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Grateful Dead
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TICKETMASTER IS UNDER FIRE

How David Became The Industry’s Goliath

EBY BILL HOLLAND

@BY ERIC BOEHLERT

WASHINGTON, D.C.—Although
Pearl Jam may have lit the fuse on
Ticketmaster pric-
ing practices,
there were few
revelations during
an oversight hear-
ing on the issue
before a House
subcommittee
June 30. A second hearing is expected
after the July 4 congressional recess.
Although stories and complaints
about Ticketmaster service charges
filled the hearing room, legislators
drew no conclusions about Ticket-
master’s pricing practices. Rep. Gary
Condit, D-Calif.—chairman of the In-
formation, Justice, Transportation,
and Agriculture Subcommittee,
which held the hearing—said he
(Continued on page 99)

GRP Scores With
King, Schuur Duet

@BY J.R. REYNOLDS

LOS ANGELES—BYy blending the
bluesy singing style of B.B. King

B.B. KING AND DIANE SCHUUR

with the precision jazz vocals of
Diane Schuur, GRP Records has
come up with a winning hybrid that is
being embraced by a variety of con-

(Continued on page 95)

NEW YORK—Sometimes, Ticket-
master president/CEO Fred Rosen
must long for the old days when his
company didn’t
prompt Justice De-
partment inquiries, in-
spire Congressional
hearings, or spawn
consumer lawsuits.
Once upon a time,
Ticketmaster was a
struggling newcomer,
given little chance of
surviving in the ticket business, and
zero chance of knocking off en-
trenched big gun Ticketron.
Ticketmaster did dethrone Ticke-
tron, and with miraculous speed,
emerging as an enviable giant with
more than $1 billion worth of tickets
sold last year. But the company is
paying the price for its astonishing

success and its hard-earned reputa-
tion as a blustering powerhouse.

This year has not been kind to Tick-
etmaster, at least not on the public
relations front.

e In May, Pearl Jam
claimed that Ticket-
master strong-armed
promoters into boy-
cotting the band’s
summer tour because
the act insisted that
Ticketmaster lower its
service charge on
Pearl Jam tickets to
$1.80, a fraction of what Ticketmas-
ter normally fetches (Billboard, June
11)

e On June 1, the Justice Depart-
ment’s antitrust division announced
that it is “looking into the possibility
of anti-competitive practices in the
ticket industry.”

(Continued on page 97)

E BY MARILYN A. GILLEN

CHICAGO—The world of CD-
based interactive entertainment has
begun to take shape over
the last year, but it re-
mains a largely uncharted
environment with few
clearly marked paths to
success.

One of the early trail-
blazers now being fol-
lowed is “Myst,” a daz-
zling adult-oriented ad-
venture game whose heartening
lesson seems to be that high visual
and narrative quality and low levels
of violence can equal lofty sales.
The Broderbund Software title’s

Interactive Gamers Try To
Follow Enveloping ‘Myst’

\‘\’QA‘T‘

surreal virtual world has resulted in
sales that put it atop both Macin-
tosh and PC entertainment soft-
ware rankings, as compiled by PC
Data.

“It’s one of the best
pieces of software that
has hit retail in a long,
long time,” says Chuck
Whitaker, divisional mer-
chandise manager of the
344-store, Minneapolis-
based Software Etc. retail
chain, who adds he has
sold more than 7,000 copies of the
PC version since its introduction in
February. Broderbund declined to
release sales numbers, but industry

(Continued on page 100)
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Virgin Pledges
Time, Devotion
To Sam Phillips

@BY CARRIE BORZILLO

LOS ANGELES—Virgin Rec-
ords has vowed to stick with
Sam Phillips’
intoxicating
and emotive
‘“Martinis &
Bikinis”' until
its commercial
acceptance
catches up
with its critical
acclaim.

The T Bone
Burnett-produced set has been
selling at least 2,000 units a week
since its release March 8. It is

(Continued on page 92)

Barenaked Ladies
Seek Sire Expose

@ BY LARRY LeBLANC

PHILLIPS

TORONTO—Barenaked Ladies are
looking to break out of their “media

BARENAKED LADIES

darling” status in the U.S. with their
sophomore Sire Records album,
“Maybe You Should Drive,” due for
worldwide release Aug. 16.

Produced by Ben Mink (k.d. lang’s
writing partner) at Jim Vallance’s 48-
track Armoury Studios in Vancouver,
British Columbia, the album is a fol-

(Continued on page 90)
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Juan Luis Guerra’s Frenetic ‘Fogaraté’

In the realm of the surreal, one speaks of a good time by using the
wry language of a grim act. Thus, an evening spent tempting delirium
in Santo Domingo—mixing Presidente Beer with shots of Barcelo
Gold rum, while joining the city’s young “movida” in a ballroom boom-
ing with the 2/4 tempo of merengue—is commonly termed “ripping
the parrot.”

Imagine a fierce cloud of feathers amidst a pounding sensual din,
and you're getting close to the sensation of perico ripiado. But it helps
to know that perico is slang for prostitute, as well as a near-extinct
plumed bird indigenous to the Dominican Republic, and that ripiado
also refers to this Caribbean country’s rural poor. Lastly, perico ri-
piado is local musical lingo for the frenetic folk merengue that origi-
nated in the Dominican Republic’s northern Cibao Valley, where
Christopher Columbus landed on Hispaniola—the island the Spanish-
speaking Dominican Republic shares with French-
tongued Haiti.

