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MTV, Viva Open
Second Front
In German Battle

@ BY DOMINIC PRIDE

LONDON—The battle for Ger-

=== many’s music

[ A4 -~ TV viewers is

/r heating up, with

N local channel

N Viva and MTV

MUSIC TELEVISION® looking to launch‘

new channels

into the already overcrowded cable
market (Billboard, Nov. 27).

MTV Europe announced Nov. 17 in
Berlin that it has
struck a deal

'0" that will enable
it to produce a
German-language VH1 channel. On
the same day, Viva announced its in-
(Continued on page 107)

-
BMG International

Signs Canadian
Star Roch Voisine

B BY ADAM WHITE

NEW YORK—Roch Voisine, the
Canadian singer
who has become a
major star at
home and in Eu-
rope, is broaden-
ing his horizons
still further. He
has signed a new
recording deal
with BMG Inter-
national, and is
planning an assault on the U.S. and
other markets.

Since Voisine’s 1989 debut, “Héléne,”
his total album sales have topped 4
million units worldwide, accord-

(Continued on page 115)

VOISINE

B BY MELINDA NEWMAN

| NEW YORK—Despite urgings
from both his fans and his record
company, Garth Brooks has resist-
ed putting out a greatest
hits package for fear it
would cannibalize sales of
his still-active catalog.
However, once he and his
label found a way to put
out a compilation that they
felt would promote rather
than inhibit his previous
releases, the race was on
to have the collection in
stores by Christmas.

The result is “Garth Brooks/The
Hits,” which Liberty/IEMI1 will re-
lease Dec. 20 at a suggested list
price of $15.98 for the CD and
| $10.98 for the cassette, far below

~

Columbia’s Cabrel
On Top In France

PARIS—Francis Cabrel—widely ac-
knowledged as one of France’s most
successful recording artists—is not
one of those show business personali-
ties whose glitter-
ing lifestyle is
played out on the
national television
sereen.

Yet his lack of
profile has not
stopped him from
having what ap-
pears to be the
year’s best-selling
album in France. “Samedi Soir Sur La
Terre” (Saturday Night On Earth)
came out on Columbia in April, and
enjoyed a lengthy stint at No. 1 on the

(Continued on page 107)

CABREL

Liberty/EMI Issuing Garth’s
Greatest—On His Terms

BROOKS

\
the normal superstar price (Bill-
board, Nov. 26). To encourage sales |
of his six existing albums (five stu- |
dio releases and one Christmas ti- |
tle), the 18-cut album featuring all
previously released mater-
ial will be available for a
limited time only. The mar-
keting strategy also in- |
cludes a discount coupon |
on Brooks’ catalog titles, as
well as 2 “CD Zoom,” a free
CD given out at the
counter with purchase of
the greatest hits package.
The Zoom will feature 30
seconds of each of the 60 songs ap-
pearing on Breoks’ albums.

“One of the reasons [I agreed] to |
put out the record is the limited
time,” Brooks says. “This way, it

(Continned on page 106)
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| Eternal Hopes Hits Go ‘Forever’

EMI U.K. Group Breaking In U.S.

B BY PAUL SEXTON

LONDON—Now that international
success stories of British acts have
become virtual collectors’ items, the
achievements of EMI pop/R&B
group Eternal are impressive.

Last year's de-
but album *Al-
ways & Forever”
has sold 500,000
units at home, at-

aged by First Avenue. Eternal’s cur-
rent 18-date itinerary will have it
playing to 45,000-person audiences;
this time, it will be supported by RCA
signee Michelle Gayle.

The tour, which kicked off Nov. 20,
was previewerd by promotional appear-
ances in Glasgow,
Manchester, and
London, all on
the same day.
The event was

tained gold awards sponsored and
in Australia—with promoted by
sales of 35,000— ETERNAL BBC Radio 1
and in Japan with FM, teen TV

100,000 units, the minimum required for
foreign artists. The album has yielded
five British top 15 hits to date, with a
sixth expected soon.

The South London all-girl quartet
also has launched its first headlining
British tour. This comes only a year
after its first live appearance, sup-
porting Dina Carroll, who is also man-

. - Vi

Theater Composers Release

- Own CDs To Gain Exposure

| @ BY ROXANE ORGILL

NEW YORK—The do-it-yourself
ethic of punk rock has come to the
world of theater
music.
Broadway-style
songwriters, faced
with a theater busi-
ness that is prohi-
bitively expensive
and devoted to re-
vivals, increasingly
are looking to re-
cordings as a means
of getting heard. While many of
them hope to land their material on
major-label releases, others are
finding independent labels to be a

viable way to gain exposure.

“A CD is like a business card,”
says Dave Frishberg, a songwriter
with 13 albums to his credit. His
latest, “*Quality
Time,” was re-
leased in April
by New York-
based Sterling
Records. “I make
records to get
gigs. They're
credentials, but
they're also de-
monstrations.”

That writers would regard the
CD as a kind of new-and-improved
demo tape is a direct result of the

(Continued on page 104)

show “Live & Kicking,” and Smash
Hits magazine.

What's perhaps most unusual
about this U.K. soul group is that it
has achieved a level of acceptance in
the U.S.. where its debut single
“Stay” reached No. 19 on the Hot 100
and No. 14 on the Hot R&B Singles
chart in March. According to Sound-
Scan, the single has hit the 220,000-
unit mark stateside, with the debut
album selling 81,000 copies to date.

“Everything has gone totally right
on this project,” says Jean-Francgois
Cecillon, divisional managing director
of KMI U.K. “No stone has been left
unturned. It’s the kind of thing that
happens to a record executive like me
every four or five years.”

(Continued on page 105)
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"The sweep of the album confirms Mr. Mould as a premier alternative rocker of the last 15 years every

bit the equal of a David Byme or a Chrissie H.Ex;‘dg and more influential than either”
— New York Times
The sold-out tour continues  12/1 62 Austin  12/4 Colorado Springs  12'% Denver 12/6 Fort Collins
12/8 Phoenix  12/9 Log Angeles 12/11 San Prancisco  12/13 Portland 12714 Seattle 12/15 Vancouver
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The only
advertising
award for the
music and home
entertainment
industries!

*Recognize great art and visual communication
e Define standards of creative excellence for
marketing in the music and home entertain- [{%*
ment industries ®Award the contribution of
the creative services/marketing areas to the
success of an artist, group, or company. §

Awarded in all of the following
| media:econsumer print etrade print
| °television/cable eradio epoint-of- (3% 14 ]
purchase estandard packagmg/album cover art &
video packaging especial packaging etour posters eoutdoor

Entrants include creative services departments, [gig#" i
advertising agencies, graphic design companies. [ 82

advertising are given in these categories: |
emusic *home/music video *music|
publishing epro audio eradio eretail @ -

! For more information call The Billie Awards
Hotline: (212) 536-5019. The Billie Awards
Ceremony - April 20, 1995, New York City.
Celebrate your image to the industry ... The 1995
International Billie Awards! Look for details in Billboard.
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| you have no pulse.

" Over 200 radio stations ran Woodstock specials over Thanksgiving weekend » 5 broadcasts of MTV Woodstock special running between Thanksgiving and New Year'sday '
‘ 3broadcasts of VH—! specid to be seen in early December s 600,000 units out at street date « 2 singles, Green Day's “When I Come Around” and Melissa Etheridge's“I'm b
& The Only One,” currently at radio « Home video and book available at retail « 3,000 dump bins, along with posters and flats, at retail « MTV, VH-I, and Comedy Centrdl
national TV campaigns running * 15 major market TV buys currently running with retail tie—ins * 9 national publications running campaigns « 59 college and 25 miilitary
newspapers running campaigns after Thanksgiving 2,000 cinemas to run a:60 spot throughout December « 6 million movie goers will receive sale pricing Coupons.

A

‘ featuring:

f Nine Inch Nails « Aerosmith s Green Day * Peter Gabriel « Red Hot Chili Peppers * Bob Dylan » Metallica  the cranberries ¢ Sheryl Crow ¢ Rollins Band « Melissa

Etheridge * Crosby, Stills & Nash « The Neville Brothers ¢« Blind Melon « Jackyl « Porno For Pyros * Cypress Hill « Blues Traveler ¢ Candlebox ¢ Violent Femmes
Collective Soul * Traffic « Salt—N—Pepa ¢ Live » Joe Cocker « Paul Rodgers Featuring Slash, Jason Bonham, Neal Schon & Andy Fraser « Primus

Produced by Larry Hamby

: Co—Produced by Bob Clearmountain and Mitch Maketansky
. N s | W— i g L

This compilation © 1994 PolyGram Diversified Ventures, Inc. & Woodstock Ventures, Inc.
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No. 1IN BILLBOARD Paramount Plays Guessing Game On ‘Gump’

How Many Units Can A PG-13 Title Move At Sell-Thru?

