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US.,EUTry To
Widen Chinese
Market Access

This story was prepared by Jeff
Clark-Meads in London and Bill
Holland in Washington, D.C.

LONDON—The United States and
the  European
Union are hoping
to use the leverage
of China’s bid to
enter the World
Trade Organization to gain greater
market access to that nation.

The Western nations are looking to
broaden the market access achieved in
the historic trade agreement signed by
the U1.S. and China Feb. 26.

Nic Garnett, director general of in-

{Continued on puge 97)

Labels Rethink
Club Participation

# BY ED CHRISTMAN

NEW YORK-—Record clubs, a peren-
nial source of irritation for music mer-
chants, are once again losing luster for
some of their participating labels.

Virgin Records has dropped out of
Columbia House and will not renew
its contract with
the BMG Music
Club when it ex-
/f pires at the end of

May. Also, Poly-

Gram and MCA

Music Entertain-

ment say they are
serutinizing tkeir participation in
record clubs.

Record clubs generated an esti-
mated $1.5 billion in sales last year,
according to the Recording Indus-
try Assn. of America. Three of the
six majors, Warner Music Group,
Sony Musie Entertainment, and
BMG, own equity in record clubs,
while the other three, PolyGram,

(Continued on page 97)

Seagram Deal:

Trade Weighs

Impact On MCA Music, Video

This story was prepared by Craig
Rosen and Eileen Fitzpatrick in Los
Angeles and Don Jeffrey in New York

LOS ANGELES—In the days follow-
ing Seagram Co.’s $5.7 billion purchase
of 80% of MCA, in-
MCA siders affiliated
with MCA Music
Entertainment
Group, MCA/Universal Home Video,
and Universal Interactive describe the
situation as “business as usual.”

Other industry observers are guard-
edly optimistic about the deal and its
impact. However, analysts say the
highly profitable music unit is the least
likely of any of MCA’s holdings to be
dramatically changed in the wake of
the sale.

Says MCA Music Entertainment
Group chairman/CEO Al Teller, “The
music group is in great shape. We've

had record revenues and profits. We
are very confident about our future
and very aggressive about our growth
plans. As far as I amn concerned, it is
business as usual.”

However, if the
MCA management
team of chairman Lew
Wasserman and presi-
dent Sidney Sheinberg
departs, as has been
widely speculated, it
could affect MCA’s
ability to lure Dream-
Works SKG, the new
multimedia company launched by di-
rector Steven Spielberg, former Dis-
ney executive Jeffrey Katzenberg, and
David Getfen, to the MCA fold.

Says Geffen, “If Sid is there, we will
sit down with Sid and likely conclude a
deal with him, and if he is not there, we

(Continued on page 104)

BRONFMAN

@ BY DEBORAH RUSSELL

LOS ANGELES—VHI1 assaults
the broadcast and cable TV air-
waves Thursday (20) when it un-
leashes its most
aggressive con-
sumer advertis-
ing campaign
since the net-
work’s launch in
January 1985.
Madonna,
Sting, and Sher-
yl Crow star in a
trio of edgy, 30-
second commer-
cials that reposi-
tion the 10-year-
old network as a hip, vital outlet
with the elaim “The new VHI1: It'll

VH1 Spots Aim To Lure
Viewers To Its New Image

-

SHERYL CROW FRAME FROM VH1 AD CAMPAIGN

suck you in.” Veteran rocker Rob-
bie Robertson provides the com-
mercials’ voice-overs.

The ads, which debut during
NBC’s prime-time lineup Thursday
and run through
May 29, are the
centerpiece of a
$4 million con-
sumer-aware-
ness campaign
targeting 17 key
markets.

The initiative
marks the final
tier in the adult-
oriented music
video network'’s
eight-month
quest to redefine itself as a credible,

(Continued on page 103)

10,000 Maniacs
Add Two Faces,
Plan New Set

H BY MELINDA NEWMAN

NEW YORK—When the 10,000
Maniacs go into the recording stu-

10,000 MANIACS [

dio next month, it will be their first
effort with new lead singer/violin-
ist Mary Ramsey. She replaces

(Continued on page 15) |
1

Unusual Hip-Hop
Compilation Unites
D&D Studios, Arista

B BY HAVELOCK NELSON

NEW YORK—1In a unique collabora-
tive effort, top-ranking Manhattan-
based D&D Studios has joined forces

with Arista
Records to -ty
make “The

D&D Projeet.”
Tentatively

W
v
due May 23, the

~RNT
album is a dis-

tinctly Kast Coast rap compilation
spotlighting
fledgling rhyme lsr
stvlists working AR A
with established
hip-hop producers. The set also fea-
tures the all-star chorus-line track
“One-Two Pass,” which Gang Starr’s
DJ Premier supervised.

The groovy. slow-rolling song taps

(Continued on page 37)

|NASHV_ILLE

Fairngs

THE

BILLBOARD SPOTLIGHT

SEE PAGE 39

AW

CHANNEL LIVE IS._SPARKIN'

MAD o

IZM

DEBUTS #9 ON THE R&B CHARTS

THE NEW ALBUM-STATION IDENTIFICATION

FEATURING
"MAD IZM"

__*w- REQUESTS -NATIONALLY

www americanradiohistorv com

AND

"REPROGRAM"

GIT IN TUNE
ON CAPITOL COMPACT DISCS & CASSETTES
EXECUTIVE PRODUCER: KRS-ONE

ADVERTISEMENT


www.americanradiohistory.com

. ffemﬁ/}c@ eslaras en nweslros corazones. ..

7 N . L. 77
L,'/ olona Lucnlandlla jéﬁe«;:;;

71977-7995

7N/ ‘ ; 4 X
(:_'{f% (44 'f///ﬂ/[""?"("lc l/’i(f (71 OlL/° )’"4(7(/ /’ZJ; cee



www.americanradiohistory.com

VOLUME 107 * NO. 16

* THE BILLBOARD 200 -

The impetus for every human journey is an irrvefutable unease.
The pilgrim decides to roam not to discover the source of his or

Ry N Wanderlust: Eyes On The ‘Prize’

strip. “RCA or no RCA, I'd rather take a geometry test than recut
a song,” Sax quips, “and another tune from the demo called ‘Sun-

T G OPE 100} her longing, but rather to confirm the depth of its uncertain  dial’ cuts off abruptly at the last chord. It sounds cool. but actually
power. the tape reel ran out, the time ran out, and the money ran out.”
T TOP CLASSICAL “As a kid, my Qlder .brothe'r once told me that when he was But not the handy_ authority of z_lll the “Prize” performances,
% IMMORTAL BELOVED - SOUNDTRACK = sony cassica | 3 1 growing up and things felt too intense, he used to go out and walk  which hinge on the prickly spontaneity of players who can explore
(o] all night,” says songwriter Scot Sax, lead singer/rhythm guitarist  the rawest sensibilities with pop precision. Shifting with ease be-
P TOP CLASSICAL CROSSOVER i for the wonderfully edgx new ban(l”Wan(lerll'lst, as he_(lesm'.ibes tween folk-punk petulance a_nd the azqre_‘jm'lgl.e of sy_nchronized
% THE PIANO = MICHAEL NYMAN * viRGiN the restless backdrop to “I Walked,” the rousing first single from  Rickenbackers, Wanderlust is equally facile in its singing, the vo-
“Prize” (RCA, due April 25), one of the most transporting debut  cal sorties segueing from squalling cannonades into serene con-
A COUNTRY albums of the year. gruence. Unfailingly contagious material like “Wanna Feel New,”
L JOHE ;?g&gf&ﬁ%gug?vi%mc 26 “My ln'(_)thel_' said he felt an overnight \\'_alk was one of the most ~ “Troubled Man,” “Coffee In The Kitchen,” “Deepest Blue,” and
therapeutic things you could do,” Sax continues, “because you feel ~ “Brand New Plan” compounds so many categories of ragged im-
B HEATSEEKERS yourself pass through all these emotions as vesterday physically  pulse and gracile charm that its sheer persuasiveness may be its
(1] bW oo TS o Ty 16 fades away, strolling .beyond the grayness mto_ a new sun. You finest (ar}(l most consistent) ach_le\'e'ment.
evolve and start over just as the day does. I've since had my own “Dennis ealls the band’s musie ‘dirty pop,” ” says Schwartz, re-
times like that, and the song describes how to let ferring to her cohort’s effort to categorize Wan-
S o FEARISE DA\‘/'IQEA‘TVBORN s 37§ go, with the lyries ‘I walked until the night was tar & derlust. “What’s important is how potent and ex-
behind/I walked until the sun opened my eyes/I citing they are live,” adds Schwartz, who took the
walked until I forgot what was mine/Then I made m“SIc band on following a gig at New York's Downtime.
":\BZR‘EA/T'_{CLgSNT(EmtERQgAY 37 up my mind.”” “Seot’s a great front man, and people who hear
The sensation of freedom brought on by the act To MY EARS them in clubs still can’t believe how they've man-
of deciding—in this case to leave a lover—pushes aged to combine the pop side with the hard,
& ME AGAINST THE \xl/‘c;spl?LBD O T 20 the song’s character toward a still-widening moody edge—it’s a style you just don’t hear to-
search for other options. It's seldom that the per- day.”
sonal hungers of a talented act are so tangibly Perhaps because Wanderlust leader Sax has
° THE HOT 100 ° g9g| captured in its musie, but the mutual appetite for emulated acknowledged influences like Bob Dy-
AT RIS WO WEIDOITEIMONTECCIORDAN “JRPYRAL change is a big part of what makes Wanderlust’s lan, Paul McCartney, and Prince by borrowing
flustered rock mellifluence so infectious. Every- from the past to expand the palette of the present.
ADULT CONTEMPORARY 94| thing about the group has occurred with a Born in Philadelphia on March 3, 1966, the second
* N ",\’,.EATJ?,ESEA%FEST?A'“E,EQL’}'RQ vGHT uniquely hasty self-assurance. The creative alli- son of hair salon owner Edward Sax and the
ance of the Philadelphia-based foursome (Sax, former Honey Chagan, Scot Steven Sax grew up
COUNTRY lead guitarist/harmonies vocalist Rob Bonfiglio, in the suburban hamlet of Plymouth Meeting, Pa.,
JOHN ;.'cﬁ’}\'\éfcn’n\gﬂ%uoLﬁfgnTny\meT.c 28 bassist Mark Levin, and drummer Jim‘Cavan- listening to his brother’s David Bom’e,‘ Quegn, and
augh) is hardly 2 years old, and its swiftly re- : Roxy Musie albums and accompanying his par-
DANCE / CLUB PLAY corded album will be issued less than five months hv Timothv White ents on weekend Greenwich Village jaunts that
* THESE SOUNDS FALL INTO MY MIND 24| since the band's Dec. 8, 1994, signing by BMG sen- exposed him to landmarks like Gerde's Folk City.
e 1 e ior VP of A&R Dave Novik. A budding drummer who preferred singing to
. “We heard from Dave within two days of send- percussion, he traded his Ludwig kit at age 13 for
*ggz'igf Q%ﬁﬁ#g’:gﬁﬁg _sgbﬁioy 24 ing him Wanderlust’s demo by Federal Express,” says Debbie  an Ovation acoustic guitar and wrote an initial Beatlesque ballad,
Schwartz of DSM Management, who represents the band with  “You Know The Way.” Graduating as an art major from Ply-
LATIN partner Dennis Colligan. 4 . . mou.th—Wh_itemarsh_High, Sax survived by mi‘xing telexnzu'l_(etir}g
% FOTOS Y RECUERDOS (BACK ON THE CHAIN GANG) 32 “We had done our own four-song EP in October of 1994 with  day jobs with bouts in funky bar bands on the South Street circuit.
SELENA * EMILATIN [Philly producer] Michael Musmanno, and we didn’'t even have  He decided to start over following too many dead-end combos and
time to get the 500 CDs we pressed up into many local shops by  failed solo passes, reuniting with old drummer Cavanaugh and
R&B 18 the time we signed a deal!” says Sax, laughing. “It’s crazy, because  finding Levin and Bonfiglio via classified ads. After weighing “sar-
* THIS IS HOW WE DO IT * MONTELL JORDAN * PP/ RAL this all oceurred at a point when I had finally decided to form a  castic or meaningless” names like the Sellout & the Speddles, they
true band and not just assemble some hotshots who'd be held to-  lifted Wanderlust from the track listing on McCartney’s 1932
gether by promises while we hustled a contract.” “Tug Of War” album.
* ASK OF YOU * ﬁ?&g%g‘.’;ﬂ!wmw ssomusc | 19 The strong groundswell of regional radio interest in Wanderlust Rehearsing in a former North Philly icehouse between home-
(stoked at first by supporters Erin Riley of WXPN, WMMR  town dates at the North Star, the Trocadero, and J.C. Dobbs as
“Street Beat” host Cyndy Drue, and Marilyn Russel’'s “The Local  well as New York shows at CBGB, Downtime, and Kenny’s Cast-
HOT R&B SINGLES SALES 19 Underground” on WDRE) has risen to such a fevered pitch that  aways, the band developed the uncanny rapport that allowed
& THIS IS HOW WE DO [T+ MONTELL JORDAN * 7/ RAL RCA is rushing the snaringly seductive “I Walked” to radio na-  them to complete the blue-ribbon “Prize” record for less than
tionally on April 17 to keep pace with demand for the track, orig-  $50,000.
RAP 22 inally discovered on the half-released IEP. “I think that music is an ideal retlection of experience,” sayvs
* KEEP THEIR HEADS RINGIN' * DR, DRE * PRIORITY “The new album consists of material written and recorded im-  Sax. “Everything I ever tried as a musician seemed like a long
mediately after we signed, plus the four tunes on the demo EP,”  process—until the moment Wanderlust first played as a unit.
ROCK / ALBUM ROCK TRACKS 95 says the 'fafl'ahle _Sax‘,_talking'in the C_ln'is.tian StyeetA apartmen§ he  Irom that instant, all four of us kne\.v we \\'erfa t'ina‘]l.y home from
% LIGHTNING CRASHES * LIVE * RADIOACTIVE shares with Levin, situated in the Vietnamese/Italian Bella Vista  our separate travels. And now every time we perform, we feel
neighborhood, just four blocks from the famed South Street club  like we’re standing in direct sunlight.”
ROCK / MODERN ROCK TRACKS 95
* LIGHTNING CRASHES * LIVE * RaDIOACTVE |~ THIS WEEK IN BILLBOARD
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Our Industry Should Unite For Gun Control

B BY AL KOOPER
and MICHAEL BEARD

In the past few weeks, we have lost some
close friends to gun violence. These tal-
ented individuals changed our lives and
made our business a better one to be in.
While the losses of Charlie Minor and Se-
lena Quintanilla Perez seem unrelated,
they are linked by gun violence.

Americans own about 200 million fire-
arms, 70 million of which are handguns, and
we are not afraid to use them. Last year,
nearly as many Americans were shot to
death as died in traffic fatalities. Of the
more than 100 people shot to death each
day, about 15 are under the age of 19. And
more and more seem to be from within our
own industry.

“For The Love Of Harry: Everybody
Sings Nilsson,” a CD that will be released
May 9, falls into the dreaded “tribute al-
bum” category, but all similarities end
there. It began in the cusp of Nilsson’s life-
time, with his blessing, and proceeds will
benefit the National Coalition To Stop Gun
Violence. Nilsson became an active mem-
ber of the group after his close friend, John
Lennon, was murdered with a handgun in
1980.

Three months after that tragedy, Presi-
dent Ronald Reagan was shot in a similar
attack. At the time, those of us who were
trying to enact effective gun control laws
felt some good might come from those de-
vastating events. Reagan soon dashed
these hopes, emerging from the hospital
condemning gun control.

KUDOS ON NEW FEATURE

Congratulations and thanks for your
new Songwriters & Publishers page. Un-
derstanding the diverse and critical is-
sues facing songwriters in the U.S. and
around the globe, from proper compensa-
tion and credits to intellectual property
protection, has never been more vital. As
an educational organization, we welcome
and support your ongoing efforts to in-
form your readers of the role of one of
America’s most valued and endangered

resources—the songwriter.
Brett W. Perkins
Executive Director
National Academy of Songwriters
Los Angeles

LISTENERS DO NOT WANT LIMITS

I have mixed feelings regarding the
“Wayward Album Rock Turns To Mod-
ern Rock’ story (Billboard, April 8).
Times change, tastes alter, styles go in
and out of vogue, music evolves; that has
always been the way of the world (and
this industry). However, despite today’s
universe of overly niched radio and the
rampant desire for industry categoriza-
tion, listeners still do not want to be put
into boxes.

The massive success and sales of
Hootie & the Blowfish, Collective Soul,
and “Encomijum: A Tribute To Led Zep-
pelin” all attest to the rock audience de-
manding music it wants to hear. All these

Lennon did not live to have his say, but
friends like Nilsson spoke out in his name.
As gun violence continued to escalate, Nils-
son spent countless days working with the
Coalition To Stop Gun Violence in a desper-
ate attempt to convince Congress and local
officials to change America’s gun laws.

For years, their efforts were thwarted by
the powerful gun lobby, which showered
campaign contributions on congressional

‘We need to move forward in
restricting handguns.’

Al Kooper produced “For The Love Of
Harry”; Michael Beard heads the
Washington, D.C.-based National Coalition
To Stop Gun Violence.

hopefuls. Finally, in 1993, Congress was
able to pass both the Brady Bill and the as-
sault weapons ban with the blessing of
former President Reagan, who, upon leav-
ing office, has begun to champion the cause.

But the gun lobby wasn’t done. In the
1994 elections, the National Rifle Assn.
helped sweep into power members of Con-
gress who think like they do; the NRA

records happened across all formats:
rock, alternative, album alternative, and
pop. One might therefore conclude that
rock listeners have broader tastes than
niche formats are currently crediting
those listeners with. Yet musie critics, ra-
dio programming gatekeepers, and rec-
ord promotion departments continue to
pigeonhole musie into nice, neat, and non-
reality-based compartments. Could it ac-
tually be that rock listeners/consumers
continue to seek out a broad array of rock
music for the simple reason that they like
the song, that it’s a hit?
Danny Buch
VP Promotion
Atlantic Records
New York

FUTURE STAPLES OF ROCK MUSIC

I thought that in my discussion with
Eric Boehlert I was quite optimistic
about the health of rock radio (Billboard,
April 8). However, it seems my comments
didn’t support a piece designed to bash
the format. Even though the quotes attri-
buted to me were extremely brief, I got
the impression from the article that I was
jumping on the anti-rock bandwagon,
which is most assuredly not the case. At
Warner Bros., we're embracing the
changes in the format, and in my position
I use the format to aid artist develop-
ment. On virtually all “new rock” releases
we service the rock and modern rock for-

wants to legalize assault weapons, including
AK-47Ts, Uzis, and TEC-9s. House speaker
Newt Gingrich has made a deal with the
NRA to repeal the assault weapons ban af-
ter he has finished with the Contract With
America. Congress is likely to approve this
measure despite the fact that four out of
five Americans do not want legal assault
weapons on the streets. (You can imagine
that the one in five who do represents pre-
cisely the people we don’t want having ac-
cess to AK-47s.)

These developments come at a time
when, more than ever, we need to move for-
ward in restricting handguns. We as an in-
dustry should unite to support this cause
the way we have efforts against erippling
diseases.

