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Sric Drow Feidmen,
Black and Al Clay

SOLO SENSATION!

Muiltiple Grammy Award winning pianist
Chick Corea in an extraordinary display
of solo virtuosity. Inventive,
improvisational and inspiring, Corea
breathes new life into such classics as
This Nearly Was Mine, Someone To
Watch Over Me, Lush Life, It Could
Happen To You, | Didn’t Know What
Time It Was, Stella By Starlight and
|  many more! Currently on a European

tour through June 12th. You can hear
Chick Corea play his Expressions
only on GRP Records!
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WOMAD Back For 2nd U.S. Tour

Western, World Music Acts Team Again

B BY PAUL SEXTON

LONDON—Peter Gabriel, Arrested
Development, and Midnight Oil are
among the Western stars joining a ros-
ter of world musie

luminaries in July -

on the US. leg of 4

the 1994 World Of
Music And Dance
festival.

The North Amer-
ican WOMAD tour
is set to run July &
20 and capitalize on
the success of last
September’s U.S. debut of the multi-
cultural musie, arts, and technology
fest, which originated in the U.K. in

Slow Build Pays Off
For SBK’s Kadison

B BY CARRIE BORZILLO

GABRIEL

1982. Although the full West Coast
itinerary is still subject to confirma-
tion, the eight-date tour is slated to
open in Los Angeles July 8 and include
stops in San Francisco, Atlanta, Co-
lumbus, Ohio,
. Washington, D.C.,
New York City,
Saratoga Springs,
N.Y,, and Boston.
West Coast dates
would star Arrest-
ed Development,
Midnight Oil, Gipsy
Kings, Manu Di-
bango, and Yous-
sou N'Dour, with Queen Latifah add-
ed for one date. The East Coast bill
features Gabriel, Arrested Develop-
ment, Midnight Oil, the Levellers,
Live, and South African Lucky Dube.
All shows include Ghana’s Mustapha
Tetty Addy and the Royal Obunu
Drummers, Turkmenistan’s Ashkha-
bad, the Guo Brothers from China,
(Continued on page 73)
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Stina Nordenstam Is
EastWest's ‘Little Star’
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f Al Bell Turns Belimark Into
A ‘Beautiful Experience’

B BY J.R. REYNOLDS

[ LOS ANGELES—With the single
“The Most Beautiful Girl In The
World"”’ sitting
prettily near the
top of several
Billboard charts,
recording indus-
try veteran Al
Bell’s dream of
creating an en-
during business
entity appears to
be coming true—
much as it did
when he piloted
l Stax Records to

BELL

success some 20
years ago.

‘““The Most
Beautiful Girl,” the current single
by the artist formerly known as

[

TAG TEAM

Prince, landed on Bellmark after
the artist arranged with Warner
Bros. to take a project outside of
the WEA system. After surveying
the indie land-
scape, Levi
Seacer, president
of the artist’s re-
cently formed
NPG label, decid-
ed Al Bell was
the man for the
job.

The decision
proved fruitful.
Bellmark’s pro-
motion, market- |
ing, and distribu-
tion efforts have
taken “The Most ‘
Beautiful Girl,”
which was released Feb. 14, beyond |

(Continued on page 74)

BELLMAK
RECORDS

LOS ANGELES—Since its release a

KADISON

year ago, Joshua Kadison’s SBK/
EMI Records Group debut, “Paint-
ed Desert Serenade,” has gained

(Continued on page 73)

Canadian
Inuit Singer
Susan
Aglukark’s

[ ‘Arctic Rose’

‘ PAGE 44

Green Jelly’s Land Of Ooz:
Zoo Act Opens Vid Facility

B BY DEBORAH RUSSELL

| LOS ANGELES—Green Jelly is
oozing into the production busi-
ness. The Zoo Enter-
tainment rock act,

vested about $1 million to equip
the state-of-the-art, digital audio/ |
video production and postproduc-
tion facility, which opened its
doors May 9.

““This is part of

known for its elabo-
rate costumes, in-
teractive stage
shows, and outra-
geous videos, has
opened the doors to
its own Hollywood-
based production
house, Ooz Jelly.
The company is a joint venture
between Zoo president Lou Maglia
and Green Jelly leader Bill Man-
speaker. Zoo Entertainment in-

I

my original concept
for Zoo,” says Mag- |
lia, ‘““which was to
have a synergy of
companies that
would feed off of
each other and uti-
lize one another’s

creative abilities.”
The Ooz Jelly site, housed in a
studio once owned by Frank Zappa,
comprises an office building and
(Continued on page 81)

Jorge Ben Jor, WEA
Tum Efforts To U.S.

B BY JOHN LANNERT

MIAMI—With his showcase Tuesday
night (17) at Billboard’s fifth annual
International Lat-
in Music Confer-
ence here, Brazil’s
renowned singer/
songwriter Jorge
Ben Jor hopes to
take his initial step
toward penetrat-
ing the U.S,, a
market he covets
but has been un-

BEN JOR

able to crack.

“I want to have a career in the
United States, but it is difficult,” ad-
mits Ben Jor, whose latest album,
“Jorge Ben Jor 23,” is scheduled to
ship June 7 on Tropical Storm Rec-

(Continued on page 75)
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JON PARELES OF THE New York Times WENT TO SEE ZAP MAMA AND

N

No. I on Billboard's World Music Chart for 12 weeks.

The surprise pop hit in Europe.

Next week, Zap Mama's second

album lands in vour record store

Sl

;}4

Luaka Bop Inc. The nation's long distance record company. ©1994 Warner Bros
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5/17, 18, 20, 21 Mexico City Sports Palace
5/23 Monterrey, Mexico Monterrey Amphitheatre : - |
5/25 The WoodlandsypT X, Cynthia Woods Mitchell Pavilion 4. months
5/26 Houston The Summit ®. 5 6 g ;
5727 Dallas Reunien Arena ® . : hVﬁ performances
5/29 St. Petersburg, FL  Thunderdome % = supporting the platinusy-plus album
5430, 31 Miami ~ Miami Arena »
6/2 Orlando Orlando Arena ® ’ %k g'cw
6/4 Atlanta - Lakewood Amphithatr. ® - R . ’ . .
6/5 Charlotte, NC Blockbuster Pav'l'nn - » o . featuring the nev:/,_smgles
6/7 Raleigh, NC ~ Walnut Creek Amphitheatre We Wait And We Wonder” and
6/9, 10 Mansfield, MA ® Grear Woods 'y ‘ “Can’t Turn Back The Years”
6/11 Saratoga Spgings, NY S.PA.C. ' :
e 6/13, 14 Montreal Forum . !
6/16, 17 Toronto Skydome
6/19, 20, 22 Philadelphia Spectrum
6/23 Landover, MD U.S. Air Arena i3, x
6/25, 26 East Rutherford, NJ Meadowlands ’*;i - -
6/28,29 Auburn Hills, MI The Palace ofA\iwv Hills® \
6/30 Burgettstown, PA Star Lake Amph te ‘
7/;&: Wantagh, NY  Jones Beach Amphitheatre &2 = ‘
“ '7/5 Hartford Hartford Civic_ )

7/6,7 New York City Madison Squar

7/9 Hershey, PA Hershey Park Stadi _WRITTEN,

7/11, 12 Richfield, OH Richfield Coliseum BN
7/14 Noblesville, IN Deer Creek Amphitheatre PHIL COLLINS
7/15 Columbus Polaris Amphitheatre anATITE T
7/16  Milwaukee Marcus Amphitheatre TONY SMITH/
7/18  Cincinnati Riverbend Music Center ¢ HIT &RUN Wi

7/20, 21 Rosemont, IL Rosemont Horizon
7/22 Moline, IL The Mark

b - '7_‘/ 24 Maryland Heights, MO Riverport Amphitheatre
7/25 Kansas City, KS Sandstone Amphitheatre
7/27 Englewood, CO Fiddler’s Green Amphithea . Ao

.o 7/28 Salt Lake City Delta Center N . :?%%ﬁ?g&%?&fcm
7/30  Las Vegas MGM Grand Garden Arena
7/31 Phoenix Desert Sky Pavilion
8/4 Sacramento Arco Arena
8/5 Mountain View, CA Shoreline Amphitheatre
8/8,9 Inglewood, CA Great Western Forum

Dates and cities subject to change.
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A*Vision Agrees To Buy Rival Maier Group
Deal Will Give WEA Lion’s Share Of Fitness Market

@ BY SETH GOLDSTEIN

Power Rangers” TV series. The agreement
betweeen A*Vision and Saban, finalized in

product. “But what’s their agenda? With
what [A*Vision] is paying, they can’t af-

NEW YORK—Time Warner subsidiary  early May, also includes the Saban catalog  ford to make a single mistake.”
* THE BILLBOARD 200 - g2 | A'Vision Entertainment, which became  and “VR Rangers,” premiering in syndica- Similar questions about returns on in-
il * NOTAMOMENTTOO SOON - TIM McGRAW + curs embroiled in a lawsuit with The Maier tion this fall. PolyGram, which retains Sa-  vestment follow the Maier announce-
o Group a few weeks ago, has decided acqui-  ban’s “X-Men,” another syndication hit, ment. “How much do you really want of
THE BILLBOARD CLASSICAL 50 36 | sition is the better way to outmuscle the  says it has delivered more than 6 million the exercise market?” a video executive
. P * CHANT « BENEDICTINE MONKS * ANGEL competition in the fitness video market. copies of 10 “Power Ranger” episodes. asks.
i Its early-May agreement to purchase Sources indicate that A*Vision is paying Much depends on the continued success
A COUNTRY 29| Maier, distributor of the top-selling “Buns  a higher advance and will receive a much  of the original “Buns” series, at $9.95 sug-
* NOT A MOMENT TOO SOON * TIM McGRAW « cure Of Steel” series, gives A*Vision more than lower distribution fee than usual to pick up gested list. The first release, “Buns Of
L a 50% share of the exercise tape market,  where PolyGram leaves off. “It shows me  Steel,” was a mail-order item until Maier
’ B HEATSEEKERS which was estimated by Cambridge Asso-  they continue to have a war chest,” saysan  acquired it, developed a retail strategy, ex-
U * MARVIN THE ALBUM * FRENTE! * MAMMOTH / ATLANTIC 191 ciates Inc. at $280 million in 1993 and $300  industry executive familiar with children’s (Continued on page 81)
million this year. A*Vision could garner fit-
M IAZZ ness revenues of $90 million-$100 million
S * STEPPIN' OUT * TONY BENNETT * columaa 35 this year, based on Cambridge’s projected
wholesale total of $174 million, up from » . -
$160 milion d USIC rounaation taia
Jgé\/r:LgsNT(Erthm;\v 35 If the “Buns” series’ popularity holds,
e the other beneficiary will be Time Warner’s = »
WEA, which distributes the A*Vision line. 0 HONOr bilinoara’ s
R&B 24 WEA video revenues, primarily from A*Vi-
* ABOVE THE RIM * SOUNDTRACK * DEATH ROW / INTERSCOPE sion, LIVE Home Video, and ABC Video, NEW YORK—The National Music Foun- Lander to proceed with the event. “The
now exceed $200 million, says WEA VP dation will host a gala party to honor Bill National Music Foundation has made
* THE HOT 100 * John Scott. “A*Vision has a very aggres- board magazine on its 100th birthday. The great strides in a short time frame to es-
* | SWEAR * ALL4-ONE * puizz 801 sive strategic plan to be the dominant play- party, to be held Nov. 15 at the Marriott tablish the viability of creating a cultural
er in exercise. This is one of the final Marquis here, will benefit the founda- oasis for the music industry. We are proud
pieces.” tion’s National Music Center in Lenox, they have chosen the milestone of our cen-
n Nomgkgkggﬁmgm‘(mm 69 Neither A*Vision nor Maier, which had Mass. tennial to focus attention on such a wor-
gotten the once-over from several interest- The evening will be highlighted by star- thy cause,” says Lander.
ed parties in recent months, will comment studded entertainment showcasing the The foundation’s board of directors is
COUNTRY 31| on the purchase price. However, trade artists and music that have been covered chaired by Dick Clark and includes artist
* YOUR LOVE AMAZES ME * JOHN BERRY = ugerty sources say New York-based A*Vision has in Billboard’s pages over the past century. members Johnny Cash, Hammer, Reba
agreed to pay as much as $40 million for its “Billboard exemplifies the music indus- McEntire, J essye Norman, and Smokey
DANCE / CLUB PLAY 27| crosstown competitor, thought to have try,” says Gloria Pennington, president/ Robinson, as well as industry executives
* 100% PURE LOVE * CRYSTAL WATERS  MeRCURY sales of $15 million-$20 million. Both par- CEO of the National Music Foundation. Charles Koppelman, chairman/CEO of
e ties anticipate a June closing. . “What be':’ter way to celebrate Billboqrd’s EMI Records Group North America; Bob
- DANCE / MAXI-SINGLES SALES 27 The buyout gives A*Vision the right to 100th anniversary—and our first anniver- Morgado, chairman of Warner Music
* BUCKTOWN * SMIF-N-WESSUN * wreck exploit the “Buns” trademark and could sary—than with a party paying tribute to  Group; Ed Saloman, president of UniStar
take the company into syndicated televi- Billboard’s role in music history.” Radio Networks; and Al Teller, chairman
LATIN sion and brand-name accessories such as The National Music Foundation is anon-  of MCA Music Entertainment Group.

‘ * VIDA * LA MAFIA = sony 32 clothing and workout equipment. Maier profit organization whose mission is to Billboard’s 100th anniversary also will
was already headed in that direction when build the National Music Center. The cen- be commemorated with a special centenni-
it sued A*Vision for trademark infringe- ter will be a multi-functional facility, in-  al issue, to hit newsstands Nov. 1. The spe-

S RIS -':\i:vm - 22| ment (Billboard, April 23) involving re- cluding a residence/retirement complex cial issue will chronicle Billboard’s role in
e leases featuring former “Buns” star Tami- for professionals from the musie, radio, shaping American music, as well as the
lee Webb, who had changed labels. and recording worlds; an interactive muse- magazine’s profound effect on popular
HOT R&B AIRPLAY 23 A*Vision’s addition of Webb was preced- um of American music; performance culture.
* 'M READY * TEVIN CAMPBELL * owes ed by its signing of exercise heavyweights spaces; educational programs; a library; Founded Nov. 1, 1894, Billboard origi-
Jane Fonda, Kathy Smith, and newcomer and a music archive. Warner Music Group, nally was devoted to the interests of ad-
HOT R&B SINGLES SALES Susan Powter. Powter’s second tape, a Sony Music, and Dick Clark Productions vertisers, billposters, printers, and orga-
* BACK & FORTH = AALIYAH * BLACKGROUND 23| food-and-fitness program titled “Shopping are among the early supporters of the pro- nizers of fairs and carnivals. Today, Bill-
With Susan Powter,” is slated for release ject. The center already has granted schol- board is the leading newsweekly of the
RAP 3 later this year. arships and conducted mentor programs music, l:iome video, and home entertain-
. . At the same time, A*Vision president for young students. ment industries with more than 200,000
e S A D e O R Stuart Hersch is moving vigorously into It was the foundation’s charter and mu- readers in 107 countries.
children’s entertainment. This spring, he sic industry support that convinced Bill- For more information on the anniversa-
ROCK / ALBUM ROCK TRACKS 70| outbid PolyGram Video for the rights to board president and publisher Howard ry dinner, call 413-637-1800.
* SHINE « COLLECTIVE SOUL + Ananmc Saban Entertainment’s “Mighty Morphin
ROCK | MODERN ROCK TRACKS |4 THIS WEEK IN BILLBOARD
* SELLING THE DRAMA * LIVE * RADIOACTIVE
* BABY | LOVE YOUR WAY « BIG MOUNTAIN © RcA " Billboard’s Deborah Russell reports on a May 7 symposium  Artists & Music 8  Jazz/Blue Notes 34
sponsored by NARAS, where the music and interactive indus-  Between The Bullets 85  Latin Notas 32
~ TOP 40 AIRPLAY | RHYTHM-CROSSOVER 74 tries came together to discuss ways in which the two will con-  The Billboard Bulletin 86 Lifelines 67
v * ISWEAR « ALL-4-ONE - surzz nect in the future. Also in the Enter+Active File, Marilyn A. Gillen ~ Box Office €0  Music Video 37
has the story of a Princely new CD-ROM from the artist who  Boxscore 17  Newsmakers 76
HOT 100 AIRPLAY 78 dares not speak (or at least pronounce) his name. Page 52 Canada 44 Popular Uprisings 19
. * THE SIGN * ACE OF BASE * ARisTA Chart Beat 86  Pro Audio 63
e —t—) PROFIT ISSUES DOMINATE NAVD Classical/Kesping Score 36  RaB 20
% BUMP " GRIND * R, KELLY * sve 78 Attendees at the April 30-May 4 National Assn. of Video Distrib-  Clip List 38 Radio 68
utors convention in Carisbad, Calif., focused on issues that af- Commentary 6 Retail 45
* TOP VIDEO SALES * fect their own bottom line. That agenda was disturbed only bya  Continental Drift 17 Rossi’s Rhythm Section 25
e rIke 54 dispute over the trade group’s membership rules. Seth Gold-  Country 28 shelf Talk 54
stein reports. Page 53 Dance Trax 26 single Reviews 51
LASERD.SCS ight 1994 by BP1 Communications. AN titles, logos, trademarks, service cupyrights, and other Dgchmﬂon‘ of Studlo ACtlon 64
- 2| | e s e IS IS TN independents 47 Top Pop Catalog a8
mesns, ; yog. recording o othervise. without the prior w ten permissknof  Enter+Active File 52 ypdate 67
mm.mmmmmmmzsxo)ummmmwmm
MUSIC VIDEO Astor Piaza, 1515 Brosdway, New York, NLY, 10036 Subscription rate: snnual rate, Continental US. $239.00, Executive Turntable 12 Video Monitor 38
* LIVE/ RAY STEVENS 61 Europe £199. Bilboard, Tower House, Soveragn Park, Market Harborough, . England
e LE16 9EF. Registored as 8 nowspaper at the British Post Office. Japen Y109,000. Music Labo inc., Dempe Globai Music Pulse 43 Vox Jox 72
Building, 2nd Floor, 11-2, 1-Chome, Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japen. Second class
peid at New York, N.Y. and at additional Pastmaster: plesse send changes of address to Bill- Hits Of The Worid 42
RENTALS oo | ERmEReEREl R RN ome Video 53 CLASSIFIED 65
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Eagles May Rise Ahove Lawsuits
Actions Not Expected To Hamper Album

B BY MELINDA NEWMAN

NEW YORK—Despite the number
of lawsuits circling the Eagles, attor-
neys for the band contend that none
of the existing cases have to be re-
solved in order for a new album to
come out in the fall as planned.

“There would be legal complica-
tions, but they’re not insurmount-
able,” says Don Henley's attorney,
Don Engel. “[Releasing the new rec-
ord] is something we're working to-
ward. We definitely feel that the al-
bum can come out.”

Glenn Frey’s attorney, Peter Lo-
pez, concurs. “This is obviously an is-
sue which lawyers can differ about,
but we take the position that it would
not be necessary to resolve the suits”
before a record can come out.

The Eagles have announced plans
to release a new album in August or
September, culled from the band’s re-
cent MTV taping and four new songs
that were recorded in the studio. The

new songs are “Get Over It,” “The
Girl From Yesterday,” “Learn To Be
Still,” and ‘“Love Will Keep Us
Alive.” The record will coincide with
the band’s first tour in 14 years.

Stumbling blocks complicating the
issue are primarily Geffen Records’
suit against Henley and his counter-
claim, as well as MCA's suit against
Frey and his counterclaim.

In January 1993, Geffen Records
filed suit against Henley, alleging
breach of contract on the part of the
singer for failing to deliver three al-
bums per a 1988 agreement. Henley
contends that the 1988 agreement
was merely an addition to Henley's
1984 contract with Geffen, and that
therefore he was allowed to termi-
nate the contract in 1992 in accor-
dance with a California labor code
clause known as ‘“the seven-year-
rule.” (Billboard, Feb. 13, 1993).

In August 1993, Henley amended
his counterclaim against Geffen, al-
leging that David Geffen had held dis-

Gaylord Adds Christian Vid
Channel Z Music To Stable

NASHVILLE—Gaylord Entertain-
ment has added a fourth cable net-
work to its holdings with the pur-
chase of 95% of the outstanding stock
of Z Music, a contemporary Christian
music video channel.

Z Music—which has already begun
moving its base of operations from
Lake Helen, Fla., to Nashville—
reaches an estimated 10 million
homes, including 1 million via cable.
The 24-hour-a-day service began

Christian Singer
Michael English
Leaves Industry

B BY BOB DARDEN

WACO, Texas—Warner Alliance
lost its best-selling artist May 6
when Christian music superstar
Michael English announced his
decision to leave the Christian mu-
sic industry and the label dropped
him from its roster.

At press time, meetings were
still under way to determine what
action the label should take re-
garding returns of existing Eng-
lish product, catalog, and pre-ex-
isting orders.

Following the Dove Awards,
held April 28 at the Gospel Music
Assn.’s annual convention in
Nashville, English and Warner Al-
liance issued a joint statement
saying English “would be with-
drawing from the Christian music
industry because of mistakes he
has recently made.” English re-
turned the six Dove Awards he
had won this year.

English and Warner Alliance
have declined further comment or
elaboration.

Although official releases from
Warner Alliance and the GMA
have not specified the reasons for

(Continued on page 77)

broadcasting a little more than a year
ago.

Gaylord’s other networks are the
wholly owned TNN and the majority-
owned CMT and CMT Europe.

E.W. Wendell, Gaylord’s presi-
dent/CEO, cites both the recent his-
tory and immediate prospects of
Christian music sales increases as
prompting his company’s purchase of
the new network. “With our exper-
tise in managing music video net-
works and the growth in this musical
genre,” he said in a prepared state-
ment, “we think this will become a
real growth opportunity [for us].”

Wendell says he expects the
growth rate for Z Music to be consid-
erably slower than it has been for
CMT—which is available to 27 million
cable-connected homes in the U.S.

Ken Yates will remain Z Music’s
president and will report to David
Hall, Gaylord’s senior VP for cable
networks.

A spokeswoman for Hall could not
confirm whether Gaylord executives
had consulted with Christian music
labels before making its deal with Z
Music. But she noted that the compa-
ny had done “countless hours of re-
search” before reaching its decision
to buy.

Robert Beeson, head of Brentwood
Music’s Essential Records, a contem-
porary Christian label, says, ‘“We're
very excited about this acquisition.
Video is going to be a primary vehicle
for us, and it renews our commitment
to make video a priority for our art-
ists. We're probably reaching only
10% to 15% of the true Christian mar-
ket. So it's exciting to see that it’s go-
ing to branch out from there. It's go-
ing to be good for ministry and busi-
ness, as well as for Gaylord and Z
Musie.”

Z Music’s current playlist, as re-
ported to Billboard, includes clips by
Wayne Watson, Cindy Morgan, Ste-
ven Curtis Chapman, Hokus Pick,
Twila Paris, Al Denson, Michael
Sweet, Bruce Carroll, D.C. Talk, Rich
Mullins, Audio Adrenaline, Iona, Eric
Champion, and Ray Boltz.

EDWARD MORRIS

cussions with other record companies
to ensure that they would not sign
Henley (Billboard, Sept. 11, 1993).
There has been no resolution of
those suits, according to Engel. “The
appearance of the [new] album in-
creases the possibility of a settlement
slightly,” he says, but adds that he
doesn’t see the case “any closer to
settlement than it was one, two, or
three months ago.” Geffen's attor-
ney did not return calls by press time.
In February 1994, MCA filed a sim-
ilar suit against Frey, alleging that
the singer breached his contract with
(Continued on page 74)
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Artists, Labels Rally Around
Musicians Assistance Program

B BY BRETT ATWOOD

LOS ANGELES—The death last
month of Nirvana frontman Kurt
Cobain ignited a sudden flurry of
industry support for the Musicians
Assistance Program (MAP), a 2-
year-old drug and aleohol abuse re-
source and referral service. The
activity includes a benefit album
that will feature Eric Clapton and
Elton John and concerts featuring
the Spin Doctors.

Several major labels have be-
come active sponsors of the non-
profit program since Cobain, an

Catching The Plane. Fresh from performances at spring break events at several
African-American colleges in the South, Kaper/RCA group Afro-Plane meets with
label brass at BMG headquarters in Manhattan prior to a party celebrating its
acclaimed, self-titled debut album. The band also appears on the “Sugar Hill” film
soundtrack. In the top row, from left, are Afro-Plane member Blues; Joe Galante,
president, RCA Records; group members Nous and Soggi; Skip Miller, senior VP,
black music division, RCA; and Randy Goodman, senior VP marketing, RCA. In the
bottom row, from left, are Astro-Plane member Moon and RCA mascot Nipper.

admitted heroin addict, committed
suicide April 8. Label sponsors are
asked to pledge $10,000 per year
for at least five years.

Participating labels include At-
lantie, Capitol, Geffen, and Mo-
town, as well as the film unit of
Warner Bros. Pictures. Program
founder Buddy Arnold says he has
a verbal commitment from Warner
Bros. Records, but the label was
not an official sponsor at press
time.

“Some very powerful people
have just come aboard, which en-
ables us to move ahead nicely,”
says Arnold, who used his experi-
ence as both a musician and ex-ad-
dict to start the program in April
1992.

With a yearly budget of
$150,000, MAP is taking a more ag-
gressive approach to fundraising
this year that will include the al-
bum and concerts.

Clapton and Dr. John are the
first two acts to commit to the ben-
efit compilation album, according
to producer Stewart Levine, who is
also on the MAP board of direc-
tors. Most of the donated tracks on
the project will have been previ-
ously released, but Levine hopes
to include a few original songs. All
profits from the yet-to-be-titled al-
bum will benefit MAP. A label and
distributor for the record, due lat-
er this year, were not determined
at press time.

The benefit concerts featuring
Epic act the Spin Doctors are
scheduled for June 12 and 13 at the
Bottom Line in New York City. All
proceeds will go to MAP, accord-
ing to David Sonenberg, who man-

(Continued on page 77)

Jurassic’ Video Game Arrives In 300

B BY MARILYN A. GILLEN
and EILEEN FITZPATRICK

NEW YORK—Dinosaurs extinct?
Not judging by the activity surround-
ing the hit film “Jurassic Park,”
which is getting another life as a vid-
eo game from Universal Interactive
Studios several months before it will
bow in video stores via MCA Home
Video.

Developed for the fledgling 3DO
multimedia system and expected to
retail for $55-859, the game is the
first title from Universal Interactive
Studios, formed in January with a
mandate to develop interactive prop-
erties (Billboard, Jan. 15), but it is
only the latest in a line of movie spin-
offs to target the retail marketplace.

Although some spinoffs, such as
‘“Aladdin,” have proved as big as
their progenitors, others, like “E.T.,”
have been big disappointments at
cash registers for video retailers who
have recently gotten into gaming and
have felt most comfortable (rightly
or wrongly) ordering film-related
products.

“The whole thing is the game,”
says Rob Biniaz, COO for Universal
Interactive Studios, which plans to
develop its titles both in-house and
through outside producers. “We've
seen from the marketplace that it
doesn’t matter how popular the mov-
ie was—the game has to be good. Not
everyone in Hollywood recognizes
that, and retailers still need to edu-

cate themselves [on] how to recog-
nize that, to sort the good from the
bad. We believe we've made a great
game.”

Greg Goriski, the director/de-
signer of “Jurassic Park Interactive”
who says he sat through 22 screen-
ings of the film, says most movie
games have had “very little to do
with the movie—other than licensing
the name to put on the box. We used
models of the actual dinosaurs from

the film, we used the story and char-
acters from the movie—so you avoid
that disappointment from people who
have seen the movie.”

“That’s why we formed Universal
Interactive,” Biniaz adds. “We didn’t
just want to license out the name any-
more.”

Debuting with a title for the 3DO
player, which is manufactured so far
only by Panasonic and in the early

(Continued on page 79)

Compton’s New Order For GD-ROM
Vid Distribs Applaud Firm’s Efforts

BBY SETH GOLDSTEIN

CARLSBAD, Calif.—Compton’s
NewMedia wants to bring video in-
dustry-style order to the chaotic
CD-ROM marketplace, and its efforts
apparently will have the support of
video distributors eager to introduce
computer-driven programming to
their account bases.

Beginning in June, under the direc-
tion of worldwide marketing VP Bill
Perrault, Compton’s will put precise
dates on the ordering and delivery
deadlines for CD-ROM releases
scheduled to reach retail in the third
and fourth quarters. Perrault, who
joined Compton’s recently from Co-
lumbia TriStar Home Video, where
he had marketing responsibilities,

hopes to create what he calls an “or-
derly system” that will include in-
store promotional aids and national
print advertising, long commonplace
with prerecorded videocassettes.

Computer software retailers domi-
nate CD-ROM sales at present, but
Perrault sees Compton’s line as “just
another [stock keeping unit]” for
mass merchants and record and video
chains. “It's really another form of
entertainment,” he adds, especially
as Compton’s continues to widen its
releases to include titles like “Imag-
ine,” featuring John Lennon, and the
rock musical “Tommy.”

Perrault needs the participation
of video outlets to fulfill the “test
drive” function, allowing consum-

(Continued on page 57)
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Songwriter
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Song Of The Year
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Producer
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(And A Little
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It’s Time To Redefine Classical Music

B BY DR. WALLACE A. SMITH

I bring you good news! Beethoven and
Mozart, Haydn and Schubert—all those
European heavyweights we love and re-
spect and play and play again—are alive
and well. They walk the corridors of clas-
sical music stations and symphony halls
from coast to coast. Their genius is unas-
sailed, their music intrinsic to the cultural
soul of our nation.

There’s one small problem. Their voices
could be falling on increasingly deaf ears.
And among those ears are those of us who
carry responsibility for the programming
we put on concert stages and over the air-
waves each day. We're hearing, but are
we really listening?

Is our playlist a closed-loop system that
provides a soothing background while
drowning out a different message being
played out in the streets?

We say we know the world is changing.
Cultural diversity is the buzzword. We re-
spond to this changing and sometimes
contentious world with innovative musical
programming and new sounds.

But when our listeners tune in to their
classical music stations, the chances are
pretty good it's elitist time again. We of-
fer a couple hundred compositions by a
couple dozen male European composers
who speak French, German, Italian, and
English to a nation that speaks increas-
ingly in the dialects of Africans, Asians,
and Latinos, a nation with growing num-
bers of women and young people.

If we don't start adding the music of our
diverse cultures to the old familiars, we
are going to lose a window of opportunity
that is narrowing almost as quickly as the
population is growing and changing.

This window of opportunity lets in the
vast world of music whose origins are far
removed from the European sphere,
and—most essential of all—gives that
music equal quality and value.

If our response says, in effect, “The mu-
sic important to you is important to us,”
we will begin to really hear that music,
and begin the process of understanding
its meaning and the energy and purpose
which gives it voice.

And listeners will hear our music, the
history it reflects, and the dynamics it
communicates. We cannot continue to im-
pose a monocultural musical experience

‘Let classical
music break its
barriers down’

Dr. Wallace A. Smith is
president and general
manager of USC Radio,
Los Angeles.

on a multicultural society.

Malefi Kete Assante writes in “Voices
From The Battlefront: Achieving
Cultural Equity”: “There is ample evi-
dence that the time for Eurocentric
cultural dominance is over, as it should
have been long ago.

“In an interactive world, where peoples
of every region and culture come together
to create possibilities, it is not possible or
right for one group to seek hegemony
over another. This means you cannot have
cultural equity where European culture
parades as if it is universal and all other
cultures are subcultures.

“We are on the Earthen satellite to-
gether, and we need to truly understand
the meaning of cultural equity. Ours must
be a movement away from the fortress
mentality to the open plains of involve-
ment and knowledge.

“Only then can we rise from the medi-
ocrity fostered by inequity and reach
heights of human genius.”

We who make music and who broadcast
it over the public airwaves offer the
unique perspective of music’s universal

0’YABA INSIGHTS

I want to thank Timothy White for the in-
sightful column on O’Yaba (“Music To My
Ears,” Billboard, April 30). Not often does
someone approach our releases with such an
intense sense of responsibility and concern.
On behalf of Shanachie and O"Yaba, the writ-

ing was outstanding.
R. Wayne Martin
executive VP, media and artist development
Shanachie Records
Newton, N.J.

POW WOW GRAPHICS UPDATE

The article titled “Eclectic Pow Wow La-
bel Stays Fiercely Independent” (Billboard,
May 7) says that the label’s releases are
characterized by “inventive production and
stylish packaging ... whose bright, eye-
catching graphics lend Pow Wow products a
distinctive air.”

Studio Q is an outside design studio that
was and is hired to art direct and design al-
bum covers and packaging for Pow Wow
Records. Following are the releases that |
and my company, Studio Q, have art directed

language. We can take “their music” and
“our music” and build a community of
classical music—a community accommo-
dating all tastes, a community that ac-
cepts the reality of America and accepts
what we offer as meaningful and relevant
to American diversity.

The cultural and economic forces repre-
sented by a common community offer an
exciting challenge. This community must
not substitute the old for the new. It must
expand beyond its primarily European,
elitist focus to embrace all music. It must
accept the relevance of South American
tango, African tribal chants, Asian cere-
monial drums, and American jazz. It must
give that music equal quality and value.

There is nothing esoteric in this ap-
proach. It’s good public radio policy, and
good business.

We must change what we are doing.
New voices are calling our tune. We must
respond in kind. If we don’t, we will for-
ever be narrowcasted as musical purists,
playing principally for one another, obliv-
ious to the rhythms—and the heartbeat—
of the dynamic world outside our self-
imposed cloisters.

There are enough barriers in our soci-
ety. Let classical music break its barriers
down. We give up nothing in doing so—
far from it. We expand our musical hori-
zons in ways we have still to fully compre-
hend.

When we do that, we increase our abil-
ity to accept change, grow with change,
influence change. And those deaf ears will
be listening, and absorbing, and learning,
too.

Because all classical music will be of
equal quality, value, and importance. No
small goal. But one well within our reach.

Excerpted from an address given by Dr.
Smith during the National Public Radio
Conference, San Antonio, Texas, April
12.

LETTERS

and/or designed: Yellowman, “Reggae On
Top™; Shabba Ranks, “Mr. Maximum”; ‘Dan-
cehall Superhits 1,” “Dancehall Superhits 2,”
and “Dancehall Superhits 3,” (soon to be re-
lesed); Sly & Robbie, “Sound On Sound” and
“Ragga Pon Top”; Judy Mowatt, “Rock Me™;
“TranceTeckno Express”; Robert Armani
“Trancematik”; “Detroit Techno Soul”;
“Stigmata A Go Go”; “Motherhead Bug”;
“Manhattan On The Rocks™; “Consider
This”; and PapaSan, “Rough Cut.”
Carolyn Quan
creative director, Studio Q
New York

HEAR DA MUSIC

Joe Goldberg's tour of the jazz reissue
market (Billboard, April 23) contained a sig-
nificant omission.

da music has one of the industry’s largest
independent jazz catalogs, marketing, among
other labels, Candid and Black Lion record-
ings, both major reissues labels. Louis
Armstrong, Duke Ellington, Count Basie,
Miles Davis, Max Roach, Thelonius Monk,
and Charles Mingus are just a few of the art-

ists in our catalog. Our catalogs encompass
more than 1,000 recordings, of which 300
have been issued and are actively marketed.
Candid also issues new recordings.

Even more surprising, your supplement
made no mention of our “The Original Jazz
Masters” series. Volumes 1 and 2—both five-
CD sets—were released last year and have
sold a combined total of nearly 250,000 units
primarily through record clubs. Volume 3
will be out in June.

Achim Neumann
president
da music

Little Silver, N.J.

SAVVY PUBLISHING SPOTLIGHT

Congratulations on a wonderful publishing
spotlight (Billboard, May 7) and a great arti-
cle by Irv Lichtman on the multimedia situa-
tion. My thanks, as always, for your savvy in

putting together a terrific section.
Helene Blue
general manager
MPL Communications
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Biliboard, 1515 Broadway, New York, N.Y. 10036.
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USA
Walter Afanasieff, Producer
Bilt Bottrell, Producer

Tim Devine
VP A&R, Capitol Records

ason Flom
nior VP A&R,
Adantic Records

Michael Goldstone
VP AR, Epic Records

Ira Jaffe,
President, Famous Music

Bennett Kaufman,
VP A&R, BMG/RCA Records

Michael Ostin
Senior VP AR,
Warner Bros. Records
Rick Shoemaker
Executive VP Creative,
Warner Chappell Music
oe Wissert
nior VP A&R,
Elektra Records
Tom Werman, Producer

Tom Zutaut
A&R, Geffen Records

UK

David Bates
Head of A&R. Phonogram UK

Paul Connolly
mﬂ“ Director,
usic Publishing
Gus Dudgeon, Producer

Steve Ferrera
Head of A&R. The Echo Labe!

ohn Glover
lanaging Director,
Blueprint Management.

Nigel Grainge
ASR, Arista

Rupert Hine, Producer

Safta Jaffery
Managing Director, S|P

Gary Langan, Producer
John Leckie, Producer
George Martin, Producer

Mike McCormack
A&R Director, RCA Records

Andrew Pryor

Divisional Managing Director
EMI Records ’l‘Jaﬁ.

Tony Smith

Chairman,Hit & Run Music

A WORLD OF MUSIC

——

Musu:Quest ‘94

INTERNATIONAL POP AND ROCK SHOWCASE

MuslcQuest is the only worldw1de showcase for unsrgned artists,

3 | S A

oﬂerlng aspmng new musicians the opportunltv to pertorm in tront of the

people who can make a difference in their careers.

|

Last year saw the inauguration of the International Advisory Committee (IAC) in

producers and managers who support the development of new artists.

ln 1994, the IAC has grown to mclude addmonal branches in Canada and ltalv
GUATEMAL/ PAIN K

Participating artists benefit from the MusicQuest experience and

many have signed with major record and publishing companles.

"1"- 4 N G Carlilsber Mu F ¢

%4

Last year, over 25 000 entries were received worldwide.

On Monday, October 10, 1994, at Yamaha’s Tsumagol resort complex in Japan,
|L s ] y C v | k_- (’ P
16 acts from among 27 countries will perform their music

betore top industry representatives at the MusicQuest World Final.
NGAPORE .
On this day, the quest of the music makers

and the quest of the music discoverer’s will come together in a

A

A U I R | COLOM

celebration through the opportunity that is MusicQuest.

For Further Information, Contact: Hiro Murakami and Jonathan Katz, Yamaha Music Foundation
3-24-22 Shimomeguro, Meguro-ku, Tokyo 153 Japan Phone +81.3.3719.3328 FAX +81.3.3794.1654

1994 MusicQuEesT
INTERNATIONAL ADVISORY COMMITTEE
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David Bendeth
Vice President A&R
BMG Music Canada

Terry Brown
Torem Music

Brian Chater
President,, CIRPA

Frank Davies
President, TMP

Alexander Mair
President,
Attic Records

Michael McCarty
President,
EMI Music Publishing Canada

Jeff Rogers
Swellnc

Tim Trombley

VP Talent Acquisition and
Artist Development,

EMI Music Canada

ITALY

Fabio Albertani
A&R, Sony

Popi Fabrizio
A&R Director, BMG

Fabrizio Giannini
A&R Director
& Int'l Exploitation Manager, CGD

Roberto Gasparini
A&R Director, EMI

Tino Silvestri
A&R Manager. WEA

Stefano Zappaterra
A&R, Polydor
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OP*ROCK*R&B*RAP*DANCE*COUNTRY*LATIN*CLASSICAL<JAZZMUSIC VIDEO

@ BY JIM BESSMAN

NEW YORK—It doesn’t offer the
audience share of its competitors,
but “Late Night With Conan O'Bri-
en” is delivering more exposure for
new music artists than has been
available heretofore on regular
broadcast outlets.

“They’re putting on quality
young artists covering the entire
gamut, which is great from a busi-
ness standpoint,”’ says Wayne
Isaak, A&M Records’ executive VP
of publicity and East Coast opera-
tions. “But personally, as a viewer
who occasionally stays up late, I
love being able to get to see acts I

0’Brien’s Late-Night Show
Shines Light On New Acts

don’t get to see anywhere else.
They've really turned having a
smaller audience into a positive by
booking adventuresome music.”
“Late Night,” which went on the
air in the fall of
1993, was the
first show to
book A&M’s
Sheryl Crow,
who has since
appeared on
“The Late Show
With David Let-
terman.”’ ‘“We
just had on Da-
vid Wilcox—an artist we love and
(Continued on page 85)

Dutch Dance Duo
Scores Int’l Hit
With ‘Doop’

@ BY WILLEM HOOS

AMSTERDAM—A simple home re-
cording studio in the western out-
skirts of Dutch port city The Hague
is the breeding ground for what is
likely to become a global hit single
once it is released this summer in
the U.S. and Japan.

Two Dutch musicians, Ferry Rid-
derhof and Peter Garnefski, com-
posed, arranged, and produced the
single, “Doop,” which has sold near-
ly 1 million copies in Europe, accord-
ing to Dutch record company CNR
Music, which originally released the
house production in the Benelux on
its Clubstitute dance label.

“Doop” is described by the duo as
‘“‘a happy, 130 beats-per-minute
house production with strong
charleston influences.” It became a
huge hit in the U.K., where it sold
some 600,000 copies, topped the na-
tional singles chart for three weeks,
and caused a Charleston revival in
young and old sections of the Brit-
ish population.

The single also has become a hit
in various other European coun-
tries, including Germany, France,
Ireland, Holland, Belgium, Spain,
Italy, and Finland. “Doop” also en-
tered the charts in Australia. In the
near future, it will be released in Ja-
pan and other territories. The re-
lease likely will come out on MCA in
the U.S. and Canada in the first half
of June, although the agreement
had not been finalized at press time,
according to an MCA spokesman.

The Dutch duo is quite surprised
by the international chart impact of
“Doop,” an instrumental with only
three words: “Doopi, Doopi, Doop.”
Garnefski says, “Of course, we
know that it is a strong composition.
However, we didn’t expect that it
would become such a huge chart-

(Continued on page 79)

Nordenstam Big In Japan, Europe
Swede’s Soft Singing Is Heard Globally

@ BY THOM DUFFY

STOCKHOLM—With a voice as
soft and enchanting as a child’s
whisper, singer Stina Nordenstam
is being heard around the globe,
from her native Sweden to the
U.K.—where EastWest Records has
signed her for the world—to Japan,
where she has achieved her stron-
gest sales to date.

The jazz, folk, and classical influ-
ences of Nordenstam’s 1991 debut
album, “Memories Of A Color,” and
its 1994 follow-up, “And She Closed
Her Eyes,” have prompted a grow-
ing awareness of the artist in Eu-
rope. In a breakthrough this month
for Nordenstam, MTV Europe add-
ed the video of “Little Star,” the

Lena's Label. Blue Note Records president Bruce Lundvall welcomes Lena
Horne to the label. Horne's first Blue Note recording, “We’'ll Be Together
Again,” is due out May 9. Shown, from left, are Lundvall; Horne; Tom Evered,
Blue Note VP of marketing; and Sherman Sneed, Horne's manager.

first single from “And She Closed
Her Eyes,” to its Buzz Bin rotation
with 17 plays weekly. The atmos-
pheric clip was filmed by French di-
rector Michel Gondry, known for his
1993 work with
Bjork.

‘““There is a
Swedish expres-
sion which means
‘to be very silent,
to demand some-
thing of a listen-
er,’ and Stina has
a great ability to
do this,” says
Klas Lunding, A&R manager of
Telegram Records in Sweden, which
released “Memories Of A Color” in
1991 in a joint venture with Caprice

NORDENSTAM

Records.

Max Hole, managing director of
EastWest Records U.K., whose ear
for unique singer/songwriters pre-
viously led him to sign Tori Amos,
says he was taken with Norden-
stam’s distinctive style. “She has
such a tremendous command of the
English language and is as good as
anybody in lyric writing,” says
Hole. ““And her voice is so unique. It
is recorded very ‘dry,” as if it is
touching you as she sings.”

However, marketing Norden-
stam’s music has presented a dis-
tinct challenge to EastWest and its
sister labels worldwide. The singer
prefers the creative seclusion of the
studio to the concert circuit. “I can

(Continued on page 77)

RGCA’s Patrick Bruel Aims To
Break Down Language Barriers

Written by Philippe Crocq in Par-
is and Dominic Pride in London.

PARIS—With French singers such
as Liane Foly and Patricia Kaas al-
ready eroding the prejudices of
English-speaking audiences, hopes
are high that “Bruel,” by French
phenomenon Patrick Bruel, could
be among the biggest-selling inter-
national albums to come out of
France.

A multilingual singer/song-
writer with a double life as an ac-
tor, Bruel’s popularity comes from
his ability to translate his songs
and personality into other lan-
guages and into other media.

Bruel’s last album, “Alors Re-

Albert Gollins Honored At Handy Geremony

Late Singer/Guitarist Gets 3 Top Blues Trophies

@ BY CHRIS MORRIS

MEMPHIS—Voters paid homage to
Albert Collins at the 15th annual W.C.
Handy Blues Awards, naming the
late singer/guitarist blues entertain-
er of the year, top blues instrumen-
talist (guitar), and contemporary
blues male artist of the year during
the May 5 ceremonies here.
Vocalists Etta James and Bobby
“Blue” Bland and pianist/singer
Pinetop Perkins were the other multi-
ple-award winners announced during
the Orpheum Theatre show.
Sentimental favorite Collins, who
died of cancer in November (Bill-
board, Dec. 11, 1993), finally de-
throned Buddy Guy as entertainer of
the year. Guy had won the award,
which is the top prize in the blues
world, the last four years in a row.
John Boncimino, who managed
Collins until his death, was visibly
moved as he accepted the three
Handy trophies. “His spirit will al-

ways be here, even though his flesh
isn’t,” he said.

The 94 ceremony followed last
year’s Handy presentation by just
seven months. The
event was moved
from October to
coincide with the
city’s monthlong
Memphis In May
celebration.

On May 6-8,
thousands of fans
clogged Beale
Street and packed
four stages on the shores of the Mis-
sissippi River for the Beale Street
Music Festival, which featured enter-
tainers ranging from bluesmen like
Guy and Otis Rush to Bob Dylan, the
Black Crowes, and Beck.

The hoopla did not appreciably in-
crease attendance at the Handys,
which moved to the opulent Orpheum
this year from the relatively modest
confines of the nearby Peabody Ho-

COLLINS

tel. The 2,400-seat hall was about half
full; the '93 show drew 700.

Still, David Less, executive di-
rector of the Blues Foundation,
which presents the Handys, ex-
pressed some satisfaction with the
turnout. ‘“We sold more tickets
this year than we did last year,”
Less said. “We couldn’t stage the
show we did [May 5] at the Pea-
body.”

Performers at the well-paced
awards show included Joe Louis
Walker, Marcia Ball (with guest Del-
bert McClinton), Koko Taylor, Jimmy
Rogers, Kenny Neal, John Ham-
mond, and the eccentric acoustic
bluesman CeDell Davis.

Several in attendance voiced skep-
ticism about the incongruous pairing
of two well-known Memphians, ac-
tress Cybill Shepherd and singer
Isaac Hayes, as hosts. Shepherd
kicked off the evening with a medley
of “Walking The Dog” and “Who's

(Continued on page 67)

garde,” released in 1990, has bro-
ken the 2.5 million-unit barrier
worldwide in its
different forms,
according to his
label, RCA
France, and a
double album,
“Live,” has sold
more than
900,000 copies.
More intriguing
is the fact that of
a combined total 3.4 million units,
Bruel has sold 800,000 outside
France, a proportion that at one
time would have been unheard of,
but is beginning to appear normal
as French artists command a wider
audience.

“Bruel” marks a change of di-
rection for the artist: the same
themes of love, longing, and social
consciousness are in the lyrics, but

(Continued on page 79)

BRUEL

Songwriting Teams
Are Among ASCAP’s

Top Of The Pops

@ BY CRAIG ROSEN

LOS ANGELES—The classic
songwriting teams of Elton John
and Bernie Taupin and Don Hen-
ley and Glenn Frey, along with
country songsmith Marc Beeson
and soundtrack master Tim Rice
took the top honors at the 11th an-
nual ASCAP Pop Awards Dinner,
held May 7 at the Beverly Hilton
Hotel here.

The honors  recognize the most-
performed ASCAP songs during
the 1993 survey year (Oct. 1, 1992

(Continued on page 75)
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MCA Shamens Int’l Pitch
For Gountry Gampaign

@ BY DOMINIC PRIDE

LONDON—Building on the success-
es and learning from the shortcom-
ings of its international “Streetbeat”
black music campaign, MCA is
mounting a similar campaign for its
country artists.

In the same way that Streetbeat
used magazines, samplers, logos, and
merchandise to create a brand identi-
ty for its R&B acts outside the U.S.
(Billboard, April 24, 1993) MCA Inter-
national is creating a campaign for
“New American Music”’ which it
hopes will encourage fans of one
country act to explore the records or
live performances of others.

The push coincides with Vince
Gill's European tour, which started
with dates at London’s Albert Hall
last week.

The focus of the campaign is a
magazine containing features on
CMT and artists including Gill,
Trisha Yearwood, Reba McEntire,
the Mavericks, and the “Rhythm
Country & Blues” project, which has
its international release this month
with an initial shipment of 100,000
units.

The magazine, whose costs are ef-
fectively covered by advertising from
clients such as Ford and Wrangler
Jeans, will be distributed at concerts,
through major record dealers in each
territory, and in clothing outlets. The
first issue will be printed in English,
but editions are planned in other lan-
guages.

MCA International senior VP Stu-
art Watson says one of the aims is to
translate the acts’ substantial live fol-
lowings into record sales. “Our fig-
ures for concerts are higher than the
sales,” he says. “We've got a captive
audience at the concerts, and we hope
we can direct them to retailers
through discounts and other incen-
tives.”

Watson says the label decided to
use the “New American Music” mon-
iker rather than country “because
that’s what the media are already

calling it in Japan now, and it tested
very well in our research.”

Watson says that for 17 years,
MCA Nashville chairman Bruce Hin-
ton “has been asking me what we can
do with country music, and we've
tried before. We had the ‘Music Coun-
try America’ campaign back in 1978
79, which had a limited effect. What'’s
changed since then is [that] artists
[are] singing songs with real cross-
over potential. Also, artists are more
receptive to what radio wants inter-
nationally.”

MCA is planning its campaign at
the same time that the Country Mu-
sic Assn. is stepping up its own inter-
national activities. Watson explains

(Continued on page 75)

Al's Awards. Scotti Brothers recording artist “Weird Al” Yankovic receives a
U.S. gold award for sales of his “Alapalooza” album, a U.S. platinum award for
his ""Even Worse” album, a U.S. gold award for his “Weird Al Yankovic Video
Library,” and a Canadian platinum award for “Alapalooza.” Shown, from left, are
Myron Roth, president, All American Communications (Scotti Brothers’ parent
company); Yankovic; Tony Scotti, CEO, All American Communications; Chuck
Gullo, VP/GM, Scotti Brothers Records; and Jay Levey, president, Imaginary

Entertainment and Yankovic's manager.

Curry’s Internet Service Draws MTV Suit

Former Employer Says VJ Infringed Channel Trademark

E BY MARILYN A. GILLEN

NEW YORK—MTV Networks is
hitting former VJ Adam Curry
where he lives—at his Internet ad-
dress.

The company filed suit against
Curry May 5 in U.S. District Court
here, claiming, among other
things, infringement of its trade-
marks, unfair competition, and de-
ceptive trade practices due to Cur-
ry’s activities on the Internet on-
line computer network, which
boasts an estimated user base of
20 million people worldwide.

The dispute centers around
mtv.com, the address for Curry’s
server on the Internet, from which
he has dispensed music-industry
gossip, record reviews, sound
bites, and tour dates, among other
music-related information, for al-
most a year.

In its court filing, MTVN says
mtv.com activities also have in-
cluded the posting of “MTV’s Top
Ten Music List,” outtakes from

RECORD COMPANIES. Linda Ferrando is
promoted to VP of video promotion
and media development for Atlantic
Records in New York. She was senior
director of video promotion and me-
dia development.

Michael Halley is named VP of
black music promotion for the RCA
Records Label in New York. He was
VP of promotion for Silas Records.

Bruce Benson is appointed senior
VP of management information sys-
tems at Sony Music in New York. He
was a partner in Price Waterhouse’s
management consultant group.

Mika Salmi is appointed director
of marketing for Sony Music Interna-
tional in New York. He was a busi-
ness planner with EMI Music France.

Gerhard Blum is appointed VP of
distribution planning, European re-
gion, for Sony Music International in
London. He was manager of demand
and inventories for imaging at Du
Pont in Germany.

FERRANDO

HALLEY

Stefan Bown is named internation-
al marketing coordinator for Warner
Classics International in London. He
was a part-time employee of the com-

pany.

Samantha Schwam is promoted to
director of joint venture accounting
for Atlantic in New York. She was se-
nior manager of contract accounting.

DISTRIBUTION. Cema Distribution in
Woodland Hills, Calif., appoints Mi-
chael Mooney senior VP of finance
and administration and Gene Rum-
sey VP of national accounts. They

MTVN programming, a printout of
the text of a dialog between
MTVN characters Beavis and
Butt-head, and a giveaway to sub-
scribers of MTV-logo T-shirts.

MTVN says that none of this ac-
tivity was undertaken with its au-
thorization, but that consumers
likely would assume an official af-
filiation.

“By virtue of [Curry’s] long as-
sociation with MTVN [and] his use
of the MTV Marks to identify his
Internet service, as well as his use
of the MTV logo, materials and
press releases from MTV, MTV
outtakes, and MTV-owned materi-
als such as dialog between the
characters Beavis and Butt-head,
[are] all likely to further the erro-
neous impression that the personal
service on Internet is sponsored,
authorized, or otherwise affiliated
with MTVN,” the suit states.

Curry, who resigned from MTV
April 21 (Billboard, May 7), says he
had been in negotiations with
MTVN about changing the ad-

EXECUTIVE TURNTABLE

were, respectively, VP of finance for
Allergan Inc. and New York branch
manager for Cema.

PUBLISHING. Richard Manners is
named managing director of Poly-
Gram Music Publishing U.K. in Lon-
don. He retains his position as head
of Island Music UK.

RELATED RELDS. Warner Music Group
in New York names Stanley B. Fer-
tig VP of strategic planning and busi-
ness development, Fred Anton VP of
finance, Diane Kenney VP of human

dress as early as January, and that
those negotiations had been ongo-
ing. “But right after I resigned,
they filed a lawsuit,” he says. “So
it’s very obvious that it’s just a re-
taliation for my resignation.”

