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Modern Rock Radio Roars Ahead

Format’s Growth Continues To Surprise

W BY ERIC BOEHLERT

NEW YORK—As the sea change to-
ward modern rock swells into a tidal
wave of interest among listeners, more
and more programmers are embracing
the musie, and the format’s growth
continues to surprise even its most stri-

DINOSAUR JR

dent supporters.

Virtually across the board, signifi-
cant ratings gains were the norm for
moclern rock stations this summer (see
box, page 115). The format had already
been enjoying one of its strongest
years ever, but this latest round of
good news is bound to bring in even
more players.

“Clearly, we'll see an alternative

Sony Throws Hat In
Multimedia Ring With
Dep’t Led By Ehrlich

[ B_YﬂAFﬂLYI\_li GILLEN

NEW YORK—Sony Music Enter-
tainment, which
has been some-
thing of a sleeping
giant on the new-
technology front,
has stirred, and
can be expected to
cast a long shadow
in the coming
months and years.
Sony  presi-
dent/COO Tommy Mottola signaled
the multitiered music company’s ex-
pected higher profile in announcing
(Continued on. page 119)
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[station] in every market in America,”
says Pierre Bouvard, executive VP of
the radio research firm Coleman Re-
search. “Whether it's a full-fledged al-
ternative or a top 40 that leans that di-
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rection, this format is for real.” His
conficdence springs not just from newly
issued ratings, but from Coleman’s lat-
est preference survey among listeners
18-29, which offers a glimpse into the
format’s future. After being played
montages of sample format songs, lis-

teners were asked which they would
prefer to tune in. Modern rock’s num-
bers have quadrupled in the survey in
Jjust three years.

To date, modern rock’s station
growth has taken many shapes, includ-
ing straight format flips (former AC
KAMX Albuquerque, N.M., which

changed format last week), album rock
stations embracing more of the sound
(WMMS Cleveland, which now consid-
ers itself a modern rock outlet), top 40s
evolving in that direction (WHYT De-
troit), and other top 40s simply toying

(Continued on page 115)
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Waronker Era To End
W BY CRAIG ROSEN

Shake-up§ Resound Through:
Warner Family Of Labels

Elektra Fires 40

W BY CRAIG ROSEN

LOS ANGELES—More than any
other label, Warner Bros. Records
has built an artist
roster founded
upon close rela-
tionships with its
top executives.
Now, the label’s [’
almost family- 2
like atmosphere
may be in jeop-
ardy as Lenny

Pictured, from left, are Mo Ostin, Joni
Mitchell, and Lenny Waronker.

Three months after the appoint-
ment of Sylvia Rhone as chairman
of Elektra En-
tertainment/
EastWest
Records Ameri-
ca, the combined
entity has opted
to eliminate per-

sonnel with
overlapping du-
ties.

Waronker, Mo
Ostin’s hand-picked successor, has
opted not to accept the position of
CEO.
However, Waronker says he will
(Continned on page 121)

On Oct. 26, ap-
proximately 40 people in the Elek-
tra and EastWest promotion, mar-
keting, publicity, and A&R
departments on both coasts were |

(Continued on page 121) |

B BY LARRY FLICK

NEW YORK—The dance music
world is starting to feel the effects
of a poteutially erippling trend, as
illegal mix-tapes burgeon into a lu-
crative cottage industry.

Sequenced and blended together
by beats or styles, these tapes are de-
signed to re-create the atmosphere
of a nightelub. They are priced be-
tween $5 and $15 each, and typically
contain 10-15 tracks by various
artists that have not been legally li-
censed fram record companies.

The music ranges from familiar
major-label hits to independently re-
leased singles, and frequently it is al-
‘ ready commercially available.
—

Among the acts currently turning up
on mix-tapes are Living Joy, Reel 2
Real, E.G. Fullalove, M People, Crys-

tal Waters, Sabrynnah Pope, and Lib-

erty City.
Although mix-tapes have been
available on street corners and at
(Continued on page 28)

Labels Dehate Effects Of Mix-Tépeﬂ

Dance Music Community Fears Impact

A Rap Promo Tool

W BY J.R. REYNOLDS |

LOS ANGELES—While the dance
community increasingly is voicing
its concern over lost revenue from
the sale of unauthorized mix-tapes,
record executives in the hip-hop
field see the tapes as an important
promotional avenue for new artists.

In fact, many label promotion de-
partments service their hip-hop re-
leases to streetwise rap club DJs—
known as tapemasters—who create
the tapes.

Selling the cassette compilations
violates federal copyright law and
some states’ true-name-and-ad-
dress and anti-bootlegging statutes.

(Continued on page 28)

Buena Vista Halts
Street Date Snafus
With Strict Rules

W BY EILEEN FITZPATRICK

LOS ANGELES—The video indus-
try let out a collec-
tive sigh of relief
last week as
“Snow White And
The Seven Dwarfs” 3
made its video de- & C
but without the & f
rash of street-date

violations  that

plagued “Jurassic

Park” three weeks ago (Billboard. Oct.
15).

To combat the potential problem,
Buena Vista held back shipments of the
title until the last possible moment.

(Continued on page 131)

Laibach Brings New
Meaning To Old Hits

SEE PAGE 57

IN THE NEWS

Chinese Rockers Hope To
Break Out Of Mainland

SEE PAGE 14
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| “I feel u great sense of accomplishment by even

 being on the Heatseekers chart with ny album

| “The Way That 1 Am,’ let alone sitting at #1 for four
consecutive weeks! 1 know that topping the

| Heatseekers chart is an important stepping stone in

| my career. 1 hope my career goes on to do as well as

; other acts that bave been on this chart: The Mavericks,

| Sheryl Crow, and Faith Hill, to name a few. 1ts a

very exciting time in my life and setting any record,

especially one as important as this, is really a

wonderful thing.” 7

MARTINA McBRIDE, 1994

WWW.americanradiohistorv.com
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Majors To NARM: Support The Cassette

Configuration Still A Priority, Distributors Say

B BY ED CHRISTMAN

PHOENIX—With neither the MiniDisc nor
the digital compact cassette winning the
public’s fancy as yet, the presidents ol the
six major distribution companies used the
NARM Fall Conference as a torum to reaf-
firm their commitment to the analog cas-
sette.

At the National Assn. of Recording Mer-
chandisers Retailers and Wholesalers con-
ferences, held concurrently Oect. 21-26 at
the Arizona Biltmore here, the six muajor
distribution presidents used a “State Of
The Industry” panel discussion to decry
the trend toward reducing cassette inven-
tory in stores. The majors had already
voiced their concerns about this trend at
NARM’s annual convention, held in
March.

In Phoenix, Paul Smith, chairman of
Sony Music Distribution, said, “T am really
concerned about some accounts’ attitudes
toward the cassette. We are doing about
40% of our business on a unit basis in the
cassette. It is still a very signiticant busi-
ness, and yet I hear from retailers asking
about ‘how do we work out of the cassette
business?” I don't want to work out of it.”

As of the week ending Oct. 23, cassette
album sales year-to-date totaled 179.9 mil-
lion units, down 8% from the 195.5 million
units sold in the same period last vear, ac-
cording to SoundSecan. Overall album sales
so far this year break out to 58.3% CD and
41.6% cassette on a unit basis.

But while cassette sales are on the down-
swing, Cema president Russ Bach said that
the format’s decline will abate, and estimat-
ed that in 1998 the cassette will account for
about 20% of the business on a unit basis.
“There are concerns that it will die, but we
want to send a loud and clear message that
we support the cassette,” Bach told Bill-
board.

Cassette sales seem to have been affect-
ed by the popularity of the CD, which has
increased 21.4% in 1994 unit sales to date
compared to the same period lust year, ac-
cording to SoundSecan.

But distributors argue that CD penetra-
tion hasn’t been even, and that jazz and oth-
er adult musical genres do a much stronger
business in the format. Consequently, ac-
counts that specialize in those genres have
strengthened CD while decreasing their
commitment to cassette.

Typically, accounts that cater to an older
shopper have downsized their cassette in-
ventories, in many cases nearly eliminating

THIS

Larry Flick reports.

mats.

catalog titles to concentrate on current
product in that format. On the other hand,
rackjobbers and accounts that specialize in
urban musie say that cassettes still domi-
nate their business on a unit basis. Steve
Strome, president of Troy, Mich.-based
Handleman, says his company’s cassette
business accounts for about 60% of sales on
A unit basis.

In response to the concerns voiced by the
majors, some accounts challenged the man-
ufacturers to forgo onerous policies or re-
turns penalties on the cassette. When vinyl
was on the decline, manufacturers switched
to one-way sales, disallowing returns. PGD
president Jim Caparro countered, “We
have to challenge you to keep the cassette
in the store. But when you reduce the cas-
sette and we are looking at more costly re-
turns, then something has got to give.”

While the majors say they continue to
support the cassette, Sony and Philips have

tried to establish the MiniDise and DCC to
replace it. But distribution and account ex-
ecutives say MD sales have been light so tar,
while they characterize DCC as “dead in the
water.” During the panel, BMG president
Pete Jones said, “We are just as concerned
about the sucecessor format, and as of now,
there is no successor configuration.”

Smith pointed out that while cassette
sales have declined, cassette hardware
sales are up slightly. “The cassette is a
huge part of our business,” Smith told Bill-
board. “There is no doubt that the MD is
the replacement for the cassette, but we
still have to work up to it.” Sony continues
to promote the format, he says.

As for DCC, PGD’s Caparro told Bili-
board, “PolyGram will continue to support
Philips’ strategy toward the DCC.” but he
declined to comment further. Philips, the
Dutch conglomerate, developed DCC and
owns 80% of PolyGram.

FTC Launches New Chaptef Inlts
Probe Of Music Industry Practices

PHOENIX—Afterr more than six months
of silence that industry executives hoped
signaled the end of the Federal Trade
Commission’s investigation into music
business tracde practices, the government
agency has initiated a new round of explo-
ration, seeking more information from
some major record companies.

Industrry executives subpoenaed in mid-
October by the FTC ditter on the status of
the inquiry. Some executives maintain that
the latest information requests from the
FTC represent a continuation of its probe,

- while others suggest that the investigation
has entered a new, upgraded stage.

In late July 1943, the FTC sent letters
to the six majors stating that it had begun
a “preliminary inquiry” investigating
whether the anti-used-CD policies of some
majors violated Seetion 5 of the FTC Act.
That code “prohibits unfair or deceptive
acts |or] practices and unfair methods of
competition” (Billboard, Aug. 14, 1%93).
But the probe soon widened beyond the
used-CD controversy, with the FTC re-
questing information on a number of
fronts, including minimum-advertised-
price policies; how co-op advertising dol-

lars and tree goods are allocated to ac-
counts; and whether the six majors were
communicating with one another on price |
information (Billboard, Oct. 23, 1993).

In May, the presidents of the major dis-
tributors were subpoenaed to testify, but
since then the FTC appeared to back off |
the investigation, and label and distribu-
tion executives were generally of the opin-
ion that “no news is good news.”

But in the week beginning Oct. 17, some
of the majors were contacted by the FTC
and asked to supply more informtion.

At the National Assn. of Recording
Merchandisers Fall Conference in
Phoenix Oct. 21-2¢, sales and distribution
executives declined to comment on the lat-
est developments in the FTC probe.

But some executives privately suggest-
ed that the probe had moved beyond the
“preliminary inquiry” stage to a formal in-
vestigation that would involve the FTC is-
suing what is known as an “adjudicative”
complaint. These executives say that, for |
the first time, the FTC has moved bevond
distribution to specitically request infor-
mation from the individual record labels.

(Continued on page 121)

PUBLISHERS DEVELOP YOUNG TALENT

As rhythm-based music assumes an ever-larger place on top
40 playlists, publishers have placed greater emphasis on find-
ing and training new songwriters and producers for the genre.

GERMANY’S ECM LABEL MARKS 25TH

With an overall sonic identity as unique as the beautiful, intro-
spective graphics that adorn its albums, the Munich-based
ECM label has spent 25 years building a reputation for creative
integrity. Bradley Bambarger has the story.

BERRY GORDY SPOTLIGHT

VIDEO RETAILERS SEE THE FUTURE

Eileen Fitzpatrick reports from the Oct. 17-18 Hollywood 2000
conference, where retailers were advised to brace themselves
for an onslaught of products in new and unftamiliar hi-tech for-
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M BY BRETT ATWOOD

LOS ANGELES—Retailers are
preparing for an active holiday sea-
son, as a tide of platinum-level acts
hits stores in the coming weeks, in-
cluding new releases from Pearl
Jam, Nirvana, the reunited Eagles,
former Led Zeppelin members Jim-
my Page and Robert Plant, Mariah
Carey, and Aerosmith.

Other artists in the hot autumn
crop include the Black Crowes.
Megadeth, Tom Petty, Sting, and
Frank Sinatra.

There are 14 albums due in No-
vember from acts that achieved
platinum status with their last re-
leases, all but two of which will hit
stores on or before Nov. 15. That is
a slight increase from the same pe-
riod last vear, when 11 platinum-
history albums were released.

For some retailers, the plethora
of November releases is too much
too late. “Too many titles are com-
ing out in the same two-week peri-
od,” says Natalie Waleik, senior
buver for the 12-store, Boston-
based Newbury Comies chain. “All
of this activity is kind of later than

Retailers Make Room
For Slew Of Hot Titles

we would like it to be. With most of
the heavy hitters coming in Novem-
ber, we won't have quite as long a
sales period to capitalize on the
Christmas rush.”

The abundance of A-grade mater-
ial may leave some retailers short
on prime display space. “The labels
saved all their good eggs for the fi-
nal stretch,” says John Artale, pur-
chasing manager for the 135-store,
Carnegie, Pa.-based National Rec-
ord Mart chain. “Some of these re-
leases are likely to get lost in the
shuffle. We’ll just have to do our
best to make room for them all.”

Retailers contacted by Billboard
say the season’s top sellers will like-
lv be “Hell Freezes Over” by the
Eagles (Geffen, Nov. 22); “No Quar-
ter,” the soundtrack from the recent
MTYV special “Unledded” by Page
and Plant (Atlantic, Nov. 8); “MTV
Unplugged In New York™ by Nir-
vana (DGC, Nov. 1); and “Vitalogy”
by Pearl Jam (Epic, Dec. 6).

“There was definitely a quieter
summer at retail for us,” says Wal-
eik. “It's strange to have this sud-
den flurry. Pearl Jam isn't even out

(Continued on puge 122)

Front Row, Rhino Fight To Be
(Temporary) King Of Beasts

M BY SETH GOLDSTEIN

NEW YORK—The pride of lions is at
stake.

While Disney concentrates its en-
ergies on “Snow White,” two home
video independents are scrapping
over which has the rights to a precur-
sor to the studio’s next sure-fire mul-
timillion-unit hit, “The Lion King,”
due Feb. 28, 1995.

The title at issue is an animated,
made-in-Japan television series from
the 1960s called “Kimba The White
Lion.” New Jersey-based Front Row
Entertainment claims it has already
nailed down a license from Krypton
International in Palm Beach, Fla., to
release the first batch of TV episodes
in January. Krypton, affiliated with
Front Row, bought the U.S. rights
from Marubeni, a Japanese trading
company.

Rhino Home Video sees things dif-
ferently. “We've agreed in principle
to acquire ‘Kimba The White Lion" "
from a source other than Krypton,
savs video VP Arny Schorr. “If some-
one is making representations [that]
they have those rights, they'll proba-
bly get a letter.” Schorr hopes to have
two double-episode “Kimba™ cas-
settes out in January at $9.95 each.
They'll be on Rhino’s new Acme Video
label, established for titles outside
Schort's usual mix of horror, comedy,
music, and kid vid. Acquisitions that
“might be counter to Rhino's image”
qualify, he says.

Front Row would like Acme to pass
on “Kimba.”” VP Robert Janeczek
says attorneys from the two sides are
talking. “Krypton is not dealing with
them,” he says. “We're trying to find
out who is.”

A January start is vital regardless
of who releases the series. *Kimba”
and a Marubeni-financed sequel,

“Leo the Lion, King Of The Jungle,”
have animated characters similar to
those in Disneyv’s “Lion King."” In tact,
the Japanese producer complained
that it had not been properly credited
by the studio, and asked Disney to
correct the omission.

But “The Lion King,” the second-
highest-grossing movie of 1994, will
brush aside the competition when re-
tail sales commence Feb. 28. (Nation-
al advertising is set to begin March 3.)
So the earlier in the new year that
“Kimba” arrives, the more time the
series will have to feast on “The Lion

(Continued on page 1.2.3)

Multimedia Focus For Billhoard Confab
Trade To Explore Muszc & Video Link

LOS ANGELES—Billboard’s 16th
annual Music Video Conference is
charting a course through the multi-
media universe with its first Multime-
dia Expo and a series of panels to illu-
minate the link between traditional
music video applications and the my1-
iad interactive options now emerging
in the recording industry.

The conference opens Wednesday
(2) at the Loews Santa Monica Beach
Hotel in Santa Monica, Calif. On that
day, the Music Video Assn. will hold
its annual meeting at 3 p.m. in the ho-
tel, followed by a cocktail reception
sponsored by Kodak.

The event wraps Friday (4) with
Billboard's Music Video Awards,
hosted by Buster Poindexter, whose
current Forward/Rhino album,
“Buster’s Happy Hour,” provided the
inspiration for the VHI program of
the same name.

Top awards nominees include rap-
per Coolio, rockers Green Day, jazzy
hip-hoppers US3, and contemporary

MORGADO POINDEXTER

Christian artist Steve Taylor.

Bob Morgado, chairman/CEQ at
the Warner Music Group, will deliver
the conference keynote speech on
Thursday (3). Among other topics,
Morgado is expected to outline Warn-
er Music Group's foray into the devel-
opment of multimedia products, as
well as its ongoing tests of interactive
television programming.

Morgado’s comments will set the
stage for a series of marketing and
promotion panels, starting with a ses-
sion titled “Show & Sell,” moderated
by Billboard music video editor Debo-
rah Russell. The panel will explore

Road Trip. Members of Mercury group Bon Jovi chatted recently with Pyramid
Radio executives at the Four Seasons Hotel in Boston. The visit was part of Bon
Jovi's six-city promotional tour in support of its new greatest hits album, “Cross
Road.” Shown, from left, are Steve Rivers, VP of programming, Pyramid Radio;
David Leach, senior VP of promotion, Mercury Records; Richie Sambora, Bon
Jovi; Ed Eckstine, president, Mercury Records; Jon Bon Jovi; and Richie
Balsbaugh, executive officer, Pyramid Radio.

Mazza, Maher Set Up Shop In Nashville, L.A.

Shelby Lynne Is First To Sign With Label/Mgmt Firm

M BY EDWARD MORRIS

NASHVILLE—Magnatone Enter-
tainment has opened its headquarters
here, housing a record label, publish-
ing company, management company,
and joint-venture merchandising set-
up all under its umbrella.

Magnatone is headed by Jim Mazza,
who most recently ran Morgan Creek
Records and was chairman of the EMI
label before that, and Brent Maher.
former producer for the Judds. Mazza,
who holds the CEO title, will be sta-
tioned in Los Angeles. Maher is presi-
dent of Nashville operations.

“One of the reasons we have a
satellite office in Los Angeles is to
make sure that we don’t lose opportu-
nities that come from that end of the
entertainment business—television
and film,” says Mazza.

Still in the process of staffing, Mag-
natone Entertainment has already
appointed Nick Cua as executive VP

and COQO, Dianna Maher as VP of
Magnatone Music Publishing, and
Bob Burwell as VP of marketing.
Burwell will also work with the man-
agement division.

By January, Brent Maher says,
there should be about 14 on the
Nashville staff. Among those will be a
promotional team and a media rep.

Shelby Lynne, who was with Mazza
on Morgan Creek, is Magnatone's
first signing. Maher is producing the
acclaimed but hard-to-format artist,
who has recorded everything from
hardcore country to big band.

“You can’t run away from a talent
like Shelby Lynne just because she
doesn’t fit in the normal way of doing
business,” Maher says. Lynne is also
signed to Magnatone Management.

Mazza and Maher maintain that the
label will have an eclectic roster,
which they expect will include 12 or so
acts. “We've even got a jazz artist in
pre-production,” Maher notes.

“We're really tryving to make music
that mayv not have a particular for-
mat,” Mazza says. “We're going to let
the music sort of find its own audience

. From a promotional perspective,
we do have to recognize the various
categories. But our promotional peo-
ple will be as open-minded as we can
make them.”

Maher says, 1 think we are going
to have a focus of a sort, and country
[music] is certainly part of it . . .
We've got a couple of artists who
we're looking at in [the traditional
country] area. And we’ve got some
artists who are on the contemporary
side of country, but still very ‘format-
able.” Then we have some other
artists we're talking to who are really
a lot closer to [album alternative].
That’s really quite a broad spectrum.
And the people that we're bringing on
board are going to be people who have
an appreciation for all of that.”

(Continued on page 2.3)

the various methods employed by
programmers to exploit the music
video's commercial potential as a
stimulus to move a variety of goods—
including audio and video titles—via
mail order. Panelists will include
Mark Rosenthal of MTV Networks;
Chris Parr of MOR Music TV; J.W.
Roth of syndicated program MAX-
MUSIC; and David Sams of the in-
fomercial production firm David
Sams Industries.

The direct marketing panel will be
followed by two multimedia sessions.
“Creating Software For Multimedia”
will be moderated by Ted Cohen, a
consultant to Philips Interactive Me-
dia. Panelists will share their defini-
tions of the “killer applications” that
ensure a marketable title. Speakers
will include Norman Beil of Geffen
Records, Alex Melnvk of MCA
Records, Matt Farber of MTV, Brad
Auerbach of Philips Interactive Me-
dia, Mare Canter of Canter Technolo-

(Continned on page 130)

Brandenburg Gate
Setting For First
MTV Euro Awards

M| BY DOMINIC PRIDE

LONDON—In the shadow of a monu-
ment that for 40 vears symbolized the
division of a continent, MTV is plan-
ning its first awards show for a united
Europe, with Ireland’s Therapy?, Ice-
land’s Bjork, and Belgium’s Deus
among the nominees.

Berlin's Brandenburg Gate will pro-
vide the backdrop for the European
Music Awards, to be held Nov. 24 and
transmitted live via MTV’s interna-
tional networks.

Performers at the awards will in-
clude Ace Of Base, Roxette, Aero-
smith, Bjork, Take That, and Thera-
py?. Among those lined up to present
awards are Neneh Cherry, Youssou
N’Dour, East 17, and Megadeth’s Dave
Mustaine.

MTV Europe has assembled what it
terms its “dream team” for the Euro-
pean Music Awards, headed by pro-
ducer Ned O’Hanlon, who was execu-
tive procucer for U2's dazzling Zoo TV
world tour. The team includes photog-
rapher and director Anton Corbijn as
creative consultant, Grammy Awards
show producer Ken Ehrlich as produe-
tion consultant, video director Bruce
Gowers, and lighting designer Allen
Branton.

All will work with MTV Europe ex-
ecutive producer Sara Martin, who as-
sembled the team.

Corbijn has directed videos for U2,
Nirvana, and Depeche Mode, among
others, and has provided characteristi-
cally grainy, monochrome cover art-
work for artists including U2 and Ger-
many’'s Herbert Groenmeyer-.

Ehrlich’s eredits include TV specials
for Rod Stewart and Stevie Wonder,
and he has been involved in the TV
production of the Grammy Awards for
the last 14 vears. Gowers has directed
more than 350 music videos for artists
such as Genesis, Prince, and Michael
Jackson.

“The quality is what you'd expect
from any international awards show,”
says MTV Europe’s president, creative

(Continved on page 22)
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Countering Bootlegs Demands Vigilance

B BY MARGO LANGFORD

Last June, the IFPI launched the largest
anti-hootleg action in its history. Prince, U2,
Madonna, Guns N’ Roses, Phil Collins, and
Bon Jovi combined forces to lodge com-
plaints in an Italian court against five large
Italian-based companies supplying signifi-
cant quantities of unauthorized live record-
ings, or bootlegs, to most of the world’s music
markets.

The case was the result of hundreds of
complaints by members and the collation of
evidence that took more than one year to
gather, Legal action could never have been
initiated without the help of key industry ex-
ecutives, who assisted in persuading these
major artists to participate. None of them
will personally benefit from these court
cases, since the remedies sought are injunc-
tions against production and distribution of
the relevant bootlegs, as well as a clarifica-
tion of the law. However, the foresight and
courage of these artists will ultimately bene-
fit the entire industry.

Historically, bootlegs have been seen as
flattering and had a rather racy cachet. How-
ever, much more is at stake.

Bootlegging is now a multinational, multi-
million dollar activity, illegal in many coun-
tries. Bootlegs compete for shelf space and
sales with authorized recordings. Many art-
ists have witnessed this phenomena while on
concert tours. Sometimes a particular boot-
leg is released to coincide with the tour, long
before the artist can even consider the merits
of, or make arrangements for, the release of
an official version. Bootleggers are undoubt-
edly being unjustly enriched by the enter-
prise of others, both the artists and those
who finance, market and develop them.

Artists also cannot control the quality of
bootleg recordings being released in their
name, with their photograph or image. Boot-
leggers do not pay artists royalties, so they
also unfairly compete with the authorized
record company releases, which must include
royalties in the costs.

And finally, the consumer may now be de-
ceived into buying a bootleg CD inadvert-
ently. Sometimes, bootlegs are presented
with copycat packaging, or misleading de-
seriptions. Often, there is no reference to the
fact that the recordings are made from
unauthorized concert performances.

Perhaps there is a reluctance for both in-
dustry insiders and its critics to take bootleg-
ging seriously, because it is perceived that
the victims are the major artists, who are not
generally economically disadvantaged. How-
ever, the public can also lose out, when poten-
tial profits are lost that may have contributed
to the promotion of new talent or the pr oduc-
tion of specialty recordings.

One might imagine that anyone responsi-
ble for the bottom line at a record company
or artist’s management firm would not inten-
tionally permit this activity to continue
unchecked. However, even insiders some-
times hold the antiquated view that hootleg-
ging is a marginal phenomenon, relegated to
the obsessive fan. As a result, the IFPI must
often struggle to get the necessary documen-
tation from artists that is required to pursue
this infringement in the courts.

What is sought from record executives is
simple. We need a direct contact to explain
the problem and to present the artists with
“ready to sign” papers, which grant permis-

sion to pursue hootlegs on their hehalf,

This is required because, in many jurisdic-
tions, including most European countries,
the artists must bring the case, since the law-
suit is based on the personal “performance”
right of the artist. The artists may have con-
sented to this production, and therefore the
courts will not take the objection seriously
unless clearance is verified and documented.

Under the law in the United Kingdom,

‘We must
remain vigilant’

Margo Langford is
senior legal adviser at
IFPI.

both civil and criminal proceedings can gen-
erally be issued directly by the record com-
panies or their rights body, the British Pho-
nographic Industry, without the need to
involve the artist, which has resulted in the
initiation of many more cases. In fact, the
BPI has had a record year for bootleg raids,
with increased police awareness and concern
expressed from Department of Trade & In-
dustry Minister, Patrick McLaughlin.

For Prince, who is bootlegged more often
than any other artist, it is largely a matter
of artistic control. He approached Warner
Music and his publishers, Warner/Chappell,
to hire a private U.S.-based company called
GrayZone with a wide brief to identify the
perpetrators of all unauthorized goods ex-
ploiting Prince (Billboard, June 11). To date,
GrayZone has logged more than 400 differ-
ent Prince bootlegs, found in virtually every
key territory.

They have also discovered that recordings
can now be distributed through public access
databases, such as the “Internet” system.
Internet was designed for universal, open ac-
cess to data exchange. As a result, anony-
mous users can input digital sound record-
ings that can be downloaded undetected
anywhere in the world. This technology illus-
trates the need for personnel at compact disc
and cassette factories to vet suspicious or-
ders, since they may now be the first to de-

DISCOUNTERS MENACE INDIE RETAILERS
Independent retailers are increasingly
under very real attack from mass merchan-
disers such as Best Buy and Cireuit City.
It is not in the best interests of the major
labels to allow these pricing practices to
continue. Such pricing erodes the perceived
value of ('Ds by erroneously confirming the
public’s belief that CD prices are too high.
No less important, though, is the simple
fact that continued price wars will drive
many independent stores (and, I suspect,
some chains) out of the business. The end
result is less competition and fewer outlets
for new artists. Clearly, all record manufac-
turers have a vested interest in maintaining
a healthy, competitive marketplace and a
high perceived value of their products.
Independent retailers should not try to
beat these discounters at their own game.
Best Buy and their ilk are making a killing
selling appliances while indies struggle sell-
ing musie. Indies can de-emphasize or not
carry what the discounters do, and empha-

tect rights infringement.

There is no doubt that with the very rare
exception, the first fixation of the concert
constitutes an unauthorized activity. Indeed,
concert organizers generally ensure that
tickets explicitly prohibit copying, and often
patrons are screened for recording equip-
ment. It therefore follows that many of the
concert recordings must have been recorded
either from the sound feed at the concert
venue, or' on smuggled equipment, which re-
sults in very poor quality versions, Other
concert performances have been recorded
from radio and television broadcasts.

That this activity is then sanctioned by
subsequent licensing by mechanical rights
bodies is an absurdity, given modern eco-
nomic thinking. However, as many of the
bootlegged artists have found to their dis-
may, even when, as songwriters, they object
to the licensing of their songs to bootleg com-
panies, some authors’ societies still continue
the policy of issuing mechanical reproduction
licenses for unauthorized live concerts. IFP1
advocates that all rights should be cleared
before licenses are issued.

The steps taken by the European Commis-
sion and the GATT TRIPS negotiators to
outlaw this practice are welcome initiatives,
but local compliance with treaties and direc-
tives is slow, and implementing legislation is
not yet widely apparent. In Europe, Article
6, Chapter II of the Rental Directive came
into force in July and explicity grants per-
formers and broadcasters the right to au-
thorize or prohibit the fixation of perform-
ances, Only two of the 10 European Union
countries required to upgrade laws in compli-
ance with the directive have done so.

Therefore, we must remain vigilant. With
less than one year before performers’ rights
become universal under GATT, there is no
time for complacency. We must ensure that
governments pass the enabling legislation to
protect performers’ creative and economic
interests. We must also enforce these rights
when they come into being.

Excerpted by Billboard from Luangford’s
witicle tn the IFPI newsletter “For The Rec-
ord.”

size product lines they don't offer (used
CDs, indies, deep catalog, imports), or
products with a high markup (accessories,
T-shirts). In advertising, indies can stress
selection and service, not price. We cannot
count on help from the majors. We must de-
fine and capture our own niche in the mar-
ketplace.

As it did during the used-CD debacle,
PGD has blazed a trail in the war on preda-
tory pricing (Billboard, Aug. 20). Each of
the remaining five majors should follow
PGD’s lead in refusing service (be it direct,
one-stop, or rack sales) to any retailer who
prices below wholesale. In the end, only
these chains will benefit from predatory
pricing; when they are the only retail out-
lets left standing, they will be able to dic-
tate terms to labels, distributors, and art-
ists alike.

Randy Anthony
Manager
ABCD's
Houston

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Biilboard, 1515 Broadway, New York, N.Y. 10036.
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H BY MELINDA NEWMAN

NEW YORK—Less than three
years after its forma-
tion, LIFEDbeat, one
of the music indus-
try’s main AIDS-re-
lief organizations,
may break the $1 mil-
lion fund-raising mark
for 1994.

With two pivotal
events remaining this year—Coun-
terAid retail week Dec. 1-7, and a
Christmas card campaign—LIFE-
beat executive director Tim Rosta
feels optimistic about the organiza-
tion’s chances. Major funds have al-
ready poured in this year, including

LIFEbeat Aims For $1M In
Holiday Benefit Campaign

$243,000 received from the Barbra

Streisand Foundation from ticket
sales from her New York concerts.
$347,000, according to
Rosta.
The cards were designed by art
(Continued on page 122)

For the first timne,

LIFEbeat will offer

its own line of holiday

heal cards, which, if the
The card line was

the idea of LIFEbeat volunteer
Carin Savel-Lowery, whose hus-
band, Calvin, an art director at

entire order sells out,

could earn LIFEbeat
Arista Records, died of AIDS-relat-
ed causes last year,

Indie Catalogs
Reap Benefits Of
Alums’ New Hits

B BY CHRIS MORRIS

LOS ANGELES—Independent rock
labels are discovering that there is
gold in their catalogs, as hot, current
major-label albums by former indie
acts are firing the groups’ old records
on Billboard’s Top Pop Catalog Al-
bums chart.

This week, Nine Inch Nails’ 1989
TVT Records album “Pretty Hate
Machine” holds the No. 1 position on
that chart for the sixth week in a row.
The album sold more than 10,000 units
last week, according to SoundScan.

Green Day’s two albums for Berke-
ley, Calif.-based Lookout Records,
“Kerplunk!” (1992) and “39/Smooth”
(1990), appear on the chart this week
at No. 20 and No. 27, respectively.
SoundScan says that the former sold
more than 5,000 units during the
week ending Nov. 5, while the latter
moved approximately 4,700.

Nine Inch Nails’ conquest of the
catalog chart undoubtedly has been
aided by the popularity of the alterna-
tive band’s current Nothing/TVT/In-
terscope album “The Downward Spi-
ral,” which stands at No. 37 on The
Billboard 200 this week and has al-
ready been certified platinum. The
band also appears on the Nothing/In-
terscope soundtrack to *‘Natural
Born Killers,” No. 57 this week; NIN
leader Trent Reznor had a major role
in creating the soundtrack for the
Oliver Stone film.

NIN also was one of the high-pro-
file acts at the recent Woodstock "94
festival.

However, Steve Gottlieb, president
of New York-based TVT, notes that
“Pretty Hate Machine,” now in its
59th week on the catalog chart, was a
strong seller long before the band’s
current success. He also maintains
that the album was selling well, even

(Continued on page 119)
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3 Chinese Acts Get Push In Taiwan
Airplay Barriers Don’t Faze Magic Stone Label

B BY GLENN SMITH

TAIPEI—Three mainland Chinese
artists are hoping that the release of
their albums in Taiwan could signal
the first significant acceptance of Bei-
jing’s underground rock movement
outside China.

New recordings by Dou Wei, He
Yong, and Zhang Chu first reached
Chinese stores in June, and debuted
in Taiwan earlier this month. The de-
lay gave their label, Magic Stone,
enough time to prepare to promote
them in a market with few media
channels for alternative music.

Magic Stone’s overseas promotion
manager, Dennis Yang, says, “We can-
not expect major support from the
three local TV networks |CTV, CTS,
and TTV]. That is a cruel reality for us.”

Hoot And A Holler. The members of Hootie & the Blowfish try on Billboard/
Popular Uprisings T-shirts to celebrate their ascent to the top of the Heatseekers
chart with their album, “Cracked Rear View.” The Atlantic release, which bowed
at No. 1 on Heatseekers in the July 23 issue, bullets this week to No. 44 on The
Billboard 200. Showing off their shirts, from left, are bassist Dean Felber, guitarist
Mark Bryan, vocalist/guitarist Darius Rucker, and drummer Jim “Soni"” Sonefeld.

Instead, Magic Stone will rely on
the Pan-Asian music video station
Channel V, and on Taiwan’s cable
channels, for exposure. Airplay will
incorporate videoclips and artist in-
terviews as well as a program offering
a retrospective on Beijing’s under-
ground band scene.

Magic Stone was launched by Tai-
wan’s Rock Records in 1991 to de-
velop mainland Chinese acts.

Other promotions for the Man-
darin-language releases will include
print advertisements in local newspa-
pers, radio spots on English-language
station ICRT, and in-store events at
Tower Records and other retailers.

The total promotion budget for the
three artists is about $56,000, says
Yang, significantly less than the
$100,000-$200,000 normally allocated

to new-artist promotion on the coun-
try’s major TV channels.

Magie Stone says it has sold about
200,000 units of each artist in China
since June, and forecasts sales of
about 100,000 copies in Taiwan during
the next 12 months. Industry ob-
servers here call the estimates overly
optimistie for anything alternative.
Indeed, that figure is considered a
success for mainstream Mandarin
pop (Mandopop) singers.

The big problem facing artists from
China is a virtual ban on their music
by Taiwan broadcast media. Also,
Chinese acts cannot make promotion-
al appearances because, for political
reasons, mainlanders are officially
barred from traveling to Taiwan.

Even without these barriers, TV

(Continued on page 119)

Rhino Enters Label Venture
With Library Of Congress

H BY BILL HOLLAND

WASHINGTON, D.C.—Rhino En-
tertainment and the Library of Con-
gress have signed a five-year licens-
ing and production agreement to
release compilations of audio and
video recordings culled from the li-
brary’s extensive sound recording,
broadcast, and film collections.

The initial compilations, according
to Rhino president Richard Foos, will
feature archival spoken-word record-
ings. They will be followed by music
and video releases chosen on the basis
of research by Rhino A&R executives.

The new collections will be released
on a new imprint, Rhino/Library of

Oldfield Pioneers Music/Cyberspace Border
WEA ‘Distant Earth’ CD Offers Bonus Multimedia Track

H BY MARILYN A. GILLEN

NEW YORK—Mike Oldfield’s forth-
coming WEA Records album is
adamantly about the future, from its
source (a science-fiction novel by
©2001: A Space Odyssey” author
Arthur C. Clarke) to its ground-
breaking inclusion of a bonus multi-
media track on a regularly priced CD.
“The Songs Of Distant Earth,”
which follows Oldfield’s 2-million-sell-
ing 1992 release “Tubular Bells 11,7
launches Nov. 14 in Europe and early
next year on Reprise in the States.
When it hits, it will mark the highest-
profile merger yet of the traditional
album and the emerging world of CD-
ROMs—and the highest-profile mea-
sure yet of consumers’ interest.
WEA Records, a unit of Warner In-
ternational, says the album’s jewel
box will be stickered to alert con-
sumers to the inclusion of the multi-
media track, which can be accessed
by buyers owning a multimedia com-

puter or CD-ROM drive. Other buy-
ers will still have the equivalent of a
standard album, except they will need
to skip over the first track when play-
ing it back.

WEA Records head of international
Mark Crossing-
ham says that tra-
ditional marketing
efforts for the al-
bum will be ex-
panded to tap into
the new pipelines
generated by the
multimedia compo-
nent, such as plac-
ing ads in comput-
er magazines, placing the product in
the interactive-display stations in
record stores, and running in-store
and in-window video demos of the CD-
ROM clips. Ads also will tout the
bonus clips.

The science-fiction angle, including
liner notes written by Clarke, is an-
other novel aspect that will allow

OLDFIELD

WEA to push the album through a va-
riety of publications and other related
channels.

“Nobody’s pretending this will sell
millions more albums yet,” says
Crossingham. “But, together, it
brings in a new audience we might not
have gotten, and also gives something
extra to fans buying the album.”

“Every CD gives you 680
megabytes of space,” says Brendan
MecNamara, head of interactive pro-
duction company Balanda Multi-Me-
dia and producer of the interactive
portion of Oldfield's album. “And
most albums use only about 400 of
those megs. So there is a perfect op-
portunity to drop something extra in,
just as a bonus.”

The “something extra”’—in this
case, about six minutes’ worth of 3D
computer-generated material—
evolved naturally from Oldfield’s cre-
ative process, he says.

“I was having difficulty in the be-

(Continued on page 122)

Congress. It will be distributed by
Rhino through its separate distribu-
tion agreement with Atlantic Ree-
ords, which in turn is distributed by
WEA worldwide.

The first project slated for release
under the new agreement will be a
three-CD boxed
set, “Great Presi-
dential Speeches.”
A release date is
set for fall 1995.

“The library is a

WASHINGTON DC

mother lode of ma-
terial,” Foos says.
“And since the
speeches and some other spoken-word
materials were already in the public
domain, we decided to move on that
first. Of course, there’s a huge amount
of musie at the library, and we still
have to find out all that’s there. Also,
we're going to

have to research

the rights first

and get the clear-

ances.”

According to Foos, Rhino’s head of
A&R, Dave McLees, and James
Austin, its senior director of A&R spe-
cial projects, will travel to Washington
in March to begin investigating the
wellspring of sound recordings, vin-
tage radio and TV shows, and films in
the library’s motion picture, broad-
casting and recorded sound division.

Although the pact is the first large-
scale licensing and production deal
between a label and the library, Rhi-
no joins a number of labels that have
begun mining this national resource.

Sony and indies Ryko, Rounder,
Biograph, and jazz label Musicmas-
ters are among the recent prospec-
tors searching through the archival
gold in the stacks.

Sony found pay dirt in the library’s
World War I1 V-disc collection (a U.S.
Armed Forces label created for Gls),
discovering and releasing rare Frank
(Continued on page 131)
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M BY CHRIS MORRIS

LOS ANGELES—For many, Lee
Allen, who died of cancer Oct. 18 in
Los Angeles at age 67, was the
rock'n’roll saxophone player.

“There was no rock’n'roll saxo-
phone until Lee Allen,” says Phil
Alvin, who played with Allen in the
L.A.-based band the Blasters. “Lee
Allen is one of the most important
instrumentalists in rock'n'roll.”

Drummer Earl Palmer, whose ca-
reer in New Orleans paralleled
Allen’s, says, “Prior to the guitar, it
was the tenor sax that played the so-
los on the rock'n’roll records, and [
don’t know anybody who played
more than Lee Allen ... Lee was a
phenomenal player.” Allen’s career
as an instrumentalist spanned near-
ly five decades.

Allen Remembered As Top
Rock’n’Roll Saxophonist

A powerful tenor player whose fat
tone bore the influence of his fa-
vorite instrumentalist, “honker”
Hlinois Jacquet, Allen was a linch-
pin of New Orleans’ studio scene
during the '50s.

He recorded
prolifically in that
setting, appearing
on the bhiggest hits
by Little Richard
and Fats Domino.
Other Crescent
City notables he
played behind in-
cluded Huey “Pi-
ano” Smith, Smiley Lewis, Lloyd
Price, Professor Longhair, Shirley &
Lee, Clarence “Frogman” Henry,
Earl King, Guitar Slim, Ernie K-Doe,
Tommy Ridgley, and Frankie Ford.

(Contined on puge 123)

ALLEN

American Signs
With REP Distrib.
For Select Titles

W BY CARRIE BORZILLO

LOS ANGELES—American Re-
cordings has entered a limited distri-
bution deal with REP for its progres-
sive music label Onion, reissue ini-
print Infinite Zero, and other select
titles.

The first releases to be distributed
by REP will be titles by Devo and
Gang Of Four, released on Infinite
Zero, due Dec. 20.

Sources say American opted for
REP instead of ADA Distribution,
the independent distribution compa-
ny 70% owned by Warner Music
Group, because American couldn’t se-
cure equity in ADA from Warner Mu-
sic Group.

Most American product has been

(Continued on page 130)
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Miller Leaves Legacy Of Seminal Albums

Producer For Rolling Stones, Spencer Davis, Traffic Was 52

W BY MELINDA NEWMAN
and PAUL VERNA

Jimmy Miller, who produced semi-
nal albums by the Rolling Stones and
Traffic and more recently worked
with such acts as Primal Seream, died
Oct. 22 of liver failure. He was 52.

“Jimmy Miller was Island’s first in-
house producer, working with artists
like Jimmy Cliff, Spooky Tooth, the
Spencer Davis Group, and, later on,
Traffic,” says Island Records chair-
man Chris Blackwell. “He had a great
song sense, a great rhythmic sense.
He brought an American feel into
what was happening in England at
the time. He always brought such cre-
ative enthusiasm and positive atti-
tude into the studio with him.”

Miller's work with the Rolling
Stones is perhaps his greatest legacy.
In addition to his production skills,
Miller’s drumming and rhythmic tal-
ents were what most people consid-

Crow Show. Sheryl Crow socializes after performing an acoustic concert for 400
VH1 and MTV staffers in the MTV/Viacom cafeteria at the company’s New York
headquarters. Crow's performance was part of the company’s weeklong
celebration of the relaunch of VH1. Shown, from left, are Wayne Isaak, senior VP
of music and talent relations, VH1; Crow; John Sykes, president, VH1; and Tom

Freston, chairman/CEQ, MTV Networks.

RECORD COMPANIES. Ron Shapiro is
promoted to senior VP/West Coast GM
for Atlantic Records in Los Angeles.
He was VP of media and artist rela-
tions.

Stephen Barraclough is named se-
nior VP/CFO of EMI Music in New
York. He was CFO for News Interna-
tional Ple.

Steve Bishop is named VP of mar-
keting for Sparrow Communications
Group in Nashville. He was brand
manager for the Procter & Gamble Co.

Demetrus Alexander is promoted
to GM of gospel at Warner Alliance in
Los Angeles. She was gospel promo-
tions director.

PolyGram Holding Inc. in New
York names Patricia Kiel senior di-
rector of corporate communications
and John Conmy director of treasury.
They were, respectively, director of
corporate communications at Poly-
Gram Holding Inc. and manager of
bank relations at CNA Insurance.

BISHOP

SHAPIRO

Jules Wortman is appointed direc-
tor of publicity for MCA Records/
Nashville. She was director of publici-
ty at Atlantic Records in Nashville.

Lisa Worden is promoted to nation-
al director of alternative promotion for
the RCA Records Label in Los Ange-
les. She was rock department manag-
er, national alternative promotion,
West Coast.

Atlantic Records in New York pro-
motes Marilu Windvand-Amoroso to
senior director of packaging and pre-
production, and Rob White to manag-
er of market research. They were, re-

V E

KIEL

ALEXANDER

spectively, director of packaging and
pre-production and coordinator in the
market research department.

Linda Todd Compagnone is pro-
moted to director of A&R administra-
tion at Sony Music International in
New York. She was associate director
of A&R administration.

Randy Dry is named alternative
marketing manager for PolyGram
Classics & Jazz in New York. He was
account service representative for
PGD in Chicago.

Arista Records names Bill Follett
regional marketing director, Western

TURNTABTLE

ered his greatest assets. He played
the drums on “You Can't Always Get
What You Want” and “Happy,” but
he really left his musical mark by
striking a cowbell at the beginning of
“Honky  Tonk
Women,” giving
the song one of the
most instantly rec-
ognizable intro-
ductions in rock
history.

Miller, who was
born in Brooklyn,
N.Y., and worked
as a drummer and
entertainer before becoming a pro-
ducer in the mid-"60s, served as a
mentor to many producers, among
them Eddie Kramer, who first
worked with Miller on Traffic’s debut
album.

“Evervthing that I'd witnessed
from Jimmy became part of me,” says
producer Kramer, who worked as an

MILLER

engineer with Miller in the '60s, then
went on to work with such artists as
Jimi Hendrix, Led Zeppelin, Kiss,
and Anthrax. “I used a lot of [his]
techniques, and I still use them today.
It was a very sad loss to the music in-
dustry. He did have some medical
problems, and [ think he was just at
the point where he was making a
turnaround.”

Kraniter remembers his first pro-
ject with Miller at England’s Olympic
Studios: “He was brought in from the
{Inited States by Chris Blackwell to
work with this new band called Traf-
fie, and it was all hush-hush and se-
cret because, at the time, Steve Win-
wood was still officially with the
Spencer Davis Group . . .

“I can close my eyes and see the
session. At the end of ‘Dear Mr. Fan-
tasy,” we had the whole band set up at
the end of Olympic Studios on a stage,
as if they were live. Jimmy gets up

(Continued on page 12.3)

American, Warner Settle Over
Explicit Lords Of Acid Package

W BY BRETT ATWOOD

LOS ANGELES—X-rated artwork
and explicit lyries led to an 11th-hour
clash between American Recordings
and Warner Music Group over the re-
lease of the album “Voodoo-U" by al-
ternative dance act Lords Of Acid.
Warner initially refused to send the
record through its WEA Distribution
arm, but ended up shipping the release
unchanged.

The album, which was scheduled to
ship Oct. 18, was yanked at the last
minute by Warner Music Group be-
cause of the lyries to one of its songs,
“Young Boys,” as well as its sexually
explicit cover art, according to a state-
ment released by American.

The album cover, drawn by cartoon-
ist Coop, is a graphic depiction of sever-
al naked female “devils” in various sex-
ual positions. The cover also carries a

“parental advisory” sticker.

The dispute was resolved quickly,
but not before American had ap-
proached indie distributor REP seek-
ing an alternate route for the title.

Despite a one-day shipping delay,
the controversial record hit most store
shelves as scheduled Oct. 25. An alter-
nate cover design, which shows only the
cartoon-image faces of two she-devils,
is scheduled to ship Nov. 22. No
changes in the lyries are planned.

“We'll just put it out there and see
what happens,” says Roy Burkhert,
senior buyer for the 37-store, Troy,
Mich.-based Harmony House chain.
“We don’t necessarily like to see
these kinds of covers in our stores,
but we won't censor what people want
to buy.”

Burkhert says that if the “clean”
cover had been available sooner, Har-

(Continued on puge 131)

WORTMAN WORDEN
region in Los Angeles. He was VP of
sales and marketing at Caliber
Records.

DISTRIBUTION. Cliff O’Sullivan is ap-
pointed VP of artist development at
Cema Distribution in Woodland Hills,
Calif. He was senior director of prod-
uct development and video for Mer-
cury Records.

RELATED FIELDS. Charles Riotto is ap-
pointed director of operations for the
ITA in New York. He was executive
director of the New Jersey Society of

Zd 3
WINDVAND-AMOROSO O'SULLIVAN
Hospital Pharmacists.

Wherehouse Entertainment Ine. in
Torrance, Calif., promotes Barbara
Lewis to VP of advertising and pro-
motion, Marcia Glaser to director of
co-op marketing, and Christine Hind-
ley to director of marketing services.
They were, respectively, assistant
VP/director of advertising and promo-
tion, manager of music promotions,
and promotions manager.

Jeffrey Kimball is named VP of
music for Miramax Films in New
York. He was founder of Other Noises
Music.
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A&R Role Expanding For Publishers

FExecs Help She Young Writers, Producers

B BY LARRY FLICK

NEW YORK—Over the past five
years, as rhythm-based music has
strengthened its already solid pres-
ence on top 40 radio, publishing
A&R executives have become key
players in the development of young
writers and producers. It is often
under their tutelage that tomor-
row’s renegades learn the industry
ropes, as well as traditional song
structure and the tangihle ingredi-
ents necessary for a hit single.

“Sometimes, I feel like I'm coach-
ing a field team of athletes who are
getting ready for the big leagues,”
says Mike Sefton, senior creative
manager at BMG Music UK., who
has been pivotal in the careers of
Virgin artist Frankie Knuckles,
Steve Anderson of the red-hot Bri-
tish team Brothers In Rhythm, M
People’s Mike Pickering, and
EastWest act D-Influence. “It's a
gradual course of development, and
more than a little thankless at times.
But the personal rewards can be
fantastic, when you see someone
you’ve helped along the way suc-
ceed.”

D-INFLUENCE

The process usually begins when
a publisher hears an especially crea-
tive 12-inch remix or a popular un-
derground club record. The pub-
lisher will track down the single’s
remixer or writer to sign him/her.
“This is where you can get a glimpse
of someone with potential,” says
Guy Moot, senior A&R manager at
EMI Music, who works closely with
reggae-meisters Steely & Clevie,
hip-hop kingpins Gang Starr, and
house-music legend David Morales.

“These days, a remix requires
more than tinkering with tracks

Rhino To Reissue Robyn
Hitchcock’s Early Albums

B BY CRAIG ROSEN

LOS ANGELES—Reissue king Rhino
Records is taking a tip from competitor
Rykodisc by reissuing the early catalog
of an underappreciated but influential
'80s singer/songwriter.

Beginning Jan. 24, Rhino will begin
reissuing Robyn Hitcheock’s eight
early-to-mid-"80s albums, which were
released on various
independent labels
prior to the British
eccentric’s move to
A&M Records in
1988. Rhino will top
the campaign off
with an album full
of previously unre-
leased Hitcheock
rarities.

The albums will be reissued on CD
in three stages only, beginning with the
Jan. 24 release of 1981’s “Black Snake
Diamond Role,” 1982’s “Groovy Decay/
Decoy,” and 1984’s “I Often Dream Of
Trains.”

The second batch, due Feb. 28, will
include the Robyn Hitchcock & the
Egyptians albums “Fegmania!” and
“Gotta Let This Hen Out!,” both origi-
nally released in 1985, and 1986’s “Ele-
ment of Light.”

The final flock of Hitchcock reissues,
due March 28, will include 1986’s “In-
visible Hitchecock,” 1990’s “Eyve,” and
the rarities set, titled “You And Obliv-
ion.”

A few tracks featuring R.EM. gui-
tarist Peter Buck, who has played on
Hitcheock’s A&M albums, will be in-
cluded on the rarities album, Hitchcock
says.

Some of the albums, long out of
print, have never been released in the

HITCHCOCK

U.S. on CD. Alternate versions of some
tracks will appear on each album as bo-
nus tracks.

Jim Neill, national director of pro-
motion at Rhino and a longtime Hitch-
cock fan who is spearheading the proj-
ect, is optimistic that the reissue
campaign will bring Hitchcock’s talent
into broader view.

“We feel there are a lot of people
who are only aware of his albums on
A&M. This body of work will be a real
revelation to them,” he says. “It has
been unavailable for a long time. Once
they hear this stuff, they will better un-
derstand where he was coming from on
the A&M albums.”

Assisting Neill on the project is an-
other longtime fan, A&M publicist Rick
Gershon.

Hitchecock says Rhino was a logical
choice to reissue the albums. “They
have a good reputation as back-catalog
people,” he says. “There are two com-
panies that begin with ‘R’ and end in
‘O’ that do that real well. We did the
Soft Boys through Ryko, so 1 thought
we would do this through Rhino.”

In 1992 and 1993, Ryko reissued the
catalog of the Soft Boys, a band which
included Hitcheock, future Katrina &
the Waves member Kimberley Rew,
and the rhythm section of Andy Met-
calfe and Morris Windsor. The latter
two musicians later rejoined Hitcheock
as the Egyptians.

Says Hitcheock of the reissue cam-
paign, “I consider the whole project my
living tombstone. It’s a chance to carve
part of my epitaph while I'm still alive.”

The unreleased material, most of
which dates back 10 years, was only re-
cently rediscovered. “I had forgotten
where the tapes were,” says Hitchcock.

(Continued on puage 20)

that already exist. A lot of these
guys are tossing out almost all of the
original musie, and are writing and
producing something brand new—
without the credit or cash they de-
serve.”

