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Appearing on %the Jon Stesart Show Thursdsy,
October 6th. “Kinder Words” already climbing
the College and Modern Rock charts. Sold out
tour contimues...Don’t miss the pirate ship
couning %o your town soon.
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Radio Awards Romp Reflects
WPLJ’s Ratings Turnaround

m BY PHYLLIS STARK

NEW YORK—After doubling its rat-
ings in recent years
and turning ob-
servers from skep-
tics into supporters,
top 40/adult WPLJ
New York was re-
warded for its ef-
forts with four hon-

B BY EILEEN FITZPATRICK

LOS ANGELES—In a protest
against an exclusive deal between
Sony Music Distribution, Block-
buster Music, and Blockbuster Video,
rival chain Tower Music & Video has
canceled all video orders for “Bar-
bra—The Concert,” due in stores
Sept. 27.

The decision followed news of
Sony’s exclusive agreement to supply
Blockbuster, which has more than
2,000 stores, with a bonus Streisand
concert clip not available to other
dealers (Billboard, Sept. 17).

“We're the dealers who support
music video all along,” says Tower
Records and Video president Russ
Solomon. “This is the dumbest thing a
company can do, and to throw it in our
face is really bad news.” The Sac-
ramento, Calif.-based Tower has 109

WPLJ

ors at the 1994 Billboard/Airplay
Monitor Radio Awards.

In sweeping the awards, WPLJ
became the only station picking up

Tower Pulls Barbra Vid Orders
Sony/B’buster Exclusive Sparks Anger

trophies this vear in all the cate-
gories for which it was nominated.
The station took home the top
prize for major-
market adult sta-
tion of the year; it
also collected tro-
phies for pro-
gram/operations di-
rector of the yvear
(Scott Shannon),
music director of the year (APD Mike

Preston), and local air personality of

the year (Shannon and morning co-
(Continued on page 89)

stores in the U.S.

Sony Musie Distribution president
Danny Yarbrough says 2%-3% of pre-
order sales have been canceled since

(Continued on page 105)
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B BY THOM DUFFY

gained a shot of
prestige here
Sept. 13 when
M People’s de-
but, “Elegant
Slumming,”
was awarded
the third annual
Mercury Music
Prize as the best album of the year

M People Validate U.K. Dance

Act Edges Favorites For Mercury Prize

LONDON—Brvritish dance music

M PEOPLE

from the U.K. and Ireland. The al-
bum edged out early favorite Blur
and a varied field of eight other
nominees.

It is the sec-
ond major U.K.
award this year
for M People,
which was
named best
British dance
act at the Brit
(Continued on page 117)

P’Gram Enters Fitness Fray

B BY SETH GOLDSTEIN

NEW YORK—The spa wars return.

PolyGram Video wants to create a
fitness line, based on its long-term
ties to Reebok, that will mateh the
powerhouse created by A*Vision En-
tertainment.

Inventive Clip

B BY DEBORAH RUSSELL

LOS ANGELES—The many faces
of 550 Music’s Des’ree,
captured in the singer’s
“You Gotta Be” video,
range from the bold and
bad to the cool and con-
templative, from the
tough and strong to the
calm and wise. !
Those faces are re-
vealed in vivid contrast in
the sophisticated black-
and-white produetion, di-

SEE PAGE 43

rected by Propaganda
Films’ Paul Boyd. The
clip features four simultaneous im-

Has ‘Gotta Be’
Big Break For 550’s Des’ree

DES'REE

ages of Des’ree, which are composit-
ed into one frame to represent the
different aspects of the artist’s per-
sonality.

“The lyries are my
mantra,” says Des’ree. “I
have to be bold, bad, and
wiser on stage. I have to
be hard, tough, and
stronger when I'm in the
studio, and I have to be
cool, calm, and together
when everyone around
me is panicking and hys-
terical.”

The song, Des’ree
notes, “applies to every-

(Continued on puage 102)

—t

In the past year, A*Vision has ac-
quired the “Buns Of Steel” series and
the distribution rights to exereise gu-
rus like Jane Fonda and Kathy Smith.

“Reebok is emerging as the next
[video] brand,” says PolyGram senior
sales and marketing VP Bill Sond-
heim. PolyGram's first three Reebok
titles were “The Original Step
Reebok: The Video,” *Step Reebok:
The Power Workout Video,” and
“Slide Reebok: Basie Training Work-
out.” The first debuted in late 1992
and was repriced and repackaged
with the other two titles in April 1994.

Three additional Reebok fitness ti-
tles are due later this year: “‘Step
Reebok: Circuit Challenge,” set for
release Sept. 27: “Winning Body
Workout,” due Nov. 22; and “Aero-
step Workout,” slated for January
1995.

The “Winning Body Workout” fea-
tures three female sports figures:
skater Nancy Kerrigan, volleyball

(Continued on page 105)
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exquistie

exploding

On Rhythm of Love,
seven-time Gramnry winner Anita Baker

soars to new heights of passion and emotion.

Response to the first single “Body & Soul”
has heen nothing short of rapturous:
already top 5, with BDS over 3000
and heavy video rotation.

Bhyihm Of Love is poised to be
Anita’s biggest album yet.

ANITA BAKER
Rbhythm of Love

Her first album in four years. Featuring Body ¢ Soul

Produced by Aniza Baker for Famale Trouble Inc.; Tommy LiPuma;
Gerard Smersh fcr G-Man Inc.;: Barry J. Eastmond for East Bay Musie Inc,;
Ar:f Mardin; George Duke far George Duke Enterprises

Executive Producer: Anita Baker

Managemeat BNB As:ociates
; qiIB55-2{4
o On Elskt~a eompaet disss nad @ oassettes, ©1998 Elel ra En- ortainment, a division of Warner Comniunications kne
)
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W is proud to announce the release of

hil oulter's
C74)?2£’ZL'QQ)2 U’zanqué[ity SH 53012
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PHIL COULTER, an international stperstar with 23 platinum and 32 gold discs to his credit, has lovingly produced this
beautiful new album especially for his American fans; this as a way of saying thanks for the wonderfully enthusiastic
supzort he has received here in the U.S. at scld-out concerts from coast to coast, among them Carnegie Hall. Included
on this CD are mcre than 20 all-time American favorites, newly arranged with I’hil’s magic touch. One of Phil’s biggest
fans, President Clinton, recently invitec him to pe-fcrm at the White House where Phil’s un:que brand of warm,
moving music won many new converts, as it does everywkere it’s hea-d. Besides enjoying continued success as a
songwriter (with a string of hits, from The Bay City Rollers tc Zlvis Presley). arranger and performer, Phil is, of ccurse,
a rencwned and respacted producer, and has just finished work cn naw albums with Van Mborrison and Sinead
O’Connor. For mar.y years now, having enjcyed the szatus of being Ireland’s number '

one dest-selling artist, Phil’s sales in America and abroad continue to skyrocket, Alse Ayailable by Phil Coulter:
as do the kudos and awards, including the Showcase Award for best film score, = SRR | Sl e

- ~ T , j * assiz Tranquility (SH 53003)
3 ASCAP awards, 3 Ivar Novello awards and 2 Granz Prix d’Eurovision awards. Sea Of T-a1quility (SH 53004)
NORT- AMERICAN TOUR U.S. PUBLISHER ARTIST REPRESENTATION PUBLISHING/PRGDUCTION Ph[;c"”"e' et L ke

: . - / orgotten Dreams {SH 53206)

March 1995 A | Nations Music Pub. 37th Street Ltd. Faur Seasons Music Ltd., ¥
Contact: Maggie Cadden 8857 W. Diympic Blvd. 70 Lewer Bagget Streat. Kitlarney Hous2 PORCEamE ThevIRIN (S 10081
The Maggie Cadden Agency  Suite 200 Dublin 2 Killarney Rd., Words 8 Music (SH 53028)
207 East 84th Street Baverly Hills, CA 30211 ireland Bray, Co. Wickicw Scottish Trenquility (SH 53003)
Office 405 Tel: (3101 657-9874 Tel: (01) 676 6751 Ireland A Touch of Tranquility (SH 53010)
New York NY 10028 Fax: (310) 657-2331 Fax: (01) 676 6736 Tel: (01) 286 €944 Recollecions (SH 53011)
Tel: (212) 628-8251 Fax: (01} 286 9945 VIDED - A Touch of Tranquility (SH 205)

Fax: (2121 628-7224

ORDER NOW — SHIPPING OCTOBER 15
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Acts Get Boost From McDonald’s Promo
EMI, Fast-Food Chain Pleased; Retail Still Unsure

W BY MELINDA NEWMAN

NEW YORK—Less than halfway through
EMI Records’ music premium promotion
with MeDonald’s, approximately 4.5 mil-
lion CDs and cassettes have been sold, ac-
cording to the fast-food chain and the
record company. Originally
slated to end Sept. 22, the
promotion has been extend-
ed to Sept. 28.

Garth Brooks, one of four
artists participating in the
program—and the spokes-
man for the promotion—
has seen the biggest re-
sults, both in sales at
MecDonald’s and retail sales
of his catalog. As of Sept. 13, more than 2
million copies of “The Garth Brooks Col-
lection,” featuring 10 of the singer’s fa-
vorite non-single cuts from his five albums,
have been sold through the restaurant. Ad-
ditionally, all five of Brooks’ albums (not
including his Christmas album) climb Bill-
board’s Top Country Albums chart this
week, as do three of his albums on The Bill-
board 200. The promotion, which involves
9,500 McDonald’s restaurants, started
Sept. 2.

The other artists involved in the nation-
al promotion also are seeing strong num-
bers at McDonald’s. According to the EMI
Records Group, Tina Turner’s greatest
hits package has surpassed the 1 million-
unit mark, Elton John’s collection of hits
and classic album cuts is bumping up
against the million mark, and Roxette’s 10-
song sampler from its forthcoming “Crash!
Boom! Bang!” album has sold more than
400,000 copies. The CDs sell for $5.99, and
cassettes for $3.99, with the purchase of a
meal at McDonald’s (Billboard, July 23).
One dollar from the sale of each album
goes to Ronald MeDonald Children’s Char-
ities.

“I’'m real happy at selling about a million
a week, but it’s like everything else in my
career: Don’t confuse happiness with being
satisfied,” says Brooks. “We wanted to
shoot for a million a week, but I'd be happi-
er if it were 3 or 4 million a week.”

Turner’s manager, Roger Davies, says
Turner is thrilled about her figures. “The
main reason we did this project was for the
charity. She’s raised $1 million in this first
10 days. And EMI is very confident that
Tina will do over 2 million units.”

According to EMI Records Group North
America chairman/CEQ Charles Kopple-

—

|
|

BROOKS

-

SEMINAR ATTENDEES SOUND OFF

The Billboard/Airplay Monitor Radio Seminar, held in New York
Sept. 8-10, covered a sweeping range of industry issues. For
complete coverage of the seminar’s panels, discussion
groups, and other events, see page 88.
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man, “The promotion has accomplished up
to this point what I thought it would aec-
complish, and I'm sure we're going to sell a
tremendous amount more. But more im-
portantly than that, it isn’t just how many
units are we going to sell, but the aware-
ness of the artists in the program. My pur-
pose for using an artist such as Roxette in
this promotion is that here in the U.S. they
are not as well known as in the rest of the
world. I felt that by the association with
MecDonald’s and the other artists, that
would change.”

Although music retailers have been un-
happy about the MeDonald’s promotion in
general, many of them have been irate over
the Roxette title, which is the only collec-
tion available at the restaurant that con-
tains previously unreleased material. The
Roxette album, with five additional tracks,
goes to retail Oct. 4 at full price (Billboard,
Sept. 10).

Robert Thorne, Roxette’s attorney
worldwide, agrees with Koppelman that
the group has gotten an incredible amount
of exposure from the promotion. Despite
some vociferous objections from retailers,
Thorne believes that retail ultimately will
benefit from the campaign. “We feel that
the McDonald’s program will prove to be
promotional, and not competitive [with re-
tail],” he says. “An analogy would be direct
telemarketing sales for any entertainment
product. It has been demonstrated that in
many instances, you didn’t deplete the re-
tail market, but you encouraged it by ad-
vertising the product.”

And Thorne adopts the adage that there
is no such thing as bad press. “Look at the
$25 million ad campaign, plus all the mil-
lions worth of free ink Roxette has gotten,”
he says. “It’s better to be talked about than
not, and it’s better to be associated with

(Continued on page 102)

L.A.-Based Firm To Bow Western
Music Show On Chinese Radio

B BY BRETT ATWOOD

LOS ANGELES—China USA Entertain-
ment Corp. has inked an exclusive con-
tract to be the first and only provider of
Western music programming for the wide-
reaching, state-run China National Radio,
which reaches approximately 1.2 billion
people, or about one-fifth of the world pop-
ulation.

The deal, which runs through the year
2000, involves both American and Euro-
pean music; it does not cover other genres
of English-language programming, such
as talk and news.

The agreement follows U.S. Commerce
Secretary Ron Brown’s trade mission to
Beijing in August, which encouraged bet-
ter trade relationships between the two
countries.

The first four hours of weekly program-
ming, scheduled to launch Jan. 1, 1995, will
spotlight past and present hits in Ameri-
can rock and country music. The two
shows, “History Of American Pop/Rock
Music (1954-1994)” and “American Coun-
tryside,” will target the perceived appetite
for American music in mainland China.

“There is an amazing amount of West-
ernization taking place in China,” says
Don Altfeld, chairman and founder of Los
Angeles-based China USA Entertainment
Corp. “The Chinese love American cul-
ture, which is something that a lot of
Americans may not realize.”

Altfeld estimates that as many as 600
million radios regularly tune in to CNR.

The 2-month-old China USA Entertain-
ment is not the first program supplier to
penetrate the difficult-to-crack Chinese
raclio market.

Earlier this year, Radio Express
launched “American Top 40” in Mandarin,
which runs on several regional, city-run
stations.

ABC Radio Partners International, a
joint venture between ABC Radio Net-
works and CAL Media, provides the daily
“American Music Hour” to 10 local sta-
tions in the Middle Kingdom.

Several far-reaching shortwave radio
broadcasts originate from Hong Kong, in-
cluding news from the BBC and Voice Of
America, and Western music from Metro
Broadeast’s Joy FM.

(Continued on page 106)
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DISNEY BOX SALUTES SONGWRITERS

| Paying tribute to the songwriters who have played a major role
in its parent company’s resurgence as an animation power-
house, Walt Disney Records has released a three-CD set of
songs by Howard Ashman, Alan Menken, and Tim Rice from
the films “The Little Mermaid,” “Beauty And The Beast,” and
“Aladdin.” Irv Lichtman reports in Words & Music. Page 19
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8 BY IRV LICHTMAN

NEW YORK~—In a rapid series of
events, EMI Records—the umbrel-
la for the EMI, SBK, and Chrysalis
labels—has hired a new presi-
dent/CEO and confirmed the depar-
tures of several key executives.

Davitt Sigerson, former presi-
dent of PolyGram’s Polydor label,
has been named chief executive of
the label group, replacing Daniel
Glass, who resigned Sept. 9. Siger-
son reports to Charles Koppelman,
chairman/CEO of EMI Records
Group North America.

Upon Sigerson’s ascension, a
number of the label’s top executives
have left the company, Billboard
has learned. They include senior VP
of marketing Ken Baumstein, VP of
pop promotion Billy Brill, VP of
A&R Mike Mena, VP of internation-
al Michael Leon, and international
director of artist development Rock
Dibble. Also, senior VP Fred Davis
is said to be shifting from A&R ac-
tivities to a post in which he will be

Sigerson In, Top Execs
Out In Shake-up At EMI

“working closely” with Sigerson,
according to a label representative.

Despite some tinkering by Glass
earlier this year in EMI’s marketing
and promotion departments (Bill-
board, March 24), several key sec-
ond- and third-
quarter releases
failed to meet
high expecta-
tions. These in-
cluded albums by
Jon Secada and
Arrested Devel-
opment. Key
EMI releases by
Sinead O’Connor
and Queensryche are imminent.

Sigerson, who reports directly to
Koppelman, brings a creative bent
to EMI Records, in contrast to the
marketing and promotion-minded
talents of Glass.

Like numerous others on the
EMI Records staff, Glass came to
the company when EMI Music pur-
chased the SBK label, which had

(Continued on page 111)

SIGERSON

Public Hearings
Begin On Digital
C’right Concerns

WASHINGTON, D.C.—The Clinton
administration is seeking public reac-
tion to its plan to make sure U.S. sound
recordings, home videos, and other
copyrighted material are protected on
the information superhighway.

The administration’s Working
Group on Intellectual Property Rights
is holding public hearings this month
in three cities, discussing proposals to
create new protections for digital
transmissions and to create a perfor-
mance right in copyright law. The
hearings are being chaired by Patents
and Trademarks commissioner Bruce
Lehman, who heads the group that
drafted the proposals.

The first hearings were held Sept.
14 at the University of Chicago and
Sept. 16 at UCLA; two more are set
for Thursday and Friday (22 and 23) at
the Department of Commerce’s An-
drew Mellon Auditorium here.

One concerned group, the National
Assn. of Broadcasters, has already
made public its responses to the draft
proposals, saying that the working
group “does not even address” earlier
broadcaster criticism of a perfor-
mance right expressed during public
hearings this spring.

The NAB also took aim at the
group’s plan to amend the fair use sec-
tion of the copyright law, which cur-
rently allows the unauthorized use of
portions of copyrighted works for re-
search, criticism, or comment.

The working group proposes to re-
think the fair-use exemption in the
case of digital transmissions, since
such transmissions might be used in
the future for distribution of copy-
righted works.

The NAB said in its comments that
despite “potential tensions between
copyright owners and users” along the
superhighway, “there does not appear
to be any need to tamper with ele-
ments of the [fair use] doctrine itself.”

Challenges Await Zelnick At BMG

Hiring New Head For RCA Label A Priority

# BY DON JEFFREY

NEW YORK—When the long-ru-
mored appointment of Strauss Zel-
nick as chief of BMG’s music opera-
tions in North America takes effect in
January 1995, the executive will face
several thorny challenges, the first of
which will be the selection of someone
to head the lackluster RCA Records
label.

Other tasks ahead for the 37-year-
old manager, whose résumé contains
film, video, television, and video game
credits, include building a movie divi-
sion for BMG, increasing the music
group’s market share, aggressively
expanding music publishing world-
wide, and developing a competitive
interactive multimedia operation.

Zelnick, who will be president/CEO
of the newly formed BMG Entertain-
ment North America, has been presi-
dent/CEO of a fast-growing video
game company, Crystal Dynamics,
which formed a five-year internation-
al distribution agreement with BMG
in March. Zelnick also has been a con-
sultant to BMG on interactive enter-
tainment and movies.

BMG chairman Michael Dorne-

Career Milestone. At arecent jazz festival, veteran jazz musicians congratulate
GRP recording artist Dr. Billy Taylor on his 50th anniversary as a jazz artist. Taylor
displays a plaque given to him by the label in honor of the occasion. Shown from
left are tenor saxophonist Stanley Turrentine; Taylor; pianist Ramsey Lewis; and
trumpet player Jon Faddis.

mann has been searching for months
for someone to head the Germany-
based company’s entertainment
properties in the U.S. BMG reorga-
nized this summer, integrating film
and TV operations in Europe with
music and video worldwide and col-
lecting them all within the rubric of
BMG Entertain-
ment, a move that
paved the way for
the new appoint-
ment. Besides Zel-
nick, Tom Fre-
ston, the founder
of MTV, was said
to have been ap-
proached about
the job.

Zelnick’s position will free Dorne-
mann for wide-ranging strategic re-
sponsibilities. Dornemann told Bill-
board, “It makes my life, hopefully,
much easier. I'll have more time to
concentrate on global development of
the business, and on integrating
broadcasting in Europe with product
development worldwide.”

That leaves Zelnick to make many
of the major decisions involving the
music labels in North America, which

ri

ZELNICK

include RCA, Arista, Zoo, Private
Musie, and a host of joint ventures.
All label heads except Arista’s Clive
Davis will report to Zelnick. Davis is
responsible to the Arista board and
will continue to report directly to
Dornemann. BMG Distribution head
Pete Jones will report to Zelnick.

According to SoundScan, BMG’s
U.S. market share this year (through
Sept. 4) is 13.38%, which puts it in
third place among the major distribu-
tors, behind Warner Music and Sony
Music.

BMG’s biggest music challenge is
RCA, whose market share among la-
bels this year is just over 3%. Label
president Joe Galante will return to
Nashville to head RCA Nashville again
as soon as his replacement at RCA is
found (Billboard, Sept. 10). Zelnick
says that filling the top spot at RCA is
“something that’s very much a priori-
ty.” Dornemann says, “It’s one of the
tasks Strauss Zelnick has to fulfill,”
and adds with a laugh, “It’s his job now,
and I'm happy about that.”

Zelnick acknowledges that “it’s
clear I have a lot of learning to do”
about the music business. His

(Continued on page 106)

FoxVideo 4th-Qtr. Sell-Thru
Campaign Picking Up ‘Speed’

B BY EILEEN FITZPATRICK

LOS ANGELES—It’s a late entry
into the fourth-quarter sell-through
race, but FoxVideo is optimistic that
“Speed” won'’t lose any ground to its
competitors when the title hits stores
Nov. 15 (Billboard, Sept. 3).

The $116 million box-office hit star-
ring Keanu Reeves will be priced at
$19.98. A $5 rebate on the title is
available when consumers purchase
any Casio Illuminator watch, which
start at $44.98 suggested retail.
Reeves sports a model from that line
in the film.

FoxVideo president Bob DeLellis
says the company’s marketing plan will
“attack retailers and consumers from
all fronts in several different ways.”

Pa. Laheling Bill Poses Challenge For RIAA

Exec Unsure Of Legislation’s Fate Following Hearing

B BY BILL HOLLAND

WASHINGTON, D.C.—Officials at
the Recording Industry Assn. of
America admit that it will be no easy
matter defeating a pending bill in
Pennsylvania that would criminalize
the sale of labeled sound recordings
to minors.

The bill, H.B. 2982, sponsored by
Rep. T.J. Rooney, a Democrat, would
fine retailers $25-$100 for selling al-
bums with parental advisory stickers
to minors, and also would force
youths convicted of purchasing such
recordings to perform 100 hours of
community service at either a do-
mestic violence or rape-crisis center.

“We’re not sure where things
stand at this point,” said RIAA rep-
resentative Tim Sites after testifying
against the bill at a Sept. 12 hearing
before the state’s House Judiciary
Committee in Harrisburg.

“There were more than a dozen
witnesses, and there were no time
restrictions, so by the time oppo-
nents got a chance to testify, the me-
dia was gone and even some legisla-
tors had left. It’s not going to be an
easy matter.”

Paul Russinoff, RTAA assistant
general counsel and director of state
relations, testified that the bill is un-
constitutional and would destroy the
voluntary parental advisory pro-
gram in place since 1985.

Russinoff said if the bill becomes
law, retailers may not take the
chance of selling stickered albums,
“effectively eliminating that kind of
music in Pennsylvania.”

One of the most persuasive wit-
nesses who testified in favor of the
legislation was Dr. C. Delores Tuck-
er, chairwoman of the National Polit-
ical Congress of Black Women.

A former Pennsylvania secretary

of state, Dr. Tucker was an early
critic of gangsta rap lyrics, and led
the first record store demonstra-
tions against the genre earlier this
year (Billboard, Jan. 15). Her ac-
tivism helped bring about gangsta
rap hearings on Capitol Hill last
spring.

In addition to the RIAA, those tes-
tifying in opposition to the bill in-
cluded author and professor Michael
Eric Dyson and representatives of
Rock Out Censorship and the Amer-
ican Civil Liberties Union.

Two retailers scheduled to appear
in opposition did not testify.

Democratic House Judiciary Com-
mittee chairman Rep. Thomas Calta-
girone plans to schedule a vote on the
bill at the end of September.

An RTAA representative said
Russinoff will continue to travel to
Harrisburg and discusss the issue
with committee members.

Part of the attack involves cross-
promotions on Fox Broadcasting Co.
TV shows, including “Martin” and
NFL broadcasts.

On Nov. 13 and Nov. 20, stars from
the film will visit Fox’s pregame sky-
box and chat with football commenta-
tors. The video division also is negoti-
ating a deal in which one or more
“Speed” stars will make a guest ap-
pearance on the sitcom “Martin.”

“We're trying to make it a ‘Speed’-
themed episode,” says Fox senior VP
of marketing Bruce Pfander. “The
video will also be featured during the
show.”

On the advertising front, Fox has
created “roadblock” ads that will an-
nounce the tape’s arrival in stores.
The spots are scheduled to air on all
four major networks between 8 p.m.
and 9 p.m. Nov. 14, the day before the
street date.

Additional, post-street-date ads are
scheduled to surround the Thanks-
giving and Christmas holidays.

Retailers can also tout a free giant
poster offer available with purchase
of the tape. The back of the cassette
package will serve as tear-off mail-in
coupon. No additional purchases are
required to receive the free poster.

Fox will place a $12.75 minimum-
advertised price on the title through-
out the initial campaign. Seven differ-
ent pre-pack displays ranging from
24 units to 1,300 units will be available
to fit any store size.

Additional coupons, including $3
rebates off “Point Break,” “Last Of
The Mohicans,” and “My Cousin Vin-
ny,” will be packed inside “Speed”
cassettes.

Consumers also may order exclu-
sive Fox merchandise from shows
such as Twentieth Century Televi-
sion’s “NYPD Blue,” Fox Broadcast-
ing Co.’s “The Simpsons,” and “NFL
On Fox,” through a second insert
packaged in the video.

(Continued on page 117)
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Controlled Composition Should Get Court Test

B BY WALLACE COLLINS

The controlled composition clause is one of
the most insidious of a plethora of royalty-re-
dueing provisions in any record contract. It
is an almost universal practice in the music
industry to insert the clause in the contracts
of new recording artists, and it reduces their
minimum mechanical royalty rate.

Under U.S. copyright law, Congress estab-
lished a minimum statutory mechanical roy-
alty rate for songwriters and their publish-
ers. Based on an upward-sliding scale tied to
a cost-of-living index, the minimum mechani-
cal royalty rate traditionally had been set by
the now-disbanded Copyright Royalty Tribu-
nal on a per-song, per-record basis.

The controlled composition clause reduces
the mechanical rate for a songwriter or re-
cording artist and his or her publisher on
songs written or otherwise “controlled” by
the artist. Most such clauses not only reduce
the payment per song, but may also put a
limit on the total number of songs on which
such payment will be made, and may fix the
point in time at which such calculation will be
made (thereby circumventing the cost of liv-
ing index increase).

For example, in a typical clause the song-
writer/artist receives three-fourths of the
minimum statutory mechanical rate—at the
minimum rate of 6 cents per song—on a max-
imum of 10 songs per album. The mechanical
royalty on the artist’s entire album has a
“cap” of 45 cents (three-fourths of $.06 x 10
songs), so that even if the songwriter/artist
writes 12 songs for his or her own album, the
artist’s publishing, which should be worth 72
cents per album ($.06 x 12 songs), is only allo-
cated 45 cents.

Outside publishers are not subject to the
artist’s three-fourths rate. So if an artist’s
12-song album has only six songs written by
him or her and six songs from an outside
publisher, the six outside songs get the full
rate of 6 cents per song, earning a total of 36
cents. Since the mechanical royalty on the
entire album has a “cap” of 45 cents, the re-
cording artist’s publisher is limited to apply-

ing the remaining 9 cents to the artist’s six
songs, so that the artist’s publishing is worth
about 2 cents per song.

To take it one step further, imagine a case
in which eight of the 12 songs on the album
were from outside publishers. The outside
publishers would be entitled to 48 cents in
mechanical royalties (.06 x eight songs).
Since the artist’s contractual cap is 45 cents,
then for each album sold the songwriter/rec-

‘Is devaluing an
artist’s
publishing a fair
way of doing
business?

Wallace Collins is a New
York attorney
specializing in
entertainment and

intellectual property
law.

ord artist would actually owe its record com-
pany three cents, which would be deducted
out of its recording royalties. In addition, the
artist’s own four songs receive no mechanical
royalties at all.

Some controlled composition clauses also
contain language that further reduces the
mechanical rate on midpriced and budget
sales. In addition, record contracts often con-
tain several subparagraphs that eliminate
royalty payments for free goods and records
sold below wholesale price, ete. Several of
these categories ordinarily would be subject
to mechanical royalties, absent the controlled
composition clause. Moreover, although this
provision reduces mechanical royalties on the
artist’s publishing, it does not reduce pay-
ments to outside publishers, since they are
not subject to the recording contract.

The most treacherous dilemma for the
songwriter/artist is that, even if the record
company does not seek to acquire the artist’s
publishing in its contract, the value of the
artist’s publishing may be so greatly reduced
by the controlled composition clause that the

NEWMAN NAMED ‘HONORARY TEXAN’

A word of thanks for the terrific job Me-
linda Newman did in the Billboard Report on
Texas music (“Alternative Texas,” Billboard,
Aug, 27). It was a great piece, and she obvi-
ously spent a great deal of time on it. Bravo!
She is now an “honorary Texan” and can wear
cowboy boots on any occasion.

David Dennard
Dragon Street Records
Dallas

MORE THANKS ON THE TEXAS BEAT
Thanks, thanks, and thanks again to Me-
linda Newman for including Last Beat Rec-
ords in her Texas article. It was a thrill to see
the names of some of our bands in Billboard.
Tami Thomison
Last Beat Records
Dallas

DIFFERENT VIEW OF LIVE ENTERTAINMENT
Our ageney has a different perspective on

the topic of “Will Live Entertainment Sur-

vive” than does commentary writer C.K.

LETTERS

Lendt (Billboard, Sept. 3). We represent pri-
marily contemporary singer/songwriters, and
have done so since the late "70s, when singer/
songwriters were considered the bottom of
the barrel by the music industry. At the time,
there were few outlets for live performances
in the genre, let alone press, radio, and re-
cording opportunities. Our belief was that
what these songwriters offered was exactly
what many people wanted: substance, quality,
entertainment on a human level by artists
who put their art first and money and fame
second.

We feel that this is more true now than
ever. It is apparent by the moves that the in-
dustry has made in the last few vears that
others see the potential here as well. One
need only to look at the remarkable growth
of the albumn alternative radio format, and the
success of artists such as Mary Chapin Car-
penter, Shawn Colvin, John Gorka, and many
others. In addition, record labels are invest-
ing in artists, doing albums for reasonable
budgets that help the acts develop fan bases
and maturity, and, hopefully, long careers.

artist may find it difficult to get a publishing
deal elsewhere. This is especially true if the
mechanical royalties are cross-collateralized
against the artist’s advance, since, until the
artist’s advance is recouped, no mechanical
royalties will be payable to the songwritery
recording artist or his or her publisher.

These scenarios raise numerous legal con-
cerns, including issues of antitrust, interfer-
ence with prospective financial advantage,
and restraint of trade. Another issue raised
is whether, under partnership law (wherein
one partner can bind the partnership), a co-
writer who is not actually a signatory to the
record contract is subject to the three-
fourths rate by virtue of being a “partner” in
the song’s creation.

Although certain aspects of a controlled
composition clause can be made less onerous
by some persistent negotiation, record com-
panies are generally inflexible in their insist-
ence on this provision, and their position can
only be tempered by their desire to sign a
particular artist or by an artist’s importance
and stature.

Certainly, with the exorbitant cost and
high risk of the record business, record com-
panies need to cut costs where they can to
try to make a profit on the few artists who
do succeed. However, the question is
whether devaluing the artist’s publishing in-
come is a fair way of doing it. Record com-
panies contend that, since they are financing
the production and marketing of the artist’s
recordings, the artist should give them a
break on the publishing royalties they would
otherwise have to pay.

By way of analogy, imagine that a particu-
lar record company, in order to cut costs, de-
cided that regardless of the federally man-
dated minimum wage, any employee who
wanted to work for that label would have to
accept three-quarters of the minimum wage.
It is unlikely such a preposterous policy
would hold up in court. Whether the contrac-
tual reduction by a record company of a Con-
gressionally legislated minimum royalty rate
would hold up in a court of law has yet to be
tested.

There will always be an audience for spec-
tacle, and there will be money to be made
there. But we see explosive growth on a level
that real people can relate to: a level of sub-
stance over smoke and mirrors.

David Tamulevich

VP

Fleming, Tamulevich and Associates
Ann Arbor, Mich.

NEW LATIN LISTINGS APPLAUDED
In the Latin meeting during the Billboard/
Airplay Monitor Radio Seminar & Awards
(Sept. 8-10), John Lannert announced the ad-
dition of the writer and publisher A-Z list for
the Hot Latin Tracks chart. T applaud Bill-
board’s initiative and show of continued sup-
port for the Latin music industry. This type
of information is not only helptul, but will give
the writers and publishers of Latin works the

recognition they deserve.

Ivan F Alvarez
Membership manager
ASCAP
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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@ BY CHRIS MORRIS

LOS ANGELES—Buddy Guy’s
last two albums, the Grammy win-
ners “Damn Right, I've Got The
Blues” and “Feels Like Rain,”
found the blues singer/guitarist
surrounded by such glittering
names as Eric Clapton, Mark
Knopfler, Bonnie Raitt, and Travis
Tritt performing a diversity of ma-
terial by writers ranging from John
Hiatt to John Fogerty.

But for his third Silvertone al-
bum “Slippin’ In,” due Oct. 25, Guy
has eschewed the star power and
the pop songeraft of the last two re-
leases for a hot-wired round of self-
penned blues and classics made fa-
mous by such peers as Bobby
“Blue” Bland, Charles Brown,
Lowell Fulsom, Jimmy Reed, and
Freddy King.

Buddy Guy’s Silvertone Set
Gets Back To Basic Blues

“I'm just tryin’ to do my best,
man, and tryin’ to keep somethin’
alive that looked like it’s tryin’ to
slip away,” Guy says. “After we lost
Muddy [Waters], Albert King, the
Howlin’ Wolf, Little Walter, and all
these people, who we got left, you

(Continued on page 108)

WEA's Luis Miguel
Romances Retail
With Hit Album

B BY JOHN LANNERT

Luis Miguel’s “Segundo Romance”
(Second Romance) has gone where
few other Spanish-language records
have gone before: the upper reaches
of The Billboard 200.

“Segundo Romance” made chart
history last week by debuting at No.
29, the highest debut for a Spanish-
language record
on the chart since
SoundScan data
was first employed
in 1990. Although
the album slips to
No. 37 this week, it
remains one of the
highest-charting
Spanish-language
releases on The

X

e
] o
LUIS MIGUEL

Billboard 200.

Gloria Estefan’s 1993 album “Mi
Tierra” previously held the highest
Spanish-language debut at No. 40,
and peaked at No. 27. Linda Ronstadt
peaked at No. 42 on The Billboard 200
with her 1987 Elektra release “Can-
ciones De Mi Padre.”

Luis Miguel’s album is also the high-
est showing on The Billboard 200 for a
Spanish-language release from a non-
crossover artist. Both Ronstadt and Es-
tefan are established Anglo pop stars.

Released by WEA Latina early this
month, “Segundo Romance” and its
leadoff single, “El Dia Que Me
Quieras,” are dominating Billboard’s
Latino charts as well. This week, “Se-
gundo Romance” tops the Billboard
Latin 50 retail chart for the second
consecutive week. Likewise, “El Dia”
remains No. 1 on the Hot Latin
Tracks singles chart for two weeks in

(Continued on page 104)

* COUNTRYLATIN

Artists & Music

POP*ROCK+*=R&B=RAP * CLASSICAL*JAZZ

MUSIC VIDEO

Giant Re-Addresses Letters To Cleo
Unique Agreement Supports Act’s Debut

@ BY KRISTIN LIEB

BOSTON—Letters To Cleo will be
supported by a unique major/indie
deal when its album “Aurora Gory Al-
ice” is re-released Oct. 11.

The album originally was released
on the Boston-based independent la-
bel CherryDisc in October 1993. On
Aug. 28, Giant Records signed the act
to a six-album deal that will keep
CherryDise involved in marketing the
band’s product. The remastered “Au-
rora Gory Alice” will bear only the
CherryDisc logo.

Sony-owned Relativity Entertain-
ment Distribution, which distributes
CherryDisc product, will continue to
handle the re-release. However, a
Letters To Cleo album slated for
April 1995 release will bear the Cher-
ryDisc and Giant logos and will be dis-
tributed by WEA.

According to SoundSecan, “Aurora
Gory Alice” has sold 5,000 units since

Changing Into Gold. The members of Spoiled Rotten/Big Beat/Atlantic Records
act Changing Faces accept a gold award for their current single “Stroke You
Up.” Shown, from left, are Richard Nash, senior VP, Attantic Records; Danny
Goldberg, president, Atlantic Records; group member Cassandra Lucas; Craig
Kallman, president, Big Beat Records; group member Charisse Rose; Michael
Canter, VP/national sales manager, Big Beat Records; Mel Lewinter, vice
chairman, Atlantic Group; Heidi Jo Spiegel, VP of promotion/GM, Big Beat
Records; and Kenny Smoove, manager, Changing Faces.

LETTERS TO CLEO

its 1993 release.

The re-release will include re-
recorded versions of two songs,
“Here & Now” and “Rim Shak.” The
band will be bolstered by its appear-
ance on Giant’s “Melrose Place”

soundtrack, due Oct. 18, which will
feature the new version of “Here &
Now.” A video for that song will be
aired following at least one “Melrose
Place” episode this fall.

At press time, there were no plans
for Giant to pick up other CherryDisc
acts, such as Smackmelon, Chevy He-
ston, and Tree.

“We’re going to lend finaneial sup-
port and marketing expertise to the
band, and give them the chance to
grow,” says Giant GM Steve Bakker.
“This is a unique deal, but Cleo is a
unique band.”

CherryDisc president John Horton
adds, “If everybody cooperates, I
think we’re going to get a gold record.
Usually the majors just buy the
record and say, ‘See ya.” This plan is
more comprehensive. This is a joint
venture situation that has not been
achieved before.”

Jeff Aldrich, head of A&R for Giant,

(Continued on page 108)

Jive, EA Hope Shaq Game/CD
Promo Hits Nothing But Net

B BY MARILYN A. GILLEN

NEW YORK—Jive Records and
video game publisher Electronic Arts
are trying the marketing equivalent
of double-teaming for the fall release
of two separate Shaquille O’Neal
products aimed at one overlapping
consumer demographic.

On Oct. 28, San Mateo, Calif.-based
Electronic Arts will begin shipping
more than 1 million copies of ’Neal’s
video game debut, the martial arts-
themed “Shaq-Fu,” for the Sega Gen-
esis and Super Nintendo game sys-
tems. About a week later, on Nov. 8,
Jive will release the Orlando Magic
basketball star’s sophomore rap al-
bum, “Shag-Fu: Da Return,” the fol-
low-up to “Shaq Diesel.”

Brazil’s Monte Bows On Metro Blue

8 BY ENOR PAIANO
and JOHN LANNERT

SAO PAULO, Brazil—Singer Marisa
Monte, whose diverse Brazilian pop
tableaux have been critically hailed in
the U.S., Europe, and Japan, says her
upcoming album is her most cohesive
effort yet.

“Now I know better what I want, in
terms of musicians and resources, so
I think the record looks more like
me,” says Monte. The new album,
“Rose And Charcoal,” is Monte’s la-
bel bow for Blue Note Records’ new
Metro Blue imprint (Billboard, Sept.
17). It is due Oct. 18.

In terms of musical range and lyri-
cal richness—Monte rejects the word
“eclectic”—"“Rose And Charcoal” is
similar to Monte's 1991 album,
“Mais,” and the previously recorded

“Marisa Monte Live.” But unlike its
predecessors, Monte’s latest journey
makes unprecedented swings into
musical territory ranging from nos-
talgie, Afro-Brazilian choro and sam-
ba grooves to Lou
Reed’s Velvet Un-
derground-era
paean “Pale Blue
Eyes.”

Monte (pro-
nounced MOAN-
chee) explains the
meaning of the al-
bum’s title by
pointing out that
the colors of the Brazilian national
flag represent the country’s forests
(green), skies (blue), and mineral re-
sources (gold), “but not the Brazilian
people.” The 27-year-old Rio de
Janeiro native says “rose” signifies

MONTE

cheerfulness and “charcoal” stands
for tragedy.

Monte’s varied list of guest artists
on the new album is simply stellar.
Appearing on “Rose And Charcoal”
are Laurie Anderson, whom Monte
met two years ago while on tour in
Germany; Philip Glass; and three
well-known Brazilian musical figures:
singer/songwriter Gilberto Gil, per-
cussionist/songwriter Carlinhos
Brown, and Nando Reis, guitar
ist/songwriter for the prominent
Brazilian rock group Titds and
Monte’s boyfriend.

“I have a musical love triangle with
Brown and Nando,” says Monte, who
sings two Brown songs on the new al-
bum and co-authored another pair of
tunes with Brown and Reis, including
the first Brazilian single, “Na Estra-

(Continued on page 104)

The album and game will be cross-
promoted in a variety of ways, from a
shared retail and marketing cam-
paign to some shared rap musie.

“We think we can facilitate one-
plus-one-equal-
ing-three with the
coupling of the
video game and
the audio record
hitting the store in
the same time
frame,” says Jive
senior VP/GM
Barry Weiss. “The
audience is proba-
bly one and the same that would want
to buy the record and the game. We
Just have to make sure they end up
buying both.”

Buyers of the Sega Genesis ver-
sion of the game will get their first
clue about the existence of “Da Re-
turn” via a bonus dise. “Shaq-Fu:
The Defense,” the first single from
the album, will be packaged as a CD
single with some 600,000 copies of
the Sega Genesis game version. The
envelope in which the single is
housed also will sport an advertise-
ment for O’Neal’s debut Jive album,
as well as information about his lat-
est set.

The single will not be packaged
with the Super Nintendo version.

Jive will reciprocate by plugging
the Electronic Arts game, Weiss
says, with portions of the inlay card
on the cassette and the CD versions
of the album devoted to talking about
the title.

The game itself, the first in a multi-
title pact between Electronic Arts
and O’Neal, doesn’t feature any of the
artist’s music, a technological conces-
sion to its cartridge format (CD-

(Continued on page 29)

O'NEAL
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M BY HOWELL LLEWELLYN

MADRID—It may take something
of a miracle, but Pope John Paul 11
could well have a No. 1 album on
many national album charts this
Christmas.

A double-CD featuring His Holi-
ness saying the rosary and singing
hymns has already sold 150,000
copies in Spain, according to Divucesa,
the Spanish independent label with
sole rights to the material. Divucsa
has struck deals to release the album
in numerous markets, including the
U.S., in October or November.