Curry disputes the contention
that Internet users might have
been confused as to the official
MTYV standing of his service, as
well as the contention that MTVN
was unaware of what Curry was
up to.

“There are disclaimers all over
the place that mtv.com is not affili-
ated with MTV Networks,” he
says. “Everybody on the Internet
is very aware that this site was
maintained by me, everywhere it
was stated that this was a com-
pletely independent venture. MTV
gave me their blessing—not in
writing, but that’s fairly consis-
tent for MTV.”

Besides asking the court to en-
join Curry from continuing his con-
tested activities, the suit also asks

(Continued on page 77)

Police File Suit
Over Appearance
In Rappers’ Art

EBY J.R. REYNOLDS

Rap-A-Lot Records and its act Trinity
Garden Cartel are among the defen-
dants named in a lawsuit filed by two
Houston police officers who allege
that their appearance on the gangsta
rap group’s “Don’t Blame It On Da
Music” album and poster art endan-
gers their lives.

The suit seeks to have the product
and promotional materials featuring
the officers recalled from the market.

The image in question depicts a fic-
tional scene of the Trinity Garden
Cartel, flanked by two actors dressed
as police officers, standing over a
dead body, while the two plaintiffs
stand in the background.

Also named in the suit are JAS
Management, Pen & Pixel Graphics
Inc., Cartel Records, Phensograph,
Rex Harbison, Skyline Photograph,
David Lovelace, and distributor Pri-
ority Records.

Richard London, counsel for the
policemen, says that the officers’
photos were used without permis-
sion. He adds that their presence in
the artwork “jeopardizes their health
and safety,” and insists on the re-
placement of the artwork on future
CDs and the removal of all product
featuring the officers from retail
racks. In addition, the plaintiffs are
seeking unspecified damages.

Attorney Michael Minns, represent-
ing Rap-A-Lot Records, says that once
the label became aware that the image
of the officers was used without their
permission, the artwork was pulled
from the manufacturing line. The deci-
sion cost the label “from $10,000-
$15,000,” according to Minns. He adds
that a request was made to record dis-
tributors to cease servicing the CD,
and for retail outlets to pull the prod-
uct in question. It was unclear at press
time whether retailers and distribu-
tors were honoring the requests.

A hearing is set for Monday (16) to
determine if further legal proceed-
ings are in order.

Viow o/ @

FERTIG

resources, and Bob McCormack VP
of information technology. They
were, respectively, VP of Time
Warner International, VP of interna-
tional finance and administration for
Time Warner, assistant VP of human
resources at Paramount Communica-
tions, and VP of MIS in the London
office of Warner Music International.
Doug Frank is promoted to senior
VP of music for Warner Bros. in Bur-
bank, Calif. He was VP of music.
The Columbia House company pro-
motes Mark J. Osterer to executive
VP and chief financial officer in New

BLUM

FRANK OSTERER

York, Sharon Kuroki to executive
VP of music club marketing in New
York, Brian S. Wood to executive
VP of Columbia House Video in New
York, and Harjinder Atwal to execu-
tive VP and GM of Columbia House
Canada in Toronto. They were, re-
spectively, senior VP of finance, VP
of music club marketing, director of
video operations, and senior VP/GM
of Columbia House Canada.

Peter J. Cline is appointed execu-
tive VP and president of distribution
at Handleman Co. in Troy, Mich. He
was group VP at Borden Inc.
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Freedy Johnston’s ‘Perfect World’
Fans & Friends Boost Artist’s Elektra Bow

@ BY BARBARA DAVIES

NEW YORK—When Freedy John-
ston titled his major-label debut
“This Perfect World,” he wasn’t kid-
ding. For an artist who literally sold
the family farm to finance comple-
tion of his previous album, 1992’s
“Can You Fly” on Bar/None, the cre-
ation of the new record, due June 28
on Elektra, has been downright
easy. Johnston's world has indeed
shaped up to be perfect—or pretty
close to it.

“I'm amazed that I'm on Elektra,
because that was my choice destina-
tion,” Johnston says. “I'm lucky in
that respect.”

He has been lucky in other re-
spects, too, points out his manager,
Jamie Kitman of the Hornblow
Group. The artist’s brand of smart,
thoroughly American lyrics and me-
lodic, folk-tinged rock and pop has
drawn some important supporters.

“There’s this pantheon of swell
people who've been Freedy boosters
from the beginning,” Kitman says.
“It’s really been quite exceptional at
Elektra that [some executives] were
Freedy fans going to shows a year
before anybody thought of signing
him to a major. That gives us a head
start.”

One of those boosters was Elektra
senior VP of A&R Nancy Jeffries,
who signed Johnston to the label last
summer and encouraged his artistic
freedom in the creation of the rec-
ord.

Another stroke of luck came after
Johnston told the label he wanted in-
demand producer Butch Vig to work
on “This Perfect World.” Jeffries
says she told Johnston, “ ‘Well, shoot
for the moon.” Why not?”

In a surprise move, Vig took on the
project. “He’s a superlative song-

writer, and that’s why I wanted to
work with him. And I kinda wanted
to do some projects that were not,
um, big rock records,” Vig says. “I
thought he wouldn’t be into it, he’d
be afraid that I would make this ‘big
rock record.””

Johnston, with his label and pro-
ducer secure, en-
listed a band
comprising no
fewer than five
guitarists, a cel-
list, and various
other musicians
(“It’s like putting
together a base-
ball team, but
that’s not a very
graceful metaphor, is it?” he asks).

Marshall Crenshaw plays 12-
string guitar on “Evie’s Tears,” and
guitarist Dave Schramm, who came
aboard for one song, stayed for five
more. Vig added drums to the al-
bum’s first single, “Bad Reputation,”
which ships to alternative, album
rock, album alternative, and college
radio June 14.

All in all, Johnston and company
managed the rare feat of creating a
record that artist, management, and
label agree is the album everyone
was hoping for—which also shocked
Johnston.

“Artists are always surprised
when you let them do what they want
to do,” Jeffries comments.

“I really like the way this one came
out. I want to do another this way,”
Johnston says. “But I have to admit,
I’'m not going to rest easy until I hear
positive or negative feedback. I'm to-
tally braced for all these ‘Can You
Fly’ fans to dis this record.”

Though the sound and songwriting
on the new record are “twice or 10
times better than ‘Can You Fly,’ ” ac-

JOHNSTON

SBK/ERG Sets Out To Make
Stars Of U.K.’s Superstar

B BY THOM DUFFY

LONDON—When the Glasgow
group Superstar released its first
six-song EP on Creation Records
in the U.K. two years ago, the same
tongue-in-cheek wit tapped for the
band’s name was applied to the
set’s title. It was called “Greatest
Hits Volume 1.”

Of the self-titled U.S. debut al-
bum from Superstar, due June 28
from SBK/ERG Records, front-
man and songwriter Joe McAlin-

N~

SUPERSTAR: Nellie Grant, Raymond
Prior, Jim McColloch, and Joe
McAlinden.

den wryly notes, “We were going to
call it Volume 3, and then people
would wonder where the second
one went” (Billboard, April 2).

Superstar’s droll sense of humor
may be typically Scottish, but the
band’s pure pop sound has dis-
tinctly American roots, with influ-
ences from Brian Wilson to Burt
Bacharach to Big Star’s Alex Chil-
ton, who guests on the album.

“At the time we were recording
the album, the Big Star reunion
was happening, and they played in
Glascow,” McAlinden says. “I went
along to the concert and was just
chatting away with Alex. And he
said, ‘Well, I'll come down to the
studio.” We went and picked him
up, thinking he was just coming
down to listen, but he walked in
with his guitar. So I thought,
‘Whooaa!’ He also heard what we’d
done, and said, ‘People are going to
listen to this for a long, long time.””

The album “Superstar” was rec-
orded at Riverside Studios on the

(Continued on page 36)

cording to Johnston, fans of “Fly”
will find the songwriter revisiting
certain themes. For example, a runa-
way character from the previous al-
bum reappears in slightly different
form in a trilogy of songs on “This
Perfect World.”

“I worried about that,” Johnston
says. “When I wrote ‘Gone Like The
Water,” ‘Disappointed Man,” and ‘I
Can Hear The Laughs,’ I thought,
‘Oh God, a theme record. I really do
relate to kind of disaffected youth
from any rural area who want to
come to the city but they don’t know
yet that what they want isn’t there.
And at the same time, I didn’t want
to knock songs off the record be-
cause they had pretty much the
same characters. Some people write
the same damn song, same chord
changes, same melodies all their

Golden Moments. Members of Anthrax clutch their gold records for sales of
"Sound Of White Noise,” presented to them by Elektra Entertainment staffers
following the band’s show at New York’s Roseland Ballroom. Kneeling, from left,
are band members John Bush, Charlie Benante, and Frank Bellc. Standing, from
left, are Jon Zazula and Marsha Zazula, Crazed Management; Steven Ralbovsky,
Elektra; Anthrax’s Dan Spitz; Jeff Jones, Elektra; Lauren Spencer, Elektra; Jessica
Harley, Elektra; Scott lan, Anthrax; and Paul Brown, Elektra.

(Continued on page 36)

LADIES WHO LUNCH: Under the guidance of execu-
tive VP Michele Anthony, Sony Music Entertainment was
to present the first “Women’s Health 34 Luncheon” on
May 13 at the Sony Club. Open only to women in the music
industry, the occasion was to feature speakers from Memo-
rial Sloan-Kettering Cancer Center addressing the topics
of overall wellness, early detection of breast cancer, and—
an issue that knows no gender boundaries—stress man-
agement.

Tickets for the lunch were $150, with the entire amount
being divided between the Kristen
Ann Carr Fund and the Memorial

Women’s Health Issues Get Their Due
At Sony-Sponsored Benefit Luncheon

grown-up side.”

Julia McCormack, director of special gifts for the Me-
morial Sloan-Kettering Cancer Center, says the event
marks a first. “This is a first for the Memorial Sloan-Ket-
tering Breast Cancer Research Center, and a first within
the industry, where women’s issues are being addressed
[in this way]. We're really excited about being involved.”

Sloan-Kettering’s involvement extends after the lunch-
eon. Included in a package given to women after the event
is information on the “Be Smart” program, through which

the center brings a mobile mammog-

Sloan-Kettering Breast Cancer Re-
search Center. The one problem?
The Sony Club holds only 60-65 peo-
ple, and the demand for tickets was
so great that Sony had to create a
waiting list.

To all this, we say hear! hear!
Through all the various and worthy

Bl

raphy machine to corporations and
gives mammograms at cost.

Given that Sony is calling this the
“first” luncheon, we can anly hope
its involvement will continue as well,
or that other labels will sponsor sim-
ilar events. A Sony spokesperson
says the company most likely will

charities it supports, from the T.J.
Martell Foundation to LIFEbeat
and Nordoff-Robbins, the music in-
dustry has proven to be more than generous with its time
and dollars, but this is the first function we're aware of
where the money raised has been earmarked specifically
for a disease that predominantly strikes women. We also
like the idea that the event is as much, if not more, an
awareness campaign than a fund-raiser. Roasts and sa-
lutes are fine, but it never hurts to enlighten and inform
while you're passing the collection plate.

According to a Sony Music Entertainment spokesper-
son, the idea for the luncheon came about when certain
members of the company were “trying to figure out which
issues needed more attention and which ones we wanted
to focus a bit more on. One of them was women’s health.
The Kristen Ann Carr Fund is a favorite organization that
we like to support, and then, because breast camcer is such
a hot topic and is very important to women, we decided
that would be of interest.”

The Kristen Ann Carr Fund, which is dedicated to can-
cer research and is administered by the T.J. Martell Foun-
dation, was established last year after the death of its
namesake, the 21-year-old daughter of writer Dave Marsh
and Barbara Carr, Bruce Springsteen’s co-manager.

“I love this whole idea, and I think it’s wonderful how
all the women have responded to it,” says Carr. “Kristen
had been through so much and had been to so many doc-
tors, she would ask her friends, ‘Haven’t you gotten a
check-up?’ This represents part of her spirit and her

by Melinda Newman

pursue similar events that may in-
clude other beneficiaries. “I think
certainly the one thing that will pre-
vail will be that [the events] will ad-
dress topics that relate to women.”

ON THE ROAD: Green Day has been added to the Lol-
lapalooza '94 mainstage for the second half of the tour ...
John Mellencamp starts his tour July 19 in Vancouver . ..
The Neville Brothers’ tour will be sponsored by North-
west Airlines, which will fly radio listeners in 10 concert
markets to any place the airline flies. The association was
borne via Aaron Neville’s connection with Northwest;
that’s him singing on the company’s radio and TV spots.

AND THE WHEEL GOES ROUND: Rob Fields has left
his post as East Coast director of the Black Rock Coalition
to become associate director of publicity for Capitol Rec-
ords ... Suzanne MacNary, formerly of RCA Records,
has joined Virgin Records as senior director of publicity
in New York. Jill Tomlinson, previously with Mammoth
Records, is taking MacNary’s place at RCA.

NOT A CHANCE DEPT.: In response to our request in
this column last week that Buck Owens come to New York
and bring a first-rate country station with him, Billboard
country music editor Ed Morris pointed out that we need
only consult our own charts to get our answer. In 1970,
Owens had a hit with a song called “I Wouldn’t Live In
New York City (If They Gave Me The Whole Dang Town).”
Oh well, hope springs eternal.
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Artists & Music

New Orleans Jazz & Heritage Festival Stays True To Its Roots

B BY NICK MARINELLO

NEW ORLEANS—It has been 25
years since the first New Orleans
Jazz and Heritage Festival brought
250 musicians together to play to an
audience half that size. As the event
hit its quarter-century mark, an esti-
mated 424,000 people occupied the in-
field of the New Orleans Fair
Grounds race track for seven days
from April 21 to May 1, listening to
more than 370 acts perform on nine
stages.

Beyond record-breaking numbers
in both attendance and performers,
this year also was distinguished by a
commemorative prefestival second
line parade in downtown New Or-
leans. The festival, however, re-
mained true to its roots in offering a
mix of modern and traditional jazz,
blues, R&B, Cajun, zydeco, gospel,
country, and bluegrass, performed
primarily by local and regional
artists. Typically, there was a liberal
sprinkling of big-name acts, too, in-
cluding performances by Little Rich-
ard, Aretha Franklin, the Band,
Willie Nelson, the Allman Brothers
Band, Boz Scaggs, Jimmy Buffett
(who was joined on stage briefly by
Lenny Kravitz), Etta James, B.B.
King, Randy Newman, Ry Cooder,
and Robert Cray.

While much of the festival seemed
substantially unchanged from years
past, executive producer Quint Davis
says the event underwent an evolu-
tionary transformation this year.

“I think this year was one of those
landmark stepping stones that hap-
pens to the festival every eight to 10
years,” says Davis, who believes that
several logistical changes, including
the doubling of the number of port-
able toilets on hand, substantially im-
proved the “functional reality” of the
event. “Our goal is to focus the aware-
ness of the world on the fundamental-
ly noncommercial forms of music such
as jazz, gospel, and zydeco, and have a
festival this size. On another level, 1
think a lot of people have found out
about the festival and have come to
feel that the fest is an important insti-
tution for American culture.”

The festival also is an important in-
stitution in the local economy. Ac-
cording to an economic survey con-
ducted last year, the 1993 New
Orleans Jazz and Heritage Festival
brought $139 million to the local econ-
omy, with 41.8% of attendees arriving
from out of town.

Beyond the numbers, and even the

performances themselves, the festi-
val also serves as a kind of water cool-
er for the industry, where the buzz of
shop talk is music to everybody’s
ears. Here then, are some random
notes collected from around the festi-
val:

*» Look for a CD compilation of rare
Greg Allman tracks to be released be-
fore the end of the year as part of
PolyGram’s Chronicles series. The
compilation is being assembled by the
Allman Brothers' tour manager and

Among the many artists participating
in the recent New Orleans Jazz &
Heritage Festival were, clockwise from
top left, pianists Ellis Marsalis and
Ahmad Jamal; sax player Donald
Harrison ard trumpeter Jon Faddis;
Aretha Frarklin; Little Richard; Marcia
Ball; C.J. Chenier; and drummers Max
Roach and Jason Marsalis. {Photos:
Melody Mineo)

archivist, Kirk West. “I spend weeks
at a time in the vault at PolyGram,
people’s garages, and other places,
just sorting through tapes,” says
West, who also plans to create a mail-
order label, licensed by PolyGram,
through the band’s fan club. “Every
two to four months, we’ll put out clas-
sic concerts such as live at the Fill-
more, Watkins Glen, and New Or-
leans Warehouse,” added West, who
predicted that the direct-mail CDs
will be available by October.

* Mareia Ball will have a new re-
lease on Rounder this summer titled
“Blue House,” which will feature a
cover of Professor Longhair’s “Red
Beans” as well as eight original tunes
by Ball. A regular performer at the
jazz festival, vocalist/pianist Ball de-
livers New Orleans R&B with a Texas
twang. “Blue House” was recorded at
Willie Nelson’s Pedernales studio in
Austin, Texas. “There’s a country-
club atmosphere at the studio,” says
Ball: “it’s kinda like ‘cut and putt.””

+ Bluesman Buddy Guy also has
been recording in Austin. According
to road manager Frank Gallagher,
Guy has been laying down tracks with
Double Trouble for an upcoming CD
on Silvertone. Guy also will make a
live recording of sets played during
May at Irving Plaza in New York and
at his Legends club in Chicago.

« Al Jarreau did not perform at the
Fair Grounds but was in town to at-
tend a Qwest/Warner Bros. party
promoting “Tenderness,” a longform
video from Warner Reprise Video
that will accompany his new Qwest al-
bum of the same name. The video,
which features interviews and 10 of
the album’s 12 tracks, is scheduled for
release May 24.

* Also at the Warner party was 19-
year-old trumpeter Derrick Shezbie,
whose first CD, “Spodie’s Back,” will
be released on Qwest/Reprise May
10. Shezbie, a New Orleans native
who has been a player in the Rebirth
Brass Band, was signed by Qwest
CEO Quincy Jones. “Spodie’s Back”
was produced by Delfeayo Marsalis,
brother of Wynton and Branford
Marsalis, and features Branford on
saxophone as well as family patriarch
Ellis Marsalis on piano.

* Producer/musician Harold Bat-
tiste, who teaches with Ellis Marsalis
in the University of New Orleans’ jazz
studies program, has just released “A
Tribute To Edward Blackwell” on his
AFO (All For One) label. Battiste,
who played saxophone with Blackwell
in the American Jazz Quintet in the
mid-'50s, described the late Blackwell
as “the spiritual leader for us young
players.” The CD features a live 1958
performance by the quintet.

* Fans of modern New Orleans jazz
can look forward to a new release by
the Tony Dagradi Trio on the local
Turnip Seed label. The trio features
James Singleton on bass and Johnny
Vidacovich on drums.

* During the festival, local diva
Wanda Rouzan introduced a CD ti-
tled *It’s What I Do” on her own
Huckle Buck Records label. Rouzan,
a staple of local clubs and musical the-
ater, including a long-running por-
trayal of Billie Holiday, gathered
some of the city’s hottest players for
the session, including Scott Goudeau,
Wardell Querzeque, David Torka-
nowsky, Chris Severin, Herlin Riley,
and Carl LeBlanc.

* A hub for much of the indepen-
dent distribution on the festival
grounds was the Sound Warehouse

Continued on page 34
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CAMPAIGNING HARD:
Hard Core Marketing has put
together a retail campaign for
two touring Zoo Entertainment

metal acts: Crowbar and
Varga.
The marketing company tar-

geted 300 retailers with cus-
tom-designed “Get Greedy
Wallets.” The photo or busi-
ness card sections of the black,
velero wallets contained photos
of the bands, a Hard Core Mar-

| Do. Next Plateau/ffrr
dance act | To | scores

prominent placement in the
sleeper comedy hit,
Gramercy Pictures’ “Four
Weddings And A Funeral,”
with their first single, “The
Right Time." The song is No.
90 on the Hot 100 this week.
The Amsterdam-based trio's
debut is due this summer.

keting executive’s business
card, a business card highlight-
ing Crowbar’s single “No Quar-
ter,” from its self-titled debut
on Pavement Musie/Zoo (with a
quarter, dime, nickel, and
penny attached), and a card
highlighting Varga’s “Self Pro-
claimed Messiah,” a track from
its debut album, “Prototype.”
Other items in the wallet in-
cluded tour dates, biographical

O F

information on the bands, and
a to-do list informing retailers
about a “buy two, get one free”
offer at CD One Stop, Bassin
Distributors, and Abbey Road
Distributors through May.
This eampaign promoted
Crowbar’s tour with Pantera
and Varga's tour with Greta.
However, the two Zoo acts
have teamed for a tour of their
own, which began May 11 and
runs through June. In addition,
Pavement Music/Zoo released
another Crowbar album, the

“Live + 1”7 EP,
March 29.
LOS’I‘ TEXAN F
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High Volume. LA -based
rapper Volume 10’s debut,
“Hip-Hopera,” on Immortal/
RCA is seeing healthy gains
in the Pacific and East North
Central regions. The album,
produced by KPWR L A’s
Baka Boyz, is No. 82 on the
Top R&B Albums chart, and
the first single, "Pump,” is
No. 41 on Hot Rap Singles
this week.

and save radio until we have
the right momentum.”

The album will be in Tower’s
listening posts in June. A pro-
motional six-song live CD will
be used as an added-value item
at retail to cover the June tour
dates. Two-song cassette sam-
plers and stickers also will be
handed out to concertgoers.

ROAD WORK: Zoo/Praxis
country act Shaver has just be-

MOUNTAIN

Big Head Todd & The Monsters, Sister Sweetly
~ — —~ T

Souls: The third al-
bum (and Epic de-
but) from Austin,
Texas, favorite
Soulhat, “Good To
Be Gone,” show-
cases the heavier
side of the quartet’s
blues-based f{unk
sound, which is of-
ten described as ZZ
Top meets the Red
Hot Chili Peppers.

The Nick DiDia-
produced album is
the No. 6 best-sell-
ing Heatseeker title
in the South Central region and
is bubbling under the Heat-
seekers chart.

Soulhat was named rock
band of the year at the 1993
Austin Music Awards.

The band is in the middle of
a four-week club tour, which
wraps up June 6. No stranger
to the road, Soulhat has opened
for Blues Traveler, Big Head
Todd & the Monsters, Wide-
spread Panic, and Aquarium
Rescue Unit on regional tours
in support of its last album,
“Outdebox,” which originally

L

REGIONAL HEATSEEKERS #1°'S

] NORTHEAST
l Adam Sandler, They're All Gonna Laugh At You |
e _ ]

gun a three-month tour
through July 31. The band re-
cently wrapped
up a tour with
Willie Nelson
and Waylon Jen-
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nings and per-
formed its new
3 single, “Georgia
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and on TNN’s
“Music City To-
night” May 9.
The videoclip is
in hot shot rota-
tion on CMT ...
550 Music/Epic
act Eve’s Plum
heads out on the road with Dig

Rotating top-10 lists of best-selling titles by new & developing artists.

May 20.

WEST NORTH CENTRAL
Big Head Todd/Monsters, Sister Sweetly
The Mavericks, What A Crying Shame
Adam Sandles, Theyre All Gonna Laugh.
FRENTE!, Marvin The Album
Linda Davis, Shoot For The Moon
Doug Supernaw, Red & Rio Grande
. Pavement, Crooked Rain
Martina McBride, The Way That | Am
. The Indians, Indianism
Peter Himmelman, Skin
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MIDDLE ATLANTIC

FRENTE!, Marvin The Album

Black Moon, Enta Da Stage

Stuttering John, Stuttening John

Adam Sandier, They're All Gonna Laugh.
Me'Shell Ndegeocello, Plantation Lullables
Paul Welles, Wild Wood
Urge Overkill, Saturation
Pavement, Crooked Rain
Prong, Cleansing

Big Head Todd/Monsters, Sister Sweetly

CATCHING ON: Recently
formed American Empire Rec-
ords, distributed by Priority
Records, is hoping to branch
punk outfit Flycatcher out of
its Amherst, Mass., base with
its debut album, “Ovulation.”

was released on Spindletop
Records in October 1992 and
rereleased on Epic in Sep-
tember 1993,

Ari Martin, Epic produet

Label president Joe Grillo is

BY CARRIE

manager, says, “This is a live
band in the mold of Big Head
Todd and Spin Doctors. We
want to follow that blueprint of
letting their live shows build,

planning extensive touring and
a heavy push to college radio
with the emphasis track,
“Sound,” to break the band.
“Their local success is all tied

N G S

BORZILLO

down now,” says Grillo.
“They’ve been playing here for
a few years and are local favor-
ites. We're just trying to
spread it, and move them along
and out of the Northeast.”
The trio performed at the
“Loud Music Festival,” a punk,
hard rock, and metal gathering
in North Hampton, Mass., in
March, which landed the group
a load of positive press in the
regional music papers.

Making Noise. Country-
infected folk singer John
Gorka's fourth album,
‘Out Of The Valley,” on
High Street/Windham Hill
Records is packed with an
all-star cast including
Mary-Chapin Carpenter,
Kathy Mattea, and Leo
Kottke. The clip for the first
single, “Good Noise,” has
been added at CMT.

The 17-song album was pro-
duced by Jimmy Destri of
Blondie fame.

Additional reporting was pro-
vided by Brett Atwood with as-
sistance provided by Silvio
Pietroluongo.
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A New ‘Thang’ From Ex-Girlfriend

Reprise Quartet Sharpens Image With 2nd Set

H BY J.R. REYNOLDS

LOS ANGELES—When Ex-Girl-
friend returns with its second Reprise
set, “It’'s A Woman Thang,” it will
boast stronger vocals, additional pro-
ducers, and a sexier sound. The label
believes the enhanced package will
help the group fulfill its commerecial
promise.

“It’s a women-of-the-'90s thing,”
says group member Stacy Francis of
the album. “You always get the man’s
take on matters of romance. Well, our
album talks about things from
women’s point of view. We think it’s
good to offer a sensual perspective
from a woman'’s side.”

Monica Boyd, Tisha Hunter, and
Julia Roberson round out the group.
Francis suggests that they may have
misstepped regarding the group’s im-
age on its last album. “Last time out,
we wore big jeans and boots.” says

¥

Francis. “I think that because En
Vogue came out a year earlier, people
weren't ready for boots and jeans, so
maybe we were ahead of our time. I
also think that we didn’t come strong
enough with that look, because TLC
came right after us and went over-
board with that hard gear, and every-
body accepted it.”

“Their original image was kind of
tomboy-ish and very hip-hopish—
very street,” says Carolyn Baker, VP
of A&R development for Reprise.
“Now it’s street-sexy, but more femi-

| ARTIST DEVELOPMENTS

RILEY GETS READY

MCA Records hopes the career path
of vocalist Melvin Riley, formerly lead
singer with Ready For The World, will
wind toward success similar to that
realized by members of New Edition
who embarked on their own solo
efforts.

“From a sales point of view, we're
looking forward to Melvin doing even
better as a soloist than he did as a
member of the group—just like the
members of New Edition did,” says
A.D. Washington, senior VP of
promotion and marketing for MCA.
The label plans a
June 21 release for
Riley’s solo debut,
“Ghetto Love.”

Explaining his
decision to go solo,
Riley says it was a
matter of wanting
to try things that
did not fit the
concept of the
group. “I wanted to express things
musically that didn’t work with Ready
For The World,” says Riley.

“It wasn’t because of anything bad
happening in the group—we're all still
good friends,” he says. “It's just that as
part of a group I couldn’t do everything
I wanted to because there are also the
considerations and opinions of the
other band members.”

Riley wrote and produced or co-
produced all the tracks and played
many of the instruments on “Ghetto
Love.”

Ready For The World hit it big on
MCA in the early '80s while the
members of the band were still teen-
agers. The six-member group has
recorded four albums, delivering along
the way the No. 1 R&B hits singles “Oh
Sheila” and “Love You Down.” The
band released its most recent album in
'92.
Riley says an eventual solo career

RILEY

wasn't part of his agenda early on with
Ready For The World. “The solo thing
was not really in my mind,” he says.
“But as time moves forward, you
mature and evolve. It just sort of
happened.”

Riley reports that Ready For The
World is back in the studio working on
new material and that he maintains
production ties with the band. The
group was one of the forerunners of the
sensuous, sexy ballad genre that is
popular today.

In fact, the first single off the new
Riley release is a ballad, “Whose Is It,”
which goes to radio May 23.
Washington says the song “has a street
edge and will appeal to hip-hoppers and
the consumers from the 18-plus
[demographic].”

“It’s a natural R&B radio song,” says
Washington. “There’s a lot of realism
to the lyrics, and it’s an everyday,
simple kind of ballad. People buy into
records quicker if words to a song
contain common, everyday messages.”

The single will be accompanied by a
videoclip, which the label will work at
BET, the Box, and regional outlets.
“We’re also hoping to get play at MTV
eventually, and maybe VH-1."

Washington adds that “Whose Is It”
has attractive crossover potential. “We
already have [top 40/rhythm crossover]
looking at it,” he says. In addition, he
says the best way to reach top 40/
mainstream is to get a hit song on
R&B radio. “Once you do that, it’'s a
natural pop choice.”

Washington says that despite the
success Riley realized as lead singer
with Ready For The World, MCA's
marketing campaign will not focus on
that aspect of his recording career.

“We want radio to get all the way
into Melvin,” says Washington. “We're
promoting him as if he had never been
with Ready For The World. We don’t
want there to be any confusion.”

JR. REYNOLDS

nine.”

Baker admits the act’s first album
was not as successful commerecially as
the label might have hoped, but
stresses that Ex-Girlfriend’s image
change was not a result of that first
album’s mixed results. “It wasn’t
about what we could do to change
their image—it was more about the
girls maturing and evolving.”

Full Force handled production
chores for the first album, but the
team’s efforts were supplemented on
the new set, which will be released
July 19. Says Francis, “We're still
with their production organization,
Forceful, but we worked with differ-
ent producers, and because of it we
got to sing more, which gave us a
chance to show greater vocal range

(Continued on next page)

A Musical “Treat.” Elektra Entertainment artist Angela Winbush celebrates the
release of her self-titled album at a party in Los Angeles. Her current single, ‘‘Treat
U Rite,” has reached the top 10 on Billboard’s R&B Singles chart. Her upcoming
single is a cover of Marvin Gaye’s “Inner City Blues.” Shown, from left, are radio
personality Frankie Crocker; Winbush; Ronald Isley, Winbush's husband; and Joe
Morrow. Elektra VP of urban marketing.

ON HIS LATEST SET from Warner Bros., five-
time Grammy-winning vocalist Al Jarreau feels he
has captured some special moments. The album,
“Tenderness,” was recorded live over five days be-
fore an intimate studio audience.

The album is not Jarreau’s first live recording, but
he considers it unique, largely because much of the
material was fresh. “The earlier [live recordings]
were typical, in that a band—any band—or any art-
ist out on tour could
have recorded them.”

But for the new al-
bum, he says, “We did
standards like ‘Sum-
mertime,’ ‘Go Away Lit-
tle Girl,” ‘Try A Little
Tenderness,” and ‘Save
Your Love For Me.’
Plus, we did a couple of

Al Jarreau Tries A Little ‘Tenderness’
On New Live Set From Warner Bros.

completely new songs:
‘Dinosaur’ and ‘Wait
For The Magic.’ The re-
sult is that two-thirds of
the album is brand-new for the audience. And that’s
very atypical of a live project.”

Jarreau also says the experience was special
thanks to the artists assembled for the project. “I've
never had a billion-dollar band to play with,” he says.

Jarreau had worked with each of the players be-
fore, but “we’ve never performed together in one
place and at one time.” He credits producer/bassist/
musical director Marcus Miller as being “the cap-
tain of the ship.”

Other players on the project include Joe Sample,
acoustic piano; Eric Gale, electric guitar; Paulinho
da Costa, percussion; Phillipe Saisse, synthesizers;
and Steve Gadd, drums.

Jarreau says the most challenging thing about the
project was to bring all the busy artists together and
rehearse for four days on material that they had
never recorded before.

“I was looking to do a different kind of project that
brought together really gifted players, who had as
their common thread the ability to fit their talents
and sensibilities to the situation, and do their best
work in that particular situation,” he says.

Jarreau also treasures his experience working
with opera singer Kathleen Battle on the album.

by J. R. Reynolds

“She has such an immense voice—but she’s so very
tiny,” he says. “She’s got all the courage in the world
to jump in with these jazz people.”

As we all know, opera and jazz are about as differ-
ent as night and day—specifically in that classical
opera is stringent in style, requiring disciplined ad-
herence to every written note, whereas jazz is just
the opposite, encouraging artists to “go out” and be
as creative as possible.

So for Battle to be in
the midst of what might
have been perceived as
undisciplined artists
must have been unset-
tling. But Jarreau says
Battle found her own
methods of improvising.
“She created on her own
[some] riffs that weren’t
written, and I bet you
won’t be able to tell the
places that she did it.”

Jarreau is planning to
begin a world tour in Europe next month. In August,
he returns stateside to headline the first-ever na-
tional Playboy Jazz Festival tour. In late fall, he will
resume his own tour in the Far East.

MUSIC MONITOR: Give a listen to Zane Massey
& the Foundation’s “Soul Of Grand Central.” The
Bart Records set features a scrumptious assortment
of easy listening, jazzy tracks. Massey’s sax play pa-
ces the cruisin’ grooves, particularly on *Hip Hop
Jazz,” which features a friendly rap line. Also in-
cluded are Latin sounds that will energize your soul.
And to top things off, the album cover art features
cool black-and-white photos of Grand Central.

AMPLIFICATION: The $10,000 check that was
presented by the Arista Reaching And Teaching
campaign for BET’s community education program,
BET On Learning, also included contributions by
Denise Brown-Noel; Whitney Houston’s manage-
ment firm, Nippy Inc.; and Robyn Crawford’s
Angelway Artisfs Inc.
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U.S. Court To Rule On Funkadelic Songs

Two Publishers Dispute Ownership Of Clinton Classics

() Records with the greatest sales gains this week. ® Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (X) CO maxi-single availability. © 1994, Billboard/BPI Communications, and SoundScan, Inc.

REPRISE’S EX-GIRLFRIEND SHARPENS IMAGE WITH SECOND SET

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
o «| o § % COLLECTED. COMPILED, AND PROVIDED BY Soundigial,i o
28| 28 TITLE ARTIST
»-I- = 5’ = i § ; o LABEL & NUMBER/DISTRIBUTING LABEL
xx*x NO. 1 » x %
1| 1| 1| 9 | GOTMEWAITING ¢ HEAVY D. & THEBOYZ | [ BY CHRIS MORRIS
(C) (T) UPTOWN 5481 5/MCA 3 weeks ot No. 1
* % * GREATEST GAINER* % % LOS ANGELES—A federal judge in
GULAT WARREN G. & NATE DOGG is i i
(@D 5 | 14| 3 | REGULATE @ @ e sezaanc New York is in the process of sorting
" GOUTRET out who controls the publishing rights
3 2 2 | I P%Y(E# ELEFAML:EL 2-4060/ARISTA to songs on four classic Funkadelic al-
(4)| 4 | 3 | 9 | SWEET POTATOE PIE © DOMINO |  bums reissued last year by L.A.-based
{C) \wrpr) ou:u'-‘-_;T'B"GL';;;'ncv‘-,umsi- o Priority Records
NI G| () ey L L — In January, Priority filed a com-
§ | 6 | 4 | 25 | DUNKIE BUTT (PLEASE PLEASE PLEASE)® @ 12 GAUGE | Dlaint in U.S. District Court in New
(C) (T) (X) STREET LIFE 75373/SCOTTI BROS YOrk, seekmg a determmation Whether
T | 7 | 5 |16 ] BORN O RO o astwest sasta ASTA ACE INCORPORATED Southfield, Mich.-based Bridgeport
8| 9| 8 | 12| COMIN'ON STRONG ® SUDDEN CHANGE | Music Inc. or L.A.-based Tercer
(C) (T) EASTWEST 98334/AG Mundo Inec. is the rightful owner of
9 | 10 | 9 (S| YOU KNOW HOW WE DO 1T #ICECUBE | copyrights to songs penned by Funka-
M. © WU-TANG CLAN delic leader George Clinton,
10 | 8 | 10 | 14 | &0 ioup s2s2ormea According to the Priority filing, the
1m | 1| 7 | 15 | GINANDJUICE ® ] # SNOOP DOGGY DOGG |  label licensed the masters to four late-
(€} (M) (T) (X) DEATH ROW/ANTERSCOPE 9831 8/AG = ,708 Funkadelic albums—“Hardcore
12 [ 13 [ 11 | 11 | SOMETHING TO RIDE TO  CONSCIOUS DAUGHTERS | - yo)jies” “One Nation Under A
13 12| 18| 10 | WORKER MAN ® PATRA Groove,” “Ur}cle Jam Wants You,” and
£C1 (M) {T) EPKC 77269 “The Electric Spanking Of War Ba-
2 | 42 | 3 | BUCKTOWN © SMIF-N-WESSUN
(M) (T) WRECK 20069*/NERVOUS
@ 16 19 7 IGOTCHAOPIN © BLACK MOON
{C) (T) WRECK 2008 3/NERVOUS
i ® NAS . .
19 | 20 [SI84] [TAINTHARDTOTELL (Continued from preceding page)
. 3 - ”
e |1 for‘)y.me».N 1'5.-.-_:-zvrox SIS & this t;“.ne~
8| 17| 38 | 3 | BACKINTHE DAY © AHMAD Initially, Baker says, the group had
1 (C) (M} (T) (X) GIANT/REPRISE 1821 7/WARNER BROS trouble fmdmg the rlght kinds Of
NEWD | 1| | CROOKLYN THE CROOKLYN DODGERS | gongs for the album. “They had com-
IT'S ALL GOOD * HAMMER pleted recording, but weren’t satis-
20 | 15 | 17 | 15 | (c) (0T GANTREPRISE 18271/WARNER BROS. fied with the end product, so we
2| 2| 13| 18| WHATTA MAN A @ SALT-N-PEPA FEATURING EN VOGUE scrapped a lot of the tracks and went
(C} (T) OX) NEXT PLATEALILONDON 857 390/PLG IR AT out in search of some additional pro-
@D Newd | | AL T SIERUTHE . ducers who brought in some new
g | BACK IN THE DAY @ ILLEGAL ideas, which really energized the
@ 26 24 (C) (D) (M) (T) ROWDY 3-5031/ARISTA 2 prOjeCt."
#i|z | 2 NN ELECTRIC RELAXATION ¢ A TRIBE CALLED QUEST Baker says the final product fits
25 | 18 | 12 | 214 | CANTALOOP (FLIP FANTASIA) @ eUs3 | the sexier image. “Before, it was
{C)(T) (0 BLUE NOTE 44945/CAPITOL more tell-it-like-it-is. Now it’s about
] . .
NEWD | 1 | O e w TAGTEAM | being in control, but from a more sexy
21| 21| 15| 6 | GANG STORIES ® SOUTH CENTRAL CARTEL | Point of view. We're offering a
(M) (T) RAUCHAOS 773684/COLUMBIA broader selection and styling, in part
By | 2 [SEN VST ANOTHER DAY, ® QUEEN LATIFAH | due bot the various producers on the
MASS APPEAL © GANG STARR |  Project.
29 | 2| B | M| O mvsaus ss11 e Other featured producers are mul-
28|30 | 2 FRETAKS/&'GT';;T ET(Q‘%R;S!’QMD ¢ DOUG E. FRESH tiplatinum talent R. Kelly, newcom-
—_— , ers Tricky & Sep, Paul Walker, Hid-
3| 3| % |1y LM OUTSTANDING ® SHAQUILLE ONEAL | Gon Agenda (a Full Force-discovered
32| 30| 27| 15 | ONAND ON @ SHYHEIM New York team), and Carl Sturken
(G (T) VIRGIN 39415 YT and Evan Rogers, who produced the
RIOR'S DRUM : o ”
@D % | —| 2 O S e e o7 armear first single, “X In Your Sex.
3 | 31 | 35 | 37 | WHOOMP! (THERE IT IS) A ¢ © TAG TEAM Ex-Girlfriend also got its feet wet
{C) (M) (T) (X) LIFE 7900 L/BELLMARK in co-production and songwriting on
ol IR (A 1 (A e— ¢ LIGHTER SHADE OF BROWN “It’s A Woman Thang.” Says Francis,
2| — | 2 | FLowo LORDS OF THE UNDERGROUND | We wrote the song “Take Me Away,
(M) (1) PENDULUM 58186+/ERG and we're planning to become more
¢ COOLIO i i iti
@« [ | | comrmuss S e
38 | 35 | — | 2 | CEASE&SECKLE © BORN JAMERICANS | Puplishing : rnap
(C) (M) (T) DELICIOUS VINVL/EASTWEST 9828Z/AG pell. It’s great having more control
39| 32|31 %A(Ps( TGE‘)I‘ AESEASLLTEB?G N DFC (DUET WITH MC EIHT) with our careers.”
T In its absence of more than two
® M.O.P. . A
4 136 |8 22}',‘;3’33‘3!.,&?2‘5525‘”“’°°"E e years, Francis says Ex-Girlfriend has
2 © VOLUME 10 grown more than just musically.
B0 8 B 8 | ic)wi (n maommaL s2844men “Business-wise, we’ve developed,
i ¢ 2PAC DUET WITH MOPREME n “We” R
2101818 ] oot s agement, and now work with Ramon
SO TOUGH ¢ FREDDIE FOXXX
B4 4| Omeavorum rresaeee Hervey, who's what we really needed
44 | 37 | 33 | 15 | IF THAT'S YOUR BOYFRIEND @ ME'SHELL NDEGEOCELLO | because he’s helped give us direction
(C) (D) (1) (X) MAVERICKSIRE 183I26/WARNER BROS thmugh his input He'S a]ways com:
®FATJOE | . : s )
45 | 40 | — | 5 | THESHITIS REAL ing up with creative ideas that keep
¢ THE NEW 2 LIVE CREW i H
(46)| NEWD | 1 Ycﬂﬁ,ﬁ?&é‘bs. T us moving forward, and that’s pa.rt"of
U GO GIRL TAG TEAM why this album turned out so well.
NEWD | 1| | O 79522/BELLMARK Eric Thrasher, VP of black music
48 | 34 | 3¢ | 15 | IT ALL COMES DOWN TO THE MONEY © TERMINATOR X promotion for Reprise, reports that
(C) (M) (T} RAL/CHAQS 77 L68/:COLUMBIA e — promotion at mp 40/rhythm and mp
N I SR (L7 - ————— 40/mainstream will follow closely be-
RE-ENTRY | 15 | MONEY IN THE GHETTO ¢ TOOSHORT | hind R&B radio, or “it will be right
LU AR there with us when X In Your Sex’

drops May 31 to radio.”

In order to boost word-of-mouth on
the set, Thrasher says, “We’ll be re-
leasing it to college radio earlier—on
May 24—along with issuing vinyl to

bies”—from Tercer Mundo last Au-
gust. (The albums, originally issued by
Warner Bros., were reissued by Prior-
ity last fall.)
Priority previ-
ously had deter-
mined through the
U.S. Copyright
Office’s registry
that Bridgeport
controlled the
copyrights to the
songs contained
on the albums, and
agreed to make
quarterly royalty payments to the firm.
Bridgeport claimed it obtained rights
to the songs from Clinton through as-
signments in 1982 and 1983.
However, an attorney for Tercer
Mundo contacted Priority in Sep-
tember, alleging that Bridgeport had

Y

CLINTON

the mix show guys and clubs.” The re-
lease also will be preceded by a video-
clip that will be serviced “to all appro-
priate outlets, including BET, the
Box, and MTV.”

“You’ll be seeing a lot of visuals
during this campaign,” he adds.
“We’ll be heavily using retail posters,
mailers, as well as drops for radio.
You will definitely know that Ex-Girl-
friend is out there.”

Reprise’s Baker says, “ ‘X In Your

Y

\ =

obtained the rights to the compositions
“by way of a forgery,” and that pay-
ments to Bridgeport would be made
“at your peril.” Tercer Mundo claimed
it had rights to Clinton’s publishing,
citing agreements signed by Clinton in
1981 and 1992.

Following the initial District Court
filing, attorneys for Priority filed a
memorandum with the court. “We put
in our position that favored Tercer’s
view of the situation,” says Priority’s
attorney James E. Daniels.

The disputing parties in the case
have since filed their evidence in fed-
eral court, and Judge Lawrence
McKenna must now decide which com-
pany holds the publishing at issue.

“My hunch is that [a decision will
come)] soon, but thepe’s no way of fore-
ing the judge to decide one day or the
next,” Daniels says.

Sex’ is the first single because the
track offers a certain sexiness, and
young people are really into that kind
of song right now.”

The thing Ex-Girlfriend loves most
is performing, and Baker says the la-
bel is planning to take the group out
on the road for a concert tour.
“They’re anxious to get out there,”
she says. “We're looking for a fall
tour at the earliest. Our priority right
now is getting out the music.”

Dangerous Trio. Dangerous Records chief Ronnie Phillips, who assembled

members of the Los Angeles gangs Bloods and Crips for the album “Bangin’ On
Wax," has just completed a new set featuring Tweedy Bird Loc. The album,
“Gangsta Tweed—No Holds Barred,” will be distributed by Pump/Quality
Records. Phillips, center, fine tunes the project with co-producer Dueke Fingaz,