# HELL FREEZES OVER * EAGLES * GEFFEN 112] W BY SETH GOLDSTEIN lion-15 million units, suggests another pies when the tape was repriced to
distributor, who says Paramount $19.98. However, Perper notes that the
TOP CLASSICAL NEW YORK—Paramount Home Video “should be happy” if “Gump” does as “Ghost” decision was made during a re-
T * THE 3 TENORS IN CONCERT 1994 36 may find that its release of “Forrest well. The three titles could be the chief cession and the Persian Gulf crisis, when
(o) it AN T [Tl ATV Gump” is like a box of chocolates: You  contributors to what GoodTimes Home  consumers were proving skittish. “We
LASS never know what you're gonna get. Entertainment senior VP Jeff Baker  looked at this both ways,” he says. Putt-
. Ior:,:;fmo . m&f',:yomismof': 36 Although the studio isn’t talking num- says could be an inventory of at least 25 ing “Gump” out for sale “makes sense,”
bers, other than an April 28 street date million *A”-title cassettes by next he says. Paramount will gross approxi-
A COUNTRY at $22.95 suggested list, Paramount spring. mately $135 million with 10 million units
L * LEAD ON * GEORGE STRAIT * mcA 34 clearly would not have gone the sell- One problem Paramount may face is and $270 million with 20 million.
through route if it didn’t believe it could the $22.95 list. “It’s stupid to split the
B HEATSEEKERS move millions of cassettes of the year's difference between $19.95 and $24.95,” a EXPANDING DIRECT ACCOUNTS?
U o D e P e CES D e 21 biggest theatrical feature. But whole- wholesaler says. “Retailers are going to How “Gump” gets to market is an-
M saler estimates of “Gump” volume vary say it should have been $19.95. It will other puzzle. Several observers expect
JAZZ from 8 million or 10 million up to 20 mil- cost [Paramount] sales.” Paramount to expand its direct accounts
S ATV NPLIGGED P s ONYIBEN NETT TCOTEA 37 lion and higher, an unusually broad The mid-point price works “from our using the delivery capabilities of duplica-
range for a title touted by the studio as perspective,” says Paramount senior VP tor Rank Video Services America. “We
the fourth-mightiest of all time. of marketing Alan Perper, who acknowl- have no plans to add anybody” to the
2 Mmcfgfé/'_‘gsowfggz?mva R 37 There are several reasons why this is edges that the studio has never em- current roster, Perper says.
true, trade sources say. First, despite its ployed it previously. Perper—who de- If not, Paramount is bucking a trend
almost $290 million gross, “Gump” car- clined comment on whether Paramount started by Disney that points toward di-
* TICAL ,.,,E,Hgg'zm. e 24 ries a PG-13 rating and is considered plans to link with a chocolatierin a cross- rect sales. “The floodgates have
outside the target area of children’s and promotional partnership—says the opened,” one source says. Bypassing the
family titles that dominate the upper movie has “tremendous appeal” for view- rackjobbers, Rank reportedly is ship-
* THE HOT 100 110] reaches of the market. “It’s certainly not  ers of all ages, and that market analysis  ping Columbia TriStar Home Video cat-
-0y’ SRR ST (T g Do a ‘Snow White’ or ‘Jurassic Park,”” says  showed it “merited sell-through.” alog titles and current FoxVideo fea-
one distributor. “It’s not for a wide audi- Paramount went to rental first with tures like “Speed” to Wal-Mart, Kmart,
ADULT CONTEMPORARY 102 ence.” ) “Ghost,” which exceeded $200 million at and other mass-merchant distribution
* ALLI WANNA DO * SHERYL CROW * Asm Second, Paramount is expected to the box office and then sold 2 million co- (Continned on page 111)
move cautiously in an area where it suf-
fered a major embarrassment two years
* THE BIG ofggﬂgsmr TR 32 ago. The studio shipped approximately EMI M - -
twice as many copies of “Wayne’s USIc Pruflts Make Jump
World,” its last “A” title to go direct to
w segﬂ%;ﬂ?;ﬁl’”m 28| sell-through, as retailers were able to Th 5y
sell. Some 2.5 million units came back— an s o tones c ona s
to be reused in various ways, including b
RANGEVIBAN] SINGLES SALES 28| a McDonald’s promotion. B BY DON JEFFREY by such EMI artists as Garth Brooks,
*CREEP + TLC = vnce Finally, there’s the suspicion that Dis- Elton John, Roxette, and Tina Turner
ney and MCA/Universal Home Video NEW YORK—The Rolling Stones and  were sold for $5.99 (CD) and $3.99 (cas-
LATIN 33 have overloaded the market with “Snow MecDonald’s restaurants provided a dou-  sette), along with a meal at the fast-food
ACAMEDIAVUECTALI LUISIMIGUECRWEATATING White” and “Jurassic Park,” respec- ble-barreled boost to EMI Music in the restaurants. EMI may have grossed
tively. Distributors simply don’t believe first half of its fiscal year. more than $30 million from this deal.
R&B 22 Disney’s Nov. 14 press release, which The company says that for the six  Another $10 million was raised for char-
* PRACTICE WHAT YOU PREACH * BARRY WHITE « AsM stated that consumers had bought 17 months that ended Sept. 30, both sales ity.
million of the 27 million tapes delivered and profits jumped 12.7% from the year Thorn EMI also reports financial re-
within three weeks of the street date. before. sults from the major music retailer it
* mancewﬁgtozil%qw;wm-m 25 Two weeks after the announcement, EMI Music—a wholly owned subsidi- owns, HMV. In the first half, the 189-
one distributor put sell-through at 50% ary of London-based Thorn EMI ple—  unit chain’s sales rose 16.6%, to $294.2
in his territory, compared with 60% for reports operating profit of $155 million  million (at a conversion rate of 1 pound
HOT R&B SINGLES SALES 25 “Jurassic Park,” released Oct. 4. The on sales of $1.34 billion in the first half.  equals $1.53), and its loss narrowed
* CREEP * TLC * LAFACE MCA behemoth has slowed considera- The company attributes the increases 56%, to $4.28 million. Sales from stores
bly, “but we hope with the holidays it will to higher sales of new and catalog re- open at least a year were up 7.2% over
RAP 26 pick up steam,” he adds. McDonald’s leases, and to the “unprecedented suc- the same period in 1993.
* FLAVAIN YA EAR * CRAIG MACK * BAD BOY “Jurassic Park” ad campaign, an- cess” of a promotion with McDonald’s. Colin Woodley, spokesman for Thorn
nounced earlier, got under way in mid- Through the monthlong McDonald’s EMI in London, attributes the sales
ROCK / ALBUM ROCK TRACKS November. promotion in September, about 10 mil- gain to the “increasing effectiveness of
* INTERSTATE LOVE SONG * STONE TEMPLE PILOTS * ATANTIC 101 When the season is over, Disney and lion units of special compilation albums (Continned on page 111)
MCA will finish with net sales of 12 mil-
ROCK / MODERN ROCK TRACKS 101
* ZOMBIE » THE CRANBERRIES * 150 RS WOECESIGSAENg: (Bl ESls B O ASRYE)
TOP 40 AIRPLAY /| MAINSTREAM 105 VIDEO BRINGS CONDUCTORS TO LIFE Album Reviews 78  Jazz/Blue Notes 36
* ANOTHERNIGHT = REAL MECOY = Asin Billboard's classical columnist, Heidi Waleson, reports g"'stfst&' M::;h o ;g 'S":f Liotas gg
. : aptiste’s m Section ifelines
TOP 40 AIRPLAY / RHYTHM-CROSSOVER 105 ona dVldeO fr?‘r.?hTefe(gfegtungg f?Ot?,g eﬁOf 16 Iegehr;c?atry Between The Bullets 115 Medialine 45
e CERBED RS- aveliien-[otouy conductors. “The Art Of Conducting™ offers insight Into . 5y10ard Bulletin 116 The Modern Age 101
the temperament required to coax, cajole, and com- g ..o 20 Music Video 35
. on BENI;gTKNIE g?sglylz!:hls\:. N 109 mand a symphony orchestra. Page 36 canada 52  Newsmakers 17
Chart Beat 116  Popular Uprisings 21
HOT 100 SINGLES s R&B RADIO FINDS NEW INSPIRATION Classical/Keeping Score 36 Pro Audio 96
I ey .meoze « commn 1107 With little fanfare, R&B stations have moved a gospel Commentary 9 R&B 23
song, Kirk Franklin & the Family’s “Why We Sing,” off Continental Drift 20 Radio 99
* TOP VIDEO SALES * their Sunday-morning programs and into regular rota- Country 30  Retail 74
v D 88 tion. Phyllis Stark has the story. Page 99 Dance Trax 27  Shelf Talk 88
Declarations of Single Reviews 79
LASERDISCS 92 RS oy g o e o N B s S S g o Independents Bl [SthfliofictioR 97
* JURASSIC PARK * MCA / UNIVERSAL HOME VIDEO Bar o 6 UK iidy e eprodicad ot o shdully ssiaenor iancmiBi (1  form or by any Enter*Active File 82 Top Christmas Albums 81
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cember with an extra issue in November by BPI Communications, One Astor Plaza, 1515 Broadway, New York, 4
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B BY CARRIE BORZILLO

LOS ANGELES—Polly Anthony
has been promoted from GM to
president of Sony 550 Musie, and
named to the new position of senior
VP of Epic Records Group.

In her new posts, Anthony will re-
port to Epic Records Group chair-
man David Glew and Epic Records
president Richard Griffiths.
| While Anthony will still handle all
aspects of Sony 550 Music, she says
someone will be brought in to “help
run the company” near the first of
the vear. She was uncertain if that
person would have the GM title.

In her new post at Epic Records
Group, Glew says Anthony will be a
part of his chairman’s group and
will be involved with the vision of
Epie, financial operations, and all
operating policies and procedures.

“Polly is a leader and really un-
derstands the dynamies of the

L

Warner’s Goldberg
Names Vice Chairs,
Ponders Next Move

B BY CRAIG ROSEN

LOS ANGELES—Newly appointed
Warner Bros. Records chair-
man/CEQO Danny Goldberg says he
will work with his hand-picked vice
chairmen, Russ Thyret and David
Altschul, to determine if it is “appro-
priate” to fill the position of president
of Warner Bros. and possibly create
the same post for sister label Reprise.

In a Nov. 17 memo to the Warner
Bros. staff, Goldberg announced that
he had named Thyret and Altschul to
the vice chairmen posts, commencing
Jan. 1, when Goldberg officially takes
the helm of the label.

The vice chairmen posts are new to
Warner Bros., which existed for near-
ly two decades with Mo Ostin in the
chairman/CEO position and Lenny
Waronker as president.

Ostin will step down from his post
Dec. 31 (Billboard. Aug. 27). War-
onker, who was originally tapped to
replace Ostin but decided otherwise,
has said that he intends to fulfill his
contract, which runs through Dec. 31,
1995. But there has been speculation
that he, too. will depart before the
new year (Billboard. Nov. 5).

Goldberg's appointment of Thyret
and Altschul to the new posts has
been viewed as a wise move by indus-
try watchers, who say the decision to
go with Warner veterans will help
boost the morale of employees rocked
by Ostin’s departure and Waronker's
decision to not accept the CEO posi-
tion.

Thyret is a 23-year Warner Bros.
veteran who now holds the title of se-
nior VP/marketing and promotion.
Altschul joined Warner Bros. in 1980
and has the title of senior VP of legal
and business affairs.

Goldberg calls Thyret “the heart
and soul of the company ... He has
this tremendous history with the ex-
ecutives and artists . .. I wanted to
make an unambiguous statement that

(Continned on puge 106)

Anthony Promoted To
550 Music Presidency

record business. [It's] not just pro-
motion, it's marketing, patience,
and long-term vision. That's her
real strength, and the fact that she's
a team player,” says Glew.

Under Anthony’s reign at the
year-old label,
Sony 550 Musice
has scored a gold
record with
Deep Forest's
self-titled 1993
album of pygmy
chants, as well as
double-platinum
certifications for
Celine Dion’s
self-titled 1992 debut and her 1993
follow-up, “The Colour Of My
Love,” which has surpassed the 2 I

|

ANTHONY

million sales mark. In addition, the
label has a gold single for Culture
Beat's “Mr. Vain.”
The 550 Music roster features 25
(Continued on page 108)

Video Suppliers Eye Mexican Market

Columbia TriStar, CIC Plan Catalog Campaigns

B BY EILEEN FITZPATRICK

LOS ANGELES—The growing sell-
through video market developing
south of the border has prompted Co-
lumbia TriStar Home Video to intro-
duce a line of low-priced catalog titles
under the banner “Coleccion Filmi-
ca.

The release of the 24 titles, priced
at the U.S. equivalent of $17.35,
marks the first time the films have
been available to Mexican consumers
at a sell-through price.

Titles include “Tootsie,” “Gandhi,”
“The Last Emperor,” and “Platoon,”
as well as more recent titles “Hook,”
“A Few GGood Men,” and “Groundhog
Day.” Another 24 titles will be re-
leased in April 1995.

All of the videos will be subtitled in
Spanish, due to Mexico's restrictions
that forbid dubbing films.

The titles will be distributed by
Videovisa, which franchises 1,600
Groupo Video Visa stores, 300 of
which have sell-through depart-
ments. Video Visa has been repre-

A Touch Of Class. Imago Recording Company president Terry Ellis welcomes
executives to the “Wine And Musical Aficionado Dinner,” held at the Burden
Mansion in New York, Ellis was chairman of the event, which included a tasting of
1C fine wines, an elegant dinner, and an auction, with all proceeds going to the
T.J. Martell Foundation, Shown, from left, are T.J. Martell Foundation chairman
Tony Martell; Epic Records president Richard Griffiths; Ellis; Tommy Boy Records
chairman Tom Silverman; industry executive Joe Smith; and T.J. Martell

Foundation president Floyd Gfinert.

senting Columbia’s rental product in
Mexico since 1985, according to Co-
lumbia VP and regional director for
Latin America Rudy Vila.

Columbia will provide dealers with
an in-store merchandising display to
give the line brand identity, he says.
The display is similar to one devel-
oped for the Italian and French mar-
kets, Vila says.

“We've discovered that the Latin
market is brand conscious,” says Vila.
“And they are also brand loyal.”

Columbia’s entry into Mexico was
prompted, Vila says, by the increased
presence of large retailers expanding
into the market.

“There are major department
stores open down there already,” says
Vila. “And the Mexican economy is
ready for this type of product now.”

A few examples of the retail expan-
sion include Kmart, Wal-Mart, Block-
buster Video, and Tower Records and
Video.

Kmart opened two stores in 1993,
and Wal-Mart has opened 12 through
its joint venture with Mexican retail-

er Cifra SA. Tower has one store in
Mexico City, and Blockbuster has
four stores operating throughout
Latin America. Videovisa also has a
joint venture with Michigan-based
rackjobber Handleman, which deals
with Kmart. Western Merchandisers,
which racks Wal-Mart in the U.S., has
also set up operations in Mexico to
service its client there (Billboard,
Nov. 26).

Vila says Columbia’s goal is have its
titles in 2,000 Mexican stores within
the next year.

In addition to Columbia, CIC
Video, the international distribution
joint venture between MCA Univer-
sal Home Video and Paramount
Home Video, is also planning to debut
a line of catalog sell-through titles in
Mexico in 1995, according to Brian
Jeffrey, senior VP of CIC, Latin
America.

“More stores are moving into sell-
through in a bigger way,” Jeffrey
says. “But it doesn’'t happen
overnight.”

(Continned on page 108)

Virgin Retail Picks EUK, Core
Partner For European Distrib

| BY DOMINIC PRIDE

LONDON—Virgin Retail Europe
has struck a supply deal with British
distributor Entertainment UK, which
will enable the chain to buy centrally
for its continental European stores.

The long-rumored move comes after
Virgin has privately expressed its dis-
satisfaction with the price discrepan-
cies between trading partners in differ-
ent European countries.

VRE managing director Alastair
Kerr says that stores will continue to
operate local buying policies for nation-
al product, but will buy its “core” inter-
national product from EUK. Until
now, Virgin had bought its product
from national record companies wher-
ever it traded, and had made a point of
cooperating on a national level.

Entertainment UK is a division of

Congressional Committee Heads Revealed
Republicans Vary In Their Records On C’right Issues

B BY BILL HOLLAND

WASHINGTON., D.C.—Republican
party choices to fill the powerful con-
gressional committee chairmanships
of the 104th Congress range from vet-
eran copyright-issue allics to conser-
vatives with little record of leadership
on intellectual property issues.
Although official assignment an-
nouncements are slated for Dec. 1,
sources close to some of the lawmak-
ers who have gotten the nod from
GOP leaders have gone public with
the news of their plum assignments.
As expected, Republican Sen. Or-
rin Hatch of Utah, a longtime copy-
right ally, will chair the Judiciary
Committee, which has jurisdiction
over copyright matters, according to
a representative frrom his office.
Hatch has been the ranking Repub-
lican on both the Judiciary Commit-
tee and the Patents, Trademarks and
Copyrights Subcommittee.

Hatch was a co-sponsor of the
recording industry’s Performance
Right Bill, along with California De-
mocrat Dianne Feinstein, and in the
past was a supporter of record indus-
try legislation such as the Record
Rental Act. Hatch also voted for the
Digital Audio Home Recording Act.

SUBCOMMITTEES RESTRUCTURED

A number of subcommittees, in-
cluding the Judiciary’s Patents,
Trademarks and Copyrights Sub-
committee, may be restructured un-
der Republican leadership. It was un-
clear at press time whether Sens.
Hank Brown of Colorado or Charles
Grassley of lowa will assume the
chairmanship of the reorganized
Patents, Trademarks, and Copy-
rights Subcommittee.

