
lush’n’lovely slower tracks like “Do
You Believe” and the title cut. Pre-
pare for a fierce musical trip. With la-
bel commitment beyond its red-hot
dance department, “Look No Fur-
ther” could heat up pop radio air-
waves ... As much as we live for the
melodramatic pop ballads that Celine
Dion regularly serves, there is noth-
ing quite like hearing her wrap that
ringing soprano around a gritty dance
track. On the upcoming “Misled” (550
Music), she vamps with her rarely
displayed, assertive, white-knuckled
edge. Marc “MK” Kinchen up-
grades Ric Wake’s funky original
production with a sterling (and essen-
tial) house mix. Is anyone else notic-
ing how much Kinchen continues to
develop and mature? We never tire of
his jams ... Two columns ago, we
touted a slammin’ deep-houser, “(You
Need Some) Activator,” and credited
it to cool newcomer Johnny Vicious.
Well, we neglected to note the fine

work of its producers, Bill Coleman
and Louie “Balo” Guzman. While
we are willing to take lumps for an er-
ror, this sort of mishap is actually typ-
ical in the contentious world of unma-
rked white-labeled test-pressings,
where you can rarely tell which side
is which (much less who are the writ-
ers and producers). This gives us a
much-needed chance to memo over-
zealous record labels: Fast service is
always appreciated, but rever at the
cost of the creative minds behind a
jam ... Speaking of Coleman, he is
executive-producing the soundtrack
to “Party Girl.” a recently completed
independent film starring Parker Po-
sey. He is about to begin shopping the
album for a label deal, and we're bet-
ting that he won't be on the market
for long—especially once A&R reps
hear tracks like the gorgeous “You've
Got Me Thinking” by the Beloved
with Neneh Cherry, the raunchy
“Lick It” by Karen Finley, and the
Jazz/hip-hop-spiced “Big Apple Boog-
aloo” by Brooklyn Funk Essentials.
Call Coleman at Peace Bisquit Pro-
ductions in New York for more info.

i Dance
weakouts

CLUB PLAY

2. I'LL TAKE YOU THERE GENERAL PUBLIC

3. UNFULFILLED DESIRE SWAINS RESTLESS |
4., SOMEDAY WE'LL BE TOGETHER DIANA

5. GOIN' KRAZY JF MM

MAXI-SINGLES SALES |

1. PAPA'Z SONG 2PAC INTERSCOPE |
2. MY LOVE MARY J. BLIGE uPTOWN

4. JUMP, SPREAD OUT JAMAL-SKI COLUMBIA
5. PROCESS OF ELIMINATION ERIC GABLE

Breakouts: Titles with
based on club play o~ sale:
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ZYX MUSIC...WE ARE "WHAT'S GOIN ON"

The buzz is deafening!

Legendary producer Darryl Payne
once again teams up with SINNAMON
feat. BARBARA FOWLER
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Music Row Summit Panels Set
Opening-Day Showcase A First For Meet

B BY EDWARD MORRIS

NASHVILLE—AIthough speakers
and panelists are still being secured,
the schedule has been completed for
the third annual Music Row Indus-
try Summit here, May 11-13. This
vear, the event will include an artist
showcase on opening day.

To be held at the Regal Maxwell
House Hotel, the convention is spon-
sored by M.R.A.C., an organization
headed by David Ross, owner and
publisher of Music Row magazine,
and Jeff Walker, president of Aris-
toMedia, a publicity and promotion
company.

The opening day lineup on
Wednesday, May 11, begins with a
meeting of the Music Video Assn.
from 3:30-4:15 p.m. It will be fol-
lowed by two panel discussions from
4:30-5:45 p.m., the first featuring ob-
servations by entertainment jour-
nalists and publicists and the second
on the topic of how small companies
can survive in “a corporate world.”

Capping off the day will be a cock-
tail party and an artist showcase
that will feature performances by
four acts from major labels and two
from independent ones. The talent
for this event has not yet been con-
firmed.

The Thursday, May 12, schedule

starts with welcoming remarks at
8:45. These will be followed by the
keynote panel: “The Expansion And
Development Of The Nashville
Sound.” Speakers will include Tim
DuBois, Arista Records; Kyle Lehn-
ing, Asylum; Thom Schuyler, RCA;
Harold Shedd, Polydor; Paul Wor-
ley, Sony; and radio consultant
Moon Mullins, Pollack Media.

From 11 a.m.-12:30 p.m., there
will be three panels running concur-
rently: “Living In A Monitored
World,” a discussion of technology
and the charts; “Imaging & Media
Training,” on preparing the record-
ing artist to meet the public; and
“My Way Or The Highway,” con-
cerning key issues in touring.

There will be a “Talent & Market-
ing Forum” from 2-4:45 p.m., com-
posed of panels on “Strategy And
Marketing Plans,” “The Product
Pipeline,” “New Players In The
Marketing Mix,” and “Success Stor-
ies.

The final concurrent panels of the
day will be “Song Therapy,” an ex-
amination of songs that succeed, and
“Songwriter/Publisher/Plugger Eti-
quette,” on the proper pitching of
songs, each running from 2-3:25
p-m.; and “Office Teamwork” and
“Financial Harmony,” on making
the most of one’s financial re-

Tin Pan South Songwriter
Lineup Features Awardees

NASHVILLE—Famed songwriters
Jeff Barry, Hal David, Jerry Leiber
and Mike Stoller, David Gates, Felix
Cavalieri, Bill and Sharon Rice, Jack
Tempchin, and Jimmy Webb will
headline the second annual Tin Pan
South music festival here April 13-
18. Over a five-day period, 300 song-
writers will perform at 10 Nashville
clubs.

The headliners will be featured in
an acoustic concert at the Tennessee
Performing Arts Center on the festi-
val’s final night.

Tin Pan South is sponsored jointly
by the Nashville Songwriters Assn.
International and American Airlines.

The songwriters who will perform

Saddle Pals. To celebrate the
success of his single "I Never Knew
Love,” Epic Records' Doug Stone,
right, presents his producer and fellow
motorcycle enthusiast, James Stroud,
with a black leather riding jacket.

at the clubs account for more than 25
Grammys, 30 Country Music Assn.
awards, and 18 Dove awards.

They include Carl Perkins, Don
Schlitz, Janis lan, Guy Clark, Rod-
ney Crowell, Delbert McClinton,
Walt Aldridge, Randy Bachman,
Craig Bickhardt, Gary Burr, Bob
Carlisle, Lionel Cartwright, Rob
Crosby, and Sonny Curtis.

Also, Paul Davis, Bob DiPiero,
Darryl & Don Ellis, Skip Ewing,
Radney Foster, Rich Grissom, Tony
Haselden, Don Henry, Curt Howell,
Brett James, Michael Johnson, Phil
Keaggy, Jack Keller, and Fred
Knobloch.

Also, Dickey Lee, Sonny Lemaire,
Bill Lloyd, Mac McAnally, Peter
McCann, George McCorkle, Paul
Overstreet, Charlie Peacock, Jim
Photoglo, Gene Pistilli, Diana Rae,
Judy Rodman, Russell Smith, Todd
Snider, Pat Terry, Randy Van-
Warmer, Lari White, and Rusty
Young.

The participating venues are Ace
Of Clubs, Blue Sky Court, Bluebird
Cafe, the Cannery, Diamond N’ The
Ruff, Douglas Corner Cafe, Pub Of
Love, Station Inn, the Sutler, and
12th & Porter.

Tickets are good for admission to
all the clubs and are available on a
one-night ($10) or five-night ($30) ba-
sis. Tickets for the “Legendary
Songwriters” concert are sold sepa-
rately and range from $15 to $20
each.

sources, from 3:30-4:55 p.m.

The evening activities will include
a cocktail reception at 6 p.m., an
awards dinner at 7:15 p.m., and vis-
its to hospitality suites from 9:30
p.m.-midnight.

During the dinner, awards will be
conferred for marketing achieve-
ment, longform video, best musie
video, breakthrough artist video, al-
bum graphies and packaging, song
of the vear, breakthrough song-
writer, indie artist, and album cut. A
Founders Award will be given to a
person from the Nashville music
community who has “contributed

(Continued on page 30)

Eubanks, and Jeff Wilhite.

Branson Brigade. Following the kickoff of the annual Americana Branson Jam
in Branson, Mo., some of the performers and planners gather to discuss the

progress of the event. Shown, from left, are Mel Tillis, Marty Wilhite, Larry Wilhite,
Lindy Norris, Moe Bandy, Americana CEO Stan Hitchcock. Becky Norris, Bob

N EW SOUNDS, OLD VERITIES: How can you pos-
sibly think that this is country music? Where are the
signs? There is not one single reference to rural living
on this whole album. Furthermore, there are no ne-
glected housewives, no loutish husbands, no defeated
miners or factory workers, no poor but noble parents,
no scenes of poverty, and no reluctant city dwellers
dreaming of going “back home” to a simpler existence.

And what about the way the album sounds? Well,
let’s see, there is a string section, a saxophone, synthe-
sizers, and an R&B chorus—but no fiddles, mandolins,
or banjos—and precious little steel guitar. Rather than
being offered these familiar and reassuring elements,
we are instead given songs about women who know

| Reba’s New MCA Album Esche;vs CIiche_s

Set Places Stories & Emotion Quver Fiddles & Steel Guitar

only anticipate. There's

SCene
tire’s soon-to-be-released
evolved and how elastic country’s boundaries have be-
countered 10 or 20 years ago. No one who ventures as

what they want in a relationship and who won’t aban-
don their ideals or standards to get it, women contem-
plating or enduring the pain of separation, and women
rejoicing in love they can
even one song about a s
woman who, because of
one barely remembered NaShVIlh
sexual indiscretion, lies
dying of AIDS. o

The album we're talk-
ing about is Reba McEn-
“Read My Mind”—so you ™
can forget all the rhetori-
cal hand-wringing above.
This MCA collection is as
country as the Grand Ole Opry. Our reason for pointing
out its many departures from traditional country musie
is to demonstrate both how much McEntire’s art has
come. What has not changed, though—for either
McEntire or the music she enriches—is the affection
for good stories directly told, the insistence on emo-
tional engagement, and the drive to absorb and inte-
grate everyday experiences. On this last point, it bears
emphasizing that the experiences performers and song-
writers face today are not identical to the ones they en-
far as the edge of the front porch should be shocked
that McEntire alludes to AIDS and cellular telephones
in her songs instead of to measles and party lines. Ar-
tistic honesty calls for a certain degree of currency—
and commercialism demands it.

By the way, “Read My Mind” is an unalloyed delight
from start to finish. We even rather liked the sax.

MAKING THE ROUNDS: Jeannie Ghent, the
charming and unflappable publicist for the Mandrell
clan, is undergoing treatment for cancer. Those who

by Edward Morris

want to help her with her medical expenses may send
their contributions to the Jeannie W. Ghent Fund,
Third National Bank, 1025 16th Ave. South, Suite 101,
Nashville, Tenn. 37212 . .. For an invigorating infusion
of the inspirational and the instructional, check out
manager Ken Kragen’s forthcoming book. “Life Is A
Contact Sport.” If it doesn’t make you believe—at least
for the moment—that you can conquer the world (and
probably within the week), then you’d better check
your pulse ... The Canadian Country Music Assn. has
issued its 1994 directory, “The Book On Canada Coun-
try.” The 178-page, spiral-bound guide covers the na-
tion’s entire entertainment spectrum and is available
from the association’s Woodbridge, Ontario, office . ..
Dulcimer player David Schnaufer has quit the Cactus
Brothers to resume solo performing and recording . . .
Bluegrass music patriarch Bill Monroe is recovering
from a broken hip. The
82-year-old musician says
he expects to be touring
again later this spring.

Fiddle virtuoso Mark
O’Connor will teach in-
strumental techniques at
the Blair School of Music
at Vanderbilt University
in Nashville this fall ...
Brian Baughn has been
appointed creative direc-
tor of Monk Family Music
Group. .. “Playboy” read-
ers voted Clint Black and Wynonna’s 1993 “Black &
Wy” tour concert of the year.

MARK YOUR CALENDAR: Liberty Records’
Ricky Lynn Gregg will host a celebrity golf tourna-
ment May 23 at the Oak Forest Country Club in Long-
view, Texas. Proceeds will be donated to benefit abused
and disabled senior citizens in east Texas ... The Gos-
pel Music Assn. stages its “Gospel Music 1994” conven-
tion April 24-28 at the Stouffer Hotel and Nashville
Convention Center ... Canadian Country Music Week
will take place in Calgary, Alberta, Sept. 16-19.

SIGNINGS: Johnny Cash to serve as spokesman for
Franklin Electronic Publishers’ “Holy Bible” ... Dawn
Sears to Decca ... Jamie O’Hara, Bobbie Cryner, and
“Star Search” winner Greg Rowles to Buddy Lee At-
tractions, Nashville, for exclusive booking ... Randy
Lee Ashcraft to the Fox Management Group, Nash-
ville, for management ... Edgar Winter to the Bobby
Roberts Co. for booking ... The prize-winning blue-
grass band Highstrung to the Pinecastle/Webco Re-
cording Group. Orlando, Fla.
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by Lynn Shults

N(). 1 FOR THE SECOND consecutive week on the Hot Country Singles
& Tracks chart is “My Love” by Little Texas. Lead vocalist Brady Seals is
one of many in the country music industry with strong family bloodlines. Al-
though not a part of Brady Seals’ immediate family, the Seals lineage includes
performers Dan Seals, Eddie Seals, Jimmy Seals, and Johnny Duncan, and
songwriters Troy Seals and Chuck Seals. Not being raised together can cre-
ate interesting experiences for such clans. Dan Seals tells of the first time
he met Troy. “I never knew Troy until I came to Nashville. We were both
eating, separately, at a cafeteria. He kept looking at me. Finally he came over
to my table and said, ‘Are you a Seals?’ 1 said yes. And he said, ‘Well, I am
too.” Then we sat down and started talking.” Dan has been researching the
Seals family tree and has put together a Seals family book. Maybe it's time
they all got together and recorded an album titled “The Seals Family Album,”
I'd buy one.

THE HOTTEST TRACK ON the singles chart is “Before You Kill Us All”
(29-19) by Randy Travis, followed by “Woman, Sensuous Woman™ (64-50) by
Mark Chesnutt; “Piece Of My Heart” (13-9) by Faith Hill; “I Can’t Reach
Her Anymore” (11-7) by Sammy Kershaw; “Rope The Moon” (37-28) by John
Michael Montgomery; “Spilled Perfume” (49-37) by Pam Tillis; “That Ain’t
No Way To Go” (debut-55) by Brooks & Dunn; “If The Good Die Young”
(7-2) by Tracy Lawrence; “They Don’t Make ’Em Like That Anymore” (60-
51) by Boy Howdy; and “How Can 1 Help You Say Goodbye” (48-39) by Patty
Loveless.

THERE ARE SOME HOT new titles on the Top Country Albums chart.
Leading the way is “Not A Moment Too Soon” by Tim Mc¢Graw, which debuts
at No. 1 on the country chart and at No. 19 on The Billboard 200. “Notorious”
by Confederate Railroad debuts at No. 12 on the Top Country Albums chart
and No. 82 on The Billboard 200. Entering the country list at No. 63 is “Merle
Haggard 1994” by the legendary Merle Haggard. The Greatest Gainer award
for the largest increase in unit sales is John Berry’s self-titled debut (56-46);
the Pacesetter winner for the greatest percentage increase in unit sales is
“The Way That I Am” (51-40) by Martina McBride. Albums showing signifi-
cant gains are “Life’s A Dance” (31-29) by Toby Keith, “Only What 1 Feel”
(47-38) by Patty Loveless. and “Best Of” (53-51) by Chris Ledoux.

D() THE SALES OF cassette singles really hurt the sales of CD or cassette
albums? Many country marketers say they do. Others say this is a myth. An
interesting case for the latter opinion can be based on the action surrounding
Tim McGraw. Curb Records has shipped more than 500,000 cassettes of
McGraw’s single, “Indian Outlaw,” via Cema’s distribution system. The single
is No. 4 on Billboard’s Hot 100 Singles Sales chart for the second consecutive
week. Curb’s Dennis Hannon says, “We have long believed, but not been able
to prove until ‘Indian Outlaw,” that cassette singles are not only an introdue-
tory configuration but a disposable configuration. Now, with the success of [the
album] ‘Not A Moment Too Soon,” we are totally convinced that the idea of
cassette single sales negatively affecting album sales is a myth.” In fact, Curb
has released a second cassette single, “Don’t Take The Girl” (71-61), from the
album. The cassette single will be available at retail April 25.

Working Out Country/Fitness Gonnection
AerobiCountry Label Gears Up For New Release Slate

B BY EDWARD MORRIS

NASHVILLE—Through their
jointly owned label, AerobiCountry
Records, Mason Cooper and Jerry
Deaton are helping make country
music a staple item in the health and
fitness field,

Cooper, who is based in Nashville,
and Deaton, who works out of Los
Angeles, are veteran songwriters,
publishers, and producers,

According to Cooper, the label’s
aim is to popularize a “hybrid” for-
mat that is both authentic-sounding
and scientifically valid as an exercise
aid.

Since getting under way in 1992,
AerobiCountry has produced and
released five cassette albums:
“CardioCountry” and “Cardio-
Country 2,” for sale to professional
aerobies instructors, and “Pace/
Power Walking,” “Interval Walk-
ing,” and “Pace Running,” for the
general consumer market, The
tapes retail for $12.95 each.

Including new editions of the ex-
isting titles and two pop-based al-
bums now in progress, Aerobi-
Country has 16 projects planned for
release within the next two years.

Cooper says the earlier tapes
were sold primarily through mail or-
der and aerobies conventions, with
Power Productions of Gaithersburg,
Md., serving as offical distributor.

For the more recent titles,
AerobiCountry is testing or will test
several avenues of marketing,
including specialty stores, mass
merchants, direct mail, sponsor-
ships, and cross-promotions with fit-
ness-related products.

*CardioCountry,” the label’s best-
seller to date, has sold more than
8,000 copies, Cooper says. He notes
that the average sale for titles in this
field is “a little under 5,000” units
each.

In outlining AerobiCountry’s
niche, Cooper explains, “There are
other fitness tapes out there by peo-
ple who don’t know country, so the
country isn’t real authentic. And
there are a lot of country producers
out there who haven’t studied the
fitness field—so the music is great
but it doesn’t really fit in with the

health and fitness needs.

“We have a couple of doctors—
one here |in Nashville] at Baptist
Hospital and another at Tarzana
Medical Center in Los Angeles—
who supervise our produet and tell
us what we need for health rea-
sons—f{rom sports physiology to the
cardiopulmonary/respiratory side of
it.”

A good deal of Cooper’s time, he
says, is spent in searching for songs
that have the right tempo for the
various exercise programs, “When
you go into the studio, you can speed
it up or slow it down a little bit. But
yvou can’t move something from 175
beats {per minute] to 145 beats. It
doesn’t make sense.”

Cooper and Deaton produce their
music from the ground up, rather
than licensing the hit masters and
then modifying them. The label pays
publishers the full mechanical statu-
tory rate instead of negotiating for
a reduced one, Cooper stresses,

“For the hybrid we have devel-
oped, | Deaton] is the bottom end of
the musie, and I'm the top end. He’s
in charge of the bass and the drums.
I’'m in charge of everything above
that.” The producers use a seven-
piece band of top session players,
plus vocalists.

Occasionally, Cooper says, instru-
mental tracks will be taken out or
substantially downplayed in the fi-

nal mix. Even so, he says, he insists
on using a complete band initially to
ensure the music has the right feel.

The walking tapes have 30 min-
utes of continuous music on each
side to facilitate rhythmic and unin-
terrupted movement. They also
have voiceover instructions on
proper walking, and the insert card
has a tear-off flap with instructions
for checking one’s heart rate. The
insert also gives stretching, safe-
walking, and health tips.

While most of the songs on the
tapes are moderate-to-massive hits,
a few are new songs—and several of
them Cooper’s own compositions.

Cooper adds that Big Play, a Can-
adian production company, has li-
censed some of AerobiCountry’s
masters for its line-dancing videos.
He says he subsequently assisted
the company in securing synch li-
censes for the music.

AerobiCountry has already
launched a direct-sales campaign for
its walking tapes, with ads in Music
City News and various running and
fitness magazines. In addition, it has
signed on as a sponsor of the Cystic
Fibrosis Walkathon in Nashville,
which takes place in May. The label
will offer a discount on the tapes to
all walkathon entrants and donate
money in their names to the Cystic
Fibrosis Foundation.

MUSIC CITY INDUSTRY SUMMIT

(Continued from page 28)

significantly toward furthering edu-
cational growth and/or community
service.”

On Friday, May 13, the day will
begin with a “Video Forum” from 9-
11:55 a.m. It will include these panel
presentations: “Creative/Imaging,”
on maintaining video quality; “Pro-
gramming,” on how videos should be
programmed and their relationship
to radio programming; “Promotion,”
on getting the maximum promo-
tional impact from videos; and “Is-
sues,” on hot video topics.

The concurrent morning panels
are “Entertainment Attorneys” and
“Understanding The Record Label
Flow Chart,” from 9-10:25 a.m.; and

“Journalists” and “International Is-
sues” from 10:30-11:55 a.m.

There will be a “Radio Forum”
from 1:30-4:25 p.m,, with panels on
“Programming,” “Promotion,”
“Trends,” and “Issues.”

During the same period, there
will be concurrent panels on *Nash-
ville’s New Blood,” on the influx of
talent and other resources into Mu-
sie City, and “Dance Clubs” (1:30-
2:55 p.m.); and “Eyeing The Bottom
Line,” featuring remarks from busi-
ness managers, and “Developing
New Songwriters” (3-4:25 p.m.).

A summarizing session, “Cashing
In On Country’s Success” (4:45-6
p.m.), will conclude the Summit.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
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BMI/Sluggo Songs, BMI) CPP Polygram. ASCAP/Ranger Bob. ASCAP) HL

56 BORN READY (Hayes Street, ASCAP/Almo., ASCAP/ 75 IF 1 HAD ONLY KNOWN (Jana Stantunes, BMI/Bug. BMY/
Maypop. BMI/Wildcountry, BMI) Alabama Band. ASCAP)

43 COMPANY TIME (Beginner, ASCAP) 49 IFIT WASN'T FOR HER | WOULON'T HAVE YOU (Songs

38 DADDY NEVER WAS THE CADILLAC KIND (Maypop. 0f PolyGram BMI) HL
BMI/Colgems-EM). ASCAP) WBM 2 IF THE GOOD DIE YOUNG (Sony Tree. BMI/Almo

61 DON'T TAKE THE GIRL (Eric Zanetis. BMI) ASCAP) CPP/HL

57 EAGLE OVER ANGEL (Gum Island Enterpnses. BMI) 33 1 JUST WANTED YOU TO KNOW (Warner-Tamerlane

13 A GOOD RUN OF BAD LUCK (Blackened. BMI) CPP BMI/Patrck Joseph, BMI/Sony Cross Keys, ASCAP/Miss

17 HE THINKS HE'LL KEEP HER (EMI April. ASCAP, Oot. ASCAP) HL/WBM
Getarealjob. ASCAP/Oon Schhtz. ASCAP/AImo, ASCAP) 4 I'M HOLDING MY OWN (Pookie Bear. ASCAP/Bug.
HL ASCAP)

46 MHEY CINDERELLA (Famous. BMI/Loyal Dutchess. BMI/ 8 INDIAN OUTLAW (Edge O° Woods. ASCAP/Tommy
Warner-Tamerlane, BMI/Patnck Joseph. BMI/Mana Barnes. ASCAP/Great Cumberiand. BMI/Acufi-Rose.
Belle, BMI/August Wind. BMY/Longitude. BMI) HL/WBM/ BMN) CPP
(W4 71 IN MY NEXT LIFE (Irving. BMI/Hardscratch, BMI) CPP

41 HONKY TONK CROWD (Songs 01 PolyGram, BMI/Tubb's 36 IN MY OWN BACKYARD (Texas Wedge. ASCAP/
Bus. BMI) HL Songwnters Ink. BMI/Regular Joe, BMI/Sony Tree, BMI)

59 HONKY TONK SUPERMAN (Acuft-Rose. BMI) CPP HL

39 HOW CAN | HELP YOU SAY GOODBYE (Reynsong. BMI 35 | SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP)

WBM/CLM

58 T WON'T BE OVER YOU (MCA, ASCAP/Kicking Bird.
BMI)

29 I'VE GOT IT MADE (Irving. BMI/Hardscratch, BMI) CPP

69 JANIE'S GONE FISHIN' (Emily Boothe, BMI/Magic
Beans, BMI/Reunion, ASCAP)

54 JUST ONCE (N2D, ASCAP/Bnan’s Dream, ASCAP)

72 KICKIT UP (W8, ASCAP)

30 KISS ME, I'M GONE (Songs Of PolyGram. BMI/Tubb's
Bus, BMI/Little Big Town, BMI/Amencan Made, BMI) HL

64 LET THE PICTURE PAINT ITSELF (Sony Tunes, ASCAP)

6 LIFE #9 (Songs Of PolyGram, BMI/Seven Angels, BMI)

HL

63 LITTLE ROCK (Sony Tree. BMI)

65 LOOKIN' IN THE SAME DIRECTION (Cupit Memanes
ASCAP/Ben Hall, ASCAP)

24 LOVEBUG (Glad BMI/Blackjack, BMI)

1 MY LOVE (Square West, ASCAP/Howhn' Hits, ASCAP/

Edge 0 Woods. ASCAP/Taguchi. ASCAP) CPP

44 MY NIGHT TO HOWL (Great Cumberland, BMI/O1amond
Struck. BMI/Hits Alnght, SESAC/Ciantro, SESAC/Francis
George. SESAC/Scramblers Knob. ASCAP/Five Bar-B
ASCAP)

52 NEVER BIT A BULLET LIKE THIS (Zomba BMI/
Millhouse. BMI) HL/CPP

11 NO DOUBT ABOUT IT (ANl Over Town, BMI/Sony Tree
BMI/New Wolf, BMI/Love This Town. ASCAP) WBM/HL

74 NO MORE CRYIN' (Songs Of PolyGram. BMI/Songs Of
McRide. BMi/Wamer-Tamerlane.  BMI/Hellmaymen
BMI) WBM/HL

53 ONCE IN A WHILE {Ensign. BMI/Galewood. BMI/John
Bettis, ASCAP/WB, ASCAP) CPP/HL

40 OUTSKIRTS OF TOWN (Myrt & Chuck's Boy. ASCAP,

Flying Fingers. ASCAP) HL
9 PLECE OF MY HEART (Unichappell. BMI/Web IV. BMI)

HL

25 RED AND RI0 GRANDE (J-Keys, ASCAP/Supernaw
ASCAP)

10 ROCK BOTTOM (BCL. BMI) HL

31 ROCK MY WORLD (LITTLE COUNTRY GIRL) (Sneaky
Moon, BMI/August Wind, BMi/Longitude, BMI/Steve
0'Brien, BMI) WBM

28 ROPE THE MOON (Aimo. ASCAP/Bamatuck, ASCAP/Just
A Oream. ASCAP/Pearl Dancer, ASCAP)

73 SAWMILL ROAD (Sony Tree. BMI/Sony Cross Keys.
ASCAP/Music Corp Of Amenca, BMI/Oan Truman, BMI)
HL

66 SHE NEVER CRIED (Tom Colins. BMI/Young World,
BMI/Songs O PolyGram, BMI) KL/CPP

62 SIMPLE LIFE (Beginner, ASCAP)

37 SPILLED PERFUME (Ben's Future. BMi/Sony Tree,
BMI/Acuff-Rose. BMI) HL

3 STANDING OUTSIDE THE FIRE (Cnterion. ASCAP;

Escudilla. ASCAP/Major Bob, ASCAP/No Fences, ASCAP)
CPP

67 STONE COLD COUNTRY (Nocturnal Echpse, BMI/Union
County. BMI/BrahmSongs & Careers-BMG, BMI) KL

55 THAT AIN'T NO WAY TO GO (Sony Tree. BMI/Buftalo
Praine Songs, BMI/Oon Cook, BMI)

70 THAT'S MY BABY (Almo. ASCAP/LaSongs. Ascap/Taste
Auction. BMI/Wacissa River. BM1)

32 THAT'S MY STORY (Songs Of PolyGram, BMI/Lee Roy
Patnell. BMI/Millhouse. BMI/Ashwords. BMI) KL

48 THEY ASKED ABOUT YOU (Starstruck Angel, BMI/Bift
And Kim Nash, BMI/Young World, BMI)

51 THEY DON'T MAKE "EM LIKE THAT ANYMORE (Farrer

Curtis, BMI/Mike Curb, BMI/Fuli Keel, ASCAP/Farrenuff
ASCAP/Curbsongs. ASCAP)

45 T.L.C. ASA.P. (Zomba, ASCAP/Dme Stars, ASCAP/
Josh-Nick, ASCAP) HL/CPP

18 TRYIN' TO GET OVER YOU (Benefit. BMI) WBM

23 TRY NOT TO LOOK SO PRETTY (Coal Dust West. BMI/
Songs Of PolyGram, BMI/Seven Angels, BMI/Wainer
Tamertane, ASCAP) HL

42 WALKING AWAY A WINNER (Great Cumberland, BMI,
Diamond Struck, BMI/Little 8ig Town, BMI/Amencan
Made, BMI)

12 WE DON'T HAVE TO DO TH!S (BMG Songs, ASCAP/Gary
Burr, ASCAP/MCA. ASCAP) HL

21 WHAT A CRYING SHAME (Sony Tree, BMI/Raul Malo,
BMi/Songs Of PolyGram, BMi/Seven Angels, BMI) KL

26 WHERE DO | FIT IN THE PICTURE (Linda Cobb, BM!
Lon Jayne. BMI)

20 WHERE WAS 1 (Sony Tree, BMI/MCA. ASCAP/Gary Burr
ASCAP) KL

5 (WHO SAYS) YOU CAN'T HAVE IT ALL (Mattie Ruth

ASCAP/Seventh Son ASCAP/Sony Cross Keys. ASCAP)
HL

60 WHY HAVEN'T | HEARD FROM YOU (Bash. ASCAP/Life
0f The Record. ASCAP)

34 WISH | DIDN'T KNOW NOW (Songs Of PolyGram. BMI/
Tokeco, BMI) HL

S0 WOMAN, SENSUOUS WOMAN (Acoustic. BMi)

16 WORDS BY HEART (Enghshiown, BMI/Warner.
Tamerlane, BMI) WBM

21 YOUR LOVE AMAZES ME (Gila Monster, SESAC/Great
Cumberland. BMI/Oiamond Struck, BMI) CPP
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HOT COUNTRY

SINGLES
&TRAGKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 133 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

