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QUI;S THE in 
Appearing on the Jon Stewart Show Thursday, 

October 6th. "Hinder Words" already climbing 

the College and Kober, Rock charts. Sold out 

tour continues...Don't miss the pirate ship 

coming to your town soon. 

NEW ALBUM IR- STORES OCTOBER 4, 1994 

Radio Awards Romp Reflects 
WPLJ's Ratings Turnaround 

BY PHYLLIS STARK 

NEW YORK -After doubling its rat- 
ings in recent years 
and turning ob- 
servers from skep- 
tics into supporters, 
top 40 /adult WPLJ 
New York was re- 
warded for its ef- 
forts with four hon- 
ors at the 1994 Billboard /Airplay 
Monitor Radio Awards. 

In sweeping the awards, WPLJ 
became the only station picking up 

trophies this year in all the cate- 
gories for which it was nominated. 
The station took home the top 

prize for major - 
market adult sta- 
tion of the year; it 
also collected tro- 

tphies for pro - 
gram/operations di- 
rector of the year 
(Scott Shannon), 

music director of the year (APD Mike 
Preston), and local air personality of 
the year (Shannon and morning co- 

(Contiolied on page 89) 

M People Validate U.K. Dance 
Act Edges Favorites For Mercury Prize 

BY THOM DUFFY 

LONDON -British dance music 
gained a shot of 
prestige here 
Sept. 13 when 
M People's de- 
but, "Elegant 
Slumming," 
was awarded 
the third annual 
Mercury Music 
Prize as the best album of the year 

from the U.K. and Ireland. The al- 
bum edged out early favorite Blur 
and a varied field of eight other 

nominees. 
It is the sec- 

ond major U.K. 
award this year 
for M People, 
which was 
named best 
British dance 
act at the Brit 

(Continued on page 117) 
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Tower Pulls Barbra Vid Orders P'Gram Enters Fitness Fray 

Sony /B'buster Exclusive Sparks Anger 
BY EILEEN FITZPATRICK 

LOS ANGELES -In a protest 
against an exclusive deal between 
Sony Music Distribution, Block- 
buster Music, and Blockbuster Video, 
rival chain Tower Music & Video has 
canceled all video orders for "Bar- 
bra -The Concert," due in stores 
Sept. 27. 

The decision followed news of 
Sony's exclusive agreement to supply 
Blockbuster, which has more than 
2,000 stores, with a bonus Streisand 
concert clip not available to other 
dealers (Billboard, Sept. 17). 

"We're the dealers who support 
music video all along," says Tower 
Records and Video president Russ 
Solomon. "This is the dumbest thing a 
company can do, and to throw it in our 
face is really bad news." The Sac- 
ramento, Calif. -based Tower has 109 
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SEE PAGE 43 

stores in the U.S. 
Sony Music Distribution president 

Danny Yarbrough says 2 % -3% of pre - 
order sales have been canceled since 

(Continued on page 105) 

BY SETH GOLDSTEIN 

NEW YORK -The spa wars return. 
PolyGram Video wants to create a 

fitness line, based on its long -term 
ties to Reebok, that will match the 
powerhouse created by A *Vision En- 
tertainment. 

Inventive Clip Has `Gotta Be' 
Big Break For 550's Des'ree 

BY DEBORAH RUSSELL 

LOS ANGELES -The many faces 
of 550 Music's Des'ree, 
captured in the singer's 
"You Gotta Be" video, 
range from the bold and 
bad to the cool and con- 
templative, from the 
tough and strong to the 
calm and wise. 

Those faces are re- 
vealed in vivid contrast in 
the sophisticated black - 
and -white production, di- 
rected by Propaganda 
Films' Paul Boyd. The 
clip features four simultaneous im- 

ages of Des'ree, which are composit- 
ed into one frame to represent the 
different aspects of the artist's per- 

sonality. 
"The lyrics are my 

mantra," says Des'ree. "I 
have to be bold, bad, and 
wiser on stage. I have to 
be hard, tough, and 
stronger when I'm in the 
studio, and I have to be 
cool, calm, and together 
when everyone around 
me is panicking and hys- 
terical." 

