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PIRACY LOSSES SHRINK Amid Boom, Modern Rock
RIAA, Laws Get Tough Radio Slghts A ‘Dry Spell’

B BY CHRIS MORRIS

LOS ANGELES—In the long-run-
ning war against bogus record-
ings, the good guys are turning
the tide.

The Recording Industry
Assn. of America’s anti-piracy
division is celebrating 25 years
of activity with new figures re-
flecting shrinking losses to the
record industry, a decline in
record counterfeiting and
bootlegging, and increased activity by
law enforcement organizations bol-
stered by tougher statutes.

The trade group’s 1994 statisties
could be seen as the culmination of
legislative and law enforcement ef-
farts stretching back to the "70s, when
the counterfeiting of 8-track car-
tridges represented the gravest
threat to the record industry’s econo-

Groups Unite For
Ticket Reform

H BY BILL HOLLAND

WASHINGTON, D.C.—Three con-

sumer groups, raising their voices in

support of entertainment ticketing

reform, joined forces March 21 and

announced the introduction of legisla-

tion in three states that would cap

live-event ticket

service fees and re-

quire venues to of-

fer nonservice-

charge tickets

through box offices

and disclosure of fees in all advertis-

ing. The new bills are slated for New
York, Massachusetts, and Oregon.

Officials from the Consumer Fed-

eration of America and the U.S. Pub-

lic Interest Research Group, both

with more than 1 million members na-

tionwide, joined the Consumers

Against Unfair Ticketing coalition,

(Continued on page 96)

RIAA

“last year we were looking at losses of

my and few federal and state laws
were in place to punish musie pirates.
Says Steven J. D’Onofrio, RTAA

executive VP and director of

anti-piracy operations, “For
the first time in recent history,
industry losses have gone
down.”

D’Onofrio says that while
the trade group has estimated
losses from piracy activities at
between $400 million and $600
million a year in recent years,

from $300 million-$325 million . . . It’s
just a rough estimate, based on what
we know was out there.”

(Continued on page 97)

B BY ERIC BOEHLERT

NEW YORK—After feasting on a
seemingly
endless sup-

Wm ply of meaty

THE CUTTING RBOT OF ROCX  hits  that
helped lure

new listeners, some in modern rock

radio say the format is battling
through its first “dry spell” in years.

And while programmers anxiously

search for new contenders, some fret

modern rock is relying too heavily on
one-off and sound-alike acts that, in
the long run, could damage the newly
prosperous format.

Just as country radio rode a wave

B BY CARRIE BORZILLO

swinging hip-
sters are about to
hit record store
shelves  with
their retro take
on musical styles
such as lounge,
big band, and
“hot jazz.”

While most of
the acts are new-
comers, at least
two veteran per-
formers have had
recent successes
going the retro
route. The sell-ti-
tled Hollywood
Records debut of
the big-band-in-
spired Brian Set-
zer Orchestra, released in 1994, sold
more than 90,000 units, according to

LOS ANGELES—A new crop of

Lounge, Big-Band Era Bops
Back On Indies And Majors

SQUIRREL NUT ZIPPERS

SoundSean. And the 1988 self-titled
RCA debut album by the campy
Buster Poindexter (alter ego of for-
mer New York
Dolls front man
David Johansen)
moved 276,000
units, according

to the label.
Other acts
counting on a
nostalgia craze
have been sue-
cess stories for
their indepen-
dent labels.
Combustible
Edison’s cocktail
collection, “T,
Swinger,” was
one of Sub Pop’s
top five sellers of
1994, with more
than 22,000 units
sold, according to SoundScan. Like-
(Continued on page 16)

of early '90s superstar releases to
stardom, modern rock. over the last
three years, has benefited from a tor-

rent of

@ block -
4&2 buster
records

from acts such as Nirvana, Smashing
Pumpkins, Offspring, Alice In
Chains, U2, Soul Asylum, Beastie
Boys, Cranberries, Live, Hole, Green
Day, R.E.M., and Pearl Jam (Bill-
board, Nov. 5, 1994). However, pro-
grammers says it has been several
months since a dynamic record ar-
rived on their desks.

“There’s been a dry spell all during
the winter,” says John Gorman, PD at
WMMS Cleveland, the longtime al-
bum rock outpost that switched to
modern last year. Gorman is particu-
larly concerned with call-out research
that shows a number of the station’s
playlist offerings receiving just “OK”
ratings from listeners. “For the most

(Continued on page 86)

Christian Labels
Move Into Gospel

H BY LISA COLLINS

It was four years ago that Jerry
Park, president of contemporary

COMMISSIONED

Christian powerhouse Benson Musie,
came to the conclusion that his label

should be in the gospel marketplace.
“As a Christian company,” Park
says, “we projected ourselves as a
complete ministry, but came to see
that we were missing a whole part of
(Continued on page 25)
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THE MOST EAGERLY AWAITED
DEBUT ALBUM OF THE YEAR

RealMECoy

ANOTHER
NIGHT

Their debut album features the |
#] PLATINUM smash title track and
the big hit follow-up “RUN AWAY,”

now exploding with runaway sales at

retail and runaway growth all over radio.

This is Real McCoy’s debut album

and it’s as real as it gets.

IN STORES
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The Hoax: Blues You Can Believe In

Strange sightings have been reported in the English countryside
of late, the portentous phenomenon drawing increasing numbers
of the curious to the southern counties of Dorset, Hampshire, and
Wiltshire. Accounts of blue lights, howling cries, and sharp reports
echoing across the grassy uplands have centered since 1991 on
Great Cheverell, 2 hamlet some 30 miles from Stonehenge.

Al first only a lone expert journeyed into the region to investi-
gate. “What really shocked at first was the funky visual aura,” re-
members veteran sleuth Mike Vernon, who traveled to a place
called the Ponderosa in the Hampshire town of Fareham to bear
witness. “But it was the extraordinary sound that struck me most,
full of a solid feeling that hardcore fans of my age and experience
would give their right arm to be able to hear, let alone play them-
selves.”

What Vernon had beheld was a bona fide musical chip off the
John Mayall & the Bluesbreakers chopping block, a full-band out-
break of youthful bare wires wailing earnest

broad range of legendary and latter-day influences, from Free
and other boughs of the Bluesbreakers family tree to vintage Fab-
ulous Thunderbirds and Stevie Ray Vaughan’s “Texas Flood.” Yet
the record still shines from a light within on such self-penned ma-
terial as “Lizard Like Me,” “Headless Chicken,” and first single
“Scaramouche.”

“The sad thing is that I was just getting into Stevie Ray and
‘Texas Flood’ just before he died,” says Davey, “and I remember
seeing an ad in September 1990 for a Hammersmith Odeon con-
cert he never lived to give.

“My dad grew up in the '60s and "70s and had a great collection
of John Mayall & Bluesbreakers records, but my brother Jess
[the Hoax’s second guitarist] and I are also fans of people like
Albert King, Robben Ford, and Rage Against The Machine. Ex-
cept for our drummer, Dave [Raeburn|, who came to us from a
popular blues-based band in Bath called the Pink Torpedoes, the

rest of the band [Amor and vocalist Hugh Colt-

enough to recall 1966 Soho club jams at the Fla-
mingo on Wardour Street.

“This stuff was as exciting as the first time I
saw the Yardbirds or the Bluesbreakers,” states
Vernon, who produced the landmark “Blues-
breakers—John Mayall With Eric Clapton” al-
bum in April 1966 at Decca Studio No. 2 in West
Hampstead. “But the most pleasant surprise was
the youth of these players. These days most
bands who purport to play serious electric blues
have members whose ages range from 35 to 40,
and they never have their own material. But these
were kids of 17 to 18 who were performing red-
hot original blues when they should have been
playing Lenny Kravitz covers. I was amazed.”

But who in blazes were they? “Well,” says
Robin Davey, the mystery band’s rangy ba551st/

til we played a gig nearby at Easterton Village
Hall in March of ’91, when we had to put our name

Music

TO MY EARS

| by Timothy White

man] were all friends at Great Cheverell Primary
School. Basically, we went from playing football to
playing cricket to playing in a band.”

But why a high-voltage blues brigade? “I guess
we all went through gradual growing phases,”
Robin theorizes, “always going from fashionable
music to punkish old R&B like Dr. Feelgood and
then back to the newest thing. But once you've
been moved by something with blues roots, it's
hard to stay with the latest fashion. It would prob-
ably surprise Americans how much British kids
are only now beginning to catch on to Stevie Ray,
but it’s completely fresh to my generation.”

Robin Davey was born on Dec. 29, 1975, the sec-
ond son (he and Jess also have a younger sister)
of Michael and Christabel Davey. Robin was
reared in a post-industrial bedroom community
whose prior inhabitants had the blues since the
first days of the 19th century. In 1802, Wiltshire
was rocked by a rising wave of disenchantment in

on the tickets. I was on the phone to Jon Amor,

our lead guitarist, and we were talking about the

weird crop cireles that had been showing up in the fields around
Salisbury. A major London newspaper had just confessed to pay-
ing two guys to make some phony cireles of their own for a public-
ity stunt, and the headline on a rival paper that day was ‘HOAX.
Since the true crop circles still haven’t been explained, the word
somehow seemed perfect for the real sound our music was after,
so we laughed und used it.”

In early 1994, Vernon signed the Hoax to his Atlantic/
EastWest-distributed Code Blue Records, a modern sequel to the
fabled Purdah, Outasite, and Blue Horizon labels on which he cut
the earliest Clapton/Mayall sides. albums by the fledgling
Fleetwood Mac, and assorted gems by sojourning American gi-
ants like Eddie Boyd and Champion Jack Dupree.

The Hoax’s recording sessions were held in Oxfordshire and
Wales amidst a relentless itinerary of dates supporting visiting
Yank bluesmen like Duke Robillard and Smokin’ Joe Kubek. Fit-
tingly, the lessons of the road resound on all 10 tracks of the
Hoax’s “Sound Like This” (due April 25), the finest nativity of en-
semble-style British blues-rock since Clapton & the Powerhouse
cut “Crossroads” in 1966 (see the new Steve Winwood retrospec-
tive, “The Finer Things,” on Island).

The heauty of “Sound Like This” is that it’s imbued with a
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ports from Moscow. Page 45
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for VHS' longevity. Page 69
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the wool trades as the cloth-finishing “croppers”
rioted against layoffs due to mechanization of the
rural mills. A whole way of life would soon vanish.

Like some contemporary residents, the Davey brothers’ par-
ents make their living from home handierafts, selling their line of
custom-made wooden toys to a network of shops on the shires.
As self-employed free spirits, they have much in common with
Mike Vernon in his salad days, when he toiled as a co-editor (with
producer Neil Slaven) of the tiny magazine R'n’'B Monthly while
pressing and selling 99-unit lots of Hubert Sumlin singles for as-
sorted Soho shops.

Small wonder, then, that Vernon speaks as if he’s found UFO
landing sites on the Wiltshire wheat fields when he tells how his
“hair stands up on the back of the neck” every time he hears the
jukebox fury of a Hoax hell-raiser like “Headless Chicken.” Sam-
ple lyric: “What kind of rooster are you if you can’t wake the
neighbors up/You got no voice at all when your head's been cut!”

“We wrote that song about a local band that was getting all
the hot press, but they were nothing but hype,” explains Robin
Davey. “We wanted no part of that kind of career and decided
we’d build our reputation on live gigs. These days people don’t
have money to see or do everything, so they choose very care-
fully. For a good time, frankly, a live blues band that really feels
it will never let you down.”
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Pressing To Stay One Step Ahead Of Piracy

W BY STEVEN J. D’'ONOFRIO

Like a chameleon constantly changing
with its environment, music piracy has
adapted over the years to each new ad-
vance in recording technology and has ex-
ploited every conceivable market niche.

When the Recording Industry Assn. of
America created the anti-piracy unit in
1970, no one imagined how widespread
and complex the piracy business would
eventually become. The unit consisted of a
single attorney. Pirates plied their trade in
a single format—vinyl. And the legal rem-
edies were singularly weak.

Since then, LPs have been followed by
8-track tapes, cassettes, CDs, and other
evolving formats. Music piracy, along with
virtually all commerce, has gone interna-
tional. And pirates have grown increas-
ingly sophisticated in their attempts to
evade the law.

In response, RIAA’s anti-piracy unit,
which celebrates its 25th anniversary this
vear, has launched a growing array of
countermeasures to prevent, prohibit, and
punish this serious crime.

The hotbed right now is in California.
Although New York and the Carolinas
used to be equally busy with pirates manu-
facturing and distributing their materials,
RIAA's concentrated efforts have signifi-
cantly reduced piracy there.

Much of our success was due to working
with law enforcement officials to crack
down on illegal manufacturers, distribu-
tors, and retailers. Our present strategy,
particularly in California, has shifted to fo-
cusing higher on the food chain, targeting
illegal distributors, manufacturers, and
materials suppliers.

In a landmark decision in August, a Los
Angeles County judge sentenced two raw
materials suppliers to six months in jail
and five years’ felony probation. And re-
cently, on behalf of 26 member companies,
RIAA sued 10 defendants who were alleg-
edly either supplying counterfeit cassette
duplicators with raw materials or respon-
sible for the duplications themselves.

By pursuing suppliers and manufactur-
ers, RTAA is significantly decreasing the
source of street vendors’ counterfeit mer-
chandise. The amount of pirated material
confiscated in raids has declined markedly
during the past few yvears because we are
reducing the output of illegal factories.

Unfortunately, as long as the demand
for counterfeit recordings persists, pirates
will continue to provide a supply. One area
of increasing supply: music from other cul-
tures. In February, RIAA helped confis-
cate nearly 7,000 alleged counterfeit
Indian music cassettes from a retail store
in New Jersey—the largest seizure of il-
licit Indian music ever from a retailer.

This case represents the continuation of
a long-standing pattern. New Americans
miss the music of their homeland. and the
U.S. labels respond by expanding their
world music catalog. Pirates then copycat
this trend in the legitimate marketplace
and sell counterfeit versions of what the la-
bels are producing. Hispanie music, for ex-
ample, has always been disproportionately
represented in the counterfeit market.

Recently, the markets for pirated
Indian and Arabic music have increased;
in a few years, other types of music will

move to the fore. Each of these market
niches requires different anti-piracy re-
sources. As the market continues to diver-
sify, we will have to adapt. In the past we
have used specialists to target specific
niches, and we will do so again if neces-
sary.

Where have we had the most success in
fighting piracy? With CDs. Unlike cas-
settes, which are by far the most pervasive

‘We must draw
a line in the
sand early.’

Steven J. D’Onofrio is
executive VP and
director of anti-piracy
operations for the
RIAA.

pirated format, CDs remain an extremely
difficult medium for pirates in the U.S.
The key has been RIAA’s early and ongo-
ing work to protect the market before pi-
rates could gain a strong foothold.

RIAA’s CD plant education program,
which trains manufacturers to spot bogus
orders, has been a textbook example of pi-
racy prevention. There are nearly 50 CD
manufacturing plants in the U.S.—more
than in any other country. We keep plants
updated on criminal activity in the CD
market, and manufacturers frequently call
for assistance when they suspect wrongdo-
ing.

This aggressive program is the primary
reason why fewer than 1% of CDs in the
U.8S. are pirated—a far lower rate than in
most other countries. Since the advent of
CD technology, Europe, Asia, and Latin
America have witnessed increasing piracy,
and, in fact, Europe now supplies much of
the market for illegal CDs in the U.S. Con-
sequently, last year RIAA pushed for pas-
sage of a felony anti-bootleg law, as part
of GATT implementation, that allows U.S.
customs officials to seize illicit shipments
at the border.

The other main form of pirated CDs in
the U.S. is the illegal dance mix, which fre-
quently ends up in the retail marketplace.
RIAA has sent more than 600 educational
letters to D.J companies around the coun-
try, and in March we assisted in the sei-
zure of nearly 5,000 alleged pirated dance
mix CDs from an entertainment company
in Pennsylvania.

New technological developments are
rapidly changing the CD market in dra-
matic ways, and the RIAA is working to
ensure that pirates don’t cash in on these
changes. For example, CD-R recording
machines have now been introduced in the
U.S., and CD-ROM recorders were an-
nounced at the most recent Winter Con-
sumer Electronics Show. With respect to
CD-R machines, measures are being put
in place to track specific recordings to the
particular CD-R machine that recorded
the disc. Additional anti-piracy measures
will likely be taken, including means to en-
sure that blank CD-R discs remain visu-
ally distinguishable from prerecorded
CDs. CD-ROM recorders pose additional
challenges, given their capability to inter-

connect with computers and services on
the information superhighway. Rest as-
sured that the RIAA will remain vigilant
in protecting the rights of its members and
their recording artists in these new tech-
nological environments.

For example, America’s recent trade
agreement with China—the leading per-
petrator of international piracy—stipu-
lated that all Chinese manufacturers must
begin using SID codes.

Beyond CDs, individuals without au-
thorization are increasingly exploiting
sound recordings via new digital technol-
ogy. For instance, RIAA recently filed its
first “alternative media” suit against a
company that was allegedly operating,
without licensing sound recordings, an
“aural greeting card” service in which cus-
tomers could send songs to others as part
of a phone message.

Of course, pirates are infiltrating the
world of computers as well. Distributors
are on the verge of entering online serv-
ices, and piracy will certainly not be far be-
hind. Already individuals without authori-
zation are distributing album covers and
marketing bootleg CDs on the Internet
and bulletin board systems. Within a few
years, as modem speeds and compression
rates increase, pirates could potentially di-
rectly upload recordings quickly and have
access to a worldwide market for their il-
licit products.

These nonphysical media will make it
easier for anyone to take up piracy—and
reach millions of potential customers—
with little investment of money, time, or la-
bor. Rather than set up a vulnerable street
corner sales operation, pirates will be able
to distribute via the growing global infor-
mation highway from just about any-
where, even outside the U.S. Tracking and
catehing them will become vastly more dif-
ficult.

But pirates will inevitably devise ways to
evade methods of detection. Qur laws may
not be comprehensive enough to cover
these crimes of the future. If we are to min-
imize the proliferation of piracy, lawmakers
need to strengthen our anti-piracy legisla-
tion. We must draw a line in the sand early.

i LETTERS

SONGWRITERS & PUBLISHERS WELCOME

Congratulations on Billboard’s new Song-
writers & Publishers page. This welcome
expansion of coverage of the music publish-
ing industry is particularly timely as the
value of creativity and intellectual property
is being both recognized and challenged
throughout the world.

On behalf of the members of the National
Music Publishers’ Assn., many thanks for
this excellent addition to Billboard. We look
forward to the insights and surprises Song-
writers & Publishers will provide and offer
our assistance in making this page informa-
tive and entertaining not only for music pub-
lishers, but for all of Billboard’s readers.

Edward P. Murphy
President/CEO

NMPA/Harry Fox Agency, Inc.
New York

—

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.

Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Bitlboard, 1515 Broadway, New York, N.Y. 10036.
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Effective with this issue, Bill-
board’s Top Gospel Albums chart
begins using point-of-sale data
compiled by SoundScan. Within a
matter of weeks, the Top Contem-
porary Christian albums chart also
will convert from ranked reports to
SoundScan data.

The Top Gospel Albums chart
will be determined by sales figures
from the same panel of R&B “core”
stores used for Billboard’s Top
R&B Albums, Hot R&B Singles
Sales, and Hot Rap Singles charts.
The panel consists of more than
500 locations, many of them inde-
pendent stores, which are predom-
inantly shopped by African-Ameri-
can consumers. Senior chart
manager Suzanne Baptiste is in the
process of adding more stores to
the R&B/gospel panel from Sound-
Scan’s overall pool of stores.

“We are excited to bring the en-
hanced accuracy of the SoundSecan
system to the gospel genre,” says
Geoff Mayfield, Billboard’s direc-
tor of charts. “When we complete
the conversion of the Top Contem-
porary Christian chart, all of our
music sales charts will be deter-

Top Gospel Chart
Goes To SoundScan

mined by POS data.”

Retailers who previously report-
ed to Billboard’s Top Gospel Al-
bums chart that have added, or are
planning to add, point-of-sale sys-
tems to their stores are encour-
aged to join SoundScan’s pool,
Mayfield adds.

Datu Faison, who has overseen
Top Gospel Albums since he joined
Billboard in New York last fall, will
continue to manage the chart.

As with Billboard’s other bi-
weekly music sales charts, sales
data for the Top Gospel Albums
chart is compiled weekly and is
available each week to subscribers
of the Billboard Information Net-
work, Billboard Online, and Sound-
Scan. In the published biweekly
charts, the numbers in the “Last
Week” column reflect chart stand-
ings from the previous unpublished
week.

For this week’s Top Gospel Al-
bums chart, the “I.ast Week” num-
bers reflect standings from the
previous unpublished POS-based
chart, rather than the last chart
from the old ranked-report
method.

Buena Vista Is
Top Contender
For ’95 Billies

NEW YORK—The creative teams
from some of the top firms in the world
of entertainment and advertising are
among the nominees for Billboard's
1995 International Billie Awards. The
leacling finalists are Buena Vista Home
Video with eight nominations, Warner
Bros. Records with seven, Columbia
TriStar Home Video and advertising
agency D’Arcy Masius Benton &
Bowles with six each, retailer Best Buy
Inc. with five, and FoxVideo with four.

The Billie Awards were launched in
1991 to honor the best advertising and
packaging in the music and home en-
tertainment industries. This year’s
competition drew more than 500 en-
tries from record labels, home video
manufacturers, retailers, music video
networks, and advertising agencies
servicing those sectors. A panel of 35
creative, design, and marketing pro-
fessionals reviewed the submissions.

The more than 100 finalists in 21 cat-
egories include consumer and trade
print ads, TV and radio spots, posters
and point-of-purchase materials, as
well as album and home video cover
art. (See page 95 for a complete list of
finalists.) Specialty awards to be pre-
sented this year are the International
Billie Poster Art Award and the Best
Of Show Award. New at this year's Bil-
lies will be the presentation of Adweek
Magazine’s Best Use Of Music In Ad-
vertising Award.

The winners will be announced April
20 at the Supper Club in New York.
The ceremony will be hosted by artist
Ruby Mazur, who designed the sleeve
of the Rolling Stones single, “Tum-
bling Dice,” which features a version of
the famous “mouth-and-tongue” logo.
Tickets for the Billie Awards reception
are $65. For further information, con-
tact Maureen Ryan at 212-536-5002.

B’Buster Offers Rebhates With Card

Visa Alliance Means Consumer Savings

W BY EILEEN FITZPATRICK

LOS ANGELES—When Blockbuster
Entertainment customers purchase
videos and music at the chain with the
new Blockbuster Visa card, they'll be
getting back more than a receipt and a
thank you.

Consumers who get the card will re-
ceive a 5% rebate on purchases made at
Blockbuster Video and Blockbuster
Music stores, plus a 1% rebate on all
other purchases made with the Visa
card. The rebates will be issued as
“Blockbuster Bucks,” which will be in-
cluded in their monthly statement.

In addition to its music and video
stores, “Blockbuster Bucks” also can be
redeemed at Paramount Parks and
Discovery Zone FunCenters. The
bucks are issued in $5 increments.

Blockbuster president/CEO Steven
Berrard says the alliance, the first for
an entertainment retailer and credit
card company, will enable Blockbuster
to implement a wide variety of value-
added marketing campaigns specifical-
ly targeted to its 35 million members.

“We'll be able to give our customers
significant discounts if they use the
card,” Berrard says. “This card will
give them more of a reason to come to a
Blockbuster store.”

Blockbuster’s corporate parent, Via-

East 110th Street Toodle-00. New York Mayor Rudolph Giuliani signs
legislation designating the intersection of East 110th Street and Fifth Avenue as
Duke Ellington Circle. Shown in the Blue Room at City Hall are, in front, from left,
Council member Wendall Foster and Mayor Giuliani. In back, from left, are Mary
Sykes Cahan, trustee/board member of the Duke Ellington Memorial Fund;
Mercedes Ellington, granddaughter of Duke Ellington; musician Bobby Short;
and Raoul Felder and Suzanne Randolph, trustees/board members of the Duke

Eilington Memorial Fund.

com Inc., won't be left out of Visa con-
nection either, Barrard says.

The retailer is working on a cross-
promotion linking the new Visa card
with Viacom’s Showtime Network,
Berrard says. Details will be an-
nounced at a later date.

It also is likely that Blockbuster’s
3,000 U.S. stores will add MTV and
Nickelodeon
merchandise and
offer a discount
when consumers
purchase it with
the Blockbuster
Visa card,

Berrard says.

Preapproved card applications will
be mailed to a majority of Blockbuster’s
membership beginning this week. The
credit will not replace Blockbuster
membership cards, which are neces-
sary to rent tapes at the video stores.
Applications also will be available at
Blockbuster’s 3,000 locations.

The Charlotte, N.C.-based Nations-
Bank, which lists Blockbuster as one of
its corporate clients, will issue the card.

The card, only available in the U.S,,
has no annual fee and carries a 9.5% in-
troductory interest rate for the first six
billing cycles.

Visa U.S.A. president/CEO Carl F.
Pascarella and NationsBank credit ser-

vices president Eileen M. Friars say
teaming with Blockbuster provides
them with a large customer base and
enables them to provide prized premi-
ums.

“When you ask consumers what kind
of premiums they want, entertainment
items are very high on the list,” says
Friars.

Says Pascarella, “The more value
they place on the premium offer, the
more they will use the card.”

While Visa and NationsBank will
pitch Blockbuster customers to use the
new card, the companies will not have
direct access to Blockbuster’s extensive
database.

“We're not in the business of selling
our customer lists,” Berrard says.

The Blockbuster Visa card promotion,
unveiled at a briefing held at Paramount
Studios on March 21, will be launched
through a television commercial airing
on the Academy Award telecast March
217. Cindy Crawford, a former spokesper-
son for the F't. Lauderdale-based chain,
stars in the spot.

The commercial will air on network
and cable channels for two weeks fol-
lowing the Oscar telecast. Print ads will
run in national publications in April.

Academy Award winner Marlee
Matlin and Martin Landau, a nominee

(Continued on page 97)

U.K. Judge Slams Pinnacle’s
‘Willful Campaign Of Piracy’

B BY ROGER PEARSON

LONDON—The man revered as the
savior of independent distribution in
the U.K. has been found to have “en-
gaged in a deliberate campaign of
piracy” by a court.

A strongly worded judgment also
said there was a disparity between the
upright public stance of Pinnacle Dis-
tribution chairman Steve Mason and
the activities of the company. Mason,
as a prominent member of the council
of the British Phonographic Industry,
has been at the forefront of anti-pira-
cy activity in the U.K., but the judge
said Pinnacle had infringed copyright
“willingly and with its eyes open.”

Mason says he does not accept the
judge’s view and will be appealing
against his conclusions.

The 32-page written judgment by

Promo Legend Charlie Minor Murdered

B BY CHRIS MORRIS

LOS ANGELES—Industry figures are
expressing shock and sadness at news of
the murder of Charlie Minor, former Gi-
ant Records president and veteran pro-
motion man.

“It leaves us all kind of speechless,”
says Giant chairman Irving Azoff, who
hired Minor as the first and only presi-
dent of his label.

Minor, 46, was shot to death on the
morning of March 19 at his weekend
home in the ocean-front community of
Malibu here. Suzette McClure, 27, was
subsequently arrested and charged with
murder.

At the time of his death, Minor, a na-
tive of Marietta, Ga., was president of
the new business division at Hits, the
Sherman Oaks-based trade publication,

and also was working as an independent
consultant. From April 1991 to March
1993, he was president of Giant.

Previously, Minor worked at A&M
Records. During a career there that
spanned more than 20 years, he attained
a reputation as the
quintessential top 40
promo man.

He joined A&M in
1970 after a one-year
i stint at the Georgia
" music publisher the
Lowery Group. He
left the label twice,
for two-year terms as
senior VP of promotion at EMI and ABC,
only to return to A&M both times. He
was senior VP of promotion there when
he departed for the last time in 1991.

Minor may be best remembered as

MINOR

one of the most effective and flamboyant
promo executives in the business.

A&M president Al Cafaro, who before
his promotion to label GM worked under
Minor as a regional and national promo
man between 1979 and 1989, recalls Mi-
nor as “a pure promotion man.”

“At any given time he knew more
about what was going on with his
records than anyone in the promotion
stream,” Cafaro says. “It was always
[through] firsthand relationships. He
dealt with the smallest guys the same as
with the biggest guys.”

Azoff says, “If you looked up the de-
finition of ‘promotion man’ in the big
all-time musie dictionary, it would say,
‘See Charlie Minor.” The respect he
had was legend in the record commu-
nity. Those chops no one will ever ex-

(Continued on page 18)

Mr. Justice Lightman follows a High
Court case in which Pinnacle was
sued, along with label Network
Records, over KWS' 1992 U.K. chart-
topping single “Please Don’t Go,” a
cover of KC & the Sunshine Band’s
’80s hit. The KWS version was No. 1 in
the U.K. for seven weeks.

Pinnacle and Network were sued by
German company ZYX Music GmbH,
which claimed the copyright in the
arrangement used by KWS had been
licensed to ZYX by [talian arranger
Roberto Zanetti.

The judge said action against KWS
members Chris King, Winston
Williams, and Delroy St. Joseph now
had been settled.

Referring to the public hearings in
the case, Mr. Justice Lightman said in
his judgment that Mason and co-di-
rector Sean Sullivan both had defend-
ed the reputation of Pinnacle, saying
they acted “ethically and lawfully”
and that if they received knowledge of
possible copyright infringement, they
would personally ensure appropriate
action was immediately taken.

The judge said the picture they
painted was that Pinnacle was beyond
reproach and that the alleged copy-
right infringement by Pinnacle was
inconceivable. They claimed Pinnacle
was an example to the industry in that
respect and such misconduct was in-
compatible with the public role occu-
pied by Mason.

However, the judge said, “I regret
to say that on the evidence in the case,
I have reached the clearest conelusion
that this picture of Pinnacle, Mr. Ma-
son, and Mr. Sullivan is totally false,
[and] that they engaged in a deliber-
ate campaign of piracy.”

He said their behavior in light of the
knowledge of an injunction granted by
the German courts in respect of the

(Continued on page 18)
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Artists & Music

Farris Blossoms
On Columbia’s
‘Wild Seed’

B BY CARRIE BORZILLO

LOS ANGELES—When Dionne
Farris decided to go solo, she had
two main obstacles to overcome.
First, she had to
prove to many
naysayers that
leaving the
Grammy-win-
ning act Arrest-
ed Development
was in her best
interest. Then, &
she had to show FARRIS

that she could

succeed with an album as musically
eclectic as her Columbia debut,
“Wild Seed—Wild Flower.”

The album, a deeply spirited
mix of rock, funk, soul, jazz, and
blues, moves
from No. 96 to
No. 84 with a
bullet on The
Billboard 200
this week and
has sold more
than 57,000
units, accord-
ing to SoundScan.

“Wild Seed—Wild Flower” was
released Oct. 11, 1994. After clock-
ing in at No. 29 on the Heatseek-
ers chart on Feb. 18, it eventually
peaked at No. 3. On March 25,
“Wild Seed—Wild Flower”
cracked the upper half of The Bill-
board 200 at No. 96, making Far-
ris a Heatseekers Impact Artist.

Farris also is scoring with her
first single, “I Know,” which re-
mains at No. 11 with a bullet on
the Hot 100 Singles chart and
moves 22-19 with a bullet on the
Hot Adult Contemporary chart
this week.

(Continued on page 16)
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OFF THE TUBE & INTO THE GROOVE

Atlantic’s Walters Finds New Heights

H BY CARRIE BORZILLO

LOS ANGELES—Now that Jamie
Walters’ self-titled debut album on
Atlantic has made inroads with young
fans of TV’s “Beverly Hills 90210,”
the label is hoping to win the accep-
tance of older audiences.

To accomplish this, Walters will
head out on his first tour this summer,
and Atlantic is attempting to drum up
publicity for the singer/songwriter in
such mainstream publications as Peo-
ple, Entertainment Weekly, and Musi-
cian, rather than teen-skewed maga-
zines, says Atlantic president Val
Azzoli.

Even before the release of his de-
but album, Walters had a following
with the teen crowd. He sang the No.
1 hit “Talk To An Angel” from the
short-lived Fox Broadcasting Co. se-

WALTERS

ries “The Heights,” in which he also
starred. Capitol released the single
and the soundtrack from the show,
but after the demise of the series,
Walters was free to shop for a solo
deal.

“Jamie Walters” cracked the top
half of The Billboard 200 March 25 at
No. 89, making Walters a Heatseek-
ers Impact Artist. This week, the title
is No. 103.