FOR EK ENDING APR. 9, 1994
F3 F3
x x| £ & =4 x x| ¥ © I~
28|58 2g(€2| Tme ARTIST 28| 28(2g| €3] e ARTIST
=3 53| | 20| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =3 Z |~ | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
.6}) HOW CAN | HELP YOU SAY GOODBYE & PATTY LOVELESS
MY LOVE * % & NO. 1 * * © LITTLE TEXAS 8 4 E GORDY IR 18 B Codl LINS,K TAYLOR GGOD) (VI EPIC 77416
2 weeks at No. 1
@ l 4 13| [ $TROUD.C DINAPOLI.D GRAU (P.HOWELLS SEALS.T BARNES) (C) (V) WARNER BRI%. | #2%6 8] 4 8 P?Tﬁ’r“?.-rs‘ngl J qvmaamo D CAMERON) M SAV%Y)EE A?BRUngJ\JT
IF THE GOOD DIE YOUNG & TRACY LAWRENCE -
@ I 3 | 10 | JStroup  NELSOM.C IwisENAN) ATLANTIC ALBUM CUT u ) a 9 ? 3,’2.{‘.,1’&?.,.”.5 Sf‘,ﬂ‘f\’o m’«ﬁ'c%fu&gfﬂ';‘g
b i
(3| 3 | 3 | 17 | STANDING OUTSIDE THE FIRE e I o 51 | 65 | 3 | WALKING AWAY A WINNER © KATHY MATTEA
| ™M HOLDING MY OWN & LEE ROY PARNELL J LEO (T SHAPIRQ B DIPIERO) (C) (V) MERCURY 858 464
CEL 6 | o] 1anf CMHO NG () (V) ARISTA 1 8739 45 | 48 [FE] COMEANY TIME Solhle el
WHO SAYS) YOU CAN'T HAVE IT ALL & ALAN JACKSON — - -
S 4 T E( STEGALL (A mz:xsou J MCBRIDE) (V) ARISTA 1 2649 50 | 56 | 4 y&%’?:‘l&@ﬂg;&.‘s . L LORRI(EVM'SFgl}Gh;
(®)| 8 | 14| 1a | LUFE#S & MARTINA MCBRIDE =
P WORLEY.E SEAY.M MCBRIDE (KOSTAS,T PEREZ) (C3 V3 RCA 62697 | 3|17 ] 17 LIE.O('[ 5 Lg QLFBAMA A ( m&s&y@
| CAN'T REACH HER ANYMORE SAMMY KERSHAW :
@ i1 16 13 | B.CANNON.N WILSON (M.PETERSEN,B.THEIEN) (€1 (v) MERCURY 858 102 46 | 41 | a1 19 HBEDV EINEERELLA? S AR . Sl{\%vuIEaBEOm(BVGIl7Jr_'SdSl
INDIAN OUTLAW & TIM MCGRAW STPMA e
10 9 12 | J'STROUD,B GALLIMORE (T BARNESG SIMMONS, .0 LOUDERMILK) (C) CURB 76920 a1 | 22| 38 [ 19 1 EWLmF TC!’P.CIAVEI T’:AT«Q'}JE BBAQEEKR) GE%B(%EM ggz@g
PIECE OF MY HEART ® FAITH HILL : T "
@ 13 2 9 S HENDRICKS (B BERNS | RAGAVOY) (C) (V) WARNER BROS 18261 48 5 1 17 Ig&)\ubgfﬁq‘ III\RBE((I:‘UN‘I‘;‘VHCEUNMH FweLER REBA m %(E:L\J;I%E
M WVNONNA - — -
12 s | e e s C) V) CURE S 49 | 47 | 35 | 20 | IFIT WASN'T FOR HER | WOULDN'T HAVE YOU & DARON NORWOOD
SR ' J STROUD.J CARLTON (1 L WALLACE,T SKINNER) (C) (V) GIANT 18386
NO DOUBT ABOUT IT L L \
1 z ! 17| sBeckert us sweRrRiLLS sesum (C) (V) ATLANTIC 87287 64 | — | 2 m’v?m?kiﬁi‘,s,}’fus WOMAN MAR:(J S’;‘%ﬁ‘g I
v ANYA TUCKER
ADf 10 | 2 P o e Qg HIS Vit P (BD)| 60 | — | 2 | THEYDON'T MAKE 'EM LIKE THAT ANYMORE BOY HOWDY
C FARREN () STEELE C FARREN) CURB ALBUM CUT
N @ CLINT BLACK =
D] 20 | 29 | 6 | Atk oo A i corts (2| 55 | 60 | 5 | NEVERBITABULLET LIKE THIS GEORGE JONES WITH SAMMY KERSHAW
RSN N WILSON (J FOSTER,M PETERSEN) MCA ALBUM CU
IF BUBBA CAN DANCE (I CAN TOO) & SHENANDOAH - .
18 5 9 D COOR (M RAYBON,M wccumz(.a MCOILL) (C) (V) RCA 62761 @ 54 58 6 ??,,%5.'5‘5 DA(JgFHJ'%EEHI‘) L':EETIJ.I;&BMEQUI\#
ADDICTED TO A DOLLAR & DOUG STONE = : >
@ 19 2 ! J STROUD.D STONE (D STONE.R HOOD,R MADDOX K TRIBBLE) (C) (V) EPIC 77375 57 61 6 .YIlt.alﬂs‘l"mf‘)F:)CLEM ) (e & DAVID (IEEEV ’l\c‘gngm
17 | 21 | 11 | WORDS BY HEART ® BILLY RAY CYRUS —_— . -
J SCAIFE,J COTTON (R NIELSON,M.POWELL) (C) (v) MERCURY 858 132 * % * HOT SHOT DEBUT % * %
HE THINKS HE'LL KEEP HER & MARY-CHAPIN CARPENTER ’
s 2 17| JUENNINGS,M € CARPENTER (M € CARPENTER.D SCHLITZ) (v) COLUMBIA 77316 @ NEW ) 1 g.’c‘éol.émngnvc?sg&&g gr?ooxs,o.coox) BRO(?)’SQ%?TAD}-J“";‘()’\;
18 9 5 14 TRYIN' TO GET OVER YOU & VINCE GILL BORN READY ® JESSE HUNTER
MEGEER SIS % | 59 6 B.BECKETT {A.SHAMBLIN,D.GIBSON) (C) () BNA 62736
* % * AIRPOWER * % % (51| 59 | 70 | 3 | EAGLEOVER ANGEL © BROTHER PHELPS
2 39 5 BEFORE YOU KILL US ALL RANDY TRAVIS D.PHELPS,R.L.PHELPS (G.GUINN,Y.GUINN,J.PETERS) {v) ASYLUM 00012
K LEHNING (K FOLLESE,M T BARNES) {C) (V) WARNER BROS 18208 NEW ' 1 IT WON'T BE OVER YOU STEVE WARINER
WHERE WAS | ® RICKY VAN SHELTON S HENDRICKS /T BRUCE.T MCHUGH) (V) ARISTA 1-2672
a8 Ssiats (i £1950% G BURR 10) (vi COLUMBIA 77334 59 | 52 | 49 | g9 | HONKY TONK SUPERMAN ® AARON TIPPIN
S HENDRICKS 4A TIPPIN,B BROCK} (C) (V2 RCA 62755
* % * AIRPOWER * * % WHY HAVEN'T | HEARD FROM YOU REBA MCENTIRE
NEWD) | |
@ 28 | 33 | ¢ | YOUR LOVE AMAZES ME # JOHN BERRY T BROWN,R MCENTIRE (S KNOX,T W HALE) (0) (v) MCA %4823
C.HOWARD (A.HUNT,C JONES) LIBERTY ALBUM CUT DON'T TAKE THE GIRL TIM MCGRAW
@ 2 28 10 BETTER YOUR HEART THAN MINE TRISHA YEARWOOD .m 1 _ - 1.STROUD B GALLIMORE (C.MARTIN,L W.JOHNSON) CURB ALBUM CUT
G.FURDIS (L ANGELLE % GOLD) {C) (V) MCA 54786 61 2 SIMPLE LIFE & ANDY CHILDS
@ 25 32 8 TRY NOT TO LOOK SO PRETTY DWIGHT YOAKAM JLEO M WRIGHT (M.MCANALLY} (V) RCA 62763
P.ANDERSON {D_YOAKAM,KUSTAS! (C) (v) REPRISE 18239/ WARNER BROS. EWD 1 LITTLE ROCK @ COLLIN RAYE
0 | & 7 LOVEBUG GEORGE STRAIT N J HOBBS.E SEAY,P WORLEY (T.DOUGLAS) (v) EPIC 77436
T BROWN,G STRAIT (C WAYNE,W.KEMP) (C) (V) MCA 54819 6 | — 5 LET THE PICTURE PAINT ITSELF ® RODNEY CROWELL
@ % | 30 10 | RED AND RIO GRANDE DOUG SUPERNAW T BROWN,R CROWELL (R CROWELL) (C) V1 MCA 54821
R LANDIS (D SUPERNAW,L ATKINSON) (V) BNA 62757 6 2 LOOKIN' IN THE SAME DIRECTION © KEN MELLONS
31 36 7 WHERE DO | FIT IN THE PICTURE & CLAY WALKER - 1.CUPIT (K.MELLONS D BDIDSON | MELTON) (©) (V) EPIC 77390
U S VIGIANT 16210 6 | 62 | 62 | 18 | SHE NEVER CRIED CONFEDERATE RAILROAD
@ 3 37 15 | WHAT A CRYING SHAME & THE MAVERICKS B.BECKETT {D MAYO.F WELLER D RAE) ATLANTIC ALBUM CUT
SCOORTRSMATD koo T LRGA o470 67 | 58 | 52 | 12 | STONE COLD COUNTRY # GIBSON/MILLER BAND
37 54 4 ROPE THE MOON & JOHN MICHAEL MONTGOMERY D JOHNSON (D GIBSON,B MILLER) (V) EPIC 77355
S.HENDRICKS {J BROWN,J.DENTON,A BROWN) (C) (V) ATLANTIC 87248 EW ] ALL OVER TOWN DON COX
29 15 6 18 | V'VEGOT IT MADE JOHN ANDERSON N > R PENNINGTON (T BARNES R RANKIN) (V) STEP ONE 474
J.STROUD.J ANDERSON (M BARNES } (V) BNA 62709 JANIE'S GONE FISHIN' ® KIM HILL
33 31 12 KISS ME, I'M GONE & MARTY STUART 69 — 2 W.KIRKPATRICK (W KIRKPATRICK) (C) (V) BNA 62793
T.BROWN,M STUART (M.STUART,B.DIPIERO) (C) (V) MCA 54777 NEW D . THAT'S MY BABY © LARI WHITE
31 | 23 | 12 | 18 | ROCK MY WORLD (LITTLE COUNTRY GIRL) # BROOKS & DUNN L Rl (e SRR L)
D.COOK,$ HENDRICKS (B LABOUNTY,$ O BRIEN) (C) (V) ARISTA 1 2636 1 6 I 64 11 | INMY NEXT LIFE MERLE HAGGARD
22 | 16| 8 | 18 | THAT'S MY STORY ® COLLIN RAYE 1] 6 J STROUD (M BARNES ) B e
P WORLEY.J HOBBS,E SEAY (L.R PARNELL,T.HASELDEN) (€) (D) (V) EPIC 53952 @ EW KICK IT UP JOHN MICHAEL MONTGOMERY
33 24 19 18 1 JUST WANTED YOU TO KNOW MARK CHESNUTT N > ! S HENDRICKS (J ROBINSON, A BYRD) ATLANTIC ALBUM CUT
M WRIGHT (G HARRISON, T MENSY) (C) (V) MCA 54768 7 SAWMILL ROAD DIAMOND RIO
10 50 4 WISH | DIDN'T KNOW NOW ¢ TOBY KEITH i K ! 2 M POWELL. T DUBOIS (S HOGIN,J.MCBRIDE,D TRUMAN) (V) ARISTA 12610
N LARKIN,H SHEDD (T KEITH) (v) MERCURY 858 290 1 | 70 | 68 0 | NO MORE CRYIN’ © MCBRIDE & THE RIDE
35 k%3 2% 17 | SWEAR & JOHN MICHAEL MONTGOMERY 2 J LEQ (T MEBRIDE.J LEO) (C) (V) MCA 54761
S HENDRICKS (F J MYERS,G.BAKER) (C) (V) ATLANTIC 87288 IF | HAD ONLY KNOWN REBA MCENTIRE
39 1% 5 IN MY OWN BACKYARD & JOE DIFFIE 15 73 73 5 T.BROWN,R.MCENTIRE (J STANFIELD,C MORRIS) MCA ALBUM CUT
J SLATE,B MONTGOMERY (A SPOONER K.K.PHILLIPS J.DIFFIE) (v) EPIC 77380
@ 49 63 3 SPILLED PERFUME & PAM TILLIS (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
S FISHELL,P TILUIS (P TILLIS,D DILLON) (C) (V) ARISTA 1-2676 which attain 2500 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable,
DADDY NEVER WAS THE CADILLAC KIND & CONFEDERATE RAILROAD (C) Cassette single availability. (D} CD single avarability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single
46 53 5 B BECKETT (B NELSON,D.GIBSON) (C) (V) ATLANTIC 87273 availability. (X) CD maxi-single availability. © 1994, Billboard'BPI Communications.
1 GOODBYE SAYS IT ALL ® BLACKHAWK 20 | WHAT'SITTO YOU & CLAY WALKER
1 — = M.BRIGHT,T DUBGIS 1J MACRAE,C.BLACK,B.FISCHER) ARISTA J.STROUD (C WRIGHT R.E.ORRALL) GIANT
) 2 2 A LITTLE LESS TALK AND A LOT MORE ACTION & TOBY KEITH 15 1 5 5 { NEVER KNEW LOVE @ DOUG STONE
— N.LARKINH %44 [0 |k HINTON_J STEWART) MERCURY 1 STROUD (L BOONE W.ROBINSON) EPIC
STATE OF MIND @ CLINT BLACK ONE MORE LAST CHANCE & VINCE GILL
3 - o 1 ) STROMO.C IRACK 1C BLACK) RCA 16 7 13 17 T.BROWN {V.GILL,G.NICHOLSON) MCA
WAN OVED LIKE THAT SHENANDOAH
4 4 ] 4 } ggo%gT(éLv:A?iEn) & cur WAtﬁff? 1 14 6 ! L,cooxT(PT.gAErfnlim,s.Hocn_n‘Mounm RCA
THE BOYS & ME @ SAWYER BROWN
5 1 — 2 I‘S‘;(R%LL ?:%WNE_G,RE,, & Lﬂ’;{%‘;‘gg 18 13 10 b :A(.;:JIL;;IRLr,MCANALLV (M.MILLER M. MCANALLY) s LOVEE:SRS
N @ FAITH HILL J— _—
HN DEERE GREEN JOE DIFFIE p
1 5 2 j gum,aEnEomcommv (D LINDE) EPIC - 16 - . :;'Bl::'“:‘:':\';ﬁ‘" P — BVBF;*S
HE'D GIVE ANYTHING & BOY HOWDY
8 3 2 3 g FAERREN (J STEELE.C FARREN,V.MELAMED) CURB e D) Wee ;:'é‘:(‘tg S%KE“NERAWC“UG"' ALABA»:ACX
9 7 4 10 ﬁﬁg&ssg,?g YOAKAM) ROHIGHT '23;‘,{,‘5“2 2 18 15 11 | ) UFOLMLEEALABAMA (JSTEVENS M.CLARK) RCA
EASY COME, EASY GO GEORGE STRAIT
190 8 — 2 ﬁ%&,‘éﬁg %Lﬁ:ﬁfguscm) Y B'LL‘,BEE:# 23 20 16 14 | T:BROWN G STRAIT (A BARKER,D.DILLON) MCA
s r . @ LITTLE TEXAS 2 | 2 18 6 THE SONG REMEMBERS WHEN ©® TRISHA YEARWOOD
11 9 1 14 GoD BLE§§E.D TEXAS LT G.FUNDIS (H.PRESTWOOD) MCA
J.STROUELL DIMAPOLLD GRAU (P HOWELL,B SEALS) WARNER BROS BE NI WS NSRS © TOBVREITH
12 | 10 | 9 § 28 | CHAT MO scarion @ALANLJACKSON 25 | 23 | 19 | 21 | NUARKINH.SHEDD (TKEITH) MERCURY
T T @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 12 8 16 rx&{?\y.tlfcxsiingamot (G.PETERS) S UL MCBRIR[():E dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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- T k
COMPILED FROM NATIONAL LATIN
5 RADIO AIRPLAY REPORTS.
ol | 5E %’ g|¢g g ARTIST TITLE
Iz g 2|82 3 LABEL/DISTRIBUTING LABEL
*xx % NO.1 * » %
1 | 1| 1 | 10 | THEBARRIOBOYZZY SELENA ® DONDEQUIERA QUE ESTES
EMI LATIN at No. 1
2 | 2 | 2 | 12 | GLORIAESTEFAN © Mi BUEN AMOR
EPIC/SONY
(@) 3 | 4« | o | 10SELUIS ROORIGUEZ ® BOCA, DULCE BOCA
SONY
4 | 6 | 6 | 9 | CRISTIAN POR AMOR A TI
MELODY/FONOVISA
IEL @ LUNA
5 | 4 | 3|19 | ANAGABR
R MI FRACASO
6 [ 7 | 8 | 9 | RANDORA
(D! 12 | 19 | ¢ | eouaroo PaLomo LAS CUENTAS CLARAS
RODVEN
8 | s 10 | LUIS MIGUEL HASTA EL FIN
| WEA LATINA
REY RUIZ ® M! MEDIA MITAD
| 8 [0 | 7|9 [ &Y
NDO SIEMPRE EN Ti
13 | 25 | 4 | EDNITANAZARIO PENSANDO SIEMPRE E
MAZZ EL JUEGO ES TUYO
1 9 12 1 8__ EMI LATIN
MIJARES CORAZON SALVAJE
@ 16 23 3 EMlIJLATIN
ANA LA CHULA
1314 |13] 6 [ MANA
BANOA MACHOS MI LUNA, MI ESTRELLA
14 | 11 [ 10 | 11 | BANOA -
15 | 18 | 18 | 4 | YOLANDITA MONGE @ A PESAR DEL TIEMPO
— L -
ALVAR ronnes ANGEL CAIDO
16| 8 | 9 | 10| ALVARD
* % *POWER TRACK* % %
an| x» 2 | PIMPINELA © CON UN NUDO EN LA GARGANTA
POLYGRAM LATINO/PGD
ROBERTO CARLOS © MUJER PEQUENA
18| 19 [ 11| 12 | ROBERTOC
MAGGIE CARLES @ MI DOBLE TU
[ 19 [ 20 | 17 | 10 | MASGIECA
?

27 | 33 | 4 | EDGARJOEL COMO SERA?
| 15 | 14| g | LASTRIPLETS @ LAS LLAVES DE MI CORAZON

| “° 1 EMI LATIN

ROES ROBLES ® LO AMO
2|2 |2a|s | LOURE AMO |
BANDA VALLARTA SHOW PA' YO

@) 2 | 2| « | BNA
24 | 21 | 22 | 6 | LOSFANTASMAS OEL CARIBE  BANDOLERO AVENTURERO
2 2 2 6 BACHATA MAGIC QUEDAN PALABRAS
2% 2 16 13 LOS FUGITIVOS & LA LOCA

(A 29 | 35 - AMIGA MIA |

@[ |5 s [

RRY RIVERA @ CARA DE NING
B |17 |15 |8 | ¥R
* % * HOT SHOT DEBUT * ®
NEW ) 1 SL&JMAFIA ¢ VIDA
ROCIO DURCAL M! CREDO
| 25| 2 | ¢ | ROcloD
@D| » 5 | MARTA SANCHEZ @ DESESPERADA
POLYGRAM LATINO/PGD
@2)| 2 | SONORA DINAMITA EL APAGON
1~ | FUENTES/VED!
MUER MI LA NINA
@ 33 | 37 3 &ﬁfHAEL - SE— UERE POR |
(30| reentmy | 11 | LIBERACION ESE LOCO SOY YO
XIE Y LOS FRIJOLITOS ES HORA DE AMAR
35 | 3 [ 3 | 4 | ROXIEYL oLITO S HO!
NEW» | || SERSIOONMA, e
*

G| News [ 1| camoswes T
3| 28 | 31| 7 | PAULINARUBIO VUELVE JUNTO A MI
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A Full Plate For Estefan’s Crescent Moon

CRESCENT MOON RISING: Only
three months into its existence, Emilio
Estefan’s new Crescent Moon imprint
already appears to be successful, if
Jjudged by the label’s hectic recording
and release schedule.

Estefan continues to record the
soundtrack for the forthcoming Sylves-
ter Stallone/Sharon Stone film “The
Specialist,” now being filmed in Miami.
A listen to a rough mix of the movie's
opening instrumental segment reveals
a seismic, Afro-Cuban tribal base that
Estefan plans to embellish with Yoru-
ban chants. If released to dance clubs,
this track should easily top Billboard’s
Club Play chart. The album is due out
“‘sometime this summer,” Estefan
says. In addition, he is recording three
tracks with Spanish female duo Azucar
Moreno.

Estefan also says that he has signed
sorely underrated belter Donna Allen,
a former Tampa Bay Buccaneers
cheerleader whose lone Hot 100 hit,
“Serious,” reached No. 21 in 1987.
Allen will appear on “The Specialist”
soundtrack.

Meanwhile, Estefan says Jon Se-
cada’s sophomore SBK album, “Heart,
Soul, & A Voice,” which will contain
two Spanish-language tracks, is slated
to ship May 24. All the songs on the al-
bum were composed by Secada, except
for one penned by Diane Warren.
Look for the album to repeat the multi-
platinum suceess of Secada’s self-titled
debut, a 5 million-seller. The Spanish-
language counterpart is scheduled to
ship in June.

Estefan adds that superstar wife
Gloria will begin working on an album
of ’60s pop classics this summer for
possible release in September or
October.

LMC UPDATE: Additional panelists
confirmed for Billboard’s fifth annual
International Latin Music Conference
May 16-18 are Manuel Camero, presi-
dent of Asociacio Brasileira de Produ-
tores de Discos (APBD), who will par-
ticipate in the Brazil panel; SGAE

La Mafia Summit. Sony Discos’ hot
pop act La Mafia opened its new
recording facility, Houston Sound
Studios, with a listening party for the
sextet’s forthcoming album *Vida,"”
due out April 5. La Mafia members and
Sony executives shown standing, from
left, are band member Michael Aguilar;
Sony Discos VP A&R Angel Carrasco;
band member Oscar Gonzalez; Serca
Promotions representative Servando
Cano; Sony Music Intl. president, Latin
American Region, Frank Welzer; Sony
Mexico president Raul Vasquez; Sony
Discos VP/GM George Zamora; and
band members Armando
Lichtenberger and Rudy Martinez.
Kneeling, from left, are band member
David de la Garza; band manager
Henry Gonzlez; and band member
Leonard Gonzalez.

=

by John Lannert

president Eduardo  ‘“Teddy”
Bautista, who will appear on the music
publishing panel; and Messidor Rec-
ords president Gtz Worner, who will
sit on the Latin jazz panel.

Artists confirmed to showcase in-
clude Paralamas, Vice Versa, Arturo
Sandoval, Banda Machos, Rudy
Pérez, Unik-ko, Leo Gandelman,
Raiil Mascarenhas, Nestor Torres,
and Rosco Martinez, who cracked the

Hot 100 last week with his single for
Zoo Records, “Neon Moonlight.”

BROWN INKS WITH EMI ... And
Virgin: For his first solo deal, standout
Brazilian percussionist/songwriter
Carlinhos Brown has signed an unu-
sual deal with EMI-Odeon Brasil and
Virgin France that calls for his product
to be released by EMI-Odeon Brazil in
Latin America and by Virgin France
for the rest of the international mar-
kets. EMI-Odeon Brasil A&R director
Jodo Augusto says the pact will give
Brown “an introduction to worldwide
audience,” adding that EMI-Odeon will
cover recording costs, while Virgin
France handles promotional expenses.
Brown’s label debut is due in Sep-
tember.

(Continued on next page)
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M BY MARCELO FERNANDEZ BITAR

BUENOS AIRES—Firmly estab-
lished as a leading concert promoter
in South America for several years,
Daniel Grinbank proudly says that
1993 was the most successful year in
the history of his Buenos Aires-
based company, Rock & Pop Inter-
national.

Though he declined to be specific
about revenue figures, Grinbank
says, “We didn’t have any flops in
1993, and every area of the company
had excellent results. A subsidiary
concert company in Chile was
opened in October, the record divi-
sion [DG Records] released almost
10 new artists, and a merchandising
contract began with Winterland and
Brokum.” Grinbank adds that his
Rock & Pop FM radio station still
leads the pack in young demograph-
ics, and his travel agency has pros-
pered as well.

But Rock & Pop International’s
shining stock in trade last year was
its concert-related activities. The
stellar roster of company clients that
filled stadiums, arenas, and theaters
in far southern South America in-
cluded Paul McCartney, Guns N’ Ro-
ses, Madonna, Metallica, Duran
Duran, Peter Gabriel, Juan Luis
Guerra, Pat Metheny, Al di Meola,
and Robert Cray. McCartney’s three
shows at the River Plate stadium in
Buenos Aires drew 150,000 concert-
goers, setting an all-time national
concert attendance record.

Grinbank’s dizzying success seems
to be the logical result of 10 years’
experience in the Argentinian record
industry, marked by careful expan-
sions from his core business, concert
promotion. Grinbank’s one master
stroke on the concert production side
took place in 1993, when he secured
exclusive booking rights for Buenos
Aires’ two main stadiums, River
Plate and Vélez Sarsfield. The other
was working out million-dollar spon-
sorship pacts with prominent com-
panies such as Coca-Cola, Pepsi,
Visa, and Argencard.

Grinbank says the stadium accord
took place because the increasing
number of local promoters was
crowding his concert slate. While
booking the stadiums has eliminated
that inconvenience, it also has taught
him to be careful when renting out
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director Beto Boaventura; band member Mercelo Fromer; band member Tony
Bellotto; band member Nando Reis; band member Paulo Miklos; and WM Brazit
radio supervisor Alexandre Cattan. Seated, from left, are WM Brazil marketing
director Sergio Affonso and band member Charles Gavin.

leased by BMG, not Sony as reported
in a March 19 article.
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TO() MUCH IS NEVER ENOUGH: Legend has it (and
it’s got to, 'cause I wasn't there) that the New Orleans Jazz
& Heritage Festival began 25 years ago when a lineup of
300 musicians entertained a crowd roughly half that size
in the city’s historic Congo Square.

This year's fest, a 25th anniversary salute scheduled for
April 22-May 1, will have a somewhat different look. Simply
stated, the lineup is staggering, with something like 4,000
artists doing their boogie before crowds expected to be
400,000-or-so strong (including, I'm sure, those outre Elvis
freaks who parade around the fairgrounds brandishing
flagpoles bedighted with the head of the King himself—
Elvis sightings, dozens of them, New Orleans, scary).

Don't look here for an exhaustive listing of the artists
performing. (Ewhaustive is just about right, considering
how many names I'd have to type into this space.) Instead,
here’s a mere sampling of who's waving their ya-ya's (the
muffalettas, however, are up to you):

* April 22: Buckwheat Zydeco, Allen Toussaint, Little
Richard, the Neville Brothers, Miriam Makeba, Hugh
Masekela, Donald Harrison, the Rebirth Brass Band,
Frankie Ford, and Katie Webster;

April 23: Jimmy Buffett, Max Roach, Boz Scaggs,
the Dirty Dozen Brass Band, Zachary Richard, Earl
Palmer, Alvin Batiste, Earl Turbinton, Ahmad Jamal,
the Allman Brothers, and the Band,;

* April 24: Dr. John, Al Hirt, Irma Thomas, the
Mighty Clouds Of Joy, Buddy Guy, Stanley Turrentine,
Charles Brown, Rockin’ Dopsie, Boozoo Chavis, the
Winans, Emie K-Doe, and Lil’ Queenie;

« April 28: Wynton Marsalis, Herbie Hancock, the

Count Basie Orchestra, Willie Nelson, Taj Mahal, Clar-
ence “Gatemouth” Brown, and Sonny Landreth;

« April 29: The Meters; B.B. King, Stephen Stills,
Eddie Bo, Wallace Davenport, Tito Puente, Little Feat,
Bob Weir, Rob Wasserman, and Benny Powell;

* April 30: Aretha Franklin, Robert Cray, Randy New-
man, the Staple Singers, Horace Silver, Jimmy Smith,
and Walter “Wolfman” Washington;

* May 1: Pete Fountain, Percy Humphrey, the Radia-
tors, Johnny Adams, Jean Knight, Nicholas Payton,
Gospel Soul Children, Allen *“Red” Tyler, and Dave
Bartholemew. Had enough?

GIVE FRISHBERG THE BALL: Nobody writes songs
about baseball and its nostalgic warmth better than Dave
Frishberg. (From “Matty,” his love letter to New York Gi-
ants pitcher Christy Mathewson: When our luck was
turning sour and owr backs were to the wall/You would fire
up the will to win and galvanize us all/ . . . 1'd swear that
God himself had sent his right-hand man to see us
through/It was you, Matty, it was you.)

Given Frishberg’s strong spring (he just released the al-
bum “Quality Time” on Sterling, which includes “Matty™),
he's been penciled in to open Carnegie Hall's grass-roots
series of five concerts April 15-30, focusing on themes of
Americana, including baseball, traveling circuses, cowboy
life, Texas blues, and rockabilly. To spell Frishberg, Carne-
gie Hall has scheduled an appearance by Giant Bebby
Thomson, who never tires of reliving The Home Run—
anybody got a better definition of personal glory?—primar-
ily because we won't let him. Jazz and baseball. No com-
plaints here.

PARIS, ANYTIME: Amid complaints that jazz knows too
few real male singers, word drifts in that Jackie Paris has
a new, self-titled record on Audiophile. Paris introduced
the first vocal recording of Thelonious Monk’s “ 'Round
Midnight”; he was the first vocalist Charles Mingus used
when the bassist began his Debut label. “The Voice,” as he
was known when he toured with Lionel Hampton, is bank-
ing on springtime (“Paris in . . .,” of course) for his retwmn.

A Classical
KEEPING
SCORE

by Is Horowitz

PODIUM TWISTS: As expected, Leonard Slatkin will be
moving over to the National Symphony Orchestra as mu-
sic director, creating new opportunities for recording by the
Washington, D.C.-based ensemble.

Slatkin takes over his new post in September 1996, re-
placing Mstislav Restropovich. Beginning next season,
however, Slatkin will appear with the NSO as MD desig-
nate. In a typical overlap, he will remain as MD for the St.
Louis Symphony through the 1995-96 season. He has held
that position since 1979.

Recording plans are currently under discussion between
the NSO and BMG Classics, Slatkin’s exclusive label. It's
not known at this time how many more recordings he will
make with the St. Louis Symphony, where his RCA Victor
Red Seal catalog already numbers more than 50 titles. He
also has recorded with the London Philharmonic, the
Philharmonia, and the Bavarian Radio Symphony.

