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Appearing on %the Jon Stesart Show Thursdsy,
October 6th. “Kinder Words” already climbing
the College and Modern Rock charts. Sold out
tour contimues...Don’t miss the pirate ship
couning %o your town soon.
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Radio Awards Romp Reflects
WPLJ’s Ratings Turnaround

m BY PHYLLIS STARK

NEW YORK—After doubling its rat-
ings in recent years
and turning ob-
servers from skep-
tics into supporters,
top 40/adult WPLJ
New York was re-
warded for its ef-
forts with four hon-

B BY EILEEN FITZPATRICK

LOS ANGELES—In a protest
against an exclusive deal between
Sony Music Distribution, Block-
buster Music, and Blockbuster Video,
rival chain Tower Music & Video has
canceled all video orders for “Bar-
bra—The Concert,” due in stores
Sept. 27.

The decision followed news of
Sony’s exclusive agreement to supply
Blockbuster, which has more than
2,000 stores, with a bonus Streisand
concert clip not available to other
dealers (Billboard, Sept. 17).

“We're the dealers who support
music video all along,” says Tower
Records and Video president Russ
Solomon. “This is the dumbest thing a
company can do, and to throw it in our
face is really bad news.” The Sac-
ramento, Calif.-based Tower has 109

WPLJ

ors at the 1994 Billboard/Airplay
Monitor Radio Awards.

In sweeping the awards, WPLJ
became the only station picking up

Tower Pulls Barbra Vid Orders
Sony/B’buster Exclusive Sparks Anger

trophies this vear in all the cate-
gories for which it was nominated.
The station took home the top
prize for major-
market adult sta-
tion of the year; it
also collected tro-
phies for pro-
gram/operations di-
rector of the yvear
(Scott Shannon),
music director of the year (APD Mike

Preston), and local air personality of

the year (Shannon and morning co-
(Continued on page 89)

stores in the U.S.

Sony Musie Distribution president
Danny Yarbrough says 2%-3% of pre-
order sales have been canceled since

(Continued on page 105)

m Buddy Guy

, Goes Back To
p Basics On
Sllvertone
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B BY THOM DUFFY

gained a shot of
prestige here
Sept. 13 when
M People’s de-
but, “Elegant
Slumming,”
was awarded
the third annual
Mercury Music
Prize as the best album of the year

M People Validate U.K. Dance

Act Edges Favorites For Mercury Prize

LONDON—Brvritish dance music

M PEOPLE

from the U.K. and Ireland. The al-
bum edged out early favorite Blur
and a varied field of eight other
nominees.

It is the sec-
ond major U.K.
award this year
for M People,
which was
named best
British dance
act at the Brit
(Continued on page 117)

P’Gram Enters Fitness Fray

B BY SETH GOLDSTEIN

NEW YORK—The spa wars return.

PolyGram Video wants to create a
fitness line, based on its long-term
ties to Reebok, that will mateh the
powerhouse created by A*Vision En-
tertainment.

Inventive Clip

B BY DEBORAH RUSSELL

LOS ANGELES—The many faces
of 550 Music’s Des’ree,
captured in the singer’s
“You Gotta Be” video,
range from the bold and
bad to the cool and con-
templative, from the
tough and strong to the
calm and wise. )

Those faces are re-
vealed in vivid contrast in
the sophisticated black-
and-white produetion, di-

SEE PAGE 43

rected by Propaganda
Films’ Paul Boyd. The
clip features four simultaneous im-

Has ‘Gotta Be’
Big Break For 550’s Des’ree

DES'REE

ages of Des’ree, which are composit-
ed into one frame to represent the
different aspects of the artist’s per-
sonality.

“The lyries are my
mantra,” says Des’ree. “I
have to be bold, bad, and
wiser on stage. I have to
be hard, tough, and
stronger when I'm in the
studio, and I have to be
cool, calm, and together
when everyone around
me is panicking and hys-
terical.”

The song, Des’ree
notes, “applies to every-

(Continued on puage 102)
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In the past year, A*Vision has ac-
quired the “Buns Of Steel” series and
the distribution rights to exereise gu-
rus like Jane Fonda and Kathy Smith.

“Reebok is emerging as the next
[video] brand,” says PolyGram senior
sales and marketing VP Bill Sond-
heim. PolyGram's first three Reebok
titles were “The Original Step
Reebok: The Video,” *Step Reebok:
The Power Workout Video,” and
“Slide Reebok: Basie Training Work-
out.” The first debuted in late 1992
and was repriced and repackaged
with the other two titles in April 1994.

Three additional Reebok fitness ti-
tles are due later this year: “‘Step
Reebok: Circuit Challenge,” set for
release Sept. 27: “Winning Body
Workout,” due Nov. 22; and “Aero-
step Workout,” slated for January
1995.

The “Winning Body Workout” fea-
tures three female sports figures:
skater Nancy Kerrigan, volleyball

(Continued on page 105)
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exploding

On Rhythm of Love,
seven-time Gramnry winner Anita Baker

soars to new heights of passion and emotion.