(Continued on page 17)

Heart, Soul, And Platinum. Jon Secada receives plagues commemorating
triple-platinum sales of his self-tittled debut and platinum sales of his current
album, “Heart, Soul & A Voice.” The presentation took place in Los Angeles,
where Secada was beginning the North American leg of his Heart, Soul & A
Voice world tour. Shown, from left, are William Morris agent Jorge Pinos; Secada;
artist manager Emilio Estefan Jr.; EMI Latin president Jose Behar; and EMI

Records president Davitt Sigerson.

TV: A Help Or Hindrance To Musicians?

B BY BRETT ATWOOD

LOS ANGELES—David Hassel-
hoff, Maureen McCormick, and
Traci Lords are among the latest
batch of television actors attempting
to make the difficult transition from
the tube to the groove.

Each of the actor/singers hopes to
achieve a commercial breakthrough,
much like that of “Beverly Hills
90210” star Jamie Walters (see sto-
ry, this page) and ‘“Entertainment
Tonight” co-host John Tesh.

McCormick, whom many remem-
ber as Marcia Brady on the popular
"70s sitcom “The Brady Bunch,” has
been waiting 25 years to overcome
her perpetual-teenager image. She
is optimistic that country radio pro-
grammers will embrace her debut al-
bum, “When You Get A Little Lone-

i
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HASSELHOFF McCORMICK

ly,” due April 4 from the indepen-
dently distributed Phantom Hill la-
bel.

“I did jingles for Kellogg's, Pills-
bury, and Mattel Toys before I did
that show,” she says. “Music has al-
ways been my first love, and I've
been waiting a long time for this op-
portunity. The wait just makes you
stronger.”

At BMG-distributed Critique,

(Continued on page 17)

Concert Gives McCartney
A Stage For Fab Firsts

H BY BILL FLANAGAN

LONDON-—Thirty years after he
composed “Yesterday,” Paul McCart-
ney finished recording a new track
with the reunited Beatles and re-
hearsed for a royal charity perfor-
mance that would mark his first ever
concert with a string quartet, his first
public performance with his some-
time songwriting partner Elvis
Costello, and his smallest show since
the Beatles graduated from Liver-
pool’s Cavern Club.

The venue for the charity perfor-
mance was St. James Palace in Lon-
don, where McCartney and an eclec-
tic group of his musical friends were
to perform March 23 for Prince
Charles and 300 invited guests, each
of whom ponied up a minimum of 250

Apple To Offer Enticing Tools To Bands, Labels

H BY MARILYN A. GILLEN

NEW YORK—Apple Computer aims to
make the world of multimedia more
tempting to the music industry with a
wide-ranging series of tools and initia-
tives that will be unveiled to the industry
as part of an aggressive new campaign
Monday (27) at its headquarters in Cu-
pertino, Calif.

“We believe the music industry is
about to undergo some profound
changes with the arrival of interactive
technology,” says Duncan Kennedy, Ap-
ple’s QuickTime product line manager.
“Our role is to provide the easy-to-use
tools, advice, and support that will allow
creative people to take advantage of
these new opportunities to express
themselves in new ways.”

On the tools front, Apple will preview
its “QuickTime Music Toolkit” and new
multisession driver software. The Tool-

kit, Apple says, is a development tool de-
signed to allow artists to take existing
media elements such as lyrics, inter-
views, liner notes, and videos, and easily
combine them to create QuickTime
movies playable w

on both Macintosh
and Windows-
based comput-
ers—otherwise
known as “hybrid”
titles.

QuickTime is
Apple’s name for a
type of video playback on computers
that allows for full-screen viewing and
16-bit sound.

The driver software will allow multi-
session audio CDs to be played back on
computers equipped with multisession-
compatible CD-ROM drives, according
to a company spokesman. The proposed
CD Plus industry standard for enhanced

QuickTime"

CD albums, which are playable on both
computers and standard CD decks, is ex-
pected to be based on multisession tech-
nology. Many existing computers would
not be able to access the multisession
tracks without an additional “driver.”

Apple expects the new multisession
driver software to be bundled with all
new Macintosh computers before year's
end. An early version of the Toolkit is
due this spring, and final versions are
expected by mid-1995.

A number of labels and label groups
already have expressed interest in the
new Apple music authoring tools, includ-
ing Sony Music and EMI Records
Group North America. “The develop-
ment of enhanced CD titles will require
very user-friendly and accessible soft-
ware tools,” says Joe Kiener, senior VP
of operations for EMI Records Group
North America. “We have found some of
Apple’s tools to fit these requirements.”

Kiener expects EMI Records Group
North America to produce 15-20 CD
Plus titles within the next 12 months.

Sony also plans to use Apple tools in
going forward on development of certain
multimedia titles, including enhanced
CDs and CD-ROMs, says Fred Ehrlich,
Sony Music senior VP/GM of new tech-
nology and business development. Sony
already has several CD Plustitles in var-
ious stages of development.

The new Apple software will be made
available exclusively to members of an-
other new initiative, dubbed Apple New
Media’s Interactive Music Track, an
outgrowth of an existing Apple multime-
dia program.

The program, an Apple support
and training system geared to musi-
cians and record labels alike, will of-
fer “essential tools, market data, use-
ful contacts, invitations to industry

(Continued on page 18)

COSTELLO

MCCARTNEY

pounds ($400) for the privilege. The
ticket sales raised 70,000 pounds
($112,000) for London’s Royal Col-
lege of Music, of which the prince is
titular president.

The costs of the concert were ab-
sorbed by Classic FM, Britain’s inde-
pendent classical radio station, which
will broadcast a recording of the
event in the U.K. on April 17. After
that, the recording will be made avail-
able to radio stations in the U.S. and
around the world.

Running through the program in a
small recital hall at the RCM on the
afternoon before the Palace perfor-
mance, McCartney came across like
an especially enthusiastic, sharp-
eared music teacher with a class full
of prodigies.

McCartney suggested tempo
changes in his new piano composition,
“A Leaf,” to Anya Alexeyev, a recent
RCM graduate chosen to introduce it
to the world. He sang along quietly as
classical stars Sally Burgess and
Willard White played selections from
“Paul McCartney’s Liverpool Orato-
rio” and several American popular
songs, and he led the Brodsky Quar-
tet through four Beatles standards.
When violist Paul Cassidy hit a bum
note during the middle section of
“Yesterday,” McCartney came back
singing, “Yesterday, viola was an

easy instrument to play ... ” The
room exploded in laughter.
(Continued on page 91)
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Artists & Music

This is the second of two articles by
Billboard’s Deborah Russell on the
state of televised awards shows.

LOS ANGELES—Music industry
executives and artists remain opti-
mistic about the sales and promo-
tional benefits reaped from exposure
on awards show telecasts and say
they are not turned off by the declin-
ing ratings of such programs.
“Even with a slip in the ratings,
the number of people you can reach
in one performance is so tremendous
that it’s worth it,” says Madonna's
agent and Warner Bros. senior VP
Liz Rosenberg. “There are record
buyers and music fans in that view-
ing audience, and any performance
absolutely impacts on sales.”
Rosenberg’s comments are borne
out by data provided by SoundSecan,
which indicates an 8.2% increase in
total units sold in the week immedi-
ately following the March 1 Grammy
telecast. Total sales gains were post-
ed in the weeks following the Gram-
my telecast in 1993 and 1994, as well.

Awards Shows Pump
Sales Despite Ratings

These upturns in sales occurred
despite a three-year trend in declin-
ing ratings for the Grammy telecast,
which bottomed out in 1995 with an
11.8 rating and a 19 share, according
to data provided by the A.C. Nielsen
Co. (Billboard, March 25),

While some industry leaders fear
that a network and cable TV land-
scape increasingly ecrammed with
awards shows can produce burnout
on the part of the audience, most say
they are confident viewers will con-
nect with a live performance, re-
gardless of its context.

“Viewers may not know or care
what the difference may be from one
awards show to the next,” says
Elaine Schock, whose publicity com-
pany, Shock Inc., handles Melissa
Etheridge, Henry Rollins, and
Trisha Yearwood, among others.
“But they do know they get to watch
their favorite artists perform.”

In many ways, today’s awards
shows have taken the place of the
variety shows of yore, says Ken

(Continued on page 95)

Eazy-E’s lliness
Pushes AIDS To
The Foreground

# BY J.R. REYNOLDS

LOS ANGELES—Gangsta rapper
Eric “Eazy-E” Wright’s announce-
ment that he has AIDS has stung the
hip-hop community, which has large-
ly ignored the disease. The announce-
ment has also spurred catalog sales of
his solo and N.W.A.

At press time, Wright, also the
president/CEOQO of Ruthless Records,
was in critical condition at Cedars-
Sinai Medical Center here. He was

(Continued on puge 91)

Island Film, Album Revive Carroll’s ‘Diaries’
Set Adds New Sounds To Punk Poet’s Musical Tale

B BY DEBORAH RUSSELL

LOS ANGELES—The music and po-
etry of '80s punk icon Jim Carroll
slam its way into the '90s via the Is-
land Records soundtrack for the film
“The Basketball Diaries.”

The Island Pictures movie, direct-
ed by music video veteran Scott
Kalvert, is based on Carroll’s grim
autobiography, which details his ex-
perience as a teen junkie dabbling in
crime, sex, and violence. Leonardo
DiCaprio stars as the drug-addled
street poet.

Carroll’s music is featured promi-
nently in the film, as well; Carroll
recorded a new version of “Catholic
Boy,” with Pearl Jam. The track,
originally released in 1980, opens the
movie and sets its rebellious tone. In
addition, the artist’s 1980 under-
ground classic “People Who Died” an-
chors the movie soundtrack and is
scheduled to be released as a music
video in mid-April to set up the April
21 film premiere. Island executives
also are strategizing how best to uti-
lize a new remix of “People Who
Died,” produced by Thom Wilson of
Offspring fame.

“This is a rock’n’roll movie in a

Who’s Laughing Now? “Saturday Night Live” cast member Adam Sandler
receives a platinum plaque commemorating sales of his debut Warner Bros.
comedy album “They’re All Gonna Laugh At You!” Sandler also stars in the new
movie “Billy Madison.” Congratulating Sandler are album producer Brooks
Arthur, left, and Warner Bros. senior VP Liz Rosenberg.

RECORD COMPANIES. Lisa Cortes is
named president of Loose Cannon
Records, a PolyGram imprint, in New
York. She was VP of A&R for Mer-
cury.

Warner Music-U.S. in New York
appoints Ken Sunshine senior VP
and Peter LoFrumento associate
VP. They were, respectively, presi-
dent and VP of Ken Sunshine Consul-
tants, a public relations firm.

Dan Beck is promoted to senior VP
of marketing for Epic Records in
New York. He was VP of marketing
and artist development.

Phil Wild is appointed senior VP of
business and legal affairs for the At-
lantic Group in New York. He was VP
of business and legal affairs at Arista.

James Glicker is named managing
director of BMG Australia in Sydney.
He was senior VP of international
makreting for BMG Classics.

BMG Ariola Munich appoints
Matthias Gibson managing director

EC

SUNSHINE

CORTES

and Jan Bolz deputy managing direc-
tor. They were, respectively, manag-
er of BMG Central Services and VP
of operations for BMG Ariola Media.

Kelly Haley is named VP of public-
ity and media relations for Uptown
Entertainment in New York. She was
national publicity director, black mu-
sic for MCA.

Karen Mason is appointed senior
director of marketing for the Elektra
Entertainment Group in New York.
She was national director of market-
ing for EastWest Records.

American Recordings names Dave

U Tl B T U R

BECK

WILD

Garbarino head of national retail
sales operations in Los Angeles and
Amy Kaplan to the Midwest regional
promotion and marketing post in
Chicago. They were, respectively, na-
tional sales manager for American
and head of regional promotion and
marketing for Imago.

Tim Riley is appointed A&R rep-
resentative for Giant Records in New
York. He was an artist manager.

Word Records and Music in
Nashville names Chuck Nelson exec-
utive director of creative services,
Cindy Montano video manager, and

weird way,” says Kalvert, who credits
Island founder Chris Blackwell with
having the vision to transform the
book into a film after many Holly-
wood studio executives had passed.
“It finally took someone from the mu-
sic business to make this movie. But it
makes sense; the film’s sensibilities
lend themselves to
music people. Jim
Carroll, himself, is
arock star, and the
movie has a real
rock’n’roll attitude
and backbeat.”

“Basketball Di-
aries” marks
Kalvert’s first for-
ay into feature film
production. His music video credits
include DJ Jazzy Jeff & the Fresh
Prince’s groundbreaking rap video
“Parents Just Don’t Understand”
(1988), as well as the early rap clips
“Wild, Wild West” by Kool Moe Dee
and “Follow The Leader” by Eric B.
& Rakeem.

Kalvert’s reel also includes videos
by artists ranging from Salt-N-Pepa
to Rod Stewart. One of the director’s
former music video subjects, Mark
Wahlberg, aka pop rapper Marky

CARROLL

Mark, also stars in the film.

Kalvert is not the only music veter-
an who worked on the film. Director
of photography Dave Phillips has a
long list of credits as a music video
DP, while producer Liz Heller, cur-
rently senior VP of new media at
Capitol Records, also has a rich histo-
ry in musie video circles.

Heller notes the crew’s collective
years in music video production pre-
pared them for the rigors of shooting
the low-budget feature for Island and
New Line Cinema.

“Our background really helped us
to be resourceful and not to give up on
things we wanted to do until we ex-
hausted every possibility,” says
Heller, who produced the film with
John Bard Manulis. “We shared an
understanding of how to get things
done without a lot of time and without
everything you want. Every video is
like that, and once you've done a ton of
them, you get used to that mentality.”

The crew lensed the film during a
43-day shoot set in multiple locations.
Kalvert chose to update the period
piece for a '90s audience, setting Car-
roll’s story in the present.

“I felt it was a timeless story, and if

(Continued on page 8§7)

Restructured Continuum Has
New Strategy, Management

# BY DON JEFFREY

NEW YORK—Continuum Records,
which has completed a six-month re-
structuring after accumulating losses
of $10 million in four years, has a new
management team in place and a com-
mitment to signing new artists and re-
leasing more than twice as many al-
bums this year than last.

To get on the path to profitability,
the company has consolidated its staff
and changed its strategy from putting
out high-cost albums by well-known
artists like Roger Daltrey to develop-
ing low-cost compilations and new al-

NTABLE

HALEY

GLICKER

Chuck Hargett advertising manag-
er. They were, respectively, director
of creative services for Word,
CEQ/executive producer of Alterna-
tive Visions Inc., and marketing man-
ager for Myrrh Records.

Elektra Entertainment Group in
New York names Gina Orr associate
director of press and artist develop-
ment and Zsuszanna Murphy prod-
uct manager. They were, respective-
ly, an independent publicist and New
England marketing coordinator for
Elektra.

Steve Singer is appointed product

ternative acts.
Alexander Miller, who was appointed
GM of the label by Continuum’s board of

directors last Sep-

1 tember, says,

of N"o “The big chal-
9, ; lenge is to take a
9 S company that had
o [ acquired mostly

heritage artists
and acts [and] look
to the future by
signing a few new acts. We hope to do it
before the end of the year.” Miller had
been a marketing and promotion con-

(Continued on page 44)

SSon

MASON GARBARINO
manager for London Records in New
York. He was classical/jazz account
service representative in PGD’s
Boston branch.

RELATED FIELDS. Kevin Lavan is
named senior VP/chief financial offi-
cer/chief information officer for MTV
Networks in New York. He was se-
nior VP/controller/chief accounting
officer of Viacom and chief financial
officer of Viacom Pictures.

Brian Hughes is promoted to di-
rector of programming for TNN: The
Nashville Network .
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Bad Brains Follow Their ‘God’
Singer HR Returns For Maverick Debut

M BY LARRY FLICK

NEW YORK-—Bad Brains bassist
Darryl Jenifer prefers to discuss the
divine cosmic vibes that reunited the
revered rasta-rockers than the com-
mercial calculation surrounding
their upcoming Maverick debut,
“God Of Love.” In fact, he views the
mere mention of business-related
activities as an unnecessary distrac-
tion from a verbal flow that focuses
solely on the band’s earnest effort to
elevate love and humanity through-
out the world.

“Ultimately, being in Bad Brains
is like being part of a lifelong mis-
sion that stops and starts, depend-
ing on the needs of the world,” he
says. “We did not come together out
of financial need or a desire for at-
tention. The current state of the
world is what inspired us to recon-
nect. It was time for the mission to
begin again.”

However, Jenifer and cohorts are
smartly allowing Maverick to oper-
ate the promotion and marketing
machine that will propel the band’s
uplifting and enlightening music to
the largest possible audience.
“When you deal with real artists,
you don’t expect them to be market-

pr

BAD BRAINS. Dr. Know, HR, Earl
Hudson, and Darryl Jenifer

ing  experts,” says Abbey
Konowitch, GM of Maverick. “You
simply accept the fact that, in many
ways, they exist in a world that is
different from the business end of
the music industry.”

Scheduled for release May 9,
“God Of Love” should benefit from
the prerelease endorsements of
high-profile rockers like I'lea from
Red Hot Chili Peppers and Perry
Farrell—both of whom say they
were musically influenced by Bad
Brains. Actually, Konowitch says
there is a possibility that Farrell will

Cray Goes For The Grit
On New Mercury Release

B BY BRADLEY BAMBARGER

NEW YORK—Over the past 15
vears and eight albums, Robert
Cray has been a model of consis-
teney with his impeccable mix of

\ = .

ROBERT CRAY

blues and R&B. With the May 9 re-
lease of Cray’s “Some Rainy Morn-
ing,” Mercury Records hopes to ex-
pand his record sales while
respecting his loyalists.

In 19%6, Cray’s major-label de-
but, “Strong Persuader,” was a
massive breakthrough success with
the help of its hit single, “Smokin’
Gun.” Certified platinum, the album
won a Grammy for best contempo-
rary blues recording. Cray’s 1988
follow-up, “Don’t Be Afraid Of The
Dark,” was certified gold and also
won a Grammy.

Each of Cray’s three successive
albums has been nominated for a
Grammy—and he has collaborated
with such blues legends as John
Lee Hooker, Albert Collins, and
Eric Clapton along the way. But his
sales have leveled out, with 1993’s
“Shame & A Sin” having sold about
140,000, according to SoundScan.

(Continued on page 15)
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W. Ax| Rose
Guns N' Roses

ask the band to participate in this
summer’s Lollapalooza tour.

Also, the Beastie Boys have per-
sonally invited the band to open for
them on concert dates beginning May
15 in Montreal. That stint will include
gigs at New York’s Madison Square
Garden on May 24 and the Velodrome
in Los Angeles on June 3.

“In a world where Offspring,
Rancid, and Green Day are having
incredible success, the timing of
this album is perfect,” Konowitch
says. “Their die-hard fans are wait-
ing for it, and I think there is a
whole new audience that will truly
understand what they’re doing.”

Naney Kayling, store manager
of Impulse Records in Santa Rosa,
Calif., agrees. “The college and

(Continued on page 15)

Girls On Her Side. Arista artist Carly Simon is congratulated by some stellar friends
after previewing her current concert tour at the House Of Blues in Los Angeles, as
part of Arista’s pre-Grammy festivities. The tour, Simon’s first in 14 years, opened
with seven small-venue bookings in March, to be followed by additional dates
primarily at outdoor venues this summer. Celebrating the event are, from left, Bonnie
Raitt, Arista president Clive Davis, Annie Lennox, Simon, and Sheryl Crow.

MR. BROOKS GOES TO WASHINGTON: When Garth
Brooks went to Washington, D.C., March 14, along with
such artists as Michael Bolton and Kenny G, to protest
potential congressional cuts in federal funding for the arts,
he knew what his mission was. Press the flesh, pose for
photos, sign autographs. In other words, out-politician the
politicians.

And not for a moment did he think otherwise. “[The pol-
iticians] didn’t want to hear what T had to say. I don't feel
like I made any difference. What I honestly feel is every-
body who had anything to do with

Brooks Campaigns For The Arts In D.C.;
Capitol Signs P; Carnegie Salutes Frank

saw him again. By the time I made my statement about
arts and education, there was no one there,” Brooks says.
In D.C., “All T saw were people who have turned into
the system,” Brooks says. “I didn’t see anybody there who
was passionate. They were just doing a job, and [the Con-
gress is] not a seat to do that [in]. For them, this was just
another day. In the same breath, I can sure as hell see why
... I don’t think the people we have in office now are the
problem, it’s the system the people are in. Between politics
and the press, I think that we beat down and kill the people
with the radical new ideas. I'm not

the arts could have shown up and it
wouldn’t have made any difference.
I think their minds were made up
before we got there.”

So why did he go? Because
NARAS chairman Michael Greene
asked him to and because “Mike
was the one guy who stood behind

complaining. I don’t want to live in
any other country. I love my coun-
try, and no one’s more patriotic than
I am. This system is better than any
other system in the world, but this
system doesn’t work.”

And if he were ever so inclined to
throw his Stetson into the political

™

me on the used-CD thing.” Also,
Brooks is opposed to any reduction
in arts and education funding. “You
can’t have cuts in education [re-
garding the arts] or whatever. Anything that has to do
with education you don’t touch. Education is what will to-
tally get rid of welfare. It will get rid of crime. All these
things are based on how much of an education you get.
The thing that bothers me is that this is simple enough
for a 2-year-old to understand. Why don’t [the politicians]
get it?”

As the arts’ biggest gun, Brooks drew the task of
schmoozing with Speaker of the House Newt Gingrich.
Ushered onto the Capitol balcony for a photo opportunity,
the pair talked about the webbing suspended from the top
of the veranda. “I thought the wire was to keep people
from throwing shit at him, but it was to keep the pigeons
out,” suys Brooks. Oh, and they also talked about the arts.
Brooks says Gingrich was “very nice to me. And he made
a lot of sense. He told me that he wasn’t targeting the NEA
[National Endowment for the Arts], he was targeting PBS
[for cuts] because he’d found another way to fund it.”
Brooks says he didn’t ask Gingrich to elaborate on what
that funding would be.

Brooks’ march on D.C. was just his latest brush with
government. He testified, unsuccessfully, before the Tenn-
essee Legislature to outlaw ticket scalping two years ago.
And he had good preparation for his trip to Washington
in early March at a party to celebrate his domestic album
sales of more than 50 million units. The event was held at
Cema’s plant in Jacksonville, Ill. “[Illinois secretary of
state George Ryan] was with me every step I took in front
of the camera. As soon as the cameras were gone, I never

by Melinda Newman

ring, consider Brooks cured. “I have
no urge to run for office simply be-
cause my way of doing things and
their way of doing things are so far
apart, there’s no way we could ever meet. They just keep
cutting education, and to me that’s the last thing you do.
And you never cut the military. We're the peacekeepers
of the world.”

Brooks’ ultimate conclusion about our elected officials?
“If these people were working for me and my system out
on the road, they wouldn't be working for long.”

THIS AND THAT: Capitol Records has signed P, the
rock band that includes Butthole Surfers’ front man
Gibby Haynes, actor Johnny Depp, songwriter Bill
Carter, and Viper Room impresario Sal Jenco. The band’s
debut, set for a summer release, is being produced by ex-
Rollins Band and current Ween member Andrew Weiss.
According to Capitol A&R VP Tim Devine, who signed the
band, the album contains everything from “rock to spaced-
aged reggae to electric blues.” Among the guests on the
record are the Red Hot Chili Peppers’ Flea, ex-Sex Pis-
tol Steve Jones, and Benmont Tench of Tom Petty & the
Heartbreakers . . . Carnegie Hall will salute Frank Sina-
tra’s 80th birthday during a three-night celebration July
24-26. Artists who have worked with Sinatra and/or been
influenced by him (and who hasn’t?) will perform material
he made famous. Among those paying homage to O’ Blue
Eyes are Linda Ronstadt, Michael Feinstein, Joe Wil-
liams, and Margaret Whiting. The event kicks off the
hall’s new “American Popular Song Celebration,” a sum-
mer series that will highlight the work of a particular com-
poser, artist, or song style.
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Vernon Yard/Virgin Is Counting On Low’s ‘Long-Division’

Bl BY DAVID SPRAGUE

NEW YORK—In an era when, to
paraphrase an old punk-rock ditty,
everyone wants to prove he or she
can play faster and louder, the lush,
laconie sounds of Low make for a
striking anomaly. On its stately sec-
ond Vernon Yard/Virgin album,
“Long-Division” (due for a May 9
release), the Duluth, Minn.-based
trio cements its long-standing com-

mitment to staying well under
rock’s standard speed limit.

“It’s a challenge, both to our-
selves and to the audience,” says
guitarist/vocalist Alan Sparhawk.
“At first, we just wanted to annoy
people by building up all this ten-
sion and not giving them any re-
lease. But a few songs in, we rea-
lized we were actually having fun
with it.”

Sparhawk and his wife, drum-

mer/vocalist Mimi Parker, formed
Low slightly more than two years
ago, inspired by “Eno, Joy Division,
and the boredom of living in Du-
luth.” A demo tape fell into the
hands of producer/underground au-
teur Kramer, who brought the
band into his New York studio to
record the expansive, nearly ambi-
ent “I Could Live In Hope.”
“That record is still selling as
steadily on a week-to-week basis as

when it first came out,” says Liz
Brooks, Vernon Yard director of
A&R. “The process of discovery
happened more quickly than we
thought it would, especially consid-
ering we did not hype the first rec-
ord at all.”

Vernon Yard is preceding “Long-
Division” (the recorded debut of
new bassist Zak Sally) with a four-
song CD single featuring album
tracks “Shame” and “Swingin’.”

BlLLBI]ABl]

.

His name says it all.
spanning over three decades, a hit-laden
catalogue and a newly reieased album,
Stevie Wonder promises to keep his
worldwide audience entertained for
many years to come. :

|

LLE D

With a career

Billboard’s May 13th issue celebrates
Stevie’s numerous contributions to the
music industry, featuring:

- A Q&A with the artist

- His success overseas

- A recap of his top 30 singles

- His reputation as one of pop’s
most gifted songwriters

- His efforts on behalf of charities
and political causes

There’s a place in this spotlight for
your congratulatory message!

Contact your Biliboard representative
and show our 200,000 readers in 110
countries your support for one of the
music industry's greatest sensations.

Call-

Jodie LeVitus

213 - 525 - 2304
UK: Robin Friedman
44-171 323 6686

The single will be serviced to both
college and album alternative radio.
A video for “Shame,” directed by
Phil Harder, will follow. (Harder
shot a 10-minute film about Low
that was screened at film festivals
last year.)

Perhaps the most striking thing
about Low’s sound is its sparse-
ness—as borne out by the languid
rhythms Parker urges from a drum
kit consisting of one snare and one
cymbal. On “Long-Division,” which
dispenses with the reverb-laden
sound that characterized the previ-
ous album, the effect is positively
hypnotiec.

“It’s very much a matter of main-
taining control,” says Sparhawk.
“Not taking control of the audi-

LOW: Alan Sparhawk, Mimi Parker,
and Zak Sally.

ence—that would be a bad thing.
But there’s something to be said for
self-discipline.”

Brooks notes that despite a low-
key attitude that surrounds the
band, the members exude a quiet
confidence. “In this office, there’s a
thing we call ‘Low-ness,’ ” she says.
“It’s intangible, but there’s this
static underpinning, this strength
inherent in what they do.”

According to Vernon Yard direec-
tor of publicity and marketing
Charlie Amster, the label plans to
advertise “Long-Division” in non-
music-oriented magazines, with
some emphasis on literary journals
such as Granta and the Utne
Reader. “The people who read
those magazines aren’t traditional
rock buyers, but Low ecan fit with
the listening habits of a lot of differ-
ent kinds of people,” he says. “Since
the band has done well in Midwest
markets like Chicago and Minnea-
polis, we'll also go a little deeper in
local advertising there.”

In Minneapolis, the band has
been granted honorary local hero
status, even though Duluth is a
good distance from the Twin Cities.
“It’s been interesting to see the
Low phenomenon sweep across the
Twin Cities,” says Shawn Stewart
of modern rock outlet KREV(REV
105) Minneapolis.

Stewart, who regularly features
the band on her “Moonlight Medi-
tation’” show, recalls seeing the
band move from “playing in front of
15 people, half of whom had fallen
asleep, to a sold-out show at the Tth
Street Entry in two months’ time.”

Low, which just completed a tour
with kindred spirits Speetrum, will
take to the road again this spring,
beginning in Europe. “Playing live
has been the most interesting part
of being in the band,” says bassist
Sally. “The triek is to play as little
as possible and leave plenty of
empty space for the audience to
move into.”
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ROBERT CRAY GOES FOR THE GRIT ON NEW MERCURY RELEASE

(Continued from page 12)

“Between 150,000 and gold is
where Robert should be as a tradi-
tion-oriented artist,” says John
Mazzacco, Mercury VP of market-
ing and artist development. “That’s
where you go without being on
MTV or pop radio.

“It's great to have a pop hit, and
we’'ll gladly take one should it come
along. But we want to cultivate Ro-
bert Cray fans, rather than fans of
a particular song,” says Mazzacco,
noting that the label is pleased with
Cray’s position as one of the high-
est-selling and most visible artists
in blues. “We don’t want to push
Robert in the wrong direction to get
4 pop hit and then lose his core audi-
ence doing it. He’s going to be
around for a long time.”

“‘Strong Persuader’ was some-
thing that happened when it hap-
pened, and that was great,” Cray
says. “But it put a lot of pressure on
the band to follow it up with more
of the same ... Now we just try to
make good records.”

Over the years, Cray has taken
increasing control over the direc-
tion of his records, self-producing
“Shame & A Sin” as well as the new
album.

“Some Rainy Morning” continues
Cray’s effort to pare his music down
to a grittier essence. Cray the pro-
ducer focuses on Cray the per-
former’s strengths. From the slow
burn of “Never Mattered Much” to

the sanguine groove of “Enough
For Me,” Cray’s soul-drenched vo-
cals and razor-sharp fret work are
much in evidence.

This is also the first Cray album
recorded without a horn section, al-
lowing for looser arrangements.
“There’s more room for guitar play-
ing on this record and more singing,
too, really,” Cray says. “We also cut
a lot of the stuff live, keeping it
funky.”

Dispensing with outside produc-
ers has allowed Cray more leeway
in the selection of material. As with
the previous album, “Some Rainy

Morning” features mostly original
songs written by Cray and his
bandmates. “Having more of the
writing chores now, I can take it
further into the blues and R&B—
the kind of music I enjoy playing,”
Cray says. “With ‘Strong Per-
suader,” some of the songs were by
[producers] Dennis Walker and
Bruce Bromberg, and they maybe
had more of a rock feel.

“The new record is typical Robert
Cray band music,” Cray says. “But
there is more of an R&B feel—the
covers this time were R&B tunes,
and some of our songs, like ‘Little

Boy Big,’” go into the R&B vein
pretty heavy.”

Mercury sees album alternative
radio as a seedbed for sales of
“Some Rainy Morning,” according
to Mazzacco. “ ‘Shame & A Sin’ was
a key album at the birth of the for-
mat,” he says, “and we’ll be there
again.” The label will service a sam-
pler of tracks from the new record
to album alternative stations in mid-
April.

Mercury is also taking a more ag-
gressive approach to consumer ad-
vertising with the new album, Maz-
zacco says. Ad placement is planned

in music-related magazines as well
as mainstream and lifestyle-ori-
ented publications. No videos are in
the works, but the label is planning
a promotion for “Some Rainy Morn-
ing” on the Internet, Mazzacco
says.

But as with blues musicians past,
touring will be the key for Cray. Re-
gional blues festivals will be the fo-
cus in the spring, and in the sum-
mer, the Cray band will trek to
Europe—with jaunts to Japan and
Australia perhaps to follow. “Rec-
ords are fine,” Cray says, “but live
is the thing.”

BAD BRAINS FOLLOW THEIR OWN ‘GOD OF LOVE’

(Continued from page 12)

high school kids who shop here al-
ready have at least a passing
awareness of Bad Brains, and
there is a lot of speculation about
whether or not they've ‘sold out.’
They'll be happy when they dis-
cover [Bad Brains] haven't.”
College radio plays a key role in
the strategy behind “God Of Love.”
Early this month, Maverick will is-
sue a limited-edition, 7-inch red-vi-
nyl promotional pressing of the ti-
tle track to college stations.
Airplay on commercial modern
rock stations will be solicited May
2. While the label ferrets through
potential directors for a videoclip of

the track, Bad Brains are rehears-
ing for selected gigs along the East
Coast prior to the Beastie Boys
tour. The tentative itinerary in-
cludes a stop in the band’s home-
town of Washington, D.C.

“God Of Love” is Bad Brains’
sixth full-length studio set and
their second with ex-Cars front
man Rie Ocasek at the production
helm. Ocasek also guided the
band's classic “Rock For Light,”
which was released during the mid-
'80s on Caroline Records. To Jen-
ifer’s mind, no one else would have
been acceptable for this project.

“Ric gets our vibe, and he treats

it with respect,” he says. “He is
great at helping us organize our
music and ideas without trying to
enforce a specific sound or concept.
He’s like a fifth member of the
band.”