On the House side, insiders say Re-
publican leaders bypassed ranking
Judiciary Committee member Carlos
Moorhead of California, a staunch

copyright/entertainment issue ally,
and chose instead Henry Hyde of 11li-
nois as chairman of the Judiciary
Committee.

Hyde, a 32-year House veteran
who has a reputation for a keen mind
and argumentative disposition, is not
known as an intellectual property is-
sues leader, but has served on the Ju-
diciary Committee for many years.
That committee heard testimony on
all record industry legislation going
back to the analog home-taping bills
of the early 1980s.

Moorhead, however, will likely as-
sume chairmanship of the Intellectual
Property and Judicial Administration
Subcommittee, where all copyright-
related legislation gets the first
House airing. That chairmanship had
previously been expected to go to
Rep. Howard J. Coble of North Car-
olina, who might still wrest the role
from Moorhead (Billboard, Nov. 19).

(Continued on page 106)

Kingfisher ple, and supplies musie,
video, and game product to the 700-
plus outlets owned by its sister compa-
ny, Woolworth, which is among the top
three retailers in the U.K.

The deal will be renewed after a tri-
al period which Kerr estimates will last
six months.

“We're initially talking about a core
of 5,000 titles, which represents about
65% of our sales,” says Kerr.

The deal initially applies to just the
Amsterdam and German Megastores,
but Kerr says it will expand to other
territories if the central buying proves
suceessful.

“The wholesale discounts are better
than what the record companies can
manage. It will put a couple of percent-
age points onto our margins,” says
Kerr. “It's a substantial saving for us.
We'll be happy if the record companies
can come back and match that price. "
Wholesale prices for the same item can
vary by 5%-7%, says Kerr.

“It's farcical to think that. in the sin-
gles market, the record companies are
still trying to charge different prices
for the same item,” he says. “There are
lots of other businesses that have core
products at core prices across the con-
tinent.”

VRE is said to have received a hos-
tile response after it requested dis-
counts from major distributors for the
whole of its continental European busi-
ness. Instead, record companies’ local
affiliates were expected to deal with
Megastores, as there is no pan-Euro-
pean sales network.

The deal does not involve Virgin Re-
tail U.K., which is a joint venture be-
tween Virgin Group and W.H. Smith.
Virgin Retail Europe is majority
owned by Virgin and Blockbuster.

VRE operates across more frontiers
than any other retail chain in Europe.
It has stores in France, Spain, Austria,
Germany, Italy, and the Netherlands.
The planned opening of a Megastore in
Brussels has been postponed due to
problems with a local trading license.
Estimated yearly retail sales are in the
$300 million area (Billboard Oct. 15).
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YOU CAN'T GET CLOSER

The sound of the German music business
is information and communication.
MUSIKWOCHE offers you both. Week for
week the news magazine brings you

news straight to the point. Headline news,
clearly and competently presented.

The Multitalent

From classical music to heavy metal

- MUSIKWOCHE offers all types. /
Plus all the goings-on in German and
international companies, ir. trade,
dance, radio and multimedia - .
every week each theme is presented 1\\
under its own heading. MUSIKWOCHE

stands for up-to-the-minute details und
unfiltered opinions, and covers also the
neighbouring markets such as cinema,

video and TV. With charts, diagrams, playlists
and reviews, plus program planner and the

TOP 100 single/longplay poster.

Infotainment for Experts

Right from the start MUSIKWOCHE
established itself in the business as a reliable,
entertaining and critical news magazine

for everybody involved in making, producing,
publishing or selling music. That is why
insiders from record compantes, concert
agencies and recording studios read
MUSIKWOCHE regularly, just as producers,
composers, lyric writers and people in the
media, whether in print, TV or radio.
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ENTERTAINMENT MEDIA
Casablanca Verlag GmbH

Stahlgruberring 11a ® 81829 Munich
Tel. 00 49/89/42 09 03-0 ® Fax 42 09 03-11

MUSIKWOCHE
the news magazine for the
German music business

ORDER

Yes, 1 wish to test MUSIKWOCHE!

FORM

Please send me a trial subscription starting from the next available
copy for 12 weeks for DM 60,- plus DM 50,- for airmail delivery
If | do not cancel the subscription within 8 weeks of the first
delivery | will automatically receive the annual subscription to
MUSIKWOCHE {52 copies) current price DM 258,- plus DM 250,
for airmail delivery. The subscription fee is payable in advance.

Name

Title
Company
Address
City/State/Zip

Date/Signature

Note: The subscription is valid for a period of 12 weeks/one year.
It will automatically be extended for a further year unle.s wnitten
cancellation is received at least 6 weeks prior to the end of each
year, Cancellation must be made to

ENTERTAINMENT MEDIA, Casablanca Verlag GmbH,
Stahlgruberring 11a, 81829 Munich, Germany.
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Seek Gounsel Before Signing On Dotted Line

B BY LANA CANTRELL

During the early 1960s, when I had al-
ready made a name for myself, I came
home to New York after a strenuous na-
tionwide tour of the then-Playboy Clubs
only to be confronted by my irate landlord.
He claimed I hadn’t paid my rent for sev-
eral months. I was appalled because all of
my day-to-day financial matters, such as
rent and union dues, were being handled, or
so I thought, by my personal manager, to
whom I had willingly proffered my power
of attorney.

To my dismay, I learned very quickly
that my manager had not been paying any
of my household bills, but rather had paid
himself more than a million dollars of my
earnings—virtually all the money I had in
the world!

To say that I hadn’t a clue as to what to
do is putting it mildly. What I went through
was horrendous. Ironically, and not atypi-
cally, what I felt first and foremost was in-
tense anger at myself for being so stupid—
for giving someone my power of attorney,
which, in effect, had given him carte
blanche over my affairs and my bank ac-
count. I was so ashamed, I didn’t want to
speak to my family or show-business
friends, much less a lawyer.

I did confront my manager, who sheep-
ishly returned my power of attorney but
somehow couldn’t put his hands on any of
the money he had taken. After that, I
worked nonstop for the next several years
to pay off the hundreds of thousands of dol-
lars of debt which his misdeed created.

I now know that I did have recourse at
the time. I should have gone to the district
attorney. My manager could have been pro-
secuted, and some of my hard-earned dol-
lars might have been reclaimed. Had I told
someone at the time, I would have learned
how prevalent such behavior was in the mu-
sic business. At least I wouldn’t have felt so
alone.

Recently, I watched several of the music
industry award shows on television and was
intrigued by the endless parade of novice
performers who have made it to the fore-
front so early in their careers. Oh Lord, I
thought, all these babies—albeit pierced,
tattooed, and spangled—how many have
put themselves in harm’s way by acting
rashly, or by signing up with a ruthless
manager, because they were so eager to
“make it"?

When you are a performer trying to
break into the business, all your concerns
are artistic ones. You rarely, if ever, think,
“Am I protected?” If a record company
comes to you and says, “We think you're
outrageous! We want to sign you,” you will
be so excited you'll more than likely sign
anything without the benefit of counsel, be-
cause you're convinced you've got the
deal—you've got it made! This is no time to
think that the record contract contains
clauses that can strip you of your copy-
rights for life! The list of songwriters who
have been ripped off is endless.

So how do you avoid the pitfalls of this
professional minefield? I am not suggesting
that a group of kids that gets together in
somebody’s garage or basement to “kick it
around” and fine-tune their sound should
hire a lawyer. However, if this fledgling
group does manage to gain entry into the

inner sanctum of a record producer’s office,
and then into a studio, and, ultimately, re-
ceives an offer, there’s just one thing to
consider: How quickly can we find an attor-
ney?

We all know that every recording con-
tract deals with copyright and point deals;
it is so obvious that you would be surprised
how often it is overlooked by eager would-
be professionals. Picture this: A performer

‘What | went
through was
horrendous.’

A former RCA
recording artist, Lana
Cantrell is now an
entertainment attorney
at the New York firm
Ballon Stoll Bader &
Nadler.

goes into the studio to record, and discov-
ers a full symphony orchestra, a top ar-
ranger, backup singers—the whole enchi-
lada. Isn’t it nifty! But come the dawn and
the payoff, how many singers, myself in-
cluded, are shocked to learn that the cost
of all the fine touches—even the deli on the
table—came out of our royalties? Tissue
paper and a comb next time, please, James!

These and so many other critical and
complex issues should be negotiated by a
lawyer. But not just any lawyer will serve
a performer’s needs. The attorney you se-
lect should know his or her way around the
music business and understand the ins and
outs of contracts. Don’t be embarrassed to
ask prospective attorneys about their spe-
cific backgrounds in the entertainment
business, and which artists they handle.

Your attorney should also be able to
guide you beyond the initial contract stage,
and to counsel you on many vital issues you
will confront throughout your career, from
estate planning to the purchase of real es-
tate to marital agreements, and many other
professional and personal matters.

A personal manager is quite a different
matter. Firstly, each performer must ask
himself or herself some important ques-
tions: Do I need one? Doesn’t an agent get
me the work? Secondly, remember that a
manager and an agent are different.

“This manager is promising to take all
the hassle out of my life,” you think. “She’ll
literally handle everything—from planning
tours to keeping my costumes in top shape,
to paying all my bills. Is she for real?
Sounds great, why not give her the power
of attorney? Where do I sign?” Stop, drop
that pen! Just remember good old gullible
Lana and her more than three years of
working to clear up the bills because she
didn’t question anything. You've got to
thoroughly screen anyone offering to be
your personal manager.

Ask yourself, and your prospective man-
ager: “Is this manager tying me up for life?
How much do I have to pay for these serv-
ices? Is there an escape clause? If I find af-
ter the first year that my agent is getting
me the jobs, can’t I pay a stipend for serv-
ices rather than a fat percent of my earn-
ings for life, and can I take back the power
of attorney at any time?”

If this prospective manager balks at an-

swering questions to your satisfaction, a
warning signal should go off in your head.
Remember that anybody can set himself or
herself up as a personal manager. Unlike
agents, who are licensed by the state and
therefore work within government agency
guidelines, managers are under no such
constraints. They can charge you anything
they want—the norm is 20% of your earn-
ings, incidentally. But I have heard horror
stories in which well-known artists have
signed away 50% of their earnings, and it
is practically impossible to break such con-
tracts. This seems terribly unfair, but prac-
tically speaking, it’s perfectly legal.

All of these issues should be discussed
with your attorney before you sign any-
thing with anybody, record companies in-
cluded.

But this is not a polemic against the rec-
ord companies. If they see a young group
or solo performer come in with an attorney,
they recognize you are intelligent enough
to know you don’t know enough about the
business end of entertainment, so you have
hired a professional to protect your inter-
ests. Most record companies are fair, and
if they think you’re worth it, for the most
part they are happy to negotiate with your
counsel.

The bottom line is this: Don’t sign any-
thing on the dotted line, or anywhere else,
without proper legal counsel. And make
sure your attorney is someone who can read
between the lines, knows the difference be-
tween a demo and a labor demonstration,
and, most important of all, understands the
mind of a performer. Your attorney should
realize that the reason you can’t understand
the fine print in a contract is not because
You are scatterbrained; it's because you are
too busy psyching yourself up for the next
performance, and the one after that.

U.S. A&R SCENE MIRRORS U.K.

Bravo! Peter Reichardt’s commentary
(Billboard, Nov. 12) not only applies to the
UK., but to the U.S. as well. Unfortunately,
there would appear to be very few individuals
who understand the tale he tells. Many rec-
ord industry executives do not understand
what repertoire and the artistry of develop-
ment/vision entails. The music industry is
one of entertaining and entertainment. Send-
ing an act out to entertain without appropri-
ate consideration of material would be like
sending a gladiator into the arena without a
sword to face the lions.

The dreaded phrase “The group sounds
just like ... ” slays me every time I hear it.
“This group really rocks” is another. OK, but
do they have any material worth listening to?
Shouldn’t they have songs?

There appears to be a generation of
A&R people who assume that, since Johnny
can play that guitar, he knows what to do
with it. This misconception proves disastrous
for many young artists. An A&R person’s
ability to hear and help choose an appropri-
ate song, single, and/or album (and, to some
degree, artistic direction) is paramount.

Jim Backus
Composer
New York, N.Y.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Singleton Soundtrack A Mixed Bag

550 Music/Epic Set Integrates Alternative, R&B

B BY CRAIG ROSEN

LOS ANGELES—For the sound-
track to his third film, “Higher
Learning,” director/writer John Sin-
gleton has opted to mix it ué)

Alongside rappers Ice Cube and
Mista Grimm, who appear on the
soundtracks to Singleton’s previous
films, “Boyz N The Hood" and “Po-
etic Justice,” respectively, are mod-
ern rock acts such as Tori Amos,
Rage Against The Machine, and Liz
Phair.

“Higher Learning,” due Jan. 3
from Sony 550 Music/Epic Sound-
trax in association with Singleton’s
New Deal imprint, also features cuts
by Me'Shell NdegéOcello, Tony Toni
Toné member Raphael Saadiq, Out-
kast, the Brand New Heavies,

Zhané, Eve’s Plum, and Stanley
Clarke. All of the songs were record-
ed specifically for the movie.