Let the Nilsson CD be the genesis of a
new awareness generated within the indus-
try to support the Coalition To Stop Gun
Violence. The music business can lead the
way in this area the way it has for AIDS,
homelessness, famine, and rain forest pres-
ervation. Let us organize a yearly concert
in Lennon and Nilsson’s names to raise
funds and consciousness to end this scourge
that attacks the very environments in
which we reside and work.

How many more do we have to lose to
shock our collective systems into action?
Think how wonderful the planet would still
be had we not lost, at the height of their
powers, Lennon, Selena, Minor, Kurt Co-
bain, Marvin Gaye, Terry Kath, Felix Pap-
palardi, Johnny Ace, Peter Tosh, Robert
Johnson, and others too numerous and sad
to recall.

mats simultaneously, because if the mu-
sie’s good, there’s a strong likelihood
both formats will embrace it, and ulti-
mately that’s best for the bands.

Let’s face it: Alternative radio got
healthy playing rock musie. Call them
modern rock, alternative, grunge,
punk—anything but album rock—but
Pearl Jam, Bush, Nirvana, Candlebox,
Green Day, the Offspring, Better Than
Ezra, Live, Oasis, Sponge, R.E.M,, et al,,
are rock bands, no matter how you try to
image or label them.

For years, rock radio has been ridi-
culed for failing to respond to new musie,
and now that the format is responding,
the same critics are going to find fault
with that. I strongly believe that among
these bands you will find some of the fu-
ture staples of the rock format, and
maybe some for modern rock as well.
While it’s good for record companies that
there are two strong groups of stations
getting fat on new rock bands, it’s best
for the bands. It seems hypocritical to
disparage efforts by radio to bring this
musie to different mainstream audiences.
We'll break our bands where we can get
initial acceptance, and if rock and new
rock end up sharing them, we’ll count our
blessings.

Dave Lombardi

National Promotion Director
Warner Bros. Records

Los Angeles

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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The law firms of
IMIARSHALL & BOMSER

and
SoLovAay & EDLIN

are pleased to announce the merger of their firms
and the formation of

SoLovay MARSHALL & EDLIN

A PROFESSIONAL CORPORATION
effective April 15, 1995

Solovay Marshall & Edlin
will continue the longstanding practice of
Paul Marshall in providing the highest level of legal advice and
creative counseling to the entertainment industry
working with Alan Bomser in the copyright, multimedia
and intellectual property areas,
and now further enhancing that practice by also providing
sophisticated expertise in the areas of
corporate law, financing, litigation, real estate and tax.

Our offices are located at:

845 Third Avenue
New York, New York 10022

Telephone. (212) 752-1000 Fax: (212) 355-4608

Partners of the Firm:

Paul G. Marshall Jonathan Eiseman
Alan Bomser Wayne R. Lehrhaupt
Richard A. Edlin Michael B. Solovay

Norman Solovay
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@ BY JEFF CLARK-MEADS

LONDON-—Music hardware manu-
facturers have agreed to adopt the
tirst stage of measures aimed at re-
ducing the piracy threat of CD-
Recordable.

Manufacturers’ representatives
met with a delegation from the
Recording Industry Assn. of Amer-
ica, international labels’ body IFPI,
and the Recording Industry Assn.
of Japan to analyze ways of counter-
ing potential misuse of the format.

IFPI director general Nic Gar-
nett says the record industry is ea-
ger to address the issue to prevent
“banks of CD-R machines being
hooked up to produce hundreds of
perfect copies of original CDs.”

CD-R machines have been acver-
tised in trade magazines in the U.S.
and Germany with retail prices in

CD-R Guidelines To
Fight Piracy Threat

the region of $4,000. Garnett says,
“The second generation of machines
could, though, have a significant re-
duction in price structures. Our col-
leagues in Japan fear it could come
down below $1,000.” This would
then move the format from a profes-
sional piece of equipment into the
realm of top-of-the-line hi-fi.

One of the main anti-piracy mea-
sures the manufacturers will adopt
is to install technology that will
make each CD-R machine encrypt
its own serial number into the digi-
tal information of the dises it pro-
duces.

Garnett says, “While we will still
have to search for the machine that has
produced counterfeit product, it will
mean that we can go to court and say,
‘There’s the person, there's the ma-
chine, and there’s the dise.” It's ama jor

(Continued on paye 29)

McKenna Named
Hot 100 Singles
Chart Manager

NEW YORK—Industry veteran
Jerry McKenna has been named
chart manager for Billboard’s Hot
100 Singles chart and director of
charts for Billboard’s sister publica-
tion, Top 40 Airplay Monitor.

McKenna arrives at Billboard from
Columbia Records, where he was as-
sociate director of crossover promo-
tion/marketing.
Prior to joining
Columbia,
McKenna was as-
sistant program
director at top
40 WZOU (now
WJMN) Boston
and previously
spent five vears as
music director at
crosstown rival station WXKS-FM
(Kiss 108).

“We are pleased to have someone
with such a fine reputation assume re-
sponsibility for one of our most im-
portant charts, the Hot 100 Singles,”
savs Michael Ellis, publisher of Air-
play Monitor and associate publisher
of Billboard. “Jerry’s extensive expe-
rience in both record promotion and
radio programming makes him the
ideal candidate to carry on the tradi-
tion of accuracy and integrity for
which Billboard’s Hot 100 Singles
chart is known around the world.”

“It is the opportunity of a lifetime
to play an integral part in compiling
the most respected charts in the in-
dustry,” says McKenna. “Ironically,
while growing up, it was following the
Billboard charts that first piqued my
interest in the music industry. Now,
having experienced both the record
and radio sides of the business, I am
excited that my career path has come
full eircle back to Billboard and Mon-
itor.”

In his new position, McKenna will
report to Airplay Monitor editor Sean
Ross and Billboard director of charts
Geoff Mayfield. McKenna, who will be
based in the New York office. begins
his new duties April 24. He succeeds
Dave Elliott, who exited last month.

McKENNA

Revenue Sharing’s Impact Studied
Report Examines Effect On Vid Rentals

B BY SETH GOLDSTEIN

INDIAN WELLS, Calif —The im-
pact of revenue sharing on the
rental marketplace took top billing
in a study conducted by Perfor-
mance Diagnostics for the National
Assn. of Video Distributors.

NAVD released the findings in
meetings with the Hollywood stu-
dios and various independents at-
tending the association’s annual
conference held April 8-12. The Per-
formance Diagnostics effort, begun
last October, resulted in a report
card drawn from interviews with
nine suppliers and 19 key retailers
who graded distributors on their
ability to deliver product, service
their accounts, and prepare for
change.

Distributors received good
grades overall but flunked when it
came to helping stores advertise
and merchandise their goods. Those
able to offer value-added services

will have a better chance of surviv-
ing the continuing shakeout.

Performance Diagnostics quotes
respondents who predict another
four to five distributors will vanish
in the next several years. Indepen-
dent retailers also are having prob-
lems. Performance Diagnostics
president Clifford Simms foresees a
“stagnating” market for rental in
which “the gaps between the win-
ners and losers become wider.”

It’s the smaller stores losing sales
that seek to remain competitive
through revenue sharing, according
to the NAVD report, which devotes
about one-half its length to the
subject. Simms considers revenue
sharing to be an agent of change, al-
though Rentrak's pay-per-transac-
tion system has been in use for a
decade.

During that time, distributors
have grown to hate PPT as a means
of siphoning off as much as 10% of
their sales. They’ve long argued

FoxVideo Aims Titles At Toddlers

# BY SETH GOLDSTEIN
and EILEEN FITZPATRICK

LOS ANGELES—Two-year-olds and
their preschool pals have become home
video’s hottest demographic, and
FoxVideo has become the newest play-
er in the sandbox with a slew of low-
priced product to tempt tots, older sib-
lings, and their parents.

This month FoxVideo will launch a
line called Fox Kids Video, scheduled

for a mid-July retail delivery. It opens
with seven selections from Fox’s roster
of TV shows, which are at or near the
top in the ratings of their weekly or Sat-
urday morning time slots, such as
“Where In The World Is Carmen
Sandiego?”

Meanwhile, Buena Vista Home
Video is intent on tightening its hold on
the market with a new preschool line
called Bright Beginnings, featuring 14
titles, each priced at $12.99.

Diane’s Duet. GRP recording artist Diane Schuur joins Rep. Martin Hoke, R-Ohio,
at the piano for an impromptu performance at a VIP reception in Hoke's office on
Capitol Hill. Earlier that day, Schuur met with representatives to urge their support
of the digital performance right in the Sound Recordings Act of 1995.

The first of Fox’s entries are hour-
long titles priced under $10, one more
indication of the seemingly insatiable
appetite for kid vid.

FoxVideo is actually making its sec-
ond kid-vid foray. Several years ago the
studio released segments of animated
Fox TV shows “Peter Pan & The Pi-
rates” and “Bobby’s World.” The latter
starred comedian Howie Mandel.

While the titles sold well at Target

(Continued on page 14)

that PPT flattens revenues of par-
ticipating retailers that lease rental
cassettes for about $8 a copy and
ship back 50% of each rental fee to
Rentrak and program suppliers.

Simms, however, wasn’t quite so
partisan. Revenue sharing can help
retailers stocking “B” titles and
isn’t that far behind traditional dis-
tribution of “A” features, he said in
an NAVD press briefing. The report
describes studio and retail opinions
as “mixed” about “a niche service”
that at its peak won’t collect fees
from more than 33% of video stores.

NAVD attendees who heard the
presentation from Simms and
NAVD executive director Steven
Young judged Simms ambivalent
about revenue sharing. One studio
executive told Billboard he was dis-
appointed because the report did
not propose a course of action.

“It was certainly appropriate for
them to look for action,” Simms re-
sponded. “But the intention of the
NAVD board was to place information
in front of its business partners.” For
many suppliers, long familiar with the
intricacies of distribution, “the things
we shared were the things they
knew,” he acknowledged. For others,
however, “this was new information
and valuable.”

The study was the first Perfor-
mance Diagnostics has done for
NAVD, but not the first it has per-
formed in home video. Simms re-
called a client who needed informa-
tion as part of a research project
about eight years ago. “Given the
pace of the industry since then,” he
said, “that’s ancient history.”

Time Warner Interactive
Shuffles Multimedia Units

Time Warner Interactive’s CEO
and COO have resigned amid a re-
vamping of the Burbank, Calif.-based
multimedia division, which will see
oversight shifted to a five-member
corporate board managed by Home
Box Office and composed of represen-
tatives from various Time Warner di-
visions.

Time Warner Interactive president
Terry Hershey continues in her role
reporting to HBO executive VP John
Billiock, according to a Time Warner
Interactive spokeswoman.

Hershey had previously reported
to CEO Geoffrey Holmes, who has re-

Porter To Key Billboard Latin Meet

MIAMI—K.C. Porter, a prominent
songwriter/producer m the Latino
market who has helmed Spanish-lan-
guage recording sessions with Boyz I1
Men, Sting, Jon Bon Jovi, and Bryan
Adams, will keynote Billboard’s sixth
annual International Latin Music
Conference, to be held June 5-7 at the
Hotel Inter-continental here.

The three-day conference, the
longest-running gathering of its kind,
will include two evenings of artist
showeases, a slate of industry panels,
and the inaugural Latin Musie Expo
(June 6-7).

Capping the conclave on June 7 will
be Billboard’s second annual Latin
Music Awards. The competition is

based exclusively on Billboard’s Hot
Latin Tracks airplay chart and The
Billboard Latin 50 sales chart. The el-
igribility period for this year's awards
is March 5, 1994-April 1, 1995.

During the awards ceremony, Bill-
bouard also will confer two special
awards. El Premio Billboard—an annu-
al honor for contributions to the Latino
market—will be presented to timbales
virtuoso Tito Puente. Additionally, Te-
jano star Selena, who died tragically
March 31, will be inducted into the Bill-
board Latin Music Hall of Fame. Acts
previously inducted are Celia Cruz and
1994 Grammy-winner Cachao.

The keynote address by Porter will
be given at a June 6 luncheon and is

expected to focus on the crossover
market. In addition to his notable pro-
duction achievements, Porter is CEQ
of Insignia Music Publishing Cos., a
joint venture he formed last year with
Famous Music (see story, page 34).

Porter currently is finishing a
Spanish-language album by Boyz 11
Men, which is expected to be released
this summer on PolyGram Latino. In
early April, he completed a Spanish-
language production for an album by
Sony Discos’ singer/actor Ricky Mar-
tin of the television soap opera “Gen-
eral Hospital.”

In addition, Porter produced the
Barrio Boyzz's current EMI Latin al-

(Continued on page 37)

signed along with COO Craig Moody.

A new CEO is expected to be
named, according to the spokes-
woman. Time Warner Interactive ex-
ecutives declined any further com-
ment on the changes.

Time Warner Interactive develops
CD-ROMs as well as cartridge-based
video games. CD-ROMs released last
year include “Woodstock Interactive”
and “Chuck Jones’ Peter & The
Wolf.” As reported elsewhere, the di-
vision is expected to step up CD-ROM
releases to 10-12 per year, which
would be well above its past output.

Time Warner Interactive currently
has several new CD-ROM titles “in
the pipeline,” according to the com-
pany spokeswoman, some of which
are expected to be unveiled at next
month’s Electronic Entertainment
Expo.

The makeup of the new corporate
oversight board, whose members
were yet to be named by press time,
will reflect the diversity of Time
Warner interests. The board is to be
composed of members from the par-
ent company’s film and TV, musie,
publishing, and cable divisions.

That diversity is reflected in Time
Warner’s wide-ranging multimedia
activities, which have been divvied up
into various areas keyed to specific
mandates and content sources. For
Time Warner Interactive, that man-
date has been and continues to be to
develop original creative program-

(Continued on page 92)
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Artists & Music

(POP*ROCK*R&B*RAPDANCE*

Flipside Aims To Find
More Modern Gems

W BY: CRAIG ROSEN

LOS ANGELES—In 1991, Flipside
Records, the independent label
spawned by the influential fanzine of
the same name, released "The Big
One.” featuring 24 underground bands
from Los Angeles and San Francisco.
The set included tracks by then up-and-
coming acts Green Day, Offspring, and
Bad Religion.

With the release of the follow-up
compilation, “RAFR,” March 21, Flip-
side is primed to score another coup.

LIPCID,

Wax and D-Generation, two of the
acts featured on the album, have sec-
ured major-label deals since laying
down their tracks for “RAFR.”

Wax signed to Interscope. The
band’s track “California,” from its In-
terscope album, “13 Unlucky Num-
bers,” is climbing the Modern Rock
Tracks chart.

D-Generation, which parted compa-
ny with EMI after releasing one album
last year, was signed recently by Co-

BRIJITTE WEST OF NEW YORK LOOSE

D-GENERATION

lumbia.

A third band, New York Loose. al-
ready signed to a publishing deal with
Fiction Songs Ltd., has generated label
interest in the U.S. and the U.K., where
the band is working on a one-off EP for
Fiction Records. Flipside will also re-
lease another New York Loose EP
“Loosen Up,” April 24.

Another act, the Humpers, are in ne-
gotiations with Epitaph Records, the
home of Offspring and Rancid.

Like the previous compilation,
“RAFR"—an abbreviation for “Rock
And Fucking Roll”—has a healthy dose
of talent from Los Angeles, including
Wax, the Humpers, Ultraviolet Eye,
and Permanent Green Light. But the
new set also spotlights such New York
up-and-comers as Fur, Clowns For
Progress, and New York Loose. Also
featured are Japan's Teengenerate and
Vancouver’s the Smugglers.

Atlantic Records A&R representa-
tive Mike Gitter, who once wrote for
Flipside and was instrumental in inking
Bad Religion to Atlantic, says “RAFR”
offers a “good focus on the New York
scene, which may or may not explode
into something bigger.”

But for the bands involved in the
project, album compiler/Flipside
writer Martin MeMartin and Flipside
owner Al Kowalewski, “RAFR" isn't
necessarily about finding or becoming

(Continued on page 29)

The untimely shooting death of Se-
lena March 31 is expanding the Te-
jano superstar’s presence on The Bill-
board 200.

This week, four EMI Latin albums
by the late singer enter The Billboard
200, joining “Amor Prohibido,” which
soars 92-36. Selena’s four chart de-
buts are “Live!” (at No. 146), “12 Su-
per Exitos” (167), “Entre A Mi Mun-
do” (179), and “Las Reinas Del
Pueblo” (192), a double-artist pack-
age with Graciela Beltrdn.

According to SoundScan, “Amor
Prohibido™ sold 28,238 units last
week. a 135% increase in sales over
the previous week. The average
weekly sales of “Amor Prohibido” in
the four weeks prior to Selena’s death
were barely above 2,000 units. The
aggregate sales of all five titles this
week were 54,876 units.

EMI Latin president Jose Behar

Selena’s Albums Soar;
EMI Rushes Shlpments

says the label began shipping 500,000
units of Selena albums April 10 to
meet the overwhelming demand from
retailers, many of whose stores have
remained empty since the day Selena
was fatally shot by a disgruntled for-
mer employee.

“We're hoping to have all of the
product by Friday |April 14] to the re-
tailers,” says Behar, who adds that
80% of the retailers did not have Sel-
ena’s product before the shipment.

Selena's five titles represent the
most Spanish-language albums si-
multaneously on The Billboard 200 by
a Latino artist. For the second week,
“Amor Prohibido” remains atop The
Billboard Latin 50, which is not pub-
lished this week. Likewise, that al-
bum'’s latest single, “Fotos Y Recuer-
dos,” stays at No. 1 on Hot Latin
Tracks for the second straight week.

JOHN LANNERT

COUNTRY*LATINCLASSICAL=-JAZZ-

After A&R War, Trynin Eyes Road

Warner To Reissue Boston Artist’s Debut

W BY CHRIS MORRIS

LLOS ANGELES—When Jennifer
Trvnin began releasing her niusic on
her own label, all she wanted to do was
pick up a few live gigs.

The Boston-based rocker got more
than she bargained for. Trynin's debut
albunt, “Cockamamie,” released in Oc-
tober on her Squint Records imprint,
touched oftf one of the most frenzied ma-
jor-label bidding wars in recent memo-
ry. She ultimately was awarded a con-
tract from Warner Bros., which will
rerelease the album June 13 under the
Squint/Warner rubric.

Warner serviced the track “Happier”
to commereial alternative racdio April 11,
but the label, in keeping with Trynin’s
wishes, is plotting a low-key campaign
for its much-talked-about new artist.

Says Peter Rauh, Trynin’s product
manager at the label, “1 think the worst
thing I can possibly do is put a bill-
board—no pun intended—on Sunset
Boulevard saying, ‘Look at it." This is re-
ally not about that at all.”

In typically self-deprecating fashion,
Trynin says of her recent fortunes, “I
could make myself look a lot smarter
and forward-thinking than I am and [
could tell you a big story and lie, but the
way it really happened was 1 just made
that vecord.”

Trynin is not an unknown quantity in
Boston: The New Jersey émigré re-
leased a five-song EP on the now-de-
funct Pathfinder Records in 1988 and
pertormed acoustically in the city's
clubs before forming her band. She has
evolved over the years from a jazz-ori-
ented performer to the leather-tough
pop stylist she is today.