Ocasek’s involvement in the al-
bum was the final piece to a puzzle
following the return of Bad Brains
lyrical and vocal muse HR. Two
years prior, an HR-less Bad Brains
recorded for Epic Records, an alli-
ance that Jenifer cites as “an unfor-
tunate mismatch of vibe and spirit.
There were too many distractions
there. It was difficult to let the
message of love flow freely.”

Happily attached to Maverick,
the band, which also includes Dr.
Know on guitar and Earl Hudson
on bass, is free to further explore
its hybrid of racing hardcore,
jangly funk, and soothing reggae.
How long the world will have Bad
Brains is a question Jenifer
chooses to leave to that divine cos-
mic vibe that brought them to-
gether in the first place.

“We are all far more interested
in planting seeds of positivity
around the world,” he says. “And
the truth is that our mission never
ends. It just pauses from time to
time.”

The new album on Mute
featuring the hit UK singles

"Poison”

"No Good (Start The Dance)”

"Voodoo People”

MUSIC FOR THE

JILTED GENERATION

debuted on the UK national
album chart at #1 and has
been certified PLATINUM

Catalog sales of
3 million units worldwide

BEST DANCE ACT award at
P ; €urope’s Video Awards
“This is not music for
people who simply like
techno, house or breakbeat.

MUSIC FOR THE
JILTED GENERATION

is for people who like
music.. period.”
-Axcess Magazine

* National Tour In May -
Boston ¢ Philadelphia « NYC
Detroit * Toronto * Chicago
St. Louis * Tulsa
Oklahoma City * Dallas
Houston * Phoenix
Las Vegas * Los Angeles
San Francisco * Palo Alto
Seattle * Portland
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LOUNGE, BIG-BAND ERA BOPS BACK WITH MAJOR, INDIE RELEASES

(Continued from page 1)

wise, Esquivel’s Mexican big-band
set, “Space Age Bachelor Pad Music,”
has moved 21,000 units, according to
SoundScan, and was Bar/None’s best-
selling title in 1994. In May,
Bar/None plans to release Esquivel’s
“Music From A Sparkling Planet.”

Meanwhile, Sub Pop recently
signed Friends Of Dean Martin, the
lounge incarnation of modern rock act
Giant Sand, and plans to release a 7-
inch single of the band’s “Seashells”
and “Polena” in April and a full-
length album later this year. A new
Combustible Edison album is due this
fall.

This summer Interscope will re-

ROYAL CROWN REVUE

lease Setzer’s second rockabilly-
meets-big-band set. Tuesday (28),
Rhino will release “From Pumps To
Pompadours: The David Johansen
Story,” a retrospective of the artist’s
career from his days in the New York
Dolls through his current Buster
Poindexter characterization. Last
year, Rhino released Johansen’s sec-
ond album as Buster Poindexter.

The slew of other retro albums re-
cently released or forthcoming in-
clude Mammoth’s Squirrel Nut Zip-
pers (whose sound is inspired by the
“hot jazz” of the 1920s-40s), Go-Kart’s
Black Velvet Flag (with lyrics of
Southern California punk songs over

BLACK VELVET FLAG

original lounge music), Warner Bros’
Royal Crown Revue ('40s style gangs-
ta-punk swing), Continuum’s “Livin’
Lounge: The Fabulous Sounds Of
Now” (a cocktail music compilation
featuring Poindexter, Love Jones,
Friends Of Dean Martin, and the
Lounge Lizards, among others); and
Zoo’s Love Jones (a lounge act).

Despite the many releases, some
retailers are not convinced of the
commercial viability of these titles.

Bob Bell, new release buyer for the
350-store Wherehouse Entertain-
ment chain based in Torrance, Calif.,
says, “Most of these bands, at this
point, are really a live attraction and
haven'’t broken through on record yet.
[Setzer] is the exception. It’s the kind
of thing that people will go see in a
club, but they won’t necessarily shell
out $16 a CD for now, until there is an
identifiable artist that paves the
way.”

John Artale, purchasing manager
for the 189-store National Record
Mart chain based in Carnegie, Pa.,
says he is optimistic that Setzer’s
next effort will outperform his last al-
bum. But he too is not convinced of
the commercial potential of the retro
genre.

“It’s a niche market, we’ll sell some,
like we did with Combustible Edison,
but it’s still a novelty. It doesn’t have
legs,” says Artale. “But we ended up
selling more Esquivel than I
thought.”

Greg Ross, head of Go-Kart
Records, which released “Come Re-
cline . . . With Black Velvet Flag,” the
lounge-punk set, agrees with Artale
and claims that he doesn’t have high
sales expectations for the album,
which was released in January.

“[Black Velvet Flag] is a novelty,”
says Ross. “No one takes it serious-
ly.” Apparently, Rolling Stone maga-
zine has taken the group seriously.
The band was named best unsigned
band of 1994 in the publication’s crit-
ics poll.

Additionally several label execu-
tives are optimistic about the future
of retro music. Others will be satisfied
with moderate sales and want to re-
lease these titles because they repre-
sent “cool music.”

“If we sell 50,000, we're going to be
very happy,” says Bob Ardry, who
handles marketing and sales at Con-
tinuum and serves as executive pro-
ducer of the forthcoming “Livin’
Lounge” compilation. “We also want-
ed to do it because it’s cool music, it
really spans a wide demographic, and
we feel cool music will sell.”

Dave Kaplan, who manages Setzer
and Royal Crown Revue, believes
Setzer’s next album, due this sum-
mer, has the potential to have “huge
sales.”

Others cite the potential of alterna-
tive uses of this sort of music as ways
to complement album sales.

“We'll soon discover if it makes any
money,” says Josh Wittman, national
retail promotions director at Mam-
moth, which released Squirrel Nut
Zippers’ “The Inevitable” March 21.

“We're looking at it from a cool, hip
thing,” says Wittman. “But there is
also a possibility for it to be commer-
cially viable for things like sound-
tracks ... We're aggressively trying
to place them in TV shows, sound-
tracks, and commercials.”

Royal Crown Revue gained expo-
sure by performing its song, “Hey
Pachuco!,” in Jim Carrey’s hit movie
“The Mask.” The song also was in-
cluded on the Chaos/Columbia sound-
track. Kaplan says “Hey Pachuco!”
will most likely make it on the band’s
upcoming album.

A REACTION TO GRUNGE

The lounge movement is “kind of a
reaction to the whole grunge thing,
where everything’s distorted but still
melodic,” says Jeff Musser, bassist in
Black Velvet Flag. “Well, why can’t
we just do melodic as melodic?”

Ross sees the trend as purely cycli-
cal. “Whenever things get to one ex-
treme, they always end up going to
the other extreme. Everyone was into
grunge, grungy clothing, and beer,
now it’s cool to do the opposite, and
drink martinis, dress up, and swing a
little. Soon lounge music will suck,

THE BRIAN SETZER ORCHESTRA

and something else will come up.”

While Black Velvet Flag and
Friends Of Dean Martin are decided-
ly ecampy, Setzer, Royal Crown Re-
vue, and Squirrel Nut Zippers are
trying to pay tribute to the days of big
bands and swing.

“I'm most interested in jazz, swing
music,” says James “Jimbo” Mathus,
guitarist and vocalist for Chapel Hill,
N.C.-based Squirrel Nut Zippers and
former member of alternative act
Metal Flake Mother. “We just admire
their work, the whole energy, and
style. It’s more challenging to me
than rock.”

Scott Steen, trumpet player of
Royal Crown Revue, which performs

regularly at the Derby in Los Ange-
les, says, “There is nothing Glenn
Miller about this. We all really love
the older stuff, but we kind of want to
take it in our own direction. This has
an edgier sound to it.”

The band, which will begin record-
ing its debut this spring for release
this summer, was introduced to Ka-
plan through Setzer and was signed
to Warner Bros. by Ted Templeman,
a senior VP, producer, and director of
A&R at the label.

“For me, this is the most exciting
thing since Van Halen,” says Tem-
pleman, who also plays trumpet.
“They have a great singer, and the
musicianship just nailed me. These
are pure musicians; real jazz players
who write their own songs and
charts.”

As for marketing these titles, most
labels are banking on touring and
word-of-mouth to spread the word.
However, some, including Go-Kart
and Mammoth, are running ads in al-
ternative music publications such as
Flipside.

Mammoth also is planning to take

Squirrel Nut Zippers’ hot music to
adult standards radio.

“This appeals to everyone from
[modern rock] listeners to jazz fans
to people who loved this music when
it originally came out,” says Kaplan.
Setzer has played both to the mod-
ern rock crowds at concerts hosted
by KROQ Los Angeles and XTRA-
FM (91X) San Diego and to jazz fans
at such events as the Montreal Jazz
Festival.

FARRIS BLOSSOMS ON COLUMBIA'S ‘WILD SEED—WILD FLOWER’

(Continued from page 8)

Farris, who as an “extended family
member” of Arrested Development,
sang on the group’s 1992 Grammy-
winning single, “Tennessee.” She was
asked to be a full-fledged member of
the group, but declined because she
wanted to go solo.

When shopping for labels, she says,
many companies tried to guide her in
a more mainstream direction. “A lot
of people said I wasn’t doing it right.
They thought I was this weed in a
garden of roses, and they wanted to
change me. When the music came to-
gether, it was wild and unique and
very rooted,” says the Atlanta-based,
Bordentown, N.J.-bred Farris. The
album’s title refers to her musie, she
says.

The diverse album from an alterna-
tive R&B artist who doesn’t fit per-
fectly into the R&B or rock arenas
created a challenge for Columbia.

The label’s plan was to take its time
introducing Farris to all segments of
the industry before targeting radio
and video airplay, says Columbia VP
of product marketing Julia Eisenthal.

“Dionne is hard to categorize . ..
She’s a universal artist,” says
Eisenthal. “We felt confident that we
had an artist for life. So, in the begin-
ning, we wanted to go a grass-roots
level and concentrate heavily on pri-
vate showcases for the press, which is
who really led the way.”

In this early stage, Farris landed
coverage in publications ranging from
Rolling Stone to the Source. Her al-
bum turned up on some critics’ year-
end top 10 lists, including Robert
Hilburn of the Los Angeles Times.
She also embarked on a college tour
sponsored by Vibe (Billboard, Sept. 3)
and showcased at such industry func-
tions as the Billboard Music Video
Conference in Santa Moniea, Calif., in
November.

Another part of the grass-roots
campaign was the servicing of a video
for an acoustic version of “I Know,”
shot in Farris’ apartment, to local
video outlets in November.

“We wanted to get some recogni-
tion before we went to MTV and radio
with her,” says Eisenthal. “We got
her out there to meet every radio,
video, retail, and branch person.” In
addition, Farris often performed live
on regional video programs.

The entire album was initially serv-
iced on its release to top 40, modern
rock, album rock, R&B, top
40/rhythm, and album alternative ra-
dio.

Top 40 WYHY (Y107) Nashville
was among the first outlets to play “I
Know” in November. After five
months, the station is still playing the
song.

“We wanted to expose her as an
artist,” says Jerry Blair, senior VP of
national promotion at Columbia. “The
album is so diverse musically that we
wanted to expose it to everyone.
When we officially serviced the CD-
pro in late December, people were
genuinely excited about it.”

Ken Benson, PD of top 40 KKRZ
Portland, Ore, says the station began
playing “I Know” early on. “We’re
real happy with it,” he says. “It’s a re-
ally fresh, uptempo, rhythmic sound.”

At the end of December, Columbia
focused on top 40, hot AC, and more
mainstream modern rock outlets with
the album version of “I Know,” says
Blair.

“The reaction from rhythm-
crossover at first was that there’s gui-
tar in the song. The reaction from al-
ternative was that maybe it was too
pop,” says Blair.

However, rock and urban stations
are coming around. According to
Broadcast Data Systems, two album
rock outlets, KWTO Springfield, Mo.,
and WBAB Long Island, N.Y., and 13
modern rock outlets, including
KDGE Dallas and WCHZ Augusta,
Ga., are airing “I Know.”

In addition, Blair says that such top
40/rhythm stations as KMEL and
KYLD (Wild 107) San Francisco and
WERQ (92Q) Baltimore are now test-
ing the song.

Roy Burkhert, senior buyer at the
37-store Harmony House Records &
Tapes chain, based in Troy, Mich.,
says the multiformat approach is hav-
ing a positive impact on sales.

The album is also benefiting from
strong video support. In January, a
video of the album version of “I
Know” was serviced to MTV, which
designated it a Buzz Clip in Feb-
ruary. The clip is now in the network’s
stress rotation and is also airing on
VH1 and BET.

To gain further support from the
urban community, Eisenthal says the
label will focus on in-store play cam-
paigns and R&B adult radio stations.

Farris says she is frustrated, but
not “shattered” about the lack of sup-
port from R&B radio: “I definitely
want to be part of the community, be-
cause I am,” she says. “What bothers
me is the fact that I am a black
woman, but I can’t be played on black
radio.”

Farris describes her music as “not
young or old, black or white, straight
or gay. These are the people I see
when I perform. It’s not so far-
fetched that black pecple don’t under-
stand it or would feel that I'm trying
to be white.”

As for the second single, Blair ex-
pects to service the highly emotional
“Don’t Ever Touch Me (Again)” near
the end of May.

Meanwhile, Farris has been tour-
ing almost constantly. She hit the
road in Europe in early January be-
fore embarking on a 10-week tour of
the U.S,, running from late January
to April 4.

In an attempt to gain both rock and
R&B fans, Farris will play an alterna-
tive club and an urban club in each
city, according to Eisenthal. The tour
also includes colleges.

After her scheduled performance
on “Saturday Night Live” on April 8,
Farris once again will head to Europe
on April 18 for three weeks, then re-
turn to the U.S. for yet another tour
in late spring or early summer.
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ROLES ON TV: A HELP OR HINDRANCE TO MUSICIANS?

(Continued from page 8)

president Carl Strube says there is a
tremendous amount of cynicism in
America toward actors who try to
sing. The label hopes that
“Baywatch” star Hasselhoff, who has
had considerable musical success in
Europe, will succeed domestically
with his self-titled album, due April
11.

To promote the record, Hasselhoff
plans to offer “walk-on” appearances
on “Baywatch” for radio station pro-
motions. But there are no plans to
have Hasselhoff sing on the show.

“My first attempt at the U.S. mar-
ket was a misguided rocket from
hell,” says Hasselhoff of his mid-"80s
debut, titled “Knight Rocker,” a play
on the name of the actor’s TV vehicle
at the time, “Knight Rider.”

“At the time, I was actually contri-
buting to the stereotype of ‘actor-
turned-singer.’ It took a lot of time
and effort to erase that image.”

MCA-distributed Radioactive
doesn't expect mainstream crossover

success for the debut effort from
“Melrose Place” and “Roseanne”
semi-regular Traci Lords. The
former porn star’s techno-flavored
“1,000 Fires,” released Feb. 28, is
aimed at an underground audience,
says Kent Belden, who works in artist
development at Radioactive.

“The kids who are into rave also
watch ‘Melrose Place,’” says Belden.
“Her image has been an asset. ‘Mel-
rose Place’ is perceived as a cool
show.”

TV celebrities can use their notori-
ety to net additional exposure, says
manager Laura Engel, who handles
the music career of Katey Sagal, star
of “Married ... With Children.”

“Katey performed on both ‘Leno’
and ‘Regis’ immediately after the re-
lease of her album,” says Engel.
“That might not have happened right
away if she hadn't already established
herself on television.”

Critique’s Strube says that Has-
selhoff’'s TV fame led to features on
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his music on “Entertainment To-
night” and “Extra.”

Walters says that many of the past
musical efforts by TV actors have
made his attempt to break into the
pop charts more difficult.

“People had all these preconcep-
tions about [‘Blossom’ star] Joey
Lawrence and David Cassidy and all
those,” he says. “They ruined the
road for me.”

The jury is still out on the long-
term viability of some recent actor-to-
musician transitions.

Lawrence had some success at top
40 with his self-titled Impact/MCA
debut in 1993. A spokeswoman for
Impact/MCA says the singer is still
signed to the label, but a second al-
bum has yet to be scheduled.

“In Living Color” comedian Jamie
Foxx did fairly well with his 1994
R&B debut, “Peep This,” on Fox. It
sold about 138,000 units, according to
SoundSean.

Radio programmers say they are
open-minded about embracing the
music of TV personalities.

“It can certainly be an advantage in
that they are easily identifiable to the
listeners,” says WEDJ Charlotte,
N.C., interim MD Jammer. “We refer
to Jamie Walters and ‘Beverly Hills
90210’ in the same breath on the air.
It just comes down to whether or not
the music falls together.”

For some artists, the strong image-
making power of TV can hinder the

WALTERS FINDS NEW HEIGHTS ON ATLANTIC

(Continued from puge 8)

The album, released Sept. 20, debuted
on the Heatseekers chart at No. 19 on
Feb. 25, before peaking on that chart at
No. 4 on March 18.

Meanwhile, the first single from the
album, “Hold On,” moves 27-25 on the
Hot 100 Singles chart and 34-26 on the
Hot Adult Contemporary chart this
week.

On Fox’s “Beverly Hills 90210,” Wal-
ters plays the guitar-wielding Ray Pruit
and has been featured performing on the
show.

Atlantic’s marketing setup for the al-
bum initially targeted youth, Azzoli says.
Now, the second phase of the campaign
for Walters is about to kick in. “We're
going for more legitimate press,” he
says. “We're out of the teen magazines
and going for older-skewing publica-
tions. That’s the next hurdle.”

Azzoli is also banking on Walters’ up-
coming tour, which tentatively kicks off
in June, to help the singer move beyond
his teen idol status.

“The tour will help,” says Azzoli. “It
will do a couple of things—sell records,
help establish his credibility, and make
him a better musician and a better
writer.”

Roy Burkhert, senior buyer at the 37-
store Harmony House Records & Tapes
chain based in Troy, Mich., agrees that
the tour and mainstream press could
help Walters gain wider acceptance.

“He'’s starting to cross over, but he's
not quite there yet,” says Burkhert.
“[The album] has potential because
[Hold On'] is a great song.”

Like other actor/musicians, Walters is
finding the transition from TV personal-
ity to serious musician difficult (See
story, page 8).

“It’s a double-edged sword,” says the
Boston-bred Walters, who picked up a

efforts of seasoned musicians who
also happen to act.

Sagal performed with Bob Dylan,
Bette Midler, and Etta James before
landing the role of saucy Peg Bundy
on the long-running Fox comedy. But
Sagal ran into resistance at radio
when her Virgin debut, “Well ... ,)”
was released in 1994. Despite critical
acclaim, it sold poorly. Sagal and Vir-
gin recently parted ways.

“The character she plays on TV is
so different from her personal image.
People had a difficult time distin-
guishing the two,” says Engel.

It's been about 15 years since Epic
artist Danielle Brisebois played Ste-
phanie on “Archie Bunker’s Place,”
but that image hasn’t left the minds
of some.

“It's not anything we're trying to
hide, but we aren't promoting it ei-
ther,” says Chris Poppe, Epic mar-
keting director. “She’s not 9 years old
anymore, so why should people hold
that against her?”

Her Epic debut, 1994’s “Arrive All
Over You,” has yet to take off, but the
label is still promoting the album,
Poppe says.

If Hasselhoff, Lords, Brisebois, or
MecCormick succeed, they will be in
good company. A number of televi-
sion celebrities have scored No. 1 hits
over the years, including Lorne
Greene, Shelley Fabares, Vicki Law-
rence, and Michael Damian.

More recently, Tesh used his high-

profile “Entertainment Tonight” co-
host position to further his music ca-
reer. Tesh has had five charting al-
bums on The Billboard 200.

Without radio support, “Live With
Regis & Kathie Lee” co-host Kathie
Lee Gifford was able to translate her
TV exposure into significant sales for
her 1993 Warner Bros. album, “Senti-
mental,” which reached No. 1 on the
Heatseekers chart. The album, also
available through mail order, has sold
about 119,000 copies, according to
SoundSecan.

Perhaps the king of TV-to-pop mu-
sic crossover is Ricky Nelson, who
starred with his other family mem-
bers in the early TV classic “The Ad-
ventures Of Ozzie And Harriet.” Nel-
son emerged from the show as a
major pop star with 54 singles on the
Billboard chart and a No. 1 album.

Nelson, though, is an exception to
the one-hit-wonder status that befalls
most actor-turned-singers.

“My advice to any television actor
trying to break into the music indus-
try is to definitely keep your day job,”
says Ron Lofman, author of “Gold-
mine’s Celebrity Vocals,” a reference
book published by Krause Publica-
tions. Lofman says most of efforts by
TV stars are quickly forgotten.

Some of these fairly obscure re-
leases have found a home on Rhino's
campy “Golden Throats” series. The
label just released a third collection
Feb. 28.

guitar long before he started acting. “I
get to be on a hit show that tons of peo-
ple watch, play music on the show, and
at the same time I have to take crap
from everyone for being on that show.
And I will continue to get flak for it. It's
adrag.”

Walters was actually signed to Atlan-
tic before he landed the gig on “90210.”
Aware of the challenge that other ac-
tors-turned-musicians have faced, Wal-
ters says he thought hard about the
“00210” job.

“I thought it would be smarter to get
the exposure from the show and trans-
late it into the music,” he says. “If [ just
did the music, who knows? Atlantic may
not have put [my album] out. They didn't
quite know what to do with me. They
needed motivation.”

Azzoli, who says Walters was signed
solely on the strength of his music, ad-
mits that Atlantic was not sure how to
promote the singer.

“We weren't ready for it or set up. As
I was procrastinating with it, he got the
‘90210’ job,” says Azzoli. “Then we coor-
dinated with Fox for these mall towrs we
put him on. Every weekend [from
October to December], he’d play in
malls, and we'd get a [top 40 station] to
present it.”

The promotional appearances at malls
resumed in February and run through
early May.

The only other help Atlantic received
from Fox was the inclusion of the video
for “Hold On” on a “90210” episode in
November.

“We thought this would be a slam-
dunk with his marquee value. We
thought everyone would go after it out
of the box,” says Azzoli. “We were
shocked. Everyone is afraid that one
media doesn't transcend another. We

had to go back to grass-roots with him.”

Azzoli says top 40 radio played “Hold
On” very “hesitantly” at first. Even as
the record was gaining spins at the for-
mat, Azzoli says the airplay didn't ini-
tially translate into albumn sales. “It was
the weirdest thing,” he says. “All these
stations were playing it, and nothing was
happening with sales or requests. We
get MTV, and still nothing. So we said,
‘Let’s wait three weeks and see,” and on
the third week, sales started to happen.”

According to SoundScan, “Jamie Wal-
ters” has sold more than 65,000 units to
date.

Ken Benson, PD at top 40 KKRZ
Portland, Ore., says “Hold On” is the
natural follow-up to “Talk To An Angel,”
which reached No. 1 on the Hot 100 Sin-
gles chart Nov. 14, 1992.

“It got great phones at first,” says
Benson. “He did a mall appearance up
here a few weeks ago. We were expect-
ing 600 people, but 3,400 people showed
up.”

Walters says he intentionally tried to
write a follow-up to “Talk To An Angel.”

“Coming off ‘Angel,” which I didn't
write, I felt that people were expecting
me to follow up with something like
that,” he says. “‘Hold On’ is a nice
bridge from the mainstream pop of ‘An-
gel’ to the grittiness of the rest of my
music.”

The Steve Tyrell-produced album also
features a cover of Graham Parker’s
“Release Me,” featuring Dr. John on
background vocals.

Walters says his next album will be
“more organic and harder rocking.”

In the meantime, Walters doesn’t
mind being referred to as a teen idol.
“Who wouldn’t want to be a teen idol?
High school kids want to hear good mu-
sie, too. That's OK with me.”
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PINNACLE OWNER FOUND GUILTY OF INFRINGING COPYRIGHTS

(Continued from page 6)

record was “scarcely what would be ex-
pected of a high-minded, ethical com-
pany,” which was how Pinnacle repre-
sented itself.

He said that he considered Mason
and Sullivan had “sought to mislead
the court” and that he found them
“evasive and totally unreliable wit-
nesses, willing to sacrifice the truth to
achieve their ends and advantage to
Pinnacle.”

He also considered that Pinnacle had
known it was distributing records that
infringed copyrights but that because
of the high profits and a provision in its
contract with Network, it had “will-

ingly and with its eves open” taken the
risk of proceedings.

“If there was anything it did not
know, which I do not accept, that can
only be because it deliberately shut its
eves to it,” he said. “On that basis,
what it knew would have led a reason-
able distributor to believe that it was
distributing infringing copies.”

He said that Mason and Sullivan
were ‘“‘[seasoned] and experienced
traders in the music industry” and that
Mason, through his seat on the council
of BPI, had knowledge of the law of
copyright and experience of the ways
of music piracy.

The judge ordered that an investiga-
tion should take place to determine the
level of damages Pinnacle and Network
should pay ZYX. He also imposed a
court ban on any further infringement.

After the judgment was published,
Mason said, “I take great exception to
this slight on my character, which peo-
ple who know me will know couldn’t be
further from the truth.

“We will be appealing, and there will
be a statement from our lawyers in due
course.”

Mason is regarded as a champion of
the indie sector in the U.K. He bought
Pinnacle from receivers in 1984 and

has turned it into the dominant force in
indie distribution here. When the com-
pany was handling the quintessential
pop of Kylie Minogue and Jason Dono-
van through the PWL label in the lat-
ter half of the '80s, it regularly had a
market share comparable with that of
the majors’ distribution arms.

Mason is a self-made man and is re-
garded as the strongest voice the indie
sector has on the major-label-domina-
ted BPI council.

Roger Peurson is a reporter for the
U.K. Law. Additional veporting by Jeff
Clark-Meads.

APPLE OPENS AN ENTICING TOOLKIT TO ARTISTS

(Continued from page 8)

events, and software updates specifically
related to interactive music,” according
to the company. “It’s pretty much every-
thing you need to know and have to go
interactive,” Apple’s Kennedy says.

Apple will charge an annual fee of
$300 to join the program. Among those
musicians already on board, Kennedy
says, are Ray Manzarek, Lady Kier
Kirby, and Mark Mothersbaugh. “We
want to open up the doors to musicians
who are hungry to get involved, but
don't necessarily know where or how to
start,” says David Pakman of Apple’s
Music Evangelist group. Apple also has
established “multimedia labs” on the
East and West coasts for use by artists
in producing enhanced CD titles.

VR TECHNOLOGY
On Monday, Apple also will showcase
its QuickTime VR technology for the

music industry, a tool that allows com-
puter users to “explore” their onscreen
environment at will, as well as to pick up
and rotate individual items. The new
technology debuted on the CD-ROM
“The Star Trek Interactive Manual” this
year, but Apple also is strongly touting
its CD Plus music applications.

“We think this has great applications
to live performance,” says Kennedy. “If
you're talking about a band playing a
live show in a New York club, you can
let your user get up onstage and see
what it looks like to have played there
from that perspective of being behind
the microphone.”

Using the VR technology will require
payment of an initial flat fee to acquire
the necessary tools, as well as an unspe-
cified per-unit royalty, according to Ken-
nedy.

Chris Tobey, senior VP of marketing/

Galvanizing

the Industry

From the publications that brought you the most accurate charts in
the industry, Billboard and Monitor present the most comprehensive
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new technologies for Elektra Records,
calls the VR concept “an exciting one.”
Although Elektra will not incorporate
the technology into its first in-the-works
disc, a CD-ROM single featuring three
tracks from the new Moby album
“Everything Is Wrong,” Tobey expects
to use it on future titles.

Elektra’s Moby dise—not a CD Plus
and thus not playable on audio decks—
is being developed out of house by Char-
ley Prevost, who is working closely with
Apple, Tobey says. The CD-ROM single
is due in May and “will be priced very,
very low,” Tobey says. Elektra expects
to release about five CD Plus titles by
year's end.

Liz Heller. Capitol Records’ senior
VP of new media, also hopes to incorpo-
rate VR into upcoming Capitol multime-
dia releases, which will utilize various
Apple development tools, she says. In
the works at Capitol now is a new breed
of title, Heller says, “sort of a cross be-
tween a CD Plus and a full-blown CD-
ROM.” The interactive disc, targeted for
summer launch, will center on the new
Duran Duran album, which is due this
month.

One upcoming interactive music proj-
ect, according to the Apple spokesman,
will use QuickTime VR in a new CD Plus
album from Squeeze, due this year on

A&M. Members of the band, who are in
the studio, could not be reached for com-
ment by press time.

Other interactive music projects in
the works that tap into Apple authoring
tools are enhanced CDs from American
Recordings bands Love & Rockets,
Skinny Puppy, and Swell.

TECH SUPPORT

Beyond helping them develop titles,
Apple also aims to offer an assist to the
music industry on the thorny issue of
support. Details are still being ham-
mered out, but Duncan says Apple plans
to offer an 800-number tech-support
service for enhanced CDs that labels
could choose to utilize as their tech-sup-
port resource on a fee basis yet be deter-
mined. No labels have yet come on
board.

Apple also launches a new Internet
site on the World Wide Web Monday
that is designed to be a resource for in-
formation about enhanced CDs, interac-
tive music, and new Apple development
tools. The site also will provide links to
other music-oriented Web sites, Ken-
nedy says, and will offer the first online
glimpse of QuickTime VR in action, he
SaVS.

The “QuickTime Online” site can be
accessed at http:/quicktime.apple.com.

LABEL EXEC CHARLIE MINOR MURDERED

(Continued from page 6)

ceed.”

At work or at play, Minor cut a
dashing figure: He drove a Rolls-
Royce sedan, held court at the up-
scale restaurant Le Dome on Sunset
Strip, and entertained the cream of
Hollywood at his Malibu house.

Investigators believe that a
woman killed Minor following what a
source says was the abrupt end of a
brief romance.

According to Deputy Britta Tubbs
of Los Angeles County sheriff's
headquarters, suspect McClure—
identified in news reports as a one-
time stripper at a Century City
nightelub and by law enforcement of-
ficials as an ex-girlfriend of Mi-
not’s—atrived at Minor’s house at
approximately 11:22 a.m. on March
19 and asked to speak to him.
Shortly thereafter, a woman friend
of Minor's and a housekeeper who
were in the house heard several
shots upstairs; they fled the house
and summoned sheriff’s deputies,
who found Minor dead outside his
bedroom.

Tubbs says McClure's driver's li-

cense was found at the scene of the
crime. She was arrested by police in
nearby Santa Monica later in the day
and booked for murder at the sher-
iff’s station in Lost Hills. A handgun
believed to be the murder weapon
was reportedly found at her home.
McClure, who is charged with
special circumstances in the shoot-
ing and could face the death penalty,
is being held without bail and is

4.

Minor. who was divorced, is survi-
ved by a daughter, Austin; a
brother, Kenneth; his mother, Jerri
Haynes Minor; and his grandfather,
Odell Haynes.

A memorial service was held
March 22 in Los Angeles at the
sound stage at A&M; the label was
closed for the day in Minor's mem-
ory. Funeral services were sched-
uled to be held at First Baptist
Church in Marietta March 24. In
lieu of flowers, donations may be
made to the Charlie Minor Memo-
rial Fund, 14958 Ventura Blvd.,
Sherman Oaks, Calif. 91403.

scheduled for arraignment on April ‘

GIVEN THE CURRENT
POLITICAL CLIMATE
IN AMERICA, THIS
FULL PAGE AD HAS
BEEN REDUCED.

ANYWAY...HERE'S WHAT'S
NEWT. ER... NEW FROM
I.R.S. RECORDS:

dada are heating up the alterna-
tive radio airwaves again with
“I'm Feeling Nothing,” the
opening song in “The Brady
Bunch Movie.,” The CD-5 is in
stores now.

Kirsty MacColl's new album is
“Galore,” 18 gems featuring two
new songs, “Caroline” and
“Perfect Day™ (a duet with Evan
Dando).

SPOTLIGHT

ARTIET

FEATUREDLD

hHead (pronounced “head”)
hHead is vocalist/guitarist Noah
Mintz, bassist Brendan Canning,
and drummer Mark Bartkiw.

The Toronto group recorded
their I.R.S. debut “jerk™ in San
Francisco with producer Dave
Olgilvie. Brendan noted, “When
the record was done we took
the record company people who
were interested in our album to
our favorite restaurants. For
some reason, they always insist-
ed on paying. Needless to say,
we didn't argue.” Obviously,
I.R.S. picked up the most
checks.

SEE hHEAD ON TOUR ACROSS AMERICA
WITH THE GOO-GOO DOLLS

APRIL: 20- Atlanta

6- Rochester 22- New Orleans
7- Toronto 23- New Orleans
8- Montreal 24- Houston

10- Providence 25- Austin

11- Boston 26- Dallas

14- Seabright 28- Colombia
15- Hoboken 19- St. Louis/
16- Philadelphia Lawrence
18- Washington. DC 30- Milwaukee

19- Virginia Beach And more to come!