“El Rosario” (The Rosary) was
recorded in the Vatican’s Paulina
Chapel by Radio Vatican techni-
cians at the suggestion of Divucsa
director Gabriel Orfila, who advised
the Pope that such a release could
be a commerecial hit.

Indeed, the recording sold 60,000

Spanish Label Readies Int’l
Distribution Of Pope’s Album

units within two days in Spain, ac-
cording to Orfila, who sees no rea-
son why the CD—which was
recorded entirely in Latin—should
not sell as well in other territories,
especially devoutly Catholic coun-
tries in South America, or even the
more religiously diverse U.S. and
largely Anglican Britain.

So far, deals to release the
recording have been signed in the
U.S. with Airborne Entertainment;
in Mexico with Peerless; and in the
U.K. and Ireland with Masquerade.
Deals also have been struck for
Colombia, Venezuela, Argentina,
Chile, Uruguay, and Portugal. Ne-
gotiations are being finalized for
pre-Christmas releases in Brazil,
Central America, France, Italy,
Benelux, Germany, Austria, and
Switzerland.

“I first thought of this idea about

(Continued on puge 111)

Grammy Awards
Returning To L.A.
For '95 Ceremony

M BY J.R. REYNOLDS

LOS ANGELES—Citing a “favor-
able shift in the political climate,” Na-
tional Academy of Recording Arts
and Sciences president Michael
Greene says the Grammys will return
to Los Angeles in 1995, after calling
New York City home for three of the
last four years.

The 37th Annual Grammy Awards
will be held March 1, 1995, at the
Shrine Auditorium here.

Says Greene, “For the first time in
a long time, [Los Angeles] city gov-
ernment has been able to pull togeth-
er to demonstrate full support of our
organization.”

In 1993, when Los Angeles last

(Continued on page 108)

BILLBOARD. Billboard in New York pro-
motes Suzanne Baptiste to senior
chart manager of R&B music. Datu
Faison replaces her as chart manager
for rap, jazz, gospel, and world musiec.
He was urban marketing manager at
Relativity Entertainment Distribution
in New York.

RECORD COMPANIES. Motown Records
in Los Angeles announces several ap-
pointments in its pop promotion depart-
ment. Mark Kargol is named VP of the
department. He was senior director of
pop promotion, West Coast, for Jive in
Los Angeles. George Silva is appointed
national director in New York. He was
national CHR promotion director for
Elektra Entertainment in Chicago. Mel
De Latte is named associate director,
Southwest, in New Orleans. He was
head of his own promotion and manage-
ment firm in Los Angeles. Jim Daven-
port is named associate director, South-
east, in Atlanta. He was Southeast

Hans Dulfer Ends 12-Year Recording Hiatus
Dutch Saxophonist Returns On Own EMI-Distributed Label

B BY WILLEM HOOS

AMSTERDAM—Hans Dulfer, Hol-
land’s top tenor saxman, has broken
his 12-year recording silence. The
artist, whose daughter Candy has de-
lighted audiences in recent years
with her solo performances and col-
laborations with the likes of Prince
and David A. Stewart, has a new al-
bum that already is performing well
in his native land and is due for inter-
national release soon.

The new album, “Big Boy,” is the
debut release from the new Monsters
Of Jazz label, which Hans Dulfer
founded last year with EMI Holland.
The album has sold 35,000 units since
its release in Holland in May, accord-
ing to EMI.

“Big Boy”contains 11 tracks of
what the 53-year-old Dulfer de-
seribes as “mean big-city music.”
With tinges of acid jazz, funk, rap,
and a guest appearance by Candy,
the album is anything but staid.

Although no recordings of his mu-

Field Trip. Columbia act Corrosion Of Conformity retaxes after performing at the
label's second-annual “Day At The Farm,” held at Columbia president Don
lenner's home in upstate New York. The band previewed material from its
upcoming Columbia debut, “Deliverance,” due Sept. 27. Shown, from left, are
band member Pepper Keenan; band manager Mike Renault; Columbia VP of
special projects John Ingrassia; band member Reed Mullin; lenner; Columbia
senior VP Missy Worth; band member Mike Dean; Columbia VP of marketing,
East Coast, Jay Krugman; Columbia director of A&R Jim Welch; band member
Woody Weatherman; and Columbia VP/GM Fred Ehrlich.

E TUR

M T A

sic have emerged in the last 12 years,
Dulfer has been actively touring, per-
forming about 200-250 concerts a
vear with his backing band since
1989, the Tough Tenors.

Dulfer recorded the new album at
the A.C.E. Studio
in the western
Dutch city of Lei-
den, in collabora-
tion with Paul
Keuzenkamp, an
expert in the
Dutch jazz dance
scene, and John
Belder, known for
his involvement in
recordings by the Amsterdam jazz
funk act Gung-Ho. The trio composed
and arranged all the tracks on the al-
bum.

Dulfer says “Big Boy” is, by tradi-
tional jazz standards, a “rather
heavy” album. “But one thing is for
sure: It swings like hell.”

Michael Peterson, national A&R
manager of EMI Music-Holland,

DULFER

says the album is not a simple one to
market. He says that “Fame Musie,”
Free Record Shop’s megastore in
downtown Amsterdam, racks “Big
Boy” in four categories: jazz, pop,
rock, and dance. “It clearly shows
that the album has a lot to offer,”
says Peterson.

Around the time of the album’s
launch in Holland, Dulfer and a vari-
ety of Dutch jazz and rock musicians
promoted “Big Boy” on four consecu-
tive Monday nights at Parker’s, a
prominent jazz club in downtown
Amsterdam. The fourth gig, May 16,
also featured Candy Dulfer, who just
had returned from a concert tour in
America and Japan to promote her
second BMG Ariola solo album, “Sax
A Go Go.”

In mid-May, “Big Boy” was pro-
claimed “album of the week” by the
two Duteh album charts. A week
earlier, “Streetbeats,” the first sin-
gle from the album, had been pro-
claimed a “Megahit” by the Mega

(Continued on page 28)

Geffen/DGC Relaunch Mktg
Campaign For Hole Album

M BY CRAIG ROSEN

LOS ANGELES—Geffen/DGC has
launched an extensive promotional
campaign to reignite interest in Hole’s
“Live Through This.” The album’s ini-
tial promotion plan was shelved follow-
ing the suicide of Kurt Cobain, hus-
band of Hole singer Courtney Love.

Before Cobain’s death, Hole's ma-
jor-label debut was one of the most
talked-about and anticipated modern
rock releases of early 1994. Then
tragedy stuck. On April 8, four days
before the album’s release, Cobain
was found dead of a self-inflicted gun-
shot wound.

All promotion efforts behind “Live
Through This” were dropped.

Tragedy struck a second time when
Hole bassist Kristen Pfaff was found

BLE

OSTROW

KARGOL

regional pop representative for Zoo En-
tertainment there. Lida Galka is
named national coordinator. She was an
executive assistant for Reprise Records
in Los Angeles.

Danny Ostrow is named VP of pro-
motion for American Recordings in Los
Angeles. He was director of national
promotion for PLG/Island in New
York.

Gary Fisher is promoted to director,
video promotion, for Columbia Re-
cords. He was associate director, video
promotion.

Atlantic Records in New York pro-

PLAIA

FISHER

motes Lou Plaia to director of market-
ing administration. He was senior man-
ager of financial analysis for the label.

Relativity Records in New York ap-
points Robert James to director of
R&B promotion. He was national direc-
tor of promotion for Warlock/Nuclear
Records in New York.

Arista Records in New York names
Wendy White manager, video promo-
tion, and Bill Wilson manager, artist
development. White was an indepen-
dent producer/director; Wilson was
the label’s coordinator for artist devel-
opment.

JAMES DURANT

PUBLISHING. Rondor Music Interna-
tional in New York appoints Karen Du-
rant executive director/GM. She was di-
rector of A&R at EMI Records in Los
Angeles.

BMI promotes Barbara Patralites
to associate director of international re-
search and analysis in New York, and
Jessica Young to associate director of
writer-publisher relations in Los Ange-
les. Patralites was manager of interna-
tional research and analysis; Young was
executive assistant.

All Nations Music Publishing in Los
Angeles promotes David Bishoff and

dead of an accidental drug overdose
June 16 in Seattle.

After months of grieving, Love
vowed to carry on. First she made two
surprise solo appearances at Lolla-
palooza dates in Philadelphia and New
York on Aug. 1 and Aug. 5, respective-
ly, performing brief sets before head-
liners Smashing Pumpkins.

On Aug. 26 at the Reading Festival
in England, Hole debuted its new line-
up, featuring bassist Melissa Auf Der
Maur, formerly of the Montreal-based
Tinker. The band returned to the U.S.
and supported Nine Inch Nails on six
dates before launching its own head-
lining tour.

Coinciding with the tour, DGC/Gef-
fen is again promoting the album.

Says Geffen head of marketing

(Continued on page 105)

SAGANSKY HODGES

David Quan to creative directors. They
were, respectively, manager of adminis-
tration and special markets and profes-
sional manager for the company.

RELATED FIELDS. Jeff Sagansky is ap-
pointed executive VP of Sony Corp. of
America in New York. He was presi-
dent of CBS Entertainment in Los An-
geles.

Alex Hodges is named senior VP of
MCA Concerts in Los Angeles. He was
VP and head of the West Coast concert
department at the Nederlander Orga-
nization in Los Angeles.
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Clamor Building For Crowes’ Return
American Act More ‘Focused’ For New Set

H BY CHRIS MORRIS

LOS ANGELES-—According to
album rock WAXQ New York as-
sistant PD Vinny Marino, “the
phones went bananas” when the
station announced that it was giv-
ing away 10 pairs of tickets for an
unannounced Black Crowes club
show Sept. 10 at Irving Plaza.
Marino says the clamor is indica-

The Black Crowes. Clockwise from
center are Chris Robinson, Marc Ford,
Rich Robinson, Eddie Harsch, Steve
Gorman, and Johnny Colt.

tive of the advance excitement
built up for the hard-rocking
Atlanta band’s new American Re-
cordings album “Amorica,” set for
release Nov. 1.

“With our listeners, this is a very
long-awaited new release,” Marino
says. “People are definitely into it.
The Crowes allow people at the

younger end of the demo to relive
some of those bands from the '70s
they weren’t around for.”

For the band itself, which made
its sophomore album, 1992’s “The
Southern Harmony And Musical
Companion,” in just seven days,
the creation of the new record was
a heftier effort.

“‘Southern Harmony’ was the
Kate Moss record, and this one
was the Anna Nicole Smith,” lead
singer Chris Robinson says with a
cackle.

The sessions for “Amorica” were
somewhat discontinuous: The
band started the record in an L.A.
studio earlier this year, then broke
things off.

Robinson says, “We did one ses-
sion, and we said we were gonna
work some more, 'cause [brother
and rhythm guitarist] Rich [ Robin-
son] and I wrote some more songs.
We started with Jack [Joseph
Puig, who co-produced with the
band], and it was just better . ..
The difference is [between] the
way the band sounds when every-
body is focused and getting along,
and the way the band sounds when
everyone hates each other. There’s
a big difference.”

Ultimately the sessions, which
wound up consuming more than
two months, resulted in a record
that boasts a considerably more
expansive and inventive sound
than earlier Crowes works.

Robinson says his group now ar-
ticulates its musie in a highly com-
pressed manner. “[The band is]
taking all the ideas and all the emo-
tions of where we can go in a set

TVT’s Catherine Happy To
Flaunt Chicago Connections

B BY DAVID SPRAGUE

NEW YORK-—Over the past two
years, the city with the big shoul-
ders has turned out to be the city
with the big riffs as well. Those
with a predilection toward the sta-
dium-sized, "70s-tinged strains of
Chicago-based acts such as Urge
Overkill and Smashing Pumpkins
should find much to like in the
lighter-igniting, post-psychedelic
sounds of Catherine.

The quintet, which will have its
full-length debut “Sorry” issued by
TVT Nov. 1, is linked to the latter

CATHERINE: Standing, from left, are
Jerome Brown, Neil Jendon, Cliff Fox,
and Kerry Brown. Crouching at center
is Mark Rew.

band by more than a love for sonie
excess: Catherine drummer Kerry
Brown recently married Pumpkins
bassist D’Arcy Wretsky, and Billy
Corgan handled production on the
first Catherine EP, “Sleepy.” That
set sold nearly 20,000 copies after
TVT licensed it from Chicago indie
March Records.

“It gets kind of annoying when
that’s the only thing people focus
on,” says Neil Jendon, one of the
band’s three guitarists. “But we
have hung out together forever, so
there’s no point in denying there’s
a close relationship.”

That association will be ce-
mented further by a limited-edi-
tion 7-inch single—to be issued
Tuesday (20)—containing one
song each by Catherine and Star
Children (a pseudonym for Corgan
& Co.).

“We expect that [the single] will
go flying out of retail,” says TVT
marketing director Paul Burgess.
“We wanted it to come out long
enough before the album so that
people could return the bounce-
back cards in the package and get
on the Catherine mailing list.”

(Continued on page 19)

and putting them into four- or five-
minute, three-minute, 3'/;-minute
songs. These are the shortest
songs we've written since ‘Shake
Your Money Maker.” We put a lot
of work into trimming down the
fat.”

The music on “Amorica” is dense
and more richly detailed—in part
due to the work of such guests as
percussionist Eric Bobo (whom the
Crowes found playing with rap act
Cypress Hill), Andy Sturmer of
Jellyfish (whose own albums were
engineered and co-produced by
Puig), Bruce Kaplan of American
Music Club, and ex-Broken Homes
member Jimmy Ashurst.

Robinson says the band used
“little weird fuckin’ keyboards—
Fox Jaguars and Farfisas, not just

(Continued on page 21)

Good Vibrations. The Beach Boys hit a home run with their boxed set “Good
Vibrations: Thirty Years Of The Beach Boys.” The group was presented with
plagues to commemorate the collection’s gold certification during a concert at
a San Diego Padres game (pre-strike, of course). Shown, from left, are the Beach
Boys’ manager, Elliott Lott; band members Al Jardine and Bruce Johnston,
Capitol Records VP of strategic marketing Phil Sandhaus, and Beach Boys Mike
Love and Cart Witson.

SEND IN THE CLOWNS: Everyone was a comic at the
fast-paced 1994 MTV Video Music Awards—whether it
was host Roseanne joking about MTV VJ Kennedy per-
forming oral sex on Rush Limbaugh, Kennedy perform-
ing said oral sex on a microphone behind a chagrined New
York City mayor Rudy Giuliani, or Aerosmith’s Steven
Tyler discussing servicing, ahem, Madonna. (I'm sensing
a theme here.) In between the puerile humor and risqué
(or should that be risky) repartee, they actually handed out
some awards, and some acts per-

Everyone’s A Comedian At MTV Awards,
 But, As Usual, The Joke’s On Women

der Levine/Schneider’s banner. The one exception is Mi-
chael Jackson, who will stay with Michael Levine. Other
than Jackson, Levine will be concentrating on actors and
corporate clients. “At one point, I had thought T wanted
to handle actors and actresses, but I'm still a rock’n’roll
kid at heart,” says Schneider. He and his staff will move
into their new offices Feb. 1, 1995. ... Michelle Guten-
stein is leaving EMI Records Group to become American
Recordings’ New York-based publicist in October. Her ti-

tle will be co-director of national

formed.

With MTV’s persuasive powers
lining up a classic rock hit parade of
pertormers—Aerosmith, the Roll-
ing Stones, Tom Petty, Bruce
Springsteen—the channel proved
once again the tremendous clout it
has in the music industry. Let’s not

publicity, a post she shares with her
West Coast counterpart Melissa
Dragich . .. Garth Brooks’ manag-
ers, Bob Doyle and Pam Lewis,
continue to work out the planned
Jan. 1, 1995, dissolution of Doyle/
Lewis Mgmt. (Billboard, Aug. 27).
For his part, Brooks says, “My

even talk about MTV's ability to get
Mr. and Mrs. Michael Jackson to
lip-lock before millions of people.
Please, I'm still feeling queasy over
that one. Seriously, few awards shows have proved as sue-
cessful as MTV’s in providing sheer star power. It really
doesn’t matter that MTV is not the only video game in
town; it has thoroughly convinced record companies—
rightly or wrongly—that it’s the only one that matters.

And that’s why the message that MTV’s show sent out
is so upsetting. That message is that women have no real
place in rock’n’roll, other than as appendages to men. It
is no less than appalling that out of more than a dozen acts,
Salt-N-Pepa were the only female performers. It’s not as
if the women weren't there: in the house were Janet Jack-
son, Sheryl Crow, Melissa Etheridge, Queen Latifah,
Bjork, and more. All the evening did was reinforce MTV’s
reputation as a good old boys’ network (and we mean old).
It is interesting to note that male performers in their 40s
and 50s, such as the members of Aerosmith and the Rolling
Stones, are still embraced by MTV, whereas female per-
formers in their 40s (with the exception of Cher, who
dresses, scantily as it may be, like a 19-year-old) are
shunted off to VH-1. Only eight female or female-fronted
acts (such as Mazzy Star and Frente!) are on MTV’s top
50 playtist. To be fair, MTV did not create the problem,
but it sure has helped perpetuate it.

BREAKING UP IS HARD TO DO: The publicity team
at Levine/Schneider Public Relations is parting ways after
several years together. Schneider’s new company will be
called, not surprisingly, the Mitch Schneider Organiza-
tion, and will handle all of the music clients previously un-

by Melinda Newman

whole attitude toward [the split] is
that we have all worked very hard
the past seven years and have
fought to maintain class and good
taste, and I'm hoping, in the last four months, it is not mar-
red by a bad separation.” As for the reason for the split,
Brooks says that answer has to come from Lewis and
Doyle, but he speculates, “They’ve been through so much
together, they just might be burnt out on seeing each
other’s faces every day. Both of them have a hundred irons
in the fire, and it could be that they’re just ready to move
on.” Billboard has reported that Doyle will continue to
manage Brooks, and Brooks says that since he is taking
1995 off from performing and will spend the year looking
for material for a new album and designing a stage set for
a 1996 tour, he’s in “no rush to jump in with anyone new.
I don't know if [my new manager] will come from within
our ranks, but I will say I hate change. So if someone
comes from outside the ranks, it will be because they came
tome.” . .. Dream Theater keyboardist Kevin Moore has
split because of—here’s a new one—creative differences.

THIS AND THAT: The Go-Go’s have reunited to record
three new tracks for the band’s greatest hits collection,
coming from LR.S. Oct. 18. “Return To The Valley Of The
Go-Go’s” also includes hits, previously unreleased tracks,
and B sides. The first single will be a new tune called “Has
The Whole World Lost Its Head” ... David Krebs, who
had a hand in building the careers of Michael Bolton, AC/
DC, and Aerosmith, has now turned to building a maga-
zine. He has launched The National Times, a monthly (as
of February 1995) collection of articles and commentaries
from leading magazines across the world.
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MGM Grand Class for the same price as First Clas.
OK’ now open them. New York - Los Angeles - Las Vegas

Believe your eyes. MGM Grand Air’s exclusive one class
service—Grand Class —offers First Class travelers everything
they've dreamed about in an airline.

Exclusivity. Privacy. And amenities you won't find anywhere

else, like a stand-up bar and lounge. Sleeper seats and queen-

size beds. Award-winning gourmet food, prepared on board.

And private State Room conference areas. With

fewer seats and more flight attendants, you Ciry DerarT/ARRIVE Dav

also experience personal service the way it was ~ LAX/JFK  9:15.m/630pm  Daily (exc. Sat)

. LAX /JFK 3 pm/11:16 Daily (exc. Sat.)
meant to be —from curbside to touch down. Py e

JFK/LAX 10:30 am/1:30 pm  Daily (exc. Sat.)

: : : 4 JFK/LAX  6:30 pm/9:30 Daily (exc. Sat.
All, amazingly, for the same price as First Claw. R Ry D

JFK/LAS 7:45 pm /10:15 pm Thurs. & Sun.

> : /JFK 11 am/6:4 Thurs. & S
So the next time you travel our Golden Triangle ***'* e S=
LAX/LAS 8:30 am /9:40 am Thurs. & Sun

route —between New York and Los Angeles, or 45/ [AX 1045 pm/11:60 pm  Thure. & Sum.
between those cities and Las Vegas —tell your

travel agent you're ready for something more than regular

First Class. Ask them to treat you to Grand Class.

Call 1-800 ASK 4 MGM (1-800 275-4646) or your
travel agent today.

—
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GﬁAND AIR  Grand Class. It what first class was meant to be.
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“The final playback was a revelation!”
That’s what Tony Brown wrote to us after being set loose in
Masterfonics with Vince Gill and the AT&T DISQ™ Digital Mixer

Core to mix “When Love Finds You.”

“Our artists love it. I love it.

The improvement in sound is dramatic?”
Tony Brown, President/MCA Nashville

gﬂ\

A

What double-threat producer/record company exec wouldn't be impressed? After all,
most of the world’s digital multitrack tape machines are hooked up to analog mixing
consoles. So the pristine digital presentation is compromised at the final step of the
production process. But not when the mixing system gives the creative freedom to move
instantly from analog to digital at the touch of a button.

Created by AT&T and Bell Labs, the DISQ Digital Mixer Core works in concert with the
analog board in your studio. Using the faders and knobs of the control
panel you'e already comfortable with.

There’s no learning curve. Just connect the system to your Neve-VR
or SSL-E/G analog board and you'll be mixing digital in no time.

Or select a new, fully integrated digital mixing console featuring the

automation technology of Harrison by GIW. The result: Sound that is

richer, warmer and truer than anything you've ever heard.

Systems are already up and running in LA, Miami, Nashville, New York and Tokyo.
And releases mixed on the DISQ system are
in the stores. We suggest you take a listen.

Want full details? Call 1 800-553-8805.

2 ()

©1994 ATXT. Product names are registered trademarks of their respective manufacturers,
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Salem’s Set
A Departure
For Roadrunner

B BY DAVID SPRAGUE

NEW YORK-—-On paper, it
doesn’t look like a marriage made
in heaven. But both parties in-
volved believe that Roadrunner’s
desire to expand upon its death-
metal image and Kevin Salem’s
7 .. too-mercurial-for-the-majors
14 Bregotian @lg?{ml i blend of singer/songwriter craft
; L ent and Relaxa and power-guitar crunch will make
A Vision Ofgnh”htenm for a long-lasting alliance.

“Soma City”—which will be re-
leased Nov. 1—is the first solo ef-
fort from the veteran sideman/pro-
ducer, who has won plaudits for his

4 4 . work with artists such as Freedy

rB Urlﬂ" un 0 Johnston, Yo La Tengo, and Mad-

‘ ( g der Rose. The 12-song set also

P " " marks Roadrunner’s first foray
into the alternative market, which

A Vision of Enlightenment and Relaxation iRt A S e
. . . » t Pet C “

A Musical Poem in Poetic Pictures velopment Peter Cooper calls "a

Discover the treasures of 12 Gothic and Romanesque churches and ‘
monasteries in Europe (11-14th centuries) while listening to some of Roadrunner can sell

the most beautiful, inspiring and authentic Gregorian Chants telling a lot of records. They

_ the story of the life of Jesus Christ from Advent to Easter. .
i Awaken your senses and relieve anxiety to the beautiful sights and may be selling metal

oS the sounds of Gregorian Chang. records, but they
', aren’t content to sell
a few of anything’

LILTE LT T IIT>

i £

. T

. 1
" .
l L B 4 8 | sign of things to come” on the la-
bel’s part.
“Across the board, it's more a

Merphandlsers | - : W | matter of changing how we work,
Avallable ' . P s . B rather than who we work with,”

. [y 9. . r f
Gregurar | Freporon  Seegonion | Lakgonan . :ﬁysrecs((:,(r)llt)%evrl] igzrlz?-;r;%nc:‘,:r;ll
uars oty s S0 4 thilr)lg else on the label. You won’t
Floor merchandiser » @i | Brgory oo G \ e find the album being sent out in
capacity: 48 Videos e g (I SO0 : i the same package as an Obituary

R e RN ooy Bregetin Begorion  Esererin record.”

@ g Mnnnio Gty G000 Salem, who credits Roadrunner
e Sl i T . - & with b((;mgh one of gve ort s.1z(,}abels
ATt s 4 0 | Ry around who actually ge it,” says
\""“’“_m D I D™ : , there was never any hesitation
3 g (i | s 1 ol ] : about entering what seems to be a

Counter top merchandiser i iAo 1 : § 9 comparatively untested situation.
capacity: 24 Videos . ’ “When [Roadrunner A&R direc-
12 3/4"Hx131/2"W x 12 3/4"D : 5 tor Jeff Pachman] was at Rockville
v ' i Records a few years back, he was
. 4 the first person to approach me,”
pl x""i'.f!ilij g 4 he says. “I'm always going to give
L ahe ! the most consideration to the per-
(Continued on page 20)
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Disney Box Showcases Craft
0f Ashman, Menken, & Rice

FROM THE BEGINNING: The
project is a musical theater/film mu-
sical buft’s dream of heaven: the writ-
ers of three blockhuster animated
musicals from Walt Disney in demo
and work-tape performances, includ-
ing a what-might-have-been song
demo scenario of one of them.

In an audio-only counterpart to
one of those deluxe laserdisc releases
containing a restored film, along with
outtakes or unused songs (laser en-
thusiasts will recall a work-in-prog-
ress version of “Beauty And The
Beast” a year

try and it was history. Luckily, that
try was preserved on tape.” For the
final version of “Marketplace” from
the same movie, he amusingly notes,
“My family knows a little secret
about this theme: I composed it and
sang it incessantly on a summer vaca-
tion to Lake George in 1957, when we
stayed at @ motel where the bath-
rooms had incredible echo. It’s now
37 years later, finally out of my sys-

tem.”
As for the demos, Hochman says,
“Not only did [Menken and Ashman]
see the demo-

before the fi-
nal cut was re-
leased on la-
ser), Walt
Disney Rec-
ords is mar-
keting on Nov.

Words sMusic

ing process as
utilitarian, but
they also saw
it as an art
form in itself.”

In addition
to the “Alad-

22 a boxed set
called “The
Music Behind
The Magic: The Musical Artistry of
Alan Menken, Howard Ashman And
Tim Rice,” centering on “The Little
Mermaid,” “Beauty And The Beast,”
and “Aladdin.” The might-have-been
is a bonus CD, nearly 19 minutes
long, that offers the original story
and song concept of “Aladdin” as en-
visioned by Menken and Ashman,
who died before the score was com-
pleted; it also includes 10 unreleased
demo tracks.

Besides its historical significance,
the boxed set serves up a delicious
look at songwriters who don’t sing for
their supper, yet can perform their
material with youthful enthusiasm
and an innate understanding of their
songs. The film scores themselves, as
well as the writers’ own renditions of
these songs, underscore the theatri-
cal nature of their art. Menken,
Ashman, and Rice have translated
that art to the screen with the tune-
fulness, wit, and charm that is the
hallmark of the musical comedy tra-
dition. Indeed, an accompanying
booklet authored by Steve Hochman
states, “The key to [their] success
was that they brought to the Disney
tradition a Broadway sensibility.
These movies are dominated by such
stage veterans as Angela Lansbury,
Jerry Orbach, Paige O’Hara, and
Leah Salonga, while most of the fi-
nal recording sessions were done live
in a studio with full orchestras, in the
manner of an original east album.” Of
course, the fact that “Beauty And
The Beast” has become a Broadway
success—Menken and Ashman had
previously penned “The Little Shop
of Horrors” for the stage—under-
scores the point. In fact, one of the
stage version’s best numbers is “Hu-
man Again,” a song cut from the film!

Along with the CD or cassette, the
box includes the aforementioned
Hochman tome plus song-by-song
commentary by Menken. For in-
stance, he comments on a song, “Call
Me A Princess,” intended for “Alad-
din”: “This is more a tangent than
anything else we've included. Very
early on, Howard and I toyed with
this song for a spoiled princess. One

by Irv Lichtman

din” bonus,
the three CDs
or cassettes
contain 88 songs running three hours
and 20 minutes. “The Little Mer-
maid” soundtrack includes 12 demo
and work-tape recordings; and the
“Beauty And The Beast” and “Alad-
din” soundtracks include nine demos
and work tapes apiece. The CD ver-
sion carries a list of $44.98, and the
cassette version is $34.98.

NOT IN THE DEMO CATEGORY
is “Julie Andrews-Broadway: The
Music Of Richard Rodgers,” which
Phillips Classics is releasing Oct. 4.
This is the singer/actress’ second
Rodgers project for Philips Classies,
the first having been her successtul
recording of Rodgers & Oscar Ham-
merstein’s “The King & 1. Of
course, she wis the original Cinder-
ella in the R&H TV version of the
fairy tale back in 1957, and played
Maria Von Trapp in the classic “The
Sound Of Music”; from the latter, she
reprises the title song and “Edel-
weiss.” The 21 songs featured on the
CD are Rodgers collaborations with
Hammerstein, Larry Hart, and Ste-
phen Sendheim. No demos here, but
note that Rodgers himself was an
early demo artist, and demo-ed six
songs from the Bing Crosby-starred
“Mississippi,” his 1935 film musical
written with Hart. Interestingly,
none made it to the final print, al-
though the film was blessed with
“Easy To Remember,” “Soon,” and
“Down By The River.”

MEMORIAL SERVICE: A re-
membrance of BMI songuwriter and
publishing veteran Robert Mellin
will be held Sept. 22 at noon at the
Conservative Synagogue on East
55th Street between First and Sec-
ond avenues in Manhattan.

PRINT ON PRINT: The following
are the best-selling folios from
Warner Bros. Publications:

1. Vince Gill, “When Love Finds
You”

2. White Zombie, “La Sexorcisto.”
3. Pantera, “Far Beyond Driven.”

4. Led Zeppelin, Complete.

5. James Taylor, “Live.”

TVT’S CATHERINE

(Continued from page 14)

Burgess says the people on that
list—as well as consumers in the
label’s 20,000-plus mail-order data-
base who have shown interest in
harder-rock items—will be sent
posteards touting the release of
“Sorry.” The label also will mount
wider-scale efforts, including radio
spots in markets where the al-
bum’s first single (“Songs About
Girls”) is receiving significant air-
play, and an unusual print cam-
paign.

“We're going to blanket alterna-
tive weeklies with personal ads,
advising readers to ‘call Catherine
for some phone fun,”” says Bur-
gess, “We'll have a number set up
to preview selections from the al-
bum.”

In the five years since Jendon
and guitarist Jerome Brown
(abetted by a since-trashed drum
machine) formed Catherine, the
band has progressed considerably
from the doomy Goth-pop origins
documented on a brace of early
singles.

“We never set out to change
what we did,” sayvs Jendon. “But
things gradually fell into place.
We've never been particularly
good at making the ‘right’ career
moves. We never put together a
press pack, never played any con-
ventions ... We didn’t even in-
clude a song list on the tape we
sent to [TVT]—just our name,
written with a Sharpie marker.”

Such niceties aside, Catherine
has made few missteps since then,
career-wise, Being selective about
their local gigs created an event-
like atmosphere for each one.
That response, in turn, elicited
considerable airplay from WKQX
(Q101) and WXRT, Chicago’s pri-
mary modern rock outlets—not to
mention notices in the rock press,
much of which has focused on the
recent upswing in local musical
fortunes.

“People have come in and told
us how great things are, and the
standard response is, ‘Where
were you eight years ago?”
Brown says. “Chicago does tend to
be a really cynical place, but I
don’t think the town has had that
much bearing on what we’ve
done.”

The band, which has already
toured on its own, and has sup-
ported Dig, will be on the road for
much of the winter and spring, ac-
cording to Burgess. “My experi-
ence tells me that the only real
way to break a guitar-oriented
band is through live perform-
ance,” he says, “unless you're one
of the 100 that has a hit off the
bat—that’s your best hope.”

In conjunetion with the forth-
coming dates, TVT will kick off a
four-month, region-by-region re-
tail plan focusing on midsize re-
gional chains. Inclusion in-new-
artist programs at national chains
will be solicited in the new year.

“We know that getting this to
work is going to be a long-term
project,” savs Brown. “But we're
self-sufficient enough to deal with
that. It’s not like a record deal has
spoiled us—we just finished put-
ting away the power tools from
building our own flight cases!”

Making His Mark. Phil Collins, center, is congratulated by Steve Hyman, left,
executive director of the Mark, and Arny Granat, Jam Productions, following the
singer’s performance at the Moline, lli., venue. Collins was on hand to celebrate
the first anniversary of the Mark, which has played host to 45 concerts in its 13-
month existence.

AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s} Ticket Price(s) Capacity Promoter
ROLLING STONES Foxboro Stadium Sept. 4-5 $4,633 901 97,923 Concert Prods.
LENNY KRAVITZ Faxboro, Mass. $50/325 two International USA
seliouts
ROLLING STONES Spartan Stadium Sept. 9 $2.128.825 41197 Congert Prods.
LENNY KRAVITZ Michigan State Gross Record sellout Intemational USA
University $50/825
East Lansing. Mich.
BILLY JOEL Aiamodome Aug 16 $2,009.237 48741 PACE Concerts
ELTON JOHN San Antonio, Texas $75/380/822.50 seflout
ROLLING STONES Carter-Finiey Stadium ~ Sept. 7 $1,797,502 38.738 Concert Prods
LENNY KRAVITZ North Carolina State Gross Record seltout Intemational USA
University $50/825
Raleigh, N.C
GEORGE STRAIT COUNTRY Atamodome Sept. 4 $1,052.253 38,769 PACE Concerts
MUSIC FESTIVAL: San Antonio, Texas $35/822.50/ 40,023 Arts San Antonio
GEORGE STRAIT $20
WYNONNA
CLAY WALKER
DOUG STONE
FAITH HILL
DAN SEALS
LITTLE TEXAS
STEELY DAN The Gorge Sept. 10-11 $899,118 32384 MCA Concerts NW
George, Wash. $454825 37.000
two shows
STEELY DAN Coca-Cola Starplex Sept 2-3 $749.603 25174 MCA Concerts
Amphitheatre $45/335/ 40,22 PACE Concerts
Dallas $22.50 two shows
JAMES TAYLOR Jones Beach Theatre  Sept 3-4 $621,556 21,780 Detsener/Slater
Wantagh, N.Y $36/326 two Enterprises
seftouts
JULIO IGLESIAS 0'Keefe Centre for Sept 9-11 $317.417 9,014 Concert Prods.
MAX ALEXANDER the Performing Arts $99.50/822.50 three International
Toronto seflouts in-house
YES Madison Square Sept 10 $372,050 8.998 Delsenes/Slater
Garden $50/335 13,595 Enterprises
New York
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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KEVIN SALEM’S SOLO DEBUT A DEPARTURE FOR ROADRUNNER

(Continued from page 18)

son who was there first, rather
than just look to the highest bid-
der.

“I don’t really like traditional
things,” Salem adds. “But even if
you look at it in traditional terms,
Roadrunner can sell a lot of rec-
ords. They may be selling metal
records, but they aren’t content to
sell a few of anything.”

Cooper insists that by promot-
ing the album to college and album
alternative stations—leading off
with a remixed single version of
“Amnesia”—the label stands to ex-
pose Salem to several elements of
a potentially diverse audience.

“Kevin can do well in any situa-
tion where an artist’s personality is
allowed to speak for itself,” he
says. “A lot of people who have
been attracted to his work in the
past have been coming to us al-
ready, which is a good sign.”

Further interest should be gen-
erated by a forthcoming promo-
tional tour of markets with RED
offices, where Salem and his four-
piece band will doubtless cause a
stir with their forceful show.

That live electricity is harnessed
quite effectively on “Soma City”
rockers such as ‘“Lighthouse
Keeper” and “Forever Gone,”
which swirl headily around riffs
from the guitars of Salem and
Todd Novak and the organ of Dave
Dunton. Traces of Alex Chilton
and Lou Reed surface throughout
the chugging rockers, but Salem
bristles at his music being termed
“roots rock.”

“I feel rooted,” he says. “But my
roots are as much in the Stooges
and Wire as in John Lennon.”

While the Massachusetts-bred,
Brooklyn, N.Y.-based Salem’s pro-
duction work is certainly in de-
mand in indie-rock circles, he
chose to have “Soma City” pro-
duced by Niko Bolas (who has en-
gineered records for the Rolling
Stones and the Red Hot Chili Pep-
pers).

“I make my living [as a pro-

ducer] by telling people what a bad
idea it is to self-produce,” he says.
“And that's absolutely true—I
haven’t met anyone who [ think is
able to do it effectively. I'm just
glad Niko was willing to do it, with
very little money and very little
sleep.”

Although he is used to working
quickly—he says some of the proj-
ects he’s been involved in have
been waxed in a single day—Salem
admits that the ease with which

“Soma City” was completed sur-
prised even him.

“We knew we wanted to make as
live-sounding an album as possible.
If you look at the really great rec-
ords, the one thing they all have in
common is that they sound like the
band is right there, live,” he says.
“But within a week of signing the
final contract, we delivered the al-
bum. That might not be normal
protocol, but like I said, I don't like
traditional things.”

— B

THE BEST OF .. .:
THE ESSENTIAL CD GUIDES
By Various Authors
(CollinsPublishersSanFrancisco)

THE COMPLETE GUIDE TO. ..
(VARIOUS ARTISTS)
By Various Authors
(Omnibus Press; $7.95)

Looking for pocket-size reference

OUL

THE EGSENTIAL CD GUIDE

TS FORE OF MULH S WS WIH3 UF A § vt
EEGENDS = SOLL CLASKILS = "MLIST Thave” Oy

OVEW 100 ARTISTS FEATURSD
TNl Cptves Jamve Brown + The
Orifrers  The Foue Tops » Marvin Gaye
Whitmey Mowston + Th fatey Hrathore
Gladys Kmsght & Thie Pipe « Alexmnder

€' Nval - Otéin Redding
Smakey Burinean & The
Mieuctcs « SHank Ross
Luiker Vandrass
nALPW Tes

guides to popular music that provide
just the facts? These two new series
attempt to offer the goods.

“The Best Of” books offer quick
takes on the history of soul, blues,
rock, metal, and country. Billed as
essential album guides, they are by
no means definitive or complete. In-
stead, they offer easily digestible in-
dices of who and what are notewor-

Leapin’ Lollapalooza. The promoters of Lollapalooza in Phitadelphia
celebrate the show's success in the City of Brotherly Love. The concert, which
drew 43,000 people, took place in FDR Park, across from the Spectrum arena.
Shown, from left are Sid Payne, Electric Factory Concerts; Peter Luukko, the
Spectrum; and Electric Factory’s Larry Magid and Allen Spivak.

thy in each genre, although the judg-
ment of what is notable is debatable
when someone like George Clinton is
omitted in favor of Lisa Stansfield in
the soul edition.

Advantages? The volumes are
handsome and handy if you are con-
sidering buying unfamiliar material.
Shortcomings? There’s too much in-
formation to cram into these tiny
tomes, so they barely qualify as a

e COMPLETL

LED ZEPPELIN

B save ewe

crash course, even for the novice.
Some glaring holes shine through,
too. For instance, while there’s some
mention of Sly Stone and Harold
Melvin & the Blue Notes in soul’s
quick-history chapters, their actual
CDs fail to draw ink in the extensive
“Who’s Who” record section. And
the rock book barely mentions the
U.S. punk scene, and dismisses the
U.K. one as a media fabrication.

If you want more extensive infor-
mation on a major artist, “The Com-
plete Guide” series has separate
books focusing on the Beatles,
Queen, Elvis Presley, the Doors, Bob
Marley, and Led Zeppelin. These
volumes probe a bit deeper, and fea-
ture enough trivia to occupy any
budding fan. But new information or
any real insight into the minds,
hearts, and work of these artists is
tough to find.

Chapters are organized according
to album and, in the case of the Bea-
tles and Zep, feature track-by-track
listings with a dash of background in-
formation weaved in to help explain
songs’ origins. This approach makes
sense, since searching for in-depth
analysis of an artist is a tough task
for these pocket-size music digests.

Though minute, the Queen book,
for instance, manages to pack in a
funny moment or two. Quoted in an
NME interview at the time of the re-
lease of the “Queen 11” album, Fred-
die Mercury explains his material as
“just little fairy stories,” only to ex-
claim moments later, “I'm as gay as
a daffodil, dear.” But that’s as spicy
as these snacks get. MARISA FOX

CUIDE TO THI MGS1C 0

MINNEAPOLIS: Kevin Bowe was getting fed up. Twice now, he had mailed a
copy of his band the Revelators’ new four-song demo tape to the ultra-hip
Twin Cities underground music magazine Cake, in hopes of getting it reviewed
in the publication’s influential “Demorama” column. But no ink was forthcom-
ing, and Bowe thought he knew why. The 3-year-old Revelators were simply
too established (read: mainstream) to quality as cutting-edge (read: cool) in
Cake’s eyes, he figured. Not only that, but stylistically his band has “one foot

in roots rock and the other in heavy
Minneapolis garage rock. But in
this town, you’re supposed to be one
or the other.” So Bowe resubmitted
the tape under the name Blackie
Ford, along with a deliberately in-
articulate note saying he’d just mo-
ved from Montana. The result? A
rave from Cake, subsequent inquir-
ies from record companies—and
red faces all around when the ruse
was revealed. While Cake’s editor claimed that the original demos were lost,
not shunned, Bowe says the incident “confirmed my suspicion that there were
political reasons for us being ignored.” Label folks, along with publishing com-
panies and management firms, continue to show interest in the Revelators,
who recently self-released a full-length CD, a fiery guitarfest aptly titled
“Blackie Ford’s Revenge.” “Nobody’s written me a check yet,” says Bowe,
“but every time I come home there’s fun stuff on my voice mail.” Contact Sun
House Records at 612-449-9517. MOIRA McCORMICK

< -

THE REVELATORS

DETROIT: The Verve Pipe’s lead vocalist and main songwriter, Brian Vander
Ark, has his tongue planted firmly in cheek as he says, “We want the kids
to think we’re bigger than Jesus . . . Jones.” Indeed, they very well could be.
The East Lansing, Mich.-based band’s dark-edged pop has fans packing places
like Kalamazoo's 1,500-seat State Theater and Detroit’s 1,000-capacity St.
Andrew’s Hall. The Verve Pipe’s two albums have shown strong sales of more
than 16,500 in the western part of the state. “Pop Smear,” the group’s second
self-released CD, takes the listener on a dizzying tour of pop styles, with four-
part harmonies that are by turns
lush and aggressive, combined with
cynical, bittersweet lyrics and the
stinging guitar work of AJ. Dun-
ning. The Verve Pipe, which won
Yamaha Soundcheck’s national
unsigned band contest last year,
moves from delicate, elegiac love
songs to bone-crunching political
commentary with ease and author-
ity. Perhaps the most telling exam-
ple of the band’s broad appeal is the addition of the cut “Senator Speak” to
the playlist of Detroit top 40 outlet WHYT. Initially added as a test at 10-
12 plays a week, “Senator Speak” is now being played 20-plus times a week
due to requests. Not bad for a band that has been together less than two vears.
Contact Doug Buttleman at 816-752-8020.