Moot adds that raw talent arises
in a variety of unusual ways. “Even
listening to a DJ work with other
artists’ records can be a tip-off to
musical potential as a writer. The
good ones have a keen ear for inter-
esting sounds or chord progres-
sions, and can massage them into
their own musical vision.”

Often, leading novices down the
road toward becoming full-fledged

(Continued on page 2.)

Gold-Plated. Following last month’s show at the Whisky in Los Angeles. the
members of Danzig are presented with gold plaques certifying sales of more than
500,000 units of the band's self-titled debut EP. From left are Mark Di Dia,
American Recordings’ GM; Danzig’s John Christ, Glenn Danzig, and Eerie Von;
Renay Palome of American Recordings; and Danzig’s manager, John Reese.

SAY WHA?: Noam Dworkin, owner and operator of
New York’s Greenwich Village hangout Cafe Wha?, has
started his own label, appropriately titled Wha? Records.

“The record company is my No. 1 priority, and I can’t
see the club continuing to grow unless we start a label,”
Dworkin says. “I'm committed to putting all the re-
sources of the club into the label.”

By the time Dworkin took over the empty club in 1989,
Cafe Wha? had already established itself as the place
where such up-and-comers as Jimi Hendrix and Bob
Dylan had cut their teeth. Dworkin

Maybe You Can Always Get Wha? You Want;
Changing Lyrics Doesn’t Bother Alabama

state’s controversial governor is out, as is the reference
to Watergate, in which Skynard seemed to be sticking
up for President Nixon (“Watergate does not bother
me/Does your conscience bother you”). Instead, Ala-
bama has inserted “Whitewater does not bother me.”
Alabama lead singer Randy Owen explains that the
move wasn’'t meant as a boost for President Clinton.
“We did it the way we thought Lynyrd Skynyrd would
do it if they were doing it at this [point] in time,” he
says. “Just making it contemporary. I'm not a Bill Clin-

ton fan at all. I hope Bill Clinton

has continued in that tradition by
featuring unsigned new bands, as
well as drawing upon former heavy
hitters like the Gap Band and the
Ohio Players to perform at the
club’s weekly Funk Night.
Dworkin is meeting with several
major companies in hopes of sign-

likes it, but we didn’t do it for Bill
Clinton. We did it for the sake of
music and what we thought the
guys in Lynyrd Skynyrd might do.
I certainly hope we didn’t do any-
thing that doesn’t live up to the im-
age and originality of what they

ae did with their musie.”

ing a distribution deal. Should that
be completed soon, he expects the
first releases to start rolling out in
early 1995. “I’d like to get out three
to five albums the first year,” he says. “Of course, it all
depends upon how much money we make.”

First up will be a single by the rap group Q & the
Qrue, which will probably by followed by an album from
R&B/pop singer Mike Davis. Among the other acts with
forthcoming releases are singers Roz McClore and
Elan, as well as writer/producer Ron Long. Although
the first few releases will skew rap or R&B, Dworkin
says he is looking to put out all genres of music.

Additionally, Dworkin says he has been approached
about opening a Cafe Wha? in London, for which he
would handle the talent. “That would give me a handle
on music that’s coming out over there that I could possi-
bly sign as well,” he says.

BLACK ON BLACK: “The Black Album” by Prince
(as he was known in 1987 when it was recorded) is finally
being released officially by Warner Bros., so the 10 peo-
ple who don't already have bootlegged copies can go out
and buy it. The in-store date is tentatively slated for
Nov. 22, and it will be available for orders only through
Jan. 31. After that, any retailer who wants to order more
will be out of luck.

SWEET HOME ALABAMA: With last week’s release
of the tribute record “Skynyrd Frynds” on MCA, those
paying close attention will undoubtedly pick up on some
lyric changes made by Alabama in its version of “Sweet
Home Alabama.” Lynyrd Skynyrd's original landmark
Southern rock anthem touched upon several hot topics
of the day. While Alabama did leave in references to
Skynyrd’s spat with Neil Young, the verse about the

by Melinda Newman

As for another missing line, “In
Birmingham they love the gover-
nor/We all did what we could do,”
many listeners assumed that
Skynyrd was referring to segregationist George Wal-
lace. But Owens does not concede that point. “Was that
what it was about? See, I don’t know who they were
talking about, and I didn’t bother to ask at the time.
And Ronnie Van Zant’s not here with us to tell us what
he’d do right now ... I'm from Alabama, I live in Ala-
bama. Alabama has taken a lot of abuse over the years,
I don’t like that, because I live in the best state in the
Union.” Would Owen be uncomfortable singing about
Wallace today? “What I'd be uncomfortable with is pre-
judging anything [Skynyrd] wrote.”

THIS & THAT: Bryan Ferry starts a tour in support
of his new Virgin album “Mamouna” Nov. 6 at the Pal-
ace in New Haven, Conn. Two weeks later, on Nov. 21,
Joe Jackson will start his first U.S. tour in three years
at the Palace. Must be a popular place ... Davy Jones
is on the road with the touring company of “Grease” un-
til February, when he will be replaced by, of all people,
fellow Monkee Mickey Dolenz. In the meantime,
Rhino Records is in the process of putting together a
Monkees feature film, starring the original four Mo-
nkees, that will come out in 1996 . .. The The is in the
studio finishing an album of Hank Williams covers,
called “Hanky Panky.” Among the songs The The main
man Matt Johnson is recording are “Your Cheatin’
Heart,” “Six More Miles,” and “I'm A Long Gone
Daddy.” The 550 Music/Epic release will arrive in Fe-
bruary.

Assistance in preparing this column provided by Eric
Boehlert.
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Les Negresses Vertes Zig Zague To Success

Virgin Act Looks To Overcome Int’l Language Barriers

B BY EMMANUEL LEGRAND

PARIS—Few bands have represented
the new wave of French creativity and
stylistic versatility in the early '90s as
much as Les Negresses Vertes. With
their new album, “Zig Zague,” they
prove it is possible to overcome the loss
of a key member and emerge as strong
as ever. “Zig Zague” is considered
their most consistent record to date.

The album, which is on Virgin
throughout most of the world, does not
have a North American label home yet,
but the band’s manager, Jacques Ren-
ault, is confident that “Zig Zague” will
appear on these shores soon. “We have
some contacts, and [ am pretty confl-
dent that [distribution] will be solved
soon,” says Renault. Les Negresses
Vertes previously were signed to Sire/
WB in the U.S.

The album was released Oct. 3 in
Europe, and is scheduled to come out
in the UK. in January.

Rupert Hine, who produced the
project, is convinced that “Zig
Zague” can appeal to a non-French-
speaking audience. “It is a much more
melodic album than the previous ones,”
says Hine. “The rhythm side is still
there, but it’s much more solid and in-
fectious, I would say. The vocal melo-
dies are stronger, because they were
written by four members of the band
who are all strong on melodies. These
two elements will help to get through
some of the language difficulties.”

Les Negresses Vertes were born in
1987 from a union of different musi-
cians and singers—including a circus
acrobat—who were part of the alterna-
tive scene in France. In March 1988,
the act was signed by Emmanuel de
Buretel, who was head of Virgin's
French publishing arm at that time.

The band’s first album, “Mlah,” was re-
leased throughout Europe on the Off
The Track label in January 1989, and
on Sire/WB in the U.S. later in the
vear. “Mlah” included the international
hit “Zobi La Mouche,” which drew
worldwide attention to the band.

The band’s unmistakable sound, con-
sisting of traditional, accordion-driven
melodies, Latin guitar, horns, and
street-oriented lyrics, became a hot ex-
port item, and the group toured exten-
sively around the world. After a series
of legal problems with its first label,
the band signed to the newly created
Virgin sub-label Delabel, set up by de
Buretel. The act recorded its second al-
bum, “Famille Nombreuse,” in 1991. It
was during the promotion for that al-
bum, in early 1993, that the band’s lead
singer, Helno, died from drug abuse.

Crushed by Helno's death, the group
considered disbanding, but eventually
decided to continue.

Manager Renault says the decision
was made without any pressure or in-
put from management or the record
company. “They simply asked me if [
was still with them, and I said yes,” he
says.

A turning point for the band was
when it returned to the stage in 1993,
shortly after Helno's death, for an Am-
nesty International benefit. “It gave
them back some confidence,” says Ren-
ault. The band’s nucleus now comprises
Paulo (vocals, guitar, bass), Michel
Ochowiak (vocals, keyboards, horns),
Iza Mellino (vocals, percussion), Mat-
hias Canavese (vocals, accordion), and
Stefane Mellino (vocals, guitar).

After a 1993 collection titled “10 Re-
mixes 87-93” was released, the band
began work on what was to become
“Zig Zague.”

Says Renault, “They went to com-

RHINO TO REISSUE HITCHCOCK’S EARLY ALBUMS

(Continued from page 18)

“The guy that recorded it isn't involved
in the music business anymore; he's
selling ecologically friendly timber.”

Rhino and Hitcheock began to drum
up interest in the reissues with the
singer/songwriter's recent visit to Los
Angeles. On Sept. 16, Hitcheock per-
formed an intimate lunchtime acoustic
set at the Rhino offices here for label
staffers and press and retail contacts.

On the same day. Hitcheock
squeezed in live performances on pub-
lic radio KCRW and new album alter-
native outlet KSCA, both in Los
Angeles, before heading off to
McCabe’s Guitar Shop in Santa Monica
for two sold-out shows. Hitcheock top-
ped off the visit with two more sold-out
shows at McCabe's the following eve-
ning.

Rhino distributed fliers announcing
the reissue campaign at the McCabe's
engagements. According to Neill, the
label has received more than 200 post-
cards with inquiries about the reissues,
and an additional “pile of letters” after
the project was listed on the Internet.

The label also has a “tell a friend”
campaign in the works. Fans who write
the label with the name of a potential
Hitchcock fan will received a limited-
edition lithograph of Hitchcock art-
work, and the “friend” will receive a
Hitcheock cassette sampler.

In addition, Rhino will release a CD
sampler, featuring a cross section of
material from the reissue campaign, to
retail, radio, and press.

On the radio front, Neill hopes that
the burgeoning album alternative for-
mat will embrace Hitchcock. “Part of
my goal is to introduce him to that for-
mat,” Neill says. “Robyn really never
got a chance at alternative radio, and
now we have the opportunity to correct
history’'s mistake. He has a lot of
Beatlesque songs that they could em-
brace and put into recurrent rotation.”

Hitcheock isn’t merely living in the
past, however. He recently recorded a
three-track single for Calvin Johnson's
K Records in Olympia, Wash.. which
should be released in January.

“I did it in Calvin's basement,”
Hitcheock says. “There was no mess-
ing around, no rough mixes, no over-
dubs. It was all done on 8-track while
someone was upstairs stomping around
making soup.”

The titles of the tracks to be in-
cluded on the single—“I Something
You,” “Zipper In My Spine,” and “Man
With A Woman’s Shadow”—suggest
that Hitcheock hasn’t lost his eccentric
edge.

There also is a possibility that Rhino
may release on its Word Beat imprint

(Continued on puage 24)

pose and write the album, and I didn’t
see them for months. They came back
to me with little pieces of paper with
words and melodies. Then they said
were ready to get into the recording
process with a couple of fellow musi-
cians. They wanted something inti-
mate, and I started to look around for
something.” What he found was an old
hotel in the south of France that he
booked for a few months.

The result is “Zig Zague,” a 14-track
album that shows the diversity of the
band’s talent, with each member com-
posing and singing. To produce the al-
bum, the group teamed with Hine, who
had first seen the band back in 1990. As
Renault puts it, “Hine has probably
been the least intrusive producer they
ever had. He made them confident with
their musie, organized the recording,
and caught the spirit. He had a great
respect for their music, and didn't in-
terfere with the music itself.”

Hine simply says that “my main con-
cern was to make sure that the whole
process was as full of energy as possi-
ble, and just to keep things 100% musi-
cal. If there had been anything that I
felt wasn’t as good as it should be, I
would have changed it, but that was not
really the case.”

The band unveiled the album to
French and international press during
a Sept. 10 showcase in Salies de Bearn,
the town where it was recorded. The
band called the concert “a rebirth” that
made the members “new beginners”;
instead of having one front man, the
group’s members shared the singing
and the front of the stage.

Virgin shipped 60,000 units of “Zig
Zague” in France alone. In that coun-
try, the first single is “Aprés La Pluie”
(After The Rain); in the other territor-
ies, the single is the upbeat dance tune
“Mambo Show.”

De Buretel, president of Virgin
France and Delabel, has high expecta-
tions for the album, based on the
band’s past sales track record. “Their
past albums are some of our most con-
sistent back-catalog sellers, in France
and abroad,” he says. “The remix al-
bum sold over 200,000 units outside
France, and their previous studio al-
bum some 450,000.”

Thierry Jacquet, who oversees inter-
national exploitation of the Delabel cat-
alog, says the UK. and Spain are the
two territories he is concentrating on
the most. The band already has a fol-
lowing in the UK., he notes, where a
Les Negresses Vertes EP called “Un
Apéritif” was released Oct. 3, featuring
“Mambo Show” and four other songs.

“They chose ‘Mambo Show’ because
it is a more upbeat song, closer to what
the band was known for,” says Jacquet.
“The whole process is to build a follow-
ing from the clubs, first by sending a
limited vinyl release to top DJs and
Journalists.”

Jacquet says he is stressing Spain as
well, mostly because, despite the
band’s Latin roots, it has never broken
there. A showcase in Madrid was plan-
ned for Oct. 26, just before the band
embarks on a tour in November.

Jacquet says, “The strategy we have
chosen was to reinstall the band as a
name to reckon with, attracting as
much media exposure as possible be-
fore the tour so that public and media
awareness increases.”

E.B. Marks Celebrates 100th
With Tear-Jerking Tribute

THE ‘LADY’ IS 100: Some 200 folks
showed up Oct. 19 to celebrate this
vear’s 100th birthday of E.B. Marks
Music at Tavern On The Green in
New York, and among the affection-
ate retreats into nostalgia was per-
haps the first public performance in
many decades of a tear-jerker called
“My Mother Was A Lady.”

If the song's value is more firmly
placed now on its historical and nos-
talgic context than on its artistic mer-
its, it's because this is the first song
that entered the E.B. Marks catalog,
at a time when pop sob stories were
the way to go.

curial is administered by PolyGram
Music Publishing.

SGA’S WEEK: The Songwriters
Guild of America is sponsoring SGA
Week, Nov. 14-20, as a way of moving
into its sixth decade. According to na-
tional projects director George
Wurzbach, the events will include
seminars, workshops, a writers’
showcase, and an award presenta-
tion. Guest lecturers will be song-
writer/educator Sheila Davis; song-
writer Barbara Jordan, who founded
SGA'’s creativity workshop, the Song-
writers Play-

And, to be
sure. the song
has an even
greater signif-
icance because
of one of its
authors: none

ground; Pat
Pattison, a
songwriter
and professor
at the Berklee
College of Mu-
sic, and author

other than Mr.
Marks him-
self, who co-
wrote the song with his business
partner, Joseph Stern.

The Oct. 19 performance itself was
all in the E.B. Marks family, since
composer/pianist William Bolcom,
half of the twosome that performed
the piece, is a writer of serious and
pop music for E.B. Marks. While Bol-
com played piano, his wife, soprano
Joan Morris, sang more with affec-
tion for the piece than in an effort to
have the guests fall for its ersatz sen-
timents. The evening was happily in-
formal, although guests were gath-
ered at one point to take part in a
100th-anniversary champagne toast,
following remarks by E.B. Marks
general manager Johnny Bienstock
and Eddie Marks, the son of the
founder. E.B. Marks is a co-partner-
ship between Freddy Bienstock En-
terprises and the Oscar Hammer-
stein 11 estate. Freddy Bienstock, his
daughter and firm day-to-day chief
Caroline Bienstock, longtime E.B.
Marks staffer Bernard Kalban, and
such Hammerstein estate-connected
folks as Ted Chapin and Maxyne
Lang were also on hand, of course, as
were music print associates Keith
Mardak of Hal Leonard Corp. and
Arnold Broido of Theodore Presser
Co. At least two guests kidded
Freddy Bienstock on how well pre-
served he looked at the age 100.

The way to reach 100 in music pub-
lishing is way E.B. Marks has done it:
by catching the pop music flavor of
the times.

MERCURY LABEL PUB: Mer-
cury Records has formed Mercurial
Music, a publishing company, in part-
nership with Los Angeles-based pub-
lisher Dale Kawashima. Kawashima
will serve as president and as chief of
A&R. He reports to Mercury presi-
dent Ed Eckstine. Before starting
Mercurial, Kawashima was president
of Giant Publishing, and before that
he was president of Michael Jack-
son’s ATV Music. As an indie pub-
lisher, Kawashima has also repre-
sented the catalogs of Prince, Bruce
Springsteen, and Bob Dylan. Mer-

by Irv Lichtman

of “Rhyming
Techniques
And Strate
gies”; Ann Johns Ruckert, a pro-
ducer, musician, and originator of
SGA's New York Pro-Shop; and Da-
vid Powell, a lecturer and music su-
pervisor for film and TV. Contact
Wurzbach at SGA’s HQ in New York.

Also by way of SGA, B. Aaron
Meza, West Coast director of the
Songwriters Guild Of America, wants
readers of Words & Music to know
that it will provide a copy of its Popu-
lar Songwriters Contract free of
charge to songwriters. They also will
receive, in both English and Spanish,
a brochure called “Ten Basic Points
Your Contract Should Include.” An
opening paragraph states, “There is
no standard songwriter contract . . .
everything is negotiable.” Send a
self-addressed envelope to SGA in
Hollywood.

RENEWAL RIGHTS Disputed:
Songwriter Rudy Clark has claimed
in a U.S. District Court in New York
that three music publishers do not
have renewal rights to his “The
Shoop Shoop Song (It’s In His Kiss),”
a 1964 hit by Betty Everett on Vee-
Jay. In the action, Clark says Hudson
Bay Music and Alley Music—both
part of the Freddy Bienstock Enter-
prises catalogs—and Trio Music,
owned by Jerry Leiber and Mike
Stoller, had no rights to the song af-
ter its first 28 years. During that pe-
riod, the original publishers, Old
Lyne Music and T.M. Music, as-
signed rights to the defendants
Other Clark copyrights in the de-
fendants’ catalogs are not in dispute.
A conference among the parties in
the action is scheduled for Nov. 21 in
the Judge Robert P. Patterson’s
chambers.

PRINT ON PRINT: The following
are the best-selling folios from Hal
Leonard Corp.:

1, “The Lion King Soundtrack”

2. Nirvana, “In Utero”

3. Pearl Jam, “Ten”

i, Alice In Chains, “Jar Of Flies/
Sap”

7. Kenny G, “Breathless.”
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Artists & Music

Int’l Dance Show Seeks Top Acts, Global Balloting

B BY DOMINIC PRIDE

LONDON—Live performances by
some of the world's top dance acts will
be featured Jan. 22 at the second In-
ternational Dance Awards here.

This year, the IDA ceremony is
shifting to a smaller venue, the
2,000-seat Picadilly Theatre. Last
year’s show took place at the Ham-
mersmith Apollo, which has twice
the capacity.

Lindsay Wesker, head of music at

London’s Kiss F'M, a sponsor of the
event, says he hopes to finalize the
bill soon, putting “about six quality
acts in a live setting. We're not look-
ing to have the club PA-type vibe.
There are plenty of acts who can cut
it live now, who quite regularly tour,
and move their show around.”
Voting for the awards is open to
consumers and those in the trade;
IDA organizers also are keen to re-
ceive votes from outside the U.K.
Voting forms, listing the nominees

in 15 categories, have appeared in
British consumer publications, in-
cluding the Voice, New Musical Ex-
press, and Herb Garden. In addi-
tion, a dozen regional broadcasters
distributed forms among their dance
music listeners, as did Kiss FM.
The nominees reflect the broad
definition of U.K. dance music. For
example, the tune of the year cate-
gory has 29 nominations, ranging
from Mariah Carey’s mainstream
“Anytime You Need A Friend,”
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through Tony DiBart’s soulful “The
Real Thing,” and Dawn Penn’s reg-
gae classic “You Don’t Love Me (No
No No),” on through General Levy’s
“Incredible,” the U.K.’s first jungle-
crossover hit (Billboard, Oct. 29).

Best male dance artist nominees
include ambient technomeisters
Aphex Twin and Sven Vith, as well
as Ice Cube and Luther Vandross.

“There are a lot of nominations,”
says Wesker. “But I didn’t want to
take any out, as I don’t really want
to control the way people vote.”

Unlike the Brit Awards, there is
no distinction between national and
international DJs and acts, with
U.K., European, and U.S. candi-
dates all in the same category.

Last year’s IDA provided a focus
for the dance music community
here, according to Wesker. “There
were 4,000 of us and it was great to
look at everyone having fun togeth-
er, and at that moment, you could
say, ‘Yes, we've arrived. We're a
community.” ”

Voting forms can be obtained
from the IDA at Kiss FM on Tel/Fax
+44 171 609 9379.

MTV EURO AWARDS

(Continued from page 10)

director title Brent Hansen, “but it
will have a European flavor to it.”
Hansen says the show’s imagery will
not be typical of Corbijn’s previous
work.

The show will go out live on MTV Eu-
rope from 8-10:30 p.m. Central Euro-
pean Time, and will be shown on MTV
in the U.S. and MTV Latino as well. In
the U.S,, the broadcast will begin at 2
p.n. Eastern. MTV has not decided
whether to show it on MTV Japan or
MTV Brazil.

Luxembourg-based broadcaster
RTL also will be covering parts of the
awards.

A host for the ceremony has yet to be
announced.

The awards are aimed primarily at
MTV's European viewers, although
there is no distinction in the nomina-
tions between U.S.,, UK., and Euro-
pean acts (see full list of nominations at
end). “The awards take into account the
tastes and perspectives of European
viewers, but we don’t make distinctions.
That’s not the way we do it on this chan-
nel,” says Hansen.

During the show, awards will be pre-
sented to the video director of the year
and the humanitarian of the year.

MTYV will erect a temporary struc-
ture in the Pariser Platz, the square at
the other side of the Brandenburg Gate
from the Potsdamer Platz, where
Roger Waters assembled his epic 1990
“The Wall” concert. The end of the
structure where the artists will per-
form will be made of clear plastie, pro-
viding a view of the floodlit Branden-
burg Gate in the background.

“Berlin’s the first place where we re-
ally got a foothold, and a lot of people
were very good to us there,” says
Hansen, explaining his reasons for sit-
ing the award there. “It’s also going to
be the capital of a united Germany, and
that’s a big factor for us, t00.” Hansen
says communication and mobility in a

(Continued on next page)
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Canada Country Assn. Pulled Into CMT Fight

Group’s Statement Supports New Music Video Channel

B BY EDWARD MORRIS

NASHVILLE—Despite its wishes to
the contrary, the Canadian Country
Music Assn. has been dragged into the
controversy between CMT and the
Canadian Radio-television And
Telecommunications Commission
(CRTC).

In June, the CRTC announced that
it would license a Canadian-owned
country music video programming
service, the Country Network, and
drop CMT from its list of services
Canadian cable systems are autho-
rized to carry. If that decision holds,
the changeover is set to take place
around the beginning of 1995. CMT
appealed the decision, and has been
granted a hearing Nov. 22 in Canada’s
Federal Court Of Appeals.

Pressure from its members and out-
side interest groups has led the CCMA
leadership to draft a statement in which
it endorses the Country Network while
still supporting the work CMT has
done to promote Canadian acts.

Issued Oct. 17—and only to those
parties requesting it—the statement
reads:

“The prime objective of the Canadi-
an Country Music Assn. (CCMA) must
be to promote the growth and interests
of the Canadian country music indus-
try. Reality is that we still lack an es-
tablished, flourishing, working star
system in Canada. Such a system is es-
sential to the growth of our industry.

“As of January, 1995, a huge missing
link in the growth of the Canadian mu-
sic industry will be rectified when the
Country Network, a Canadian-owned
basic cable service, goes to air.
Nowhere else in the world will Canadi-
an music be played at a level of 30%,
rising to a level of 40% in five years ...
Happily, the Country Network will
also mean dramatically increased ex-
posure in Canada for American artists,
which can also benefit country as a
whole . ..

“Naturally, we regret the potential
loss of any outlet for country musie,
Canadian or American. Both TNN and
CMT have been wonderfully support-
ive of the CCMA and the growth of
Canadian country artists with the re-
broadecast of our awards show in the
United States on TNN and Europe on
CMT, as well as participation in Coun-
try Music Week.

“It is our hope that the competitive
spirit of many businesses that have
created the unprecedented growth of
country music will not deter those
same businesses from the type of mu-
tual support for artists that makes the
country world what it is—a family.”

Despite its ambivalent tone, CCMA
executive director Sheila Hamilton as-
serts that the statement “pretty much
says what we want to say. We certainly
would like to help the Country Net-
work succeed for Canadian music. It's
just an unfortunate situation that CMT
is getting involved in a government de-
cision which we really have no control
over.”

CCMA president Tom Tompkins
adds, “We have to support what’s
Canadian, first and foremost. We have
to support the Canadian country music
industry and all factions thereof.”

Tompkins says that representatives
of CMT and sister station TNN have

not indicated to him that they will dis-
continue or cut back on their tradition-
al support for his organization. “The
CCMA really doesn’t even want to get
involved in government decisions,” he
says. “We're not a lobby group.”

Cheryl Daly, a publicist for Group W
Satellite Communications, a minority
owner and distributor of CMT, says
the network did not ask the CCMA
board to take a stand. “We went to the
Country Music Week in Calgary,” she
says, “and we sort of lobbied for sup-
port and asked people there to write to
the CRTC. We did create a great
ground swell of support. And at many
of the sessions and the general meet-
ing, there were members of the CCMA
who stood up and asked for the board
to take a stand.”

In its response to the CCMA state-
ment, CMT says that, given the clout of
the media companies behind the Coun-
try Network, “We understand that
anyone who makes his living from
Canadian country music would find it
extremely difficult to do anything but
support this new effort.”

The CMT response also contends
that it is not in competition with any
Canadian-owned service because
“CMT does not sell advertising in
Canada, nor does it sell its Canadian

viewers to U.S. advertisers.”

Should CMT ultimately fail in its ap-
peal to stay in Canada, Daly admits
that it will likely cut back on its pro-
gramming of Canadian acts. “We pro-
gram CMT for our viewers. If we don’t
have any Canadian viewers, it’s rea-
sonable to assume that we will change
our policy on programming Canadian
artists. And you can assume that there
just won’t be as much Canadian prod-
uct on CMT.”

Among the Canadian individuals
and groups that have written letters to
the CRTC on CMT’s behalf are singer
Michelle Wright, her manager Brian
Ferriman (Savannah Music), and her
producer and business manager Der-
rick W. Ross (DMD Entertainment);
Bob Jamieson, president/GM of BMG
Music Canada; Richard C. Camilleri,
president of Sony Music Entertain-
ment Canada; musie video producer
Charlie Cahill (Wharf Rat Produc-
tions); and the Music Industry Assn. Of
Nova Scotia.

One observer of the Canadian mu-
sic scene, who asked not to be identi-
fied, says, “A huge amount of the com-
munity here wants to keep CMT,
because they think [its being dropped]
will cut off their link to the world—
which it will.”

MAZZA, MAHER SET UP SHOP IN NASHVILLE, L.A.

(Continued from page 10)

Magnatone Merchandise, Mazza ex-
plains, is a joint venture with a sub-
sidiary of the Home Shopping Net-
work. He says the alliance will help
artists by selling their merchandise
from “an electronic media perspec-
tive, rather than from a concert venue
business.”

Although Lynne is the only act
Mazza and Maher have announced,
they say that several others are wait-
ing in the wings, culled both from
Magnatone Publishing and from the
outside. All the writers signed to the
publishing company so far, Maher
says, are “potential artists.” But he
adds that the company is also open to
those who are songwriters only.

For the time being, Mazza and
Maher will shoulder most of the A&R
duties. “Everybody’s got ears,” says
Mabher. “There’s going to be some in-
teresting overlapping. Everybody
can wear a couple of different hats.

*We're going to be taking a lot of di-

rection from each other.”

He says he will produce one or two
albums a year “at the most,” but will
serve as executive producer for others.
“What I want to do is bring some new
guys up front.” Maher also notes that
Mazza gave him a leg up during his
early days as a producer. “Jim picked
up one of the first records I ever pro-
duced—co-produced actually—which
was [Michael Johnson’s] ‘Bluer Than
Blue’ [in 1978).”

They expect to have Magnatone’s
recording roster up to full capacity
within three years. The first album is
slotted for February 1995, with three or
four more to follow within the year.
“What we can’t do is get in our own
way,” says Maher. “We’ve got to be able
to get plenty of breathing time so our
field people can really work singles.”

Mazza says he has yet to settle on a
distributor for the label. “There are
several national indies we're talking to
now that seem to have a lot to offer,” he
says. “And there are a couple of ma-
jors.”

MTV SETS FIRST EUROPEAN AWARDS SHOW

(Continued from preceding page)

united Europe will be the key themes
of the show. “There are images which
have the potential to be seen as nega-
tive, but will be seen by viewers as pos-
itive,” he says.

Nominees include:

Best group: Aerosmith, Take That,
Crowded House, Rage Against The
Machine, Beastie Boys

Best male artist: Seal, MC Solaar,
Bruce Springsteen, Bryan Adams,
Prince

Best female artist: Bjork, Tori
Amos, Neneh Cherry, Mariah Carey,
Marusha

Breakthrough artist: Beck, Crash

Test Dummies, Whale, Therapy?, Deus

Best cover: Pet Shop Boys, “Go
West”; Wet Wet Wet, “Love Is All
Around”; Gun, “Word Up”; Big Moun-
tain, “Baby I Love Your Way”; Ace Of
Base, “Don't Turn Around”

Best rock act: Aerosmith, Rage
Against The Machine, Therapy?,
Soundgarden, Metallica

Best dance act: Jam & Spoon, Reel
To Real, Prodigy, 2 Unlimited, D:ream

Best song: Blur, “Boys & Girls”;
Aerosmith, “Cryin’ ’; Bjork, “Big
Time Sensuality”; Beck, “Loser”;
Youssou N’Dour & Neneh Cherry, “7
Seconds.”
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A&R PUBLISHERS TRAIN TOMORROW’S HIT WRITERS

(Continued from page 18)

tunesmiths can be an exercise in
matchmaking. Since most rhythm-
based producers and remixers are
strongest in the area of music com-
position, finding a compatible lyri-
cist is a vital first step. “With Steve
Anderson, we had this young gen-
ius,” Sefton says. “Not only could he
put together solid musical ideas, he
was a musician with a natural ear
for melody. Very often, you are not
so fortunate. In that case, placing
the new writer in a team situation
that is both educational, {and]
brings out his strengths, works
well.”

Once he has developed his
protégés to the point at which they
are ready to either participate in or
record their own projects, a pub-
lisher’s role varies. He may retain a
hands-on position, and even be in
the studio during crucial recording
stages, or he may completely re-
move himself from the creative

process.

“I always tell my artists that they
can use me as much as [they] want
or need to,” Sefton says. “With M
People, they are a self-contained
unit, and I haven’t had anything to
do with the rec-
ords. With D-In-
fluence, on the
other hand, I have
been far more in-
volved with the
making of their
next record. They
don’t have an A&
R person in the
U.K., since they
are signed through the U.S. Very of-
ten, I'm their point of contact and
emotional support.”

Sefton notes, however, that a
prominent role in the early creative
process does not guarantee a say in
the final product. “You don't get to
walk out of the cutting room and

MOoBY

b U n & 5 SK T0P 10 GONCEHT GROSSES
Gross Attendance
ARTIST(S) Venue Datels) Ticket Price(s) Capacity Promoter
ROLLING STONES Rose Bow! Oct. 19,22 $6.153,301 119,140 Concert Prods.
BUDDY GUY Pasadena. Calif Gross Record two International USA
RED HOY CHiLI PEPPERS $55/825 sellouts
GRATEFUL DEAQ Madison Square: Oct. 13-15, $3,124,080 104.136 Metropolitan
Garden 17-19 $30 six Entertainment
New York sellouts
ROLLING STONES Rice Stadium, Oct. 23 $1.678,855 8418 Concert Prods
SEAL Untversity of Utah Gross Record seflout International USA
Salt Lake City $55/825
ERIC CLAPTON Maple Leaf Gardens  Qct 5-6 $955,874 28,303 Concert Prods
HMMIE VAUGHAN Totonto ($1.286,128 two International
Canadian) seliouts
$49.50/$24.50
GRATEFUL DEAD USAir Arena Oct. 10-11 $789,191 28,937 Metropolitan
Landover, Md. $30 two Entertainment
sellouts Cellar Door
FRANK SINATRA United Center Oct. 22 $731.675 13.308 Jam Prods.
DON RICKLES Chicago Gross Record sellout
$80/$55/$37.50
BiLLY JOEL Gund Arena Oct. 17 $580.767 19,687 Belkin Prods
Cieveland Gross Record sellout
$29.50
AEROSMITH Patace of Sept. 24 $564,515 20431 Cellar Door
COLLECTIVE SOUL Auburn Hills $45/$25.50 23,151 Belkin Prods
Auburn Hills, Mich.
GRATEFUL DEAD USAir Arena Oct. 9 $548,850 17.281 Metropolitan
Landover, Md $35 seflout Entertainment
Celar Door
Rex Foundation
ERIC CLAPTON United Center Oct. 21 $516.479 15219 Jam Prods
JIMMIE VAUGHAN Chicago $47.50/$29.50 seliout Broadway
Entertainment
Copyrighted and compiled by Amusement Business, a pubtication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.

say, ‘Ah, we've done it!" It can be
frustrating when you have strong
opinions or ideas, and they don’t
work out. But you have to step back
and let go—if only for the good of
the artists you've helped develop.”

Often, another
part of the job is
shopping writers
to record labels.
Patrick Conseil,
director of inter-
national creative
services at
Warner/Chappell
in New York, of-
ten plays a mid-
dleman role between his European
acts and U.S. labels. “Sometimes it’s
a matter of linking to affiliated la-
bels, like WEA and Atlantie,” he
says. “And other times, it’s far more
extensive, and I am presenting an
entire package—complete with fig-
ures for sales potential and market-
ing ideas.”

To date, Conseil has been respon-
sible for connecting such Warner/
Chappell international clients as
Captain Hollywood, Corona, and B-
Tribe to their respective U.S. labels,
Imago, EastWest, and Atlantic. His
own signings to Warner-Chappell
have included Elektra artist Moby
and TVT alternative/rave outfit Un-
derworld.

“It really is more than simply
placing and trading commodities,”
he says. “It's hard not to get too
caught up in creative entanglements
of your artists. If you believe in the
musie, you care about where these
people wind up, and how they are
taken care of.”

Although interest from major
publishing companies in rhythm-
rooted young turks continues to
rise, some publishers feel that gain-
ing long-term respect for these writ-
ers continues to be an uphill battle.

“I've been working in this field for
nearly nine years, and I still find my-
self arguing that bringing these guys
into the picture at the beginning of a
project [to help write the song] often
eliminates the need for extensive re-
mixing later on,” Moot says. “It takes
a while to convince some people, but
when they see what someone like [D-
Mob’s] Danny D.—who has become a
very successful songwriter in the past
few years—has done, they tend to
whistle a different tune.”

KNUCKLES

ROBYN HITCHCOCK

(Continued from page 20)

spoken-word recordings of some of the
notorious, nonsensical stories that
punctuate Hitcheock’s live perform-
ances.

Hitcheock is working on a new al-
bum—despite the fact that he is with-
out a label at the moment—and has al-
ready recorded material in London and
Seattle. “I've been working on it for
about a year now,” he says. “It may
come out at the end of next year, but
I'm taking my time and being quite se-
lective about it.”

Live dates to support the Rhino reis-
sues and the K single are
planned in the Northeast in March and
April. “And, when the next collection of
songs is ready,” says Hitcheock, “I'll
do the whole circuit again, lasso style.”

' U.S. finalists in Los Angeles, then

BALTIMORE: The hottest music news to come out of the town that spawned
Joan Jett and David Byrne is Love Riot, a self-styled “alternative, acous-
tic rock” quartet that has returned from Japan after winning Yamaha'’s
Oct. 10 MusicQuest, the four-month-long international unsigned band con-
test. The drummerless group soared over 4,500 entrants, faced down five

took the $20,000 first prize in Tsu-
magoi over 16 other acts selected
from 25 countries. As part of its
U.S. prize, the band won $2,500
worth of recording time, donated
by House Of Blues. Love Riot com-
prises vocalist Lisa Mathews, gui-
tarist Mikel Gehl, violinist Willem
Elzevir, and bassist Mark Eva-
nko. Mathews’ strong alto voice ra-
diates surety, stretches easily from
vulnerable to caustic, and manages to avoid a “waif” approach. The songs,
penned by Mathews and Gehl, are equally strong. The material can be
heard on the band’s self-titled, 10-song cassette. Tracks from the release
have been picked up by several local modern rock outlets, including
WHFS in Washington, D.C. Contact Mathews at 410-366-7279.

BILL HOLLAND

LOVE RIOT

BOSTON: Sporting a cache of sharply written tunes and a rootsy sound
reminiscent of the Black Crowes and Widespread Panic, Boston-based
Slide has all the earmarks of a band ready to break. However, the city's
newfound status as an alternative-music mecca has created a less-than-
hospitable climate for a blues-rock band like Slide, says Shaun Waortis,
the group’s singer, guitarist, and songwriter. “Boston
has such an alternative scene at the moment, and we're
trying to go with a real roots thing,” he says. “The
irony is that Boston has a tremendous roots-music tra-
dition, from the J. Geils Band to the Del Fuegos to
the whole ska thing. In the next year, I think the roots
thing is going to take off all over.” If it does, Slide in-
tends to be at the center of it. The group is aggres-
sively shopping a four-song demo from an upcoming
full-length album, with help from attorney Deborah
Klein, manager of local alternative success story—and Rykodisc signee—
Morphine. In the meantime, Slide is performing regularly at such popular
haunts as the Middle East and the House Of Blues, as well as at lesser-
known venues like the Kirkland Cafe. Additionally, the band's song “Hole”
is getting airplay on Boston modern rock station WFNX. The band also
has played at Wetlands in New York and has toured throughout New
England and the Midwest. Slide was formed two years ago by Wortis and
organ/accordion player Suzi Lee (both veterans of local funk ensemble
3rd Estate), along with bassist Dimitri Fane and drummer Ken Schopf.
Contact Wortis at 617-628-7291. PAUL VERNA

SLIDE

CHAPEL HILL, N.C.: Every college town in America seems to be overrun
with dour liberal arts majors playing in pretentious bands. Chapel Hill
is no exception, which is why Soeccer is one of the most refreshing new
bands to emerge in recent memory. Sarcastic songs like “Hey Hipster”
(sample line: “How do I know I'm a hipster/Because when I speak/My
head tilts slightly toward Europe”)
and “The College Rock” have
caused some locals to peg Soccer
as Chapel Hill's answer to the
Dead Milkmen. However, the
comparison sells Soccer short, be-
cause its rough-cut punk-pop is as
tuneful as it is funny. “We're con-
cerned about becoming known as a
novelty band,” admits Soccer singer/front man Gavin O’Hara. “I mean,
we can write cute and clever songs all day long. But it's too much like
comedy, and we want to do more than that.” Soccer tried to play down
the humor angle on its latest self-released single by relegating “Hey Hip-
ster” to the B-side of “Trendpiece.” But the strategy semi-backfired
when area college radio DJs focused on “Hey Hipster” anyway. After
picking up a lot of airplay, the song became a hot topic on some of Chapel
Hill’s online computer discussion groups. “If I'd have to be known for
just one song, I guess I wouldn’t mind that one,” says O’Hara. “It’s funny
how many Chapel Hill kids have taken exception to that song, and to
us in general. They think I'm talking about them, when I'm actually talk-
ing more about me and my friends.” Contact O’Hara at 919-967-3282.
DAVID MENCONI |
!

SOCCER

24

www.americanradiohistorv.com

BILLBOARD NOVEMBER 5, 1994



www.americanradiohistory.com

d tdfte of

focd

d tHytHaicdl bleNd of foul daNd cdlypfo

This is the first sampler from the ice label, featuring tracks from a
broad cross section of the label’s contempory roster, leading off with
the infectious and familiar self-penned evergreen “Mary Anne" from
the still going strong, 87 year oid father of calypso Roaring Lion. The
16 song collection ends with the labels hottest new signing Viking
Tundah purveying the ve-y latest soca style, ‘ring-bang’. In between
there are stellar tracks from the venerable Mighty Sparrow, the
reigning Soca Monarch, SuperBlue, and many others.
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T's SUN SH‘IN E BAND

Soca Carnival ‘94 Fire In De Wave KP’s Sunshlne Band
940802/4 941502/4
Various Artists Various Artists Bang De Party Drum

The only compilation to include the originals of this years tog “Fire In De Wave” collects a furiously danceable coliection of The years party album, Over 60 non-stop minutes of this years
Carnival Hits. including Preachers “Jump Up And Wave Agair”, hip-dippers, all done in the def ‘ring-bang’ style, including tracks top Soca party songs including “Pac Pac”, “Tidal Wave” and
SuperBlues ‘Flag Party” and ten others from the leading namas by current sensation Viking Tundah (“Ring Bang Soldier”, “Ringa “Ragga Ragga Pum Pum” from Trinidad's leading producer
inSoca - Deryse Plummer, Marcel Montano, Sound Reyv, Traffic, Ringa Ring-Bang”, De Stamina”), as well as the irrepressible Kenny “KP"” Phillips and featuring mystery guest appearances

United Sisters, Colin Lucas and many more. Grynner (the title track), Gabby (*Debra [Gimme Sugar]"), Square from Trinidad's top vocalists.

One (*Jump And Jam”), Gillo (*Zouk And Wine"), Bert ‘Panta’
Brown (“Kadooment Bacchanat”), and Adisa (“Give It Up”). A
superb digest of the Bajan ring-bang groove. BILLBOARD 10/8/94
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-
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Distributec by m Order Line: 1-800-547-7715 Fax us at: 212 431 7103 and we’ll send you a complimentary “Taste Of Soca” CD
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BILLBOARD'S HE ATSEEKERS AtBumM cHART

COMPILED FOR WEEK ENDING NOV. 5, 1994 FROM A NATIONAL SoundScan The Heatseekers chart fists the best-selling ti ing arti ; i
- g titles by new and developing artists, defined as those who have never appeared in the
Z_ | SAMPLE OF RETAIL STORE AND RACK CSé\’\l;IESILESPAOS'[I;SP(R:gbl{ggBEBDY I I II." top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately
%] 5 5 Sy L inefigible to appear on the Heatseekers chart. Alt albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
L§' << ‘; § T | ARTIST TITLE (O Albums with the greatest sales gains. ® 1994, Billboard/BPI Communications.
= — o LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
x k% NO. 1 % % % pat 17 3 THE MIGHTY MIGHTY BOSSTONES MERCURY 522845 (10.98 EQ/15 98YQUESTION THE ANSWERS
1 2 58 | MARTINA MCBRIDE @ rca 66288 (9.98/15.98) THE WAY THAT | AM 2| 22 3 TONY TERRY virGIN 39861 (10.98/15.98) HEART OF A MAN
2 | 3 | 3 | PARIS prioriry 53882 (10.98/16.98) GUERRILLA FUNK | [(23) 27 | 2 | CARLOS VIVES poivarav atino 518884 (9.98/13.98) CLASICOS DE LA PROVINCIA
@ 11 4 | VERUCA SALT MINTY FRESH/DGC 24732/GEFFEN (10.98/15.98) AMERICAN THIGHS 9 | 24 2 DIS-N-DAT Epic STREET 57625+/EPIC (9.98 EQ/15.98) BUMPIN’
@ 8 3 | LUCAS BiG BEAT 92467/AG (10.98/15.98) LUCACENTRIC 2 | 2 7 | WET WET WET LONDON 522285/SLAND (10.98/15.98) PART ONE
5 4 | 12 | ILL AL SKRATCH MERCURY 522661* (10.98 FQ/15.98) CREEP WIT' ME 26 | 23 | 4 | CORROSION OF CONFORMITY coLumsia 66208 (10 98 EQ/15.98) DELIVERANCE
6 | 5 | 8 | USHER LAFACE 26008/ARISTA (9.98/15.98) USHER | (21D — | 1 | THE COUP wio pirch 29773vem (10.98/15.98 GENOCIDE & JUICE
1 7 7 RAPPIN’ Q-IAY CHRYSALIS 30889*/EMI (10.98/15.98) DON'T FIGHT THE FEELIN’ 36 7 FREEDY JOHNSTON ELKTRA 61655 (10.98/15 98) THIS PERFECT WORLD
8 | 9 | Il | DEADEYE DICK ccrigan 6501 (11.98/16.98) A DIFFERENT STORY 29 | 25 | 5 | GRANT LEE BUFFALO siasH 45714/REPRISE (9.58/15.98) MIGHTY JOE MOON
(8| 10 | 53 | ADAM SANDLER wanycr eros. 45393 2 5a15.9) U2 fzE G e D SOl Ol 30 | 31 | 17 | KIRK FRANKLIN AND THE FAMILY Gospo-CENTRC 2119/sPaRRow (9.9813.98)  KIRK FRANKLIN
12 RACHELLE * ! It LLE FERRELL
3 FERRELL vaNHATIAN 537607CAPITOL (9.98/13.98) RACHE 31 | 29 | 13 | TERROR FABULOUS erstwest 5232746 (© 98/15.98) YAGA YAGA
@ — 1 0.C. WILD PITCH 30928*/EMI (10.98/15.98) WORD...LIFE
(3D)| 38 | 5 | JOSHUA REDMAN QUARTET waRNeR BROS. 45643 (10 98/15.98) MOOD SWING
(A2)| 14 | 15 | TYPE O NEGATIVE RoADRUNNER 9100 (9.98/16.98) BLOODY KISSES
33 30 17 SOUNDS OF BLACKNESS PERSPECTIVE 9006/A&M (3.98/15.98) AFRICA TO AMERICA...
13 6 3 COMMON SENSE RELATIVITY 30789* (9.98/16.98) RESURRECTION
37 | 4 | WALTER BECKER GianT 24579WARNER BROS. (10.98/15 98) 11 TRACKS OF WHACK
16 7 KEN MELLONS EPIC 53746 (9.98 EQ/15.98) KEN MELLONS @
15 13 7 DES'REE 550 11USIC 64324/E71C (9,98 £Q/15.98) | AINT MOVIN' — 1 MARCUS ROBERTS coLumBIA 66437 (10.98 EQ/15.98) GERSHWIN FOR LOVERS
TR R e —— WISHES — | 1 | BLACK 47 crrvsavis 30737/£M (10.98/15.98) HOME OF THE BRAVE
17 | 15 | 23 | CRYSTAL WATERS mercUry 522105 (10.98 a1 o) STORYTELLER 37 | 35 | 12 | LOVE SPIT LOVE imaco 21030 9.98/15 98) LOVE SPIT LOVE
18 18 5 WHITEHEAD BROS. MOTOWN 530346 (9.08/13.98) SERIOUS 38 33 14 BIG MOUNTAIN GIANT 24563/WARNER BROS. (10.98/15.98) UNITY
19 | 20 | 9 | LUSCIOUS JACKSON GRAND ROYAL 28356/CAPITOL (10.98/15.98) NATURAL INGREDIENTS — | 1 | DAVID GATES oiscoveRY 77012 (10.98/15.98) LOVE IS ALWAYS SEVENTEEN
20 21 5 DADA RS 27986 (9.98/15.98) AMERICAN HIGHWAY FLOWER — 1 ACOUSTIC ALCHEMY GrP 9783 (10.98/16.98) AGAINST THE GRAIN
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OUT FROM UNDER: When
Paul Burgess, director of sales
and marketing at TVT, says the
label plans to do whatever it
takes to cross over dance act
Underworld to the alternative
market, he’s not kidding. The
label is in the midst of an ag-
gressive marketing campaign
for the band’s Wax Trax!/TVT
release ‘“‘dubnobasswithmy-
headman.”

“We're realistic that very few

Accordion King. Former
Texas Tornados
accordionist Flaco
Jimenez has teamed with
Raul Malo of the Mavericks

n “Seguro Que Hell Yes,”
the first single from
Jimenez’s self-titled Arista/
Texas debut. Other guests
on the album include Lee
Roy Parnell on “Cat Walk"
and Radney Foster on
“Jealous Heart.”

records in this genre are being
played on radio or MTV,” says
Burgess. “But we feel it’s a bril-
liant album, and we need to let
people know about it.”

The label began by making a
name for the band on the
streets and in the dance com-
munity with an aggressive

WEEKLY

COVERAGE

street campaign aimed at clubs
and dance retailers in July for
the first single, “Cowgirl,”
which is No. 28 on the Club Play
chart this week.

A limited-edition white-vinyl
12-inch was serviced, and
100,000 stickers went out to
clubs, press, retail, record
pools, radio, the label’s mail-or-
der database, and in Urb maga-
zine.

On Nov. &, the second single,
“Dirty Epie,” which was re-
mixed by modern rock KROQ
Los Angeles person-
ality Jed The Fish,
will be serviced to
modern rock sta-
tions. The label will
focus on the stations
that played “Cow-
girl” on their mix
shows, such as
KROQ and KITS
(Live 105) San
Francisco.

A print advertis-
ing campaign in 30
magazines, includ-
ing Details, Alterna-
tive Press, and Spin,
runs through No-
vember.

Also in No-
vember, the clip for
“Cowgirl” will be ineluded in
New Music Review’s laserdisc
promotion with mom-and-pop
retailers, which features various
clips and offers the featured
artists’ albums with special
pricing and positioning.

Additionally, 30-second spots
for Underworld will air on MTV
and “Late Show With David
Letterman” in eight key mar-
kets the week of Nov. 14.

On the touring front, Burgess
is looking to book Underworld
in unconventional venues such
as the World Trade Center.
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Ch-Ch-Changes. James
Galway takes a pop
approach on his latest
effort, “Wind Of Change”
on RCA Victor, which
moves 19-18 among
Heatseeker titles in the
Northeast region this week.
The renowned flute player
is backed by a pop
ensemble, instead of a
symphony, for the first time.

REGIONAL HEATS

MOUNTAIN

Rappin’ 4-Tay, Don't Fight The Feelin’

EAST NORTH CENTRAL
_Veruca Satt, American Thighs
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Dis-N-Dat, Bumpin’

SOUTH ATLANTIC

HEATSEEKRERS CHART

MIDDLE ATLANTIC
[ Type O Negative, Bioody Kisses

5
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11, is the band’s major-label de-
but (Billboard, Aug. 27), follow-
ing two indie 7-inches on Sym-
pathy For The Record Industry
and Gasatanka.

“They’re a great punk band
with hard-rock sensibilities and
good songs,” says Michael J.
Schnapp, VP of rock music at
EMI.

The marketing efforts entail
heavy press exposure and sev-
eral gigs in select cities, start-
ing with a string of dates in Los
Angeles, which began Oet. 29

with a show spon-

sored by hard

rock KNAC on

the Queen Mary.

The other L.A.

dates  include
Dragonfly  on
Tuesday (1), the

= Viper Room on
Wednesday (2),

EETTET and the Whisky

Nov. 7.
“No Way Out,”

N

SOUTH CENTRAL
Mcmnc McBride, The Way Thafl Am

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
Deadeye Dick, Different Story
Martina McBride, The Way That | Am
Adam Sandler, They’re All Gonna Laugh
Ken Mellons, Ken Mellons
Lucas, Lucacentric
Veruca Salt, American Thighs
Lari White, Wishes
Crystal Waters, Storytelier
G. Love & Special Sauce, G. Love/Special
dada, Amencan Highway Flower

CUENANAWN~
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MIDDLE ATLANTIC
Type O Negative, Bloody Kisses
Black 47, Home Of The Brave
11l Al Skratch, Creep Wit' Me
0.C., word...Life
Des'ree, | Ain't Mowvin’
Rusted Root, When | Woke
Lucas, Lucacentric
Veruca Salt, American Thighs
Sick Of It All, Scratch The Surface
. Rachelle Ferrell, Rachelle Ferrell

SomNONA W~
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There are plans to project the
band’s arty videos on the walls.

NEXT GENERATION:
Chrysalis/EMI is hoping New

York glam/punk mainstay D
Generation will finally reap the
benefits of working the streets
for the past three years.

“D Generation,” released Oct.

the first single
from the album,
has been picking
up spins at mod-
ern rock and al-
bum rock radio
on such stations
as album rock
WAXQ New York, modern rock
WDRE New York, and KNAC.
On the press front, indie pub-
licist Garvey Rich is exploiting
the Oect. 8-22 cover of New
York’s The Downtown Resident,
featuring Joey Ramone in a D
Generation T-shirt. Rich is ser-
vicing journalists with a press
kit wrapped in the same shirt.
Additionally, Paper and the
Aquarian Weekly feature cover
stories on the band in November.

FUNK—E: When she’s not stud-
ying child psychology at Texas

N G S

BY CARRIE

BORZIILLD

Southern University, Simplé E
is visiting clubs, retail, and radio
on weekends in support of her
latest single, “Blue Jeans,” from
her Fox Records debut “Colouz
Uv Sound,” released Oet. 11.
“Blue Jeans” is gaining mo-
mentum at R&B radio on such
stations as KKBT Los Angeles,
KMJQ Houston, and WWWZ
Charleston, S.C. This is the fol-
low-up to “Play My Funk” from
the “Sugar Hill” soundtrack,

Solo Snitzer. Noted
saxophonist Andy Snitzer,
who has worked with artists
such as Aretha Franklin and
Bob James, made an
impressive showing in the
Middle Atlantic region with

his Reprise debut, “Ties
That Bind.” The album
bowed at No. 6 among
Heatseeker titles in the
region Oct. 29.

which peaked at No. 15 on Hot
Rap Singles April 30.

“What you see and hear here
is the real deal; it’s not a gim-
mick at all,” says Geoff Bywa-
ter, senior VP of marketing and
promotion at Fox. “She can do
spoken word, poetry, and really
rap.”

To support the single, Fox is
in the midst of running 30-sec-
ond spots on BET and the Box.
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DANCE MUSIC COMMUNITY FEELS GROWING IMPACT OF ILLEGAL MIX-TAPES

(Continued from page 5)

flea markets for the last three or
four years, they have begun turn-
ing up in dance specialty shops
only in the past year. In addition,
DJs selling these tapes have
turned to increasingly sophisti-
cated methods, including market-
ing their wares through the mail
via 800 numbers. The tapes are
generally created by DJs in major
cities around the U.S. and are not
sold on a national level.