If all these overlapping concepts seem linked in a

Now, with “Fogaraté,” Guerra seems likely to complete his steady
progression from native phenomenon to Latino sensation to singular
international performer, able to sell out New York’s Radio City Music
Hall on recent successive nights. And the new album boasts his most
novel melange thus far, featuring a bachata treatment of a song by
soukous star Papa Wemba, two tracks reuniting Guerra with noted
Zairean guitarist Diblo Dibala (who played on “Areito”), and the cen-
tral presence of guest artist Francisco Ulloa, the virtuoso accordionist
whose sound virtually defines the rustic, squeeze box-propelled pas-
sion of perico ripiado.

“We recorded the new album in New York,” says Guerra, “and to
have someone so incredible as Francisco agree to come all the way
from the northern town of Santiago with his band just to play with
us was amazing. He’s a perfectionist, and his playing is so quick on
the first single, ‘La Cosquillita (The Little Tickle)"! The perico ripiado
is so Dominican—it makes me happy to bring such a common sound

to a bigger audience. It’s like discovering a new mu-

cleverly earthy sensibility, than you've grasped the
allure of Latino superstar Juan Luis Guerra and his
group 440, the spectacular ensemble whose latest al-
bum, “Fogaraté” (Karen Records, due July 19), is
one more racy piece of the puzzle.

“The word ‘fogaraté’ is the name of an acidic plant
in the Dominican Republic,” laughs the lanky,
bearded Guerra, “so, like everything else in my coun-
try and my music, it has a double meaning. If the leaf
of this plant rubs against your skin, it’s gonna hurt
you a lot, and you'll jump up and run around. So
when a woman or a man’s got fogaraté, they're
pretty hot and can’t stand it!

“My biggest influence,” he says, “is the surreal
world I grew up seeing in Santo Domingo, during the
time of the dictatorship of [Rafael] Trujillo and the
political troubles after that. It was a time of the very
rich next to the very poor, and a lot of extremes—
the kind of world you read about in books by Gabriel

TO MY EARS

by Timothy White

sic. Sometimes what's greatest about ourselves is
what'’s closest: our roots.”

Born June 7, 1957, the youngest of three sons by
respected Dominican basketball player Gilberto
Guerra and his attorney wife Olga, Juan Luis grew
up in the Gascue, the old-town precinct of the capital
city of Santo Domingo, located across from the fa-
mous Parque de la Independencia, the point of the
country from which all highway distance markers are
said to be calculated. By day, Juan Luis played bas-
ketball in the streets, “pretending to be Wilt Cham-
berlain,” and in the evenings his brothers played
Beatles LPs on the family Victrola while he picked
out the melodies on his Taya Spamsh acoustic guitar.

“The Gascue was a magic place to be a boy,”
Guerra says. “It was filled with people talking, and
vendors, and the big park on the sea.” He smiles. “As
I said: just like in a book by Marquez.”

To quote, then, from a stream-of-consciousness

Gareia Marquez [like “The Autumn Of The Patri-
arch,” based in part on the brutal last days before
Trujillo's assassination in 1961]. And so I put local folksayings and
surreal metaphors by Marquez, or poets like Federico Gareia Lorea,
into the lyries of my music.”

Arguably the most literate and inventive artist in Latino music to-
day, Guerra became a sensation in 1989 when he released “Ojald Que
Llueva Cafe” (Let's Hope It Rains Coffee), a boldly creative collection
featuring such tracks as “La Galleria,” a meld of gospel and merengue
unlike anything in the annals of Hispanic pop. The next record, 1990’s
“Bachata Rosa,” combined the uniquely fast-paced Dominican meren-
gue with rock, jazz, Cuban son, and bolero to reap sales of more than
5 million units and win a best tropical album Grammy for Guerra and
his three-member vocal grupo 440 (the number refers to the fre-
quency standard of perfect pitch: A above middle C at 440 cycles per
second).

Guerra’s 1992 “Areito” album (named for the social gatherings of
the Dominican Republic's pre-Columbian Tainos tribe) further
strengthened his reputation as the “Tropical Mixmaster,” incorporat-
ing elements of merengue, Haitian compas, Zairean soukous, and ba-
chata (an austere country idiom with simple guitar and giiire gourd
scraper) to make powerful statements about economic inequality in
the Caribbean, as well as the legacy of colonial genocide and exploita-
tion accented by the 500th anniversary of Columbus’ artival in the
Americas.

BAKER BREAKS NEW GROUND (AGAIN)

Legendary dance music producer Arthur Baker is back with a
pair of new albums. One finds him teamed with vocalist Romel
in the alternative-leaning duo Nation Of Abel; on the other, he
works his magic with an all-star cast performing acid-jazz-
tinged funk. Larry Flick sorts through the projects. Page 27

CONFLICTS FOR COLLEGE STATIONS

Flush with their success breaking today’s top modern rock
acts, college radio stations across the country recently have
butted heads with student governments and university adminis-
trators over issues such as poor bookkeeping, format changes,
and indecent broadcasts. Steve Knopper reports, Page 84
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passage in “The Autumn Of The Patriarch™: ... The
Babelic labyrinth of the commercial district, the
pushcarts with cane juice, the strings of iguana eggs, the Turks and
their sun-faded bargains, the fearsome tapestry of the woman who
had been changed into a scorpion for having disobeyed her parents

. and suddenly there it was, the waterfront ... the dock and its
spongy planks.”