THE VERVE PIPE

KAREN KOSKI

SAN PEDRO, CALIF.: Hardcore rhythms, funky jazz riffs, "70s-style guitar licks,
and Marvin Gaye-meets-Ozzy Osbourne vocals comprise the decidedly differ-
ent sound of Dimestore Hoods. Together for approximately two years, lead
vocalist Jim Korthe, guitarists Tom McNerney and Todd Beguchi, and bass-
ist Dave Wadsworth all grew up in San Pedro. Although the band has a drum-
mer that sits in at gigs, Korthe laid down all drum tracks in the studio. Dimes-
tore Hoods recently opened for Offspring and most likely will be playing with
Testament. The band has developed a strong local following, packing in 850
fans at full cover, as well as drawing
300-500 at their Hollywood gigs.
The band’s lyrics are based on
Korthe’s intense life experiences as
a gang member who has been shot
and stabbed and has been sober for
two years. “Smile Now, Cry Later”
was written about a friend who was
shot in a drive-by the day after leav-
ing the gang. After signing to ICM
for live bookings, Dimestore Hoods
recorded its current demo in two
days. “Cheap and fast is the best way to get that raw sound,” says McNerney,
“and our producer, John Bogosian, did his best to achieve that. Still, nothing
compares to our live show.” Contact Jeff Jampol at 310-239-0655.

JEFF BLUE

DIMESTORE HOODS
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CLAMOR BUILDING FOR BLACK CROWES’ RETURN

(Continued from page 14)

the standard piano-Wurlitzer-B3.
‘Wiser Time’ has pedal steel and
Fender Rhodes on it. Me and Rich
sang the harmony verses on there;
we never sang together on arecord
before.”

With the record in the bag, the
Crowes have been warming up for
a tour with some unexpected gigs.
The group played a surprise set on
the Lollapalooza Festival’s second
stage in Atlanta in August, and
performed semi-clandestine club
setsin New York (including a Sept.
9 show at CBGB) under the name
“Blessed Chloroform.’

READY TO TOUR

Last time out, the Crowes’ tour
stuck primarily to theaters. Re-
garding venues for the band’s next
U.S. run—which will begin in early
1995, after a year-end spell in Eur-
ope, Japan, and Australia—Robin-
son says, “We're gonna go where
we can go. If the record comes out
and people like it, and we can play
in arenas someplace, I'm sure we
will. If the record comes out and no
one likes it, I'm sure we'll ... be
playing the Palladium [club in
L.A.l

Initially, American is taking an
unusual route to promote “Amor-
ica”: The album’s first track, “A
Conspiracy,” will land Oct. 11 at
every appropriate radio format ex-
cept top 40, a traditional bastion
for the Black Crowes.

T plan to take on the world with
it,” says American GM Mark Di
Dia. “l think the Black Crowes’
music is for all people.’

Di Dia admits that this tack runs
somewhat contrary to the Crowes’
history at radio. “In the past, yes,
the main form of radio that was
garnered on this band was the
AOR format, and pop on certain
songs. But there have been some
modern rock stations, like [ XTRA]
91X in San Diego and [KNDD] the
End in Seattle, that have played
the Black Crowes. If these stations
can play Pearl Jam and Collective
Soul and Soundgarden and some of
the other things they're playing, 1
think they should be able to play
the Black Crowes.”

Still, Di Dia doesn’t entirely dis-
count releasing “A Conspiracy” as
a commercial single and attacking
top 40.

“I think the market is going to
dictate that,” he says. “If we get it
on MTV, and it gets a great rota-
tion on MTV, and it’s on 150 rock
stations and 40 modern rock sta-
tions and 100 triple-A stations,
then maybe we will go to pop ...
As of right now, we’re not going to
do a commercial single on it, but
that may change.”

SPECIAL CD SAMPLER

Central to the advance work for
“Amorica” is a special CD sampler
called “The Black Crowes’ Grits
And Gravy,” which will contain five
tracks from the Crowes’ quadru-
ple-platinum 1990 debut “Shake
Your Money Maker,” five from its
double-platinum successor “South-
ern Harmony,” and three—"A
Conspiracy,” “Gone,” and “High
Head Blues”—from the new al-
bum. The sampler, which is being

made in an edition of only 4,000,
will be given away selectively to
100 different stations and retail
outlets that participate in a
Crowes display contest.

Di Dia says of the package, “It
does three things. It's a collector’s
item, number one. A kid that wins
this thing on the radio will hope-
fully like it well enough to go out
and buy the new record. And num-
ber three. it reinforces the fact to
the radio stations of how many

great Black Crowes songs they've
played over the years.”

American national sales man-
ager Dave Garbarino says the ve-
tail campaign will mirror the
promo assault for ‘“Amorica’™:
“We're marketing this in many dif-
ferent genres—independent store,
mall chain store. They're a multi-
format, multi-demo hand.”

ON WHITE VINYL
Garbarino says the “God Bless

Amorica” campaign will entail “a
display contest, some wonderful
point-of-purchase material
aside from your posters and flats,
some unconventioral material,
some standup stuff like the
Statue of Liberty. There’ll be a re-
tail contest to win some prizes;
the grand prize is two tickets any-
where in ‘Amorica’ to see the
Black Crowes when they tour
next year.

The album itself will be issued

with some flash, Garbarino says.
“The first 200,000 [CDs] will be in
a Digi-Pak. It’s a limited edition,
which will pretty much be the ini-
tial order for the CD. We'll also be
making vinyl ... That will be kind
of a supply-and-demand [thing].
It’s going to be on white vinyl
Probably we’re gonna do about
10,000, which is kind of interest-
ing, because their last record
wasn't on vinyl. I'm a big propo-
nent of vinyl.”

Billboard Spotlights

The Unsung Genre

Billboard Magazine brings MUZAK
out of the background and .into the spotlight.

The October 29th issue will tell
the story of this legendary
environmental music company. from
its New York origins to its
present-day 60th Anniversary.

New technologies and new markets
will be the subjects of this special salute,
making it the perfect vehicle
to bring your business to the foreground.

Issue Date:
Ad Close:

October 29th
October 4th

Contact: Lezle Stein: (213) 525-2329

BILLBOARD SEPTEMBER 24, 1994

21


www.americanradiohistory.com

The new album featuring “What Are You?”
Nationwide tour with Shawn Colvin October through December

o

Management: Rob Holden. © 1994 Virgin Records Ltd. T/A Hut Recordings. Issued under exclusive license in the US to Vernon Yard Recordings.
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COMPILED FOR WEEK ENDING SEPT. 24, 1994 FROM A NATIONAL SoundScan

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
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CRANK IT: Zoo Entertain-
ment is hoping it’s the right
time for Australian alterna-
tive veterans Hoodoo Gurus
to reap the benefits of album
rock play, top 40 radio’s incli-
nation to play modern rock
songs, and the blossoming al-
bum alternative format.
“The Right Time” is the
band’s first single from its
sixth album, “Crank,” re-
leased Sept. 13. It initially

Lovely. The Jazz

o

Passengers’ “Jazz
Passengers In Love,” on
High Street Records,
features such vocalists as
Deborah Harry, Freedy
Johnston, Mavis Staples,
Jimmy Scott, and Jeff
Buckley. Harry will join the
group on tour, and the New
York date will feature some
of the other guests as well.

was serviced to modern rock
and album alternative radio,
and will go to album rock and
top 40 when there is a de-
mand for it, according to
Brad Hunt, VP of marketing
at Zoo.

“This band has been an al-
ternative mainstay, and this
is the album that will finally
do it for them,” he says.
“They’ve been slugging it out

in the trenches for so long,
with no opportunity to reach
a mass audience.”

Hunt says that the group
has more of an opportunity to
reach larger audiences this
time around because “the al-
ternative marketplace is such
an active one now, and [album
rock] and [top 40] radio is giv-
ing the format a shot; their
time is due.”

Hunt also is banking on the
more-defined album alterna-
tive format to give the group
a boost. Hunt says
that while these
stations supported | {

Road Work. Halifax, Nova
Scotia, rock act Sloan will
head out on a U.S. tour
after winding up its
Canadian dates Oct. 1. The
band’s sophomore effort,
“Twice Removed” on
DGC, includes ‘I Can Feel
It,” featuring Jennifer
Pierce of Sub Pop’s jale.
The first single is “People
Of The Sky.”

REGIONAL HEATS

MOUNTAIN

Big Head Todd & The Monsters, Sister Sweeﬂy

EEKERS #1"'5

NORTHEAST

Lus<:|ous Jcckson Nafural Ingred:enls

the campaign and begin in
the Southeast, where this mu-
sic originates from,” says
Ellen Williams, associate di-
rector of product marketing
at Epic Street.

“Party” was serviced to mix
shows in July and top 40/
rhythm and R&B stations in
August. The female duo is on
a three-week radio, retail,
and club promotional tour.

HAVE VAN, Will Travel:
New York singer/songwriters
Heather Grody
and Leisha
Hailey, better
known as the
Murmurs, have

the band in the
past, the format’s
support could

prove more benefi-
cial this time be-
cause there are
more stations in
the format.

The band is in
the midst of a club
tour, which wraps
Qct. 2.

PARTY TIME:
Epic Street is just
one major label
that sees bass mu-
sic as a viable
genre (Billboard, Sept. 17).

The label’s first bass re-
lease is “Party,” the first sin-
gle from Dis N Dat’s “Bum-
pin’ " album, which is due Oct.
4. The single moves 90-86 on
the Hot R&B Singles chart
this week.

“Bumpin’” was produced
by 95 South’s Jay
McGowan. Dis N Dat’s de-
but single last year, “Whoot,
Here It Is,” was an answer to
95 South’s hit “Whoot, There
It Is.”

The label is pursuing the

EAST NORTH CENTRAL
Martina Mc 8ride, The Way Thar 1Am

WEST NORTH CENTRAL
Martina McBnde The Way Thai I Am a

A

MIDDLE ATLANTIC
; Rustgd Root Whe_nl Woke

been hitting the
pavement in
support of their
self-titled MCA
debut, due Sept.
27.

gy ey

PACIFIC

| chpln 4-Tay, Don’t Fight The Feelin’
ey

SOUTH ATLANTIC
Jeff Foxworthy, You Might Be A Redneck If

The duo per-
formed at cof-
feehouses, book-

N[

SOUTH CENTRAL
Jeff Foxworthy, You Migh{ Be A Redneck | ..

THE

REGIONAL

ROUNDUFP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
Rappin' 4-Tay, Don't Fight The Feelin'
Big Mountain, Unity
C-BO, Autopsy
B-Tribe, Fiesta Fatal'
Lighter Shade Of Brown, Layin' In The Cut
NOFX, Punk In Drublic
Dru Down, Explicit Game
Immature, Playtime Is Over
Martina McBride, The Way That | Am
L7, Hungry For Stink
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SOUTH CENTRAL
Jeff Foxworthy, You Might Be A Redneck
Immature, Playtime Is Over
Selepa, Amor Prohibido
The Tractors, Owner's Manual
Martina McBride, The Way That | Am
Jayne Kennedy, Steel Rain
Usher, Usher
Meivin Riley, Ghetto Love
Rachelle Ferrell, Rachelle Ferrell
Type O Negative, Bloody Kisses
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natural avenues for promot-
ing the bass release. Epic
sent people out in Jeeps
blasting the sounds of Dis N
Dat in various markets in the

Southeast, and secured in-
store play in stereo stores, on
Miami party boats, and at
mom-and-pop retail outlets.
“We wanted to regionalize

stores, and
intimate clubs
from May to Au-

gust.  Three-
song cassette
samplers were

distributed at
the performances.

The Murmurs will embark
on another eross-country
trek, which will include per-
formances at high school, in
October.

“We want them on the road
non-stop,” says Mindy Espy,
director of marketing at
MCA. The Murmurs’ road
work started several weeks
before the album’s release.
“We bought them a van and a
P.A., started them on the
East Coast, and they worked
their way to L.A. and back

again.”

The first single, “You
Suek,” has been serviced to
college and album alterna-
tive. It will go to modern rock
radio in mid-October.

“We're also doing some-
thing that is unique for
MCA,” Espy says. “We did a
video for both ‘You Suck’ and
‘Bad Mood,” and made them
run together.” The clips will
be serviced to video outlets at

Pony Tales. Epic
alternative rock act
Shudder To Think is in the
midst of a headlining club
tour through October,
including a stop at CMJ
Sept. 24. “Hit Liguor” is the
first single from the
Washington, D.C.-bred
band’s major-label debut,
“Pony Express Record.”

the end of September.

The album will be in
Tower’s breakthrough artist
campaign and listening posts
in October.

TID BITS: Keith Chagall’s
“The Circle,” the second track
from his Seven Thunders debut
“Angels On The Faultline,” is
beginning to attract the atten-
tion of AC radio, including
WTSX Middletown, N.Y. The
singer has signed with ICM and
is looking to tour this fall.
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Chante Moore Woos Younger Fans
Silas Looks To Build On Singer’s Adult Base

B BY J.R. REYNOLDS

LOS ANGELES—Chante Moore,
who developed a strong R&B/adult
following with her 1992 debut, is
hoping to attract a younger audi-
ence with her sophomore set, “A
Love Supreme,” due Nov. 15 on Si-
las Records.

“Image-wise, we're trying to ad-
dress the fact that while she has a
mature and elegant side, she’s still
a very young lady,” says Louil Si-
las, president of Silas Records, a
joint venture with MCA.

The vocalist’s debut dise, “Pre-
cious,” was released in September
1992 and reached No. 20 on the Top
R&B Albums chart. It sold 403,000
units, according to SoundScan.

Fueling album sales was the set’s
debut single, “Love’s Taken Over,”
which sold 101,000 units, according
to SoundScan. It remained on the
Hot R&B singles chart for 32
weeks, peaking at No 11.

“My last album was more adult
contemporary,” says Moore. “This
one is more R&B-oriented, and will
immediately hit the younger crowd
because of the way the back-
grounds are styled, and the way

harmonies contribute to the overall
sound.”

Moore co-wrote seven of the 14
tracks on “A Love Supreme.” She
also co-produced five songs.

Moore says her lyrics have
played an important part in estab-
lishing the per-
ception of her as
4 mature artist
despite her
vouth. (Silas
says Mootre Is in
her early 20s.)

“I have the
ability to look
into mysell and
see truth, and
my music reflects that honesty,”
the artist sayvs. “And even though
[‘A Love Supreme’] is a real listen-
ing album, people won’t have to
reach real far to understand where
I’'m coming from.”

Silas adds that Moore’s new ma-
terial is not a complete departure
from the style she crafted on “Pre-
cious,” but it does have contempo-
rary elements designed to attract
vounger listeners.

The first single, “Old School

Lovin’” was chosen to take advan-

Mercury’s Black Sheep Return
With Set Of ‘Non-Fiction’ Raps

B BY HAVELOCK NELSON

NEW YORK—It has been almost
three years since Mercury Rec-
ords released the Black Sheep’s
debut album, “A Wolf In Sheep’s
Clothing,” which went gold. And,
according to at least one radio pro-
grammer, the act still is good as

BLACK SHEEP

gold.

The duo’s new Mercury album,
“Non-Fiction,” is due Nov. 8 in the
U.S,, Canada, and Europe, and will
be released in “clean” and “dirty”
versions.

Despite the time elapsed since
the first album, WQHT (Hot 97)
New York MD Tracy Cloherty
says that Black Sheep singles such
as “The Choice Is Yours” have re-
mained popular as recurrents on
R&B and top 40/rhythm radio. He
says it’s unlikely the group has
faded from the minds of its oviginal
fans.

‘‘The Choice Is Yours’ is in a
category we [call] gold.” says Clo-
herty. “It’s one of our best-testing
oldies.”

The single spent 16 weeks on the
Hot R& B Singles chart, peaking at
No. 21. According to SoundScan, it
sold 202,000 units.

Mercury Records president Ed
Eckstine says, “The sustained
presence actually fostered interest

in a new album. The notion of

‘Damn, when’s the new Black
Sheep coming?’ is something we've
had a lot of people come to us
with.”

The first single from the new al-
bum, “Without A Doubt,” is due
Oct. 4. The single, originally pro-
duced by Black Sheep, will be re-
mixed domestically by Salaam
Remi. A U.K. version will be re-
mixed by the Press to give the sin-
gle a more European flavor.

Black Sheep comes from the Na-
tive Tongues family, an informal
collective that has developed a rep-
utation for honest, social issue-ori-
ented hip-hop. A Tribe Called
Quest, Queen Latifuh, and De La
Soul are all members of the unoffi-
cial association.

Eckstine says Black Sheep’s
new album continues that tradi-
tion. The group, he says, did not
fall prey to the trend of making a
record that intentionally sounds
East Coast or West Coast,

“Il think their whole thought
process was geared toward mak-

(Continued on next page)

tage of younger radio listeners’
sense of nostalgia.

“The single has subject matter
that everyone can relate to, be-
cause it’s about relationships, and is
coming from the ‘old-school’ point
of view that’s so popular right now,”
he says.

The label will take “Old School
Lovin’” to R&B and top 40/
rhythm-crossover radio the week of
Oct. 10. Its performance in those
formats will dictate how quickly it
will be serviced to top 40/main-
stream.

Creating a more youth-oriented
image for Moore is a key in promot-
ing the new record.

“We're going to have album art-
work that will show her youthful
side,” he says. “We also want to

Oakland’s Taste Of Paris. Priority Records president Bryan Turner, right,
welcomes rapper Paris to a listening party at Club Townsend in Qakland, Calif.,
in honor of his upcoming album, “Guerrilla Funk.” The set is performed, written,
and produced entirely by the artist, and arrives in stores Oct. 10.

(Continued on next page)

FRESH OPPORTUNITIES: The hit comedy “The
Fresh Prince Of Bel-Air,” starring rapper Will Smith,
begins its fifth year Sept. 19. The season premiere marks
the 100th episode of the sitcom, and to celebrate, NBC
threw a party at the House Of Blues in Los Angeles.
Smith, a Grammy winner and platinum-selling artist,
has done wnore to meld music with television and film
than any other contemporary black recording artist.

Smith’s weekly adven-
tures as a wisecracking
Philadelphia street tee
living with h;s u])scale;], r"e
Rhythm
and the
Blues .

Bel-Air, Calif., relatives
by J. R.

have provided TV viewers
with a glimpse, if only a
superficial one, into hip-
hop culture.

Smith’s television sue-
cess sent a message to
Madison Avenue and the
networks that they can
profit from featuring
young black music artists on prime-time TV.

“Will opened the door for a lot of young black artists
and performers, like Martin |Lawrence] and Queen
Latifah, to enter a formerly conservative medium,” says
Benny Medina, co-executive producer of “Fresh Prince
Of Bel-Air.”

Medina admits that television softens ethnicity and
sugarcoats important social and political issues, but says,
“It's better than not having them aired at all.”

Smith is part of the recording duo D.J. Jazzy Jeff &
Fresh Prince. Medina said quality television exposure
can lengthen recording careers.

“TV may have helped extend Will’s musie career,” said
Medina, who is also senior VP of A&R/GM of the black
music division at Warner Bros. Records. “ ‘Summertime’
was a big seller, and being on TV might have had a lot
to do with that.

“At Warner Bros., we saw a surge in record sales
when our artist Tevin Campbell appeared on the show.”

“Summertime” was released in June 1991, the year
following the premiere of Smith’s TV show. It sold more
than a million copies, according to SoundSean. “Home-
base,” the album from which the single was released,
sold 1.2 million units.

Smith is signed to Jive Records.

Says Smith’s longtime manager, James Lassiter,

‘Fresh Prince’ A Watershed For Hip-Hop,
And African-Americans In General, On TV

Reynolds

“Thanks to being on the show, Will became an interna-
tional recording star—something he hadn’t done prior to
doing the show.”

Lassiter says “The Fresh Prince Of Bel-Air” airs in
Europe, Australia, South America, the Caribbean, South
Africa, and several West African countries.

“The time was right when the show first started for
a hip-hop act to have its own TV show,” says Lassiter.
“Salt-N-Pepa, Heavy D.,
Kid N Play ... any of
them could have been the
ones.”

Smith, who says he is
“interested” in recording
another album, adds that
his role in hridging the
. ; gap between music and
television helps other re-
cording artists who aspire |
to TV and film careers.

“There once was a huge
rift between music and
television, especially for young black recording artists,”
he says. “But with [Queen] Latifah and myself getting
a chance to do our thing on TV, it’s opened up the market
financially for others to come through.”

Queen Latifah stars in the TV sitcom “Living Single.”
The artist’s 1994 album, “Black Reign,” has been certi-
fied gold.

“The toughest part of managing Will's career is find-
ing enough time to do all the things he wants to do, or
is able to do,” says Lassiter. “I think he’d like to continue
his recording career. But he also wants to continue in tel-
evision and further develop his film career.”

THE TRANSITION Is Complete: Suzanne Baptiste
takes the R&B chart reins this week from Terri Rossi,
who moves to BMG as VP of black mnusic marketing. An
unofficial transfer of duties was made during the Bill-
board/Airplay Monitor Radio Seminar Sept. 8-10 at the
New York Hilton & Towers.

In a light-hearted moment at the radio awards dinner,
Rossi held a brief, mock coronation, crowning Baptiste
and issuing the new “queen” of R&B a scepter and royal
cape.

LOTSA LIVE SHOWS were going on during conven-
(Continued on page 29)
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Billboard.

Hot R&B Airplay.

FOR WEEK ENDING SEPTEMBER 24, 1994

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 79 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact imes of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart
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1811510 DO YOU WANNA GET FUNKY 5657 9 BOP GUN (ONE NATION)
C+C MUSIC FACTORY (COLUMBIA) ICE CUBE {PRIORITY)
TURN DOWN THE LIGHTS ROMANTIC CALL
1916 | 8 | 5yanicE (MOTOWN) 57145 7 | PaTRA FEATURING YO-YO (EPIC)
201 28 | 3 | 5-4-3-2 (YO! TIME IS UP) 5g|_ | 1 | PRACTICE WHAT You PREACH
JADE (GIANT) 2 | BARRY WHITE (A&M/PERSPECTIVE)
{ HOW MANY WAYS JuUicy
21/ 31 | 32 | TON; BRAXTON (LAFACE/ARISTA) 59 61 | 4 | THE NOTORIOUS B.1.G. (BAD BOY/ARISTA)
221819 ANY TIME, ANY PLACE 604 — |1 I'M ON MY KNEES
JANET JACKéON {VIRGIN) JONATHAN BUTLER (MERCURY)
23(13|21 | MISS YOU 61165 4 IF ANYTHING EVER HAPPENED TO YOU |
] AARON HALL (SILAS/MCA) BEBE & CECE WINANS (CAPITOL) |
24|21/ 16 NUTTIN' BUT LOVE 62162 | 3 WHEN YOU NEED ME
HEAVY D & THE BOYZ (UPTOWN/MCA} AARON HALL (SILAS/MCA}
| |
SLOW WINE 90'S GIRL
25 28 | 15 | ToNvi TONI TONE! (WING/MERCURY) | 63 148 | 20 | BLACKGIRL (KAPER/RCA)
SUMMER BUNNIES IT SEEMS LIKE YOU'RE READY
261251 14| RikeLy owe | 184164 {31 ) g cFiry e
27122110 EVERYTHING IS GONNA BE ALRIGHT 65 (63 3 | DON'T WANT TO KNOW
SOUNDS OF BLACKNESS (PERSPECTIVE} GLADYS KNIGHT (MCA)
2823 |22 I'M NOT OVER YOU 66— 1 U WILL KNOW
% | 7 | # | CE CE PENISTON (ARM/PERSPECTIVE) BLACK MEN UNITED {MERCURY)
79 53 | 7 | BLACK COFFEE 67— | 1 | wHEN A MAN cRIES
HEAVY D & THE BOYZ (UPTOWN/MCA} TONY TERRY (VIRGIN)
302023 WILLING TO FORGIVE 68|74 2 THUGGISH RUGGISH BONE
ARETHA FRANKLIN (ARISTA) BONE THUGS N HARMONY (RUTHLESS)
d FLAVA IN YA EAR BIGGEST PART OF ME
31136 | 7 | cRaic MACK (BAD BOYARISTA) 63196 | 16 | Tike's (ReprisD
YOUR BODY’S CALUIN' HONEY
3226 | 41| gkeliy aive) 10170 1 2 | ARETHA FRANKLIN (ARISTA)
331 37 | 13 | WHERE IS MY LOVE? 71|—' 1 | ON BENDED KNEE
EL DEBARGE (REPRISE) BOYZ Il MEN (MOTOWN)
THROUGH THE RAIN DON'T FRONT
34138 | 7 | 7ANYA BLOUNT (ISLAND) 72159 | & | NiSSIONES (STEP SUN}
SPEND THE NIGHT HIP HOP RIDE
35130 | 13 | RpFiASE (MAVERICK/SIRE/REPRISE) 13| 71| 2 | DAYOUNGSTA'S (EASTWEST)
36 |33 | 12 | THIS D.J, 74| | 1 | NONE OF YOUR BUSINESS
WARREN G (VIOLATOR/RALISLAND) | SALT-N-PEPA (NEXT PLATEAUAONDON) |
I'LL TAKE HER PASS THE LOVIN'
! 37154 | 3 | | AL SKRATCH (MERCURY) B|72)3 | BROWNSTONE (MJJ/EPIC)
() Tracks moving up the chart with airplay gains. © 1994 Billboard/BPI Communications.
1]—1]1 ANYTHING 1418 8 OLD TIMES® SAKE
SWV (RCA) SWEET SABLE (STREET LIFE/SCOTTI BROS.)
9112 | You MEAN THE wORLD TO ME- 151 9| g | BUMP N GRIND
TONI BRAXTON (LAFACE/ARISTA) R. KELLY (UIVE)
31212 SOMEONE TO LOVE 1617128 RIGHT HERE (HUMAN NATURE)
MINT CONDITION (PERSPECTIVE) SWY (RCA)
4| 6|7 | BELIEVE N LOVE 17 |23 | 28 | SHOOP
TEDDY PENDERGRASS {ELEKTRA) SALT-N-PEPA (NEXT PLATEAU/LONDON)
5/519 TREAT U RITE 18115] 5 GOT ME WAITING
ANGELA WINBUSH (ELEKTRA) HEAVY D & THE BOYZ (UPTOWN/MCA)
6lals I'M READY 19(22] 8 MY LOVE
TEVIN CAMPBELL (QWEST/WARNER BROS.) MARY J. BLIGE (UPTOWN/MCA)
71812 BACK IN THE DAY 20| -128 ANOTHER SAD LOVE SONG
AHMAD (GIANT) TONI BRAXTON (LAFACE/ARISTA)
g | 3| 3| REGULATE 21| — | 27| JusT KICKIN' IT
WARREN G & NATE DOGG (DEATH ROW) XSCAPE (SO SO DEF/COLUMBIA}
9|76 | !BELIEVE 22125 9 ROUND AND ROUND
SOUNDS OF BLACKNESS (PERSPECTIVE) GLENN JONES (ATLANTIC)
101121 CAN WE TALK 23|14 | 21 | NEVER KEEPING SECRETS
TEVIN CAMPBELL (QWESTWARNER BROS.) BABYFACE (EPIC)
THAT'S THE WAY LOVE GOES GROOVE THANG
11|12 [ 47 | 3NET JACKSON (VIRGIN) 241 19| 17 | Z{ANE (LLTOWNMOTOWN)
HEY MR. D.J. LOVE NO LIMIT
12} 13 | 30 | ZHanE (FLAVOR UNITEERIC) 25| — 1 36| \iarv . BLIGE (UPTOWNMCA)
13| 10| 7 | THE MOST BEAUTIFUL GIRLIN... | Recurrents are ttles which have appeared on the Hot R&B
A (NPG/BELLMARK) Singles chart for 20 weeks and have dropped below the top 50.
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100
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95

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
5-4-3-2 (YO! TIME IS UP) (Second Generation
Rooney Tunes, BMI/MCA, BM|/Creote Chee Chee,
ASCAP/Sista Girt, ASCAP/Nikkian, ASCAP)

90'S GIRL (Louis St., BMI/Scrap Pyle, BM|/Truteazin’ Type
Nite, ASCAP/Donril, ASCAP/Zomba, ASCAP/Mr_Peanut Butter,
ASCAP/Smokin’ Sound, ASCAP/WB, ASCAP) CPP/WBM
ACTION (EMI Blackwood. BMI) HL

AFRO PUFFS (Suge, ASCAP)

ALWAYS IN MY HEART (Sony, BMI/Ecaf, BMI/Boobie-
Loo, BMI/Warner-Tamerlane, BMI) HL/WBM

ANY TIME, ANY PLACE/AND ON AND ON (Black Ice,
BMI/Fiyte Tyme, ASCAP) WBM

ANYTIME YOU NEED A FRIEND (Sony Songs, BMI/Rye
Songs, BMI/WB, ASCAP/Wallyworld, ASCAP) HL/WBM
AT YOUR BEST (YOU ARE LOVE) (Bovina, ASCAP/EMI
April, ASCAP)

BACK & FORTH (Zomba, BMI/R.Kelly, BMI) CPP
BIGGEST PART OF ME (Windswept Pacific,
ASCAP/Longitude, BMI) WBM

BODY & SOUL (EMI Virgin, BMI/Shipwreck, BMI/EMI
Virgin, ASCAP/Future Furniture, ASCAP)

BOOTI CALL (Donril, ASCAP/Zomba, ASCAP/Erick
Sermon, ASCAP/MCA, ASCAP/Tadej, ASCAP/Color It
Funky, ASCAP/Saja, BMI/Troutman, BMI) CPP/HL/WBM
BOP GUN (ONE NATION) (Gangsta Boogie,
ASCAP/WB, ASCAP/Deep Technology, ASCAP/Full Keel,
ASCAP) WBM

BOW WOW (Booty Ooty, BMI}

BRAND NEW (Mass Contusion, ASCAP/EMI April,
ASCAP/DeSwing Mob. ASCAP}

BREATHLESS (Songcase, BMI)

CAN U GET WIT IT (DeSwing, ASCAP/EMI April,
ASCAP)

CHOCOLATE (Jobete, ASCAP)

THE CHOICE IS YOURS (Inving, BMI/Howie Tee,
BMI/Ford-Payne, BMI/Copyright Control) CPP

DON'T FRONT (Potential, BMI/Missjones, BMU/T'Ziah's,
BMI/Wikid & Evil, BMI/Tumblin’ Dice, ASCAP)

DO YOU WANNA GET FUNKY (Cole-Clivilles,
ASCAP/Duranman, ASCAP/EMI Virgin, ASCAP) HL
ENDLESS LOVE (Pgp, ASCAP/Brockman,
ASCAP/Intersong, ASCAP)

EVERYTHING IS GONNA BE ALRIGHT (Flyte Tyme,
ASCAP/New Hidden Valley, ASCAP/Casa David,
ASCAP) WBM

FANTASTIC VOYAGE (T-Boy, ASCAP/Boo Daddy,
ASCAP/Portrait-Solar, ASCAP/Circle L, ASCAP) HL
FLAVA IN YA EAR (For Ya Ear, ASCAP/Janice Combs,
ASCAP/EMI April. ASCAP/Bee Mo Easy, ASCAP) HL
FUNKDAFIED (So So Def, ASCAP/EMI April, ASCAP/Air
Control, ASCAP}

FUNKY Y-2-C (No Hassle, ASCAP)

GIVE IT UP (Suburban Funk, BMI/Bring The Noize,
BMI/Def American, BMI/Irving, BMI) CPP

GUCCI DANCE LIVE (Big Apple Bite, BMI)
HAPPINESS (Blue Water, BM|/EastWest, BMI/Warner
Chappell, BMI/Lanoma, ASCAP/EMI April, ASCAP) HL/WBM
HERE COMES THE HOTSTEPPER (Salaam Remi,
ASCAP/Pine, PRS/Longitude, BMI}

HERE | AM (Lu Ella, ASCAP/EMI, ASCAP/Kemit, ASCAP)
HIP HOP RIDE (Marley Marl, ASCAP/EMI April.
ASCAP/Top Jam, BMI/Supreme C, ASCAP)

HONEY (Sony, BMI/Ecaf, BMI}

HOW MANY WAYS (Three Boyz From Newark,
ASCAP/Polygram, ASCAP/Lady Ashlee, BMI/Jay Bird
Alley, BMI/Black Hand, ASCAP/Zomba, BMI/Raphic, BMI)
HUNGAH (Warner-Tamerlane, ASCAP/Kings Kid,
BMI/Flyte Tyme, ASCAP)

I'D GIVE ANYTHING (Fu!l Keel, ASCAP/Farrenuft,
ASCAP/Farren Curtis, BMI/Longitude, BMI/August
Wind, BMi/Albert Paw, BMI/Curbsongs, ASCAP/Mike
Curb, BMI} WBM/CPP

1 DON'T WANT TO KNOW (Sony, BMI/Ecaf, BMI)

IF ANYTHING EVER HAPPENED TO YOU (PSO Ltd.,
ASCAP/Music By Candelight, ASCAP/Music Corp. Of
America, BMI/MCA, BMI/Nelana, BMI) CPP

1 GOT A LOVE (Smooth Flowin', ASCAP/Pete Rock,
ASCAP)

I"LL BE AROUND (Warner-Tamerlane, BMI)

"LL MAKE LOVE TO YOU (Scny Songs, BMI/Ecaf,
BMI) HL

I'LL TAKE HER (Gabz, ASCAP/Brian-Paul, ASCAP/11
C, ASCAP/Deep Soul, ASCAP/III, ASCAP)

1 MISS YOU (MCA, ASCAP/Jamron, ASCAP/Sweetness,
BMI HL

I'M NOT OVER YOU (Last Song. ASCAP/Third Coast,
ASCAP)

I'M ON MY KNEES (Zomba, ASCAP) CPP
INFATUATION (Foxxhole, BMI)

) SAW IT CUMMIN’ (PMD, ASCAP/Bridgeport, BMI}
IT'S YOUR BIRTHDAY (Pac Jam, BMI)

'VE HAD ENOUGH (Yel RAHC, BMI/AImo Irving, BM1)
cpp

{ WANNA BE DOWN (Human Rhythm. BMI/Young
Legend, ASCAP)

)01 (Young Bob, ASCAP/Tunes On The Verge Of
Insanity, ASCAP/Gimme Some Hot Sauce,
ASCAP/Famous, ASCAP/Mo Better Groove, ASCAP)
JUICY/UNBELIEVABLE (Tee Tee, ASCAP/Janice
Combs, ASCAP)

LETITGO (Controversy. ASCAP/WB, ASCAP)

LET ME LOVE YOU (Bam Jams, BMi/Interscope Pearl,
BMI/Warner-Tamerlane. BMI) WBM

MAKE IT RIGHT (Rhett Rhyme, ASCAP/Quiet Of Mind,
ASCAP/BMG, BMI/Girl Next Door, BMD

MAKE UP YOUR MIND (Second Generation Rooney
Tunes, BMI/MCA, BMI)

NAPPY HEADS (Tete San Ko, ASCAP/Obverse Creation,
ASCAP/Sony, ASCAP/EMI Blackwood, BMI) HL

NEVER LIE (Hook, ASCAP/Zomba, ASCAP/Teaspoon,
ASCAP) CPP

NO GUNS, NO MURDER (Dope On Plastic.
ASCAP/BAMB, BMI)

NONE OF YOUR BUSINESS (Sons Of K-oss.
ASCAP/Out Of The Basement, ASCAP/Unart, BMI/Next
Plateau, ASCAP) CPP

NUTTIN® BUT LOVE (Kid Capni, ASCAP/EMI April.
ASCAP/Eazy-Duzit, ASCAP) HL

OLD BECOMES NEW (Kharatroy, ASCAP/Chrysalis, ASCAP)
PARTY (Pottsburg, BMI/Harrick, BMY/Longitude. BMI)
PASS THE LOVIN' (Night Rambow, ASCAP/Brown Girl.
ASCAP/Kwakwani, ASCAP/Ness. Nitty & Capone,
ASCAP/WB. ASCAP/Darin Whittington, ASCAP)

THE PLACE WHERE YOU BELONG (FROM BEVERLY
HILLS COP 1) (Music Corp Of America, BMI/Gasoline
Alley, BMI/Vandy, ASCAP/MCA, ASCAP/Petrol Lane.
ASCAP/G.Spot, BMI/Yppahc, ASCAP/Sony, ASCAP) CPP
PLAYAZ CLUB (Rag Top. BMI)

Billboard.
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=
Hot R&B Singles Sales.
Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan
[ LLLLL
@ |5 | W) TITLE 25| Wl TITLE
| 3 | = | ARTIST (LABEUDISTRIBUTING LABEL) £ | 3| & | ARTIST (LABEL/DISTRIBUTING LABEL)
T : 38 132 3 | L DON'T WANT TO KNOW
LS ko NOLT & GLADYS KNIGHT (MCA)
11| 6 | BEWAKELOVETONOU | o] [39]33] 5 | RURIVERYMES
2| 2|9 |3TRANKE FYl\gElé(gP%ILED ROTTEN/BIG BEAT) ool Aig%"“g‘amzz’““““@
3| 3|3 |ATvouRBEsTouare Love | | 41|42 | 7 | ESCOSNEERAARE e
R . 24916 | S5Auan " YO BELONG
5| 5 |17 | JOOTSEE ROLL —| 1| PEZROK AL swoomh teLexTan
T3 [hevenie w35 12| SUmERNE ST ACMUE
16 | s [mcnunerievaete oy | 8130 2] RO WA suasmon
9 | 4|BODY&SOUL 46 | 381 16 | NAERY M R or crew RUFFHOUSE
10| 2 [ENDLESSLOvE e | 71122 | R ARION aamperspecTve
10| 8 | 7| LD IV EANYTHING on 15|44 | 2 | BLAVAZCLUR, s
1[12] 9 | THIS D o ATORIRAISLAND) 49|39 | 11| B0EEC Etwy coer ammaUISLAND)
GEEET T (ED) 61| 2 | rCer G msm
(@] 16 5 | Jhusaisn rucaisnBonE, | (8064 3 | BiERoo Gocerran
D B e e 5246 |17 | BNETARSON i
(@D 29| 7 | W& SKDPVU(;:FFSAGE(DEATH ROW) 5| 52| 17 | B0GGR: waermon
16 11| 17| FNKDARIED (5D) —| 1 | BRAS Werre hvoemspEcINE
17|15 | 9 | BOP GUN (ONE NaTION) 55|46 | 13 | RN CAMPBELL (GWESTWARNER 8RS,
18] 20 | 14 | WHEN cAN 1 seE vou 56 51| 18| FORRPONE S AN
19(19]14 g&g&%‘é&ummscopm 5T155) 7 ?or?xv TmuNTEoNE! (WING/MERCURY)
20|21 |8 | ROMANTICCALL 60 | 4 | THim BoUNT istanD)
2265 #EIL'JEG(%ARNERBROS.) B x?‘l“"l‘)‘%gg"m\“ o
221285 yv%ﬂngégl\)lgngs‘.\(MbToww 60|59] 4 EBL&%KTEE L’:%VR(MUAT'P"{LESS/RELATIVITY)
23| 17] 12| TASEEN Enevbeomervous) 61 [ 50 | 11 ) 3 EEKE D L aowi o SIDE
24 (22 | 18| THE RIGHT KINDA LOVER 62|62 | 6 | SUrRl BT SRR
25| 18 | 19 | EANTASTIC VOYAGE 83 | 54 | 22 | RAFA EAcKerouNDIvE)
10| 2 | LWANNABE DOWN 67| 2 | $aNe worown
27(25(15 ‘IEHENI!EJYP:I.E%.(‘(::HAOS/COLUMBIA) 65|57 3 B‘m&%’(’;s’;/‘\%ﬁmswssn
28|27(20 Eﬁﬁ:o%mﬁ DAY —|! ?(%YJBF’?WA‘)\(TN()YN‘(NLAA!ASCFJARISTA)
20] o3l ] AN T —— —| 1| DR ar epic strecveric)
3013419 ?lg?g(?RNFABULOUS(EASTWEST) 68 %8| 14 mﬁg&’x%ngm‘%?”’
1244 Lag%d&g&'}mm' 69(70 |4 mcscggrlimomuwmvn
8] 5 | WHEREIS MY LOVES  eomser | 70| %8| 7 | APACE s sekmarut
(33| 53| 2 IICEALLLQL(AETC':/EB';IAN MCKNIGHT {MERCURY) nin|2 "”"‘%gk'e‘.[/E'SLAND)
(30 43 | 20 | 109K PURELOVE —| 1 | BREKOON Recionervous
SRR —| 1 | SRR
eI — 1] 72|13 | EtACeA itoRch
37|31 | 23 | WILLING TO FORGIVE —| 1| SSREFGhLe smeer urerscor sros)

() singles with increasing sales. © 1994 Biliboard/BPI Communications and SoundScan, inc.