“We’re just bringing the music
to people who want it,” says a
Washington, D.C.-based DJ who
sells roughly 200 mix-tapes a week
for $10 apiece. “Labels should be
thanking us for getting their mu-
sic into the hands of people who
wouldn’t normally go out and buy
a 12-inch single.”

Label executives in the dance
community argue that mix-tapes
often do not provide track listings,
and when they do, thereis no nota-
tion of label affiliation.

People who sell mix-tapes “can
make it sound as pretty as they
want, but the bottom line is that
these people are bootlegging my
records,” says Rob DiStefano, di-
rector of label operations/A&R at

A flea ma.rket vendor, left, reviews his
list of offerings with a potential

customer. (Photo: Chuck Pulin)

Tribal America Records in New
York. “My company loses thou-
sands of dollars a week because of
mix-tapes, which do a lot of dam-
age if you're a small company
struggling to survive. It’s also tak-
ing money out of the pockets of
the producers and artists. As far
as I'm concerned, the only people
benefiting are the guys who are
ripping us oft.”

The Recording Industry Assn.
of America has begun to address
this problem in New York and
Washington, D.C., with surprise
sweeps of stores, street fairs, flea
markets, and street corners, seiz-
ing the illegal tapes and lodging
criminal and civil lawsuits against
the DJs and store owners. Thus
far, however, no one has gone to
jail for illegal mix-tapes.

“This is part of a larger problem
we’ve been trying to tackle in the
areas of piracy and copyright in-
fringement,” says Steven
D’Onofrio, executive VP/anti-pi-
racy director at the RIAA. “Un-
fortunately, this has been going on
for years, and it seems to grow
bigger every day. The good news
is that we are dedicating more
time and resources to finding solu-
tions.”

Besides neighborhood and re-
gional sweeps, D’Onofrio says the
RIAA is working to educate peo-

ple on the potential fallout result-
ing from piracy by issuing letters
of warning to suspected retailers.
“The sad thing, though, is that
some people do not get the mes-
sage until they do jail time. And
even then, greed takes over and
they go back into business. It’s in-
credible—so many of them do not
realize that they are stealing
someone else’s property. Even if
they list the name of the song and
the artist, the absence of a label
designation or a contact ad-
dress—which every legally re-
leased piece of music must now
carry—is stealing, plain and sim-
ple.”

The presence of mix-tapes at
the independent retail level has
grown at a staggering rate in the
last year, as the fan base for multi-
act dance music compilations
grows. Mix-tapes are sold primar-
ily to young adults, ages 14-22,
who do not have the money to pur-
chase a large quantity of 12-inch
singles, or are not interested in
the four to eight remixes of the
same song that those EPs usually
carry.

“I truly believe that I would sell
more compilations if I did not have
to compete with mix-tapes,” says
Ricardo Vinas, president of Planet
Earth Recordings in Los Angeles.
“The fact that there are so many
of these tapes being sold validates
the idea that there is a far bigger
audience for dance music than
people in the power positions of
the industry believe. But there is
no legal accounting of how many
people regularly spend money on
dance music. It’s forcing a lot of
dance music companies to stay
small, and others just close down.”

Some labels have adopted an if-
you-can’t-beat-’em-join-"em pol-
icy, and have begun to issue beat-
mixed compilations of licensed
tracks that are often sequenced by
well-known club DJs, and are usu-
ally available in CD and cassette
formats. Los Angeles-based
Moonshine Records has eight dif-
ferent sets on the market. Its best
seller, an album of trance and rave
jams mixed by DJ Keoki, has sold
9,982 units since its release in
July, according to SoundScan.
“We see this as a good way of sup-

The selection of tapes available at one
street vendor’s stand includes “Classic
Dance,” “Techno/Acid,” *Techno,”
and “Underground House™ mixes.
(Photo: Chuck Pulin)

porting D.J culture, which the in-
dustry as a whole needs to do
more of,” says Stephanie Smiley,
director of promotion at Moon-
shine.

Smiley notes, however, that get-
ting legal beat-mixed collectionsin
mom-and-pop shops is tricky.
“The illegal tapes are given to the
stores on consignment, with little
to no risk on the part of the store,”
she says. “Comparatively, it costs
too much to get our stuff in those
stores. We are moving our prod-
uct mostly through targer chains,
but how prominently do you think
we get displayed on that level?”

‘KIDS GO CRAZY FOR THEM’

A West Coast independent re-
tailer agrees that he has less inter-
est in stocking legal beat-mixed al-
bums. Although he declined to
give specific figures, he noted that
30%-40% of his store’s sales in the
past year were illegal mix-tapes,
which he says is an increase over
the previous year. “This is easier
for us to deal with, and the kids go
crazy for them. Why should I com-
plicate my day when I don’t have
to? Besides, I don’t think we're
hurting anyone.”

Not only are stores actively sell-
ing mix-tapes and displaying fliers
for mail orders, but many store

owners and managers have begun
making their own tapes. “It’s our
biggest seller,” says a retailer in
New York. “Why shouldn’t I get
into it? It’s not like they’re going
anywhere. Mix-tapes are here to
stay.”

Connie Varvitsiotis, VP of artist
management at Vibe Music in Chi-
cago, grudgingly agrees. “If a kid
goes into a store to find his favor-
ite record, and he only has $10 in
his pocket, what do you think he’s
going to buy? The $7 record with
one song, or the $10 tape that not
only has his favorite song, but also
10 other tracks? How can we com-
pete with that, and not lose our
shirts in the process?”

Major-label executives believe
artists are probably the hardest
hit by mix-tapes. “How can I con-
vince the president of my com-
pany that one of my artists is hav-
ing an impact on the street when
his or her single isn’t selling at
street level?” says Frank Ceraolo,
director of crossover promotion
and marketing at Epic. “That
same artist, whom these people
claim to be helping, is then in dan-
ger of being dropped for exactly
that reason. Mix-tapes can cause
tremendous damage to an indie,
but it can also alter the way ma-
jors approach dance music art-
ists—especially if the perception
that dance artists don’t sell ree-
ords grows.”

Although the dance music com-
munity largely rails against the
sale of illegal mix-tapes, many
promoters in hip-hop music circles
endorse the practice and even
court inclusion on mix-tapes (see
story, page 5).

“Quite frankly, I cannot see how
mix-tapes can benefit an artist’s
career,” says Marcy Weber, co-
president of MCT Management,
which oversees the careers of
Moby, D:Ream, and Marc “MK”
Kinchen, among other-dance acts.
“People who make and sell mix-
tapes are using the artists and mu-
sic like indiscriminate puzzle
pieces. I don’t think they under-
stand or care about the heart and
soul that goes into making a good
record.”

Cajual recording artist Dajae
agrees. “It reduces the stature of

HIP-HOP MIX-TAPES SEEN AS PROMO TOOL BY SOME LABEL EXECS

(Continued from page )

Furthermore, no royalties are paid
on the mix-tapes.

Yet most label executives oversee-
ing hip-hop promotion maintain that
they are not involved in any illegal
activity, since the labels only provide
the music—in the form of vinyl sin-
gles—as a promotional tool to the
tapemasters.

The label executives say the tapes
have proved their ability to stimulate
legitimate album sales on new hip-
hop acts. (Generally, releases by es-
tablished acts are not serviced to the
tapemasters.)

The DJs master their mix-tapes
on anything from home tape ma-
chines to DAT recorders, then either
make copies on their own or sell the
masters to so-called “gray-market”

distributors. By the time the tapes
hit the street, the quality varies.

“If the tape comes directly from a
master, it sounds pretty good,” says
a source, “A lot of times, a hustler
might buy a first-generation [mix]
tape and go into business for himself,
Then you get second-, third-, or
fourth- generation copies out there
that don’t sound so good.”

Artwork on mix-tape boxes is usu-
ally limited to a graphic of the D.J's
street name and a listing of artists
and song titles. If the DJ releases
tapes on a regular basis, a volume
number is also included.

Street hustlers hawk the tapes—
often from suitcases or portable ta-
bles—at urban centers of gray-mar-
ket activity, such as street fairs and

flea markets. The tapes usually sell
for about $5.

The target buyers for the tapes
are the core hip-hop enthusiasts who
channel information about the hot-
test new acts to mainstream consum-
ers, who then will presumably buy le-
gitimate releases from retail outlets.
(Unlike dance mix-tapes, the hip-hop
mix-tapes are handled by few legiti-
mate retailers.)

The tapes, which run 90-110 min-
utes, have a fast-paced format and
often include radio-style front- and
back-end announcements or “shout-
outs” by the DJ-producers.

Artists featured on a current mix-
tape obtained by Billboard include
the Gravediggaz, Da Bush Babees,

(Continued on page 36)

the entire dance community, and
it makes us look like we’re only out
for a quick buck. And even if that
was the case, where is my share of
the cash? These people are mak-
ing these tapes and filling their
wallets on the strength of my mu-
sic. I don’t see how having my rec-
ord on these tapes can advance my
career to a higher level.”

There are some people at indie
labels who believe that mix-tapes
can add to the shelf life of a dance
record. An owner of a label in
Miami says mix-tapes can “spread
the word that I have a record in
the market. At my level, I'm al-
ready having trouble moving rec-
ords and getting distribution. Per-
sonally, I hate mix-tapes, but I'm
actually tempted to promote my
records to the guys who make
them. It might make some noise
for my record on the street.”

By and large, though, the in-
creased availability of mix-tapes
at retail has cast a cloud of doubt

e
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A sidewalk mix-tape vendor in New
York gives a potential customer the
chance to sample a tape at his stand.
(Photo: Chuck Pulin)

over DJs and has engendered dis-
trust among label executives.
Jocks traditionally use mix-tapes
to generate club work, and many
have become apprehensive about
circulating their demos. “I was in
a major-label promoter’s office re-
cently, and I left a cassette of my
most recent gig on his desk,” says
Walter Kirby, a West Coast DJ.
“The guy completely freaked, and
questioned me about who else had
this tape and how many of his
tracks were on it. [Illegal mix-
tapes] have made it tougher for
those of us who are honest and
trying to just get some work.”

As label executives wait to feel
the impact of the RIAA’s plan for
increased action on this matter,
they are grappling with how to
handle individual cases effectively.

“Sometimes [ fear that this
problem is really bigger than any
possible solution that has been
brought to the table so far,” Cer-
aolo says. “Sweeps are a fine idea,
but is it really going to have any
lasting effect? Unless the RIAA
does something like a simultane-
ous national sweep, and maybe
even hits people with huge fines or
time in jail, I'm not sure what will
stop this.”
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StepSun Has A missjones For New Act
Label Emphasizes Singer/DJ’s Originality

M BY HAVELOCK NELSON

NEW YORK-—Sexuality is not a
part of the marketing plan for miss-
jones, StepSun Music Entertain-
ment’s first new-jill R&B artist.
The label plans to develop the vo-
calist’s career by nurturing her
many talents.

StepSun president Bill Stephney
says most record companies pro-
mote female hip-
hop acts “like

black Barbie
dolls,” in cookie-
- cutter fashion.

“Their main fo-
cus is on getting
hit singles, and
not developing
the artists the
same way they
develop Snoop [Doggy Doggl,
2Pac, L.L. Cool .J, Public Enemy,
and the rest of the rap greats. I am
trying to take the knowledge I re-
ceived from developing those types
of artists [as an executive at Def
Jam) and apply it to missjones.”

In addition to recording, miss-
jones (aka Tarsha Jones) hosts the
Sunday-morning radio show on
WQHT (Hot 97) New York. She got
the gig after guesting on Doctor
Dre & Ed Lover’s morning show on
the station in July. “She was so
good that [PD] Steve Smith and
others up there decided to give her
her own show,” Stephney says.
“That certainly gives us a market-
ing component most artists don’t
have.”

The StepSun plan involves piggy-
backing on Jones’ past hip-hop
achievements, such as having fea-
tured vocals on mix-tapes. “lirst,
we worked for a year figuring out
what would we could do musically
to achieve that,” says Stephney.

After the June release of her ini-
tial single, “Don’t Front,” the label
surveyed record buyers for their
reaction to Jones’ work. “We
wanted to make sure we were build-
ing bridges to the R&B femule
youth audience out there—people

S

JONES

who may be into more than just
mix-tapes.”’

The single peaked at No. 73 on
the Hot R&B Singles chart Sept.
17. The track was produced by the
up-and-coming studio team Tum-
blin® Dice. It recontextualized the
water-torture beat {rom Jeru The
Damaja’s “Come Clean” with lush
keyboard melodies and a smooth
hass groove.

A second single, “Where I Want
To B-Boy,” is due in stores Nov. 8.
The track was produced by Ron G
and features shoutouts by Doug E.
Fresh. Ron G and Fresh share re-
sponsibility for bringing Jones into
the music industry.

In January, StepSun will release
missjones’ debut album, which is
tentatively titled “Love Jones.” The
other producers involved in the set
are Daddy-O, Full Force, Soul Con-
vention, Simply Soul, Loose, and
Stephney.

“It’s a mixture of veterans and
new people,” says Stephney. “The
consistent thread is Tarsha’s voice.
She sings about love and relation-
ships from a wonderful new per-
spective. I really think it’s one of
the more broad-based albums in re-
cent years.”

Jones wrote all the lyrics and co-
produced “Love Jones,” and says
all the songs are rooted in true ex-
periences. “A couple of the sadder
songs are bhased on how I interpret
my parents’ marriage,” she says.

Despite frequent comparisons
with other new-jill artists such as
Mary J. Blige, Jones sees herself as
distinet. “I contributed both music
and lyries on my album, and I have
a softer image. I don’t wear baggy
clothes.”

Jones savs she was more home-
body than homegirl while growing
up in the Bronx, N.Y. “I spent half’
of my teenage years in my room,”
she says.

[For entertainment, she played
her sister's R&B records and tried
to imitate acts like the Kmotions,
Evelyn “Champagne” King, and
Atlantic Starr. She reasons that

Servin’ Brandy. Atlantic Records president Danny Goldberg, right, and Richard
Nash, Atlantic's senior VP of black music, congratulate artist Brandy during a
celebration of her self-titled debut album at New York's Tatou.

these influences give her an advan-
tage over other new-jill swingers.
Savs Jones, “I'mm awuare of my roots.
So when I was in the studio co-pro-
ducing or writing, I referred back
to them for ideas, as opposed to
turning on the radio and trying to
imitate what's currently hip.”

Before signing with StepSun,
Jones studied musie at the High
School of Music & Art and Syra
cuse University. She was working =
as a telephone operator when she e
had a chance encounter with rapper
Doug K. Fresh, who was about to
embark on a concert tour with his
Get Fresh Crew.

“One day I saw Doug in the

Soul.
(Continued on page 34) -
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A Tempting Fate. Legendary Motown act the Temptations recently received a
star on Hollywood's Walk Of Fame. Pictured, from left, are group members Theo
Peoples, Otis Williams, Melvin Franklin, and Ali-Ollie Woodson. Missing is Ron
Tyson. Motown recently issued the five-CD Temptations boxed set “Emperors Of

WHERE WERE THE COMPLAINERS: The
NARAS core screening committee that decides what
Grammy category artists fall into (R&B, pop, rock,
hard rock, or metal) held its annual meeting recently
in Los Angeles. Of the 30 or so participants, there were
only three blacks.

Three: two on the first day, and two on the second.
And T was one of the two each day.

Where were all the people who complain about not
having a say in black music? Key decisions were made
during those two days that ultimately define black mu-
sic.

And nobody wuas there
to represent.

The core committee
did a tine job in the over-
all placement of acts in
proper categories. But
despite the music experts
who were on hand, there
were several instances
where pop acts almost

The
Rhythm
and the

Blues .

Upset With Grammys? Blame Yourself;
L.A. Reid To Speak At BESLA Conference

TH [£ KEYNOTE speaker for the 14th annual Black
Entertainment and Sports Lawyers Assn. Inc. confer-
ence is LaFace co-founder L.A. Reid. The meeting will
be held Nov. 2-6 at the Radisson Cable Beach Hotel &
Casino in Nassau, the Bahamas. During the BESLA
event, Elektra/EastWest CEO Svivia Rhone, enter-
tainment attorney Leroy Bobbitt, and sports manager
William Strickland will be honored for their contribu-
tions in their respective professions.

MUSIC MATTERS: Run, don’t walk to the store and
check out “Listen’ by
Payday/London U.K. act
UrbanSpecies. This trio
shatters genre barriers
with tracks that fuse hip-
hop with organ-grinding
funk, guitar-driving rock,
acoustic cool jazz. blunted
reggae, and soulful R&B
... Try the peppy hip-hop
single “Who Be Da Do-

made it in the R&B cate-
gory. The result of such
potential gaffs would
have been readily apparent.

Allowing a big-name pop act into the R&B category
opens the door for that act to actually gadin a nomina-
tion. And for NARAS voters, unfamiliar with most R&
B acts. who do you think might get the nod?

But don’t blame the voters—or the committee. It's
our job to take care of our own category. It was embar-
rassing sitting in « room filled with non-R&B musie
professionals making decisions about acts in our cate-
gory.

Michael Greene, president of NARAS, makes it
clear that he welcomes participation from black mem-
bers. But he’s not going to beg for better representa-
tion, and why should he?

You don’t have to he a NARAS member to sit on the
committee. You simply write to the recording academy,
expressing your interest and your credentials. If the
academy deems you qualified, you're in.

I’s our joh to police our own beat; it's as simple as
that. Nobody should care more about R&B than people
who live and work the genre. But there were at least
six other black names on the core committee list that
were no-shows.

So next time you think about grumbling over
Grammy noms, blame vourself, for not being there.

by J. R. Reynolds

pest” by Level 6. The
track bounces with spon-
taneity, matched by |
clever rhymes that have a feel-good tlavor. It’s released
through BHE/Jive Records ... Broke into EMI head-
quarters to sneak a listen to tracks from the January
'95 album by D’Angelo. Sweet, R&B fruit is ripening
on this artist's creative tree. He's coming from a today
sort of vibe that leaves the specter of "70s-styled music
haunting your mind space. Recommended
Detroiters Charles & Gwen Scales turn in a satistving
set with “So Good.” The album features crisp adult R&
B vocals that aggressively exploit their own good taste
in music crafting. The duo’s style should sit well with
adult R&B frequencies, while also fitting into select
mainstream R&B dayparts. The two take producer
credits, as well as a lion’s share of writer bows ... Ku-
dos to Eddie F. for rollin’ point as executive producer,
and to his production ensemble the Untouchables, for
“LET'S GET 1T ON the album,” a multi-spectrum set
comprising R&B and hip-hop acts that include Intro,
Heavy D., 2PPac¢, The Notorious B.I.G., Felicia
Adams, Changing Faces, Pete Rock & C.L. Smooth,
Mad Drama, and Myko Myers & the Bodysnatchers.
If diversity in music is your thing, why listen to R&B
radio when you've got an eclectic set like this waiting
at retail?

(Continued on page 34)
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1) 34 | 37 12 | IMMATURE mCA 11068 (9.98/15.98) I} PLAYTYME ISOVER | 26 L < e 5
| 84 | 6l 77 18 | MELVIN RILEY mca 11016(998/1598) BB GHETTO LOVE | 23
L 32-« SL.¢ 3 R (U SHER LAACE26008/RISTA (9,98/15 981 U (2o 85 | 77 100 | SOUNDTRACK A’ ARISTA 18699" (10.98/15.98 THE BODYGUARD | 1
| 3 i 29 | 25 | 5 | DR.DRE TRIPLEX51170 (10 98/16.98) CONCRETE ROOTS | 14 86 | REENTRY | 19 | BORN JAMERICANS . T
34 | NEWP 1 | O.C. wiLD PITCH 30928/EMI (10.98/15.98) IR WORD..LIFE | 34 = DELICIOUS VINYL/EASTWEST 92349/AG (9.98/15.98) (I
35 | 23 | 24 | 3 | NAJEE emi 30789 (10.98/15.98) SHARE MY WORLD | 23 87 | 75 | 59 | 11 | C+C MUSIC FACTORY COLUMBIA 66160* (10.98 FQ/16.98) ANYTHING GOES! | 39 |
36 | 2 2 14 MC EIHT FEATURING CMW @ WE COME STRAPPED 1 88 | 89 96 15 | BARRY WHITE MERCURY 522459 {10.98/15.98) ALL TIME GREATEST HITS | 82
et ERIC STREETH7696+/ERIC (10.98 EGHLS,98 89 | 86 30 | INCOGNITO TALKIN LOUD 522036/VERVE (9 98/13 98) [ POSITIVITY | 54
1 3] 4 ! SRR O B R NFAN gl oo il s e e TELYER D 212 90 76 74 21 EL DEBARGE REPRISE 45375 WARNER BROS. (10.98/15.98) HEART MIND & SOUL | 24
RYN WHITE ER BROS. 45400 {10 98/15.98, MAKE HIM DO RIGHT
zg 32 i; 240 2‘\ EWARN FERD. A 1OSE1558 R ; 91 80 79 12 | GEORGE HOWARD GRP 9780 (9.98/15 98) IR A HOME FAR AWAY | 28
| PATTI LABELL o 98) GEMS -
—40— A 'r-?z A AL LDRIATELY ol 92 | 74 71 | 37 | ZHANE @ ILLTOWN 6369/MOTOWN (9 98/15 98) PRONOUNCED JAH-NAY 8
A2 AV W 10h pal 20 e PN O e O 93 [ 84 | 93 | 18 | TERROR FABULOUS FASTWEST 52327AG (9 98/15 96) YAGA YAGA | 51
41 28 33 5 12 | ILL AL SKRATCH MERCURY 522661* (10,98 F/15.98) [fR CREEP WIT' ME 22 94 94 85 4 VARIOUS ARTISTS THUMP 4030° (10 98/16 98 OLD SCHOOL VOLUME 11 76 ]
] | * % * PACESETTER % * % 95 | 79 | 82 | 5 | RON CPROFILE 1454 (10.98/16.98 THE “C” THEORY | 69
42 60 | — 2 | THE DAYTON FAMILY PO BROKE 5433 (9.98/15.98) WHAT'S ON YOUR MiND | 42 96 | 71 66 7 DRU DOWN RELATIVITY 1222 (.98/16.98) EXPLICIT GAMES | 46
43 | 27 | 30 3 | COMMON SENSE RELATIVITY 1208" (9.98/16.98) [ RESURRECTION | 27 97 82 83 1 27 | NAS coLUMBIA 57684" (9.98 EQ/15.98 ILLMATIC 2
a4 | 42 | 4 9 THE JERKY BOYS @ SELECT 92411%/AG (10,98/15.98) THE JERKY BOYS 2 16 98 | 69 | 49 11 | C-BO awoL 7196/5MG (8.98/11.98) iR AUTOPSY | 22
45 | 46 | M Z(ﬁ OUTKAST @ LAFACE 26010*/ARISTA (9.98 15.98) SOUTHERNPLAYALISTICADILLACMUZIK 3 9 | 97 | 91 28 | ALL-4-ONE A’ BLITZZ/ATLANTIC 82588/AG (10.98/15.98 ALL-4-ONE | 12
| 46 | 43 | 38 | 11 | GRAVEDIGGAZ GEE STREET 524016%/SLAND (9.98 EQ/15.98) 6 FEETDEEP | 6 100 | 87 | 98 | 52 | ZAPP & ROGER @ REPRISE 45143MWARNER BROS, (10.98/15.98 ALL THE GREATEST HITS i 9

Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units (250,000 for EPs). A RIAA cerlification for shipment of 1 million units (500,000 for EPs), with multipiatinum titles indicated by a numeral fol-
owing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and alf olher CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit
increase. Pacesetter indicates higgest percentage growth. Heatseeker Impact shows artists removed from Hgﬁtseekers this week. [fH indicates past or present Heatseeker title. ©1994, Billboard/BP| Communications, and SoundScan, Inc
e

NN N VN i N U N\
SUBSCRIBESROMSEIANIAN
TOP 40 AIRPLAY MONITOR ¢ COUNTRY AIRPLAY MONITOR e R&B AIRPLAY MONITOR * ROCK AIRPLAY MONITOR
The only radio publications based exclusively on electronically monitored airplay from Broadcast Data Systems!

® 6000060606000 000060000606060600000¢0¢000000C0OCOCESIGIGIOSIOSESSOOCOEOEO

e CALL (800) 722-2346 TO SUBSCRIBE

Special Offer!! BILLBOARD subscribers can receive any or all the
AIRPLAY MONITORS at the special rate of just $129 each - that's 35% off
the regular subscription rate of $199. To subscribe call (800) 722-2346 or FAX
your order to (212) 536-5294. Or mail this ad with your payment to:

Airplay Monitor, Attn: Carlton Posey, 1515 Broadway, NY, NY 10036.
Part of the Billboard Music Group

30 BILLBOARD NOVEMBER 5, 1994

www.americanradiohistorv.com

Jrevi


www.americanradiohistory.com

Billboard

FOR WEEK ENDING NOVEMBER 5, 1994

Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 77 R&B stations
are electronically monitored 24 hours aday, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. Thisdata is used in the Hot R&B Singles chart.
51513 gl15|3
z (2|2 2|22
ol | & TITLE o |5 | & | TITLE
Z | S| = | ARTIST (LABEUDISTRIBUTING LABEL) = | S| 2 | ARTIST (LABEUDISTRIBUTING LABEL)
: ENDLESS LOVE
* * NO.1 » * 38| 28| 9 | "VANDROSS & M. CAREY (COLUMBIA)
| WANNA BE DOWN NUTTIN’ BUT LOVE
Di1j? | BRANDY (ATLANTIC) 2uis atNo it | 39|32 | 22| BEawy D s THE BOYZ (UPTOWNMCA)
20213 f'LL MAKE LOVE TO YOU 40 1 GERALD LEVERT

BOYZ (I MEN (MOTOWN) =4 (EASTWEST)

BODY & SOU 10 WHEN A MAN CRIES
SRR ANITA BAKER (ELEKTRA» 4Ly 50 | 7 TONY TERRY (VIRGIN)

4|48 HERE COMES THE HOTSTEPPER 42153 3 TURN IT UP
3 INI KAMOZE (COLUMBIA) = RAJA-NEE (PERSPECTIVE)
50817 PRACTICE WHAT YOU PREACH 43171 2 FOOLIN' AROUND
< BARRY WHITE (A&M/PERSPECTIVE) CHANGING FACES (SPOILED ROTTEN/BIG BEAT)
§17|71Y WILL KNOW 4143 14 TURN DOWN THE LIGHTS
L B.M.U. (BLACK MEN UNITED) (MERCURY} SHANICE (MOTOWN)
715119 AT YOUR BEST (YOU ARE LOVE) 4536 | 14 ACTION
AALIYAH (BLACKGROUND/JIVE) TERROR FABULOUS (FASTWEST)
§{918 BEFORE I LET YOU GO 8152 5 GOING IN CIRCLES
d BLACKSTREET (INTERSCOPE) = LUTHER VANDROSS (LV/EPIC)
9 (6|15 STROKE YOU UP 47051 9 1 DON'T WANT TO KNOW
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) H GLADYS KNIGHT (MCA)
100221 4 IF YOU THINK YOU'RE LONELY NOW a8)l68l 2 OLD SCHOOL LOVIN'
2t K-Cl HAILEY OF JODECI (MERCURY) =L CHANTE MOORE {SILAS/MCA)

5-4-3-2 (YO! TIME IS UP) ALWAYS IN MY HEART
1109 JADE (GIANT) 43|46 | 42| TEyiN cAmPBELL (QWEST/WARNER BROS.)
( BE H, Joy
12| 21] 4 | BRVFEce whrownmca) 50 | 42| 14 | BlACKSTREET GNTERSCOPE)
1311238 HOW MANY WAYS 5139 CHOCOLATE

TONI BRAXTON (LAFACE/ARISTA) k Y?N-VEE (PMP/RAL/ISLAND)}

) ON BENDED KNEE TOOTSEE ROLL
14) 231 7 | Bovz ' MEN (MOTOWN) 52|47 15| g5'govz (RIP-IT)

YOUR LOVE IS A... 53 HIT BY LOVE
15| 11| 14| YAiTEHEAD BROS. (MOTOWN) 53) 65| 3 CE CE PENISTON {A&M/PERSPECTIVE)
1611313 BLACK COFFEE 54 63| 10 IF ANYTHING EVER HAPPENED TO YOU

HEAVY D & THE BOYZ (UPTOWN/MCA) BEBE & CECE WINANS {CAPITOL)

FLAVA IN YA EAR I ALL THIS LOVE
17116 | 13 | Crug mack (BAD BOY/ARISTA) 93| 98 | 4 | paryi LABELLE (MCA)

180611 2 CREEP 56 [ 48| 16 EVERYTHING IS GONNA BE ALRIGHT
2L TLC (LAFACE/ARISTA) SOUNDS OF BLACKNESS (PERSPECTIVE)

NEVER LIE NEVER AGAIN
19 (15|15 | jMuatore (MCA) 57156 | 3 | |NTRO (ATLANTIO
4 YOU WANT THIS LETITGO
201 24| 5 | JANET JACKSON (VIRGIN) 81371 12| prince (WARNER BROS .}

I'LL TAKE HER g BROWNSTONE
21| 19| 9 | |[AC skraTCH (MERCURY) 9|1 (MJJ/EPIC)

GET UP ONIT IT SEEMS LIKE YOU'RE READY'
22| 20| 8 | KeiTH swear (ELEKTRA} 60|55 | 37 R. KELLY (JIVE) ]
2301415 1'D GIVE ANYTHING 61571 3 WHY NOT TAKE ALL OF ME

GERALD LEVERT (EASTWEST) CASSERINE FEATURING CATO (WB)

1 CAN U GET WIT IT MAKE IT RIGHT
24126 | 11| Goper (LAFACE/ARISTA) 62645 LISA STANSFIELD (GIANT)

HUNGAH HONEY
25017110 KARYN WHITE (WARNER BROS.) 63|60 8 ARETHA FRANKLIN (ARISTA}

WHEN CAN [ SEE YOU Y WHERE DID WE GO WRONG
26| 18|22 BABYFACE (EPIC} 847412 BLACKGIRL {(KAPER/RCA)

WHERE IS MY LOVE? VIBE
7(25|19] g DEBARGE (REPRISE) 65 |44 | 12 | 7aNe (MOTOWN)

m; 31 6 FA ALL Y'ALL 66 —| 1 | APOLOGIZE

DA BRAT (S0 SO DEF/CHAQS/COLUMBIA) R ANITA BAKER (ELEKTRA)
29301 6 LET'S TALK ABOUT IT &0l — 1| 1 SHAME
£/ MEN AT LARGE (EASTWEST) 2 ZHANE (HOLLYWOOD/JIVE)
30(27]16 DO YOU WANNA GET FUNKY 68|54 13 ROMANTIC CALL

C+C MUSIC FACTORY (COLUMBIA) PATRA FEATURING YO-YO (EPIC)

THROUGH THE RAIN 60 TAKE IT EASY
31|33 13 | TANYA BLOUNT (SLAND) 89) 70| 15| yap tion (WEEDED/NERVOUS)

THE RIGHT KINDA LOVER SLOW WINE
32129125 | puTy) LaBELLE (MCA) 10145 21| Tony ronn TONE! (WING/MERCURY)
33l 38 | § | THUGGISH RUGGISH BONE 71162 | 6 | 9TH WONDER (SLICKER THIS YEAR)
o BONE THUGS N HARMONY (RUTHLESS) DIGABLE PLANETS {PENDULUM/EMI)

) | CAN GO DEEP SPEND THE NIGHT
34)59] 2 SILK (HOLLYWOOD/HVE) 72 | 66 | 19| Rlppiase (MAVERICK/SIRE/REPRISE)
JUICY I'VE HAD ENOUGH
(39{41] 10 THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) 13169101 oiNpy mizeLie (EASTWEST)
36) 49 | 5 | TASTE YOUR LOVE 74) | 1 | LNEVER SEEN A MAN CRY
25 HORACE BROWN (UPTOWN/MCA) SCARFACE (RAP-A-LOT/NOO TRYBE}
3D 9 WHEN YOU NEED ME 75 —| 1 THIS LOVE IS FOREVER
21 AARON HALL (SILAS MCA} £ HOWARD HEWETT (CALIBER)

) Records with the greatest gains. © 1994 Bitiboard/BPI Communications.

HOT R&B REEIIRBENI AIRPLAY

1| |1 | BACK & FORTH | | BIGGEST PART OF ME
AALIYAH (BLACKGROUND/JIVE) TAKE 6 (REPRISE}
2 | | 1 | YOUR BODY'S CALLIN' 15111 12 | } BELIEVE )
R. KELLY (JIVE) SOUNDS OF BLACKNESS (PERSPECTIVE)
30113 SENDING MY LOVE 16161 36 HEY MR. D.J.
ZHANE (ILLTOWN/MOTOWN} ZHANE (FLAVOR UNIT/EPIC)
ANYTHING BELIEVE IN LOVE
4 g 7 SWV (RCA) 17113113 TEDDY PENDERGRASS (ELEKTRA)
5 (44| MISSYOU 18| 17| 53 | THAT'S THE WAY LOVE GOES
AARON HALL (SILAS/MCA) JANET JACKSON {VIRGIN}
6l6la|lM NOT OVER YOU 19| 211 15 | TREAT U RITE
CE CE PENISTON (A&M/PERSPECTIVE) ANGELA WINBUSH (ELEKTRA)
WILLING TO FORGIVE BUMP N' GRIND
1 2 E ARETHA FRANKLIN (ARISTA) 0] 14 R. KELLY (JIVE)
81313 ANY TIME, ANY PLACE 2112 8 YOU MEAN THE WORLD TO ME
JANET JACKSON (VIRGIN) TONI BRAXTON (LAFACE/ARISTA) —
9 |14] 4 | WEEKEND LOVE 22| 19| 13 | THE MOST BEAUTIFUL GIRL . . .
QUEEN LATIFAH (MOTOWN} 4 (NPG/BELLMARK)
10| 9 | 8 | SOMEONE TO LOVE 231 22| 9 | REGULATE
MINT CONDITION (PERSPECTIVE) WARREN G & NATE DOGG (DEATH ROW)
BOOTI CALL FANTASTIC VOYAGE
118 2 BLACKSTREET (INTERSCOPE) 241156 CO0LIO (TOMMY BOY)
12| 7 | 3 | FUNKDAFIED 251 — {31 | JUST KICKIN' IT
DA BRAT (SO SO DEF/CHAOS/COLUMBIA) XSCAPE (SO SO DEF/COLUMBIA)
1311011 I'M READY Recurrents are tities which have appeared on the Hot R&B
TEVIN CAMPBELL (QWEST/WARNER BROS.) Singles chart for 20 weeks and have dropped below the top 50.
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41
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18
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10
85
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14
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

5-4-3-2 (YO! TIME IS UP) (Second Generation
Rooney Tunes, BMI/MCA, BMI/Creole Chee Chee,
ASCAP/Sista Girl, ASCAP/Nikkian, ASCAP)

9TH WONDER (SLICKER THIS YEAR) (Wide Grooves,
BMI/Gitro, BMI/EMI Blackwood, BMI)

ACTION (EM Blackwood. BMI} HL

AFRO PUFFS (Suge. ASCAP)

ALL THIS LOVE (Jobete, ASCAP) WBM

ALWAYS IN MY HEART (Sony, BMI/Ecaf, BMi/Boobie-
Loo, BMI/Wamer-Tamerlane, BMI) HL/WBM

AT YOUR BEST (YOU ARE LOVE) (Bovina, ASCAP/EMI
April, ASCAP)

BEFORE | LET YOU GO (Donril, ASCAP/Zomba,
ASCAP/MCA, ASCAP/Tadej, ASCAP/Davey Pooh,
ASCAP/Chauncey Black, ASCAP) WBM

BE HAPPY (MCA, ASCAP/Mary ). Blige, ASCAP/Doach,
ASCAP/Sustin Combs. ASCAP/Twelve And Under, ASCAP)
BLACK COFFEE (EMI April. ASCAP/Bee Mo Easy,
ASCAP/E-Z-Duz-It, ASCAP)

BLACK SUPERMAN (Dollarz-N-Sense, BMI/Phront
Street, BMI/Pimp Clinic, BMI/D.J. K-oss, BMI)

BODY & SOUL (EMI Virgin, BMI/Shipwreck. BMI/EMI
Virgin, ASCAP/Future Furniture, ASCAP)

BOP GUN (ONE NATION) (Gangsta Boogie.
ASCAP/WB, ASCAP/Deep Technology, ASCAP/Full Keel,
ASCAP) WBM

BREAKDOWN (Zomba, BMI/CPMK, BMU/Saja,
BMI/Troutman, BMi} WBM

BREATHLESS (Songcase, BMI) WBM

CAN U GET WIT IT (DeSwing, ASCAP/EM! April, ASCAP)
CHOCOLATE (Jobete, ASCAP) WBM

DO YOU WANNA GET FUNKY (Cole-Clivilles,
ASCAP/Duranman, ASCAP/EMI Virgin, ASCAP) HL
ENDLESS LOVE (Pgp, ASCAP/Brockman.
ASCAP/Intersong, ASCAP)

ERROR OF OUR WAYS (Honey Of A "0”, ASCAP/Temp
U, ASCAP/Street Zone, BMI)

EVERYTHING IS GONNA BE ALRIGHT (Fiyte Tyme,
ASCAP/New Hidden Valiey, ASCAP/Casa David, ASCAP) WBM
FA ALL Y'ALL (So So Def, ASCAP/EMI April, ASCAP/Air
Controt, ASCAP)

FLAVA IN YA EAR (For Ya Ear, ASCAP/Janice Combs,
ASCAP/EMI April, ASCAP/Bee Mo Easy, ASCAP) HL
FORGET | WAS A G (Warner-Tamerlane, BMI)

GET UP ON IT (Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Scottswille, BMi/EMI Blackwood, BMI) WBM
GIT UP, GIT QUT (Gnat Booty, ASCAP/Chrysalis,
ASCAP/Goodie Mob, BMI/Organized Noize, BMI/Stiff
Shirt, BMI)

GROOVE OF LOVE (Ensign, BMi/Lane Brane.
BMI/Famous, ASCAP/Suga Wuga, BMI)

GUERRILLA FUNK (Scarface, ASCAP)

HERE COMES THE HOTSTEPPER (Salaam Remi,
ASCAP/Pine, PRS/Longitude, BMI) WBM

HIP HOP RIDE (Marley Marl, ASCAP/EMI April,
ASCAP/Top Jam, BMI/Supreme C, ASCAP}

HIT BY LOVE (EMI Virgin, ASCAP/Steven And Brendon,
ASCAP/Casadida, ASCAP)

HONEY (Sony, BMI/Ecaf, BMI)

HOW MANY WAYS/| BELONG TO YOU (Three Boyz
From Newark, ASCAP/Potygram. ASCAP/Lady Ashlee,
BMI/Jay Bird Ailey, BMI/Black Hand, ASCAP/Zomba,
BMI/Raphic, BMI) WBM

HUNGAH (Warner-Tamerlane, ASCAP/Kings Kid,
BMI/Flyte Tyme, ASCAP) WBM

| CAN GO DEEP (FROM A LOW DOWN DIRTY
SHAME) (Today's Crucial, BMI/Me And My Boy,
BMI/Warner-Tamerlane, BMI)

| CAN'T MAKE YOU LOVE ME (Aimo, ASCAP/Brio
Blues, ASCAP/Hayes Street, ASCAP)

I'D GIVE ANYTHING (Fuil Keel, ASCAP/Farrenuff.
ASCAP/Farren Curtis, BMI/Longitude, BMI/August
Wind, BM!/Albert Paw, BMI/Curbsongs, ASCAP/Mike
Curb, BMI) WBM

1 DON'T WANT TO KNOW (Sony, BMi/Ecaf, BMI)

IF ANYTHING EVER HAPPENED TO YOU (PSO Ltd.,
ASCAP/Music By Candelight, ASCAP/Music Corp. Of
Amenica, BMI/MCA. BMI/Nelana, BMI) WBM

IF YOU LOVE ME (Stone Jam, ASCAP/Ness, Nitty &
Capone, ASCAP/Orisha, ASCAP/WB, ASCAP/Brown
Girl, ASCAP/Night Rainbow, ASCAP)

| GOT A LOVE (Smooth Flowin', ASCAP/Pete Rock. ASCAP)
I'LL MAKE LOVE TO YOU (Sony Songs, BMU/Ecat, BMI} HL
I'LL TAKE HER (Gabz. ASCAP/Brian-Paul,
ASCAP/11C, ASCAP/Deep Soul, ASCAP/Il, ASCAP)
"M ON MY KNEES (Zomba, ASCAP) WBM

| NEVER SEEN A MAN CRY (AKA | SEEN A MAN DIE)
(N-The Water, ASCAP/EMI Biackwood, BM1}

| REMEMBER (T-Boy, ASCAP/Boo Daddy,
ASCAP/Irving, BMI/AI Green, BMI/Warner-Tamerlane,
BMI/Mijac, BMI/EMI Blackwood, BMI) WBM

I'VE HAD ENOUGH (YelRAHC, BMI/AImo Irving, BMI) WBM
| WANNA BE DOWN (Human Rhythm, BMI/Young
Legend, ASCAP/Chrysalis, ASCAP) WBM
JUICY/UNBELIEVABLE (Tee Tee, ASCAP/Janice
Combs, ASCAP)

LETITGO (Controversy, ASCAP/WB, ASCAP) WBM
LET'S TALK ABOUT IT (Divided. BMI/Zomba,
BMI/Ramal, BMI/Warner-Tamerlane, BMI) WBM

A LIL" SOMETHIN' (Gimme Some Hot Sauce,
ASCAP/More Better Grooves, ASCAP/Tunes On The
Verge Of Insanity, ASCAP/Famous, ASCAP}

MAKE IT RIGHT {Rhett Rhyme, ASCAP/Quiet Of Mind,
ASCAP/BMG, BMI/Girl Next Door, BMI)

THE MOST BEAUTIFULLEST THING IN THIS WORLD
(Zomba, ASCAP/liliotic, ASCAP/Erick Sermon,
ASCAP/EMI April, ASCAP/Bovina, ASCAP) WBM
NEVER LIE (Hook, ASCAP/Zomba, ASCAP/Teaspoon,
ASCAP) WBM

NO GUNS, NO MURDER (Dope On Plastic.
ASCAP/BAMB, BMI)

NONE OF YOUR BUSINESS (Sons Of K-oss.
ASCAP/Qut Of The Basement, ASCAP/Unart, BMI/Next
Piateau, ASCAP) WBM

NUTTIN’ BUT LOVE (Kid Capri, ASCAP/EM! April,
ASCAP/Eazy-Duzit. ASCAP) HL

OLD SCHOOL LOVIN' (EMI Blackwood, BM!/Chante’
7, BMI/Lane Brane, BMI/Ensign, BMI/Suga Wuga.
BMI/Tunes On The Verge Of Insanity, ASCAP/Famous.
ASCAP/Too True, ASCAP)

ONE TOUCH (Heritage Hill, ASCAP/WB, ASCAP/Jo
Skin, ASCAP/Zomba, ASCAP)

PARTY (Pottsburg, BMI/Hamck. BMI/Longitude, BMI) WBM
PLAYAZ CLUB (Rag Top, BMI)

PRACTICE WHAT YOU PREACH (Seven, BMI/Super,
BMI/Divided, BMI/Zomba, BMt/Warner-Tamerlane,
BMI/Ramal, BMI) WBM

THE RIGHT KINDA LOVER (Flyte Tyme, ASCAP/New
Perspective, ASCAP) WBM

Billboard

FOR WEEK ENDING NOVEMBER 5, 1994

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retait stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan
T
A Elg|3
z (=l z |22
2|5 | 4| TITLE |5 | 4| TITLE
= | 3 | = | ARTIST (LABEL/DISTRIBUTING LABEL) £ | 3| 2 | ARTIST (LABEU/DISTRIBUTING LABEL)
E HUNGAH
* x NO.1 » % 38137 | € | Karyx WHITE (WARNER BROS.)
| WANNA BE DOWN oT. TIC TOC
L] 2 | 8 | pRanoY (ATLANTIO 2wisatto. 1| 13946 2 | (0RoS OF THE UNDERGROUND (PENDULUM)
| 1 | g | HERE COMES THE HOTSTEPPER 40| 30 | 15 | BOP GUN (ONE NATION)
= INI KAMOZE (COLUMBIA) ICE CUBE (PRIORITY)
301307 PRACTICE WHAT YOU PREACH a1l a1l 3 WITHOUT A DOUBT
2 BARRY WHITE (A&M/PERSPECTIVE} BLACK SHEEP (MERCURY)
a NEVER LIE GIT UP, GIT OUT
409 | 15| IMumATURE (Mca) 42) 48 | 2 | Gurkast (LAFACE/ARISTA)
5 | 4| 13| FLAVAIN YA EAR 43| 40| 11 | WHERE IS MY LOVE?
CRAIG MACK (BAD BOY/ARISTA) EL DEBARGE FEAT. BABYFACE (REPRISE}
61519 AT YOUR BEST (YOU ARE LOVE) 4133 6 HONEY
AALIYAH (BLACKGROUND/JIVE) ARETHA FRANKLIN (ARISTA)
70811 THUGGISH RUGGISH BONE 45042 11 LETITGO
4 BONE THUGS N HARMONY (RUTHLESS) PRINCE (WARNER BROS.)
TOOTSEE ROLL WORD IS BOND
817 |23 5380z (RIP-m) 46| 28| 2 | gRanp NUBIAN (ELEKTRA)
9)10|5|VY WILL KNOW 47151 | 3 WHEN A MAN CRIES
— B.M.U. (BLACK MEN UNITED) (MERCURY) b TONY TERRY (VIRGIN)
{’LL MAKE LOVE TO YOU a8 100% PURE LOVE
10612 BOYZ (I MEN (MOTOWN) 4—8 50 | 26 CRVSToAL WATERS {MERCURY)
1011 | 3 THE MOST BEAUTIFULLEST... 49) 65| 5 WHEN YOU NEED ME
== KEITH MURRAY (JIVE) AARON HALL {SILAS/MCA}
BEFORE | LET YOU GO BOOTI CALL
12015 | 5 | glackstreer (INTERSCOPE) 30 [ 44| 20 | §iacKSTREET ONTERSCOPE)
CAN U GET WIT IT AFRO PUFFS
131314 USHER (LAFACE/ARISTA) 54513 THE LADY OF RAGE (DEATH ROW)
141211 JUICY/UNBELIEVABLE 571561 8 CHOCOLATE
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) Y?N-VEE (PMP/RAL/ISLAND)
3 YOU WANT THIS WHEN CAN | SEE YOU
1522 | 2 | J5NET JACKSON (VIRGIN) _53__47 20| gagyract (EPIC)
1614115 STROKE YOU UP 54 (53| 4 LET'S TALK ABOUTIT
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) MEN AT LARGE (EASTWEST)
GET UP ON IT HIP HOP RIDE
170 18 | 4 | {eirn sweaT (eLextral 351491 9 | Oa'vounGsTA'S (EASTWEST)
18) 16 | 4 FA ALL Y'ALL (56) 69 | 2 TASTE YOUR LOVE
- DA BRAT (S0 SO DEF/CHAQS/COLUMBIA) S HORACE BROWN (UPTOWN/MCA)
I'LL TAKE HER ROMANTIC CALL
1919 | 8 | || A skraTCH (MERCURY) 57| 52| 14| paTRA FEATURING YO-Y0 (EPIC)
200 |1 HEAVY D & THE BOYZ 58 55| 7 PARTY
£ (UPTOWN/MCA) DIS-N-DAT (EPIC STREET/EPIC)
BREAKDOWN BUCK EM DOWN
1203 FU-SCHNICKENS {JIVE) ‘59 6017 BLACK MOON (WRECK/NERVOUS)
BODY & SOU BLACK SUPERMAN
22|23 | 10 | anita BAKER (ELEKYRA) 60 | 57 1 10| fgove e taw (RUTHLESS RELATIVITY) _|
HOW MANY WAYS B1) LUCAS WITH THE LID OFF
23|21\7 TONI BRAXTON (LAFACE/ARISTA) m 68 4 LUCAS (BIG BEAT/ATLANTIC)
2171 8 ENDLESS LOVE §2) 66| 4 WHERE DID WE GO WRONG
L. VANDROSS & M. CAREY (COLUMBIA) S BLACKGIRL (KAPER/RCA)
252416 9TH WONDER (SLICKER THIS YEAR) 63154119 NUTTIN' BUT LOVE
DIGABLE PLANETS (PENDULUM/EMI) HEAVY D & THE BOYZ (UPTOWN/MCA)
%) PLAYAZ CLUB FUNKY v-2-C
26) 30 | 8 | RappiN'4-TAY (CHRYSALIS/EMI} 64 | 59| 21 | T4 PUPPIES (CHAOS/COLUMBIA}
TAKE IT EASY THE RIGHT KINDA LOVER
22718 MAD LION (WEEDED/NERVOUS) 65|58 | 24§ op7y) LABELLE (MCA}
DO YOU WANNA GET FUNKY BLOWIN' UP
28|25 | 15| CycMUSIC FACTORY (COLUMBIA) 66 1641 2 | quomisreric)
!
1I'D GIVE ANYTHING 3] BASS N THE TRUCK
29| 26| 13| GeRaLp LEVERT (EASTWEST) 80— 1| b koot etk
M 5-4-3-2 (YO! TIME IS UP) | GOT A LOVE
30296 JADE (GIANT) 68|62 7 | pETE ROCK & C.L. SMOOTH (ELEKTRA)
NONE OF YOUR BUSINESS g PARIS
31| 32 | 12 | Sal7.N.PEPA INEXT PLATEAU/LLONDON) 69)—| 1 (PRIORITY)
THROUGH THE RAIN FUNKDAFIED
32|38 | 10| 15Nva BLOUNT (ISLAND) 10163 | 23 | ppgrar (SO SO DEF/CHAQS)
3313411 | YOURLOVEIS A 71170 | 3 | IFANYTHING EVER HAPPENED TO YOU
WHITEHEAD BROS. (MOTOWN) BEBE & CECE WINANS (CAPITOL)
MUl 9 1 DON'T WANT TO KNOW 721 —12 MUCH LOVE
GLADYS KNIGHT (MCA) = BOSSMAN AND THE BE_KJ_AK_(SMOOTH SAIUN)
STRAP ON THE SIDE FANTASTIC VOYAGE
35311 3 | Spce 1 crisovE) 13|61 25| coouio (TOMMY BOY)
1
73 ACTION A LIL' SOMETHIN'
36) 43 | 15 | TErroR FABULOUS (EASTWEST) Mi72) 2|y FEW GOOD MEN {LAFACE/ARISTA)
THIS D.J. | USED TO LOVE H.E.R.
3736 | 15 | warren (VIOLATOR/RAU/ISLAND) 1517515 | common sense (RELATIVITY)
() Records with the greatest gains. © 1994 Billboard/BP| Communications and SoundScan, Inc.
62 ROMANTIC CALL (Howie Tee, BMI/Irving, BMI/Zomba, ASCAP/Melodies Nside, ASCAP)
ASCAP/Aurt Hilda, ASCAP/Street Knowledge, ASCAP) WBM 63 VIBE (9th Town, ASCAP/Naughty, ASCAP/Rodsongs.
68 SLOW WINE (Tony Toni Tone, ASCAP/Pri, ASCAP/Rap ASCAP/AImo, ASCAP) WBM
And More, BMI/Polygram Int'), ASCAP) 99 WE RUN THINGS (IT'S LIKE DAT) (Bush Babee
67 SPEND THE NIGHT (Zomba, BMI/R.Kelly, BMi} WBM Soundz, BMI/Jazz Merchant, ASCAP/Zomba, ASCAP)
80 STRAP ON THE SIDE (Taking Care Of Business, BMI) 86  WHAT MAKES A MAN (WANNA CHEAT ON HIS
11 STROKE YOU UP (Zomba, BMi) WBM WOMAN) (MCA, ASCAP/Deedle Dee. ASCAP)
43 TAKE IT EASY (Misam, ASCAP) 34 WHEN A MAN CRIES Uareese, BMI)
38 TASTE YOUR LOVE (Zomba, ASCAP/Horace Brown, 32 WHEN CAN [ SEE YOU (Sony, BMI/Ecaf, BMI)
ASCAP/My Two Sons, ASCAP/Vanessa, ASCAP/Clyde 33 WHEN YOU NEED ME (MCA. ASCAP/Geffen,
Otis, ASCAP/WB, ASCAP/Stone Jam, ASCAP) WBM ASCAP/Ronnie Onyx, ASCAP)
75 TASTY (New Perspective, ASCAP) 79 WHERE DID THE LOVE GO (SAY WHAT, SAY WHAT,
97 THINKING ABOUT YOU (Nytasia, ASCAP/Ness, Nitty & SAY WHAT?) (The Lady Roars, BM{/Amplified Isvanni,
Capone, ASCAP/Warner Chappeli. ASCAP/P-Man, BMI) BMI/T-girl, BMI/Warner-Tamerlane, BMI) WBM
58 THIS D.J. (Warren G, ASCAP) 44 WHERE DID WE GO WRONG (ATV, BMU/Penny Funk, BMI)
77 THIS LOVE IS FOREVER (Power Players, BMI/Balanga, 27 WHERE IS MY LOVE? (Ecaf, BMI/Sony,
BM!/Lakiva, ASCAP/Warner Chappell, ASCAP) BMI/Rambush, ASCAP/MCA, ASCAP)
35 THROUGH THE RAIN (K-Jack Top 10, 51 WHY NOT TAKE ALL OF ME (Alvie's House, BMD
ASCAP/Neroses, ASCAP) 70 WITH OPEN ARMS (Feel The Beat, BMI/Stone
17 THUGG{SH RUGGISH BONE (Ruthless Attack, Diamond, BMI) WBM
ASCAP/Dollarz-N-Sense, BMI/Keenu, BMI) 72  WITHOUT A DOUBT (Polygram Int'l, ASCAP/Peep Bo,
71 TIC TOC (LOTUG, ASCAP/Marley Marl, ASCAP/EMI ASCAP/Morley, ASCAP/EMI April, ASCAP/Bovina, ASCAP)
April, ASCAP} 69 WORD IS BOND (Brand Nubian, ASCAP/Def Jam,
21 TOOTSEE ROLL (Downlow Quad, BMI) ASCAP/Rushtown, ASCAP/Average. ASCAP/Bug,
57 TURN DOWN THE LIGHTS (Bobizzz, BMI/Meltree, ASCAP/Joe’s Songs. ASCAP)
BMI/Sony, BMI) 24 YOUR LOVE IS A... (K&J, BMI/Sony, ASCAP) HL
50 TURN IT UP (Flyte Tyme, ASCAP/EMI April, ASCAP/Ten- 13 YOU WANT THIS/70°S LOVE GROOVE (Black Ice,
Eight Tunes & Help The Bear, BMI/Bovina, ASCAP) WBM BMI/Stone Agate, BMI/Flyte Tyme, ASCAP/Jobete,
5 U WILL KNOW (FROM JASON'S LYRIC) (Potygram, ASCAP) WBM

ASCAP/Polygram Int'l, ASCAP/Ah-choo, ASCAP/12 AM,
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R&B ' dises

 RHYTHM
1 SHTHON

HEAVY HITTERS: It is survival of the fittest in the top five on the Hot
R&B Singles chart this week. “I Wanna Be Down” by Brandy (Atlantic) holds
“Here Comes The Hotstepper” by Ini Kamoze (Columbia) at bay for another
week. “I Wanna” strengthens its lead with major increases in both sales and
airplay, and takes back the No. 1 position on the R&B Singles Sales chart.
“Practice What You Preach” by Barry White (A&M) has the largest increase
in total points and moves to No. 3. White’s album “The Icon Is Love” is the
Greatest Gainer on the album chart, sitting at No. 3 there as well. “U Will
Know” by B.M.U. (Black Men United) (Mercury) plows its way into the top
five with a solid gain in points. It’s No. 1 at WQQK Nashville, WKYS Washing-
ton, D.C., WENN Birmingham, Ala., and WZHT Montgomery, Ala., and ranks
top five at 17 other stations. “Before I Let You Go” by Blackstreet (Inter-
scope) is another record with a lot of muscle, and is likely to continue on its
path to the top of the chart. It’s No. 1 at 10 stations, including WGCI Chicago,
WJLB Detroit, and KJMS Memphis.