And beyond the waterfront was Boston’s Berklee College of Music,
where Guerra studied guitar in 1980-81. “But there were so many
good guitar players, like Pat Metheny and John Scofield,” he says
with a shrug. “I learned a lot, and I had good teachers, and when 1
came home, I was ready to experiment with 440 [Adalgisa Pantaleén,
Roger Zayas, and Marco Herndndez], who are fine singers. At first
we tried to be like a Latin Manhattan Transfer. But we kept growing,
learning, mixing instead of imitating, and adding our Dominican roots.
At 27 I wrote my first good song, ‘Si T Te Vas' [If You Leave], and
it was a merengue. I had remembered a party back in Boston where
I tried to imitate Wes Montgomery and Pat Metheny—until I im-
pressed people by playing merengue!”

“Fogaraté,” which even has a lovely English-language bachata-bo-
lero called “July 19th,” is Juan Luis Guerra y 440’s most impressive
work yet.

“I'm touched by merengue because it’s the music I have in my
heart,” he confides, “and I'm touched by surrealism because it’s a be-
lief in a perfect, impossible world.”
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C’right Protection Critical For Performers

B BY BRUCE YORK

New digital technologies will entertain
and excite us all in ways that we never
dreamed possible, and the march of tech-
nology is not stopping or slowing. Music is,
and will be, delivered to us through our
computers, our phones, cable, and satellite.
Soon new services will allow us to call up
individual tracks or entire digital record-
ings on demand in our homes, or receive
them in our cars, bypassing manufacturers
of CDs and retail outlets altogether.

It is critical that artists are protected and
rewarded when others profit from their
work, and that they and their employers
share in the economic rewards that digital
technologies promise. But without changes
in our present copyright law, artists and
the entire recording industry will suffer.

The American Federation of Television
and Radio Artists, and our colleagues at the
American Federation of Musicians, are
working to make sure that featured artists,
as well as background singers and musi-
cians—in essence, the creative community
that brings all recordings to life—aren’t left
out in the cold. As AFM president Mark
Tully Massagli remarks, “as technology
makes its way down the superhighway, I
don’t want to see our artists left standing
in the dust.”

The labor relations process increasingly
demands a vision of the future and, when
it is most successful, a cooperative, prob-
lem-solving approach. Our world hasn’t re-
mained static, and neither has our strategy.

That’s why AFTRA and the AFM are
working with the Recording Industry Assn.
of America to support legislation that will
provide a digital performance right in
sound recordings. Bills introduced in both
houses of Congress are designed to change
our copyright law to provide this right.

This long-overdue recognition for Ameri-
can vocal artists, musicians, and record
companies—a right enjoyed by every other
creator of a work capable of being per-
formed—would close a glaring gap in U.S.
copyright law. Under current law, when a
song is played on the radio, the artist, musi-
cians, and back-up singers receive no com-
pensation other than what's generated by
record sales. The music publisher and song-

New
technology will
succeed only if
the creative
process
survives.

Bruce York is national
executive director of
AFTRA.

writer, however, are compensated for the
performances of that musical composition.

AFTRA’s support for this legislation (bill
numbers HR2576 and S1421) centers on
changes we must make in order to address
performers’ specific concerns. Most impor-
tant among these concerns is making sure
that a share of the proceeds that come from
the use of performers’ work is dedicated to
them. Artists also need to be assured that
they will receive that share. While we don’t
always agree with the record labels on ev-
ery issue, we fully understand that none of
us will succeed without working together to
make this legislation happen.

Many in the industry today will remem-
ber that a similar coalition was formed to
pass the Audio Home Recording Act of
1992. The unions, performing rights socie-
ties, music publishers, and the RIAA
fought a long, hard battle to pass that land-

mark piece of legislation. As a result, art-
ists won recognition as interested copy-
right parties, as well as a substantial share
of those audio home taping royalties.

There have been many attempts in the
past to enact legislation that would amend
our copyright law to provide for a perform-
ance right in sound recordings. None suc-
ceeded. We believe the chances for passage
of this legislation are now better than ever.
In April, the Clinton administration voiced
its support of the legislation, and the bill’s
sponsor, Rep. William J. Hughes, D-N.J.,
has begun the mark-up process with his
committee. As this page went to press,
Hughes was to introduce a mark-up of the
bill to his committee June 30. Hughes co-
sponsored the House bill with Rep. Howard
Berman, D-Calif., while Sens. Dianne Fein-
stein, D-Calif., and Orrin Hatch, R-Utah,
co-sponsored similar legislation in the Sen-
ate.

For all members of the performing arts
community concerned with creating music,
and for all who depend on the recording in-
dustry for a livelihood, now is the time for
action. Let your representatives in Con-
gress know that you support legislation
that provides a Digital Performance Right
in Sound Recordings by calling 1-800-818-
FAIR.

The future holds either great promise or
the potential for economic disaster for the
people we represent and the industry that
employs them. Our crucial first task is to
see that our work is protected and re-
warded. The failure to adequately protect
and reward this creative process will lead
to its disappearance.

New technology will be appreciated and
will succeed only if the creative process sur-
vives. The creative process will survive if
we all work together to protect it.

NO STOMACH FOR HATRED

I can’t tell you how much I appreciate what
Timothy White had to say in his Music To My
Ears column concerning bigotry in music
(Billboard, June 25), especially the question
that starts the column: “Can a record be ex-
cellent if, at its essence, its motives do not ex-
cel?” Thank God for people like him.