55

65

18
41
24
34
64

PRACTICE WHAT YOU PREACH (Seven, BMI/Super,
BMI/Divided, BMI/Zomba, BMI/Warner-Tamerlane,
BMI/Ramal. BMI}

RECOGNIZED THRESHOLDS OF NEGATIVE STRESS
(Jugganaut Plastic, ASCAP/Rogli, ASCAP/EMI,
ASCAP/Dysfunktional Family. ASCAP)

THE RIGHT KINDA LOVER (Flyte Tyme. ASCAP/New
Perspective, ASCAP) WBM

ROMANTIC CALL (Howie Tee, BMI/Irving, BMI/Zomba.
ASCAP/Aunt Hilda, ASCAP/Street Knowledge, ASCAP) CPP
SENDING MY LOVE (9 th Town. ASCAP/Naughty,
ASCAP/WB, ASCAP) WBM

SLOW WINE (Tony Tom Tone. ASCAP/Pri, ASCAP/Rap
And More, BMI)
SOUTHERNPLAYAUISTICADILLACMUZIK (Gnat
Booty, ASCAP/Chrysalis, ASCAP/Stiff Shirt,
BMI/Organized Noize, BMI) CPP

SPEND THE NIGHT (Zomba, BMI/R Kelly. BMI} CPP
STROKE YOU UP (Zomba, BMI) CPP

SUMMER BUNNIES (Zomba, BMI/R Kelly, BMI/Taking
Care Of Business, BMI) CPP

SWEET FUNKY THING (MCA. ASCAP/Matak, ASCAP/Mygag.
ASCAP/Palygram, ASCAP/Mad Fly. ASCAP)

TAKE IT EASY (Misam, ASCAP)

THIS D.). (Warren G, ASCAP)

THROUGH THE RAIN (K-Jack Top 10,
ASCAP/Neroses. ASCAP)

THUGGISH RUGGISH BONE (Ruthiess Attack,
ASCAP/Dollarz-N-Sense, BMI/Keenu, BMI)

TONIGHT (Nikke Duz It, ASCAP/MCA. ASCAP)

97

51

12
g1
61
29
96

19
35

80
92

45
15

TOOTSEE ROLL (Downlow Quad. BMI)

TURN DOWN THE LIGHTS (Bobizzz. BMI/Meltree,
BMI/Sony, BMI)

UNITED FRONT (EMI Blackwood, BMI/Arrested
Development, BMI)

VIBE (9 th Town, ASCAP/Naughty, ASCAP/Rodsongs.
ASCAP/Almo. ASCAP) CPP

WEEKEND LOVE/BLACK HAND SIDE (Queen Latifah,
ASCAP/S.1.D. ASCAP)

WHAT ABOUT US (EMI Apnl. ASCAP/DeSwing Mob,
ASCAP/Saja, BMI/Troutman, BMI/Devell-Up-Mo, BMI} WBM
WHEN CAN | SEE YOU (Sony, BMI/Ecaf, BMI)

WHEN | GIVE MY LOVE (Keith Sweat, ASCAP/E/A,
ASCAP/WB, ASCAP/Scottsville. BMI/EMI Blackwood.
BMI) WBM/MHL

WHEN YOU NEED ME (MCA, ASCAP/Geffen,
ASCAP/Ronnie Onyx, ASCAP)

WHERE IS MY LOVE? (Ecaf. BMI/Sony.
BMI/Rambush, ASCAP/MCA, ASCAP)

WHERE MY HOMIEZ? (COME AROUND MY WAY)
(Brian-Paul, ASCAP/Gabz, ASCAP/11 C, ASCAP}
WHOSE 1S 177 (MCA. ASCAP/Deedle Dee. ASCAP)
WILLING TO FORGIVE (Ecaf. BMI/Sony. BMi/Warner-
Tamerlane, BMI/Boobie-Loo, BMD HL/WBM

YOU DON'T HAVE TO CRY (3 Boyz From Newark,
ASCAP/Polygram Int’l, ASCAP/Zomba, ASCAP/Black
Hand, ASCAP) CPP

YOU DON'T KNOW NOTHIN' (2/29, BMI)

YOUR BODY'S CALLIN' (Zomba, BMI/R Kelly, BMI) CPP
YOUR LOVE 1S A... (K&J, BMI/Sany. ASCAP) HL
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(__J) Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units {250,000 for EPs). AR

s COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I - AND PROVIDED BY SoyndScan
FOR WEEK ENDING SEPT. 24, 1994 ™ Iilli"
47 | 40 | 37 [ GEORGE HOWARD GRP 9780 (9.98/15.98) A HOME FAR AWAY | 28
. z z 48 | 4 | &2 17 | NORMAN BROWN M0JAZZ 0301/MOTOWN (9.98/13.98) AFTER THE STORM | 21
e é ‘Z é £ 9 3’2% ARTIST TITLE E é 49 | 41 51 29 | ARETHA FRANKLIN ARiSTA 18722 (10.98/16.98) GREATEST HITS (1980-1994) | 23
~215=2 o 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LiST PRICE OR EQUIVALENT FOR CASSETTE/CD) o a 50 43 35 11 TAKE 6 REPRISE 45497/WARNER BROS. (10.98/15.98) JOIN THE BAND 17
*xxx*NO. 1% »x»n 51 | 48 | 44 | 22 | ALL-4-ONE A’ BLITZZATLANTIC 82588/AG (10.98/15.98) ALL-4-ONE | 12
1 1 — 2 BOYZ It MEN MOTOWN 0323 (10.98/16.98) 2 weeks at No. 1 Il 1 52 | 52 | 36 21 | NAS coLUMBIA 57684* (9.98 EQ/15.98) ILLMATIC 2
* % * HOT SHOT DEBUT % % % r5“3\ 47 50 | 41 ICE CUBE A PRIORITY 53876* (10.98/15.98) LETHAL INJECTION 1
(2)| NEWD 1 | GERALD LEVERT EASTWEST 92416/AG (10.98/15.98) GROOVEON | 2 ij 67 | 68 | 48 | SALT-N-PEPA A? NEXT PLATEAU/LONDON 828392%/ISLAND (10.98/16.98) VERY NECESSARY | 6
(55)| RE-ENTRY 7 RAPPIN’ 4-TAY CHRYSALIS 30889%/EM| (10.98/15.98) DON'T FIGHT THE FEELIN' | 55
* % % GREATEST GAINER* * % 56 46 45 54 MARIAH CAREY A’ COLUMBIA 53205* (10.98 EQ/16.98) MUSIC BOX 1
()] 2 | 2 R e e ey CREEPIN ON AH COME UP (EP) | 2 57 | so | 5 | a | WUTANG CLAN @
.98/12. LOUD 66336+/RCA (9,98715.98) ENTER THE WU-TANG (36 CHAMBERS) 8
4 3 1 3 | CHANGING FACES sPOILED ROTTEN/BIG BEAT 92369/AG (9.98/15.98) CHANGING FACES 1] 58 | 57 | 58 | 15 | EL DEBARGE REPRISE 45375WARNER BROS. (10.98/15.98) HEART MIND & SOUL | 24
5 5 5 | 16 | AALIYAH A BLACKGROUND 41533+7JIVE (9.98/13.98) AGE AIN'T NOTHING BUT A NUMBER | 3 59 | 51 | 40 | 69 | JANET JACKSON A® VIRGIN 87825 (10.98/16.98) JANET. 1
6 4 4 8 MC EIHT FEATURING CMW EPIC STREET 57696*/EPIC (10.98 EQ/15.98) WE COME STRAPPED 1 60 50 55 14 MC BREED wRAP 8133/ICHIBAN (9.98/17.98) FUNKAFIED 9
1 6 6 14 | WARREN G A’ VIOLATOR/RAL 52335*/ISLAND (10.98/15.98) REGULATE...G FUNK ERA 1 61 61 47 5 gﬁ%oﬂﬁﬁ”?ﬁ%iﬁﬁ?o.gm5.98) RIDERS OF THE STORM: THE UNDERWATER ALBUM "
8 8 8 11 | BIG MIKE RAP-A-LOT 53907/PRIORITY (9.98/15.98) SOMETHIN' SERIOUS 4 62 | &3 59 % ST s
()] 12 | — | 2 | uGK. sweais24 18981598 SUPERTIGHT | 9 . 2 JFISTA 15546 (105615, BREATHLESS § 2
63 | 5% | 56 3| WHITEHEAD BROS. MOTOWN 0346 (9.98/13.98) SERIOUS | 56
10 9 9 11 DA BRAT 50 50 DEF/CHAQS 66164*/COLUMBIA (9.98 EQ/15.98) FUNKDAFIED 1 " 6 - : ORGANIZED KONFUSION .
11 | 11 | 10 | 11 | KEITH SWEAT @ ELEKTRA 61550 (10.98/16.98) GETUPONIT | 1 HOLLYWOOD BASIC 61406*/ELEKTRA (10.98/15.98) s 2 S IR Rl || 1
2 0 7 4 PRINCE WARNER BROS. 45700 (10.98/16.98) G 2 65 | 54 53 33 | TOP AUTHORITY TRAK 72576/SMG (10.98/15.98) SOMETHIN' TO BLAZETO | 21
13 13 11 12 BLACKSTREET INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 7 ﬁ & b = TERROR FABULOUS EASTWEST 92327/AG (9.98/15.58) YAGAIVAGA ol
14 7 4 4 PUBLIC ENEMY DEF JAM/RAL 523362%/ISLAND (10.98/16.98)  MUSE SICK-N-HOUR MESS AGE 4 {67] 74 : 37 | SADE A’ ric 53178 (1098 EQ/16.98) LOVE DELUXE 2
15 | 16 | 12 | 16 | HEAVY D & THE BOYZ @ UPTOWN 10988*/MCA (10.98/15 98) NUTTIN' BUT LOVE | 1 0 nB|s ¥rﬁ$z!(?#§7ﬁ»§?§§9s/cmr0L (7.98/11.98) SLOW JAMS THE TIMELESS COLLECTION VOLUME 1 | 52
16 | 14 15 15 | 69 BOYZ Rip-IT 6901 (8.98/15.98) NINETEEN NINETY QUAD 13 69 | 65 | 57 | 38 | JODEC!A UPTOWN 10915MCA (10.98/15.98) DIARY OF A MAD BAND 1
17 | 20 | 18 | 14 | PATTI LABELLE mca 10870 (10.98/15.98) GEMS 7 70 | 55 | 49 | 11 | HOUSE OF PAIN ToMMY BOY 1089 (11.98/15.98) SAME AS IT EVER WAS | 12
18 | 17 | 17 | 84 | R. KELLY A? JIVE 41527 (10.98/15.98) 12 PLAY 1 71 | 68 | 62 | 95 | SOUNDTRACK A" ARiSTA 18699+ (10.98/15.98) THE BODYGUARD 1
19 | 15 | 13 | 5 | GRAVEDIGGAZ GEE STREET 524016+SLAND (9.98 EQ/15.98) 6 FEET DEEP | 6 72 | 72 | 91 | 4 | TANYA BLOUNT ISLAND 521514 (9.98/13.98) NATURAL THING | 72
20 | 19 | 16 | 3 | THE JERKY BOYS SELECT 92411/AG (10.98/15.98) JERKY BOYS 2 | 16 73 | 69 | 61 | 25 | INCOGNITO TALKIN LOUD 522036/VERVE (9.98/13.98) POSITIVITY | 54
21 | 18 | 14 | 20 | OUTKAST @ LAFACE 26010%/ARISTA (9.98/15 98) SOUTHERNPLAYALISTICADILLACMUZIK | 3 74 | 64 | 60 | 18 | SOUTH CENTRAL CARTEL 1508 'N.GATZ WE TRUSS | 4
i T T T e s watswsone | 5} (D] @ [ | o | SESMRMLINE, 0 e |
716 | 73 | 77 | 38 | VARIOUS ARTISTS THUMP 4010 (3.98/16.98) OLD SCHOOL | 35
31 | 24 | 5 | C-BOAwOL7196i5MG (8.98/11.98) B AUTOPSY | 22 | T737)] 86 | 70 | 52 | EIGHTBALL & MIG SUAVE 0001 (9.58/15.98) COMIN' OUT HARD | 40
25 | 25 | — | 2 | USHER LAFACE 26008/ARISTA (9.98/15.98) [ USHER | 25 78 | 71 | 67 | 17 | JERU THE DAMAJA PAYDAY 12401 1+/FFRR (9.98/14.98) THE SUN RISES IN THE EAST | 5
29 | 29 | 6 | IMMATURE McA 11068 (9.98/1598) PLAYTYME IS OVER | 26 (79)| REENTRY | 4 | THE ISLEY BROTHERS LEGACY 57860/EP(C (7.98 EQ/11.98) BEAUTIFUL BALLADS | 67
21 | 24 | 23 | 50 | AARON HALL @ siLas 10810McA (9.98/15.98) THETRUTH | 7 80 | 70 | 87 | 4 | ZAPP & ROGER REPRISE 45143WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS | §
28 | 27 | 21 | 61 | TONIBRAXTON A LAFACE 2.6007/ARISTA (9 98/1598) ONNEGLren | I (81)] NEWP | 1 | VARIOUS ARTISTS THUMP 4510 (10.98/16.9) OLD SCHOOL RAP VOLUME 1 | 81
29 | 23| 19 8 | COOLIO ToMMY BOY 1083* (11.98/15.98) IT TAKES A THIEF 5 82 | 79 | 69 9 LUKE LUKE 6996 (9.98/14.98) ) FREAK FOR LIFE 6996 | 24
30 28 25 8 JAMIE FOXX FOX 66436 (3.98/15.98) PEEP THIS 12 BORN JAMERICANS
31 32 32 | 42 | SNOOP DOGGY DOGG A* DEATH ROW/INTERSCOPE 92279%/AG (10.98/15.98) DOGGY STYLE 1 o 7 E 2 DELICIOUS VINVUEASTWEST 923491AG (9.96/15.98) e R ®
84 | 85 | 97 15 | VARIOUS ARTISTS THUMP 4020 (10.98/15 98) OLD SCHOOL VOLUME Il | 35
32 | 26 | 26 | 56 | BABYFACE A EPIC 53558* (10.98 EQ/16.98) FOR THE COOL IN YOU 2 85 | 91 | 86 4 POOH-MAN INAMINUTE 8600 (9.0816.98) AT NOIOVE. |85
33 | 33 | 30 | 15 | EIGHTBALL & MJG SUAVE 40002 (9.98/15.98) ON THE OUTSIDE LOOKING IN | 11 86 | 80 | & 3 TROOP BUST 17 72983 (10.98/16.98) A LIL' SUMPIN' SUMPIN® |80
* % * PACESETTER * * % 87 | 97 | 92 | 28 | HAMMER A GIANT 24545WARNER BROS. (10.98/16.98) THE FUNKY HEADHUNTER 2
66 | 63 [ e ANOTHA LEVEL OF THE GAME | 34 88 | 89 | — | 90 | DR.DRE A®DEATH ROW/INTERSCOPE 57128%PRIORITY (10.98/16.98) THE CHRONIC | 1
35 [ 30 | 27 | 39 | PATRA epic 53763« (9.98 EQ/15.98) QUEEN OF THE PACK | 15 89 | 100 | 65 | 5 | BOOTS XRE»?J‘E%%?&UWARNER BROS. (7.9811.98)  PACK IN THE DAY: THE BEST OF BOOTSY | 59
36 | 42 | 38 | 31 | ZHANE @ ILLTOWN 6369/MOTOWN (9.98/15.98) PRONOUNCED JAH-NAY | 8 % | 78| 76| 13 F’:&?&E&‘;’}é‘zﬁ‘%&mﬁ (g';fg’(‘)’/)i 596 18 BLUNTED ON REALITY | 62
49 | 43 | 15 | BEASTIE BOYS CAPITOL 285997 (10.98/15 98) ILL COMMUNICATION | 2 T91)] REENTRY | 49 EAO S 41537Ev5 (398/11.98) THE MAILMAN | 13
38 | 37 | 28 | 85 | RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) (B RACHELLE FERRELL | 25 92 | 95 | 9 | 29 | GERALD ALBRIGHT ATLANTIC 82552/G (10 98/16.98) = SMoOTH | 25
39 [ 36 | 34 | 46 | TEVIN CAMPBELL A’ QWEST 45388/WARNER BROS. (10.98/16.98) I'M READY | 3 93 | 99 | — | 12 | ANT BANKS JvE 41534 (9081598 THE BIG BADASS | 10
40 | 45 | 33 | 12 | MELVIN RILEY MCA 11016 (9.98/15.98) GHETTO LOVE | 23 94 | 75 | 73 | 43 | QUEEN LATIFAH @ MOTOWN 6370 (9.98/15.98) BLACK REIGN | 15
4|35 | 46 | 2 sg?gpz‘gﬁgzog'(-g“ggﬁgsgéﬁ AFRICA TO AMERICA: THE JOURNEY OF THE DRUM | 15 95 | 92 | 71 | B | SR A O e ds5d0rARNER BROS. (105815.5%) CHIEF BOOT KNOCKA | 28
23| | 2 Eﬁﬁﬁ'&%ﬁ-&?ﬂﬁ%lsgs} FRESH/MUSIC INSPIRED BY THE FILM | 34 96 | 93 | 8 | 46 | TOO SHORT @ JIVE 41526* (10.98/15.98) GET {N WHERE YOU FIT IN 1
43 38 31 25 | SOUNDTRACK A’ DEATH ROW/INTERSCOPE 92359/AG (10.98/16.98) ABOVE THE RIM [ 3 A 2 QN -CEICERERIS IO sviolsi054/1538) O AT Al
44 39 39 5 C+C MUSIC FACTORY COLUMBIA 66160* (10.98 EQ/16.98) ANYTHING GOES! 39 LU ¥ Y = WILL DOWNING IWERCURYI515086 9,58 QL3 961 COE RS T3 TS 2
58 48 7 VARIOUS ARTISTS NeG 71006*/BELLMARK (9.98/15.98) 1-800-NEW FUNK | 45 93 91 9 5 nﬁ%‘&giﬁgggﬂg/cmm (7.98/11.98)SLOW AAMSITLEATIMETESSIEOITECTIONIVOFUMER2 I,
(46)| NEWD 1 | DRU DOWN C-NOTE 1222/RELATIVITY (9.98/16.98) EXPLICIT GAMES | 46 100 | 87 | 74 | 9 | EVERETTE HARP BLUE NOTE 89297/CAPITOL (9.98/15.98) COMMON GROUND | 44

IAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-

lowing the symbal. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit

increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. [l indicates past or present Heatseeker title. ©1994, Biltboard/BPI Communications, and SoundScan, Inc.

DUTCH SAXOPHONIST HANS DULFER ENDS RECORDING HIATUS

(Continued from page 12)

Top 50, Holland's leading singles
chart. “Streetbeats” also is the name
of Dulfer’s popular weekly radio
show on Dutch national publie
broadecaster VPRO.

Dulfer has been playing concerts
in Europe in recent months, includ-
ing the Parkpop Festival in the Ha-
gue Aug. 21, Europe’s biggest an-
nual free pop festival.

“Big Boy” was released in France
by Chrysalis in June, with an accom-
panying media launch. Demand for
interviews was so great that Dulfer

had to stay an extra day in Paris.

According to Peterson, EMI Mu-
sic will handle the release in Swit-
zerland, Austria, Spain, and Italy.
Release negotiations for the U.K.
and Scandinavia are still going on.
The album also will be released in
Japan later this month on Toshiba/
EMI. At this point, there are no ar-
rangements for a U.S. release
through EMI.

Dulfer took the intiative in found-
ing the Monsters Of Jazz label.
Dulfer and Peterson handle all ac-

tivities for the label, including pro-
motion and A&R.

The label will feature, as Dulfer
calls it, “saxophone-oriented, dance-
able jazz.” The label is primarily for
Dutch jazz acts, but it is possible
that jazz acts from other countries
also will be signed. According to Pe-
terson, three to five CDs will be re-
leased annually on the label.

Dulfer recorded his last album 12
years ago for the Dutch VARAgram
label. The artist, who has a contro-
versial image in the Dutch jazz

scene, has been on “non-speaking”
terms with the local record business
for quite some time, claiming to be
more interested in giving concerts
than being in a recording studio.

He recorded his last album for
EMI in 1970. Together with his
band of the time, Ritmo Natural, he
recorded the album “Candy
Clouds.” The cover of the album
shows his daughter Candy as a rosy-
cheeked, smiling baby.

Hans Dulfer is proud that it has
always been difficult to pigeonhole

his work. “I can play all types of
jazz, but I like to integrate other
sorts of music, like heavy metal,
hard rock, rap, hip-hop, and many
more. It means that no two of my
concerts are the same, Sometimes
they're quite shocking for pure jazz
music lovers. I like to shock. It also
means that, over the years, most
people at my concerts are young—
and hungry for new sounds. Most of
those people are between 20 and 40.
It also keeps me young.”
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Billboards

FOR WEEK ENDING SEPTEMBER 24, 1994

= COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
COLLECTED, COMPILED, AND PROVIDED BY
0| 2| ol 2B ioindisﬁfi IS
= 7] TITLE ARTIST
E¥| s ES i g %g LABEL & NUMBER/DISTRIBUTING LABEL
*xx NO. 1T » % %
1 1 1 7 FLAVA IN YA EAR & CRAIG MACK
(C) (D) (M) (T) BAD BOY 7.9001/ARISTA 3 weeks at No. 1
) ) 2 17 | TOOTSEE ROLL @ & 69 BOYZ
(C) (M) (T) (X) RIP-IT 6911
3 3 3 5 JUICY/UNBELIEVABLE & THE NOTORIOUS B.1.G.
(C) (D) (M) (T) BAD BOY 7-9004/ARISTA
4 5 5 g THISDJ. @ & WARREN G
(C) (M) (T) (X) VIOLATOR/RAL 853 236/ISLAND
@ 7 14 3 THUGGISH RUGGISH BONE © BONE THUGS N HARMONY
(C) (T) RUTHLESS 5527/RELATIVITY
* % x GREATEST GAINER* * X
@ 15 15 7 AFRO PUFFS & THE LADY OF RAGE
(C) (T} (X) DEATH ROW/INTERSCOPE 98233/AG
7 4 4 17 FUNKDAFIED A & DA BRAT
(C) (T) SO SO DEF/CHAOS 77523/COLUMBIA
8 6 7 9 BOP GUN (ONE NATION) @ |CE CUBE FEAT. G. CLINTON
(M) (T) (X) PRIORITY 53161+
) 10 10 8 ROMANTIC CALL & PATRA FEATURING YO-YO
(C) (M) (T) EPIC 77624
10 8 11 12 | TAKEIT EASY @ MAD LION
(M) {T) WEEDED 20094 */NERVOUS
1 9 6 21 FANTASTIC VOYAGE A @ COOLIO
(C) (M) (T) (X) TOMMY BOY 617
FUNKY Y-2-C & THE PUPPIES
12 13 13 15 (C) (M) (T) {X} CHAOS 7746 1/COLUMBIA
13 14 8 21 BACK IN THE DAY @ & AHMAD
(C) (M) (T) (X) GIANT/REPRISE 18217/WARNER BROS.
14 1 9 13 NUTTIN' BUT LOVE & HEAVY D & THE BOYZ
(C) (M) (T} UPTOWN 54865/MCA
15 16 18 9 ACTION @ TERROR FABULOUS FEAT. NADINE SUTHERLAND
(C) (D) (M) (T) EASTWEST 98260/AG
| SAW IT CUMMIN' & PMD
16 12 12 4 (C) (M) (T) (X) PMD 62952/RCA
@ n | — ) I'LL TAKE HER @ ILL AL SKRATCH FEAT. BRIAN MCKNIGHT
(C) (T) {X) MERCURY 856 124
2 40 10 | NONE OF YOUR BUSINESS/HEAVEN OR HELL & SALT-N-PEPA
(C) (D) (M) (T) (X) NEXT PLATEAU/LONDON 857 578/ISLAND
19 21 2 8 RECOGNIZED THRESHOLDS OF... & BOOGIEMONSTERS
(C) (T) PENDULUM 581B84/EMI
| GOT A LOVE @ PETE ROCK & C.L. SMOOTH
NEW D 1 (C) (M) (T) ELEKTRA 64513
71 17 17 12 SOUTHERNPLAYALISTICADILLACMUZIK & OUTKAST
(C) (D) (M) (T) LAFACE 2-4070/ARISTA
22 18 19 7 NAPPY HEADS @ FUGEES (TRANZLATOR CREW)
(C) (M) (T} RUFFHOUSE 77643/COLUMBIA ]
23 2 2 PLAYAZ CLUB @ RAPPIN' 4-TAY
(C) {T) (X) CHRYSALIS 58267/EMI
GIVE IT UP @ PUBLIC ENEMY
2 19 16 1 (C) (M) (T) {X) DEF JAM/RAL 853 316/ISLAND
@ 30 36 5 DISTORTION TO STATIC & THE ROOTS
(C) (T) DGC 92724/GEFFEN
% 27 27 8 BLACK SUPERMAN @ ABOVE THE LAW
(C) {T) RUTHLESS 5516/RELATIVITY
BLACK HAND SIDE & QUEEN LATIFAH
a 23 20 11 (C) (T) (X) MOTOWN 2249
GUCCI DANCE LIVE SAM THE BEAST
2 28 3 6 (M) (T) SIREN 109*
HIP HOP RIDE @ DA YOUNGSTA'S
2 2 2 4 (C) (T) EASTWEST 98240 |
35 | — 2 PARTY & DIS-N-DAT
(M) (T) EPIG STREET 77400*/EPIC
WHERE MY HOMIEZ? @ ILL AL SKRATCH
3 % 21 18 | (€)1 (0 MERCURY 858 462
IT'S REAL & MIC GERONIMO
|3 3 4 (C) (T) (X) BLUNT 4912/TvT
33 | 31 31 9 WRONG SIDE OF DA TRACKS & ARTIFACTS
(C) (M) (T) BIG BEAT 98285/AG
BUCK EM DOWN BLACK MOON
NEW b 1 (M) (T) () WRECK 20100%/NERVOUS
CAN IT BE ALL SO SIMPLE ® WU-TANG CLAN
fall 30 14 (C) (T) (X) LOUD 62891/RCA
NO GUNS, NO MURDER & RAYVON
¥ | ¥ 37 9 (M) (T) (X) VP 5399~
CHECK THE VIBE & DRED SCOTT
@ RE-ENTRY 2 (C) (T) TUFF BREAK 7014/A&M
3 32 6 IN THE PJ'S @ BIG DADDY KANE
(C) (T) MCA 54884
| GOTCHA' BACK & GENIUS
3 2 4 3 (C) (T} LOUD 62967/RCA
DIARY OF A MADMAN & GRAVEDIGGAZ
| 32 28 13 (C) (T) GEE STREET 854 062/ISLAND
NEW ) 1 NOWHERE TO RUN, NOWHERE TO HIDE & GRAVEDIGGAZ
(C) (T) (X) GEE STREET 854 104/ISLAND
IT'S YOUR BIRTHDAY @ LUKE
42 | 3 i 3 ! (C) (M) (T) LUKE 176
| USED TO LOVE HER & COMMON SENSE
NEW D 1 (C) (T) RELATIVITY 1209
DWYCK ® GANG STARR
44| 38 25 3 (C) (T) CHRYSALIS 58257/EMI
PUMP ¢ VOLUME 10
R 2 2 (C) (M) (T) IMMORTAL 62844/RCA
BUCKTOWN & SMIF-N-WESSUN
4% | 45 4 21 (M) (T) WRECK 20069*/NERVOUS
LIVE EVIL & FLATLINERZ
4 3 3 6 (C) (M) (T) DEF JAM/RAL 853 356/ISLAND
CAPTAIN SAVE A HOE & E-40
48 | 4 42 18 (C) (T) SICK WID' IT 42230/)IVE
PUMPS AND A BUMP @ & HAMMER
81 4 2 (C) (D) (T) {X) GIANT/REPRISE 18218/WARNER BROS.
WORKER MAN & PATRA
RE-ENTRY 27 (C) (M)tsf) EPIC 77289

() Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single
availability, (X) CD maxi-single availability. © 1994, Billboard/BPI Communications, and SoundScan, Inc.

R&B

JIVE/EA SHAQ PROMO

(Continued from page 10)

based games are better hosts for
soundtracks). “But with the album due
at around the same time, we knew it
would be a wasted opportunity to not
make some use of his musie,” says Les-
ley Mansford, Electronic Arts’ market-
ing director, who says her company ap-
proached Jive about timing the album’s
release to that of the game.

Electronic Arts had already gauged
music as a potential marketing coup af-
ter the success this year of its 3DO rac-
ing game “Road Rash,” which sports a
hit-heavy soundtrack from a slate of
A&M Records' alternative artists.

“The feedback has been tremen-
dous,” Mansford says of that game.
“Music creates a whole separate buzz
that helps build excitement, and it’s
something we intend to make maximum
use of.”

Also building excitement for Shaq’s
game and album will be a life-size
standee of O'Neal in martial-arts pose
that will be sent to some 15,000 store-
fronts in advance of release. It, and all
other point-of-purchase material for the
game, will include mention of the album.

Beyond a common target demo-
graphic, Electronic Arts and Jive also
share numerous retail accounts, Mans-
ford says, ranging from mass mer-
chants like Wal-Mart to music retailers
like Wherehouse. In the converging
world of the “entertainment super-
store,” she adds, such in-store cross-
promotions between games and albums
are a natural fit.

Weiss says the companies also are
working on several “more creative”
cross-promotions, along the lines of
Electronie Arts/Jive “Shag-Fu club
nights,” where people would be invited
to come out, play the game, and preview
the album.

Electronic Arts also will be including
a mention of the Jive album within its
print advertising, Mansford says, but
its $4 million TV campaign will be ded-
icated solely to the game, which O'Neal
conceived and helped design.

“We do have to sell the game at some
point,” Mansford says, laughing.

RHYTHM & BLUES

(Continued from page 24)

tion week. There was a concert ex-
travaganza at Rossi's going-away
party, held at the Supper Club in
New York. The event included live
performances by Brandy, Imma-
ture, London Jones, Horace Brown,
Cherelle, Gerald Levert, Jade, Ex-
Girlfriend, and Skyy. The party was
sponsored by RCA Records, Arista,
Motown, MCA, Giant, and the entire
WEA group ... RCA recording trio
Blackgirl and Tuff Break artist Dred
Scott rocked the house at the Copa-
cabana ... EastWest hosted a set for
industry troops and special guests.
The dinner show featured debut art-
ist Cindy Mizelle and Gerald Levert.
Mizelle drew raves, as did Levert
when he took the stage. But the
crowd went ballistic when Levert
invited O’Jays group member Eddie
Levert to the stage for a rousing fa-
ther/son performance. . .. At Visiones,
the Kevin Mahogany Group dished
out a jazz/blues set that kept the late-
night erowd energized.
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Dance

ARTISTS & MUSIC

U.K.’s Olympic Races On; Musto Returns With Indie

HIT THAT PERFECT BEAT:
One of the most consistently satis-
fying indies in the U.K. right now
has got to be Liverpool’s Olympic
Records. With each successive sin-
gle, the label embraces ongoing in-
ternational club trends, while
tweaking and changing 'em with
an ever-so-subtle hand.

A recently issued pair of slam-
mers cleanly proves that point.
“You Can’t Turn Around” by Bot-
tom $ sizzles with plush soul-in-
fused house rhythms, lively diva
belting, and a slick, pop-injected
chorus. Over the course of four ex-
cellent interpretations, the cut pro-
gresses from a fleshy peak-hour
jumper into a stark trance trip
without ever losing the core ele-
ments of the song’s original mix.

“I Need Somebody” by Mr.
Peach is a bold and bouncy hi-
NRG spinner that will take you on
a nostalgic trip back to your fave
"70s hits by the Ritchie Family
and the Salsoul Orchestra. On
this 12-inch single, the musical
vibe does not change very much,
although the “Stylin’ " dub pleas-
antly surprises with some nifty
ragga-toasting. Olympic has got-
ten the attention of compatriot de-
Construction Records, which has
picked up a couple of projects for
distribution. T’would be wonderful
to see a savvy stateside major label
plug into what a strong source of
great jams Olympic would be for
this country.

Wondering where Tommy
Musto has been lately? So have
we. The New York producer has
been devoting lots of time to his
Northcott-distributed indie, Sub-
Urban Records, signing and pro-
ducing an ear-catching array of un-
derground baubles. The best of the
bunch is “Ya Can’t Separate Me
(I'm Determined)” by Lee Gene-
sis. Musto kicks one of his pat-
ented R&B-lined grooves, while
Genesis belts like a preacher on a

Showiﬁg Their Stripes.

o

Yello recently hosted a listening party for “Zebra,” its

by Larry Flick

pulpit. He gets ample aid from a
gospel choir that whoops and claps
with infectious vigor. Added pleas-
ure is derived from a double-pack
of remixes that features the nota-
ble talents of Alan Russell from
Splice Of Life and Sensible
House mastermind Matthais
Hellbronn.

Other new Musto/Sub-Urban
goodies include “Grooves 4 New
York,” a compilation packed with
such refreshing house moments as
“Show 'Em How We Do It” by In-
teraction & Michelle Weeks,
“Nothing Better” by Colourblind
(whatever happened to the album
that was due last year?), and “Pa-
rade” by Community With
Fonda Rae.

Once again, Waako Records in
New York comes to the table with
a rousing anthem destined to re-
side on some of clubland’s cool
turntables. “A Better Day” by
Rhythmic Entity offers a storm of
aggressive house beats, loony vost-
cal bits, and simple keyboards.
Producer Steve Deparr, perhaps
best known for his work on
AphroHead’s recent project,
shows potential and groove stam-
ina to hang for the long haul on the
top of the dance heap. His ear for
breaks is infallible, and he clearly
holds promise for an easy transi-
tion into songwriting circles. The
hooks here are undeniably catchy.

European punters are tirelessly
trying to unmask the mysterious,
and heretofore anonymous Natu-
ralists, who are blazing through
underground dancefloors abroad

forthcoming album on 4th & Bway/Island, at group member Deiter Meier's Malibu
home. Due Oct. 25, the project will be preceded by the single “Do It,” which
sports remixes by Sun Electric, Mark Picchiotti & Teri Bristol, Thomas Fehlman,
and Yello. Pictured, from left, are Meier, Jerry Casale of Devo; and Boris Blank

of Yello.

with an ominous cover of Blue
Pearl’s “Naked In The Rain.”
Available on Interactive Records,
the jam is a racing trance excur-
sion, thick with hypnotic synth pas-
sages, choral vocal loops, and an
assaulting rave subtext. Flip the
record over and be wrecked by a
slicing goth-rock rendition that is
downright spooky at times. Until
the wicked minds behind this gen-
ius record identify themselves, we
simply must be content to bathe in
its quirkiness and twirl to its manic
groove. Join us.

REUNITED: After several
months of speculation, producer/
composer Roger Sanchez is re-
turning to the label that launched
his career, New York’s venerable
Strictly Rhythm Records.

“It’s like going home and spend-
ing time with your family,” San-
chez says. “Things were certainly
strained for a while, but they were
the kind of creative and personal
differences that ultimately force
you to mature. The bottom line is
that Strictly Rhythm is the defini-
tive voice for dance music in this
country, and it feels good to be a
part of that.”

The first fruits from the San-
chez/Strictly reunion will be heard
next month, when the label issues
the dubby Afro-Cuban mover
“Sumba Lumba” under the name
Tribal Infusion. The following
month will bring an EP, tenta-
tively titled “Strictly For The Un-
derground,” which will travel down
a darker, more deep-house path.
Finally, clubland will get a sequel
to 1990’s now-classic Under-
ground Solution anthem “Luv
Dancin’.” Sanchez promises the
still untitled track will be “a big-
sounding vocal record. The idea is
for this single to launch an act that
will be around for a while.”

i Dance
Breakouts

FOR WEEK ENDING SEPT. 24. 1994
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Breakouts: Titles with future chart potentat,
based on club play or sales reported this week

e

Gettin’ Funky. Mercury rapper Nefertiti recently partied with C+C Music Factory

divas Zelma Davis and Martha Wash at a New York nightspot. Nefertiti will be
making her acting debut early next year in the Gramercy Pictures release
“Panther.” Davis and Wash currently are dividing their time between promotional
chores for Columbia’s C+C opus, “Anything Goes,” and recording solo projects.
Shown, from left, are Davis, Nefertiti, and Wash.

These releases are one part of
what appears to be a bright new
phase in Sanchez's career. He has
ended his partnership with Eddie
Colon and their three-year-old in-
die, One Records, citing “consider-
able differences in vision.” Instead,
Sanchez will launch his own Nar-
cotic Records within the next two
months with a still-untitled tune
that was written by him and produ-
ced by Todd Terry, Benji Cande-
lario, and Kenny Gonzalez under
the name the Dream Team. Tapes
and test pressings are starting to
circulate both here and in the U.K,,
where Narcotic will be based.

If that is not enough, Sanchez is
also working with Kathy Sledge
for a potential album, and will con-
tribute to the next Nu Colours col-
lection. After brainstorming, he is
putting together a project that will
feature the vocal skills of Michael
Watford, Jay Williams, and Colo-
nel Abrams. “We're calling it
Brothers Of Soul, and it will have
a nice blend of gospel, soul, and
house,” he says. “All we have to do
is find an interested label.”

Any takers?

SIDEWALK TALK: Lance
Walden is shifting from his posi-
tion as the director of dance music
promotion at Arista Records into
the role of local radio promoter for
the label in San Francisco. A suc-
cessor should be named shortly.
He or she will have a pretty sizable
pair of shoes to fill . . . Speaking of
major label promoters, veteran
Anthony Sanfillipo will handle
club promotion at EMI Records.
He replaces Kevin Doyle, who re-
cently left the label to pursue other
options. Sanfillipo’s first priority
will be plugging the just-shipped
K-Klass remixes of “Rapture” by
Blondie (which are delish, by the
by) ... Best wishes for a speedy re-
covery to Greenhouse Record Pool
director Lynn Hasty, who was in
an auto accident on Aug. 31 in Los
Angeles. We are pleased to report

that friends and local DJs are plan-
ning a benefit to help cover her
medical costs ... Freestyle inge-
nue Li’l Suzy is out to prove that
you are never too young to take
control of your life and career. The
16-year-old is stepping out from
the shadow of an overly confining
production deal to form Empire
Records in New York. The single,
“Promise Me,” has just gone to re-
tail . . . Also creating her own musi-
cal forum is hi-NRG vixen Ellyn
Harris, who will offer her next sin-
gle, the giddy, house-flavored “Got
A Green Light,” on her own Unity
Records ... Way-cool British pro-
duction team Love To Infinity has
inked a recording deal with the
U.K.-headquartered Mushroom
Records. Comprising brothers
Andrew and Peter Lee, as well as
singer Louise Bailey, the act will
follow its early 1994 Euro-club hit,
“Something Out Of Nothing”(Pi-
geon Pie Records), with a new sin-
gle before the end of this year.
With increasing props generated
by luscious remixes for Grace
Jones and Melanie Williams,
among others, we are willing to bet
the farm that LTI will be bathing
in massive worldwide success a la
Brothers In Rhythm and K-Klass
by next summer.

NUGGETS: Hot Productions in
Miami has unleashed new singles
from two disco icons. Cerrone
ends a lengthy silence with “Love
& Be Loved,” a midtempo wriggler
that is etched with the same faux-
orchestral drama that fueled his
classics “Love In C Minor” and
“Supernature.” Placed alongside
the output of today’s reigning
kingpins, this is pretty subtle
stuff—but tasty nonetheless. Five
remixes travel down various stylis-
tic roads, ranging from break-beat
(aack!) to hi-NRG. Hot also has
“Any Way You Want It” by T-Con-
nection, which tries harder to be
in the pocket of current trends

(Continued on next page)
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(Continued from preceding page)

with four versions that range from
deep-house to tribal. A solid con-
tender, thanks in large part to
Kenji Eto’s post-production ...
Cheers to Radikal Records for not
stepping off Suzi Carr’s fab (if
somewhat underrated) “All Over
Me.” The cut now sports remixes
by the Delorme and the Associa-
tion, both of which give the jam an
edgier vibe that we bet will win the
hearts of “hipper” jocks who were
slow to climb aboard the first time.
Radikal has also assembled a four-

record set of remixes for 2 Unlim-
ited’s current single, “Throw The
Groove Down.” An army of produc-
ers too long to list here has taken
a stab at the track, tweaking it far
beyond recognition. Will it finally
give the popular European act a
long sought-after U.S. hit? Hard to
say. We will let you know after the
aspirin starts to kick in ... Those
crafty folks at the Hot Tracks re-
mix service have done it again.
They have deconstructed Donna
Summer’s recent jack-swingin’

rendition of Edith Piaf's “La Vie
En Rose,” and rebuilt it into a
plump and juicy disco twirler. Fea-
tured on the Tulsa, Okla., com-
pany’s current “NRG For The
'90s” monthly package, the track
was re-produced by Chris Cox and
Ron Hester, who have developed
quite a knack for sewing glossy
pop synths into the fabric of vi-
brant bass patterns. Essential for
collectors ... Compilation-of-the-
moment honors go to “UrbMix,
Volume One: Flammable Liquid,”

which offers a clear view into the
jams that fuel the underground
music scene in Los Angeles. Seam-
lessly sequenced and mixed by leg-
endary West Coast DJ Doc Mar-
tin, the Planet Earth Records
release, assembled by the editors
of Urb Magazine, sparkles with
gems like “Outernational Wah” by
Airgoose, “Throw” by Paperclip
People, and “Feel It” by Coco
Steel & Lovebomb. You moust
hear this album ... Fans of dura-
ble alternative dance act Xymox

should snag a copy of “Head-
clouds,” an album that displays
considerable growth in both tradi-
tional song structure and groovabi-
lity. For example, “Spiritual High”
expands on the expected core of
Depeche Mode-like angst with a
strobing wall of synths and a toe-
tapping hook. “It's Your Fire” is
equally potent, but far more omi-
nous and atmospheric. Available
on Off-Beat Records, an indie loca-
ted in West Springfield, Mass.
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Labhel Rosters Feature Fewer Acts

Nashville Has More Majors, But Not More Signings

B BY EDWARD MORRIS

NASHVILLE—Here’s a surprise: In
spite of the proliferation of major coun-
try labels, the number of country acts
is down substantially from the past few
yeuars. Even during the days when
there were fewer than a dozen majors,
the combined country rosters usually
amounted to between 190 and 200 acts.
But the most recent survey of the 16
country majors (conducted Sept. 12) re-
vealed only 173 acts.

Of these, 102 are solo male artists, 36
solo female, and 35 duos or larger
groups. At least a dozen of those now
signed to the majors are comedians, in-
strumentalists, or trophy acts for
whom singles are seldom or never
issued, and who thus do not contend for
radio airplay.

Among the acts now between labels
are Ronnie Milsap, Restless Heart,
Bobbie Cryner, and Shawn Camp. Also

worth noting is the fact that Curb Rec-
ords has signed gospel artist Michael
English, who was embroiled in contro-
versy earlier this year when he re-
turned his recently won Dove Awards
after publicly confessing to a moral
lapse.

Here are the current major-label
rosters:

Arista: Blackhawk, Brooks & Dunn,
Linda Davis, Diamond Rio, Radney Fos-
ter, Alan Jackson, Dude Mowrey, Lee Roy
Parnell, the Tractors, Pam Tillis, Steve
Wariner, Michelle Wright.

Asylum: Brother Phelps, Guy Clark,
Emmylou Harris, Jamie Hartford, Terry
Radigan, Bryan White, Bob Woodruff.

Atlantic: Archer/Park, Confederate
Railroad. Noel Haggard, the Hutchins,
Ray Kennedy, Tracy Lawrence, Woody
Lee. Marilyn Martin, Neal McCoy, John
Michael Montgomery.

BNA: Lisa Stewart, Doug Supernaw,
Mare Beeson, Turner Nichols, Kim Hill,
John Anderson, Jesse Hunter, Lorrie Mor-

Clint Black Finishes Tour
With Small-Theater Shows

NASHVILLE—Clint Black is closing
out his touring season with a 14-date
“Up Close” theater swing. It will place
the star, who normally plays arenas, at

N

venues in the 2,000-
3,000 seat range,
and sometimes in
markets where he
hasn’t performed
before.

