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Avenues Of Exposure Get More Creative

B BY ELENA OUMANO

KINGSTON, Jamaica—The multi-
million-dollar Jamaican music busi-
ness that grew up around reggae has
remained as organic as the music it-
self.

While the trav-
eling sound sys-
tems—or mobile
iance parties—
remain a primary
avenue of expo-
sure for artists,
promotion is giv-
ing way to in-
creasingly sophis-
ticated venues for
artists, such as Recorded Exposure,
the highly touted monthly new-mu-
sie club showcase.

In addition, local radio station
IRIE-FM is credited with bringing

Beautiful South A
Go! Discs Smash

B BY MIRANDA WATSON

REID

LONDON-—For the past six years, the
Beautiful South has been a regular vis-
itor to the upper
reaches of the U.K.
singles charts, but
until now the
group’s albums
have rarely given
pause to the likes of
Michael Jackson
and Phil Collins.
But that was hefore the release last
(Continued on page 123)

THE BEAUTIFUL
SOUTH

" BILLBOARD SPOTLIGHTS

SEE PAGE 73

reggae music and cultural issues to
the fore in Jamaica. Radio station
RJR and newspapers The Star and
The Gleaner do weekly charts, as
does the weekly X News, which gets
its figures from shops with fast-
moving stock, such as Diamond
Rush, Aquarius,
and Derrick Har-
riott. Up to five
other shops occa-
sionally contri-
bute to the top 20
or top 30 lists.
The reggae
scene began in the
early ’60s with the
start of the sound
system, which still fuels the island’s
current multimillion-dollar indus-
try.
In the '60s and 60s, sound systems
(Coniinued on page 101)

YVAD

$4.95 (U.S.), $5.95 (CAN.), £4 (UK) &
. l . i IN MUSIC NEWS
Q.
[
#BXNCCVR *%% 3-DIGIT 908 =
Bl BRSOt IR 5l oo : Verve Is
HONT{ GREENLY Forecasting

A Hit For
Paul Simon
Trumpeter
Chris Botti

SEE PAGE 10

FEBRUARY 4, 1995

JAMAICA'S REGGAE INDUSTRY COMES OF AGE

Music Thrives As Studios Proliferate

B BY ELENA OUMANO

KINGSTON, Jamaica—The local
studio scene in Jamaiea is the foeal
point for a thriving music business. A
majority of the facil-
ities also run their
own labels or distri-
bution companies,
and all serve as cre-
ative boiling pots for
artists and DJs.

In recent years,
the scene has ex-
ploded, with nearly
100 studios now dot-
ting the Kingston-scape and at least
15 others scattered throughout the
4,400-square-mile Caribbean island.
That explosion has fed a rebirth of
reggae here, with a slew of new
artists reaching the top 10 on various
reggae charts in the last year.

W BY IRV LICHTMAN

NEW YORK—Bob Dylan and Neil
Diamond, two legendary writer/per-
formers of the rock era, have switched
performance-
right affiliations
from ASCAP to E
SESAC. The soci- :
ety’s acquisition
of Dylan and Diamond is the most
dramatic development there since
SESAC was purchased two years ago
by Freddie Gershon, Stephen Swid,
and Ira Smith, in association with
merchant bankers Allen & Co.
Although it is the second oldest of
America’s three major performance-
right groups—ASCAP was formed in
1914, SESAC in 1931, and BMI in
1940—it has lagged far behind the oth-

SESAC Boosts Profile With
Dylan, Diamond Signings

er two in terms of performance income.

But, under its new management
team, SESAC has shown a new ag-
gressiveness, including a move into
Latin music repertoire and the use of
Broadcast Data
Systems to moni-
tor airplay on La-
tin stations.

“If T were told
two years ago that in 1945 we’d sign
Dylan and Diamond as SESAC
members, I'd have said that person
was nuts,” says Swid, SESAC’s
chairman. “Since 1940, when BMI
was formed, no major writer moved
to SESAC. We've finally broken
down a barrier that has lasted for
54 years. It now shows that we're a
real alternative, and I believe

(Continned on page 119)

“You can’t swing a dead cat in
Kingston without hitting a recording
studio,” says keyboardist/producer
Peter Couch, owner of C.R.S. (Couch
Recording Studio). “I was in Miami
the other day, and
the freight for-
warder told me he’d
just shipped down
equipment for five
studios.”

Grove Recording
Studio producer
Steven Stewart es-
timates that com-
mercial and home
studios are being constructed at the
rate of one per week.

“As soon as someone gets an idea
that their record sales are good,
they have a studio,” says Stewart.
“IDJ] Buju [Banton] is building a

(Continued on page 97)

DG’s Karajan Set:
Latest Spanish Hit

B BY HOWELL LLEWELLYN

MADRID—In a country where best-
selling albums are coming from such
unlikely places as
the chanting of
cloistered monks,
the Pope singing
the Rosary, and
the soothing movie
score of “The Pi- i
ano,” the latest
surprise is the sue-
cess of a compilation of classical
(Continued on puge 120)
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Sony, Philips Defer To
Rival Videodisc Format
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Sony, Philips Defer To Rival Videodisc

Studios Line Up Behind Toshiba/Time Warner

B BY EILEEN FITZPATRICK

* HEAVEN IN THE REAL WORLD 46

STEVEN CURTIS CHAPMAN * SPARROW and SETH GOLDSTEIN
T COUNTRY 39] LOS ANGELES—Sony and Philips have
o XEIIENIS “ACARTH BREOKS * LBERTY admitted that they need to evaluate “in de-
tail” the two-sided digital videodise format
P THE TVE WER,E(:ICOESPHEE{'EN BAVIOREWORD 441  (devised by their rivals, Toshiba and Time
Warner. The Toshiba/Time Warner format,
A HEATSEEKERS 26| Which is capable 0{' playing up to 270 min-
L * DUMMY * PORTISHEAD * GOIDISCS / LONDON | utes of video on a 5-inch dise, has gained a
8 throng of supporters among hardware man-

THE BILLBOARD LATIN 50 42| ufacturers and studios.
u * SEGUNDO ROMANCE * LUIS MIGUEL * WEA LATINA In a statement Jan. 24’ Sonv and Philips,
co-developers of a competing DVD unit ca-
NEW AGE = . .
5 * LIVE AT THE ACROPOUIS * YANNI * PRIVATE MUSIC 103]  pable of pldymg 135-minute opICSICom™
pressed onto a single-sided 5-inch dise, say
R&B o they “emphasize the adv_antages of one sin-
* MY LIFE » MARY J. BLIGE * UPTOWN gle format and are positive that they can
contribute to such a format.” The statement
REGGAE 103l improved the outlook for a single-format
% DESTINATION BROOKLYN * VICIOUS + EPIC STREET launch in 1996.

WORLD MUSIC 103l Most battles are settled after the dust

10
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clears. This one appears to have been set-
tled before the dust even rises,” says a
movie and home-video veteran. “I think
Sony and Philips will drop out.”

This anticipated retreat from a format
war akin to Beta vs. VHS 15 years ago may
have been prompted by a demonstration of
the Time Warner and Toshiba DVD system
Jan. 24 in Los Angeles that drew glittering
support from Hollywood and hardware
makers.

“We're particularly happy to see today
that our dream for a superior home-video
system has finally come true,” said MCA
president/COO Sid Sheinberg, as chairman
Lew Wasserman and Clint Eastwood sat in
the audience. Other endorsements came
from MGM/UA chairman Frank Mancuso,
Paramount Home Video president Eric
Doctorow, and Turner Home Entertain-
ment president Philip Kent.

Seated on the hardware side of the band-
wagon were MCA parent Matsushita,
Thomson Consumer Electronics, Pioneer,
and Hitachi America.

The phrase on everyone’s lips was that the
Time Warner/Toshiba standard would “revo-
lutionize the home-entertainment industry,”
chiefly because the two-sided format can play
for 270 minutes. That’s double the
Sony/Philips capacity, and forces Sony again
to fight the battle over playing time that it
lost when Matsushita introduced a VHS VCR
with twice the playving time of Beta.

Beta was judged technically superior,
and Sony makes the same claim for its DVD
format. But most observers consider the
difference irrelevant. Both systems use

THIS

ports on this South Side success story.

Somerich has the story.
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WHY THEY GO TO GEORGE’S

In the “baddest part” of Chicago, George’s Music Room thrives
by offering an extensive selection of R&B, hip-hop, blues, jazz,
reggae, and gospel recordings. Correspondent Sari Botton re-

MUSIC’S ROLE FADES AT MILIA

Music took a less prominent role at January's MILIA conven-
tion in Cannes, in contrast to last year. The spotlight this time
was on movies, games, and software. Correspondent Phil

University Microfilms, 300 North Zeeb Road. Ann Arbor, Mich. 48106. For Group Subscription Information cal
212-536-5261. For Subscription Information call 1-800-745-18922 (Outside U.S.: 614-382-3322). For any

MPEG-2 compression/decompression and
offer picture quality superior to laserdise
and VHS, multiple audio tracks, the ability
to choose sereen ratios to fit television sizes,
and the ability to play audio CDs.

With DVD players initially priced at
$499, Warner Home Video president War-
ren Lieberfarb said, “We’re offering high
technology at low-technology pricing. While
he took great pleasure reading Sony/
Philips’ acknowledgment to the press at-
tending the presentation, Lieberfarh was

cautious about claiming victory. Asked if
the statement was a surrender, he said: “I
don’t think so.”

Indeed, some Hollywood powerhouses
are hesitant to commit to DVD, including
Disney and 20th Century Fox, both absent
from the briefing.

“We aren't endorsing anything,” says
Fox studio chief Bill Mechanic. “We haven’t
decided to go forward with one or the other,
or both.” Mechanic says a single format

(Continued on page 131)

B BY CRAIG ROSEN

LOS ANGELES—The next era at Warn-
er Bros. Records is beginning to take
shape, with new chairman Danny Gold-
berg announcing several key executive ap-
pointments and reassuring employees that
reported “mass firings” would not occur.

Although an official announcement had
not been released at press time, Goldberg
told label staffers that Steven Baker would
become president of Warner Bros.
Records “as soon as Lenny [Waronker]
steps down.” Additionally, he confirmed
that Howie Klein would be named presi-
dent of Reprise Records, which will begin
to operate as an autonomous label. The ap-
pointments of both had been widely antici-
pated (Billboard, Jan. 28).

Goldberg referred to Baker and Klein
as “compelling magnets for talent.” Baker
currently is VP/product management for
Warner Bros; Klein is VP/GM of Sire.

Although Waronker has said that he has
no plans to negotiate out of his contract as
president, which runs through December
(Billboard, Nov. 5), Goldberg’s announce-
ment has increased speculation that
Waronker could be leaving the label with-
in weeks.

Goldberg, who was joined by Warner
Music-U.S. chairman/CEO Doug Morris,
addressed approximately 350 Warner
Bros. Records employees at a Jan. 24
noontime meeting on a soundstage at the
Warner Bros. film lot adjacent to the la-
bel’'s Burbank, Calif., headquarters.

Goldberg further announced that Warn-

Goldberg Addresses WB Crew,
Confirms Baker, Klein Titles

er Bros. senior VP of creative services Jeff
Gold will be promoted to executive VP/GM
of the label, while Reprise senior VP of
promotion Rich Fitzgerald will serve as
executive VP/GM at that label.

Goldberg added that Warner Nashville
president Jim Ed Norman has signed a
new five-year pact to run the unit, and that
Liz Rosenberg, the VP/director of publici-
ty primarily known for her work with
Madonna, has been named senior VP, The
promotion makes Rosenberg the highest-
ranking executive in the label’s New York
office, and the first woman at the label to
ascend to that title.

Before introducing Goldberg, Morris
addressed press claims that the new
regime at the Warner Music Group has
stripped Warner Bros. and Elektra of
their identities. “Nothing is more impor-
tant to me than maintaining the image and
identity of the three labels,” he said. “Our
goal is one of support, not interference.”

During his speech, Goldberg assured la-
bel personnel that “no shoe was going to
drop” and there would be no “massive cut-
backs.” He reiterated that John Beug, se-
nior VP/creative director, would not be
leaving the label.

Goldberg added that he is attempting to
persuade Warner Bros. senior VP/director
of A&R Michael Ostin to remain at the la-
bel, despite speculation that he may join
his father, former Warner Bros. chair-
man/CEO Mo Ostin, at a new venture.

He also addressed Reprise’s emergence
as a separate label, noting that he is “fol-

(Continued on puge 22)
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FIVE 1995 GRAMMY AWARD NOMINATIONS:

ALBUM OF THE YEAR
BEST PorP ALBUM
RECORD OF THE YEAR
BEST FEMALE PorP VOCAL PERFORMANCE
BEsT FEMALE ROCK VOCAL PERFORMANCE
LONGING IN THEIR HEARTS WAS ALSO NdMlNATED FOR:
PRODUCER OF THE YEAR, DON WAS

BEST ENGINEERED ALBUM, NON-CLASSICAL, ED CHERNEY

A REMARKABLE RECEPTION TO LONGING IN THEIR HEARTS

1994 RELEASE:

No. 1 BILLBOARD PoP ALBUM CHART “A CAREER ALBUM IN EVERY REGARD."

-ROLLING STONE
OVER 2 MILLION COPIES SOLD ’ -
BONNIE RAITT EXUDES THE ENERGY AND
; AMBITION OF SOMEONE JUST ENTERING HER
HER THIRD CONSECUTIVE ' ;

§ : PRIME — WHICH SHE MAY WELL BE.”
MUuULTI-PLATINUM ALBUM - = -Los ANGELES TIMES

A CONTINUING CALENDAR OF LIVE PERFORMANCES AND"

TELEVISION APPEARANCES: e

FEBRUARY 3
BONNIE'S VERSION OF ROY ORBISON’S CLASSIC “YOU GoT IT” DEBUTS IN THE UPCOMING REGENCY/WARNER BROS. MOVIF
“Boys ON THE SIDE” STARRING WHoOOPI GOLDBERG, MARY LOUISE PARKER AND DREW BARRYMORE

(SOUNDTRACK ON ARISTA RECORDS)

FEBRUARY 25
THE LONGING IN THEIR HEARTS CONCERT SPECIAL ON A&
WITH GUESTS JOHN LEE HOOKER AND JOHN RAITT. AIRING AGAIN M

MAR H _
BonNNIE RAITT - ABC DAYTIME SPECIAL - LIVE FOOT qﬁs WHOOPI

MAR 1
PERFORMING LIVE AT THE 37?! ﬁNUAL
1 6

OLDBERG INTERVIEWS BO _
*
ON TOUR EARLY SUMMER

#

Nick OF TIME

Luck OF TAE DRrRAW
OVER 4 MILLION

OVER 5 ON

|

PRODUCED BY DoON WAS AND BONNIE RAITT » RECORDED AND MIxED BY ED CHERNEY 5 MANAGEMENTS

TONjeE JEFFREY

D Mounum'.'imunmwm ©1995 Cepitol R
Iy . N,
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Country & Black Listeners: Not An Oxymoron

B BY CLEVE FRANCIS

The relationship between the country mu-
sic industry and African-Americans is one of
the most interesting paradoxes in music his-
tory. Country music is enjoying its biggest
boom ever and has spent millions to attract
new fans, even reaching out to Europe and
the Far East for them. Yet it neglects a po-
tentially large market at home.

Recent Simmons marketing surveys re-
veal that 17%-24% of African-American
adults (18 or older) in major country mar-
kets who listen to radio listen to country ra-
dio. Since the general perception in the
country music industry, and among many
African-Americans, is that blacks don't like
country music, these numbers are surpris-
ing.

No one knows how many African-Ameri-
cans are buying country records. Black fans
are not visible at country shows. Yet many
still like the music.

The Simmons data further shows that of
the African-Americans interested in country
music, the majority is 18-44 and mostly fe-
male. Interestingly, this is the same demo-
graphic that describes the most-sought-af-
ter white fans.

Despite the fact that country music has
been marketed exclusively to nonblacks for
more than 70 years, African-Americans
have played a significant role in developing
the music. Country music is the result of
cross-pollination of African-American gos-
pel, blues, jazz, and ragtime with white
American folk music.

Few stories come as close to symbolizing
country music’s treatment of American
blacks as the tale of the banjo. African-
Americans, while still in slavery, introduced
the banjo to America. White Americans
later claimed the instrument, modifying and
mass-producing it. Well into the 1950s,
white Americans were entertained with
black-face minstrel shows based on the life
and times of what they portrayed as happy-
go-lucky, banjo-playing slaves. This practice
gave rise to popular songs such as “Old Zip
Coon,” “Blue-Tailed Fly,” “Cotton-Eyed
Joe,” and “Old Dan Tucker.”

Offended by these cartoon characteriza-
tions, African-Americans distanced them-
selves from the banjo to the point where
there are few black banjo players today. The
banjo became a significant instrument in
country and bluegrass.

The 1920s marked the beginning of com-
mercial country music and the beginning of
its real segregation. The northern record
companies (Victor, American Record Co.,
Okeh, Columbia, ete.) classified white rural
music as “hillbilly” or “country,” and black
rural music as “blues.” Often the “hillbilly”
and “blues” records sounded strikingly sim-
ilar. In 1927, for example, Columbia re-
leased ‘“‘Chattanooga Blues” by a white
singer because they thought from the sound
that the singer was black. Similar confusion
occurred on radio years later with Elvis
Presley, Buddy Holly, and Charley Pride.
The point is obvious: Music doesn’t have a
skin color.

In the early days of country music—when
three-fourths of the nation was rural and ra-
dio was the main means of entertainment—
many blacks listened to country music, espe-
cially variety shows like the Grand Ole Opry
and the National Barn Dance. Over the

years, the black-face minstrel shows and the
association of country music with Confeder-
ate marketing imagery contributed to turn-
ing most African-Americans away from the
format. It didn’t help when some of coun-
try’s biggest stars aligned themselves with
staunch segregationists and campaigned
against civil rights for blacks. For many
African-Americans, country music became
the symbol of oppression because of its per-

‘African-
Americans have
played a
significant role
in developing
country music.’
Cleve Francis is a

recording artist for
Liberty Records.

ceived association with the racism of South-
ern whites.

Yet, despite separation by recording com-
panies, commercial radio, and laws, black
and whites have consistently come together
musically. Black blues guitarists developed
the thumb-style picking that became popu-
lar in country music. African-Americans in-
fluenced and taught many of country’s grea-
test stars, among them Jimmie Rodgers (the
first member of the Country Music Hall Of
Fame and the “father of country music”),
Merle Travis, Bill Monroe, Bob Wills (whose
first recording was a Bessie Smith cover),
Hank Williams Sr., Presley (whose “Don’t
Be Cruel” and “All Shook Up” were written
by Otis Blackwell, an African-American
from the Bronx), Jerry Lee Lewis, Carl Pe-
rkins, Chet Atkins, Ronnie Milsap (who has
made a career of singing black-style tunes),
T. Graham Brown (greatly influenced by
James Brown), Razzy Bailey, Lee Green-
wood, Reba McEntire (influenced by Aretha
Franklin), and Conway Twitty. In addition,
many of Nashville’s famed session players
grew up playing African-American music.

Most blacks and whites believe that com-
mercial country music has produced only
one black superstar: Charley Pride. Few
know the contributions of Grand Ole Opry
star Deord Bailey (long overdue for induc-
tion into the Country Music Hall Of Fame),
who was popular from 1926-41. Other Afri-
can-Americans who have played active roles
in country music include Bo Chatman & the
Mississippi Sheiks, Bobby Hebb (an Opry
performer with Roy Acuff in the late '50s),
Ray Charles (with his trailblazing 1962 al-
bum “Modern Sounds In Country And
Western Music”), Stoney Edwards (a coun-
try hitmaker for Capitol Records from 1971-
76), 0. B. McClinton, the Pointer Sisters
(who won a country music Grammy in 1974
for “Fairytale”), Anita Pointer (who had a
No. 2 country single in 1986 with duet part-
ner Earl Thomas Conley), Ruby Falls, Big
Al Downing, Dobie Gray, Lionel Richie
(whose “Deep River Woman” with Alabama
was a top 10 country smash and who wrote
and produced Kenny Rogers’ No. 1 hit
“Lady”), and Alice Randall (who co-wrote
Trisha Yearwood’s No. 1 song, “XXX's &
000’s").

In addition to singing and writing country

hits, African-Americans also have produced
them. Booker T. Jones produced Willie Nel-
son’s “Stardust” and a double-album by Nel-
son and Leon Russell. Richie also produced
Rogers’ “Share Your Love,” and Henry
Glover, of King Records, produced Moon
Mullican and the Delmore Brothers in the
late 1940s.

There was a time when the scope of coun-
try music was so narrow that it prevented
many whites from embracing it. But despite
longstanding themes of lying, cheating,
drinking, and crying, the music has kept it-
self clean and fairly close to its original
themes of family, love, country, and home.
In today’s crime-infested society, country
music’s reassuring themes are welcomed by
many, including African-Americans.

To further illustrate the variety and
changes in the musical tastes of African-
Americans, the John Michael Montgomery
country hit “I Swear” became an urban hit
for the group All-4-One. Black pop artist
Gerald Levert released the contemporary
country song “I'd Give Anything” (a hit for
Boy Howdy under the title “She’d Give
Anything”), and it became a smash on urban
radio. Black superstar Babyface hit No. 1
with the acoustic country-flavored “When
Will I See You Again.”

Yet, in the industry itself, there are but
a handful of black background singers, one
black executive, two blacks signed to major
country labels, one black session player, and
a few blacks in road bands and country vid-
€08,

I challenge the industry to do the market-
ing research necessary to take full economic
and artistic advantage of this growing
group of country music lovers.

THANK YOU, BILLBOARD

Thank you for the bound copy of Bill-
board’s 100th Anniversary issue. Billboard
has meant a lot to the industry. I have
found your writers, in particular Ed Christ-
man, to be very objective and honest in all
of our dealings and in their reporting, un-
like some press people.

Also, I want to commend Billboard for its
donation toward an annual scholarship pro-
gram.

James E. Bonk
President/CEO
Camelot Music
North Canton, Ohio

VALUABLE REFERENCE TOOL

Thank you for the wonderful hardbound
edition of the 100th Anniversary issue of
Billboard. My regular issue has gotten
somewhat battered and as it is one of those
publications to which one constantly wants
to refer, it’s much appreciated having an is-
sue that can physically take constant refer-
ral.

As a footnote, 1 was very much im-
pressed with the inaugural issue of Music
Monitor and wish you much success with it.

Jonathan Morrish

Director, corporate press and PR
Sony Music Entertainment U.K. Ltd.
London

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offerec here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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B BY LARRY FLICK

NEW YORK—David Cole, who
with partner Robert Clivilles
brought streetwise club rhythms to
top 40 radio, died Jan. 24 due to
complications from spinal meningi-
tis. He was 32 years old.

Along with Clivilles, Cole
achieved worldwide fame for his
songwriting and production of nu-
merous hits by such artists as Mari-
ah Carey, Whitney Houston, and
Aretha Franklin. Their greatest
success was under the guise of C+C
Music Factory, the renegade dance
music group that cracked into top
40 radio with the 1991 Grammy-
nominated smash “Gonna Make
You Sweat” (Columbia). C+C’s
subsequent hits, “Here We Go” and

C+C Music Factory’s
David Cole Dies At 32

“Things That Make You Go
Hmmm,” triggered a series of copy-
cat groups and helped swing the top
40 format in a
dance direction.
The group was
produced by
Clivilles and
Cole and fea-
tured Cole’s key-
board playing,
along with vocals
by Martha Wash
and Clivilles/
Cole discoveries Freedom Williams
and Zelma Davis. The act’s debut was
honored with an estimated 28 awards,
including five Billboard Music
Awards, five American Music Awards,
and two MTV Video Music Awards.
(Continued on page 114)
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Industry Readies
Relief Efforts For
Kobe Earthquake

B BY STEVE McCLURE

TOKYO—The massive earthquake
that struck the western Japanese city
of Kobe Jan. 17, leaving more than
5,000 people dead and thousands
homeless, has spurred people from all
over Japan and the rest of the world
to volunteer to help with relief work.

Japan’s music industry, specifically
the Recording Industry Assn. of
Japan, is among those doing its part
to help. The RIAJ on Jan. 23 an-
nounced it was setting up an earth-
quake relief committee headed by as-
sociation chairman Shugo Matsuo to
coordinate efforts to help Kobe
record stores and other music indus-
try-related people and businesses af-
fected by the quake.

The committee will survey damage
to industry-related facilities, send
emergency relief, and plan charity
events.

The Kansai (western Japan)
branch of the Japan Record Stores’
Assn. is also trying to organize relief
efforts for its members in the affected
area.

One industry source says that as
many as 50 Kobe-area record stores
are out of action following the tem-
blor.

Sannomiya, one of the worst-hit
parts of Kobe, is where Virgin and
Tower both have stores. Virgin Mega-
stores Japan GM Mike Inman says all
40 of the store’s employees are OK.
“The damage to the store itself is fair-
ly minor,” he says, adding that it
could take as long as six months to get
the 10,000-square-foot store back in
shape.

“To be quite honest, the city is in
such a state of disruption that to open
it any earlier is not a priority any-
way,” Inman says.

Tower Records Far East managing
director Keith Cahoon says that four
Tower stores—in Osaka, Himeji, Ky-
oto, and Kobe—were damaged by the
quake. No Tower employees were in-
jured, but two staffers’ homes were
destroyed by fire.

“The Kobe store suffered heavy

(Continued on page 114)

Dance Community Seeks Action
On Mixing Credits, Union Plans

B BY CRAIG ROSEN
and_BRETT ATWOOD

SAN FRANCISCO—If the dance com-
munity is to thrive, the troops must mo-
bilize. That was the message—albeit
tongue-and-cheek—of the keynote ad-
dress by deConstruction Records co-
presidents/founders Pete Hadfield and
Keith Blackhurst at the second annual
Billboard Dance Music Summit, held
Jan. 18-20 at the ANA Hotel here.

Although Hadfield and Blackhurst
delivered their call to arms in a flippant,
light-hearted manner, conference atten-
dees heeded the call and vowed to mobi-
lize on a number of fronts:

* In a meeting on remixing, industry
professionals decided to retire the cred-
it “remixed by” in favor of “mix pro-
duced by,” since the former term does
not acknowledge the creativity involved

Alan’s Songs. Country singer/songwriter Alan Jackson announces his exclusive
worldwide co-publishing agreement with Warner/Chappell Music Inc. The
multimillion-dollar deal includes Jackson’s entire back catalog as well as all
future material. Jackson penned 13 of his 16 No. 1 country hits, as well as writing
No. 1 country songs for Randy Travis and Clay Walker. Shown in back row, from
left, are Malcolm Mimms, Jackson's attorney, of Loeb & Loeb; Rick Shoemaker,
Warner/Chappell executive VP, creative; and Tim Wipperman, Warner/Chappell
senior VP and executive GM, Nashville. In front row, from left, are Les Bider,
Warner/Chappell chairman/CEQ; Jackson; and Gary Overton, Jackson's

manager.

in many post-productions in which the
track is completely reconstructed. Also,
producers and their representatives
vowed to fight for songwriting credits
and royalties.

* During a discussion among club
DJs, attendees signed a registration
sheet with the hopes of forming a much-
talked-about union.

+ Similarly, at the women-in-dance-
music session, female label personnel,
producers, and DJs were solicited to
form their own network.

* In discussions on independent labels
and distribution, key players vowed to
continue forging their own paths, despite
the inereasing difficulty of doing business
with major retail chains, some of whom
have struck exclusive ties with the larger
indie distributors (Billboard, Oct. 8).

« In a session about the future of Bill-
board’s dance charts, associate publish-
er Michael Ellis and dance-chart man-
ager Ricardo Campanioni spoke about
the possibility of a mix-show chart based
on Broadcast Data Systems informa-
tion. They also discussed the possible in-
stallation of monitoring devices in dance
clubs in hopes of developing a more ac-

curate Club Play chart. Attendees
seemed generally receptive to the possi-
bilities of the charts. which are only in
the discussion phase.

A more immediate concern at the con-
ference was the role of the “remixer,”
which was discussed during a Jan. 18
session facilitated by Epic Records’
Frank Ceraolo and Def Mix Produc-
tions’ David Morales.

“It's become more of a reproduction
role,” said Def Mix Productions head
Judy Weinstein, who manages Frankie
Knuckles and Morales. “These guys are
now expected to reprogram, refigure,
and rewrite. In those cases, we should
fight for publishing and royalties, too.”

Morales said an “incredible amount”
of post-production work went into his
mix production of Gloria Estefan’s cover
of “Turn The Beat Around” and Mariah
Carey’s “Dreamlover.” In both cases,
new instrumentation and vocals were
added for the club versions.

“We need to determine when the
remixer is entitled to a portion of the roy-
alty for songs they rework,” said Candy
Drown, a manager at Rondor Music.

(Continued on page 12.3)

New Look For Billhoard’s
Editorial Staff In London

LONDON—Billboard has reorga-
nized its international operations here,
with new responsibilities for several
members of the editorial team. The
changes, which take immediate effect,
are designed to expand and enhance the
publication’s coverage of music and mar-
kets worldwide.

Domniinic Pride is named international
music editor for Billboard, responsible
for directing and implementing all inter-
national artists and music coverage. He
will be working with the magazine’s net-
work of international bureau chiefs—in-
cluding Wolfgang Spahr in Germany,
Steve McClure in Tokyo, and Mike
Levin in Hong Kong—and correspon-
dents around the globe. In particular, he
will be developing a new series of Bill-
board Reports from various markets.

Pride has been European news editor
since November 1992. He is succeeded
in that post by Jeff Clark-Meads, who
rejoins Billboard from its European sis-
ter publication Music & Media, where he

Blockbuster Signs Swimsuit Vid Exclusive
Chain To Offer Sports Illustrated Title For $5.99

B BY SETH GOLDSTEIN

NEW YORK—Sports Illustrated
would rather swim with Blockbuster
than risk sinking with the rest of the
retail community.

The Time Warner magazine and
Blockbuster have signed a deal that
gives the home entertainment giant
two months to sell the “1995 Sports
Illustrated Swimsuit Video” for as
low as $5.99 before anyone else—
mass merchants included—can stock
the release. Few will when the exclu-
sive ends, since the mid-April dead-
line is generally when sales of SI's an-
nual beauty parade dwindle.

Word of the agreement drew pre-
dictable negative responses from the
Video Software Dealers Assn. and
merchants like Best Buy. “It does

raise questions of unfair competi-
tion,” says Best Buy merchandising
VP Jeff Abrams. “It will cause cus-
tomers a lot of confusion that’s going
to make retailers look bad.” But at
the same time, Abrams sees the title
as a “ho-hum” addition to a series
that’s never been a standout.

“Swimsuit” is the second exclusive
for Blockbuster, which late last year
offered a version of a Barbra
Streisand concert video that had two
selections missing from the Sony Mu-
sic cassette available elsewhere. Al-
though Blockbuster isn’t comment-
ing, sales are thought to have been
modest.

Nevertheless, Sports Illustrated is
hoping Blockbuster, not known for its
sell-through prowess, can rejuvenate
demand for a program that has skid-

ded far below the 700,000 cassettes
sold in 1989, when HBO Video dis-
tributed the premiere. Wholesalers
place more recent volume at 100,000-
150,000 units a year.

SI had the 1994 edition shrink-
wrapped with Cheseborough Pond’s
Brut cologne in a promotion that de-
velopment director Steven Zales says
generated the second-highest sales in
the series’ history. This time around,
SI has what Zales describes as a
“somewhat unique” strategy, backed
by heavy television and magazine ex-
posure. “It’s a major undertaking for
Sports Ilustrated,” he says. “We get
incredible presence in the market-
place.”

If sales elevate the fifth “Swimsuit”
to the No. 3 spot as expected, Sports

(Continued on page 131)

has been U.K. bureau chief for the past
15 months.

Clark-Meads will direct all aspects of
the publication’s European news cover-
age, working with
correspondents in
each territory. He
previously was part
of Billboard’s inter-
national editorial
team in 1991-92.

Thom Duffy con-
tinues as Billboard’s
international
deputy editor, while
adding responsibilities for international
special issues. In that role, he takes
charge of all international supplements
and specials, work-
ing with Los Ange-
les-based director of
special issues Gene
Sculatti and associ-
ate director Dalet
Brady.

Duffy assumes
the special-issues
responsibilities
from Peter Jones,
who has retired from Billboard after
more than 20 years with the company.
Duffy, who has been based in London
for the past two
years, will continue
towrite the Home &
Abroad column, a
fixture of Bill-
board’s internation-
al section.

“This is our
strongest interna-
tional editorial
team in years,”
says Billboard international editor in
chief Adam White. “It reflects a di-
verse, dynamic range of skills and ex-
perience—which is just as well, be-
cause the rate of change in the
international marketplace requires all
of us to work harder and smarter at
providing the best editorial reporting
and analysis in the music and home en-
tertainment business.” .

DUFFY

PRIDE

CLARK-MEADS
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28 Years Later, Beach Boys Flash ‘Smile’

Capitol To Issue Band’s ‘Lost’ Sounds

B BY CHRIS MORRIS

LOS ANGELES—Lewis Shiner’s
1993 novel “Glimpses” contains what
may be the ultimate rock’n’roll wish-
fulfillment fantasy: A troubled stereo
repairman and ex-musician named
Ray Shackleford is blown back
through time to 1966, where he con-
vinces Brian Wilson to complete the
Beach Boys’ fabled album “Smile.”

Wilson succeeds in fiction where he
could not in fact. “Smile”—an over-
whelmingly ambitious work that Wil-
son referred to as “a teenage sympho-
ny to God”—turned out to be, in critic
Paul Williams’ eloquent phrase, “the
album . . . that flew too close to the
sun.” Set for release 28 years ago as
Capitol Records (D)T 2580, the album
never hit the streets; Beach Boys his-
torian David Leaf justly calls it “one
of the greatest ‘what ifs’ in pop cul-
ture history.”

However, Capitol is beginning

work on a three-CD compilation, ten-
tatively titled “The ‘Smile’ Era.” The
set, targeted for an August street
date, will bring to-
gether significant
portions of Wil-
son’s elusive unfin-
ished masterpiece
for fans who have
pined for the al-
bum’s official re-
lease.

Capitol director
of catalog A&R
Wayne Watkins, who is serving as ex-
ecutive producer of the forthcoming
set, says the package is styled to solve
certain critical problems that have
dogged “Smile” over three decades.

He asks, “How do you deal with ar-
guably the greatest record never re-
leased in a way that, No. 1, satisfies
the fan base; No. 2, does Brian and
the Beach Boys some sort of justice;

(Continued on page 127)

WILSON

A Different McLachlan Seen
On Arista Mixed-Mode Set

B BY MARILYN A. GILLEN

NEW YORK—The fans who sent
Sarah McLachlan’s “Fumbling To-
wards Eestasy” soaring past plat-
inum are in for a sweet surprise:
There’s more where that came from.

“Came from” being the operative
words for “The
Freedom  Ses-
sions,” McLach-
lan’s new “mixed
mode”’ Nett-
werk/Arista album
that features raw-
er, sparer takes on
seven of the songs
from “Fumbling,”
as well as one new
track, a kickin’ cover of Tom Waits’
“Qr'55,” and a bonus multimedia track
that offers computer owners access to
more than 30 minutes of video
footage, photographs, audio- and
videoclips from earlier albums, per-
sonal narration, and more.

The album, out now in Canada and
due March 28 in the U.S., will be
priced as a standard CD release at
$15.98 (the tape version is $7.98). “We
want Sarah’s fans to buy ‘The Free-
dom Sessions’ regardless of whether
or not they have the eapability to play
the multimedia presentation, and we
are pricing it accordingly,” says Dick
Wingate, Arista senior VP of market-
ing. “We see the multimedia track as
a pure bonus track.”

For McLachlan, who has just been
nominated for a Grammy award, the
music also stands alone. “This is the
early stuff, some of the different
paths the songs traveled on their way
to becoming the ‘Fumbling’ ver-
sions,” she says of the original con-
cept behind “Freedom Sessions.” “I

MCcLACHLAN

love the way those songs came out [on
‘Fumbling’], but T also love these [ver-
sions] for what they are, which is not
exactly polished or perfect, but that

capture something of the moment.”
The moment that sparked “OI'55,”
for instance, occurred somewhere in
the wee hours of the morning, she re-
calls, after a night colored by red
wine. “We'd been recording in Mon-
treal for the weekend, and it was late
at night, and we just felt like trying
this out for fun,” she says. “We didn’t
all know it that well, and were
mouthing chord changes to each oth-
(Continued on page 131)

Book Prohes Elusive Album’s Production

B BY GENE SCULATTI

Few albums can claim the distine-
tion of being the subject of a full-
length book. The forthcoming publi-
cation of a second, expanded edition
of “Look! Listen! Vibrate! Smile!” by
Beach Boys authority Domenic Pri-
ore ensures that the legendary '60s
album, “Smile,” will remain a promi-
nent member of an exclusive club.

The book, originally published in
1988, is a compilation of articles, in-
terviews, and ruminations on the
making of “Smile.”

In anticipation of Capitol Records’
reassembly of the “Smile” CD (see
story, this page), San Francisco-
based pop-culture imprint Last Gasp
will publish the 300-page large-for-
mat paperback this spring with a
$19.95 list price. Targeted at hard-
core fans and the curious, “Look! Lis-
ten! Vibrate! Smile!” will be available
in record stores, comic-book shops,

e
Livent 188572} SMILE!

273
@

Last Gasp spokesman Eric Gilbert.
Priore published the first edition
himself, selling more than 6,000
copies at $15.95 each, through Rhino
(Continued on page 127)

The Way That She Is. RCA’s
lucky songbird Martina McBride
wears her Heatseekers T-shirt,
earned for her sophomore
album’s climb to the top of the
Heatseekers chart. The album,
“The Way That | Am,” spent six
weeks as the No. 1 Heatseekers
title, the longest reign on that
chart ever posted by a country
artist. McBride is the first female
country performer to become a
No. 1 Heatseeker, and only two
other country acts—Toby Keith
and the Mavericks—reached that
plateau before her. Shortly after
this photo was taken, McBride
celebrated another landmark—
the birth of a daughter, Delaney
Katharine McBride.

Columbia Peanuts
Set Is Marsalis
Family Affair

B BY JEFF LEVENSON

NEW YORK—Wynton Marsalis,
clearly among the highest earners
in jazz, has decided to work for, eh,
Peanuts. That’s because his forth-
coming Columbia album, “Joe
Cool’s Blues,” features music origi-
nally written for the 1987 television
program, “This Is America Charlie
Brown: The Wright Brothers At
Kitty Hawk.”
The Marsalis al-
bum, newly rec-
orded, is sched-
uled for release
March 7.

Has Marsalis,
who routinely
visits music de-
partments and
school rooms
conducting master classes and con-
certs for young people while wav-
ing high the banner of classic jazz,
always been a fan of Peanuts? “Ab-
solutely,” the trumpeter says, re-
calling his childhood tele-viewing
days. “Everybody knew those
Charlie Brown specials. They were
the only time you heard people
swinging on TV.”

“Joe Cool’s Blues” not only
showcases the brass man’s compo-
sitional talents writing for children,
it also features another individual
who is clearly responsible for the
primacy of the Marsalis name—fa-
ther Ellis Marsalis. On the album,
the pianist patriarch reprises, trio-
style, tunes by West Coast compa-
triot Vince Guaraldi, who scored 16
Peanuts shows before his death in
1976. The elder Marsalis regards
him as a pathfinder.

“Guaraldi was almost coura-

(Continued on page 120)
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Verve Forecasting Botti Will Blow Away Pop, Jazz Fans

B BY JIM BESSMAN

NEW YORK—As the ad copy on his
CD sampler states, trumpeter Chris
Botti's debut album “First Wish” al-
lows Verve Forecast to present “a
new direction in instrumental popular
musie.” The direction gives the Verve
Group’s new contemporary jazz line
its own “‘new beginning,” says Poly-
Gram Classices & Jazz president Chris
Roberts.

“One of the reasons we're so com-
mitted to Chris is that musically, he
represents a real new beginning for
Verve Forecast,” says Roberts of
Botti, who in recent years has been a
fixture in Paul Simon's band. “While
Chris comes from a jazz background,
his reference points are really more
pop. So he points us in more direc-
tions than we’ve had the opportunity
to explore before, like adult contem-
porary and adult alternative, or even
college alternative, which you don’t

think of when you think of a jazz la-
bel.”

“First Wish” comes out Feb. 28, led
the preceding week by the first focus
track, “Like I Do Now.” The song fea-
tures lyries and vocals by Edie Brick-
ell, making it a natural for the formats
targeted by Verve Forecast. But the
entire album, which is otherwise in-
strumental but based largely on Bot-
ti’s vocal heroes, shows programming
appeal.

“It just sucks you in,” says Kelly
Cole, musie director of San Diego
adult contemporary station KIFM.
“The vocal with Brickell blew my
socks off, but the whole album is very
erotic and seductive: His trumpet
work is very intimate—he never
sereams at you with it, but speaks to
you intimately, with a great backup
lineup. We’ll definitely play it.”

Botti’s mentor, Paul Simon, says,
“His compositions are very songlike.
Though he comes from jazz, he’s try-

ing to find that elusive niche that
doesn’t turn back on jazz roots, but at
the same time moves into the pop
field such that you can sell enough
records to warrant being with a major
label.”

Botti, an Oregonian who is man-
aged by Simon’s partner and produe-

tion manager Mare Silag of Right
Side Management, was mainly in-
volved in studio work after moving to
New York in 1985, after studying at
the University of Indiana’s jazz
school. He’s been in Simon’s band
since 1990, serving in the 15-month
“Born At The Right Time” world tour
supporting Simon’s “Rhythm Of The
Saints” album, as well as Simon’s
more recent “Concert Of A Lifetime”
shows with Art Garfunkel.

“To see how he shaped a band
which had four of the five of the best
African guitar players, flanked by
four of the best Brazilian percussion-
ists, flanked by the likes of Michael
Brecker, Richard Tee, and Steve
Gadd, was incredible to me,” says
Botti of his Simon stint. But his pop-
song influences and prior session
work also impacted “First Wish,”
While he cites Miles Davis, Woody
Shaw, and Chet Baker as important

(Continued on page 131)
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Polydor Gives Chronicles
Treatment To JB’s, Ayers

W BY J.R. REYNOLDS

LOS ANGELES—Acid-jazz fans and
lovers of nostalgic R&B will be the
main targets when Polydor releases
two new titles in the Chronicles se-
ries: Roy Ayers’ “Evolution: The
Polvdor Anthology” and the JB's
“Funky Good Time: The Anthology.”
Both sets are due Feb. 28.

The '70s funk-and-jazz stylings of
Avers and the JB’s are among the
core influences of acid jazz, which
first arose in the U.K. in the late '80s.

Harry Weinger, director of
A&R/catalog for the Chronicles se-
ries, says the decision to release both
anthologies now, when interest in
acid jazz is at an all-time high, is a co-
incidence.

“The original fans of these artists
have been ready for this for a while,
and this was our opportunity to put
the project together,” says Weinger.
“But we're fortunate to have the an-
thologies out right now, and we'll try
to take advantage of [acid jazz’s] pop-
ularity.”

Weinger describes acid jazz as
“groove’” music with solos. He says
Ayers’ arranging style is a perfect fit
with acid jazz. “He could take jazz and
then find the funk,” Weinger says.
“He put the soul on top and the
groove on the bottom. He evolved
from being a jazzy artist to a dance
artist.”

The Ayers release, a two-CD set
packaged in a slipcase, includes a 24-
page essay/photo booklet. The set
features tracks, in chronological or-
der, from Avers’ 20-album career
with Polydor. (Ayers also recorded
with Columbia from 1984-86.)

The JB’s set is a two-CD, 30-track
chronological compilation, also pack-
aged in a slipcase with a 24-page
booklet. The collection spans the
band’s recording sessions from 1970-
76.

As vibraphonist/singer/producer,
Ayers recorded with flutist Herbie
Mann in the *60s before forming his
group Ubiquity in 1970,

Ayers has been heavily sampled by

contemporary artists such as Mary .J.
Blige, Brand Nubian, Coolio, and Dig-
able Planets.

In 1993, he collaborated with rapper
Guru on the highly touted hip-hop/jazz
album *‘Jazz-
matazz.”

L] But Ayers

- is  perhaps
best known
for his jazz-fu-
sion anthem “Everybody Loves The
Sunshine,” from the 1976 album of
the same name. The song was not re-
leased as a single.

When Ayers began recording, his
albums were criticized for being nei-
ther jazz nor R&B.

Says Weinger, “They were trying
to fit him into a compartment that re-
ally didn’t exist at the time. Nobody

(Continued on page 22

25th Anniversary. Atlantic executives present four-time Grammy winner Roberta

After Delay, RCA Readies Nilsson Box

‘Personal Best’ Was One Of Singer’s Last Projects

@ BY DON JEFFREY

NEW YORK—A double-album
boxed set of Harry Nilsson tracks, de-
layed since last April because of the
songwriter’s death, is coming out on
RCA Feb. 28.

Called “Personal Best—The Harry
Nilsson Anthology,” the set contains
48 songs recorded from 1967-77 on
RCA and selected by Nilsson in the
months before he died of a heart at-
tack on Jan. 15, 1994, at the age of 52.

The compilation begins with the au-
tobiographical “1941,” a track from
his first album on RCA, “Pandemo-
nium Shadow Show,” and includes
other original and popular composi-
tions like “Without Her,” “One” (from
his second album, “Aerial Ballet,”)
and “I Guess The Lord Must Be In
New York City” (from his third al-
bum, “Harry™). From his biggest-sell-

Flack with a plaque featuring the covers of all her Atiantic albums. The
presentation was made at a party in New York celebrating Flack’s 25 years with
the label. Flack’s current album, “Roberta,” has earned her a Grammy
nomination for best traditional pop vocal performance. Shown, from left, are Arif
Mardin, Atlantic senior VP; Flack; Ahmet Ertegun, Atlantic Group chairman/CEO;

and party host Howard Gilman.

RECORD COMPANIES. Nonesuch
Records in New York names Robert
Hurwitz president, David Bither
senior VP, and Carole Yaple VP of
artist development. They were, re-
spectively, senior VP/GM of None-
such, senior VP/GM of Elektra En-
tertainment, and senior director of
artist development at Nonesuch.

Jon Leshay is appointed senior
VP of special projects for Columbia
Records in New York. He was senior
VP of promotion at Elektra Enter-
tainment.

Doug Daniel is named senior VP
of black music promotion for Elektra
Entertainment in New York. He was
VP of black music promotion at
Arista.

Julie Greifer Swidler is named
senior VP of business and legal af-
fairs for Mercury Records in New
York. She was VP of legal affairs/as-
sistant general counsel at PolyGram.

Brian Samson is named national

BITHER

HURWITZ

director of promotion and market-
ing, rap musie, black musie division
of MCA Records in Los Angeles. He
was road manager for Mercury
artists I1l and Al Skratch.

Charles Mierswa is appointed se-
nior director of finance projects at
EMI Records Group North America
in New York. He was director of fi-
nance at Sony Music.

Tara Griggs-Magee is named la-
bel director of Verity Records in
New York. She was director of A&R
for Benson Music Group in
Nashville.

TUR

LESHAY

DANIEL

Rhoda Lawrence is named urban
marketing manager for Arista in
New York. She was mainstream
product development coordinator for
BMG.

Kathe Charas is promoted to
marketing manager for GRP Inter-
national in New York. She was man-
ager of national advertising.

DISTRIBUTION. John Esposito is
named VP of field sales for Poly-
Gram Group Distribution in New
York. He was chief operating officer
of the music and movies software di-

NTA

ing recording, “Nilsson Schmilsson”
(produced by Richard Perry and
nominated for the 1972 Grammy for
album of the year) are the top 40 hits
“Coconut” and
“Jump Into The
Fire.” That album
was certified gold
by the Recording
Industry Assn. of
America in 1972.

The boxed set
also includes songs
popularized by
Nilsson but writ-
ten by others, such as “Without You”
by Pete Ham and Tom Evans of
Badfinger. Nilsson’s only No. 1 sin-
gle, “Without You,” earned him the
Grammy for best male pop vocal per-
formance in 1972.

Also included is the Fred Neil song
“Everybody’s Talkin’,”” for which

«%» %

NILSSON

Nilsson won his first Grammy. The
song was from the soundtrack of the
1969 Oscar-winning movie “Midnight
Cowboy” and became a top 10 hit that
brought Nilsson widespread public
attention,

There are also four previously un-
released tracks: “Miss Butter's
Lament,” “As I Wander Lonely,”
“Girlfriend,” and “Wasting My
Time.”

Nilsson rewrote “Girlfriend,”
which became “Best Friend,” the
theme song for the TV show “The
Courtship Of Eddie’s Father.” Bill
Lacey, who did the audio restoration
on the anthology, says the original
master for “Girlfriend” had to be sub-
stantially edited because it contained
alot of “goofing around in the studio.”
He says that in January 1994, he got a
call from the compilation producer,

(Continned on page 127)

U.K.’s ‘Boogieman’ John
Bares Soul For Naked Dehut

H BY DOMINIC PRIDE

LONDON—W:ith a sound that could
be Bob Marley, James Brown, and
Lenny Kravitz all sharing the same
body, Eon“Boogieman” John is mak-
ing his debut here on the new U.K. in-
dependent label Naked Records.

“Better World,” due out Monday
(30), is the first single by John, for-
mer front man of Virgin-signed band
Honeychild. It also marks the debut
of Naked, the imprint started by two
former members of Curiosity Killed
The Cat, bassist Nick Thorp and
drummer Miguel Drummond.

Blending idealistic lyrics with a
pumping, funky bassline and shades
of jazz and reggae, topped with slices
of Hammond organ, “Better World”
is produced by Eg (aka Francis
White) of Eg & Alice, whose 1991 al-
bum, “24 Years Of Hunger,” earned
unanimous acelaim.

If the singers John admires come

BLE

out in hig own performance, it’s no
surprise, he says. “From the early
age my parents used to put me down
in front of the keyboard and hope I'd
sing like Otis Redding, Bob Marley,
or James Brown,” John says. “But for
me, the technique I
most admire is Bil-
lie Holliday. When
she sings, it's like
making a meal out
of grass.”

Born in Guyana,
John was educated
in the U.S., where
he toured as an en-
tertainer. After
spending his young adulthood hang-
ing around Jamaica’s music scene,
John now lives in the U.K.

John's first tracks were layed down
in Jamaica, when he lived for nearly a
year when he was 18 years old. “It
was like little Hollywood to me, just

(Continued on page 24)

JOHN

SWIDLER

ESPOSITO

vision of Nobody Beats The Wiz.

Kenneth Alterwitz is named VP of
sales for Valley Record Distributors
Inc. in Woodland, Calif. He was se-
nior VP of sales for Alliance Enter-
tainment Corp.

PUBLISHING. EMI Music Publishing
in New York names Paul Morgan
creative director and Steven Patch
associate director. They were, re-
spectively, catalog and artist develop-
ment manager at EMI Music in Lon-
don and creative manager at EMI
Music in New York.

BENDALL

WINNIKOFF

RELATED FIELDS. Sony Wonder in
New York names Alan Winnikoff
VP of media relations and Deborah
Strafella manager of public rela-
tions. They were, respectively, se-
nior director of media relations for
Sony Wonder and an independent
communications consultant.

Jennifer Bendall is promoted to
VP of government affairs for the
Recording Industry Assn. of Ameri-
ca in Washington, D.C. She was di-
rector of congressional relations
and assistant general counsel.
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Faith No More Seeks Fool’s Gold |#

Slash/Reprise Set Defies Simple Labels
R

B BY DAVID SPRAGUE

NEW YORK—For more than a dec-
ade, Faith No More has treated lis-
teners to a steady diet of provoca-
tion, ensuring that no off-the-rack
labels will be applied to the band.
But rather than bemoan the market-
ing challenge posted by the group’s
unpredictability, executives at both
Slash and Reprise think it can be
used to the quintet’s advantage on its
forthcoming album, “King For A
Day, Fool For A Lifetime.”

“Some people will get it, and some
won’t,” says Slash president Bob
Biggs. “But if you accept this band
for what it is—complex, anti-author-
itarian, very much of its own mak-
ing—you’ll come to the conclusion
that this is a great record.”

“King For A Day, Fool For A Life-
time,” which will be issued on Slash/
Reprise/Warner Bros. on March 14,
is slightly more centered than the
gold-certified 1992 release “Angel
Dust,” but it’s by no means short on

A

P

FAITH NO MORE

‘R

risk. While the 14-song set veers
from Philly-soul balladry (the string-
laden “Evidence”) to avant-garde
shrieking (“Cuckoo For Caca”),
bassist/co-founder Billy Gould views
it as listener-friendly.

“In my eyes, this is more of a
rock’n'roll record than ‘Angel Dust’
Last time, we pulled off a record that
was a little bit risky—not at all
rock—and that gave us the confi-
dence to do this one,” says Gould. “If
this record goes down the toilet, T'll
still have that confidence.”

Zoo Hopes New Sweet Set
Will Be “100%’ Success

B BY RICK CLARK

MEMPHIS—Fans of the breezy pop
smarts found on Matthew Sweet’s
acclaimed 1992 album “Girlfriend”
should find that his new Zoo Records
album, “100% Fun,” more than lives
up to its name.

“I wanted to make a simpler, more
direct record,” says Sweet. “I think
this record has elements of ‘Girl-
friend’ and [1993’s] ‘Altered Beast.’
It has got a little bit of the darker

MATTHEW SWEET

and more melancholy stuff, but there
are more tunes.”

“100% Fun”
Marech 14.

Sweet’s manager, Russell Carter,
says, “When Matthew set out to do
this record, he said, ‘I've got to warn
vou. It’s going to be very poppy.’
That was just fine with me, because
I love pop music. Pop music in
Matthew’s mind is a classic singer/
songwriter pop artistry like the Bea-
tles and Beach Boys. It's not like
modern-day pop. When you listen to
this, there are clearly a lot of hooks
and harmonies that are reminiscent
of those bands.”

“100% Fun” was recorded at
Southern Tracks in Atlanta and pro-
duced by Brendan O’Brien, whose
well-documented credits include
Pearl Jam and Stone Temple Pilots.

“When Brendan and I talked
about making a record together, he
said, ‘The only thing I care about is
songs, songs, songs. [ want
really tuneful songs.’ I said, ‘That’s
no problem, because that is already
what I am doing,”” says Sweet,
laughing. “I was very pleasantly sur-

(Continued on page 16)

arrives in stores

Rob Halord

SHURE"

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS
..WORLDWIDE

The new album is the band’s first
since the less-than-amicable depar-
ture of guitarist/co-founder Jim
Martin, a personnel change Gould
likens to “running a race with both
legs instead of one bum leg.” Mar-
tin’s replacement, Trey Spruance—
also a member of singer Mike Pat-
ton’s second band, Mr. Bungle, si-
phoned off some of the sonic heavy
metal on record, but he declined to
remain with the band for a grueling
tour that begins in mid-April. New
guitarist Dean Menta will tour with
the band.

“Touring is obviously significant
for I"aith No More,” says Warner

(Continued on puge 25)

Berry, Berry Good. The Cranberries are surrounded by Island reps following the
Irish group’s sold-out show at New York's Beacon Theater. Shown, from left, are
Dave Yeskel, VP sales and field marketing, Island Records; Steve Leeds, VP of
alternative radio and video promotion, Island; Joe Riccitelli, VP of promaotion,
Island; Cranberries Fergal Lawier, Mike Hogan, and Dolores O'Riordan; Sky
Daniels, senior VP of promotion, Island; Noel Hogan of the Cranberries; Ed Green,
associate director of top 40 promotion, Island; Jonas Nachsin, director of
marketing. Island: and Hooman Majd. senior VP, Island.

ROCKET MAN: Elton John has reactivated his Rocket
Records label in the U.S. In the late *70s, the label, distrib-
uted through RCA, was the American home for such acts
as Kiki Dee, Judy Tzuke, Cliff Richard, Brenda Russell,
and Neil Sedaka. The imprint has been John’s home (via
Phonogram) outside of the U.S. for several years, and now
will be his new home in the U.S. as well. Marketing and
promotion will be handled through Island Records, with
distribution through PGD.
John’s longtime manager, John

John Reboots Rocket Label Via Island;
’95 ‘Jesus Christ Superstar’ Needs Saving

a ’65 Mustang. I don’t mean to be sacrilegious, but by the
end I didn’t care what shut him up, I just wanted him to
stop.

The whole production was dreadful, but in a mesmeriz-
ing way. Sort of like when you can’t stop watching “Gilli-
gan’s Island” marathons for fear vou’ll miss the episode
when the Professor turns two coconuts into a radio . . . Ex-
cept the cast of “Gilligan’s” could act.

But Andrew Lloyd Webber saves the worst sin for the

end. In a whiz-bang special effect,

Reid, will head the New York-based
label, which has a staff of five. “At
the moment, Elton and I are the de-
cision makers. In due time, we'll be
adding people, but we’ll keep it like
this until the label starts to grow,”
says Reid.

“We're looking for maybe three to

Jesus ascends to heaven right off the
cross. Forget about the tomb, the
rolling back of the stone, the “And
on the third day, he rose” part. Why
let the Scriptures get in the way of
the spectacle? Just say no.

THIS AND THAT: After a stint on

four acts in the first year or so,” he
says. The first signing is an L.A.-
based singer/songwriter named
Ryan Douglas, whom, Reid says,
“we’ve been kind of nurturing for a couple of years.” His
debut will be out this summer. Like the 70s incarnation
of Rocket, Reid says he'll also consider international re-
leases that have no U.S. affiliation. “We’re not ruling any-
thing out.”

The label’s game plan has altered slightly since Poly-
Gram acquired John’s new album from MCA, instead of
waiting for his contract to lapse after issuing the upcoming
album. “My intention was to release a couple of albums be-
fore Elton had a release on Rocket, but that’s been turned
around,” says Reid. John’s albwm, “Made In England,” will
be released on Rocket/Island March 21. The first single,
“Believe,” will come out later this month.

LOSING MY RELIGION: As I headed to the Paramount
Theater last week to see a revival of “Jesus Christ Super-
star,” I was filled with nostalgic eagerness. The 1973 movie
soundtrack played 1 major role in my youth. “I Don’t Know
How To Love Him” applied to all my voung crushes, while,
taken on a more literal level, the sadness of “Gethsemane”
brought me to tears.

After seeing the production, all T can say is that some
things should remain 2 memory. There is no doubt in my
mind that the raising of the Stanley Cup banner at the
New York Rangers’ game the next night was the far su-
perior religious experience.

Ted Neeley, who you think would have aged out of the
role by now, is still playing Jesus, just as he did in the
movie and on Broadway in the *70s. There’s no denying
that the role of Jesus Christ is a pretty thankless one. He
mainly stands there looking beatific while his worshipers
frolic around him. Every now and then, Neeley would let
out a screech while singing that could peel the paint off

by Melinda Newman

Epic Records, Sepultura has re-
turned to Roadrunner Records . ..
Here’s potential for confusion.
Death Row/Interscope artist
Jewell's first single, “Woman To Woman,” just charted on
the Hot 100. Interscope is distributed by the Atlantic
Group. Atlantic Records, obviously also a part of the Atlan-
tic Group, is launching a new singer/songwriter named
Jewel. The two sound nothing alike, but we predict ware-
house headaches on this one. . . As part of its 20th anniver-
sary season, “Austin City Limits” will feature a Stevie Ray
Vaughan retrospective. Set to air April 1, the episode will
feature Vaughan performances going back to 1983 ... The
National Abortion And Reproductive Rights Action
League and the Women’s Health Action Mobilization will
split $170,000 donated by Rykodise from the sale of “Born
To Choose,” a 1993 release that featured rare and un-
released tracks by such artists us Soundgarden, R.E.M.
with Natalie Merchant, and Matthew Sweet.

ON THE ROAD: Jimmy Plant and Robert Page begin
their yearlong world tour Feb. 26 at the Pensacola (Fla.)
Civic Arena. The outing also will include stops in Europe,
Southeast Asia, Australia, Japan, and South America. Join-
ing Plant and Page on stage will be a core band of bassist
Charlie Jones, drummer Michael Lee, guitarist/banjo
player Porl Thompson, hurdy-gurdy player Nigel Eaton,
and keyvboardist Ed Shearmur. They will be joined by an
eight-member Egyptian string and percussion ensemble.
Additionally, local orchestras will accompany them at each
gig . .. Luscious Jackson will be logging time opening for
the Beastie Boys in Europe in February. After headlining
some dates in the U.K., the band will return stateside in
time to open for R.E.M. starting May 31 .. . Bloodline will
continue on a club tour through March 4 . .. Tenor saxo-
phonist Richard Elliot will tour behind his album “After
Dark” March 2-April 2.
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f you've been there, you know.
Los Angeles, New Orleans and Cambridge . . .
The House of Blues is the ultimate juke
joint for live music. Now, LIVE FROM THE
HOUSE OF BLUES PRESENTED BY PONTIAC
SUNFIRE on radio captures the energy of
these performances, featuring many of the
same artists appearing on the new TBS TV
series, along with select performances
recorded exclusively for Rock Radio at
House of Blues locations.

Il the emotion of Rock and Blues together
in one weekly radio show . . . 90 minutes
of it live, the way the music was meant to
be heard, only from the House of Blues
Transmitter Network.
—"

For exclusive transmission from your station,

call Nick Kiermman at CBS Radio (212) 975-6085; b

fax (212) 975-5280. PYQ sC n+ed Y

To advertise, call Dick Silipigni [212) 975-4090; - D et & e
fax (212) 975-3981. PONT. AG
Catch “Live from the House of Blues

Presented by Pontiac Sunfire” on TBS 7
Fridays and Saturdays at Midnight ET/9pm PT

CBS

HOUSE OF BLUES HBB e e e -
7 DR A SRy < - !
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With its hauntingly
beautiful melody and
mystifying Japanese

lyries, “Sukiyaki,”
written by Hachidai

Nakamura and
Rokusuke Ei, was an
international smash
back in 1963. In April
1981, Taste Of Honey
took the song, with
newly written English
lyrics, to No. 3 on

Billboard’s Hot 100.
Inspired by the latter
version, 4 P.M. (short

for “For Positive
Music”) has taken a
refreshing, '90s doo-

wop version of the

song into the top 10,
and it's beginning to

catch fire in Japan.

Edited-By Peter Cronin

MUSIC

PUBLISHING

SUKIYAKI
Published by Toshiba-EMI Music
Publishing Co. Ltd./administered by
Beechwood Music Corp. (BMI)

Cover songs have never been a priority for 4
P.M., but when the members of the Baltimore-
based vocal group sunk their teeth into “Suki-
yaki,” they knew they’d found something spe-
cial. “ ‘Sukiyaki’ came to us
right after we signed our
recording contract,” says 4
P.M. lead singer Ray Pena.
“The idea of doing the song
came from Eddie
O’Loughlin, the president
of our label [Next Plateau].
We were all pretty familiar
with Taste Of Honey’s
English-language version,
but we didn’t have much
knowledge of the original Japanese version.
We’re working on learning a verse in Japanese
right now, because we're getting ready to take
a trip to Japan ... As a band, we started out
doing originals and we had this unique sound,
so it was difficult for us to do cover tunes.
When we did cover a song, we always ended
up changing it completely into something
more our style, but we wanted to make sure
we didn’t take ‘Sukiyaki’ too far away from
what it was. It's a melody that really attracts
people, and we didn’t want to lose that. And
just doing it a cappella is something new for
the song. The single debuted about a week ago
in Japan, and we just found out that we sold
over 11,000 singles in the first week. It is just
totally overwhelming for us.”

SWEET'S “100% FUN’ NEW ALBUM

(Coutinued from page 14)

prised how we saw things the same
way. It was a very easy record to
make. I think we spent about five
weeks, and it was pretty much mixed
at that point.”

From the exuberant first single,
“Sick Of Myself,” to the beautifully
melancholy “Smog Moon,” “100%
Fun” is arguably Sweet’s finest al-
bum to date.

Brad Hunt, Zoo Records senior
VP of marketing, says that other
possible focus tracks include “We're
The Same,” “Giving It Back,” “Walk
Out,” and particularly “Smog Moon.”

“That song was pretty much
passed over in demo form, but Rus-
sell Carter and my parents went
manie over it,” says Sweet. “They
kept calling me in the studio, saying,
‘You've got to do this song.’ I agreed
to do a basic track for it. When 1
went out to sing it, Brendan came out
in the room and said, ‘There’s some-
thing about this song that is really
making me excited. You are singing
it great. There’s going to be a place
for it on the record.” It has amazed
me at how popular that song has be-
come, even for people who don’t nor-
mally like those kinds of songs.”

Zoo is planning to target the al-
bum to Sweet’s traditionally support-
ive college-radio market, as well as to
modern rock, album alternative, and
album rock.

“The college audience has been
very loyal to Matthew, and we are in

the process of setting up regional
conference calls between the 23rd
and the 24th of February with col-
lege programmers, prior to them re-
ceiving the product in hand,” says
Hunt. “The demands of touring are
hard on an artist, but we are going to
try and do more one-on-one inter-
views with college-station people
throughout the country.”

Zoo says that Sweet’s tuneful pop
should find a place in the increas-
ingly aggressive sounding playlists
on commercial alternative stations,
but it is quick to stress the artist’s
multiformat appeal.

“We think that Matthew can chart
exceptionally well on Triple A. You
have got to be able to take care of the
upper demographic,” says Hunt.

“Ideally, I think Matthew fits in
where no one else is. I don’t know
that there is anyone else playing
pure pop music that rocks as much as
Matthew’s,” says Carter. “I believe
that Matthew works well alongside
bands like Candlebox, Offspring, and
Green Day, but he probably matches
more of the mainstream. There are
30 or 40 CHR stations that play
those bands as well, and Matthew
would presumably get on those [sta-
tions].”

“In a way, I feel that commereial
alternative radio is more narrow now
than when it encompassed me doing
‘Girlfriend,” ” says Sweet. “In a way,
I feel that my strongest songs are

my ballads, and you don’t even hear
[ballad] hits on alternative. If I have
any kind of dream, it is that those
songs will get some kind of airplay.”

In fact, “Altered Beast” received
little of the commercial alternative
radio support that its predecessor
garnered. In hindsight, Carter looks
at that album as “a transition.”

“When ‘Altered Beast’ came out, I
think we were a little bit ahead of
ourselves,” Carter says. “We antici-
pated things happening before they
happened. We were euphoric from
‘Girlfriend.””

“Altered Beast,” which moved less
than 300,000 units—compared with
nearly 500,000 for  “Girl-
friend”—more than served its pur-
pose. “We weren't as successful at
radio [as we were with ‘Girlfriend’],
but Matthew’s career progressed
very nicely during that stage,” says
Carter. “He went from selling out
clubs to sell-out theaters, which is a
major transition in someone’s career.
That happened behind ‘Altered
Beast.””

“Altered Beast” as well as “Girl-
friend” and “100% Fun” will all come
out on vinyl Feb. 28. Zoo has struck
a deal with Classic Vinyl from Los
Angeles to manufacture regular and
audiophile versions of the three al-
bums. BMG will distribute the regu-
lar vinyl, while Classic Vinyl also will
service the audiophile versions to its
outlets.

Cities
Produ
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BEST POP ALBUM,
THE 3 TENORS
IN CONCERT 1904,
Jose Carreras. Placido Domingo &
Luciano Pavarotti with Zubin Mehta o

,%v ) ..
BEST ROCK INSTRUMENTAL PERFORMANGE

Leave That Thing Alone!, RUSH

il

SONG OF THE YEAR, I Swear, GARY BAKER &.
" FRANK J. MEYERS, Songwriters

BEST SPOKEN WORD ALBUM FOR
THE MAGIC SCHOOL BUS: FUN WITH SOUND,
v e PR W - o e
BEST SPOKEN WORD OR NON-MUSICAL ALBUM, Get In The Van: On The
Road With Black F{ag, HENRY ROLLINS

BEST*ALTERNATIVE MUiSl(.I'_PE‘RIjILRMANCE, Jnder The Pink. TORI AMOS
BEST TRADITIONAL POP VOCAL PERFORMANCE, Roberta, ROBERTA FLACK

e LA R doe
BEST POP PERFORMANCE BY A DUO OR GROUF WITH YUCAT I:Swear..ALL-4-ONE

e

BEST METAL ,’ERFbRMANCE, I'm Broken, PANTERA

RECIPIENT OF THE RECORDING ACADEMY'S 1994-c§ TRUSTEES AWARD, NESUHI ERTEGUN
-
BEST ALBUM NOTES, BEAUTY IS A RARE THlNG—THl_E COMPLETE ATLANTIC
RECORDINGS, (O-nette Coleman) Yves Eeauvais. Don Cherry. Ornette Coleman &

Rchert Patmer, Album Notes Writers - OTIS! THE DEFINITIVE, (0Otis Redding).
Carol Cooper, Steve Greenberg & Jaime Wolp, Album Notes Writers

ALURF— 10 BE D/

1o distinctly diverse

.y

: 1€Con, -
group of Gra:,gn/zf’d

\y made a dl'r":erenc(_, i

Usje.

s S i
i

pee g

. —TR, B

- ALBUM OF
THE YEAR,
THE 3 TENORS IN CONCERT
1994, J¢se €arrerus.
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Mehta. Tibcr Rudas. !?rcduc‘ér

g H-"' - N -
“"BFST COUNTRY SONG, | Swear. GARY BAKER &
ANK J. MEYERS, Schstirfrers = = " =

- ) I '_ .J
:ST FEMALE ROCK VOCAL PERFORMANCE, Superncra,

BEST MALE COPNTRY VOGAL PEREORMANCE, [ Swear

T

JOHN-MICHAEL MONTGOMERY
BEST CONTEMPORARY JAZZ PERFORMANCE, Is What It Is, MIKE STERN

BEST REGGAE ALBUM, Ride & Shine. ASWAD, Strcngg. BLACK UHURU,
*"Reggae Dancer. INNER CIRCLE

A i Rl

BEST SPOKEN-COMEDY ALBUM:“Hesferty Bt 2 THE JERKY"BOYS'

_. .BEST RECORDING PACKAGE - BOXED, Scngs Of The West, (Various Artists)

GEOFF GANS & COCO SHINOMIYA, Art Directcrs

PRODUCER OF THE YEAR, DAVID FOSTER, (For All-4-One, Gerald Levert
Kenny Rogers & others), BRENDAN O’BRIEN, (For Stone Temple Pilots & cthers)

BEST MUSIC VIDEQ, SHORT FORM, LUCAS WITH LID OFF, Lucas:
Gecrges Bermann. Video Preducer: Michel Gendry, Videc Directer

THE ATLANTIC GROUP
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Elastica Extends Itself To U.S.
U.K. Act To Make Geffen Debut

B BY STEVEN MIRKIN

NEW YORK—Justine Frischmann,
singer/guitarist for the highly touted
U K. band Elastica, knows the perils of
British hype and glory, especially in
terms of turning U.K. press overstate-
ment into American record sales.

An early member of the Suede UK.
and romantically connected to Blur's

20

(.)

ELASTICA. Justin Welch, Justine
Frischmann, Donna Matthews, and
Annie Holland.

Damon Albarn, she has heard the war
stories and admits that trying to con-
quer the U.S. sounds “daunting.” But
she’s “not too worried about it,” she
says. “I'm happy to play some gigs and
put some records out and see what
happens.”

The British response to her band,
whose Geffen self-titled debut will
come out March 14, has been over-
whelming: The group garnered eight
magazine-cover mentions by the time

its second U K. single, “Line Up,” was
released (Billboard, March 19, 1994).
But she also knows that recent history
is filled with the battered hulks of
mightily praised British bands that
barely survived America: Suede UK.
rubbed people the wrong way, Blur
failed to make a substantial impres-
sion, S*M*A*S*H wasn't.

To avoid overexposure, the band
(Frischmann; Donna Matthews, guitar
and vocals; Annie Holland, bass; Justin
Welsh, drums) took a six-month sabba-
tical from interviews and performances
last year. For band manager Chris
Morrison, the break—during which ne-
gotiations with Geffen were completed
and the band recorded the album—put
matters in perspective. “You can put
too much of a reliance on the press tell-
ing people how great someone is, and
to a degree it can have a counterpro-
ductive effect,” he says.

Although many of the bands branded
along with Elastica as part of the un-
fortunately named “New Wave of the
New Wave” movement seem more
hype than talent, Elastica is the real
thing, playing terse, aggressively
strummed guitar pop. The album’s 16
songs are impressive in their breadth,
from the punky swagger of “Stutter” to
the modal drone of “Indian Song” and
the tinkertoy interlocking patterns of
U2:1.H

(Continued on page 24)

by Jeff Levenson

THEY SHOOT TRUMPETERS, Don’t They? Late last
vear a rumor made the rounds that Wynton Marsalis was
taking a hiatus from touring—something about feeling
burnt and beleaguered, in need of a rest. That he needs
R&R hardly seems to be in question: The guy does more
with 24 hours than most of us do with 48, and he hus been
in the middle of an ideological hubbub at Lincoln Center
that’s tested his views on race, musie, institutional author-
ity, and proprietorship (Who oums this jazz, anyway?).

However, the truth is that he is not taking a break, but
merely redirecting himself. His seven-piece band (which
just finished recording his 1994 masterwork “Blood On
The Fields,” slated for release by Colunbia in '96) is no
more. His new touring band, which he hopes to loosen up
in February, includes pianist Eric Reed (a holdover from
the septet), bassist Reuben R. Rogers, and drummer Ali
Jackson Jr.

DEPARTMENT OF FULL CIRCLE (And Some): The
United States Information Agency, an independent foreign
atfairs organization within the executive branch of the gov-
ernment, promotes mutual understanding between coun-
tries abroad by sponsoring cultural and educational activi-
ties. This year, the agency, working in tandem with the
Thelonious Monk Institute, is sending a group of musicians
called the Jazz Ambassadors to South Africa. The band
is fronted by Lisa Henry, the singer who finished second
in this vear’s Monk Instrumental Competition but was

awarded the first ever USIA Jazz Ambassador prize. Her
backing band consists of high finishers in previous Monk
competitions: Ted Rosenthal (piano), Nat Reeves (bass),
Harold Summey Jr. (drums), and artistic director Patrick
Zimmerli (saxophone). Their stops—taking them through
March—include Mozambique, Swaziland, Mauritius, Ma-
dagascar, Ethiopia, and Eritrea.

NICE WORK If You Can Get It: Once again those trop-
ical hot spots beckon—cool jazz, blue waters, and small
pink umbrellas adorning frosty glasses of knock-you-on-
your-ass fruit drinks. The St. Lucia Jazz Festival has an-
nounced its lineup for '95. Scheduled for May 11-14 (not
quite the height of tourist season, but that’s exactly the
point), the fest teatures programming sure to satisfy every
jazz taste: Michel Petrucciani, Johnny Griffin, War, the
Jazz Explosion (a festival band featuring George Duke,
Rachelle Ferrell, and Gerald Albright), Arturo Sando-
val, Al Jarreau, Tito Puente, Jonathan Butler, Angela
Bofill, Peaho Bryvson, Roy Ayers, the Pan Jazz Conver-
sations, and Eric Reed. (

MAKE IT TREY: Eric Reed, who has shown up now in
two of the above items, gets the much-coveted end-of-col-
umn placement, what with news of his latest from ModJazz.
“The Swing And 1" is a worthy successor to his label debut,
“It’s All Right To Swing,” and it suggests that the pianist
possesses precisely the right stuff to become the most suc-
cessful of Marsulis’ alumni. He plays smart, tasty, and spir-
itual; knows Erroll Garner, Ahmad Jamal, and Bill
Evans; digs the concept of swing (even if his album titles
do stretch the limits of semantic cuteness); looks swell in
front of the cameras; und, he's a good guy, to boot. Need
more?

ANGEL RECORDS-SALUTES
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A Blast

rom the

_Billboarcd
Spotllghts

BILLBOARD
explores the
dynamics of the
REISSUES market
in its APRIL 8TH
SPOTLIGHT.
From catalogs to
box sets. multi-
generational music
continues to impact
and reach
audiences
worldwide.
Topics to be
covered in this
spectal issue
incluade:

®An overview and
assessment of the state
of the reissues market
®Product projection: A
list of all reissues’ releases
for the first half of the year
® A report on the state of the
market in Europe
® The retail end: How productsare
displayed. promoted and
marketed in stores.

Let BILLBOARD help make past musical
successes a present reality. Revitalize your
market by exposing our 20 0,0 00 readers

around the world to your message.
Contact your ad representative today!!!

~ast

| Issue Date: 4/8

Ad Close: 3/14 ©.

Sales Reps:

LA: Gary Nuell
213-525-2302
NY: PatJennings
212.536-5136
Nashville: Lee Ann Photoglo
615-321-4294
Midwest: Ken Karp
212-536-5017

UK: Robin Friedman
44-171-323-6686

Artists & Music

| most profita-

Famous Music, Staying Put,
Has Top Year In Revenues

WORKING OUT FOR THE
Best: Through much of last year,
FFamous Music was thought to be
headed toward new ownership,
which would end its 66-year associ-
ation as the musie publishing wing
of Paramount Pictures.

Now, with Paramount parent
Viacom apparently deciding to
keep the company, which was said
to command a price of up to $200
million if sold, Famous Music
chairman/CEO Irwin Robinson
can look back more comfortably at
a year that was the company’s

Williams, Shenandoah, Chante
Moore, Boyz Il Men, Kenny G,
Bon Jovi, Toni Braxton, Reba
McEntire, Vince Gill, and Dr.
Dre.

Robinson also reports new sign-
ings composer James Newton
Howard and General Public.

Robinson, who will attend
MIDEM in Cannes next week
(40% of Famous’ business is done
abroad), says the company will
continue its natural involvement as
the music publishing rep for Para-
mount Pictures produet. “I’ll be
reading new

ble ever—an

seripts when
increase of I get back
29% over from MI-
1993, while DEM,” says

revenues also
hit an all-time

Robinson. He
hopes future
films  will

high, climb-
ing 15.5%
over 1993

(Famous
does not provide dollar figures).

Robinson, in fact, says he is that
much more “pleased that all this
success came during 1994, a year
of uncertainty over Famous Mu-
si¢’s future. It buoyed our spirits
and carried us forward.” Plans, it
should be noted, were in the works
to draw up an official prospectus,
but a formal document never
reached potential buyers.

Robinson, with more than three
decades of key posts within the
music publishing community,
joined Famous in May 1992 and
made his first major executive as-
signment in November of that
year, when he brought in Ira
Jaffe, a longtime associate of
Robinson’s in other publishing
jobs such as Chappell Music and
EMI Music. Famous, Robinson
says, now has a creative and ad-
ministrative staff of 42, more than
when he came aboard. He still has
posts to fill as a result of staffers
who left the company as word of
last year’s impending sale spread.

The creative plan of Robinson
and Jaffe was to start an aggres-
sive program of signing contempo-
rary acts. Coming on board since
then were 4 Non Blondes, Boyz I1
Men, Bjork, Letters To Cleo, and
writer/producers such as DJ Batt-
lecat, Steve Dorff, Phil Galdston,
Lulu, and Billy Lawrie, among
others.

Also, the pair diversified via cre-
ative partnerships with Queen La-
tifah’s Flavor Unit Music, Thirsty
Ear Music, Teddy Riley’s writing
group, and Latin writer/producers
K.C. Porter and Rodolfo Castillo.

And to bolster an already huge
supply of classic pop, composer
Marvin Hamlisch was brought
on, as well as the U.S. rights to the
Andrew Lloyd Webber/Don
Black-scored smash “Sunset Bou-
levard.”

These contemporary signings
led to a number of hits, including
performances by Crystal Waters
(now a Famous writer), Vanessa

by Irv Lichtman

measure up
to successful
soundtracks
such as “Forrest Gump,” "No-
body’s Fool,” “1.Q.,” “Star Trek
Generations,” and “Clear And
Present Danger.”

With Famous apparently stay-
ing in place, Robinson himself has
extended his contractual relation-
ship with the company to stay at
the helm at least through most of
1997.

A REDISCOVERY: Several
decades ago, Remo Capra was a
successful Columbia Records
crooner. Although it’s not gener-
ally the domain of Words & Music
to cite L.P-era works without a de-
cided musical theater/film bent,
the Sony Music Special Products
reissue of Capra’s 1960 album,
“Just Say I Love Her,” now under
the title of “Romantic Standards,”
reflects the high quality of songs
not penned for the theater or musi-
cal film.

Some examples are “Fools Rush
In,” “Day By Day,” and “Just Say
I Love Her,” as well as an unfamil-
iar beauty by the late lyricist John
LaTouche and composer Ulpio
Minucci called “After A While.”
The song shouldn’t be confused
with another gem (hardly a lost
one), “Once In A While,” a 1937
copyright by Bud Green (words)
and Michael Edwards (music).

As for Capra, who is accompa-
nied by an orchestra under the di-
rection of redoubtable arranger/
conductor Frank De Vol, his vo-
cals are intimate and elegantly
sentimental. He still performs and
is working on projects that might
bring him back to dises.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Warner Bros. Publications:

1. Green Day, “Dookie.”

2. Smashing Pumpkins, “Siamese
Dream.”

3. Neil Young & Crazy Horse,
“Sleeps With Angels.”

4. Eagles “Complete, Vol. 2.”

5. Led Zeppelin “Complete.”

20
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SONG OF THE YEAR n ! l '@Q
Can You Feel the Love Tonight =] _
Elton John & Tim Rice : S . 'sNEP Records
Circle of Life . _ B
Elton John & Tim Rice ~  proudly salutes

BEst MALE Por VocaL PERFORMANCE

Can You Feel the Love Tonight
Elton John

BEsT MusicarL ALBuM FOR CHILDREN

The Lion King
(Original Motion Picture Soundtrack)
Mark Mancina, Jay Rifkin,
Chris Thomas & Hans Zimmer, Producers

BEST INSTRUMENTAL COMPOSITION ! ' e -'.:" r amm?y”’ Nomina t tons
WRITTEN FOR A MoTiON PICTURE i by 'I:I-

OR FOR TELEVISION . N

.

The Lion King (Instrumental Tracks)

' Hans Zimmer, Composer

‘BesT SoNG WRITTEN
SPECIFI€ALLY FOF A MoTioN PicTURE
OR FOR TELEVISION

Can You Feel the Love Tonight
( The Lion King)
Elton John & Tim Rice, Songwriters

Circie of izfe (from The Lion King)
Elton John & Tim Rice, Songwriters

BEST [INSTRUMENTAL ARRANGEMENT
WITH ACCOMPANYING VOCAL(S)

Circle of Life (from The Lion King)
Lebo M & Hans Zimmer, Arrangers;
Mbongeni Ngema,
Additional Vocal Arrangement

BEesT SPOKEN WORD
ALBUM FOR CHILDREN

The Lion King Read-Along
(Onginal Cast) Robert Guillaume;
Ted Kryczko & Randy Thornton, Producers

and we
also salute

© >,
ISNERS

3EAUTYBEAST

.7\4 N E W . MM lYﬁS I C AﬁL
BesT MusicalL SHOw ALBUM

Beauty and the Beast: A New Musical

Alan Menken & Bruce Botnick, Producers;
(Original Broadway Cast; Howard Ashman &

Tim Rice, Lyricists; Alan Menken, Composer)

www americanradiohistorv com
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GOLDBERG ADDRESSES WARNER BROS. CREW

(Continued from page 4)

lowing a plan of natural evolution” that
was in place long before he took the
reins of Warner Bros.

One of the priorities for splitting
Warner Bros. and Reprise is to develop
“a separate A&R face to help us sign
artists,” Goldberg said. He added that
he would determine how the split would
affect other departments at a later
date.

Goldberg also said that Warner
Bros. VP of A&R Karin Berg had com-
pleted a deal with Matador Records,
which will bring alternative band Pave-
ment to Warner Bros., although the
band’s first album under the deal, ex-
pected in April, will carry the Matador
logo.

Goldberg, who referred to himself as
the “Forrest Gump of the record busi-
ness,” admitted that it is “impossible to
live up to the standards that Mo set,”

but when he was offered the chairman-
ship at Warner Bros. he was not going
to turn the position down.

Goldberg once again vowed that the
label would continue its famed dedica-
tion to artists, forged by Ostin and
Waronker.

Goldberg maintained that label staffs
should recognize the fact that “we can’t
go back in time. Nothing ecan diminish
the accomplishments of Mo and Lenny,
but we can’t turn back the clock. This
company now becomes what we make it
from this moment . .. This company’s
future and present will be every bit as
radiant as its past. If we serew up, we
have no one but ourselves to blame.”

He added that his mandate is “trying
to attract artists [while] not screwing
up a system that fundamentally
works.” However, he continued, “We
have to make the numbers work.”

POLYDOR ISSUES CHRONICLES PACKAGES FOR JB’S AND AYERS

(Continued from puge 12)

tour in 1993.

Says Wesley, “When synthesizers
came in and eliminated a lot of the pro-
ducing and arranging, 1 picked up my
horn and began doing shows without us-
ing any of the old James Brown tunes.
They ate it up.”

Polydor plans marketing campaigns
heavily slanted toward consumers of
acid jazz and nostalgic R&B.

An advance cassette mailer of the an-
thologies was shipped to the press in
early January. A promotion-only LP,
featuring Ayers on one side and the JB’s
on the other, is being shipped Wednes-
day (31).

Says Al Jones, national director of
black artist development for PGD,
“We've created a six-track, double-sided
vinyl promotion record for colleges,
clubs, retail, and the old school eireuit—
like beauty shops and barber shops.”

Though no singles are planned, em-

Says classic R&B hits KACE Los An-
geles PD Kevin Fleming, “We're cur-
rently playing the only JB’s record we
can find, ‘Doing It To Death.” We'd play
more if we could find it. Until recently,
it’s been hard to find the older stuff. The
best thing they ean do is reissue this
stuff on CD.”

PolyGram is releasing a Black Histo-
ry Month “old school” sampler in early
February that includes tracks from both
anthologies.

Local PGD sales offices will tie in
Black History Month events at chains
and indies and in various markets.

PolyGram hopes the anthologies will
be placed in new release bins as opposed
to catalog sections.

Says Jones, “James Brown is not in
the oldies section, and we want to posi-
tion them up front. Retailers who know
what’s happening [regarding acid jazz]
will put it up front.”

body thought that maybe it was a com-
pletely different thing.”

The JB’s were James Brown’s backup
musicians for six years, beginning in
1970. The group recorded five instru-
mental albums, plus a dozen single-only
releases. Its most famous release, “Do-
ing It To Death,” was certified gold and
remained at No. 1 for two consecutive
weeks on Billboard’s Best Selling Soul
Singles chart in 1973.

Like Ayers, the JB’s meshed several
genres, but the group was more heavily
weighted with funk. The band also uti-
lized more instrumental solos than Ay-
ers. Trombonist and arranger Fred
Wesley and saxman Maceo Parker were
the primary soloists.

Wesley has no definite explanation for
the popular resurgence of "70s music,
but says acid jazz has revitalized his ca-
reer. He completed a successful U.K.

this esteemed college.

curriculum

schools overseas

Founded in 1945 to teach
the popular music of the day,
Berklee has continued its tradition
of preparing students for careers in
contemporary music, from jazz and
R&B to rock and pop. This April 15th
salute issue gives you an insider’s look at

Features will include:

*An overview of Berklee’s history and current

-A look at its international draw and associated

*A piece detailing Berklee’s program for awarding
a degree in music business studies.

With alumni including Melissa Etheridge, Arif Mardin,
Branford Marsalis and Quincy Jones (just to name a few), it’s no
wonder this institution has gained accolades worldwide.

Join us in celebrating this special occasion.

Contact your Billboard representative today.
Issue Date: 4/15/95
Contact: Ken Piotrowski - (212) 536 - 5223

Ad Close: 3/21/95

phasis tracks will be identified and pro- Similar but not identical anthologies
moted at college, R&B, and top of Ayers and the JB’s material were re-
B l L O 40/rhythm stations. leased in 1993 by Polydor in the U.K.
LBOARD B
HONORS [iK® IUS@”EI || |
b usi 0P 10 com:zm GROSSES
Gross Attendance
E RKL E E ARTIST(S) Venue Date(s} Ticket Price(s) Capacity Promoter
FAGLES | Rose Bow! fan 21 $3,860,335 85,035 Avalon Attractions
SHERYL CROW Pasadena, Calif $85/850/ sellout
COLLEGE OF
— - ’ EAGLES ARCO Arena Jan 18 $1,065,734 14,102 Bill Graham
MU S IC S Sacramento. Calif $87/852 saflout Presents ‘
i |
" - 3 | |
EAGLES San Jose Arena Jan 17 $962,848 13582 Bill Graham ‘l
San fose. Calif $87/852 sellout Presents
|
A N N IVE IGA RY BOYZ U MEN San Jose Arena Jan 6 $522,390 13,500 Haymaon
BABYFACE San lose. Calif $40/$30 seflout Entertaiment
T N . i R BRANDY
Refinin |
l l A g BOYZ 1i MEN Great Western Forum  Jan 7 $514,845 14,186 Hayman |
BABYFACE Inglewood, Calif $45/835 sellout Entertainment
S f ] BRANDY
BOYZ 1l MEN MGM Grand Garden  Jan 5 $511,265 13,500 Hayn—l; T
L ] BABYFACE Las Vegas $40/$30 seflout Entertainment
r BRANDY |
|
BOYZ i MEN Centrum In Jan 17 $473,270 12,200 Haymon
rea eS BABYFACE Worcester $45/$35 sellout Entertainment
BRANDY Worcester, Mass
I o ' —
a n BOYZ It MEN ARCO Arena Jan 8 $421,875 12,000 Hayman
BABYFACE Sacramento. Calif $40/830 seflout Entertainment
BRANDY
PHISH Boston Garden Dec 31 $355,673 15,135 Don Law Co _]
Boston $23.50 seflout I
|
- —
BOYZ It MEN Reunion Arena Jan 10 $319,189 11,224 Haymon
BABYFACE Dallas $40/$30 12,000 Entertainment
BRANDY f
|
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)- |
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
J
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On Tour Now

January 30-31
February 2
February 3
February 4
February 5
February 7
February 8
February 10-1
February 12
February 14-15

February 17

Providence, Rl/Lupo’s

Orono, ME/University of Maine
Hartford, CT/Trinity College
Boston, MA/Orpheum Theatre
New Haven, CT/Palace Theatre
Northampton, MA/Smith College
Albany; NY/Palace Theatre
Philadelphia, PA/Tower Theater
University Park, PA/Penn State

Richmond, VA/Carpenter Center
(with The-Richmond Symphony)

New Orleans, LA/House of Blues

“One of the most ambitious releases of ‘94.”

February 20
February 21

February 23-24

February 25
March 21
March 22
March 23
March 25
March 27
March 28
March 29
March 30
March 31
April -

—Rolling Stone

Syracuse, NY/Landmark Theatre
Manchester, NH/N. H. College
New York, NY/Roseland Ballroom
Easton, PA/Kirby Fieldhouse
Glasgow, Scotiand

London, England

Paris, France

Madrid, Spain

Milan, Italy

Munich, Germany

Cologne, Germany

Amsterdam, The Netherlands
Hamburg, Germany
Copenhagen/Stockholm

Sk Mg oy T

DAVE MATTHEWS
- ‘BAND

U‘NDER T HE TABLE
ND DREAJ:IING

ANVWW A
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ELASTICA EXTENDS ITSELF TO U.S.

(Continued from puge 18)

Those old enough to remember will
hear echoes of the Adverts, Buzz-
cocks, Only Ones, Stranglers, Wire,
and the Fall; those who don’t will find
an album of artfully constructed
songs filled with strong melodies, in-
ventive harmonies, angular guitar fig-
ures, and insistent, hooky choruses
that implant themselves permanently
in your brain. It would not be too long
a stretch to imagine the band headlin-
ing at CBGB, circa 1978.

In fact, Geffen A&R exec Mark
Kates thinks the band’s live perfor-
mances are one of its greatest
strengths. While he was intrigued by
the band's first single, “Stutter,” a
“jaw-dropping . . . absolutely stun-
ning” performance was a decisive fac-
tor in his pursuing the band, he says.

Although signed to Geffen world-
wide, Elastica remains on Deceptive,
the independent label that released
its singles, in the U.K. While Geffen
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would have liked the British market,
Kates says Deceptive has done a good
job promoting the band, and Elastica
is “probably 18 months ahead [in its
career]in the U.K.”

Geffen also allowed Sub Pop to re-
lease a limited edition, vinyl-only
pressing of “Stutter” domestically
last summer. The Seattle label ap-
proached Elastica, and Morrison felt
it was a good way to “introduce the
band without making a furor about
it.” Kates wasn’t initially thrilled with
the idea, but agreed it was a “great
way to launch a band in this country.”
He adds, “It wasn’t as premeditated
on our part as people might expect.”

In September, Geffen brought out
its own edition of “Stutter” in both 10-
inch colored vinyl and CD versions.
According to Ray Farrell of Geffen’s
sales department, the label pressed
about 20,000 copies. He would not
give sales figures, but says the label
was ‘pleased” with the result. “We
wanted to have something out there,”
although “‘there wasn’t any pressure
to put it on the radio,” he says. Kates
says the single did well on college ra-
dio, with the video appearing a few
times on “120 Minutes.” A second sin-
gle, “Connection,” is due Feb. 14, with
a video to follow.

Although “Stutter” did little at
modern rock stations, indications are
that after a long romance with Amer-
ican musie, the format is once again
open to British music. Oasis, the
Stone Roses, Bush, and Portishead
are all enjoying top 10 hits on Bill-
board’s Modern Rock Tracks chart
(Billboard, Jan. 26).

Both the band and the label are
wary of overhyping the album; there-
fore, promotions will initially concen-
trate on independent stores where
“Stutter” performed well. “We're go-
ing to try to keep this somewhat cult-
oriented,” Farrell says. “Your aver-
age alternative fan isn’t really going
to know what's going on except if they
hit the cooler stores.” He expects to
bring in the chains sometime after the

| second single.

Self-professed “vinyl junkies”
(Frischmann was impressed when
she saw 7-inch singles in the offices of
Geffen staffers), the band has written
and designed a special fanzine that
will be available only with the album’s
vinyl version, which will have a run of
between 10,000 and 15,000 units.

A 15-city club tour is scheduled to
start in late February. Morrison is es-
pecially concerned about the shows
becoming media events. “When you
play to the industry, you're playing to
very skeptical, cynical people. If
there are fee-paying members of the
public who wish to attend, that’s who
I would like to attend.” Farrell plans
to pull seats for most shows and dis-
tribute themn to stores, where they
will be used in promotional contests.
Morrison expects to bring the band
back later this year, but only if there
is some kind of alternative chart ac-
tion.

Frischmann, for her part, is quite
sanguine about the matter. “I’m real-
ly looking forward to playing in
America. I'm a fan; I know how diffi-
cult it is to have an open mind about a
band if you've read a lot about them.
It will be nice to go somewhere where
people haven’t heard the hype and
approach it fresh.”

‘BOOGIEMAN’ JOHN BARES SOUL

(Continued from puge 12)

walking around and seeing people like
Ziggy Marley and Peter Tosh just walk-
ing around the streets.” His first album,
“Code Blue,” recorded in downtime at
Tuff Gong studios, never saw the light
of day.

After a spell in the U.S. with the reg-
gae-funk band [-Culture, John moved
to the U.K. For a time, he fronted the
combo Honeychild and met up with Cu-
riosity Killed The Cat’s Thorp, who
managed Honeychild and eventually
left to play bass with John, when he sup-
ported the likes of Pop Staples on his oc-
casional forays into the U.K.

The word “Boogieman” John appro-
priated for his name comes from his in-
terest in the original and occult culture
of Guyana and its trancelike “Kwe Kwe”
dancing. “In those cultures, the roots of
music run very deep. Me and my friends
are always talking about that weird side
of things, so they call me the ‘Boogie-
man.””

John currently is busy doing London
showeases and working out which songs
to put on the album. So far, three songs
have been recorded in the studios built
in the garage at Eg’s home; the earliest
possible date for an album release is
May.

“We're not going to hold back, releas-
ing one single and then another if the
first goes OK,” says Naked's Mig
Drummond. “I know we're in a situation
where we're introducing an artist who
isn't really known, and we’re competing
against majors, but at the same time
we've got belief and energy on our side.”

“The good thing. . . is that we've been
down this road before. We know how to
create excitement, we've done it in the
band.”

Drummond says, “I can remember
the excitement | felt when I went to see
Terence Trent D’Arby before he was
signed, and I've not seen anything like
that until [I saw] Eon.”

Naked Records came about as a re-
sult of Drummond and Thorp’s frustra-
tion with the A&R experiences at other
labels. At their old label, Phonogram,
Curiosity had argued with A&R staff
over the choice of producers and, even-
tually, got their own choice in Steve
Levine. The last album recorded for
Phonogram was never issued, and the
band split up.

“It was really frustrating when we
heard Jamiroquai because I think that’s
the kind of thing we started off doing,”
says Drummond.
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FAITH NO MORE’S FOOL

(Continued from page 14)

Bros. product manager Peter Rauh.
“We'd like to reintroduce the band
market by market, starting with a
small theater tour through selected
major cities. The band has absolutely
exploded overseas, so that will be the
focus immediately thereafter.”

In the interim, Rauh hopes that
Faith No More will retain a high
stateside profile thanks to a video for
the first single, “Digging The
Grave.” The band has had success
with video in the past, notably with
the 1990 clip supporting the top 10
hit “Epie,” which became a long-run-
ning MTV staple.

“The ideal way to expose a band
like ours is through something that’s
pretty much unformatted,” says
Gould. “We’re not a heavy metal
band, we're not a soul band, we're
not a pop band ... there’s really no
easy place for us on radio, but video
allows for more freedom.”

Rauh agrees that visual elements
will be a key component in the initial
retail push, as will a number of April
Fool’s Day promotions that play off
the album’s title. “You don’t get
those kinds of opportunities handed
to you very often,” Rauh says, “un-
less it’s another ‘Friday The 13th’
movie.”

The label will take a two-pronged
approach to radio, where Faith No
More has had support on both
harder-edged album and alternative
outlets. “I hate to think of a singles
strategy with a band this diverse,”
but there are a number of cross-for-
mat possibilities,” Rauh says. “Dig-
ging The Grave” will go to radio in
mid-February.

A two-record vinyl set, limited to
10,000 copies, will precede the CD
and cassette release of “King For A
Day, Fool For A Lifetime” by two
weeks.

“The vinyl run will be limited, but
we're taking pains to make sure it's
a quality item,” says Rauh, noting
that both metal and alternative-
skewed mom and pop stores are the
target for the LP. “Technically, it
could fit on a single album, but it just
didn’t sound as good.”

While Faith No More made its
first major inroads into the public
consciousness with 1989’s “The Real
Thing,” which sold more than 1 mil-
lion copies, the core members—
Gould, keyboardist Roddy Bottum,
and drummer Mike Bordin—have
been together more than 12 years.
The band ran through several vocal-
ists—Chuck Mosley had the longest
stint, singing on the first two Faith
No More albums—before settling on
the animated Mike Patton, whose
antics have drawn considerable at-
tention.

