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Live Drives To Top After
Year On Billboard 200

SEE PAGE 8B

MAY 5, 1995

ADVERTISEMENTS

Discount Chains
Crowd Other D.C.
Music Retailers

This is part of an occasional Bill-
hoard series of retail inarket studies.

B BY BILL HOLLAND

WASHINGTON, D.C.—The Dupont
Circle area of lower northwest Wash-
ington has long had a music-and-arts

OLSSON'S WEPIP A=
BOOKS * RECORDS MUSTC

cast to it, and today the hoho streteh
of Connecticut Avenue and the neigh-
boring area still enriches city life with
rock, jazz, and world musie elubs; art
galleries; hookstores; art einemas—
and more recor stores than in any

other part of the city.
While musie lovers ean shop to
(Continued on page 53

Euro Taste For
Tradition Boosts
Celtic Sounds

This Glohal Music Pulse Special
Report was edited by David Sincluir.

Celtic musie from Ireland has be-
come so fashionable they’re making

GLOBAL

MUSIC PULSE

jokes about it: Why did the chicken
cross the road? Because it wanted to
play with the Chieftains!

But dig beneath the surface and
vou will find that the eurrent vogue
for Celtic music is merely the tip of a
thriving musical and cultural tradi-
tion that stretches back into the mists
of antiquity and far beyond the

(Continued on page 83)
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* Queercore Punk Rock
 Ready To Face Market

B BY BRETT ATWOOD

LOS ANGELES—Now that the
American public has aceepted punk
rock, is it ready for queercore?

Gay and lesbian
punk rock, more
commonly known
as queercore, is
| coming out of the

closet on a variet;
of small, indepen-
dent labels. But
| the musical move-
ment is having a
difficult time kicking down the
doors at commercial modern rock
radio and receives only limited
space in most mainstream retail
chains.

Queercore acts, characterized by
their aggressive melodies and in-
l your-face lyrics, are springing up in

such cities as San Francisco (Pansy
Division, Tribe 8, Sta-Prest); Los
Angeles (Extra Fancy, Girl Jesus);
New York (God Is My Co-Pilot); ‘

Portland, Ore. (Team Dresch);
Toronto (Fifth
Column); and |
London (Sister |
George).

“Queer rock is
not Elton John or |
RuPaul,” says
Paul V., who ‘
manages Extra
Faney, which is
led by gay singer Brian Grillo.
“These bands don’t fit into an ‘
stereotype. Gay people have been in
tune with punk rock from its very |
origin. It’s on the fringe, which is
something that many gays relate |
to.”

(Continued on page 74) ‘

ﬁykodisc Plots _Z*aﬁ)a Attack

Releases 53-Title Mother-Load

B BY DREW WHEELER

Frank Zappa's composition “Once
Again, Without The Net” may have a
special resonance
for Rykodise, as
the Salem, Mass.-
based label at-
tempts the hair-
raising feat of
rereleasing 53
newly remastered
Zappa albums in a
span of 26 days.

“That’s about
our average annual output,” says Don
Rose, president of Rykodise, which
last October purchased the Zappa
catalog from Guail Zappa and the Zap-
pa Family Trust for an undisclosed
sum. “At least it’s one marketing
campaign,” he adds. “It’s not 53 mar-

ZAPPA

keting campaigns.”

Aside from rereleasing titles is-
sued in the past by Rykodise, the se-
ries includes albums on Zappa’s
Barking Pumpkin label previously
distributed by
WEA.

“We've dealt
with significant-
ly large rere-
lease series, but
nothing this big
and not all at
once,” says Bob Carleton, Rykodise
VP of sales and marketing. He ac-
knowledges that the reissue series
may be overwhelming for retailers as
well. To simplify things, Rykodise is
offering a liberal returns policy for
the new issues as well as the earlier
Ryko versions.

(Continued on page 93)

RYKO

o

Twain Writes Her
Way To Stardom
On Mercury Set

B BY CARRIE _BORZILLO

L.LOS ANGELES-—Move over Donny
and Marie, there’s a new pair that’s a

TWAIN

little bit country and a little bit

rock’n’roll.
That mix is proving to be quite sue-
(Continued on page 82)

Chapman Wins
Six Dove Awards

B BY DEBORAH EVANS PRICE

NASHVILLE—To borrow the title

CHAPMAN

from his current album, Steven Cur-
tis Chapman experienced a taste of
(Continued on page 87)
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Hearing Is Believing. The New Tradition Continues.

Warner/Reprise Nashyille O 1995 Warner/Reprise Nashvilla.
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Emmis Snares Top Spots In N.Y. Radio
Winter Arbitrons Bring Surprises in L.A., S.F.