Glenn  Smith,
president of Glenn
Smith Presents in
San Antonio,
Texas, is promoting
nine of the 14 shows. “It was tough
finding these venues,” Smith says.
“Most 50- to 80-vear-old theaters seat
only 1,500 or 1,800. And that’s not
enough to make it worthwhile to any-
one. It took a lot of digging to find the
right ones.”

As Smith explains it, the theater ap-
proach gives Black a chance to play in
towns he might otherwise bypass on his
regular tours. “For example, he has
never been to South Padre Island {in
Texas]. And there are some 3 million
people in the valley of Texas between
Harlingen, Brownsville, and Corpus
Christi. He’s never been there. What'’s
wrong with this scenario? Most major
headliners would not go to South Padre
Island.”

Black’s Sept. 11 date there sold out
in two hours, Smith reports. “Every-
body realizes there’s a smaller gross
going in when you do something like
that. But at the same time, there’s a lot
of good fans who want to see the art-
ist.”

Black also is using the tour to intro-
duce his fifth RCA album, “One Emo-
tion,” which will be released Oct. 4.

Ticket prices on the tour range from
$21.50-$30, Smith says. “We're noticing
that since the venues are so stately,
we're getting people who [might ordi-
narily] go there to see the opera or the
symphony. They like to dress up a bit.”

BLACK

To advertise the shows, Smith is re-
sorting to “a lot of TV.” In each market,
he has secured a TV station to act as
the official show presenter. “What we
asked them to do was give us hearicoup
amounts of TV time, and we get to at-
tach their names to the show for very
little cash.” Black cut TV liners that
were personalized for each market.

“The neat thing about advertising in
smaller markets,” Smith adds, “is that

it’s a lot less expensive. With a lot of

these little newspapers, the ads are
$150, where in some papers they're
$4,000, $5,000, or $6,000.”

Although the stages are also smaller
in these locations, Smith savs Black
brings as much lighting and sound as
he can from his regular shows. He also
uses his full band.

Each show consists of an “electric,
play-all-the hits” segment, an intermis-
sion, and then an acoustic set that se-
gues into a finale section with the en-
tire band. “It’s almost twice as long as
his normal show,” Smith says.

Black is selling merchandise at the
theaters, just as he does at the larger
venues.

The “Up Close” tour started Sept. 2
in Tuscon, Ariz., and will conclude in
Roanoke, Va., Sept. 29. The other pro-
moters for this project are Broadway
Entertainment, Milwaukee; Pace Con-
certs, Houston; and Moore Entertain-
ment, Nashville.

Other markets on the tour are El
Paso, Texas (Sept. 3); College Station,
Texas (8); Waco, Texas (10); South Pa-
dre Island (11); Port Arthur, Texas
(15); Latayette, La. (16); Shreveport,
La. (17); Wichita Falls, Texas (18);
Searcy, Ark. (23); Greenwood, Miss.
(24); New Orleans (25); and Asheville,
N.C. 28).

During this final phase of his tour,
Black also will play four fair dates, the
last being the Bloomsburg (Pa.) Fair,
Oct. 1. EDWARD MORRIS

gan.

Curb: Mary Black, Boy Howdy, Junior
Brown, Michael knglish, Merle Haggard,
Hal Ketchum, Lyle Lovett, Delbert
McClinton, Ronnie McDowell, Tim
McGraw, Marie Osmond, Sawyer Brown, -
Six Shooter, Smokin’ Armadillos, White- r
heart, Hank Williams Jr.

Decca: Rhett Akins, Frazier River
Band, Mark Chesnutt, Dawn Sears.

Giant: Clay Walker, Carlene Carter,
Daron Norwood, Orrall & Wright, Rhonda "
Vincent, Graham McHugh, Daryle Single-
tary, Pirates Of The Mississippi, Southern
Exposure.

Liberty: Asleep At The Wheel, John
Berry, Suzy Bogguss, Garth Brooks, the

Bright Days. MCA Records gave Vince Gill a “Triple Pla
celebrate his enormous album sales and to toast his passion for golf. Displaying
both platinum and satisfaction, from left, are Larry Fitzgerald, Gill's co-manager;
Tony Brown, Gill's producer and MCA/Nashville president; Gill; Bruce Hinton,
MCA/Nashville chairman; and Mark Hartley, Gill’s co-manager.
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(Continued on page 34)

HOME BOY: No matter where David Lee Murphy’s
career ultimately takes him, the destination can surely
be no brighter than the way station he reached Sept.
9 when the folks of Herrin, Ill., welcomed him home.
This was serious welcoming, too. The town proclaimed
“David Lee Murphy Day”; radio station WDDD hosted
a big party for him at the civic center; the mayor gave
him the key to the city; and Murphy’s friends and fam-
ily seized the opportunity to reflect publicly on the
quirks and events that brought him to where he is to-
day.

Where he is is eruising along on “Fish Ain’t Bitin’,”
the second single from his debut MCA album, “Out
With A Bang.” Although he has been beating the
streets of Nashville as a singer and songwriter since
1983, Murphy is still a new face to most country fans.
It wasn’t until early this year that he made his single

No Place Like Home For David Lee Murphy

Rogers Readies Standards Set; A ‘Coat’ For Kids

—

music and lyries. A single for Trisha Yearwood, it was
also the title song of her Disney Channel special . . . And
Walter C. Miller, producer of the Country Music Assn.
awards show, earned an Emmy for his work on the 1994
Tony Awards show.

After more than 10 years in RCA/Nashville’s public-
ity department, Erin Morris will leave her post as asso-
ciate director of artist development in November to go
to work for the Press Office, a publicity company she
owns with husband, Jim Della Croce. Its clients include
John Anderson, Radney Foster, Steve Wariner,
Bryan Austin, and Run C&W ... Herky Williams is
the new director of A&R for Patriot Records. He was
director of A&R and artist relations for Liberty ...
Herb Agner, who interned at Billboard’s Nashville of-
fice before moving on to a position at Warner Bros. Rec-
ords, has been promoted to video development man-
ager at that label. Agner

and video debut with
“Just Once,” a song from

——
ducer, and, of course, the
bottomless enthusiasm of
the kidding from WDDD MD Tracy McSherry with the
good humor that friends say is his trademark. After-

the “% Seconds” movie
soundtrack. Now gaining
momentum, he has on his
side striking good looks,
Tony Brown as his pro-

his hometown.

At the homecoming —

party, Murphy accepted

all the praise with becom-

ing modesty and took all

ward, with manager Doug Casmus at his side, Murphy
signed autographs and treated his well-wishers to a
brief acoustic show. “If I had it to do over again,” he
told the crowd, “there’s no place else I'd rather grow
up than here.” It’s easy to see why.

MAKING THE ROUNDS: Kenny Rogers—the man
of many musical styles—is back on record with yet an-
other. Now on Atlantic, Rogers is releasing a collection
of pop standards called “Timepiece: Orchestral Ses-
sions With David Foster.” [t features such old reliables
as “I Remember You,” “Where Or When,” “When I Fall
In Love,” “My Funny Valentine,” and “Love Is Just
Around The Corner.”

Dolly Parton’s extraordinarily moving song “Coat
Of Many Colors” has been transformed into a children’s
book of that title. It is published by HarperCollins. Par-
ton is scheduled to star in the half-hour comedy “Heav-
ens To Betsy” from Touchstone Television. It will be a
mid-season replacement on CBS-TV ... Hugh
Prestwood’s “The Song Remembers When” has won

an Emmy for outstanding individual achievement in

by Edward Morris

will be leading a session
on country music at this
year’s Billboard Musie
Video Conference, Nov. 2-
4 in Santa Monica, Calif.
... Stacie Shoulders is
the new director of copy-
right administration at
Maypop Music Group ...
Step One Records has
signed a licensing and dis-
tribution deal with Pinna-
cle/D# Sharp Records
that covers the U.K. and Ireland . .. John McEuen has
released the album “The Music Of The Wild West” on
the Aspen Recording Society label. It was issued origi-
nally on Mogul Entertainment. The music is from the
soundtrack of “The Wild West” television miniseries
and will be marketed through an 800 number, conven-
tional record stores, and such special outlets as western
wear stores and state park gift shops.

MAI{K YOUR CALENDAR: Nashville CARES
(Council On AIDS Resources, Education, and Services)
will hold its “From All Walks Of Life” charity walk Oct.
9, beginning at 2 p.m. at Riverfront Park. Information
and pledge envelopes are available from any Nations-
Bank ... Red Steagall hosts his fourth-annual Cowboy
Gathering Oct. 21-23 at the Fort Worth, Texas, Stock-
yards.

SIGNINGS: David Frizzell and B.J. Johnson & the
Snake River Band to recording deals with Playback
Records ... Jeff Knight to the Maypop Music Group
for publishing . . . Louise Mandrell to the William Mor-
ris Agency for worldwide booking ... Mac McAnally
to Rubin Media for publicity.
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COMPILED FROM A NATIONAL SAMPLE
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A A x*NO. Tx %% 37 | 30 [ 24 | 8 | DIAMOND RIO ARISTA 18745 (9.98/15.98) LOVE A LITTLE STRONGER | 13
1 1 1 25 | TIM MCGRAW A° CURB 77659 (9.98/13.98) 24 weeks at No. | NOT A MOMENT TOO SOON 1 38 | 35 | 34 | 33 | COLLIN RAYE @ EPiC 53952/SONY (9.98 EQ/15.98) EXTREMES | 12
2 2 2 11 | ALAN JACKSON A ARISTA 18752 (10.98/15.98) WHO | AM 1 39 | 33 29 17 | SOUNDTRACK ATLANTIC 82595/AG (10.98/16.98) MAVERICK 4
3 4 4 20 | REBA MCENTIRE A mCA 10994 (10.98/15.98) READ MY MIND 2 40 | 45 42 44 | FAITH HILL @ WARNER BROS. 45389 (9.98/15.98) TAKE ME AS | AM 7
4 3 3 33 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 1 41 | 40 | 36 | 27 | JOHN BERRY LIBERTY 80472 (9.98/13.98) JOHN BERRY | 13
5 5 5 14 | VINCE GILL A MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 48 | 51 | 157 | GARTH BROOKS A® LRy 96330 (10.9815.98) ROPIN' THE WIND 1
6 7 6 7 JOE DIFFIE EPIC 64357/COLUMBIA {10.98 EQ/15.98) THIRD ROCK FROM THE SUN 6 43 | 39 | 40 | 20 | PAM TILLIS ARiSTA 18758 (9.98/15.98) SWEETHEART'S DANCE 6 n
1 6 7 | 32 | THE MAVERICKS ® Mca 10961 (9.98/15.98) WHAT A CRYING SHAME | 6 |44 | a1 | 41 [ 106 | VINCE GILL A* ke 10630 (10981598 I'STILL BELIEVE INYOU | 3
8 8 9 3 PATTY LOVELESS EPIC 64188/SONY (3.98 £0/15.98) WHEN FALLEN ANGELS FLY 8 45 | 42 | 37 | 25 | CONFEDERATE RAILROAD @ ATLANTIC 82505/AG (10.98/15.98) NOTORIOUS 6
9 9 8 13 | DAVID BALL @ WARNER BROS. 43562 (9.98/15.98) THINKIN' PROBLEM 6 46 | 43 | 45 | 96 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82420/AG (9.98/15.98) GEY LIFE'S A DANCE 4
% % * GREATEST GAINER* % % L 47 46 | 46 17 _KATHY MATTEA MERCURY 518852 (10.98 EQ/15.98) WALKING AWAY A WINNER 12 l
14 | 11 | 54 | GARTH BROOKS A‘ LIBERTY 80857 (10.98/16.98) INPIECES | ! 48 | 44 | 39 | 44 | TANYATUCKER @ LIBERTY 89048 (10.98/15.98) SOON | 18
11 | 11 | 13 | 12 | SAMMY KERSHAW WERCURY 522125 (10,98 EQ/l5 58 FEELIN' GOOD TRAIN | 9 49 | 45 | 47 | 61 | CLINT BLACK A RCA 66239 (1098/15.98) NOTIMETOKILL | 2 |
12 | 135 | 16 | 35 | JEFF FOXWORTHY R REEEBEERR. | e 50 | 47 | 43 | 48 | YARIOUS ARTISTS A COMMON THREAD: THE SONGS OF THE EAGLES | 1
WARNER BROS. 45314 (9.98/15.98) - —82
131 12| 12 ] 18 | TRACY BYRD mca 10901 (10.98/15.98) NO ORDINARY MAN | 12 51 | 50 | 48 | 73 | PATTY LOVELESS @ i 53236/SONY (9.98 EQ/15.98) ONLY WHAT | FEEL | 9
14 | 10 | 10 | 18 | TRAVIS TRITT @ warner 9v0s 45603 (1098/1596)  TEN FEET TALL & BULLETPROOF | 3 52 | 52| 53 | 124 f&ﬁ%gg’;@:&igg}gﬁm‘) 4 CONFEDERATE RAILROAD | 7
15 17 19 | 32 | BLACKHAWK ARISTA 18708 (9.98/15.98) BLACKHAWK | 15 * % * PACESETTER*® * %
16 | 15 | 14 | 52 | MARTINA MCBRIDE @ Rca 66288 (9.98/15.98) BB THE WAY THAT I AM | 14 @ 71 | — | 29 | SOUNDTRACK @ vch 10927 (10.98/16.98) 8 SECONDS 8
* % * HOT SHOT DEBUT* * % ? 53 | 52 | 64 | JOHN ANDERSON @ BNA 66232 (9.98/15.98) SOLIDGROUND | 12
NEW ) 1 CHRIS LEDOUX LIBERTY 28770 {10.98/15.98) HAYWIRE 17 55 | 51 19 70 | WYNONNA A CURB 10822/MCA (10.98/15.98) TELL ME WHY 1
18 | 16 | 20 [ 104 | GEORGE STRAIT A°MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) ! (56)] 62 | 69 | 12 | LARI WHITE R 66395 (9.98/15.98) WISHES | 54
19 18 15 | 81 | BROOKS & DUNN A’ ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 57 | 55 | 59 | 24 | HANK WILLIAMS, JR. CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 55
20| 20 | 17 ] 101 :\’!Tgr: 1@5?1%1%?92/%9&) A LOT ABOUT LIVIN' {AND A LITTLE ‘BOUT LOVE) | 1 58 | 57 | 57 | 20 | JOHNNY CASH AMERICAN 45520/WARNER BROS. (9.98/15.98) AMERICAN RECORDINGS | 23
21 19 18 77 | DWIGHT YOAKAmRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 4 :: :: ?? 1;4 i;ﬁNJ:f:;s:;LZZIST:/ESSl :‘Zw;?w = Pl ROCKKT:E ::fzz: 528
| 746/SONY (9.98 £Q/15.98] [al N
2122 |3 %ﬁm&fm;‘goﬁy‘\(?:g?‘g&??g:; Lo : 61 | 64 | 60 | 10 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 £Q/9.98) SUPER HITS | 57
@ 27 32 | 209 | GARTH BROOKS A" LIBERTY 93866 (9.98/13.98) NO FENCES 1 62 56 54 43 | ALABAMA @ RCA 66296 (9.98/15.98) CHEAP SEATS 16
24 | 23 | % | 18 | LORRIE MORGAN BNa 66379 (9.98/15.98) WAR PAINT | 7 63 | 61 | 56 | 57 | AARON TIPPIN @ R 66251 (9.98/15.98) CALLOFTHEWILD | 6
25 | 2 | 23 | 50 | GEORGE STRAIT A MCA 10907 (10.98/15.98) EASY COME EASYGO | ? 64 | 59 | 61 | 73 | JOE DIFFIE @ Epic 53002/50NY (10.98 EQ/15.98) HONKY TONK ATTITUDE | 10
32 | 50 | 4 | THE TRACTORS aRiSTA 18728 (9.98/15.98) BB THETRACTORS | 26 | | g5 | 60 | 55 | 48 | SAWYER BROWN CURB 77626 (10.98/15.98) OUTSKIRTS OF TOWN | 13
271 | 24 | 25 | 50 | REBA MCENTIRE A’ MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1 86 | 67 | 64 | 121 | BILLY RAY CYRUS A’ MERCURY 510635 (10.98 EQ/16.98) SOME GAVE ALL 1
38 | 44 | 280 | GARTH BROOKS A" LIBERTY 90897 (9.98/13.98) GARTH BROOKS | 2 67 | 66 | 62 | 8 | CHARLIE DANIELS EPIC 64182/SONY (598 EQ/9.98) SUPER HITS | 62
29 | 26 | 21 | 28 | VARIOUS ARTISTS A MCA 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES 1 68 | 63 | 63 | 39 | DOUG STONE @ €pic 57271/50NY (9.98 EQ/15.98) MORE LOVE | 20
30 | 25 | 28 | 20 | RANDY TRAVIS ® WARNER BROS. 45501 (10.98/16.98) THIS IS ME 10 69 | 65 | 65 15 | HAL KETCHUM CURB 77660 (10.98/15.98) EVERY LITTLE WORD | 31
31 | 28 | 33 | 29 | RICK TREVINO COLUMBIA 53560/SONY (10.98 EQ/15.98) RICK TREVINO | 23 70 | 69 | 67 | 128 | WYNONNA A° CURB 10529/MCA (10.98/15.98) WYNONNA 1
32 | 29 | 27 | 31 | NEAL MCCOY @ ATLANTIC 82568 (10.98/15.98) NO DOUBT ABOUT IT—1—i @ RE-ENTRY | 93 | GARTH BROOKS A’ LIBERTY 98743 (10.98/16.98) THE CHASE 1
33 | 36 | 35 | 161 | BROOKS & DUNN A° ARISTA 18658 (9.98/13.98) BRAND NEW MAN 72 | 68 | 66 | 135 | JOHN ANDERSON A BNA 61029 (9.98/13.98) SEMINOLE WiND | 10
34 | 31 | 30 | 70 | LITTLE TEXAS A WARNER BROS. 45276 (9 98/15.98) BGTIME | 6 | 73 | 70 | 68 | 108 | TRAVIS TRITT A WARNERBROS. 45048 (10.98/15.98) TRO-U-BLE | 6
3% | 34 31 58 | CLAY WALKER A GIANT 24511 (9.98/15.98) CLAY WALKER 7 | 14 74 74 | 212 | ALAN JACKSON A’ ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4
36 | 37 | 38 | 73 | TOBY KEITH @ MERCURY 514421 (9.98 EQ/13.98) TOBY KEITH 1_7__] (75 )| RE-ENTRY | 10 | BILLY DEAN LIBERTY 27760 (10.98/15.98) MEN'LL BE BOYS | 51

) Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is availabie
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker Impact shows artists removed from Heatseekers this week. Il indicates past or presant Heatseeker title. © 1994, Billboard/BP) Communications, and SoundScan, Inc.
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28| 55 | arTIST nre | 25| |28|58 g
F2 | 93 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 x| 3z 20
1 1 PATSY CLINE A*® MCA 12* (7.98/12.98) 153 weeks at No. 1 GREATESTHITS | 175 14| — MARY CHAPIN CARPENTER @ COLUMBIA 44228/SONY (7.98 EQ/11.98) STATE OF THE HEART | 45
2 2 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 175 15 11 ALABAMA A° RCA 71707 (9.98/13.98) GREATEST HITS | 174
3 3 GEORGE JONES @ EPIC 40776/SONY (5.98 £Q/9.98) SUPER HITS | 160 16 16 KEITH WHITLEY A RCA 52277 (9.98/13.98) GREATEST HITS | 34
4 4 REBA MCENTIRE A MCA 4979* (7.98/12.98) GREATEST HITS | 173 17 19 GEORGE JONES GUSTO 380/IMG (8.98) AT HIS BEST 9
5 5 GEORGE STRAIT A MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 176 18 — DAVID ALLAN COE A COLUMBIA 35627/SONY (5.98 £Q/9.98) GREATEST HITS 71
6 6 GEORGE STRAIT A? MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 173 19 20 KENNY ROGERS A LIBERTY 5112+/CAPITOL (9.98/15.98) TWENTY GREATEST HITS 79
7 R MARY CHAPIN CARPENTER COLUMBIA 46077/SONY (8 98 EQ/13.98)  SHOOTING STRAIGHT IN THE DARK 1 20 12 TANYA TUCKER @ CAPITOL 91814 (9.98/13.98) GREATEST HITS 14
8 10 PATSY CLINE MCA 4038 (7.98/12.98) THE PATSY CLINE STORY 14 21 18 REBA MCENTIRE @ MCA 6294+ (4.98/11.98) SWEET SIXTEEN | 145
3 8 ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE 51 22 13 THE JUDDS A? CURB 8318/RCA (9.98/15.98) GREATEST HITS 58
10 7 SAMMY KERSHAW A MERCURY 510161 (9.98 £Q/13.98) DON'T GO NEAR THE WATER 6 23 | — ANNE MURRAY A* LIBERTY 46058 (7.98/12.98) GREATEST HITS | 125
11 14 WAYLON JENNINGS A RCA 3378* (8.98) - GREATEST HITS 59 24 22 CLINT BLACK A? RCA 9668 (9.98/13.98) KILLIN' TIME 2

_12 15 CONWAY TWITTY A MCA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY | 64 25 25 WILLIE NELSON A’ COLUMBIA 237542/SONY (9.98 EQ/13.98) GREATEST HITS | 4]

| 13 9 GEORFE STRAIT @ wCA 10450 (9.98/15.98) TEN STRAIT HITS | 22 Catalog albums are older titles which are registering significant sales. © 1994, Billboard/BP Communications and SoundScan, Inc.
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by Lynn Shults

HOOKING THE THIRD NO. 1 of his career with “Third Rock From The
Sun” (3-1) is Joe Diffie. The song was co-written by John Greenbaum, Tony
Martin, and Sterling Whipple, and was co-produced by Diffie and Johnny
Slate. The track won the year’s closest race for No. 1 by beating out “Down
On The Farm” (4-2) by Tim McGraw by the margin of 49 airplay detections.
One of several ironic twists to this story is that Diffie and MeGraw are both
managed by Slate, Tony Harley, and Danny Morrison. Tony Martin is the
son of industry veteran Glen Martin, who played the song for Slate. It had
been placed on hold by another producer, and Martin, being the proud father,
just wanted his longtime friend to hear his son’s song. The song also marks
a return to the top of the charts for Whipple. At one time he was one of Music
Row’s hottest songwriters. He and Greenbaum now write for Major Bob Music,
and Martin for Stroudavarious. “I just had to have the song when I heard it,”
says Slate. “It took a couple of weeks to get everything worked out to where
Joe and I could record it, but we finally got everything to fall in place.” The
single also marks the first co-production effort by Slate and Diffie.

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart
is “Livin’ On Love” (42-30) by Alan Jackson, followed by “If I Could Make
A Living” (debut-49) by Clay Walker; “Shut Up And Kiss Me” (35-28) by Mary
Chapin Carpenter; “I See It Now” (43-33) by Tracy Lawrence; “Untanglin’
My Mind” (debut-54) by Clint Black; “Third Rate Romance” (33-25) by
Sammy Kershaw; “When The Thought Of You Catches Up With Me” (51-46)
by David Ball; “Who’s That Man” (11-9) by Toby Keith; “Kick A Little” (32
26) by Little Texas; and “If You've Got Love” (debut-62) by John Michael
Montgomery.

ALBUM SALES CONTINUE TO BE SOFT, which is normal for September.
This does not mean that the album chart doesn’t contain anything interesting.
Consider the case of “Haywire” by Chris Ledoux, which debuts at No. 17. What
makes this so interesting is that the album’s sales are not being driven by a
hit single. “Honky Tonk World,” the album’s lead single, debuted at No. 75 Aug.
27, peaked at No. 71 Sept. 17, and dropped off the chart this week. Ledoux
may not get mainstream country radio airplay, but he certainly has built up
a loyal fan base through touring and video exposure. And what about the impact
of visual exposure on album sales? Just ask Garth Brooks. “The Garth Brooks
Collection,” available only at McDonald’s restaurants, sold more than 2 million
units in two weeks. If McDonald’s were wired into SoundScan, the album would
be No. 1 across the board. As it is, the exposure Brooks is receiving from the
McDonald’s campaign and the video of “Callin’ Baton Rouge” has catapulted
“In Pieces” (14-10) into this week’s Greatest Gainer slot. Retail sales increased
on all of Brooks’ albums: “No Fences” (27-24), “Garth Brooks” (38-28), “Ropin’
The Wind” (48-42), and “The Chase,” which re-entered at No. 71. The “8 Sec-
onds” soundtrack (71-53) earns Pacesetter honors.

TRADITIONAL COUNTRY MUSIC may never be the “in” thing in New
York City. But the hip-country act the Mavericks put on an awesome display
of talent, showmanship, and versatility recently before a packed house at
Tramps in Manhattan. Acts such as the Mavericks tend to draw those on the
fringes into country music.

_ Music Vid Fans Are Going Wild For Wylie

Singer Builds Audience Independently Via Cross Three

# BY EDWARD MORRIS

NASHVILLE—If Wylie Gustafson
ever makes it to the front ranks of
country stars, he will have to thank mu-
sic videos for getting him there. Wylie
& the Wild West Show (as his act is
known) has never had a hit single, yet
he has played the Grand Ole Opry, ap-
peared on all the top TNN talk shows,
and created an image that is like no one
else’s in the business today.

With his horn-rimmed glasses, fancy
Western toggery, and volcanic eruption
of red hair, the lanky Montana native
looks something like Buddy Holly on
airplane glue.

The first music video from “Get
Wild,” his second album on Cross
Three Records, is “Ugly Girl Blues.”
And his co-star in it is country icon
Merle Haggard. The clip is in light ro-
tation on CMT.

Wylie videos played on CMT Eur-
ope, say those involved with his career,
helped him secure his current six-week
gig at Euro Disney in Paris.

Mitch Cohen, Wylie’s manager, also
owns Los Angeles-based Cross Three
Records. Says Cohen, “We started
three years ago when we had ‘This
Time,” Wylie’s first music video, out.
Before we had a single or a record or
anything, we shot a video—with the be-
lief that it would stir up enough inter-
est to get a major label interested.”

Even though “This Time” grew to be
the second-most-requested video on
CMT, according to Cohen, no label took
the bait.

“Following that, we thought we'd try
another video,” Cohen adds, “so Wylie
hooked up with the songwriter Kostas.
They wrote a song called ‘Doctor My
Heart,” and we shot a video of it. That
was the video that subsequently was
nominated by Music Row magazine for
independent video of the year. We felt
that this one would get a major deal.
But it didn’t.”

Since Wylie had failed to make the
majors with two popular videos, Cohen
suggested that he record enough songs
for an album and agreed to form a label
for it. Since then, the two have worked
both the video and radio trails.

Cross Three is now working seven
albums, including Wylie’s first collec-
tion, “Wylie & The Wild West Show,”

the current one, and a comedy album
by Judy Tenuta, whom Cohen also
manages. In addition, Cross Three is
distributing the Mavericks’ first album,
which was released
on an independent
Florida label, and a
Paulette Carlson
Christmas album
issued on Carlson’s
own label.

Cross Three, in
turn, is distributed
by Alliance Enter-
tainment in the
U.S., Sony Music in Canada, and Mas-
sive in Australia and New Zealand.

Wylie cut “Get Wild” at Haggard’s
Tally Studios in Palo Cedro, Calif., a
circumstance that led to Haggard be-
ing invited to perform on both the
“Ugly Girl Blues” track and video. Raul
Malo, lead singer of the Mavericks, co-
wrote another song with Wylie, “Too
Late,” for the album.

Cohen reports that Wylie has also
completed a Christmas duet with Kelly
Willis, for which there will be a video.

In spite of pursuing the singles route
as well as the video one, Cohen con-
cedes that most of Wylie’s radio activ-
ity is still limited to non-reporting sta-

WYLIE

tions.

Cohen declines to specify how many
Wylie albums have been sold, admit-
ting that the total would seem small by
today’s country standards. Many of the
albums have been sold through Wylie's
large mailing list of fans, he says.

According to World Class Talent,
Wylie’s booking agency, the artist will
do about 150 concert dates this year,
including those at Euro Disney. Most
will be in venues of 500-1,000 seats.
There are plans for a Canadian tour
this fall.

Cohen says that Wylie's strongest
markets are in cities where CMT and
TNN are available. “We're especially
strong in the Pacific Northwest,” he
adds.

Cohen got his start in entertainment
as a television writer and producer. He
wrote for “Different Strokes” and
“Charles In Charge,” and produced
“The Wil Shriner Show.” He then mo-
ved on to management. “The future is
with television,” he says, “and having
that background has been a real asset
in terms of how we've gotten Wylie out
there.”

Cross Three has a representative in
Nashville and a total staff of four peo-
ple.

LABELS FEATURE FEWER ACTS

(Continued from page 32)

Cactus Brothers, Charlie Daniels, Billy
Dean, George Ducas, Cleve Francis, Ricky
Lynn Gregg, the Highwaymen, Chris Le-
Doux, the Nitty Gritty Dirt Band, Shenan-
doah, Tanya Tucker. Liberty/SBK: Willie
Nelson. Liberty Songwriter Series: Pat
Alger, Jill Colucci, Kostas, Jon Vezner.

MCA: Marty Brown, Tracy Byrd, Jerry
Clower, Mark Collie, Rodney Crowell, Joe
Ely, Vince Gill, George Jones, the Maver-
icks, Mac McAnally, Terry MeBride & the
Ride, Reba McEntire, Bill Monroe, David
Lee Murphy, Run C&W, George Strait,
Marty Stuart, Trisha Yearwood; MCA/
Curb: Wynonna.

Mercury: Terri Clark, Billy Ray Cyrus,
Wesley Dennis (pending), Tom T. Hall,
Sammy Kershaw, Kathy Mattea, Kim Ri-
chey, the Statler Brothers, Keith Stegall,
Shania Twain, Twister Alley, John & Au-
drey Wiggins.

Patriot: Bryan Austin, Lisa Brokop,
Deana Carter, Noah Gordon.

Polydor: Amie Comeaux, Davis Daniel,
Clinton Gregory, Toby Keith, the Moffatts,
Shane Sutton, Chely Wright.

RCA: Alabama, Eddy Arnold, Clint
Black, Andy Childs, Ty England, Waylon
Jennings, Martina McBride, Jamie
O’Hara, Jon Randall, Aaron Tippin, Lari
White.

Sony: Columbia: Chet Atkins, Stacy
Dean Campbell, Mary Chapin Carpenter,
Mac Davis, Wade Hayes, Marcus Hum-
mon, Dolly Parton, Riders In The Sky,
Earl Scruggs, Ricky Van Shelton, Larry
Stewart, Rick Trevino, Ron Wallace, Joy
Lynn White. Epic: Joe Diffie, Gibson/
Miller Band, Ty Herndon, James House,
Patty Loveless, Ken Mellons, Collin Raye,
Ricky Skaggs, Doug Stone, Tammy Wyn-
ette.

Warner/Reprise: Faith Hill, Little
Texas, Travis Tritt, Randy Travis, David
Ball, Jeff Foxworthy, Greg Holland, Dan
Seals, Victoria Shaw, Dwight Yoakam.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

43
23
10
19
69
74

27
63
66

53
51

§2
70

TITLE (Pubkisher — Licensing Org) Sheet Music Dist.

BABY LIKES TO ROCK IT (Warner-Tamerlane, BMI/Boy
Rocking. BMI/Chingaupin, BMI) CPP

BE MY BABY TONIGHT {(New Haven. BMi/Music Hill,
BMI/0f. ASCAP) CPP
CALLIN' BATON
Blackwood. BMI) HL
THE CITY PUT THE COUNTRY BACK IN ME (Sixteen
Stars, BMI/Dixie Stars, ASCAP) HL
COWBOY BAND (Careers-BMG.
Troubadors, BMI) HL

COWBOYS DON'T CRY {im's Allisongs, BMI/16 Stars.
BMI) HL

DOWN ON THE FARM (Texas Wedge. ASCAP/Noosa
Heads. BMI) CPP

DREAMING WITH MY EYES OPEN (Famous. ASCAP/
Pookie Bear. ASCAP/Bug. ASCAP) HL/CPP

DRIVE (Steve Wariner. BMI/Sneaky Moon, BMI)

ELVIS AND ANDY (Almo. ASCAP) CPP
EVER-CHANGING WOMAN (Sony Tree BMI/Sany Cross
Keys. ASCAP) HL

FISH AIN'T BITIN' {N2D. ASCAP}

GIRLS WITH GUITARS (EMI Apnl, ASCAP/Getarealjob.
ASCAP) HL

GIVE ME A RING SOMETIME {Blake Eyed Susan. BMI/
Giittesfish, BM1/Sangs Of All Nations, BMI) HL

GONE COUNTRY (Poiygram Int1 ASCAP/Ranger Bob.
ASCAP) HL

ROUGE (Combine, ASCAP/EMI

BMI/Conasauga

a
38

57

73

45
a
a9
50
62
33
29
1

HALF THE MAN (Blackened. BMI) CPP

HANGIN' IN {WB, ASCAP/Rancho Bogarda, ASCAP/Great
Cumberland, BMI/Diamend Struck, BMI) CPP/WBM
HARD LOVIN' WOMAN {Music Corp. Of Amenca, BMI/
Mark Collie, BMI/Sony Tree, BMI/Don Cook. BMI/Zemba.
ASCAP/Inspector Barlow, ASCAP)

HARD LUCK WOMAN (Hon Productions America,
ASCAP/Polygram Int'l. ASCAP/Intersong U S A, ASCAP)
HL

HARO TO SAY (Travelin’ Zoo. ASCAP) HL

HAS ANYBODY SEEN AMY (Reynsong. BMI/Howe Sound.
BMI/Sony Cross Keys. ASCAP) HL

HEART LIKE A HURRICANE (WB. ASCAP/Big Tractor.
ASCAP/AImo. ASCAP) CPP

HEART OVER MIND (Royhaven. BMI/Starstruck Angel.

BMI)

IF | COULD MAKE A LIVING (Tom Collins. BMI/Murrah.
BMI/Seventh Son. ASCAP/Mattie Ruth ASCAP)

IF | EVER LOVE AGAIN (David 'N' Will. ASCAP/WB,
ASCAP/Two Sons. ASCAP) WBM

IF YOU'VE GOT LOVE (Love Ttus Town, ASCAP/MCA.
ASCAP)

| SEE IT NOW (Sony Tree BMI/Sony Cross Keys.
ASCAP/WB. ASCAP)

| SURE CAN SMELL THE RAIN (Alabama Band. BMI/
Rick Hall. ASCAP)

| TRY TO THINK ABOUT ELVIS (MCA, ASCAP/Gary Burr.
ASCAP) HL

32 IUKEBOX JUNKIE (Cupit. BMI/Cupit Memanes, ASCAP)

26 KICK A LITTLE (Square West, ASCAP/Howlin" Hits.
ASCAP) CPP

30 LIVIN' ON LOVE (Yee Haw. ASCAP)

31 LOVE A LITTLE STRONGER (Great Cumberland. BMI/
Diamend Struck. BMI/Circle Of Life. BMI/Heart Doctor.
ASCAP/Angela DeLugo, ASCAP/Storm Front. BMI/John
Juan, BMI/Ensign, BMI) CPP/HL

8§ THE MAN IN LOVE WITH YOU (Boots And Spurs. BMI/
Spurs And Boots. ASCAP) HL

22 MAN OF MY WORD (Hayes Street, ASCAP/Atmo, ASCAP/
Allen Shambhin, ASCAP/MCA, ASCAP/Gary Burr, ASCAP)
HL/CPP

6 MORE LOVE (That's A Smash, BMI/MCA ASCAP/Gary
Burr. ASCAP) HL

42 NATIONAL WORKING WOMAN'S HOLIDAY (Murrah,
BMI/Castle Street. BMI/Ears Last, ASCAP/On The
Mantel, ASCAP} CPP

18 NOBODY'S GONNA RAIN ON OUR PARADE (Longitude.
BMI/Rio Zen, BMI/Reynsong. BMI/Howe Sound. BMD
HL/WBM

47 NOW | KNOW (Sony Tree. BMI/Don Cook. BMI) HL

34 O WHAT A THRILL (Musique Chanteciair. ASCAP/Bug.
ASCAP) HL

36 POCKET OF A CLOWN (Coal Dust West. BMI/Warner-
Tameriane. BMI) WBM/CPP

56 A REAL GOOD WAY TO WIND UP LONESOME (Sony
Tree. BMI/Alabama Band, BMI/Wildcountry BMI/Sony
Cross Keys, ASCAP) HL

68 REDNECK STOMP (Warnerbuilt, BMI/Max Laffs. BMI/
Shabloo. BMI}

65 RED, WHITE AND BLUE COLLAR (Sony Tree, BMI/
Joined At The Hip BMI/Songs Sung Blue, BMI)

48 RENEGADES, REBELS AND ROGUES (Sony Tree, BMI/
Sony Cross Keys. ASCAP/Tracy Lawrence, ASCAP) HL

17 SHE CAN'T SAY | DIDN'T CRY (Starstruck Angel, BMI/
Stroudacaster, BMI) CPP

12 SHE DREAMS {Warner-Tamerlane. BMI/Patrick Joseph.
BMI/Sony Cross Keys., ASCAP/Miss Dot ASCAP/Brass
Ring, ASCAP} HL/WBM/CPP

13 SHE'S NOT THE CHEATIN' KIND (Sony Tree. BMI/
Showbilly. BMI) HL

16 SHE THINKS HIS NAME WAS JOHN (Bash. ASCAP/Blue
Water, ASCAP/Mighty Nice. BMI/Blue Water, BMI) HL

28 SHUT UP AND KISS ME {Why Walk, ASCAP)

58 STOP ON A OIME {Square Lake, ASCAP/Howlin' Hits.
ASCAP) CPP

39 SUMMERTIME BLUES (Warner-Tamerlane. BMI) WBM

71 TAKE MEAS | AM (Little Big Town, BMI/Amenican Made.
BMI/All Over Town, BMI/Seny Tree, BMI}

61 TAKE THESE CHAINS FROM MY HEART (Milene,
ASCAP) CPP

55 TEARDROPS {(Polygram Intl  ASCAP/Veg-0-Music,
ASCAP/Sengs Of PolyGram, BMI/Songs Of McRide, BMI}

24 TEN FEET TALL AND BULLETPROOF (Post Oak. BMI)
HL

67 THAT'S WHAT | GET (FOR LOSIN' YOU) (This Big,
ASCAP/Bash. ASCAP/Biue Water, ASCAP/Songs Of
Portugese. ASCAP/Foreshadow, BMI}

75 THAT'S WHAT LOVE'S ABOUT (Songs Of PoiyGram.
BMI/Tubb’s Bus, BMI)

25 THIRD RATE ROMANCE (Fourth Floor. ASCAP/WB.
ASCAP) CPP

1 THIRD ROCK FROM THE SUN (Major Bob. ASCAP/Rio

Bravo, BMI/Stroudacaster, BMI/Baby Mae. BMI) CPP

54 UNTANGLIN' MY MIND (Biackened. BMI/Irving. BMI/

Sony Tree, BMI/Sierra Mountain, BMI}
15 WATERMELON CRAWL (Acutf-Rose. BMI/Coburn. BMI)
CPP

44 WE CAN'T LOVE LIKE THIS ANYMORE {Alabama Band,

ASCAP/Wildcountry. ASCAP/Warner-Tamertane, BMI/

New Works, BMI)

WHAT'S IN IT FOR ME (WB. ASCAP/New Crew. ASCAP/

New John, ASCAP/MCA. ASCAP/Gary Burr. ASCAP) HL/

WBM/CPP

3 WHAT THE COWGIRLS DO (Beneht, BMI/Englishtown,
BMI) WBM/CPP

46 WHEN THE THOUGHT OF YOU CATCHES UP WITH ME
(EMI Btackwood. BMI)

14 WHEN YOU WALK IN THE ROOM (EMI. BMI/Unart, BMI)
CpPp

37 WHERE THERE'S SMOKE (Tom Collins. BMI/Ha-Deb.
ASCAP} CPP

72 WHEREVER SHE IS (Sony Tree. BMI/Alabama Band.
ASCAP/Wtldcountry, ASCAP)

21 WHISPER MY NAME (WB. ASCAP/Big Tractor. ASCAP}

~

WBM

9 WHO'S THAT MAN (Songs Of PalyGram, BMI/Tokeco,
BMI) HL

64 WILLIAM AND MARY (Kicking Bird. BMI/Sixteen Stars,

BMI) HL

4 XXX'S AND 000°S (AN AMERICAN GIRL) {Sony Tunes,
ASCAP/Mother Diae, ASCAP/August Wind, BMI/Great
Broad. BMI/Longitude, BMI) HL/WBM/CPP

59 YOU JUST WATCH ME (Dixie Stars. ASCAP)

60 YOU NEVER EVEN CALL ME BY MY NAME (Turnpike
Tam, ASCAP/Pink Sky. ASCAP/EMI U, ASCAP)
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HOT COUNTRY

SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 136 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