I work as a songplugger and often discuss
the merits of hit songs, wondering how people
can stomach all this hatred. He does have a
grave responsibility writing this column, and
he has done the world a great service in tak-
ing time to let bigots know how he feels.

Jeanne L. Renner
-New York

ATTAINING WISDOM
“Truth, Lies, And The Getting of Wis-
dom”—Amen. It was beautifully written.
Kathryn Schenker
Kathryn Schenker Associates
New York

BATTLING BIGOTRY

I wholeheartedly applaud Timothy White’s
June 25 column, in which he withdrew his ear-
lier endorsement of a recording containing
anti-gay lyrics—lyrics he was unaware of un-

LETTERS

til after his original review’s publication. As
a gay recording artist, I believe it is impor-
tant to speak out against any and all bigotry
and prejudice in the music industry, wherever
it appears. Such a move on White'’s part is
both awkward and brave: It is obvious that
the easier path would have been to ignore the
later discovery of Afro-Plane’s hate-filled
words.

The image presented of gay people in all
forms of media has been consistently false be-
cause it has been formed most often by non-
gay people who present us in shallow stereo-
types or, worse, as the objects of hateful at-
tacks. The invisibility felt by many gay people
grows from our inability to recognize our-
selves in these stereotypical images.

Tom McComack
Spotted Dog*Records
Brookiyn, N.Y.

CONDEMNING DISCRIMINATION

As a gay man, I have been waiting my en-
tire adult life for someone in this industry to
speak out against homophobia. So you can
imagine how thrilled I was to read a piece by
the editor of the industry’s most respected
publication condemning the vile practice of
discrimination against gays and lesbians. For

those of you who might have missed Timothy
White's column, I urge you to find a copy of
the June 25 issue of Billboard. It's an impor-
tant document—a watershed in the music in-
dustry’s attitude toward gay people. Artists
like Guns 'N Roses and Afro-Plane could not
release their hate-drenched songs without the
acquiescence of label personnel at all stages.
Daniel Heller

New York

GAY-FRIENDLY ENVIRONMENTS

It is encouraging to see commentaries like
“Bring Gay Music Out Of The Closet” and
cover articles like “Labels Broaden Social
Perspectives: Stonewall 25 and Gay Games
Major Factors” (Billboard, June 18).

As a gay performing/recording artist, I am
finding incredible success marketing myself
to radio programs like “Bert Wylen’s Gay-
dreams” on WXPN Philadelphia, gay-friendly
environments like Philadelphia’s Warehouse
recording studios, and gay music festivals
across the country.

Thank you for being one of the first publi-
cations to spotlight this trend.

Steve Cohen
Founder
Outmusic Philadelphia

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Morgado To Keynote Music Vid Gonfah
Buster Poindexter To Host Awards Show

Bob Morgado, chairman/CEO of
the Warner Music Group, will key-
note this year’s Billboard Music
Video Conference. The conference
will be held Nov. 2-4 at a new site,
the Loews Santa Monica Beach
Hotel in Santa Monica, Calif.

The conference will feature a
special appearance by jump-blues
singer Buster Poindexter, who will
host the 16th annual awards pre-
sentation. Poindexter is the host of
“Buster’'s Happy
Hour’” on VH-1;
his ‘‘Buster’s
Happy Hour” al-
bum was re-
leased in April on
Forward/Rhino
Records.

Morgado’s
Nov. 3 speech is
expected to cen-
ter on plans for the new music vid-
eo network being formed by an al-
liance of Warner Music, Sony Mu-
sic, EMI Music, PolyGram, BMG
Music, and phone-ticketing agency
Ticketmaster. Morgado has been a
key player in the creation of the
network.

Morgado’s presentation will
open a full day of sessions examin-
ing future uses of video and visual
imagery in the marketing of mu-
sic. The day’s
program is de-
signed to appeal
to a wide array
of music market-
ers and program
creators; a spe-
cial one-day reg-
= istration fee will

POINDEXTER be available.

Here is a run-
down of the opening-day sessions:

o “Show & Sell” will examine
the direct-marketing strategies of
the various music video networks,
including MTV, the Box, Q2, MOR
Music, and others. Billboard music
video editor Deborah Russell will
moderate.

e “Creating Software For Multi-
media’’ will feature industry lead-
ers in the development of interac-
tive programming and will include
demonstrations of the latest cre-
ations. Ted Cohen, a music consul-
tant to Philips Interactive Media,
will moderate.

¢ “Visual Marketing” will look

MORGADO

IFP1 Raid May Have
Netted 60,000
Pirate Discs In ltaly

B BY JEFF CLARK-MEADS

The international record industry
has taken another significant step
in its attempt to clean up the Italian
record market, with the seizure of
60,000 allegedly pirated live record-
ings from a Milan-based company.

Thirty officers were involved in
one of the largest anti-piracy opera-
tions undertaken by the Italian au-
thorities, when the premises of Sar-
abandas International SRL were
raided and CDs and tapes from its
On Stage label, which is distributed

(Continued on page 78)

at the many new ways video im-
ages are being used to help market
music and create artist identity.
The panel will explore such vehi-
cles as interactive press kits, video
games, CD-ROMs, screen savers,
and more. Linda Ingrisano, VP of
visual marketing at Capitol Re-
cords, will moderate.

The conference also will include
a second day of panels and discus-
sion groups of interest to music
marketers, video programmers,

and producers; specific topics and
participants will be announced in a
future issue of Billboard.