TWO TIMIN’: “How Many Ways” by Toni Braxton (LaFace) and “You
Want This” by Janet Jackson (Virgin) both had their B-sides added to their
chart listings this week. B-sides are only listed when they start to receive mon-

itored airplay, if both tracks are available on all commercial configurations. |

WQMG Greensboro, S.C., WOWI Norfolk, Va., and WKYS Washington, D.C.,
are among the first to give exposure to Braxton’s “I Belong To You.” Jackson’s
B-side “70’s Love Groove” is top 10 at WZAK Cleveland, and is breaking at
KMJQ Houston and WMYK Norfolk, Va,

ON THE RISE: “Be Happy” by Mary J. Blige (Uptown) debuts at No. 26 |

on the singles chart, earning the Hot Shot Debut. Although it has just been
officially serviced to radio, it is already No. 1 at WQOK Raleigh, N.C., and
top five at WRKS New York, WFXE Columbus, Ga., and WKYS. “When You
Need Me,” the follow-up single to “I Miss You” by Aaron Hall (Silas), wins
the Greatest Gainer/Sales award with a sales increase of 54%. It ranks top
five at WBLX Mobile, Ala., WQMG, and WVEE Atlanta. “Taste Your Love”
by Horace Brown (Uptown) continues to grow at a steady pace. Fueled by
a 40% increase in sales, this risqué track moves 50-38. “Taste” is receiving
top 10 exposure at WRKS, WBLS New York, and WPLZ Richmond, Va.
“Where Did We Go Wrong” by Black Girl (Kaper) also makes a nice jump,
moving 55-44. It is receiving significant airplay at WOLF Syracuse, N.Y,,
WMYK, KSJL San Antonio, Texas, and WNOO Chattanooga, Tenn. “Old
School Lovin’” By Chante Moore (Silas) garners Greatest Gainer/Airplay
honors with a 52% increase in airplay.

IT’S ON: The rush of holiday releases has begun. This week alone, there are
10 debuts on the Hot R&B Albums chart. Among them is “Murder Was The
Case” (Death Row), the soundtrack to the movie directed by Dr. Dre, which
debuts at No. 1 and wins the Hot Shot Debut honor (naturally). Debuting at
No. 2 is Scarface with his long-awaited release “The Diary” (Rap-A-Lot). An-
other hot release is “Blowout Comb” by Digable Planets (Pendulum). The
release of the album seems to have temporarily stunted the growth of the act’s
single, “9th Wonder (Slicker This Year),” which stalls at No. 37 on the singles
chart. However, the availability of new remixes may be able to keep the single
alive.

MISSJONES

(Continued from page 29)

street. I just walked up to him and
started singing,” she says. “The
next week his management com-
pany called and asked me to join
him on tour.”

After nine months on tour, Jones
had another chance encounter.

“When we came home {from
touring], we did the Harlem Day
parade. Ron G. was on the float
with me and Doug. When he heard
me sing, he asked me to come to his
house the next day to sing on his
newest mix-tape. The tape ended
up doing really well, so we did an-
other, then another.”

Jones came to StepSun and
Stephney as a result of Ron G.
shopping for his own record deal.
Says Jones, “When Bill heard my
voeals, he wanted to meet me. Ron
told Doug about that, and Doug,
who knew Bill, brought me up to
StepSun. Bill signed me on the
spot.”

Jones is scheduled to go on a
short promotional tour of the U.K.
toward the end of November. Upon
her return to the U.S,, she will con-
tinue promoting her single with ap-
pearances and showcase dates until
Christmas.

RHYTHM & BLUES

(Continued from page 29)

CAPITOL ACHIEVEMENT:
Watch for the three-CD box set “Tina
Turner, The Collected Recordings:
Sixties To Nineties” on Capitol Rec-
ords. The 48-track collection drops to
retail Nov. 15 and spans Anna Mae
Bullock’s days with Ike, and includes
her collaborations with rockers like
Rod Stewart and David Bowie.

IS HE OR ISN'T HE? According to
BET “Teen Summit” host Belma
Johnson, Chuck D’s declaration of
retirement as front man of Public
Enemy in January 1995 was unmis-
takably clear. Reports Johnson, “He
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@ 4 5 3 | THE MOST BEAUTIFULLEST THING IN... & KEITH MURRAY
(C) (M) (T} (X) JIVE 42249
5 5 4 11 | JUICY/UNBELIEVABLE © THE NOTORIOUS B.I.G.
(C) (D) {M} (T} BAD BOY 7-9004/ARISTA
@ 5 g 4 | FAALLYALL @ DA BRAT
(C) (M) (T) (X} SO SO DEF/CHAQS 77594/COLUMBIA
7 7 6 g | VLLTAKE HER @ ILL AL SKRATCH FEAT. BRIAN MCKNIGHT
(C) (T) (X) MERCURY 856 124
(8) BLACK COFFEE  HEAVY D & THE BOYZ
NEw » 1 (C} (T) (X) UPTOWN 54931/MCA
9 3 7 4 | BREAKDOWN © FU-SCHNICKENS
(C) (T) (X) JIVE 42244
10 9 10 | g | 9TH WONDER (SLICKER THIS YEAR) & DIGABLE PLANETS

{C) (T) (X) PENDULUM 58159/EMi

* k x GREATEST GAINER* % %

g | PLAYAZCLUB ® RAPPIN' 4-TAY
() (T) (X) CHRYSALIS 58267/EMI

—
~
—
~

TAKE |T EASY
(C) (M) (T) WEEDED 20126/NERVOUS

12| 10 8 18 ® MAD LION

NONE OF YOUR BUSINESS
(©) (D) (M) (T) (X) NEXT PLATEAU/LONDON 857 578/ISLAND

13 14 14 16 @ SALT-N-PEPA

STRAP ON THE SIDE
(C) (T) JIVE 42232

14 [ 13 17 3 SPICE 1

18 18 15 ACTION @ TERROR FABULOUS FEAT. NADINE SUTHERLAND
(C) (D) (M) (T) EASTWEST 98260/AG
15 13 15 THISD.). ® & WARREN G
(C) (M) (T) (X) VIOLATOR/RAL 853 236/ISLAND
2 TIC TOC @ LORDS OF THE UNDERGROUND

(C) (M) (T} PENDULUM 58246/EM!

BOP GUN (ONE NATION) @ ICE CUBE FEAT. GEORGE CLINTON

16 1 15 (M) (T) (X} PRIORITY 53161*

RERE
S
|

WITHOUT A DOUBT ® BLACK SHEEP

17 15 3 (C) (T) (X) MERCURY 856 170
21 | 46 | 3 | GIT UP, GIT OUT ® OUTKAST

(C) (M) (T) (X) LAFACE 2-4085/ARISTA

2| 1| — | 2 | WORDISBOND # BRAND NUBIAN
(M) (T) ELEKTRA 66191*

22 | 19| 16 | 13 | AFRO PUFFS © THE LADY OF RAGE
(C) {M) (T) (X) DEATH ROW/INTERSCOPE 98233/AG

23 | 22| 26 | 10 | HIP HOP RIDE @ DA YOUNGSTA'S

{C) (T) (X} EASTWEST 98240

® PATRA FEATURING YO-YO

ROMANTIC CALL
23 19 14 {C) (M) (T) EPIC 77624
PARTY & DIS-N-D
5 2 8 (M) (T) EPIC STREET 77400%EPIC o
BUCK EM DOWN # BLACK MOON

3 z / (C) (M) (T} (X) WRECK 20125/NERVOUS

BLACK SUPERMAN
(C) (1) RUTHLESS 5516/RELATIVITY

26 25 14 & ABOVE THE LAW

LUCAS WITH THE LID OFF ® LUCAS

w o w | N ~N N
[ BT - -~ | b=
(%)
=

3 6 (C) (T) (X) BIG BEAT 98219/ATLANTIC
o1 | 20 | 19 | NUTTIN' BUT LOVE ® HEAVY D & THE BOYZ
{C) (M) (T) UPTOWN 54865/MCA
97 | 24 | 21 | FUNKYY-2C ® THE PUPPIES
(C) {M) (T) (X) CHAOS 77461/COLUMBIA
32 | 50 | 3 | BLOWIN' UP (DON'T STOP THE MUSIC) *Quo
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e . :
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“When we get reaction from in-

store play, we got a winner!!!”
— George Daniels, George's Music Room, Chicago, IL

“Tha Butterfly is gonna fly!”

— Josie Beal, Shantinique, Detroit, MI

“This Butterfly has got big wings!

It's flying out the door!!”
— Gary, Omega Music, Dayton, OH.

“It's a smash hit for all the clubs!”

— Joe Crutcher, Joe's Music Vault, Louisville, KY

“Single is hot & timely.

My customers love it!!!"
— Seth Tanner, Compact Discs & More, Pasadena, CA

“This is Hot!”
— Steve Harrison, Discount Records, Little Rock, AR
“This is the SH*T!! This record

is phat!”
WAMO — Pittsburgh, M.D. J.J.

“It's all that for tha '90s and if you

are not on it, you are out of season.”
WIZF — Cincinnati M.D. Icy-D

“Just like funkadelic. Never missin’

a beat!”
WQMG — Greensboro, N.C., M.D. Jackson Brown

“It's a new thang; they're
Butterflyin’ in Little Rock.”

KIPR — Little Rock, AR, P.D. Broadway Joe |

Tha Hip-Hop Single
From the album “38th Street” by Way 2 Real

For retail, contact Pete Russo, for radio, contact Jammin’ Jimmy Avant at 1-800-945-3059

So-Lo JAM Records, a division of Intersound Inc. ® P.O. Box 1724 ¢ Roswell, Georgia 3C077 +{404) 664-3262 » Fax (404) 664-7316
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Dance

ARTISTS & MUSIC

Magic Fingers Tweak Knohs On Naughty New Singles

TURNTABLE TREATS: Production
team 20 Fingers is making the most of
the left-field club and pop radio success
of its debut single, “Short Dick Man,”
by simultaneously releasing three sin-
gles on its own S.0.S. Records. Each
track has lyrics that do not venture be-
yond adolescent humor and raunchy
chatter, with slammin’ grooves and
contagious melodies serving as the real
attention grabber. “Fat Boy” by Max-
A-Million mines a ragga-house field
with mixed results, while “Lick It” has
singer Roula cooing and giggling on
the joys of oral gratification. The best
of the three tracks is “She Won't
Know” by Dania, which deals with fi-
delity, and leaves us with hope that 20
Fingers may eventually rise above the
silliness and give us something real.

If you like your house humor with a
pinch of dishy spice, go directly to
“Becky At Her Best,” a giddy deep-
houser concocted by DJ Henry Hall
with assistance from Louie ‘“‘Balo™
Guzman and Jackie B. Etched with
insinuating tribal percussion and a
grinding organ line, the track manipu-
lates Valley-girl-voiced lines like “Oh
my God, look at her butt! It is so big!”
in unimaginable ways. This fun and fes-
tive effort, on New York’s Kult Rec-
ords, will likely set the precedent for
other outlandish booty-girl music
videos in the future.

Just because an act has acoustie-pop
leanings does not preclude it from club
recruitment. Take the nicely assem-
bled package of trance/house repro-
ductions of “Missing” by Atlantic duo
Everything But The Girl. While the
mere thought of Todd Terry, Ultra-
marine, and Chris & James tweaking
the wonderfully romantic and delicate

by Larry Flick

original cut left us ice-cold, we must
confess that Tracey Thorn’s mournful
vocal takes on a powerful and haunting
quality when placed against a hard
bassline and a bank of lush, quasi-am-
bient keyboards. And the melody is
quite compatible with the accelerated
rhythm pace. While such drastic song
reconstruction often tends to do more
damage than good, this is a case in
which the new versions only expand
upon the initial concept.

Nearly two months after raging
through Europe on deConstruction/
RCA Records, Kylie Minogue’s
smashing collaboration with Brothers
In Rhythm, “Confide In Me,” has fi-
nally seen the light of domestic release
in the U.S. on Imago Records. The gor-
geously atmospheric, downtempo al-
bum cut has been revamped for state-
side jocks by Phillip Damien, whose
versions are likely to score mixed reac-
tion. He hits the mark on the Confes-
sion mix, which sparks with his signa-
ture collision of twisted loops and
forceful beats. The Confessional Dub
and Bass Charge edits seem somewhat
out of step with the vocal and have a
muddy tone. As much as we usually dig
Damien, we feel compelled to direct
DJs to the U.K. remix by Brothers In
Rhythm, which swoops and soars with
the kind of lush melodrama and gear-
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shifting changes to leave your senses
tingling with joy.

Another concern regarding “Confide
In Me” and Minogue’s subsequent self-
titled album: Now that Imago has dis-
missed its dance department, what are
this project’s chances for survival? We
have our fingers crossed that the real
gems never go unnoticed.

Larry Heard and Bernard Badie
strike a ringing balance between clas-
sic Chicago-house grooves and retro-
soul melody on “Was It Love,” a treat
they have issued on Black Market Rec-
ords under the name MiTue. Singer
Louie Lang anchors the track with
suave phrasing and a clear tenor range.
The song is enhanced by a refrain that
instantly sticks to the brain, paving the
way for a smooth chorus and a line of
clicking percussion that gives the track
a nice blast of energy. Live for the
Disco remix, and then cool off with slow
jazz vibe of the Mellow version.

Dub fiends in a U.K.-import state of
mind should seek out Slate Records’
“Movin’ Melodies” four-cut EP, a
groove extravaganza from the brain of
Dutch producer/composer Patrick
Prins, the man behind underground
gems by Warp 59 and Subliminal
Cuts. Sharp eyes will note that “Movin’
Melodies™ first surfaced last vear on
the Dutch Urban Sound of Amsterdam
label last year. Deftly remixed by Bri-
tish up-and-comers Rebound, Cotton
Club, and Mano y Mano, each of the
tracks kicks with trendy vibes that
range from lively tribal-house to hi-
NRG and trance-ish rave. Be smart
and pick up the double-pack, which has
the original EP, as well as the remixes.

MUSIC FOR LIFE: RCA dance de-
partment head/musician Mojoe Nico-
sia set out to accomplish more on the
self-titled debut by Enchanted—a new
act he masterminded with Steve Rim-
land and his wife, Dana—than simply
inspire dancefloor jiggling.

“A lot of the music comes from a
process of us exploring what was in our
hearts, and then finding a way to share
our discoveries,” he says. “We had all
been through so much in our personal
lives over the past few years, and it was
good to face those experiences head-on.
Self-deception is not the answer; hon-
esty and sharing is.”

The album is a sweet blend of classic
funk and dance flavors that are laced
with Gregorian chants, and it aims to
expand upon the otherworldly concepts
of acts like Enigma and Deep Forest
by replacing a quirky lyrical context
with healing and soothing vibes. The
single “Enchanted” follows this line of
reasoning, even in its uptempo house
incarnations. The subtle way that Nico-
sia and Rimland, who also handled the
track’s post-production, melt slower,
more wandering synth lines into a gal-
loping rhythm base is highly effective
and clever; it blows a fresh and creative
breeze onto floors normally filled with
sound-alike jams.

Merging the mentalities of a com-
poser/producer and an industry execu-
tive on a project has been a challenge
for Nicosia, who credits department
partner Carmen Cacciatore as his
“counselor and relentless source of

strength” throughout the process. “It’s
given me a lot of insight to what our
artists go through,” he says. “Walking
the line between business and creativ-
ity is so tough. You can lose sight of
what’s important—and what inspired
you to make music in the first place—
if don't protect yourself emotionally.”
RCA will explore new promotional
avenues with Enchanted, peppering
the usual club and radio push with a
show that goes beyond night life, into
venues like bookstores and new-age
shops. “We're going to perform wher-
ever there are people trying to reach
a higher consciousness,” Nicosia says.

NUGGETS: It feels like a lifetime
since Massive Attack broadened the
horizons of dance music with its now-
classic debut, “Blue Lines.” Not only
did it remind spinners that funk,
ragga-dub, and hip-hop were viable
components of club life, but it also
launched the solo career of the su-
preme Shara Nelson. On Jan. 24, the
Virgin act unveils “Protection,” a
dreamy collection that expands upon
its original concepts with lush string
flourishes and just the right blend of
raw hip-hop and acoustic soul. Tracey
Thorn, Jamaican reggae star Horace
Andy, Nigerian chanteuse Nicolette,
and “Blue Lines” holdover Tricky each
provide ample vocal drama to a project
that will offer something to both the so-
phisticated and primal ... EightBall
Records continues its hot streak of un-
derground hits with “2 Clues,” an EP
of tribal aggression assembled by
Frankie Bones and James Christian.
You've heard these ideas before, but
they apparently still work. More excit-
ing is “Jumpin’ For Joi,” Joi Card-
well’s jubilant follow-up to her massive
“Trouble.” We could rhapsodize over
her incomparable gifts for hours, and
we are salivating for her full-length de-
but, “The World Is Full Of Trouble”
.. Sony Soho UK. act Velvet Jungle
follows its delightful debut, “C’Mon,
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Who’s That Girl? Island Records
recently co-sponsored a drag queen
lip-sync contest with an HMV record
store in New York to support its
soundtrack to “The Adventures Of
Priscilla, Queen Of The Desert.”
Contestants vied for a grand prize that
included a Patricia Fields makeover, a
30-second record run through HMV (in
full garb and high heels), and a guest-
hosting stint on the local cable-TV
program “The Robin Byrd Show."”
Among the celebrity judges was Alicia
Bridges, whose disco classic "I Love
The Nightlife”” is enjoying a new life in
clubs thanks to new mixes by Phillip
Damien and the Rapino Bros. Pictured
is contest winner Dana.

C'Mon (I'm Not In Love With You)”
with “Cold Cold Heart,” an equally
strong slice of midtempo funk/hip-hop
that will work well for jocks who want
to chill erowds out. House heads, how-
ever, will have more fun with the flip-
side jam, “Keep Holding On,” an R&B
mover that has been injected with an
energetic bassline by Ashley Beedle.
There is no word yet on which Sony la-
bel in the States is going to win the war
to release this hit-bound project ...
Another English darling in need of re-
newed U.S. support is Lulu, who con-
tinues to earn her club diva stripes
with “Every Woman Knows,” a Dome-
EMI import double-pack that will leave
mainstream punters squealing with
glee. Loveland, Sure Is Pure, and
Think Twice all take cracks at the
tune, bringing elements of retro-disco,
pop/house, and classie-funk to the ta-
ble—truly flawless. Perhaps it is time
for another stateside label to step for-
ward, since EMI does not appear to be
interested ... Speaking of Loveland,
the production team/recording act has
teamed with belter Rachel McFarlane
for a double-A-side jumper on Eas-
ternbloe/PWL-U K. “(Keep On) Shin-
ing” and “Hope (Never Give Up)” are
a nice mateh, blending words of self-
empowerment and courage with
NRGetic music. Yum . .. Chicago’s Ca-
jual Records makes some memorable
noise with “A Little Bit Of This, A Lit-
tle Bit Of That,” an EP by B.LT.S,, aka
DJ Oji and DJ Pope. Loads of chewy
deep-house beats and ear-catching
samples. You will be left in a heaving
sweat after “Go Sister, Soul Sister,”
which retraces the refrain from La-
Belle's “Lady Marmalade” over Afri-
can-flavored percussion.
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FOR WEEK ENDING NOV. 5, 1994 I
CLUB PLAY MAXI SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
= 5 — ﬁ Q : E OF DANCE CLUB PLAYLISTS. - 5 - 55 (Q 2 'Q—: STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC SoundScan
o §§ §§ IITLE ARTIST Tol2y ig ;:{:’ TITLE Ill"“ ARTIST
ABEL & NUMBER/DISTRIBUTING LABEL LABEL & NUMBER/DISTRIBUTING LABEL
*xx*%x NO.1 *xx % *x % NO. 1 * x %
@ 2 4 /. WHAT | NEED MERCURY 858 927 1 week at No. 1 CRYSTAL WATERS @ 2 2 8 HERE COMES THE HOTSTEPPER (w) (T) COLUMBIA 77602 1 week at No. 1 & INI KAMOZE
@ 4 z 5 TURN THE BEAT AROUND CRESCENT MOON 77631/EPIC SOUNDTRAX @ GLORIA ESTEFAN 2 1 — 2 WORD S BOND (M) (T) ELEKTRA 66191 @ BRAND NUBIAN
@ 7 ) 5 DREAMER MCA 54922 LIVIN' JOY 3 3 4 10 | SHORT DICK MAN (M) (T} (X) DJ WORLD 114/ID 20 FINGERS
(4)] 5 | 6 | 8 | TEMPTED kineTicisire 41612WARNER BROS @ WATERLILLIES (8)] 8 | 6 [ 7 | 1waNNABEDOWN m (0 aTLANTIC 85640/ ® BRANDY

5 1 2 8 DRUNK ON LOVE EPIC 77572 @ BASIA 5 5 — i THE MOST BEAUTIFULLEST THING IN THIS WORLD (M) (T) (X) JIVE 42248 @ KEITH MURRAY
@ _8_ 14 6 YOU BRING ME JOY STRICTLY RHYTHM 12275 RHYTHM FACTOR *x Kk HOT SHOT DEBUT®* % %

7 6 1 9 | HIT BY LOVE AgM 0765 - - # CE CE PENISTON (6)| NEWD I | BLACK COFFEE (T) (X) UPTOWN 54932/MCA ® HEAVY D & THE BOYZ
18 | — | 2 | SECRETMAVERICKSIRE 41772/WARNER BROS SIMAPONNA 716 1 | 19 | TAKE IT EASY (M) (T) WEEDED 20094/NERVOUS € MAD LION
(8)] 9 | 10 | 9 | MOVEONBABY rrre57 513 SICARRECTE 8 7 3 | 13 | FLAVA IN YA EAR (M) (T) BAD BOY 7-G002/ARISTA @ CRAIG MACK
13 | 18 6 | ABSOLUTELY FABULOUS EMi PROMO @ PET SHOP BOYS * % * GREATEST GAINERK * %

(AD] 12 | 15 | 6 | HUNGAH waRNER BROS. 41615 @ KARYN WHITE (9)] 20 | — | 2 | YOU WANT THIS/70'S LOVE GROOVE (M) (T) () VIRGIN 38455 @ JANET JACKSON

12 3 3 10 | SHORT DICK MAN DJ WORLD 114/ 20 FINGERS 11 5 3 BUCK EM DOWN (M) (T) (X) WRECK 20100,NERVOUS @ BLACK MOON
QY| 17 | 28 | 5 | REACHarea01omc EATIIAUSTIN 1] 13 | 15 | 4 | FAALLY'ALL (M) (D) (0 S0 SO DEF/GHAOS 77593/COLUMBIA @ DA BRAT

L4 JTOY 117, RS CRAYZY AN cn 24913 BLASTREATRIIG VDG 12 | 10 | 11 | 3 | BREAKDOWN 00 uwe 42263 @ FU-SCHNICKENS
@ 20 1.2 : LU (M) (0 0L I8 (R0 AR S A Y g e AL 13 4 8 4 TURN THE BEAT AROUND (T) (X) CRESCENT MOON 7763 1/EPIC SOUNDTRAX @ GLORIA ESTEFAN

16 (10§ § JRael 000P wcasussr ¢1D00E 14 | 9 | 9 | 15 | ANOTHER NIGHT () (1) ARISTA 12725  REAL MCCOY
AD| 23 | 35 | & | RUNNIN AWAY wenve r6cermino e 15 [ 12 | 7 [ 11 | JUICY/UNBELIEVABLE w) m BAD 80Y 7.9006/ARISTA  THE NOTORIOUS B.1.G.

18 | 11 | ‘3 JRSHL TRUE SPIRIT viRain 38452 CAREEENIZHDERSON 1] 19 | 20 | 3 | mic Toc wmm penpuium sszaeem @ LORDS OF THE UNDERGROUND
25 | 33 4 | YOU MAKE ME FEEL (MIGHTY REAL) 550 MUSIC 77667/EPIC SANDRA BERNHARD ® 17 | 12 | 18 | TOOTSEE ROLL (M) (1) (x) RIPT 6902 @ 69 BOYZ

20§ 22 | 23 YRS LUVSTUFF Max 207 SAGAT 18 | 14 | 13 | 3 | WITHOUT A DOUBT (1) 00 MERCURY 856 171  BLACK SHEEP
@ 29 | 36 4 | COME TAKE CONTROL LOGIC 62971/RCA © SOUND FACTORY NEW p 1 BASS N THE TRUCK (M) (T) (X) CLR 5209 @ D.J. KOOL
@ 35 48 3 CAN YOU FEEL 1T? STRICTLY RHYTHM 12284 @ REEL 2 REAL FEATURING THE MAD STUNTMAN 20 16 27 4 DREAMER (T} (X) MCA 54922 LIVIN’ JOY

23 | 14| 8 9 | THE PLACE WHERE YOU BELONG MCA 54926 @ SHAI @] 2 | a3 7 | HIP HOP RIDE (T) () EASTWEST 95879/AG @ DA YOUNGSTA'S

24 | 26 | 30 | 7 | SHARE MY LIFE COLUMBIA 77663 INSERIC Y 22 | 22 [ 17 | 7 | ILLTAKE HER () 0 MERCURY 856 125 @ ILL AL SKRATCH FEATURING BRIAN MCKNIGHT

* % * POWER PICKX * % 23 18 19 6 9TH WONDER (SLICKER THIS YEAR) (T) (x) PENDULUM 58159/EMI @ DIGABLE PLANETS
@ 39 | — | 2 | GIRLS + BOYS LOGIC 55001 @ THE HED BOYS 24 | 15 | 14 | 4 | WHAT I NEED (1) MERCURY 858 927 CRYSTAL WATERS
4| — 2 EXCITED EPIC 77720 & M PEOPLE @ NEW p 1 LIVING IN DANGER (M) (T) (X) ARISTA 11277 & ACE OF BASE

21 27 28 6 WHY NOT TAKE ALL OF ME WARNER BROS. 41689 @ CASSERINE FEATURING CATO 26 25 18 4 SUCKAS NEED BODYGUARDS (T) CHRYSALIS 58265/EMI @ GANG STARR

2 36 43 3 COWGIRL WAX TRAX 8718/TvT @ UNDERWORLD @ 34 10 7 AFRO PUFFS (M) (T) (X) DEATH ROW.INTERSCOPE 95841/AG @ THE LADY OF RAGE

2 2 | 45 3 MEDLEY:AQUARIUS/LET THE SUN... EPIC SOUNDTRAX 77647/EPIC THE FIFTH DIMENSION 28 | 30 | 32 | 16 | BOP GUN (ONE NATION) (M) (T) (x) PRIORITY 53155 @ ICE CUBE FEAT. GEORGE CLINTON

30 19 19 9 GOD’S EYE 200 14152 @ THE OVERLORDS 29 | 21 24 | 28 | 100% PURE LOVE (W) (T) (X MERCURY 858 485 @ CRYSTAL WATERS

41 | 49 | 3 | EVERYTHING IS GONNA BE ALRIGHT FERSPECTIVE 7475/A4M @ SOUNDS OF BLACKNESS 30 | 23 | 45 L Al 5-4-3-21Y0I TIME IS UP) () 00 GIANT4) 758 WARNER BROS 2 JADE
| 32 | 37 | 41 | 3 | HOLD ON KNG STREET 1016 95 NORTH FEAT. SABRYNAAH POPE (3D | NEWD 1 | PROMISE ME () (1) (x) METROPOLITAN 3001 LIL Suzy

33 16 12 13 DO YOU WANNA GET FUNKY COLUMBIA 77581 . C+C MUSIC FACTORY @ NEW p 1 GIRLS + BOYS (T) (X) LOGIC 59001 @ THE HED BOYS
45 | — | 2 | TELLMEsw 1100 KLEO (33)| REENTRY | 6 | PLAYAZ CLUB (M) (x) CHRYSALIS 58267/EM @ RAPPIN' 4-TAY

35 | 24 | 16 | 11 | HYMN ELEKTRA PROMO @ MOBY | 38 [ 38 | 4 | GETUPONIT M mELEKTRAGS1%0 @ KEITH SWEAT (FEATURING KUT KLOSE)
46 | — 2 RELEASE ME NOTORIOUS 300 ® INDUSTRY @ NEW p 1 RAPTURE (1) CHRYSALIS 58277/EMI @ BLONDIE

31 | 34 | 23 | 10 | EVERYDAY THANG EPIC 77652 MELANIE WILLIAMS 37 [ 37 | 5 | THUGGISH RUGGISH BONE (1) RUTHLESS 5527/RELATIVITY # BONE THUGS N HARMONY

38 | 21 | 21 | 11 | WHISTLING IN PARADISE Logic 001 J. SOUNDTOOLS 3D | NEW D 1 | BRING THE PAIN (M) (T) RAL 853 965/SLAND METHOD MAN |

39 | 28 | 26 | 8 | WHERE IS LOVE AND HAPPINESS? ORANGEWERKS PROMO ANYTHING BOX 38 | 27 | 16 | 7 | {GOTALOVE W (M ELekiRAB6196 @ PETE ROCK & C.L. SMOOTH |

* % *HOT SHOT DEBUT* * » 39| 26| 2 9 | AT YOUR BEST(YOU ARE LOVE) (T) (x) BLACKGROUND 42236/)IVE ® AALIYAH
NEW )> 1 GROOVE OF LOVE GASOLINE ALLEY 54930/MCA © EBONY VIBE EVERLASTING (E.V.E.) NEW p 1 GIT UP, GIT OUT (M) (T} (X) LAFACE 2-4086/ARISTA @ OUTKAST
a4 | 31 25 11 | FOREVER AND A DAY EPIC 77619 ® BROTHERS IN RHYTHM PRESENT CHARVONJ 41 33 28 8 HIT BY LOVE (T) (X) A&M 0765 @ CE CE PENISTON

42 32 31 6 AGE OF LONELINESS CHARISMA 38440/VIRGIN @ ENIGMA 42 36 26 4 HUNGAH (T) (X) WARNER BROS. 41615 © KARYN WHITE

43 49 | - 2 MOVE IT LIKE THIS ToMMY BOY 633 & K7 43 | 40 25 15 | DO YOU WANNA GET FUNKY (M) (T} (X) COLUMBIA 77581 @ C+C MUSIC FACTORY

4 | 30 11 13 | ANOTHER NIGHT ARISTA 1-2725 ) ® REAL MCCOY RE-ENTRY 9 NUTTIN' BUT LOVE (M) (T) UPTOWN 54866/MCA & HEAVY D & THE BOYZ
NEW ) 1 THE REAL THING MAX 127 ® TONY Di BART 45 | 1|2 8 | NONE OF YOUR BUSINESS (M) (T) (X) NEXT PLATEAU/LONDON 857 715/ISLAND @ SALT-N-PEPA
RE-ENTRY 25 | RAPTURE CHRYSALIS 58277/EMi @ BLONDIE 46 39 49 11 | ACTION (M) (T) EASTWEST 95900/AG @ TERROR FABULOUS FEATURING NADINE SUTHERLAND

47 48 | 42 4 PASS THE LOVIN' MuJ 77575/EPIC © BROWNSTONE 47 48 29 6 PARTY (M) (T) EPIC STREET 77400/EPIC © DIS-N-DAT

48 | 38 | 32 ) GOOD LUV MUSIC BOX 0003 XAVIERA GOLD 48 | 0 | — 3 BOOTY CALL (™) (T) (X) STRICTLY HYPE 120 & FAST EDDIE AND DJ SNEAK

49 | 47 | 40 | 4 | HUG MY SOUL WARNER BROS. 41591 @ SAINT ETIENNE NEW ) 1 | YOU CAN'T STOP THE PROPHET (T) PAYDAY 120 O46/FFRR @ JERU THE DAMAJA

50 | 33 | 22 | 12 | TURNIT UP (SAY YEAM) FFRR 120 030 7 DJ DUKE 50 | 29 [ 39 | 3 [ RUNNIN AWAY i n avenue 76027RHiNo NICOLE

O Titles with the greatest saies or club play increases this week. ® Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1994, Billboard/BPI Communications.

Lagaylia - MSM (Miami Sound Machine) — | Donna Allen —
“Shower Me With Love” “Jambala” “Real”
remixes by E-Smoove remixes by Johnny Vicious & Mark Lewis remixes by David Morales

,‘"‘ 12" & CD-5 in-store November 15th 12" & CD-5 in-store November 22nd 12" & CD-5 in-store November 15th
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From “The Sp8cialist - The Remixes,” the new album that pairs
today’s hottest remixers with the soundtrack for today’s hottest film,
“The Specialist.” Aibum in-store November 1st. Available on doubie LP, CD, & Cassette.
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Soundtrack Executive Producer: Emilio Estefan, Jr.
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McBride Takes Clubs For A Ride

MCA Hopes Strategy Will Boost Album

B BY PETER CRONIN

NASHVILLE—Nashville’s major la-
bels are turning more and more to the
nation’s country-dance clubs to gain an
edge in the increasingly frustrating
struggle to garner airplay for their art-
ists. The multifaceted promotion cam-
paign behind Terry McBride & the
Ride’s latest single, “High Hopes And
Empty Pockets,” is the latest example
of this trend.

With a new lineup of musicians, a
strong ballad, and a new band moniker
(McBride added his first name), MCA
figured it had a hit on its hands with
“Been There,” the leadoff single from
the new band’s self-titled debut album.
After that single’s sluggish perform-
ance (it peaked at only No. 45 on Bill-
board’s Hot Country Singles & Tracks
chart), McBride and company are tak-
ing no chances with the crucial follow-
up single.

“You have to do as many things as
possible and create your own window
of opportunity, because these days,
you've got 100 singles going for 50
slots,” says MCA’s VP of national pro-
motion, Scott Borchetta. “We used to
have 10 weeks to get a song out there
and work it, but that window has
shrunk to about 6-8 weeks. [PDs} are
looking for things thev don’t have
to play, so you've got to have a
story.”

Having already used the dance clubs
to great effect in launching the career
of country artist Tracy Byrd, MCA is
less reticent than it used to be about
taking advantage of this new avenue of
promotion.

“We had great success last year tak-
ing Tracy around to the dance clubs
and having him sing to tracks,” says
Borchetta. “When we came up with the
idea, it was like, we’ve either come up
with something brilliant or something
ridiculous. But we broke him doing
that.”

McBride has already established
himself on the dance {1oor with hits like
“Burnin’ The Road,” “Sacred Ground,”
“Trick Rider,” and “No More Cryin,””
s0 a dance-club-based promotion was a
natural fit for the veteran artist.

Working closely with the singer’s
management firm, the Ken Stilts Co.,
MCA enlisted the help of Country Club
Enterprizes, the Nashville-based com-

Jiving With George. Liberty Records’ George Ducas, right, shares his guitar and

pany that coordinated and imple-
mented the Byrd promotion.

Playing off the “High Hopes And
Empty Pockets” title, the company
brought Southwest
Airlines into the
picture and is of-
fering club patrons
a chance to win an
all-expenses-paid
trip to Las Vegas.
As an added incen-
tive to DJs, a Ve-
gas trip will also be
awarded to the jock
who signs up the most contestants.

To promote the competition on the
dance floor, Danny Murphy, director of
national promotion for Country Club
Enterprizes, serviced more than 1,000
DJs with a promotional package that
included a CD with a liner greeting
from McBride, inviting clubgoers to
sign up for the contest.

“Coming from a DJ background like
I do, I know how difficult it is to re-
member to continually make announce-
ments when you've got so tnany promo-
tions going on,” says Murphy. “You're
concerned with what you're going to
play next, and you've got your eye on
the dancefloor and the bar. It looks
easy, but it's not, so I thought of having
Terry make the announcement for the
DJ.”

In addition to promotional CDs to
play, cassette singles to give away, and
posters promoting the contest, clubs
are supplied with a 60-minute video
compilation of MCA artists that fea-
tures four of the band’s videos.

The video for “High Hopes And
Empty Pockets” begins and ends the
compilation. As an added contest divi-
dend, participating clubs are invited to
tie in with local radio promotions, and
contestants are added to McBride’s fan
club mailing list.

While he is excited to have a chance
to win a trip to Vegas, Russ Johnson,
a DJ at Nashville’s Wildhorse Saloon
who has already collected more than
2,700 contestant signatures, feels that
these promotions can benefit the club
scene by keeping things fresh and
making the DJ’s job easier.

“The liners that Terry McBride did
are the exact direction that we'’re going
in,” Johnson says “We want to do more
of a radio-type presentation, using the

McBRIDE

attention with music video director Piers Plowden during the filming of Ducas’s

debut clip, “Teardrops.’

stars saying, ‘Hey, welcome to the
Wildhorse Saloon’ and that type of
thing, so this kind of thing is perfect for
us“‘

Dance clubs may be the latest way to
break through the bottleneck at coun-
try radio, but to McBride, who is per-
forming live with the Ride in several
dance clubs on his current tour, they
just feel like home.

“My dad (the late Dale McBride]
was a country singer, and I toured with
him and played tons of these dance
halls all over Texas,” he says. “It fits
in with what I’ve grown up on, and
we've had some wonderful shows in the
clubs.”

That’s Me. Randy Travis, second from right, celebrates the gold certification of
his latest album, “This Is Me."” Joining in the revelry, from left, are Lib Hatcher,
Travis’ manager; Kyle Lehning, his producer; Jim Ed Norman, president of
Warner/Reprise Nashville, Travis' label; and Martha Sharp, the label's senior VP.

IT TAKES A WORRIED MAN: Journalist Tony Scher-
man is fretting about country music’s soul again, and that,
of course, makes us fret. Given our ineradicable naiveté
and tendency to stumble, we always need the benign coun-
sel of those who really know what our music is all about.

In a cover article for the November issue of American
Heritage, Scherman dwells on country’s glorious past; but
he pretty much despairs of all that has come after George
Jones, Merle Haggard, Willie Nelson, and Waylon Jen-
nings. Kenny Rogers is “awful.” Dolly Parton has under-
gone “pasteurization.” Alan Jackson is “vapid.” Garth
Brooks is “blandly commercial.” Never mind that these
last artists mean as much to their fans as the former do
to Scherman.

As best we can determine, Scherman wants time to
stand still. Moreover, he wants to believe that some human
experiences are more valid and authentic than others. Any

Living In The Past Ain’t What It Used To Be
Writer Should Lighten Up On Modern Country

authors, Roy Rogers and Dale Evans. Given the fact that
Rogers dominated the B western for years, trailblazed tel-
evision, and helped create some of the most melodic music
on record via his membership in the Sons Of The Pio-
neers, this book should be twice its size. And it should be
indexed. But even with its shortcomings, it does lay out
clearly the values, visions, and most vivid recollections of
this still-active show business couple. Rogers, by the way,
is the only person to have been inducted twice into the
Country Music Hall Of Fame, first as one of the Sons Of
The Pioneers and then in his own right. Jane and Michael
Stern assisted in writing this book.

During the early *70s, John Denver was too big to be
contained by format. His songs sitnultaneously topped Bill-
board’s pop and country charts. In 1975—just four years
into his solo recording career—the Country Music Assn.
named him entertainer of the year and voted his “Back
Home Again” song of the

big trouble in Scherman’s
world.

Crities who cannot toler-
ate today’s country music
because of its alleged impu-
rities would do well to keep
the following facts in mind:
(1) No one has a moral or ™
artistic obligation to pre-
serve the culture he or she
was born into—much less
someone else’s culture; (2) feelings are not class-specific:
A computer programmer who lives in the suburbs can feel
just as deeply and can hurt just as much as a coal miner
living in a hollow; (3) people are perfectly capable of choos-
ing the music they want to hear, and need not apologize
if they prefer Garth Brooks to Hank Williams; (4) an art-
ist may be forgiven for being more concerned with pleasing
those who actually buy records and concert tickets than
those who get them for free; and (5) there is more to life
than music. As Hank sayeth, “I saw the light, and there-
fore I lightened up.”

artist who evolves cultur-
ally and assimilates new in-
SCQMZ

fluences along the way is in

BOOK BIN: Books with country themes and angles con-
tinue to catapult our way. Former Billboard correspondent
Rose Clayton and former “Entertainment Tonight” pro-
ducer Dick Heard interviewed throngs of eyewitnesses for
their new and fascinating “Elvis Up Close: In The Words
Of Those Who Knew Him Best” (Turner Publishing).
Among those polled for this portrait of the King are old
girlfriends, school buddies, country and rock superstars,
and the coroner who performed the much-questioned au-
topsy.

“Happy Trails: Our Life Story” (Simon & Schuster) is
a bit heavier on inspiration than it is on the history of its

by Edward Morris

year. He was on the cover
of Rolling Stone and all
over television, keeping
alive the troubadour tradi-
tion almost single-han-
dedly. In short, Denver was
the same sort of pop cul-
ture phenomenon that
Garth Brooks would be-
come 20 years hence. But
one gets very little sense of
all this significance in
“John Denver: Take Me
Home” (Harmony Books), an autobiography Denver wrote
with Arthur Tobier. It isn’t that Denver whitewashes mat-
ters. On the contrary, he’s quite open about his infidelities,
drug use, and shortcomings as a husband and father. But
he is consistently more concerned with what was going on
in his head than with what was going on around him. We
get no sense of what it was like to record the million-selling
albums, or tour with one of the hottest bands then assem-
bled, or to have to tussle with label executives about how
to promote his records. Denver does, however, involve the
reader in the place and events that inspired his songs and
his social consciousness. Whether one likes Denver’s music
or not, he has been too important a cultural figure for these
to stand as his last official words.

MARK YOUR CALENDAR: Lorrie Morgan will star in
a benefit concert for Nashville’s Father Ryan High School
Nov. 6 at the Grand Ole Opry House ... The Recording
Industry department at Middle Tennessee State Univer-
sity in Murfreesboro will host a panel discussion called
“Building A Powerhouse Team,” Nov. 8 at noon at the
Mass Communications Building. Panelists include Greg
Jennings, a founding member and producer of Restless

(Continued on page 45)
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#1 Billboard Top Singles Artist for 1994
The Most BDS Spins on Country Radio This Year

“Many thanks to
Country Radio for\

all your continued support..

| , At there s no place I'd rather be.’

(03

« CURRENT HIT SINGLE /
“Untanglin’ My Mind”

« THE NEW ALBUM
onef mofion /

- CMT FEATURED ARTIST
IN NOVEMBER

* Find out more about
Clint Black and other
RCA/Nashville
Recording Artists on

_ Compuserve 800 534-3388.
ust type: GO RCA

.

“From Dec. '9Z @/0ct. '94, Broadcast Data System
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Bilboard

FOR WEEK ENDING NOV. 5, 1994

TOP COUNTRY ALBUMS

PROVIDED BY  SoundScan

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

= z &
5 2 3 g
x x o [ = x x [} = =
L Ly (O] %23 L L (O] 723
212138 2l 18181Z|8 g
X . .
£ % E 2 | ARTIST TITLE E = Q S € | ARTIST TITLE =
= 3 ~ Z | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = 5 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
* % *NO. 1% % % 37 | 38 | 37 | 110 | GEORGE STRAIT A MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1
1 1 1 3 cﬁgﬁﬁﬁ\élgI:ég;glogﬁll?&?lﬁgggw o o STONES IN THE ROAD 1 38 | 42 | 42 | 167 | BROOKS & DUNN A° ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
.9 . weel 3
2 3L | TIM MCGRAW & Cura 17655 (6 9813 98, NI ONENTATOOISOGN ! 39 | 34 | 29 34 | VARIOUS ARTISTS A MCA 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES 1
3 2 2 4 BROOKS & DUNN ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1 0 16 1 % D COLLINRAVE @ rc 219520 (99801550 DARIANES i
41 45 47 37 NEAL MCCOY @ ATLANTIC 82568 (10.98/15.98) IR NO DOUBT ABOUT IT 13
* * * GREATEST GAINER* % % —
@ 5 6 10 | THE TRACTORS ® 5RiSTA 18728 (9.95/15.98) [ e TR SIS 1 42 | 40 40 76 | LITTLE TEXAS A WARNER BROS. 45276 (9.98/15.98) BIG TIME 6
5 1 1 17 | ALAN JACKSON A& ARSIA 18755 (10 9815 08) WO 1 43 | 41 44 | 112 | VINCE GILL A° MCA 10630 (10.98/15.98) | STILL BELIEVE IN YOU 3
5 6 7 20 | VINCE GILL & vCA 11087 (10.98/15.98) T 2 44 | 39 | 38 | 56 | GEORGE STRAIT A MCA 10307 (10.98/1598) EASY COME, EASY GO 2
VARIOUS ARTISTS
71 7 | 9 | 39 | JOHN MICHAEL MONTGOMERY A? ATLANTIC 82559/AG (10.98/15.98) KICKIN' ITUP | 1 4 | 4| a6 | 4 | a6 (109815.99) KEITH WHITLEY/A TRIBUTE ALBUM | 43
8 8 13 3 CLINT BLACK RCA 66419 (10.98/16.98) ONE EMOTION 8 46 | 43 39 83 | DWIGHT YOAKAM A? REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 4
9 10 11 26 REBA MCENTIRE A MCA 10994 (10.98/15.98) READ MY MIND 2 i _47 47 43 286 | GARTH BROOKS A° LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2
10| 9 | 5 | 5 | TRACY LAWRENCE ATLANTIC 82656 (10.98/15.98) ISEEITNOW | 3 48)| 53 | 62 | 9 | KEN MELLONS EPiC 53746/SONY (9.98 EQ/15.98) (R KEN MELLONS | 48
(11)[ 13 | 14 | 13 | JOE DIFFIE ®@ EPiC 64357/COLUMBIA (10.98 EQ/15.98) THIRD ROCK FROM THESUN | 6 (49)] 60 | 72 | 16 | WILLIE NELSON COLUMBIA 64184/50NY (598 EQ9.98) SUPERHITS | 49
T JEFF FOXWORTHY @ (50 )| 59 | 59 | 18 | LARI WHITE Rea 66395 (9.98/15.98) IR WISHES | 50
120 14 ] 18| 4 WARNER BROS. 453 14 (9.98/15.98) YOU MIGHT BE A REDNECK IF. . 9
—— — 51 51 55 23 | KATHY MATTEA MERCURY 518852 (10.98 EQ/15.98) WALKING AWAY A WINNER 12
13 11 8 4 TOBY KEITH POLYDCR 523407 (10.98/15.98) BOOMTOWN 8 _
52 | 49 51 35 | RICK TREVINO COLUMBIA 53560/SONY (10.98 EQ/15.98) [fR RICK TREVINO | 23
14 12 10 4 LITTLE TEXAS WARNER BROS. 45739 (10.98/15.98) KICK A LITTLE 10
P 53 50 57 31 | CONFEDERATE RAILROAD @ ATLANTIC 82505/AG (10.98/15.98) NOTORIOUS 6
15| 24 | 33 | 50 | FAITH HILL @ WARNER BROS. 45389 (9.98/15.98) [T TAKE MEAS |AM | 7 M1 ¥ |~ [ 2| amsmisreoomisos N CR S KB TE O ER RS | ¢
16 | 17 | 16 | 9 | PATTY LOVELESS EPIC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY | 8 55 | 55 | % | 102 | JOHN MICHAEL MONTGOMERY A ATIANTIC 82420/AG (9.98/15.98) B LIFE'SADANCE | 4
17 | 18 | 19 | 4 | DOLLY PARTON COLUMBIA 66123 (10.98 EQ/16.98) HEARTSONGS | 17 % | 52 | 52 | 79 | TOBY KEITH A MERCURY 514421 (998 £Q/13.98) R _ ToBYKEMH | 17 |
18 19 73 4 ALABAMA RCA 66410 (10.98/15.98) GREATEST HITS VOL. 3 18 57 57 50 | 163 | GARTH BROOKS A’ LiBERTY 96330 (10 98/15.98) ROPIN' THE WIND 1
19 | 15 | 12 | 4 | CLAY WALKER GIaNT 24582 (10.98/15.98) IF 1 COULD MAKE A LIVING | 7 - * * * HOT SHOT DEBUT* % %
20 | 20 | 17 | 60 | GARTH BROOKS A LBERTY 50857 (1098/16.98) e 58 ) NEWD | 1 | SUZY BOGGUSS & CHET ATKINS LIBERTY 29606 (10.98/15.98) SIMPATICO | 58
21 21 24 18 | SAMMY KERSHAW MERCURY 522125 (10.98 EQ/15.98) FEELIN' GOOD TRAIN 9 39 % & R\ MO DO RISy BB SR OV CE STHONGER 13
22 | 22 21 20 | TRACY BYRD Mmca 19991 (10.98/15.98) NO ORDINARY MAN 12 60 | 48 & Bl _LORRIE MORGAN @ BNa 66175 (9.93/15 98) WAR PAINT !
23 | 25 | 22 | 38 | THE MAVERICKS ® wca 10961 (9.98/15 98) R} WHAT A CRYING SHAME | 6 S 9000 Il o RS CoAVAWAUHERIANC s ieth TR Tbs) SEARwATER | 8
24 | 23 | 20 | 19 | DAVID BALL @ waRNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM | 6 (62)] 67 | — | 12 | CHARLIE DANIELS £7lC 6¢152150NY (598 EX9 98) SUPER HITS | 62
25 16 15 54 | VARIOUS ARTISTS A° TG T Ty ey : 63 58 49 7 CHRIS LEDOUX LIBERTY 28770 (10.98/15.98) HAYWIRE 17
_GIANT 24531 (10.98/15.98) 64 | 64 | 61 | 26 | RANDY TRAVIS @ WARNER BROS. 45501 (10.98/15.98) THIS ISME | 10
27 28 38 | BLACKHAWK @ ARISTA 18708 (9.98/15.98) BLACKHAWK 1
% ( e ° 65 63 63 67 | CLINT BLACK A RCA 66239 (10.98/15.98) NO TIME TO KILL 2
MARY CHAPIN CARPENTER A
27 | 28 | 26 [ 2L o upia 48881/S0NY (10.98 EQ/LS 98) COME ON COMEON | 6 (66 )] NEWD 1 | JOHN ANDERSON BNA 66417 (9.98/15.98) COUNTRY ‘TIL I DIE | 66
28 | 26 | 25 | 58 | MARTINA MCBRIDE @ RCA 662883 (9.98/15.98) THE WAY THAT | AM | 14 67 | 62 | 60 | 73 | PATTY LOVELESS @ £piC 53236/SONY (9.98 EQ/15.98) ONLY WHAT | FEEL | 9
29 | 29 | 31 | 107 AARLI?T’: 1{35?1}((15(%’\;/1‘5“93) A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE) | 1 68 | 65 | 58 | 6 | VARIOUS ARTISTS MERCURY 522639 (10,98 EQ/15.98) RED, HOT + COUNTRY | 30
20 1 27 & MARK CHESNUTT DECCA 11094 (10.08/15 98) WHAT A WAY TO LIVE 15 69 70 — 2 GEORGE JONES MCA 11096 (10.98/15.98) BRADLEY'S BARN SESSIONS 69
31 | 31 | 30 | 87 | BROOKS & DUNN A” ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN | 2 70 [ 68 | 64 | 35 | SOUNDTRACK @ wCA 10927(10.98/16.98) 8 seconps | 3
A
32 | 30 | 32 | 56 | REBA MCENTIRE A’ MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | 1 71| 86 | 67 [ 130 E&%ﬁi‘gggﬁwﬁ(g’fg}};fgf‘%‘ CONFEDERATE RAILROAD | 7
33 | 36 4] 33 | JOHN BERRY @ LIBERTY 80472 (9.98/13.98) [[R JOHN BERRY 13 12 69 68 | 180 | ALAN JACKSON A’ ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2
34 33 34 26 PAM TILLIS @ ARISTA 18758 (9.98/15.98) SWEETHEART'S DANCE 6 73 74 74 30 HANK WILLIAMS, JR. CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 55
35 | 35 | 35 | 24 | TRAVIS TRITT @ WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF 3 14 | 75 73 54 | SAWYER BROWN CURB 77626 (10.98/15.98) OUTSKIRTS OF TOWN 13
36 37 36 | 215 | GARTH BROOKS A'' LIBERTY 93866 (9.98/13.98) NO FENCES 1 75 72 69 50 | TANYA TUCKER @ LIBERTY 89048 (10.98/15.98) SOON 18

Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth
Heatseeker Impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. © 1994, Billboard/BP| Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