In an age when soundtrack albums
are becoming increasingly genre-spe-
cific, the “Higher
Learning” sound-
track could be seen
as a risky move.
Yet for Singleton,
the decision to in-
clude a diverse
lineup of artists on
the soundtrack,
rather than offer a
straight rap and
R&B collection, was a natural one.

“It's just like the movie,” he says of
the soundtrack. “The movie happens
in a world where there are a lot of dif-
ferent people living together in small

AMOS

Mute Adds U.S. A&R, Beefs
Up Base Since WEA Shake-up

B BY DOMINIC PRIDE

LONDON—Pioneering British indie
Mute is building its U.S. presence,
adding A&R functions to its mostly
promotions and marketing-oriented
American operation.

Mute’s founder
and managing di-
rector Daniel
Miller says the
move has more to
do with the label’s
long-term ambi-
tions, than with the
current question
mark hanging over the future of Sire,
its president Seymour Stein, and Elek-
tra Records, which have handled some
of Mute’s bigger acts.

Stein is said to take over Elektra
(Billboard, Nov. 12), raising questions
about the future of Sire as an indepen-
dent entity. Sire is significant to Mute
because it handles Depeche Mode in
the U.S. Yet, Miller says his label’s
moves had been planned before the ex-
ecutive game of musical chairs in the
Warner group.

“If you want to be a major player in
any field you have to be in the major
markets,” says Miller. “We've been
committed to having a U.S. operation
for some time now, and this is just a
logical progression.”

Miller says Mute's current label deal
with Elektra runs out next June. De-
peche Mode are signed directly to Sire.
Nitzer Ebb also has a separate deal,
but outside the Warner Group, with
Geffen.

“We've always had a good relation-
ship with Bob Krasnow, and we've al-
ways had a good relationship with Sey-
mour Stein,” says Miller. “Seymour
put out our first single in the U.S.—
‘Warm Leatherette’ by The Normal
[Miller's own group]. If Seymour
moves, it may or may not affect our po-
sition.”

Meanwhile, Mute has signed U.K.
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act the Prodigy to its U.S. roster.
Shortlisted for the Mercury Music
Prize, the Prodigy’s “Music For The
Jilted Generation” entered the U.K.
album chart at No. 1 this summer on
XL Recordings. The group previously
had been licensed by Elektra for the
U.s.

Miller says he is optimistic about the
U.S. prospects for the Prodigy.
“They’re a good live act, which will
serve them well, as touring is very im-
portant there,” he says.

Mute has addded A&R staffer Adri-
an Janssens to its U.S. staff, and has
inked Portland, Ore., act Thirty Ought
Six. More signings are in the pipeline
in the next few weeks.

In late 1993, Mute announced its ap-
pointment of k.d. lang manager Larry
Wanagas as president of its U.S. oper-
ations, which now employs eight.

place. And the musical experience is
along those lines. When you walk on a
college campus, you hear all types of
musie.”

The Columbia Pictures film about
racial strife on a college campus is
scheduled to open Jan. 11.

At one point, Singleton says, there
was a discussion about issuing two
soundtracks to the film—a rap and
R&B collection and a modern rock-
leaning album. “But [segregation is]
what the movie is speaking out
against,” he says. “So we wanted to
keep it all together.”

Some might assume that the al-
bum’s diversity will make it more dif-
ficult for the label to market, yet Epic
Soundtrax senior VP Glenn Brunman
says the mix of artists on the album

(Continued on page 106)

COUNTRY*LATIN*CLASSICAL*JAZZ-

MUSIC VIDEO

B BY CHRIS MORRIS

LOS ANGELES—“Unplugged,”
by any other name, still sounds as
sweet to record buyers. Witness the
three megastar albums spun from
acoustic-oriented MTV specials that
are perched near the top of The Bill-
board 200.

Foremost among the threesome
is the Eagles’ “Hell Freezes Over,”
plucked from the soundtrack of the
regrouped Southern California
band’s like-titled MTV show. The
Geffen album ices the No. 1 spot on
The Billboard 200 for the second
straight week.

Geffen’s other MTV-inspired
smash, Nirvana's “MTV Unplugged

New ‘Unplugged’ Sets Spell
Profits For Geffen, Atlantic

UNPLUGGED LOGO

VAUGHAN

In New York,” which entered the
chart at No. 1 in the Nov. 19 issue, is
currently at No. 3. “No Quarter:
Jimmy Page & Robert Plant Unled-
ded,” the Atlantic album featuring
music from the televised reunion of
Led Zeppelin's former guitarist and
singer, stands at No. 11 this week

(Continued on page 108)

Carpenter Commemoration. Richard Carpenter, second from left, receives a
trophy at a party celebrating the 25th anniversary of the Carpenters’ signing to
A&M. A&M recently released "'If | Were A Carpenter,” a tribute album on which
modern rock artists perform Carpenters hits. Shown with Richard, from left, are
Herb Alpert and Jerry Moss, founders of A&M Records and the new label Alimo
Sounds; songwriter Paul Williams; Rondor president Lance Freed; and

songwriter Roger Nichols.

Calloway Canuered Biz With Panache

Working hard

Did not retard

The young Cab Calloway
Now, hear him blow

His lo-de-o-do today.
“Do It The Hard Way”
—Lorenz Hart

B BY IRV LICHTMAN

NEW YORK—Cab Calloway, the ex-
troverted, zoot-suited showman, was a
perfectionist who took his jazz heritage
seriously.

A striking, beloved figure on the en-
tertainment scene since the early '30s,
Calloway died from pneumonia Nov. 18
in a Delaware nursing home. He was
86, and had suffered a stroke in June at
his home in White Plains, N.Y.

In more than 60 years of perfor-
mances, Calloway conquered all fields
of show business, from nightclubs to
recordings to radio, film, and TV.

T

Cab Calloway in his trademark zoot
suit. (Photo: Movie Star News)

As a man of the theater, he was cast
as Sportin’ Life in the historic U.S.
State Department-sponsored world
tour of “Porgy & Bess,” which played
Moscow triumphantly in the 1950s,
during the height of the Cold War. Cal-
loway also recorded songs from “Porgy
& Bess"” on a Victor highlights album.

Calloway appeared on Broadway in

an all-black 1967 version of “Hello, Dol-
ly!,” which also starred one of his dis-
coveries, Pear] Bailey, and was re-
corded by RCA Victor.

George Simon, in his “The Best Of
The Music Makers,” quotes Calloway
as saying he turned down an opportu-
nity to play the role of Sportin’ Life in
the original 1935 Broadway cast of
“Porgy,” whose music was written by
George Gershwin.

“Gershwin used to come up regular-
ly to the Cotton Club to see and hear
us, and he even offered me the role in
the original production. But I had my
first chance to go to Europe at that
time, so that's where I went.”

Calloway made his mark on the
charts with dozens of recordings, most-
ly on labels associated with Columbia
Records and Decca Records. He also
cut some sides for Victor Records. His
only No. 1 recording was his original

(Continued on page 105)

Capricorn Gets
Blues Via Deal
With Fat Possum

B BY CHRIS MORRIS

LOS ANGELES—Nashville-based
Capricorn Records has entered a li-
censing and marketing arrangement
with Fat Possum Records, the Oxford,
Miss., label that specializes in modern
country blues (Billboard, June 11).

The first releases under the new
arrangement will be four titles—two
new albums and two previously re-
leased sets—to be rolled out Jan. 24.

The two previously unreleased al-
bums are “The Best Of CeDell Davis,”
featuring all-new works cut by the ec-
centric slide guitarist with Capricorn’s
Col. Bruce Hampton and members of
his Aquarium Rescue Unit, and “I Got
The Dog In Me,” the debut from David
Malone & the Sugar Bears, a unit fea-
turing the son of another Fat Possum
artist, singer-guitarist Junior Kim-
brough. Capricorn will simultaneously
reissue Kimbrough's “Sad Days, Lone-
ly Nights” and guitarist R.L. Burn-
side’s “Too Bad Jim.”

On March 21, Capricorn will re-re-
lease Kimbrough's “All Night Long,”
Burnside’s “Bad Luck City,” Davis’
“Feel Like Doin’ Something Wrong,”
and harmonica player John “So Blue”
Weston's “So Doggone Blue.”

Capricorn will service a promotional
sampler featuring new and catalog Fat
Possum material to radio, retail, and
press in December.

Under the agreement, Fat Possum’s
records will now be moved via RED,
which distributes Capricorn. The latter
will also handle promotion, marketing,
publicity, and sales for Fat Possum re-
leases.

Fat Possum is operated by president
Matthew Johnson, a former writer for
Living Blues magazine, and John Her-
mann, keyboardist for Capricorn act
Widespread Panic. Co-founder Peter
Lee left the company earlier this year.

(Continued on page 107)
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Tribute’s Adams Has ‘Stellar’ Night
Gospel Business Honors Year’s Top Acts

B BY LISA COLLINS

For Tribute recording artist Yo-
landa Adams, the third album was the
charm.

The 30-year-old singer was the big
winner at the 10th Annual Stellar
Awards presentation Nov. 19 at Chi-
cago’s Auditorium Theatre.

An SRO crowd watched as Adams
captured three awards for her current
release, “Save The World.” The album
was named contemporary album of the
year; its lead single, “The Battle Is The
Lord’s,” was named song of the year;
and Adams earned the nod as best tra-
ditional solo performance by a female.

Adams, who was stunned by the at-
tention, says she never expected to win.
“I mean, to win over [nominee] Andrae
Crouch, the man who invented contem-
porary gospel music—that’s totally
awesome,” said Adams. She later paid
homage to gospel’s female pioneers,
noting Albertina Walker, the Clark Sis-
ters, and the Clara Ward Singers as
being among those “who blazed the
trail for this skinny little girl from
Texas.”

The Sounds Of Blackness were the
night’s other big winner. Director Gary
Hines pocketed two awards, including
best contemporary performance by a
group or duo. Winners are chosen by

members of the gospel business.

The Williams Brothers, who earned
best traditional performance by a group
or duo, dedicated their award to Har-
vey Watkins, lead singer of the Canton
Spirituals, who died earlier this month.

Show highlights included the presen-
tation of the James Cleveland Award
by BeBe & CeCe Winans to the Clara
Ward Sisters. The
show featured per-
formances by All
God’s Children,
Andrae Crouch,
John P. Kee & the
New Life Commu-
nity Choir, Take 6,
Tramaine Haw-
kins, and the
Clark Sisters.

The two-hour show was taped for
broadcast, via national syndication,
during a three-week window from Jan.
14-Feb. 5, 1995.

Here is a complete list of winners:

Traditional group or duo: The Wil-
liams Brothers (“In This Place”),

Contemporary group or duo:
Sounds Of Blackness (“Africa To
America”).

Contemporary solo performance,
female: Helen Baylor (“Sold Out”).

Traditional solo performance, fe-
male: Yolanda Adams (“The Battle Is

ADAMS

Pickwick Awarded Damages
In Breach-0f-Gontract Suit

@ BY IRV LICHTMAN

NEW YORK—As a result of a 1988
master licensing deal that went sour,
a U.S. District Court judge here has
ordered a Connecticut music and
video entrepreneur to pay Pickwick
Communications more than
$700,000.

The Nov. 7 summary judgment by
Judge Allen G. Schwartz came in re-
sponse to a breach-of-contract suit fi-

led in 1991 by Pickwick. Among the
principals in the New York-based
company are veteran industry figure
Cy Leslie and his son-in-law, Joe
Cohen, a onetime executive director
of the National Assn. of Recording
Merchandisers.

Under agreements negotiated in
1988 and 1989, Pickwick Communi-
cations licensed Connecticut entre-
preneur Jan Weinberg to select from

(Continued on page 37)

RECORD COMPANIES. Paul Rene
Albertini is named president of Sony
Music France in Paris. He was pres-
ident of PolyGram Disques.

Bob Campbell is appointed senior
VP of marketing for Sony Music
Canada in Toronto. He was VP of
creative operations for Sony Music
International.

Nick Terzo is named VP of A&R
for Columbia Records in New York.
He was VP of A&R at Hollywood
Records.

Marilyn Arthur is appointed VP
of media relations and artist develop-
ment for RCA Records Nashville La-
bels Group in Nashville. She was
senior director of West Coast public-
ity for RCA Records.

Jive Records in New York names
James “Jazzy” Jordan senior direc-
tor of product management, Donna
Moore associate director of artist de-
velopment, Cheryl Brown product
manager, and Kelly McCoy man-

ALBERTINI CAMPBELL

ager of video promotion. They were,
respectively, senior director of prod-
uct management for PolyGram La-
bel Group, director/GM of Teddy Ri-
ley’s company L.O.R., Jive product
management coordinator, and Jive
coordinator of video promotion.
Virgin Records America expands
and restructures its product-man-
agement department, appointing
four directors of product manage-
ment in Los Angeles: Julie Bruz-
zone, Eric Ferris, Phil Fox, and
Brenda Walker. They were, respec-
tively, San Francisco regional mar-

EXECUTIVE

The Lord's”).

Traditional solo performance,
male: Rev. James Moore (“I Will Trust
In The Lord™).

Contemporary solo performance,
male: John P. Kee (“Colorblind”).