left, and Tweed.
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
COLLECTED, COMPILED, AND PROVIDED BY SoundScan
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28| 58| 5| €5l TLe ARTIST 28| 8| 5| €| Tme ARTIST
T2 32| & | TS| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL E2[ 32| ~Z| 2T | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
YOU DON’T LOVE ME (NO, NO, NO) & DAWN PENN
* %k NO. 1 % % * 5 | 4% | 4 W 1 Sreecy.cLevie o PENN) {C) (T) (X) BIG BEAT 9831 I/ATLANTIC
@ 3 7 4 BACK & FORTH 1 week at No. 1 AALIYAH
R.KELLY (R.KELLY} (C) (T (X) BLACKGROUND 42174/JIVE 51 50 | 40 14 | RIBBON IN THE SKY & INTRO
BUMP N' GRIND A o R KELLY N.HODGE (S MORRIS) (C) (T) ATLANTIC B7269
21V LB ] vy ez | |(FD)] 6 | 68 | 3 | Sinonarugratoctig NDEEOCELLO) R K/ 8 aerost
(3| 7 | 8 | 10| YOU MEAN THE WORLD TO ME © TONI BRAXTON — .
L A.REID,BABYFACE,D SIMMONS (L A REID,BABYFACE,D.SIMMONS} (C) (D) (M) (V) LAFACE 2-4064/ARISTA * % * HOT SHOT DEBUT * % %
ANYTHING (FROM 'ABOVE THE RIM") o Swy THE RIGHT KINDA LOVER # PATTI LABELLE
@ 4 4 7 B A MORGAN (B.A.MORGAN) (C) (T) (V) (X) RCA 62834 @ NEW D 1 JJAM,T.LEWIS (J.HARRIS,T.LEWIS,A.BENNETT-NESBY, ). WRIGHT) {C) (V) MCA 54673
5 | 2 | 2 [(MESEN UM READY STEIN CAITERLL SOMETHIN' TO RIDE TO (FONKY EXPEDITION) © CONSCIOUS DAUGHTERS
:ﬁ:ﬁ;;?”’g‘g:;?rxf;m T {HIDNY) QWEST 18264/ WARNER B.R(j; 54| % | %2 11| Gaais earis) (C) (T) SCARFACE 5385 1/PRIORITY
§ 5 6 12 A RICKY P_ (4 (C) (D) (T) NPG 72514/BELLMARK @ 57 | 62 | 8 Bsfg;:cs"ﬁ! LYOOREN, ¢ DAMION "CRAZY LEGS™ HALL W!CT,"(‘M(,:#,ASPJSESM,(?S&E
GOT ME WAITING & HEAVY D. & THE BOYZ TAKE IT EASY DEBELAH
! 6 3 10 P.ROCK (L VANDROSS,HEAVY D.,P.ROCK,C.L.SMOOTH) (C) (T) UPTOWN 54B15/MCA 65 60 7 A.JACKSON.DOMINO FLEX,VOE,POP (A.JACKSON,L SINCLAIR) (C) (T) ATLANTIC B7277
- YOUR BODY'S CALLIN’ # R. KELLY SOMEONE TO LOVE & MINT CONDITION
9 2 R KELLY (R KELLY) (€) (T) (x) JIVE 42220 @ 64 70 4 MINT CONDITION (L.WADDELL) (C) PERSPECTIVE 7454
FEENIN' & JODEC! WHATTA MANA & SALT-N-PEPA FEATURING EN VOGUE
9 8 5 111 b swing (0 swina) (C) (T) UPTOWN 54B24MCA 58 | 54 | 47 | 20 | 5708 (H.AZOR.D CRAWFORD.C JAMES) (C) (T} (v) (X) NEXT PLATEAU/LONDON B57 390/PLG
11 | 10 | 9 | PART TIME LOVER/I'M STILL IN LOVE WITH YOU H-TOWN/AL B. SURE! 59 | 53 | 12 | ITAIN'THARD TO TELL * NAS
SURE,SWING (GREEN JACKRSON,MITCHELL,SWING,PEARSON? (C) (M) (T) (X) DEATH ROW/INTERSCOPE 9B2B3/ATLANTIC LARGE PROFESSOR (W P.MITCHELL,N.JONES) (C) (M) (T) COLUMBIA 77385
| GOT CHA OPIN & BLACK MOON
1 10 9 13 I_';o%‘gnl('cmfm (é)%;)%élﬂwf gggg 61 61 7 DJ EVIL DEE,MR. WALT (K.BLAKE,W DEWGARDE €. DEWGARDE) (C) (T) WRECK 20083/NERVOUS
@ 15 1 27 6 WILLING TO FORGIVE & ARETHA FRANKLIN 61 | 58 | 56 9 PLAY MY FUNK (FROM "SUGAR HILL") ¢ SIMPLE E
BABYFACE,D.SIMMONS (BABYFACE,D.SIMMONS) (C) (D) (M) (T) ARISTA 1-2680 D.WIGGINS (D.WIGGINS,E.WILLIAMS) (C) (T) (X) BEACON 10004/FOX
13|12 | 11| 10 | HOWDOYOU LIKE IT? # KEITH SWEAT 62 | 49 | 42 | 19 | (LAY YOUR HEAD ON MY) PILLOW # TONY! TONI! TONE!
" K.SWEAT,F SCOTT (K.SWEAT,F SCOTT) (C) (M) (T) (X) ELEKTRA 64555 TONY'TONITTONE! (T CHRISTIAN,D.WIGGINS,R.WIGGINS) (C) (V) WING B58 260/MERCURY
20 31 5 REGULATE (FROM "ABOVE THE RIM") & WARREN G. & NATE DOGG 68 80 4 BACK IN THE DAY & AHMAD
WARREN G. (WARREN G.,NATE DOGG) (C) DEATH ROW/INTERSCOPE 98280/ATLANTIC KENDAL (A A LEWIS,S.K.GORDY) (C) (M) (T) {X) GIANT 1B21 7/REPRISE
@ 18 20 10 OLD TIMES' SAKE (FROM "ABOVE THE RIM") & SWEET SABLE 4 62 57 9 I'M GONNA MAKE YOU MINE & TANYA BLOUNT
N.MILLER (MILLER BRACE,STRONG) {C) (T) (X) STREET LIFE 75380/SCOTTI BROS. S.HURLEY (M.WILLIAMS,) MCALLISTER,C.SAVAGE} (C) (T) POLYDOR 855 534/PLG
LOVE ON MY MIND & XSCAPE 1 WISH GABRIELLE
17 17 7 J.DUPRI,M.SEAL (J.DUPRI,M.SEAL) (C) (M) (T) (v) (X) SO SO DEF 77438/COLUMBIA 67 1 67 4 1.DOUGLAS (GABRIELLE,J. DOUGLASS) (C) (T) GO'DISCS/LONDON 857 520/PLG
17 | 131 16| 9 | SWEETPOTATOE PIE © DOMINO 66 | 52 | 48 | 17 | BECAUSE OF LOVE ® JANET JACKSON
DJ BATTLECAT (DOMINO, K.GILLIAM) (C) (M) {T) OUTBURST/RAL 77350/CHAOS J.JAM,T.LEWIS J.JACKSON (J JACKSON.J.HARRIS IIL,T LEWIS) (C) (M (V) (X} VIRGIN 38422
18 14 14 17 BELIEVE IN LOVE TEDDY PENDERGRASS 67 55 49 11 WHEN | NEED SOMEBODY & RALPH TRESVANT
CALLOWAY, CALLOWAY, PENDERGRASS (CALLOWAY CALLOWAY,PENDERGRASS,BECKHAM) (C) (T) ELEKTRA 64574 J.JAM T.LEWIS (J.HARRIS [II,T.LEWIS) (C) (D) (V) MCA 54804
2 2 8 | BELIEVE & SOUNDS OF BLACKNESS 93 96 3 (SEEK AND YOU'LL FIND) THE KINDA RIGHT BABY & GROOVE U
JAM,LEWIS (HARRIS,LEWIS, WEBSTER NOLAND,MORRISON, JONES,BONNER) () (T) (X) PERSPECTIVE 7446 T.TAYLOR,C FERRAR (T.TAYLOR) (C) (T) BIG BEAT 9830D/ATLANTIC
20 19 12 15 PLAYER'S BALL & QUTKAST 90 _ 2 BUCKTOWN & SMIF-N-WESSUN
ORGANIZED NOIZE (OUTKAST ORGANIZED NOIZE) (C) (M} (T) (X) LAFACE 2-4060/ARISTA EVIL DEE,MR. WALT (E.DEWGARDE 0.YATES,T.WILLIAMS) (M) (T) WRECK 20069~/NERVOUS
FANTASTIC VOYAGE & COOLIO
21 16 15 24 3.»?1%&.%&?&32,'"' .(CMTl)’\:’IR(s:SE?T?vIET ;93"; 75 87 3 DOBBS THE WINO (IVEY,DOBBS,ALEXANDER, BEAVERS, CRAIG, MCCAIN,SHELBY,SHOCKLEY) (M) (T) (X) TOMMY BOY 617°
22 21 2 10 PUMPS AND A BUMP & HAMMER @ 78 76 12 HEY D.J. (FROM "MI VIDA LOCA") & LIGHTER SHADE OF BROWN
BAILLERGEAU. HAMMER (HAMMER DUECE DUECE,BAILLERGEAU,CLINTON)  (C) (D) {T) (V) (X) GIANT 182 1&/REPRISE R.GUTIERREZ (S.HAGUE,M.MCLAREN, L.PRICE,R LARKINS,R.GUTIERREZ,B.RAMIREZ) (C) (T) MERCURY B58 402
CROOKLYN (FROM “CROOKLYN") THE CROOKLYN DODGERS FEATURING SPECIAL ED
- * * *x GREATEST GAINER/AIRPLAY % % % @ NEW) 1| XTRIBE CALLED QUEST (E K ARCHER,K,BLAKE.D CLEAR J.DAVIS.A.MUHAMMAD) (C) MCA 54837
a1 | 55 | 4 | LMISSYOU OO InfL IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST NIGHT) & ME'SHELL NDEGEOCELLO
@ G.CAUTHEN (G.CAUTHENA.HALL (CHSIEASDISAZ/MER 73 | 63 | 54 | 15 | \orrs (MNDEGEOCELLO) (C) (D) {T) (V) (X) MAVERICK/SIRE 18326/REPRISE
ROUND AND ROUND & GLENN JONES D. ORIGINAL & JERU THE DAMAJA
% | 2 11 | G'JONES,R WATKINS (G JONES.R.WATKINS) (C) ATLANTIC 87265 NEW ) ! D) PREMIER (K.J.DAVIS,C.MARTIN) (JcE) m PAvoAvgozz/rAr'La
25 2 21 14 COMIN' ON STRONG & SUDDEN CHANGE 15 70 65 6 COMPUTER LOVE ZAPP & ROGER FEAT. SHIRLEY MURDOCK & CHARLIE WILSON
DA’ MIC PROFESAH (MONDESTIN, MONDESTIN,PINARD,DAVIS DA’ MIC PROFESAH,GRAHAM)  (C) (T) EASTWEST 98334 R TROUTMAN (R.TROUTMAN, L TROUTMAN,S.MURDOCK) (C) (D) REPRISE 18251
26 2 23 10 MY LOVE MARY J. BLIGE 7% 71 69 17 IT'S ALL GOOD & HAMMER
D.HALL (K.GREENE,D.HALL) (C) (T) UPTOWN 54789/MCA HAMMER THE WHOLE 9 (HAMMER,THE WHOLE 9,0EUCE DEUCE) (C) (D) (T) (V) GIANT 1827 1/REPRISE
27| 23 | 19 | 14 | DREAM ON DREAMER ® THE BRAND NEW HEAVIES an| s |« | 3 | weew KEITH WASHINGTON
BRAND NEW HEAVIES (D AUSTIN,N.DAVENPORT) (C) (M) (T) (X) DELICIOUS VINYL 98321/EASTWEST G LEVERT,E.NICHOLAS (G.LEVERT,E NICHOLAS,T.SCOTT) (C) QWEST 1B175/WARNER BROS.
* % x GREATEST GAINER/SALES * % x 84 | 83 | 4 | DOME TROOP
| Sk E E s L iLte D.SHIPP,S.RUSSELL (0.SHIPP,S.RUSSELL,A.MCNEIL) (M) BUST IT 9001*
ﬂ, 53 84 3 - MASS APPEAL & GANG STARR
. D.FOSTER (F.J.MYERS,G.BAKER) (C) (V) BLITZZ B7243/ATLANTIC 19 73 64 15ay o) PREMIER, GURU (K.ELAM,C.MARTIN) () (1) CHRYSALIS 5asm JERG
29 | 36 [l WORKER MAN ¢ PATRA 80 | 69 | 53 | 12 | JUST ANOTHER DAY & QUEEN LATIFAH
C.DILLON,A.KELLY (D.SMITH,AKELLY) (C) (M) (T) EPIC 77522 5.1.D. {D.OWENS,APACHE) (C) (M) (T) (X) MOTOWN 2233
(B0)| 34 | 50 | 5 | 'MNOTOVER you & CE CE PENISTON FREAKS/I-IGHT (ALRIGHT) & DOUG E. FRESH
. S.HURLEY (S.HURLEY,).PRINCIPLE M.DOC) (C) (T) A&M 0574/PERSPECTIVE 81 [ 79 | 8 | 11 | fouae rn/:swcer rgssn CREW (DAVIS,SCROGGINS, UNIQUE) (M) (T) (X) GEE STREET 440 583*/ISLAND
AND OUR FEELINGS & BABYFACE 100% PURE LOVE & CRYSTAL WATERS
3| 25 13 14 | GaGYFACE.L A REID,D.SIMMONS (BABYFACE,D.SIMMONS) (C) (V) EPIC 77394 8 | %0 4 THE BASEMENT BOYS (C.WATERS.T.DOUGLAS, T.DAVIS,).STEINHOUR) (©) (M T (x)%«:ncuav 858 485
32 27 18 15 GONNA LOVE YOU RIGHT (FROM * SUGAR HILLY) & AFTER 7 83 81 18 5 | WANT YOU & JULIET ROBERTS
K.ANDES (K ANDES,T HARRIS,R, JONES,W.CAREY (C) (D) BEACON 10006/FOX DANCIN' DANNY D (ROBERTS,JONES) (C) (T) (X) REPRISE 18222
@ 47 97 3 SENDING MY LOVE & ZHANE 84 76 n 18 QUIET TIME TO PLAY & JOHNNY GILL
NAUGHTY BY NATURE (R.NUEFVILLE,NAUGHTY BY NATURE) (C) (0} (T) ILLTOWN 2242/MOTOWN JJAM,T.LEWIS (J.HARRIS 1),T.LEWIS,M.HORTON) (C) MOTOWN 2236
35 3 3 CAN'T GET ENOUGH & EL DEBARGE 85 74 66 7 BREAK UP TO MAKE UP & WILL DOWNING
BABYFACE (BABYFACE,) ROBINSON) (C) (D) REPRISE 18155 W.DOWNING,B.BALOWIN (T.BELL,L.CREED,K.GAMBLE) (C) MERCURY B58 614
YOU DON'T WANNA MISS & FOR REAL I'LL REMEMBER YOU & ATLANTIC STARR
B |30 | 28 12|\ WELLMAN (W.WELLMAN,S.PAYNE) (C) (T) A&M 0537/PERSPECTIVE 87 | — 2 E.WOLFF,v BENFORD (E.WOLFF,S.PIERSA} (C) ARISTA 1-2678
48 | — | 2 | EASEMYMIND ¢ ARRESTED DEVELOPMENT % | — | 2 | 'MSOPROUD THE ISLEY BROTHERS
SPEECH (ARRESTED DEVELOPMENT) (C) (D) (T) CHRYSALIS 58158/ERG R.ISLEY,A.WINBUSH-ISLEY (C.MAYFIELD) (C) WARNER BROS. 18146
37 32 13 9 WHAT GOES UP & MAZE FEATURING FRANKIE BEVERLY 9] . ) WARRIOR’S DRUM & KING JUST
F.BEVERLY (F.BEVERLY,A.BEVERLY) (C) WARNER BROS. 18232 RNS (KING JUST) (C) () BLACK FIST 27491/SELECT STREET
ALL OR NOTHING & JOE THE CLOSER | GET TO YOU & FOR LOVERS ONLY
B/ | BB 1| 0F (K MILLER,JOE,D T GERRELL) (C) (T) MERCURY 858 211 B 9%5 4 DEN-DEN,HONEY OF AN O,MEL'BLU (). MTUME R.LUCAS) (C) MOTOWN 2237
39 | 38 | 30 | 21 | "M INTHE MOOD  CE CE PENISTON %0 | 8 | — | 2 | JODY'S GOT YOUR GIRL K TOK
SOULSHOCK,KARLIN (S NIKOLAS, B.SILBEY,SOULSHOCK,KARLIN CUTFATHER)  (C) (M) (T) (V) A&M 0460/PERSPECTIVE D.PATTERSON (D.PATTERSON) (M) COLUMBIA 77386°
DUNKIE BUTT (PLEASE PLEASE PLEASE) ® & 12 GAUGE
40 | 37 | 37 | 25 | \'eaNs.D MICHERY.D GRIGSBY  PINKNEY R GORDON) (€) (T) (X) STREET LIFE 75373/5COTTI BROS. 91 | 72|75 9 ,{f,’J’GOL (KANGOL & THE CREATORS, DYNAMITE) © MOT&,Z ?2539,,
YOU KNOW HOW WE DO IT & ICE CUBE IT'S YOU THAT | NEED GUESSS
a | ¥% | % 16 | o0 ce cuse.aD. (C) (T) PRIORITY 53847 NEW) ! M.J.POWELL (M.STOKES,V.LANIER) (C) WARNER BROS. 18223
42 31 2% 16 NEVER FORGET YOU/WITHOUT YOU @ & MARIAH CAREY 100 93 4 BACK IN THE DAY LLEGAL
BABYFACE,M CAREY,D.SIMMONS (M CAREY,BABYFACE,W.P.HAM,T.EVANS)  (C} (D) (M) (T) (V) (X) COLUMBIA 77358 C.WOLFE (L.EDWARDS,).PHILLIPS,C. WOLFE) (C) (D) (M) (T) ROWDY 3-503 /ARISTA
43 3 38 12 BORN TO ROLL & MASTA ACE INCORPORATED 94 . 2 CEASE & SECKLE & BORN JAMERICANS
ASE ONE (D.CLEAR A.A.BROWN £ MCINTOSH,T.J.KELSIE) (C) (M) (T) DELICIOUS VINYL 98315/EASTWEST C.THOMPSON (H PAYNE,N.HOWELL) (C) (M) (T) DELICIOUS VINYL 9B282/EASTWEST
@ ETERNAL ON AND ON @ SHYHEIM
44| 39 | 34 | 18 | §owis M STEVENS B KHOZOURD (C) (M) (T) (X) EMI 58113/ERG 95 1 80 [ 77 ] B3| AN (A GUINNSFRANKLN.LWILSON) {C) (M) VIRGIN 38415
.R.E.A.M. (CA A -TAN HERE IT IS, BAM! TAG TEAM
45 | 2 )4 | 14 SRIECE ,&xp}?wfﬂ,‘%%bﬁ EVERYTHING AROUND ME) © (M,’(T;Ix(ﬂ;% 5(2;5(2:9[723 NEW D 1 S ROLL'N,DC THE BRAIN SUPREME (S.ROLL'N,OC THE BRAIN SUPREME) () (D) (T) LIFE 79520/BELLMARK
GROOVE THANG & ZHANE WHERE MY HOMIEZ ¢ ILL FEATURING AL SKRATCH
46 | 40 | 39 19 | GAUGHTY BY NATURE (NEUFVILLE,NAUGHTY BY NATURE RUSHEN MIMS)  (C) (D) (M) (T) ILLTOWN 2228/MOTOWN NEWD ! LG EXPERIENCE,LO RIDER (LG,ILL,A.SKRATCH,TONY P.) (C) (M) (T) MERCURY 858 463
51 | 59 | 6 | LEAVIN' © TONY! TONI! TONE! 98 | 92 | 8 | 15 | ADEEPER LOVE (FROM "SISTER ACT 2°) @ ARETHA FRANKLIN
TONY!TONI!TONE! (R.WIGGINS, ).SMITH) (C) (V) WING 855 762/MERCURY C+C MUSIC FACTORY (D COLE R.CLIVILLES) (C) (M) (T) (X) ARISTA 1-2657
GIN AND JUICE @ & SNOOP DOGGY DOGG GANG STORIES & SOUTH CENTRAL CARTEL
48 | 45 | 41 | 17 | 5Rioee (sNOOP DOGGY DOGG,OR ORE) (C) (M) (T) (X) DEATH ROW/INTERSCOPE 9831 8/ATLANTIC 9948 | J2 8 | PRODEUE(CCALVINA PATTERSON,P PITTS B WEST) (M) ) RAL/ICHAOS 77368:/COLUMBIA
THE BELLS COLOR ME BADD
60 51 11 f,ﬁﬁgg&[&!}&}é’,‘ﬁ{,ﬁ?} 55%&4}83 $A§|.Eolif S ¢ A TRIBE (%)A (If)L(EB&EzE 157; 100 | 77| 73 6 J.JAM,T LEWIS (E STOVER,A.GAYE,M.GAYE,L.GORDY) (C) (D) (V) WARNER BROS. 18268

O Records with the greatest airplay and sales gains this week. ®Videochip availability. @ Recording Industry
the symbol., Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single;

(V) Vinyl single availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications.

Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million units, with additional million indicated by a numeral following
regular cassette single unavailable. (C) Cassette singie availability, (D) CD single availability. (M} Cassette maxi-single availability. (T) Vinyl maxi-single availabitity.
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TITLE (Publisher — Licensing Drg.) Sheet Music Dist.
82 100% PURE LDVE (Basement Boys, ASCAP/C-Water,
ASCAP/Polygram Int’l, ASCAP)
38 ALL OR NDTHING (Zomba, ASCAP/Black Hand,
ASCAP/D.T. Gerrell, ASCAP) CPP
led national sal of supplied Bmad st Data Systems’ Rad»o Trackserv:oe 74 R&B stations 1 AN R FEELINGS (Sony Songs, BMI/Ecaf, Compiled from a national sub-sample of POS (point of sale) eq key R&B retail stores which report number
S‘v:“egcbm& rnomtoredg'g'e hwraslm 7%%5 o oy yst computed by cross- : Wmm B?AVWamer-Tamedam. BMI) HUWBM of umts sold to SoundScan, Inc. This data is used in the Hot R&gped
refaermrgexacthmdaurp(aywuﬁAMmlrstenerdata Thus datarsusedmtheHot R&B Smglschart 4 ANYTHING (FROM ABDVE THE RIM) (Wamer- Ill“ll
Tameriane, BMUInterscope Pear, BMU/Bam Jams,
=== “T=1= BMI) WBM === =T=1=
ElE|3 g3 1 BACK & FORTH (Zomba, BMUR Kelly, BMI) CPP g1g|3 glg|3
Z1E 12 mme 2122 nmee 93  BACK IN THE DAY (Rowdy Boy, ASCAP/Beane Tribe, z 5|8 me 2o |8 e
2% E|2 |2 anr RIBUTING LABEL ASCAP/MNuthouse, ASCAP) Z|5|% E | 2 | £ | aRTIST (LABEL/DISTRIBUTING LABEL)
2 | = | ARTIST (LABEL/DISTRIBUTING LABEL) = | ARTIST (LABEL/DISTRIBUTING LABEL) 63 BACK IN THE DAY (|m0|'SCODe. ASCAP/Ahmad. = | ARTIST (LABEL/DISTRIBUTING LABEL) - {
: ALWAYS IN MY HEART ASCAP/WB, ASCAP/Kendal, ASCAP) _ |1 | crookLyn
35 E:D * NO.1 x * 46 | 18 | TEVIN CAMPBELL (QWESTWARNER BROS.) 66 BECAUSE DF LOVE (Black o, BMUyte Tyme, : * NO.1 » % G THE CROOKLYN DODGERS (MCA}
: AN ASCAP) WBM BACK & FORTH TREAT U RITE
1| 1 [ 14 TV CAMPBELL (WESTIWES 3 whs atNo | ORKERIM 18 BELIEVE IN LOVE (Ted-On, BMUBeck, BMUK-Rob, (D} 2 | 4 | RS Scahouno  1wcaino.1| [39]41 [ 10 ANGELA WINBUSH (ELEKTRA)
YOUR BODY'S CALLIN NOTHIN BMI/Calloco, BMIEMI, BMI/Sany, BMI/Screen Gems- BUMP N’ GRIND IT'S ALL GOOD
@ 3|8 R. KELLY (JIVE) (40) 44 | 8 %{L(ggkc&v) e 100 ;m :r&swlaMm T 2|1 |14 R. KELLY (JIVE) 40(32|15 HAMMER (GIANT/REPRISE)
L]
. ) WHATTA MAN
(D] 4 |9 | W hen© 413 20| S Tmaorown) :g :gm'gpﬂ%u m""ﬁ'& m:’;"":'fdya Vﬂ’:"&m (D) 4 12| J R M TIFUL GIRL.. A1 40 | 18 | S3ITN-PEPAEN VOGUE (NEXT PLATEAU)
MAKE lamer-
YOU MEAN THE WORLD TO ME 'S GIR : GOT ME WAITING | BELIEVE
KD 7 |15 | TN Mo e amar, - ) [ T T 69 :g&“goiw“ (%”Asﬁ:fhﬁsg:’fs"gm""' 413 [ 9| HEAW D & THE BOYZ uPTOWNMCA) (@] 44 | 5 | 805 OF BLACKNESS (PERSPECTIVE)
5 |(2 ['23] BuMF. N GRIND 4339 [ 12 | YOU DON'T WANNA MISS 2 BUMP N’ GRIND (Zomba, BMUR Kelly, BMI) CPP 10/ 3 | REGULATE (3 | | | SENDING MY LOVE
R. KELLY (JIVE) FOR REAL (A&M/PERSPECTIVE) 34 CAN'T GET ENDUGH (Ecaf, BMI/Sony SO’I‘S. @ WARREN G. & NATE DOGG (DEATH ROW) ZHANE (ILLTOWN/MOTOWN)
BACK & FORTH COMIN’ ON STRONG BMUBrowntown Sound, BML/Yab Yum, BMY/Sony, BMI) PLAYER'S BALL YOU DON'T LOVE ME
@ 815 AALIYAH (BLACKGROUND/JIVE) 4135|13 SUDDEN CHANGE (EASTWEST) 94 CEASE & SECKLE (Chizled Dut, BMI/Mudinde%Ml) 65|16 OUTKAST (LAFACE/ARISTA) “is|n DAWN PENN (BIG BEAT/ATLANTIC)
TREAT U RITE THE RIGHT KINDA LOVER 89 THE CLOSER | GET TO YDU (Ensign, BMI/Scarab, BMI) ANYTHING L D. ORIGINAL
7| 6 [14] ANGELA WINBUSH (ELEKTRA) —| ! | PATTI LaBELLE (MCA) 25 COMIN' ON STRONG (Rhythm Jazz, BMI/Sudden (D) 7|5 | S inen 1 | JERU THE DAMAJA (FFRR1LONDON)
. Change, BMI/Ninteen Eighty, BMI/Mizmo, BMUMusic
FEENIN TSIDE YOUR DOOR ; WILLING TO FORGIVE ROUND AND ROUND
8 5|16 JODEC! (UPTOWN/MCA) @ 48| 4 ag'SEEIB.ENDEGEwED?Ig (MAVERICK/SIRE) o g%fap%flge{l;;.Ean BMUSaia, BMI) (D 15 5 ARETHA FRANKLIN (ARISTA) 46|43 5 GLENN JONES (ATLANTIC)
routman, ja,
LD T BACK IN THE DAY
N 11 Jlno || SOUME WAITING (UPTOWNMCA) 47| 41| a9 | RIBBON IN THE K 45 a:)‘(;M'g gc':sxu"'r"-n? ;:’;)"H""‘G AROUND ()] 13 | 8 [ YOU MERN Y et T (@D] 50 | 5 | RO kowEvARsTA)
3 -1l
U SEND ME SWINGIN' LAY YOUR HEAD ON MY) PILLOW i SWEET POTATOE PIE T I'M NOT OVER YOU
10 1025 MINT CONDITION (PERSPECTIVE) 4813431 (YONY’x'gNl' TONE! (WING/MERCI ) n g;oll?dfgl: (AFSR&': ;:rggx;} 'actm'é:p:g'gkska"y @ 9 9 DOMINO (OUTBURST/RAL/CHAOS) (‘) 5414 CE CE PENISTON (AZM/PERSPECTIVE)
PART TIME LOVER SEVEN WHOLE DAYS i A mba, ASCA | SWEAR ELECTRIC RELAXATION
KAD| 12| 9 | FGvn ot AORANTERSCOPE) 49|38 |31 | FE YN R aarisTa) Yinite, Asc:gggmu. ASCAF/Zomba. ASCAP/lsz | |CTRN 37 |2 | ASWEAR o rzanannics 49 (46| 10 | 35Rige CALLED GUEST ONE)
THE MOST BEAUTIFUL GIRL... PUMPS AND A BUMP 98 A DEEPER LOVE (FROM SISTER ACT 2) (Cole, PUMPS AND A BUMP CANTALOOP (FLIP FANTASIA)
1219 |12 | 3 NpaBELIMARK 50 (49| B | LAMMER (GIANTREPRISE) ASCAP/Clivilles, ASCAPVirgin, ASCAP/EMI, ASCAP) HL 12| 6 | 10| {iAMMER (GIANTREPRISE) 50| 38 | 23 | {5S3 (BLUE NOTEICAPITO
OLD TIMES' SAKE TRIC RELAXATION 78 00 ME (Strange Motel, ASCAP/Demarie, ASCAP) I'M READY COMPUTER LOVE
® 7(7 SWEET SABLE (STREET LIFE/SCOTTI BROS.) @ 5811 E#EI%E CALLEE QUEST UIVE) 74 D. ORIGINAL {Not Listed) Bin TEVIN CAMPBELL (QWEST/WARNER BROS.} 51/45/6 ZAPP & ROGER (REPRISE/WARNER BROS.)
- 27 DREAM ON DREAMER (My Dog Luna,
LoV L UNKIE BUTT I HERE IT IS, BAM!
14|13 | 15 | B HDERORASS (eLeKTRA) (D152 [ 7 | Sy aeasarisa w ﬁ%’:ﬁ%ﬁib f&i’maﬂlb f&?)vfmlm) 14| 12| 27 | PPN Refmeer Lresscor smos) & 1| PR eAm firemtimarko
VE ON MY MIND : ' HOW DO YOU LIKE IT? GANG STORIE
(D) 18| 7 | ONEeTo0 M0 oo umawn) (D] 53 [ 4 | Fo Tom: rone: awercury) 36 EASE MY ""‘g';f)”':f"c“““- BMI/Arested 15] 8 | 9 | GEiTH SWEAT (ELEKTRA) 5342 6 | oY o oA CARTEL (RALCHAOS)
MY LOVE NEVER FORGET YOU FEENIN' U SEND ME SWINGIN'
16115116 | funy 1. Blice wpTownmCA) 4142 | 15 | aRiA CAREY (COLUMBIA) & f;?::'gm‘;'g:f:ﬁwgg:;fg L 16]1419 | jopeci werownmea 54 [ 51|21 | MinT conDiTioN (PERSPECTIVE)
HOW DO YOU LIKE IT? BECAUSE OF LOVE 70 FANTASTIC VOYAGE (T-Boy, ASCAP/Boo Daddy, PART TIME LOVER/I'M STILL .. JUST ANOTHER DAY
17| 141 10 | (&TH SweaT (ELEKTRR) 55 | 45 | 24 | BREMREN iR Asmpmmn_w.,_ﬂ,\se(;‘wp/mmmmpgy D] 17| 7 | BACAnL 5. e o ot 55 | 52 | 11 | QUFEN LATIFAH (MOTOWN)
EASE MY MIND K INTO YOUR HEART 9 FEENIN' (EM! April, BMI/DeSwing Mob, ASCAP) WBM/HL BORN TO ROLL MASS APPEAL
D) 25 | 3 | BRI OVELOPMENT (CHRYSALIS) BE 1150 10 | SR er e ey 8r0%.) 81 FREAKS/I-IGHT (ALRIGHT) (Entertaining, 18| 16 | 12 | MaSTa AcE INC. (DELICIOUS VINYL) 56 [ 48 | 14 | GANG STARR (CHRYSALIS/ERG)
3 I E : ASCAP/Enterprising Scroggins Girls, BMI) COMIN' ON STRONG FREAKS/I-IGHT (ALRIGHT)
208 soBuENngggr BLACKNESS (PERSPECTIVE) QD —| 1 ggcogr%é% (INTERSCOPE/ATLANTIC) 93 GANG STORIES (Straight Hangin' Em, ASCAP/Geed 19| 12 | $0DEN CHANGE (EASTWEST) GD) 56 | 11 DOUG E. FRESH (GEE STREETAISLAND}
Up. ASCAP/Peel Yo Capp!, ASCAP/Def Jam, = 1SS Y I'M OUTSTANDING
—|! ﬁ\':cvnTJ':chkc‘}NN&:GMCE 5840 | 26 | $HIL wpaen (QWEST/WARNER BROS.) ® efﬂ';/gajrll,x';t: (V;';tBKn&wcl:g}lse. ASCAAS'::)AP/So (20) 29 | 4 L,’f,.?,fm‘zt‘(s,ma, 58|60 | 14 [ ol GuILLE ONEAL (IVE)
: ! uge, ny
2 10| 1o | xpamononeawen | [ [5e 1e| XouponTovEmE | Tk P g S W 2 2|10 Youvow row we oot | (5] 7| | 4t 08 Mo
T - 32 GONNA LOVE YOU RIGHT (FROM SUGAR HILL) e YT
r THE KINDA RIGHT iande, You, BMI/Sir Ricky,
)4 CE CE PENISTON (A&M/PERSPECTIVE) il IS GROOVE U (BIG BEAT/ATLANTIC) (A’éeé::d/;MAé_c:SPc/ggx‘:er:t?o'_ :SI‘CAP/D/aS:I’y [;‘c)uyme' 212011 TEDDY PENDERGRASS (ELEKTRA) 60 6413 SHV::M (V|R(2:)E
CAN'T GET ENOUGH | SWEAR ASCAP/Polygram Int'l, ASCAP) HL C.R.EAM. A DEEPER L
23|22 5 | & oeBanGe (REPRISE) (ED) 68 | 2 | A" one euirzzarianTic o T i (E-2-Duz-t, ASCAP/Peta Rock, 23|18 | 14 | WUTANG cian (LoUDRCA) 61 {59 | 15 | ARETHA FRANKLIN (ARISTA)
WILLING TO FORGIVE TAKE IT EASY ASCAP/EMI, ASCAP/EMI April, ASCAP/Uncle Ronnie’s, cm N AND JUICE GROOVE THANG
(29131 | 5 | JRETiia rRANKLIN (ARISTA} (&) 64 | 6 DEA(EEAH (ATLANTIC) ASCAP) WBM/HL 242315 P DOGGY DOGG (DEATH ROW) 62 [ 53 | 17 | ZUANE (L TOWNMOTOWN)
. 46 GROOVE THANG (Ninth Town, ASCAP/Naughty, N EY IGHT WARRIORS DRUM
25|21|13 ::T &El.mivlg)“ YOU'RE READY 635116 g%u'(arc‘?%o’&ow WEDoIT SSMCAP/Baby F%m_“ﬁ"é’:‘ig's. ASCAP/Shown %5|22|11 Gg:»:‘ 7A ('ég}’oongu N (63 — | 1 | kin ust (BLACK FIST/SELECT)
ree e
ND OUR FEELINGS e : SOMETHIN' TO RIDE TO YOU DON'T WANNA MISS
2%6|16|15 SABVF%‘ER(ENC) D) 65| 3 | S o TIo I(.IPE‘II%EPECTIVE) 3? :g‘%'} '(i'n %ﬂ‘;ﬁmﬁ-g‘&) o 26 [ 26 | 11 | CGNSCI0US DAUGHTERS (SCARFACE) 64 |61 | 4 | FORREAL (AGMPERSPECTIVE)
ENDING MY LOVE T BELONGS TO Wamer. : WORKER MAN SATISFY YOU
| B Bl AL - 65|60 4 | Kt AR e 10 Y s;%m;:?og?ﬂ:'&:mﬁ'{g“*m' 21 (24| 7 | patRa (epic) 65195 5 | DAMION "CRAZY LEGS™ HALL (SILASMCA)
HOW MANY WAYS 1 WISH M iis, ASCAP) CPP/WBM , LOVE ON MY MIND FUNK DAT/WHY IS IT?
28 (23|14 TONI BRAXTON (LAFACE/ARISTA) 66| 3 GABRIELLE (GO'DISCSAONDON/PLG) 13 'B'olv/lcggs'%:: LIKE "?.) (Kai/"v"smt. ASCAP/E/A, 'I’ 30 5 XSCAPE (SO SO DEF/COLUMBIA) 66 57|15 SAGAT (MAXI)
ROUND AND ROUND NEED SOMEBODY ASCAP/WB, ASCAP/Scottsville, BMI/EMI Blackwood NEVER FORGET YOU WHOOMP! (THERE IT IS)
30 10 GLENN JONES (ATLANTIC) 6716310 RwA{‘PEHNT'RESVANT%?CA) BMI) WBM/HL 2 5|15 MARIAH CAREY (COLUMBIA) 67 6553 TAG TEAM (LIFE/BELLMARK)
REGULATE H MAN 19 | BELIEVE (Fiyte Tyme, ASCAP/Bridgeport, BMI) WBM OLD TIMES' SAKE I'M IN THE MOOD
30|28 6 | warRenG. & NaTE DOGG DEATH Rowy | [ 68 [ 61 [ 25 | WHATTAMAN o ext PLATEAL) 73 IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST 30|27 | 8 | SweeT sait STReET Lrerscorti 8ros) | |88 | 38 [ 19 | CECE PeriSTON (AMPERSPECTIVE)
’ NIGHT) (Wamer-Tameriane, BMU/Revolutionary Jazz HEY D.J.
31| 2| 21 | S S teeweRspECTvE) 69 62| 4 | BNAT OB ea o Cnk BMUMonad o, MO WBM GD} 47| 2 | SIERRN wreckmervous) 89149 | 12 | (ighirer Shaoe oF erown aaErcury
Stolen s, ASCAP/Shades
SWEET POTATOE PIE A YOU MINE > 4 AND OUR FEELINGS MY LOVE
32 [ 27| 7 | DoMINO (OUTBURST/RALICHAOS) 1016711 6 | Fan oA P " mﬁgﬁ: g a"g;‘ :’E'm oﬁw’ ’M';/‘E"';Im 323312 70[63] 5 | Wary 3. BLiGE (WPTowNMCA)
DOGGY DOGG WORLD IF THAT'S YOUR BOYFRIEND ASCAP/Stacy Pi R ' 1 GOT CHA OPIN . FLOW ON
47]3 DOGGY DOGG (DEATH ROW) 7155 | 15 | eShiELL NDEGEOCELLO (MAVERICK) 7 c':mn A uﬁ'ﬁﬁbﬁuxﬂmﬁ' m (3] 34| 7 K MOON (WRECK/NERVOUS) 1 | LGRDS OF THE UNDERGROUND (PENDULUM)
I MISS YOU SADIE ASCAP/Third Coast, ASCAP) IT AIN'T HARD TO TELL 100% PURE LOVE
(39) 56 | 3 AARON HALL (SILAS/MCA) @ 7515 R. KELLY (JIVE) 39 I'MIN TH'E MDODL(EMI Virgin, ASCAP/Steven And (34) 39 | 13 NAS (COLUMBIA] 3|2 CRYSTAL WATERS (MERCURY)
STAY GIN AND JUICE Brendon, ASCAP/Casadida, ASCAP) HL PLAY MY FUNK - FANTASTIC VOYAGE
352 ) 18 | Everna emuera) 73169 | 18 | SNoOP DOGGY BOGG (DEATH ROW) 23 | MISS YOU (MCA, ASCAP/Jamron, ASCAP/S: 35[31) 9 | SimpLe € (BEACONFOX) B 1 | cooio (ronimy 8ov
HAT GOES UP BM)) HL BACK IN THE DAY RIBBON IN THE SKY
@ 3|8 MwAZE FE(A;IQUERING FRANKIE BEVERLY (WB) @ —|! ngvmgnjsnwe OF BROWN (MERCURY) 30 I'M NOT OVER YOU (Last Song. ASCAP/Third Coast, 36362 AHMAD (GIANT/REPRISE) 74(68 |11 INTRO (ATLANTIC)
ASCAP)
NNA LOVE YOU RIGHT 3 D . MUCH IN LOVE STAY
37|29 15 | SOND 2 ('a'EA‘éowron —|2 g{;?sgg wirgz 'ao'w‘oEsE) a; : : :S‘EJJS?IWBMVS‘P ‘::'a') “lBMI) 37(28(19 23.-40&5 (BLITZUATLANTIC) 7566 | 16 | Preanac emerc)
— |’ amer-Tameriane, — o . . . o
(D Tracks moving up the chart with airplay gains. © 1994 Billboard/BPI Communications. 28 1 SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP) (O Singles with increasing sales. © 1994 Billboard/BPI Communications and SoundScan, Inc.
WBM/CLM
I'““ H&B nﬂ:“nnENT AInPlAY B e KA W A iacpe Professor ASCAP/EM! 52 QUTSIDE YOUR DOOR (Wame- Tamertne, 17 SWEET POTATOE PIE (Ghetto Jam, ASCAP/Chrysalis,
oy (el o oriary fazz Giant, BMYNormad-Noman, BM) WEM ASCAP/AIl Init, ASCAP/Cats Dn The Prow), ASCAP/Vent
1|23 | CANWE TALK 7 COME INSIDE : b . 10 PART TIME LOVER/'M STILL IN LOVE WITH YOU (iving Noir, ASCAP/Famous, ASCAP) CPP/HL
TEVIN CAMPBELL (QWESTWARNER BROS.) INTRO (ATLANTIC) 92 gs ;t');il)mn 1 NEED (Desert Rain, ASCAP/Willow BMUA Groen, BMUSwing Mob, BMVEML ASCAP/EMI A 56 TARE IT EASY (A1 oo BUUFIes hScAP)
i, M y p " AL .
NEVER KEEPING SECRETS BREATHE AGAIN . ASCAP/DeSwing Mob, ASCAP) HL/WBM/CPP 11 TREAT U RITE (Big Giant, BM/Count Chuckula,
2| 3| 3 | ganveace @pic) 15| 18| 8 | 7oNTBRAXTON (LAFACE/ARISTA) 8 g&!%’::ﬂ‘r{:%:mmﬁ BMI/BMG. 20 PLAYER'S BALL (Organized Noize, BMI/Chrysalis, BMI/Wamer-Tamerlane, BMI)
SHOOP ASCAP/Outkast, ASCAP) 77 TRIPPIN' (Trycep, BMUZomba, BMURamal,
3] 1| 2 | R e 16| 13] 10| 517K pepa tvext PLATEA) g: :Wsmmmm BMICPP 61 PLAY MY FUNK (FROM SUGAR HILL) (Tony Toni Tone, BMI/Wamer-Tameriane, BMI) WBM
" ASCAP/Polygram Int'), ASCAP, ASCAP) i Perspective,
4] 4] AR D ToORRY 17]10] 9 | NEVER SHOULD'VE LET YoU GO 81 0¥ (Kang's Thang. BM\/Wiildesen, BMI/Big Trell 22 PUMPS AND ."L'G'ﬁh (Bust-flzcgiJWap M'G'm H WARRIOR'S i'é'.:‘.f 'MZ?.’ Horror, BMI) ek
- ASCAP) CPP S it A b ]
) BMVBridgeport, BMI/Southfield, ASCAP/Mican, ASCAP) 37 WHAT GOES UP (Amazement, BMI)
3| || Pkl 18|20 17 ““°mgﬁ&%%,‘msg#? E0 JUST ANOTHER DAY (Queen Latitah, ASCAP) 84 QUIET TIME TO PLAY (Fiyte Tyme, 58 WHATTA MAN (Sons Of K-0ss, ASCAP/Sandia,
62 (LAY YOUR HEAD ON MY) PILLOW (Polygram int', ! :
gt s il ASCAP/Perspective, ASCAP) WBM ASCAP/Next Plateau, ASCAP/Irving, BMI) CPP
6 | 5| 7 | BETCHALL NEVER FIND 19| 11 | 14 | DREAMLOVER ASCAP/Tony Toni Tone, ASCAP/Dango, ASCAP) 14 REGULATE (FROM ABOVE THE RIM) (Suge, 67 WHEN | NEED SOMEBODY (Fiyte Tyme, ASCAP) WBM
CHANTAY SAVAGE (1.D/RCA) MARIAH CAREY (COLUMBIA) 47 LEAVIN' (Pulygram Int’, ASCAP/Tony Toni Tone, ASCAP/Warren G., ASCAP) 97 WHERE MY HOMIEZ (Brian-Paul, ASCAP/Gabz,
7| 6| 4 | ALWAYS ON MY MIND 20| 16| 3 | CANTALOOP (FLIP FANTASIA) ASCAP/Dango, ASCAP) HL . 51 RIBBON IN THE SKY (Black Bull, ASCAP/Jobete. ASCAP/11C, ASCAP)
SWV (RCA) 1S3 (BLUE NOTE/CAPITOL) 16 LOVE ON MY MIND (So So Def, ASCAP/EM! Apri, ASCAP) CPP 12 WILLING TO FORGIVE (Ecaf, BMUSony, BMY/Wamer-
12 | HEY MR. D.J. 21| 21| 39| '™ so N0 You MASS A PERL CArnir Conlol.ASCAP) HLWEM. 53 THE RIGHT KINDA LOVER (Fiyte Tyme, ASCAP/New Tameriane, BMUBoobie-Loo, BMI) HLWBM
89 ZHANE (FLAVOR UNIT/EPIC) SWV (RCA) L :‘S‘cfp /EMIEAA.:;\': A"gec“m‘;mmcf”' - Perspective, ASCAP) 29 WORKER MAN (Tony Kelly, ASCAP/Zomba,
1 , : -
| 7]10| SIGHEHERE HUMANNATURE) | |2 |19 (29 | LOVENOLIMIT. e 6 THE MOST BEAUTIFUL GIRL W THE WORLO  SCAP et Ry ASCANG. RSO 50100 DONY LOVE M (Mo O, KO U, B
Y, . : 55  SATISFY YOU (Sorcerors Labyrinth, BM/ATV, BMI) 35 YOU DON'T WANNA MISS (Irving, BMI/John-Cole-
10 | 14 ( 29| THAT'S THE WAY LOVE GOES 23|24 (30| SHOW ME LOVE  LNTIO 26 MY LOVE (Stane Jam, ASCAP/Ness, Hitty & Capane, 68 (SEEK AND YOU'LL FIND) THE KINDA RIGHT BABY Man, BMU/Ford-Payne, BMI) CPP
;ANE:VER " R;vm' : WEAK o m’:’gﬁﬁ%’xﬁiﬁ:ﬂ%u T (Knaratroy, ASCAP/Chrysalis, ASCAP) 41 YOU KNOW HOW WE DO IT (Gangsta Boogie,
NN Al - s P, I,
T e 24 ZUJipYEn N e T A 3 :;g:;;«a :;: LOVE (9th Town, ASCAP/Naughty, gcc:gww% MASCAP/Deep Technology, ASCAP/Ful Ke
JUST KICKIN' IT _ THE MORNING AFTER 15 OLD TIMES' SAKE (FROM ABOVE THE RIM) (Nikke 57 SDMEONE TD LOVE (New Perspective, ASCAP) 3 YOU MEAN THE WORLD TO ME (Stif Shirt,
1215112 | schre (50 50 DEFrcoLUMBIA) 25| —| 7| MAZE FEATURING FRANKIE BEVERLY Duz It ASCAP/MCA, ASCAP/Tabracadabia, ASCAPY HL g4~ soruilr o UL (e Fspeetie BECEH) BMUWarner-Tameriane, BM/Ecal, BMUSory Songs,
— 95 ON AND ON (Blacknyasia, BMI/).Wilson, BMI/Rugged (Scartace, ASCAP) BMU/Boobie.Loo, BMI) HL/WEM
13| —| 1 | SOMUCH IN LOVE Recurrents are titles which have appeared on the Hot R&B Child, ASCAP) arface, A: . BMI) |
ALL-4 ONE {BUITZZ/ATLANTIC) Singles chart for 20 weeks and have dropped below the top 50. = 44 STAY (Kaptain K, ASCAP/TuTu, ASCAP/MCA, ASCAP) HL 8  YOUR BODY'S CALLIN' (Zomba, BMUR Kelly, BMI) CPP
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
: STORE SALES REPORTS COLLECTED, COMPILED,
l r ® AND PROVIDED BY SoundScairi
FOR WEEK ENDING MAY 21, 1994 ™ lllll
52 | 45 | 28 | ZAPP & ROGER REPRISE 45143/ WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9
F- é 50 48 40 25 | QUEEN LATIFAH ® MOTOWN 6370 (9 98/15.98) BLACK REIGN 15
2 é @ E § g|e £ ARTIST TITLE E é 51 45 36 20 | VARIOUS ARTISTS THUMP 4010 (9.98/16 98) OLD SCHOOL 35
T2 (32| Q2| 25| LABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa 2 1 53 | 53 | 79 | sapEa: ercsorrariose o LOVE DELUXE =
wATO. T 53 | 50 [ 52 | 38 | EIGHTBALL & MJG suave 000l (9 9815.98 IR COMIN' OUTHARD | 40
1 1 7 SOUNDTRACK A DEATH ROW/NTERSCOPE 9235%/AG (10.98/16.98) 7 weeks at No. 1 ABOVE THE RIM 1
— 64 | 62 | 8 | 12 GAUGE simeer uire 75a30rscom BROS (9.98/15.98 (IR 12 GAUGE | 44
@ 2 4 26 (G WELLY A7 NE 41527 0 3802056 120 : 55 | 54 | 57 | 40 | WILL DOWNING MERCURY 518086 (9.98 EQ/13.98) LOVE'S THE PLACETOBE | 24
3 3 2 | OUTKAST LAFACE 26010 ARISTA (9 98/16 98 SOUTHERNPLAYALISTICADILLACMUZIK 3 5 | 57 | 47 | 13 | THENEW 2 LIVE ‘):REW BACK AT YOUR ASS FOR THE NINE 4 9
@ 5 4 24 SNOOP DOGGY DOGG A * OEATH ROW/INTERSCOPE 92279°°AG (10 98/15 9B) DOGGY STYLE 1 @ ol 60 6 RACHEWLLE FERRELL Maratarran 937 6dCAPTIOL (9 981 3-9&@ et "
> 4 Z 3 e Tt : 58 | 5 | 67 4 KOKANE RUTHLESS 5512/RELATIVITY (9 98/16 9B} FUNK UPON A RHYME 56
* * * GREATEST GAINER * % % 75 71 7 INCOGNITO TALKIN LOUD 522036/VERVE (9 98/13 9B) E POSITIVITY 59
@ ! 5 A R A 2 s T ! 60 [ 55 | 51 73 | DR. DRE A 3 DEATH ROW INTERSCOPE §71287PRIORITY (10 98/15 98) THE CHRONIC 1
- 2 28 | TEVIN CAMPBELL A GWEST 15366MARNER BAOS 1109871599 M READY & 61 | 58 | 46 | 11 | 5TH WARD BOYZ RaP A-LOT 53844/PRIORITY (6.98/9.98) GANGSTA FUNK 13
8 8 8 20 | JODECI A UPTOWN 10915/MCA (10.98/15 98) DIARY OF A MAD BAND 1 6 — 5 J e E P —— 62
- 4 J 10 | HAMMER GUNFREPRISE 24545 WARNER RROS (10 9815 38 JHE FUNKY HEADHUNTER C 63 | 59 | 56 | 30 | EAZY-E A~ RUTHLESS 5503-/RELATIVITY (7 9&11.98)  IT'S ON (DR. DRE 187UM} KILLA (EP) 1
10 10 10 26 | WU-TANG CLAN @ LOUD 66336°RCA (9 98:598)  ENTER THE WU-TANG (36 CHAMBERS) 8 @ 6 63 15 || 100 TORTL SONET & Va1 e5bhaEnCuRY (10,58 EQ1596) — UL 3
@ 17 | 17 | 32 | AARON HALL SILAS 10810MCA(9 9815 98) THETRUTH | T 65 | 62 | 61 | 38 | JOE mercury 518016 9.98 Ea15 981 [IE EVERYTHING | 16
(D 12 14 J ALL-4.ONE BUITZZATLANVC 8258&/A5 {10 9381 596) ACC:ONE 12 67 | — 2 TIM SMOOTH RAP-A-LOT 53891/PRIORITY (9 9815 98) STAIGHT UP DRIVIN' EM 66
(D] 15 | 15 | 36 | MARIAH CAREY A ° couumein 53205" (1098 EQ/l6 %) Musiceox y } 6 | 60 | 5 | 18 | CONSCIOUS DAUGHTERS scarrace sag77emiony @ swnzoe) [l EARTO THE STREET | 25
14 18 11 7 DFC ASSAWL T/BIG BEAT 92320/AG (9 98/15 98) THINGS IN THA HOOD 7 68 7 70 80 1 .SWV & 2 rca 56074 (9.98/13.98)@ VRaCt 10| VE I 2
15 16 16 3 EW IO T AL e I A sl el 5 69 72 54 31 MINT CONDITION PERSPECTIVE S005/ALM (9.98/13.98) FROM THE MINT FACTORY 18
16 13 12 | 23 | ICE CUBE A PRIORITY 53876* (10 98/15.98) LETHAL INJECTION 1 781 8 | 3 JI.&,I\NT&?&E(?O%&D > WHAT'S LOVE GOT T0 DO WITH IT (SOUNDTRACK) 3
@ 20 18 | 21 | PATRA EPIC 53763 (9 98 EW15 98) m QUEEN OF THE PACK 17 bt
18 1 13 8 ANGELA WINBUSH ELEKTRA 61591 (10.98/15 98 ANGELA WINBUSH 1 71 | 63 | 59 | 22 | MARY J. BLIGE UPTOWN 10942°/MCA (10 98/15.98) WHAT'S THE 411? REMIX ALBUM | 22
19 14 7 3 SHYHEIM VIRGIN 39385 (9 98/15 98) AKA THE RUGGED CHILD 7 72 | 68 | 64 | 28 | SHAQUILLE O'NEAL A JIVE 41529° (1098 15 98) SHAQ DIESEL 10
20 21 23 13 | ZHANE @ iLLTOWN 63694CTOWN (9 98,15 98} PRONOUNCED JAH-NAY 8 *x xHOT SHOT DEBUT * % %
21 23 20 30 | SALT-N-PEPA A - NEXT FLATEAU/LONDON 828392°/PLG (10.98/16 98) VERY NECESSARY 6 @ NEW D . HANCYAWILSONICOIIMBIAR 7425110081505 LOVERNANGY 3
22 | 19 ] 19 | 22 | DOMINO @ OUTBURST.CHAGS 57701 /COLUMBIA 9 98 EQ/15 98) pomiNO | 10 74 | 73 | 65 | 57 | INTRO @ atuantic 8246346 (9.9815 98) (IR INTRO | 1l
(@3)| 27 | 28 | 11 | ARETHA FRANKLIN aRist 18722 (109816 96 GREATEST HITS (1980-1994) | 23 75 | 70 | 58 | 12 | SOUNDTRACK BEACON !1016/FOX (99815 98) SUGARHILL | 34
20 | 24 | 27 | 11 | VARIOUS ARTISTS warNER 8R0S 45500 (10 98/1698) A TRIBUTE TO CURTUS MAYFIELD | 17 76 | 76 | 66 | 26 [ K7 tomwmveov1071 10981598 fE SWING BATTA SWING | 54
(25| 32 | 38 | 51 | JANET JACKSON 4 © viRGin 87825 (10 9816 98) JANET. 1 QD[ 83 | 69 | 33 | SPICE 1 @ e 415139.9815.98) 187 HE WROTE 1
(26){ 29 | 24 | 10 | vARIOUS ARTISTS & * MCA 10965109816 98) RHYTHM COUNTRY & BLUES | 15 78 | 81 | 8 | 46 | SOUNDTRACK @ JIVE 41509 (10.98/15 98) MENACE Il SOCIETY 1
21 | 22 | — | 2 | DAMION "CRAZY LEGS" HALL SILAS 10996/MCA (9.98/15 98) STRAIGHT TO THE POINT | 22 79 | 79 | 77 | 39 | SCARFACE @ RAP-A-LOT 53861 */PRIORITY (10 9815 98) THE WORLD IS YOURS 1
28 | 25 | 22 | 38 | BABYFACEA Epic53558* (10.98 EQ/1698) FOR THE COOLINYOU | 2 80 | 82 | 82 [ 5 | DAVIDBENOM.EgUSS FREEMAN THE BENOIT/FREEMAN PROJECT | 73
B 28| 23 |1 _LJOP AUTHORNIY taxzagRe S0 A GOMohe) E SOMETHIN' TOBLAZETO |} 21 81 | 71 [ — 2 RAW FUSION HOLLYWOOD BASIC 61452 (10 98 15 98) E HOOCHIEFIED FUNK 71
30 | 30 | 32 | 30 | XSCAPE A 50 S0 DEF 57107*/COLUMBIA (9 98 EQ/15 98) HUMMIN' COMIN' AT 'CHA 3 82 | 66 | — 2 | VOLUME 10 RCA 66276+ (9.98/15 98) HIP-HOPERA | 66
@ 43 | 33 | 77 | SOUNDTRACK A ' ARISTA 18699 (1098 15 98) THE BODYGUARD | | (8D 94 | — | 2 | BLAC MONKS RaPALOT 538IB/PRIORITY (9.9/15.98 SECRETS OF THE HIDDEN TEMPLE | 83
@ 37 34 | 31 | TEDDY PENDERGRASS ELEXTRA 61497 (10.98/15.98) A LITTLE MORE MAGIC 13 84 77 72 11 | SLAVE FEATURING S[EVF ARRINGTON STELLAR FUNGK: THE BEST OF T}
* % *PACESETTER * ® % 92 | 76 | 96 | BRIAN MCKNIGHT @ MERCURY 848605 (10.98 E15.98) (IR BRIAN MCKNIGHT [ 17
@D | 51 | 49 | 30 | BLACK MOON WRECK 2002 */NERVOUS (9.98/15.9B) E ENTA DASTAGE | 33 86 | 91 | 91 | 17 | MASTA ACE INC. DELICIOUS VINYL 92249°/AG (9.98/15.98) [JB SLAUGHTAHOUSE | 32
? 26 | 21 | 9 | GANG STARR CHRYSALIS 284357/ERG (109815 98) HARD TOEARN | 2 NEWD | | | GHETTO MAFIA FUNK TOWN 4184/CHIBAN (9.98/15.98) DRAW THE LINE | 87
@ 49 | 48 77 | KENNY G A ® ARISTA 18646 (10 98/15 98) BREATHLESS 2 88 | 83 | 74 | 64 | 2PAC @ INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z.. 4
36 3l 31 11 | GERALD ALBRIGHT ATLANTIC 82552/AG (10.98/16.98) SMOOTH 25 89 | 90 | 88 | 38 | FOURPLAY WARNER BROS 45340 (10.98/16.98) BETWEEN THE SHEETS 15
37 | 40 | 41 | 37 | MAZEFEA TURING K IE BEVERLY L4 BACK TO BASICS | 3 90 | 96 [ 79 | 33 | KEITH WASHINGTON QWEST 45336WARNER BROS. (10.98/15.98) YOU MAKE ITEASY | 15
38 | 33 | 29 | 26 | ATRIBE CALLED QUEST @ JIVE 42197° (109815 98) MIDNIGHT MARAUDERS 1 91 | 80 | 92 | 8 | MARION MEADOWS rca 63167 (9 9815 98) FORBIDDEN FRUIT | 52
39 | 38 | — | 2 | JIMIHENDRIX MCA 11060 (1098/:6 98) BLUES | 38 92 | 97 | 84 | 7 | COMMISSIONED BENsON 1078/cG1 (9.98/13.98) MATTERS OF THE HEART | 65
40 | 39 | 39 [ 32 | E-40 SickwiD 1T 340 (8.98/11.98 THE MAIL MAN . 13 RE-ENTRY | 41 555553?:’;'3%,‘-/cowwm Y BLACK SUNDAY 1
a1 | 35 | 26 | 23 | us3® suue note sossacanrron.omns.oe HAND ON THE TORCH | 2l 94 | 98 | 95 | 33 | MARTIN LAWRENCE easTwest 922896 (10.98/15.98) TALKIN' SHIT | 10
46 | 43 | 6 | PAUL HARDCASTLE JvC 2033 (8 28/14 98) HARDCASTLE | 35 RE-ENTRY | 3 %ﬁg\:&gﬁ o011 58 DIANA EXTENDED/THE REMIXES | 68
43 | 44 | 37 | 28 [ TOO SHORT @ JIvE 41526~ (10.98/15 98) GET IN WHERE YOU FIT IN 1 ;
w | 3 | 2 7 e e L EAT 4. YO AZZ ) 96 | 95 | — | 33 | THEISLEY BROTHERS ELEKTRA 61538 (12.98/16.98) LIVE! 34
45 2 0 7 1;";.%3,59"0 NEW HEAVIES . BROTHER SISTER % 97 86 78 25 El:(SOEFX EASTWEST 92265°/AG (10.98/15.98) STRAIGHT UP SEWASIDE 6
4 | 36 | 35 | 18 | MESHELL NDEGEOCELLO N PLANTATION LULLABIES | 35 RE-ENTRY 5 | vouncsta 2470 (9.98/15 98) THAGOOD, THE BAD, THE MAFIA | 74
47 47 50 15 | CE CE PENISTON A&M 0138 (10.98/15 98) THOUGHT 'YA KNEW 20 NEW ) 1 DAWN PENN BIG BEAT 92365/AG (9.98/15 98} NO, NO, NO 99
48 | 41 | 44 6 | GLENN JONES ATLANTIC 82513 (9.98/15.98) HERE | AM | 40 100 | 88 [ 86 | 16 | 2 LOW RaP A LOT 53884/PRIORITY (9 98/13 98! FUNKY LIL BROTHA | 25

(") Albums with the greatest sales gains this week @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). & RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral
following the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and ali other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week indicates past or present Heatseeker title. © 1994, Billboard/BPI Communications, and SoundScan, inc
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TERRIROS
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NEW AT LAST: “Bump N’ Grind” by R. Kelly (Jive) held on to the top
of the Hot R&B Singles chart just long enough to break Whitney Hous-
ton's record for “I Will Always Love You" (Arista) as the single with the
most consecutive weeks at No. 1 on this chart. But, so what! The new No.
1 also was written and produced by Kelly. “Back & Forth” by Aaliyah
(Blackground) may be one of the fastest-breaking new singles. It has been
on the chart for only four weeks. It was set up very nicely by a snippet
on the back of Kelly’s remix of “Bump.” Jive laid a strong foundation, and
the single entered the chart at No. 13, It is No. 1 in airplay at WKKV Mil-
waukee, Wis., WUSL Philadelphia, KJLH Los Angeles, and WNOO Chat-
tanooga, Tenn. It is top five at 11 other stations, and ranks No. 6 on the
airplay-only chart. Its sales increase by 38%.

LOOKS CAN BE DECEIVING: The top of the singles chart is jam-
packed with hits, and three records get forced back on the chart even
though they made reasonable gains. “The Most Beautiful Girl In The
World" by the artist formerly known as Prince (NPG) continues to sell,
and moves up 4-3 with a bullet on the sales-only chart. It increases in sales
by 30%. “Got Me Waiting” hy Heavy D. & the Boyz continues to make
gains at radio, and moves up 11-9 on the radio-only chart. “Sweet Potatoe |
Pie” by Domino (Qutburst) gains enough sales to bullet on the sales-only
chart while moving back 9-10. Real information on radio and sales isn’t al-
ways neatly packaged, but it reflects just how these records stack up.