&TRACKS

OR EK ENDING SEPT. 24, 1994
Zz
~ x| 2 ok « <« | @ SiE
= H;i g 23| €2| TTLE ARTIST oulBE (22 22) Tme ARTIST
= Z | ~<| S| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL m2| 32| NE| 5| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
SUMMERTIME BLUES & ALAN JACKSON
THIRD ROCK FROM THE SU;( * * NO. '! *k * ’; AR 39 | 34|31 15 | X STEGALL (.COCHRAN.I CAPEHART) (©) (V) ARISTA 1-2697
t No.
@) 3 6 | 1L | ) SLATEL.DIFFIE (.GREENEBAUM,S WHIPPLE,T.MARTING ek s (C) (V) EPIC 77577 40 130 | 20 | 17 r‘ékgugfggﬁﬁ\[‘é SLACK H NICHOLAS) CL!\%TRCBA%I;B%
DOWN ON THE FARM ® TIM MCGRAW : — .
@ 4|7 |0 J.STROUD,B.GALLIMORE (K.K.PHILLIPS. ).LASETER: CURB ALBUM CUT a1 | 39 | 7 | HEART <gx5§syw\3m LORRI(EV)NASBgQAI\é
WHAT THE COWGIRLS DO & VINCE GILL . ; —
Q)| 2 | 2 | 12 | WHAT THE COWGIRL & U SIL 22 | 77 | 22 | 19 | NATIONAL WORKING WOMAN'S HOLIDAY ® SAMMY KERSHAW
Y00 AND 000'S (AN AMERICAN GIRD) I B.CANNON,N.WILSON (R MURRAH,P.TERRY.J.D.HICKS) (C) (V) MERCURY 858 722
4 ! ! 12| GFUNDIS.H.STINSON (A RANDALLM BERG) (C) (V) MCA 54898 | 8] 5 ?é?}y‘-\%iﬁg&[ﬁ?gﬁgw RICHMOND) * TH(VE) :;féﬂgfg
HARD TO SAY # SAWYER BROWN NElCENL EEN
@ 7 9 14 M.MILLER,M.MCANALLY {M.MILLER) CURB ALBUM CUT 48 64 3 GWFEN%Q":LIB&(JXEJ"-\Lﬁf‘?gwaoé[‘g)MORE © (ﬁ%@,?é%
® MORE LOVE DOUG STONE iRl ' i
8 1l 15 J.STROUD (D.STONE,G.BURR) (C) (V) EPIC 77549 45 43 6 ?%’;;ckls'((&ﬁu’gy&mgﬁmf ’éﬁﬁ?&i}gﬂé&g
WHAT'S IN IT FOR ME JOHN BERRY e
@ 9 141 14 | CHOWARD U JARRARD,G BURR) (€) (V) LIBERTY 79035 51 | 59 3 &éﬂE&EI%FBZLT)OUGHT OF YOU CATCHES UP WITH ME © WA;‘BQAB\QL)D& ?&'é';
THE MAN IN LOVE WITH YOU & GEORGE STRAIT
$ 5 4 14 | 75ROWN,G.STRAIT (5 DORFF.G.HARJJ) (C} (V) MCA 54854 47 | 49 | 4 2‘%‘3/[)"5 '((c'.:t%m,c,enemz,o.cook) té;ﬁﬁié’!gg’é
11| 16 | 9 | WHO'S THAT MAN @ TOBY KEITH RENEGADES, REBELS AND ROGUES ® TRACY LAWRENCE
@ N.LARKIN,H.SHEDD (T.KEITH) (C) (v) POLYDOR 853 358 48 46 4 18 T.LAWRENCE,C. ANDERSON (P.NELSON,L.BOONE E.CLARK) ATLANTIC ALBUM CUT
CALLIN’ BATON ROUGE & GARTH BROOKS
10 13 12 A.REYNOLDS (D LINDE) LIBERTY ALBUM CUT * % *HOT SHOT DEBUT * % %
IF 1 COULD MAKE A LIVING & CLAY WALKER
12115 ] 9 L_!(?RTDYE?‘ ]GHJ&';) ABOUT ELVIS A4 PAT(Q(W%(E);/'CE'#GSO% NEWD | 1 | |5 RGUD (KSTEGALLR MURRAH,A JAGKSON) () (V) GIANT 18068
IF | EVER LOVE AGAIN & DARON NORWOOD
@ 13 17 10 m%.&’i%m,?msomrwmy, e MA@'@%@E&'}‘;’Q 50 | 50 | 48 8 J.STROUD,J.CARLTON (C.WRIGHT,B.SPENCER) GIANT ALBUM CUT
@ 14 2 5 SHE'S NOT THE CHEATIN' KIND @ BROOKS & DUNN 51 49 T} 17 GIRLS WITH GUITARS & WYNONNA
D.COOK,$.HENDRICKS (R.DUNN} (V) ARISTA 1-2740 T.BROWN (M.C.CARPENTER) (V) CURB 54875/MCA
WHEN YOU WALK IN THE ROOM & PAM TILLIS GIVE ME A RING SOMETIME & LISA BROKOP
19 | 26 8 54 | 55 6
P TILLIS,S.FISHELL (J.DESHANNON) (C) (V) ARISTA 1-2726 J.CRUTCHFIELD (K.BERGSNES,B.MOULDS.S ANDERSON) (©) (v) PATRIOT 79036
)| 2 | | 7 | WATERMELON CRAWL © TRACY BYRD @] 52 | 56| 6 | FISHANTBITIN @ DAVID LEE MURPHY
J.CRUTCHFIELD (B.BROCK,Z. TURNER) (C) (v) MCA 54889 T.BROWN (D.L.MURPHY) (C) (V) MCA 54877
SHE THINKS HIS NAME WAS JOHN & REBA MCENT UNTANGLIN' MY MIND & CLINT BLACK
18 21 9 T.BROWN,R.MCENTIRE (S.KNOX,S.RCSEN) {C) (V) MCA 54I§9E9 NEW » 1 J.STROUD,C.BLACK (C.BLACK,M.HAGGARD) {C) (V) RCA 62933
171 6 | 3 | 17 | SHECAN'T SAY ] DIDN'T CRY @ RICK TREVINO G| 56 | 62 | 3 TEARDROPS # GEORGE DUCAS
S.BUCKINGHAM {T.MARTIN, T.MARTIM,R.WILSON: (C) (V) COLUMBIA 77535 R.BENNETT (G.DUCAS,T.MCBRIDE) (v) LIBERTY 79045
21 | 25 | 10 | NOBODY'S GONNA RAIN ON OUR PARADE @ KATHY MATTEA 53 | 52 | 5-| AREAL GOOD WAY TO WIND UP LONESOME ¢ JAMES HOUSE
J.LEO (B.PARKER,W.RAMBEAUX) (C) (V) MERCURY 858 800 D.COOK {J.HOUSE,D.DODSON,J.JARRARD) (C) (V) EPIC 77610
THE CITY PUT THE COUNTRY BACK IN ME & NEAL MCCOY HARD LOVIN' WOMAN & MARK COLLIE
2\ 77 8 B.BECKETT (M.GEIGER,W.MULLIS,M. HUFFMAN) (C) (v) ATLANTIC 87213 @ S g D.COOK (M.COLLIE,D.COOK.J B.JARVIS) (©) (v) MCA 54907
STOP ON A DIME LITTLE TEXAS
20 | 20 | 23 1 12 Ebz@z#t‘cpwégﬁx) e CONFED(ECF)QQTET&&IT,LCRSQZQ 58 ) % | ol 19 | TSTROUDC.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN, B.SEALS) WARNER BROS. ALBUM CUT
21|15 | 5 | 15 | WHISPER MY NAME © RANDY TRAVIS e A et A e
K.LEHNING (T BRUCE} (C) (V) WARNER BROS. 18153
60 68 4 YOU NEVER EVEN CALL ME BY MY NAME DOUG SUPERNAW
* % * AIRPOWER * * % R.LANDIS (S.GOODMAN) (C) (v) BNA 62938
@D % | 2 | s | MANOF MY WORD COLLIN RAYE 61 | 58 | 58 | 19 | TAKE THESE CHAINS FROM MY HEART LEE ROY PARNELL
1.HOBBS,E.SEAY,P.WORLEY (A.SHAVBLIN,G.BURR) (C) (V) EPIC 77632 S.HENDRICKS (F.ROSE,H.HEATH) (C) (v) ARISTA 1-2695
IF YOU'VE GOT LOVE JOHN MICHAEL MONTGOMERY
23 | 16 10 19 EEE,\%YR&@(BE_YHIBE}!&T,L @ JOHN MICHAE“%) Mﬁ?&ﬁ%\’;&g\g NEW ) 1 S.HENDRICKS {S.SESKIN,M.D. SANDERS) (C) (V) ATLANTIC 87198
DRIVE & STEVE WARINER
28 | 30 8 !,ERNOK/E(ETTTJTA#L AND BULLETPROOF ©w w’ARLﬁFf\r\s/F!cs)sTﬁzllH 66 | — | ? S.HENDRICKS, T.DUBOIS (S.WARINER,B.LABOUNTY) (V) ARISTA 1-2744
WILLIAM AND MARY & DAVIS DANIEL
@ 33 36 5 g'gmN%,fNAVTVESgS(’RWSw%E A SAM Mgacﬁisgs}g%\zlg 65 67 4 H.SHEDO,D.DANIEL (G.MCCORKLE, R WILLIAMSON) (C) (v) POLYDOR 856 032
KICK A LITTLE o LITTLE TEXAS | | RED, WHITE AND BLUE COLLAR GIBSON/MILLER BAND
32| 35 | 5 | CoiNAPOLID.GRAULITTLE TEXAS (2 HOWELL,C.O'BRIEN,B.SEALS) (©) (V) WARNER e NV, DRORNSON'E MICLERTDCIBSON-CIMILEER] (CIVIERICHZ60]
EVER-CHANGING WOMAN & BROTHER PHELPS
21 | 17 8 16 ?g&&wﬁgmw“ MY EYES OPEN . Cﬁlv\femﬁ'éﬂg 66 | 62 | 66 4 R.L.PHELPS,D.PHELPS (D.KIRBY,C.PUTMAN) (C) (V) ASYLUM 64517
SHUT UP AND KISS ME o MARY CHAPIN 80| NEW | | THAT'S WHAT I GET (FOR LOSIN' YOU) HAL KETCHUM
35 | %0 3 | TIENNINGS.M.C.CARPENTER (M.C.CARPENTER) (cf('v) c%fu%iﬁ’ﬂgé 6D > ATREVNOLDS'PROONE VI ANDERSQIELEKETCHEND CURBIATBUMICUT
A 68 REDNECK STOMP & JEFF FOXWORTHY
3| B | 6 R O N kb omie ¢ LT L | soucuromortssousn S el
LIVIN’ ON LOVE @ ALAN JACKSON 69 | 61 | 47 | 17 b
2 53| 4 | KSieoalinsonson 0/ Retdrn 1 2705 LIBE Y Fail v st 0
31 27 19 18 LOVE A LITTLE STRONGER & DIAMOND RIO 0 69 69 5 K STEGALL (B.MCDILL) ARISTA ALBUM CUT
M.POWELL,T.DUBOIS (C,JONES,B.CRITTENDEN, 3.SWINT) (C) (V) ARISTA 1-2693 TAKE ME AS 1 AM FATTH HILL
JUKEBOX JUNKIE & KEN MELLONS D| NEWD | 1 e
@D| 36 | 37 | 9 | JR o HoneroukmeLLons (© W Epic 77575 SHEICRICS B OPCIOK ALY LU o Ao LT
1 SEE IT NOW & TRACY LAWRENCE 2| NeWD | 1
@ 43 60 3 J.STROUD (P.NELSON,L.BOONE, W.LEE) (C) (V) ATLANTIC ALBUM CUT :ZH;;CEYJCV:(O;L;S;":%USE'J'JARRARD) (C)(;\:\);?_:JM;;(;Z;;
| 2 18 | 20 gc\g)l;(iﬁ’l;vm J«?SL;LR)L * THI;ZCNV/)\\“/AEE;E%S% 73| 68 71 11| { REYNOLDS (P STANLEY) MERCURY ALBUM CUT
= e COWBOYS DON'T CRY & DARON NORWQOD
@ 38 | 4 7 JHsAcﬁx FIE\G‘IZ()BTQO%Y(J%EZE?R%MHENRV) & JOHN &(%HREE:QY\F{L%(SSAQNZ% 73 | — | 18 | JSTROUD.J.CARLTON U.ALLISON, RAYMOND.B.SIMON,D GILMORE) (C) (v) GIANT 18216
- = 3 — THAT’S WHAT LOVE'S ABOUT & MARTY STUART
36 % 2 13 POCKET OF A CLOWN & DWIGHT YOAKAM NEW ) 1 T.BROWN,M.STUART (M.STUART) (C) (V) MCA 54915
P ANDERSON (D.YOAKAM) REPRISE ALBUM CUT/WARNER BROS.
@ 39 38 6 WHERE THERE'S SMOKE & ARCHER/PARK () Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
R.SCRUGGS (B.P.BARKER.M.COLLIE) (C) (V) ATLANTIC 87211 which attain 2500 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable,
28 29 12 18 HANGIN' IN & TANYA TUCKER (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single
J.CRUTCHFIELD (S.BOGARD,R.GILES) (v) LIBERTY 79033 availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications.
e —
EVERY ONCE IN A WHILE ® BLACKHAWK WEAR @ JOHN MICHAEL MONTGOMERY
1 2 1 4 21
M.BRIGHT,T.DUBOIS (H.PAUL,V.STEPHENSON, 2.ROBBINS) ARISTA S.HENDRICKS (F.J.MYERS,G.BAKER) ATLANTIC
2 1 9 3 | WINK © NEAL MCCOY 15 | 15 | 13 13 | PIECE OF MY HEART @ FAITH HILL
B.BECKETT (B.DIPIERO,T.SHAPIRO: ATLANTIC S.HENDRICKS (B.BERNS,J. RAGAVOY) WARNER BROS.
3 | 1 INDEPENDENCE DAY @ MARTINA MCBRIDE 6| 12| — 9 LIFESTYLES OF THE NOT SO RICH & FAMOUS ® TRACY BYRD
P.WORLEY, E.SEAY,M.MCBRIDE (G.3ETERS) RCA J.CRUTCHFIELD (B.HILL,W.TESTER) MCA
4 5 6 g | THEY DON'T MAKE 'EM LIKE THAT ANYMORE BOY HOWDY 17 |1 16 | 13 | |FBUBBA CAN DANCE {1 CAN T00) © SHENANDOAH
C.FARREN (J.STEELE,C.FARREN) CURB D.COOK (M.RAYBON,M.MCGUIRE,B.MCDILL) RCA
5 4 3 4 THINKIN’ PROBLEM @ DAVID BALL 18 16 o 2 | TAKE MY CHANCES MARY CHAPIN CARPENTER
B.CHANCEY (D BALL,A.SHAMBLIN,S.ZIFF) WARNER BROS. J.JENNINGS,M.C CARPENTER (M.C.CARPENTER,D.SCHLITZ} UMBIA
NQ DOUBT ABOUT IT * NEAL MCCOY
6 3 4 3 2223',?,5‘({’_ 5;.?% ¢ INS\QY\IIESRTBT?IOET. 19 18 7 21 B.BECKETT (J.5.SHERRILL,S SESKIN) < ATLANTIC
; BEFORE YOU KILL US ALL RANDY TRAVIS
17 19 | 6 | oo e mionr (6 maRTivL wsoHnson & T e 21191819 1 ienerolisem o B
HOW CAN { HELP YOU SAY GOODBYE PATTY LOVELESS
B | 8 | 1| 7 | e ameRe O T R e e EGOnDY1 5. CouUNSA e o Goon S
: UN
9 [ 10| 10 | 8 | MR At & o eRtuRe 2% 101 H L steolienesons wst a1
101 | 12] 4 W;%&ﬁ‘{%g,{g;{@g‘,ﬁ';{‘“°“"° W3 G,J'ék B |- |- |5 Z:;NT?;;\I&’:)S (;E:tér;m J.KYLE, W RAMBEAUX) - LVZ\:IR.TEE :28;
| WISH | COULD HAVE BEEN THERI © JOHN ANDERSON 24 | — | —
1|6 5 3 | J.STROUD,J.ANDERSON T o BNA B | Kstea (ckson.smcerine . AS‘STA
7 I B I I A somnrag) [ 3] 2 | 18] 1] clovapiiicin O o
! ,C.BLACK (C. H. A £ e
13 9 7 5 LITTLE ROCK @ COLLIN RAYE @ Videoclip availability. Recurrents are tit|e§ wh_ich‘have glre_ady appeared on the top 75 Singles & Tracks chart for 20 weeks and have
).HOBBS, £.SEAY ,P.WORLEY (T.DCUGLAS) EPIC dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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I

~ TOP CLASSICAL ALBUMS,, =" <

T =S 1 <

| |
' | Compiled from a national sample of retail store and rack sales  soungscan
reports collected, compiled, and provided by ]

EHE |
l E | - | § LAAggLISLUMBER {SUGGESTED LIST PRICE OR EQUIVALENT) TIEEE J
| T 1 CLASSIC FROM RUSSIA

| 1 1] 2 b Doe e TGRRDTTL ORRHTA) IN CONCERT 1994 Ausschnitte aus dem Melodiya-Katalog / Highlights Of The Melodiya-Catalog

¥ | 2 |2 ) RoNEDICTINES gg?';gg OF SANTO DOMINGO DE SILOS A CHANT Originalaufnahmen aus Rufland
3 [ [ow] Cammss, pomieo, PATRROTIOETH & concene T
P - S
k 469 X&Negelél?(gggls.sg) __INMOSCow

5 | 4| LD ol T — GERSHWIN PLAYS GERSHWIN
! 6 | ﬁ/?R?A%EM?AHSD?(FRANCE‘ 407109 (13.98/18.00) LOVE'S ILLUSION | ’
7|1 || oo paorn Y HEART'S DELIGHT
! B\ 2] 4 | B CLSSs ooy tio-aw/15.96) POSITIVELY GOLDEN
[@ NEW D | O SoseLEKTRA (10.98/15 98 NIGHT PRAYERS

10 | s 1] NONESUGH TaPESIELEKTRA (10.97/15.97 GORECKI: SYMPHONY NO. 3 |
I

12 J 15 7 yMAlgl'_QSé:IéSuggoslﬁ (9.98/15.98) LA DIVINA 2

13)[Re-ENTR | SIL SHAHAMA.ONDON SYM.PREVIN) - g RBER/KORNGOLD: VIOLIN CONCERTO

14 | 10| 48 | LUCIAND PAVAROTT! e I AMO

15 | [13]18 oY GLA oA 85586 (9.98 EQV1 .98 32 SHORT FILMS
__TOP CLASSICAL CROSSOVER

™
[ ** NO.1 % %

[ 1 ]1]3 3?&5.’3@557??'1"3351398; 33 weeks at No. 1 THE PIANO
7 |7 | o WA T e SRR SCHOSTAKOWITSCH BIZET/ SCHTSCHEDRIN
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Top Jazz Albums.
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1 Latin

Notas

by John Lannert

FROM 40 TO FOUR: With the BDS conversion of Bill-
board’s Latin radio chart only several weeks away, record
executives from almost every label in the Latino music in-
dustry gathered Sept. 9 at the Billboard/Airplay Monitor
Radio Seminar and expressed support for a plan to replace
the Hot Latin Tracks top 40 chart with four sub-charts in
the following categories: pop, tropical/salsa, regional Mexi-
can, and Tejano.

Each chart will contain 15 titles culled from approxi-
mately 110 stations identified as fitting into one of the
aforementioned classifications. Billboard associate pub-
lisher Michael Ellis expects the charts to debut in four or
five weeks.

Also in the works is a publisher/songwriter/licensing so-
ciety listing that will appear in Billboard. This addition is
expected to debut sometime in December.

A SPECIALIZED BOW: The soundtrack to the forth-
coming Sylvester Stallone/Sharon Stone film “The Spe-
cialist” is slated to hit retail Sept. 20 on Crescent Moon/
Epic. Produced by Crescent Moon honcho Emilio Este-
fan, the versatile soundtrack boasts three out-of-the-box
singles, led by Gloria Estefan’s breaking “Turn The Beat
Around.”

Donna Allen’s smoldering hallad “Real” will be serviced
to R&B radio, with Albita’s spirited take on classic “Que
Manera De Quererte” shipping to Latino radio. Also ap-
pearing on “The Specialist” are SBK star Jon Secada,

Miami Sound Machine, and upstart Creseent Moon art-
ists Lagaylia and Cheito. Gloria’s next English-language
release, “Hold Me, Thrill Me, Kiss Me,” ‘s due Oct. 18 on
Epic.

THE SONY SHUFFLE: The recent appointments of’ An-
gel Carrasco as managing director at Sony Music Mexico
and Raul Vasquez as senior VP, Latin America, Sony Mu-
sic International, ignited a small tidal wave of executive
changes at the two sister Sony imprints. All appointments
take immediate effect.

At Sony Discos there are five position moves. Rafael
Cuevas, former VP of promotion at Sony Discos, is named
VP of Discos’ label SDI. José Antonio Asuaje, SDI's direc-
tor of promotions, is tapped to be Discos’ senior director
of promotions and international A&R. José Luis Piloto,
Discos’ A&R director, assumes a new post as the label’s
senior director of local A&R. Independent producer/song-
writer Manny Benito is appointed as Discos’ manager of
local A&R. Mayra Vasquez, Discos’ ex-promotion man-
ager, West Coast, is now the label’s director of West Coast
sales.

Among Sony Musiec Mexico’s four personnel changes are
Miguel Trujillo’s appointment as the label’s sub-director
of marketing. He previously was Discos’ director of West
Coast sales. Also at the label, Marcelo Sulima has been
upped from finance director to finance and business affairs
director; Roberto Arciniega has been promoted from man-
ager of special marketing to director of special marketing;
and Angélica Arellano, has been promoted from sub-di-
rector of marketing to director of marketing.

In other Sony news, the label has reached a distribution
agreement with Spanish dance label Max Musie.

AT&T DIALS “MICKY™: U.S. telephone giant AT&T has
tapped Luis Miguel to be the company’s spokesman in
Spanish-language television commercials for AT&T’s voice-

(Continued on next page)
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by Jeff Levenson

JAZZ SPONSORS, those who underwrite concerts and
festivals, usually fall into a tew select categories: enter-
tainment hardware (JVC), cigarettes (Benson &
Hedges), alcohol (Hennessey), and airlines (Varig). Tra-
ditionally, these are the industries that have the dough
and the market-motivated inclination to support this
music.

Now, like a puff of smoke or a keystroke command,
two unlikely sponsors are joining the field: Cigar Aficio-
nado magazine, which perpetuates the great tobaeco-
jazz relationship, by way of cover stories like the one fea-
turing hardeore jazzbo Bill Cosby brandishing a huge
Cuban import; and WordPerfect, which obviously be-
lieves that music lovers are computer literate (a bold as-
sumption).

Cigar Aficionado is presenting a 50th anniversary sa-
lute to one of Bill Clinton's favorite saxophonists (is
that the kind of thing one really wants on a resume?),
Illinois Jacquet, to be held Sept. 27 at New York’s Cur-
negie Hall. WordPerfect is getting behind Tony Ben-
nett, now that his 50 years in the biz got him a date with
k.d. lang and a shot on the MTV Video Music Awards
show (what an honor tha/ is). Bennett is working Radio
City Music Hall Oct. 1.

THIS BUD’S FOR YOU: Record buyers are about to
get a heavy dose of the world’s best bop pianist, what
with the arrival of two compilations devoted to Bud

Powell. One is “The Complete Bud Powell On Verve,” |
the other, “The Complete Blue Note & Roost Record-
ings.”

Powell was the brilliant (and tortured) soul whose play
during the '40s and '50s might have done more for the
ascendancy of modern jazz than any other musician, save
Charlie Parker (apologies, Dizzy Gillespie and The-
lonious Monk). He was a man living a nightmare, a sub-
stance abuser judged to be delusional and mentally in-
competent. Yet, in spite (because?) of his emotional
frailties, his play and compositions provided a window
into that most private of places where genius and mad-
ness lose their respective definitions. (Powell’s “I'll Keep
Loving You” and “Parisian Thoroughfare,” the former
a love letter, the latter a jaunt, are keen examples of his
expressive urgency.)

The Blue Note box, which contains four discs, includes
his trio work with the likes of Arthur Taylor, Kenny
Clarke, Curly Russell, Max Roach, and Pierre Miche-
lot. The Verve set, five CD's plus a 150-page hardbound
book, showeases many of those same sidemen and oth-
ers.

BATTER UP, PLEASE (BEFORE I LOSE INTER-
EST): Just received “Baseball,” Elektra’s tie-in release
with the 18-hour documentary tracing the history of
America’s national pastime (well, it was America’s na-
tional pastime). I don’t have a clue regarding the compli:
cated licensing deals that go into projects of this kind,
but I do see one glaring omission in the concept behind
the compilation—that is, Dave Frishberg’s not on it.
Frishberg writes ahout haseball—the glow of its past,
the pull of its heroes—better than any songwriter alive.
(Imagine assembling a book of baseball stories and leav-
ing out Roger Angell.) Elektra’s soundtrack (and, I pre-
sume, the documentary) includes six versions of “Take
Me Out To The Ballgame.” Any reason why we couldn’t
lose a couple of those and hear some Frish?

Billboard's 1994 International Latin Music Buyer's Guide puts
a world of Latin Music contacts in the palm of your hand!

Over 3,000 listings in 18 countries
worldwide let you reach record company
executives...research music publishers...
contact international promoters...find a
wholesaler or distributor...get in touch
with Latin Music radio stations in the U.S.
and Puerto Rico...locate clubs, managers,
agents...and much more!
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The 1994 International Latin Music
Buyer's Guide is a vital business tool for
anyone involved in the Latin Music
marketplace. To order your copy call
toll-free: 1-800-344-7119 or 1-908-363-
4156. Or send check for $60 plus $4
shipping & handling ($10 for
international orders) with this ad to:
Billboard Directories,

Dept. BDLD3074, P.0. Box 2016,
Lakewood, NJ 08701

LATIN NOTAS

(Continued from preceding page)

enhancement service, AT&T True
Voice. The commercials aue expected to
air in late October.

As if that were not enough, AT&T \
also is sponsoring the Mexican super-
star's 27-city U.S. tour, which com-
menced Sept. 2 in Dallas.

MI.IARES TOPS VIVAFEST: Mexi-
can crooner Mijares and venerable pop
grupo Los Yonies will headline “Viva
México '94,” a daylong music happen-
ing slated to take place Sunday (18) in
Los Angeles. Sponsored by lLos
Angeles sister radio stations KLVE-
FM/KTNQ-AM, “Viva México” hoasts

BDLD3074

COMPLETELY UPDATED FOR ‘94

WANHATTAN LATIN MUSIC CENTER

DISTRIBUIDOR ONE-STOP MAS GRANDE DE MIISICA LATINA
"'"A""E'“s DISCOS COMPACTOS

HOY
3385'451‘.3.39 CASSETTES
VIDEQS
ACCESSORIOS

Mia. 305-591-7684
Fax 305-477-0789

471 W. 42 ST. NY, NY. 10036
Member of

Y MUCHO MAS

NAIRD

a crowd-pleasing lineup featwring Los
Fantasmas Del Caribe, Antonio
Aguilar Hijo, Gerardo, Kairo, Las
Triplets, the Barrio Boyzz, and Mar-
cos Llunas, who will make his L.A. de-
but at the festival.

MANNY ON TOUR: As autumn rap-
idly approaches, a host ol Manny Mu-
sie’s Tejano notables are hitting the

___ | road throughout Texas and the South-

west in support of recently released
produet. Shelly Lares, who released
“Quiero Ser Tu Amante’ several
months back. launched an 11-date
swing Sept. 1 in Hobbs, N.M. Dee, De-
lia & Culturas, whose latest record is
entitled “Baba Dice,” began a six-week
run Sept. 2 at Feria Mexicana in Ciu-

|
TO OUR READERS

The Classical/Keeping Score
column is on hiatus. It will return
next week.

Multiplatinum Tierra. Epic Records superstar Gloria Estefan, center, accepts
multiplatinum discs for worldwide sales of her Spanish-language smash “Mi

Tierra" (3 million units) and her “Greatest Hits" set (4 million units). Shown, from
left, are Dan Beck, VP marketing, Epic Records; Estefan; and Richard Giriffiths,

president, Epic Records.

dad Acuna. Texas. Also starting its
month-long towr Sept. 2 was La Tropa
F, which played San Antonio’s La Vil-
lita. The band’s latest album, “Otro
Dia,” has stayed on The Billboard La-
tin 50 for six months. Elio Quintanilla
and his new backing crew, the Rough-
riders, kicked off a monthlong cam-
paign Sept. 3 at San Antonio’s Market
Square. His latest album is entitled
“Mas Que Vale.” Texas Latino
launched a series of dates, spread out
throughout September, October, and
November, with a concert Sept. 3 at
Rosedale in Sun Antonio. The group’s
latest album is called “Stampede.”

RELEASE UPDATE: Due out Tues-
day (19) on Sony Discos’ new jazz im-
print, Sony Latin Jazz, is “Burning

Whispers” by underrated flutist Nes-
tor Torres ... Set to ship Wednesday
(20) on RMM/Sony are “Dicen Que
Soy,” by sonera-in-the-making India,
and “Imagen Viva” by Oakland A’s
haseball star Ruben Sierra . .. On Oct.
18, Heads Up is slated to release “Se-
duction” by Paraguayan harpist Ro-
berto Perera, whose “Dreams & De-
sires” won the Contemporary Latin
Jazz Record of the Year at Billboard’s
Latin Music Awards in May.

MISCELLANEA: In case you have
not heard, Miami-based Latin folk
rocker Nil Lara has signed with Metro
Blue ... The fourth annual Fladem
Congress is set to take place Sept. 26-
27 in Mexico City.

Tel. 212-563-4508
BILLBOARD SEPTEMBER 24, 1994

wwWw americanradiohistorv com

39


www.americanradiohistory.com

Music Video

ARTILSTS & MUSIC

‘Electronic Tours’ Come To Campus
NET Launches Hi-Tech Video Concerts

B BY DEBORAH RUSSELL

LOS ANGELES—In the early ’60s,
the first music videos served as
“electronic touring” devices that
many artists used when a schedul-
ing conflict precluded a live appear-
ance on television.

Today, Network Event Theater is
resurrecting a hi-tech version of the
electronic tour, outfitting college
campuses with state-of-the-art
hardware to program concerts that
are being filmed via high-definition
technology.

“Very few schools in the country
have access to top-quality live pro-
gramming,” says Harlan Peltz, CEOQ
of New York-based NET. And as
college entertainment budgets con-
tract, Peltz notes, the need for inex-
pensive entertainment expands. An
electronic tour will never replace the
live experience, Peltz says, “but it's
an adjunct to promotion, just like
music videos,” he says.

NET’s concert series, which pre-
miers with a Wednesday (21)
screening at the Wonderland Thea-
ter in New York, provides one of the
first commercial applications of
high-definition technology on the
market today. Fishbone is featured
in the debut program, which will be
broadcast Sept. 29 on the campuses
of the State University of New York,
Albany; Providence College in Prov-
idence, R.1; Old Dominion Univer-
sity in Norfolk, Va.; the University
of North Carolina-Charlotte; and
the University of California-Santa
Barbara. The Fishbone concert was
reeled in early summer at a
Hollywood club.

“We're trying to create an avenue
for new and upcoming talent to
emerge by creating a chain of thea-
ters on college campuses,” Peltz
says.

Actually, NET is retrofitting ex-
isting campus venues with satellite
delivery equipment, projection svs-
tems, 30-foot screens, and digital
surround-sound audio systems.

The NET setup also allows for
two-way audio transmission,

through which audience members
can interact with bands performing
live from an offsite location. The
electronic transmission of program-
ming eliminates the need for actual
film or tape deliveries, Peltz says.
And programming can be
downloaded and customized on de-
mand for each campus.

Tickets for the NET programs
will be $5 apiece, says Peltz. Each
show will comprise 60% music, with
10% of the time relegated to inter-
stitial programming such as comedy
vignettes, short filins, and animated
segments. In addition, NET is able
to convert standard musice videos to
the high-definition format, but Peltz
says it is ideal to program clips that
originally were filmed using high-
definition technology.

NET recently inked a five-year
exclusive deal with Barnes & Noble
bookstores to cross-promote its
electronic tours in participating
campus hookstores. The deal af-

fords NET the opportunity to sell
“concert” tickets, merchandise, and
audio product on campus.

In addition, NET has linked with
student organizations and college
radio and press outlets to enact fur-
ther cross-promotions, delivering
fan club information and other rele-
vant data about the bands featured
on each concert program.

The NET concerts differ from
traditional music programming on
television in many ways, Peltz says.
The high-definition system delivery
enhances the quality of the visual
and audio image; in addition, he
notes, the group setting more
closely re-creates the concert expe-
rience than home viewing on a
standard television.

Follow-up programs to the Fish-
bone concert are in development
now, sayvs Peltz. A November pro-
gram will feature footage reeled in
August at the Woodstock concert.

PRODUCTION NOTES

LOS ANGELES

* .M. Rocks’ Jesse Vaughan di-
rected the New Power Generation
video “Super Hero,” which is feu-
tured on the Epic Soundtrax release
“Blankman.” Daniel Pearl directed
photography on the shoot. In addi-
tion, F.M. Rocks director Dwight E.
Patillo directed STR8 G’s “Bring
The Funk” for Tuif Break/A&M.
Ericson Core directed photography.
Craig Fanning executive-produced
both clips.

* Immature’s new MCA video,
“Never Lie,” is a Westside Stories
production directed by Keith Ward.
David Claessen directed photogra-
phy; Cherle Appleby produced.

NEW YORK
* Public Enemy’'s new Def Jam/
RAL video “I Stand Accused” is a
Drawing Board Pictures production
directed by Steven Carr. Heidi San-
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Al Fresco. BET's Ed Gordon and Toni Braxton unwind after an interview the
LaFace/Arista artist recently taped for BET's “Conversation With Ed Gordon.” BET
will air the “conversation” Wednesday (21).

telli produced the shoot; Joe De-
Salvo directed photography. The
same crew is behind Red Man’s Def
Jam/RAL video “Rockefella.”

* Director Marty Thomas is the
eye behind Mellow Judith’s Sea Pop
Seattle/Panic  Records videos
“Hand’s Down” and “Violet.” Rocker
Meadows and Kim Haun directed
photography on both clips; Bruce
Spears and Marty Thomas pro-
duced. Timothy Hutton executive-
produced.

* The A+R Group’s Mark
Humphrey directed Genius/Fresh’s
new Loud/Geffen video “I Gotcha
Back.” David Shaw directed photog-
raphy; Elizabeth Santeix produced.

* Cindy Mizzel’'s EastWest video
“I've Had Enough” is a Planet Pic-
tures production directed by Randee
St. Nicholas. John Mathieson di-
rected photography; John Hopgood
produced.

* Director Diane Martel recently
reeled “Treat U Better,” the debut
clip from Chrysalis’ Big Shug. Dave
Daniel directed photography on the
clip, which features cameos by Guru
and DJ Premier of Gang Starr, as
well as Jeru the Damaja. Gina Har-
rell produced. Martel also directed
Bahamadia’s debut Chrysalis clip,
“Total Wrecek,” with Jim Fealy di-
recting photography and Harrell
producing.

OTHER CITIES

* Trauma Records’ the Lightning
Seeds recently wrapped “Lucky
You,” a London-based production di-
rected by Pedro Romhanyi. Steven
Elliot produced the clip for Oil Fac-
tory Iils.

e Automatic Films director David
Kleiler lensed the Fall's latest Mat-
ador Records video “15 Ways.”
Mark Smith and Jonathan
Unsworth produced the clip; Mott
Hupfel directed photography.

Fallen Stars Rise Again
At Video Music Awards

OUT OF THE ASHES: MTV's 1994
Video Music Awards, held Sept. 8 at
New York’s Radio City Music Hall,
could have been a case study as to
how the flagging pop star can resur-
rect an ailing image. In the words of
Warner Bros. senior VP 13oh Merlis,
the show was laced with a “redemp-
tion motif” from start to finish.

First you've got the much-ma-
ligned Roseanne, publicly brinking
on rubber roomdom only weeks ago,
emerging as the symbol of trium-
phant (however schizophrenic) wom-
anhood in the "90s.

Then you've got a stauding ova-
tion?2!! for Michael Jackson, who,
people seem to have for-
gotten, recently silenced
his would-be accuser in a
child-molestation claim
with a megamillion-collar
settlement. Clearly, scain-
ming one’s way out of a
disastrous public embar-
rassment—with a wedding
that signifies the
rock’n’roll apocalypse as
we know it—is worthy of
applause.

I'or Mr. Lisa Marie
Presley, the redemption
was complete when MTV
presented Tom Petty with
the Michael Jackson Video
Vanguard Award, an an-
nual honor that was mys-
teriously absent from the
program last year. (The
award recognizes an art-
ist’s body of work.) At the time, MTV
executives denied the elimination of
the award was related to allegations
related to Jackson’s extracurricular
activities, and said the award would
be resurrected in the future (Bill-
board, Sept. 18, 1993).

Meanwhile, you've got the geriatric
Rolling Stones jumping like gym-
nasts and staging a would-be come-
back designed to win over the Beavis
and Butt-head crowd. It almost hap-
pened, but the aging rockers blew it
when they wasted the highly coveted
chance to perform two songs with a
tired rendition of “Start Me Up.”

And, finally, you've got Madonna
and David Letterman, who have
been teuding over the infamous f-
word incident that occurred on his
“Late Show” several months back.
Dave caved and had to prove his vir-
gin ears can handle a righteous cuss,
dammit, and a demure Madonna al-
most shook her image as the queen of
crass until Aerosmith’s Steven
Tvler had to mention masturbation.

ON TO MORE IMPORTANT
Things: Well, it has only taken a dec-
ade of awards ceremonies, but the
artists who take home MTV statu-
ettes finally are getting the clue that
they wouldn’t be picking up a silver
spaceman if some director hadn’t
picked up a camera and turned it on.

Kudos to Janet Jackson, Bruce
Springsteen, R.E .M., Soundgarden,
Tom P’etty, and Aerosmith for
thanking such directors as Dominic
Sena, Ted Demme, Jake Scott,

THE

by Deborah
Russell

Howard Greenhalgh, Julien Tem-
ple, and Marty Callner.

And granted, it was thoroughly
rude, crude, and socially unaccepta-
ble for that Beastie Boy-in-disguise
to “sabotage” producer June Guter-
man’s acceptance speech for Juke
Scott’s win as director of the year for
“Everybody Hurts.” But at least the
lederhosen-clad lad was rallying for
the cause of the Beasties’ “Sabotage”
director Spike Jonze, another artist
who definitely deserved a nod.

Maybe in 11 more years, the artists
actually will begin to thank the video
promotion people who garner airplay
for these award-winning videos.

SPARI{ING Partners:
MTV V.J Kennedy praised
Roseanne as “the best
[awards show] host MTV
has had in a long time.” As
for the duo’s on-air catfight
regarding the art of fella-
tio: “I know how to box,”
jabbed Kennedy.

But one can only hope
. she knows how to dodge, as
H well. Apparently, Ken-
nedy’s sexually suggestive
antics with a microphone
during an interview with
New York City mayor
Rudy Giuliani did not sit
well. Kennedy and MTV
both quickly apologized.

BABY. I'LL GET MY

WAY: “Reality Bites” di-
rector Ben Stiller, discussing how
the then-unsigned Lisa Loeb nabbed
a slot on the movie’s soundtrack with
“Stay,” confided to reporters back-
stage that he “hated” Big Moun-
tain’s cover of “Baby I Love Your
Way,” which RCA had slated as a
“Reality Bites” single. So Stiller used
the Loeb track, which he liked, as a
negotiating tactic with the label: If
the dreaded Frampton cover went on
the record, then so did “Stay.”

A STONE’S THROW: Stone Tem-
ple Pilots lead singer Weiland
admitted that when the band was
tapped for an opening slot on the
Rolling Stones’ “Voodoo Lounge”
tour, STP members fantasized about
how cool it would be to hang out with
the rock’n’roll icons. Oh, well . . . the
humbled Weiland noted his band did
get to hang out near the Stones.

SI’EAKING OF WEILAND: Déja
vy spread through the press tent
when the singer soured on the assem-
bled journalists. Last spring at the
Grammys, also held at Radio City
Music Hall, Weiland spewed some
choice, unfestive words at press room
attendees when he was asked about
comparisons between STP and Pearl
Jam. Following the band’s appear-
ance on the VMAs, Weiland was
asked about the origin of the band’s
name. His surly response was laced
with unprintable obscenities.

Eric Boehlert contributed to this
colummn.
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FOR WEEK ENDING SEPTEMBER 11, 1994

Bilboard Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* & NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

A\

14 hours daily
1899 9th Stree NE,
Washington, D.C. 20018

1 Warren G, This D.J.
2 The Notorious B.1.G., Juicy
3 Immature, Never Lie
4 Craig Mack, Flava In Ya Ear
5 Sounds Of Biackness, Everything Is ...
6 Gerald Levert, I'd Give Anything
7 Boyz Il Men, I'li Make Love To You
8 Anita Baker, Body & Soul
9 Patra Feat. Yo-Yo, Romantic Call
10 Changing Faces, Stroke You Up
11 Shanice, Turn Down The Lights
12 Il Al Skratch, I'll Take Her
13 Brand New Heavies, Brother Sister
14 Zhane, Vibe
15 Salt-N-Pepa, None Of Your Business
16 Public Enemy, Give It Up
17 C+C Music Factory, Do You Wanna ...
18 Usher, Can U Get Wit It
19 Karyn White, Hungah
20 Da Brat, Funkdafied
21 Heavy D & The Boyz, Nuttin' But Love
22 El DeBarge, Where Is My Love?
23 Nona Gaye & §, Love Sign
24 Tanya Blount, Through The Rain
25 The Lady Of Rage, Afro Puffs
26 Arrested Development, United Front
27 Teena Marie, Warm As Mommas Oven
28 Casserine, Why Not Take All Of Me
29 Toni Braxton, How Many Ways
30 Tevin Campbell, Always In My Heart

* # NEW ADDS « *

Blackgirl, Where Did We Go Wrong?
A Few Good Men, A Li'l Somethin’

CM1

COUNTAY MUBIC TZLOVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Martina McBride, Independence Day

2 George Strait, The Man In Love With You

3 Mark Chesnutt, She Dreams

4 Dwight Yoakam, Pocket Of A Clown

5 Randy Travis, Whisper My Name

6 Sawyer Brown, Hard To Say

7 Vince Gill, What The Cowgirls Do

8 Patty Loveless, | Try To Think About Elvis

9 Tim McGraw, Down On The Farm
10 Confederate Railroad, Elvis And Andy
11 Joe Diffie, Third Rock From The Sun
12 The Mavericks, There Goes My Heart
13 Rick Trevino, Doctor Time
14 Alan Jackson, Livin’ On Love

15 Faith Hill, Take Me As { Am

16 Mary Chapin Carpenter, Shut Up And...
17 Brooks & Dunn, She's Not The Cheatin'...
18 Kathy Mattea, Nobody's Gonna Rain On...
19 Garth Brooks, Callin' Baton Rouge 1
20 Rhett Akins, What They're Talking ... T
21 David Gates, Love Is Always Seventeen 1
22 Travis Tritt, Ten Feet Tall And...t
23 Lari White, Now | Knowt

24 Tracy Lawrence, | See It Nowt

25 John Michael Montgomery, Be My..
26 David Ball, When The Thought Of You...t
27 Ricky Van Shelton, Wherever She s t
28 Jeff Foxworthy, Redneck Stomp

29 Clint Black, Untanglin® My Mind

30 John Anderson, Country 'til | Die 1
31 Billy Dean, Men Will Be Boys ¥

32 The Tractors, Baby Likes To Rock it
33 Daron Norwood, If | Ever Love Again
34 Kim Hill, Wise Beyond Her Tears
35 David Lee Murphy, Fish Ain't Bitin'
36 Sammy Kershaw, Third Rate Romance
37 John & Audrey Wiggins, Has Anybody...
38 Pam Tillis, When You Walk In The ...
39 James House, A Real Good Way To ...
40 Archer/Park, Where There's Smoke
41 Kenny Chesney, Somebody's Callin’
42 George Jones, The Love In Your Eyes
43 Mark Collie, Hard Lovin' Woman

44 Little Texas, Kick A Little

45 Marty Stuart, That's What Love's About
46 Clay Walker, If | Could Make A Living
47 Neal McCoy, The City Put The Country...
48 Bryan Austin, Is It Just Me

49 Keith Whitley/Various Artists, A Voice...
50 Bob Woadruff, Alright

t Indicates Hot Shots

* # NEW ADDS * *

Cassandra Vasik, Wildflowers

Chely Wright, Till | Was Loved By You
Dan Seals, Love Thing

Joy Lynn White, Bad Loser

Orrall & Wright, If You Could Say What...