B'"mrd Tn cn “ "ll‘ calaln Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan
I ® ™ FOR WEEK ENDING NOVEMBER 5, 1994 II.I n
&, &
25| 55| ARTIST nme | €2| |28|%8 g
=2 | 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 FE|3= EXst
1 1 PATSY CLINE A* MCA 12* (7.98/12 98) 159 weeks at No. | GREATEST HITS | 181 14 | 17 | GEORGE STRAIT @ wca 10450 (9.98/15 98) TEN STRAITHITS | 28
2 2 GEORGE JONES @ EPIC 40776/SONY (5.98 £0/9.98) SUPER HITS | 166 15 12 CLINT BLACK A’ RCA 9668 (9.98/13.98) KILLIN' TIME 8
3 4 THE CHAR[IE DANIELS BAND A EPIC 38795/SONY (7.98 £Q/11.98) A DECADE OF HITS | 181 16 22 1 SAMMY KERSHAW A MERCURY 510161 (9.98 EQ/13.98) DON'T GO NEAR THE WATER 12
4 3 REBA MCENTIRE A MCA 4979 (7.98/12.98) GREATEST HITS | 179 17 8 MARY CHAPIN CARPENTER @ COLUMBIA 44228/SONY (7.98 mu.géw STATE OF THE HEART 51
5 b GEORGE STRAIT A’ MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 W 18 9 VINCE GILL @ RCA 9814* (4.98/9,98) BEST OF VINCE GILL | 173
6 6 GEORGE STRAIT A_ —MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 179 19 14 ALABAMA A RCA 6825 (7.98/11.98 ALABAMA LIVE l
7 i MARY CHAPIN CARPENTER @ COLUMBIA 46077/SONY (8,98 EQ/13.98)  SHOOTING STRAIGHT IN THE DARK 7 20 20 ALABAMA A" RCA 7170 (9.98 13.98) GREATEST HITS | 180
8 - DAVID ALLAN COE A COLUMBIA 35627/SONY (5.98 EQ/9.98) GREATESTHITS | 76 21 15 CONWAY TWITTY A MCA 31238 (4.98/11 98) THE VERY BEST OF CONWAY TWITTY 70
9 13 KEITH WHITLEY A RCA 52277 (9.98/13.98) GREATEST HITS | 40 2 25 THE JUDDS A’ CURB 8318/RCA {9.98/15.98) GREATEST HITS | 64
10 16 MERLE HAGGARD EPIC 53310/SONY (5.98/9.98) SUPER HITS Vi 23 19 WAYLON JENNINGS A° RCA 3378* (8.98) GREATEST HITS | 65
1 11 PATSY CLINE MCA 4038 (7.98/12.98) THE PATSY CLINE STORY 20 i 24 | 24 REBA MCENTIRE @ 1Ca6294" (498/11.98) SWEET SIXTEEN | 150
12 23 KENNY ROGERS A LIBERTY 5112%/CAPITOL (9.98/15.98) TWENTY GREATEST HITS 85 25 | — | ANNE MURRAY A’ LIBERTY 46058 (7.98/12.98) GREATEST HITS | 129
13 | 10 | VINCEGILL A mMcA42321 (8.98/1398) WHEN | CALL YOUR NAME | 48 | Catalog aibums are older titles which are registering significant sales. © 1994, Billboard/BPI Commurications and SoundScan, Inc.
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90,000 concert tickets sold
in record breaking time

Sydrey 2 shows
Melbourne

Brisbane Sold Dut

~ Sald Dut

Adelaide ~ Scld Dut
Scld Dut

New=zastle

‘In Pieces’ No. 1 album
Australian ARIA Chart

4 albums in the top 25 of the
Australian ARIA Chart
‘September 1994’

‘In Pieces’ ~ Platinum
'Ropin the Wind"  Gold

‘No Fences' _ Platinum
‘The Chase’

4 merchandising

records shattered _ E I I ! l 716-718 High Street,
; 1 Armadale Vic 3143
C A| E 4
Thank you (€ii-3 > [Tc [To Tp | Tr Tel 61-3-509-7666
R E s E [ T s

EMI Music Australia -~ " Bob, Kelly and all the§Jef:l: Ko 1. Lol -1 . Fax 61-3-509-4944
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SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 136 COUNTRY
STATIONS ARE ELECTRONICALLY MONITGRED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

HOT GOUNT

&TRACKS

FOR EK ENDING NOV. 5, 1994
z z
O %) O -
x x| @ & x x| £ ™
28| 28|29 €3] TME ARTIST 28| 8| 3| €| TmLE ARTIST
=X| 32| x| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2 32| | 0| PRODUCER (SONGWRITER) LABEL & NUMBER/D STRIBUTING LABEL
NOT A MOMENT TOO SOON & TIM MCGRAW
U IoNIoE * x & NO. 1 * x N ol | — 2 J.STROUD,B.GALLIMORE (W.PERRY,J.BARNHILL) CURB ALBUM CUT
2 weeks at No. 1 .
SR IR e e i 0 |6 | o | TEAROROPS s *GEDRCE pucss
THIRD RATE ROMANCE @ SAMMY KERSHAW " :
(@D P e s v} MERCURY 858 922 a1 | 28 | 13 | 16 | NOBODY’S GONNA RAIN ON OUR PARADE ® KATHY MATTEA
WHEN YOU WALK IN THE ROOM SR J.LEO (B.PARKER,W.RAMBEAUX) (C) (V) MERCURY 858 800
3 2 4 14 | 2NI00S 5 FISHELL (.DESHANNON) (C) (V) ARISTA 1-2726 45 | 48 9 E‘éo%?(b?:xmz’ ﬂgx?yuwm * T’C’ﬁﬁz)"“ﬁ&%'z'glﬁ
SHUT UP AND KISS ME & MARY CHAPIN CARPENTER - - — -
@ 9 12 | 9 | 7 IENNINGS MC CARPENTER (M.C CARPENTER) (C) (V) COLUMBIA 77696 54 | 58 | 3 UL%ngE gﬁ%g(’g’ulm)gw HEART (c)D(\l/)AmgTrX? 2R7|6C3
THE CITY PUT THE COUNTRY BACK IN ME & NEAL MCCOY : - -
@ 8 1l 14| 5 BECKETT (M.GEIGERW.MULLIS.M.HUFFMAN) (C) (V) ATLANTIC 87213 49 52 5 égs?sm-[xxﬁgr"ﬂNEBngRCH M.F_JOHNSON) ¢ A(ACEQ(E/))[\:?CKI EZPQIAr\;
SHE'S NOT THE CHEATIN’ KIND @ BROOKS & DUNN - - — =
EEENERERE e s | | o | SON THROUGHTHEBIGD ARK CHESNUTT
WATERMELON CRAWL & TRACY BYRD - - — — :
! 4 5 B | Jcrurcnnen (B.BROCK,Z. TURNER) (C) (V) MCA 54889 4% 2 38 20 C\A{-i'gVAVIF;g (IJI‘}ALTF;Aiglé BMUER) o (38‘%%55@&!
MAN OF MY WORD COLLIN RAYE - : =
10| 9 | 14 | o8BS E.SEAY.PWORLEY (A.SHAMBLIN.G.BURR) (C) (V) EPIC 77632 a1 | 86 | o] IER%VM&NSJ%%g\éER\!!'JrARYB)U . GEgﬁ%%gﬁgg
| SEE IT NOW & TRACY LAWRENCE — - —
@ 11 15 9 J.STROUD (P.NELSON,L BOONE,W.LEE) (C) (V) ATLANTIC 87199 56 | 61 3 STORM IN THE HEARTLAND # BILLY RAY CYRUS
IF | COULD MAKE A LIVING © CLAY WALKER ) SCAIFE,J.COTTON (B.HENDERSON,D BURNS,C.RYLE) (C) (V) MERCURY 858 260
12 17 7 J.STROUD (K STEGALL,R MURRAH.A JACKSON) (C) (V) GIANT 18068 50 54 7 XVCZIEN%EIPEVBOEEYE(ROUSE“ - * RIC{K,YWV/c\gtUSMI—gEI;Egg
I P . JJARRAR ©) (Ve 1A
KICK A LITTLE @ LITTLE TEXAS v
13 14 11 C.DINAPOLI,D.GRAU.LITTLE TEXAS (P.HOWELL,D.O'BRIEN,B SEALS) (C) (v) WARNER BROS. 18103 52 5 6 \r\?.’vvnegH.TrE.EZO'SEPT@ES'E)LN»SAQESUT ’(r ﬁu%{gcﬁ\gigﬁ
JUKEBOX JUNKIE @ KEN MELLONS - -
@ 15 19 15 | ) GUPIT 11.CUPIT.).HONEYCUTT Kk MELLONS! (C) (V) EPIC 77579 @ 51 50 5 BEEJGAEL!:JE% K?OULEE?JI(:J(LSW SO, B LAKSON) K )B(F?YSAJ\LIU\'\/AVQIETIE
| SURE CAN SMELL THE RAIN # BLACKHAWK e e Sl
14 18 12 M.BRIGHT.T.DUBOIS (J.JARRARD,W.ALDRIDGE) (V) ARISTA 1-2718 52 48 1% 20 HARD TO SAY & SAWYER BROWN
- p- s THE BIG ONE GEORGE STRAIT M.MILLER, M.MCANALLY (M.MILLER) CURB ALBUM CUT
T.BROWN, G STRAIT (G.HOUSE,D.O'DAY) (C) (v} MCA 54938 @ 53 53 6 THE POWER OF LOVE LEE ROXRF’SQR[\IELL
@ T . . IF YOU'VE GOT LOVE JOHN MICHAEL MONTGOMERY 3.HENDRICKS (D.COOK,G NICHOLSON) (C) (V) ARISTA 1-2747
S.HENDRICKS (S.SESKIN,M.D. SANDERS} (C) (V) ATLANTIC 87198 57 63 4 YOU AND ONLY YOU & JOHN BERRY
0 p. 7 BABY LIKES TO ROCK IT * THE TRACTORS C HOWARD (C.JONES,J.D MARTIN) (V) UBERTY 79058
S.RIPLEY,W.RICHMOND (S RIPLEY.W.RICHMOND} (V) ARISTA 12717 55 13 30 12 WHERE THERE'S SMOKE & ARCHER/PARK
@ 91 | 24 | 7 | UNTANGLIN' MY MIND @ CLINT BLACK R.SCRUGGS (B.P BARKER.M COLLIE) (C) (V) ATLANTIC 87211
A J.STROUD.C.BLACK (C BLACK,M.HAGGARD) (C) (V) RCA 62933 | 56 | 41 27 15 | SHE THINKS HIS NAME WAS JOHN ¢ REBA MCENTIRE
T - : 15 | 1TRY TO THINK ABOUT ELVIS © PATTY LOVELESS T BROWN,R.MCENTIRE ($.KNOX,S$.ROSEN) - (C) (V) MCA 54899
£.GORDYJR. {G.BURR) (C) (V) EPIC 77609 @ 59 65 3 HEART TROUBLE MARTINA MCBRIDE
P.WORLEY,E.SEAY,M.MCBRIDE (P.KENNERLEY) (C) (V) RCA 62961
* % % AIRPOWER * % % 7 | — [ 7 | LTTLE HousEs # DOUG STONE
27 35 4 WHEN LOVE FINDS YOU & VINCE GiLL J.STROUD,D.STONE (M.CATES.S.EWING) (V) EPIC 77716
T.BROWN (V.GILL,M.OMARTIAN) (C) (V) MCA 54937 S D roren
23 28 9 WE CAN'T LOVE LIKE THIS ANYMORE ALABAMA * * *HOT SHOT DEBUT
G.FUNDIS ALABAMA (J.JARRARD, W.MOBLEY) (C) (V) RCA 62897 NEW p 1 IL%%JI?F}JM%QI\X”E'EMBEDIPIERO e BURR) . REB«{'} (VM)%EL‘JSTJBRBE
WHEN THE THOUGHT OF YOU CATCHES UP WITH ME & DAVID BALL
0 ]2 | 9 | scnmcevmesan (GHLNWARNERIBRO 3TE0F T 60 | 60 | 5 MIEV"\‘IE\IQIBILD%AEEG%LoAgfv THOMPSON) "’V)BLI'%ELRYWD;‘g0/-\5r:11
2 | 6 | 2 | 1g | CALLIN' BATON ROUGE ® GARTH BROOKS — — :
A.REYNOLDS (D.LINDE) LIBERTY ALBUM CUT 65 67 3 LONG LEGGED HANNAH (FROM BUTTE, MONTANA) & JESSE HUNTER
B.BECKETT,B TANKERSLEY (J.HUNTER) (v) BNA 62976
* % x AIRPOWER * % * 6 | 71 | 3 | TILLIWAS LOVED BY YOU  CHELY WRIGHT
@ 2 32 7 TAKE ME AS | AM @ FAITH HILL B.BECKETT.H.SHEDD (M.IRWIN.A.JACKSON) (C) (v) POLYDOR 853 810
S.HENDRICKS (B.DIPIERO, K STALEY} WARNER BROS. ALBUM CUT SUMMER IN DIXIE o CONFEDERATE RAILROAD
24 16 10 15 WHO'S THAT MAN & TOBY KEITH NEw > 1 B.BECKETT (J.ROBBIN,G.LEVINE) (\v) ATLANTIC 82505
N.LARKIN,H.SHEDD (T.KEITH) {C) (V) POLYDOR 853 358 64 55 34 14 TEN FEET TALL AND BULLETPROOF @ TRAVIS TRITT
25 | 2 2 13 | HAS ANYBODY SEEN AMY & JOHN & AUDREY WIGGINS G.BROWN (T TRITT) (C) (V) WAFNER BROS 18104
J.SCIAFE,J.COTTON (J.VEZNER,D.HENRY) (C) (V) MERCURY 858920 68 66 1 GONE COUNTRV ALAN JACKSON
Iy 36 8 YOU JUST WATCH ME TANYA TUCKER K.STEGALL (B.MCDILL) ARISTA ALBUM CUT
J.CRUTCHFIELD (R.GILES,B.REGAN) (V) LIBERTY 79053 64 62 18 ELVIS AND ANDY & CONFEDERATE RAILROAD
@ 3l 33 10 | NOW I KNow & LARI WHITE 66 B.BECKETT (C.WISEMAN) (C) {v) ATLANTIC 87229
G.FUNDIS (C.RAINS,C.GREENE,D.COOK} (C) (V) RCA 62896 66 64 19 POCKET OF A CLOWN @& DWIGHT YOAKAM
3% 56 3 PICKUP MAN & JOE DIFFIE 67 P ANDERSON (D.YOAKAM) REPRISE ALBUM CUT/WARNER BROS _|
J.SLATE,J DIFFIE (H PERDEW,K K PHILLIPS) (C) (V) EPIC 77715 THE RUNNING KIND & RADNEY FOSTER |
29 | 2 16 17 | DOWN ON THE FARM & TIM MCGRAW 68 67 | — 2 S FISHELL,R.FOSTER (M.HAGGARD) (V) ARISTA 12758
J.STROUD B.GALLIMORE (K.K.PHILLIPS.) LASETER) CURB ALBUM CUT P 6 57 13 | HEART OVER MIND LOFRIE MORGAN
30 | 2 21 17 | THIRD ROCK FROM THE SUN & JOE DIFFIE R.LANDIS (S MUNSEY,B.ALAN) (V) BNA 62946
J.SLATE.) DIFFIE {J GREENEBAUM,S WHIPPLE,T MARTIN) (C) (V) EPIC 77577 GIRL THANG TAMMY WYNETTE (DUET WITH WYNONNA)
@ - e . THIS IS ME © RANDY TRAVIS 70|70 69 S B.BECKETT (K.HINTON,M LAYBOURN.J.RODMAN) EPIC ALBUM CUT
K.LEHNING {T.SHAPIRO.T.MCHUGH) {C) (V) WARNER BROS. 18062 @ 7 3 PMS BLUES DOLLY PARTON
32 30 29 18 XXX'S AND 000’S (AN AMERICAN GIRL) TRISHA YEARWOOD - S.BUCKINGHAM.D PARTON (D PARTON) COLUMBIA ALBUM CUT
G.FUNDIS H.STINSON (A.RANDALL.M BERG) (C) (v) MCA 54898 @ SHE SHOULD'VE BEEN MINE © WESTERN FLYER
@ 37 | 4 7 THAT’S WHAT | GET (FOR LOSIN’ YOU) HAL KETCHUM 75 2 R PENNINGTON, WESTERN FLYER (K.BLAZY,R.CROSBY.J.DOWELL) (v} STEP ONE 485 |
A REYNOLDS J.ROONEY (A, ANDERSON.H KETCHUM) CURB ALBUM CUT 5 5 7 RED. WHITE AND BLUE COLLAR GIBSON/MILLER BAND |
35 | 46 ¢ | THERE GOES MY HEART ¢ THE MAVERICKS B|s 9 D JOHNSON,B MILLER (D GIBSON.BMILLER) C) (V) EPIC 77651 |
CLOOKIRMATOKOSTAS) (CHIMCADT 0 NEWD | 1 | HIGH HOPES AND EMPTY POCKETS # TERRY MCBRID= & THE RIDE
35 34 31 18 WHAT THE COWGIRLS DO @ VINCE GILL J.LEO (A.BYRD.J.ROBINSON) C) (V) MCA 54936
T.BROWN (V GILL.R.NIELSEN) (C) {v) MCA 54879 | @ RE-ENTRY T HEART LIKE A HURRICANE © LARRY STEWART
39 | 42 | & | COUNTRY 'TILIDIE @ JOHN ANDERSON $ HENDRICKS (T BRUCE C.WISEMAN) (O V) COLUMBIA 77638
il J STROUD J.ANDERSON (T SEALS,E SETSER,) ANDERSON) (C) (V) BNA 62935
37 25 7 16 SHE DREAMS € MARK CHESNUTT O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
M WRIGHT (G.HARRISON T MENSY) (C) (V) DECCA 54887 which attain 2500 detections for the first time. @ Videoclip avarlability. Catalog number is for cassette single, or vinyl if cassette is unavailable
47 51 5 DOCTOR TIME @ RICK TREVINO (€) lCass_ette single availablility. (D).CD_s_ingIe availability. (M) Cassette maxi—_single availability. (T} Vinyl maxi-single availabi sty. (V) Vinyt single
S.BUCKINGHAM (S LONGACRE,L WILSON) (C) (V) COLUMBIA 77708 availability, (X) CD maxi-single availability. € 1994, Billboard/BPI Communications.
1 1 1 5 BE MY BABY TONIGHT @ JOHN MICHAEL MONTGOMERY 12 DON'T TAKE THE GIRL © TIM MCGRAW
S.HENDRICKS (E.HILL.R.FAGAN) ATLANTIC J STROUD.B GALLIMORE (C.MARTIN L.W JOHNSON) CURB
9 2 2 DREAMING WITH MY EYES OPEN @ CLAY WALKER 15 13 14 13 WALKING AWAY A WINNER @ KATHY MATTEA
- J STROUD (T ARATA) GIANT J.LEO (T SHAPIRO,B DIPIERO) MERCURY
3 4 2 4 LOVE A LITTLE STRONGER @ DIAMOND RIO 16 16 8 27 | SWEAR @ JOHN MICHAEL MONTGOMERY
| M POWELL.T DUBOIS (C JONES,B CRITTENDEN.G SWINT) ARISTA S HENDRICKS (F.J MYERS,G BAKER) ATLANTIC
4 3 | 2 WHISPER MY NAME ¢ RANDY TRAVIS 17 - 1 MORE LOVE DOUG STONE
| K,LEHNING (T.BRUCE) WARNER BROS J STROUD (D.STONE,G.BURR) 5 EPIC
I IF BUBBA CAN DANCE (I CAN TOO) SHENANDOAH
5 6 | 4 9 g\.’é?c’}«n (B DIPIERO, T.SHAPIRO) ¢ NEALAM%S% i 2 z 19 ?ggirs(x-g/:‘%og M MCGUIRE.B.MCDILL) P TRT1C'¢
EVERY ONCE IN A WHILE @ BLACKHAWK
8 T 10 | BRIGHT.T DUBOIS (H PAULV STEPHENSON.O ROBBINS) ARISTA 18 L & g gﬁigv:TrZT;nglAlAY 0G0 oo OgARSN;RDBLTS?\I
B . ‘TN 00K
! 5 3 3 ?ggcﬁ:&ﬁv"(‘;JA?AAg.II\A/?RIQN.;&/B%IN,R.WILSON) ) @ niex omn 01818 ! ;’_:?ﬁ:;i‘f‘i’:‘[’gi;ﬁx-ww K BROOKS,D.CO0K) ~ DAVIDASEE:
o || = [0 | sowmentwesiues Sz N N AR o D _tamas
9 8 5 4 ?g&%ﬁ},‘go (S.BOGARD.R.GILES) & TANYA TH(B:ERETs 2 — 17 2 E};?EETRLL (A JA‘\:CKEON.J MCBRIDE) AN ;(R)ST’:
10| 9 | 6 | 5 | NATIONAL WORKING WOMAN'S HOLIDAY # SAMMY KERSHAW 23 i S O R—— WA
B CANNON,N.WILSON (R MURRAH.P. J. —
g | 7 | INDEPENDENCE DAY ® MARTINA MCBRIDE 2| — 25 | NODOUBT ABOUTIT .« cecimy o
i 12 P.WORLEY £ SEAY.M.MCBRDE (G.PETERS) RCA AT RETAN EINTIETiCK
12 | 14 | 19 | 14 | WISHIDIDN'T KNOW NOW © TOBY KEITH 25 | 17 | 13 3 | T'STROUD,C BLACK (C.BLACK A NICHOLAS) RCA
LLARRINS SALED A CH) MERCURY @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weexs and have
¥ ' i I 1 HITY.
13 10 11 12 Z}:EJRE,\‘O('} .srTSAE‘L\SE.FEm?g}:!(E LR ENYMORE . HO(\%EE dropped below the top 20, Commercial availability is not indicated on the recurrent chart.
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by Lynn Shults

HOLDING AT NO. 1 for the second consecutive week on the Hot Country
Singles & Tracks chart is “Livin’ On Love” by Alan Jackson. Jackson is in
position to remain No. 1 for a third and, possibly, a fourth week. The track
maintains a lead of more than 400 plays over “Third Rate Romance” (5-2) by
Sammy Kershaw. Both tracks increased in airplay over the previous week,
with Jackson’s gain 127 spins higher than Kershaw’s. Should Jackson remain
No. 1 for three consecutive weeks, it will be the fourth time he has occupied
the No. 1 position for at least that length of time. He accomplished this feat
I with “Don’t Rock The Jukebox” in July 1991, “Chattahoochee” in August 1993,
and “Summertime Blues” in August 1994.

WHICH ARTIST HAS HELD AT NO. 1 for three or more weeks most fre-
quently in this decade? Jackson’s current total of three such singles ties him
with Garth Brooks and George Strait. It must be noted that two of Strait’s
titles, “Love Without End, Amen” and “I've Come To Expect It From You,”
were No. 1 for five consecutive weeks. The only other tracks to hold the No.
1 position in this decade for five weeks are “Achy Breaky Heart” by Billy
Ray Cyrus and “Wild One” by Faith Hill. In all, 16 artists have held at No.
1 for three or more weeks in the '90s. Eddy Arnold is still the all-time king
for most weeks at No. 1. Arnold racked up 145 weeks at the top of the chart.
As for the most No. 1s, Conway Twitty is tops with 40 to his credit.

THE MOST ACTIVE SINGLE on the Hot Country Singles & Tracks chart
is “Not A Moment Too Soon” (61-39) by Tim McGraw, followed by “Pickup
Man” (36-28) by Joe Diffie; “Goin’ Through The Big D” (68-45) by Mark
Chesnutt; “When Love Finds You” (27-19) by Vince Gill; “This Is Me” (38-
31) by Randy Travis; “Doctor Time” (47-38) by Rick Trevino; “Little Houses”
(71-58) by Doug Stone; “Night Is Fallin’ In My Heart” (54-43) by Diamond
Rio; “That’s What I Get (For Losin’ You)” (37-33) by Hal Ketchum; and “Till
You Love Me” (debut-59) by Reba McEntire.

RETAIL SALES OF COUNTRY ALBUMS drop following a three-week run
of impressive retail sales. The biggest news on this week’s Top Country Al-
bums chart is the continuing success of the Tractors’ debut album. “The Trae-
tors” moves 5-4 and is this week’s Greatest Gainer. It increased by more than
4,500 units over the previous week, moving almost 37,000 units at retail. The
album’s lead single, “Baby Likes To Rock It,” moves 19-16 on the singles
chart, with an increase of 339 plays over the previous week on BDS-monitored
stations. The Pacesetter album is “Take Me As I Am” (24-15) by Faith Hill.
Debuting on the albums chart are “Simpatico” by Suzy Bogguss & Chet
Atkins (No. 58) and “Country "Til I Die” by John Anderson (No. 66).

WHERE DO WE GO FROM HERE? That is the question that keeps sur-
facing on Music Row. There is concern that we may not be able to sustain
the lofty position that the country industry now occupies. There are questions
about the rock influences in the work of most of today’s hot young country
artists. There are questions about gearing the industry toward younger dem-
ographics. The funny part about this is that the country music industry did
not seek out the younger audience. Young people, on their own, discovered
country music. And for now, the industry will have to keep following their lead.

_ Seriously, Ray Stevens Makes A Movie

Success Of Longform Videos Inspires New Project

B BY EDWARD MORRIS

NASHVILLE—Buoyed by the enor-
mous sales of his first two home video
packages, comedian and musician Ray
Stevens is now in the process of pro-
ducing a “longform, story-driven video
movie album.” Filming has just started
on the project, which is titled “Get Se-
rious” and which is targeted for release
next spring.

A spokeswoman for Stevens says the
project will be a full-length movie,
and—though produced primarily for
home video—may also be offered for
theatrical release. There are no plans,
she adds, for using it as a TV special.

“I won’t say [the movie is] autobio-
graphical,” Stevens said in a prepared
statement. “But it is based on the life
and career of a comedian who sings,

plays the piano, and makes videos in a
gorilla suit.”

Stevens has enjoyed phenomenal
success with his home video collections
“Ray Stevens Comedy Video Classics,”
which initially was sold by direct mail
only, and “Ray Stevens Live!” In the
past three years, the two titles have
sold more than 3 million units.

Writers for “Get Serious” are Ste-
vens, C.W. (Buddy) Kalb Jr., John
Ragsdale, and Billy Field. Rod Thomp-
son is directing the project. It will be
shot over a period of 40 days in and
around middle Tennessee.

Artists and celebrities already
booked for cameo appearances in the
film include actor George “Goober”
Lindsey, comedians Jerry Clower and
Williams & Ree, and TV hosts Lor-
ianne Crook and Charlie Chase.

Stevens said he received inquiries
about releasing the movie theatrically,
as well as licensing some of the charac-
ters he made famous and who will ap-
pear in the movie.

“Get Serious” will include several of
Stevens’ hit songs, among them “Ahab
The Arab,” “Can He Love You Half As
Much As 1,” “Gitarzan,” and “Shriner’s
Convention.”

As with the previous video packages,
“Get Serious” will first be offered to
consumers via direct mail.

Moon, Conway To
Run CMA Board

Plans For New, Enlarged
Hall Of Fame Announced

NASHVILLE—Although financing is
still being arranged, plans have been
announced for the construction of a
new and much larger Country Music
Hall Of Fame in downtown Nashville,
The building is expected to be comple-

ted in 1996.

The Hall Of Fame is a division of the
Country Music Foundation, headed by

director Bill Ivey.

Estimated to cost $17 million and to
be financed by private and public
sources, the new facility will have
100,000 square feet of floor space.
Within will be the Hall Of Fame
proper, a Walkway Of Stars, a conserv-
atory, museum exhibits, a 250-seat the-
ater, rooms for the CMF library and
media center, classrooms for the
CMF’s outreach programs, a terrace,

and a gift shop.

Ivey says that the current Hall Of
Fame building—which houses the li-
brary and media center in its base-
ment—will be remodeled and operated
by the CMF as the Music Row Center.
Its focus will be the history of Music
Row and the development of recording
technology. The CMF will continue to

Studio B, two blocks from the current
building.

According to CMF projections, the
new Hall Of Fame will draw approxi-
mately 600,000 ticket-buyers annually
and will have a total economic impact
for Nashville of about $5 million a year.

The building will be located on
Fourth Avenue between McGavock
and Demonbreun Streets.

EDWARD MORRIS

NASHVILLE SCENE

(Continued from page 40)

Heart; entertainment attorney Mike
Milom; Bill Simmons of Fitzgerald
Hartley Management; and Rick
Shipp, VP of the William Morris
Agency . .. Vince Gill will host the fifth
annual Celebrity Basketball Game &
Concert at Belmont University in
Nashville Nov. 15. Proceeds will bene-
fit the school’s athletic and music busi-
ness departments.

SIGNINGS: Johnny Neel to a record-
ing deal with Big Mo Records.

NASHVILLE—Kitty Moon, presi-
dent of Scene Three, and Tony Con-
way, president of Buddy Lee At-
tractions, have been named
chairwoman and president, respec-
tively, of the County Music Assn.’s
board of directors. The election of
new board members and officers
was held Oct. 6.

New directors—who will each
serve a two-year term—are Rick
Blackburn, Atlantic Records; Bruce
Hinton, MCA Records; E.W. Wen-
dell, Gaylord Entertainment Group;
Evelyn Shriver, Evelyn Shriver
Public Relations; Brent Rowan,
musician; Harlan Howard, song-
writer; Dave Pennefather, MCA
Records, Dublin, Ireland; Jerry
Bradley, Opryland Music Group.

Also, Larry Fitzgerald, Fitzger-
ald-Hartley Management; Lon Hel-
ton, Radio & Records; Dan Haly-
burton, KPLX Dallas; Tim Murphy,
KMPS Seattle; Tim DuBois, Arista
Records; Terry Woodward, Wax-
Works, Owensboro, Ky.; Rick
Shipp, William Morris Agency; Joe
Sullivan, the Sullivan Co., Branson,
Mo.; and Kitty Moon, Scene Three.

An additional 17 directors are
serving the second year of their
term. There are four lifetime direc-
tors: J. William Denny, Nashville
Gas Co.; Ralph Peer, peermusic;
Frances Preston, BMI; and Joe
Talbot, Talbot Music Publishing.

oversee a third facility, the old RCA

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Pubhsher — Licensing Org ) Sheet Music Dist.

25 HAS ANYBODY SEEN AMY (Reynsong. BMI/Howe Sound,
16 BABY LIKES TO ROCK IT (Warner-Tamerlane, BMI/Boy BMI/Sony Cross Keys, ASCAP) HL
Rocking, BMI/Chinqaupin, BMI) WBM 75 HEART LIKE A HURRICANE (WB. ASCAP/Big Tractor.
14 THE BIG ONE (Housenotes. BMI) ASCAP/AImo, ASCAP) WBM
22 CALLIN'  BATON ROUGE (Combine, ASCAP/EMI 69 HEART OVER MINO (Royhaven, BMI/Starstruck Angel.
Blackwood, BMI) HL BMI)
5 THE CITY PUT THE COUNTRY BACK IN ME (Suxteen 57 HEART TROUBLE (Irving. BMI/Littlemarch, BMI)
Stars. BMI/Dixie Stars, ASCAP) HL 74 HIGH HOPES AND EMPTY POCKETS (WB, ASCAP/J E
36 COUNTRY 'TIL | DIE (Almo, ASCAP/Hoimes Creek, Robinsangs, ASCAP)
ASCAP/irving, BMI/Baby Dumplin’, BMI) WBM 10 fF ) COULD MAKE A LIVING (Tom Collins, BMI/Murrah,
38 DOCTOR TIME (W B.M. SESAC/Long Acre, SESAC/ BMI/Seventh Son, ASCAP/Mattie Ruth, ASCAP) WBM
Zomba, ASCAP) WBM 15 IF YOU'VE GOT LOVE (Love This Town, ASCAP/MCA,
29 DOWN ON THE FARM (Texas Wedge, ASCAP/Noosa ASCAP) HL/WBM
Heads. BMI) WBM 44 | GOT |T HONEST (Acuff-Rose, BMI/Big Bobcat. BMI/
66 ELVIS AND ANDY (Almo, ASCAP) WBM Bruce Burch. SESAC) WBM
51 EUGENE YOU GENIUS {Zomba, ASCAP/Catch The Boat, 9 | SEE IT NOW (Sony Tree, BMI/Sony Cross Keys.
ASCAP) WBM ASCAP/WB, ASCAP) HL/WBM
70 GIRL THANG (WB, ASCAP/Warner-Tamerlane, BMI) 13 !t SURE CAN SMELL THE RAIN {Alabama Band. BMI/
WBM Rick Hall, ASCAP) WBM
45 GOIN' THROUGH THE BIG D {(Maypop, BMI/Wildcountry, 18 1 TRY TO THINK ABOUT ELVES (MCA, ASCAP/Gary Bun,
BMI/Route  Six, BMi/Songs Of Jasper, BMI/EMI ASCAP) HL
Blackwood, BMI) 12 JUKEBOX JUNKIE (Cupit, BMI/Cupit Memanies, ASCAP}
65 GONE COUNTRY (Polygram Int'l, ASCAP/Ranger Bob. 11 KICK A LITTLE {Square West, ASCAP/Howln' Hits,
ASCAP) HL ASCAP) WBM
42 HARD LOVIN' WOMAN (Music Corp Of Amenca, BMI/ 58 LITTLE HOUSES (Alabama Band., ASCAP/Witdcountry,
Mark Collie, BMI/Sony Tree, BMI/Dan Cook. BMI/Zomba, ASCAP/Acuif-Rose, BMI)
ASCAP/Inspector Barlow, ASCAP) HL/WBM 1 LIVIN' ON LOVE (Yee Haw, ASCAP) WBM
52 HARD TO SAY (Travehn' Zoo, ASCAP) HL 61 LONG LEGGED HANNAH (FROM BUTTE, MONTANA)

47

60
43
41

39

21
28

71
67

53
13

68
37

12

(Meat And Three, BMI/Ensign, BMD)

THE MAN IN LOVE WITH YOU (Boots And Spurs, BMI/
Spurs And Boots, ASCAP) HL

MAN OF MY WORD (Hayes Street, ASCAP/AImo, ASCAP/
Allen Shamblin, ASCAP/MCA, ASCAP/Gary Burr, ASCAP)
HL/WBM

MEN WILL BE BOYS (EMI Aprl. ASCAP/GSC. ASCAP/
Ides Of March, ASCAP) HL

NIGHT IS FALLIN' IN MY HEART (EMI Blackwood. BMI/
Linde Manor, BMI/Right Key, BMI)

NOBODY'S GONNA RAIN ON OUR PARADE {Longitude,
BMI/Rio Zen. BMi/Reynsong. BMI/Howe Sound, BMI}
HL/WBM

NOT A MOMENT TOO SOON (Zomba, ASCAP/Suzi Bob.
ASCAP)

NOW t KNOW (Sony Tree, BMI/Don Cook, BMI} HL
PICKUP MAN (Songwriters Ink, BMI/Texas Wedge.
ASCAP)

PMS BLUES (Velvet Apple. BMI) WBM

POCKET OF A CLOWN (Coal Dust West, BMI/Warner-
Tamerlane, BMI) WBM

THE POWER OF LOVE (Sony Cross Keys. ASCAP) HL
RED, WHITE AND BLUE COLLAR {Sony Tree. BMI/
Joined At The Hip, BMI/Songs Sung Biue, BMI} HL

THE RUNNING KIND (Sony Tree, BMI}

SHE DREAMS (Warner-Tamerlane, BMI/Patrick Joseph,
BMI/Sony Cross Keys, ASCAP/Miss Dot, ASCAP/Brass
Ring. ASCAP) HL/WBM

SHE SHOULD'VE BEEN MINE (Songs Of Grand
Coalition, BMI/Songs Of Grand Alliance, ASCAP/Hoosier.
ASCAP)

~

30
31
62
59

SHE'S NOT THE CHEATIN' KIND {(Sony Tree, BMI/
Showbilly, BMI} HL

SHE THINKS HIS NAME WAS JOHN (Bash. ASCAP/Blue
Water, ASCAP/Mighty Nice, BMI/Blue Water. BMI) HL
SHUT UP AND KISS ME (Why Walk, ASCAP)

STORM IN THE HEARTLAND (Pier Five. BMl/Isham
Ryle, BMD

SUMMER IN DIXIE (Sony Cross Keys, ASCAP)

TAKE ME AS 1 AM (Little Big Town, BMI/Amenican Made,
BMI/AIl Over Town, BMI/Sony Tree, BME) HL/WBM
TEARDROPS (Polygram Intl, ASCAP/Veg-0-Mustc,
ASCAP/Songs Of PolyGram, BMI/Songs Of McRide. BMI)
HL

TEN FEET TALL AND BULLETPROOF (Post Oak, BMI}

THAT'S WHAT | GET (FOR LOSIN' YOU) (This Big.
ASCAP/Bash. ASCAP/Blue Water, ASCAP/Songs Of
Portugese, ASCAP/Foreshadow. BMI)

THERE GOES MY HEART {Sony Tree. BMI/Raul Malo.
BMI/Songs Of PolyGram, BMI/Seven Angels, BMI) HL
THIRD RATE ROMANCE (Fourth Floor, ASCAP/WB.
ASCAP) WBM

THIRD ROCK FROM THE SUN (Major Bob, ASCAP/Rio
Bravo, BMI/Stroudacaster, BMI/Baby Mae, BMI) wBM
THIS 1S ME (Great Cumberland. BMI/Diamond Struck.
BMI/Kicking Bird, BM()

TILL ¢ WAS LOVED BY YOU {Ten Ten. ASCAP/Mattie
Ruth, ASCAP/Seventh Son. ASCAP)

TILL YOU LOVE ME (Little Big Town, BMI/American
Made, BMI/MCA, ASCAP/Gary Burr, ASCAP)
UNTANGLIN' MY MIND (Blackened, BMi/trving, BMI/

20

46

35
50
19

21

55
49
24
32

54
26

Sony Tree, BMI/Sierra Mountain, BMI) HL/WBM
WATERMELON CRAWL (Acutf-Rose, BMI/Coburn. BM()
WBM

WE CAN'T LOVE LIKE THIS ANYMORE (Alabama Band,
ASCAP/Wildcountry, ASCAP/Warner-Tamerlane, BMI/
New Works, BMI} WBM

WHAT'S IN IT FOR ME (WB, ASCAP/New Crew, ASCAP/
New John, ASCAP/MCA, ASCAP/Gary Burr. ASCAP) HL/

WBM

WHAT THE COWGIRLS DO (Benefit, BMI/Englishtown,
BMI) WBM

WHAT THEY'RE TALKING ABOUT (Sony Cross Keys.
ASCAP/Sony Tree, BMI/Tenlee, BMI} HL

WHEN LOVE FINDS YOU (Benefit, BMi/Edward Grant,
ASCAP/Middle C. ASCAP) WBM

WHEN THE THOUGHT OF YOU CATCHES UP WITH ME
(EMI Blackwood, BMI) HL

WHEN YOU WALK IN THE ROOM (EMI. BMI/Unart, BMI)
WBM

WHERE THERE'S SMOKE (Tom Collins. BMI/BMG.
ASCAP) WBM/HL

WHEREVER SHE IS (Sony Tree, BMI/Alabama Band,
ASCAP/Wildcountry, ASCAP) HL/WBM

WHO'S THAT MAN (Songs Of PolyGram, BMI/Tokeco.
BMI} HL

XXX'S AND 000°S (AN AMERICAN GIRL) {Sony Cross
Keys. ASCAP/Mother Dixie, ASCAP/August Wind. BMY/
Great Broad. BMI/Longitude. BMI) HL/WBM

YOU AND ONLY YOU (Great Cumberland. BMI/Diamond
Struck. BMI/WB, ASCAP/Might Be. ASCAP) WBM

YOU JUST WATCH ME (Dwe Stars, ASCAP) HL
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H l . T k
= COMPILED FROM NATIONAL LATIN
> 17 O RADIO AIRPLAY REPORTS.
=X | X s
28 BH|3g| €| ARTIST TITLE
E2| 52| wF| =S| LABEUDISTRIBUTING LABEL
* x *NO. Tx x %
1 1 1 | 13 | SELENA © BIDI BiD! BOM BOM
EMI LATIN 3 weeks at No. 1
2 | 2 | 2 | 12 | LUIS MIGUEL @ EL DIA QUE ME QUIERAS
WEA LATINA
CRISTIAN MANANA
3 3 3 i MELODY/FONOVISA
ANA GABRIEL TU LO DECIDISTE
4| 4| 4| 6 | A
(5)| 5 | 8 | 5 | JUAN LUIS GUERRA 440 VIVIRE
KAREN/BMG
(6)| 8 | 13| 5 | EDGARJOEL EN LAS NUBES
ROOVEN
(D| 1| 1| s | RicARDO ARIONA SENORA DE LAS CUATRO DECADAS
B || a RICARDO MONTANER NO TE PARECES A MI |
EM! LATIN
9 | 10| 10| 5 | INDUSTRIA DEL AMOR A CAPA Y ESPADA
) UNICO/FONOVISA
BANDA Z LA NINA FRESA
10 6 6 13 FONOVISA
(D] 14 | 18 | 4 | NDIA NUNCA VOY A OLVIDARTE
SOHO LATINO/SONY
GIRO AMOR LUNATICO
@ 16 21 4 SDI/SONY
* * * POWER TRACK * * %
A®| 2 | 30 | 3 | JONSECADA SOLO TU IMAGEN
SB&EAA&ATIN
KAIRO HABLAME DE T
19 2 § SDI/SONY
51129 ;IOISVENTE FERNANDEZ MISERIA
2 | _ | 2 | VICTOR MANUELLE APIADATE DE MI
SONY
JOSE JOSE @ GRANDEZA MEXICANA
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Rolling Stones To Play Buenos Aires

STONES HAVE DANNY GRIN-
NING: After a mucho flat concert
year, Argentina’s pre-eminent pro-
moter, Daniel Grinbank, has proudly
announced another pair of Rolling
Stones concerts, set for February 1995
at River Plate Stadium in Buenos
Aires. A total of 90,000 tickets were
sold for the initial Feb. 9-11 shows dur-
ing an unprecedented, 28-hour sales
marathon at the soccer stadium. Ob-
servers expect the Stones’ additional
Feb. 12 and 14 shows to sell out as well.
The Stones, by the way, will play in
January or February in Brazil.

As the demand for Stones ducats has
heated up, so too has the concert slate
at Grinbank’s Rock & Pop Interna-
tional concert company. Buenos Aires’
5,000-seat Obras stadium was the site
of shows by Biohazard (Oct. 21), US3
and Digable Planets (Oct. 24), and
B.B. King (Oct. 28-29). Coming up is
Sepultura on Wednesday (2) and Rol-
lins Band on Saturday (5). On Nov. 12
Cyndi Lauper is to play at the Gran
Rex Theater, and Aerosmith and
Gilby Clarke will perform at Vélez-
Sarsfield stadium.

LOPEZ MOVES UP AND EAST:
Adrian Lépez, formerly PD of KLVE-
FM/KTNQ-AM Los Angeles, has been
named VP/programming consultant of
Heftel Broadcasting, owner of KLVE
and KTNQ. Replacing him is Pio
Ferro, former PD at WXDJ-FM
Miami. Longtime Miami programmer
Bill Tanner was appointed VP of pro-
gramming for both stations.

AFRO—CARIBBEAN 101: Highly re-
garded pianist Eddie Palmieri is
scheduled to host “The Evolution Of
The Afro-Caribbean Rhythm Section”
on Tuesday (1) at Manhattan’s La-
Guardia High School of Music & Art
and Performing Arts. Sponsored by
the New York chapter of the National
Academy of Recording Arts & Sci-
ences, the lecture/performance semi-
nar will explore the origin and develop-
ment of African-rooted, Latino tropical
sounds. Palmieri, a five-time Grammy
winner and a governor of NARAS’
New York chapter, will be joined by
stand-out flutist Dave Valentin. Both
have Latin jazz product in the market.
Palmieri’s “Palmas,” released as part
of the Elektra/Nonesuch American Ex-
plorer series, is considered a front-run-
ner for a Grammy in the new Latin jazz
classification. Amazingly, Valentin's
“Tropic Heat” (GRP) is his first full-
length, Latin jazz record.

CASSE LL HITS MILESTONE:
This year Jim Cassell, whose
Berkeley Agency has helped a slew of
Latin jazz acts gain widespread expo-
sure, marks his 25th anniversary as a
promoter of the genre, now one of the
newest Grammy categories. Among
the artists he helped put on the inter-
national map are Tito Puente, Poncho
Sanchez, and Palmieri.

JOB WELL DONE: Jay Berman,
chairman/CEO of the Recording In-
dustry Assn. of America, and Sergio
Ballesteros, president of the
Hispanic Music Coalition, handed out
gold records on Oct. 26 to Puerto
Rico’s governor and five legislators in
commemoration of their efforts to help
pass local anti-piracy legislation earlier
this year. The ceremony took place at

—
™

by John Lannert

the Puerto Rican Senate in San Juan.

SHOW BRIEFS: On Oct. 27, Manny/
WEA Latina artist Johnny Busta-
mente taped the Tejano segment of
“The Roots Of Country,” a six-hour
documentary on the evolution of coun-
try music. It is slated to air on cable
channel TBS in the fall of 1995 . .. Pin-
up actor/singer Chayanne, flutist Nes-
tor Torres, and Cuban diva Olga Guil-
lot are to appear as celebrity chefs
Nov. 4-6 at the “Big Feast On The
Beach” in Miami Beach. Among others
slated to demonstrate their culinary
prowess at the event—organized by
film producer Shep Gordon—are actor
Michael Douglas, Van Halen front
man Sammy Hagar, rocker Alice
Cooper, and MTV host Fab Five
Freddy ... Los Angeles-based alterna-
tive rock organization Club Rock En
Espanol, or CREE, is producing a
seven-act concert called El Guateque,
which loosely means a large street
party. Scheduled to take place Nov. 12
at the Aztlan Culture Foundation in
Los Angeles, the inaugural event fea-
tures local, non-mainstream rock
bands Los Olvidados, Motita, Maria
Fatal, Excell Nova, Quince Letras,

Las Abejitas, and Ness: ... Jerry Ri-
vera and Marc Anthony are to appear
Nov. 23-24 at the Lehman Center for
the Performing Arts in New York.

MISCELLANEA: In case you did
not see it, Luis Miguel was featured in
a brief profile article in the Oct. 24 is-
sue of People magazine ... MTV La-
tino has set up shop in Medellin, Co-
lombia, on Cablesistema’s Channel 22

.. EMI Latin finally has released “Big
Yuyo” by Argentina’s popular reggae
crew Los Pericos ... New York book-
ing agency Omni Latino Entertain-
ment has inked salseros Lalo Rodri-
guez and Giro for representation.
Rodriguez’s latest EMI Latin effort,
“Naci Para Cantar,” came out last
week. Giro’s current single, “Amor Lu-
ndtico,” title track of his recently re-
leased S.D.I./Sony alburr, moves 16-12
with a bullet ... Soho Latino/Sony's
upstart salsero Marc Anthony is in
London working on a United Artists
film titled “Hackers.” Later this
month, Anthony begins work on his
second album, due out next February.

CHART NOTES: As Selena’s “Bidi
Bidi Bom Bom” (EMI Latin) rules the
Hot Latin Tracks for the third consec-
utive week, let it be noted that this
week marks the finale of the present
Hot Latin Tracks chart, based on U.S,
and Puerto Rican radio playlists. Next
week a new Hot Latin Tracks chart de-
buts, with information compiled by
Broadcast Data Systems. Despite the
change, look for “Bidi Bidi” to sit at or
near the top of the new chart.
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Argentina’s Los Perlcos Fly High

I BY MARCELO FERNANDEZ BITAR

BUENOS AIRES—Barely a month af-
ter the release of its seventh album,
“Pampas Reggae,” the Argentinian
pop/reggae outfit Los Pericos is bask-
ing once again in the critical and com-
mercial glow generated by lofty domes-
tic sales figures, poised to be replicated
in foreign markets.

“We firmly believe in their success in
other countries,” says Eduardo Hiitt,
president/managing director of the
band’s label, EMI-Odeon. “Their music
is uptempo and cheerful. It already is
scoring big in Chile, where their last al-
bum, ‘Big Yuyo,” went double-platinum,
selling 60,000 units. And we are going
to help them reach new markets with
extensive promotional and concert
tours.”

The follow-up to 1993’s quadruple-
platinum album “Big Yuyo,” which sold

LOS PERICOS

nearly 250,000 units in Argentina,
“Pampas Reggae” already has rung up
sales exceeding 70,000 units there. The
album’s leadoff single, “Mucha Exper-
ienca,” is an established radio hit, with
the album’s second single, “Parate Y
Mira,” waiting in the wings.

The key to Los Pericos’ sound and
success, thus far, has been their
catchy, groove-drenched paeans, au-
thored by the group’s four original
members: front man Bahiano, guitarist
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Juanchi Baleiron, drummer Topo, and
percussionist Willy.

Los Pericos, whose name means “the
parrots,” drew immediate local atten-
tion in Buenos Aires in 1988, when
tracks from the band’s self-titled debut
hegan garnering radio airplay. Sales of
the mostly English-language record
eventually soared to more than 140,000
units despite a huge economic slump
and high inflation. “It was the {irst rec-
ord most of us ever made,” says Bal-
eiron. “And it became the best-selling
album of the year. We were playing six
shows every weekend.

The commercial prosperity of the
band’s first album was offset by a col-
lective negative reaction by the coun-
try’s rock press, which complained
about Bahiano’s English and Jamaican
patois vocals. Still, Los Pericos re-
mained popular, later recording their
second album, “King Kong,” produced

by Paralamas honcho Herbert Vianna. |

While “King Kong” yielded a hit single,
“Fronteras En América,” the Argen-
tinian record industry was being torpe-
doed by high inflation, which, together
with the industry’s bias against the al-
bum, resulted in slow sales.

By the time Los Pericos released
their third album, 1990’s “Rad A Dab
Stail,” concert opportunities had be-
come scarce, some band members had
departed, and many industry observ-
ers began condemning the act as a
mere fad, soon to be replaced by new-
comers like Ratones Parandicos, Divi-
didos, and Los Redonditos De Ricota.

“But in spite of the galloping infla-
tion and recession, we kept together
and never stopped rehearsing or play-
ing live,” says Topo. “In retrospect,
that gave us the experience we lacked.

Pushed by manager Pablo Hortal,
who is Bahiano’s brother, Los Pericos
lauched their comeback in mid-"92, per-
forming to only mild response in large
Buenos Aires rock clubs like Cemento.
The group then recorded “Big Yuyo,
which reprised the good-time reggae
sound of the act’s first album. Released
in early '93, the album began selling
immediately, and eventually generated
a string of hits—“Mi Resistencia,” “Me
Late,” and “Wauitin’ "—released
throughout *93 and the first half of '94.

“Pampas Reggae,” recorded and
produced by the act in July, features
Bahiano at his vocal prime and show-
cases the group’s ease with different
Caribbean-rooted cadences. Between
recording sessions, the band not only
found time to perform at Jamaica’s
Reggae Sunsplash Festival—where it
is still the only Latino act to have ap-
peared—but also embarked on a short,
inaugural tour of the U.S. and Mexico.

Both “Big Yuyo™ and “Pampas Reg-
gae” have been released on a staggered

basis in most Latin American coun- |

tries. Meanwhile, the act’s popularity
continues to soar. In September, Los
Pericos opened for UB40 at a major
reggae festival in Buenos Aires’ River
Plate stadium, followed by another
opening set in Caracas, Venezuela.

Upcoming stops include Eecuador,
Venezuela, Buenos Aires, Mexico, and
the Vina Del Mar festival in Chile.
“Our song list has to vary for each con-
cert,” says Baleiron, “because some
countries have just discovered ‘Big
Yuyo, and others, like Argentina, want
to hear the new songs live.’
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by Heidi Waleson

WHO’S NEXT? What one does, the other must also do,
so with the success of Phillips’ two-for-one series (aka Phil-
lips Duo) comes the launch of the Double Decker series by
Phillips’ PolyGram cousin, London Records. (The European
version, Double Decca, has been out for nearly a year.)
Each Double Decker package includes two CDs of music
from the company’s back catalog, some of it not released
before on CD, and is priced as a single CD. Among Double
Decker’s first 12 titles are a live Pavarotti-Freni-Ricciar-
elli greatest hits program (with huge amounts of applause);
a vigorous “Traviata” with Lorengar, Aragall, and the mel-
lifluous Fischer-Dieskau; and Pierre Monteux conducting
the Vienna Philharmonic in fowr Beethoven symphonies.
The company is playing on the title’s pun value (think
London buses) and the clever cover art, which shows each
picture twice—once in true color and once in a faded ver-
sion. The double CDs exploit the back catalog and are a
handy way for consumers to add lots of core repertoire to
their collections at bargain rates. Twelve more Double
Decker titles will be out in the spring, and Phillips will have
a total of 100 titles in its series by the end of this vear.
Not to be outdone, Deutsche Grammophon brings its
French Double Series to the U.S. in November, with 10 ti-
tles. They include Wilhelm Kempff playing Brahms and

The twofer fever has spread beyond PolyGram: BMG

Classics is planning its own double trouble, but no has re-

AND STILL MORE CHANT: Just in case you haven't
heard enough singing monks, Atlantic Records, which

Jjumped into the classical fray for the first time this year
with round two of the “Three Tenors,” is going after chant
fans this holiday season with a lavishly produced three-CD
set, “Eternal Chant.” The set, which will retail for $39.98
(CDs) and $29.98 (cassettes), is a compilation of chants re-
corded on-site in French abbeys and monasteries by Studio
SM. Beginning in 1947, this family-owned French company
drove its recording equipment around the French country-
side and recorded singing monks from Liguge to En Caleat,
offering donations to fix leaky abbey roofs along the way.

Atlantic remastered the tapes (the oldest recording cho- 1

sen is from 1962). A handy map of the abbevs of France
is included in the elegant program book, which also features
a history of chant by scholar Richard Taruskin, as well as
Latin texts and translations. One of the CDs, “A Monk's
Day In Chant,” evokes monastery life through chants from
matins to compline, plus birds, bells, and footst2ps. Another
disc features music for Advent and Christmas. Yves Beau-
vais, the French-born Atlantic VP who produced the set,
isn’t worried about chant overkill. “There’s no other gift
box,” he says.