G REATEST GAINS: “I Miss You” by Aaron Hall (Silas) nabs the airplay
award and moves up 56-34. It's No. 1 in airplay at KJMS Memphis, WQMG
Greenboro, N.C., WROU Dayton, Ohio, and WFXE Columbus, Ga. It’s top
five at four other stations: WUSL Philadelphia (No. 5); WOWI Norfolk, Va.
(No. 2); KIPR Little Rock, Ark. (No. 2); and WEAS Savannah, Ga. (No.
3). The video to this song is unusual in that it may have the saddest storyline
I've ever seen—you almost cry real tears.

THE NEW YORK HILTON AND TOWERS is the site of the Billboard/
Airplay Monitor Radio Seminar, scheduled for Sept. 8-10. Seminar events

will kick off the morning of Sept. 9, following the previous night's MTV A

Video Music Awards at Radio City Music Hall. Registration will open Sept : |

8. The radio business seminar, geared toward PDs, MDs, and label promo- 3 e - S
tion executives, will include interactive sessions and training workshops ‘ x 7 S E \ . ® ! =

Sept. 9 and 10 hosted by Billboard sister company Broadeast Data Systems, .

giving registrants two opportunities to attend. In addition, the seminar will > . .

feature sessions and keynote speeches focusing on the recent changes in

all facets of the radio business. Format-specific gatherings also are planned " .his lyrical style and innovation will play an
for AC, album rock, country, Spanish, modern rock, R&B, and top 40. A y pray

The Billboard/Airplay Monitor Radio Awards will be held Sept. 10 as the important role in the evolution of modern }np-hop ."—Vibe
seminar’s closing event. The nomination process is under way. Ballots con-
taining the complete list of nominees will appear in the July 2 Billboard “w . . . v o By .
and the July 1 Alirpla_\' Monitors. The New Yo‘:'lk Hilton and Towers, located He l(lnda l'lltS me lll(e a g’l\etto monl(_ —-Q -Tlp
at 1335 Avenue of the Americas, is charging seminar attendees a rate of
$160 a night for single- and double-occupaney rooms. Reservations should “ .
be made by Aug. 19, and can be obtained by calling the hotel at 212-586- A-. Nas promises to do for Q ueens, NY. what
7000 and mentioning you're registering for the Billboard/Airplay Monitor
Radio Seminar. 1 expect this will be a conference not to miss. Naugl'lty By Nature did for East Orang’e. NJ.

and Snoop did for Long Beac]'l. CA”

B“BBLING “N“EH Im.l. B&B —Entertainment Weel(ly
SING[ES "“"He's one of [hip-hop‘s] saviors now.“—-DJ Premier

TITLE TITLE iy * 0
ARTIST (LABEL/OISTRIBUTING LABEL) ARTIST (LABEL/DISTRIBUTING LABEL) It you can t appreciate the value of

WHEN | FELL IN LOVE u.n PROPS OVER HERE Nas' . .
LISA LISA (PENDULUM/ERG) THE BEATNUTS (VIOLATOR/RELATIVITY) as poettcal reallsm. t]’l en you best get yourse]f
¥|(|)EUZGL$‘)HG(IzII:.W (LUKE) Emn VOLUM[ 10 (RCA) f “s
FLOW ON — n BROVETIVITOVE up out o }np-}lop. —The Source iMiKM
LORDS DF THE UNDERGROUND (PENDULUM) U-MYND (LUKE}
n SO TOUGH
FREDDIE FOXXX (FLAVOR UNIT/EPIC)

T LTS TG AT o0 |
v ERGR [ . (L) .
INNER CITY BLUES Illmatic™- over 400,000 shipped
GARY (C FOUR PAR)

THAT'S THE WAY LOVE GOES
FORNY JROAN (471 & 8 wav SoundScan debut at #12

NORMAN BROWN (MQJAZZ/MDTOWN)
First two weel(s sales over 90,000

LAST WEEK
WEEKS ON

~ LAST WEEK
& | WEEKS ON

PEOPLE MAKE THE WORLD GO . . .
MARC JORSEY (MCA}

COME HOME W U

FREDDIE JACKSON (RCA)

DRIVING ME CRAZV
RIC GABLE t I

WATERDANCE
D) FLEXXX (EVERPHU

GIVEIT TO VA
CHANTAY SAVAGE (I D /RCA)

THE SHIT IS REAL
FAT JOF DA GANGSTA (VIOLATORRELATIVITY)

HUSH HUSH TIP CLOSE THE DOOR
N TYCE tWILD PITCH/ERG) INALD HARRISON (CTI}

~
w

E WORLD IS YOURS [EEWCRtENE SO\ PPy

| WANT TO THANK YOU
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Michelle Weeks Heads For The Mainstream

MlCHELLE WEEKS sure gets
around.

Not since Jocelyn Brown’s reign
as the omnipresent voice of the '80s
club era has one performer lent her
pipes to so many records with so
many different acts, producers, and
labels. But while Brown struggled
for rightful respect and visibility,
Weeks is taking advantage of what
she views as the somewhat higher in-
dustry consciousness of the '90s, and
has begun to mold a string of juicy in-
ternational club hits into a vehicle
sturdy enough to carry her through
a journey into mainstream waters.

“I think there are a still a lot of
people who are narrow minded and
cannot see the forest for the trees
when it comes to the range and talent
of a dance music singer,” she says.
“But I also think that there’s now a
much greater potential for a woman
to grow from the clubs and get the
props that others couldn’t. When I
hear ‘Show Me Love' [by Robin S.}
on the radio, I feel encouraged.”

Don't be surprised if the New Jer-
sey-based singer’s most recent gem,
“Never Leave
You Lonely,” re-
corded with Diva
Convention, is
soon receiving
equally active
play. Available on
Radikal-Q Rec-
ords, the wick-
edly contagious
single was pro-
duced with a smart, melodic ear by
Eve Nelson and remixed to groove
superiority by Stonebridge and Rob
Nice. Bolstered by a solid import run
several months ago on Sweden’s
Clubvision label, the track is now
well on the road to becoming a peak-
hour dancefloor staple, and is gradu-
ally seeping onto crossover radio
mix-shows.

It is interesting to consider how
Weeks' ever-full plate of projects has
the performer occasionally compet-
ing with herself for turntable time
these days. Besides “Never Leave
You Lonely,” she can also be heard
belting on “Show 'Em How You Do
It” with *“Beonzai Jim’ Caruso on
Class-X Records, and on the double-
A-side “Hey"/“Get That Down Pat”
as Skee W. on Dance Baby Records.
Plus, we hear that there are a couple
more one-off singles in the offing.

“Sure, there are times when I
worry about spreading myself thin,”
Weeks says. “But [ also think that
you have to grab a good opportunity
when it comes your way. I look at
each record I do as a chance to show
something different about my voice.
Each of these records has something
distinetive that is interesting for me
to sing.”

We wholeheartedly agree. A lesser
talent would be swallowed by such a
high volume of releases, but Weeks
approaches each record with the cha-
meleon-like quality of an actor.
Seemingly without breaking a sweat,
she can swerve from haughty and
fun to dark and intense. That ability
is logical given Weeks' rich history in
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by Larry Flick

theater and film.

She began her career at the age of
14 in the Broadway production “Ma-
halia,” which was followed by a string
of roles in first-run shows including
“Ain’t Misbehavin',” “Beehive,” and
“The Tap Dance Kid.” Among her
film credits is “Little Shop Of Hor-
rors,” in which she appeared as Ron-
ette, one of a trio of doo-wop girls.
Later, Weeks put her childhood up-
bringing in gospel music and church
singing to good use when she was
featured on the Quincy Jones spirit-
ual collection, “Handel’s Messiah: A
Soulful Celebration,” on which she
gave a stunning rendition of “Glory
To God.”

“Everything adds up after a while,
and you eventually find yourself with
the seasoning to handle tough mate-
rial,” Weeks says. “It sets you apart,
and, hopefully, makes you special.”

And that is perhaps the best way
to describe Michelle Weeks. Justice
prevailing, she will not be doing one-
off singles for much longer. In be-
tween promotional appearances for
“Never Leave You Lonely,” she and
manager Kate Phillipe are shopping
a demo for a major-label album deal.
Much of the material, overseen by
Nelson, runs through a stylistic
gamut of retro-funk, trendy jack-
swing, and, of course, vigorous pop/
house flavors. And if that is not
enough to keep her hopping, Weeks
is also doing research for a movie she
plans to write and produce about a
woman who contracts AIDS.

“You cannot just rest on one thing
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in this business,” Weeks says. “l
have a lot of interests, and a lot of
things that 1 want to share with the
world. Sometimes, it’s nice to lift peo-
ple up from day-to-day problems,
and sometimes you want to shake
them up, and educate them. Doing
both is a lot of work. Luckily, I have
lots of energy.”

TRIBAL DANCE: German pro-
ducer Claus Zundel sums up the
motivation behind the creation of Big
Beat/Atlantic act B-Tribe and its
sterling debut album, “iFiesta Fa-
tale!,” quite eloquently.

“When a flamenco singer is wailing
for five minutes at a time, everyone
listens without speaking—it's so
powerful. As the ladies get up to
dance, they cross themselves. It's
like a religion. I wanted to capture
this strength, this purity.”

He has—but with a twist. The
jams that comprise “iFiesta Fatale!”
are an initially jarring, but ultimately
satisfying blend of pure flamenco
melodies and cutting-edge dance
rhythms drawn from electro/ambi-
ent, hip-hop, and house sectors. Zun-
del’s obvious vision of bringing the
mostly untapped wealth of flamenco
to a broad, streetwise audience
makes for an album that will appeal
not only to fans of Enigma and Deep
Forest's brand of culturally driven
dance music, but also to punters in
urban corners of the world.

“There was a tremendous amount
of ereative and emotional freedom in
making this album,” Zundel says. “I
didn't feel tied to strict song struc-
ture—there were no rules. The idea
was to be true to the culture, but to
also move through the process in a
primal fashion; if something felt
good, or sounded good, then we used
it. The only limitation was my own
taste.”

Sophisticated club-goers will know
Zundel from his past productions for
Chaka Khan and Sydney Young-
blood. In fact, Zundel has recently
completed a new project with
Youngblood that should be released
before the end of 1994. B-Tribe jelled
in his brain after moving from Ger-
many to Ibiza.

“I learned to speak Spanish and
started hanging out with locals,” he
recalls, His love affair with flamenco
music quickly blossomed, and he be-
gan recording musicians on a porta-
ble DAT machine. After gathering
250 performances on tape, Zundel
began to process the music in his dig-
ital studio. He assembled bits and
pieces over modern dance grooves.

“Some of these performers are fa-
mous flamenco artists,” he says, “and
I was free to record them as long as
I didn't reveal their identities.”

The album’s title cut already has
gotten a heavy dose of exposure in
clubs throughout world. Big Beat is
about to launch a multiformat attack
on the forthcoming single, “You
Won't See Me Cry,” which marries
cathartic male chants and breathy fe-
male cooing to the major-key melody
from Vangelis’ “I'll Find My Way
Home.” The track has a warm, com-

pelling midtempo personality that
has the potential to be one of the
sleeper hits of this summer. Club
jocks will find remixes by DJ EFX
more than worthy of their time,
though we think Zundel’s original
concoction is the real deal, and
should not take a commercial back-
seat.

In fact, as we dive in “iFiesta Fa-
tale!” for the umpteenth time, all we
can wonder is what unusual new
ideas are floating inside Zundel's
brilliant, creative mind. He certainly
has set an incredibly high standard.

NOW SERVING: Arista has dusted
off Aretha Franklin’s timeless
“Jump To It,” bringing in fab pro-
ducer C.J. Mackintosh to refashion
it for clubs with vibrant trance/house
colors. Franklin’s vocal seems to
take on a new edge when sewn into
the thick bassline that Mackintosh
has woven. The actual song also now
seems a bit fleshier and more festive,
due in part to the array of ear-catch-
ing synth passages that have been
added. A job well done. Destined to
be an across-the-board smash, this
one should click particularly well
with DJs who couldn’t go the dis-
tance with the previous “A Deeper
Love” ... It's heartbreaking how
underappreciated Reprise band D:
Ream continues to be in the
U.S.—especially given its considera-
ble multiformat success overseas.
How anyone can resist the group’s
combination of chewy, long-lasting
hooks, solid rhythms, and Peter
Cunnah’s appeal voice is truly be-
yond us. The label will take another
stab at radio next month with “U R
The Best Thing,” which gets a sec-
ond lease on life via the soundtrack
to “Naked In New York.” Club jocks
will be offered Paul Oakenfold’s
spankin’ U.K. import remixes at the
same time ... D:Ream’s Warner
Bros. label mate Ultra Nate has just
returned from a tour of Japan, where
her gorgeous “One Woman's Insan-

e

Stirring Up Limelight. Arista singer
Haddaway, pictured with one of his
dancers, recently appeared at New
York’s Limelight nightclub and
performed his international smash
“What Is Love,” as well as his new
single, a cover of Bob Marley’s “Stir It
Up.” He is in the middle of an extensive
club trek across the U.S. (Photo: Tina
Paul)

ity” opus is major hit. Funny how
some stateside artists have to travel
to the other end of the earth to get
the props they should be getting in
their backyard. Gossip has it that
Matthew Rolston is such a fan of
Nate's that he’s practically offered to
direct her next video for free. It looks
like the next single will be the al-
bum’s head-trippin’, hip-hop-vibed ti-
tle cut (a personal fave), which trivia
fans will want to know was originally
written as an uptempo jam called
“Susie Vixen" ... Seek out the CD-
5 format of Janet Jackson’s “Any
Time Any Place” (Virgin) for “And
On And On,” a previously unavailable
gem with a tasty funk vibe that tan-
gles elements of Sly Stone’s “Family
Affair” with the carnal spirit of “Pull
It Up To The Bumper” by Grace
Jones. Quite frankly. we would have
rather heard club mixes of this than
“Throb,” which is on the flipside of
the 12-inch pressing of “Any Time
Any Place.”

Imago Emerges. Imago Records executives recently broke bread with various
dance music tastemakers at Joe's Stone Crabs in Miami to discuss the label's
increased output of club-rooted material. Besides “| Want It, | Need It (Real Love)”
by Saundra Williams, which advances to No. 9 on Billboard’s Club Play Chart this
week, the label is also actively working releases by Big Fun and Captain
Hollywood, and is prepping for new signing Wild Planet, as well as Kyiie
Minogue's much touted post-Stock Aitken Waterman effort. Pictured, from left, are
Dan Miller, director, Dixie Dance Kings record pool; Jackson Taylor, mix-show DJ,
WBCX; Fred McFarlin, Southeast radio promoter, Imago; Chantay Taylor, national

director of dance music, Imago.
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@ BY EDWARD MORRIS

NASHVILLE—After months of plan-
ning, “The Road” is finally getting pa-
ved. And it’s starting to look like a very
broad superhighway.

“The Road,” the umbrella logo for a
variety of country music-oriented pro-
perties, is designed and financed by
Tribune Entertainment Co. of Chicago.
A television component has been
cleared to air weekly in more than 100
markets this fall, and the first of a se-
ries of “The Road”-themed concerts
was scheduled for May 12 in Mobile,
Ala.

Besides the television and concert el-
ements of “The Road,” there also will
be home videos, pay-per-view specials,
syndicated radio programs, live per-
formance clubs, and direct merchan-
dise sales.

Tribune Entertainment president/
CEO Don Hacker says his company
has budgeted more than $30 million for
the rollout phase of “The Road” during
the next two to three years. “It
amounts to a lot of investment,” he
notes, “but it’s something we really be-
lieve in and want to do with the sort of

ARTISTS & MUSIC

Tribune Gets ‘The Road’ Rolling |

TV Shows Set To Follow Concert Kickoff

quality that the Nashville community
will be proud of. And that takes a com-
mittment—not only of money, but also
of quality and time.”

Hacker currently is meetinig with po-
tential advertisers for the varied enter-
tainment package, and says he will
soon announce the first ones to sign on.

While television and radio are Trib-
une Entertainment’s particular areas
of expertise and were its first priori-
ties, according to Hacker, the company
knew that it had to offer more. “In this
day and age, you need to impact the au-
dience in a lot of different ways. So we
felt early on that if we were going to
make this effort, we’d need to do it on
a lot of different levels. We knew that
to attract the advertisers and sponsors
that we felt were important, we had to
serve their needs—which go beyond
[television and radio}.”

High Five Productions, which has of-
fices in Nashville and Los Angeles and
which produced Garth Brooks’ two net-
work specials, will produce the televi-
sion programs for “The Road” (Bill-
board, Jan. 22).

High Five also produced the criti-
cally acclaimed TV special “The

Merle Watson Fest Celebrates
Bluegrass’ Emerging Strength

@ BY PETER CRONIN

NASHVILLE—High visibility blue-
grass artists like Alison Krauss and
Mark O’Connor have helped bring in-
creased attention to acoustic music
over the past few years, and, as com-
mercially viable forms, bluegrass and
acoustic music have never been
stronger.

These two musicians were among
the hundreds of acts that performed
April 28-May 1 at the Merle Watson
Memorial Festival. Held on the cam-
pus of Wilkes Community College in
Wilkesboro, N.C., the annual gather-
ing showed beyond a doubt that the
bluegrass/acoustic music audience has
expanded to include everyone from
longtime, lawn chair-toting bluegrass
fans to hacky sack-kicking neo-hippies
from the “MTV Unplugged” genera-
tion. It also showed that, true to the
spirit of the music, it’s possible for
even those two disparate camps to co-
exist peacefully, as they did while sit-
ting side by side on the grass at the
Watson Fest.

Now in its seventh year, the festival
has grown from a relatively modest
gathering of 6,000 into this year’s
crowd of 29,000-plus music fans. It
originally was the brainchild of F.W.
“B” Townes, dean of development at
Wilkesboro Community College.

“This whole campus is a network of
gardens, and one of those I conceived
to be a garden for the blind,” says
Townes. “Back in '87, I approached
one of owr board members about mak-
ing a gift, and it turned out he was
good friends with Doc Watson.”

Watson, the venerable singer/gui-
tarist and North Carolina institution

who lost his sight in infancy, was ap-
proached about performing a benefit
for the college’s “garden of the
senses.” The gathering of a few musi-
cal friends soon grew into a full-blown
festival, with top bluegrass musicians
anxious to participate in what quickly
became a tribute to the memory of
Merle Watson, Doc’s son and picking
partner, who was killed in a tractor ac-
cident in 1985.

“This festival originally was built on
the memory of Merle and was formed
out of musical friendship, so it really
is different,” says dobro player Jerry
Douglas, a veteran of countless blue-
grass festivals who has played at ev-
ery Watson Fest since its inception.
“It’s also the first festival of the sea-
son. So for a lot of the musicians, this
is the first place we see each other and
really get a chance to catch up.”

The feeling of family that pervades
the festival's backstage area extends
into the audience and out into the sur-
rounding community as well. By
increasing the number of available ac-
tivities and responding to the needs of
its audience, the Watson Fest has
managed to grow up gracefully. In ad-
dition to performances on the main
stage and an adjacent, smaller “cabin”
stage, the 1994 festival included inti-
mate workshops with participating
performers, mountain crafts, musical
instrument vendors, storytelling, hot
air balloons, nature hikes, and commu-
nity outreach concerts that brought
visiting artists into 17 different area
schools for workshops and perform-
ances that reached more than 4,000
kids.

“A lot of area people contribute to

(Continued on page 30)

Women Of Country.” It will be trans-
formed into the first home video to
bear “The Road” logo and will be re-
leased through ABC Home Video by
the end of this year.

Jim Corboy, Tribune Entertain-
ment’s VP of creative services, reports
that “The Road” will be carried in
prime time either Saturday or Sunday
on all eight of the company’s independ-
ent TV stations: WPIX New York,
WGN Chicago, KTLA Los Angeles,
WLVI Boston, WPHL Philadelphia,
WGNO New Orleans, WGNX Atlanta,
and KWGN Denver.

These stations alone, Corboy points

(Continued on page 30)

Breathtaking Bluegrass. Some of the most legendary and luminous pickers in
the world are shown assembled here for a Grand Old Opry tribute to bluegrass

music. Shown, from left, are Marty Stuart, Earl Scruggs, Ricky Skaggs, Vince Gill,
and Alison Krauss.

IN OTHER WORDS: “Wow! I really wasn't expecting
this. I'm still knocked out at just being nominated. I
don’t know what to say. Well, let me start by thanking
my manager, Larry Tentacles ... my lawyer, Neville
Asp ... my producer ... and all the people at my label.
Oh, and thanks to the fine folks at radio who play my
records. You're all special. This award is for all of us.”
To the untutored ear (and don’t get me started on the
dismal state of ear education in this country), the accept-
ance speech above is so much nervous blather and is vir-
tually interchangeable with all the other fawning re-
marks that have goneé before it. Not so, my confused
compadres. It throbs with revealing nuance.

Like great art, which inevitably conveys the psychol-
ogy of its creator, an acceptance speech always hints at
that which the speaker declines to say outright. In order
to decipher such a speech, the listener must keep in mind
three key indicators: order

first, second, third, etc.), .
specificity of mention

(whether the person

thanked is named or

merely alluded to), and e
frequency of mention

(how many times a per-

son’s name comes up dur-

awards show). From these

indicators, we can deduce

who is currently signifi-

cant in the industry and who is not, as well as determine
the general level of bitterness infecting the recipient.

Applying these principles to the speech above, for ex-
ample, we see that the manager remains at the top of
the pecking order, either because he is new and is still
something on the client. The lawyer is still formidable—
but he’d better watch his back. And the poor, unnamed
producer is obviously on his way to doing custom ses-
sions. As for the “people at my [unspecified] label,” they
are so removed from the honoree’s regard and affection
that he can’t even bring himself to call them his “team.”
The line about “the fine folks at radio who play my rec-
ords” suggests that the artist is really steamed at the
longs to “all of us” is an oblique way of saying that it
isn’t worth fighting over.

In years past, it was common for award winners not
only to thank God for their good fortune but also to go
into exhaustive detail about His benevolence in deliver-
ing them from obscurity. Alas, they failed to recognize
that He also has a keen sense of mischief, a trait that
subsequently manifested itself in their loss of label deals.

of mention (who's thanked

ing the course of the ™
the beneficiary of his client’s naivete or because he has
oafs at radio who don't. His assertion that the award be-
Prudence has since prevailed.

by Edward Morris

When A Simple ‘Thank You’ Would Suffice

In Acceptance Speeches, Blather Takes On New Meaning

MAKING THE ROUNDS: The Nashville Songwrit-
ers Assn. International alerts us that California song-
writer Alan Roy Scott was a key player in the project
that took 10 Nashville writers to Romania to co-write
with natives of that country (Billboard, May 7). Scott
is a veteran organizer of and participant in interna-
tional music festivals, says NSAI executive director
Pat Rogers. He was a founder of the “Music Speaks
Louder Than Words" project, a collaboration between
American and Russian songwriters that resulted in an
album on Epic Records.

Jean Stromatt has joined Tessier-Marsh Talent, a
Nashville booking agency that handles such acts as
Bill Anderson, Little Jimmy Dickens, and Porter
Wagoner ... Mandy Barnett, an 18-year-old singer
from Crossville, Tenn., has won the nationwide search
for an actress to play the lead role in “Always ...
Patsy Cline.” The musi-
cal will have a five-month
run at Nashville’s his-
toric Ryman Auditorium,
which reopens in June af-
ter extensive repairs and
modernization O
Former talent booker
and manager Jim Hal-
sey has been named di-
rector of music business
for Oklahoma City Uni-
versity. The university is
inaugurating a new
Bachelor of Science degree in music business. In addi-
tion to overseeing the curriculum, Halsey will teach
a beginning and advanced seminar in the music busi-
ness.

MARK YOUR CALENDAR: On June 7, the Coun-
try Radio Music Awards show will be broadcast live
by satellite to participating stations from the Tennes-
see Performing Arts Center in Nashville. Billy Dean
will host the show . . . The 1994 Rocky Gap Music Fes-
tival is set for Aug. 4-7 at Rocky Gap State Park in
Cumberland, Md. Performing will be the Baltimore
Symphony Orchestra, Emmylou Harris, Neal
McCoy, Merle Haggard, Tammy Wynette, John
Anderson, Bill Harrell & the Virginians, Northern
Lights, Daron Norwood, Martina McBride, the
Bellamy Brothers, Victoria Shaw, Billy Ray
Cyrus, Claire Lynch, Lonesome River Band, the
Mavericks, Shenandoah, Tracy Lawrence, and
Wynonna.

SIGNINGS: Becky Hobbs, Eddy Raven, and Ban-
jomania to recording deals with Intersound/Branson
Entertainment.
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Country

TRIBUNE GETS ‘THE ROAD’ ROLLING

0 2.8.2.8 8.8 2.8 8 ¢

by Lynn Shults

REGISTERING THE FIRST NO. 1 of his career with “Your Love
Amazes Me” (5-1) is John Berry. The song was co-written by Amanda
Hunt and Chuck Jones and produced by Chuck Howard. The ecstasy that
normally accompanies an artist’s first No. 1 has taken on new meaning for
Berry, his family, friends, and fans. On May 10, he underwent a 5'-hour
surgical procedure to remove fluid from a benign cyst located deep within
his brain. Doctors at Emory University Hospital in Atlanta say the opera-
tion was a success. Berry, whose wife recently gave birth to their second
child, is expected to resume normal activities soon (Billboard, May 14).

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart
is “I Take My Chances” (33-28) by Mary-Chapin Carpenter. The track is
the seventh single to be released from her double-platinum album, “Come
On Come On” (15-14). The album is five weeks short of being 2 years old
and is the senior album inside the top 20 on the Top Country Albums chart.
There are a total of six albums inside the top 20 that have logged more
than 52 weeks on the album chart. Following “I Take My Chances” on the
most-active list are “Don’t Take The Girl” (8-5) by Tim McGraw; “Wish
I Didn’t Know Now” (7-3) by Toby Keith; “Lifestyles Of The Not So Rich
& Famous” (38-33) by Tracy Byrd; “Every Once In A While” (32-27) by
BlackHawk; “Foolish Pride” (31-25) by Travis Tritt; “One Night A Day”
(57-40) by Garth Brooks; “Wink” (24-16) by Neal McCoy; “Whenever You
Come Around” (16-14) by Vince Gill; and “They Dont Make 'Em Like
That Anymore” (28-23) by Boy Howdy.

THE NO. 1 ALBUM on both the Top Country Albums chart and The Bill-
board 200 is “Not A Moment Too Soon” by Tim McGraw. The album con-
tinues to grow in sales thanks to its two singles: “Indian Outlaw,” which
moves from No. 8 to No. 12 on the Hot 100 Singles Sales chart, and “Don’t
Take The Girl,” which debuts at No. 27 on the same chart. Although it has
no pop airplay, the latter title also debuts at No. 62 on the overall Hot 100.
McGraw is the fourth country artist to top The Billboard 200 since Billboard
began using SoundScan point-of-sale data for the album chart rankings in
May 1991. The others to do so are Garth Brooks, Billy Ray Cyrus, and
John Michael Montgomery. Anyone care to guess who will be next?

COUNTRY ALBUM SALES SOARED behind the power of television.
Fueled by Garth Brooks’ NBC special and the Academy Of Country Music
awards show, retail sales of country product increased 24% over the previ-
ous week. In comparison, overall album sales were up 9%. The big winners
were the ACM awards show's co-hosts, Reba McEntire and Alan Jackson.
McEntire’s “Read My Mind” (2-2) is the week’s Greatest Gainer, with a
sales gain of 32,800 units; Jackson's “A Lot About Livin’ (And A Little 'Bout
Love)” (16-6) wins the Pacesetter award with a 92% increase in sales over
the previous week. Also benefiting from the exposure are “Kickin' It Up”
(4-3) and “Life’s A Dance” (40-30) by John Michael Montgomery; “In
Pieces” (7-5) by Brooks; “I Still Believe In You” (17-11) by Vince Gill; and
“This Is Me” (12-10) by Randy Travis.

BILLBOARD LAUNCHES 2ND EDITION!

Nashville 615/Country
Music Sourcebook 1994

This dual-directory centralizes a network of non-Country
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(Continued from page 28)

out, reach a quarter of the country's
population. When the other TV stations
that have agreed to carry the series are
added in, “The Road” will be available
for viewing in at least 90% of American
homes.

The syndicated radio programs,
Corboy says, will run two hours a
week. They will be drawn from the au-
dio portions of the musical perform-
ances and interviews that are broad-
cast on TV and from live behind-the-
scenes recordings. The radio shows
also will feature music from young and
developing artists who may get little or
no exposure on the televised segments,
Corboy adds.

RADIO, PPV BEING PLANNED

“The radio is just getting going,”
Corboy adds. Syndication will be han-
dled through Tribune Radio Networks,
under the direction of John Cowan, the
former president of Interstate Radio
Network. Winslow Stillman, who ear-
lier produced the
“NASCAR Country” show, will pro-
duce “The Road” radio shows in con-
junction with High Five.

The pay-per-view programs are still
in the planning stage, Corboy says, but
are expected to begin airing late this
year or in the spring of 1995.

Corboy observes that country mu-
sic’s popularity has reached the point
that it is impressing major national ad-
vertisers. “They’re one of the last
groups to finally fall into place. They’re
getting it now.”

According to Corboy, the home video
division will deal in everything from
“brand-new releases of a special con-
cert” to “something more archival.”

“The Road” merchandise line was
scheduled to debut at the May 12 con-
cert. It will include logo-emblazoned
denim jackets and shirts, sweatshirts,

T-shirts, hats, and other items. The
concert, which will feature perform-
ances by Faith Hill, Hal Ketchum, the
Mavericks, Trisha Yearwood, and
Aaron Neville, also is the first that will
be filmed for the TV series.

In addition to being sold at all “The
Road” concerts, the merchandise will
be advertised by direct mail and be
available in “The Road” clubs Tribune
Entertainment plans to set up with
former Hard Rock Cafe CEO Jock
Weaver. “We're going to put out real
high-quality stuff,” Corboy says. “At
the same time, we’re also going to keep

the prices down, just as we do with the
concert tickets” (Billboard, Feb. 19).

Pace Concerts of Houston is promot-
ing “The Road” live shows. Upcoming
ones are set for May 19 in Columbia,
S.C., and May 25 in Richmond, Va.
Five others will be scheduled in the
West and Northwest this summer, and
in the Midwest and on the eastern sea-
board this fall.

While a number of sites are under
consideration for the proposed chain of
“Road” clubs, Hacker says he hopes to
locate the first one in Denver.

FEST CELEBRATES BLUEGRASS’ STRENGTH

(Continued from page 28)

this festival with no remuneration to
themselves,” says Tom White, VP of
the Mikaw Corporation, which owns
several Burger King franchises in the
area. “They come to support Doc Wat-
son and promote old-time bluegrass
and more modern country music.”

This year, White and company
joined forces with other area Burger
King restaurants in sponsoring the
festival's Little Pickers Area, which
included an array of creative activities
for children, including a petting zoo.
Other sponsors of this year's festival
included Tyson Foods, which has a
large food-processing facility in
Wilkesboro, and Duke Power, the lo-
cal utility company. The two compan-
ies have joined forces to help sponsor
“Pickin’ For Merle ... Doc Watson &
Friends,” an eight-part series that
chronicles the 1992 Merle Watson Me-
morial Festival. The series will air on
PBS TV stations nationwide over the
coming year.

Other festival attractions included
the well-attended Learning Stage,

sponsored by instructional video stal-
wart Homespun Tapes, and the final
round of the WarnerSongs-sponsored
Chris Austin Songwriting Contest.
The latter was established last year in
memory of Reba McEntire's late gui-
tarist, who grew up in the area. Pro-
ceeds from the contest go toward a
music scholarship at the college.

Townes estimates that this year’s
gathering pumped $1.1 million into the
local economy, with everyone from the
local Boy Scout troop to the college it-
self reaping the benefits.

In addition to Krauss and
O’Connor, performers at this year’s
Merle Watson Memorial Festival in-
cluded Doc Watson, Emmylou Harris,
Junior Brown, Sweethearts Of The
Rodeo, Ricky Skaggs, Sam Bush &
John Cowan, the Seldom Scene, the
Tony Rice Unit, Jerry Douglas, the
Nashville Bluegrass Band, Iris
DeMent, Ralph Stanley, Tim & Mollie
O'Brien, Peter Rowan, Cephas & Wig-
gins, and Barry & Holly Tashian,
among others.

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Pubhisher — Licensing Org.) Sheet Music Oist.

10 ADOICTEO TO A OOLLAR (Bekool, ASCAP/Bnan's
Dream, ASCAP/That's A Smash, BMI)
56 ALL OVER TOWN (Edge 0' Woods, ASCAP/Taguchi,
ASCAP/Richard Rankin, ASCAP) CPP
58 BABY NEEOS NEW SHOES {Gibron, BMI/Atlantic, BMI/
Howe Sound, BMI/Frankly Scarlett, BMI/Stork, BMI/EMI
Blackwood, BM!) HL
74 BAYOU GIRL (Big Etdorado, BMI/April, ASCAP/Princeton
Street, ASCAP)
2 BEFORE YOU KILL US ALL (Careers-BMG, BMI/Breaker
Maker, BMI/Famous Island Bound, ASCAP) HL/CPP
65 BETTER YOUR HEART THAN MINE (Sister Ehsabeth,
BMI/Sluggo Songs, BMI) CPP
24 THE CHEAP SEATS (Careers-BMG, BMI/With Any Luck,
BMI) WBM/HL
15 COMPANY TIME (Beginner. ASCAP) WBM
36 COWBOYS OON'T CRY (im's Alisongs, BMI/16 Stars,
BMI) HL
57 CRY WOLF (BMG, ASCAP/Manor House, ASCAP/
Starstruck Writers Group, ASCAP) HL
20 DAOOY NEVER WAS THE CAOILLAC KIND (Maypop
BMi/Colgems-EMI, ASCAP) WBM/HL
5 OON'T TAKE THE GIRL (Enc Zanetis, BMI) CPP
69 EAGLE OVER ANGEL (Gum Island Enterprises, BMI)
21 EVERY ONCE IN A WHILE (EMI Blackwood, BMI/
Stroudacaster, BMI/WB, ASCAP) CPP/WBM/HL
50 FALLING OUT OF LOVE (Fat'N'Bnte, BMI/Santeela,
BMI)
25 FOOLISH PRIOE (Post Oak, BMI)
8 AGOOO RUN OF BAD LUCK (Biackened, BMI) CPP
60 HONKY TONK CROWO (Songs Of PolyGram, BMI/Tubb's
Bus, BMI) HL
7 HOW CAN | HELP YOU SAY GOOOBYE (Reynsong, BMI/
Burton B Collins, BMI/W.B.M., SESAC/KT. Good,
SESAC) HL/CPP
29 ) CAN'T REACH HER ANYMORE (Ray Stevens, BMI/
Grand Avenue, ASCAP)
6 IF BUBBA CAN DANCE (1 CAN T00) (Sugar Bend, BMI/
Polygram, ASCAP/Ranger Bob, ASCAP) HL
30 IF THE GOOO OIE YOUNG (Sony Tree, BMI/Aimo,
ASCAP) CPP/HL
70 IF YOU CAME BACK FROM HEAVEN (Englishtown, BMI/
BMG, BMI)
34 I'M HOLOING MY OWN (Pookie Bear, ASCAP/Bug.
ASCAP)
51 INOEPENOENCE OAY (Sony Cross Keys. ASCAP) HL
46 INOIAN OUTLAW (Edge 0’ Woods, ASCAP/Tommy
Barnes, ASCAP/Great Cumberland, BMI/Acufl-Rose,
BMI) CPP

22 IN MY OWN BACKYARO (Texas Wedge, ASCAP/
Sangwnters Ink, BMI/Regular Joe, BMI/Sany Tree, BMI)
L

H

28 | TAKE MY CHANCES (EMI Apnl, ASCAP/Getarealjob,
ASCAP/Oon Schiitz, ASCAP/Almo, ASCAP) HL

53 ITIS NO SECRET (Music Corp. Of America, BMI/Mark
Collie, BMI/AImo, ASCAP/Bnio Blues, ASCAP) CPP

32 IT WON'T BE OVER YOU (MCA, ASCAP/Kicking Bird,
BMI) HL

35 1 WISH ) COULO HAVE BEEN THERE (Almo, ASCAP/
Holmes Creek, ASCAP/Irving, BM\/Colter Bay, BMI) CPP

41 JUST ONCE (N20, ASCAP/Bnian’s Oream, ASCAP)

71 KISS ME, I'M GONE (Songs Of PolyGram, BMI/Tubb's
Bus, BMI/Little Big Town, BMI/American Made, BMI)
HUWBM

45 LIFE #9 (Songs Of PolyGram, BMI/Seven Angels, BM1)
HL

33 LIFESTYLES OF THE NOT SO RICH & FAMOUS (MCA
Canada, SOCAN/Sold For A Song. SOCAN/Brother Bart,
ASCAP/MCA, ASCAP) HL

18 LITTLE ROCK (Sony Tree, BMI) HL

55 LOOKIN' IN THE SAME OIRECTION (Cupit Memanes,
ASCAP/Ben Hall, ASCAP)

9 LOVEBUG (Glad, BMI/Blackjack, BMI)

31 MY LOVE (Square West, ASCAP/Howlin’ Hits, ASCAP/
Edge 0 Woods, ASCAP/Taguchi, ASCAP) CPP

54 MY NIGHT T0 HOWL (Great Cumberland, BMI/01amond
Struck, BMI/Hits Alnght, SESAC/Ciantro, SESAC/Francis
George, SESAC/Scramblers Knob, ASCAP/Five Bar-8,
ASCAP) CPP

62 NATIONAL WORKING WOMAN'S HOLIOAY (Murrah,
BMI/Castle Street, BMI/Ears Last, ASCAP/On The
Mantel, ASCAP)

40 ONE NIGHT A OAY (MCA, ASCAP/Gary Burr, ASCAP/
Foreshadow, BMI/Uncle Pete, BMI) HL

61 0 WHAT A THRILL (Musique Chanteclair, ASCAP)

17 PIECE OF MY HEART (Unichappell, BMI/Web IV, BMI)

HUWBM

64 REO ANO RIO GRANOE (J-Keys, ASCAP/Supernaw,
ASCAP)

26 ROCK BOTTOM (BCL, BMI) HL/CPP

4 ROPE THE MOON (Almo, ASCAP/Bamatuck, ASCAP/Just

A Oream, ASCAP/Pearl Oancer, ASCAP) CPP

63 RUNAWAY TRAIN (Mighty Nice, BMI/Blue Water,
ASCAP/EM! April, ASCAP/EMI Blackwood, BMI) HL

59 SOMETHING ALREAOY GONE (High Steppe, ASCAP/
Humble Artist, ASCAP/AI Andersongs, BMI/Mighty Nice,
[:1L}]

15 SPILLEO PERFUME (Ben's Future, BMi/Sony Tree,
BMI/Acuft-Rose, BMI) HL/CPP

[ S;O: ON A OIME (Square Lake, ASCAP/Howlin" Hits,
ASCAP)

67 TAKE THESE CHAINS FROM MY HEART (Miene,
ASCAP)

12 THAT AIN'T NO WAY TO GO {Sony Tree. BMI/Buffalo
Prarie Songs, BMi/Oon Cook, BMI) HL

38 THAT'S MY BABY (Almo, ASCAP/LaSongs, Ascap/Taste
Auction, BMI/Wacissa River, BMI) CPP

23 THEY OON'T MAKE "EM LIKE THAT ANYMORE (Farren
Curtis, BMI/Mike Curb, BMI/Full Keel, ASCAP/Farrenuff,
ASCAP/Curbsongs, ASCAP) WBM

44 THINKIN' PROBLEM (New Court, BMl/Low Country,
BMI/AImo, ASCAP/Hayes Street, ASCAP/EMI Apri,
ASCAP) HL/CPP

72 THE TIN MAN (Acuff-Rose, BMI/Songwriters Ink, BMI/
Texas Wedge, ASCAP)

37 (TONIGHT WE JUST MIGHT) FALL IN LOVE AGAIN (Al
Andersongs, BMI/Mighty Nice. BMI/Hecktone, BMI/
Foreshadow, BMI) CLM

42 TRYIN' TO GET OVER YOU (Benefit, BMI) WBM

39 TRY NOT TO LOOK SO PRETTY (Coal Oust West, BMI/
Songs Of PolyGram, BMI/Seven Angels, BMI/Warner-
Tamerlane, ASCAP) HL/WBM

13 WALKING AWAY A WINNER (Great Cumberland, BMI/
Oiamond Struck, BMI/Little 8ig Town, BMI/Amencan
Made, BMI) WBM/CPP

52 WE OON'T HAVE 70 00 THIS (BMG Songs, ASCAP/Gary
Burr, ASCAP/MCA, ASCAP) HL

14 WHENEVER YOU COME AROUNO (Benefit, BMI/
Foreshadow, BMI/Uncle Pete, BMI) CLM/WBM

11 WHERE 00 | FIT IN THE PICTURE (Linda Cobb, BMI/
Lor Jayne, BMI)

68 WHERE WAS | (Sony Tree, BMI/MCA, ASCAP/Gary Burr,
ASCAP) HL

47 WHOLE LOYTTA LOVE ON THE LINE (Acuft-Rose, BMI)
cep

43 (WHO SAYS) YOU CAN'T HAVE IT ALL (Mattie Ruth,
ASCAP/Seventh Son, ASCAP/Sony Cross Keys, ASCAP)
HUWBM

19 WHY HAVEN'T | HEARO FROM YOU (Bash. ASCAP/Life
0f The Record, ASCAP)

16 WINK (Little Big Town, BMI/American Made, BMI/Great
Cumberland, BMI/01amond Struck, BMI) WBM/CPP

3 WISH | OION'T KNOW NOW (Songs Of PolyGram, BMI/
Tokeco, BMI) HL

21 WOMAN, SENSUOUS WOMAN (Acoustic. BMI) CPP

48 WOROS BY HEART (Enghshtown, BMI/Warner-
Tamerlane, BMI) WBM

73 YOU COULO STEAL ME (Famous, ASCAP/Sultan Of
Song. ASCAP/Nocturnal Eclipse, BMI/Minnetonka, BMI)

1 YOUR LOVE AMAZES ME {Gila Monster, SESAC/Great
Cumberland, BM/O1amond Struck, BMI) CPP

49 YOU WOULON'T SAY THAT TO A STRANGER {August
Wind, BMI/Hendershot, BMi/Longitude, BMI/Lazy Kato,
BMI) wem
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OMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 133 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
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=2 | 52| «2| 25| rroducer soncwRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 | 32| 2|25 rrobucer soNGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
*x*k NO. 1 * &% 8% | 7 | e o My M
o i ! g ITE.C.CANN {C) (V)
(D| 5 | 7 | 15 | YOURLOVE AMAZES ME 1 week at No. 1 ® JOHN BERRY T NGB OIIGC REGIPRETTY, SR T
CHOWARDIAHUNTIC JONES) IDERTYALBUMICIT 39 | 20 | 1| M| P IN0ERSON (D.YOAKAM KOSTAS) (C) (v) REPRISE 18239/WARNER BROS.
BEFORE YOU KILL US ALL & RANDY TRAVIS
@ 3 5 11| CLEHNING (K.FOLLESE M.T.BARNES) (C) (V) WARNER BROS. 18208 1 — | 3 2.?;5,.2‘&?5'25%3‘%@“, G&g@l# Es&oc'ﬁ?
7 1 WISH | DIDN'T KNOW NOW & TOBY KEITH *
@ v “-L‘"""fl-'”-s”‘w (TKEITH) o ICHAELV) M;"C;_’g‘::;? 4 |52 12 #gﬂs(;ﬂg%ﬁ.EMURPHV,K.TRIBBLE) DAVID (LCE(Evmngsl: ;g
ROPE THE MOON ¢ JOHN M MON "
@ 6 8 10 | Shienpricks ';J.BROWN,J.DENTON,A.BROWN) (© (v1). ATLANTIC ;7:‘4/: 4 | 42 | 36 | 20 I_ERYO'#N I,%ILGUET OVER YOU (B‘(’v','tccf 5(3'7%%
DON'T TAKE THE GIRL & TiM MCG v
@ 8 | M | 8 | | STROUD.S GALUIMORE (C.MARTIN.L W JOHNSON) (€) {v) CURB 76925 Q) 3B (38|17 &‘g’?&f‘(‘,‘v JSAZLKvsg'? J%Q‘I)E?AVE ITALL © A'}&"}é{é‘j'fszg‘;
IF BUBBA CAN DANCE (I CAN T0OO) & SHENANDOAH THINKIN’ PROBLEM & DAVID BALL
0 ! : 15 | blcoox (M.RAYBON,M.MCGUIRE.B.MCOILL) {C) (v RCA 62761 8 ) %3 6 B.CHANCEY (D.BALLA.SHAMBLIN,S.ZIFF) (C) (V) WARNER BROS. 18250
HOW CAN | HELP YOU SAY GOODBYE & PATTY LOVELESS LIFE #9 © MARTINA MCBRIDE
@ 121 16 | 10 | FGORDY.IR. (8.8.00LLINSK.TAYLOR-GOOD) V) EPIC 77416 45 | 37 | 37 | 20 | Fyicaiey e sear.MMCERIDE (KOSTAS.T.PERED) OlIRA 628,7
A GOOD RUN OF BAD LUCK @ CLINT BLACK INDIAN OUTLAW @ & TIM MCGRAW
8 2 ! 12| 1 STROUD.C.BLACK (C.BLACK H.NICHOLAS) {C) (v) RCA 62762 46 | 41| 39 ) 18 | | SiRoun.e6ALLMORE (T.BARNES,G.SIMMONS.J.D.LOUDERMILK) ©m cuCRa 76920
@ 9 9 13 LOVEBUG GEORGE STRAIT 19 54 5 WHOLE LOTTA LOVE ON THE LINE AARON TIPPIN
T.BROWN,G.STRAIT (C.WAYNE W KEMP) (C) (V) MCA 54819 S.HENDRICKS (A.TIPPIN,D.KEES) (V) RCA 62832
10| 4 | 4 | 13 | ADDICTEDTO A DOLLAR # DOUG STONE a8 | 47 | 33 | 17 | WORDS BY HEART # BILLY RAY CYRUS
J.STROUD,D.STONE (D.STONE,R.HOOD,R.MADDOX, K. TRIBBLE) (C) (V) EPIC 77375 J.SCAIFEJ.COTTON (R.NIELSON,M.POWELL} (C) (V) MERCURY 858 132
@D| 11 | 13 | 13 | WHERE DO I FIT IN THE PICTURE © CLAY WALKER 5 | 65 | 3 | YOU WOULDNT SAY THAT TO A STRANGER Ol BHEl
J.STROUD (C.WALKER) (V) GIANT 18210 : 8. / 0.
IN'T N 10 G ® BROOKS & DUNN FALLING OUT OF LOVE & JOHN AND AUDREY WIGGINS
@ Blw]7 IIJ.."(’:‘OAOT(,QHENDRIC?S%%ENN.K.BROOOKS,D.COOK) (V)A%ISTA 1-2669 3 1 %8 | 4 | iscare)coronuwwicans) {CHVIMERCURYIB56476
@ 15 17 9 WALKING AWAY A WINNER & KATHY MATTEA @ 64 | 69 3 INDEPENDENCE DAY MARTINA MCBRIDE
J.LEO (T.SHAPIRO,B.DIPIERO) {C} (V) MERCURY 858 464 P.WORLEY,E.SEAY,M.MCBRIDE (G.PETERS) (C) (V) RCA 62828
WE DON'T HAVE TO DO THIS TANYA TUCKER
16 [ 20 6 %mz(ygﬁl?r«l;{sngE AROUND (C)X)m%E sﬁ:;%% 52 | S0 | 45 | 19 | FRseine (G.BURR,V.SHAW) (V) LIBERTY 17803
SPILLED PERFUME @ PAM TILLIS IT IS NO SECRET ¢ MARK COLLIE
@ Y 18 9 S.FISHELL,P.TILLIS (P.TILLIS,D.DILLON) (C) (V) ARISTA 1-2676 @ 5! e J D.COOK (M.COLLIE,M.REID) (C) (V) MCA 54832
* % * AIRPOWER * * ol I LN R U [ A V)
LANDIS (R.GILES,A.ROBERTS,C.BLACK} v
20 | 28 | 5 | WINK @ NEAL MCCOY (55)| 55 | % | 8 | LOOKIN'IN THE SAME DIRECTION & KEN MELLONS
B.BECKETT (B.DIPIERO, T.SHAPIRO) (C) (V) ATLANTIC 87247 J.CUPIT (K.MELLDNS,D.DODSON,J.MELTON) (C) (v) EPIC 77390
Y & FAITH HILL ALL OVER TOWN CoxX
17 | 10 3 15 : LEEDER&; Pg.szgrfsﬁzlmvon (€) (V) WARNER BROS, 18261 60 | 59 7| RPENNINGTON (T.BARNES.R.RANKIN) V) STEP f;N[ 474
(:: ) CRY WOLF ¢ VICTORIA SHAW
18 | 22 7 LITTLE ROCK ¢ COLLIN RAYE 63 | 64 3 | ABYRD.LENORMAN (v.SHAW,JLEARY) (©) (v) REPRISE 18235/WARNER BROS
J.HOBBS, £ SEAY.P. WORLEY (T.DOUGLAS) (V) EPIC 77436 .BYRD. b 5
v BABY NEEDS NEW SHOES © RESTLESS HEART
L A e e & R seh s 6216 | ¢ e g TV Y
21 23 1 Eég?%’?;&f&,%‘gggg CADILLAC KIND * CONFEDECI)?M'ETS/:ITILCRB%\}; B - 2 J.STROUD.C.CARTER (C.CARTER,A.ANDERSON) (V) ATLANTIC B2595
* % * AIRPOWER * # # 80 | 51735 | 15 | H O o D AT
.BUI HAM (M.STU, V)
WOMAN, SENSUOUS WOMAN MARK CHESNUTT O WHAT A THRILL & THE MAVERICK!
@ 3 a 8 M.WRIGHT (G.5.PAXTON) (C) (V) MCA 54822 0| — 2 D.COOK u.wmcul'zistem (C) (v) MCA 597330
* % * AIRPOWER * * % * * *HOT SHOT DEBUT * * %
IN MY OWN BACKYARD ¢ JOE DIFFIE NATIONAL WORKIN MAN'S Y ® SAMMY KERSHAW
@ 22 | 35 | 11| )5aTe B MONTGOMERY (A.SPOONER KK PHILLIPS, ).DIFFIE) (V) EPIC 77380 NEWD ! B.&NNOON.N.LWILsgN (R.MuGRn\le%.PenRv.J.Egé»ltls))A (g) \)) MERCU'E?Y gss 722
@3)| 28 | 30 | 8 | THEY DON'T MAKE 'EM LIKE THAT ANYMORE BOY HOWDY | |G| g5 [ 74 | 3 | RUNAWAY TRAIN © DAWN SEARS
C.FARREN ().STEELE,C.FARREN) CURB ALBUM CUT M.WRIGHT (K.RICHEY,T.BURNS) (C) (V) DECCA 54834
THE CHEAP SEATS & ALABAMA RED AND RIO GRANDE DOUG SUPERNAW
% |29 6 | JUEG.LM.LEE.ALABAMA (M.HUMMON R SHARP) (V) RCA 62623 64 | 52 [ 42 | 16 | giNons (D.SUPERNAW, L ATKINSON} (V) BNA 62757
@ 31 34 5 FOOLISH PRIDE . * TRA;/F!E TR;ITT 65 53 4% 16 EFE%%R YA('Z‘)(l;JTLEHAEGAJEJ THAN MINE TRISHAOY(E)AMR;XVQ%E
G.BROWN (T.TRITT) (C) (V) WARNER BROS. 18180 ! (L.ANGELLEA.GOLD) (©) (V)
WYNONNA STOP ON A DIME LITTLE TEXAS
2% | 146 |14 5&%539,{!&!8_8”,[, (C) (V) CURB 543%9/.“ NEWD | | | DSoub.c.omapou,p.cray (P.HOWELL,D.O'BRIEN,B.SEALS) WARNER BROS. ALBUM CUT
ERY ONCE IN A WHILE & BLACKHAWK TAKE THESE CHAINS FROM MY HEART LEE ROY PARNELL
@ 2] 4 6 S.Yamcm,tguaons (H.PAUL.V.STEPHENSON,D.ROBBINS) (C) (V) ARISTA 1-2668 NEWD : S.HENDRICKS (F.ROSE.H HEATH) (C) (V) ARISTA 1-2695
T Y CHANCES MARY-CHAPIN CARPENTER WHERE WAS | # RICKY VAN SHELTON
33 43 4 }.xﬁﬁ‘.&% c.cunp'émzn (M.C.CARPENTER,D.SCHLITZ) (V) COLUMBIA 77476 ad 6 3 19 S.BUCKINGHAM (H.STINSON.G.BURR) {C) (V) COLUMBIA 77334
AN’ HER ANYMORE AMMY KERSHAW EAGLE OVER ANGEL ¢ BROTHER PHELPS
25| 12|19 'B.EANNOL,ﬁEVeLgL (M.Pnznszn.agﬁmm (g) (V) MERCURY gsa 102 ) | e | 9 : D.PHELPSR.L PHELPS (G.GUINN.Y.GUINN.J.PETERS) (V) ASYLUM 00012
F THE GOOD DIE YOUNG & TRACY LAWRENCE IF YOU CAME BACK FROM HEAVEN & LORRIE MORGAN
30 (27 (19| 16 j,smouu (P.NELSON.C WISEMAN) ATUANTIC ALBUM CUT NEW ) 1 | RLANDIS (L MORGAN R LANDIS) (v) BNA 62864
MY LOVE o LITTLE TEXAS 71| 59 | 61 | 18 | KISS ME,I'M GONE LB S
31 | 30 [ 26 | 19 | J§iRoUD.COINAPOLID.GRAU (P HOWELL,B.SEALS,T.BARNES) (C) (V) WARNER BROS. 18295 ;;"é’:’_’:&‘:::" {M.STUART.B.DIPIERO} . KEr\l(zY(v:::lcE;;:E?;
WON'T ER Y TEVE WARINER 1L —_ 2
@ “lpa ISLENDOMCKS (Btirg\({m.mcguusm S (V) ARISTA 1-2672 @ :gﬁ“gg&g‘?:;‘tlx's'smm ‘c’;’c’)‘é‘;é“(’;g;’:?;
LIFESTYLES OF THE NOT SO RICH & FAMOUS & TRACY BYRD ( ::) 75 — 2
@ 38 | 49 | 4 | JCRUTCHRIELD (BHILLW.TESTER) (C) (V) MCA 54778 Dg:’:gmf;‘f“w {B.CRYNERIHUNTER) . Boécwc’)ggl;g:;
¥ | 29| 2|2 ';mgg%g'#fﬂmx) OWN . LE&,’?SXJ;’#E{“&%% NEW D) ! S.FISHELL (B.WOODRUFF,M.SMOTHERMAN) (V) ASYLUM 64553
@9 I WISH | COULD HAVE BEEN THERE @ JOHN ANDERSON 75 | 68 | 57 | 13 | COMPANY TIME s e
36 | 46 5 J.GUESS (M.MCANALLY] v ’
J.STROUD,J.ANDERSON (). ANDERSON.K.ROBBINS) (V) BNA 62795
39 | 47 6 COWBOYS DON'T CRY ¢ DARON NORWOOD (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
J.STROUD,J.CARLTON (J.ALLISON.J.RAYMOND,B.SIMON, D.GILMORE) (C) (V) GIANT 18216 which attain 2500 detections for the first time. ® Videoclip availability. Catalog number is for cassette single, or viny! if cassette is unavailable.
@ 40 18 5 (TONIGHT WE JUST MIGHT) FALL IN LOVE AGAIN HAL KETCHUM (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyi single
A.REYNOLDS,J.ROONEY (A.ANDERSON.H.KETCHUM) (C) CURB 76922 ilability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications.
e L ————————————— ——
1 1 1 3 NO DOUBT ABOUT IT L 4 NEAL MCCOY 20 GOD BLESSED TEXAS @ LITTLE TEXAS
(.5.5H J.STROUD C.DINAPOLI D.GRAU HOWELL B WARNER BROS
2 2 2 3 STANDING OUTSIDE THE FIRE @ GARTH BROOKS 15 13 18 4 THAT'S MY STORY @ COLLIN RAYE
A.REYNOLDS (J.YATES G.BROOKS) LIBERTY PW LEY ) YL PARN T
3 3 3 3 HE THINKS HE'LL KEEP HER @ MARY-CHAPIN CARPENTER 16 1 10 10 LIVE UNTIL | DIE @ CLAY WALKER
JJENNIN  C.CARPENT  (M.C.CARPENTER D.SCHLITZ) COLUMBIA ] C.WALKER GIANT
4 4 V'VEGOTITMADE JOHN ANDERSON 17 16 13 §  JOHN DEERE GREEN JOE DIFFIE
4 4 J.STROUD JANDERSON (M.BARNES ) BNA J TEB. NI RYD. N
1 JUST WANTED YOU TO KNOW MARK CHESNUTT MY BABY LOVES ME @ MARTINA MCBRIDE
? ‘ : ! e € | ! - " ? ! “ ;IHAT A CRVI':G SHAME & THE MAVERI::;
| SWEAR @ JOHN MICHAEL MONTGOMERY — —
6 6 7 3 S.HENDRICKS (F.J.MYERS,G.BAKER) ATLANTIC 19 1 :ﬁ:og (;-Mél:"'(ﬁ:‘?; c Py
ROCK MY WORLD (LITTLE COUNTRY GIRL] @ BROOKS & DUNN i A
7 8 6 4 D.COOK s.u:nomcxs((a.usoumv S.O'BRIEN) ) ARISTA 0 2 2 9 Cw FE JusT D';GRE-EF v o DC::':
8 7 8 7 GDODBYESAYS T ALL o LG 21 21 21 8 JBOWEN BOEAN JKRUEGER .
9 n 15 CHATTAHOOCHEE @ ALAN JACKSON 22 22 25 :‘DON'T CALL HIM DADDY DOuG SUPERNBA:‘IX
K.STEGALL (A.JACKSON _MCBRIDE) ARISTA 3 @ CLAY WALKER
v o9 9 ALITTLE LESS TALK AND A LOT MORE ACTION # T0BY KEITH 23 18 19 e MO S 0
;/::RKIN HLSHE - (HINT STE @ FAITH HILL 24 . 2 THE BOYS & ME € SAWYER BROWN
no1 12 A O s T WARNER BROS LG ASAP U A msi‘;:‘:
12 15 1 FASTASYOL ¢ DWIGHT YORKAM %5 — 2 JLEOL M.LEE, ALABAMA (G.BAKER,F.J.MYERS)
@ Videoclip availability. Recurrents are tities which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 12 1 f},‘g&,g{fﬂ{ﬁ (C.BLACK) @ CLINT BLAR((::': dropped below the top 20. C ial availability is not ir on the recurrent chart.
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Artists & Music

Influences Coalesce For Spanish Trio

PRESUNTOS IMPLICADOS: It is
nearly impossible not to become en-
amored with the soulful pop/jazz
sound of Juan Luis and Soledad Gi-
ménez and Nacho Mand, the three
members of Spain’s best-selling
singer/songwriter trio Presuntos
Implicados.