Jill By Night. Jason Flom, senior VP
of Atlantic and president of the newly
launched Lava Records, congratulates
Jill Sobule after a recent performance
at New York’s Bottom Line. Sobule did
four shows over two nights, performing
songs from her self-titled Lava/
Atlantic debut album—the first release
from the new label. The shows were
part of Sobule’s monthlong U.S. tour
with headliner Robyn Hitchcock.

“The music I was writing during a
certain period of time was much more
down,” she savs. “The music that came
out was much more spooky and slower
and more dissonant . .. For the past
few years, I've been much more into
trving to write really good, simple songs
that a lot of people can relate to.”

“Cockamamie” is a hard-edged, gui-
tar-dominated pop-rock execursion in
which Trynin delivers poised, highly
melodie original songs that display sty-
listic elements ranging from the tart as-
surance of Chrissie Hynde to the affect-
ing vulnerability of the “Court And
Spark”-era Joni Mitchell.

In 1993 and 1994, Trynin released
three of the tracks that would wind up on
the album as singles on Squint (named
for the eyestrain engendered by her
freelance desktop publishing business).

She recalls, “I sent out the singles to
a bunch of radio stations with a little
thing saying, ‘Hi, how you doin'?" and a
little note, and put in a card saying, ‘If
vou like this record, will you send me
back this card and check off that you
liked it and if you want the CD, and if
there’s a place to play in town we can
play.’ Because all I wanted to do was fig-
ure out how to schedule a tour.”

Trynin set about recording *Cocka-
mamie” last year on spec time at Q Divi-
sion, the Boston studio owned by her
producer Mike Denneen, noted for his
work with Letters To Cleo, the Gigolo
Aunts, and Aimee Mann, ainong others.
Like many other indie releases, the al-
bum was cut on a shoestring.

“I borrowed a few thousand dollars
from my brother,” Trynin says. “Every-
body worked for either nothing or
cheap, and I had people write down on a
piece of paper how much they'd want if
1T ever got a record deal. I [thought],
‘Three thousand bucks, yeah fine.
cause I'm thinking. ‘This’ll never

(Continued on page 35)

W BY JIM BESSMAN

NEW YORK—French composer/
producer Hector Zazou has assembled
a well-known cast for his latest album
project, “Songs From The Cold Seas,”
due from Columbia April 25.

The album of traditional music from
frigid Northern lands has a greater
chance for widespread exposure than
Zazou's preceding concept albums due
to greater label support and the vari-
ous artists participating, including
Bjork, Suzanne Vega, John Cale, and
Jane Siberry.

On April 25 the label also will service
the first emphasis track, “The Long
Voyage,” to alternative, acdult alterna-
tive, and college radio. The track fea-
tures vocals by Vega and Cale and
uses lyries based on the Oscar Wilde
poem “Silhouettes.”

The reputations of Zazou's collabo-
rators—which also include Mare Ri-
bot, Mark Isham, Siouxsie Sioux, and
Varttina—provide Columbia with pro-
motional avenues not exploited for Za-
zou's prececling albums.

His 1992 Sony Music title, “Sahara
Blue."” focused on the poetry of Arthur
Rimbaud, and his 1991 Phonogram
recording, “Les Nouvelles Poly-
phonies Corses,” stemmed from a cap-
pella singing traditions. Both utilized
an international cast.

“This project starts with a history,”
says Jay Krugman, Columbia’s VP of
marketing, East Coast, noting Zazou's

Zazou Casts Global Stars
In Columhia’s ‘Cold Seas’

SIBERRY

VEGA

previous genre-spanning undertak-
ings and prior relationships with
artists like Cale, who appeared on “Sa-
hara Blue.” “Obviously, the names as-
sociated with this release—Suzanne,
John, Bjork, Siouxsie, Jane—offer the
opportunity to market to their core au-
diences.”

Adds associate director of product
marketing Jed Corenthal, “[What]
separates this album from the others
he’s done [is the others] never had the
numbetr or level of artists this has ...
All these names and associated fan
bases offer us a very large audience to
create awareness for.”

WORLD CAST
“Songs From The Cold Seas™ also
showcases a number of vocalists
from around the world, including
Sweden’s Lena Willemark, Japan's
Tokiko Kato, Greenland's Marina
Schmidt, Northeast Siberia’s Li-
oudmila Khandi, Canada’s Elisha
Kilabuk and Koomook Nooveya,
and Iceland’s Vimme Saari.
(Contined on page 60)
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RCA Senses Taste For Brit R&B

Omar’s U.S. Debut Strictly ‘For Pleasure’

H BY PAUL SEXTON

LONDON—A jazz-tinged soul man,
for whom Stevie Wonder has said he
will write a song, is starting to spread
his multi-ethnic grooves to the U.S.

“For Pleasure,” the first U.S. al-
bum release by Omar, comes May 23
on RCA after having sold 150,000
copies worldwide, according to the la-
bel’s London office.

Omar is known to British audiences
for his slow, sum-
mery 1991 top 20
U.K. singles chart
entry, “There’s
Nothing Like
This,” the most
successful produet
of his former asso-
ciation with Talkin’
Loud, the Poly-
Gram-owned label
run by Gilles Peterson. Omar previ-
ously had made inroads with the orig-
inal version of the song in 1990 on the
independent Kongo Dance label.

The U.S. release of “For Pleasure”
comes almost a year after RCA re-
leased it in Britain last June. The al-
bum performed well below expecta-
tions on the U.K. chart and produced
no top 40 singles, although it did sell
some 25,000 copies domestically, says
A&R director Mike McCormack. “It
definitely did better than the impres-
sion you'd get from the chart position,
and the majority were sold in the first
three weeks.”

McCormack says that the album
was less visible because many copies
were sold in specialist shops that, at
the time, were not on the Millward
Brown/CIN chart-return panel. Now
that many of them are, he adds,
“we've already seen more R&B cross-
ing over,” citing the U.K. pop top 20
success of MJJ act Brownstone.

MecCormack also feels that the U.S.
success of Des'ree has opened doors
for British R&B artists, both in the
U.S. and at home.

“For Pleasure” features an impres-
sive list of assists, from such names as
Ray Parker Jr., Derek Bramble,

OMAR

David Frank, Leon Ware, and Mica
Paris. The first U.K. single, “Out-
side,” was based on a “lost” multi-
track recording made 20 years ago by
Lamont Dozier, and Omar’s fan club
also includes Wonder, who was suffi-
ciently taken with “Music,” the Eng-
lishman’s 1992 sophomore album, to
commit to writing with him in Los An-
geles the following year.

McCormack says Wonder ap-
peared on French TV saying he would
like to write Omar’s first No. 1 song.
Omar is hoping that the song will be
ready in time for his next album, but
Milton Hardaway, operations manag-
er with Wonder's Steveland Morris
Musie, could not provide further de-
tails.

Instrumental in bringing Omar’s
jazz-inflected soul to the U.S. have
been Paul Ramey, national director of
jazz, and Brian Bachus, director of
A&R/jazz and progressive, at RCA’s
New York offices. “I came [to RCA]
in July,” says Bachus. “I was also a
DJ, so I knew Omar was coming up. I
was thinking he was still on Talkin’
Loud, but when I saw we had him, 1
went running up to Skip Miller, who
was then the director of black music,
and said, ‘We've got to release this

Mindful of the need to develop a
U.S. game plan for the classically
trained singer, born Omar Lye Fook
to a Chinese/Jamaican father and an
Indian/Jamaican mother, Bachus
says, “We brought Omar and his
group over to perform at the Gavin
[Seminar] in New Orleans in Feb-
ruary in a combined show with the
Brooklyn Funk Essentials [signees to
Ramey and Bachus’ new Groovetown
label]. It was a chance for local press
and consumers to see him in a great
space.”

Bachus, who says Omar’s music is
already known to an “acid jazz under-
ground” across the U.S., describes
the singer’s music as “like a Domino
[referring to the Getto Jam group]
with a soul singer on top. The beats
are always funky.”

RCA will take the single “Satur-

RECORD COMPANIES. Robert
Jamieson is named president of the
RCA Records Label in New York. He
was president/GM of BMG Canada.

Atlantic Records in New York
names Vicky Germaise senior VP and
Jeffrey Levy VP of business and legal
affairs. They were, respectively, VP of
product development for Atlantic and
VP of business and legal affairs for
Mercury.

Ron Geslin is appointed VP of pro-
motion for Big Beat Records and TAG
Recordings in New York. He was VP
of promotion for Chaos Records.

Keith Sachs is appointed VP/con-
troller, staff services, for Sony Music
Entertainment in New York. He was
staff controller.

Martin Ingestrom is promoted to
managing director of MCA Music
Scandinavia AB in Stockholm. He was
GM.

Lee Tsun Frankie is appointed
managing director of Warner Music

LEVY

GERMAISE

Hong Kong. He was an artist manag-
er.
Jeffrey Bowens is named A&R ex-
ecutive at Giant Records in Los Ange-
les. He was president/CEO of 1615
Loomis St. Music Projects.

Jef Burroughs is appointed direc-
tor of artist development for Arista
Records in New York. He was product
manager for Columbia,

Jean-Claude “Poke’’ Olivier is
named director of A&R for Uptown
Entertainment in New York. He was a
producer.

The RCA Records Label promotes

day,” with a new mix by Pos from De
La Soul, to radio this month, first to
college and alternative outlets, then
album alternative and urban, with
particular attention to the rhythm-
crossover format.

A March 29 Omar showcase at New
York’s Giant Step club, again with
Brooklyn Funk Essentials, drew a re-
ported crowd of 1,200. Omar will re-
turn to the U.S. for a West Coast tour
in June,

McCormack says that Omar has
had notable success in Japan, where
he has toured twice, and, unexpected-
ly, in Korea, where the album has sold
about 70,000 copies. He speaks ap-
provingly of the enthusiasm with
which Ramey and Bachus are ap-
proaching the artist’s belated Ameri-
can launch.

“They’ve really taken a flier on it.
They've got a great video, and I've
been very impressed,” he says. “And
they haven'’t tried to turn him into a
new jack swing artist either.”

Assistance in preparing this story
was provided by Trudi Miller Rosen-
bluam in New York.

Priority Files Suit Against
‘Street Fighter’ Producer

H BY CHRIS MORRIS

LOS ANGELES—A second legal
serap has broken out over the sound-
track album to “Street Fighter.”

Priority Records has filed suit
against the film's Japanese producer,
claiming that the producer misrepre-
sented its rights regarding the film’s
soundtrack and failed to honor an
agreement to indemnify Priority
against losses in an earlier suit.

In December, Def Jam Records filed
suit against Priority in U.S. District
Court in New York, claiming that
tracks by its artists L.L. Cool J and
Public Enemy on the Priority sound-
track were of poor quality and could
damage the acts’ reputations. On Dec.
7, Def Jam and Priority issued a joint
press release announcing a confiden-
tial settlement to the suit that permit-
ted continued distribution of the album
(Billboard, Dec. 17, 1994).

The new chapter in the saga opened
April 7, when Priority lodged an action
in L.A. Superior Court against Cap-
Com, the Osaka, Japan-based produc-
er of “Street Fighter,” and its Califor-
nia-based American subsidiary,

Chilling Out At Virgin. Blues guitarist John Lee Hooker celebrates his recent
Pointblank release, “Chill Out,” with Virgin and Pointblank executives. Shown,
from left, are John Wooler, VP of A&R, Pointblank Records; Joyce Castagnola,
senior VP of sales, Virgin Records; Hooker; Michael Plen, senior VP of promotion,
Virgin Records; Kaz Utsunomiya, executive VP of A&R, Virgin Records; and Phil
Fox, director of product management, Virgin Records.

RNTABLE

GESUIN SACHS
Franz Fleischli to manager of A&R
in New York and Jon Brody to man-
ager of A&R in Los Angeles. They
were both RCA talent scouts.

The Welk Music Group in Los An-
geles promotes Bernie Grossman to
VP/director of sales and marketing,
Kevin Welk to national sales and mar-
keting manager, Georgette Cart-
wright to director of creative services,
and Michelle Krupkin to promotion
manager. They were, respectively, di-
rector of sales/marketing manager,
sales and marketing coordinator, cre-
ative services manager, and promo-

CapCom USA. The suit alleges that
CapCom is guilty of breach of contract
and intentional and negligent misrep-
resentation, among other charges.

Priority claims that under the terms
of its soundtrack agreement, CapCom
represented itself to the label as the
holder of all worldwide rights “neces-
sary to manufacture, advertise, and
sell [the soundtrack album].” Priority
says it received deal memos and mas-
ters from the various artists on the
soundtrack, including L.L. Cool J and
Public Enemy.

Priority says that, following a “mas-
sive” domestic and foreign marketing
and advertising campaign, it shipped
over 500,000 CDs and cassettes to re-
tailers in anticipation of a Dec. 6, 1994,
release.

But, according to the suit, Def Jam
president Lyor Cohen phoned Priority
president Bryan Turner on Dec. 1, say-
ing his label would seek an injunction
to prevent release of the “Street Fight-
er” album. Turner, who was out of the
country at the time, did not receive the
message.

On Dec. 3, Def Jam filed its suit in
New York. Summarizing the action,
Priority says that Def Jam claimed ex-
clusive rights to L.L. Cool J and Public
Enemy's services and that it had not
authorized the release of the “Street
Fighter” soundtrack. A temporary re-
straining order preventing Priority
from releasing the album was issued on
Dec. 6.

Priority’s suit says, “Priority was
faced with a court order which ren-
dered useless its purported rights ...
Even worse, all of the money expended
by Priority in the promotion, market-
ing, and advertising of the soundtrack
was lost and Priority’s credibility with
its foreign licensees and retailers suf-
fered irreparable damage.”

According to the suit, Priority
sought to mitigate further damages
and entered its settlement with Def
Jam.

Without disclosing the terms of the
settlement, Priority says it was “forced
to suffer liability, loss, damage, cost,

(Continued on page 29)

INGESTROM BOWENS
tion coordinator.

Ann Pryor is promoted to manager
of publicity for Virgin Records in New
York. She was East Coast publicity co-
ordinator.

PUBLISHING. John Redmond is pro-
moted to VP/GM of PolyGram Music
Publishing Canada in Toronto. He was
GM.

RELATED FIELDS. William Feeny is
named senior VP/chief financial officer
of PolyGram Holding Inc. in New
York. He was corporate controller of

FEENY

SHERWOOD

PolyGram NV in the Netherlands.

Bob Sherwood is promoted to se-
nior VP of Sony New Technologies
Inc. in New York. He was VP of sound
technology for Sony Software.

Michael Swinney is promoted to
president of Sony Development in Los
Angeles. He was senior VP of Sony
Development and president of Sony
Plaza Inc.

Kendall Lockhart is named VP of
creative development for the Disney
Interactive Entertainment Group in
Los Angeles. He was a creative con-
sultant with Disney.
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Zevon Revels In His Own Studio
Giant Set Result Of Digital Immediacy

M BY MELINDA NEWMAN

NEW YORK—When you look up the
word ‘autonomy’ in the dictionary,
there’s a picture of me with a fishing
cap on,” says Warren Zevon, who cer-
tainly has done things his way in the 25
years he's been making records,

And Zevon only delves further into
the realm of the iconoclast with “Muti-
neer,” his new album, due from Giant
Records on May 23.

Zevon primarily recorded “Muti-
neer” at his home digital studio, giving
him an independence he had never en-
Jjoyed before. And the droll Zevon, who
has never been known to use hyperbole,
says that freedom has allowed him to
make the record “I've always wanted to
make.

“If I had [tried] to make this album
seven or eight years ago, it would have
cost a couple million dollars. All the dig-
ital stuff eliminated something I've al-
ways abhorred—making demos. This
way, when you have an idea, you can
just roll tape.”

With the fervor of a new convert, Ze-
von says the technology has “changed
my life. I think it’s probably my prinei-
pal dream to make a recording where
I lived, and the only way to do that be-
fore was to be Prince, [ mean the artist
formerly known as Prince.”

Although he has been a fixture on the
musie scene for more than two decades,
outside of the left-field success of 1978’s
‘“Werewolves Of London,” Zevon has
seldom had the
commercial success
to match his eritical
appeal. Or as Giant
product manager
Connie Young puts
it, “He’s an Utne
Reader kind of art-
ist.” This fact has

ZEVON

music writer to
suggest that perhaps he’s simply too
good for the masses. It's a theory Ze-
von isn't buying. “If there’s going to be
an assessment of why I don’t sell more
records, I'd be stupid to disagree with
that one, but you know I've always
thought it had as much to do with my
singing abilities as my overwrought in-
tellect. I think I'm singing this record
a little better. I was able to preserve
whatever personality I had without sac-
rificing it to sing in tune.”

In addition to recording at home, Ze-
von also produced the spare album him-
self, a task he says proved to be enjoy-
able, if not somewhat daunting. “Lest [
make it sound that making this record
was too easy, I want you to know that
being responsible for my own budget

Sledge Looks For Comehack
With Virgin’s ‘Blue Night’

B BY CHRIS MORRIS

LOS ANGELES—If there was ever a
soul music evergreen, it is Percy
Sledge’s 1966 hit “When A Man Loves
A Woman.”

The song, a No. 1 pop and R&B hit
upon its release, has seldom been out
of the public ear. The tune was fea-
tured in Oliver Stone’s 1987 Oscar
winner “Platoon”
and last year
served as the title
song for tlre Andy
Garcia-Meg Ryan
film of the same
name. Michael Bol-
ton hit No. 1 on
Billboard’s Hot 100
Singles chart with
his 1991 remake.
But vocalist Sledge—who went on ‘to
score several chart records, including
four top 20 R&B entries on Atlantic
and Capicorn—has been elusive since
the mid-"70s.

However, Sledge will make his re-
turn to a major American label on May
23, when Virgin’s Pointblank imprint
issues “Blue Night,” a new album
which shows off the mighty Sledge
voice in classic Southern soul style.

Sledge says his long absence from
recording stemmed from the near-si-
multaneous retirement of producers
Quin Ivy and Marlin Greene, who
were integral to the recording of
“When A Man Loves A Woman” and
such subsequent Sledge hits as “It
Tears Me Up,” “Warm And Tender
Love,” and “Take Time To Know
Her.”

SLEDGE

“When they retired, [ didn’t want to
do anything,” Sledge says. “I didn’t
even want to go in the studio.”

He adds, “A lot of producers had
been wantin’ to produce me, but they
didn’t know enough about me, I didn’t
feel like they did. I just wasn’t com-
fortable with some of the things they
wanted to do ... It was just so hard
to find somebody.”

Sledge says his slow return to the
public eye began in 1987, when pro-
ducer/keyboardist/songwriter Barry
Goldberg approached him to record a
number for the soundtrack of the com-
edy “Adventures In Babysitting.”

“I think [Goldberg] wanted to hear
my voice, and how strong my voice
was, but he never told me he wanted
to do a session until about a year and
a half later,” Sledge recalls. “He sent
me a package with all these songs in
it, and asked me if I would be inter-
ested.”

As Jerry Wexler, who brought
Sledge to Atlantic in the '60s, recounts
in his affectionate liner notes to the al-
bum, Goldberg and co-producer Saul
Davis ultimately wound up making
“Blue Night,” after a long hunt for fi-
nancing, with the backing of Philippe
Le Bras’ Paris-based Sky Ranch Rec-
ords.