ON-LINE NOW:
http://www.io.org/~cme/ hHead@tvo.org
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BILLBOARD'S WEEKLY COVERAGE HOT PROSPECTS FOR THE HEATSEEKERS

DEF JAM-ING JORDAN:
With the extensive setup by
Def Jam and a single climbing
the Hot 100 and Hot R&B Sin-
gles charts, Montell Jordan’s
debut, “This Is How We Do It,”
looks poised to take the R&B
community by storm when the
album drops on April 4.

This week the first single,
which is the title track from the
PMP/Def Jam/Island set, is
No. 7 with a bullet on the Hot

Goop Scoop. The Goops,
which just inked a publishing
deal with PolyGram, hit the
road with Rancid the first
week of June. lts video of
“Booze Cabana,” the Thom
Wilson-produced single
from its 1994 self-titied
Blackout! debut, airs on
MTV’s “120 Minutes” in late
April. Expect a new album in
September.

100 and No. 1 on Hot R&B Sin-
gles.

“He's the full package:
singer, songwriter, producer,”
says Iris Dillon, marketing
manager at Island, of the South
Central L.A. native. Dillon says
Jordan “is a great example” of
Def Jam’s continuing ability to

sign “great talent.” Dillon adds
that “Def Jam is a great setup
company.”

The setup began on the
streets in late December with
the release of “This Is How We
Do It” on a 12-inch white label
to clubs, mix shows, and DJs.
After the holidays, Def Jam re-
shipped the 12-inch to pools
and mix shows.

PGD got involved after these
initial mailings by sending out
2,200 three-song sampler cas-
settes in late January. The tri-
ple-looped samplers
were distributed at
various conventions,
shows, basketball

Good Start. From Good Homes, which mixes sax and mandolin
with rock’n’roll, hits the road March 30-April 30 to stir up interest
in its RCA debut, "Open Up The Sky,” due Tuesday (28).

MOUNTAIN |

Shania Twain, The Woman In Me

games, and Kappa
houses on college
campuses, since
Jordan was once a
member of the fra-
ternity. In addition,
a Jordan streamer
was sent to schools
and clubs.

Jordan, who dis- |
plays both tradi-
tional, smooth R&B
vocal stylings along
with the street
sounds of hip-hop,
also embarked on
radio and retail pro-
motional tours. He’s in the mid-
dle of his second outing, which
wraps up April 2 and includes
an appearance on BET’s
“Video Soul” on Wednesday
(29).

ELEGANT EFFORT: With
songs as beautiful and elegant
as “Where It Goes,” “You
Won't Fall,” and “Waking To
The Dream Of You,” it’s easy to
understand why Lori Carson
is pleased with the outcome of
her second solo effort, “Where
It Goes,” due on Restless on

Kut Kiose, Surrender

REGIONAL HEATSEEKERS #1

Letters To Cleo, Aurora Gory Alice

Feels” and “Pure.” “The ar-
rangements on [‘Shelter’] over-
powered the songs. This record
is spare. We wanted to have it
be just completely natural
sounding.”

The “we” Carson is referring
to is Golden Palominos leader
Anton Fier, who produced her
album at the Power Station in
New York. “This is a plan
we've had for a long time,” she
adds. “He produced it from
start to finish ... It’s due to
him that the record is so spare
and seamless. |
tend to clutter
things.”

On April 12 at

|'- NORTHEAST

WEST NORTH CENTRAL

[ EAST NORTH CENTRAL

Shania Twain, The WomaninMe
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__ _Rc_zp_cid_ let's Go

MIDDLE ATLANTIC

Middle East in
Philadelphia, the
Golden Palomi-
nos will start
their first tour in
eight years (Bill-
board, March

I
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SOUTH CENTRAL
Crime Boss, All In The Game

ROUNDUP

LY
SOUTH ATLANTIC
S_)ut_)yay, Good Times

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN
Shania Twain, The Woman In Me
Murder Squad, Murder Squad Nationwide
Brotha Lynch Hung. Season Of Da Siccness
Subway, Good Times
Rancid, Let's Go
Corrosion Of Conformity, Deliverance
Kam, Made In America
Lari White, Wishes
Shenandoah, In The Vicimity Of The Heart
10, Martin Page, In The House Of Stone And

R

NORTHEAST
Letters To Cleo, Aurora Gory Alice
Mike Watt, Bail-Hog Or Tugboat
Corrosion Of Conformity, Delverance
Martin Page, In The House Of Stone And.
Rancid, Let's Go
Elastica, Elastica
Adam Sandler, They're All Gonna Laugh.
The Flaming Lips, Transmissions From.
Butt Trumpet, Pnmitive Enema
Vicious, Destination Brooklyn
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April 11.

She doesn’t exactly express
the same sentiments about her
first album, “Shelter,” released
on Geffen in 1990.

“This record is really suc-
cessful at what we attempted to
do,” says the ethereal voice be-
hind the last two Golden Palo-
minos albums, “This Is How It

25). The show
will consist of
Palominos songs,
as well as songs
from Carson’s
new album.

‘“‘Basically
we're using the
Palominos tour
to help set Lori
up,” says Rich Schmidt, VP of
marketing and promotion at
Restless. “She’ll return to the
same markets about eight
weeks later on her own.”

The first single, “Where It
Goes,” will be serviced to al-
bum alternative and modern
rock radio in early April. The
video for the song, also due in
early April, is being directed by
Caitlin Felton, who has pro-
duced PSAs and bumpers for
MTV.

INTERACTIVITY: L3 Inter-

active is going one step further
by including musie on its non-
musie-related CD-ROMs, such
as its snowboarding instruc-
tional title, “Slopestyle.”

In addition to the sounds of
Jawbreaker, aMiniature,
Penny Dreadfuls, April’s
Motel Room, Wax, Inch,
among other bands, “Slo-
pestyle” features icons of the
bands that contain album art-
work, photos, bios, contact

Primitive PR. Due to Butt
Trumpet's recent East Coast
tour and the massive
publicity generated from a
Leominster, Mass., mom
attempting to ban its album,
sales of the group’s
Chrysalis/EM! debut,
“Primitive Enema,” are
shooting up in the Northeast
Regional Roundup. This
week the album moves 12-9.

numbers, and song titles used
in the CD-ROM (which the
user can click on to go back to
a certain song).

Lou Niles, who manages
TAG's Inch in conjunction with
Larrikin Management, is plea-
sed with the response the band
has received from the CD-
ROM. “We got a lot of E-mail
from it,” he says.
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Essence Editor Has Way With Words

Chambers Pens Hits For Baker, Brownstone

B BY DAVID NATHAN

LOS ANGELES—Gordon Chambers
is on a mission. In addition to his bur-
geoning reputation as a hit songwriter/
producer—two of his songs were in the
top 15 of the R&13 chart last week—
Chambers also has ambitions of
advancing his budding vocal recording
career to solo sta-
tus. And, as if
there wasn’t
enough on his
plate, Chambers
also works full
time as entertain-
ment editor at Es-
sence magazine.

Says the Bronx-
born, New Jersey-
raised Chambers, “I'm a journalist by
day and a songwriter by night.”

Chambers co-wrote Anita Baker’s
current single, “I Apologize,” with
Baker and producer Barry Eastmond.
The song rose to No. & on the Hot
R&B Singles chart.

He also co-wrote and, with Dave
Hall, co-produced the gold-certified
Brownstone single, “If You Love Me,”
which peaked at No. 3 on the singles
chart.

Commenting on the positive re-
sponse of the female trio’s hit—whose
lyrics were written in a traffic jam in
the Holland Tunnel—Chambers says,
“People have told me it stands out be-
cause it’s not a sexually gratuitous lyric
and that it’s really saving something. [
must admit I had no idea the record
would be as big as it is.”

In pursuit of his own singing ca-
reer, Chambers recorded vocals with
Brownstone on “Half Of You,” from
the trio’s MJJ debut, “From The Bot-
tom Up.” He is also the featured vo-
calist on “D.J. Shoutout,” a track he
wrote, produced, and recorded with

)
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CHAMBERS

Naughty By Nature on the group’s
upcoming album, due from Tommy
Boy in April.

Chambers is making a name as a
live performer in New York, having
plaved dates at the Apollo, Carnegie
Hall, the Village Gate, Birdland, the
Shark Bar, and the Nuyorican Poets
Cafe.

Other current projects include
three tunes co-written with East-
mond on Freddie Jackson’s Scotti
Bros. debut set, “Private Party”; two
songs written and co-produced for
Christopher Williams’ new Giant de-
but album-—including the title track,
“Not A Perfect Man”; and the new
Jade single, “If The Mood Is Right.”

Chambers began writing and pro-
ducing in 1990 after moving to New
York following his education at
Brown University in Providence, R.1.

While in school, Chambers sang in
his own vocal ensemble and per-
formed with a local jazz group. He
also completed a Japanese tour with
the university’s jazz band in 1985.

Since 1992, Chambers has worked
with jazz musician Lenny White,
written with the reggae/pop team Sly
& Robbie, and produced tunes for
fledgling acts Terri & Monica and
Sweet & Lo.

In 1993, the same year he began
working for Issence, Chambers
signed a publishing deal with Warner/
Chappell Music, which led to work
with Queen Latifah on “Winky’s
Theme,” from her debut Motown al-
bum, “Black Reign.”

Chambers says his career began to
heat up that same vear after his col-
laborations with producer Hall. “With
the success of Brownstone in particu-
lar, people are starting to know who
I am,” says Chambers.

In addition to working on the
Brownstone and Jade sets, Chambers

Definitely Not Shy. Carl Martin, songwriter/producer and member of the
multiplatinum selling Shai, celebrated the launch of his MCA-distributed label Carl
Martin Entertainment (C-ME) last month during the Urban Network Power Jam
in Palm Springs, Calif. His first act is vocalist Erica, whose album is set for release
in late summer. Pictured with Martin, left, is hip-hop artist/entrepreneur Hammer.

and Hall wrote u track for the LaFace
Usher debut and as-vet unreleased
tracks for Phyllis Hyman (who is in
negotiations for a label contract).

The Hyman sessions led to Chain-
bers’ introduction to producer East-
mond and subsequent jobs with Jack-
son and Baker.

Chambers’ list of accomplishments
continues to grow. In addition to writ-
ing and producing a track for vocalist
Marc Dorsey for the 40 Acres & A
Mule/MCA soundtrack of Spike Lee’s
upcoming movie, “Clockers,” Cham-
bers will have credits on releases
from new acts 4-Matt (Ilitown/Mo-
town), Sexx (Pendulum), and Law-
rence Tolbert (Kaper).

Says Chambers, “I love working
with new groups. I get to be involved
from the ground up. The unknowns of

Jazzy Trio. Playboy magazine editor in chief Hugh Hefner, center, joins sax
player Charles McPherson, left, and bandleader Gerald Wilson following his
announcement of the 17th annual Playboy Jazz Festival lineup at his mansion in
Bel Air, Calif. The festival runs June 17-18 at Los Angeles’ Hollywood Bowl and
will feature such talents as Al Jarreau, Grover Washington Jr., Herbie Hancock,
Geri Allen, the Joe Sample Trio, Herbie Mann, Ernestine Anderson, Donald Byrd
& the New Black Byrds, and Boney James.

today are the stars of tomorrow.”

SC()TTI BROS. HOPES its retro-creative approach and
“secret” marketing tools regarding Freddie Jackson’s new
album, “Private Party,” will push the balladeer back into the
upper echelons of stardom.

Jackson is the latest in a growing list of veteran R&B tal-
ents moving to smaller labels for recording deals (Billboard,
March 25).

Says Jackson, “At Scotti Bros. I get the opportunity to ac-

tually know the entire statt.

It’s quite difterent from be-

ing at a larger label, be-

cause you really get close to rm
Rhythm

and the

Blues .

the people you're working
with and can get more per-
sonal.”

Although Jackson’s last
regular album (he released
a 1994 Christmas set that
completed his RCA obliga-

Scotti Bros. Hopes ‘Private’ Feel Of New
Jackson Set Will Restore Crooner’s Status

To obtain a more grass-roots sound, Jackson recorded in
the small studio setting of Tarrytown, N.Y., just north of
New York. According to Evans, it gave Jackson a cozier en-
vironmental setting in which to record—*“like it was some-
body's living room.”

The executive remains tight-lipped regarding specific mar- |
keting tools the label will employ to develop the project, but
describes them as “creatively innovative.”

Evans says the strategies
will kick oft around the end
of the first single’s run or
beginning with the second,
still-unnamed follow-up.

Through it all, Jackson
remains positive. “I've gone
back to what I should be do-
ing,” he says. “I've tested
the waters in other areas |
and have finally settled on

tion), “Here It Is,” rose to
No. 11 on the Top R&B Al-
bums chart, it failed to re-
establish him as the R&B force he was during the mid-to-
late "80s at Capitol when his first four sets were certified gold
or platinum.

His last Capitol album, 1992’s “Time For Love,” sold
243,000 copies. “Here It Is,” released in 1994, sold 132,000
units—a disappointment considering the reported seven-fig-
wre, two-album deal he had signed with RCA.

It’s uncertain whether Scotti Bros. can breathe new life
into Jackson’s album sales, which have slipped steadily over
the years. In the two weeks since its release, “Private Party”
has sold 12,000 units, according to SoundScan.

Says Scotti Bros. black music president Kevin Evans,
“It’s alwavs an uphill battle trving to establish an adult con-
temporary artist, because consumers are programmed to ac-
cept records that only offer a funky groove and memorable
visual image.”

Evans says he wanted “Private Party” to have a contem-
porary sound, yet remain true to Jackson’s classic artistry.
“We wanted to go back to his original sound. which consisted
of big, quality sounds that jump out on radio.”

To achieve that end, the lubel ttrmed to veteran producer-
Barry Eastmond, along with younger record crafters like
Gerald Levert, Zack Harmon, and Christopher Troy.

“We also tapped quality songwriters like Gordon Cham-
bers, who has written some really good stuff for Anita
Baker and Brownstone,” says Evans (see story, this page).

by J. R. Reynolds

the adult contemporary
R&B flavor.” |

Jackson says “Here It Is”
was supported financially, but the label lacked the spirit nec-
essary for it to succeed. |

Additionally, says Jackson, the album’s pop-ish sound
“may have been more for other people than for myself. ‘Pri-
vate Party’ is a more natural, raw sound than the last couple
of projects I've done.”

In addition to creating a more intimate environment in
which to work, signing with Scotti Bros. gave Jackson the
opportunity to establish his own record label, FAJ Records.

Says Jackson, “I’ve lewrned what I want from being at var-
ious labels and will incorporate the best of all that into my
own company. I want to do what Babyface and L.A. did with
LaFace or what Berry |Gordy] did with Motown.”

Juackson says he will be involved in the day-to-day opera-
tion of his label when he gets it up and running, but will make
sure he has the right people there helping run it.

Says Jackson, “T wanted something that can work for me
when [ get tired of getting on a tour bus.”

Despite sluggish domestic record sales, Jackson has been
in demand abroad and recently completed a three-week, 29-
show date at the Blue Note clubs in Japan.

“I really enjoyed those performances because I got to do
some jazz-oriented things in my show that I couldn’t ordinar-
ily do,” he says.

The label plans to begin a domestic Private Party tour in ‘
M‘dy. ‘
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R&B

B BY HAVELOCK NELSON

NEW YORK—Becuause of the meaty,
thought-provoking rhymes on
“Brothas Unda Madness: Lyfe ‘N’
Tyme,” the debut set from the
B.U.M.S,, Priority Records is employ-
ing a patient campaign to introduce
and nurture the rap act from Oakland,
Calif.

“The album isn’t one of those explo-
sive, I-gotta-have-it kind of records,”
says Priority president Brvan Turner.
“It’s a little more cerebral, intelligent,
and progressive. We've just got to re-
lease it, market it, and keep it out
there. We feel that the more people
hear it, the more people will want to
buy it.” The album is due May 9.

THE B.U.M.S.

Consisting of twin MCs E-Vocalist
(E-Vo) and D-WYZE, the BU.M.S. at-
tempt to shatter stereotypes about
West Coast rap acts. On “Lyfe ‘N’
Tyme” the vocalists build verbal puz-
zles stacked with crafty metaphors
and allusions to pop culture. Over
spare, jazzy grooves that swing and
spring, they endeavor to expose their
souls. Using plain-spoken poetics, the
duo takes listeners on a ghettocentric
ride from their innocence into sense.

The smooth B.U.M.S. set was pro-
duced by Fredeiick Nasar, the Baka
Boyz, Sway & King Tech, and DJ Joe
Quixx.

“Because we're a new group, we
didn’t want to work with a whole lot of
producers, especially [established
ones]. We wanted to develop an iden-
tity for ourselves and build a base
first,” says D-WYZE.

Adds E-Vo, “The album is heartfelt.
It took a year to put together because
we didn’t just settle for anything. We
were real selective about our beats.
And when it came to lyrics, we
checked each other, too. It wasn't a
matter of frontin’ or catering to [the
next man’s] ego. We tried to create the
best product possible.”

Songs on the album include “Let
The Music Take Your Mind,” about
letting go, and “Lyfe 'N’ Tymes,” a
song about struggle that features
fledgling female MC Mystic.

The first single, “Elevation (Free
My Mind),” samples the Teddy Pen-
dergrass classic “Close The Door” and
strives to illuminate the shady side of
the record biz.

“We went through enough to where
we're able to pick up what we learned
and put it out there so others would
not fall into the same traps,” says D-
WYZE.

The single was released to clubs and
record pools Jan. 31 and was serviced
to radio March 7.

According to BDS information, 18
R&B and top 40/rhythm crossover sta-

tions played the track during the week
ending March 21. In many cases, DJs
are weaving the track into rap mixes.
The B.U.M.S. are managed by
KMEL San Francisco and KKBT Los
Angeles “wake-up show” air personal-
ities Sway & King Tech. The DJ team
put E-Vo and D-WYZE together in
1991, when the two were supporting
players on Sway & Tech’s show.

Priority’s Turner credits the
B.U.M.S. relationship with that duo
for the airplay the single is receiving
at the mix-show level. “Sway & Tech
started playing the single on their
show without back-announcing it or
even taking credit for it,” says Turner.
“Every time they spun it, they got
more and more calls. Finally they
started saying it was the B.U.M.S.

ARTISTS & MUSIC

Hip-Hop Act B.U.M.S. Trace Own ‘Lyfe ‘N’ Tyme’ On Priority Debut

Later, WQHT (Hot 97) New York
D.J Red Alert picked up the track—he
greets everyone by calling thewr
“bum,” so it was a natural—and Sway
& Tech started sending the track to
other colleagmes.

Priority put the act on a brief West
Coast tour recently with label mates
Paris, L'il 1/2 Dead, Rally Ral. and Da
Lench Mob. The label also is planning

a radio-associated food drive, a Puma
sneaker endorsement deal, and the re-
lease of the "‘Elevation (Free My
Mind)” video. The clip features break-
dancer Crazy Legs trom the Rock
Steady Crew, who is mentioned in the
song.

Since its March 14 release, the video
has been added to BET, The Box, as
well as numerous local shows.

COMPLETELY SOULED OUT
Dillboard SPotliths

With

irfectious keats,

funky

grooves and luscious vocal arrange-
ments, R & B music continues its

overwhelming

impact on the

charts. A-tera solid showingin’94,
this musical genre has jumped into
‘95 witk a roster of new acts,
encompassing all musical direc-

tions

and promising much

Crossover success.

Billboard”s June 3rd spotlight cele-
brates R&B’s thriving market by
takingar in-depth look at its talent,
new acts, crossover trends, and
retail and label a¢tivity.

Join our celebration. With an ad in
this spotlight, you'll be exposed to
the movers and shakers at the cen-
ter of the R&B community, while
getting your message out to our
200,000 readersin 110 countries.
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representative today
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SUZANNE BAPTISTE'S

STION

DONE DEAL: “This Is How We Do It” by Montell Jordan (PMP/RAL/Is-
land) takes hold of the No. 1 position on the Hot R&B Singles chart. A strong
sales week gave this single the boost it needed to knock “Candy Rain” by Soul
For Real (Uptown) out of the box. This sudden surge in sales may be the result
of “This Is How” being featured heavily on a recent episode of Fox TV’s hit
show “New York Undercover,” not to mention that the song is so dain catchy.
It has a healthy lead and could hold at the top for a few weeks to come, provid-
ing it can keep growing in sales.

ASK AND YOU SHALL RECEIVE (Maybe). “Ask Of You” by Raphael
Saadiq (Epic Soundtrax/550) jumps 20-10 on the R&B singles chart. If there
is a threat to “This Is How We Do It” in the near future, this is probably it.
The single has the second-highest increase in total points on the entire chart
and is growing rapidly at radio. This week “Ask Of You” picks up five more
No. 1 rankings, making it No. 1 at seven stations, including WIZF Cincinnati,
WJLB Detroit, and KPRS Kansas City, Mo.

ROCK STEADY: There are several records that seem to be growing at a
steady pace but haven’t been able to move very far on the chart. “Freak Like
Me” by Adina Howard (Mecca Don/EastWest), “For Your Love” by Stevie
Wonder Motown), “Think Of You” by Usher (LaFace/Arista), and “Come On”
by Barry White (A&M/Perspective) all make lateral moves but maintain their
bullets. “Answering Service” by Gerald Levert (EastWest) is another record
that is growing steadily; however, this week it got pushed back even though
it gained points. In fact it is No. 1 at WDZZ Flint, Mich., WHRK Memphis,
WDAS Philadelphia, and WSVY-AM Norfolk, Va.

DEJA VU: If this week’s Greatest Gainers look familiar, it’s because they are.
Both “Next Time” by Gladys Knight (MCA) and “I'll Be There” by Rappin’
4-Tay (Chrysalis/EMI) win the Greatest Gainer/Airplay and Greatest Gainer/
Sales honors, respectively, for the second consecutive week.

GO TELL IT ON THE MOUNTAIN: While everyone is tuned in to the O.J.
Simpson trial, there is a lot of Capitol Hill activity that we need to keep an
eye on also. The plan to cut federal funding to the Public Broadcasting System,
the National Endowment for the Arts, the National Endowment for the Hu-
manities, and the Institute of Museum Services may sound harmless to the av-
erage person, but for those of us in broadeasting and the entertainment indus-
try, who chose our careers because we love the arts, this hits where we live.

Whether we realize it or not, the above-mentioned agencies have either di-
rectly or indirectly provided on outlet for many artists, especially in jazz, blues,
world musie, opera, and other genres that aren’t mainstream. Miles Davis and
Sarah Vaughan received American Jazz Master fellowships for their contribu-
tions to jazz in the African-American tradition, as did Wynton Marsalis in
1981. Currently Marsalis is the lead conductor for the Jazz at Lincoln Center
program, which is partially funded by the NEA. There is a long list of radio
and television shows that depend on funding from these agencies. If you are
interested in helping these agencies, the National Assembly of Local Arts Agen-
cies has set up a hot line. Call 800-651-1575 and a Western Union Mailgram
will be hand-delivered to your U.S. representative and one each to your U.S.
senators; there’s a nominal charge of $9.50 for the Mailgrams.

HOT R&B
SINGLES
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R&B

MOVING INTO GOSPEL

(Continued from page 1)

the marketplace. Then, like a lot of
other Christian labels, we began scour-
ing around to find the talent.”

So in 1940, Park signed the act Com-
missioned. Three subsequent albums
reached the top 10 of the Top Gospel
Albums chart and averaged sales of
more than 100,000 units.

Benson is not alone among Chris-
tian-oriented labels in its desire to tap
into the growing gospel market. Spar-
row, Starsong, Integrity, and Inter-
sound all have signed acts or struck
production or distribution deals that
are intended to help them reach new
consumers. (Three other major Chris-
tian labels—Word, Warner Alliance,
and Tribute—have long had gospel

acts on their rosters.)

Signing gospel acts is part of an
overall strategy to expand the labels’
mainstream business. In addition to
Commissioned, acts such as John P.
Kee, Kirk Franklin & the Family, Yo-
landa Adams, the Winans, and Hez-
ekiah Walker have proven their ability
to rack up significant sales outside of
the traditional gospel marketplace.

The phenomenal mainstream sue-
cess of Kirk Franklin serves as a prime
example of gospel’s potential (Bill-
board, Feb. 25). At last count, the gos-
pel group’s self-titled album had sold
391,000 units, according to SoundScan.
It is No. 77 on The Billboard 200 this
week.

The Christian labels’ interest in gos-
pel acts comes at a time when the la-
bels have improved or are upgrading
their mainstream distribution pipe-
lines. EMI-owned Sparrow, for exam-
ple, now hus the benefit of Cema distri-
bution for the mainstream market and
its newly established Chordant opera-
tion for Christian distribution.

Citing stronger distribution, Bill
Hearn, president of Sparrow, says gos-
pel is “an area where we think we can
do well and succeed in getting gospel
music further penetrated into the [gen-
eral] marketplace.” Sparrow markets
acts with mainstream appeal such as
Tramaine Hawkins, CeCe Winans,
Daryl Coley, the Clark Sisters, and,
through a deal with Gospo-Centric,
Kirk Franklin and Stephanie Mills.

Meanwhile, at Benson, the signings
did not stop with Commissioned. The
label was purchased in 1993 by the Mu-
sic Entertainment Group, and new
president/CEO Wes Farrell took over
with a mandate to develop the label’s
gospel business.

Since then, eight acts have been
signed to Benson’s burgeoning gospel
division, including Run (of Run-
D.M.C.), who inked a production deal
last fall for the delivery of several re-
leases per year. What’s more, the label
began positioning Larnelle Harris, one
of its best-selling Christian artists, for
the gospel marketplace.

Benson also has signed a deal to dis-
tribute Intersound’s gospel acts to the
Christian marketplace.

In addition to signing more gospel
acts, the Christian labels also have in-
creased the amount they are spending
for the marketing and development of
gospel acts. In the past, more money
was typically spent on Christian acts
than gospel acts.

“We spend as much on our gospel
projects as we do our contemporary
Christian product,” Park says. “Any la-
bel that wants to compete is not going
to huve any other choice. That’s due to

(Continued on page 40)
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‘One More Try’ Points To Kristine W.’s Rising Star

SINGLE OF THE WEEK: The
seemingly interminable wait for
the follow-up to Kristine W.’s 1994
international smash, “Feel What U
Want” is finally over—and it was
worth every grueling second. With
“One More Try,” the brassy Las
Vegas diva deftly asserts herself as
an artist with the talent and cha-
risma to stretch beyond the con-
fines of clubland.

Unlike her quirky previous hit,
“One More Try” has a traditional
song structure, with lightly philo-
sophical prose and a winding mel-
ody that fondly recalls Alpha-
ville’s classic “Forever Young.”
Producers Rollo and Rob D. have
crafted a grandly dramatic pop/
house arrangement that perfectly
suits Kristine's vibrant style and
rich alto range. She delivers the
lyrics with a stirring, world-wise
quality that is truly touching. In
fact, it is her vibe of emotional hon-
esty that elevates this single miles
above the competitive ranks. Now
if only Champion would get Kris-
tine’s album ready and released for
mass consumption as soon as possi-
ble.

“One More Try” benefits from a
sterling double 12-inch package
with post-production by Junior
Vasquez, Rollo, and Qur Tribe. A
second, promo-only batch of mixes
by David Morales and Stone-
bridge is on the horizon.

ON THE BEAT: Shawn Chris-
topher breaks a lengthy recording
silence with “Night For Love,” her
first single for Chicago’s independ-
ent Rama Records. Produced by
relative newcomer Carl “Club
Master’’ J., this simple disco/house
ditty has a sturdy groove and a
fleshy, sing-along chorus that
Christopher bends and belts with
reliable ease. With several heavier
mixes of the track forthcoming,
which will make for a nicely
rounded 12-inch package, all signs
point toward “Night For Love”
scoring fast and big.

As much as we hate to quibble,
since any chance to enjoy Chris-
topher’s voice is well worth taking,
it would be nice to hear her tackle
material that is far more challeng-
ing to her unique and seasoned
range. Something for Rama’s A&R
powers-that-be to consider next
time around.

And if that is not enough full-
bodied vamping for ya, go directly
to “Wake It Up” by Lovewatch, a
spirited collaboration between
tunesmiths Tina deVaron, Amos
White, and Guido Osorio that is
fronted with vigor by Michelle
Weeks. Just shipped on Gee
Street’s increasingly focused and
potent dance music imprint, G-
Zone, this is way more than your
basic, by-the-numbers jam. Weeks
rides an exhilarating roller-coaster
arrangement that dips and soars
with seemingly countless rhythmic
shifts, spiraling hooks, and wrig-
gling percussion. Her performance
sparks with a level of verve and
power that we have not seen from

TRAX

by Larry Flick

“the veteran singer in a while.

Sounds like the start of a highly
chemical collective of personalities
that.should reconvene immedi-
ately.

Sometimes the very male Terry
Ronald scales vocal heights that
even the most gifted female song-
stress struggles to reach—take his
performance on “Got To Get Mo-
vin’” by Intrigue as a prime exam-
ple. He effortlessly swings past
tight-panted falsetto yelps & la
Jimmy Somerville to crystalline
notes that send shivers up the
spine. Placed amid a flurry of rum-
bling trance/disco percussion, he
does a fine job of breathing depth
into a fairly straightforward com-
mand for various forms of body mo-
tion. Aquarius and Matthew Ro-
berts offer mixes that are energetic
and accessible without being overly
pandering to pop sensibilities. An-
other nice one from England’s
Olympie Records.

Speaking of Roberts, we are still
hungrily noshing on “You Can’t
Turn Around,” the latest Planet
Dance U.K. single release by his
act Bottom Dollar. A dubby de-
light for trance/house-heads. Ro-
berts’ talent for constructing eredi-
ble beats with loops and hooks that
instantly stick to the brain is su-
perior. It’s time for this side of the
world to sit up and take notice.

Los Angeles-headquartered up-
and-comer Aqua Boogie Records
has become a steady source of un-
derground yummers. Among its
key offerings are “Feel This

).
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Breakouts: Titles with future chart potential
based on club play or sales reported this week

Groove,” a trippy series of dubs by
Oneness (aka producers/compos-
ers Luis and Alfred Torres), which
blends a muscular house bassline
with swooping trance synths, and
“Oyaté” by Donnell Rattle, a vig-
orous tribal stomper helmed by
Duncan Pain, with interpretations
by A.J. Mora, Andres Mijangos,
and Jam El Mar. Be aware of this
label; it is developing several prom-
ising, adventurous new producers.

More fun from the streets of Chi-
cago: DJ Sneak kicks it lovely with
“The Polyester EP,” a four-track
set that rattles with butt-jigglin’
percussion and an arm-load of ear-
catching loops and sound effects.
Unlike most other producers of in-
strumental-heavy jams, Sneak
does not work overtime to paint
himself (or his music) as overly
dark and serious. He clearly has
learned that underground credibil-
ity doesn’t always have to equal mi-
nor keyboard notes and organ
grinding. Each track on this record
pops with bright, infectious colors
that are contrasted with the requi-
site aggressive basslines. A re-
freshing effort that leaves you
wanting more.

On an urban tip, Jazz Lee
Alston offers a chilling view of
spousal abuse and murder on
“Love ... Never That,” the first
single from an American Record-
ings EP that could rank among the
most creatively satisfying records
of 1995. A true story that has sent
Alston into hiding from an alleged
killer, the depth of this song cannot
be fairly captured in desecriptive
words. You must go there yourself.
Elsewhere on the EP, Alston slinks
with a poetic vibe that will appeal
to programmers of both soulful
hip-hop and more dense, clubby
acid jazz. Particularly notable is
“Round Black Berry,” which is
sure to inspire seductive grinding
on dancefloors upon impact.

GROOVELINE: Just when it ap-
peared that Vanessa Williams
was forever lost to the land of show
tunes and pop/AC balladry, she
tosses a curve ball at her longtime
dance music fans by rerecording
“The Way That You Love Me,” the
second single from her dreamy
“The Sweetest Days” opus, as a
down’n’dirty gritty house anthem.
She recently completed sessions in
New York with 20 Fingers, the
mysterious production posse who
can take credit (or is it blame?) for
Gillette’s “Short Dick Man.” For
lambs who need to follow the
trendy producer of the moment,
there are also remixes by Armand
Van Helden. Mercury will issue
12-inch singles shortly.