Also on the agenda are several
parties and the annual music video
awards dinner and show, which
closes the conference. Information
on the annual awards competition
will be announced soon.

For information on early regis-
tration and remaining sponsorship
opportunities, contact Melissa Su-
batch at 212-536-5018.

BMG Joins Four Other Majors
In Music Video Ghannel Venture

NEW YORK—As expected, Ber-
telsmann Music Group has become
the fifth of the Big Six record com-
panies to join a consortium that is
expected to launch a new cable mu-
sic video channel early next year.

MCA Music Entertainment
Group is the only major not in the
venture. The company declined to
comment on its plans, if any.

The consortium—which also in-
cludes Warner Music Group, Sony
Software, EMI Music, PolyGram,
and Ticketmaster—is negotiating
with cable operators to join the
venture. Likely candidates are
Time Warner Cable and Tele-Com-
munications Inc.

Sources say the joint venture
will choose a chief executive to
head the new enterprise after a ca-
ble company comes aboard. A man-
agement team independent of the
partnership’s six companies will
run the business and report to a
board comprising the member
firms.

Commenting on BMG’s decision
to join the venture, Joel Schoen-
feld, the label’s senior VP and gen-

eral counsel, says, “We think the
future of music video broadcasting
is very good, and we want to be
part of that.”

BMG will hold an equity position
in the venture, but Schoenfeld de-
clines to disclose the size of BMG’s
stake.

He says BMG will contribute
“capital and ideas” in addition to
videos produced by its labels,
which include RCA, Arista, Zoo,
and Imago.

The channel is expected to oper-
ate 24 hours a day and devote it-
self mostly to music. One of the la-
bels’ common complaints about
MTV—for which this venture
would provide the first well-capi-
talized competition—is that it has
too much non-music programming.

A proposed music video venture
between BMG and TCI was called
off in recent weeks. BMG chair-
man Michael Dornemann said that
having two new video channels de-
buting simultaneously made no
sense.

DON JEFFREY

B BY EILEEN FITZPATRICK

LOS ANGELES—World Cup soc-
cer videos are experiencing healthy
sales as the international event con-
tinues to garner media attention
during its U.S. run. Retailers, how-
ever, aren’t convinced that the
heightened consumer interest will
score any new goals at their cash
registers.

PolyGram Video, which is the of-
ficial licensor of 1994 World Cup
video product, has had three titles
on the market since May 17.

The company’s “Great World Cup
Superstars” is No. 2 on Billboard’s
Top Special Interest Video Sales

U.S. World Gup Kicks Up
Interest In Soccer Videos

(Recreational Sports) chart, and
“The Top 50 World Cup Goals” de-
buts at No. 7 this week.

“We have doubled our sales pro-
jections for the titles,” says Poly-
Gram director of sports marketing
Sal Scarmado. “The TV ratings
have been higher than anyone ex-
pected, and considering that the
U.S. is in the second round, we don’t
expect interest to drop off.”

Scarmado would not disclose ini-
tial U.S. shipment figures for the
PolyGram tapes, but says the com-
pany expects most sales to come
from international markets. A high-
light tape of the tournament is due

(Continued on page 90)

Hard Rock Harmonica. At the Duke Ellington School Of The Arts in
Washington, D.C., Stevie Wonder recently presented his harmonica to Hard
Rock Cafe GM Mike Kneidinger. The donation was made as part of the 20th
anniversary celebration for the arts school, where Wonder headlined a benefit
concert that evening. The harmonica will be displayed at the Hard Rock Cafe in
Washington. Shown, from left, are Duke Ellington students; Wonder; Kneidinger;
and Peggy Cooper Cafritz, founder of the Ellington Fund.

Todd Rundgren Recycles Classic Rock, Interactively

B BY JEFFREY JOLSON-COLBURN

LOS ANGELES—Producer/artist
Todd Rundgren and manager Eric
Gardner are launching an interac-
tive record label. The Waking
Dream label will release interac-
tive versions of classic rock al-
bums from major-label vaults, as
well as sign artists for new inter-
active productions.

Waking Dream will be distribut-
ed by Electronic Arts, which in-
tends to sell the recordings in mu-
sic and mass-merchandise stores
as well as computer software out-
lets.

Releases are expected to come in
a variety of formats such as CD-i,
CD-ROM, and 3DO. In addition,
Rundgren and Gardner plan to of-
fer material online via Time
Warner’s Orlando, Fla., experi-
mental interactive TV system, Full
Service Network.

Gardner says he has been in ex-
tensive negotiations with the six
major-label groups to gain reper-
toire for Waking Dream. ‘“We
needed their cooperation with re-
spect to licensing their catalog
items. That’s why we went with
Electronic Arts for distribution—
it’s not in competition with any of

the labels.”

The only label group that has de-
clined to participate, Gardner
says, is the Warner Music Group,
which has an aggressive interac-
tive unit of its own.

Compared to CD-ROM releases
from artists such as Peter Gabriel
and David Bowie, Rundgren’s own
title and those on his label are ex-
pected to have a higher degree of
interactivity.

The Gabriel and Bowie releases
feature videoclips, pictures, and a
few songs. Rundgren’s CD-i re-

lease, “No World Order,” lets us-
ers steer through thousands of
possible variations of each song,
making them faster or slower and
adding horns, lyrics, or other ele-
ments. He has a proprietary com-
puter operating system he created
for use on “No World Order,” and
will apply it to Waking Dreams’ re-
leases. “No World Order” has been
available both as a CD-i and as a
traditional music CD on Forward
Records.