ON VIDEQ: In the next few weeks, Deutsche Grammo-
phon will be offering previews of violinist Gil Shaham’s
new music video, in which Shaham plays a movement of
“Winter” from Vivaldi’s “Four Seasons” with the Orpheus
Chamber Orchestra. Directed by Jem Cohen, who has
made music videos for the likes of R.E.M., the seven-min-
ute “Winter” was shot largely in black and white, with gritty
textures and off-balance camera angles. Instead of the
usual pastoral landscape, it captures a savage urban winter
and tries to make the viewer feel the cold, matching the fe-
rocious, in-your-face playing of the musicians. DG hopes
that the video will persuade television bookers to put 23-
year-old Shaham on talk shows, provide introcluctory clips
for stories about him, and perhaps get classical music onto
the cable music channels. DG wants to hook Shaham’s con-
temporaries with its young, camera-friendly artist. The
“Four Seasons” recording will be out in February, and DG
plans a few surprises for that release as well.

by Jeff Levenson

MUSE, WHICH IN 20 YEARS has amassed a consid-
erable catalog of quality titles (covering more than 500
productions, according to the label), has inked a distribu-
tion deal with Koch International. The agreement
encompasses the Muse imprint and associated labels

Over time, Muse has built its reputation with defini-
tional parameters wider than mainstream. Its artist ros-
ter has included the likes of Sonny Stitt, James Spauld-
ing, Wallace Roney, Houston Person, Cedar Walton,
Woody Shaw, Pat Martino, and Morgana King. Land-
mark is the label originally founded by famed producer
Orrin Keepnews—it features works by Bobby Hut-
cherson, Ralph Moore, Mulgrew Miller, and Donald
Byrd, among others. Trix is a solid blues imprint with
recordings from Eddie Kirkland, Robert Lockwood

The first titles issued under the Koch Distribution ar-
rangement are from Muse. They include works from
Sheila Jordan (“Heart Strings”), Cecil Brooks III
(“Neck Peckin’ Jammie”), Ron Jackson (“Thinking Of
You”), Hannibal Peterson (“One With The Mind”), and

For its part, Koch continues to add depth to its list of
jazz labels; it now handles, among others, Enja, Post-
cards, Dreyfus, and the newly acquired RTE/Europe I
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imprint, which offers a host of live Paris concerts, dating
mainly from the ’60s, starring legendary jazzmen like
Sidney Bechet, Count Basie, Duke Ellington, Art

Blakey, and Cannonball Adderley.

BOOGIE BUT NOT BORED: Pianist-vocalist Hadda
Brooks, who in the late ’40s earned the moniker “Queen
of the Boogie” (due, no doubt, to her hit singles “Swing-
ing The Boogie” and “Rockin’ The Boogie”), has re-
turned to the boogie spotlight with new releases on DRG
(“Anytime, Anyplace, Anywhere,” her first album in 40
years) and Virgin (“That’s My Desire,” a compilation
disc spanning her work from way back whan). In her
previous life—when she, yes, boogied with the best of
them—she recorded for Modern, London, and OKeh.

IS THE PEN MIGHTIER THAN THE HORN? Wyn-
ton Marsalis, as smooth and as clean a jazzinan as this
generation has seen, is about to join the ranks of us
wretched ink-stained scribes. His first book, “Sweet
Swing Blues On The Road,” will be released Dec. 12 by
W.W. Norton & Co. It is a collaboration witt photogra-
pher Frank Stewart, who followed the trumpeter and
his septet on tour. Can Wynton survey with his pen what
he routinely measures with his horn? I'd bet on it.

STUFF: Leslo Gardony, the Hungarian-bcrn pianist-
composer, who enjoyed a jaunt in the sun with Antilles
(“Legend Of Tsumi” and “The Secret”), is abcut to stroll
down the boulevard with “Breakout,” his first release for
the Avenue Jazz label. His long-term deal places him
alongside Maynard Ferguson and Gene Dunlap in the
new imprint’s roster ... In the studio (or thereabouts):
Cleo Laine, following her album “Blue & Sentimental,”
is working on a new collection of Duke Ellington tunes
arranged by husband John Dankworth. RCA plans to
issue it in May ’95 ... Saxophonist Richard Elliot is
about to unveil “After Dark,” his third album for Blue
Note/Capitol. It features his first stab at dance music,
with two of the tunes being serviced to clubs and record
pools.
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ECM Explores ‘Possibilities In Sound’

Innovative German Label Celebrates 25th Anniversary

H BY BRADLEY BAMBARGER

Marking 25 years of singular rec-
ord making this month, the Mu-
nich, Germany-based ECM label
couldn’t ask for a better anniver-
sary present than the acceptance of
its latest release, “Officium”—a
collaboration between Norwegian
saxophonist Jan Garbarek and vo-
cal group the Hilliard Ensemble on
groundbreaking interpretations of
early music.

At No. 5 on Billboard’s Top Clas-
sical Albums chart this week, “Offi-
cium” is approaching sales of
200,000 copies worldwide since its
mid-September release, according
to the label, making it the fastest-
selling album in ECM history.

Noted for recording jazz with the
care usually reserved for classical
music, and for approaching the
European compositional tradition
as vital expression rather than as
museum vestige, ECM has estab-
lished a sonic identity as identifia-
ble as the artwork that graces its
albums. Starkly beautiful, often

The Hilliard Ensemble with Jan
Garbarek in the foreground.

deeply introspective, the label’s
visual presentation aptly reflects
its music and the very personal,
Northern European ethos of its
principal and producer, Manfred
Eicher.

The character of ECM (Editions
of Contemporary Music) stems
largely from Eicher’s eredo of ar-
tistic integrity and creative focus,
which guides every label project
from repertoire to retail. Typified
by such flagship artists as pianist/
composer Keith Jarrett and com-
poser Arvo Part, the ECM aes-
thetic represents, according to
Eicher, “a way of hearing ... a way
of remaining open to possibilities in
sound, whether the materials are
improvisation or composition.”

To Eicher, ECM’s main achieve-
ment over 25 years has been to
show that “it is possible to develop
a platform for creative music. If
you launch a series of quality, one
that creates trust, you acquire a de-
voted following. Even in the begin-
ning, we had a clientele of at least
5,000 people who bought every rec-
ord, no matter what it was. Even if
some didn’t like the latest, they
could still see that an idea was be-
hind it and would buy the next
one.”

After years with PolyGram,
ECM entered a worldwide distri-
bution agreement with BMG Clas-
sics last year. BMG has been reis-
suing the label’s catalog since
February, releasing the last of the

ECM

titles in October.

The first ECM release was the
Mal Waldron Trio’s “Free At Last”
in 1969, but it was Garbarek’s
“Afric Pepperbird” in 1970 that ini-
tiated a method that has shaped
one of contemporary music’s most
distinctive, influential catalogs,
including more than 400 albums,
many of them landmarks in jazz
and new music.

In many ways, the ECM ap-
proach is embodied in the career of
Garbarek, who has played in myr-
iad settings as a leader, partner,
and sideman in jazz, folk, and clas-
sical contexts through more than
two decades of recording exclu-
sively for ECM. “Working with dif-
ferent people and situations—it’s
always about finding a new way of
speaking,” Garbarek says.

One of Eicher’s hallmarks as a
producer has been to encourage
ECM artists to record in various
platforms, from solo to large en-
sembles, from Bachian formalism
to free jazz. Long fostering the
ideal of a consummate player/com-
poser who contributes to label ma-
tes’ sessions as well as leads his
own bands, Eicher urges like-
minded ECM players to consoli-
date into synergistic groups. In the
late '70s, the uncommon combo of
bassist Charlie Haden, guitarist/pi-
anist Egberto Gismonti, and Gar-
barek produced the transcendent
albums “Folk Song” and “Magico,”
and drummer Paul Motian's
searching ensembles set a high
standard for the label in the '80s,
exploring charged, atmospheric
territory on the post-jazz fringe.

Several popular trends were pre-
figured by the work of ECM art-
ists, with the solo piano introspec-
tion of Jarrett helping spawn
scores of new-age imitators. In
fact, ECM’s biggest-selling title
has been Jarrett’s “The Kéln Con-
cert,” an album of live solo piano
improvisation that has sold 2.5 mil-
lion copies worldwide since its 1974
release, according to the label.
ECM’s forays into world music
with such artists as Gismonti and
violinist Shankar also helped pave
the way for other labels’ global fu-
sions. And numerous artists who
have since graduated to broader
artistic and commercial horizons—
from jazz superstar Pat Metheny
to idiosyncratic guitarist Bill Fri-
sell—were nurtured early in their
careers by the fertile ECM envi-
ronment.

The classically trained Eicher
established the ECM New Series
imprint as a medium for contempo-
rary composers such as Pirt, Gavin
Bryars, and Giya Kancheli, and as
a forum for fresh approaches to
more standard repertoire, particu-
larly Bach. Part’s “Tabula Rasa”
was the first New Series release in
fall 1984, and the otherworldly
power of that album “helped open
a new path into the music world, in-

fluencing many composers and
performers,” says Eicher. Pirt’s
1993 album “Te Deum” was a top
five classical hit and the biggest
New Series seller prior to “Offi-
cium.” It has sold more than
150,000 copies worldwide since its
release last November, according
to ECM.

Though marketing such un-
abashed art music as “Officium” or
new European jazz presents a chal-
lenge, it doesn’t have to be an ob-
stacle to success, according to
Steve Vining, VP of sales and mar-
keting for RCA Victor/BMG Clas-
sics. “ECM isn’t GRP, and it’s not
Verve,” he says. “But you can be
very successful with this music as

MANFRED EICHER

long as you don’t try to market it as
something it’s not. The tone of the
advertising is important. The key is
to be innovative while keeping con-
sistent with the label’s special
voice.”

In late October, ECM New Se-
ries issued an album of Bach’s so-
natas for viola da gamba, played by
Jarrett on harpsichord and Kim
Kashkashian on viola. Fall releases
on ECM proper included *“Nor-
dan,” an album of new interpreta-
tions of medieval Swedish folk mu-
sic by Lena Willemark and Ale
Méller, and “Time Being,” a jazz ef-
fort led by drummer Peter Erskine
with bassist Palle Danielsson and
pianist John Taylor. New record-
ings featuring Garbarek and Kan-
cheli, among several others, are
scheduled for 1995.

A U.S. concert tour featuring the
“Officium” group starts Dec. 3 at
the Cathedral of St. John the Di-
vine in New York, with later stops
in Chicago, Washington, D.C., Los
Angeles, and San Francisco. Dur-
ing a European tour this summer,
Garbarek and the Hilliard Ensem-
ble filled such venues as the Seville
Cathedral in Spain and King’s Col-
lege in Cambridge, England.

Although the “Officium” tour
will be something of a celebratory
affair, Eicher and company don't
plan to spend much time looking
back. Instead, Eicher is concen-
trating on future sessions, striving
to further his vision of sound. “To
say something in music poetically,
that is the design of ECM,” Eicher
says. “The idea isn’t necessarily to
reflect what is happening in the
world, but to show people what can
happen, if they listen.”
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Maysles, Stones Reunite On VH1 | Former Marketing VP Slaps
MOR Music With Lawsuit

Filmmaker Recalls Shooting ‘Gimme Shelter’

B BY DEBORAH RUSSELL

LOS ANGELES—It has been 25
vears since filmmaker Albert
Maysles and his late brother David
co-produced and co-directed the infa-
mous concert movie “Gimme Shel-
ter,” a no-holds-barred glimpse into
the insanity of the Rolling Stones’ dis-
astrous free show at California’s Alta-
mont Speedway.

VHI1 chose to commemorate the
unique collaboration between
Maysles and the Stones by reuniting
them for the channel’s exclusive 30-
minute program, “Conversations
With The Rolling Stones.” The show,
which premiered Oct. 27, ties in with
VH1's ongoing promotional campaign
to support the band’s latest album,
“Voodoo Lounge,” and tour. And the
reunion gave Maysles an opportunity
to finish what he started a quarter-
century ago.

Back in 1969, the Maysles film crew
simply set out to chronicle the Stones’
misguided attempt to stage a Wood-
stock-inspired concert (using mem-
bers of the Hell's Angels motorcycle
gang as free-wheeling security
guards). Instead, the filmmakers
wound up producing a historic social
commentary about the demise of the
hippie movement.

The controversial film, which pic-
tures countless drug-induced brawls
and one actual murder, embodies the
non-invasive filmmaking style for
which the Maysles brothers are best
known.

“‘Gimme Shelter’ was in many
ways a sobering film for kids of that
generation,” says Albert Maysles,
who received the Career Achieve-
ment Award from the Independent
Documentary Assn. Oct. 28, “If it had
happened differently, we would have
had a different film.”

A cautious Mick Jagger was ada-
mant prior to the shoot that he would
not act in the film, and he refused to
grant clearances to release the movie
until several months after the produc-
tion wrapped, Maysles says.

“Of course, this limited our op-
tions,” the director says, noting that
he chose to pacify the documentary-
shy Jagger by avoiding any inter-
views and remaining in the back-
ground as much as possible. By allow-
ing the action to speak for itself, the
crew produced a more powerful and
honest picture, Maysles says.

“One of the great strengths of film-
ing something this real is that the
camera captures whole scenes and in-
cidents that your own eye is missing,”
he says. “On the other hand, a lot of
footage was wasted because a num-
ber of the crew members drank some
wine without realizing what was in it.
We wound up with some very strange
material.”

It was the Maysles’ unobtrusive
and all-encompassing technique that
netted some of the most powerful
scenes in “Gimme Shelter.” One se-
quence pictures the band listening to
a playback of “Wild Horses.” Several
minutes pass without a single cut as
the Maysles’ camera scrutinizes the
face of each person in the room.

“I was just letting the mind of the
viewer feel as I did, having my mind
occupied with them and their musie,”
says Maysles. “You can’t be occupied
in any meaningful way when it’s just
flip-flop from cut to cut.”

The documentarian admits he is
distracted by the style of modern-day
music video. “A lot of the techniques
of the filmmaking are obtrusive and
detract from really getting at the soul
of the music or the personality of the
artist,” he says. “There’s so much mo-
tion on the screen that there’s no mo-
tion in the mind of the viewer. The
style of filming is superseding the
content, and it’s as though you are
driven to distraction by watching
some of these things.”

Maysles, who was partnered with
his brother until David’s death in
1987, says he would be interested in
shooting a new film about the endur-
ing relationship between Jagger
and Keith Richards. Shooting the
VH1 special allowed him to re-es-
tablish contact with the rockers.

And despite the passage of time, it
was simple to pick up where they
had left off, Maysles says.

The VH1 “conversations” allowed
the band members to reflect on their
vouth, their success, and their new
album.

“Looking at Charlie Watts, [ can
see him [in ‘Gimme Shelter’] sitting
at the recording console, so stoic and
philosophical,” Maysles says. “Only
today, his hair is white.”

Maysles reeled “Conversations
With The Rolling Stones” on loca-
tion in July, along with filmmakers
Kathy Dougherty and Susan
Froemke and VH1's Anita Madeira.

He currently is filming a docu-
mentary about the Getty Center
Project, and his musical work in-
cludes documentaries about Leon-
ard Bernstein and Vladimir
Horowitz, among others. His non-
music film “Salesman” is considered
by many film historians as the pro-
totype of the modern-day documen-
tary.

PRODUCTION NOTES |

LOS ANGELES

* Ice Cube directed K-Dee’s
“Freshest MC In The World” for
Lench Mob Records.

* Director Christina Wayne is
the eve behind Idaho’s Caroline
video “Fuel.” Steve Strachen of
Bash/Satellite Films produced.

* Eastside Entertainment and
Raven Knite Productions recently
wrapped production on Tha Dogg
Pound’s Death Row/Interscope
video “What Would You Do?” Ricky
Harris directed the clip; Rae Haun
and Brian Permann produced. Bill
Dill directed photography.

NEW YORK
* ''M. Rocks director Jeffrey
Byrd lensed the Rottin Raskalz’
Iltown/Motown videos “Oh Yeah”
and “Ae 0.” Dave Waterston di-
rected photography; Craig Fan-
ning executive-produced.

Jonesing. MTV Networks CEO Tom
Freston, left, must be congratulating
Interscope artist Tom Jones for his
recent inclusion in MTV’s “Buzz Bin”
category with the new video “If | Only
Knew.”

NASHVILLE

* Planet Pictures director Gerry
Wenner lensed Randy Travis’ new
video “This Is Me.” Robin Beresford
produced the Warner Bros. clip.

* Boogie’s Street Life Records
video “Shocked” is a Riviera Films pro-
duction directed by Chris Hallibur-
ton. Sean Ramjerdi directed photog-
raphy; Rob Goodman produced.

OTHER CITIES

* Woo Art International director
Alain Duplantier directed Youssou
N'Dour’s new Columbia video “Unde-
cided.” Helen Gajan produced the
shoot on location in Paris.

* Front Line Assembly’s new
RoadRunner Records video “Millen-
nium” is an Industrial Artists produc-
tion directed by Eri¢ Zimmermann in
Seattle. L.on Magdich directed pho-
tography; Marc Sayous produced.

* Robbie Robertson’s latest Capitol
clip, “Mahk Jchi,” also is set in Seattle.
The Propaganda Films video was di-
rected by Jeffery Plansker.

* Joe Cocker’s Epic outing “The
Simple Things"” is a Planet Pictures
production directed by Randee St.
Nicholas. Robert Brinkman directed
photography on the Santa Ynez, Calif.-
based shoot; John Hopgood produced.

* Notorious Pictures director Guy
(uillet shot the new Scarface video “1
Seen A Man Die” on location in Hous-
ton recently. The video comes from
Noo Trybe/Virgin. Guillet also is the
eve behind Coolio’s Tommy Boy video
“Mama I'm In Love With A Gangsta,”
which also is set in Houston. Neil Sha-
piro directed photography on the
shoots; Mare Smerling produced.

* Chicago is the site of Common
Sense’s Relativity clip “I Used To
Love Her.” Riviera Films director
Chris Halliburton directed, Igor Sun-
ara directed photography, and Rakim
produced.

MOR DEVELOPMENTS: Chris
Clark, former VP of programming at
MOR Music TV, is suing his onetime
employer for defamation of character
and breach of contract. Clark was
terminated from the St. Petersburg,
Fla.-based, direct-marketing music
video network earlier this year for
“financial reasons,” according to the
complaint (Billboard, Aug. 27).

Clark declined to comment on the
suit. which was filed in Pinellas
County, Fla., circuit court in Sep-
tember. But the complaint alleges
that once Clark was terminated in
August, MOR Music president Ron
Harris and network CFO Greg Pai
defamed and slandered
him by questioning his
professional competence
and accusing him of inter-
fering with the company’s
financial operations. Both
executives are named as
defendants in the lawsuit.

Clark also alleges that
he was denied a 5% inter-
est in the video network
that had been promised to
him when he was hired in
April 1992, Clark’s com
plaint seeks no less than
$15,000 in damages,

MOR Music’s Pai de
clined to comment on
Clark’s complaint, dis
missing the action as “in
significant.”

“We've passed it on to
our attorneys and hope to
pacify the situation,” Pai says.

Clark is not the only MOR Music
employee to be terminated in recent
months, however. MOR Music co-
founder Peter Forsythe, co-foundery
network senior VP Ed Sherman. and
secretary/treasurer David Wilcox
also were terminated this summer.
Cheryl Russell, director of program
ming, was laid off as well.

Pai notes that the music network is
being reorganized under Harris, who
has assumed the three board posi-
tions formerly held by Forsythe,
Sherman, and Wilcox. In addition,
Harris has assumed an enhanced role
In music programming.

And it appears that any financial
trouble the network may have been
experiencing has been temporarily
assuaged, says Pai. Max Schmid, a
representative of the group of Swiss
investors that holds majority control
over MOR Music, confirms that the
network’s foreign investors have
agreed to continue financing the op-
eration based on a new business plan,

EARFUL: BET's “In Your Ear” is
a new alternative hip-hop showcase
to replace the network’s “Heart &
Soul.” Brett Walker hosts the two-
hour show, which runs daily at 11
a.m. Eastern Time. In other BET
news: The network’s November tal-
ent lineup includes rare interviews
with such music legends as Berry
Gordy (Nov. 16) and Lena Horne
(Nov. 17) ... We hear VH1 is prepar-
ing to roll out the new music show
“Darcy’s Music,” named for the net-

THE

by Deborah
Russell

work’s new director of programming,
Darcy Sanders Fulmer. The clip
show debuts on Halloween and will
feature the former radio program-
mer’s favorite album alternative vid-
eos. Meanwhile, VH1's new inter-
view/documentary series, “Naked
Cafe,” debuted Oct. 29 with an epi-
sode that features Michael Stipe,
Melissa Etheridge, and Sandra
Bernhard.

WHERE ARE THEY NOW: Video
forefather Lol Creme, formerly half
of the groundbreaking production
duo Godley & Creme, is the eye be-
hind Tom Jones’ debut Interscope

clip, “If I Only Knew.”
Now, if we only knew
how Creme greenlighted
this miscalculated video
concept! The captivating
Jones is completely under-
utilized in this distracting
E clip, and is virtually up-
staged by an uninspired
couch potato character and
= a pack of rambling dogs.
We're still scratching our

head over that one.

HOOKING UP: The Box
recently inked a series of
cross-promotional deals
with radio outlets in a
handful of major markets.
The network’s new radio
partners include WQHT
(Hot 97) New York, KPWR
(Power 106) Los Angeles,
WJIPC (106 Jamz) Chicago, KBXX
(the Box) Houston, and KMEL San
Francisco. The deals give the music
video programmer an opportunity to
localize specific promotions.

ROCK THE HOUSE: “Live From
The House Of Blues” is a new live (on
tape) weekly concert series set to de-
but in January. Cable superstation
TBS, which reaches 62 million homes,
has licensed the show from Warner
Bros. Pay-TV, Cable & Network Fea-
tures. The network ordered 22 epi-
sodes, plus four “best-cf” segments.
Michael Murphy heads the House
Of Blues Productions team, which
will co-produce the series with a crew
from A*Vision Entertzinment. The
production team includes award-win-
ning producer Ken Ehrlich and in-
dustry veterans Laurie Sykes and
Hal Willner.

REEL NEWS: Director Ken Ross
is now represented by P:cture Vision,
which has offices in New York, L.A.,
and Nashville ... Barrie Hollins is
now manager of prime-time pro-
gramming at TNN ... Austin, Texas-
based JRG Communications Ine. has
been awarded a one-year contract to
serve as the marketing team for the
Austin Music Network. JRG will seek
sponsorships and underwriting of
production costs for the city’s own
music video outlet , .. Nirvana’s 83-
minute longform “Nirvana Live! To-
night! Sold Out!” streets Nov. 15. The
documentary, rich with rare footage,
has been three years in the making.
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There’s only one other
this much positive reinforcement
<4 hours a day.

e = s - o i

With all the media attention on sex, crime and violence, it seems like all you hear is the negative.
But we believe positive messages make a difference in people’s lives. That’s why we created
Z Music Television, the world’s only 24-hour contemporary Christian music video network. Z offers
entertaining videos with pesitive values representing all styles of contemporary Christian music
ranging from adult contemporary, to rock, pop and country.

Millions are already feeling the strength of Z Music. Find out how you can get Z Music Television

in your cable viewing area. Call our Affiliate Relations office at 214-631-1155. And prepare LA S JR- L I
yourself for positive results. m

© 1994 Z Music, Inc. AGAYLORD ENTERTAINMENT COMPANY Positively Radical.
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THE CHANGING FACE KB‘&ENOTE ADDRESS
OF MUSICVIDEO

Since the dawning of music vadeo,

Blllboard s \/lusxc Vndco Confcr’ncc

ANDPROGRAM

This year’s confem’fm

an entire day devoted to the izfcst

dcvclopmcnt in u;;u.c,txvcprogrammmg
and soﬁ:Warc Through speeches,

panels and &mnstranons we will focus

on the new szdfcs for musnc mark: 1ng

REGISTRATION INFORMATION
FEES:

$3435.00 - Early-bird special - form & payment must
be postmarked by September 23
$385.80 - Pre-registration - form & payment must
be postmarked by October 17

$425 00 - Full registration - after October 17 &
walk-up registration
Please note registration form
must be postmarked by October 17
for free listing in the registration directory.

facing 1 the field and ackncwiedgr.cxcc!lm o
in the creation of music videos.
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Bi“boclrcl-

Loews Santa I\’Ionxca Beach Hotel

PANEL TOPICS

* Direct - Marketing Strategies

Chairman/CEQO -
Warner Music Group
BOBMORGADO

. C»_rlt,q_!ﬁng Software for Multimedia
Visual Marketing
& Prbgrammcrs & Promoters

* Multimedia Oppertunities

16th Annual Bil-board o i
Music Video Awards iche Programming
Hosted by: " Video Commissioners Vs.
Forward/i;hino Video Creators

1 i * Standards & Practices
g;;gfl(?ll;;‘g ;\(r)t;;]tDEXTER in the I\lusic Vidco Busincss

< i
Format Forums

Hotel Accommodations
Loews Santa Monica Beach Hotzl
1700 Ocean Ave.

Santa Monica, CA 90401
For Reservations Call: (310)458-€700
To insure room availability, reservations
must be made by October 11.
When making reservations, please state
that you are attending the
Brilboard Music Video Conference

io receive discounted room rate

Contact Information
Melissa Subatch,

Executive Director
(212) 536-5018
Billboard Music Vid=o
Conference & Awards

TO REGISTER: Cut cut this form and mail to:

Billboard Music Video Conference, Attn: Melissa Subatzh, 1515 Broadway, New York, NY 10036

This form may be duplicated - Please type or print clearly - Make all payments to BILLBOARD

First Name: Lzst Name:

Company Name: Title:

Address:

City: State: Zip:
Telephone: Fax: :
I'am paying by: Money Orecer Visa/MC Amex
Credit Card Number: Expiration Date:
Cardholder’s Signature: _

Credit card payments are not valid without signature

REGISTRATION FEES ARE NON-REFUNDABLE
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FOR WEEK ENDING OCTOBER 23, 1994

Bilboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* % NEW ADDS * & LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

ok |

14 hours daily
1899 Sth Stree NE,
Washington, D.C. 20018

1 11l Al Skratch, I'll Take Her

2 Craig Mack, Flava In Ya Ear

3 Brandy, | Wanna Be Down

4 Jade, 5-4-3-2

5 Janet Jackson, You Want This

6 Rachelle Ferrell, with Open Arms

7 Ce Ce Peniston, Hit By Love

8 Zhane, Vibe

9 Usher, Can U Get Wit It
10 Cato, | Get A Buzz
11 Salt-N-Pepa, None Of Your Business
12 Toni Braxton, How Many Ways
13 Ini Kamaze, Here Comes The Hotstepper
14 Y7n-Vee, Chocolate
15 Barry White, Practice What You
16 Black Men United, U Will Know
17 Queen Latifah, | Can't Understand
18 Karyn White, Hungah
19 Bootsy’s Rubber Band, Funk Express Card
20 Chante Moore, Old School Lovin'
21 Keith Murray, The Most Beautrfullest Thing...
22 Immature, Never Lie
23 Da Brat, Fa all Yall
24 Boyz Il Men, On Bended Knee
25 Pete Rock & C.L. Smoath, | Got A Love
26 Digabie Planets, 9th wonder
27 Patti LaBelle, All This Love
28 Outkast, Git Up, Git Out
29 Jaki Graham, Ain't Nobody
30 Bebe & Cece Winans, if Anything Ever...

* *x NEW ADDS #* *

Warren G, Do You See
Ex-Girlfriend, You For Me

J. Little, The Hump Is On
Gerald Alston, Stay The Night
Najee, My Angel

Nuttin’ Nyce, Down 4 Whateva
E.V.E., Groove Of Love

cCM1

COUNTAY MUBIC THLIVINION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Tracy Byrd, Watermelon Crawl

2 Brooks & Dunn, She's Not The Cheatin’ Ki

3 Maty Chapin Carpenter, Shut Up And Kiss Me

4 Larry Stewart, Losing Your Love

5 Garth Brooks, Callin' Baton Rouge

6 Alan Jackson, Livin' On Love

7 The Tractors, Baby Likes To Rock It

8 Sammy Kershaw, Third Rate Romance

9 Pam Tillis, When You Walk In The Room
10 Blackhawk, | Sure Can Smell The Rain

11 Little Texas, Kick A Little

12 Patty Loveless, Here | Am

13 Clay Walker, If | Could Make A Livingt
14 Radney Foster, The Running Kind
15 Wade Hayes, Old Enough To Know Better
16 Neal McCoy, The City Put The Country ..
17 Tracy Lawrence, | See it Now

18 Tim McGraw, Not A Moment Too Soont
19 Billy Ray Cyrus, Stom In The Heartlandt
20 Reba McEntire, Till You Love Met
21 Vince Gill, When Love Finds Yout
22 Joe Diffie, Pickup Man

23 Randy Travis, This Is Met

24 Toby Keith, Wha's That Man

25 Mark Chesnutt, She Dreams

26 Kathy Mattea, Nobody's Gonna Rain On..
27 Confederate Railroad, Elvis And Andy
28 Travis Tritt, Ten Feet Tall And Bulletproof
29 Archer/Park, Where There's Smoke
30 Ricky Van Shelton, Wherever She Is
31 John Anderson, Country 'Til | Die

32 Clint Black, Untanglin’ My Mind

33 Greg Holland, When | Come Back
34 Bryan White, Eugene You Genius

35 Jesse Hunter, Long Legged Hannaht
36 Ken Mellons, Jukebox Junkie

37 Lari White, Now ! Know

38 Mark Collie, Hard Lovin’ Woman

39 George Ducas, Teardrops

40 GibsoryMiller Band, Red, White And Blue t
41 Rhett Akins, What They're Talking About
42 Chely Wright, Till | Was Loved By You
43 Omall & Wright, If You Could Say What...
44 Lisa Brokop, Take That

45 John Berry, You And Only Yout

46 Mac McAnally, Down The Road

47 David Ball, When The Thought Of You...
48 Teny McBride & The Ride, High Hopes And...
49 Joy Lynn White, Bad Loser

50 Dan Seals, Love Thing

1 Indicates Hot Shots

* * NEW ADDS * %

Confederate Railroad, Summer In Dixie
Kathy Mattea, Maybe She's Human

l,_

L

1

TELEVISION®

Continuous programming
1515 Broadway, NY, NY 10036

1 Offspring, Self Esteem*
2 Sione Temple Piots, Interstate Love Sorg**
3 Salt-N-Pepa, None Of Your Business
4 Boyz Il Men, On Bended Knee
5 John Mellencamp, Dance Naked
6 Nirvana, About A Girl
7 Green Day, Basket Case
8 R.E.M., What's The Frequency, Kenneth?
9 Janet Jackson, You Want This

10 Madonna, Secret

11 Bon Jovi, Always

12 Immature, Never Lie

13 Sheryl Crow, All | Wanna Do

14 Rolling Stones, Out Of Tears

15 The Cranberries, Zombie*

16 The Black Crowes, A Conspiracy**
17 Jimmy Page & Robert Plant, Gallows Pole
18 Lucas, Lucas With The Lid Off

19 Beastie Boys, Sure Shot

20 Live, | Alone

21 Boyz |l Men, I'll Make Love To You
22 Weird Al Yankovic, Headline News
23 Da Brat, Fa All Y'all

24 Hole, Doll Parts

25 Soundgarden, My Wave

26 Aaliyah, At Your Best

27 Hootie & The Blowfish, Hold My Hand
28 Liz Phair, Supernova

29 Coolio, | Remember

30 Eagles, Get Dver It

31 Queensryche, | Am |

32 Eric Clapton, Motheriess Child

33 warren G, This D.J.

34 Toad The Wet Sprocket, Something's Atways...
35 Sting, When We Dance

36 Candiebox, Far Behind

37 Ice Cube, Bop Gun

38 G. Love & Special Sauce, Coid Beverage
39 Stone Temple Pilots, Vasoline

40 Freedy Johnston, Bad Reputation
41 Luscious Jackson, Citysong

42 Soundgarden, Black Hole Sun

43 Weezer, Undone - The Sweater Song
44 Love Spit Love, Am | Wrong

45 Craig Mack, Flava In Ya Ear

46 Red Hot Chili Peppers, Under The Bridge
47 Toni Braxton, How Many Ways

48 Warren G & Nate Dogg, Regulate
49 Bad Religion, 21st Century (Digital Boy)
50 Sugar, Your Favorite Thing

** Indicates MTV Exclusive
* Indicates Buzz Bin

* *x NEW ADDS # *

Aerosmith, Blind Man

Ace Of Base, Lwving in Danger
TLC, Creep

Tom Jones, If | Only Knew

€ ITNN

THE NASHVILLE NETWORK»
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Garth Brooks, Callin’ Baton Rouge

2 Neal McCoy, The City Put The Country...

3 Tracy Byrd, Watermelon Crawl

4 Alan Jackson, Livin' On Love

5 Little Texas, Kick A Little

6 Brooks & Dunn, She’s Not The Cheatin’ Kind

7 Mary Chapin Carpenter, Shut Up And ...

8 Marty Stuart, That's What Love’s About

9 Clay Walker, If | Could Make A Living
10 Kathy Mattea, Nobody's Gonna Rain On...
11 Sammy Kershaw, Third Rate Romance
12 John & Audrey Wiggins, Has Anybody ...
13 Pam Tillis, When You Walk In The Room
14 Blackhawk, | Sure Can Smell The Rain
15 Faith Hill, Take Me As | Am

16 Tracy Lawrence, | See It Now

17 GibsorvMiller Band, Red, White And Blue
18 Keith Whitley/Various Atists, A Voice...
19 Clint Black, Untanglin’ My Mind

20 Rick Trevino, Doctor Time

21 Aaron Tippin, | Got It Honest

22 Vince Gill, When Love Finds You

23 Billy Ray Cyrus, Storm In The Heartiand
24 Jesse Hunter, Long Legged Hannah
25 David Gates, Love Is Always Seventeen
26 Tim McGraw, Not A Moment Too Soon
27 John Anderson, Country 'til | Die

28 The Mavericks, There Goes My Heart
29 Joy Lynn White, Bad Loser

30 Joe Diffie, Pickup Man

* & NEW ADDS # &

Patty Loveless, Here | Am

Greg Holland, When | Come Back

Reba McEntire, Till You Love Me

Willie NelsorvCurtis Potter, Once You're Past ...
The Red Hots, Teach Your Children

VHi

VIDEQ HITS ONE
Continuous programming
1515 Broadway, NY, NY 10036

1 Madonna, Secret
2 Eric Clapton, Motherless Child
3 Melissa Etheridge, I'm The Only One
4 Sting, When We Dance
5 Sheryl Crow, All | Wanna Do
6 John Mellencamp, Dance Naked
7 Bonnie Raitt, Love Sneakin’ Up On You
8 Rolling Stones, Out Of Tears
9 Eiton John, Circle Of Life
10 Gloria Estefan, Turn The Beat Around
11 Counting Crows, Mr. Jones
12 Hootie & The Blowfish, Hold My Hand
13 Ace Of Base, Don't Turn Around
14 Toni Braxton, How Many Ways
15 Jon Secada, If You Go
16 Melissa Etheridge, Come To My Window
17 Lisa Loeb & Nine Stories, Stay
18 R.EM., What's The Frequency, Kenneth?
19 Gin Blossoms, Altison Road
20 Gin Blossoms, Found Out About You
21 Toni Braxton, You Mean The World To Me
22 John Meliencamp, Wild Night
23 Elton John, Can You Feel The Love Tonigh
24 Boyz 1l Men, I'll Make Love To You
25 Eagles, Get Over It
26 Tom Jones, If | Only Knew
27 Collective Soul, Shine
28 Counting Crows, Round Here
29 Toad The Wet Sprocket, Something's Always. ..
30 Anita Baker, Body & Soul

* *x NEW ADDS # *

Ace Of Base, Living In Danger

Big Head Todd & The Monsters, In The Moming
The Cranberries, Zombie

Pete Droge, If You Don't Love Me, I'll Kill Myseif
Grant Lee Buffalo, Mockingbirds

Liz Phair, Supernova

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY

OCAL MUSIC VIDEO OUTLETS FOR
THE WEEK ENDING NOVEMBER 5, 1994.

T H E

T mE———

Continuous programming
12000 Biscayne Blvd
Miami, FL 33181

AMERICA’S NO. 1 VIDEO
Doctor Dre & Ed Lover, Back Up Off Me

BOX TOPS

Bone Thugs N Harmonty, Thuggish Ruggish...
Craig Mack, Flava in Ya Ear
Blackstreet, Before | Let You Go
Rappin’ 4-Tay, Playaz Club

Luke, It's Your Birthday

Outkast, Git Up, Git Out

Sir Mix-A-Lot, Put 'Em On The Glass
69 Boyz, Tootsee Roll

Boyz Il Men, I'll Make Love To You
Janet Jackson, You Want This
Brandy, | Wanna Be Down

Black Men United, U Will Know

11l Al Skratch, I'll Take Her

Digable Planets, 9th Wonder

ADDS

Aaron Hall, When You Need Me

Ace Of Base, Living In Danger

Bas Blasta, Dangerous
Boogiemonsters, Strange

Ce Ce Peniston, Hit By Love

Chante Moore, Old School Lovin’

Dr. Alban, Away From Home
Engines Of Agression, All The Rage
Go-Go's, Whole World's Lost It's Head
Heavy D & The Boyz, Black Coffee
John Mellencamp, Dance Naked
Lords Of The Underground, Tic Toc
Method Man, Bring The Pain

N 11 U, | Miss You

Paris, Guerilla Funk

Real McCoy, Another Night

Shabba Ranks, Original Woman
Shaquille O'Neal, Bological...

Snoop Dogg, Murder Was The Case
Spice 1, Strap On The Side

Warren G, Do You See

Whitehead Brothers, Forget | Was A G
Willie D, Play Witcha Mama

MOR

musicCr

Continuous programming
11500 9th St N
St Petersburg, FL 33716

Sheryl Crow, All | Wanna Do

Vince Gill, When Love Finds You
Rolling Stones, You Got Me Rocking
Santana, Luz Amor Y Vida

Mary Chapin Carpenter, Shut Up And Kiss Me
Eric Clapton, Motherless Child

The Tractors, Baby Likes To Rock It
John & Audrey Wiggins, Has Anybody Seen ...
Gloria Estefan, Turn The Beat Around
Doyle Bramhall, Change It

Joe Cocker, The Simple Things

Alan Jackson, Livin' On Love

Stevie Nicks, Blue Denim

Rippingtons, I'll Be Around

Roxette, Crash, Boom, Bang

Julio Iglesias/Sting, Fragile

Inner Circle, Games People Play

Barbra Streisand, Evergreen

Harry Connick Jr,, (I Could Only) Whisper...
Melissa Etheridge, All American Girl

Six hours weekly
1 Centre Street, Room 45
New York, NY 10007

Kwame, What's It Like

Milk, Get Off My Log

Big Daddy Kane, Show & Prove

Rob Base, Break Of Dawn

11l Al Skratch, 1'lt Take Her

Shabba Ranks, Original Woman

Nas, One Love

Da Bush Babees, We Run Things
Gravediggaz, Nowhere To Run...
Brandy, | Wanna Be Down

Keith Murray, The Most Beautifullest Thng...
Jeru The Damaga, Can't Stop The Prophet
Gerald Levert, I'll Do Anything

K7, Move It Like This

Ini Kamoze, Here Comes The Hotstepper
Fu-Schnickens, Breakdown

Jade, 5-4-3-2
Raja-Nee', Turn It Up
Craig Mack, Flava In Ya Ear

EUROPE

Continuous programming
Hawley Crescent
London NW18TT

Bon Jovi, Always

Snap/Summer, Weicome To Tomorrow
Luther VandrossMariah Carey, Endless Love
Whigfield, Saturday Night

Wet Wet Wet, Love Is All Around

2 Unilimited, No One

Boyz Il Men, I'll Make Love To You

Mo Do, Eins Zwei Polizei

Youssou N'Dout/N. Cherry, 7 Seconds
Rednex, Cotton Eye Joe

East 17, Steam

Dr. Alban, Let The Beat Go On

Warren G & Nate Dog, Regulate
Soundgarden, Black Hole Sun
Madonna, Secret

Reel To Real, Can You Feel It

Sophie B. Hawkins, Right Beside You
R.E.M., What's The Frequency, Kenneth?
Cappella, Move It Up

Take That, Sure

1/

u

TELEVISION

Continuous programming
2806 Opryland Dr
Nashville, TN 37214

Eric Champion, Touch

Gary Chapman, Sweet Glow Of Mercy
Take 6, Biggest Part Of Me

Steven C. Chapman, Heaven In The...
Amy Grant, Lucky One

Bryan Duncan, Traces Of Heaven
Brian Barrett, | Know

Clay Crosse, My Place Is With You
Newsboys, Shine

Dakoda Motor Co., Truth

Out Of The Grey, All We Need
Twila Paris, What Am |?

Rich Mullins, The Color Green{ADD)
Lisa Bevill, Hold On (ADD)

DC Talk, Luv Is A Verb(ADD)

One hour weekly

216 W Ohio
Chicago, IL 60610

Blur, Parklife

Echobelly, | Can’t Imagine The World
Peg Boy, Sinner Inside

Veruca Salt, Seether

Rancid, Salvation

Go-Go's, Whole World's Lost It's Head
Stabbing Westward, Lies

Dada, All | Am

Oasis, Supersonic

The Cranberries, Zombie

D'eus, Suds & Soda

K's Choice, Me Happy

Fury In The Slaughterhouse, Radio Orchid
Shawn Colvin, Every Little Thing

Hole, Doll Parts

Urge Overkill, Girt, You'll Be A Woman Soon
Bad Religion, 21st Century (Digital Boy)
R.E.M., What's The Frequency...

Jeff Buckley, Grace

Liz Phair, Supernova

BIE Frioay MsoHTS 1AM

1/2-hour weekly
46 Gifford St, Brockton, MA 02401

Wool, Kill The Cow

Shudder To Think, Hit Liquor
Fretblanket, Twisted

Tori Amos, Cornflake Girl
Sandra Bernhard, Manic Superstar
London Suede, Wild Ones
Veruca Salt, Seether
Offspring, Seif Esteem

Jeff Buckley, Grace

Stabbing Westward, Lies
The Cult, Coming Down
Sponge, Neenah Menasha
D’eus, Suds & Soda

Artists & Music

THEREMIN: AN ELECTRONIC
ODYSSEY
Directed by Steven M. Martin
(New York Film Festival)

During a rambling and endearingly
comic interview in this documentary
film, Brian Wilson admits that when
he first heard a theremin as a boy, it
“frightened me; it was almost sexual.”
Years later, he used the electronic in-
strument’s eerie sound in the chorus
of the Beach Boys’ “Good Vibrations.”
“It became the No. 1 hit in the coun-
try—all because of that theremin,”
Wilson says.

This documentary, painstakingly
assembled by director Steven M. Mar-
tin, is not merely a compelling look at
one of the more unusual episodes in
modern musical history, but also a
gripping story that combines brilliant
personalities and art-world romance
with international political intrigue.

When the theremin first burst upon
the American scene in the 1920s, it
was touted as a new classical instru-
ment—the first electronic one—for
serious performers.

It looks like a breadbox on legs,
with a coil protruding from one side
and an antenna on top. The player, us-
ing both hands, never touches the in-
strument; rather, one plays the air in
front of it. (In scientific terms, the
player changes the magnetic field set
up around the theremin.) By raising

and lowering the left hand, one con-
trols the volume; by subtly changing
the position of the right hand, one cre-
ates pitch. The instrument’s spooky
sound quickly found its way into
scores of sci-fl movies.

The media viewed the theremin as
a curiosity and a gimmick. And it’s
easy to understand why some audi-
ences at early theremin recitals,
watching a performer “play” the in-
strument by waving his or her hands,
had a hunch that the instrument’s
high-pitched, ghostly wails and low-
pitehed squawks were really hatched
behind the curtain.

The instrument’s inventor was a
Russian genius named Leon There-
min, whose life was as eccentric as his
invention (Music To My Ears, Bill-
board, June 6, 1992). He came to the
U.S. in 1927 to introduce the theremin
to the New York music world. In 1938,
after settling here with his wife, a
member of a black dance troupe, he
suddenly vanished. Years later he was
discovered in the Soviet Union; KGB
operatives had spirited him back
home, where he was forced to create
an electronic bug for the Kremlin. He
also served seven years in a notorious
Siberian prison for subversive com-
ments.

Now his life story, not to mention
his contribution to Beach Boys music
and monster movie soundtracks, has
been preserved. DON JEFFREY

HIP-HOP MIX-TAPES SEEN AS PROMO TOOL

(Continued from page 36)

pals on a case-by-case basis. If a pub-
lisher feels that an unlicensed situa-
tion which we bring to their attention
is a legitimate promotional use, they
might not direct us to go after that
particular unlicensed user. However,
many publishers believe such use
constitutes willful copyright infringe-
ment, and direct us to take action.”

In that event, the NMPA would
seek out the offending merchants and
pressure them to license the material
from proper sources. But Sanders
could not cite any such cases.

However, the Recording Industry
Assn. of America has said that it
plans to target mix-tape merchants
more aggressively as part of its over-
all anti-piracy efforts (see story, page
5).

Not all labels contacted by Bill-
board endorse the sale of mix-tapes.
Says Ken Wilson, VP of promotion
for Columbia Records, “We're not in-
volved in the activity, and don’t con-
done it. We have alternative methods
of marketing to the streets that we
feel are just as effective.”

A.D. Washington, senior VP of pro-
motion and marketing for MCA,
says, “I'm not aware that that prac-
tice is occurring in our department,
and have not instructed people to do
it. We have [our own] promotion
tapes in Harlem, but have not given
anyone permission to sell them.”

But many artists and their man-
agers seem to accept the practice as
a part of doing business in the hip-
hop genre.

Says Mark Pitts, manager for The
Notorious B.I.G., “It's cool that
[B.I.G.] is on some mix-tapes, but it

depends on who does the tape. If the
DJ is somebody we know, and as long
as they're not playing too many of his
songs on the tape, I look at it as a way
of promoting the album.”

E-Swift, a member of Tha Alka-
holiks, views inclusion on certain mix-
tapes as a badge of honor. “If the DJs
aren’t playing your song, then you
start to wonder what’s up with your
music,” he says.

Swift and Pitts agree that as long
as an act’s music is limited to one or
two songs on a mix-tape, there’s no
harm done. “Most [hip-hop] artists
don’t even think about getting paid
on mix-tapes,” Swift says. “It’s a cool
marketing tool for our album, and
they also promote the DJs. Without
them it would be harder for our music
to get heard.”

For many tapemasters, income
from selling mix-tapes is often the
only way to earn a decent living.

Kool Mike Ski, a tapemaster and
club DJ from the Bronx, regards the
situation as give and take.

“What I do gets artists heard on
the street. The [core hip-hop con-
sumer] doesn’t really listen to the ra-
dio, so this helps to get the word out
and breaks acts.”

The DJ says artists know the mix-
tapes are sold, and most welcome the
increased public awareness and pres-
tige.

“If they didn't like what we did,
they wouldn’t thank [us] in their al-
bum [credits]. We get much love from
the promotion people and label com-
panies. If there’s any drama, it's com-
ing from higher-ups. But I definitely
know it's not from the artists.”

BILLBOARD NOVEMBER 5, 1994

www americanradiohistorv com

53


www.americanradiohistory.com

International

Spanish Indie
| Purchased By
Germany’s edel

B BY HOWELL LLEWELLYN

MADRID—Up-and-coming Span-
ish indie Compadres has been
bought by German independent
edel company music in a bid to
stretch the Hamburg-based label’s
operations into southern Europe.

Madrid-based Compadres will
still function as a publisher and a
label for national produet, but its
other activities will be carried out
from late October as edel Espana
S.A. Germany’s edel is now present
in 14 countries, and its extensive
catalog includes the classical music
giant Berlin Classies (formerly
owned by East Germany’s Deut-
sche Schallplatten) and NPG Rec-
ords, the new label started by
the artist formerly known as
Prince.

Compadres founder and director
Adrian Vogel, a former Epic Rec-
ords label manager in Madrid,
says, “We are very pleased with
this deal, as it means that our art-
ists gain international distribution
and projection.”

Vogel adds that “edel’s portfolio
is very broad, and Compadres now
has access to far more product and
a much bigger market.”

Comprades manages one of the
revelatory groups of 1994, Ma-
drid’s Tribu-X, which has won sev-
eral awards for its potent funk-
rock. One of the first results of the
edel takeover is that “Pirueta Rad-
ical,” Tribu-X’s first album, re-
leased in Spain in September, is to
be released in Germany in No-
vember.

Another Compadres act, Mision
Hispana, will release its CD “Le
Monde” in Scandinavia in January
1995. Mision Hispana will also be
one of the acts representing Spain
at the 1995 MIDEM music festival,
in Cannes.

“The deal with edel means for us
a double economic injection in
terms of both eash and product,
and the international projection for
the new Spanish acts on Compa-
dres’ roster is very important,”
says Vogel.

It was also announced Oct. 21
that Prince’s new album on NPG,
“1-800 New Funk,” scheduled for
Spanish release Oct. 28, will be dis-
tributed in Spain by Errece, Com-
prades’ distributor.

Talking about his company’s
plans, Michael Haentjes, edel
CEO, says that “edel company is
seeking a position in the market
comparable to those formerly held
by Chrysalis, Island, or A&M.”
The German label’s projected con-
solidated sales for 1994 are esti-
mated to be about $70 million.

Deals were recently struck by
edel with Holland’s Roadrunner
Records (Billboard, Sept. 9), and
with Scandinavian indie L&G (Bill-
board, Aug. 31).

Sony Scours China For New Talent

‘Performance Doll’ Unit Grooms Girls For Stardom

B BY STEVE McCLURE

TOKYO—Sony Music has set its
sights on China—Shanghai, to be
exact—in a search for new talent.

Hoping to repeat its success with
similar groups in Tokyo and Osaka,
Sony Music Entertainment (Japan)
recently held auditions for Shanghai
Performance Doll (SPD), an ensem-
ble of aspiring singers and actresses
that it hopes to groom for stardom
in the rapidly growing Chinese mar-
ket.

The idea is to choose seven girls
from the roughly 2,000 hopefuls who
took part in the initial round of audi-
tions in August, and shape them into
a recording/performing unit under
the SPD banner. If everything goes
according to plan, SPD will debut its
first album next February on either
government-owned China Records
or Sony Music Entertainment
(China).

The project is the latest example
of a Japanese entertainment com-
pany looking for potential stars
among China’s 1.17 billion people,
following recent talent searches in
that country by Tokyo-based pro-
duction companies Amuse and Hori-
Pro.

The SPD project started when
SMEJ president Shugo Matsuo
went to Shanghai last vear in his ca-
pacity as chairman of the Recording
Industry Assn. of Japan.

“He felt that people in Shanghai
had a strong desire to develop the
Chinese music industry,” says Nor-
ihiko Matsui, an Epic/Sony A&R
staffer who is closely involved in the
“performance doll” project. (In a Ja-
panese context, the term “doll”
doesn’t have the sexist connotations
it does in English.) That desire gave
Tokyo Performance Doll executive
producer Ikuro Meguro the idea of

setting up SPD to give Sony a toe-
hold in the Chinese market.

But Sony, even with its heavy-
weight clout, couldn’t organize such
a project on its own. Japan’s No. 1
record company turned to Osaka-
based production company Yoshi-
moto Kogyo, which had previously
worked with Sony on the Osaka Per-
formance Doll project.

Matsui says Sony’s Performance
Doll system, which debuted in 1990.
is like having a talent agency within
a record company.

“Instead of following the old cus-
tom, in which agencies brought cute
and talented girls from other cities
who want to be singers or actresses
to Tokyo and guaranteed their liv-
ing, we invest money to develop
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Wild About Harry. With his latest Columbia Records album, “She,” in the top

them as artists,” Matsui says.

The Tokyo and Osaka ensembles
are made up of teen-age girls re-
cruited in those cities, which gives
the groups a local identity, he adds.

“We thought this system could be
applied in other places, with local
girls,” says Matsui. “We want to
help Asian countries’ music indus-
tries develop, just as we were sup-
ported by Western companies be-
fore.”

The most likely candidate for
Sony’s next PD project outside Ja-
pan is Taiwan, according to Matsui.
“And we’d like to introduce the
same system in Southeast Asian
countries, such as Malaysia,” he
adds.
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five on the Australian album chart, Harry Connick Jr. is presented with an honorary
didgeridoo during a visit to Sydney, as well as a double-platinum award for sales
of more than 140,000 units of “It Had To Be You," and a gold award for sales

of more than 35,000 units of “Blue Light, Red Light." Pictured, from left, are Martin
Davis, senior VP of Sony Music Asia; Denis Handlin, managing director of Sony
Music Australia; Connick; his manager, Ann Marie Wilkins of Wilkins
Management; Chris Moss, marketing director of Sony Music Australia; and John
Sackson, marketing director of Columbia Records.

Murmur Of Approval For New 0z Imprint

B BY GLENN A. BAKER

SYDNEY—Former Rolling Stone and
Juice magazine assistant editor John
O’Donrnell has been named to run Sony
Music Australia’s recently unveiled al-
ternative music label, Murmur. Sony
hopes the imprint will provide a stream
of independent-minded acts the way
Red Eye does for PolyGram.

Murmur, named after R.E.M.’s de-
but album, will have five acts on its ros-
ter by the end of the year, and eight to
10 by Easter, says O’Donnell, who will
operate the imprint out of offices in the
inner-city suburb of Surry Hills with
an initial staff of four.

“It will be a development label for
new music,” says O’Donnell, “working
with alternative bands under the the-
ory that everything has a chance of
working—dance, acid jazz, hip-hop,
anything that’s good and new.”

For Sony CEO Denis Handlin, the
label is integral to his determination to
revamp the company’s A&R strategies,

“I wanted to give the company a new
look and approach. We've had to trim
back our local roster and freshen it up
so that we are attractive to both the
market and the artists of the "90s. It's
very much a grass-roots approach to
bring to the company a special type of
artist that might not normally come to
us. I want to give us a another face and
give artists another option. We still
have our in-house A&R department,
which is very efficient and important,
but Murmur gives us another aspect.”

O'Donnell insists that “the alterna-
tive rock scene has the potential to sell
a lot of records. But the bands are very
determined to do it their way. It’s all
about perception—the way you make
it, the way you present it. There's a
feeling of exclusivity about the scene,
and they know that once you lose it you
never get it back. So that’s why the role
of the indie label, with specific philoso-
phies and ideas, working with the mar-
keting and distribution might of a ma-
jor company, is so appealing to new

bands when they're ready to sign a
deal.

“We're alternative, but that doesn’t
mean we want small acts. They’ll go to
the world as soon as they're ready, like
the Cruel Sea did. The indie labels I ad-
mire are one like Waterfront, Phan-
tom, Red Eye, Caroline, Merger, and
Matador; labels with imagination, be-
lief, and the willingness to hang in
there while a band finds its feet.” So
far, Murmur has signed Innocent
Criminals, Silverchair, and Ammonia.
“I think we're off to a great start,” says
O’Donnell. “If there was ever one job
in music I wanted to do, it was some-
thing like this.”