“I don’t think no label would take
me,” Sledge says of his domestic stale-
mate. “Music has changed so, rap stuff
was comin’ on so powerful ... It was
a miracle. It was unbelievable the way
[the new album] came about.”

“Blue Night,” which came to Virgin
via its foreign distribution association

(Continued on page 21)

led more than one .

was harrowing. I allowed myself a 5%
breakage fee for my furniture. Maybe
throwing a fax machine across the room
is a little less controlled than I should

be, but I said, ‘It’s in the budget.””
The biggest problem with producing
himself, Zevon says, was adhering to
any kind of self-imposed deadline. “A
friend of mine used to say when you
hate everything you've done, you know
your record’s finished, and I used to
feel that way. I thought being miserable
was part of honoring the work ethic.”
This time, Zevon had to resort to out-
side indicators. “I told [journalist/song-
writer] Carl Hiaasen I was having trou-
(Continued on page 31)

ii - L44‘ W
Free And Everclear. Art Alexakis of Capitol recording group Everclear puts the
finishing touches on the band’s new album, “*Sparkle And Fade,” which will be

released May 23. Pictured, from left, are Perry Watts-Russell, Capitol Records VP
of A&R; Everclear’s manager Darren Lewis; Alexakis; and mixer Brian Malouf.

G REEN DAY: Earth Day seems to have lost a little
bit of its high-profile cachet over the last few years,
but Mother Earth is fighting back in 1995 with the
25th anniversary of the event’s inception on Satur-
day (22). Earth Day will be celebrated in myriad
ways across the country, all with the prodding re-
minder that we only inhabit the planet, we don’t own
it, and it’s our responsibility to do as little damage
during our time here as possible. Among the various
and sundry festivities is the Na-

25th Earth Day Celebrated In Concert;
Indigo Girls Plan Green Benefit Month

Kooper, Susan Werner, Jesse Colin Young, Ellis
Paul, Paula Cole, Entrain, and From Good
Homes. The day will also include several speakers,
among them Sen. John Kerry, D-Mass., Rep. Ed
Markey, D-Mass., and more than 100 environmental
exhibitors and displays.

EARTH GIRLS: Every day is Earth Day for In-
digo Girls, and to prove it, the Epic Records’ duo is
playing a month of benefit

tional Earth Day Rally, which
happens Saturday (22) on the
Mall in Washington, D.C. Per-
forming will be Boyz I1 Men,
Mary Chapin Carpenter, Saw-
yer Brown, Toad The Wet
Sprocket, Kenny Loggins, the
Mavericks, Bruce Hornsby,

shows, starting May 8. Proceeds
from each performance will go to
American Indian environmental
groups. The Honor The Earth
tour is co-sponsored by Indige-
nous Women’s Network, a coali-
tion of female American Indian

™| activists, and the Seventh Gener-

Shawn Colvin, and Kathy Mat-
tea. The event, produced by
Campaigns for the Environ-
ment, will include a speech by
Gaylord Nelson, the former Wisconsin senator and
governor who conceived of the first Earth Day,
which was held April 22, 1970.

Conecurrent with the concert will be a demonstra-
tion involving a number of environmental groups
including the Sierra Club, the National Audubon So-
ciety, the American Oceans Campaign, and Cam-
paigns for the Environment.

The D.C. event kicks off the evening before (21),
when WHFS and Concerts for the Environment
sponsor a modern rock benefit featuring Toad The
Wet Sprocket, Hootie & the Blowfish’s Darius
Rucker; Natalie Merchant, Collective Soul, and
They Might Be Giants.

Further south, Earth Jam 95 will take place Sa-
turday (22) at Stone Mountain Park in Atlanta. On
the bill are Indigo Girls, G. Love & Special Sauce,
Luscious Jackson, Jeff Buckley, Mike Watt, and
Band de Soleil. All net proceeds from the event will
be donated to the Environmental Fund for Georgia,

Plan It Green’s educational program.

In addition to music, the day will feature stands
from 30 green businesses and organizations that of-
fer environmentally safe products and educational
materials. There also will be an Eco-Exploration
Center that will highlight hi-tech environmental edu-
cation through computers and other hands-on activi-
ties.

In Boston, Mike & the Mechanics will headline
album alternative station WBOS’ Earth Day Concert
and Festival at the MDC Hateh Shell. Also on the bill
are Eddie Money, Arlo Guthrie, Shaw ¢ Blades, Al

by Melinda Newman

the Upper Chattahoochee RiverKeeper Project, and:

ation Fund, a foundation that
funnels money to American
Indian environmental, socially
conscious, and cultural organiza-
tions.

The Seventh Generation will disperse the tour
money to individual American Indian environmental
groups. In addition to playing the dates, Amy Ray
and Emily Saliers of Indigo Girls will visit local res-
ervations.

The tour begins in Madison, Wis., and will trek to
many states, including Minnesota, South Dakota,
Montana, Wyoming, Utah, Colorado, New Mexico,
Arizona, California, Alaska, and Washington.

THIS AND THAT: Michael Bolton has signed
with ICM; Madonna is now with William Morris
Agency ... Chart Beat author Fred Bronson has
just completed an updated version of “Billboard’s
Hottest Hot 100 Hits,” which ranks the top 5,000 sin-
gles based on their chart performance in the top 30
of Billboard’s Hot 100. Published by Billboard
Books, the book features a new No. 1 (but we're not
telling what it is). Chubby Checker’s “The Twist”
topped the first edition, published in 1990.

Bon Jovi drummer Tico Torres is the latest musi-
cian to show his artistic side via an exhibition of his
paintings at New York’s Ambassador Galleries. In
the turn-about-is-fair-play department, modern art-
ist Julian Schnabel makes his Island Records debut
with “Every Silver Lining Has A Cloud,” coming out
later this spring.

L.A’s House of Blues will play host to an Excello
Records tribute night May 28. Among the acts ap-
pearing will be swamp blues king and former Excello
artist Lazy Lester, as well as acts, such as Phil
Alvin, who were influenced by the Excello sound.
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DGC Goes Free Jazz With Boston’s Jasper & Prodigal Suns

B BY GIL GRIFFIN

How does a rapping Rastaman from
Augusta, Ga., fronting an avant-garde,
free-jazz band, get signed to a record
label known primarily for its hard rock
roster?

“God only knows,” chuckles Jasper, a
dreadlocked, rhyming songwriter who
leads the group Jasper & the Prodigal
Suns.

He's kidding, of course, but it is with
some irony that DGC/Geffen Records—
the label whose image is synonymous
with acts like Nirvana and Guns N’ Ro-
ses—is promoting Jasper’s debut al-
bum, “Everything Is Everything.”

“We were known as a hard rock,
long-hair label,” says Wendy Goldstein,
the DGC East Coast A&R representa-
tive responsible for signing Jasper.
“But a label has to constantly reinvent

NOTICE

T0 PCREORMERS, MANAGERS AND AGENTS

IATSE Local 58, the Toronto stagehands
union, has an ongoing dispute with
Paramount Canada’s Wonderland, just
outside of this city. Management refuses
to sign an agreement with our union and
instead, uses less-experienced, low-paid
staff to stage shows at its Kingswood
Music Theatre. We would appreciate your
help in our fight for fairness.

DONT PLAY

PARAMOUNT CANADA'S WONDERLAND

IATSE Local 58

5 Lower Sherbourne Street, Suite 201
Toronto, Ontario, Canada MSA 2P3

Tel: (416) 364-5565 Fax (416) 364-5987

®m§§&@

We are pleased to announce that
the following tenants
have signed leases at

200W57

THE RODIN STUDIOS

FilmAmerica, Inc.

Goat Cay Productions, Inc.
Twentieth Century Fox
Dog Eat Dog Films, Inc.

Stewart E Lane Productions, Inc.

Office Suites From 800 - 5,500 Sq. Ft.

Paul S. Prince
Managing Director

(212) 372-2003

NEWMARK

its roster, and having Jasper broadens
it. Jasper has a lot of things to say, and
the band plays at a higher level.”

Goldstein learned about the group
from field reps in Boston, who heard
about Jasper & the Prodigal Suns from
the multitudes of college students who
crammed into small clubs and coffee-
houses to see the band play a deadly
mixture of consciousness rap, jazz im-
provisation, and a cool splash of reg-
gae—nothing sampled, just pure and
natural sounds.

“They are amazing musicians,” Gold-
stein says. “Their level of arranging is
on a higher level. When they cut the al-
bum, they played everything live and
we took the best takes. They never play
a song the same way twice.”

Because the group has cultivated a
following among college students, Gold-
stein says DGC will strongly push Jas-
per & the Prodigal Suns to college radio
stations and will try to book gigs on col-
lege campuses. “It’s a groovy record I
can just see college kids sitting around
and listening to,” Goldstein says.

“This music has something for every-
body,” Jasper says. “It’s for people who
love hip-hop or who love jazz. We

TAG’s Dead Hot
Workshop Offers
Eclectic ‘10071’

@ BY DAVID SPRAGUE

NEW YORK—Dead Hot Workshop
front man Brent Babb has heard his
band likened to R.E.M. and fellow
Tempe, Ariz., products the Gin Blos-
soms. But the singer/guitarist says he
considers such comparisons to be “lazy
and uninformed,” before going on to in-
sist the quartet is more aptly described
as “Sabbath and Garfunkel.”

“It’s a little bit schizophrenic in a
way,” Babb says. “We're really into
heavy rock, like Kiss and Black Sabbath,
but not to the exclusion of things like

‘Marshall Crenshaw. Why limit it—after

all, there’s only 12 notes and they only
sound good in [a] certain order.”

On “1001,” slated for a June 6 release
on Atlantic’s new TAG imprint, Dead
Hot Workshop rearranges those notes
into some compelling, twisted shapes,
from the jangle-pop of “A,” to the aus-
tere balladry of “Jesus Revisited,” to the
post-ZZ Top boogie strains of “Choad.”

“The thing we’re really pleased with
is that the album has an incredible
amount of depth,” says TAG president
Craig Kallman. “Once people get to hear
a considerable chunk of it, rather than
just a single, they’ll be sold on the band.”

That scenario has already played out

(Continued on page 31)
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DEAD HOT WORKSHOP. Brian

Scott, Steven Larson, Brent Babb,
and Curtis Grippe.

wanted to do something different.”
Jasper, 26, left Georgia for Boston a
few years ago to attend Massachusetts
College of Arts to concentrate on his oil
painting. But after meeting rhyming
guitarist G. Love at a Boston club, the
Night Stage, Jasper dropped the paint-
brushes, picked up a guitar, and started
jamming with G. Love and hiring him-

self out to play at clubs and parties.
Local drummer Django Carranza
and saxophonist Jim Hobbes heard Jas-
per rhyme freestyle and play guitar at
a “rent party” in an apartment in Bos-
ton’s Chinatown and asked him to play
some gigs with them. Bassist Timo
Shanko and percussionist Mackie Bur-
(Continued on page 21)

JASPER & THE PRODIGAL SUNS

. BOXSCORE
b usinessH TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s} Ticket Price(s) Capacity Promoter
ROLLING STONES Perry Lakes Stadium  April 8 $2.335,502 35144 BCL Group
Perth, Australia ($3,150,592 sellout Paut Dainty Corp
Australian)
$69.28/$43.21
EAGLES Blockbuster Pavilion  April 7-8 $2,319.929 36,432 Cellar Door
Charlotte, N.C. Gross Record two
$97/369.50/ seflouts
$39.50
ELYON JOMN/BHLLY JOEL Texas Stadium April 2 $1.841.57% 43541 PACE Concerts
Irving, Texas $50/325 setlout
ROLLING STONES football Park Aprit § $1,388,537 25,148 BCL Group
Adelaide, Australia (82,552,168 sellout Paul Dainty Corp.
Australian)
$69.65/$43.58
HMMY PAGE & ROBERT Patace of Auburn March 31- $1.244.710 40.289% Belkin Prods
PLANT Hills April 1 $45/327 two sl Cear Door
RUSTED ROOT Auburn Hills, Mich. outs
EAGLES Hiel Center April 5 $1,130,795 16,475 Contemporary Prods
St. Louis Gross Record seflout
$76/$66/
346
EAGLES Bradley Center April 10 $1,039,483 14,358 Cellar Door
Milwaukee Gross Record setlout Terry Bassett
$86/350 Presents
JIMMY PAGE & ROBERT CoreStates Spectrum  April 3-4 - $982.290 36.931 Electric factory
PLANT Philadelphia $40/$25 two Concerts
sellouts
TOM PETTY CoreStates Spectrum  Aprtl 7 $500.603 18423 Electric factory
IAYHAWKS Philadelphia $35/$28.50/ sellout Concerts
= $20
VAN HALEM Reunion Arena March 24 $414,160 15,367 PACE Concerts
COLLECTIVE SQUL Datlas $35/325 sellout
Copyrighted and compiled by Amusement Business, a publication of BP! Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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#JSHOWPLACE'

$54 MILLION AT THE BOX OFFICE IN 1994
($17 Million ahead of #2)

#JLIVE EVENT EVER

THE 1994 RADIO CITY® CHRISTMAS SPECTACULAR
OVER 1 MILLION PEOPLE

#7FILM EVENT

WALT DISNEY’S “THE LION KING”
WORLD PREMIERE ENGAGEMENT
at Radio City Music Hall®

#7 SPORTS EVENT

WORLD CUP USA 94™ CLOSING CEREMONIES
STARRING WHITNEY HOUSTON AND KENNY G
produced by Radio City Productions

Thanks to all those

who helped make 1994
another record-breaking year!

Whitney Houston e Janet Jackson e Bette Midler

Tony Bennett ® Salt-N-Pepa ® Gipsy Kings ® Duran Duran
Indigo Girls ® Luis Miguel @ Frank Sinatra

Bonnie Raitt ® Jose Carreras ® The Rockettes®

The Grammy® Awards ® The MTV Music Video Awards
The ESPY Awards ® Barney™...Live at Radio City!

The Radio City Music Hall® Christmas

Spectacular at the Grand Palace, Branson

“Miracle on 34th Street” Film Premiere

World Cup USA 94™ Opening and Closing Ceremonies
Walt Disney’s “The Lion King” Film Premiere

...and many more.

=00

PRODUCTIONS

*Amusement Business Year-End Rzport
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Marvin Davis Eyes Music Opportunities

W BY DON JEFFREY
and ED CHRISTMAN

NEW YORK—1In another indication of
the growing attractiveness of the music
business, sources say financier and for-
mer movie mogul Marvin Davis is ex-
ploring ways to enter it.

Daxis (not to be confused with Martin
Davis, the former chief executive of
Paramount) once owned the 20th Cent-
ury Fox film studio. Before that, he
made his fortune in the oil business. He
is said to be looking into music opportu-
nities with his son John, who oper:tes a
film and television production company.

Among those believed to have talked
with the Davises is Tommy Boy Records
founder Tom Silverman. Silverman,

whose contract with Tommy Boy’s own-
er Warner Music Group ran out March
31, has spent the last few months looking
for an alternative deal in case his negoti-
ations with Warner prove unsuccessful.
Although the contract has expired, talks
between Warner and Silverman contin-
ue, according to sources. In addition to
Davis, Silverman is also said to have had
conversations with Viacom, which has
publicly stated that it may start a record
label.

Marvin Davis operates his various
business interests through Beverly
Hills-based Davis Cos. Spokesman Lee
Solters said at press time that Davis was
unavailable for an interview and that he
would not comment on speculation. Sil-
verman was also not available for com-

ment.

John Davis runs a Los Angeles-based
independent film and TV company,
Davis Entertainment, which produced
“The Firm” and “Grumpy Old Men,”
among other films. His spokesman Paul
Bloch says he is unaware of any at-
tempts by John Davis to enter the music
business.

One Wall Street source says, “Marvin
Davis is a very smazt fellow, and he’s got
a lot of money. He's been interested in a
lot of things in the pust four or five years,
but he hasn’'t done much.”

In the past year, Davis has been
granted a license to enter the gaming
business in Atlantic City, N.J., but he
has made no attempt yet to buy or build
a casino.

FOXVIDEO AIMS TITLES AT TODDLERS

(Continued from page 6)

Stores and a few other chains, they
failed to make a significant impact. “We
dipped our toe in the water,” says Fox
marketing director Deborah Mitchell.
“We learned from the mistakes we
made and regtouped.”

Part of the solution, Mitchell says,
was to place two episodes on a cassette
with a $9.98 suggested list. She expects
the titles to retail for as low as $7.50-$8,
attracting impulse buyers with spare
cash. “It’s more 'toons for the dollar,”
Mitchell adds. Fox Kids includes four
tapes of “Carmen Sandiego” and one
each of “Bobby’s World,” “The Tick,”
and “Eekstravaganza,” all shows rank-
ing high on the network schedule. For
some titles the target age group goes as
high as 11-year-olds.

They’re especially popular among
mothers, “who are making the purchas-
es,” Mitchell says. “Mothers consider
them quality entertainment.”

FoxVideo will package Fox Kids in
cardboard sleeves. not the more expen-
sive vinyl clamshells that can bump
suggested list over $10. The studio also
doesn’t want the line confused with its
clamshelled $19.98 Family Entertain-
ment movies.

Recently, nearly every supplier has
put the preschool market at the top of
the priority list. The category has be-
come strong. say some suppliers, be-
cause it is one of the few remaining pur-
chase areas still controlled by parents.

“It’s aboom market because once the

kids get older they have more choices
like video games and more influence
over their parents,” savs MCA Home
Entertainment VP of creative affairs
Suzi Peterson. “When theyv're young,
parents make the choice.”

MCA made its entry into the
preschool market earlier this year with
three “The Adventures Of Timmy The
Tooth™ titles, which to date have cumu-
lative sales of nearly 500,000 units.

As Fox Kids expands, it likely will in-
clude direct-to-video episodes, bypass-
ing broadeast. “That’s been identified
as a priority,” says Mitchell, although
content “is still to be determined.”

While some of the properties in Bue-
na Vista’s “Bright Beginnings” are
lesser-known titles, such as the chil-
dren’s book adaptations of “Spot” and
“The Hungry Caterpillar” and DIC
Toon-Time’s “Rimba’s Island,” the lead
titles are from parent-friendly Jim
Henson.

The Jim Henson Preschool Collec-
tion includes “Mother Goose Stories:
Mary Had A Little Lamb,” “Humpty
Dumpty,” and “Yes, I Can Be A
Friend.”

“It’s a better way for mons to recog-
nize the best videos available,” says
Buena Vista senior VP of marketing
Dennis Rice.

In typical Buena Vista fashion, the
preschool line will have an extensive
marketing launch, with consumer mail-
in offers and on-pack giveaways.

Consumers who purchase any two ti-
tles in the “Bright Beginnings” collec-
tion can receive five placements for $6.
The placements feature Mickey and
Minnie Mouse, the Muppets, Spot, and
the Hungry Caterpillar and are de-
signed as a learning tool. The offer is
good Aug. 8-Dec. 31.

Each Henson title will include a free
set of Colorforms Stick-Ons. The video-
cassette front cover will flip out to serve
as the Colorforms play surface.

An additional set is available for $1
by mail.

In addition, each “Bright Begin-
nings” video will include a 12-15 page
activity book themed for each title. The
book includes learning games for the
tots as well as a parenting section called
the “Experts Corner.”