. EastWest/EEG Euro-NRG act
Corona soon will follow its recent
crossover hit, “Rhythm Of The
Night,” with “Baby Baby,” a simi-
larly festive invitation to twirl. Lee
Marrow, Robix, and the Dancing
Divas have all contributed post-
production tweaking. An album has
just been completed and should be
out by summer ... Although the

majority of projects on Champion
are issued through Elektra, Co-
lumbia still has one of the promi-
nent U.K. indie’s first signings,
Staxx. It has just launched the
act’s latest pop/NRG track, “You,”
in a two-record set that includes
mixes by the Development Corpo-
ration, Junior Vasquez, Rock 2
House, and Matthew Roberts. It
is jolly good fun. Be sure to check
it out ... London Records has just
inked a U.S. licensing agreement
with the fab U.K. underground in-
die Mo’ Wax Records. Rightly ac-
claimed for being on the forefront
of the underground acid-jazz
scene, Mo’ Wax will be setting up
a stateside office in the coming
months. Among the first acts on
the agenda are Money Mark and
San Francisco’s DJ Shadow. Mo’
Wax will continue to be distributed
throughout the rest of the world by
A&M.

British renaissance man Ashley
Beadle pays homage to the New
York underground, past and pres-
ent, with “Roots Revolutions,” a
stunning five-cut EP that captures
the essence of the scene, while add-
ing his own distinetive musical per-
spective. Essential to the collection

of any dance music disciple with a
reverence for history and vision for
the future. Available on Britain’s
Narcotic Records ... Fans of ambi-
ent chill-out fare need to explore
“No Thought, No Breath, No Eyes,
No Heart,” an EP of remixes from
the Golden Palominos album
“Pure.” This glorious, 50-plus-min-
ute set showcases the experimental
musings of the legendary Bill Las-
well, New York DJ Terre Thaem-
litz, and U.K. electronic team Ban-
dulu. An enchanting and soothing
way to close an evening.

It has been a while since Donell
Rush graced clubland with new
music, and he has chosen an in-
triguing route back to the spotlight
(and out of the closet). Instead of
expectedly flexing his gorgeous
gospel-tinged voice over lush
rhythms, he chats his way through
“Sissy,” a downtempo deep-houser
produced by Larry “Mr. Fingers”
Heard.

Amusing and intentionally offen-
sive to the conservative at heart,
Rush spews joyful and sometimes
brutal observations of his favorite
campy gay men. This one is still up
for label grabs. Any A&R reps out
there feeling brave?

DAVE MATTHIAS is a rarity
among club DJs. While many strive
to rise beyond the club arena into
other parts of the music industry, he
left a highly coveted gig in radio to
get closer to the street. After four
years as an assistant
production director at

modern rock-driven
KITS-FM (Live 105)
San Francisco, he will-
ingly took up residency
behind a pair of turnta-
bles and never looked
back.

“My heart has al
ways been in music, and
1 erave being as close to
it as possible,” he says.
“] had gone as far as 1
could in radio and was
not feeling connected
¢nough with music.
=pinning records
started as a fluke, and 1
absolutely fell in love
with it. It opened so many creative
doors in my mind.”

When he started DJing three
years ago, Matthias programmed al-
ternative jams that were stylistically
similar to Live 105’s format, slowly
edging into house territory. Weekly
slots at the Orb and Heaven in Santa
Rosa, Calif., have allowed him to oc
casionally blend the.rock-oriented
music of his past alongside current
dance hits by Billie Ray Martin,
Swing 52, the Bucketheads, and

Dave Matthias Uses DJing
To Blend Modern Rock, House

DAYE MATTHIAS
The Orby | Santa Rosa, Calif

Jimmy Somerville..

“Deep house has become my forte
over the past couple of years, though
1 enjoy starting off an evening with
a little bit of an '80s edge and prog-
ressing further into harder under-
ground sounds as it
gets later,” he says.

The Orb and Heaven
are regular parties at
the visually bright and
festive venue that has
long been known as the
Funhouse. Holding a
capacity of 700, the
former caters to a
mixed crowd that
ranges in age from 21-
28, while the latter is
gay-exclusive.

Matthias has begun
to explore future pha-
ses of his career and
has a packed agenda
that includes produc-
tion and running a ma-
jor-label dance department.

“Right now, I'm remixing stuff for
demo tapes and creating a few of my
own tracks,” he says. “My next fan-
tasy is to make music as strong as
David Morales. I know I'm ambi-
tious—but if you're going to take aim,
you might as well aim high."

“Beyond The Mix" is an ongoing fea-
ture devoted to profiling club DJs
and dance music venues around the
world.
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FOR WEEK ENDING APRIL 1, 1995
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Billboard’s 1995 Record [ 1171,
wgw - L
Retailing Directory -+
“Outstanding source material...an invaluable tool in ‘
seeking new opportunities.”’ H.Brown, Impe! Marketing s e
Wl
Billboard’s 1995 Record Retailing Directory provides the accurate o

information you need to reach record retailers and sell them your
products and services.

( Titles with the greatest sales or club play increases this week @ Videoclip availability Catalog number is for viny! maxi-gingle. or cassette maxi-single if vinyl s unavailable On Sates charl: (M) Cassette maxi-single availability. {T) Vinyl maxi-single availability. (X) CD

Relied upon by the entire record and video industry. Billboard’s 1995 Record Retailing
Directory contains over 7,000 listings of (ull-line record stores featuring chain stores,
chain headquarters and independents.

Packed with comprehensive listings that give you the information you require to reach
record retailers...phone and fax numbers, store names and addresses. chain store planners
and buyers. Plus the 1995 RRD packs ali this essential information into one compact 6 x
9 directory — so it’s casy to handle and take on the road.

Industry leaders agree—this source of reliable information is too valuable to be without.
To order your copy at $135 plus $S shipping and handling ($12 for intemnational orders)
call 1-(800) 344-7119. In NY call (212) 536-5174. In NJ call (908) 363-4156. Or scnd
check to: Billboard Directories, Dept. BDRD303S. PO. Box 2016. Lakewoodl, NJ 08701,

Get a jump on your competition! Order bulk copies for your entire
sales staff and marketing team — call us today for special rates!
Please add appropriate sales tax in NY. NJ. PA. CA. TN. MA. 1L & DC. Orders payable in U.S. funds only.

All sales are finul.
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4 Runner: Oak Ridge Boys Of '90s?

Southern Gospel In Polydor Quartet’s ‘Blood’

B BY EDWARD MORRIS

NASHVILLE—Is country music ready
for another vocal quartet in the rich and
exuberant tradition of the Oak Ridge
Boys? Polyvdor Records thinks so and is
placing its bet on the new group 4 Run-
ner, whose first single, “Cain’s Blood,”
stands at No. 62 on the Hot Country
Singles & Tracks chart. “4 Runner,” the
album, is due May 9.

4 Runner is made up of Jim Chap-
man (bass), Billy Crittenden (baritone),
Lee Hilliard (tenor), and Craig Morris
(lead vocals). Crittenden, who sang
with the group Memphis and later with
Tanya Tucker, organized 4 Runner in
1993 and then went searching for a la-
bel deal.

The group took its first demo tape to
Larry Shell at Gehl Force Music Group.
Shell promptly presented it to Mercury
Records, which was then in the process
of spinning off Polydor as a companion
country label. When the split came, 4
Runner went with Polydor.

“The Oaks had the ‘80s. We're hoping
we’ve got the ‘90s,” says Buddy Can-
non, who co-produced 4 Runner’s album

4 RUNNER

with Shell and who was, until mid-
March, Polydor’s VP of A&R.

T loved the way they sounded,” Can-
non says. He adds that the act’s music
has not been changed in its journey
from demo to completed album.
“They're all great singers. We just took
a little more time with the music tracks.
We really didn’t do anything differ-
ently. They know how they want their
vocal blend to sound, and they had it on
that first tape that I heard.”

Cannon says it was somewhat more
difficult to find songs for a vocal quartet

Mercury’s Richey Offers
Thinking-Person’s Country

B BY PETER CRONIN

NASHVILLE—Just a few years ago, if
vou'd told Kim Richey she was going to
be a major-label country artist, chances
are she’d have told you to check your

.. head. Then she
W . might have flipped
1L {‘ 2% vour eggs. But

since the days when
she made her living
cooking in restau-
rants, Richey, and
country music, have
gone through lots

RICHEY of changes and

conie a long way.

On May 9. Mercury Nashville will re-
lease the 3R-year-old singer/song-
writer’s self-titled debut, an album that
effortlessly combines the jangly pop
sensibility of Tom Petty with the new-
country twang of artists like Steve
Earle and Dwight Yoakam while it
showcases one of Nashville's most dis-
tinctive new songwriting voices.

“The stuff I grew up on was pop, but
I learned to write songs in Nashville,”
Richey says. “Dwight Yoakam was the
first country stuff I really loved, and I
bought it because I read a review in
Rolling Stone.”

While she is definitely not your
everyday country star, Richey is not
unlike many in country’s audience and
in country radio who were raised on
rock’n’roll but have gravitated over
from the pop side, drawn by country
music’s lyrical and melodic content. It
is that country/pop constituency, the
same crowd that made the mainstream
safe for Mary Chapin Carpenter, that
Mercury hopes to tap into with Richey’s
debut.

“Kim is a little bit different, but the

%

potential is there for her to be a huge
country star,” says Kim Markovchick,
Mercury’s director of marketing. “We
intend to focus initially on countty radio
because vou have to do that if you're
ever going towin that country bhase. But
Mary Chapin Carpenter and Trisha
Yeatwood have opened things up, and
Kin's musie has the potential to appeal
to those people who just love good mu-
sic and tend to jump back and forth be-
tween formats.”

Positive reactions from the retail and
radio communities to showcases at the
National Assn. of Recording Merchan-
disers convention in San Diego and at
the recent Country Radio Seminar in
Nashville have bolstered Mercury’s
hopes that the timing may be right for
Richey’s brand of thinking-person’s
country.

“I'm not traditional country, so I'm
probably going to get hit with that, but
it really hasn’t happened vet,” Richey
says. “Nobody at radio has given me a
hard time. I was playing at CRS, and
I looked out and all these radio guys
were singing along. It was pretty cool.”

Actually, country radio was already
familiar with Richey’s work, if only sub-
liminally. The singer has found her way
onto the airwaves as co-writer of Rad-
ney Foster’s biggest song, “Nobody
Wins,” and as a background vocalist on
that and several other country hits.

“I was driving down from Ohio listen-
ing to the radio recently, and first I
hear ‘Easier Said Than Done,” a song 1
sang with Radney,” Richey says. “Then
they played [Trisha Yearwood’s] XXXs
& 000s,” and 1 sang backup on that,
and then they played Pam Tillis’
‘Everytime You Walk In The Room,’
which I sang backup on with Mary Cha-

(Continued on page 3.

than a single act: “It’s a little bit
tougher because, for one thing, you're
dealing with four lead vocals—as op-
posed to one lead vocal and background
singers. ... We all were looking [for
songs| from the time we initiated the
project. All the guys were out going to
publishing companies, and Larry Shell
and I spent a lot of hours listening to
songs.”

Morris, who co-wrote Reba MeEn-
tire’s “If I Had Only Known,” is the
only one of the quartet who has a song
on the new album. Among the other
writers on the project are Paul Thorn,
Billy Maddox, Mickey Jupp, Chris

(Continued on page 35)

Wesley Woos. Wesley Dennis, center, celebrates the release of his self-titled
debut album on Mercury Records at a party at Nashville's Ryman Auditorium. With
him, from left, are Keith Stegall, his producer and VP of A&R for Mercury, and
label president Luke Lewis.

THE GOLD RUSH: Unyielding playlists, aggressively
stupid songs, and same-as-always production may some-
day cause country music to lose its popularity, but it cer-
tainly won’t happen because of any lack of singing talent.

Although « leisurely stroll across the dial may suggest
otherwise, country has never before witnessed such a
wealth of vocal stylists. In years past, a Merle Haggard,
Dolly Parton, Willie Nelson, Emmylou Harris, Reba
McEntire, Ricky Skaggs, George Strait, Randy Travis,
or Garth Brooks would suddenly (or so it seemed) rise
head and shoulders abhove their competition and mark a
whole era with their sound and personality. While the post-
Brooks period has yvet to raise its equivalent of these ear-
lier trendsetters, it is turning out contenders by the doz-
ens—bright young vocalists who are already alluring and
Jjust one or two hits away from musical greatness. And
we’re referring only to those who have surfaced during the

Country Has Wealth Of Diamonds In Rough

List Of Potential Superstars Goes On And On . ..

discussions, and songwriting clinics, led by such notables
as Gary Nicholson, John Ims, Beth Nielsen Chapman,
Mike Reid, and Janis Ian. While in town, the students
were scheduled to confer with Nashville-based Berklee
alums Gillian Weleh, Hunter Moore, and Joe Doyle . ..
MCA Records’ Terry McBride has been named honorary
chairman of the America Cancer Society’s “Countiy’s Can-
cer Fight” project, a fund-raising and awareness effort di-
rected at the country music industry. McBride’s father,
country singer Dale McBride, died of cancer in 1992 . ..
Eddie Rabbitt will headline at the Glen Campbell Good-
time Theatre in Branson, Mo., for several weeks during the
spring and summer, beginning April 25 . . . Tanya Tucker
will continue her role as spokeswoman for the Black Velvet
Smooth Steppin’ Showdown, a two-step contest for ama-
teur dancers. Now in its third year, the event is sponsored
by Black Velvet Canadian Whisky. National finals will be
held Aug. 7 in Nashville

Patty Loveless, Travis
Tritt, Wynonna, Mary
Chapin Carpenter, Trisha
Yearwood, Alan Jackson,
Collin Raye, Doug Stone,
and Joe Diffie.

Among the newcomers
whose musical vigor is es- ™
pecially impressive are
Lisa Brokop, Ty Herndon,
Jon Randall, John Berry,
Kim Richey, Billy Montana, Lari White, Wade Hayes,
Bryan Austin, Terry Radigan, Wesley Dennis, George
Ducas, Rhonda Vincent, Helen Darling, Noah Gordon,
Chely Wright, and John Bunzow. There are plenty of
others in the same league, of course. But the fact is, there
are so many fine singers competing for our attention that
it’s easy to neglect mentioning someone whose songs we
were singing along with only yesterday. Add to those cited
all those “in development” and all the ones still worthy but
unsigned, and you get some idea of how fortunate our husi-
ness is.

Country music used to be—at any given time—a handful
of stars in a constellation of flashlights. Now the bright-
ness spans the horizon.

last few months, acts who
came after such still-fresh
SCQM/

standouts as Vince Gill,
— e,

MAKING THE ROUNDS: Buddy Cannon has left his
job as VP of A&R at Polvdor Records. He will continue
to produce Sammy Kershaw for Mercury and is expected
to take a publishing post . . . CMT has signed on as a spon-
sor of Mary Chapin Carpenter’s 1995 international tour.
The tour consists of 70-plus concerts in 33 states and Eur-
ope ... Several students from Boston's Berklee College
spent their spring break in Nashville March 18-22 check-
ing out Music Row and attending a series of showcases,

by Edward Morris

and will be broadcast on
TNN’s “Music City To-
night” . .. Barry Tabor has
been appointed director of
special projects at Country
Club Enterprizes. He was a
consultant for country mu-
sic nightelubs.

MARK YOUR Calendar:
Barbara Mandrell will
tape her “Steppin’ Out”
show March 30 at the
Grand Ole Opry House. It will be Mandrell’s first major
performance in Nashville in more than 10 years. Profits
from the show, which will be aired later on TNN, will be
donated to the Opry Trust Fund, a charity that provides
emergency financial assistance to employees in the country
music industry . .. The 10th annual Walk For The Home-
less will be held April 8 Since the Walk was started in
1986, it has raised more than $283,000 for a variety of
homeless-relief agencies here. Details are available from
Carter Moody (a former Billboard writer) at the Council
Of Community Services ... The two-act musical “Always
... Patsy Cline” returns to Nashville’s Ryman Auditorium
May 4 and is scheduled to run through Oct. 28. There will
be three to four performances a week. Mandy Barnett and
Tere Myers will reprise the roles they assumed during the
first Ryman run last year as Patsy Cline and her fan-
turned-triend Louise Seger, respectively. In the play, Bar-
nett performs 20 of the songs Cline recorded ... The
fourth annual Tracy Lawrence celebrity Gold Tourna-
ment, Concert & Auction is set for June 9 at the Hermitage
Gold Club in Hermitage, Tenn. The events will raise money
for YANA (You Are Never Alone) and the Tracy Lawrence
Recovery House alcohol and drug rehabilitation facilities.
Tournament director is Lisa Ramsey at the Music Mill.
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ROUNDER 0325* (3.98/15.98) : — |
46 | 44 | 45 | 188 | BROOKS & DUNN A° ARISTA 18658 (3.98/15.98) BRAND NEW MAN 3
13 | 11 | 8 | NEAL MCCOY ATLANTIC 82727/AG (10.98/15.98) YOU GOTTA LOVE THAT | 10
T T e T 47 | 43 | 43 | 22 | JOHN ANDERSON 8nA 66417 (9.98/15.98) COUNTRY ‘TIL IDIE | 43
11 5 % 2 COLUMBIA 64327/SONY (10.98 EQ/16.98) STONESIN THERGAD 1 48 | 47 42 | 108 | BROOKS & DUNN A’ ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2
15 [ 16 | 59 | THE MAVERICKS A MCA 10961 (9.98/15.98) WHAT A CRYING SHAME | 6 49 | 48 | 41 | 19 | DOUG STONE EPIC 66803/SONY (10.98 EQ/15.98) GREATEST HITS VOLUME 1 | 29
13 | 10 | 10 | 38 | ALAN JACKSON A’ ARISTA 18759 (10.98/15.98) WHO 1AM | 1 * * * HOT SHOT DEBUT % » »
14 | 14 | 14 | 34 | JOE DIFFIE A EPIC64357/SONY (10.98 EQ/15.98) THIRD ROCK FROM THESUN | 6 NEWD | | | MARTY STUART MCA 11204 (10 98715.98) ' THE MARTY PARTY HIT PACK | 50
15 12 13 41 | VINCE GILL A MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 51 55 57 2] | MARK CHESNUTT @ DECCA 11094/MCA (10.98/15.98) WHAT A WAY TO LIVE 15
16 | 17 | 17 | 19 | GEORGE STRAIT A MCA 11092 (10.98/15.98) LEAD ON 1 52 | 56 | 50 | 81 | GARTH BROOKS A®LIBERTY 80857 (10.98/16.98) INPIECES | |
@ 19 | 21 | 40 | DAVID BALL A WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 6 @ NEW D) i BROTHER PHELPS ASYLUM 61724/EEG (10.98/15.98) ANY WAY THE WIND BLOWS | 53
18 16 12 47 | REBA MCENTIRE A’ MCA 10994 (10.98/15.98) READ MY MIND 2 54 | 49 | 47 | 79 | MARTINA MCBRIDE @ Rca 66288 (9.98/15.98) BB THE WAY THAT 1 AM 14
55 54 55 | 133 | VINCE GILL A® MCA 10630 (10.98/15.98) | STILL BELIEVE IN YOU 3
H ImPACT
* % * MEATSEEKER IMPACT % % % —=
51 18 39 | SAMMY KERSHAW @ MERCURY 522125 (10.98 EQ/15.98) FEELIN' GOOD TRAIN 9
22 | 22 | 11 | WADE HAYES COLUMBIA 66412/50NY (798 EQ/1198) B OLD ENOUGH TO KNOW BETTER | 19 a8 ¢ o
——— 57 50 53 Y RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES | 50
20 18 18 | 25 | ALABAMA @ RCA66410(10.98/15.98) GREATEST HITS vOL. 3 12
AR 58 | 58 56 | 30 | KEN MELLONS EPIC 53746/SONY (9.98 EQ/15.98) KEN MELLONS | 42
21 BROOKS & DUNN A ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1
59 | 57 | 52 19 | AARON TIPPIN RCA 66420 (10.98/15.98) LOOKIN' BACK AT MYSELF 19
* % % PACESETTER * % 60 | 52 | 49 | 60 | COLLIN RAYE @ EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES | 12
3 98/15. T T
QD) » 2 | JOHN BERRY PATRIOT 28495LIBERTY (10.98/16.98) STANDING ON THE EDGE | 22 171 BB GEORGE DUCAS \1strry 26325 55013 50 e TR
23 § 2] I (! SOHNIMICHAEIONTGOMERYA ATIANIICE2555/ACHIUSH/I5 5E) KICKIN'IT UP | 1 62 | 59 | 66 | 123 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420746 (9 98/15.98) LIFE'S ADANCE | 4
* * * GREATEST GAINER * * % 63 | 60 | 54 | 45 | TRAVIS TRITT A WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF | 3
33 | — | 2 | RICK TREVINO COLUMBIA 6677)/SONY (9.98 EQ/15.98) LOOKING FOR THE LIGHT | 24 64 | 68 | 59 | 27 | CHARLIE DANIELS EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 53
24 | 25 | 35 | DIAMOND RIO ARISTA 18745 (9.98/15.98) LOVE A LITTLE STRONGER | 13 65 | 65 | 69 | 85 | CLAY WALKER A GIANT 2451 /WARNER BROS. (9.98/15 98) CLAY WALKER | 8
26)| 28 | 33 [ SHANIA TWAIN MERCURY 522886 (10.98 EQ/15.98) THE WOMAN IN ME | 26 66 | 66 68 | 47 | RANDY TRAVIS @ WARNER BROS. 45501 (10.98/15.98) THIS IS ME 10
21 | 23 | 24 | 26 | TRACY LAWRENCE @ ATLANTIC 82656/AG (10.98/15.98) | SEE IT NOW 3 NEW D) 1 JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL | 67
26 23 8 HANK WILLIAMS, JR. MCG CURB 77690/CURB (9.98/15.98) HOG WILD 14 68 | 62 60 | 58 | NEAL MCCOY @ ATLANTIC 82568/AG (10.98/15.98) R NO DOUBT ABOUT IT 13
34 | 31 | 59 | BLACKHAWK A ARISTA 18708 (3.98/15.98) BLACKHAWK | 15 69 | 70 | 70 | 56 | RICK TREVINO COLUMBIA 53560/SONY (10.98 FQ/15.98) RICK TREVINO | 23
30 | 27 | 26 | 33 | LARI WHITE Rrea 66395 (2.98/15.98) WISHES | 24 | 70 | 72 | 67 | 97 | LITTLE TEXAS A WARNER BROS. 45276 (9.98/15.98) BIGTIME | 6
36 | 35 | 11 | SHENANDOAH LIBERTY 31109 (1098/1598) IN THE VICINITY OF THE HEART | 31 ()| 74 | — | 17 | HAL KETCHUM curs 77660 (1058/15 99) - VY WUULE V75D o
32 | 29 | 29 | 77 | REBA MCENTIRE A’ mca 10906 (:0.98/15.98) GREATEST HITS VOLUME TWO | 1 ;:23 o | e R e ) THISTIME | 4
NEW JEFF FOXWORTHY .98/8.
3 37 32 30 PATTY LOVELESS @ £PiC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 8 - > 4 EALCHINGTYEN A0SO 288 28) =CIDE L
74 | 63 61 35 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 40
34 | 35 | 34 | 25 | TOBY KEITH @ POLYDOR 523407 (10.98/15.98) BOOMTOWN 8 o S
VARIOUS ARTISTS A
35 | 31 | 27 | 54 | JOHN BERRY @ LIBERTY 80472 (9.98/13.98) JOHN BERRY | 13 T | 64 | 85 | T8 | T 2531 WARNER BROS (1098/159)  COMMON THREAD: THE SONGS OF THE EAGLES |

(O Albums with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification for sales of 500,00 units. A& RIAA certification for sales of 1 million units, with muitimillion sellers indicated by a numera following the symbol. *Asterisk indicates LP is availabie.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from whoiesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker tmpact shows artists removed from Heatseekers this week. indicates past or present Heatseeker titte. © 1995, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
. RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
B'“mrd@ Tﬂn cuunn‘v calalog Alh“mSTM FOR WEEK ENDING APRIL 1, 1995 IIIII“

g, 5,
25|55 | arTIST Te | €5 |28| 53 kS
=32 | 33 | (ABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 23z 20

1 1 PATSY CLINE A— MCA 12* (7.98/12.98) 172 weeks at No. 1 GREATEST HITS | 202 14 21 TANYA TUCKER @ LIBERTY 91814 (9.98/13.98) GREATEST HITS 28 ]
2 2 HANK WILLIAMS, JR. CURB 77638 (6.98/9.98} GREATEST HITS, vOL. 1 16 15 15 KENNY ROGERS A LIBERTY 46106/CAPITOL (9.98/15.98) TWENTY GREATEST HITS T 95 |
3 3 REBA MCENTIRE A MCA 4979* (7.98/12.98) GREATEST HITS | 200 16 | 24 | ALABAMA A RCA 6825 (7.98/11.98)_ ALABAMA LIVE - 73_
4 4 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 202 17 14 GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAITHITS | 45
5 5 GEORGE STRAIT A? MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 202 18 | — | ANNE MURRAY A‘ LIBERTY 46058 (7.98/12.98) - GREATEST HITS | 136
6 1 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATEST HITS 54_ 19 16 TRAVIS TRITT A WARNER BROS. 45048 (10.98/15.98) T-R-0-U-B-L-E 2
1 6 JOHN ANDERSON A BNA 61029 (9.98/13.98) SEMINOLE WIND 1 20 17 PATSY CLTNEMw);usmz.%) THE PATSY CLINE STORY i —36—
8 8 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 187 21 | 20 REBA MCENTIRE A’ MCA 10400 (10.98/15.98) ER MY BROKEN HEART 4
9 9 GEORGE STRAIT A? MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 200 22 | 25 VINCE GILL A Rca 9814 (4.98/9.98) BEST OF VINCE GILL | 188
10 12 WAYLON JENNINGS A" RCA 8506* (8.98) GREATESTHITS | 78 23 | — MARY CHAPIN CARPENTER @ COLUMBIA 44228/SONY (7.98 EQ/11.98) STATE OF THE HEART | 55
11 11 VINCE GILL MCA 10140 (9.98/15.98) POCKET FULL OF GOLD | 12 24 | 22 | LORRIE MORGAN A RCA 30210 (9.98/13.98) SOMETHING IN RED 7
12 10 MARY CHAPIN CARPENTER A COLUMBIA 46077/SONY (8.98 EQ/1398)  SHOOTING STRAIGHT IN THE DARK | 26 25 | — | ALABAMA A’RCA 7170* (9.98/13.98) GREATEST HITS | 192
13 | 13 | HANK WILLIAMS MERCURY 823293 (7.98 EQ/10.98) 24 GREATESTHITS | 8 Catalog albums are older litles which are registering significant sales. © 1995, Billboard/BPI Communications and SoundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 139 COUNTRY STA- l
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