EVERYONE AGREES it’s becoming more difficult to
market standard repertoire on dise. Yet the new season
again will see many new recordings of familiar fare set
down by major American orchestras, a familiar formula
only occasionally freshened by novelty.

GOIN(; ON RECORD: The 1994-95 season will find Her-
bert Blomstedt winding up his 10-year stint as music direc-
tor of the San Francisco Symphony, even as he continues
to add to his substantial discography on London Records.
For one thing, he will be completing a Sibelius cycle, a

project begun in 1989, with the Third and Sixth Sympho-
nies. Scheduled as well are recordings of Strauss’ “Till Eu-
lenspiegel,” “Death And Transfiguration,” and “Also
Sprach Zarathustra.” Stenhammer’s “Serenade” and Niel-
sen’s “Little Suite” also are on Blomstedt's agenca.

Still to be recorded this season is the Sibelius Symphony
No. 1. That will be taped in May, and is slated to join a
number of major works taped since late 1992 awaiting re-
lease by London.

Blomstedt will continue his association with the SF'S as
conductor laureate and is expected to make additional re-
cordings with the orchestra. Michael Tilson Thomas will
take over as music director.

GOING ON RECORD II: At least three majors will be
recording the Chicago Symphony Orchestra next season.

For Erato, music director Daniel Barenboim will attend
to both Tchaikovsky and Berlioz's “Romeo & Juliet.” He
also will cut Schoenberg’s ‘Verklarte Nacht” and “Five
Pieces For Orchestra,” in addition to Hannibal Peterson’s
“African Portraits” and a program tagged “Popular Favor-
ites.”

Former CS0O MD Sir Georg Solti will be recording sym-
phonies by Bruckner (No. 1) and Shostakovich (No. 13)
for London. And Pierre Boulez and the orchestra will fol-
low up their 1994 Grammy-winning Bartok set on Deutsche
Grammophon with the composer’s “Miraculous Mandarin”
and “Music For Strings, Percussion & Celesta.”

GOING ON RECORD III: In a rather unusual project,
David Zinman and the Baltimore Symphony Orchestra
will record 12 short dance works, by as many American
composers, for London’s Argo label.

The list of composers reads like a veritable who's who:
Libby Larsen, Terry Riley, John Adams, Michael Daugh-
erty, Robert Moran, Aaron Jay Kernis, John Harbison,
Michael Torke, Christopher Rouse, Dominick Argento,
David Schiff, and Leonard Bernstein.

Top Jazz Alhums.
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Vid Creators ‘Get Off’ On Technology

Cracker Clip Is Melange Of Visual Processes

M BY DEBORAH RUSSELL

LOS ANGELES—Man meets ma-
chine in Cracker’s new animated Vir-
gin video “Get Off This,” directed by
Squeak Pictures’ Carlos Grasso.

With the aid of three Macintosh
computers, Grasso and a team of ani-
mators spent 10 weeks mixing tradi-
tional cel animation, treated original
and stock footage, and computer-gen-
erated images to create a psychedelic
fantasy of mind-bending imagery.

“I wanted to have some fun with
the lyrics and try some things you
can’t do in live-action, like blow up the
world,” says Grasso. “Get Off This”
marked his first foray into the hi-
tech, computer-generated universe.

“It’s such an intimidating thing to
work with computers, and this was a
challenge,” he says. “But the timing
was right; I never would have tried it
a year or two ago. The software is
such that we could use the computer
as a source to find options to put dif-
ferent things together.”

Grasso’s artistic team included
head Macintosh animator and com-
puter artist Fred Davis, character
artist and painter Araiane Bazin, and
cel animator Patricia Wong.

“Fortunately, we were all good
friends,” says Grasso, who notes that
the tedium of producing such a time-
intensive project posed the greatest
challenge to the team. Three weeks
were devoted to storyboarding and
determining how the computer would
layer various frames. Work days of-
ten stretched past 15 hours.

Each one of the 6,758 frames of
video was hand-treated using Adobe
Photoshop filters and then com-
posited on a Macintosh 950 Quadra,
the main animation computer.

“We didn’t rely on the computer for
the look or feel of the animation,”
says Davis, a freelance graphic de-
signer who came in with a decade of

Macintosh experience, but little back-
ground in animation. “We used it as
a compositing tool. I shy away from
most computer animation. The look is
too sterile, there’s no life.”

Bazin, a painter, also had little ex-
perience in the animation field. She
relied on cel animator Wong and com-
puter artist Davis to bring her paint-
ings to life.

“I would draw something one day,
it would be processed through the
computer, and then it would appear
like magic on the screen,” says Bazin,
who drew some 2,000 frames in a 63-
day period. “It was the first time I
had seen my work moving. We were
jumping all over the place every time
we had a new picture.”

Adds Grasso, “At one point it felt
like, ‘look, it’s another potato chip,
Charlie. Just 6,700 more and we'll
have a whole bag!"”

Bazin created a number of the
characters in the clip, including a cig-
arette-smoking, blue mutt named
Azul who swallows the Cracker tour

bus. The neo-nuclear storyline lends
a whole new dimension to the term
“mushroom cloud,” and Grasso even
makes a cameo appearance in the
character of an evil sun.

Performance and cutaway footage
was reeled on videotape and digitized
into the computer using a Diaquest
Animagq board and NuVista card. The
finished piece was dropped frame by
frame onto Betacam-SP, then laid
back onto the D2 audio master.

“The machines took on a certain
life after awhile,” says Grasso. “It’s
like they were triplets, always crying,
and we'd be saying, ‘What’s wrong
with that one?" ”

But as the director, says Grasso, he
was concerned that the clip retain an
organic quality. The crew worked in
Grasso’s own home studio, creating a
comfortable environment through
musie, atmospheric lighting, and “lots
of food.”

William Coleman produced the
video; Catherine Finkenstaedt execu-
tive produced.

| PRODUCTION NOTES

LOS ANGELES

* Atlantic artist Tori Amos co-di-
rected her new video “Cornflake Girl”
with Zeitgeist director-producer
Nancy Bennett.

* Brian Setzer's new Hollywood
Records video “Lady Luck” is a Ty-
coon Entertainment production di-
rected by Jeff Stein. Steve Fredriksz
produced.

* Randee St. Nicholas of Planet
Pictures directed Celine Dion’s latest
Epic outing, “Misled.” Robert Brink-
man directed photography; John Hop-
good produced. The same crew re-
cently reeled Babyface’s “And Our

Monster Movie. Bronwen Hughes directed Big Head Todd & the Monsters’ new
Giant video “It's Alright.” Pictured on the balcony of New York’s Chelsea Hotel,
from left, are the band's Todd Park Mohr, Brian Nevin, and Rob Squires; director
Hughes; and band manager Mark Bliesener.

Feelings” video for Epic.

* Westside Stories Productions di-
rector Keith Ward reeled Guess’
Warner Bros. video “Tell Me Where It
Hurts.” Cherie Appleby produced the
shoot.

NEW YORK

* Riviera Films directors Jim
Spring and Jens Jurgensen recently
collaborated to lens the Die Monster
Die video “Swallowed.” Tim Lalumia
produced the Roadrunner Records
clip.

* Director Dwayne Coles recently
wrapped three Atlantic videos for Pub-
lic Pictures. David Waterson directed
photography on Michael Watford’s
“So Into You” clip. Michelle Webb and
Deb Brown produced. George Semin-
ara directed photography on Hard 2
Obtain’s “Ghetto Diamond” elip.
Andre Maubert and Catherine Ber-
claz produced. And Waterson directed
photography on Sudden Change’s
Eastwest/Atlantic video “Comin’ On
Strong” with producer Daphne
McWilliams.

OTHER CITIES

* Director Sara Nichols is the eye
behind Kimber Clayton’s debut Curb
video “I Know That Car.” Ed Stephen-
son directed photography on the Nash-
ville-based shoot. Karen O’Connor ex-
ecutive produced for Picture Vision. In
addition, Picture Vision’s Peter Israel-
son recently directed Randy Travis’
latest Warner Bros. clip, “Before You
Kill Us All.” The Santa Fe, N.M.-based
production mixes live action and ani-
mation. O’Connor executive produced.

* Del The Funkyhomosapien’s lat-
est Elektra video “Wrongplace” is a
DNA production directed by Kevin
Bray. Sam Aslanian produced the
shoot on location in San Francisco.

Regionql Programmers’ Web
Anchored By Group Ad Plan

HOOKING UP: Regional program-
mers Jack Wendorf of New York’s
“American Hot Videos” and David
Balaban of Belleville, N.J.’s “The
Music Machine” have joined forces to
create and helm the Music Broad-
casters Assn.

The MBA, not to be confused with
the MVA (the Music Video Assn.),
comprises 12-15 local and regional
video programs working in concert to
“enhance cooperation between differ-
ent elements in the video promotion
business,” says Balaban, the organi-
zation’s VP. Wendorf is president.

Balaban declines to name the
shows participating in the MBA, but
says most of them fall into
the alternative and urban
music genres. Revolving
membership is based on a
short-term renewable ar-
rangement, he says. By
acting cooperatively, the
participating MBA shows
reach a broadcast and ca-
ble horizon spanning 27
million U.S. households,
says Balaban.

The organization is an-
chored by a group adver-
tising plan in which labels
pay one fixed rate to ad-
vertise on a variety of

member programs that fit try music specials that will
the required musical for- 0y Deborah i+ on the INSP network.
mat. Russell The first project is

As part of the deal, ad-
vertisers can submit titles
of specific videos to the
MBA’s monthly “hot list,” which is
distributed to the participating shows
to highlight their latest priorities.

As leaders of the MBA, Balaban
and Wendorf will be responsible for
distributing the ad spots to each pro-
gram, and will provide proof of per-
formance to each advertiser. Funds
will be dispersed by them to each
show on which the ads appear.

“It can be cost-prohibitive for the
labels to buy advertising on each indi-
vidual show,” says Balaban, noting
that the MBA is ideal for labels look-
ing to promote second-tier priorities
more effectively. “We're acting as a
sort of agency. We offer the labels a
way to get exposure on these shows
at a rate they normally wouldn’t get.”

Mark Weinstein of the independ-
ent promotion firm R-N-R Freelance
says his clients’ reaction to the MBA
has been “really good,” and he notes
that such labels as Relativity,
Hollywood Basic, Tommy Boy, Is-
land, and A&M have expressed inter-
est in participating.

VIDEO SUMMIT: The Music Row
Industry Summit, slated for May 11-
13 in Nashville, will feature a three-
hour forum on May 13 that explores
production, promotion, and program-
ming in country music video today.
Topics to be addressed include every-
thing from the traditional talk of
budget battles and quality control to
the role of regional video outlets and
closed circuit programmers. Radio
and video programmers will explain
their impact on the audience and de-

THE

bate whether country radio and video
should be programmed identically.
An issues forum will address interac-
tive technology, the video syndication
business, and the global marketplace.

The Music Video Assn. will open
the summit May 11 with a 3:30 p.m.
meeting. MVA members will receive
the summit’s early-bird registration
rate through April.

NAME CHANGE: The Music Video
Producers Assn. has changed its
moniker to the Music Video Produc-
tion Assn. to incorporate more play-
ers in the video industry, such as di-
rectors, production assistants,
gaffers, grips, film manu-
facturers, and more. The
MVPA will host an indus-
try party June 9 at the
Sony Music Studios in
Manhattan, showcasing art
and photography created
by members of the music
video community. Call
Martin Hennessee at
N.Y.'s GPA Films for info.

THE WORD: Cheyenne
Records and the Inspira-
tional Network of Char-
lotte, N.C., recently linked
to produce Christian coun-

“Cheyenne Country Live,”
to be taped April 26 at the
Cannery in Nashville.
Steve Gatlin, the White River
Band, the Days, Paula McCulla,
and Bruce Haynes will appear.
INSP is one outlet that airs “CCM-
TV,” a popular contemporary Chris-
tian music program, which recently
wrapped production on its “CCM-TV
Acoustic Set.” Steve Gilreath Pro-
ductions reeled 68 “unplugged” per-
formances for artists such as Wayne
Watson, Geoff Moore, Bryan Dun-
can, Al Denson, and Point Of
Grace. The clips complement the of-
ten limited video output by each of
the artist’s labels, and will air on
“CCM-TV,” which also is carried by
the Family Channel, the ACTS Net-
work, FamilyNet Broadcast stations,
and the Armed Forces Television
network.

REEL NEWS: Director Alex Hal-
pern has joined the directors’ roster
at N.Y.’s Portfolio Artists Network
... Director Dwayne Coles has
signed to Public Pictures in N.Y., and
Bonnie Tomas is now managing the
music video division there ... “Rosa
Mi Amor,” a film by video director
Modi of LA.’s Modivation Films re-
cently took first place in the experi-
mental category at the New York
Underground Film Festival, as well
as the grand prize at the Lucky
Charms Festival in Seattle.

In network news: Jon Baum is
now director of promotions at Miami-
based programmer the Box ...
A&M'’s Vesta hosted BET's inaugu-
ral Comicview Awards in L.A. March
29.
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THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
% % NEW ADDS # % LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BODS) OF CLIPS ADDED FOR THE WEEK AHEAD

|

13 Losvie Morgan, My Night To Howl ¢
14 Doug Stone, Addicted To A Dollar
15 Collin Rays, Little Rock

16 Garth Brooks, Standing... +

17 John M. ot

14 Alice In Chains, No Excuses

185 Crash Test Dummies, Mmm... *
16 All-4-One, So Much in Love

17 R. Kelly, Bump N’ Grind

18 ice Cube, You Know How We Do It

12 Travis Tritt, Take It Easy

13 John Berry, Your Love Amazes Me
14 Lee Roy Parnell, I'm Holding My...
15 Martina McBride, Life #9

16 Tim McGraw, Indian Outiaw

. 18 Pam Tillis, Spilled Perfume t 19 US3, Cantaloop 17 Marty Stuart, Kiss Me, I'm Gone
bopuuial 1 T TR N | 1T
14 hours daily » . ]
1899 3¢h Street NE, o) Doutt Anoct 33 Urge Oversit.Positve Blead 23 Rick Travioor Hoaky Tonk Crowd
Washington, DC 20018 22 Neal McCoy, No Doubt About It Urge 3 ing 0,
23 Toby Keith, Wish | Didn’t Know Now 24M¢thM(l.Gel_ltlov!nn ) 22 mmnm.mmmr'mn
1 Toni Braxton, You Mean The... 24 Confederate Railroad, Daddy... 29 Motiey Crue, Hooligan’s Holiday JTobyK"u::;.Msvr;l”?‘dn;xmwm
1 e L T 2ol e g
e st anctmar Days” | 27 John Berry, Your Love Amazes M | 28 Tori Ams, God 26 Lorrie Morgan, My Night To How!
S Brand New Heavies, Dream 28 Marty Stuart, Kiss Me, I'm Gone 29 Cranberries, Dreams . 27VlnllnNdm,Amdc. el
6 Heavy D. & The Boyz, 29 David Lee Murphy, Just Once 3ommmem|m0n ; ”mm n | Help...
7 Me'Sheli Ndegeocstlo, If That's. Bilty Dean, Once In A While 31 Morrissey, The More You Ignore. Ha Sp'IL et
8 Znane, Groove Thang 31 Rick Trevino, Honky Tonk Crowd 32 Sarah McLachisn 30 Rodney Crowell, Let The Picture...
9 SWV, Anything 32 Sswyer Brown, Outskirts 01 Town 33Aumet:.Crym e (] ARG 790
e T 34 Rtrey Fotin cmmtt'?:i 35 WarTang Clan, CREAM
ll Angeta Winbush, Treat U s | 38 gy a Bt Y e R: Travis, Before You Kill Us All
2 For Real, You Don't Wanna Miss L e Joher Awderaon, | Wieh  Could Hiave..
13SimploE.PllyMyFunk 35MMWM!EIS¢C¢U :adonm. | ."M.:thlThePi David Ball, Thinkin’ Problem
4 Janet Jackson, Because Of Love 37 Kieran Kane, Find My Way Home 338 Nine Inch Nails, rcp‘ i 8s Collin Rays, Littie Rock
1sm0ownou.G«nAMJum 38 Jesse Hunter, Born R 395’,""'“"‘;""""- u John & Audrey Wiggins Fling Ou..
16 Jody Watley, When A Man Loves... 39 Clay Walker, Where Do i Fit In... 40‘ Zunp eng Bob Woodrutt, Bayou Girl
17 Prince, The Most Beautiful... 40 Brother " Over Angel wwm‘" Sweethearts Of The Rodeo, Things...
18 Babyface, And Our Feelings Jllﬁymﬂmp!"lﬁt 42M'oﬂnml. mazing
19 Asliysh, Back And Forth 42 Ken Metions, Lookin® In The Same... 43 Ace Of Base, All That She Wants
20 Tevin Campbell, 'm Ready 43 Kim Hill, Janie’s Gone Fishin MWEM(..CmToMy
21 Aretha Franklin, A Deeper Love “mm'nwwaxmrﬂ 485 Stone Temple Pilots, Creep
22 Gerald Albright, Anniversary 45 Willie Neison, Afraid 46 Salt-N-Peps, Shoop
230“&“‘.%’33.“ 45Lﬁm"¢t§mslby' . 47Tﬂmw,lmﬂudy
24 Gangstarr, Mass Appeal 47MM|MISSH‘1'MISMMMG AIScorwu_.UnduTheSumSun
25 ice Cube, You Know How We Do It JIMMMMIMTM:.. 49 Pantera, I'm Broken VIDED HITS ONE™
26 AN-4-One, So Much In Love 49 Daron Norwood, Cowboys Don't Cry 50 Red Hot Chili Peppers, Under The...
27 0. Benoit/R. Freeman, After The... 50 Kathy Mattea, Walking Away... oo [ndicates MTV Exclusive nuous programming
28 Damion Hall, Satisty... ISISMU NY, NY 10036
29 Guesss, Tell Me Where It Hurts ! Indicates Hot Shots * Indicates Buzz Bin
30 Freddie Jackson, Was It Something NEW ADDS 1 Mariah Carey, Without You
* W * W W & NEW ADDS & & 2 Janet Jackson, Because Of Love
W & NEW ADDS & & Alabama, The Cheap Seats . Babyface, And Our Feelings 3 Toni Braxton, Breathe Again
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MM"'?" Don't Love Me u‘:’tm.nuzu?s«m Hammer, PumpsR :cn:sA Bump :‘?:.m%ymﬁ:: J?m
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Victoria Shaw, Cry Wolf Greta, Is It What You Wanted 10 Michael! Bolton, Completety
11 Bonnie Raitt, Love Sneakin’ Up...
12 Cetine Dion, The Power Of Love
13 Madonna, I'll Remember
14 Garth Brooks, Standing Outside...
18 Enigma, Return To Innocence
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18 Crash Test Dummies, Mmm...
Continuous programming 19 Bryan Adams, Please Forgive Me
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2 Martina McBride, Life #9 3MN'RMS‘M'D°'" - 1 Billy Ray Cyrus, Words By Heart 24 Steve Wimwood, Higher Love
3 Bilty Ray Cyrus, Words By Heart 4 Beck, Loser * 2 Little Texas, My Love 25 Sting, If | Ever Lose My Faith In You
4 Tracy Lawrencae, If The Good Die... S Janet Jackson, Because Of Love 3 Tracy Lawrence, If The Good Die 26 Meat Loaf, I'd Do Anything For Love
S Shenandoah, If Bubba Can Dence 6 Pumpkins, Disarm 4 Neal McCoy, No Doubt About It 27 En Vogue, My Lovin'
6 Travis Tritt, Take it Easy 7 Tom Petty, Mary Jane S Ricky Van Sheiton, Where Was | 28 Eternal, Stay
7 Lee Roy Parnell, I'm Holding My... 8 Nirvana, All Apologies 6 Doug Stone, Addicted To A Dollar 29 John Cougar Mellencamp, Small...
8 Ricky Van Sheiton, Where Was | 9 Spoonman 7 Chint Black, A Good Run O1 8ad... 30 George Michael, Freedom
9 Tim McGraw, indisn Outlaw 10 Ace Of Base, The Sign 8 John Michael Montgomery, Rope...
Pt | Ll | Soon ISRt | Lo sy
s ‘ou 1 If Bubba Can 9 n
12 Chint Black, A Good Run Of... 13 Cracker, Low 11 Garth Brooks, Standing Outside... Big Mountain, Baby | Love Your Way
A SAMPLING OF PLAYLISTS SUBMITIED BY
NATIONAL & LOCAL MUSIC VIDEO OUTLETS
™ FOR THE WEEK ENDING APRIL 9, 1994,
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T M E Die Monster Die, Swallowed
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Snoop Dosey °°“' i A e Pet Shop Boys, | Wouldn't... b Cheap Trick, Woke Up With A Monster
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£-40, Captain... "°E"°““’ Big Mountain, Baby | Love ... Continuous programming
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Big Mountain, Baby | Love John M. Montgomery, Rope The Moon | 1yg gighops, The Unclouded Day
Bonnie Raitt, Love Sneakin’ TELEVISION . . Carlene Carter, | Love You Cause
Cheap Trick, Woke Up With A Monster Ottmar Lisbert, Albatross
Course Of Andy Childs, Simple Life
Dawn Penn, You Don't Love Me 223_225 'm Radney Foster, Closing Time
Eve's Pluen, | Want it AX Newark, NJ 07102 Five 1/2-hour shows weekly el el s Lo
, Pumps (Vers 2) Signal Hil Dr, Wall, PA 15148 Diana Murrell, Mama’s Cedar Chest
Hole, Miss World Elvis Costello, 13 Steps ’ Vince Gill, Tryin' To Get Over You
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Xscape, Love On My Mind 8ad Sun, Tak Back Rich Mulling, Here In America
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National Enquirer Jumps
On The Country Bandwagon

M BY ERIC BOEHLERT

CITY SLICKERS: The squeaky-
clean world of country music has at-
tracted some curious callers lately, in
the form of new magazine publish-
ers. A while back, Larry Flynt, of
hard-core Hustler magazine fame,
introduced a collection of family-
friendly magazines, including Coun-
try Fever.

Now the Enquirer/Star Group,
publisher of the dirt-dishing Na-
tional Enquirer and Star, is introduc-
ing Country Weekly, slated to ship
750,000 copies this month.

According to Iain Calder, Country
Weekly president and Enquirer/Star
Group executive VP, 100 million peo-
ple will at least eyeball the magazine
each week thanks to the company’s
second-to-none supermarket/news-
stand distribution.

Two traits will help Country
Weekly stand out, says Calder. First,
it will be the lone Nashville-oriented
weekly, according to Calder, who is
not concerned about coming up with
52 covers a year. He suggests that
Garth Brooks—who graces the de-
but issue’s cover—could be good for
half a dozen covers a year.

The other defining trait: “photos,
photos, photos.” Also, unlike the Na-
tional Enquirer and Star, Country
Weekly will be on its best behavior
with the stars, bending over back-
ward to ensure good relationships. “I
don’t think country fans want to read
bad things about the stars,” says
Calder, “And they won't find it in this
magazine.”

JUST THE FACTS: For years,
when it came to reporting on the mu-
sic business, record companies often

held the key to the data and dutifully
doled out information to the press.
Due to the often less-than-public na-
ture of the dealings, reporters had to
take the labels’ word when it came to
sales figures and, to a certain extent,
radio airplay information. It’s safe to
say that companies occasionally took
advantage of that privilege and in-
flated numbers.

With the advent of the computer
tracking systems SoundScan and
BDS (for retail sales and radio air-
play, respectively), there seems to be
no excuse for relying on record com-
pany (or word-of-mouth) facts and
figures. Yet it happens routinely.

For instance, in a recent article in
USA Today on the success of Big
Mountain’s remake of Peter
Frampton’s “Baby I Love Your
Way,” the paper, without attribution,
claimed the song was “the most-
played single in the USA” for that
week. Actually, according to BDS, it
was the No. 23 most-played single,
with 3,565 spins at radio—almost
3,000 fewer plays than Mariah
Carey’s “Without You.”

NEWSWORTHY: Sometimes the
guidelines for what constitutes news
can be baffling. A recent article in
New York Newsday told the tale of
a deadbeat dad who had refused to
pay his ex-wife and daughter
$300,000 in alimony and child sup-
port over the years. The mother and
daughter had to revert to cashing
welfare checks in order to survive.
Sadly, that story is played out too
many times in New York and around
the country. So why was this particu-
lar account highlighted for readers?
As the Newsday headline pointed
out, the man in question, Dr. Jesse
Hilsen, manages the rock band Kiss.

- R eER

ROTTEN: NO IRISH,
NO BLACKS, NO DOGS
By John Lydon with Keith
& Kent Zimmerman
(St. Martin’s Press, $22.95)

Two years ago, during a chance
meeting at the opening of L.A.’s Virgin
Megastore, this writer innocently
asked ex-Sex Pistols vocalist John Ly-
don if he had read “England’s Dream-
ing,” Jon Savage’s fine, then-current
book about his former band.

In an instant, Lydon’s famed blue-
steel eyes flared, and he cried, “Lies!
All lies!”

In “Rotten,” which takes its title
from Lydon’s Pistols-era handle
Johnny Rotten, the punk rock icon
takes literary revenge on such Pistols
biographers as Savage, bassist Glen
Matlock, and roadie Noel Monk.

The tome is somewhat erratically ed-
ited and frequently repetitive, and it of-
fers disappointingly little info on Ly-
don’s noteworthy post-Pistols career
with Public Image Ltd. Yet “Rotten”
still manages to succeed as a sharp

self-portrait of a colorful figure in a
chaotic music epoch.

The as-told-to format suits Lydon
well—one can practically hear his
snide voice. Testimony from such other
witnesses as ex-Pistols Steve Cook and
Paul Jones, musicians Chrissie Hynde
and Billy Idol, and assorted punk fa-
miliars is less engaging.

After introductory material on his
Dickensian childhood, Lydon launches
into a full-length depiction of the Pis-
tols’ notorious late-"70s reign. No vit-
riol is spared: Among the parties tast-
ing the lash are the band’s manager,
Malcolm McLaren (the subject of a bit-
ter suit brought by Lydon after the
band’s breakup), Lydon’s late band
mate Sid Vicious and his girlfriend
Nancy Spungen (who emerge as partic-
ularly pathetic characters), and Virgin
Records maestro Richard Branson.

Bitter, opinionated, sassy, quite
funny, and sometimes unnerving, “Rot-
ten” is a valuable addition to the slim
shelf of Pistols history.

CHRIS MORRIS
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Irish Biz Lobbies For Government Support
Report Highlights Music Industry Opportunities

B BY KEN STEWART

DUBLIN—Ireland could become a
mecca for the music business by the
beginning of the next century if it
uses its existing potential, according
to a 70-page submission to the Irish
government by seven music industry
bodies. The report predicts 5,000
new jobs by the year 2004—a 50% in-
crease over current employment—if
the government acts in the indus-
try's interests.

“A Strategic Vision For The Irish
Music Industry,” from Simpson Xa-
vier Horwath Consulting, was pres-
ented to arts minister Michael D.
Higgins by Brendan Graham, chair-
man of the Irish Music Rights
Organisation (IMRO), and Victor
Finn, general manager of the Me-
chanical Copyright Protection Soci-
ety (Ireland).

The report analyzes indigenous
trends and discusses how Ireland
can benefit from global changes in
technology and legislation.

Although U2, Enya, and the Cran-
berries are among acts who have
made a global impact out of propor-
tion to the size of Ireland’s tiny do-
mestic market, the report claims
that the industry’s true value and po-
tential are not yet realized.

According to Graham, writer of
Ireland’s 1994 Eurovision Song Con-
test entry, “Rock’n’'Roll Kids,” “Irish
songwriters, composers, and per-
formers have for many years put
Ireland at the top of the charts
around the world.

“They have now joined with their
publishers and associations in Ire-
land to present a visionary economic
plan for Ireland 2004 ... the most
substantive report ever submitted
by the music industry to govern-
ment.

“If adopted, Ireland will not only
be top of the charts creatively, but
will become a prime business loca-
tion for the international music busi-
ness,” Graham adds.

There are proposals for changes in
such areas as copyright legislation,
cultural funding, research and devel-
opment, and fiscal incentives.

“The convergence of the entertain-
ment and telecommunications indus-
tries provides opportunities for
countries with good technical infra-
structure, as well as sound copyright
legislation,” says Finn.

“The global village is now almost a
reality. Ireland can position herself
to benefit from the structural
changes taking place within the mu-
sic industry internationally.”

Istanbul Fears Pop Clampdown
Fundamentalists Win Turkish Capital

ISTANBUL—This city's residents
were stunned when an Islamic funda-
mentalist party gained control of the
local government in elections held
March 27. Many are fearful of what
will follow, and the new regime could
cast a long shadow over the develop-
ing music and entertainment industry
here.

The Islamic fundamentalist Wel-
fare Party (RP) has won control of a

Kim’s In The Club! Kim Wilde
recently completed her first-ever
Australian tour, in which she played
club venues. While passing through,
she picked up a platinum (70,000)
award for “The Singles Collection.”

massive budget and Turkey's blos-
soming cultural capital of 10 millon
people. RP took only 26% of the vote,
but the remainder was divided among
a plethora of moderate parties.

This result is important because
Istanbul has been developing rapidly
as a diverse cultural center, attract-
ing such acts as Madonna, Michael
Jackson, and Guns N’ Roses as well
as top jazz and classical musicians.
The power local authorities in Turkey
enjoy now puts such events in doubt.
Last year, Sony Music became the
first major to establish a subsidiary in
Turkey.

RP also won control of many city
districts, including Beyoglu, the so-
cial center of the city, noted for its
nightclubs, discos, and bars. If RP re-
peats the policies it has applied in
other cities it controls, the area will
be made alcohol-free and many forms
of entertainment will be banned. “We
are going to have a mosque worthy of
the neighborhood constructed right
at the Taksim entrance to Beyoglu,”
promised Tayyip Erdogan, Istanbul’s
mayor-elect, after winning the elec-
tion.

Aside from the formal powers RP
now assumes, an upsurge in funda-
mentalist thuggery is expected.
Ahmet San, promoter of Madonna's
1993 Istanbul concert, told Billboard
last January that he had received
threats from Istanbul activists after
he announced plans to stage the con-
cert.

ADRIAN HIGGS

Among the recommendations are
the establishment by the govern-
ment, as a matter of priority, of an
industry task force; the introduction
of a home taping royalty; and the ex-
emption of record producers from
personal income tax (already given
to songwriters and composers if cer-
tain criteria are met), which, it is
hoped, would attract major produec-
ers to Ireland.

Among the sources credited in the
report is Billboard's 1993 Irish Spot-
light (Aug. 28, 1993).