Best music video: Hezekiah Walker
& the Love Fellowship Crusade (“Live
In Atlanta”).

Best new artist: Annointed (“Spirit-
ual Love Affair”).

Traditional album: Shirley Caesar
(“Stand Still”).

Contemporary album: Yolanda
Adams (“Save The World”).

Instrumental performance: Allen &
Allen (“Allen & Allen”).

Urban contemporary: Sounds Of
Blackness (“Africa To America”).

Traditional choir: Bishop Paul S,
Morton & the Greater St. Stephens
Mass Choir (“We Offer Christ”).

Contemporary choir: Rev. Milton
Brunson & the Thompson Community
Singers (“Through God's Eye”).

Song of the year: Yolanda Adams
(“The Battle Is The Lord’s™).

Bl BY ADAM WHITE

Robert White, the Motown guitar-
ist whose licks helped shape a hun-
dred hits, has died at age 57. “It’s
hard to say what our sound would
have been like without Robert,” says
Motown founder Berry Gordy Jr.

Among the company’s many hits,
White’s thumb-picked Gibson was
prominently featured on “My Girl”
by the Temptations, “You Keep Me
Hangin’ On” by the Supremes, “For
Once In My Life” by Stevie Wonder,
and “What Does It Take (To Win
Your Love)” by Jr. Walker & the All
Stars,

White died Oct. 27 in Los Angeles,
after complications from a coronary
bypass operation.

The Motown house band the Funk
Brothers, of which he was a member
through the '60s, has been acknowl-
edged as one of the most skilled, dy-
namic, and distinctive rhythm sec-
tions in popular music. White was

Robert White, Influential
Motown Guitarist, Dies

less well-known than other players,
such as James Jamerson (bass),
Benny Benjamin (drums), and Earl
Van Dyke (keyboards), yet he and
fellow guitarists Joe Messina and
Eddie Willis were integral to the gos-
pel-rooted, R&B-driven “Sound Of
Young America,” as the Detroit la-
bel’s output was dubbed.

“His contribution to the mix was
vital to the Motown sound,” says
Gordy. “Robert was a pioneer in his
own way, Not only that, he was a
beautiful person to be around,”

In 1988, White told writer Allan
Slutsky, “It was like a Dixieland
band, Everybody knew his given job.
Mine was rhythm, Eddie would play
bluesy fills, and Joe would usually
read something or play backbeats,
We did a lot of role playing, and this
is why we got along so well. Motown
wasn't giving album credits in those
days, so there was nothing to be
gained from thinking you were better

(Continued on page 37)

A Ripping Good Time. GRP recording group Russ Freeman & the Rippingtons
enjoyed a dinner reception hosted by new label president Tommy LiPuma
following the band’s recent show at New York’s Beacon Theatre. Shown, from
left, are Jim Cawley, GRP senior VP of promotions and sales; singer Jeffrey
Osborne, guest vocalist on the Rippingtons’ current single, "'l Be Around”; band
manager Andi Howard; LiPuma; and Freeman.

ARTHUR

TERZO

keting director at Virgin, assistant to
the president at Virgin, national
sales director at Cema, and product
manager at Perspective Records.
They join director of product man-
agement Margie Cheske. Kevon
Glickman is appointed

general counsel and VP of business
affairs for Ruffhouse Records in
New York. He was a personal man-
ager and attorney.

Charlene English is appointed
manager of press and artist develop-
ment for Elektra Entertainment in
New York. She was account execu-

TURNTABLE

N.Y. Distributor
Refutes BMG Claim
To Melodiya Rights

NEW YORK—ZYX Musie Distribu-
tion here has denied charges that it
has no rights to issue classical albums
on Melodiya, the former Soviet Un-
ion’s state record company.

In an answer and counterclaim to a
federal court action filed here in Sep-
tember by BMG Music and Firma
Melodiya (the successor label to Me-
lodiya), ZYX says it never released
unauthorized titles from the Melodiya
catalog in violation of an exclusive
deal between the plaintiffs (Billboard,
Oct. 1).

Long Island, N.Y.-based ZYX is
the U.S. offshoot of one of the largest

(Continued on page 37)

JORDAN

FANELL!

tive at Inner Circle Communications
Inc.

Robert Goldklang is named na-
tional college promotion manager for
Warner Bros. Records in Los
Angeles. He was production and pro-
motion assistant at KROQ Los
Angeles.

DISTRIBUTION. Uni Distribution
Corp. promotes Denise Fanelli to
VP, Western division, in Los
Angeles; Jim Weatherson to VP,
Central division, in Dallas; and Rich
Grobecker to VP, Eastern division,

WEATHERSON GROBECKER

in Wakefield, Mass. They were, re-
spectively, regional branch manager,
West Coast; sales manager, Central
division; and sales manager, Eastern
division.

Ed Bunker is promoted to South-
west sales and marketing represent-
ative for BMG Distribution in Phoe-
nix. He was product development
coordinator/mainstream music.

RELATED FIELDS. Jerry Berkowitz is
appointed director of marketing for the
Box in Miami. He was VP of sales and
marketing for Parham Santana.
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Atlantic Gets Irish Up For Brennan
Singer Featured In ‘Celtic Heartbeat’ Promo

H BY JIM BESSMAN

NEW YORK—Having seen the bene-
fits of promoting Maire Brennan’s 1992
debut solo album, “Maire,” as part of a
group album effort, Atlantic Records is
including the evocative Clannad vocal-
ist's follow-up, “Misty Eyed Adven-
tures”—to be issued Jan. 10—in an-
other multiple-release campaign.

While the first promotion hinged on
five albums by Clannad or the related
members of the family band—includ-
ing, at one time, Brennan’s sister
Enya—the current strategy calls for
linking Brennan with the February
launch of Celtic Heartbeat, an Atlantic-
distributed line headed by Dave Kava-
naugh, who is Clannad and Brennan’s
manager, and Paul McGuiness, U2's
manager (Billboard, Dec. 4, 1993).

“Although Maire isn’t on Celtic
Heartbeat herself, it allows us to attach
her to a larger campaign, and as we
learned two years ago, it works,” says
Vicky Germaise, Atlantic’s VP of prod-
uct development.

As Germaise recalls, that previous
promotion—titled, appropriately,
“Family Tree"—grew out of the sur-
prising “Harry’s Game” story, in which
Clannad’s theme to the BBC-TV pro-

gram “Harry's Game,” which became
an international smash when it was
originally recorded in 1982, was fea-
tured in the “Patriot Games” sound-
track 10 years
later, and was then
tapped for back-
ground music on a
Volkswagen com-
mercial.

“Literally 90% of
the calls to an 800
number at the end
of the commerecial
were ‘What's that
song?' " says Germaise. “We learned
that there was an enormous amount of
people who love the sound that Clannad
and Maire make, but didn’t know where
to get it. So by incorporating them into
the Family Tree—involving 12 relatives
and five records—we were able to build
a larger campaign and make it a prior-
ity at the retail level.”

The Family Tree campaign genera-
ted “tremendous visibility and success,”
Germaise says, first at the Tower chain,
then at Camelot and Musicland and oth-
ers. “We sold a million units on Clannad
and several hundred thousand on
‘Maire,” and now we're looking to do it
with ‘Misty Eyed Adventures’ by at-

BRENNAN

Zoo’s Landreth Does His
Recording Close To Home

# BY CHRIS MORRIS

LOS ANGELES—During the making
of his Zoo Entertainment album “South
Of 1-10,” due Jan. 17, Sonny Landreth
discovered that there's no place like
home.

The Lafayette, La.-based singer/gui-
tarist, who made an
impression with his
stinging slide work
behind John Hiatt
in the Goners, cut
his first Zoo solo al-
bum, the superla-
tive 1992 release
“Qutward Bound,”
in Nashville. But
for his sophomore
set on Zoo, Landreth and returning co-
producer R.S. Fields decided to work
virtually in the musician’s back yard.

“It really made a lot of sense,” Lan-
dreth says, “because a good friend of
mine has a studio in Maurice, which is
about 30 minutes from my driveway.
We cut all the tracks there. We also had
this sort of off-line approach. I'd gotten
some gear that I could use at home, and
1 did overdubbing at home. Also, there's
a trailer on the grounds that we affec-
tionately call ‘the Double Wide,” and I
did a lot of overdubs in there.

“It makes a lot of difference when
you're off the clock,” he adds. “I actu-
ally moved out there. It’s like paradise.
It's a beautiful place; it’s got 11 acres,
right on the river, and they've got a re-
ally nice house. It had a lot to do with
the overall vibe of the project.”

“South Of I-10” contains the unmis-
takable flavor of La Louisiane on such
pungently played tracks as “Creole An-
gel,” “Congo Square,” “Cajun Waltz,”

LANDRETH

“C'est Chaud,” and “Great Gulf Wind.”

“J wanted to draw from the resources
here, the environment, what it's been
like for me growing up here, and sort
of project that into the songs,” Lan-
dreth says. “For years, Louisiana was
starting to get to be the hip thing, and
people were really fascinated with it,
and it sort of entered the psyche, as it
were, of the mainstream, with the food
and the music. But they didn’t know
what to do with it, so for a long time it
was tough to [figure out] how to market
it. Things have come a long way in that
regard. It seemed like the perfect time

- to drive it home.”

Landreth got some aid on the album
from an old Louisiana hand: singer/
songwriter/arranger/pianist Allen
Toussaint, whose music Landreth first
encountered when, as a 10-year-old
trumpet player, he heard Al Hirt’s ver-
sion of Toussaint’s composition “Java.”

Landreth wound up working with
Toussaint in 1992, when the musicians
were paired in a touring version of the
Bottom Line’s “In Their Own Words”
songwriters series. ‘“We both really
wanted to work with each other, and
when this came up, I thought, ‘Man, this
is a perfect opportunity,”” Landreth
says.

Another guest star is Dire Straits
front man/guitarist Mark Knopfler,
who struck up a trans-Atlantic tele-
phone relationship with Landreth after
meeting him at a show in England.
They wound up contributing to each
other’s records (Knopfler’s, which
marks his solo bow, is due in February).

“I'll be working with Mark,” Lan-
dreth says of a three-month European
tour that will pair the musicians start-

(Continued on page 20)

taching it to Celtic Heartbeat.”

The Celtic Heartbeat promotion will
kick off the second phase of the market-
ing of Brennan’s album. Germaise says
the new Brennan title will be among the
most recognizable of the seven titles in
the Celtic Heartbeat promotion, and
the only title on Atlantic proper. The
promotion also includes a Clannad
movie-themes album on Celtic, al-
though the band remains on Atlantic.
Two Brennan cuts will grace an eight-
track “Celtic Heartbeat” in-store play
disc aimed at traditional retail and non-
music boutiques and bookstores; the
sampler will also be given to buyers of

Moisture. The members of Canadian band Moist meet with EMI execs
foliowing a show at New York's Irving Plaza. Shown, from left, are band
member Jeff Pearce; EMI Records CEO/president Davitt Sigerson; Moist’s
Mark Makowy; EMI senior VP of field marketing Bob Cahill; band members
Dave Usher, Paul Wilcox, and Kevin Young; Chrysalis U.K. managing director
Roy Eldridge; and band manager Keith Maryanovich.

(Continued on page 20)

FROM RUSSIA WITH LOVE: It wasn't that Jong
ago, less than six years, that such action would have
been unimaginable. But here I was on vacation two
weeks ago, boarding the state-run overnight train
from Moscow to St. Petersburg, and Madonna’s
“Material Girl” was blaring over the train’s loud-
speaker without the slightest trace of irony or even
disdain. It was followed by tunes from R.E.M. and
Prince. And Elvis is alive and well: He has taken up
residence with the Moscow Circus’ acrobats, who
perform a clown basketball rou-

On The Russian Beat: Elton And Elvis Are
Everywhere, But Where’s The Local Music?

out to be a telling adventure. Although our Moscow
hotel was bustling, the group playing the lounge was
having trouble bringing in the crowds. To be more
blunt about it, on this particular night the band had
no one at all to play for, so its members sat around
in a booth drinking vodka and eating. Sasha, the
band’s leader, who learned English by listening to
bootlegged Beatles records, said the group was from
Yalta, 600 miles away, but had come to Moscow be-
cause there was no work at home. But here the hotel

wouldn't advertise the band, and,

tine to, for reasons unknown,
“Jailhouse Rock.” Maybe it's
just because, finally, they can.
Once, Western rock music was
the domain of Russia’s black
market and the scourge of the
state. Before bootlegged cas-
settes were readily available,
Russians were so desperate to

in fact, wouldn’t even let them
have a name, because it was
more important to promote the
hotel than the group. The stage
did have a nice lighted floor and
a disco ball, a le “Saturday Night
Fever.”

Cathy and I endeavored to

hear English-language pop mu-
sic that they resorted to drastic
measures. In David Remnick’s
engrossing, Pulitzer Prize-winning book “Lenin’s
Tomb: The Last Days Of The Soviet Empire,” he
tells of music fans using makeshift mastering ma-
chines to manufacture records using old X-rays for
vinyl.

But now, Anglo-American music is everywhere. In
any elevator I stepped into, chances were they were
playing Elton John or Bon Jovi. I took several cas-
settes to give away—"Amorica” by the Black
Crowes, the double “Woodstock '94” album—but it
was clear that these were releases that would eventu-
ally make their way to Russian stores.