“We're not a band of personalities,
and if we are, we don’t want to ex-
ploit that,” says Gould. “The impor-
tant thing is to keep making interest-
ing records, so that’s what people
will come to expect.

“One thing I didn’t like about ‘The
Real Thing’ was the way we were be-
ing marketed. I don’t think it was
representative of us—it was too re-
strictive,” Gould says. “We got very
defensive, and maybe a little bit neg-
ative, a little bit hostile about having
labels stuck on us, which was good,
because then the labels stopped com-

”
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ATLANTIC’S GEM: Atlantic
Records has a gem of a singer/
songwriter on its hands with
the 20-year-old Alaska-bred,
San  Diego-based Jewel
Kilcher, known simply as
Jewel.

Her live debut, “Pieces Of
You,” due Feb. 28, features
gifted storytelling with compel-
ling vocals, ranging from the
powerful and passionate
sounds of Janis Joplin to the

Triple Attack. KREV
Minneapolis is playing
three Polara tracks—
“Counting Down,” “Letter
Bomb,” and “Source Of
Light"—

from the band’s
array of delightful aitern-
pop ditties on its self-titled
Clean/Twin/Tone debut,
due Feb. 14. “Source Of
Light" is also featured on
KEGE'’s “Minneapolis
Modern Rock, Volume 1”
sampler.

childlike stylings of another
newcomer, Lisa Loeb. She also
displays some impressive gui-
tar and piano playing.

After performing for years
each Thursday night at the In-
ner Change Coffeehouse in San
Diego, A&R executives began
to swarm the place, with Atlan-
tic eventually inking her.

Atlantic product manager
Lisa Gray says the label is pro-

COVERAGE OF
moting Jewel via what it calls
“residency tours,” in which the
artist will play a coffeehouse or
small venue about once a week
for a month or so. She plays
San Francisco, Claremont, Ca-
lif., and Palo Alto, Calif., in
January; Washington, D.C.,
Philadelphia, Boston, and New
York in February; and Tor-
onto; Madison, Wis.; Detroit;
Columbus, Ohio; and various
high schools in March.

Booklets containing Jewel’s
poetry and lyries will be
handed out at the
free acoustic per-
formances. i

On the radio
front, a six-song EP
dubbed “Save The
Linoleum,” contain-
ing the emphasis
track “Who Will
Save Your Soul”
was serviced to col-
lege radio Jan. 20.
The song garnered
No. 1 requests at 2
modern rock el
XTRA-FM (91X)
San Diego in De-
cember, when it was
serviced on the la-
bel’s first-quarter
sampler.

“Who Will Save Your Soul”
and “I'm Sensitive” will be ser-
viced to album alternative ra-
dio in late February or early
March.

MOMENTOUS DEBUT: Af-
ter performing with such re-
nowned jazz artists as Marcus
Roberts and Elvin Jones and
being taken under the wing of
Wynton Marsalis, the long-
awaited debut recording by
jazz trumpeter Nicholas Pay-
ton finally makes its way to
record stores.
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Skunk Punk. Skunk Records’ Sublime is in the new wave of
California punk bands scoring on modern rock radio. “Date

—from the band’s 1992 debut, “40 Oz. To Freedom’—is
the top-requested song at KROQ L.A. and KOME San Jose, Calif.

called Payton’s father, Walter,
a New Orleans bassist. After
realizing who was on the
phone, the young Payton
picked up his instrument and
began playing over the phone
for Marsalis.

Marsalis sent Payton tapes
to study and recommended him
to such band leaders as Ro-
berts and Jones.

Verve's plan of attack in pro-
moting Payton, who waited to
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Throwing Muses, University

record his debut until he was
ready, concentrates on exten-
sive touring,
press exposure
with the help of
an electronic
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= press kit, jazz ra-
dio, and, due to
his age, colleges.

His first tour,
which kicks off in
February and
runs through
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April, includes a
showcase at the
Gavin Seminar in
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New Orleans and
a six-night stint
at the Village
Vanguard in
New York as
part of “Verve's
Next Generation
at the Village Vanguard” cele-
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bration of the venue's 60th an-
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The Roots, Do You Want Mare?!!!??!
Type O Negative, Bloody Kisses

Bush, Sixteen Stone

Kirk Franklin/Family, Kirk Frankiin/Family
The Flaming Lips, Transmissians From..
Portishead, Dummy

Sponge, Rotting Pinata

Corrosion Of Conformity, Deliverance
Luscious Jackson, Naturai Ingredients
Rusted Root, When | Woke

niversary.

Payton likely will tour col-
leges at the end of the year. In
February, Verve will service a
promotional CD sampler,
“Verve's Next Generation,” to
retailers, press, and colleges,
featuring Payton and six other

Verve Records will release
the 21-year-old’s debut, “From
This Moment,” Feb. 28. Del-
feayo Marsalis produced the
album, which features six Pay-

ton originals.

artists on the label.
Chuck Mitchell, VP/GM of

Payton, who picked up the
trumpet at age four, came to
the attention of the trumpet-
playing Marsalis when he

Verve, says the label is target-
ing not only the “hard-core jazz
buyer, but those who buy four
or five jazz records a year and

N 5 o

CARRIE BORZILLO
have other interests. He’s such
a comprehensive player and
loves and understands the mu-
sic in a way that is congruent
with his youth and wise beyond
his years.”

ROAD WORK: Roadrunner’s
Kevin Salem embarks on a
monthlong tour in support of
his debut, “Soma City,” on Sa-
turday (28), including a Feb. 1
gig at T.T. The Bear’s Place in

Bringing It Home.
“Daddy’s Home,” from
Spanish Fly's Upstairs
debut “Anything You Want,”
due Tuesday (31), was the
top 40/rhythm-crossover
song with the most new
airplay the week of Jan. 20.
KHQT (Hot 87.7) San Jose,
Calif., KSFM (FM102)
Sacramento, Calif., and
KTFM San Antonio, Texas,
are among its early
believers.

Boston, which is part of the
“Safe and Sound: A 5-Day Ben-
efit in Response to the Brook-
line Clinic Violence” series.
Fellow Bostonians Scarce,
Mary Lou Lord, and Miles
Dethmuffen are also on the
bill that night.
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R&B Changed, Charged By 60s

Political Songs Stepped Into Limelight

Throughout February, Billboard will
commemorate Black History Month
with a series of articles on the evolu-
tion of black songwriting in America.
This first installment covers the ’60s.

H BY DAVID NATHAN

LOS ANGELES—More than any
other period in music history, the '60s
can be regarded as the decade that
changed the course of contemporary
R&B lyrics.

Soul musie of that decade inherited
its lyrical influ-
ences most di-
rectly from ’40s-
rooted R&B, gos-
pel, and urban
blues.

WXOK-AM
Baton  Rouge,
La., broadcaster
E. Rodney Jones,
an industry vet-
eran of 44 years, considers the '60s a
transition period during which the
basics of today’s R&B music were
formed.

“Black music was changing,” Jones
says. “Prior to the '50s, we had the
ethnic sound of the blues. Then as the
’50s continued, rhythm became an im-
portant element.

“By the time the '60s began, we had
the basics for what we're doing today
in black music. I consider the '60s one
of the greatest periods and most im-
portant eras in musical history for
African-Americans.”

BROWN

The ’60s gave birth to more classic
R&B tunes than any other—from the
Miracles’ 1965 Tamla release, “Ooo
Baby Baby,” which reached No. 4 on
the Hot Rhythm & Blues Singles
chart, to Stax artist Eddie Floyd’s
“Knock On Wood,” which was No. 1
on the Top Selling R&B Singles chart
a year later.

Dozens of other
R&B songs from
the ’60s became
pop standards,
including “When
A Man Loves A
Woman,” “Ain’t
Nothing Like The
Real Thing,”
“Walk On By,”
“Respect,” “I Heard It Through The
Grapevine,” and “In The Midnight
Hour.”

While themes of love and romance
remained prevalent in songs through-
out the decade, a socially conscious
style of songwriting also began evolv-
ing. The melding of emerging ecivil
rights songs with soul music inevita-
bly changed the way most black art-
ists would approach their craft.

Recording artists who helped pro-
vide lyrical ammunition in the strug-
gle for civil rights included Curtis
Mayfield (through his work with the
Impressions and later as a solo art-
ist), James Brown, Nina Simone, and
the Staple Singers.

In much the same way that rap be-
came the so-called “CNN of the
streets” in the *90s, protest and self-

MAYFIELD

Reggae Company VP Branches Out
Into Rap With Break A Dawn Label

B BY HAVELOCK NELSON

NEW YORK—VP Records, a top U.S.
distributor of reggae music, has
formed a rap arm, Break A Dawn Rec-
ords. The new label is headed by CEO
Christopher Chin, who also is presi-
dent of VP. Its other key executives
are VP David Sanguinetti and James
Goring, who will oversee marketing
and promotion.

Break A Dawn will be jointly distrib-
uted by VP, which will concentrate on
the New York area, and Alliance En-
tertainment Corp., which will look after
major national accounts. According to
Goring, AEC also will assist Break A
Dawn with radio promotion.

The company’s first release, the sin-
gle “It Don’t Matter” by the Freeport,
N.Y.-based duo 10 Thieves, will be
available commercially Feb. 7. To ex-
cite interest in the single, Break A
Dawn mailed out about 100 copies to
New York-area underground DJs and
mix-show jocks in November. Since
then, the single has been receiving air-
play on several area radio outlets,
including WQHT (Hot 97), WNYU, and
WNWK.

“We figured we had to have New
York hooked before concentrating on
anywhere else,” says Goring. “We want

this to be the epicenter.”

To further build awareness of 10
Thieves, the label plastered advertising
snipes along major thoroughfares in
Brooklyn, Manhattan, the Bronx, and
Queens in early January.

Break A Dawn also is using inde-
pendent publicist Mercedes Lewis to
work the record. And, through Libra
Promotions and its own street team
headed by Sincere (not to be confused
with Island’s Sincere Thompson), it is
attempting to build a national mix-
show base.

A video for the single was directed
by Craig Henry (whose past credits in-
clude Craig Mack’s “Flava In Ya Ear”)
and should be ready by mid-February.
“We're trying to use as many resources
as possible to blow the record up,” says
Sanguinetti.

A 10 Thieves album is being planned
for summer release, says Goring.
Break A Dawn’s only other signee,
Exzactly, is featured on “It Don’t Mat-
ter.”

VP Records was established in 1959
as Randy’s Records in Kingston, Ja-
maica, by Vincent and Pat Chin, par-
ents of Christopher Chin; the family
still owns VP. Among the company’s
first erop of artists were the Skatalites,

(Continued on puge 32)

empowerment songs recorded in the
’60s mirrored everyday social condi-
tions facing black Americans.

Bellmark Records president/owner
Al Bell, who worked at Stax Records
beginning in 1965, says R&B music
was and remains a reflection of the
socioeconomic conditions of black
Americans.

Bell says, “As we began embarking
upon change, the songs we sang
started becoming different. It’s not
that we stopped singing love songs;
we just added songs that reflected
our growing assertiveness. James
Brown’s ‘Say It Loud—I'm Black
And I'm Proud’ was a pivotal anthem,
and tunes by Curtis Mayfield like {the
Impressions’] ‘Keep On Pushing’ and
‘We're A Winner’ reflected what was
going on in the [black] environment.”

(Continued on puge 29)
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Four Singers And A Director. Vocal quartet Y?-N-VEE kicks it with actress Jada
Pinkett, center, who directed the video for “I'm Going Down,” the current single
from the group’s self-titled DJ West/RAL album. Pictured with Pinkett, from left,
are Y7-N-VEE’s Vayne, Yeaz, Nic-Nam, and Sonshine.

NEW SCHOOL EXECS: Young R&B/hip-hop producer
talents continue to get their shots as major labels create
joint ventures, partnerships, and imprint opportunities to
fuel their rosters.

Many one-hit wunderkind are getting chance-of-a-life-
time opportunities to run their own operations—a good deal
for them. The downside to this phenomenon is that older
veteran producers with extended hit-track records are be-

ing passed over.
Perhaps the trend will
change, but until then, the
following are the young rm
Rhythm
and the
Blues .

ers) who stirred things up
on the R&B tip in 1994.
Uptown president Andre
Harrell continues to make
impressive creative strides.

His MCA-distributed label

Street Labels Prop Up Majors’ Profits;
Bad Boy, So So Def,

Loud Were 94 Hits

ists’ overall charting totals with one album and three singles
in 1994.

Violator/RAL president Chris Lighty scored with War-
ren G’s debut set, while partners Greg Jessie and Anthony
Lewis helmed Outburst/RAL to smooth seas with Domino’s
bow. Kenny “Smoove” Kornegay proved his worth as
president/CEO of Spoiled Rotten Entertainment/Atlantic
when debut act Changing Faces’ disc went to No. 1 on the
Top R&B Albums chart.

FROM THE PSYCHIC
adviser: Quincy Jones will
receive this year’s Jean
Hersholt Humanitarian
Award on March 27 at the
67th annual Grammy
Awards . . . Caron Wheeler
is re-joining Soul IT Soul
for a May-scheduled reun-

charted 17 singles and al-
bums in 1994. With a
steady stream of records
from acts like Jodeci, Heavy D & the Boyz, and Mary J.
Blige—along with debut acts Horace Mann and Soul IV
Real—Harrell is one to watch in 1995.

President Jermaine Dupri’s So So Def/Columbia demon-
strated hit-making firepower by delivering winning titles
from Xscape and Da Brat. The two acts scored eight
charted singles and albums between them, placing the label
in the top-15 R&B labels for 1994.

As president of Arista-distributed Bad Boy Entertain-
ment, Sean “Puffy” Combs demonstrated a Midas touch
with artists. Last year, Combs scored gold-certified records
with Bad Boy’s first two artists, the Notorious B.L.G. and
Craig Mack.

Arista also is looking for big things from its other distrib-
uted labels, including Dallas Austin’s Rowdy and
R & Beats labels and Vassal Benford’s Vaz Records.

Shug Knight continues his winning ways as head of
Death Row, tapping resources like Snoop Doggy Dogg, Dr.
Dre, and new vocalist Jewell.

Loud president Steven Rifkind made noise with Wu
Tang Clan’s *94 set, which was certified gold. Rifkind’s un-
derground act Tha Alkaholiks is already stirring up things
in '95.

CEO Keir “Kay Gee” Gist (of Naughty By Nature) and
president Charm Warren Celestine guided Illtown’s
Zhane to gold-certified status. Zhane led all new R&B art-

guns (some older than oth-
by J R.

Reynolds

ion album on Virgin ...
Look for two Virgin-re-
leased Isaac Hayes albums
in May—one instrumental and one vocal ... The artist
formerly known as Prince will begin “The Gold Experi-
ence” European tour March 3. A U.S. tour, scheduled for
spring, is in the works . . . The ninth annual Soul Train Mu-
sic Awards will honor vocalist Diana Ross with its Heritage
Award for career achievement. The two-hour prime-time
special will be telecast live from the Shrine Auditorium
March 13 in Los Angeles. Motown will release Ross’ upcom-
ing album in the spring.

CATCHING UP: Stevie Wonder’s concert at L.A.’s Uni-
versal Amphitheater was primo perfecto. He mesmerized
the capacity crowd for nearly two hours. With full-string or-
chestra in tow, Wonder guided concert-goers through the
meat of his Motown career without missing a beat.

Backing Wonder was Perspective recording quartet For
Real, which delivered an unintrusive performance—except
during the group’s featured number, “You Don’t Know Not-
hin’,” which brought the crowd to its feet . . . Veteran sound-
track supervisor Paul Stewart was charged with Russell
Simmons’ hip-hop history film project “The Show,” schecl-
uled for spring release.

IN THE HOUSE: The House Of Blues in Los Angeles re-
cently hosted an R&B extravaganza featuring some of the
(Continued on page 30)
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SUZANNE BAPTISTE'S

AYTHV
STION

SWEET RAIN: “Candy Rain” by Soul For Real (Uptown) continues to
storm up the Hot R&B Singles chart, moving 5-3. It has the largest increase
in total points on the entire chart. With movements like this, No. 1 is certainly
within its reach and possible as soon as next week. “If You Love Me” by
Brownstone (MJJ) continues to grow in airplay but is unable to overtake
“Creep” by TLC (LaFace). Maybe the new remixes will give “If You Love
Me” the boost it needs to go to the top. It’s also possible that “Creep” will
hang in there for another week or so. It’s still anybody’s game—stay tuned.

ON YOUR MARK: There are six records lined up and ready to make that
mad dash for the top of the Hot R&B Singles chart. It all starts with “Big
Poppa” by the Notorious B.1.G. (Bad Boy) at No. 12. Hot on the Notorious
B.I.G.’s heals is “Can I Stay With You” by Karyn White (Warner Bros.) at
No. 13, which ranks No. 1 at KJMS Memphis and is top five at seven others.
“Constantly” by Immature (MCA) is also making a strong showing in both
sales and airplay. “Constantly” is top five at WROU Dayton, Ohio, and
WOWI Norfolk, Va. Then comes “This Lil’ Game We Play” by Subway (Biv
10) at No. 15, which ranks top five at KKDA Dallas, KMJJ Shreveport, La.,
and KMJM St. Louis. “Woman To Woman” by Jewell (Interscope), at No.
17, is top five at four stations, including WZAK Cleveland, WROU, and
WKYS Washington, D.C. Last but certainly not least is the Hot Shot Debut,
“Baby” by Brandy (Atlantic), at No. 17. “Baby” is already No. 1 at KMJM
and No. 2 at WUSL Philadelphia.

DON’T JUDGE A BOOK BY ITS COVER: “I Miss You” by NIIU (Arista)
makes a deceptive backward move on the chart this week, slipping to No.
18. It gains points, however, and is pushed back only because even stronger
records are jumping over it. “I Miss You” is No. 3 at WBLX Mobile, Ala.,
and WPLZ Richmond, Va., and it is top 10 at five other stations, including
KKDA Dallas, KJMZ Dallas, and WAMO Pittsburgh.

LET’S DO IT AGAIN: “Where I Wanna Be Boy” by missjones (Step Sun)
has earned the Greatest Gainer Airplay award again. This its third time.
“Where I Wanna” is No. 1 at WMYK Norfolk, Va., and top 10 at 10 other
stations, including WQMG Greensboro, N.C., WOLF Syracuse, N.Y., and
WGZB Louisville, Ky. “Think Of You” by Usher (LaFace) wins the Greatest
Gainer Sales honors this week. It debuts at No. 47 on the Hot R&B Singles
Sales chart.

RECORDS TO WATCH: “Dance 4 Me” by Christopher Williams (Giant)
was last week’s Hot Shot Debut and is growing steadily. In its second week,
it is already top 10 at WCDX Richmond, Va., WBLS New York, and KJMS
Memphis. Another record to keep your eye on is “Freak Like Me” by Adina
Howard (Mecca Don). It debuts at No. 50 on the Hot R&B Singles chart
and is already top five at KTOW Tulsa, Okla., and WZFX Fayetteville, N.C.

IT’S SO HARD TO SAY GOODBYE: I would like to offer my sincere condo-
lences to the family and friends of David Cole, who passed away recently.
David and his partner, Robert Clivilles, produced songs for some of the top
names in music, including Whitney Houston, Mariah Carey, and Aretha
Franklin, along with their own group, C+C Music Factory. I will miss him.

HOT R&B
SINGLES

UBBLING UNDER

2| 2le 2|22
2|5 | & | T 2|5 |8 | TITLE
?—: S | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) T § S | 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
SUPA STAR SCALP DEM
1 3 6 GROUP HOME (PAYDAY/FFRR) 1412011 SUPER CAT (COLUMBIA}
21 —11 OH YEAH! 1511 |11 | GET A BUZZ
ROTTIN RAZKALS (JLLTOWN/MAD SQUNDS) CATO (WARNER BROS.)
31510 HEAVEN & HELL 16| | 1 | VM GOIN' DOWN
RAEKWON FEAT. GHOST FACE KILLER (LOUD?. | Y?N-VEE (PMP/RAL/ISLAND)
4161!5 GET IT RIGHT 17|24 2 SHADOW OF A G
LSO (UTOPIA/BELLMARK) STR8-G (A&M/PERSPECTIVE)
RUNNING AWAY ANGEL
5 i NICOLE (AVENUE} 18193 WAR (AVENUE}
611712 SITUATION: GRIMM 19— 1 WHAT | NEED
MISTA GRIMM (550 MUSIC/EPIC SOUNDTRAX} CRYSTAL WATERS (MERCURY)
7 11! NEVER STOPPED LOVING YOU 200141 8 SWING YOUR OWN THING
PATT) LABELLE (MCA) PMD (PMD/RCA}
DISTANT LOVER CUTIE
8131 BETTY WRIGHT (MSB/SMG) a2 4 9*1*1 (RIP-IT)
9 1 SEX ON THE BEACH 22| 16| 3 | DEEP N2 THE GAME
WHITEHEAD BROS. (MOTOWN} N2 DEEP (BUST IT)
10| 15| 5 | PRETTY (BEFORE | GO TO BED) 23018 3 CHOCOLATE CITY
RAYVON (VP) J.R. SWINGA (MOTOWN}
1n12{11 1 DO 24|89 AFRICA’S INSIDE OF ME
PATRICE RUSHEN (S{N-DROME) ARRESTED DEVELOPMENT (CHRYSALIS)
12| 25| 5 | STRANGE 25 I MONEY, HOUSES, AND CLOTHES
BOOGIEMONSTERS (PENDULUM/EMI) MEL-LOW {POPPA C/DJ WEST/RAL}
13(10] 11 ESDOE":RE'REGES ’%N%I?E,Jg SIDE Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

R&B

’60s Were Pivotal
Era For Black Acts
And Businesses

If the ’50s was the decade Afri-
can-Americans began making in-
roads in different areas of the mu-
sic industry—including personal
management, label ownership, and
staffing at radio and major record
companies—the
’60s might be
deemed the
golden age of
black music.

It was the pe-
riod that saw the
emergence of
companies such
as Vee-Jay and
Chess in Chi-
cago, Motown Records in Detroit,
Stax and Hi in Memphis, Minit in
New Orleans, and Sue and Scepter
in New York.

Labels like Atlantic, Duke/Pea-
cock, Kent/Modern, Brunswick,
Okeh, and Mercury also were mak-
ing an impact in R&B.

It was the decade in which the
vast majority of the genre’s leg-
endary figures—including James
Brown, Bobby Bland, Sam Cooke,
and Jackie Wilson—started
achieving mainstream success.

It also was a time when count-
less legendary careers began.

During the ’60s, names like Mar-
vin Gaye, the Miracles, the Temp-
tations, Aretha Franklin, the Su-
premes, Otis Redding, the
Impressions, Stevie Wonder,
Dionne Warwick, Gladys Knight &
the Pips, Patti LaBelle & the Blue
Belles, the O’Jays, the Drifters,
the Isley Brothers, Martha & the
Vandellas, the Marvelettes,
Booker T. & the MG’s, Jr. Walker

(Continued on next page)
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

z COLLECTED, COMPILED, AND PROVI
w | Bk ROVIDED BY SoundScan
ol =S| 2 v
Twl 2w 28] =% TITLE
p 5 (6] X
=3 2 | o | TS| LABEL & NUMBER/DISTRIBUTING LABEL

* % %k NO. 1 ®» x %

1 | 4 | 3 | BIGPOPPAWARNING ® THE NOTORIOUS B.1.G.
(C) (D) (T) BAD BOY 7-9015/ARISTA 2 weeks at No. 1
GET DOWN ® CRAIG MACK

(C) (D} (T) BAD BOY 7-9012/ARISTA

* % * GREATEST GAINER* * k

4 | 6 | 4 | COCKTALES ® TOO SHORT
(C} {T) DANGEROUS 42255/JIVE
3 | 1 | 35 | TOOTSEE ROLL & ® 69 BOYZ
(C) (M) (T) (X) RIP-IT 6911
7 | 8 | g | WHUTCHA WANT? ® NINE
(C) {T) PROFILE 5426 - o
® 69 BOYZ

KITTY
(C) (M) (T) (X) RIP-IT 6921
I NEVER SEEN A MAN CRY (I SEEN A MAN DIE) @ SCARFACE
(C) RAP-A-LOT 3846 1/NOO TRYBE
BRING THE PAIN
(C) (M) (T) DEF JAM/RAL 853 964/ISLAND

26 | FLAVAIN YA EAR &
(C) (D} {M) (T) BAD BOY 7-9001/ARISTA

& METHOD MAN

® CRAIG MACK

@ CHANNEL LIVE |

MAD IZM
10 10 12 7 (C) (T) CAPITOL 58313
@ 12 — 2 TOUR CAPLETON
(C) (T) SIGNET 162/RAL
15 35 11 NIKA & VICIOUS
(C) (M) (T) EPIC STREET 77804/EPIC
@ 16 14 8 RECORD JOCK & DANA DANE
(C) (D} (T) LIFESTYLES/MAVERICK 18055WARNER BROS.
14 13 1 25 THUGGISH RUGGISH BONE © BONE THUGS N HARMONY

(C) (T) RUTHLESS 5527/RELATIVITY

THE MOST BEAUTIFULLEST THING IN...
(C} (M) (T) (X) JIVE 42249

RODEO
17 A 3 (C) (M) (T) {X) RIP-IT 9511

BLACK COFFEE
(C) (T) (X) UPTOWN 54931/MCA

@ KEITH MURRAY J

95 SOUTH

& HEAVY D & THE BOYZ

23 27 13 PIMP OF THE YEAR & DRU DOWN
(C) (T1 RELATIVITY 1223
3 29 6 PROCEED | & THE ROOTS
(C) (T) DGC 19380/GEFFEN
DAAAM! & THA ALKAHOLIKS
2 21 31 10 (C) (T) (X) LOUD 64204/RCA
PLAYAZ CLUB & RAPPIN' 4-TAY
A ] 18 |16 | 2 | 6 m oo curvsaus sszevem T
OH YEAH! & ROTTIN RAZKALS
@ NEW ’ 1 {C) (D) (T) ILLTOWN/MAD SOUNDS 631 243/MOTOWN
’-@ 2% 23 12 VOCAB & FUGEES (TRANZLATOR CREW)
{C) (M) (T) (X) RUFFHOUSE 77634/COLUMBIA
2 2% 29 15 TiC TOC & LORDS OF THE UNDERGROUND

{C) (M) (T) PENDULUM 58246/EMI

THA BUTTERFLY WAY 2 REAL

(C) (D) (M) (T} (X) SO-LO JAM B107/INTERSOUND
NUTTIN BUT FLAVOR @ FUNKMASTER FLEX/GHETTO CELEBS
(C) (T) (X) WRECK 201 16/NERVOUS _

HEAVEN & HELL & RAEKWON FEAT. GHOST FACE KILLER
{C) {T) LOUD 64204/RCA

PARTY # DIS-N-DAT
2 2 17 i (C) (M) (T) EPIC STREET 77538/EPIC
12 | ROCKAFELLA & REDMAN

(C) (M) (T) RAL 853 966/ISLAND

& GROUP HOME

36 ’ 37 6 (SC}J(?)‘:ASYEAAYRIZ7 019/FFRR
31 | 19 | 32 | 31 | TAKEIT EASY ® MAD LION
(C) (M} (T) WEEDED 20126/NERVOUS
R&B CHANGED BY ’60S BREAKDOWN * FU-SCHNICKENS

(Continued from preceding page

The Impressions’ 1964 ABC/Para-
mount single “Keep On Pushing”
peaked at No. 10 on the Hot 100
(there were no R&B charts from Nov.
30, 1963-Jan. 23, 1965).

The trio’s 1968 ABC release “We're
A Winner” reached No. 1 on the Best
Selling Rhythm & Blues Singles
chart. The same year, James Brown’s
King hit “Say It Loud ...” spent six
weeks at No. 1 on the same chart.

Immense social change was alter-
ing the fabric of American life in the
’60s, and soul music directly reflected
the struggles, hopes, and aspirations
of millions of black men and women.

“Music was huge as it related to
[the] civil rights movement,” says 33-
year radio veteran and current
WGOK-AM Mobile, Ala., PD Charles
“Mad Hatter” Merritt. “It put a lot of
steam into black people as we began
identifying our quest for freedom
from the degradation we’d experi-
enced.

“Black radio stations took an active
role in stimulating audiences toward
Dr. [Martin Luther] King’s dream,”
Merritt says. “Radio personalities
like the Magnificent Montague [in
Los Angeles], Milton ‘Butterball’

(Continued on next page)

(C) (T} (X) JIVE 42244

3 | 28 | 18 | 17 | FAALLYALL ® DA BRAT
{C) (M) (T) (X) SO SO DEF/CHAOS 77594/COLUMBIA
GIT UP, GIT OUT ® OUTKAST
3 31 26 16 {C} (M) (T} (X) LAFACE 2-4085/ARISTA
3% | 32 | 38 | g | RIDEOUT ® D.J. TRANS

(C} (M) ATTITUDE 17021

TAKE YOU THERE ¢ PETE ROCK & C.L. SMOOTH

(C) (T) ELEKTRA 64496/EEG

[
~
.
=)
@

DO YOU SEE & WARREN G

(€) (T) VIOLATOR/RAL 853 962/ISLAND
BIOLOGICAL DIDN'T BOTHER
(©) (1) (X) JIVE 42267

SCALP DEM
(C) (M) (T) (X) COLUMBIA 77655

37 | 34|30 | 10

¢ SHAQUILLE O'NEAL

¢ SUPER CAT

[5%)
=)
N
o
o
ey

& THE NOTORIOUS B.1.G.

JUICY/UNBELIEVABLE @
40 35 28 2 () (D) (h//n (T) BAD BOY 7-9004/ARISTA
26 36 11 BEHIND BARS @ SLICK RICK
(C) (T) DEF JAM/RAL 851 060/ISLAND
BLACK SUPERMAN & ABOVE THE LAW
a2 38 38 a (C) (T) RUTHLESS 5516/RELATIVITY
43 45 39 21 I'LL TAKE HER - @ (LL AL SKRATCH FEAT. BRIAN MCKNIGHT
(C) (T} (X) MERCURY 856 124
BUCK EM DOWN & BLACK MOON
RE-ENTRY 12 (C) (M) (T) (X) WRECK 201 25/NERVOUS
SWING YOUR OWN THING & PMD
_45 “ l e 5 (C) (D} (T) PMD 66475/RCA
STRAP ON THE SIDE & SPICE 1
m RE-ENTRY 15 | @) ) ive az232
MONEY, HOUSES, & CLOTHES & MEL-LOW
NEW D 1 (C) (M) (T) POPPA C/0J WEST 120 045/RAL
| USED TO LOVE H.E.R. & COMMON SENSE
RE-ENTRY 18 (C) (T) RELATIVITY 1209
49 4] I 43 29 NONE OF YOUR BUSINESS @ SALT-N-PEPA
(C) (M) (T) (X) NEXT PLATEAU/LONDON 857 776/ISLAND
BACK UP OFF ME! & DOCTOR DRE & ED LOVER
RE-ENTRY 12 (C) (T) RELATIVITY 1236

C) Records with the greatest sales gains this week. € Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (X} CD maxi-single availability. © 1995, Billboard/BP| Communications, and SoundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
- STORE SALES REPORTS COLLECTED, COMPILED,
I ® AND PROVIDED BY SoundScan
FOR WEEK ENDING FEB. 4, 1995 ™
48 | 48 62 17 | JOHNNY “GUITAR” WATSON wiLMA 71007*/BELLMARK (9.98/15.98) BOw wow | 48
z PETE ROCK & C.L. SMOOTH
oo le |3 L2 49 | 49 | 38 | 1| Ficrma 61661/E€C (10.981598) THE MAIN INGREDIENT | 3
28 |58 | 5g| €2 | ARTIST TITLE | 538 50 | 45 | 34 | 7 | SOUNDTRACK PRIORITY 53948 (10.98/16.98) STREET FIGHTER | 34
== 3 = o < 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa
51 | 46 | 40 | 80 | TONI BRAXTON A’ LAFACE 26007/ARISTA (9.98/15.98) TONI BRAXTON 1
**xNO. Txx %
. W ! 52 | 47 | 50 | 14 | MEN AT LARGE EASTWEST 92459/EEG (10.98/15.98) ONE SIZEFITSALL | 17
11156/MCA (10.98/15.98) 5 weeks at No.
! ! ! Sl EMARPAEL RO . = —_— @ 62 | 49 | 35 | AALIYAH A BLACKGROUND 41533+/JIVE {3.98/13.98) AGE AIN'T NOTHING BUT A NUMBER 3
2 2 2 10 | TLC LAFACE 26009/ARISTA (10.98/16.98) CRAES o0 i 54 59 53 30 | KEITH SWEAT A ELEKTRA 61550/EEG (10.98/16.98) GET UPONIT 1
3 | 3 | 3 | 21 | BOYZII MEN A®wMOTOWN 0323 {10.98/16.58) e 56 | 53 | 42 | 63 | R.KELLY A®JIVE 41527 (10.98/15.98) 12pLAY | 1
4 1 4 | — | 2 | BROWNSTONE i 57827/EPIC (10.98 EQ/15.98) FROM THE BOTTOMUP | 4 63 | 58 | 30 | DA BRAT A SO SO DEF/CHAOS 661644COLUMBIA (9.98 EQ/15.98) FUNKDAFIED | 1
3 5 | — | 2 | SMIF-N-WESSUN wRECK 2005*/NERVOUS (9.98/15.98) DAH SHININ' | 5 57 | 50 | 46 | 33 | WARREN G A? VIOLATORRAL 523335%ISLAND (10.98/15.98) REGULATE...G FUNKERA | 1
6 | 9 | 7 | 17 | BRANDY @ ATLANTIC 82610/AG (9.98/15.98) BRANDY | 6 5 1 55 | 55 | 61 | SNOOP DOGGY DOGG A* DEATH ROW/INTERSCOPE 92279%AG (10.98/15.98)  DOGGY STYLE | 1
1 7 8 19 | THE NOTORIOUS B.1.G. ® 80 BOY 73000%/ARISTA (9.98/15.98) READY TO DIE 3 59 66 59 13 | LIL 1/2 DEAD PRIORITY 53937 (9.98/15.98) THE DEAD HAS ARISEN 19
8 6 4 | 16 | BARRY WHITE A A&m 540115/PERSPECTIVE (9.98/13.98) THEICON ISLOVE | 1 60 | 55 | 57 | 21 | U.G.K. JIVE 41524 (8.98/15.98) SUPERTIGHT | 9
§ | 8 | 9 | § | ICECUBE PRIORTY 53921 (10.98/1598) BOOTLEGS & BSIDES | 3 61 | 56 | 51 | 9 | VARIOUS ARTISTS TOmMMY BOY 1109 (6.98/15.98) MTV PARTY TO GO VOLUME 6 | 41
10 | 10 5 14 | SOUNDTRACK A DEATH ROW/INTERSCOPE 92484/AG {10.98/16.98)  MURDER WAS THE CASE 1 62 | 67 | 67 | 75 | BABYFACE A’ trIC 53558 (10.98 £Q/16.98) FOR THE COOL IN YOU 7
@ 17| — 2 | SOUNDTRACK 550 MUSIC/EPIC SOUNDTRAX 66944/EPIC (10.98 EQ/16.98) HIGHER LEARNING | 11 63 | 58 | 44 | 12 | BRAND NUBIAN ELEXTRA 61682%/EEG (10.98/15.98) EVERYTHING IS EVERYTHING | 13
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lowing the symbol. *Astensk indicates LP is avatlable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
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R&B CHANGED, CHARGED BY '60S

(Continued from preceding page)

Smith, and Nickie Lee in Florida
were using the airwaves to liberate
people.”

“The latter part of the '60s could be
considered the height of romanticism
among those of us who made up the
components of the art we call music,”
says Bell, who also contributed his
songwriting talents at Stax. “They
were wonderful years—the years
when we were experiencing much
change.”

By decade’s end, the R&B charts
frequently contained not only relation-
ship-oriented songs—like Johnnie Tay-

lor’s “Who’s Making Love,” Jerry But-
ler’s “Hey, Western Union Man,” and
the Dells’ “Stay In My Corner,” but
also featured potent musical state-
ments like the Impressions’ “Choice Of
Colors” and “Everyday People” by Sly
& the Family Stone.

As the '70s began, black music came
into its own, attracting a following out-
side the U.S. and establishing itself as
a rich source of income throughout the
record business worldwide.

Next week: the *70s—a decade of fun
and funk.

"60S WERE PIVOTAL ERA FOR BLACKS

(Continued from preceding page)

& the All Stars, Joe Tex, Four
Tops, Wilson Pickett, Sam & Dave,
Jerry Butler, and Aaron Neville
first graced Billboard’s black mu-
sic charts.

These developments helped
make the decade a vibrant, excit-
ing time for everyone involved in
the creation, production, market-
ing, and promotion of black musiec.

Says Charles “Mad Hatter”
Merritt, PD at WGOK-AM Mobile,
Ala., “Doors were opening, and
black artists were making major
strides. For the first time, there

was a lot of money to be made in
R&B as the artists became domi-
nant in the general marketplace.”
Bellmark Records president Al
Bell, who began his career in the
early ’60s, recalls that the movers and
shakers in the industry were all music
lovers. “The decision makers were
creative people, and there was an ap-
preciation, passion, and love for the
musie they were producing,” he says.
“In my opinion, it was also a period
that produced some of the greatest

songs ever.”
DAVID NATHAN

THE RHYTHM & BLUES

(Continued from page 28)

hottest talents in music. Included in the
soul spectacular were For Real,
Brownstone (MJJ), Tanya Blount (Is-
land), Trisha Covington (Columbia),
EVE (Gasoline Alley), the Whispers
(Capitol), Howard Hewett (Caliber),
and Jesse Campbell (Capitol). Former
Motown act Identity Crisis was the
house band.

The evening was produced by Khaliq
Asharri.

Despite the long lineup, the show
went quickly, with each act performing
two songs, one with the house band and
the other a cappella.
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VP BRANCHES OUT

(Continued from page 28)

Dennis Brown, and Augustus Pablo.

In 1979, the company relocated to
Queens, N.Y., and began to act as a link
between Jamaica’s many indies and the
growing reggae market in North
America. VP has presented early al-
bums by such artists as Yellowman,
Supereat, and Lee Perry to American
ears. In recent years, VP has become
the vinyl distributor for EastWest’s
reggae roster, including Terror Fabu-
lous. Additionally, it has become in-
volved in the growing reggae crossover
market.

According to Goring, Break A Dawn
is an outgrowth of the cross-polliniza-
tion of reggae and hip-hop during the
last few years. “Hip-hop is exploding
into the mainstream,” he says. “It was
a logical next step for VP Records.”

Bad Boys. Arista president Clive Davis, right, congratulates Bad Boy
Entertainment president Sean “Puffy’” Combs on the success of Bad Boy/Arista
albums by rap artists the Notorious B.I.G. and Craig Mack. Mack’s “Project: Funk
Da World" and B...G.'s “Ready To Die" have been certified gold by the Recording
Industry Assn. of America. Both artists are headlining nationwide tours.
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CELEBRATING 100 YEARS OF UNPARALLELED COVERAGE.
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Billboard’s 100th Anniversary Issue
From carnivals and circuses, the rise of vaudeville, and the

invention of the player piano, nickelodeon and jukebox, to the creation of the
phonograph, radio, television and CD player, Billboard’s anniversary issue
charts the history of the music industry, as well as Billboard’s evolution from
1894 to the present. All the eras of music will be examined and celebrated, from
early jazz, to the rise of rock and roll, to rap and world music, and every
sub-genre in between inside our 200 + page centennial edition.

The most absorbing social history of entertainment ever put between two
covers, it is a collector’s item and truly a once-in-a-century event.

Make sure you have issues for everyone in your organization! *

You may order single issues @ $15 each or take advantage of our
SPECIAL DISCOUNT BULK OFFER :

* ORDER 5 OR MORE ISSUES @ §7 EACH
* HARD-BOUND ISSUES @ $50 EACH e
e LIMITED PRINT RUN ¢ RESERVE YOUR ISSUES NOW! e
* ISSUE DATE: NOVEMBER 1, 1994 o

BILEBOARE TOFH-ANNIVERSARY ISSUE COUPON

{Pre-payvment required - LLS. h:ndﬂ}nly} Send payment to:
Adam Waldman, Billboard, 1515 Broadway, 14th fl., New York, NY 10036
Enclosed i § # of issues. Phone { )

a Regular Issue (s} [ Hard-bound issue(s)
Charge to American Express Mastercard
Cardt Exp. Date;
Signature (Required )

for

Visa

Issue date is November 1, 1984, Please allow 3-5 weeks for delivery. {Add an additional 85 per
regular i=sue and $10 per hard-bound {ssue for foreign shipping )

Name
Company | Title
Address

State

DR1002

City Zip

. *Note: All active Billboard subscribers on our anniversary date of 11/1/94 will automatically receive one copy of the anniversary issue.
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Billboard/Phonolog
Music Reference
Library on CD-ROM

illboard presents the first truly complete

music reference database on CD-ROM.

A few keystrokes gives you instant
access to Phonolog’s vast database of information
on recorded music. All you need is a PC and a
CD-ROM player.

An Essential Tool

From Tchaikovsky to Tommy, you'll enjoy the
complete searchability only this product offers. Not
only will you save time, but you'll have ;" with
reference work which has been a chore until now.

What's best, searches can be initiated by:

-+ Artist -+ Composer
-+ Group - Conductor
-+ Song Title - Instrument
-+ Album Title =+ Orchestra

-+ Record Label -+ Guest Artist
-+ Format - Any Keyword

Over 1,000,000 Music Titles

Our authoritative reference library includes details I
on over 80,000 albums plus 1,000,000 individual |
songs. Classical, Country, Pop, Rock and Jazz, plus
everything in between. All neatly packaged on a
single CD-ROM disc.

The annual CD-ROM service of $595* includes
complete data update discs 4 times a year, plus our
easy-to-use instruction guide and helpline.

*Plus one-time shipping charge of $25.

> J YES! sign me up for one year’s
7 subscription to the Billboard/Phonolog
Music Reference Library on CD-ROM.

OCharge my: O\ﬁsa OMastercard OAmex
Card #: Exp. Date:_______

Signature:

(_)Bill my company - PO Required: #
Name:
Title:

Phone: Fax:

Company:
Address: ___
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State Zip

Fill out and return coupon to: Lori Bennett
Billooard Electronic Publishing,

1515 Broadway New York, NY 10036

For fastest service, phone: (212) 536-1402 or fax: (212) 536-5310 |
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Phonolog is a registered trademark of Trade Service
Corporation. Copyright 1981 by Trade Service Corp
Billboard is a registered trademark of BPI
Communications, Inc. Copynght 1991 by BPI
Communications, nc. All Rights Reserved. Al tities.
logos trademarks, service marks, copyrights and other
intellectual property rights are used under license from
VNU Business Press Syndication International BV.
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Divas Unplugged Icing On Rich 2nd Dance Summit

IN THE END, the second annual Bill-
board Dance Summit was largely
fueled by the raw power of artists and
music—with a heaping dose of passion
from the people behind the scenes who
keep the wheels of business rapidly
spinning.

Throughout the Jan. 18-20 meet at
the ANA Hotel in San Francisco, about
400 citizens of the international club
community gathered to examine the is-
sues and begin eliminating obstacles
that litter the path that leads to inter-
nal harmony and industry credibility.
We were moved by the honesty and en-
ergy that registrants funneled into the
various discussion groups, which
ranged from educational meetings on
crossover radio and indie distribution
to aleoholism and career focus. None of
these sessions would have worked
without 100% audience participation.
And we were slightly stunned and thor-
oughly pleased to see so many egos
tucked away in an effort to achieve true
progress. There is no doubt that club-
land is maturing. With each discussion,
we could feel the community finally
start to shed its many layers of victim-
ization. Can a bona fide revolution that
demands higher visibility and respect
be in the offing? We are at the edge of
our seat.

For us, no portion of the Summit was
as exhilarating or satisfying as the var-
ious showcase performances. Ulti-
mately, it is the artistry of dance music
that has inspired and motivated us to
pen this column for the last four-plus
years. Watching the music come to
vivid life on stage only served to fur-
ther solidify our purpose.

The Summit was launched by Divas
Unplugged, an evening designed to pay
homage to some of the best voices in
dance music. The seed of the show’s
concept was planted at last year’s con-
ference, when Rozalla brought a DAT-
propelled event to a rousing halt with
a piano-charged rendition of the Gersh-
win classic “Summertime.” Hearing
the Epic siren’s voice soar in a way that
none of her recordings had previously
captured triggered the belief that a
showcease of this nature was long over-
due.

Held at the atmospheric cabaret
Club 181, the event was designed to of-
fer a broad cross section of vocal styles.
Dajae injected a splash of church-like
blues and gospel, while Joi Cardwell
comfortably played the role of smooth
chanteuse. Eve Gallagher displayed
the influence of her longtime mentor,
Boy George, with well-choreographed
flair and melodrama, while Saundra
Williams—the baby of the bunch—
proved to be down-home and funky.
Jimmy Somerville reminded everyone
that divas do come in both genders, and
Kristine W. exuded the kind of Las
Vegas flash that would have made Lola
Falana proud. They worked under the
imaginative music direction of Vincent
Vero, who successfully illustrated the
melodic strength of the house material
at hand, while breathing hearty street
rhythms into an armful of R&B and
pop covers. Icing on the cake was the
agile support of a five-piece band,
mostly comprised of San Francisco tal-
ent, and the turntable musings of DJ
Bill Coleman.

Perhaps the most amazing aspect of
Divas Unplugged was how quickly the
performances came together. The mu-
sicians, singers, and Vero met for the
first time roughly 24 hours before show
time, bravely embarking on an inten-
sive rehearsal spree that could have
brought out the worst in even the most
confident pro. Fortunately, lots of good
humor, fairly even tempers, and basie
survival instinets prevailed. Actually,
we could not help but step back from
the flurry of activity and quietly giggle
as Club 181 took on the “let’s-put-on-
a-show-in-the-burn” tone of an old
Mickey Rooney/Judy Garland film.

This frantic-but-communal feeling
accelerated during the final hours of
rehearsal, which included an im-

by Larry Flick

promptu sprint to a local fabric store
with Kristine—where we ran into
Green Day’s Billie Joe and wife—in
an effort to spruce up a woefully ugly
pair of stage curtains. We forever will
remember the image of Kristine,
decked in frosty pink lipstick and a
fierce brunette wig that had to be
stolen from Ann-Margret’s closet, as
she rifled through bargain tables of
glitter rags. One of the defining mo-
ments of the day occurred as Kristine
wobbled on a rickety chair in the late
afternoon—armed with 10 yards of
gold lamé and a box of pins—trans-
forming the curtains into two glori-
ously tacky and flashy gold columns,
while Gallagher, covered in a dramatic
cape and with inch-long red nails, play-
fully worked through a rough version
of “Love Come Down,” and Cardwell
joked with soundman supreme Carter
Dyal. Oh, and did we mention that
Canadian filmmaker Joi Corion and
crew were stomping around the venue
preparing to shoot footage for a docu-
mentary on the history of house music?
As we swallowed more aspirin and a
couple of Rolaids, we could see the
mayhem slowly turn into pure magic.
The show seemed to be over in a
half-second, as Kristine sauntered
through her new single, “One More
Try,” carrying a purple velvet acoustic
guitar. Williams wriggled through her
new number, “Unconditionally,” with
notable sass, gliding into a subtle and
smoky version of Skylark’s “Wild-
flower” with the ease of a veteran. Da-
Jjae, who was literally trembling back-
stage, generated the first round of
whoops from the audience with a spir-
ited reading of her hit “Brighter Days”
and a chest-pounding version of
Aretha Franklin’s “Dr. Feelgood.”
One of the bigger—and more pleas-
ant—surprises of the evening was the
sexy, lip-smacking samba interpreta-
tion Somerville offered of his new Eric
“E-Smoove” Miller-produced houser
“Heartbeat,” which was followed by
Gallagher’s set, highlighted by a stir-
ring a cappella tear through Janis Jop-

S
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lin’s “Mercedes Benz.” Making her
first appearance in the U.S., the Swiss
singer was greeted by two tables of
fans sporting sequined “Eve” T-shirts.
Capping the event was Cardwell, who
proved her potential as a multiformat
star with a funk version of “Jump For
Joi” that exploded with Ella Fitzger-
ald-style scatting. As the evening
closed with a perverse, yet fitting ver-
sion of “Amazing Grace” by the entire
cast, we were left with the feeling that
a new phase of dance-music presenta-
tion was born. Anyone in the room that
night will never again have to question
whether a dance singer can hold his or
her own against the best in pop or
R&B. We all know that they can.

ALTHOUGH Divas Unplugged left
us with a rush that we have not experi-
enced in years, we also were braced for
two more showcases that offered a ride
through clubland’s finest music. Thurs-
day night’s gig at Pleasuredome was a
lovely bridge between U.S. and U.K.
talent, as well as brash newcomers and
seasoned veterans.

Chicago legend Maurice Joshua set
the slammin’ house tone for the eve-
ning from behind the turntables, lead-
ing the way for lovely Londoner Me-
lanie Williams, who deftly handled
alternating duties as belter and mis-
tress of ceremony. She was joined by
Joe Roberts, who declared his state-
side label availability after ripping
through his U.K. hits, “Back In My
Life” and “Lover.” We could see label
executives taking notes. Unsigned
Tony Moran protégé Godwin also had
A&R ears perked as he “grinded”
through the midtempo future-smash
“Deeper” with the charm of R. Kelly
and the bravado of Al B. Sure! New
York act Industry supplemented its
recent debut hit, “Release Me,” with an
elaborate performance that had the
group dubbed a house-equivalent to
Arrested Development by the track’s
end.

On the diva tip, Kym Sims stormed

i Dance
Breakouss

FOR WEEK ENDING FEB 4. 1995

CLUB PLAY

. SITUATION TOM JONES INTERSCOPE

. PAUL’S PAIN NIGHTMAN sTRricTLY
RHYTHM

. DON'T LAUGH WINX sorTeD

. ANOTHER WORRY HOUSE OF
GYPSIES Freeze

. YOUR LOVING ARMS BILLIE RAY
MARTIN sirRe

MAXI-SINGLES SALES

o

. WHAT WILL | DO DAMIEN BAUTISTA
CLASSIFIED

1
2. CRADLE TO THE GRAVE THUG LIFE
INTERSCOPE

3. HOW | LOVE HIM CYNTHIA TIMBER!
4, PLUS 1 ATOM TRIBAL AMERICA
5. FUNKY MELODY STEVIE B tHump

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Eating With Pop. Alternative/dance outfit Pop will Eat itself takes a brea

g
k after

a gig at the Whiskey in Los Angeles, a recent stop on a U.S.-club trek that will
keep them on the road into the spring season. The group is promoting its current
Nothing Records release, “Dos Dedos Mis Amigos,” as well as the new single,
“Underbelly.” Pictured, from left, are Pop Will Eat ltself's front man Clint Mansell;
keyboardist Adam Mole; and Perry Farrell, Porno For Pyros.

through “I Must Be Free” with a sass
and vocal maturity that was missing on
her previous hit, “Too Blind To See It.”
She also had charm to spare. Michelle
Weeks also raised eyebrows when she
announced her signing availability be-
fore launching into a pair of tunes she
recorded with Diva Convention. Saucy
as can be, we were pleased to learn of
her desire to retire from being a hired
voice for countless labels. She deserves
the undivided attention of one label.
Closing the night was Livin’ Joy (aka
the gorgeous and throaty Janice Rob-
inson), who is on the road to much-de-
served pop stardom with “Dreamer,”
and Laura Branigan, who still has a
voice that shatters glass, as proven by
her twirl through “Self Control,” “Glo-
ria,” and her new Atlantic single, a
cover of Donna Summer’s “Dim All
The Lights.”

FRIDAY NIGHT'’S closing event at
the famed Sound Factory ended the
Summit with appropriate claps of thun-
der—despite the absence of Boy
George, who was denied entry into the
States at the last moment due to visa
problems. He was replaced behind the
turntables by CJ Macintosh, who kept
the bassline thick and juicy all night,

The show opened with a videotaped
message from Gloria Estefan, who
thanked the club community for its
continued support and then introduced
the clip from her new single, “Everlast-
ing Love.” The video presentation was
supplemented by a raucous perform-
ance by the five drag queens who lip-
syne to the tune in the clip. The drag
queens also served as the hosts of the
show.

The hi-NRG community was well-
represented by the appearance of Abi-
gail, who preened through her hits,
“Smells Like Teen Spirit” and “Don’t
You Want To Know,” with the cha-
risma of a future top 40 icon. She was
followed by U.K. toaster Lippy Lou,
whose lesbian anthem “Liberation”
was both cheeky good fun and appro-
priately jolting.

Variety was the rule of thumb on
Friday, as Lippy Lou’s rave-lined
toasting gave way to the acid-jazz vigor
of the Angel (who had several A&R
people reaching for business cards),
and the Chicago house soul of Terence
FM and Meechie, both of whom deliv-
ered vocal range not previously heard
on previous recordings. Another un-
signed act, the Roman & Winnie
Project, conjured up images of Marky
Mark and C+C Music Factory.

The show peaked with the premiere
of three songs from Frankie Knuck-
les’ long-awaited new album, “Wel-
come To The Real World.” Belted by
the enduring Adeva, the tracks became
a trampoline for her histrionic vamps
and shrieks. All signs point toward the
track “Too Many ¥Fish™ quickly becom-
ing a dancefloor smash upon release
later this season. Backed by a team of
“booty” dancers, Knuckles and Adeva
provided a fitting close to a Summit
that left us exhausted and intoxicated
by some of the best dance musie ecircu-
lating right now.

CHART BEAT: The Hot Dance
Breakouts section of Billboard’s Dance
Music Charts in the Jan. 28 edition
were incorrect. The breakouts were:
CLUB PLAY

1. “White Lines,” Duran Duran (Par-
lophone import).

2. “Promise Me Nothing,” Repercus-
sions (Reprise/Warner Bros.).

3. “I Love Saturday,” Erasure (Mute/
Elektra).

4. “Gotta Be Free,” The Mack Ma-
chine Featuring Karen B’ernod (G-
Zone/Gee Street).

5. “Inside Out,” Cause & Effect (Zoo).
MAXI-SINGLE SALES

1. “Love Thang,” Sweet Sable (Street
Life).

2. “Think Of You,” Usher (LaFace).

3. “The Sweetest Days,” Vanessa Wil-
liams (Wing/Mercury).

4. “I'm Going All The Way,” Sounds
Of Blackness (Perspective).

5. “Head Like A Hole,” Nine Inch
Nails (Nothing).
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W BY PETER CRONIN

NASHVILLE—When country radio
programmers received “Let Go,” the
debut album by Asylum’s Brother
Phelps back in the summer of 1993,
they were more than likely expecting
a record that rocked as hard as Ricky
Lee and Doug Phelps’ former band,
the Kentucky Headhunters. What
they got was an album that empha-
sized a previously unheard singer/
songwriter side of this duo.

In retrospect, that abrupt stylistic
switch may have been too much for
country radio to swallow. After the al-
bum’s title cut and debut single
reached No. 6 on Billbourd’s Hot
Country Singles & Tracks chart, three
subsequent singles, “Were You Really
Livin’,” “Eagle Over Angel,” and
“Ever Changing Woman,” did pro-
gressively worse at radio, peaking at
Nos. 28, 53, and 62, respectively. The
duo’s self-produced debut eventually
stalled at No. 56 on Billboard’s Top
Country Albums chart, a far ery from
the Headhunters’ runaway success.
The album has gone on to sell 110,000

ARTISTS & MUSIC

Prodigal Return Of Brother Phelps

Rock Edge Reappears On 2nd Asylum Set

BROTHER PHELPS

copies, according to SoundScan.

“That was a disappointment,” says
Ricky Lee Phelps, the older of the two
siblings. “We were used to the chaotic
suceess of the Headhunters. The sue-
cess of ‘Let Go' was probably more
normal, but we were like, *What hap-
pened?’ ”

The elder Phelps goes on to explain
that the pensive, acoustic strain that
characterized their debut was par-

Polydor’s Daniel Hits Chord
With Breakthrough Single

H BY EDWARD MORRIS

NASHVILLE—After a series of great
expectations and promising starts, Po-
lydor Records’ Davis Daniel may fi-

nally have encoun-

tered the magic
$ song. “Tyler,” a
song Daniel co-
wrote and dedi-
< g cated to his son,

has just broken
% into the Hot Coun-
v

DANIEL

try Singles &
Tracks chart; its
accompanying
video is already in mediwm rotation on
CMT; and radio seems to have pulled
out the welcome mat.

Like many other country career-
makers, “Tvler” is unabashedly senti-
mental. Its subject is the pain a father
feels at being separated {iom his child;
in Daniel’s case, his torment at being
on the road and away from his son.
“It’s my favorite thing I've ever done
in music,” he says.

Daniel made his chart debut on Mer-
cury Records in 1991 with “Picture
Me.” His searing, Haggard-esque vocal
style and beach-boy good looks made
him a top priority at the label. But none
of his first-four-charted singles broke
into the top 10, and he was soon over-
shadowed by his newer label mates
Billy Ray Cyrus and Toby Keith.

Daniels also underwent a change in
management during this period, shift-
ing from Ron Haffkine to Ron Cotton.

The singer was off the charts
throughout 1993 until early last vear,
when Mercury renewed its commit-
ment to Daniels. “I Miss Her Missing
Me” was released March 28, 1994, and
was supposed to be the first single

from an album titled “Undeniable,”
scheduled for last May. Unfortunately,
the single barely nicked the charts be-
fore dropping off.

A combination of factors—the sin-
gle’s poor performance and the forma-
tion of Mercury country spin-off label
Polydor Nashville—lead Daniels to fol-
low Harold Shedd, who had co-produ-

ced the album and was named head of

the new imprint. Subsequently, the al-
bum, now titled “Davis Daniel,” was re
leased on Polydor Oct. 4, 1994.

Daniel’s first Polydor single, “Wil-
liam And Mary,” came out last Aug. 8.
It performed slightly better than its
predecessor, but it still rose only to No.
64,

With two singles already lost, Poly-
dor began looking at “Tyler” as the al-
bum’s salvation. “We’d thought about
releasing it as a single,” says Steve
Miller, Polydor’s VP/GM. “And we
knew how strong and how emotional
the song was. So there was always
some thought it could be a single, once
we had some success with Davis. We
charted with ‘William And Mary’ and
had a little success, but we didn’t push
one over the top.”

Miller says, “{With] nothing to lose,
instead of leaving a song like that unex-
posed, we believed in [the| emotion of
the song enough to go ahead and give
it a shot and see what radio thought.”

To get radio’s attention, Polvdor’s
promotion department collected the
names of programmers’ children last
October. Then the lubel sent them co-
pies of a “Tvler” CD and music video.

“Kids really get excited when they
get something in the mail,” suys Miller.
“So I thought, This song means so
much and really encompasses some-

(Continued on paye 40)

tially the result of a conscious attempt
on their part to distance themselves
from their former band.

“We had to pull back and go to the
other extreme for our own sense of
well-being,” he savs. “We were trying
to expand our playing ground and
make it legal for us to do anything we
wanted to do.”

Having made their point, however
painfully, Brother Phelps is ready to
return to country radio with the
March 7 release of “Anyway The Wind
Blows,” an album that more {ully re-
flects the entire range of the duo’s tal-
ents.

(Continued on page 40)

For Being Good. Santa Claus (aka Mercury Nashville president Luke Lewis)
brings a bag full of goodies for singer Kathy Mattea, third from left, on the set

of TNN's “Music City Tonight.” Admiring Mattea's gold and platinum discs, from
left, are Kevin Herring, Mercury's senior director of promotion; Lewis; Mattea;
“Music City Tonight” co-host Lorianne Crook; and guest co-host Billy Dean.

HOME GROWN:: In a bid to honor its many formats, the
Nashville music industry gave out its first Nammie
awards Jan. 18 at the Ryman Auditorium. Voted out-
standing albums were “I Know Who Holds Tomorrow,”
Alison Krauss & the Cox Family (bluegrass); “More
Good Whiskey Blues,” various artists (blues); “Heaven In
The Real World,” Steven Curtis Chapman (contempo-
rary Christian); “American Recordings,” Johnny Cash
(folk); “When Fallen Angels Fly.” Patty Loveless (coun-
tryv); “Read My Licks,” Chet Atkins (instrumental/jazz);
“House Of Love,” Amy Grant (pop/rock); “Rhythm Coun-
try & Blues,” various artists (R&B/urban); “Only Daddy
That'll Walk The Line,” Waylon Jennings (reissue).
Winners of outstanding achievement honors were Rod-
ney Crowell (artist/songwriter); Keith Thomas (song-
writer); Kevin Welch (unsigned artist); the Mavericks
(group/duo); Trisha Yearwood (female vocalist); Vince

Nammie Awards Premiere In Nashville
Loveless, Crowell, Mavericks Among Acts Honored

the luminaries attending the party Polydor Records
threw for Toby Keith. The event was to celebrate the
platinum certification of Keith’s self-titled debut album
and the gold level reached by his follow-up collection,
“Boomtown.” Gentry told Scene that Alabama is eager to
return to the road, after having spent last summer as res-
ident performer at Opryland. Other partygoers included
Keith’s label mates Davis Daniel, Lee Hilliard, Craig
Morris (of the group 4-Runner), and Jeff Copley . ..
Guests at Masterfonics’ soiree to launch construction of
a new studio included Lorna Greenwood, formerly with
the duo Mon Reve, and currently a member of Roger
Whittaker’s touring band ... Scene’s Nice Try! award
goes to Bruce Burch Music for the CD of demos it has
just sent to Nashville producers and A&R departments.
The 20-track compilation’s cover note says, “We predict
you will cut at least one song by Bruce Burch Music in
1995.”

(drummer/percussionist);
Brent Mason (guitarist);
Michael Rhodes (bassist);
Matt Rollings (keyboard-
ist); Mark O’Connor (mis-
cellaneous instruments);
the late Lynn Peterzell

Gill (male vocalist); Kathy

Chiavola (background vo-

calist); Eddie Bayers

(engineer); Tony Brown T™
(producer); “He Thinks
He'll Keep Her,” written
by Mary Chapin Carpen-
ter and Don Schlitz (song); “Independence Day,” di-
rected by Robert Deaton and George Flanigen and star-
ring Martina McBride (video); “When Fallen Angels
Fly,” designed hy Bill Johnson (album artwork); Rvman
Auditorium and Bluebird Cafe (music venues); WSIX-FM
(radio station); the late Dale Franklin and Nashville
Mayor Phil Bredesen (Bridge Award for bringing Nash-
ville’s musie and business communities together); and the
Fairfield Four (Heritage Award).

MAKING THE ROUNDS: Willie Nelson is so good at
s0 many things that we sometimes forget to be properly
dazzled by his achievements. But it would be ¢riminal not
to note that the singer/writer/actor/picker/fund-raiser is
now contending for a best pop vocal Grammy against
some of the greatest voices of the century: Frank Sina-
tra, Tony Bennett, Barbra Streisand, and Roberta
Flack. His nominated entry is “Moonlight Becomes You,”
on the indie label. Justice Records ... Mike Shockley,
former owner of Nashville’s Shock House studios, hus re-
turned to the business after years of recuperating from
an injury. He is producing and engineering spec sessions
for Arkansas singer Bobbie Shaver, who is shopping for
a record deal ... Alabama’s Teddy Gentry was among

by Edward Morris

Clint Black raised
$600,000 for the University
Of Minnesota’s Children’s
Cancer Research Center
via a benefit concert at the
Minneapolis Convention
Center Jan. 14 ... Larry
Gatlin and Randy Travis
have roles in the upcoming
movie “The Legend Of
0.B. Taggart,” which will
debut Feb. 14 at the Na-
tional Cowboy Hall Of
Fame in Oklahoma City. Also starring are Mickey
Rooney, Ben Johnson, Ned Beatty, Ernest Borgnine,
Nicholas Guest, and Gloria DeHaven.

MAI{K YOUR CALENDAR: The Belmont University
School Of Music in Nashville will present its annual com-
mercial music showcase Feb. 2 in Massey Auditorium.
Featured will be Jonathan Riggs, performing acoustic
rock; Jenna Werling, country blues; Matt Kreiss, pop,
dance, and R&B; Trenna Barnes, country; and Chris
Mitchell, soul and R&B ... Singer/songwriter Linda
Hargrove holds her “Birthday Benefit For Leukemia”
Feb. 3 at Douglas Corner Cafe. Performing, in addition
to Hargrove, will be Rodney Crowell, Beth Neilsen
Chapman, Lee Clayton, and others. Hargrove, whose
songs have been recorded by George Jones, Johnny Rod-
riguez, and Olivia Newton-John, is a leukemia survivor.
... ASCAP holds its 11th annual Gospel Songwriter
Workshop March 7 at its Nashville offices, to be led by
songwriter/producer Dave Clark. Feb. 4 is the deadline
for registration.

SIGNINGS: Mark Collie to Giant Records .. . Waylon
Jennings to the Bobby Roberts Co. for exclusive booking.
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2 2 2 44 | TIM MCGRAW A’ CURB 77659/AG (9.98/15.98) NOT A MOMENT TOO SOON 1 " N, 12 | 134 | MARY CHAPIN CARPENTER A T
COME ON COME ON 6
3| 3 3 | 23 | THE TRACTORS A ARISTA 18728 (9.98/15.98) B THE TRACTORS | 2 COCOMBIATIEE81/SONMIL 019BIEQ/L 5 08)
40 39 11 12 | WILLIE NELSON LIBERTY/SBK 30420/EMI (10.98/16.98) HEALING HANDS OF TIME 17
4 | 6 | 6 | 54 [ JEFFFOXWORTHYA YOU MIGHT BE A REDNECK IF... | 4
WARNER BROS. 45314 (9 98/15.98) [} ] 41 | 41 | 38 | 100 | BROOKS & DUNN A* ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2
5 | 5 | 5 | 30 | ALAN JACKSON A ARISTA 18759 (1098/1598 WHOIAM | 1 42 | 43 | 33 | 71 | MARTINA MCBRIDE @ rca 66288 (9.98/15.98) B THE WAY THAT | AM ﬁﬁ_i
6 4 4 17 | BROOKS & DUNN A ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1 43 | 42 | 33 | 13 | VARIOUS ARTISTS @ MCA 11097 (10.98/16.98) SKYNYRD FRYNDS 3
7 8 | 8 | 11 | GEORGE STRAIT A MCA 11092 (1098/15.98) LEADON | 1 49 | 61 | 3 | SHENANDOAH LIBERTY 31109 (10.98/15.98) [ IN THE VICINITY OF THE HEART | 44
8 7 7 16 x)t\mglg2‘32’7'/’;10&!\&’58"55?9; STONES IN THE ROAD | 1 45 | 40 | 44 | 27 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 40
9 IE 9 39 | REBA MCENTIRE A’ MCA 10994 (10 98/15 981 el 46 | 46 | 45 | 180 | BROOKS & DUNN A" ARISTA 18658 (9.98/15 98) BRAND NEW MAN 3
4 3 /e 0 5 ¢
10 | 10 10 26 | JOE DIFFIE A EPIC 64357/SONY (10.98 EQ/15.98) THIRD ROCK FROM THE SUN 6 3 |25 DN (RICKINREVINOIGTL i p NPl e. AR GOSN | B
G G 48 | 45 40 31 | SAMMY KERSHAW @ MERCURY 522125 (10.98 EQ/15.98) FEELIN' GOOD TRAIN 9
* % * GREATEST QGAINER * * * 49 50 47 22 | KEN MELLONS EPIC 53746/SONY (9.98 EQ/15.98) IR KEN MELLONS 42
15 | 25 | 17 | CLAY WALKER GIANT 24582/ WARNER BROS. (10.98/15.98) IF | COULD MAKE A LIVING 7 T
— 50 | 47 | 43 | 37 | TRAVIS TRITT A WARNER BROS. 45603 (10.98/15 98) TEN FEET TALL & BULLETPROOF 3
12 13 15 17 | ALABAMA RCA 66410 (10.98/15.98) GREATEST HITS vOL. 3 12
51 54 55 52 | COLLIN RAYE @ EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES 12
13 11 11 33 | VINCE GILL A MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2
) 2 Bl Jormwic T 1 52 | 59 54 | 50 | NEAL MCCOY @ ATLANTIC 82568/AG (10 98/15.98) NO DOUBT ABOUT (T 13
14 1 MICHAEL ERY A’ ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP = - -
—- — 53 | 52 | 51 | 67 | VARIOUS ARTISTS A COMMON THREAD: THE SONGS OF THE EAGLES | !
21 | 20 | 32 | DAVID BALL @ WARNER BROS. 25562 (9.98/15.98) THINKIN' PROBLEM | 6 - GUNT 2453 LWARNER BROS (109815 261 =
54 | 5l 48 | 125 | VINCE GILL A’ MCA 10630 (10 98/15 9 | STILL BELIEVE IN YOU 3
16 17 16 | 46 { JOHN BERRY @ LIBERTY 80472 (9.98/13.98) IR JOHN BERRY 13 — - - = =
— 55 55 50 89 | LITTLE TEXAS A WARNER BROS. 45276 (9.98/15.98) BIG TIME 6
(A7)| 18 | 24 | 39 | PAM TILLIS @ ARISTA 18758 (9.98/15.98) SWEETHEART'S DANCE | 6 — —t——+ =
— 56 | 60 53 | 228 | GARTH BROOKS A'' LIBERTY 93866 (9.98/13.98) NO FENCES 1
18 16 14 18 | TRACY LAWRENCE @ ATLANTIC 82656/AG (10.98/15.98) I SEE IT NOW 8
57 53 56 19 | CHARLIE DANIELS EPIC 64182/SONY (5.98 EQ/9.98 SUPER HITS | 53
19 19 21 33 | TRACY BYRD wmca 10991 (10.98/15 98) NO ORDINARY MAN 12 58 | & 6 60 | ALABAMA ® RCh 66296 ©95/15.98) L - 5
20 23 26 | 69 | REBA MCENTIRE A’ MCA 10906 {10.98/15.98) GREATEST HITS VOLUME TWO 1 59 | 5 57 18 | JOHN ANDERSON BA 66417 (9.9/15.98) COUNTRY TIL I DIE | 57
21 | 14 | 13 | II | BILLY RAY CYRUS @ WMERCURY 526081 (10.98 EQ/16 98) STORM IN THE HEARTLAND | 1l 80 | 61 | 58 | 96 | DWIGHT YOAKAM A’ REPRISE 45241 WARNER BROS. (10.98/15.98) THIS TIME | 4
27 1 51 | THE MAVERICKS @ wca 1 ! 98) BH
Z : R MCA 0361 19.58/15.961 B8 WHATAICRYING SHEME | 1§ 61 | 56 | 63 | 13 | VARIOUS ARTISTS MAMA'S HUNGRY EYES: A TRIBUTE TO MERLE HAGGARD | 52
* & * PACESETTER* % »
* N
23)| 35 | 66 | 15 | GEORGE JONES MCA 11096 (10.98/15.98) ] 10N * * » HoT SHot Desut
() - el el 2 ol NEW ) 1 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) (i A THOUSAND MEMORIES | 62
32 | 64 | 3 | WADE HAYES COLUMBIA 66412/SONY (7.98 EQ/11.98) OLD ENOUGH TO KNOW BETTER | 24 T630] 67 ] 76 | 77 | CLAY WALKER & GenT 2451 IniAren oR0s. 5.5815 39 COAWATRERFE - &
25 | 22 | 17 | 51 | BLACKHAWK @ ARisiA 18708 (9.98/15.98) BLACKHAWK | 15 64 | 63 | 62 | 115 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 8242046 (9.98/15.98) @B LIFE'S ADANCE | 14
26 | 20 | 19 ] 11 | AARON TIPPIN RCA 66420 (1098/1598) LOOKIN' BACK AT MYSELF | 19 NEWD | 1 | JEFF FOXWORTHY LAUGHING HYENA 2243 (4 98/898)  THE REDNECK TEST VOLUME 43 | 65
21 | 24 | 18 | 63 | FAITH HILL A WARNER BROS. 45389 (9.98/15.98) TAKEMEAS 1AM | 7 | 66 | 58 | 49 | 17 | DOLLY PARTON COLUMBIA 66123/SONY (10.98 EQ/16.98) HEARTSONGS | 16
28 30 35 | 123 | GEORGE STRAIT A’ MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 67 66 67 39 RANDY TRAVIS @ WARNER BROS. 45501 (10.98/15.98) THIS IS ME 10
29 28 30 22 PATTY LOVELESS @ £PiC 64188/SONY (9 98 EQ/15.98) WHEN FALLEN ANGELS FLY 8 68 73 — 12 | CHRIS LEDOUX LIBERTY 28770 (10.98/15.98) HAYWIRE 17
34 | 37 | 31 | LARI WHITE RCA 66395 (9.98/15.98) WISHES | 30 69 | 68 | 75 | 92 | TOBY KEITH A MERCURY 514421 (9 98 £G,13.98) TOBYKEWTH | 17
31 | 29 | 29 | 11 | DOUG STONE EPIC66803/SONY (10.98 £Q/15.98) GREATEST HITS VOLUME 1 | 29 70 | 72 | 68 | 299 | GARTH BROOKS A° LIBERTY 90897 (9.98/13.98) GARTH BROOKS | 2
32 | 31 27 17 | TOBY KEITH @ POLYDOR 523407 (10.98/15 98) BOOMTOWN 8 mi7n N 69 | GEORGE STRAIT A’ MCA 10907 (10.98/15.98) EASY COME. EASY GO 2
33| %6 | 22 | 16 | CLINTBLACK @ rcnecaisosencom © onEEmoTON | 8 | REENTRY | 44 | VARIOUS ARTISTSA WCA10965(10.951698) ~ RHYTHM COUNTRY & BLUES | 1
34 | 25 | 23 | 17 | LITTLE TEXAS @ WARNERBROS. 45739 (10.98/15.98) KICK ALITTLE | 10 13| 64 I 59 | 1 ;’@\"6'3?65,1’33;{223, KEITH WHITLEY/A TRIBUTE ALBUM | 43
35 | 33 | 28 | 73 | GARTH BROOKS A" LIBERTY 80857 (10.98/16.98) INPIECES | | RE-ENTRY | 133 | BILLY RAY CYRUS A" MERCURY 510635 (10.98 EQ/16.98) SOME GAVEALL | 1
36 | 38 | 36 | 27 | DIAMOND RIO ARISTA 18745 (9.98/15.98) LOVE A LITTLE STRONGER 13 /| N [ 72 | 193 | ALAN JACKSON A" ARISTA 8681 (9.98'13.98) DON'T ROCK THE JUKEBOX 2

(O Albums with the greatest sales gains this week ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth
Heatseeker Impact shows artists removed from Heatseekers this week. [[8 indicates past or present Heatseeker title. © 1995, Billboard/BPI Communications, and SoundScan, Inc.

. COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND ’
B'"mrd Tn cﬂ“nlp Balalﬂ Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  S0undScan
I ® ™ FOR WEEK ENDING FEBRUARY 4, 1995 l' i
T
8. &
%E Qé ARTIST TTLE | €% %é QE g
=2 | 33 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIS PRICE OR EQUIVALENT FOR CASSETTE/CD) =0 [ g2 20
1 1 PATSY CLINE A MCA 12+ (7.98/12.98) 164 weeks at No. 1 GREATEST HITS | 194 14 13 RAY STEVENS CURB 77312 (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS | 87
2 2 REBA MCENTIRE A MCA 4979* (7.98/12.98) GREATEST HITS | 192 15 19 ANNE MURRAY A‘ LIBERTY 46058 (7.98/12.98) GREATEST HITS | 131
3 3 HANK WILLIAMS, JR. CURB 77638/AG (6.98/9.98) GREATEST HITS, VOL. 1 8 L 16 24 —WARY CHAPIN CARPENTER A COLUMBIA 46077/SONY (8.98 EQ/13.98)  SHOOTING STRAIGHT IN THE DARK 18
4 4 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 194 17 25 ROGER WHITTAKER RcA 61986 (7.98/11.98) GREATEST HITS 2
5 5 GEORGE STRAIT A% MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 194 18 16 ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE | 65
6 8 WAYLON JENNINGS A* RCA 8506* (8.98) GREATEST HITS 70 _19 VINCE GILL MCA 10140 (9.98/15.98) POCKET FULL OF GOLD 4
1 9 GEORGE STRAIT A° MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 192 2 | 2 THE BELLAMY BROTHERS CURB 2146/MCA (4.98/11.98) GREATEST HITS VOL. lf 17
8 6 GEORGE JONES @ EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 179 21 20 HANK WILLIAMS MERCURY 522338 (5 98 EQ/9.98) THE HITS, VOLUME 1 2
9 14 GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAIT HITS | 37 22 18 RAY STEVENS @ MCA 5918 (4.98/11.98) GREATEST HITS | §2
10 11 DOLLY PARTON A RCA 4422* (7.98/11.98) GREATEST HITS | 126 i 2_3—_ — PATSY CLINE Mca 4038 (7.98/12.98) THE PATSY CLINE STORY | 28
11 12 CONWAY TWITTY A MCA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 74 1 KEITH WHITLEY A RcA 2277 (9.98/13.98) GREATEST HITS _46
12 10 VINCE GILL @ RCA 9814+ (4.98/9.98) BEST OF VINCE GILL | 181 25 | — | GEORGE JONES HOLLYWOOD 380 (4 98/9.98) AT HiS BEST 12
13 15 TANYA TUCKER @ CAPITOL 91814 (9.98/13.98) GREATEST HITS 20 Catalog albums are older titles which are registering significant sales. ® 1995, Billboard/BPI Communications and SoundScan, Inc
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by Wade Jessen

LOONEY-TUNE: Pam Tillis performed “Mi Vida Loca” on the nationally
televised CMA awards last fall just moments before accepting her trophy as
female vocalist of the year. This week, Tillis shoots to the top of Billboard’s
Hot Country Singles & Tracks chart with the tune she co-wrote with Jess
Leary. Leary's credentials include touring as a percussionist, backup singer,
and bass player with Garth Brooks, Reba McEntire, and Victoria Shaw. “Mi

Vida Loca” comes from the “Sweetheart’s Dance” album, which she co-pro-
duced with Steve Fishell |

SIX SHOOTERS: Toby Keith leads the half-dozen Airpower entries at No.
20 on Hot Country Singles & Tracks with “Upstairs, Downtown” on Polydor.
Other releases crossing the 2,500 detection mark include Atlantic’s Tracy
Lawrence at No. 21 with “As Any Fool Can See”; Shenandoah’s debut release
for Liberty, “Somewhere In The Vicinity Of The Heart,” at No. 22; and Clay
Walker at No. 23 with his former Hot Shot Debut, “This Woman And This
Man.” Clint Black and Little Texas round out the Airpower awards at No.
24 and No. 26, respectively.

lF IT AIN'T BROKE, don't fix it. In spite of continued criticism from many
industry insiders who believe the format has reached a saturation point with
novelty records, Billboard’s Hot Country Singles & Tracks chart reflects
strong airplay for at least seven such releases, including this week’s Hot Shot
Debut by Diamond Rio at No. 58, “Bubba Hyde.” Joe Diffie’s “Pickup Man,"”
which spent four weeks at No. 1, is making a slow descent at No. 27 in its
16th week, indicating continued popularity on the airwaves. Meanwhile, other
novelty-flavored releases climb the charts, including Rhett Akins’ “I Brake
For Brunettes,” which moves 54-47, and a new entry at No. 68, “Bad Dog,
No Biscuit” for Daron Norwood. Radio’s sentiment regarding novelty records
is that of balance and variety. Robynn Jaymes, MD/assistant PD at WYYD
Roanoke, Va., says the key is keeping the emotional and the entertaining rec-
ords in tandem to service respective musical tastes. Other releases in the debut
column reflect stylistic diversity. Vince Gill debuts with “Which Bridge To
Cross” at No. 61. Gill co-wrote the ballad with fellow Grand Ole Opry cast
member Bill Anderson, whose songwriting career was launched when Ray
Price’s “City Lights” spent 13 weeks at No. 1 on our singles chart in 1958.
Polydor’s Chely Wright debuts at No. 72 with the danceable “Sea Of Cowboy
Hats,” along with a new power-ballad by Joe Diffie at No. 59. Billy Ray Cyrus
rounds out this week’s debuts with “Deja Blue” at No. 75.

PLAYING POSSUM: George Jones' “Bradley’s Barn Sessions” takes the
Pacesetter award for the second consecutive week on the Top Country Albums
chart, moving 35-23, and posting an 18% increase in sales over the previous
week. Garth Brooks’ “The Hits” is No. 1 album for the sixth consecutive week,
while Clay Walker earns the Greatest Gainer award for “If I Could Make A

Living,” showing a 24% sales gain over last week. |

D UE TO A production error in last week’s issue of Billboard, the list of artists
appearing for more than 10 years on the Hot Country Singles & Tracks chart
was incomplete. Vince Gill, Alabama, Pam Tillis, Tanya Tucker, and Kathy
Mattea should be added to the list.

PRODIGAL RETURN OF ASYLUM'S BROTHER PHELPS

(Continued from page 38)

To prime the promotional pump,
Asylum recently hosted a prerelease
party for nearly 100 country radio ex-
ecutives at Austin Music Hall in Aus-
tin, Texas.

“Based on the reaction we saw that
weekend, we think this record should
work,” says Asylum president Kyle
Lehning, who stepped in to co-produce
Brother Phelps’ crucial sophomore re-
lease. “The whole purpose with this
record was for the real Rick and Doug
to please stand up, and that’s exactly
what we got.”

The message wasn't lost on Ray
Massie, PD of WIL St. Louis. He saw
Brother Phelps and band perform a
full set of ballads and rockers (includ-
ing a few Headhunters chestnuts) at
the party and left excited by what he
heard.

“They do a great live show, and [
wish they could capture that on a rec-
ord,” Massie says. “We've had very
good success with ‘Let Go,” and we
continue to play it in our gold library,
but the Headhunters’ style is what fits
these guys. They're better raw.”

Capitalizing on the quirkiness and
heavy rhythmic content of the album’s
title track and leadoff single, which
hits radio on Feb. 6, Asylum has al-
ready serviced country dance clubs
with advance copies of the song.

“We serviced an advance CD of
‘Anyway The Wind Blows’ to the clubs
just prior to Christmas, so they could
get familiar with the song,” says Mi-
chelle Myers, Asylum’s director of
marketing and creative services. “The
decision to push this record in that
arena came after we'd decided to go
for it as a single. We're not trying to
break the band solely through the
clubs, but it made sense for this
track.”

If there is any master plan for this
record, and for Brother Phelps in gen-
eral, it is to follow the music where it
takes you. And while both siblings ad-
mit to a conscious attempt to get mel-
low with their debut, they insist that
the new album’s harder-edged sound
was a natural progression.

“Bands like the Beatles and the
Stones didn't do just one kind of mu-
sie,” says Doug. “They’d do country,
acoustic, melodic, and then get heavy.
I thought the Headhunters had that
kind of potential, but we never did ex-
plore it. Brother Phelps has all those

influences, and we like to blur the lines
as much as we can.”

The highly competitive, black-and-
white world of country radio is not
generally fond of blurry lines, but at
first listen, the new album’s J.J. Cale-
penned first single brings to mind the
Tractors, another group of grizzled
rockers who came out of left field to
have an impact on country radio.

“Tim DuBois [president of the Trac-
tors’ label, Arista Nashville] and I are
probably guilty of the same thing
when it comes to putting out records
like the Tractors’ or Brother Phelps’,
and that’s boredom,” says Lehning.

“Let's find something interesting and
exciting and fun and make some music
with it. That's really the reason we
recorded ‘Anyway The Wind Blows.’”

As former Kentucky Headhunters,
Ricky Lee and Doug Phelps helped
knock holes in walls at country radio
big enough for even the Tractors to
drive through. Ironically, that band’s
new-found radio success may help re-
pave the way for Brother Phelps.

“What they're doing really is com-
ing from the same place we do, and I
say more power to them,” says Doug.
“But those fans are on loan, and we'd
like some of them back!”

POLYDOR’S DANIEL HITS CHORD WITH SINGLE

(Continued from page 38)

times what guys can’t say, it would be
one way, naturally, to get attention—
but also a real nice way to express sen-
timents and make a kid really feel
good. And it just so happened that
Christmas was coming up.”

After getting the kids' names and
addresses for radio, Miller’s team pur-
sued the same tactic for its distributor
and its top 10 retail accounts. Thus,
“around 400" children got “Tyler”
packages for Christmas and a specially
designed Christmas card “from” Tyler.
The single eventually was released
Jan. 9.

Tom Jordan, PD at KBUL, Reno,
Nev., says “Every time [‘Tyler’] plays,
the phones explode. People are like,
‘What is that? Who is that?’ It’s that
kind of response. It is a good song.”
Jordan says he believes the response is
triggered strictly from airplay and not
from the video. “I haven’t had anybody
say anything about the video yet. And
usually when we do it, it’s out first.”

Miller says, “What we're really try-
ing to do right now is publicize it. The
'80s have been [about] learning about
battered women and spousal abuse and
divorce [in] epidemic proportion. There
haven’t been a lot of songs that have
addressed [divorce] from a man’s point
of view. I really feel Toby Keith’s
‘Who's That Man’ did that. And I think
about a kid and the father’s relation-
ship when he’s away from his son be-
cause of something like that, and that
this song really captures every bit of
that feeling of love and loneliness and
hope and commitment.”

He says Polydor will “work the talk
shows” to spotlight the condition Dan-
iel sings about.

If “Tyler” does catch on, it will follow
the career paths worn by such other
warm heartbreakers as Kathy Mat-
tea’s “Where've You Been,” Doug Su-
pernaw’s “I Don’t Call Him Daddy,”
and, more recently, Patty Loveless’
Grammy-nominated “How Can I Help
You Say Goodbye.”

Says Miller, “This industry can
never forget to do those [kinds of
songs). If we're not stirring somebody,
we've really not done our business.”

Backstage Buddies. Garth Brooks,
left, and children’s entertainer Raffi
confer backstage after their
appearance on TNN’s “Music City
Tonight.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher ~ Licensing Org } Sheet Music Dist

26 AMY'S BACK IN AUSTIN (Square West, ASCAP/Howlin'
Hits, ASCAP/Red Brazos, BMI/Original Hometown Sheet,

13 GOIN' THROUGH THE BIG D (Maypop, BMI/Wildcountry,
BMI/Route  Six, BMI/Songs Of Jasper, BMI/EMI
Blackwood. BMI) HL/WBM

BMI) WBM 3 GONE COUNTRY (Polygram Int'l, ASCAP/Ranger Bob,
56 ANGELS AMONG US (Beckaroo, BMI/Richville, BMI) ASCAP) HL
WBM 32 HEART TROUBLE {lrving. BMI/Littlemarch, BMI) WBM
21 AS ANY FDOL CAN SEE (Sony Tree, BMI/Tenlee, BMI/ 10 HERE | AM {Morganactive, ASCAP/Pookie Bear, ASCAP)
Golden Reed, ASCAP/New Clarion, ASCAP) HL WBM
68 BAD DOG, NO BISCUIT (Careers-BMG, BMI/Four Of A 69 | AIN'T GOIN' PEACEFULLY (Bocephus, BMI) WBM
Kind. BMD) 47 | BRAKE FOR BRUNETTES (Reynsong, BMI/Howe

Maypop. BMI/Wildcountry, BMI} WBM

7 LITTLE HOUSES (Alabama Band, ASCAP/Wildcountry,
ASCAP/Acuff-Rose, BMI) WBM

66 LOLA'S LOYE (EMI Blackwood, BMI)

43 LOOK AT ME NOW (Seventh Son, ASCAP/New Court,
BMI) WBM

41 LOOK WHAT FOLLOWED ME HOME (EMI Blackwood,
BMI/Forrest Hills. BMI} WBM

46 LOSING YOUR LOVE (Benefit. BMI/lrving, BMI/
Eaglewood, BMI/AImo, ASCAP/Little Nemo, ASCAP)
WBM

60 LOVE IS NDT A THING (lllegal. BMI/Bugle. BMI/Moon
Catcher, BMI/EMI April. ASCAP/My Pug. ASCAP)

S7 MAYBE SHE'S HUMAN (Irving, BMI/Colter Bay, BMI/

ASCAP)

22 SOMEWHERE IN THE VICINITY OF THE HEARTY {Ensign.
ASCAP/Hidden Planet, BMI/Gouda. ASCAP/Buchu.
ASCAP} HL

34 SOUTHBOUND (Beginner, ASCAP) WBM

65 STORM IN THE HEARTLAND (Pier Five, BMVIsham
Ryle, BMI)

33 TAKE ME AS | AM (Little Big Town, BMI/Amenican Made,
BMI/AIl Over Town, BMI/Sony Tree, BMI) HL/WBM

52 TAKE THAT (MCA, ASCAP/Gary Burr, ASCAP/Great
Cumberland, BMI/Diamond Struck, BMI) HL/WBM

12 TENDER WHEN | WANT TD BE (Why Walk, ASCAP) CLM

48 THAT'S HOW YOU KNOW (WHEN YOU'RE IN LOVE)
(Almo, ASCAP/LaSongs, Ascap/Taste Auction, BMI/

WBM

38 TRUE TO HIS WORD (Farrenuff, ASCAP/Full Keel.
ASCAP/Farren Curtis, BMI/Mike Curb, BM\/August Wind,
BMI/Longitude. BMI/Georgian Hills, BMI) WBM

50 TRYIN' TO GET TO NEW ORLEANS (Warner-Tamerlane,
BMI/Boy  Rocking.  BMI/Chingaupin,  BMI/Nubois,
ASCAP) WBM

63 TYLER (Polygram Int'l. ASCAP/Dawis Dantel, ASCAP/Ron
Hattkine. ASCAP)

53 UNTANGLIN' MY MIND (Blackened, BMI/lrving, BMI/
Sony Tree, BMI/Sterra Mountain, BMI} HL/WBM

20 UPSTAIRS DOWNTOWN (Songs Df PolyGram, BMI/
Tokeco. BMI) HL

36 WHAT'LL YOU DO ABOUT ME (Combine, ASCAP/EMI

15 BEND IT UNTIL IT BREAKS (Almo. ASCAP/Holmes
Creek, ASCAP/Polygram Int'l, ASCAP/Foggy lJonz,
ASCAP) HL/WBM

19 BETWEEN AN OLD MEMORY AND ME (EMI Apnt,
ASCAP/Keith Stegall, ASCAP/EM! Blackwood, BMI) HL

44 THE BIG ONE (Housenotes, BMI}

58 BUBBA HYDE {Aimo, ASCAP/Warner-Tamerlane, BMI/
Mister Charlie, BMI)

75 DEJA BLUE (Almo. ASCAP/Daddy Rabbit, ASCAP/
DreamCatcher, ASCAP/Micrapterus, ASCAP)

25 DOCTOR TIME (W.B.M., SESAC/Long Acre. SESAC/
Zomba, ASCAP) WBM

30 DOWN IN FLAMES (Warner-Tamerlane, BMI/Flying
Dutchman, BMI/Jeff Stevens, BMI) WBM

11 THE FIRST STEP (Stroudacaster, BMI/Lazy Kato, BMI/
EMI April, ASCAP/Ides Of March, ASCAP} HL/WBM

18 FOR A CHANGE (Love This Town, ASCAP/AIl Over Town,
BMI/Tree, BMI/New Wolf, BMI} WBM/HL

45

35
31

S1
67
40
42

Sound, BMI/Lawyer's Wife, BMI/Sony Tree, BMI)

t CAN BRING HER BACK (Cupit. BMI/Cupit Memanes,
ASCAP)

IF 1 COULD MAKE A LIVING (Tom Colltns, BMI/Murrah,
BMI/Seventh Son, ASCAP/Mattie Ruth, ASCAP) WBM
IF YOU'VE GOT LOVE (Love This Town, ASCAP/MCA.
ASCAP) HL/WBM

| GOT IT HONEST (Acuff-Rose. BMI/Big Bobcat, BMI/
Bruce Burch, SESAC) WBM

I'LL NEVER FORGIVE MY HEART {Sony Tree, BMI/
Showbilly, BMI/Acufi-Rose, BMI) HL/WBM

| SHOULD HAVE BEEN TRUE (Sony Tree. BMI/Raul
Malo, BMI/Night Rainbow, ASCAP/Matanzas, ASCAP)
THE KEEPER OF THE STARS (Songs Of PolyGram, BMI/
Pal Time. BMi/New Haven, BM)/Pulpit Rock, BMI)
LIPSTICK PROMISES (Polygram Int'l, ASCAP/Veg-0-
Music, ASCAP/Tom Collins, BMI) HL/WBM

LITTLE BY LITTLE (A.H. Rollins, BMI/Texascity, BMI/

—

12
59

Careers-BMG, BMI/Doo Layng, BMI} HL/WBM

Mi VIDA LOCA (MY CRAZY LIFE) (Ben's Future, BMI/
Sony Tree, BMI/DreamCatcher, ASCAP) HL/WBM

MY KIND OF GIRL {(Careers-BMG. BMI/Alabama Band,
ASCAP/Wildcountry, ASCAP) WBM/HL

NIGHT IS FALLIN' IN MY HEART (EMI Blackwood, BMI/
Linde Manor, BMI/Right Key, BMI) HL

NOT A MOMENT TOO SOON {Zomba, ASCAP/Suzi Bab,
ASCAP) WBM

OLO ENOUGH TO KNOW BETTER (Sony Tree, BMI) HL
PICKUP MAN (Songwniters Ink, BMI/Texas Wedge.
ASCAP) HL

THE RED STROKES (Rio Bravo, BMI/Sandersan, ASCAP/
Criterion, ASCAP/Escudilla, ASCAP/Major Bob, ASCAP/
No Fences, ASCAP) WBM

SEA OF COWBOY HATS (Songs Of PalyGram, BMI/Sony
Cross Keys, ASCAP/Ben Hall, ASCAP)

S0 HELP ME GIRL (Songwniters Ink, BMI/Texas Wedge,

74

62
28

29

23

70

Wacissa River, BMI) WBM

THAT'S WHAT | GET (FOR LOSIN' YOU) (This Big,
ASCAP/Bash., ASCAP/Blue Water, ASCAP/Songs Of
Portugese, ASCAP/Foreshadow, BM!) HL/WBM

THERE GOES MY HEART (Sony Tree, BMI/Raul Malo,
BMI/Songs Of PolyGram, BMI/Seven Angels, BMI) HL
THINKIN' ABOUT YOU (Sierra Home, ASCAP/AMR,
ASCAP/Great Cumberland, BMI/Diamend Struck, BMI)
WEBM

THIS 1S ME (Great Cumberland, BMI/Diamond Struck.
BMI/Kscking Bird, BMI) WBM

THIS TIME (Traveln' Zoo. ASCAP/Begner, ASCAP)
WBM

THIS WOMAN AND THIS MAN (Almo, ASCAP/Bamatuck,
ASCAP/WB. ASCAP/Lunnmusic, ASCAP) WBM

TILL YOU LOVE ME (Little Big Town, BMI/American
Made, BMI/MCA, ASCAP/Gary Burr, ASCAP) HL/WBM
TOUGHER THAN THE REST (Bruce Springsteen, ASCAP)

64
39

24
61

54
n

16
73

Blackwood, BMI}

WHAT THEY'RE TALKING ABOUT (Sony Cross Keys,
ASCAP/Sony Tree, BMI/Tenlee, BMI) HL

WHEN LOVE FINDS YOU (Benefit, BMI/Edward Grant,
ASCAP/Middle C, ASCAP) WBM

WHEREVER YOU GO (Blackened. BMI/lrving, BMI) WBM
WHICH BRIDGE TO CROSS (WHICH BRIDGE TO BURN)
(Benefit, BMI/Stallion, BMI)

WHOSE BED HAVE YOUR BOOTS BEEN UNDER (Shama
Twain, BMI/Zomba, ASCAP) WBM

WHO'S SHE TO YOU {Acuff-Rose, BMI/Morganactive,
ASCAP/Morgan, ASCAP) WBM

WORKIN' MAN BLUES (Sony Tree, BMI) HL

YOU AND ONLY YOU (Great Cumberland. BMI/Diamond
Struck, BMI/WB, ASCAP/Might Be, ASCAP) WBM

YOU CAN'T MAKE A HEART LOVE SOMEBODY (Victoria
Kay, ASCAP/BMG, ASCAP/Little Beagle, ASCAP) HL
YOU JUST WATCH ME (Dixie Stars, ASCAP) HL
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| FOR WEEK ENDING FEB. 4, 1995

HOT COUNTRY

SINGLES
&TRAGKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 139 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

D.COOK (M.COLUIE,D.COOK,J.B.JARVIS)

dropped below the top 20. Commercial availability is not indicated on the recurrent chart.