B BY PHYLLIS STARK well as top 40/adult WPL.J (3.8-3.5) and ANEW NO. 1IN LOS ANGELES
* THE BILLBOARD 200 - 88 Jjazz/AC WQCD (3.9-3.3). The big story in Los Angeles was the rise
* THROWING COPPER * LIVE « RADIOACTIVE NEW YORK~In what will likely become a The other notable achievement in the of Spanish station KLVE, which jumped
texthook example of a successtul duopoly  New York ratings was country WYNY's from No. 11 in the fall to No. 1 in the winter
T TOP CLASSICAL 26 partnership at work, the winter Arbitron  surprising 1.8-2.7 12-plus jump. The hoost with a 3.2-5.0 12-plus gain. This move top-
o # CHANT + BENEDICTINE MONKS * ANGEL results revealed that Emmis Broadcasting  was partially the result of a cash giveaway pled onetime market leader and rival Span-
now controls 12.8% of radio listening in ~ “birthday bucks” contest, a major TV ad- ish station KLAX from a 5.6 to a 4.5 share,
P TOP CLASSICAL CROSSOVER 26 New York. Thanks to some savvy program-  vertising campaign to introduce new morn- down from first to third place overall. De-
* THE PIANO » MICHAEL NYMAN * virGIN ming adjustments, Emmis’ two stations  ing hosts Katherine Brown and David spite a 5.5-5.0 dip, top 40/rhythm KPWR
here—WRKS and WQHT—made major Temple, and a Fan Fair Fantasy Flyaway remained in second place.
A T r\ﬁgxgrngxmomsm 23 gains in the ratings period, enabling them  contest that has gene_r;lte(l 300.0()(_) entries The other big surpl:ise in Los Angeles
L JOHN MICHAEL MONTGOMERY  ATLANTIC to capture the No. 1 and No. 2 slots, respec-  so fur. But PD Chris Kampmeier says was the dismal showing by album rock
B tively. those aren’t the only reasons for the rat- KLOS morning hosts Mark Thompson and
U HEATSEEKERS 13 Prior to Emmis’ purchase of WRKS (98.7  ings gain. Brian Phelps, whose show was off 4.5-3.0
# WHAT MATTERED MOST » TY HERNDON * Epic Kiss F'M) late last year, that station had “There’s no question that the marketing from the fall.
M been targeting cssentially the same audi-  and advertising had a lot to do with it.”
s JAZZ 27 ence as Emmis-owned WQHT (Hot 97), Kampmeier says. But he also points out TOP 10 MARKET HIGHLIGHTS
% PEARLS * DAVID SANBORN * ElEKTRA with WRKS programming a mainstream  that during some of the dayparts where the San Franeisco ratings were highlighted
R&B format and Hot 97 embracing a hip-  station had its largest gains, most notably by a disappointing 3.7-3.0 drop for heritage
JAZZ | CONTEMPORARY 27 hop presentation. On Jan. 1, Emmis diree-  on weekends, there was no “forced listen- Jjazz/AC outlet KKSF and by a mysterious
* BREATHLESS * KENNY G * ARiSTA tor of programming Steve Smith and  ing” contesting going on. “The biggest im- loss of more than 20% of the country radio
WRKS PD Vinny Brown transfigured Kiss  pact of the marketing was to wake up the audience to other formats. Country leader
R&B into an adult-targeted station positioned as  [audience] that was already using the radio KSAN was off 2.7-2.1, while its newer rival
* FRIDAY * SOUNDTRACK * PRIORITY 16 “smooth R&B and classic soul” and  station,” he says. (Continued on page 80)
launched a major television advertising
o a campaign featuring artists Barry White,
* THISIS HOWWEESE HM%,T\,IT:S?ORDAN « PMP/ RAL 86 Luther Vandross, and Anita Baker. The
anaest LR.S. Label Moves Under
ADULT CONTEMPORARY from a 3.8 to a 74 12- ™ ™ ™
* IN THE HOUSE OF STONE AND LIGHT 77 plus share, the high-
= s | ENIRecords Group Umbrella
any New York station
o CANc,g\%wgl?J(E ey 25 in more than 10 years.
JOHN MICHAEL MONTGOMERY * ATLANTIC WQHT enjoyed an NEW YORK—I.R.S. Records, previously  ple, although Carter The Unstoppable Sex
impressive 4.8-5.4 an independent unit of EMI Music, will now  Machine was signed to Chrysalis in the UK.,
DANCE / CLUB PLAY 21 gain of its own, earn- operate under the EMI Records Group  the act released albums on LR.S. in the U S,
* RESPECT * JUDY CHEEKS * BRILLANT! ing the highest share North America banner. EMI Music has Additionally. Copeland says LR.S. will in-
in that station’s history. wholly owned I.LR.S. since 1992. crease the size of its promotional and mar-
DANCE /| MAXI-SINGLES SALES 21 “With Kiss it was really simple,” says As a result of the switch, .LR.S. keting staffs. He told Billboard last yvear that
% CRAZIEST » NAUGHTY BY NATURE * TOMMY BOY Smith. “We saw a tremendous opportunity president/founder Miles Copeland will report  he planned to hire up to 13 people for those
with classic soul. The music had been miss- to EMI Records Group North America chair-  departments by spring 1995.
LATIN ing on the dial for so long, and it seemed so man/CEOQ Charles Koppelman. He had report- Among the acts on LR.S. are dada, Kirsty
* FOTOS Y RECUERDOS [BACK ON THE CHAIN GANG) 28]  obvious.” ed to EMI Music president/CEO Jim Fifield. ~ MaeColl, Pato Banton, hHead and Gren.
LA 0 G, As for Hot 97, Smith says “a year and a Under the new arrangement, 1.R.S. will 1.R.S. also plans to start up two new im-
half ago when we put hip-hop on, there were continue to operate out of separate oftices  prints, an adult-oriented rock label called El
N EEEE . '-‘fnlgmeu W 18 three stations within a month playing hip- from the other EMI labels, but it will utilize  Dorado and Gai Sab_er, 4 label that will t'eg—
hop. We worked hard to own the position EMT’s corporate marketing resources, which  ture singer/songwriters or “softer” music
... We turned all the other radio stations have handled campaigns for several artistsin - than that usually associated with L.R.S.
HOT R&B AIRPLAY 19 off and didn’t care what they did. [Now] the EMI family. One of the first ventures “By creating these new imprints, we'll be
* THIS IS HOW WE DO IT » MONTELL JORDAN * PMP/ RAL we're thrilled to be the only station to hear L.R.S. will participate in under its new al-  able to participate in music that wouldn’t nee-
hip-hop.” liance is EMI's planned “Zoom” direct mar-  essarily be appropriate for I.R.S. as a mod-
The success of the Emmis outlets came at keting project, which will send snippets of  ern rock label,” says [.R.S. GM/senior VP
* THIS IS ,.,Ho(\x),.l\;,? SOB,TS.",:.'C?,\I,}ELSL fﬁ;ﬁﬁ . PMP/RAL 19 the expense of rival R&B stution WBLS songs to targeted consumers. Barbara Bolan. The first release on each la-
(3.8-2.7), which recently headed in a more The move also signifies a strengthening of  bel will be a one-off project. El Dorado is
adult direction in an apparent attempt to ties between I.R.S. and other acts signed  planning a “Frampton Comes Alive IT” with
% BEAR MAMAR'AZ';AC o 15 reverse the downward momentum. The worldwide to EML. For example, Britishband ~ Peter Frampton: the first project on Gai
gains at WRKS also had a negative impact Shampoo, signed by EMI in the UK., willbe ~ Saber is “The Rite Of Strings,” an album fea-
on every other adult contemporary station released in the U.S. on [.LR.S. The strategy  turing Stanleyv Clarke, Al Di Meola. and
ROCK / ALBUM ROCK TRACKS 79 in the market, including WLTW (4.4-4.1), had been used selectively before. For exam-  Jean-Luc Ponty. MELINDA NEWMAN
* LIGHTNING CRASHES * LIVE * RADIOACTIVE WMXV (33_27)‘ and WPAT (2'4_1'9)’ as
ROCK /| MODERN C M = - — el M E—— ] - =
iGOéD'BE’I’TERTHE\II\JoEZr'é\T'E‘LQTCRAK 79 THIS WEEK I'N BILLBOARD
Tor,:SOQIP;tﬁIE/FmQ!NEJEM?M 82 ICE CUBE BRANCHES OUT Album Reviews 56 Jazz/Blue Notes 26
Rapper Ice Cube is moving beyond music: Besides collabo- Artists & Music 8 Latin Notas 28
rating with Dr. Dre on an upcoming album, he's made his di- Baptiste’s Rhythm Section 15 Lifelines 73
n Iﬁ%:%@'mﬂmwfggﬁq‘:ﬁm 82 reptorial and writing debut with the film “Friday.” Cube talks Between The Bullets 92 The Modern Age 79
with rap columnist Havelock Nelson. Page 15 The Billboard Bulletin 94 Music Video 42
Boxscore 12 Newsmakers 91
oL WGONSIRALAT" 85 PORN VENDORS ARE A NO-SHOW Canada 48 Popular Uprisings 13
There’il be a different look to this year’s Video Software Deal- Chart Beat 94 Pro Audio 68
ers Assn. convention. Fearing arrest by Dallas authorities, ex- Classical/Keeping Score 26 R&B 14
HOT 100 SINGLES SALES 85 hibitors of adult films won't be displaying their wares. Home Clip List 43 Radio 76
* THIS IS HOWWE DO IT » MONTELL JORDAN * #iuP / RAL video associate editor Eileen Fitzpatrick reports. ~ Page 59 Commentary 6 The Rap Column 15
: Continental Drift 12 Retail 49
* TOP VIDEO SALES * 64| | ~Beriwelice rasdons. o B Debcovk . Rober | bowing. mapin o ot moary  Country 22 Shelf Talk 64
* THE UON KING * WALT DISNEY HOME VIDEO Lander « Senior Vice Presidents: Georgina Challis, Paul Curran, Ann Haire, Rosalee Lovett Dance Trax 20 Single Reviews 57
« Vice President: Glenn Heffernan  Chairman Emeritus: W.D. Littleford . . :
e N ik . e I SN ., Declarations of Songwriters & Publishers 41
LASERDISCS 67 e Y rights are used under I 1 VNU B el onal BY. No Independents 51 Studio Action 69
* TRUELIES + FOXVIDEO ) ording, or otherwise, witt . Enter*Active File 58 Top Pop Catalog 55
e B LNy poe e ety except for 1he st week n D2 Eyecutive Turntable 9 Update 73
MUSIC VIDEO 66 e ' ; hovse & Global Music Pulse 47 Video Monitor 43
* MURDER \WAS THE CASE * WARNERVISION ENTERTAINMENT 2 He ] e 141 HItS Of The World 46 Vox Jox 81
| o 2D, L, 5 2001 Crent and back copes o Home Video 59
RENTALS - iersiy M Road, Ann Arbor Wich 48106 pSubscripton nforma Hot 100 Singles Spotlight 87  CLASSIFIED 70
* STARGATE * LVE HOME VIDEO \ e Printed in the U.S.A. International 44 REAL ESTATE 72
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B BY SETH GOLDSTEIN

NEW YORK—Sony has finally
landed the Big Bird of children’s en-
tertainment.
Inawide-rang-
ing deal that had
been rumored for
months, New
York-based Chil-
dren’s Television
Workshop has
agreed to distribute musie, videos,
and books through Sony Wonder, a
division of Sony Music and Epic
Records, and movies through Co-
lumbia Pictures, which has already
begun work on two CTW features.