As I waited for my luggage at the Moscow airport,
we eyed a kiosk selling four-CD packages such as
“100 Greatest Country Hits,” top disco tunes, and
hits from the '70s, all for $19.50. Other than classical
composers, there was no Russian music in the
stands. Given the low price, I figured the CDs must
be pirated. But even cheaper music was available.
Browsing through G.U.M., the huge department
store in Moscow’s Red Square, Billboard contributor
Cathy Applefeld and I came across a stall that was
selling cassettes by such acts as Seal and Bjork for
4,000 rubles (approximately $1.35) and CDs for
19,000 rubles ($6.35). They even looked like the real
thing, with the same covers as they had in the States.
While riding a bus one day, I saw a street vendor
peddling “The Bodyguard,” but I didn’t get a chance
to examine the rest of his wares.

Eager to get some handle on the local music scene,
we headed for the hotel bar. Obviously, looking to a
hotel band as any indication of a local scene is like
scouting for talent at the Holiday Inn, but it turned

by Melinda Newman

find a St. Petersburg retailer to
profile for Billboard’s retail sec-
tion. Our hopes were bolstered
as our bus rolled down Nevsky
Prospekt, St. Pete’s main shopping street, passing a
sign for a store called Real Music. On our next-to-last
day in town, we strolled up and down the Prospekt,
first stopping in a small combo-store of sorts that
sold CDs in one corner. In a showcase, “The World
Of Chubby Checker/Let’s Twist Again” nestled up
against releases by Frank Sinatra, Kenny G, and
Tower Of Power—none of the discs on any label
that I recognized. On the back wall, CDs by Ma-
donna, Laibach, and Gipsy Kings dominated.

We approached Real Music with great excitement.
Despite the presence of a sign, we couldn’t seem to
find the actual store. We climbed a staircase that
seemed to lead us in the right direction, but when we
opened the door, we faund ourselves in a shop that
sold fur coats, underwear, and wedding dresses. We
skeptically asked a guard at the door, who was
dressed in U.S. Army fatigues, if this was Real Mu-
sic, and he nodded yes. If I ever open up a record
store, I'm going to call it Bra World—in Russian—
just to stump them at their own game.

Granted, our search was haphazard at best and we
hadn't looked very hard, but I really wanted to buy
some current Russian pop music. My last chance was
at the duty-free shop in the St. Petersburg airport.
There, Depeche Mode was hig, and country via
Garth Brooks and “Common Thread” even made an
appearance. A lovely male Russian voice came over
the loudspeaker. We asked who it was, and the sales
clerk replied Nikoliev. But she didn’t sell it; it was
from her private collection. So much for in-store
play.
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iliboard honors
Billy Joel with its highest accolade, the Century
Award for distinguished creative achievement.
The laurel is named for the 100th anniversary
of the publication in 1994.

While Billboard traditionally has reported on
the industry accomplishments and chart-ori-
ented commercial strides of generations of gift-
ed individuals, the sote aim of the Century
Award is to acknowledge the uncommon
excellence of a still-unfolding body of work.
Moreover, the award focuses on those singular
artists who have not heretofore been accorded
the degree of serious homage their achieve-
ments deserve. it is a gesture unprecedented
in Billboard's history, and one that is informed
by the heritage of the publication itself.

Raised on a steady diet of Bach, Debussy,
and Broadway show tunes, and commencing
his own recording career at the point when
Ray Charles' gospel blues, Frank Sina-
tra's saloon crooning, and the out-
bursts of Brill Building pop had to
stand aside for the Beatles, Joel
was able to forge a signature
approach that skiifully encom-
passed each of these seem-
ingly disparate elements.

“The first time . remember
actually being in a profes-
sional recording situation
was in a basement studio in
Levittown called Dynamic
Studios,” he says. “It was
1964, and | was 14 years old,
and the guy producing the
session for Red Bird Records
was named Shadow Morton. |
was asked to play piano on
these two songs, ‘Remember
(Walkin' In The Sand)’ [written by
Morton] and ‘Leader Of The Pack’

[by Jeff Barry, Ellie Greenwich, and
Morton], whose tracks were sung by the
girl group the Shangri-Las.

“There were no singers there at the time,
and whether | cut a demo or the final master, |
don't know, but 1 played on the recordings of
those two songs, never got paid, and | was
thrilled to even be in a professional recording
situation.”

Joel’s next recording experience involved a
rock band he was asked to join called the
Echoes (later recast as the Emerald Lords, and
then as the Commandos), for which he cut
several demos at the 8-track Ultrasonic Stu-
dios in Hempstead, N.Y. “I was writing ersatz
Beatles songs, with these little intros in minor
keys,” he says. "There was one called ‘She
Don't Love Me Anymore.’" Tilting his head in a
McCartney-esque warble, he sings: “‘She
don’t love me | ke before/She don’t love me
anymore/l believed all the lies you told
me/Don't you know it's true/That she stole me
away from my true love/And now my new
love/Doesn't love me anymore.”

Come 1965, Joel had heard the Young Ras-
cais, sneaking backstage at a Hicksville, N.Y,,
concert to meet hero Felix Cavaliere, whose
Hammond B-3 organ and blue-eyed soul
shouting quickly eclipsed the Dave Clark
Five's Vox Continental keyboard rock as the
epitome of pcp cool. And when the Young
Rascals opened for the Beatles at Shea Stadi-
um, their stature as New York City’s rock star
exemplars was assured.

When drummer Jon Small of local band the
Hassles asked Joel and Lost Souls/‘Comman-
dos bassist Howie Blauvelt to join, they
jumped at the chance to enhance the Hassles'
white-soul bluster, and the band cut two mod-
estly received albums in the late '60s for Unit-
ed Artists Records. Joel's day jobs included
landscape gardening, pumping gas, house
painting, and stints on an oyster barge and as

a short-order cook at Nick’s Luncheonette
in Hicksville, as well as writing rock crit-
icism for Go and Changes maga-
zines. “I did two-dozen reviews at
$25 a pop,” says Joel, “but when
t saw, in print, a bad review I'd
given the album ‘Super Ses-
sion,’ | realized, ‘t don’t have

the stomach for this.™
He also cut a commercial
with Chubby Checker for
Bachman pretzels (‘There's
a new twist in Bachman,” the
jingle went, Bi'ly adding a
“baloney barogue” piano
solo to Chubby's vocal vari-

ant on “The Twist"}.

After Joel and Jon Small
mounted an injudicious, post-
Hassles stab at power-trio bom-
bast in a 1970 duo dubbed Attila,
Billy resolved to restrict his efforts
to songwriting. Though he soon had
to hide out as a lounge pianist in Las

Angeles, under the pseudonym Bill Martin,
in order to force the settlement of a disastrous
contract with Family Productions owner Artie
Ripp, CBS Records prestdent Ciive Davis had
the foresight to sign him to Columbia in 1973.

Like George M. Cohan, Irving Berlin, and
George and Ira Gershwin, Joel has expanded
the canon of American popular music with
well-crafted songs as beloved as those of his
predecessors. Sinatra has recorded Joel's
work, and Ray Charles’ 1986 “Baby Grand”
collaboration remains one of Brother Ray’s
favorite recordings. Paul McCartney has
repeatedly expressed his admiration for Joel's
body of work, and Billy’s 1993 “River Of
Dreams” album was universally lauded as his
finest to date.

Like few musicians in the American Century,
Billy Joel has composed songs that indelibly
describe his era yet seem certain to outlive it.
We can think of no artist more deserving than
Billy Joel of Billboard’s most respectful symbol
of esteem, The Century Award. — TW.

BILLY JOEL

1994 RECIPIENT OF THE

CENTURY
AWARD

As designed by sculptor Tina Marie Zippo, the Century Award is a unique work of art as well as an
emblem of artistic supereminence. Struck in bronze once a year, the handcrafted, 14-inch-high statue is a
composite representation of the Greco-Roman Muses of music and the arts {among them Calliope, epic
poetry; Euterpe. music; Terpsichore, dance; Erato, love song; and Polyhymnia, sacred hymns). The form
is female, in keeping with an ancient definition of the arts: “Sacied music is a symbol of nature in her tran-
sitory and ever-changing aspect.” The lyre held by the Muse is a specially made adornment that changes
annually in order to personalize the honor for each recipient. In homage to Billy Joel's primary instrument,
the 1994 lyre is of solid ebony, the fine dark hardwood traditionally used for a piano's minor keys.
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“Thereafter the day shall come

When I will pour out my spirit on all mankind;
Your sons and your daughters shall prophesy,
Your old men shall dream dreams

And your young men shall see visions.”

—The Book of Joel
Verse 28; circa 800 B.C,

“In the middle of the night

I go walking in my sleep

Through the jungle of doubt

To a river so deep

I know I'm searching for something
Something so undefined

That it can only be seen

By the eyes of the blind

In the middle of the night."

—4The River Of Dreams,”
Billy Joel, 1993

Rivee «¥ Dreams
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here is a proverb in rural
Deutschland that advises the prudent to pray
as though no work could help their cause, and
to work as if no prayer could be of aid. Billy
Joel, rock’n’roll's most abiding atheist, is also
its most stubborn source of secular hymns, a
songsmith of German-Jewish descent whose
vastly popular output locates an opinionated
plateau between Heaven's elusive grace and
sin’s beclouded consequences.

A product of a post-World War il civilization
rife with deep uncertainty and dreadful recla-
mation, William Martin Joel was the son of
electrical engineer Howard Joel, a wartime
refugee from Nuremberg, Germany, and the
former Rosalind Hyman, a native of Brooklyn,
N.Y.'s Coney Island. Billy was born in the 3ronx
on May 9, 1949, exactly nine days before U.S.
War Department official John J. McCloy was
appointed the first civilian high commissioner
of the defeated German republic. Humanity
was reeling frormn the most harrowing expres-
sions of its dark side, including Hiroshima's
incineration in a nuclear inferno and Hitler’s
heinous genocide during
the Holocaust. But how
to administrate the after-
math of an earthly Hell?

As society struggled to
absorb the lessons of its
unspeakable impulses,
numberless lives also
groped for moments of
leisure and forgetting.
"My father was my idol as

other people’s fathers, because he was Ger-
man and he had a European sense of humor,
which was very cynical, very sarcastic, veiy
dark. He would talk to me as if he was talking
to someone his own age; he wouldn't talk in a
very condescending way, as parents do with
young chilaren. | didn’t always understand
what he was talking about, but | thought | was
being treated in a special way. And | remember
him saying once that ‘life is a cesspool,” which
is a heavy thing to say to a young kid.

Howard Joel’s boy would grow up to be the
author of such uniquely pensive pop hits as
“Travelin' Prayer,” ‘Just The Way You Are,” "My
Life,” “Honesty,” “You May Be Right,” “Tell Her
About it,” “An Innocent Man,” “Say Goodbye
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a pianist as a kid, because he was classically
trainec and could read music,” Joel says. ‘He
would come home from work at General Elec-
tric and take Chopin and Bartok pieces and
work through them laboriously; this was his
entertainment. He could interpret them and
make them sound as good as anything that
was being played on WQXR radio or the
records. But he thought he was never good
enough; he never gave himself any slack. He
said, ‘I'm a hack, | can't play, I'm just doing it
for me.” And he’d say. ‘This is how | make my
living in America: | work for G.E., and every-
thing is plastic, American plastic.

“| recall him being different than a lot of
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Clockwise from top left: The infant Billy with pop-up toy;
The Plano Man in town, 1973; with older sister Judith Ann
at the Joel's Lester cabinet grand; Billy and fabled class-
mate Virginia “Only The Good Die Young" Callahan (“Come
out, Virginia, don’t let me wait™) in Fork Lane School, 1956;
Howard Joel at the keyboards in Flim, Switzerland, circa
1936; newlyweds Howard and Rosalind Joel; Billy (far left)
and the Lost Souls; the angry young boy,

To Hollywood,” “New York State Of Mind,
“The Longest Time,” “Keeping The Faith,
“You're Only Human (Second Wind),” “"A Mat-
ter Of Trust,” “We Didn't Start The Fire,” *i Go
To Extremes,” and “The River Of Dreams.” to
name only a few from his 15 full-length song
collections.

Just last month, Billy Joel ascended into a
tie with the Beatles as the act with the most
U.S. muitiplatinum albums--he has sold more
than 51 million units over his careet. An eclec-
tic talent often underestimated and critically
contested, he has continually sparked argu-
ment and debate with his often-prickly every-
day psalms, their beguiling pop settings regu-
larly subverted by abrasive messages that
locate the deep diffidence at the core of Ameri-
ca's unfulfilled suburban idyll.

“What | do, to me, isn’t as good as | wish it

could be,” Joel says with a faint smile. He
spoke this past autumn at his seaside nhome in
East Hampton, Long Island, and over iunch at
the American Hotel in neighboring Sag Harbor
“My dad says, ‘You should have grown up in
Europe, you would have been a better musi-
cian! | feel what | do is competent: | know how
to write music, | know how to write lyrics, and |
know how to perform. However, in an age of
incompetence”—he shows an embasrassed
grin—"that makes me extraordinary. That's
what i think, and | really believe that and don't
have any delusions.