The song, Des'ree 
notes, "applies to every - 
(Continlied on page 102) 

DES'REE 

In the past year, A *Vision has ac- 
quired the "Buns Of Steel" series and 
the distribution rights to exercise gu- 
rus like Jane Fonda and Kathy Smith. 

"Reebok is emerging as the next 
[video] brand," says PolyGram senior 
sales and marketing VP Bill Sond- 
heim. PolyGram's first three Reebok 
titles were "The Original Step 
Reebok: The Video," "Step Reebok: 
The Power Workout Video," and 
"Slide Reebok: Basic Training Work- 
out." The first debuted in late 1992 
and was repriced and repackaged 
with the other two titles in April 1994. 

Three additional Reebok fitness ti- 
tles are due later this year: "Step 
Reebok: Circuit Challenge," set for 
release Sept. 27; "Winning Body 
Workout," due Nov. 22; and "Aero- 
step Workout," slated for January 
1995. 

The "Winning Body Workout" fea- 
tures three female sports figures: 
skater Nancy Kerrigan, volleyball 

(Continued on page 105) 
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On Rhythm of Love, 
seven -time Grammy winner Anita Baker 

soars to new heights of passion and emotion. 
Response to the first single "Body & Soul" 

has been nothing short of rapturous: 
already top 5, with BDS over 3000 

and heavy video rotation. 
Rhythm Of Love is poised to be 

Anita's biggest album yet. 

ANITA BAKER 
Rhythm of Love 

Her first album in four years. Featuring Body & Soul 

Produced by Ani-.a Baker For Female Trouble Inc,; Tommy LiPuma; 
Gerard Smerei fcr CI Min Inc Barry J. Eastmond for East Bay Musk, Ino.; 

Ar -f Mardfa; George Duke far George Duke Enterprises 

Executive PrJdueer: Anita Baker 

Management 1311"13 Associates 
51555.2;4 

On Kiekt -ti sompaet Mars and r ",.r cassettes 01991 Elea -ra En- ertainment, a division of Warner Communications In. 
A Time W. -v. < 
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PHIL COULTER, an international superstar with 23 platinum and 32 gold discs to his credit, has lovingly produced this 
beautiful new album especially for his American fans; this as a way of saying thanks for the wonderfully enthusiastic 
sup?ort he has received here in the U.S. at sold -out concerts from coast to coast, among them Carnegie Hall. Included 
on this CD are mere than 20 all -time American favorites, newly arranged with Phil's magic touch_ One of Phil's biggest 
fans, President Clinton, recently invited him to pe ~fcrm at the White House where Phil's unique brand of warm, 
moving magic won many new converts, as it does everywhere it's head. Besides enjoying continued success as a 
songwriter (with a string of hits, from The Bay City Rollers to Elvis Presley). arranger and performer, Phil is, of ccurse, 
a renowned and respected producer, and has just finished work on new albums with Van Morrison and Sinead 
O'Connor. For many years now, having enjoyed the s :atus of being Ireland's number 
one lest- selling artist, Phil's sales in America and abroad continue to skyrocket, 
as do the kudos and awards, including the Showcase Award for best film score, 
3 ASCAP awards, 3 Ivcor Novello awards and 2 Grand Prix d'Eurovision awards. 