= ] =z
O O
e x| 2 4 x x | 2 g
ou bl S0l €S| TITLE ARTIST o8| B Sg| €| TITLE ARTIST
=2 |32 | 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2|32 | 2| 25| PRODUCER (SONGWRITER) B LABEL & NUMBER/DISTRIBUTING LABEL
IF YOU'VE GOT LOVE JOHN
**x*NO. 1% %% 35 | 34 | 30 | 20 | §\ieNDRicks (s Seskin M.D. SANDERS) MlCHAE;'c? M}%MST?C“Q?@Q_
Mi VIDA LOCA (MY CRAZY LIFE) 1 week at No. 1 & PAM TILLIS WHAT'LL YOU DO ABOUT ME
2| 6 | 121 o S FISHELL (PTILLISLLEARY) i (v} ARISTA 1-2759 4 | 59 | 4 | RiANDSDLNDE) DORELERR
IF 1 COULD MAKE A LIVING & CLAY WALKER
2 3 R ILIR%)VVYI\?O;.JMIES\I\ﬁ?E,YIBFDIPIERO,GYBURR) s RE% (’\\//)l(r:w(E:/rx\‘ 5T4|§8§ BLa L e # iﬁ?ﬁ_g‘-ﬂfg“&bgg‘;RRAH'“ACKSON’ f‘é"(‘)g’ﬁéxgﬁs
3 1 4 | 24 | GONE EOUNTRY @ ALAN JACKSON 40 | 46 | 9 | CFaRREN D.STEELE.C.FARREN.G HARRISON) C) CURB 76934
K STEGALL (B.MCDILL) ARISTA ALBUM CUT WHEN LOVE FINDS YOU @ VINCE GILL
@ 7 11 | 17 | YOUANDONLY YOU & JOHN BERRY 39 | 32 | 25 | 17 | THRowN (VOILLM.OMARTIAN) (C) (V) MGA 54937
C.HOWARD (C.JONES, J.D.MARTIN) (V) LIBERTY 18137 2N % o | LIPSTICK PROMISES © GEORGE DUCAS
@ 10 13 12 | THIS TIME € SAWYER BROWN RBENNETT (G.DUCAS TSILLERS — LBERTY ALBUMCUT_|
M MILLER,M.MCANALLY (M.MILLER, M MCANALLY) (C) CURB 76930 7 | 5 4 | LOOK WHAT FOLLOWED ME HOME ' DAVID BALL
@ 6 9 13 | I'LL NEVER FORGIVE MY HEART BROOKS & DUNN B.CHANCEY (D.BALL,T.POLK) (C) (V) WARNER BROS. 17977
3. HENDRICKS,D.COOK (R.DUNN,J.DUNN,D. DILLON} (V) ARISTA 1-2779 a1 | a5 | 11 | LITILEBY LITTLE & JAMES HOUSE
o 15 LITTLE HOUSES ® DOUG STONE D.COOK {J.HOUSE ,R.BOWLES) (C) (V) EPIC 77757
. 1l 12 J.STROUD.D.STONE (M.CATES,S.EWING) (V) EPIC 77716 43 | 50 7 LOOK AT ME NOW & BRYAN WHITE
NOT A MOMENT TOO SOON © TIM MCGRAW B.J WALKERJR..K.LEHNING (B WHITE,D.GEORGE.J TIRRO) (C) (v) ASYLUM 64489
8 5 1] 15 | STROUD,B.GALLIMORE (W.PERRY.J.BARNHILL) CURB ALBUM CUT 44 | 38 | 36 | 18 ’TTER%EA% ON E pompermae e GE%B\%%EI?@%
MY KIND OF GIRL @ COLLIN RAYE : .= = ]
@ 13 16 10 1.HOBBS E.SEAY,P.WORLEY (D.COCHRAN,J.JARRARD,M.POWELL) (©) (V) EPIC 77773 45 | 49 8 j.((::UAPIr"#(?le'L\‘LgN?.E.gMBMI(\)%SKD.DODSON, * KENVME%IE%%\Iaﬁ
HERE | AM @ PATTY LOVELESS LOSING YOUR LOVE @ LARRY STEWART
S U R R (C} (v) EPIC 77734 45 | 53 | 10 | SHENDRICKS IV GILLK.FLEMING,H.DEVITO) (C] (v) COLUMBIA 77753
THE FIRST STEP TRACY BYRD sa | 66 | 3 | | BRAKE FOR BRUNETTES ® RHETT AKINS
@ 121 15 4 12 1) cRbrenFietd 0.CRIDERY THOMPSON) (C} (V) MCA 54945 : [‘r" W:jﬁ*g (5 RAMQYSORJK;(N;OW T N LOVE C.”‘/L’AD;ICCV‘:/;“?;E
16 | 14 | 9 | TENDER WHEN | WANT TO BE & MARY CHAPIN CARPENTER 57 | 73 [ THATS HOw ¥ ot YOU'RE ) AR WHITE
JJENNINGS,M.C.CARPENTER (M.C.CARPENTER) (C) (v) COLUMBIA 77780 THE RED STROK o GARTH BROOKS
13 4 2 15 GOIN' THROUGH THE BIG D MARK CHESNUTT 50 57 11 AREYNOLDS (J.GARVER.L.SANDERSON J.YATES.G BROOKS) UBERTY ALBUM CUT
M.WRIGHT (R.ROGERS J WRIGHT M.WRIGHT) (C) (v) DECCA 54941 51 | 53 | 6 | TRYIN TO GET TO NEW ORLEANS © THE TRACTORS
18 | 20 | 12 | OLD ENOUGH TO KNOW BETTER ® WADE HAYES SRIPLEY.W RICHMOND (S RIPLEY W.RICHMOND T.DUBOIS (V] ARISTA 12784
D.COOK (C.RAINS, W.HAYES) (C) (v) COLUMBIA 77739 2 | I SHOULD HAVE BEEN TRUE ® THE MAVERICKS
()| 19 | 22 | 9 | BENDIT UNTIL IT BREAKS JOHN ANDERSON e [ = D.COOK (R.MALO 5. YNCH) _(C) ) MCA 54975
J.STROUD, ) ANDERSON (J.ANDERSON,L.DELMORE) (V) BNA 64260 @ 52 | 54 | 11 | TAKETHAT ® LISA BROKOP
21 | 24 | 7 | YOUCAN'T MAKE A HEART LOVE SOMEBODY GEORGE STRAIT = 1 LCRUTCHFIELD (G.BURR..SHAPIRD) (C) PATRIOT 79072
T.BROWN,G.STRAIT (S.CLARK,J.MACRAE} (C} (V) MCA 54964 53 46 42 20 %’?‘%’S%ﬂcx"f'gaﬂéwHAGGARD, L 4 CmegAléégag
NIGHT IS FALLIN’ IN MY HEART DIAMOND R!O e ]
1709 110} 16 ) §ooweLT pusos 0.4NDe) (C) (V) ARISTA 1-2764 56 | 64 | 4 mm%E\SBTEVB\I*JQYE/\XSUR BOOTS BEEN UNDER .g’vs,mé?rgtﬁvg\gvaﬁlz{\‘s
FOR A CHANGE ® NEAL MCCOY p
2 | 7 | B | g ecken (.SESKIN.LS SHERRILL (C) (v) ATLANTIC 87176 55 | 48 | 51 QRN WORKIN MAN BLUES i iucearn) P EDTZERRETIN
23 Ve 1 BETWEEN AN OLD MEMORY AND ME TRAVIS TRITT 56 53 52 12 | ANGELS AMONG US & ALABAMA
G.BROWN (K.STEGALL C CRAIG) (C) (v) WARNER BROS. 18003 J.LEO,L M LEE ALABAMA (8 HOBBS D.GOODMAN _ (C)V)RCA 62643
g * HY MATTEA
* % % AIRPOWER * % * 57 | 39 | 30 [NENER MAYBESHES HUMAN. T o)
SHRISEIRR i e
UPSTAIRS DOWNTOWN & TOBY KEITH i )
26 1 29 | 10 | N/ ARKINH SHEDD'T KEITH.C.006G.R.) {C) (V) POLYDOR 851 136 B R * * * HoT SHOT DEBUT* * SornstE
* % * AIRPOWER * * * NEWD | 1 | oGELL T DUBOIS (C.WISEMAN,G NELSON) (C)w.)/;gsg;\D 1”5;?;
AS ANY FOOL CAN SEE ® TRACY LAWRENCE i NEWD | | O 8
28 | 32 | b | 7AWRENCE.F ANDERSON (P.NELSON,K.BEARD) () (V) ATLANTIC 87180 _ (59 LSLATE.DIFFIE (H.PERDEW ASPOONER! L EACIS
- 58 l 63 4 LOVE 1S HO¥ f\\wnjrlx F(EEMIN M.A KENNEDY) 0) & RBEER&
* % * AIRPOWER * * % e RRCARECL I SCANLEKILEMING
@| 25 | 25 | 10 | SOMEWHERE IN THE VICINITY OF THE HEART ~ # SHENANDOAH/ALISON KRAUSS NEwD [EREN V/HICH BRIDGE TO CROSS (WHICH BRIDGE TO BURN) Tk
D.COOK {B.LABOUNTY,R.CHUDACOFF) LIBERTY ALBUM CUT 62 | 50 | 55 | 19 | THERE GOES MY HEART & THE MAVERICKS
D.COOK {R.MALO.KOSTAS) (C) (V) MCA 54909
* % * AIRPOWER % * *
m TYLER @ DAVIS DANIEL
@ 30 | 41 4 | THIS WOMAN AND THIS MAN & CLAY WALKER . 66 2 | W <HEOD.D.DANIEL (D.DANIEL.LROGGE (C) (V) POLYDOR 851 398
J.STROUD (J.PENNIG, M.LUNN) (V) GIANT 17995 64 61 61 19 WHAT THEY'RE TALKING ABOUT © RHETT AKINS
— M.WRIGHT (L. BOONE P.NELSON,R.AKINS) C) (V) DECCA 54910
* * * AIRPOWER * * * 65 | 60 | 60 | 16 | STORM IN THE HEARTLAND @ BILLY RAY CYRUS
WHEREVER YOU GO - CLINT BLACK 1.SCAIFE.J.COTTON (B HENDERSON,D.BURNS C.RYLE) CJ (V) MERCURY 858 260
33| os LOLA'S LOVE RICKY VAN SHELTON
A ST BT ) R 0 2 | ECHANCEY.P.WORLEY (D.LINDE) (C) (v) COLUMBIA 77792
DOCTOR TIME @ RICK TREVINO HE KEEPER OF THE STARS @ TRACY BYRD
25 | 8 | 5 | 18 | SoiCncuam (S.LONGACRE,LWILSON) (© () COLUMBIA 77708 65 | 74 | 3 | THE KE R v n Stacen MCA ALBUM CUT
BAD DOG, NO BISCUIT & DARON NORWOOD
* * * AIRPOWER * * * NEWD I R LAND?Sq CARLTON (W KITCHENS R FERRELL) C) (V) GIANT 17958
_ 29 13 7 AMY'S BACK IN AUSTIN 4 LITTLE TEXAS 69 62 65 5 I AIN'T GOIN' PEACEFULLY # HANK WlLLIAM§, JR.
C.DINAPOLLD.GRAU,LITTLE TEXAS (B.SEALS SADAVIS) (G} (V) WARNER BROS. 1.8001 C.HOWARD.H -WILLIAMS JR_(H.WILLIAMS JR.) (© g 'RGS’693 (c)una
TOUGHER THAN THE REST @ CHRIS LEDOUX
PICKUP MAN & JOE DIFFIE 67 75 3 7 )
8 1 17 | 7 | B8 | GlTE. DIFFIE (H.PERDEW KK PHILLIPS) (©) (VI EPIC 77715 aB:gV"’; JS-B};’:ETNOB?S;":"NETEEN = AMlETZEAor?AUEMAUx
36 | 48 | 4 | THINKIN'ABOUT vOU ® TR‘SH/(*C)Y(S)AMRCXVSS% 71| 64 | 69 | 4 | \SHEDDDBRIGGS (DXEESF JMYERS) (C) (v) POLYDOR 851 208
HIS IS ME RANDY TRAVIS (32)| NEwP | 1 | SEAOF COWBOY HATS @ CHELY WRIGHT
29 14 8 16 I?EENI,?G'(\? SHAPIRO,T.MCHUGH) © (V)’WARQER%EOE 18\622 B.BECKETT,H.SHEDD (C. WRIGHT,D.DODSON J MELTON) (C) (V) POLYDOR 851 430
5 y = ; 73 | 71 | 72 | 19 | YOUJUST WATCH ME TANYA TUCKER
313 | 35 BESRE DOWN IN FLAMES - AT J.CRUTCHFIELD (R GILES,B.REGAN) (v) LIBERTY 79053
y — . - THAT’S WHAT | GET (FOR LOSIN' YOU) HAL KETCHUM
31 | 20 | 19 | 18 | }GOT IT HONEST # AARON TIPPIN 74 | 68 | 71 | 19 |  REVNOLDS..ROONEY (AANDERSONH KETCHUM) CURB ALBUM CUT
5.GIBSON (A TIPPIN,B.BURCH,M.F.JOHNSON) (C) (V) RCA 62947 DEJA BLUE © BILLY RAY CYRUS
32 | 22 | 21 | 16 | HEART TROUBLE MARTINA MCBRIDE NEW) 1| J'SCAIFE.J.COTTON (C.WISEMAN,D.LOWERY) C) () MERCURY 856 482
P.WORLEY £ SCAY,M MCBRIDE (P KENNERLEY) - () RCA 62361
33 27 18 | TAKE ME AS | AM @ FAITH HILL (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
A SHENDRICKSKEIDIRIEROCSTALEY) W ARNERIBROSYACBOMIC UL, attain 2500 detections for the first time. @ Videoclip avaiiability. Catalog number is for cassette singte, or vinyl if cassette is unavailable. (C)
35 40 10 | SOUTHBOUND ¢ SAMMY KERSHAW Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V} Vinyl single avail-
B.CANNON,N. WILSON (M.MCANALLY) (C) (v) MERCURY 856 410 ability. (X) CD maxi-single availability. © 1995, Billboard/BPI Communications.
W | KN @ LARI WHITE WHO'S THAT MAN & TOBY KEITH
1 1 1 3 g?uru&s (CC,)RVXINS,C.GREENE,D.COOK) 14 I 15 N.LARKIN,H SHEDD (T KEITH) s VINCPE)L(?I)EE
g ® ALAN N WHAT THE COWGIRLS DO
2 3 2 3 IK-,IS\QEEAL?_TA‘IL?CY(EON) il JACKS\OTA 15 120 | 16 | 11 | 7eRowN (v GILLR.NELSEN)
3 4 2 | 1SEEIT Now ® TRACY LAWRENCE 6 | 19| 131 g | |TRY.TOTHINK ABOUT ELVIS * PATTY LOVELESS
- J.STROUD (P.NELSON L BOONE W.LEE) LANTIC E.GORDY,JR. (G.BURR)
AT | [ e o o T e ey I R Ao
B.CHAN BAL ! N ) . W.
KICK A LITTLE @ LITTLE TEXAS SHUT UP AND KiSS ME & MARY CHAPIN CARPENTER
5 6 3 4 | CDINAPOLI,D.GRAU,LITTLE TEXAS (P.HOWELL,D.O'BRIEN,B.SEALS) WARNER BROS. 18 | 14 2 | 7 JENNINGSM.C.CARPENTER (M.C.CARPENTER) NG MLC ggl;x
& JOHN MICHAEL MONTGOMERY WINK
6 1 8 18 gEEMDYRI%QSB (!Jlﬂ’:‘nl%}\gw) . ATLANTIC L 1_9 | 18 | 18 22 | B BECKETT (B.DIPIERO,T.SHAPIRO) ATLANTIC |
N R T eroorT Ny | [Ty | T SR cacanC Y EvES OFeN AT WALGR
COOK,S. . i )
: : TRISHA YEARWOOD LOVE A LITTLE STRONGER ¢ DIAMOND RIO
L 8 / / 11 é}ﬁN%éﬁgT%%gNs(A‘ésﬂ[é‘ATLFA’/TYIB%ég) S H MCA 2 25 17 17 M.POWELL,7.DUBOIS (C.JONES, B.CRITTENDEN,G.SWINT) S BRSgT(TQ
BABY LIKES TO ROCK IT & THE TRACTORS CALLIN’ BATON ROUGE
9 10 5 4 | RIPLEV,W.RIEHMOND (S RIPLEY,W.RICHMOND) o ARISTA 22 128 | 22 | M| XReynoLDS (D.LINDE SN MLEBEBT\Y(
THIRD ROCK FROM THE SUN # JOE DIFFIE THE CITY PUT THE COUNTRY BACK IN ME
10 9 9 10 J.?LA%E.J.DIFFIE (J.GREENEBAUMSJS.WHIPPLE,T,MARTIN) _____EPC 3 16 12 [ B.BECKETT {M.GEIGER,W.MULLIS, M.HUFFMAN) s TRACW"\T!;:(NRTE
DOWN ON THE FARM *TIM MCGRAW WATERMELON CRAWL
R 6 10 | 1 'STROUD.B.GALLIMORE (K.K.PHILLIPS LLASETER) U210 6 | JCRUTCHFIELD (B.BROCK Z. TURNER) Py TILTICQ
2] 1310 4 | FORRAI SOV RNt it 104 KERSH%X! G A B e ARSTA |
13 % — 2 HARD LOVIN' WOMAN ¢ MARK COLr\l/IlC/E\ @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
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by John Lannert

LOUNGE ACT WOWS MEXICANS: The Rolling
Stones closed out the Mexico City leg of its Voodoo
Lounge tour Jan. 20 with a volcanic set that dazzled
more than 70,000 fans sandwiched into the Hermanos
Rodriguez Speedway. The Stones performed four
shows at the speedway, which are being hailed by local
industryites and critics as the greatest set of shows
ever to take place in Mexico.

During the British supergroup’s stay in Mexico
City, local radio stations conducted polls among listen-
ers to determine the Stones’ most popular hits. “Satis-
faction” reportedly was the top choice, along with
“Honky Tonk Women,” “Brown Sugar,” “Angie,” and
“Jumpin’ Jack Flash.”

All those favorites were performed during the con-
cert, which featured the band’s renowned, 90-foot high
stage, equipped with hundreds of lights, decorative in-
flatable balloons, a large video screen, and pyrotechnic
gear. Although the multitude of old and young Stones
fans crowded in the speedway’s infield were thrilled by
Mick Jagger’s familiar strut and emotive delivery,
they curiously reserved their warmest applause when
drummer Charlie Watts appeared on the video
screen.

To say the Stones were the hottest act ever to come
to Mexico City may be an understatement. Pictures of
the band were splashed on the front page of nearly ev-

ery morning newspaper following each of the four
shows. Music enthusiasts in Mexico can now expect the
Stones to grace the cover of entertainment magazines
for at least the next couple of weeks.

The Voodoo Lounge tour was scheduled to play
dates in Rio de Janeiro, Siao Paulo, Buenos Aires, and
now Santiago, Chile, where the Stones have been con-
firmed to play on Feb. 19.

i Y ¥

WATER BROTHER WARMS UP: Miami-based
promoter Water Brother Concerts, which concen-
trates in the Latin American region, has announced its
March-April slate headlined by Pantera and Roxette.
Here is the lineup with artist, date, venue, and loca-
tion: Bruce Dickinson, March 14-16, Olympia, Sio
Paulo; March 18, Imperator, Rio de Janeiro. The Cult,
March 21-23, Olympia; March 25, Metropolitan, Rio de
Janeiro. Roxette, March 24, Poliedro, Caracas, Vene-
zuela; March 28-29, Olympia; March 30-31, Metropoli-
tan. Bryan Ferry, April 3, Gigantinho, Porto Alegre,
Brazil; April 5-7, Olympia; April 9, Metropolitan. Pan-
tera, April 25-26, Olympia; April 27, Imperator.

PAVAROTTI PLAYS RIO: Luciano Pavarotti ap-
peared Jan. 26 at Rio de Janeiro’s Metropolitan before
a soldout audience of 4,500 that plunked down any-
where from $250 to $550 to see the Italian opera super-
star perform. Pavarotti also conducted auditions for
bel canto students interested in acquiring four scholar-
ships to his vocal school, which is spotlighting Brazi-
lian singers this year.

APPOINTMENTS: Alba Eagan, formerly national
promotion manager of BMG U.S. Latin, has been
tapped as assistant manager for BMG’s superstar
Juan Gabriel . .. Gabriel Ayala has been named di-

(Continued on next page)

FOR WEEK ENDING FEBRUARY 4, 1995

,as Grandes Estrellas

clena
R PROHIBIDO

) rillan En Qos

rammy’s

Placido Domingo

De mi alma latina

Member of
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CD’S - TAPES & MUSICAL VIDEOS
140 N.W. 22 Avenue, Miami, Florida 33125 - Tel.: (305) 541-6686 / Fax: (305) 642-2785

TODO EN MUSICA - EVERYTHING Y

MAJOR CREDIT CARDS ACCEPTED

NEED IN MUSIC - FULLY COMPUTERIZED

THE B 'n X
I r G I SoundScan
° L
Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by
» S =% v
I3 | 2% | 28| ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE
* %% NO.1 % % %

1 1 2 LUIS MIGUEL @ WEA LATINA 97234 21 weeksatNo.1  SEGUNDO ROMANCE

2 2 83 GLORIA ESTEFAN A EPIC 53807/SONY MI TIERRA

3 3 38 CARLOS VIVES POLYGRAM LATINO 518 884 CLASICOS DE LA PROVINCIA
(8)| 4 | 84 | SELENA emiLaTIN 28803 AMOR PROHIBIDO
(5)| 5 | 32 | RauLDIBLASIO ariowa 202388Ma PIANO DE AMERICA 2
(6)| 10 | 19 | LADIFERENZIA arisTa-TEXAS 18786/BMG LA DIFERENZIA
i 6 MANA WEA LATINA 98722 EN VIVO
9 63 GIPSY KINGS ELEKTRA MUSICIAN 61599/EEG LOVE & LIBERTE

11 83 MANA WEA LATINA 90818 DONDE JUGARAN LOS NINOS

10 7 17 INDIA SOHO LATING 81373/SONY DICEN QUE SOY

11 6 83 LUIS MIGUEL A wEA LATINA 75805 ROMANCE

* % * GREATEST GAINER * % *
16 | 11 | BANDA MACHOS FONOvisA 6022 GRACIAS MUJER
13 8 EMILIO EMi LATIN 29116 SOUNDLIFE

14 | 12 | 83 | GIPSY KINGS @ ELEKTRA 60845/EEG GIPSY KINGS

15 15 3 LIBERACION FONOVISA 6027 PARA ESTAR CONTIGO

16 18 36 LOS TIGRES DEL NORTE FONOVISA 6017 LOS DOS PLEBES

17 19 19 PLACIDO DOMINGO ANGEL 55263/EMi LATIN DE MI ALMA LATINA

18 14 12 JERRY RIVERA soNy 81426 LONUEVO Y LO MEJOF_! 7
21 | 4 | FRANKIE RUIZ RODVEN 3154 MIRANDOTE

20 | 22 | 83 | SOUNDTRACK ELEKTRA 961240/EEG THE MAMBO KINGS

21 17 14 OLGA TANON WEA LATINA 97881 SIENTE EL AMOR

22 23 83 LINDA RONSTADT A ELEKTRA 60765/EEG CANCIONES DE M1 PADRE
@] 29 | 1 | Famasonvaises ENAMORATE

24 | 20 | 83 | JULIO IGLESIAS A’ SONY 38640 JULIO
(Z5)| 33 | 7 | LATROPAF manny 13049Wen LATINA HERMANOS HASTA EL FIN

26 | 26 | 20 | ANA GABRIEL SONY 81401 AYER Y HOY
38 | 42 | LAMAFIAsONY 81215 VIDA

28 30 14 JAIME Y LOS CHAMACOS FREDDIE x COMO TE LLAMAS PALOMA?

29 24 2 JUAN LUIS GUERRA 440 KAREN 21110/BMG FOGARATE

30 | 25 | 30 | JUAN GABRIEL ARIOLA 21898/BMG GRACIAS POR ESPERAR

31 28 7 LUIS MIGUEL EMI LATIN 31642 ROMANTICO DESDE SIEMPRE

32 31 73 M. A. SOLIS Y LOS BUKIS @ FONOVISA 6002 INALCANZABLE
(33)| 11 | 7 | Los REHENES ronowisa soz1 NI EL PRIMERO, NI EL ULTIMO

34 | 38 83 GIPSY KINGS ELEKTRA 61390/6EG LIVE!
(35)] 40 | 48 | LOS TEMERARIOS AFG sicM 3006 TU ULTIMA CANCION

36 32 3 EZEQUIEL PENA FONOVISA 6024 YO VENDO UNOS 0JOS VERDES

31 36 83 GIPSY KINGS ELEKTRA 60892/EEG MOSAIQUE
46 | 27 | VICENTE FERNANDEZ sonv 81321 RECORDANDO A LOS PANCHOS

39 37 30 JON SECADA SBK 29683/EMI LATIN SI TE VAS

* % & HOT SHOT DEBUT * *
NEWD | 1.0S CAMINANTES LUNA 4035/FONOVISA LAGRIMAS AL RECORDAR
 —

41 | 27 | 15 | VARIOUS ARTISTS MAx 81325/30NY SALSA MIX
RE-ENTRY | SELENA Emi LATIN 30907 12 SUPER EXITOS
RE-ENTRY LA FIEBRE EMI LATIN 29793 FIEBRE

4 43 21 CRISTIAN MELODY 0503/FONOVISA CAMINO DEL ALMA

45 50 2 BANDA MACHOS FONOVISA 6028 16 HITS

46 42 3 SAYLOR & FULTZ ROOVEN 3122 PADRE NUESTRO
NEWD | VARIOUS ARTISTS FoNOvish 9247 LA FURIA DE LOS EXITOS

48 | 35 | 15 | CHAYANNE sonvai3ss INFLUENCIAS
RE-ENTRY BRONCO FONOVISA 6015 PURA SANGRE
RE-ENTRY | PIMPINELA PoivGRAM LATINO 523 834 EN CONCIERTO-NUESTRAS 12 CANCIONES

POP ROPICA AL SA R ONA A

1 LUIS MIGUEL WEA LATINA 1 GLORIA ESTEFAN EPIC/SONY 1 SELENA EMI LATIN
SEGUNDO ROMANCE MI TIERRA AMOR PROHIBIDO

2 CARLOS VIVES POLYGRAM 2 INDIA SOHO LATING/SONY 2 LA DIFERENZIA ARISTA-
LATINO CLASICOS DE LA DICEN QUE SOY TEXAS/BMG LA DIFERENZIA
PROVINCIA 3 JERRY RIVERA SONY 3 BANDA MACHOS FONOVISA

3 RAUL DI BLASIO ARIOLA/BMG LO NUEVO Y LO MEJOR GRACIAS MUJER
PIANO DE AMERICA 2 4 FRANKIE RUIZ RODVEN 4 EMILIO EMI LATIN

4 MANA WEA LATINA MIRANDOTE SOUNDLIFE
EN VIVO 5 SOUNDTRACK ELEKTRA/EEG 5 LIBERACION FONOVISA

5 GIPSY KINGS ELEKTRA MUSI- THE MAMBO KINGS PARA ESTAR CONTIGO
CIANEEG LOVE & LIBERTE 6 OLGA TANON WEA LATINA 6 LOS TIGRES DEL NORTE

6 MANA WEA LATINA DONDE SIENTE EL AMOR FONOVISA LOS DOS PLEBES
JUGARAN LOS NINOS 7 JUAN LUIS GUERRA 440 7 LINDA RONSTADT ELEKTRAEEG

7 LUIS MIGUEL WEA LATINA KAREN/BMG FOGARATE CANCIONES DE MI PADRE
ROMANCE 8 VARIOUS ARTISTS 8 FAMA SONY ENAMORATE

8 GIPSY KINGS ELEKTRA/EEG MAX/SONY SALSA MIX 9 LA TROPA F MANNYAWEA LATI-
GIPSY KINGS 9 VARIOUS ARTISTS NA HERMANOS HASTA EL FIN

9 PLACIDO DOMINGO MAX/SONY MERENGUE MIX 10 ANA GABRIEL SONY AYER Y HOY
ANGEL/EMI LATIN 10 VARIOUS ARTISTS J&N/EM! 11 JAIME Y LOS CHAMACOS
DE MI ALMA LATINA LATIN MEREN HITS ‘94 FREDDIE COMO TE LLAMAS

10 JULIO IGLESIAS SONY JULIO | 11 GILBERTO SANTA ROSA PALOMA?

11 LA MAFIA sONY VIDA SONY DE CARA AL VIENTO 12 LOS REHENES FONOVISA NI

12 JUAN GABRIEL ARIOLA/BMG 12 LUIS ENRIQUE SONY EL PRIMERO, NI EL ULTIMO

GRACIAS POR ESPERAR LUIS ENRIQUE 13 LOS TEMERARIOS AFG
13 LUIS MIGUEL EMI LATIN 13 VARIOUS ARTISTS RODVEN $iGMA TU ULTIMA CANCION
ROMANTICO DESDE SIEMPRE PURA SALSA VOL. 2 14 EZEQUIEL PENA FONOVISA YO
14 M. A. SOLIS Y LOS BUKIS 14 GRUPO NICHE sONY THE BEST VENDO UNOS 0JOS VERDES
FONOVISA INALCANZABLE 15 WILFREDO VARGAS RODVEN 15 VICENTE FERNANDEZ sony
15 GIPSY KINGS ELEKTRAEEG POR LA PLATA BAILA EL RECORDANDO A LOS PAN-
LIVE MONO CHOS

(O Atbums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sates of 500,000 units. a RIAA certification for sales of 1 million units. Greatest Gainer shows
chart's largest unit increase. ffE indicates past and present Heatseeker tities. © 1995, Billboard/BPI|
Communications and SoundScan, Inc.
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LATIN NOTAS

(Continued from preceding puge)

rector of promotions, international
business affairs, for AFG Sigma in
San Antonio, Texas.

GRITA! BOWS: Jay Ziskrout,
who heads up Epitaph Records’
European and international opera-
tions, has launched a new label

called Grita! The upstart rock im-
print, slated to release five to eight
albums this year, is directed toward
the Spanish-speaking youth market.

RAID CLEANSVALLEY: Culmi-
nating a two-month investigation by
agents of the anti-piracy outfit Assn.

2] IE IB‘R!E
LIRTINA.

* Knowledgeable Latin Service Reps.
¢ Best Prices Guaranteed
¢ Catalogs and Flyers

LATIN MUSIC DISTRIBUTOR

7960 SILVERTONE AVE e SUITE 116 » SAN DIEGO o CALIFORNIA 92126

¢ 100% Retums* ( on recommended products) TOLL FREE :

Largest
Sele%tlon 3'3

v

Mu3|

PHONE (619) 695-8863
FAX . (619) 695-3768
1-800-74-LATIN

3

Envios a

MANHATTAN LATIN MUSIC GENTER

m o oo B D’StrIbUldora one StOf

GRANDES* _:;s_—v---'? LAMENOS HUYl C'SCOS Compactos

en EU.y el Mundo ENte0 g AIRID

ideos

assettes\

Member of

DOS CENTRICOS
LOCALES PARA Tel: Tel:
SERVIRLO A

New York: Miami:

(212) 5634508 (305) 5917684

(212) 563-4847 (305) 4770789

N / InterT v:ru:azé'7

l DO \ [ oy i |
Lo o el i PLUS THE BEST PRICES
| b ‘//CEIB\”A ' FROM COAST TO COAST !! |
i 2 5
; p2-sD | CaltHw b o REE Bucie |
| : < = . | (213)588-9323 - (800) 577-2546
i . @ M FROM ANYWHERE IN THE U.SA.
@ DZ/RMCC ) 30 PRAJIN DISTRIBUTORS
| ™ MM 4 5801 Pacific Biv - Huntington Park, CA 90255

DISTRIBUTORS, INC.

LA ' DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN

MUSICA LATINA

EN EL MUNDO

SIN DUDA,
SIMPLEMENTE LA MEJOR!

Discos Compactos 0 Videolaser ® Casse[[es ® Accesorios

MUCHO M

LLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Street Miami, FL 33144 + Local: {305} 262-7711 + Fax: (305) 261-6143

of Latin-American Record Manufac-
turers, a San Fernando Valley, Ca-
lif., division of the Los Angeles Po-
lice Department broke up a huge
counterfeit distribution operation on
Jan. 20 in Pacoima, Calif. Police
served a search warrant on a private
residence, resulting in the confisca-
tion of 55,000 counterfeit Latin mu-
sic cassettes estimated to be worth
$500,000 and two felony arrests.
ALARM executive director M.L.
Richardson says this latest police
action will remove many illegal
street vendors in the area who were
dependent on the alleged distribu-
tor.

SALSA VALENTINE: Veteran
salseros Tito Rojas and Luis Enri-
que are slated to headline “Con-
cierto Del Amor,” Feb. 11 at New
York’s Madison Square Garden. Set
to round out the bill are Rey Ruiz,
India, Edgar Joel/Anthony Colén,
and Manny Manuel, RMM'’s recent
signee who previously was the front
man of Los Sabrosos Del Meren-
gue. RMM president Ralph Mer-
cado is promoting the show as part
of the Coca-Cola Concert Series.

CHART NOTES: Selena’s “No Me
Queda Mas” (EMI Latin), which re-
claimed the No. 1 slot from La Ma-
fia’s “Me Duele Estar Solo” (Sony)
last week, rules the Hot Latin Tracks
for the seventh week. This is the
eighth consecutive week that “No Me
Queda Mas,” “Me Duele Estar Solo,”
and Luis Miguel’s “La Media
Vuelta” have owned the first three
slots of the chart.

In the meantime, Miguel’s “Se-
gundo Romance” (WEA Latina) re-
mains in cruise control atop the Bill-
board Latin 50 for the 21st straight
week, far in front of Gloria Estefan’s
“Mi Tierra” (Epic/Sony). WEA La-
tina’s pop/rockers Mani verifies its
status as the hottest band in the U.S.
Latin market by placing two titles
(“En Vivo” and “Donde Jugaran Los
Ninos?”) in the top 10.

Remarkably, “En Vivo” essentially
is a live compilation of only two al-
bums: “Falta Amor,” the trio’s first
record, and “Donde Jugarin Los
Ninos?”

Assistance tn preparing this column
was provided by Enor Paiano in Sdo
Paulo and Barry Grani in Mexico
City.

Society’s Children. Jim Fifield,
president of EMI Music Group
Worldwide, and Sir Colin Southgate,
chairman of Thorn EMI Group, recently
visited several EMI labels in Latin
America. While in Santiago, Chile, they
presented Chilean group La Sociedad
with a gold record for its latest album
“Dulce Y Fatal.” Pictured, from left, are
Fifield, band members Daniel Guerrero
and Pablo Castro, and Southgate.

B|”b00rd FOR WEEK ENDING FEBRUARY 4, 1995

Hm latin Tracks. =¥

B/nadcas[ DaE Systems
perr=r< ]

T COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
| z DATA SYSTEMS' RADIO TRACK SERVICE. 115 LATIN MUSIC STATIONS ARE
| - vl g O E ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK |
2u gm zQ| €| ARTIST TITLE |
=2 | 3% x| 23| LABELDISTRIBUTING LABEL |
* % *NO. T% & % ’
1 | ) | 13 | SELENA # NO ME QUEDA MAS
EMI LATIN 7 weeks at No. 1
5 L1 15 SLéxN_pnAHA # ME DUELE ESTAR SOLO ;
3 | 3 3 | 14 | LUIS MIGUEL # LA MEDIA VUELTA |
WEA LATINA -
@] 7 | 11 | LUCERO SIEMPRE CONTIGO
| L MELOU 1,1 UNOVISA
MARCO ANTONIO SOLIS POPURR!
10 | 13§ &4 | oy
®| 7 4 g | FITO OLIVARES EL COLESTEROL |
FONOVISA e
7 5 5 g | LIBERACION VUELVE M| AMOR
FONOVIS
* % % AIRPOWER * * *
BRONCO QUE NO ME OLVIDE
NEW’ 1 FONOVISA
9 1 6 g | CRISTIAN CON TU AMOR
MELODY/FONOVISA }
LOS MIER TE AMO
10 | 9 | 9 | 11| eonovsa |
1
nl sl o kF%SSIT&MERARIOS QUE POCA SUERTE ’
| 12| % | 3 FL(%S TIRANOS DEL NORTE NO VOLVERE 7
Bluls!ln PEDRO FERNANDEZ MI FORMA DE SENTIR
POLYGRAM LATINO o
1wl SFCWA & QUIERO VOLVERTE f* VER_
10 | LA DIFERENZIA LINDA CHAPARRITA |

g

Y | ARISTATEXASBMG o — |
7 FQZPEQL"EL PENA PREFIERO PARTIR
LOVISA

* % % AIRPOWER * * *

16 14 19

'\
MIRANDOTE |

FRANKIE RUIZ
@ 2 3 3 RODVEN
EZEQUIEL PENA VEN Y VEN
18 | 18 [ 15] 9 | fonouss T —
20 | 15 | 8 | BANDA ARKANGEL R-15 LA QUE ME HACE LLORAR
LUNA/FONOVISA
BANDA PACHUCO MITAD TU, MITAD Yo‘]
NEW’ 1 LUNA FONOV@
LOS FUGITIVOS LA NOVIA
8 | 3 3 RODVEN !
SPARX & TE AMO, TE AMO, TE AMO
2|2 15 | Fonowisa - -
EDNITA NAZARIO COMO ANTES ]
NEWDP | 1 | B0 - |
5 | 3% | 3 ANNA ROMAN CARTA DE AMOR |
NE = .
IR JUAN LUIS GUERRA 440 EL BESO DE LA CIGUATERA
| ¢ KAREN/BMG
26 | 2 | 31 | 4 | LAFIEBRE FELICIDAD
= 2 EMI LATIN —
INDIA ® ESE HOMBRE
21 16 12 7 Sol-lo LAT|N(\IQ(\NV R !
LOS REHENES PREGUNTAME A MI |
(28)| NEWD ! FONOVISA |
SELENA FOTOS Y RECUERDOS
NEW ’ 1 EMI LATIN
E DONDE ANDARA
NEWD | 1 | SO E
LAURA PAUSINI SE FUE
a | | 32 4 | weaLaTiva _ |
CHAYANNE GAVILAN O PALOMA
NEWD | | | U |
MACHOS LAS HABAS
% | % | 2| 1 | BANDA B S |
[ 22 | RAMON AYALA JR. POR SUPUESTO QUE TE AMO
GOl »n | = il |
% | 2 I 10 | LOSREYES LOCOS EL LLORON |
i i INDUSTRIA DEL AMOR NO TE IMAGINAS |
IJG | ng 2 8 UNICO/FONOVISA - |
BANDA Z LA NINA FRESA |
37 38 | 25 FONOVISA ‘ﬂ
PIANO
NEWD | | ;muno HECHAVARRIA
(3)| NEWD | 1| | LOSFANTASMAS DEL CARIBE CARMIN
40 | 30 T 2 EMMANUEL QUIERO UN BESO

T
{
l 2 SELENA EMI LATIN
l NO ME QUEDA MAS

f -TROPICAL/SALSA REGIONAL MEXICAN
| 34 STATIONS | 21 STATIONS _6BSTATIONS [
1 CRISTIAN MELODVFONOVISA | 1 FRANKIE RUIZ RODVEN 1 LA MAFIA SONY
CON TU AMOR | MIRANDOTE ME DUELE ESTAR SOLO |

2 ALEX D'CASTRO RODVEN
SUENO DESPIERTO
3 INDIA SOHO LATINO/SONY

| 2 LUCERO MELODY/FONOVISA
SIEMPRE CONTIGO

3 EDNITA NAZARIO EMI LATIN 3 FITO OLIVARES FONOVISA

COMO ANTES ESE HOMBRE EL COLESTEROL
4 EMMANUEL SONY 4 PAQUITO HECHAVARRIA 4 BRONCO FONOVISA
QUIERO UN BESO SONY PIANO QUE NO ME OLVIDE

5 MARCO ANTONIO SOLIS
FONOVISA POPURRI

6 LIBERACION FONOVISA
VUELVE MI AMOR

5 GILBERTO SANTA ROSA ‘
7 LOS MIER FONOVISA l\
|
|

SONY MAL HERIDO

6 TITO ROJAS M.P
TAMBIEN NOS DUELE

7 LUIS ENRIQUE SONY
ROMANTICOS AL RESCATE

5 LAURA PAUSINI WEA LATINA
SE FUE

6 CHAYANNE SONY
GAVILAN O PALOMA

7 MYRIAM HERNANDEZ wEA

LATINA ESE HOMBRE TE AM
8 LOS TEMERARIOS AFG

8 LUIS MIGUEL WEA LATINA 8 GIRO SDI/SONY
LA MEDIA VUELTA SIENTEME sIGMA QUE POCA SUERTE
9 JUAN LUIS GUERRA 440 9 LUIS MIGUEL WEA LATINA 9 TIRANOS DEL NORTE FONO

visaA NO VOLVERE
10 FAMA soNY
QUIERO VOLVERTE A VER
11 LA DIFERENZIA ARISTA.
TEXAS/BMG LINDA.
12 LUIS MIGUEL WEA LATINA
LA MEDIA VUELTA
13 EZEQUIEL PENA FONOVISA

TODO Y NADA

10 VICTOR MANUELLE SONY
POR EJEMPLO

11 EDNITA NAZARIO EM) LATIN
COMO ANTES

12 JUAN LUIS GUERRA 440
KAREN/BMG EL BESO DE.

13 OLGA TANON WEA LATINA

KAREN/BMG EL BESO DE.
10 BRAULIO sony
SOLOS TU Y YO
11 RICARDO ARJONA SoNY
REALMENTE NO ESTOY.
12 OLGA TANON WEA LATINA
ENTRE LA NOCHE Y EL DIA
13 LUIS MIGUEL WEA LATINA

TODO Y NADA ENTRE LA NOCHE Y EL D1A PREFIERO PARTIR
14 PEDRO FERNANDEZ POLY 14 LAURA PAUSINI WEA LATINA
GRAM LATING MI FORMA. SE FUE LUNA/FONOVISA LA QUE.

15 JUAN GABRIEL ARIOLA/BMG 15 RIKARENA J&N/EMI LATIN 15 EZEQUIEL PENA FONOVISA
MURIENDO DE AMOR NUNCA TE MENTI VEN Y VEN
Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart
go_jjmoveutrhan 20 wegeks will ﬁol recen?e a bullet, even M?I registers an increase in detections. Airpower awarded to thase records which attain
600 detections for the first time. If two records are tied in number of ghays the record being played on more stations 1s piaced first. Records
below the top 20 are removed from the chart after 26 weeks. © 1995 Billboard/BPI Communications, Inc.
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FOR WEEK ENDING FEBRUARY 4, 1995

| Tllll Contemporary Christian.

—'T‘ T
.l | | Compiled from a national sample of retail store
oo 3 | 21 and one-stop sales reports.
|22 o] arTisT TITLE
= | ~ Z | LABEL & NUMBER/DISTRIBUTING LABEL
] | * % NO.1 * %
ll 1 ‘1 2 | il %2&-‘5 i e N o1 HEAVEN IN THE REAL WORLD
\ 2 [ 3125 : NEWSBOYS  STARSONG 8814 GOING PUBLIC
! 3 1 7 | 21 | AMY GRANTA  wYRRH 6974WORD - HOUSE OF LOVE |
[, 4 '1 4|1 LSANDI PATTI  WORD 9443 G FIND IT ON THE WINGS
(5[5 113|l DC TALK ®  FOREFRONT 3002/STARSONG FREE AT LAST
6 éT 9 } STEVE GREEN  SPARROW 1412 PEOPLE NEED THE LORD
1 | 51 15 II 4 HIM  BENSON 4046 THE RIDE
8 l 8|9 ;MICHAEL CARD  SPARROW 1421 POIEMA
9 | 7 | 19| ASHTON/BECKER/DENTE  SPARROW 1389 ALONG THE ROAD
| 10 {16 3 | PFR sparrow 1452 GREAT LENGTHS
{11 [ 11[67 | MICHAEL W. SMITH  reunion 008sworD  FIRST DECADE 1983-1993
12 | 10 67 | CARMAN ®  spARROW 1387 [ THE STANDARD
|13 |ujw \1 BEBE & CECE WINANS  SPARROW 1417 " RELATIONSHIPS
| 14 | 1555 | TWILA PARIS  sTArsONG 8805 BEYOND A DREAM

NEW)T_CHARLIE PEACOCK

QUT OF EDEN  GOTEE 3818/MYRRH LOVIN' THE DAY

SPARROW 1371 EVERYTHING THAT S ON MY MIND

| 17 |24 | 41 | AUDIO ADRENALINE FOREFRONT 3012/STARSONG DON'T CENSOR ME__J

l 18 ; 18| 7 | ACAPPELLA  woRD 9612 HYMNS FOR ALL THE WORLD |
19 | 29 | 107| NEWSBOYS stamsonceost NOT ASHAMED
20 [NEWD» | CRYSTALLEWIS METRO ONE0138DIAMANTE CRYSTAL LEWIS' GREATEST HITS
21 |30 ‘ 57 FOREFRONT 3011/STARSONG EVOLUTION

GEOFF MOORE & THE DISTANCE

2 (NEWD|
|

NEW SONG  BENSON 2261 PEOPLE GET READY

Artists & Music

e

SIRIT

by Lisa Collins

IN THE PRESENCE OF THE anointing: Malaco has
set Feb. 10 as the release date for the highly anticipated
second teaming of James Moore with the Mississippi
Mass Choir, titled “Live At Jackson State University.”
Several major promotions are being planned for the al-
bum that Malaco Gospel director Jerry Mannery calls
“the recording of the year,” projected to be Moore’s
biggest seller.

Mannery is more than confident that Malaco has a
real winner with Moore’s fifth label release. “Using
their last recording together as a barometer, along with
numerous requests from fans for a reunion of the two
acts, and to actually witness the recording with the
lineup of talent that night—Shun Pace Rhodes and
child prodigy Brian Wilson—it was something,” Man-
nery says.

Moore’s first outing with the choir in 1991, “James
Moore Live With The Mississippi Mass,” sold more
than 150,000 units while earning two Stellar Awards.

‘For some reason, when James teams up with the
Mass, I'm not sure if it’s that he’s more comfortable, but
there is a spiritual kinship with the choir that makes the
union so emotionally charged, you feel it in the music,”
says Mannery. “And to me, he really put more of his
heart into this project, singing it as if it was his last.”

Moore, recently diagnosed with chronic renal failure,
is now on dialysis three times a week. But Mannery

says Moore’s condition is not life threatening: “In fact,
he’s really doing quite well.” Meanwhile, the Mississippi
Mass Choir is in rehearsals for its next album, which
will be recorded live May 6th, with the Williams
Brothers, Walter Hawkins, and Milton Biggham in
tow. Coincidentally, May 6 also marked the first re-
hearsal of the Mississippi Mass—seven years ago.

HAMMOND GETS RADICAL: Fred Hammond is
back with his second solo effort on Benson, “The Inner
Court.” However, it turns out that Hammond isn’t all
that alone. In it, he’s backed by Radical For Christ
(RFO), a choir-based vocal ensemble he assembled af-
ter holding open auditions for a citywide choir. Inciden-
tally, one of the tunes, “Lift Up Your Hands,” was co-
written by Hammond’s mother.

BRIEFLY: Next weekend in Memphis (Feb. 4) will
mark the second live recording and videotaping of the
Canton Spirituals at the Greater Community Temple
Church Of God In Christ. Special guests for the Black-
berry album include the Williams Brothers and the
Angelic Voices Of Faith. This week (Feb. 1), Black-
berry releases “Harvey ‘Pop’ Watkins Sr.—A Tribute
To The Man,” a collection of tunes from the Canton
Spirituals featuring the late Watkins on lead . .. The
Wilmington Chester Mass Choir is prepping for its
next recording in March on Atlanta International Rec-
ords. AIR, known for its predominately hardcore tradi-
tional/quartet roster, also is high on the debut of its first
contemporary vocal group, Byron Cage & Purpose,
whose album “Dwell Among Us” is due toward the end
of February ... Finally, the date that Billboard will go
online with SoundScan’s gospel chart data has been
pushed back to April 1.

PHILLIPS, CRAIG & DEAN  STARSONG 8806 LIFELINE

2
23 [RE-ENTRY
24 (NEWD

26 —\ 21 |

M\rRAY BOLTZ WORD 5473
l KIDS CLASSICS  BENSON 4054

ACAPPELLA COMPANY  WORD 6056 HEAR IT IN OUR VOICE: VOL. 2

MOMENTS FOR THE HEART

|
CHRISTMAS CAROLS ||
1

[27] 23'15

CARMAN  EVERLAND 9475/WORD YO KIDS 2
28 ﬁaIT_ZmM BENSON 2187 SEASON OF LOVE |
| 29 INEWPLWHITE HEART  STARSONG 1013 NOTHING BUT THE BEST
| 30 NEw»! PFR  VIREO 1403/SPARROW GOLDY’S LAST DAY
'I K11 lRE-ENTRY! MICHAEL W, SMITH @  REUNION 007 1/WORD CHANGE YOUR WORLD
32 [3¢]13] GUARDIAN paxaDErw 83186/MvRRH SWING SWANG SWUNG
| 33 !20 47‘1MICHAEL CARD  SPARROW 1435 JOY IN THE JOURNEY
34 |3 .31‘\ 3 | STEVE CAMP  WARNERALLANCE 4172 MERéYITTHE WILDERNESS
|?5 | 27 | 23 | BRYAN DUNCAN  MYRRH 6973MWORD SLOW REVIVAL
| 36 [25]39 éé?%ﬁ%’éé‘é‘ﬁé)&?&?ﬁﬂw'” KIRK FRANKLIN AND THE FAMILY
r 37 'RE ENTRY) GARY CHAPMAN  REUNION 0084/WORD THE LIGHT INSIDE
]738 [33] 13| CHERI KEAGGY  searrow 1419 CHILD OF THE FATHER
|' 39 | 12|37 | AMY GRANT  MYRRH 6962/WORD HOME FOR CHRISTMAS
ll 40 |19 | 51 | POINT OF GRACE  WORD 26014 POINT OF GRACE

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units; A RIAA cer-
tification for sales of 1 million units with each additional million indicated by a numeral

foliowing the s

ymbol. All albums available on cassette and CD. *Asterisk indicates viny!

available. gRindicates past and present Heatseeker titles. © 1995, Biitboard/BPI Communications.
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TWO NEW CLASSICS FROM AIR GOSPEL!

TROY RAMLY
&
THE SOUL SEARCHERS

“‘SOMEBODY'S
GOTTA DO
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LOOK FOR NEW RELEASES IN
THE NEXT SiX MONTHS FROM:
ANGELDO & VERONICA,
COMMISSIONED, AL DENSON,
DIND, EAST TO WEST,
GMWA Mass CHOIR, FRED

HAMMOND, LARNELLE HARRIS,

HARVEST, DALLAS HOLM,
NEWSONG, MICHAEL O’BRIEN,
GARY OLIVER, STRAIGHT
COMPANY, TAMPLIN, THREE
CROSSES, TUESDAY’S CHILD,
HEZEKIAH WALKER,

ZOE MINISTRIES

[he Year O Gospel Music
5 lso The Year For Benson Music!

CONGRATULATIONS TO OUR 1995 GRAMMY NOMINEES!

CO MMISSITIONETD

MATTERS OF THE HEART
COMMISSIONED
BEST CONTEMPORARY SOuUL GOSPEL ALBUM
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LIVE'IN
AT ;Mnn-l}nt'f SH COLLEGE
"-4:}‘)“'1._‘_

LIVE IN ATLANTA
HEZEKIAH WALKER & THE

LoVvE FELLOWSHIP CRUsaADE CHOIR
BEST GOSPEL ALBUM BY A CHOIR OrR CHORUS

——

ToO EXTREMES
DEGARMO & KEY
BEST ROCk GOSPEL ALBUM

BEYOND ALL THE LIMITS

LARNELLE HARRIS
BEST POP/CONTEMPORARY GOSPEL ALBUM

SoONGS OF THE CHURCH - LIVE IN MEMPHIS
ALBERTINA WALKER
BEST TRADITIONAL SOUL GOSPEL ALBUM

TO PLACE AN ORDER CALL:

1-800-688-2505

‘_-_-_--_-_-

BENSON

MUSIC DISTRIBUTION
A Music Entertainment Group Co.
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Billboard

FOR WEEK ENDING FEBRUARY 4, 1995

T(III Gospel Albums.

Compiled from a national sample of retail store
' and one-stop sales reports.

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

THIS WEEK
2 WKS. AGO

TITLE

* % NO.1 x %

HELEN BAYLOR
1 | 1] 21| §oRD 66443/EPIC 15 weeks at No. 1 THE LIVE EXPERIENCE
} 2 2 (25 l THE WILLIAMS BROTHERS  BLACKBERRY 1606/MALACO IN THIS PLACE
HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
[3 ]3] l BENSON 4006/CGI LIVE IN ATLANTA AT MOREHOUSE COLLEGE
\ 4 |l 4 | 85 | MISSISSIPPI MASS CHOIR  MALACO 6013 IT REMAINS TO BE SEEN
[ e | ["KIRK FRANKLIN AND THE FAMILY
| 3 |5 |81 Goseocentric 2119/5PARROW KIRK FRANKLIN AND THE FAMILY
(6 | 6_l 11 I TRAMAINE HAWKINS  COLUMBIA 57876 A HIGHER PLACE
1 | 15115 | DOTTIE PEOPLES  ATLANTAINT'L 10200 ON TIME GOD
8 7 |37 | GMWA WOMEN OF WORSHIP  ALEHO INT'L MUSIC 3006/TYsCOT  IT'S OUR TIME
9 9 | 37 | VARIOUS ARTISTS  BLACKBERRY 1605/MALACO  SONGS MAMA USED TO SING
10 | 12| 17 | STEPHANIE MILLS  GOSPO CENTRIC 72123/SPARROW PERSONAL INSPIRATIONS
ALBERTINA WALKER
11 | 8 | 13| genson 1130 SONGS OF THE CHURCH-LIVE IN MEMPHIS
DOROTHY NORWOOD
12 110 27 | yaiaco 4a67 “LIVE” WITH THE GEORGIA MASS CHOIR
13 | 14| 21 | VICKI WINANS  INTERSOUND 9127 VICKI WINANS

[y
-3
—
o

89 j THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS

\ 15 | 13 | 27 l WANDA NERO BUTLER  SOUND OF GOSPEL 205

CHIKE ANYABWILLE

S—

ON & ON

} —— . —
17 | 17| 13 | JAMES HALL & WORSHIP & PRAISE
!

% 16 |11 ['13 | JENNIFER HOLLIDAY  inTeRsOUND 9113
LINTERSOUND 9131

GOD IS IN CONTROL

18 (19|17 'LORLANDO WRIGHT  SOUND OF GOSPEL 203 ORLANDO WRIGHT
19 |21 7 ; AL JINWRIGHT MASS CHOIR  CRYSTAL ROSE 51443/SPARROW WAIT ON THE LORD
2 | 18 ] o =t s SR THE CHANGE WILL COME
21 (2 47 CHICAGO COMM. CHOIR  AMBASSADOR 47005REDEMPTION  WE GIVE YOU PRAISE

MALACO 4469

A NEW CREATION

Artists & Music

LCTER)

by Deborah Evans Price

BECKER’S GRACE: I know it’s early in the year to claim
I've heard the best album of 1995, but I can’t get Margaret
Becker's new Sparrow release, “Grace,” off my CD player.
Becker has one of the best voices in any genre of music,
not to mention her gifts as a songwriter. The first single,
“Deep Calling Deep,” is an anthem everyone can relate to,
with a great sing-along chorus. The rest of the tunes, most
of which were penned by Becker and Charlie Peacock, are
equally addictive. As usual, Peacock’s production is wonder-
fully inventive. (Bruce Springsteen bassist Tommy Sims
collaborates with Becker as producer on two cuts.)

Considering the success of her last album, “Soul,” was
Becker nervous recording the follow-up? “Yes, completely
nervous,” she says. “I'm still nervous because we don’t
know what it’s going to do . . . but I think we’ve built a very
solid base, and the elements that made “Soul” successful
are present on this album, along with some new elements
that T believe will take us to a new sales level.”

Thematically, Becker says, the songs are split between
“man-to-man songs and man-to-God songs” with grace be-
ing the central topic. “It’s really about grace, which is
unmerited favor,” she says. “Unmerited favor breeds a
sense of trust and gives you trust that each crisis is going
to turn a corner. Every little bump in the road is not the
end of the road. Life is a journey.”

AND THE NAME IS: Chordant. EMI Christian Music

Group’s new distribution company finally has a name. They
had trouble clearing some of the names they had selected
because the names were already in use by other companies.
Among those under consideration were Anthem, Lyricon,
Pathstone, and a few others, but Chordant it finally is.
Steve Griffin is president of the new company. The execu-
tive staff includes VP of marketing John Nardini, VP of
general markets sales Hugh Robertson, COO Rod Huff,
and VP of operations/customer services Matthew Ladisa.
A VP of Christian market sales also will be named. Shawn
Tate is the gospel marketing manager and Denise Johnson
is the Contemporary Christian music marketing manager.

The staff will include former employees of Sparrow and
Star Song distribution; both operations have been replaced
by the new unit. The distribution company also will have
three regional sales and marketing directors, 14 regional
sales reps, 14 tele-sales representatives, 11 customer serv-
ice reps, and two national account directors. Chordant will
continue to fulfill orders for the Christian market from the
former Sparrow distribution center in Jacksonville, Ill., and
will work in conjunction with Cema to distribute Christian
product to the mainstream market.

TRIBUTE TIME: “The Time Is Now” is the title of a new
song written and recorded by Twila Paris as a tribute to
the upcoming Global Mission with Billy Graham. The
event will emanate from San Juan, Puerto Rico, March 16-
18 and is to be broadcast to more than 165 countries via
30 satellites with a potential viewing audience of 4 billion
worldwide. The event also will be edited into a one-hour tel-
evision special to air March 19 in the U.S. Produced by
Brown Bannister, Paris’ song will be utilized in the Global
Mission media campaign, a syndicated radio special, and
the TV show—and will be released to Christian radio in
February. That month Star Song plans to release a four-
song mini-album that includes “The Time Is Now.”

S

|
22 (305 ( THE MISSISSIPPI MASS CHILDREN'S CHOIR
]

TIMOTHY WRIGHT AND THE N.Y. FELLOWSHIP MASS CHOI

R
| 23 L_Z3 }_3 SAVOY 7113/MALACO COME THOU ALMIGHTY KING
1 ok
\ 24 (33 ] 3 | SECOND CHAPTER  DDS 001/JAMM FEEL THE SPIRIT
25 (2|63 [ YOLANDA ADAMS  TRIBUTE 3937 SAVE THE WORLD
26 | 22113 l CHICAGO MASS CHOIR  cGI 1122 I'M SO GRATEFUL
| 21 |29 11 | 0'LANDA DRAPER  worp 94sspic  LIVE - A CELEBRATION OF PRAISE
28 T27 9 | JAY TERRELL & HIGHER PRAISE  BLACKBERRY 1607  CLOUDLESS DAY
99 | 31| 9 | REV. CLAY EVANS & THE FELLOWSHIP CHOIR
SAVOY 7116 | SEE A MIRACLE
30 | 38| 3 | FLORIDA MASS CHOIR  INTERSOUND 9133 HOLY
3y \ 9 | DALLAS FORT WORTH MASS CHOIR  savoy 7115 FOR HIS GLORY
32 [RE-ENTRY| KIM STRANTTON  GLORIOUS 503/INTEGRITY I'M IN THIS PLACE
PETER'S ROCK MASS CHOIR ]
33 |NEWD SOUND OF GOSPEL 213 A MESSAGE FROM THE ROCK
34 | 25| 13 | THE SONGBIRDS FEAT. REV. ANDREW CHEAIRS
| ' | BLACKBERRY 2000/E8J THE FAMILY
35 281 15 | BEBE & CECE WINANS  CAPITOL 28216 RELATIONSHIPS
36 [NEW)» | DANIEL WINANS  GLORIOUS 504/INTEGRITY NOT IN MY HOUSE
37 |35 | g | MINISTER CHARLES WOOLFORK/THE PRAISE COVENANT CHOIR
BENSON 4013/CG! GIVIN' UP THE PRAISE
JAMES BIGNON & DELIVERANCE
38 (RE-ENTRY ATLANTA INT'L 10201 B HEAVEN BELONGS TO YOU
39 (3625 ] RON KENOLY  INTEGRITY 055/SPARROW GOD IS ABLE
40 |32 |3 ) SOUNDS OF BLACKNESS
( PERSPECTIVE 9006 B AFRICA TO AMERICA: THE JOURNEY OF THE DRUM

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units; A RIAA certification for sales of 1
million units with each additional million indicated by a numeral following the symbol. All albums availabie on cassette and CD.
*Astensk indicates vinyl available indicates past and present Heatseeker tities. © 1995, Billboard/BPI Communications.
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CLASSICAL MUSIC MONTH redux: At a Jan. 17 meet-
ing in New York, the Classical Music Coalition made plans
for this September’s second Classical Music Month celebra-
tion. The Coalition, which consists of the National Assn. of
Recording Merchandisers’ classical music committee and
representatives of other interested groups, plans a kickoff
lunch at NARM’s February convention in San Diego. Rich
Capparela of Classical Countdown will be master of cere-
monies for the event, which is by invitation only. The Free-
way String Quartet will perform, and two awards—for
sustained creative achievement. given to an artist, and for
music educator of the year, given to a teacher—will be pres-
ented. The lunch also will celebrate the success of last
year’s Classical Music Month, featuring videos and other
promotional materials, and offer an early peek at materials
for NARM’s $50,000 merchandising campaign for 1995. Jo-
seph Micallef, chairman of the Coalition and president of
the classical distributor Allegro, says this year’s event will
not specify target markets (last year, there were nine). In-
stead, local committees will form wherever there is interest.
“This is a grass-roots effort,” Micallef says. “There is a tre-
mendous amount of spontaneous interest and involvement.”

CROSSING BOUNDARIES: In January, London Rec-
ords invited some New York crities and retailers to an illus-
trated art-history talk by conductor and recorder player
Philip Pickett. The occasion was the release of Pickett’s
new recording with the New London Consort on 1.’Oiseau-
Lyre of Bach’s Brandenburg Concertos. The rationale was
an opportunity to hear Pickett expound on the program be-
hind the music.

The conductor is persuaded that the Brandenburgs are
a series of allegorical tableaux, representing ancient leg-
ends and compiled as a kind of musical triumphal “proces-

sion” for the Margave of Brandenburg. He compares the
score to the symbol-laden Vanitas paintings of the period,
calling it an object for study and contemplation. With slides
of period paintings and engravings for support, Pickett sug-
gested, for example, that the fourth concerto represents the
musical contest between Apollo and Marsyas, with the vio-
lin replacing Apollo’s lyre, and the two recorders standing
in for Marsyas’ double aulos. Pickett’s theories are detailed
in the CD booklet, and L’'Oiseau-Lyre has put out a color
brochure reproducing the paintings, making for a jolly new
way to sell these familiar works. Contemplating music
within its cultural and historical context is always stimulat-
ing, and with the current vogue for thematic programming,
perhaps a Brandenburg art-show tour is on the way.

MORE MUSIC WITH pictures: Maybe L’Oiseau-Lyre
should have a software chat with the folks over at Deutsche
Grammophon. The Gil Shaham/Orpheus “Four Seasons”
video that debuted on the Weather Channel in December
(Billboard, Dec. 17, 1994) will come out on CD-ROM in Fe-
bruary, packaged with the “Four Seasons” recording. The
CD-ROM also has a Shaham and Orpheus discography
(click on the album cover, hear a musical sample), a biogra-
phy of Shaham that has the artist telling funny stories, plus
the score of the “Winter” concerto movement played in the
video, featuring comments and themes performed by
Shaham.

G()OD NEWS ON THE presenter front: New York’s 92nd
Street Y, which disturbingly had shown signs of pulling
away from presenting classical music, has apparently reaf-
firmed its commitment by appointing conductor and pianist
Michael Barrett director of the Tisch Center For The
Arts. Barrett, 37, who wus a Leonard Bernstein
protégé, is best known in New York as co-founder and co-
artistic director of the T-year-old New York Festival Of
Song (NYFOS), an organization that has dedicated itself to
reinventing the vocal-recital format. NYFOS, which now
has a concert series at the Y, won a Grammy Award (best
musical composition) for its recording of Bernstein’s “Arias
And Barcarolles” in 1990. (The Y’s best-known former ar-
tistic leader Omus Hirschbein is now in the hot seat as di-
rector of the music program at another threatened institu-
tion: The National Endowment For The Arts.)
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MTV Says No ‘Way’ To Sweet’s Clip

Christian Rocker’s Video Denied Airplay

W BY DEBORAH EVANS PRICE

NASHVILLE—Though Contempo-
rary Christian rocker Michael Sweet
preaches abstinence from premarital
sex in his new video “Ain’t No Safe
Way,” he is facing obstinance from
mainstream programmers who are re-
luetant to spread the word.

The clip, directed by Stan Moore, de-
picts a young girl trying to seduce her
date at a drive-in. She produces a con-
dom and insists sex must be safe be-
cause they distribute condoms at
school.

As performance footage of Sweet
backs the boy’s struggle with the moral
dilemma, a drive-in movie screen
flashes statistics about the number of
HIV-positive Americans, the number
of abortions performed, and the fact
that condoms are only 85% effective.
Ultimately, the young man chooses ab-
stinence, and at the end of the video the
girl is seen trying to seduce another

y.

Despite the clip’s politically correct
theme, it has been rejected by MTV,
and Sweet, a former member of the
late "80s Christian rock outfit Stryper,
is crying religious discrimination. He
and other acts (including the award-
winning DC Talk) who've sought an av-
enue for expression on MTV have
found the network tends to turn a deaf
ear when it comes to bands that are
openly Christian.

“I view it as cowardice,” says Sweet,
whose videos with Stryper did receive
airplay in the late '80s. The rockers en-
joyed success with Benson Records in
the Christian market and crossed over
to mainstream audiences via deals with
Enigma and Hollywood Records. Their
platinum-certified album “To Hell
With The Devil” and the gold-certified
“In God We Trust” both cracked the
top 40 on The Billboard 200.

In 1987 and 1988, the band landed
three videos on MTV: the top 40 pop hit
“Honestly,” as well as “Calling You”
and “Free.”

But despite his past appearances on
MTV, Sweet contends the network is
“afraid to play a Christian video—espe-

I

cially a Christian video that is just as
good musieally, lyrically, and soni-
cally—as anything on their station.

“For some reason,” he adds, “the
world is not so into Jesus and hearing
[about him] in a
song. But the
funny thing about
it is everyone on
MTV and VH1,
any artist out
there, is preaching
for one cause or
another, whether
it be love or sex or
drugs or death or
murder. But when Christian artists
come out and talk about their love for
the Lord, then they are a bunch of fa-
natics, and ‘we can't play that.” That's
the way the world works, and that’s
real messed up.”

A spokeswoman for MTV says the
network’s programming team passed
on the video for a variety of reasons.
The network has no specific policy re-
garding the airplay of Contemporary
Christian videos, and the representa-
tive emphasizes that not every clip sub-
mitted to MTV airs.

“At the time that video was submit-
ted, we had many other music priori-
ties that we were dealing with,” says
the spokeswoman, citing hot new vid-
eos by Madonna and R.E.M. “It had
nothing to do with the subject matter.”

In addition, she says, the clip did not
meet the network’s standards of qual-
ity.

Sweet stands by the quality of the
video. “I had to laugh, because I watch
MTV occasionally to keep up with
things, and the buzz clips they play
from new artists and new groups are
really poor quality,” he says.

Benson Music Group’s VP of mar-
keting Dan Lynch says label executives
weren't surprised by MTV’s response
to the video.

“I think they are not playing it be-
cause it goes against everything the
network stands for,” he says. “You can
turn on the network and watch it for an
hour and see examples of sex and vio-
lence and videos that promote all that
stuff ... Michael's video goes against
all that violence and sex before mar-
riage. It just doesn’t fit what they be-
lieve, bottom line. We hoped they

(Continued on next puage)

PRODUCTION NOTES

LOS ANGELES
* Motus Mfg. director Ulla Holler
directed Portrait’s new Capitol clip,
“I Can Call You.” Mark Gerard pro-
duced.

NEW YORK

* The The pay tribute to Hank Wil-
liams in their new video cover of “I
Saw The Light,” directed by Samuel
Bayer.

¢ Director Diane Martel recently
reeled Keith Murray’s Jive video “Get
Lifted.” David Daniel directed pho-
tography, and Nancy Riggs produced.
Martel also is the eye behind “Can’t
Wait,” the latest Def Jam video from
Redman. Daniel was DP; Gina Har-
rell produced.

Heartbreakers. Alternative rockers paid tribute to the music of Tom Petty during
a concert at L.A.'s House Of Blues recently, and “ABC In Concert” recorded the
show for a Feb. 3 instaliment. Pictured in the back row, from left, are Gene Fein
of “ABC In Concert,"” Truck Stop Love's Matt Mozier, Throneberry's Jason Arbenz,
Everclear's Art Alexakis, Truck Stop Love’s Rich Yarges, and Scotti Bros.
president Chuck Gullo. In the front row, from left, are Scotti Bros' Michael Roth,
Steve Yampalsky of “ABC In Concert,” and Alleged Records' Joel Mark.

¢ The Beatnuts’ “Hit Me With
That” video is an Automatic Films pro-
duction directed and shot by David
Perez Shadi. Brad Abrams produced
the Relativity clip. Shadi also directed
the Gravediggaz’s Gee Street video
“Nowhere To Run” with producer
Allyson Bari. Max Malkin directed
photography.

In addition, Automatic’s Jesse Per-
etz is the eye behind the Figgs’ Imago
video “Wasted Pretty.” Bari produced,
and Wyatt Troll directed photogra-
phy. )

« Cutting Records’ Lori Gold re-
cently wrapped her video “I Likes It”
with director and producer Roger M.
Bobb of Black Dog/Anything You See
Productions. Mick Cribben directed
photography on the shoot.

NASHVILLE
* Neal McCoy’s Atlantic video “For
A Change” is a Scene Three Inc. pro-
duction directed by Mare Ball. Paul
Mcllvaine directed photography on
the shoot. Anne Grace produced.

OTHER CITIES

* High Five Productions director
Steven Goldmann recently reeled
Wade Hayes’ Sony video “I'm Still
Dancin” With You” on location in Aus-
tin, Texas. Larry Boothby directed
photography, and Ivy Dane Gabbay
produced.

* Austin also was the site of Randy
Travis’ latest Warner Bros. clip, “The
Box.” Jim Shea directed the clip for
Planet Pictures; Gabbay produced.

* God Lives Underwater stuck
close to its hometown in Pennsylvania
to film the new American clip “No
More Love” with Zeitgeist Films direc-
tor Clark Eddy. Kim Christensen
produced.

Programmer Trying To
Form Urban Video Assn.

LET’S GET IT ON: Leading
multiregional programmer Ralph
McDaniels of New York-based
“Video Music Box” is making good
on a promise to formulate an urban
video association,

McDaniels moderated the R&B/
rap discussion group during Bill-
board’s 16th annual Music Video
Conference and found the key con-
cern among attendees was a need
for better communication among
programmers and label executives
(Billboard, Nov. 19, 1994).

At issue during the discussion
was the programmers’ perceived
lack of support—both personally
and financially—from
the label video depart-
ments. Meanwhile, label
executives who attended
the forum pointed out
the need for urban pro-
grammers to forge cross-
promotional ties at radio
and retail. A need for
more professionalism
and greater fiscal re-
sponsibility also was
voiced.

A possible solution
posited at the volatile
meeting was the forma-
tion of an association to
meet the unique needs of
urban outlets. McDaniels
left the meeting with a
list of attendees’ names
and addresses, and he
recently sent a letter re-
garding the formation of the coali-
tion.

“People tell me they walk away
from these meetings and feel like
they didn’t accomplish anything,”
says McDaniels, who clearly wants
to redefine the collective role of ur-
ban music-video programmers.

“It’s important to let these peo-
ple know they are not the only ones
with these particular problems,” he
adds. “And then to move on and try
to find some solutions to those
problems.”

“Video Music Box,” which airs on
WNYC, is one of the most success-
ful video shows on the urban land-
scape, and McDaniels says he often
fields calls from colleagues tapping
his creative and financial expertise.
The creation of a coalition could al-
low him and other successful pro-
grammers to share their experi-
ence through meetings, workshops,
and seminars, he says.

McDaniels says he hopes to take
the next step toward forming the
Urban Video Assn. during the Ur-
ban Network conference in mid-
February.

FEBRUARY 1995 MARKS the
156th anniversary of BET, an event
that conveniently coincides with
Black History Month.

BET will use the opportunity to
take viewers on a trip back in time
with its tentatively titled “BET’s
Big 15 Jam.” The retrospective
dance party will feature such talent
as Ce Ce Peniston and Lords Of

THE

by Deborah
Russell

The Underground. Plus, a recap of
the network’s 15 top videos will be
mixed with other historical footage
culled from the network’s archives.

February also offers urban-ori-
ented, Miami-based programmer
The Box a chance to highlight black
history through a series of special
BoxTalk promotions and custom-
ized bumpers.

Barry White uses the BoxTalk
format to reflect on his troubled
youth and his escape from ruin due
to his mother’s influence, while
Mario Van Peebles talks about the
importance of the black community
striving to work together.

Over at the Charlotte,
N.C.-based Inspirational
Network, gospel crosso-
ver artist John P. Kee
will be featured in an ex-
clusive Black History
Month concert set to air
Feb. 18 and 25. Other
performers include
Angelo & Veronica, and
the Inner City Mass
Choir. The special con-
cert is a co-production be-
tween the INSP Network
and the gospel label Ver-
ity Records, in associa-
tion with Star Song.

YOU GOT LUCKY:
VHT7’s first foray into the
sale of concert tickets was
over almost as quickly as
it started, which is very
good news for Tom Petty, VHI,
and electronic ticket vendor Ticket-
master.

On Jan. 20, VH1 offered its view-
ers an exclusive shot to buy more
than 19,000 top-quality tickets to
Tom Petty gigs in some 48 cities
(Billboard, Jan. 21).

Tickets to the tour, which kicks
oftf Feb. 2¥, had not yvet been re-
leased to the general public. But
VH1 viewers had access, via toll-
free telephone sales, to get their
hands on tickets first. VH1 kicked
off a live telecast showcasing
Petty’s music at 9 p.m.

The toll-free number was buzz-
ing soon after, and some 500,000
calls were logged in the first 15
minutes of the promotion.

The entire block of tickets sold
out by 12:30 a.m., and VH1 viewers
continued to call, despite on-air no-
tification that the Petty party was
over.

During the live telecast, viewers
were able to phone in and speak to
VH1’s own Michelle Austin, Moon
Zappa, Ian O’Malley, and John Fu-
gelsang. Petty himself even called in
at one point to further incite fervor
regarding his forthcoming tour.

REEL NEWS: Look for the separa-
tion of the Warner Bros. and Reprise
music video promotion departments
as more corporate realignments oc-
cur at Warner Bros. . .. Director Jay
Torres recently signed with the inde-
pendent L.A.-based representation
firm Visual Artists.
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FOR WEEK ENDING JANUARY 22, 1995

Bilboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
% % NEW ADDS *  LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

ok

14 hours daily
1899 9th Stree NE,
Washington, D.C. 20018

1 Brandy, | Wanna Be Down

2 Craig Mack, Get Down

3 Soul For Real, Candy Rain

4 Brownstone, If You Love Me

5 Jade, Every Day Of The Week

6 Nine, Whutcha Want

7 Anita Baker, | Apologize

8 TLC, Creep

9 Mary J. Blige, Be Happy

10 The Notorious B.).G., Big Poppa
11 Missjones, Where | Wanna Be Boy
12 Zhane, Shame
13 N1t U, | Miss You

14 Raja-Nee, Turn It Up
15 Immature, Constantly
16 K-Ci Hailey Of Jodeci, If You Think...
17 Howard Hewett, This Love Is Forever
18 Method Man, Bring The Pain
19 Blackstreet, Before | Let You Go
20 Boyz tt Men, On Bended Knee
21 Patrice Rushen, | Do
22 Brand New Heavies, Spend Some Time
23 Changing Faces, Foolin' Around
24 Vicious, Nika
25 Full Force, Can | Get Your Number
26 Gladys Knight, End Of The Road Medley
27 Whitehead Bros., Forget | Was A "G”
28 Luther Vandross, Always And Forever
29 Lords Of The Underground, Tic Toc
30 Portrait, | Can Cali You

* % NEW ADDS & #

Heavy D, Sex Wit U
London Jones, Save Our Love
BeBe & CeCe Winans, Love Of My Life

COUNTRY MURIC TRLEVIBIOMW.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Garth Brooks, The Red Strokes
2 Tim McGraw, Not A Moment Too Soon
3 Neal McCoy, For A Change
4 Wade Hayes, Old Enough To Know Better
5 The Tractors, Tryin' To Get To New Oreans
6 Alan Jackson, Gone Country
7 Sawyer Brown, This Time
8 Pam Tillis, Mi vida Loca
9 Aaron Tippin, | Got It Honest
10 John Berry, You And Only You
11 Doug Stone, Little Houses
12 Reba McEntire, Till You Love Me
13 Patty Loveless, Here | Am
14 Mary Chapin Carpenter, Tender When |,

15 Trisha Yearwood, Thinkin’ About You
16 Collin Raye, My Kind Of Girl t

17 Clay Walker, This Woman And This Man +
18 Randy Travis, The Box

19 Rick Trevino, Doctor Time

20 Swzy Bogasss & Chet Atkins, Ore More For... 1
21 Diamond Rio, Bubba Hyde t

22 Lari White, That's How You Know t
23 Garth Brooks, Ain't Going Down t
24 The Mavericks, | Should Have Been True |
25 Alabama, Angels Among Us

26 Amie Comeaux, Who's She To You
27 Littie Texas, Amy's Back In Austin T
28 Bryan White, Look At Me Now

29 David Ball, Look What Followed Me Home T
30 Daron Norwood, Bad Dog, No Biscuit
31 Jed Zeppelin, Workin’ Man Blues

32 ShenandoatvAlison Krauss, Somewhere
33 Ken Mellons, | Can Bring Her Back
34 Pirates Of The Mississippi, You Could Do
35 Davis Daniel, Tyler

36 Chely Wright, Sea Of Cowboy Hats
37 Shania Twain, Whose Bed Have Your Boofs
38 Russ Taff, Love Is Not A Thing

39 Toby Keith, Upstairs Downtown

40 Archer/Park, We Got A Lot In Common
41 Noah Gordon, The Blue Pages

42 Hank Williams, Jr., | Ain't Goin'.

43 Larry Stewart, Losing Your Love

44 Asleep At The Wheel, Bring 1t On Down..
45 Wesley Dennis, | Don't Know

46 Wynonna & Michael English, Healing
47 Lisa Brokop, Take That

48 John & Audrey Wiggins, She’s In The .
49 Boy Howdy, True To His Word

50 George Ducas, Lipstick Promises

t Indicates Hot Shots

4 % NEW ADDS # &

Billy Ray Cyrus, Deja Blue

Brother Phelps, Anyway The Wind Blows
Tracy Lawrence, As Any Fool Can See
Rick Trevino, Looking For The Light

Joe Ditfie, So Help Me Girl

NUSIC TELEVISION®
Continuous programming
1515 Broadway, NY, NY 10036

1 Green Day, When | Come Around
2 Weezer, Buddy Hoily
3 TLC, Creep
4 Tom Petty, You Don't Know How It Feels
5 R.E.M., Bang And Blame
6 Hole, Doll Parts *
7 Soundgarden, Fell On Black Days
8 Stone Temple Pilots, Interstate Love Song
9 Boyz H Men, On Bended Knee
10 Des'ree, You Gotta Be
11 K-Ci Hailey Of Jodeci, It You Think.
12 Live, Lightning Crashes *
13 Nirvana, The Man Who Sold The World
14 Brandy, | Wanna Be Down
15 Bush, Everything Zen *
16 Van Halen, Don't Tell Me
17 Scarface, | Never Seen A Man Cry

18 Madonna, Take A Bow

19 Blackstreet, Before | Let You Go

20 Rancid, Salvation

21 4 P.M., Sukiyaki

22 Queensryche, Bridge

23 Flaming Lips, She Don't Use Jelly
24 Aerosmith, Walk On Water

25 Ini Kamoze, Here Comes The Hatstepper
26 Danzig, Can't Speak

27 Veruca Salt, Seether

28 The Cranberries, Zombie

29 Sheryl Crow, Strong Enough

30 Eagles, Hotei California

31 Dr. Dre & Ice Cube, Natural Bom Killers
32 Portishead, Sour Times

33 Oftspring, Self Esteem

34 Mazzy Star, Halah

35 Jimmy Page & Robert Plant, Thank You
36 Freedy Johnston, Bad Reputation
37 Snoop Doggy Dogg, Murder Was The Case
38 Mary J. Blige, Be Happy

39 Green Day, Basket Case

40 Boyz Il Men, I'll Make Love To You
41 Dave Matthews Band, What Would You Say
42 Pete Droge, If You Don't Love Me
43 Sponge, Plowed

44 Nine Inch Nails, Closer

45 Warren G & Nate Dogg, Regulate
46 Bone Thugs N Harmony, Thuggish Ruggish.
47 Hootie & The Blowfish, Hold My Hand
48 Warren G, Do You See

49 Bon Jovi, Always

50 Stone Temple Pilots, Plush

** |ndicates MTV Exclusive
* Indicates Buzz Bin

* % NEW ADDS & #

Tom Petty, You Wreck Me

The Black Crowes, High Head Blues
The Cranberries, Ode to My Family
Dionne Farris, | Know

Collective Soul, Gel

Corrosion Of Conformity, Clean My Wounds
Letters To Cleo, Here And Now

€ ITNN

THE NASHVILLE NETWORKe
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Alan Jackson, Gone Country

2 Sawyer Brown, This Time

3 David Ball, Look What Foliowed Me Home

4 Garth Brooks, The Red Strokes

5 Rick Trevino, Doctor Time

6 Aaron Tippin, | Got It Honest

7 Vince Gill, When Love Finds You

8 Reba McEntire, Till You Love Me

9 Patty Loveless, Here | Am
10 Pam Tillis, Mi Vida Loca
11 Little Texas, Amy's Back In Austin
12 Marty Stuart, Don't Be Cruel
13 Tim McGraw, Not A Moment Too Soon
14 John Berry, You And Onty You
15 Billy Ray Cyrus, Storm In The Heartland
16 Doug Stone, Little Houses

17 Wade Hayes, Oid Enough To Know Better
18 George Jones & Alan Jackson, A Good Year.
19 Collin Raye, My Kind Of Girl

20 Mary Chapin Carpenter, Tender When |...
21 Diamond Rio, Bubba Hyde

22 Garth Brooks, Ain't Going Down

23 Alabama, Angels Among Us

24 Joe Diffie, Pickup Man

25 Lisa Brokop, Take That

26 Lari White, That's How You Know
27 Toby Keith, Upstairs Downtown

28 Sammy Kershaw, Southbound

29 ShenandoatvAlison Krauss, Somewhere
30 Ken Mellons, | Can Bring Her Back

% % NEW ADDS * *

Asleep At The Wheel, Bring It On Down
Patricia Conroy, Sombody's Leavin’
Daron Norwood, Bad Dog, No Biscuit
The Tractors, Tryin’ To Get To New Orleans
Randy Travis, The Box

Shania Twain, Whose Bed Have Your Boots
Chely Wright, Sea Of Cowboy Hats

MUSIC FIRST

Continuous programming
1515 Broadway, NY, NY 10036

1 Tom Petty, You Don't Know How It Feels
2 Madonna, Take A Bow
3 Hootie & The Blowfish, Hold My Hand
4 Des'ree, You Gotta Be
5 Boyz | Men, On Bended Knee
6 Eagles, Hotel California
7 Bon Jovi, Always
8 Vanessa Williams, The Sweetest Days
9 Bonnie Raitt, You Got 1t
10 Gin Blossoms, Allison Road
11 Melissa Etheridge, I'm The Only One
12 R.E.M., Bang And Blame
13 Sheryl Crow, Strong Enough
14 R.E.M., What's The Frequency, Kenneth?
15 Sting, When We Dance
16 Melissa Etheridge, Come To My Window
17 Sheryl Crow, All } Wanna Do
18 Freedy Johnston, Bad Reputation
19 Aimee Mann, That's Just What You Are
20 Gloria Estefan, Everlasting Love
21 Hamy Connick, Jr., (I Coufd Only) Whisper..
22 Bob Seger, Night Moves
23 John Mellencamp, Wild Night
24 Andru Donalds, Mishale
25 Amy Grant/Vince Gill, House Of Love
26 Jon Secada, Mental Picture
27 Seal, Prayer For The Dying
28 Madonna, Secret
29 Boyz H Men, I'll Make Love To You
30 Melissa Etheridge, I'm The Only One

* & NEW ADDS * %

The Cranberries, Ode To My Family
Oasis, Live Forever

4 P.M., Sukiaki

Dionne Farris, | Know

Tom Petty, You Wreck Me

THE CLIP LIS

A SAMPLING
NATIONAL & L
THE WEEK EN

T.

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO QUTLETS FOR
DING FEBRUARY 4, 1995.

. T H E

jmpe——r—

Continuous programming
12000 Biscayne Blvd
Miami, FL 33181

AMERICA'S NO. 1 VIDEO

Mel-Low, Money, Houses & Clothes

BOX TOPS

Too Short, C**ktales

N Il U, | Miss You

TLC, Creep

Bone Thugs-N-Harmeny, Foe Tha Love Of $
Nuttin' Nyce, Down 4 Whateva
Jewell, Woman To Woman
Notorious B.1.G., Big Poppa
Craig Mack, Get Down
Thuglife, Cradle To The Grave
Brandy, | Wanna Be Down
Changing Faces, Foolin' Around
E-40, |1 Luv

ADDS

Aimie Mann, That's Just What You Are
All 4 One, (She's Got) Skiliz
Compulsion, Mali Monarchy

Cop Shoot Cop, Any Day Now

Da Bush Babees, Remember We
Da Lench Mob, Chocolate City
Dink, Green Mind

Donna Summme?, Melody Of Love
Flatlinerz, Satanic Verses
Funkmaster Flex, Nuthin' But Fiavor
Group Home, Supa Star

Heavy D & The Boyz, Sex Wit You
Jon Secada, Mental Picture

Keith Murray, Get Lifted

Letters To Cleo, Here & Now

Live, Lightning Crashes

Luscious Jackson, Deep Shag
Method Man, Release Yo' Delf
Nonce, Mix Tapes

Portishead, Sour Times

Shagquille O’Neal, No Hook
Shatasha, Free

Slayer, Serenity
Usher, Think Of You
Ween, Voodoo Lady

MOR

musSicCv

Continuous programming
11500 9th St N
St Petersburg, FL 33716

The Tractors, Tryin' To Get...
Bonnie Raitt, You Got It

4 P.M., Sukiyaki

Bob Seger, Night Moves

Melissa Etheridge, I'm The Only One
-Alan Jackson, Gone Country

Barry Manilow, | Can't Get Started
Santana, Luz Amor Y Vida

John Berry, You And Only You
Roberto Perera, Spanish Dancer
Jamie Walters, Hold On

Mary Chapin Carpenter, Tender When |...
Thomas Dolby, Armagaddon

George Ducas, Lipstick Promises
Jim Jamison, I'm Always Here
Gloria Estefan, Everlasting Love
Page/Plant, Thank You

Sade, Cherish The Day

Three Tenors, My Way

Eagles, Hotel California

W “c““\us'\c

Continuous programming
299 Queen St West
Toronto, Ontaric M5V22Z5

Crash Test Dummies, Ballad Of Peter.. (ADD)
Simple Minds, She's A River(ADD)
Seal, Kiss From A Rose(ADD)

Belly, Now They'll Sleep(ADD)

Weezer, Buddy Holly

Jann Arden, Insensitive

Offspring, Self Esteem

Ini Kamoze, Here Comes The Hotstepper
Green Day, When | Come Around

Tom Petty, You Don’t Know...

Andru Donalds, Mishale

R.E.M., Bang & Blame
TLC, Creep
Brandy, | Wanna Be Down

MUSIC TELEVISION®

Continuous programming
1111 Lincoln Rd
Miami Beach, FL 33139

Madonna, Take A Bow

Los-Pericos, Mucha Experencia

R.E.M., Bang & Biame

Aerosmith, Blind Man

Ini Kamoze, Here Comes The Hotstepper
Presuntos Implicades, Tu Tiena Y Mi Semillas
Caifanes, Aqui No Es Asi

Gilby Clarke, Tijuana Jail

Offspring, Self Esteem

Veruca Salt, Seether

Leon Gieco, Ei Fantasma De Centerville:
Megadeth, Train Of Consequences

Bon Jovi, Always

Los Enanitos Verdes, Lamento Beliviano
Page/Plant, Thank You

Tom Jones, If | Only Knew

Jon Secada, Mental Picture

Fito Paez, Mariposa Technicolor
Nirvana, The Man Who Sold The World
The Stone Roses, Love Spreads

S

Five 1/2-hour shows weekly
Signal Hill Dr
Wall, PA 15148

Neville Brothers, Sister Rosa
Youssou N'Dour/N. Cherry, 7 Seconds
DC Talk, walls

Edwin Hawkins, Still The Need
Black Men United, U Will Know
Qut Of The Grey, All We Need
Sounds Of Blackness, Everything
Kathy Troccoli, Mission Of Love
Commissioned, Love Is The Way
Michael Sweet, Cross Of Gold
James Taylor, Shed A Little Light

Christafari, Listening

Michael W. Smith, Love One Another
Rich Mullins, Hoid Me Jesus

Take 6, Biggest Part Of Me

Gl Mk
Y, e

TELEVISION

Five hours weekly
223-225 Washington St
Newark, NJ 07102

Qasis, Supersonic

Aimie Mann, That's Just..

Gilby Clarke, Tijuana Jaii

Tevin Campbell, Don't Say Goodbye
Hole, Dol Parts

Black Crowes, A Conspiracy

Bad Religion, 21st Century..

Spell, Superstar

Andru Donalds, Mishale

Bjork, Violently Happy

Dada, All | Am

Sponge, Plowed

Dionne Ferris, | Know

Sting, When We Dance

Shanice, | Wish

Soul Coughing, Screenwriters Blues
Pearl Jam, Spin The Black Circle
Dead Eye Dick, New Age Girl
Magna Pop, Lay It Down

‘Weapon Of Choice, Uppity Yuppity Doolittle

CHC

CALIFORNIA MUSIC CHANNEL

15 hours weekly
10227 E 14th St
Qakland, CA 94603

Mary J. Blige, Be Happy

TLC, Creep

K-CI Of Jodeci, If You Think..
Blackstreet, Before | Let You Go
Brandy, | Wanna Be Down
Notorious B.I.G., Big Poppa
Immature, Constantly

missjones, Where | Wanna Be Boy
Soul For Real, Candy Rain

Boyz Il Men, On Bended Knee

Artists & Music

REVOLUTION IN
THE HEAD: THE
BEATLES’
RECORDS AND
THE SIXTIES
By Ian MacDonald
(Henry Holt; $25)

A HARD DAY’S
WRITE: THE
STORIES BEHIND
EVERY BEATLES
SONG
By Steve Turner
(HarperPerennial; $20

The idea of thoughtfully analyz-
ing the songs of the Beatles is by no
means new. Next to the offerings of
Bob Dylan, the Lennon/McCartney
catalog is perhaps the most studied
in pop history. Nonetheless, when a
writer can bring fresh ideas and so-
phistication to a topic that may
have been commented upon to
death, it still makes for welcome
reading.

And that is precisely what Ian
MacDonald, former deputy editor
of London’s New Musical Express,

has done with “Revolution In the
Head.” Chronicling the Fab Four’s
entire recording career, from
“Love Me Do” in June 4, 1962, to “I
Me Mine” in April 2, 1970, MacDon-
ald dissects all 186 recorded songs
with skill and smarts.

Filled with much discussion of
“sustained melodies,” “half-bar
phrases,” and “octave jumps,”
“Revolution” does not shy away
from the technical side of pop. (A
seven-page glossary provides clues
for readers.) But for every para-
graph dwelling on overdubs, there’s
an accompanying anecdote (both
“Let It Be” and “Long And Wind-
ing Road” were written on the

same day), and telling insight (“If
any single recording shows why the
Beatles broke up, it is ‘Maxwell’s

%
Ly
WRITE $

THEHBEHINDWIIAMSH

Silver Hammer’”) that helps
smooth the path for casual readers.

Because there is no shortage of
Beatles recording reportage (Mark
Lewisohn’s “The Complete Record-
ing Session” is an excellent Beatles
document), MacDonald focuses less
on the who, where, and when of the
songs and concentrates more on
the how: How did the songs come
about, and how did they influence
the decade of the ‘60s socially and
musically?

Not one to avoid blunt assess-
ments (of “Baby You're A Rich
Man” he says, “Drugs and overcon-
fidence fool the Beatles into accept-
ing their initial inspiration as a cre-
ative ‘found’ object”), MacDonald
delivers his takes with authority
and clear-eyed reasoning.

The one drawback is that, al-
though a 58-page chronology puts
the songs in historical perspective,
because the book’s body is not bro-
ken down by album or comparable
time chunks, it is easy for readers
to lose track of the world outside
Abbey Road Studios.

Relying more on chronology and
less on analysis is “A Hard Days
Write.” More a scrapbook than an
academic tome, “A Hard Days
Write,” also looks at each Beatles
song, passing along telling tidbits.
With 200 illustrations (including Ju-
lian Lennon’s childhood drawing of
his schoolmate, “Lucy—in the sky
with diamonds’), the handsome
book sticks mostly to previously re-
ported accounts and conventional
wisdom in outlining the origins of
the group’s offerings.

ERIC BOEHLERT

MTV SAYS NO ‘WAY’ TO

(Continued from preceding page)

would play it, but honestly, we ex-
pected them to turn it down.”

“Ain’t No Safe Way” is the first
video Benson has pitched to MTV since
Sweet launched his solo career. And
despite the network’s rejection of the
clip, Sweet’s album has moved more
than 15,000 units, according to Sound-
Scan. Benson executives estimate the
sales are as high as 150,000 units, not-
ing that SoundScan does not track al-
bum sales in outlets responsible for the

SWEET’S CLIP

majority of Contemporary Christian
product.

The MTV spokeswoman says the
network often reconsiders videos when
a label reservices a clip.

For now, Benson is relying on re-
gional video airplay and exposure
via 24-hour Christian music video
network Z Music Television. The
“Ain’'t No Safe Way” single hit
Christian and mainstream radio in
early January.
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For the SIX th year in a row,
Billboard’s Publisher of the Year!
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BETTER UNITE THAN FIGHT

Recording and publishing companies find common
ground in protecting copyrights in the digital age.

BY NIGEL HUNTER and THOM DUFFY

thread of ontipathy hes elways been

perceptible in the relationship

between the music publishing busi-
ness and the recording industry.

It dates back half o century to when the
profit center in the music business switched
from printed sheet music fo record sales. in
more recent years, hostile mutterings have
occasionally become major battles, such as
the bitter, protraded and costly UK. dispute
over the mechanical royalty rate, finally
resolved by the Copyright Tribunal in 1991.

But rapid changes in entertainment
technology and music-delivery methods
have convinced record and publishing
executives of their increasing need to
unite rather than fight, 1o cooperate in
facing the high-tech future.

“On the rights side, we see a conflu-
ence of interests in protecting intellectual
property rights in the digital age, and
thus we often find ourselves more often
on the same side of the table,” says
Ralph Peer Il, president/CEO of peermu-
sic in the US.

Thomas M. Stein, president of BMG
Ariola GSA, is keenly aware of the copy-
right pitfalls confronting both record
companies and publishers along the
electronic superhighway. In his opening
address at PopKomm 94 in Cologne last
August, Stein identified such new media
as CD-ROMs as “an enormous opportu-
nity” to encourage consumption of
music by the public.

“The question of copyright must be
clarified as soon as possible, said Stein.

“We need the maximum input from all
creative people in different sectors.”

VETO POWER

At Popkomm, Stein advocated what
he called “digital provision legislation™—
a way of controlling the digital delivery of
copyrighted works. “Digital provision
legislation would be a regulation allow-
ing us by law to say ‘No’ 1o a certain
form of exploitation on radio, explicitly
to digital radio and muld-line channels,”
he said. “This right of ‘veto’ ought to be
available to each individual copyright
owner—the record companies as well as
artists, authors and lyricists.”

Amplifying his PopKomm thoughts,
Stein says that, despite competition, any
current antipathy between publishers
and record companies is “completely
misplaced.” Future challenges are being
addressed by a united front without
precedent, he says.

“Last October, a joint initiative by
peermusic Europe president Michael
Kamnstedt and myself set up a roundtable
meeting where the heads of the German
music associations got together for the
first time,” says Stein. “Those present
included representatives of the German
Composers Syndicate, the German
Music Publishers Association, the
German Lyricists Association, GEMA
[the German authors’ rights society], the
German IFPI regional group, the BPW
|German record industry association),
and the German Phono Academy.

CIS INFO-SHARING PLANS UNVEILED

If implemented, CISAC system will provide rights-societies

with a “virtual database” on the world’s songs, writers

and publishers.

BY NIGEL HUNTER and THOM DUFFY

LONDON—AS THE MUSIC INDUSTRY HAS
BECOME MORE GLOBAL, the need for rights
societies around the world to share infor-
mation has become more pressing.

Now a five-year plan has been proposed
1o set up an information system for rights
societies on a worldwide basis, to facilitate
the pan-European and international
licensing of copyrights.

It has been dubbed the Common
Information System (CIS) plan and will be
presented during MIDEM to the executive
bureau of CISAC, the International
Confederation of Societies of Authors and
Composers, as the blueprint for an inter-
national data-network for the 21st centu-

ry.

In April 1994, a steering committee was
set up by the CISAC executive bureau
which represented 10 national rights-soci-
eties, and included BIEM on behalf of the
mechanical-rights organizations. Its pur-
pose was to bring urgency and direction to
the issues posed by the digital-technology
explosion, specifically the goal of creating
an international database by the turn of
the century.

A key man in devising the plan is
Godfrey Rust, data services controller at
the U.K.’s Mechanical Copyright
Protection Society (MCPS). He explains
that CIS will not have to be identified
with, or located in, any one specific mar-
ket.

“The aim of the meeting was to work
out our common perspectives and strate-
gies for protecting owners’ legal and eco-
nomic interests,” says Stein. “All partici-
pants were unanimous on the basic
principles, and we agreed to cooperate in
achieving political implementation of
digital-provision legislation. We are not
demanding anything more than what has
long been the practice in the film indus-
try—the possibility of saying ‘No’ to
exploitation by transmission of a piece of
music.”

HOSTILITY IN THE PAST

Rupert Perry, president and CEO of
EMI Records U.K. and Eire, supports
Stein’s belief that hostility between
record companies and publishers is a
thing of the past.

“Traditionally, there may have been
some underlying suspicion between
some individuals, but [ don’t think that
is the case now,” Perry comments.
“Since | became chairman of the BPI [the
British Phonographic Indusury organiza-
tion], I've been trying to improve the
relationship between the BPl and the
[U.K] Music Publishers Association. We
already see eye-to-eye on a lot of matters
and that’s largely down to Andy Heath,
the MPA president, who is a superb rep-
resentative and ambassador of the pub-
lishing sector.”

Perry states that the new mulimedia
technology will affect the music industry
as a whole, but points out that the rights

BMG Ariola’s Stein (left),
EMI!’s Rupert Perry

in a song and in a recording of that song
are different matters.

“There is very good cooperation,” he
notes, “but also a clear understanding
when it makes sense to work together or
g0 our separate ways. There is a strong
element of liaison about what is happen-
ing. The message is the same about the
consequences, even if we don’t go in
together on negotiations.”

Perry cites the joint stand being taken
at MIDEM this year by the BPI, MCPS
and other elements of the UK. music
industry as evidence of the increasing
degree of cooperation and the possibility
of a similar collaboration in Singapore for
a Pacific Rim convention, after consulta-
tion with the U.K. Department of Trade
& Industry.

NEW-TECH ISSUES

Martin Costello, managing director of
Complete Music in the UK, believes
publishers and record companies should
cooperate more closely to address issues
raised by new technology. But he ques-
tions whether the record companies have
grasped the extent to which their busi-
ness may change.

“The record industry is going 1o
become predominantly a rights business
as the distribution of music changes,”
Costello says. “Publishing has always
been a rights-only business. There is also
a major problem in that many of the
potential users are also copyright own-
ers, with the multinationals investing
heavily in direct broadcast and super-
highway systems. Where will their priori-
ties lie—in the protection of their rights
or easy access to cheap software?”

AN ECONOMY OF SCALE
Fduardo Bautista, VP of SGAE, the
Spanish rights society, believes that unit-
ed action to protect and preserve copy-
rights and royalties should be organized

through the societies that specialize in
mechanical and performing rights.