Arista U.K. Venture Aims
Brit Soul Acts At America

@ BY THOM DUFFY

LONDON—The joint venture
Arista Records U.K. has formed
with the partnership behind such
hit British soul artists as Eternal
and Dina Carroll (Billboard, April
2) aims to nurture new talent for
the American and global market,
say the principals in the deal.
Arista Records U.K. managing
director Diana Graham says the
agreement with Denis Ingoldsby
and Oliver Smallman will tap a
management and production ex-

Srat-ospheric Stardom. Who's been around longer—Eric or the Strat? Eric
Clapton is celebrating his 30th year as a professional musician this year, and for
most of those years the Fender Stratocaster has been his preferred guitar.
Coincidentally, the famed guitar is celebrating its 40th, and to mark both
anniversaries, Clapton received a special award: a solid silver and.gold 9-inch
Strat replica from Ivor Arbiter of Arbiter group, which has distributed the model
for many years. The award was presented during Clapton's recent concert series

at London’'s Albert Hall.

EMI Renews License Pact
With Dyna In Philippines

MANILA—EMI Music has re-
newed its license agreement with
longtime Philippines partner Dyna
Products, contrary to last year’s in-
dustry speculation that the major
would set up its own subsidiary.

The deal, which extends EMI'’s
business with Dyna for at least an-
other year, prompted a new round
of industry talk that the two com-
panies will eventually opt for a joint
venture.

Dyna is owned by Filipino music
business veteran James Dy. Only
last year, another Dy-owned com-
pany, Cosmic Records, embarked on
a joint venture with PolyGram, es-
tablishing Polycosmic Records as
the third multinational affiliate here
(PolyGram owns 30% of the firm).

EMI Music regional director
Lachlan Rutherford says, “The pos-
sibility of a joint venture with Dyna
is certainly an option we are keeping
open. The Philippines is an impor-

tant and strategic market for us.
However, our studies have shown
that this may not be the most oppor-
tune time to go in as an affiliate,
whether 100%-owned or as a joint
venture arrangement.”

Rutherford acknowledges that
there are local market complica-
tions, including unusual retail prac-
tices and rights-related issues, but
says that EMI's outlook on an affili-
ate is influenced by broader issues.
He does note that the local manufac-
turers group, PARI, is “doing a
good job of containing piracy.”

Flora Ramos, label chief for EMI
at Dyna Products, says, “We cer-
tainly welcome the extension of our
license deal. Should they decide to
set up an affiliate, we will do every-
thing to help facilitate that transi-
tion, even if they decide to go off on
their own. Our companies go a long
way back.”

MARC GOROSPE

pertise that has yielded 21 consec-
utive U.K. top 40 singles, including
hits by Eternal on EMI, Dina Car-
roll and Bad Boys Inc. on A&M,
Michelle Gayle on RCA, Pauline
Henry on Sony, and Judy Cheeks
on Positiva.

“They have had tremendous suc-
cess in the past 18 months, and
they were rushing from one label
to the next with all their artists,”
says Graham. “For them to de-
velop, they need to be freed up of
the running. I have every confi-
dence that they will continue to
break new acts both in the U.K.
and abroad, which is exactly what
I want for Arista.”

In the U.S., Eternal has reached
the top 20 on the Hot 100 Singles
chart with “Stay,” from the group’s
American debut album “Always &
Forever” on EMI/ERG Records.
Dina Carroll has sold more than
1 million copies of her album “So

Label taps hitimakers
Ingoldsby & Smallman

Close” in the U.K.

Terms of the joint venture were
not announced, but Smallman says
the agreement is for nine albums,
with an expectation that the new
label will release three albums per
year. Sales, marketing, press, and
promotion will be handled by
Arista staff from the company’s
London offices.

Ingoldsby -and Smallman have

struck previous deals for their art-
ists through their existing com-
pany, First Avenue Records, and
will continue to run First Avenue's
management and production oper-
ations, as well as the as yet unna-
med new label.
The two currently manage three
acts signed to BMG U.K. labels:
Michelle Gaye and West End on
RCA U.K. and Ivan Matias on
Artista. All of their current artists
are expected to continue to record
for their present labels.

“The approach from Diana came
six months ago, and it came from
several other majors making the
same noises,” says Smallman. “We
needed to find a company with
whom we could dovetail naturally.
And with Arista’s success with
R&B in the U.S., and Diana’s abil-
ity to break R&B records like Toni
Braxton {in the U.K.], I felt it
would be the best company for
Dennis and I to go with.”

Smallman stresses his admira-
tion for the track record that Clive
Davis at Arista in the U.S. and
Graham at Arista U.K. have
achieved in their genre. “We're an
out-and-out R&B set up,” he says,
adding that the goal of the new la-
bel is to launch new acts not only
for the U.K. but the U.S. Success
in America, he says, “is like a
dream for us.”
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Talk Is Cheap At First Klassik Komm

Sales Soaring For Labels’ Classical Budget Lines

B BY NICOLAS SOAMES

COLOGNE—The explosion of the
budget market in Germany provided
the main topiec March 25-26 at the in-
augural Klassik Komm, the two-day
classical music trade fair here.

After just six months of trading,
PolyGram budget label Belart
claimed sales of 1 million units
through nontraditional outlets while
Naxos, the Hong Kong-based label,
saw 45% growth during 1993, taking
it to 800,000 units, mainly though es-
tablished record retail channels.

And most of the other major com-
panies have now either moved into
the budget market—with price points
around 10 German marks ($5.98)—or
are poised to dip below it. “Every sec-
ond classical CD sold in Germany is
a budget CD,” said Helmut Schmitz,
head of production, EMI Classics
Germany, who launched EMI's En-
core series last year.

Having already launched its Essen-
tial Classics label at the 10 mark re-
tail point, Sony Classical is about to
enter the superbudget arena with
Digital Focus, a series of new record-
ings made with young orchestras in
Russia and other former Soviet coun-
tries. It will have a suggested retail
price of 7.50 marks ($4.49). “All the
majors have been forced to do some-
thing because the independent share
of the budget market was around
60%,” explained Andreas Packh-
auser, VP of product development,
Sony Classical. “But I also hope that
our project will help musicians in
Russia to survive difficult times.”

Berlin Classics, a BMG Germany-
distributed label based on a large
former East European catalog, is also
going into the budget area with
Eterna, at the 10 mark price point.
The importance of budget was under-
lined by the decision of Klassik
Komm to invite Klaus Heymann,
founder of Naxos, from Hong Kong to
feature in one of the main industry
seminars.

Though the German market statis-
ties for 1993 were not ready in time
for Klassik Komm, it is likely that
they will show a doubling of units de-
livered to the trade. In 1992, 3.8 mil-
lion CDs were sold to dealers.

Despite worries about the rise of
budget priced-product, recession, and
economie pressures stemming from
the costs of reunification, there was a
generally positive mood at Klassik
Komm. The 1993 overall classical fig-
ures are expected to show a 10% in-
crease in both units and revenue, and
the classical market share is expected
to stay relatively stable at 9%.

Full price seems to have been hold-
ing up as elsewhere in Europe, helped
by sales of 200,000 copies of “Christ-
mas In Vienna” on Sony Classical and
Carmen Fantasie played by Anne-So-
phie Mutter on DG (130,000).

Klassik Komm was aimed at the
whole classical industry, including
record labels, orchestras and opera
houses, specialist media, publishers,
and organizations. Expectations of 55
exhibitors were overtaken, with 83 fi-
nally taking stands and attracting
some 1,200 participants.

Run by Musik Komm, founders of

Pop Komm, the 4-year-old pop event
that attracts nearly 10,000 people, it
was a much smaller trade fair, but
one with a guaranteed future—at
least in the short term. The Ministry
of Economics of the local state, North
Rhine Westphalia, has given a grant
of 600,000 marks ($359,000) toward
Klassik Komm costs for the first four
years.

“At first, it will be about communi-
cation rather than making business,”
acknowledged Klassik Komm direc-
tor Uli Grossmaas. “But I think it is
a turning point with classical musie,
especially with young musicians like
Anne-Sophie Mutter and the clarinet-
ist Sabine Meyer becoming popular.”

Grossmaas acknowledged that the

first Klassik Komm was a largely na-
tional affair, with German the official
language, but he hoped next year’s
event will be bilingual. And it is likely
that. there will be a provision next
year for at least an afternoon for pub-
lic attendance—this year was trade
only.

Among other significant announce-
ments were plans for a new classical
magazine. Christopher Linen, presi-
dent of Warner Music Enterprises,
announced the October launch of a
German-language edition of BBC
Music Magazine in the country, based
on the same subscription-only
method that has enabled the U.S.
print run to rise to nearly 300,000 in
less than a year.

In The Fast Lane. Andrew Oldham and Tony Calder may be stuck in the pits
while trying to get their revitalized Immediate Records on track, but in the mean
time they are in the fast lane with a sponsorship deal with the Pacific Grand Prix
Formula 1 racing team. Seen stepping out of the cockpit here is Bertrand Gachot,
who races with leammate Paul Belmondo.

Expanded Echo Klassik Awards Draw Criticism

@ BY NICOLAS SOAMES
and WOLFGANG SPAHR

COLOGNE —German clarinetist
Sabine Meyer and Canadian tenor
Ben Heppner picked up key prizes
March 25 at Germany’s high-pro-
file classical awards ceremony at
Klassik Komm in Cologne.

Called Echo Klassik, the awards
were organized by the German
Phono Academy, which organizes
the Echo Awards for popular mu-
sie (Billboard, March 26), and was
an expansion of the classical
awards previously given as part of
the annual Echo ceremony. A total
of 23 awards were given at the
Echo Klassik ceremony, which was
attended by more than 600 people.

The new initiative was seen as a
chance for classical music to ex-
pand media interest, but it also at-
tracted controversy over the costs
incurred by prize winners.

Record companies could nomi-
nate as many albums as they
wished, for a fee: 500 German
marks for labels that are members
of the Deutsche Phono-Akademie,
and 1,000 marks for nonmembers.
Winners were chosen from among
113 nominees.

The controversy involved post-
competition payments: Winners of
artist categories had to pay 10,000
marks, and winners of repertoire
categories had to contribute 5,000
marks toward a ‘“promotion”
budget.

“The money is being paid into a
fund which finances promotion for
Echo Klassik,” says Peter Zombik,
managing director of the trade or-
ganization BPW, which organized
the event. “We hope it will help the
small labels especially—PolyGram
and the other big companies can
easily afford to spend this kind of
money on promotion, anyway.”

Only two independents—Ca-
priccio and Koch-Schwann, both
German-—won awards, the rest be-
ing scooped by the majors.

The Echo awards generally
were welcomed by the industry.
“It was OK for the first time,
though I think there should be
fewer prizes,” said Sabine Max, la-

bel chief at Deutsche Grammo-
phon. “We know there must be a
budget for promotion, but it must
be organized in a different way—
too many people thought you had
to pay for a prize.”

Among the key Echo Klassik re-
sults were:

Female singer: Cecilia Bartoli, “La Cener-
entola,” by Rossini.

Male singer: Ben Heppner, "“Turandot,”
Puccini.

Conductor of the year: Simon Rattle,
“Symphony No. 7, E.W. Henze.

Instrumentalist: Sabine Meyer, “Clarinet
Concerts,” Stamitz.

Ensemble of the yeas: Alban Berg Quar-
tet, “String Quartets,” Beethoven.

Lifetime achievement award:
Christa Ludwig.

Female newcomer of the year: Sarah
Chang, “Violin Concerto,” Tchaikovsky.

Male newcomer: Andreas Haefliger, “Im-
promptus,” Schubert.

singer

Crossover production of the year: Den-
nis Russeli Davies, “Low Symphony,” Philip
Glass.

Best seller of the year: Placido Domingo,
Diana Ross, Jose Carreras, “Christmas In
Vienna.”

Editorial work of the year: “Entartete
Musik” (Decca).

Symphonic production: John Eliot Gar-
diner, Orchestre Revolutionnaire et Romanti-
que, “Symphonie Fantastique,” Berlioz.

‘Free’ Classical CDs Spark Furor

LONDON—The massive re-
sponse to innovative marketing
campaigns based on a “free” CD
offer in national newspapers has
sparked serious rows within Bri-
tain’s normally genteel classical
sector.

The principal target is Alison
Wenham, chairman of the Classi-
cal Committee of the British Pho-
nographic Industry. Also manag-
ing director of Conifer Records,
anindependent label and a leading
U.K. distributor, Wenham has
been accused by some directors of
the U.K.'s majors of undermining
the classical business.

In November 1993, Conifer
introduced a free-CD campaign
with the Sunday Times in an at-
tempt to give a higher profile toits
own imprints and its distributed
labels. The first offer saw four
dises—Tchaikovsky's ballet music
on Conifer’s own label, Royal
Opera House, as well as tracks
from Conifer-distributed labels,
including Telare, Collins Classics,
and Lyrita—being offered to the
public for the cost of the post and
packing.

The Sunday Times claims that
400,000 CDs were sent out. Packa-
ged with the CD was a small cata-
log, the Classical Collection, offer-
ing further classical choices from
the Conifer stable at around 10
pounds ($15). Brian Hopkins, Con-
ifer Records sales and operations
director, said following that pro-

motion that the operation was
principally a brand-awareness ex-
ercise. “We brought a huge new
public to Conifer Classics. the
Royal Opera House, Telare, and
Lyrita—labels which have never
had this kind of exposure.”
Furthermore, he claimed that
“tens of thousands of additional
CDs were purchased through the

‘Customers see offers
like that and accuse
me of profiteering’

Classical Collection.”

At the time, the exercise prov-
oked a furor in the industry. A
subsequent February classical
promotion from Conifer, which
was followed by a March promo-
tion of the company’s jazz reper-
toire, is meeting with a similar re-
sponse.

Alan Goulden, managing direc-
tor of leading London independ-
ent retailer Music Discount Cen-
tre, says, “Customers are seeing
offers like that and walking into
my shops and accusing me of prof-
iteering.” Roger Lewis, director of
EMI U.K.'s classical division,
comments, “This kind of market-
ing totally undermines our busi-
ness and is not helpful at a time
when the whole issue of the pric-
ing of CDs is under serutiny.”

The February promotion, this
time with The Times daily paper,
offered a similar set of four CDs—
*“Baroque Times,” *“Classical
Times,” “Romantic Times,” and
“Modern Times”—containing
sampler tracks from Conifer la-
bels. The discs were offered over
a four-week period. The response
was not as great—The Times has
a quarter of the circulation of its
Sunday counterpart—but the pro-
motion re-awakened the issue.

Peter Russell, divisional direc-
tor of PolyGram Classics U.K.,
comments, “With CDs on the
front of magazines and now these
free CDs, we are in danger of be-
coming an industry which is giving
away more than we sell. And we
are doing this at the same time
that we are trying to justify our
CD prices to the Monopolies and
Mergers Commission.

“We are pressing a self-destruct
button. With all these CDs being
given away, why should anyone go
into a record shop?”

Simon Foster, BMG Classies’
U.K. director, adds, “This free CD
promotion is a step too far.”

Wenham defends her position
vigorously. She told a March
meeting of BPI's Classical Com-
mittee that the vast majority of
tracks on the promotional CDs of-
fered through the newspapers
were not of “core” repertoire and
were principally to promote labels

(Continued on page 47)
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1ITS OF THE €3 WORLD

JAPAN (0empa Publications, Inc.) 4/4/94

CANADA (e Record) 321194

GERMANY (Der Musikmarkt) 3/29/94

ITALY (Musica e Dischi) 3/28/94

IS | LAST THIS THIS | LAST
wee | ween| SINGLES wiek | week| SINGLES WiE |witk| SINGLES weEK | week| SINGLES
1 |NEW| IT'S ONLY LOVE MASAHARU FUNKUYAMA 8MG 1 ! | THE POWER OF LOVE CELINE DION EPic/sony 1 1 | OMEN IIl MAGIC AFFAIR ELECTROLA 1 1 | THE RHYTHM OF THE NIGHT CORONA owa
VICTOR 2 | 2 | WITHOUT YOU MARIAH CAREY COLUMBIASONY 2 | 5 | STREETS OF PHILADELPHIA BRUCE 2 | 5 | MOVE ON BABY CAPPELLA meoin
2 |NEW| A-BURA-KADA-BURA KOMEKOME CLUB sony 3 | 6 | JUSTKICKIN' IT XSCAPE EPic/sONY SPRINGSTEEN SONY 3 | 2 | STRANIAMOR! LAURA PAUSINI cGo
3 1 TADA NAKITAKUNARUNO MIHO NAKAYAMA xiNG 4 4 | SAIDILOVED YOU... M. BOLTON COLUMBIASONY 3 2 IT'S ALRIGHT EAST 17 LONDONMETRONOME 4 8 | SERENATA RAP JOVANOTTI SOLELUNAMERCURY
4 6 | NINGYO NOKKO sowy 5 8 | STREETS OF PHILADELPHIA BRUCE 4 4 MOVE ON BABY CAPPELLA zvx 5 | 10 | STREETS OF PHILADELPHIA BRUCE
5 | 2 | AIGA UMARETA HI MIAKO FUSITANI nippON SPRINGSTEEN ePic/sony 5 | 3 | ALLFORLOVE BRYAN ADAMS/ROD STEWART/ SPRINGSTEEN cOtumsiA
COLUMBIA 6 3 | GETTOJAM DOMINO COLUMBIASONY STING azm 6 3 | PASS THE TOILET PAPER OUTHERE BROTHERS
6 | 4 | HARUKANAHITOE MARIKO TAKAHASHI victor 7 | 5 | GROOVE THANG ZHANE wotownreo 6 | 8 | LOOK WHO'S TALKING DR.ALBAN ARIOLA TIME/DOWNTOWN
7 | 3 | HEY HEY OOKINI MAIDO ARl SMAP vicTor 8 | 9 | STAY ETERNAL emucema 7 | 6 | HAPPY PEOPLE PRINCE ITAL JOE featuring MAR 7 | 9 | ANIMALACTION PARAJE ExPANDEO/DFC
8 | 8 | GAMBARANAKUCHANE LINDBERG TOKUMAJAPAN | 9 | 10 | UNDERSTANDING XSCAPE COLUMBIASONY EAST WEST 8 | 7 | ALLFORLOVE BRYAN ADAMS/ROD STEWART/
9 |NEW| KIMI DAKE O MITTEITA TO BE CONTINUED sony 10 | 7 | WHATTA MAN SALT-N-PEPA next pLATEAUPGD 8 |10 ng;:VHERE OVER THE RAINBOW MARUSHA o | 4 zmg ';:: a3
10 [NEW| TELL ME HIDE mcaviCTOR 1|1 PLEASE FORGIVE ME BRYAN ADAMS AsMPGO a FRI
ALBUMS 12 1zl> INSANE IN THE BRAIN CYPRESS HILL QuALiTy 9 | 7 | RETURN TO INNOCENCE ENIGMA wvirciv 10 |NEW| LET ME BE DA BLITZ N PROGRESS
1 |NEW| KEIZO NAKANISHI STARTING OVER pioNEER LOC 13 | 13 | HERO MARIAH CAREY COLUMBINSONY i‘l’ 9 | RIGHT IN THE NIGHT JAM & SPOON sonv ALBUMS
2 |NEW| MARI HAMADA INCLINATION MCAVICTOR 14 |NEW| COMPLETELY MICHAEL BOLTON cOLuMBIASONY 20 | WITHOUT YOU MARIAH CAREY COLUMBIVMNTERCORD | 1 | } | yARIOUS SANREMO'94 RTimusc
3 |NEW| MOTLEY CRUE MOTLEY CRUE wARNER 15 | 15 | MISS YOU IN A HEARTBEAT DEF LEPPARD 12 | 11| LET THE BEAT CONTROL YOUR BODY 2 2 | 3 | LAURAPAUSINI LAURA cco
v
4 INEW| AKINA NAKAMORI UTA HIME MCA VICTOR VERTIGO/PGO 13 15 KATZEKLO HELGE SCHNEIDER ELECTROLA 3 2 JOVANOTTI LORENZO 1994 SOLELUNA/MERCURY
s | 1 | B'Z THE 7TH BLUES &M vicTor 16 | 14 | FAMILY AFFAIR SHABBA RANKS EPIC/SONY ol S B Do O 4 | 11 | SOUNDTRACK PHILADELPHIA EPICSOUNDTRAX
6 |NEW| ISSE!ISHIDA SIMPLE THING EAsT wesT 17 | 17 | SKIPTOMY LU LISALISA evicema 15 | 18 | BABE TAKE THAT o 5 | 4 | BRYAN ADAMS SO FAR SO GOOD asm
7 |NEW| GAME MUSIC FINAL FANTASY 6 POLYSTAR 18 16 AIN'T GOING OUT... CYPRESS HILL cotumBiasoNy 16 |NEwW| MADCHEN LUCILE(';CTJD‘?IC 6 5 VARIOUS SUPERSANREMO coLumsia
8 |NEW| KIX-S MOTHER AroLLON 19 | REN | STAY U2 rsanopso B R e e e 7 | 7 | MARIAH CAREY MUSIC BOX coiumen
9 |NEW | PANTERA FAR BEYOND DRIVEN eAsTwest 20 |NEW| I'LL REMEMBER MADONNA sirewea 18 | 12 | INSIDE YOUR DREAMS U 96 womr - 8 | 6 | GERARDINA TROVATO NON E' UN FILM AT Musi/
10 | 5 | MARIKO TAKAHASHI VOICE vicTor ALBUMS 19 | 13 | THE SIGN ACE OF BASE wevRONOME SUGAR
1 4 ACE OF BASE THE SIGN ARISTABMG 20 16 TAKE CONTROL D.J. BOBO £Aws 9 8 ANDREA BOCELLI IL MARE CALMO DELLA SERA
J. RTI MUSIC/SUGAR
2 | 2 | COUNTING CROWS AUGUST AND EVERYTHING
AUSTRALIA (Australian Record Industry Assn.) 4/3/94 AFTER DGC/UNI ALBUMS 10 INEW| VARIOUS DISCOMANIA MIX 4 aTimusic
TSTIEAST 3 | 1 | SOUNDGARDEN SUPERUNKNOWN AswpGo ; 21’ ::"""‘:HACD:':‘ESV S"g'-‘;'g ggxc 8‘(’)‘;’“"
weEk |weex| SINGLES 4 | 3 | ENIGMA THE CROSS OF CHANGES VIRGINCEMA AsMm
1 | 1 | ITSALRIGHT EAST 17 LoNDONPOLYGRAM 5 | 5 | CELINEDION THE COLOUR DF MY LOVE emosowr | 3 | 5 | SOUNDTRACK PHILADELPHIA sony SPAIN «verarve) 319194
2 | 2 | THEPOWER OF LOVE CELINE DION tpic 6 | 6 | BECK MELLOW GOLD occum O RAKESTHATREVE RYTHINGICHARCESJocs THIS | LAST
‘3 | 4 | WITHOUT YOU MARIAH CAREY coLunsia 7 |NEW| LOREENA MCKENNITT THE MASK AND MIRROR 5 | 3 | PHILCOLLINS BOTH SIDES wea weex (weex|  SINGLES
4 | 3 | WHATTAMAN SALT-N-PEPA POLYDORPOLYGRAM WEA 6 | 4 | MEATLOAF BAT OUT OF HELL It virain 1 | 2 | RIGHT IN THE NIGHT JAM & SPOON sony
5 | 6 | SING HALLELUJAH DR. ALBAN 8MG 8 |NEW| MOTLEY CRUE MOTLEY CRUE ELEKTRAWEA 7 | 8 | ACEOF BASE HAPPY NATION METRONOME 2 1 | THESIGN ACE OF BASE poLYboR
6 |NEW| STREETS OF PHILADELPHIA BRUCE 9 | 7 | SOUNDTRACK PHILADELPHIA EPIC/SONY 8 | 7 | MICHAEL BOLTON THE ONE THING sonr 3 | 3 | SATURDAY NIGHT WHIGFIELD GINGERMuSIC
SPRINGSTEEN Epic 10 | 8 | SMASHING PUMPKINS SIAMESE DREAM virGiv 9 | 9 | ENIGMA THE CROSS OF CHANGES viRGiN 4 [NEW| SISTER GOLDEN AIR SPANIC LUCASGINGER
7 | 7 | DUM DA DUM MELODIE MC virGin CEMA 10 |NEW| U GOT 2 KNOW CAPPELLA zvx 5 | 5 | APITAR D.j. ROMAN mMaxmusic
8 5 SAID | LOVED YOU . . . BUT I LIED MICHAEL 11 9 TONI BRAXTON TONI BRAXTON ARISTABMG 11 11 BEAUTIFUL WORLD N EXISTENCE wea 6 |NEW| ELEGIJBO SANDALO ARIOLA
BOLTON coLumeia 12 10 MARIAH CAREY MUSIC BOX COLUMBIAVSONY 12 [NEW | PANTERA FAR BEYOND DRIVEN EAST wEsT 7 |NEW!| A DEEPER LOVE ARETHA FRANKLIN ARIOLA
9 13 THINGS CAN ONLY GET BETTER (REMIX) D:REAM 13 11 TOM PETTY & THE HEARTBREAKERS GREATEST 13 | NEW| SOUNDGARDEN SUPERUNKNOWN asm 8 7 LA TIA ENRIQUETA CHIMO BAYO KONG RIBLANCO Y
WARNER HITS mcaum 14 14 AEROSMITH GET A GRIP GEFFEN NEGRO
10 | 14 | LOSER BECK GEFFENBMG 14 | 12 | VARIOUS ARTISTS AWESOME 3 pouvieL 15 [ 18 | PRINZEN ALLES NUR GEKLAUT ARiOLA 9 | 14 | LOOK WHO'S TALKING DR. ALBAN ARiOLA
11 | 8 | SLAVE TO THE MUSIC TWENTY 4 SEVEN possuw | 15 | 14 [ SALT-N-PEPA VERY NECESSARY NeXT PLATEAU 16 | 15 | ARZTE DIE BESTIE IN MENSCHENGESTALT 10 | 4 | POEM WITHOUT WORDS TERMINAL MAx-MuSIC
BMG 16 16 AEROSMITH GET A GRIP GEFFENUNI METRONOME ALBUMS
12 | 10 | FEELIN' ALRIGHT E.Y.C. MCABMG 17 | 13 | ALICE IN CHAINS JAR OF FLIES COLUMBIASONY 17 | 13 | EAST 17 WALTHAMSTOW LONDONMETRONOME
13 | 9 | GIVEITUP OUT'N' MOVE em 18 | 15 | TORIAMOS UNDER THE PINK EASTWESTWEA 18 | 10 | KUNZE HEINZ RUDOLF KUNZE: MACHT MUSIK 1 ! gg?go'f;ﬂ'ﬂgé r::g:ﬁsozemo LS (2000
14 | 12 | ANYTHING CULTURE BEAT coLumsia 19 | 18 | NINE INCH NAILS THE DOWNWARD SPIRAL WEA 2 | 2 | MICHAEL NYMAN THE PIANO virgin
15 | 15 | CAN WE TALK TEVIN CAMPBELL waRNIR INTERSCOPE/WEA 19 12 ZZTOP ANTENNA Rca 3 | 3 | GLORIA ESTEFAN MITIERRA epc
16 | 11 | ASSHOLE DENIS LEARY POLYDORPOLYGRAM 20 | 19 | SASS JORDAN RATS AQUARIISMCA 4 | 4 | BRYAN ADAMS SO FAR SO GOOD Asm
17 |NEW| TWIST AND SHOUT CHAKA DEMUS AND PLIERS 5 | 7 | MARIAH CAREY MUSIC BOX sonr
PHONOGRAM/POLYGRAM
18 | 16 | THE POWER OF LOVE BEVERLY COLOSSAL ; g 5::ﬁi‘éorrﬁscﬁgfzrc’grcgﬁuﬁiéi oar
WARNER MUSIC
19 |NEW| CORNFLAKE GIRL TORI AMOS WARMER a | a8 | AMISTADES PELIGROSAS LA ULTIMA
20 {NEW| MR. JONES. COUNTING CROWS GEFFEN TENTACION EMyopEon
ALBUMS © 1994, Biliboard/BP| Communications (Music Week/ ® CIN) 9 | 27 | LUCIANO PAVAROTTI CON TODO MI CORAZON
1 |NEW| PANTERA FAR BEYOND DRIVEN waRNER ™S | LAST THS | LAST DECCA-POLYGRAM
2 1 MARIAH CAREY MUSIC BOX coLumei weex (weex| SINGLES weex | weex| ALBUMS 10 | 12 | ELTON JOHN DUETS PoLYGRAM
3 | 2 | MICHAEL BOLTON THE ONE THING columsia 1 1 | DOOP DOOP crveear 1 | 2 | MARIAH CAREY MUSIC BOX coLumeia
4 |NEW{ K.D.LANG INGENUE waRNER 2|3 :;gﬁ‘zgssrgz :munsu’uu BRUCE 2 | 3 | ACE OF BASE HAPPY NATION METRONOMEAONDON
5 | 7 | SALT-N-PEPA VERY NECESSARY POLYDOR COLUMBIA 3 |NEW| PANTERA FAR BEYOND DRIVEN ACTO/EAST WEST -
6 | 6 | DIG DEEPER pvonosRaM 3 | 2 | THESIGN ACE OF BASE WETRONOMELLONDON a | 5 | mpeopie erecant sLumming soosrocnon | NETHERLANDS (stichring Mega Top 50) 3128/94
7 4 SOUNDGARDEN SUPERUNKNOWN POLYDOR 4 5 | UR THE BEST THING D:REAM FXUMAGNET 5 1 MORRISSEY VAUXHALL AND ) PARLOPHONE THIS | LAST
8 | 5 | CULTURE BEAT SERENITY corumsia 5 | 7 | ILIKE TO MOVE IT D:REAM posmva 6 | 4 | ENIGMA THE CROSS OF CHANGES viRGiN weEk | week |  SINGLES
9 | 12 [ EAST 17 WALTHAMSTOW PoLYOOR 6 | 4 | WITHOUT YOU MARIAH CAREY coLumia 7 | 9 | MONKS' CHORUS SILOS CANTO GREGORIANO Emi 1 | 2 | WITHOUT YOU MARIAH CAREY COLUMBIASONY
10 10 CELINE DION THE COLOUR OF MY LOVE €epC 7 8 WHATTA MAN SALT-N-PEPA WITH EN VOGUE CLASSICS 2 1 MOVE ON BABY CAPPELLA AxS/REO BULLET
11 |NEW| SOUNDTRACK THE PIANO LARRIKIN FFRR 8 |NEW| THE CHARLATANS UP TO OUR HIPS BEGGARS 3 |NEW| ILIKE TO MOVE IT REEL 2 REAL featuring MAD
12 | 3 | MOTLEY CRUE MOTLEY CRUE waRNER 8 | 9 | SHINEON DEGREES OF MOTION rrrR BANQUET STUNTMAN AXISRED BULLET
13 | 8 | BRIAN ADAMS SO FAR SO GOOD aam 9 | 10 | DRYCOUNTRY BON JOVI verTiGo 9 | 6 | THE CRANBERRIES EVERYBODY ELSE IS DOING 4 | 6 | LOOK WHO'S TALKING DR. ALBAN DR RECARIOLA
14 11 DOOBIE BROTHERS LISTEN TO THE MUSIC 10 |NEW | I'LL REMEMBER MADONNA MAVERICW/SIRE IT, SO WHY CAN'T WE? istano 5 4 GET-A-WAY MAXX INTERCORD/DURECO
WARNER 11 |NEW| ROCK MY HEART HADDAWAY LOGIC/ARISTA 10 | 7 | BJORK DEBUT ONE LITTLE INDIAN 6 | 9 | MADCHEN LUCILECTRIC SING SING/ARIOLA
15 | 9 | TORIAMOS UNDER THE PINK wARNER 12 | 6 | GIRLS AND BOYS BLUR fooo 11 | 23 ) D:REAM D:REAM ON VOL ) FxumAGNET 7 | 3 | IKWIL NIET DAT JE LIEGT PAUL DE LEEUW
16 18 U2 ZOOROPA POLYDOR 13 |NEW/| SON OF A GUN JX INTERNAL 12 15 STING TEN SUMMONER'S TALES aam VARAGRAM/SONY
17 |NEW| K.D.LANG EVEN COWGIRLS GET THE BLUES 14 | 14 SLEEPING IN MY CAR ROXETTE emi 13 | 10 | CAPPELLA U GOT 2 KNOW INTERNAL DANCE 8 7 BREATHE AGAIN TON! BRAXTON ARiSTA
(SOUNDTRACK) WARNER 15 | 20 | COULD IT BE I'M FALLING IN LOVE WORLDS 14 | 14 | TORI AMOS UNDER THE PINK EAST wesT 9 | 5 | IT'SALRIGHT EAST 17 LONDON
18 | 13 | CALIGULA RUBENESQUE PHONOGRAM APART BELUARISTA 15 | 20 [ MEAT LOAF BAT QUT OF HELL Il viraiN 10 | 10 | RIGHT IN THE NIGHT JAM & SPOON RasPis
19 | 17 | MONKS OF SANTO DOMINGO GREGORIAN 16 | 11 | 1 BELIEVE MARCELLA DETROIT LONDON 16 | 12 | ROBERTA FLACK SOFTLY WITH THESE SONGS - ALBUMS
CHANTS e 17 |NEW| HiDEHO K7 & THE SWING KIDS e uiFe THE BEST OF anawmc 1 | 1 | MARIAH CAREY MUSIC BOX cowumsia
20 INEW| SOUNDTRACK PHILADELPHIA epc 18 | 12 | RETURN TO INNOCENCE ENIGMA virGiN 17 | 19 | TONI BRAXTON TONI BRAXTON LaFACE/ARISTA 2 | 3 | ACEOF BASE HAPPY NATION poLYoor
19 | 21 | HOT LOVE NOW! (EP) THE WONDER STUFF 1B | 26 | TAKE THAT EVERYTHING CHANGES Rca 3 | 4 | TAKE THAT EVERYTHING CHANGES Rca
N ZEALAND (rianz) 32394 POLYDOR 19 | 13 | CHICAGO THE HEART OF CHICAGO REPRISE 4 | 6 | SANTO DOMINGO DE SILOS CANTO
1S | ST 20 |NEW| WORLD iN YOUR HANDS CULTURE BEAT emc 20 |NEW| YES TALK LowDon GREGORIANO €Mi CLASSICS
wﬂén wlﬁx SINGLES 21 | 18 | WHISPERING YOUR NAME ALISON MOYET 21 | 18 | DINACARROLL SO CLOSE asm 5 | 5 | AEROSMITH GET A GRIP cerren
1 2 GANGSTA LEAN DRS em COLUMBIA 22 | 16 SOUNDGARDEN SUPERUNKNOWN asm 6 2 PAUL DE LEEUW PLUGGED VARAGRAM
v 22 | 22 | ONLY TO BE WITH YOU ROACHFORD columsia 23 | 11 | ELVIS COSTELLO BRUTAL YOUTH WARNER 8ROS 7 7 | BRYAN ADAMS SO FAR SO GOOD
2 | 11 | WITHOUT YOU MARIAH CAREY sony ALM
23 13 RENAISSANCE M-PEOPLE deCONSTRUCTION 24 | NEW| ALISON MOYET ESSEX columsia 8 NEW | LAURA PAUSINI LA
3 1 | HIP HOP HOLIDAY 3 THE HARD WAY FeSTivAL 24 |NEW! JAM J/SAY SOMETHING JAMES Font URA CGO/WARNER
4 | 6 | TWIST AND SHOUT CHAKA DEMUS & SM PEOPLE - 28 2ol | RCYORESS HILLIBLACKISUNDAVERUEHOUSE! 9 | 8 | ENIGMA THE CROSS OF CHANGES viRGiN
25 § 17 | BELIEVE SOUNDS OF BLACKNESS asw coLumeiA 10 | 9 | BONNIETYLER GREATEST HITS columsia
S m;mmocence e 26 | 19 | LINGER THE CRANBERRIES 1sLANO 26 | 25 | MARIO LANZA THE ULTIMATE COLLECTION Rca
27 | 15 | DREAM ON DREAMER THE BRAND NEW HEAVIES | 27 | 33 | DIANA ROSS ONE WOMAN - THE ULTIMATE
5 G | A BT L e poo COLLECTION ew
8 28 |NEW | THE BEST YEARS OF MY LIFE DIANA ROSS emi 2B |NEW| S*M*A*S*H S*M*A*S*H MI-RISE RECORDINGS IFPt Hong Kong Grou 19/94
8 | 4 | DON rY :ﬁm:! FURTHER M PEOPLE 29 | 23 | 1 CAN SEE CLEARLY NOW JIMMY CLIFF columeia | 29 |NEW| JANET JACKSON JANET, virGiN ::so'ig KONG « (ELEG R
o | o mmovm- ONUP M.PEOPLE raver 30 |NEW arﬁ;uen SAD LOVE SONG TONI BRAXTON ARISTA/ ;2 :: EHE Pnobgmr;inslgsrr;;smgnvgnv currsaus | TS | LAST | o BUMS
10/ 8 WE'AIN'T GOING OUT LIKE THAT CYPRESSHILL | 37 | 16 | THE WAY YOU WORK IT EYC mca 32| 8 stslwuz FOREVER NOW Rca ANGO 1 |NEW| SALLY YEH WOMEN'S WEAKNESS waRNER
32 [NEW | 1WAS RIGHT AND YOU WERE WRONG DEACON | 33 | 30 | ADAM ANT ANTMUSIC - THE VERY BEST arcave 2 | 2 | ALAN TAM ALAN TAM AT CARNIVAL PoLYGRAM
ALBUMS BLUE columeia 34 | 31 | BRYAN ADAMS SO FAR SO GOOD Azm 3 |NEW| VARIOUS MOST EMOTIONAL HITS PoLYGRAM
1 |NEW/| K.D.LANG INGENUE wARNER 33 |NEW| DO YOU REMEMBER THE FIRST TIME? PULP 35 |NEW| TRACY CHAPMAN TRACY CHAPMAN ELexTRA 4 | 1 | JACKY CHEUNG WAIT FOR YOU UNTIL MY
2 4 M PEOPLE ELEGANT SLUMMING deCONSTRUCTION/ ISLANO 36 | 36 CROWDED HOUSE TOGETHER ALONE CAPITOL HEARTACHE POLYGRAM
oma 34 | 26 | THINGS CAN ONLY GET BETTER D:REAM A 37 | 28 | URBAN COOKIE COLLECTIVE HIGH ONAHAPPY | > | 3 | NOODLE CHENG ON STAGE ems
3 1 | SOUNDGARDEN SUPERUNKNOWN POLYGRAM MAGNET VIBE PuLseS 6 | 5 | FAYE WONG FAYE BEST cinEPoLY
4 | 14 | K.D.LANG EVEN COWGIRLS GET THE BLUES 35 | 24 | LET THE BEAT CONTROL YOUR BODY 2 38 |NEw| THE AVERAGE WHITE BAND LET'S GO ROUND 7 | 4 | LINDA WONG LOVE IN MY WHOLE LIFE IS NOT
WARNER UNLIMITED PwL CONTINENTAL AGAIN - THE BEST OF... THE HIT LABEL ENOUGH PoLYGRAM
5 | 3 | THEPOLICE GREATEST HITS Asm 36 |NEW| KEEP GIVIN' ME YOUR LOVE CE CE PENISTON 39 | NEW| MICHAEL NYMAN THE PIANO venture 8 | 8 | KARENTONG MA JENNESSE, JE NE LA REGRETTE
6 | 5 | CYPRESS HILL BLACK SUNDAY sonr pord 40 | 22 | CARTER U.5.M. STARRY EYED AND BOLLOCK RAS groLyseas
7 2 | ALICE IN CHAINS JAR OF FLIES sony 37 [NEW| C'EST LA VIE UBAG DEP INTERNATIONAL NAKED CHRYSAUS 9 7 | VARIOUS RED HOT HITS UNITED POWER
B | 11 | CELINE DION THE COLOUR OF MY LOVE SNy 38 | 31 | GOODAS GOLD THE BEAUTIFUL SOUTH oot Discs POLYGRAM
9 | 6 | BRYAN ADAMS SO FAR SO GOOD PoLYGRAM 39 | 25 | VIOLENTLY HAPPY BJORK ONELITTLE INDAN 10 | 9 | WILLIAM SO OH! GAL cinepoLy
10 | 8 | NEW ZEALAND CAST RECORDING JESUS CHRIST | 40 | 27 | SHAPES THAT GO TOGETHER A-HA WARNER BROS
SUPERSTAR POLYGRAM
Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Clair Chambers. Contact 71-323-6686, fax 71-323-2314/2316. ‘New’ indicates first entry or re-entry into chart shown.
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HITS OF THE WORLD