NORT-I AMERICAN TOUR U.S. PUBLISHER ARTIST REPREEENTAT1ON PUBLISFING /PRODI3CTION 

March 1995 A I Nations Music Pub. 57th Street Ltd_ F3ur Seasons Music Ltd., 
Contait: Maggie Cadden 8857 W. Olympic Blvd. 70 Lowe- Bagger Sheet. Killarney House 

The Maggie Caddel Agency Suite 200 Dublin 2 Killarney Rd., 
207 East 84th Street Baverly Hits, CA 90211 Ireland Bray, Co. Wictter 
Office 405 Tel: (310165748- 4 Tel: (01) 676 67E1 Ireland 
New York NY 10028 Fax: (31C) 657 -233.1 Fax: (01) 676 6736 Tel: (01) 286 9944 
Tel: (212) 628 -8251 
Fax: (2124 628 -7224 

N/:1.IRL? 
Fax: (01) 286 9955 
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also twailable by Phil Coulter: 
Seren ty (SH 53002) 

Classic Tranquility (SH 53003) 
Sea Of T-a iquility (SH 53004) 

Pit I Coul :er s Chris:mas (SH 53)05) 
Forgotten Dreams (SH 53)06) 

Peace and Tranquility (SH 530071 

Words Sr Music SH 530)8) 
Sc :ottistr Tranquility (SH 5:003) 

A Touch of Tranquility (SH 5301C) 

Recollec-ions (SH 53011) 
VIED - A Touch of Trarquility (SH 205) 
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Acts Get Boost From McDonald's Promo 
EMI, Fast -Food Chain Pleased; Retail Still Unsure 

BY MELINDA NEWMAN 

NEW YORK -Less than halfway through 
EMI Records' music premium promotion 
with McDonald's, approximately 4.5 mil- 
lion CDs and cassettes have been sold, ac- 
cording to the fast -food chain and the 
record company. Originally 
slated to end Sept. 22, the 
promotion has been extend- 
ed to Sept. 28. 

Garth Brooks, one of four 
artists participating in the 
program -and the spokes- 
man for the promotion - 
has seen the biggest re- 
sults, both in sales at 
McDonald's and retail sales 
of his catalog. As of Sept. 13, more than 2 

million copies of "The Garth Brooks Col- 
lection," featuring 10 of the singer's fa- 
vorite non -single cuts from his five albums, 
have been sold through the restaurant. Ad- 
ditionally, all five of Brooks' albums (not 
including his Christmas album) climb Bill- 
board's Top Country Albums chart this 
week, as do three of his albums on The Bill- 
board 200. The promotion, which involves 
9,500 McDonald's restaurants, started 
Sept. 2. 

The other artists involved in the nation- 
al promotion also are seeing strong num- 
bers at McDonald's. According to the EMI 
Records Group, Tina Turner's greatest 
hits package has surpassed the 1 million - 
unit mark, Elton John's collection of hits 
and classic album cuts is bumping up 
against the million mark, and Roxette's 10- 
song sampler from its forthcoming "Crash! 
Boom! Bang!" album has sold more than 
400,000 copies. The CDs sell for $5.99, and 
cassettes for $3.99, with the purchase of a 
meal at McDonald's (Billboard, July 23). 
One dollar from the sale of each album 
goes to Ronald McDonald Children's Char- 
ities. 

"I'm real happy at selling about a million 
a week, but it's like everything else in my 
career: Don't confuse happiness with being 
satisfied," says Brooks. "We wanted to 
shoot for a million a week, but I'd be happi- 
er if it were 3 or 4 million a week." 

Turner's manager, Roger Davies, says 
Turner is thrilled about her figures. "The 
main reason we did this project was for the 
charity. She's raised $1 million in this first 
10 days. And EMI is very confident that 
Tina will do over 2 million units." 

According to EMI Records Group North 
America chairman/CEO Charles Kopple- 

BROOKS 

man, "The promotion has accomplished up 
to this point what I thought it would ac- 
complish, and I'm sure we're going to sell a 
tremendous amount more. But more im- 
portantly than that, it isn't just how many 
units are we going to sell, but the aware- 
ness of the artists in the program. My pur- 
pose for using an artist such as Roxette in 
this promotion is that here in the U.S. they 
are not as well known as in the rest of the 
world. I felt that by the association with 
McDonald's and the other artists, that 
would change." 