Five releases from the new label
are planned between now and

Christmas. Rundgren says they
also will be available on the Time
Warner interactive TV system.
The system could contain a nearly
infinite number of recordings, ac-
cording to the artist. “We are hop-
ing to release several hundred a
year and, after a while, many thou-
sands a year. By 2005 the entire
history of recorded music can be
available online,” Rundgren says.
That much downloadable music
available on a computer database
could make retailers nervous—or
(Continued on page 95)

U.S. Castigates China On Continuing Piracy

WASHINGTON, D.C.—U.S. Trade
Representative Mickey Kantor, find-
ing no evidence of attempts by China
to stem the rampant piracy of U.S. re-
cordings in that country despite an
April warning to the Asian giant of
impending trade sanctions, identified
China on June 30 as a priority foreign
country under the Special 301 section
of U.S. trade law.

In late April, Kantor gave China an
extra 60 days to attempt remedies; at
that time, he announced that he
would move ahead with trade investi-

gations and possible sanctions if solu-
tions were not reached.

“Ambassador Kantor and his team
had negotiated tirelessly with the
Chinese government in an attempt to
avoid today’s designation,” says Jay
Berman, chairman/CEO of the Re-
cording Industry Assn. of America.
“But there is no evidence that piracy
is any less of a problem today.”

In a report filed with USTR in mid-
February, the RIAA listed losses to
Chinese pirates of approximately
$345 million in 1993. The RIAA esti-

mated that millions of pirated CDs
are being sold in China, and “proba-
bly even larger quantities are being
exported abroad.”

Figures show that while fewer
than 5 million legitimate CDs were
sold in the Chinese market, there are
at least 26 CD plants in the country
capable of producing an estimated 70
million CDs annually.

In a related (and more positive)
copyright infringement deviopment,
Russian officials met in Moscow June

(Continued on page 99)
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Ahh...the exquisite, distinctive scent of a hit
at the moment of its unfolding. For thirteen
years we've practiced the art of sniffing out

new talent and new styles. In fact, our nose

for the new helps the industry enjoy the

sweet smell of success every day.

The Essence of Newm :
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POFP/CONTEMPORANEO

“Nunca Voy a Olvidarte”
ROBERTO BELESTER (SACM)

Sociedad de Autores y Compositores de Miisica

“Ayer”
Rubpy PEREZ
Rubet Music

“Un Corazén
Hecho Pedazos”
JOHNATHAN DWAYNE JIMENEZ
Don Cat Music

“Sentir”
JonN Secapa
Estefan Music Publishing Inc.

“Piel Adentro”
ELENA RAMIREZ
MANUEL TEJADA (SGAE)
Sony Discos Music Publishing

SONGWRITERS
OF THE YEAR

OMAR ALFANNO
JUAN CARLOS CALDERON

“Al Final Del Arco Iris”
ILAN CHESTER (SACVEN)
RicARDO MONTANER (SACVEN)
Jamuna Songs Inc.

Ricardo Montaner (SACVEN)

“Guadalupe”
ALBERTO CAMPOY
ROBERTO Livi
Livi Music

“Cree En Nuestro Amor”
JON SECADA
Estefan Music Publishing Inc.

“Atame a Tu Vida”
ADRIAN PoOssE
DANIELA ROMO (SACM)
EMI April Music Inc.

“Eso Nomds”

ROBERTO Livi

BEBU SILVETTI
Bebu Music
Livi Music

TROPICAL

“Hasta El Sol De Hoy”

GUSTAVO MARQUEZ
Nueva Era Musical

“Asi{ Es Mi Amor”
VicTOR ViICTOR

Sony Discos Music Publishing

“TG Me Vuelves Loco”

CHEIN GARCiA
Unimiisica Inc.

“Hasta Que Te Conoci”
JUAN GABRIEL (SACM)

BMG Songs Inc.

“Amiga”
JORGE Luis PiLoto
Lanfranco Music

“Qué Hay De Malo”
OMAR ALFANNO
EMOA Inc.
Lanfranco Music

“Palabras Del Alma”
ILAN CHESTER

Sony Discos Music Publishing

“Contigo o Sin Ti”
YAIDELICE MONROUZEAU
Yaidelice Music

Congmtulatzons To

“Sin Voluntad”
OMAR ALFANNO
Lanfranco Music

PUBLASHER OF
THE YEAR

EMI Music PUBLISHING

“Por Eso Esta Conmigo”
RICARDO VIZUETE
Caribbean Waves Music Inc,

TEJANO
“Me Estoy Enamorando”
ARMANDO LARRINAGA
Sony Discos Music Publishing

“Ahora y Siempre”
RICARDO QUIJANO
Lanfranco Music

“Dile”
Jost ANTONIO CoORrIA (SACM)
BMG Songs Inc.
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Our 1994 Winners!

“Gracias”
r Jost ANTONIO CORIA (SACM)
Sony Discos Music Publishing
’ “Traicionera”
JOE LOPEZ

Golden Sands Enterprises Inc.

SONG OF THIE
YEAR

“Me Estoy Enamorando”
ARMANDO LARRINAGA

Sony Discos Music Publishing

“Mi Tesoro”
MARIO PEREZ
' Silcia Music Publishing Co.