Big Bird & Friends Land
In Sony Wonder’s Nest

SONY
W:e:NOE R

The long-term agreement, run-
ning beyond 2000, will turn 2-year-
old Sony Wonder into a preschool
powerhouse, kid vid's hottest age co-
hort. Research
indicates that
27% of mothers
with children
aged 2-5 buy at
least one video a
month.

Columbia
TriStar Home Video, meanwhile,
will gain entry to direct-to-sell-
through movies, the first of these
based on CTW’s “Sesame Street”
characters. Except for “Hook,” the

(Continued on page 92)

‘Gump’ Jogging
Past Paramount’s
Sales Forecast

B BY EILEEN FITZPATRICK

LOS ANGELES—Retailers appear
confident that “Gump” will happen on
video, as stores have ordered 15 mil-
lion units of the six-time Academy
Award winner.

The title, which hit store shelves on
April 27, is priced at $22.95. Para-
mount Home Video had expected to
ship about 10 million units (Billboard,
Feb. 11), but after “Forrest Gump”
swept the Oscars the sales momen-
tum grew, according to executive VP
of sales and marketing Jack Kanne.

“What's significant about the num-
ber is that retailers don’t feel it's a
stretch,” says Kanne. “We didn't
want to flood the market, but retail
feels comfortable.”

What is even more significant
about the pre-order, which includes
Canada, is that the supplier didn’t de-
mand inflated orders from retailers,
unlike other recent major titles, such
as “Jurassic Park” and “Snow White
And The Seven Dwarfs.”

“They didn't push the title on us,”
says Suncoast Motion Picture Co.
president Gary Ross. “Maybe it was a
little bit of the fear factor and maybe
it was because of their lack of history
with event sell-through titles. What-
ever the reason, they were smart on
‘Gump.””

Paramount’s previous direct-to
sell-through experience was
“Wayne's World,” which suffered a
50% return rate.

“Throughout the planning process,
they were never trying to load in
[‘Gump’],” agrees a rackjobber execu-
tive. “If they ended up with 15 million
orders, it’s because the customer was
buying.”

Most retailers say pre-sales on the
title picked up dramatically after the
film triumphed on Oscar night, which
may have given retailers added confi-
dence.

Ross says pre-sales doubled each

(Contired on page 92)

Artists offer help
to victims of
Oklahoma bombing.
. Good Works, p. 73

The CD Touted As Singles Savior

But Retailers

B BY ED CHRISTMAN

NEW YORK—With the already weak
singles configuration being hurt by the
decline of the cassette format, a move-
ment is afoot to tout the CD single as a
replacement for the cassette single.

Through the week ending April 23,
total singles sales are down 14.9% this
year, after dipping 10% last year, ac-
cording to SoundScan. For the year,
consumers have purchased 19.7 million
cassette singles, down 20.6% from the
24.8 million sold last year in the same
time frame. Meanwhile, the CD single
has moved 3.7 million units, up 23.3%
from the 3 million sold in the period last
vear. (Cassette album sales are down
9.8%.)

With an almost universal belief that

Literary Lions. Winners of the sixth annual Ralph J. Gleason Music Book
Awards are congratulated at the ceremony in New York. The awards were
sponsored by Rolling Stone magazine, BMI, and New York University. The
awards, which carry cash prizes, are given annually to the three books that best
reflect Gleason's high standard of music journalism. Shown, from left, are Robert
Rolontz, Gleason committee chairman; Frances W. Preston, BMI president/CEQ;
Anthony DeCurtis, committee member and Rolling Stone editor; Peter Guralnick,
author of first-place book *'Last Train to Memphis: The Rise Of Elvis Presley”’;
Marianne Faithfull, author of second-place book *“Faithfull: An Autobiography™’;
Dr. John Gilbert of New York University, committee member; and Michael Pietsch
of Little, Brown and Co., editor and publisher of the three winning bocks. The
third-place award went to Colin Escott’s “Hank Williams: The Biography.”

the single, due to its low price, intro-
duces the young to buying music, some
retailers are positioning the CD as the
heir apparent in the singles sweep-
stakes.

Dick Odette, VP of purchasing at
Minneapolis-based the Musicland
Group, says, “Two basic issues are con-
fronting us. We have one [format] go-
ing downhill, and one that is going
gangbusters.”

But he says the growth of the CD
format in itself is not enough to save
the single. CD singles are priced too
high, he says.

Cassette singles generally carry a
list price equivalent of $3.49, while CD
singles are tagged at $4.98. (The CD-5
—which generally has additional
tracks not available on an album—is

Want Lower Prices For Discs

priced at $6.49.)

Odette also notes that CD singles
are available on only a small percent-
age of titles, and when they are issued,
they come at a later date than the cas-
sette single.

In the April 29 issue of Billboard,
only 26 titles on the Hot 100 Singles
chart were available as CDs.

Russ Solomon, president of West
Sacramento, Calif.-based Tower
Records, says the cassette single’s de-
cline has left “nothing to sell kids. I'd
like to see a cheap single. We need a
single in the CD format for $2-$3, not
$6. The record companies take a short-
term attitude.”

Ivan Lipton, president of Milford,
Mass.-based Strawberries, agrees. “The

(Continued on page 80)

Wash. Governor Weighs Bill
On ‘Erotic’ Sound Recordings

W BY BiLL HOLLAND

The governor of Washington state is
considering the veto of an updated
“harmful-to-minors” statute that
would include sound recordings.

A spokesman for Gov, Mike Lowry
said April 26 that “the governor has 20
days to consider the legislation, and
while he hasn’t yet decided to veto [it],
he has grave concerns if sound record-
ings were included this year.”

Lowry vetoed a similar measure last
year (Billboard, April 16, 1994), and the
state's Supleme Court also struck
down a previous “erotic music” harm-
ful-to-minors bill aimed at preventing
vouths from buying explicit records.

The spokesman added that Lowry
feels the bill “could have a chilling ef-
fect on artists and retailers.”

The bill was passed by both houses
of the state legislature and adopted in
conference April 24.

Study Shows Limits Of PC-Based Market

Sees ‘Upper-Income Ghetto’ For Computer Homes

B BY EILEEN FITZPATRICK

LOS ANGELES—A new consumer
study of personal computer-based
systems says the category is unlikely
to become a mass-market item until
computers get out of the “upper in-
come ghetto.”

The findings, compiled by New
York-based management consultant
firm Alexander & Associates, also dis-
putes household PC penetration lev-
els, which the firm estimates at 22.7
million as opposed to the 30 million
reported by the computer industry.

The results were tabulated from
2,000 consumer phone interviews con-
ducted late last year.

Although the PC-installed base in-
creased by 5.9 million from 1993 to
1994, 4 million were replacement sys-
tems. Only 1.9 million were new PC
owners, according to the survey.

The biggest hurdle the computer
industry has to overcome is the vast
gap between the income levels of cur-
rent PC buyers and consumers who
haven't bought any multimedia com-
ponents, including such video game
systems as the Super Nintendo En-
tertainment game machine.

According to the study, the mean
household income among the 9.6 mil-
lion PC and game system households
is nearly $53,000. But among the po-
tential market of 52 million house-
holds without a PC or video game sys-
tem, the income level is $29,000.