Although music retailers have been un- 
happy about the McDonald's promotion in 
general, many of them have been irate over 
the Roxette title, which is the only collec- 
tion available at the restaurant that con- 
tains previously unreleased material. The 
Roxette album, with five additional tracks, 
goes to retail Oct. 4 at full price (Billboard, 
Sept. 10). 

Robert Thorne, Roxette's attorney 
worldwide, agrees with Koppelman that 
the group has gotten an incredible amount 
of exposure from the promotion. Despite 
some vociferous objections from retailers, 
Thorne believes that retail ultimately will 
benefit from the campaign. "We feel that 
the McDonald's program will prove to be 
promotional, and not competitive [with re- 
tail]," he says. "An analogy would be direct 
telemarketing sales for any entertainment 
product. It has been demonstrated that in 
many instances, you didn't deplete the re- 
tail market, but you encouraged it by ad- 
vertising the product." 

And Thorne adopts the adage that there 
is no such thing as bad press. "Look at the 
$25 million ad campaign, plus all the mil- 
lions worth of free ink Roxette has gotten," 
he says. "It's better to be talked about than 
not, and it's better to be associated with 

(Continued on page 102) 

L.A. -Based Firm To Bow Western 
Music Show On Chinese Radio 
BY BRETT ATWOOD 

LOS ANGELES -China USA Entertain- 
ment Corp. has inked an exclusive con- 
tract to be the first and only provider of 
Western music programming for the wide - 
reaching, state -run China National Radio, 
which reaches approximately 1.2 billion 
people, or about one -fifth of the world pop- 
ulation. 

The deal, which runs through the year 
2000, involves both American and Euro- 
pean music; it does not cover other genres 
of English -language programming, such 
as talk and news. 

The agreement follows U.S. Commerce 
Secretary Ron Brown's trade mission to 
Beijing in August, which encouraged bet- 
ter trade relationships between the two 
countries. 

The first four hours of weekly program- 
ming, scheduled to launch Jan. 1, 1995, will 
spotlight past and present hits in Ameri- 
can rock and country music. The two 
shows, "History Of American Pop /Rock 
Music (1954 -1994)" and "American Coun- 
tryside," will target the perceived appetite 
for American music in mainland China. 

"There is an amazing amount of West- 
ernization taking place in China," says 
Don Altfeld, chairman and founder of Los 
Angeles -based China USA Entertainment 
Corp. "The Chinese love American cul- 
ture, which is something that a lot of 
Americans may not realize." 

Altfeld estimates that as many as 600 
million radios regularly tune in to CNR. 

The 2- month -old China USA Entertain- 
ment is not the first program supplier to 
penetrate the difficult -to -crack Chinese 
radio market. 

Earlier this year, Radio Express 
launched "American Top 40" in Mandarin, 
which runs on several regional, city -run 
stations. 

ABC Radio Partners International, a 
joint venture between ABC Radio Net- 
works and CAL Media, provides the daily 
"American Music Hour" to 10 local sta- 
tions in the Middle Kingdom. 

Several far -reaching shortwave radio 
broadcasts originate from Hong Kong, in- 
cluding news from the BBC and Voice Of 
America, and Western music from Metro 
Broadcast's Joy FM. 

(Continued on page 106) 
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DISNEY BOX SALUTES SONGWRITERS 
Paying tribute to the songwriters who have played a major role 
in its parent company's resurgence as an animation power- 
house, Walt Disney Records has released a three -CD set of 
songs by Howard Ashman, Alan Menken, and Tim Rice from 
the films "The Little Mermaid," "Beauty And The Beast," and 
"Aladdin." Iry Lichtman reports in Words & Music. Page 19 

SEMINAR ATTENDEES SOUND OFF 
The Billboard /Airplay Monitor Radio Seminar, held in New York 
Sept. 8 -10, covered a sweeping range of industry issues. For 

complete coverage of the seminar's panels, discussion 
groups, and other events, see page 88. 
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Sigerson In, Top Execs 