‘I'm probably happy with more than half of
the recordings. The writer, I’'m happy with; the

14
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singer, I'm never happy with. He always lets
me down, because my heroes were always
black singers and I'm not btack. I'm just a little
Jewish kid from Levittown who's trying to
sound black, but I'm not kidding me.

“| became a musician partially because of
my physical limitations,” he adds. "l wasn't tall,
| don’t have Cary Grant looks. | had to tran-
scend somehow, so when I'm in the studio and
I'm free to move, I'm 6-foot-6 and | look like
Cary Grant! So | pretty much inveigh against
music videos, because to see this composition
that | came up with reduced to this chunky little
short guy with bad hair running around—no,
no, | object.”

Formerly decried as a mere “quasi-rock’
practitioner in a musical genre now so defiantly
fragmented that no definition of the sound is
worth defending, Billy Joel managed to do pre-
cisely as he pleased, creating a piano-based
hybrid of modern idioms so consistent and dis-
tinctive that it has made many of his guitar-
wielding contemporaries seem like dilettantes.

Devoid of image beyond the somewhat
puggish mien he earned as an adolescent
amateur boxer, Joel has given voice to the
enduring edginess supposedly spent in the
average baby boomer. When he rises to the
verveful heights of his considerable live-perfor-
mance gifts, he embodies the open-hearted
Everyman that rock first aimed to convert, still
willing to share his thoughtful disaffection as
well as the determined resonance of his spirit.
And as he tests the worth of every trace of
artistic heritage his generation once pretended
to reject, Joel ennobles the humbling messti-
ness cf that process.

"My father was completely disparaging of

pop music; he thought it was crap,” Joel con-
fides. "Popular music for him stopped when he
got to the Big Band era. He respected the jazz
guys like Erroll Garner, who he thought was
the tops, and he had kind words for Nat King
Cole, but nobody after that.

1 recently talked with Elton [John, with
whom Joel toured last summer}, and he asked
me who | felt a kinship to musically. | said |
actually feel a kinship with [George] Gershwin,
because Gershwin always started with the
music and then he had somebody else write
the lyrics. The old, traditional way of writing a
song in America, going back to Stephen Fos-
ter. was taking poetry and setting it to music.
Very few songwriters actually wrote the music
first and then wrote lyrics.

“| will never run out of musical ideas, but |
find sometimes that words, rather than
enhancing music, can tend to limit it. | don't set
out to write a song about anything; | want to
write a piece of music that really moves me,
and then | go, 'How do ! interpret this lyricalty?’

“Like, 'The River Of Dreams’ was pure
stream of consciousness, the moment of pure
inspiration. We dream all the time; we have a
few dreams every mght, and we forget there's
no editor up there"—he touches his temple but
gazes further upward--"and so that’s my theo-
ry: that I've dreamt it, | forgot it, and it just reoc-
curred to me. | say, ‘Where did | hear this
before?’ and then | realize, ‘Wait a minute, you

dreamt this, you idiot! You actually did create
this with no censors.’ I don't chalk it up to God
or anything.”

Whether accused of sacrilege when joshing
about pan-religious puberty rites on “Only The
Good Die Young,” or attacked for amplifying
the collapse of America’s economic promise in
“Allentown” (Joel's model was in Pennsylvania
but eight other states have such a place), the
now internationally pervasive songwriter has
seldom failed to annoy observers who like
their poputar music innocuous and easily dis-
missible. And when he identifies a common
spirituality beyond the reach of dogma, as on
the forlorn “And So It Goes,” the fervent “Lul-
labye (Goodnight, My Angel),” or the decisive-
ly flowing “The River Of Dreams,"” he reaffirms
the lively arts’ role in a skeptical culture: to
locate hope amidst all visible evidence to the
contrary.

“| still feel very much like an atheist in the
religious aspect of things,” Joel says. “But
there are spiritual planes that I'm aware of that
I don't know anything about, that | can’t
explain. That's why | think musicians are so
revered and so important to our culture: We're
the wizards, we sort of reveal a little bit of this
extra-powerful communicative force. | recently
rediscovered that | was enchanted with music
and the creative arts as a little child because |
thought there was an element of alchemy in
them.”

The alchemist’s mythic ability to transmu-
tate lowly elements like lead into such precious
substances as gold would indeed have been
useful in the Joel household, since WWIl had
wrought the opposite effect for its inhabitants.
Howard Joel's circuitous postwar quest for

‘I still feel very
much like an
atheist in the

religious aspect

of things,’ says

Billy, ‘but there
are spiritual

planes I’m aware
of that I can’t
explain’
e

peace and contentment in America had been
so steeped in jeopardy and horror that its fail-
ure was virtually preordained.

To this day, even his own son’s knowledge
of what happened to his father en route to the
States has remained fragmentary and flawed.

Howard Joel was born June 12, 1923. in
Nuremberg, the only child of wealthy merchant
Carl Joel and wife Meta Fleischmann While
the earliest Joel is assumed by Biily's father to
have been “the one in the Bible, the book of
Joel; he was one of the minor propheis,” the
Joel family has traced its modern lineage as far
back as 1806. when Faust Joel entered the
world in Colmberg, a farming commurity near
the Altmuhl River in the Bavarian district of Mit-
telfranken. Faust's son Julius was a tailor
whose expanding interests in textile produc-
tion Jed to grandson Carl Joel's ownership of
the mail-order fabric business that bore the
family name, Waschemanufaktur Joel.

“It was a very large business, the largest of
its kind in Germany,” Howard Joel explains in
the first interview he has ever granted. "My
father [Carl] sold the business before he left
Germany {in the late 1930s]; he had to leave,
and he couldn’t take it with him. so he sold it
He never really got all the money from the sale,
but that's another story. He was detained in
Berlin for a week or so"—at which point he
purchased his freedom with a few remaining
personal valuables—"and then he joined my

mother and me in Switzerland.”
Thus does the taciturn Mr. Joel describe the

theft and destruction by the Nazis of the Joel
clan’s generations-spanning enterprise follow-
ing the imposition in 1935 of Germany’s anti-
Semitic Nuremberg Laws (under which Jewish
citizens were deprived of citizenship rights and
their businesses and real estate seized in a
pseudo-legal policy of “Aryanization”).

At the same juncture when these and similar
racist writs were being enacted, Carl Joel
packed Howard off to the exclusive St. Gall’s
boarding school in northeastern Switzerland
for safety's sake. Howard was a promising
young classical pianist, and a photo survives
of him poised at the keyboard during an after-
noon children’s concert presented on the ter-
race of a hotel in the Swiss town of Flim. A
musical career was considered for the preco-
cious young musician. “The possibility was
there,” says Mr. Joel, “but my father wanted
me to do something serious. | became an
engineer because that’'s what he wanted. In
those days, you did what the old man told you
to do.’

Howard's parents had hoped to migrate
directly to the United States, but there was a
quota on Jewish refugees, so they were
forced in 1939 to travel instead to Cuba,
where Howard attended the University of
Havana for three years. When immigration
restrictions eased, the Joels entered America,
taking a handsome apartment in a fashion-
able secticn of the Bronx near the Cloisters,
paid for with savings accumulated and/or
smuggled out of Germany during their exile in
the Caribbean.

In 1942, Howard Joel met Rosalind Hyman
while both served as non-matriculated mem-
bers of the Gilbert & Sullivan Players at the City
College of New York. Coincidentally, Ros-
alind’s own parents, British natives Philip and
Rebecca Hyman, had their own first encounter
at a Gilbert & Sullivan operetta presented at
London's Royal Albert Hall. Rebecca Hyman
(whose Russian forebears were Kravenkys
from Czarist Minsk) had been trained as a
British nanny, while her husband was an ama-
teur playwright and unpublished author of the
Bohemian persuasion.

"My father’s parents didn’t get along with
my mother or my mother’s family,” Billy Joel
says. "There was a big division, as a matter of
fact; as long as | can remember, there never
was any big family thing going on. My moth-
er's parents lived in Flatbush in Brooklyn, and
it was a narrow, dark, typical tenement-style

apartment My father's parents had this big,
open, sunken living room with very nice furni-
ture and Oriental rugs; but | was very young,
and | don't remember them very well.”

Billy would later say the same of his father,
who was drafted into the U.S. Army in July
1943; he was sent to Italy with the 48th Engi-
neer Combat Battalion and participated in the
Allies’ seizure of Anzio and the fierce battie of
Monte Cassino.

Howard Joel returned to marry Rosalind
Hyman in 1946; she was pregnant three years
fater with Billy, but the lighthearted aspect of
the senior Joel's personality had largely been
extinguished. “Tragically, he was never the
same when he came back,” Rosalind Joel now
says. Her son concurs: "All his cynicism and
sourness came from his experiences in the
war." Howard Joel’s job at General Electric
required that he trek regularly to Latin and
South America, and his absences became
increasingly frequent.

When his parents divorced, Billy was almost
8 and resided with his parents and older sister
Judith Ann in a modest, prefabricated home
(identical to the sweeping grid of dwellings that
surrounded it) on Meeting Lane in the
Hicksville, Long Island, housing tract of Levit-
town. Howard Joe! uitimately resettled in Vien-
na, Austria, and remarried; he and second wife
Audrey begat Billy's stepbrother, Charles
Alexander Joel. now 23 and a rising European
classical pianist and conductor.

1t was not until 1972, when Billy was himself
a grown man of 23, that he set eyes on his dad
again, and their contact would remain only
sporadic for another two decades.

As a result, manifold misconceptions

|

A TCUR BEMING THE NYLOM CORTAIN

cropped up about his father’s background,
including the mistaken belief—not corrected
until late in 993 - that Howard Joel had been
imprisonea by the Nazis in the Dachau con-
centration camp. Sadly, what actually did tran-
spire was no less unsettling.

“It's true, in a way, that | was in Dachau.”
Howard Joel says somberly, his heavily
accented voice dropping to a murmur. “But |
was not imprisoned there. | was with the Army
outfit that liberated Dachau, near Munich. in
the end of April 1945.

"We ... went ... there,” he resumes, haltingly,

and looked around. And took pictures of the
heaps ... of the dead people. And then we
moved on. because we were a combat troop,
and never stayed anywhere.

“I had relatives that were in concentration
camps--although not Dachau—and some of
them were put to death. But at Dachau .. it
was terrible. We were too late to help.”

Like the father he scarcely knew, Billy Joel
grew up taking piano instruction and becom-
ing an avid reader---most particularly social
and military history.

“By the age of 3, Billy was on the piano
bench picking out Mozart,” says his mother,
“and a year later | made him put on his coat on
a cold day in the fali and took him to get his
first lesson from a Mrs. Francis down the block
in Hicksville. By 6, he was writing full songs
with stories in them, just like the tales and liter-
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ature he always heard recited by my story-
telling father; my family didn’t have a pot to
pee in, but we were cultured English Jews with
a lot of pride.

“By the time he was 7, Billy was a book-
worm. and if | went to the library | had to bring
home 20 books: picture books, storybooks,
history books. He was self-sufficient; ycu could
give him a kitchen chair and he d spent hours
pretending it was a choo-choo train. It didn't
take much to make him happy.”

Yet there was no distraction that could make
young Bilty forget the vacuum created by his
absent father.

“He never abandoned us,” Joel says of his
dad. "He sent a check every week. But things
got different after he left. This was Levittown,
the prototypical family housing development.
All of a sudden, here was a family on the block
without a father and with a sin-
gle mothet. This was still an era
of ‘Donna Reed’ values. My
mother got divorced, as if there
was some shame in that. She
was perceived by the other
wives to be some kind of threat;
she was a good-looking
woman. And she couldn’t get a
decent job because this was
before the days of the women's
movement. She could only get
menial jobs, and our situation
changed,; we had less money,
we never had a TV.”

Out of this suburban tableau
of want and longing, few impres-
sions lingered more strongly in
Billy’s childhood imagination
than a quiet recurrence at day's
end in the little prefab abode on
Meeting Lane.

“My mom, | would see her

and listened to ‘Oklahomal!,’ ‘South Pacific,” or
the mwsic of Aaron Copland over at my house,
and he'd always say, ‘Maybe | could do some-
thing like that,” and he would. He loved the
Beatles so much that after they broke up, he’'d
say, 'lt's a shame you can’t hear more songs
from the Beatles. Maybe I'll write myseif one to
cheer me up,” and then he would.

“He phoned me one rainy night in 1980.
calling from a highway phone booth in Syos-
set, and said he was so moved by this classi-
cal piece he heard on the radio that he had to
find out what it was. He hummed and sang it
over the receiver as | searched my record col-
lection, until | realized it was Samuel Barber's
'Adagio For Strings,’ one of the most emotion-
al pieces in classical music; it was the music
played across America when President
Franklin Rooseveit died. And after that night on
the highway, it probably
became Billy's favorite piece of
music in the world.