Response to the first single “Body & Soul”
has heen nothing short of rapturous:
already top 5, with BDS over 3000
and heavy video rotation.

Bhyihm Of Love is poised to be
Anita’s biggest album yet.

ANITA BAKER
Rbhythm of Love

Her first album in four years. Featuring Body ¢ Soul

Produced by Aniza Baker for Famale Trouble Inc.; Tommy LiPuma;
Gerard Smersh fcr G-Man Inc.;: Barry J. Eastmond for East Bay Musie Inc,;
Ar:f Mardin; George Duke far George Duke Enterprises

Executive Producer: Anita Baker

Managemeat BNB As:ociates
; qiIB55-2{4
o On Elskt~a eompaet disss nad @ oassettes, ©1998 Elel ra En- ortainment, a division of Warner Comniunications kne
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W is proud to announce the release of

hil oulter's
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PHIL COULTER, an international stperstar with 23 platinum and 32 gold discs to his credit, has lovingly produced this
beautiful new album especially for his American fans; this as a way of saying thanks for the wonderfully enthusiastic
supzort he has received here in the U.S. at scld-out concerts from coast to coast, among them Carnegie Hall. Included
on this CD are mcre than 20 all-time American favorites, newly arranged with I’hil’s magic touch. One of Phil’s biggest
fans, President Clinton, recently invitec him to pe-fcrm at the White House where Phil’s un:que brand of warm,
moving music won many new converts, as it does everywkere it’s hea-d. Besides enjoying continued success as a
songwriter (with a string of hits, from The Bay City Rollers tc Zlvis Presley). arranger and performer, Phil is, of ccurse,
a rencwned and respacted producer, and has just finished work cn naw albums with Van Mborrison and Sinead
O’Connor. For mar.y years now, having enjcyed the szatus of being Ireland’s number '

one dest-selling artist, Phil’s sales in America and abroad continue to skyrocket, Alse Ayailable by Phil Coulter:
as do the kudos and awards, including the Showcase Award for best film score, = SRR | Sl e

- ~ T , j * assiz Tranquility (SH 53003)
3 ASCAP awards, 3 Ivar Novello awards and 2 Granz Prix d’Eurovision awards. Sea Of T-a1quility (SH 53004)
NORT- AMERICAN TOUR U.S. PUBLISHER ARTIST REPRESENTATION PUBLISHING/PRGDUCTION Ph[;c"”"e' et L ke

: . - / orgotten Dreams {SH 53206)

March 1995 A | Nations Music Pub. 37th Street Ltd. Faur Seasons Music Ltd., ¥
Contact: Maggie Cadden 8857 W. Diympic Blvd. 70 Lewer Bagget Streat. Kitlarney Hous2 PORCEamE ThevIRIN (S 10081
The Maggie Cadden Agency  Suite 200 Dublin 2 Killarney Rd., Words 8 Music (SH 53028)
207 East 84th Street Baverly Hills, CA 30211 ireland Bray, Co. Wickicw Scottish Trenquility (SH 53003)
Office 405 Tel: (3101 657-9874 Tel: (01) 676 6751 Ireland A Touch of Tranquility (SH 53010)
New York NY 10028 Fax: (310) 657-2331 Fax: (01) 676 6736 Tel: (01) 286 €944 Recollecions (SH 53011)
Tel: (212) 628-8251 Fax: (01} 286 9945 VIDED - A Touch of Tranquility (SH 205)

Fax: (2121 628-7224
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Acts Get Boost From McDonald’s Promo
EMI, Fast-Food Chain Pleased; Retail Still Unsure

W BY MELINDA NEWMAN

NEW YORK—Less than halfway through
EMI Records’ music premium promotion
with MeDonald’s, approximately 4.5 mil-
lion CDs and cassettes have been sold, ac-
cording to the fast-food chain and the
record company. Originally
slated to end Sept. 22, the
promotion has been extend-
ed to Sept. 28.

Garth Brooks, one of four
artists participating in the
program—and the spokes-
man for the promotion—
has seen the biggest re-
sults, both in sales at
MecDonald’s and retail sales
of his catalog. As of Sept. 13, more than 2
million copies of “The Garth Brooks Col-
lection,” featuring 10 of the singer’s fa-
vorite non-single cuts from his five albums,
have been sold through the restaurant. Ad-
ditionally, all five of Brooks’ albums (not
including his Christmas album) climb Bill-
board’s Top Country Albums chart this
week, as do three of his albums on The Bill-
board 200. The promotion, which involves
9,500 McDonald’s restaurants, started
Sept. 2.

The other artists involved in the nation-
al promotion also are seeing strong num-
bers at McDonald’s. According to the EMI
Records Group, Tina Turner’s greatest
hits package has surpassed the 1 million-
unit mark, Elton John’s collection of hits
and classic album cuts is bumping up
against the million mark, and Roxette’s 10-
song sampler from its forthcoming “Crash!
Boom! Bang!” album has sold more than
400,000 copies. The CDs sell for $5.99, and
cassettes for $3.99, with the purchase of a
meal at McDonald’s (Billboard, July 23).
One dollar from the sale of each album
goes to Ronald MeDonald Children’s Char-
ities.