All titles in Buena Vista’s preschool
collection hit stores on Aug. 11.

In a separate preschool promotion.
Buena Vista will release “Winnie The
Pooh: Growing Up the latest title in
the Pooh Learning Series, introduced
last vear.

The new Pooh title is priced at
$12.99 and offers a $2 instant rebate
when consumers purchase any other

Pooh title. An additional purchase of

Winnie the Pooh-themed Fruit of the
Loom children’s clothing is also re-
quired.

A free pack of six tlasheards is in-
cluded with each cassette. Street date
is July 21.
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* Concerts & Showcases

* Music Video Premiers

* 450 Seat Dinner Cabaret

* Film & TV Shoots

* Outside Promoters Welcome

RESTAURANT & BAR

* Film Shoots

* Rehearsal for Tours

* Full Concert Sound & Lighting
0’ wide Stage 30’ ceiling height

* 750+ Reception Space

* 35mm, 70mm & 16mm Projection
* Security Lighted Parking

7950 SUNSET BOULEVARD/AT THE SUNSET STRIP ¢ (213) 848-3677

ST. PETERSBURG, FLA.: “It has all the rock’n’roll ingredients—guitars and cars,
songs about drag queens and beauty queens, the blues, God and the devil,” Men
From Earth singer/guitarist Robert Vessenmeyer says of the band’s “Real
Fine Drag” CD, released on the group’s own Rip-Off Records. The disc is the first
release from the outfit, which also includes guitarist/vocalist Stephen Vessen-
meyer, guitarist Jeremy Thomas, bassist Billy Wells, and drummer Shane

Wanek. Since forming in 1990, the Earthlings have landed gigs at several re- |

gional showcases, opened for Hootie
& the Blowfish, NRBQ, and Flat
Duo Jets, gotten their song “Sexual”
on Musician magazine’s “Best Of The
BUBS, Vol. 4” CD, and in February
nabbed a JAMMY (Florida music
award) for best rock band. Over the
vears, the quintet’s approach has
metamorphosed from a jangly alterna-
tive sound to one marked by heavier
guitars balanced with three-part vocal
harmonies. This sonic blend of the Beatles, Neil Young, and Paul Westerberg
has proven attractive enough to move about 800 copies of “Real Fine Drag,”
which has gained airplay for the track “Mary Jane” on commercial and noncom-
merecial stations around Florida. The group’s rootsier, acoustic side—heard re-
cently on Tampa Bay-area airwaves via unplugged performances on soft rock
outlet WHPT and community radio station WMNF—will be displayed on “The
Highland Sessions,” 13 tunes recorded lo-fi on a four-track with area musicians,
including the Hayseeds, Will Quinlan, and Genitorturers guitarist Jerry Out-
law. The cassette is due for a May release on Rip-Off, with Men From Earth
blasting oft for an Eastern U.S. tour this summer. Contact Robert Vessenmeyer
at 813-577-1968. PHILIP BOOTH

MEN FROM EARTH

BOONE, N.C.: With a goofy sense of humor and rollicking live shows, Sticky is good
for a laugh—in the best sense of the word. “I think that the whole idea of getting
in front of people and making noise is kind of a silly notion,” savs guitarist/-ocal-
ist Chip Taylor. “There’s a time and place to really take yourself seriously, and I
also think there would be a time to throw in a joke. [ hate the bands that are wor-
ried about impressing all the guitarists in the audience. I'd rather be entertain-
ing.” Luckily, Sticky packs an impressive punk-pop punch along with the punch
lines, as exhibited on its new CD. “Gagwagon.” on Salt Lake City's Flatline label.
The band comes off like a cross be-
tween a Southern-fried Weezer and
the Archers Of Loaf with such termi-
nally eatehy songs as “Binocular,”
“Vertigo.” and “Maxwell’s Silver Hon-
da.” Sticky has spearheaded a revital-
ization of the Boone music scene, even
helping form a label (Wee-Knee
Records) to release singles and tapes
by local acts. Sticky’s own seven-inch
debut—“Sycophant/Francisco Cabr-
era”—sold out its initial pressing of 500
and was added at numerous regional college radio stations, including WASU Ap-
palachian State University, Boone; WXYC University of Noith Carolina, Chapel
Hill, N.C.; WQF'S Guilford (N.C.) College; and WXJM James Madison Univer-
sity, Harmisonburg, Va. Hometown shows regularly draw hundreds of sweaty
undergrads, and “Gagwagon” has been selling briskly at local record stores in
its first few weeks of release. The quartet—which also includes guitarist/vocal-
ist John Hawkins, bassist Dave Alston, and drummer Jon Leeds—has already
recorded new demos at Cracker front man David Lowery's Sound Of Music
studios in Richmond, Va. Contact Billy Maupin at 919-967-8628. KEN JOHNSON

STICKY

CLEVELAND: The seventh annual Undercurrents music conference will take place
May 18-20 here, when some 125 bands showease at clubs in the Flats entertain-
ment district and the Near West Side. Among the scheduled performers are
Columbus’ Watershed. signed to Epic Records (Continental Drift. Aug. 23, 1993),
Cleveland stalwarts the Adults and Greenhouse 27, and such up-and-coming
bands as Paranoid Lovesick, Deaf Children At Play, and World In A Room. A
trade show and panel discussions on such topics as marketing, technology, and ca-
reer’ planning will take place at the Agora entertainment complex in midtown.
Members of showeasing bands can get into shows for free, but industty person-
nel will be charged, says Undercuirents director John Latimer Jr. Bands that
have won major-label deals following Undercurrents dates include Dink, a Kent,
Ohio, group signed to Capitol; Catch 22, a Cleveland rap group inked with Pro-
file; and Rusted Root, a Pittsburgh band on Mercury (Continental Drift, Nov. 11,
1992). For more information, phone or fax 216-463-3595. CARLOWOLFF

ROCK CLIMBING: Shiner, who appeared in Continental Drift in the June 18, 1994,
issue, has signed with A&M. The band has changed its name to Lustre.

14

www americanradiohistorv com

BILLBOARD APRIL 22, 1995



www.americanradiohistory.com

Artists & Music

10,000 MANIACS ADD TWO FACES, PLAN TO RECORD NEW ALBUM

(Continued from page 1)

Natalie Merchant, who left to pur-
sue a solo career in 1993.

The band is unsigned after part-
ing with Elektra Records two years
ago. “We are going to make the
record we want to make, and then
we'll leave the shopping to [manag-
er] Peter l.eak. We don’t want
someone [from a label] to get in-
volved yet. We just want someone to
write a big check at the end,” says
keyboardist Dennis Drew with a
laugh.

“After Natalie left in the fall of
1993, we toyved with the idea of put-
ting out a really underground
record with no singing on it,” Drew
continues. “But that was just a
goofy idea.”

Instead, the band recruited gui-
tarist John Lombardo and Ramsey,
who, as acoustic duo John & Mary,
had opened for 10,000 Maniacs on
tour. Lombardo was a founding
member of the Maniacs, but had left
the band by 1986.

John & Mary recorded two grace-
ful, stirring albums for Rykodise be-
fore they joined the Maniacs’ fold.
For now, the duo is on hold.
“Months or years later, when we
dust John & Mary off, maybe there
will be more response,” Lombardo
says. “We got good critical re-
sponse, but our sales were negli-
gible. 'm continually shocked when
I see how little we actually sold.”

“It was very natural to go with

John & Mary,” says Drew. “It was
unspoken, really. It was one of those
ideas that looked good on paper; we

Just needed to see if it would really

work.”

A few months after Merchant’s
September 1993 departure, Lom-
bardo and Ramsey began writing
with the remaining members of the
band—Drew, guitarist Rob Buck,
bassist Steve Gustafson, and drum-
mer Jerome Augustyniak.

“We put together 13 or 14 songs,”
says Drew. “And we thought, let’s
find out if this really does work.” So
during the spring of 1994, the refan-
gled band did a few gigs to see how
the new setup felt live.

“The first gig we did that spring,
there was a big banner hanging
from the balcony saying, ‘Welcome
Mary “Sammy Hagar” Ramsey,” ”
says Drew of the obvious reference

to the singer who replaced David
Lee Roth in Van Halen.

After those initial outings. “we
said, ‘“This is for real. Now, let's set
about writing 13 or 14 good songs,’ ”
Drew says.

Last month, the band road-tested
the new material by playing sold-
out club gigs in the Northeast, in-
cluding stops in Boston; Philadel-
phia; Washington, D.C.; Pittsburgh;
Buffalo, N.Y.; and New Haven,
Conn.

“The band just wanted to go out
and play and see how the fans react-
ed,” says Leak. “We went to great
pains to make sure that people knew
that Natalie wasn’t in the band. All
the advertising spots listed band
members, and we told the clubs that
if people called and asked, to make
sure and tell them. We wanted peo-
ple to know that Natalie wasn’t in
the band and have people come
along with an open mind. I think
there were a lot of people who came
out of curiosity.”

In between performing new num-
bers like “Smallest Step,” “Once A
City,” and “Girl On A Train,” the
band sprinkled in such hits as
“What’s The Matter Here” and
“Trouble Me.”

“We don’t have a problem doing
that,” says Drew, adding that while
Merchant wrote most of the lyrics,
the other hand members usually
wrote the musie. “We’ll always play

é’ mg I'y the J{vgccjiki]k-r's daughier

a little of our back catalog, but we're
not a tribute band.”

Obviously not, but 10,000 Maniacs
have a rich heritage. The band,
which formed in the early '80s in
Jamestown, N.Y., blended alterna-
tive rock with a folkie sound.

After releasing an EP (“Human
Conflict Number Five™) and an al-
bum (“Secrets Of I Ching”’) on
Christian Burial Records, the band
signed with Elektra, which released
the Maniacs’ major label debut,
“The Wishing Chair,” in 1985. Five
albums followed, including three
that went platinum: “In My Tribe,”
“Our Time In Eden,” and “MTV Un-
plugged”—which arrived just after
Merchant announced she was leav-
ing the band.

Lombardo, who left after the re-
lease of “The Wishing Chair,” likens
the club gigs and the feeling of ex-

citement among the band members
to the beginning days of the Ma-
niacs.

“It feels very similar to the early
days,” he says. “There’s a sense of
anticipation. Despite all the success
the group has had, there’s really a
feeling of a unified challenge. We
know there's not going to be any au-
tomatic acceptance. For that reason,
it really parallels the kind of high
hopes we all had at the very begin
ning.”

What has changed since the be-
ginning is that the band members
have all grown up, making it possi-
ble for Lombardo to come back and
not worry about the claustrophobic
feelings that had led to his depar-
ture.

“I just needed a little indepen-
dence at that point; I’d been in the
band for five or six years straight,”
Lombardo says. “I was having trou-
ble in my own mind giving up every-
thing for the cause of the group.
Now the band's grown, we can all
lead separate lives.”

The band members are aware that
Merchant’s first solo album will
come out on Elektra in June and
that they won't have a record out be-
fore late 1995 or early 1996. “But
you can’t get into a game about
putting out our record before hers
or whatever,” says Drew, “We just
have to do whatever’s necessary to
niake a good record.”

s

his is the end, [?eautlfu/ friena], the end
Ofour elaborate p/ans, the end
Ofeverytlzing that stands, the end
No sa][ety or surprise, the end

I'll never look into your eyes,

Again
This is the end >’

© 1966 Doors Music
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BILLBOARD'S WEEKLY COVERAGE

BLONDE AMBITION:
Many in the industry are say-
ing that 1995 may be the
Muffs’ year, and judging
from their second Reprise re-
lease, “Blonder And Blonder,”
that certainly could hold true.

The aggressive punk-pop
trio led by the poignant vocals
of Kim Shattuck saw minimal
commercial success, yet gar-
nered critical acclaim, for its
self-titled 1993 debut for the

Essra Revisited. Essra
Mohawk, the renowned
fernale singer/songwriter,
who due to an editing snafu
was referred to by the wrong
gender here last week, will
perform May 2 at the Sutler
in Nashville at a release party
for her Schoolkids Records
set, “Raindance.” Beginning
this week, artwork, bio info,
and sound bites from her
album will be featured at
http://www.schoolkids.com/
skr/label/essra on the label's
Internet World Wide Web
site.

label.

This time around, with a set
of 14 songs (in 835 minutes) full
of ecrunchy guitars and me-

OF

lodic hooks, the label is opti-
mistic about the commercial
viability of the Muffs.

Geoffrey Weiss, product
manager at Warner Bros. and
Reprise, says “The Muffs”
didn’t take off for a variety of
reasons.

“We were starting from a
place where first we had to es-
tablish their identity,” he
says. “And there wasn’t a
track that we could slam home
at radio. This time, we have
established their identity, and
we have [the first
single] ‘Sad Tomor-
row,” and commer- L
cial alternative ra-
dio is much more
guitar-driven now.”

Airplay for “Sad
Tomorrow” is
building slowly.
WREV/KREV
(Rev 105) Minnea-
polis and XTRA-
FM (91X) San
Diego are among
the early believers.

At MTV, the Los
Angeles-based
band was greeted
with a warmer re-
ception this time
around. *“120 Min-
utes” has been airing the clip,
which was directed by Mark
Kohr of Green Day and Pri-
mus fame. The clip has also
been accepted for the net-
work’s “Alternative Nation”
show, according to Weiss.

The trio’s tour with Veruca
Salt of 1,000- and 1,200-seat
venues also should add fuel to
the Muffs’ fire. The trek be-
gins April 20 in St. Louis and
goes through at least May 13
in New Orleans.

Adds Weiss, “The Muffs are
fun, but still tough and loud—

[

R e

HOT PROSPECTS

FOR THE

U P R

Majestic Debut. “Mary,” the full-length debut from San
Francisco’s hidden treasure Her Majesty The Baby on

- Homeless Records, is one indie release album alternative radio
shouldn’t overlook. The band's lush vocals and fiery lyrics are
garnering top phones at college KUSF in town.

REGIONAL HEATSEEKERS #1°5S

MOUNTAIN

Shgniq Twain, The Wozan InﬁAie -

EAST NORTH CENTRAL
~ Kut Klose, SurrengeL |

’ NORTHEAST
| Letters ToﬁCleo, Aurora Gory Alice

HEATSEEKERS

COMPILED FOR WEEK ENDING APR. 22, 1995 FROM A NATIONAL SoyndScan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
% — SAMPLE OF RETAIL STORE AND RACK gg&%?LERSPgﬁgspggb%ggE& illlll top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately
w S % Sl a = ' ineligibie to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
T g < ‘g ’;‘ I | ARTIST TITLE (O Albums with the greatest sales gains. © 1995, Billboard/BPI Communications.
= = O | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
* %% NO.1 % % % 21 20 3 JOHNNY CLEGG & SAVUKA RHYTHM SAFARI 53912/PRIORITY (10.98/17.98) IN MY AFRICAN DREAM
1 1 11 SUBWAY BIv 10 530354/MOTOWN (9.98/13.98) GOOD TIMES @ — 1 KMFDM wax TRAX 7199+/TVT (10.98/16.98) NIHIL
2 ? ] SHANIA TWAIN MERCURY 522886 (10.98 EQ/15:98) THE WOMAN IN ME 23 18 n ADAM SANDLER WARNER BROS. 45393 (9.98/15.98) THEY’'RE ALL GONNA LAUGH AT YOU
@ 11 4 ELASTICA DGC 24728+/GEFFEN (10.98/16.98) ELASTICA 24 | 25 | 26 | USHER LAFACE 26008/ARISTA (9.98/15.98) USHER
4 5 4 KUT KLOSE KEIAVELEKTRA 61668/EEG (10.98/15.98) SURRENDER @ —_ 1 THE ORB ISLAND 524099 (10.98/15.98) ORBUS TERRARUM
5 3 3 | MORPHINE RvoDISC 10320* (11.98/17.98) YES 26 | 28 | 8 | MURDER SQUAD GW.K/DJ WEST 124040*RAL (9.98/16.98) MURDER SQUAD NATIONWIDE
6 ) — | ! | RACHELLE FERRELL BLUE NOTE 27820/CAPITOL (9.98/15.98) FIRST INSTRUMENT 21 | 19 | 17 | THE FLAMING LIPS wARNER BROS. 45334* (7.98/11.98) TRANSMISSIONS FROM THE. .
@ 8 8 | LETTERS TO CLEOQ CHERRY DISC/GIANT 24598 (9 98/15.98) AURORA GORY ALICE 39 | 18 | 4 P.M. NEXT PLATEAU/LONDON 828579/ISLAND (10.98/15.98) NOW’S THE TIME
9 | 38 | LARI WHITE Rea 66395 (9.98/15.98) WISHES 29 | 26 | 6 | MIKE WATT cowmein 67086+ (10.98 s om BALL-HOG OR TUGBOAT?
I_§ 16 WY (CRIMEIBOSSisUnv: (960 52) AL TG 30 | 32 | 6 | BROTHA LYNCH HUNG sLACK MARKET 53967PRIORITY (1058/17.98)  SEASON OF DA SICCNESS
10 1_T_JEe CORROSION.OF CONFAMIM[TY)couuneis(65208 10,96 vl 98 Rl R CE 31 | 31 | 4 | BROTHER PHELPS ASYLUM 61724/FEG (10.98/15.98) ANY WAY THE WIND BLOWS
4 BETTER THAN EZRA I d DELUXE
@ ! > B kY} 33 23 | R.B.L. POSSE IN-a-MiNUTE 8700 (9.98/15.98) RUTHLESS BY LAW
12 4 2 BIG L cOLUMBIA 53795 (10.98 EQ/15.98} LIFESTYLEZ OV DA POOR & DANGEROUS - m
33 24 17 SHENANDOAH LIBERTY 31109 (10.98/15.98) IN THE VICINITY OF THE HEART
(13)| 17 | 3 | BLESSID UNION OF SOULS emi 31836 (10.98/15.98 HOME
k1) 34 11 THE NEW LIFE COMMUNITY CHOIR/JOHN P. KEE veRiTY 430100IVE (10.98/16.98)  SHOW UP!
14 12 13 | GILLETTE 5.055. 11102/200(11.98/15.98) ON THE ATTACK
40 3l KEN MELLONS 7 . b KEN MELLONS
15 | 13 | 10 | MARTIN PAGE wercury 522104 (10 98 Ea/15.98) N THE HOUSE OF STONE AND LighT | | (39D ERC 53746 538 EAIS 58)
16 | 15 | 12 | THE ROOTS boe 24708+/GEFFEN (10.98/15.98) DO YOU WANT MORE?!!1?7! g ¢ IR G Ce ey L= g
17 | 16 | 39 | TYPE O NEGATIVE ROADRUNNER 9100 (2.98/16.98) BLOODY KISSES 37 | 23 | 2 | SONS OF ELVIS PRIORTY 53896 (9.98/13.98) (GLOIEAY
29 29 RAPPIN' 4-TAY CHRYSALIS 30889*/EMI (10 98/15.98) DON'T FIGHT THE FEELIN’ 38 30 3 ROTTIN RAZKALS ILLTOWN/MAD SOUNDS 530461 //MOTOWN (9.98/15.98) ROTTIN TA DA CORE
19 1 10 | 2 | KING TEE nca 11146 (9.98715.98) WV LIFE — | 5 | RICHARD CLAYDERMAN RODVEN 3139 (10.98/16.98) ONE MUSICAL WORLD
20 27 19 | RUSTED ROOT MERCURY 522713 (9.98 EQ/15.98) WHEN | WOKE 40 37 5 GEORGE DUCAS UBERTY 28329 (9.98/13.98) GEORGE DUCAS

Ils Bl

CHART

put the group on a formal

promotional tour. N
Back in 1993, when the la-
bel signed the group, B.C.