Continuous programming
1515 Broadway, NY, NY 10036

1 Soundgarden, Black Hole Sun

2 Boyz 1l Men, I'll Make Love To You

3 Green Day, Basket Case *

4 Warren G, This D.J.

5 Candlebox, Far Behind

6 Babyface, When Can | See You

7 Rolling Stones, Love Is Strong

8 Lucas, Lucas With The Lid Off

9 ice Cube, Bop Gun
10 Mazzy Star, Fade Into You *
11 Salt-N-Pepa, None Of Your Business
12 Crystal Waters, 100% Pure Love
13 Sheryl Crow, All | Wanna Do
14 Offspring, Self Esteem
15 Changing Faces, Stroke You Up
16 Stone Temple Pilots, Big Empty
17 Aaron Hall, | Miss You

18 R.E.M., What's The frequency, ...**
19 Public Enemy, Give It Up

20 Craig Mack, Flava In Ya Ear

21 Dinosaur Jr, Feel The Pain *

22 Weezer, Undone - The Sweater Song*
23 Salt-N-Pepa/En Vogue, Whatta Man
24 Nine Inch Nails, Cioser

25 Coolio, Fantastic Voyage

26 Janet Jackson, If

27 R.E.M., Everybody Hurts

28 Nirvana, Heart-Shaped Box

29 Warren G & Nate Dogg, Regulate
30 Pantera, Planet Caravan

31 Aerosmith, Cryin’

32 Aaliyah, At Your Best

33 US3, Cantaloop

34 T. Petty & The Heartbreakers, Mary Jane
35 Lisa Loeb & Nine Stories, Stay

36 Bruce Springsteen, Streets Of Philadelphia
37 Beastie Boys, Sabotage

38 Bad Religion, Stranger Than Fiction
39 Sunny Day Real Estate, Seven

40 Gin Blossoms, Allison Road

41 Snoop Doggy Dogg, Doggy Dogg World
42 The Jesus & Mary Chain, Sometimes...
43 Stone Temple Pilots, Vasoline

44 Collective Soul, Breathe

45 Aerosmith, Crazy

46 Smashing Pumpkins, Disarm

47 Offspring, Come Out And Play

48 Da Brat, Funkdafied

49 Heavy D & The Boyz, Nuttin' But Love
50 MC 900 Ft. Jesus, If { Only Had A Brain

** Indicates MTV Exclusive
* Indicates Buzz Bin

* & NEW ADDS #* %

Rolling Stones, You Got Me Rocking
Beastie Boys, Sure Shot

Toni Braxton, How Many Ways

Live, | Alone

Da Brat, Fa All Y'All

G. Love & Special Sauce, Cold Beverage

€ JTNN

THE NASHVILLE NETWORK e
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashvilie, TN 37214

1 George Strait, The Man In Love With You

2 Vince Gill, What The Cowgirls Do

3 Tracy Byrd, Watermelon Crawl

4 Little Texas, Kick A Little

5 Billy Ray Cyrus, Ain't Your Dog No More

6 Garth Brooks, Callin' Baton Rouge

7 Dwight Yoakam, Pocket Of A Clown

8 Randy Travis, Whisper My Name

9 Sawyer Brown, Hard To Say
10 Tim McGraw, Down On The Farm
11 Mark Chesnutt, She Dreams

12 Kathy Mattea, Nobody's Gonna Rain On...
13 Confederate Railroad, Elvis And Andy
14 Joe Diffie, Third Rock From The Sun
15 Toby Keith, Who's That Man

16 Sammy Kershaw, Third Rate Romance
17 Neal McCoy, The City Put The Country...
18 Patty Loveless, | Try To Think About Elvis
19 Travis Tritt, Ten Feet Tall And...

20 Alan Jackson, Livin' On Love

21 Lari White, Now | Know

22 Mark Collie, Hard Lovin' Woman

23 George Ducas, Teardrops

24 Brooks & Dunn, She's Not The Cheatin'...
25 David Ball, When The Thought Of You...
26 Tracy Lawrence, | See It Now

27 Keith Whitley/Various Artists, A Voice...
28 John Anderson, Country 'til | Die

29 The Tractors, Baby Likes To Rock It
30 John Michael Montgomery, Be My ...

* & NEW ADDS * &

Marty Stuart, That's What Love's About
Clint Black, Untanglin’ My Mind

Mary Chapin Carpenter, Shut Up & Kiss Me
Faith Hill, Take Me As | Am

Clay Walker, If | Could Make A Living
Billy Dean, Men Will Be Boys

VIOEQ HITS ONE
Continuous programming
1515 Broadway, NY, NY 10036

1 Sheryl Crow, All | Wanna Do
2 Boyz Il Men, I'll Make Love To You
3 John Mellencamp, Witd Night
4 Collective Soul, Shine
5 Melissa Etheridge, I'm The Only One
6 Rolling Stones, Love Is Strong
7 Elton John, Circle Of Life
8 Counting Crows, Round Here
9 Babyface, When Can | See You
10 Seal, Prayer For The Dying
11 Anita Baker, Body & Soul
12 Stone Temple Pilots, Big Empty
13 Indigo Girls, Least Complicated
14 Des’ree, You Gotta Be
15 Elton John, Can You Fee The Love ...
16 Gin Blossoms, Allison Road
17 Counting Crows, Mr. Jones
18 Gin Blossoms, Found Out About You
19 Lisa Loeb & Nine Stories, Stay
20 Bonnie Raitt, Love Sneakin’ Up On You
21 Jon Secada, Whipped
22 Melissa Etheridge, Come To My Window
23 Pretenders, I'll Stand By You
24 Hootie & The Blowfish, Hold My Hand
25 Amy Grant, Lucky One
26 The B-52's, Love Shack
27 10, 000 Maniacs, Because The Night
28 Harry Connick, Jr., (I Could Only) ...
29 General Public, I'll Take You There
30 Bonnie Raitt, You

* & NEW ADDS #* %

Toni Braxton, How Many Ways
Rolling Stones, You Got Me Rockin’
Toad The Wet Sprocket, Something's
Always Wrong

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO QUTLETS FOR

THE WEEK ENDING SEPTEMBER 24, 1994.

T H E

I TN T CONTROL -

Continuous programming
12000 Biscayne Blvd
Miami, FL 33181

AMERICA’S NO. 1 VIDEO
Bone Thugs N Harmony, Thuggish ...

BOX TOPS

R. Kelly, Summer Bunnies
Boyz Il Men, ['ll Make Love To You
K7, Move It Like This

ADDS

A Few Good Men, A Little Something
Ahmad, You Gotta Be

Beastie Boys, Sure Shot

BeBe & CeCe Winans, If Anything...
Big Daddy Kane, In The P.J.’s

Blac Monks, Buddah Nature

Black Men United, U Will Know
Brand Nubians, Word Is Bond
College Boyz, Rollin'

Common Sense, | Used To Love H.E.R.
Digable Planets, 9th Wonder
Downset, Anger

Dru Down, Mack Of The Year

Elton John, Circle Of Life

Genius, | Gotcha Back

Gravediggaz, Nowhere To Run...
Horace Brown, Taste Your Love

ini Kamoze, Here Comes The Hotstepper
Jamie Fox, Experiment

Live, | Alone

London Jones, Joi

Love Spit Love, Am | Wrong

Milk, Get Off MY Log

Quo, Blowin" Up

Saafir, Light Sleeper

Sandra Bernhard, Manic Superstar
Sarah McLachlan, Good Enough
Shanice, Turn Down The Lights
Smithereens, Time Won't Let Me
Soup Dragons, One Way Street
Sudden Change, Nodd Your Head
Toad The Wet Sprocket, Somethings...
Ween, | Can't Put My Finger...
Zhane, Vibe

MOR

musicC

Continuous programming
11500 9th StN
St Petersburg, FL 33716

Alan Jackson, Livin' On Love

Anita Baker, Body & Soul

The Byrds, Turn Turn Tum

Amy Grant, Lucky One

Dave Koz, faces Of The Heart

Wet Wet Wet, Love Is All Around
Buckwheat Zydeco, Hey Baby

Enigma, Age Of Loneliness

Sophie B. Hawkins, Right Beside You
George Howard, Miracle

Sarah McLachlan, Good Enough

Pink Floyd, High Hopes

Natalie Cole, Did You See Jackie Robinson
Harry Connick Jr., (1 Could Only} Whisper...
Marvin Gaye, Inner City Blues

Patty Loveless, | Try To Think...

Steven C. Chapman, Heaven In The...
The Who, Magic Bus

Melissa Etheridge, All American Girl
Garth Brooks, Callin' Baton Rouge

Six hours weekly
1 Centre Street, Room 45
New York, NY 10007

Whitehead Bros., Your Love Is A..

Ini Kamoze, Here Comes The Hotstepper
Akinyele, | Luv Hur

Genius, | Gotcha Back

Usher, Can U Get Wit It

Anita Baker, Body & Soul

Emage, The Choice Is Yours

The Brand New Heavies, Brother, Sister
Gerald Levert, I'll Do Anything

Patra Feat. Yo-Yo, Romantic Call

Craig Mack, Flava In Ya Ear

Thuglife, Pour Out A Little Liquor
Wou-Tang Clan, Can It Be All...

1l Al Skratch, I'll Take Her

The Notorious B.1.G., Juicy

Toni Tony Tone, Slow Wine

Erule, Listen Up

Ground Floor, One Two
0.C., Times Up
Saafir, Light Sleeper

TLTyrhen @
EUROPE

Continuous programming
Hawley Crescent
London NWI18TT

Wet Wet Wet, Love Is Al Around
All-4-One, | Swear

Youssou N’Dour/N. Cherry, 7 Seconds
Warren G & Nate Dogg, Regulate
Grid, Swamp Thing

The BC-52's, (Meet) The Flintstones
Prodigy, No Good

Big Mountain, Baby | Love...

Jam & Spoon, Find Me

Mo Do, Eins Zwei Polizei

Crash Test Dummies, Mmm Mmm...
Stiltskin, Inside

Boyz Il Men, I'll Make Love To You
Inner Circle, Games People Play
Gun, Word Up

Joe Cacker, Summer In The City
Aswad, Shine

Rolling Stones, Love Is Strong
Soundgarden, Black Hole Sun
Rednex, Cotton Eye Joe

Continuous programming
2806 Opryland Dr
Nashville, TN 37214

DC Talk, The Hard Way

Audio Adrenaline, Big House

Eric Champion, Touch

Michael Sweet, All This And Heaven..
Gary Chapman, Sweet Glow Of Mercy
Geoff Moore, Life Together
Commissioned, Love Is The Way
Take 6, Biggest Part Of Me

Rich Mullins, Creed

Steven C. Chapman, Heaven In The...
Amy Grant, Lucky One

Greg Long, Think About jesus

Bryan Duncan, Traces Of Heaven

Brian Barrett, | Know
Clay Crosse, My Place Is With You

One hour weekly
216 W Chio
Chicago, IL 60610

Gin Blossoms, Allison Road

Magna Pop, Slowly, Slowly

Seed, Rapture

The Fall, 15 Ways

Sonic Youth, Superstar

Toad The Wet Sprocket, Somethings...
Black Train Jack, Handouts

Love Spit Love, Am | Wrong

Stompbox, No Woods

Sugar, Your Favorite Things

Deadeye Dick, New Age Girl

Stabbing Westward, Lies

Reverend Horton Heat, One Time for Me
American Music Club, Wish The World Away
Velocity Girt, Sorry Again

Liz Phair, Supermova

The Connells, New Boy

Fury In The Slaughterhouse, When...
Charlatans, Jesus Hairdo

Jeff Buckley, Grace

(&l 0 WA MEHD TEIENIS 6
BF e e i

RAGE

5 Froay Mionts 1aw

1/2-hour weekly
46 Gifford St
Brockton, MA 02401

Wool, Kill The Crow

Liz Phair, Supernova

Beastie Boys, Sure Shot

Love Spit Love, Am | Wrong

Sugar, Your Favorite Things

Jeff Buckley, Grace

Toad The Wet Sprocket, Somethings. ..
G, Love & Special Sauce, Cold Beverage
Compulsion, Delivery

Stabbing Westward, Lies

Offspring, Self Esteem

Diamanda Galas, Do You Take This Man
The Goats, Rumblefish

Sponge, Neena Menasha

Tori Amos, Past The Mission
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Now in its 35th year, this brand new edition gives you
all the latest music and video industry contacts you need to
compete and succeed in this global marketplace.
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books!
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Only Billboard’s 1994 International Buyer's Guide
gives you the entire music and video industry in one compact

g A )
To order send $95 plus $4 shipping and ?,mﬂg F
to? L& -

business reference source.

($10 for international orders)
Billboard Directories, Dept. BDBG3113, P.00. Box 2016,

Lakewood; NJ 08701,

Please add applicable sales tax in NY,NJ,CA, TN, MA,IL PA & DC.

All Sales Are Final.
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The Neth

The Import Of Export:
Dutch[i0 lent Truvels
The Globe

By DOMINIC PRIDE & WILLEM HOOS

AMSTERDAM—Holland’s labels are contin-
uing to develop acts for Europe and
beyond, and thinking of marketing an
act internationally has become a stan-
dard way of thinking for most.

In recent months, Dutch labels have
scored abroad with Urban Dance Squad,
Laura Fygi and saxist Hans Dulfer.

Phonogram Holland’s managing
director Jan Corduwener sets out the
logic. “Because recording costs have
increased so much in recent years, we
primarily sign local acts which could also
have an international impact,” he says.
Corduwener points out that “Valensia,”
the debut album of the local English-lan-
guage vocalist of the same name, so far
has been sold in 22 countries and that
the albums of singer Laura Fygi have
attracted major interest in Japan.

DANCE-SQUAD APPEAL

Virgin Benelux has also had an
impressive international run recently.
Urban Dance Squad have widened their
European appeal, while Daryl Ann is
signed to Virgin's U.K. “indie” label
Hut. Virgin has recently stepped up its
local signings, says managing director
Dirk de Vries. “The time is ripe for local
acts,” he explains, “especially because
there are more chances for international
exploitation.”

Recorded on his own Monsters of Jazz
label licensed to EMI, Dulfer’s acid jazz-
tinged “Big Boy’ album is due for
release in France, Germany and Japan
this fall, and negotiations are under way
for a U.S. release (it will likely appear on
Blue Note).

One factor which has helped Dutch
acts break out in recent years is MTV
Europe, which has made a policy of sup-
porting continental European acts.
Among those who have benefited direct-
ly is Sony Music Holland’s act Ten
Sharp, whose 1992 hit “You” was widely
attributed to MTV. B

BREAKING OUT

2 Unlimited

Toco International:
The Real Force
Behind “The Real
Thing”’

AMSTERDAM—Argue all you like about
whether 2 Unlimited are Dutch or
Belgian, but there’s no denying it's a
Dutch company which was behind the
international success of the million-
selling album “Real Things” and the
single “The Real Thing.”

Anita Dels and Ray Slijngaard are
both Dutch, vet their techno-driven
sound is masterminded by the
Belgian-based production team of
Jean-Paul de Coster and Phil Wilde at
Byte Recards.

The low-profile Toco International,
based in Hilversum, did the interna-
tional exploitation for the group as it
has in some territories for the likes of
Twenty-4-Seven and other continen-
tal European acts.

Founded in 1989 by former
PolyGrant International director Ton
van den Bremer, Toco services
licensees with artwork and masters

Continued om page 49

Herman van Veen

By ELLIE WEINERT

A consummate entertainer in four languages, Dutch-
barn Herman van Veen has conquered the German
market with over twa decades of sell-out shows.

in 1973, Van Veen released his first album in
Germany, “Ich Hab'ein Zariliches Gefuehl” (“1 Have
This Fond Feeling"). Although van Veen is primarily
on album seller, this title track became an airplay hit.

in the last 20 vears, van Veen has recorded 60 albums
(30 in Dutch and 30 in four other languages, indud-
ing German). Signed to Polydor worldwide, he is o
recording ortist, songwriter, troubadaur, musician/
virtuoso violinist, dancer, actor, comedian and pon-
tamime in the vaudeville fradition.

Hamburg promoter Karsten Jahnke, who has
been working with Van Veen since 1974, recalls, “We

|
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As CDs Reach
aturation Point,
Dutch Turn Attention
To Formats And
Talent Of The Future

By WILLEM HOOS

Want to see the future? Take a
look at the Netherlands,
where the luxury of the CD
boom is but a distant memory
and record companies live or
die by the strength of their
new rosters and the clever-
ness of their marketing
schemes.

In the last year,

Holland's industry has
shrugged off a recession
and has produced multi-
million selling acts, with
the likes of 2 Unlimited,
Doop and Laura Fygi cor-
nering sales worldwide.

Outsiders may see this

one-carrier market as
risky, but it's a situationin
which most other markets
will soon find them-
selves—new formats have

Dutch MCA's Kee van : -
Weijen of DCC.

vet to take hold anywhere.
While the Dutch rushed to
embrace CD, they have
remained cold toward
DCC and MD.

Sony Music Holland
managing director Paul
Hertog still believes that
MiniDise can succeed. “It’s
a handy format, and it
could result in broadening &

the portable sound-carrier Sony MPauI Hertog

market,” says Hertog.
“However, | must agree

that MD sales in
Holland so far are
much lower than
expected.”

Yet Phonogram
managing director Jan
Corduwener hopes
that DCC will fill the
format gap, saying
that “PolyGram and
Philips will go on fight-
ing for a breakthrough

According to Ron

Remeeus, managing
director of retail
body NVGD, Holland
never has been a
cassette-minded
country. “Holland
is too small a coun-
try,” savs Remeeus.
. “When vou're driving
| inyour car and listen-
ing to three or four
cassettes, you've
already arrived in
France.”

Meanwhile, the message from
the dealers—who are rapidly
becoming the prototypes of tomor-
row’s one-stop home entertainment
outlets—is that CD-I is where the
smart money lies.

In this une-carrier market, the
Dutch are finding ways of selling
more of those carriers. Dirk de
Vries, managing director of Virgin
Benelux, believes that mail order
will be one of the options. “And I'm
sure that most record companies
Continued on page 39

started daing three concerts, which were attended by
250 people in Munich, 600 in Cologne and sold out
with 1,200 in Hamburg. This ratio remains to this
very doy but, nowadays we do eight sell-out shows in
Munich, 10 to 12 in the Cologne area and 25 in
Homburg.” Van Veen's 1993 tour of 180 concerts
brought total concert attendance to 250,000.

Johnke dlaims “People either love him and are
completely enthusiastic about this kind of entertain-
ment or don't like him ot ail. There is no in-
between.” Jahnke is pleasantly surprised about how
many young peaple in their 20s attend.

Ron van Eden, Van Veen's manager in Holland for
15 years, says, “The theater perfarmance is what peo-
ple discover first, but since we prefer ta play in small
venues, that's why it has taken so lang to build up his

popularity. You don't have the broad exposure of a
television audience.”

Van Veen's current CD, "My Cat And 1,” which
includes 12 lave songs sung in four different lan-
guages, was released in the U.S. in May and is sched-
uled for release this month in Germany. It's sef to
coincide with his fall tour (87 shows, with at least two
shows in every city), which will continue until
September 1995.

1n 1981, Van Veen charted with the album “Die
Anziehungskraft der Erde” (“Earth’s Gravity”) and
again in 1984 with “Signale” (“Signals™), both peak-
ing af Na. 32. However, his best-selling studio album
was 1988's “Bis Hierher und Weiter” (“Up To Here
And Beyond"'), which sold approximately 500,000
copies in the German-speaking territories. M
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he Netherlands

New Acts Find
TV Sports Arenas And

osure

Closet-Sized Clubs

BY DOMINIC PRIDE

AMSTERDAM —The reputation as a
gateway to Europe is thankfully a
difficult tag to lose for the
Netherlands, as today’s pop acts can
still find a way into the continent as
their predecessors did 30 years ago.
A wealth of venues ranging from
closet-sized clubs to international
sports arenas, a surfeit of TV channels
with promotion opportunities and an
open-minded attitude to other lan-

Reel 2 Real get the gold.

guages and cultures, gaining exposure
for new acts is easier here than in
many other European countries.

Acts as diverse as Reel 2 Real, Juan
Luis Guerra, Mariah Carey and Laura
Pausini have made the most of the
Duteh route into Furope.

“Generally, it’s a breaker market,’
says Tony Harlow, EMI Continental
Europe’s director of pop marketing.
“There are lots of ways of getting in.
Holland was the first place Reel 2 Real
broke into outside the U.K.,
and we did that by club
appearances. ‘I Like To
Move It’ was a huge club hit.
Radio wasn't that crucial
with this record, and it didn’t
really get any airplay.”

By contrast, the numerous
open-air festivals allow
bands such as Blur and
Radiohead to gain exposure,
i while the power of TV
worked tor Crowded House,
notes EMTI’s Carrie Spacey-
Foote. who worked on the

campaign for “Woodface.”

“They’re a difficult band to break,
but we built up a very strong base
through our Dutch company,” she
says. “They went there four times in
one year, and TV was a great help,
with the talk shows and, for example,
when Nick painted a canvas and auc-
tioned it.”

HUMOR AND UNDERSTANDING

Similarities in humor and good
understanding of English also make it
a natural port of call for U.K. acts with
a strong lyrieal content.

Comments PolyGram International
marketing director Mike Allen, “Their
English is second to none in Europe,
and understanding of lyries is better
than any other country in Europe.”

One of PolyGram’s successes in
Holland has been Bjork’s “Debut”
album, licensed to PolyGram in conti-
nental Europe from U.K. indie One
Little Indian.

Comparing Holland to neighboring
Germany, Allen says the key difler-
ence was radio. “There was a more lib-
eral programming policy which led us
into that,” he says, “whereas in
Germany we’ve had a deeply conseiv-
ative radio environment. On a pro-rata
basis, Bjork’s been much more suc-
cessful than in Germany.” Sales of
“Debut” in mid-August had reached
93,000 copies.

While close in terms of taste to the
U.K. market, Holland behaves quite
differently, as the experience with
“Love Is All Around” by Wet Wet
Wet shows. “That single gives the lie
to the idea that it's just like the U.K.
market, which burns up singles fast,”
says Allen. *We had to work that song
so hard for six weeks or more hefore it
paid off in the way it did.” m

Mariah
arey

Right from the start, American
vocalist Mariah Carey has been
treated like a megastar in the
Netherlands, with TV audi-

ences warming to her charms.
More than four vears after the
launch of her solo career, she’s one of
Sony Music Holland's top foreign
acts. All four of her albums reached
the Duteh plat-
inum 100,000-sales
mark. And nine of
the 10 singles from
these albums rea-
ched high posi-
tions in the Dutch
singles charts.
The debut
album, “Mariah
| Carey,” got mujor
support from the
| Dutch Sony Music
division, including
a TV campaign.

Mariah Carey,
Sony Music megastar
in the Netherlands

“We had never
before supported
a new act in such

an impressive way,” savs Ruud
Roben, senior product manager.
Sony reaped the rewards of their

Continwed on page 49

BREAKING IN

laura
ausini

Italian singer Laura Pausini
scored her first international
breakthrough in Holland. At
the end of last July, her two
solo albums, “Laura Pausini”’
and “Laura,”” on Warner-
owned imprint CGD, had hoth
gone Dutch double platinum
(200,000 units).

Michiel ten
Veen, Warner Mu-
sic Holland's sen-
ior produect manag-
er, predicts that
the two albums
together will have §
sold more than
500,000 copies be-
fore the end of this *
year. “These are
really impressive
sales figures for
the Duteh mar-
ket,” he says.

In most cases, foreign acts get
their Duteh break through radio air-
play support. Pausini's entry into
the Netherlands was mainly

Contined on page 49
S|

Laura Pausini,
Warner Music
Holland megastar
in the Netherlands

[RoszeR

Cees Wessels

eod

the Benelux.

A Great New Team In The Benelux

olland’s “Roadrunner” and Edel from Germany, leaders in their respective markets,
have formed a fresh aggressive and creative marketing & repertoire company for

Under the banner of “Edel Entertainment (Benelux) B.V.” it combines strength in the
rock/metal field and the marketing expertise for hit and T.V. merchandised
repertoire. “Edel” Benelux is the ideal alternative to corporate indolence. For further
information contact Michael Haenthjes in Hamberg or Cees Wessels in Holland.

Edel Entertainment (Benelux) B.V.
Bijorp 2 1181 MZ Amstelveen, The Netherlands

Je”

Michael Haentjes

Phone: [31] 20-656 6611
Fax: [31] 20-640 3204

Phone: [49] 40-896850
Fax: [49] 40-896521

Phone: [31] 20-656 6666
Fax: [31] 20-640 6126
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CONGRATULATES THE DUTCH
RECORD RETAILERS & INDUSTRY WITH THE
INTERACTIVE MUSIC GIFT 1994

Each year the Dutch national audio retailers organise a promotional event. During ten days
everybody who spends Dfl. 44,95 in the record stores gets a premium CD for free.
This year the premium is a CD-i. This allows the CPG, the national promotional
organisation which acts on behalf of the music industry, music retailers and copyright
organisation Buma/Stemra, to stress the importance of new media in general and CD-i
specific for the future of the music industry. The interactive music gift is playable on a
CD audio player. Put the disc in your CD-i player and you will get access to a unique
video-clip of the Golden Earring and a dossier of 50 leading pop groups and stars
presenting their biography, full product catalogue and their hits. It is expected that 500.000
CD-i discs will reach the consumer in ten days.

D[ i
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The Netherlands

Mother’s Day Albums And Free Caps

Dealers Take
The Marketing

Initiative

Profit margins might be
tighter than dealers would
like, but otherwise the Dutch
music-retail business is still quite
healthy, according to Ron Remeeus,

NVGD managing

director Ron

Remeeus: “We have

the highest record-
retail membership
penetration grade in
the world.”

managing director of Holland’s 1,350-
member record-retail organization
NVGD.

Where The Duich
Buy Their Music

f Specialist Music Stores ] 5; B
| Hi-Fi 25 |
Department Stores o 5 |
Photographic Shops 3
~Book Stores ) 2.5 ;
Non-traditional Outlets 11.5
(incl. gas stations)
Source: NVGD

With strict conditions for member-
ship, NVGD “tries try to keep the
record- retail business as clean as pos-
sible,” says Remeeus.

Among benefits is the National
Record & CD Gift Voucher
system, which brings in $48
million yearly. “The gift
voucher is a major binding
agent between the NVGD
members,” says Remeeus.

Most prominent NVGD
members include market
leader Free Record Shop,
with 103 Duteh outlets, pho-
tographic-retail chain Dixon
(100 outlets), department
store chain V.& D. (61), hi-fi
retail chain Modern (35) and record-
retail chains Music Store and Music
House (36 and 21 outlets respectively).

According to commercial director
Juan da Silva, Free has a 156% share of
the Dutch music retail market with
vearly sales of 260 million Dutch
guilders ($140 million), a growth of
19% compared to the company’s gross
in the previous year. This figure also
includes 27 stores in Belgium. In
January 1993, Free Record Shop
acquired the 17-store Dutch chain Van
Leest.

Despite the impressive figures by
the likes of Free, Remeeus predicts
tough times for dealers.

‘Most Dutch consumers are not so

Continued on page 49

HoLLanp Provipes Mutmipte Mepia
Ourters For Music

BY WILLEM HOOS
AMSTER DAM-—Although one of

Europe’s smallest countries, Holland
has a rich and varied media landscape,
offering the local record industry rich
promotional opportunities.

And with one of the highest rates of
cable connection in Europe, Holland
is poised to become a pioneer in new
musie-delivery techniques, just it was
the first to embrace the CD in the
1980s. Currently, some 83% of the 5.7
million Dutch households can receive
cable television and cable radio, and
the number of organizations supply-
ing programming is increasing.

Most cable systems offer at least 20
to 25 TV channels, including Dutch
publie channels and commercial TV
from RTL in Luxemburg, Belgium'’s
BRT 1 and 2, and such international
channels as MTV and CNN.

With the cable technology and
entertainment-consumption habits
firmly in place, digital cable-music
service Music Choice Europe has

been testing the market since early
this year. The project started in the
key northern Dutch cities of
Groningen and Leeuwarden. For a
monthly subscription fee of 25 Dutch
guilders ($46.25), people can listen 24
hours a day to 25 genre-based chan-
nels. Rival DMX is also poised to
launch a similar pay-per-listen opera-
tion in the Netherlands, say sources.
Robert Briel, media expert and
editor in chief of weekly TV and radio
listings magazine Veronica, strongly
believes that Holland is ripe for test-
ing out interactive systems such as
CD-I. This month, Veronica started
an interactive software service,
whereby Dutch computer owners can
download Veronica program infor-
mation via telephone. There are plans
for cable access in the future.
Veronica is the first local public
broadcaster to initiate such a project.
“It’s just a test, and I hope it'll work,”
says Briel.
Continued on page 51

PLay A SonG, Pay Tus
ArmisL. I7's fu: Law.

By WILLEM HOOS

AMSTERDAM—After o cumbarsome legislotive
process, the Cutch government signed the
Convention of Rome July 1, 1993, ond neighboriag-
rights legislatien oecome effective in the
Netherlonds. Thati means that $roducers and per-
forming artists now receive payment for public use
of their recorded music.

Rob Edwards, momaging diredor of Dutch IFP!
graup NVPY, seys Holland i ane of the las:
European countries fo sign the pact. “We lobbied for
more than 30 years before the government signec
the Rome Convestion,” says Edwards. “Most of the
opposition came from the broadcasting osgonizo-
tions, who thought that a neignboring-rights low
wos not good for the consumers. After manyyeors of
negotiotions, we hiove convinced the broadeastzrs
that it is good legislatien.”

The Dutch neighboding-rights money is eollectec
by performers- and producers-rights society SEHA.
For more than a y2ar, SENA has been negotioting
how much money the various porties invelved in
public performonte of recorded music {such 35 rodio
ond television stations, hatels, bars and restsurants;
soccer stodiums and record shops) have fo pay.
SENA hos recenty streck o deal with Horeca, the
organization represenfing hotels, bors ond:restou-
ronts. SENA managinj director Hans von Berkel
expeds that SENA will collect tens of milzions of
guilders annually--and internotionol ads will heve
o significant share -8

Money For Music: Independent

By WILLEM HOOS

AMSTERDAM-—Squeezing the most out
of the CD-only market takes time and
initiative—as well as a huge advertis-
ing expenditure.

But for those involved in the fiercely
competitive game that is the Dutch
merchandising business, the prizes are
worth the stakes.

Four key players battle for
supremacy in this market of some 5
million album sales a year.

The long-time leader is the Dutch
company Arcade, which in recent
years has spread its operations into
other European territories. Managing

Merchandisers
Market Labels’
Sounds ——

director of Arcade Benelux Andre de
Raaff estimates Arcade’s share of the
merchandising business to be 50%,
with the company specializing in
dance, but with occasional sorties into
country and MOR.

THE 20

_TOP 10 pp
KiLLERS OF"I§§3

CREATESY

As most of the majors are closely
tied to their own merchandising orga-
nizations, most of Arcade’s repertaire
now comes from such indies as Play It
Again Sam, ZYX Music, Dureco, Red

Continued on page 51
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WHERE ARTISTS COME FIRS

WARNER MUSIC

NETHERLANDS

A Time Warner Company
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“The Real Thing," their outstanding debut pop album features "Angel," the premiere

single and video. Breaking at European radio now.

GOLDEN EARRING.

“Face It," the eagerly awaited follow-up to their
double—-Platinum "The Naked Truth,"” is due in October.
Featuring the first single, "Hold Me Now."

A 120-date tour starts in October.

BEATCREAM

"MASTERS OF BAD TASTE"

“"Masters Of Bad Taste,"
the follow—-up to the
crowd-pleasing debut,
“People Stink."

Featuring the first single
“Blue Van." Out now.
European tour coming

this fall/winter.
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Formats & Talents
Continued from page 43

are creative enough to find more ways
to reach the consumers,” he adds.

While a healthy mail-order sector is
developing, retailers are fighting to
keep their place in the market by
becoming more involved in marketing
product and by turning their outlets
into home-entertainment stores, push-
ing new technologies such as CD-1.

With these and other initiatives, the
industry has pulled out of its 5% drop
in 1992. “I'm glad that the industry is
more or less stable again after the 1992
turnover decrease,” says Dorus
Sturm, managing director of BMG
Ariola Benelux, who is not pessimistic
about the years ahead. “It all depends
on creating new and interesting acts,”
he adds.

All but two major record companies
in the Netherlands have a local roster.
Warner Music and MCA are not
involved in local repertoire. Six years
ago, Warner Music stopped handling
local acts. But according to managing
director Ted Sikkink, it’s possible that
Warner will overturn that decision.
“However, I don’t think it will be in the
foreseeable future,” he says.

Kees van Weijen, managing director
of the Dutch division of new kid MCA
Music Entertainment, says that local
repertoire currently is not his top pri-
ority. “But you never know; tomorrow
I may get an offer I can't refuse,” he
adds. “My door is always open for good
repertoire.”

The gaps left open allow a cluster of
vibrant independents to survive, many
of whom have created international
hits from such local talent as Doop and
Twenty-4-Seven.

“We initiate things—mainly for
dance repertoire—that most majors
haven’t got around to,” says Robin
Simonse, managing director of leading
Dutch indie CNR Music. “We created
a kind of underground marketing for
‘Doop,” the single of the Dutch house
duo of the same name, and it became a
huge European hit.”

Simonse says competition among
indies is fierce: “You have to be alert 24
hours a day. You have to be aware that
you never can slacken. Otherwise, your
acts go to another, more assertive
indie.”

The predatory feelings go as far as
labels themselves. Wally van Mid-
denerp, managing director of indie
Play It Again Sam, which is successful
in dance repertoire, has been
approached by three major record

companies so far this year with pro-
posals for a takeover or cooperation. “1
have turned down all offers because
it’s much more fun to operate as an
indie,” says Van Middenerp. “We
indies are doing fine on the Dutch mar-
ket. There are weeks that the indies
together have 10 hits in the Mega Top
50 singles chart. And that makes us
feel very proud.”

Dutch indie Roadrunner has
strengthened its roster recently by
picking up the dance labels of the indie
Boudisque after its parent company
went into liquidation. Roadrunner also
has hired former CBS Holland manag-
ing director Koos de Vreeze to jointly
head up the company with president
and owner Cees Wessels. Il

Dealers
Continued from page 46

interested in catalog CDs any more,”
says Remeeus. “We need record com-
panies to launch new and interesting
acts to generate repertoire with
strong sales power.”

The Netherlands has, on average,

Remeeus and most
NVGD members strong-
ly believe in CD-I. “It’s
the carrier of the
future,” he says. “It

has a perfect sound
and picture quality, so |
predict that it will
replace video in less
than 10 years.”

one record store for every 11,000 citi-
zens, a high retail penetration rate
unique in the world. Yet Remeeus says
closure of some outlets in the coming
year is inevitable, due to recession and
a more competitive atmosphere in the
trade, observing, “It's a natural selec-
tion process.”

Those dealers who take an active
part in the marketing pracess and who
turn into home-entertainment stores
will have a better chance,

FREE GOODS
In recent years, Free Record Shop
has become involved part in market-
ing new albums.
“We only do so if it’s an interesting
album for our outlets,” says Da Silva.
Continued on page 51

Toco
Continued from page 43

and keeps track of sales worldwide
from its Hilversum HQ.

General manager Marc de Raaff
puts the company’s success down to
its size and efficiency: eight people
work in the office enabling quick
licensing decisions. Toco also prefers
to work on a sales-points basis rather
than ask the often small and quick
licensees for erippling advances.

The 2 Unlimited story started when
Toco picked up a record, “Don’t Miss
The Party Line,” by 2 Unlimited’s
producer Jean-Paul de Coster, alias
Bizz Nizz, which eventually was a Top
10 U.K. hit for Chrysalis in March
1990.

After that, De Coster sent tapes for
2 Unlimited’s hit “Get Ready For
This,” which was issued on Byte
Records in the Benelux area.

“In certain areas of the U.K., the
single was coming alive in the clubs on
import, and different indies started
coming to us,” says De Raaff. A
license deal was struck with Pete
Waterman’s PWL label in the UK.,
which provided the springboard mar-
ket to the rest of Europe. “Get Ready
For This” reached No.2 in October
1991 and was a lasting club hit.

“Before the success in the UK., we
had no success in Germany or Spain.
We had to convince people that there
was something in the record,” says De
Raaff. 2 Unlimited then became
licensed to indies around Europe.
Toco currently handles all exploita-
tion outside the Benelux and GSA ter-

Continued on puge 51

Breaking In
Continued from page 44

MARIAH CAREY

support for the singer, because her
album went gold (50,000 units) inside
three months, hitting platinum later
that year.

Carey’s 1992 album, “Unplugged,”
sold more than 200,000 copies in
Holland, topped the album chart and
stayed in the listing for 50 weeks. The
single, “I'll Be There,” became
Carey’s first Dutch No. 1.

So far, her 1993 album, “Music
Box,” is her most successful release in
Holland, selling more than 500,000
copies—equivalent to five times plat-
inum. By July 30, it had its 46th week
in the Mega Album Top 100 and had
topped that chart for 12 weeks.

Carey has made three promotional
visits to Holland, the first in 1991, the
second two years later and the third
early this year. On the last visit, she
received a double platinum CD for the
“Music Box” album, the presentation
being made on a top TV show of Dutch
national commercial broadcaster
RTL 4.

Rében hopes that Carey will play
her first Dutch stage shows in the first
half of 1995. “Her Dutch fans think it’s
high time she puts on some of her
wonderful shows in the Netherlands,”
says Roben. ®

LAURA PAUSINI
Continued from page 44
through television exposure, since, in
the early days at least, radio stations
weren't really interested in her music.
Her debut single, “La Solitudine,”
released in June, 1993, didn’t reach
the Mega Top 50, Holland’s leading
singles chart, but in September, after
Pausini’s successful Dutch TV debut,
the single was re-released and made
the chart just over two months later.
In the end, it became an impressive
Continued on page 50
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Breaking In
Continued from page 49

No. 2 hit, selling nearly 150,000 units,
almost double the Dutch platinum
level for a single.

Ironically, “La Solitudine” didn’t

make No. 1 because “Ik Wil Niet
Dat Je Liegt,” Dutch for “1 Don’t
Want You To Lie,” a Dutch-lan-
guage cover version of “La
Solitudine,” performed by top local
cabaret artist Paul de Leeuw, kept it
out.

As a consequence of the hit single,
her debut album, “Laura Pausini,”
also sold well in Holland, getting to
No. 2 on the main chart.

On August 30, Pausini was back in
Holland as guest star in a television
show for commercial network RTL

4, a production that also featured the
“Miss Holland '94” beauty-queen
election. And the Ttalian singer
returns in October as one of the top
acts booked for the prestigious
Grand Gala du Disc TV show for
Dutceh national public broadcaster

AVRO.

This month, Warner Music
Holland launched a major television
campaign for Pausini, who tours the
Netherlands in October and
November, doing a half dozen or so
shows at major concert venues. B
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MAGNUM TAKES Al

The other three majors remain
solidly behind their five-year old com-
pany, Magnum. “The main aim for
starting Magnum was to get a foothold
in the TV merchandising business and
to ereate competition with Arcade,
EVA and Dino Musie,” says Warner
Musice Holland’s marketing manager
Rob Schouw.

Since 1992, the major labels—
Sony, Warner and PolyGram —have
taken turns releasing Magnum prod-
uct. Last year, Magnum released 20
albums, which sold a total of 900,000
copies. Albert van der Kroft, manag-
budget is spent on TV. The best-sell-  ing director of Polydor Holland, says
ing Arcade albums of recent months  that single-artist compilation albums
have been the three “Megadance” .
compilations, which have each sold
100,000 copies, five “Thunderdome”
techno compilations (200,000 in total
sales) and two “Greatest Hits Of The
"80s” volumes (with combined sales of
more than 100,000).

De Raaff says competition has stiff-
ened in the past three years, with {

The Netherlands

Bullet and Arcade’s sister company
CNR Musie, as well as from such for-
eign sources as Canada’s Unidisc. It
has also tapped into a goldmine by
signing recording deals with John
McCook, Robbie Eakes and Jeff
Trachta of the popular soap opera
“The Bold And The Beautiful.”

Some 88% of Arcade’s advertising

f‘lﬂllﬂ baagensys

BONE THAN 79 BIRYTES oF T

EVA giving Arcade a run for its
money, especially in the dance area.
Despite recession, De Raaff is
confident that Arcade will sell 2.5
million compilations this year, as it
did last. “It all depends on how cre-
ative you are in your marketing |
strategies, and I’d say we're very
creative,” says De Raaff,

“NOW DANCE”

EVA, the joint merchandiser of
EM]I, Virgin and BMG Ariola, celebrat-
ed its tenth birthday in August.
Managing director Jan Wiesebron says
his company has a share of some 25% of
the market. EVA’s “Now Dance”
albums sell between 70,000 and 90,000
copies, and the twice-yearly greatest-
hits albums can sell up to 250,000 each.

Wiesebron says the market is now
more competitive as more advertising
opportunities have opened up with
commercial TV and radio. In 1986, the
whole industry initiated 60 radio and
TV campaigns; in 1992 it increased to
278. “There are signs of stabilization,”
says Wiesebron “especially in dance.
Some consumers might feel there are
too many dance projects in too quick
succession.”

l

with bonus tracks are still
selling well.

Sony Music’s Magnum successes
have included the “Knuffelrock” rock-
ballads compilations, which sold over
300,000 copies.

While the other three compete for
the same consumers, Dino Music
“releases repertoire others hardly
touch,” says the company’s general
manager, Jan van Akooy. This sum-
mer, Dino released two compilations
for the football World Cup. One of
them, a sing-a-long-athon featuring
Dutch vocalist Andre Hazes, sold
60,000 copies.