The sweet-harmonizing threesome
consistently erafts lucid, sophisti-
cated tales of the heart, replete with
instantly memorable pop melodies
and classy sentiment. And of course,
the anchor of the band’s musical ship
is Soledad’s liquid mezzo, a warm,
soothing voice that never fails to cap-
tivate a listener.

Always a pop/soul-oriented outfit,
Presuntos Implicados spreads it
wings a bit wider on its latest album
“El Pan Y La Sal,” a top five Spanish
album that incorporates jazz, reggae,
rock, and bossa nova.

“In our previous albums, we have
let our musical influences carry us,
and on this record we let them carry
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by John Lannert

us a little further,” explains Maid.
“So that’s why this is such a diverse
record. It’s a little like a recital of
what interests us musically.”

Each song, in fact, seems to pay
homage to a musical genre or artist,
including “Mi Tesoro” (bossa nova),
“Palabras De Amor” (Carlos San-
tana), “Flor De La Manana” (bolero),
“Siento Vida” (jazz/funk), and
“Actriz,” whose closing musical line
nearly replicates the moody synthe-
sizer line heard midway through Ste-
vie Wonder's classic “Superwoman.”

Soledad points out that composing
the material is a team effort “where
the songs that go on the record are

oW

SSTIII

05*POLYGRAM:

D81a ANOS« VNLLV1 VIM

TOLL FREE:B00-329-7664
OR 305-621-0070 / FAX:621-0465

DISCOS COMPACTOS, VIDEOLASER, CASSETTES,

ASK FOR MARTHA

ACCESORIOS, VIDEOS Y MUCHO MAS!
« I34OW HONW 2 N3AQO™D”

S'lIH N3L dOL+NIV1/

H L DISTRIBUTORS

6940 S. W. 12 Street
Miami, Florida 33145

¢ |nventario Completo de

Musica Latina:
CD e Cassettes ® 12"
Video Musicales

e Personal Bilingue para

Atender Sus Ordenes

e Completamente
Computarizado

Local:

or Call Toll Free:

* Complete Inventory
of Latin Music:
CD e Cassettes ® 12
Music Videos

e Knowledgeable
Sales Reps

¢ Fully Computerized

305-262-7711. Ask for Gloria

1-800-780-7712

Fax: 305-261-6143
WE ARE A SERVICE ORIENT=ZD COMPANY

MANHATTAN LATIN MUSIC DIST.
DISCOS COMPACTOS e VIDEDS ® CASSETTES ® ACCESSORIOS

S0 iLLAMENOS
28 HoYy!
= : Toll Free

- 800-745-4509

esl

Fan: 212-583-4847
Tel. 212-563-4508
Mia. 308-691-7604
Fax 308-477-0789

471 W, 42 ST MY, NY. 10038
Member of

NAIRD

DISTRIBUIDOR ONE-STOP MAS GRANDE DE MUSICA LATINA

the best, regardless of who composed
them. All of the notable influences
that we have are reflected in this rec-
ord. Nacho is a lover of Brazilian mu-
sic, Juan Luis loves black musie, and
I adore soul. We not only recognize
these influences, but we are free to
use them to create our own sound.”

So smooth is Presentos Implicados
that the band’s 1992 U.S. release “Ser
De Agua” was tapped to be promoted
by WEA Latina to jazz/NAC radio
before personnel changes at the label
scotched the initiative. Unquestiona-
bly, Presuntos Implicados could score
at NAC radio, though an occasional
English-language track probably
would be a convenient lead-in to add-
ing a Spanish-language cut.

While she neither speaks nor has
studied English, Soledad is open to
suggestion if the opportunity to re-
cord in English arises. “Others have
done it, so why couldn’t 17" she
asks. But first things first. The
band has yet to duplicate its Spanish
success in other Spanish-speaking
countries— except, perhaps, Chile,
the only country where the group has

PRESUNTOS IMPLICADOS

played a concert.

Plans ecall for the band to launch a
Spanish stadium tour in June, fol-
lowed by another domestic swing to
the country's theaters and clubs. In
July, the troika will perform at the
Montreux Jazz Festival. Down the
line, the band hopes to embark on
theater and club dates in the U.S,,
Mexico, Argentina, and Chile.

Asked whether the band’s next rec-
ord will stay in the same musical ter-
rain as “El Pan Y La Sal,” Juan Luis
answers, “l believe each record is
simply a thermometer of your per-
sonal experience, and I do not like to
elaborate beyond that. But I think
there is something that characterizes
our musie, and that is, our songs al-
ways carry a stamp that is imprinted
as much by Sole’s voice as by the way
we compose and arrange, whether the
music is Brazilian, pop, or soul.”

OLIVA DESERVES A SHOT:
Over the past 20 years, venerable
salsa outfit Carlos Oliva Y Los So-
brinos Del Juez has carved out a
comfortable niche in South Florida,
performing at a variety of concerts
and private dates.

Alas, Oliva—a former producer of
Miami Sound Machine during its
seminal “Miami sound” era—has not
realized deserved widespread success
as a recording artist. Currently
unsigned, Oliva is shopping a killer
demo tape teeming with on-time, me-

(Continued on page 38)
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Artists & Music

Hot Pursuit. Carl Allen celebrates the release of his Atlantic Jazz debut, *The
Pursuer,” with a performance at New York's Blue Note. Shown backstage, from
left, are Michelle Taylor, senior director, Atlantic Jazz; Allen; Yves Beauvais,
director of A&R/special projects, Atlantic; Fran Lichtman, VP of International,
Atlantic; Eulis Cathey, national director of promotion, Atlantic Jazz; and Bob
Kaus, senior director of artist relations and media service, Atlantic.

WALLACE RONEY MAKES A MAJOR LEAP

(Continued from page 16)

four hours),” he says.

With this album, Roney was af-
forded the luxury of being able to
stretch out. “I could rehearse as much
as I needed to make the music right,
and I can use my band to tour in sup-
port of the record,” he says.

Roney spent two months preparing
to record “Misterios,” working on the
arrangements with pianist Geri Allen,
who is part of his regular working
band, and arranger Gil Goldstein.

The album includes material by
such composers as Astor Piazzolla,
Miiton Nascimento, and Egberto Gis-
monti. It opens with a cover of the
Beatles’ “Michelle.”

Says Roney, “I'm not a Beatles fan.
but I like good musie, and that’s a
great song. It has an exotic lyrical
quality to it.”

Noted producer Teo Macero, known
for his work with Charles Mingus,
Paul Horn, and Miles Davis, manned
the board on “Misterios.” Says Roney,
“I didn’t use him because of his associ-
ation with Miles Davis. I knew of his
association with Miles, but I didn’t
know how much impetus he had put
into Miles’ records, because Miles was
s0 great—what could a producer do?

“I've never seen anybody work as
hard to get a sound that is this accu-
rate coming out of your bell,” he adds.
“He does his job as well as any great
instrumentalist does his job.”

Roney’s decision to work with Ma-

JAZZ FESTIVAL

(Continued from page 18)

record tent. According to district
manager Ray Genovese, the empha-
sis at the Fair Ground site was on mu-
sicians who are performing at the fest
or local and regional artists. Sound
Warehouse accepts many independ-
ent label titles on consignment. “For
a lot of artists who are independently
produced, this is how they get their
product sold,” says Genovese. The
record tent, which was participating
in its third jazz fest, continued its in-
store autograph signings, this year
featuring the Neville Brothers, the
Subdudes, Solomon Burke, Evange-
line, Ellis Marsalis, the Zion Harmo-
nizers, and Terrance Simien.

cero likely will bring on another round
of comparisons to Davis, the artist
with whom Roney is most closely asso-
ciated.

At the Montreux Jazz Festival in
the summer of 1991, Roney played
alongside his idol. The performance
was captured on “Miles Davis &
Quincy Jones: Live At Montreux.”
The following year, Roney was tapped
to play Davis’ part in “A Tribute To
Miles Davis,” which featured the
young trumpet player blowing along-
side former Miles Davis Quintet mem-
bers Wayne Shorter, Ron Carter,
Tony Williams, and Herbie Hancock.

“I don’t want {Miles Davis’| contri-
bution and his legacy to go away, just
like I don't want Charlie Parker or
John Coltrane to go away,” says
Roney. “If it wasn't for Miles Davis, I
wouldn't be where I am musically. He
influenced me. He was my greatest in-
spiration on the trumpet. I modeled
my trumpet playing and my outlook
on music from what he did.

“He also gave me the opportunity to
play with him. Not only was that a les-
son for me, it also brought me expo-
sure ... Hopefully, I can justify why
he did that for me.”

Warner Bros.’ Schultz says the Da-
vis connection is “a double-edged
sword” for Roney, and is “not some-
thing [the label is] going to go out of
its way to expand or exploit.”

What the label hopes to do with
“Misterios” is spread the fast-growing
word on Roney as one of juzz's rising
stars, “This is a handsome situation
for us to be in,” Schultz says. “We're
not starting from scratch. Wallace has
been making records for a few years,
and he is a highly visible and well-
known quantity at radio and with the
crities.”

Warner Bros. may issue a sampler
of material to radio in advance of the
release date, Schultz says, but the la-
bel generally plans to work the release
as a whole. “The nature of this project,
even more s0 than your usually jazz
project, is that it is a complete work,”
he says.

Roney will support the album by
playing various festival dates in the
U.S. and abroad, beginning July 1
with an appearance at the JVC Jazz
Festival in New York.

Jaryy
BIUE
NOTES

by Jeff Levenson

HOT, HUMID, COOL, CRISP: The Puerto Rico Hein-
eken Jazzfest, an annual bash that celebrates Latin jazz
(as much as suds, I presume), will give the summer a
proper kickoff May 26-29. Scheduled to appear are
Eddie Gomez, Giovanni Hidalgo, Michel Camilo, Ter-
ence Blanchard, and Alex Acuna, among others. Acuna
receives the additional honor of having this year’s fest
dedicated to him. (Can't tell you why). Also on the pro-
gram: a music scholarship search conducted in conjune-
tion with the Berklee College of Music.

SHOW BIZ KIDS: Donald Fagen and Walter Becker
are once again hitting the road. Their 26-date tour runs
through August and September, and it will feature new
band members, drummer Dennis Chambers (who I
know) and guitarist George Wadenius (who I don’t).
Otherwise, all things—players, songs, wacked-out Dan-
heads with “Josie” tatoos—remain the same as last year.

SO THIS 1S WHAT IT MEANS TO MISS NEW
Orleans: In case anyone thinks that trumpeter Terence
Blanchard is just a-sittin’ and a-noodlin’, rest assured—
the boy’s been busy. Not only did it take him and his Bil-
lie Holiday tribute record about a minute to break into
the upper reaches of the Top Jazz Albums chart (No. 6
this week), but he's got a scoring credit on Spike Lee’s
“Crooklyn” and he shows up on the soundtrack album

for “Backbeat” (which deals with young Beatle Stu Sut-
cliffe and his Hydra-pal JohnPaulRingoGeorge, yet
has a jazz score created by Don Was). Also on the sound-
track is pianist Eric Reed.

lNITIALLY YOURS: Dave Grusin and Larry Ro-
sen—the G and the R in GRP—have established the Na-
tional Foundation for Jazz Education to advance the
cause of jazz education. The organization’s first under-
taking will be sponsorship of the jazz component of the
1994-95 Arts Recognition and Talent Search, an annual
program overseen by the National Foundation for Ad-
vancement of the Arts. In case the wording on this item
has got you bug-eyed and confused, here’s an abbrevi-
ated summation: GRP establishes NFJE to aid ARTS
on behalf of NFAA. L-O-8-T, anyone?

BIG HORN, CLEAN SCENE: This headline is easy:
“Underappreciated Saxist Finally Gets Record Deal.”
Ronnie Cuber, who has spent a fair bit of his time bari-
toning for the likes of Frank Sinatra, Paul Simon, Eric
Clapton, Curtis Mayfield, the aforementioned Donald
Fagen, and, most recently, Dr. John, has got his very
own Milestone, “The Scene Is Clean.” What's so special?
you ask. Not much, except that a talent deserving wider
recognition finally gets some. Which, come to think of it,
is plenty special—if not for us, then him.

TRUE OR FALSE, GREAT PIANISTS FOR 50:
Verve is maintaining that Tommy Flanagan’s newly re-
leased “Lady be Good ... For Ella” is his first major-
label release as a leader. A quick perusal of the various
resource materials within reach bear out the claim. But,
more importantly, how is that possible?

FACTOID 55: Nancy Wilson’s latest from Columbia,
“Love Nancy,” is her 55th album.
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by Is Horowitz

RUSSIAN ALLIANCE: BMG Classies and Firma Melo-
diya, a Russian state enterprise, have signed a 16-year li-
censing agreement that awards BMG exclusive rights to
the Melodiya classical catalog in all world markets other
than those of former Soviet bloc nations.

The move is expected to bring a new level of release re-
sponsibility to the giant Russian catalog. It takes heed of
the chaotic state of Melodiyva representation in recent
years, when a number of labels claimed conflicting rights
to the catalog, or portions thereof.

BMG says it is establishing an international anti-piracy
fund, in partnership with Melodiva, to guarantee integrity
of the agreement, as well as to protect copyrights. Unau-
thorized Melodiya product will be sought out and violators
prosecuted, say partners to the deal. The campaign will en-
compass recordings both old and new.

The new contract supplements a 1990 Melodiya pact
with BMG France that covered Western Europe. Nineteen
Melodiya titles have been made available in Europe under
that agreement.

U.S. releases are not expected for about six months. The
entire Melodiya catalog is under study to develop a release
program, says BMG Classics president Guenter Hensler.
All titles issued by BMG will be digitally remastered.

BMG feels the Melodiya recordings will fit comfortably
with its own roster of Russian artists, among them pianist
Evgeny Kissin, violist Yuri Bashmet, violinist/conductor
Vladimir Spivakov, and conductor Yuri Temirkanov.
Liberally represented in the Melodiya catalog are such art-
ists as Emil Gilels, Vladimir Ashkenazy, Mstislav Ros-
tropovich, and Kiril Kondrashin.

Some Melodiya material had been integrated into the
BMG Classics catalog through a 1965 distribution deal be-
tween the Russian label and Eurodisk, since absorbed in
the BMG complex.

The new agreement was signed May 3 by Hensler and
Valerij Soukhorado, general director of Firma Melodiya.
It took effect immediately.

GOING ON RECORD: Mid-May sessions by Herbert
Blomstedt and the San Francisco Symphony will find
them recording piano concertos by Grieg and Chopin
(No. 1) with Olli Mustonen as soloist, for London Records.

The same time period has Aaron Kernis’s “Colored
Field,” a concerto for English horn and orchestra, sched-
uled for taping, this time with associate conductor Alas-
dair Neale on the podium. The soloist is the SFS’ own Ju-
lie Ann Giacobassi. Releasing label for the Kernis is
London’s Argo imprint. Both projects have Andrew Cor-
nall as producer.

Blomstedt currently is completing his penultimate sea-
son as SF'S music director. The 1994-95 season will mark
an end to the orchestra’s recording arrangements with
London.

INDIE CONFAB: Allegro Corp. paced a series of 20 prod-
uct presentations with three separate panels devoted to ra-
dio, retailing, and press during its classical conference at
Lake George, N.Y., April 28-May 1.

Among other innovations this year was the selection by
retail attendees of the year’s best Allegro<istributed re-
cordings. Pickwick’s “Mahler Plays Mahler” was
named recording of the year. The CD also won in the his-
torical category, among the seven genres voted on.

Artist showcases presented Denon’s Chee-Yun, Dor-
ian’s Baltimore Consort, Channel Classics’ Meridian
Arts Ensemble, and Marquis’ Rachel Gauk and Susan
Hoeppner.

In all, about 100 retailers, label execs, press, radio, and
distributor staffers and artists attended the meet. Allegro
president Joe Micallef and VP of sales Renny Martini
presided.

FULL-PRICE CLASSICAL

1 BENEDICTINE MONKS ANGEL
CHANT

2 GERSHWIN NONESUCH
GERSHWIN PLAYS GERSHWIN

3 CARR/DOM/PAV LONDON
IN CONCERT

4 PAVAROTT| LONDON
MY HEART'S DELIGHT

5 UPSHAW NONESUCH
GORECKI: NO.3

6 VARIOUS ERATO
CLASSIC WEEPIES

7 RUHLAND sony
GREGORIAN CHANT

8 BARTOLI LONDON
IF YOU LOVE ME

9 PAXAROTTI LONDON

) AM

10 BARTOLI/SCHIFF LONDON
IMPATIENT LOVER

11 ANON 4 HARMONIA MUND!
AN ENGLISH LADYMASS

12 GOULD sonY
32 SHORT FILMS

13 JESSYE NORMAN PHILIPS
BRAVA, JESSYE!

14 CLEVELAND ORCH. SONY
CARMIN BURANA

15 TALLIN CHAMBER ECM
PART: TE DEUM

FULL-PRICE CROSSOVER MID-LINE

1 NYMAN VIRGIN
THE PIANO
2 WILLIAMS/PERLMAN MCA
SCHINDLER'S LIST
3 VARIOUS LONDON
PAVAROTTI/FRIENDS
4 KUNZEL TELARC
GREAT FANTASY
5 BOST,POPS SONY
UNFORGETTABLE
6 GALWAY RcA
WIND BENEATH MY WINGS
7 PHOENIX SYMPH.(SEDARES)
KOCH MAGNIFICENT SEVEN
8 F. ZAPPA BARKING PUMPKIN
YELLOW SHARK
9 LSO/FENTON ANGEL
SHADOWLANDS
10 GARRETT sILVA AMERICA
WEBBER: LOVE SONGS
11 LSO ARISTA
STAR WARS
12 YO-YO MA/MCFERRIN SONY
HUSH

13 LONDON PHIL. RCA
SYMPHONIC YES

14 THE CHIEFTAINS RCA
THE CELTIC HARP

15 KIRI TE KANAWA ANGEL
KIRI SINGS PORTER

THE Bl I d . ™
illboard. Classical 50
SoundScan
Compiled from a national sampie of retail store and rack sales reports collected, compiled, and provided by [| RN
* % * GREATEST GAINER/NO. 1 * % *
@ 1 9 BENEDICTINE MONKS ANGEL 55138 (10.98/15 98] & weeks at No. | CHANT
a——
@ 2 15 MICHAEL NYMAN VIRGIN 88274 (10.98/15.98) THE PIANO
3 3 19 WILLIAMS/PERLMAN MCA 10969 (11.98/17 98} SCHINDLER'S LIST
@ 4 22 GERSHWIN NONESUCH 79287 (10.98/15 98} GERSHWIN PLAYS GERSHWIN
@ 9 191 CARR/DOM/PAV A LONDON 430433 (10.98 EQ/15.98) IN CONCERT
@ 6 9 PAVAROTTI LONDON 433260 (10.98EQ/15.98) MY HEART'S DELIGHT
1 5 16 VARIOUS ARTISTS MADACY 0330 (4.99/6.99) ROMANTIC CLASSICS
8 ] 11 VARIOUS INFINITY DIGITAL 57243 {4.98 EQ) VIVALDI: FOUR SEASONS
9 8 12 VARIOUS ARTISTS INFINITY DIGITAL 57257 (4.98 Q) CHOPIN: ROMANTIC PIANO
23 9 WURTTENBERG ORCH. CAMEO CLASSICS 8098 (2.99/4.49) PACHELBEL CANON
11 10 11 VARIOUS ARTISTS INFINITY DIGITAL 57238 (4.98 EQ) STRAUSS: WALTZES
12 13 11 VARIOUS ARTISTS INFINITY DIGITAL 57246 (4.98 EQ) BAROQUE FESTIVAL
13 11 11 VARIOUS INFINITY DIGITAL 57231 (4.98 EQ) GREAT MOZART SYMPHONIES
14 12 il VARIOUS ARTISTS INFINITY DIGITAL 57254 (4.98 €Q)  GREAT CHORAL MUSIC
15 14 | 105 | UPSHAW/ZINMAN NONESUCH 79282 (10.97/15.97)  GORECKI: SYMPH. NO. 3
16 17 12 VARIOUS ARTISTS MADACY 0201 (4 99/6.99) 2D CLASSICAL FAVORITES
17 15 11 VARIOUS INFINITY DIGITAL 57220 (4.98 EQ) BEETHOVEN: SYMPH. NO. 5
18 16 11 VARIOUS INFINITY DIGITAL 57229 (4.98 EQ} BEETHOVEN: PIANO SONATAS
19 18 11 VARIOUS ARTISTS INFINITY DIGITAL 57230 (4.98 Q) MOZART
6 59 VARIOUS ARTISTS LONDON 440100 (1098 E0/1598)  PAVAROTT! & FRIENDS
T 20 11 VARIOUS ARTISTS INFINITY DIGITAL 57226 (4.98 EQ) A STRING SERENADE
22 19 10 VARIOUS INFINITY DIGITAL 57216 (4.98 EQ)  BACH: BRANDENBURG CONCERTQS
23 22 10 VARIOUS INFINITY DIGITAL 57234 (4.98 EQ)  PROKOFIEV: PETER AND THE WOLF
44 2 VARIOUS ARTISTS ERATO 93841 (10 98/15 98) CLASSIC WEEPIES
25 27 10 KONRAD RUHLAND SONY CLASSICAL 53899 (9.98 £0/15.98) GREGORIAN CHANT
26 31 81 CECILIA BARTOLI LONDON 43627 (10 98 EQ/15.98) IF YOU LOVE ME
21 25 11 VARIOUS INFINITY DIGITAL 57232 (¢.98 EQ) MOZART: ELVIRA MADIGAN
28 28 10 VARIOUS INFINITY DIGITAL 57217 (4.98 EQ) BAROQUE VIOLIN CONCERTOS
29 32 | 26 ROYAL PHIL.(CLARK) K-TEL 611-3 (5.98/12 98) HOOKED ON CLASSICS: VOL. 1
hLO 33 2 CINCINNATI POPS (KUNZEL) TELARC 80342 (10.98/15.98)  GREAT FANTASY
@ 37 9 VARIOUS ARTISTS INFINITY DIGITAL 57219 (4.98 EQ) BEETHOVEN: OVERTURES
32 29 10 VARIOUS INFINITY DIGITAL 57244 (4.98 EQ) THE ITALIAN BAROQUE
33 | 4 i1 VARIOUS INFINITY DIGITAL 57253 (4.98€Q)  RIMSKY-KORSAKOV: SCHEHERAZADE
34 30 10 VARIOUS INFINITY DIGITAL 57259 (4.98 £Q) MOZART: PIANO CONCERTOS
@ RE-ENTRY POPS (WILLIAMS) SONY CLASSICAL 53380 (9 98 EQ/15.98) UNFORGETTABLE
3 | 35 9 VARIOUS INFINITY DIGITAL 57222 (4.98 EQ) BEETHOVEN: EMPEROR
|45 |9 LUCIANO PAVAROTTI LONDON 425099 (10.98 EQ/15.98) TI AMO
RE-ENTRY BARTOLI/SCHIFF LONDON 440297 (10.98 £Q/15 98) IMPATIENT LOVER
RE-ENTRY JAMES GALWAY RCA 60862 (9.98/15.98) THE WIND BENEATH MY WINGS
40 36 9 VARIOUS ARTISTS INFINITY DIGITAL 57264 (4.98 Q) SCHUMANN: CARNAVAL
41 38 9 VARIOUS INFINITY DIGITAL 57227 (4.98 EQ) GRIEG & SCHUMANN
* * * HoT SHOT DEBUT * *x *

NEWD | PHOENIX SYMPHONY (SEDARES) Koo 7222 (109615.98) THE MAGNIFICENT SEVEN
rE 40 l 55 ANONYMOUS 4 HARMONIA MUNDI 907080 (13.98/18.00) AN ENGLISH LADYMASS
@ NEW)D GLENN GOULD 50NY CLASSICAL 46686 (9.98 EQ/15.98) 32 SHORT FILMS
ﬁ5 43 ] 22 | FRANK ZAPPA BARKING PUMPKIN 71600/RHINO (10.98/16.98)  YELLOW SHARK
RE-ENTRY LSO/FENTON ANGEL 55093 (10.98/15.98) SHADOWLANDS
47 42 10 VARIOUS INFINITY DIGITAL 57720 (4.98 EQ) BACH: KEYBOARD CONCERTOS
48 47 21 LONDON SYM. (WILLIAMS) ARISTA 1-1012 (54.98} STAR WARS TRILOGY
RE-ENTRY | LESLEY GARRETT SiLvA AMERICA 1022(9.991599)  WEBBER: LOVE SONGS
RE-ENTRY | YO-YO MA/BOBBY MCFERRIN SONY MASTERWORKS 48177 (9.98 EQ/15.98) HUSH

1 ROYAL PHIL.{CLARK) K-TEL
HOOKED ON:VOL.1

2 VARIOUS Rca
PACHELBEL CANON

3 VARIOUS EMI CLASSICS
ARIA

4 CLIBURN RcA
RACHMANINOFF
5 VARIOUS pG
MAD ABOUT CLASSICS
6 POPS(FIEDLER) RCA
FIEDLER-GREATEST HITS
7 GREGORIAN CHOIR ERATO
TRANQUILITY
8 VARIOUS ANGEL
HEAVY CLASSIX: VOL. 2
9 VARIOUS Rca
GERSHWIN-GREAT HITS
10 VARIOUS Rca
MOZART-GREATEST HITS
11 VARIOUS pG
MAD ABOUT PIANO
12 HYMAN/LEVINE RCA
SCOTT JOPLIN-HITS
13 CARR/DOM/PAV 50NY
FAVORITE ARIAS
14 VARIOUS oG
MAD ABOUT MOZART
15 VARIOUS ANGEL
HEAVY CLASSIX

(O Albums with the greatest sales gains this week. ® Recording fndustry Assn. Of America (R1AA) certifi-
cation for sales of 500,000 units. a RIAA certification for sales of 1 million units. Greatest Gainer shows

chart's largest unit increase. EQ indicates equivalent prices for labels that do not issue list prices. ©
1994, Billboard/BPI Communications and SoundScan, Inc.

MAKING STARS OF U.K.’s SUPERSTAR

(Continued from page 14)

outskirts of Glasgow, which previ-
ously has been used by the BMX
Bandits, a band that has boasted
both McAlinden and Norman
Blake of the Teenage Fanclub as
members. “It’s a small studio, but
I knew we wanted to do 48-track
there, because I like tracking the
harmonies to get that big, full
sound,” McAlinden says.

Superstar’s expansive pop sound
undeniably stands apart from the
U.K. music scene of the moment.

“They've been insulated from
the trends of a city like London,”
says Michael Mena, VP of A&R at
SBK/ERG, who is overseeing mar-
keting for the debut album, Efforts
to introduce Superstar to Ameri-
can fans have begun at college ra-
dio, which was serviced with the
single “Feels Like Forever” two
months before its early-June ar-
rival at commercial modern rock
outlets.

Along with the kudos Superstar
has received from the likes of Chil-
ton and Matthew Sweet, college
and modern rock programmers
may well take note of McAlinden’s
previous work with Teenage Fan-
club and Eugenius, using his classi-
cal training to arrange strings and
brass on their albums, and the ad-
dition of Soup Dragons guitarist
Jim MecCulloch to the Superstar
lineup.

“A group of us kind of grew up
together,” says McAlinden. “We
spent a lot of time in people’s front
rooms and garages.”

Superstar will play slightly more
prominent venues in the months
ahead. “We plan on bringing them
over for the New Music Seminar,”
says Mena. Later, he says, “The
main thing we want them to do is
tour America like crazy. We expect
the response to be very strong.”

After the years of playing with
other Glasgow friends who went on
to acclaim and working on other
successful albums, the members of
Superstar are ready for their own
shot. Says McAlinden, “We’ve had
six years of rehearsals waiting for
this moment.”

FREEDY JOHNSTON’S ‘PERFECT WORLD’

(Continned from page 14)

lives,” Johnston says.

The trick now lies in getting the
music out to Johnston’s widespread
fan base, or, as Kitman refers to it,
his “fractured demographic.” “He’s
toured with modern rock acts—the
Lemonheads, Soul Asylum, Matthew
Sweet—and been well-received. And
at the same time, we know he has
more traditional rock fans. When he
was on tour with the Cowboy Junk-
ies [in April], he had teen-age fans
and 55-year-old fans. It may be more
difficult to market something like
that, but in the end it means a bigger
audience.”

No doubt Johnston will bring cur-
rent fans along as his audience
grows.

PD Jody Denberg of KGSR in
Austin, Texas, is enthusiastic about
the prospect of new material from
Johnston. “We played ‘Down In
Love,” a duet with Syd Straw [from
‘Can You Fly.’] People really loved
him. Freedy has a certain emotional
directness that just hits you between
the ears. He's also got a unique vocal

quality that sets him apart from a lot
of other singers and songwriters.”

In the weeks before the release of
“This Perfect World,” Johnston will
be doing press, recording B sides,
and making a video to accompany
“Bad Reputation.”

Upon the album’s release, John-
ston will do a showease tour encom-
passing about 14 U.S. cities. He'll
then go to Europe, stopping off at
festivals and playing smaller dates
through the fall, and will return to
the States for another six to eight
months of road work, Kitman says.
“I live at Super 8,” Johnston says.

Although he’s concentrating on
the current record, Johnston is
thinking ahead to future work,
including a side project with ex-Fall
member Brix, and his next album, to
be recorded next spring and likely to
be produced by Vig.

“Now things are a little different,
and I have to be a better planner,”
Johnston says. “I’m a slow song-
writer. You have to have a deadline,
or it doesn’t get done.”
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ARTISTS & MUSIC

New Clip Promotes . .. A Novel?

Douglas Cooper’s ‘Amnesia’ Gets A ‘Book Trailer’

W BY DEBORAH RUSSELL I

LOS ANGELES-—The musie videoclip
has proven to be an effective marketing
tool to promote and sell audio product.
Now the book publishing industry is
testing video’s mettle as a method to
move titles in the print medium.

Canadian novelist Douglas Cooper
recently wrapped a music video to pro-
mote his first Hyperion novel, “Amne-
sia.”” The book is darkly cinematie,
haunting, and hallucinatory as it ex-
plores the mysteries of memory and
tragedy, obsession and morality.

NewCity Productions Inc.'s Susan
Kaplan directed and produced the
video, which couples a dramatic read-
ing by Cooper with nonlinear, layered
imagery. Jane Siberry's Reprise track
“Sweet Incarnadine”™ provides the mu-
sical backdrop.

“It’s like a ‘book trailer,” ” says docu-
mentary filmmaker Kaplan, “where
music video meets literature. It helps
to draw in the younger population
while maintaining the integrity of the
work.”

Cooper’s publicist and the video's ex-
ecutive producer, Judith Keenan
helped to underwrite the clip with the
aid of NewCity and the Canadian con-
sulate. Hyperion was supportive of the
idea, but did not participate in the pro-
duction.

“It’s very tough to promote literary
fiction,” says Keenan. “And publishers
are very staid. Profit margins are so
slim that it’s tough for them to go out
on a limb financially for a book that's
a first novel.”

But Keenan was eager to rewrite the
rules. “This book is so cinematic, and
Doug is thrilling on camera,” she says.

Adds Kaplan, “People respond to
music, and are familiar with music vid-
eos. This works along the lines of the
poetry in motion movement, and is in
keeping with the spoken word trend.
Young people are getting more familiar
with it, and now are starting to turn to-
ward the written word.”

Videos have been used to promote
books in the past, notes Cooper’s Hy-
perion editor, Mary Ann Naples. But
the lo-tech clips are designed to give

Author Douglas Cooper, shown at left,
confers with cameraman Kramer
Morgenthau and director/producer
Susan Kaplan during the music video
shoot to promote his book “Amnesia.”

talk show producers an idea of how the
writer appears on camera.

The “Amnesia” clip, however, is a
complete departure for the publishing
industry, and Naples notes that a num-
ber of her peers have expressed curios-
ity about the video concept.

“This is an experiment, and it will be
interesting to see if it can increase
book sales,” says Naples. “We’re inter-
ested in any new venue that can get at-
tention for a book.”

The 3 '/--minute short, reeled in a
month on a budget of $30,000, mixes
layers of video imagery with black-and-
white Hi-8 footage. More than 200 ef-
fects were used in the impressionistic,
multidimensional clip.

“The last thing we wanted to do was
illustrate the novel, because that’s
dull,” says Cooper, a self-described
“video virgin.” He admits he was “very,
very pessimistic” about the concept of
shooting a music clip to promote his
novel. Once the creative team came to-
gether, however, his mood quickly took
a turn toward optimism,

“I figured, if we did this well, it could
change the way books are perceived in
the modern landscape,” he says.

Leading production/title designer
Barry Deck, cinematographer Kramer
Morgenthau, and editor M. Watanabe
Milmore donated their time and serv-
ices to the project. New York’s Stable
Edit provided free access to its Avid
editing system.

Even Siberry granted a gratis li-
cense for the use of her lush, mysteri-
ous “Sweet Incarnadine.”

The Canadian singer/songwriter was

Snake Eyes. Parallax Productions Inc. director Alan Chebot, far left, sets up a
shot on Restless Heart's new RCA video “Baby Needs New Shoes." With him,
from left, are band members Paul Gregg, John Dittrich, and Greg Jennings. Not
pictured are Larry Boothby, who directed photography, and John Nelson, who
designed a set that resembled a giant game board.

eager to accept an opportunity to en-
gage in this type of “guerilla market-
ing” for her offbeat music, says man-
ager Bob Blumer.

For Cooper, Siberry’s song epito-
mized the surrealistic, moody essence
he sought for the video.

“It’s a heart-rending song,” Cooper
says. “I think this is the first time that
a very important piece of music has
been wed to a reading.”

Hyperion’s Naples sees the forum as
a mutually beneficial arrangement be-
tween the book publishing and record-
ing industries. “Labels should think
about packaging developing bands and
developing author's together,” she says.

Keenan is distributing the clip to
bookstores and music retailers for in-
store play. In addition, she plans to
submit the video to a variety of music
and arts-oriented networks. MTV, in
particular, has embraced the spoken-
word movement of late, programming
clips by poets Reg E. Gaines and Mag-
gie Estep.

Says Cooper, who started a 12-city
book tour May 2, “This is a subversive
sort of thing to do. It’s an attempt to
take serious literature and sneak it
onto a medium that is not always re-
ceptive to serious literature. And it’s
done in a way that will take people by
surprise. I hope that it scares and ex-
cites them.”

PRODUCTION
NOTES

LOS ANGELES

* Industrial Artists director Tony
Peck recently reeled “Violent And
Funky,” a new clip for Epic’s Infec-
tious Grooves. Adam Stern produced.
In addition, Industrial Artists’ Julia
Heyward shot Live's “Selling The
Drama” for Radioactive Records.
Carol Ruthberg produced.

* Raven Knite Productions director
Mark Rucker shot Menajahtwa’'s
Ruthless Records clip “La La La.” Da-
vid West directed photography; Rae
Haun and Brian Permann produced.

* Director Craig S. Brooks is the
eye behind H-Town's Interscope video
“Part Time Lover.” Gary Rapp pro-
duced the shoot for Roll Wit It/Power
Films; Jim Chressanthis directed
photography.

NEW YORK

* Chelsea Pictures director Jim
Swaffield shot and produced KRS-
One’s new Jive clip “Return Of The
Boom Bap.”

* Carnival Strippers’ new Zoo
video “Shifting Sands” is a Maddhat-
ter Films production directed by
Ellen Weissbrod. Victoria Vallas
produced; Paul Gibson directed pho-
tography.

NASHVILLE
* Travis Tritt's new Warner Bros.
video “Foolish Pride” is a Planet Pic-
tures production directed by Gustavo
Garzon. Craig Anderson produced
the shoot.

MTV: Monk Television?;
Savage’s Good Taste

MONKS ON FILM: The Benedic-
tine Monks of Santo Domingo de
Silos are not exactly pop stars, and
their label, Angel Records, is not in
the business of pop video promotion.

But that reality has changed with
the unprecedented crossover success
of the monks’ album “Chant,” which
recently cracked the top five on The
Billboard 200. Angel now is attempt-
ing to wing its way onto the main-
stream video airwaves with its first
broadeast production, “Alleluia.”

The clip, directed by Andrew
Moore of New York-based R. Green-
berg & Associates, contrasts the
soothing, lulling music of Gregorian
chant with fast-paced visu-
als that depict the frenetic
pace of human existence in
the late 20th century. (The
monks don't appear
onscreen).

“We wanted to make
the video hip enough so
the MTV generation
wouldn’t fall asleep,” says
Jay Barbieri, Angel's di-
rector of record and crea-
tive production. “The mu-
sic iIs so  serene,
enlightening, and relaxing.
We wanted the imagery to
be super impactual, so the
viewer would be visually
stimulated.”

MOR Music TV is play-
ing the video in its test ro-
tation; the Box debuted it
May 11. Angel had yet to
hear from MTV and VH-1 at press
time, but both networks are running
30-second commercials for the album,
The ads include some visuals unique
to the spot, and also draw upon im-
agery taken from the video.

Barbieri says Angel was compelled
to shoot the clip after EMI Spain pro-
duced its own “Alleluia” video, which
drove up album sales in that country.

KISS AND TELL: Hartford,
Conn.’s Jeremy Savage of “KISS
TV” is hoping to create a “KISS TV”
booth during the June 9-12 Taste Of
Hartford festival. Participating la-
bels would pay a fee to 1un videos in
the booth, and could distribute prod-
uct to the festival attendees. Savage
produces his show in conjunction
with top 40 WKSS Hartford (95.7).
Participating labels would be cross-
promoted on the radio station, as well
as on “KISS TV.”

RESEARCH: Nicole Waite, the
college student who delivered a re-
search paper on behalif of the Musie
Video Assn. during Billboard’s 15th
Annual Music Video Conference in
1993, is trolling the research trenches
once again. This time Waite is explor-
ing videos that are most influential in
promoting record sales, violent atti-
tudes in videos, and the viewing hab-
its of male and female music buyers.
She will also strive to discover the re-
spondents’ definition of the “ideal
video show.” Waite is surveying view-
ers ages 15-18 in a variety of U.S. ci-
ties. Her 1993 research explored the

TIHIE

by Deborah
Russell

impact of video viewing on the buying
patterns of college and high-school
students. {

SHOP TIL YOU DROP: Electronic
retailing is set to bow on the MTV
Networks, with Brian J. Diamond,
VP of production, at the helm. He will
be executive producer for the devel-
opment of programming on MTV;
Gwynne Thomas, executive pro-
ducer, will head the VH-1 shopping
programming; and Jim Burns, exec-
utive producer, will oversee the shop-
ping programming at Nick At Nite.
Matt Farber, VP of programming/
new business, will be in charge of
acquiring musie product
and related merchandising
for the test. The networks
will be selling audio prod-
uct, concert tickets,
clothes, merchandise, vid-
eos, and lifestyle items.

E FRESH CLIP: Doug E.
®  Fresh’s Gee Street Inde-

pendent track “I-Ight” has
‘ been chosen as the theme

for MTV’s “NBA Slam And
Jam Wrap Up Show.” A
basketball-specific version
of the clip, directed by
Danny Mieseles of NBA
Entertainment, is in pro-
duction now. Lisa Holmes
is producing. The crew is
traveling to various playoff
games to lens popular bas-
ketball players chanting
the tune’s catchy chorus.

REEL NEWS: Eileen Katz is now
VP of series development and Sarah
Condon is director of series develop-
ment at MTV ... David Cohn is VP
of consumer marketing at MTV ...
Harriet Seitler is senior VP of mar-
keting at the entertainment-oriented
home shopping service Q2.

In production: Director David
Mallet has signed for U.S. represen-
tation with L.A.-based FYI. Mallet
and FYI's Paul Flattery first
worked together in 1979 on the
groundbreaking video album “Eat To
The Beat” by Blondie.

We hear director James Brummel
of Flashframe-Freedman productions
is on the road to recovery after being
shot in New York. His recent credits
include Kracked RIBZ’s *“125th
Street” and Sheer Terror’s “Broken.”

Beth LaMure is heading up her
own L.A.-based video production
company called Daisy Force Pictures.
Directors include Cyndi Lauper,
Rocky Morton, and Annabel Jankel.

Riviera Films has joined forces
with L.A’s Panic Films for the rep-
resentation and co-production of mu-
sic videos. Panic principals Bruce
Spears and Marty Thomas currently
are in development for a feature film
and a syndicated TV show.

John Randolph, formerly of Kol-
beco Productions, is heading N.
Hollywood-based Visual Artists ...
The End has moved to 8060 Melrose
Ave., Penthouse, L.A., Calif. 90046.
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Bilboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
# & NEW ADDS #  LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

Artists & Music

=

14 hours daily
1899 9th Stree NE,
Washington, D.C, 20018

1 Domino, Sweet Potatoe Pie
2 Snoop Doggy Dogg. Doggy Dogg.
3Ce Ce Peniston, I'm Not Over You
4 SWV, Anything
5 Xscape, Love On My Mind
6 Tevin Campbell, I'm Ready
7 Maze/Frankie Beverly, What Goes...
8 Aretha Franklin, Willing To Forgive
9 Janet Jackson, Any Time, Any Place
10 Brand New Heavies, Dream On.
11 Outkast, Player's Ball
12 Toni Braxton, You Mean The World.
13 R, Kelly, Your Body's Callin’
14 Sudden Change, Comin’ On Strong
15 Angela Winbush, Treat U Rite
16 Crystal Waters, 100% Pure Love
17 Aaliyah, Back & Forth
18 Jodeci, Feenin’
19 Sounds Of Blackness, | Believe
20 After 7, Gonna Love You Right
21 Heavy D. & The Boyz, Got Me
22 A Tribe Called Quest, Electric...
23 Tanya Blount, I'm Gonna Make You
24 Keith Sweat, How Do You Like It
25 Lalah Hathaway, Let Me Love You
26 Nas, It Ain't Hard To Tell
27 Black Moon, | Got Cha Opin
28 Babyface, And Our Feelings
29 Aaron Hall, | Miss You
30 Eternal, Stay

* & NEW ADDS & #

Arrested Development, Ease My Mind
Mariah Carey, Anytime You Need A ..
Queen Latifah, Black Hand Slide

El Debarge, Can't Get Enough

Mint Condition, Someone To Love
K-7, Hi De Ho

Al B. Sure, Still In Love With You
The New 2 Live Crew, You Go Girl

CMT

covNTRY mMusic TOLOVISION,

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Shenandoah, if Bubba Can Dance

2 Travis Tritt, Take It Easy

3 Doug Stone, Addicted To A Dollar

4 Toby Keith, Wish | Didn’t Know Now
5 John Berry, Your Love Amazes Me

6 Marty Stuart, Kiss Me, I'm Gone

7 Clay Walker, Where Do | Fit In.

8 Clint Black, A Good Run Of Bad Luck
9 John Michael Montgomery, Rope.

10 Kathy Mattea, Walking Away A Winner
11 Randy Travis, Before You Kill Us Afl
12 Neal McCoy, Wink

13 Patty Loveless, How Can | Help

14 Tim McGraw, Don't Take The Girl
15 Diamond Rio, Love A Little Stronger
16 Billy Ray Cyrus, Talk Somet

17 Aaron Neville/Trisha Yearwood, | Fall. .t
18 Hal Ketchum, (Tonight We Just)...t
19 Travis Tritt, Foolish Pride

20 The Mavericks, O What A Thnillt

21 Sammy Kershaw, National Working... t
22 Rick Trevino, She Can't Say I...t

23 Garth Brooks, Standing Outside..

24 David Ball, Thinkin’ Problemt

25 Reba McEntire, Why Haven't | Heard. .t
26 Charlie Major, Nobody Gets Too Much...t
27 Kenny Chesney, The Tin Mant

28 Brooks & Dunn, That Ain't No Way ...
29 Joe Diffie, In My Own Backyard

30 Confederate Railroad, Daddy Never..
31 Pam Tillis, Spilled Perfume

32 Daron Norwood, Cowboys Don't Cry
33 Suzy Bogguss, You Wouldn't Say ...
34 Collin Raye, Little Rock

35 Blackhawk, Every Once In A While
36 John Anderson, | Wish | Could Have Been
37 Alabama, The Cheap Seats

38 Victoria Shaw, Cry Wolf

39 Tracy Byrd, Lifestyles Of The Not.
40 Mark Collie, It Is No Secret

41 Restless Heart, Baby Needs New Shoes
42 Bob Woodruff, Bayou Girl

43 David Lee Murphy, Just Once

44 Dwight Yoakam, Try Not To Look .
45 Ken Mellons, Lookin' In The Same.
46 Lorrie Morgan, My Night To Howl
47 Lari White, That's My Baby

48 John & Audrey Wiggins, Falling

49 Deborah Alien, Break These Chains
50 S. Alan Taylor, Forever Dance

t Indicates Hot Shots

* & NEW ADDS & &

Bill Miller, Trail Of Freedom
John Gorka, Good Noise
Pearl River, Hello Goodbye
Tanya Tucker, Hangn' In

Continuous programming
1515 Broadway, NY, NY 10036

1 Snoop Doggy Dogg. Doggy Dogg.
2 Janet Jackson, Any Time, Any Place
3 ice Cube, You Know How We Do It
4 Collective Soul, Shine
5 Warren G. & Nate Dogg. Regulate
6 Green Day, Longview*
7 Adam Sandler, Buddy
8 Aerosmith, Crazy**
9 Soundgarden, Spoonman

10 Madonna, I'll Remember

11 Beck, Loser

12 Primal Scream, Rocks

13 Mariah Carey, Without You

14 Counting Crows, Round Here

15 Big Mountain, Baby | Love Your Way
16 Tevin Campbell, I'm Ready

17 Enigma, Retum To Innocence

18 Alice In Chains, No Excuses

19 Rollins Band, Liar

20 Frente!, Bizarre Love Triangle*

21 Counting Crows, Mr. jones

22 Smashing Pumpkins, Disarm

23 Gin Blossoms, Until | Fall Away
24 Ace Of Base, Don’t Turn Around
25 R. Kelly, Bump N’ Grind

26 Toni Braxton, You Mean The World.
27 Sheryl Crow, Leaving Las Vegas
28 Candlebox, Far Betind

29 Salt-N-Pepa, Shoop

30 Salt-N-Pepa /En Vogue, Whatta M
31 Meat Puppets, Backwater

32 Snoop Doggy Dogg. Gin And Juice
33 Domino, Sweet Potatoe Pie

34 House Of Pain, Jump Around

35 Morrissey, The More You Ignore.
36 Bonnie Raitt, Love Sneaknn UpOn ..
37 Sarah Mclachlan, P

13 Clay Walker, Where Do | Fit In The...
14 Joe Diffie, in My Own Backyard

15 Kathy Mattea, Walking Away A .

16 Confederate Railroad, Daddy Never.
17 Patty Loveless, How Can | Help You
18 Kenny Chesney, The Tin Man

19 Bob Woodrutt, Bayou Girl

20 Lorrie Morgan, My Night To How!
21 Aaron Neville/Trisha Yearwood, | Fall..
22 Pam Tillis, Spifled Perfume

23 David Ball, Thinkin' Problem

24 Reba McEntire, Why Haven't |

25 John Anderson, | Wish | Could Have .
26 Hal Ketchum, (Tonight We Just).
27 Alabama, The Cheap Seats

28 Tracy Byrd, Lifestyles Of The Not...
29 Neal McCoy, Wink

30 Travis Tritt, Foohsh Pride

* & NEW ADDS # &

Tim McGraw, Don't Take The Gir!
Pearl River, Hello Goodbye
Di d Rio, Love A Little Stronger

38 Naughty By Nature, Hup Hop Hooray
39 What's My Name?
40 Pantera, I'm Broken
41 Hole, Miss World
42 SWV, Anything
43 Ace Of Base, The Sign
44 Lisa Loeb & Nine Stories, Stay
45 Brand New Heavies, Dream On.

46 4, The Most Beautiful Girl In...
47 Naughty By Nature, O.P.P

48 Boyz |l Men, End Of The Road
49 Dr, Dre, Nuthin' But A “G” Thang
50 Onyx, Slam

** Indicates MTV Exclusive
* Indicates Buzz Bin

* & NEW ADDS & #

Pink Floyd, Take It Back

John Mellencamp, Wild Night
Live, Selling The Drama

Shai, The Place Where You Belong
Outkast, Player's Ball

Pretenders, Night In My Veins
Toad The Wet Sprocket, Fall Down

€ ITNN

THE NASHVILLE NETWORK.
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Shenandoah, |f Bubba Can Dance
2 Toby Keith, Wish | Didn’t Know Now
3 Marty Stuart, Kiss Me, I'm Gone
4 Clint Black, A Good Run Of Bad Luck
S John Michael Montgomery, Rope
6 Randy Travis, Before You Kill Us Al
7 Brooks & Dunn, That Ain't No Way
8 Billy Ray Cyrus, Talk Some
9 Garth Brooks, Standing Outside.
10 Faith Hill, Piece Of My Heart
11 Dwight Yoakam, Try Not To Look So
12 Doug Stone, Addicted To A Doltar

GibsoryMiller Band, Mammas Dont
Maverick Choir, Amazing Grace
Rick Trevino, She Can't Say | Didnt ...