(a k 2 Athemus Chevis) of

the quartet landed its song
“The Swang” on R& B power-
house KKBT (the Beat) Los
Angeles. B.C. scored again
this February by landing the
group’s first single, “I'd
Rather Be Alone,” on the
Beat again, which has been
airing the single ever since.
B.C. even took it upon him-
self to person-
ally call report-
ers to spread
the word about

I\

" WEST NORTH CENTRAL

[ o Shania Twain, Thg Woman In Me

N

PACIFIC
jlasiica, Elastica o

l Sons Of Elvis, Glodean

MIDDLE ATLANTIC

IV Xample.
This week,
“1’d Rather Be
Alone,” is No. 45
on Hot 100 Sin-
gles and No. 50

=/

i , on Hot R&B

! S
SOUTH ATLANTIC
Kut Klose, Surrender

Singles.
“We didn't

N

~ SOUTH CENTRAL
Crime ?°E' _AI/ T_The G_ame

THE

REGIONAL

ROUNDUFP

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
Shania Twain, The Woman In Me
Johnny Clegg/Savuka, In My African Dream
Morphine, Yes
Lari White, Wishes
Gillette, On The Attack
Subway, Good Times
Wilco, A.M
Letters To Cieo. Aurora Gory Alice
Elastica, Eiastica
Blessid Union Of Souis, Home

(2 5 (3 SLEREN o5 (8 52

—

SOUTH ATLANTIC
Kut Klose, Surrender
Rachelle Ferrell, First Instrument
Subway, Good Times
The Roots, Do You Want More?!!1771
Big L, Lifestylez Ov Da Poor & Dangerous
Shania Twain, The Woman in Me
New Litfe Community Choir, Show Up!
Letters To Cleo, Aurora Gory Alice
Usher, Usher
Crime Boss, All in The Game

OROJOFIJOFCERIRE S

—

the antidote of the depressing
and dark stuff out there.”

SHINING EXAMPLES:
The guys in Los Angeles-

based R&B vocal quartet IV
Xample have been working
hard promoting its MCA de-
but, “For Example,” due
April 25, long before the label

want it out that
early, because
we were afraid
it would burn
out,” says Mari-
lyn Batchelor,
national direc-
tor of marketing
for black music at MCA. “We
tried to get it off, but listen-
ers began calling us at the of-
fice.”

MCA nixed its original
plans to release the single in
March and moved it up to Fe-
bruary. The song quickly
grew at top 40 and R&B ra-
dio simultaneously, according
to Batchelor.

The label then sent the
group to several radio con-
ventions and landed it on
such syndicated radio pro-
grams as “Countdown With

BY CARRIE

N G S

BORZILLO

Walt Love,” which at the time
was syndicated by Westwood
One. The group also per-
formed at two Miss Hawaiian
Tropic pageants in Orlando
and Daytona Beach, Fla,, in
March.

After its appearance at the
Impact Super Summit Con-
ference IX on Saturday (22),
IV Xample embark on an
East Coast radio and retail
promotional tour.

Bar Music. Three years after
his critically acclaimed debut,
singer/songwriter/pianist AJ.
Croce is back with “That's Me
In The Bar,” released April 11
on Private Music. The

- impressive set features a slew
of guest musicians, including
Ry Cooder on mandotin and
guitar. The album is being
serviced to album altemative
radio this week. Croce hits
the road May 5 with stops in
New York and Los Angeles
along the way.

IV Xample will perform on
BET’s “Video Soul” May 1.

ROAD WORK: Mute’s Si-
mon Bonney is on the road
through May 11 playing
songs from his new album,
“Everyman.”
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 80 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data, This data is used in the Hot R&B Singles chart.

A K
AR ER AR
o |5 | B | TITLE o || = | TITLE
ZE | S | & | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| & | ARTIST (LABEL/DISTRIBUTING LABEL)
WATER RUNS DRY
ok NO. 1 =% 68| 9 | Bovz ii MEN (MOTOWN)
Ak BF ¥OU \ SO FINE
4112 RAPHAEL SAADIG (EPIC SOUNDTRAX) 1 what No. w7 MINT CONDITION (PERSPECTIVE}
THIS IS HOW WE DO IT ON BENDED KNEE
(D] 3|1 MONTELL JORDAN (PMP/RAL/ISLAND) 4036 | 31| 50V7 i MEw (MOTOWN)
BABY YOU'RE SORRY NOW
31 1|17 Branpy (aranticy 41132 | 7 | Z0ANE (LLTOWNMOTOWN)
FREAK LIKE ME FREEDOM
4] 2| 12| ADiNA HOWARD (MECCA DONEASTWESTEEG) 60 | 2 | VaRIOUS ARTISTS (MERCURY)
RED LIGHT SPECIAL THE WAY THAT YOU LOVE
51619 ¢ (LAFACE/ARISTA) 2|2 VANESSA WILLIAMS (WING/MERCURY)
CANDY RAIN ISITM
6 | 5 | 20| S5UL FOR REAL (UPTOWNIMCA) 44408 MONTECO (FEATURING IMMATURE) (MCA)
GRAPEVYNE WHEN U CRY | CRY
111 12] BROWNSTONE (MLVEPIC) 45| 44| 7 | jEsse (UNDERWORLDICAPITOL)
DEAR MAMA HY GUY
8 17| 9| Zpac anTerscore) 49| 4 | DIANAKING (WORK/COLUMBIA}
COME ON EVERY LITTLE THING | DO
91 9| 9 | BARRY WHITE (A&MPERSPECTIVE) 58 | 2 | Sout FoR ReAL (UPTOWN/MCA)
FOR YOUR LOVE LET'S DO IT AGAIN
12110 | Srevie WONDER (MOTOWN) 48|39 | 12 | BEcRGIRL (KAPERIRCA)
THINK OF YOU BEST FRIEND
B3| 3| UsHer (aracemrisTa) 50| 4 | BRanDY (ATLANTIC)
IF YOU LOVE ME CRAZIEST
12| 8 [ 25| grownsTone (MJJ/EPIC) 50[46) 5 NAUGHTY BY NATURE (TOMMY BOY)
{ APOLOGIZE SOMEONE TO LOVE
13| 10| 25| 4\7a Baker (ELEKTRA/EEG) 75| 2 | JON'B. FEATURING BABYFACE (YAB YUM)
MY LIFE CAN | STAY WITH YOU
16 19| Wary ) BLice (wPTownMCA) 52 | 43| 23 | GRRYN WHITE (WARNER BROS.)
Joy TAKE IT TO THE FRONT
191 27| lackstreer inTERSCOPE) (B3| 51 | 6 VYBE (ISLAND)
ANSWERING SERVICE MAKE SWEET LOVE TO ME
16 | 15 | 18 | GERALD LEVERT (EASTWEST/EEG) 55 | 8 | THE WHISPERS (CAPITOL)
THIS LIL’ GAME WE PLAY SAFE + SOUND
17117119 | sigway sV 10MOTOWN) (D) 65| 6 DJ QUIK (PROFILE)
CREEP MARY JANE (ALL NIGHT LONG)
18 | 14| 26 | (T AracearisTA) 56 |42 | 17 | GaRY)) BLiGE (UPTOWN/MCA)
I'M GOIN' DOWN IF ONLY YOU KNEW
19 (18 | 19 | yary' ). BLIGE (UPTOWN/MCAY 57|53 | 10| by peRRY (GRPIMCA)
THANK YOU IF YOU THINK YOU'RE LONELY NOW
20120 | 11| govz i MeN (MoTowN) 59 | 28 | e HAILEY OF JODECI (MERCURY)
CRAZY LOVE SOUL SEARCHIN’ .
251 10| RIAN MCKNIGHT (MERCURY) 59| 56| 10| {ESHELL NDEGEOCELLO (EPIC SOUNDTRAX)
NEXT TIME KEEP IT RIGHT THERE
(@) 29| 6 GLADYS KNIGHT (MCA) 62 | 3 | CHANGING FACES (SPOILED ROTTENBIG BEAT)
JUST ROLL NEVER FIND SOMEONE LIKE YOU
(2 23| 10 FABU (BIG BEAT/ATLANTIC) 611 4 | REITH MARTIN (RUFFHOUSE/COLUMBIA)
CAN'T YOU SEE GET LIFTED
33| 3| Tomaw reat. HENOTORIOUS B1G. ommy Bov) | | 82| 57 | 6 | GE murRay uive)
BIG POPPA I'D RATHER BE ALONE
25| 22| 19 | Tii¢ NOTORIOUS B.1.G. (BAD BOV/ARISTA) 731 4 |y xampLE (Mca)
BEFORE | LET YOU GO | LIKE WHAT YOU'RE DOING TO ME
%213 BLACKSTREET (INTERSCOPE) 0|2 | jova (ATLAS/PERSPECTIVE)
| LIKE LOVE OF MY LIFE
K KUT KLOSE (KEIAELEKTRAVEEG) — | 11| BeBE & CECE WINANS (CAPITOL)
| WANNA BE DOWN I'LL BE AROUND
28| 24|33 | granpy (ATLANTIC) 72| 5 | RAPPIN' 4-TAY (CHRYSALIS/EMI)
GOING IN CIRCLES DON'T TAKE IT PERSONAL
0|2 LUTHER VANDROSS (LV/EPIC) —|! MONICA (ROWDY/ARISTA)
EMOTIONS I'M GOING ALL THE WAY
3815 | Town (LUKE) 68 | 64 14| SoUNDS OF BLACKNESS (PERSPECTIVE)
RUB UP AGAINST YOU HOLIDAY
31| 9 | FREDDIE JACKSON STREET LIFESCOTTI BROS.) 69| 71| 3 | (iewaT LArcE (EASTWEST/EEG)
KEEP THEIR HEADS RINGIN' GET DOWN
@D 34| 5 DR. DRE (PRIORITY) 70 67| 17| CRaig mack (BAD BOY/ARISTA)
| CAN CALL YOU -Luv
3[26 10 PORTRAIT (CAPITOL) @ —| 1 E-40 (FEATURING LEVITI) (SICK WID' ITAIVE)
WHY WE SING WATERFALLS
34| 28 | 18 | ki FRANKLIN (GOSPO-CENTRIC) — | 5 | TLC (LAFACE/ARISTA)
@ 5413 GIVE IT 2 YOU 73169 4 | DABSIDE
DA BRAT (SO SO DEF/WORK/COLUMBIA) DA BRAT & THE NOTORIOUS B.L.G. (S0 SO DEF)
I'LL BE THERE...,YOU'RE ALL | YOU GOTTA BE
451 4 | METHOD MANM.J. BLIGE (DEF JAM/RAL) — | ! | Desree (550 MUsICEPIC)
{T'S BEEN YOU LET'S GET IT ON
3735 | 6 | 4NiTa BAKER (ELEKTRA/EES) 75| 63 | 14| Siiagna RANKS (EPIC STREET/EPIC)
() Records with the greatest airplay gains. © 1995 Billboard/BPI Communications.
1] 1|4 | BEHAPPY 14|19 4 | WITH OPEN ARMS
MARY J. BLIGE (UPTOWN/MCA) RACHELLE FERRELL (MANHATTAN/CAPITOL)
21—11 PRACTICE WHAT YOU PREACH 152115 | OON'T WANT TO KNOW
BARRY WHITE (A&M/PERSPECTIVE) GLADYS KNIGHT (MCA)
3 || | | CONSTANTLY 16| 10 | 24 | THE RIGHT KINDA LOVER
IMMATURE (MCA) PATTI LABELLE (MCA)
41214 U WILL KNOW 171131 2 EVERY DAY OF THE WEEK
B.M.U. (BLACK MEN UNITED) (MERCURY) JADE (GIANT)
5 1 | 1 BELONG TO YOU 18 | 25 | 15 | STROKE You UP
TON! BRAXTON (LAFACE/ARISTA) CHANGING FACES (SPOILED ROTTEN/BIG BEAT)
6 | 3 | g | HERE COMES THE HOTSTEPPER 19 41 | NEVER KEEPING SECRETS
INI KAMOZE (COLUMBIA) BABYFACE (EPIC)
71 8 | 10| ULL MAKE LOVE TO YOU 2 63 | THAT'S THE WAY LOVE GOES
BOYZ Il MEN (MOTOWN) JANET JACKSON (VIRGIN)
81525 BACK & FORTH 21111110 FLAVA IN YA EAR
AALIYAH (BLACKGROUND/JIVE) CRAIG MACK (BAD BOY/ARISTA)
g | 7|4 | FOOLIN' AROUND 22|17 | 26 | "M NOT OVER YOU
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) CE CE PENISTON (A&M/PERSPECTIVE}
BODY & SOUL ANYTHING
10| 6 | 9 | RNITa BAKER (ELEKTRAEEG) 2311531 | gy (RCA)
1119119 WHEN CAN | SEE YOU 24122114 AT YOUR BEST (YOU ARE LOVE)
BABYFACE (EPIC) AALIYAH {BLACKGROUND/JIVE)
12| | | | WHERE | WANNA BE BOY 25| 18 | 25 | YOUR BODY'S CALLIN'
MISSJONES {STEP SUN) R. KELLY (JIVE)
131413 ;\JWUS(SAFYI(S)TL;J&) Recurrents are titles which have appeared on the Hot R&B

Singles chart for 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z
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34

50
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12
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24
80
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81
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26
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35

46

21
28
67
18
87
69

75
il

33
93
92
3

62
15

53
64
22
37

13
82

86
100

36
38
40

92
16

20
10

45
58

90
74

60

47

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

1-LUV {Zomba, BMI/E-40, BMI/Tone Only, BMI/Fuil
Keel, ASCAP/Royatand Cash, ASCAP) WBM
ANSWERING SERVICE (Divided, BMI/Zomba,
BMI/Ramal, BMI/Warner-Tamerlane, BMI) WBM

ANY EMCEE (Protoons, ASCAP/Lickshot Lyrics.
ASCAP/Pretty Helen, ASCAP/Warner-Tamerlane, BMI)
ASK OF YOU (FROM HIGHER LEARNING) (Polygram
Int'l, ASCAP/Tony Toni Tone, ASCAP/Beechwood,
BMI/Toshiba-EMI, BMI) HL

BABY (Human Rhythm, BMUYoung Legend, ASCAP/Ecstasoul,
ASCAP/Chrysalis, ASCAP/Pecot, ASCAP) WBM

BEFORE | LETYOU GO {Donil, ASCAP/Zomba, ASCAP/MCA,
ASCAP/Tadej, ASCAP/Davey Poch, ASCAP/Chauncey Biack,
ASCAPWB, ASCAP/Playhard, ASCAP) WBM

BIG POPPA/WARNING (Tee Tee, ASCAP/Justin
Publishing Co.. ASCAP/EMI April, ASCAP/Bee Mo Easy,
ASCAP/Bovina, ASCAP) HL

BROOKLYN 200 (Wu-Tang, BMI)

CANDY RAIN (EM April, ASCAP/E-Z-Duz-It,
ASCAP/WB, ASCAP/Evelie, BMI/Twelve And Under.
ASCAP/Slam U Well, BMI) WBM/HL

CAN | STAY WITH YOU (Ecaf, BMi/Sony, BMI) HL
CAN'T YOU SEE (FROM NEW JERSEY DRIVE) (Evelle,
BMI/WB, ASCAP/South Of Soul, ASCAP/12 AM,
ASCAP/Late Hours, ASCAP/Big Herb's, BMI/EMI
Blackwood, BMI/Janice Combs, BMI) WBM/HL

COME ON (Flyte Tyme, ASCAP/New Perspective,
ASCAP/Seven Songs, BMI/Super, BMVEMI April, ASCAP) WBM
CRAZIEST (Naughty. ASCAP/WB, ASCAP) WBM
CRAZY LOVE (FROM JASON'S LYRIC) (Warner Bros.,
ASCAP/Caledonian, ASCAP) WBM

CREEP (D.A.R.P., ASCAP) HL

DANCE 4 ME (Sony, ASCAP/Babydon, ASCAP/Mad
Mackiin, ASCAP/Polygram Int'l, ASCAP/Back 2 Da Getto,
ASCAP/Big Herb's, BMI/Warner-Tameriane, BMI) WBM
DEAR MAMA (joshua’s Dream, BMI/Interscope Pearl,
BMI/Warner-Tamerlane, BMI/The Underground
Connection, ASCAP) WBM

DEVOTE ALL MY TIME (Yelrahc, BMI/Rondor, BMI) WBM
DIAL 7 (AXIOMS OF CREAMY SPIES) (Wide Grooves,
BMI/Gliro, BMI/EMI Blackwood, BMI/That's Amazin’,
ASCAP/Macalley, BMI/Ripparthur, ASCAP/OPC,
BMI/Poiygram, ASCAP)

DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS)
(D.ARP., ASCAP/Afro Dredite, BMI/Nu Rhythm And Life, BMI)
DO WHAT U WANT (FROM NEW JERSEY DRIVE)
(Brandon B, BMI/Kenix, BMI/Longitude, BMI/Songs Of All
Nations, BMI/Sugar Biscuit, ASCAP/P_L.C., ASCAP) WBM
EMOTIONS (Bishstick, BMI/Pac Jam, BMI)

FIRE (Dinky B, ASCAP/BMD, ASCAP}

FOE THA LOVE OF $ (Dollarz-N-Sense, BMI/D.).Yella,
BMI/Ruthless Attack, ASCAP)

FOR YOUR LOVE (Steveland, ASCAP) WBM

FREAK LIKE ME (Hanes, Hill And Valentine,
ASCAP/Rubber Band, BMI/Polygram Int'l, BMI)

FREAK ME BABY (Pottsburg, BMI/Ujima, BM\/Hey Skimo, BM))
FREEDOM (FROM PANTHER) (EMI April,
ASCAP/D.A.R.P., ASCAP/Patrick Moxey, ASCAP/Diggin
In The Crates, ASCAP/Enjoi. BMI/Butter Jinx, BMI)

GET DOWN (For Ya Ear, ASCAP/Justin Publishing Co.,
ASCAP/EMI April, ASCAP/Bee Mo Easy, ASCAP) HL
GET LIFTED (Zomba, ASCAP/llliotic, ASCAP/Erick Sermon,
ASCAP/Windswept Pacific, ASCAP/Longitude, BMI) WBM
GIVE IT 2 YOU (So So Def, ASCAP/EMI April,
ASCAP/My Worid, ASCAP) HL

GOING IN CIRCLES/LOVE THE ONE YOU'RE WITH
(Porpete, BMI/Goldhill, ASCAP/Aimo, ASCAP)

GOOD OLE FASHION LOVE (Flyte Tyme, ASCAP/New
Perspective, ASCAP/EMI April, ASCAP) WBM
GRAPEVYNE (Brown Gir, ASCAP/Night Rainbow, ASCAP/Stone:
Jam, ASCAP/Ness, Nitty & Capone, ASCAP/WB, ASCAP)
HEART OF A MAN (Lynne Peterson, ASCAP/Ken
Cummings, ASCAP/Sun Face, ASCAP/EMI April, ASCAP)
HOLIDAY (Divided. BMI/Zomba, BMI/Ramal,
BMI/Warner-Tamerlane. BMI) WBM