With relatively low recording budg-
ets and videos only when they are
deemed practical, Murmur hopes to
spread its operating budget over as
many signings as possible. Selected in-
ternational acts, such as Velvet Crush
from the international label Creation,
will be released on Murmur to enhance
the label’s aura and street credibility.
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Himalaya Gains Stake In Timbuktu

B BY ADAM WHITE

LONDON—Taiwan’s Himalaya
Records is acquiring a stake in the
British-based indie music firm
Timbuktu International, as the
latter expands in the Asia/Pacific
region.

Timbuktu
founder Peter
Bond, a former
senior VP at
Sony Music In-
ternational, is
relocating to
Taipei and will
direct the com-
pany's Pacific
Rim activities from there. He also
will assist Himalaya in restructur-
ing its operations, with particular
emphasis on licensing repertoire
from international indie labels and
developing a strong roster of local
and regional artists.

Set up by Bond in 1991, Tim-
buktu has various label and music
publishing interests. It has issued
world music albums in the U.K. by
such acts as Nazia & Zoheb Has-
san, Ladysmith Black Mambazo,
and Sir Shina Peters. It also li-
censes, markets, and promotes in-
die product in the Middle East,
India, Southeast Asia, Japan, and
Australasia.

In addition, Timbuktu is active
in U.K. rock, dance, and pop; its
roster includes the Julie Dolphin
(currently touring with Radioh-
ead) and Sinitta. Earlier this year,
former Arista U.K. marketing di-
rector Tim Prior teamed with

BOND

World Music

B BY SIMON BROUGHTON

BERLIN—WOMEX '94, held in Ber-
lin Oct. 13-16, was the first dedicated
trade fair for the world music business.
Borkowsky Akbar, director of the ec-
lectic Piranha label, who masterminded
the event, had to keep reminding peo-
ple that, despite the impressive hand-
picked selection of artists showcased,
this was primarily a trade fair and not
a festival.

WOMEX has grown out of the Ber-
lin Independence Day Fair, set up as
a conference for independent labels
(Billboard, Sept. 17). WOMEX busi-
ness was conducted through a range of
official conferences and through infor-
mal discussions, with much networking
occurring at stalls manned by promot-
ers and record labels.

“Many kinds of music have their own
trade fairs,” explains Ben Mandelson,
WOMEX’s program director. “But this
is the first for world music. We wanted
to create a meeting place for what is a
minority musie, but a music of very
high quality.”

Some 500, mostly European dele-
gates attended, but several came from
North America, as well as Brazil, Sene-
gal, and Japan.

The biggest debate centered around
the use of the term *“world music,” a
thorny issue for artists attending con-
ferences on marketing, the media, and
ethnomusicology.

Bond—with Timbuktu handling
international rights—for Prior’s
White Water label. That imprint’s
flagship act is Stiltskin.

Bond declined to reveal Hima-
laya’s stake in Timbuktu, but says
it is now the single-largest share-
holder. The firm has taken in eq-
uity funding from several of its
other network licensees, which in-
clude Cheil (South Korea), Mi-
chael (Thailand), OctoArts (the
Philippines), PT Indo Semar Sakti
(Indonesia), Valentine and Form
(Singapore), Megastar (Saudi
Arabia/UAE), Miks Music (Tur-
key), and BL Sounds (India).

“This mutual interest makes
our licensee network much
stronger,” says Bond, although he
will not reveal which companies,
aside from Himalaya, have shares
in Timbuktu.

For its part, Himalaya seeks to
expand and enhance its standing
in the $270 million Taiwanese
market, using Timbuktu’s con-
tacts and experience. It also wants
to penetrate other Asian territor-
ies, and the first signing under
this Himalaya/Timbuktu regional
A&R thrust is Chali Lin, a
Taiwanese pop/dance singer
based in New York.

Lin’s debut album, recorded in
Mandarin and English, will be re-
leased in December. She will be in
Taiwan to promote the album dur-
ing the period leading up to Chin-
ese New Year. Plans call for her to
record a Japanese-language ver-
sion of the album, too.

Bond says his move to Taiwan

will provide “a more hands-on” ap-
proach for Timbuktu’s Asia/Pa-
cific activities. “It’s been difficult
to be adequately involved in mar-
keting and promotion follow-
through from London,” he says.
Among the first beneficiaries of
this will be Sinitta, whose debut al-
bum for the label will be released
in Asia in December. It is being
produced by Mark Taylor, known
for previous projects with Curiou-
sity Killed The Cat, Worlds Apart,
and Sonia.

“There are ample opportunities
in the region for different types of
music,” Bond says, “of which pop/
dance is one.” Alternative rock,
too, is acquiring a following in sev-
eral markets, he adds, aided by ex-
posure on the “Alternative Na-
tion” program on Channel V.
Another genre with increasing po-
tential is ambient music, and Tim-
buktu is negotiating to represent
an Australian indie label that spe-
cializes in this field.

“Because the majors in Asia
tend to focus on their own [local
repertoire] megastars and what’s
in the Billboard top 20, it does
leave other areas relatively un-
tapped—and that’s where smart
independents can succeed,” Bond
notes.

With Peter Bond’s move to
Taiwan, Timbuktu U.K. will be
headed by Mark Bond, with Jerry
Cox joining as financial manager.
In the U.S,, the company will be
represented by former Sony Mu-
sic A&R executive Mark Garten-
berg.

Biz Convenes At WOMEX

Panelists compared the seemingly
all-encompassing genre to classical
music, which embraces figures as di-
verse as Steve Reich, Wagner, Bach
and Hildegard of Bingen. Many had a
hard time condoning a loose generic
term for music that unites Youssou
N'Dour, Aly Bain, New York salsa, and
Tibetan monks. Still others begrudg-
ingly accepted the title, saying it
doesn’t insult or exclude anybody, and
that it has helped raise world music’s
profile.

Another hot topic was world music’s
limited, core audience, and whether
marketing could take it beyond its cur-
rent scope. “This is great music, if only
more people knew about it!” one atten-
dent said.

Typically, world music releases sell
between 3,000 and 20,000 units
apiece—most of them registering at
the lower end of the scale. While such
sales figures are small potatoes for ma-
jor labels, indies can stand to gain from
deep catalog marketing, pioneered by
Tower Records in the U.S., which
means the store stocks an entire collec-
tion of artist releases, rather than just
the most current ones. Rounder Rec-
ords’ Bill Nowlin said such retailing
works on the assumption that people
will buy dises that are readily available.

“Independent labels accounted for a
mere 2% to 3% of sales, until Tower
Records found that they would sell
over 25% by simply keeping a wide se-

lection in stock,” said Nowlin.

Cheap CD-sampler compilations are
a proven marketing technique, and ev-
eryone agreed that the best-known
bands are those that tour and sell their
CDs at gigs.

A new initiative discussed at WO-
MEX is the World Music Network run
by Phil Stanton in the U.K. “We will do
direct marketing of new releases and
information to a list of interested cus-
tomers,” he said. “And this is some-
thing that has worldwide potential.”

Also on the table was the newly pub-
lished “Rough Guide To World Musie,”
referred to as the genre’s bible, an ac-
cessible and user-friendly volume in-
tended to bring the music to as wide an
audience as possible.

One conference scheduled to give the
performer’s view of plaving the world
music circuit was strangely lacking in
actual artists. The best tidbits came
out afterward, in the personal stories
panelists traded. One Canadian, who'd
been touring in Britain, had his van
stolen, and subsequently lost all of his
band’s instruments. Not only did he
have to go home empty-handed, but he
had to pay tax on all the stolen gear,
because they had theoretically
“entered the British economy.”

Many delegates found this first
world musie industry conference
stimulating. Fortunately for them,
WOMEX is to become an annual event.
No word yet on next year’s location.

French Music Biz Looks To Fill
Vacuum Following Execs’ Exit

B BY EMMANUEL LEGRAND

PARIS—With the simultaneous depar-
ture of France’s two top label presi-
dents, Sony Music’s Henri de Bodinat
and BMG’s Bernard Carbonez (Bill-
board, Oct. 29), the industry faces a
power vacuum at a time when it can ill
afford it.

Following the reassignment of Poly-
Gram France president Gilles Paire to
London this summer, no fewer than
three major companies have changed
presidents so far this year. The three
men who have departed dominated the
music industry during the past decade.

Carbonez had been president of in-
dustry organization SNEP since last
April, while de Bodinat was vice presi-
dent of SNEP and president of pro-
ducer’s collecting society SCPP. At
SNEP, rules state that in such vacan-
cies, the oldest member becomes presi-
dent until a new president is elected.
Louis Bricard, president of Auvidis, has
become SNEP’s interim president. In-
dustry sources fear that if the vacancies
in these two prominent posts last too
long, it could have an effect on SNEP
and could slow the outcome of hot is-
sues such as securing an outlet for new
music and dealing with music users.
The market is also static, according to
sources at SNEP.

So far, no replacement has been na-
med either at Sony Music or BMG. In
the interim, Sony is being run by VFP/
GM Jean-Claude Gastineau and Jac-
ques Campet, VP/finance. BMG in
France is being overseen by Arnold
Bahlmann, senior VP international of
the central European region for BMG
International.

De Bodinat joined the vacation com-
pany Club Mediterranee as adviser to
its president, Gilbert Trigano, in charge
of strategy, marketing, and communica-
tions.

Known for his outspoken style, de
Bodinat was appointed eight months
ago as executive VP of Sony Software
Entertainment for Europe, overseeing
the development of the company in the
multimedia field. Fresh from the adver-
tising business, he had been appointed
president of CBS Records in 1985, tak-
ing over from Alain Levy, who had mo-
ved to PolyGram France.

During his tenure, Sony Music mo-
ved from a company worth 350 million
francs to a 1.5 billion-franc player,
sporting top-selling French acts such as
Jean-Jacques Goldman, Francis Ca-
brel, and Patricia Kaas, the first two
signed before de Bodinat's arrival.

Sourees suggest that de Bodinat's de-
parture was the result of an ongoing
conflict with Sony Music Europe presi-
dent Paul Russell, as well as of de Bo-
dinat’s desire, at age 46, to find a new
challenge in a French company before
starting a political career. It is also said
that the new position at Sony Software
was less rewarding than de Bodinat had
expected.

De Bodinat, who has already moved
to Club Med, says it wasn't “a sudden
decision.” He adds, “Sony and Sony
Music are very good companies, and I
have a great deal of respect for the peo-
ple and the structure. I have learned a
lot there. It's going to be a hell of a com-
pany in the years to come, with a lot of

potential. I had been courted for quite
some time by Club Med, and I did hes-
itate a lot. If I decided to go to Club
Med, it was a directly operational posi-
tion and a major challenge, whereas at
Sony Software, no matter how exciting
the job was, I was more in the position
of a coordinator and a think-tank.

“The 1994-95 fiscal year looks like it’s
going to be Sony Music France's best
year ever,” de Bodinat notes, “with
sales in the $250 million-$300 million
region and profits probably exceeding
$50 million. Our market share since
April is around 25%, and we have
matched the size of the German com-
pany.”

BMG, meanwhile, had made public
the resignation of Bernard Carbonez,
who had been president of BMG
France. Carbonez had been with the
company since 1978, first within Ariola
Belgium and then in France, where he
took over a seriously weakened com-
pany built from the merger of RCA and
Ariola.

Carbonez reshaped and reorganized
the troubled RCA Ariola operation, and
has been a key architect in launching
the career of Patrick Bruel, who rec-
orded the best-selling French-language
album of the decade. The company has
experienced a series of difficulties and
commercial setbacks during the past
two years, and it was common knowl-
edge that a restructuring was required
to readapt the company to the realities
of the market.

In an interview with Billboard, Car-
bonez said that he made “a personal de-
cision” to leave BMG. “It is not a deci-
sion against something or someone; it is
a decision for myself. I have come to a
point that I realized that it was time for
me to look for other challenges. I think
that even if we saw BMG holding a 25%
market share and the top 10 selling al-
bums, 1 would have made the same de-
cision.”

FOR THE RECORD

Warner Music’s merger of its
Dutch and Belgian companies will
not result in two separate market-
ing companies for the Benelux, as
indicated in the Oct. 1 issue of Bill-
board.

The merger will involve Warner
Music Benelux being divided at the
product management level, accord-
ing to repertoire, and there will be
only one marketing company. The
changes will not mirror the setup of
Warner Music’s UK., French, and
German subsidiaries, as reported.

Whitnev Houston did not head-
line South Africa's “The Concert”
performance, contrary to the story
in the Oct. 22 issue of Billboard.
Houston will perform three sepa-
rate dates in Durban, Johannes-
bwrg, and Capetown in November,
and her Johannesburg performance
will take place Nov. 12—three
weeks after “The Concert,” which
was held Oct. 22.
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S OF THE€3®WORLD

JAPAN (empa Publications, Inc.) 10/31/94 CANADA (The Record) 10/10/94 GERMANY compiled by Media Control 10/25/94 FRANCE (sner/FoP/Tite-Live) 10/15/94
THIS | LAST THIS | LAST THIS THIS | LAST
WEEK (week| SINGLES week | WEEk| SINGLES WEEK WEEK SINGLES week | Weex|  SINGLES
1 |NEW/| AINO TAMENI TAMIO OKUDA sony 1 1 | ILLMAKE LOVE TO YOU BOYZ Il MEN mOToWNPGD 1 1 | SATURDAY NIGHT WHIGFIELD zvx 1 1 | 7 SECONDS YOUSSOU N'DOUR & NENEH
2 | 3 | EIEN NO YUMENI MUKATTE M. OOGURO B.cLam 2 | 2 | CANYOU FEEL THE... E. JOHN HOLLYWOODMWEA 2 | 15 | COTTON EYE JOE REDNEX POLYGRAM CHERRY squaTi/sony
3 |NEW/| SCANDALOUS BLUE ACCESS FUN HOUSE 3 3 FUNKDAFIED DA BRAT EPIc/SONY 3 9 HYPER, HYPER SCOOTER EDEL 2 3 LOVE IS ALL... WET WETWET PHONOGRAWPOLYGRAM
4 | 1 | ITOSHISATO SETSUNASATO KOKOROZUYOSATO 4 | 5 | DOYOUWANNA GET FUNKY C+C MUSIC 4 | 2 | EINS ZWEIPOLIZEI MO-DO 7vx 3 | 2 | WITHOUT YOU MARIAH CAREY coumsia
RYOKO SHINOHARA & T. KOMURO epic FACTORY COLUMBIASONY [ 3 DER BERG RUFT K2 kocH 4 5 | SWEAR ALL-4-ONE aTLanTIC
5 4 MELODIES & MEMORIES TUBE sony 5 4 WILD NIGHT JOHN MELLENCAMP MERCURY/PGD 6 5 LET THE DREAM COME TRUE DJBOBO FRESH/EAMS 5 7 MMM MMM MMM... CRASH TEST DUMMIES ARriSTA
6 | 2 | SUTEKINA TANJOUBI CHISATO MORITAKA oneuP | 6 | 6 | GO ON MOVE REEL 2 REAL QUALITY/PGD 7 | 4 | WELCOME TO TOMORROW SNAP! arioLA 6 | 4 | MANGEZ-MOI! BILLY ZE KICK & LES GAMINS EN
MUSIC 7 7 RIGHT BESIDE YOU SOPHIE B. HAWKINS 8 7 ALWAYS BON JOVI PHONOGRAM FOLIE POLYGRAM
7 |[NEW| TENCA WO TOROU! UCHIDA NO YABOU YUUKI COLUMBIASONY 9 | 8 | SWEET DREAMS LA BOUCHE Amows 7 | 16 | HIGH HOPES PINK FLOYD emi
UCHIDA xing 8 8 IF YOU GO JON SECADA sarcEma 10 | 11 | LOVE SONG MARK OH MOTOR MUSIC 8 11 | MASTERBOY FEEL OF THE... BARGLAY/POLYGRAM
8 | 6 | MARIA T-BOLAN zam 9 | 9 | ANY TIME, ANY PLACE J. JACKSON VIRGIN/CEMA 11 | 6 | LOVEISALL AROUND WET WET WET prONOGRAM 9 | 8 | COMBIEN DE MURS... PATRICK BRUEL rca
9 10 HAPPY WAKE UP! ARISA MIZUKI NIPPON/COLUMBIA 10 11 WHAT'S THE FREQUENCY, KENNETH? R.EM. 12 10 7 SECONDS YOUSSOU N'DOUR & NENEH 10 9 MR. JONES COUNTING CROWS GEFFEN
10 [NEW| BOUKENSYA TACHI THE ALFEE poNY CANYON WARNER BROS./WEA CHERRY coLumBiA 11 | 10 | THE POWER OF LOVE CELINE DION coLumsiA
ALBUMS 11 | 12 | ALWAYS BON JOVI MERCURV/PGD 13 | 14 | LIFE IN THE STREETS PRINCE ITAL JOE 12 | 14 | IT'SARAINY DAY ICE MC AIRPLAVIPOLYGRAM
1 |NEW/| MIYUKI NAKAJIMA LOVE OR NOTHING pony 12 | 13 | LOVE IS ALL AROUND WET WET WET LONDON/PGD FEATURING MARKY MARK £AsT wEST 13 [ 6 | BLACK BETTY RAM JAM vERSAILLSONY
CANYON 13 | 10 | 100% PURE LOVE CRYSTAL WATERS MERCURVPGD | 14 | 17 | ENDLESS LOVE LUTHER VANDROSS & MARIAH 14 | 18 | THIS IS YOUR NIGHT HEAVY D & THE BOYZ mca
2 1 BON JOVI CROSS ROAD NIPPON/PHONOGRAM 14 14 LUCKY ONE AMY GRANT AsM/PGD CAREY coLumsia 15 17 BLACK HOLE SUN SOUNDGARDEN azm
3 2 DEEN DEEN B-GLAM 15 16 TAKE IT BACK PINK FLOYD coLumBia/SONY 15 16 IT'S A RAINY DAY ICE MC PoLYDOR 16 12 | LIKE TO MOVE IT REEL 2 REAL HAPPY MUSIC/SONY
4 5 KEIKO UTOKU SUNADOKEI zain 16 | 17 DIARY OF A MADMAN GRAVEDIGGAZ ISLAND/PGD 16 | 18 DA CAPO PERPLEXER MOTOR MusSIC 17 |NEW| SECRET MADDONA wea
S5 [NEW | VARIOUS MEGA HITS 8MG vICTOR 17 |NEW| GET DOWN TO IT TBTBT isea 17 | 12 | 1SWEAR ALL-4-ONE ATLANTIC/EAST wWEST 18 | 13 | EINS ZWEI POLIZEl MO-DO scorpi0
6 [¢] MR. CHILDREN ATOMIC HEART TOYS FACTORY 18 18 THINK TWICE CELINE DION coLumBIA/SONY 18 | 20 UP 'N AWAY MR. PRESIDENT wea 19 17 INSIDE STILTSKIN VIRGIN
7 3 KEISUKE KUWATA KODOKUNO TAIYOU victor 19 19 THE REAL THING 2 UNLIMITED quauTY/PGD 19 13 REGULATE WARREN G & NATE DOGG PHONOGRAM 20 19 DREAMS QUENCH NNE/BMG
8 |NEW/| YOUSUIINOUE EIEN NO SUR For LiFE 20 | 20 | BETCHABYGOLLY WOW AARON NEVILLE aewped | 20 |NEW| NOONE 2 UNLIMITED zvx ALBUMS
9 | 4 | MARIYA TAKEUCHI IMPRESSIONS EasT wesT ALBUMS ALBUMS 1 | 2 | FRANCIS CABREL SAMEDI SOIF! SUR LA TERRE
10 | 8 | KYOUSUKE HIMURO SHAKE THE FAKE TOSHIBAEM! 1 1 | THE TRAGICALLY HIP DAY FOR NIGHT mcaun 1 1 | WESTERNHAGEN AFFENTHEATER wea CcoLUMBIA
NEI-HERLANDS (Stichting Mega Top 50) 10/21/94 2 2 R.E.M. MONSTER WARNER BROS./WEA 2 2 R.E.M. MONSTER WARNER 2 3 MARIAH CAREY MUSIC BOX co_umsia
3 | 3 | VARIOUS ARTISTS DANCE MIX '94 quaLITY 3 | 3 | WET WET WET END OF PART ONE PHONOGRAM 3 1 | JOHNNY HALLYDAY ROUGH TOWN POLYGRAM
THIS | LAST 4 | 4 | ERIC CLAPTON FROM THE CRADLE REPRISEWEA 4 | 6 | JOECOCKER HAVE A LITTLE FAITH em 4 | 5 | MCSOLAAR PROSE COMBAT roLvDOR
week | week | SINGLES 5 | 6 | BOYZII MEN Il morownreo 5 | 5 | CARRERAS, DOMINGO, PAVAROTTI THE 3 § | 7 | PATRICK BRUEL BRUEL rca
1| 1 | DROMEN ZIJN BEDROG MARCO BORSATO 6 | 5 | SOUNDTRACK FORREST GUMP EPIC/SONY TENORS TELDECWARNER 6 | 12 | JOECOCKER HAVE A LITTLE FAITH em
oL 7 | 7 | SHERYLCROW TUESDAY NIGHTMUSIC... sswpeo | 6 | 7 | ARZTE DAS BESTE VON KURZ NACH FRUHER 7 |NEW| SOUNDTRACK FORREST GUMP tric
2 | 2 | VOORBY PAUL DE LEEUW BROMMERPECHSONY 8 | 9 | GREEN DAY DOOKIE RepriseMeA coLuMBIA 8 | 14 | PINKFLOYD THE DIVISION BELL em
S5 beeLilil3 e CRTTRIAD Ly 9 | 16 | THECRANBERRIES NO NEED TO... SLANO/PGD 7 | 4 | BONJOVI CROSS ROAD rHoNoGRAM 9 | 4 | ACEOF BASE HAPPY NATION EARCLAYIPOLYGRAM
O A 10 | 14 | SMASHING PUMPKINS PISCES ISCARIOT virGin 8 | 8 | ERIC CLAPTON FROM THE CRADLE wea 10 | 9 | CARRERAS, DOMINGO, PAVARCTTI THE 3
5 3 DIKKE LUL DIKKE LUL BAND NSD/CNR MusiC RCA/CEMA 9 [¢] KELLY FAMILY OVER THE HUMP epeL TENORS TELDEC/WARNER
6 | 6 | ALSZEERNIETIS DE DUK MERCURY/PHONOGRAM 11 |NEW | THE CULT THE CULT BEGGARS BANGUET/BMG 10 [NEW| SNAP! WELCOME TO TOMORROW aRioLA 11 | 10 | ROCH VOISINE COUP DE TETE amc
7|5 :ﬁ;ﬁﬁg"“ WALTZ ANDRE RIEU mercURY/ 12 | 8 | COUNTING CROWS AUGUST AND EVERYTHING 1; 16 | STILTSKIN THE MIND'S EYE virain 12 | 6 | ERICCLAPTON FROM THE CRACLE REPRISEWARNER
AFTER bGC/UNI 1 10 BODY COUNT BORN DEAD virain 13 8 RAGE AGAINST THE MACHINE RAGE AGAINST
8 | 10 Eg:;INSDTOP OUTHERE BROTHERS sTEALTH/ 13 | 15 | STONE TEMPLE PILOTS PURPLE ATLANTICAWEA 13 | 11 | IM NAMEN DER LIEBE BRUNNER & BRUNNER THE MACHINE epic
14 | 10 | CARRERAS, DOMINGO, PAVAROTTI THE 3 KocH 14 | 16 | ALAIN SOUCHON C'EST DEJA CA virain
9 | NEW| MOVEIT UP CAPPELLA AXIS/RED BULLET TENORS TeLDEC 14 | 13 | MARIAH CAREY MUSIC BOX coLumsia 15 |NEW| JAMIROQUAI THE RETURN OF FHE SPACE
10 | 9 | WELCOME TOTOMORROW SNAP! LcGC/BMGARIOLA | 15 | 11 | SOUNDTRACK THE LION KING HOLLYWOODMWEA 15 |NEW| DREAM THEATER AWAKE east wesT COWBOY sauatr
ALBUMS 16 [NEW| ROBBIE ROBERTSON MUSIC FOR THE NATIVE 16 | 12 | PETER GABRIEL SECRET WORLD LIVE virain 16 |NEW| JEAN-LOUIS AUBERT DEUX PAGES DE TOURNEE
1 10 PAUL DE LEEUW PARACDMOL BROMMERPECH/SONY AMERICANS CAPITOL/CEMA 17 15 PINK FLOYD THE DIVISION BELL tmi VIRGIN
2 2 WET WET WET END OF PART ONE LoNDON/ 17 12 ROLLING STONES VOODOO LOUNGE VIRGINCEMA 18 |NEW/| EAST 17 STEAM METRONOME 17 11 R.E.M. MONSTER wea
PHONOGRAM 18 19 MOIST SILVER EmicEmA 19 14 CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 18 18 BILLY ZE KICK & LES GAMINS EN FOLIE BiLLY ZE
3 4 DE DIJK DE BLAUWE SCHUIT MERCURY/PHONOGRAM 19 13 BARENAKED LADIES MAYBE YOU... SIRE/WEA ARISTA KICK ET LES GAMINS EN FOLIE rHONOGRAM
4 | 1 | REM. MONSTER waRNER 20 | 17 | SOUNDGARDEN SUPERUNKNOWN Asm/pGD QUEEN_SRYCHE PROMISED LAND emi 19 | 20 | ERIC SERRA LEON coLumsia
5 | 3 | MARCO BORSATO MARCO POLYDOR 20 [NEW| MICHEL SARDOU SELON QUE VOUS SEREZ, ETC.,
6 7 B.Z.N. SERENADE MERCURY/PHONOGRAM ETC. TREMA
7 5 ANDRE RIEU STRAUSZ & CO MERCURY/PHONOGRAM ITALY (Musica e Dischi) 10/24/94
8 | 8 | ANDRE HAZES AL 15 JAAR GEWOON ANDRE Em m m ™
9 |NEW/| BON JOVI CROSS ROAD MERCURY/PHONOGRAM B | THIS | LAST SINGLES
10 6 JOE COCKER HAVE A LITTLE FAITH caPiToL © 1994, Billboard/BPI Commumcatlor;i'(Musm Week/ © CIN)  10/29/94 WEIEK WEIEK 7 SECONDS YOUSSOU N'DOUR & NENEH
THIS | LAST IS | LAST CHERRY coLumBta
AUSTRALIA (austraiian Record Industry Assn.) 10/30/94 | WEEK | WEEK| SINGLES WEEK|WEEK| ALBUMS 2 | 2 | IT'SARAINY DAY ICE MC owa
1 2 BABY COME BACK PATO BANTON viRGIN 1 1 BON JOVI CROSS ROAD MERCURY/POLYGRAM 3 4 SATURDAY NIGHT WHIGFIELD >.ENERGY
‘LEIESK wlAESJ( SINGLES 2 3 | SATURDAY NIGHT WHIGFIELD svstematic 2 [NEW| JAMIROQUAI THE RETURN OF THE SPACE 4 6 | SECRET MADONNA MAVERICKSIRE
N T L e 3 | 4 | ALWAYS BON JOVI MERCURYPOLYGRAM oo S | 3 | GAMGAM MARIO PILATO & MAX MONTI voLumex
4 1 | SURE TAKE THAT (BROTHERS IN RHYTHM) rca 3 2 | R.E.M. MONSTER whRNER 6 8 | SHORT DICK MAN 20 FINGERS NMEDOWNTOWN
2 2 ALWAYS BON JOVI MERCURY/PHONOGRAM
A 5 | 6 | SWEETNESS MICHELLE GAYLE 1ST AVENUE/RCA 4 |NEW| EAST 17 STEAM LoNDON 7 5 | DREAMS 2 BROTHERS ON THE 4TH FLOOR pan
i 113 Lt;&:KZI'-’\?E"IENE% m\l:LsBOYZ I MEN poLvDoR 6 | 10 | SHE'S GOT THAT VIBE R KELLY Jive 5 |NEW| GLORIAESTEFAN HOLD ME, THRILL ME, KISS ME e
WARNER EPIC .
5 | 7| CHAINS TINA ARENA couma 17| Col e e O MERUN g 4 CRANBERRIES N0 NEED TO ARGUE o 5 | 10 | THE MOUNTAIN OF KING. DIGITAL BOY 0600
6 5 | SECERET MADONNA WARNER 8 9 | WELCOME TO TOMORROW SNAP! aRIsTA 7 6 | CYNDI LAUPER TWELVE DEADLY CYNS eric 10 | 9 | MOVEIT UP CAPPELLA wmroi
7 1 CONFIDE IN ME KYLIE MINOGUE wMusHROOM/ 9 |NEW| WHEN WE DANCE STING a&m 8 5 CLIFF RICHARD THE HIT LIST em ALBUMS
FESTIVAL
SR ot LovEN T e o 10 8 :(':I'AAY {1 MISSED YOU) LISA LOEB & NINESTORIES | 9 [ 7 %sgs&i&gmmg- PAVAROTTI THE 3 o 1 | GIPSY KINGS GREATEST HITS coLumns
CAREY EpiC 11 15 SEVENTEEN LET LOOSE MERCURY 10 12 OASIS DEFINITELY MAYBE cRreaTion 2 8 BON JOVI CROSS ROAD MERCURY,POLYGRAM
9 | 9 | SWAMP THING THE GRID swc 12 | 7 | CIGARETTES & ALCOMOL OASIS creatio 11 | 9 | LUTHER VANDROSS SONGS tric 3 |[NEW| VARIOUS DEEJAY PARADE 5 Tim:
10 | 10 Z:gggyngmlgﬂssou N'DOUR & NENEH 55 | e || O s RO frr 12 | 3 | SUEDE DOG MAN STAR nuoe 4 | 3 (T:;ExﬁggsnATsE, [?Egmnig. PAVAROTTI THE 3
L RN
11 | 8 | ISWEAR ALL FOR ONE arianTic 14 1 11 | THE RHYTHM OF THE NIGHT CORONA wea = 180 MARL“;H CAT_EL&LEJSI'TC, LS (BT 5 | 2 | VARIOUS GAM GAM COMPILATICN pancework
12 | 14 | COME OUT AND PLAY OFFSPRING sHock 15 | 31 | THE STRANGEST PARTY (THESE ARE THETIMES) | 14 REERISRES . POSITA 6 | 7 | REM. MONSTER warner
INXS mERCURY 15 | 18 PINK FLOYD THE DIVISION BELL em
13 | 11 | LOVEIS ALL AROUND WET WET WET rronosttM | 16 [ new | you NEVER LOVE THE SAME WAY TWICE 16 | 11 | BLUR PARKLIFE roon 7 | 4 | YOUSSOU N'DOUR THE GUIDE coLumsia
14 |NEW| GIMME BOOM CRASH OPERA BMG ROZELLA Epic 17 |NEW! STILTSKIN THE MIND'S EYE whire waten 8 |NEW| SOUNDTRACK THE CROW arianiic
15 | 18 | |LOVE THE NIGHTLIFE ALICIA BRIDGES PoLvoOR 17 | 20 | SOME GIRLS ULTIMATE KAOS wio caro 18 | 14 | DANIEL O'DONNELL ESPECIALLY FOR YOU rirz 9 | 5 | RENATO ZERO L'IMPERFETTO Schvmusic
16 |NEW| ALL1WANNA DO SHERYL CROW PoL¥DOR 18 | 12 | SECRET MADONNA waveRicKSIRE 19 | 16 | ELVIS PRESLEY THE ESSENTIAL COLLECTION mca | 10 INEW| ERICCLAPTON FROM THE CRADLE ReprisemwarneR
17 | 19 | AIN'T NOBODY JAKI GRAHAM resmvaL 19 |NEW| STARS CHINA BLACK WiLDCARD 20 | 20 | BRENDA LEE THE VERY BEST OF...WITH LOVE
18 | 12 | ROCKIN'FOR MYSELF MOTIV 8 warner 20 |NEW| WELCOME TO PARADISE GREEN DAY Reprise TELSTAR SPAIN avesrvve) 101594
19 | 20 | STEAM EAST 17 poLvbor 21 |NEW/| YOU CAN GETIT MAXX Puses 21 | 17 | SOUNDTRACK THE COMMITMENTS McA T {
20 | 17 | RHYTHM OF THE NIGHT CORONA cotumsia 22 { 16 | MOVEITUP CAPPELLA INTERNAL DANCE 22 | 19 | HANK MARVIN & THE SHADOWS THE BESTOF  |week|wEek| SINGLES
ALBUMS 23 | 14 | STEAM EAST 17 tonpon POLYGRAM 1 | 1 | LETTHE BEAT GO ON DR. ALBAM ArOLA
1 1 BON JOVI CROSS ROAD MERCURY/PHONOGRAM 24 i NEW| SLY MASSIVE ATTACK virgIN 23 |NEW/{ ARETHA FRANKLIN QUEEN OF SOUL - THE VERY 2 1 DON'T STOP THE OUTHERE BROTHERS MAX MUSIC
2 | 2 | SOUNDTRACK PRISCILLA, QUEEN OF THE 25 | 21 | TURN THE BEAT AROUND GLORIA ESTEFAN epic BEST OF amantic 3 | 3 | IT'SARAINY DAY ICE MC BLANCO ¥ NERGO
s |6 giiivcg’;ﬁ& - 26 |NEW| HIGH HOPES/KEEP TALKING PINK FLOYD &mi 24| 22 xLEYTG;‘":T WET END OF PART ONE PRECIoUS/ 4 | 2 | HYMN CABBALLERO waxmusc
. COLUMBIA ? ORVISION
4 <] MARIAH CAREY MUSIC BOX COLUMBIA 2 TA(;I:I:_E\/'E(?:SHAFS Ul 3L U300 25 15 ERIC CLAPTON FROM THE CRADLE DUCKWARNER 2 i ;’;EEE(;-OYPJOD%TI_OOP:/ISI;"; ﬁi'x;&:m LS
5 10 OFFSPRING SMASH sHock 28 18 IF | GIVE YOU MY NUMBER PJ AND DUNCAN 26 | NEW| MARY CHAPIN CARPENTER STONES IN THE 7 s LOVE IS ALL AROUND WET WET WET poLvaram
6 | 3 | KYLIE MINOGUE KYLIE MINOGUE musHrooM XSRHYTHM/TELSTAR ROAD coLumsia 5 "
FESTIVAL 29 | 17 | CONNECTION ELASTICA pECEPTIVE 27 | 24 | THE PRODIGY MUSIC FOR THE JILTED NEW| SWEET DREAMS LA BOUCHE ariota
7 7 BOYZ Il MEN [l PHONOGRAM 30 |NEW| FEELING SO REAL MOBY mute GENERATION XL RECORBINGS 9 9 OUTSIDE WORLD SUNBEAM GINCER MUSIC
8 4 R.EM. MONSTER wARNER 31 19 BEST OF MY LOVE CJ LEWIS 8 28 23 JULIO IGLESIAS CRAZY COLUMBIA 10 7 LOOPS & TING REMIXES JENS wmax music
.M. LACKMARKET/MCA
9 | 5 | SOUNDTRACK THE LION KING sonv 32 | 22 | ENDLESSLOVE LUTHER VANDROSS & MARIAH | 29 | 26 | UB4O THE BEST OF UB40 VOL 1 virain ALBUMS
10 | 8 | WET WET WET END OF PART ONE pronoGRAM CAREY e 30 | 27 | TINA TURNER SIMPLY THE BEST various 1 1 | JOSE LUIS PERALES MIS 30 MEJORES
11 |NEW| VARIOUS ARTISTS IF | WERE A CARPENTER 33 | 25 | I'LL MAKE LOVE TO YOU BOYZ il MEN moTown 31 [ 32 | DIANAROSS ONE WOMAN - THE ULTIMATE CANCIONES sony
POLYDOR 34 | 23 | TURN UP THE POWER N-TRANCE ALLAROUNO THE COLLECTON em 2 | 3 | HERBERT VON KARAJAN ADAGIC KARAJAN
12 11 ERIC CLAPTON FROM THE CRADLE WARNER WORLD 32 | 25 MASSIVE ATTACK PROTECTION wirGin DEUTSCHE/POLYGRAM
13 | 13 | NINE INCH NAILS THE DOWNWARD SPIRAL 35 | 29 | ZOMBIE THE CRANBERRIES isianp 33 | 39 | MEAT LOAF ALIVE IN HELL PuRE MusiC 3 | 2 | LAURAPAUSINI LAURA PAUSINI DROMWARNER
WARNER 36 | 24 | | WANT THE WORLD 2WO THIRD3 epic 34 | 31 SVRHA:(N(?:&?I&VSE 7EVERY;300Y ELSEISDOINGIT, SO | 4 | 4 ggg\ 2E|5§ANN|CTOR MANUEL MUCHO MAS QUE
14 | 16 OUNDTRACK NATURAL BORN KILLERS WARNER F f LA m
15 | 12 ?HE EAGLES THE VERY BEST OF THE EAGLES g; NZEZN wxémgfggﬁggégx%;ogy. o;:ARKS LoGie 35 | 38 | ETERNAL ALWAYS & FOREVER tm! 5 6 ERIC CLAPTON FROM THE CRADLE warNER
WARNER s 36 | 30 | MICHELLE GAYLE MICHELLE GAYLE 1sTavinvEmca | 6 | 7 | CARRERAS, DOMINGO, PAVAROTTI THE 3
16 | 14 | DEEP FOREST WORLD MIX coLumsia 39 | 35 | LOVE IS ALL AROUND WET WET WET pRECIOUS 37 [NEW| SHANE MACGOWEN AND THE POPES THE TENORS TELDECWARNER
17 | 18 | COUNTING CROWS AUGUST AND EVERYTHING ORGANISATION/POLYGRAM SNAKE zi7 7 5 | R.E.M. MONSTER waRNER .
AFTER GEFFEN 40 | 30 | PUSH THE FEELING ON NIGHTCRAWLERS rigr gg éi :‘;EZ’EZ';Y%RE,NERSXA&EE%SLAND - B | B | 1ok MANUEL SERRAT NADIE E< PERFECTO
BEASTIE BOYS ILL UNICATION €m VIRGIN
}S ;2 LUTHER vmnnosscgmcs T 40 | NEW }'mgsSGLOBAL UNDERGROUND INTERNATIONAL 9 9 Emlag:”\dllvfs CLASICOS DE LA FROVINCIA
NATION
20 |NEW!| MASSIVE ATTACK PROTECTION viRGIN 10 | 10 | JOAGUIN SABINA FSTA BOCA ES MIA smos |

Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Christine Price. Contact 71-323-6686, fax 71-323-2314/2316.

‘New' indicates first entry or re-entry into chart shown.
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NEW ZEALAND (riaND) 10/19/94

THIS
WEEK
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LAST
WEEK

2
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NEW

z z
Mo~wow Hwld N—
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SINGLES

SATURDAY NIGHT WHIGFIELD x ENERGY

LOVE IS ALL AROUND WET WET WET eRecious/
POLYGRAM

ALWAYS BON JOVI MERCURY/POLYGRAM

7 SECONDS YOUSSOU N'DOUR & NENEH
CHERRY coLumBiA

THE RHYTHM OF THE NIGHT CORONA bpwa

| SWEAR ALL-4-ONE BLITZZ/ATLANTIC

COTTON EYE JOE REDNEX Jive

EINS ZWEI POLIZEl MO-DO piastka

WELCOME TO TOMORROW SNAP aRioLA

NO ONE 2 UNLIMITED By1€

ALBUMS

R.E.M. MONSTER wARNER

CARRERAS, DOMINGO, PAVAROTTI THE 3
TENORS TELDEC/WARNER

BON JOVI CROSS ROAD MERCURY/POLYGRAMIAMBCO
ERIC CLAPTON FROM THE CRADLE REPRISE/WARNER
WET WET WET END OF PART ONE PrECIOUS/
POLYGRAM

MARIAH CAREY MUSIC BOX coLumsia

JOE COCKER HAVE A LITTLE FAITH capiToL
WESTERNHAGEN AFFENTHEATER wea

PINK FLOYD THE DIVISION BELL Emi

SUEDE DOG MAN STAR nuDE

THIS
WEEK

1

2
3

LAST
WEEK

NEW

SINGLES

ENDLESS LOVE LUTHER VANDROSS & MARIAH
CAREY epiC

I'LL MAKE LOVE TO YOU BOYZ Il MEN moTOWN
DO YOU WANNA GET FUNKY C+C MUSIC
FACTORY coLumsia

WHAT'S THE FREQUENCY, KENNETH? R.E.M.
WARNER

NEW TATTOO HELLO SAILOR Em

HEY NOW (GIRLS JUST WANNA HAVE FUN)
CYNDI LAUPER SONY

FLY GIRL KULCHA waRrnER

THIS DJ WARREN G POLYGRAM

7 SECONDS YOUSSOU N'DOUR & NENEH
CHERRY sony

REGULATE WARREN G & NATE DOGG wWARNER
ALBUMS

R.E.M. MONSTER WARNEfR

BOYZ Il MEN Il POLYGRAM

SOUNDTRACK THE LION KING sony

ERIC CLAPTON FROM THE CRADLE wARNER
LUTHER VANDROSS SONGS sony

SMASHING PUMPKINS SIAMESE DREAM VIRGIN
LARRY ALDER THE GLORY Of GERSHWIN
POLYGRAM

WET WET WET END OF PART ONE POLYGRAM
SUPERGROOVE TRACTION BMG
STRAWPEOPLE BROADCAST sony

BELGIUM ¢Fpi BelgunvsaBam) 10/14/94

SWITZERLAND (Media Control Switzerland) 10/29/94

THIS
WEEK
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LAST
WEEK
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10
NEW

N

g N AW

NEW

NEW

SINGLES

NO ONE 2 UNLIMITED BYTE RECORDS

EINS ZWE1 POLIZEl MO-DO TOP SECRET RECORDS
COTTON EYE JOE REDNEX Jve
HEMELSBLAUW WILL TURA TOPKAPI

ENDLESS LOVE LUTHER VANDROSS & MARIAH
CAREY epiC

IT'S A RAINY DAY ICE MC sony

BLIJFE NOG 1 NACHT WENDY VAN WANTEN Jrp
I'LL MAKE LOVE TO YOU BOYZ Il MEN moTown
WELCOME TO TOMORROW SNAP! AriOLA

LOVE 1S ALL AROUND WET WET WET PrECIOUS/
POLYGRAM

ALBUMS

CARRERAS, DOMINGO, PAVAROTTI THE 3
TENORS TELOEC/WARNER

WET WET WET END OF PART ONE PRECIOUS/
POLYGRAM

JOE COCKER HAVE A LITTLE FAITH capiToL
R.E.M. MONSTER waRNER

ROSH VOISINE COUP DE TETE RcaBMG

ERIC CLAPTON FROM THE CRADLE REPRISE/WARNER
BART KAELL HET BESTE VAN rca

FRANCIS CABREL SAMEDI SOIR SUR LA TERRE
SONY

SINEAD O'CONNOR UNIVERSAL MOTHER Em
JOHNNY HALLYDAY ROUGH TOWN PHONOGRAM

THIS
WEEK
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3
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LAST
WEEK

4
1
5
3
2
7
6

9
NEW
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mwmwwgmb»—. o

=
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SINGLES

LET THE DREAM COME TRUE D.J. BOBO Frresk
| SWEAR ALL-4-ONE waRNER

SATURDAY NIGHT WHIGFIELD PHONOGRAM

7 SECONDS YOUSSOU N'DOUR & NENEH
CHERRY coLumsia

LOVE IS ALL AROUND WET WET WET POLYGRAM
ENDLESS LOVE LUTHER VANDROSS & MARIAH
CAREY coLumsia

ALWAYS BON JOVI MERCURY/POLYGRAM

EINS ZWEI POLIZEI MO-DO PHONOGRAM

SWEET DREAMS LA BOUCHE BmG

I'LL MAKE LOVE TO YOU BOYZ Il MEN POLYGRAM
ALBUMS

R.E.M. MONSTER wWARNER

JOE COCKER HAVE A LITTLE FAITH em

ERIC CLAPTON FROM THE CRADLE REPRISE/WARNER
BON JOVI CROSS ROAD MERCURY/POLYGRAM
PATENT OCHSNER GMUESS BMG ARIOLA

ZURI WEST ZURI WEST SOUND SERVICE

WET WET WET END OF PART ONE POLYGRAM
CYND1 LAUPER TWELVE DEADLY CYNS sony
CARRERAS, DOMINGO, PAVAROTT! THE 3
TENORS TELDECWARNER

MARIAH CAREY MUSIC BOX sony

FINLAND (seura/IFPi Finland) 10/23/94

SWEDEN GLp 1021/94

THIS
WEEK

THIS
WEEK

HWN =

0N O

)

SWONOG LW

LAST
WEEK

1
NEW

8
4

m o whN

N~

NEW
NEW
NEW
NEW
NEW

NEW

SINGLES

COTTON EYE JOE REDNEX Jive

THIS IS THE WAY E-TYPE SONET/POLYGRAM
ALWAYS BON JOVI MERCURY

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN
ROCKET

LOVE IS ALL AROUND WET WET WET FONTANA
OPPNA DIN DORR TOMMY NILSSON ALPHA/SONY
REGULATE WARREN G & NATE DOGG wARNER
BALLADEN OM ELLA ELSA DIA PSALMA
MUSIKDISTRIBUTION

{’LL MAKE LOVE TO YOU BOYZ Il MEN moTOowN
GODFATHER COOL JAMES & BLACK TEACHER
SONET/POLYGRAM

ALBUMS

R.E.M. MONSTER wARNER

MAURO SCOCCO 28 GRADER 1 SKUGGAN DIESEY
BMG

BON JOVI CROSS ROAD MERCURY

UNO SVENNINGSSON UNO RECORD STATION/SBMG
SUEDE DOG MAN STAR NUDE/SONY
QUEENSRYCHE THE PROMISED LAND Emi
CRANBERRIES NO NEED TO ARGUE istanD
ERIC CLAPTON FROM THE CRADLE warNER
GREEN DAY DOOKIE waRNER

WET WET WET END OF PART ONE FONTANA

N o= o woNOUMBWN-
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PORTUGAL (Portugayarp) 10/19/94

THIS
WEEK

1
2
3

NN s

w0

LAST
WEEK

NEW

ALBUMS
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

SLOVENIA: Laibach, the group of art-rock conceptualists whose albums have become this country’s
premier popular music export, has released its 10th collection, “NATO,” to widespread critical
acclaim. The band, which took its name from the German rendering of Ljubliana, the capital city
of Slovenia, has provoked strong political reactions both here and abroad with its forbidding use
of martial rhythms and totalitarian imagery, and a philosophy that it has disseminated over the
years through a string of carefully prepared statements, rare interviews, and eccentrie concerts.
On “NATO,” the four musicians—who use only their first names: Dejan, Ervin, Jani, and Milan—
confine themselves to radical reinterpretations of well-known songs of the past. The nine tracks
include *“War” (Edwin Starr), “In The Year 2525” (Zager & Evans), “Indian Reservation” (Don
Fardon/Paul Revere & the Raiders), and “Dogs Of War” (Pink Floyd), all arranged and produ-
ced in a way that moves the group as close to the latest dance and techno sounds as its doomy,
hymnal image will permit. The selections on “NATO,” and indeed the title of the album itself, have
been determined “by the group’s response to changing Europe and changing world orders,” ac-
cording to a band statement. The single, “The Final Countdown,” an international hit for the group
Europe eight years ago, is accompanied by a computer-animated video that sets Laibach in a uto-
pian parliament playing a diabolical game of chess. Using high-resolution computer graphics to
create phantasmagorical worlds of the imagination, the video underlines Laibach’s philosophy that
there is no plagiarism, that everything is permitted. The group sees the future as nothing more
than a reinterpretation of the past, a theory that apparently opens up its habit of recycling yester-
day’s hits to various levels of understanding and pereception. JANI KENDA

PORTUGAL: “Portukkal” (EMI), a CD maxi-single by General D, is the first Portuguese-language
rap record to be released here. Featuring the singing and traditional-style playing of the group
Finka Pe from Cape Verde, the former Portuguese colony off the west coast of Africa, the lyric

of “Portukkal” addresses the issue of thinly disguised racial
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rap music, not only as a performer but also as an organizer
of rap festivals. After a spell of military service during which
he felt discriminated against, he began to divide his time be-
tween rap and anti-racist politics, running in the most recent elections for the European parlia-
ment. In addition to a successful visit to London, where he played the Hackney Empire, his recent
performance at the Marés Vivas concert in Lisbon proved to be the highlight on a lengthy bill
of acts. FERNANDO TENENTE
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ITALY: Neapolitan blues/rocker and balladeer Edoardo Bennato’s latest album, “Se Son Rose
Fioriranno” (If His Roses Should Flower) on Virgin Italy, provides a musical snapshot of the na-
tional mood of uncertainty sparked by the political and economic chaos of the past summer. In
particular, the 1960s-retro feel of several tracks has struck a chord among listeners who would
prefer to find reassurance in nostalgia rather than contemplate the possible troubles ahead. The
satire and irony of Bennato’s lyrics were highlighted in an unplugged context earlier this year
when, accompanied by the Solis String Quartet, he performed a set of classic songs from his
30-year career in front of 2 home crowd in Naples, at the second annual Marechiaro Blues Festival.
This was followed immediately by a performance with his regular electric band, belting out tracks
from the new album including “Meglio Topolino” (Better Mickey Mouse), a scathing attack on the
country’s superficial political and media elites, including Prime Minister Silvio Berlusconi. Ending
with his one-man-band act and a full-blown operatic encore, Bennato demonstrated that despite
being one of the country’s longest-running musical survivors, his musie, lyrics, and live perform-
ances remain as vital, relevant, and appreciated as ever. The Marechiaro Blues Festival also show-
cased other established and emerging talent, reinforcing Naples’ reputation as the blues capital
of Italy. Particularly impressive was the Afro-jazz-funk of James Senese (nicknamed Naples’
James Brown), the Memphis-style blues power of Blues Stuff, and the saxophone playing of Enzo
Avitable, who performed alongside this year’s international guest, Alvin Lee (ex-Ten Years Af-
ter). MARK DEZZANI

GERMANY: Erich & das Polk is the latest representative of new German “volksmusic” to make
a mark. Originating in the Stuttgart area, the six-piece band led by Erich Schmeckenbecher re-
cently released its second album on EastWest, “Wir Sind Das Polk” (We Are The Polk). The
group’s name is a play on words, “polk” being a cross be-
tween volk (which is German for folk) and polka, the tradi-
tional dance rhythm that is a significant element in the
group’s musical style. With a lineup featuring mouth organ,
accordion, harp, bass, and drums, the band combines “volks-
music” with cajun, rock, blues, and square-dance influences
to produce music that inspires listeners to do-si-do their
partners. The name could also mean to “polk” fun at all
kinds of down-to-earth subjects, which is what the group’s
humorous lyrics tend to do. Schmeckenbecher first made a
name for himself as a virtuoso guitar, mandolin, banjo, and bouzouki player when he was half of
the duo Zupfgeigenhansel (meaning “men who pluck string instruments”). He is devoted to up-
holding traditional German folklore, which he believes can only thrive if it is exposed to outside
influences and thereby prevented from inbreeding. ELLIE WEINERT
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International

ASCAP Honors Top U.K. Writers
Mutt Lange, Big Pig Are Winners

M BY DOMINIC PRIDE

LONDON—Prolific songwriter Mutt
Lange was the top winner at ASCAP’s
Oct. 14 awards ceremony honoring
U.K. writers, taking home the song-
writer of the year award.

Elton John and Bernie Taupin’s pub-
lisher, Big Pig Music, walked off with
the publisher of the year prize, while
Tim Rice’s composition “A Whole New
World” was named song of the year.

Lange, not present at the awards
ceremony, was honored for writing,
among other hits, Michael Bolton’s
“Said I Loved You ... But I Lied” and
Tina Turner’s “Why Must We Wait Un-
til Tonight,” and for co-writing Bryan
Adams’ hits “(Everything I Do) I Do It
For You” and “Please Forgive Me.”

The ceremony, held at London's
Park Lane Hotel, drew a less star-stud-
ded turnout than previous occasions,
with most of the awards being picked
up by publishers or by friends. Many of
this year's top songs were also present
on last year's list, begging the question
of whether U.8. radio stations were
unadventurous, or whether most of
ASCAP’s writers fell into the “tried
and tested” category.

Among the writers present were the
members of Duran Duran, Def Lep-
pard's Joe Elliott, and Sir Tim Rice,
who gave a witty after-dinner speech.

Duran Duran’s Simon LeBon used
the occasion to lash out at an upcoming
piece of U.K. legislation that will out-
law a citizen’s right to silence and place
limits on open-air concerts and raves.

Upon collecting the award for “Ordi-
nary World,” LeBon said, “While I'm
here, I'd just like to say the Criminal
Justice Bill stinks.”

It was the first outing for ASCAP’s
new U.S. and European executive staff,
represented by CEO Dan Gold, presi-
dent Marilyn Bergman, and new direc-
tor of U.K. and European operations
Roger Greenaway. Bergman used the
occasion to note some of the progress
being made by ASCAP.

“Many of you will have heard about
the new ASCAP agenda,” she said. “My
Job is to move that agenda forward on
behalf of our members and affiliate so-
cieties. We are expanding our swrvey

and making more money available for
distribution. I'm confident that we will
find more reasons to be satisfied with
ASCAP in the coming months.”

One ASCAP priority is to come to
grips with the problems and opportuni-
ties with digital diffusion on both sides
of the Atlantic, Bergman added. “The
exchange of music [between the U.S.
and the UK.} was under way long be-
fore the superhighway. Now we are
preparing for the 21st century.”

Reflecting the growing importance
of film and TV music, this year’s
awards ceremony featured several new
honors. The media award was won by
Peter Van Hooke and Ray Russell for
the theme to “New Blood,” and film
awards were won by Trevor Jones for
“In The Name of The Father,” Patrick
Doyle for “Carlito’s Way,” and Richard
Robbins for “The Remains Of The
Day.”