“The formula likely to get the best
results in continental Europe is the one
that campaigns country by country and
lobbies in Brussels,” he says. “The col-
lection societies, with their years of expe-
rience and knowledge concerning the

registration and management of great
catalogs, will soon be able to offer full
information-service systems to the
advantage of composers and publishers
as well as to the holders of neighboring
rights. It will be a great economy of
scale.”

Ola Hakansson, managing director of
Stockholm Records in Sweden, expresses
the traditional record-man’s attitude
toward publishing, but also sees a need
for a change.

“Record companies are doing all the
work while publishers seem to pay
advances and then more or less sit
tight,” he says. “We should sit down
together and explain what we do and
how we do it. We mustn’t think that
someone else will look after our interests
as the new technology comes on stream.
It's no longer a question of just finding a
good song, a good artist, making a
record and releasing and promoting it.
We must take our destiny into our own
hands to protect our business and we
must do it together.”

But Hasse Skoog, managing director of
peermusic Stockholm, takes a different
view of the Swedish situation. He sug-
gests that record companies dislike pub-
lishers—such as peermusic—setting up
their own creative operations and record-
ing studios. He’s also concerned about
Sweden’s shrinking record-business as
the independent labels are bought up by
the multinational majors.

“If I can make five appointments, then
Pve seen all the Swedish record indus-
try,” Skoog explains. “Some majors here
don’t even have creative departments but
just act as funnels for releasing Anglo-
American repertoire.”

Willem van Kooten, managing director
of Nanada Music in Holland, says he has
already seen signs of “effective coopera-
tion in some matters. Cable agreements
have been reached in Germany, Belgium
and here in Holland, where 95% of the
households are connected. Things seem
to be OK in the short term where new
technology is concerned, but we should
all be alert about long-term prospects
and possibilities. You cannot stop the
future.” B

“You don’t pile all your data into one
physical center,” says Rust. “You ensure
thar all the databases are connected, so
that if a Spanish songwriter registers a
song in Spain, that information can be
accessed in England, France or anywhere
else. The purpose is to make local infor-
mation available internationally, without
it having to be registered in each individ-
ual territory.”

Rust notes that recordings are identi-
fied and monitored by bar coding and
books have the ISBN numbering system.

“What we don’t have is a unique num-
ber for a song. It’s a horrible mess at the
moment, as people try to identify and
access information by relying on title
words instead of just one common num-
ber. ‘She Loves You’ may have 100 differ-

ent recorded versions, with a different
number each time for the same song.”

STANDARD WORK CODE

Rust and his associates are working
toward one identity for every song
through a unique numbering system to be
known as the International Standard
Work Code (ISWC). There will be a stan-
dard form for inputting information using
the existing standard code that identifies
author, composer and arranger, known as
the CAE number. The code may be
embedded as an undeteciable digital fin-
gerprintin the audio track of any program,
Rust explained last fall at the 39th
Congress of CISAC (Billboard, Oct. 1,
1994).

“Three elements combined will pro-

duce the international database,” says
Rust. “Unique numbers, international
data standards with information captured
in a standard way, and a communication
network. It will be a ‘virtual database’
embracing complete information about
writers, publishers, songs, recordings and
audiovisual recordings.”

Rust emphasizes that the plan will only
succeed if it is adopted by all the groups
involved. Technical consultations are
under way with the IFPI, the International
Confederation of Music Publishers
(ICMP) and AGICOA, the film producers’
association.

Without commenting directly on the
CIS plan, Ralph Peer Ii of peermusic in the
U.S. expresses the view that “publishers

Continued on page 54
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If you're looking for
superior performance,
look at ROBI's RONDO-LINE

ROBI's ongoing pursuit of faster cycle

times, higher quality and productivity,
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STASH RECORDS:

Celebrating its 20th Anniversary as one of the
world$ premiere independent jazz labels, with a
roster of artists that ranges from Charlie Parker
to Mel Torme & Chet Baker.

70 OVERSEAS DISTRIBUTORS: [

Our lines are available for distribution in many
foreign territories, and Stash.product does well
in every market!

0 OTHER JAZL LABELS:
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CIS Puans
Continued from page 52

and composers are inter-
ested in one thing from
their societies—the effi-
cient and eflective protec-
tion of our works.
Efficiency demands unifi-
cation of databases and
procedures and non-
duplication of services.
Protection demands a strong local pres-
ence in government and artistic circles
and a unified view towards European
Community procedures. Sometimes these
requirements conflict, but it is clear to me,
as CISAC has heard from more than one
observer, that the future belongs to the
leanest.”

The view of Peer and others is that the
existing system of separate, national
rights-societies should not stand in the
way of sharing information in an efficient
fashion. “The traditional European society
structure that has served us so effectively
prior to the establishment of the European
Community,” he says, “is now somewhat

Peermusic’s Ralph Peer )l
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music & media conference

“An infimate party of 4,000..."
~Los Angeles Render

March 15-19, 1995
Austin Convention Center
Austin, Texas

By day, the conference presents an exciting trade show and brings together
music business leaders, journalists and artists from across the globe for panel discussions
ond workshops to discuss topics in the music industry and medio fields.

By night, showcasing for these industry professionals, are up-and-coming groups
and solo artists of all musical styles, from across North America and overseas.

REGISTRATION RATES & DEADLINES:
(payment must be received or postmarked by deadline date.)

$295 - February 24, 1995; $350 - Waikup regisiration.
After March 2, FAX or telephone credit card registrations only or bring payment to conference.

FOR MORE INFORMATION, write SXSW, Box 4999, Austin TX 78765
Tel. {512) 467-7979; FAX (512) 451-0754; E-mail: 72662.2465 @ compuserve.com
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of an albatross, as inter-socictal rivalries
hold us back from using modern technol-
ogy to get processing costs to a mini-
mum.”

Rust acknowledges that “traditionally,
rights societies and record companies
don’t cooperate very closely. But we have
to collaborate for our mutual interests.
This network will be a benefit for all of us.”

SCANDINAVIAN PILOT PROJECT

During the annual gathering of the
International Federation of Popular Music
Publishers at MIDEM on Feb. 1, Rust was
scheduled to give a presentation focusing
on the International Standard Work
Cade. There will be extensive consultation
with publishing groups to prepare for the
introduction of the ISWC method, with a
pilot project planned for Scandinavia in
the summer.

GEMA, the German rights society, is
one of those involved in the quest for a
viable information-database. The society’s
chief legal officer, Dr. Juergen Becker, held
a day-long working session last March in
Munich, in conjunction with the
international Copyright Society (INTER-
GU), on the subject of copyright and dig-
ital technology. GEMA representatives
also attended the European Commission
hearing last summer, and Becker believes
the creative community should welcome
the new technology as an opportunity to
expand copyright usage.

Gunnar Petri, gencral manager of STIM,
the Swedish rights society, and also chair
of the CISAC executive bureau, under-
lines the need for the societies to collabo-
rate much more closely than before. “We
must develop solutions to achieve world-
wide documentation of our copyrights
and be much more daring in our decisions
and our acceptance of the new technolo-
gies,” he says. “The world is changing
rapidly, and we must change with it.” @

MIDEM ‘95

U.S. INDIES WILL
SHow AND TELL
At NAIRD
"’SUPER STAND”

BY CHRIS MORRIS

SEVERAL AMERICAN INDEPENDENT FIRMS
will be in attendance at MIDEM "95, but
it is likely that the most visible U S. indie
presence at the confab will be the “super
stand” mounted by the National Assn. of
independent Record Distributors &
Manufacturers.

Fourteen American {irms will be
pooled at the NAIRD stand at the Palais
Des Festivals: Alligator Records
(Chicago), Blind Pig Records (San
Francisco), Gopago, Inc./Griffin Music
(Lombard, 111.), Green Linnet Records
(Danbury, Conn.), Hired Gun Marketing
(Lafayette Hill, Pa.), Higher Octave Music
(Malibu, Calif.), Jazzical Recordings
(Santa Cruz, Calif.), Maggie’s Music
(Annapolis, Md.), Palmetto Records
(New York), Red House Records (St.
Paul, Minn.), Flying Fish Records
(Chicago), Sukay Records (San
Francisco), Ellipsis Records (Roslyn,
N.Y.) and Indian House Records (Taos,
N.M.).

NAIRD executive director Pat Martin
says that the super stand, now in its third
year at MIDEM, is “an economical means
of allowing our members to go to MIDEM
without the organizational hassles.”

Among the amenities offered by
NAIRD at the convention are a bilingual
hostess; a complete audio setup; two
offices within the stand for the conferees’
use; and coordination of consolidated
freight shipments of product to MIDEM.

Pat Martin, executive director, NAIRD

INCREASED ATTENDANCE

Attendance at the super stand has
grown over the three years NAIRD has
mounted a consolidated presence: eight
companies were involved in 1993, while
12 attended last year.

“We probably could have taken 20
companies this year,” Martin says. “We
didn’t anticipate as much growth or
increased interest as we had...1 feel pretty
confident that next year we should hit 20
companies going.”

The NAIRD members in attendance at
MIDEM credit the trade show with
enabling them to advance a variety of
international objectives.
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“The idea is to spread the success
we've had in the U.S. to markets where
they have no idea who we are,” says
Mitch Sataloff, who operates the retail
marketing firm Hired Gun. “My agenda is
to continue to develop international dis-
tribution for the labels that ! represent.”

Neale Parker, the English-born presi-
dent of Gopago/Griffin, says his company
is making its first appearance at the super
stand, after three prior jaunts to Cannes.

“We thought if you have a base that
you're operating from, people can leave
messages there,” Parker says. “You've got
a base to work from [at the super stand].”

Parker, whose 80-title catalog is made
up mainly of licensed material, says one
advantage of MIDEM lies in chance intro-
ductions made to unfamiliar companies,
adding that “You find someone’s got two
or three titles of interest.”

Edward Chmelewski of Blind Pig says
that while his label’s attendance at
MIDEM in past years focused on licens-
ing his titles to foreign companies, his
attention has now shifted in the label’s
sixth year at the show to finding foreign
distribution for Blind Pig product. “We're
almost better off selling finished goods
over there,” he explains.

Flying Fish label dircctor Jim Netter,
whose company has attended the show
for a decade, defines his company’s
MIDEM objectives as “looking to meet
our existing overseas distributors or look-
ing for new distributors for some territo-
ries. We'll usually look at two ol our
releases lor [foreign] licensing, and look
at projects to license.”

Netter adds that MIDEM sometimes
helps business at home, commenting
that “there are even some cases where
I've run into representatives of American
companies—I have to go to France to see
them.”

Alligator owner Bruce Iglauer, in his
fourth year at MIDEM, views the trade
show, as do many others, as a way of
maintaining an international profile.

“This year, we’re primarily seeing peo-
ple we're doing business with, but we’re
still looking for a few working partners,”
Iglauer says. “This is really a matter of
cementing relationships.”

All of the returning firms appear to
share Iglauer’s point of view that MIDEM
is an invaluable session for U.S. indies.
“I'm sorry I didn’t go earlier,” Iglauer
says.

INTERACTIVE
LicENSING: AN
INTERNATIONAL
Case HISTORY

BY NIGEL HUNTER

LONDON-—THE NEW INTERACTIVE TECH-
NOLOGIES along the electronic superhighway
pose both opportunities and uncertainties
for music publishing companies.

Among the numerous publishers
involved in licensing copyrights for interac-
tive media, the experience of one company
can illustrate both the promise and prob-
lems of such ventures.

John Van Til is the manager of the new
media department of Music Sales, the inter-
national printed-music distributor and pub-
lisher, headquartered in London. The com-
pany was an early player in interactive areas
such as Musical Instrument Digital Interface
(MIDI) and karaoke singalong repertoire,
supplying copyright material from its catalog
resources, notably its Campbell Connelly &
Co subsidiary.

Continued on page 56
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INTERACTIVE LICENSING
Continued from page 53

“Several titles from the
Campbell Connelly catalog
have heen placed in inter-
active media,” says Van Til.
“Among them are "Sunn
Take The A Train,” 'l Lelt
My Heart In San Francisco’
and Telstar

Van Til emphasizes the
mporance with which repertoire is viewed
from the outset by interactive developers
cager to use popular music in their activities.
However, he also acknowledges the inirial
reluctance among some members of the
publishing community to license their songs
for new uses.

“The games manulacrurers wanted (o use
{existing) music rather than gencrate their
own, but some publishers weren't keen,

MIDEM ‘95 ——

mostly on account of the sound quality, but
also because no industry standard for royal-
ties has been established yer beyond apply-
ing the mechanical raie of 8.5% ol rerail
price.” he says. “However, the development
of CD-ROM has done much to allay the
sound-quality reservation.

EDUCATION AND KARAOKE

Van Til underlines the scope of opportu-

nities olfered to copyright holders by the
CD-ROM, with its expansive memory
capacity and multiple options for users.
He predicts that educational and enter-
tainment programs will provide the
main arcas ol growth for use of music
copyrights in new technologies.
Demand will grow with the develop-
ment of multimedia machines, he adds.

‘We have dealings with major [hard-
ware manuiacturing] companies like
Philips, Apple, Atari and IBM, and
musical cquipment manufacturers,”™ he
says. “The karaoke business has become
hig on a world scale.”

ROYALTY RATING
Yet there remains a great amount of
uncharted territory and gray arcas with
regard 1o negotiating licenses for use ol
music in the new technologies.
“‘Clearance is still a problem,” says

Van Til, “hecause no lormula has been
established yet

He is finding demand centering on
MIDI, CD-ROM and Video CD. and
negotiates licenses on a worldwide
scale, with royalty rates calculated
according to the size of the licensee and
the extent of the usage requested.

The guiding royalty basis is charging

the same CD rate per song for inclusion
on a floppy disc.

Activity has increased greatly over
the last two vears,” summarizes Van Til
“We're finding a whole new platform for
music usage. and the new technologies
arc enabling people to make music
themselves much more easily as well as
listening toit.” W

CONTACT SPORT: TALKING AND
SHOPPING ARE GoALs ofF U.S. PuB &
WRITER Grouprs AT MIDEM

BY IRV LICHTMAN

U S. music publisher and writer groups, like the membership they represent,
atrend MIDEM to shore up old relationships. extend o hand ro newcomers, and. as is
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North Country Distributors
Cadence Building
Redwood, New York 13679
Tel. 315 287 2852
Fax 315 287 2860

Mons Records, Taubenplatz 42,
67705 Trippstadt, Germany,
Tel. (063 06) 18 78,

Fax: (0 63 06) 26 25

Best. Nr.: 874 762

/MONS

their additional mandate, ro address
important issues of copyright that have
global ramifications.

MIDEM is particularly imporiant for
publishers who do not have any foreign
offices. giving them the occasion 10 meet

B e
i?rrm%v i

s

_—

From the top: ASCAP’s Marilyn
Bergman; NMPA’s Edward P.
Murphy; BMI’s VP of writer/pub-
lisher relations Charlie Feldman

with other publishers and subpublish-
ers,” says Edward P. Murphy, presi-
dent/CEO of the National Music
Publishers™ Assn /Harry Fox Agency
“But even some publishers with interna-
tional otfices tind MIDEM useful by
holding their worldwide meetings in
conjunction with the conference.’

For Murphy and his organization—he
has attended MIDEM for 20 years as a
representative of the music-publishing
community—MIDEM is also the meet-
ing ground for NMPA's fifth annual
meeting of the International Copyright
Coalition (ICC). ICC is an indepen-
dent task lorce that {focuses on home tap-
ing legislation, and Digital Audio

cr
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Broadcasting. “I will be meeting with the
heads of 10 collecting societies, and as
chairman of the BIEM Asia Commitiee 1
will be attending a mecting of this com-
mittee.”

“A prime objective at ASCAD is com-

municating with the diverse industry |
groups whom we serve,” says chairman

of the board Marilyn Bergman, who is
attending her {irst MIDEM. “ASCAP has
traditionally attended MIDEM because it
has aflorded a good opportunity to meet
with writers, publishers, managers, attor-
neys, record company representatives
and press from all parts of the world, in
an informal and pleasant environment.”
Bergman will also serve on a MIDEM
panel, organized by CISAC, on the sub-
ject of “New Technologies: The Cons-
equences For The Artists And Their
Remuneration.”

Bergman will be accompanied to
Cannes by John LoFrumento, ASCAP
managing dircctor/COO, along with
ASCAP stalfers from New York,
Nashville, Los Angeles and London.

UNIFICATION OF CLEARANCES
“BMT’s attendance at MIDEM has two
vital components,” says Charlie Feld-
man, VP of writer/publisher relations,
who is among eight BMI stalfers, includ-
ing, among others, president/CEO
Frances Preston. senior VP of performing
rights/writer-publisher relations Del
Bryant, and senior VP of international
Ekke Schnabel, attending this year’s
gathering. “It’s very important to be visi-
ble among European publishers. We
handle a lot of music from publishers in
attendance. Last year, for instance, we
celebrated the success of Ace Of Base
with its original European publisher,
Claes Cornelius of Denmark’s Mega

Music, and BMG Music, its U S. publish- |
er. It's a competitive world in perfor- |

mance rights, and we want to meet as
many new worldwide publishers as pos-
sible.

“The second component is that
MIDEM has become a forum for publish-
ers in terms of global conditions, new
media and technology. There is a huge
move on for unification of clearances,
and administration of copyrights on a
global basis. In-depth panels at MIDEM
|will address such issues|.”

VIDEO LICENSING IN EUROPE

For U.S. music publishers themselves,
MIDEM has varied attractions. “One
industry matter, in particular,” says peer-
music senior VP Kathy Spanberger, “that
peermusic is hoping will be addressed,
and hopelully resolved, is in regard to
music-video licensing on the European
continent. At MIDEM, discussions will
be held that will try to determine a con-
sensus among the various societies and
publishers throughout Europe on this
issue.” Spanberger says she hopes that
an agreement can be reached so that
manufacturers and producers “can
obtain the proper local licenses they
need to sell their product. If these licens-
ing rights are agrced to by the societies
and publishers, then product will be
more easily licensed on a territory-by-ter-
ritory.” Pcermusic’s attendance at
MIDEM is a perfect one: it's heen there
every ycar since its inception 26 years
ago.

Speaking as a smaller independent
publisher, Stu Cantor of New York-based
Next Decade Entertainment, says that
MIDEM offers “the best opportunity to
meet other publishers from around the
world in order to make new contacts and
generate income for your catalogs.” Fax
and phone communication is not
enough, he explains. “Personal contact
always seems to enhance the working
relationship and increases the likelihood
of future dealings.” &
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For U.S. Indie Distributors,

MIDEM ‘95 ——

A Chance To “Reaffirm
Relationships” With Face-
To-Face Meetings

BY DON JEFFREY

NEW YORK—IN THE U.S., MANY INDEPENDENT MUSIC DISTRIBUTORS view the MIDEM con-
vention as an opportunity to forge distribution deals in Europe and Asia for their labels,
as well as a chance to meet face-to-face with their overseas accounts.

But one-stop wholesalers say that, because exports are not as important to them as they
were before, they are either not attending this year or are taking a low profile.

The once-hot issue of exports by U.S. one-stops of major-label product to Europe has
cooled, but sources say—off the record—that, although the majors have told the whole-

Gnee Calalog

REGGAE MUSIC
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INTERNATIONAL MUSIC NETWORK %
MEANS BUSINESS

ROBA MUSIC GERMANY: NADA MUSIC HOLLAND:
MUSHROOM MUSIC AUSTRALIA: CURCI MUSIC ITALY:
FREGATE MUSIC FRANCE: MISTY MUSIC SCANDINAVIA:
HANS KUSTERS MUSIC BELGIUM, SPAIN & PORTUGAL:
SHINKO MUSIC JAPAN: GALAXIA MUSIC MEXICO & S. AMERICA:
NEW MUSIC ISRAEL: TRANSISTOR MUSIC S. AFRICA

Our international consortiumn of independent music publishers now has well over
100 American companies choosing us to represent their foreign publishing rights.

These companies enjoy efficiency and accuracy and receive source documents with
their accountings including copies of MCPS, PRS and sub-publisher statements.

We offer “at source” collections and sub-publishing deals where we will
effectively work copyrights and clean up registrations.

We pay advances and pipeline income when appropriate and can be
flexible when structuring a deal.

See us at MIDEM on Stand 23:09 or contact us in London:
INTERNATIONAL MUSIC NETWORK LTD

83 Palmerston Road, Buckhurst Hill, Essex 1G9 5NS United Kingdom
Tel: (44) (181) 505 2588 and Fax: (44) (181) 559 1159

Top: Navarre chairman Eric
Paulson.

Center: Caroline’s international
manager René Klaassen.
Bottom: REP chief executive
Robert Simonds.

salers to stop the practice, it still goes on.
One executive, who did not wish to speak
for attribution, says, “1 think everybody’s
still doing it and not saying anything. The

Features...
e Copyright Registration and Renewal

® Mechanical and Synchronization
Licensing

e Composer and Publisher Royalities

MUSIC PUBLISHING
ADMINISTRATION SOFTWARE

= COPYRIGHT = LICENSING = RECORD ROYALTIES
8 PUBLISHING ROYALTIES = SONG PLUGGING

For more information or a demonstration, call...

GRUENER SOFTWARE ENGINEERING, INC.
Tel: 800-638-6878/818-781-2664 Fax: 800-367-6878/818-781-2436
6901 Hayvenhurst Avenue, 2nd Floor, Van Nuys, California 914064632

majors know it’s being done by the one-
stops.”

But many one-stop executives assert
that the export market has dried up. They
say that’s not just becausc the majors
frown on it. The big reason is that the rela-
tive strength of the dollar against European
currencies has made exporting a less prof-
itable business than it used to be. And,
because albums now generally have the
same release date in Europe as in the U.S.,
the market for American titles that are still
awaiting release in Europe is not signifi-
cant.

Independent distributors say there is
considerable financial risk for both
importers and exporters of music. The
product goes one way because high freight
cxpenses and customs-clearance charges
make returns too expensive.

For Caroline Distribution, MIDEM
offers the opportunity to make distribution
contacts with businessmen in countries
like Australia, Japan and China. René

Klaassen, international manager of

Caroline, says, “We want to locus atten-
tion on the Pacific Rim more than ever
before.” He adds, “1 hope this MIDEM to
definitely hook up with some people I have
approached. It’s a very slow process. |
want to sec if I can finally accelerate the
process a bit and start laying the ground-
work for the MIDEM in May in Hong
Kong.”

Caroline’s strategy, which Klaassen says
“has paid off,” is to find one wholesaler to
do business with in each country, “instead
of selling to whoever will take it.” Last
year's MIDEM was a success for Caroline,
says the executive, because the company
managed to hook up with partners in
southern Europe.

TRAUMA-TIZED AT MIDEM

John Salstone of M.S. Distributing Co.,
says he and co-owner Tony Dalesandro
will be at MIDEM. “We have found a lot of
labels around the world with really good
product looking for distribution in the U S.
We go there to meet them.” At last year's
convention, he says, they picked up
Trauma Records.

Asked about exporting opportunities,
Salstone says, “We were contacted by a lot
of companics, but we didn't really go after
that. We assume most of our labels have
licensing deals with European countries.”

Eric Paulson, chairman of Navarre, a
publicly traded independent distributor,
says last year's MIDEM was “informative”
and valuable because the company was
looking to expand some of its existing con-
tracts to Canada and Mcxico. Decisions
were made after the convention. But he
says he is passing up this year's MIDEM in
favor of its sister convention, MELIA, a
technology forum at which he hopes to
reach licensing agreements for multimedia
products for a software developer Navarre

owns.
Billy Emerson, chairman of Secaucus,
N.J.-based Independent National

Distributors Inc., (INDI), was uncertain at
press time whether he would attend the
convention. “There are opportunities to
pick up import lines to distribute in this
country,” he says. But he adds, “My real
thrust is to be the leading distributor of
domestically distributed product. 1t's more
the labels’ responsibility than mine to pick
up distribution in Europe. We don’t hold
ourselves out to be A&R people.”

STAY-AT-HOMES

For those independent distributors and
one-stops whose business is restricted to
the U S. or North America, MIDEM has lit-
tle appeal.

Harold Lipsius, president of the one-
stop Universal Record Distributing Corp.,
says, “There’s really no reason for us to go.
We don’t export and we don’t import and
we don't manufacture and we don’t look
for publishing deals.”

Robert Simonds, chiel executive of
Minneapolis-based independent distribu-
tor The REP Co., says, “We're not looking
for import and export opportunities. REP’s
really a new distribution company. We
have a lot of work to do in the U.S. before
looking at other countries.”

Jerry Bassin, co-president of Alliance
Entertainment Corp., which is a publicly
traded independent distributor and opera-
tor of one-stops, says he is not attending
MIDEM “because Alliance basically isn’t in
the export business.” And he adds, “It's an
expensive trip.”

Barney Cohen, president of the
Woodland, Calif.-based one-stop Valley
Record Distributors, says, “We're growing
so nicely that we haven’t seen exporting as
a necessity.” But Valley is a partner with
Rounder Records in a joint-venture inde-
pendent distributor, Distribution North
America, which does attend MIDEM.

Duncan Browne, president of
Cambridge, Mass.-based Distribution
North America, says he goes to MIDEM to
“perpetuate relationships” with his over-
seas accounts. “This convention repre-
sents to us a foreign version of the mini-
NARMSs of old. We have an opportunity to
sit down with some of our vendors and
talk about common issues and reaffirm our
relationship.”

Browne says that he and international
customers “talk about the business over
the past year and where it’s going.” He says
Europeans are interested in the changes in
music retail in the U.S., especially the
trends of consolidation and expansion of
superstores. Bigger stores mean greater
demand for catalog product. Says Browne,
“The ongoing and ever-expanding retail
commitment to deeper catalog is a poten-
tial benefit to foreign vendors.” And to his
company as well, he adds. @

MIDEM
Booth
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ASCAP, BMI and MCPS/PRS Forms
Track Advances and Recoupments
Master Recording Licensing

Artist, Agent and Producer Royalties

Alava, 140 Bjos. 0801

Tel.: +343 300 60 00
At Midem: Residence Croisette Maubourg Tel.

DISTRIBUCIONES

ISGCLUB ss.

DISTRIBUIDOR-EXPORTADOR-IMPORTADOR / DISTRIBUTOR-EXPORTER-IMPORTER

Barcelona (Spain) Contact: Mario Garcia (Export) /
Fax: +343 309 03 63

DESDE ESPANA... TODO EN MUSICA ESPANOLA!!
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RovaLTiEs FRoM
THE Rim

With Taiwan the test case,
introduction of the region’s
first royalty-rate system is

spreading. It could have hap-

pened quicker, says one

observer, but “we’ve still
accomplished a hell of a lot
in a very short time.”

BY MIKE LEVIN

ASIA—THt SLOW PROCESS OF INTRODUCING
mechanical royalties to Asia turned the
corner in December, when multinational
record companies in Taiwan started pay-
ing publishing royalties under a region-
wide agreement. At least three domestic
companies say they will join the agree-
ment immediately.

The deal is expected to incorporate the
Pacific Rim territories of Indonesia, the
Philippines. South Korca and Thailand
during 1995. Hong Kong, Singapore and
Malaysia have paid mechanical royalties
for several years, and Taiwan’s $250 mil-
lion market was the first target under a
pan-Asia Memorandum of Under-
standing first instituted in January 1994

The 12-month lag in getting payment
flowing was not so much a breakdown in
the agreement as a lesson in realities of
the region

“Just say [the dclay] was a priming of
the pipe,” says David Loiterton, director
of BMG Music Publishing in Hong Kong,
the only major publishing company yet
to cstablish an office in Asia. “But it's
also onc more indication ol Asia’s ado-
lescent stage of development, in which
most things arc being introduced for the
first time.”

In Taiwan, for example, record compa-
nies were willing to pay once the memo-
randum was signed. But adequate
accounting and reporting procedures
were not in place to carry it out. Taiwan
in 1994 was a test casc to see how quick-
ly the system’s machinery could he estah-
lished.

“Without a mechanism in place, it is
difficult to fight piracy or convince devel-
oping countrics of the benefits of pub-
lishing. All the other little details have to
wait until people understand the sys
tem,” says George Hwang, head of
Warner Publishing in Hong Kong, a
deparrment of Warner Music

DELAY IN PAYMENTS

Both EMI Publishing and Warner-
Chappell had plans to set up region-wide
operations in 1994, but the slow
progress toward a payment system and a
lack of qualified executives delayed
them.

Officially, the memorandum, which
was driven by the initiative of BMG,
called only for the establishment of
national publishing associations (NPAs).
But with mechanicals alrcady flowing
among all record compaies, exccutives
assumed payments would start immedi-
ately in Hong Kong, Singapore and
Malaysia.

“I know we had a lot of work to do, but
quite honestly 1 thought [payments]|
would happen a lot quicker,”says
Loiterton. “Even still, we've accom-
plished a hell of a lot in a very short
time.”

The original agreements set royalties at
2.7% of wholesale for two years, rising to

Continued on page 61
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PaciFic Rim
Continued from page 59

5% in 1996. Once pa
ments start, they should
be retroactive 1o the
beginning of 199+

Major domesiic record
companies in Asia now
understand the in
evitahility ol paying
mechanical royaltics.
The roughest part has been educating
executives about paying for something
they never had to before, says Loiterion.

Another hurdle was thar existing pub-
lishing departments were under the con-
trol of the labels themselves. The memo-
randum helped explain that a publishing
industry musi exist independent of the
record companies,

“lt’s not contrary to the interests ol
record companies for NPAs ro handle

PolyGram Music Publishing’s
Yvette Tung

publishing royalties as far as [ can see,
says a publishing executive lor a
Tatwanesc record company. “My hosses
have told me that if we are going 10 get
involved, we have 1o do it properly,
according to industry specilications.

BMG's ininative will take publishing
out of the hands of the labels hy offering
an ellicient, pan-Asian revenue-generat-
ing alternative. It introduced collation
and collecring systems in Taiwan that can
he applied to every country. It also has
gained the trust of domestic companics
hy demonstraiing how copyright laws in
all rerritories will help national publish-
ing associations light growing piracy of
publishing rights.

ELIMINATING FLAT-FEE
PAYMENTS
Another benefit has been to help elim-
inate a traditional flat-lec payment sys-
tem lor songs that has strangled previous

«o.an unusual blend
of care and artistry in
presenting the music
of the American
Indian.

David P. McAliester,
ETHNOMUSICOLOGY

QUALITY RECORDINGS OF TRADITIONAL
AMERICAN INDIAN MUSIC SINCE 1966
Call or Write for Catalogue of
Over 100 Titles in Stock.

Box 472-B - Taos - New Mexico 87571

505 776-2953 / Fax 505 776-2804

Mearroer of
See usat MIDEM 95!  NAIRID

MIDEM '95 o

attempts at paying royalties. But most
significantly, the memorandum shows
how a system conceived in the \West can
work in the East and benefit everyone in
the industry
Because this sort ol agreement is

something for the long-term health of the
industry, all record companies must
understand that it is to their henelit 10 be
included.” says Yvetie Tung, manager ol
PolyGram Music Publishing in Taiwan.

At least one international publishing
house has been impressed. Paul Simon
Music dumped its previous Fepresenta-
tion in Asia and moved to BMG following
the implementation of the region-wide
memorandum

‘Mainly, we are looking lor protection
right now, but David Loiterton impressed
us with the work he’s donc out there
says publishing manager Eleanor Swan
‘Il |mechanical royaliics| become a part
of the [Asian industry|. it will be a great
lelp lor us.

LACK OF ACCURATE
INFORMATION

There are still many problems to over
come helore paymeni of publishing ro
alties becomes a lully accepred practice
in the Asian markets. In countries like
South Korea, monopolistic forcign orga-
nizations such as the national publishing
associations and the 1IFPLarc cither illegal
or spurned as parasitic. Also, Asia’s noto-
rious reluctance to reveal accurate infor-
mation will slow payments (or many
years.

Publishing executives say thesc and
other points will have 10 be line-tuned
later.

“Even if the information supplied is
lincorrect|, at least we are getting a sys
rem in place,” says loiterton. “Aficr only
10 months ol negotiation, success is hest
measured by local acceptance, not cash
flow, especially when payments are onl
part of a publisher’s job.

Better exploitation ol repertoire is also
a high priority for national publishing
associations, which have done a basic job
in the pasr according o righis holders
like Paul Simon Music. “I spend sleepless
nights worrying about it,” says Warner’s
Hwang. “We need ncw ways to sell
music

Asia is ripe for exploitation ol music in
media commereials, clubs and karaoke
Traditionally viewed as non-vital parts of
a record company, publishing exccutives
in Asia tend to be accountants, not music
people. Independent national publishing
associations will be able 1o generate
whole new cash streams.

For now, the introduction of a
mechanical royalty system into all the
region’s countries can only proceed slow-

encountering the same problems in
cach new market thar were faced in
Taiwan, plus a whole set ol unique ones.

The entry of other multinational pub-
lishers would speed the process along,
especially in countries like Thailand
Indonesia, Korea and the Philippines,
where local record companies control the
majority of the industry and are comfort-
able with the status quo.

‘l understand that ir isn’t economical-
ty viable right now for some publishers to
set up,” says Loiterton. “However, the
sooner everyone is involved, the sooner
we can get away {rom the mentality of an
exploitive, international cartel.” &
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International
RCA’s Chieftains Collahorate With All-Stars On ‘Black Veil’

W BY KEN STEWART

DUBLIN—Any record that opens with
Sting singing a cappella in Gaelic is
sure to attract a great deal of attention.
That’s the novel approach Paddy Mo-
loney chose to introduce “The Long
Black Veil” on RCA/BMG, the 31st al-
bum from Ireland’s veteran music am-
bassadors, the Chieftains. The album
was released Jan. 23 in Europe and
Jan. 24 in the U.S.

Recorded in Dublin between
October 1993 and June 1994 with the

working title “The Chieftains And

Friends,” the album also has guest ap-

pearances by Mick Jagger, the Rolling
Stones, Sinead O'Connor, Tom Jones,
Van Morrison, Mark Knopfler, Mari-
anne Faithfull, and Ry Cooder.

“The Long Black Veil” was produced
by Moloney, with the Jagger/Stones
tracks co-produced with Chris Kimsey.
Cooder shared production credits with
Moloney on his tracks.

The Chieftains will appear at the Na-
tional Assn. of Recording Merchan-
disers convention Feb. 21 in San Diego.

The Dynamics of

Southeast
Asia

A Billboard Spotlight

It takes a real pro to keep up with one of the music
industry’s fastest growing regions.

In our May 20th issue, Billboard’s international editors
and correspondents throughout Asia will examine the
mechanisms for marketing local and international
talent in the region, with emphasis on multinational
major record companies and local independent labels.

This spotlight will include comprehensive

coverage of:

» What media are important in the

artist’s marketing process

» What trends are apparent in local

and.regional promotion

» How marketing styles are affectjng musical genres
* The role that Asian based music retailers play
* The leading music executives in the region

Billboard is your only communicator to the ENTIRE
world of music. Contact your sales representative
today and become a part of this exciting new issue!

Southeast Asia: Grace Ip - 310 - 330 - 7888
Japan: Tokura Akiyama - 8144 - 433 - 4067
Aki Kaneko - 213 - 661 - 8884

Australia: Amanda Guest - 613 - 9824 - 8260
U.S. Gene Smith - 212 - 536 - 5001

Issue Date: 5/20
Ad Close: 4/25

Major participation and distribution of
issues at the first MIDEM ASIA!

A 20-city U.S. tour begins March 3 in
Salt Lake City and includes a stop at
New York’s Avery Fisher Hall on St.
Patrick’s Day. A 10-day U.K. tour is
likely in May or June, and they will
play Japan in October.

With such a starry lineup, “The
Long Black Veil” is on course to be-
come the triple-Grammy winners’ big-
gest international hit.

“The Chieftains were on BMG's clas-
sical label before as a traditional
group,” says BMG Ireland’s managing
director Freddie Middleton. The Chief-

MAVW americanradiohisto Om

tains now have the full resources of the
company’s pop division backing them
throughout Europe.

“With the guests and change of la-
bel, they should reach a much broader
audience. In line with the rock element
of the new album, the Irish launch
party [Feb. 20] will be at Lillies, the
club most visiting artists go to in Ire-
land.”

Moloney, one of the Chieftains’
founders, says the current project was
first discussed in 1987.

Moloney says, “After our collabora-

tion with Van Morrison on ‘Irish
Heartbeat,” we talked to BMG about
bringing out a collection of tracks I'd
done on other people’s albums—with
Paul McCartney, Mick Jagger, Art
Garfunkel, and Mike Oldfield. I fool-
ishly said maybe someday I'll get them
onto my album—and they never let up.

“The first person 1 asked was Mick
Jagger, who said he'd love to do a song.
We looked at rebel songs, but he wasn'’t
too keen on my ideas about them, so we
compromised and came up with an
American ballad, ‘The Long Black
Veil,’ for him and ‘The Rocky Road To
Dublin’ for the Rolling Stones.”

Moloney found the Stones’ contribu-
tion was the toughest to capture,
mainly because everybody had such a
good time at Dublin’s Windmill Lane
studio.

“I was a little worried about it,” Mo-
loney says. “We had been there since
seven in the evening, and we still hadn't
put it down by two in the morning. It
was more of a party. We had our entou-
rage, they had theirs, and there were
about 50 people in the studio.

“It was going on and on. I thought
I was in control, but they just con-
tinued on. People got up and danced.
Eventually, I thought the best way to
finish was with a mechanical fade!”

Asked about the album concept, Mo-
loney sums it up as “The Chieftains
and friends and what they felt comfort-
able with,” adding that the guests were
cooperative. “It was these great rock
musicians and singers joining with us
in our little world of what we've been
doing for 32 years.”

Sting’s version of the well-known
Irish song “Mo Ghile Mear” (trans-
lated by Sean MacReamoinn as “Our
Hero”) was the last to be recorded.
Moloney says Sting had no hesitation
about singing Gaelic; in fact, he wanted
to sing entirely in the Irish language,
but it was thought a bilingual interpre-
tation would be better.

“It was recorded in Sting’s mansion
in Wiltshire, England, and we ended up
having a massive Indian feast,” Mo-
loney says. “We had such a great time
there, it wasn’t a session—it was an
event. In Dublin the next day, I
brought in the male voices of [Irish
band] Anuna, drums, bass, bagpipes
... I ran out of tracks in fact.”

Parts of “The Long Black Veil” were
cut in New York and at the late Frank
Zappa’s home studio in Hollywood, Ca-
lif., where the Chieftains’ fellow Celt,
Jones, revived “Tennessee Waltz.”

“It’s one of our favorite tracks,” Mo-
loney says, “and I was impressed so
much that I composed a dance tune,
‘Tennessee Mazurka,’ that follows it.
Zappa was with us that day, and it’s
dedicated to him.”

The remaining tracks are “Have 1
Told You Lately That I Love You?”
(Morrison), “The Foggy Dew” and “He
Moved Through The Fair” (0’Connor),
“The Lily Of The West” (Knopfler),
“Coast Of Malabar” and “Dunmore
Lassies” (Cooder), “Love Is Teasin’”
(Faithfull), and “Changing Your De-
meanour,” an original by the Chief-
tains’ singer and bodhran player, Kevin
Conneff.

Although their partners on “The
Long Black Veil” include some of to-
day’s leading rock acts, The Chieftains
have maintained their own strong mu-
sical identity, producing one of the
highlights of their long career.

(Continued on page 68)
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International

GHANA PROTECTING COPYRIGHTS

(Continued from page 63)

a year, grossing about $200,000. The
rest of the money, at the moment, is
used solely by the Copyright Office for
administration, copyright awareness,
and anti-piracy activities.

However, $30,000 was due for the
second distribution last December of
public performance royalties paid to
composers (international repertoire ac-
counts for 19%). The money was col-
lected from hotels, some music venues,
and the one state-owned broadcasting
organization.

The broadcasting situation is bound
to change as soon as the Independent
Media Corporation Of Ghana (IMCG)
seems determined to use any means to
speed up the creation of independent
broadcasting—initially radio—in the
country. While the concept has been
accepted by successive governments
since the late 1970s, the slowness in

announcing the radio franchise win-
ners by the Frequency Control And
Resistation Board led to IMCG, which
had gone through the application proc-
ess on air, citing the constitution as
giving it the right to operate any media
without government interference.

IMCG’s equipment was seized in De-
cember after nearly two weeks of mu-
sic-only broadcasting, and four staff
members were arraigned on illegal
broadcasting charges. The director of
public prosecutions has appealed a de-
cision by the Acera High Court, asking
for the confiscated equipment to be
handed back to IMCG, while the con-
stitutional issue surrounding the case
was looked into.

On a brighter note, musicians now
able to ascertain their sales are switch-
ing from lump-sum to royalty-based
deals. In addition, local-artist record

sales, which used to be as low as 5,000
units a few years ago, now are as much
as 250,000 plus, though a modest hit will
sell between 70,000 and 100,000 units.
“Now you can see musicians driving in
their own cars,”says Ampadu.

According to Chris Ankrah, man-
aging director of Citirock, the only com-
pany with licenses from the majors—
WEA and BMG, in this instance—
Kenny G’s “Breathless” has sold about
80,000 and Whitney Houston’s “I'm
Your Baby Tonight” still turns over
7,000 units a year.

These figures should actually be
more: While local piracy is down, law
enforcement agencies have not been
equally successful in tackling false for-
eign product.

Much of this international material is
imported from the Far East. It acquires
a facade of legitimacy once the distribu-
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Tel: (310) 459 6913  Fax: (310) 459 6416

tors have it stickered with banderoles.
“Imports are our problem,” says
Mould-Iddrisu, adding, “When it comes
to local procluct, one doesn’t have a pi-
racy rate of one more than 10-15 per-
cent, but when you talk about foreign
works—that’s become very difficult for
us to control.”

While there is room for improve-
ment, what is happening in Ghana is
well in advance of many Third World

countries. Except for South Africa and
the Francophone countries, no other
African country has turned copyright
works into financially beneficial prop-
erty for creators of music. And with the
increasing awareness of copyright is-
sues both among the creators and the
general public, plus the seriousness
with which both the government and
the courts take the issue, things look to
get better.

DISCORD INTENSIFIES IN JASRAC, KOGA DISPUTE

(Continued from page 63)

the basic illegality of the deal, ap-
proval or no approval.

Fujipacific Music President
Ichiro Asatstuma says the six music
publishers’ representatives on the
JASRAC board didn’t support the
motion to file suit against Ishimoto
because, he says, the executive
board was asking for a free hand to
sue Ishimoto and the others without
specifying what charges it wanted to
bring against the former chairman.

“It’s simplistic to say there’s a
split in JASRAC, because some [two
out of 12] writers joined us in oppos-
ing the motion to sue Mr. Ishimoto,”
Asatstuma says.

Meanwhile, the dispute has
caught the attention of the media
here, with some weekly magazines
claiming that music publishers op-
pose the Ishimoto lawsuit because it
threatens to expose the way they al-
legedly have been running JASRAC
from behind the scenes.

Specifically, Music Publishers
Assn. of Japan chairman Misa Wata-
nabe is accused of engineering the
Koga loan in exchange for getting a
bargain price from Shimizu when
she hired the firm to build her new
home, as well as of inciting harass-
ment by right-wing groups of the
homes of JASRAC chairman To-
shiro Mayuzumi and president Ray
Nakanishi last year.

Watanabe strenuously denies the
accusations.

“I had absolutely nothing to do
with [the harassment campaign],”
she says, adding that her contract
with Shimizu was totally unrelated
to the Koga deal.

“I didn’t have any influence in this
matter,” Watanabe says. “Yoyogi
[the area of Tokyo where the Koga

building is located] is quite far from
my office, and I would rather have
[JASRAC’s offices] somewhere
more central.”

Watanabe has sent a letter to
weekly magazine Gekkan Gendali,
asking for a retraction of its accusa-
tions against her.

“T want to believe what Mrs. Wa-
tanabe has said about using her own
money to build her house and there
being no kickback,” says Aoki, des-
cribing the MPAJ as a “strong pres-
sure group.”

One JASRAC insider speculates
that the suit against Ishimoto and
the three former executives will
never go to trial and that the courts
will eventually impose a compromise
solution on Koga and JASRAC,
which would be par for the course in
consensus-oriented Japan. Aoki,
noting that JASRAC and Koga have
tried to renegogiate the deal four
times, says he’s not optimistic about
reaching such a compromise.

RCA’S CHIEFTAINS

(Continued from page 66)

As Moloney says, “We haven’t lost
what we’re best at.” Far from it, as
indicated by last year’s Grammy for
best traditional folk album (“The Celtic
Harp”) and plans for their next two al-
bums: Celtic music from Galicia and
“The Famine Symphony,” which will be
performed in Quebec, Canada, in July.

“I've been working on ‘The Famine
Symphony’ for six years,” says Mo-
loney. “It has a global flavor, with in-
ternational artists involved, because 1
want to emphasize famine today, as
well as the famine we had in Ireland
150 years ago.”

Billboard’s 1994 International Latin Music Buyer's Guide puts—|
a world of Latin Music contacts in the palm of your hand!
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IMM 935 SINGAPORE

IMM95 -

|7 - 20 May, Hyatt Regency The right place to meet the right people

THE ONLY ESTABLISHED MUSIC INDUSTRY
CONVENTION IN PACIFIC ASIA

| 2 good reasons to say YES )

M IMM is the only established
music convention in SE Asia.

M IMM is the only convention where
you are certain to do business.

M IMM 95 will be the biggest yet.
with more exhibitors and more delegates

than any other comparable event in SE Asia.

M IMM is the best opportunity to meet
new trading partners in SE Asia.

M IMM is the most cost-effective way of
reaching these markets.

M IMM attracts the most senior decision
makers in the music industry.

M IMM's exhibition is all-inclusive
no hidden extras.

M IMM's hospitality is first class,
and complimentary.

M Singapore is the most popular
and most successful
convention venue in SE Asia.

M IMM '95 is the right place to
meet the right people.

E IMM's series of seminars and lectures
are the most informative, effective
and decisive.

E( IMM means successful business
with quality and style.

IMM'95 - Your passport to 2.5 billion people in 13 key territories:
Australia ® China ¢ Hong Kong ¢ India ¢ Indonesia e Japan ¢ South Korea
Malaysia ® New Zealand e Philippines ¢ Singapore ¢ Taiwan e Thailand

HOW TO PARTICIPATE:

IMM Contacts: Visil us at Midem from Jan 30th to
Phil Graham, General Manage Feb 3rd. Our telephone number
Heather Nedwell, IMM Co-Ordinator during Midem is (33) 92 98 71 72.
Come & join us for a Singapore sling,
pick up a brochure, or take this final
opportunity to register at Early Bird
rates. Join us at any time aboard the
IMM cruiser adjacent to the

Palais des Festivals.

Brian Batchelor, CEO

Tel (London) +44(0) 171 723 2277

Fax (London) +44(0) 171 723 2288

IMM Ltd. 245 Old Marylebone Road,
London, NW1 5QT, England, UK.
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HITS OF THE €3 WORLD

© 1992, Buiboaid / BRt Communications

JAPAN (©empa Publications, Inc.) 1/30/95 CANADA (Tre Record) 1/23/95 GERMANY compiled by Media Control 1/24/95 FRANCE (sNep/FoP/Tite-Live) 1/14/95
THIS | LAST THIS | LAST
week ngI( SINGLES WEEK WwEEK SINGLES week |week|  SINGLES WEEK | WEEK| SINGLES
1 | 1 | CRAZY GONNACRAZY TRF AVEX TRAX 1 | 1 | ALWAYS BON JOVI MERCURYFGD 1 | 1 | TEARS DON'T LIE MARK OH MOTOR MUSIC 1 | 1 | CANYOUFEEL THE LOVE TONIGHT ELTON JOHN
HOSHI KEIUKE KUWATA & MR, 2 | 2 | SECRET MADONNA MAVERICKWEA 2 | 2 | CRANBERRIES ZOMBIE IStanD MERCURY
2 |new gﬁfgggﬁ) VICTOR/TOY'S FACTORY 3 3 CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 3 4 CONQUEST OF PARADISE VANGELIS eAST wesT 2 4 1" LL MAKE LOVE TO YOU BOYZ Il MEN moTown
3 6 MUSUKO TAMIO OKUDA sony HOLLYWOODWEA 4 5 | STAY ANOTHER DAY EAST 17 POLYGRAM 3 6 | SATURDAY NIGHT WHIGFIELD POLYGRaM
4 4 TOMORROW NEVER KNOW MR. CHILDREN TOYs 4 4 ON BENDED KNEE BOYZ Il MEN mMOTOWN/PGD 5 3 COTTON EYE JOE REDNEX zvx 4 2 SECRET MADONNA wARNER
FACTORY 5 5 LOVE S ALL AROUND WET WET WET LONDON/PGD 6 8 IT'S COOL MAN XXL zvx 5 5 CHACUN GA ROUTE K.0.D. virGIN
5 5 EVERYBODY GOES MR. CHILDREN T0Y'S FACTORY 6 7 DO YOU WANNA GET FUNKY C+C MUSIC 7 9 MAX DON'T HAVE SEX WITH YOUR E-EROTIC INT 6 7 SHORT DICK MAN 20 FINGERS emi
6 2 COROLLA 11 NI NOTTE KENJI OZAWA Emi FACTORY COLUMBIASONY 8 7 FOREVER YOUNG INTERACTIVE INT 7 17 ALWAYS BON JOVI MERCURY
7 | 3 | SEITEN O HOMERUNARA ASKA Emi 7 | 6 | GOONMOVE REEL Il REEL QUALITY/PGO o | 6 | ANANGEL KELLY FAMILY epeL 8 | 8 | REGULATE WARREN G & NATE DOGG ISLAND
8 | 7 | ANATAO KANJITEITAI ZARD POLYGRAM 8 | 9 | RIGHT BESIDE YOU SOPHIE B. HAWKINS 10 | NEw| SHORT DICK MAN 20 FINGERS zv 9 | 10 | ALL1WANNADO SHERYL CROW A&m
9 |NEW| DA-YO-NE EAST END X YURI EPIG/SONY COLUMBIA/SONY 11 |NEw| OLD POP IN AN OAK REDNEX zvx 10 | 13 | L'HISTOIRE DE LA VIE DEBBIE DAVIS sony
10 | 10 | HERO MIHO NAKAYAMA xinG 9 | 8 | CIRCLE OF LIFE ELTON JOHN HOLLYWOODWEA 12 | 10 | CIRCLE OF LIFE ELTON JOHN poLYGRAM 11 | 3 | 1SWEAR ALL-4-ONE atcanmic
ALBUMS 10 | 10 INSENSITIVE JANN ARDEN aamPGo 13 | 13 | THERE IS A STAR PHARAO SONY 12 | 12 IT'S A RAINY DAY ICE MC POLYGRAM
1 | 1 | MR.CHILDREN ATOMIC HEART Tovs FACTORY }; i; ;‘d’:';[;ATF;?‘SDQ(?LRL?;G‘;‘?S%"E'S — 14 | 12 | ANOTHER DAY WHIGFIELD zrx 13 | 9 | LACORRIDA FRANCIS CABREE oo
: VIRGINICEM 14 | 14 | ENDLESS LOVE LUTHER VANDROSS & MARIAH
2 |NEW ﬂ:\gasnc SINGLES-FLIGHT RECORD 2 Tokuma A o R N (T s ey 15 | NEW ?oErJ?E COMES THE HOTSTEPPER INI KAMOZE e
3 3 VARIOUS MAX SONY 14 15 WILD NIGHT JOHN MELLENCAMP MERCURY/PGD 16 | 20 WHEN DO | GET TO SING MY WAY" SPARKS 15 15 COME OUT AND PLAY OFFSPRING rias
4 |NEW| THE ALFEE MUGEN NO HATEN! PONY CANYON 15 13 TURN THE BEAT AROUND GLORIA ESTEFAN epic/ ARISTA 16 |NEW | LOVE RELIGION U96 MOTOR/POLYGRAM
5 | 2 | SMAP COOL victor SONY 17 | 11 | ALWAYS BON JOVI MERCURY 17 |NEW| SYMPATHY FOR THE DEVIL GUNS N' ROSES
6 5 VARIOUS NOW 2 emi 16 16 SUKIYAK! 4 P.M. NEXT PLATEAU/PGD 18 16 RAVE NATION DJ HOOLIGAN EAST WEST GEFFEN
7 | 2 | yUMI MATSUTOYA THE DANCING SUN toswimemi | 17 | 17 | THE SWEETEST DAYS VANESSA WILLIAMS 19 | 19 | DIE NACHTIGALL SINGT K2 koc 18 |NEW| LET THE BEAT GO ON DR.ALBAN nnB
8 6 | CORNERSTONES CHIKUZEN SATOH FUN HOUSE 18 | 20 :_"ER(:C:%‘:’E AMY GRANT asaped 20 | 15 | CAN YOU FEEL THE LOVE... E. JOHN POLYGRAM 19 | 20 EOELE(I;-RTA:E HEAT OF THE NIGHT MASTERBOY
9 |NEW| CYNDI LAUPER GREATEST HITS ePiC/SONY ALBUMS
10 |NEw| BLUE HEARTS MEET THE BLUE HEARTS WELDAC 19 | 20 | THINK TWICE CELINE DION COLUMBIASONY 1 | 1 | NONEEDTO ARGUE CRANBERRIES ssuano 20 | 16 | GIRLS JUST WANT TO HAVE FUN CYNDI LAUPER
20 | REN | ANYTIME ANYPLACE JANETJACKSON viravcewa | o |3 | g e o O THAT FEELING. ook EPIC
ALBUMS o, ALBUMS
1 1 GREEN DAY DOOKIE REPRISEWEA 3 2 KELLY FAMILY OVER THE HUMP epEL 1 3 BOYZ # MEN 1! motown
2 3 NIRVANA MTV UNPLUGGED IN NEW YORK pGc/um 4 4 VANGELIS 1492-CONQUEST OF PARADISE EasT 2 2 FRANCIS CABREL SAMEDI SOIR SUR LA TERRE
3 | 2 | PEARL JAM VITALOGY EPICSONY WeST COLUMBIA
4 | 5 | EAGLES HELL FREEZES OVER GEFFENUNI 5 5 | BON JOVI CROSS ROAD MERCURY 3 1 | SOUNDTRACK THE LION KING sony
5 | 4 | AEROSMITH BIG ONES GEFFEN/UNI 6 | 6 | WESTERNHAGEN AFFENTHEATER wea 4 | 9 | RENAUD A LA BELLE DE MAI viraIN
6 | 7 | GARTH BROOKS THE HITS CAPITOLCEMA 7 | 7 | SOUNDTRACK THE LION KING PHONOGRAM 5 | 5 | ICEMC ICE'N GREEN poLYGRAM
7 6 R.E.M. MONSTER WARNER BROS./WEA 8 8 STING FIELDS OF GOLD Asm 6 4 NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN
NHHERLANDS {Stichting Mega Top 50} 1/21/95 8 13 CRANBERRIES NO NEED TO ARGUE (SLAND/PGD 9 10 SOUNDTRACK DER KONIG DER LOWEN poLYDOR 7 6 MARIAH CAREY MUSIC BOX coLumsia
THIS | LAST 9 | 8 | BONJOVI CROSS ROAD MERCURYPGD 10 | 11 | EAST 17 STEAM LONDON 8 | 7 | SOUNDTRACK FARNELLI auviois
weEek |week | SINGLES 10 | 9 | BOYZII MEN Il MOTOWNPGD 11 | 9 | NIRVANA MTV UNPLUGGED IN NEW YORK cerren | 9 | 19 | PATRICK KAAS TOUR DE CHARME coLumaia
1 1 | NOLIMIT IRENE MOORS & DE SMURFEN tmi 11 | 11 | VARIOUS ARTISTS DANCE MIX'94 QuaLTy 12 | 14 | J. KADISON PAINTED DESERT SERENADE emi 10 | 14 | OFFSPRING NATION BARCLAY/FOLYGRAM
2 | 3 | WONDERFUL DAYS CHARLIE LOWNOISE powvoor | 12 | 18 | SHERYL CROW TUESDAY NIGHT MUSIC CLUB 13 | 12 | PEARLJAM VITALOGY eric 12 | 11 | SOUNDTRACK PULP FICTION Bua
3 2 WEAROM NOU JiJ MARCO BONSATO POLYDOR AEM/PGD 14 16 R.E.M. MONSTER WARNER 13 15 JEAN FERRAT FERRAT 95 TEMEY
4 4 t WILL SURVIVE HERMES HOUSE BAND POLYDOR 13 13 BEATLES LIVE AT THE BBC capiToLCEMA 15 13 BEATLES LIVE AT THE BBC appLE/EMI 14 10 CARRERAS/DOMINGO/PAVAROTT! 3 TENORS IN
5 | 5 | STAYANOTHER DAY EAST 17 MeRCURY 14 | 14 | OFFSPRING SMASH eriapH 16 | 15 | S.CROW TUESDAY NIGHT MUSIC CLUB Aem CONCERT 1994 weRNER
6 |NEW| TEARS DON'T LIE MARK'O PoLYOOR 15 | 12 | THE TRAGICALLY HIP DAY FOR NIGHT mcaun 17 |NEW| ANDREW LLOYD WEBBER THE VERY BEST OF 15 | 18 | ALAIN SOUCHON CEEST DEJA CA viRGIN
7 6 ZOMBIE CRANBERRIES MERCURY 16 15 TOM PETTY WILDFLOWERS WARNER BROS/WEA ANDREW LLOYD WEBBER POLYDOR 16 13 STEPHAN EICHER NON Cl BADAR GUARDA E
8 |NEW| HYPER, HYPER SCOOTER epeL 17 | 17 | MADONNA BEDTIME STORIES siRenwea 18 | 17 | AEROSMITH BIG ONES Gerren PASSA POLYGRAM .
o |NEw| THE LA.LASONG TALK OF THE TOWN xocH 18 | 16 | BOBSEGER GREATEST HITS caprmoucema 19 | 19 | CARRERAS/DOMINGO/PAVAROTT! THE 3TENORS | 17 | 12 | BEATLES LIVE ATTHE BBC apeeew
10 | 10 | LOVE RELIGION U96 poLyDoR 19 | 20 | STING FIELDS OF GOLD AsmpGD IN CONCERT 1994 TELDECWARNER 18 | 17 chwggsl;é\;vmﬁ RETURN OF THE SPACE
20 | 19 m:jzlgys ARTISTS PULP FICTION SOUNDTRACK 20 INEW! PUR SEILTANZERTRAUM INTERCORD 15 |NEw| LES ENFOIRES LES ENFOIRES AU GRAND REX
WEA
m m 20 | 20 | M.C. SOLAAR PROSE COMBAT POLYGRAM
WE Ew m | ITALY Musica e Dischi) 1/23/95
) . y n B s | st
©® 1995, Billboard/BP1 Communications (Music Week/ © CIN)  1/28/95 weex (weex| SINGLES
THIS | LAST | THIS | LAST 1 | 1 | ALLINEED!SLOVE INDIANA DISCOMAGIC
AUSTRALIA (Austraiian Record industry Assn.) 1/29/95 | weew | week| SINGLES WEEK |(wEex| ALBUMS 2 | 5 | ROUND AND AROUND TIPI.CAL. Lur
THIS | LAST 1 1 COTTON EYE JOE REDNEX INTERNAL AFFAIRS 1 3 CELINE DION THE COLOUR OF MY LOVE Eric 3 |NEW| LICKIT 20 FINGERS TIME/DOWNTIME
week |week| SINGLES 2 | 2 | THINK TWICE CELINE DION eric 2 | 1 | THE BEAUTIFUL SOUTH CARRY ON UP THE 4 | 4 | SURE TAKE THAT mca
1 1 ZOMBIE CRANBERRIES ISLAND 3 3 SET YOU FREE N-TRANCE ALL AROUND THE WORLD CHARTS co! piscs 5 3 SONG FOR YOU RADIO DEE JAY FOR CHRISTMAS
2 |NEW/|! PURE MASSACRE SILVERCHAIR SONY 4 4 HERE COMES THE HOTSTEPPER IN{ KAMOZE 3 4 PORTISHEAD DUMMY Go! BEAT RADIO DEE JAY
3 3 STAY ANOTHER DAY EAST 17 LONDON COLUMBIA 4 2 ETERNAL ALWAYS & FOREVER EM; 6 2 STRANGE LOVE KINA TIMEATALIAN STYLE
2 | 9 | ANOTHER NIGHT THE REAL MCCOY Buc s | 7 | TOTAL ECLIPSE OF THE HEART NICKI FRENCH 5 | 5 | OASIS DEFINITELY MAYBE CREATION 7 |NEW| iL CERCHIO DELLA VITA SPAGNA SOnv
5 | 2 | TOMORROW SILVERCHAIR sony BAGS OF FUN/LOVE THIS RECORD 6 | 6 | BLUR PARKLIFE FOOD/PARLOPHONE 8 [NEW| MERAVIGLIOSA CREATURA GIANNA NANNINI
6 | 8 | HERE COMES THE HOTSTEPPER INi KAMOZE 6 6 | TELL ME WHEN THE HUMAN LEAGUE asT wEST 7 7 | JIMMY NAiL CROCODILE SHOES £AST wesT POLYDOR
COLUMBIA 7 |NEW | BASKET CASE GREEN DAY REPRISE 8 | 10 | CRANBERRIES NO NEED TO ARGUE isLanp 9 6 | HYPER HYPER SCOOTER EpEL
7 | 7 | ONBENDED KNEE BOYZ Il MEN wmoTowN 8 | 10 | BUMP N'GRIND R. KELLY e 9 | 8 | BONJOVI CROSS ROAD meRcuRY 10 {NEW| SHE’S A RIVER SIMPLE MINDS viRGIN
8 | 4 | SHORT DICK MAN 20 FINGERS LIBERATION/FESTIVAL 9 | NEW| SHE'S A RIVER SIMPLE MINDS virGin 10 | NEW| THROWING MUSES UNIVERSITY aap ALBUMS
9 | 5 | ALLIWANNADO SHERYL CROW asm 10 | 5 | LOVEMEFOR AREASON BOYZONE roLyDoR 11 | 9 | EAST17 STEAM tonpon 1 | 3 | MARCO MASINI IL CIELO DELLA VERGINE RICORDI
10 | 10 | COME OUT AND PLAY OFFSPRING swock 11 | NEW le"S':‘AWAV (MC SAR &) THE REAL MCCOY voaicr 12 | 11 | M-PEOPLE BiZARRE FRUIT DECONSTRUCTIONRCA 2 | 1 | STING FIELDS OF GOLD asm
11 | 6 | ALWAYS BON JOVI MERCURY 13 | 12 | STING FIELDS OF GOLD aam
12 | 11 | BABY COME BACK PATO BANTON viRain EoR | RULR RRIVERDANCEJBICEWIECARSoN 14 |NEW| THE MAMAS & THE PAPAS CALIFORNIA R :gg;g;l:mc&oi%ggé\; CUMP epic
13 | 14 | PUT YOURSELF IN MY PLACE KYLIE MINOGUE 13 {NEW| ONE NIGHT STAND LET LOOSE mercury DREAMIN' poLYGRAM/TY 5 | 5 | MINA CANARING MANNARD Pouem
el 14 | 9 | WHATEVER OASIS CREATION 15 | 15 | MADONNA BEDTIME STORIES MAVERICKSIRE 6 | 8 | LITFIBA SPIRITO e
14 | 15 | TURN THE BEAT AROUND GLORIA ESTEFAN eric | 15 | 15 | GLORY BOX PORTISHEAD GotBEaT 16 | 17 | NIRVANA MTVUNPLUGGED INNEWYORK GEFFEN | 7 | g | VARIOUS TOP OF THE SPOT roLYDOR
15 | 12 | SYMPATHY FOR THE DEVIL GUNS N' ROSES Lol R ROTECTIO N e T ACK VR 17 | 16 | REM. MONSTER warnew 8 | 10 | COLONNA SONORA L RE LEONE
GEFFEN 17 | 18 | HOOCHIE BOOTY ULTIMATE KAOS wild GARD 18 | 14 | BEATLES LIVE AT THE BBC ArpLetw o e R o
16 |NEW/| YOU WANT THIS JANET JACKSON VIRGINEMI 18 | 8 | STAY ANOTHER DAY EAST 17 tonpon 19 | 13 | STONE ROSES SECOND COMING GerFEN 10 |NEW| NIRVANA MTV UNPLU:;GED IN NEW YORK
17 {NEW([ HOT HOT HOT ARROW FESITVAL 19 | 21 | CALLITLOVE DEUCE LonDON 20 | 35 | R.KELLY 12 PLAY sve ARIOLA e
18 | NEW| BEAUTIFUL IN MY EYES JOSHUA KADISON Emi 20 |NEW| CRY FOR YOU JODECI upTOWNMCA 21 18 LUTHER VANDROSS SONGS Epic
19 | 13 | IF 1 ONLY KNEW TOM JONES waRNER 21 | 37 | NINETEEN63 NEW ORDER tonpon 22 | 25 | SHERYL CROW TUESDAY NIGHT MUSIC CLUB SPAIN vearvwe) 1/14/95
20 |NEW| COMA MAX SHARAM wArNER 22 | 13 | CHANGE LIGHTNING SEEDS eric At TsliAsT
ALBUMS 23 | NEW| BOXERS MORRISSEY PARLOPHONE 23 | 21 | NEW ORDER THE BEST OF CENTERDATE WEEK |Week | SINGLES
1 | 2 | CRANBERRIES NO NEED TO ARGUE istano 24 |NEW| FELL ON BLACK DAYS SOUNDGARDEN asm 24 | 20 | INXS THE GREATEST HITS MERCURY 1 | 1 | ZOMBIE ORORO MaxMusic
2 !'7 | SOUNDTRACK FORREST GUMP epic 25 | 26 | INDEPENDENT LOVE SONG SCARLET wea 25 | 23 | SADE THE BEST OF eric 2 | 2 | GENERATION X K. BOY QUALITY MADRID
3 | 8 | REM. MONSTER warner 26 | 12 z:x;nnv FOR THE DEVIL GUNS N' ROSES g;s 40 | GREEN DAY DQOKE REPRISE 3 | 4 | TAKEATOKE C+C MUSIC FACTORY sony
4 5 OFFSPRING SMASH SHock 33 MASSIVE ATTACK PROTECTION wirgiN 4 7 LOST IN LOVE LEGEND B. GINGER MUSIC
5 3 THE TWELFTH MAN Wﬁ:ED WORLD OF SPORTS 27 | 20 PRACTICE WHAT YOU PREACH/LOVE {S THE 28 | 26 AEROSMITH BIG ONES GEFFEN 5 5 TOUCH ME DIGILOVE MAX MUSIC
Il Em ICON BARRY WHITE aem 29 | 22 | PJ&DUNCAN PSYCHE—THE ALBUM TeLstar 6 | 3 | TRANCE LINE COMMITTEE wmax
6 | 4 | PEARLJAM VITALOGY eric 28 |NEW| HEARTBEAT JIMMY SOMERVILLE LonboN 30 |NEW| BLACK DOG SPANNERS warp 7 |NEW| IT'S ADREAM DJ PANDA max music
7 | 6 | SOUNDTRACK PULP FICTION &mc 29 | 22 | CREEP TLC ARisTA 31 | 19 | ELVIS PRESLEY ESSENTIAL COLLECTION rca 8 |NEW| THE REASONS IN YOU NINA ChrysaLS
8 | 7 | NIRVANA MTV UNPLUGGED IN NEW YORK GeFFen g? 16 '"BEmngER SLEEPER NDOLENT 32 | 27 | PINKFLOYD THE DIVISION BELL em 9 |NEW| SENSITY WORLD JOEY oam RECORDS
N R LA e W K A O R gE oo | 33| 2 SIOUKSIE & THE BANSHEES THE RAPTURE 10 | 6 | EP.OFHIGHADVENTURE SUNBEAM GINGERMUSIC
RRY CONNICK JR. SHE coLumsia WEST ALBUMS
e O Z W IMEN oy 32 |NEw| WEVE GOT TONIGHT B0B SEGER & THESILver | ¢ | 2% | TRERARNVIEONG WEHAVEALLTHETIMEIN ) 1 | 1| LAURA PAUSINI LAURA PAUSINI oronmnsa
12 | 11 | ABBA ABBA GOLD-GREATEST HITS poLvbOR BULLET BAND capitoL 35 | 30 | CHRIS REA THE BEST OF east west 2 | 2 | BONJOVI CROSS ROAD MERCURY
13 |NEW| HOLE LIVE THROUGH THIS GEFFEN 33 | 17 THEM GIRLS THEM GIRLS ZIG & ZAG rca 36 | 28 | GLORIA ESTEFAN HOLD ME, THRILL ME, KISS ME 3 4 ANA BELEN/VICTOR MANUEL MUCHO MAS QUE
14 | 14 | SHERYL CROW TUESDAY NIGHT MUSIC CLUB 34 |NEW| OVERCOME TRICKY at + BwaY oo . ) DOS ARIOLA
ASM 35 |NEW| TOCCATA & FUGUE VANESSA-MAE emi 4 | 3 | HERBERT VON KARAJAN ADAGIO KARAJAN
15 13 INXS GREATEST HITS wARNER 36 |NEW| DO YOU WANNA PARTY DJ SCOTT STEPRIN QUT/SILLY £ EH ?;gﬁ'slzm‘g ?;CTWELVE 2T RAB L Get Y DEUTSCHE/POLYGRAM
16 | 16 | CRANBERRIES EVERYBODY ELSE IS DOING IT MONET 38 | 31 | UB40 LABOUR OF LOVE—VOLUMES 1& 1l oeemre | 5 | 7 | NIRVANA MTY UNPLUGGED IN NEW YORK cerren
7 | new ISLAND/POLYGRAM , 37 |NEW| LOVE SO STRONG SECRET LIFE puise-s 39 | 29 | MARIAH CAREY MUSIC BOX coLumeia 6 |[NEW| CRANBERRIES NO NEED TO ARGUE istanp
17| New :’ﬁm? sjnzlcc:(pfop':\ ufZFJo\;Rf\nmmoev _— gg 24 | AVED MR. ROY rRESH 20 |NEW| MADNESS DIVINE MADNESS vircan 7 | 10 | GLORIAESTEFAN HOLD ME, THRILL ME, KISS ME
NEW | GOOD LIFE EVE GASOLINE EPIC
19 | 17 | MARIAH CAREY MUSIC BOX coLumsia 20 INEW! 1AM1 QUEENSRYCHE emt 8 | 5 | MIKE OLDFIELD SONGS FROM DISTANT EARTH
20 | 18 | SOUNDTRACK PRISCILLA, QUEEN OF THE WARNER
DESERT poLYDOR 9 | 8 | JOSELUIS PERALES MIS 30 MEJORES
CANCIONES SONY
10 |NEW| CARLOS VIVES CLASICOS DE LA PROVINCIA
MERCURY/POLYGRAM

Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Christine Price. Contact 71-323-6686, fax 71-323-2314/2316.

‘New’ indicates first entry or re-entry into chart shown.
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HITS OF THE WORLD
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NEW ZEALAND (rian2) 1/18/95

ALBUMS

STING FIELDS OF GOLD aam

BEATLES LIVE AT THE BBC aPPLE/EMI

NV HWN
LA Wb—~N

IN CONCERT 1994 TELDEC/WARNER

©
=z
m
b3

GO! DISCS
EAST 17 STEAM LoNDON
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

NEW ZEALAND: Slugging it out through Europe at the tail end of winter on the Pop Will Eat Itself
“Amalgamation Tour” wasn’t exactly the most pleasant of experiences for dance-rock crossover act
the Headless Chickens. But the band returned home for summer to the best Christmas gift anyone
could ask for, a No. 1 single—"“George/Cruise Control” (Flymg Nun). The band, which began as
abrooding alternative outfit, has enjoyed consistent local success in the past few years, and reactions
in the international press have been extremely favorable. Britain’s Melody Maker, for example,

hailed the group in a major article citing similarities with Portishead, Shara Nelson, and Massive
Attack, while noting the Chickens’ harder edge. The band has headed for Australia, where it is
enjoying chart success with a remix of “Cruise Control.” GRAHAM REID

GERMANY: Tt took three years for multi-instrumentalist, composer, producer, painter, and actor
Jolly Kunjappu to complete his extraordinary album “The Power Of Silence” (Prudence/BSC Mu-
sic), released in the autumn of 1994. Containing the contributions of 20 musicians from 18 countries,
the album is a heady mixture of rock, reggae, and ethnic grooves and is very much a product of
Kunjappu’s unique multicultural background. Born and raised in the
harbor city of Madras, India, he grew up listening with equal inter-
est to traditional Indian music and modern western rock. Having
moved to Europe in 1970, Kunjappu played percussion on the Roll-
ing Stones’ 1974 album “It’s Only Rock'n’Roll” and performed on
stage with the group on its world tour that year. After releasing
his first single, “Police Car Is Coming” (PolyGram), a discotheque
hit in 1975, he traveled the world, living and playing for a while with
local musicians in Africa. In 1982, he released his debut album, “I
Love Dancing,” and for the follow-up, “Warm Embrace” (1986), he
recorded with such jazz greats as Larry Coryell, Rick Keller, and
Wolfgang Lackerschmidt. After releasing his third album, “It’s
Magic” (1988), Kunjappu toured throughout Europe with Airto
Moreira and Klaus Doldinger’s Passport. His latest album, “Touching The Spirit,” is a compilation
of his more contemplative instrumental themes, along with two new songs. ELLIE WEINERT

IRELAND: The growing strength of independent Irish labels is typified by the hectic release schedule
of albums and singles by a wide variety of artists all on Pat Dempsey’s Lodge Records. Providing
an overview “Musical Tourists 3,” a rock, pop, and country sampler that showcases such promotional
singles as Southpaw’s “Me And The Boys,” Kim Jackson’s “He Makes Me Feel Alright,” and Barry
Ronan’s “Easy Street.” Then there is the four-track CD by the Hitchers, which is notable for an
amusing song about unrequited love called “She’ll Be Sorty.” The band, which comes from the Cran-
berries” hometown of Limerick, won the first Mitchelstown Deer Festival new band competition.
Rock singer Andrew Hayman, from Canvey Island, Essex, England, has released a very commer-
cial single, “Make It Happen,” while two country-rock acts making waves are Blackheart (“Too
Hot To Handle”), fronted by Roisin O’Shea and her American songwriting partner Don Robinson,
and Strength In Numbers, from the Portlaoise/Mountmellick area, whose debut album is called
“Transgression.”” Also signed to the label is contemporary rock outfit Voleanic Earth from Cork,
optimistically described as a semi-unplugged combination of Lou Reed, Eric Clapton, and Mark
Knopfler. KEN STEWART

SPAIN: Singer/songwriter Luis Eduardo Aute has not lost his creative edge after nearly 30 years
of making records and touring. Nor is he overwhelmed by the last year’s successes of his colleagues
and friends Victor Manuel, Ana Belen, Joan Manuel Serrat, and Joaquin Sabina, who have en-
Jjoyed No. 1 hits after more than 25 years in the industry. Aute has issued what he calls a “multimedia
entertainment” titled “Animal”—a book of drawings and poems that includes a 25-song CD. “I plan
to transfer the lot onto a CD-ROM format,” Aute says. “I feel a growing need to get out of routines
and to experiment, and I want to take all this to the stage.” Accordingly, in February, he starts
a two-month tour of Spain with a show that incorporates big screens, slides, and sound effects and
will feature him reading his poems as well as playing guitar and singing. Aute has broad musical
interests. New age musicians Suso Saiz and Gonzalo Lasheras accompany him on his new CD,
and his last record, “Mano A Mano” (Hand To Hand), released in 1993, was recorded with Cuban
Nueva Trova musician Silvio Rodriguez. HOWELL LLEWELLYN

FRANCE: The nation is rediscovering some of its favorite older songs and singers. The veteran
Charles Aznavour, who for many years was responsible for his own produection, has signed to a
major label again: EM1. Michel Sardou, enjoying sales of 600,000 copies for his latest album, “Selon
Que Vous Serez” (As Long As You'll Be There), on the Trema label, will undertake an unbelievable
six-month season this year at the leading central Paris venue,
the Olympia. And Warner Bros. France has signed Serge
Lama, a cornerstone of the PolyGram stable in the late "70s and
early "80s. For the last 10 years, Lama has concentrated on his
acting career, but his absence left a great void in the French
popular-song sector. “The record industry hesitated before
signing up Lama again,” says Philippe Laco, general manager
of WEA France. “He was one of the leading figures of an era
that has since changed; that of singers who could really sing.
The niche was empty, but the demand was really strong among
the 30- to 50-year-olds . .. To produce music just to satisfy the
latest fashion is decidedly unfashionable,” says Laco. During his
10-year absence, Lama wrote more than 200 songs. Eleven of
them appear on the album “L’Amour Avec Elle” (Love With
Her), which is selling 5,000 copies a week. That figure may increase dramatically when Lama begins
a tour of France in February. PHILIPPE CROCQ
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1S MUSIC is branded by a lis-
tener as “obscene, unsuitable for
the young” because of its passionate
intensity. He threatens the estab-
lishment with his support for radi-
cal political change. And his music
conveys the turmoil of his times.

The description is not of a hard-
core rap artist nor a rock act of the
‘90s. It is the portrait of Ludwig
Van Beethoven conveyed in the
new film “Immortal Beloved” from
director Bernard Rose, which was
released in the U.S. on Dec. 16,
Beethoven’s birthday. It
is set for staggered re-
lease in Europe and
other international mar-
kets in the weeks ahead.

Whatever the com-
mercial fate of the film
may be, the soundtrack,
released on the Ham-
burg-based Sony Classi-
cal label, has already
reached No. 3 with a
bullet on the Top Classi-
cal Album chart. And
however moviegoers re-
spond to Rose’s fictional
plot, a large mainstream
audience of nonclassical
fans seems certain to rediscover the
power of Beethoven’s work through
“Immortal Beloved” as many did
the music of Mozart through the
film “Amadeus” a decade ago.

“We're very optimistic about how
this will do worldwide,” says Brian
Stewart, marketing executive with
Sony Classical in Hamburg. The
soundtrack was recorded by the
London Symphony Orchestra, un-
der the direction of Sir Georg Solti,
and represents a rare break for
Solti from his 45-year exclusive
partnership with Decca Records.
But it also unites him with a stellar
cast of soloists, including Yo-Yo
Ma, Emmanuel Ax, and Murray
Perahia, who are all Sony Classical
artists.

“Since it is a Sony picture, it was
decided right from the beginning
that they wanted to release the
soundtrack on Sony Classical,” says
Stewart.

Sony is well aware of the parallels
between “Immortal Beloved” and
“Amadeus” in exposing a great
composer’s music to a mainstream
audience. However, says Stewart,
“the general climate for classical
music today is much more receptive
than when ‘Amadeus’ came out [in
1984].”

Purists may cringe at the ex-
cerpts of complete works that inevi-
tably make up a classical music
soundtrack. But such packages can
undeniably serve as gateways for
new listeners to the classical genre.

Among the ways in which “Im-
mortal Beloved” clearly succeeds is
in placing Beethoven’s timeless rep-
ertoire back into the context of a
specific time and place: Europe in
the revolutionary era of the late
18th and early 19th centuries. Re-
markable locations in unspoiled

HOME &
A';llm;) e_nt"in Beethoven’s mu-
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by Thom Duffy

‘Immortal Beloved’ Seeks
To Copy ‘Amadeus’ Success

Prague were transformed into
Beethoven’s Vienna. Re-created
scenes of political and emotional up-
heaval provide a fresh understand-
ing of well-loved symphonies.

“Beethoven really was on the side
of the revolutionaries both in his
politics and his music,” says
Stewart. “It’s good to emphasize
that he did things in his music delib-
erately to jolt people and make
them sit up and take notice.

“His music has a particular reso-
nance today because we're also liv-
ing in turbulent times,
and there’s a disillusion-
ment and questioning
spirit that is also pres-

sIC.

BUBBLING UP: The
frothy British pop act
Shampoo has eracked
the Top 10 on the Japa-
nese album chart with
its debut album, “We
Are Shampoo,” released
by Food/Parlophone
Records in the U.K.
EMI reports that the al-
bum has surpassed sales
of 100,000 in Japan, where the
squeaky-sweet duo known only by
their first names of Jacqui and Car-
rie recently made its second visit.
The pair also has made a promo-
tional tour of Singapore, Hong
Kong, Kuala Lumpur, and Bang-
kok.

CELTIC FEAST: In announcing
the new Celtic Heartbeat joint ven-
ture with Atlantic Records, a new
label specializing in authentic Irish
music (Billboard, Jan. 28), U2 man-
ager Paul McGuinness said,
“There is a wealth of musical talent
in Ireland, not only in the rock’n'roll
genre.” Such a wealth, in fact, that
no single label can dominate even
the traditional music field. “The
Celtic Heartbeat Collection” will
preview the new label’s roster of the
chant-choir Anuna, singer Frances
Black, violinist Maire Breatnach,
Clannad, and Alec Finn, the gui-
tarist and bouzouki player who co-
founded DeDannan.

Also well worth checking out is a
new collection of Irish folk music,
“Celtic Graces,” featuring tracks by
Christy Moore, Paul Brady, Andy
Irvine, the Bothy Band, Davy
Spillane, and Clannad and DeDan-
nan.

It is part of the EMI Hemisphere
series, which, in the past year, has
distinguished itself as one of the fin-
est major-label imprints of music
from throughout the world.

Home & Abroad is a biweekly
column spotlighting the activity of
the international music business
and artists outside their native
markets. Information may be sent
to Thom Duffy, 23 Ridgmount
Street, London, WCIE-7AH or
Sfaxed to 071-323-2316.

@ BY LARRY LeBLANC

TORONTO—Ever since a high num-
ber of grass-roots alternative-styled
bands here began to enjoy sizable sue-
cess releasing their own independent
recordings three years ago, intense
bidding between Canadian-based rec-
ord companies or publishers has be-
come far more frequent.

Initially leading the way in sparking
interest from several sources have
been Barenaked Ladies, Sloan, Moxy
Friivous, the Waltons, Dough Boys, 1
Mother Earth, and Salvador’s Dream.

In the past year, there was stiff
competition to sign Ashley Maclsaac,
King Cobb Steelie, Moist, Philosopher
Kings, Bass Is Base, Lowest of the
Low, the Killjoys, Why The Sky, and
Change Of Heart.

Flushed with independent success
and fiercely determined to continue
handling their careers on their own
terms, many of these groups sought

BASS IS BASE

and often have received hefty signing
bonuses, sizable tour or video commit-
ments, full artistic control of their mu-
sic, or confirmed international re-
leases when signing.

Al Mair, president of Attic Music
Group, Canada’s leading independent
label, argues that competition is forc-
ing labels to ante up too many things.
“A lot of money is being pissed away
because of the feeding frenzy,” he
says. “A lot of the acts being signed
don’t ... cutit.”

“A bidding war doesn’t scare me, if
it’s an act I really want,” says Joe
Summers, president of A&M/Motown/
Island. “However, you must establish
in your mind how far you can go with

e i
Gold And Platinum. At her recent sold-out concert in Calgary, Alberta, BMG/BNA
artist Lorrie Morgan is presented with a gold award for Canadian sales of "War
Paint” and a platinum award for *Watch Me.” Pictured, from left, are Doug
Kinaschuk, BMG branch manager, Alberta/Saskatchewan; Morgan; and Conan
Daly, BMG promotions representative, Calgary.

an act.”

Rick Camilleri, president of Sony
Music Entertainment (Canada), be-
lieves that not all contracts are de-
pendent on financial points. “It’s an
oversimplification to say [all deals are
about] dollars and cents,” he says.
“There are other things, like [the la-
bel] meshing with the creative vision.”

As a result of Canada’s vibrant
grass-roots alternative scene, Cana-
dian A&R has dramatically changed in
recent years. Whereas Canadian ma-
jor labels and publishers once shied
away from signing fringe-type or al-
ternative acts, they now eagerly seek
out such talent. Additionally, most of
them in the past three years have
hired young talent scouts to continu-
ally monitor street-level activity.

“Most labels now have talent scouts
waking up the A&R guys,” says David
Bendeth, vice of president A&R at
BMG Music Canada. “They’re out at
groups at [Toronto clubs] Sneaky
Dee’s, the Rivoli, and ‘Elvis Monday’s’
[a local talent showcase] and staying
for four hours. If it’s not a young scout
from a label, it’s young publishers like
Barb Sedun [EMI Music] or Anne
Marie Smith [Warner/Chappell Mu-
sie].”

Increased competition also puts in-
tense pressure on interested parties to
initiate contact, and even deals, some-
times before the act releases its inde-
pendent recording.

“You want to be there from the in-
ception to when they’re ready for a
major deal,” says Laura Bartlett, GM/
VP of Virgin Music Canada. “You can-
not be the label jumping on the band-
wagon as they have indie success. You
want to be there before that.”

Mercury/Polydor president Doug
Chappell, who tries to avoid bidding
wars, says he tries to find bands his
competition hasn’t discovered yet.
“We're looking to be ahead of the
pack,” he says. “Mind you, if some-
thing shows up that everybody chomp-
ing at the bit to sign and we want it,
I'll be in there.”

Another person who is cautious
about new, unproven bands seeking
hefty signing bonuses has been pub-
lisher Frank Davies, president of
TMP-The Music Publisher. “When

Canada

Alternative Surge Creates Canada A&R Frenzy
Majors Take Note As Its New Acts Get World Acclaim

this [indie scene] started getting
strong three year ago, it became a se-
ries of bidding wars for these type of
bands, and in some cases, American
[labels or publishers] were involved,”
he says. “I wasn’t prepared to com-
pete [financially]. We're now trying to
do is spot street bands before they get
too big a following.”

“As a publisher, we have to get in
early or the deal gets very expensive
later,” says publisher Jerry
Renewych, president of Warner/
Chappell Music Canada. “We recently
co-financed a tour across the country
of a development act, without any con-
tractual obligation other than a verbal
understanding.”

Some industry figures say that

]

THE KILLJOYS

some bands are being picked up too
early, before gaining enough of a foot-
hold of support in the marketplace.

“There’s some bands coming out of
the garage, and two weeks later, ev-
erybody’s tripping all over themselves
at their gig,” says Trombley.

Kim Cooke, VP of A&R, Warner
Music Canada, says, “|Competition is]
forcing decisions to be made sooner
with acts not fully developed.”

Mercury/Polydor’s Doug Chappell
agrees. “One band [ was interested in
thought they had all the answers,” he
says. “I just couldn’t get the songs out
of them, and they refused to re-record
anything off their indie project.”

Several industry figures argue that
by aspiring to be the next Barenaked
Ladies or Moist, many newcomers
have unrealistic expectations of what
their value is. “Out of every record on
[The Record’s] indie top 10, there’s
one or two bands that are very suc-
cessful, selling eight to 10 thousand
copies,” says Summers. “They’re get-
ting $8 a piece [for their indie prod-
uct], which gives them the illusion that
once they sign with a major, they're
really going to get rich. They don’t re-
alize the reasons labels have to get a
margin is because we’re investing dol-
lars.”

MAPLE
BRIEFS

Alan Fletcher has been appointed
director of strategic projects at
Warner Music Canada. At Virgin Mu-
sic Canada, both Carole MacDonald
and Doug Caldwell have been named
national marketing managers, and
Nancy Yu is now national publicity/
media relations manager.
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DOMESTIC ROSTER Sara Craig, Will Millar, Graphidi Logik, Paul Janz, Ancestfral Voices.

INTERNATIONAL ROSTER House of Pain, Foreigner, Christopher Cross, K7, The Beach Boys, Rozlyne Clarke.

DISTRIBUTED LABELS Mammoth, Scotti Bros., Roadrunner, NPG, Luke Records, Metal Blade, edel, First Night, Chacra, Shrapnel.
At MIDEM see Alexander Mair at the Canada Stand 07.01 or at the Cariton Hotel.

ATTIC RECORDS LIMITED 102 Aflantic Avenue, Toronto, Ontario, Canada M6K 1X9, Phone (416} 532-4487, Fax (416} 532-9545,
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Canadian Music Industry Is
Healthy, Wealthy And Wise

The Great North Is A Gold Mine Of Talent, Nurturing A Wide Range At

Home And Breaking Stars Abroad

BY LARRY LEBLANC

TORONTO—Despi[e the country being oft described as a small
player in a huge world market, Canada has more than its share of artists
with intemational profiles and supports a $600 million [Canadian]
domestic music industry.

Among the Canadians best-known internationally are pop artists
Celine Dion, Bryan Adams, Rush, k.d. lang, David Foster, Roch Voisine,
Leonard Cohen, Crash Test Dummies, Sarah McLachlan, Snow and
Tom Cochrane.

Additionally, recordings by Canadians Loreena McKennitt, Cowboy
Junkies, Bruce Cockbum, Jane Siberry, Ferron, Oliver Jones, Barenaked
Ladies, Colin James, Tea Party, Moist, Michelle Wright and The Holly
Cole Trio are now apt to {ly off the shelves in such far-flung locales as
Munich, Tokyo and Nashville.

“At one time, Canada would have only one big act intemarionally,
but now there are so many happening,” says Joe Summers, president of
A&M/Motown/Island.

“We celebrated 1994 with nine [Canadian] artists going gold or bet-
ter, which is unprecedented,” adds Rick Camilleri, president of Sony
Music Entertainment (Canada). “Celine Dion’s ‘The Colour Of My
Love’ went diamond [1 million units], and [French Canadian singer]
Mario Pelchat went platinum.”

CULTURE CLASH

Though industry spokespersons have difficulty explaining what sep-
arates American and Canadian culture, they all agree Canadian music is
unique.

“The honesty and pureness in Canadian music is really pronounced
now,” declares EMI Music Canada president Deane Cameron. “Around
the world, music has become more honest, more personal, and has
more integrity than previously. These are all basic traits Canadians, in
general, have.

“In the past, our successes were often formula acts, which sounded
similar to what was going on in Britain and America,” continues
Cameron. “Many of the Canadian acts now breaking internationally are
not typical ones.”

Despite impressive domestic sales of their music, Canadian artists are
more intent than ever on making international gains. Among the
Canadian talent now aggressively vying for a bigger share of interna-
tional markets, particularly in the U.S., are pop acts Jann Arden, Mae
Moore, Alanis (recently signed to Madonna’s Maverick labeD),
Barenaked Ladies, Susan Aglukark, 1 Mother Earth, Rheostatics, hHead,
Kashtin, Moist, Moxy Fruvous, 13 Engines, Sloan and Tea Party; jazz
singer Diana Krall; and country acts Charlie Major, Prairie Oyster,
Patricia Conroy, Shania Twain, Lisa Brokop and the Moffats.

Last year, the Crash Test Dummies’ second Arista album, “God
Shuffled His Feet,” sold 3.7 million units worldwide; Sarah
McLachlan’s “Fumbling Towards Ecstasy” Arista album sold 1.2 mil-
lion units worldwide. While industry figures here are generally encour-
aged by the inremational breakthroughs of these Canadians, many are
puzzled there aren’t more successes, particularly in the U.S.

Although 110 Canadian acts toured outside Canada in 1994, sever-
al industry sources note that too many of them only do short jaunts out-
side Canada, preferring to live off domestic tours and record sales.

“A lot of Canadian groups won't do a full-blown nine-month U.S.
tour and lose their asses,” says Terry McBride, McLachlan’s manager
and president of Nettwerk Production, Canada’s premier modem-rock
label. “They sell so many records in Canada that they don't treat foreign
marketplaces as priorities. One six-week tour doesn't do it.

“Sarah worked her buns off on {her 1992 album| ‘Solace’—all for the
setup of ‘Fumbling,” making sure we had enough fans that we'd be on
Billboard’s Top 100 in the first couple weeks of release. We started tour-
ing two weeks after the release, knowing we were going to lose our
asses. But we sold 10,000 units in the first week, another 13,000 units
the following week, and we were off to the races.”
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Sarah McLachlan’s “Soluce” tour set up “Ecstasy.”

DOMESTIC SCORES

Like others, Canadians themselves often have difficulty defining what
distinguishes them from Americans and puzzle over the enormous
Canada-only popularity of domestic acts The Tragically Hip, Blue
Rodeo. The Rankin Family, Barenaked Ladies, 54*40, Moist, Mae
Moore, Dream Warriors and Bamey Bentall.

The Tragically Hip has chalked up Canadian sales of 500,000 units
of its current album, “Day For Night," according to MCA Records
Canada president Ross Reynolds. Yet, despite substantial U.S. touring
for the past five years, the band has been unable to crack America. This
could change with a recent U.S. label switch-over, from MCA to Atlantic
Records. The company is launching the album there this month.

With justifiable pride, Stan Kulin, president of Warner Music
Canada, details the impressive Canadian sales of Blue Rodeo and
Barenaked Ladies, both of whom have been unable to gain strong toe-
holds outside Canada. “Sales of Blue Rodeo’s five albums are over a mil-
lion units,” says Kulin. “There are few Canadian bands which have had
that kind of consistency. The Barenaked Ladies album [*Maybe You
Should Drive”] is over 200,000 copies, while their debut [*Gordon”]
has sold 850,000 copies.”

EMI’s Cameron says sales of his company’s domestic roster in 1994

was impressive. “The Rankin Family’s album ‘Fare Thee Well” is over
400,000 units, and their album ‘North Country’ is over 300,000, he
notes. “Moist is double-platinum [200,000]; albums by Tea Party,
Colin James And The Little Big Band, Rita MacNeill and Stompin’ Tom
Connors are all platinum [100,000]; and I Mother Earth is gold [50,000
units]. Also, Anne Murray had two golds, and [traditional singer] John
McDermott had two golds and a platinum.”

Cameron says he’s excited about the impending June album release
of the company's top domestic priority, Tom Cochrane. The
singer/songwriter'’s 1992 “Mad Mad World,” propelled by “Life Is A
Highway,” achieved U S. gold, charted in Australia, Portugal, Germany
and the U.K., and sold 996,000 units in Canada, according to
Cameron. “This record is more contemporary than anything Tom's
done before,” he says.

Among impressive multinational-signed or -distributed acts expected
to emerge in Canada in 1995 are the Watchmen, Dough Boys, Sven
Gali, Sara Craig, Ginger, the Odds, Headstones, Philosopher Kings.
Junkhouse, Our Lady Peace, Gandharavas, Merlin, Furnaceface and
Eric’s Trip. There also have been a number of key major-label signings
recently, including King Cobb Steelie, the Killjoys, Econoline Crush,
Change Of Heart, the Killjoys, Ashley Maclsaac and Bass Is Base, all of
whom should be active this year.

e |

The Runlan Family has found success in the “North Country.”

Additionally, the college-and-club-driven alternative scene continues
to bubble with such potent talent as Treble Charger, Monoxides, Zen
Bungalow, Punjabi By Nature, Merrill Nisker, Thrush Hermit. Rusty,
Len, Adam West, Veda Hille, Bung, Squirrel, Satanatras. Corky And The
Juice Pigs, and Big Rude Jake.

Citing the widespread industry support of domestic music in this
country, Michael McCarty, president of EMI Music Publishing Canada,
says. “Canada is one of the most incredible places to be for music right
now. Indie-fricndly retailers. such as Sam The Record Man. HMV
Canada, Sunnsc and A&B Sound—along with MuchMusic—have fos-
tered an incredible indie scene in which bands can make their own
records and eam scads of money.”

BEST INDIES

Canada’s remarkably eclectic independent-alternative sector contin-
ues 1o be supported by such labels as murderrecords, lunamoth, Zulu,
Sabre Toque, Sonic Unyon, Derivative, Gritty City and Mint. And a
number of new bands continue to release, promote and market their
own records.

While many new bands are happy with their indie status, others
eventually seek affiliations with major Canadian or American labels or—
as is the case with hardcore Numb, Dogpile, Masochistic Religion, Bum,
Bitter Grin and Rise—have searched out European label deals.

“A lot of indie bands are not interested in signing with either a multi-
national or a [major] Canadian independent,” notes Cameron. “By the
time you meet them, you find they know about the music business and
understand the costs of touring and making videos.”

Labels are hoping the Jan. 1 arrival of New Country Network, Canada’s
first country-video channel, will boost a beleaguered community that
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Is Domestic Success Enough?

Canadian Industry Struggles With Identity, Thinks Local Acts

Canada’s
Musical
Melting Pot

INCREASED MULTICULTURALISM BRINGS
VARIETY AND VITALITY

BY NICHOLAS JENNINGS

t may not yet rival rock or country, but world music—with styles
ranging from bachata and bhangra to soca and soukous—is on the
nse in Canada.

Springing up in large multicultural cities like Toronto, Montreal and
Vancouver, the scene boasts a growing number of recording artists who
are finding ways to cross over to the mainstream.

So far, success has come
mostly from African, Asian,
Caribbean or Latin communi-
tics, where an act can easily sell
several thousand copies of
independently produced cas-
settes and CDs. But as festivals,
clubs, indic labels, college
radio and cven a few adventur-
ous commercial stations fea-
ture more worldly sounds,
those acts are quickly gaining
wider exposure.

1t is not inconceivable that
the next Youssou N’Dour or
Juan Luis Guerra will come not
from Senegal or the Dominican
Republic but from Canada.

Says Derek Andrews, music
programmer at Toronto's
Harbourfront arts complex, which books Canadian world-beat acts
throughout the summer, “No one’s getting rich yet, but there’s an awful
lot of talent, and it's becoming a viable part of the music scene.”

Clubs like Toronto’s Bamboo and Montreal’s Balatou regularly show-
case local African, Caribbean and Latin bands. And at least one com-
mercial radio station, Montreal’s Mix 96 M, s now featuring a weekly
world-heat show with some Canadian content.

MuchMusic, Canada’s answer 1o MTV, has just expanded its weekly
world-music program, “Clip Trip,” to one hour. Producer Morgen
Flury-Long says that will inevitably mean more airtime for videos by
Canadian acts.

For his part, Andrews points to recent recordings as a measure of the
“maturity” and growth of world music in Canada. “More and more
artists are leaming the tricks of the trade.” he says. “getting into studios
where they're tuming out first-rate albums.”

In fact, the number of musicians submitting albums o the Best
Global Pop category of the Juno Awards, Canada’s equivalent of the
Grammys, has doubled, from 21 in 1993 to 43 in 1994. And while
most are selt-produced projects, others are on indie labels.

Montreal’s Justin Time Records, distributed by Fusion 111, recently
released “Free At Last.” a mbaganga album by that city’s South African-
bom singer Lorraine Klaasen. And Toronto’s Dark Light Music, with

" a lively

distribution through Denon, has put out “Trouble, Trouble,”
soukous collection by local Zairean performer Show-Do-Man.

Meanwhile, distributors like Vancouver’s Festival Records are having
success with domestic Latin music, including such acts as Orchestra
B.C. Salsa. Boying Geronimo and, especially, Ancient Cultures, whose
Juno Award-winning “El Camino Real” album has sold more than
10,000 copies.

Several Canadian artists also have scored international deals. Among
them are Toronto-based Sudanese pop star Tarig Abubakar, with the
London-based Stern’s, and bhangra rapper Indian Lion
(Multitone/BMG) and West African musician Alpha Yaya Diallo
(Stem’s), both living in Vancouver.