<= <O ~a w | ~3 | & = >

EUROCHART HOT 100 «22: 'tuow | IRELAND oFpi ireiana) 32594
THIS | LAST THIS | LAST
weex |weex| SINGLES weex | weex|  SINGLES
1 | 5 | STREETS OF PHILADELPHIA BRUCE 1 | 4 | STREETS OF PHILADELPHIA BRUCE
SPRINGSTEEN coLumes SPRINGSTEEN coLUMBIA
2 1 MOVE ON BABY CAPPELLA INTERNAL 2 3 DOOP DOOP CITYBEAT
3 2 | ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 3 2 | THE SIGN ACE OF BASE LONDON
STING aau ARIAH CAREY 4 | 1 | WITHOUT YOU MARIAH CAREY cotumen
N R WITHOUTYOURMAR! 37 G 5 | 5 | ALLTHE LIES THAT YOU TOLD ME FRANCES
5 4 THE SIGN ACE OF BASE MEGAMETRONOME BLACK OARA
o0 IS I RETURNTOINNOCENCERENIGMAR ARG 6 |NEW| U R THE BEST THING D:REAM MAGNEVEAST wesT
7 | 8 | 17'S ALRIGHT EAST 17 roLvoram
b 7 | 10 | STORM 4TH DIMENSION wauip
8 | 13 | LOOK WHO'S TALKING! DR ALBAN CHEIRON
8 | 7 | YOU MADE ME THE THIEF OF YOUR HEART
9 | 10 | OMEN Ill MAGIC AFFAIR ELECTROLA b
10 |NEW| SLEEPING IN MY CAR ROXETTE em SINEADIOICONNOR U
9 |NEW/| | LIKE TO MOVE IT REEL 2 REAL featuring MAD
11 9 DOOP DOOP ciussnTuTe STUNTMAN PoSITIVA
12 | 7 | RIGHT IN THE NIGHT JAM & SPOON 0AncE PoOL 10 | 6 | RETURN To INNOCENCE ENIGMA vieain
13 | 12 | GET-A-WAY MAXX slowup
18 | 11 | LET THE BEAT CONTROL YOU 2 UNLIMITED evic ALBUMS
15 |NEW| DRY COUNTRY BON JOVI sameco 1 | 1 | FRANCES BLACK TALK TO ME pARA
16 |NEW| GIRLS AND BOYS BLUR Fooo 2 | 2 | MARIAH CAREY MUSIC BOX columsi
17 | 16 | THINGS CAN ONLY GET BETTER D:-REAM macner | 3 | 3 | CRANBERRIES EVERYBODY ELSE IS DOING IT,
18 |NEW| WHATTA MAN SALT-N-PEPA FEAT. EN VOGUE WHY CAN'T WE 15LAND
FFRR 4 | 10 | VARIOUS SOUL DEVOTION PoLYGRAM TV
19 | NEW| | BELIEVE MARCELLA DETROIT LONDON 5 |NEW| VARIOUS ORIGINALS 2 COLUMBIA
20 | 14 | BREATHE AGAIN TONI BRAXTON LAFACE/ARISTA 6 | 4 | ORIGINAL SOUNDTRACK IN THE NAME OF THE
ALBUMS FATHER istanD
1 | 1 | MARIAH CAREY MUSIC BOX coLumeia 8 | 5 | MORRISSEY VAUXHALL AND | PARLOPHONE
2 | 2 | BRYAN ADAMS SO FAR SO GOOD atm 7 |NEW| SOUNDTRACK PHILADELPHIA epic
3 3 ENIGMA THE CROSS OF CHANGES virGIN 9 6 VARIOUS A WOMAN'S HEART DaARA
4 7 CORO DE MONJES DEL MONASTERIO DE SILOS 10 8 ENIGMA THE CROSS OF CHANGES wiRGIN
LAS MEJORES OBRAS DEL CANTO GREGORIANO
EM
5 | 4 | MEATLOAF BAT OUT OF HELL Il wirGiN
6 | 13 | SOUNDTRACK PHILADELPHIA EPIC SOUNDTRACK
7 | 5 | PHILCOLLINS BOTH SIDES virGinweA
8 | 15 | SOUNDGARDEN SUPERUNKNOWN Asw
9 |[NEW/| MORRISSEY VAUXHALL AND | PARLOPHONE
10 | 12 | TAKE THAT EVERYTHING CHANGES rea FINLAND (seuraiFpi Finiand) 3/27/94
11 | 8 | AEROSMITH GET AGRIP GeFren rnsll[iasT
12 | NEW{ CAPPELLA U GOT 2 KNOW INTERNAL weex| SINGLES
13 16 M-PEOPLE ELEGANT SLUMMING deCONSTRUCTION 1 LOOK WHO'S TALKING DR ALBAN 8MG
14 | 10 | ELVIS COSTELLO BRUTAL YOUTH wasner 3 | JOS SULLA ON TOINEN TAIKAPEILI wea
BROTHERS
2 | SLEEPING IN MY CAR ROXETTE em
| | e | 3| L ke i
17 {NEW| ACE OF BASE HAPPY NATION U.S. VERSION wmeow NEW| ROCK MY HEART HADDAWAY coconur
METRONOME NEW | DON'T TURN AROUND ACE OF BASE MeGA
18 | 14 | TORIAMOS UNDER THE PINK eastwesT NEW | STREETS OF PHILADELPHIA BRUCE
19 | 9 | zZTOP ANTENNA rca SPRINGSTEEN coLUMBIA

9 RIGHT IN THE NIGHT JAM & SPOON eric
GET A WAY MAXX sLow up

20 | NEW! LAURA PAUSINI LAURA cGo

NEW | REFUSE SEPULTURA REsisT

ALBUMS

3 CAPPELLA U GOT 2 KNOW k.TEL

1 MIKKO KUUSTONEN AURORA cOLUMBIA
NEW | PANTERA FAR BEYOND DRIVEN gAsy west

2 HECTOR SALAISUUKSIEN TALO PARLOPHONE/EMI
7 SOUNDGARDEN SUPERUNKNOWN azm
NEW | KOLMAS NAINEN ONNEN OILOTIELLA sonew/
POLYGRAM

PANDORA ONE OF A KIND viRGIN

REMU PLAYS HURRIGANES ROADRUNNER
TOUR razer

THERAPY? TROUBLEGUM azm
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SLEEPING IN MY CAR ROXETTE em
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ALL FOR LOVE BRYAN ADAMS/ROD STEWART/
STING azm

MAGIC AFFAIR OMEN 3 ELECTROLA

POWER OF LOVE CELINE DION coLumeia

VEM VET LISA EKDAHL em
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NEW| PANTERA FAR BEYOND DRIVEN waRNER

PORTUGAL (Portugauare) 3/23/94
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3 | SOUNDGARDEN SUPERUNKNOWN aswm THES | LAST
NEW | CAJSA-SLINA AKERSTROM CAJSA-SLINA weex |weex|  ALBUMS
AKERSTROM WARNER 1 | 1 | VARIOUS ELECTRICIDADE vibisco
NEW | MOTLEY CRUE MOTLEY CRUE ELEKTRA 2 2 | ENIGMA THE CROSS OF CHANGES viRGIN
9 | MARIAH CAREY MUSIC BOX coiumsia 3 | 3 | CORODE MONJES CANTO GREGORIANO emi
4 | JENNIFER BROWN GIVING YOU THEBEST ARsTA | 4 | 4 | AEROSMITH GET A GRIP GeFren
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10 [NEW| VARIOUS GRAMMY'S GREATEST MOMENTS oRov
weEk | weex| SINGLES WARNER
1 1 MOVE ON BABY CAPPELLA RED BULLET
2 | 2 | RIGHT IN THE NIGHT JAM & SPOON rsier
3 | 4 | IT'SALRIGHT EAST 17 LonooN
4 | 3 | LASOLITUDINE LAURA PAUSINI co
5 |NEW| WITHOUT YOU MARIAH CAREY cotumsia
6 | 7 | TAKE MY LOVE GOOD SHAPE oino
7 | 6 | DON'TBESILLY DEF DAMES DOPE GAME
8 | 8 | LET THE BEAT CONTROL YOU 2 UNLIMITED evre
9 | 9 | GET-A-WAY MAXX INTERCORD CHILE 4FF chile) 2/94
10 | 5 | ALL FOR LOVE BRYAN ADAMS/ROD STEWART/
L) WATH|MNTH| ALBUMS
ALBUMS

1 | LUIS MIGUEL ARIES warNer
3 | MANA DONDE JUGARAN LOS NINOS WARNER
JULIAN CLERC CE N EST RIEN ew LOS FANTASMAS DEL CARIBE CARAMELO union

BRYAN ADAMS SO FAR SO GOOD asm 5 | CHRISTINA Y LOS SUB QUE ME PARTA UN RAYO
SOUNDTRACK SCHINDLER'S LIST mca wARNER

VANESSA PARADIS LIVE REMARK 7 LUIS MIGUEL ROMANCE WARNER

SILOS CANTO GREGORIANO emi 10 ILLAPU EN ESTOS DIAS em

MC SOLAAR FROSE COMBAT PoLYGRAM 2 | EROS RAMAZZOTTI TODO HISTORIAS emG

CAT STEVENS THE VERY BEST isianp MIGUEL BOSE BAJO EL SIGNO DE CAIN wARNER
LAURA PAUSINI LAURA cco NEW | PABLO HERRERA MAS ARRIBA POLYGRAM
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LAURA PAUSINI LAURA PAUSINI c¢Go

L WN -
2
m
=

2
3

oPENAVME WK~
2 2
torﬂu-m;arﬂuro-—

=

cvmNoaw
2
m
=

GLOABAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

JAMAICA: The New Year’s pact by the nation’s sound systems (mobile, mega-decibel music sets)
to accentuate the positive and eliminate vulgar and violent lyries from their playlists (Global
Pulse, Feb. 5), has been successful “to an extent,” according to Sound System Assn. spokes-
woman Louise Frazer-Bennett. About one-third of the association’s 160 members (including
the top-rated Stone Love and Super D) have completely stopped playing music with objectiona-
ble lyrical content, and the others are “phasing out,” she says. Courtney Sing, owner of the
highly ranked Bodyguard system, says, “We have toned down tremendously.” Seeing a correla-
tion between the level of violence in music and the spread of violence in society, Sing also says
that there has been “a noticeable calming down” of the dancehall audiences since gun lyries were
proseribed. According to Sing, the greatest concern of many SSA members is the effect that
negative music has on the country’s children, who, he says, “already know the words of popular
tunes by the age of 3 or 4.” Pointing out the need to teach the children “about love and the
real issues in society,” Sing says that he and other set operators have adopted Tony Rebel’s
single “Teach The Children” as their new anthem. Rebel’s song, a reminder to “Be careful what
we teach the children, make sure no nutten to hurt them,” is a far cry from the type of lyric
that ruled the dances last year, when the emphasis was on teaching gunmen: “Oil up all a de
gun dem, make dem shine an’ criss.” MAUREEN SHERIDAN

U.K.: The new single “We've Got Feelings Too” (Multitone/BMG) by Bindu featuring Sheena
is being tipped to break Asian-rooted bhangra dance music in the mainstream market here. The
song has received national airplay on BBC Radio 1 FM and Virgin 1215, and TV appearances
are being lined up for the classically trained female Asian artist Bindu and the young black Briton
Sheena, who is the daughter of Neville Staple, formerly of
the Specials and Fun Boy Three. Bhangra, a genre of tradi-
tional Punjabi folk music that uses the dhol drum to provide
its hypnotic rhythms, was imported here in the early 1950s
by Indian immigrants. Groups and singers achieved pop star
status within the country’s Asian communities, but now see-
ond-generation Asians, raised on a musical diet of Asian and
Western pop sounds, are claiming bhangra as their own.
They've fused it with reggae, ragga, hip-hop, and house beats
to such an extent that it has raised the question, “What is
bhangra?” Staple, who co-produced the Bindu single, argues
that bhangra must embrace some Western influences to gain commercial success. “You have to
do it,” he says, “but you also have to be careful. While there’s the need not to water the bhangra
content down too much for commercial reasons, you can't have it too hardcore, because that
would appeal to the Asian population only.” DAVID STANSFIELD

Eddid

LEBANON: Although it was recorded in New York and Madras, India, “Hallucination Engine”
(Axiom), the latest album by Bill Laswell’s fusion ensemble Material, provides a rare interna-
tional showcase for the music and musicians of this part of the world. Laswell’s adventurous
production incorporates instruments like the qanoun (Arab zither), ney (a flute, expertly played
by Jihad Racy), and Arabic percussion. Usually this kind of trans-global amalgamation ends
up being dominated by Western influences, but for once, on “Hallucination Engine,” there is
a genuine and healthy dialog between the different cultural realms. One of Laswell’s prineipal
collaborators on the album is the Palestinian Simon Shaheen. A virtuoso on the oud (Arab lute)
and violin, Shaheen is a performer and composer of both traditional Arab and Western classical
music. Influenced by his father, a composer and music teacher, Shaheen studied Western musie
and violin in Jerusalem from the age of 7, and by age 9 was reckoned to be one of the best oud
players in the region. On “Hallucination Engine,” Shaheen’s brilliance as a traditionally rooted
player can be heard on the track “Ruins (Submutation Dub),” while his classical violin style and
assured strikes on the oud are heard to best effect on “The Hidden Garden.” For those listeners
wishing to trace these sounds back to their source, Shaheen’s own recently released album “Her-
itage” (CMP) is highly recommended. It is a wide-ranging anthology of classical Middle Eastern
music featuring solo improvisations and ensemble works by 19th- and 20th-century composers
from Turkey and the Arab world. MUHAMMAD HLJAZI

FRANCE: Rennes, the capital of Brittany, has always been a major source of talent, producing
acts such as Etienne Daho, Niagara, Dominic Sonic, Marquis de Sade, and Marc Seberg.
Both Marquis de Sade and Marc Seberg were bands (not people) created by Philippe Pascal,
a complex and tortured personality who is a great admirer of the music of the Velvet Under-
ground, Mahler, and Kurt Weill, the poetry of Chateaubri-
and and Baudelaire, and the art and literature of German
Expressionism. With these two bands, Pascal tried to bring
a “continental” approach to rock musie, making it more liter-
ary than its British counterpart. Marquis de Sade, which con-
vened in the late "70s, lasted for two albums that, despite lim-
ited commerecial success, proved highly influential. Then came
Mare Seberg, which broke up two years ago after putting out
five albums. Instead of starting another band, Pascal has
since recorded with ex-Marc Seberg keyboardist Pascale Le
Berre, the duo calling itself Philippe Pascale after the mem-
bers’ respective first names. The duo’s self-titled debut album
has just been released on Virgin’s Weekend label. The album
sounds at times like a more positive version of the duo’s pre-
vious experiences. Musically, the dark moods of the past have given way to a lighter attitude
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POLYGRAM and a more jazzy approach. It’s a direction that is bound to lead the pair to a new audience,
but could leave their core fans behind. EMMANUEL LEGRAND
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International

Warner Launches Asian Offensive
New, Well-Known Artists Score In Taiwan, Hong Kong

B BY MIKE LEVIN

HONG KONG—Warner Music’s lo-
cal A&R team, quiet for the second
half of 1993, has stepped up the pace
this year with a mix of established
and new artists who are capturing
consumers in the prime markets in
Hong Kong and Taiwan.

After coaxing Aaron Kwok away
from local label Capital Artists last
year with a four-album, high-ticket
deal, Warner got the singer/dancer
back on top of the charts in February
with the Cantonese “Wild City” in
Hong Kong and the Mandarin
“Whole, Wide World” in Taiwan.

Other established Warner artists,
such as Andy Lau and Sally Yeh, are
scoring with Mandarin albums
throughout China and Southeast
Asia, while Taiwanese newcomer
Nicky Wu spent several weeks at
No. 1 in Hong Kong with his first
Cantonese album.

The trend is a welcome one for
Warner, which many say fell further
behind PolyGram last year in re-
gional sales. “I think our releases so
far this year are as good as any [la-

bel’s],” says Paul Ewing, Warner Mu-
sic International VP/regional director
for Southeast Asia.

Although Asian music tastes never
veer far from the love-ballad path,
language crossovers are becoming
more and more successful. Japanese
songs, so often covered by Cantonese
pop stars, are now appearing in their
original form.

One of Warner’s top performers
this year is an eight-member Japan-
ese teen outfit called Tokyo D, which
was introduced in Taiwan through
Warner affiliate UFO Group. Songs
on the group’s Taiwan-produced
“Forever” release in February were
split between Mandarin and Japanese
and racked up sales of 150,000 in six
weeks.

UFO has the group on a six-week
Southeast Asian promo tour that
could push the album past the half-
million mark. It is the first time a ma-
jor label has mixed Japanese equally
with Chinese. “The influence of Ja-
panese music has become very strong
within Chinese markets for many
years. We think there is a market for
the language as well,” says Ewing.

Estefan Tops ‘Uno Ano De Rock’
El Ultimo Is Also A Big Winner

B BY HOWELL LLEWELLYN

MADRID—Gloria Estefan and Span-
ish megastars El Ultimo de la Fila
again earned the bulk of the acclaim
March 10 at the “Uno Afio De Rock”
(A Year Of Rock) awards ceremony,
just as they had done in November at
the equally prestigious Premios
Ondas event.

The televised gala event, watched
by 3,000 fans in the Real Madrid in-
door sports pavilion, came a day after
two important music events—a mega-
concert of emerging groups called “A
Year Of New Rock,” and the an-
nouncement of a five-month series of
20 concerts in Madrid by top interna-
tional artists.

The winners of the fifth “A Year Of
Rock” competition were, for the first
time, chosen by popular vote. Nearly
65,000 fans voted on forms placed in
record stores, the annual book “A
Year Of Rock,” and the magazine of
the same name. The event was organ-
ized by the Coca Cola-sponsored com-
pany, “Un Ano de Rock,” the per-
forming right society SGAE, and the
Assn. of Artists & Performers (AIB).

In the international section, Gloria
Estefan fought off finalists Aeros-
mith, Bryan Adams, and U2 to take
the best artist award. She also con-
tended with Aerosmith’s “Get A
Grip,” UB40’s “Promises And Lies,”
and U2's “Zooropa” to také the best
album award with “Mi Tierra.” Fi-
nally, she vanquished Ace Of Base’s
“All That She Wants,” the Pet Shop
Boys' “Go West,” and 4 Non Blondes’
“What's Up?” to receive the best song
trophy with “Mi Tierra.”

Other international winners were
U2 as best live act, 4 Non Blondes as
best- new act, and Aerosmith’s

“Cryin’ ” as best video.

Flamenco-tinged Barcelona pop
outfit E] Ultimo de la Fila (whose
name translates as Last In Line) has
been a major act since the mid-'80s
and shows no signs of letting up. The
group’s 1993 album “Astronomia Ra-
zonable” (Reasonable Astronomy)
has sold about 600,000 copies, accord-
ing to the record company, although
its two awards were for best live act
and best single, “Como Un Burro
Amarrado a la Puerta del Baile”
(Like A Donkey Tied To The Door Of
The Dance).

Singer Manolo Tena also won two
awards: best new act and best artist.
The best album was Heroes del Silen-
cio’s “El Espiritu del Vino” (The
Spirit Of Wine), and Amistades Peli-
grosas won the best video award.

The two-hour gala featured live
performances from leading Spanish
acts Amistades Peligrosas, Martirio,
Los Rodriguez, Seguridad Social,
Duncan Dhu, and Celtas Cortos.

A Year Of New Rock, also spon-
sored by the FM net Cadena 100, fea-
tured “promising and innovative
tendencies within Spanish pop-rock
that still have not won a massive audi-
ence backing.” Acts included in the
2,500-capacity Sala Aqualung concert
were La Mata, Marc Parrot, Manuel
Illan, La Marabunta, E] Inquilino Co-
munista, and Los Especialistas.

Meanwhile, the Madrid regional
government announced the fourth
year of “Madrid, Musica Joven”
(Young Music), which starts March
18 with Kenny G and ends in late July
with UB40 and the Red Hot Chili
Peppers.

Organizers hope that the 20 con-
certs attract more than the 250,000
fans who attended last year’s events.

Last year, Mandarin and Canton-
ese releases became mandatory for
Chinese artists when PolyGram’s
Hong Kong star Jacky Cheung sold 3
million units of his Mandarin “Kiss
And Goodbye” album (Billboard, Jan.
8).

Sales of Aaron Kwok’s albums had
been disappointing for Warner until
“Whole, Wide World” hit the quarter-
million mark in Taiwan. The success
was felt at home, helping “Wild City”
sell 150,000 copies. Also, Sally Yeh's
ability to cross over was a prime fac-
tor in her renewed popularity in
Hong Kong, where she had the top-
selling “Women’s Weakness” and a
compilation album in the top 10.

Lui Fong, another Hong Kong
singer, spent seven years as a second-
level Cantonese and Mandarin
crooner before moving to Warner in
1990. When his first Mandarin album,
“To Love Once More,” was released
late last year, it sold 300,000 units in
Taiwan and another 200,000 in China.
“It made him a major artist, which
means a huge potential throughout
Asia,” says Paco Wong, managing di-
rector of Warner Music Hong Kong.
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BELGIUM’S RECORD business saw an increase of 12% in value in 1993,
to 6.397 million Belgian francs ($185 million), according to IFPI fig-
ures. The labels was boosted by local repertoire and steady real
growth in classical sales. Total album unit sales were up 7.8% to 16.3
million, although vinyl album sales were not recorded for the first
time. CD singles were up 52% in value, to 289 million Belgian francs
($8.3 million), and 64% in units, to 2.2 million.