Out In Shake-up At EMI 
BY IRV LICHTMAN "working closely" with Sigerson, 

according to a label representative. 
NEW YORK -In a rapid series of Despite some tinkering by Glass 
events, EMI Records -the umbrel- earlier this year in EMI's marketing 
la for the EMI, SBK, and Chrysalis and promotion departments (Bill - 
labels -has hired a new presi- board, March 24), several key sec - 
dent/CEO and confirmed the depar- ond- and third - 
tures of several key executives. quarter releases 

Davitt Sigerson, former presi- failed to meet 
dent of PolyGram's Polydor label, high expecta- 
has been named chief executive of !. tions. These in- 
the label group, replacing Daniel `;'' eluded albums by 
Glass, who resigned Sept. 9. Siger- Jon Secada and 
son reports to Charles Koppelman, Arrested Devel- 
chairman /CEO of EMI Records opment. Key 
Group North America. SIGERSON EMI releases by 

Upon Sigerson's ascension, a Sinead O'Connor 
number of the label's top executives and Queensryche are imminent. 
have left the company, Billboard Sigerson, who reports directly to 
has learned. They include senior VP Koppelman, brings a creative bent 
of marketing Ken Baumstein, VP of to EMI Records, in contrast to the 
pop promotion Billy Brill, VP of marketing and promotion- minded 
A &R Mike Mena, VP of internation- talents of Glass. 
al Michael Leon, and international Like numerous others on the 
director of artist development Rock EMI Records staff, Glass came to 
Dibble. Also, senior VP Fred Davis the company when EMI Music pur- 
is said to be shifting from A &R ac- chased the SBK label, which had 
tivities to a post in which he will be (Continued on page 111) 

Public Hearings 
Begin On Digital 
C'right Concerns 
WASHINGTON, D.C. -The Clinton 
administration is seeking public reac- 
tion to its plan to make sure U.S. sound 
recordings, home videos, and other 
copyrighted material are protected on 
the information superhighway. 

The administration's Working 
Group on Intellectual Property Rights 
is holding public hearings this month 
in three cities, discussing proposals to 
create new protections for digital 
transmissions and to create a perfor- 
mance right in copyright law. The 
hearings are being chaired by Patents 
and Trademarks commissioner Bruce 
Lehman, who heads the group that 
drafted the proposals. 

The first hearings were held Sept. 
14 at the University of Chicago and 
Sept. 16 at UCLA; two more are set 
for Thursday and Friday (22 and 23) at 
the Department of Commerce's An- 
drew Mellon Auditorium here. 

One concerned group, the National 
Assn. of Broadcasters, has already 
made public its responses to the draft 
proposals, saying that the working 
group "does not even address" earlier 
broadcaster criticism of a perfor- 
mance right expressed during public 
hearings this spring. 

The NAB also took aim at the 
group's plan to amend the fair use sec- 
tion of the copyright law, which cur- 
rently allows the unauthorized use of 
portions of copyrighted works for re- 
search, criticism, or comment. 

The working group proposes to re- 
think the fair -use exemption in the 
case of digital transmissions, since 
such transmissions might be used in 
the future for distribution of copy- 
righted works. 

The NAB said in its comments that 
despite "potential tensions between 
copyright owners and users" along the 
superhighway, "there does not appear 
to be any need to tamper with ele- 
ments of the [fair use] doctrine itself." 

Challenges Await Zelnick At BMG 
Hiring New Head For RCA Label A Priority 

BY DON JEFFREY 

NEW YORK -When the long -ru- 
mored appointment of Strauss Zel- 
nick as chief of BMG's music opera- 
tions in North America takes effect in 
January 1995, the executive will face 
several thorny challenges, the first of 
which will be the selection of someone 
to head the lackluster RCA Records 
label. 

Other tasks ahead for the 37 -year- 
old manager, whose résumé contains 
film, video, television, and video game 
credits, include building a movie divi- 
sion for BMG, increasing the music 
group's market share, aggressively 
expanding music publishing world- 
wide, and developing a competitive 
interactive multimedia operation. 