“I’'m real happy at selling about a million
a week, but it’s like everything else in my
career: Don’t confuse happiness with being
satisfied,” says Brooks. “We wanted to
shoot for a million a week, but I'd be happi-
er if it were 3 or 4 million a week.”

Turner’s manager, Roger Davies, says
Turner is thrilled about her figures. “The
main reason we did this project was for the
charity. She’s raised $1 million in this first
10 days. And EMI is very confident that
Tina will do over 2 million units.”

According to EMI Records Group North
America chairman/CEQ Charles Kopple-

—
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BROOKS

-

SEMINAR ATTENDEES SOUND OFF

The Billboard/Airplay Monitor Radio Seminar, held in New York
Sept. 8-10, covered a sweeping range of industry issues. For
complete coverage of the seminar’s panels, discussion
groups, and other events, see page 88.
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man, “The promotion has accomplished up
to this point what I thought it would aec-
complish, and I'm sure we're going to sell a
tremendous amount more. But more im-
portantly than that, it isn’t just how many
units are we going to sell, but the aware-
ness of the artists in the program. My pur-
pose for using an artist such as Roxette in
this promotion is that here in the U.S. they
are not as well known as in the rest of the
world. I felt that by the association with
MecDonald’s and the other artists, that
would change.”

Although music retailers have been un-
happy about the MeDonald’s promotion in
general, many of them have been irate over
the Roxette title, which is the only collec-
tion available at the restaurant that con-
tains previously unreleased material. The
Roxette album, with five additional tracks,
goes to retail Oct. 4 at full price (Billboard,
Sept. 10).

Robert Thorne, Roxette’s attorney
worldwide, agrees with Koppelman that
the group has gotten an incredible amount
of exposure from the promotion. Despite
some vociferous objections from retailers,
Thorne believes that retail ultimately will
benefit from the campaign. “We feel that
the McDonald’s program will prove to be
promotional, and not competitive [with re-
tail],” he says. “An analogy would be direct
telemarketing sales for any entertainment
product. It has been demonstrated that in
many instances, you didn’t deplete the re-
tail market, but you encouraged it by ad-
vertising the product.”

And Thorne adopts the adage that there
is no such thing as bad press. “Look at the
$25 million ad campaign, plus all the mil-
lions worth of free ink Roxette has gotten,”
he says. “It’s better to be talked about than
not, and it’s better to be associated with

(Continued on page 102)

L.A.-Based Firm To Bow Western
Music Show On Chinese Radio

B BY BRETT ATWOOD

LOS ANGELES—China USA Entertain-
ment Corp. has inked an exclusive con-
tract to be the first and only provider of
Western music programming for the wide-
reaching, state-run China National Radio,
which reaches approximately 1.2 billion
people, or about one-fifth of the world pop-
ulation.

The deal, which runs through the year
2000, involves both American and Euro-
pean music; it does not cover other genres
of English-language programming, such
as talk and news.

The agreement follows U.S. Commerce
Secretary Ron Brown’s trade mission to
Beijing in August, which encouraged bet-
ter trade relationships between the two
countries.

The first four hours of weekly program-
ming, scheduled to launch Jan. 1, 1995, will
spotlight past and present hits in Ameri-
can rock and country music. The two
shows, “History Of American Pop/Rock
Music (1954-1994)” and “American Coun-
tryside,” will target the perceived appetite
for American music in mainland China.

“There is an amazing amount of West-
ernization taking place in China,” says
Don Altfeld, chairman and founder of Los
Angeles-based China USA Entertainment
Corp. “The Chinese love American cul-
ture, which is something that a lot of
Americans may not realize.”

Altfeld estimates that as many as 600
million radios regularly tune in to CNR.

The 2-month-old China USA Entertain-
ment is not the first program supplier to
penetrate the difficult-to-crack Chinese
raclio market.

Earlier this year, Radio Express
launched “American Top 40” in Mandarin,
which runs on several regional, city-run
stations.

ABC Radio Partners International, a
joint venture between ABC Radio Net-
works and CAL Media, provides the daily
“American Music Hour” to 10 local sta-
tions in the Middle Kingdom.

Several far-reaching shortwave radio
broadcasts originate from Hong Kong, in-
cluding news from the BBC and Voice Of
America, and Western music from Metro
Broadeast’s Joy FM.

(Continued on page 106)
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DISNEY BOX SALUTES SONGWRITERS

| Paying tribute to the songwriters who have played a major role
in its parent company’s resurgence as an animation power-
house, Walt Disney Records has released a three-CD set of
songs by Howard Ashman, Alan Menken, and Tim Rice from
the films “The Little Mermaid,” “Beauty And The Beast,” and
“Aladdin.” Irv Lichtman reports in Words & Music. Page 19
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