According to Festival’s Jack Schuller, who distributes 25 domestic
world-music and native acts to more than 400 stores, the commercial

Continued on page 78

Should Act Globally

BY JEFF BATEMAN

he English Canadian-music market has traditionaily been
likened to that of a large American state. Economics of scale
make mainstream artists who succeed in Canada compara-
ble to American acts who prosper in their hometowns of,
say, Atlanta or San Francisco. The logic was summed up
neatly a decade ago by Vancouverite Doug Bennett of rock band Doug
And The Slugs: “Go big or go home.”

says Summers, “but the companies involved earn back their invest-
ments and everyone makes some money. And don't forget that all of
them have very real shots at international careers.”

The key for any artist is momentum, and, for Canadians who have
found a measure of success at home, that momentum must come from
abroad. “I've always thought of Canada as a large gravity pit that will

To go big at home, unfortunately. is no guarantee of an
enduring carecr. The evidence is littered across the years
in the form of such homegrown casualtics as Rough
Trade. Prism, Honeymoon Suite, Trooper. Platinum
Blonde, Luba. Harlequin, The Payola$ and The Parachute
Club. All enjoyed periods of substantial popularity in
Canada only to see their carcers fade gradually to black
when they received a lukewarm reception outside the
country.

The development of international departments ar the
Canadian divisions of EMI, Sony, BMG and Warner
Music is evidence that this reality has hit home. Such is
the credence now given the world market by the
Canadian industry, however, that domestic achicvements
are frequently downplayed or taken for granted.

Bruce Allen, to use one notorious example, has main-
tained that Canada is a pip-squeak market that should be
treated as an afterthought for any act secking mainstream
success. “My philosophy is always America first,” says Allen, longtime
manager of Bryan Adams. “If 1 were starting with a new Canadian act,
I'd still sign an American deal over a Canadian one. Adams tound out
that if they like you in the States. they'll love you in Canada.”

This kind of imperious statement has never sat easily with the

Blue Rodco enjoys domestic bliss.

Canadian business. “You almost have 1o apologize for the fact that some
of your artists are successful only in Canada,” states Warner Music
Canada president Sran Kulin. “Rather than beating ourselves up, I think
we should rake pride in the fact that over the last five years the industry
has recognized that there is a sound peculiar to English Canadians, has
adopted it and has seen the international possibilides in it.”

Joe Summers, president of A&M/Island/Motown Records of Canada,
agrees wholcheartedly. “We underrate ourselves and our market,” says
Summers. “Every market has a few successes, lots of failures and some
great bands that don’t travel well. My theory is that maybe certain bands
can only sell in Canada. Canadians moan that we don’t have a culwural
identity, but maybe that identity is tied up with those bands that do
well here but can’t make it anywhere else.”

Both Summers and Kulin concede that foreign success is vital in the
big picture, but by the same token they readily cclebrate such Canadian
stars as The Tragically Hip, Colin James, Rita MacNeil, Blue Rodeo, The
Rankin Family and Barenaked Ladies. “Nobody is getting very rich,”

The Tragically Hip is curiously overlooked away from home.

pull you down and flatten you out no matter how hard you work to get
above it,” says Bernie Finkelstein, who credits management client Bruce
Cockbum's quarter-century career to artistic credibility and an ability to
establish himself in forcign markets. “1f you get a hit outside of Canada,
particularly in the U.S.. then in a sense you get into orbit and can relax
alitle.”

Winnipeg's Crash Test Dummics felt the pull
of gravity upon releasing its second Arista/BMG
album, “God Shuffled His Feet,” in October
1993. “There was a definite feeling that the
industry wanted to take us down a peg or two,”
says manager Jeff Rogers. "It wasn't until we got
to No. 2 on [the Billboard Hot 100, with the sin-
gle “Mmm Mmm Mmm Mmm”"] that people in
Canada started saying, “Wow, congratulations.
Maybe you aren’t a fluke after all.” They said it
almost with a sense of disbelief.”

Rogers believes the Canadian industry will
support developing bands to the hilt, just as
they did with the Dummies’ muld-platinum
debut recording. At a certain point, though,
international chart numbers are nceded to
alchemize romance into true love. “This wall of
skepticism and doubt gocs up, and it’s up 10
you to scramble over it,” he explains. “If you
don't get over, they start to write you off. If you
do, you get unconditional hugs and respect.”

If indeed a wall exists, Toronto’s Barenaked Ladies are clinging to its
face right now. The Toronto quintet has settled back to carth in recent
months with the critically acclaimed “Maybe You Can Drive.” a sopho-
more album that consciously toned down the zany pop style that had
catapulted them to massive domestic stardom in 1992-93.

“I can't say | wasn't afraid of this backlash situation,” says manager
Nigel Best, “but a backlash can come for so many reasons and from so
many directions. The fact is that this record has been met with open
arms by the media, radio has been very supportive, and we’ve sold
200,000 copies.” That said, Best concedes thar “international success
would definitely strengthen our position in Canada.”

Keith Porteous, of Vancouver’s Gangland Artists, says the nation’s
long-standing interiority complex plays a part in this story. “A weird
kind of psychology exists in the Canadian business,” explains Porteous,
personal manager of TriStar Music artists Mae Moore and 54*40. “We
always suspect that what we embrace here domestically isn't quite as

Continued on page 78
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No qgreat ar¢ist ever sees
things as they really are.
If he did, he would cease ¢to be an art.iSt.”

— Oscar Wilde
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..oome great aAr¢ists

Susan Aglukark « The Band - Tom Cochrane « Stompin' Tom Connors « Freddy Curci « Devon - Manon DInverness
Dream Warriors « Econoline Crush « 13 Engines « Alan Frew « David Gego - Ron Hynes -1 Mother Earth
King Cobb Steelic « John McDermott - Meist + Anne Murray « The Rankin Family « Bop Snider

Kim Stockwood « The Tea Party ,
T
.u Change Of Heart « Rita MacNeil « One « Word Up (spoken word) « Lori Yates /Bﬁl
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CANADA’S

TAR ATTRACTION

When it comes to attracting all of the stars of theatre, music, ballet
and opera, Toronto's legendary O’Keefe Centre fits the bill.

The National Ballet and the Canadian Opera Company are among our premiere rental tenants. And 23
weeks a year, the O’Keefe Centre is open for your business.

We offer everything you need to ensure a successful performance - from expansive seating capacity
(over 3,000 seats), state of the art sound and lighting to marketing support and more.

For complete information on how you can take advantage of all the O’Keefe Centre has to offer,
contact Elizabeth Bradley, Acting General Manager.

/
eefe
Centie

O'KEEFE CENTRE FOR THE PERFORMING ARTS
1 Front Street East, Toronto Ontario, Canada MSE 1B2 Tel: (416) 393-7474 » Fax: (416) 393.7454

DOMESTIC
Continued from puge 76

cool, exotic or sophisticated as what's coming trom England or
America. As Canadians, we're past adolescence and approaching adult-
hood, but we still have self-doubts.”

Given its phenomenal domestic success recently, The Tragically Hip,
from Kingston, Ont., frequently is cited as the model of a credible act
that can prosper at home without proportional success overseas. One
dissenter is manager Jake Gold, who refuses to accept a Canada-only

.7.

Burenaked Ladhes ure dressed for success.

role for the band. “Those kinds of limirations are ridiculous and self-
defeating,” says Gold. “If you don’t get out of Canada, your value at
home declines. We're dealing with a world market and have been for
years. From our perspective, Toronto is just another stop—like
Amsterdam or Chicago

Go big or go home? Blue Rodeo is the rare veteran Canadian group
that has never had to come up with a tirm answer to that question. The
Toronto quintet has delivered live straight double-platinum albums in
Canada since 1987, and their domestic popularity shows no signs of
flagging. Now Blue Rodeo is getting a second wind in America, with a
new deal through Discovery Records

“I keep hearing that success in Canada is not as valid as success over-
seas,” says Blue Rodeo manager Susan Gentile, “but that’s not some-
thing | can comment on from direct experience. We take our Canadian
success very seriously. We nurture and respect our fans, and I think
that’s part of the reason they keep coming back.” That Canadians con-
tinue to buy Blue Rodeo albums and concert tickets, adds Gentile “is all
the legitimization we need.” B

MUSICAL MELTING POT
Continued from puge 76

potential is good if the acts can break out of their respective regions.

Because the country is so large, touring can be prohibitively expen
sive,” says Schuller. “Yet these artists sell most of their recordings from
the stage, so it's essential

Many world-beat bands are discovering that a national touring circuit
does exist—at least during the summer—-among Canada’s 70 folk and
jazz testivals, which increasingly feature international styles

Lorenz [ppinger, of the Amok agency in Milton, Ont., has success-
tully booked 20-date winter tours across western Canada for Toronto
bands, including 1 Mother Tongue, whose “Enat” album has sold 5,000
copies, and Abubakar’s Afro-Nubians. “I promote them as danceable
and highly accessible acts, which they are,” says Eppinger, “A lot of club
owners like the exotic element of it too.

Toronto-based producer Billy Bryans, who won a 1992 Juno for his
domestic world-beat compilation, “The Gathering,” lirmly believes that
Canada will produce a major global-music pop star within the next five
years. “The talent is definitely here,” says Bryans, who currently is work-
ing with Somalian pop act The Shego Band. “The sound is distinctly
Canadian, combining ancient and modern clements from many differ
ent cultures.”

With large, growing communities of Somalians in Toronto, Chinese
in Vancouver and Haitians in Montreal, the day will ultimately come
when Canadian music sounds less like Bryan Adams and more like, say,
Eyal Manigat, a Haitian-born Monurealer with a vibrant Alrican-roots
sound similar to Island recording act Boukman Eksperyans.

‘If you look at Canada’s multicultural makeup,” concludes
Eppinger, “this is really contemporary Canadian pop—not world music
atall.” W

Nicholas Jennings is a Toronto-based music journalist.
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AND THE BEAT
GOES ON !

“Montreal’s only
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W theater”

MONTREAL FORUM

2313, Ste-Catherine Street West, Montreal, {Quebec) Canada H3H 1N2
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Who's Who

From Major-Label Successes To Popular
Unsigned Acts, Canadian Talent Is
Getting Noticed

BY LARRY LEBLANC

Cunadian Fditor Larry LeBlanc picks the Canadian signings who show the
greatest promisc of breaking internationally, as well as some np-and-
comers who deserve greater recognition.

MAJOR LABELS

Jann Arden
Released in Canada last August. Arden’s sophomore AS&M release,
‘Living Under June,” achieved Canadian gold (50,000 units) in 22 days
and platinum (100,000 by year-end. A&M is
releasing it worldwide late this month.

Moist

In 1994, this pop/alternative band rocketed
from club obscurity. EM! Canada was able to
ship 200,000 units of the band’s 11-song
debut CD, “Silver,” a re-release of their top-
selling indie cassette.

Killjoys

Warner Music Canada won the late-"9+
multi-label bidding war for this outstanding
Hamilton, Ont.-based power-pop trio. It has
reissued the group’s widely acclaimed album
debur, “Starry,” originally released by Cargo
Records.

Bass Is Base

The soul/funk 1rio’s album “First im-
pressions,” selling 10,000 copies, turned out to
be one of Canada’s top independent releases of
1994. In October, the band signed a co-venture
deal with A&M/Motown/Island Canada and
Loose Cannon Records in the U.S., betore hitting the road for a two-
month Canadian tour with Barenaked Ladies.

Sara Craig

Sven Gali

The newly released sophomore album, “Inwired,” produced by Kelly
Gray (Candlebox), is far more musically adventurous than the group’s
eponymous 1991 album. The hand. however, still rocks heavily.

MAJOR INDIES

Sara Craig

This Toronto-based singer-songwriter’s heautiful “Sweet Exhaust”
album on Attic Records was one of the delights of 1994, and it should
find a home internationally in 1995.

hHead

Canada’s most vibrant grassroots-styled alternative band scored a
$100,000 [Canadian| jackpot win in a 1993 talent contest sponsored
by Toronto moderm-rock radio station CENY. The result is the uncom-
promising [.R.S. debut “Jerk,” released in the U.S. in Januai

Quartette

Consisting of Canadian country veterans Sylvia Tyson, Colleen
Percrson, Cindy Church and Caitlin tHanford, Quartette made its mark
in 1994 with an assured, eponymous debut on Denon Records. It’s
filled with pure country vocals.

Jann Arden

Alanis

Signed to Madonna’s Maverick label in late 1994, the
Quawa-born pop singer had already earned a 1991
Juno award as most promising temale vocalist for her
MCA album “Alanis.” The new Maverick tie-in should
provide an international breakthrough for her.

Gandharvas

The band’s 1994 release, “A Soap Bubble And
Inertia,” distributed by MCA, sold 30,000 units in
Canada, eaming the pop-alternative band several A&R
nibbles trom U.S. majors. A new release is due in June.

SMALL INDIES

Furnaceface

The “This Will Make You Happy” album is the
Ottawa-based power-punkers’ most varied and cohesive
record to date. It features such quirky tunes as “Two
Punks, A Dad And A Snowboard” and “The Ballad Of
Richard lommi,” a tale of a suburban teen obsessed
with heavy-metal guitarist Tony lommi

Jim Witter

With his 1993 Canada-only album debut, “Jim Witter,” on the EMI-
distributed fre label, this outstanding Hamilton, Ont.-based singer-
songwriter became one of Canada’s top country performers. The follow-
up is slated for release in the spring and is likely to be issued in the U.S
as well.

Treble Charger

Despite positive industry word of mouth for the past year, this high-
energy Toronto-based band remains unsigned by a major label. The CD
debut “NC17” (the band’s former name) on Smokin’ Worm Records is
seething with energy and power—one ol the best Canadian hard-rock
releases of the past year.

Continued on puge 82

Canada's Roots Rock, Country, Folk & Blues Label

PROUDLY REPRESENTING — Long John Baldry, Bobby Charles, Rita Chiarelli, Cindy Church,
Downchild Blues Band, Amos Garrett, Paul James, Jr. Gone Wild, King Biscuit Boy, Dutch
Mason, Maria Muldaur, Duke Robillard, Tom Russell, lan Tyson, South Mountain, The
Amos Garrett/ Doug Sahm/Gene Taylor Band, Jimmy Witherspoon

UNDER LICENSE — Dave Alvin, The Holmes Brothers, Alisop Kraus, The Neville Brothers,
Ellen Mcliwaine, Monte Warden, Barrence Whitfield, and many, many others.

MARKETED LABELS — Blind Pig, Watermelon
STONY PLAIN CLASSIC (REASSUES) — Jesse Winchester, Bobby Charles, Great Speckled Bird

(Bearsville re-issues), Mario Muldaur, Ellen Mcllwaine

(D's & CASSETTES

Distributed by WARNER MUSIC
CANADA

Holger Petersen, President Alvin Jahns, VP Business Adminisiration
P.0. Box 861, Edmonton, Alberta, Canoda T5) 218 e (403) 468-6423 « Fax: (403) 465-8941
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MARTINE ST-CLAIR

¢ Québec superstar with 11 #1 hits in home
territory

* debut for Polydor a ccllection of all her hits
titled “Un Soufflé de Tendresse” featured a
duet with Ginc Vannelli - “L’Amour Est Loi”
— a #2 hit in Quebec

* new album in ‘95

TH.E BARRA MacNEILS
? unique blend of Celtic pop
;gug\zl,verzliaystehd the critically acclaimed “Closar To Paradise”
) € companion Mariti i

Tha g daaial s aritime folk co/lection -
combined sales over 100,000

currently writing their 3rd album for Polydor

BASS IS BASE o
lia an ch 95,
* Newly sizgned in a co-venture by A&M Records AuStrrs\ease set for Masr‘ Co_produced
Canada & Loose Cannon Records in New York o 4th rded in England
« BASS IS BASE fuses 60's and 70’ funk & soul reco Fryer
py John FY

grooves with the art of 9o’s Hip-Hop, a vibe the
band has branded “The Live Breakbeat” — the = ®
beats ara live not barrowed | A\\
the band’s video for “FUNKMOBILE” (from the ‘_ - -
independent release “First Impressions For The RECORDS ISLAND
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AR [ Bottom ligglers™) won them the Canadian Music ©
- Video Award for best R&B/Soul Video.
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opening for The Barenaked Ladies

«Crush” their A&
A&M/Loose Cannon debut this spring
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NETTWERK

CURRENT ROUSTER

SARAH McLACHLAN
SINGLE GUN THEORY
GINGER
DELERIUM:
ROSE CHRONICLES
MYSTERY MACHINE
PAPA BRITTLE
P.O.W.E.R.
BRAINBOX
THE GRASSY KNOLL
ITCH
SUZANNE LITTLE
A TASTE GF JOY

CATALOGUE

SKINNY PUPPY
CONSOLIDATED
MC 900FT JESUS
SEVERED HEADS

NETTWERK
1250 W. 6TH AVE.
VANCOUVER, BC

| CANADA, V&H 1A5

PH: 604-654-2929
FX: 604-654-1993

E.MAIL: nettwerk@mindlink.bc.ca + WEBSITE URL: http://www. wimsey. com/nerfw#rk/ » NETTWERK BBS: 604 731-/007

10 VEBI‘SO one \IISII]II

RECORD LABEL PUBLISHING o ARTIST MANAGEMENT ¢ MULTlMEDlA

music

*SARAH McLACHLAN Fumbling Towards Ecstasy
- Over 1.2 million sold worldwide
¢SINGLE GUN THEORY Flow, R wer Df My Soul
Top 40 in Australia nt
*GINGER Far Out »Top 30 anadc Alrp|ay
Former members of The Grapes Of Wrath ol
*DELERIUM Semantic Spaces "Breokmg Top 40 Canada
Airplay in 1995 >Bill Leeb & Rhys Fulber of Front Line Assembly

technnlngy

SARAH McLACHLAN & GINGER ovonlcble now in our CD+MM formof the complgte
audio CD plus a MAC/WINDOWS compatible CD-ROM presentation of videos,
interviews, multi-media & more. All new Nettwerk releases, where possible, will be
available in this format. Nettwark in-house foc:hhes include digital art dept., nonlinear
video editing, 24-rack studio, full Internet connechon and free pubhc access BBS.

Ilcensmg-mstmhullnn

Looking for licensing and distribution partners in Asia, America and some.
European territories; also for artists and masters for license for North America.

midem
MARK JOWETT > PLAY IT AGAIN SAM Bao#h or Hotel Cannes Beach Resudence

l

Furnaceface

Veda Hille

WHO’S WHO
Continued from page 80

GrimSkunk

Together since 1988, Quebec’s aural channel-surfers surprised many
hard-core rockers last year with “GrimSkunk,” a polished, hard
rock/reggae album on Cargo Records. Some say the record, produced
by Glen Robinson (Voivod), is capable of providing a life-altering expe-
rience.

MERLIN

Though his 1993 acid-dipped/metal/jazz/grunge fusion album, *
Noise Supreme,” on Cargo, failed to catch on, it marked Merlin as a tal-
ent 1o watch. A new album is expected this spring.

GRASSROOTS

Veda Hille

Drawing comparisons to Tori Amos and '70s progressive rockers
King Crimson, this Vancouver-based avant-garde artist is an awesome
pianist and vocalist. The album “Path Of A Body,” on her Ball Of Flames
label, is a must-listen.

Rusty

Following the breakup of the Toronto group One Free Fall last May.
singer Ken MacNeil and bassist Jim Moore regrouped with ex-
Doughboy guitarist Scott McCullogh and drummer Mitch Perkins.
Soon afterwards, they recorded a five-song untitled CD in one after-
noon. It’s resulted in serious interest from several U.S. and Canadian
majors.

Len

This wonderfully wacky east coast pop/alternative band’s indie
release “Superstar” was issued in both cassette and 8-track, and—get
this—they come in fuzzy yellow jacket-cases. The packaging alone
should earn them a Rhino release.

Adam West

This quartet came to the forefront of the grassroots market here with
its 1993 cassette on Sabre Toque Records. Now available is the CD fol-
low-up, “Brunswick Hotel” which recalls *70s retro-punk rockers Big
Star.

Squirrel
‘Squirrel,” The band’s self-made CD debut is chock-full of superb,
edgy, melodic powerpop. W
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New Chapter
In Canadian
Publishing

FACING MOUNTING CHALLENGES, PUBS
SEE OPTIMISM AND OPPORTUNITY

BY LARRY LEBLANC

unprecedented visibility of Canadian artists outside the country,
major Canada-based publishers are openly optimistic about the
future.

The optimism comes through despite Canada’s publishing world
being in a state of enormous flux due ta such things as on-going rate
disputes with the cable-TV and concert industries, the leveling-olf of
commercial radio and foreign revenue, and varied new delivery tech
nologies looming on the horizon

David Basskin, CEO and president of Canadian Musical
Reproduction Rights Agency, wamns that the convergence ol the enter-
tainment, broadcasting, cable, telecommunications and computer
industries could lead to “a drastic broadening of the number of [pub
lishing| players and, perhaps, an overall lowering of activity

Also concemed with Canada’s music being swamped on the infor-
mation highway is Canadian performing-rights organization SOCAN. It
made an official submission to the Department of Canadian Heritage
last year in response to policy objectives of the Advisory Council on the
Canadian Information Highway, a federz] government body set up to

Aggressive about domestic development and encouraged by

Attionty.

See how the industry really works ©3Go head-to-head with leading authorities or
discover allemnative ways of doine business ¢ Explore the experience, inspiration &
technique of industry professionals ® Full delegate passes available at Music West

Earlybird deadline February 15 % Phone (604) 684-9338

MUSIC WEST: 05
STAY TUNED!

. // L7
Battor sound through research

For information: Music West. 306-21 Water St., Vancouver, B.C. Canada. V6B 1A1. Phone (604) 684-9338 Fax (604) 684-9337

*

UNIDISC MUSIC INC.
57-B HYMUS BOULEVARD, POINTE - CLAIRE
QUEBEC, CANADA H9R 4T2
TEL: (514) 697-6000
FAX: (514) 697-6864
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study evolving communications technology.

Among SOCAN’s concerns are that Council recommendations
ensure that Canada’s creative minds have access 10 play their properties
on the “information highway and be fairly remunerated.”

Although SOCAN collected $65 million [Canadian] in overall licens-
ing fees in 1993, SOCAN general manager Michael Rock predicts that a
tougher future could be in store for Canada’s publishing community.

“[Canadian commercial] radio is losing its share of the advertising
market and, in dollars, is not growing,” says Rock. “Also, quite a
number of siations have shitted to the 1alk format. Our peak on
commercial radio was 1989, when we received $26.6 million in
licensing fees. By 1993, that had dropped 10 $21.2 million. At the
same time, foreign revenue has heen flar.

One of the biggest publishing
evenis of 1994 was veteran pub
lisher Frank Davies’ sell-ofl of
Partisan Music Productions (which
owns TMP-The Music Publisher
among other concerns) to Alliance
Communications, Canada’s biggest
film and TV producer/distributor,
and to A&F Music Ltd, owned by

8 Canadian booking agent Sam

| Feldman and manager Bruce Allen.

' TMP’s catalog consists of copy-

rights from many of Canada’s

top songwriters, including Jane

Siberry, Murray McLauchlan, Eddie
Schwartz, John Capek, Ron Hynes and Nashville-based Byron Hill.

Davies, who remains TMP’s president and CEO, indicates that the
deal infuses the company with capital needed to aggressively grow and
compete internationally. “It provides us with an expanded opportunity
in film and 1elevision,” he says. “We had already been doing quite a bit
in these areas, but we weren't tied into information like a Warner-
Chappell or BMG. Alliance now provides us with direct access.

This year, TMP plans to place creative personnel in Nashville, New
York and Los Angeles to handle its roster. “Nashville has developed into
a significant market for us,” says Davies. “We’ve had great success with
Byron Hill, and we're close to signing a couple more Nashville writers.”

Once they sign a writer, Canadian publishers now often perform the
developmental and A&R work on new acts once handled exclusively by
record labels. Several publishers will commit to recording a master even

Soundtrack star Jane Siberry

The Moist album “Silver” eventually mined double-platinum.

hetore a label deal can be found

“Publishing is 10tal A&R involvement today,” says Jerry Renewych,
Warner/Chapell Music Canada president, noting late-1994 releases by
the Rheosiatics and King Cobb Steelie and 1995 releases by the
Doughboys, Carla Marshall, Malhavoc, Merlin, Raggadeath, Spirit Of
The West and Sven Gali. “Our role includes finding producers, studios
and record deals,” he says. “We also have marketing, advertising an
promotion budgets for each act [signed 10 a label]

Renewych and other major publishers indicate that few songwriters
are signed today who are not performers as well. “I'd never put money
into signing a writer who didn’t have an outlet for the material,” says Al
Mair, president ol Attic Music Group.

John Redmond, PolyGram Music Publishing general manager, notes
that, while his agreements are not ted directly to deals with affiliated
Mercury-Polydor Records or A&M/Motown/Island, he still must seek
out lahel deals for his writers. “D.D.T. and Tom Barlow are examples of
acts | signed without label deals,” he says. “I1owever, | know if the song-
writer doesn’t get a record deal, my ass is grass.

In the most remarkable publishing success of 1994, EM! Music
Publishing signed pop/alternative Moisi without a label deal and
released an 11-song CD, “Silver,” which achieved gold [50,000 units]
sales. Following a label signing with EMI Music Canada, the album was
cenified double-platinum (200,000 units) and was released by EMI
Records worldwide

“Afier geiting Moist going in Canada, I've been focusing on helping
them outside of Canada,” says EM1 Music Publishing president Michael
McCarty. “We're working closely with our affiliates 1o make things hap-
pen in other countries. Our affiliates keep us informed, which is impor-
tant, because publishers often have a different perspective on how well
a label is doing with a release. Publishers are also more interested in
movies and TV shows

Noting that Jane Siberry’s “It Can’t Rain All The Time” (which TMP
didn’t publish) closed Interscope/Atlantic’s No. 1 soundtrack for “The
Crow,” Davies says there are vast opportunities in film and TV for
Canadian songwriters. TMP copyrights have been included in such
recent films as “Blown Away,” “Cool Runnings” and “In Search Of
Angels,” and in such popular TV shows as “Baywatch™ and “Lifestyles
Of The Rich And Famous.

“Jane is now tremendously in demand,” says Davies. “We've proba-
bly had 10 or 12 movies for her music, including three American films
and two Australian ones. After ‘The Crow,” film producers are looking
for more altemative things.” Bl
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facilities in Toronto, Richmond, Indiang, and, in the near future, Mexico. & Our fanatical
dedication to quality, value, and service means that clients canicount on us even when
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comes to ordering replication or duplication, call the masters.

Toronto, Ontario (416) 9298-8190
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CANADA'S #1
MUSIC SERIES

e

starring

RITA MACNEIL

FRIDAYS AT 8§ P.M.
CBC @@ Television

John Wetton “Battle Lines”
(The Voice of “Asia”)
Release - Feb. 2, 1995

Sheer Terror “Ugly & Proud”

Release - Feb. 15, 1995

Foghat
“Return of the Boogie Men”
Release - Feb. 25, 1995

Distributed Exclusively by
A&M/Island/ PDG
119 Spadina Ave. Suite 406 Toronto,
Ontario, Canada M5V 2L1
Tel. (416) 591-5353/Fax (416)591-5356

CANADIAN MUSIC INDUSTRY
Continued from page 75

includes Michelle Wright, Prairie Oyster, Charlie Major, Patricia Conroy,
The Rankin Family, lan Tyson, George Fox, Prescott Brown and Jim
Witter.

“We're hoping that the New Country Network will be part of the
building-block process to help us break more Canadian country acts,”
says Camilleri. “Radio and press have been big supporters, but translat-
ing it into sales so far has been a challenge.”

PARLEZ VOUS QUEBECOIS?

Multinational companies generally have stayed away from Quebec,
but now that its pop stars seem less interested with politics and rhetoric
than they were in the '60s, the labels are rediscovering the French-

Popular Quebecer Daniel Bélanger

speaking province.

Dominated by independent-label activity, Quebec’s unique music
industry supports a strong local market that includes such popular
artists as Daniel Bélanger, Luc de Larochelliére, Marie Carmen, Frangois
Perusse, Julie Masse, Richard Séguin, Martine Ste. Clair, Mario Pelchat,
Marie Denise Pelletier, Paul Piché, Dan Bigras, La Bottine Souriante, Eric
Lapointe and Beau Dommage.

“With the exception of Sony, multinationals have shied away from
operating in Quebec,” says Kulin. “You’re now seeing a much more
concentrated push to be involved there.”

Mercury/Polydor recently opened a three-person office in Montreal,
and president Doug Chappel says, “We're going after the Quebec mar-
ketplace. We're going to work our foreign product first, and we’re look-
ing for more domestic francophone acts.”

Canada’s Adantic region has become a hotbed of A&R activity of
late—encouraged by the emergence of the Celtic-styled Rankin Family
and alternative-styled Sloan, coupled with the regional popularity of tra-
ditional-based Barra MacNeills, Irish Descendants, Rawlin’s Cross
Buddy Wasisname and the Other Fellers.

Last year, four major labels grappled for months attempting 1o sign
traditional fiddler Ashley Maclsaac, with A&M finally winning out. And
EMI forged a significant distribution and label deal last fall with
Newfoundland’s Duckworth Distribution/Atlantica Music, which could
pay off for the region’s sizable pool of traditional talent.

Explaining the deal, EMI's Cameron says, “When 1 look at what we're
selling, it’s musically everything. There are opportunities for a lot of dif-
ferent [genres]. If anything and everything can happen today, why not
do niche marketing?” M
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Kids Entertainment
Calls Canada Home

Pioneer Performers, Facing Competition
And Video, Grow Along With The
Industry

BY LARRY LEBLANC

quality children’s music in North America—and rightfully so. A

vibrant children’s market developed in Canada in the mid-1970s,
boosted naiionally by CBC-Radio, the Sam The Record Man retail chain,
and Hy and Judy Sarick’s Children’s Book Store in Toronto. Among the
pioneering Canadian artists were such now-familiar names as Raffi
(Troubadour); Sharon, Lois & Bram (Elephant); Fred Penner (Oak Street);
Eric Nagler (Tanglewood); The Sphere Clown Band (One-Eye Duck
Records); Al Simmons (Qak Street); and Sandra Beech (Children’s
Group).

Raffi recalls the pre-boom situation. “In 1975,” he says, “[Canadian
retail] stores had very small children’s sections, and they were dominated
by $2.98 and $3.98 American releases, [ilm soundtracks and two or three
Canadian recordings by the
Travellers and Bobby Gimby.”

The early mailblazers have since
been joined by Susan Hammond
ol Classical Kids (The Children’s
Group), storyteller Robert Munsch
(Sony Music), Charlotte Diamond
(Hug Bug Music), Carmen
Campagne (Tanglewood), Lenny
Graf (Lenny Graf Music), Jack
Grunsky (BMG Kidz), Kim and
Jerry Brody (K&B Productions),
Glenn Bennett (Tanglewood),
Jennifer Mason (A&M) and Al
Simmons (Oak Street Music),
among others.

Canadians also have been a
strong force in creating quality children’s TV programming, “Kids Can
Rock 'N" Roll” now airs in 23 foreign territories, “The Adventures Of
Dudley The Dragon” broadcasts on 180 American public-TV stations, and
“Owl TV” appears on Showtime in the U.S.

Having survived the period of five years ago—when major labels glutted
the North American children’s market with singer-songwriters, only to dis-
cover they couldn’t easily market them—Canadian children’s performers
still face sizable obstacles.

They work in a market now overrun by video and endure increased
competition from such TV- or film-licensed characters as Barney, Alvin
And The Chipmunks, the Mighty Morphin Power Rangers, Ren & Sumpy,
Rug Rats, etc.—as well as the market’s longtime leadler, the Walt Disney
Company.

Disney, for example, shipped 770,000 copies of “The Lion King”
soundtrack last year, according to Joe Etter, director of sales at Walt Disney
Records (Canada).

As a result of some of these obstacles, middle-level or newcomer
Canadian acts have found it impossible to mirror the success of their pre-
decessors. “It’s amazing how little success the newcomers have had and
how strong the early birds remain,” says Brookes Diamond, general man-
ager of Elephant Records. “It's a measure of how tough the market is.”

“To launch a family entertainer today, it’d have to be in conjunction
with a television, film or multimedia deal,” says Gilles Paquin, president of
Oak Street Music in Winnipeg, Manitoba, which records Penner and
Simmons and distributes “Snoopy’s Classics On Toys” in Canada.

“We don’t have the vehicle in Canada for bypassing the established
hierarchy that exists,” says Ruth Hannigan, manager of Lenny Graff. “And
we don't have a [American syndicated] Radio Aahs here.”

Not only are newcomers having nouble, but veterans are being forced
to reposition themselves in the marketplace. This is especially true since
the dominance of video, and now that such long-running Canadian TV
shows as “Fred Penner’s Place,” “Eric’s World” and “Elephant Show” are
no longer shown regularly in the U.S.

“Sharon, Lois & Bram and Raffi are now struggling to hit some of the
[sales] numbers on the low end of whar they used to,” says one industry
source. “Their compact discs are being marketed at $14.98 [Canadian],
and parents can pick up a Mighty Morphin video for $9.98."

Last November, following testing of Sharon, Lois & Bram's “Songs For
Round The Campfire,” Elephant Records slashed its entire catalog line of
cassettes 10 less than $10 and CDs to under $15 in Canada. Elephant is
also repackaging selected catalog titles.

“Our window of opportunity is much smaller,” explains Stephen

Canadians are enormously proud of their role in the development of

Raffi goes back to basics.

McNie, Elephant’s marketing director. “While 10 years ago there was no
home video, no Nintendo or Sega, roday they are the mainstream of our
business. Music [video] television has also since chopped the cap off our
market.”

Since starting Elephant Records in 1978, Sharon, Lois & Bram have
released 14 albums with worldwide sales of 2.7 million units, according to
McNie. The label, distributed here by A&M Records Canada, is handled
in the U S. by Drive Entertainment.

One of the products introduced to further build Sharon, Lois & Bram’s
presence is the CD-ROM “Cyberboogie!” produced by Times Mirror
Multimedia Corp. and released last October. Created by Ehrlich
Multimedia, the CD-ROM enables children to create and choreograph
their own animated musical shows using a menu of 10 SL&B songs, five
characters and 15 storybook backgrounds.

At the Children’s Group, managing director Michelle Henderson is
excited about the upcoming “Beethoven Lives Upstairs” CD-ROM. Due in
April, the multimedia product is part of a worldwide distribution deal with
BMG New Technologies and was developed by Music Pen in New York.

Distributed by A&M in Canada and BMG Kidz in the U.S., the
Children’s Group six-album Classical Kids series has sold more than 1.5
million units worldwide. A seventh release, “Handel's Gift,” will be
released in the fall. Additionally, the company is now co-producing

“Tchaikovsky Discovers America” for a fall release and is marketing four
home-video compilations from the “Owl TV" series.

‘CD-ROM is the perfect medium,” says Henderson. “It combines all of
the senses to the tesponse of music. Music is so emotional, and [CD-
ROM] gives you the ability to express that emotion in a number of ways”

Raffi, however, is wary of both CD-ROM and video. In fact, there is no
accompanying video for his current album, “Bananaphone.

“I'm concerned rhat there are too many gadgets that are atrracting kids
into almost addicrive behavior,” says Raffi. “I want to emphasize stimula-
tive experiences for kids, non-visual stuff like books and recordings, to
develop critical thinking. We're forgetting about the power of music on its
own.

Despite Raffi’s harsh evaluation, Sony Music Canada, distributor here of
such lines as Sony Wonder, Nickolodeon, Qak Street Music, Dog City,
Cinar Films and the original “Lassie” TV series, has become one of the
most powerful players in Canada’s children’s market due to its build-up of
video product.

“The area we're going toward is 90% video,” says Therese Gamett, Sony
Music Canada’s product manager of children’s & family entertainment.
“There’s stronger product available [than audio], and there’s a wider
[demographic] reach. You can offer quality programming, and parents
have control over what their children are warching.” B

IN THE HEART OF THE CITY ON TORONTO’S WATERFRONT. :

s i shndiviay. of-1995¥Tororito will open the doors an a brand new amphitheatre
to showcase top of the line goncertssandstouring sHows™ 'ocated in the
heart of the cify, The Molson Amphitheatre is situated on the waterfront
within the parklands of Ontario Place. With a stage view of Lake Ontario,
this new facility will replace the existing in-the-round Forum with a $15

million state-of-the-art 16,000 seat venue.

This scenit setting, located minutes from the best fiotels ib downtown _
Toronto, offers direct access to major highways and comes equipped
with an outstanding array of inhouse services and facilities. Drawing from
a population” of over & ‘million in Southern Ontario, The Molson

Amphitheatre will become Canada’s premier outdoor concert facility.

WHAT TORONTO HAS BEEN WAITING FOR

MCA Concerts Canada ~ 416.324.9777 MCA Concerts New York ~ 212.262.2992
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It’s Always Christmas: Narada recordig artist David Lanz played St. Louis to

support his latest album, “Christmas Eve.” While in town, he stopped by
Streetside Records. Pictured, from ieft, are Dean Harmeyer, Uni Distribution field
account representative; Mike Smith, Uni sales representative; Sharon Newman,
Streetside’s advertising/marketing coordinator; Brian Bryan Bucholtz, Narada
sales manager; Lanz; Stephanie Lasater, manager of Streetside; and Streetside
sales associates Tony Claunch and Jennifer Hywari.

PolyGram Arm Seeks New Markets

Consumers That Retail Misses

Imprint Finds

M BY DON JEFFREY

NEW YORK—Truck stops, conven-
ience stores, and cosmetics counters
are among the new marketplaces
PolyGram is targeting to sell its mu-
sic.

This month, a cassette sampler of
Sammy Kershaw tracks on Mercury
Nashville will be given to people at
truck stops throughout the country
who buy a part for a Ford vehicle.
The cassette is a promotion for Ford
trucks.

Also this month, consumers who
buy Chanel’s Egoiste fragrance will
receive as a premium a CD sampler
of tracks by PolyGram artists such
as Tears For Fears, Foreigner, and
Diana Ross. This is the second part
of a Chanel promotion that began

AEC Shapes Up For National Prominence
Company Seeks To Buttress Goal As True Independent

@ BY ED CHRISTMAN

NEW YORK—AEC Music Distribu-
tion is ready to move out of the shad-
ows of the one-stops that make up the
bulk of the sales of Alliance Entertain-
ment Corp., its publicly traded parent
company.

That’s the goal of Duncan Hutchi-
son, CEO of the independent distribu-
tor, who has spent the last nine months
shaping the company. Hutchison joined
AEC from Caroline, where he spent
the last five years, most recently as
president, over-
seeing both the la-
bel and distribu-
tion company.

Alliance’s inde-
pendent distribu-
tion effort has
moved in starts
and stops since
the company was
formed from 1991-
94 with the acquisitions of the one-
stops Bassin Distributors, CD One
Stop, Abbey Road Distributors, and in-
dependent Encore Distributors.

Both Bassin and CD One Stop had
independent distribution arms, but
those efforts suffered credibility prob-
lems due to their affiliations with the
parent one-stops. Moreover, Bassin,
the first company acquired by Alliance,
was considered by many to be a South-
east distributor even though then
owner Jerry Bassin, now Alliance pres-
ident, claimed to service a national
market.

“We could have taken over Bassin
Distributors and Titus Oaks Distribu-
tion and hired some reps in the West
and then claimed to be a national dis-
tributor, but we didn’t,” says Hutehi-
son.

Instead, AEC has been .firming up
its claim of being a distributor that can
handle national as well as regional dis-
tribution. Last year, the company had
gross billing of $41 million, of which $21
million was from lines carried exclu-

HUTCHISON

sively by AEC. For 1995, Hutchison
projects sales will reach $55 million.

The company has a field staff of 16
sales reps, led by Phil Blume, VP of
sales/distribution, and overseen by na-
tional sales coordinator Curtis Hawk-
ins, East Coast regional manager Na-
talie Bazemore, and West Coast
regional manager Barbara Kaplan.

Each field rep is provided with lap-
top computers and has access to per-
petual inventory, Hutchison says. “Alli-
ance just purchased a software
company, Exusoft, which specializes in
systems for the music industry,” he
says. “I will have no problem with sys-
tems.”

In addition, the company has a
three-person sales staff working the
phones, selling and marketing product
to independent stores.

To buttress its claim as a truly inde-
pendent distributor, AEC, which cur-
rently shares office space with some of
Alliance’s corporate staff as well as the
company’s Hard Core Marketing unit,
will move to New York and is looking
for office space on lower Fifth Avenue.

Also, fulfillment is currently handled
by CD One Stop and Bassin Distribu-
tors, with AEC’s inventory com-
mingled. By the end of the second
quarter of this year, AEC will have its
own distribution facility.

Most importantly, Hutchison says,
“Thank goodness, we have had the
product to overcome vast resistance
from competing one-stops.”

AEC carries 47 labels exclusively,
according to its January release guide.
It has been assigned the U.S. South-
east by 35 labels, while 17 have desig-
nated the company as their Northeast
distributor, and 12 use the company to
handle their distribution for the entire
East Coast.

In addition, AEC carries another 59
labels on a national but nonexclusive
basis, bringing the total label count to
170 labels under its umbrella.

While some distributors with na-
tional capabilities are demanding ex-

clusivity from their labels, AEC is not
in the position to make that kind of de-
mand. “We don’t have the luxury of
that perspective,” Hutchison says.
“Besides, you have to have labels that
are not exclusive or not national if you
want to be in touch with the labels that
will happen tomorrow. Small labels
that start regionally are where the new
talent is coming from.

“AEC’s emphasis has to be on differ-
ent strokes for different folks.
Whether we carry a label on a regional,
a national exclusive, or if it’s a nation-
ally distributed line that everybody
else carries, it boils down to having a
relationship with the labels that meets
their needs. Understanding each la-
bel’s requirement is everything to us;
it allows us to create strategies to mar-
ket and promote their records.”

The company has a four-person mar-
keting staff, headed by director of mar-
keting Lou Miranda.

“These people reach out to labels to
identify their priorities and help them
set up and execute marketing plans,”
Hutchison says. Sometimes those plans
are complemented by Alliance one-
stops or Hard Core Marketing, an in-
dependent marketing company set up
by Alliance, he says.

“We are working closely with Hard
Core in all aspects of our marketing
and promotion,” he says. “Whenever
possible, we introduce labels to Hard
Core, because AEC and Hard Core
work very well together.”

In addition to the marketing staff,
AEC has a promotional field staff that
focuses on urban music and concen-
trates on helping the labels get their
records played on radio as well as
working retail. That effort is overseen
by Larry Davis, director of promotions
and urban marketing.

“We are definitely looking to expand
that staff and to complement it with
street teams [staff hired on a project-
by-project basis],” Hutchison says.

Other key members of the AEC staff

(Continued on page 92)

“Divas Of Dance” is Volume 1 of the
Disco Nights series on Rebound
Records, the imprint for PolyGram
Special Markets releases.

last vear.

These are just two of the special
products packaged and sold by Poly-
Gram Special Markets, a subsidiary
of PolyGram Group Distribution,
which is supervised by its president,
Jim Caparro.

The unit’s principal corporate
function is to generate incremental
sales for PolyGram from its vast rep-
ertoire of music on labels like Mer-
cury, A&M, Island, Motown, Philips
Classics, and Deutsche Grammo-
phon.

Its mandate is also to increase ex-
posure for PolyGram artists. “We
have the ability to sample new and
unproven acts,” says Robert Bell,
senior VP of PSM, “which is a pri-
mary benefit, with the constriction in
radio airplay.”

PSM aims to achieve these goals
by reaching consumers who do not
usually buy CDs or cassettes at niu-
sic stores.

“We want to present music to peo-
ple where they are,” says Howard
Smiley, VP of business development
for PSM. Bell says, “We're getting
relevant product in front of a per-
centage of the market that’s not an
active customer.”

So, for truck drivers and others
who frequent truck stops, that is the
place to sell them music. “It’s a mo-
bile audience—on the road for
work,” says Bell. “They want to be
entertained. We put the produect in
front of them.”

That untapped customer might
also be tempted to buy music in drug
stores. Or in supermarkets. Or swap
meets. For each of these special mar-
ketplaces, PSM sells product to a
network of jobbers that deals with
those businesses. The recordings are
sold to the consumer at a maximum
of $6 for a cassette and $10 for a CD.
It is not frontline product, but rather
specially designed packages of
tracks by mostly PolyGram artists.

The next big push for PSM may be
the giant convenience-store market.
“We're just getting into it with job-
bers who specialize in it. It’s not as
well-developed yet,” says Bell. Smi-
ley adds, “They have no dedicated
fixtures for music product yet. And
they’re not sophisticated enough to
do it themselves. They need a rack-

jobber.”

PSM’s other efforts to date have
paid off handsomely, according to its
executives. They say that the unit is
profitable and that 1994 revenues in-
creased 56% from the previous year.

The special CDs and cassettes
created for the alternative markets
are distributed under the Rebound
Records imprint, which was started
specifically for PSM product. Re-
bound’s first releases came out in
May 1994; by the time the National
Assn. of Recording Merchandisers
convention rolls
around at the end i
of this month, ac- -~
cording to Smi- | #5
ley, the Rebound 1%
catalog will list
119 titles. These
are marketed to
traditional as well
as nontraditional
retail outlets.

There are three types of product
on Rebound. First, there are album
compilations of songs by various art-
ists under such rubries as Disco
Nights, Hard Rock Essentials, and
Class Reunion. For example, Class
Reunion selects hits from a particu-
lar year. The plan is to market three
albums each year that focus on the
hits 10, 15, and 20 years ago; this
year’s releases target 1975, 1980, and
1985,

“Everything
we do is predomi-
nantly, if not all,
PolyGram reper-
toire,” says Smi-
ley.

Second, there
are single-artist
compilations.
Tom Jones and
Engelbert Hum-
perdinck collections have been re-
leased on Rebound. “These are not
greatest hits,” says Smiley. “They’re
representative music of the artists.”

Third, there are reissues of titles
that have been deleted from the cata-
logs of labels such as Mercury and
A&M. For example, some recent re-
leases include “I Can Stand A Little
Rain” by Joe Cocker, “Rock On” by
Humble Pie, and “Live And Sleazy”
by Village People.

PSM also markets other compila-
tions that are not on Rebound. One
of these was “Women For Women,”
a set of 14 songs by such artists as
Annie Lennox, Amy Grant, Vanessa
Williams, and Sheryl Crow. Released
last October, it was designed in part
to raise awareness of breast cancer;
a portion of the sale proceeds went to
organizations involved with the dis-
ease. The album, released on the
Hammer & Lace label, was mar-
keted directly through magazines
and television. PSM executives say
that the promotion was a success and
that the album will be released to
traditional music retail outlets this
month on Mercury.

Direct marketing is a major thrust
for PSM. One of its major partners

(Continued on page 92)
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Music-Chain Shares Dip;
Are Tender Offers Next?

WALL STREET SHUFFLE: Wall
Street’s current low regard for music
retail is making for interesting times at
the publicly traded music chains. On
Jan. 24, the Musicland Group’s stock
closed at $7.65, Trans World Enter-
tainment was priced at $6, National
Record Mart was down to $3, and
Spec’s was holding steady at $5.78. One
wag describes the ongoing devaluation
in musie-chain shares as “the race to
zero.”

You can be sure that while the CEOs
at the first three companies are trying
to figure out how to bolster share price,
they are also looking over their shoul-
ders, worrying if their companies will
soon be in play.

Musicland is the most vulnerable to
that worry, as some 84% of the com-
pany’s 34 million

chant. Now, Spec’s management is
wrestling with the million-dollar ques-
tion: Do they want to take a haircut
from their expectations?

BACK OVER THE FENCE: Valley
Records, which once upon a time
bought five stores, all in California,
from the now-defunct Rainbow chain,
is about to get out of retail, according
to Barney Cohen, chairman of the
Woodland, Calif.-based company. Of
the four stores still open, Tower Rec-
ords has agreed to buy two—in Davis
and Sonoma. A third store in Santa
Rosa has been sold locally, while the
fourth in Vaecaville is still on the block.
Speaking of Valley, some new faces
have joined the company, while some of
its older faces are happier. Ken Alter-
witz, formerly

shares are trad-
ing in the open
market, with the
remaining ones
either in the
hands of manage-
ment or in inves-

RETAILJ
TRACK

by Ed Christman [T

VP of sales at Al-
liance Entertain-
ment Corp.’s one-
stop division, has
joined the Wood-
land, Calif.-based
wholesaler as VP

tors considered
friendly to man-
agement. Trans World has some 9.7
million shares outstanding, of which
about 56% are owned by company
chairman/CEO Bob Higgins. And Na-
tional Record Mart has 5 million shares
outstanding, of which only 1.7 million
are trading on the market, with the
rest held by management and other in-
siders.

Spec’s is in a different boat than the
other three, as it has already an-
nounced that it is on the block. Track
will get back to Spec’s in a couple of
paragraphs, but in case you're curious,
the company has about 5 million shares
outstanding, of which about 50% is
owned by the Spector family.

In looking at the numbers, a little
quick math shows that the market val-
ues Musicland at about $260 million,
Trans World at $58 million, and NRM
at $15 million.

In the current environment, most of
the industry’s predators are not in an
acquisition mode, either because they
have their own problems to deal with
and/or due to the belief that the price
war will create many more bargains
down the road.

But some strategic players and even
more financial players have to be look-
ing at the market valuations and won-
dering if now is the right time to make
a play. As one such player puts it, “Op-
portunities like this don’t strike that of-
ten, and when it does you have to figure
out how to exploit it.”

Needless to say, executives at the
above companies decline to comment.

GETTING BACK TO Spec’s, when
the chain put itself on the block back
in early November, initially there was
a lukewarm response from possible
suitors. But eventually both Block-
buster Music and Investcorp, which
owns Camelot Musie, were said to have
shown interest, and at least one, if not
both, has made a bid. Also, one or two
other suitors are believed to be kicking
the tires. Depending on whom you lis-
ten to, those suitors are said to be fi-
nancial players and/or a nonmusic mer-

of sales. Also,
Randy Cerf, for-
merly manager of planning and analy-
sis with paper manufacturer Weyerh-
auser, has come aboard as VP/CFO.
Meanwhile, Ron Phillips, director of
purchasing, Melanie Cullen, director
of information systems, and John Kor-
dic, director of operations, all have
been upped to VPs in their respective
areas.

THE ALWAYS adventurous Lou
DelSignore, president of Northeast
One Stop, has entered into a new en-
deavor. He has created a rackjobbing
division, which is named Summit En-
tertainment and will be managed by
Bill Castle, formerly VP with Levy
Music & Video, the company that was
recently sold to Handleman.

According to Castle, Summit's goal
is to be a good alternative supplier,
should accounts want more choice
when looking for a rackjobber. Castle
declined to specify if the company has
any accounts yet, but word on the
street is that it will service a portion of
the Meijiers chain.

In addition to Castle, Jeff Parsons,
operations, Kerri VanderHoff, mar-
keting, and Dennis Sinclair, sales,
complete the team.

MAKING TRACKS: Ron Stricker,
formerly director of product develop-
ment at RCA Nashville, has landed at
Trisecta Entertainment, a Nashville-
based company that specializes in mar-
keting, public relations, and promo-
tions, focusing on the country music
business, as director of promotions . . .
Dwight Monjar, Midwest sales rep at
American Gramaphone, has joined the
ranks of the teachers, helming a course
about the promotion and marketing of
audio records at the Technical College
in Minneapolis ... Steve Milby, for-
merly Southeast regional director for
the Musicland Group, is seeking oppor-
tunities. Based in Atlanta, he can be
reached at 404-919-2023 ... Former
Kemp Mill buyer Richard White is
seeking opportunities. He can be
reached at: 410-523-3651.

ADVERTISEMENT

|
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WALT DISNEY RECORDS |
has gamered an unprecedented
ten Grammy® nominations
with key nods for the music
10 The Lion King and Beauty
and the Beast: A New
Musical. What better way to
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day-out performers, and
aggressive marketing support.

v

Consumer excitement around
great Disney music continues
1o build with the upcoming
all-new Lion King album,
Rhythn of the Pride Lands;
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Beauty and the Beast: A
New Musical; this summer’s
musical event, Pocahontas;
and more.

v :

So make sure your Walt
Disney Records audio sec-
tions are properly stocked,
merchandised and ready to
shop! Because our continuing
unprecedented news translates
into an unprecendented sales |
opportunity for you. '
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Celestial Preserves Music And Environment

MUSIC OF THE SPHERES:
We were interested in talking to
Eckart Rahn, president of Tuec-
son, Ariz.-based Celestial Harmo-
nies, because of his label’s environ-
mentally sound packaging policy.
We were engaged by Rahn’s inci-
sive, intelligent viewpoint on the
business, the world, and his place
in both.

Rahn, who founded the pioneer-
ing new age label in 1972, has kept
a low profile in the press. He says
he has spoken up lately after wit-
nessing the success of some new
age records that he frankly finds
inferior—*“music that comes from
a fragrance ad, and the package
looks like one.”

Celestial Harmonies has a di-
verse catalog of nearly 200 titles

that ultimately defies the new age
tag: artists include Paul Horn, ex-
Roxy Music guitarist Phil Man-
zanera, the Grateful Dead’s
Mickey Hart. jazz drummer
Alphonse Mouzon, and Mare Al-
mond.

However, Rahn has no problems
with a tag that has had a certain
stigma attached to it over the
years: “I have no problem with the
term [new age]. Charlie Parker is
‘bebop’—at least you know where
to look for him in the store.”

Celestial Harmonies has special-
ized in on-site racordings over the
years, and one helped lead Rahn to
his philosophy of “capitalism with a
conscience.” In 1989, Horn re-
turned to India to record “Inside
The Taj Mahal I1,” the sequel to

Solo-
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INDEPENDENTS. 3

by Chris Morris

his celebrated 1968 session at the
palace. “The monument was virtu-
ally falling apart,” Rahn says. “All
of a sudden, music and the environ-
ment relate.”

So, over the years, the label has
“greened” its packaging, utilizing
slim-line jewel boxes that use less
plastic, recycled paper for booklets
and inserts, and vegetable dyes for
printing. “No other record com-
pany has a comprehensive environ-
mental policy,” Rahn says.

Today, the label continues its
policy of recording in what Rahn
calls “audiophile conditions,” in
concert halls, churches, and other
acoustically sublime sites. The
globe-trotting label owner also is
deepening his company’s commit-
ment to world music (which he re-
leased before the handle was
coined); engineer-musician David
Parsons is traveling the globe, cut-
ting sessions for a projected 12-CD
series “The Music Of Islam,” with
the first releases due in 1996.

“In every country I've been to,
people play their own kind of
blues,” Rahn says.

He says that his company’s mu-
sic and its philosophy both derive
from the '60s: “We really thought
we could make the world a better
place then ... What’s wrong with
being a former hippie? I owe so
much to that music and the influ-
ences [it] brought along.”

Maybe if a bit of that old hippie
ideology led other labels to pursue
Rahn’s environmentally friendly
policies, the world might be a
healthier place. Peace, baby.

SOUNDING A MAGNATONE:
Navarre Corp. in New Hope,
Minn., has inked an exclusive dis-
tribution deal with Magnatone
Records, a new imprint headed by
Jim Mazza, most recently presi-
dent of Morgan Creek Records
and former Capitol Records presi-
dent. Mazza is based in L.A;
Brent Maher runs the Nashville
operations, and manager Nick
Cua is COO.

Magnatone’s first release, “No
Yesterday” by country singer
Billy Montana, is set for April. An
album will follow by Shelby
Lynne, whom Mazza enthused
about when she was a Morgan
Creek artist.

AUTOTRIBUTOSIS: Chip Kin-
man, an old compadre of DI's,
called to announce that he and his
brother Tony—who have been
paired in such noteworthy bands at
the Dils, Rank & File, and Black-
bird—will issue an album in late
spring on Brendan Mullen’s label
House Of Punk, which we wrote
about in October.

The album will be a “Kinmans

Reftail

sing the Kinmans” project, with
the siblings essaying material pen-
ned for their previous bands and
other groups. (One of their compo-
sitions, “Big Train,” is the leadoff
track on Mike Watt’s forthcoming
Columbia solo album “Ball-Hog Or
Tugboat.”)

Chip says shamelessly, “If no
one else is doing a tribute album on i
us, we'll do our own!” Who can ar-
gue with logic like that?

GOODBYE HARRY

“Food Stamp B-BQ"
CRZ 037 {CA/CD)

Tasty popcore featuring
former members of
ALL and TREEPEOPLE.
On tour this Spring

SST RECORDS, DISTRIBUTOR FOR:

SST, CRUZ, NEW ALLIANCE
CALL 31{] 430-T687
0 430-7286
WRITE: PD BO}t A RAWNDALE. €A
90260 USA

CRUZ

FLAG WAVING: Martin Zel-
lar’s former band, the Gear Dad-
dies, couldn’t have collected much
more praise in its heyday, when
some writers tossed around Dylan
and Springsteen comparisons to
describe the group’s somber songs

(Continued on page 96)
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(Continued from page 89)

include Robert DeFreitas, VP of pur-
chasing; Ira Kessler, head buyer; Tim
Dahltorp, controller; Paul Del Campo,
marketing manager; and Paul Riley,
advertising manager.

In looking at 1995, Hutchison says it
expects to get two-thirds of its sales
from labels exclusively distributed by
AEC. Also, “the majority of my billing
is from brand new labels, ones that
have been started in the last two years
by managers, artists, and/or produc-

ers,” he says.

Some of those new labels have estab-
lished acts that can move 100,000-
200,000 units per album—quantities
that aren’t profitable for the majors
anymore.

Key labels, according to Blume, in-
clude Ragin’ Bull, CMC, Profile, Ichi-
ban, American Gramaphone, Notewor-
thy, Heads Up, Quality/Warlock, and
DM.

Best-selling titles last year were

Giving Tower The Business: Eartha Kitt visited the Tower Records outlet in New
York’s Trump Tower to sign copies of her latest album, “Back In Business,” on
DRG. From left, Chris Osborne, Tower Records jazz and vocal buyer; Kitt; and
Hugh Fordin, president of DRG. (Photo: Chuck Pulin)
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from Cameo, Widowmaker, Dance Mix
USA, Michael White, King Crimson,
and, believe it or not, the Pope, who re-
leased “The Rosary” album. Upcoming
priorities include titles from Ivan Ne-
ville, 2nd Nature, Warrant, DJ Quik,
Mojo Nixon, Deniece Williams, and
John Tesh.

Currently, AEC’s label lineup can be
divided into four broad music catego-
ries: rock/alternative, urban, dance, and
adult alternative.

Hutchison says AEC definitely seeks
to further mine alternative music,
which he is very familiar with thanks to
his stint at Caroline. “Also, we defi-
nitely are looking to expand on the ur-
ban side,” he says. “We want to develop
that business significantly.”

While Hutchison says AEC likes
working with neophyte labels, he wants
those labels to have a realistic under-
standing of what is involved in selling
their records in today’s market. “While
we are prepared to extend ourselves in
terms of marketing and promotion, it is
essential that the label can market its
records and have its act together.”

At the same time, AEC staff knows
it has to prove itself to the skeptics.
“Because we are not No. 1 yet, we are
prepared to work harder,” Hutchison
says.

POLYGRAM MARKETS

(Continued from page 89)

is Publishers Clearinghouse, which
licenses product from PSM and sells
it to consumers on its mailing list
through stamp sheets. The biggest
seller through Publishers Clearing-
house (more than $1 million in sales)
has been “Symphony On The
Green,” a sampler of classical selec-
tions from Deutsche Grammophon,
London, and Philips.

Smiley says he was “shocked” that
15% of that sampler’s sales were on
vinyl. He says this indicates the age
group of those who typically respond
to Publishers Clearinghouse market-
ing campaigns. In fact, the older con-
sumer who probably doesn’t pur-
chase music from record shops is the
kind of person PSM is trying to
reach.

In general, says Smiley, cassette
sales are twice as great as CD sales
through direct marketing—the re-
verse of the product mix at music re-
tail.

PSM also licenses product to
Time-Life Music for its various-ar-
tists compilations, which are mar-
keted directly to consumers.

And a cross-promotion with BBC
Magazine offered the complete
works of Mozart to readers—180
CDs for $2,500.

Another aspect of PSM'’s work is a
synchronization catalog that lists by
genre, year, and artist much of the mu-
sic recorded by PolyGram. This goes
out to film and television producers and
to advertising agencies, with the hope
that PolyGram tracks will be used in
movies, ads, and TV shows. One recent
example is the use of an Allman Broth-
ers tune on a Miller beer commercial.

Smiley says PSM is now “entertain-
ing the prospect” of putting its catalog
on CD-ROM or an online computer
service. “That’s part of the future of
this industry,” he says.
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Retail

Chicago Store Thrives, Despite Location
On South Side, Black Music Sales Surge At George’s

@ BY SARI BOTTON

CHICAGO—TItis a relatively quiet
hour on a Saturday evening at
George’s Music Room, until a
young woman enters the store,
frantically seeking its owner,
George Daniels.

“Where’s George?” she demands
of the six-member staff on the
sales floor. They direct her to Dan-
iels’ elevated booth, where he is
perched. From there, he oversees
the 2,000-square-foot store’s activ-
ity nearly all of the 365 days that
it’s open.

Daniels excuses himself and cau-
tiously approaches his high-strung
visitor. She begs for money, insist-
ing that it’s not for drugs. “I don’t
do that anymore, I swear,” she
pleads, desperately and unconvine-
ingly.

“It’s sad,” the otherwise cheerful

; 2
George Daniels shows off his Small
Independent Retailer Of The Year
trophy from the National Assn. of
Recording Merchandisers for his
Chicago store, George's Music Room.
(Photo: Sari Botton)

Daniels says afterward, visibly dis-
tressed by having had to turn the
woman away. “I’ve watched her
grow up. The negative influences
around here are so overwhelming.”

Although it was more than 20
years ago that Jim Croce referred
to the South Side of Chicago as the
“baddest part of town” in his song
“Bad, Bad Leroy Brown,” that as-
sessment remains accurate today.
There’s not a whole lot of com-
merce going on elsewhere along
this stretch of West Roosevelt
Boulevard, where many of the
buildings flanking George’s Music
Room are smoked out and con-
demned, some of them squatter
residences.

But despite the obvious disad-
vantages and challenges that come
with a location in one of this
city’s—and the nation’s—poorest
and most crime-ridden and drug-
infested neighborhoods, George’s
Music Room thrives and grows,
serving as an anchor for the neigh-
borhood around it.

The store has earned a strong
reputation among R&B-oriented
retailers, as well as other mer-
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chants, across the country, having
captured the National Assn. of Re-
cording Merchandisers’ Small In-
dependent Retailer Of The Year
award for 1994. Daniels says sales
have increased steadily for the
past 26 years, adding that the one-
unit operation posted a gross an-
nual volume of close to $1 million
last year. And while he won’t be
opening other stores elsewhere
anytime soon—Daniels has run as
many as three additional units in
the past, which he refers to in hind-
sight as nothing but extra head-
aches—he says there are plans for
expanding the existing store space
to the 1,000-square-foot lot to its
left, perhaps in the next year or so.

Drug dealers, vagrants, and
thieves apparently don’t intimi-
date the 80 percent of the clientele
that Daniels estimates travels to
the area known as North
Lawndale to visit his store. He
says they come for the vast selec-
tion—10,000 titles, with deep cata-
log—and the block party-like “in-
stores.” Despite the rundown sur-
roundings, during the warmer
months the block parties feature
personal appearances from na-
tional acts in an adjacent 2,000
square-foot lot on the building’s
right side that is part of the store’s
property.

So the environment certainly
isn’t going to scare Daniels and his
buoyant business away, he says,
especially after 26 years there, 21
of which were divided among three
prior locations on the same block.
“This community raised me as a
merchant,” he says. “The commu-
nity has been behind me for years,
and so I'm dedicated to it.”

Daniels started the business—
with six albums, 100 45s, $100, and
credit for a month’s rent from the
landlord —after putting in a few
years in his father’s restaurant
business and then working at Chi-
cago’s legendary, now defunct
Chess Records. “I wanted to have
my own business, so I didn’t have
to listen to my father or anyone
else about the way .things should
be done,” he recalls with a laugh.
“And I love music,” especially the

(Photo: Sari Botton)

- o L i
George's Music Room has little retail com

blues and jazz, he says.

The store is all music. You won’t
find apparel or electronics here,
except for some batteries. And the
music, says Daniels, “is all black,
the entire inventory. It's all blues,
gospel, jazz, reggae, and hip-hop.”

The stock, reflecting sales, com-
prises about 30% rap and hip-hop,
30% old R&B recordings from art-
ists such as Marvin Gaye, 20%
blues, 10% jazz, 5% reggae, and 5%
gospel.

“I wouldn’t care if a chain store
opened across the street from
here, because they couldn’t match
my selection and deep catalog in
those areas, or my service,” Dan-
iels says. A Best Buy in Pulaski,
about two miles away, a Sam
Goody, and a Camelot store in
North Riverside, about four miles
away, appear to pose little threat
to this independent merchant.

George Daniels (with glasses) and his
sales associates, from left, Monte
Scott, Paul Harrington, and Curtis
Jackson, help a customer at George's
Music Room. (Photo: Sari Botton)

“Even though my prices are a bit
higher because there’s not enough
margin for me to discount, people
will still always come here for
those types of music. People are
willing to pay me for having what
they want, or being able to get it
for them from a one-stop within a
day or two. That's why there’s a
steady flow of business here, until
11 o’clock at night, just about ev-
ery day of the year.”

The chains also don’t match
Daniels’ selection of vinyl. Al-
though it accounts for only about
5% of the inventory, he says
there’s a steady demand for it and
he plans to carry more once he ex-
pands the building. “I kept my vi-
nyl when a lot of stores were get-
ting rid of it, and it has paid off,”
he says.

CDs account for only about 20%

(Continued on page 96)
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Album Reviews

EDITED BY PAUL VERNA, MARILYN A. GILLE

P> BETTIE SERVEERT

Lamprey

PRODUCERS Frans Hagenaars & Bettie Serveert
Matador/Atlantic 92504

JJ Featured in Music To My Ears,
Dec. 17

MELISSA MANCHESTER

If My Heart Had Wings

EXECUTIVE PRODUCERS: Arif Mardin & Michael Lippman
Atlantic 82444

Melissa Manchester’s return to recording
after a five-year hiatus is packed so fat
with heat, heart, and passion that it
practically bulges from the grooves. Hers
is a big voice with theatrical flair, and here
it is perfectly matched with grand songs in
classic ballad tradition. Notable among
these are glorious “In A Perfect World”
and the title track, with its soaring chorus.
Complementing the romantic songs are
more upbeat numbers, such as churning
“The House That Love Built” and “Here
To Love You.” Lush “Higher Ground,”
which builds from a tinkling piano base to
moody violins, viola, and cello. is the
knockout.

KIRSTY MacCOLL
Galore
PRODUCERS: Various
I.R.S. 30257
Brassy English singer/songwriter with
impressive alternative rock credentials
issues her first retrospective, a distillation
of four studio albums plus EPs. singles, B-
sides, and other miscellany. Disc includes
two new cuts, the single “Caroline” and a
duet with Lemonhead Evan Dando on the
Lou Reed cut “Perfect Day.” From hook-
laden originals like “They Don’t Know,”
“Walking Down Madison,” and “Killing
“ou” to covers of Billy Bragg’s “A New
England,” the Smiths’ “You Just Haven’t
Earned It Yet Baby,” and Cole Porter’s
“Miss Otis Regrets” (with the Pogues),
MacColl displays a consistent ability to
marry pop sensibilities with cutting-edge
sounds.

vk THE SCHRAMMS

Little Apocalypse

PRODUCERS: Dave Schramm, Ron Metz, Al Greller & Gary
/E\:;? Side Digital 80952

This distinctive folk-rock combo is led by
ubiquitous alternative guitarist Dave
Schramm, whose voice tends to make
folkish drops to the low octave. Highlights
of solid, Dylanesque set include the
pounding hooks of “Heart Not Within,”
the Hammond organ-enriched folkie
changes of “Sooner Or Later,” the fine
folk-pop strains of “Never Hold Heaven,”
and the smooth, irresistible instrumental
“Duck Hunting In Heaven.” Cover of
Lucinda Williams’ “Side Of The Road”
brings band’s Dylan/the Band heritage
into sharper focus.

1O STAFFORD

The Portrait Edition

PRODUCER- Dan Rivard

Sony Music 57836

Singer Jo Stafford’s career peak was in the
'50s, replete with pop hits and renditions
of great oldies, which set standards that
hold up to this day. This three-CD
retrospective, compiled from four label
affiliations, includes many of those
memorable tracks, plus the wrong-note
sessions she and her husband, conductor/
arranger Paul Weston, did as Jonathan &
Darlene Edwards. But why drop these
takes willy-nilly among the regular
performances? Nevertheless, a portrait of
greatness, along with those comie turns.

ORIGINAL MOTION PICTURE SOUNDTRACK
Nobody's Fool

PRODUCER: Howard Shore

Milan 35689

Howard Shore, whose estimable list of
film scoring credits includes “Silence Of

PETER CRONIN

SPOTLIGHT

VAN HALEN
Balance

PRODUCER: Bruce Fairbairn
Warner Bros. 45760

On their tenth studio album, L.A.
megastars sport a new look (the
bearded and close-cropped Eddie Van
Halen is virtually unrecognizable) and a
revitalized sound that suggest they have
no intentions of giving up their rule of
the album rock kingdom. First single,
“Don’t Tell Me (What Love Can Do),” is
an out-of-the-box smash, and it's not
even the catchiest track on the album.
That honor belongs to “Can't Stop
Lovin’ You,” a song with immense
potential at rock and pop formats.
Among other standouts are rocker “The
Seventh Seal,” soul-drenched “Not
Enough,” and power ballad “Take Me
Back (Déja Vu).” With an extremely
loyal fan base thirsty for new product
and a mammoth world tour in the works,
“Balance” is bound for platinum
terrain—where every single Van Halen
album has gone.

SPOTLIGHT

THE STONE ROSES
Second Coming

PRODUCERS: Simon Dawson, Paul Schroeder
Geffen 24503

Group hailed in the late '80s as the
standard-bearer of the post-Smiths
Manchester sound re-emerges after a
five-year absence (during which it won
a protracted court battle over a previous
recording contract). Time, fortunately,
has neither dulled the band’s sound nor
hampered its ability to meld trippy
psychedelia, smart pop, tasteful
alternative rock, and techno-flavored
jams. Among the most effortlessly
tuneful of the 13 tracks (check out
unlisted instrumental bonus) are “Ten
Storey Love Song,” with its echoes of
Syd Barrett and David Bowie; rocker
“Driving South”; techno-driven
“Daybreak” and “Begging You”; and
first single *Love Spreads,” a hard-
driving tune that should land the Roses
back on modern rock playlists. A
comeback without an iota of nostalgia,
primed for multiformat success.

The Lambs,” “The Fly,” and “After
Hours,” has a remarkable talent for
creating musie that moves people as
deftly and dramatically as images on a
screen. And, as his varied résumé shows,
for moving them in any number of
directions. Accompanying the new film
starring Paul Newman and the late
Jessica Tandy, Shore’s orchestral score is
as bittersweet as a lifetime looked back
on—with joys, regrets, and still-burning
hopes. As evoked by the London
Philharmonic Orchestra and the London
Metropolitan Orchestra, the mood is
palpably poignant.

P> SMIF-N-WESSUN

Dah Shinin’

PRODUCERS: Beatminerz

Nervous/Wreck 2005

Over dark molasses grooves of jazzy
samples and thick, bubbly beats,
Brooklyn duo rap about the dark, seamy
underside of their borough. Their
rhymes and beats are hard-edged,
bouney, and bad as rotten apples. They’d
be cool as whatever, except they conform
a bit too much to Black Moon’s creative
program. Album has had immediate
impact on The Billboard 200.

P> 700 $HORT

Cocktails

PRODUCERS: Various

Jive 41553

Album is Oakland rap star’s ninth in as
many years. In that time, he has
remained consistent. rapping mack-dad
smooth about sex, money, drugs, cops,
and the ghetto. All this over tightly
wound tracks made up of live (and lively)
instrumentation, including bouncy
drums, slinky bass, and tinkling keys.
Typically, $hort delivers grooves that
stain the brain, and the fan base has
remained loyal even if he sometimes

delivers contradictory messages. In
“Ain't Nothing Like Pimpin,” $hort
gives the finger to Bill Clinton, hefore
dreaming of legalizing pimping and
turning the White House into a “ho
house.” “Thangs Change” features Malik
from Illegal and some wistful nostalgia.

JALIZ

D> JACKY TERRASSON

PRODUCER: Jacky Terrasson

Blue Note 29351

Self-produced debut from much-
heralded young Irench jazz pianist
Jacky Terrasson is a promising
traditional trio set. Terrasson surprises
with his unexpected arrangements, like
punchy versions of “I Love Paris,” “Bye
Bye Blackbird,” and a stylishly re-

interpreted “My Funny Valentine.” Also

SPOTLIGHT

KODO with 1SAO TOMITA

Nasca Fantasy
PRODUCER: Kei-Ichi Nakamura
TriStar Music 67206

This is an unusual collaboration between
Kodo, a Japanese taiko drum ensemble,
and Isao Tomita, a Japanese synthesist
noted for his outlandish electronic
interpretations of 20th-century classical
music. Tomita creates sweeping
melodies and surreal landscapes for
Kodo’s pounding percussion, as well as
the South American pan-pie group
Kusillagta. ingeniously morphing
between their live performance,
samples, and synthesizers. Inspired by
the mysterious Andean site of Nasca,
“Nasca Fantasy,” like many Tomita
ventures, is at turns transcendent and
trite, avant-garde and accessible.

noteworthy are his oddball cover of
Stevie Wonder's “For Once In My Life”
and his bluesy shuffle of “What A
Difference A Day Makes.” Terrasson's
original “Just A Blues” takes a funky
minimalist solo, and “Hommage A Lili
Boulanger” features solid, Bill Evans-
like phrasing.

P> CHRISTIAN McBRIDE
Gettin’ To 1t

PRODUCERS: Richard Seidet & Don Sickler
Verve 523 989

MVP bassist Christian McBride’s debut
as a leader features young all-stars
Joshua Redman, Roy Hargrove, Cyrus
Chestnut, Steve Turre, and Lewis Nash
in an energetic traditional set. McBride
compositions include the delightful

inidtempo Walton tribute “The Shade Of

The Cedar Tree,” the call-and-response
funk of the title track, and the languid
changes of “Black Moon.” Elder bassmen
Ray Brown and Milt Hinton joininon a
bass-trio treatment of Neil Hefti’s
“Splanky,” while MeBride winds up the
disc with a solo bass workout on dance-
band favorite “Night Train.”

VITAL R

DUKE ELLINGTON

Togo Brava Suite

PRODUCER: Noel Walker

Blue Note 30082

Culled from two 1971 British concerts, this
album should be a reminder that Duke
Ellington continued to make vital music
even in that decade. Highlights include the
brooding, bluesy “Addi” and the funky
powerhouse “La Plus Belle Africaine,” as
well as standards “C Jam Blues,” “Cotton
Tail,” “In A Mellotone,” and “I Got It Bad
(And That Ain’t Good).” Ellington
veterans Paul Gonsalves, Harry Carney,
and Cootie Williams are featured, but the
repertoire also memorializes departed
compatriots Billy Strayhorn (“Lotus
Blossom”) and Johnny Hodges
(“Checkered Hat"). The engaging, four-
part title suite was a thank-you to Togo for
honoring Ellington on a postage stamp.

EISSUES.

HARRY NILSSON

Personal Best: The Harry Nilsson Anthology
COMPILATION PRODUCER: Paul Wiltiams

RCA 66354

A year after his untimely death,
Grammy-winning singer/songwriter
Harry Nilsson is saluted by the label
for which he recorded his biggest hits,
including “One,” “Everybody’s
Talkin’,” “Coconut,” and “Jump Into
The Fire.” Compiled with the late
artist’s blessing, the two-disc set distills
the essence of the 1967-77 period,
drawing from such career-making
albums as “Aerial Pandemonium
Ballet” (which endeared him to the
Beatles), “Nilsson Schmilsson” (his
most successful release), and “Son Of
Schmilsson.” A collection that captures
Nilsson’s wit, humor, and mercurial
brilliance as songwriter and performer.

LATIN

ANGEL VILLALONA

Hecho Con Fernando

PRODUCER: Fernando Villalona

RMM/Sony 81485

With famous brother Fernando pushing the
studio buttons and providing creative
direction, this dynamic merenguero
smoothly layers his sinewy baritone over an
assortment of embraceable narratives of the
heart. Hit singles are in abundance, with
“86lo Tu,” “Colégiala,” and “Rubia Del
Alma (Mi Hembra)"—a slinky bachata take
on Roberta Flack's classic “Killing Me
Softly With His Song”—loom largest.
Album’s lone negative is persistent artist
IDs, a tired practice unhappily still in vogue
in many merengue circles.

ANGEL

Tesorito

PRODUCER: Ange! Roque

Dur Music

First Spanish-language release by eclectic
imprint is a lackluster salsa package
containing fluffy romantic paeans sung with
determined gusto by Cuban singer/
songwriter Angel, whose high voice needs
more seasoning. Leadoff single “Tesorito” is
album’s strongest track, by far. with “De
Corazén A Corazén™ and “Decidete” holding
outside shots at radio. Label opened a West
Palm Beach, Fla., branch last year. Contact:
407-686-9406.

COUNTRY

CLINTON GREGORY

PRODUCERS: Harold Shed. Ed Seay

Polydor 314 523 862

Clinton Gregory approaches his major-label
debut with several indie efforts under his
belt, and the experience shows. Between his
finely honed fiddle playing and his
understated vocal approach, he sounds like
nobody else in country music, and that’s
refreshing. On tasty covers like Johnny
Paycheck’s “A-11" and Con Hunley’s “No
Relief In Sight,” Gregory displays a respect
and understanding of tradition, which is
rare among today’s up-and-comers. The
newer songs, from the service-station
romance “The Gulf And The Shell” to the
fiddle-driven “newgrass” instrumental
“Hacksaw,” carry that tradition proudly
forward.

JAMES HOUSE

Days Gone By

PRODUCER: Don Cook

Epic 57501

The veteran singer/songwriter is back with
a new label and a pocketful of strong songs.
House has a dramatic country voice and a
sharp ear for a pop hook. When the mixture
is right, as on “Until You Set Me Free,” a
pure country lament that borrows its
melodic hook from the Vogues’ “Five
O'Clock World,” and the Orbisonesque
“Little By Little,” House hits home. Let’s
hope country radio can make some room,
because this guy really deserves to be
heard.

CONTEMPORARY CHRISTIAN

NEWSONG

People Get Ready

PRODUCERS: Paul Mills, Chris Harris

Benson 84418-2261

Band members Russ Lee, Charles
Billingsley, Scotty Wilbanks, Leonard
Ahlstrom, Billy Goodwin, and Eddie
Carswell comprise a talented sextet that
knows how to deliver an album that fulfills
the “wall of sound” promise touted in the
press kit. The title cut is a soulful rendition
of Curtis Mayfield's timeless composition.
“Love's Never Been Like This” is a
beautiful ballad. “My Heart Is Already
There” has a wonderfully infectious melody.
Also included is a remake of Newsong's
“Arise, My Love,” a Carswell-penned tune
that’s already a standard church anthem.

MUSIC TO MY EARS (0):

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections
of works by one or more artists. PICKS (pp) : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (%

: f ¢ i 1 ) : New releases, regardless of chart potential, highly recommended because of their musical merit.
i New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to
Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036. Send country albums to Peter Cronin, Billboard, 49 Music Square W., Nashville, Tenn. 37203.

www.americanradiohistorv.com


www.americanradiohistory.com

Single Reviews

EDITED BY LARRY FLICK

P> BRANDY Baby (4:09)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Atlantic 6001 (cassette single)

Follow-up to the certified gold smash “I
Wanna Be Down” continues to cast
Brandy as a pop/urban ingénue with
charisma to spare. She slinks over a jeep-
ready hip-hop beat with a finesse that
belies her teenage years. She makes the
most of a wickedly infeetious song that
addresses the age-old topic of meeting
that fine Romeo with a refreshing
innocence. Look for radio programmers
to jump on this one within seconds—and
for the kids on the street to begin
endlessly chanting the chorus shortly
thereafter.

P> BONNIE RAITT You Got It (3:25)
PRODUCER: Don Was

WRITERS: R. Orbison, T. Petty, J. Lynne
PUBLISHERS: Orbisongs, BMI; Gone Gator/E MI-Virgin,

ASCAP
Arista 2705 (c/o BMG) (cassette single)

Oh-so-tasty first single from the rock-
solid soundtrack to “Boys On The Side”
has Raitt offering a faithful reading of
the late Roy Orbison’s pop chestnut. She
slips into the tune as if it were tailored
especially for her, twisting the phrases
and darting around the jangling guitar
riffs with ease. The track builds to a
booming musical climax that will leave
the hair on your neck standing. Three-
and-a-half minutes of pure pop heaven.

TOM JONES WITH TORI AMOS | Wanna Get Back
With You (4:14)

PRODUCERS: Richard Perry, Thom Panunzio

WRITER: D. warren

PUBLISHERS: Reaisongs, ASCAP

interscope 6047 (c/o Atlantic} (cassette single}

While Interscope continues to work
“Situation” to dance and alternative/pop
outlets, the top 40 focus placed on this
stormy power ballad makes excellent use
of Jones’ patented vocal quiver. Listen
for wonderfully ethereal harmony by
Amos, whose presence fleshes out the
track and gives it a depth that sets the
single apart from the pack. One more
good reason to investigate the veteran
artist’s “The Lead & How To Swing It”
collection.

HUEY LEWIS & THE NEWS Little Bitty Pretty One
(2:04)

PRODUCER: Stewart Levine

WRITER: R. Byrd

PUBLISHERS: Hulex, ASCAP; Recordo, BMI

Elektra 9087 (cassette single)

Lewis and pals climb into a well-worn
ditty, first made famous by Thurston
Harris, with a rush of their signature
joyful harmonies. Backed by rollicking,
retro instrumentation, it harkens back to
the days of poodle skirts and street-
corner doo-wop. At a time when searing
vocal harmony rules on top 40 radio, this
single sounds like a perfect fit—and its
playful quality is instantly infectious. A
bright moment from the act’s “Four
Chords & Several Years Ago” album.

BLOODHOUND GANG Mama Say (2:59)
PRODUCERS: The Bloodhound Gang

WRITER: not listed

PUBLISHER: not listed

Cheese Factory 9499 (CD single)

With references to “Scooby Doo,”
“Sesame Street,” and Judy Blume, this
Anglo-rap track emits some of the
goofiest and grooviest sounds of the year.
The Ministry-like Ball-Sided Crazy mix
distorts the vocals over a nonstop beat,
while the radio version contains a
barrage of easily recognizable samples,
including Duran Duran’s “Save A
Prayer.” Contact: 212-249-2389.

IIRD LEG Da Stroke (no timing listed
PRODUCER: Chris Eric

WRITERS: C. Eric, llird Leg
PUBLISHERS: Rude, BMI

Aworld 001 (CD single}

Get ready for a relatively explicit

excursion Into the sex-crazed world of
IIIrd Leg, aka Chris Park. He works
overtime to convince women of his
horizontal agility, but only manages to
draw a giggle or two. Still, sonically strong
single is fueled by a slick electro-funk
groove that is actually quite good. It
makes you wonder what Park could
accomplish if he kept his clothes on for
more than a hot second.

P> HEAVY D & THE BOYZ Sex Wit You (4.02)
PRODUCER: Pete Rock

WRITERS: P.Rock, Heavy D, J. Carter

PUBLISHERS: WB/Ness, Nitty, and Capone/EMI April/
Across 110th Street/EZ Duz It/Harlem/J. Carr

Uptown 3254 (c/o Uni) (cassette single)

Heavy D returns with another racy, racing
rap. This is a mighty busy effort, and it is
overflowing with fast-paced funk and a
hurried hip-hop beat. Radio programmers,
ranging from R&B to top 40 and rhythm
crossover formats, should expect another
Heavy-hitter. .

P> BRIAN McKNIGHT Crazy Love (4:02)
PRODUCER: Brian McKnight

WRITER: V, Morrison

PUBLISHER: not listed

Mercury 1399 (c/o PolyGram) (cassette single)

This tune from the soundtrack to “Jason's
Lyric” merges Van Morrison’s familiar
pop nugget with McKnight’s expressive,
easy-going vocal style. He gives the song
an appropriate dose of soul without
indulging in the unnecessary chest-
pounding that his contemporaries
regularly do. His restraint actually shines
a brighter light on the intensity of the
lyric. A potential R&B and AC radio
smash that should remind programmers of
the gift McKnight can be to airwaves.

PM  You (no timing listed)

PRODUCER: PM

WRITERS: PM, B. Summers

PUBLISHERS: Brum Brum, BM(

Family 8909 (c/o Kingswood) (CD single}

This impressive debut should seduce
programmers who prefer the lighter side
of R&B. However, do not be fooled by the
whispered opening love rant, which
quickly rages into a loud, soul-filled
performance. The lush orchestration
benefits from the addition of acoustic
guitar riffs and synthesizer stabs,
highlighting this effective soul effort.

SHAKA As-Salaam-Alaikum (3:55)

PRODUCERS: Vincent Herbert, Reggie Berell

WRITERS: Shaka, V. Herbert, R. Berell

PUBLISRER: 3 Boyz From Newark, ASCAP

EastWest 5722 (cassette single)

Although the title hook is almost
impossible to sing along to, this
raggamuffin jam is far from forgettable. A
melodie, chant-like chorus, as well as a
rough-edged rap contort into a punchy,
twisted groove. Just do not try to say the
title three times fast.

FOREIGN EXCHANGE Mystic Dread (2:30)
PRODUCER: Ganja Productions

WRITER: not listed

PUBLISHER: not listed

1st Step 2001 (CD single)

All the elements of adequate reggae are in
place on this indie effort. Deep dub beats,
a totally rambunctious raggamuffin rap,
and a happy hook combine to create an
amorous, unforgettable vibe. The only
problem is that programmers may have a
hard time choosing which of the six
pulsating, radio-friendly mixes to air.
Contact: P.O. Box 020820, Brooklyn, N.Y.
11202.

KUT KLOSE | Like (4:07)

PRODUCERS: J. Howcott, E. Officer, D. Parks

WRITERS: J. Howcott, E. Officer, D. Parks

PUBLISHERS: Nu Soul/Almo Irving/Short Dolls, BMI
Keia/Elektra 9091 (cassette single)

Protégé trio of Keith Sweat leaps into the
competitive fray of streetwise girl groups
with a slow, grinding ballad. There is not
much new going on here, just a lot of props
to the man who knows how to sex-it-up
better than the rest. The element that sets

this single apart from the rest is the
carefully measured arrangement, which
emphasizes interesting keyboards and
strings as much as it does the obligatory
Jjeep beat and swooping harmonies.

JOYA | Like What You're Doing To Me (3.47)
PRODUCER: Vincent Herbert

WRITERS: M.C. Young. B, Hank, W.G. Young
PUBLISHERS: Globe Art/That's Right, BMI

Atlas 8367 (CD single)

Joya slinks atop a rugged funk bassline with
the agility of a seasoned pro. On this first
single from her fine debut, she delivers a
performance that balances showy big notes
with an ample contrast of hushed vamps.
Although the song leaves a tad to be
desired, it does a have a memorable hook
and an execution that makes it all
worthwhile. R&B and pop tatemakers
should go directly to fleshy Uptown mix.

P> VINCE GILL Which Bridge To Cross (Which
Bridge To Burn) (4:15)

PRODUCER: Tony Brown

WRITERS: V. Gill, B. Anderson

PUBLISHERS: Benefit/Stallion, BMI

MCA 54976 (c/o Uni) (7-inch single)

Ahbh, a classic slow country waltz, and
nobody does it better than Vince Gill.

‘Written with the great Bill Anderson, this

song makes optimum use of those classic
changes and raises the chill bumps at every
turn.

P> HAL KETCHUM Stay Forever (2:54)
PRODUCERS: Allen Reynoids, Jim Roaney

WRITERS: B. Tench, H. Ketchum

PUBLISHERS: WB/Blue Gator/Maverick, ASCAP; Hecktone/
Foreshadow Songs, BMI

MCG/Curb 1105 (7-inch single)

Another love plea from one of country
music’s hipper hunk-abillies. Ketchum does
his vocal best to rescue this ballad, which he
wrote with Benmont Tench, keyboardist for
Tom Petty’s Heartbreakers. Unfortunately,
he is sunk here by a not-so-special song.

P> DARON NORWOOD Bad Dog, No Biscuit (2.30)
PRODUCERS: Richard Landis, Jeff Carlton

WRITERS: W. Kitchens, R.S. Ferrell

PUBLISHERS: Careers-BMG/Four Of A Kind, BMI

Giant 7365 (c/o Warner Bros.) (CD promo)

In Nashville, they say it all begins with a
song. With this debut single from his
forthcoming sophomore album, Norwood
proves them right. Despite oodles of
“energy” and a truckload of flashy guitar
picking, there is really nothing going on
here.

* TERRY McBRIDE & THE RIDE Somebody Will
(2:43)

PRODUCER: Josh Leo

WRITERS: W, Aldridge, B. Crisier, S.D Jones
PUBLISHERS: Rick Hall/Watertowr/BMG Songs, ASCAP
MCA 54986 (c/o Uni) (7-inch single)

Josh Leo’s erisp, country/pop production
and McBride’s tender twang combine to
make this midtempo track more than radio-
ready. Other fine singles from McBride’s
latest album have pretty much fallen flat out
there, but this third effort should grab
programmers by the ears.

CHELY WRIGHT Sea Of Cowboy Hats (3:35)
PRODUCERS: Barry Beckett, Harold Shedd

WRITERS: C. Wright, D. Dodson, J. Melton

PUBLISHERS: Songs Of PolyGram Intemational/Sony Cross
Keys/Ben Hall, BMI/ASCAP

Polydor 1389 (CD promo)

This could have been just another
dancefloor ditty, but Wright, one of Music
City’s brightest newcomers, leans into the
two-step shuffle beat as though life began
and ended on the country-club dance floor.
It’s good stuff.

RICK TREVINO Looking For The Light (3:51)
PRODUCERS: Steve Buckingham, Blake Chancey
WRITERS: L. Hengber, T. Mensy

PUBLISHERS: Starstruck Wniters Group/WB/Patrix Janus/
Heart of a Child, ASCAP

Columbia 77820 (c/o Sony) (7-inch single)

This middling, maudlin ballad is an odd
choice as the debut single from Trevino’s
upcoming second album. Full of childhood
memories of “Mama,” the song
emphasizes only the whiny side of this
singer’s voice.

TANYA TUCKER Between The Two Of Them (3:12)
PRODUCER: Jerry Crutchfield

WRITER: M. Cates

PUBLISHERS: Alabama Band/Wildcountry, ASCAP

Liberty 79066 (c/o Cema) (CD promo)

There must be a bad cold going around
Nashville. Tucker has a good song to work
with here, and she pours on the emotion.
Trouble is, she sounds like she is in dire
need of a Contac.

P> BLONDIE Atomic (6:54)

PRODUCER: Mike Chapman

WRITERS: D. Rarry, J. Destri

PUBLISHERS: Chrysalis/Monster Istand, ASCAP

REMIXERS: Armand Van Helden, Diddy, Xe, 1.8.7., Alan
Thompson, Lenny Bertoldo

Chrysalis/EM| 58340 (c/o Cema) (12-inch single)

A gem from the defunct band’s vault of hits
is tweaked and primed for clubland approval
by several of dance music’s leading
underground producers. Roving from
intense house to sharp rave/NRG and fluffy
disco, the original tune is wisely
preserved—as is Deborah Harry’s
incomparable warbling. In fact, these new
mixes provide a fond reminder of how
potent the band’s material really was.
Ready to be served on dancefloors, while a
tight edit could woo more than a few pop

radio programmers.

STEVE BEST Let's Come Together (no timing listed)
PRODUCERS: Adam Shafron, Steve Best

WRITERS: Hooten, Grimes )

PUBLISHER: 1990 Farm

Adam 40194 (CD single)

Canadian newcomer makes a fine first
impression on a glistening, synth-propelled
anthem that seems eustom-made to connect
with hi-NRG purists. Best has a pleasant
tenor range and an earnest style that befits
the song’s wide-eyed lyrical plea for peace
and unity. CD format includes several
equally potent jams, including the jaunty
“Don’t Leave Me Now,” which has a hook
that merits separate single release. Contact:
604-880-7868.

WATERLILLIES Never Get Enough (10:36)
PRODUCER: Ray Carroli

WRITER: R. Carroll

PUBLISHERS: Mood Muzik For Lovers/Chrysalis, ASCAP
REMIXER: Junior Vasquez

Kinetic/Sire 41879 (c/o Warner Bros.} (12-inch single}
Follow-up to “Tempted” struts down an
aggressive tribal/house road, with popular
producer Junior Vasquez recasting the
ethereal original track with the kind of dark
and foreboding rhythms that currently pack
dancefloors. Each of the four mixes is ripe
for DJ picking, though the 10-plus-minute
Deep Factory version gives the clearest
indication of where the act is coming from
lyrically. If that mix moves you, spend a
moment with the album version, too—it’s
quite good.

P> JONI MITCHELL How Do You Stop (4:09)
PRODUCERS: Joni Mitchell, Larry Klgin

WRITERS: D. Hartman, C. Midnight

PUBLISHERS: EMI Blackwood/Janiceps/EMI April/Second
Nature, ASCAP

Reprise 7220 (c/o Warner Bros.) {CD promo)
Co-written by the late Dan Hartman, this
well-structured pop ballad melds perfectly
with Mitchell’s finely seasoned voice. Gently
executed guitar lines and sparse drums
accompany highly effective, carefully
layered orchestration, making for a fine
moment from the album “Turbulent
Indigo.”

MANHATTAN TRANSFER FEATURING FRANKIE

VALL! Let's Hang On (4:16)

PRODUCER: Arif Mardin

WRITERS: S. Linzer, D. Randell, B. Crewe

PUBLISHERS: Screen Gems/Seasons Four/Screen Gems-EMI,

BMI

Atlantic 6029 (CD promo)

Valli shares the lead vocal of his Four
Season classic with pop music’s premiere
jazz-harmony quartet. Save for an outburst
of calypso percussion here and there, the
musical arrangement sticks close to the
original, providing a festive journey back in
time to mature radio listeners. Should get

the act’s longtime fans primed for the
release of the album “Tonin’."

ROCH TRACKS

L.A.GUNS Long Time Dead (3:22)

PRODUCER: Jim Wirt

WRITERS: M. Cripps, T. Guns, P, Lewis, K. Nickels
PUBLISHERS: Al Snug/Songs Of PolyGram Intemational, BMI
Polydor 1460 (CD single)

Band of heavy metal rockers have
reinvented themselves with a decidedly
glam/dance hand. Single from the album
“Vicious Cirele” skittles with a funky drum
pattern and a pop-juiced hook. The guitar
attack remains highly aggressive, though
crunchy chords are tempered with slick
acoustic strumming. Way-catchy jam could
easily bounce onto album-rock, alternative,
and even top 40 stations. Let go of your
preconceived notions of this band and have
a close listen.

{MUD"-LUS’-CIOUS] Jigsoive (no timing listed)
PRODUCERS: {Mud'-lus'-cious], Gregory Elkins

WRITER: not listed

PUBLISHER: not fisted

Squirmin’ 01 (7-inch single)

Moody and rough, this melodic track rivals
early Siouxsie with its meddling guitars,
psychedelic riffs, and ear-piercing vocals.
Figuring out the lyrics is a tough puzzle to
solve, but that’s half the fun. Lead singer
Paula Templeton is stuck in high-pitch
mode, which actually ends up adding an
eerie atmosphere to an already intriguing
track. Contact: P.O. Box 37443, Raleigh,
N.C. 27627.

SAMIAM Capsized (4:12)

PRODUCER: not listed

WRITER: not fisted

PUBLISHER: not listed

Atlantic 5884 {CD promo)

Samiam is a difficult rock group to peg,
although it clearly falls somewhere between
modern-minded alternative and traditional
hard rock. This single shows its ability to
have the best of both music worlds. The
subdued opening vocal soon races into a
flood of emotion, backed by thundering riffs
and relentless drumming. Give it a listen.

MARTIN ZELLAR Lie To Me (no timing listed)
PRODUCER: not listed

WRITER: M. Zellar

PUBLISHERS: Wilson/Dean, BMI

Ryko 0318 (CD single)

Singer/songwriter best known for his tenure
with the Gear Daddies steps solo with a
radio-ready toe-tapper. Armed with raspy
voice that may remind some of Bruce
Springsteen, Zellar gives tangible human
depth to a simple tune about the pitfalls of
love gone wrong. Single is instantly likeable
and will have album-rock listeners humming
along before its close. CD single also
includes two cleverly executed nonalbum
covers: Neil Diamond’s “If You Know What
1 Mean” and the Cars’ “Best Friend's Girl.”

CREOD Watch Out Now! (4.25)

PRODUCER: Creo-D

WRITER: Creo-D

PUBLISHERS: AltAm/Darlington, BMI

Street Life 78004 (c/o Scotti Bros.) (CD single}
In-your-face bass bumps and state-by-state
shout-outs pounce through this jumpy jam,
which could become the “Whoomp! (There
It Is)” for 1995. The P&F version contains
sampled elements from Kano’s 1981 R&B
hit “I'm Ready,” which adds a freestyle feel.

NOMAADS The Ultimate (2.45)

PRODUCER: not listed

WRITERS: Q-Unique, Baretta

PUBLISHERS: Newyorican/Want More, ASCAP

V.L.P. Hip-Hop 6523 (cassette single}

Confidence with a heaping dose of jock-
grabbing bravado is the name of the game
on this fun and jazzy romp. Although self-
propping rhymes can get tedious after a
while, act succeeds in holding the listener’s
attention by keeping the wordage amusing
and the sax-fueled hook prominent. Slick
enough to make the grade at top 40 radio.
Contact: 718-563-3143 .

PICKS (p) : New releases with the greatest chart potential. CRITIC'S CHOICE (%) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW _AND NOTEWORTHY: Highlightg new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn. 37203.
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about working-classlife. So it came
as a surprise when the Daddies
disbanded in 1992 after two lauded
albums.

Zellar says today some mem-
bers of the band began questioning
their long-term career choices.

“A couple of the guys decided to
move on to other things—not
make musie the focus of their exist-
ence. I have really no idea what I'd
do if I wasn’t a musician.”

So Zellar struck out on his own;
his first solo album, Rykodise’s
“Born Under,” continues in the
compelling tradition of his Gear
Daddies work. Merging a host of
country and rock influences, the
singer/songwriter spins some dark
tales of Midwestern life gone
wrong. The title, Zellar says, is
drawn from the phrase “born un-

CHICAGO STORE THRIVES, DESPITE LOCATION

(Continued from puge 93)

of sales, while cassettes are the
most prominent format, compris-
ing approximately 70%. George’s
Music Room carries no previously
used product. A glass counter
spanning the length of the open,
brightly lit store houses the nu-
merous tapes.