Zelnick, who will be president/CEO 
of the newly formed BMG Entertain- 
ment North America, has been presi- 
dent /CEO of a fast -growing video 
game company, Crystal Dynamics, 
which formed a five -year internation- 
al distribution agreement with BMG 
in March. Zelnick also has been a con- 
sultant to BMG on interactive enter- 
tainment and movies. 

BMG chairman Michael Dorne- 

Career Milestone. At a recent jazz festival, veteran jazz musicians congratulate 
GRP recording artist Dr. Billy Taylor on his 50th anniversary as a jazz artist. Taylor 
displays a plaque given to him by the label in honor of the occasion. Shown from 
left are tenor saxophonist Stanley Turrentine; Taylor; pianist Ramsey Lewis; and 
trumpet player Jon Faddis. 

mann has been searching for months include RCA, Arista, Zoo, Private 
for someone to head the Germany- Music, and a host of joint ventures. 
based company's entertainment All label heads except Arista's Clive 
properties in the U.S. BMG reorga- Davis will report to Zelnick. Davis is 
nized this summer, integrating film responsible to the Arista board and 
and TV operations in Europe with will continue to report directly to 
music and video worldwide and col- Dornemann. BMG Distribution head 
lecting them all within the rubric of Pete Jones will report to Zelnick. 
BMG Entertain- According to SoundScan, BMG's 
ment, a move that U.S. market share this year (through 
paved the way for Sept. 4) is 13.38%, which puts it in 
the new appoint- third place among the major distribu- 
ment. Besides Zel- tors, behind Warner Music and Sony 
nick, Tom Fre- Music. 
ston, the founder BMG's biggest music challenge is 
of MTV, was said RCA, whose market share among la- 
to have been ap- bels this year is just over 3%. Label 
proached about ZELNICK president Joe Galante will return to 
the job. Nashville to head RCA Nashville again 

Zelnick's position will free Dorne- as soon as his replacement at RCA is 
mann for wide- ranging strategic re- found (Billboard, Sept. 10). Zelnick 
sponsibilities. Dornemann told Bill- says that filling the top spot at RCA is 
board, "It makes my life, hopefully, "something that's very much a priori - 
much easier. I'll have more time to ty." Dornemann says, "It's one of the 
concentrate on global development of tasks Strauss Zelnick has to fulfill," 
the business, and on integrating and adds with a laugh, "It's hisjob now, 
broadcasting in Europe with product and I'm happy about that." 
development worldwide." Zelnick acknowledges that "it's 

That leaves Zelnick to make many clear I have a lot of learning to do" 
of the major decisions involving the about the music business. His 
music labels in North America, which (Continued on page 106) 

FoxVideo 4th -Qtr. SeH-Thru 
Campaign Picking Up `Speed' 

BY EILEEN FITZPATRICK 

LOS ANGELES -It's a late entry 
into the fourth -quarter sell- through 
race, but FoxVideo is optimistic that 
"Speed" won't lose any ground to its 
competitors when the title hits stores 
Nov. 15 (Billboard, Sept. 3). 

The $116 million box -office hit star- 
ring Keanu Reeves will be priced at 
$19.98. A $5 rebate on the title is 
available when consumers purchase 
any Casio Illuminator watch, which 
start at $44.98 suggested retail. 
Reeves sports a model from that line 
in the film. 

FoxVideo president Bob DeLellis 
says the company's marketing plan will 
"attack retailers and consumers from 
all fronts in several different ways." 

Pa. Labeling Bill Poses Challenge For RIRA 
Exec Unsure Of Legislation's Fate Following Hearing 

BY BILL HOLLAND 

WASHINGTON, D.C. -Officials at 
the Recording Industry Assn. of 
America admit that it will be no easy 
matter defeating a pending bill in 
Pennsylvania that would criminalize 
the sale of labeled sound recordings 
to minors. 