HOOK ME UP (Booty Ooty, BMI)

| APOLOGIZE (All Baker's, BMI/Heritage Hill, ASCAP/WB,
ASCAP/Orisha, ASCAP/Paisley Park, ASCAP) WBM

1 CAN CALL YOU (Hee Bee Dooinit, ASCAP/Unit 4,
ASCAP/WB. ASCAP) WBM

1I'D RATHER BE ALONE (Warner-Tameriane, BMI/Kings
Kid, BMI/Flyte Tyme, ASCAP/New Perspective, ASCAP)
I'D RATHER BE ALONE (MCA, ASCAP/Family Tree,
ASCAP/Moorer, BMI) HL

IF IT'S ALRIGHT WITH YOU (Keith Sweat, ASCAP/E/A,
ASCAP/WB, ASCAP/Deep Sound, ASCAP/Zomba, ASCAP)
IF ONLY YOU KNEW (Warner-Tamerlane, BMI) WBM
IF YOU LOVE ME (Stone Jam, ASCAP/Ness, Nitty &
Capone, ASCAP/Orisha, ASCAP/WB, ASCAP/Brown
Girl. ASCAP/Night Rainbow, ASCAP/EMi April,
ASCAP/Slow Flow, ASCAP) WBM

IF YOU THINK YOU'RE LONELY NOW (Abkco,
BMI/Moreil. BMI)

| LIKE WHAT YOU'RE DOING TO ME (Globe Art,
BMI/That's Right. BM1)

1 LIKE (Nu Soul, ASCAP/Almo Irving, BMi/Short Dolls,
BMI/Irving, ASCAP) WBM

I'LL BE AROUND (Rag Top. BMI/Bellboy. BMI/Assorted.
BMI/Warner-Tamerlane, BMI/\nterscope Pearl, BMI) WBM
I'M GOIN' DOWN (Duchess, BMI) HL

I'M GOING ALL THE WAY (New Perspective,
ASCAP/EMI April, ASCAP)

THE L.N.C. RIDE (DAMASTA, ASCAP/Varry White, ASCAP)
I NEVER STOPPED LOVING YOU (Whoie Ning Yards,
ASCAP/Avid One, ASCAP/Fingestips. BMIL'i Mama, BMIMCA, BMI)
1S 1T ME? {Zomba, ASCAP/Hookman, ASCAP/Halle
Berry, BMI) WBM

1T*S BEEN YOU (Whole Nine Yards. ASCAP/Avid One,
ASCAPMUncisky, BMUMusic Com. Of Amenca. BMYO'Hara. BMI)
| WANNA BE DOWN (Human Rhythm, BMI/Young
Legend, ASCAP/Chrysalis, ASCAP/Pecot. ASCAP) WBM
| WANNA KNOW YOU (Dacara, ASCAP)

JOY (Donril, ASCAP/Zomba, ASCAP/T Lucas, ASCAP/Mr.Peanut
Butter, ASCAP/Mijac, BMI/Wamer-Tamertane, BM() WBM
JUST ROLL (Little Los, BMI)

KEEP IT RIGHT THERE (DeSwing, ASCAP/EMI Apnl, ASCAP)
KEEP THEIR HEADS RINGIN' (FROM FRIDAY) (Ain't
Nuthin' Goin' On But Fu-kin', ASCAP)

LET'S 00 IT AGAIN (Warner Chappell, BMI)

LET'S GET IT ON {Second Generation Rooney Tunes,
BMI/Sany Tunes, ASCAP) WBM/HL

LOVE CAN BE SO COLD (Mycenae, ASCAP)

LOVE OF MY LIFE (EMI Blackwood, BMI/Benny’s Music.
BMU/Sony Tunes, ASCAP/Yellow Elephant, ASCAP)

MAD 1ZM (Channel Live, ASCAP/Amenican.
ASCAP/Zomba, ASCAP)

MAKE SWEET LOVE TO ME (Bachfead, BMI/Magic
Eye, BMI/Ray-Jay, ASCAP/Whisperdex, BMI/Yours.
Mine & Ours, ASCAP)

Billboard

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, in¢. This data is used in the Hot R&B Singles chart

FOR WEEK ENDING APRIL 22, 1995

SoundScan

1L
=& |z = =53

Sk % %

=g |5 mTE G @ nmeE
= | 2 | & | ARTIST (LABEUDISTRIBUTING LABEL) £ | 5| E | ARTIST (LABEL/DISTRIBUTING LABEL)

SITTIN' IN MY CAR
* % NO, 1 * & 38 |40 | 8 | 5licK RICK (DEF JAM/RALISLAND)
THIS IS HOW WE DO IT [ {F YOU THINK YOU'RE LONELY NOW
1| 110 | R0 N utimacs 4 wis atie, 1| |39 |28 | 10 | 1F YOU THINK YOU'RE LONEL

= FREAK LIKE ME RODEO
"'-2 o 2|1 ADINA HOWARD {MECCA DON/EASTWEST/EEG) 40|34 14 95 SOUTH (RIP-IT)

TN 5 | 6 KEEP THEIR HEADS RINGIN' 41135 9 LET'S GET IT ON
s DR. DRE (PRIORITY) | i SHABBA RANKS (EPIC STREET/EPIC)

DEAR MAMA i THANK YOU
4 3 ] 2 PAC (INTERSCOPE) @' 48 BOYZ || MEN (MOTOWN)
5 |4 |14/| BIG POPPA 43|31 | 18 | CAN 1 STAY WiTH YOU
THE NOTORIOUS B.I G. (BAD BOY/ARISTA) KARYN WHITE (WARNER BROS }
RED LIGHT SPECIAL ISITM
E 6 7 TLC (LAFACE/ARISTA) 41437 MONTECO (FEATURING IMMATURE} (MCA)
7+ 8 | 4 | ASK OF You 4538 | 9 | SHOOK ONES PART Il
—] RAPHAEL SAADIQ (EPIC SOUNDTRAX/550 MUSIC) MOBB DEEP (LOUD/RCA)
CANDY RAIN OH YEAH!

8 7 18 SOUL FOR REAL {UPTOWN/MCA} 46| 41|12 ROTTIN RAZKALS (ILLTOWN/MAD SOUNDS)
g% 11| 3 | CAN'T YOU SEE 771 49 | 5 | NEVER FIND SOMEONE LIKE YOU
e TOTAL FEAT, THE NOTORIOUS B..G. (ToMmy Bov) [ f25 KEITH MARTIN (RUFFHOUSE/COLUMBIA)
T I'M GOIN' DOWN FREAK ME BABY
lp—' 13]2 MARY J. BLIGE (UPTOWN/MCA) ["@ 5113 DIS-N-DAT (EPIC STREET/EPIC}

BABY BEFORE | LET YOU GO

19112 BRANDY (ATLANTIC) | 49 2 29 BLACKSTREET (INTERSCOPE)

75 GIVE IT 2 YOU I'D RATHER BE ALONE
123 20 | 3 | DA'BRAT (SO SO DEFWORK/COLUMBIA) 50 50 | 4 | v XAMPLE (MCA)

18 | THIS LIL' GAME WE PLAY |57 54 7 | RUB UP AGAINST You

SUBWAY (FEATURING 702) (BIV 10) Al FREDDIE JACKSON (STREET LIFE/SCOTTI BROS.)
o | CRAZIEST 52 | 45 22 | CONSTANTLY

NAUGHTY BY NATURE {TOMMY BOY) IMMATURE (MCA)

15| 12 | 12 | THINK OF You 53|53 9 | OOH LAWD (PARTY PEOPLE)

USHER {LAFACE/ARISTA) 0.) SMURF AND P.M H.I. (WRAP/ICHIBAN} I

3 1 LIKE o SAFE + SOUND
E" 1719 KUT KLOSE (KEIA/ELEKTRA/EEG) E" 596 DJ QUIK (PROFILE)

IF YOU LOVE ME TOOTSEE ROLL
17| 18 | 22 | growNSTONE (MIJ/EPIC) 35 | 47 | 47 | g5'govz mipT)
I'LL BE AROUND | | 1 MISS YOU
m' %55 RAPPIN 4-TAY (CHRYSALIS/EMI) 56 ] 8 23 N Il U {ARISTA}
l19 |16 | 7 | JusTROLL KITTY-KITTY
FABU (BIG BEAT/ATLANTIC) 69 BOYZ (RIP-IT)
20|15 17| GET DOWN THE L.N.C. RIDE
CRAIG MACK (BAD BOY/ARISTA) MASTA ACE INCORPORATED (DELICIOUS VINYL)
EMOTIONS ROLLIN' WIT DANE
@ 39 3 H-TOWN {LLUKE} DANA DANE (LIFESTYLES/MAVERICK/WB)
Joy SHY GUY
['E 223 BLACKSTREET (_INTERSCOPE) DIANA KING (WORK/COLUMBIA)
FOR YOUR LOVE ANY EMCEE

3(18 8 STEVIE WONDER (MOTOWN) il @' 68| 2 NINE (PROFILE}

BROOKLYN 200 BOO-TEE BOUNCE

2411910 OL’ DIRTY BASTARD (ELEKTRA/EEG) 62 /563 H M H. (PHAT HOUSE)

GET LIFTED PURPLE MEDLEY

(2110 KEITH MURRAY {JIVE) 63 |57 4 PRINCE {WARNER BROS )

CRAZY LOVE LET’S DO IT AGAIN

(28] 33 . 4 | BRIAN MCKNIGHT (MERCURY) 64155 | 6 | BlAcKGIRL (KAPERRCA)
FREEDOM WHEN U CRY | CRY

2| — __1 VARIOUS ARTISTS (MERCURY) 65 | 63 | 2 | JesSE (UNDERWORLD/CAPITOL)
FOE THA LOVE OF $ ; RIDE OUT

28249 BONE THUGS N HARMONY (RUTHLESS) tﬁm 8 D.J. TRANS (ATTITUDE}
[ 9 | AD 1ZM RESURRECTION

1 29 26|16 CHANNEL UIVE (CAPITOL) @ = 1 COMMON SENSE (RELATIVITY)
ANSWERING SERVICE WHUTCHA WANT?

: 278 GERALD LEVERT (EASTWEST/EEG) 68|58 | 19 NINE (PROFILE)

[ CREEP YOU GOTTA BE

0B | B | 7 CiaracearisTa 69| 62| 3 | pegree (550 MUSIGEPIC) _
Vi SO FINE WOMAN TO WOMAN
32—:' 37| 8 MINT CONDITION (PERSPECTIVE) 7065 E 1 JEWELL (DEATH ROW/INTERSCOPE)
= 1-LUV | CAN CALL YOU [
'll 369 €-40 (FEATURING LEVITI) (SICK WID" ITAJIVE} @ 758 PORTRAIT (CAPITOL)

PEOPLE DON'T BELIEVE NIKA
U 0|7 SCARFACE FEAT ICE CUBE {RAP-A-LOT) 1272119 | VICIOUS (EPIC STREET/EPIC)
e COME ON HOOK ME UP
I‘-Ls" 46 8 BARRY WHITE (A&M/PERSPECTIVE) 3 66 9 JOHNNY “GUITAR" W/?TSON (WILMA/BELLMARK)
36|32 | 12 | TAKE A BOow 727 | | | IFIT'S ALRIGHT WITH YOU [
MADONNA (MAVERICK/SIRE/WARNER BROS ) — LORENZO FEATURING KEITH SWEAT (LUKE} |
]
TOUR CAN'T WAIT
3129113 CAPLETON (SIGNET/RAL} 75 67|19 REDMAN (RAL/ISLAND} =

C) Records with the greatest sales gains. © 1995 Billboard/BPI Com munications and SoundScan, Inc.

&

2

NEVER FIND SOMEONE LIKE YOU (Famous, ASCAP/No
Pain No Gain, ASCAP/Spinning Platinum, ASCAP) HL
NEXT TIME (MCA, ASCAP/Shakeji, ASCAP/EMI April,
ASCAP/Flyte Tyme, ASCAP/New Perspective, ASCAP) WBM
OH YEAH! (Naughty, ASCAP/Warner Chappell,
ASCAP/F.C.D., ASCAP/Jobete, ASCAP/Cambrae,
ASCAP/Librian, ASCAP) WBM

ON BENDED KNEE (Fiyte Tyme, ASCAP/EMI April,
ASCAP) WBM

OOH LAWD (PARTY PEOPLE) (Bronx Riv, BMI}
PEOPLE DON'T BELIEVE (N-The Water, ASCAP/EMI
Blackwood, BMI/WB, ASCAP/Gangsta Boogie,
ASCAP/Straight Cash, BMI) WBM/HL

PUT IT ON (Big L, ASCAP/Still Diggin', ASCAP)

RED LIGHT SPECIAL (Ecaf, BMI/Sony. BMI} HL
RODEQ (Downlow Quad, BMI/Orop Science. ASCAP)
ROLLIN' WiT DANE (Maverick, ASCAP/Tickle Your
Fancy, ASCAP/WB, ASCAP/Vent Noir. ASCAP/Famous,
ASCAP/N-The Water, ASCAP/Jobete, ASCAP)

RUB UP AGAINST YOU (Dwided, BMI/Zomba.
BMI/Ramal, BMi/Warner-Tamerlane, BMI} WBM
SAFE + SOUND (Protoons, ASCAP/Way 2 Quik,
ASCAP/Kidadda, BMI/Off The Wall, BM{)

SARA SMILE/DRIFTIN' (Unichappell, BMY/Grand Jury, BMI)
(SHE'S GOT) SKILLZ (Songcase, BMI) WBM

SHOOK ONES PART Il (Juvenile Hell. ASCAP)

SHY GUY (FROM BAD BOYS) (Diana King, BMIAWorid Of Andy,
ASCAPWNR, ASCAP/Kingsley Gardrner Nation Of Soul, BM)
SITTIN' IN MY CAR (Def American. BMI/Chevis,
BMI/Def Jam, ASCAP/Vance Wright, ASCAP)

97
29
71
51
32

14
65

68
85

49

39

91

96

72
41

THE SLIDE (JMG, BMI/JALACA, ASCAP/UBU, ASCAP)
SO FINE (New Perspective, ASCAP/EMI April, ASCAP)
TAKE A BOW (Ecaf, BMYSony, ASCAPWebo Gir, ASCAP) WBMAL
TAKE IT TO THE FRONT Uunkie Funk, BMI)

THANK YOU (Black Panther, BMI/Vanderpool,
BMI/Aynaw, BMI/Shawn Patrick, BMI/Ensign, BMI/EMI
April, ASCAP/D.AR.P., ASCAP) HL

THINK OF YOU {Chuck Life, ASCAP/Starvin, ASCAP/Chyna
Baby, BMI/Janice Combs, BMVEMI Blackwood, BMVUR-V,
ASCAP/Check Man, ASCAP/WB, ASCAP) HL/WBM

THIS IS HOW WE DO IT (Mo’ Swang, ASCAP/Uji's, BMU/Def
American, BMWamer-Tamerlane, BMI/Nomad-Nornan, BMI)
THIS LIL' GAME WE PLAY (Divided, BMI/Zomba,
BMI/Ramal, BMI/Warner-Tamerlane, BMI) WBM

THIS TIME (EMI Blackwood, BMI/Chante’ 7, BMI/EMI
April, ASCAP/Lee Hambiin, ASCAP)

TOUR (Def American Songs, ASCAP)

WALKING AWAY WITH IT (Ten-Eight Tunes, BMI/Help
The Bear, BMI/Keiande, ASCAP)

THE WAY THAT YOU LOVE (EMI Blackwood.
BMU/).Dibbs, BMI/EMI April, ASCAP/Nkunim, ASCAP)
WHEN U CRY | CRY (LiI' Ed, ASCAP/Trinity Campbell.
ASCAP/Warner Chappell, ASCAP/Sonic Sheet, BMI)
WHUTCHA WANT? (Protoons, ASCAP/Pretty Helen,
ASCAP/Lickshot Lyrics, ASCAP)

WOMAN TO WOMAN (FROM MURDER WAS THE
CASE) (irving, BMI/Ain't Nuthin' Goin' On But Fu-kin',
ASCAP/0/8/0 Itself, ASCAP/WB, ASCAP} WBM

YOU GOTTA BE (Sony, BMI)