“Within the black community,
people don't change hardware that
often,” Daniels explains. “Many of
them don’t have CD players.
They're playing tapes or vinyl. I
haven't had even one customer re-

| quest MiniDises.”

Meager disposable incomes for
some of the clientele are actually a
boon to the store’s singles busi-
ness. “Our singles sales are very
strong, because a lot of the time
people don’t have the money to get
the whole album at first,” Daniels
says. “I use singles as my loss
leader, because often they bring
people back for the record.”

He says the singles are one of his
alternatives to the in-store sam-
pling offered by chains, which he
doesn’t plan to institute. Another
alternative, he says, will be pro-
vided later this year, when he
hooks up six TV monitors that will
show videos in syne with music
played on the store’s audio system.

Daniels says the most important
area in which his store beats the
competition, hands down, is serv-

der a bad sign.”

“There are times I felt like I was
born under a bad sign; others like
1 was born under a lucky star,” he
says.

Cut in Northfield, Minn. (re-
member Jesse James’ famous raid
there?), the album features a
strong cast of Twin Cities players,
including Dan Murphy of Soul
Asylum, drummer Tim O’Reagan
of the Jayhawks, and former Gear
Daddies bassist Nick Ciola (with
whom Zellar has played since the
pair were in ninth grade).

Zellar says he *“might as well
have been in Portugal” when the
Minneapolis scene started flower-
ing in the early '80s. He was play-
ing in country and top 40 bands
until he witnessed a life-changing
set by the Replacements.

“It stopped me in my tracks,” he
says. “It was like, ‘They don’t
carel’”

But while Zellar’s music 1s now
rooted in the Twin Cities alterna-
tive scene, he still understands the
value of a strong melody (proba-
bly from his top 40 experience),
and many of his songs have the
drinkin’-and-losin’ feel of the best
honky tonk music.

Zellar kicked off his promotion
of “Born Under” with Jan. 24 sets
at three record stores on Nicollet
Ave. in Minneapolis—Let It Be,
Garage D’Or, and Roadrunner.
He will tour the Midwest in the
near future and commences a na-
tional tour following a Feb. 17 ap-
pearance at the Gavin convention
in New Orleans.

Vinyl is a strong seller at George’s Music Room. (Photo: Sari Botton)

ice. Part of that is special-ordering
for people on a regular basis. An-
other part is staffing the store with
knowledgeable, accommodating
sales people, which Daniels calls an
ongoing challenge.

“Whatever you do, as an inde-
pendent retailer in an inner-city
community, it all boils down to cus-
tomer service, whether I’'m serv-
ing plates of food to people during
an in-store appearance, or my
sales associates are taking the
time to help people find what
they’re looking for,” he says.

But where does one find a staff
that is well-versed in obscure titles
in jazz and blues? “It’s difficult
enough to find young people with a
work ethic,” Daniels says, adding
that he has a unique way of educat-
ing the candidates he does find:
“The first job you have when you
start here is dusting the inventory.
And while you dust, I tell them, ‘I
want you to read the titles’

“At least then, if you're not fa-
miliar with the sound of the musie,
you’re familiar with what section
it’s in, and where to find it.”
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MUSIC THRIVES AS STUDIOS PROLIFERATE IN JAMAICA

(Continued from page 1)

studio, [singer] Freddie McGregor
is building his, and so is the Star
Trail label.”

Some industry observers main-
tain that Jamaica produces more
music per capita than any country in
the world. Artists under deadline
must often buy time from each
other. The country puts out vinyl 45
singles and LPs, cassette tapes, and
CDs the way Red Stripe bottles
beer. Daily life moves to the reggae
rhythm; the music blares from taxis,
minibuses, private cars, and every
open window. In this nation of mu-
sic-lovers, every youth rocks a
toothbrush microphone in front of
the mirror.

Record shop clerks are showmen,
spinning and mixing the latest 45s
on busy Saturday afternoons for
crowds of enthusiastic customers.
And those discs are often delivered
hot from the pressing plant by the
eager producer.

Within this environment, record-
ing studios and the producers and
engineers associated with them are
magnets, drawing in artists looking
for a particular signature sound and
feel. A few artists are faithful to one
or two producers, but most prefer to
play the field. It remains to be seen,
however, whether or not the inter-
national market will support Ja-
maica’s astonishing output.

Following is a roundup of many of
the major Jamaican recording stu-
dios. Missing but not forgotten is
legendary producer Bobby “Digi-
tal” Dixon’s excellent Digital B stu-
dio. This report’s goal is to give the
international music community a
better understanding of what the
various facilities have to offer,
whether it’s a reggae remix of a hip-
hop track or a place to record and
enjoy a Caribbean vacation.

s -
Engineer/producer Paul Hussey is one
of Couch Recording Studio’s major
assets.

COUCH RECORDING STUDIO

One of Jamaica’s premiere stu-
dios, C.R.S., is booked by such inter-
national clients as Roberta Flack,
Caron Wheeler, Judy Mowatt,
Toots & the Maytals, and Third
World.

Owner Peter Couch, a member of
the now-defunct reggae group Na-
tive, built the studio in 1986, when
the only other professional facilities
were Dynamic Sounds, Aquarius,
Tuff Gong, and Grove. Four years
ago, C.R.S. moved to Jack’s Hill
Road, high in the lush green hills
overlooking Kingston.

“Most of the studios in town are
hangouts,” says Couch. “Because
this studio is at home, it’s in be-
tween a home and commercial stu-
dio. If you want quiet, you come up
here.”

The studio’s gifted senior engi-
neer Paul Hussey, who arrived from
England four years ago for a two-

week vacation and never left, is one
of C.R.S.’s major assets. “Local en-
gineers have a thing because
they've taken the music to where it
is,” says Couch. “But, at the same
time, they blow speakers. Paul defi-
nitely has a different perspective, a
feel for the sound, and he also does
sampling, sequencing, and all that.”

PENTHOUSE

Donovan Germaine started in the
musie business in 1970, clerking in a
Brooklyn record store. Today, he
owns a busy studio, three labels
(Penthouse, Shocking Vibes, and
Madhouse), and a distribution com-
pany with offices in Miami and
Kingston.

“We try to get the best here,”

PENTHOUSE
RECORDING COMPANY

says Germaine. “We have good
quality control and success. Like
anywhere, if you have the money,
you can get the right team to do it
for you.”

The studio is booked nonstop with
work for its own labels, as well as
reggae remixes and rhythm tracks
for such nonreggae acts as Eddie
Murphy, Janet Jackson, and Aus-
tralian rock group Rock Melons.

At the time of Billboard’s visit, in
late 1994, engineer/producer Tony
Kelly (who, like his brother Dave,
has been key to the success of such
artists as Shabba Ranks and Patra)
was mixing a Buju Banton track. “I
don’t really engineer anymore ex-
cept for special people like Ger-
maine,” says Kelly.

Almost everyone records at Pent-
house. Current projects include al-
bums by Wayne Wonder, Nadine
Sutherland (for EastWest), and a
young female singer named Twiggy.
But Germaine and Kelly seem most
excited about Banton’s work for his
next album (due February on Loose
Canon). Kelly calls Banton’s sound
“the nearest to Bob’s [Marley’s]
sound so far.”

Future plans include releasing ar-
chival CDs on the Penthouse label.
Germaine hopes these recordings
will provide the Stateside compan-
ies who “just sign and send the mu-
sic out without promotion” with
much-needed education. “If they are
investing in something, they have to
build it,” he says. “You have to learn
the culture and the music, before
you work with it.”

MIXING LAB

Walk through Mixing Lab’s spa-
cious, Greek-columned lobby any af-
ternoon of the week, and you're sure
to find “riddim twins” Sly Dunbar
and Robbie Shakespeare, the fa-
mous drum-and-bass duo and pro-
duction team, working in the state-
of-the-art studio on tracks for their
Taxi label or any major interna-
tional label.

“We like working at Mixing Lab
because we think it’s one of the best
rooms in Jamaica,” says Dunbar.
“The owner, Roy Francis, is a
friend, and everyone here is like
family. The vibe is right, the equip-
ment is good—everything is great
about Mixing Lab.”

“We have a warmer sound,” says
chief engineer Bulby. “I can’t ex-
plain it exactly, but it’s very
unique.”

Bulby, one of seven engineers em-
ployed by the studio, estimates that
the riddim twins book the studio at
least 60% of the time. Veteran DJ
Tappa Zukie, whose European-fla-
vored reggae label, Tapper (Tappa)
International (see story, this page),
is just across the street, also records
here, as have Chaka Khan and Billy
Ocean. Cindy Lauper recently came
down to cut a Sly & Robbie remix of
“Girls Just Want to Have Fun.”

Among the most recent successes
to come out of Mixing Lab are Bri-
tish top 10 hit “Compliments On
Your Case,” by Brian & Tony Gold,
and “Chalice” and “Tour,” by top-
ranking DJ Capleton.

STUDIO 2000

Only Steely & Clevie can rival
veterans Sly & Robbie as a consis-
tent hit-making production duo.
Most Kingston studios have a
slightly seedy look that lends an
aura of street credibility. But the
brand new Studio 2000 recording
complex would be a showpiece in
any modern city.

The 24-track studio was designed
by New York-based Steve Koontz,
(who upon finishing Studio 2000
went directly to Ziggy Marley’'s
Marley Music studio, and then on to
Richard Bell’s Star Trail).

“It was designed with Steely &
Clevie in mind,”
says attorney
Lloyd  Stand-
berry, the duo’s
manager. “Very,
very heavy
bass—there isn’t
any studio as
heavy, although
Ziggy’s studio will probably be even
heavier.”

A lot of time and effort went into
Studio 2000’s acoustic treatment.
“The sound is very true,” says
Standberry. “No reflections coming
from anywhere. Whatever you hear
is what goes on the tape.”

Though the studio has been open
only since April 1994, many notables
have already recorded here, includ-
ing former Black Uhuru lead vocal-
ist Mykal Roze (with his brother
producing); Tony Kelly for Clifton
“Specialist” Dillon’s Spec-Shang la-
bel; and Freddie McGregor for his
Big Ship label.

Nonetheless, the majority of stu-
dio time is booked for Steely & Cle-
vie.

Other recent projects include two
Steely & Clevie tracks for Buju
Banton’s upcoming Loose Canon re-
lease, Jive Record’s Whitey Don al-
bum debut, and an album by Paris-
based African DJ Daddy Naughty,
who raps in English and French.

“Most of our production is yet to
be released,” says Standberry.
“And the artists signed to the label
are all new—vocalists Sharon Forr-
ester and Size II, DJ 10%—the kind
of young talent Steely & Clevie pre-
fer to develop themselves.”

ANCHOR

Legendary producer Gussie
Clarke, creator of the durable Tele-
phone Love riddim, moved opera-
tions from his Music Works studio
on Slipe Road to Anchor in late
1994. But the three-studio complex
is commonly referred to as “Gus-
sie.”

Anchor’s Studio II is the largest
on the island with the possible ex-
ception of Grove Studio in Ocho
Rios. But Studio II’s pristine, space-

age looks and enormous vocal booth
intimidate some clients.

Studio I is the old Music Works
studio. “We tried to replicate the
sound we had at Slipe Road with one
or two little adjustments we thought
we needed,” says chief engineer
Courtney “Irish” Small.

Studio III, the smallest room, is
packed around the clock with young
crews of artists and producers liter-
ally spilling out the door.

“It’s a new room that basically
stands on its own and most people
seem to favor it over the other
rooms,” says Small. “Why, I don’t
know.”

Recent Anchor clients include
such top dancehall stars as Thriller
U and Cocoa Tea, Swiss rock band
the Feelers, and JVC Japan, for
whom the studio completed a series
of projects.

Small is skeptical regarding the
industry’s ability to sustain so many
new studios, but he’s confident of
Anchor’s survival. “Once there’s
enough business to sustain us all,
that’s good,” he says. “If there isn’t,
it’s going to boil down to ones that
give good service, which I know we
are doing. When you get here, the
place is properly cleaned, the equip-
ment is in good working order, and
the engineers are courteous and
prepared. If a machine goes down,
we have a big repair room to take
care of it.”

MARLEY MUSIC
Bob Marley’s home at 56 Hope
Road (also the former location of
Tuff Gong Records) may be the

Errol Brown, senior engineer at Marley
Music, is often on tour with Ziggy
Marley.

most famous address in the entire
Caribbean. Renovated and renamed
by his eldest son, Ziggy, Marley Mu-
sic seems to be setting the standard
against which all other studios com-
pare themselves, at least in terms of
equipment.

Photographs, fine art, and memo-
rabilia devoted to the Marley mys-
tique line the walls, lending the two-
story colonial house the aura of dec-
ades past, when the Marley legend
was being created.

Although the studio was not quite
complete in November 1994, Ziggy
had been working there on his new
album for a month, with eight tracks
already laid down and overdubbed.
But the studio is looking to draw cli-
ents from around the world. “We
tried to go international with it,”
says senior engineer Errol Brown.
“People can bring their own engi-
neers, and we will book by project
and charge by the week. Normally,
I'm on tour with Ziggy, but there’s
always a house engineer and an as-
sistant. They’re setting up an ar-
rangement with the Pegasus hotel,
and our clients can eat right on the

(Continued on next page)

DJ Vet Zukie
Mixes Old, New
On Tapper Label

KINGSTON, Jamaica—DJ/pro-
ducer Tappa Zukie is a holdout who
prefers a traditional singer’s mel-
ody to a young DJ's rhythm.

“I like original, so I work the
original style more,” says the 27-
year-veteran reggae performer.

Not surprisingly, Zukie's produc-
tions, released on his Tapper
(Tappa) International label, are re-
ceived more enthusiastically abroad
by older listeners who prefer reg-
gae in its pre-computer form.

Zukie says he began producing
because no one would record him.
He started in the business at age
15, working as a bodyguard for pro-
ducer Bunny Lee. After serving as
DJ on the 1-Oses sound system,
Zukie immi-
grated to
England,
where he
played with
People’s Sound
and estab-
lished a suc-
cessful career
with a series of
No. 1 hits on
international
reggae charts
with the tracks
“M.P.L.A.”
“Pick Up The
Rockers,” “Natty Dread A Wha She
Want,” “She Want A Phensie,”
“Peace In The Ghetto,” “Dangerous
Woman,” and others.

Zukie toured the U.S. in the late
1970s, opening for rocker Patti
Smith. At the time, he says, a deal
with Virgin Records turned sour,
but the label would not release
Zukie from his contract. So, about
14 years ago, he terminated his ca-
reer abroad and returned to Ja-
maica, where he continues to pro-
duce himself and other artists.

As the first DJ o tour Europe
with a live band, Zukie was exposed
to different kinds of music. “My
mind was open to let the music
reach out to all of those countries,”
he says. “And I collected records
from the cities where 1 performed.
I try to blend all types of music to-
gether and combine it into the
sound I like.”

For eight years following his re-
turn to Jamaica, Zukie recorded
without releasing a single song. Still
somewhat underrated at home,
Zukie is a legend for international
reggae fans.

Zukie records at Mixing Lab, pro-
ducing with such established acts as
Sugar Minott, Third World, Beres
Hammond, Yami Bolo, Brigidier
Jerry, Junior Reid, Angie Angel,
and Josie Wales, as well as a new fe-
male vocalist named Jakki James.

As a producer, Zukie also likes to
team veteran singers with younger
DJs on such combination tracks as
“Rolling Stone” (Third World and
DJ Beenie Man) and “Distress”
(Beres Hammond and DJ Red
Dragon). Zukie currently is work-
ing on an album for RAS Records
in the U.S.

In addition to his production and
label work, Zukie also runs the Tap-
per International record shop.

E.O.

ZUKIE
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A GUIDE TO
RECORDING
IN JAMAICA

Here is a list of Jamaica-based recording
studios:

*Couch Recording Studio, Peter Couch.
owner; 13 Jack’s Hill, Kingston 6; phone: 809-
927-0962.

Rates: $1,500J ($43.35) per hour, though
usually booked by project.

Equipment: Alesis ADAT, a full comple-
ment of 8-track modules that link for a total
of 128 tracks; a drum set; other percussion.

*Penthouse, Donovan Germaine, owner; 56
Slipe Road, Kingston 5; phone: 809-968-6722/
1222; fax: 809-968-2051.

Rates: Call for information.

Equipment: Neotek Elite console; Otari 24-
track analog-tape machine.

*Studio 2000, Steely & Clevie Productions
Ltd., owner; 16A Worthington Terrace, King-
ston 5; phone: 809-968-8334/8339/7170; 929-
4089/3664/9688; fax: 809-929-9688.

Rates: $1,000] ($28.90) per hour.

Equipment: Sounderaft Sapphyre console;
Sony/MCI analog tape machine; Tannoy
speakers.

= Anchor, Gussie Clarke, owner; phone: 809-
978-2711/978-4834; fax: 809-978-2710.

Rates: Studio 1: 24-track, $800J ($23.12);
16-track, $500J ($14.45); Studio 11: $1,500
($43,35); Studio 111: 24-track, $620J ($17.92);
16-track, $440J ($12.72) per hour. Call for
more information.

Equipment: Rupert Neve-designed Mozart
6000 console; Otari MTR100 and MTR-90 24-
track digital tape machines; a Macintosh se-
quencing computer; speakers by State Of The
Art.

*Marley Musie, Ziggy Marley, owner; 56
Hope Road, Kingston 6; phone: 809-927-9152.

Rates: Call for information.

Equipment: 48-track Solid State Logic con-
sole with E- and G-Series EQ; two Otari 24-
track analog-tape machines; Tannoy speakers;
Macintosh computer; custom-made wooden
diffusors.

*Grove Recording Studio, Carl Young,
owner/Clyde McKenzie, general manager;
P.O. Box 282, Coconut Grove, Ocho Rios, St.
Ann, Jamaica, W.1.; phone: 809-974-5043/5051;
fax: 809-974-5943.

Rates & equipment: Call for information.

*Star Trail, Richard Bell, owner; 29 West-
minster Road, Kingston 10; Phone: 809-944-
0008, in Miami: 305-681-0210, in New York:
T18-405-0075.

Rates & equipment: Call for information.

*Black Scorpio, Jack Johnson, owner; 24
Headley Ave., Kingston 20; phone: 809-925-
2363.

Rates: 24-track. $900J ($26); 16-track,
$600J ($17.34) per hour.

Equipment: Ramsa console; Alesis Midi-
verb II special effects board; Akai 1000 sam-
pler; Sony 24-track analog tape machine;
three DAT machines.

«J.R. Productions/One Blood Studio, Junior

Reid, owner; 1B Lindsay Crescent, Kingston

10; phone: 809-931-0538; fax: 809-931-0538.
Rates & equipment: Call for information.

*Tuff Gong, Marie MacMorris, director of
promotions; 220 Marcus Garvey Drive, King-
ston 11; phone: 809-923-9380/9384; fax: 809-
923-4567.

Rates & equipment: Call for information.

*Record Factory, A. Dehaney, managing di-
rector; 46 Hagley Park Road, Kingston 10;
phone: 809-968-5349; fax: 809-968-3356.
Rates: 32-track, $700. ($20.23) per hour.
Equipment: Tascam 32-track console; Ya-
maha monitors.

* Dynamic Sounds, Delroy “Fame” Morrison,
sales manager; 15 Bell Road, P.O. Box 137,
Kingston 11; phone: 809-923-9138/9169; fax:
809-923-9130.

Rates: Call for information.

Equipment: Raindirk Audio 24-track board
with 40 inputs; Studer A-827 analog tape ma-
chine; Bryston amps; Tannoy monitors.

*Main Street, Danny Brownie, owner; 12
Christopher Blvd.. Kingston 19; phone: 809-
969-8932.

Rates: Approximately $850J ($24.56) per
hour.

Equipment: 36-input Sapphyre board.

*New Name, Castor Brown, owner; 1A Grant

Crescent, Kingston 5; phone: 809-929-0051.
Rates: $450.J ($40.05) per hour.
Equipment: Call for information.

e Jammy's, Fayanna, manager; St. Lucia
Road, Kingston 11; phone: 809-923-8880.
Rate: $750. ($21.67) per hour.
Equipment: Call for information.

e e ————
MUSIC THRIVES AS STUDIOS PROLIFERATE IN JAMAICA

(Continued from preceding puge)

premises at the Queen of Sheba res-
taurant.”

GROVE RECORDING STUDIO

Set in the upscale North Coast
tourist town of Ocho Rios, the spa-
cious, up-to-date Grove Studio ca-
ters to major international acts,
who stay in nearby villas and enjoy
Ocho Rios’ beautiful beaches in
their off-time.

“It is one of the most sought-after
studios because of the ambience
and the first-rate engineers who
work here,” says Clyde McKenzie,
Grove Broadcasting Co. Ltd.’s gen-
eral manager.

“Steel Pulse was here for about 2
months,” says Grove’s house pro-
ducer Steven Stewart, who pro-
duced the English reggae group’s
most recent album. “Alec Campbell
from UB40 is currently in the stu-
dio; I'm producing an album for
Toots [Hibbert] next, and Burning
Spear is coming soon. We're booked
for the next two months.”

STAR TRAIL

Since its inauguration in 1989, the
Star Trail label, owned by Columbia
and Fordham University alumna
Richard Bell, has produced a non-
stop string of megahits such as the
late Garnett Silk’s “Mama Africa™;
Everton Blender's “Create a
Sound,” “Heartbeat,” and “Lift Up
Your Head”; Beres Hammond’s
“Come Back Home,” “Try If You
Want,” “Roadblock Tonight,” and
“100% of Love”; and best-selling
tracks for DJs Capleton and Cutty
Ranks.

By late February, the Star Trail
Studio will be up and running, offer-
ing 24-track and 16-track studios,
dub-cutting facilities, and a re-
hearsal studio.

BLACK SCORPIO

This tightly packed two-story
complex off a busy Kingston thor-
oughfare includes a record shop,
clothing and record boutiques, a
bar, and two recording studios. It
also holds a good chunk of reggae
history dating from 1982, when
Jack “Scorpio” Johnson recorded
his first hit, DJ Sassafras’ “Pink
Eye,” a tune inspired by a conjunc-
tivitis epidemic.

Someone has scrawled “God
Bless Scorpio” on the concrete wall
bordering the yard, alongside hun-
dreds of signatures belonging to
those who have passed through. In-
side, the walls are covered with
signed photos of artists who have
recorded here, a pantheon of reg-
gae stars ranging from veteran
singer John Holt to N.Y.-based
former Columbia act Worl-a-Girl.

Johnson began his career in 1972
with his Black Scorpio sound sys-
tem, still one of the island’s top sets.
Today, he also owns three labels:
Black Scorpio, Headley Avenue,
and Junior Scorpio, named for
Johnson’s late son, a computer
whiz-kid who, at 15, set up the stu-
dio’s digital equipment. He was
killed in a car accident in early 1994.

Johnson also does his own distri-
bution and plans to establish his
own pressing plant. “We have big
things in the making for the fu-
ture,” he says.

The facility also includes a dub
room in which dub plates can be cut,
says Johnson. “I can voice a tune
this minute, put it on a record the
next, and play it five minutes later
on the radio.”

In the past two years in particu-
lar, the studio has produced a flood
of smash hits for everyone from
singers Barrington Levy, Garnett
Silk, and Dennis Brown to DJs
Beenie Man, Capleton, and Cobra.

The African Love label, a spin-off
from the island’s top-ranking sound
system, and the Star Trail label use
the facilities regularly. Recent
Johnson-produced projects include
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In addition to his studio, record labels,
and sound system, Black Scorpio
owner Jack Johnson plans to establish
his own pressing plant.

a solo album for vocalist Bunny
Ruggs of Third World.

Among the hit “riddims” birthed
in the past few months at Black
Scorpio are the new “rustilass” rid-
dim, made by England’s Mafia and
Fluxy; “The Promised Land,”
named after a remix of the famous
Dennis Brown song; and a remix of
the “She’s Mine” riddim, which has
already been exported to England’s
Greensleeves label and America’s
V.P. and Shanachie labels.

Newer studios may dwarf Black
Scorpio in size, but Johnson prefers
to call his studio “compact.” In fact,
it is so compact, he says, “that it has
a sound no other studio on this is-
land of Jamaica has. The only one
with a sound like mine is Mixing
Lab. Ours looks little but it has a
very dynamic, powerful sound.”

ONE BLOOD STUDIO/
J.R.PRODUCTIONS

Ironically, former Black Uhuru
lead vocalist Junior Reid’s fortunes
soared after he lost his U.S. visa.

Forced to resume his solo career,
Reid’s “One Blood,” the interna-
tional smash hit of the mid ’80s,

achieved an anthemic status that ri-
vals any of Bob Marley’s songs.
That single spawned the “One
Blood” album and its follow-ups,
“The Long Road” (Big Life) and
“Visa” (RAS), also self-produced.

Weary of journeying to the U.K.
to record, or being shunted into the
midnight time slot at Jamaican stu-
dios busy producing for their own
labels, Reid built One Blood Studio
and started his own J.R. label three
years ago.

“This studio is my toy,” says
Reid. “I buy top-of-the-line equip-
ment ... to make the sound right.
Whenever [ feel the vibes, I can go
in and voice music or work on other
artists.”

Situated in a Kingston suburb,
the studio, record shop, and J.R.
Production offices occupy neighbor-
ing houses. Reid plans to install a
second studio and living quarters
for visiting artists.

Unlike some producers who
jumped on the “culture and cleanli-
ness” bandwagon, Reid always has
been concerned with the message of
the music he produces. “I make
sure the kind of music I'm working
on is going to add to creation and
not take away,” he says.

Gregory Isaacs, Dennis Brown,
Ninjaman, the Mighty Diamonds,
Cocoa Tea, Yellowman, and Mykal
Roze (with whom Reid recently
teamed for “Burning Down Rome”)
use One Blood, as do younger art-
ists like Roger Flynn, Gringo
Ranks, and Ricky General. Recent
productions include several tracks
for Canadian DJ Snow’s upcoming
Elektra album, such as “See We
Dem Nuh Know We,” also featuring
Reid and DJ Ninjaman.

Reid attributes part of his pro-
duction success to knowing when
less is more. “Certain songs you
can’t pretty up because you over-
dub it and take something away,
make it lazy,” he says. “It's not ev-
ery song you mix with 24 tracks.”

RECORD FACTORY

Outside the studio, a crowd of as-
piring young D.Js, singers, produc-
ers, and sound-system crews mill
about the large yard, waiting to use
the Record Factory’s dub-plate fa-
cilities.

The 3%-year-old recording com-
plex includes a 32-track studio. Rec-
ord Factory, which employs five en-
gineers, is one of the few to have

separate dub-cutting studios, one
for cutting instrumentals on dub
plates and the other for vocals on
dub plates.

“It’s built like a big-time studio,”
says supervisor and head engineer
Hugh Palmer. “We consulted a lot
of acoustic engineers and searched
until we found the right sound. We
have a different frequency than
other studios; the voices, the drums,
and the higher sounds are cleaner,
more precise, and dynamic. And we
have a lot of riddims foreign artists
would need—the reggae feel in-
stead of the hip-hop business.”

Between dub cutting, studio rent-
als, and producing at least 20 sin-
gles per month for two in-house la-
bels—Thompsons Sounds and
Record Factory—the studios are
booked around the clock.

As of late 1994, the in-house la-
bels had 53 new releases. Owner-
producer Bunny Gemini has produ-
ced hits for virtually every top reg-
gae artist, veterans and newcomers
alike. He is working on albums for
Admiral Tibett and the official King
of Reggae, Dennis Brown.

TUFF GONG

“People come here because of the
Bob Marley mystique,” says studio
manager Lorna Wainwright. “The
vibe is here.”

One of the most smooth-running
operations on the island, Rita Mar-
ley’s Tuff Gong International
boasts separate publicity, market-
ing, and video departments, and a
well-developed social conscience.

Profits from Connie Davis’s
“Songs of Bob Marley” (released by
Tuff Gong last summer) go to Max-
field Park Children’s Home, where
many reggae musicians were

TUFF #:GONE.

raised. Ziggy Marley & the Melody
Makers presented funds from their
latest single, “Hand To Mouth
Can’t Work,” to their alma mater
Melrose All Age School.

Bookings for the state-of-the-art
studio are split evenly between out-
side clients and in-house production
for the Tuff Gong label, Ugly Man
Records, and other labels distrib-
uted by Tuff Gong.

(Continued on page 100)

KINGSTON, Jamaica—There are a
number of agreeable accommoda-
tions available for international re-
cording artists looking to work in
Jamaica.

The Pegasus and the Wyndam
hotels in New Kingston provide se-
cure, convenient locations and all
the services visiting businesspeople
require. But for a taste of Jamaica’s
tranquil nature, within a few miles
of the city, the Ivor is it.

Surrounded by beautiful, spa-
cious gardens, the Ivor is located on
Jack’s Hill Road, a five-minute ride
to the city below, but worlds apart
from its hustle and bustle.

Even more breathtaking is Island
Records head Chris Blackwell’s new
Strawberry Hill. This collection of
exquisitely designed and very pri-

An Advisory On Accommodations

vate bungalows is perched among
tropical gardens high in the Blue
Mountains right outside Kingston.
Each bungalow is furnished entirely
with the work of Jamaican crafts-
people and includes re-creations of
19th-century, four-poster canopied,
mahogany beds and fretwork panels
carved to express the cottage’s par-
ticular theme.

Every bungalow has a minikit-
chen and a patio offering breathtak-
ing views of the mountains sur-
rounding the property. Strawberry
Hill has its own power and water-
purification plant and makes availa-
ble a conference room with theater-
style seating for 30, a 16-person-ca-
pacity boardroom, and state-of-the-
art audio-visual equipment.

The restaurant features an

award-winning chef; it serves three
meals daily, an afternoon tea, and
Sunday brunch. With a staff-to-
guest ratio of two to one, and a mas-
seusse/acupuncturist/aroma thera-
pist in residence, this boutique hotel
is the perfect week-long or weekend
getaway spot.

The Terra Nova was originally a
colonial mansion built in 1924 on 10
acres of land. It was opened in 1959
as a hotel and restaurant, and sits
on 2.5 acres of tropically landscaped
grounds. Located in midtown King-
ston, and near the New Kingston
business district, the hotel main-
tains a secluded feel, It houses 35
guest rooms and seven banquet and
private meeting rooms ranging in
capacity from 8-100 people.

ELENA OUMANO
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Marley Legacy
Continues With
Ziggy & Julian

KINGSTON, Jamaica—The music
is coming fast and furious from reg-
gae's extended royal family, with a
new release due from Ziggy Marley
& the Melody Makers on Elektra
Records in May and a solo debut in
the works from Julian Marley, Bob
Marley’s son by a non-Jamaican
Caribbean woman.

Julian Marley is preparing his de-
but solo album with veteran Wailer

bassist Family- i
o

man Barrett.

“He’s an up-
coming star,” =
says Barrett.
“Julian’s got a
thing from his
dad and his
own thing t00.”

Barrett has
also performed
with Damien Marley, Bob Marley’s
youngest son by Cindy Breake-
speare, a former Miss World. “[Da-
mien] is more of a rocking type, aDJ
man,” says Barrett. “And one more
of Bob’s sons is a DJ man—Kamani,
who’s older than Damien.”

Barrett is not surprised at the
continuing interest in the music he
made with Bob Marley & the Wail-
ers. “Well, it was good stuff
throughout the years,” he says.
“And it wasn't for financial reasons;
we stand tall and did it our way. No
one was doing what we were, extra
credit for trying to spread a mes-
sage of roots culture and reality.
That’s a strong
force, of course.
But I'm getting
to learn that in
business, you
do not get what
you deserve,
only what you

RITA MARLEY

g negotiate.”
21GGY MARLEY During a
break in re-

cording at Marley Music, Ziggy
Marley told Billboard his upcoming
album has “a little bit of both Jah-
mayka and Joy and Blues. Me find
this album more futuristic, more ex-
perimentation.”

Among the tracks on the new al-
bum are “Power To Move You.”
“That song is saying that the power
is the music and Jah Rastafari,” says
Ziggy, quoting his lyries: “Jah has
the power to move you, I got the
power to move you. Don’t take it
simple. Babylon get trampled ...
Have you ever seen love mad?”

Another track, titled “Free Like
We Want to Be,” “covers working
people, South African people, and
the individual,” he says. “Keep On”
features younger brother Steven
Marley. “In The Flow” describes the
benefits of “herb” (marijuana).

“Beautiful Mother Nature” is an
acoustic guitar piece with no elec-
tronic instruments. “I sing it as if
Mother Nature is a woman that
come up and talk to me,” says Ziggy
Marley, quoting his lyrics: “Like I
sitting down and speaking with a
lady: ‘When she was young, she was
beautiful and strong/The more chil-
dren she had, the more things went
wrong/Now she’s feeling old and
cold/and her heart doesn't feel love
anymore/Beautiful Mother Na-
ture.”” ELENA OUMANO

#
MUSIC THRIVES AS STUDIOS PROLIFERATE IN JAMAICA

(Continued from page 98)

Ugly Man, owned by in-house
producer Clive Hunt, specializes in
such dancehall artists as singer Ri-
chie Spice (Pliers and Spanner Ban-
ner’s brother). Computer Paul, an-
other Tuff Gong associate, created
the popular “Corduroy” and “Silk”
riddims, as well as the brand new
“Virgin Silk” riddim.

Recent productions include the
soundtrack for “The Lion King,”
featuring tracks by South Africa’s
Lebbo, Jimmy Cliff, and Rita Mar-
ley, and upcoming albums from
Swiss rock band the Failures,
Haiti’'s Boukman Eksperyans, and
Chaka Khan.

Hunt is working on African-
American singer Garland Jeffreys’
new album, and, with legendary
bassist Familyman Barrett, on a
new I-Threes (Marley backup sing-
ers Rita Marley, Judy Mowatt, and
Marcia Griffiths) album of Bob
Marley covers, tentatively titled
“Tribute To Bob Marley.”

Like founder Bob Marley, the la-
bel is committed to discovering and
developing young talent. The most
promising new Tuff Gong act is
Yvad, a powerfully gifted 19-year-
old singer/acoustic guitarist with
enormous international potential.
Yvad debuted in late 1994 with a
single and video of “We Need
Love.”

DYNAMIC SOUNDS

Dynamic Sounds considers its
greatest asset to be chief engineer/
producer Sylvan Morris’ ears.
“Your nose have to run” to book his
producing services, Morris says,
meaning that you have to sweat to
get him.

“It’s only when they're serious
that they call for my expertise,”

Mudie
VVorka

Morris says. “Just a little drum and
bass thing doesn’t need too much.
Only when you want a lot of added
instruments, plus a certain sound.”

Morris’ career stretches back to
the days of producer Coxsonne
Dodd’s fabled Studio One. “In those
days, the engineers also produced,”
says Morris. “The producers put up
the money. Coxsonne, Duke Reid,
and Mrs. Pottinger weren’t even
there when the records were being
made. Coxsonne had only two
tracks, but they were two amazing
tracks.”

The signature sound of the reg-
gae rhythm guitar was created by
“moving a variable head, so we
could vary the length of the delay,”
says Morris. “We used this on Eric
‘Rickenbaker’ Frater’s guitar, and
people duplicated that feel. When
the guitar went ‘tcheck,’ it echoed,
so the resulting effect was ‘tchecka
tchecka.’ Then we did the same with
the organ.”

Today, Dynamic Sounds is one of
the island’s largest distributors, but
the label itself now specializes in
soca artists and a few veteran reg-
gae stars like Bunny Wailer, Dennis
Brown, and Carlene Davis.

“All the dancehall producers used
to come here,” says Morris. “But
they have their own studios now.

We have the older artists, people
who are more serious. We only book
for large blocks of time. Too many
people damaged the previous
board. We have some of the best
special effects on order, but we
don’t rely much on effects.”

MAIN STREET

Singers Chevelle Franklin and
Leeba Gilbert faced off in Main
Street’s darkened vocal booth, try-
ing to sound sexy while harmoniz-
ing on a melody line that will be
mixed into DJ Spragga Benz'’s reg-
gae-rap and included in his upcom-
ing Capitol Records debut album.

After each take, musician/pro-
ducer Haldane “Danny” Brownie’s

_b?t_f;ﬁ
Musician/producer Danny Brownie
draws people to Main Street studio with
the unique sounds he has
programmed.

comments provoked gales of laugh-
ter. The atmosphere was so relaxed
in the 1%-year-old studio that noth-
ing seemed to be happening. But a
killer “combination” track was in
the making, yet another great tune
from one of the amazing Browne
brothers. (The other four are Cleve-
land “Clevie” of Studio 2000; Glen,
who plays with Ziggy Marley; Dal-
ton, who plays with Freddie McGre-
gor; and Noel, owner of New Name
Music.) Shabba Ranks recorded his
upcoming Epic album here; Sly &
Robbie, Steely & Clevie, and Third

World worked on their last albums
here. Officially, the studio isn’t open
to the public, but friends use it in
emergencies, and even producers
with their own studios find them-
selves at Main Street. What draws
them are the sounds programmed
into Brownie's work station.

“I collect CDs of hip-hop drums,
drum loops, sample sounds, and,
from time to time, make my own
samples, like a drum roll from an
old record,” says Brownie. “There
are particular sounds that come
from this studio that I don’t hear in
any other. If I'm at another studio,
and I want a particular sound, I
may not be able to access it there
and then. I get all the sounds I
want, and I can sample and layer
them or change them right here be-
cause everything is in one place.”

NEW NAME

“Every artist comes to New
Name because we have a quality
sound,” says apprentice engineer
Sparrow, who works under senior
engineer Derrick Barnett, bass-
man/leader of popular backing band
Saggitarius.

Sparrow is remixing a Lady Saw
track that was voiced several
months ago, before she began her
nonstop domination of the top 10
charts.

The studio also has turned out hit
riddims like the “Gunshot” and “If
Him Lef’ ” and recorded young tal-
ents like (Lady) Patra, Luciano,
Thriller Prince, Mikey General,
Prince Oral, Ghost & Culture, and
Lady Saw, helping to establish their
careers.

Owner Castor Brown was the
first to join the voices of two reggae
legends, Gregory Isaacs and Den-
nis Brown. But this two-year-old
16-track studio and dub-cutting fa-
cility serves more as a high-end tal-
ent farm, an essential part of the in-
dustry. Everyone does come to
New Name, but most eventually
move on,

KING JAMMY’S

Where would reggae be without

King Jammy’s, the facility owned
by the legendary producer, whose
continuing refusal to move from an
inner city ghetto keeps his music
streetwise and current?

“Jammy’s is the original studio,”
says DJ Major Mackerel. “The best
sound, vibes, engineers, everything,
is right here. It's in the ghetto
’cause the people in the music are

from the ghetto. Whosoever make it
out and live in the hills where the
rich people is, still come back to the
ghetto. For the earth is the Lord
and the fullness thereof. The ghetto
is the earth, the root of the music.”

Jammy'’s is universally credited
with reviving reggae from its post-
Marley slump and bringing it up to

speed with the

hip-hop-digital

era via his sleng-
; teng riddim—a

simple rhythm

track he created
by playing with the reggae switch
on a rudimentary Casio keyboard.
Literally hundreds of artists have
cut vocals over the sleng teng and
producers are still coming up with
new permutations. Jammy’s latest,
the 6-month-old gangster riddim,
has been used by at least 25 artists
to date.

Inside the well-secured Jammy’s
compound are 24- and 16-track stu-
djos. Chief engineer Fatman attrib-
utes Jammy’s continuing success to
“a lot of outboard gear, professional
musicians, professional arrangers,
professional engineers, professional
producers.”

With three in-house labels—
Jammy’s, John John (owned by his
son), and Champion (owned by his
brother)—and plenty of remixing
work coming from outside, the stu-
dio is busy. There’s little time for
outsiders who would venture into
the neighborhood.

But the studio is working on
tracks for DJs Sluggy Ranks, Lt.
Stitehie, and Bounti Killa’s new al-
bums—all for U.S. labels—and the
yard is full of aspiring artists and
producers lined up for the dub-cut-
ting room.

KINGSTON, Jamaica—Some of
the best music in Jamaica is made
by “crews,” people who come to-
gether to fulfill a particular vision.

The crews are often centered
around a particular producer and
are notable for their distinctive
sounds or lyrical messages.

Although Philip “Fatis” Burrell
stays behind the scenes, the tall,
dreadlocked producer is clearly
the benevolent general of the
Xterminator army, a team of sing-
ers, DJs, and engineers dedicated
to righting social and economic
wrongs through musie.

The Xterminator label stands
for quality, claiming to put out the
most consistently good reggae
produced anywhere. Effecting a
compromise between old-school
reggae’s sensual, spacey dub
style, and the nervey excitement
of modern dancehall’s computer
riddims, Fatis has created count-
less original instrumental tracks,
each subtly crafted to set off the
artist’s voice and lyrical message.

‘Crews’ Offer Distinct Music Identities

DJ Jesse Jandau, left, and DJ Ragn
Burrell’s innovative Xterminator crew.

i,

ampoyser are part of Philip “Fatis”

Xterminator has produced hits
for Jamaica’s top stars, including
many Beres Hammond tracks,
the original version of Ini Ka-
moze’s “Here Comes The Hot-
stepper,” and “Alms House,” top-
ranking DJ Capleton’s 1994 RAS
Records solo debut.

But to truly appreciate the Fa-

tis touch and drive for perfection,
check the 45s he releases with the
core Xterminator crew, young tal-
ent groomed by the master.

In the one year that 30-year-old
singer and Marcus Garvey look-
alike Luciano has been in the Fa-
tis crew, he has become one of the

(Continued on page 102)
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(Continued from page 1)

(also called “sounds” or “sets”) began
traveling the island on flatbed trucks.
They would stop in villages, erect
towering banks of hand-built speak-
ers, and set up stands from which
their DJs would spin mostly calypso
and American R&B records. For a
nominal fee, attendees would pass
through the gate, forget their trou-
bles, and dance.

By the mid '60s, reggae had re-
placed R&B, and dub plates (vinyl
two-track recordings in which the in-
strumentals and vocals are teased in
and out of the mix) took the place of
standard records. The DJs would
chat while segueing between discs,
and, soon, their “raps” would become
the featured attraction over instru-
mentals. The DJs provided entertain-
ment and insight, commenting on lyr-
ics sung by the vocalists or on the
news of the day.

The actual record-spinning chores
soon fell to the “selector,” leaving the
DJ, or “toaster,” to rock the micro-
phone full-time. It wasn’t long before
sound-system heads became record
producers, turning their DJs into re-
cording stars on a par with any
singer.

The ultimate test of a sound system
has always been the audience, or
“massive,” who flock to the dances
and have the final word. They either
groove to the rhythms of a new dise
or give it an abrupt and final thumbs
down.

Though most of today’s reggae
rhythms are made electronically in
state-of-the-art recording studios,
sound-system dances still are consid-
ered the motor driving the Jamaican
music business.

Central to a song is its “riddim” (in-
strumental track), which is crafted by
a producer, not an artist. That's why
in Jamaica the producer gets credit
for a song and often uses a backing
track for any number of artists signed
to him. (Also unique in Jamaica, pro-
ducers often have their own labels

and their own stable of artists.) If a
particular song becomes a hit, a pro-
ducer will release spinoff singles us-
ing the same backing track but fea-
turing other singers or DJs, to
further milk the hit track.

Today’s hot riddims—the Pepper-
seed, Arab, Heartbeat, Acid, Water-
bed, Corduroy, and Silk—will have a
lifespan ranging from a season to
years, generating material for many
different artists, all to the benefit of
the producer. The best way to market
a riddim is still to take it to the mas-
sive directly, cut dub plates, and get
top-ranking sound systems to play it
at the dances held every night of the
week in virtually every one of Ja-
maica’s 14 parishes.

Dub plates are the bread and but-
ter of the music machine here, sus-
taining it while being able to turn to-
day’s new talent into tomorrow’s
stars. The kid who won his school’s
talent show can usually scrape to-
gether enough money to book a few
hours with an aspiring producer in a
dub-cutting studio, such as Arrow’s,
the only studio in Jamaica exelusively
devoted to dub-cutting.

Even major acts with top 10 singles
keep their hits alive by cutting dub
plates that get put in regular rotation
at sound-system dances.

Among the main local dances are
the industry-attended dancehall night
at the Cactus club in Portmore Plaza
Wednesdays and Stone Love, a top-
ranking sound system rivaled only by
Metro Media that usually plays at
House Of Leo Thursdays.

INVENTIVE PROMOTIONS

The Jamaican Sound System Assn.,
headed by founder Louise Frazier
Bennett, has done a great deal over
the past few years to promote the
typically Jamaican culture by encour-
aging harmonious relations between
the various sets and bringing them to-
gether to address common issues. Su-
preme Promotions, which produces

Sting, a dancehall bonanza held
yearly on Dec. 26, has proved particu-
larly inventive.

For more than a month prior to
Sting 1994, Supreme stoked Sting fe-
ver by staging a “Sting Reggae
Train.” The event featured motor-
cades of four leading sound sys-
tems—Stone Love, Bass Odyssey,
Jamrock, and Bodyguard—all travel-
ing by truck from different points in
and around Kingston and converging
on the Jamworld venue, where they
were joined by 10 other “champion”
sound systems, each representing a
different parish.

One at a time, the crews from each
sound system took turns spinning
dub plates of the latest hit riddims
and the hottest singers and DJs. At-
tendees included Mareia Simpson and
Patricia “Keyba” Richards, whose
new Pyramid International label had
Jjust released its latest single, “Hold
On,” featuring Capleton, currently
Jamaica’s favorite DJ. Near the eve-
ning’s close, Stone Love slipped the
Pyramid dub plate on the turntable
amid a flurry of “Big Up!”s, nods of
approval from the selector. The tune
had received its “official” launch.

MONTHLY RECORD EXPOSURE

Another welcome addition to the lo-
cal club network is “Record Expo-
sure,” a showcase for new music held
here on the third Friday of each
month at Illusions nightelub and
hosted by N&J Promotions. The
showease, which debuted last Oct. 28,
is a popular spot for previewing unre-
leased tracks.

To get a cut played, managers or
producers must fill out application
forms listing all the song’s credits,
and if it gets chosen, the information
is read aloud by the MC before the
track gets played. Many of the artists
show up to sign autographs and per-
form a track or two live.

The atmosphere is considered ideal
for getting the kind of feedback that’s

during the final quarter of 1994.

SINGERS

Richie Stephens
Garnett Silk
Ziggy Marley &

the Melody Makers
Beres Hammond
Junior Reid
Mykal Roze
Chaka Demus & Pliers
Junior Tucker
Judy Mowatt
Marcia Griffiths
Shirley MaclLean
Luciano
Dennis Brown
Gregory Isaacs
Little Kirk
Pinchers

JAMAICA’S TOP CHARTERS

The following singers and DJs dominated Jamaica’s several top 20 charts

DJs

Buju Banton
Capleton
Louie Culture -
Beenie Man |
Lt. Stitchie l
Silver Cat

Lady Saw '
Angie Angel
Frisco Kid
General Degree
Coco Blood
Merciless

Mega Banton
Lady G

Bounti Killa
Tony Rebel
Tony Curiis
Spragga Benz
Ninjaman

helpful to the success of a song. The
tracks showecased in the first two Rec-
ord Exposures included upeoming
and established artists and produc-
ers, such as the late Garnett Silk and
newcomers Sharon Forrester, Size 2,
and 10% (Steely & Clevie); Future
Trouble (New Name); Bucecaneer,
General Degree, and Lady G (Main
Street); Lady Saw, Chenille, Angie
Angel, and Coco Blood (7-17 Mar-
shalls); Holy Ghost, F.0.U.R., and
Buteh Tavares with Angie Angel
(Blak Noiz); and artists signed to Big
Ship (the label owned by singer Fred-
die McGregor), Diamond Rush, and
Roof International.

Angel and McGregor were fea-
tured live performers for the first two
Record Exposure evenings, while
Tony Rebel and Junior Reid are
scheduled for the third. Live broad-
casts of the monthly event are being
negotiated for IRIE-FM, Jamaica’s

5-year-old all-reggae radio station.

IRIE-FM GETS CREDIT FOR GROWTH

At least part of the credit for reg-
gae’s recent growth and even resur-
gence goes to IRIE-FM, a division of
Grove Productions, based in Ocho
Rios on Jamaica’s North Coast.

The radio station is the first off-
shoot of an ambitious entertainment
venture that started out organizing
tourist outings. “IRIE-FM is the suc-
cess that it is because for the first
time, a media house recognized the
Jamaican people and what they
wanted to hear,” says Clyde McKen-
zie, Grove Broadcasting’s general
manager.

In the early days. reggae was never
allowed on the Jamaican airwaves.
The music eventually filtered onto
mix shows on national radio station
JBC and RJR. IRIE-FM became the

(Continued on page 102)
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AVENUES OF EXPOSURE FOR REGGAE GET MORE CREATIVE

(Continued from preceding page)

first station here to veer from pro-
gramming only American pop and
R&B with American-sounding DJs.
The station began a trial run in
1989. “We didn’t put one cent in the
print media to advertise,” says Ste-
ven Stewart, producer with Grove
Studio, part of the Grove complex.

“When we started our two week test,
the taxi operators who commute from
Ocho Rios to Kingston tuned in, and
soon everybody in Halfway Tree,
Kingston, knew about us. From that,
the whole country went to IRIE-FM.
There was dire need for our music.
The same people who crowded the

REGGAE MUSIC
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dances every night in Jamaica were
now hearing their music on the radio.

“In the early meetings about
programming, some people said,
‘We're a regional station so we're
going to have to service the area
with farm programs,’” says
Stewart. “Young [Carl Young,
head of Grove Productions, is the
visionary behind IRIE-FM] said,
‘No! Not a word! Not a bloodclat!
Reggae radio station, 24-7, rub-a-
dub!” Everyone looked at each
other and said ‘Yes!” Some of the
members were worried whether or
not we had enough quality musicto
keep a 24-hour reggae format. But
[Jamaicans] have been making
music since the 1950s, and Jamaica
puts out the most music [per cap-
ita] in the world. So here it is, from
where we started, we’ve not come
off the air. Strictly reggae music.
When I go to London, I hear pirate
radio stations. Well, we are a reg-
gae raggamuffin radio station.”

It is not only IRIE-FM’s policy
of airing the latest hits that has
made it the focal point of the Ja-
maican music industry. Frank and
free-wheeling live call-in talk pro-
grams, such as dub poet Mutabar-
uka’s sociopolitical-commentary
show called “Cutting Edge” (Tues-
days, 10 p.m.), and behind-the-
scenes business and current-af-
fairs shows like “Musically Speak-
ing” (Wednesdays, 10 p.m.) and
“Deon Mattis” (Saturdays, 7 a.m.),
help educate the industry and co-
ordinate industry efforts locally,
and even on an international level.

Grove Productions also pro-
motes approximately 10 “White
River Bash” shows a year, usually
coinciding with national holidays.
The November “Bash” featured
eight top sound systems and was
broadecast live—with a three-hour
delay—in New York City on

WRTN-FM. Last Sept. 4, IRIE-
FM and WRTN-FM tested a new
simuleast program, “Irie Jam” (Sa-
turdays, 11 p.m.-2 a.m.), which is
now broadecast regularly in Ja-
maica and New York, reaching the
more than 1.5 million West Indians
living in the New York tri-state
area.

AWARD SHOWS DRAW AUDIENCES

Drawing further attention to
reggae are the many reggae award
shows held on the island and
around the world. The annual Ja-
maica Music Awards, the nation’s
most prestigious and credible
awards show, promoted by Pulse
Investments Ltd., will stage its
ninth presentation March 25. The
event attracts major local and in-
ternational stars, including non-
reggae singers, musicians, and
film celebrities. This year’s show
will hit TV stations around the
world.

Reggae’s international profile
also will be boosted by the first-
ever reggae showcase at MIDEM
Jan. 30-Feb. 3 in Cannes.

Even Jamaica’s government and
its academic institutions are catch-
ing on to the country’s most valua-
ble export. The government com-
missioned a consultant to look into
the economiec impact of reggae. Dr.
Carlene Cooper, an English pro-
fessor at the University of the
West Indies here, is establishing a
reggae institute intended for the
study of the industry.

Less exalted and perhaps more
in touch with the daily goings-on is
X News, edited by Yasmine Peru,
editions of which always sell out. A
large photo of a nearly naked
beauty takes up at least half of
each front page, but inside, the pa-
per is almost entirely devoted to
reggae music and its culture.

‘CREWS’ OFFER DISTINCT MUSIC IDENTITIES

(Continued from page 100)

most popular vocalists in Jamaica.
Formerly with New Name (which
released Luciano’s 1992 debut al-
bum), this dazzling singer took off
after joining Xterminator in 1993
with tracks “Neighborhood
Wateh” and “Poor and Simple.”

Other Luciano hits on Xtermina-
tor are “Wicked Hafi Run Wey,”
“Turn Your Life Around,” “One
Way Ticket,” “Must Raggamuf-
fin,” “Chant Down Babylon,” the
transcendental “It’'s Me Again
Jah,” and a collaboration with vet-
eran DJs Josie Wales and Charlie
Chaplin.

DJ Shadow Man joined Xter-
minator less than a year ago. Even
with only two single releases,
“False Alarm” and “It’'s Not
Over”—the latter a “combination”
(duet) with deejay Sizzla—the 35-
year-old Shadow Man emerges as
one of the most interesting mike
chanters of the current DJ crop.

DJ Sizzla, an Xterminator crew
member for only a few months, is
another revelation. “Mothers of
Nations” demonstrates the 18-
year-old’s precocious musical and
lyrical sophistication. In tandem
with Mikey General’s meltingly
sweet singing on “Black and
Comely,” Sizzla proves his singular
ability to infect the listener with
urgent emotion. (General came to
Xterminator after a successful ca-

reer in England.)

DJ Ragnampoyser displays a
unique—and clearly enunciated—
wild style. The 24-year-old’s three
singles, “Give Thanks For My Bad
Days,” “Is That What U Like,” and
“What You Teaching” (a well-
aimed critique of the Jamaican
publie-school curriculum), express
the Xterminator crew’s moral mis-
sion with power and conviction.

Gifted with a booming bass
voice, 29-year-old DJ Jesse Jendau
has been sending shock waves into
the international reggae commu-
nity since he joined Xterminator in
1992. During the past seven years,
commuting between Jamaica and
New York, Jendau recorded for
other producers, but his latest sin-
gles—*Strong Black Woman,”
“Born In The Famine,” with Lu-
ciano and Sizzla, “Rasta Nuh Fear
Nuh Man,” and “21 Families” —are
all on Xtermintor.

“You look at a producer to see if
you can grow [with them],” says
Jendau. “If someone can correct
you all the time, I think you're OK.
Fatis plays a rhythm and finds the
melody and lyrics in a second.
When [ see the spiritual path Fatis
is on, studying about truth, honor,
and how to balance this earth, and
I see the way Luciano sings, I say
I gotta be with the Xterminator.”

ELENA OUMANO

2 Hot Labels Go
From Ground Up

KINGSTON, Jamaica—Blak
Noize and 717 Marshalls, new la-
bels allied through Fast Mover
Distribution, are taking reggae
into exciting, uncharted terrain.

Only several months old, Junior
Fender’s 717 Marshalls is already
dominating the various Jamaican
pop charts. As of December 1994,
the G.A. Davis/J. Fender-produced
“Grip It” had taken over the No. 1
slot on most local charts. At the
same time, 717 had another top-10
hit with Angie Angel’s “Rasta
Man” and two singles—Johnny
Toyota’s “I Am On A Mission” and
Coco Blood’s
“Body  De-
sign”—in the
top 20-30.

“My strat-
egy is to bring
it from the
grass-roots
level right
through,” says
Fender. “I in-
sist on using photographs that peo-
ple have to look at over and over,
and I believe in advertising. That is
why I'm successful. Everyone is
amazed that, in this short space of
time, I've gone further than pro-
ducers with 20 years in the busi-
ness.”

Upcoming 717 releases include
“My Love,” featuring vocals by
Chenille, a Canadian-Jamaican
whose husky new-jack reggae de-
livery has tremendous crossover
potential.

English-Zibabwean Paul Hussey
is an engineer/producer whose two-
week Jamaican vacation stretched
into a four-year-plus stay. Working
mainly out of C.R.S. last spring,
Hussey released his Blak Noize de-
but single, “Wife And Mate,”
voiced by electrifying new DJ Holy
Ghost. In December, Blak Noize
followed up with “Heaven,” a cover
of the Tavares Brothers’ R&B hit,
featuring Butch Tavares and fe-
male rastafarian DJ Angie Angel.

Hussey also engineers and pro-
duces for F.0.U.R. (Factory Of
Unlimited Rhythm) a loosely knit,
innovative new crew of artists,
writers, musicians, and ideas peo-
ple. F.0.U.R.’s members include
Peter Couch, Brian Jobson, Su-
zanne Couch, and Paul Hussey.
The group recently collaborated
with Holy Ghost and Shakespear’s
Sister on “Prehistoric Daze” from
the “Flintstones” soundtrack.

E.O.

HOLY GHOST

TOP NEW AGE
ALBUMS continuen)

TITLE/ARTIST/LABEL

16. WINDHAM HILL SAMPLER ‘94
VARIOUS winDHAM HILL
17. DREAM SUITE SUZANNE CIANI seventh wave
18. WINDHAM HILL PIANO SAMPLER II
VARIOUS wiNDHAM HILL
19. ACOUSTIC HIGHWAY CRAIG CHAQUICO

HIGHER OCTAVE

20. APPLAUSE! DANNY WRIGHT mouun oor

21. ROMANCE MUSIC FOR PIANO
VARIOUS naraoa

22. THE BEST OF SILVER WAVE VOL. 3: THE
STARS VARIOUS siLver wave

23. SUNDAY MORNING COFFEE Il
VARIOUS aMERICAN GRAMAPHONE

24, HOW THE WEST WAS LOST VOL. 2 PETER
KATER/R. CARLOS NAKAI siver wave

25. THE SOUND OF LIGHT VARIOUS naraba
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BI"bO(er FOR WEEK ENDING FEBRUARY 4, 1995

TOP REGGAE ALBUMS.

Compiled from a national sample of retail store and rack sales  SoundScan
reports collected, compiled, and provided by l l [ 1111

z
O
4%| TITLE
25| LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % NO.1 % %
1112 DESTINATION BROOKLYN vICIoUS

EPIC 57857* (B 12 weeks at No. 1

Grammy Nominated “Best Reggae Recording”

THIS WEEK
LAST WEEK

2|5 | BeSeasseie i RISE A1 SHITIE AGaAairn!

3|53 PROMISES & LIES uB40 -
’_J VIRGIN 88229

5 |15 STIR IT UP VARIOUS ARTISTS

- TKIDS FRoM FORETGR R * PLATINUM SINGLES IN ENGLAND AND JAPAN.

DELICIOUS VINYL/EASTWEST 92349/AG IR

6 |53 | Rt Heebi e i *OVER 500,000 UNITS SOLD WORLD-WIDE.

4 |53 QUEEN OF THE PACK ® PATRA
EPIC 53763*

.1 | REGGAE DANCER INNER GIRCLE *#1 (M) NEW WORLD CHART FOR 4 WEEKS.

BIG BEAT 92408/AG
SONGS OF FREEDOM A’ BOB MARLEY

= swrne| | *RELAUNCH WITH 3 BRAND-NEW TRACKS AND 2 BONUS REMIXES.

EASTWEST 92327*/AG IR

NEw | STRICTLY THE BEST, VOL. 13 VARIOUS ARTISTS 'NEW CD AND CASSETTE PACKAG'N“Q}‘

1nin BEST OF REGGAE VARIOUS ARTISTS

o §;E§§E7GOLD 94 VARIOUS ARTISTS < NEW SLAMMIN’ SINGLE AND
BEST OF DANCEHALL REGGAE VARIOUS ARTISTS VIDEO “SHINE” OUT NOW

RE-ENTRY| VEX STEEL PULSE

—— * NATIONAL TOUR IN APRIL.
TOP WORLD MUSIC ALBUMS.

oo

-t
=
=
o
o

c

* % NO.1 » %
1 | 1 | 10| THE MASK AND MIRROR LOREENA MCKENNITT
WARNER BROS. 45420 IB 10 weeks at No. 1
(| 3 | 10| ALEGRIA CIRQUE DU SOLEIL
RCA 62701
3 | 2 | g | LOVE & LIBERTE GIPSY KINGS
ELEKTRA MUSICIAN 61599/EEG
4 | 4 |6 | BANBA CLANNAD
ATLANTIC 82503/AG
5 | 5 |4 | TALKING TIMBUKTU ALI FARKA TOURE WITH RY COODER
HANNIBAL 1381/RYKODISC
(B 11| 10| MYSTERE CIRQUE DU SOLEIL
RCA 62686 -
7 | 9|, | LATCHO DROM VARIOUS ARTISTS
CAROLINE 17776 ]
8 | g | 10| CELTIC ODYSSEY VARIOUS ARTISTS
NARADA 63912
9 | 7| 4 | FIRIN'IN FOUTA BAABA MAAL
MANGO 539944/ISLAND o
10 | 6 |10 | GUIDE YOUSSOU N'DOUR
COLUMBIA 53828 - o
L’ECHO BEAUSOLEIL
11 10 10 RHINO 71808/AG
TASTE OF SOCA VARIOUS ARTISTS
12 1414 ICE 9413
MAGICAL RING CLANNAD
13 1210 RCA 66305
14 | 15 | 15 | PROSE COMBAT MC SOLAAR
COHIBA 124 013/iSLAND .
(15 Re-EnTRY| IN MY AFRICAN DREAM JOHNNY CLEGG & SAVUKA
RHYTHM SAFARI 53912/PRIORITY
**x NO.1 % %
1 | 1 |45 | LIVEAT THE ACROPOLIS A’ YANNI
PRIVATE MUSI_C_BZI 16 39 weeks a-l No. 1
9 | 7|13 FOREST® GEORGE WINSTON
- WINDHAM HILL 11157
3 | 3 | 165/ SHEPHERD MOONS A’ ENYA \
B REPRISE 26775/WARNER BROS.
IN MY TIME A YANNI » \
4 419 PRIVATE MUSIC 82106 ‘:)
CELTIC TWILIGHT VARIOUS ARTISTS . I
9 |5 |39 | Hekrs oF space 11104 “Aswad seems set to shine for
(5| & | 243] NOUVEAU FLAVENCO @ OTTMAR LIEBERT .
HIGHER OCTAVE 7026 years to come.” — Vibe,
7 | 6 |15 | ACOUSTIC PLANET CRAIG CHAQUICO ¥y
HIGHER OCTAVE 7070 “ 3 -
B | o | 1] !N SEARCH OF ANGELS VARIOUS ARTISTS ... this West London i0 are set
WINDHAM % M
3 |7 |10 | AcamLy chrisrias TR for another U.S. invasion.” — BRE
GTS 4!
10 | 10| 73 | HOURS BETWEEN NIGHT + DAY  OTTMAR LIEBERT + LUNA NEGRA “ .. all the elements that made Aswad
EPIC 53804 N 3 .
11 | 11| 17 | MANDALA KITARO one of the most enduring English
M M ”
12 | 12| 21 | TO RUSSIA WiTH LOVE MANNHEIM STEAMROLLER bands are here in full force.” — The Beaty
AMERICAN GRAMAPHONE 3094 !
3 NARADA DECADE VARIOUS ARTISTS
1 14 1 55 NARADA 63911
MONTEREY NIGHTS JOHN TESH
14 |13 |35 | Grsusro M ry A
15 | 1512 \glsrggzrt SONG JOHN TESH 4‘92903

(O Albums with the greatest sales gains this. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 © Mesa/Bluemoon Recordings, In
units; A RIAA certification for sales of 1 miltion units with each additional million indicated by a numeral following the symbol \

All albums availabie on cassette and CD. *Asterisk indicates vinyl avaitable. © 1995, Billboard/BPI Communications. Reggae
albums: {§E indicates past and present Heatseeker titles. © 1995, Billboard/BPt Communications and SoundScan, Inc.

Alfrights reserved. J
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Music Overshadowed At MILIA Confah

B BY PHIL SOMERICH

CANNES—Multimedia has be-
come big business—that much was
established at the MILIA conven-
tion here, Jan. 13-16. But there
were signs that the music industry
is being left behind in the rush to
capture the megabucks bemg gen-
erated by CD-ROM, CD-i, and’the
ever-increasing number of online
services.

In contrast to MILIA’s debut in
1994, when everyone seemed td be
developing an interactive music
video, this year's conference down-
played the musie and shifted the
spotlight on volume sellers such as
movies and games, or big-ticket
software like professional-training
programs.

MILIA attendance figures ‘un-
derlined multimedia’s surging
growth over the past year—6,699
participants represented a 66% in-
crease; company attendances were
up 65% at 2,269; the 690 exhibitors
represented a 75% rise over last
year. The U.S. sent the third-larg-
est contingent, with 199 compan-
ies, ranking behind France (771)
and the U.K. (318).

But the arrival of multinational
media conglomerates such as Via-
com, Bertelsmann, and Burda in-
jected a sense of tough-minded
commercialism into what in 1994
was a creativity-driven gathering.

Benoit Deniau, head of BMG In-
teractive Entertainment in
France, said he did not expeet mu-
sic to make up more than 5% of his
company’s sales for some years,
even though he said he planned to
release “mixed-mode” music CD-
ROMs, combining one- or two-
track audio singles with a CD-
ROM-playable video later this
year.

“It will take some time for this
market to grow,” he said. “For a
start there is the extra price: A
mixed-mode dise will cost about

double an audio CD single.”

The U.K.s Castle Multimedia
was one of the few MILIA exhibi-
tors showeasing music product,
announcing the March 27 release
of a Video. CD. of the Rolling
Stones’ 1990 “Steel Wheels” tour.
The double-dise box featuring 15
songs has been shot in the Imax
wide-screen format and marketing
will be tied to the *“Voodoo
Lounge” European tour. Other up-
coming video from Castle includes
“The Grateful Dead Movie,” shot
in San Francisco’s Winterland in
1976; Jimi Hendrix in “Rainbow
Bridge”; “Rude Boy,” a double-
disc set of the Clash; and a 195-
minute compilation from the 1990
Knebworth festival.

Omnimedia of the U.K. an-
nounced it had licensed four titles
from Sony Music for immediate

Video CD release: Sade's ““Life,
Promise, Pride, Love”; the Clash’s
“This Is Video Clash”; Judas
Priest’s “Metal Works '73-93”; and
The The’s “Infected—The Movie.”
Paul Hodgson, marketing man-
ager of Omnimedia, said other ti-
tles would follow. The announce-
ment means that, among the
majors, only WEA is staying out of
Video CD, insisting it is waiting for
the launch of MPEG-2 standard.

(Video CD uses the MPEG-1
standard of audio and video com-
pression, which means that about
74 minutes of information can be
fit onto a single 5-inch disc; video
quality is considered at or below
VHS quality.)

But Hodgson agreed that the
multimedia tempo has slowed for
musie. “The musie business is look-
ing for a platform that can sell at

least a million units, have at least
the same video-production values
as VHS tape, and offer interacti-
vity,” he said. “We believe that
platform is interactive Video CD,
but it will take about a year for
that to impact on the market.”

At one of the MILIA sessions,
Josette Bonte, head of strategic
marketing for US West Communi-
cations, warned that the cost of de-
veloping multimedia programs
was such that even the biggest mu-
sic groups might wonder which of
their artists could win back the
revenue. The game “Mortal Kom-
bat” had sold 5 million copies in
1993, generating revenues of $275
million—but thanks only to a $10
million launch advertising budget.
“This is a hit-driven business, and
we cannot repeat that enough
times,” Bonte said.

‘Addicted To Noise’ Enters Cyberspace

Music Journalism Vets Sign On To Digital Magazine

NEW YORK—The virtual racks
in cyberspace newsstands are
starting to fill up with a wide as-
sortment of digital magazines,
ranging from MCA Records’ new
“Amp” to Wired's “Hot Wired.”
One of these newbies. though,
boasts a veteran music journalism
bloodline: “Addicted To Noise,” a
music and culture magazine oper-
ating only within the bounds of
that which is “worth hearing
about,” was started by Rolling
Stone contributing editor Michael
Goldberg. It boasts such well-
inked names on its masthead as
Michael Azzerad, Greil Marcus,
Bill Wyman, Paul Williams, De-
borah Frost, Dave Was, Dave
Marsh, Joel Selvin, and Billy
Altman. Most of the material in the
magazine is generated specifically
for “Addicted To Noise,” Goldberg

B BY MARILYN A. GILLEN

NEW YORK—Maybe not every-
thing old is being made new again,
but there does seem to be a gaining
gaming trend in that direction. Acti-
vision, developer of the popular “Pit-
fall: The Mayan Adventure,” is lead-
ing the retro charge with its
upcoming compilation series of
“best-loved classies” that were crea-
ted in the '80s for the Atari 2600
game system.

And in a variation on the theme,
Compton’s NewMedia is rereleasing
some of its old favorites from its
back catalog under a new branded
budget line, Price Bytes, which will
launch this winter. The titles, which

Favorite Games Of The Past
Return To The Marketplace

will be repackaged for the new line,
are expected to street for under $10,
according to Bill Perrault, Comp-
ton’s newly named VP of worldwide
sales and marketing. Compton’s
plans to have 80 titles out in the line
by year’s end, Perrault says, with an
initial raft of 20 titles hitting shelves
Feb. 22.

Among the initial launch of titles
are “Lifestyles Of The Rich And Fa-
mous” with Robin Leach, “Bible
Lands Bible Stories,” and a slate of
travel discs that include “Britain At
Its Best” and “International Herald
Tribune Business Travelers Guide.”

Activision is taking a different
tack, compiling its games into vol-

(Continued on page 109)

says.

The debut issue went on the
Internet in December and logged
more than 400,000 hits its first
month out, according to Goldberg.
Access to the site—reachable at
http://www.addict.com/ATN/
—requires a direct Internet con-
nection.

Regular magazine elements will
include a cover “package” of re-
lated stories; five to six feature
stories that will range across all
musical boundaries and pop-cul-
ture subjects; five to six columns;
a reader feedback section for E-
mail; the comic strip “Zero’s
World,” artist and Flamin Groov-
ies founder Cyril Jordan's take on
the music business; a music news
section that is updated throughout
the month; “Shock Of The New,”
which will highlight voung, hot
bands that have yet to build a na-
tional rep; and book, film, and al-
bum reviews.

MUSIC CLIPS

The album reviews “are a key el-
ement,” Goldberg says, “because
we can offer soundbites along with
the critic’s description, so you can
judge the music for yourself.”

Users with the right setup hear
the 30-45-second snippets in 16-bit
stereo; otherwise it’s 8-bit mono.
There are also audio nuggets, such
as comments from featured sub-
jects, seeded throughout the arti-
cles, along with color pictures and
interactive graphies (clicking on an
icon above a book review, for ex-

ample, will deliver an audio verdict
in no uncertain terms). Videoclips
should be added to the magazine
SO0M.

Supporting all this is a group of

“sponsors” flagged on the home
page and indexed separately.
Clicking on any of the sponsors
takes the user into the digital
equivalent of magazine ads, al-
though with a decided aim to en-
tertain.

Among sponsors in the debut is-
sue, for example, are Artrak, a
poster gallery offering pictures of
its selections and an 800 number,
and Sire/Warner Bros., with a
teaser for Throwing Muses—click-
ing on the Muses flag pops users
into a Sire/WB page where they
can hear exclusive snippets of al-
bum tracks in advance of the al-
bum’s release.

“Ultimately, we could have 100
sponsors in an issue,” Goldberg
says, noting that the magazine is
talking to everyone from computer
and video game companies to book
publishers and clothing manufac-
turers.

Also planned soon is the addition
of a mail-order musie catalog com-
pany to cater to those intrigued by
something they have read about,
or heard, in the magazine.

From this magazine without
walls, you could expect ambition
without limits.

“We want everybody who digs
rock’n’roll to check this out,” says
Goldberg.

MARILYN A. GILLEN

RETAIL -

TECH MEDIA

New Sega Imprint
Goes For The Kills

DEEP THOUGHT: “With the institution of
the ratings system, we now have a little
more latitude in developing games for
specific market segments,” says Sega’s
John Gillin about the game company’s
new “mature audiences” label, Deep
Water. The first title released under
the imprint is “Eternal Champions:
Challenge From The Dark Side,” an all-
new Sega CD version of the 1994 Gene-
sis fighting game that Sega says will be
“1995’s most shocking fighting game.”
Among its various attributes, the game
(which features Silicon Graphics tech-
nology) offers gamers four ways to fin-
ish off their opponents: “over kills,”
“sudden deaths,” personal vendettas
(“vicious kills that reflect each charac-
ter’s personal fighting styles”), and 3D
“Cinekills,” described as graphically
unique cinema-like kills. The game is
now hitting the streets at $49.99.

GRAPHIX ZONE, creator of CD-ROMs
featuring the former Prince and the
current Bob Dylan, is teaming with the
Improv Comedy Club to produce a se-
ries of “edutainment” CD-ROMs. The
dises will “use comedy as a teaching
tool,” according to Graphix Zone presi-
dent/CEO Chuck Cortright.

SONY IS entering the hot digital satel-
lite arena with its own branded DSS 18-
inch dish and system that will report-
edly provide access to more than 175
channels from programmers, DirecTV,
and USSB. It will begin offering the
equipment this year. At the recent Con-
sumer Electronics Show, meanwhile,
DSS leader Thomson reported it had
manufactured nearly 600.000 RCA DSS
receivers in 1994—and still fell well
short of demand for the small dishes.
Thomson senior VP Jim Meyer said
Thomson’s “conservative” forecast for
1995 is for sales of 1.2 million-1.5 mil-
lion dishes—but that number could
reach 2 million. Even with revved-up
manufacturing efforts, Thomson won’t
be able to fill all back-orders until the
second quarter of the year, he said. In
addition to Sony, at least two other
hardware companies are expected to
announce entry into DSS this year.

In other product news, Sony's new
CD-ROM Diseman looks, feels, and
acts like a portable audio CD player,
but also offers port connections to func-
tion as a portable double-speed CD-
ROM drive for PCs. The base model is
$379.95.

STATS ENTERTAINMENT: A new report
from Cambridge, Mass.-based Forres-
ter Research predicts a shift over the
several years by consumers away from
proprietary online services like Compu-
Serve, America Online, and Prodigy
and toward the Internet’s World Wide
Web. While the proprietary services
will continue to expand over the next
three years—rising from 4.7 million us-
ers today to 10 million in 1997, largely
on the basis of entry they offer onto the
Internet—by 1998 their numbers will
decline as the World Wide Web takes
off with new software allowing consum-
ers easy and direct access, according to
the report. By 2000, Forrester predicts
6.7 million members on proprietary
services, vs. 22 million users of the
World Wide Web.
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THIS

By Seth Goldstein |

DOMINO EFFECT: Wal-Mart
seems set to go direct with another
studio, the third to cut middleman
ties. Sources say Warner Home
Video will begin shipping new re-
leases and catalog titles to the mass
merchant in the next six to eight
weeks. Warner refused comment.
Disney went direct several years
ago. Columbia TriStar followed suit
in 1994, being the least likely candi-
date for change given the fact that
it has never released an A-title di-
rect to sell-through. With three ma-
jor vendors in its pocket, Wal-Mart
is likely to raise the pressure on the
rest—FoxVideo, MCA/Universal,
and Paramount—to come aboard.
Wal-Mart has made no secret of
its desire to cozy up to Hollywood,
but it has been slow going. Of the
three still using rack services, only
FoxVideo is mulling a change. “I
don’t think anyone is as far down
the road as Warner,” a source says.
Handleman isn't happy about the
trend, but it can bear up under the
loss of A-titles at prices that gnaran-
tee high volume and almost no
profit. Loss of higher-margin cata-
log, like the Columbia TriStar li-
brary, does hurt. Columbia likely
came to terms with Wal-Mart pre-
cisely because its doesn’t have the
A-title strength of the other majors.
The studio, we're told, willingly
suffered the anguish of product re-
plenishment and in-store service—
which all pioneers endure—in order
to receive the rewards due a loyal
vendor when Wal-Mart allocates
more space to home video. “The big-
gest concern most studios have is
measuring growth opportunities in
catalog,” says a wholesaler. “Going
first has some advantages.”

CHANGING THE GUARD: Ken
Palmer’s shift from Handleman’s
Starmaker Entertainment to video
purchasing VP for the rackjobber is
said to be “purely voluntary.”
Nevertheless, the fact that
George Port oversees Starmaker,
acquired in mid-1994, and sister la-
bel Video Treasures was a consider-
ation. “With George there, Ken
couldn’t contribute as a much as he
can at Handleman,” our source says.
Palmer, who takes over from
Dave Stevens, had years in record
retailing before moving to video and
founding Starmaker. Palmer knows
the rack business and is judged as
“extremely numbers oriented.”

Buyers Have Shifted To Multimedia

But How Many Know How To Use Features?-

B BY EILEEN FITZPATRICK

LOS ANGELES—The public finally
has been converted to CD-ROM multi-
media computers and software, accord-
ing to industry data presented at the
Consumer Electronics Show, held Jan.

6-9 in Las Vegas.
But while Americans may be buying
the  goods, they are left

dazed and confused upon unpacking
their boxes. In the end, surveys indi-
cate, 40% simply use powerful CD-
ROM drives to play music, a trend
which could give pause to video re-
tailers who want to take advantage of
skyrocketing growth.

Multimedia hardware experienced a
47% growth rate from 1993-94, accord-
ing to Computer Retail Week, which re-
ports sales grew from $7.6 billion to
$11.3 billion. As for programming, the
Software Publishers Assn. data indicate
more than 100% growth, from $78 mil-
lion in 1993 to $173 million last year.

More than 25 million households now
have a personal computer, half of which
are equipped with CD-ROM drives. PC
penetration, pegged at 33% of house-
holds, could go as high as 40% by the
end of 1995, Computer Retail Week
predicts, and nearly all of the hardware
coming off assembly lines now has CD-
ROM capabilities.

The numbers have emboldened some
retailers. Tower Video, which was
unsuccessful with CD-i, has been test-
ing 200-300 CD-ROM titles in 25 of its
109 stores since last summer, says
video VP John Thrasher. Markets in-
clude Boston, Chicago, Seattle, San
Francisco, and Washington, D.C. An-
other 30 have added 80-100 titles. Some
have stocked a few music-related titles,
such as Peter Gabriel’'s “Xplora 1.”

Sales have been good enough that
Thrasher is rethinking the chain’s car-
tridge video-game strategy. “In our
Sherman Oaks, Calif., store, they’re
getting more revenue out of CD-ROM
than games,” he says. “In Chicago, it’s
about 50-50.” As a result, Thrasher says
the chain only will focus on stocking the
top-20 game titles. Secondary releases
without major supplier advertising sup-
port won't be ordered, and existing sec-
ondary inventory will be pulled or sold

TO OUR READERS

Video Previews is moving. As of
Feb. 15, send all screeners, press
releases, and promotional material
to Cathy Applefeld, 3817 Brighton
Court, Alexandria, Va. 22305.

as used.

“Video games are not a catalog busi-
ness, and we're revising the amount of
titles we'll offer,” he says. “We're just
going to concentrate on hits.” But
Tower isn't ready to take CD-ROM na-
tionally. “Right now, we're developing a
reorder pattern for the product,” says
Thrasher.

Virgin Megastore is so impressed
with the growth of CD-ROM that it will
begin phasing out cartridge-based
video games. “At CES, we saw some ex-
cellent CD-ROM products,” says West
Coast multimedia product manager Jon
Viscott. “And by then, a good CD-ROM
product will be as fast as the plug-and-
play ability of a cartridge.”

But while research paints a rosy pic-
ture for the future, software developers
are under increasing pressure to de-
liver easy-to-use, high-quality enter-
tainment and educational product. The
mandate is made more difficult by con-
sumers who own multimedia computers
but aren’t computer literate.

As an example, Disney Interactive
received hundreds of complaints about
“The Lion King Animated Storybook,”
formatted for a 16-byte sound card.
Customers, it turned out, were trying to
run the program on an 8-byte system.

In response, a new version of the title
for 8-byte has been created and deliv-
ered to unhappy users, says Disney In-
teractive marketing manager Joseph
Adney. Anticipating more such prob-
lems, Knowledge Adventure marketing
VP Hope Neiman suggests creating a
standard that tells consumers what
level of hardware is needed to run each

title.

The industry needs to move quickly.
Estimates are that returns are running
about 10% of the more than 1,100 CD-
ROM titles available in the fourth quar-
ter, often because PC owners can't fig-
ure out how to use the program. Pub-
lishers acknoewledge that frustrations
turn people awdy from multimedia and
back to more familiar media.

In the luerative children’s market,
video games and home video remain
multimedia’s biggest competitors.
“Kids thrive on ‘twitch’ games, and we
need to give them the same thrill they
get from video games,” says Neiman.
“We need to push the limits of the CD-
ROM medium, because video games are
seen as using the best technology.”

Knowledge Adventure, backed by
Steven Spielberg, already is using high-
tech filmmaking techniques to jazz up
its products.

Kids are seen as the most avid users
of multimedia. Within the last year, the
child-learning category grew by 20%,
says Dan Ness, director of microsys-
tems research for Computer Intelli-
gence InfoCorp, a La Jolla, Calif.-based
research firm.

“One of the strongest forces behind
the growth of the children’s market is
parental guilt,” Ness says. “And for
$1,800, they can buy a full multimedia
system that will entertain and educate
their child.”

In fact, the classroom is where many
parents look for advice on buying CD-
ROM programs.

“Teachers have to trust a program in

(Continued on page 108)

Cradle Of Video. The New England VSDA chapter kicked off its home awareness
campaign with a Jan. 12 Boston blowout. Leslie Nielsen, third from right, received
the “Chowda Pot Award" for his goofy golf tapes. Laughing along with Nielsen
are, from left, Fran O’Keefe, Warner Home Video; Frank Mazza, Stop & Shop;
Lelah Willoughby, Video Signals; Rick Ripley, Baker & Taylor; Wayne Mogel, Star
Video and chapter president; and Alan Goldstein, First Run Video.

- 'Blockbuster To
Retool U.K. Ritz
In Euro Strategy

B BY PETER DEAN

LONDON—BIockbuster has de-
cided to close 132 Ritz stores as part
of a major restructuring of the
home-entertainment retailer both
here and in Europe.

Since the 1992 acquisition of U.K.
market leader CityVision, Block-
buster has concentrated its Euro-
pean operations on dominating the
U.K. scene with 807 outlets—675
trading as Ritz, 71 superstores as
Blockbuster, and 61 former Ritz lo-
cations as Blockbuster Express.

Size, in the U K. and on the conti-
nent, is dictating change. The 132
Ritz stores closing early this year
are too small to be converted into
the Blockbuster format—either as a
superstore or a smaller Blockbuster
Express. Most of the larger Ritz
outlets reportedly are earmarked
for Express conversion. Meanwhile,
30 more Blockbuster superstores
are opening in 1995,

The executive behind the moves
is Blockbuster international VP Ni-
gel Tavis, who joined last summer
after a stint with Burger King in
Europe. He replaced Gerry Geddis,
currently president of Blockbuster
Video in the U.S,

Travis' aim is to give Blockbuster
a firmer footing in continental Eur-
ope, with headquarters in the UK.
His senior managers, all with a Eur-
opean slant, include Bernard Sait
and Dan Fishman, formerly of Bur-
ger King and McDonald’s, respec-
tively. Travis calls the team “an ex-
citing mix of fast-food retailers and
experienced Blockhuster staff.”

“We're already acting in a Euro-
pean way—learning from one mar-
ket and passing it into another terri-
tory.” Travis says. “We have also
made it clear that we expect to work
with distributors in a pan-European
manner.”

Although marketing will be
strictly local, vendors are on notice
that Blockbuster is buying centrally
for Europe, and Travis will drive the
lesson home when necessary.
“We've said to companies without a |
European person here that we are
a big customer and we would like
them to consider our needs,” he
says. “If not, then we will deal with
the next level of management.”

The European operation cur-
rently consists of a mix of joint ven-

(Continued on page 108)
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Home Video

ABC AND ELLE: Although ABC
Video doesn't distribute “Your Per-
sonal Best Workout With Elle Mac-
pherson” the company is reaping
some of the rewards since the su-
permodel chose Karen Voight as
her trainer on the video.

Buena Vista Home Video has
marked its entry into the fitness sector
with distribution of the Macpherson
tape. That means the studio’s publicity
and promotion machine is on overdrive
to guarantee the supplier will hit its
sales goal of 1 million units—not as
easy, perhaps, as a year ago.

Consumer

Macpherson Vid Boosts
Trainer Voight’s Profile

Cindy Crawford, whose first fitness
cassette moved more than 2 million
units, ABC plans a new Voight tape.
Look for it later this year.

VSDA RECONSIDERS: The Video
Software Dealers Assn. has decided
to pull out of Nashville for its 1997
and 2000 conventions, says president
Jeffrey Eves.

As previously reported, Nashville
apparently promised more than it
could deliver in terms of convention fa-
cilities, some of which aren’t built yet.

“We've preceded to talk with other

demand for the
genre remains
flabby, accord-
ing to one
wholesaler who

_

SHELX
TALK

cities,”  says
= LEyves, “because
quite frankly

we're looking to
negotiate the
bgst arrange-

months. He and other suppliers are
puzzled, although the plethora of new
releases might be a reason.

However, ABC Video, which mar-
kets six Voight cassettes, appears to
be unaffected, thanks to Buena
Vista's coattails. ABC president Jon
Peisinger says that since Macpher-
son hit the market on Jan. 13, Voight
sales have been “enhanced by more
than 50%” over previous weeks.

‘“We concluded that having Karen
in the video was a wonderful opportu-
nity to raise her profile,” says Pei-
singer. “Within the core fitness
crowd, she’s already known, but this
will take her out to the mass market.”

Peisinger says ABC has been able
to open new accounts as a result of the
Macpherson connection. Moreover,
existing accounts are bumping their
orders for Voight's tapes in order
cross-promote Voight and Macpher-
son in-store.

Voight's contract to appear in the
Buena Vista production allows her to
promote her other videos, which ac-
counts for the appearance of a Voight
ad at the end of the Macpherson in-
structional.

ABC isn't mentioned nor is its logo
displayed, but Peisinger isn’t com-
plaining.

“Consumers don’t go in and ask for
ABC Videos,” he says. “They’ll be
asking, ‘Where are the Karen Voight
videos? "

If Macpherson becomes as big as

says retail vol- - ment.” Eves
k ume hasn't by Elleen Fitzpatrick wouldn’t  dis-
shown any mus- close which sites
| cle in six are under con-

sideration.

He does say VSDA is considering
Dallas, the site of the first VSDA con-
vention in 1982, as the host of the
meeting in 2000, the trade organiza-
tion’s 20th anniversary. Dallas has
been scheduled to serve as the site for
the 1995 and 1998 shows.

VSDA, meanwhile, announced a
slew of new member programs at its
recent Regional Leaders Conference
held Jan. 14-16 in Dallas, including a
free screener, education seminars,
and an improved communications sys-
tem to fight legislation deemed detri-
mental to the association.

Also endorsed was an industry-
wide initiative to work with the End
Hunger Network, details of which will
be announced at the May 21-24 con-
vention. The plan will enlist VSDA
members to collect funds to be given
to local foodbanks. VSDA will coordi-
nate the program, which End Hunger
Network will develop and administer.

Actors Jeff Bridges, founder of
End Hunger, and Valerie Harper at-
tended the conference to announce
the alliance.

HEAVENLY DEAL: Consumers
can receive up to $11 in rebates when
they buy “Angels In The Outfield,”
selections from Disney’s catalog, and
some of Mattel's Aviva Sports mer-
chandise, according to the terms of a
new Buena Vista promotion.
(Continued on next page)
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Video Previews

EDITED BY CATHERINE APPLEFELD

Todd Rundgren,
“GrokGazer,” Miramar/
BMG Video, 45 minutes,
$14.98.

Cyber-age musician
Rundgren further
stretches the boundaries on
the concept of musie for the
eye in his latest Miramar
produetion, created in
conjunction with
programmer David Levine.
Billed as “tie-dye for the
TV,” video combines a new-
agey instrumental
Rundgren soundtrack with
computer-generated
psychedelia that conjures
liquid television images of
the '60s with a decidedly
"90s flair. Rundgren first
showed off excerpts from
“GrokGazer” at the
interactive kickoff of
Woodstock ’94, and now
adults and children alike
can rock to the entire
program.

CHILDREN'S

“The Holidays For
Children,” Schlesinger
Video Productions/
Library Video Co. (800-
813-3620), 30 minutes
each, $29.95 each.

New 12-volume series
provides a wonderful
introduction for children to
a rainbow of multicultural
holidays. Topics, one per
video, run the gamut from
Thanksgiving,
Independence Day, and
Halloween to Christmas,
Easter, Hanukkah, Rosh
Hashana, Cinco De Mayo,
Chinese New Year and
Kwanzaa. Primarily live-
action segments are
peppered with basic
animation that paint vivid
portraits of the various
types of dress, food, music,
dance, folklore, and other
traditions associated with
each holiday. A perfect
example of quality
children’s programming.

“Snowplows At Work,”
Bill Aaron Productions
(800-575-7669), 26
minutes, $12.95.

Scripted, narrated, and
created expressly for kids,
this video shows off the
winter wonderland of
snowplows, blowers, snow
grooming machines, and
more. Filmed on location in

the Donner Pass region of
the Sierra Nevada,
program offers up-close
footage of men and women
operating various pieces of
heavy equipment—with an
emphasis on education and
safety procedures.
Producer Aaron, a U.S.
Forest Service worker who
dabbles in snow removal,
was inspired to create
“Snowplows” when he
noticed his young son’s
fascination with the
equipment. Let it snow, let
it snow, let it snow.

“Baby Animals,” 30
minutes, ‘“‘Let’s Go To The
Farm,” 60 minutes,
Vermont Story Works
(800-206-8383), $14.95
each.

Who needs a lot of
narration when there’s so
much free-wheeling footage
of adorable baby animals to
take in? The live-action
video petting zoo of “Baby
Animals” comes to life as
three children lead an up-
close look at piglets, lambs,
puppies, calves, foals,
turkeys, and chickens —
even llamas and emus.
Animals are shown
frolicking with each other
as well as interacting with
the kids. Also aimed at the
2-year-plus crowd is “Let’s
Go To The Farm,” a four-
seasons visit to a family’s
New England farm that
includes a run-through of
chores such as feeding the
animals, milking the cows,
and making maple syrup.

e

HEALTH/FITNESS

“Chris Imbo’s Peak 10
Fitness,” Goldhil Video
(805-495-0735), 70
minutes, $19.95.

Each of the two programs
in certified trainer Imbo’s
video collection combines
fat-burning aerobics
segments with upper- and
lower-body sculpting.
Imbo’s routine is tough and
results-oriented; he
suggests participants do
the sports-based aerobies
classes five to six times per
week and alternate
between the upper- and
lower-body exercises every
other day if possible. As

solid as Imbo’s exercises
are, the video unfortunately
falls prey to the seductive
allure of pseudo-celebrity-
dom. Model Frederique, of
Victoria’s Secret catalog
fame, graces the program
by exercising along and
adding the occasional blasé
endorsement.

“The Making Of The 1995
Sport Magazine Swimsuit
Issue,”” ESPN Home
Video/ABC Video, 60
minutes, $12.95.

The making of Sport
Magazine’s swimsuit issue,
a cousin of the Sports
Illustrated perennial,
delivers precisely the level
of entertainment potential
buyers might expect: babes
in bikinis, with a few
interviews with the models
and camera crew thrown in
for good measure. Video,
which contains scenes not
included in the 40-minute
television version
scheduled to air on ESPN
in February, hits retail at
the same time as the issue it
documents. This is well-
suited to the crowd that
begins marking off the days
on their calendars months
prior to the bathing-suit
issue’s publication date—
and the good news for
retailers is that this market
hase probably is larger
than they might think.

INSTRUCTIONAL

“Save Your Baby’s Life,”
Education Enterprises
(800-331-6534),
approximately 25
minutes, $12.95.

There’s no such thing as an
overcautious or
overprepared parent, and
this video provides lessons
in preventing one of the
leading causes of death and
permanent disability in
infants and small children:
an obstructed airway. A
nurse demonstrates
techniques for clearing the
air passage in various
situations, including the
provision of CPR to a
nonbreathing infant or
child. Each demonstration

NW, Washington, D.C. 20008.
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is followed by a review.
Video also covers another
crucial element of life-
saving by showing how to
quickly provide clear
information and directions
to an emergency medical
team. Although the video
should not replace a CPR
class, it serves as a
powerful intro or review.

“Jammin’,” Hal Leonard
Corp. (114-774-3630),
approximately 30 minutes
each, $11.95 each.

A practicing musician’s
dream come true, Hal
Leonard’s “*Jammin’”
series allows beginning and
midlevel guitarists to jam
along with a studio band in
a “live” setting. During the
video, the band runs
through various songs
while diagrams at the right
of the screen show viewers
playing along the proper
finger placement for each
note. Available in * Metal
Guitar” and *Blues Guitar”
stylings, the videos also
provide quick lessons in
various techniques. Also
available from Hal Leonard
are the new “Beginning
Guitar” and “Play
Harmonica In One Hour.”

B e o

M

ANTMATION

“Beavis And Butt-head,”
“The Best Of Liquid
Television,”” MTV Home
Video/Sony Wonder,
approximately 45 minutes
each, $14.98 and $12.98,
respectively.

MTYV and Sony Music are
cutting the ribbon on their
new video label fittingly,
with the release of two
“Beavis And Butt-head”
videos and a best-of
collection culled from its
“Liquid Television” series.
Each of the two B&B
productions feature eight
individual segments minus
the music videos they
encompass, but packed
with the sniveling sense of
humor Viacom has taken to
the bank. The duo wreaks
havoe on infamous
neighbor Tom Anderson in
“There Goes The
Neighborhood,” which
includes “Home
Improvement,” “Lawn And
Garden,” “Good Credit.”
and others. “Work Sucks”
features Beavis and Butt-
head’s most infamous ill-
conceived get-rich
schemes.
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“Angels” hits stores on March 24,
priced at $19.99. Consumers who pur-
chase the tape and one of six repriced
live-action titles will receive a $4 re-
bate. Titles in the promotion are “White
Fang II,” “Blank Check,” “Sister Act
2,” “My Father The Hero,” “The Air Up
There,” and “Another Stake Out.” Each
is priced at $19.98.

Disney will include an additional cou-
pon worth $2 with its rebate checks.
The new offer can be applied toward
the purchase of any of 14 titles, includ-
ing “Tombstone,” “The Mighty Ducks,”
“Strictly Ballroom,” “The Joy Luck
Club,” and “Iron Will.”

Consumers can receive an additional
$5 rebate from Mattel with purchase of
“Angels,” any of the six repriced titles,
and any Aviva Sports products selling
for $10 or more.

The offer, promoted on flyers in-
serted in “Angels” cassettes, expires

Sept. 30.

MORE BAD O.J. NEWS: After a dis-
appointing retail run, Playboy Home
Video has unloaded “0.J. Simpson’s
Minimum Maintenance Fitness For
Men” video.

Rights have been sold to Carle Place,
N.Y.-based All Work Enterprises for
an undisclosed amount.

All Work sales representative Rick
Smith says the company plans to re-re-
lease the video, this time with 30-min-
utes of outtakes from the production
shoot. Retail price is $19.95; street date
is March 5.

But before the public gets a look at
the added footage, the Los Angeles dis-
trict attorney’s office may want to
added it to the evidence list. Smith
says the company has been issued a
subpoena for the material, shot just

weeks before the murder of Nicole

man.

Brown Simpson and Ronald Gold-

www americanradiohietorv com

107


www.americanradiohistory.com

Home Video

A ‘Bumpy’ 1st Alliance For ABC Video, TV

Kid Vid Inspired By Popular Saturday Morning Show

B BY MOIRA McCORMICK

CHICAGO—With the upcoming Feb.
21 release of “Mr. Bumpy's Karaoke
Café,” ABC Video is not only making
available on home video ABC Televi-
sion’s top Saturday-morning kids’ pro-
gram, “Bump In The Night.”

The release is also the culmination of
hand-in-glove development and promo-
tional efforts between ABC’s video and
network divisions, a close working rela-
tionship that ABC Video president
John Peisinger describes as unusual.
“NBC doesn't have its own video opéet-
ation, and CBS’ is a partnership with
Fox,” he says. It has been a deliberate
process: ABC Video's only previous kid
vid, an animated version of “The Secret
Garden,” was broadcast three days be-
fore its release.

Though Cap Cities/ABC has been li-
censing properties for video release
since 1979, “corporate management
took a closer look at getting directly in-
volved,” says Peisinger. “They created
a fully blown home video division. Some
programs are still under license, but
the only licensing agreement for future
product flow is between ABC News
and MP1.”

Peisinger says ABC Video “hit the
ground running,” aiming to develop “a
close relationship between ourselves
and the programming divisions of the
network.” Some video releases are
taken directly off the air, but “in other
cases, we have developed, with the net-
work, original programming for video
based on their resources.” ABC Day-
time Video releases, for instances, are
original compilations produced espe-
cially for the cassette trade.

“‘Mr. Bumpy's Karaoke Café’ is

BLOCKBUSTER TO RETOOL RITZ IN EURO STRATEGY

(Continued from page 105)

tures and franchised stores. There are
22 Ritz stores in Austria, inherited from
CityVision. Blockbuster has two stores
in Milan, Italy, the opening wedge in a
joint venture with Strada that this year
should grow to 15 in northern Italy,
eight franchised outlets in Madrid, and
two in Barcelona. Spain will get 10-20
more in 1995.

Blockbuster entered its 13th interna-
tional market in November by award-
ing Israeli development rights to local
businessman Leon Koffler. Exact de-
tails of the 14th market—Germany—
have yet to be firmed up. But Travis
says a joint venture will come into ef-
fect “in the very near future” under the
guidance of GM John Rollo, who spent
11 years there establishing McDon-

similar,” says Peisinger. “We took
‘Bump In The Night'’s most popular
segment and created an original com-
position.” The series, ABC's first Sa-
turday morning program produced and
controlled by its ABC Kids division, is
about the adventures of a fanciful char-
acter who lives under a 10-year-old
boy’s bed. Featured in each final seg-
ment is “Mr. Bumpy's Karaoke Café,”
in which the main character sings old-
ies as well as original numbers.

‘We’'re not just
. going into retail
attermpting (o sell
videocasselttes.’

The video compiles 10 of these selec-
tions, including “School’s Out,”
“Socks,” and “Good Golly Miss Molly.”
Peisinger says, “Each of these pro-
grams would have been difficult to co-
ordinate without the in-house division.”

On the marketing side, ABC Video
ties into the radio, TV, and print arms
of the netwerk. “With the Daytime
product, for instance, we worked with
the ad sales division,” Peisinger says.
“Here, we've had the opportunity to in-
tegrate the marketing and merchandis-
ing of the ‘Bump In The Night’ charac-
ters. ABC has signed up over 30
different licensees for ‘Bump’ prod-
ucts.” Included are Hallmark, Random
House, Fielderest Cannon, and TW
Kids, which is to release “Bump In The
Night” audio product this month.