POLYGRAM IS to start importing to the U.K. more than 1,000 U.S. ti-
tles that are not available through its existing labels. Import Music
Service claims to be able to undercut existing importers by some 30%.
Some 1,000 rare titles are already imported into the U.K. from Eur-
ope and Japan. Similar programs are already in place in France and

U.K. INDIE label Ripe Recordings has struck a deal with Hamburg
based Ethnic World Music (EWM) to distribute Ripe product in GSA
territories, and EWM has the license for the rest of continental Eur-

BIANCA CORY has been promoted to buying and product controller for
Virgin Retail Europe in continental Europe. Among her priorities, ac-
cording to Virgin, will be “developing and controlling the product
range across all stores, maximizing Virgin's pan-European buying po-
tential, and further integrating the buying strategy with the market-

This story was prepared by Philip
Cheah in Singapore and Gary Van
Zuylen in Bangkok.

“Mega Dance 2,” a pop/dance compila-
tion that includes independent-label
repertoire sourced from Europe, has
become the biggest-selling English-
language album in Thailand.

It has sold 900,000 copies since its
release last June, according to Steven
Goh, chairman of Singapore-based
Valentine Music Productions (VMP),
which originated the 14-track pack-
age. Distribution in Thailand is
through ONPA International Market-
ing, an audio- and videotape manufac-
turer with which VMP has a local joint
venture.

VMP and ONPA executives also

Dance Compilation Is Mega In Thailand

claim that 800,000 pirated copies of
“Mega Dance 2” have been sold in
Thailand, although other industry in-
siders dispute that figure.

The album’s success, largely attri-
buted to ONPA's aggressive market-
ing, is seen as significant in a market
where domestic repertoire tradition-
ally dominates. One track, in particu-
lar, has helped it to sell: “Broken
Hearted Woman” by Jessica Jay, fea-
turing a light reggae backbeat and the
Singapore singer’s high, lilting voice.

In fact, “Broken Hearted Woman”
(originally a Hong Kong-written
Chinese song) has become so popular
that Thai-language versions have pro-
liferated. All are pirated, but ONPA
says it has an “oral agreement” with
Nittithad Productions to allow cover

versions. At least four well-known
Thai singers have released covers, all
through Nittithad.

VMP’s Goh says the Jay tune first
broke in the discos. “Soon it was so
widespread,” he adds, “that you could
hear ‘Broken Hearted Woman’ as TV
theme music and fashion show sound-
track—and by then, the pirates got -
into it as well. You can easily hear five
different versions of the song in Thai
when you're in Bangkok on any given
day.”

European repertoire sources for
“Mega Dance 2” include Germany’s
ZYX Music and Italy’s Flying, Disco
Magic, and Baby labels. The album in-
cludes Sarah Washington’s dance ver-
sion of “I Will Always Love You,”
which was a UK. hit last year.

China Songwriters Sue Matsushita, Victor

B BY STEVE McCLURE

TOKYO—Two Chinese songwriters
are suing Matsushita Electric Indus-
trial Co. and affiliate Victor Entertain-
ment for allegedly using one of their
songs in a promotional video without
permission.

According to the China Daily, the
Chinese government’s English-lan-
guage newspaper, composer Zang
Tianshuo and lyricist Huang Xianmao
are the first Chinese citizens ever to
bring an intellectual property case
against a foreign company.

They say Victor included a version of
their song “Praying Heart” on a video
distributed to Chinese appliance deal-
ers to promote a Matsushita video kar-
aoke deck without getting their ap-

proval. The two are reportedly seeking
$500,000 for copyright infringement
and $328,000 in compensation and
costs.

After mediation efforts between the
two sides failed, Zang and Huang took
the case to the Intellectual Property
Court March 24, which is under the ju-
risdiction of the Beijing Intermediate
People’s Court.

Victor says it is confident it will win
the case.

“We are ready to fight this out in
court because these two songwriters
are claiming an outrageous amount of
money based on something that’s not
true,” says Takuo Chiba, general magn-
ager of Victor Entertainment’s .corpo-
rate strategy and planning headquar-
ters in Tokyo.

“They're wrong,” says Chiba.
“We're sure we'll win.”

He says Victor made 1,500 copies of
the video in question purely for promo-
tional purposes, and not for sale, con-
trary to what Chiba says are the plain-
tiffs’ allegations of sales of some
500,000 units.

“The karaoke videocassette is to
promote a video deck to be released in
China by Matsushita,” Chiba says. He
adds that Victor asked the state-owned
China Records, with which it works in
the Chinese market, to handle the nec-
essary copyright clearance procedures
with the Chinese government’s China
Records. At first China Records was
not able to locate Zang and Huang,
Chiba says, but eventually found them

and tried to pay them their royalties.
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OF INSURING THE STARS
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From the

to the division bell...

have covered our butts.

Thanks and congratulations for 25
years in the business.

Steve (’Rourke & Pink Floyd ‘
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BY RAY COLEMAN

WILLIE ROBERTSON’S
DARING AND CARING
INSURE SUCCESS

provocative advertisement appeared in the U.K. music
weekly Melody Maker in 1972. Amidst the {ull-page
announcements proclaiming concert tours and new
albums by such acts as Led Zeppelin, David Bowie and
Rod Stewart, the ad appeared unorthodox
Showing pictures of the Kinks, King Crimson and Marc Bolan and his
band T. Rex alongside their guitars and amplification equipment, the ad
asked a rhetorical question: What would happen if these artists showed
up for their concerts to find no instruments had arrived and they could
not perform? Who would pay whom?
The advertiser was the least likely 28-year-old to be knocking on the
door of the music business. Willie Robertson was, by his own descrip-
ion, “absolutely not a rock 'n’ roll person,” and he had been battling
or three years to carve himsell a niche in the music business as some-

A golden future in the entertainment field did not seem a likely

t
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spoke with a plum apparently in his mouth and wore pin-striped suits

amidst the leather-clad music-business executives. His authoritarian

bearing scemed the antithesis of the hip characters who were shaping
the rock industry at the start of a brave new decade

There was just one reply to Robertson’s advertisement. An unknown

named Bryan Ferry phoned him from Newcastle-upon-Tyne to say that

Continued on page R-4

BoB TAYIOR IS ALL
BUSINESS WHEN PROVIDING
STAR TREATMENT

ou arc promoting a major international concert tour
Suddenly, a week before its opening, the singer falls ill and
the tour must be canceled. Il you were not insured, the
problem is yours. If your coverage was in place before the
crisis hit, there remains much work to do in lodging such
a significant claim, even though you have the comlort of a strong posi-
tion
The insurer appoints a loss adjuster to investigate a whole stream of
issues, ranging from income from advance box-office sales to expendi-
ture incurred in mounting the tour and an often-difficult analysis of the Willie Robertson
tour’s predicted profit on which your claim may be based
Pitched into a minefield of facts and figures that must be debated,
you'd benefit from the experienced hand of a professional broker who

has seen all this belore. The world of entertainment insurance, includ- Before Robertson Taylor pioneered the field, insurance was the last item on

ing tour claims, are his speciality. Your most likely ally representing you c . L

in such negotiations with the loss adjuster is Bob Taylor the agenda of a manager, promoter or artist—if it appeared at all. Now
The lower-profiled half of the Robertson Taylor partnership has been g o .

immersed in the entire fabric of insurance for more than 35 years, for premiums are often built into most project budgets from an early stage.

25 of them representing promoters, artists, managers and others in

some of the most complex claims from the entertainment world
If Willie Robertson is the natural extrovert of this duo, plunging into
the heart of show business, Bob Taylor is the quiet, analytical counter-
point. From his office in Docklands, with a stall of 70, he deals
Continued on page R-4
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Bob Taylor

“Willie is the accelerator of the company; I'm the brake,” says Taylor.
Their contrasting persondlities combine show business panache
with gritty business acumen.

ROBERTSON

Continued from puge R-3

he was going to London and thought he ought to insure his equipment

Arriving at Robertson’s office in the City, the impecunious Ferry
asked how much it would cost. Told the premium would be 200
pounds, Ferry offered 100 then, as he completed his application form,
and 100 at the end of the month. Robertson accepted. “He was a fright-
fully nice young chap,” Robertson recalls, “and he asked me en passant,
whether | knew anyone in the management ficld.”

Robertson’s upper-crust school background became his ace. He was
able to steer Ferry to David Enthoven, who had been Robertson'’s friend
in the same house at Harrow School. With his partner John Gaydon,
Enthoven had recently launched E.G. Management. Ferry signed to
E.G. And so, from that casual introduction, began the rise to success of
Ferry and his band Roxy Music

Two decades on, Willic Robertson has firmly stamped his flamboy-
ant personality on the entertainment industry. Animated, extroverted,
cternally confident and optimistic, he has won the affection as well as
the business of an industry that had initially found the arrival of an
insurance broker in its ranks rather bewildering.

His conviction and drive have been at the heart of the insurance bro-
kering firm that, from humble and difficult beginnings, has cmerged as
an industry leader. Their client list has ranged from Paul McCartney,
Pink Floyd, Elton john, the Rolling Stones and Madonna to Pavarotti,
Jose Carreras, Richard Burton and Rex Harrison

It was at the top echelon of the rock world that Robertson Taylor
made its name, and it was Robertson’s audacity that provided the impe-
tus. What other insurance executive would happily respond to a rock
star’s challenge to walk barefoot over the dinner plates of nightclub din-
ers? That was Robertson’s daring salvo that won him the busincss of
The Who

“1 used to give the doorman at Tramp [the major London haunt of
celebrities] a fiver a week to call me up with tips about which stars were
expected in the club,” Robertson recalls. After one such phone aler,
Robertson arrived at the nightspot to find The Who's swashbuckling
drummer Keith Moon sitting at the bar drinking tequila. Naturally,
Robertson went and sat next to him

“Hello, what do you do?” Moon asked

Continucd on puge R-6

TAYLOR

Continued from page R-3

essentially with the insurance firms internationally, placing the business
that Robertson and he jointly deliver.

“Willie is the accelerator of the company; I'm the brake,” Taylor says.
Their contrasting personalities are both obvious and necessary in com-
bining show-business panache with gritty business acumen

This llourishing partnership, which dominates its field, has fought
tenaciously to sit comfortably astride the twin worlds of entertainment
and insurance. Their tough call is to be the diplomatic [riends of both
the insured and the insurer

"It was very dangerous and risky for insurance companies in the early
years,” Taylor reflects of the period when rock had a wild public image.
While Robertson was busy attracting clients, it fell largely to Taylor to
persuade reluctant insurance firms that show business was going to be
a viable investment

Fighting headlines that glorified such stories as rockers destroying
their equipment on stage, hurling television sets through hotel win-
dows and driving cars into swimming pools was not casy. Taylor set
about the task of “convincing insurance firms that rock stars were not
only intelligent and talented people but were also very much in busi-
ness, and responsible in their attitude to that part of their lives.”

“I'd spend a whole week placing one policy, going after 10 insurers
who didn’t want to know. And I'd tell them, ‘Look, we know this man.
Okay, he gives a wild appearance, but when he goes on stage, which is
what we want to insure here, he is a professional who will go out there
and do his shows." It took us years :0 persuade insurers that this was an
area where they could make money,” says Taylor.

Those battling years have borne the fruit of a highly sophisticated
business, and Robertson Taylor now prides itsell on having a list of
golden clients. “There is still resistance,” Taylor says of his daily forays
into the insurance field. “But it’s less apparent now because of our rela-
tionship with people on both sides of the fence. There's now more of a

Continued on puge R-8
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ROBERTSON

Continued from puge R-+

“Can | have 30 seconds ol your time?” Roberison asked anxiously. in
an accent the debunking drummer would have lound ripe lor mocking.
“I'm an insurance broker, and I'm desperately trying to get involved in
the music business. [ insure equipment

Tantalizingly, Moon said to an apprehensive Robertson: “There are
five people over there cating fillet steaks. If you take your shoes and
socks ofl, get on the table and put your loot in each of those people’s
steaks, I'll guarantee that the man responsible for our equipment insur-
ance will ring you tomorrow

Accepting the outrageous challenge. Robertson incurred the wrath ol
Tramp manager Johnny Gold, who threatened to ban him [rom the
club—which would have dealt Robertson a blow in his need o befriend
the show business [raterity. But Moon bought new steaks lor the din-
ers and kept his word; Robertson’s phone rang the next moming, and
he was given the insurance.

That slapstick episode proved to be something ol a tuming point
Robertson’s baptism by fire into the high jinks of the rock business
would mark him as different from the average “man in a suit from the
City” whom rock stars were quick to rebull.

Yet Robertson’s entrance into the insurance world had been tradi-
tional. When his [ather died, Robertson’s mother told her teenage son
that she could not afford to send him from Harrow 1o university. So
Willie joined his father’s insurance firm in the City. “They wanted me
to take cxams, pen-push. sit behind a desk all day. That wasn’t my
forte,” he says.

Robertson’s first taste ol pop came in 1963. EMI Records was among

Continued on puge R-23

The Rolling Stones, who boust “the most expensive finger in the world.”

729 SEVENTH AVENUE NEW YORK, N.Y.10019
PHONE:212-221-7878 FAX:212-302 0335

Dear Willie and Bob,

Heeyyy,you're covered!

Congratulationst!

Michael Farrell

1.G

International Talent Group

822 S. ROBERTSON BLVD. LOS ANGELES, CA. 90055

PHONE:310-289-2780 FAX.310-652-5591
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UBERT AY LIRS

TAYLOR

Continucd from page R-4

meeting of minds, an acceptance that the entertainment world needs to
be insured, that a profit can be made

It has always been a unique, highly specialized termitory, and the col
laboration between the opposite personalities of Bob Taylor and Willie
Roberison has heen the comerstone of their success. Twenty-five years
ago, at a time when the music world was anathema to the insurance
field, the two men found each other and had the same vision

Taylor remembers their near-accidental begnnings with amusement
In 1969, he joined Eckersley Hicks, the City insurance firm, and began

cer in commercial insurance, dealing with such items as factories
industrial fairs, shipping lines and fashion house:

Taylor had previously worked for a large broking firm and relished
the prospect of joining a small, seven-year-old company. On his first
day at work, he was grected by the sight of the man who would he his
partner in shaping their hugely successtul future together. Willic
Robertson was sitiing with his leg atop a desk, in a plaster cast. He'd
been out partying and had tripped the night before. Unlikely though it
scemed, the two men, who were the same truck a rapport

Soon, augmenting his role as commercial director. Taylor was laying
the foundation with Robertson of the company's tentative interest in
the entertainment field. “Willie used to have a client portfolio which v
jokingly called the squeaky-boot brigade,” Tavlor remembers. “They
were the lords and princes whom Willie would meet in his normal jet
setting nightlife. It was a good way 10 get business. He'd meet them in
the evening and pass them 1o me the next day for insurance to be
worked out. We still have some of those clients, 25 years on

Continued on page R-26 I'& R at the office

The biggest claim we will make this year
is how proud we are to have

Willie Robertson & Bob Taylor
as our dear friends

Best wishes from
Kenny Thomson, Dave Margereson
and all at

mismamnagemeHn

754 FULHAM ROAD LONDON SW6 5SH PHONE: 071 731 7074 FAX: 071 736 8605 -/ t
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CONGRATULATIONS

TO WILLIE
AND BOB

THE INSURANCE COMPANY OF THE LAST AND NEXT 25 YEARS

FROM MARCEL AVRAM
AND ALL YOUR FRIENDS AT MAMA CONCERTS & RAU

MUNICH, GERMANY - PROMENADEPLATZ 11



NORDOFF-ROBBINS
THERAPY IS Music To
THE EARS AND LIVES OF
TROUBLED CHILDREN

BY MIKE HENNESSEY

he entrepreneurial and organizational skills that have

made the Rober Tavlor company such an outstand-

ingly successtul enterpris v

effectin adV"mung a noblc cause Ihal hes hecn dear to the

hearts of Willie Robertson and Bob Taylor for almost two
decades—the

It was in 1974 that a small music-therapy department was opened in

n used to good

approached Dr. Paul Nordoﬂ a graduate of the Philadelphia

@ ™M illiard School. and Clive Robbi

possibilities of music as a medium of therapy.

wnnd rsycnlatry at the Univ
tic, emotionally disturbed, "developmentally disabled” and mentally
handicapped™ children. Later they began to make their work known in

Crsity ol rennsylvania, wWorkin 1th auus

110 West 57th Street, New York, NY 10019

Robertson a

of Great Britain, they set up the south Loncon base as a training center
for a group of intemational students.

The Countess of Bradford gave her support to the work of the center
and was quick to recognize that if the unique Nerdoff-Robbins
approach to treating handicapped childrer were to survive and develop,
it was vital to establish an effective fund-raising mechanism

The Countess wned for help to the music industry and found a

Thank you.

Rascoff
Zysblat
Organization,
Inc

1d Taylor with Pink Floyd manager Steve O’Rourke (left) and Elton John manager John Reid (front)

T r Ancdrew Miller .} vt

up and chair a lund-raising committee. I'he d was urgent because

after just one year of opesation, the therapy center was burdened with
sverdrall

Andrew Vhlicr app)w;l(’th Willie Rabertson to be his vice chairman,

and they asked friends and colleagues 1@ join a fund-raising committee

( 2

| The advertising salesman said if we pay for this ad we can ‘
take the credit against our next insurance premium. I

9200 Sunset Boulevard, Los Angeles, CA 90069

R-10
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TO BOB & WILLIE

THANK YOU FOR LOOKING AFTER US

DEPECHE MODE



THANK YOU TO ROBERTSON TAYLOR
FOR 25 YEARS OF SERVICE
TO THE ENTERTAINMENT INDUSIRY!

THE BCL GROUP OF COMPANIES ORDOKE ROERITS
CONCERT PRODUCTIONS INTERNATIONAL  BROCKUM G o g 1
(4] 6) 777_" 8" 'I whose first initiative was to create the first Silver Clef Award to honor
outstanding achievements in British music. The first awvard, in 1976,
went to the Who. It was presented by Twiggy to Roger Daltrey at an
inaugural lunch held at the Inn On The Park Hotel in London

Recalls Robertson. “"The money raised by that lunch, which was
attended by 278 people, enabled us 1o pay off the overdraft and achieve
a credit of 500 pounds [some $750].

The progress of the charity in the ensuing 18 years has been a spec:
tacular success story. By 1982, the committec had raised enough money
to establish the Nordoff-Robbins Music Therapy Center in a permanent
building at Kentish Town in north London, where 50 children were
receiving individual treatment cach week. An annual posi-graduate

training course for music therapists was initiated in conjunction with
the City of London University

WEMBLEY

THE TOUGHE,ST 'GT TO FOLLOW

Wethbley Grand BB N 0 1,300/~ 2,700
Wembjey Hall'One, | p 3,000/-5,000
| WemibleyAsbnaif 1) " ) 451000 12,0001

Wenlb]ey Stadmm | TawAY, 000+ 80, 000
e oy AJ _
Wlth g()"u' of thp"UK popitlation Jocated \Slthm 2120 mile radits
' thc‘ largest ‘hcketmg service in Europe at Our fingertips;
35 years ofiexperience in the musnc business,
and the exclusive atmosphere which only Wembley can ereate,

no wonder Wembley is the toughest act to follow.

For further information contact : ) Silver Clef Award winners 'Tl{e Who

Chagles Shan orJohn Drury : The year 1988 was a banner time for fund-raising. The 13th Silver

Welnb]ey Stadium; Wel’nbley, HA90DW oy ; Clef Award lunch in honor of Paul McCartney raised a record 250,000

pounds ($375,000). And in November of that year, an annual Silver

! Q A L ; Clef Award dinner was inaugurated in the U.S., following a visit to New

Tel - +44 (O) 81,992 8833 Fax: +44 (O) 81 900 104~5 York by Willie Robertson and Joyce Rudge. They won the support of

- ' : : Atlantic Records chairman Ahmet Ertegun, who accepted the post of

LIKE WEMBLEY: BOB & WILLIE ARE A TOUGH ACT TO FOLLOW honorary chairman, with Elektra chairman Bob Krasnow as chairman.
Continued on page R-14
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To Will & Bob
lots of love from
Andrew, Anna, Karen, Christine,
Josh, Jessica & all at
Andrew Miller Promotions

55 Fulham High Street
London. SWé 3JJ.
Tel: 071736 5500 Fax: 0713717728




Chris, Lars, Arne

International Concert Organisation A/S

Chris, Lars, Arne
1 Rosenborggade - Copenhagen
Tel. 33 12 20 00 - Fax. 33 93 22 90

}

| THE SILVER CLEF AWARD WINNERS
1976: The Who

1977: Genesis

WILLIE AND BOB,

YOU’VE EARNED AND RICHLY DESERVE
THIS TRIBUTE AND MY PROFOUND
THANKS. YOUR ASTONISHING

PERSEVERENCE HAS MADE
CONFIDENTIAL LIFE INSURANCE AN
OVERNIGHT (FIFTEEN YEAR)
WORLD-WIDE ENTERTAINMENT
INDUSTRY SUCCESS. THE RESULT HAS
BEEN OF GREAT BENEFIT TO A
TREMENDOUS NUMBER OF PEOPLE.

DAVID RUDICH

9255 SUNSET BOULEVARD, SUITE 920
LOS ANGELES, CALIFORNIA 90069
(310) 550-8020

‘ 1978: CIliff Richard & The
Shadows

| 1979: Elton John

1980: Pink Floyd

1981: Status Quo

1982: The Rolling Stones

1983: Eric Clapton

1984: Queen

1985: Dire Straits

1986: Phil Collins
1987: David Bowie
1988: Paul McCartney
1989: George Michael
1990: Robert Plant
1991: Rod Stewart
1992: Def Leppard

1993: Eric Clapton

NORDOFF-ROBBINS

Continued from page R-12

Today the American Silver Clef Awards are organized by lan and Sunny
Ralfini. The Nordolf-Robbins music therapy program was officially
launched at New York University under the direction of Clive and
Carole Robbins
’ In 1989, the following year, it became apparent that a new facility to
accommodate the growth was necessary. Thus Sam Alder, the commit-
tee's treasurer, launched an appeal for $3 million. Inspired by commit-
tee member and China Records MD Derek Green, Andrew Miller
approached previous Silver Clef Award winners with a view to perform-
ing at an open-air concert in June 1990. Thus Knebworth was born
Billed as “The Best All-British Rock Show Ever Staged.” the show fea-
tured Tears For Fears, Status Quo, Chff Richard & The Shadows. Robert
Plant, Phil Collins and Genesis, Ernc Clapton, Elion John and Mark
Knopfler, Paul McCartney and Pink Floyd

The show was spectacular, and income from ticket sales, recording,
radio, television and radio rights raised a staggering 5.5 million pounds
(some $8.25 million). The target of 3 million pounds ($4.5 million) was
realized, and the remainder of the income was donated to the BPI's
School of Performing Arts in Croydon as a reciprocal gesture for all their
support over the years

The spacious new Nordoff-Robbins Music Therapy Centre was olli-
| cially opened in September 1991 by the Duchess of York and is cur-
rently giving weckly half-hour music-therapy treatment sessions to 144
children and 23 adults—and also running post-graduate courses for up

awarded the City University Diploma in Nordoff-Robbins Music
| Therapy.
\ lies ¢ Al h
is unique in the world. What has been a major lactor in the aevelopment
and expansion of the Nordolf-Robbins technique of treatment is the

mit
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The Nordoff-Robbins approach to music therapy is essentially a cre-
ative one in which the therapist, sometimes working in partnership with
a collcague, uses improvised music to meet the varying needs ol the
patients, thus forming musical relationships specific to each individual.
Through this, a private and very personal environment creates a rela-
tionship of trust and respect, where the person in therapy is valued for
what he or she can do and self-expression within the language of music
is encouraged.

The Nordoff-Robbins philosophy is that music is an intrinsic part of
all people. The heartbeat and the process of breathing have a pulse and
rhythm; melody is created not only when a person sings, but also when
he or she laughs, cries, screams. The whole range of human emotions
is held within the structures of harmony and of musical style and idiom.
These intimate connections with music persist even through handicap,
emotional disturbance or illness and are not dependent on a musical
training, gift or background.

Music therapy has helped improve the quality of life for hundreds of
children suffering from mental retardation, severe and moderate leamn-
ing disabilities, autism, emotional disturbance, aphasia, behavioral
problems and physical difticulties. And thanks to the dedicated and
sustained efforts of Andrew Miller, Willie Robertson and their fund-rais-
ing comniitice, the beneficiaries of the Nordoff-Robbins system of
musical therapy will grow exponentially as more and more therapists
are training and more and more centers are opened around the world.

“We currently have centers in England, the U.S., Australia, South
Africa, Israel, Japan, Scandinavia, Germany, Ireland and Scotland,” says
Roberison.

Adds Andrew Miller, *Our most imponant aim currently is to estab-
lish an endowment fund that will secure the future of the center in
London, which is so important for the future training of therapists. And
we are also seeking to establish tund-raising committees in various loca-
tions to finance Nordoff-Robbins music therapy units attached to hos-
pitals.” I

Robert Plant with Robertson
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Protection Racquet

PolyGram

To Willie, Bob and all
at Robertson Taylor.
Many congratulations

on 25 years —
still (out)standing.

From David and all at

KPMG Peat Marwick

|

FiimM AND TELEVISION
INSURANCE COVERS
SUNLIGHT, CAMERAS

AND ACTION

BY NIGEL HUNTER

due to lack of suflicient space

had been instrumental in the procurement and placement of the multi

ther major project:
Silcock’s film-and-television expert team comprise's 10 account exec-
Taylor's clients in these two sectors and, in Silcock’s words, “are con-

l0cation snoots o oller practical advice In case ol any contngencices ans

ing that may not have been foreseen by the clients at the outset and gen

“Death-and-disgrace” coverage involves an
advertising agency or production
company that is building a campaign
around a celebrity. The company
obtains insurance in the event of the
celebrity dying or becoming embroiled
in some widely publicized scandal.

"The main clients of our division are advertising agenc

IS
1247¢

isn't as much activity concerming feature films these days, although we

Henry V

Some of the commercial productions are huge in financial terms,
1 it hat had a budget ol ov¢ } ) )
for a 90-second commercial. Outside locations figure large in the cover-
age that ad agencies and commercial producers , particularly where

“Time will be lost if it rains,” Silcock points out. "We'll insure against
I
sonal injuries. Regarding the weather, we obtain long-range weather
orecasts and reports about what is expected. Clierits might want to
T > TR AT oy (e vt (e GV e or there being
no show on the ground

With weather being an unpredictable element in some plac artic
ularly Britain, Silcock observes with a grin that “weather forecasting is
not an exact science.” The permutations of what can go wrong are
numerous. “For instance, a holiday company wanted 1o film a beach

R-16 A BILLLBOARD ADVERTISING SUPPLEMENT BILLBOARD APRIL 9, 1994
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scene for their commercial with guaranteed sunshine,” he recalls. “They
went to Florida and certainly got their sunshine on a suitable beach. But
they also got a high wind, which blew sand over everything and played
havoc with the dresses the models were wearing,”

The dramatic-sounding “death-and-disgrace " coverage is another fac-
tor in the division’s activities. This involves an advertising agency or
production company that is building a campaign around a celebrity.
The company obrains insurance in the event of the celebrity dying or
becoming embroiled in some widely publicized scandal or adverse pub-
licity that results in his or her withdrawal from the campaign.

“We also arrange insurance for feature productions for TV compa-
nies,” adds Silcock. “This covers delays caused by illness, injuries, fire,
damage 1o equipment and similar exigencies. We cover the cast, the
negative and the equipment, and there are special considerations lor
special equipment and hazardous filming conditions. The rates charged
reflect the risks and dangers involved, and we arrange insurance for
productions anywhere in the world.

Animals are frequently part of a commercial, and while Robertson
Taylor—like any other similar enterprise—would not contemplate
arranging insurance against the oft-repeated reality of animals (and chil-
dren) upstaging adult actors, it does offer coverage for animal partici-
pants and their behavior in its clients” endeavors. “There was a dog cast
for a sausage commercial,” remembers Silcock. “Unfortunately, he ate
too many of the sausages beforchand and threw up all over the set dur-
ing the shoot. However, neither the dog nor the company made any
claim.”

Silcock and his team often attend shoots by their clients, mainly 10
offer advice if something occurs that had not been anticipated or to help
with any rescheduling of the shot made necessary by changes in the
weather or other circumstances. Their accessibility is a comlorting fact
for their clients, exemplified by a recent call made from Australia at 3
a.m. to Tamsin Mills. She was able to provide some reassurance on top
of the already arranged insurance.

“People basically want to speak 1o you when something crops up,
even though you probably can't do anything specific or practical to help
then and there,” says Silcock.

The film and television division also arranges insurance for shoots of
music videos and the satellite broadcasting of live concerts, providing
in the latter case coverage for satellite failure.

Robertson Taylor’s film and television division also insures major
sporting cvents, ranging from golf toumaments to World Cup cricket
and even the world chess championship.

“It’s a profitable operation at the end of the day for the underwriters
who value our knowledge, instinct and experience,” says Silcock.
“We've got a nice bunch of people here who are also extremely com-
petent and good at their jobs. The level of service and expertise we offer
to our clients is unique.” Il

Tamsin Mills and John Silcock arvange insurance—and provide reassurance—to film and TV clients.
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Congratulations

Willie and Bob

from your friends at

Sony Music

Publishing.

© 1994 Sony Music Enterioinment inc.

Music

PUBLISHING
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ROBERTGON TAYLOR

RRETHEINGURANRCE CHANNELon ZOOTYV.
U2.PRINCIPLE MANRGEMENT AND AFFILATED COMPANIES

SALUTEW ILLIE AND BOB on 25 YEARS OF SUCCESS.
S MILLION FANS, 157 SHOWS AND $200 MILLION LATER,

[WITH NO CANCELLATIONS).

100 TV THANKS T H E INSURANCE BROKERS
FOR PEACE OF MIND.
SEE YOU NEXT TIME!

|-
PAUL MG GUINRESS

Congratulations from
Olaf Schréter
and everyone at

Rocksound Production - Connect - Media Design

Best Wishes
From

E7E172s (i)

I

THE HANDLE GROUP OF COMPANIES

Handle House, 1 Albion Place, Galena Road, Hammersmith, London W6 0Q1
Tel OR1-846 9111 - Fax 081-846 8011/ 081-846 8012

MARTIN GOEBBELS IS IN
TUNE WITH THE INSURANCE
NEEDS OF MUSICIANS

BY CHRIS WHITE

artin Goebbels could be described as the “baby” of
the Robertson Taylor family—even though he's 35
years old. His working relationship with Willie
Robertson and Bob Taylor dates back to 1975, when
he was only 16, and he has worked for them for

almost half his life
He first met them when they were all working for another insurance
company in the City of London. Robertson and Taylor left to start their
own partnership in 1977 and several months later asked Goebbels to

Martin Goebbels

R & T client Dina Carroll

WOTIK [OT them

They needed someone who could attract business from the new pop
and rock acts that were coming through, and I filled the bill,” Goebbels
says. “That's still basically my role within the company—though the
music business has changed over the years and has become much more

sophisticated and professional
Gocbbels’ contributions to the Robertson Taylor success story were
acknowledged in 1987 when he was made an associate director and
sharcholder of the company and again in 1990 when he became a full
director. His list of clients within the company is impressive. The Pet
Continued on page R-20
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RLL, PROMOTONE
AND THE ROLLING STONES
SAY KEEP ON ROLLING!
BEST WISHES

4
Z

\
W
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™ 2 Rupert Loewenstein Ltd
¥y 2, King Street, St James's
) LONDON SW1Y 6L
071 839 6454
071 930 4032

Promotone Bv

Herengracht 566

| 1017 CH
. AMSTERDAM
- N (020) 627 5600
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ou don’t have to he in
Dire Straits to contact
Willie and Bob,
hut it helps.