Awards were made to PRS writers
for the following compositions:

"Another Day In Paradise,” Phil Collins (Hit &
Run Music)

“A Whole New World,” Sir Tim Rice & Alan
Menken

“Come Undone,” John Taylor, Simon LeBon, Nick
Rhodes, Warren Cuccurullo (EMI Music Publishing)

“(Everything | Do) I Do It For You,” Bryan
Adams, Michael Kamen, Mutt Lange (Zomba Music
Publishers)

“Hold On My Heart,” Tony Banks Phil Collins,
Mike Rutherford (Hit & Run)

“Hopelessly,” Rick Astley, Robert Fisher (BMG
Music Publishing)

“I'm Gonna Be,” Craig Reid, Charles Reid
(Warner/Chappell)

“Said | Loved You ... But I Lied,” Lange, Mi-
chael Bolton (Zomba)

“Mysterious Ways,” Adam Clayton, David Evans,
Paul Hewson, Larry Mullen (Blue Mountain Music)

“Ordinary World,” Taylor, LeBon, Rhodes, Cucur-
rullo (EMI)

“Please Forgive Me,” Adams, Lange (Zomba)

“Simple Life.” Elton John, Bemie Taupin (Big
Pig)

“The Bug,” Mark Knopfler (Rondor Music Lon-
don)

“The One,” John, Taupin (Big Pig)

“The Last Song," John, Taupin (Big Pig)

“Two Steps Behind,” Joe Elliott (Zomba)

“Walking On Broken Glass,”” Annie Lennox (BMG)

“What's Love Got To Do With It,” Terry Britten,
Graham Lyle (Myaxe Music Ltd).

The members of Duran Duran were among the Performing Right Society songwriters

honored at ASCAP’s London awards ceremony for U.K. authors and composers at
the Park Lane Hotel. Nick Rhodes (in the front row, far right) searches for tasty morsels
in Simon Le Bon'’s hair in a spot of post-prandial tomfoolery. Pictured with them, in
the back row from left, are Todd Brabec, ASCAP director, membership services;
Wayne Bickerton, PRS chairman; Dan Gold, ASCAP CEO; Roger Greenaway, ASCAP
director of U.K. and European operations; Tim Rice; producer George Martin; and Def
Leppard’s Joe Elliot. In the front row, from left, are Elton John's manager, John Reid;
Duran Duran's Warren Cuccurullo; and ASCAP president Marilyn Bergman.

Canada

Albums Glut Blamed For Quebec Sales Drop

Digital Radio, New Tech Discussed At Rencontre Confab

M BY LARRY LeBLANC

MONTREAL—Declining sales of
domestic Francophone pop al-
bums and preparations for the
advent of digital radio and the in-
formation superhighway were the
major topics at the 11th Rencon-
tre conference, presented here
Oct. 14-15 by the Quebec music
trade publication Radio Activité.

Despite a sizable contingent of
European music figures, the ma-
jority of the 300 conference atten-
dees were Quebec-based Franco-
phone managers, producers, and
independent label heads. Few
multinational representatives
were on hand, but this reflects the
uniqueness of Quebec’s domestic
music industry, in which multina-
tional labels play a secondary role.

Despite the lack of industry
data, panelists discussing retail on
the confab's opening day argued
that sales of Quebec’s domestic
product have fallen precipitously
in the past few years. Varied rea-
sons for the decline were given,
including lack of promotion and
abundance of product.

“There were about 200 to 250 al-
bums [from Quebec-based artists]
released this year. The companies
are going too fast for the media,”
said Daniel Paradis, director of
sales at Trans-Canada Distribu-
tion here. “Small stores can't take
five or 10 cassettes or CDs of each
artist. Companies should look at
developing a series [of singles]| for
an act, followed then by an al-
bum.”

Yvon Desrochers, Eastern man-
ager at HMV Canada, argued that
“discounts in Quebec [with domes-
tic Francophone recordings]| are
not as attractive as with English
product. This could make a differ-
ence in promoting Quebec prod-
uct. We have no trouble in getting
attractive prices to sell Guns N’
Roses in volume. Because of mar-
ket prices, I have to sell at a dis-
count.”

At a panel the same day discuss-
ing digital radio, Jane Logan, VP
of the Canadian Assn. of Broad-
casters, predicted that by the vear
2000, digital radio will be in all ma-
jor Canadian markets, and in
many smaller markets as well.

“Digital radio offers superior
sound guality and allows radio to
adapt to consumers’ tastes,” Lo-
gan said. “Canadians will want
services on demand, and digital
radio will allow that.”

IF'rancois Conway, chief engi-
neer of Radio Canada, said that
digital radio will be launched na-
tionally in 1996. He noted that per-
manent digital radio transmitters
using the L-Band frequency
(1.452-1.492 MHz), favored by
most countries (except the U.S),
are now in operation in Montreal
and Toronto.

“Digital will allow broadcasters
[to be flexible] and to he more
competitive,” Conway said.
“Broadcasters are never happy
with [government]| regulation, and
we're hoping, aside from Cana-

dian content, there won’t be
much.”

The Montreal and Toronto digi-
tal transmitters are the projects of
Digital Radio Research Inc., a
government-supported initiative
involving publicly owned Cana-
dian Broadcasting Corp., the par-
ent of Radio Canada, and the
CAB, representing the majority of
Canada’s private radio operators.

Logan said the equipment now
being tested in Montreal and Tor-
onto facilities allows five radio sta-

‘Companies should
develop a series
of singles for an

act, followed then

by an albun’

tions to share the same transmit-
ter, and would also allow one
station to offer five different for-
mats with the same station
breaks, news, weather, and sports
but with different music program-
ming. This would, she said, allow
broadcasters to cut operating
costs after an initial investment in
new hardware.

“Smaller stations cannot afford
to have only one transmitter,” said

Logan. “Using computer technol-
ogy, five stations could share one
transmitter and save costs.”

A timely topic on the second day
of the conference was the Cana-
dian music industry’s ability to
adapt to the flood of electronic
services anticipated in the future.
The federal cabinet recently
issued an order directing the Can-
adian Radio-televisicn & Telecom-
munications Commission to hold
an unprecedented hearing in the
new year, bringing together all
major players in the telecommuni-
cations and broadcast industries
to discuss the new communica-
tions technologies, and the impact
of convergence on tae two indus-
tries.

David Basskin, president of the
Canadian Musical Reproduction
Rights Agency in Toronto, pre-
dicted that by empowering indi-
viduals with access to the elec-
tronic highway, multinational
record companies will be challen-
ged to compete. He did, however,
stop short of predicting that the
labels would die out.

“Sony, Matsushita, and BMG
are not going away,” Basskin said.
“They have gigantic libraries that
will continue to be valuable. How-
ever, the opportunities for the in-
dividual musician, composer, and
producer are going to grow. The
opportunity exists for a much
greater diversity of participants.”

Star’s DiCesare Claims Biz
Too Dependent On Gov’t

MONTREAL—One of the dra-
matic moments of the 11th Rencon-
tre conference Oct. 14-15 came dur-
ing an  opening-day panel
discussion on the declining sales of
Quebec pop albums at retail. Non-
panelist Andre DiCesare, president
of Star Records here, which distrib-
utes recordings by Roch Voisine,
Patrick Norman, and Andre Gag-
non in Canada, charged that the
Quebec music industry had grown
too dependent on government-
funded programs.

Substantially subsidized by the
provincial and federal govern-
ments, the mostly Francophone
Quebec musice industry is domina-
ted by some 50 independent pro-
duction firms, 20 of which are sig-
nificant. This is a startling contrast
to other parts of Canada, where
multinationals play the major role
in developing domestic talent.

Citing the federal government’s
MusicAction program, which pro-
vides financial support to help pro-
ducers and independent labels
make records and videos, as well as
tour, DiCesare said, “MusicAction
was helpful at one time, but it’s not
today. The industry might be bet-
ter off without it today. There’s far
too much product on the market.
We're shooting ourselves in the foot

producing too much.”

He added, “Today, there's a lot of
waste in production and not much
money being put in promotion. Too
many people are spending all their
money in production, and then find-
ing they don’t have zny funds left
over for promotion.”

Panelist Nicole Payette, GM of
MusicAction, countered that her or-
ganization, and its English counter-
part FACTOR, are trving to tackle
the promotion and marketing issue.
“We have put in a $5.5 million re-
quest [to the federal government]
to try to set up programs for mar-
keting and promotion.” she said.
“It’s a must.”

LARRY LeBLANC

MAPLE
BRIEFS |

PAL‘L EASTWOOD has been ap-
pointed manager of national promo-
tion at MCA Records Canada. Paul
Strathdee has heen namad director of
artist relations at Watch Music in
Toronto.
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bORDYY?

"The Billboanrd Interview

BY ADAM WHITE

~ he man who helped shape the
modern music industry does not regret leaving it.

Berry Gordy Jr. is relaxed and charming as he contemplates a
journalist’s many questions about the record company he construct-
ed. the music he created, the artists he discovered, the careers he
launched.

Interviewed a few weeks before the publication of his autohiogra-
phy, “To Be Loved,” Gordy appedrs 10 enjoy the view: the 35-yeur
sweep of history hack to the first, vibrant releases on Tamla Records
and still further back, to his part in the hot-hlooded hits of juckie
Wilson, Detroit’s Juvorite son of the '50s.

“The toughest thing I've ever done was this book,” says Gordy,
who turns 65 at the end of November. “To put all this stuff iogether,
(0 get the fucts, then to make it readable, make it interesting.” 1t has
taken him five years. “People ask me, ‘How was 1?2 [ say, “Il’s like
producing a thousand records, and you can’t release the first one till
the last one’s finished—and thev all have to tie in to a siory.”

Some story. Motown Records not only enfranchised a generation
of extraordinary artists, songwriters and musicians, it was also the
vehicle that carried rhythm and blues into the creative—and eco-
nomic—hedrt of the music industry, at first in America, then world-
wide. It was, simply, an empowering force.

“The sons and daughters of white-bread America became the chil-
dren of Motown,” declured one of Gordy’s peers in music, Jerry
Wexler, in his own recent autobiography, “and even today that gen-
eration, now middle-aged, remains loyal to the sound of Gordy’s
energetic sexuality, a mixture of charm and innocence.”

Candor was evident throughout the Motown founder’s interview
for Billhoard, conducted at his Bel-Air estate in Los Angeles. He
ddmits he became “very tired” in the '80s, which led to the sale of the
record compuny in 1988. But he chuckles when asked if he regrets
the decision, and makes it clear that he does not. “The industry’s not
today what it was when [ came into it.

‘I loved the creative part, the writing, the producing, the inter
action between the artists, the musicians, the writers and the pro-
ducers. Today, it doesn’t huve the kind of creative interaction on the
highest level that stimulated me.”

Of course, songs were the foundation of Gordy’s success in the
Motor City of the '50s: “Reer Petite,” “To Be Loved,” “Lonely
Teardrops.” And it is significant that he has not bartered away the
contents of Motown’s publishing arm, Jobete Music; he calls the
songs his “babies.

Gordy mentions the small fortune spent in research for his book,
“going fo find documents just to make sure we were right. dfter 30
years. | know pretty clearly now [what happened], because we
checked and rechecked and thought it out and discussed it
Everything Isay, Twant (o know what 'm talking about, and it’s got
to be fuctital.”

Even when he could bluff his way through a fan’s detour into
Motown minutiae, Gordy does not. He doesn 't rememberwho coined

the company’s '60s slogan, “The Sound of Young America,” for

example, nor recall that the Four Tops’ first albun for Motown,
‘Breaking Through,” wus never released.

Wit the publication of “To Be Loved,” and by shedding his tra
ditional reluctance to he interviewed, Gordy at last begins to coun
terhalance the weight of volumes about Motown authored by others.
An indication was the tone of u recent letter he sent 1o Newsweek,
reprimanding the magazine for ervors in a July article. “You will not
rewrite our history,” he thundered. “I will not allow it.” 1l

BILLBOARD: So many record companies over the years have
tried to become “the new Motown,” and so many music entre-
preneurs have tried to duplicate what you built. Yetit's hard 1o
see how anyone could do that today.

BERRY GORDY: Whether it can be done again, 1 really don’t
know. There are a lot of great, young, talented people out there
Bui the business has changed so dramaiically, and the whole
method is totally diilerent than our method was

We were in a city away [rom the music business and needed
fresh new ideas to bring out the potential in people. \We developed
from the ground up. in lact, when people came to me, they were
not writers, they were not producers, they were not anything. They
were just smart kids off the street

Thar was a pioneering time. 1t would be very hard for anorher
company to do what we did, because ir’s no longer a pioneering
time. Now it’s an electronic age. an age of corporaie conglomer
ates. The pay structure is not the same: for sports figures, lor enter-
1ainers, for whoever else. Everything has changed. Taking all that
into consideration, 1 would say it would be next to impossible to
do what we did

Now, I've met people that | personally think are great, young tal
enis. Andre Harrell, for example. !le came by here and we talked
and 1 lound him to be extremely bright. Some of the guys out there
could do it, il it were possible to do. I'm just not sure it is possi
bhle. given the times

“When I heard Jackie Wilson’s
voice come booming out over
that sound system, it was just
[sighs] an incredible thrill—
hearing my song being played.”

BB: You call them “kids,” the people who came to you in the
early days, and that’s literally what they were. Teenagers, in
many cases.

GORDY: Absolutely. They could be channeled and directed,
but they couldn't do things lor themselves that much. So we did it
for them; we taught them how to create

Of course, | didn't really know, myself; I was just a competent.
cocky kid who felt I knew a lot more than | did. But | had strug
gled to get people to hear my stuil and to listen to me. When I'sa
these young people coming up, 1 knew that they were just like me
Smokey [Robinson] was like me. All they needed was a chance 10
express their ideas; 1 would listen

BB: Did you have any role models in the business?

GORDY: | knew almost no other writers or producers by name,
but [ was always fascinared by those writers who told simple, clever
siories in song. Producing, as we did it at Motown, evolved. |
didn’t go out and hire producers. They just developed as a result
of the interaction berween me and them and the environment

Continued on puge 64
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Q&A
Continued from page 63

BB: What was your most frustrating obstacle?

GORDY: Probably trying to get money from the distrib-
utors to stay in business! They would only pay you if you
had that next hit record. It was a brand-new business—
we're talking about pioneering days now—and all the inde-
pendent distributors were underfinanced.

So were the independent record companies, of which 1
was just one. We always had to fight to get our money,
along with the other independent companies: Veelay,
Scepter, King, Duke/Peacock, Chess. Whoever had the
hottest record coming out would get paid [by the distribu-
tors] for their last one. That's all it was. They respected a hit. :

Every now and then, we had to have a clean-up record  HEY, HA
because our money was so spread out. We had a lot of hits,
but a lot of bills came with the hits. We needed a huge smash 1o col-
lect all that money.

BB: I've read that you once sent Mable John to
Chicago to cut a distribution deal with Ernie Leaner.

GORDY: Well, that was not true. Mable was a singer, the
sister of Little Willie John; she had a record [on Tamla]
called “Who Wouldn't Love A Man Like That.” But she never
did any business dealings or anything like that. It's funny
how, after 30 years,
as far as Motown is
concerned, there are
an amazing number of
[untrue] stories out
there.

I do remember that
Mable used to drive me
around. She really wanted
to have a record carecr, s0
she would take me around.
She wasn’t as good as her
brother, bur she had a nice
voice and a nice record. [ usu-
ally had a car myself, but T do
remember her driving me.

DIANA ROSS

Anybody who saw Berry, Billy
Davis and me doing the old-
fashioned bop—something
we'’d do at parties when the
music got good and loud—saw
a very personal side of Berry
and how he enjoyed life. It was
part of what he taught me
when | was still a teenager.
After hundreds of hours and
notes about stage performing
and rehearsals, the last thing
Berry would tell me before |
went onstage was, “Forget
everything | told you: Just go
out and have a good time.”
That was part of the Motown
sound. Over the years, I've met
people from cultures very dif-
ferent from ours, who not only
knew about Motown, but told
me how important the music
had been in their lives. It
brought enjoyment.

BB: Before forming Mo-
town, did you ever think
about moving to New York?
That was the center of the
music business at that time.
Or did you think there was
plenty of talent in Detroit?

GORDY: | never thought
about going to New York, but
[ loved the New York sound.
I had heen spoiled, working
with [Jackie Wilson's produc-
er] Dick Jacobs. Thar big
sound he got, it was just too
much. I wanted a New York sound real bad

But I never thought about moving away. never thought about
whether there was or wasn't talent in Detroit. 1 just felt everybody was
talented. And at that time, 1 felt I could make a hit out of anybody, you
know [laughs]. Even though I had never been a success up until that
point.

BB: Jacobs flew you into New York for the “Lonely Teardrops”
session. Did Jackie record with the band then and there?

GORDY: Yes, Jackie was right there in the studio. 1 think they'd
rehearsed the track and got all that balanced. When I heard his voice,
that crystal-clear voice, come booming out over that [sound system],
knew 1 had something. 1t was just [sighs] an incredible, incredible
thrill, hearing my song being played.

BB: It looks like you wanted your own Jackie Wilson when
Motown got started, with Eddie Holland.

GORDY: Absolutely, 1 wanted my own Jackie Wilson. Eddie was
close; he was good-looking, and he had a very smooth voice. He had a
thing called “Merry-Go-Round,” which [ thought was really good, and.
of course, “Jamie.”

But Eddie didn't have Jackie’s fire, that quality and that perfor-
mance. Jackie was a star before 1 even met him, and he just had a flair
about him. He was a performer all the way and he knew it. He would
wink on cue with the girls. He knew what he had.

I always looked for that magic later [in others]. It was very rough for
the artists who worked with me after Jackie, because 1 was looking for

important relationship.

GORDY: Ycs. Billy and T were very dilferent. He was a
very passive person, but very good with writers—and he
had good connections with the Chess brothers. Billy had
not had any really big hirs. but he was a nice, quiet guy. He
had been around, and he had some groups that we worked
with. [ was the aggressive writer. | was the guy who was
coming with ideas and stufl.

I had made a deal for the Miracles, and we cut some
tracks at Chess. Billy had his favorites. the Five Stars and
some of the other people he was working with. But [ saw
some magic in this particular kid, Smokey. These other
people, they were good, but | didn’t see in them what 1 was
looking for.

So after we stopped writing [or Jackie, Billy and 1 sort of
split up, with me taking the Miracles, him taking the Five
Stars, e taking this person and him taking that person. He
went into Anna Records with my sister Gwen. We stayed
friends, and | eventually bought out thei- company atter
putting “Money” [sung by Barrett Strong] with them for
national distribution. It was always a good, warm relation-
ship; we were very honorable with each other.

BB: Before “Money™ was a hit, you made “Come To
Me” with Marv Johnson, then placed him with United
Artists Records. “You Got What It Takes” became a
smash. How did this compare with your Jackie Wilson
experience?

GORDY: Marv was the first guy I'd worked with
atter Jackie. He was not Jackie, by any means, but he
became a star. In fact, he was the hortest artist we
had then.

Marv was very, very good, but he wasn't as easy to
work with as some of the other artists. | would have
to make a lot of tapes with him, then splice a lot of
things together, because sometimes he had a timing
problem.

As a person, Marvin made many ol our other artists

aware of his star status; sometimes they would com-
plain about his arrogance. As far as Marvin and 1 werc
concerned, it was a good relationship. He treated me
finc.
We did several more records with Marvin. none of
which ever got the prominence of “You Got What It
Takes.” There were so many things 1 loved about him,
and cach one was different. But I was also busy trying to
keep [other artists] solid.

BB: One of the stories that has passed into pop music
legend is about how you met Smokey in [Jackie Wilson

S /f’fotown Studio Dummer : manager| Nat Tarnopol’s office in late ’57, looked at his
= X Ilr)rnny Benjami, (midd/)’/j“mesﬁmmm”’ bassist songs—and criticized every single one. Some people
padic Hollan€ Tank Cosby Gmidey, ﬁgl(;;ﬁ)’ and Saxophonjs would have said, “I'm out of here, [ can’t deal with this.”

that perfection. 1 thought Jackie. as the first guy I ever worked with,
was the nonn. And, of course, it was nowhere near the norm.

BB: Did you or Eddie Holland demo your songs for Jackie?

GORDY: Eddic did most of them, except for “Te Be Loved.” | sang
that for Jackie myself. | think “Reet Petite” was given to Jackie by Pearl
Music and Roquel Davis.

BB: Roquel (aka Billy) recalls using one of the first electric
Waurlitzers when you and he wrote together. He also told me that
“To Be Loved” was done in the middle of the night, in your sister
Gwen’s apartment.

GORDY: “To Be Loved” was born on one of the worst nights of my
life. I had been served that
morning with divorce papers,
and I went to my sister's house
in tears. The words [to the song]
came easy.

Billy and 1 were writing part-
ners, and the rcason he was at
the house that night was not
write with me, but because he
was Gwen's boyfriend. Billy real-
ly had nothing to do with thar
song, but he and [ had made an
agreement. There were songs
that he originally had with other
writers that | was going to be
part of. He was part of the songs
that 1 wrote, and so was Gwen,

“No,” | said, a little con- because they helped me.
fused. “l have a song to play That's the way our relation-
you.” ship was: He had some songs, |

“If you have a good song,” had some songs. Actually, “Reet
he explained, “then you Petite” was one of the songs he
should be able to hum it to started. But “To Be Loved” and
me.” “Lonely Teardrops”™ were songs

What an invaluable lesson. that [ wrote.

LIONEL RICHIE

Shortly after the first
Commodores album was
released, | remember stop-
ping Berry Gordy in the hall-
way of the Motown studio.

“Mr. Gordy, | want to play
you a new song | wrote!”

“Hum it to me,” he replied
very simply.

“No, no. | have the tape in
my car—I’ll play it for you.”

“Oh, you have a good tune
to play me,” he said.

BB: That was obviously an

GORDY: Yes, but when | went through a hundred songs
and rejected every one of them, Smokey was more and more
enthusiastic. He loved what 1 was telling him. He'd say, “1 can

go back and fix this one, fix
that one.” I thought, “This
guy's either got to be the
dumbest person I'll cver meet
or the smartest, the nicest per-
son or the strongest.” Because
he was getting more energy as
1 was telling him, “No, this one
doesn’t make it, cither.”

MARTIN BANDIER

What first impressed me
about Berry Gordy was the
way he talked about songs—
as if they were children. While
most people in our business
describe songs in terms of
monetary value or chart num-
bers, Berry talked about a
song’s passion, how the hook
was crafted, what a great
beat it had, or how it was first
recorded. From a publishing
point of view, his attitude was
and is unique. | think Berry is
the last remaining “music
man” in our business.

BB: Was that what you
were looking for, people who
wouldn’t be intimidated by
criticism, by being told,
“You've got something, but it
needs work”?

GORDY: 1 don't know what
I was looking for, because
everybody was so different.
When you see what you're
looking for in one person,
someone clse would have
another quality. Norman
Whitfield, for instance, had a lot of fire inside of him.

BB: Even when he was young?

GORDY: No, no, when he was young, Norman was very shy. He
was a friend of Brian Holland. [ used to see him hanging around; he
would come to the studio. Now, 1 didn't like people hanging around
there if you weren't either working or doing something.

One day. we needed a tambourine player. I saw Norman, and | said,
“Hey. you—you! Can you play tambourine?” He said, “Ves, sir,  can.”
So I told him, “Well, get in there, we need to keep a beat, just two and
four.”

He went out [into the studiol, he was keeping a beat, but he was
nervous and kind of missed a couple of beats. And [ said, “Hey, you—
you! Out, out!™ I kicked him off that session. So it took him quite a
while to regain his confidence.

Continued on page 66
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Q&A
Continued fiom page 6+

BB: In an interview for the liner notes of a reccent Marvin Gaye
reissue, Norman gives the impression that he had his stuff togeth-
er carly on. “You give me money,” he says he told you. “and I'll give
you hits.”

GORDY: He may have had it together, but we never noticed it
Norman remembers very well getiing kicked out of thar session, but he
did get very strong later. That's why [ gave him a lot of credit. He kept
on till he finally produced a couple of hits. And he studied my stuft, he
studied “Money” and that tom-tom beat. He took thai and used it on
a lot of records.

Norman was probably the mosi underraied producer that we had
He would take the Tempuations, five voices, and he would take each
voice: write a song, work out a song, produce with everyone in the

Berry Gordy, 1964

group doing stuff that was just phenomenal.

But Norman was very...[pauses]...dictatorial. He did everything thar
he thought I'd done to him. He said, “If you were successtul [that
way|, then I've got to let these guys kuow whar they’re getting. I'm
going to give them smashes, but they’'ve got to work!

I've always felt Norman worked his way up from the bottom
because my favorites were Holland/Dozier/Holland when they were
hot. Once Holland/Dozier/Holland took over from Smokey, those cats
were [laughs] phenomenal! Everything they did, whether [ liked i1 or
not, I didn’t even have to hear.
When they'd come into the

weekly product evaluation]
meeting, it was in the pocket.

So while my focus was on
them and on Smokey, Norman
was out there trying to get my
attention. Finally, he got it
Then as he go! stronger, he
songwriter with several hits voiced more of his opinions,
under his pen. When | and he won his arguments with
showed him my songs, he cri- me.
tiqued every one of them
and, without being impatient,
told me how a song should
have a beginning, a middle
and an ending that all tied
together. He developed me
into the songwriter that |
became. My most recent
song, “Berry’s Theme,” was
inspired by our friendship
and my love for him.

SMOKEY ROBINSON

When | met Berry Gordy, |
was just out of high school. |
had a school notebook filled
with about 100 songs. Berry
was already a professional

BB: Did you get into fights
over rejecting records in those
Friday meetings?

GORDY: Not so much
fights, because [ had the final
say-so. But there were some
very intense arguments, intense
disagreements. People had the
treedom to discuss and say
whatever they wanted, and
tight as long as they wanted to.
And if they had a beiter argu-
ment than mine, they would

win

Logic was always the boss. | made rhar plain to everybody. It was not
me, not them, 1t was not some other power, but logic. But they had to
prove it or show il

BB: Il the strongest Motowners could handle rejection early on
because vou were their support system, what happened as you got

more involved in the husiness sidc? Did they resent your unavail-
ability?

GORDY: “Rejection” may be a slight exaggeration, because most ol
the records rhat didn't make it were because of votes ai the meeting,
That was rejection in a sense, but it was rejection by the peers of peo-
ple who were doing it. And sometimes by themselves.

When they heard records in an open forum, they could see imper-
fections and a lot of things they couldn’t see by listening to [a record]
by themselves. That's as far as the meetings were concerned.

Now as far as my being less and less accessible, that was a delinite
problem. I don'’t think they resented it so much because of my busi-
ness activiries. There were always people in charge to handle them and
their wishes: Mickey Stevenson, who was a strong A&R deparrment
director, and the artist-development people, the ariist-management
people.

I think thar more resentment came as | fell more and more in love
with Diana and was on the road with the Supremes. Or as | started
spending more and more time with them because | saw the Supremes
as the vehicle 10 lead Motown into a whole new world of music, and
appreciation of our music.

I saw them as leaders of that movemeni, number one. Number two
I was falling more and more in love with Diana, and, of course, she
inspired me to the hili. And I'm sure that was resented by some of the
other arusts. But at the same time, | knew that it was breaking ground
for the whole Motown stable. And it didl.

BB: One of the vital elements of Motown was your house band,
the Funk Brothers. Some of them were experienced jazz musicians.
Was it tough to get those guys to play pop music? After all, [drum-
mer| Benny Benjamin and [bassist] James Jamerson had played
with Dizzy Gillespie and other top jazz names.

GORDY: Absolutely, it was
hard holding them down
They constantly wanted to
jump olf into something jazzy
or way out there. Bur it made
the music a lor more interest-
ing, because they would push
me to the limit. Jamerson and

ALAIN LEVY

Before | ever came to the
U.S., Motown brought the
sound of America alive for
me. In the years since | first
I had major, major tights many heard Stevie Wonder and
times; he was the roughest Marvin Gaye, I've come to
one. think of Motown as a kind of
ambassador of American
music to the world. Working
with Motown and the legacy
than you, or because he of Berry Gordy Jr. over the
pushed for the fun of push- past few years has been one
ing? of the proudest achievements
GORDY: He felt he knev of my professional life.
more, he felt he was better Having Berry Gordy as the
and he was betrer. Jamerson honorary chairman of Motown
had his own ideas, but we had is one small way to pay trib-
this great relationship, and ute to his legendary vision.
because he knew that if he did
something great, 1 would like it
even though [ told him not to
do i1
Lwould say, “Hey, you can't do thar, this is not a jazz session, man.
We wani 10 stay in the groove. \WWe want to do some good things, we
wan! the feeling 10 be there and all that, but this is not a jazz session
I didn’t want to put tags on the music, because it was a mixiure of
a lot of stull: gospel, jazz, blues, country and western, whatever. 1t was
Motown music, so it was individual leelings, the band and the mix. We
didn’t care what it was called. As long as it was a hit

BB: Was that becausc
Jamerson felt he knew more

BB: And Benny?

GORDY: Benny was into his own world, he had so many rhythms
at the same tinme, but he kept that toot locked and everything
Jamerson was the same. They were very locked into the thing togeth-
er. and they were grear. Every now and then, Benny would do some
crazy stufl, bur he’d come right back on it. And he would look at me,
smile and say something.

Jamerson and Benny would have this little competition as (0 who
could do more and get away with it. The other musicians were more
conservative, but they were just as great in their own way: Earl Van
Dyke, Beans Bowles, Robert White, Joe Messina, Uriel Jones and all
these guys. They were all talented and they all had their own thing,

My favorites just happened to be Benny and Jamerson. Like any
artists, you have favorite people who you know can deliver the things
that you want them to deliver

BB: One theory about why those musicians didn’t reccive credit
on Motown alhum jackets in the '60s was that you were alraid
they’d be poached by other record companies.

GORDY: That was never a thought. We were busy making music
period. A lot of these things about credits and so lorth, whatever our
art department did, there was never any thought ol keeping names ofl
a record. That’s crazy. That never even came up

BB: Some ol the musicians were moonlighting, playing on scs-
sions for Golden World Records in Detroit and other labels.

GORDY: Yes, it did bother me, especially when | heard the sound
coming out similar to ows

Continued on page 68

Roots

Gordy Got Started With Mr. Excitement, A
“Job” & An $800 Birth Certificate

BY FRED BRONSON

thought I had it made early, when [ did Jackie Wilson’s

song. Once | did ‘Reet Petite,’ | thought that was the

end of the world. 1 had made a hit record. 1 would be

rich forever...but little did I know,” says Berry Gordy,

whose autobiography, “To Be Loved,” arrived in book-
stores this week. “1 never thought 1 had it made as much as |
thought I had it made then. Even after | had Motown, and
even after | had all the hits. Because we were busy, always
looking to the future.”

Bom and raised in Detroit, Gordy had a difficult decision to
make early in life: boxing or music. He tried his hand at both,
fighting as a featherweight and appearing at venues like the
Michigan Theater, where he played his own tane, “Berry’s
Boogie.” In August of 1950, Gordy made the fateful decision
to hang up his gloves and devote his time and attention to
music. He wrote one of his earliest songs, “You Are You,” and
mailed it off to Doris Day in Hollywood. She p-obably never
heard it back then, but 43 years later, when she and Gordy met
for the first time, he sang it for her, bringing tears to her eyes—
and his.

After serving in the Korean War, Gordy retumed home and
opened a record store. He wanted to specialize in jazz, but
soon realized he'd have to cater to the neighborhood folks who
were interested in blues if he wanted o make a l:ving. The 3D
Record Mart finally did go out of business, and Gordy sold
cookware door-to-door for a brief time, then worked at the
Lincoln-Mercury factory in the Motor City. His wife Thelma
wasn't thrilled when he left that job to write full-tme, and they
were divorced by 1957, the year that Gordy and Roquel Billy
Davis scored with “Reet Petite.” Gordy also work=d with Erma

Franklin and Freda Payne in those early days, but it was Jackie
Wilson—Mr. Excitement—who brought Gordy 10 the upper
reaches of the Billboard chart with “To Be Loved,” “Lonely
Teardrops,” “That’'s Why (I Love You So)” and “I'll Be
Satisfied.”

Gordy had another fateful meeting in 1957. He was in the
office of Wilson's manager, Nat Tamopol, when a group called
the Matadors auditioned. Tarnopol passed midway through
the third song, but Gordy followed them out and -old the four
guys and a gal that he liked them a lot. The lead singer intro-
duced himself as William Robinson but told Gordy to call him
Smokey. Thus began a personal and professional relationship
that has lasted ro this day. In February of 1958, Smokey’s
group—renamed the Miracles—released its very first record,
“Got A Job,” on George Goldner’s End label.

Soon after, Gordy was offered the chance to be president of
a new record label founded by his sister Gwen along with
Roquel Billy Davis. Berry passed on the chance tc head Anna
Records, believing he would be happier starting his own busi-
ness without partners. His next step, after finding :t difficult to
collect publishing royalties, was to start Jobete Music, named
after his three children: Hazel JOy, BErry and TErry. Then,
when his producers’ royalty for “Got A job” tumed out o be
$3.19, Smokey told him he should start his own ~ecord com-

Continued on page 68
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Q&A
Continued from puge 66

BB: What about pressure on Motown artists to leave for other
labels? You had to deal with that almost from the start, didn’t you?

GORDY: The artists were being approached all the time by difterent
people, hut those approaches fell on totally deaf ears for many years. |
remember Smokey coming to me once after a few hits with the
Miracles. He said that a lady came to him from Scepter Records and
offered him a million dollars to come with them.

BB: 1 guess that was [Scepter president] Florence Greenberg.
How did Smokey respond?

GORDY: Smokey was insulted. He said, “How could she think 1
would [leave], whar did she think of me?™ 1 told Smokey, “You'll have
alotof that.”

Other times, artists might mention various situations where they
were approached in subtle ways, but there was never a problem until
abour 1964, Then Mary Wells left.

BB: Part of the Motown magic was your hit ratio, especially com-
pared to other labels in the industry. You put out fewer releases
than most of your competitors.

GORDY: Well, it wasn't done consciously. We did 1t because we
were looking for great records—and great records didn’t come that eas-
ily lluughs]. Tt was just that few records could make it through that
Friday meeting. A whole lot of records stayed on the shelf.

Every record, we felt, had 1o go Top 10. We'd always say, “No album
cuts.” People [in the meeting] would say, “That's an alhum cut, let it
go.” I'said, “No, no, every cut has to be something meaningful. A side
and B side.”

So when a record didn’t make it on the A side, like Stevie Wonder's
“I Don’t Know Why,” they turned it over and “My Cherie Amour”
became one of the standards of all time.

[Starts to sing "1 Don’t Know Why™] You know, we worked so hard
on that record in the studio with Stevie, and even to this day, he
remembers it. T loved that record, too. “My Cherie Amour™ was just a
good B side.

great, sexy image. Why blow it?”

“I don’t care abour no image, BG,”™ he told me. “1 just want to awak-
en the minds of mankind.” That was heavy. 1 loved 1t when he said
that. *OK, Marvin.” [ told him, “if you're wrong, yeu'll learn some-
thing—and if you're right, I'll learn something.”

I learned something,

BB: Marvin’s own songs seemed to work best when someone
else was involved, whether it was David Van DePitte, Ed
Townsend, Leon Ware. How much did he need someone to bounce
off, or someone to keep him on track?

GORDY: Marvin liked to hang out with cats he liked. He could have
done it by himself, perhaps, but all these people added something to
Marvin. He would end up pulling it together because it was Manan
who was the genius of the group. Not only the genius—Marvin had a
natural instinet for hits. He could do the national anthem and it would
be a hit.

BB: At the time, it appeared that “What's Going On” influenced
Stevie Wonder in terms of
the future direction of his
songs and his career. How
did you see it?

GORDY: 1t's so hard 1o
compare the two because they
were so differcnt. Marvin had a
different kind of sex appeal

AHMET ERTEGUN

| have known Berry Gordy
since he started Motown.
Already a producer of great
records and great songs, he

than Stevie. Stevie was a tech-
nician; he would deal with
contraptions and technology.
The whole thing about
Motown was individuality in
all aspects.

BB: Stevie seemed to
know what he wanted once
he became an adult, taking
charge of his career. How

went on to create the defini-
tive black record company.
Under his guidance, Motown
was responsible for establish-
ing a period and style of
black music which was incred-
ibly creative and trendsetting
and which will live forever.

MICHAEL JACKSON

Berry Gordy is my mentor.
He was there when no one
else was interested. He laid
the groundwork for what |
am doing today. He is my

BB: You picked up that
emphasis on quality control
from working at the Lincoln-
Mercury plant in Detroit?

GORDY: Yes, I thoughrt it
could apply to my operation.
Except that T was dealing with
human heings, which made it a
lot more interesting, because

cach one had ditterent dreams,
desires. attitudes. We let them
be individuals. Each onc was
uniquely different, and that’s
why you didn’t get Marvin Gaye
sounding like Stevie Wonder, or
Stevie sounding like Diana Ross. That only comes ot ol freedom ot
CXpression.

But freedom within limirarions—1 had some limitaions. Especially
with the musicians, as 've said, because they wanted to go all over the

place with their jazz and stuft

friend, my brother and my
teacher. And for this I shall
forever be grateful.

BB: Marvin's freedom of expression seemed directed toward
being Nat “King™ Cole or Frank Sinatra.

GORDY: He wanted to be a pop balladeer. Fred Astaire. Sinatra
that sort ol thing, Top hat, cane. that wis Marvin Gaye. Could he do
it? Yes, Maman was a great siger of ballads. When Tsigned hon. it was
because he had done a standard, “Mr. Sandman™ [duning a 1960
Christmas party at Motown]. Tean sull hear it today: it was great!

BB: His very first Motown album featured standards like “My
Funny Valentine,” “Witcheralt™ and “How High The Moon,”™ and
later on, there were his Nat Cole and Broadway albums.

GORDY: Ouwr [promeuonal] locus was on the Motown sound. and
o hecause those albunmis didn’t happen Jon the charts] with Marving it
wasn't necessartly a reflecnon on him. Ir could have been areflection
on me and the company’s eflorts in moeving m that direction. As far as
I was concerned, Marvin Gaye was a great balladeer.

BB: Of course, “What's Going On” couldn’t be much further
from Nat Cole or Frank Sinatra.

GORDY: By that time. he had fallens into another kind of mind-set.
He was into saving the world, so that halladeer stull was in the back-
ground. When he was doing “Hitch Hike™ and all those kinds ol
things, they weren’t as meaningful to him. Well, “"Stubbom Kind Of
Fellow™ did mean a little bit to him, because he was a stubborn kind ot
fellow. But when he got into "What's Going On,™ his life was dedicat-
ed 1o awakening the minds of mankind.

BB: Can we set the record straight on “What’s Going On™? It’s
been said that you didn’t like the record or didn’t think Marvin
should be singing songs like that. Is that right?

GORDY: It wasn't that [ didn’t like the record: Tdidn’t like the idea
that Marvin, who was so popular with the women. wanted to sing
protest songs. He called me when [ was on vacation in the Bahamas
and told me what he wanted to do. 1 told him, "Marin, why do you
want to talk about police brutality, the Vietnam War? You've got this

rough was that for you to accept?

GORDY: Stevie seemed to know what he wanted even before he
became an adult. And he did indeed take charge of his career. At first,
it was very rough [to accept]. Not because 1 didn't think Stevie could
do it. He had proven that he could do things himself and that he had
genius qualities and all that. What bothered me, 1 thirk, the most was
the fact that he, in my opinion, was defiant.

Stevie had been at a party with me in Detroit the day before his 21st
birthday, and when [ got 1o the West Coast, there was a letier Irom his
attormney that he was disaffirming his contracts. 1 was more upset about
that aspect of 1t than 1 was about his being able to do it.

The attorney had jumped the gun, Stevie was not gning to send me
a letter that day. So he fired that attorney, then he got another. After
negotiating with his new attorney, Johanan Vigoda, it was agreed on.

BB: Vigoda sounded like he was tough to deal with. Then, of
course, there was the renegotiation in 1976.

GORDY: Vigoda was a godsend to Stevie. He was tough, strong and
hnlliant, yet sensitive. He cared for Stevie like a father

REIGNING SUPREMES: outside EMI heudquarters, 1964

[That deal] was $13 million, it was an unprecedeated thing, But
even though we negotiated, we fought, Stevie never. rever implied or
threatened that he would leave Motown—and 1t tumed our to be very
good. He could have; he could have threatened it. but he never did.

BB: And you know that CBS or RCA would have offered him a
deal which would have...

GORDY:...dwarted ours. You understand that. and so you hope it
doesn’t happen. But you don't expect every artist to [tum down a more
lucrative deal]. Because they would be too unhappy with themselves if
they did something thar they didn't really want 1o do.

Contiued on page 72
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JOBETE: PUBLISHING IS THE
HIGHLY POLISHED JEWE
bORDY C0."S CROWN

In Finland, “I Heard It Through The Grapevine” is
used to promote chewing gum, while in Germany
the tune can be heard in a Lucky Strike cigarettes
spot. “Money (That’s What 1 Want)” blares from a
Spanish bank’s TV ad campaign.

BY HARRY WEINGER

hen Berry Gordy formed the Motown Record Company
‘ N / in 1959, he smartly added a key element to his infant
empire: a publishing company. He was, after all, a song-

writer first.

Gordy named the firm after his first three children; JOy, BErry
and TErry. Jobete Music—run by Berry’s brother Robert after sister
Loucye died in 1965—became a powerhouse, both feeding and
feeding off the great Motown hit machine of the 1960s and 1970s.
Jobete rode high in the 1980s with
innumerable covers and film sound-
tracks. Publishing veteran Lester Sill,
called “the granddaddy of music pub-
lishing™ by Berry Gordy in “To Be
Loved,” greatly expanded Jobete’s
overall operation from 1985 until his
recent retirement.

The jewel in the crown [or Berry
Gordy’s Gordy Company, Jobete
Music was the piece of his Motown
empire he didn’t sell, despite the best
efforts of Charles Koppelman and for-
mer protégé Michael Jackson.

In the 1990s, Jobete’s new execu-
tive in charge knows the legacy well.
He is the BErry, Berry Gordy IV, known as “B4" to his staff. Sitting
in his Gordy Company office high above Hollywood’s Sunset
Boulevard, the 39-year-old reflects.

“Of course, I grew up with Motown, I knew all the artists and
writers,” says the eldest son of Motown's founder. “When my
father started working on his book five years ago, I came into
Jobete. Until then, I honestly didn’t realize how exciting it all was.
I fell in love with it. The songs were so great. And there’s so much
depth here—so many songs still waiting to be discovered.”

Berry Gordy IV

RAISINS AND GRAPEVINES

Jobete, which includes Stone Diamond and Stone Agate, has
been graced by the Motown legacy. Yet even as Gordy reports that
Norman Whitfield and Barrett Strong’s smash “I Heard It Through
The Grapevine” reigns again as Jobete’s biggest license ever—the
California Raisins have just renewed their contract for the eighth
year running—he is acutely aware of the competition.

“Motown songs spark a lot of emotion in people,”
glad we have them. But we have to work them.”

Jobete’s various tools include the highly successtful Million
Performance Songs package—a four-CD set of classic Motown hits
(“Shop Around,” “Papa Was A Rolling Stone,” “You Can’t Hurry
Love,” “You Are The Sunshine Of My Life,” et al) bundled with a
280-page book of sheet music.

“We're very aggressive in sending out packages,
“It’s tough out there.”

Recent Jobete triumphs illustrate the publisher’s depth across
the decades. Luther Vandross® “Songs” features the Jobete copy-
right “Reflections,” a hit orginally for the Supremes. Gladys Knight
and Vince Gill turned up the heat with “Ain’t Nothin’ Like the Real
Thing,” from the “Rhythm, Country & Blues” album, originally
written by Nick Ashford and Valerie Simpson in 1968 for Marvin
Gaye & Tammi Terrcll. Huey Lewis & The News dipped into their
roots and cut Shorty Long’s rocking blues, “Function At The
Junction,” lor their recent album of covers. Patti LaBelle’s sparkling
“Gems” album features her rendition of DeBarge’s 1983 hit “All
This Love.” On “All My Tomorrows,” Grover Washington Jr. and
Freddy Cole check in with a poignant version of Stevie Wonder’s
“Overjoyed,” originally from 1986. To say nothing of the second
chart success of the Four Seasons’ “December 1963 (Oh What A
Night),” another Jobete title.

he says. “I'm

" Gordy says.

Continued on page 80

Cultlvatmg “The Greatest (atalog
In"The Business™

What becomes a legacy most? Boss boxes, Gaye pride and a work of Wonder
BY CHRIS MORRIS

it’s hard to argue with Candace Bond, the label’s director of cat-
alog and special projects, on the worth of Gordy’s, and the com-
pany’s, accomplishment.

“At the end of the day, when it’s all said and done, this is probably
one of the biggest achievements in musical history, and it should be
treated that way,” she says.

For the last two years, since the establishment of its archival Master
Series, Motown has been taking giant steps toward upgrading its formi-
dable catalog. Today, the label offers a plethora of reissue packages,
from big-ticket boxed sets through single-artist anthologies to mid-line
and budget collections aimed at Big Chillers looking for the hits.

Many of the releases in the cur-
rent flood of Motown reissues are
benefiting from the treasure house
of unreleased material in the firm’s
vaults.

“We really looked at what we
had,” Bond says. “We said, ‘You
know, we've got a lot of historical
focus on greatest-hits compilations
and the ‘Anthology’ series,” but we
wanted to take a deeper [ocus on
what was in the catalog and on the
wealth of unreleased material that
we have in Motown's vaults that
was not being utilized at the time.

“It’s amazing what we're
finding in the vaults now,
from 200 unreleased tracks
on Marvin Gaye to over
150 unreleased tracks on
the Supremes. We've made
a real effort to really get in
there, find out what we do
have, utilize it, clean it up,
restore it and apply it to the
right types of releases.”

Some of these unre-
leased gems have found
their way onto the recent
four-CD “Smokey Robin-
son & The Miracles” box
and the Temptations’ five-
CD “Emperors Of Soul”
collection. These impres-
sively annotated, sonically
pristine compilations—
which succeeded the two “Hitsville
U.S.A.” label overviews and Diana
Ross’ “Forever Diana™—will be fol-
lowed in 1995 by sets devoted to
The Jackson 5 and the Four Tops
and two four-CD Marvin Gaye
boxes.

The Gaye boxes will continue a
year-long project devoted to a deep
reissue of the late singer-writer-pro-
ducer’s work.

Bond says, “We looked at
Marvin Gaye and said, ‘This is one
of the most brilliant artists of our
time, and he’s got such a wealth of
material, and it hasn’t necessarily
been given the right treatment, and
there’s not a lot of historical information given about him." It was real-
ly important to us to make sure that Marvin Gaye’s legacy lived on.”

The reissue carlier this year of Gaye's “What's Going On” exempli-
fied what Bond says is a fresh tack for Motown. “One of the new things
that we're doing is deluxe reissues. Look at ‘What's Going On." It's a
complete R&B landmark album, probably the most important R&B
album of all time. We felt that it really should be treated that way. You
see a ‘Dark Side Of The Moon’ in the store and you realize that that's
really a rite-of-passage album. That’s really what “What's Going On’ is.”

The company also returned to the vaults to pull together “Love
Starved Heart,” an exquisite collection of unreleased recordings that
was included in the four-CD Gaye set “The Classics Collection.™ “We're
now finding that the catalog has a ninth life, like a cat has nine lives,”
Bond says. “The unreleased material really allows us to bring so much
more depth to our catalog etfort.”

The musical legacy of Berry Gordy is the legacy of Motown, and

THE FOUR TOPS couldn’t help themselves.

THE CONTOURS popped the question “Do You Love Me?” adds,

THE TEMPTATIONS The worl Id dug the way thqy did the things they did.

UPGRADING THE ANTHOLOGIZING

Motown is in the process of revamping its “Anthology” series, which
since the LP era has been the label's standard for career retrospectives.
In 1995, plans call for upgraded versions in the serics devoted to the
Commodores, Smokey Robinson, Gladys Knight & The Pips, Michael
Jackson, Rare Earth, the Supremes, Diana Ross, the Temptations, The
Jackson 5 and two (one solo, one for duet performances) by Gaye.

Bond says, “That’s a very successful line for us, but it’s really time to
update it and get a little bit more value added, so that it’s more in sync
with our focus on sound quality...One of our biggest goals is sound-
quality improvement and enhancement.”

But Motown's catalog efforts are not restricted to delivering exciting
multi-CD sets. Next year, the Master
Series will issue single-CD compila-
tions zeroing in on some of the lesser-
known groups in the Hitsville canon,
including the Velvelettes, the
Contours, the Elgins, the Monitors
and the Satintones.

“One of our other efforts is to
bring more depth to the caralog, and
not necessarily focus on our best
hits,” Bond says. “There is enough
interest in these types of artists [to
offer] an entire body of work by these
artists. A lot of times, these artists
were background singers for other
groups and things like that,
but they were very integral
to the Moiown family, so
we feel like they should
receive their just due as
well.”

NON-SCHLOCK
ASSCCIATION

At the mid-line price
point, Motown will launch
next April a series of “Year-
By-Year” packages, focus-
ing on label hits of a given
era. Noting that the single-
CD comp:lations will be
annotated with an eye to
the music’s historical and
cultural importance, Bond
“I don’t think a lot

has been cone in terms of
education, in terms of the fact that
Motown'’s music had a real impact
on the times. We've got 1o be careful
how we do it, because we don’t want
it to have the same schlock associa-
tion that year-by-year releases do.
We're really trying to make them
something special for the con-
sumer.”

The label will also forge ahead
with its “Classic Hizs” budget line,
which Bond says is aimed at “devel-
oping a line for retail at a budget
price that’s affordable for the general
consumer.”

Beyond these efforts—and a con-
current flow of sourdtrack reissues,
MoJazz catalog projects devoted to the likes of Billy Eckstine and com-
pilations such as the best of the “Hitsville” boxes—he label is con-
templating ambitious projects devoted to Stevie Wonder and the
Supremes.

Bond calls the proposed Wonder campaign “a multimedia effort”
that would have a sweep similar to today’s ongoing Caye reissue; one
keystone of the program would be “Book Of Wonder.” a box contain-
ing five landmark Wonder albums from the *70s. The Supremes will be
saluted with a boxed sct, projected for late 1995 or carly 1996, that
would draw heavily from the motherlode of unreleased tracks by the
trio.

“It’s really important to get the consumer to unders-and the legacy,”
Bond concludes, “because Motown has, 1 think, the g-eatest catalog in
the business.” That mission, it would appear, is well on the way to being
accomplished.
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ABC

DO YOU LOVE ME

| WANT YOU BACK

THE MANAGEMENT
I'LL BE THERE

AND STAFF OF
IMLIVIN' IN SHAME

JOBETE MUSIC

LONELY TEARDROPS

APPLAUD ITS WRITER
THE LOVE YOU SAVE

MAYBE TOMORROW

 MONEY (THATSS WHAT | WANT)

i . SHOP AROUND
= 10 BE LOVED

FOR HIS TOP TEN HITS AND SO MUCH MORE YOU GOT WHAT IT TAKES

YOU'VE MADE ME SO VERY HAPPY

JOBETE
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Dear Berry,
In good fimes...
In bad times...

You are always there
for everybody.

We love you!
You are what friends

are for.

Love,

Barbara
and
Marvin
Davis

Q&A
Continued front page 68

When you work with an artist, you know thai thev're going to be
independent. When the day comes thai they decide they want to leave
you—even though you expect i.-—that's devastating. Bur you do it
because a teacher has to teach

I was driven 10 teach, 10 bring out every bir of talent and porential
that a person had. You can’t bring out 90% of it and! say, “Wel!, let me
hold this 10% back™ —or, like you said earlier, keep their names off

records. You can’t even think like that

It had thought like that, Motown would never have been anything
You can’t hold anything back, because the very nature of what we wer
doing was to pull out all their potential

MICHAEL JACKSON: The world’s biggest star was a Gordy-waicher

BB: How much of Michael Jackson’s potential was evident to
vou at the beginning? You obviously knew The Jackson 5 had
something—and Motown turned the group inte major stars—but
did you expect Michael’s career to turn out the way it did?

GORDY: His potential was always evident. 1'd always looked for the
buried treasure of potential that everybody seems to have in them
Michael’s treasure was never buried; it was hanging out there

He seemcd so wise beyond his years. I knew right away he could be
abigstar, and | believed he could go all the way. | had no idea he could
go even lurther than that. e did. He became the biggest star in the
world

At that very tirst audition, Michael sang his songs like he had expe
rieniced everything he was singing about | he was cnly 9 years old
When rhey jumped into the Temprations’ “Ain't Too Proud To Beg

Michael sang it like it was his song all along—and all of them moving
together like little David
Rutftins

Michael had a knowingness
about him. He paid close
artention to every single 1hing |
said. Even when myv back was
turned. [ knew he’d be watch
ing me like a hawk. The other
kids might have been playing
or doing whatcever they were
doing, but Michael was dea
serious and he stayed that way
We connected. One of the kids
finally asked me, “Mr. Gordy
does this mean you're going 0
sign us?” They were worried
Michael wasn’t. He knew he
had me

Atter that, | couldn’t get them ourt of my mind. [ walked around

inging [singing] “Oh Baby da da dee da da, da da cee da da, Oh Baby
da da dee da da laughs| | was creating the melody for their tirst
song. ‘I \Want You Back

I brought in Deke Richards 10 work with me, and he brought in two
orher writers, Fonce Mizell and Freddie Perren. We called ourselve
The Corporation. [ played the melody for them, and we got to work
putting the song together. We did their first three No. 1 records the
same way. They were all up-tempo. Next [ wanted a ballad

The fourth consecutive No. 1 record, “I'll Be There ” was done by
Hal Davis, Willie Huich, Bob Wesi and me. \We knew it was a hit when
Michael’s litdle sincere voice came out there singing to his guliriend

Continued on page 82

CLIVE DAVIS

For me, Berry Gordy was the
quintessential A&R man—
matching artist, producer,

and repertoire fime and time
again to create pure classics.

He was a true pioneer of the

modern record business, set-

ting the standard and pace
for everyone to follow. Every
one of us is in his debt.
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NOWE

JWRERE T0 Al
MOTQWN MUSIC CASTS AN
INTERCONTINENTAL SHADOW

In light of the label’s subsequent achievements, it
takes a leap of memory to recall that when Berry
Gordy launched Tamla/Motown in Europe through
EMI three decades ago, the likes of Stevie Wonder,
Marvin Gaye and the Supremes were merely names
on a transatlantic chart to most pop fans outside
America.

BY PAUL SEXTON

\:

LONDON-—Europe is no cifferenr fiom the rest of the world when it
comes to the magic word Motown. It's one of those lingua franca pass-
words usable ar any musical border-crossing for get instant recognition

In fact, Berry Gordy's legacy may be even sironger here than at home
at least judging by record sales. Earlier this year, “The Very Best Of
Marvin Gaye” was riding in the Top 3 of the U.K. album charts. It has
now sold more than 200,