Because ABC Video is “coordinating
a wide range of marketing initiatives

ald’s, Burger King, and Wendy's.

Ireland and Benelux are scheduled
for 1995 with France and Scandinavia
also on the agenda, says Travis. He re-
futes the suggestion that Blockbuster
has shied away too long from the
cultural complexities of Europe. “We
bought CityVision in 1992, and for us to
already be in Spain, Italy, Austria, and
Germany in just two and a half years
seems to me to show great commitment
to Europe.” he says.

The cultural differences, though, are
one reason why in some territories—
Austria and Spain, for example—Block-
buster has sold franchises.

“Each European country has a sepa-
rate history, culture, and industry pro-
file. So we need partners and experi-

MULTIMEDIA 1S POPULAR, THOUGH PUZZLING

(Continued from page 105)

order to recommend it to a parent,”
says Minnesota Education Community
Consortium VP of sales and marketing
William Wilde. “But kids have to love
using it.”

Making the transition from school to
home isn't easy, though, because class-
room CD-ROMs are condensed, Wilde
says. Some may lose their appeal when
lengthened for home use.

“Teachers need the program to work
within the confines of a 20-minute-class

lesson,” he says. “At home, it must cap-
tivate the child for an hour or more.”

But too much learning can be a dan-
gerous thing, especially for kids whose
parents have bought CD-ROMs labeled
as “edutainment,” a solecism devised to
disguise educational programs.

The made-up word may be the big-
gest contributor to confusion befogging
multimedia purchases, says Wilde, who
prefers the awkward-but-more-to-the-
point term “fun learning.”

with a wide range of licensees,” Pei-
singer says, “we're not just going into
retail attempting to sell videocas-
settes.” Among the promotional efforts
is a mall tour, still being planned at
deadline.

Retailers can rest easy about ABC's
network support, Peisinger says. “The
show will be assured of significant visi-
bility for at least two seasons for these
characters, because ‘Bump In The
Night’ was already renewed in No-
vember for the '95-'96 season.” Renew-
als typically aren't granted until May,
he notes.

Peisinger says kid vid “will be a ma-
jor growth area this year.” Following
the “Bump” launch, ABC Video will re-
lease an animated version of “The
Magic Flute,” with five original songs,
in addition to the Mozart score. It will
be broadeast in two parts on two con-
secutive Saturdays, and brought to
market three days after the last seg-
ment airs.

There follows a relaunch of ABC’s
classic learning series, “Schoolhouse
Rock,” says Peisinger, “not just re-
packaged, but with new segments.
We're putting out four new compilation
videos, with original animated wrap-
arounds.” He claims a renewed inter-
est in “Schoolhouse Rock,” especially
since the song “Conjunction Junection”
was heard in the movie, ‘Reality Bites.”

In addition, TW Kids plans to re-
lease an all-new “Schoolhouse Rock”
album, featuring current groups like
Stone Temple Pilots. “There will also
be a CD-ROM released toward the end
of the year, in a joint venture between
ABC and Electronic Arts called ABC/
Electronic Arts Home Software,” Pei-
singer says.

ence in that market,” says Travis. “You
can also grow faster with franchising.”

Trade observers see Blockbuster’s
decision to enter Germany later than
other territories as a reflection of the
country’s complicated indexing system
which treats many mainstream movies
like pornography and bans them to
viewers under 18.

“We see that as an opportunity,” Tra-
vis says. “We have a family entertain-
ment concept and will create a new
niche there as we did in the U.S. eight
years ago. Compared to a typical video
retailer in Germany, we will create a
new level of customer experience with
a strong family orientation. We will
carry no indexed titles and no adult ti-
tles.

“I'm not daunted, I'm very enthusias-
tic. We're a specialist retailer with a
truly international concept, which
works in most countries. In particular,
we want to make the brand name
known. Unlike when I worked with
Burger King, we have a distinct advan-
tage in not having to compete against
a McDonald’s here.”

While Blockbuster will test the new
multimedia formats, the chain isn't for-
getting its origins. “First and foremost,
we're a rental retailer,” Travis says.
“That’s the prime reasons for us exist-
ing, and we're fanatical about pushing
the opportunity for rental and pursuing
that very aggressively.”

Billboard.
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Home Video I

Kid Vid Promotions Overﬂpw With Free Goodies, Tie-Ins

LICENSE TO BILL: When it
comes to nontheatrical children’s
video, the key word is “licensing.”
With the resounding success this past
year of “Mighty Morphin Power
Rangers” video line from A*Vision
(WarnerVision as of March 1—Bill-
board, Jan. 21), licensed product from
the major manufacturers is flying
thick and fast—often with enticing
freebies and other promotions at-
tached.

A*Vision’s KidVision imprint is
hoping to hit it big with the series
“Scholastic’s The Magic School Bus,”
which bowed Feb. 1. Taken from the
critically acclaimed new PBS series—
PBS’ first fully animated program,
which in turn is based on the popular
Scholastic books—*“Magic School
Bus” debuts with a pair of 30-minute
$12.95 titles. “The Magic School Bus
Gets Lost In Space” and “The Magic
School Bus For Lunch” both include
a collector’s postcard. Guest voices in-
clude Lily Tomlin, Malcolm-Jamal
Warner, and Tyne Daly.

Two major Sony Wonder licensors,
Nickelodeon and Nelvana, are repre-
sented with recent and upcoming re-
leases. “Rocko’s Modern Life: With
Friends Like These” and “Rocko’s
Modern Life: Machine Madness,”
both $12.98, are the latest additions to
Sony Wonder’s Nickelodeon Collec-
tion. A music video from the ever-
popular “Ren & Stimpy” is included
in the former title, and a rebate
involving Cracker Jack highlights the
national marketing campaign.

From Nelvana come two titles each
from “Jim Lee’s WildC.A.T.s Covert
Action Teams” and “Tales From The
Cryptkeeper,” all Saturday morning
cartoon programs, plus two titles
from the classic animated series “The
Adventures Of Tintin.” Also just out
are a pair of Sony Wonder/Capcom
releases of “Mega Man,” a hit video
game turned syndicated cartoon se-
ries.

GoodTimes Home Video is banking
on the high-quality appeal of Cana-
dian television series “Dudley The
Dragon”—which premiered on inde-
pendent public TV stations stateside

in October—to move the line. Two
new titles, “Mr. Crabby Tree” (title
character’s voice courtesy of Graham
Greene of “Dances With Wolves”)
and “Dudley And The Genie,”
streeted Feb. 1.

Video Treasures’ latest “Thomas
The Tank Engine & Friends” release,
due Feb. 21, contains episodes never
seen on TV, as well as a Thomas mu-
sic video. “Rusty To The Rescue &
Other Thomas Stories” is the subject
of a multimillion dollar promotional
campaign, which includes bounce-
back cards (redeemable for T-shirts
not available at retail) and a con-
sumer sweepstakes that will award
three family vacations for four to
England as grand prizes.

CBS/Fox Video has bowed four ep-
isodes of Thomas’ PBS-mate, “Mister
Rogers’ Neighborhood,” each $9.98.
It’s the first time the beloved chil-
dren’s show host has been available
on home video.

MCA Home Entertainment has
Jjoined with Kellogg Co. to bring “The
Adventures Of Timmy The Tooth” to
video. Five nationally syndicated epi-
sodes of “Timmy” were broadcast in
January, sponsored by Kellogg’s Rice
Krispies. On Jan. 31, the first three
tapes were released; the marketing
plan features on-pack advertising,
day-care and preschool sampling na-
tional coloring contests, trailers on
other MCA titles, free stickers, and
point of purchase displays.

LIVE Home Video’s Family Home
Entertainment imprint bets that the
“Hello Kitty” children’s gift charac-
ters, worth $1.2 billion in global sales
each year, will become animated stars
on videocassette. Four “Hello Kitty”
titles, licensed from gift manufac-
turer Sanrio, will hit stores March 21.
Three are versions of “Cinderella,”
“Snow White,” and “Robin Hood.”

Tl

G IS FOR GARGOYLES: Disney
has jumped into the hot-and-getting-
hotter superhero action ring with the
Buena Vista Home Video release of
the animated series “Gargoyles, The
Movie: The Heroes Awaken”—and
the master marketers in Burbank

FAVORITE GAMES OF THE PAST RETURN

(Continued from page 104)

umes containing more than a dozen ti-
tles each. They are expected to street
at about $29 per “pack.” The first vol-
ume, containing 15 games, is due out
in March. Three additional volumes
are planned for release from July of
this year through February 1996.
Each will be available in both floppy
disc and CD-ROM versions.

Volume 1 in the Action Pack Series
includes 15 games, among them the
original version of the popular “Pit-
fall!,” as well as “Kaboom!,” “River
Raid,” and “Grand Prix.”

Activision president Bobby Kottick
expects the classics to serve a dual au-
dience of nostalgia buffs and retro-
minded children who haven't yet been
exposed to these games.

“In our focus-group testing, parents
told us they liked the idea of the Ac-
tion Packs because they will be able to
play games with their kids on equal
footing,” says Kottick.

The nostalgia factor also is creeping

into some splashy new games, which
are increasingly tapping into old-style
veins. Known for its technical prow-
ess, 7th Level is reinventing the
warmly reassuring likes of “Pong” for
an upeoming arcade-themed CD-ROM
title, “Take Your Best Shot,” which
adds a definite twist via gorgeous
graphics by Bill Plympton (the “Pong”
game features richly rendered heads
to bounce off of, for instance).

San Jose, Calif.’s fleshed-out “Pac
Man 2: The New Adventures” added
hi-tech graphies and highly technical
“character guidance interface” to the
old game—but also included a video
arcade into which stressed-out
gamers could retreat to play the de-
cidedly low-tech "70s game. And “Vid
Grid” and the new “Kid Grid” are
only two in a whole host of games that
have tapped into the “Tetris” aes-
thetic.

Call it the computer version of com-
fort food.

|
E

£ | f——

by Moira McCormick

have developed an interactive VCR
board game to help it off the shelves.

“Gargoyles” is part of Disney’s Ac-
tion Friday TV lineup and includes
among its character voices Jonathan
Frakes and Marina Sirtis of “Star
Trek: The Next Generation.” It origi-
nally debuted in five parts; the full-
length video release is priced at
$19.99. The game utilizes 20 minutes
of extra video footage following the
movie and is played in real time along
with the video. Promotional tie-in
partners include Burger King, Ken-
ner Toys, Marvel Comics, and Sky-
box Trading Cards.

Billboard.

REALITY ... WHAT A concept:
Here’s the latest from the still-grow-
ing genre of reality-based, big-ma-
chines, live-action kid vid: KidVision
has released “There Goes A Space-
ship,” “There Goes A Boat,” and
“There Goes A New Car,” each
$10.95 (or $12.95 when packaged with
a die-cast toy of the featured vehicle)
... “Train Adventures For Kids: The
Magical World Of Trains” is available
from Iron Valley Productions/Goldhil
Home Media in Thousand Oaks,
Calif. At Toy Fair, the title will debut
as a gift set with a steam-engine pull
toy and engineer’s hat, for $19.95 ...
“Building Skyscrapers” from David
Alpert Associates in New York has
won the Parents’ Choice Award and
Oppenheim Toy Portfolio Platinum
Award.

KIDBITS: Bach, Tchaikovsky, Vi-
valdi, ete. provide the score, while
animals, clowns, and jugglers do
their kid-friendly thing in “Classical
Is Magical;” a new series from Mir-

iam Younger Productions in Phila-
delphia ... Shari Lewis will guest
host the Easter Seals Network
March 4-5 ... Bucking the tide of
bellicose kid vids are Hemdale
Home Video's latest releases, “The
Brave Frog” and “The Littlest Vik-
ing” ... Paramount Home Video re-
leases “Andre,” the story of an or-
phaned seal and the family who
takes him in, on Feb. 21. “Andre”
features the extremely appealing
Tina Majorino (whose charming,
unaffected performance in New
Line’s “Monkey Trouble” makes it
one of Child’s Play’s favorite current
releases) and includes a song from
that rockin’ kids’ artist Craig Taub-
man . .. “Kidsongs,” the hit PBS se-
ries spun off from Warner
Bros./Together Again Productions’
successful video series of the same
name, will be the subject of a CD-
ROM series, due at the end of the
year. It is being created in conjunc-
tion with TerraGlvph Interactive
Studios.

FOR WEEK ENDING FEBRUARY 4, 1995

T = = I
| Compiled from a national sample of retail Compiled from a national sample of retait
< [ 3 stores sales reports. x| 8 stores sales reports. -
318k RS 2
[ e~ & @ |- a
2| 5|25/ TiTLE go| | 2|3 |¢F e 85
~ | ~ |=O| Program Supplier, Catalog Number 2= = | o |33| Program Supplier, Catalog Number w3
RECREATIONAL SPORTS. HEALTH AND FITNESS.
* & NO.1 x & * x NO.1T * +
1 | 4 | 15 | 75 SEASONS: 75 TH ANNIVERSARY OF 1905 111 |17 | kaTHY smiTH'S NEW YOGA 1905
THE NFL PolyGram Video 8006319053 ’ A*vision Entertainment 50570-3 )
2 LESLIE NIELSEN'S BAD GOLF MY WAY 1995 | 2| 2 | g | ALl MACGRAW'S YOGA MIND & BODY 1908
3 | 9 | PolyGram Video 8006331153 : Warner Home Video 35826 ) :
BAD GOLF MADE EASIER 1958 | 3| 10| 3 | LUCKY VANOUS: ULTIMATE FAT-BURNING |, g5
3| 1|59 aAgC video 45003 : WORKOUT FoxVideo (CBS/Fox) 8208 T
4 BASEBALL: A FILM BY KEN BURNS mal alels T REEBOK WINNING BODY WORKOUT 1995
2 | 15| Turmer Home Entertainment 85318 PolyGram Video 8006330553 :
THE TOP 50 WORLD CUP GOALS ABS OF STEEL WITH TAMILEE WEBB
9| 6 | 31| poiyGram video 8006315333 149 513 1145) \Vision Entenainment 132 e
BEST OF ABC'S MONDAY NIGHT FOOTBALL | oc| | ¢ | 5 | o | KATHY IRELAND: TOTAL FITNESS VIDEO oo
6 | 5 [ 13| poiyGram Video 8006319073 : UAV Entertainment 1994 i
100 GREATEST NFL TOUCHDOWNS YOGA PRACTICE FOR BEGINNERS
T | 8 |37 | polyGram video 4400876793 19| 7|5 41 pealing Arts 1088 %)
DREAM TEAM I STEP REEBOK: THE POWER WORKOUT
8 | 10| 21 | Foevideo (CBS/Fox) 8133 1498 | 81 4139 5oy Gram video 4400877673 R
SHAQ ATTACK: IN YOUR FACE SUSAN POWTER: BURN FAT & GET FIT
9 | 7| 61| Barade video 530 1998 | 9 |NEWD| 1000 Entertainment 50607-3 B Rk
I WHEN IT WAS A GAME 2 MEN OF STEEL: ABS OF STEEL
10| 20 | 35 | 156 Home Video 90843 1098 11015 | 7 | p+vision Entertainment 185 1499
MICHAEL JORDAN: COME FLY WITH MEe CINDY CRAWFORD/THE NEXT CHALLENGE
11| 12 | 260 FonVideo (CBS/Fox) 2173 19.98 11 | REENTRY | 0Times Home Video 05-7100 1999
NBA GUTS & GLORY TONY LITTLE: UPPER BODY & ABDOMINAL
P RN R el B O 1438 |12 INEWP| gepyCTION Parade Video 161 1298
SUPER SLAMS OF THE NBA CINDY CRAWFORD/SHAPE YOUR BODY
13 | 16 | 136 | Foxvideo (CBS/Fox) 3244 1498|113 11 |105| WORKOUT GoodTimes Home Video 7032 19:99
NFL ROCKS-EXTREME FOOTBALL JANE FONDA'S STEP & STRETCH WORKOUT
14| 14| 83 | by Gram video 4400876853 Lk 14 NEWD | 4 Gicion Entetainment 55030-3 1998
NBA JAM SESSION YOUR PERSONAL BEST WITH ELLE
15 | REENTRY | C . \ideo (CBS/Fox) 5569 1498) |15 [NEWDP \rs COHERSON Buena Vista Home Video 3851 |19
1994 STANLEY CUP CHAMPIONS: DENISE AUSTIN: TRIMWALK '
16| 15| 27 | N'Y. RANGERS ABC Video 44039 1895 |16 17 | 27 | parade video 1483 1998
i NBA DREAM TEAM ANGELA LANSBURY: POSITIVE MOVES A
17| REBNTRY | £5,igeo (CBS/Fox) 5616 3% | |17 9 | 157) Wooq Knapp Video WK1016 e
NFL: 100 GREATEST FOLLIES STEP REEBOK: CIRCUIT CHALLENGE _
18 NEWD| o/ o Video 8006326733 1995 11812 | 15| BojyGram Video 8006319013 1%
1994 WINTER OLYMPIC FIGURE SKATING KATHIE LEE'S FEEL FIT & FABULOUS _
1918 | 23| HiTs. Foxvideo (CBS Video) 8117 1998 119] 7 | 17| WORKOUT Video Treasures 9759 19.%8
SIR CHARLES ] RICHARD SIMMONS: SWEAT & SHOUT 1965
20| 13 39 | Eg,video (CBS/Fox) 5992 1998 | 20 | REENRY | (0 o Times Home Video

@A gold certification for sale of 125,000 units or a dollar votume of $9 million at retail for theatrically released programs, 25.090 units aqd $1 million at sug-
gested retail for nontheatrical titles. &ITA platinum certification for sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-
grams, or 50,000 units or $2 million at suggested retail for nontheatrical titles. ©1995, Billboard/BPI Communications.
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Schwartz Recording Goes Interactive

Music Studio Enters Multimedia Venture

il BY PAUL VERNA

NEW YORK—With the formation
of HSR Interactive, Howard
Schwartz Recording becomes the
latest music studio to venture into
the realm of multimedia.

The new unit is a joint venture be-
tween HSR founder Schwartz and
music industry veterans Alan Foust
and Joe Beck, who will move their
software development company, the
Codeworks Inc., into Schwartz’s fa-

cility. HSR Interactive will be |

headed by Bruce Merley, who is
also GM of Howard Schwartz Re-

cording.

HSR Interactive will “sound-de-
sign” a host of interactive programs
for the entertainment, advertising,
and education communities, accord-
ing to Schwartz. The company will
work in a variety of formats, from
CD-ROM and CD Plus to floppy
disc and online delivery.

“We have a big problem with CD-
ROM from an audio standpoint,”
says Schwartz. “There’s definitely
got to be a way to make it sound bet-
ter. We don't know how far into this
we're going to get, but we're going
to author some titles, and we're also

newsline...

TDK BOWS RECORDABLE CDs: Tape and disc giant TDK will introduce a
line of recordable compact discs, CD-RXG, designed for the home market.
Available in 60-minute length, the discs are compatible with such CD re-
corders as Pioneer’s recently introduced PDR-09, according to TDK.
Priced at approximately $25, the write-once discs can be used for audio,
but not for CD-ROM, CD-i, Photo CD, or other applications.

TDK says its new product is marketed in accordance with the Audio
Home Recording Act of 1992, which mandates a hardware royalty for con-
sumer digital media. The royalty is paid by the manufacturer to record com-
panies, artists, publishers, songwriters, and other musie copyright holders,
according to the legislation.

SONY BUYS TIMELINE DAWS: Sony Pictures Entertainment has purchased
12 DAW-80 digital audio workstations from TimeLine Vista, according to
a statement from Vista, Calif.-based TimeLine, which manufactures and
markets DAWSs, editing software, and machine control systems. The new
units are equipped with TimeLine's Studioframe Version 6.0 software. In
addition, Sony’s 13 Waveframe 1000 units (the predecessor of the DAW-
80) have been upgraded to Version 6.0. The TimeLine statement says
Sony’s purchase follows other major acquisitions by film studios, including
14 stations purchased by Warner Bros. and four by Paramount.

“In an industry in which multiple formats are common, and in an industry
sector—audio postproduction—in which workstation incompatibility was
the major issue for years, the fact that so many major studios are establish-
ing a de facto standard is rewarding,” says TimeLine VP of sales and mar-
keting Steve Smith.

STUDIO OWNER'S WIFE CALLS ON STORYK: In the four years since it opened
in bucolic Culver, Ind., Galt Studios has grown from a basement home stu-
dio to a 500-square-foot audio facility and 1,500-square-foot video shooting
stage serving the advertising, education, and music communities of nearby
markets such as Indianapolis and Chicago.

The recent expansion project began when Galt principal Brian MeCor-
mack’s wife, Suzie, decided to give her husband a Christmas present. Not
knowing much about the studio industry, she did some research, happened
upon award-winning designer John Storyk of the Walters-Storyk Design
Group of New York, and hired him as a consultant. Storyk proceeded to
turn Galt into a “Field Of Dreams”-like facility, complete with a view of
a giant cornfield.

“Suzie’s call was unusual, but I was moved by it,” says Storyk. “First,
I felt it was a very loving gesture toward her husband. Second, I identified
with her description of Brian’s passion for music and dedication to acoustic
quality.”

BRIEFLY: Soundhouse Recording in Seattle has installed a classic 40-input
Trident 80B console and Studer A827 24-track analog recorder in its new
Chips Davis-designed room ... Focal Press of Newton, Mass., has pub-
lished “Sound And Recording,” designed as an easy-to-read reference for
beginning audio students . . . Digital video editing pioneer Avid Technology
Ine., which recently merged with digital audio software developer Digide-
sign, has received the Scientific & Engineering Achievement Award from
the Academy Of Motion Picture Arts & Sciences . .. Award-winning mas-
tering engineer Bob Ludwig has added a dB3000 digital optimizer at his
Gateway Mastering facility in Portland, Maine. Ludwig says the dB3000
“is the first sample frequency converter where I don’t feel that damage is
being done.”

going to support people who are au-
thoring [titles] to take them to the
next level of audio and connecting
[audio] to the picture.”

The primary target market, ac-
cording to Schwartz, is laptop users.
“Desktop audio has failed to keep
pace with high-end graphics,” he
says. “However, computer sound
cards are im-
proving dramati-
cally, and soon
everyone  will
have CD-quality
audio coming out
of their Macs.”

To that end,
HSR Interactive
will produce such
categories of
programs as interactive sales pres-
entations, résumés for voice-over
talent, and product-information
pieces for. drug and chemical com-
panies. Whenever possible, the com-
pany will try to provide online deliv-
ery of its programs, says Schwartz.

HSR Interactive will also publish
a bimonthly CD-ROM periodical,
for which details
are not available,
according to
Schwartz, Also,
HSR Interactive
plans to issue in-
structional vid-

SCHWARTZ

b ! eos on CD-
[ i { " ROM—“a real
MERLEY tricky project,”

as Beck puts it,
given the full-motion-video limita-
tions of the format.

However, Beck says, “It’s only a
matter of minutes” before comput-
ers evolve to the point of accommo-
dating high-quality, full-motion
video. ‘“Because of Howard
[Schwartz], we’ll be set up to step
right into that screen when it’s avail-
able,” he adds.

Among HSR Interactive’s other
projects in development are a CD-
ROM jazz trumpet anthology
hosted by Jon Faddis, whom Beck
calls “one of the most influential jazz
trumpeters today.” That title will
examine the full scope of the genre,
“with original and new footage, mu-
sic, text, and graphics all together in
a combination educational and en-
tertainment presentation,” says
Beck. He adds that Duquesne Uni-
versity and Carnegie Melon Univer-
sity will likely have some involve-
ment in it.

Housed in one of HSR’s nine
rooms at its Lexington Avenue com-
plex, the interactive unit is equipped
with ISDN and T1 lines, allowing
high-quality transmission of audio
and video signals. “We have a direct
line to Silicon Valley and a direct
line to L.A.,” says Schwartz.

Beck—a musician and arranger
who has worked with the likes of Mi-
les Davis, Frank Sinatra, and Paul
Simon—says HSR Interactive will
plumb talent from the audio, video,
and computer worlds.

“It’s painfully apparent that the

(Continued on next page)

The McLaughlin Report. Jazz/fusion guitar virtuoso John McLaughlin has been
at Clinton Recording Studios in New York producing his upcoming release for
PolyGram Classics & Jazz. Shown, from left, are Hammond-organ player Joey

DeFrancesco, drummer Elvin Jones, and McLaughlin.

Harman Reports 30% Sales Gain;
AKG, Studer Part Of Strong Quarter

NEW YORK—Harman Interna-
tional, a professional and consumer
audio conglomerate whose holdings
include AKG, Studer, Sounderaft,
DOD, and JBL, enjoyed robust op-
erating results in its second fiscal
quarter, which ended Dee. 31, 1994.

Sales in the period were $288.7
million, up $66 million (or 30%) from
the comparable quarter the previ-
ous year, according to a Harman fi-
nancial statement.

Net income before extraordinary
items in the quarter was $12.2 mil-
lion, up $4.6 million (61%) over the
previous year. (An extraordinary
charge of $226,000 after taxes oc-
curred in the quarter as a result of
the purchase and retirement of $4.5
million of the company’s 12% deben-
ture notes, according to the release.)

For the six-month period that
ended with the 1994 calendar year,
Harman’s sales totaled $517.3 mil-
lion, a 34% increase over the $386.4
million of sales for the same period
last fiscal year.

Net income after extraordinary
items for the half was $16.1 million,
or $1.07 per share, up 105% over the
prior year’s total of $7.9 million, or
$0.67 per share.

Commenting on the company’s
performance, Harman chairman
and CEO Dr. Sidney Harman says

he is “pleased with the results of the
second quarter and the first half.
The company achieved a 34% in-
crease in sales and a healthy 105%
increase in net income in the first
half of the fiscal year.”

Harman attributes the bulk of the
professional group’s increase to
AKG and Studer, which were fully
represented during the period in
question for the first time since be-
ing acquired by Harman. “Both
companies are performing well,”
says Harman.

Also, JBL Professional “genera-
ted higher sales compared to last
year in both domestic and interna-
tional markets,” says Harman.
Soundcraft and DOD, he adds, addi-
tionally contributed “strong re-
sults.”

On the consumer side, Harman
experienced success in the modular
home theater and automotive OEM
markets, among others.

Harman says inventory reduec-
tions and a new five-year, multicur-
rency revolving credit line have
added “stability” to the company’s
balance sheet. “We move into the
second half of the [fiscal] year with
confidence that this encouraging
start will be constructively devel-
oped through the remaining quar-

[ __AUDIO

ters,” he says. PAUL VERNA
——— —— T

NEW YORK

PRODUCERS ROXIE MYZEL and
Bruce Goldberg have been working at
John Alberts Sound Design with radio
host Russell Simmons on two new syn-
dicated radio shows, “Street Heat” and
“Pure Concrete,” for SW Networks.
Pam Bartella, Chris Floberg, and
John Salk have been editing and mix-
ing the projects ... Former Shondells
leader Tommy James was at the Hit
Factory with his former producer,
Jimmy “The Wiz” Wisner, recording

a project scheduled for release on the
singer’s own Aura label ... At Clinton
Recording Studios, PolyGram record-
ing artist John McLaughlin worked
with engineer Ed Rak on a project pro-
duced by McLaughlin. Featuring drum-
mer Elvin Jones and organist Joey De-
Francesco, the sessions were recorded
through the studio’s classic Neve 8078.

LOS ANGELES

GEFFEN RECORDS act Battery
(Continued on next page)
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Billboard

AUDIO TRACKS

(Continued from preceding puge)

Acid was at Sound City Recording Stu-
dios, tracking its upcoming debut re-
lease for the label. Producer Dave
Bianco sat behind the Neve 8028 con-
sole, with Billy Bowers assisting.
Sound City is also celebrating the ar-
rival of a 36-input Neve 8038 . . . Singer/
songwriter Tony Joe White has been at
Image Recording, working on an up-
coming album project with producers
Roger Davis and Chris Lord-Alge,
who also engineered the sessions on the
SSL E 4056 with G Series Computer;
Steve Gallagher assisted . . . EastWest
recording artists Adina Howard and
Michael Speakes mixed tracks from
their respective debut albums with en-
gineer Mike Melnick at Paramount
Recording Studios’ new 48-track facil-
ity.

NASHVILLE

ATLANTIC RECORDS artist Jill
Sobule was at Woodland Digital, work-
ing on her latest project with producers
Robin Eaton and Brad Jones. Jones
shared engineering chores with Roger
Moutenot. Also at Woodland Digital,
MCA recording artist Rodney Crowell
worked with producer Tony Brown
and engineer Steve “Papa Ziti” Mar-
cantonio on overdubs for an upcoming
project ... Atlantic act Confederate
Railroad was at Soundstage, working
on its upcoming release with producer
Barry Beckett. Justin Niebank engi-
neered the sessions behind the 56-input
SSL G Series console. Shane Corbin
assisted. Also at Soundstage, A&M

Records artist Aaron Neville worked
with producers Keith Stegall and
Steve Lindsey on a few country songs
for his upcoming release, including
“For The Good Times.” John Kelton
engineered, and Mark Ralston as-
sisted.

OTHER LOCATIONS

At Beartracks Recording Studios in
Suffern, N.Y., GRP Records ensemble
Spyro Gyra finished mixing its new al-
bum. Jay Beckenstein produced the
sessions, with Doug Oberkircher engi-
neering. Robert Siciliano assisted . . .
Sony/Creation recording artist Lesley
Rankine was at Soundhouse in Seattle
working on an upcoming project with
producer/engineer Mark Walk. Ses-
sions were recorded through the Tri-
dent 80B console onto a Studer A827.
Walk also used the 16-track Pro Tools
system ... At Arlyn Studios in Austin,
Texas, Wiskey Biscuit completed an
upcoming project for Geffen. Sessions
were produced by Butthole Surfers’
Paul Leary and engineered by Stuart
Sullivan, who used the studio’s newly
added Uptown Automation system ...
Zoo recording artist Matthew Sweet
worked on his upcoming release at
Southern Tracks Recording in Atlanta
with producer Brendan O’Brien. Nick
DiDia engineered.

Please send material for Audio Track
to Peter Cromin, Bullbourd, 49 Music
Square W., Nashville, Tenn. 37203; fa:
615-320-0454.

SCHWARTZ RECORDING GOES INTERACTIVE

(Continued from preceding puge)

interactive business has heretofore
been a graphics and text-driven
business, mainly from the text wee-
nies who can manipulate things on
screen, and they've never heard of
audio except to fly in a little piece of
audio under a graphic,” he says.

“That’s where Howard and we
come in,” Beck says. “Because, with
25-30 years of audio experience and
computer editing, this is just made
for us.

“And because we've been writing
music for video for the better part of
our lives, that’s also very natural for
us. So we, in turn, can bring in com-
puter-literate people who are good
at the graphic part of it, apply our
knowledge to make it sound and

Faithfully Yours. Rock'n'roll legend
Marianne Faithfull and noted producer/
composer Angelo Badalamenti are
shown working on Faithfull's upcoming
Island Records project at Excalibur
Studios in New York. Badalamenti co-
wrote and is co-producing the album,
titted “‘A Secret Life.”

look slick, and end up with some
pretty nice-looking stuff.”

Foust, an experienced arranger
and orchestrator, adds, “It’s a mat-
ter of adding some new elements to
the production, so that we are not
per se computer guys, but we're
rather musician/composer/arrang-
ers who have all this experience. We
focus our attention on audio needs
that are very specific, whereas a
computer person wouldn’t under-
stand the audio needs.”

Beck says that in the few weeks
since he and Foust set up shop at
HSR, “so many projects have
reared their heads that we're al-
ready outgrowing the space we're
in.”

HSR Interactive is the latest ad-
dition to a dynamic faecility that spe-
cializes in music and dialog for TV,
films, and commercials, according
to Schwartz. He says the studio will
celebrate its 20th year in business
this summer.

HSR is equipped with an exten-
sive array of audio, video, and com-
puter gear, including three SSL
boards, five Sereensound systems,
48-track digital recorders, and “ev-
ery kind of consumer and business
computer, from large 850 Macs that
we're designing the programs on
through all the 486 and Pentium
computers,” says Schwartz.

The unit’s biggest clients are TV
and cable-TV networks ranging
from ABC, NBC, and CBS to MTV
and its subsidiaries, plus Hollywood
studios like Disney, Warner Bros.,
Columbia, and MGM.

STUDIO ACTION

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING JAN. 28, 1995) |
CATEGORY HOT 100 R&B COUNTRY | MODERNROCK|  RAP |
TITLE ON BENDED KNEE | CREEP GONE COUNTRY WHEN | COME [ BIG POPPA/ ]
Artist/ Boyz Il Men/ TLC/ Alan Jackson/ AROUND l WARNING
Producer J. Jam, T. Lewis D. Austin K. Stegall Green Day/ The Notorious B.).G./
(Label) (Motown) (Laface/Arista) (Arista) R. Cavallo S. Combs
(Reprise) i C. Thompson
| (Bad Boy) {
H
RECORDING FLYTE TYME D.AR.P. THE CASTLE FANTASY | HIT FACTORY l
STUDIO(S) (Edlna,'MN) (Atlanta, GA) (Nashville) (Berkely, CA) ! (New York) l
Engineer(s) Brad Gilderman Alvin Speights John Kelton Neil King Rich Travali
| Leslie Brathwaite |
| N | _
RECORDING Harrison Serias 10 | SSL 6056E/G SSL 4056G | Neve 8108/ ‘ Neve VRP/ |
CONSOLE(S) Trident Series 80 | SSL 4000G |
MULTITRACK/ | Otari MTR-100 i Otari MTR-100 Studer A820 Studer ABQO Studer A800 i
2-TRACK [
RECORDER(S) | ;
@oise reduction) | ! |
STUDIO Westlake HR1 | Custom TAD UREI 813 | Custom Augsperger | Augsperger !
MONITOR(S) Yamaha NSLO Yamaha NS10 | UREI 813 Yamaha NS10 {
| S e Wi wI - Sierra Hidley SMIlI |
| MASTER TAPE | Ampex 499 3M 996 Ampex 456 Ampex 499 Ampex 499 l
| MIX DOWN FLYTE TYME D.AR.P. THE CASTLE DEVONSHIRE HIT FACTORY |
STUDIO(S) {Edina, MN) (Atlanta, GA) (Nashvitle) {Los Angeles) {New York)
Engineers(s) Steve Hodge 1 Alvin Speights John Kelton Jerry Finn Rich Travali l
|CONSOLE(S) | Harrison MR1 | SSL 4056G SSL 4056E Neve 8128 Neve VRP
| ; with Flying Faders
| MULTITRACK/ | Otari MTR-100 Studer A827 thuder A80 Studer A827 | Studer ABOO |
2-TRACK- '
RECORDER(S) f
(Noise reduction) ] 4
STUDIO Yamaha NS10M i Custom TAD Yamaha NS10 Custom Augsperger | Augsperger \
MONITOR(S) Westlake HR1 | URREI 813 Yamaha NS10 J
L = — - - |
MASTER TAPE | 3M 996 3M 996 Ampex 456 Ampex 499 Ampex 499 |
MASTERING FUTURE DISC HIT FACTORY MASTERMIX GATEWAY ! HIT FACTORY
(ALBUM) Eddy Schreyer MASTERING Hank Williams Bob Ludwig ’ Carlton Batts
Engineer Herb Powers |
|
[ - — — . 1
PRIMARY CD PMDC DADC BMG WEA BMG
REPLICATOR Manufacturing Manufacturing Manufacturing
(ALBUM) | |
PRIMARY TAPE | HTM Sonopress BMG WEA BMG
DUPLICATOR Manufacturing Manufacturing Manufacturing I
| (ALBUM) 1 5 I
© 1995, Billboard/BP} Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult

Contemporary & Dance appear in rotation.

Ampex Recording Media Corporatior

MORE ENGINEERS
GO GOLD ON AMPEX
THAN ON ALL OTHER TAPES

PUT TOGETHER
AMPEX

A MASTER OF ENGINEERING

401 Broadway, M.S. 2202 B2 -

Redwood City, California 94063 -

(415) 367-3809
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SERVICES SERVICES SERVICES

MASTERING * MANUFACTURING « PRINTING T ——
’| ; | . R / Mm ) ——T"Z‘I-'-‘ REPLICATION LENGTH | PRICE we) | TDK FZETE?M EAeEDBULK
{ D I < s TOTAL PACKAGING Cc-10 $0.30 | chg legg TcTcngALT
( — Sl GRAPHIC DESIGN STUDIO c-20 $036 | el S NS

s POSTERS I c-30 $0.42
FOR COMPACT DISCS » CD-ROM RUNN pERSONALIZED EXPERT SERVICE S0 1 %046 aad S R
| REAL TIME & HIGH SPEED AUDIO CASSETTES : — : , EASTERN STANDARD
! ~ C45 | 5048 . PRODUCTIONS, INC.
| COMPLETE PACKAGES » COMPETITIVE PRICING 7~ COMPLETE CD AND CASSETTE c-50 $0.52 A
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Complete Package * Retail Reoady PROFESS'ONAL RECORDING AND DUPLICA"NG SUPPLIES
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- Artwork $1.890 e ||| BBASF | i) | AMPEX

FOR A FREE
BROCHURE

e Comp. Film All It S ec.alist Looded With: 1:),’;:;:51}!5;
* Printing ems BASF CHROME PLUS, 1T
¢ Packaging (From Your CD Ready Master) p I c"""-'-.:‘:':: & . m ::Jli_)i-l)l‘a!:li' &TDK 3
IPROtech -+ » b 5oy BIAS TAPE = #1 Major Mfg. Value !

SONY
MaXell | | ===
ON CASSETTE PRINTING - PRINTED LABELS & J-CARDS - SHRINK WRAPPING

CALL FOR 764 5th Avenue, Brooklyn, New York 11232 @NRS
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Names in Music Promotion”
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1738 Berkeley Street, Santa Monica, CA 90404 = (310) 829-3476 « Fax (310) 828-8765

NATIONAL TAPE DISC

1110-48th Avenue North « Nashville, TN"37209

R COMP IMPA ]

WORH WILH U5 § comPACTE QCQ (800) 859-8401
" atas YNl R T

Factery Direct..
Best Values!

500- Promo CD's - $95
(1,000 CD's $1,550)
Delivery in 15 Business Days!

Al

Manufacturing Promotional Package includes: CO-R Reference, One
In Our Plant! Color CD Label with Layout, Typesetting & Film
{to 63 Min.)

323,13, a ey
SPECIALS - 3 " » OLOR
”With This Ad Only” . 60 RACKS i etail Dise
500 - Color CD's - $1,995 Manufacturing:
500 - Cassettes - $715 (1,000 cp's $2,265) * C0, Cassette » Video Quplication
(1,000 Cassettes - $1,025) Retail-Ready: FULL COLOR Front o TE Y e ASACE COLON ER -;»' o Full Graphics
Retait-Ready: FULL COLOR J-Card, & Tray Card, CD-R Reference, I - 8 o o .A P D - D ' s c AND INLAY CARD, SHRINKWRAPPED. FOR OUR BROCHUR

Test Cassefte, Graphics Layout, Typesetting 2-Colur CD Labe), Graphics Layout & SHED PR "].1" S NEGATIVES, AND 1- 8 0 0-737-7624
& Film, Cassette Label, Noreico Box & Shrink- Film, Jewel Case & Shrink-Wrap | (1-800-273-3472) APD quality CD & cassette ABEL PO

{to 83 Min. / 20 Widex Points) : production services inchide: Printing cover design,

== warehousing and storage. Our experts can help you IARANTE T .
. save time & monzy, quaranteed (al] today for your ] J U ]
s00- 12 Vinyl-s1.10s R ST fee estimate and catalque. Y. oF v CUSTOM COMPACT DISCS

(1,000 12" Singles $1,510) : Call For Our Complete Catalog IL SH ﬂ R égg r(:l?l?iltz Slcr;?llinc ?a‘;yfgroirslfztrarrrlt;i%s t
@ 46 PRODUCTIONS

ﬁeml-ﬁeau 12" Single Pacl(age |
SO, R o 75 Varick Street, New York, NY 10013 N = 42W557 Hawk Gircte, St Charles, IL 60175 ]
\ - - J AMERICAN PRO DIGITAL INC. ’

Wrap (to 50 Min.}

Direct Metal Mastering, 5 Test Pressings, Label Layout § EUROPADI SKIETD-
& Printing, Plastic Steeve, Black or White Die-Cut

T (212) 226-4401 FAX (212) 966-0456 015 TsabElS Tad Bk e farels TEL (800) 850 5423
800/423-2936 8494671 FAX: 818/565-3718 FAX (800) 203 1725
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SERVICES Forsae W HepwanteD [l COMPUTERS

_ SAMPLING SELLS!
Your music on Largest U.S. mifr. of Listerine
for as Quare & Music
[ with our 5 NOW about
our FREE 1 program
FAST TURNAROUND

[J telescan

| -BO-B3535-707

Ogo

Big Dreame Studie

LOWEST PRICE!
* CD’s - LP’s - Tapes *
* Cut-Outs - Over Stocks *
* Budget - Midline *

COMPACT DISC | VINKL | CASSETTE PRODUCTION
DESHGN | SEPS { PRINT | PACKAGES | DROP-SHIP

ASSOCIATE PUBLISHER/PUBLISHER

Qur g(owing music division seeks to appoint an Associate Publisher/Publisher with
superior sales skills. This highly motivated individual will have field sales
responsibilities plus management responsibility for an ad sales staff.

Successful applicant must have a minimum 5-7 years publishing experience, be
able to develop a strategic plan for growing the magazine’s core business and
launching single genre music magazines, and have the desire to run the editorial
and circulation departments in the near future.

All applications should be made to Jayne Engel, Human Resources Director, CCI, 86
Elm Street, Peterborough, NH 03458. EOE

QUALITY &

FREE CATALOGUE or SPECIAL QUOTE, CALL
ALIGNED AUDIO 1 - 800 - 869 - 6561
or 718 - 788 - 6969 / FAX 718 - 499 - 0421

SMALL AD, BIG VALUE!?

FROM THE USA-AIR FREIGHT
Transport daily. Special to the Music Indus-
try since 1953, Worldwide. Confidential At-
tention. Low Rates. Contact:

Dennis Klainberg, Dir.
BERKLAY AIR SERVICES CORP.
POB 665, JFK Airport, NY 11430, U.S.A.

Fax: 718-917-6434 Ph: 718-656-6056

ALPHA SECURITY CASES
Used But Not Abused

Large User’s Special:
Single CO #700/750 Mixed « 25,000 piece Order F.0.B.

10¢ Ea
CHECK WITH DRDER

Minimum Order 100 of Any Number
Single CO # 700/750 + 25¢ ea. « Dbl. CO #1400 - 35¢
ea. * Casselte #300 + 35¢ ea. * Mini Disc * 20¢ ea.
Shipped Prepaid « Check With Drder < Contact
Fred De Coopman at Harmony House
(810) 524-2800 * FAX (810) 524-1266

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD'S

TARGET MUSIC DISTRIBUTORS
7925 NW 66 th ST., DEPT J

MIAMI, FL 33166

Phone: (305) 591-2188
Fax : (305) 591-7210

DEALERS
ONLY

Campus Records
wholesale Disinbutor of
“Deletions/Overstocks” "MPORT

874 Albany Shaker Rosd
Latbam, NY 12110

(518) 783-6698

(518) 783-6753 FAX

For a Unique Blend of Independeni and
Major Label Closeours and Oversiocks
. SUISNPU -+ MPD - #0880y . DIW041381] . s veq .

EXPORT

Thrash - Nose - New Age -
- se1p10 . dog

[ s09 - w04

Buy direct and save! While other people are
raising their prices, we are slashing ours. Major
label CD's, cassettes and LP's as low as 50¢.
Your choice from the most extensive listings
available. For free catalog call (609) 890-6000.

FAX: (609) 890-0247 or write

SCORPIO MUSIC, INC.
P.0. BOX A
TRENTON, NJ 08691-0020

OPERATING SUPPLIES

< Jewel Boxes * CD Blisters |

XL Security Packaging
fr'a% - Plastic & Paper Sleeves
" Price Guns * Mailers * Dividers

The Jewelmaster™ Packagin§ System
Retail-level shrinkwrapping. Does CD’s. Videos
casseties. L.P's. posters & more.. only $189.95!
Low-cost shrinkwrapping solutions for

retailers & distributors | sealers available!
Moner-buck cuarantve

MUSIC AND MORE...

Indie Labels ¢ Budget & Cul-Out CD*, Tapes, LP'S
Novelties « Comics/Rags ¢ Accessories » Blank Tape

pERFDRMAI\ICE
S DISTRIBUTOR

2 DAk 57. New Brunswick NJ 08390 1
Tel:908.545.3004 Fax:908.545.6054

Paychedelia - Heavy Metal - Punh + Jaxz - Bluse - A&S - |

* Call For Your Free Catalog Today!
MUSIC WORLD

8555 Tonnelle Ave., N. Bergen, NJ 07047

Tel: (201) 662-7600 Fax: (201) 662-8060

JEWEL BOXES
For Audio CD’s & CD-Rom
Highest Quality - Inmediate Delivery!
Call John B. Cullen
Courtesy Corporation
Phone: (708) 541-7900
Fax: (708) 541-0018

MUSIC DISTRIBUTOR

So. FL. Sales 2.3 mil. Net 220K.

Assets 75K. Over 300 Nat'l Accts.
Established 10 yrs. Price 595K + Inventory.

Sunbelt Int’l Realty Inc.
1-800- 700 - 3352

LENT

ARTISTS

Are you tired of your music
being turned down
by record companies?
Let Blue Stone Mgt. help

get you signed

to a major label/

Film-TV-Soundtrack.

Get fast results.

714 366-8480

" NATIONWIDE TALENT SEARCH
SEEKING: = BANDS = ARTISTS
* ACTS « SOMGWRITERS

+ All types of original music considered.
+ FREE Promotion & exposure if you qualify.
|« This is a career-launching opportunity!

| Send 0 cassette of your music with name,
oddress, phone & best time to contod fo:

RODELL RECORDS
P.0. Box 934578 » Hallwoad, 4 90093

BUSINESS
OPPORTUNITIES

YOUR WORKS/DEALS
representen at MIDEM

for $389

Fax MA&P (201) 624-7926
Call {718) 341-0865

YSL COMPUTER SYSTEMS

MEAN MORE PROFIT!

Coll or fox todoy to see why YSL is undeni
ably the leader in computer systems for
music and video retailers and wholesalers
We built 20+ yeors of music ond wideo in
dusiry experience into our computer systems
to help moke your business more prohtoble

YOUNG SYSTEMS UMITED  Phone (404) 449-0338
Fax (404) 840-9723
Australia: (08} 338-2477
6185 Buford Hwy Ste C-100, Norcross. Ga 30071

LABEL PUBLICITY & PROMOTION

Leading independent label seeks experienced
publicist for new NYC-based middle-manage-
ment staff position. Ideal candidate is
seasoned, connected, flexible, knowledgable,
extremely dedicated and possesses excellent
writing skills. Previous radio promotion
experience a plus. Salary commensurate with
experience. Send resume and salary history to:

Billboard Classified

Box 8211
1515 Broadway
New York, NY 10036

Performer (Astoria, Queens, NY)

Sing & play Bouzaki traditional Greek
and Cypriot folkloric music. $785/wk, 20
hrs/wk, 2 yrs/exp, 9PM-1:30AM, Must
work Wednesday to Sunday. Send
Itr./resume in dupl. to RSC#637, Room
501, One Main St., Bkiyn, NY 11201.

ESTABLISHED L.A. ALTERNATIVE
POP BAND SEEKS BOOKING AGENT
AND MANAGER

HIGHLY MARKETABLE ORIGINALS AND
CLASSIC ROCK COVERS. STRONG
FOLLOWING, LIVE PERFORMANCE, AND
MUSICIANSHIP.

FAX RESUME TO P.M.C.
(714) 458-6797

MARKETING MANAGER

Selt-motivated, dedicated, NY metro based
Marketing Manager wanted for leading
independent label. Ideal candidate will
have audio and video experience with co-
op and institutional advertising, retail
marketing and dealing with distributors,
salespeople and one-stops. Macintosh
computer experience a plus. Salary
commensurate with experience. Send
Resume and salary history to:

Billboard Classified - Box 8210
1515 Broadway * New York, NY 10036

SALES REPRESENTATIVE
Music fixture dist. seeking in house sales rep.
Experience w/fixture sales preferred. History
w/large accounts helpful. Base salary &
commission. Send resume to:
LIFT DISCPLAY, 115 River Road
Edgewater, NJ 07020

Mid-sized Label is looking for a great regional
promotion manager to handle Mid-West
Promotion. Formats include AAA, AOR, AC, CHR
and non-commercial. Established and successful
track record as Mid-West regional promo person
essential. A strong love of great music and eclectic
palette desired. Please send letter, resume. and
salary history to: Billboard, P.0. Box 8208, 1515
Broadway, NYC, NY 10036

WANTED TO BUY

WE PAY TOP
€D's-Cassettes

Videos &
Audio Books

WE BUY IT ALL
(516)420-8300

FAX(516)420-3455 - CALL NOW!

WANTED
SOUL/R&B LP's + 45's FROM 1960’s -
1980's, STORE STOCK, DJ OR RADIO
STATION COPIES, CUT-OUTS ETC. IN
MINT CONDITION. CONTACT: EMPIRE
MUSIC, SUITE 285, 1441 HUNTINGTON
DRIVE, SOUTH PASADENA, CA 91030.
PH. (818) 403 1067 FAX (818) 799 8075.

$ $ WANTED $ $
Gold, Platinum Record Awards, Grammy,
MTV Awards, Artists Contracts.

COLONY RECORDS,
1619 Broadway, NY, NY 10019

Phone (212) 265-2050 Fax (212) 956-6009
CALL ALAN GROSSBARDT

CASH-CASH - CASH
Top $ paid on CD’s, Cassettes,
LP’s, Music Books, Rock
T-shirts. No guantity too big or
too small. Call 201-662-7600 or
Fax: 201-662-8060

CCESSORIES

PROSING Karaoke
'™ FreeCatalog: World'slargest
l| s&lection All Brands ol eguipm

CD+G. LD's. Vocal Eliminae

" i Players, Speakers. Mic
CS5P/P.O.BOX 1106
; ! Bridgeview. ILE0455
il 1-600-B00-B466

STORE SUPPLIES

DIVIDER CARDS
BUY DIRECT FROM MANUFACTURER
ALL SIZES AVAILABLE
Dies & Die Cutting
1 (800) 359-5038

755 Wythe Avenue, Brooklyn, NY 11211
THE DISTRIBUTORS SUPPLIER

wusicware” |

Complete POS / Inventory
Control tor ALL your record |
store needs! Avdilable in

user selectible English or
Spenishl : |

Regarﬂ?‘rak‘

Inveritory Management
for Record Stares

800-942-3008

NOVELTIES

MUSIC MERCHANDISE
The greatest variety of licensed product around!
POSTERS. T-SHIRTS, STICKERS, PATCHES.
CAPS. JEWELRY, TAPESTRIES. BUTTONS. ETC

Same day shipping / NO mimmums
GET IT ALL WITH ONE CALL!!!
DEALERS ONLY * 1-800-248-2238 < CALL FOR CATALOG
ZMACHARS POSTERS, INC

(305) 888-2238 / FAX: (305) 888-1924
7911 NW 72 AVE, SUITE 102 MEDLEY. FL 33166
SERVICE 1S OUR #1 GOAL!

SENTRYISTSTEMS

A New Generation of Reusable
Software Security Packaging

 Seven Models - Including a
double CD Package
« Adapts to all EAS Technologies

* Increase Profits by Reducing
Theft

Call or Write Today for Brochure
and Samples

C & D'Special Products, Inc,

309 Sequoya Orive
Hopkinsville, KY 42240

West Coast
800-366-4923

1-800-922-6287

To order a
BILLBOARD
DIRECTORY

Call
Toll Free
1 (800) 223-7524

(Continued on page 114)
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Pnces INCLUDE locks. lextured
steel construction

Achitectra| erchandising Floor
Plans at no cost or obligation.

sJEWELBOXOR LONG BOX

COMPACT l?'l"'t{" I_"l[“il L%‘l'LH"-i

T'lt L}Jhl"L-.r‘L‘r. ERS
ELECTRONIC ARTICLE
SURVEILLANCE SYSTEMS

*VIDEO CA

# »# NEW! % %

*COMIC BOOK DISPLAYERS
*TRADING CARD DISPLAYERS

s COLLECTIBLES DISPL:
For Gredweall, Slatwall -Pegt
'LLASS SHOWCASES
Stocked in Chicago, Baltimore,
Los Angeles, and London, England
Free 100 Page Color Catalog

1280024333543

RS

Ask for Jim MeFarland
3 624-9022

EXCELLENT PREOWNED

LIFT SYSTEMS
DISPLAYS & STORAGE
CABINETS
UP TO 60% DISCOUNT
512-339-1001 OR 512-926-9378

USED LIFT FIXTURES
12 MARKET GONDOLAS
4500 REGISTER CARDS
2 - 3 DRAWER CABINETS
$8000 PLUS SHIPPING

WILL CONSIDER SEPARATING

LEAVE MESSAGE 615-523-3148

BOOKS/PUBLICATIONS

New Booklet with the latast information on

HOW TO GET A RECORD DEAL

ssic Distrbutors and Master Tape
Music Industry.

Pveummn !rom A lndmL !or tne
Send Check or MO for $9.95 +

ASSQC|AT£AM(__] $3.00 St TO ADDRESS BELOW.

Coming Soon Leam How To Join THE MUSIC iINDUSTRY AUDIO SHOWCASE
WEW AND EXCITING FOR INDEPENDENT RAPPERS, SONG WRITERS. SING-
ERS MUSICIANS AND PRODUCERS GET YOUR DEMO ON THE SHOWCASE
AND FIND MORE INFO ABOUT HOW TO GET A RECORD DEAL WHICH WILL
WELP A RECORD LABEL FIND YOU. write to IMAGE ASSOC . INC P.O BOX 265
wiim, DE 19899, 3.4 Weeks, or £ Mai Onine 75357,3674 Compuserv - 2 Day.

SONGS WANTED

By A&R executives, producers and managers in
the UK, Europe, USA/Canada, Australia and other
song markets. The best way to find out who's
looking is to subscribe to SongLink Inter-
natlonal/Songs Wanted. Europe’s premier song
casting service, with many satisfied clients.
Contact: David Stark, SongLink International, 23
Belsize Crescent, London NW3 5QY, UK Tel:
(+44) 71-794 2540, Fax: (+44) 71-794 7393.

REACH OVER 200,000
RESPONSIVE READERS EVERY WEEK
CALL
BILLEOARD CLASSIFIED

TODAY!!
BOD-223-7524
FAX: 212-536-5055
212-536-5174

ate

LIFELINES

I— BIRTHS

Boy, Isaac, to Dan and Sarah Rappo-
port, Dec. 3 in New York. He is regional
sales manager for Cema Special Mar-
kets.

Girl, Rachel Zoila, to Adam and Walkie
Cohen, Dec. 19 in New Orleans. He is
an entertainment lawyer in private
practice there.

Girl, Ciara Neve, to Liam and Fran-
cesca Connell, Dec. 27 in New York.
She is purchasing manager for BMG
Classics.

GO0D WORKS

QUINCY OSCAR HONORS:
Quiney Jones will receive the Jean
Hersholt Humanitarian Award at the
67th annual Academy Awards on
March 27. The award is bestowed by
the board of governors of the Acad-
emy of Motion Picture Arts and Sci-
ences for humanitarian activities that
bring credit to the film industry.
Jones, who heads Qwest Records, is
the founder of the Listen Up Founda-
tion; he produced the mammoth char-
ity single “We Are The World” in
1985. A longtime Academy member,
he has scored more than 35 films and
has received seven Oscar nomina-
tions. For more info, contact Frank
H. Lieberman at 310-247-3090.

MARRIAGES

Mark Schulman to Gina Kelly
Russo, Jan. 4 in Las Vegas. He is
drummer for Simple Minds and for
two vears was drummer for For-
eigner. She is an Emmy-winning
broadcast producer, writer, and ac-
tress.

DEATHS
Tony P. Santoro, 40, of a heart at-
tack, Jan. 2 in Philadelphia. Santoro
was a product specialist at Disc Mak-
ers there. He was also a professional

guitarist whose career spanned 20
vears. In the '70s, he was signed to
Warner Bros./Curb Records and
toured with Leif Garrett. Most re-
centlv, he was a member of Mercury
band Black-Eyed Susan. Santoro was
also a songwriter and studio musi-
cian, with credits on a number of al-
bums and movie soundtracks. He is
survived by his companion, Laura; his
sons, John and Justin; his father,
Anthony; and his grandmother, Edith
Eddis.

John Victor “Vie” Willis, 72, Jan. 15,
in a car accident in Hohenwald, Tenn.

CALENDAR

A member of the Grand Ole Opry and
secretaryv/treasurer of Nashville Local
257 of the American Federation Of Mu-
sicians, Willis, as a member of the Wil-
lis Brothers, joined the Opry in 1946,
the vear the brothers backed new-
comer Hank Williams on his first Nash-
ville recording session. The Willis
Brothers recorded for Starday Records
and had one top 10 hit, “Give Me 40
Acres,” in 1964. Skeeter and Guy Wil-
lis, the other brothers in the trio, died
in 1976 and 1981, respectively. After-
ward, the Vie Willis Trio was Vie's Opry
act. He is survived by his former wife,
two daughters, and two grandchildren.

JANUARY

Jan. 30, American Music Awards, Shrine Audi-
torium, Los Angeles. 818-841-3003.

Jan. 30-Feb. 3, MIDEM Convention, Palais des
Festivals, Cannes. 212-689-4220.

FEBRUARY

Feb. 3-5, Sixth Annual Florida Jammy Awards
Weekend, various locations, Oriando, Fla. Darrel
Massaroni, 407-767-8377.

Feb. 6, B'nai B'rith Music & Arts Unit Meeting,
featuring Maurice Levine, artistic director of the
“Lyrics & Lyricists” series at the 92nd St Y in
Manhattan, Sutton Place Synagogue, New York.
718-634-2649.

Feb. 11-14, 52nd National Religious Broad-
casters Convention, Opryland Hotel, Nashville.
703-330-7000.

Feb. 8, “Children’s Entertainment On The In-
formation Superhighway: How To Benefit From
It/How To Protect Yourself Legally,” presented by

the American Academy Of Children’s Entertainment,
moderated by entertainment attomney Wallace Col-
lins, location to be announced, New York. 201-328-
0204.

Feb. 15-18, Gavin Seminar, Hyatt Regency,
New Orleans. 415-495-1990.

Feb. 15-19, Urban Network Power-Jam, Rivi-
era Resort and Racquet Ciub, Palm Springs, Calif.
818-843-5800.

Feb. 22-25, 37th Annual NARM Convention,
San Diego Marriott and Convention Center, San
Diego. 609-596-2221.

Feb. 25-28, Audio Engineering Society 98th
Convention, Palais de Congres, Paris. 212-661-
8528.

Feb. 27, NARAS MusiCares “Person Of The
Year” Dinner Honoring Tony Bennett, Universal
Hifton, Los Angeles. 310-392-3777.

MARCH
March 1, 37th Annual Grammy Awards, Shrine

INDUSTRY SURVEYS DAMAGE FROM KOBE QUAKE

(Continued from page 9)

damage,” says Cahoon. “The exact de-
gree has yet to be ascertained, but we
don’t expect to be open for at least two
months. There are cracks in the walls
and the ceilings, TV monitors fell down,
product is on the floor, and racks are
smashed.” Interestingly, he says, there
has been almost no looting in Kobe, de-
spite the city’s chaotic condition.

Inman and Cahoon say they've no-
ticed that business in their Tokyo-area
stores has slacked off since the quake
because, they say, people are staying
home to watch the nonstop TV coverage
of the disaster’s aftermath.

The Kobe-based Sam Corp. record-
ing studio was destroyed in the early
morning quake, says Sam producer
Chikara Nogami. No one was in the stu-
dio at the time [of the earthquake],”
says Nogami, adding that it's hard to
say when Sam will resume operating in
Kobe since business in the city has
ceased,

Sony Kimura, president of concert
promoter API, says like most other
business in the Kobe area, the enter-
tainment business has ground to a halt
following the quake. The 2,400-seat
Kobe Kokusai Kaikan concert hall, for
example, was destroyed.

“The atmosphere is pretty bad—peo-
ple don’t want to go out at night, and
many people are trying to cancel
shows,” says Kimura, adding that the
concert business will have to wait some
time before shows can be put on. All
Kobe-based music companies are trans-
ferring their operations to Osaka or

Tokyo.

Obviously, the main priority in the
wake of the earthquake is to deliver
medical aid and other assistance to the
thousands of people who have been left
homeless or suffered as a result of the
disaster, but already there’s talk both
in Japan and overseas of organizing
various benefit concerts or CDs.

New York-based producer/broad-
caster Lisa Kyoko Isobe, a Kobe native,
hopes to use her network of music-in-
dustry contacts on both sides of the Pa-
cific to put together a benefit CD. She
is anxious to hear from anybody in the
business who would like to help out with
such a project. Isobe can be reached at
212-695-0348.

Auditorium, Los Angeles. 310-392-3777.

March 1-4, Country Radio Seminar, Opryland
Hotel, Nashville. 615-327-4487.

March 13, Soul Train Music Awards, Shrine
Auditorium, Los Angeles, 310-858-8232.

March 20-26, Canadian Music Week '95, var-
ious locations, Toronto. 416-695-9236.

FOR THE RECORD

In the Jan. 21 issue, a story
about tribute albums gave an in-
correct SoundSean sales figure for
Asleep At The Wheel's “Tribute
To The Music Of Bob Wills & The
Texas Playboys.” As of Jan. 15,
the Liberty release had sold
193,000 copies, according to
SoundSecan. The significantly
lower figure given in the story re-
flected the sales of a 1994 dance
version of the album titled “Asleep
At The Wheel: A Tribute To Bob
Wills.”

Joe Isgro attended the 1994 Na-
tional Assn. of Recording Mer-
chandisers Wholesalers Confer-
ence in Phoenix as a consultant to
Raging Bull Productions; his rela-
tionship to the firm was incor-
rectly stated in a Jan. 28 story.

DANCE MUSIC PIONEER DAVID COLE DIES

(Continned from page 9)

C+C Music Factory returned in
late 1994 with “Anything Goes!” The
album has spawned the multiformat
hit “Do You Wanna Get Funky” and
the current single, “Take A Toke,”
which recently peaked in the top half
of Billboard’s Club Play chart.

“All of us are tremendously sad-
dened by the news of David’s death,”
says Dave Jurman, senior director of
dance music at Columbia. “Besides
being one of the most vital, creative
talents in the history of dance musie,
he was so loved by everyone.”

Cole’s career stems back to 1985
when he and Clivilles became fix-
tures on the New York club scene as
a DJ team. Cole would play live key-
boards over musie, while Clivilles
would scratch and mix records. They
quickly caught the attention of ma-
jor-label A&R executives and em-
barked on a remixing spree that was
launched with a now-classic house
music interpretation of Natalie

Cole’s “Pink Cadillac.”

By the end of the '80s, the two had
produced club and pop hits for sev-
eral acts for A&M's now-defunct
Vendetta Records, including Seduc-
tion’s crossover smash “Two To
Make It Right.” The seeds of C+C
Musie Faetory were sown when Ven-
detta head Larry Yasgar moved to
Columbia and introduced the team to
the label’s president, Don Ienner.

“I first met David in August of
1990 and immediately felt a special
rapport with him,” Ienner says. “Da-
vid had a manner, a charm, and a
love for music that impressed every-
one he met. I'm proud he chose to
share some of his time with Colum-
bia, as well as to have known him as
a warm and generous man. It’s very
sad that we've all lost a great talent
and a special friend.”

The success of C+C Music Fac-
tory accelerated Cole and Clivilles’
production career. Among the pair’s

commercial triumphs were “Make It
Happen” by Carey and “I'm Every
Woman” by Houston. The latter
track was included on the Arista
soundtrack to “The Bodyguard,”
which earned an album of the year
Grammy in 1993. Another Cole and
Clivilles act, S.0.U.L. S.Y.S.T.E.M.,
was also featured on the soundtrack
and charted with the single “It’s
Gonna Be A Lovely Day.”

“David Cole was a contemporary
pioneer who shone so brightly with
grace and style, and a rare love of
music,” says Clive Davis, president
of Arista. “He will be deeply
missed.”

At the time of Cole’s death, he and
Clivilles were to begin penning ma-
terial for a S.0.U.L. S.Y.S.T.E.M.
album, as well as an album of house
tracks for Sony Japan. The future of
these projects remains uncertain.

Funeral services are being plan-
ned and will be held in New York.
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Rolling Into Seattle. Seattle and Portland radio pros meet with the Rolling Stones

backstage after a recent show. Pictured, from left, are Steve Walker, Northwest
manager, promotion and marketing, Virgin Records; Ron Wood; Mick Jagger;
Dean Carlson, KMTT Seattle; Keith Richards; Chris Mays, KMTT; Cathy Faulkner,
KISW Seattle; Al Scott, KUFO Portland, Ore.; Steve Young, KISW; John Boulos,
VP/promotions, Virgin Records; Charlie Watts; Dave Numme, KUFO.

Arbitron Changes Affect Fla.,

H BY ERIC BOEHLERT

NEW YORK—In announcing its
decision to merge two Florida rat-
ings markets into one—and drop-
ping two other embedded Califor-
nia markets altogether—effective
with the spring '95 book, Arbitron
says it is reacting to population
trends as well as marketplace busi-
ness sense. For the affected sta-
tions, life in Florida could change
drastically, while those on the
West Coast expect fewer altera-
tions in the way they do business.

Come next spring’s book, rather
than ranking as markets No. 121
and No. 198, respectively, Fort
Myers and Naples, Fla., will join
forces and weigh in at No. 78, sand-
wiched between Sarasota, Fla.,
and Coastal, N.C. The number of

Commerce Secretary Linked To Station Debts

Corridor Broadcasting Said To Be Main Income Source

H BY BILL HOLLAND

WASHINGTON, D.C.—Rep. Wil-
liam F. Clinger Jr., R-Pa., has
charged that Commerce Secretary
Ron Brown, contrary to earlier
statements, has business ties to
Corridor Broadcasting Corp.,
which failed to repay $26 million in
debts to the Federal Deposit Insur-
ance Corp.

WASHINGTON
ROUNDUP.

Clinger, chairman of the House
Government Reform And Over-
sight Committee, announced Jan.
23 that his staff had found that Cor-
ridor was “the primary source of in-
come” for a company co-owned by
Brown, First International Com-
munications Ine.

Brown also is a business partner
in Albimar Broadeasting, a minor-
ity-owned firm here that owns
R&B station WKYS.

The Commerce Secretary earlier
had claimed that there were no
business ties between Corridor and
First International.

A spokesman now says that dis-
closures are “hyper-technical” and
that the Commerce Secretary was
“not aware” the companies were fi-
nancially connected to Corridor.

DINGELL DANGLES DEAL CHARGE

John Dingell, the longtime House
Commerce Committee Chairman
ousted from that position by the
Republican victories in November,
is sharpening his skills as new rank-
ing minority member by charging
that new chairman Thomas Bliley
Jr., R-Va., is using his post to cook
up private deals with telecommuni-
cations industry leaders.

Dingell wrote a letter to the
chairman saying he is concerned
that Bliley and other Republicans
met recently for “two days of pri-
vate meetings” with the execu-
tives—meetings “closed to the pub-
lic [and] the media,” and, of course,
Democratic members of the com-
mittee.

Among the executives invited to
the meeting was Infinity Broad-
casting president/CEO Mel Karma-
zin.

Dingell, in the Jan. 18 letter,
termed the meeting “the funetional
equivalent of a Committee hearing”
and said it should have been open to
the public.

The former chairman, in what in-
siders see as round one of a leng
battle between the parties on com-
munications policy, said he hopes
“that these planned meetings do
not signal a break with . . . tradition,
and that key issues ... are not col-
ored or debased by partisanship.”

FCC TIGHTENS COUNSEL OFFICE

The FCC has reorganized its Of-
fice Of General Counsel, saying the
move will “provide a stronger focus
on customer service and streamline
decision-making and reduce lay-
ers.”

The Office now will have three di-
visions instead of four, with the ad-
judication division merging with
the administrative law division.

The other two areas are the liti-
gation division and the intermedi-
ate office, which includes the gen-
eral counsel and two deputies.

NAB BOARD EYES SMALL MARKETS

The National Assn. of Broad-
casters board, which recently met
in Boea Raton, Fla., produced few
major policy stories (members
were mum on Republican Congress
lobbying strategies and digital-sat-
ellite radio), but a smaller one was

newsworthy: a decision to put the
spotlight at this spring’s convention
on small-market radio stations.

Reflecting member concerns,
the board voted to push for “im-
proved services” for small-market
radio stations. Suggestions ranged
from having special small-market
sessions in a separate area at
NAB’s spring convention and at
the fall radio show to special NAB-
guided trips to smaller stations for
visiting FCC staffers, aimed at
helping them better “understand
the realities of small-market radio
operations.”

One other tidbit: The board, still
considering Los Angeles as a possi-
ble site for the '96 radio show, spe-
cifically asked that the Westin Bon-
aventure, scene of last year's
computer/telephone system crash
debacle that left just-arrived atten-
dees in anti-networking hell, not be
considered as a radio hotel.

Arbitron diaries in the newly mer-
ged market will jump from 900 to
1,400.

The ideais that due to the recent
population influx, particularly
among newcomers settling in the
area between the two cities, which
sit 35 miles apart, the south Flor-
ida area is essentially merging into
a single community. Therefore, it
should have a single Arbitron
book.

For stations that have been con-
centrating on both markets for
years, the change means little. But
for those that've been synonymous
with one city or the other, the mar-
riage means stations will effec-
tively have to launch themselves at
an entirely new audience, while si-
multaneously hanging on to old lis-
teners.

For WCKT Fort Myers, which
consistently tops both the Naples
and Fort Myers books, Arbitron’s
announced consolidation repre-
sents a formality. “From a pro-
gramming perspective, we've
never treated them as two mar-
kets,” says operations director
Rick MeGee, referring to Fort
Myers and Naples.

Thanks to the station’s healthy
signal located smack in the middle
of the neighboring regions,
WCKT’s country programming
has been able to win listeners in
both ecities.

Not everyone is so fortunate,
though. Over the years, WXKB
Fort Myers largely ignored
nearby Naples and attracted top
40 listeners at home. Now, though,
the station cannot afford to bypass
Naples, since in theory that city-
by-the-sea will be home to one-
third of future Arbitron diaries in
the newly formed market No. 78.

“It’s going to cost more money
to market the station,” explains
station PD Chris Cue, who admits
he expects to take a ratings hit
come spring and hopes to climb
back to WXKB’s current pre-
merger ratings stage a year from

now.

b

WAMO Welcomes The Girls. Kaper/RCA recording artist Blackgirl visits with

WAMO Pittsburgh jocks. Pictured, from left, are Tye-V; Rochelle; WAMO night
jock Al B. Sylk; Pam; and WAMO MD J.J. Stone.

Calif. Stations

Luckily for Cue, last November
the station upgraded its power to
100,000 watts, so it will be able to
achieve 100% coverage of the Fort
Myers/Naples area. Without that
power boost, Cue says, the station,
currently No. 1 with an 18-35 dem-
ographic in Fort Myers, could have
faced real troubles, perhaps falling
to No. 5. The remaining hurdle is
not only introducing Naples to a
new station, but finding new re-
sources, For instance, WXKB had
never thought about doing a re-
mote broadeast from Naples. That,
says Cue, will have to change.

“We were happier the way it
was,” says WROC Fort Myers GM
Jack Linn. Like Cue, Linn faces
the marketing task of introducing
his station to Naples while not con-
fusing listeners in Fort Myers.
That chore is made harder by the
fact that Naples does not allow
outdoor billboards, a favorite way
for stations to get their word out to
the masses.

South Florida broadecasters,
with their eye on both luring more
ad dollars into a larger, merged
market and earning more-consis-
tent ratings (not to mention boost-
ing the value of their suddenly top
100 market stations), petitioned
Arbitron to OK the merger two
years ago and were turned down,
according to Linn. Thomas Mo-
carsky, VP of communications for
Arbitron, says the move was ap-
proved this time around because it
made sense based on local listening
patterns and enjoyed support
among area Arbitron subscribers.

Out in California, rather than an
Arbitron marriage, a divorce took
place: Both the Orange County
and San Diego North County
books were eliminated. The af-
fected stations will continue to be
included in the Arbitron books for
neighboring markets Los Angeles
and San Diego, respectively. Or-
ange Country and San Diego
North were among the scores of
so-called “embedded” markets
that exist in the shadow of larger
metros.

Not surprisingly, it was “insuffi-
cient support among subscribers”
that led to the elimination, says
Mocarsky at Arbitron. Miles Sex-
ton, VP/GM of KEZY Orange
County, says that KEZY had not
subscribed to the Arbitron book
for years, instead relying on quan-
titative sales information to lure
advertisers in the crowded mar-
ketplace. He estimates that in the
end just one local station was pay-
ing for the Orange County book.
“I'm not surprised [by the movel,”
says Sexton. “I'd seen it coming for
years.”

Nonetheless, he is disappointed
that the region is still overshad-
owed by Los Angeles. “Orange
County is kind of the Rodney Dan-
gerfield of radio markets,” says
Sexton. “Even though we're 2 mil-
lion people, we don't get the re-
spect we deserve.”
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Cupid’s Arrow Strikes At Radio’s Heart As February Nears

LOS ANGELES—Love is in the air
as radio promotion and marketing di-
rectors gear up for their annual Val-
entine’s Day events and promotions.

WHQT (Hot 105) Miami’s “Quiet
Storm” jock, Freddy Cruz, will host
the “Freddy Cruz Cruise” for 50 cou-
ples. The couples who win admission
by calling in at the appropriate time
during Cruz’s nighttime show receive
dinner and dancing to the sultry
sounds of a saxophonist on the boat.
Ladies receive a rose upon boarding
the cruise ship.

With the purchase of one ticket to
either “Romeo & Juliet,” “Forever
Plaid,” “Swan Lake,” or “Cats,”
CJEZ (Z97.3) Toronto will buy the
other ticket for the listener’s sweet-
heart. All the listener has to do is tell
TicketMaster that Z97.3 is paying for
his or her sweetheart’s ticket and
they receive a second pass free.

WYYD Roanoke, Va., has one

i-carat diamond ring left from the
five it received in trade from a client
store earlier in the year and will be
giving the ring away for V-Day. Out
of all the listeners calling in to win a
gift certificate for a dozen roses, one
will win the grand prize.

WKJY Long Island, N.Y., promo-
tion director Lisa Caiazzo says her
sales department is working fever-
ishly trying to sell different parts of
a complete wedding-prize package for
the listeners with the most compel-

ling story about why they can’t afford
a wedding and why they want to get
married on Valentine’s Day. The
package is likely to include the wed-
ding, a reception for 50 people, flow-
ers, honeymoon, ete.

At sister station WHLI, the Valen-
tine’s Day promotion will be the
“WHLI Heart and Soul Valentine’s
Day Dance,” which will benefit the
American Heart Assn. Tickets cost

PROMOTIONS (O |

I ) -

HARKETING

by Carrie Borzillo

$35 and $30 for WHLI club members.
A buffet dinner, music by a local or-
chestra, and door prizes are included.

WLUP Chicago personality Danny
Bonaduce will host a lunch party at
the Signature Room of the Hancock
Building—which sports a romantic
view of the city—for couples who will
stay at a hotel the night before for a
night of pampering.

IDEA MILL: WHERE ON EARTH?

KRTH Los Angeles has hidden
$25,000 “somewhere on Earth.”
Morning man Robert W. Morgan is

giving out dues as to the money’s
whereabouts on his show every week-
day at 6:20 a.m. and on Saturdays and
Sundays at 10:20 a.m. Each hour a lis-
tener will have a chance to guess the
city and country where the $25 grand
is located. Each selected caller wins
at least $101 in cash.

Boston-based Impact Target Mar-
keting has partnered with 1Q Televi-
sion to develop Impact’s popular “Get
On The Phone” campaign and other
interactive TV campaigns for radio
stations. IQ is the new firm headed up
by former Film House executive
Tony Quin (Billboard, Jan. 14).

The cable network fX has taken its
“The Pet Department” show on the
road to tie in with radio stations for
promotions this month. On Jan. 22,
Las Vegas and a local pet store spon-
sored a pet parade-costume contest
for pets.

The prizes included $500 and a trip
for two to a hotel for three days for
first place; a $25 gift certificate to the
pet store for the second-prize winner;
and fX merchandise for the third-
place winner.

On Jan. 25, fX teamed with another
Las Vegas station, KLUC, for the “fX
Pet Wash,” in which listeners brought
their pets in to be washed. The Ani-
mal Foundation brought pets for
adoption, and Iams pet food provided
starter kits of food for the new pet
owners.

SportsFan Radio Network teamed
with the NHL to promote the
league’s new slogan “Game-On.” The
network gave away NHL/SportsFan
prize packages to the correct num-
bered caller.

KLSX Los Angeles commemo-
rated the city’s unwanted wake-up
call at 4:31 a.m., Jan. 17, 1994, with a
concert at Northridge Park with the
“Classic Rock All-Stars” featuring
Northridge residents Spencer Davis
(Spencer Davis Group) and Jerry
Corbetta (Sugarloaf). The L.A. Fire
Department provided literature on
earthquake preparedness.

It looks like WBZZ Pittsburgh will
be driving eross-country to bring
KFMB (Star 100.7) San Diego’s

morning team Shawn Ireland and
Donna Davis Iron City Beer. The
station lost the bet over the AFC
Championship Game between the
Pittsburgh Steelers and the San
Diego Chargers. If the Chargers lost,
Ireland and Davis would have had to
deliver Rubio’s fish tacos to WBZZ.

WLUP teamed with a local night-
club and LifeSource for its “Rock &
Roll Up Your Sleeve” blood drive. Do-
nors were eligible to wir: a trip for two
to Jamaica courtesy oif Apple vaca-
tions.

WNNX (99X) Atlanta is celebrat-
ing Chinese New Year on Feb. 15
with a concert featuring Matthew
Sweet, Moist, Hootie & the Blow-
fish, and Blues Traveler.

Snake Preview. Out in support of his soon-to-be solo project Snakepit, guitarist

Slash stops by KSHE St. Louis. Pictured, from left, are Lorren Cornelius, Geffen:;
Snakepit lead singer Eric Dover; Slash; KSHE PD Jim Owen; Mark Burger, Geffen.
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River,” the new single by Simple Mmds, rep-

resent the band’s new enthusiasm, says lead
singer Jim Kerr. “She’s a River” is No. 10 on the
Modern Rock Tracks chart.

“For me, the key words are in the first verse,” says
the lyricist. “It says, ‘I just found my new direc-
tion/And I hope you like the key.’ You know it’s been
a long time [since Simple Minds’ last record]. And if
you’ve come back—opening song, first verse—I
think you should try to state your case.

“Musically, it was one of the first pieces that came
up,” says Kerr. Instantly, both he and band-
mate/writing partner Charlie Burchill were taken by
it. “Lyrically, I had the chorus very early. I knew the
melody and where [ was going to be, but I didn’t have

Billboard.,

THE RAPIDS THAT roll through “She’s A

much else apart from the chorus. It really seemed to
hit home in an early stage. We were getting a sense,
a direction [of the album|, and I’d hoped early on that
it could be a track like that—what I felt would be nice
to bring us back. It’s been a long time, and I think

‘You know it's
bBeen a long time.
And il you've come
back . . . X think
Hyou should try to

| state your case.’

—Simple Minds

more than anything we wanted something that had
great energy, something, if I can say it, with a bit of
classic Simple Minds. But also something that

FOR WEEK ENDING FEBRUARY 4, 1995 BIMbOOfd@

BY ERIC BOEHLERT

showed the new vitality that we’ve got. And I
thought this would be a great opening track.

“Just like the album title—‘Good News From The
Next World’—the next world we’re talking ahout here
is Charlie’s and I’s world of music. This world that’s
given us everything in the last 17 or 18 years. And it’s
a mysterious world. Some weeks you're absolutely full
of ideas, and other weeks it’s just not so.”

As for being chart-mates with young up-and-com-
ers like Oasis and Weezer, Kerr admits to mixed
emotions. “On one hand, we know we’re not the new
guys, that’s for sure. But it’s hard to think of our-
selves as the old guys, because all of the old guys are
still there. When we were kids, it was Elton [John]
and [Eric] Clapton and Rod Stewart. and they’re all
still there. So maybe we’re the new old guys.”

FOR WEEK ENDING FEBRUARY 4, 1995
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Compiled from a national sampie of airplay supplied by Broadcast Data Systems’ Radio Track service. 111 aibum rock stations and 41 modern rock stations are electronically monitored 24 hours a day. 7 days a week. Songs ranked by number of detectiors.
{Aibum Rock) or 400 detections (Modern Rock) for the first time. @ Videoclip availabitity. © 1995, Biilboard/BPI Communicalions.

(O Tracks showing an increase n detections over the previous week, regardiess of chart movement. Airpower awarded to those records which attain 800 detections

Week of Januvary 15, 1995

@ I Only Knew / Tom Jones
@ Sure / Take That
@ The Sweetest Days / Vanessa Williams
@ Take A Bow / Madonna
® All't Wanna Do / Sheryl Crow
® Stillness In Time / Jamiroquai l
@ Shame/ Zhane [
La Vie En Rose / Nadege
@ f You Want / Luciana
(@ Sweet Love / Sandy Reed
@ Trouble / Shampao
(@ Space Cowboy / Jamiroquai
@ U Will Knaw / B.M.U. {Black Men United)
@ Mishale / Andru Donalds
@ Here Comes The Hotstepper / Ini Kamoze
@ Dn Bended Knee / Boyz !l Men
@ 11l Make Love To You / Boyz | Men
@ Al | Want For Christmas Is You /
Mariah Carey
@ Love Spreads / The Stone Roses
@ Creep/ TLC
@ 1 Know / Dionne Farris'
@ Be Happy / Mary J. Blige
@ 11 Should Have Been You /
Blacknuss Allstars
@ How Far / Dee C. Lee
@3 'l Be On My Way / The Beatles
@ Speed / Billy 1dol
@ Make 1t Easy On Yourself / Amar
@ Get Over It/ Eagles
@ She's A River / Simple Minds
@ | Would Find A Way / Big Mountain
@ etoile Du Bonheul Clementine
@ Best Ot My Love / C.J. Lewis
@3 True Faith 94/ New Order
@ All It Takes / Hanne Boe!
@ Biggest Part 0f Me / Take 6
@ Do You Wanna Get Funky/Got To Be Real /
C+C Music Factory
@ | Will Always Love You / Take b
@ Turn The Beat Around /
Gloria Estefan
@ yasmin In The Air/
Opaz Featuring Ray Hayden
@ Kisekino Chikyu /
Keisuke Kuwata & Mr. Chiidren
@ The Way We Are / The Affair
@ Whatever / Oasis |
@ Sukiyaki/ 4 PM.
@ When We Dance / Sting
@ Free / Carroll Thompson
@ Sunny Day / Baha Men
@ Waiting For You / Think Twice
Sympathy For The Devil /
Guns N’ Roses
@) Free/Sail On / Chante Moore
€ Jolie / Cosa Nostra
Selections can be heard on
“Pioneer Tokio Hot 100"
every Sunday 1 PM-5 PM on
FM JAPAN / 81.3 FM in TOKYO

81.3FM |-WAVE
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FOR WEEK ENDING FEBRUARY 4, 1995

Compsied from a national sample of arplay supplied by Broadcast Data Systems’ Radio Track service. 47 adult contemporary stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of i
<| <| €1¢€.] TE ARTIST
=3 | 4% | uZ | 35| LABEL & NUMBER/DISTRIBUTING LABEL
*k *NO. 1% % »
@ 1 4 8 LOVE WILL KEEP US ALIVE EAGLES
GEFFEN ALBUM CUT 2 weeks at No. 1
@ 5 18 6 TAKE A BOW & MADONNA
MAVERICK/SIRE 18000/WARNER BROS.
@ 4 3 14 | YOU GOTTA BE ® DES'REE
550 MUSIC 77551
@ 3 3 il THE SWEETEST DAYS & VANESSA WILLIAMS
WING 851 110/MERCURY
5 2 1 20 | I'M THE ONLY ONE & MELISSA ETHERIDGE
ISLAND 854 068
@ 8 14 16 | YN THE HOUSE OF STONE AND LIGHT & MARTIN PAGE
MERCURY 856 940
I'LL MAKE LOVE TO YOU ® BOYZ II MEN
1 7j 2 3 MOTOWN 2257
8 3 5 17 ALWAYS & BON JOvI
MERCURY 856 227
@ 15 21 8 ON BENDED KNEE & BOYZ Il MEN
MOTOWN 860 244
HOUSE OF LOVE & AMY GRANT WITH VINCE GILL
11 15 1 A&M 0802
@ 14 13 1 NOTHING LEFT BEHIND US RICHARD MARX
CAPITOL ALBUM CUT
IF YOU GO & JON SECADA
12 9 7 80 SBK 58165/EMI
WILD NIGHT & JOHN MELLENCAMP
13 B3 12 3 MERCURY 858 738
WHEN WE DANCE & STING
H L 16 16 15 A&M 0846
MENTAL PICTURE & JON SECADA
{ 4 23 10 SBK 58272/EMI
1% | 10 \ g | 1g | TURN THE BEAT AROUND ® GLORIA ESTEFAN
CRESCENT MOON 77630/EPIC SOUNDTRAX _
CIRCLE OF LIFE & ELTON JOHN
1 7 i “ HOLLYWOOD 64516
18] 18 | 17| 41 | COMETO MY WINDOW ® MELISSA ETHERIDGE
ISLAND 858 028
ALL | WANNA DO @ SHERYL CROW
19 | 12 9 22 ABM 0702
* % * AIRPOWER % % %
HOLD MY HAND & HOOTIE & THE BLOWFISH
3 31 7 ATLANTIC 87230
& MADONNA
2 19 10 18 MAVERICK/SIRE 18035/ WARNER BROS.
LUCKY ONE & AMY GRANT
2 (2|2 % | naiwores
I'LL STAND BY YOU © PRETENDERS
s 2 2 2z SIRE 18160/WARNER BROS.
PICTURE POSTCARDS FROM L.A. & JOSHUA KADISON
o % 2 18 SBK 58238/EM)
@ 31 34 7 SUKIYAK! ® 4PM.
NEXT PLATEAU/LONDON 857 687/ISLAND
MISSING YOU L4 ERRY
% 2 28 1 COLUMBIA 77760 STEVE P
@ [ 30 33 5 LITTLE BITTY PRETTY ONE & HUEY LEWIS & THE NEWS
ELEKTRA ALBUM CUT/EEG
ONCE IN A LIFETIME MICHAEL BOLTON
2 2% % 15 COLUMBIA ALBUM CUT
ONLY ONE ROAD CELINE DION
3 21 21 13 550 MUSIC 77661
WHEN CAN | SEE YOU & BABYFACE
30 28 26 25 £PIC 77550
@ 34 35 J 4 ALWAYS AND FOREVER & LUTHER VANDROSS
| _l__ - Lv 77735/EPIC
WHISPER YOUR NAME & HARRY CONNICK, JR.
3 3 32 3 COLUMBIA 77718
@ 37 . 2 YOU DON'T KNOW HOW IT FEELS & TOM PETTY
WARNER BROS. 18030
3% | 38 | 3 | LOOK WHAT LOVE HAS DONE PATTY SMYTH
P» 3% 133 ) 30/ 2 gj%ggg/lBER 1963 (OH, WHAT A NIGHT) FOUR SEASONS
ALLISON ROAD @ GIN
35 ‘ 37 6 A&M ALBUM CUT GIN BLOSSOMS
* x * HOT SHOT DEBUT * * %
NEWD | | | EVERLASTING LOVE ® GLORIA ESTEFAN
UNTIL | FALL AWAY & GIN OMS
L i 39 40 % A&M ALBUM CUT GIN BLOSS
L 39 | 40 | 35 | 7 | LIVING IN DANGER ® ACE OF BASE
MlSHALE N . DONALD
uﬁ NEW D L 1 | Wertro BLUE se2s6icapToL ANDRU 2

O Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to

those records which attain 500 detections for the first time. @ Videoclip availability. © 1995, Billboard/BPI Communications.

HIlT ADULT CONTEMPORARY RECURRENT

1] BUT IT'S ALRIGHT ® HUEY LEWIS & THE NEWS |

ELEKTRA 64524/EEG

2 | 1 | 1 | 5 | LOVEISALL AROUND & WET WET WET
LONDON 857 580/ISLAND

3] 2| 2 [ 7 | YOUMEAN THE WORLD TO ME & TONI BRAXTON

t LAFACE 2-4064/ARISTA

4 | 3 | 3 | 10 | CANYOU FEEL THE LOVE TONIGHT & ELTON JOHN
HOLLYWOOD 64543

5 | 4 | _ |7 | PRAYER FOR THE DYING ® SEAL
ZTT/SIRE 181 38/WARNER BROS.
THE SIGN ® ACE OF

6 5 6 2 ARISTA 1-2653 ACE OF BASE

71 9 5 | DON'T TURN AROUND ® ACE OF BASE
ARISTA 1-2691

8 | 6 | 4 | g | ANYTIME YOU NEED A FRIEND & MARIAH CAREY
COLUMBIA 77499
| SWEAR & ALL4-ONE

9 ! ! 13 BLITZZ 8724 3/ATLANTIC
THE RIVER OF DREAMS * BILL

10 10 10 36 COLUMBIA 77086 ¥ JOEL

Recurrents are titles which have appeared on the Hot Adult Contemporary chart for 26 weeks and

have dropped beiow the top 20.

Radio

FALL 94 ARBITRONS

12-plus overall average quarter-hour shares (#) indicates Arbitron market rank. Copy-
right 1994, Arbitron Ratings Co. May not be quoted or reproduced without the prior written
permission of Arbitron.

Fa W Sp Su Fa Fa W Sp Su Fa
Call Format ‘93 '94 '94 '94 '94  Call Format '93 ‘94 '94 '94 '94
MIAMI—(11) SACRAMENTO CALIF —(29)
WEDR R&B 71 69 74 58 6.1 KFBK 133 11.8 11.6 13.9
WLYF AC 62 63 61 67 6.0 KGBY AC 4.4 66 57 53 13
WRMA Spanish 20 18 25 20 5.6 KHYL oldies 54 49 38 44 58
WAQI Spanish 49 43 47 66 4.6 KSFM top 40/rhythm 77 72 84 74 58
WKIS country 45 38 48 37 46 KNCI country 76 60 64 71 57
WPOW top 40/rhythm 53 59 49 45 45 KXOA-FM oldies 39 31 45 46 45
WHQT R&B adult 56 47 38 47 42 KYMX AC 47 50 44 51 44
WHYI top 40 50 45 38 44 42 KSEG cls rock 46 53 50 53 43
wIoD NT 38 30 36 34 39 KWOD modern 33 45 39 45 38
WRTO Spamsh 49 50 56 49 38 KCTC adult std 28 36 39 32 35
WXDJ Spanish 48 47 40 43 38 KRXQ album 44 40 40 55 34
WMX oldies 26 30 29 30 3.6 KRAK country 43 46 39 37 32
WCMQ-AM Spanish 16 16 28 22 35 KSTE NT 22 21 16 17 28
WFLC AC 42 41 41 38 35 KSSH adult alt 5 L5 19 23 22
WTMI classical 26 31 27 29 33 KGO NT 16 17 13 16 20
WSHE album 35 29 33 30 32 KQPT album 26 18 35 29 16
WLVE adult alt 27 29 24 34 30 KQBR adult alt J 5 8 11 12
WBGG oldies 14 17 10 15 25 KNBR NT 22 11 14 10 10
WITA album 28 28 25 21 19 KZSA Spanish 15 17 10 10 10
WINZ g/T 22 18 5[2] %(1) }g
WQBA-AM parnish 14 17 2 | .
WOAM NT 15 18 19 18 17 NORFOLK VA.—(32)
WQBA-FM Spanish 14 19 17 16 14 wow! 9.5 10.1 10.0 11.6 10.6
WAXY T 9 7 6 6 12 WFOG AC 60 52 65 50 1.0
WSUA Spamsh 9 9 17 15 12 WNOR-AM-FM album 68 66 71 74 6.6
WAYS ethnic 12 7 — 10 10 wc”s-m-m country 80 ég z;; gg gg
WGH-FM country 79 & A .
PHOENIX—(20) WNVZ top 40 43 54 51 49 57
KNIX country 91101 80 7.1 82 WWDE AC 58 51 45 46 49
KMLE country 75 74 72 76 6.6 WMYK R&B adult 36 26 46 35 36
KFYI N 52 57 58 54 6.5  WROX modern 16 29 28 39 36
KTAR NT 75 64 70 66 5.8 WAFX cls rock 26 44 29 49 35
KKFR top 40 67 59 52 47 8§17 WIQ-AM-FM  AC 48 25 33 24 35
KoY adult std 61 56 53 67 87 WLTY oldies 30 37 25 31 35
KUPD album 53 62 54 45 56 WPCE religious 20 23 17 22 35
KSLX cls rock 24 22 40 39 51 WXEZ easy 16 16 20 15 33
KKLT C 46 38 41 37 43 WSVY-FM R&B adult 15 26 23 29 32
KDKB album 49 49 38 47 38 WNIS NT 41 49 34 38 3.0
KVRY AC 43 42 45 51 38 WMXN AC 26 30 17 25 26
KESZ AC 35 40 37 34 29 WKOC AC 47 38 3.0 34 25
KOOL-FM oldies 28 29 32 35 27 WTAR NT 32 24 21 20 18
KZON album 34 22 28 23 23 WSYY-AM R&B adutt 18 16 16 15 1.0
KCHT oldies %.5 %(2) 31 5.4 19
KEDJ modern 9 22 26 21 19
KTWC oldies ~ 2 2 93 SAN ANTONIO, TEXAS—(34)
KYOT-FM adult alt 9 15 13 27 18 KXTN-AM-FM  Spapish 90 78 85 98 9.2
KISO R&B adult 6 6 11 12 15 KTFM top 40 93 94 68 75 19
KGME sports 6 — 8 7 11 KgXT AC 2.5 G.g gZ 66 1.;
KCYY country 9 7 1 6.6 6.
PORTLAND, ORE.—(24) KISS-FM album 63 66 67 73 64
KWI-AM-FM  country 68 87 79 91 89 A country 64 56 56 59 59
KXL-AM N/T 85 79 70 70 15 KSIL-FM R&B adult 26 40 53 55 38
KUFO album 62 60 7.0 59 64 KZEP cfs rock 40 46 49 45 49
KUPL-AM-FM  country 73 77 83 80 6.2 KTSA 50 51 42 48 47
KKSN-FM oldies 41 57 59 61 6.1 KSMG AC 31 49 47 44 44
KGON cls rock 54 46 61 67 59 WOAl NT 35 47 36 40 42
KEX 7.7 62 59 52 58 KONO-AM-FM oldies 42 35 39 44 38
KKRZ top 40 76 16 72 712 53 KROM Spanish 23 22 18 21 3.0
KINK-AM-FM  album 56 64 50 47 52 KDIL country 30 34 35 24 27
KKJZ adult alt L4 15 15 43 43 KLUP adult std 23 31 33 23 11
KKCW C 61 56 61 56 43 KCOR Spanish 26 19 18 21 24
KKSN adult std 23 37 44 32 38 KKYX country 27 30 24 30 23
KXL-FM oldies 26 27 27 21 29 KRIO-FM Spanish 26 30 20 22 22
KFXX sports 14 11 12 11 26 KEDA Spanish 6 10 14 12 12
:XY[?Z-FFM AC 4.2 39 33 32 0
MUZ-FM easy 1 LE 1S 13 18
KPDQ-FM  religious 10 12 13 14 14 SALT LAKE CITY—(35)
KBBT modern 13 15 16 17 13 KS 105 105 89 94
KSOP-AM-FM country 10 6 93 91 77 14
MILWAUKEE—(26) KKAT country 95 85 82 79 67
WTM) 82 80107 80 88 KSL s 67 62 59 53 6.6
WMIL country 108 94 86 88 8.3 KXRK modern 33 37 57 63 43
WKKY R&B 28 39 46 50 6.8 KISN-FM top 40 42 45 47 35 5.1
WISH NT 51 67 50 50 6.7 KRSP oldies 21 28 47 59 51
WKLH cls rock 70 66 73 69 6.6 KUTQ top 40 48 37 40 31 47
WLUM modern 53 57 51 38 6.0 KLZX cls rock 48 40 48 40 42
woxy adult std 47 45 42 50 57 KBER album 51 6.1 40 50 39
WLZR-FM album 59 62 67 66 54 KVRI AC 29 41 21 45 39
WKTI top 40 53 68 69 71 53 KDYL adult std 44 36 26 33 38
WMYX AC 46 38 37 46 4.0 KODJ oldies 32 27 34 35 38
WEZW AC 37 36 42 47 37 KALL-AM NT 36 31 33 45 35
WZTR oldies 48 39 45 33 35 KZHT top 40 33 46 38 27 3.0
WLTQ AC 26 35 28 33 34 KBZN adult alt 29 26 22 23 29
WFMR classical 31 30 19 22 28 KUy country L0 6 15 29 18
WQFM album 40 32 32 40 28 KISN-AM AC 14 18 22 11 17
WNOY R&B 11 19 17 23 22 KUmT modern 16 1.6 8 14 14
WHKQ easy 14 7 10 8 14 KCPX/KMXB  AC 15 19 13 20 13
WMCS R&B adult 20 L7 20 18 14 KS0S oldies 12 11 11 13 11
KANSAS CITY, M0.—(27)
DAF country 83107 9.8 100 9.2 CHARLOTTE, N.C.—(37)
KPRS R&B 78 88 71 73 80 $0C- country 109 111 11.2 100 11.4
KFKF country 81 84 83 87 14 WPEG R&B 97 114 109 102 101
KCFX cls rock 73 53 45 46 6.6 WRFX-FM album 83 73 82 95 85
KQRC album 45 47 38 57 59 WBT-AM NT 95 77 14 72 12
KMBZ NT 49 53 45 44 58 WBT-FM AC 55 66 64 67 58
KBEQ-FM country 64 51 62 66 57 WTDR country 70 67 73 713 58
KLTH AC 74 67 59 51 52 WSSS oldies 39 32 27 23 55
KYYS album 44 52 43 43 52 WEZC AC 43 66 49 38 53
KCMO-FM oldies 46 42 51 55 43 WED} top 40 31 44 49 50 46
KUDL AC 45 49 45 57 42 WBAV-FM R&B adult 47 28 40 40 45
KMXY top 40 25 32 47 39 40 WWMG oldies 45 50 48 48 43
KXTR classical 34 32 33 28 34 WXRC album 20 22 27 21 16
KCMO-AM N/T 40 35 37 31 28 WFMX country 4 10 11 20 13
KKC) country 21 18 17 12 25 WMIT refigious 23 15 12 15 11
kIPsRFT tolp 40 fg %g 3_6 S.g 2.2
religious 1] 19
KFEZ easy 16 10 22 22 18 NEW ORLEANS—(38)
KBEQ-AM NT = 8 4 12 WQUE-FM R&B 122 115 124 137 136
KNHN NT 5 10 10 1.0 10 WNOE-AM-FM country 92 82 90 9.0 104
WYLD-FM R&B adult 91 76 91 95 82
WWL NT 101 82 84 84 13
WEZB top 40 67 69 59 58 52
WLMG AC 73 64 43 54 52
WLTS AC 44 55 56 53 51
{373 adult alt 10 14 14 13 48
To OUR READERS KMEZ REB adul 15 52 38 43 4§
WTKL oldies 33 33 45 51 42
WRNO album 29 35 48 39 138
WBYU adult std 35 37 36 23 33
The Broadcaster Of The Week Wlb‘}""‘ re:lglous gg gg 33 26 21
. religious i 1.9 17
column will return next week. WOKW-FM  aibum 26 28 37 27 11
WZRH modern 14 18 15 19 15
KHOM oldies 14 28 20 15 14

Fa W Sp Su Fa
Call Format ‘93 '94 '94 '94 '94
WSMB NT 10 17 11 13 11

MEM PHIS—(43)
WHRK 127 12.6 122 13.0 116
WGKX coumry 98 84 81 85 8.0
WRVR AC 68 69 6.1 66 15
WDIA R&B adult 94 69 77 81 14
WEGR album 91 74 75 68 6.1
WMC-AM N/T 56 68 57 56 58
KIMS R&B 85 65 17 55 57
WLOK religous 43 49 50 38 54
WOGY country 49 49 45 42 52
WMC-FM AC 66 73 66 53 44
WICE R&B adult 5 18 15 22 3.0
WYKL oldies 25 36 40 53 29
WRXQ modern — 21 35 29 01
WPLX adult std 11 17 15 18 23
WCRY religious 17 16 16 15 20
WREC N/T 16 10 10 15 20
WSS religious — — 5 10 13
KFTH madern 26 21 21 L1 10
WBBP religious & 13 17 12 10
ROCHESTER, N.Y.—(44)
WHAM N/T 12.8 118 108 9.7 135
WBEE country 134 141 114 127 117
WCMF-FM album 109 11.6 11.2 108 10.3
WRMM-FM AC 66 69 75 77 84
WPXY top 40 9.0 84 85 94 82
WKLX oldies 42 46 61 73 6.0
WVOR AC 59 66 49 46 5.6
WDKX R&B 56 48 46 49 46
WMAX-FM album 27 28 39 27 32
WBBF adult std 47 31 36 33 28
WRQ! cls rock 33 19 28 25 19
WIZR adult alt 14 14 13 13 14
WNUC country 756 10 6 12
NASHVILLE—(45)
wSIX country 184 147 186 148 159
WSM-FM country 113 14.0 106 124 10.2
WGFX oldies 38 44 53 49 64
WKDF album 58 60 56 60 5.9
Wwaok R&B 73 82 86 73 55
WIXA AC 53 49 57 63 54
WYHY top 40 54 79 60 51 5.1
WLAC-AM N/T 36 44 37 43 46
WLAC-FM AC 59 55 53 40 44
WRMX oldies 28 34 38 44 38
WICE-FM R&B adult 20 20 22 29 36
WSM-AM country 33 30 22 26 28
WwyYoL RE&B adult 27 16 21 14 26
WWTN N 18 15 17 21 25
WRLT modern 35 23 20 21 15
WAMB-AM-FM adult std 7 14 22 18 14
DAYTON, OHIO—(47)
WHKO country 131 137 136 111 11.2
WTUE album 70 84 89 85 848
WMMX AC 70 71 78 96 19
WHIO NT 66 62 67 78 1.6
WROU R&B 73 65 64 72 12
wLar AC 59 47 74 74 11
WGTZ top 40 76 74 54 62 5.2
wLw AC 41 38 48 51 46
WAZU cls rock 24 29 34 25 37
WPFB-FM country 29 26 30 20 26
WRVF country 42 29 15 22 26
WDAQ R&B adult 21 39 15 20 24
WFC) rehgious 15 16 19 14 22
WCLR/WZLR  oldies 12 10 14 22 20
WONE-AM country 23 19 24 14 20
WDOL oldies - 13 13 15
WLSN easy L7 11 23 10 14
WING 11 T 9 6 13
WKSW country 27 16 11 11 13
LOUISVILLE, KY.—(48)
WAMZ country 191 167 170 190 15.8
WHAS N/T 119 179 131 130 135
WwGZB R&B 60 60 61 63 68
WVEZ AC 58 49 65 43 6.4
WDIX top 40 70 86 75 68 48
WRKA oldies 51 41 60 54 48
WKIK country — — - 22 46
WaMF album 55 53 48 63 37
WQNF modern 4 — 16 15 30
WAVG adult std 48 43 45 24 28
waLL oldies 32 24 271 271 28
WHKW country — — 25 21
WLRS AC 31 42 41 36 26
WLLY religrous 5 — 9 15 L7
wLOU R&B adult 8 9 16 15
WWKY NT 25 14 9 8 10
JACKSONVILLE, FLA.—(50)
WFYV-FM album 79 81 81 84103
walk country 107 124 125 113 97
WEIZ AC 68 77 79 86 81
WIBT R&B 25 21 45 67 1§
WAPE top 40 81 72 19 68 11
WKOL oldies 59 48 50 54 6.6
WROO country 86 77 81 66 6.4
WIvY AC 43 49 44 47 45
WOKY N = 6 13 39
WHIX top 40/rhythm 80 7.1 42 49 38
WAIA album 38 36 25 28 25
WSVE religious L7 26 29 18 18
WNZS sports 16 13 8 12 18
WCGL religious 20 12 13 7 15
WZAZ R&B adult 12 11 14 22 13
WwPDQ adult std 68 55 44 43 12
WSTF oldies J 13 11 20 1.2
OKLAHOMA CITY—(51)

KXXY-AM-FM  country 155 141 138 137 156
KATT album 67 69 60 89 96
KMGL AC 49 58 73 58 18
KYO top 40 79 88 88 90 15
KRXO cls rock 71 73 67 70 13
KEBC country 102 68 70 81 6.6
KOMA-FM oldies 54 45 70 54 6.1
KTOK N/T 89 84 66 74 59
KTST country 37 39 41 40 52
KySP R&B 45 55 59 §3 4.2
KTNT adult ait 17 24 14 20 28
KYIS AC 45 45 41 46 26
WWLS sports 15 17 12 12 25
KNTL religious 29 25 32 34 18
KOMA-AM oldies 15 14 14 13 17
WKY NI 36 35 14 16 16
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Judge Stands Up For Free Radio Berkeley;
KYCY’s ‘Steve Young Country’ Promo Pulled

Phyllis Stark is on jury duty. This
week’s column was written by Evric
Boehlert in New York and Brett
Atwood in Los Angeles.