“Half of the purchases are from
households above $50,000,” says
Alexander president Robert Alexan-
der. “There’s no growth below that

level, and PCs have yet to demon-
strate they can break out of that mar-
ket.”

Alexander predicts that while the
core PC buyer group will continue to
purchase products and accelerate its
growth, the long-term outlook isn’t
favorable.

“There are such important strue-
tural questions that the growth tracks

(Continued on page 92)

Harmful-to-minors amendments to
state obscenity laws typically target
print and video porno, but in recent
years conservatives have attempted to
add prerecorded musiec to the materi-
als listed in existing statutes.

Such amendments allow local com-
munities to set obscenity standards
motre restrictive than statewide stan-
dards using federal court guidelines.

In the last few years, the Recording
Industry Assn. of America and the Na-
tional Assn. of Recording Merchandis-
ers, in conjunction with local groups,
have helped to defeat such proposals as
well as lyric labeling bills that go be-
yond the music industry’s current vol-
untary labeling.

If the Washington state bill were to
hecome law, retailers selling albums
containing lyrics referring to “ultimate
sex acts, normal or preverted, actual or
simulated” or 13 specific sex acts or vi-
olence would be guilty of “gross misde-
meanors” and subject to fines.

Retailers could be exempt from the
amendment if they kept labeled
recordings in a restricted area and
stored them in “blinder racks” that
hide the lower two-thirds of a cover.

Exemptions also include recordings
given to minors by a parent or legal
guardian. Parental permission slips to
purchase such recordings would also
exempt retailers from prosecution.

The RIAA was successful in having
the sound recording provision removed
from the Senate version in Washing-
ton, but the legislature in conference
chose the House version, which kept
the item.

(Continued on page 80)

Sony/Philips Demo Dual-Layer DVD

B BY SETH GOLDSTEIN

NEW YORK—Sony and Philips have
taken another jump in the leap-frog
competition with Toshiba and Time
Warner for the lead in digital
videodisc supremacy.

Neither system—=Sony/Philips’
MultiMedia CD or Toshiba/Time
Warner's SD—is near commercial re-
lease, as both sides continue to add
bells and whistles to heighten con-
sumer acceptability when product ar-
rives late next year.

On April 19, Toshiba/Time Warner

ally Matsushita announced a dual-lay-
er DVD that bumps capacity to 9 gi-
gabytes on a single side (Billboard,
April 29). Sony/Philips’ dual-layer
disc, also played on one side, can hold
7.4 gigabytes.

On April 27, at a San Francisco
meeting of CD licensees, Sony and
Philips for the first time in the U.S.
demonstrated the video capabilities
of MultiMedia CD, touted MMCD as
the “single format for computer appli-
cations and home entertainment,”
and trotted out endorsements from
eight hardware manufacturers in-

cluding Matsushita-owned JVC. The
companies emphasized that MMCD is
the all-on-one-side format.

Despite Matsushita’s dual-layer
development, endorsed by the other
members of the Toshiba/Time Warn-
er camp, SD is best known as a two-
sided dise that must be flipped to be
read. Sony and Philips say that's a se-
rious inconvenience, and in San Fran-
cisco they claimed the support of com-
puter peripheral manufacturers such
as Acer. Aztec, and Teac.

Sony/Philips also cited MMCD’s

(Continuned on page 92)
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Audits Protect An Artist’s Publishing Income

B BY BRUNO M. STILLO

Does the songwriter really need to audit
his or her music publishing company? The
answer is an emphatic “Yes.”

Drawn from experiences with actual au-
dits, we will track the career of a fictional
songwriter. In 1980, after years of writing
songs to which no one would listen, much
less record, this songwriter finally wrote
one that was recorded by a popular singer.
A music publisher became instantly inter-
ested and signed the writer to an exclusive
five-year songwriter’s deal. Without much
bargaining leverage, the songwriter re-
ceived royalty rates of 50% of all domestic
earnings and 37.5% of all foreign earnings,
after deduction of a subpublisher’s fee.

During the next five years, some of the
writer’s songs were recorded by artists
whose albums sold well into the millions.
This commercial success brought with it a
greater demand for the writer’s songs,
which created a base for the writer’s attor-
ney to negotiate a far superior contract in
1985 upon expiration of the old one.

The new contract provided for a royalty
rate of 50% of domestic earnings and 50%
of all foreign earnings with an “at source”
calculation (no subpublishing fees) for new
compositions. In addition, the attorney ne-
gotiated a co-publishing deal, giving the
writer 50% of the publisher’s income on
new compositions, and extended the im-
proved foreign rate to pre-1985 composi-
tions.

By the end of 1993, the songwriter’s fi-
nancial affairs necessitated a change to a
new business manager, who made it a
practice to audit record companies and
publishing companies.

The audit revealed that foreign earnings
were still being paid at a rate of 37.5% per
the outdated 1980 agreement, rather than
the 50% provided for in the 1985 agree-
ment. Citing a contractual three-year audit
limitation period, the music publishing
company made a retroactive settlement
going back to only 1990. Underpayments
for the five years from 1985 through 1989,
totaling hundreds of thousands of dollars,
were lost forever.

How could the songwriter have been
protected from such a disastrous outcome?
The writer could have been partially pro-
tected by a timely review of each royalty
statement received from the publisher,
conducted by either his business manager
or attorney, who would promptly advise
the publisher of any discrepancy. It is par-
amount that the following procedures, cov-
ering the categories with the highest risk
of underpaid royalties as determined by an
in-depth study of the contract, be under-
taken:

» Review of foreign subpublishing fees
(when displayed on the statements) to as-
certain the accuracy of amounts remitted
to the U.S.; when not displayed, only an
audit can determine the accuracy of
amounts remitted.

« Confirmation, for co-written songs,
that the rate paid is in accordance with the
agreement between the songwriters. It
should also be determined whether the co-
writer is administered by the same pub-
lisher, as this may affect the rate payable.

« Verification that administration fees
deducted on co-published songs were cor-
rectly calculated.

* Confirmation that income is received
for major songs in foreign territories. A
foreign territory may not be collecting for
its entire catalog of songs from the foreign
society, causing the income to become part
of the infamous “black box,” which is not
ordinarily distributed to writers.

* Review of earnings reported for rec-
ord companies to ensure payment for all
songs that have been released on those la-
bels.

‘The best
protection
available to the
songwriter is
through
periodic audits

Bruno M. Stillo, CPA,
specializes in royalty
audits with the firm of
Gelfand, Rennert &
Feldman, a division of
Coopers & Lybrand
LLP in New York.

e Comparison of synchronization li-
censes, which have been both approved
and used, against payments reported. This
procedure should be performed diligently
by the reviewing party, as income from
synchronization licenses can be sizable.

« Confirming that checks, indicated on
the statement as having been issued, have
actually been received. In one case, the
songwriter’s representative returned a $1
million advance received prior to year’s
end to improve his client’s tax position.
However, due to an internal miscommuni-
cation on the writer’s team, there was no

follow-up and the check was not re-issued.

« Review that the co-published songs
have performance earnings from the per-
forming rights societies—ASCAP, BMI,
or SESAC—and that they were paid at the
proper percentages and rates. Improper
and/or inaccurate registration of songs
with the societies could lead to reduced
earnings.

« Determining that the writer has been
paid for all his or her songs: Miscoding
could credit another writer with the own-
ership of a song, which is not uncommon.
Song titles are not protected by copyright,
and the writer’s song may have the same,
or similar, title as one previously written.

¢ Confirming proper payment of print
income—sheet music, folios, image, and
likeness payments.

Implementation of these procedures will
go a long way to secure the proper pay-
ment of royalties. However, an inherent
difficulty is the reliance on the limited data
usually presented on royalty statements.
These statements do not provide the de-
tails available only on the underlying
source statements sent to the publisher by
its foreign subpublishers and by record
companies. Access to these source docu-
ments, which is usually limited to the song-
writer’s accountant or attorney, would in-
crease the potential for identifying
underreported earnings.