VHi

VIDEG HITS ONE
Continuous programming
1515 Broadway, NY, NY 10036

1 Bonnie Raitt, Love Sneakin’ Up On .
2 Ace Of Base, The Sign
3 Mariah Carey, Without You
4 Bruce Springsteen, Streets Of...
5 Counting Crows, Mr. jones
6 Madonna, I'l Remember
7 Toni Braxton, You Mean The World.
8 General Public, I'll Take You There
9 Enigma, Return To Innocence
10 4, The Most Beautiful Girl In..
11 Crash Test Dummies, Mmm Mmm
12 Pretenders, Night in My Veins
13 Lisa Loeb & Nine Stories, Stay
14 Tom Petty, Mary Jane’s Last Dance
15 Big Mountain, Baby | Love Your Way
16 Meat Loaf, I'd Do Anything For Love
-17 Meat Loaf, Rock And Roll Dreams.
18 Billy Joel, The River Of Dreams
19 Melissa Etheridge, Come To My
20 Jon Secada, If You Go
21 Sting, If | Ever Lose My Faith In You
22 Janet Jackson, If
23 Michael Bolton, Completely
24 Crowded House, Distant Sun
25 Joshua Kadison, Beautiful In My Eyes
26 Adams/Stewart/Sting, All For Love
27 George Michael, Freedom
28 Don Henley, The Boys Of Summer
29 Genesis, | Can't Dance
30 Dead Can Dance, The Carnival Is

* & NEW ADDS # &

Indigo Girls, Touch Me Fall
Pink Floyd, Take It Back
Elton John, Can You Feel The Love

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY

OCAL MUSIC VIDEO OUTLETS FOR
THE WEEK ENDING MAY 21,

1994

T M E

BlUA

Continuous programming
12000 Biscayne Blvd
Miami, FL 33181

AMERICA'S NO. 1 VIDEO
Aaron Hall, | Miss You

BOX TOPS

Hammer, Pumps & A Bump (Vers 2)
Warren G., Regulate

2 Live Crew, You Go Girl

2 Live Crew, Yeah, Yeah

12 Gauge, Dunkie Butt

Snoop Doggy Dogg. Doggy.

MC Shy D, True To The Game

ADDS

Ahmed, Back In The Day

Alice Cooper, Lost In Amenca
Arrested Development, Ease My Mind
B.C.-52's, (Meet) The Flintstones
Benedictine Monks, Alleluia

Chaka Demus & Pliers, Twist & Shout
Conscious Daughters, We Roll Deep
Counting Crows, Round here
Crystal Waters, 100% Pure

E! DeBarge, Can't Get Enough
Fugees, Nappy Heads

Gabrielle, | Wish

Gang Starr, Code Of The Streets
Jeru The Damaja, D. Original

Julio Iglesias, Crazy

Kurious, I'm Kurious

Lisa Loeb & Nine Stories, Stay
Madame Star, My Baby's Father
Maggie Estep, Hey Baby

Marc Dorsey, People.

Mariah Carey, Anytime You Need.
Marxman, All About Eve

Original Flavor, All That
Pretenders, Night In My Veins
Sausage, Riddles Are Abound.

The Alkaholiks, Mary Jane

Tori Amos, Comnflake Girl

Vicious, The Glock
Volume 10, Pump Pump
Wascals, Class Clown

MMOIR
MYSIEL

Continuous programming
11500 9th St N
St Petersburg, FL 33716

John Berry, Your Love Amazes Me
Carole King, Will You Love Me.

The Beaties, | Want To Hold Your Hand
Reba McEntire, Why Haven't |
Yearwood/Neville, | Fall To Pieces
October Project, Bury My Lovely
Yanni, Santorimi

Basia, Yearning

Benedictine Monks, Alleluia

Brooks & Dunn, That Ain't No Way.
Enigma, Return To Innocence

Julio Iglesias, Crazy

Billy Joel, Lullabye

Joshua Kadison, Beautiful in My Eyes
Patty Loveless, How Can | Help.
Bonnie Raitt, Love Sneakin’ Up.
Randy Travis, Before You Kill Us Al
Jimmie Vaughn, Boom Bapa Boom
Toni Braxton, You Mean The World..
Phil Collins, We Wait & We Wonder

Six hours weekly
1 Centre Street, Room 45
New York, NY 10007

Gang Starr, Code Of The Streets
Crooklyn Dodgers, Crooklyn

Reg E. Gaines, Please Don't Take..
Beatnuts, Props Over Here
Fugees, Nappy Heads

A Tribe Called Quest, Oh My God
Vicious, The Glock

Janet Jackson, Anytime, Anyplace
Kracked R.1,B.Z,, 125th Street
Original Flavor, All That

Wu-Tang Clan, C.REAM

Sweet Sable, For OF Times Sake
Da Bush Babees, Swing it

Aaliyah, Back And Forth

KRS-One, Return Of The Boom Bap
Terri & Monica, Intentions

Wi, Where's My Homiez

Snoop Doggy Dogg. Doggy
Strickly Roots, Beg No Friends
R. Kelly, Your Body's Calin’

[LATT N O]

Continuous programming
Hawley Crescent, London NW18TT

Mariah Carey, Without You
Bruce Springsteen, Streets Of
Reel To Real, | Like To Move 1t
4, The Most Beautiful Girl In
Haddaway, Rock My Heart

Dr. Atban, Look Who's Talking
Ace Of Base, Don't Turn Around

, Doop
Roxette, Sleeping In My Car
Take That, Everything Changes
Magic Affair, Omen I
Cappella, Move On Baby
Culture Beat, World In Your Arms
Salt-N-Pepa, Whatta Man
Jam & Spoon, Right In The Night
Enigma, Return To Innocence
Erasure, Always
East 17, It's Alright
Metallica, One
Crash Test Dummies, Mmm Mmm

Y A%usicy
ﬂgﬂiﬁ“

Continuous programming
151 East Ohio Ave
Lake Helen, FL 32744

Wayne Watson, A Beautiful Place
Cindy Morgan, | Will Be Free
S.C. Ch Great Adventure Live

Al Denson, Alcatraz

Michael Sweet, Some Day
Bruce Carroll, The Good Life
D.C. Talk, The Hard Way
Rich Mullins, Here In America
Audio Adrenaline, Big House
fona, Treasure

Eric Champion, Touch

Ray Boltz, Pledge Allegiance

B

WWOR

One hour weekly
216 W Ohio, Cmcago. IL 60610

Toad The Wet Sprocket, Falt Down
Pretenders, Night In My Veins
Whale, Hobo Humpin' Slobo Babe
Sonic Youth, Buli In The Heather
Spinanes, Sunday

Gin Blossoms, Until | Fall Away
Morphine, Thursday

Slabbing Westward, Nothing

Red Red Meat, Smokey Mountain
Collective Soul, Shine

Blur, Girls And Boys

Crunt, Swine

Tori Amos, Cornflake Girt

James, Say Something

Stanford Prison Experiment, Disbelief

GE

)

P53 Fripay NIGHTS 1AM

1/2-hour weekly
46 Gifford St, Brockton, MA 02401

Morphine, Thursday

Sam Phillips, | Need Love

Sonic Youth, Bull In The Heather
Stuttering John, Talk My Way Out Of It
They Might Be Giants, Anna NG
Alcohol Funny Car, Shapes

Collective Soul, Shine

Toad The Wet Sprocket, Fall Down

D.C. Talk, Jesus Is Just Alright
Hokus Pick, Safe Assumption

Twila Paris, God Is In Control

d Night In My Veins
MC 900 Foot Jesus, City Sleeps
Shonen Knife, Tomato Head
Combustible Edison, Millionaires

LATIN NOTAS

(Continued from page 32)

lodic salsa numbers such as “Quédate
Un Poquito Mas” and “Déjame
Ensefiarte”—crooned with conviction
by the band’s Anglo pianist, Jackson
King—and two climactic boleros, “Ay
Ay Amor” and “Mi Primer Amor.”

Oliva’s superb demo even sports a
spicy salsa take of “You've Lost That
Lovin’ Feelin,’ ” featuring fine vocal
assistance from Willy Chirino and
tasty percussive licks from Luis
Enrique. New Sony signee Nestor
Torres supplies crisp flute lines on
the buoyant “Hoy No Voy A Traba-
jar.” Now, the only ingredient miss-
ing for Oliva is a label willing to give
this fab material a healthy push.

BRAZIL RELEASE NOTES:
Warner Music Brasil has released
“Mestres De MPB” sets from guitar-
ist extraordinaire Baden Powell and
highly regarded songsmith Gonza-
guinha. Warner also has initiated a
new series, “Arquivo Especial,” that
features lesser-known songs from the
label’s superstars. The first pair of re-
leases are “Elis Regina” and “Tom
Jobim.” Also shipped is a solid, five-
cassette pop/rock package, “Hit The
Road,” which includes three cassettes
of Anglo hits from the '50s to the '90s,
plus two cassettes of Brazilian pop
and rock classics from the "60s to the
’90s. Due out in May are new albums
from Raimundos and Zélia Duncan.
Finally, the label has signed a reggae
act called Rappa ... Maria Bet-
hania, whose latest record, “As Ca-
n¢des Que Vocé Fex Para Mim,” has
sold more than 500,000 units, has rec-
orded the title theme to the Brazilian
soap “Fiera Herida.”

Just shipped on Polygram Brasil is
Elba Ramalho’s “Devora-Me,” pro-
duced by Glenn Monroig, and “Tan
Sola,” a Spanish-language album by
Katia that was helmed by Roberto
Livi. Ramalho currently is recording
three Spanish-language salsa tracks,
including Lalo Rodriguez’s ever-
green “Ven Devorame Otra Vez."”

SPIKE JONES OFF THE
RECORD: THE MAN WHO
MURDERED MUSIC
By Jordan R. Young
(Past Times, $17.95)

When Spike Jones started his novelty
band the City Slickers in the '40s, he
embroidered the rich tapestry of
Western music with Klaxon horns,
cowbells, shrieks, and pistol shots.
For 20 years, Jones and his orchestra
toured tirelessly with his “Musical
Depreciation Revue” and cut albums
with titles like “Dinner Music For
People Who Aren’t Very Hungry.”
His ironic salutation “Thank you, mu-
sic lovers,” proclaimed that he was
not making music, but in fact destroy-
ing it. Yet Jones’ knack for the per-
fectly timed slide whistle or burp was
as divinely inspired as it was madcap.
An expanded version of Young’s
1984 Jones biography, the 400-page
“Off The Record,” is the scholarly
survey of Slickerana, with a who's
who of Jones associates, extensive
footnotes, and exhaustively detailed
chronology, discography, radiogra-
phy, filmography, and videography.

MISCE LLANEA: Peter Asher
Management has inked a manage-
ment pact with veteran Sony Mexico
rocker Sergio Arau, whose Sony
Mexico debut “Mi Frida Sufrida” was
released April 19 in Mexico. Plans are
in the works for a stateside release

. Blue Note plans to release Ma-
rina Lima’s exquisite “O Chamado”
(EMI Brasil) sometime in August or
September ... Brazilian acts are
making ever-bigger inroads into
Argentina, what with Daniela Mer-
cury and Paralamas achieving multi-
platinum success. Moreover, Los Fa-
bulosos Cadillacs’ “Matador,” one of
Argentina’s biggest recent hits, car-
ries a samba-reggae groove straight
from Bahia ... Televisa has invited
PolyGram Brasil’'s Bahian sensation
Timbalada to appear later this
month at the Festival Acapuleo and
on “Siempre En Domingo” ... Leg-
endary singer/songwriter Caetano
Veloso is in the studio recording his
first Spanish-language album.

CHART NOTES: In an unprece-
dented chart flip-flop, La Mafia’s
“Vida” (Sony) reclaims the No. 1 spot
on the Hot Latin Tracks chart from
Pimpinela’s “Con Un Nudo En La
Garganta” (PolyGram Latino), which
descends to No. 2 but still gained
enough points to retain its bullet. Se-
lena’s “Amor Prohibido” (EMI La-
tin) shows another robust gain this
week, moves 4-3, and is poised to top
the chart within two weeks.

Elsewhere, “Mas Y Mas” by Rod-
ven's Los Fantasmas Del Caribe
comes in at No. 8, by far the highest
debut of the year. Ricardo Mon-
taner’s “La Pequena Venezia™ moves
12-10, becoming Montaner’s first top
10 single for EMI Latin.

New on the chart this week is reg-
gae band Big Mountain, whose No.
29 “Baby Te Quiero A Ti” is the em-
braceable Latino companion to its top
10 pop smash "Baby I Love Your
Way."

Unabashed City Slicker fan Young
is nonetheless unsentimental in his
assessment of Jones’ virtues and
flaws in both his professional and pri-
vate lives. Ample space is dedicated
to Jones’ players and gagmen, like
rubber-faced guitarist Freddie Mor-
gan, falsetto-voiced trumpeter
George Rock, and Earl Bennett, the
fright-wigged vocalist and schtickster
known as Sir Frederick Gas.

Jones’ music is described as best
one can in print, including his Hitler-
razzing hit “Der Fiihrer’s Face,” an
inebriated “Cocktails For Two,” and
an incendiary “My Old Flame,” as
well as classical spoofs of “The Nut-
cracker Suite” and “Pal-Yat-Chee,” a
hillbilly-at-the-opera fandango.

With a seriousness of purpose and
sense of humor befitting its subject,
this volume describes how Jones' clat-
tersome creations worked their way
into a nation’s consciousness. Or, as a
New York State assemblyman re-
cently remarked in apparent refer-
ence to a prominent African-Ameri-
can filmmaker, “As Spike Jones says,
you have to do the right thing.”

DREW WHEELER
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German Court Qutlaws Stones Box
Victory For Labels In Protection Gap Fight

B BY WOLFGANG SPAHR

HAMBURG—The German industry
is taking heart from the country's
Federal Supreme Court keynote de-
cision outlawing a Rolling Stones
boxed set on the basis of a European
Court of Justice decision last year.

It is the first time German courts
have interpreted that decision on a
national level, and it is seen as the
green light for record companies to
take more action on protection gap
recordings.

The European Court in Luxem-
burg decided last October that artists
who are nationals of a European Un-

P

Have A Rice Day. At composer Tim
Rice's London home, the success of
the MCA/PolyGram album “I Know
Them So Well: The Best Of Tim Rice”
is duly celebrated. Among the guests
was David Essex, seen here holding
the gold disc for 100,000 copies sold in
the U.K.

Australia’s Brashs Chain

B BY CHRISTIE ELIEZER

MELBOURNE—The future of Austra-
lia’s oldest and largest music retailer,
Brashs, appears doubtful now that a
consortium of its four major banks has
recalled loans totalling $61 million Aus-
tralian ($44.2 million),

Unable to guarantee debt payments,
the Melbourne-based chain was forced
to call in an administrator May 1.

Brash Holding’s shares immediately
were suspended on the Australian Stock
Exchange until administrator David
Beatty goes through the books and ad-
vises the Brashs board, within 28 days,
on its next strategy.

The market-leading, 132-year-old na-
tional music chain (estimates of its
share range from 17% to 24%) has been
in financial trouble for 18 months. Last
month, it announced a $28.22 million
Australian ($20.45 million) loss for the
last half of 1993. In the six months end-
ing Jan. 31, it suffered a $20 million
Australian ($14.5 million) operating
cash flow deficit.

According to its March interim re-
port, Brashs owed suppliers and bank-
ers a total of almost $130 million Aus-
tralian ($94.2 million). Major record
labels are among those with significant
outstanding receivables.

ion country must receive the same
copyright protection as German art-
ists (Billboard, Oct. 30, 1993). Under
current German copyright law, for-
eign performers are entitled to only
25 years’ protection. However, after
the European Court decision, British
and other European nationals receive
the same treatment as Germans.

Some two years prior to the deci-
sion, Polydor Germany sued German
independent Falcon for infringement
of Polydor’s rights when Falcon re-
leased a three-CD box featuring the
Rolling Stenes’ hits from their Decca
period in the '60s. Before the EC deci-
sion, this material effectively would
have been in the public domain.

The German Supreme Court in
Karlsruhe gave the PolyGram/Falcon
verdict April 21, and confirmed that
the artists' rights contractually as-
signed to Polydor via Decca are pro-
tected for 50 years in the same way
as the rights assigned by a German
artist. The case originated in a Ham-
burg regional court.

Goetz Kiso, managing director of
Polydor Germany, says, “We are very
pleased with the decision of the fed-
eral Supreme Court. This clearly con-
firms the position which we and our
legal advisers have always taken in
this case. This is the suecessful con-
clusion of our efforts of several years
to have this position acknowledged by
the courts.”

Wolf-D. Gramatke, president of
PolyGram Germany, adds, “The back
catalog of U.K. origin, or from other
European countries, which we repre-
sent in this country, receives now the
same legal protection as repertoire by

The move by the four banks—ANZ,
Westpac, National Bank Of Detroit, and
Société Générale Australia—took
Brashs’ management, staff, and share-
holders by surprise. Retail analysts and
record companies thought the timing
questionable.

Nonetheless, no one in the music in-
dustry was prepared to speculate pub-
licly about the action or the market re-
percussions if the chain collapsed. “It’s
too sensitive an issue right now,” says
John Mlynski, managing director: of Vir-
gin Retail, “and 1 don’t want to make
any comments that will be seen as talk-
ing out of school.”

A label executive told Billboard,
“Brashs could sometimes be tough to
negotiate with. Let’s face it, they had
their stores in prime real estate loca-
tions, and they had the market. Their
closest rivals, like Chandlers, Kmart,
and Myer, constitute about 10% each.

“But Brashs were always highly sup-
portive when it came to helping us with
developing acts, both with media adver-
tising and in-store promotion. Right
now, we're all very sympathetic and
we’ll keep working with them until such
time. If the chain is closed, it will create
a void in the music industry that will
take three or four years to fill,”

Late last year, Brashs appointed

German artists. This is a milestone in
our efforts to stop unauthorized third
parties from exploiting our back cata-
log without paying royalties for the
recordings to the artist and to us.”

Peter Kaundinya, legal counsel of
PolyGram Germany, says the com-
pany will make sure that the market
will now be cleared from all such old-
ies releases by the Rolling Stones and
other British hitmakers.

He stresses that the same principle
will apply to all bootlegs by British
artists, including group members,
which can now be stopped from being
sold in Germany. He also points to the
important role that other majors and,
in particular, the IFPI have played in
clarifying the legal situation and se-
curing equal treatment of all Euro-
pean Union nationals compared to
German artists.

The written judgment is expected
within a few weeks. As a consequence
of this decision, Polydor will now con-
tinue its court battle against coffee
chain Tchibo, which sold a similar
Rolling Stones four-CD box last year.
That court hearing is set for the end
of May.

The problem of protection gap rep-
ertoire has been endemic in Ger-
many. As well as independent com-
panies trying to exploit the gap,
Tchibo has attempted to use CD
boxed sets as a means of attracting
customers to its stores. BMG's Stra-
tegic Marketing Division and IFPI
successfully removed more than
250,000 Elvis Presley CDs from the
market last winter (Billboard, Dec.
18, 1993).

(Continued on page 44)

E BY PHILIP CHEAH

SINGAPORE—The owners of
Singapore’s Valentine Music Cen-
tre, who were accused of copyright
infringement through parallel im-
porting, have been acquitted a sec-
ond time. The case is significant be-
cause of its implications for local
copyright law.

Valentine principals Ngoh Chin
Heng and his wife Teo Ai Nee orig-
inally were prosecuted last year, un-
der Singapore’s 1988 Copyright Act,
for selling infringing imports of
EMI albums by the Beatles and
CIiff Richard.

The defendants were acquitted
by a district court last fall, but Chief
Justice Yong Pung How overturned
that decision on appeal. Later, he
clarified the law on parallel imports

Singapore Court Acquits
Store Again In C’right Case

and said that unless the Singapore
copyright owner authorizes the
manufacture of products, the import
of those articles can be blocked
(Billboard, Feb. 12). The chief jus-
tice also ordered the case to be re-
opened at district court level.

Following a five-day hearing in
February and March, the district
court acquitted Valentine Music
again April 30, and affirmed that the
prosecution had not proved that the
store owners knew the imports had
infringed EMI’s copyright.

The defense had called a former
local director of the IFPI, Kasim
Cha Tong, who testified that he had
advised the Valentine owners that
the dises could be imported into
Singapore. The defense also pointed
out that because the owners nor-

(Continued on page 41)

An Unusual Career Arc For Noa
Geffen Builds On Singer’s Israeli Roots

B BY DOMINIC PRIDE

LONDON—Since her 24 years have
taken her through a hairy adolescence
in the Bronx and an early adulthood
spent dodging Scud missiles in the Gulf
War, facing an international audience
should be as easy as falling off a log for
the Yemeni-born artist Achinoam Nini,
better known as Noa.

Faces Crisis Over Debhts

Adrian Kloeden as managing director.
This was followed by an efficiency drive,
massive reduction in stock levels, im-
proved stock and working capital man-
agement, and reductions in head office
and operating costs. Brashs was opti-
mistic that it would trade back into the
black by the second half of this year.

Not surprisingly, Kloeden has re-
acted to the banks’ move as “disappoint-
ing, in view of the widespread acknowl-
edgement that Brashs has the right
management and right strategies to re-
twrn the company to profitability.”

According to an ANZ spokesman, the
banks had lost patience with the length
of time it took the company to restruc-
ture, and the failure of these changes to
alleviated its cash flow problems.

The voluntary appointment of an ad-
ministrator was the first of its kind un-
der a new companies code similar to the
U.S. Chapter 11 process. An optimistic
Brashs chairman, Mel Ward, signaled
that the appointment “was made so that
the positive turnaround plan that is in
place for Brashs will continue with min-
imal disruption,”

Although retail analysts are divided
over what options the administrator
has, it is expected that Brashs will con-
tinue to operate, but as a smaller, more
focused company. It is understood that

director Geoff Brash, a former Brashs
chairman and grandson of its founder,
is eyeing the purchase of the musical in-
struments/print music divisions, which
incorporates 10 outlets.

Brashs dominated the Australian rec-
orded music and consumer electronics
markets from the 1970s. But more re-
cently, the company went on a debt-fu-
eled, expansionist spree. Stores were
opening at a rate of one every 10 days;
its leap from 30 outlets in 1982 to 300
by 1992 saw Brashs lock itself into high-
rent locations,

The firm also moved into New Zea-
land, opening 120 stores there, and sold
them two years later. Brashs also
moved into book retailing, computers,
home office products, mobile tele-
phones, and white goods. Sales almost
tripled, to $700 million Australian
($507.2 million), over five years. But
there were warnings: Profit and inter-
est coverage dropped.

Australia’s recession exacerbated the
problem. In 1992-93, the consumer elec-
tronics industry (excluding the home of-
fice sector)—on which Brashs relied for
46% of its sales—shrank by 15.5%. Rec-
orded music, books, and musical prod-
ucts fell by margins of 3%-8%, leading
to total losses of $70 million Australian
($50.7 million) in annual sales.

Signed to Geffen Records for the
world outside Israel, Noa and her part-
ner Gil Dor are on the road in Europe
and the U.S,, captivating small but ded-
icated audiences with a set that incor-
porates elements of cabaret, jazz, folk,
and soul within self-penned songs in
both English and Hebrew. Accompa-
nied by Dor on guitar, Noa sings,
mimes, plays percussion, and uses her
body to generate rhythms,

Already a huge star in her own right
in Israel, Noa is the subject of an inter-
national push by Geffen affiliates. The
campaign will rely
on her live per-
formances and
build on her fan
base in the Israeli
community
abroad,

Her self-titled
album (Blue
Notes, Billboard,
Jan. 15) was re-
leased May 1 worldwide. The set was
produced by Pat Metheny, who taught
Dor at Boston’s Berklee College of Mu-
sic. It is a departure from her last self-
produced album, “Live,” which went
gold with more than 20,000 copies sold.

“Noa” is smoother and more com-
mercial than Noa and Dor's previous
recordings, and is less than represent-
ative of the fusion of ethnic music and
operatic power which comes across in
her live performances—a factor that
came from Metheny’s studio experi-
ence, the singer says.

“I was just thrilled to meet him and
be in his company,” she adds. “It was
very different working with him, as we
used to produce ourselves. Sometimes
we had contradicting opinions, but we
trusted him.”

Noa seems singularly unfazed by se-
curing a major-label deal. “Like a lot of
things in my life, it just happened. We

(Continued on page 44)
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Bart-ered Deal. Tony DiBart, whose snngle “The Real Thing”™ recently topped the

UK. singles charts, shakes on a publishing deal with peermusic U.K. managing
director Nigel Eiderton. DiBart was in peer's London studio laying down tracks for
the follow-up single, “Do it,” on the indie Cleveland City Blues label. Pictured in front,
from left, are DiBart and peer creative manager Matthew Chalk. In back, from left,
are DiBart's manager, John Saunderson; producer Robin Hancock; and peer’s

professional manager, Amy Norman.

SNEP Names BMG’s Carhonez To Prez Post
New Chief Aims To Reverse Fortunes Of French Mkt.

B BY PHILIPPE CROCQ

PARIS—The French music business
federation SNEP has elected BMG
France president Bernard Carbonez as
its president for the next two years,
presenting him with the challenge of
helping the business end a period of
falling sales.

Carbonez, formerly with Barclay,
WEA, and Ariola in his native Belgium
before taking up his BMG post in 1986,
succeeds Gilles Paire, president of
PolyGram France, in the SNEP posi-
tion, which he begins July 1.

The news came as SNEP announced
a 1.4% drop in the value of record and
video sales in the first quarter. The

Spain Hosts Ambassador Of Cuban Culture

Milanes Promotes Arts Assn. During 2-Week Stay

B BY HOWELL LLEWELLYN

MADRID—Spain played host to Pablo
Milanes, Cuba’s leading exponent of
the “nueva trovo” singer/songwriter
genre, for two weeks in mid-April. Mi-
lanes has chosen Spain as the first
country outside Cuba to promote his
Pablo Milanes Foundation. Cuba’s first
nongovernmental multicultural foun-
dation since the start of the Castro re-
gime uses music, dance, theater, and
art simultaneously.

The nonprofit foundation is dedi-
cated to launching new Cuban artists
and preserving Cuban culture. With
the Spanish launch, the foundation now
has Havana and Madrid as its two
world capitals; it was set up with
money from Milanes’ earnings after

decades of playing global shows.
Milanes, 50, was also presenting his
first album in four years. “Origenes.”
His concerts included one in Gijon,
northern Spain, where he appeared
with Ana Belen and Victor Manuel, and
three in Madrid—one to present new
Cuban artists, another with Spanish
singer/songwriter Joaquin Sabina, and
a third with several other artists.
Throughout Milanes’ stay there
were roundtable discussions, Cuban
music and theater shows, and confer-
ences on aspects of Cuban culture.
The Spanish committee of honor
backing the foundation includes film di-
rector Pedro Almodovar, VP of the
performing right society SGAE Teddy
Bautista, singers Sabina, Luis
Eduardo Aute, and Joan Manuel Ser-

rat, and leading dancers, actors, and
writers. International support comes
from such diverse figures as Nelson
Mandela, Harry Belafonte, and Nobel
Prize-winning writer Gabriel Garcia
Marquez.

“The cultures that we have created
are less protected than ever, and their
existence depends in good measure on
our imagination to guarantee their con-
tinuation,” Milanes said at the presen-
tation of the foundation.

Milanes is a deputy in Cuba’s Na-
tional Assembly, and supports Castro.
“I have always been at the side of those
who do not have, who cannot and who
are not understood. My house is not
visited by generals or ministers, but
those on the edge, on the margins. That
has always been my way of living.”

news came after a poor last quarter of
1993, which put the market in negative
growth for the year.

As well as the sales crisis, Carbonez
has a full agenda facing him. Among
items on that agenda is the need for an
authentic French chart based on sales
and publicized on television.

Carbonez will also have to lead the
industry in delicate negotiations on the
imposition of a 40% French language
quota of songs on radio and TV, which
the recently passed legislation, known
as the Carignon law, says must be in
place by 1996.

The French music business also has
to continue its campaign to persuade
the authorities to regard recorded mu-
sic as a cultural commodity and thus
benefit from a reduction in Value
Added Tax from its present rate of 18%
to the 5% enjoyed by such items as
books. The business is also lobbying for
a TV channel with music and film,
aimed at French youth.

SNEP is without a managing direc-
tor after the departure of Bertrand
Deleros earlier this year (Billboard,
March 12).

In spite of the stagnating sales fig-
ures, outgoing SNEP president Paire
was optimistic that conditions were
right for French record makers to
break out of the recession. “The diver-
sity of new music-making has never
been as fertile as today—a remarkable
achievement given the extent of the ec-
onomic crisis. It’s been a powerful per-
formance, too, for the SNEP, which
has managed to promote and encour-
age this diversity in such conditions.”

Commenting on the quarterly fig-
ures, Philippe Laco, general manager
of WEA France, spoke of the depend-
ence of the record as well as the video
sectors on production.
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Laco says record releases in the
coming months would boost industry
performance, pointing to scheduled
new albums by domestic acts Francis
Cabrel (Sony), “Samedi Sur La Terre,”
and Patrick Bruel (BMG), “Bruel.”

Total record and video sales in the
first quarter were worth some $236
million (down 1.4% from the same
quarter in 1993).

Shipments totaled 28.7 million units,
down 2.8% quarter on quarter. Key fig-
ures among SNEP’s unit sales are:

* CD albums were up 6.3% to 22.6
million;

* Cassettes were down 24.6% to 5.9
million;

« Vinyl albums were down 55.3% to
184,000;

* CD singles were up 18.49% to 3.1
million.

Single’s Success
Is Good Omen For
German Producer

B BY ELLIE WEINERT

MUNICH—Germany'’s fastest-ris-
ing, fastest-selling dance music suc-
cess of the year is the single “Omen
III” by Magic Affair on EMI label
Electrola, which hit No. 1 and
achieved gold status (250,000 copies)
within eight weeks of release.

Total sales now exceed 500,000 co-
pies (platinum) in Germany alone,
and the single is still in the top 10 af-
ter 16 weeks on the chart, making it
one of the strongest-performing rec-
ords in recent memory.

The public face of Magic Affair is a
duo made up of energetic female
singer Franca Morgano (of Italian de-
scent, born in Frankfurt), whose
smoky vocals add a melodic element
to the songs, and A.K. Swift (a 24-
year-old former GI stationed in Ger-
many), whose idol is Ice Cube and
who provides accentuated rapping to
the tune of 138 beats per minute. The
producer and creator of the series of
“Omen” singles is Michael Staab.

Although dance tracks such as
Snap!’s “The Power” and Culture
Beat’s “Mr. Vain” paved the way for
techno-influenced tracks to achieve
chart acceptance, the single has its
own success story to tell.

Marco Quirini, product manager at
EMI Electrola in Cologne, says,
“Germany’s music channel Viva was
instrumental in breaking this act,
since the video was picked up from
the very beginning.”

In addition to support from Viva,
Electrola’s marketing campaign, run
in cooperation with department store
chain Karstadt, used a slogan, “Dance
Power Action,” that included ban-
nered point-of-sale material, posters,
streamers, and quiz competitions.

“When you achieve sales of 600,000
for a dance single, it has broad ap-
peal. Then you've actually got a pop
production on your hands,” says Quir-
ini, adding, “Our marketing strategy
is directed more along the lines of a

(Continued on page 44)
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8 BY STEVE McCLURE

Japan’s Market Shrinks
Without Home-Grown Hits

TOKYO—The recession hit Japan
amid a dearth of home-grown hits in
the first quarter, causing its market
to contract in terms of both units
shipped and their wholesale value.

Prerecorded music shipments to-
taled 86.24 million units in the first
three months of 1994, down 9% from
the same period last year, and were
worth 105.69 billion yen ($1.04 bil-
lion), a drop of 5%.

The results confirm BMG Victor
president Osamu Sato’s prediction
earlier this year that the market
would continue the contraction that
began in 1993’s second half.

Following is a breakdown of Ja-
pan’s first-quarter figures:

* Total album shipments: 55.42
million units, down 1.8% from 56.46
million units in first-quarter 1993.

* CD albums: 48.58 million units,
up 2%; worth 79.26 billion yen ($777
million), unchanged.

» Cassettes (separate figures for
singles and albums unavailable;
most cassettes are albums, how-
ever): 6.68 million units, down 21%;
worth 5.62 billion yen ($55.1 mil-

lion), down 18%.

* Vinyl LPs: 160,000 units, down
40%; worth 2.64 billion yen ($25.88
million), down 19%.

* CD singles (there are no other
singles formats worth mentioning in
the Japanese market): 30.82 million
units, down 19%; worth 20.54 billion
yen ($201.4 million), down 15%.

One observer says the market’s
decline is due partly to the end of
what he calls the “Being phenome-
non,” which saw production com-
pany Being dominate the charts in
the last couple of years with acts
such as B’z and Wands. “Most peo-
ple are just fed up with the Being
sound,” he says.

Breaking the results into foreign
(excluding imports) and domestic
portions, production of material by
non-Japanese artists in the first
quarter totaled 18.33 million units,
up 4.6% from the same period last
year, and was worth 26.6 billion yen
($260.8 million), up 3.6%.

Production of domestic artists’
material scored 67.91 million units,
down 11.8%, for a value of 79.08 bil-
lion yen ($775.3 million), a 6.3% de-
crease.

crease.

nancial terms were not disclosed.

newsline...

CASTLE COMMUNICATIONS has agreed to buy the worldwide rights outside
the U.S., Canada, and Africa to the Sound Of Los Angeles (SOLAR) cata-
log, comprising some 400 soul and disco tracks. “Best Of” compilations for
the Whispers, Dynasty, Klymaxx, Lakeside, and Midnight Star are plan-
ned, says Bob Fisher, managing director of Castle’s Sequel label.

HOLLANO’S MARKET value rose 8% in the first quarter, says industry body
NVPI, whose members’ shipments were worth 111 million guilders ($60
million). Unit sales were up 14% from last year’s first quarter, at 8.2 million,
with the most growth coming from CD two-track singles, with a 193% in-

TRING INTERNATIONAL and the Canadian Recording Industry Assn. have
settled a 1991 lawsuit that arose from CRIA’s memo to Canadian dealers
concerning Tring’s products. Under the settlement, CRIA acknowledges
that it should have raised its concerns with Tring, while Tring acknowl-
edges CRIA’s rights to pursue its members’ interests. The two parties have
resolved to “act reasonably and in good faith to resolve their disputes.” Fi-

SINGAPORE COURT ACQUITS STORE AGAIN

(Continued from page 39)

mally bought their products from MI-
DEM, the annual international music
fair in Cannes, it was natural to as-

FOR THE RECORD

Udo von Stein is executive VP
of Sony Classical in Germany and
Kirsten Gabriel is artist relations
manager with the company. Both
were misidentified in photo cap-
tions in the May 7 issue of Bill-
board.

sume that the discs could be imported
without copyright infringement.

Another defense argument was
that Valentine Music imported about
20,000 CDs, containing 400,000 songs,
every week; hence, it was impossible
to check every song for copyright
ownership.

Says Valentine's Ngoh, “We wel-
come the acquittal because it is not
possible for stores like us to know if
we are infringing someone’s copy-
right, considering the volume of discs
that we bring in.”

Meanwhile, IFPI officials say they
intend to appeal this latest acquittal.

International

World Music Awards Gaining Stature

8 BY MARK DEZZANI

MONTE CARLO—The turnout of top
recording artists May 4 at the sixth an-
nual World Music Awards in Monte
Carlo confirmed the event’s growing
stature. Among those present: Whit-
ney Houston, Placido Domingo, Kenny
G, Ray Charles, Ace Of Base, and
Prince.

Packaged as a television special, the
show has a May 31 prime-time U.S. slot
on ABC-TV and, according to organ-
izer Marcor International, will be aired
in more than 80 other countries. Total
TV audience will exceed 80 million
worldwide, organizers say.

The awards honor the biggest-sell-
ing acts from more than a dozen coun-
tries, based on 1993 sales statistics val-
idated by the IFPI. The show was

taped at Monte Carlo’s Sporting Club
before an invited audience. It is spon-
sored by Delta Airlines and Mercedes
Benz, among others.

Houston scooped up five accolades,
including best-selling female artist
worldwide, and sang “I Will Always
Love You.” Honors for contributions to
the music industry were presented to
Prince, Domingo, and Charles.

Others honored as the biggest sell-
ers from their respective homelands
were Chage & Aska (Japan), Jordy
(France), Ace Of Base (Sweden), Mi-
guel Bose (Spain), Eros Ramazzotti
(Italy), Stephan Eicher (Switzerland),
Yanni (Greece), and the Scorpions
(Germany). Also receiving accolades
were Russia’s Alexander Malinin, Bri-
tain’s Eric Clapton, Australia’s
Crowded House, Ireland’s U2, and Ni-

geria’s Dr. Alban,

In various categories, awards were
presented to Garth Brooks, Kenny G,
Gloria Estefan, and Ace Of Base.

Marcor International’s Melissa Cor-
ken says the show is unique because of
its sales-based criteria for the winners.
“It is not a jury who decides, but the
record-buying public through their
purchases.” She adds that winning a
prime-time TV slot for music program-
ming underlines the format’s popular-
ity. “It’s a validation of our neutral for-
mula in deciding the winners that
major broadcasters around the world
collaborate in the organization.”

ABC-TV’s Patti McTeague says that
despite a plethora of awards shows on
U.S. television, the exotic Riviera set-
ting of the awards helped the show

(Continued on page 44)
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12 | 12 | MOUNTAIN CHOCOLATE STARFISH em 17 | 20 | ROCH VOISINE I'LL ALWAYS BE THERE siar METRONOME 10 | 7 | THE SIGN ACE OF BASE POLYDORPOLYGRAM
13 | 10 | 1T'S ALRIGHT EAST 17 LONDONPOLYGRAM 18 | 18 | ROXETTE CRASH! BOOM! BANG! eMuCEMA 17 | 17 | MICHAEL BOLTON THE ONE THING coLumsia ALBUMS
14 | 13 | SING HALLELUJAH DR. ALBAN swmc 19 |NEW| REBA McENTIRE READ MY MIND meaunt 18 | 16 | TOTEN HOSEN REICH & SEXY (BEST OF) virGin 1 | 1 | COROMONJES MONASTERIO DE SILOS CANTOS
15 | 15 | FEEL LIKE MAKING LOVE PAULINE HENRY Epic 20 | 15 | VARIOUS ARTISTS RHYTHM COUNTRY & BLUES 19 [ 19 | AEROSMITH GET A GRIP mca GREGORIANOS emvoo£oN
16 | 18 | MR. JONES. COUNTING CROWS GEFFeN MoAUM 20 | 20 | PR ALLES N T _aRiOIA 2 | 3 | PRESUNTOS IMPLICADOS EL PAN Y LA SAL
WARNER
1 8 | e riouy CHAKA DEMUS AND PLIERS N L~ 3 | 2 | MICHAEL NYMAN THE PIANO viRGiN
18 | NEW| SLEEPING IN MY CAR ROXETTE emi ; Z g;gmgsgggm gﬂ(l)g:jﬁg:r‘gr
19 14 WHATTA MAN SALT-N-PEPA POLYDOR/POLYGRAM ™ 4 { ! HISPAVOX
20 |NEW| RETURN TO INNOCENCE ENIGMA vircin 'A ‘\‘ ] W | 6 | 6 | MARIAHCAREY MUSIC BOX coumen
ALBUMS 1994, Billboard/BPI Communications (Music Week/ ® CIN)  5/14/94 7 | 5 [ PINKFLOYD THE DIVISION BELL emuvooeon
1 | 1 | WARIAH CAREY MUSIC BOX cotumeia — [ T 8 | 9 Sgg‘?:mc CROWS AUGUST AND EVERYTHING
2 | 4 | ENIGMA THE CROSS OF CHANGES viRGIN week | weex |  SINGLES weex | weex| ALBUMS o | 10 | BRYAN ADAMS SO FAR SO GOOD Atm
3 | 2 | PINKFLOYD THE DIVISION BELL coLumeia 1 | 5 | INSIDE STILTSKIN whiTe waTeR 1 | 3 | DEACON BLUE OUR TOWN—GREATEST HITS 10 | ew| LOREEMA MCKENNITT THE MASK AND MIRROR
4 |NEW| ELVIS PRESLEY THE ROMANTIC Rca 2 | 8 | COMEONYOU REDS MANCHESTER UNITED COLUMBIA e
5 3 CHOCOLATE STARFISH CHOCOLATE STARFISH FOOTBALL SQUAD POLYGRAM TV 2 |NEW/]| CRASH TEST DUMMIES GOD SHUFFLED HIS FEET
EMI 3 1 | THE REAL THING TONY DI BART CLEVELAND CITY RCA NETHERLANDS stichting Mega Top 50) 5/6/94
6 |NEW| DORIS DAY THE DORIS DAY HIT SINGLES 4 | 3 | SWEETS FOR MY SWEET CJ LEWIS mca 3 | 1 | BLUR PARKLIFE foop
COLLECTION coLumeia 5 4 MMM MMM MMM MMM CRASH TEST DUMMIES 4 2 PINK FLOYD THE DIVISION BELL em THIS | LAST
7 | 9 | K.D.LANG INGENUE warner RCA 5 |NEW| ALWAYS & FOREVER ETERNAL ew weex | week | SINGLES )
8 |NEW| JUDITH DURHAM LET ME FIND LOVE em 6 | 2 mEN vggst BEAUTIFUL GIRL IN THE WORLD 6 |NEW DgéTrv SPRINGFIELD GOIN' BACK - THE VERY 11 fs#b“rfrmx%g"lhxﬂ 2 REAL featuring MAD
9 | 7 | PEARLJAM VS. crc PRINCE neG BEST OF PHiLPS
10 | NEW | FOSTER & ALLEN BY REQUEST casTLE/soNY 7 |NEW| AROUND THE WORLD EAST 17 (onpow 7 | 9 | THE CRANBERRIES EVERYBODY ELSE IS DOING 213 ,T,:EN'gé’ST BEAUTIFUL GIRL IN THE WORLD
11 | 5 | THEBADLOVES GETON BOARD muswroowresivau | 8 | 7 | LIGHT MY FIRE CLUBHOUSE featuring CARL ewi IT, SO WHY CAN'T WE? 1suano 2 T T A
12 | 15 | CELINEDION THE COLOUR OF MY LOVE epic 9 | 11 | JUSTASTEP FROM HEAVEN ETERNAL em 8 | 7 | JUDITH DURHAM/THE SEEKERS CARNIVAL OF g WITHOU TRV O M R e
HITS em 4 4 WATERFALL ATLANTIC OCEAN clLussTITUTE
13 | 6 | TONIBRAXTON TON! BRAXTON ARisTA 10 | 6 | ALWAYS ERASURE MuTE ey | BT e
14 | NEW| MICHAEL BOLTON THE ONE THING coLumsia 11 | 10 | 1LIKE TO MOVE IT REEL 2 REAL FEATURING THE 9 |NEW| SKIN SKIN PARLOPHONE 6 | 5 | sTRAM AmoRI LAUR: A s:"‘:f
15 | 11 | ACE OF BASE HAPPY NATION (US VERSION) MAD STUNTMAN posiTiva 10 [ 11 [ ABBA GOLD - GREATEST HITS poLvDoR S G
POSSUM/BMG 12 | 12 | rLL STAND BY YOU THE PRETENDERS wea 11 | 5 | MARVIN GAYE THE VERY BEST OF MARVIN GAYE 7|9 :Lf;?i IN DE NACHT NICO LANDERS ReRED
13 DEDICAT THE ONE | LOVE BITTY MCLEAN MOTOWN
15 | £ | Ko LANG EVEN COWGIRLS GET THE BLUES ? | oo 12 | 6 | TONIBRAXTON TONIBRAXTON mmsvaicc | 8 | 8 | DONT TURN AROUND ACE OF BASE mecarorroon
(SOUNDTRACK) WARNER 14 | 13 | UNDER THE BRIDGE RED HOT CHILI PEPPERS 13 | 10 | MUSIC BOX MARIAH CAREY coLumsia i 232.‘"“21‘25 s 1A BRUCE
18 |NEW| JOHN FARNHAM THEN AGAIN...AND MORE 8mG 14 | 12 R.E.M. AUTOMATIC FOR THE PEOPLE WARNER BROS 10| 10| Jess GJ N EOLUMBu
19 | 12 | SOUNDTRACK PHILADELPHIA tric 15 |NEW| LEAN ON ME MICHAEL BOLT: M 15 | 13 | TAKE THAT EVERYTHING CHANGES rca IE JOSHUA KADISON sakem Music
20 | 13 | EAST 17 WALTHAMSTOW LONDONROLYGRAM ~r6TNEW OWORM GOt 1SS 16 | 8 | ACEOF BASE HAPPY NATION wmerRonomERONDON ALBUMS
| 17 [NEW| JULIEEP LEVELLERS cHina 17 | 21 | QUEEN GREATEST HITS PARLOPHONE 1 2 | MARIAH CAREY MUSIC BOX columsia
18 | 16 | 100% PURE LOVE CRYSTAL WATERS azm 18 | 15 | BOB MARLEY LEGEND TUFF GONG 2 1 PINK FLOYD THE DIVISION BELL em
NEW ZEALAND (rianz) 54194 19 [NEW| YOUR BODY'S CALLIN' R. KELLY Jve 19 | 4 | SENSER STACKED UP uLtware 3 | 3 | LAURA PAUSINI LAURA CGOMARNER
20 | 18 | ROCKIN' FOR MYSELF MOTIV 8 wea 20 | 18 | M-PEOPLE ELEGANT SLUMMING Rca 4 4 | JEFF TRACHTA & BOBBY EAKES BOLD AND
i e | SINGLES 21 | 14 | STREETS OF PHILADELPHIA BRUCE 21 | 30 | ENIGMA THE CROSS OF CHANGES virgiN BEAUTIFUL DUETS ARCADE
1 | 1 | THESIGN ACE OF BASE swo SPRINGSTEEN CoLuMBIA 22 | 24 | ROD STEWART THE BEST OF ROD STEWART 5 | 9 | MIRVANA NEVERMIND cerren
2 4 CAN'T GET ENOUGH SUPERGROOVE 8ms 22 |NEW| NAZIS ROGER TAYLOR PARLOPHONE WARNER BROS 6 6 ROXETTE CRASH! BOOM! BANG! PARLOPHONE
3 | 10 | ONEON ONE TO BE CONTINUED warneR 23 | 14 | REACH JUDY CHEEKS posimva 23 | 17 | SIMPLY RED STARS EAST WEST 7 5 | ROBERT LONG UIT LIEFDE EN RESPECT em
3 7 | STREETS OF PHILADELPHIA BRUCE 24 | 15 T RCA 24 | 27 | SIMON AND GARFUNKEL THE DEFINITIVE SIMON 8 [ 8 | LAURA PAUSINI LAURA PAUSINI CGO/WARNER
SPRINGSTEEN cowmen 25 | NEW [ THE EYES OF TRUTH ENIGMA viRa AND GARFUNKEL coLumeta 9 |NEW| PAUL DE LEEUW PLUGGED VARAGRAWSONY
5 | 6 | SOMUCH INLOVE ALL 4 ONE warner 26 | 29 Vi IRROR... MEAT 25 | 14 | D:REAM D:REAM ON VOL 1 FXUMAGNET 10 |NEW| NIRVANA IN UTERO ceFFen
6 | 2 | WITHOUT YOU MARIAM CAREY coLuma LOAF virGiN 26 | 23 | MADONNA THE IMMACULATE COLLECTION SIRE
7 |new| GROOVE THANG ZHANE " 27 | 36 | DREAMS THE CRANBERRIES iSLAND 27 | 35 | NIRVANA NEVERMIND gerren -
POLYGRA 28 | 19 | SATURDAY NIGHT, SUNDAY MORNING T-EMPO 28 | 31 | LIONEL RICHIE BACK TO FRONT poLYooR SOUTH AFRICA (7pi south Africa) 4/30/94
8 | 3 | GANGSTALEAN D.RS. em - = S || S e et e
9 |NEW| LOSER BECK cerren THIS | LAST
10 |NEW| WHDOMP! (THERE IT IS) TAG TEAM restval o2 ||LI) | LA Claon RS ) 30 |NEW| PRINCE THE HITS 2 paisiev park WEEK | WEEK| ALBUMS
! 30 {NEW| NO ONE CAN STOP US NOW CHELSEAFOOTBALL | 31 |NEW| WET WET WET END OF PART ONE (THEIR 1 | 1 | BRYAN ADAMS SO FAR SO GOOD ALMTEAL TRUTONE
L) CLUB Rea GREATEST HITS) pRecious 2 | 2 | MARIAH CAREY MUSIC BOX COLUMBINGALLO GRC
1 1 PINK FLOYD THE DIVISION BELL coLume 31 |NEW| NUMBER ONE EYC mca 32 | 39 | PET SHOP BOYS DISCOGRAPHY PARLOPHONE 3 3 TONI BRAXTON TONI BRAXTON ARISTA
2 | 2 | ACEOF BASE HAPPY NATION emc 32 | 25 | LONELY SYMPHONY FRANCES RUFFELLE VIRGIN 33 | 19 | BARBRA STREISAND BACK TO BROADWAY s | 2 | TWENTY 4 SEVEN SLAVE TO THE MUSIC
3 |NEW| THE MUTTON BIRDS SALTY virain 33 | 22 | THESIGN ACE OF BASE METRONOME COLUMBIA o
4 | 3 | ENIGMA THE CROSS OF CHANGES viRGIN 34 | 21 | ROGK RT_HAQDA CGACAR 34 | 16 | ROXETTE CRASH! BOOM! BANG! e 5 | 5 | ENIGMA THE CROSS OF CHANGES virGIN
5 | 4 | K.D.LANG INGENUE waRNER 35 | NEW [/AINT NOTHING LIKE THE REAL THI 35 |NEW| PRINCE THE HITS § pastey Park 6 | 6 | MEAT LOAF BAT OUT OF HELL It viroin
6 |NEW| INNER CIRCLE BAD TO THE BONE WARNER ARCELLA.DETROIT & ELTON JOHN 36 | 20 | THEBRAND NEW HEAVIES BROTHERSISTER a0 | 7 | 7 | VARIOUS DANCE ADRENALIN rewM
7 | 10 | SOUNDTRACK PHILADELPHIA eric 36 [NEW/| SO CLOSE TO LOVE WENDY A2zt 8 |NEW| BRYAN ADAMS/ROD STEWART/STING ALL FOR
8 9 SOUNDTRACK COOL RUNNINGS COLUMBIA 37 |NEW/| LISTEN TO THE MUSIC DOOBIE BROTHERS 37 | 22 HADDAWAY HADDAWAY - THE ALBUM LOGI/ARISTA LOVE TEAL TRUTONE
9 | 7 | BONNIE RAITT LONGING IN THEIR HEARTS WARNER 38 {NEW| FLEETWOOD MAC GREATEST HITS waARNER
oo, 38 | 20 | LICK ASHOT CYPRESS HILL couume 39 |NEW| EAGLES THE BEST OF THE EAGLES Asvom 10 |"5" | WWCHAEL BOLTON THE ONE THING cotwmanao
10 | 8 | M-PEOPLE ELEGANT SLUMMING deCONSTRUCTION/ 39 [NEW/| BACK IN MY LIFE JOE ROBERTS 40 | 25 | BITTY McLEAN JUST TO LET YOU KNOW BRILLANT GRC
BMG 40 |NEWI F YOU GO JON SECADA s8x RECORDINGS
Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Elena Bemadinis. Contact 71-323-6686, fax 71-323-2314/2316. *New" indicates first entry or re-entry into chart shown.
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HITS OF THE WORLD

N U E Do

IRELAND 0Fei irelana) 5/5/94

SINGLES

RIVERDANCE BILL WHELAN wmOTHER
ROCK'N'ROLL KIDS PAUL HARRINGTON/CHARLIE
MCGETT acorn

MMM MMM MMM MMM CRASH TEST DUMMIES
RCA

COME ON YOU REDS MANCHESTER UNITED
FOOTBALL CLUB pOLYGRAM TV

STREETS OF PHILADELPHIA BRUCE
SPRINGSTEEN coLumeia

THE MOST BEAUTIFUL GIRL IN THE WORLD
PRINCE cLus 10015

SWEETS FOR MY SWEET C.J.LEWIS BLack MARKET
WATCH YOUR HOUSE FOR IRELAND COCA-COLA
OFFICIAL IRISH TEAM RcaA

WATERFALL ATLANTIC OCEAN eastern BLOC
STORM 4TH DIMENSION uiguip

ALBUMS

FRANCES BLACK TALK TO ME 0sra

GARTH BROOKS NO FENCES caritoL

VARIOUS THE BEST OF EUROVISION souip
SOUNDTRACK PHILADELPHIA €pPic

VARIOUS NOW THAT'S WHAT | CALL MUSIC 27
EMINIRGIN/POLYGRAM

CRANBERRIES EVERYBODY ELSE IS DOING IT, SO
WHY CAN'T WE isLanp

GARTH BROOKS IN PIECES uetRrTY

DEACON BLUE OUR TOWN - THE GREATEST HITS
COLUMBIA

PINK FLOYD THE DIVISION BELL em

| VARIOUS A WOMAN'S HEART 04RA

FINLAND seuatFPi Fintand) 5/8/94

SINGLES

ONE METALLICA verTIGO

NO MORE MAXX «.T€L

STREETS OF PHILADELPHIA BRUCE
SPRINGSTEEN coirumeis

OMEN 11l MAGIC AFFAIR €LECTROLA

ALWAYS ERASURE mute

THE PROMISE MAN BASIC ELEMENT em
RIGHT IN THE NIGHT JAM & SPOON cric
WORLD IN YOUR HANDS CULTURE BEAT Dance

INSIDE YOUR DREAMS U96 wmotor

THE MOST BEAUTIFUL GIRL IN THE WORLD
PRINCE BELLMARK

ALBUMS

KUMMELI ARTISTI MAKSAA PORKKANA RYHMA
J. KARJALAINEN YHTYEINEEN VILLEJA
LUPIINEJA poxo

ROXETTE CRASH! BOOM! BANG! ewm
TAIKAPEILI SUURI SALAISUUS wARNER MUSIC
PINK FLOYD THE DIVISION BELL em

KAIJA KOO TUULTEN VIEMAA wea
LAPINLAHDEN LINNUT KOYHAN TAIVAS wmrv
MUS,IIII

DR. ALBAN LOOK WHO'S TALKING! emc
JANITA SAVYJA REEL ART

POPEDA H.0.N.O. ropeDA

PORTUGAL rortugavare) 5/4/94

w:mwutgtl ALBUMS

ACE OF BASE HAPPY NATION METRONOME
VARIOUS FILHOS DA MADRUGADA Rca
ROXETTE CRASH! BOOM! BANG! emt
MARIAH CAREY MUSIC BOX coLumeia
SOUNDTRACK PHILADELPHIA epic

VARIOUS ELECTRICIDADE vipisco

CORO DE MONJES CANTO GREGORIANO emi
ENIGMA THE CROSS OF CHANGES virGiN
PINK FLOYD THE DIVISION BELL em
MICHAEL BOLTON THE ONE THING cowumeia