SINGLES

Billboard

FOR WEEK ENDING APRIL 1, 1995

HOT COUNTRY eatss

=z 4
x w | L Si= o2 | £ O e
2l pd| 29| g2 | TITLE ARTIST | |28 |zl |2g|€E| TITLE ARTIST
T2| 52| a2 | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 |52 | ~Z | TS| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
A BETWEEN AN OLD MEMORY AND ME TRAVIS TRITT
L N * * *NO. 1% x * o Tt LB I LI O o (K.STEGALLC.CRAIG) (C) (V) WARNER BROS. 18003
(D) » 5 | 12 iweleeEtEn it MI VIDA LOCA (MY CRAZY LIFE) & PAM TILLIS
:}:‘::D\"Svgﬁi:?;':r:‘_ﬁ):s . - ét’/::’(’ ;"Vc:ffg; 2 |8 | o 0 PTILLIS,S FISHELL (P.TILLIS,].LEARY) (V) ARISTA 1-2759
2 ! ! 12 J.STROUD (J.PENNIG,M.LUNN) (V) GIANT 17995 | 47 50 6 ssggsgyfﬁﬁusp;LKmEpﬁng?mD NEW MAN TONIGHT g AAR((\?)'\:;;\IEZIQ
FOR A CHANGE & NEAL MCCOY ; e
3 3 4 16 | g BECKETT (5 SESKIN, 5 SHERRILD (C) (V) ATLANTIC 87176 M| 0| 3|0 g?UE Tg HIS WORD # BOY HOWDY
@ : : 15 | AMY'S BACK IN AUSTIN © LITTLE TEXAS FARREN (J STEELE,C FARREN,G.HARRISON) (C) (V) CURB 76934
C.DINAPOLI,D.GRAU,LITTLE TEXAS (B.SEALS S.A.DAVIS) (C) (v) WARNER BROS. 1-8001 46 | 47 | g | LOOKING FOR THE LIGHT @ RICK TREVINO
@ ; - p SO HELP ME GIRL © JOE DIFFIE $.BUCKINGHAM,B.CHANCEY (L HENGBER, T.MENSY) (C) {(v) COLUMBIA 77820
J.SLATE,J. DIFFIE (H.PERDEW,A. SPOONER) (C) (v) EPIC 77808 55 62 3 I'M STILL DANCIN' WITH YOU & WADE HAYES
(®)| ¢ 12 | g | WHICH BRIDGE TO CROSS (WHICH BRIDGE TO BURN) VINCE GILL D.COOK (C.RAINS.W.HAYES) (ELV)ICOEAMBIAY7842
T.BROWN (V.GILL,B.ANDERSON) (C) (V) MCA 54976 se | 61 3 | YOU DON'T EVEN KNOW WHO | AM & PATTY LOVELESS
@ 11 15 7 THE HEART IS A LONELY HUNTER REBA MCENTIRE E.GORDY JR. (G.PETERS) (C) (V) EPIC 77856
T.BROWN,R.MCENTIRE (M.D. SANDERS,E.HILL K. WILLIAMS) (V) MCA 54987 48 | 15 | 45 | 20 | THE FIRSTSTEP TRACY BYRD
8 4 3 14 %%ESDE(\:/&&(:I%%LGA& T CL!\I:T BLACK J.CRUTCHFIELD (D.CRIDER,V. THOMPSON) {C) (V) MCA 54945
f ! ! H.NICH RCA 64267
- m YOU AIN'T MUCH FUN & TOBY KEITH
(9| 15 | 18 8 | GIVEME ONE MORE SHOT ALABAMA @) & 2|\ TARKINGH SHEDD (1 KEITH.C GOGGIR.) (C; (V) POLYDOR 851 728
G.PUNDIS.ALABAMA T.GENTRY.R OWEN,R ROGERS) V) RCA 64279 D) WHEN YOU SAY NOTHING AT ALL @ ALISON KRAUSS & UNION STATION
LIPSTICK PROMISES # GEORGE DUCAS (B0)| 51 | 53 | 6
13 | 14 | 17 | HIESTICK FROMISES ws) e R.SCRUGGS (D.SCHLITZ P OVERSTREET) {v) BNA 64277
AS ANY FOOL CAN SEE & TRACY LAWRENCE 57 65 S IF YOU'RE GONNA WALK, I'M GONNA CRAWL SAMMY KERSHAW
11 6 V) 14 T LAWRENCE.F ANDERSON (P.NELSON.K BEARD) (©) (v) ATLANTIC 87180 B.CANNON,N.WILSON (B.CANNON, L.BASTIAN) (V) MERCURY 856 686
12 | 10 | 10 16 | DOWN IN FLAMES BLACKHAWK 52 | 49 | 42 | 17 | TENDER WHEN I WANT TO BE # MARY CHAPIN CARPENTER
M.BRIGHT.T.DUBOQIS (M.CLARK,J. STEVENS) (C) (V) ARISTA 1-2769 J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER) (C) (V) COLUMBIA 77780
50 | 31 | 5 | 1CANLOVE YOU LIKE THAT @ JOHN MICHAEL MONTGOMERY (83)| 52 | 5 | 6 | !DONTKNOW (BUT I'VE BEEN TOLD) # WESLEY DENNIS
S HENDRICKS (S DIAMOND,M DERRYJ.KIMBALL) (C) (v) ATLANTIC 82728 K STEGALL.J KELTON (W.DENNIS) (C) (V) MERCURY 856 486
16 20 12 LOOK WHAT FOLLOWED ME HOME & DAVID BALL 71 o ) HOUSE OF CARDS & MARY CHAPIN CARPENTER
B.CHANCEY (D.BALL T.POLK) (C) (V) WARNER BROS. 17977 1 JENNINGS,M.C.CARPENTER (M.C.CARPENTER) (€) (V) COLUMBIA 77826
@] 1 | & [0 Limise Miss nonks Tome *BROOKSSOUNN | [ 's5 | 4z | a9 | 11 | | 3%AKE FoR BRUNETTES o RHETT AKIS
[N | . .D. . 3 | 1 M.WRIGHT (S.RAMOS,R AKINS) (C) (V) DECCA 51974
16 7 ) 18 SOMEWHERE IN THE VICINITY OF THE HEART ¢ SHENANDOAH/ALISON KRAUSS - ADALIDA GEORGE STRAIT
'13_-}3‘?’;(8;“30”NTV'R-CHUDACOFF' % LIQB:IF:IT[;;\LTB;’X\C/LIJST 72 2| T BROWNG.STRAIT (M.GEIGER W.MULLIS M HUFFMAN) (C) (V) MCA 55019
@ 171 21 8 K.LEHNING (R.TRAVIS,B.MOORE) (V) WARNER BROS. 17970 57 | 48 | 36 19 tlc?(')lﬁi Eguls-éTRTslaﬁzLEs) * JQ’;"NE)SE;B?%E
THE KEEPER OF THE STARS & TRACY BYRD - - —
26 | 30 ] M | 1 5RowN (D.LEEDMAYOKSTALEY (C) (v) MCA 54988 56 | 54 | 7 | ANYWAY THE WIND BLOWS & EROTMEREERIEIRS
@ e W Eq ; REFRIED DREAMS © TIM MCGRAW R.L.PHELPS,D.PHELPS,K.LEHNING (JJ.CALE) (C) (V) ASYLUM 64461
19 J.STROUD,B.GALLIMORE (J.FOSTER,M.PETERSON) {C) (v) CURB 76931 61 | 64 4 WHERE | USED TO HAVE A HEART & MARTINA MCBRIDE
i 1 : BUBBA HYDE © DIAMOND RIO P.WORLEY E SEAY,M.MCBRIDE (C.BICKHARDT) (C) RCA 62948
M.POWELL,T.DUBOIS (C.WISEMAN,G NELSON) (C) (V) ARISTA 1-2787 67 o 2 WORKIN’ FOR THE WEEKEND KEN MELLONS
i | 25 | 11 | THAT'S HOW YOU KNOW (WHEN YOU'RE IN LOVE) © LARI WHITE J.CUPIT (J.CUPIT,J. HONEYCUTT K MELLONS) () (V) EPIC 77681
G.FUNDIS (L.WHITE,C.CANNON) (V) RCA 64233 64 17 3 CAIN’S BLOOD & 4 RUNNER
@ 2 | 97 3 SONG FOR THE LIFE & ALAN JACKSON B.CANNON L SHELL (). SUNDRUD,M JOHNSON) (C) {v) POLYDOR 851 622
K.STEGALL (R.CROWELL) (V) ARISTA 1-2792 | 65 67 3 PARTY CROWD & DAVID LEE MURPHY
23 14 8 15 Yglé CAGNS'T MAé(E A HEART L}OVE SOMEBODY GEORGE STRAIT T.BROWN (D.L.MURPHY,J. HINSON) (C) (V) MCA 54977
T.BROWN,G STRAIT (S.CLARK,J.MACRAE (C) (V) MCA 54964
A m GET OVER IT ¢ WOODY LEE
3 | 38 | 6 | GONNAGETALIFE © MARK CHESNUTT @ n| |2 8.BECKETT (K.FOLLESE,S.BENTLEY,A.FOLLESE) ATLANTIC ALBUM CUT
M.WRIGHT (F.DYCUS,J.LAUDERDALE) (C) (V) DECCA 54978 SOIEEGT, WILL TERRY MCERIDE & THE RIDE
WHOSE BED HAVE YOUR BOOTS BEEN UNDER @ SHANIA TWAIN 64 | 58 | 57 | 7 :
@®)| 3 | 3 | 12 | fice Srwans . owee (O ) MERCURY 856 448 S0 OV ADR DGE. 0101205 0,005 s e
LOOK AT ME NOW ® BRYAN WHITE 65 | 62 | 59 | 19 ) g iy
26 | 25 | 25 | 15 1 g aIKER IR K LEHNING (B WHITE.D.GEORGE.) TIRRO) (C) (V) ASYLUM 64489 AREYNOLDS (J.GARVER L SANDERSON.J.YATES G.BROOKS) __ LIBERTY ALBUM CUT
3% | 37 | § | WHAT MATTERED MOST ® TY HERNDON * % * HOT SHOT DEBUT* % *
D.JOHNSOM (G.BURR,V.MELAMED) (C) (V) EPIC 77843
OLD ENOUGH TO KNOW BETTER ® WADE HAYES NEWD | 1 | FALLINLOVE @ KENNY CHESNEY
28 | 27 | 16 | 20 | §eook cRAING W HAYES) () (V) COLUMBIA 77739 i CRRZLEN (L PNACIZIE
BEND IT UNTIL IT BREAKS JOHN ANDERSON WILLIN' TO WALK & RADNEY FOSTER
29 | 12 b 17 | JSTROUD.J ANDERSON (1.ANDERSON,L.DELMORE) (V) BNA 64260 NEWD _1 | SFISHELLR FOSTER (R FOSTER) (€) (V) ARISTA 12752 |
I SHOULD HAVE BEEN TRUE ® THE MAVERICKS THE LIKES OF ME & MARTY STUART
30 | 31| 100 [ 5 S0k (RMALD.S LYNCH) (C) {V) MCA 54975 NEWD 1 D.COOK (L.BOONE R BOWLES) (V) MCA 55010
@ 37 46 4 | WAS BLOWN AWAY PAM TILLIS 69 63 63 20 ANGELS AMONG US & ALABAMA
P.TILLIS,S.FISHELL (L MARTINE,JR ) (V) ARISTA 1-2802 1.LEO,L M.LEE, ALABAMA (B.HOBBS, D.GOODMAN) (C) (V) RCA 62643
MY KIND OF GIRL # COLLIN RAYE
321 29 | 24 | 18 | o8BS, SEAY.PWORLEY (D.COCHRAN JJARRARDM.POWELL) (C) (V) EPIC 77773 70 | 66 | 60 | 19 fé‘;fﬁcm&l(G,BURR,T,SHAHRO) * (HSPAAngTOQ?B
33| 20 | 17| 12 | WHATLL vOU DO ABOUT ME POUGSTRenalt | [GD] NEWM | 1 | CLOWN IN YOUR RODEO ® KATHY MATTEA
J.LEO (W KIRKPATRICK) V) MERCURY 856 484
BETWEEN THE TWO OF THEM @ TANYA TUCKER
39 | 8] 8 | [ CRUTCHFIELD (M.CATES) LIBERTY ALBUM CUT D | Newh } | ONEAND ONLY LOVE ® RUSS TAFF
@ ar . STAY FOREVER ® HAL KETCHUM R.SCRUGGS (S D.JONES B TOMBERLIN) () (v) REPRISE 17918/WARNER BROS
A.REYNOLDS,J.ROONEY (B.TENCH,H.KETCHUM) (C) (V) MCG CURB 76929 @ 70 73 4 BLACK DRESSES ® STEVE KOLANDER
41 | 48 | 5 | STANDING ON THE EDGE OF GOODBYE ® JOHN BERRY JTHOMASIIS KOLANDER) [O/RIVER NORTH 30024
J.BOWEN,C.HOWARD (J.BERRY S.HARRIS} (V) PATRIOT 18401 74 60 51 9 BAD DOG, NO BISCUIT & DARON NORWOOD
@ 14 19 5 FAITH IN ME, FAITH IN YOU & DOUG STONE R.LANDIS J.CARLTON (W.KITCHENS,R.FERRELL) (C) {V) GIANT 17958
J.STROUD.D.STONE (D.LOGGINS T.BRUCE) (C) (V) COLUMBIA 77837 15|60 | 71 4 | YEAH BUDDY & JEFF CARSON
38 36 33 op | THISTIME & SAWYER BROWN C.HOWARD (M.SANDERS,B.REGAN) (C) {v) MCG CURB 76946
| M.MILLER.M.MCANALLY (M.MILLER, M MCANALLY) {C) (V) CURB 76930 _ |
39 28 1 18 UPSTAIRS DOWNTOWN & TOBY KEITH (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
N.LARKIN,H SHEDD (T.KEITH C.GOGG,JR ) (C) {v) POLYDOR 851 136 attain 2500 detections for the first time. ® Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
50 55 3 | DON'T BELIEVE IN GOODBYE & SAWYER BROWN Cassette single availability. (D) CD single availability. (M) Cassette maxi-singte availability. (T} Vinyl maxi-single availability. (V) Vinyl single avail-
M.A.MILLER,M.MCANALLY (M.MILLER,S.EMERICK.B WHITE} (C) (V) CURB 76936 ability. (X} CD maxi-single availability. © 1995, Billboard/BP| Communications.
1 1 1 5 | GONE COUNTRY & ALAN JACKSON 14| 10 7 8 IF YOU'VE GOT LOVE JOHN MICHAEL MONTGOMERY
K.STEGALL B MCDILL) ARISTA S.HENDRICKS (S.SESKIN,M.D. SANDERS) ATLANTIC
9 9 9 3 NOT A MOMENT TOO SOON & TIM MCGRAW 15| 11 15 | 12 | SHE’S NOT THE CHEATIN' KIND ® BROOKS & DUNN
: J.STROUD, B.GALLIMORE (W.PERRY,J BARNHILL CURB D.COOK.S.HENDRICKS (R.DUNN) ARISTA
3 4 4 4 PICKUP MAN & JOE DIFFIE 16| 15 | 1 G DOCTOR TIME & RICK TREVING
J.SLATE.J.DIFFIE (H.PERDEW,K.K.PHILLIPS) EPIC S BUCKINGHAM (S.LONGACRE,L. WILSON) COLUMBIA
4 5 g 3 GOIN' THROUGH THE BIG D MARK CHESNUTT 17 18 19 18 DOWN ON THE FARM & TIM MCGRAW
[ M.WRIGHT (R.ROGERS.). WRIGHT M.WRIGHT) DECCA | ° J.STROUD.B GALLIMORE (K.K.PHILLIPS.J LASETER) CURB |
| 3 — 1 ?EORREDIJ%M(T ARATA & PATTY LOVEL%E% 18 | B 1% |10 555% Ig goyLv N.L.BOONE W.LEE) * TRACH BEREITS
_GORDY_IR_(T. ) _STROUD (P NELSON,L.BOONE W. ATLANTIC
ﬁs 3 5 g | TAKE ME AS | AM & FAITH HILL 19 | 22 | 24 | 12 | BABYLIKES TO ROCK IT & THE TRACTORS
| S.HENDRICKS (B.DIPIERO K STALEY) WARNER BROS. S RIPLEY,W.RICHMOND (S.RIPLEY,W.RICHMOND) ARISTA
7 7 6 3 IF | COULD MAKE A LIVING & CLAY WALKER 20 | 19 1% 4 | THISIS ME & RANDY TRAVIS
J.STROUD (K STEGALL,R. MURRAH, A JACKSON GIANT K.LEHNING (T SHAPIRO,T.MCHUGH) WARNER BROS.
l' 3 13 | 17 | 26 | BEMYBABY TONIGHT & JOHN MICHAEL MONTGOMERY 1 _ | 21 | LOVEALITTLE STRONGER & DIAMOND RIO
S.HENDRICKS (E HILL,R FAGAN) ATLANTIC M.POWELL, T.DUBOIS (C.JONES,B CRITTENDEN.G. SWINT) ARISTA
g 6 9 | TILL YOU LOVE ME & REBA MCENTIRE 22 | 17 | 20 | 18 | THIRD ROCK FROM THE SUN & JOE DIFFIE
T.BROWN.R.MCENTIRE (B.DIPIERO,G.BURR) MCA I J.SLATE.J.DIFFIE (. GREENEBAUM,S. WHIPPLE,T MARTIN) EPIC
0 | 9 | 8 |1 | pON o & ALAN JAC etk B | a1 | R RN ¢ Vinee &l
R . V. R,
11 14 13 11 NOW | KNOW & LARI WHITE 2% — o 28 WINK & NEAL MCCOQY
G.FUNDIS {C_RAINS,C GREENE,D.COOK) RCA B.BECKETT {B DIPIERO,T.SHAPIRO) ATLANTIC
12 12 14 12 KICK A LITTLE @ LITTLE TEXAS 25 16 g 3 LITTLE HOUSES & DOUG STONE
C.DINAPOLI,D.GRAU,LITTLE TEXAS (P.HOWELL,D.O'BRIEN,B.SEALS! WARNER BROS. ) STROUD,D.STONE (M.CATES,S.EWING) EPIC
13 8 10 | 19 | XXX'S AND 000'S (AN AMERICAN GIRL) TRISHA YEARWOOD #®Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
I GFUNDISIHSTINSON (RRANDACSMIBERG) ve dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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Nashville Heads To Dublin For Talks, Shows
CMA, Top Acts Stage Forum For Irish Country Market

- | coUNTRY
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™

cable outlet CMT.

Taff (Reprise) at No. 72.

by Wade Jessen

LOOK WHAT THOUGHTS CAN DO: Trisha Yearwood takes the top spot
on Billboard's Hot Country Singles & Tracks chart with the title track from
her fourth MCA album, “Thinkin’ About You,” written by Bob Regan and
Tom Shapiro. Regan’s work includes the powerful Tanya Tucker ballad
“Soon” and other chart hits by Reba McEntire and Lee Greenwood. Sha-
piro’s resumé includes material recorded by Ronnie McDowell, George Ben-
son, Smokey Robinson, and Tanya Tucker, and he currently is writing with
Neil Diamond. Yearwood's album remains in the top 10 (6-6) on Billboard’s
Top Country Albums chart, based on the strength of the current single, the
album’s lead single “XXX’s & 000’s,” and a recent monthly artist feature on

POWER PLAY: While no records qualify for Airpower status this week, sev-
eral tunes made noticeable chart jumps. George Ducas (Liberty) pops into
the top 10 (13-10) with “Lipstick Promises.” Atlantic’s John Michael Montgo-
mery recently kicked off his 1995 tour and has the youngest record in the
top 20 with “I Can Love You Like That” at No. 13. Meanwhile, Mark Ches-
nutt’s “Gonna Get A Life” (Decea) vaults to No. 24, bubbling under the 2,500
detections needed to qualify for Airpower status. Country radio’s love affair
with newcomer Ty Herndon (Epic) is blossoming almost as quickly as the sea-
son’s first daffodils. Chris Huff, MD at KPLX Dallas, says the phones are
ringing in Herndon’s hometown for “What Mattered Most,” which moves 35
27. Alison Krauss is enjoying airplay on such stations as KSKS Fresno, Calif.,
and WIVK Knoxville, Tenn., despite a modest move of 51-50. Krauss’ current
album, “Now That I've Found You,” moves 11-9 on Billboard’s Top Country
Albums, posting a 20% increase in sales. The gain can be aligned with Krauss®
recent appearance on TNN’s “Grand Ole Opry Live,” during which she per-
formed her current single. Hot Shot Debut honors this week belong to Kenny
Chesney’s “Fall In Love” on BNA, which enters the chart at No. 66. Other
debuts include “Willin’ To Walk” by Radney Foster (Arista) at No. 67, “The
Likes Of Me” by Marty Stuart (MCA) at No. 68, “Clown In Your Rodeo”
by Kathy Mattea (Mercury) at No. 71, and “One And Only Love” by Russ

BUSTIN’ OUT: The greatest gainer on Billboard’s Top Country Albums this
week is “Looking For The Light” by Columbia’s Rick Trevino, which moves
33-24 and posts a sales gain of 3,400 units over the previous week. Columbia’s
senior director of promotion, Debi Fleischer, credits the sales spurt to Tre-
vino’s expanding appeal on a national level. Fleischer says Trevino’s early re-
gional stronghold was the Southwest, but with the impact of such singles as
“Doctor Time” and “She Can’t Say I Didn’t Cry,” coupled with concert exposure
on the current Sawyer Brown/Toby Keith tour, Trevino’s fan base is spreading
rapidly. Fleischer also cites the emotional impact of the album’s lead single
“Looking For The Light” as a factor. In explaining the song’s moderate chart
success, Fleischer says that the song’s message may be too overwhelming for
certain radio programmers. Trevino swipes Pacesetter honors on The Billboard
200 for his second album. John Berry’s “Standing On The Edge” (Patriot) gar
ners a retail increase of 42% over the previous week to take the weekly Paceset-
ter trophy on Billboard’s Top Country Albums chart, while Hot Shot Debut
honors belong to MCA’s Marty Stuart for his “Marty Party Hit Pack.”

B BY EDWARD MORRIS

NASHVILLE—The Country Music
Assn. and a bevy of country stars will
be in Dublin, April 4-7, for a series of
meetings, receptions, presentations,
and shows collectively aimed at devel-
oping the Irish and adjacent markets.

During that period, the CMA’s board
of directors will hold its second quar-
terly meeting of the year. Board meet-
ings also are planned for Hamburg in
spring 1996 and in Oslo a year later.

On Tuesday (4), Irish Prime Minister
John Bruton will host a reception for
CMA board members and executives of
the Irish music industry at Dublin Cas-
tle. That evening, various Irish and
American singer/songwriters will per-
form at Whelans, a music club, under
the sponsorship of ASCAP, BMI, SE-
SAC, and IMRO (the Irish performance
rights organization).

The CMA committees will meet on
Wednesday (5), and U.S. Ambassador
Jean Kennedy Smith will host a recep-
tion for the visitors at her residence.

Also on Wednesday, the “Kenny Live
Show” will tape a two-hour special to air
nationally April 15. Scheduled to per-
form: Clint Black and Martina McBride
(RCA), Deana Carter (Patriot), George
Ducas (Liberty), Marty Stuart and Tri-
sha Yearwood (MCA), Radney Foster
(Arista), and Kieran Kane and Kevin
Welch (Dead Reckoning).

Serving as the “house band” for this
show and others on the trip will be
Nashville-based musicians Jerry Doug-
las, Béla Fleck, Tammy Rogers, Harry
Stinson, and Glenn Worf.

A segment of the show will be dedi-
cated to Garth Brooks and will salute
the sale in Ireland of more than 500,000
of his albums.

The CMA board will meet Thursday
(6) at Dublin’s Shelbourne Hotel. A
luncheon will follow for Irish media,
music retail, and travel industries,
sponsored by the CMA and the Nash-
ville Convention & Visitors Bureau.

That evening, the CMA board and
executives from the Irish record indus-
try will have a dinner at Trinity Col-
lege. Various American and Irish art-
ists will perform.

On the concluding day, Friday (7)
there will be a meeting of the Ireland
advisory group—an assemblage of mu-

sic industry figures organized by the
CMA’s international staff and interna-
tional committee.

The event will conclude at the Point
with MCA International’s “A Night Of
New American Music,” with perform-
ances by Emmylou Harris & the Hot
Band, Trisha Yearwood, Rodney
Crowell, and Marty Stuart.

Coinciding with the CMA’s activities
will be the release in Ireland of a compi-
lation album, “Nashville Comes To Ire-
land: 18 Of Nashville’s Hottest Country
Acts.” The album—coordinated by
Warner Music Ireland’s marketing di-
rector Peter Kenny and distributed by
Sony—will be backed by a national
point-of-sale campaign.

RICHEY OFFERS THINKING-PERSON’S COUNTRY

(Continued from page 28)

pin Carpenter. All I could think was,
I'm so happy!”

Richey grew up on top 40 radio and
the show tunes her parents constantly
played around the house. Her develop-
ment as a musician began in earnest
when, as a student at Western Ken-
tucky University, she ran into song-
writer Bill Lloyd. After showing him
the correct chords to the Dan Fogel-
berg song he was trying to play, she
joined Lloyd’s part-time band before
heading to Ohio University to finish her
degree and hit the restaurant cireuit.

Lloyd, meanwhile, found his way to
Nashville, scoring several country hits
with Foster & Lloyd and keeping Ri-
chey up to date by sending her demos
of up-and-comers like  Lyle
Lovett and Nanei Griffith.

“Bill sent me a lot of great stuff,”
says Richey. “But the thing that really
pushed me over the top about coming
to Nashville was when he sent me Steve
Earle’s ‘Guitar Town.””

That album’s mix of and rock’n’roll
twang and hillbilly wisdom was a crea-
tive touchstone for Richey as she honed
her craft and became a force in Nash-
ville’s songwriting community. The rec-
ord would figure heavily in her future
as well. Looking for the right artist with
whom he could take his “one creative
chance a year,” Mercury president
Luke Lewis recognized a kindred spirit
in Richey when he asked her who she
dreamed of working with. The singer
named “Guitar Town”-producer Ri-
chard Bennett, the man who subse-
quently produced her debut.

“The acts that sold records without
airplay in this town left town,” Lewis
says. “I'm referring to Steve Earle,
Nanei Griffith, and Lyle Lovett, and 1
happened to be at MCA in L.A. when

they got there. When I came here, one
of my goals was to create a label envi-
ronment where, if we happened to sign
an act that was credible enough to sell
records without airplay, we could do it
without going to New York or L.A. for
marketing support. And I don’t see any
reason why any of us can’t do it out of
here.”

After seeing Richey showcase at the
Country Radio Seminar and listening to
the record, Tony Thomas, PD at KMPS
Seattle, feels optimistic that radio audi-
ences will respond to “Just My Luck,”
Richey’s debut single, due May 15.

“There are people out there who just
love singer/songwriters who come off as
genuine people, and Kim is all of the
above,” Thomas says. “If Mary Chapin
Carpenter came on the scene today,
people would say she’s way too folky,
but it’s been proven that she isn’t. To
get into Kim’s music, you need to listen
a few times, and therein lies the chal-
lenge.”

According to Markovchick, getting
people to listen to Richey is the prime
objective of Mercury’s marketing push.

“We're going to focus on aiplay—in
stores, at listening stations, in coffee
shops, in restaurants—anywhere we
can,” Markovchick says. “We’re looking
at everything, because if people hear
this record, they’re going to buy it. If
we can get it out there, it’s going to go
over the counter.”

Although she maintains that they
were “not an influence,” Richey is flat-
tered by comparisons to artists like
Carpenter and Yearwood and excited
by the prospect of joining their ranks at
country radio. “The guys may be stuck
in this hat thing,” she says, “but the
women in country music don’t seem to
have that problem at all.”

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org) Sheet Music Dist

56 ADALIDA (Siteen Stars BMI/Dixie Stars. ASCAP)

4 AMY'S BACK IN AUSTIN (Squase West, ASCAP/Howhn
Hits. ASCAP/Red Brazos. BMI/Onginal Hometown Sheet,
BMI) WBM

69 ANGELS AMONG US (Beckaroo, BMi/Richwille, BMI)
WBM

58 ANYWAY THE WIND BLOWS (Audigram BMI)

11 AS ANY FOOL CAN SEE (Sony Tree. BMI/Tenlee. BMI/
Golden Reed. ASCAP/New Clarion, ASCAP) HL/WBM

74 BAD 00G, NO BISCUIT (Careers-BMG. BMI/Four Of A
Kind, BMI) HL

29 BEND IT UNTIL IT BREAKS (Almo. ASCAP/Holmes
Creek, ASCAP/Polygram Int'l, ASCAP/Foggy lonz,
ASCAP) HL/WBM

41 BETWEEN AN OLD MEMORY AND ME (EMI Apnl
ASCAP/Keith Stegall. ASCAP/EMI Btackwood, BMI) HL

34 BETWEEN THE TWO OF THEM (Atabama Band. ASCAP/
Wildcountry, ASCAP) WBM

73 BLACK ORESSES {JustMike, BMI/Baloo, BMI}

17 THE BOX (Sometimes You Win. ASCAP/AI! Nations.
ASCAP/Nocturnal Eclipse, BMI/Careers-BMG  BMI/
Minnetonka. BMI) WBM/HL

20 BUBBA HYDE (Almo, ASCAP/Warner-Tamerlane. BMI/
Mister Charlie, BMI} WBM

61 CAIN'S BLOOD (Almo. ASCAP/Magnasong. BMI/Red
Quill, BMi) WBM

71 CLOWN IN YOUR RODEO (Emily Boothe. BMI/Careers-
BMG. BMI)

12
37
66
48

63

24

~

54
§5

40
83

DOWN IN FLAMES (Warner-Tamerlane. BMI/Flying
Dutchman. BMI/Jeff Stevens. BMI) WBM

FAITH IN ME, FAITH IN YOU {WB, ASCAP/Big Tractors,
ASCAP/Avalon Way, ASCAP) WBM

FALL IN LOVE (Sony Cross Keys. ASCAP/Kim Withams.
ASCAP/Acuff-Rose, BMI)

THE FIRST STEP (Stroudacaster, BM\/Lazy Kato. BMI/
EMI Apnil, ASCAP/Ides Of March, ASCAP) HL/WBM
FOR A CHANGE (Love This Town, ASCAP/AIl Over Town.
BMI/Tree, BMI/New Waolf, BMI} WBM/HL

GET OVER IT (Careers-BMG. BMI/Breaker Maker, BMI/
Be Mine, ASCAP)

GIVE ME ONE MORE SHOT (Maypap. BMI/Wildcountry
BMI) WBM

GONNA GET A LIFE (Warner Source, SESAC/Dyinda
Jam, SESAC/Mighty Nice. BMI/Laudersongs. BMI) WBM
THE HEART 1S A LONELY HUNTER (Starstruck Wnters
Group. ASCAP/Mark D. ASCAP/Sony Crass Keys,
ASCAP/New Haven, BMI) WBM/HL

HOUSE OF CARDS (Why Walk ASCAP)

| BRAKE FOR BRUNETTES (Reynsong. BMI/Howe
Sound. BMI/Lawyer's Wife, BMI/Sony Tree, BMI) HL

| CAN LOVE YOU LIKE THAT (Diamond Cuts. BMI/
Wonderland,  BMI/Criterton.  ASCAP/Second  Wave,
ASCAP/Full Keel, ASCAP/Fnends And Angels, ASCAP)
WBM/HL

| DON'T BELIEVE IN GOOOBYE (Travelin Zoo ASCAP/
Seventh Son, ASCAP/Club Zoo. BMI} WBM

1 DON'T KNOW (BUT I'VE BEEN TOLD) (Warner-

Tameriane. BMI) WBM

51 IF YOU'RE GONNA WALK, I'M GONNA CRAWL (Songs
0f PolyGram. BMI/HotDogGone, BMI/Button Willow,
BMI) HL

46 1'M STILL DANCIN' WITH YOU (Sony Tree, BMI) HL

30 | SHOULD HAVE BEEN TRUE (Sony Tree. BMI/Raul
Malo. BMI/Night Rainbow, ASCAP/Matanzas, ASCAP)
HL/WBM

31 | WAS BLOWN AWAY (Careers-BMG. BMI/Doo Layng,
BMI) HL

18 THE KEEPER OF THE STARS (Songs 0f PolyGram, BMI/
Pal Ttme, BMI/New Haven, BMI/Pulpit Rock, BMI/
Murrah. BMI) HL/WBM

68 THE LIKES OF ME {Maypop. BMI/Wildcountry, BMI/Sony
Cross Keys, ASCAP)

10 LIPSTICK PROMISES (Polygram Int'l, ASCAP/Veg-0-
Music, ASCAP/Tom Collins, BMI) HL/WBM

57 LITTLE BY LITTLE (AH Rolins, BMI/Texascity, BMI/
Maypop. BMI/Wildcountry, BMI} WBM/HL

15 LITTLE MISS HONKY TONK (Sony Tree. BMI/Showbilly,
BMI} HL

26 LOOK AT ME NOW (Seventh Son. ASCAP/New Court.
BMI) WBM

45 LDOKING FOR THE LIGHT (Starstruck Wnters Group.
ASCAP/WB, ASCAP/Patnx Janus, ASCAP/Heart Df A
Child. ASCAP) WBM

14 LOOK WHAT FOLLOWED ME HOME (EMI Blackwood.
BMI/Forrest Hills, BMI) WBM/HL

42 M| VIDA LOCA (MY CRAZY LIFE) (Ben's Future. BMI/
Sony Tree. BMI/DreamCatcher. ASCAP) HL/WBM

32 MY KIND OF GIRL (Careers-BMG, BMI/Alabama Band,
ASCAP/Widcountry, ASCAP) WBM/HL

28 OLD ENOUGH TD KNOW BETTER (Sony Tree. BMI) HL

72 ONE AND ONLY LOVE (BMG. ASCAP/Careers-BMG,

BMI)

62 PARTY CROWD (N2D. ASCAP/Amencan Romance.
ASCAP)

65 THE RED STROKES (Rio Bravo, BMI/Sanderson, ASCAP/
Cntenon, ASCAP/Escudilla, ASCAP/Major Bob, ASCAP/
No Fences. ASCAP) WBM

19 REFRIED DREAMS (Zomba, ASCAP/Milthouse. BMI/
Songs Of PolyGram, BMI} WBM/HL

43 SHE FEELS LIKE A BRANO NEW MAN TONIGHT (Acuff-
Rose. BMI) WBM

5 SO HELP ME GIRL (Songwnters Ink, BMI/Texas Wedge,
ASCAP) HL

64 SOMEBODY WILL (Rick Hall,
ASCAP/BMG, ASCAP) HL

16 SOMEWHERE IN THE VICINITY OF THE HEART (Ensign,
ASCAP/Hidden Planet. BMI{/Gouda. ASCAP/Buchu,
ASCAP) HL

22 SONG FOR THE LIFE (Tessa, BMI) WBM

36 STANOING ON THE EOGE OF GOOOBYE (Kicking Bird,
BMI/Sony Tree. BMI/Edisto Sound, BMI) HL

35 STAY FOREVER (WB, ASCAP/Blue Gator, ASCAP/
Mavenick, ASCAP/WB, BMI/Hecktone, BMI/Foreshadow,
BMI) WBM

70 TAKE THAT (MCA, ASCAP/Gary Burr, ASCAP/Great
Cumberland, BMI/Diamond Struck, BMI) HL/WBM

52 TENOER WHEN | WANT TO BE (Why Walk, ASCAP) CLM

21 THAT'S HOW YOU KNOW (WHEN YOU'RE IN LOVE)

(Almo, ASCAP/LaSengs, Ascap/Taste Auction, BMI/

Wacissa River, BMI) WBM

THINKIN® ABOUT YOU (Sierra Home, ASCAP/AMR.

ASCAP/Great Cumberland, BMI/Diamond Struck. BMI)

WBM

38 THIS TIME (Travelin' Zoo, ASCAP/Beginner, ASCAP)
WBM

ASCAP/Watertown,

—

~

THIS WOMAN AND THIS MAN {Almo, ASCAP/Bamatuck.

ASCAP/WB. ASCAP/Lunnmusic. ASCAP) WBM

44 TRUE TO HIS WORD (Farrenuff, ASCAP/Full Keel,
ASCAP/Farren Curtis, BMI/Mik2 Curb, BMI/August Wind,
BMI/Longitude. BMI/Georgian Hills, BMI) WBM

39 UPSTAIRS DOWNTOWN (Songs Of PolyGram. BMI/
Tokeco. BMI) HL

33 WHAT'LL YOU DO ABOUT ME (Combine. ASCAP/EMI
Blackwood, BMI) HL

27 WHAT MATTERED MOST (Gary Burr. ASCAP/MCA,
ASCAP/August Wind, BMI/Longitude. BMI/Alberta’s
Paw, BMI) WBM/HL

50 WHEN YOU SAY NOTHING AT ALL (MCA, ASCAP/Don
Schiitz. ASCAP/Screen Gems-EMI, BMI/Scarlet Moon
BMI) HL

59 WHERE 1 USED TO HAVE A HEART (Hayes Street

ASCAP/Craig Bickhardt, ASCAP) WBM

WHEREVER YOU GO (Blackened, BMI/Irving. BMI) WBM

WHICH BRIOGE TO CROSS (WHICH BRIOGE TO BURN)

{Benefit, BMi/Stallion, BMI/So1y Tree, BMI) WBM/HL

25 WHOSE BED HAVE YOUR BOOTS BEEN UNDER (Shama
Twain, BMI/Zomba, ASCAP) WBM

67 WILLIN' TO WALK {(Polygram Int'l. ASCAP/St lulien.
ASCAP)

60 WORKIN' FOR THE WEEKEND (Cupnt,
Memaries. ASCAP)

75 YEAH BUDDY (MCA. ASCAP/AMR. ASCAP/Sierra Home,
ASCAP) HL

49 YOU AIN'T MUCH FUN (Songs Of PolyGram, BMI;
Tokeco, BMI)

23 YOU CAN'T MAKE A HEART LOVE SOMEBOOY (Victona
Kay. ASCAP/BMG, ASCAP/Little Beagle, ASCAP) HL

47 YOU OON'T EVEN KNOW WHGC | AM (Sony Cross Keys.

ASCAP/Purple Crayon, ASCAP) HL

o ca

BMI/Cupii

34

www americanradiohistorvy com

BILLBOARD APRIL 1, 1995


www.americanradiohistory.com

ART

Country

STS & MUSIC

RCA Records congratulates
ALABAMA

i 42 ~onooet it
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Getting To Know Him. New BNA Records artist Kenny Chesney (in hat) is all
smiles following his showcase at the Alabama Theater in Myrtle Beach, S.C. His
fellow celebrants, front row, from left, are: Greg Fowler, Dale Morris & Associates;
Greg McCarn, marketing manager, RCA Records; and Randy Owen, lead singer
for Alabama. Second row, from left, are: Dale Turner, VP of BNA Records;
Alabama members Mark Herndon and Teddy Gentry; Joe Galante, chairman of
RCA Label Group (RLG); Dale Morris, Chesney and Alabama’s manager;
Chesney; and Thom Schuyler, senior VP of A&R, RLG

4 RUNNER: SOUTHERN GOSPEL IN THEIR ‘BLOOD’

(Continued from page 28)

East, Rock Killough, Larry T. Wilson,
Tony Haselden, Tom Shapiro, Chris
Waters, Al Anderson, Mike Lawler,
Tony Martin, Reece Wilson, Dennis W,
Wilson, Walt Aldridge, and James
Hooker.