A firm specializing in royalty audits
should undertake a preliminary review of
contracts and royalty statements in order
to screen out those audits that would not
be cost-effective. The auditing firm gener-
ally does not charge for this consultation.
Audits range in cost from $5,000-$25,000,
and although, after proper screening, the
great majority of audits recoup their costs,
it is a right that many individuals do not
use to their full advantage.

ANOTHER VIEW ON VIOLENCE

T was shocked to see the commentary piece
from Al Kooper and Michael Beard, “Our In-
dustry Should Unite For Gun Control” (Bill-
board, April 22). As a loyal Billboard reader,
I must comment that this piece has no place
in a magazine devoted to the music industry.
This piece is a political fiction that includes
serious misrepresentation of facts and figures
from an organization dedicated to the destruc-
tion of one of the basic tenets of the Constitu-
tion of the United States, specifically, the
right to keep and bear arms.

While T decry all loss of life in person-to-
person, criminal violence of all kinds, I do not
believe the presence of firearms in society fos-
ters violence. I do believe that permissive
school systems, government agencies that re-
ward anti-social behavior, ineffective punish-
ment of criminal activity, the decline of the
two-parent family unit, lax enforcement of ex-
isting laws, and a pervasive attitude that a
person’s situation is always someone else’s
fault have fostered a growing number of vio-
lence-prone, anti-social misfits.

Unfortunately, the music industry makes
money by feeding their violence-prone behav-
ior through the sale, marketing, and dissemi-
nation of raging, anti-social “music” from such
artists as Scarface, Dr. Dre, Snoop Doggy
Dogg, and others of their ilk.

Before you start calling for another, already
extremely heavily regulated industry to go out
of business due to excessive government regu-
lation, perhaps you should get the music in-
dustry to clean up its own act and get rid of
the violence-mongers that it harbors.

Peter J. Brown
Entertainment coordinator
Ram International Ltd.
Tacoma, Wash.

LET'S PUT ON A SHOW!

In the commentary “Our Industry Should
Unite For Gun Control,” Al Kooper and Mi-
chael Beard state, “Let us organize a yearly
concert in Lennon and Nilsson’s names to
raise funds and consciousness.”

I would like to be apprised of what steps are
being taken to organize just such a concert.
I support the National Coalition To Stop Gun
Violence and think a benefit featuring great
musical performers is a fantastic idea.

Please keep me posted.

Robert Kraft
Executive VP

Fox Music

Beverly Hills, Calif.

Editor’s note: Interested readers can contact
the Coalition at 100 Maryland Ave. N.E.,
Washington, D.C. 20002-5625; 202-544-7190.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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20th Century Fox
Forms Distrib Arm
For Growing Biz

B BY SETH GOLDSTEIN

NEW YORK—The evolution of video
and interactive programming from
exotica into packaged goods has
prompted 20th Century Fox Film
Corp. to create a distribution entity,
20th Century Fox Home Entertain-
ment. Its emphasis will be on high-
volume sales and retail inventory
management, common to packaged
goods, but unusual for cassette or
CD-ROM marketing.

Fox Home Enter-
tainment handles
four cassette labels,
FoxVideo, Fox Kids
Network, CBS
Video, and CBS/Fox Video, and two
devoted to new media, Fox Interac-
tive and Magnet Interactive Studios.
Magnet and the studio recently
agreed to a worldwide label deal for
10-12 titles through 1996, including
“The Wall: A Living Memorial,” “Co-
medians,” and “Chop Suey.”

Bob DeLellis, president of
FoxVideo, has been named president
of Fox Home Entertainment North
America; Jeff Yapp is international
president. Total revenues in 1994 ex-
ceeded $800 million. FoxVideo, which
last year had sales of $650 million in
the U.S. and Canada (Billboard, Jan.
7), was and will remain the biggest
contributor.

But DeLellis suggests more lines
are coming. Establishing Fox Home
Entertainment “leaves us open to any
kind of shrink-wrapped product,” he
says. “We felt the umbrella was nec-
essary to take advantage of studio re-
sources.”

One example of how the umbrella
might be used is the digital videodisc.
Fox Home Entertainment will be re-
sponsible for DVD regardless of
whether releases come from FoxVideo
or Fox Interactive. “When DVD hits
the market, Fox will be a player,” says
DeLellis, who won't take sides in the
format battle between Sony/Philips
and Toshiba/Time Warner.

Fox Home Entertainment’s imme-
diate task is to smooth the way among
direct accounts for a retail inventory
management point-of-sale system
that it controls under terms of a
multi-year agreement with an uniden-
tified provider. “We’re positioning
ourselves now,” DeLellis says.

Most of his effort is going into sell-
through. The arrival of Bill Mechanie,
who left Disney to become Fox
Filmed Entertainment chief operat-
ing officer, has accelerated the stu-
dio’s release of direct-to-sell-through
video hits like “Mrs. Doubtfire” and
“Speed,” more Fox family entertain-
ment features, and the Shirley Tem-
ple titles, now several million units
strong.

Industry sources indicate FoxVideo
shipped 3.8 million copies of box-of-
fice turkey “The Pagemaster,”
housed in the distinctive family enter-
tainment vinyl clamshell. Less than
10% should be returned, they indi-
cate. “Far From Home,” another
modest box-office performer con-
tained in a clamshell, is expected to
top 3 million units.

Retailers will get their first look at
what is under Fox Home Entertain-
ment’s banner during the Electronic
Entertainment Expo in Los Angeles
and the Video Software Dealers Assn.
convention in Dallas, both this month.
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‘Mystic’ A Natural For Marley Fans

Expectations High For Island Compilation

B BY ELENA OUMANO

“Natural Mystic: The Legend Con-
tinues,” Island's new 15-track compi-
lation of Bob Marley’s greatest hits, is
“a continuation” to 1984's best-selling
collection, “Legend,” says Neville
Garrick, executive director of the Bob
Marley Foundation. “Bob definitely
has more than 14 greatest hits.”

The new release’s artwork—Mar-
ley’s smiling profile—underscores
the connection between the two al-
bums by complementing the pensive
full-face image that adorns “Legend,”
which has been certified for sales of 5
million units in the U.S. alone.

Work on “Mystic” began in 1988; at
least 50 different compilations were
produced and, once the tracks were
set, more than 15 running orders.

“‘Legend’ is so great that we had to
come up with a set of tracks that
would also feel like the best,” says

Chris Blackwell, chairman of Island
Records. “Finding them took a long
time thinking it through and going
through tracks that are strong but
weren’t on ‘Legend,” which was a sort
of pop album, a compilation of the
most popular singles at the time.
Since then, one of Bob’s most popular

Jazz Pianist Don Pullen
Dies Of Lymphoma At 53

H BY JIM MACNIE

NEW YORK—The image is unforget-
table. The way pianist Don Pullen ad-
dressed the keys during one of his ani-
mated solos was arguably the most
eloquent distillation of bluster and fi-
nesse jazz piano has ever heard. Just as
recently as a few
months ago, one of
his excursions—
wherein he'd slap at
the keys with tense
digits and pancaked
palms—captivated
! an utterly rapt audi-
ence at Visiones
here. Pullen worked
his elaborate, effu-
sive stratagems with aplomb. The ap-
plause at the solo’s climax was nearly as
explosive as the music itself. One of
jazz's irrefutable thrillers, Pullen died of
lymphoma on April 22. He was 53.

The pianist’s career trajectory was
emblematic of centrist moves made by
many of the progressive jazz musicians
who began their work in the '60s and
’70s. Initially known for the titillating,
tangled webs of sound created with free
jazz partners like Guiseppe Logan and
Milford Graves, the Roanoke, Va., na-
tive helped push the music’s para-
meters. But Pullen’s well of resources
included expertise in R&B and gospel;
both influences were heard to some de-
gree on almost all his recordings.