GCongratulations!!
Mark, John & Ed

Heartiest congratulations to you both. It is amazing how you are still
married together, “drink” is a wonderful bond.

Thank you for all the betting tips!
Thank you for no recommendations!
Thank you for being there when I needed you!
Here’s to the next 25 years. Best wishes from all my frogs.

Ronnie Harris, Steve Garbutta, Malcolm Webber, Hugh Lask
and all the staff at

harris & trotter

chartered accountants

8/10 Bulstrode Street
London WIM 6AH
Tel: 071 487 4393/071 486 5476
Fax: 071 935 1308

25 years! Doesn’t time fly when you’re having fun?
Onward and upward as always.
Love,

DAVID WILKINSON ASSOCIATES
071 3715188

05 £ R TS0 A Y LU
i

Cal

GOEBBELS

Continued from page R-18

Shop Boys, Simply Red, REM, Dina Carroll, Paul Young, Van Morrison,
Erasure, Kate Bush, Sade, Tasmin Archer, Go West, Deacon Blue, Basia,
Wet Wet Wet, Seal, Eternal, Elvis Costello and Tori Amos are just some
of the big names doing business with Robertson Taylor Insurance
Brokers via Martin Goebbels

In addition, he’s arranged insurance coverage for such notable U K.
festivals as Greenbelt, Glastonbury, Phoenix and Reading, and one-off
rock events like the Nelson Mandela 70th Birthday Tribute and
Mandela Freedom concerts at Wembley Stadium. He has also arranged
insurance coverage for such producers as Brian Eno, Robin Millar, Hugh
Padgham and Steve Lillywhite.

For years, Goebbels found many of his prospective clients simply by
going to pop and rock gigs and hanging out with the musicians after-
wards. “My role was very similar to that of an A&R man, in that I'd go

i ==
Peaking: Pet Shop Boys

to all the gigs and check out the new talent coming through,” says
Goebbels. “Until 1 got myself a flat in London, 1 often spent the night
sleeping in the office after missing the last train home after a show some-
where

‘Nowadays, a lot of our busiress comes from recommendation and
word of mouth, but 1 still like to go to gigs. It's important to keep in
touch with the artists and bands we deal with—and 1 still enjoy it. It's
important to show the acts that we are interested in what they're doing,
and it still gives me a great buzz when artists and bands I've done busi-
ness with when they were unknowns finally break through into the big
time. It helps the relationship knowing that we've grown up alongside
each other in the music world

Goebbels acknowledges, “One of the biggest problems originally was
overcoming that wide perception of insurance brokers as people who
call up anonymously, force people to buy policies which aren’t appro-
priate to their needs—and then never seem to be available when they
are needed. It's a very important part of Robertson Taylor business strat-
egy 1o establish personal relationships with clients, offering guidance
without pressure and then ensuring that we are around when they need
us

“It is vital to provide strong, informed back-up, which we're well able

Continued on page R-22
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CONGRATULATIONS TO WILLIE & BOB
THE ONE ACT THAT NEEDS NO PROMOTION!

FROM
BARRY DICKINS 2ylll][l MACSWEEN

ALL AT

) International )
Talent
., Booking

271 FLORAL STREET - LONOON WC2E 800
TEL- 071 379 1313 FAX - 071 370 1744

\——//L\/*/

55L udoun Road = St. John's Wood « London « NW8 00L
Tel 071 625 4545 » Fax 071 625 5265

%"\———\_

Congratuledion”
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AS USUAL,
BOB AND WILLIE
HAVE US
WELL COVERED

s Marnshald Avts [td

W wtlesnclional concent presentalions

LEEDER HOUSE 6 ERSKINE ROAD LONDON NW3 3AJ
TELEPHONE +44 71 586 3831 * FAX +44 71 586 1422

GOEBBELS

Continued from page R-20

to do because the company and the team have been established for
many years, ensuring continuity for the client.

Has the nature of Robertson Taylor business changed? Goebbels says,
"We started 17 years ago, when there really was no one else arranging
insurance coverage for rock and pop stars or for other people in the
[ music business. Now there are others doing it, but obviously it helps

‘ Simply Red’s Mick Hucknall

— — [

THANKS FOR EVERYTHING,
BUT WE WOULD RATHER HAVE
BOUGHT YOU THE LUNCH...

"NOT ONLY

DO WE GET

EFFICIENCY
WHEN WE DEAL
WITH YOU BUT |
WE ALSO HAVE

A LOT OF FUN" |

HILTON
B SOUND I

BARRY CLAYMAN CONCERTS LIMITED

|

PRO-AUDIO HIRE & SALES

7
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-

-

. Sude

that we are so well-established and have built up a solid reputation for
reliability.”

Throat problems for lead singers, leading to tour and concert cancel-
lations, are still the most common cause for insurance claims. “It’s usu-
ally the result of constant touring, and claims of this type arc on the
increase,” says Goebbels. “Nowadays, people do take insurance a lot
more seriously than they used to, and they respect our involvement
more than they used to. What was originally just a novelty for a lot of
people is now a necessity in the 1990s.

Another Robertson Taylor service for which Goebbels has particular
responsibility is the Confidential program, which is available to record
companies, music publishers and artist managers. Says Goebbels, “A lot
of rock artists are reluctant to have medical [exams] when they re sign-
ing contracts with record companies or publishers, but obviously the
companies have to protect their investment. So we devised the
Confidential program, where no medical examination is needed. It has
proved popular in the music business.

Insurance claims come in to Robertson Taylor for a wide variety of
| reasons. One involving an unusual illness was made by Bill Berry of
‘ REM during the band’s last tour, when he was found to be suffering

from Rocky Mountain spotted fever! “It can prove fatal,” says Goebbels.

‘Apparently, Bill had been bitten back at home in the States, and by the
time the band reached the European leg of their tour he was covered in
| a rash from head to toe. They had to cancel some of the dates. 1 flew out
| toGermany with a doctor the following day, and we got Bill moved to
an army-base hospital. Eventually, the cause of the rash was diagnosed
and he was treated by doctors specializing in tropical diseases. Later,

REM was able to reschedule the canceled dates

Says Goebbels, “One of the great things about Robertson Taylor is
that we have been involved with many of our clients since they were
starting out or they have been involved with us since we started. That
kind of loyalty is very rewarding—and I do believe we offer a unique ser-

| vice to the music business.” i}

R-22 A BILLBOARD ADVERTISING SUPPLEMENT

BILLBOARD APRIL 9, 1994



WE ARE STILL GOING STRONG WITH THE
HELP OF ROBERTSON TAYLOR.

JIM AIKEN
AIKEN PROMOTIONS

MAREK LIEBERBERG

KONZERTAGENTUR GMBH

ROBERTSON

M

[ )
tH godtather's son-in-law:, It was at
Fekersley Hicks that Rubestson met his partner-to-be, Bob Taylor

wrs, theirhouses, anything.” And he was intrigued when john Gaydon,

Animated, extroverted, eternally confident
and optimistic, Willie Robertson has
won the affection as well as the business
of an industry that had initially found
the arvival of an insurance broker in
its ranks rather bewildering.

his 1 S¢ lled hi

id hie'd b: I callec
N | w len ) W 1

) imicks 1§44 5¢

He smiles at the nwemory of the momant: “All these people knew

11
» :

ad ' W
sound ‘ A% / g e

another band, the kigh-lying Emerson, Lake And Palmer. * They had an WHEN THINGS GO :: I’\ONG) I’I”S GOOD TO mow
incredible 16,000 pounds worth of equipment Robertson recalls, 1 WHO YOUR FRIENDS ARE:

had to go to 10 undenwriters before 1 could get that placed in Lloyds

Robertson's unerring scent tor a winning groove haed the crucial asset - T '
or pedect timing, On the cusp of the birth of superstar legends who ec IILIE ROBth SON & BOB MOR .

would endure for decades, he pitched himsell with elan into the mael

wis that insuring cars was neeessary by law. But rock music? That was

PDECLEY v Hhis perswssivenees on to Become achar

I got the insurance placed for 300

strom of managers, promoters, lawyers and artists. In Willie Robcertson,
the ballooning, rock world met its natural link 10 a sphere of business
that was unfolding as vial o its tuture securiry

But Robgrtson’s wann, cbullient persana, attractive to rhe new lmw‘( CHEERS FROM OSSY’ MAREK ANDALLAT MAREK LIEBERBERG KO\:ZERTAGE“\'TUR_/é

Continued on page R-24
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ROBERTSON

Continued from page R-23

of show business cxecutives, contrasted with his up-market, near-aris-
tocratic education background. *It was really hard work for me,
Robertson admits of those scuffling days. “My pin-striped suits and

accent didn't make me an automatic mate of the managers; it took me
along period of late, drunken nights to be accepted. And everybody was
listening to *Dark Side Of The Moon,’ which I hadn't heard. 1just didn't
have time to listen to much music. 1 was working 25 hours a day, eight
days a week.

Morton'’s and Tramp, the epicenters of the part of his life spent hang-
ing out with music business executives, became his natural habitat
Since it was a long way from the City, spiritually and geographically, he
persuaded his bosses to let him open a satellite office in London''s Kings
Road

By 1977, Robertson was firmly entrenched, a familiar figure in the
show business firmament. With U.K. promoter Andrew Miller as chair-
man, Robertson helped launch the charity work for the Nordoff-
Robbins Music Therapy 1o aid autistic and severely handicapped chil-
dren. As vice chairman of the fund-raising committee, a position he still
occupies, Robertson worked doggedly to support financially embattled
therapists.

The key to their work was that music often reaches the psyches of
children where little else communicates. With Robertson’s rallying cry
a major force in getting the message around the industry, the cause
struck at the heart of artists and through the music industry both in
Britain and in the U.S

%/{A %46 a W and
W/ WZZMM&/M
O the best for

e /{(/m

EMATELSTAR

EMA TELSTAR CONCERTS AB/BOX 1018, 181 21 LIDINGO / SWEDEN

PHONE 08-767 01

10/ FAX O0B-767 99 61

Will
Robertson

Premium Brokers for 25 Years!

With You Since Day Two...
Hugh Padgham

Producer & Engineer

Dennis Muirhead

MUIRHEAD

MANAGEMENT

202 FULHAM ROAD
LONDON SWI10 9P)

FAX 071 352 1514 TEL 071 351 5167

Bob
Taylor

CHELSEA

Paul McCartney

Mudonna

The stability of music therapy work at Nordoff-Robbins was guaran-
teed by the establishment of a permanent center, and the charity for
which Robertson remains a pivotal leader continues its expansion

The year 1977 was a watershed year for Robertson and his colleague
Bob Taylor. “1 was always a great believer in spending to invest, but
there was a feeling in the firm that | was investing too much on expens-
es and that the music business would never produce significant profits
in the insurance field. I was told: ‘Willie, there are other areas where we
can make money

Robertson and Taylor believed, however, that they had identified a
glaring gap for performing a service that the industry needed. The
prospect that faced them, of pulling out of the mwusic business in 1977,
was akin, Robertson says, “to climbing to within a hundred feet of the
top of Everest to be told there was no oxygen left.” Robertson and Taylor
left Eckersley Hicks

Launching Robertson Taylor on May 1, 1977, they immediately
adopted an aggressive go-getting policy. Mostly through their pioneer-

R-24

A BILLBOARD ADVERTISING SUPPLEMENT

BILLBOARD APRIL 9, 1994



ing work, the industry was attuning itself to thinking of insurance “not
as a dirty word anymore, but as an essential,” says Robertson

(

;

plus such leading promoters as Harvey Goldsmith and Mel Bush, auto-
T d bu >re were
alw

music world which his firm dominates in the brokering field. “Pink
Floyd's tour, which started March 30 in Miami, is the biggest we have
ever insured. And the insurance goes through us because of the good-
will and trust Bob Taylor and 1 have built over the last 20 years with
managers like Steve O’Rourke. I consider them all to be personal
friends, but they also know, as I totally accept, that business is business.
1f a claim comes, sitting where Bob and I do, we cannot bury our heads
in the sand. That's when we really have to jump, and sometimes we're
talking of seven-figure claims.”

The first concert Willie Robertson ever insured was for promoter Mel
Bush at Wembley Stadium on June 21, 1972. The attractions were
Elton John, the Beach Boys, the Eagles and Joe Walsh. “Everybody had
been insuring theatrical people,” Robertson says, “such as Richard
Burton in ‘Camelot.’ I was telling all promoters that they were in exact-
ly the same risk business, and they all realized it eventually. It was then
a matter of making it viable for my clients and for the insurers. Mel
Bush’s premium of 7,000 pounds back then covered all risks to a value
of 130,000 pounds, including the weather. And then the word got
out.

Early in his career, Willie Robertson convinced a reluctant Harvey
Goldsmith that in the business of promoting high-risk concerts, he
needed insurance. “Harvey took out a policy for the band Television,

‘Well, that’s not covered.’ I assured him that in an all-risks policy it cer-

What other insurance executive would
happily respond to a rock star’s challenge
to walk barefoot over the dinner plates
of nightclub diners? That was

Robertson’s daring salvo that won him
the business of The Who

Geoup Lid

T

Congratulations Bob and Willie
Guess you have a

Semi Serious business by now!!

Neil Warnock
The Agency Group Limited
U.K. 370 City Road * Islington « London EC1V 2QA « Tel: 071 278 3331 Fax: 071 837 4672
U.S.A. 1775 Broadway * Suite 433 * New York * Tel: {212) 581 3100 Fax: {212) 581 0015

|

en

You can’t hide away when it appears to get rc
Vho would predict that, during a European tour by Genesis three
3

Smitt man alled me and asked what d be done abc
it. I suggested we cancel the Paris show in order to get the trucks to
another city where the guarantec was far higher than the Paris show

C t. If that character was to arrive, it had to be in the shape of an

We often take chances
promoting in Australia,

New Zealand and
the Pacific rim,
but we never
take risks...

Special thanks to
Willie, Bob
and everyone at
Robertson Taylor

THe PAurL DAINTY CORPORATION

INTERNATIONAL ENTERTAINMENT

240 EXHIBITION STREET, MELBOURNE, VIC, 3000, AUSTRALIA. PHONE: 61-3-662-2222. FAX: 61-3-662-2100 or 61-3-663-0444
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StiLL CLAIMING AFTER
ArrL THESE YEARS ...

... THANKS !

JoHN, ROGER, BriAN
AND ALL AT QUEEN PRODUCTIONS

Pavarotti

TAYLOR
WILLIE & BOB Continued from puge R-8

And the same technique was 10 be employed 10 galvanize their entny
IN THE WORDS OF MY IMMORTAL SONG ||| .ooamsmnmias s
together

“CONGRATUI ATIONS” Thwer catalytic moment of realization thar music might offer them a
future came when Robertson arrived at the affice one morning to say

that an old friend [John Gaydon] wanted 1o insure equipment for a rock

ON YOUR 25th n’ roil band. To Taylor, an orthodox insurarce man apprehensive of

rock :his was the unacceptable side of the entertainment world in those
véars

Farget it,” he told Robertson. “This is a taboo arca -drugs. sex,

TELEPHONE BILL MARTIN FAX women, late-night parties! Lunatics! It can’t be done.” Robertson’s cter

071-235 5044 23 MOTCOMB ST. 071-235 5503 ; il opnxlmm pr]csscd it home. “Supposing we ¢ harge a very high price?
he asked gingerly

BELGRAVIA Afwer trying several Lloyds underwriters, Taylor eventually “found

LONDON SWIX 8LB omemc prepared to take a gamble. Once we did that one, it was like

turning on a tap. Within months, a loi of estublished bands like the
ENGLAND w
Kinks, T.Rex, Ye

. The Who and Elton johr rust poured through the

door
As the record industry g so did the en:crtainment business they
drew into Eckersley Hicks. “There was no other broker specializing in
the music field,” Taylor says. "Once our name became established, i
DENT@N HA[L[L was casy for us to look after equipment insurance. Tne next preblen
1S Insuring k bands A show in those year S a vy d a

few guitars, amplitiers and keyboards. It's so duferent now, with about
30 trucks traveling with all that staging. Then came the cars and th

¢ - - S o ves ke th oust 2 ¢ \
FROM ONE “LEGEND” TO ANOTHER - | domesic scesof st s, ke i houses It ot g sl
1 years, Robertson laylor has been buili mto a signiicant busi-
1ess for two reasons. “First, we are considered in the insurance world to
HERE’S TO ANOTHER 25 YEARS OF BEAKERS AND NUM-NUMS o it T SE el A
the Industr W.Iv(‘\\ N wWe have beca able 1o gi vV wWiLh it and ce
with business while retaining a firm but simple policy of trust
CONGRATULATIONS The ¢ Ty‘w ficant leap forward together happened in ‘j ly 1977
Managers O Rour (for Pink Fl ) d St oung (tor
MeTrSor ke And Palmer) wanted to disc our cancellatic
FROM ROBERT ALLAN AND THE PARTNERS OF DENTON HALL sor . Thic awas 2 fFoumd Brealoer and. ol Wit ocldh Taffor an
| Robertson convinced a skeptical City that rock had inatured into T
e i i o] A 47 ous growth industry and could be undenvritien tor such risk
Five Chancery Lane, Clifford’s Inn, London EC4A 1BU « Tel: 071 242 1212 » Fax : 071 404 0087 "5 + » Rob f' ] o the following At ed finan
Offices * Beling, Brusscls, Hong Kong, London, Los Angeles, Milton Keynes, Moscow, Singapore and Tokyo A. ,TlLlI"L ‘h’['“ h &[ ¢ S * B ':‘“ ’: [[‘( “'r\\ "“1 vk J \\‘ ‘ ‘ l[ ":“
al backr 3 0N It Was Obvic at theirra owth mean g
Associated Offices * Amsterdam, Berlin, Chemnitz, Copenhagen, Dasseldorf, Frankfurt, Hamburg, Prague, Rotterdam and Vienna 2 v”_m‘\ By 1980. the d broken ¢le t‘ ¢ }/y\m independent

ol e 1.9
Member of The Denton International Group of Law Firms Continued on page R-28
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We thought our lives were complete but then
we got the protection of Robertson Taylor.

Congratulations to Bob and Willie.
We are proud to be associated with you.

THE CLIFF RICHARD ORGANISATION

Thanks to BIg WIillie and his Taylor-made cover

with love from

Elton John
and
John Reid
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PRESENTS Pty Ltd

4 Albany Road Toorak

Victoria Australia 3142

Telephone (61-3) 822 8627

Facsimile (61-3) 822 8417

| CONGRATULATE

BOB & WILLIE

ON SURVIVING 25 YEARS
IN THE BERMUDA TRIANGLE

OF THE INSURANCE BUSINESS.

ALWAYS A PLEASURE TO TALK TO,

NO MATTER WHAT

DISASTER
DISRUPTION
OR DEBACLE

MAY HAVE PROMPTED MY CALL.

YN AN IX] FOR THE NEXT 25 YEARS,

l—————MICHAEL
S

GREAT FUN WORKING
WITH YOU.

CONGRATULATIONS,
DAVID FORECAST

6 Queen Street
Godalming
Surrey GU7 1BD
0483 424128

ANDREW ACQUIER
Fine Arts Valuer London

BOB & WILLIE

Thanks for all your support over the years.

CONGRATULATIONS ON YOUR WELL DESERVED SUCCESS -
I look forward to working together in the 21st century
(when we’ll all be antiques!)

28 Nottingham Place

WIM 3FD
071 256 8266

B ERT

TAYLOR

1 ' v is owned by six people. “We make our

own decisions and are not affiliated to any of the main insurers or

While Taylor tends the business aspect with offices in Docklands,

we have always had a great relationship

In developing their business, Taylor feels their roles have been evan-
! 1
the agenda of a manager, promoter or artist—il it appeared at all. Now

and Taylor or Robertson will sit in on planning meetings with managers

knowledge is in the placing of the risk and the handling of the claims
tants to go through all the ligures. We work on the best economic pack-
claim, cither Willie or | always attend

t ) gl I the
years, and the fact that others have tried o copy them has been flatter-
1
Premium rates change cyclically, Taylor says. “There have been peri
C 1
been an embarrassment to us in explaining why, two years later, they
lld\\ uenicda
As an example, he cites the 1989 average rate, which was between 1%
Continued on page R-30

BEHIND-THE-SCENES EXECS
KEEP THINGS RUNNING SMOOTHLY

IAN FRANCE J !

lan France is the third founding

Robertson and Bob Taylor, and is the

of the placement team, which goces
out and puts together deals with
nsurance companies after consulta-
tions with Robertson and Taylor on

for the various clients. France oper-
close co-operation with insurance companies everywhere, ensuring the

putting it in place are met

DAVID FRANKLIN

David Franklin is joint managing

Taylor insurance Brokers Lid. and has
heen with the company sir i r-
i

and also is responsible for all business

background is in accounting

I

ments with insurers and claims payments. When necessary, Franklin

R-28
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BEST WISHES FROMIM
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Accounting & Audit
Corporate Finance

Corporate Special
Services

Forensic

Management
Consultancy

Managed Services
Tax

Touche
Ross

/\

Deloitte Touche
Tohmatsu

DEAR UNCLE AND FAMILY,
HArPY 25TH!
YOUR LLOVING NEPHEW,

Congratulations, Uncle and Family at The very best wishes from your Nephew

Robertson Taylor, on twenty-five magic vears as and Collcagues.

lcading international insurance brokers to the music Lcading international advisers to the Music Business.

industry. We hope you continue to pull the rabbit Touche Ross & Co., Hill House,

out of the hat for another twenty-five. 1 Little New Street, London EC4A 3TR.

Tel: 071 936 3000. Fax:0715838517.

Or, on the other hand, four fingers and a thumb.
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CONGRATULATIONS
TO THE

DYNAMIC
DUO

WILLIE ROBERTSON &
BOB TAYLOR

ON YOUR
SILVER
ANNIVERSARY

FROM
ALL YOUR FRIENDS
AT

ROBBINS SPIELMAN
SLAYTON & HALFON

TAYLOR

Continued from puge R-28

and 1.25% of the insured value. “Today, we're talking about 3% tc
3.5%. When for years you have been selling at 1% and it jumps to 3%,
it’s very hard to justify. But | firmly believe the current rates are fair
because the claims experiences from 1987 until 1991 were horren-
dous

Citing a “huge number of troubled tours”™ with which they were
involved, Taylor recalls the Rod Stewart tour of 1989-90. “The problem
was not the level of monetary losses, but the number of incidents of
claim. Tt would start for three days, then stop for two, start for two, stop
for one. And cach time it stopped, another show was lost and possibly
rescheduled. In a complex period of about six months we lost some-
thing like 10 or 11 shows

In 1990, the Rolling Stones’ tour was marred by an injury to Keith
Richards’ finger, which Taylor describes as “the most expensive linger
in the world.” The injury precipitated “a huge insurance loss on a major
tour.

these have been added such lost concerts as three by Michael

Jackson during his 1992 European tour

Although both Taylor and Robertson concede that an occasional sub-
stantial claim is good for business, they urge the entertainment business
to be cautious and to understand the nature of the insurance companies
on whom they all rely. “As the broker, we have to keep in our mind, and
tell our clients, that the insurer is vital to the business,” Taylor says. “If
he does not make money, he will cease to underwrite. And then the
tours would not be insured. For that basic reason, the premium rates
are about the right margin now for the act to have good value and the
insurers to make a little money

“We always represent the client’s interests: the singer’s, the wur pro-
moter’s. th er's, for example. But just as th | we are in busi
ness, they must accept that so are the insurance firms. They work on the
hasis that there is a pot of moncy which they keep filling up with pre
mium charges. And they pay the claims out of the same pot. When that
ot's empty, they have to start digging into their own reserves. That's
when they stop underwriting or you have a massive repercussionary rate
ncrease as we are experiencing now.

But he is buoyant about the future for the entertainment world and
its insurance involvement. *Our business continues to expand,” says
Taylor. “The music business is still very young compared to the film
world, and we have opened offices in New York and in Paris to challenge

a presence there lor clients who are traveling

In the past year, Taylor states, his firm has p
“lients, covering many major tours, totaling some $1.25 billion worth of
business. “The size of the premiums related to that is obviously quite
modest by comparison. But, equally, the loss [or a big tour often reach
es $1 million or $2 million for a single show

Putting insurance in position for such figures requires detailed scruti-
ny long before a tour begins. Taylor spends several hours deliberating
with the architects of the tour not merely about the figures involved, but

urchased coverage for

When Taylor stresses the personal
attention that he and Robertson give to
their business, it’s not with the air of self-
satisfaction, but with a belief that their
clients deserve nothing less.

what constitutes the stage show. “How does it work, exactly? Will the
our leap-lrog suc fully from city to city? With major concerts thesc
days, the stage is so huge. The U2 stage, for example, took three days to
put up. Therefore, if there had been three shows in a weck and one
tage, it wouldn't have worked.” says Taylor
But we, as brokers, need 1o see the logistics of the routing for a tour,
e continues. “And how long will the stage take to build? What factors
are fundamental to its construction? And it’s all very well to have a stage
in position, but il the main console isn't there, the stage stops anyway.
And are there two consoles? The technical aspects of these big tours all

Congratulations

* Willie and Bob

on 25 years
of beakers and num nums
with the biggest names
| in the business. |

Keep it up and you’re bound to explode! |

All the best - Lance, Stuart,
and all your friends at Rondor Music International
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Phil Collins

have to be watched over in relation to the insurance being required

Then there is the unpredictable human element of insurance. “We've
had losses ranging from strikes in France by the truckers last summer 10
storm problems for Sting to artists marooned in the Aberdeen snow to
bomb scares,” notes Taylor. “It’s not simply a mauter of the key star of
an act being insured. So many other considerations are included in all-
risk insurance.

In their long association, straddiing the insurance and entertainment
fields, Robertson Taylor have met competing broking companies But
Bob Taylor insists that the standard of service they provide gives them
supremacy. When he stresses the personal attention that he and
Robertson give 10 their business, it's not with the air of self-satisfaction,
but with a belief that their clients deserve nothing less

“Through the summer months, when we are involved with about 20

ongoing tours, our phones are busy day and right. We always say that
when there’s a protlern, onc of us will get on a plane to represent our
client. Those who have gone elscwhere have come back with the real-
ization that when you'ie dealing with that level of investment on, for
example. a tour, pennw-pinching 10 save a few hundred or even a few
thousand isn't worth it. Qur competitors haven 't the breadth or depth
ol knowledge we bring to the table. At the end of the day, it’s what you
get back from a claim, if there is one, that's important,” Taylor
explains.

“We can't make it stop raining. We can’t make the singer’s throat
better. But we can say, when those moments occur, ‘This 1s how you
kandle the problem

"And we’re right there with the client to back them up. Our job is to
make it easier to cape with the unexpected.” I

Barclays Bank PLC
Knightsbridge
Business Centre
congratulates Bob Taylor
and Willie Robertson
of Robertson Taylor
Insurance Brokers Ltd
on their 25th Anniversary
in the Music Industry
and wishes them every
success for the future.

BARCLAYS BANK PLC
155 BROMPTON ROAD
LONDON SW3 1QW
TELEPHONE: 071-581 4000.

%% BARCLAYS

S0 HIGH

S010

Congratulations

SOLO-ITG

S0 1 HOPE WE'RE
COVERED

59 FULHAM HIGH STREET, LONDON SW6 3JJ, TEL: 071-736 5825, FAX: 071-731 6921
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» From: The Aﬂw s Owni.cer.

NORDOFF-ROBBINS
MUSIC THERAPY

Dear Winie £ Pob, G

FUND RAISING COMMITTEE:
Chairman: Andrew Cameron Miller
Vice-Chasrman: Willie Robertson.
Treasurer: Sam Alder,

Hon Secretary: Peter Knight Jr.
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Canada

Lori Yates Revives Her Career
With Virgin’s ‘Breaking Point’

(Continued from puge 10)

a solo album flop, and was back in
Toronto, on welfare and trying to get
gigs.

“I came home to nothing, and I had
to swallow a lot of pride,” she says.
“Even though the band was okay
about me leaving the group, tons of
people got heavy with me over what
I did. There are still people who will
look the other way when they see
me.”

“Breaking Point” is Yates’ return
to her country-rock roots. The album
features backup from such Queen
Street veterans as Blue Rodeo mem-
bers Bazil Donovan (bass), Jim
Cuddy (vocals), James Gray (key-
boards), and former drummer Cleave
Anderson. Also on hand are two
members of the Band, Richard Bell
(keyboards) and Rick Danko (vocals),
ex-Sharks guitarist David Baxter,
and bassist Terry Wilkins. The album
was produced by Colin Linden and
John Whynot.

With the exception of her cover of
William Bell’s midtempo soul stand-
ard “Any Other Way” (a sizable local
hit for Jackie Shane in 1963), the al-
bum features Yates originals co-writ-
ten with Linden, Baxter, Ed Hor-
nyak, Johnny Douglas, and Miguel
Salas.

Virgin Canada is targeting both the
country and rock markets with
“Breaking Point.” “On the first week,
[the single] ‘Make A Liar Out Of Me’
was picked up in Toronto by [country
radio] CISS [and adult contemporary
stations] the Mix CKFM and CHUM-
FM,” notes Doug Chappell, president
of Virgin Music Canada.

However, Tim Baker, buyer for the
30-store Sunrise Records & Tapes
chain, sees a potential image problem.
“There’s no question the album isn’t
a country record,” Baker says. “Vir-
gin should market her for what she is.
They need to get [Toronto alternative
radio] CFNY, some play on Q107
[elassic rock CILQ], and even the
Mix.”

Doug Pringle, director of program-
ming with Rawlco Communications,
which operates CISS here, notes,
“She really does have all the [musical]
bases covered. Coming from [non-
country label] Virgin, the album is a
surprise.”

According to Yates, “The album is
what I do live. I've always done blues
tunes and rockers, and my audience
has always understood what I was do-
ing. They've always looked at me as
a singer.”

EARLY SUCCESS DERAILED

After a stint with the Last Resorts
in the early '80s, Yates’ thrived with
Rang Tango’s local success. Her run-
in with the Nashville record-making
process started began after the band
signed a two-record deal with CBS in
Nashville in late 1988.