Dino also looks to other media
besides the overcrowded TV arena.
“We now use billboards alongside
approach and arterial roads in order to
get maximum interest for our releas-
es,” says Van Akooy. m
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Dealers
Continued from puge 49

Recently, Free worked with Polydor
Holland in marketing “Super-
unknown” by Soundgarden. FRS
designed an in-store poster for the
album, and eonsumers who bought the
album at one of the FRS outlets got a
Soundgarden cap for free.

NVGD outlets have also started sell-
ing greatest-hits albums at a special
retail price of just 9.95 guilders ($5.35).

These specially-produced “CD
Topper” releases are only for sale at
NVGD outlets. The first release, on
the occasion of Mother’s Day, was a
Neil Diamond greatest-hits CD, com-
piled and produced by Sony Music
Holland. The 20-track dise, with more
than 70 minutes of music, sold 53,000
units. A second, featuring Santana’s
greatest hits—also compiled and pro-
duced by Sony Holland—was made

Continued on puge 52

Toco
Continued from puge 49

ritories, where it is handled by
Benelux Dance Promotions and ZYX
respectively.

The album “Real Things” went to
No. 1 in the U.K. this June, a year
after the previous album “No Limits”
had occupied the top spot. “No
Limits” has sold more than 2.5 million
albums worldwide.

Toco has also contributed to one of
the other recent big dance hits from
the Netherlands—Doop’s ragtime
house single “Doop” on the
Clubstitute label, whose parent,
CNR, it has represented in such terri-

Media Outlets
Continued from page 46

As a result of Holland’s checkered
media history, there are nine major
national public-broadcasting organi-
zations, each with a radio and a televi-
sion department. Those broadcast-
ers—AVRO, EO, KRO, NCRV, NOS,
TROS, VARA, Veronica and VPRO—
supply programs to three national
television channels.

There are also two national com-
mercial television stations—RTL 4
and RTL 5—which have a joint
national commercial radio station,
Happy RTL.

Most Dutch radio and television
activities take place in the city of
Hilversum, some 20 miles east of
Amsterdam, where record companies
have established their promotion
departments. More than 50 radio and
TV promoters are active there,
including veteran promoter Jan Bult,
who observes, “For current record-
ings, radio is the most prominent pro-
motional outlet.” Radio 3 is, accord-
ing to Bult, the most prominent outlet
to promote popular music. The radio
channel, mainly oriented toward pop,
rock and dance repertoire, has an
estimated 60% of the promotion
impact, says Bult.

Commercial radio offers a wider
choice. Radio 10 Gold specializes in
golden oldies and current hits, and
Sky Radio (using no DJs) features
AOR repertoire. Radio 538 mainly
focuses on dance and current hits,
while Radio Noordzee Nationaal and
Holland M specialize in Dutch-lan-
guage repertoire and MOR. Happy
RTL focuses on “happy music,” Love
Radio on love ballads, Eurojazz on
jazz—and since July 1, 1994—golden
oldies during 12 hours a day.
Concertzender offers classical music,
as do Concert Radio and Classic FM,

| which feature jazz as well. B

Artist of the year
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The Netherlands

BUMA: Charting Performing-Rights’
Rapid Growth

With the Dutch media landscape becoming
ever more varied, each year more music is being
used.

As a result. income from BUMA, the Dutch
performing-rights society, has grown more than
two and a half times over the last decade and has

tripled since 1980.
The upward trend is continuing, with users
such as the new commercial TV station RTL 5
[ ] coming on line and cable radio stations such as
Radio Nordzee Nat-
ional, Holland FM

and Radio 10 Gold BUMA's Performing
guining terrestrial Rights Income In The
licenses earlier this | Netherlunds, 1983-1993.

year. 1983 24,004

=]
BUMA managing
director Ger Willem- | 1984
sen ects perform- | yog5 31,367
- ing- hts_mcome to 1986
.

increase 7.5% this year 32.303
as a result. By con- | 1987 33,752
trast, some sections of Sl o
performing rights such | 1988 Eb
as symphonic music | 1989
and use of music in | 1990
movie theaters are los-
ing momentum. 1991

Willewsen is con- | 1992
fident of sustained im- 1993
provement over the

In thausands of dollars,

ing, “I fores 0wt Converted at average
in the next five yearsto | 1993 rotes of S1=NIG
cone.” 1.86 Source:BUMA.

Netherlands Fuelled by an im-
Record Sales essive glmdwm in
recorded music

178221993 in Holland have

1983 8L.7 | more than doubled
1984 1113 in just over a dec-
1985 1226 ade, according to the
22.6 counrtry’s trade body,

1986 NVPL

1987 First introduced in
1983, the format rein-

1988 vigorated a flagging

1989 210. market, and between

1990 1984 and 1991 busi-
ness in CDs booed.

199 2 The Netherlands
1992 i | claims to have the

’ highest CD penetra-
1993 tion rate in the world,
Value of trade deliveries by with 68% of all house-
members of NVPLin mil- | #olds owning one or

s of dollars. Converted maore players.
at average 1993 rates of While the market
S1=NLG 1.86. Source:NVPI | raced ahead in the '80s,
it was also the first to

reach a satu ration
point, with « sales dip in 1992,
Last year, the market, now based 97.5% on CD
sales, recovered.
NVPID’s marketing services manager Olav
Vlaar predicts the current stabilization will pre-
vail, commenting that “Most consumers feel they
have enough back catalog on CD now. It'stime for
the record companies to release strong new mate-
rial to stimulate sales.”

Dealers
Continued from puge 51

for Father’s Day and sold 50,000 units.

BMG Ariola Benelux will compile a
Harry Belafonte greatest-hits album
for the series, to be released this fall;
three more “CD Topper” albums will
follow later this year.

NVGD tries to convince its mem-
bers that the record-retail outlets have
to be changed into home-entertain-
ment shops as soon as possible.“We
started to promote this change of retail
strategy at our annual meeting in
1992,” says Remeeus, “and by now I
think we’ve convinced most members.”

“The golden age of CD can't last
forever,” he says. “It means that if the
record retailers are depending on
only one sound carrier, this is a very
risky enterprise. Whether they like it
or not, they will have to support new
carriers.”

€D-1 BELIEVERS

Remeeus and most NVGD mem-
bers strongly believe in CD-I. “It's
the carrier of the future,” he says. “It
has a perfect sound and picture quali-
ty, so I predict that it will replace
video in less than 10 years. At the
moment, Holland has a 61% VCR pen-
etration grade. Replacing VCR by
CD-I won’t happen immediately, but
that it will happen is for sure.”

DCC and MiniDise have as yet had
a negligible impact on the market. m
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Philips, 2 Unlimited Team For CD-i

Supplier Hopes Dance Act Lures Fans To Format

H BY WILLEM HOOS

AMSTERDAM—In a bid to break
its CD-i format in its home market,
Philips is teaming up with hot
Dutch techno-house duo 2 Unlim-
ited to entice more pop fans to use
the format.

Signed to the Belgian label Byte,
2 Unlimited will be featured on an
interactive CD, “New Limit—1
Night With 2 Unlimited,” to be re-
leased in the Benelux countries in
the beginning of November. Phi-
lips Interactive Media (PIM) Bene-
lux will handle the disc’s marketing
and distribution.

Philips predicts that Dutch sales
of CD-i players will reach 60,000 by
the end of the year, with the world-
wide total approaching 1 million
machines. This fall, Philips is
launching initiatives to push CD-i,
including cuts in the prices of play-
ers and racking programs in music
stores.

PIM has a catalog of some 200
CD-i titles covering games, feature
films, music, karaoke, hobbies, art
and culture, and reference works.
According to PIM director of pub-
lishing Tom Steenbergen, produc-
tion costs of the CD-i titles vary
from $90,000 to more than
$500,000. At the moment, the com-
pany releases an average of five
CD-i titles per month.

Other companies that have re-
leased CD-i titles here or will soon
do so include EMI Music, BMG
Ariola, HOM Visien, and Market-
ing Benelux, which has links with
Arcade.

Dutch multimedia company Eag-
levision handled the 2 Unlimited
production, with assistance from
media design company Master
Communications.

Some 200,000 guilders ($115,000)
has been invested in 2 Unlimited’s
CD-i production, and exclusive
video shots of the duo were made at
an Amsterdam studio for the disc.

Eaglevision managing director
Frits Kleyn says he’s happy that he
has done business with an inde-
pendent record company for “New
Limit.” “You can do quick and flex-
ible business with indies. In most
cases, doing business with majors
is more complicated. Byte Records
gave me full support. The deal with
Byte means that I have the world-
wide optical rights of 2 Unlimited
material, for CD-i as well as for
CD-ROM and Video-CD.”

Kleyn will negotiate distribution
deals outside the Benelux region
for “New Limit” in coming weeks
and months, He is already nego-
tiating a distribution agreement
for GSA territories with Zyx Mu-
sic.

Kleyn says singer Anita Doth

B BY GLENN A. BAKER

SYDNEY—In just six years, Aus-
tralia’s Shock Music Group has
evolved from a three-man, left-of-
center indie label and distributor
into a music group with sales and
growth rates that are causing com-
petitors to take note.

The company is becoming one of
the largest exporters of Australian
music, and has become a leading
force in independent distribution,

the country’s six “majors”—in vol-
ume and profit, claims the com-
pany.

Now employing almost 50 staff-
ers at its 10,000-square-foot Mel-
bourne operations center and
warehouse, Shock achieved total
revenues of $17 million Australian
($8.8 million U.S.) in the recession-
dogged period of 1993-94, up from
$11.8 million Australian in 1992-93.
Some $7.5 million of those sales
were export income, and the com-
pany predicts 12% growth in gen-
eral sales and 15% growth in ex-
port income in 1994-95. No other
Australian record company can
claim such astronomical ascend-
ancy.

Upstart Australian Indie
Achieves Shocking Results

rivaling Festival Records—one of -

Shock was initiated by three al-
ternative rock  enthusiasts
squeezed into a suburban house
with firm, idealistic goals for music
services that they believed were
not being provided by the indus-
try. David Williams says he saw
the need for a multifaceted na-
tional distribution service for local
and overseas artists or labels, in-
corporating manufacturing as well
as licensing. Frank Falvo saw ex-
port as the key to launching the
Australian bands and indie labels
being developed by Williams’ side
of the operation as well as extend-
ing their momentum. Andrew
McGee financially balanced the in-
ternational and domestic activities.

From the most unlikely reper-
toire and sources has come multi-
million-dollar success. Starting off
with the distribution of a handful
of difficult-to-obtain labels, such as
SST and Creation, Shock now rep-
resents about a hundred interna-
tional and local labels, including
4AD, Spiral Scratch, Beggars
Banquet, Hot, See For Miles, Sub
Pop, Vision Soundcarriers, KK,
Waterfront, Demon, Cruz, Ex-
treme, Oh Boy, Alternative Tenta-

(Continued on page 58)

and rapper Ray Slijngaard, the
members of 2 Unlimited, are fully
involved in the interactive segment
of the CD-i project. “They explain
all aspects of the interactive menu,
and that’s what makes the disc so
interesting.”

Eight audio tracks from 2 Unlim-
ited’s first two CDs are featured on
the CD-i. They include “Get Ready
For This,” “Twilight Zone,” “Work-
aholic,” “Magic Friend,” “No Lim-
its,” “Tribal Dance,” “Let The Beat
Control Your Body,” and “The
Real Thing.” A total of 27 minutes
of music is featured.

The CD-i also features five vi-
deoclips from “No Limits™:
“Faces,” “No Limits,” “Let The
Beat Control Your Body,” “Maxi-
mum Overdrive,” and “Tribal
Dance.” The clips total 17 minutes.
The interactive segment features a
documentary with live perform-
ances by the duo, a conversation
with Doth and Slijngaard, an inter-
national overview 2 Unlimited’s
chart success, merchandising, and
a 2 Unlimited prize quiz.

This fall, Philips will launch a
massive radio and television cam-
paign in the Netherlands to in-
crease the sales of its CD-i players.
The Dutch multinational notes that
the promotional dise of the Dutch
Ten Days Record Event '94 (Dutch

(Continued on page 58)

Mail-Order

Pickpockets, parking, and poor stock
in record shops rank among the head-
aches facing would-be record buyers in
town centers. Mail-order firms are
cashing in on customers’ fears and de-
livering music direct to the home.

Mail-order club Europa Club Inter-
national (ECI), in which Bertelsmann
has a major stake, also runs the CD
Music Club, with 184,000 members in
Holland and 58,000 in Flanders.

The two other Dutch home enter-
tainment mail-order clubs are Music
Plus, a joint venture formed by Poly-
Gram, Warner Music, and Sony Music,
and department store Wehkamp, which
has a club with 30,000.

Bart Klimmert, general manager,
audio and video ECI-Benelux, says the
CD and video mail-order business is
still growing. He predicts the Dutch
membership of ECI's Music Club will
grow to 240,000 in the coming two or
three years, and the number of Flemish
members will increase from 58,000 to
80,000.

In fiscal 1992-93, ECI's sales were
377 million Dutch guilders ($203.7 mil-
lion), of which CDs accounted for 22%.

Despite protests from retail, Rudi
Steenhuisen, managing director of Mu-
sic Plus, says mail-order music is inevi-
table: “More and more consumers like
to order their home entertainment
product without leaving their arm-
chairs. The trend has been caused by
poor service in record shops, parking

AMSTERDAM—With a national
economic recovery and the contin-
uing growth of the two-track CD
single, Holland’s record industry
gained 7% in dollar value and 13%
in unit shipments in the first half
of this year.

Trade deliveries by members of
local IFPI affiliate NVPI were
worth $125.8 million (220 million
guilders), up 7%, whereas unit
growth was up 13%, to 16.35 mil-
lion.

NVPI members represent an
estimated 76% of the market, with
the TV marketer Arcade repre-
senting much of the non-member
sales.

Key figures from the NVPI
stats are:

*CD albums (execluding boxed
sets), down 1% in value to $97.6
million, up 5% in units to 11 mil-
lion.

* CD boxed sets (including two
or more albums), up 112% to 2
million units, worth $15.5 million,
up 118%.

e Cassette albums, down 19%
to 402,000 units, worth $2.1 mil-
lion.

* Total singles, up 21% in units
to 2.7 million, worth $9.6 million,
up 10%.

Dutch Industry Shows Gains,
Led By Success Of CD Singles

* CD maxi-singles, down 18%
to 1.5 million units, worth $6.5 mil-
lion, down 11%.

e CD two-track singles, up
208% in units to 1.1 million, worth
$2.9 million, up 134%.

The success of the CD single
has been due primarily to a pro-
motional campaign by the collec-
tive organization CPG and an
agreement between NVPI record
companies on a maximum retail
price of $5.70 (9.95 guilders).

CD albums and singles now
represent 97.5% of the whole mar-
ket.

According to NVPI's market-
ing services manager, the in-
creased turnover also is due to in-
creased special-marketing
activity for reissues. “It’s hard to
say exactly how much this has
created, but I guess we're talking
about a few tens of millions of
guilders.”

Months that registered particu-
lar gains across the whole market
were January, up 19% over the
previous year, and April, up 21%.

MiniDisc and DCC have both
shown little impact, selling 6,102
units and 3,004 units, respec-
tively.

WILLEM HOOS

y

problems, and eriminality in big cities.”

At the end of last June, Music Plus
had 115,000 club members. Steenhui-
sen expects to have at least 125,000
members by the end of this year. Music
Plus—based on the successful Britan-
nian and Club Dial operations in the
U.K. and France, respectively—is ac-
tive just in the Dutch market, but it
may soon expand into the other Bene-
lux territories.

The video turnover of Music Plus is
roughly 50% for children’s repertoire,
20% feature films, 20% music and
sports, and 10% erotic films.

Steenhuisen says most CDs sold by

Rudi Steenhuisen, managing director of Music Plus, presents the 100,000th club

member with a pile of CDs.

Clubs Deliver The Music

Music Plus are in the top price cate-
gory—about 40 Dutch guilders
($21.60). Once a year, the company pro-
motes midprice product (30 guilders,
$16.20). Then Music Plus members
buying three of these CDs get another
two midprice titles free.

“Generally speaking, the Music Plus
members have to pay the same prices
for their CDs as in record retail out-
lets,” says Steenhuisen.

He says EMI Music and Virgin may
also start mail-order activities, and
other record companies acting on their
own will become involved in mail order.

WILLEM HOOS
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Great Start with MUSIKWoche

18. Oktober 1993 - 1. Jahrgang - OM 6,
811763C

DAS NACHRICHTENMAGAZIN FUR DIE MUSIKBRANCHE

THE NEW PROJECT OF

ALAN PARSONS
TRY ANYTHING ONCE

D

ENTERTAINMENT MEDIA
VERLAG GmbH & Co. oHG
Stahlgruberring 11a
D-81829 Miinchen
Tel.: (89)420903-0
Fax: (89)420903-11

-

Germany at your Lo ONE AR “—*‘f‘ : ‘ M g et i,
fingertips |

MUSIKWoche is the brand MUSIKWoche is published

new and successful weekly with a weekly circulation of :

news magazine for the more than 5000 copies. A E NT E RTA] N |\/| E N T
German music business. shooting-star from the very — MEDIA
Addressing retailers, musici- first issue! We owe this KINO A VIDEO A FILM A TV A MUSIK
ans, producers, publishers success to you — and we are

and music journalists. Cover-  firmly set to continue, in order f / ﬂ W &”%

ing every aspect of this excit- to provide you with a reliable f ﬂf 4

ing business. Every week. grip on the business. ﬁ/ o /'f (f’SS
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ITS OF THE €3 WORLD

JAPAN (0empa Publications, Inc.) 9/19/94 CANADA (The Record) 9/12/94 GERMANY compiled by Media Control 9/13/94 FRANCE (sneriFop/Tite-Live) 9/3/94
THIS | LAST THIS | LAST
WEEK | WEEK| SINGLES WEEX | WEEK| SINGLES WEEK | WEEK| SINGLES WEEK | WEEK| SINGLES
1 |NEW| GANBARIMASHOU SMAP wicTOR 1 1 | CANYOU FEEL THE... E. JOHN HOLLYWOODWEA 1 1 | I'SWEAR ALL-4-ONE ATLANTIC/EAST WEST 1 1 | 7 SECONDS YOUSSOU N'DOUR & NENEH
2 [ 2 | ITOSHISATO SETSUNASATO KOKOROZUYOSATO 2 | 2 | FUNKDAFIED DA BRAT EPic/SONY 2 | 2 | LOVEISALLAROUND WET WET WET PHONOGRAM CHERRY SQUATT/SONY
RYOKO SHINOHARA & T. KOMURO eric 3 3 WILD NIGHT JOHN MELLENCAMP MERCURY/PGD 3 5 EINS, ZWEI, POLIZEI MO-DO zvx 2 2 MANGEZ-MOI! BILLY ZE KICK & LES GAMINS EN
3 | 3 | SPY NORIYUKI MAKIHARA WEA JAPAN 4 | 4 | IFYOUGO JON SECADA ssicema 4 | 4 | 7SECONDS YOUSSOU N'DOUR & NENEH FOLIE PoLyGRAM
4 5 HELLO, MY FRIEND YUMI MATSUTOUYA TOsHIBA/ 5 5 DO YOU WANNA GET FUNKY C+C MUSIC CHERRY coLumgia 3 3 | LIKE TO MOVE IT REEL 2 REAL HAPPY MUSIC/SONY
EmI FACTORY COLUMBIASONY 5 6 LOVE SONG MARK' OH MOTOR MusSIC 4 4 BLACK BETTY RAM JAM VERSAILL/SONY
5 |NEW| MARIA T-BOLAN zan 6 6 100% PURE LOVE CRYSTAL WATERS MERCURY/PGD 6 3 EVERYBODY D.J. BOBO eams 5 5 | WITHOUT YOU MARIAH CAREY coLumsia
6 1 VIRGIN BEAT KYOUSUKE HIMURO TOsHigA Emi 7 | 10 | I'LL MAKE LOVE TO YOU BOYZ [l MEN MOTOWN/PGD 7 | 10 | REGULATE WARREN G & NATE DOGG PHONOGRAM 6 6 | THE POWER OF LOVE CELINE DION coLumsia
7 6 HEART CHAGE AND ASKA PONY CANYON 8 7 ANY TIME, ANY PLACE J. JACKSON VIRGINCEMA 8 8 { SHOW YOU SECRETS PHARAO sony 7 8 LOVE IS ALL... WET WET WET PHONOGRAM/POLYGRAM
8 7 KONNANI SOBANI IRUNONI ZARD B-GLAM 9 g THE REAL THING 2 UNLIMITED QuALITY/PGD 9 13 SATURDAY NIGHT WHIGFIELD zvx 8 7 BABY | LOVE YOUR WAY BIG MOUNTAIN Rrca
9 9 | MISS YOU MIKI IMAI FOR LIFE 10 | 8 | RIGHT BESIDE YOU SOPHIE B. HAWKINS 10 | 9 LA CUCAMARCHA TNN zvx 9 9 | CAN SEE CLEARLY... J. CLIFF SQUATT/SONY
10 | 10 | INNOCENTO WORLD MR. CHILDREN TOY'S FACTORY COLUMBIA/SONY 11 7 NO GOOD PRODIGY INTERCORD 10 | 12 EINS, ZWEI, POLIZEI MO-DO scorrio
ALBUMS 11 11 DIARY OF A MADMAN GRAVEDIGGAZ ISLAND/PGD 12 19 DER BERG RUFT K 2 xocH 11 11 THE RHYTHM OF THE... CORONA AIRPLAY/POLYGRAM
1 1 MR. CHILDREN ATOMIC HEART TOYS FACTORY 12 | 14 [ WIDE LOAD ONE VIRGINCEMA 13 | 11 | THE RHYTHM OF THE NIGHT CORONA zvx 12 [ 16 | |SWEAR ALL-4-ONE ATLANTIC
2 |NEW| MISATO WATANABE BABY FAITH EPICSONY 13 | 13 | EASE MY MIND ARRESTED DEVELOPMENT 14 | 16 | SWAMP THING THE GRID Rrca 13 |NEW | INSIDE STILTSKIN viRGiN
3 3 | MIKI IMAI A PLACE IN THE SUN For LIFE CHRYSALIVCEMS 15 | 12 | FEEL THE HEAT OF... MASTERBOY pOLYGRAM 14 | 10 | DREAMS QUENCH NNB/BMG
4 2 MARIYA TAKEUCHI IMPRESSIONS EASTWEST 14 12 TAKE IT BACK PINK FLOYD COLUMBIA/SONY 16 |NEW| SWEET DREAMS LA BOUCHE AROWL 15 15 PAPADOO LA FAMILLE UNE MuS!
5 4 CHAGE & ASKA YIN & YANG PONY CANYON 15 15 LUCKY ONE AMY GRANT a&mpPGD 17 15 ACID FOLK PERPLEXER POLYDOR 16 13 THE REAL THING 2 UNLIMITED SCORPIO/POLYGRAM
6 | 6 | TRF BILLIONAIRE-BOY MEETS GIRL AvEX TRAx 16 | 16 | THINK TWICE CELINE DION coLuMBIASONY 18 | 17 | BOORTI BOORTI VOGTS STEFAN RAAB & DIE 17 |NEW| GO ON MOVE 94 REEL 2 REAL HAPPY MUSIC/SONY
7 5 | KENJI OZAWA LIFE TOSHIBAEM: 17 [ 17 | GETDOWNTO IT TBTBT isa BEKLOP EOEL 18 |NEW| LA SOLITUDINE LAURA PAUSINI CARRERE
8 |NEW| SHIZUKA KUDOU EXPOSE PONY CANYON 18 | 19 | FANTASTIC VOYAGE COOLIO inDiE 19 | 14 | (MEET) THE FLINTSTONES B.C.-52's mca 19 | 17 | GIRLS AND BOYS BLUR tm
9 | NEW| MARIKO TAKAHASHI COUPLET viCTOR 19 | NEW | THE POWER OF LOVE CELINE DION EPIC/SONY 20 [NEW| LIFEIN THE STREETS PRINCE ITAL JOE 20 | 14 | OMEN il MAGIC AFFAIR Em
10 |NEW! CINDY LAUPER GREATEST HITS Eric SoNY 20 | 18 | ILIKE TO MOVE IT REEL 2 REAL QuALITYPGD FEATURING MARKY MARK EAST WEST ALBUMS
ALBUMS ALBUMS 1 1 | ACE OF BASE HAPPY NATION BARCLAY/POLYGRAM
. 1 1 SOUNDTRACK FORREST GUMP EPIG/SONY 1 1 WESTERNHAGEN AFFENTHEATER wea 2 2 F. CABREL SAMEDI SOIR SUR LA TERRE COLUMBIA
NE""ERLANDS (Stichting Mega Top 50) 9/17/94 2 4 | COUNTING CROWS AUGUST AND... DGC/UNI 2 2 | WET WET WET END OF PART ONE (THEIR 3 3 | MARIAH CAREY MUSIC BOX coLumBiA
THIS | LAST 3 3 | SOUNDGARDEN SUPERUNKNOWN A&em/PGD GREATEST HITS) PHONOGRAM 4 | 16 | PETER GABRIEL SECRET WORLD LIVE REALWORLD
week | weex | SINGLES 4 | 2 | ROLLING STONES VOODOO LOUNGE VIRGINCEMA 3 |NEW/| JOE COCKER HAVE A LITTLE FAITH emi 5 |NEw| CARRERAS/DOMINGO/PAVAROTTI THE 3
1 2 COTTON EYE JOE REDNEX JvEzZOMBA 5 5 SOUNDTRACK THE LION KING HOLLYWOODWEA 4 5 CRASH TEST DUMMIES GOD SHUFFLED... arisTA TENORS TELDEC
2 1 LOVE IS ALL AROUND WET WET WET Lonoon 6 7 | BARENAKED LADIES MAYBE YOU SHOULD DRIVE 5 | 12 | CARRERAS/DOMINGO/PAVAROTTI THE 3 6 5 | BILLY ZE KICK & LES GAMINS EN FOLIE BILLY ZE
PHONOGRAM SIRE/WEA TENORS TteLDEC KICK ET LES GAMINS EN FOLIE PHONOGRAM
3 8 DROMEN ZiJN BEDROG MARCO BORSATO 7 8 STONE TEMPLE PILOTS PURPLE ATLANTIC/WEA 6 15 BAD RELIGION STRANGER THAN FICTION 7 4 PRINCE COME WARNER
POLYDOR 8 6 | ACE OF BASE THE SIGN ARISTA/BMG COLUMBIA 8 8 RAGE AGAINST THE MACHINE RAGE AGAINST
4 3 | SWEAR ALL-4-ONE aTLANTIC 9 |NEW| CARRERAS/DOMINGO/PAVAROTTI 3 TENORS 7 3 PINK FLOYD THE DIVISION BELL emi THE MACHINE EpiC
S | NEW | EINS ZWEI POILZE} MODO zomea 1994 TELDEC 8 | NEW| BODY COUNT BORN DEAD em 9 6 PINK FLOYD THE DIVISION BELL Em
6 6 OVER THE RAINBOW MARUSHA LOWSPIRIT/POLYDOR 10 g NEIL YOUNG SLEEPS WITH ANGELS REPRISEWEA 9 4 ROLLING STONES VOODOO LOUNGE virGIN 10 7 ROLLING STONES VOODOO LOUNGE VIRGIN
7 5 REGULATE WARREN G & NATE DOGG INTERSCOPE 11 |NEW | VARIOUS ARTISTS DANCE MIX'94 auaLiy 10 7 MARIAH CAREY MUSIC BOX coLumsia 11 | 10 | PATRICK BRUEL BRUEL Rrca
8 [NEW| FLL MAKE LOVE TO YOU BOYZ Il MEN POLYDOR 12 | 10 | SOUNDTRACK REALITY BITES rcaeme 11 | 6 | SOUNDTRACK THE CROW Ewr 12 | 11 | ALAIN SOUCHON C'EST DEJA CA viraIN
9 4 LA CUCAMARCHA TNN ACTIVE/CNR MUSIC 13 |NEW| BOYZ Il MEN |l MOTOWNPGD 12 | 16 | CARRERAS/DOMINGO/PAVAROTT! IN CONCERT 13 | 13 | MC SOLAAR PROSE COMBAT POLYDOR
10 | NEW| BANJO MAN BZN PHONOGRAM 14 | 11 | SMASHING PUMPKINS SIAMESE DREAM VIRGIN POLYGRAM 14 | 9 CHAKA DEMUS & PLIERS TEASE ME :sLanD
ALBUMS CEMA 13 | 10 | ALL-4-ONE ALL-4-ONE ATLANTIGEAST weST 15 | 14 | CELINE DION THE COLOUR OF MY LOVE coLumeia
1 | 1 | WETWETWET END OF PART ONE (THEIR 15 | 15 | GREEN DAY DOOKIE RePRISEWEA 14 | 8 | GIPSY KINGS GREATEST HITS sony 16 | 15 | YOUSSOUN'DOUR THE GUIDE - WOMMAT sQuATY/
GREATEST HITS) LONDON/PHONOGRAM 16 | 12 | MOIST SILVER £micEma 15 | 14 | ROXETTE CRASH! BOOM! BANG! ELECTROLA - SONY
2 [NEW| CARRERAS/DOMINGO/PAVAROTTI THE 3 17 | 13 | COLLECTIVE SOUL HINTS, ALLEGATIONS & 16 |NEW| WARREN G REGULATE...G FUNK ERA PHONOGRAM 17 [NEW | SOUNDTRACK THE CROW atLanTic
TENORS wARNER THINGS LEFT UNSAID ATLANTIG/WEA 17 13 AEROSMITH GET A GRIP GEFFEN 18 |NEW| PUBLIC ENEMY MUSE SICK-N-HOUR MESSAGE
3 | 2 | MARIAH CAREY MUSIC BOX coLumei 18 | 14 | ALL-4.ONE ALL-4-ONE ATLANTICAWEA 18 | 18 | PETER GABRIEL SECRET WORLD LIVE viraiN ISLAND
4 | 3 | RUTHJACOTT HOU ME VAST 0iNO 19 | 16 | AEROSMITH GET A GRIP GEFFEN/UNI 19 9 | PRINCE COME wea 19 | 12 | JAMES LEVINE & JUNE ANDERSON CARMINA
§ | 6 | PINKFLOYD THE DIVISION BELL PINK FLOYD/EMI 20 PINK FLOYD THE DIVISION BELL COLUMBIASONY NEW | SOUNDGARDEN SUPERUNKNOWN s&m BURANA DEUTSCHE
6 5 | ROLLING STONES VOODOO LOUNGE VIRGIN 20 | 18 | VERONIQUE SANSON ZENITH 93 wea
/3 N ERINCEREOMERwasNER E ITALY (Musica e Dischi) 9/12/94
8 [NEW| LAURA PAUSINI LAURA WARNER |
9 | 10 | JULIOIGLESIAS CRAZY coLumsia ™ | THIS | LAST
10 |NEW| NEIL YOUNG AND CRAZY HORSE SLEEPS WITH B |WEEK|wEEK| SINGLES ,
ANGELS wARNER © 1994, Billboard/BPI Communications (Music Week/ © CIN) 9/17/94 11 Z:gggy‘g;uﬁﬁssou N'DOUR & NENEH
THIS | LAST THIS | LAST 2 | 2 | THESUMMER IS MAGIC PLAYAHITTY wICKED&WILD
AUSTRALIA (austraiian Record Industry Assn) 9/18/94 | WEEK WeEK| - SINGLES WEEK WEEK| ALBUMS 3 [NEW| GAM GAM MARIO PILATO voLumex
1 |NEW| SATURDAY NIGHT WHIGFIELD systematic 1 2 | CARRERAS/DOMINGO/PAVAROTTI THE 3 4 | a4 | SWEET DREAMS LABOUCHE scomrio
THIS | LAST 2 1 | LOVE IS ALL AROUND WET WET WET pRecious TENORS TELDEC 4
WEEK WEEK| SINGLES ORGANISATIONPOLYGRAM 2 | 1 | OASIS DEFINITELY MAYBE creation 5 |[NEW/| IT'S A RAINY DAY ICE MC bwa
1 |NEW| CONFIDE IN ME K. MINOGUE MUSHROOM/FESTIVAL 3 |NEW| ENDLESS LOVE L. VANDROSS & M. CAREY epic 3 | 3 | WETWET WET END OF PART ONE (THEIR 6 | 6 | FINDME JAM & SPOON DANCE POOL
2 | 1| ISWEAR ALL-4-ONE ATLAnTC 4 | 2 | CONFIDEINME K. MINOGUE dConSTRUCTIONRCA GREATEST HITS) pRECOUSPOLYGRAM 7| 3| THERWYTHM IS MAGIC MARIE CLAIRE
3 2 LOVE IS ALL AROUND WET WET WET PHONOGRAM 5 g THE RHYTHM OF THE NIGHT CORONA WEA 4 4 CYNDI LAUPER TWELVE DEADLY CYNS...AND 8 . DREAMS 2 Y on ATH
4 | 3 | SWAMPTHING THEGRID ewa 6 | 5 | PLLMAKE LOVE TO YOU BOYZ Il MEN THEN SOME ePic NEW| DREAMS 2 BROTHERS ON THE 4TH... pan PoT
| e — 9 | 5 | ILCIELO FIORELLO E CATERINA RIIMUSIGF R
5 | &5 | 7SECONDS YOUSSOU N'DOUR & NENEH 7 | 3 | 7 SECONDS YOUSSOU N'DOUR & NENEH 5 5 | BLUR PARKLIFE roco
CHERRY coLumsia CHERRY COLUMBIA 6 7 ELVIS PRESLEY THE ESSENTIAL COLLECTION Rca 10 |NEW | WELCOME TO TOMORROW SNAP LogiC
6 | 6 | STAY LISA LOEB & NINE STORIES sma 8 | 4 | COMPLIMENTS ON YOUR KISS RED DRAGON 7 |NEW| SUGAR FILE UNDER: EASY LISTENING creation ALBUMS
7 | 4 | 100% PURE LOVE CRYSTAL WATERS PHONOGRAM WITH BRIAN AND TONY GOLD manco 8 | 8 | ETERNAL ALWAYS & FOREVER em 1 1 | GIPSY KINGS GREATEST HITS coLumeia
8 | 10 | RHYTHM OF THE NIGHT CORONA coLumeia 9 |NEW| WHAT'S THE FREQUENCY, KENNETH? REM 9 |NEW/| JOE COCKER HAVE A LITTLE FAITH capioL 2 2 | VARIOUS FESTIVALBAR '94 emi
9 | NEW/| HANDS OUT OF MY POCKET COLD CHISEL waRNER WARNER 10 | 11 | THE PRODIGY MUSIC FOR THE JILTED 3 | 3 | RENATO ZERO L'IMPERFETTO FonOPOLI
10 [NEW| ENDLESS LOVE L. VANDROSS/M. CAREY columeia | 10 | 11 | INCREDIBLE (REMIX) M-BEAT FEAT. GENERAL GENERATION X1 RECORDINGS 4 | 10 | ADRIANO CELENTANO QUEL PUNTO cuan
11 | 13 | ROCKIN' FOR MYSELF MOTIV 8 wARNER LEVY Renk 11 {NEW!| BRYAN FERRY MAMOUNA viRain 5 | 4 | PINKFLOYD THE DIVISION BELL emi
12 | 7 BABY | LOVE YOUR WAY BIG MOUNTAIN Rrca 11 | 6 CRAZY FOR YOU LET LOOSE MERCURY 12 | 12 | CRAZY JULIO IGLESIAS coLumBia 6 8 CARRERAS/PAVAROTTI/DOMINGO THE 3
13 | 9 | CAN YOU FEEL THE LOVE... E. JOHN PHONOGRAM 12 | 8 | REGULATE WARREN G & NATE DOGG DEATH ROW/ 13 | 9 | THEBRAND NEW HEAVIES BROTHER SISTER AcID TENORS TELOEC
14 | 8 | SONOFAGUN JX POLYDORPOLYGRAM INTERSCOPE nzz 7 | 9 | YOUSSOU N'DOUR THE GUIDE - WOMMAT
15 | 11 | DO YOU WANNA GET FUNKY C+C MUSIC 13 |NEW| HEY NOW (GIRLS JUST WANT TO HAVE FUN) 14 |NEW| TINA TURNER SIMPLY THE BEST caprmoL COLUMBIA
FACTORY coLumsia CYNDI LAUPER Epic 15 |NEW| BODY COUNT BORN DEAD viRGIN 8 |NEW| MIGUEL BOSE SOTTO IL SEGNO DI CAINO wea
16 | 12 | BLACK HOLE SUN SOUNDGARDEN asm 14 | 7 | SEARCHING CHINA BLACK wiLDCARD 16 |NEW| SHED SEVEN CHANGE GIVER poLvooR 9 |NEW| PRINCE COME waRNER
17 | 15 | JESSIE JOSHUA KADISON Emi 15 | 16 | RIGHT BESIDE YOU SOPHIE B HAWKINS columaia | 17 | 16 | LARRYADLER THE GLORY OF GERSHWIN mercury | 10 | 7 | VARIOUS THE SUMMER IS MAGIC... bic 1T
18 | 20 | REGULATE WARREN G & NATE DOGG wARNER 16 | 10 | 1SWEAR ALL-4-ONE atantic 18 | 10 | PETER GABRIEL SECRET WORLD LIVE ReALWORLD
19 | 16 | GIVE IT UP PUBLIC ENEMY VIRGINEMI 17 | 12 | WHAT'S UP DJ MIKO svsTEmATIC 19 | 13 | NEIL YOUNG & CRAZY HORSE SLEEPS WITH SPAIN (ve/aFve 9394
20 | NEW| 1 LOVE THE NIGHTLIFE ALICIA BRIDGES 18 { 21 STAY (1 MISSED YOU) LiSA LOEB & NINE STORIES ANGELS RePRISE
PHONOGRAM RCA 20 14 PRINCE COME wARNER BROS &l& Wuig( SINGLES
ALBUMS 19 | NEW| ROLLERCOASTER THE GRID deCONSTRUCTIONRCA 21 {NEW| DIANA ROSS ONE WOMAN - THE ULTIMATE 1 i
20 14 PARKLIFE BLUR FOOD/PARLOPHONE JOHNNY TECHNO SKA PACO PIL max MusSiC
1 | 4 | MARIAH CAREY MUSIC BOX columsiA COLLECTION e 2 | 2 | BABYILOVE YOUR WAY BIG MOUNTAIN r
2 2 EAGLES THE VERY BEST OF... WARNER 21 17 TROUBLE SHAMPGO Foop 22 |NEW! ROGER TAYLOR HAPPINESS? PARLOPHONE CA
22 | 19 | ATOMIC (REMIX) BLONDIE cHRysaLls NEW £ 1 3 | 6 | EINS, ZWEI, POLIZEl MO-DO BLANCO Y NEGRO
3 1 | CARRERAS/PAVAROTTI/DOMINGO THE 3 23 UB40 THE BEST OF UB4Q VOL 1 virain 3| 3 JENS
TENORS TeLOEC 23 | 13 | YESTERDAY, WHEN | WAS MAD PET SHOP BOYS | 24 | 23 | PINK FLOYD THE DIVISION BELL £m: LOOPS & TING REMIXES JENS maxmusic
4 | 3 | GARTHBROOKS IN PIECES ewi PARLOPHONE 25 | 6 | MANIC STREET PREACHERS THE HOLY BIBLE S| I RONERITHEIRAINBOWAMARTIS A oot ook
UNDISCOVERED
5 |NEw| BODYCOUNT BORN DEAD virai 24 | 22 | DREAMER LIVIN' JOY unp: £PIC 6 | 7 | BREAK THE SILENCE STATUS maxmusic
6 |NEW| SOUNDTRACK PRISCILLA QUEEN OF THE 25 | 26 BLAME IT ON ME D:REAM MAGNET 26 19 SEAL SEAL zrr 7 8 AWAY FROM HO!\IIE DR ALBAN ariOLA
DESERT POLYDOR ' 26 |NEW | LOVE HERE | COME BAD BOYS INC aem 27 | 15 | RANDY CRAWFORD THE VERY BEST OF pmo 8 | 4 | HEYBABY BEER'S SONG GiNGER MUSIC
7 11 WET WET WET END OF PART ONE (THEIR 27 |NEW{ WELCOME TO TOMORROW SNAP FEATURING 28 | 20 | WHITESNAKE GREATEST HITS Emt 9 | NEW/| | DROVE ALL NITE BANDIDO FEAT. PIROPO KONG
GREATEST HITS) PHONOGRAM SUMMER AgisTa 29 |NEW| MADNESS DIVINE MADNESS virgiN HECORDMAY
8 | 6 | SOUNDTRACK THE LION KING sony 28 | 18 | EIGHTEEN STRINGS TINMAN fir 30 | 22 | EAGLES THE VERY BEST OF THE EAGLES eexra | 10 | 9 | THINK ABOUT THE WAY ICE MC BLANCO ¥ NEGRO
9 | 8 | SOUNDTRACK REALITY BITES Rrca 29 | 25 | KNOW BY NOW ROBERT PALMER em 31 [NEW! THE COMMITMENTS THE COMMITMENTS ALBUMS
10 | 9 | SOUNDGARDEN SUPERUNKNOWN asm 30 [ NEW/| FIREWORKS ROXETTE Emi SOUNDTRACK McA 1 |NEW| CARRERAS/DOMINGO/PAVAROTTI THE 3
11 | 5 | SIMON & GARFUNKEL THE DEFINITIVE SIMON & | 31 |NEW| ELEGANTLY AMERICAN: ONE NIGHT IN HEAVEN/ | 32 |NEW| QUEEN GREATEST HITS PARLOPHONE TENORS WARNER
GARFUNKEL coLumsia MOVING ON UP M PEOPLE decONSTRUCTION 33 | 26 | SOUNDGARDEN SUPERUNKNOWN asm 2 |NEW| JOAN MANUEL SERRAT NADIE ES PERFECTO
12 | 7 | VARIOUS THE GLORY OF GERSHWIN PHONOGRAM 32 | 20 | SOMEONE TO LOVE SEAN MAGUIRE PARLOPHONE 34 | 25 | MARIAH CAREY MUSIC BOX coLumaia ERION
13 | 14 | SOUNDTRACK THE CROW waRNER 33 |NEW/ WARRIORS ASWAD sussLn 35 | 21 | JOHNNY CASH THE MAN IN BLACK - DEFINITIVE 3 | 2 | ANABELENNVICTOR MANUEL MUCHO MAS QUE
14 | 13 | DINOSAURJR WITHOUT A SOUND warNER 34 | 16 | UNBEARABLE THE WONDER STUFF roLrboR COLLECTION coLumBia pOSKanccs -
15 |<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>