In the mid-"60s, when his playing en-
hanced both Albert Ayler’s soulful cater-
waul and the audacious honking of R&B
saxist Syl Austin, Pullen proved himself
a synthesist. This knack for negotiating
the brawny side of the blues and the pro-
tracted expressionism of the avant-
garde won him a spot with Charles Min-
gus’ ensemble in 1972. Mingus’ gorgeous
Atlantic dises “Changes One” and
“Changes Two,” which feature Pullen,

PULLEN

have recently been reissued by Rhino;
another scorcher, “Mingus At Carnegie
Hall,” is out on Mobile Fidelity.

“That band was wild, and everybody
was saying, ‘C'mon, let’s play? ” Pullen
told this reporter several years ago.
“Hamiet Bluiett would point his sax
right at Mingus and blow him away, and
then we'd all start to blow. Finally Min-
gus said, Y’all aren’t going to leave me
out of this, it's my band! When he joined
in, you could really see his spirits lift!”

That kind of playful affirmation of life
is a constant thread in Pullen’s work. It
can be heard on his first solo date for At-
lantic, recorded live at the Montreux
Jazz Festival in 1977. His potent recitals
were well documented during the next
decade; Sackville, Horo, and Black Saint
have all released solo dises. Particularly
compelling is Black Saint’s “Evidence Of
Things Unseen,” a 1984 release.

(Continued on page 75)

tunes has been ‘Iron Lion Zion,’
which we discovered when we put out
[the 1992 boxed set] ‘Songs Of Free-
dom.” And some of his best songs ei-
ther weren’t released as singles or
perhaps were considered a little polit-
ical for ‘Legend,’ songs like ‘War,’
‘Natural Mystic,” and ‘So Much Trou-
ble In The World,’ which I think is
perfection, one of his best tracks
ever.”

Expectations at the label run high
for the new compilation, which will be
released worldwice May 23. “Mystic”
is the first Marley studio album to
come out since his market grew to its
current mammoth proportions.
“When ‘Legend’ was released, there
still wasn’t that much interest,” says
Blackwell. “And ‘Mystic’ plays ab-
solutely great. That’s the main thing:
when a CD plays from the beginning
to end like a long single. It finishes,

(Continued on page 87)
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Live’s Radioactive Set
Takes Long Road To The Top

B BY CRAIG ROSEN

LOS ANGELES—TIn a classic exam-
ple of successful long-term marketing,
Live’s Radioactive/MCA album
“Throwing Copper” has hit the summit
of The Billboard 200 in its 52nd week
on the chart. The yearlong run marks
the most weeks an album has been on
The Billboard 200 before hitting No. 1
since Billboard began using Sound-
Scan data in May 1991.

The album—which has sold 1.9 mil-
lion units to clate, according to Sound-
Scan—is the first Radioactive title to
top The Billboard 200, The chart tri-
umph couldn’t have come at a better
time for Radioactive president Gary
Kurfirst, who founded the label as a
joint venture with MCA five years ago.
Kurfirst says he is currently in negoti-
ations with MCA to renew his contract
with the company and has hopes of

Platinum Ecstasy. Arista artist Sarah McLachlan receives a plaque
commemorating platinum certification of her Grammy-nominated album
“Fumbling Towards Ecstasy.” The presentation took place backstage at her
recent sold-out show at New York’s Radio City Music Hall. McLachlan’s newest
release is a CD-ROM called “The Freedom Sessions.” Shown, from left, are
Richard Sanders, Arista VP of artist development; Rick Bisceglia, Arista senior
VP; Terry McBride, Nettwerk president and artist manager; Roy Lott, Arista
executive VP/GM; Tom Ennis, Arista VP of product development; McLachlan; Len
Epand, Arista VP of video production; Clive Davis, Arista president; Richard
Sweret, Arista VP of A&R; Jim Urie, Arista senior VP of sales; and Dick Wingate,

Arista senior VP of marketing.

launching a second, more grass-roots-
oriented label.

The success of Live is also a coup for
Radioactive partner MCA, which has
had a difficult time breaking new rock
acts in recent years. MCA Records
president Richard Palmese expresses
his delight that not only is “Throwing
Copper” a No. 1 album, but it's a suc-
cessful rock album.

Bob Bell, new release buyer for the
348-store Wherehouse Entertainment
chain based in Torrance, Calif., says,
“Live continues to get huger and
huger. The long term for the project is
really paying off.” Bell reports that the
album is No. 2 at the chain, second only
to the new “Friday” soundtrack.

Live first appeared on The Billboard
200 in early 1992 with its first full-
length album, “Mental Jewelry,” which
peaked at No. 73 in February 1992. Ac-
cording to SoundScan, the album has
sold more than 480,000 copies. “Four
Songs,” the band’s 1991 debut EP,
failed to chart.

With the May 1994 release of
“Throwing Copper,” Radioactive's
plan was to shore up the band’s base at
modern rock and college radio. “That
was our mission, because we were com-
ing off a lot of MTV exposure,” says
Kurfirst. “Even though that can be a
real positive in selling records, at alter-
native radio at that particular time it
could also be a negative.”

Kurfirst says that MTV’s early sup-
port of Live created a credibility prob-
lem for the young band. To combat that
perception, Radioactive chose the an-
them-like “Selling The Drama” as the
first track to work at radio.

“We chose that track, because we
felt that it didn’t have much crossover
appeal,” Kurfirst says. “We just felt, at
the college and alternative level, it was
the right kind of music with the right
sort of lyric.”

The label’s plan worked; the song hit
No. 1 on Billboard’s Modern Rock
Tracks chart on May 21, 1994. And de-
spite what Kurfirst and the staff of
Radioactive felt initially, the track did

(Continued on page 89)

Radio Notoriely Lifts GasolmeAlle y’s Sublime

B BY CHRIS MORRIS

LOS ANGELES—Burgeoning air-
play for “Date Rape,” a track from
the 3-year-old album “40 Oz. To Free-
dom,” has propelled the heretofore
obscure Long Beach, Calif.-based
modern rock trio Sublime to a new
level of commerecial success. But the
group’s notoriety has not come with-
out controversy.

Stephanie Payne, a buyer at Aron’s
Records here, which has seen steady
sales on “40 Oz.,” says of the album,
“We just despise it, and every time
someone asks for it, we say, ‘Uccchh,
here it is.””

Payne’s expression of disgust has
been echoed by others. As early as
January, when “Date Rape” began to

enjoy major request action and air-
play on influential Los Angeles mod-
ern rock outlet KROQ, the song—a
ska-inflected narrative about a date
rape, which concludes with the rapist
being sexually assaulted in prison—
led some observers to complain that
the band was trivializing the crime.

An ongoing debate erupted on
America Online; one trade journal
columnist decried the song as “com-
pletely offensive,” while a coordinator
for the abortion rights group Rock
For Choice excoriated it in a recent
article in The Los Angeles Times.

“I just don’t see the humor,” Payne
says. “I just don’t think it’s funny. So
[the rapist] gets it in the end. It’s still
a dumb song.”

Nonetheless, several other modern

SUBLIME

rock outlets have followed KROQ's
lead and played the song. Program-
mers claim that complaints have been
few or nonexistent.

“40 Oz. To Freedom,” released by
the band’s Long Beach-based Skunk
Records in 1992, has soared with the
“Date Rape” exposure: It debuts on
Billboard’s Heatseekers chart at No.
39 this week, and is No. 1 among titles

in the Heatseekers Pacific regional
roundup.

According to SoundScan, “40 Oz.”
has sold 15,000 units to date. The
band’s manager, who asks to be re-
ferred to as Miguel, claims sales of
35,000-40,000, noting that the album
was regularly sold at live dates for
two years before airplay for “Date
Rape” began.