AUSTR'A (Austrian IFPYAustrian Top 30) 5/7/94

SINGLES

WITHOUT YOU MARIAH CAREY coLumeia
STREETS OF PHILADELPHIA BRUCE
SPRINGSTEEN coLumsia

LOOK WHO'S TALKING DR ALBAN &mc
SUGARDADDY BINGO BOYS wARNER

OMEN HI MAGIC AFFAIR emi

SLEEPING IN MY CAR ROXETTE em
KATZEKLO HELGE SCHNEIDER em

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/
STING aam

DON'T TURN AROUND ACE OF BASE roLYGRAM
THE MOST BEAUTIFUL GIRL IN THE WORLD
PRINCE em

ALBUMS

PINK FLOYD THE DIVISION BELL em

MARIAH CAREY MUSIC BOX coLumeis
ROXETTE CRASH! BOOM! BANG! em
SOUNDTRACK PHILADELPHIA cpic

HUBERT VON GOISERN OBNUNDUNTN &wmc
ZILLERTALER SCHURZENJAGER REBELLION LIVE
IN DEN BERGEN T1vROLIS

DR. ALBAN LOOK WHO'S TALKING smc
BRYAN ADAMS SO FAR SO GOOD asm
RAYNHARD FENDRICH BRUDER smG

< <> ~a | | [ ]
EUROCHART HOT 100 :142: Jweon
THIS | LAST THIS | LAST
weEK | WEEK | SINGLES | weex | weex
1 1 | STREETS OF PHILADELPHIA BRUCE 1 | NEW
SPRINGSTEEN coLumBia 2 9
2 | 2 | THE MOST BEAUTIFUL GIRL IN THE WORLD
PRINCE npe 3 3
3 | 3 | WITHOUT YOU MARIAH CAREY coLumeia
4 | 5 | LOOK WHO'S TALKING! DR ALBAN CHEIRON 4|5
5 | 14 I MMM MMM MMM MMM CRASH TEST DUMMIES |,
ARISTA
6 | 6 | ILIKE TO MOVE IT REEL 2 REAL FEATURING THE
MAD STUNTMAN posiTiva 6 | a
7 8 OMEN Il MAGIC AFFAIR €LECTROLA
8 | 16 | THE REAL THING TONY DI-BART ClLEVELAND CTY 7 | NEW
9 | 4 | ALWAYS ERASURE mure 8 |1
10 7 ROCK MY HEART HADDAWAY COCONUT/ARISTA
11 | 12 | DOOP DOOP cLussntute 9 | NEW
12 | 10 | IT'S ALRIGHT EAST 17 1onooN 10 7
13 | 9 | EVERYTHING CHANGES TAKE THAT nca
14 [ NEW| ONE METALLICA POLYGRAM 1 2
15 | 11 | DON'T TURN AROUND ACE OF BASE meca 2 1
METRONOME 3 6
16 |NEW| SWEETS FOR MY SWEET C.J. LEWIS wc 4 | 4
17 | 13 | THESIGN ACE OF BASE MEGAMETRONOME 5 5
18 | 17 | SLEEPING IN MY CAR ROXETTE tm
19 15 MOVE ON BABY CAPPELLA INTERNAL 6 7
20 [NEW| THE RHYTHM OF THE NIGHT CORONA
EXTRAVAGANZA 7 3
ALBUMS 8 17
1 1 | PINKFLOYD THE DIVISION BELL em o | o
2 2 MARIAH CAREY MUSIC BOX coLumeis 10 | New
3 | 3 | ROXETTE CRASH'! BOOM! BANG! emi
4 | 4 | SOUNDRACK PHILADELPHIA eric
5 | 5 | CORODE MONJES DEL MONASTERIO DE SILOS THIS | AST
LA§ MEJORES OBRAS DEL CANTO GREGORIAN O | THIS | LASY
6 | 7 | BRYAN ADAMS SO FAR SO GOOD asm 1 1
7 | 6 | TAKE THAT EVERYTHING CHANGES rca 2 | NEW
8 |NEW| BLUR PARKLIFE roop 3|7
9 | 8 | ENIGMA THE CROSS OF CHANGES viRGIN 4|3
10 | 10 | DR ALBAN LOOK WHO'S TALKING! cHERioN =
11 | 9 | DEACON BLUE OUR TOWN - GREATEST HITS
| coumen 6 | NEW
12 | 15 | MARVIN GAYE THE VERY BEST OF morown 7| 4
13 [NEW| JOSHUA KADISON PAINTED DESERT SERENADE 8 ' 9
SBx
14 | 12 | ACE OF BASE HAPPY NATION meGAMETRONOME 9 | NEW
15 | 14 | ACE OF BASE HAPPY NATION (U.S VERSION) 10| 5
MEGA'METRONOME
16 | 16 | MEAT LOAF BAT OUT OF HELL It viRGiN
17 | 11 | PANTERA FAR BEYOND DRIVEN arco 1 5
18 13 LAURA PAUSINI LAURA CGDWARNER 2 1
19 | 17 | CAPPELLA U GOT 2 KNOW INTERNAL
20 |New| PHIL COLLINS BOTH SIDES virgn 3 |2
4 | New
NORWAY (Verdens Gang Norway) 4/23/94 2 g
LAST NEW
week | week| SINGLES 7
1 | 2 | STREETS OF PHILADELPHIA BRUCE 8 | a
SPRINGSTEEN corumsia 9 | NEw
2 2 LOSER BECK GEFFen 10 | NEW
3 | 4 | DUETT ANDRBEASSON/DANIELSEN poLYGRAM
4 | 5 | THE MOST BEAUTIFUL GIRL IN THE WORLD
PRINCE meGa
5 | 6 | WITHOUT YOU MARIAH CAREY coLumeia
6 9 ONE METALLICA POLYGRAM :
7 | 3 | RETURN TO INNOCENCE ENGIMA virGIN THIS |
8 |NEW| SWEET LULLABY DEEP FOREST sony
9 | 7 | LOOK WHO'S TALKING DR. ALBAN Arisia 1 {3
10 | 8 | GETA WAY MAXX soner 2 |NEw
ALBUMS : ;
1 1 | PINK FLOYD THE DIVISION BELL em s | &
2 | 2 | DUM DUM BOYS LUDIUM on vearem a5
3 | 3 | DANCEWITH A STRANGER LOOK WHAT YOU'VE 5 s
DONE NORSK.BMG
4 | 4 | ERICCLAPTON THE CREAM OF ... POLYGRAM 8 |5
5 | 7 | MARIAH CAREY MUSIC BOX co.umeis 9 |1
6 | 5 | SISSEL KYRKJEBO INNERST I SIELEN sStacewav 10 INEW
POLYGRAM
7 | 9 | JOSHUA KADISON PAINTED DESERT SERENADE
8 | 6 | ROXETTE CRASH! BOOM! BANG! em
9 | 8 | ANNE GRETE PREUS MILLIMETER warNeR
10 INEW| STAGE DOLLS STORIES WE COULD TELL poLvGRAM
THIS | LAST
BELGIUM rri Belgunysasam) 5/3/94 “"1"‘ “’;"‘
S | LAST 2 |1
le':"EK ween| SINGLES
1 1 | WITHOUT YOU MARIAH CAREY coumsia 3|3
2 | 2 | STREETS OF PHILADELPHIA BRUCE 4 |NEW
SPRINGSTEEN coLumeiA 5 | 5
3 | 3 | TAKE MY LOVE GOOD SHAPE DiNo 6 |NEW
4 [ 5 | UNITY MIX 3 UNITY MIXERS iNoisc 717
5 | 4 | DON'T TURN AROUND ACE OF BASE METRONOME 8 | 4
6 | 9 | STRANIAMORI LAURA PAUSINI cco
7 | 8 | POWER OF LOVE CELINE DION corumen 9 | NEW
8 | 7 | DERODE DUIVELS NAAR AME LUC STEENO sony | 10 | NEW
9 | 6 | LASOLITUDINE LAURA PAUSINI cco
10 | NEW | I LIKE TO MOVE IT REEL 2 REAL em
ALBUMS 1 1
1 1 | PINK FLOYD THE DIVISION BELL ew 2 [ 2
2 2 MARIAH CAREY MUSIC BOX cotumeia 3 4
3 3 SILOS CANTO GREGORIANO €mi 4 3
4 | 5 | FRANCIS CABREL SAMEDI SOIR SUR LA TERRE 515
COLUMBIA 6 | NEW
5 | 4 | SOUNDTRACK PHILADELPHIA eric
6 6 LAURA PAUSINI LAURA cc 7 7
7 | 8 | THE RADIOS BABY YES em 8 | 8
8 | 9 | ROXETTE CRASH! BOOM! BANG! em 9 | 6
9 7 | LAURA PAUSINI LAURA PAUSINI cGo 10 I NEW
10 |NEW| PATRICK BRUEL BRUEL rca

NOCKALM QUINTETT GOLD wocw

GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

GERMANY: German-language hip-hop got its first major breakthrough last year with
Sony’s Die Fantastischen Vier (The Fantastic Four) (Billboard, March 27, 1993), but
Frankfurt’s Rodelheim-Hartreim Projekt has taken it several steps further. Tipping its
hat to the act that forced the door open for German rap, RHP spends half of its new MCA
album, “Direkt Aus Rodelheim” (Live From Rodel-
heim), poking fun at F4, the all-white boys from Stutt-
gart in the south of the country. On one track, “Traum”
(Dream), RHP imagines that in the year 2006 the F4
is eking out a meager existence as an oompah band in
a beer hall, complete with discordant Bavarian brass
band. Comprising producer Moses P. (family name
Pelham) and rapper Thomas H. (Hoffmann), RHP has
garnered press acclaim for the album, released in Fe-
bruary, and also is gaining ground by touring in sup-
port of Das EFX. However, winning over the country's notoriously risk-free radio sta-
tions is proving more difficult. One track on the album, “Krieg” (War), features a repeated
sample from Nazi war minister Josef Goebbels, asking an assembled rally “Do you want
total war?” The track has drawn accusations that the duo is raking up the worst parts
of Germany's history and possibly inciting racism. Both musicians grew up in the Frank-
furt suburb of Rédelheim, but such accusations have difficulty standing up, given that
Moses’ parents were black Americans and Thomas is part Asian. Witty, ironic, and ma-
ture, it is this record, rather than F4's output last year, which should serve as the inspira-
tion for a country whose language is surprisingly well-suited to the cadences of rap.
DOMINIC PRIDE

U.K.: In what could be a sign that the one-man-and-his-melodies genre is coming in from
the cold. there has been much positive reaction to the debut single by Nick Green, a 27-
year-old singer/songwriter signed to Dave Stewart’s WE A-distributed Anxious label af-
ter a decade of dues-paying pub and club gigs, supplemented by day jobs around London.
Green recently played a series of support slots at the capital's 275-capacity Borderline
Club, where he put in a confident, personable performance armed only with an electric
keyboard and a set of refreshing adult pop songs. The single “Why Do I Need To Know”
recalls the heyday of the *70s solo tunesmith, but is emboldened by a string orchestra
and Stewart’s modern production. The song has attracted considerable daytime airplay—
particularly at BBC Radio 1, where the track was on the national station’s first N-list,
a section of its revamped playlist that guarantees high rotation for releases by new acts.

PAUL SEXTON

JAMAICA: A new album from Sly and Robbie is always an event in the reggae world. Such
is the demand for the definitive bass-and-drums duo to produce other acts that production
of their own music is often postponed. But with help from contributing friends including
Jack Radics, Papa San, Danny Madden, and Beenieman, the duo’s new album—with
the working title “Yesterday, Today And Tomorrow” (Island/Mango)—has been recorded
at Mixing Lab Studios in Kingston and is slated for release later this year. “We're mixing
it now,” Sly says, going on to explain the concept behind the duo's latest work. “We have
recorded tunes that take the listener on a reggae journey right from Channel One | Studio]
days up to today’s dancehall rhythms. It’s 25 years of Sly and Robbie delivered on 20
fresh tracks.” According to Sly, the proposed double helping of tunes is necessary in order
properly to cover the history of the music and that of its two prime movers.

MAUREEN SHERIDAN

TURKEY: Winning 12th place in the European Video Grand Prix—MTV’s highly entertain-
ing alternative to the Eurovision Song Contest—may not be a cause of national pride in
many countries, but then, few nations can match Turkey's record of Eurovision failures
(the country didn’t even bother to enter the 1994 contest). It was not just that Deniz Ce-
lik’s measured performance won some approval from an international audience, but that
her song “Ya Sen, Ya Hic¢" (You Or Nothing) is authentic Turkish pop. After years of
pandering to Western norms for the restrictive and sterile Eurovision presentation—and
failing—this modest suecess has engendered new confidence in the local musiec.

ADRIAN HIGGS

IRELAND: Apart from Ireland’s third consecutive Eurovision Song Contest win, with Bren-
dan Graham’s “Rock’n’Roll Kids,” Eurovision '94 has provided a runaway hit for Bill Whe-
lan’s “Riverdance,” a number commissioned by TV producer Moya Doherty and now avail-
able on Son, an associate label of U2’s Mother Records. Sung by
Anuna with the RTE Concert Orchestra, accompanied by Irish-
American dancers Michael Flatley and Jean Butler and featuring a
striking call-and-response drum sequence, “Riverdance” proved to be
one of the most stunning interludes in the contest’s 39-year history.
Flatley is listed in the Guinness Book Of World Records as the world's
fastest tap dancer (28 taps per second), and his and Butler’s dramatic
modernization of traditional Irish dancing, fused with tap and fla-
menco, won a standing ovation. Whelan, who also wrote “The Seville Suite” (Tara Records),
points to the strong rhythmic similarities between Irish and flamenco music. KEN STEWART

emdadecanascasana
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International

(Continued from page 40)

pop product like Roxette, since we be-
lieve in the longevity of this act.”

The “Omen” moniker that Staab
gave to the series was beneficial,
Quirini says, since “the name has
something mysterious about it, and
consumers remembered it from the
two previous singles and bought the
record because they were curious to
hear what the continuation would
present.”

While Viva and dealers got behind
it, Germany’s radio stations played a
minor role. One of the first (and the
few) stations to believe in the record
was Tillmann Urmacher of Rhein-
land-Pfalz Radio (RPR) in Ludwig-
shafen.

The privately held station has two
frequencies: a youth-oriented channel
and a folk and oldies channel for ma-
ture audiences. The record topped
their “in & out” listeners poll for four
weeks at the beginning of January,
and after that it was added to the

GERMAN RULING

(Continued from puge 39)

Technically, U.S. material older
than 25 years is in the public domain
in Germany. Record companies are
succeeding in taking action where, for
example, backing musicians are Eur-
opean nationals or artwork is still
protected by copyright.

This gap is expected to close in
1995 with the TRIPS provisions of
the GATT treaty, giving 50 years’
protection to all performers world-
wide.

power play list.

It has been a long haul since 1989,
when the first single produced by
Frankfurt DJ/producer Staab, “Das
Omen” by Mysterious Art, hit No. 1
(30 weeks on the Musikmarkt charts).
These were the early days before
dance musie had become a lasting
trend, and neither the major record
companies nor the radio stations were
in tune with hardcore dance rhythms.

Then singles were selling in signifi-
cant numbers, and “Das Omen” sold
500,000, which then meant gold: now-
adays it is platinum, with a total of a
million copies worldwide.

That same year, the follow-up sin-
gle by Mysterious Art, “Das Omen
(Part II),” hit No. 9 and spent 15
weeks on the official German charts.
The first album, titled “Omen—The
Story,” sold 70,000 units but never
entered the charts because it was a
slow-building release. Three years
later, in March of this year, Staab
struck again with “Das Omen IIL.”

Meanwhile, “Das Omen III” has
been released all over Europe and
has hit the official charts in Holland,
Austria, Switzerland, Belgium, Den-
mark, and Sweden, as well as the
dance charts in Finland, France, and
Greece. A U.K. release is slated for
May 24, with a U.S. release scheduled
for June on the ERG label.

The follow-up single by Magic Af-
fair, “Give Me All Your Love,”
entered the chart at No. 85 May 9,
and was released in Switzerland, Aus-
tria, Benelux, Denmark, Scandinavia,
and Australia. The worldwide release
of the album, “Das Omen—The Story
Continues,” is scheduled for June.

WORLD MUSIC AWARDS GAINING STATURE

(Continued from puge 41)

achieve high ratings when first aired
by the network in 1993. “It was among
the top 10 shows of its type last year,”
she says. “This year we're extending
coverage to two hours and giving it
prime-time placement.”

During the Monte Carlo taping,
IFPI board chairman David Fine took
to the stage to communicate the organ-
ization’s antipiracy message. “The suc-
cess of artists and the legitimate re-
cording industry is under serious

threat from the growing problem of pi-
racy,” he said. “Sales of pirate record-
ings reached a new high in 1993 and
now stand at 750 million units, costing
the industry in excess of $1.9 billion a
year. Investment in emerging talent is
being threatened by these pirates.”

The awards were attended by its pa-
tron, Prince Albert of Monaco, and by
Princess Caroline, who is patron of the
Princess Grace Charitable Foundation,
a beneficiary of the event.
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Canada

Aglukark Brings Inuit Culture To Mainstream
EMI Preparing 2nd Album By Aboriginal Singer

‘ [

B BY LARRY LeBLANC

TORONTO—A household name
throughout Canada’s north country,
Inuk singer/songwriter Susan
Aglukark wants to puncture the per-
ceptions of Inuit culture prevalent
among people in southern Canada and
elsewhere.

The EMI Music Canada performer
also wants people to understand that
the 35,000 Inuit (referred to in the
U.S. as Eskimos) who have occupied
the Aretic coast and islands of Canada
for more than 4,000 years in eight re-
gional groups, are not “First Nations,”
the contemporary term describing na-
tives. They are not, in fact, Indian at
all. Inuit means “the people.”

Aglukark’s national emergence,
however, parallels the awakening of
interest in aboriginal cultures
throughout Canada. This has been
sparked by the sizable popularity of
Inuit duo Kashtin. This year also
marked the first year a Juno award
was presented for aboriginal musie.

For Inuit performers, opportunities
to bring their music to wider audi-
ences have been slow in coming. Until
1951, it was illegal for Canadian abo-
riginal artists to enter or perform in
restaurants or bars selling liquor.
Since then, such Inuit artists as Char-
lie Adams, Charlie Panigoniak, Tu-
masi Quissa, William Tagoona, Etulu
Etidlouie, Looee Nowdlak, Susan
Etulu and Susan Aningmiugq, and Uva-
gut have become regionally popular
through exposure on CBC Radio and
live performances.

Born in Churchill, Manitoba, the
daughter of a Pentecostal minister in
a family of seven children, Aglukark
grew up in Arviat, Northwest Terri-
tories, on the shore of Hudson Bay.
Despite signing a recording contract
with EMI in January, the 27-year-old
admits that until quite recently she
had never thought seriously of having
a full-time music career.

“Even two years ago, I had no in-
tention to get into music,” she says.
“When I left home four years ago, I
had only done one live performanee.”

One unusual aspect of Aglukark’s

., J -«"' &'t S
The cover art from Susan Aglukark’s
“Arctic Rose” CD, which EMI recently
relaunched after an independent issue
sold about 15,000

EMI deal is that it took more than 15
months to complete. EMI is aggres-
sively promoting a remixed version of
her 1992 album “Arctic Rose,” re-
leased April 26. The label initially had
planned to record an entirely new al-
bum by the singer, but that idea was
shelved. Instead, the album contains
two re-recorded tracks, “Song Of The
Land” and “Still Running.”

Explaining the lengthy negotiation
time, Tim Trombley, VP of talent ac-
quisition and artist development at
EMI Canada, says, “We wanted Susan
to feel comfortable with signing with
a major label, and to have her feel we
were going to handle her career with
the right sensitivity. We also felt ‘Are-
tic Rose’ is such a personal record for
Susan, and it’s the right way to intro-
duce her.”

While the album has received exten-
sive airplay on CBC Radio nationally
since its initial indie release, EMI is
now pitching the re-recorded “Song
Of The Land” at commercial radio.
“We're working it at adult contempo-
rary and country {radio], but we’ve
also stepped up attention at CBC Ra-
dio,” says Peter Diemer, VP of na-
tional promotion at EMI Canada.

Many of her ’60s-styled pop, folk,
and country melodies are spare and
causal, and it is her lyries and vocals,
sung in both English and Inuktitut
(the main Inuit language), that make
“Arctic Rose” so compelling.

Based on personal experiences, is-
sues that occur in her own life, and
people she knows, her songs tackle
such northern social problems as teen-
age suicide, alcohol and drug abuse,
and the spiritual and cultural es-
trangement of Inuit people. Closing
the album is a bone-chilling version of
“Amazing Grace” in Inuktitut, sung a
cappella.

“My audience is young people, and
what I pass on to them are my experi-
ences as a young person and the kind
of stuff they relate to,” says Aglukark.
“Historically, Inuit people did not
have [conventional] teen-age years.
They married at 13 and didn’t have ex-
periences of peer pressure. Now, ever-
ything is new. This generation is rea-
lizing it’s okay to have feelings of
confusion, of not knowing what to do
or where to go.”

In 1990, while working as an execu-
tive assistant to Rosemarie Kuptana,
president of the Inuit Tapirsat of Can-
ada, the national voice of Canada’s
35,000 Inuit, Aglukark was contacted
by radio producer Les McLaughlin of
CBC’s Northern Service, who re-
quested a demo for “Nijautiit Vol. 1”
[The People Sing], a compilation of
Eastern Arctic music.

“Her voice just shone through any-
thing I had heard before,” says
McLaughlin, who, ironically, had re-
corded Aglukark’s parents, David and
Dorothy, 20 years earlier for CBC.

McLaughlin and producer Randall
Prescott, who has been recording Inuit
music for 15 years, recorded Aglukark
singing 10 songs live-to-DAT during a
one-day session. In 1991, Prescott pro-
duced Aglukark’s first solo album,
“Dreams For You,” at the Lakeside
Studio in Ottawa. Released on the
Aglukark Entertainment label, it fea-
tured much of the same repertoire
from the CBC sessions.

However, it was “Arctic Rose,” re-
leased on the Aglukark Entertainment
label, that convinced EMI Canada ex-
ecutives that Aglukark could be far
more than a regional star. “When I
heard her voice, I heard a purity and
honesty which captured my imagina-
tion,” says Trombley.

AN UNUSUAL CAREER ARC FOR NOA

(Continued from page 39)

got it through Gil knowing Metheny,
and he got us in touch with Geffen.”

While dipping into Hebrew poetry
and mythology for songs such as “Uri,”
most of the songs on “Noa” draw heav-
ily on her experiences as a Yemeni-
Israeli girl who grew up in the Bronx.

“People thought I was Puerto Ri-
can” she says, laughing. “Living in
New York taught me a lot of things
about art and culture; it got me to open
my mind.”

The song “Wild Flower” is, she says,
“about growing up in New York and
feeling like a dandelion in a rose gar-
den.”

The experience of being an Ameri-
can in publie, but still a Yemenite at
home, drove her to return to her roots,
and she went to Israel to finish her stu-
dies “so I could live in the country of
my birth,” she says. “I ended up living
in Israel so I could discover myself.”

Drafted into the army after college,

Noa was assigned to an entertainment
troupe, touring the military bases. Af-
ter two years of military service, Noa
studied under Dor in Tel Aviv and the
two ended up performing together.

At this time, the Gulf War twmned life
in Israel on its head. Dor and Noa re-
corded a version of “Ave Maria,” a
19th-century air by Gunaud based on
Bach’s First Prelude, with new words
to fit the troubled times.

“We had to do something; the sol-
diers were going up the wall, going
crazy,” says Noa. “Ave Maria” was re-
leased on a cassette and, with their own
version of “Can’t Buy Me Love,” was
given to the U.S. soldiers manning the
Patriot missiles around Tel Aviv.

“It was crazy recording it,” says
Dor. “We were underground, and so
we couldn’t hear the air raid sirens. I
came up for some air, and the whole
place was deserted.”

“Ave Maria” appears on the album,

which Geffen’s European marketing
director Liz Morris says will be mar-
keted through specific channels. “At
the moment, Noa’s known more in the
Jewish community than anywhere else.
We'll try to cross the music over to the
rest of the public from that following.

“The best way of understanding Noa
is through her live performances,”
adds Morris, “and that’s what we'll be
concentrating our efforts on.”

Barrie Marshall of promoter Mar-
shall Arts, the promoter of Noa’s UK.
dates, says that he initially targeted
the Jewish community with the help of
the Israeli Artists Foundation, as well
as a database of Metheny fans who had
been to his concerts. Through ad spots
on London station Jazz FM, Marshall
also tried to get the interest of the
wider jazz audience.

“She’ll definitely be back,” says
Marshall. “This record is a stepping
stone to something else.”
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How do you sweep the Billboard Latin Music Awards every year? It’s by knowing your
market and your music, and by listening with your ears and with your heart.
The world of Latin Music isn’t something you learn; it’s something you feel.

Sony Discos would like to congratulate our Billboard Latin Music Award-winners
and thank them for their creative excellence.
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Tropical/Salsa: Album Of The Year — “mi tierra” Gloria Estefan (Epic)
Tropical/Salsa: Male Artist Of The Year — Ferry Rivera (Sony Tiopical)
Tropical/Salsa: Female Artist Of The Year — Gloria Estefan (Epic)
Tropical/Salsa: Song Of The Year — “mi tierra” Gloria Estefan (Epic)
Pop Female Artist Of The Year — Ana Gabriel (Sony Latin)
Regional Mexican: New Artist Of The Year — Fay Pérez (Sony Discos)
Regional Mexican: Song Of The Year — “Me Estoy Enamorando™ La Mafia (Sony Discos)
Hot Latin Track Of The Year: “Me Estoy Enamo: ando ” La Matfia (Sony Discos)
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Showcased Artists And Panel Experts
Take The Fifth Annual Latin Music Conference

Into The Genre’s

Golden Age

A performance at the Billboard Latin Music Conference helped break Ottmar Liebert.

BY JOHN LANNERT

B about the conference, as well as the Latino record industry.

For us at Billboard, the three-day confab, set to take place May 16
through 18 at the Intercontinental Hotel, will offer several new features
that we believe will prove yet again that the LMC—the longest-running

B confercnce of its kind—remains without peer.

For the first time, the LMC will host panels focusing on the Brazilian
and Latin jazz markets. In addition, Billboard is bringing in some of the
top Brazilian and Latin jazz artists, who will demonstrate their formida-
ble talent during two evenings of showcases.

Why explore Brazilian and Latin jazz? Simply put, Brazilian and Latin
jazz represent two vitally important areas in the international “Latin”
market that never have been paid extensive heed, at least as panel topics
in a public forum. It goes without saying that Brazilian music has great-
ly influenced and enriched the musical vernacular of a broad array of
such global icons as Frank Sinatra, Paul Simon, Quincy Jones and Sting.

Likewise, Latin jazz—or, perhaps more accurately stated, Afro-
Caribbean jazz—has drawn notable attention from musical figures as
disparate as Dizzy Gillespie and David Byme. On Sunday, May 15, the
Board of Trustees of the National
Association Of Recording Arts &
Sciences (NARAS) is expected to
vote on adding Latin jazz as a
Grammy category for the 1995
Grammy Awards

Of course, the addition of the
Brazilian and Latin jazz panels and
showcases will not detract from the
usual sampling of core issues that
affect the Latino record business.
MTV Networks' chairman/CEO
Tom Freston will discuss video in
the Latin marketplace, while RIAA
chairman/CEO Jay Berman plans to
focus on anti-piracy projects in the
Hispanic music industry. There also
will be a panel on music publishing,
as well as a seminar on the applica-
tion of the Broadcast Data Systems
(BDS) technology to Billboard's Hot
Latin Tracks chart and Monitor
magazine.

Furthermore, this year's confer-
ence will culminate with Billboard's
inaugural Latin Music Awards,
whose winners are chosen solely on the basis of their performances on
the magazine's radio and retail charts. No other Latino awards ceremo-
ny uses such objective criteria in selecting its honorees.

And no other conference has helped break Latino talent like
Billboard's International Latin Music Conference. Among the conclave’s
past showcase acts who have gone on to broader fame are Jon Secada,
Ottmar Liebert, Selena, Emilio Navaira, Café Tacuba, Fama, Marc
Anthony and Ricardo Arjona. This year promises to be no different, since
the groundswell of gifted artists in the Hispanic arena continues to flour-
ish without abatement.

Similarly, the U.S. Latino record business is enjoying a sturdy sales
upsweep, commercially speaking. By many industry estimates, the U.S.
Latino record industry four years ago was worth about $80 million

wholesale. In 1993, thanks to improved distribution and increased CD
sales, that figure had nearly doubled, with most observers pegging the
wholesale ally at around $150 million.

To be sure, the U.S. Latino sales’ tiny 2% share of the overall U.S
record market hardly reflects the U.S. Hispanic population percentage,
which often is estimated at 10% of the U.S. total. But the Latino record
industry currently is clipping along at an annual growth rate of 10%.

More impressive is that, in the past year, four records—"“Romance’
(Luis Miguel), “Mi Tierra” (Gloria Estefan), “Quiéreme” (Los Bukis) and
“Inalcanzable” (Marco Antonio Solis Y Los Bukis)—were certified gold
by the Recording Industry Association Of America (RIAA)

Further, there clearly is room for a robust uptick of record sales in the
future. According to the fall 1993 Billboard/Arbitron national formats
survey, Spanish-language radio accounted for 4.6% of all radio listeners
12 and older—a 2.6% share differential between the number of listeners
and record sales.

No sales percentage, however, could calibrate the value of the U.S
Latino market for crossover artists led by Estefan, Secada, Selena or the
Barrio Boyzz. What is certain is that the symbiotic relationship between
the U.S. Anglo and Latino radio formats and record markets assure max-
imum prosperity for successful bilingual acts

The success of Secada and the Barrio Boyzz might explain the inces-
sant stream of R&B-laced pop product being released by many Latino
record labels in the last year. Even non-Latino R&B and rap acts led by
multiple Grammy winner Toni Braxton, Tag Team and Boyz Il Men took
a shot at cracking the Latino market. This year's showcase artists who
could make a crossover fortune are Nil Lara, Unik-ko, Tommy Anthony
& Goza and Rosco Martinez, who has scored a pop hit with “Neon
Moonlight.”

Still, for all pop's glitz, glamour and upper-chart prosperity, the Latino
purveyors of it come in far behind artists recording rancheras, cumbias
and salsa. Take a look at a typical Billboard Latin 50 chart and usually at
least 60% of the artists making up the chart are ranchero-based grupos,
Tejano or Tex-Mex artists, and Afro-Caribbean tropical acts.

For example, on the April 16, 1994, retail chart, seven of the Top 10
titles were non-pop and 14 of the Top 20 entries were non-pop as well.
The only new pop act to score a hit album since the Billboard Latin 50

®

Tommy Anthony & Goza have crossover potential.

debuted in July 1993 is crossover vocal quintet the Barrio Boyzz
(“Dondequiera Que Estés™). Faced with a dearth of video outlets and
few touring prospects, aspiring Latino pop acts are obliged to hit it big
in their local markets or embark on a crossover career customarily pred-
icated on Anglo success.

Mexican grupos, Tejano artists and Afro-Caribbean acts do not suffer
the same lack of opportunity. There are always dance-hall gigs to be
played. Yet they, too, are hampered by the lack of substantial video
exposure. Amazingly, little attention has been paid to video possibilities
on a national scale.

By contrast, much attention is paid to pirated product, which still cre-
ates a terifically noisier sucking sound on the U S. Latino industry than
NAFTA. Indeed, record piracy harms the publishing arm of the business,
as well, along with a decades-old bugaboo—insufficient documentaiion.
This year's music publishing panel is expected to examine possible solu-
tions necessary to correct these shortcomings.

Billboard's closing panel will focus on the magazine’s imminent con-
version of the Hot Latin Tracks chart to BDS, whereby song airplay infor-
mation is monitored and compiled by computers. Upon completion of
the BDS conversion, airplay and sales data that comprise both of
Billboard's Latin music charts will be collected via electronic media.

The conversion of the Hot Latin Tracks to BDS underlines yet anoth-
er concrete demonstration of Billboard's long-standing commitment to
the U.S. Latino market. In recent years, Billboard has increased column,
editorial and album-review space directed not only to the U.S. Latino
market, but also to foreign Latino and Brazilian music industries.

Best of all, the future looks bright for Billboard’s Latino conference
and the industry it covers. Conference attendance has risen ecach year,
with an increasing number of attendees being non-Latino entertainment
executives who five years ago would not have thought about showing up
for a Latin music conclave. Now they'd consider it unthinkable not to
attend.
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Emilio Estefan Earns

l

Award By Promoting Both Latino
Artists And The
Music Itself

n 1993, Billboard established the “El Premio

Billboard” award to recognize those individuals

who have made invaluable contributions to the
Latino music industry.

The conferment of this award to Emilio Estefan
could not be more timely, for he is at the top of his
game in the Latino and non-Latino markets alike. In
February, the Cuban-born Miami resident was named
president of artist and talent development of Sony
Music Miami, while securing a distribution deal with
Sony Music Entertainment for his own Crescent
Moon imprint. One month later, his wife, Gloria, won
her first Grammy—for her Emilio-produced album of
traditional Cuban music, “Mi Tierra.”

This month, two albums from Crescent Moon are to
be shipped: an eponymous debut from Puerto Rican
singer Cheito and a live premiere from inimitable
Cuban bassist Israel “"Cachao” Lépez, himself an
inductee into Billboard’s Latin Music Hall Of Fame.
Also due out this month is "Heart, Soul & A Voice,”
the second record from rising star Jon Secada, who is

The Latin Music Hall Of Fame Welcomes

Celia And Cachao

BY JOHN LANNERT

concerts and headlines sold-out lestivals. Among her stageside stan-
dards are “Pun Pun Catalu,” “Quimbara” and "Bemba Colora.” Her
latest album, “Azucar Negra,” was nominated for a Grammy. And
while she has never enjoyed a crossover carcer, Celia has spread
enough sugar around to become onc of the most recognized singers in
the world

illboard has created the Latin Music Hall Of Fame to pay trib-

ute to the legends who established the artistic foundation for

the sounds that eventually became essential ingredients of the
audio/visual vernacular of contemporary Latin-rooted music.

This year's inductees, Celia Cruz and Isracl “Cachao™ Lopez, are

undoubtedly two of the most formidable figures in Afro-Cuban music

in the 20th century. Cruz has become a global star via her always nuty

picunte shows, while Lépez has enjoyed a long-overdue career renais-

sance. The Cuban bassist’s first album for Crescent Moon is slated for

Isracl “Cachao” Lopez
Onc of the most influential of all Latino musicians, “Cachao”

release in May

Here are mini-biographies of the two famed artists, known among

their fans simply as Celia and Cachao.

Celia Cruz

Anyonc who has scen Celia Cruz per-
form live knows that sooner or later dur-
ing her show the fiery “Qucen Of Salsa”
will shake the house with her trademark
growl "Azzzuuucccaaa!™ It's Celia’s per-
sonalized pronunciation of the Spanish
word for sugar, azucar, which has given
sugar a whole new meaning for millions of
her multi-generational fans

Celia's sweet success and vast following
span not only generations but nationali-
ties. In short, this hyper-energetic
guarachera has become a much-adored
musical idol wherever she has performed,
be it North or South America, Europe or
Asia. Her broad array of admirers includes
recording partners as diverse and dis
parate as Tito Puente and David Bymne

What's more, Celia has been accorded
an impressive string of kudos, among
them a Grammy, a star on the Hollywood
Walk Of Fame, a Yale University doctor-
ate and commemorative keys from numer-
ous cities. She's also appeared in the films
“Salsa” and "The Mambo Kings.”

Pretty heady accomplishments for a
woman singing in the over-
whelmingly male-domi-
nated salsa genre. But Celia
has been turning heads
since 1950, when the then
20-something vocalist step-
ped on a Havana stage with
the fabled la Sonora
Matancera orquesta. Though
her sassy, muscular vocal
stylings took Cuban listen-
ers some getting used to,
Cclia soon won them over
with unmatched persever-
ance, grit and charm.

After emigrating to the
U.S. in 1960, Celia married
Pedro Knight, familiar to
Celia's fans as the distin
guished, cotton-haired ca-
ballero standing behind her,
directing musical traffic at
her concerts. In the mid-
'70s, Celia's career re-ignit-
ed with albums recorded
with Johnny Pacheco and
Willie Colon

Celia has not looked back f
since. She routinely sells out  Celia Cruz

Israel “Cachao” Lopez

played an important role in the development of Alro-Cuban music.
Unfortunately, the lofty achievements of the highly respected Cuban
bassist had been neglected for decades until Cuban-bom actor Andy
Garcia brought Cachao’s greatness to light via the 1993 film docu-
mentary "Cachao...Como Su Ritmo No
Hay Dos.”

Indeed, perhaps there is no other musi-
cian to compare to Cachao, 75, who was
born into a family said to include 35
bassists. A former bongo player, Cachao
often treats the bass as if it were a percus-
sion instrument by interlacing vigorous
slaps on it with thunderous, chicken
plucked notes.

Cachao was still in his teens when he
brought his singular bass-playing prowcess
to the very popular danzén ensemble
Orquesta Arcano Y Sus Maravillas, led
by revered flutist Antonio Arcano
Betancourt. Cachao and his brother
Orestes composced literally thousands of
danzones for the Arcano band, later loos-
ening up the stately, waltz-like danzén
cadence with a catchy swing that evolved
into mambo

While his contemporaries Tito
Rodriguez, Machito and Pérez Prado
reaped the commercial fruits of the arts-
tic labor of him and his brother, Cachao
already was blazing another musical path
that would be followed by his fellow
musicians: descarga.

Descargas were frecwheel-
ing jam sessions featuring
spontaneous, jazz-like impro-
visations layered over Afro-
Cuban tempos. From the
mid-'50s to the late '70s
Cachao cut more than a half-
dozen critically acclaimed
albums grounded in the
descarga spirit

After moving to Miami
Cachao performed session
gigs and played bass for cha
ranga outfit Hansel Y Raul
Cachao finally re-emerged
with a successful solo tour in
1992, which reconfirmed his
deserved stature as the elder
statesman of Latino musi
cians.

Last year, Cachao recorded
a live album that will be
shipped in May on Crescent
Moon Records. Appro
priately, the recording is
based on the two musical
idioms he made famous
mambo and descarga. Il

managed by Estefan. Secada’s 1992 bow (produced
by Estefan) won a Grammy last year, and
“Heart” (co-

Emilio Estefan

produced by Estefan and Secada)
may well earn Secada another Grammy kudo.

Albums from R&B songstresses Lagaylia and Donna
Allen are soon to come on Estefan’s label. In addition,
he has produced the soundtrack for the upcoming
Sylvester Stallone/Sharon Stone film, “The Specialist.”

Estefan’s greatest triumph, of course, is the phe-
nomenal success of Gloria and the Miami Sound
Machine, a band that started out as the Miami Latin
Boys in 1975. When Gloria Fajardo joined the group
four years later, the Miami Sound Machine was born
and developed into a popular Spanish-language act.

In 1985, the band’s Latin-flavored pop song
“Conga” became a Top 10 hit and launched a string
of six Top 10 smashes, including the No. 1 classic
“"Anything For You.” As a solo artist, Gloria notched
two more No. | hits before releasing “Mi Tierra,”
which has nearly gone platinum.

Apart from helping to create star performers,
Estefan’s prosperous marketing, production and pro-
motion of his artists have served an even bigger pur-
pose: taking Latino sounds from Miami’s Eighth
Street to America’s Main Street.

Because of the crossover success of Gloria and Jon
and of the demanding production values Estefan
expects of his Spanish-language projects, Latino
music no longer is a musical stand-by, but rather a
musical staple. For that, the Latino music industry
owes its improved profile to Emilio Estefan, this year’s
recipient of “El Premio Billboard. " —JL
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First Latin Music Awards Recognize

Range Of Talent

BY JOHN LANNERT

he honorees for Billboard's first Latin Music Awards represent a
broad cross-section of Latino talent, covering every musical genre
from rap to ranchera.
On the strength of her near-platinum album "Mi Tierra,” inter-
national superstar Gloria Estefan leads all LMA winners, with
three awards. Among the double winners are renowned Latino notables
Luis Miguel, La Mafia and Selena, along with Mexico's fast-rising
ska/rock act Mand
Here is the roll call of winners of Billboard's first annual Latin Music
Awards.

Marc Anthony (Tropical/Salsa New Artist Of The Year)

The only awardee to score a No. 1 dance smash ("Ride On The
Rhythm™"), native New Yorker Marc Anthony has parlayed his dance
success into a blossoming career as a soulful, one-of-a-kind salsero. His
Soho/Sony debut, “Otra Nota,” has generated several Top 40 hits on

Marc Anthony

the Hot Latin Tracks, while charting on the Billboard Latin 50. Anthony
began his recording career as a songwriter and backing vocalist in the
late '80s, working with Latina dance maven Sa-Fire and the producer
team Latin Rascals. He subsequently hooked up with producer Little
Louie Vega and cut his dance hit. Anthony kicked off his Latino career
four years ago by appearing with venerable Puerto Rican star Danny
Rivera at Camegie Hall.

Banda Machos (Regional Mexican Group Of The Year)

The foremost proponent of the tuba-propelled “banda” sound that is
strongly rotated on many U.S. regional Mexican stations, this 11-man
unit from Mexico has placed three titles simultaneously on the
Billboard Latin 50, including the latest album, “Los Machos Tambien
Lloran” (Fonovisa). In addition, Banda Machos is the only banda artist
to reach the Top 10 of Billboard’s Hot Latin Tracks singles charts, with
“Mi Luna Mi Estrella” cresting at No. 6 in March. Such achievement is
par for the course for Banda Machos, who became an immediate hit in
their hometown of Villa Corona, Jalisco, in 1991 and went on to con-
quer the Mexican and U.S. Latino markets.

HB AND Am””h f\\

— o\ L~

Gloria Estefan

Cristian (Pop Song Of The Year)

The son of popular actress/singer/talk show host Veronica Castro,
this 19-year-old Mexico City native is already a showbiz veteran, having
performed on radio, TV and the stage. In 1992, Cristian embarked on
a recording career, releasing his first album, “Agua Nueva”
(Melody/Fonovisa), which contained the much-covered, Top 10 smash
“No Podrds.” His 1993 follow-up, “Un Segundo En El Tiempo,” has
produced two Top 10 singles: “Nunca Voy A Olvidarte,” which spent
four weeks atop Billboard’s Hot Latin Tracks chart in 1993, and his
recent Top 5 hit “Por Amor A Ti.”

Gloria Estefan (Tropical/Salsa Album, Female Artist and Song Of The
Year)
The past 12 months of Gloria Estefan’s spectacular career have been

Latin Music Award
Winners

Recipients of Latin Music Awards were selected based on
points accumulated from Billboard's radio and retail charts
from March 6, 1993, to March 5, 1994.

POP
Album Of The Year: "Aries,” Luis Miguel
Male Artist Of The Year: Luis Miguel
Female Artist Of The Year: Ana Gabriel
Group Of The Year: Gipsy Kings
New Artist Of The Year: Mana
Song Of The Year: "Nunca Voy A Olvidarte,” Cristian

TROPICAL/SALSA
Album Of The Year: “Mi Tierra,” Gloria Estefan
Male Artist Of The Year: Jerry Rivera
Female Artist Of The Year: Gloria Estefan
Group Of The Year: Juan Luis Guerra Y 440
New Artist Of The Year: Marc Anthony
Song Of The Year: “Mi Tierra,” Gloria Estefan

REGIONAL MEXICAN
Album Of The Year: “Livel,” Selena
Male Artist Of The Year: Emilio Navaira
Female Artist Of The Year: Selena
Group Of The Year: Banda Machos
New Artist Of The Year: Jay Pérez
Song Of The Year: “Me Estoy Enamorando,” La Mafia

HOT LATIN TRACKS
Track Of The Year: "Me Estoy Enamorando,” La Mafia
Artist Of The Year: Los Fantasmas Del Caribe

RAP
Artist Of The Year: El General

POP/ROCK
Artist Of The Year: Mana

ROCK
Artist Of The Year: Maldita Vecindad

CONTEMPORARY LATIN JAZZ
Album Of The Year: “Dreams & Desires,” Roberto Perera

Cristian

particularly outstanding for the Cuban-born superstar. Last june,
Estefan put out “Mi Tierra” (Epic), a deeply cherished tribute to her
Cuban musical roots that turned out to be a massive commercial suc-
cess in the U.S. and Spain. Two No. 1 Latino hits later, Estefan hit the
top of Billboard’s Club Play chart in December with a souped-up tribal
take of “Mi Tierra” track “Tradicion.” In March, Estefan scored her first
Grammy, and now she has snagged three kudos to top all other nomi-
nees in Billboard’s Latin Music Awards. As if that were not enough,
Estefan currently is recording an album of '60s pop evergreens.

Los Fantasmas Del Caribe (Hot Latin Tracks Artist Of The Year)
Venezuela's entry into the LMAs is a tropi-pop sextet who eamed its
Hot Latin Tracks Artist Of The Year honors by dint of a debut album—
“Caramelo”—that cranked out two chart-toppers (“Muchacha Triste”
and “Por Una Ldgrima”) and one No. 2 entry (“Ella Es”). Los Fantasmas
Del Caribe’s latest album, “Més Y Mds” (Rodven), was released in April.
Continued on page LM-10
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The group is only onc of two new acts (the other being Mand) to win an
ward in a non-New Artist category

Ana Gabriel (Pop Female Artist Of The Year

With oodles of gold and plat I ¢ it. Mexi
cmotive singersongwriter Ana Gabrniel is one of the biggest-selling
female ts of all ume. Gabriel's latest Sor um, “Luna.” cor 3
the titular No. 1 hit, her seventh chart-topper —which is a record

d artist VMore U e L ir
the Top 20 of the Billboard Latin 50 for seven months Ll General
El General (Rap Arust Of The Year)
A breakout o wer radio n | re he crosse
Latino market, Panama native Edgardo Franco was the first rap act to
€njoy widespread notic th nspani market. Il Gene nrst
smash and signature number, “Pu Tun Tun.” was a runaway anthem
t helped igni popularity of S ge rap music.
second album for RCABMG, “El Poder De El General, ™ was still doin

l Billhoard laun 30 more than one vear after its September

1992 release

Gipsy Kings (Pop Group Ol The Year)

Or should they be called Crossover King e Gipsy Kings speak
Irench, sing Spanish and attract legions of non-latino fans to their
updated flamenco sound. Further, the Elektra Mu 1 act has domi

nated both Billboard’s world music chart and the Billboard Latin 50
landing all six of 1ts album utles simultancously on the latter chart. The
guitar septet from Valencia— by way ol the Scuth of France -also has

Contmued on puge 1.M-12

Gipsy Kings

H.L. DISTRIBUTORS,INC

N MUSICA LATINA SOMOS TODO !

LLAMENOS HOY !
1-800-780-7712

TEL. 305-262-7711
FAX 305-261-6143

NUESTRA MAYOR PRIORIDAD ES DARLE SERVICIO A LOS CLIENTES

6940 S.W, 12TH STREET, MIAMI, FLORIDA 33144
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It Starts In The Heart And
Spreads To The World.

Gloria Estefan

Female Artist Of The Year
Album Of The Year—*

Song Of The Year—“mi tierra”

A’ congratulations Gloria,

on your 5§ Premio Lo Nuestro

Award nominations.

‘mi tierra”

Emilio Estefan, Jr.

Lifetime Achievement Award
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guitarist Tonino Baliardo is due to cut a solo album later this year. Juan Luis Guerra

Juan lLuis rra Y
What Bob Marley did fo vhat Juan Luis Guerra is trying to

{
ments. While the group's 1991 Grammy-winning mega-smash

[
chart. Guerra and crew are linishing up their next atbum lor
I ¢

La Mafia (Regional Mexican Song Of The Year and Hot Latin Track
» Voar)
salcs have never been better. La 1 hit, “Me Estoy

lad logged morc weeks (24) on the HLT than any other tune in 19¢

Maldita Vecindad (Rock Artist Of The Year)
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Vecindad was instrumental in making homegrown rock artists viable in Luis Miguel
their own country. In recent years, the Mexico City sextet has traveled
the U.S., South America and Europe performing its singular melange of
Caribbean rhythms, funk and rock. Maldita Vecindad has opened for
Jane's Addiction and has shared the bill with Santana and Mongo
Santamaria. The only rock act to grace the Billboard Latin 50, Maldita
Vecindad recently released a live album called “Gira Pata De Perro”
(Ariola/BMG).

Mand (Pop New Artist Of The Year and Pop/Rock Artist Of The Year)

Out of nowhere (or maybe was it from heaven?) came Mand in 1993,
bearing a ska/rock cloak that wrapped itself around thousands of fans
who could not hear the Mexican quintet’s music on U.S. Latin radio
Nonetheless, nearly one year after debuting on the Billboard Latin 50,
Mand's WEA Latina album “Donde Jugaran Los Nifios?" still rides high
on the chart. The band even managed to squeeze in a Top 20 hit, “La
Chula,” during the interim. A re-arranged, remixed version of the album
was shipped in April

Luis Miguel (Pop Album and Male Artist Of The Year)

Indisputably the most popular male vocal:st in the Hispanic music
world in the past five years, Luis Miguel seems to have little left to
accomplish in the Latino market. His 1992 WEA Latina album,
“Romance," sold millions worldwide and was the first Spanish-language
record to be certified gold by the RIAA in 10 years. “Aries,” the 1993
follow-up to “Romance,” has proved to be a solid chart contender as
well, delivering two chart-topping singles: “Ayer” and “Hasta Que Me
Olvides.” In fact, this dashing Mexican singer owns eight No. 1 songs

Continued on page LM-16 Mand
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Continued from page LM-14

on the Hot Latin Tracks chart—more than any other artist. Luis Miguel
is now recording the sequel to “Romance,” which will be entitled, pre-
dictably enough. “Romance I!

Emilio Navaira (Regional Mexican Male Artist Of The Year) Emilio Navaira

Probably the only thing keeping this high-flying Tejano star from
making it big time in the country music market is a vowel-drenched sur-
name that would make Appalachian country fans gargle their grits.
Otherwise. San Antonio’s sweet-croonin’ Emitio Navaira might be light-
ing the country charts instead of tearing up the Billboard Latin 50,
where his “Southern Exposure” has received plenty of northern expo-
sure on the chart. Navaira, by the way, says he will go with only Emilic
if he snags a country music deal

Roberto Perera (Contemporary Latin Jazz Album Of The Year)

Reserved off-stage, this Uruguayan-born master of the Paraguayan
harp often explodes stageside, as his long, well-manicured nails flutter
furiously across the strings as if he were humedly testing the delicate
texture of a fine fabric. Roberto Perera’s silky ©992 album, “Dreams &
Desires”—his sccond release for Heads Up Records—apparently
evoked a similar aural picture for record buyers who helped nudge the
record onto Billboard's Contemporary Jazz Chart. Last December
Perera put out a severely overlooked holicay album, “Christmas
Fantasies

Jay Pérez (Regional Mexican New Artist Of The Year)
Go 1o a Jay Pérez show and you are liable o hear songs by Teddy
Pendergrass or Tower Of Power, as well as one of his Tejano hits such as Roberto Perera

REEERTE PERERA

CONTEMPORARY LATIN JAZZ ALBUM OF THE YEAR
"DREAMS & DESIRES"

Dreams & Desires

OX(D/MC 3018 Passions, lllusions & Fantasies

0X(D/MC 3013

(nristmas Fonfosies -
HUCD/MC 3024

Heaus UP

INTERNATIHONAL LT D

PO. Box 976 Lynnwood WA 98046 USA 206. 349.1200 fox 206.349.1166 Distributed Nationally By: Allionce Entertainment 1.800.388.8889

Jay Pérez

Jery Rivera

Selena

‘Ella " A fiery vocalist, Pérez is one of the few contemporary Tejano
singers combining Tex-Mex polkas with rippling R&B. An experienced
frontman for seminal Tejano acts Latin Breed and David Lee Garza Y Los
Musicales, Pérez stepped cu: on his own last year with “Te Llevo En Mi,
which logged nearly five months on the Billboard Latin 50. Pérez is now
looking to duplicate his Tejano success in the Anglo market

Jerry Rivera \Tropical/Salsa Male Artist Of The Year)

Salsa’s biggest act in the past two years is a bashful, baby-faced singer
from Puerto Rico whose 1992 album, “Cuenta Conmigo,” was the
strongest-selling salsa album in 15 years. Jerry Rivera’s latest effort
appropriately titled “Cara De Nifio (Baby Face)”—has turned out two
Top 10 smashes, including the title cut. Additionally, the record has
been a fixture in the Top 10 of the Billboard Latin 50 since its release
last October

Selena (Regional Mexican Album and Female Artist Of The Year)

One of the finest singers ever to come out of Corpus Christi, Texas,
this exotic-looking Tejana has been on a hot career run lately. landing a
deal last year with SBK Records, then winning her first Grammy kude
in March. Selena’s performance on Billboard's radio and retail charts
has been no less sizzling, Earlier this year, she notched a huge No. 1 hit
“Dondequiera Que Estes,” with her EMI Latin labelmates the Barrio
Boyzz. She later put out “Amor Prohibido,” now entrenched near the
top of the Billboard Latin 50 for the past seven weeks. Il
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Unik-Ko

From Puerto Rico comes a 20-something vocal quartet with matinee-
idol looks and strong vocal harmonies to match. Unik-Ko's second
album for Sony, “Razones,” features the titular Spanish-language cover
of the Earth Wind & Fire evergreen “Reasons.” Formed in 1992, the
foursome is led by vocalist/producer Dennis Nieves, who pens much of
the band’s material. The group’s latest batch of pop/dance songs
includes percussion contributions from Luis Enrique, as well as a duet
with Mexican singing star Yuri

Viceversa

Spain’s hottest dance act is the handsome brother duo of Carlos and
Angel Beato, whose debut album. “Un .Amigo De Verdad.” has yielded
two Top 10 Spanish hits

“No Es Verdad” and “Ella”—and has sold

R e

Unik-Ko

Viceversa

more than 300,000 units domestically since its 1993 release
Viceversa's techno-pop record recently was put out in the U.S. by Max
Music, a prominent dance imprint from Spain that is now attempting
to break into the U.S. market. Hailing from Baladona. los hermanos
Beato began composing four years ago as a hobby. After shopping their
demo tape a couple of years later, the Beatos landed a deal with Max.