“Llorando”
ALEJANDRO VEZZANI (SGAE)
Sony Discos Music Publishing

“La Charanga Costefia”
CALIXTO OCHOA

Vedisco Music Prblishing :
AMERICAN SOCIETY OF COMPOSERS AUTHORS AND PUBLISHERSI
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“Popurri De Boleros”
JuAN GABRIEL (SACM)
BMG Songs Inc.

“Por Vida”
EMILIO NAVAIRA
Golden Sands Enterprises Inc.

REGIONAL MEXICANO
“Pideme La Luna”
Leo DAN (SADAIC)
EMI April Music Inc.

“Que Vengan Los Bomberos”
ErLAbia BLAZQUEZ (SADAIC)
EMI April Music Inc.

“La Fiesta”
MANOLO MARROQUIN (SACM)
Sociedad de Autores y Compositores de Miisica

“Dos Mujeres Un Camino”
Jost GUADALUPE EsparRZA (SACM)
Vander Music Inc.

“Cascos Ligeros”
MANUEL EDUARDO CASTRO (SACM)
Golden Sands Enterprises Inc.

“Recuérdame Bonito”
Jost MANUEL FIGUEROA FIGUEROA (SACM)
Vander Music Inc.

THE ASCAP
FOUNDERS
AWARID

T1T0 PUENTE
Whose innovation, leadership and talent
bave inspired generations of composers,
musicians and fans and have belped make

Latin Music a great American art form.

“Sangre De Indio”
JOosue (SACM)

Uninuisica Inc.

“Sexo Fuerte”
MANUEL EDUARDO TOSCANO (SACM)
Sociedad de Autoves y Compositores de Milsica

“Tres Heridas”
Jost. GUADALUPE EsPArRzA (SACM)
Viander Music Inc.

“Esta Carta”
VicTOR YUNES CASTILLO
(SADAIC)

Del Angel Music Corp.

RAP
“Stibeme El Radio”
MANUEL JIMENEZ
Sony Discos Music Publishing
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hot boxing

the new album
in stores july 5

featuring the debut
single and video:
"slowly, slowly"

produced by bob mould
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Artists &Music

OP*ROCK*R&B*RAP*DANCE*COUNTRY*LATIN*CLASSICAL*JAZZ-MUSIC VIDEO

@ BY DOMINIC PRIDE

HAMBURG—Warner Music is
plunging into the vibrant German
dance market with a new label,
MAAD, that brings together four
highly rated figures responsible
for many of the country’s recent
domestic and international suc-
cesses.

The label bows officially July 1,
although the first two singles
“Move Your Body” by Unit featur-
ing Red Bone, and “All Around The
World” by Silvia Coleman, have al-
ready been released.

With a commitment to 15 singles
and three album releases per year,
as well as the marketing support of

Wamer Music Jumps Into
Germany’s Dance Scene

the major, the label is expected to
make a big splash in its home mar-
ket.

The label’'s A&R will be coordi-
nated by Andrea Grund, former
A&R exec for Warner/Chappell
Germany, and Andreas Kappel, for-
mer A&R chief of Intercord’s dance
label Blow Up!, which broke acts
such as Dance 2 Trance, Intermis-
sion, and the Captain Hollywood
Project on the national scene.

Both will work with Frankfurt-
based producer Michael Eisele—re-
sponsible for, among others, Cap-
tain Hollywood Project, Intermis-
sion, and Loft—and his co-producer
Dietmar Stehle. The two run DMP

(Continued on page 92)

Cavaliere Puts Comeback Dream
In Motion, With Help From Was

W BY ED CHRISTMAN

NEW YORK—Felix Cavaliere’s ca-
reer has come full circle, albeit in a
counterclockwise manner: from su-
perstar as a member of the Rascals in
the ’60s to developing artist in 1994
with the release of his first album in
nearly 15 years, “Dreams In Motion.”

Cavaliere was the main creative
force in the Rascals, which had three
No. 1 hits, six top 20 singles, and six
top 20 albums from 1966-69. But in
the "70s, Cavaliere fought with musi-
cal obscurity. The last two Rascals al-
bums barely dented The Billboard
200, and three solo albums and one

Expensive Tickets
Don’t Hinder Sales
For Woodstock "94

B BY MELINDA NEWMAN

NEW YORK—With more than a
month to go before Woodstock '94,
nearly $15 million in tickets have al-
ready been sold.

Individual tickets went on sale
June 26, and 81,000 tickets had been
purchased as of J une 28, sources say.
That is in addition to t.he 35,000 tick-
ets already purchased as part of trav-
el packages that went on sale June
15. A total of 250,000 tickets are avail-
able for the Aug. 13-14 festival.

“This is an event unlike any other
I've ever produced,” says John
Scher, president of PolyGram Diver-
sified Ventures and co-producer of
Woodstock '94. “What I came to
learn is that the people buying the
tickets to Woodstock are not mak-
ing decisions based on the same cri-
teria they would for buying a nor-
mal concert ticket; this decision is

(Continued on page 78)

group project (with a band called
Treasure) failed to chart. He spent
the '80s retired from the record busi-
ness, earning a liv-
ing making music
for commercials.

“Dreams In Mo-
tion” was co-pro-
duced by Cava-
liere and the pro-
lific Don Was, who
produced the Roll-
ing Stones’ new al-
bum and has pro-
duced the last three Bonnie Raitt
albums. Was enlisted the vocal-
ist/keyboardist to make the first pro-
ject for his custom label, Karambo-
lage Records, which is marketed, pro-
moted, and distributed by MCA Rec-
ords.