Though there are differing ac-
counts of what happened next, it is
unmistakably true that many of CBS
Nashville’s brass were far more im-
pressed with Yates than with Rang
Tango. Whatever happened, Yates
and Rang Tango parted ways soon af-
ter the signing.

Moving to Nashville, she began co-
writing with such respected country
songwriters as Guy Clark, Don
Schlitz, Matraca Berg, and Wendy
Waldman. Yates soon felt overpow-
ered, and she was alarmed over the
subdued record that producer Steve
Buckingham (Sweethearts Of The
Rodeo, Ricky Van Shelton) was help-
ing her make.

“Listening to that record to me to
this day is still painful, because it was
made when I was in a pretty rough
emotional state,” Yates says. “I'm
amazed I did as good a job as it
sounds. I'm still proud of it, but I feel
it doesn’t represent me.”

Despite Yates’ opening tour dates
for Steve Earle, Dwight Yoakam, and
the Nitty Gritty Dirt Band, the album
stiffed. The first single, “Scenes Of
The Crime,” stopped at No. 77 on
Billboard’s Hot Country Singles &
Tracks chart and No. 29 on Canadian
trade magazine The Record’s country
listings. Despite an accompanying
video, the follow-up, “Promises Prom-
ises,” fared no better, reaching only
No. 78 on Billboard’s country singles
chart and No. 36 in The Record.

“Some [radio programmers] said
the album was a little ahead of its
time, but that’s a handy excuse [for
not playing it],” says Buckingham. “It
was a little different, but people who
really liked music, who listened to it,
liked the album.”

Larry Hamby, then VP of A&R
with Columbia and Epic Nashville,
says the climate at the time wasn’t
right. “In that period of time, in the
Nashville community and at Colum-
bia and Epic, there was a tremendous
resistance to accepting younger,
harder, edgier, more interesting art-
ists from outside Nashville. Nashville
then wanted everything to come from
there, to be written there.”

Following two years of recording
inactivity and a return to Canada,
Yates was dropped by Columbia in
1990. One supporter who noticed was
Michael Roth, who had been hired to
launch Sony Music Entertainment
Canada’s publishing division. He set
her up with a number of local song-
writers, coaxed guitarist/songwriter
Linden to produce a demo, then con-
vinced fellow publishers at EMI Can-

ada and Warner/Chappell to co-fi--

nance a six-song master recording for
Yates. The latter two companies pub-
lish Yates’ co-writers.

Says Roth, “She was signed to our
New York company, but she was liv-
ing here. I didn’t know if I could help
her, but I decided to give it a shot.”

After striking out shopping the
tape to Sony Music Nashville, Roth
pitched the project to other Nashville
and Canadian-based labels without
success. “The hardest deal to get is
for someone who’s lost a deal,” he
says.

Virgin’s Chappell was impressed,
but he was caught up in EMI’s takeo-
ver of his label and had to pass. A
year later, after seeing Yates perform
several times, he signed her.

“She’s an innovative artist who
wanders between the [radio] formats,
who can- be credible anywhere she
works,” Chappell says.
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HOUSE RULES IN HAMBURG’S NOTORIOUS REEPERBAHN

(Continued from page 1)

the world grows weary of techno.
There are signs that house music
made in or imported through Ham-
burg is already infiltrating the clubs
of techno’s undisputed capital,
Frankfurt, and house tracks are also
finding their way into the techno mix
at Berlin clubs.

To find today’s Hamburg sound
you have to dodge hordes of hookers
and avoid the invitations of peep-
show doormen in the St. Pauli dis-
trict. Famous worldwide for offering
the widest selection of sex'n’sleaze
joints on one street, Hamburg’s
sleepless Reeperbahn also is the
heart of the city’s musical nightlife.

In recent years the specter of
AIDS, economic recession, and vio-
lent rivalry among the nationalities
who run the sex businesses have tak-
en their toll, with establishments be-
ing closed down or folding.

In their place are springing up mu-
sic clubs and pubs that play live mu-
sic or feature DJs, and bars in which
musicians “hang out.”

With scores of clubs, venues, and
music pubs on or surrounding the
“Geile Meile,” or “horny mile,” St.
Pauli can claim to be the center of
Germany’s capital city of music.

Hamburg has the highest concen-
tration of major labels in the country,
with PolyGram’s four pop labels—
Phonogram, Polydor, Metronome,
and Motor Music—as well as MCA,
Warner Music, and BMG Ariola’s
northern outpost—formerly the Ger-
man RCA company—residing in the
city.
Indie distributor edel, whose label
Club Tools secured the European li-
cense for the Prince single “The Most
Beautiful Girl In the World,” also is
Hamburg-based. And the city plays
host to scores of medium-sized bou-
tique labels, development publishers,
and independent promotion compa-
nies that add to the musical flavor of
the city.

The club and music scenes are ser-
viced by several “city listings” maga-

s AN
NS

The Mondo Bar on the Reeperbahn is
one of Hamburg's many clubs to shun
techno. Above, the front of the club’s
membership card. Its “Distinguished
Black Music—No Techno!” policy is
spelled out on the back, below.

MONDO CARD

MONDO-BAR in der Amphore
St. Pauli Hafenstr. 140

Donnerstag ab 23.00 Uhr
Distinguished Black Music - No Techno!

zines, including Prinz, Oxmox, and
Hamburg Szene. A sizable chunk of
the national media also is quartered
in Hamburg, including Der Spiegel,
broadcaster Norddeutsche Rund-
funk, (NDR), and trend magazine
Max, making it the nearest thing Ger-
many has to a media hotbed.

Hamburg has gone so house crazy
that people are joking that the tradi-
tional abbreviation for the city—
HH—stands for House-town Ham-
burg, not Hansatown.

DJs such as Boris Dlugosch made
the Front Club famous. The Opera
House’s Gary D. is becoming a star in
his own right with his flamboyant
style. Playing the hottest imports and
producing their own musie, these DJs
are instrumental in keeping the scene
alive around the Reeperbahn.

Music changes depending on the
day of the week, but the Opera
House, Tunnel Club, and After Shave
are hot venues for different varia-
tions of house. A regular at the Tun-

nel is DJ-Antaro, famous around
Hamburg for his Goa-raves, which
imitate the hippie open-air hedonism
of the southern Indian province of
same name.

One of the best mixes is in club
Tempelhof, where soul, jazz, hip-hop,
and house meet.

Other musical stlyes also are find-
ing an influential niche in Hamburg.
Venues such as Soul Kitchen and the
Mojo club show a willingness to play
a mixture of soul, jazz, hip-hop, and
house, most of which is imported
from the U.S. Meanwhile, smaller es-
tablishments blur the line between
pub and club: The former record
store EDK is one of the hottest spots,
but would crush more than a hundred
customers. Purgatory is just as
small, with every conceivable piece of
kitsch vying for attention with the
DJ’s deep-house sound. Around the
corner, Ferdydurke is a similar size,
with its carefully crafted building-
site ambience suited to its house mix.

REEPERBAHN MELTING POT

In February the Mojo staged a cel-
ebration of five years of the Acid
Jazz label. Its music prompted
founders Leif Nueske and Oliver
Korthals to start the club in 1989. The
exhibition featured video clips, slide
shows, and features on the Acid Jazz
and Talkin’ Loud labels.

Mojo is very much the melting pot
of Reeperbahn culture, always full
with dance kids, students, and jazz
aficionados mingling among profes-
sional musicians stopping in for an
after-show loosener. Says Mojo's
Kurthals, “It's always been the case
in Hamburg that many scenes have
existed together, and everyone got
on well with each other.” The Reeper-
bahn’s central location allows the
club to “go 'round the clock, and we
have no problems with the noise,”
says Kurthals.

This is a prime example of how the
clubs contribute to the musical out-
put: Mojo is onto its third compilation

Hamburg's A

HAMBURG—For centuries the
port of Hamburg has been a “free”’
town, with the rights and indepen-
dence of a nation-state. It also has
profited from trading between the
Baltic ports to the north, England,
Scotland, and, in the 20th century,
farther afield.

As a result, Hamburg has been
rather tolerant of foreigners and
their influences.

It was a refuge for many bands
that wanted to escape the heady at-
mosphere of London in the late
'50s and early '60s. It was here that
the Beatles spent their dexedrine-
soaked days at the Star Club,
which remained open until the late
'80s. The city’s St. Pauli district is
still the residence of the multi-
million-selling artist Udo Linden-
berg, who immortalized the place
in his song ‘“Reeperbahn.”

In the early 1980s Hamburg was
ahead of the curve in the ‘“Neue
Deutsche Welle,” the brace of indus-
trial-sounding German new wave
acts such as Einsturzende Neubau-
ten, Palais Chaumberg, Die Krupps,
Abawerts, and Zik Zak. Recordings
of collapsing buildings, metal
drums, and assorted noise that
made up much of the Neubauten al-

Haven For Numerous Genres

bums later had a strong influence
on the likes of Depeche Mode.

Yet its preoccupation with indus-
trial rock meant that Hamburg
missed out on the next significant
wave, techno, leaving Frankfurt
and Berlin to steal a musical march
on their northern counterpart.

Today the mixture of imported
and domestic house may be the pre-
dominant force in Hamburg, and the
Reeperbahn may be the center of it
all. But neither the location nor the
musical style monopolizes the choice
of music on offer here.

The city boasts excellent rock
clubs in the form of Docks, Knust,
and Rocks, as well as the famous
Grosse Freiheit club, on the site of
the old Star Club, which hosts
mainstream rock and pop acts and
also is a dance club.

Entree is one of the city’s most
famous venues, with a club in the
cellar painted bright blue.

Angie’s Nightclub is one of the
best places to hear free-form jazz,
while the adjoining Schmidt The-
ater is famous for hosting cabaret
evenings that are regularly tele-
vised.

Angie Stardust—it’s hard not to
notice that she was once a he—has

been a singer and actress in the
U.S. for years, but is now “musical
director” or hostess of the 4-year-
old Angie’s Nightclub on the Ree-
perbahn.

“I like to think I help some of the
musicians who play here—maybe
they go on to do something,” says
Stardust. “Udo Lindenberg comes
in and plays the drums occasional-
ly,” adds Uwe Christiansen, chief
barman, manager of the club, and
himself a St. Pauli resident.

Word-of-mouth among musi-
cians led Motor Music to Stardust’s
door, and the label has released her
single “Do It Yourself.”

Mainstream and alternative rock
is on the decks at clubs such as
Madhouse and Pleasuredome, and
the twin venues of Traxx and
Rocks offer mainstream dance and
rock hits in the space under one of
Hamburg's railway stations.

Outside the city, 6AM Eternal,
the “Fruhclub” or “early club,” is
based in the former Salsothek in
the Muhlenkamp district. With its
6 a.m. start on Sunday morning
and its trancey tunes, the club is
one of the best places to wind down
from a night on the town.

DOMINIC PRIDE
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1) After Shave 6) Ferdydurke

2) Amphore 7) Geyer

3) Angie's Nightclub 8) Grosse Freiheit
4) Docks 9) MC-Music Club
5) EDK 10) Mary Lou’s

album produced in association with
Polydor, mixing German artists such
as Volker Kriegel with internationals
Roland Kirk and David Ruffin. Sales
of the last collection are in the region
of 20,000 units, says Korthals.

One of the best representations of
the role of clubs in disseminating mu-
sic is the “St. Pauli Dancecore” series
on Tunnel Records, an offshoot of
the Tunnel club. Compiled by DJs
Gary D and MTP, it features acts at
the forefront of the Hamburg scene,
including Sven Dohse, Gary D., Phax,
and Jens.

SPIRIT OF ST. PAULI

The spirit of the St. Pauli scene is
perhaps best captured by one of its
newest clubs, the house-friendly Am-
phore, which opened in late Febru-
ary. It has yet to gain the reputation
of some of Hamburg’s longer-estab-
lished venues, such as Mojo or the
Front Club, but has had an auspi-
cious start.

Facing out across the port and es-
tuary of the Elbe, Amphore formerly
was the most notorious, and reputed-
ly one of the most exclusive, brothels
in Hamburg.

The club has kept its low lights and
brothel-like atmosphere, complete
with “privacy booths” and tacky
posters. Its “no techno” music policy
is a byword for Hamburg this year.
“The dance scene here isn’t typical
for Germany,” says Tim Renner,
managing director of Motor Music,
the imprint that grew out of Renner’s
progressive music unit attached to
Polydor. “It’s not techno-driven—
there’s much more of an influence
from American house.”

Martin Larsen, managing director
of Container Records—one of the
more established shops in Hamburg,
which also imports, distributes, and
has a label attached—agrees, but
notes that it is “varied in terms of
what you can hear.”

Once the only source for DJs, Con-
tainer now competes with several
stores geared toward club sales,
among them Discollection and Deler-
ium.

In the early '90s, Container Rec-
ords, with a store at the top of the

11) Mojo Club

12) Opera House
13) Power House
14) Purgatory

15) Schmidt Theater

16) Soul Kitchen

17) Tempelhof

18) Tunne! Club

19) Container Records

Reeperbahn, produced some of the
best techno compilations around
under the banner ‘“Vorsprung
durch Techno” (progress through
Techno), in imitation of the adver-
tising slogan used by the Audi
auto company in Germany and
abroad. The company continues to
issue compilations, many of which
are licensed through Metronome,
but these days the emphasis is on
themes such as Detroit house.
Ironically, Hamburg’s biggest
international act of recent years,
DJ/producer Alex Christensen of
U96 fame, is regarded by the
town’s musical community as pas-
se, and not representative of the
club scene. The Zeppelin club,
where he DJs occasionally, is on
the outskirts of town and is packed
to the rafters on weekends with
Herr & Frau normal; its credibility
among indie labels is minimal.

MECCA FOR UP-AND-COMERS

With major and indie labels, sev-
eral large media companies, and a
vibrant city press, Hamburg is, to
some degree, a mecca for upcoming
acts. Says Motor Music’s Renner,
“It’s easier for Hamburg acts to
hype themselves. They can hang
round with journalists and in the
right bars. But I don’t think the
A&R actually comes from being in
a city. We've got contacts every-
where in Germany. In fact, the Jer-
emy Days were the only act we
signed actually out of Hamburg.”

The Jeremy Days's latest album,
“Reinvent Yourself,” was released
in February to critical acclaim, not
least because the group chose to re-
cord in its native Hamburg instead
of in New York, as it had with its
last album. Says Jeremy Days vo-
calist/guitarist Dirk Darmstaeder,
“We really got a bashing for our
third album, ‘Speakeasy,” especial-
ly in Hamburg. But there was
something right and healthy about
that.”

In many ways, Hamburg is the
tastemaker for much of German mu-
sic: If a recording passes muster with
the Hamburg media, it’s got a chance

(Continued on page 66)
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CD Club Might Be Boon For Alternative Acts
Shoestring Label Provides An Qutlet For Side Projects

@ BY TRUDI MILLER ROSENBLUM

NEW YORK—Say hello to the
Hello CD of the Month Club, which
founder John Flansburgh says has a
dual purpose: to give a boost to new
bands, and to provide “a haven for
flaky side projects” by established
acts.

Flansburgh, who is one-half of
Elektra duo They Might Be Giants,
and Bar/None’s Marjorie Galen
started the club a year ago because,
Flansburgh says, “we knew a couple
of acts we wanted to help along, so
we got this notion: Why not start our
own label?

“Then we did a financial projec-

tion, and realized we didn’t have any
money,” he adds with a laugh. “So
we came up with this idea as a way
to launch something that didn’t re-
quire outside financing. An added
benefit is that we can work with peo-
ple who are already signed to differ-
ent labels.”

Subscribers pay $45 for a year’s
subscription, and in return receive
10 CDs with four songs each. Partic-
ipants have ranged from newcomers
like Brian Dewan to more estab-
lished alternative acts like the Resi-
dents, Eugene Chadbourne, and
members of R.E.M. and NRBQ, to
spoken-word project the Duplex
Planet.

B BY DON JEFFREY

NEW YORK—Alliance Entertain-
ment Corp., a music wholesaler and
independent distributor, reports sig-
nificant increases in sales for 1993.

Since November 1990, Alliance has
acquired three one-stops, Jerry Bas-
sin, CD One Stop, and Abbey Road;
an independent distributor, Encore;
and the assets of another one-stop,
Nova.

With those buyouts, New York-
based Alliance reports that its sales
climbed 52.6% in 1993, to $200.5 mil-
lion from $131.4 million the year be-
fore.

Anil Narang, Alliance’s vice chair-
man and CFO, breaks down the reve-
nues for 1993 as follows: Jerry Bas-
sin, $145 million; CD One Stop (three-
month results), $40 million; and En-
core, $15 million. Abbey Road and
Nova's assets were not purchased un-
til after the fiscal year ended.

On a pro forma basis (assuming all
the acquisitions had occurred as of
Jan. 1, 1993), Alliance’s sales jumped
25.8%, to $370.3 million from $294.4
million.

The company reports a net loss for

Alliance Reports Sales
Surge Over Past Year

last year of $896,000, but that was
due to non-recurring financial char-
ges, the biggest of which was $3.5
million for early retirement of debt.
Narang says long-term debt now
stands at about $25 million, while
shareholders’ equity totals $60 mil-
lion.

On a pro forma basis, net income
last year was $6.4 million, compared
with $4.7 million the year before.

Last November, Alliance became a
publicly traded company in a transac-
tion initiated by investment banker
Bear, Stearns & Co. that merged Al-
liance with a blind pool, Trinity Capi-
tal Opportunity Corp. Alliance re-
ceived about $22 million in proceeds
from the offering.

The stock began selling at about $5
a share. At press time, it was trading
at $6.125 in the over-the-counter
market.

In a report, analyst Craig Bibb of
PaineWebber states, “Alliance En-
tertainment is a well-capitalized mu-
sic wholesaler that can grow at a
20%-25% annual rate by forcing the
consolidation of the highly frag-
mented $1 billion music one-stop

(Continued on page 48)

“Forty-five dollars for 10 CDs is a
great deal,” says Flansburgh. “This
is not about hauling in bucks.” The
club’s overhead is very low, he says,
because “it’s not speculative; we
only manufacture the number we’ve
ordered. We don't send it to stores
or get returns.” The CDs are sent in
a cardboard sleeve, thus avoiding
the cost of jewel boxes or booklets.
Yet the club is “very artist-ori-
ented—we give them probably the
best royalty rate any of these artists
will ever get,” says Flansburgh. A
staff of four handles subscriptions
and mailing.

In seeking out artists, Flansburgh
first made some cold calls, “which
was pretty nerve-racking,” he says.
But the fact that he is in a well-
known band was an advantage in
getting through to artists, he says.

Now, artists seek out the club.
“We've had a lot of interest from
people who I would have thought
had better things to do,” Flans-
burgh says. “It’s got a real interest-
ing vibe about it, because it’s not go-
ing to the critics or the record
stores—it’s pro-adventure, a fun
thing that they can do just because
they like making music. It’s an out-
let for those ‘radio-unfriendly’
tracks.”

Upcoming CDs will include tracks
from members of Superchunk, Andy
Partridge of XTC, and Flansburgh’s
They Might Be Giants partner John
Linnell.

The club currently has nearly
2,000 subscribers. It is advertised in
alternative music magazines, fan-
zines, and regional magazines
including Raygun, the Village Voice,
L.A. Weekly, and the Seattle
Rocket. It also is plugged on They
Might Be Giants’ “Dial-A-Song”
line, which gets 300 calls a day, and
on a special toll-free Hello phone
number that people can call to get a
free brochure. The toll-free line is
up to 50 requests a day, Flansburgh
says, adding that he hopes to have
5,000 subscribers by year’s end.

Flansburgh gives a tip of the hat
to Elektra for allowing him the free-
dom to work on this side project. He
and Linnell currently are recording
their next They Might Be Giants al-
bum, due this summer.

Ringing NARM's Bell. Entertainer Regis Philbin, right, host of the scholarship

foundation dinner at the recent National Assn. of Recording Merchandisers
convention in San Francisco, presents Bellmark president Al Bell with one of two
NARM Best Seller Awards for Tag Team’s “Whoomp! (There It Is).” The record
was honored as best-selling single and best-selling dance hit of 1993. For
additional coverage of the awards, see page 47.

Trans World’s Income Drops
Restructuring Contributed To Decline

B BY MELINDA NEWMAN

NEW YORK—Trans World Music
Corp.’s ongoing restructuring was re-
flected in its recent financial results,
which reveal a $3.5 million decrease
in net income and a 2% decline in
comparable store sales in the past fis-
cal year.

Overall sales for the 12 months that
ended Jan. 29, 1994, were $492.6 mil-
lion, up 8% over the prior year’s sales.
However, net income was $9.8 mil-
lion, down from $13.3 million the year
before.

In a statement released March 21,
Trans World CEO/chairman Robert
Higgins acknowledged the difficult
year. “Our 1993 results were clearly
disappointing,” he said. “It was a year
of rebuilding for our company, in that
we focused much of our attention on
implementing our new inventory-
mangement system to improve sales

and earnings in the future.”

The Albany, N.Y.-based retailer
devoted much of 1993 to internal re-
structuring and installing a new com-
puter system that still has several
kinks being worked out.

Selling, general, and administra-
tive expenses climbed to 30% of net
sales in the past fiscal year, up from
29.4% the year before.

Trans World opened 82 stores in
1993, 27 of which were relocations of
existing stores, and closed 24 outlets.
In total, Trans World operates 687
audio and/or video stores under such
names as Record Town, Tape World,
Coconuts, and Saturday Matinee.

Trans World also released its 1993
fourth-quarter results. On sales of
$190.9 million, the company regis-
tered earnings of $13.7 million, down
from last’s year’s fourth-quarter
earnings of $13.9 million. Comparable
store sales were down 4%.
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Superstore Wave Hits Target;
Schulhof’s Direct NARM Speech

WITH MANY OF THE major
chains opening superstores, Target
Stores, the discount department store
chain, apparently doesn’t want to be
left behind. Target already is testing
an expanded music, video, and book
department in one location. That
store is being stocked by Valley Dis-
tributors, and contains some 10,000
CD titles and larger cassette and
book allocations. Beb Pollack, Tar-
get’s divisional merchandise manager
for music, movies, and books, reports
that the chain will try a “more com-
prehensive test” in the near future.
That location also likely will be
stocked by Valley Distributors. In
other Target news, Pollack reports
that the 554-unit chain will open an-
other 60 stores this year.

branch marketing manager by Ian
Buxall, a former sales rep. Also,
sales rep Phil Verolla has been pro-
moted to sales manager Florida and
Blockbuster sales rep.

HEARD AROUND NARM: Nobody
Beats The Wiz has revamped its buy-
ing department. Peter Kapp, who
previously worked for Ron Delsener
as a booking agent, has been hired to
be the rock/pop buyer at the Car-
teret, N.J.-based chain. Kapp re-
places Brian Yatzer, who has moved
over to buy R&B, blues, and country,
among other niche genres. Yatzer
and Kapp will buy the singles for the
respective genres they handle. In ad-
dition, Dan Dailey, previously with
New Jersey’s Alwilk chain, joins the

Wiz as video
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buyer. Alan
Skolnik handles
Jjazz, sound-
tracks, and clas-
sical buying. In
the shuffle, Jim
Briggs, singles

National Assn. of
Recording Mer-
chandisers, held March 19-22 in San
Francisco, was well received by mer-
chants even though his speech largely
focused on direct marketing, pron-
ouncing it here to stay. On the other
hand, he reminded merchants that re-
tailers are the record label’'s “major
asset,” and predicted that retail will
still be the manufacturers’ “super-
highway to the future.” In order to
accomplish that, he urged merchants
to respond to the challenges facing
them.

Bob Higgins, chairman/president/
CEO, said the speech was the best
NARM keynote address he has heard
in years. “It was right on target,” he
said. Tower president Russ Solomon
also gave Schulhof’s speech thumbs-
up, saying he agreed with practically
everything the Sony exec said, as did
Jack Eugster, chairman/CEO/presi-
dent of Minneapolis-based Musicland
Group.

MAKING TRACKS: John Grady
has been promoted to VP of sales at
Mercury’s Nashville label. Grady,
currently based in Minneapolis as di-
rector of sales, will move to Nashville

. Bunky Wilson, formerly VP of
sales at Bassin Distributors in Flor-
ida, is seeking opportunities. He can
be reached at 305-434-5857 ... Also
seeking opportunities is Lou Tatulli,

| formerly VP of sales and marketing

with JRS Records. Tatulli can be
reached at 201-661-0759 ... Jerry
Follis, formerly of Dunhill Compact
Classices and Arista, is GM/Retail for
Vending Intelligence, Miles Cope-
land’s vending machine venture.
Barbara Firstman Kaplan, formerly
with MCA, has joined the West Coast
regional sales effort of AEC Music, a
subsidiary of Alliance Entertainment
Corp. Tory Dorrell has moved from
Walt Disney Records to become di-
rector of Kid Rhino ... At BMG Dis-
tribution’s Atlanta branch, Susan
Luke, former branch marketing man-
ager, has been promoted to sales
manager. She is being replaced as

and country
buyer, and Mike
Lemmo, video buyer, have left the
chain.

FAREWE LL: Longtime NARM
mouthpiece Chuck Ruttenberg was
at a loss for words, and his wife Arden
was in tears at a small reception held
prior to the NARM Scholarship Din-
ner, when it was revealed that a schol-
arship has been established in his
name by his law firm, Arent Fox Kin-
ter Plotkin & Kahn. The grant was
announced by Alan Makasky, who is
succeeding Ruttenberg as NARM
counsel. Ruttenberg, who served
NARM for close to 25 years, para-
phrased Mark Twain when he told the
gathering that although he is handing
over the NARM reins, “rumors of my
retirement are greatly exaggerated.”
He will continue to work at Arent Fox
Kinter Plotkin & Kahn.

MAIL CALL: When George’s Music
Room was named independent single-
store retailer of the year, proprietor
George Daniels showed lots of class,
acknowledging the Chicago branch
managers of the six majors even
though his store doesn’t buy direct. In
turn, Daniels received lots of hugs and
pats on the back from well-wishers,
including Jim Bonk, CEO of Camelot
Music, which won merchandiser of the
year honors for a record sixth time,
and Rhino Midwest marketing man-
ager Esa Katajamaki. When Daniels
admired the latter’s “Soul Train” base-
ball cap and said he couldn’t wait to get
his in the mail, the Rhino rep replied
by taking the cap off and placing it on
Daniels’ head. “Tell you what, the mail
just arrived,” said Katajamaki.

G ET BETTER: Track wishes a
speedy recovery to Ira Leslie, who suf-
fered a heart attack right after NARM.
Leslie recently joined Newark, N.J.-
based Peter Pan Industries as GM/na-
tional sales director.

Assistance in preparing this column
was provided by Geoff Mayfield.
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KIDS

G()NE THROUGH YOUR
product inventory lists lately?

v

Tomorrow morning, over
coffee, go ahead and check
out the computer, just to see
I what you're low on.

v

Bet you'll find the Little
Richard Shake It All About
title minimal in the warechouse
and almost nonexistent in-store.

v

Shake It All About is now
among our strongest-selling
catalog titles, and we've
figured out from the numbers
that some consumers have
this great album, a lot more
want it, and most retailers are
sold out of it.

v

Want to sell more children's
product?

v

Get Shake It All About back
in stock — it'll rattle your
cash register and roll right on
out the door.
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Retail

BMG Distribution president Pete Jones, right, accepts one of his company's three

NARM Best Seller Awards from Regis Philbin, who hosted the awards
presentation and scholarship dinner at the recent National Assn. of Recording
Merchandisers convention. The BMG honorees, both from Arista, were “The
Bodyguard,” which was named best-selling soundtrack and top “chartmaker,”
and Kenny G's “‘Breathless,” the top-selling jazz recording.

NARM Scholarship Recipients Announced

Winners Awarded For Achievement, Need, Potential

SAN FRANCISCO—The Schol-
arship Foundation of the National
Assn. of Recording Merchandisers
announced the recipients of this
year's awards during a private
March 20 reception at NARM’'s
36th annual convention here. Dur-
ing a gala dinner, the winners en-
joyed entertainment by Columbia
recording artists Tony Bennett,
Terence Blanchard, and Nancy
Wilson.

The winners were selected from
more than 200 applicants and were
judged on academic achievement,
financial need, and future potential
by the NARM Scholarship Com-
mittee, with the assistance of aca-
demic adviser William G. Owen.

Jackson, Pearl Jam Honored As Best Sellers
FEach Takes 3 NARM Awards For Top Albums, Singles

SAN FRANCISCO—Janet Jack-
son and Pearl Jam were the big
winners in the NARM 1993-94
Best Seller Awards, with each
picking up three awards. The
awards, based for the first time on
SoundScan data, were announced
March 22 here at the annual con-
vention of the National Assn. of
Recording Merchandisers.

The winners are as follows:

Best-selling gospel recording: “It Re-
mains To Be Seen,” Mississippi Mass Choir,
Malaco.

Best-selling boxed set: “Live Sh*t: Binge
& Purge,” Metallica, Elektra.

Best-selling  Christmas  recording:
“When My Heart Finds Christmas,” Harry
Connick Jr., Columbia

Best-selling music video: “Comedy Video
Ciassics,” Ray Stevenms, Curb Video.

Best-selling Latin recording: “Mi
Tierra,” Gloria Estefan, Epic.

Best-selling recosding merchandised as
classical music: “In Concert,” Carreras/
Domingo/Pavarotti, London.

Best-selling dance recording:
“Whoomp!' (There It Is),” Tag Team, Life/Bell-
mark.

Best-selling  alternative  recording:
“Vs.," Pearl Jam, Epic.
Best-selling simgle of the year:

“Whoomp! (There It Is),” Tag Team, Life/Bell-
mark.

Best-selling catalog recording: “Bat Out
Of Hell,” Meat Loaf, Cleveland International/
Epic.

Best-selling chartmaker recording:
“The Bodyguard" (Soundtrack), various art-
ists, Arista.

Best-selling jazz recording: ‘‘Breath-
less,” Kenny G, Arista.

Best-selling children’s recording: **Bar-
ney's Favorites: Volume 1, Barney, SBK/
ERG.

Best-selling rap recording: ‘‘Dog-
gyStyle,” Snoop Doggy Dogg, Death Row/
Interscope.

Best-selling R&B recording: *‘Janet.”
Janet Jackson, Virgin.

Best-selling rock recording: “Vs.," Pearl
Jam, Epic.

Best-selling recording by a new artist:
“Blind Melon,” Blind Melon, Capitol.

Best-selling soundtrack: “The Body-
guard,” Arista.

Best-selling pop recording: ‘Janet.,”

Janet Jackson, Virgin.
Best-selling country recording: “In
Pieces,” Garth Brooks, Liberty.

Best-selling artist of the year: Pearl Jam,

Epic.

Best-selling recording of the year:
“Janet.,” Janet Jackson, Virgin.

The comedy award is being re-
viewed. The winner will be an-