Singer Michael Johnson and Great
Plains’ Jack Sundrud wrote the darkly
contemplative “Cain’s Blood,” which
some reviewers say is more gospel than
country.

Steve Miller, Polydor’s VP/GM, con-
cedes that 4 Runner has a Southern
gospel sound but disagrees about the
“Cain’s Blood” theme. He points out
that “the song is about the tug and pull
[between good and evil] that goes on in-
side each and every one of us.”

Cannon also acknowledges that 4
Runner’s sound has gospel overtones,
but says, “I wouldn’t say it’s a bad
thing. It's a natural thing. Old Southern
gospel music is basically quartet stuff.
The sound is definitely similar. But we
just tried to find country songs for
them.”

Cannon and Shell began recording
the album in September 1994. “The ini-
tial deal with the guys was as a demo-
type development deal,” Cannon says.
“We cut four sides under those condi-
tions, two of which are on the album and
one of which is ‘Cain’s Blood.” When we
got finished with the session, everybody
loved what we had.”

At this point, the label decided to do
a full album, Cannon says: “We started
recording on the rest of the tracks Jan.
2 and worked pretty much every day
until we finished mixing them [in early
March].”

In mid-February, Polydor began
pitching 4 Runner to radio by wrang-
ing for the group to perform at a show-
case in Marina Del Rey, Calif., with la-
bel mates Chely Wright and Shane
Sutton. About 80 radio reps and 100
people from PolyGram Distribution at-
tended.

Explaining the makeup of the show-
case audience, Miller says, “We wanted
to make sure we had at least 10 weeks
of airplay before the album came out . . .
My No. 1 account is my distribution
company because if I can’t sell them
and have them excited, they can’t de-
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liver the message all over the country.
So I really wanted to fire them up.

To whet radio’s appetite for the first
single, Polydor released the “Cain’s
Blood” musie video, which had been
filmed at the luxuriant/ominous Volea-
noes National Park in Hawaii. “What
we were talking about,” Miller says, “is
where heaven and hell meet on the in-
side. So why not do the video where
that happens on a daily busis?”

The video is now in medium rotation
on CMT.

4 Runner performed to a packed
room at the recently concluded Country

Radio Seminar and earned a standing |

ovation. To further cement its relations
with broadcasters, the group recorded
customized a cappella liners for 247 ra-
dio stations. Handled through Tim Ri
ley & Associates, Nashville, the liners
were sent to the stations March 10.

“The primary marketing goal,”
Miller says, “is to get these guys on ra-
dio because we feel the sound is going
to be so trademarkable that people will
catch onto it real quick. The next step
is to market it through the account base
in a really aggressive manner . . . I want
to make sure that in June and July
we’re on every listening post out there
in retail.”

“Cain’s Blood™ has just been adde« to
the playlist at KKBQ in Houston, but so
far it has failed to spark any excite-
ment. Says music programmer Stacy
Long, “Actually, we're not liking it a
whole lot. We haven’t really gotten
much reaction to it.”

In addition to the radio and retail
gambits, Miller says 4 Runner is being
positioned to make a fashion statement.
“We didn’t try to put them in cowboy
belts and boots. We're letting them look
like—and they are—on the leading
edge of country music for the ‘90s.
We're going to try to spread that mes-
sage through fashion magazines and

other venues that are not traditionally | |

worked through publicity.”

According to Miller, both the group

and its manager, Narvel Blackstock of
Starstruck Management, were eager to
establish “that hip kind of ‘90s look.”
Claudia Fowler served as 4 Runner’s
stylist.

\\
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LATEST EDITION COVERS 64 COUNTRIES!

30 YEARS
AT#1

EVERY YEAR SINCE 1958,
BILLBOARD’S
INTERNATIONAL BUYER’S
GUIDE HAS DELIVERED
THE WORLD'S ONLY
GLOBAL DIRECTORY OF
THE MUSIC AND VIDEO
INDUSTRIES.

If you're interested in joining those well-connected folks who do the
big deals, muke the big money, and have the big fun in the music
and video business, we suggest that you order your own copy of
Billboard’s International Buyer’s Guide *95 before this vear's press
run is completely sold out.

IBG "95 brings you record labels, music publishers, wholesalers and
distributors, manufacturers, service and supply companies, hone

video companies, public relations firms, schools, entertainment
attorneys, tape duplicators, compact disc plants,

and an audio hooks section that has been
30ALMOST doubled in size. Plus, you'll find
0 PAGEs:

Biboed INTERNATIONAL
BUYER'S GUIDE 1995

more than 50 pages of informative
ads, and an entire section of
manufacturing specification charts

on blank tape.

With IBG’95, you will be able to:

» Pinpoint key people by name and title at record labels.

* Find smaller labels within major labels through cross-references.

e Locate local and international representatives.

* Locate music publishers worldwide within seconds.

* Track down hard-to-find personnel within larger companies.

« Find manufacturers and suppliers listed by ‘ |
specialty for each of 60 or more countries. \\A !
012,000

i \\\Gs‘

* Locate key names at international
address, telephone and fax numbers. \‘S‘

companies and get the names, titles,

This is the kind of information that can put
you at the top of the industry. And, best of all, it costs just $109 (plus
shipping/handling), which is practically nothing when compared to the
staggering cost of gathering this information on your own-—particularly
when you consider that the guide is constantly being updated by our
research teams in both the U.S. and Europe.

HERE’S HOWTO ORDER

To receive the 36th annuat edition of Billboard's International Buyer’s
Guide for $109 plus $4 S & H ($10 for International orders), simply
call one of the following numbers and an operator will take your order.

800-344-7119 (outside NJ/L.S. only)

800-223-7524 (outside NY/ES. only)

908-363-4156 (in Nj or outside US.)

212-536-5174 (in NY or outside US.) |
212-536-5294 (Fix)

or mail to: Billboard Directories, PO. Box 2011, Lakewood, NJ 08701

Please add applicable sales tax in NY, NJ, CA, TN, MA, 1L, PA & DC. All sales final.

Billeoard.

BDBG3314

CULTIVATING
the GOLDEN
AGE of
LATIN MUSIC

BILLBOARD SPOTLIGHTS
) the

CONFEREWCE

On June 5-7, Billboard hosts its
6th annual Latin Music Gonference
at the Hotel Inter-continental in Miami.
This three-day confab pays tribute to
Latin Music and brings together some of
the hottest names in the Latino community.

Our June 10th special issue highlights
the conference and features:

*An overview of artist showcases
eBillboard Latin Music Award Winners
eLatin Music Hall of Fame Inductees

*A complete schedule of events
eBillboard’s Lifetime Achievement Award

Associate your business with the biggest
players in the Latin music community.
An ad in this spotlight gives you
exposure at the conference and also to
Billboard's 200,000 readers worldwide!
Don't miss this beat. Gontact your
Billboard representative today.

AD CLOSE: May 9th
ISSUE DATE: June 10th

Mexico: Daisy Ducret
ph: 213-525-2307
fax: 213 -525-239%
New York: Gene Smith
ph: 212-536-5001 4
fax: 212-536-5055 22

Miami: Angela Rodriquez
ph: 305-441-7976

fax: 305-441-7689
London: Christine Chinetti
ph: 44-171-323-6686

fax: 44-171-323-2314

BONUS DISTRIBUTION AT THE
LATIN MUSIG GONFERENGE!
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"Billboard Latin 50,

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by

ok | =8| g
Z¥ | 2% | £5 | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE
* %% NO.1 * % % ‘
1 2 30 LUIS MIGUEL @ WEA LATINA 97234 28 weeksatNo. 1 SEGUNDO ROMANCE

3 LA MAFIA sony 8152008

EXITOS EN VIVO

52 | SELENA em LaTiN 28803E8

25 INDIA SOHO LATINO 81373/SONY

AMOR PROHIBIDO
DICEN QUE SOY

oo e w|ro
o |w|o & | —

6 | BRONCO FONOVisA 6029

'ROMPIENDO BARRERAS

91 | GLORIA ESTEFAN A EPIC 53807/SONY MI TIERRA
* * * GREATEST GAINER * % * |
20 2 GARY HOBBS EMi LATIN 29794 SOY EL MISMO

46 CARLOS VIVES POLYGRAM LATINO 518 aaaﬁ

CLAS!ICOS DE LA PROVINCIA

—
@o'bm‘

8 2] | LA DIFERENZIA ARISTA-TEXAS 18786/BMG ~ LADIFERENZIA
10 44 LOS TIGRES DEL NORTE FONOVISA 6017 LOS DOS PLEBES i
21 3 VARIOUS ARTISTS RODVEN 3182 SALSA EN LA CALLE OCHO '95
12 | 9 | 19 | BANDAMACHOS ronovisaeoos GRACIAS MUJER _
13 11 91 GIPSY KINGS @ ELEXTRA 60845/EEG GIPSY KINGS l
14 13 91 LUIS MIGUEL A WEA LATINA 75805 ROMANCE

ce

I
1

EZEQUIEL PENA FONOVISA 6024

PEDRO FERNANDEZ POLYGRAM LATING 526 17¢

YO VENDO UNOS 0JOS VERDES |

MI FORMA DE SENTIR {

17 12 7l GIPSY KINGS ELEKTRA MUSICIAN 61599/EEG LOVE & LIBERTE
27 | 11 | LIBERACION FONOVisA 6027 PARA ESTAR CONTIGO ]
[ 19 [ 17 [ 16 | EMILIO ewiann 2136 B SOUNDLIFE
20 14 14 MANA WEA LATINA 98722 - ENVIVO |
2 | 15 | 40 | RAUL DI BLASIO aRioLA 20238/8MG BB PIANO DE AMERICA 2|
22 | 16 | 91 | MANA wea ATING 90818 - DONDE JUGARAN LOS NINOS

ro
o
™~
(=]

JERRY RIVERA sONY 81426

LO NUEVO Y LO MEJOR

24 | 18 1

WILLIE COLON & RUBEN BLADES s0nY 81498

" TRAS LA TORMENTA

25 | 23 | 15

LA TROPA F MANNY 13049/ WEA LATINA

HERMANOS HASTA EL FIN

* & * HOT SHOT DEBUT * % *

1 LUIS MIGUEL WEA LATINA
SEGUNDO ROMANCE
2 LA MAFIA sonY
EXITOS EN VIVO
3 CARLOS VIVES POLYGRAM
LATINO CLASICOS DE LA
PROVINCIA
4 GIPSY KINGS ELEKTRA/EEG
GIPSY KINGS
5 LUIS MIGUEL WEA LATINA
ROMANCE
6 GIPSY KINGS ELEKTRA MUSI-
CIAN/EEG LOVE & LIBERTE
7 MANA WEA LATINA EN VIVO
8 RAUL DI BLASIO ARIOLA/BMG
PIANO DE AMERICA 2
9 MANA WEA LATINA DONDE
JUGARAN LOS NINOS
10 PLACIDO DOMINGO
ANGEL/EMI LATIN
DE MI ALMA LATINA
11 M. A SOLIS Y LOS BUKIS
FONOVISA INALCANZABLE
12 GIPSY KINGS £LEKTRAEEG LIVE
13 GIPSY KINGS ELEKTRAEEG
MOSAIQUE
14 VIKKI CARR SoNY
RECUERDO A JAVIER SOLIS

SIEMPRE CONTIGO

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi

15 LUCERO MELODY/FONOVISA J

1 INDIA SOHO LATINO/SONY
DICEN QUE SOY
2 GLORIA ESTEFAN EPIC/SONY
MI TIERRA
3 VARIOUS ARTISTS RCDVEN
SALSA EN LA CALLE OCHO '95
4 JERRY RIVERA SONY
LO NUEVO Y LO MEJOR
5 WILLIE COLON & RUBEN BLADES
SONY TRAS LATORMENTA
6 SOUNDTRACK ELEKTRAEEG
THE MAMBO KINGS
7 EL GENERAL RCA/BMG
ES MUNDIAL
8 KINITO MENDEZ EMI LATIN
LOS EXITOS DE KINITO MENDEZ
9 FRANKIE RUIZ RODVEN
MIRANDOTE
10 OLGA TANON WEA LATINA
SIENTE EL AMOR
11 GRUPO NICHE sony
HUELLAS DEL PASADO
12 POCHY Y SU COCOBAND
KUBANEY POCHY Y SU
13 GILBERTO SANTA ROSA
SONY DE CARA AL VIENTO
14 LUIS ENRIQUE SONY
LUIS ENRIQUE
15 CACHAOQ CRESCENT MOON/SONY
MASTER SESSIONS VOL. 1

REGIONAL MEXICAN

NEWD | RICK TREVINO son 51522 UN RAYO DE LUZ |
27 | 19 [ 15 | LOS REHENES ronovisa 6021 NI EL PRIMERO, NI EL ULTIMO |
15 | 2 | GRACIELA BELTRAN em LaTin 20343 TESORO |
(29)| 33 | 5 | LOS TIRANOS DEL NORTE Fonovisa 5231 INOLVIDABLES |
30 | 31 [ 91 | SOUNDTRACK eiexira 961240/EEG _ THEMAMBOKINGS |
G| 40 | 13 | EL GENERAL rea 210908MG ES MUNDIAL
32 | 36 28 ANA GABRIEL SONY 81401 AYER Y HOY
33 29 19 FAMA SONY 81546 ENAMORATE
38 | 24 | 4 | KINITO MENDEZ emi(aTiy 32346 LOS EXITOS DE KINITO MENDEZ
35 1 27 PLACIDO DOMINGO ANGEL 55263/EMI LATIN DE MI ALMA LATINA
36 | 30 | 12 | FRANKIE RUIZ RoDVEN 3154 MIRANDOTE
31 | 32 | 22 | JAIME Y LOS CHAMACOS FRecDiE COMO TE LLAMAS PALOMA? |
47 4 ELIDA Y AVANTE SDI 81250/SONY ATREVETE
RE-ENTRY | LOS TIGRES DEL NORTE FONOVISA 9191 16 KILATES MUSICALES
40 | 43 [ 81 | M.A. SOLISYLOS BUKIS @ Fonovisa 6002 INALCANZABLE |
41 39 91 GIPSY KINGS ELEKTRA 61390/EEG LIVE!
42 38 91 GIPSY KINGS ELEKTRA 60892/EEG MOSAIQUE
43 28 2 OLGA TANON WEA LATINA 97881 SIENTE EL AMOR
RE-ENTRY | LOS PALOMINOS sony &1174 CORAZON DE CRISTAL
6% | 3 I 91 LINDA RONSTADT A ELEKTRA 60765/EEG CANCIONES DE MI PADRE |
RE-ENTRY TISH HINOJOSA ROUNDER 3132 FRONTEJAS
47 48 ! ______ 55 | LOS TEMERARIOS AFG SIGMA 3006 TU ULTIMA CANCION
RE-ENTRY | BANDA MACHOS ronovisa 6028 16 HITS
49 | 46 | 5 | GRUPO NICHE sonvgiazs HUELLAS DEL PASADO
50 34 9 VIKKI CARR GLOBO 81393/SONY RECUERDO A JAVIER SOLIS

1 SELENA EMI LATIN
AMOR PROHIBIDO
2 BRONCO FONOVISA
ROMPIENDO BARRERAS
3 GARY HOBBS EMI LATIN
SOY EL MISMO
4 LA DIFERENZIA ARISTA
TEXAS/BMG LA DIFERENZIA
5 LOS TIGRES DEL NORTE
FONOVISA LOS DOS PLEBES
6 BANDA MACHOS FONOVISA
GRACIAS MUJER
7 EZEQUIEL PENA FONOVISA YO
VENDO UNOS 0JOS VERDES
8 PEDRO FERNANDEZ POLYGRAM
LATINO MI FORMA DE SENTIR
9 LIBERACION FONOvVISA
PARA ESTAR CONTIGO
10 EMILIO EMI LATIN
SOUNDLIFE
11 LA TROPA F MANNY/WEA LATt
NA HERMANOQS HASTA EL FIN
12 RICK TREVINO sONY
UN RAYO DE LUZ
13 LOS REHENES FONOvISA NI
EL PRIMERO, NI EL ULTIMO
14 GRACIELA BELTRAN EM!
LATIN TESORO
15 LOS TIRANOS DEL NORTE
FONOVISA INOLVIDABLES

cation for sales of 500,000 units. & RIAA certification for sales of 1 million units, Greatest Gainer shows
chart's largest unit increase. © 1995, Billboard/BP1 Communications and SoundScan, Inc. [EB indicates

past and present Heatseeker titles.

———

by Joh.ﬁ Lannert

CESPEDES SHINES IN KY.: The vibrant Afro-
Cuban outfit Conjunto Céspedes laid down a joyous
three-hour set March 17 in Kentucky that eertainly
debunked the notion that tropical Latino sounds can-
not attract a crowd in the Anglo heartland. Perform-
ing before a packed house at Louisville’s 700-seat
Bomhard Theater, the 12-person ensemble from San
Francisco ambled amiably through African-rooted
classics and neo-traditional original songs contained
on its two superb albums “Una Sola Casa” (Green Lin-
net) and “Vivito Y Coleando” (Xenophile/Green Lin-
net).

Most impressive about the band’s show was the sin-
ewy, yet relaxed, vocal stylings of lead singer Gladys
“Bobi” Céspedes and the band’s loosely packaged ar-
rangements, which allowed ample room for improvisa-
tional expression. The crisp and succinet interplay,
particularly among the four brass players during the
second half of the concert, drew numerous cheers
from an appreciative throng that finally (and gleefully)
dared to test its dance steps in front of the stage

Not so long ago, most salsa bands would also com-
plement dramatic vocal segments with piquant instru-
mental dialog. Curiously, that sort of musical show-
manship does not sell nowadays. Instead, Latino-
rooted, Afro-Caribbean music has been largely redu-
ced to five-minute bubblegum ditties painfully bereft

Artists & Music

of character and personality. Conjunto Céspedes did |
not concern itself with time limitations and slushy sen-
timent during its show. Neither did its gyrating admir-
ers.

BIENVENIDOS: Billboard welcomes aboard its new
correspondent in Chile, Pablo M4rquez. He is a re-
porter with Santiago radio station Radio Concierto, as
well as an entertainment columnist at Chile’s top
newspaper, El Mercurio. His notes on Chile appear
below. ‘

CHILE NOTAS: Los Tres, currently one the most
prominent rock acts in Chile, has just released its
third album for Sony, “La Espada Y La Pared.” The
quartet just finished a mini-tour in the northeastern
U.S. “La Espada” was a joint production of Sony Chile
and Sony Argentina and cost $70,000—a rather pricey
sum for an album production in the Far South . .. Af-
ter spending several months tending to her newborn
son, Warner Mexico’s Chilean songstress, Myriam
Hernandez, is embarking on a tour of Chile, followed
by a promotional trek throughout Latin America. She
later is set to perform concert dates in Mexico and the
U.S. Hernandez’s latest show features a healthy dose
of material from her latest album, “Myriam Hernan-
dez,” a gold seller (15,000 units sold) in Chile. Also
Herniandez has set up “Escuela de Artes Vocales y Do-
minio de la Expresién,” an educational institution for
the development of new vocal talent from Chile . ..

(Continued on next page)

Leves ecorps inc.

DISTRIBUTORS
140 N.W. 22 Avenue / Miami, Florida 33125
Tel (305) 541-6686 / Fax (305) 642-2785

*Largest Inventory in Latin Music

# All Major labels in American Music

*Compact Disc

*Cassettes
* Records

i videos
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]
Broadcast Data Systems
™ -~
COMPILED FROM A NATIONAL SAMPLE OF AJRPLAY SUPPLIED BY BROADCAST
z DATA SYSTEMS' RADIO TRACK SERVICE, 94 LATIN MUSIC STATIONS Al
- <| ¢ Ox ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
%H o 23 ‘Q; ARTIST TITLE
EZ| 52| | TS| LABEUDISTRIBUTING LABEL SONGWRITER
*x *NO. 1% % * |
1 1 1 g | BRONCO QUE NO ME OLVIDE
FONOVISA_ B weeks al No, 1 {1.G.ESPARZA} |
@ 9 2 5 LA MAFIA TOMA MI AMOR
SONY (A LARRINAGA
@ 5 5 3 LOS DINNQS EL TAXISTA
UNICO/FONOVISA (J.SEBASTIAN
4 3 3 g SELENA FOTOS Y RECUERDOS
M LATIN (C HYNDE
5 ] 4 8 LUIS MIGUEL TODO Y NADA
WEA LATINA {V.GARRIDQ
@ 9 8 8 MYRIAM HERNANDEZ & ESE HOMBRE
WEA LATINA (MARAMIREZ)
@ 7 q 6 FAMA AMOR PERDONAME
SONY [J.GALVAN J ROSARIO)
o 8 0 ) EDNITA NAZARIO COMO ANTES
1 2 EMELATIN (A MABQ ‘z]
* % * AIRPOWER * * %
@ 23 2 LIBERACION A ESA
FONOVISA (R.DAMIAN}
o — —
URA PAUSINI AMORES EXTRANOS
22 31 4 \%IéALATINA (AVALSIGLI ot |
11 19 27 6 RICARDO ARJONA REALMENTE NO ESTOY TAN SOLO |
SQNY (R AR
* % * AIRPOWER * * %
CRISTIAN AZUL GRIS
@ NEW) 1 MELODY/FONOVISA (A.MANZANERO,R.CANTORAL)
| —
LOS MIER BORDADA A MANO
6 | 13 7 | roouis {
14 6 7 9 BANDA PACHUCO MITAD TU, MITAD YO
LUNA/FONQVISA NTES)
13 12 6 FITO OLIVARES CUPIDO BANDIDO
FONOVISA R.OLIVARES)
16 8 6 4 BANDA MAGUEY EVA MARIA
FONOVISA (P.4ERRERQ.J.L ARMENTEROQS)
17 10 10 7 SPARX QUE DEBO HACER
FONOVISA (L ANTONIO,T.MORRIE)
18 15 19 19 PEDRO FERNANDEZ M| FORMA DE SENTIR
POLYGRAM LATINO (4.M.DEL CAMPO)
19 34 . 2 CHARLIE MASSO AUN ME GUSTAS TU
SONY ORDON)
DIVINO LLORARAS
20 14 17 9 FONQVISA RRAMIREZ
@ 1 15 5 EZEQUIEL PENA TU CASTIGO
FONQVISA {M.A.SOLIS.
JOHNNY RIVERA SE PARECIA TANTO A TI
@ NEWD ! SONERQ/SONY (R.VIZUETE)
23 17 14 17 LOS TEMERARIOS QUE POCA SUERTE
AFG SIGMA (A.A.ALBA)
24 12 1 ) LOS REHENES PREGUNTAME A MI
FONQVISA {J.TORRES)
@ 27 78 5 GRACIELA BELTRAN TESORO
EMI LA (M.E.CASTRO)
2% 20 1 9 PAQUITO HECHAVARRIA PIANO
SONY J.LPILOTO M BENITO)
ALEJANDRA GUZMAN & DESPERTAR
NEWD | | | s C SANCHE? C VALLE 2 SANCHES
28 2 I 16 8 OLGA TANON & ENTRE LA NOCHE Y EL DIA
WEALATINA JARQUEZ)
MARCELO CEZAN TOMA TU TIEMPO Y SUENA
RE-ENTRY | 2 | Ony SALGADO)
m 33 37 9 EMILIO DONDE {\NDARA
4 TE AMO TE A 0, T;B/A\PMQQD
SPARX * A M
31 | 31 | 26 | 22 | Fonowisa \NTONIO.T.MORRIE)
LA TROPA F LAGRIMAS
3 2 30 ! MANNY/WEA LATINA J.B.FARIAS)
28 33 § JOSE JAVIER SOLIS SE REMATA EL JACALITO
FONOVISA BERMUDEZ)
37 o 3 ELIDA Y AVANTE LUNA LLENA
SONY (E LEDESMA) |
35 % 37 5 INDIA QUE GANAS DE NO VERTE MAS
SOHO LATING/SONY (A VESSANL)
TONY VEGA S| YO VUELVO A ENCONTRARLA
NEW D : RMM/SONY (0. ALFANNO)
NEW D 1 ?AIM\{QT?NQ TORRES REENCUENTRO
BANDA TORO BONITO Y SABROSO
38 | 30 [ 35| 3 | ronovisa
19 6 18 21 %LLE]!M\ & NO ME QUEDA MAS
LUCERO QUIEN SOY YO
MELODY/FONOVISA (R.PEREZ-BOTIJA)
TROPICAL/SALSA REGIONAL MEXICAN
28 STATIONS 18 STATIONS 54 STATIONS
1 MYRIAM HERNANDEZ WEA 1 PAQUITO HECHAVARRIA 1 BRONCO FONOVISA
LATINA ESE HOMBRE SONY PIANC QUE NO ME OLVIDE
2 LAURA PAUSINI WEA LATINA 2 JOHNNY RIVERA SONERO/SONY 2 LA MAFIA sony
AMORES EXTRANOS SE PARECIA TANTO A TI TOMA Mi AMOR
3 EDNITA NAZARIO EMI LATIN 3 TONY VEGA RMM/SONY 3 LOS DINNOS UNICO/FONO-
COMO ANTES SI YO VUELVO A visa EL TAXISTA
4 LUIS MIGUEL WEA LATINA 4 ALEX D'CASTRO RODVEN 4 FAMA soNY
TODO Y NADA MI AMIGO RAUL ANV OR PERDONAME
5 RICARDC ARJONA sONY 5 INDIA SOHO LATINO/SONY 5 SELENA EMI LATIN
REALMENTE NO ESTOY. QUE GANAS DE NO. FOTOS Y RECUERDOS
6 CRISTIAN MELODY/FONOVISA 6 WILLIE COLON & RUBEN 6 LIBERACION FONOVISA
AZUL GRIS BLADES SONY TRAS LA, A ESA
7 CHARLIE MASSO sony 7 TITO ROJAS m.P 7 LOS MIER FONOVISA
AUN ME GUSTAS TU TAMBIEN NOS DUELE BCRDADA A MANC
8 MARCELO CEZAN SONY 8 KAOS sDI/SONY 8 BANDA PACHUCO
TOMA TU TIEMPO Y SUENA AMOR FINGIDO LUNAFONOVISA MITAD TU
9 ALEJANDRA GUZMAN 9 LAURA PAUSINI WEA LATINA 9 FITO OLIVARES FONOVISA
RCABMG DESPERTAR AMORES EXTRANOS CLPIDO BANDIDO
10 ALVARC TORRES EMI LATIN 10 OLGA TANON WEA LATINA | 10 BANDA MAGUEY FONOVISA
REENCUENTRO ENTRE LA NOCHE Y EL DIA EVA MARIA
11 MONICA NARANJO SONY 11 RICARDO ARJONA SONY 11 SPARX FONOVISA
LLORANDO BAJO LA LLUVIA REALMENTE NO ESTOY | QLE DEBO HACER
12 OLGA TANON WEA LATINA 12 MIMI IBARRA M.P 12 DIVINO FONOVISA
ENTRE LA NOCHE Y EL DIA NO PUEDE SER LLORARAS
13 LUCERO MELODY/FONOVISA 13 FRANKIE RUIZ RODVEN 13 EZEQUIEL PENA FONOVISA
QUIEN SOY YO MI FORMULA DE AMOR TU CASTIGO
14 ROSARIO SDI/SONY 14 CRISTIAN MELODY/FONOVISA 14 GRACIELA BELTRAN EMI
ESTOY AQUI AZUL GRIS LATIN TESORO
15 ALEJANDRO LERNER 15 GRUPO NICHE SDI/SONY 15 LOS REHENES FONOVISA
RCA/BMG TESTIGO DEL SOL LO BONITO Y LO FEO PREGUNTAME A MI J

(O Records snowing an increase in detections over the previous week, regardless of chart movement A record which has been on the chart
for more than 20 weeks wiil not receive a buliet, even if 1t registers an |ncrease In detections. Airpower awarded to those records which attain

600 detections for the first time. [f two records are bied in number of
below the top 20 are removed from the chart after 26 weeks. © 199

. the recard being played on mo-e stations 1 placed first Recorgs
Hboam/BPI Commuv cations, Inc.
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LATIN NOTAS

(Continued from preceding page)

Like Hernandez, Sony’s gifted voeal
trio Ariztia is kicking off a national
swing in support of its latest album
“Ariztia Sin Limites.” The
group’s Latin American promo tour
has been postponed until after the
birth of Soledad Ariztia’s son in
late April.

VHI HEADS SOUTH: MTV Net-
works has announced that a Latino
version of VH1, the softer music
cousin of MTV, is scheduled to de-
but in Latin America in 1996. Based
in Miami, the Latino VH1 will be a
Spanish-language network offering
a mix of local and international mu-
sic designed to appeal to viewers
aged 25-49 in the region. Last
month, MTV Networks launched a

Gold And Platinum Bronco On Feb.
21, BMG Mexico recording artist
Bronco was given gold and platinum
discs from Mexico, Chile, Costa Rica,
and Argentina. According to BMG, the
band'’s latest album, "“Rompiendo
Barreras,” has sold more than 350,000
copies in Mexico. Shown here, from
left, are Rafael Rojas, marketing
manager, BMG Costa Rica;
bandmember Jose Luis Villareal,
Walter Freso, marketing manager,
BMG Argentina; and bandmembers
Jose Guadalupe Esparga, Ramiro
Delgado, and Javier Villareal.

LATIN TRACKS A-Z

TITLE {Publisher — Licensing Org ) Sheet Music Dist.
10 AMORES EXTRANOS (Cappucino Blue Team)

7 AMOR PERDONAME (Pig Haus, BM)
19 AUN ME GUSTAS TU (WATCHING OVER YOU)
(Chappell & Co.. ASCAP)
12 AZUL GRIS (Fonovisa, SESAC)
38 BONITO Y SABROSO (Peer Int'i., BMI}
13 BORDADA A MANO (vander, ASCAP)
8 COMO ANTES (Don Cat, ASCAP)
15 CUPIDO BANDIDO (Copyright Control}
27 DESPERTAR (Copyright Control)
30 DONDE ANDARA (Zomba Golden Sands, ASCAP)
3 EL TAXISTA (Copyright Controf)
28 ENTRE LA NOCHE Y EL DIA (Sony Discos. ASCAP)
9 A ESA (Vander. ASCAP)
6 ESE HOMBRE {Copyright Control}
16 EVA MARIA (BMG Ariola/SGAE, BMi/Unichappell. BMI}
4 FOTOS Y RECUERDOS (BACK ON THE CHAIN GANG)
(EMI April. ASCAP)
32 LAGRIMAS (Manny. BM!)
20 LLORARAS (Vander, ASCAP)
34 LUNA LLENA (Amsedel. BMI)
18 MI FORMA DE SENTIR (Fonovisa. SESAC)
14 MITAD TU, MITAD YO (Fonovisa. SESAC)
39 NO ME QUEDA MAS (Lone lguanna, BMI)
26 PIANO (Lanfranco. ASCAP/Manben, ASCAP)
24 PREGUNTAME A MI (Editora Esperanza, SESAC)
17 QUE DEBO HACER (Striking. BMI)
35 QUE GANAS DE NO VERTE MAS (Rightsongs.
BMI/Sony Discos. ASCAP)
1 QUE NO ME OLVIDE (E! Conquistador. BMI)
23 QUE POCA SUERTE (Editora Angel. SESAC)
40 QUIEN SOY YO (Copyright Control}
11 REALMENTE NO ESTOY TAN SOLO (Sony Discos
ASCAP)
37 REENCUENTRO (AT. Romantic. BMI}
22 SE PARECIA TANTO A Tl (Caribbean Wave, ASCAP)
33 SE REMATA EL JACALITO (SACM Latin, ASCAP)
36 SIYO VUELVO A ENCONTRARLA (Emoa, ASCAP)
31 TE AMO. TE AMO, TE AMO (Striking, BMU)
25 TESORQ {Copyright Control)
5 TODO Y NADA (Peermusic. BMI)
2 TOMA M1 AMOR (Copyright Control}
29 TOMA TU TIEMPQ Y SUENA (Foreing Import, BMi)
21 TU CASTIGO (Mas Latin, SESAC)

VH-1 channel in Germany.

Elsewhere, MTV Latino has
kicked off a pan-Latin American ad-
vertising campaign with IBM. Val-
ued at more than $1 million, the ad-
vertising initiative features ad buys
on MTV Latino’s “Hora Prima” and
MTV Brasil’s “Grande Hora,” as
well a media schedule that runs on
both networks.