While the album features Cava-
liere’s trademark vocals, the instru-
mentation is different from anything
with which the artist has been associ-
ated in the past. Most of the songs on
the 10-cut album feature a thick layer

(Continued on page 91)

CAVALIERE

Canada’s Moist Reigns With Gold Debut
Perseverance Pays Off For EMI Rockers

HBY LARRY LeBLANC

TORONTO—In the past 12 months,
Canadian pop/alternative band
Moist has gone from obscurity to
domestic sales of 50,000 units,
achieving gold record status here
with a recording it made for about
$3,195 ($4,500 Canadian).

Moist’s 11-song debut CD, “Sil-
ver,” released in April on EMI Mu-
sic Canada, is a rerelease of the
Vancouver, British Columbia-based
band’s indie cassette, remixed and
featuring new songs. Chrysalis Re-
cords has scheduled the album for
U.S. release Aug. 23, preceded by
the single “Push” Aug. 9. EMI affil-
iates in the U.K., Germany, Austra-
lia, New Zealand, South Africa,
Chile, Japan, Hong Kong, Taiwan,
Singapore, Malaysia, South Korea,
Thailand, and Indonesia have com-
mitted to issuing the album by Sep-

Painted Shirt. SBK artist Joshua
Kadison is ready for summer in his
Popular Uprisings T-shirt, awarded
by Billboard when Kadison's
*Painted Desert Serenade’ album
hit the top of the Heatseekers chart
in the May 7 issue. The album is No.
73 this week on The Billboard 200.

MOIST

tember.

While such Vancouver-based acts
as Bryan Adams, Colin James, Sa-
rah McLachlan, Mae Moore, 54-40,
Spirit Of The West, and Pure have
made their mark in the past decade,
Canadian music industry observers
say that Moist, along with such al-
ternative-styled bands as Rymes
With Orange, the Smugglers, She
Stole My Beer, and Cub, could rep-
resent the wave of the '90s.

Originating from a remarkably
eclectic and independent local mu-

sic scene that embraces punk,
roots rock, metal, and alternative,
Moist could be regarded as main-
stream pop in contrast to many of
the acts in Vancouver. “We get so
many different opinions of what
kind of band we are,”’ says vocalist
David Usher. “Some people say we
sound British, while others tell us
we're a grunge band. When we
formed, we didn’t want [the music]
to be total pop. We wanted to be
slightly alternative and have
songs that rocked out.”

Though the band members reside
in Vancouver, only drummer Paul
Wilcox is a local. The others—Ush-
er, Mark Makowy (guitar), Kevin
Young (keyboards), and Jeff Pearce
(bass)—moved individually to the
West Coast from Kingston, Ontario,
over the past eight years. Makowy
and Pearce also played

(Continued on page 78)

C+G Music Factory Ready
To Come Back, ‘Get Funky’

B BY LARRY FLICK

NEW YORK—Three years after
C+ C Music Factory propelled
dance music to the forefront of pop
radio with its global smash “Gonna
Make You Sweat,”” the ground-
breaking act swings back into ac-
tion Aug. 16 with “Anything Goes,”
its sophomore Columbia effort.

With all label hands on deck for
an extensive multiformat attack,
the key question is: Will platinum
lightning strike twice?

If early response to the set’s first
single, “Do You Wanna Get Funky,”
is any indication, it will. Although
the official radio add date for the
track is not until July 18, white-label
vinyl test-pressings and advance
cassettes already are circulating
and feedback is almost universally
positive. In fact, the cut has begun
to get preview spins at top 40 and
rhythm-crossover stations in San

Wamer Int’l Has $3 Bil Global View

EmBY THOM DUFFY

MONTREUX, Switzerland—By fo-
cusing on developing local repertoire
around the globe and pushing sales
of American product outside the U.S,,
Warner Music International achieved
revenues of $1.5 billion during its
1993 fiscal year, and projects up to
100% growth, to $3 billion in revenue,
by the year 2000.

Ramon Lopez, chalrman/CEO of
WMI, outlined the company’s strate-
gic and fiscal outlook at its June 19-24
worldwide managing directors’ con-
ference here. Also attending were
Gerald M. Levin, chairman/CEO of
Time Warner; Robert Morgado, chair-

man/CEQO of the Warner Music
Group; Mo Ostin, chairman of
Warner Bros. Records; Doug Morris,
co-chairman/co-CEQO of the Atlantic
Group; and Bob Krasnow, chairman
of Elektra Entertainment.

WMI was presented as a company
that not only has become increasing-
ly important to the fortunes of its
U.S. parent, but also is increasingly
looked to for artist development out-
side the U.S.

Warner Music International’s
strong projections for the next dec-
ade follow revenue growth of 350%
between 1980 and 1993, according to
figures presented by Lopez. WMI's
$1.5 billion revenue for fiscal 1993

represented a substantial share of
the Warner Music Group’s total re-
ported revenue of $3.3.billion for the
same period, ending Nov. 30, 1993.
More than 52% of the Warner Music
Group’s revenue came from non-U.S.
markets in 1993.

Although the volume of sales of
WMI's US. titles is expected to con-
tinue growing, non-U.S. repertoire
will account for an increasingly large
share of the company’s revenue, ris-
ing from roughly one-third between
1980-87 to 54% in 1993, and projected
to reach 65% in the year 2000.

Those sales reflect not only the
stren