BRAZILIAN MUSIC SHOWCASE, MAY 17

Mario Adnet

A 27-year-old guitarist/composer/vocalist from Rio de Janeiro, Mario
Adnet is a multi-faceted artist who has worked with a variety of Brazilian
notables both as an arranger (Joyce, Leny Andrade) and as a bossa/jazz
recording artist (Leo Gandelman, Toninho Horta, Danilo Caymmi)
Joyce, Andrade and Trio Da Paz also have recorded Adnet’s composi-
tions. Since 1991, Antonio Carlo Jobim has been performing Adnet’s

arrangement of the Dorival Caymmi classic “Maracangalha.” Adnet cur-
rently is signed 10 Nana Records, which is being distributed in Japan by
BMG Japan

Jorge Ben Jor
Last vear, many Brazilians could be heard singing “Alo Alo \W/Brasil,

from Jorge Ben Jor's career-reviving smash “W/Brasil.” Now once again
on a roll, the 49-year-old much-venerated legend, who composed the
international bossa/samba hit “Mas Que Nada,” is closing in on
250,000 unit sales of his latest album, “23." A Rio de Janeiro native,
prominent member of his beloved Salgueiro samba school and ardent
soccer aficionado, Ben Jor has created a singular lyrical and musical
landscape melding everyday life with a variety of contagious rhythms
from the U.S., Africa and Brazil. His showcase set will be one of his rare
U.S. performances in recent years

Djavan

For the past 15 years, much-admired Djavan (pronounced Dee-jah-
von) has been one of the most popular singer/songwriters inside and
outside of Brazil. As famous Brazilian singers (Nana Caymmi, Gal Costa,
Caetano Veloso) were recording his songs, highly regarded American
artists (Manhattan Transfer, Lee Ritenour, Stevie Wonder) were record-
ing with the native of the northeastern Brazilian state, Alagoas. Djavan
now is tuming his sights toward the international Latino markets with
the release of his Spanish-language bow for Sony entitled “Esquinas,
due out May 24. The title track is a Latino cover of one of his biggest
Portuguese-language hits, whose lyrics and title were later phonetically
iranslated into English by the Manhattan Transfer as the tune “So You
Say

Leo Gandelman

Multi-instrumentalist Leo Gandelman not only has performed on
countless albums by most of Brazil's best-known legends, but he’s also
shined as a producer for the likes of Gal Costa and Marina. As a young-

Dijavan

ster, the Rio-born Gandelman was a musical prodigy, performing with
the Brazilian Symphony Orchestra before studying at the Berklee
College Of Music. Gandelman’s 1993 Brazilian release, “Made In Rio”
(PolyGram Brasil), was his fifth album and featured standout guest play-
ers Joe Sample, Abraham Laboriel, Carlinhos Brown and Ricardo
Silveira. Gandelman, who will participate in the Brazil panel of
Billboard’s International Latin Music Conference, will make his Miami
debut at the Brazilian music showcase

Raul Mascarenhas
Considered one of Brazil’s finest tenor saxophonists, Raul
Mascarcnhas has played with Milton Nascimento, Toninho Horta, Gal
Costa, Gilberto Gil and Caetano Veloso. The Minas Gerais native also
has performed with Michael Brecker, under whom he studied sax, and
Courtney Pine. “Sabor Carioca,” Mascarenhas’ most recent album
Continued on page LM-24
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INTERNATIONAL
LATIN MUSIC
"BUYERS GUIDE 1994

ISSUE DATE: August 10, 1994
AD CLOSE: June 20, 1994

Billboard's 1994 International Latin Music Buyers Guide

is a comprehensive directory covering the ever expanding

latin community reaching thousands of prospective buyers
worldwide,

It Includes over 3,000 alphabetical listings in 20 eate-
gories covering 18 countries. Company Name, Contact,
Address, Phone and Fax Nnmber where available are list-
ed as an casy-to-use reference. The International Latin
Music Buyers Guide contains listings for: Record and
Video Companies, Music Publishers, International
Promoters and Artists, Wholesalers and Distributors,
Industry Services, Radio Stations, Clubs, Managers and
Agents,

Your ad will reach a worldwide audience of: major
national sponsors, radio & tv broadcasters, advertising
agencies, record and video industry executives, venue
and club operators and is also available at industry
conferences and meetings. It contains the most
extensive compilation of Latin artists and man-
agers available and is the only directory of its kind
publishied in English.

Contact you nearest Billboard represenlative worldwide:

New York: Ken Karp, Ken Piotrowski, Nancy Bowman, Norm Berkowitz (212) 536-5004
Los Angeles: Gary Nuell, Jodie LeVitus, Robin Friedman {213) 525-2300
Nashville:  Lee'Ann Photoglo (615) 3214244
Miami: Angela Rodriguez (305) 441-7976 ph (305) 232-3634 fax
Spain/Portugal: Christine Chinetti 44-71-323-6686/2314 fax
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MONDAY, MAY 16
2:00 - 5:00pm

7:00 - 11:00pm
Grand Ballroom

TUESDAY, MAY 17
[ 11:00am - 12:30
12:30 - 4:00pm

1:00 - 1:45 pm
Sevilla Room

2:00 - 3:30pm
Sevilla Room

3:30 - 5:00pm
Sevilla Room

8:30pm - 12:00am
Grand Ballroom
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Billboard Latin Music Conference & Awards

Schedule Of Events

WEDNESDAY, MAY 18

Registration 1:00 - 1:45 pm
Sevilla Room

Live Artist Showcases

Sponsored by Americ Disc Inc

TOMMY ANTHONY & GOZA

RAFAEL ARMANDO - SDI/Sony

BANDA MACHOS - Fonovisa

NIL LARA 2:00-3:30 pm

ROSCO MARTINEZ - Zoo Sevilla Room

Entertainment

UNIK-KO - Sony Music
VICEVERSA - Max Music

Brunch at Hard Rock Cafe
Registration

Keynote Address

TOM FRESTON, Chairman & CEO -
MTV Networks

MTV's CEO discusses the networks’

(MTV, MTV Europe, VH-1 &

Nickelodeon) present and future

activities in Latin America.

3:30 - 5:00pm
Sevilla Room

BRAZIL - “Market On The Rebound”

Moderator: MANUEL CAMERO,
President, Asociacao Brasileira de
Produtores de Discos

Panelists:

MARCO BISSI, VP of Latin
American Marketing, Sony Music
International

LEO GANDELMAN, PolyGram/Brazil
Recording Artist

JOSE FORTES, President, Os Quatro
Producoes Artisticas

PHIL RODRIGUEZ, President, Water
Brothers Production

7:00 - 9:00pm
Bay Front Room

9:00pm - 12:00am
Grand Ballroom

MUSIC PUBLISHING - “Publishing
Current Trends Of The Latin
Market”

Moderator: CATHERINE
SCHINDLER, Latin Division
Mgr./West Coast, Peermusic

Panelists:

EDUARDO “TEDDY" BAUTISTA,
President, SGAE

ELLEN MARASKIE, Director, Latin
American Division - Sony Music
Publishing

RUDY PEREZ, EMI Latin Recording
Artist

FRANK RITTMAN, International
Business Administrator, NMPA/
Harry Fox Agency

BILL VELEZ, Senior VP of
International, SESAC

A NIGHT OF BRAZILIAN MUSIC

MARIO ADNET - Nana Records

JORGE BEN JOR - Wamer Music
Int’l

DJAVAN - Sony Brazil

LEO GANDELMAN - PolyGram/

Brazil Panelist and performer Arturo Sandoval

RAUL MASCARENHAS

Keynote Address

JAY BERMAN, Chairman, Recording
Industry Association of America

The RIAA’s chairman addresses its

anti-piracy campaigns for the Latin

Markets.

LATIN JAZZ - “Poised To Hit The
Mainstream’

Moderator: LARRY ROSEN, President
GRP Records

Panelists:

GEOFF FISHER, Program Director,
WLVE-FM Radio Miami

DR. JAZZ, President, Dr. Jazz
Operations

ARTURO SANDOVAL, GRP Records
Recording Artist

RICKY SCHULTZ, VP/GM Jazz &
Progressive Music, Wamer Bros
Records

GOTZ A. WORNER, President,
Messidor Records

BDS & LATIN MONITOR -
“Monitoring Latin Radio
Stations™

Panelists:

MICHAEL ELLIS, Associate
Publisher/Charts, Billboard

JOHN LANNERT, Latin American
Bureau Chief, Billboard

JOE WALLACE, VP/GM - Music
Group, Broadcast Data Systems

BILLBOARD LATIN MUSIC
AWARDS

AFTER AWARDS

Live Artist Showcases

E-TRAIN WITH SHEILA E - HK
Management

HUMBERTO RAMIREZ -
TropiJazz/RMM Records

ARTURO SANDOVAL - GRP Records

NESTOR TORRES - Sony Discos
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A CROWNIN(G ACHIEVEMENT

Congratulations to
GIprSy KINGS.
Winner of Pop Artist
Of The Year at
Billboard's

Latin Music Awards.
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ARTIST SHOWCASES

ued from page LN-20

11991 on B mprint Som Livre and t ]
mances from Celso Fonseca, Ricardo Silveira, Serginho Trombone,
Ric ja and Artur Maia. Mascarenhas also wi his first-ever

Miami set at the showcase
LATIN JAZZ MUSIC SHOWCASE, MAY 18

E-Train, Featuring Sheila |

SR I p I ps L,.(‘ ! - v foar h 1984 T. 0 8 Th
Glamorous Life.” Sheila E. s quuie the nmbalera. She anchored the
§ | t 1NCC it d i )
LS 'k along v 51 supportit er . E-Train
Tra xman bric *“Madhouse” Leceds, | to Rican

1 1050 ( rii¢c ¢da, ( G ( ')’»" 11S

cha. E-Tra 1\ ¢ revie o its shows and appearc
\rsenio Hall's late-night walk program Ap

Humberto Ramiirez
Though well-respected in the salsa and Latino pop world as a first
t _:y/" { 1 : ) A 1 Ol 1 Ini

College OF Music has been gaining increasing repute within the latino
8 5 5 |

22 d 11T Cr 1 1l
orchestra, where he snared a Grammy nomination lor Rosario’s 1986
N cha 2 already has cut a pair
fine albums on the Tropijazz RMM label - the latest being his 1993
\ 1 1

labelmate Giovanni Hidalgo on his showcase set

S

u E

Arturo Sandoval

! ms in 1l { ace Cub T
peter Arturo Sandoval has decided to release 1wo albums simultane
ously. Onec is a classical album ("Arturo Sandoval Play ur
Concertos”), and the other (*Danzén (Dance On)” is a sweeping trib
1 Cuban music sportir 1 fi ances from Sandoval, Gl
Estefan, Vikki Carr, Miami salsero Willy Chirino and Bill Cosby— yes

o INCl b, l
Estefan’s homage to musical roots, “Mi Tier ndoval, a ke
{ Cub. 1cT Cuban fus a mi
¢d to the U S. several years back, thus introducing American audicences

to his blistering trumpet rides. Sandoval’s showcase set will feature
30-picce orchestra, with labelmate Dave Valentin sitting in on the pro
ceedings

Nestor Torres

Expressive flutist Néstor Torres has battled back from a severe shoul
der injury suffered in a boating accident a few ycars back and has
regained the acrobatic form that has delighted fans in South Florida
since the late "80s. A virtuoso player who's comfortable playing tropi
cal/salsa, fusion or jazz, Torres can be prominently heard on Estefan’s
‘Mi Tierra” album. Torres was recently inked to Sony Discos. and his
label debut is due out in May. I

Our cover artist. A J. Alper. a Los Angeles native, received a degre
in mechanical engincering from U.C. Santa Barbara and studied
illustration at Art Center in Pasadena. He's lived in Manhattan fo
five years, working as an art director and illustrator for such clients
as \Warner Music Enterprises. Esquire and Conde Nust Travele

Magazine. IR

15959 N.W. 15th Ave. Miami, Florida 33169
Toll free: (800) 329-7664 ® Fax: (305) 621-0465
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RODVEN RECORDS

SALUTES
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New platinum plus album d‘f y d-j

Selection # 3095

available on Rodven cassettes and CD's distributed
in the U.S. and Puerto Rico by UNI Distribution Corp.

Member of

NAIRD rodven records @ 1994
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Viva Espana '94

A BILLBOARD SPOTLIGHT

Spain has flourished as a center for music
and entertainment. Billboard’s July 9 issue
will delve into the musical activity throughout
the country. It will take a look at the talent,
the business and the current trends.
From the traditional to the contemporary,
Billboard’s got it covered.

As Spain expands as a force in the music
industry, show Billboard’s over 200,000
readers worldwide that you're a player.

ISSUE DATE: JULY 9
AD CLOSE: JUNE 14

Europe: Christine Chinetti 44-71-323-6686
USA: Angela Rodriguez 305-448-2011
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ASCAP

members are
doing a T 55

on Latin music.

ASCAP is proud to be the (=9
performing right organization
to honor its Latin songwriter and

f publisher members.
l

The LD annual

El Premio ASCAP..
coming June 24.
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Audiohook Catalog Titles Get Boost

Budget Pricing Brings Paperback-Like Sales

This is the second of a two-part series
on the emerging budget audiobook
market.

@ BY TRUDI MILLER ROSENBLUM

NEW YORK—While some audiobook
publishers are creating new titles spe-
cifically for the budget category, others
use the low-cost concept to spur sales
of previously released product.

These usually are titles out a year or
more that may be experiencing slower
sales. A reissue at a special low price
can re-awaken interest in the title and

‘Weve found some
new outlets where
the price of average
audio is too high’

gain additional sales without any addi-
tional investment.

The strategies of publishers releas-
ing low-priced catalog product vary.

Random House Audio Publishing
launched its Price-Less line in fall 1992
with in-store displays and advertising
in Publisher’s Weekly. Four titles are
released in the line three times a year.
There are currently 24 Price-Less ti-
tles available, retailing for $8.99 each.
Nearly all are two-cassette titles.

“It’s similar to the way a mass-mar-
ket paperback works; it’s published a
year after the original release,” says
Susan Butler, Random House director
of promotions and publicity.

Audiobooks chosen for the program
are ‘“very commercial fiction—very
sort-of ‘beach listening,”” Butler says,
citing titles by Michael Crichton and

John D. McDonald. The low price tends
to encourage impulse buys, she says,
noting that, on average, Price-Less ti-
tles sell five times better than compa-
rable backlist titles. The low price also
has “increased our market quite a bit.
We've found quite a few new outlets:
discount stores, truck stops, stores
where the price point of an average au-
dio is too high,” she says.

Dove Audio has a similar attitude to-
wards its “Super Sound Buys” line.
“It’s the equivalent of trying to create
a paperback market,” says Dove presi-
dent Michael Viner. “It's a book whose
primary sales push is over, and now
we're trying to give it an extra sales
boost. But in no way are the numbers
like the original books.” Generally, he
says, an audiobook will get 80% of its
sales when it is first released, with an-
other 20% as a Super Sound Buy.

Dove launched Super Sound Buys a
year ago, releasing titles every month
except December. Currently there are
about 50 titles in the line, retailing for
$8.99 each. Titles include Jack Higgins’
“Night Of The Fox,” LaVyrle Spen-
cer's “Spring Fancy,” “Dave Barry
Talks Back,” Stephen Crane’s “The
Red Badge Of Courage,” and Joyce
Carol Oates’ “Black Water.” Mysteries
and romances do particularly well as
Super Sound Buys, Viner says.

Sometimes titles sell better as Super
Sound Buys than they did originally.
“Decked” by mystery author Carol
Higgins Clark sold 5,000-6,000 copies
as a regular-priced audiobook, as her
corresponding hardcover book did not
do phenomenally well. Then, unexpect-
edly, the paperback hit the New York
Times paperback bestseller list, and
Dove reissued the audio as a Super
Sound Buy. In that form, it sold an ad-
ditional 12,000 copies. “With Carol Hig-

gins Clark, we wanted to widen her au-
dience to help break her,” says Viner.

Another example is “Kaffir Boy,”
which sold reasonably well initially but
did poorly on backlist. Dove reissued it
as a Super Sound Buy for Black His-
tory Month, and it sold 6,000-7,000 co-
pies—about 50% of what it had sold
originally.

However, Viner says, the company is
careful not to devalue a popular author
in the public’s mind. “It’s important to
keep an author’s price up. If we have
an ongoing relationship with an author,
and the author has a proven long-term
record, we protect the backlist” by not
putting his or her work in the Super
Sound Buys program, Viner says.

Dove also occasionally puts books
out directly as Super Sound Buys, gen-
erally to spark interest in a new author.

But while Random House and Dove
see low-priced audio as the equivalent
of a paperback, Simon & Schuster Au-

(Continued on page 48)

Sam Goody’s

@ BY BRETT ATWOOD

LOS ANGELES—The Musicland
Group opened the doors to its most
expensive retail outlet here April
22, adding one more superstore to
an increasingly crowded music re-
tail market.

The two-story, 20,000-square-
foot Sam Goody store is located in
the high-traffic shopping attraction
CityWalk, adjacent to Universal
Studios in Universal City.

Competing music superstores in
the Studio City/West Hollywood

Two More Acquisitions In Offing At Alliance

Strong Revenue, Profit Gains Result From Prior Purchases

@ BY DON JEFFREY

NEW YORK—Alliance Entertainment
Corp., the fast-growing music whole-
saler and distributor, has completed an
acquisition that will expand its reach
into artist management. At press time
it also was expected to close a deal that
will increase its investment in interna-
tional distribution.

The company is acquiring Premier
Artists Services, a firm that manages
such performers as Frank Sinatra and
Julio Iglesias, and Premier’s interest in
CEP (Corporate Entertainment Pro-
motions), a joint venture with the ad-
vertising agency Young & Rubicam
that does lifestyle and leisure market-
ing for large corporations.

Alliance also was ready to complete
a deal to buy the 50% interest it did not
already own in its Latin American mu-
sic wholesaler, Disque Music, a budget
CD supplier to department stores in
Brazil. Alliance has created a wholly
owned subsidiary, AEC International,
to “exploit international opportuni-

ties,” according to the company.

During the first week of May, Alli-
ance also bought the assets and cus-
tomer list of Fiebre Latina, a small,
West Coast-based wholesaler of Latin
music.

Anil Narang, vice chairman/CFO,
says Alliance “will continue to pursue
growth through selective acquisitions.
We have put out feelers in the market-
place, and we are looking for other op-
portunities, particularly in Brazil. But
we don’t have any agreements or un-
derstandings with anybody else at this
point.”

Alliance has grown rapidly in the
past three years through a spate of ac-
quisitions. These deals resulted in
strong increases in revenues and prof-
its for the first quarter.

For the three months that ended
March 31, the New York-based com-
pany reports a net profit of $1.3 million
on revenues of $33.5 million, compared
with a loss of $900,000 on revenues of
$34.6 million last year.

Revenues rose 170% because Alli-

ance has acquired, since late 1990,
three one-stops (Jerry Bassin, CD One
Stop, and Abbey Road), an independ-
ent distributor (Encore), and the as-
sets of another one-stop (Nova).

Alliance’s operating cash flow (earn-
ings before interest, amortization, de-
preciation, and taxes) jumped 104%, to
$4.9 million from $2.4 million, in the
quarter. Narang says, “Basically, it
was through economies of scale asso-
ciated with the growth of our reve-
nues.” Selling, general, and adminis-
trative expenses declined to 10.4% of
sales from 11% in last year's first quar-
ter.

Revenue growth in Alliance’s various
properties were as follows, according
to Narang: CD One Stop, nearly 50%;
Abbey Road, nearly 40%; Bassin, 11%;
and Encore, 15%.

Alliance’s other principal business,
independent music distribution—which
operates under the AEC subsidiary—
“continued to grow at a healthy pace,”
says Narang. He estimates that 40%-

(Continued on page 47)
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Nobody Beats The Smithereens. When RCA recording act the Smithereens

decides to do an in-store, the band thinks in multiples. On April 26, the group
visited three Nobody Beats The Wiz outlets, starting with one in Long Island,
moving on to a Manhattan store, and finishing up in New Jersey, all to promote
the new album “A Date With The Smithereens.” Here, the band sits at the Wiz
superstore on lower Broadway in Manhattan. Shown in the front row, from left,
are band members Pat DiNizio, vocals and guitar; Jim Babjak, guitar; Mike
Mesaros, bass; and Dennis Diken, drums. In the back row, from left, are David
Finch, RCA VP of sales; Bob Anderson, RCA senior director of regional sales,
Northeast; Dickey Zwirn, BMG Distribution’s New York branch manager; Larry
Feldstein, BMG Distribution’s New York branch sales manager; Rick Bleiweiss,
senior VP of marketing at BMG Distribution; Jay Rosenberg, VP of purchasing
at Nobody Beats The Wiz; and John Conway, BMG Distribution’s New York
branch marketing manager. (Photo: Chuck Puiin)

‘Event’ Store Opens In L.A.

BILLBOAIRD

IRETAIL

IS COMING SOON TO
A STORE NEAR YOU! <

area include the recently opened
Blockbuster Music Plus in Studio
City and the Virgin Megastore and
Tower Records outlets on Sunset
Boulevard.

“This is totally different than any
other store we’ve done,” says
Musicland CEO Jack Eugster.
“This is not a mall—it’s a highly vis-
ible, event location.”

Eugster says that a major draw
for the expansive store is the
amount of attention to detail in the
store design. “We tried to design
the store in such a way that it would
be an event to come here,” says
Eugster.

Consumers who pass by the store
can’t help noticing the presence of
a 37-foot gorilla sign that hangs
from the building’s exterior. The
steel-frame signage is reminiscent
of the popular King Kong attrac-
tion at the neighboring Universal
Studios.

Musicland architect John Mykle-
bust, who helped designed the
store, says, “The store promotes
fun. The objeetive is certainly to
sell product, but in an interesting,
entertaining, interactive way. I
think that this will be the beginning
of more exciting stores for the com-
pany.”

The look of the superstore is hi-
tech Hollywood. An abundance of
technological gadgetry is high-
lighted by a 163-foot media wall, a
12-by-16-foot video projection
screen, 60 video monitors, and a 10-
by-10-foot Tri-Vision rotating video
screen.

Metallic catwalks hang over the

main floor, with stairs leading to a
second level that contains interac-
tive gaming and an espresso bar.
Artificial mist from a fog machine is
pumped into the store around the
clock, adding to the space-age look.

In keeping with the entertain-
ment theme of CityWalk, movie
memorabilia is on display in the
store. Props from “Bram Stoker’s
Dracula,” “A League Of Their
Own,” and “Mrs. Doubtfire” were
present at the opening. The display
is sponsored by Columbia TriStar
Home Video, and will rotate period-
ically.

The ground floor contains three
separate sections for popular mu-
sie, classical music, and video.

The 15,000-square-foot popular
music section includes 28,000 titles,
while the 3,000-square-foot classi-
cal and jazz section contains 13,000
titles. A 2,000-square-foot Suncoast
Motion Picture Company video out-
let houses 7,000 videos and 1,500 la-
serdiscs.

Marcia Appel, Musicland VP of

(Continued on page 49)
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Handleman Makes A Run For

GOI.\'G DOWN: Handleman Co.,
the Trov. Mich.-based rackjobber,
has already moved south of the U.S.
border in preparation for Kmart's
move into Mexico. which will open two
stores there shortly. As part of that
move, Handleman has opened a
17,500-square-foot distribution facil-
ity in Mexico City.

But Handleman has its eves on

| more than Kmart's business, and has

been searching for Mexican compan-
ies to partner with. Now Track hears
that Handleman is involved in joint-
venture negotiations with VideoVisa.
the company that runs a 1,700-store
video chain in Mexico. If the negotia-
tions are successful, the companies
would form a Mexican-based music
and video distribution company. In
addition to sup-

'The Border With New Facility

international. and ventures—that the
company has created this vear to
manage its business.

MONEY MONEY: Investcorp. the
investment company that led a lever-
aged buyvout of Camelot Music, re-
cently strengthened its cash position
by arranging a three-year, $300 mil-

lion term loan, replacing a $250 mil- |

lion facility.

Investeorp, which manages assets
totaling $2.2 billion. will use the funds
for general corporate purposes . ..
Speaking of Camelot, the chain is in-
stalling multimedia departments in 60
stores via a racking arrangement
with Brooklyn Park, Minn.-based Na-
varre, with more stores slated to add
the category if the testing proves fa-

vorable.

plving the Video-
Visa chain, the
company is seek-

ing other ac- pgy b | h
counts in the El lh‘(/l{ )
country.

of course,

RETAIL _T

by Ed Christman

IT'S A DEAL:
Profile Records.
which needs a
distributor with
the closing of
Landmark Dis-

Handleman

won't be the only

U.S. account down there. Western
Merchandisers has set up shop down
there as part of Wal-Mart's invasion
of the country. Most major music
chains are figuring out their points of
entry into Mexico as well.

RE]’ORTS THAT Western Mer-
chandisers and Hastings Books, Mu-
sic & Video, based in Amarillo, Texas,
will be splitting into separate opera-
tions two years from now may be pre-
mature. You may remember that the
racking arm, Western Merchan-
disers, was bought from the Marma-

{ duke family by Wal-Mart three vears

back. As part of that acquisition, a
contract was signed whereby the re-
tail chain, still owned by the Marma-
dukes, would continue to be supplied
by Western Merchandisers until
1996. Recently, a Hastings newsletter
suggested that the chain would be-
come a self-sustaining entity by grad-
ually assuming the responsibility for
services now provided by Western
Merchandisers. But that could all
change if the contract with Wal-Mart
is extended. say people familiar with
the situation.

BIG TIME: Alliance Entertainment
Corp. has switched from the over-the-
counter NASDAQ exchange and is
now trading on the New York Stock
Exchange. with CDS serving as the
company's new ticker symbol. It held
a luncheon with Wall Street types to
celebrate that accomplishment.
Breaking out the results for three of
its operating companies, Alliance vice
chairman Anil Narang noted that in
1993, Bassin Distributors had sales of
$145 million, CI) One Stop sales were
$120 million, and Abbey Road had $90
million in sales. In 1994, Alliance
chairman Joe Bianco observed, ana-
lysts estimate that the company will
achieve sales of about $440 million.
Bianco also pointed out that the reve-
nues would come from the four
groups—one-stop, indie distribution,

tribution, has fi-
nally concluded a
distribution deal. Profile has signed
with Alliance Entertainment Music

Distribution to distribute the label to |

retail accounts while it sells direct to
one-stops and rackjobbers. Profile
owner Steve Plotnicki reports that
the company has been hard at work
getting about 20 albums ready for re-
lease, as well as signing new acts.

ALL ABOARD: WaxWorks, one of
the last major chains not to have a
point-of-sale svstem, plans to rectify
that situation by the end of the vear.
Indeed. the Owensboro, Ky.-based
company. which runs 143 stores un-
der the logos Disk Jockey and Reel
Collections, already has been install-
ing its retail inventory management
system, which it has been developing
and testing over the last two years, in
new stores opened this year. The plan
now is to roll out POS on a district-
by-district basis, hopefully finishing
the jobh by October, according to Wax-
Works president Terry Woodward.

CALLI.\'G ALL BUYERS: Kevin
Sechrist, owner of the three-store
Atlanta CD chain, says he is seeking
to sell the chuin, which had sales of
more than $2 million last year.

COMI.\'G UP: The third annual mid-
Air conference, which is designed to
address the needs of independent ur-
ban retailers, will be held in Chicago
June 9-11 at the Swissitel. The con-
ference will feature seminars on the
effective use of point-of-purchase ma-
terials, customer service, and a radio
and retail panel. The Chicago Assn. of
Musicians and Songwriters is doing a
seminar, and there will be a big gos-
pel music presentation. as well as
product presentations from the six
majors. Jimi Starks, VP of sales,
black music. at Sony Music Distribu-
tion, will make the keynote address.
Interested parties can contact midAir
via Track One Records in Chicago.
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LION KING

Are You Ready
to Roar?

Use tHis siMPLE
checklist and make sure
everything is in place to create
a Lion King audio success
story you'll want to roar about!

() Soundtrack. Read-Along,
Sing-Along, and Play-Along
purchase orders in.

Q) Product display prepacks
ordered.

J Additional signage
ordered to maximize the
entertainment event in-store
(CD bin divider cards, tlats,
posters).

Q An advertising placed
and ready to go.

(J Al contacts made with
local theaters. Tie-in
promotions in place.

) Other classic Disney
soundtracks like Aladdin
and Beauty and the Beast
to be merchandised with
The Lion King for that
incremental sale as consumers
celebrate great Disney music.

v

And don't forget. we're roaring
with you via the most
comprehensive marketing
thrust in our history, featuring
massive promotional tie-ins,
impactful PR campaigns,
nontraditional advertising
vehicles, hit single with
music video, and much
more! So mark your list and
check it twice. Then roar
with us into The Lion King!

© DISNEY
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Abbey Road L.A. Lines Up 13th Black Music Day Celebration

TRADITION June is Black Music
Month, so that means Abbey Road Dis-
tributors’ Black Music Day is rolling
around again.

The event, to be held this year on
Sunday, June 5 at Abbey Road L.A.
(2430 E. 11th St. in Los Angeles), will
be held for the 13th consecutive year.
It’s the brainchild of Abbey Road L.A.
GM Sam Ginsburg, who conceived the
get-together when he was running
City-1-Stop in the City of Angels.

Black Music Day has traditionally
seen a strong turnout of entertainers,
who stop by to mingle with the retail
community. This year, House Of Pain
and Howard Hewett have announced
their intention to appear. Last year,
guests included L.L. Cool J, Lou
Rawls, and Tevin Campbell; Luther
Vandross, James Ingram, the
Pointer Sisters, Paula Abdul, and
Eazy-E have dropped in in the past.

Beyond an opportunity to press the
flesh with the stars, Black Music Day
serves as a significant charitable event.
For the last three years, the day has
been used to collect funds for the
United Negro College Scholarship
Fund; $40,000 has been raised since
the fund was established three years
ago.

This year’s scholarship is in the
name of the late Hank Wylie, the Uni
executive who passed away last year.
(Ginsburg gave Wylie his first job in
the music business.)
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“It’s a thrill to be able to collect
money and send some kids to school,”
says Ginsburg. “I like giving back to
the community.”

Worthy cause. Good man. If you're
in the L.A. area on June 5, stop by. If
you want to enlist your stars in the ef-
fort, call Sam at 213-629-5901, exten-
sion 106.

QUICKIES: Navarre Corp. has bro-
ken ground for its new corporate head-
quarters in New Hope, Minn., just out-
side Minneapolis; the 100,000-square-
foot building is

FLAG WAVING: It only took Doyle
Brambhall 13 years to get his first al-
bum out, but what an album it is.

The drummer/vocalist’s debut for
Austin, Texas' Antone's Records, “Bird
Nest On The Ground,” features a host
of Lone Star luminaries, including the
late Stevie Ray Vaughan (heard on
“Too Sorry,” recorded circa 1981) and
his sibling Jimmie Vaughan, former
Double Trouble bassist Tommy
Shannon and drummer Chris Layton,
as well as fabled Stax luminaries the
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.. Black Top Records in New Orleans
is taking its acts on a “Blues Train”
tour. On June 1, Earl King, Clarence
Holliman, Robert Ward, and Carol
Fran will hop the “City Of New
Orleans,” which will take the entourage
from the Crescent City to performance
stops in Jackson, Miss., and Memphis;
a co-headlining slot at the Chicago
Blues Festival will climax the trip.
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by Chris Morris

ist Smokin’ Joe
Kubek, and
(uncredited) Leon Russell.

And—whoa, dude—fellow Dallas na-
tive Mike Judge, the creator of “Bea-
vis & Butt-head,” plays bass on two
tracks.

“When Mike was creating Beavis &
Butt-head, we were in a band four
years ago,” Bramhall recalls. “He was
in my band for two years.”

The big-name cast on “Bird Nest” is
reflective of the heavy dues paid by
Bramhall on the Texas roots-rock cir-
cuit. Since the late '60s, he has played
with both Vaughan brothers, backed
Houston's Rocky Hill (brother of ZZ
Top’s Dusty Hill), and supported blu-
esmen like Otis Rush and Lowell Ful-
son.

The music on the album is an espe-
cially soulful blend of rock, blues, and
R&B, all of which filled the air when
Bramhall was a youth. “There was a
mix of people in West Dallas,” Bramh-
all says. “There was a lot of music go-
ing on in the "50s.”

Carrying on the Texas music tradi-
tion is Bramhall's son Doyle 11 (who
plays guitar on the title cut), the phe-
nom whose spectacular playing
sparked the Arc Angels, the band in
which he was paired with another fiery
Texas axeman, Charlie Sexton.

“He's one of my favorites,” says the
senior Bramhall with paternal affec-
tion. “He’s all my favorites rolled into
one.” (D.B. the younger now plans to
return to Austin after a sojourn in
Northern California.)

ALLIANCE

(Continued from page 45)

50% of the company's prerecorded mu-
sic sales (from independent distribu-
tion and one-stops) comes from inde-
pendently manufactured recordings;
the remainder represents major-label
product.

Narang says the net profit would
have been higher than $1.3 million in
the quarter if the company had not
“continued to build up financial re-
serves.” He says these reserves will
“build a cushion” against any possible
writedowns if accounts should go out of
business or fail to pay their bills.

The company’s stock closed at $6 a
share in New York Stock Exchange
trading at press time. It went public
last year at about $5.

Of “Bird Nest,” which comprises
sessions cut through the '80s and early
'90s, Bramhall says, “We've had some
really good response [from radio}. Be-
sides the blues shows and the triple-A
stations, we've got 40 AOR stations
around the country. | feel very fortu-
nate at this stage of my life to have this

opportunity.”

Bramhall just completed a Norwe-
gian tour and a monthlong U.S. swing
that included stops on the East Coast
and a show during the Memphis In
May festival. He anticipates several
festival dates during the summer, with
a European tour to follow in October-.
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Valley, Rounder Form Unusual Partnership
New Team To Compete On National, Regional Levels

B BY =D CHRISTMAN

NEW YORK—Valley Record Distribu-
tors, a leading one-stop, and Rounder
Records are joining forces to create a
new independent distribution company
(Billboard, May 14). But unlike most
other strategic moves made over the
last year by indie distributors—mainly
aimed at enhancing national distribu-
tion capabilities—the Valley/Rounder
joint venture also will compete for la-
bels on a regional basis.

Principals of Woodland, Calif.-based
Valley and Cambridge, Mass.-based
Rounder anticipate sales of $10 million-
$20 million in the new company’s first
year. Duncan Browne, who heads
Rounder’s existing distribution entity,
Distribution North America, will run
the new operation. Valley and Rounder
will share costs equally in building the
new company.

Valley’s one-stop business and
Rounder’s labels remain independent of
the joint venture.

In forming the new company,
Rounder’s DNA unit brings to the table

the 400 labels it already carries and its
20-person marketing, promotion, and
sales staff. Valley brings aboard its ful-
fillment and system capabilities. Bill
Nowlin, one of Rounder’s principal
owners, says the operation will aug-
ment its sales force with new hires.

Nowlin says the new company likely
will continue to use the Distribution
North America moniker.

Valley Records, known for its
deep catalog business, is one of the lar-
gest and best one-stops in the country,
with annual sales of about $100 million.
For more than a year, Barney Cohen,
Valley’s principal owner, has made
known his ambitions to become in-
volved in independent distribution and
has had discussions with many key in-
dies about forming a strategic alliance.

Rounder Records, a leading inde-
pendent label, has long been involved in
distribution and has formed several dis-
tribution companies in recent years.
More than a year ago, it formed the
REP Co. in a joint venture with Ryko-
disc. REP focuses on a select number
of large independent labels, like

Rounder and Ryko, on an exclusive na-
tional basis. More recently, Rounder
established DNA to handle smaller la-
bels and imprints that want regional
distribution.

Of the new company, Nowlin says,
“We have the national distribution ca-
pability, and there already are quite a
few import labels that we handled na-
tionally, like Bear Family and Arhoolie.
But we are happy to do regional distri-
bution. We hope that this [new com-
pany] proves to be a comfortable home
for those who want to stay regional.”

Cohen says Rounder’s distribution
arm and Valley’s fulfillment capabilities
are compatible. Valley’s systems allow
it to maximize sales of deep catalog ti-
tles that mainly are ordered in “onesies
and twosies”"—the kind of business Dis-
tribution North America handles.

Nowlin says Rounder has always “re-
spected the Valley operation. We came
up with the idea [of partnering], and the
more we talked about it, the more ex-
cited we became. This seems to be a sit-
uation where the whole will be greater
than the sum of the parts.”

AUDIOBOOK CATALOG TITLES GET BOOST FROM BUDGET PRICING

(Continued from page 45)

dio VP/publisher Seth Gershel cringes
at the word. “Don’t compare it to pa-
perbacks,” he says, feeling that paper-
back lines devalue the product. “You
don’t want to have to face the question,
‘If you can price it at this low price,
why have that higher price? ”

Simon & Schuster does have a pro-
gram called “Sound Values,” with au-
dios selling at $9.95, but unlike the
other programs, Sound Values offers
only a few titles for a limited time only.
This summer, for example, the com-
pany is promoting “Summer Siz-
zler"—a group of six or eight titles in
a prepack assortment for retailers to
display. After that initial order, those
titles will no longer be available at the
low price. In the fall, a different hand-
ful of titles will be offered.

“We consider it more a promotional
thing than anything else,” Gershel
says. “The idea is that if you're buying
a front-end item, you may add on one
of these also, to get a sense of the vari-
ety of what’s available. We also hope
that someone who hasn’t tried audio-
books yet may be willing to try one at
a lower price. But we're careful to
choose titles that, although they’re
older, are still good quality. We don’t
want a new customer to get, as their
first taste of audio, something that’s
not the best it can be.”

The low price also gives Simon &
Schuster an entry into mass merchants
and other stores that have “an initial
fear of sticker shock,” Gershel says.
“They see the Sound Values price and
say, ‘Finally, this is a category I can

NEW YORK—National Record
Mart reports that sales increased
11% in the past fiscal year to $80.4
million from $72.5 million the year
before on the strength of new stores
and higher comp sales. Meanwhile,
Trans World Music Corp. signaled
that it will report a bigger loss than
expected in the quarter, ended April
30.

Carnegie, Pa.-based National Rec-
ord Mart’s same-store sales (for out-
lets open at least one year) rose 5.3%
for the 12 months that ended March
26.

The company has not disclosed its
profits for the recently completed fis-
cal year. It says in a release that
earnings will be revealed next month
after an annual audit is completed.

For the fourth fiscal quarter, NRM
says sales jumped 14.3% to $19.5 mil-
lion from $17 million. Comp sales rose
3.2%. The company says that “severe

Nat’l Record Mart

Reports Sales Up

weather conditions” had an impact on
the fourth-quarter comps.

At the end of the fiscal year, the
company operated 118 stores, an in-
crease of 19 from the year before.
This year NRM plans to open 25 new
stores.

In the first month of the new fiscal
year, the retailer reports a 20.5% in-
crease in sales over last April’s fig-
ure.
In Albany, Trans World Music re-
ports that its first fiscal quarter saw
sales of $109 million, a 6% increase
over the revenue posted in the same-
time period last year. But comp sales
decreased 4%, and the chain acknowl-
edges that it will post a loss larger
than current analyst estimates, which
range from a loss of 8 to 10 cents per
share. The company will report net
income and other financial results
later this month.

take.” Then they find the sell-through
is so good that they say, ‘O.K., now I'll
risk the front-line product,’ and they
find that price is not an issue.

“But it's not my favorite way to get
retailers involved, because I'd rather
they take what'’s interesting now,” Ger-
shel says. “It’s like video: You don’t
want a video store to take just old mov-
ies. We kill ourselves to be timely, to
have ‘Schindler’s List’ out at the same
time as the movie. If the store waited
to get ‘Schindler’s List’ until it was cat-
alog, then they miss out on all the pro-
motion and interest by the public.”

EVERYTHING OLD IS NEW AGAIN

Harper Audio’s “Harper Classics”
line is a genre unto itself. The company
has licensed product from Caedmon, a
record label that put out spoken word
product on vinyl albums in the ’50s and
'60s—long before the word “audio-
book” was ever coined.

As a result, Harper has, in a way, the
best of both worlds: The company does
not have to hire actors or abridgers or
pay for expensive recording sessions,
so it can offer its one-hour Harper
Classics at $5.99 each; however, by li-
censing from Caedmon, the company
has unearthed a treasure trove of fa-
mous performers reading well-known
titles. Examples of Harper Classics in-
clude Basil Rathbone reading Sherlock
Holmes stories, Louis Jourdan reading
“The Little Prince,” Leonard Nimoy
reading “The War Of The Worlds,” and
Dylan Thomas, Ernest Hemingway,
and T.S. Eliot reading their own work.

“All of these titles are chosen be-
cause they’re titles you would recog-
nize immediately without description:
‘Frankenstein,” ‘Tom Sawyer,’ ‘Curious
George,’” says Harper marketing
manager Carolyn Willis. “As an im-
pulse purchase, it’s only $5.99, so some-
one might say, ‘Oh, I've heard this is
good, I know this story, let’s see how
they do it.’ It’s a way to introduce peo-
ple to audio.”
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Can Retail Make Browsers Into Buyers?

B BY TERRI HORAK

NEW YORK—A recent consumer be-
havior study commissioned by
NARM and the RIAA reveals that
three-quarters of music retail shop-
pers enter the store looking for some-
thing in particular, but that fewer
than half of all shoppers actually
make a purchase.

Only 10% were “influenced” to buy
something after they entered the
store, the study shows.

According to the study, 18% of non-
buyers said they “could not find”
what they were looking for. Another
15% said they didn’t make a purchase
because the store “didn’t have” the
desired item.

Forty percent of the shoppers said
that radio airplay was a factor in their
decision to purchase.

The goal of the study, which was
conducted by New York-based Envir-
osell, was to gather and interpret in-
formation about the habits of music
store shoppers and the variables that
affect purchase, such as merchandis-
ing and packaging.

The three stores used as test sites
were a Hastings in a Russellville,
Ark., strip mall, a freestanding Tower
Records in Boston, Mass., and a Sam
Goody in a Beverly Hills, Calif., shop-
ping mall.

The data was collected on a Friday
from 1 p.m.-9 p.m. and a Saturday
from 11 am.-7 p.m.

The behavioral portion of the study

consisted of swrreptitious observation
and analysis of 324 shoppers via time-
lapse and live-action video cameras
and “in-store mapping programs.”
On-site observers’ analysis also was
used. Additionally, a questionnaire
was used to study consumer atti-
tudes. It yielded 125 responses for
tabulation and analysis.

Sixty percent of the shoppers in the
group observed were men and 70% of
the shoppers were between 19 years
old and 40 years old.

Of those interviewed, 59% were
male, and the average age was 25.
Caucasians made up 81% of those in-
terviewed. The rest of the group of in-
terviewees comprised 9% African-
Americans, 5% Asian-Americans, 3%
Hispanics, and 1% “other.”

The median income of those inter-
viewed was $40,600.

The largest shopping “group” com-
prised solo shoppers, constituting
55% of shoppers overall.

The pop/rock category was most of-
ten the first section shopped, and it
also spawned more than half of the
purchases.

On average, shoppers examined
(i.e., at least touched) nine items be-
fore making a purchase. However,
shoppers spent, on average, less than
60 seconds with each item, according
to the study, which also said that
shoppers spent an average of only 8%
minutes shopping. According to the
study, the larger the store, the longer
people shopped. Those shopping in

the classical or jazz sections tended to
shop the longest.

The report from Envirosell also ex-
plores merchandising and packaging
issues from the consumer’s perspec-
tive.

For example, top 10 lists and local
information get a lot of attention.
Also, retailer endcaps drew more at-
tention than label endeaps because of
the variety of product on display.

According to questionnaire results,
50% of shoppers were able to recall
store merchandising—51% of that
was label merchandising, and the rest
was retail merchandising. Retail mer-
chandising recall, however, was 94%
accurate, compared to 82% accuracy
with label merchandising. Posters
were the item remembered most of-
ten, followed by endcaps, sale signs,
and stand-ups. Shoppers gathered in-
formation from in-store merchandis-
ing on new releases and best sellers.

Bin cards and end caps were rated
most “informative/helpful” by shop-
pers and stand-ups and counter dis-
plays the least. Mobiles scored the
lowest in shopper recall.

According to the Envirosell report,
shoppers gave the jewel box a score
of 4.07, on average, out of a possible
5 for preferred package. The older
the shopper, the more difficulty he or
she had opening shrink wrap and dog
bones and reading liner notes.

Obscured song titles or other re-
cording information was a frequent
shopper complaint.

SAM GOODY’S ‘EVENT’ STORE OPENS ON L.A.’S CITYWALK

(Continued from page 45)

marketing, estimates that roughly
two-thirds of sales are music, with
the remaining sales consisting of
video titles, video and computer
games, T-shirts, and other miscella-
neous items.

Eugster and Appel refused to
name an expected annual sales fig-
ure, but it’s clear that Musicland ex-
ecutives are hoping the store can
reach, or even top, the sales volume
generated by Media Play, the
chain’s superstore concept that gar-
ners $8 million-$10 million a year.

Five TelScan media search ki-
osks are located throughout the
store. The user-friendly system
provides access to approximately
95,000 popular music titles, 38,000
classical titles, and 60,000 video ti-

tles. After selecting a title, the con-
sumer can request more detailed
information, including reviews and
complete song listings.

Eighty listening stations are in-
terspersed throughout both levels,
with audio selections rotated
weekly. Also, a live DJ is on staff
eight hours a day to play popular
musice, video clips, and music videos.

The game area has hands-on dis-
play units for the Panasonic REAL
3DO, Nintendo Game Boy, Super
Nintendo, Sega Genesis, Sega
Game Gear, and Philips CD-1.

The cafe features an espresso
bar and lounge, equipped with
headphones and listening posts at
each of 15 tables. A performance
stage is centered for upcoming art-

The Sam Goody in CltyWaIk us the most expensive store that Musncland has ever
built. Pictured above is a view of the store from its second level.

A 37-foot gonlla (|t s onIy a sngn) herds
customers into the Suncoast entrance
at Musicland's CityWalk store.

ist appearances.

CityWalk is a $100 million,
200,000-square-foot complex with
36 shops and restaurants. MCA,
which owns CityWalk, estimates
that 9 million people visit the com-
plex per year. Neighboring tenants
include the 18-screen Cineplex
Odeon Cinemas, the 16,000-seat
Universal Amphitheatre, and the
Steven Spielberg-designed Pana-
sonic Pavilion.

Construction on the store began
last September. Musicland teamed
with CityWalk designers the Jerde
Partnership Inc. for the project.

Eugster refused to provide spe-
cifics on the cost of construction for
the store, but says, “It’s the most
complete, most expensive store
we've ever built.” Press reports
place the store’s buildout at $2 mil-
lion-$3 million.
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P> GEGGY TAH
Grand Opening

PRDDUCERS: Susan Rogers & Geggy Tah
Luaka Bop/Warner Bros. 45254

J4d Featured in Music To My Ears,
April 9.

P> PRETENDERS

Last Of The Independents

PRDDUCER: lan Stanley

Sire/Warner Bros. 45572

Chrissie Hynde reminds us what her
Pretenders can do when they are in peak
form, as on this latest album (which ends a
four-year absence). A rock vocalist without
peer—her dusky voice, shaded with irony,
can pummel and beseech with cool
abandon—Hynde pairs that voice here with
a sturdy collection of hook-heavy songs that
lean contemplative (“All My Dreams,” Bob
Dylan’s “Forever Young”) but slip in the
odd kick-ass number (sole sour note “Rebel
Rock Me”). Lead single “Night In My
Veins,” catchy as glue and as heady, shares
best-of honors in a tough competition with
British big-ballad single “I'll Stand By You”
and breathtaking “977.” A feast for modern
and album rock formats.

GREAT WHITE

Sail Away

PRODUCERS: Alan Niven & Michael Lardie

200 11080

L.A. hard rock band that broke through
with Ian Hunter’s “Once Bitten Twice Shy”
switches labels and reinvents itself as an
acoustic unit in the “Unplugged” vein. The
results are mixed. While the stripped-down
arrangements are refreshing—especially on
“Mother’s Eyes” and the title track—the
material on the whole is unexciting. Among
the cuts that do stand out, however, are
uptempo rockers “Momma Don’t Stop” and
“Livin’ In The U.S.A.,” as well as bluesy
waltz “Gone With The Wind,” featuring sax
by Clarence Clemons.

Y ENUFF ZNUFF

1985

PRODUCERS: Chip Z'Nuff & Donnie Vie

Big Deal 9007

Chicago rockers who've been unjustly
overlooked by the masses unearth their
long-lost first album, a genuine rockn’roll
marathon. From an electrifying cover of
Miracles classic “Tears Of A Clown” to the
Lennon-esque ballad “Day By Day” to the
exquisitely catchy “Hollywood Squares” and
“I'll B The 1 2 Luv U,” the record
foreshadows the impeccable writing and
hot-blooded delivery that would
characterize later work. Longtime fan
Howard Stern offers commendatory liner
notes. Distributed by Caroline.

Y ADRIAN BELEW
Here

PRODUCER: Adrian Belew

Caroline 1748

Acclaimed guitarist/vocalist goes the indie
route on latest release, an alternative pop
tour-de-force in league with his recent solo
works. Catchy, uptempo selections like “I
See You” and “Never Enough” can
duplicate modern rock and college radio
success of his 1989 hit “Oh Daddy” (with
album alternative as another viable venue).
Album’s centerpiece, though, is a dobro-
accompanied vignette called “Fly,” which
stands out as one of Belew's finest moments,
either on his own or with such illustrious
collaborators as King Crimson, the Bears,
Talking Heads, or Frank Zappa.

Y BLUERUNNERS

The Chateau Chuck

PRODUCER: Gene Holder

Monkey Hill 6118

Latest from this rowdy, Cajun-influenced
rock’n’roll quintet offers a sharp showcase
for its distinctive sound. Highlights of a
hard-hitting set include the relentless
riffery of “Turn It Off,” the tough hooks of
“Invitation,” the bright beat of “Solid

MARILYN A. GILLEN,

AND PETER CRONIN

SPOTLIGHT
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SOLA

Blues In The East

PRODUCER: Bill Laswell

Axiom 524 003

Exiled Chinese singer/author Liu Sola
debuts on Laswell’s supremely eclectic
label with an album that lives up to its
title by merging African, Western, and
Chinese influences. Sola goes even
further, incorporating elements of funk,
Ré&B, techno, and Japanese Noh
theater. Nowhere is this marriage of
styles more poignant than in the “duets”
between the singer and rap pioneer
Umar Bin Hassan, or in Sola’s
collaborations with Amina Claudine
Myers, whose vocals are as soulful as
her organ playing. Other featured
players include Fernando Saunders
(bass), Wu Man ¢pipa), James Blood
Ulmer (guitar), and Henry Threadgill
(sax). It’s a potent genre brew sure to
excite listeners whose ears know no
boundaries.

Ground,” the poignant power waltz of “Time
Being,” and “Burn Up The Night,” whose
rockin’ accordion embellishments are hotter
than Tabasco.

FRANCIS DUNNERY

Fearless

PRODUCER: Kevin Nixon

Atlantic 82582

Gifted guitarist who scored U.K. hit with 1t
Bites and toured with Robert Plant hasn’t
made a guitar record at all. Instead, his U.S.
solo debut puts the accent on his voice—a
charmingly mottled soul tone—and on a
mature, almost Fagenesque vibe. Knockout
first single “American Life In The
Summertime” is an off-center rock/hip-hop
groove boasting dark overtones and
lightning-fast lyrics. Other high points of an
eclectic set, in which lush strings jostle
elbows with jagged blues riffs, are
“Homegrown” and “Feel Like Kissing You
Again.”

NANCY MARANO & EDDIE MONTEIRO

Double Standards

PRODUCER: Bob Geiden

Denon 78901

Giving spring a lift is not an easy task, but
jazz vocalists Marano and singer-
accordionist Monteiro also did as much with
their 1991 release, “A Perfect Match.”
Perhaps the new release should have been
titled “A Perfect Match 2.” for it is such:
ever-inventive, breezy, and hopeful. Again,
a nice mix of familiar oldies (e.g., “All Or
Nothing At All”) and warm jazz tunes
(Clifford Brown’s “Joy Spring” and Johnny
Mandel and Dave Frishberg’s “You Are
There”).

AL JOLSON

Jolie’s Finest Columbia Recordings
PRODUCER: Didier C. Deutsch
ColumbiaLegacy 53419

EDDIE CANTOR

The Columbia Years: 1922-1940

PRODUCER: Brian Gari

Columbiad.egacy 57148

The label’s Art Deco Series continues on its
nostalgic road with releases featuring two

SPOTLIGHT

——

SONIC YOUTH
Experimental Jet Set, Trash And No Star
PRDDUCER: Butch Vig

DGC 24632

The seemingly conflicting worlds of
melody and noise cohabitate
exceedingly well on Sonic Youth albums,
this one being no exception. Scorching
tunes like “Bull In The Heather,”
“Androgynous Mind,” and “Waist” offer
a fair supply of both extremes, ensuring
that the album will appeal to the angst-
ridden cult while pushing the limits of
modern rock radio. Not a crossover
record, but one that will hit longtime
fans where they live and maybe invite
new ones to the club.

giants of vaudeville, radio, film, and—in the
case of Cantor—television. Both stars
knew what show business charisma was all
about, although it must be said that Jolson
by and large had better wrifers at his
service than did Cantor. The Cantor album
is a two-disc affair featuring his complete
recordings for Columbia and its
predecessor labels, thanks to the work of
Cantor grandson Gari, who keeps alive the
flame of the artist’s great career. Both sets
benefit from terrific transfers, including
many from the acoustic era.

DAMION “CRAZY LEGS” HALL

Straight To The Point

PRODUCERS: Various

Silas 10996

Surprise! This ain’t no throwaway set
designed to get you to artist’s concert,
where he can show off his forte, which is
his, well . .. crazy legs. Instead, album
presents a well-studied series of tracks
worthy of consideration. Included is
“Satisfy You,” a soft, engaging duet with
label mate Chante Moore, and “A Song For
You,” a spirit-enriching duet, this time with
brother Aaron. Encompassing production
and artist’s vocal sincerity make this album
more than passable, especially if new jack

SPOTLIGHT
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TRAVIS TRITT
Ten Feet Tall And Bulletproof

PRDDUCER: Gregg Brown
Wamer Bros. 45603

Tritt has evoked the spirit of Southern
rock at every turn in his career, but
here, on his fourth album, he brings
things all the way back to country. As
usual, he sounds equally at home with
rowdy and relaxed material, and
Brown’s dry-as-a-bone production
continues to separate Tritt sonically
from the Nashville pack. The biggest
change here is his growth as a
songwriter (he wrote or co-wrote six
tracks). From the barroom bravado of
the title cut to the lyric-enhancing key
changes of “Tell Me I Was Dreaming,”
he displays some inventive touches.
Vocally, Tritt has never been stronger.
He eve