ROADWORK: Warner singer/
songwriter Fito Paez, perhaps the
hottest solo act in the country, is in
the middle of his Circo Beat tour,
which began March 3 with a series
of seven sold-out shows at Buenos
Aires’ 2,500-seat Opera Theater.
Péaez's latest album, “Circo Beat,”
already has sold 300,000 units (five
times platinum), and the heated de-
mand for his live dates has com-
pelled promoter Fernando Moya to
add 10 more dates. After finishing
his national trek in April, Pdez em-
barks on a promo jaunt through

Spain, France, Puerto Rico, Mexico,
Brazil, and the U.S. ... AFG Sigma
mega-pop grupo Los Temerarios
was slated to begin its “Lobo Tour
’95” March 31 in New York.

Slated to perform in April in San-
tiago, Chile, are Roxette (April 2,
Mapocho Stadium, capacity 7,000,
tickets $20), ex-Police guitarist
Andy Summers with guitarist John
Etheridge (April 6, Santa Rosa de
las Condes Sports Arena, capacity
5,000, tickets $15, $22), Beastie
Boys (April 12, Monumental Thea-
tre, capacity 7,000, tickets $20), and
Phil Collins (April 18-19). Tickets
for Collins’ Chilean debut April 18
at the 30,000-seat San Carlos de
Apoquindo stadium range from $20-
$200. All of the above shows are be-
ing produced by D.G. Medios, a sub-
sidiary of Rock & Pop Interna-
cional, which is owned by Argentine
promoter Daniel Grinbank. So far,
D.G. has not set prices for Collins’

(Continued on next page)
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by Jim Macnie

MARKETING MAVEN: Perhaps the musical interplay
isn’t all that sophisticated, but the coverage has been killer.
John Tesh, co-host of “Entertainment Tonight” and the cre-
ative czar behind the GTS albums “Sax By The Fire” and
“Sax On The Beach,” which have both graced the upper ech-
elon of the Top Contemporary Jazz Albums chart over the
pust few months, displayed his emotive side during recent
PBS broadcasts of “Live From Red Rocks With The Colo-
rado Symphony Orchestra.” Stylistically, Tesh is more
Elton John than Herbie Hancock, but the show com-
manded a sizable chunk of viewership. It also helped the
new GTS title “Live At Red Rocks” debut at No. 86 on The
Billhoard 200 last week and significantly lifted sales of the
previously mentioned “Sax” titles.

JAZZ—IN HOUSE: A recent conversation with L.A.-
based pianist Eric Reed was a reminder that we in New
York are sometimes blasé ahout our proximity to so much
Jjazz. Iinagine rural improv zealots trying to get their music
fix in, say, Spokane, Wash., or Butte, Mont. Bringing jazz
home on video often is the answer. The latest titles from
New York-based V.I.LE.W. Video prove to be irresistible.
Highlights? Elvin Jones’ “Jazz Machine” (59 minutes)
documents a set by one of the day’s better ensembles. The
band places masters like Sonny Fortune next to impressive
pups like Ravi Coltrane (yes, the great one’s son). Also
killer is Dave Holland’s “Vortex” (60 minutes), a set that
documents how the esteemed bassist and his crew—Steve
Coleman, Smitty Smith, Kenny Wheeler, and Robin Eu-

banks—share the duties of agent provocateur. The wrt of

duet is examined in “Very Very Simple” (32 minutes) by
Carla Bley and Steve Swallow. Kevboards and bass in con-
versation, picking over minutis—it’s captivating to watch
the jazz process in such detail.

TOUCHE! You don't find much jazz on the late-night talk
show cireuit, especially the brazen romping that is the signa-
ture sound of Medeski, Martin & Wood. The keybs/bass/
drums trio was to appear March 22 on “Late Night With
Conan O'Brien.” The redhead’s chat-a-thon is often a haven
for cheeky music (remember the night Max Weinberg
turned his dium chair over to Earl Palmer?), but MM&W’s
inspired conflation of swing, funk, and frenzy teems with the
kind of derring-cio that seldom makes it to the network tube.
Their latest Gramavision dise, “Friday Night In The Uni-
verse,” has yet to make a place for itself on the charts, but
nas been well-received by critics. Let’s hope O’Brien’s tal-
ent booker keeps jazz on the docket.

PEAK OF THE WLEEK: After performing his composed
score to the 1928 silent film *“The Scar Of Shame” at Saint
Ann’s in Brooklyn, N.Y., virtuoso clarinetist Don Byron
went for a romp with his pianist Uri Caine. The turf was
Monk’s “Four In One.” Stride rhythms, loft squeaks, boo-
gie—I think I even heard some “Yellow Rose Of Texas” in
there. It was five full minutes of unabridged communication,
a vivid blend of laughs and logic. I guess we expect quality
give and take from Byron. It is at the heart of the new “Mu-
sic For Six Musicians.” his third Nonesuch release.

SALUTATIONS: For this first outing, I thought it might
be fitting to mention purpose. Covering a scene means mon-
itoring and assessing its past, present, and future. F'rom my
initial love of the Art Ensemble’s humor to a current fancy
for Benny Carter’s vision, I've been smitten with jazz’s
scope; maintaining variety will alwayvs be a goal of Blue
Notes. I'm looking forward to keeping the column stuffed
with relevant news and informative opinions. My E-mail ad-
dress is HapBoyM@ aol.com. Fax number is 718-522-6750.
Please use hoth.

| Classical
KEEPING
SCORE

by Heudr Waleson

LEGAL NOTES: Beware of individuals trying to sell you
the Brooklyn Bridge or recordings made hy Soviet artists
prior to the breakup of the former Soviet Union. The latest
legal fallout includes two New York cases. In one, the rights
to exploit the vast Melodiya catalog in the U.S. were at is-
sue, and on March 16, 1 federal judge granted a preliminary
injunction prohibiting ZYX Music from distributing Melo-
diya recordings in the U.S. BMG Music, which brought the
suit against ZYX, argued that it acquired exclusive rights
to market the catalog and exploit the Melodiya trademarks
in the US. in a Jan. 1, 1994, agreement with Melodiya.
Those rights expire in 2012.

ZYX, a German company, contended that it had mar-
keted Melodiya recordings under license {rom an Austra-
lian company, named in the suit as “Allwood Defendants,”
which in twrm claimed that 1 1988 agreement gave them the
right to the music and trademarks. U.S. District Court
Judge Denny Chin in New York, however, ruled that the
document giving the company U.S. rights is a forgery. Since
June 1994, ZYX has released several dozen recordings, pri-
ced at $5.99, for the most part featwring the music of Rus-
sian composers performed by such ensembles as the Len-
ingrad Philharmonic and the U.S.S.R. Radio Symphony
Orchestra. Judge Chin ruled that ZYX may no longer dis-
tribute these recordings.

BMG plans to release its first crop of Melodiya record-
ings in early summer. According to Steven Hayes, BMG’s
attorney, these will include a 10-CD collection of Russian
piano musie featuring performances by Yvgeny Kissin,
Sviatoslav Richter, and Emil Gilels, five CDs of Russian
choral music, three CDs of the music of Shostakovich, and

recordings by pianist Tatiana Nikolayeva. The recordings
are being digitally remastered and will probably be priced
at $11.99.

The story, however, is not over. ZYX is considering an
appeal of the pretrial ruling. Hayes expects that the case
will go to trial within a year; he says that BMG plans to
seek damages of $5 million.

Also on the Soviet music legal front: On March 7, South-
ern District judge John F. Keenan denied summary judg-
ment in a suit brought by cellist Mstislay Rostropovich
against Koch International and Russian Dise America. Ros-
tropovich sued the distributors for using his name and like-
ness on 10 CDs of recordings he made In the 60s for the
former Soviet government broadeast authority, which were
licensed to RDA. Rostropovich contends that the use of his
name and likeness mislead the public into thinking that he
“endorsed” the discs: the judge upheld his claim and denied
motions for dismissal of the case.

NEW DEALS: Paul Meyers has been appointed to the
newly created post of director of production for the Naxos
and Marco Polo labels. Mevers will coordinate all label re-
cording activities in Europe and work to ensure high techni-
cal and artistic standards at the labels’ far-flung recording
locations around the world. He also will be responsible for
at least one major production per month. Mevers comes to
Naxos from Decca/London, where he spent the last 15
years as director of A&R and chief producer.

Violinist Gidon Kremer has signed a long-tern: contract
with Teldec Classics International. Kremer will record “key
repertoire” (e.g., Berg, Brahms, Mendelssohn) for the la-
bel, plus works by such contemporary composers as
Schnittke. The first CD of the new deal, due out in 1996,
will be devoted to the works of the Russian composer Va-
lentin Silvestrov.

BE'I'I‘ER LATE THAN NEVER: Well, no big surprises
on the Grammy front. Name tunes, name artists, and yves,

Sony Classical got the most with three wins—and one of

their winners, Emanuel Ax, even got to hand out the good-
ies in L.A.

LATIN NOTAS

(Continued from preceding puge)

April 19 performance, but it is ex-
pected that the ducats will be
cheaper. The idea behind the pric-
ing structure was to provide more
comfortable reserved seating for
the first set and festival seating for
the second show. By comparison,
the most costly ticket prices for the
Rolling Stones’ Feb. 19 show in
Santiago were $150. The prices
must have been too dear—the
Stones only drew 50,000 fans to the
70,000-seat National Stadium.

GETTING CAUGHT UP: Heads
Up International has signed Carib-
bean Jazz Project, a Latin jazz trio
featuring Paquito D’Rivera, Andy
Narell, and Dave Samuels
Miller Brewing Co.'s beer imprint
Miller Lite has signed on to sponsor
the Texas broadcasts of Tejano mu-
sic radio program “Puro Tejano,”
produeed by Tejano Syndications of
Nashville ... Carib Musicana, a
New York-based Latino imprint re-
cently founded by producer Ethel
Gabriel and songwriter Iirvin Li-
tkei, has released albums by El
Chocolate (“Chocolate Aqui”),
Arlnal Gomez (“Todos Queremos
Mas™), and Al Caiola (“Los Mejores
Exitos”). The label expects to re-
lease 20 albums this year.

Cuban singer/songwriter Silvio
Rodriguez, « prominent figure dur-
ing the island’s "70s Nueva Trova
movement, is helping to finance the
openirg of a recording studio in Ha-

vana. Named after one of Rodri-
guez's biggest and most controver-
sial hits,*Qjala,” the studio is due to
open in Apnl . Dominican TV
host/singer Charytin has been
signed by GEMS Television to star
in a Spanish-language sitcom.

CHART NOTES: With this
week’s issue, a panel change for the
Hot Latin Tracks chart went into
effect, based on new criteria that
has been established for a station
to qualify as a Billboard reporter.
A station now has to have either (a)
a 1% share in its respective market
or (b) a 50.000 cume audience. As a
result of this eriteria revision, there
has been some readjustment of ti-
tles on the chart.

Records that were getting signif-
icant airplay on stations that were
deleted no longer show up as
strongly on the chart, thereby al-
lowing other records to ascend. In
the next few weeks, the overall
week-to-week movement of titles
on Hot Latin Tracks should be-
come less pronounced. The rum-
ber of stations now reporting to
Hot Latin Tracks is 94. The report-
ing panel will be revised every six
months.

Meanwhile, Bronco’s “Qué No
Me Olvide” (Fonovisa) continues to
top Hot Latin Tracks for the eighth
straight week, with La Mafia’s
No. 2 entry, “Toma Mi Amor,” clos-
ing fast.
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by Deborah Evans Price

INTERNATIONAL REVIVAL: A crew from NHK, Japan
Broadcasting Corp. flew down from New York to film a seg-
ment at the Nashville stop on Bryan Duncan’s Slow Revival
tour. Reporter Megumi Sasaki was preparing a piece to ai
in Japan on the growing popularity of contemporary Chris-
tian music. Among those she interviewed was opening act
Rebecca St. James. Also on the tour is former Allies front
man Bob Carlisle.

Duncan and his pals provided the out-of-town visitors and
an enthusiastic Music City crowd with a great evening of
music that featured each artist performing his or her own
sets, as well as singing together. Duncan says he designed
the tour to be a little different from the standard concert,
and his efforts have resulted in a thoroughly enjoyable
show. He sings the opening number, then St. James per-
forms her set. Duncan later joins her for a little conversation
and a duet. Carlisle’s performance was marked not only by
his stellar voice, but by his comedic skills as well. He had
the audience roaring with laughter several times, especially
with his observations on the different ways men and women
communicate.

Prior to Duncan'’s closing set, he and Carlisle were intro-
duced as the Self-Righteous Brothers and performed a
couple of high-energy numbers, including a great rendition
of the classic “Soul Man.” When Duncan took the stage for
his portion of the evening, it was easy to see why he’s one
of the five male vocalist of the year nominees for the Dove
Awards. His blue-eyed soul style kept the audience on its
feet during much of his set. The evening concluded with the

three artists performing together.

Duncan says he wanted the tour to break from the regular
concert format and have a spontaneous show emphasizing
the artists’ friendships and camaraderie. He succeeded. The

Slow Revival tour is a high-octane concert performance with
a dash of late-night talk show zaniness. It adds up to a great
time.

MUSIC 4 U: One thing that is helping accelerate the
growth of Christian music is the development of innovative
marketing campaigns to launch new acts. Integrity Music's
MUSIC 4 U campaign is a prime example. The campaign
spotlights four releases: inspirational act Alicia, jazz artists
Justo Almario*Abraham Laboriel, contemporary gospel
artist Keith Staten, and KarenLeigh, an energetic AC act
composed of former Truth members Karen Childers and
Leigh Cappillino.

The sales program features a cassette sampler containing
one song from each act, plus interviews. Among the point-
of-purchase materials Integrity is utilizing are Music 4 U
floor displays, shelf talkers, fliers, and a mini-magazine that
includes artist bio and posters. Radio and print advertising
buys are also a kev component in the campaign to break
these new acts.

KID CITY WINS: Everland Entertainment, the children’s
division of Word Inc., recently won the Point Of Purchase
Advertising Institute’s award for display of the year for its
Kid City Product Center display during
POPAT’s annual industry conference in San Antonio, Texas.
Among the finalists in the category were displays for Zima
beverages, Rawlings baseball gloves, and GMC trucks. The
Kid City Product Center is in 330 Christian retail outlets
nationwide, offering a computer with a touch screen monitor
that allows consumers to preview more than 130 audio and
video cassettes. An animated character named Boomer
helps children choose specific tapes. Everland GM Wayne
Zeitner says the unit is helping triple sales of several titles.

NEWS BRIEF'S: Steven Curtis Chapman, CeCe Winans,
Twila Paris, and Gary Chapman will co-host the 26th an-
nual Dove Awards . . . Christafari has landed a slot on the
Sun Splash tour, which features major mainstream reggae
acts ... Multiple Dove nominee Steve Taylor was recently
featured on National Public Radio’s “All Things Consid-
ered” program .., It’s official: Wayne Watson has signed
with Warner Alliance.
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CHRISTIAN LABELS MOVE INTO GOSPEL

(Contirnated from page 25)

the economic promise of this genre of
music.”

But marketing efforts are not con-
fined to the mainstream. The Christian
labels for the first time are making a
concerted effort to sell gospel titles in
the Christian bookstore arena.

Wayne Hastings, VP of product
marketing at Spring Arbor, the na-
tion’s largest Christian bookstore dis-
tributor, says there was a sharp in-
crease in the demand for gospel in the
spring of 1994.

“When our founder, Jim Carlson,
was doing his round of training semi-
nars, high on his list was the need for
the stores he was working with to be
educated as to how to help the African-
American customers,” Hastings says.
“They didn’t know the product, but
were fielding an extraordinarily high
number of requests.”

Hastings since has done his home-
work. “The surprise was how big the
market could be and maybe how big it
is,” he says. “Not to be derogatory, but
I thought it was a back-door industry.
Instead, I've found it to be huge, with
the demand being fairly consistent
across the board.

“You can’t knock the popularity of
Take Six and BeBe & CeCe, but we
found the stores are looking to get
deeper into gospel music . . . to go the
next level down. What I'm hearing
from them is a cry for help. They don’t
know how.”

To that end, Hastings says his com-
pany intends to have a strategy in
place between late spring and early

summer. “The direction we're leaning
in is to come up with a whole merchan-
dise center, which would be properly
signed, properly inventoried, and prop-
erly merchandised.”

Sparrow’s Hearn believes such ef-
forts could be helpful. He notes that
gospel star Kirk Franklin’s growing
exposure has translated into sales in
the Christian marketplace.

“Close to 30% of Kirk Franklin’s to-
tal sales have come through Christian
bookstores,” Hearn says. “The norm is
that 18% of gospel music is sold
through Christian bookstores. So with
Franklin we've seen almost double the
amount of product going through
Christian bookstores. Now, our new
distribution company, Chordant, is also
distributing the John P. Kee record
with Starsong into the Christian book-
stores, and we've seen tremendous or-
ders and reorders.”

However, the Christian marketplace
is not nearly as important to sales as
mainstream retailers. Label statistics
show that most Christian labels are
selling more gospel music through gen-
eral market retail outlets than Chris-
tian specialty stores.

“They're all working toward more
distribution in the mainstream market-
place,” Hearn says. “We obviously
need the Cemas of the world to deliver
a Kirk Franklin, but if it's purely a gos-
pel record—what we would term gos-
pel, traditional gospel, or contempo-
rary gospel—I believe Christian labels
can do the job completely. Now, if
you're looking at the more urban-ori-

ented product that needs more urban-
area airplay, then I think you must
have a general market label partner.”

While label and retail barriers be-
tween gospel and Christian music are
breaking down, the same is not true at
radio, particularly with regard to air-
play for gospel acts on major Christian
stations—which must deal with a dif-
ferent competitive landscape.

Says Hearn, “If you ask top Chris-
tian radio stations across the country,
they will tell you that their No. 1 com-
petition is the country music station.
So if you've got 40 slots, you're going
to lean toward a Paul Overstreet,
Ricky Skaggs, or a Charlie Daniels
more than you're going to lean toward
an AC-oriented Tramaine Hawkins
record or a Clark Sisters record. So we
are having a very difficult time right
now getting urban product on Chris-
tian radio stations in the kind of rota-
tion we need.”

Hearn says one key to progress
on all fronts is the support of trade
groups like the Gospel Music Assn.,
which stages the annual Gospel Mu-
sic Week in Nashville. He says the
GMA should “continue to focus on
the fundamentals that benefit all
tvpes of music. Where the gospel
community could come because they
learn, not just because there were
more black faces in the mix. Hope-
fully, it becomes more of an educa-
tional environment than a political
environment. Obviously we're not
there yet, but it's getting better and
better all the time.”
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by Lisa Collins

DOES ANYTHING GOOD come out of South Central
Los Angeles? That’s the question veteran record pro-
moter Lou Adler, who has had 18 gold and platinum al-
bums (Johnny Rivers, Carole King), sought to answer af-
ter being deluged with images of the opposite in the
period surrounding the LL.A. riots. “It seemed everything
they focused on was negative. I started thinking about the
children and set out to show there was another side.”

The result is All God’s Children. The new act is a com-
bination of three of Adler’s loves: a love of children; the
love of a good challenge (in providing alternative chil-
dren’s entertainment), and a love of gospel. Adler first
took an interest in gospel back in 1957, while working for
King Records, when he helped launch the careers of Sam
Cooke, the Pilgrim Travellers, and Lou Rawls.

In forming the multiracial, 23-voice children’s choir, his
feeling was that “the audience missing gospel music was
between 8 and 18.” Says Adler, “people grab their kids
to chureh, and as soon as they’re old enough to not to go,
they don’t. It was my hope to put together a children’s
gospel choir that could sing music with a contemporary
feel to it, to get to that audience. At the same time, if the
music went to a broader audience, then it's a home run.”

So score one run to Adler, who's made strong headway
both in retail sales and exposure since the group’s self-
titled debut on Intersound bowed in March 1993, followed
by appearances on Robert Schuller’s “Hour Of Power”
and BET’s “Bobby Jones Gospel.” Recently, the choir

wowed TV audiences with an appearance on the Stellar
Awards that registered another bump in sales. Credit the
act’s highly choreographed stage presence to Debbie
Allen, one of Adler’s close friends.

But what’s really driving the choir's success is its
strong vocals, “It’s not just a choir group,” Adler sayvs.
“Half the group could step out and go solo.” (And solo
projects from some of the leads are forthcoming.) Mean-
while, Adler is planning another release this summer and
perhaps a Christmas album.

MO()NL]GHTIN(}? BeBe Winans, Cedric Dent (Take
6), and Wynonna Judd were among those turning out for
the live recording of Beverly Crawford’s Warner Alliance
debut. Crawford, teamed with O'Landa Draper, who
“guest-directed” her church choir, put in an outstanding
performance. Crawford has, for the last several years,
performed with Bobby Jones’ backup group, New Life,
and for the moment has no plans to change that.

Bl{lEl-‘LY: Carlton Pearson’s next album release will
be recorded live April 21 at his annual Azuza Conference
in Tulsa, Okla. . . . Calvin Rhone records his second “Live
In Concert” set April 1 at Greater Bethany Cammunity
Church in L.A. ... James Moore, who is on the mend,
will sport a new look when he tours later this year.
Thanks to a doctor-prescribed diet, he’s dropped 70
pounds . .. Richard Smallwood, recently released from
Sparrow, is shopping a record deal ... Donnie Mc¢Clur-
kin seems to have found one for his long-awaites solo re-
cording: He currently is formalizing a deal with Gospo-
Centric . .. Finally, Central South Gospel Distribution is
stepping up its profile, recently having pacted with Me-
lendo Gospel, Shurline Gospel, Vectron, and Pure & Pearl
Records for exclusive distribution. CSGD will sell nation-
ally to the major independent and Christiun distributors
and is looking toward further expansion with the addition
of more gospel labels.
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Dottie Peoples &
Peoples Choice Chorale
- “On Time God"
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BENSON 4008 THE INNER COURT
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15 | 16| 2 | ANOINTED  woRD 67051/EPIC THE CALL
16 | 19 | 13 | THE MISSISSIPPI MASS CHILDREN'S CHOIR
MALACO 4469 A NEW CREATION
17 | 21| 19 | TRAMAINE HAWKINS  COLUMBIA 57876 TO A HIGHER PLACE
18 | 20 | 21 | JAMES HALL & WORSHIP & PRAISE
TEHILLAH 9131/INTERSOUND GOD IS IN CONTROL
19 | 24| 2 | DOROTHY NORWOOD  MALACO 4167 FEEL LIKE
20 | 15| 5 | GOSPEL MUSIC WORSHOP OF AMERICA-NATIONAL MASS CHOIR
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24 | 23| 2 | DARYL COLEY SPARROW 51446 THE COLLECTION
25 | 29| 3 | VARIOUS ARTISTS  MOTOWN 30400 MOTOWN COMES HOME
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31 [ 39| 2 | JESSE DIXON  Jamm 5085 WE SHALL BE CHANGED
32 |RE-ENTRY| COMMISSIONED  BENSON 1078/CGI MATTERS OF THE HEART
33 | 28| 19| WITNESS cair1101 HE CAN DO THE IMPOSSIBLE
34 | 30| 39 | TIMOTHY WRIGHT AND THE N.Y. FELLOWSHIP MASS CHOIR
| V7 SAVOY 7113/MALACO COME THOU ALMIGHTY KING
ALBERTINA WALKER
35 |RE-ENTRY| CEleon 1130 SONGS OF THE CHURCH-LIVE IN MEMPHIS
36 |RE-ENTRY] HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
| = BENSON 0121/CGi LIVE IN TORONTO
37 |2 l3l | JOHN P. KEE  TvscOT 43009VERITY COLORBLIND
38 |NEWD | SALT OF THE EARTH  INTERSOUND 9129 ORDER MY STEPS
39 [ 38| 2 | PASTOR RONALD WILLIAMS  SOUND OF GOSPEL 215 VICTORY AT MOUNT ZION
40 | 31|17 | DALLAS FORT WORTH MASS CHOIR  savoy 7115 FOR HIS GLORY
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Phil Galdston Applies No-Rule Rule

Saves Song Formulas For Last When Writing

EBY JIM BESSMAN

NEW YORK—Phil Galdston, whose co-
authorship with chief collaborators Jon
Lind and Wendy Waldman of Vanessa
Williams’ 1992 hit “Save The Best For
Last” topped the pop, R&B, and adult
contemporary charts, attributes his
multiformat songwriting success to an
aversion to formula.

“I'm the guy who writes formula hits
that have no formula,” says Galdston,
whose varied hit output also includes
Starship’s “It’s Not Over (Til It’s Over),”
Eddie Rabbitt’s “World Without Love,”
and Aaron Neville’s “I Owe You One.”
“From the creative point of view, I follow
the old cliché ‘Just trust your heart.””

Writing “from the heart” requires an
“organic” approach, Galdston says,
especially in relation to Lind and
Waldman. “Jon and I will get into a
room and hang out and write a piece of
music that’s generally small in struc-
ture,” he says, explaining that in his
songs, big choruses are rare, while
understatement is the key.

“Then I take the music and go to
Wendy, and then we write the lyrics

o — -
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after conceptualizing the message. So
we start at Point A and see where it
goes. So the song is the result of an
organic growth: We don’t start with a
chorus and say, ‘Now write the verse.””

Galdston does,
however, like to
start with a title, as
in the case of “Save
The Best For
Last"—a song that
is highly illustra-
tive of his song-
writing style. “It
went against
everything,” he
says. “There was no chorus, a limited
groove, understated message and treat-
ment, and no big dramatic moment. It
had to be taken as a whole, and it had lit-
erate lyrics: We even managed torhyme
‘moon’ and ‘June’ in a song and make it
work!”

And it happened “organically” also in
that Galdston and Lind wrote the music
in 30 minutes while struggling on anoth-
er song’s lyric, and since Galdston’s orig-
inally negative lyric concept was entire-
ly changed after Waldman entered the

GALDSTON

Rhino Donation. Rhino Records executive VP Bob Emmer, right, presents a $25,000
donation to the Neil Bogart Memorial Fund (a division of the T.J. Martell Foundation)
in advance of sales for "“Best Of Broadway,” a Rhino compilation of original cast
recordings of Broadway hit songs. A portion of the album's proceeds will go to the
fund, which benefits children’s cancer, leukemia, and AIDS research. Shown accept-
ing the check are Les Bider, Warner/Chappell chairman/CEQ and member of the
fund’s board of directors, and Joyce Bogart Trabulus, Bogart’s widow.

picture.

“I played the music for Wendy on a
tape of Jon singing dummy lyrics,” says
Galdston. “She totally disagreed with
my idea and said it should be a positive
piece. But what makes me so proud of it
is that the song succeeded on its own
terms: We didn’t think it was a hit when
we wrote it, and it was passed on by a
number of major artists. Then in the
wake of its success, we were inundated
with calls asking if we had another one
like it. But when we presented a similar
song, the reaction was, ‘That’s good, but
isn't it a little subtle? Where’s the hook?’
My reaction was to scratch my head!
Were they paying attention? Where’s
the hook in ‘Save The Best For Last?”

Galdston himself has been at it—in
the music business, at least—since age
17, when Epic released a single from his
first rock band, Cisum. He went on to
front the New York jazz/rock group
Freeway and enjoyed a 10-year part-
nership with songwriter Peter Thom,
which resulted in two albums and the
American Song Festival's Grand Prize
for Barry Manilow’s “Why Don’t We
Live Together.”

Co-writing with the diverse likes of
Starship, Rabbitt, Robert Tepper, Ash-
ford & Simpson, and Julian Lennon,
Galdston also learned record production
via mentor Phil Ramone. His typically
eclectic production credits include
Starship, John Sebastian, the Temp-
tations, Robert Klein, Chaka Khan, and
Vanessa Williams.

Galdston, who also has scored or writ-
ten for numerous films including “The
Firm” and “The Mask,” cites Rodgers &
Hammerstein and Lennon & McCart-
ney among his primary songwriting
influences.

“Tell me five big Beatles songs
which have a big chorus,” he says,
admiringly. “This reliance on chorus! 1
love a great chorus—and aspire to
write one regularly.”

Another noteworthy aspect of
Galdston’s craft is that he and his collab-
orators have been performers as well.
Meanwhile, Galdston, Lind, and Wald-
man have commenced work on a the-
atrical music project.

NO.T SONG CREDITS

TFITLE
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OT 100
TAKE A BOW - Babyface, Madonna * Ecaf/BMI, Sony/ASCAP, WB/ASCAP, Webo
Girl/ASCAP

HOT COUNTRY SINGLES & TRACKS
THINKIN’ ABOUT YOU + Bob Regan, Tom Shapiro * Sierra Home/ASCAP,
reat Cumberland/BMI

HOT R&B SINGLES
THIS IS HOW WE DO IT - Montell Jordan, Oji Pierce, R. Walters « Mo’ Swang/ASCAP,
Oji's/BMI, Def American/BMI

HOT RAP SINGLES
BIG POPPA + The Notorious B.1.G. * Tee Tee/ASCAP, Justin Publishing Co./ASCAP, EMI
April/ASCAP, Bee Mo Easy/ASCAP

LATIN 50
QUE NO ME OLVIDE - Jose Guadalupe Esparza * El Conquistador/BMI

P U D LIS M ER

BORROWED ANGEL
Published by Levisa Music
(BMI)

Growing up around
Montgomery, Ala., Wesley
Dennis was immersed in country
music from the time he was a
baby and was singing his
Sfavorites in clubs by the time he
was 1. When his producer sug-
gested he cover the Mel Street
classic, “Borrowed Angel,”
Dennis didn’t have to think
twice. He already knew every
word and every note by heart.

‘THEY'RE PLAYING MY SONG

It’s been 16 years since Mel
Street’s last top 10 hit, but some,
including newcomer Wesley Dennis,
have never forgotten the late, great
country singer/songwriter. “The
first time I heard ‘Borrowed
Angel’ was when Mel Street’s
single first appeared on the
radio,” Dennis says. “It was
one of those songs that just
grabbed me. I was only 12 or
13 years old, but I loved it
because it brought my emotions
out, Those are the kinds of songs I
love to do. When I cover a song, it has
to be 'something that makes me feel,
whether it's happy or sad. There are
times when I'll sing and I'll actually
cry, because I feel it. His voice imme-

diately attracted my attention and I
wanted to know, ‘Who is this guy?' I
bought the 45, and I bet I've sung it
thousands of times. Actually, I
bought everything he ever put
out. I jumped at the chance to
record ‘Borrowed Angel,’
because I've done it so many
times it kind of feels like it's
mine. [ was kind of scared,
because of the people who
remember the song, hoping my
cut would stand up to Mel
Street’s. You've got to be a little
frightened if you're not arrogant. We
didn’t stray very far from Mel
Street’s original cut on it. We kept it
straightforward and simple, and I
think that helped a lot.”

Family Print Co. Offers A
Multitude Of Jewish Song

TRADITION—IN PRINT: The
current centerpiece of Tara Pub-
lications, which regards itself as the
world’s largest publisher of Jewish
music, is “The International Jewish
Songbook” ($29.95), which contains
among its 256 pages 178 mostly 20th-
century compositions divided into six
categories.

In addition, there are two editions
of the songbook that also supply a
cassette ($39.95 with the songbook)
or CD ($42.95 with the songbook).
The cassette and CD contain 23
recordings, drawn from a number of
sources, of material printed in the
book.

“This book is the largest broad-based
collection of Jewish music ever to be
printed and re-

ness, Mayer says, is the sprightly
business it does in Germany.
“Klezmer music [the Jewish instru-
mental music that originated in
Poland] is very popular in Germany,”
says Mayer. And the biggest klezmer
artist there, he adds, is Giora
Feidman, who has a number of song-
books and recordings in the Tara
Publications catalog. Mayer says the
company owns exclusive U.S. distrib-
ution rights to Feidman's projects.

The elder Pasternak recently
made a trip to Israel, where he
attended the Israel Book Fair. “He’s
on the lookout for new publications,
new works,” says his son.

TASTE OF BIGGIES: A diverse
group of song-

flects the great
diversity of the
Jewish music

scene,” says
Mayer Z. Pas- TP T
ternak, who | bweas

runs the daily

Words e-Musi

writers will pre-
sent a few of
their hits at Tin
Pan South '95,
produced by
the Nashville
Songwriters

operation out of
Owings Mills,
Md. The compa-
ny was founded by Pasternak’s father,
Velvel Pasternak, more than 30
vears ago, and he remains the compa-
ny’s central creative force. “In addition
to our music publication line, 50% of
our business is creating and distribut-
ing Jewish music recordings,” says
Mayer. “We currently carry more
than 500 recording titles. They cover a
vast array of styles, including contem-
porary, jazz, and rock. Tara Pub-
lications provides material wholesale
to dealers and retail mail order all over
the world. Our latest undertaking is
setting up a World Wide Web site with
a full