The bill, H.B. 2982, sponsored by 
Rep. T.J. Rooney, a Democrat, would 
fine retailers $25 -$100 for selling al- 
bums with parental advisory stickers 
to minors, and also would force 
youths convicted of purchasing such 
recordings to perform 100 hours of 
community service at either a do- 
mestic violence or rape- crisis center. 

"We're not sure where things 
stand at this point," said RIAA rep- 
resentative Tim Sites after testifying 
against the bill at a Sept. 12 hearing 
before the state's House Judiciary 
Committee in Harrisburg. 

"There were more than a dozen 
witnesses, and there were no time 
restrictions, so by the time oppo- 
nents got a chance to testify, the me- 
dia was gone and even some legisla- 
tors had left. It's not going to be an 
easy matter." 

Paul Russinoff, RIAA assistant 
general counsel and director of state 
relations, testified that the bill is un- 
constitutional and would destroy the 
voluntary parental advisory pro- 
gram in place since 1985. 

Russinoff said if the bill becomes 
law, retailers may not take the 
chance of selling stickered albums, 
"effectively eliminating that kind of 
music in Pennsylvania." 

One of the most persuasive wit- 
nesses who testified in favor of the 
legislation was Dr. C. Delores Tuck- 
er, chairwoman of the National Polit- 
ical Congress of Black Women. 

A former Pennsylvania secretary 

of state, Dr. Tucker was an early 
critic of gangsta rap lyrics, and led 
the first record store demonstra- 
tions against the genre earlier this 
year (Billboard, Jan. 15). Her ac- 
tivism helped bring about gangsta 
rap hearings on Capitol Hill last 
spring. 

In addition to the RIAA, those tes- 
tifying in opposition to the bill in- 
cluded author and professor Michael 
Eric Dyson and representatives of 
Rock Out Censorship and the Amer- 
ican Civil Liberties Union. 

Two retailers scheduled to appear 
in opposition did not testify. 

Democratic House Judiciary Com- 
mittee chairman Rep. Thomas Calta- 
girone plans to schedule a vote on the 
bill at the end of September. 

An RIAA representative said 
Russinoff will continue to travel to 
Harrisburg and discusss the issue 
with committee members. 

Part of the attack involves cross - 
promotions on Fox Broadcasting Co. 
TV shows, including "Martin" and 
NFL broadcasts. 

On Nov. 13 and Nov. 20, stars from 
the film will visit Fox's pregame sky- 
box and chat with football commenta- 
tors. The video division also is negoti- 
ating a deal in which one or more 
"Speed" stars will make a guest ap- 
pearance on the sitcom "Martin." 

"We're trying to make it a `Speed' - 
themed episode," says Fox senior VP 
of marketing Bruce Pfander. "The 
video will also be featured during the 
show." 

On the advertising front, Fox has 
created "roadblock" ads that will an- 
nounce the tape's arrival in stores. 
The spots are scheduled to air on all 
four major networks between 8 p.m. 
and 9 p.m. Nov. 14, the day before the 
street date. 

Additional, post- street -date ads are 
scheduled to surround the Thanks- 
giving and Christmas holidays. 

Retailers can also tout a free giant 
poster offer available with purchase 
of the tape. The back of the cassette 
package will serve as tear -off mail -in 
coupon. No additional purchases are 
required to receive the free poster. 

Fox will place a $12.75 minimum - 
advertised price on the title through- 
out the initial campaign. Seven differ- 
ent pre -pack displays ranging from 
24 units to 1,300 units will be available 
to fit any store size. 

Additional coupons, including $3 
rebates off "Point Break," "Last Of 
The Mohicans," and "My Cousin Vin - 
ny," will be packed inside "Speed" 
cassettes. 

Consumers also may order exclu- 
sive Fox merchandise from shows 
such as Twentieth Century Televi- 
sion's "NYPD Blue," Fox Broadcast- 
ing Co.'s "The Simpsons," and "NFL 
On Fox," through a second insert 
packaged in the video. 

(Continued on page Li 7) 
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