“More than 10 years later,”
Zampino adds, “on April 16,
1994, in Miami, | was on tour
with Billy and { knew he was
very distressed about the
breakup of his marriage to
Christie [Brinkley], and not
being able to see enough of his
daughter, Alexa. Suddenly, he
cut "Movin’ Out’ from his set
because a local writer had
wrongly said it was a slap at
Christie. instead, he substituted
‘Shades Of Grey' from ‘River Of
Dreams.’ But as a prelude, he
went into ‘Adagio For Strings.’
playing it on his synthesizer's
string setting. | looked at the
pain on his face, and it was a
heart-rending moment. But

standing by the window. looking

that's one of Billy’s greatest tal-

out the kitchen window,” he
says, "and she knew that my
dad, he wouldn't be coming
home that day, but she was
maybe hoping he would pull up
front. I'd say, ‘Mom, what are
you doing?" and sometimes she
would say. "Just looking out the
window. Maybe your father's
coming home.

In Billy Joel's songs, there
are persistent figments of war

ents: He finds ways to preserve
and keep alive the things he
loves.

The evidence of this emotion-
al synopsis of Joel's creative
drive is apparent on every
release, from 1971's tentative
"Cold Spring Harbor” and his
ripening “Piano Man"” break
through (1973)--on through his
brilliant sequence of writing
peaks with “The Stranger”

and loss, of wounded pride,

angry disappointment, shattered faith. and
misplaced trust. There s a "child of sactifice, a
child of war” in “Leningrad,” from the 1989
“Storm Front™ album, and on the very same
record the twice-divorced singer/songwriter
also included "And So It Goes," a near-
despondent ode to disintegrated iove.

But "Storm Front.” tike his recent, much-
acclaimed “River Of Dreams,” also features
hymns of concord and apology, of tenderness
and generosity, and of a profound private
hunger to learn from history Moreover. there is
a marked appreciation for life's necessary
improvisations, wherein all things contribute
and reveal their cumulative merit.

“As kids, Billy and | used to watch 'Yankee
Doodtie Dandy’ on ‘Million Dollar Movie’ on TV,”
says Bill Zampino, Joel's oldest boyhood
chum, who played drums in their mid-'60s rock
combo the Lost Souls and later served as an
arranger and production coordinator orn a
number of his best friend’s records. "Even
then, | could see Billy's wheels turning. him
thinking, 'l could do that.’ And at Hicksville
Junior High he did, singing a George M.
Cohan medley of ‘Over There," "You're A Grand
Old Fiag.’ and ‘Yankee Doodle’ that brought
down the house

“As teenagers, we went together to see ‘My
Fair Lady’ on Broadway, sat through the film
version of ‘West Side Story' at least 12 times,

(1977), “52nd Street” (1978),
“Glass Houses"” (1980), and “An Innocent
Man” (1983), each of which has sold more
than 7 million copies domestically.

After 40 plus years basking in the support of
one parent while craving the approval of
another, his mother and father's ultimate criti-
cal appraisals show a surprising flip-flop. “Billy
should love himself half as much as others
love him,” counsels his mother. “and then he'd
be in good shape.”

“It's fantastic what he's done," says his
dad. "He works very hard, and he's got a cer-
tain measure of luck, but he's a very talented
fellow.”

And a very wistful one, for no sentiment so
permeates Billy Joel's music as much as refuc-
tant preparation for life's reversals and
farewells.

‘The rewards are great for what | do,” Joel
says after lunch as we arrive back at his East
Hampton home. "But,” he sighs, "the
moments of musical inception and lyrical
inception usually can only come when I'm by
myself.’

Entering the book-lined den of his large and
silent home he stares out the window at the
white-capped sea. A gray rain begins to fall.
“It's hard to know."” he says, "when to stop
quivering with a certain feeling and just let it
become a song. It's the loneliest job in the
world.” B
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{Columbia), 1983
The Longest Time/Christie Lee,
(Columbia). 1984
Leave A Tender Moment Alone This Night,
{Columbia), 1984
Keeping The Faith/She’s Right On Time,
{Columbia). 1985
You're Only Human (Second Wind) Surprises,
(Columbia), 1985
The Night is Still Young/Summer, Highland
Falls, {Columbia). 1985
A Matter Of Trust'Getting Closer,
(Columbia), 1986
This Is The Time'Code Of Sience (w/ Cynd
tauper), (Columbia), 1986

Baby Grand (w Ray Charles)/Big Man On Mul- !
berry Street, (Columbia), 1987 |
Back In The U.S.S.R. (live)/Big Shot ilive). |
iColumbia), 1987 }
The Times They Are A-Changin’ (live)/Back In
The U.S SR (live), (Columbia), 1987
We Didn't Start The Fire/House Of Blue Light,
{Columbia). 1989
| Go To Extremes'When In Rome
{Columbta), 1990
The Downeaster “Alexa”/And So I Goes
(Columbia), 1990
Tnat's Not Her Style/And So It Goes,
{Columbtal, 1990
Snameless'Storm Front (live: |
{Columbia), 1991
All Shook Up'Wear My Ring Around Your Neck
{Ricky Van Shelton). (Epic). 1932
The Rwver Of Dreams/No Man s Land,
{Columbia). 1993
All About Soul iwi Color Me Baddy You Picked
A Real Bad Time. (Columbia), 1993
Lullabye (3oodnight, My Angel)/2000 Years,
(Columbia). 1994
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Newsmakers

Music Biz Is All Smiles At Billboard’s 100th Birthday Bash

W.D. Littleford, Billboard’s chairman emeritus and grandson of the magazine's

founder, William H. Donaldson, receives a hearty ovation from the admiring crowd.

Billboard president and publisher Howard Lander, right, accepts a crystal obelisk
from National Music Foundation president/CEO Gloria Pennington commemorating
100 years of unparalleled coverage.” Looking on are dinner host Dick Clark, left,
and Timothy White, Billboard's editor in chief.

Billboard managing editor Ken Schlager, left, huddies with BMI president/CEO
Frances Preston, center, and Michael G. Millius, director of licensing for DKKaraoke.

Billboard associate publisher Gene Smith and his wife, Maria, are flanked by
Sony Music Distribution chairman Paul Smith and president Danny Yarbrough,
at left, and PGD president Jim Caparro and his wife, Judy, at right.
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NEW YORK-The National Music
Foundation commemorated the 100th
anniversary of Billboard with a gala
party Nov. 15 at the Marriott Marquis
here. The evening, which included a
silent auction, benefited the founda-
tion’s National Music Center in Lenox,
Mass. (Photos: Chuck Pulin)

ASCAP president Marilyn Bergman
and her co-writer/husband Alan
Bergman with former New York mayor
David Dinkins.

Timothy White, Billboard’s editor in
chief, left, greets Columbia artist
Shawn Colvin, one of the evening’s
performers.

Ed Salamon, president of
programming at Westwood One Radio
Networks, enjoys the evening with
companion Katie O'Neil.

Robert Flax, executive VP of EMI Music
Publishing Worldwide, left, with BMI
senior VP of performing rights Del
Bryant.

Arista superstar Kenny G caps off the evening’s entertainment by serenading,
among others, BMG chairman/CEO Michael Dornemann, left.

Enjoying the evening at the VH1 table are, seated from left, VH1 president John
Sykes; Linda Corradina, senior VP of programming and production; publicist
Renée Koblentz; and Darcy Sanders Fulmer, director of programming. Standing
are Sal LoCurto, VP of programming and program planning, and Julie Rothman,
director of public relations.

Howard Lander, left, and Gloria Pennington watch as Timothy White does the
birthday-candle honors.




Artists & Music

Germany’s Caspar Brotzmann Brings It ‘Home’
Guitarist’s Trio Massaker Makes Thirsty Ear Debut

8 BY DAVID SPRAGUE

NEW YORK—For now, Caspar
Brotzmann is only a household
name in homes occupied by connois-
seurs of the extreme. But with such
outspoken advocates as Helmet'’s
Page Hamilton and Pigface’s Martin
Atkins (both of whom will tour with
the German guitarist in the next two
months) on his side, Brétzmann and
his band Massaker shouldn’t be a
best-kept secret for long.

“With an artist as unique as Cas-
par, you don’t necessarily want to
work in traditional ways,” says Pe-
ter Gordon, president of Thirsty
Ear, which will release “Home,” the
third album from Massaker, Jan. 3.
“For instance, the live presentation
is so devastating,” Gordon says of
Massaker's visceral, volume-inten-
sive show, “that we decided to bring
the band over to tour before the al-
bum release.”

That plan is just fine with the Ber-
lin-based Brétzmann, who insists
that the trio is best experienced in
a live setting. “I'm not a very theo-
retical person, so I'm not always
able to explain in a studio what I'm
looking for,” he says. “But when I'm
on a stage with my friends, it’s like
wading into the sound, like we're all
meshing with it.”

Massaker’s complex sound bears

more than a trace of free-jazz influ-
ence, which might be expected,
given the reputation of Brétzmann’s
father Peter, a noted avant-garde
saxophonist who has played with the
late Sonny Sharrock and the band
Last Exit. “Peter
is a good friend,
and I enjoy play-
ing with him,”
says the guitarist.
“But as far as an
influence as a fa-
ther, I wouldn’t
really say there is
any.”

Although
“Home” is dominated by extended,
improvisational tracks—three,
including the menacing “Béhmen,”
clock in at over 10 minutes—the la-
bel is not planning a single or video
edit. But songs like “Tempelhof,”
which emphasizes Brotzmann'’s se-
pulchral, Nick Cave-like vocals,
should make an impact at college ra-
dio, the label’s primary target.

“The enthusiasm at college radio
and mom-and-pop retail has always
been there,” says Gordon. “People
who have been smitten have been
smitten hard and become totally en-
meshed in his vision.”

Neither Massaker nor Brotz-
mann’s previous band, Black Axis,
has had much difficulty winning dev-

BROTZMANN

otees when their albums actually
made it into stores. Black Axis' two
releases, however, were available
solely as imports, and Massaker’s
initial offerings were issued on the
small Homestead label.

“In a way, I’'m glad some of those
[releases] were hard to find,” says
Brétzmann, who rerecorded some
older material for “Home.” “It was
frustrating to have songs I was
proud of available only in versions I
wasn’t happy with, because there
was no money to use for recording.”

Thirsty Ear, which recently sev-
ered a short-lived relationship with
Sony for distribution, will send
Brotzmann’s label debut through
Koch International. “We needed to
be a little more self-standing than
the relationship with Sony allowed,”
says Gordon. “Koch has done ex-
tremely well out of the box.”

Label, distributor, and artist will
join in an intensive retail campaign
that will use a visual presentation
employing Brdotzmann’s own art-
work. “We want Caspar to be in-
volved on every level of this proj-
ect,” says Gordon. “There isn’t one
niche you can slot him into, but
when people see—or hear—some-
thing he’s done, they’ll know it’s
him instantly. That's the best thing
you can say about any artist.”
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M U 8 I C

New Group AmSong Pushes
For Copyright Protection

FORMAL AFFAIR: A group,
largely composed of representatives
of the estates of major Tin Pan Alley/
Broadway songwriters, met earlier
this year to challenge some of
ASCAP’s new performance payment
systems, claiming they are harmful to
old copyright income. Well, -that
group has adopted a formal name.
It’s AmSong, and it promises to be-
come an ongoing force in the copy-
right community.

“We’re planning on having at least
three general membership meetings
a year, along with six steering com-
mittee meet-

Paul Tannen has apparently taken a
long, hard look at his company’s
country music catalog and has come
up with a star-studded 103-track,
four-disc “EMI Country Hits” promo
release. It's all designed, of course, to
get more recording or jingle mileage
out of such classics as “Always On
My Mind,” “Stop And Smell the Ro-
ses,” “Snowbird,” “In The Ghetto,”
and “Don’t It Make My Brown Eyes
Blue.”

PHO’I‘O OP: Words & Music heard
from Ed Cramer, the former presi-
dent of BMI |.

ings,” says and a music
group  vice industry at-
chairman wnr s& “SI“ torney in New
Marc Gersh- York, about
win, a nephew the  recent
of George and death of David
Ira Gershwin, Ladd, the
in whose Man- former regis-
hattan apart- by Irv Lichtman ter of copy-
ment the rights.

group first developed an agenda last “I remember an incident which re-
May. veals much about his character,”

“Actually, the ASCAP situation
was tangential to our desire to press
for interim copyright extension and
protection in general,” says Gersh-
win.

In fact, Gershwin says that
AmSong is looking to communicate
with ASCAP rivals BMI and SESAC
too, along with other writer organiza-
tions. Indeed, meetings with song-
writer groups have been held re-
cently in Los Angeles and Nashville.
Gershwin also points out that
AmSong is now part of the Copyright
Coalition, which includes ASCAP and
BMI.

Membership in AmSong, whose
chairman is Mary Rodgers (the
songwriter and daughter of the leg-
endary composer Richard Rodgers)
now numbers about 50. Full members
pay an annual fee of $500; associate
members pay nothing.

Among the current full members
are the estates of George Gershwin,
Jerome Kern, Irving Berlin, Oscar
Hammerstein, Frank Loesser,
Walter Donaldson, Leonard Bern-
stein, and Igor Stravinsky. Among
currently active writer members are
Betty Comden, Adolph Green, and
Jack Lawrence, among others.
Counsel is provided by attorney Lisa
Alter, formerly associated with Wil-
liamson Music, the Rodgers & Ham-
merstein music publishing company,
with attorney Michael Sukin, who
has represented the Gershwin estate
for many years. As for the group’s
specific beef with ASCAP (Billboard,
June 4), its court actions did not stop
the new fee formula—which fa