The album is being worked by a
three-man team at Gasoline Alley
Records, which signed Sublime in
July. While Gasoline Alley is distrib-
uted by Uni, 40 Oz.” continues to
move independently. Independent
National Distributors Inc. was re-
cently enlisted to sell the album to
chains and one-stops, while a network

(Continued on page 82)
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Hendrix Family Fumes
Over ‘Voodoo Soup’

B BY PAUL VERNA

NEW YORK—Members of Jimi Hen-
drix’s family are upset over what they
consider fraudulent use of the late
artist’s music on the recent compila-
tion “Voodoo Soup,” released last
month on MCA Records in the U.S.
and Polydor in the U.K.

The late artist’s father, James Allen
Hendrix, and sister, Janie Hendrix
Wright, object to the overdubbing of
drum parts on the album and to an ad-
vertisement for a Hendrix-related
foundation inserted into the package.

The family’s claims are directed at
compilation producer Alan Douglas,
not at MCA or Polydor. Janie Hendrix
says Douglas—who controls the Hen-
drix tape vault—was negligent in his
handling of the artist’s recorded
archives. )

The dispute between the Hendrix
family and the Douglas camp is the lat-
est skirmish in a 2-year-old battle. On
April 16,1993, the senior Hendrix sued
his former attorney, Leo Branton, and
Douglas for fraud and copyright in-
fringement over their exploitation of
the Hendrix catalog (Billboard, May 1,
1993). The action, filed in U.S. District
Court in Seattle, is scheduled to go to
jury trial June 5.

Asked what she finds objectionable
about “Voodoo Soup,” Janie Hendrix
says, “Number one, I don't really like
it. It appears to be another overdub-
bing job similar to that of ‘Crash Land-
ing’ and ‘Midnight Lightning,’” two
other posthumous Hendrix compila-
tions overseen by Douglas. “I don't
think Jimi would like it either. The
original band members were not even
used.”

Janie Hendrix is referring to the
openly credited overdubbing of drum
parts on two tracks of “Voodoo Soup”
by Bruce Gary, former drummer of
power-pop band the Knack. Gary, who
is also eredited as co-producer on
“Voodoo Soup,” played on two cuts,
the radio track “Stepping Stone” and
the instrumental “Roomful Of Mir-
rors” (Billboard, April 8).

Janie Hendrix also objects to an in-
sert in the CD booklet promoting a
Hendrix foundation that the family
has not approved. “When you open up
the package, out falls this ad for the
Jimi Hendrix foundation,” she says.
“Letters were sent out apparently to
people like Danny Glover, Wynton
Marsalis, and Carlos Santana asking
them to join the foundation and that
the family was supportive, and we’re
not. We have a foundation of our own.”

Janie Hendrix says the family’s goal
in taking action against Branton and

(Continued on page 89)

Dave’s World. RCA Records Label executives present the

b

ave Matthews Ban

with plaques commemorating gold certification of “Under The Table And
Dreaming,"'the group’s major-label debut. Shown, from left, are Hugh Surratt, VP
of artist development; Bob Jamieson, president; band members LeRoi Moore,
Boyd Tinsley, and Carter Beauford; Dave Novik, senior VP of A&R; band member
Dave Matthews; Bruce Flohr, senior director of A&R; band member Stefan
Lessard; Tom Derr, director of artist development; Peter Robinson, associate
director of A&R; Coran Capshaw, band co-manager; and Butch Waugh, senior

VP of promotion.

Capricorn Is Back On Track At RED

Focusing On Rock, Label Aims For Indie Greatness

M BY PETER CRONIN

NASHVILLE—A little over a year
ago, as the label faced the end of its
three-year relationship with Warner
Bros. Records, the future of Capricorn
Records was anything but certain. But
since breaking those corporate ties and
Jjoining forces with the Sony-owned,
New York-based RED Distribution in
April 1994, a leaner and meaner Capri-
corn is back on its feet with an expand-
ing upstart roster that is making noise
at both the triple-A and modern rock
formats.

“There has always been the desire
here for Capricorn to become an inde-
pendent label once again,” says label
president Phil Walden. “With all the
acquisitions over the past several years
of the remaining independents, there’s
a tremendous void out there, and we as-
pire to become the next great indepen-
dent label.” )

Walden and RED president Sal Li-
cata agree that their year-old corpo-
rate relationship already better accom-
modates what Walden describes as
Capricorn’s “artist development-ori-
ented” philosophy and that Capricorn’s
status at RED has made a significant
difference in the label’s performance.

RECORD COMPANIES. Thomas Mc-
Partland is named executive
VP/North America for the Zomba
Group of Companies in New York. He
was senior VP of business development
for BMG Entertainment North Amer-
ica.

Michael Ostroff is promoted to se-
nior VP of business and legal affairs at
MCA Music Entertainment Group in
Los Angeles. He was VP of business
and legal affairs.

Mercury Records in New York
names Peter Lubin senior VP of
A&R, Mark Schwartz VP of business
and legal affairs, and Lee Knife direc-
tor of business and legal affairs. They
were, respectively, VP of A&R for the
RCA Records Label, director of busi-
ness affairs at Sony Musie, and attor-
ney of legal affairs at PolyGram Hold-
ings Ine.

Warner Bros. Records appoints Jeff
Levenson VP of jazz in New York,
Marylou Badeaux VP of produet

MCPARTLAND OSTROFF
management/jazz in Los Angeles, and
Kathe Charas manager of market-
ing/jazz in New York. They were, re-
spectively, jazz columnist at Billboard,

VP of special projects in the Warner

Bros. black music department, and in-
ternational marketing manager/adver-
tising manager at GRP.

Samantha Schwam is promoted to
VP of finance for Atlantic Records in
New York. She was director of finance.

Elektra Entertainment Group ap-
points Joel Klaiman senior national
director of alternative promotion in
New York, Brian Landau national di-

“Being a priority is the No. 1 advan-
tage,” says Licata. “Nothing against
WEA, but Capricorn was a very small
label within that organization. Phil
knows now that he is among my top

five labels.”
icor
: l ble seeing things
from a label per-
spective, and he feels his experience in
that area is one of the things that sepa-
rates RED from other distributors.

“It brings that label point of view to
the distribution company,” Licata says.
“People  who
start in distribu-
tion. and stay
there all their
lives only know
that side.”

While the
“new” Capricorn
has not spawned
any multiplatinum megastars, acts like
Widespread Panic, the Freddy Jones
Band, Lynyrd Skynyrd, and 311 have
each built a strong grass-roots base,
with albums topping the 100,000 sales
mark, according to SoundScan. And

TUR

As former pres-
ident/CEO  of
EMI Records, Li-
cata has no trou-

N T

LUBIN LEVENSON

rector of alternative/triple-A promo-
tion in Chicago, and Margie Weath-
erly national director  of
alternative/triple-A promotion in Los
Angeles. They were, respectively, na-
tional director of alternative promo-
tion for EastWest Records, national
director of album rock for Elektra,
and West Coast director of alternative
promotion for Elektra.

EMI Records (EMI/Chrysalis/SBK)
in New York names Maureen Coakley
senior director of national publicity
and Allison Bandier-Koffman senior
director of video promotion. They

newer signings, like Sonia Dada from
Chicago, Cake from Sacramento,
Calif., Everything from Char-

‘lottesville, Va., and Hayride from

Athens, Ga., reflect the company’s mu-
sic-first philosophy.

“The only criteria we use in our sign-
ings are, ‘Is it great music and do we
like it? ” Walden says. “We sign things
and then figure out what to do with
them, and that’s the way it should be. It
may limit our growth, but that’s OK.”

With RED, Walden and company
have been able to take advantage of
some of the benefits of major label-
style distribution without having to
reach platinum each time out and with-
out getting lost in the crowd. With its
nationwide network of 101 employees,
RED can compete with the majors
when it comes to market saturation;
and with a relatively small roster of
only 28 labels, the company is well
equipped to give each label its due.