YOU'RE SORRY NOW (9 th Town, ASCAP/Naughty. ASCAP)
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2 COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I 5 AND PROVIDED BY SoundScan
FOR WEEK ENDING APR. 22, 1995 ™ IIIII“
. - 48 | 4 | 0 | 2 fﬁ'}l'gs’;’ll(’g';gfs_%) THE MOST BEAUTIFULLEST THING IN THIS WORLD | 5
wi|loxle |5k - 49 | 50 | 41 | 11 | GEORGE DUKE waRNER BROS. 45755 (10.98/15.98) ILLUSIONS | 33
Iy <y i § S g fAF;gLIELUMBER/DlsmBUT»NG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TLE e 50 | 54 | 60 | 31 | USHER LAFACE 26008/ARISTA (9.98/15.98) USHER | 25
*#xxNO. Tx* % @ 59 | 45 | 21 | SPICE 1 @ :ivE 41547 (10.98/15.98) AMERIKKKA'S NIGHTMARE 2
1|1 1 | 4 | 2PAC INTERSCOPE 92399+/AG (10.98/16.98) 4 weeks at No. 1 ME AGAINST THE WORLD | | (52)| 60 | 54 | 21 | HOWARD HEWETT CAUBER 1008 9 98114 98 TSTIME | 29
PR PR ?LE;T%L ;nggéggﬁsgpms%) Sa—————— 53 | 53 | 46 | 8 | VARIQUSARTISTS SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 1 | 33
54 | 52 42 12 | THE ROOTS DGC 24708*/GEFFEN (10.98/15.98) DO YOU WANT MORE?!11721 22
3 3 — 2 SOUNDTRACK TOMMY BOY 1114* (11.98/16.98) NEW JERSEY DRIVE VOL_1_ 3 = = . : MURDER SQUAD
* * * HOT SHOT DEBUT ® * * W KJ/DJ WEST 124040+/RAL (9.98/16.98) S.C.C. PRESENTS MURDER SQUAD NATIONWIDE | 12
(4)| NEWP | 1 | MONTELL JORDAN PMPRAL 527179*1SLAND (10.98/15.98) THIS IS HOW WE DO 1T | 4 63 | 77 | 41 | DA BRAT A SOSODEFWORK 66164/COLUMBIA (9.98 EQ/15.98) FUNKDAFIED | |
5 r 1 10 | MARY J. BLIGE A UPToWa 11156 e (10031 5.08) TILIEE ] 57 | 51 | 37 4 KAM EASTWEST 61754/EFG (10.98/15.98) ER MADE IN AMERICA | 20
6 | 5 | — | 2 | SOULFOR REAL UPTOWN 11125MCA (9.98/1598) CANDYRAIN | 5 58 | 58 | 60 | B | N O ALy aatisn SMOOTH GROOVE: A SENSUAL COLLECTION, vOL. 2 | 34
7 7 3 4 E-40 SICK WID' IT 41558/JIVE {10.98/15.98) IN A MAJOR WAY 2 59 42 — 2 DANA DANE LIFESTYLES/MAVERICK 457 70AWWARNER BROS. (9.98/15.98) ROLLIN' WIT DANA DANE | 42
8 8 6 21 TLC A” LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL 2 - 72 55 13 | SMIF-N-WESSUN WRECK 2005*/NERVOUS (9.98/15.98) DAH SHININ' ]
9 10 10 6 ADINA HOWARD MECCA DON/EASTWEST 61757/EEG (10.98/15.98) DO YOU WANNA RIDE? 7 61 61 63 28 | KARYN WHITE waRNER BROS 25400 (10.98/15.98) MAKE HiM DO RIGHT (2
10 6 4 3 STEVIE WONDER MOTOWN 530238 (10.98/16.98) CONVERSATION PEACE 2 62 64 62 23 | R.B.L. POSSE iN-A-MINUTE 8700 (9.98/15 98} RUTHLESS BY LAW %)
11 | 11 | 7 | 30 | THE NOTORIOUS B.I.G. A BAD BOY 73000*/ARISTA (9.98/15.98) READY TODIE | 3 63 | 55 | 47 | 20 | REDMAN @ RAL 523846*/ISLAND (10 98/16.98) DARE IZ A DARKSIDE | |
12 q 5 7 DJ QUIK PROFILE 1462* (10.98/16.98) SAFE + SOUND 1 64 69 73 18 | PHIL PERRY GRP 4026/MCA (9.98/15.98) PURE PLEASURE 64
13| 1 | 13 | 10 | KIEK FRANKEIG AND THE FAMILY @ ek o e paiy | 6 || 85 | @ | @ | b | (HAALKAROLIS consr cors | 1
14 12 1 13 | BROWNSTONE @ Wi 57827/EPIC (10.98 EQ/15.98) FROM THE BOTTOM UP 4 | 66 47 28 3 ROTTIN RAZKALS ILLTOWN/MAD SOUNDS 530461 */MOTOWN (9.98/15.98) BB ROTTIN TA DA CORE | 28
67 56 50 29 | LUTHER VANDROSS A LV 57775*EPIC (10.98 EQ/16.98) SONGS 2
—— CRDTA stlw%%m%) G — 75 | 66 | 21 | CHANTE MOORE SILAS 11157/MCA (10.98/15.98) A LOVE SUPREME | 11
91 13 3 SOUNDTRACK won‘:e;o;cowsaiﬁzssssgn5.951)“NER ik 3 BAD BOYS 16 69 70 56 18 | VANESSA WILLIAMS @ WING 526172/MERCURY (10.98 EQ/16.98) THE SWEETEST DAYS 25
TR R T - e B AL AR e 70|65 | 59 | 8 X}ﬁm?g?_zggygg/ﬁ%) SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 4 | 39
18 15 8 3 THE WHISPERS CAPITOL 30270 (10.98/15.98) TOAST TO THE LADIES — 71 71 58 36 IMMATURE @ MCA 11068 (9.98/15 98) PLAYTYME IS OVER 26
19 | 17 | 16 | 21 | METHOD MAN @ DEF JAMRAL 523839*/ISLAND (10.98/16.98) TicaL | 1 i 72| 67 | 61 | & | VARIOUS ARTISTS o SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 3 | 38
20 | 18 | 15 | 27 | BARRY WHITE A A&M 5:0115/PERSPECTIVE (9.98/13.98) THE ICON IS LOVE | 1 NEW D 1 | JESSE UNDERWORLD 20476/CAPITOL (9.98/13.98) NEVER LETYOUGO | 73
21 | 20 | 19 | 31 | GERALD LEVERT A EASTWEST 92416/EEG (10.98.15.98) GROOVE ON 2| 74 | 66 | 53 | 29 | CRAIG MACK @ BAD BOY 73001 */ARISTA (9.98/15.98) PROJECT: FUNK DA WORLD 6
2 19 9 3 CHANNEL LIVE CAPITOL 28966" (9.98/12.98) STATION IDENTIFICATION 9 715 74 71 8 MYSTIKAL BiG BOY 12 (9.98/14.98) MYSTIKAL | 56
23 24 17 11 | TOO SHORT @ DANGEROUS 41553/JIVE (10.98/15.98) COCKTAILS 1 16 78 65 20 | SLICK RICK DEF JAM/RAL 523847+/ISLAND {10.98/16.98) BEHIND BARS 11
24 | 27 31 22 | H-TOWN LUKE 212" {10.98/17.98) BEGGIN’ AFTER DARK 21 84 67 91 | TON!I BRAXTON A° LAFACE 26007 ARISTA (9.98/15.98) TONI BRAXTON l
25 75 T _23 4 KUT KLOSE KEIA/ELEKTRA 61668/EEG (10.98/15.98) {IR SURRENDER 23 18 68 64 13 | 95 SOUTH RIP-IT 9501+ (10.98/16.98) ONE MO’ GEN 29
26 | 26 | 2 CRIME BOSS suavE 0003~ (9.98/15.98) BB ALLIN THE GAME | 11 % % % PACESETTER * *
27 | 30 | 27 | 42 | BLACKSTREET @ INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 7 91 76 | 41 | BIG MIKE @ RAP-A-LOT 53907/PRIORITY (9.98/15.98) SOMETHIN’ SERIOUS 4
28 | 33 | 21 | 25 | SCARFACE A RAP-A-LOT 39946*/NOO TRYBE (10.98/15.98) THEDIARY | 2 80 | 83 | 82 | 33 | CHANGING FACES @ SPOILED ROTTEN/BIG BEAT 92369%/AG (9 98/1598)  CHANGING FACES | |
29 | 23 | — | 2 | KING TEE mCA111467(9.98/15.98) IVLIFE | 23 81 | 80 | 68 | 72 | SNOOP DOGGY DOGG A ' DEATH ROW/INTERSCOPE 92279%/AG (10.98/15.98)  DOGGY STYLE | 1
30 | 29 | 22 | 5 | NINE PROFILE 1450" (10.98/1598) NINE LIvez | 16 82 | 81 | 79 | 125 | KENNY G A®ARSTA 18646 (10.98/15.98) BREATHLESS | 2
31 | 3¢ ) 3 25 | SOUNDTRACK A’ DEATH ROW/INTERSCOPE 92484*/AG (10.98/16.98) MURDER WAS THE CASE 1 83 77 72 | 115 | RACHELLE FERRELL @ mMANHATTAN 93769/CAPITOL (9.98/13.98) _RACHELLE FERRELL 25
32 | 31 24 | 30 | ANITA BAKER A? ELEKTRA 61555/EEG (10.98/16.98) RHYTHM OF LOVE 1 84 | 719 78 74 | R. KELLY A®JIVE 41527 (10 98/15,98) ) 12 PLAY 1
33 281 18] # EU%LEESEi;gg%mmwn%%g;m CREEPIN ON AH COME UP (EP) | 2 93 | — | 67 | ZAPP & ROGER @ REPRISE 45143/WARNER BROS (10.98/15 98) ALL THE GREATEST HITS | 9
34 35 29 26 | THUG LIFE INTERSCOPE 92360/AG (9.98/15.98) VOLUME 1 6 32 2(7] 4: ::::;’:LON;A:EE Lg(:;? ?:ZZT?:;VQBBU&%) = W:SSS:!)V;Z ZII
3| 2| — 2 BIG L coLumBiA 53795 (10.98 EQ/15.98) R LIFESTYLEZ OV DA POOR & DANGEROUS | 22 88 | 86 | 86 | 10 | VARIOUS ARTISTS rrump 710 (109815 98) LD SCHOOL LOVE SONGS | 52
3% | %7 | 30 : AR o . ALL THAT MATTERS | 26 9 | — | 26 | RAPPIN’ 4-TAY CHRYSALIS 30889"/EMI (10.98/15.98) DON'T FIGHT THE FEELIN' | 52
31 | 32 | 3¢ JRERR) SUBWAY BV 10530354MOTOWN (3 981358 SO0 UHESE o7 90 | 82 | 69 | 28 | JOHNNY “GUITAR” WATSON WiLMA 71007 */BELLMARK (9.98/15.98) BOwW wow | 48
15 1 48 SRR GLADYS KNIGHT nch 1046 (10.981556) T GO VOR 94 1 92 | 50 | OUTKAST A LAFACE 26010*/ARISTA (9.98/15.98) SOUTHERNPLAYALISTICADILLACMUZIK | 3
39 | 3 26 | 20 | ICE CUBE @ PRIORITY 53921* (10.98/15.98) BOOTLEGS & B-SIDES 3 2 | o " 5; | SOUNDS OF BLACKNESS AFRICA 10 AMERICA. THE JOURNEY OF THE DRUM -
40 | 38 25 6 CHRISTOPHER WILLIAMS GIANT 24564/ WARNER BROS. (10.98/15.98) NOT A PERFECT MAN 13 PERSPECTIVE 9006 (9.98/15.98) IR )
41 | 40 | 35 | 13 | SOUNDTRACK EPIC SOUNDTRAXS50 MUSIC 66944/EPIC (10.98 EQ/16.98)  HIGHER LEARNING | 9 RE-ENTRY | 5 | RARE ESSENCE SOUNDS OF THE CAPITOL 315+ (9.98/14.98) GET YOUR FREAK ON_| 53
49 | 36 | 6 | FREDDIE JACKSON STREET LIFE 75457/5C0TTI BROS. (9.98/15.98) PRIVATE PARTY | 28 94 | 85 | 74 | 19 | THE DAYTON FAMILY PO BROKE 5433 (9.99/15.98) RS O TN
8 a2 mﬁ\"?gf (ﬁgﬂ%%_% 1505 PUMPYAFIST HIP HOP INSPIRED BY THE BLACK PANTHERS | 41 %5 | 99 | 87| b4 ‘&'ﬁ’n’l&@'&r?c'ﬂ?g?n 5.98) ENTER THE WU-TANG (36 CHAMBERS) | 8
44 | 39 | 39 | 45 | 69 BOYZ @ ripm 6501 (5981598 BB e | 13 96 | 76 | — | 39 | EAZY-E A?RUTHLESS 5503+RELATIVITY (7.98/11.98) IT'S ON (DR. DRE 187UM) KILLA (EP) 1
5 I 38 2 O el TIE BESTIOR.SToE 7 RE-ENTRY 104 | DR. DRE A? DEATH ROW/INTERSCOPE 57128*/PRIORITY (10.98/16.98) THE CHRONIC 1
46 46 43 28 | SOUNDTRACK A MERCURY 522915 (10.98 EQ/16.98) JASON'S LYRIC 1 RE-ENTRY - B RO SR AT E Y JANET, .
BROTHA LYNCH HUNG RE-ENTRY | 39 | NORMAN BROWN M0iAZZ 0301/MOTOWN (9.98/13.98) AFTER THE STORM | 21
48 | 49 | B | giack MARKET 53967+/PRIORITY (10.98/17.98) g SEASON OF DA SICCNESS | 26 100 | 88 [ 85 | 28 | JADE @ ciant 24558 WARNER BROS. (10.98/15.98) MIND, BODY & SONG | 16

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units {250,000 for EPs). A RIAA certification for shipment of 1 million units {500,000 for EPs), with multiplatinum tities indicated by a numeral fol-

lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit

increase. Pacesetter indicates biggest percentage growth. Heatseeker tmpact shows albums removed from Heatseekers this week. BB indicates past or present Heatseeker title. ©1995, Biliboard/BP) Communications, and SoundScan, Inc.

Retailing Directory

A MUST BUY FOR ‘95!

Billboard’s 1995 Record

Relied upon by the entire record and video industry, Billboard’s 1995 Record Retailing
Directory contains over 7,000 listings of full-line record stores featuring chain stores,
chain headquarters and independents,

Packed with comprehensive listings that give you the information you require to reach
record retailers...phone and fax numbers, store names and addresses, chain store planners
and buyers. Plus the 1995 RRD packs all this essential information into one compact 6 x
9 directory — so it’s easy to handle and take on the road.

Industry leaders agree—this source of reliable information is too valuable to be without.

R
i || | i el . e o
@ o . . . o order your copy at $135 plus $5 shipping and handling ($12 for international orders)
Out.standmg source n.zqte:’,lal...an invaluable t‘?‘” e 1 o call 1-(800) 344-7119. In NY call (212) 536-5174. In NJ call (908) 363-4156. Or send
seeking new opportunities.” H.Brown, Impel Marketing \ ' wm‘ check to: Billboard Directories, Dept. BDRD3035, PO. Box 2016, Lakewood, NJ 08701.
. _ ‘ o . i . ;
Billboard’s 1995 Record Retailing Directory provides the accurate = ‘msﬂ, Get a jump on your co::npehhon. Order bulk copies for iour entire
. . . 3 sales staff and marketing team — call us today for special rates!
information you need to reach record retailers and sell them your \ /,/ ) h i ,
X Please udd appropriate sales tax in NY. NJ. PA. CA. TN. MA_ IL & DC. Orders payuble in U.S. funds only.
products and services. All sates are finul. PR
— i — =
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i | SUZANNE BAPTISTE'S

STION

AT THE TOP: “This Is How We Do It” by Montell Jordan (PMP/RAL/Is-
land) holds back the competition for yet another week. Jordan’s album, also
called “This Is How We Do It,” is the Hot Shot Debut on the Top R&B Albums
chart, entering at No. 4. Surprisingly, the release of the album only slightly
affected sales of the single. In fact, even though there was a small decrease
in sales, sales points for the single are nearly double that of the No. 2 record,
“Freak Like Me” by Adina Howard (Mecca Don/Elektra). Meanwhile, “Ask
Of You” by Raphael Saadiq (Epic Soundtrax/550 Music) shapes up as a seri
ous contender for the No. 1 slot, possibly within the next couple of weeks. It
goes to No. 1 on the Hot R&B Airplay chart this week.

AFFIRMATIVE ACTION: The following records that look like they have
enough steam to rise to the top are all by female artists. “Can’t You See” by
Total Featuring The Notorious B.L.G. (Tommy Boy) keeps growing by leaps
and bounds, this week moving 22-17. This single may come from the “New
Jersey Drive” soundtrack (Tommy Boy), but it is actually the latest discovery
by Bad Boy Entertainment. If this preview is any indication, it looks like it
has found another winner. This week “Can’t You See” is top 10 at seven sta-
tions, including WUSL Philadelphia; KIPR Little Rock, Ark.; WDKX Roches-
ter, N.Y.; and WWDM Columbus, S.C,

“Grapevyne” by Brownstone (MJJ/Epic) is this week’s Hot Shot Debut on
the Hot R&B Singles chart. At first glance this single could potentially be big-
ger than the group’s previous hit, “If You Love Me,” which is still in the top
20. In its first week “Grapevyne” is already No. 1 at WQMG Greensboro, N.C.;
KJMS Memphis; and WHUR Washington, D.C. It also ranks top five at 12
other stations, including WKKV Milwaukee, WJLB Detroit, and KJLH Los
Angeles.

“Give It 2 You” by DaBrat (So So Def/Columbia) has the largest increase
§ in total points on the entire chart, moving 41-21. This single and video (which
features just about everybody who’s anybody in hip-hop) has brought life back
to DaBrat’s album, “Funkdafied,” which is now 41 weeks old. “Give It 2 You”
is top 10 at WCDX Richmond, Va.; KKBT Los Angeles; and KVSP Oklahoma
City,

“Freedom,” a various artists single from the “Panther” soundtrack (Mer-
cury), is the female equivalent of B.M.U. (Black Men United) and also has
an all-star video cast, which is like a who’s who of R&B/rap female artists.
This week it wins the Greatest Gainer/Airplay honors on the R&B singles
chart and has the second-largest increase in total points. This track features
Mary J. Blige, Queen Latifah, Karyn White, TLC, Salt-N-Pepa, Yo-Yo,
Jade, En Vogue, Brownstone, Blackgirl, Vybe, M.C. Lyte, and For Real,
just to name to few. “Freedom” ranks No. 7 at WUSL Philadelphia and is
top 15 at WEJM Chicago; WPEG Charlotte, N.C.; WQOK Raleigh, N.C.; and
KSJL San Antonio, Texas. On the Hot R&B Singles sales chart “Freedom”
debuts at No. 27.

CRAZED: “Crazy Love” by Brian McKnight (Mercury) continues to grow
steadily, but doesn’t move very far because it’s in a very crowded part of the
chart. “Crazy Love” is No. 1 at WBLX Mobile, Ala.; KJMZ Dallas; WROU I
Dayton, Ohio; and WKYS Washington, D.C. “Craziest” by Naughty By Na-
ture (Tommy Boy) wins the Greatest Gainer/Sales honors on the R&B singles
chart this week. It is top 10 at WIZF Cincinnati and KTOW Tulsa, Okla

BUBBLING UNDER.

HOT R&B
SINGLES

AEE 53|
2|32 2|22
2|5 | @ | TITLE 2|5 || TITLE
E | S| £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | 5 | 3 | ARTIST (LABELIDISTRIBUTING LABEL) |
1114 4 ELEVATION (FREE MY MIND) 14 | 1 LIFESTYLES OF THE RICH AND . . .
{ | THE B.U.M.S (PRIORITY) LOST BOYZ (UPTOWN/MCA)
[2]_| 1 | RESURRECTION 15| 4 | 7| WHAT I'M AFTER
| COMMON SENSE (RELATIVITY) LORDS OF THE UNDERGROUND (PENDULUM)
3 | 15| 3 | SHACKLES 95 [ |16]—] 1 | LoveToDAY
| RS LATEST ARRIVAL (GOLDEN BOYFIRST QUAKE) | | VERTICAL HOLD (A&M/PERSPECTIVE)
4| 2| 4 | BOO-TEE BOUNCE 71— 1 | Funk souL sensaTion
H.M.H. (PHAT HOUSE) [ | JEMINI-THE GIFTED ONE (MERCURY)
5|12 2 | FOR THE LOVE OF YOU [ 1] _1; | mrourapy
DOCTOR DRE & ED LOVER (RELATIVITY) BLU (MOTOWN)
6184 ONE MORE DAY 19221 4 ALL MEN ARE DOGS?
NATE DOGG FEAT. DR.DRE (DEATH ROW) BANDIT (CREATIVE CONTROLLONDON/SLAND) |
71111 3| BABY TS ON 20| 24| 2 | LAY DOWN YOUR LOVE |
KANSAS CITY ORIGINAL SOUND (RCA) 4P.M. (NEXT PLATEAU/LONOON/ISLAND)
HUSH SEX WIT YOU
81— 1| <or corm 21|20 | 10 | FEAW O & THE BOYZ (UPTOWN/MCA)
9 | 16| 2 | SILENT TREATMENT 2 1 | RAINY DAY
THE ROOTS (DGC/GEFFEN) SONS OF SOUL (RAGING BULL)
10]—| 1| 'ooNTmMIND 23|21 | 9 | REMEMBER WE
IMMATURE (MCA) DA BUSH BABEES (REPRISE)
1| 6|6 | cAN usHow ME | |1 FUNK
ZND NATURE (INTER-MIX} QUO (MJJ/EPIC STREET/EPIC)
1217 | 5 | TRIP AROUND YOUR BODY 25117 | ¢ | BORIQUAS ON DA SET
EBONY VIBE EVERLASTING (E.V.E.) (MCA) FRANKIE CUTLASS (VIOLATOR/RELATIVITY)
1311