A U.8. DISTRICT Court judge in Ca-
lifornia surprised FCC attorneys when
she refused to grant a preliminary in-
junction against Free Radio Berkeley,
a renegade low-power station found lo-
cally at 104.1 FM.

According to a news report in The
San Jose Mercury News, the judge
questioned the constitutionality of
FCC rules as they apply to micro-
power radio stations. The case is now
back in the FCC court. The commission
had levied a $20,000 fine against the
Free Radio Berkeley operator for ille-
gally broadcasting.

Thrilled that local “Young Country”
station KYCY San Francisco dubbed
itself “Steve Young Country” in honor
of the hometown team’s trip to the Su-
per Bowl, 49ers quarterback Steve
Young volunteered to cut some liners
for the station. After they aired for just
a few hours, however, Susquehanna’s
crosstown KNBR/KFOG issued a
cease and desist order, claiming that
Young’s voice “belonged” to them,
since he is under contract for on-air
work with the Susquehanna stations.
The promos were pulled.

An unidentified Stockton, Calif., sta-
tion notified Arbitron that one of its
employees had contact with a diary
keeper. Therefore, Arbitron announced
it will delete the three diaries in ques-
tion. Because of the households’ loca-
tions, the deletion also affected ratings
for the nearby Sacramento and Mod-
esto, Calif., markets. Revised reports
for the affected markets were mailed
Jan. 24-25.

WGL-AM Fort Wayne, Ind., earned
a below-the-line listing and page 5b
ratings-distortion notice in the newly
released fall 1994 Arbitron book for air-

ing an announcement last summer en-
cowraging listeners to fill out an Arhi-
tron diary if it came to their home.

WOL Washington, D.C., meanwhile,
earned a 5b notice in the fall book
thanks to the following on-air com-
ments made by owner Cathy Hughes:
“ Most black folks have never heard of
a company called Arbitron. They don’t
understand the connection between the
importance of a ratings service and
whether or not a black station will sur-
vive ... "

= JOX

by Phyllis Stark
with reporting by Eric Boehlert,

Carrie Borzillo, and Brett Atwood

KYQQ Wichita, Kan., picked up a 5b
note in both the Wichita and Oklahoma
City reports for advising listeners that
if they’re asked what station they listen
to, “tell 'em Hot Country 106.5 KYQQ.”
Also earning a 5b note this quarter was
KSLX Phoenix which distributed a
promotional mailer to listeners that
contained a statement similar to the
one KYQQ was snagged for.

Following on the heels of its exclu-
sive sales agreement with Infinity, the
Interep Radio Store announced a deal
to exclusively rep Shamrock Broad-
casting stations. The new Interep-
owned firm, Shamrock Radio Sales, will
be launched in May and expects sales
of $35 million.

Those interested in entering the Ra-
dio Mercury Awards, presented by the

Radio Creative Fund to the year’s best
in radio advertising, have until March
3 to submit spots. The awards cere-
mony will be held June 14 at New
York’s Waldorf-Astoria Hotel and will
be hosted hy Dick Clark.

PROGRAMMING: PROVIDENCE TWISTS

WWKX Providence, R.1., PD Scotty
Snipes, APD/MD Tom ‘Jammer”’
Naylor and the morning team of Mojo
and Curty-Cut all are departing.

Bill George exits as OM of WPRO-
AM-FM/WLKW/WWLI Providence
for WSSH-FM Boston, where he re-
places PD Chuck Morgan. George has
not been replaced in Providence.

WSNE Providence morning man
David Jones is upped to PD, replacing
Steve Peck, now at WSRS Worcester,
Mass.

Meanwhile, Radio Equity Partners
announced it was purchasing WWRX-
FM Providence from Westerly Broad-
casting Co. for $10 million. Radio Eq-
uity Partners already owns crosstown
WWBB.

David Rimmer leaves his post as
WWDB Philadelphia PD to become di-
rector of talk programming at SW Net-
works.

KKSN-FM Portland, Ore., PD Phil
West exits. No replacement has been
named.

Lee Logan, former KNEW/KSAN
San Franeisco OM, takes over as OM/
PD at KFRG/KOOJ San Bernardino,
Calif. He replaces Jan Jefferies, who
exited months ago.

SFX Broadcasting has entered into
a local marketing agreement with
KYXY San Diego. SFX, which owns
crosstown KJQY, had already made
plans to acquire KYXY.

Mickey Johnson has been promoted
from promotions director to PD at
WHJX Jacksonville, Fla. Johnson had
been handling duties on an interim ba-
sis since Keith Clark exited. Also, DJ

SESAC SIGNS DYLAN, DIAMOND

(Continued from page 1)

we'll at least be able to start a dialog
with others [in this class].”

The signing of both stars, Swid adds,
has vaulted SESAC over a major hur-
dle. “The real problem we
faced was that nobody wanted to be
first.”

For many years before its sale,
SESAC's repertoire largely consisted of
country and Christian material, in addi-
tion to music by composers from abroad.
In recent years, SESAC has been draw-
ing major jazz talent largely through the
efforts of Vincent Candilora, its presi-
dent. One of its jazz signings is the cur-
rently popular Cassandra Wilson.

It is further understood that the es-
tates of major ASCAP songwriters
have been in contaet with SESAC offi-
cials. Many are members of AmSong,
a group formed to protect their inter-
ests in view of ASCAP’s recent re-
structuring, an important component
of which is the placement of greater
emphasis on current hit radio.

Marilyn Bergman, ASCAP’s chair-
man of the board, was in transit at
press time and could not be reached for
comment on the developments.

Under terms of the two deals—each
of which is for six years—all songs
written in whole or part by Dylan and
Diamond, as well as new material to
come, will have their performance-
right incomes licensed by SESAC.

Dylan’s current total is more than

DYLAN DIAMOND

300 songs; Diamond’s output is more
than 200. Both have their own publish-
ing catalogs. The two Columbia record-
ing acts have been stars for more than
three decades as writers and perform-
ers. In addition to their own hit rec-
ords, many other performers have re-
corded their songs.

Although Swid would not reveal finan-
cial terms, it is believed that both artists
received advances that totaled a year’s

worth of royalties, based on recent
years. Sources indicate that their com-
bined royalties equaled almost $5 million
a year, or about 1.5% of ASCAP’s total
annual performance revenues of approx-
imately $350 million. It is not known,
however, how much each had received of
that royalty pie. Both ASCAP and BMI,
operating under a federal consent de-
cree, cannot offer advances.

SESAC’s repertoire totals ahout
160,000 copyrights.

Gershon and Swid are veterans of
the music business. Gershon, an attor-
ney, was associated with the Robert
Stigwood Organization in its label and
publishing heyday in the mid-"70s.
Swid, a financial investor, emerged on
the scene in the '80s as partner with
Charles Koppelman and Martin Ban-
dier in the SBK conglomerate, which
acquired the CBS Songs catalog.
SBK'’s publishing interests and the
SBK label operation were later sold to
EMI. Ira Smith is a lawyer who
acquired Music Theatre International,
a grand rights firm, with Gershon. He
eventually sold his holdings in MTI to
composer Andrew Lloyd Webber.

Research.

EZ chairman.

he now relinquishes to Wheeler.

burg, Va.

ing Inc

tor of sales at Paradox Films.

of crosstown WOOD-AM-FM.

newsline...

PIERRE BOUVARD has been named to the new GM position at Arbitron Radio.
The Arbitron vet rejoins the company after years as executive VP at Coleman

ALAN BOX, president of EZ Communications, was given the additional title of
CEO at the company's recent board meeting. Art Kellar retains the title of

MIKE WHEELER is promoted from associate GM to GM at Tele-Media’s WPRO
AM-FM/WLKW/WWLI Providence, R.I. Ira Rosenblatt, along with being
Tele-Media’s VP/operations, had been managing the Providence stations, a job

BILL GRUNDER, former GSM at WLXG/WGKS Lexington, Ky., is now GM of
Virginia Network Inc.’s WRDJ/WLDJ/WJJS/WJJX/WVLR Roanoke/Lynch-

JEFF CRABTREE exits the GM job at Salem Communication’s KDAR Oxnard,
Calif,, to manage Salem’s newly acquired KSLR San Antonio, Texas. Terri
Dawson is upped from sales manager to GM at KDAR.

ROBERT BACKMAN has been named GM of Keymarket Communications’ Road
Gang Coast to Coast Network. He previously was owner/GM of Event Market-

JACK DANIEL, former VP/GM at WED.J/WRFX Charlotte, N.C., is now direc-

STATION SALES: WWTN Nashville, from U.S. Bankruptey Court, to Gaylord
Entertainment, owners of crosstown WSM-AM-FM, for $3.8 million; KOMA-
FM Oklahoma City, from Wilks-Schwartz Broadeasting, to Diamond Broad-
casting, owners of crosstown KOMA-AM/KHXO, for $2.5 million; KCYT-FM
Dallas, from First Heritage Broadcasting, to Heftel Broadcasting, owner of
crosstown KESS-AM/KMRT-AM/KICI-AM-FM/KDZL, for $1.9 million.

SALE CLOSINGS: WFIA Louisville, Ky., from Neon Communications, to Re-
gent Communications, owners of crosstown WDJX-FM/WHKW/WRES/
WBCT Grand Rapids, Mich., from Radio Associates, to Wood Radio, owners

Greg Brady becomes MD, replacing
Tim Virgin, who also left the station.

New outlet KUCD Honolulu is set to
sign on shortly at 101.9 FM with an
adult alternative format that will be
spiced with Hawaiian music. Known as
“CD 101.9: Hawaii's Smooth Jazz,” the
station will hire an on-air staff and go
to 24-hour programming “in the near
future,” says VP/GM Lee Coleman.
KRTR Honolulu PD Mahlon Moore
joins KUCD as OM/PD.

Mark Adams is upped from MD
to PD at KBOS-FM (B95) Fresno,
Calif. Adams had been handling pro-
gramming duties on an interim basis
since Don Parker left for KRQT
Houston. Adams is now accepting
T&Rs for an MD/DJ.

KARS-FM Albuquerque, N.M.,
flips calls to KLVO and moves to
full-time Spanish.

KFAB Omaha, Neb., PD Doug
Silver exits to become a full-time
consultant. Afternoon host Gary
Sadlemyer is upped to operations
supervisor.

WXSR Tallahassee, Fla., flips from
top 40 to modern rock. The staff re-
mains intact.

WBUX Doylestown, Pa., one of the
first stations to opt for "70s oldies, flips
to full-service AC. PD/afternoon jock
Kevin Moore exits.

KTPI Palmdale, Calif., APD Tia
Taylor adds PD duties at LMA part-
ner KALF Chico, Calif. Taylor re-
places Randy Chapman, who exits.

WFLN Philadelphia has inked a deal
with Express News for the latter to
provide 24-hour news coverage to the
classical station.

PEOPLE: BYRD FLIES TO 98 ROCK

In a curious case of friends following
buddies, The Byrd has been
named the new morning man at WIYY
(98 Rock) Baltimore, replacing Stash
who had been filling in and now moves
to nights. Last doing wake-ups at
KSHE St. Louis, The Byrd brings his
old KSHE morning show producer,
Kerry Dietrich, with him. Also at
WIYY, Rob Heckman arrives as the
new MD, replacing Jonathan Shapiro
who followed his old boss, WIYY PD
Russ Mottla, to WDRE Long Island,
N.Y. Heckman arrives from WZZO
Allentown, Pa., where he was APD.
While at WZZO0 Heckman assisted PD
Rick Strauss, now PD at WIYY.

KHQT (Hot 97.7) San Jose, Calif.,
APD Trevor Caruy exits and has not
been replaced.

WCTK Providence, R.I., MD Dan
Nelson exits for a promotion position
with Magnatone Records. Production
director/midday jock Chris Michaels
is acting MD.

WDIZ Orlando, Fla., part-timer/pro-
motion assistant Pat Lynch is upped to
MD, replacing Tim Travis, who exits.

Hits magazine staffer Nikki Basque
joins KPOI Honolulu as APD. After-
noon host Lisa De La Cruz and over-
nighter Rich Kennedy exit.

Former KPWR (Power 106) Los
Angeles midday host Geoff St. John
joins KYLZ/KYLD San Francisco for
afternoons, replacing Marce Hanson,
who exits.

WBOB Minneapolis morning host
Dave “Dave-O” Thompson joins
KYGO-FM Denver for afternoons, re-
placing Keith Riker, who exits.
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KARAJAN ALBUM IS LATEST SMASH IN SPAIN

(Continued from page 1)

pieces conducted by the late Herbert
Von Karajan, arguably this century’s
most important orchestral condue-
tor.

PolyGram Spain, through its label
Deutsche Grammophon Spain, re-
leased a compilation of Karajan’s
best works called “Adagio” last
March.

The record features the slower
movements of symphonic works
(those marked ‘“adagio” or “‘an-

dante”) played by the Berlin Philhar-
monic Orchestra, which Karajan con-
ducted for many years. Among those
included are the fourth movement
(adagietto) of Mahler’s fifth sympho-
ny, the second movement of Brahms’
third (andante), and the first move-
ment of Vivaldi’s symphony in C mi-
nor (adagio molto), as well as ex-
cerpts from symphonies by Grieg,
Mozart, Beethoven, and Sibelius.
Javier Pouso, Deutsche Gram-

Billboard/BPI communications, Inc.
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mophon’s Spanish label manager,
says that he and PolyGram Spain
president Ele Juarez hoped that
sales might reach 60,000.

But since April, “Adagio” has not
been out of the top five of the nation-
al album chart. By mid-January,
sales had topped 400,000 units, ac-
cording to DG, a figure that is more
than double the sales of “Adagio” in
any other European country.

The success of “Adagio” further
stunned a music industry that in 1994
saw a choir of cloistered Spanish
monks sell millions of copies of Gre-
gorian chants sung in Latin and a CD
of Pope John Paul saying the rosary
(again in Latin) shipping more than
150,000 units. Also last year, Michael
Nyman’s “The Piano” headed a list of
new-age albums that sold better than
in most other European countries
and middle-aged singer/songwriters
dominated the domestic scene at the
expense of pop/rock (Billboard, Dec.
24, 1994).

“Something is happening in this
country,” says DG’s Pouso. “After
the monks, ‘The Piano,” the
singer/songwriters being swamped
as idols by kids who were not born
when their careers started [comes]
Von Karajan. In 1994, his record sold
more than the best-selling Spanish
artist disc, ‘Mucho Mas Que Dos’ by
singer/songwriter couple Ana Belen
and Victor Manuel, which has sold
340,000 units.”

Pouso repeats the views that have
been expressed throughout 1994 by
puzzled industry analysts. “There is
a general escaping from stress, as
well as a search for greater beauty
and tranquility in music. All ambient
music is selling well in Spain—it’s
quite a phenomenon.”

There is little question the
Mediterranean mentality is more re-
ceptive to music that can be de-
scribed as more meaningful and per-
haps less rock-oriented, either
because the music itself is more med-
itative or because the lyrics touch a
common nerve. This is certainly true
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COLUMBIA'S PEANUTS SET IS A MARSALIS FAMILY AFFAIR

(Continued from page 10)

geous,” he says, “because he was giv-
en a certain kind of freedom, and he
went with it. Jazz was never welcome
on network television. He took a jam-
session approach, which was far
more characteristic of juzz musicians
than the typical approach taken by
Hollywood composers. Those guys
might have used jazz techniques
within compositional structures, but
Guaraldi featured jazz in its most
natural form.”

Columbia plans to emphasize the
fact that “Joe Cool’s Blues” is a fam-
ily affair. It intends to broaden the
demographic that listens to Wynton
and Ellis—and to jazz itself. “The al-
bum is a continuation of what they
both do as educators,” says Kevin
Gore, the label’s senior director of
jazz promotion and marketing.
“They get the musie into the hearts
and souls of young people. As a re-
sult, we're targeting |advertising in]
publications that skew toward
younger readers,

“At the same time, this is serious
music, and we want to reach a mass
audience. Wynton has two gold
records already |“Hot House Flow-
ers” and “Standard Time. Volume
I”]. This album ean reach the half-
million people who have bought his
music in the past. Peanuts charac-

of Spain’s singer/songwriters, as well
as most of its more successful
pop/rock bands, such as E1 Ultimo De
La Fila or Heroes Del Silencio.

Another intriguing factor is that
Spain was culturally sealed off from
the rest of the world during most of
the 1939-75 authoritarian rule of
General Franco. Quite simply, this
means that except for hardcore fans,
pop/rock music does not enjoy the
same deep roots in Spain as it does in
most other Western countries.

When Franco relaxed his grip a lit-
tle, and mass tourism began in the
early '60s, pop music was embraced
by Spanish youth as a symbol of
modernity, democracy, and wealth.
Now, with a creative stagnation that
has followed Spain’s first “pop
decade”—the "80s—pop music is be-
ginning to be seen as empty, imita-
tive, and even “un-Spanish.”

It is ironic that Karajan unwitting-
ly became a symbol of this revised fo-
cus on pop music. He was so impor-
tant, precisely because he changed
the concept of understanding classi-
cal music, or, as Pouso says, “even
though it might sound unattractive,
he was the first to apply a kind of
marketing to classical musie, so that
it became more accessible and, there-
fore, more popular.”

Karajan died in his native Austria
in July 1989 at age 81, but his widow,
Eliette, 30 years younger and a for-
mer Christian Dior model, came to
Madrid in November to receive 10
platinum dises for sales of 250,000
units. The presentation was made in
the presence of Spanish culture min-
ister Carmen Alborch. Sales have
continued to soar.

Damiana Garcia of the Madrid
Rock record store says she has never
seen a classical album sell so well in
the three years she has worked
there. “But in general, the people
buying ‘Adagio’ or any other compila-
tion are not your serious classical fan.

“I think the success of ‘Adagio’ is
mostly down to good TV, radio, and
press advertising, and the [buying]

public has included all kinds of peo-
ple. The sustained sales of ‘Adagio’
has surprised all of us here,” she says.

PolyGram’s marketing of “Adagio”
has included a TV campaign that
started last April and is not sched-
uled to end until March. Among the
messages in the eampaign: “The
most beautiful music is the best gift”
and “Musie in its pure state.”

Juarez says sales of “Adagio” show
no sign of slowing down. “Ever since
the initial success of the monks and
their Gregorian chants in late 1993,
there has been a general tendency in
Spain toward music with a certain
mysticism. I think that music such as
‘Adagio’ is in part an antidote to the
times of political tension that Spain is
living through.”

The “Adagio” project was started
in France. The album was released in
October 1993 by DG, which says the
concept was to associate Karajan and
the idea of “adagio,” a name that is
“known by nonclassical specialists.”

Previously, DG had launched a TV
ad compilation titled “Les Triomphes
de Karajan” in 1989 that had a major
sales impact.

“What made the difference with
the ‘Adagio’ project is the advertising
campaign,” says Gilles Chevalier, la-
bel manager for DG France. “We did
a 45-second spot, which is quite un-
usual for TV advertising. Usually, a
spot is 15 to 20 seconds long. What
also made it different is that it fea-
tured images of the sea, with the mu-
sic as a background. This spot has
been used elsewhere in the world.”

Chevalier says the album achieved
sales of 200,000 units in France. He
adds that in Norway, it has reached
50,000 units, which is an “impressive”
figure for a country of 5 million in-
habitants. The main difference be-
tween the French market and the
Spanish and Norwegian markets is
that TV advertising “is no longer a
novelty,” he says. “In Spain or Nor-
way, these type of campaigns are not
frequent and that probably explains
the huge success they achieved.”

ters are known worldwide, so we’re
planning to go after a consumer mar-
ket outside the U.S.”

For the younger Marsalis, the task
of writing for children is not appre-
ciably different than writing for
adults. Seven of the album’s 13 tunes
are originals. “Reaching them is not
that tough to do,” he says of these
Jjazz novitiates, “because kids can
deal with things that are complex.
The only thing you have to be con-
scious of is boredom. You can’t stay
with the same thing. Kids can’t deal
with things that are too complex or
too simple if you stay with those
ideas too long. The key is to mix
things up.

“The thing most people don't real-
ize is that children’s songs are great
vehicles for teaching improvisation,
because they usually contain few
chords. Try ‘Row, Row, Row Your
Boat.” Jazz it up, and you've got a
wonderful educational taal. Kids lave
that stuff.”

The most radio-friendly track on
"“Joe Cool’s Blues” is “Linus &
Luey.” the now-famous Guaraldi
tune associated with the Peanuts se-
ries. (In jazz circles, the tune was
popularized by pianist David
Benoit’s 1989 version for GRP’s
“Happy Anniversary Charlie

Brown.”) Wynton’s interpretation
exhibits the character of a children’s
song, but it is not childlike. Says Eric
Reed, pianist in Marsalis’ septet, “I
can’t really make the conneection that
‘Linus & Lucy’ is for kids. It was one
of the first songs I learned to play us-
ing two hands, but this version still
features a very abstract and sophis-
ticated arrangement.”

Columbia thinks the track can
cross a number of radio formats.
“Three weeks before the album’s re-
lease, we’ll send out a three-minute
edit of ‘Linus & Lucy,” ” says Gore.
“It will be a promotional CD that
goes to jazz, NAC, AC, and the Quiet
Storm shows on urban contempo-
rary. We think it’s a sure thing for
Jjazz and NAC, but we're also hoping
that because the tune is so recogniz-
able, and because there are so many
good feelings about it, there’ll be a
spillover effect on the other for-
mats.”

For the elder Marsalis, the tune
and the album have obvious appeal
that cuts across generational lines.
“It’s kid’s music in that we make ar-
tificial separations between us and
kids,” he says. “But everyone who is
in touch with himself is still a kid. My
children grew up on Peanuts, but
this music still speaks to me."
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|| SINGLES SPOTLIGHT.

by Dave Elliott

TLC’s “Creep” (LaFace/Arista) stays at No. 1 for the second week in a row

and BBoyz II Men’s “On Bended Knee” (Motown) stays at No. 2 . but “Knee”
has weakened and is no longer challenging “Creep” for next week’s top spot.
It appears “Creep” will hold its position for at least two or three more
weeks. Madonna’s “Take A Bow” (Maverick/Sire/Warner Bros.) moves up
a position to No. 4 and is this week’s second biggest point gainer and the
biggest radio airplay gainer. “Bow” is currently No. 1 at WFLZ Tampa,
Fla., KHKS Dallas, and XHTZ San Diego. Although “Bow” is the closest
contender to become the next No. 1, it is still far behind “Creep.”

THE BIGGEST GAINER on the entire chart moves from No. 27 to No. 15
and is this week’s biggest sales gainer on the entire chart for a second con

secutive week—Soul IV Real’s “Candy Rain” (Uptown/MCA). “Candy” is
No. 1 at WPGC Washington, D.C., and top 10 at WQHT New York, KBXX
Houston, and KMEL San Francisco. The Notorious B.I.G. posted the sec-
ond biggest sales gain on the chart with the double-sided “Big Poppa/Warn

ing” (Bad Boy/Arista) and wins this week’s Greatest Gainer/Sales award
(for records below the top 20). Like “Candy,” “Poppa” is receiving its high

est airplay rankings at WPGC Washington, D.C., WQHT New York, and
KBXX Houston,

THE GREATEST GAINER/Airplay award goes to Sheryl Crow's
“Strong Enough” (A&M) for a second straight week; it is the third biggest
overall gainer on the entire chart and posts the third biggest radio increase
on the entire chart. “Strong” is top 10 at KDWB and KEGE Minneapo-
lis/St. Paul, Minn., KDGE Dallas, and XHRM San Diego, among others,
Following Crow, Immature’s “Constantly” (MCA) is the next biggest gain-
er on the chart, fueled by the second biggest radio gain on the chart. “Con
stantly” airplay increases are happening at KPRR El Paso, Texas, KKSS
Albuquerque, N.M., and WJJS Roanoke/Lynchburg, Va

LAST WEEK’S HOT SHOT Debut is already one of this week’s top five
gainers on the entire chart (having mentioned the other four). Dionne I*ar-
ris” “I Know” (Columbia) is already top 10 at WZPL Indianapolis, WEZB
New Orleans, and WYHY Nashville. You first heard Farris’ voice on Ar-
rested Development’s Grammy-winning single “Tennessee”
(Chrysalis/EMI). “Know” is from Farris’ debut album, “wild seed—wild
flower” (Columbia), not the “Ready To Wear” soundtrack as previously
mentioned. Speaking of debuts, Capleton, one of the most respected and
popular D.Js in dance-reggae music, debuts on the Hot 100 for the first time
with his dancehall hit “Tour” (Signet/RAL). “Tour” is the second most
played record on WQHT New York and top 10 at WPGC Washington, D.C.
The vocal group Subway makes their first appearance on the Hot 100 with
“This Lil’ Game We Play” (Biv Ten/Motown). The group was signed by
Michael Bivins of New Edition and Bell Biv DeVoe. Bivins discovered
and managed Boyz I Men and Another Bad Creation
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THE BEAUTIFUL SOUTH A GO! DISCS SMASH

(Continued from page 1)

November by Go! Dises of the band’s
aptly titled greatest hits compilation,
“Carry On Up The Charts.” The album
sold more than 1 million copies in just
over four weeks, making it the U.K.’s
third-fastest-selling album of all time,
trailing only Jackson’s “Thriller” and
Collins’ “But Seriously.”

“Carry On"—which rounds up the
band’s hits, including their three top 10
U.K. records and the No. 1 single from
1989, “A Little Time”—went on to be-
come the fastest-selling album for the
week running up to Christmas since
charts began in the UK.

The album spent a total of seven
weeks at No. I—six consecutively—and
was No. 1 for the vital Christmas period,
holding off strong competition from
Etetrnal, Bon Jovi, East 17, and the Bea-
tles’ “Live At The BBC.” It was only de-
throned in the latest chart by Celine
Dion’s “The Colour Of My Love.” (Fel-
low Go! Dises act Portishead is in the No.
3 position with “Dummy.”)

With current sales reported at 1.4 mil-
lion, the sucecess of the album has far sur-
passed the label’s expectations. In fact,
“Carry On” already has matched the
combined sales of the band’s previous
four albums.

The success of “Carry On” is even
more remarkable given that the band
has never been seen as a superstar act
by the media or public here; in fact, the
group has cultivated a down-to-earth
profile. It is also remarkable in that the
band’s sales slumped with its third al-
bum, “0898,” released in 1992.

Despite the band’s strength in the
U.K., its first three albums failed to
chart on The Billboard 200 in the U.S,,
where they were released by Elektra
Entertainment.

PolyGram, which has a worldwide
deal with Go! Discs, paid a large advance

DANCE COMMUNITY SEEKS ACTION

(Continued from page 9)

Morales said that his mix production
work on Shabba Ranks’ breakthrough
single, “Loverman,” made it a hit.

“I sampled the vibe, changed the hook
line, and the whole music,” said Morales.
“The lyric is the only thing that was left.
I get no royalties. The original people
who wrote it are running to the bank.”

In an interview following the DJ ses-
sion, facilitator Pete Avila, a veteran Bay
Area club DJ and host of a mix show on
top 40/rhythm KMEL San Francisco,
said the idea of a DJ union is not new.
However, Avila said attendees came
away from the summit with a plan of ac-
tion.

“First, DJs in each market are going

for the group’s fourth album, “Miaow!,”
but it was never released in the U.S.
PolyGram’s U.S. labels also passed on
“Carry On” before it came out in the
U.K.,, and again after it surpassed the
million-unit sales mark—although a
PolyGram spokeswoman would not con-
firm that the company had closed the
door on the record.

Most things about the Beautiful
South are peculiarly British and contain
a healthy portion of irony, not least their
name. Based in the northern English
port of Hull, the band’s name pokes fun
at the arrogance and smugness of those
who live in the prosperous south of Eng-
land. “Carry On Up The Charts” refers
to a well-known series of British-made,
farcical, slightly smutty films of the '60s
and "70s, which are now achieving cult
status among younger audiences.

The South’s first single, “Song For
Whoever” (1989), was a sarcastic parody
of production-line declarations of love
churned out to order by famous
singer/songwriters.

The writing partnership of Paul
Heaton and David Rotheray married
well with the stirring vocals of Dave
Hemingway, Briana Corrigan, and
Heaton himself, a combination that was
usually guaranteed to lead to a hit single,
but not necessarily album sales. (Corrig-
an since has left the band.) Observers
say that as a strong singles act, the
group’s album sales did not reflect its
true popularity.

“It is interesting to see where the act
has come from,” says Go! Discs GM Mike
Heneghan. “After ‘0898, the band hit
back with very successful live perfor-
mances at large venues, including the
NEC [Birmingham], Wembley, and
Sheftield arenas. They followed this up
with a good fourth album, ‘Miaow!,’ which
was very well received by the music

raised their voices in heated debate.
When Island Records director of
crossover promotion Marthe Reynolds
said that economic realities had forced
the label to give some pools “partial ser-
viee,” Jeff Fishman of American Trax
urged the labels to cut back by not “or-
dering shrimp at the next party” in-
stead.

Yet Columbia Records associate di-
rector of dance promotion John Strazza
showed a willingness to work with the
pools, if they are legitimate. “If there is
something happening, I don’t have a
problem sending out a few more
records,” he said.

Optimism and a set of clear objectives

press. It was a stunning return to form.”

“Miaow!"—released last March—
spawned three hit singles including
“Good As Gold” and marked a comeback
for the band. It has sold 285,000 copiesin
the U.K., according to the label.

More live performances followed in
the summer of 1994, including the Felle
Festival in Ireland and the Phoenix Fes-
tival in the U.K. Further recognition of
the band’s on-stage appeal came in the
shape of an invitation from R.E.M. for
the Beautiful South to join them on their
summer ‘95 tour.

The last date of the band’s spring "94
tour was filmed by Geoff Wonfor (noted
for his work on the groundbreaking mu-
sic video show “The Tube”) and hroad-
cast on TV throughout Yoi kshire and
the northeast, the band’s home turf.
Meanwhile, a brand-new single, “One
Last Love Song,” originally recorded for
“Miaow!” but not included, was released
Oct. 31, one week before the release of
“Carry On.” The video for the single was
well received and heightened interest in
the band, says Heneghan.

A TV ad campaign ran through the
end of '94. Heneghan says, “Because the
band’s songs are so well-crafted., we
managed to get six songs into the ad. We
only needed a small sample for people to
recognize each song. This campaign
reached a broad cross-section of people
who have seen the band live or who are
familiar with their songs.”

Airplay for the band has always been
strong with the lyrics and melodies
nestling comfortably into most formats.
Many gold stations play the band’s
songs irrespective of whether a new al-
bum is being pushed by promoters.

A radio advertising campaign ran
parallel to the TV campaign, while air-
play for “One Last Love Song™ and oth-
er singles from the album was across the
board, says Heneghan.

The strong TV and radio campaigns
have played a significant role in the suc-
cess of the album, according to Nicola
Tuir, album product manager at U.K.
retail chain Our Price. **Carry On Up
The Charts’ is the success story of
Christmas. There are two reasons it did
s0 well. One is that the TV and radio
campaigns were very strong. They gave
people a sense of the album being big
even before things really started to
move. Secondly, the Beautiful South are
one of those bands that not everyone has
all of their albums. Such bands always
have a very successful ‘best of.” "

Meanwhile, the act’s U.S. manager.,
Jamie Kitman, says he is “talking to Sey-
mour Stein at Elektra and with some
other labels about picking up the band”
for U.S. distribution. Although he be-
lieves the Beautiful South could forge a

g g § g g & to come together and bring up theissues  generally dominated the conference,  platinum path i.n.the us, l}e fears the
2 oS | TiTLe o |5 S| TIme that effect them the most in their mar-  which swelled to approximately 400 at-  group’s slv British subt]etles may be
E | S| = | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) ket,” he S'cud “Then aftel' we (10 t/hat, we tendees, up b_\' nsal.ly 100 over last g.:ll}i:ltlngk:)m S]OmﬁlAIT;en;.‘an e,\;;(’.utl\t'es.
L RICHIGIRE : her on a national level,  year's debut confab. e band illustrates Winston
Rl B O 141410 RICHGIRL e Lou ) can come together on a ;) ' ‘
o but it needs to start on a local level first.” N : . Churc:hﬂl's comment ahoutlhngland and
152 | BO8E0, e L“’ 19| 10| pis'N.par epic sTREETEPIC) Avila said there are plans to start a Additional Dance Summit coverage.  America being two cougtl:l.es sepeu‘aFed
WHAT | NEED 16 1 | Funky meLoDY newsletter to keep D.Js informed of  see page 35, by a common language,” Kitman says.
3|3 CRYSTAL WATERS (MERCURY) - STEVIE B {THUMP) news and concerns.
HOW | LOVE HIM 3 i s is hes
41105 m?SEJgEEISYé“(\g’NS{‘JNB)E BoY iy 1 CYNTHIA (TOMMY BOY) . One Ot the pl'lmal'_v concerns 1s hedlth
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8188 |roltaisosy 19128] 3 | ramnee eerspecTve) DJs have bought their own, but for the iS in the Inc 500
* *
7 11 | SORNFLAKE GIRL 20| —| 1 | YOU CAN'T MAKE A HEART ... most part DJs don't have any coverage,” ===
TORI AMOS (ATLANTIC) a ol . . . .
CAN | STAY WITH YOU RECORD JOCK Avila said, s Ranked among the fastest-growing privately held companies,
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11|25 6 | YOCRB o iaror crew wureouse | | 28] 17| 7 | WERUN THINGS (T Res tors, and they need to declare their in See your disc manufacturer or call us for details. .
come at the end of the year to the IRS so - — T | =
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THE THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL
[ SAMPLE OF RETAIL STORE AND RACK SALES REPORTS
COLLECTED, COMPILED, AND PROVIDED BY
SoundScan
FOR WEEK ENDING II“|
® ® FEBRUARY 4, 1995

Z & & = §
G s x ~x | £ . & x =
x < | @ s x= Vi | Sl o| vz TITLE | S8
Rl pE (o g TITLE | 58 Tw|2W |33 | £ | ARTIST Qo
£5|3%|32|38 fAF;ngzLUMBER/DmRIBunNG LABEL (SUGGESTED LiST PRICE OR EQUIVALENT FOR CASSETTE/CD) o FZ |33 | < | B0 (aBeL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTERD)
* % *NO. 1% x » 53 55 52 11 | GEORGE STRAIT A MCA 11092 (10 98/15.98) LEAD ON 26
1 1 1 6 | GARTH BROOKS LIBERTY 29689 (10.98/15.98) 5 weeks at No. 1 THE HITS 1 67 | 79 | 19 | THE NOTORIOUS B.|.G. @ BAD BOY 73000%/ARISTA (9.98/15.98) READY TODIE | 15
2 2 5 50 | GREEN DAY A°® REPRISE 45529*WARNER BROS. (9.98/15.98) DOOKIE 2 55 | 60 | 57 17 | SOUNDTRACK A MERCURY 522915 (10.98 £(/16.98) JASON'S LYRIC | 17
3 4 4 | 11 | EAGLES A*GEFFEN 24725 (12.98/17.98) HELL FREEZES OVER 1 56 | 52 | 61 | 30 | HOLE @ DGC24631/GEFFEN (10.98/15.98) LIVE THROUGH THIS | 52
4 3 2 21 | BOYZ Il MEN A° MOTOWN 0323 (10.98/16.98) Il 1 51 62 72 | 114 | KENNY G A’ ARISTA 18646 (10.98/15.98) BREATHLESS 2
r 5 [ 5 (3 | 9 | PEARLJAM EPIC66900" (10.98 EX/16.98) VITALOGY | 1 68 | 57 | 68 | 7 | VANESSA WILLIAMS wING 526172/MERCURY (10 98 EX/16.98) THE SWEETEST DAYS | 57
F 5) 10 12 16 | THE CRANBERRIES A? ISLAND 524050 (10.98/16.98) NO NEED TO ARGUE 6 59 6l 71 31 BLACKSTREET @ INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 52
C7) 8 5 10 | TLC LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL 7 60 | 66 63 5 VARIOUS ARTISTS TOMMY BOY 1109 (6.98/15.98) MTV PARTY TO GO VOLUME 6 54
8 7| 15 [ 8 | MARYJ. BLIGE UpPTOwWN 11156*/MCA (10.98/15.98) MY LIFE | 7 76 | 98 | 12 | DES'REE 550 MUSIC 64324/EPIC (9.98 E/15.98) FAINT MOVIN' | 61
9 | 6 | 6 | 36 | OFFSPRING A®EPITAPH 864327 (8.98/14.98) BN SMASH | 4 62 | 54 | 48 | 16 | MARY CHAPIN CARPENTER A COLUMBIA 64327 {10.98 EW16.98) STONES IN THE ROAD | 10
I 10 9 7 12 | NIRVANA A°® DGC 24727*/GEFFEN (10.98/16.98) MTV UNPLUGGED IN NEW YORK 1 63 58 55 18 | LUTHER VANDROSS & LV 57775+EPIC (10.98 £/16.98) SONGS 5
| 11} 11 | 10 | 12 | TOM PETTY A’ WARNER BROS. 45759" (10.98/16.98] WILDFLOWERS 8 7|77 5 | SOUNDTRACK RCA 66523 (9.98/15.98) DUMB AND DUMBER | 64
* % %« GREATEST GAINER * * * 65 | 68 | 73 | 10 | METHOD MAN @ DEF JaM/RAL 523839%/ISLAND (10.98/16.98] TICAL | 4
21 | 25 | 28 | HOOTIE & THE BLOWF ;ﬁ) CRACKED REAR VIEW | 12 66 | 65 | 60 | 47 | YANNIA? PRIVATE MUSIC 82116 (10.98/15.98) LIVE AT THE ACROPOLIS | 5
98/15. - ;
[13 [ 12 | 8 | 12 | AEROSMITH A" cerren 24716 (12.9817.98) BIG ONES | 6 A RS e e L T ML e e ) READ MY MIND
-N- « T59
) 14 & 15 \ 16 | 17 | R.E.M.A? WARNER BROS, 45740* (10.98/16.98) MONSTER | 1 68 | 59 2 | SMIF-N-WESSUN WRECK 2005%/NERVOUS (9 98/15.98) DAH SHININ
15 | 13 | 1 (3 | BOB SEGER & THE SILVER BULLET BAND GREATEST HITS 8 69 | 56 | 47 { 33 | WARREN G A® VIOLATOR/RAL 523335/ISLAND (10.98/15.98) REGULATE...G FUNK ERA 2
CAPITOL 0931 (10.9815.55 — - 83 | 8 | 23 | THEJERKY BOYS ® SELECT 92411746 (10.98/15.98) THE JERKY BOYS 2 | 12
1 20 23 24 | WEEZER A DGC 24629/GEFFEN (10.98/15.98) WEEZER t
17 16 17 13 | MADONNA A MAVERICK/SIRE 45767/ WARNER BROS. (10.98/16.98) BEDTIME STORIES 3 L Z) | LA R T e o) L !
— : SH/IDGC 24732 EN (10.98/15.98) BR AMERICAN THIGHS 69
18 | 19 | 22 | 47 | SHERYL CROW A? Ae 540126 (9.98/15 98) [ TUESDAY NIGHT MUSIC CLUB | 8 72 | 69 ] 75 | 14 | VERUCA SALT MINTY FRESHIDGC 247326GEFFEN &S
.73 81 82 30 69 BOYZ RiP-IT 6901 (9.98/15.98) NINETEEN NINETY QUAD 63
19 18 20 70 | MELISSA ETHER!DGE A’ ISLAND 848660 (10.98/15.98) YES | AM 16
EPIC 64357 (10.98 EQ/15.98 THIRD ROCK FROM THE SUN 53
20 14 14 14 | BON JOVI A? MERCURY 526013 (10.98 EQ/16.98) CROSSROAD 8 "n e A eSS R 1558
75 74 67 22 | AMY GRANT A A&M 540230 (10.98/16.98) HOUSE OF LOVE 13
21 22 18 | 34 | SOUNDTRACK A’ WALT DISNEY 60858 (10.98/17.98) THE LION KING 1 N A 10 | FRANK SINATRA oL 28103 11 991798 SUETS ;
APITOL 28103 (11 98/17.
22 17 13 44 1 TIM MCGRAW A’ CURB 77659/AG (9.98/15.98) NOT A MOMENT TOO SOON 1 E— -
5 ; S ) 100 | 124 | 17 | CLAY WALKER GiaNT 24582/WARNER BROS. {10.98/15.98)  |F | COULD MAKE A LIVING | 50
3 2 28 11 SADE A EPIC 66686 (10.98 EQ/16.98) BEST OF SADE
—— 18| 73 66 | 41 | ALL-4-ONE A? BLITZZ/ATLANTIC 82588/AG (10.98/15.98) ALL-4-ONE 7
24 24 27 15 | SOUNDTRACK A MCA 11103*(10.98/16.98) PULP FICTION 21 — _ —
» I p [ HVE_ — e p” K79)| 94 | 102 | 13 | VARIOUS ARTISTS TOMMY BOY 1100 (10.98/15.98) JOCK ROCK VOLUME 1 79
@ RADIOACTIVE 10997*/MCA (10 98/15 98) THROWING COPPER
80 | 75 60 16 | SMASHING PUMPKINS A VIRGIN 39834~ (9.98/13.98) PISCES ISCARIOT 4
26 27 24 33 \ STONE TEMPLE PILOTS A® ATLANTIC 82607+/AG (10 98/16 98) PURPLE 1
27 % 21 61 l ACE OF BASE A’ ARISTA 18740 (3 95/15 98) THE SIGN ] 81 77 69 67 | SALT-N-PEPA A’ NEXT PLATEAU/LONDON 828392+/ISLAND (10.98/16.98)  VERY NECESSARY 4
- E— TOM PETTY & THE HEARTBREAKERS A°
28| 28| 26 | 14 Eg‘*”&m@gfsc‘o% LG (10551 o8 MURDER WAS THE CASE | 1 82 | 87| 8 | 62 1 0 0813109817 98) GREATESTHITS | 5
29 | 32 | 51 | 6§ | SOUNDTRACK coLumBi 66791 (10.98€Q/16.98)  READY TO WEAR (PRET-A-PORTER) | 29 NEWD | 1 | PATMETHENY GROUP Gerren 24729 (109811699 WE LIVE HERE | 83
30 [ 23 | 19 [ 21 | THE TRACTORS A srisT 18728 (9.98/15.98) THE TRACTORS | 19 o] T P L G OO AT
85 79 74 12 MEGADETH A CAPITOL 29004 (10.98/16 98) YOUTHANASIA 4
36 | 45 { 17 | BRANDY @ ATLANTIC 82610/4G (9.98/15.98) BRANDY | 31
2_—30 - STING 86 | 84 | 81 73 | MARIAH CAREY A® COLUMBIA 53205 (10.98 EQ/16.98) MUSIC BOX 1
3 11 FIELDS OF GOLD - BEST OF STING =
ASM 540269 (10.98/16.98) 1984-1994 i 87 | 72 | 44 | 12 | MARIAH CAREY A’ COLUMBIA 64222 (10.98 EQ/16.98) MERRY CHRISTMAS 3
33 29 30 63 | CANDLEBOX A’ MAVERICK/SIRE 45313/WARNER BROS (9 9815 98) CANDLEBOX 7 @ 99 9 | 180 | METALLICA A7 ELEKTRA 611134EEG (10 98/15.98) METALLICA 1
S| OO I LA LIS S I I S THEICONISLOVE | 20 89 | 78 | 70 | 28 | ROLLING STONES A’ VIRGIN 39782+ (1098716 981 VOODOO LOUNGE | 2
GLORIA ESTEFAN A
/)37 ¥ W 05 (0.9 EQ/16.98) HOLD ME, THRILL ME, KISS ME 9 105 | 191 | 3 | SOUNDTRACK SONY CLASSICAL 66301 (9.98 EQ/15.98) IMMORTAL BELOVED | 90
BONE THUGS N HARMONY A’ N
36 40 42 28 RUTHLESS 5526~RELATIVITY (7.98/12.98) CREEPIN ON AH COME UP (EP) 12 91 92 9% 162 | PEARL JAM A®EPIC 47857 (10,98 EQ/16.98) TEN 2
37 [ 39 ( 36 | 58 g&gﬁggﬁggﬁg\gg/ﬁ%) AUGUST & EVERYTHING AFTER | 4 92 | 9 | 92 | 168 | NIRVANA A® DGC 24425+GEFFEN (10.98/15.98) NEVERMIND | 1
- - 93 85 87 SPICE 1 I ) !
38 | 3¢ | 33 | 7 | THE BEATLES appLe 31796+capToL (15,9831 98) LIVE AT THE BBC | 3 ! @ JIVE 41507 (10.58715.56) AMERIKKKA'S NIGHTMARE | 22
94 | 80 62 3 VINCE CA 11047 (10.98/15.
50 | 164 3 SOUNDTRACK 550 MUSIC/EPIC SOUNDTRAX 66944/EPIC (10.98 EX/16.98) HIGHER LEARNING | 39 ’ 3 GIL:'A " (105515:%8) iz THOHE [N olY g
95 93 90 15 BENEDICTINE MONKS OF SANTO DOMINGO DE SiLOS A
4 | 4 | 40 | 24 | JEFFFOXWORTHVA =~ YOU MIGHT BE A REDNECK IF... | 40 ANGEL 55138 (10.98/15.98) S
41 | 8 2 BROWNSTONE — 96 | 91 85 | 88 | JANET JACKSON A® ViRGIN 87825 (10.98/16.98) JANET. 1
- MJJ 57827/EPIC (10.98 EQ/15 98} FROM THE BOTTOM UP 41
97 82 65 52 | JOHN MICHAEL MONTGOMERY A° ATLANTIC 82559/AG (10.98/15.98) KICKIN" IT UP 1
42 | 33 | 32 19 | ERIC CLAPTON A DUCK/REPRISE 45735/ WARNER BROS. (10.98/16.98) FROM THE CRADLE 1 98 | 97 | 110 | 20 | GERALD LEVERT
@ EASTWEST 92416/EEG (10.98/16.98) GROOVE ON 18
43 | 43 46 | 46 | SOUNDGARDEN A a&M 540198 (10.98/16.98) SUPERUNKNOWN 1
99 | 102 | 105 | 63 | CELINE DION A’ 550 MUSIC 57555/EPIC (10,98 EQ/16.98) THE COLOUR OF MY LOVE 4
44 | 47 53 9 ICE CUBE PRIORITY 53921* (10.98/15.98) BOOTLEGS & B-SIDES 19 SARAH MCLACHLAN
: 1 i 100 89 | 95 | 49 A FUMBLING TOWARDS ECSTASY | 50
4 38 ANITA BAKER A ELEKTRA 61555/EEG (10.98/16.98) RHYTHM OF LOVE 3 NETTWERK 18725/ARISTA (9.98/15.98)
46 | 45 | 49 | 14 | SCARFACE A RAP-A-LOT 399464/NCO TRYBE (10.98/15.98) THE DIARY | 2 126 | - 2 | PORTISHEAD GO!DISCS/LONDON 528553/SLAND (7.98/11.96) (R DUMMY | 101
* * * HOT SHOT DEBUT * * * 02 95 | 9l 14 | QUEENSRYCHE A EM) 30711* (10.98/16.98) PROMISED LAND 3
NEW» 1 THE STONE ROSES GEFFEN 24503 (10.98/16 98) SECOND COMIN 47 CARRERAS, DOMINGO, PAVAROTT} (MEHTA) A
R ERETT c c 103 | 8 | 84 | 21 ATLANTIC 82614/AG (14.98/19.98) THE 3 TENORS IN CONCERT 1994 4
JACKSON A ARISTA 18759 (10.99/15.98) WHO | AM 5 104)| NEW D> 1 | THE ROOTS DGC 24708/GEFFEN (10.98/15.98) B DO YOU WANT MORE?!!1?2! | 104
NINE INCH NAILS A
49 1 5L | 6 A6 VT INTERSCOPE 92346/AG (10.98/16.98) THE DOWNWARD SPIRAL | 2 105)| 149 | 161 | 205 | ENIGMA A’ CHARISMA 86224/IRGIN (9.98/13.98) MCMXCAD. | 6
50 | 41 | 34 | 17 | BROOKS & DUNN A ARISTA 18765 (10.98/15.98) WAITIN’ ON SUNDOWN | 15 106)| 125 | 117 | 32 | DAVID BALL @ wARNER EROS. 45562 (9.98/15.98) THINKIN' PROBLEM | 53
51 | 53 | 50 | 1l | JIMMY PAGE & ROBERT PLANT A ATLANTIC 82706%4G (14.9819.98)  NO QUARTER | 4 107|107 | 115 | 16 | DAVE MATTHEWS BAND UNDER THE TABLE AND DREAMING | 34
52 | 49 41 29 | SOUNDTRACK A’ EPIC SOUNDTRAX 66329/EPIC (15.98 EQ/24.98) FORREST GUMP 2 108 | 109 | 99 36 | JOHN BERRY @ LIBERTY 80472 (9.98/13.98) JOHN BERRY | 85

(O Albums with the greatest sgles ga_ms‘thi_s week. . Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 album units (250,000 for EPs). A RIAA certification for shi
numeral 10|lgwmg the symbol. *Asterisk mduca{es LP is available. Most tape prices, and CD prices for WEA and BMG (abels, are suggested lists. Tape prices marked EQ, and all other CD
shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. @R indicates past or present H

shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a
prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer
eatseeker title. © 1995, Billboard/BP] Communications, and SoundScan, Inc.
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- R‘g
Songs o} Billie Holiday
For 30 years she longed to record the Billie Holiday songs she loved as a child. But rhythm & blues had iaken her 1o

the Rock and Roll Hall Of Fame, and 40 years in show business had carved strong impressions about the nature of her
skills. Few believed she could make these jazz classics her own.

Fita chose to challenge the barriers of doubt.
She listened to her heart...
And gave voice to her dream.

That dream became Mystery Lady - Songs of Billie Holidwy, Billboard's #11 jazz album for 1994, a critical and
commercial success that made Liia the magazine's #3 jazz artist of the year.

And nows ¥ U_vzuu_ruk/"'_‘r iation

"At a time when too may tribute albums are either self-indulgent or apish," wrote Billboard, "one finally comes
along that spotlights both honoree and devotee..."

"In a plain-spoken, unembellished manner,"” said the Los Angeles Times, "James delivers...with remarkable
authenticity and conviction.”

Words of praise can't do juslice lo the artistry of Etta James.

Only vou can.

B o

Best Jazz Vocal Performance
Etla James
Mystery Lady - Songs of Billie Holiday
produced by Jolin Snyder

Private Music. Headed in a new direction.

if

© 14995 Private Inc. Distributed Warldwide by BVMG

www americanradiohistorv com


www.americanradiohistory.com

ilbmrd® 200 continued

FOR WEEK ENDING FEBRUARY 4, 1995

g g 5
8 = g &2 [
= = < x | 2 -t =
5l nE | Eo | gk iz 2u 58 |29 | €| ARTIST TITLE | 23
% tj;j Z E § § g% ‘L\Aszl ELUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSEWE/CD)TITLE E’ § E ; % g i g:’ §E LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa
— - o
109) 117 ) 122 | 30 | PAM TILLIS @ ARISTA 18758 (3.98/15.98) SWEETHEART'S DANCE | 51 155 | 147 | 130 | 50 | SOUNDTRACK A’ RCA 66364 (10.98/16 98) REALITY BITES 13
110 | 110 | 104 | 114 | SOUNDTRACK A" ARISTA 18699* (10.98/15.98) THE BODYGUARD 1 156 | 154 | 163 9 CHANTE MOORE SiLAS 11157/MCA (10.98/15.98) A LOVE SUPREME 64
DEMON KNIGHT 157
111103 | 93 | 80 | TONI BRAXTON A° LAFACE 26007/ARISTA (9.98/15.98) TONI BRAXTON | 1 NEWP | 1 | SOUNDTRACK AILANTIC 82725/AG (10.98/16.98)
112 | 104 | 101 | 24 | IMMATURE @ MCA 11068 (9.98/15.98) PLAYTYME IS OVER | 88 158 | 141 | 145 | 35 | JON SECADA A SBK29272/EMi (10.98/16.98) HEART, SOUL & A VOICE | 21
f13 113 l 131 | 15 | THUG LIFE INTERSCOPE 92360/AG (9.98/15.98) VOLUME | | 42 159 | 153 | 146 | 22 | PATTY LOVELESS @ £PIC 64188 (9,98 £Q/15 98) WHEN FALLEN ANGELS FLY | 60
= A — (9.98/15.98) (I8 WISHES | 160
114 | 118 ) 123 | 82 | THE CRANBERRIESA ~ EVERYBODY ELSE IS DOING IT, SO WHY CANT WE? | 18 W | " R AR RoRsEsas R GE
@ 158 | 170 | 88 fﬁ[}:zﬁggif sﬁscws*me (10.98/15.98) BB THE JERKY BOYS | 80 161 | 164 | 155 | 52 | ALICE IN CHAINS A’ COLUMBIA 57628" (7.98 £EQ/11 98) JAR OF FLIES (EP) | 1
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AFTER DELAY, RCA READIES HARRY NILSSON BOX

Tribute Assists Gun-

(Continued from page 12)

Paul Williams, who said Nilsson wanted
“Girlfriend” on the boxed set, but was
concerned about the suitability of the
original tape. Lacey assured Williams
that the tape, if edited, could be used.
About a day later, Lacey learned that
Nilsson had died.

Williams, VP of strategic marketing
at RCA, says that virtually all the tracks
on the anthology were taken from first-
generation master tapes. In cases where
the original production and preprodue-
tion masters had deteriorated, instead of
making a copy of an inferior master,
Williams went to the original multitrack
tapes from which the masters were
recorded and reconstructed the songs,
using the master as a guide.

Williams says the project was con-
ceived in early 1993, when Nilsson in-
formed RCA that he wanted to tour and
assemble an anthology album. He says
Nilsson was unhappy with previous
greatest-hits collections. But on Valen-
tine’s Day 1993, Nilsson had a massive
heart attack, and the tour plans were
shelved. He did, however, compile a list
of 54 tracks he wanted included on the
set. In early January 1994, he was inter-
viewed by Dawn Eden for the liner
notes. Eight days later, he died at home.

The RCA boxed set was scheduled to
come out in April, but the decision was
made to put the project on hold,
Williams says, because he did not want
the public to think the label was trying to

CAPITOL TO ISSUE BEACH BOYS’ ‘LOST’ SOUNDS

(Continued from page 10)

but, No. 3, doesn’t presuppose that we
know everything about the process, that
we should go in and actually try and
make the record?”

To explain what “The ‘Smile’ Era”
seeks to be, it is necessary to discuss
what it is not—the completed “Smile” al-
bum—and to examine its checkered his-
tory.

In 1966—following six months of ses-
sions that resulted in the elaborate sin-
gle “Good Vibrations,” a huge No. 1 hit
for the Beach Boys—DBrian Wilson be-
gan studio work on an album project
first known as “Dumb Angel,” and later
as “Smile.” Wilson was serving as pro-
ducer and composer; the lush, eryptic
lyrics were supplied by Van Dyke Parks.

Wilson reportedly completed a two-
part, six-minute version of the impres-
sionistic single “Heroes And Villains.”
An album cover printed for “Smile” in
'66 featured a song list supplied by Wil-
son that also included the titles “Do You
Like Worms,” “Wind Chimes,” “Surf’s
Up,” “Cabin Essence,” “Wonderful,”
“I'm In Great Shape,” “Child Is Father
To The Man,” “Vega-Tables,” “The Old
Master Painter,” and a suite known as
“The Elements.”

Recording sessions, which were
breathlessly covered by the nascent
rock press, continued into the early part
of 1967; Capitol promised “Smile” to re-
tailers in trade ads. And then ... noth-
ing. In May 1967—weeks before the re-
lease of the Beatles' “Sgt. Pepper’s
Lonely Hearts Club Band”—the Beach
Boys’ publicist Derek Taylor announced
that the album was “scrapped.”

Why? Leaf, who is serving as compi-
lation co-producer of “The ‘Smile’ Era”
with Mark Linett and annotating the
set, says, “There are as many reasons
that ‘Smile’ didn’t come out as there are
reasons why our federal deficit will nev-
er be balanced.”

Leaf cites among those reasons a
March 1967 suit filed by the Beach Boys
against Capitol for some $225,000 in un-
paid royalties; dissension within the
group, which included Wilson’s brothers

NEW YORK—A4 trihute album of
songs written by Hary Nilesow and
racordaed by such diverse artizts as
Brian Wilson, Aimes Mann, Adrian
Below, and the Roehes will be re
leased in April, with prolits and royal-
lies going to the Coalition To Stop
Gun Violaiee.

Milzson was actively involved with
the organization in the derade before
his desth inJameary 1984, Hiz commiit-
ment waz a reaction to the handgin
murder of his elose friend John
Lennon.

Among the 23 triacks on the album is
“Lay Down Your Arms," a duet by
Ringn Starr and Stevie Nicks, The
previously umcleased song was writ-
ten in response to Lennon's fatal
shooting in 15930,

The album, “For The Love OF Har-

capitalize on Nilsson’s death by rushing
an anthology into the marketplace.
Instead, Williams and other RCA ex-
ecutives worked with Nilsson’s widow,
Una, securing her permission to contin-
ue with the project and choosing photos
from her boxes of materials. Williams
says, “This record has come out because

¢ (Bvervbady Sings Nilsson),” is com-
ing out in April or the MusieMasters
Label, which is distributed hy BMG. Tt
will faltow by two manths the release of
# two-dise anthaloagy of Nilszon's
works on RCA (Spe story on page 12,

The wrtists on the tribute are donast-
ing 1% of their royalties, and the Ta-
bel is giving all its net profits to the
un-control organization,

The apening track of the zet, “He-
merber:” ja the st Nilsson song ever
recarded by Randy Newman. In 1970,
Nilzsor: et an entive album of songs by
the then-unknown Newman.

Somne other selections are Mann®s
versiorof “One.” Below's “Me And My
Arrons,” Wilson's vover of “This Conld
e Thi: Might,” the Hoches with Mark

“Johnson on “Spaceman,” Richard
Barone’s take on “I Guess The Lord

Control Grdup

Must Be In Now York City,” Fred
Sehneider's “Coconit,” LaVern Bake

er's remake of “Jump Tnio The Fire” |

and Péter Wolf & the Houseparty 5
doing “You're Bresking My Heart”

Other artista on the album are
Mare Cohn, Joe Ely, Stove Forbert,
dermifer Trynin, Al Koaper, Vietoria |
Williarms, Marshall Crenshaw, Jelly
fish, Ron Sexsmith, Bill Lioyd, John
Cowan, Jimmy Webh, and Gerry
Bevkley with Robert Larmm and Cad
Wilsan,

The project was eoneeived and pro- |
duced by concert producer Danny
Rapilian and Kooper, whu was a
friend of Nilsson's (Billbosid, Jan, 29,
1994). A project represenlative says
Nilzzom gave his support to the trib-

ute hafore he died.
DON JEFFREY |

Una Nilsson wanted it to.” Through an
RCA representative, she declined to be
interviewed.

The booklet contains a detailed
discography, liner notes, and rare pho-
tos of Nilsson with his mother, his wife,
his seven children, and many well-
known musicians, like John Lennon and

Ringo Starr, who were his close friends.
The penultimate photo shows Nilsson
holding a sign that says “End Handgun
Violence,” a cause Nilsson was commit-
ted to after Lennon was shot dead.

The marketing plan for the album will
target Nilsson's fan base through
fanzines and publications for collectors

and audiophiles, says Frankie Pezzella,
manager of strategic marketing at RCA.
Because of Nilsson's relationship with
the Beatles and the Monkees (their
recording of his “Cuddly Toy” was an
early break for Nilsson), fanzines like
Beatlefest and Monkee Business are
among those targeted.

At radio, RCA is concentrating on the
album alternative, easy listening, and al-
bum rock formats. Stations will be pro-
vided with an 8-to-10 track sampler
around the time the album is released,
as well as complimentary copies of the
boxed set for contest giveaways. No sin-
gle will be released commercially.

The sampler also will be released to re-
tail for in-store play. Regional salespeo-
ple from RCA and its distributor, BMG,
will work with retailers on special promo-
tions, advertising, and, most likely, dis-
count programs involving Nilsson's cata-
log albums on RCA. There also may be
re-releases of titles that have been delet-
ed from the catalog, says Pezzella.

The initial shipment will be 20,000
units. List prices are $23.98 for two cas-
settes and $29.98 for two CDs.

Other Nilsson projects are also in the
works. A tribute album is scheduled to
come out in April (See story, this page).
And, shortly before he died, Nilsson
recorded the vocal tracks to some new
songs he had written, with the intention
of putting out his first album of original
work in more than 10 years.

Carl and Dennis and cousin Mike Love,
over Parks’ opaque lyrics; and Brian
Wilson’s own insecurity.

Wilson, Leaf says, “was like a guy at
the edge of a cliff, about to step off into
the great creative unknown. Here's Bri-
an, who in three years has gone from
surfing to ‘Heroes And Villains.” Maybe
it was too fast.”

Shards of the music were heard in
succeeding years: A truncated version of
“Heroes And Villaing” became a No. 12
single for the Beach Boys in 1967, and
cannibalized or re-recorded versions of
“Smile” songs appeared on such subse-
quent albums as “Smiley Smile” (a poor-
ly received, quickly recorded doppel-
ginger released by Capitol in 1967),
“20/20,” and “Surt’s Up.”

Insucceeding years, the album has at-
tained legendary proportions. An entire
book has been published about its mak-
ing and unmaking: Domenic Priore’s
1988 work “Look! Listen! Vibrate!
Smile!,” which is set for a new edition
this year (see story, page 10). Several ex-
travagant bootleg albums drawn from
the sessions have been issued.

Warner Bros. unsuccessfully tried to
get the Beach Boys, then under contract
to the label, to complete “Smile” in 1973.
In 1988, Capitol’s plans to release a
“Smile” package, reported in several na-
tional publications, also came to naught.

Watkins says that Capitol’s decision
to move forward on “The ‘Smile’ Era”
was sparked by the positive response to
a 1990 series of twofer Beach Boys re-
leases and the 1993 gold-certified boxed
set “Good Vibrations: 30 Years Of The
Beach Boys,” which contained some 30
minutes of mostly unreleased material
recorded for “Smile.”

Leaf says, “The reason I think people
react so strongly to [the box’s unissued
“Smile” tracks is that] it’s like being in
the studio with Picasso painting, and
he’s interacting with the brushes and the
canvas.”

Watkins says of the current project’s
objective, “There isn't a ‘Smile’ record.

But there was a period of time when peo-

ple were working on ‘Smile,” and that
creative process is what we're trying to
explore here.”

Engineer Linett, who worked deep in
the Beach Boys’ tape vaults while serv-
ing as co-producer of the 1993 boxed set,
says “The ‘Smile’ Era” will be culled
from a considerable amount of period
material.

“In front of me is about 11 songs,”
Linett says of the tapes currently in
hand. “If you figure it’s about 40 minutes
a reel, that’s somewhere about 350, 400
minutes, not including [the tapes for]
‘Good Vibrations, which is another six or
seven hours. [t's a tremendous amount
of material.

“We hope to include every song that
was possibly going to be part of ‘Smile,””
Linett continues. “I have to emphasize
[possibly], because I'm not sure that Bri-
an at the time knew what was finally go-
ing to be included, or what it was going
to be called.”

Linett says that the assemblage of
“The ‘Smile’ Era” will probably be “very
similar to disc five on the box, where we
really made an attempt to show the
work in progress—in other words, how

Brian worked and how he put these
things together, and take them as far as
they went.”

Two discs will be made up primarily of
“Smile” material, while a third bonus
disc will be devoted to the lengthy “Good
Vibrations” sessions, which Linett says
may include a first stereo version if the
tapes can be uncovered.

Watkins says tentative plans call for
“The ‘Smile’ Era” to be released in a
double-clamshell box, slip-cased to
house a booklet. If original art is ob-
tained, the packaging could include ma-
terial from the 12-by-12 booklet—in-
cluding line drawings by Frank Holmes
and photos—printed for the original
“Smile” album and ultimately de-
stroyved.

Several tasks remain for Capitol's
“‘Smile’ Era” team. Says Linett, "I
certainly want to talk to [Brian] about
this. He knows the answers to a lot of
these questions, and hopefully he'll be
some help. The other big thing is,
we're hoping to look around and see if,
now, with this project in hand, if we
can't find some of this material that
seems to have slipped out of the vaults

over the years ... Anybody out there
who has anything to contribute, I'd
certainly love to hear from them,
anonymously or otherwise.”

Brian Wilson's busy schedule has
made him unavailable to the Capitol
tean: in recent weeks. He recently at-
tended the premiere of Don Was' doc-
umentary about him, “I Just Wasn't
Made For These Tintes,” at the Sun-
dance Film Festival in Utah, and will
marry his longtime girlfriend Melinda
Ledbetter in February.

The team also plans to consult with
the other members of the Beach Boys.

One matter that Linett is convinced
of is that Brian Wilson will not assent
to do any new recording on the
“Sinile” material. “1 can’t imagine that
he would have any interest in doing
that,” he says.

But Leaf says the “Siile” music has
enduring value, even in its incomplete
form: “It’s one of the most beautiful col-
lections of pieces of music ever com-
posed, period. And it comes from one of
our most important composers. It’s like
discovering unfinished symphonies by
Mozart.”

BOOK CRACKS BEACH BOYS’ ‘SMILE’

(Continued from page 10)

tnail order, Samuel French Music, Mid-
night Records, and other cult- and col-
lector-driven distribution channels.

Key to the new edition’s consumer ap-
peal is a wealth of previously undiscov-
ered information about the making of
Brian Wilson's lost masterwork, the re-
sult of exhaustive research by Priore
and other Beach Boys scholars.

The contents include extensive ac-
counts of the origins and development of
each of the album’s tracks, as well as ar-
ticle reprints and new interviews with
pop musicians of the period that place
the “Smile” project in the historical con-
text of ’60s rock experinientation.

Communicating around the world by
phone, mail, and in the pages of some

eight Beach Boys periodicals, Priore
and fans sifted through source material,
ranging from recording-studio session
logs to Capitol’s tape archives and musi-
cians-union work-sheets.

The track-down took on Mike Ham-
merish dimensions. One music sleuth,
Priore says, “chased down the Social Se-
curity number of one of the session play-
ers [bassist Carole Kaye], looked her up
in the phone book, and called her.” The
resulting interview “solved a key mys-
tery” about the hitherto unreleased
track “I'm In Great Shape.”

While neither Priore nor last Gasp’s
Gilbert have approached Capitol about
cross-promoting the book with the
“Smile” CD release, Gilbert says,

“That’s certainly something we could do.
Tt would make a lot of sense.

“It may seem obsessive to go into such
detail about musie from this period,”
says Priore, whose past efforts have in-
cluded consulting on the preparation of
Capitol’s boxed set “Good Vibrations: 30
Years Of The Beach Boys.” *“But re-
memnber: These are the best recordings
the Beach Boys have ever done.
Nowhere are their vocals more full, their
tracks more elaborate, their music more
dynamic. They represent Brian Wilson's
artistic pinnacle and, therefore, stand
among the best records of the 1960s. No
one should take that for granted, and
everyone should have the access to en-
joy them.”
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Robert Clivilles, Barbara Warren-Pace and everyone at Cole/Clivilles Music
Enterprises, regret to announce the passing of David Cole due to complica-

tions arising from spinal meningitis on January 24, 1995. He was 32 years old.

David Cole, along with partner Robert Clivilles produced such artists as
Whitney Houston, Mariah Carey, Aretha Franklin, Seduction and their own
group, C + C Music Factory as well as various other artists. Both David and
Robert were recipients of the Grammy® Award for Album Of The Year as
producers of T4e Bodyguard at last year’s awards. Their group, C + C Music
Factory won twenty-eight awards including five American Music Awards,

five Billboard Awards and two M'TV® Video awards.

David first became involved in music as a boy in his church choir. He moved
to New York and teamed with Robert Clivilles as disc jockeys on the New
York club scene. They joined forces as remixers and had rheir first big

success remixing Natalie Cole’s “Pink Cadillac.”

Vendetta Records, a division of A & M Records, signed David and Robert’s
girl group, Seduction. Seduction’s Gold album spawned four hit singles

including David’s composition “Two To Make It Right.”

The duo then created C + C Music Factory which achieved worldwide

fame and success.

We will all miss David very much.

COLE/CLIVILLES
MUSIC ENTERPRISES

wwwW americanradiohistorvy com
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VERVE FORECASTING BOTTI WILL BLOW AWAY FANS

(Continued from page 10)

jazz-instrumental influences, he’s quick
to note that his songwriting and playing
are more concerned with pop-vocal
stylings than jazz-instrumental wizardry.

“I grew up listening to alot of jazz, but
came to New York and worked with a lot
of pop producers like Arif Mardin and
Hugh Padgham, and wanted to marry
my jazz background with their pop sen-
sibility,” says Botti. “Consequently, the
production aspects and the players on

my record mostly come out of a vocal-
based platform.”

Saxophonist Michael Brecker is about
the only musician on “First Wish” with
heavy instrumental-jazz recording ex-
perience. The other “handpicked” ses-
sion players include drummers Jerry
Marotta and Steve Ferrone, key-
boardists Paul Joseph Moore and
Mitchell Froom, bassist Pino Palladino,
and guitarists Shane Fontayne and

Mare Shulman. Kevin Killen co-pro-
duced “First Wish” with Botti, who says
it's Killen’s first nonvocal album, having
worked with artists like Peter Gabriel
and Jane Siberry—two of Botti’s many
singe1/songwriter role models.

“I've gravitated toward pop music
with an emphasis on production and
songwriting and singing—Gabriel,
Siberry, Sting, Bryan Ferry, Annie
Lennox, Don Henley, Robbie Robert-

e e ———— S S e
STUDIOS LINE UP BEHIND TOSHIBA/TIME WARNER DIGITAL VIDEODISC

(Continued from page 4)

“makes sense” but could live with two.
The choice, he adds, would be “great for
the consumer.”

Disney’s position is much the same.
“While DVD is a very promising format,
we don’t exclusively support one over
another,” says Buena Vista Home Video
VP of publicity and event marketing
Tania Moloney. “But just because we
weren't at a press conference doesn’t
mean we won't do something in the fu-
ture.” Disney, meanwhile, needs to
know more about manufacturing costs.

“That’s the only negative” for Time
Warner/Toshiba, says consultant Dick
Kelly of Cambridge Associates in Stam-
ford, Conn., who thinks the manufactur-
ing cost could be as high as $1.75-$1.80
per two-sided disc, within 25 cents of a
VHS cassette. He estimates manufac-
turing costs for the Sony/Philips system
at $1.10-$1.15 per unit.

Answers should be sorted out by the
time Thomson is ready to take the lead
position in the player launch. Chair-
man/CEO Alain Prestat said in Los An-
geles that the company is planning a
worldwide push early next year under
its RCA brand name.

None of the other manufacturers an-
nounced availability dates, but a DVD
advisory board, similar to the one
formed to introcluce the audio CD, will
be formed to coordinate marketing. “We
expect there will be a cooperative effort
to introduce this new produect to con-
sumers,” said Pioneer senior VP of new
technology Mike Fidler.

Hollywood is expected to back the
launch with at least 250 titles. Lieber-
farb said Warner will begin releasing
movies on DVD at sell-through pricing
during the first half of 1996 simultane-
ously with all new Warner videocassette

CASSETTES
IN 7 DAYS!

300 C-12 Cassettes
for only $495

INCLUDES:

= FREE graphic design

= Black & white inserts

+ Major label quality

» No-Fine-Print Guarantee

"

DISC MAKERS

AMERICA'S #1 MANUFPACTURER FOR THE INDEPENDENT MUSKC INDUSTRY
Qutside USA call: {215) 232-4140 « FAX (215} 236-7763

Call today for our 1995
full color catalog

1-800-468- 9353

24 HOURS TOU FREE

releases. MGM/UA’s Cohen says, “I
don’t know what precise marketing
steps we're going to take,” but he too is
partial to sell-through. Even with $1.75
per dise in manufacturing costs, Kelly
doubts the studios will have any problem
offering discs at $20-$25 each.

Mindful of the media beyond movies,
Time Warner chairman/CEO Gerald
Levin used his Los Angeles presenta-
tion to promote DVD’s storage capacity,
15 times greater than a CD-ROM disc.

“Don’t think of the DVD simply as a glo-
rified videocassette,” said Levin. “Think
of it, instead, as a very powerful and
cost-efficient storage device.” However,
consumers would have to purchase add-
ons to play CD-ROMs.

Levin hoped history would repeat it-
self. “We’ve never believed that new
technology wipes out the old,” he said.
“After all, TV didn’t kill off radio, home
video didn't kill off pay-TV, and DVD
won't kill off videocassettes.”

BLOCKBUSTER SIGNS SWIMSUIT VID EXCLUSIVE

(Continued from page 9)

Illustrated and Blockbuster likely will
broaden their relationship to encom-
pass other marketing programs that
“may or may not include video compo-
nents,” says Zales. “There are a num-
ber of opportunities we might take ad-
vantage of.” For example, 20
Blockbuster outlets in suburban New
York and Connecticut are testing sales
of the magazine.

The “Swimsuit” phase begins Feb.
15. Blockbuster is offering the title for
$5.99 with the purchase or rental of an-
other cassette or alone for the suggest-
ed list price of $14.95. Initial demand
will be fueled by a Blockbuster 30-sec-
ond spot scheduled to run during the
hour-long swimsuit special on NBC
Feb. 14 at 10 p.m. and full-page ads ap-
pearing in the Feb. 13 and Feb. 20 is-
sues of Sports Illustrated.

Sports Illustrated’s TV division,
which produced “Swimsuit” for the
first time, has also spun off the sound-
track into a music video featuring
Travis Tritt and the swimsuit models.

Finally, SI will use “Swimsuit” and
one of PolyGram Video’s NFL cas-
settes as a “surf and turf” subscription
premium, which serves to point out the
availability of the same titles at retail.

Perhaps because “Swimsuit” has
had a low protile of late, Zales says, “we
haven’t heard anything yet from other
retailers. We’'ll deal with it when it
comes.” VSDA marketing director Bob
Finlayson, while concerned that the as-
sociation’s rank and file are excluded,
acknowledges Blockbuster doesn’t
have to justify a business decision.

“That’s what drives these kinds of
things,” he says. “We're not naive.”

son, and bands like Seritti Politti and the
System, whom I've recorded with,” Bot-
ti says. “So my songwriting marries pop
music with the trumpet: I view the trum-
pet as a voice which isn't influenced by
instrumentalists but by songwriters and
singers. If you take my trumpet part
away from any given track, you'd think
that what’s missing is a vocal track.”

The album’s sole vocal track, “Like 1
Do Now,” came about when Brickell
heard Botti's music for it and asked to
write the lyries. The cut—along with
“Worlds Outside” and “On The Night
Ride”—appears on a CD sampler pack-
aged on a sell sheet inserted into Verve
distributor PGD’s pop new-release book
for February.

“When the accounts go through the
book, they have the music right there to
pop into their players and get a taste,”
says Verve’s VP/GM Chuck Mitchell.
“What we're trying to do is get people to
hear the record, because they’ll responcd
immediately. We're all carrying five or
six in our briefcases to give out to all
walks of taste makers.”

While there are no plans for a video
yet, Mitchell says that Verve has cre-
ated an electronic press kit lensed on
film by Bon Jovi and Victoria Williams
video director Troy Smith to give it “a
strong contemporary video feeling.” To
further his pop push, Botti plans a
March gig at New York’s hip Mercury
Lounge rock club, to be followed by a
spring tour.

Botti also has film-score aspirations
and says he’s received offers emanating
from his track on Windham Hill's sam-
pler “The Bach Variations.”

Botti chose to sign with Verve, he
notes, because Roberts and A&R VP
Guy Eckstine understood his desire to
take his music pop “rather than stick it
into a jazz framework.” Roberts says,
“The classic A&R problem of us having
a better idea of who you are than you do
didn’t exist with Chris. He’s one of a rare
breed of artists who come to you with
music which is really complete—even in
the demos. He's in tune with what he re-
ally wants to say, which makes us confi-
dent in signing him.”

——— e — e e e
MCLACHLAN’S MIXED-MODE SET CAPTURES RAW TAKES OFF ‘FUMBLING’

(Continued from page 10)

er and overplaying like crazy, but noth-
ing mattered. We were having fun, and
I think that shows.”

The other “Freedom Sessions”
songs, all variations on “Fumbling”
tracks, are perhaps more startling be-
cause of the comparisons possible. “I've
talked to some people who are fans of
‘Fumbling,” and they were 30 seconds
into some tracks before they realized it
was the same song,” says Terry
MecBride, president of Canada’s Nett-
werk Records. “These aren’t remixes;
they are radically different versions.”

The lush “Mary,” for instance, here is
stripped all the way down to its demo
roots, while “Ice Cream” becomes
“more lighthearted,” McLachlan says,
in this alternate version that was
recorded in a basement. “In other
songs, you can hear us experimenting,”
she says, and adds, laughing, “not al-
ways successtully. I wanted to cali this
“The Freedom Sessions’ because it was
like taking my ego and putting it under
my boot.”

The stories behind each of these new
alternate versions are personally relat-
ed by McLachlan on the nultimedia
portion of the dise. This narration, she
says, was her idea, even though the
multimedia concept itself ongmated
with MecBride. “I was very skeptical,”

she says, confessing to a complete lack

of previous computer knowledge. “But
I'm thrilled with the result.”

For McBride, the McLachlan album
is his label’s second release in the
mixed-mode album format he dubs
“CD + MM.” The first such release was
last fall for the Canadian band Ginger,
although that one was released in two
separate versions (one multimedia, one
conventional). McBride anticipates at
least half of his label’s releases this year
will be in the dual CD/CD-ROM for-
mat, and 75% by 1996.

This release is the first of its sort for
Arista, however, and the highest-pro-
file release yet by any major label of a
“mixed-mode” album.

Wingate says the multimedia ele-
ment adds an extra selling point that
will be used to complement the tradi-
tional marketing push behind an al-
bum.

“We will sell it both ways,” he says.
“It is a ‘Sarah unplugged’ type of set
that will appeal to core Sarah fans for
the music alone, and it will sell very
strongly on that alone. And those core
fans with computers will want it for the
very private look at Sarah they get
through the home movies, pictures,
and videoclips they get in the multime-
dia part. But then, there is a whole oth-
er audience of multimedia fans who
might be drawn in because of the mul-

timedia aspect, and then discover
Sarah that way.”

“New converts,” too, who discovered
McLachlan only with her break-
through “Fumbling” will be exposed on
the multimedia portion of “Freedom
Sessions” to her two earlier albums,
1988’s “Touch™ and 1991’s “Solace,” via
audioclips and videoclips from those
releases.

“That is a very important element
now that Sarah has gone platinum, and
people are starting to really focus on
her earlier works,” Wingate says. “This
ix a perfect vehicle to turn on the casual
or new fan to her other albums.”

McLachlan begins a new tour behind
“Fumbling Towards Ecstasy” March 2
in San Francisco; the dates will be used
to expose fans to “The Freedom Ses-
sions” through the installation of com-
puter kiosks in lobbies, at which atten-
dees can get hands-on experience with
the disc.

Avista also is developing specialized
retail point-of-sale materials, Wingate
says, that will highlight the multimedia
aspect of the new album, which he ex-
pects to be merchandised right along
with traditional albums.

The album cover itself alerts buyers
to the fact that the album is a “full-
length music CD plus multimedia CD-
ROM.”
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BETWEEN THE

BULLETS

™

by Geoff Mayfield

THE ROAD TO NORMALCY: It looks like the annual postholiday slowdown
has pretty much faded. Of the albums that appeared on The Billboard 200 last
week, 28 manage an increase on the new list. That’s not a big number for this
chart, but it marks a sharp contrast to two weeks ago, when none of the titles
from the previous chart showed a gain. And, lo and behold, we even see a cou-
ple of increases in the top 10, a rare sight this time of year. The Cranberries,
whose second single bullets at No. 11 on Modern Rock Tracks while the first
single continues to cross over to album rock and top 40 stations, post a 10-
6 jump and a 5% sales gain on The Billboard 200 (82,000 units). Meanwhile,
TLC rides the multiformat suceess of its “Creep” single to a 1% gain in album
sales (81,500 units), enough to leapfrog over Mary J. Blige (76,000 units). The
Cranberries and the R&B tandem of Blige and TLC have been three of the
hotter acts in 1995’s early going.

ON THE AIR: Garth Brooks rules record stores and television airwaves,
as his Jan. 18 special conquered its time slot with an 11.7 rating and an 18
share. The NBC program ranked No. 29 among the week’s programs; its expo-
sure wins the country king a fifth week at No. 1 on The Billboard 200 and
a sixth week atop Top Country Albums (238,000 units sold). Brooks’ decline
is less than 1% and certainly would have been larger were it not for the TV
shot. His reign on the big chart will be threatened next week by the how of
Van Halen, which is certain to be top dog among retail outlets. If Brooks
does manage to fend off the rock band’s attack, sales from rackjobher-serviced
stores will be to his advantage, but I strongly suspect Van Halen will win the
duel.

GE’I‘I‘ING TO KNOW YOU: The first quarter is an ideal time of year to
make headway with new and developing artists, illustrated this week by Great-
est Gainer Hootie & the Blowfish (21-12), Pacesetter Bush (187-125), and
the Hot Shot Debut earned by the Stone Roses’ first Geffen album (No. 47).
Hootie’s 25% gain boosts the hand’s unit count by almost 12,000 units, good
for a one-week total of about 58,500 units. Bush sees a 37% gain, which earns
a one-week sum of more than 9,000 units. The Roses’ bow is 39 places higher
than the peak earned by its critically praised first album on Silvertone/RCA,
which stalled at No. 8 in 1990. Other up-and-comers with momentum on The
Billboard 200 include the Routs, DGC’s first hip-hop act, which debuts at No.
104; rapper the Notorious B.1.G. (67-54); sophomore Des’ree (76-61); modern
rockers Portishead (126-101 on an 18% gain) and the Flaming Lips (170-128,
with a gain exceeding 19%); and country singers Wade Hayes (166-143) and
Lari White (174-160).

ROLL OVER, BEETHOVEN: Soundtracks continue to be meaningful in the
early part of the new year; witness the rise of the soundtrack from the Ludwig
Van Beethoven biopi¢ “Immortal Beloved.” A 6.5% increase pushes the title
3-1 on this week’s unpublished Top Classical Albums list, ending the 20-week
reign posted by “The 3 Tenors In Concert 1994.” On The Billboard 200, it
moves 105-90, and, with the bow of the “Legends Of The Fall” soundtrack
(No. 187), Sony Classical has two titles on the big chart, an unusual distinetion
for a classical label. Other bulleted soundtracks: “Higher Learning” (50-39),
“Dumb And Dumber” (71-64), “Demon Knight” (which debuts at No. 157), and
a cable-juiced re-entry by “Sleepless In Seattle” (at No. 173).

CONTINUING WHERE IT LEFT OFF: I think T read somewhere that
1994 was Geffen’s biggest year ever (Billboard, Jan. 21). The label is still hot
in "95, as it sells the three highest debuts on The Billboard 200. Along with
the aforementioned Stone Roses and Roots, Geffen also sports a handsome
entry from contemporary jazz stalwart Pat Metheny Group (No. 83, with
13,500 units). This is Metheny’s highest chart position since 1989, when “Let-
ter From Home” peaked at No. 66. The guitar wizard’s last Pat Metheny
Group album, 1993’s “The Road To You,” and his 1994 joint venture with John
Scofield on Blue Note, “I Can See Your House From Here,” each had two-
week runs on The Billboard 200, with the former peaking at No. 170 and the
latter at No. 181.

-ROAARIKET WATCH
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CLAPTON ‘CREAM’ ON POLYDOR
Polydor brings the “cream” of Eric
Clapton’s music to the U.S. March 7
with the 19-track CD compilation
“Cream Of Clapton.” Re-mastered
tracks exclusive to the U.S. configu-
ration include “Blues Power,” “Let It
Rain,” and “Hello Old Friend.” (A
U K. version of the title was released
in 1994.) Polydor also plans a May re-
lease of “The Very Best Of Cream,”
a remastered 20-track compilation,
which hit the U.K. in late January.

HARRISON SUES EX-BIZ MANAGER
George Harrison and his publishing
and film production and distribution
companies, Harrisongs Ltd. and
HandMade Films Ltd.,, have
filed suit against his former longtime
business manager Denis O’Brien. In
the action, filed Jan. 20 in Los
Angeles Superior Court, Harrison al-
leges that since 1973, fraudulent and
negligent conduect by O’Brien fi-
nanced “a lavish international life-
style” for the manager, while expos-
ing the musician and his firms to
losses of at least $25 million. Neither
O’Brien nor his attorneys could be
reached at press time.

ALLIANCE ADDING NEW LABEL

Alliance Entertainment Corp. is
on the verge of acquiring Sound
Solutions, a budget label with of-
fices based in Somerset, N.J., and
Montreal. The two companies have
huddled numerous times over the
past four years, but this is the clos-
est the two have been to making a
deal, say people familiar with ne-

gotiations. If the deal goes
through, Sound Solutions would
join Concord Jazz and Castle Com-
munications in Alliance’s growing
portfolio of budget labels.

P’GRAM: NO ‘PRISCILLA’ PPV
PolyGram Video, seeking even
greater support from retailers, is
slamming shut the pay-per-view
window on Golden Globe nominee
“The Adventures Of Priscilla,
Queen Of The Desert,” due in
stores April 4. IU’s the first time a
movie of this stature will have no
PPV exposure, says senior VP Bill
Sondheim. Sales of key titles have
gained 15% since PolyGram began
postponing PPV until 90 days after
cassette release. Can it do better?
“We're about to find out,” Sond-
heim says.

GRAHAM TO NEW SONY PUB POST
Look for Sony Music Publishing to
soon officially acknowledge the ap-
pointment of Jody Graham as exec
VP, a new position at the company.
Formerly a partner at the New York
entertainment law firm of Manatt,
Phelps & Phillips, Graham will report
to Sony Music Publishing chief Ri-
chard Rowe.

McPHERSON TO W/C IN LA,

Kenny McPherson, Warner/("hap-
pell Music senior VP creative, shifts
from his post in New York to the pub-
lisher’s home base in Los Angeles
starting about Feb. 15, with VP of
creative John Titta filling McPher-
son’s shoes in New York.

PAUL MARSHALL LAW FIRM MERGES
Paul Marshall, longstanding pow-
erhouse music industry attorney,
says the New York law firm of
Marshall & Bomser will merge, ef-
fective April 1, with Solovay &
Edlin. With the move, M&B will
combine its music activities with a
nonmusic firm that has dealt in fi-
nancing, corporate planning and
structuring, taxes, real estate, and
litigation. Alan Bomser becomes a
partner in the new New York-
based company, Solovay, Marshall
& Edlin, along with a transfer of
Marshall & Bomser staffers. Mar-
shall has been a senior partner in
his firm since 1957.

THE MANGO ‘EXEC’ WHO WASN'T
In a Jan. 24 Rockbeat column con-
cerning a controversial incident
involving the Long Island, N.Y.,
police, the Village Voice character-
ized one Lister Hewan-Lowe as
an “executive” who was “in charge
of Mango, a division of Island Rec-
ords™ in 1975. However, top offi-
cials at Mango and Island have
long made clarifying statements to
the press that Hewan-Lowe “had
no title whatsoever” during the pe-
riod some two decades past when
he worked there as a staffer. As Is-
land chairman Chris Blackwell
explained in a formal statement
issued Jan. 13, 1984: “At no time
was Lister Hewan-Lowe an officer
of Island Records Inc. nor was he
ever president or vice president of
Island Records Inc. nor Mango
Records.”

Arista Sweeps: ‘Creep’ To ‘Country’ﬁ

FOR THE SECOND WEEK IN A ROW, one distribut-
ing label is No. 1 on four different singles charts. This
sweep comes to you courtesy of Arista and its LaFace and
Bad Boy imprints. On the Hot 100, TLC is on top for the
second week running with “Creep.” On Hot R&B Singles,
TLC holds off Brownstone and Soul IV Real to hang on
for the ninth consecutive week with “Creep,” making it the
longest-running R&B No. 1 since R. Kelly’s “Bump N’
Grind” held sway for 12 weeks last
year.

Arista’s domination continues on
Hot Country Singles & Tracks, even
though Alan Jackson’s late-bloom-
ing “Gone Country” slips to No. 2.
Not to worry, his place is taken by la-
bel mate Pam Tillis, who moves 2-
1 with “Mi Vida Loca (My Crazy
Life).” That gives Arista the top two
on the country chart—and the top
two on Hot Rap Singles, where the
Bad Boy label takes charge. “Big Poppa/Warning” by the
Notorious B.I.G. is No. 1 for the second week, while “Get
Down” by Craig Mack is bulleted at No. 2, primed to take
its place.

Arista’s chart mastery recalls two other times in history
when one label was 5o prominent. At the end of 1968, Mo-
town held the top two positions on the Hot 100 for six
weeks in a row. For four of those weeks, Motown captured
the top three, and at one point the label was responsible
for half of the top 10. In 1978, RSO had an unprecedented
six No. 1 singles in a row on the Hot 100, accounting for
21 uninterrupted weeks at the top. Before the year was
over, the label had three more No. 1 hits, plus the year’s
best-selling album, “Saturday Night Fever.”

Back to “Creep” for just a moment: Leave it to William
Simpson of Los Angeles to discover that the single con-
tains the least number of combined artist/song-title char-
acters (eight) for a No. 1 single since “Weak” by SWV, the

BEAT.

by Fred Bronson

all-time champ with a mere seven. “Creep” is tied with
“Babe™ by Styx for second place. If anyone ever beats
SWYV, it would have to be something like “U” by some guy
who just uses a one-character symbol.

YOU KNOW YOU'RE A REDNEX WHEN: Until now,
only four Swedish groups have been No. 1 in America;
Blue Swede, Abba, Roxette, and Ace Of Base. But a fifth
is poised to take its place at the top:
Rednex is No. 1 in the U K. with “Cot-
ton Eye Joe” for the third week. The
single is being issued in the U.S. on
Battery Records, a new label from the
folks at Jive.

HOLDING PATTERN: The
Chart Beat mailbag was overflow-
ing this week. Rob Durkee of Pre-
miere Radio Networks points out
that Jamie Walters is the 13th art-
ist to bring a song called “Hold On” to the Hot 100.
For the curious, the others were (in chronological or-
der): the Radiants, the Rascals, the Sons Of Cham-
plin, Wild Cherry, Triumph, Ian Gomm, Kansas,
Badfinger, Santana, Donny Osmond, Wilson Phil-
lips, and En Vogue. Of the 13 different “Hold Ons,”
Wilson Phillips had the biggest hit (No. 1) and En
Vogue the second biggest (No. 2).

Durkee adds that the 14th “Hold On” could be here
sooner than later, if Tanya Blount’s “Hold On,” No.
66 on Hot R&B Singles, crosses over to the Hot 100.

MOI“‘ MAIL: Peter J. Baker of Milwaukee writes
that Madonna’s “Take A Bow” is her 23rd top five sin-
gle. That’s the most for any female artist in chart his-
tory. Diana Ross ranks second with 22 (counting her
recordings with the Supremes), and Janet Jackson is
in third place with 16.
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Jus! because
she matkes il look easy,

)

doesn

Just about every
time she opens her
mouth, she gets a No.
1 hit. “TaAkE mE AS T AM.~
“PIECE OF MY HEART.” And "WILD
ONE.,” her debut single, which
stayed at No. 1 for four weeks — a
distinction no female country

singer has achieved since 1964.
When she’s not getting
naminated, she’s winning awards, like the Academy of
Country Music’'s "Top New Female for 1994.”
All the big TV and Cable networks invite her to make

appearances on their shows (Mr. Letterman likes her so

mean 17 1s.

much that she’s appeared twice.)
Easy? It might have something
to do with playing 148 dates in
44 states (and across the
world), making videos that
went No. 1 at CMT and TNN
(that's in the US and Europe)
and winning over enough fans
to be certified Platinum in both
the U.S. and Canada.
Oh yeah, did we mention she’s
also a really nice person?
When they ask us how she can possibly follow up the

successes of her first year, we tell them we’re not worried

abitt. WE'VE coT FAITH.

, Take Me As I Am.

Produced by Scott Hendricks

©1995 Warner Bros. Records. Hearing is believing
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