“With independent distribution, you
can stay with records for a long time
even if they don't sell as much,” Licata
says. “If we can sell 30,000, that’s a lot
of records. We are the same as the ma-
jors in that we have strong fulfillment,
we ship to the same locations, we drop

(Continued on page 80)

New Tix Service
Handles Sellout
For Pearl Jam

M BY ERIC BOEHLERT

In the venue’s fastest sellout ever
for a rock show, 9,200 fans purchased
tickets through the new ETM sales
system to Pearl Jam’s June 16 con-
cert at the Casper, Wyo., Events Cen-
ter. The show will kick off Pear] Jam’s
summer tour.

Tickets were ordered April 22
when fans dialed up the automated
ETM system. Because the ETM sys-
tem is designed to accept calls only
from certain area codes on given
days, the tickets were only available
to callers from the upper Rocky
Mountain region.

Ticket buyers were limited to one
pair each; of the 9,200 tickets sold,
1,950 were general admission floor
tickets. All tickets were priced at
$18.50, with a $2 service fee for each -
ticket and a 45 cents handling charge
for each order.

Last year Pearl Jam canceled its
summer swing through the U.S,,
claiming Ticketmaster charged ex-
cessive service fees and enjoyed a mo-
nopoly in the concert marketplace,
making it impossible for the band to
tour without the company’s involve-
ment. Ticketmaster executives de-
nied the charges. Pear] Jam recently
announced it was aligning itself with
upstart ETM for the '95 tour (Bill-
board, April 15).

On the morning of April 22, Wyo-
ming radio stations in Casper,
Laramie, Riverton, and Jackson,
along with outlets in Billings, Mont.,
Idaho Falls, Idaho, and Rapid City,
S.D., announced the ETM 800 num-
ber that fans needed to call for ticket
orders.

Local Casper Star-Tribune re-
porter Jason Marsden said he called
ETM at 11:30 a.m., got through to the
touch-tone system on the first try and
ordered two tickets by eredit card.
Marsden, who covered the news of
the concert and the ticket sales for
the-newspaper, says he was “listening

(Continued on page 84)

]

BADEAUX

SCHWAM

were, respectively, publicity director
for Rolling Stone and manager of local
video promotion for EMI Records.

Tess Arevalo is appointed director
of corporate communications for
Warner Music International in New
York. She was associate director of
corporate communications for Poly-
Gram Holding Inc.

Janet Kleinbaum is promoted to se-
nior director of artist development and
video promotion at Jive Records in
New York. She was director of product
management.

MORROW

CONROY

PUBLISHING. Brooke Morrow is
named VP of international creative op-
erations for EMI Music Publishing in
New York. She was director of inter-
national and U.S. creative operations.

RELATED FIELDS. Kevin Conroy is
named VP of marketing for BMG En-
tertainment North America in New
York. He was VP of marketing for
CBS/FoxVideo.

Tom Mihok is promoted to VP/cen-
tral division manager for MGM/UA
Distribution Co. in New York. He was
district manager/Eastern Division.
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Soul Asylum Shines On ‘Dim Light’

New Columbia Set Aimed At Broader Market

B BY CATHERINE APPLEFELD

WASHINGTON, D.C.—Although
Soul Asylum bassist Karl Mueller ac-
knowledges that many people will
view “Let Your Dim Light Shine” as
the band’s sophomore set, the Min-
neapolis mainstay had already pre-
sented its cult following with six al-
bums before it struck multiplatinum
with 1992’s “Grave Dancers Union.”
It is this accumulated buildup that
is serving as the guiding principle be-
hind Columbia Records’ promotional
push for the new album, due June 13.
Rather than first elicit core support
from the band’s heavily alternative
fan base as it did last time around,
Columbia is taking first single “Mis-
ery” simultaneously to modern rock,
album rock, triple-A, and other radio
formats in an effort to amass broad
exposure right out of the box.
“We're taking a different ap-
proach, a bigger approach, this
time,” Columbia product manager
Nick Kucei says. “We're still going
after the core alternative fan base,
because we never want them to feel
like they’ve been left out, but there
isn’t going to be a setup track this
time around like with ‘Somebody To
Shove.’ We did the setup track route

SOUL ASYLUM. From left, Sterling
Campbell, Dave Pirner, Dan Murphy,
and Karl Mueller.

last time, and we feel Soul Asylum
has spent 10 years setting up this
new record.”

Indeed, given that Soul Asylum re-
leased product on various indie la-
bels and endured a short-lived, less
than satisfying stint on A&M Rec-
ords that nearly facilitated its
breakup, Mueller views his band’s
latter-day popularity as just deserts.

“I see ‘Grave Dancers Union’ al-
most as a justification for what we’d
always been doing,” he says. “We
still believe in those records we put
out before, however long ago. We
were doing at that time what we
thought was the best we could do,
and it’s not like we think ‘Grave
Dancers’ is 50 times better than the

Mercury Looks To Turn Corner
With 3rd Catherine Wheel Set

B BY PAUL SEXTON

LONDON—Armed with what is al-
ready being hailed as the strongest al-
bum of its ecareer and with live and
promotional work in the U.S. planned
throughout 1995, British four-piece
the Catherine Wheel has turned into a
priority alternative act.

Mercury will release “Happy Days,”
the band’s third album, on cassette
and CD in the U.S. on June 6, with a
double vinyl edition in stores May 23.
With all involved praising the strength
of the record, “Happy Days” looks set
to expand the strong core audience es-
tablished by the band with its 1992 de-
but, “Ferment,” and 1993 follow-up,
“Chrome.”

“I know Mercury feel that we’ve
given them a record they can get their
teeth into,” says the group’s lead
singer and co-writer Rob Dickinson.
“Before, I was always a little confused

THE CATHERINE WHEEL. Back row,
from left, Dave Hawes, Brian Futter, and
Rob Dickinson. Front row, Neil Sims.

as to what sort of a band we were, but
now I really don’t care what people
think. I know how good the band is.”

“Happy Days,” recorded between
April and July last year in London and
later mixed in Los Angeles, was co-
produced by Dickinson and Gil Nor-
ton, who also produced “Chrome.” Tim
Friese-Greene, the producer of “Fer-
ment,” plays keyboards on the new
set, which also features Belly’s Tanya
Donelly dueting with Dickinson on the
powerful “Judy Staring At The Sun,”
which is likely to be the second single.

“The buzz that surrounds this band
is a buzz that you usually only feel with
a band that’s had a platinum record,”
says Mercury president Ed Eckstine.
“From the moment my company
heard the first Catherine Wheel rec-
ord, we knew this band was special. At
the time, the musical climate was just
beginning a pro-American phase, but
we believed that things would be cycli-
cal and through the process of growth
of this band, people would hopefully
catch up with them.”

Mercury senior director of market-
ing Marty Maidenberg adds, “The
minute we heard the music it was ‘OK,
our job is 90% done, now it’s just a
question of getting it out there.””

That process involves servicing the
lead track, “Waydown,” May 8 to com-
mercial alternative, album rock, and
metal formats. A cassette single will
be in stores the following day, also fea-
turing live versions of band favorites
“Chrome” and “Crank.” The video for
“Waydown” was directed by Mark
Pellington, most noted for his work
with Pearl Jam in the “Jeremy” clip.

(Continued on page 43)

other albums.”

Although Soul Asylum’s passion
has been a constant, the string of
commercially disappointing releases
took its toll on the band, which was
close to breaking up after it was
dropped by A&M, says Benjie Gor-
don, Columbia director of A&R, East
Coast. “They thought that nobody
wanted them, until they started
shopping around, and then they
realized everyone wanted them.
Luckily, there were a lot of true Soul
Asylum fans here.”

“We got an enormous amount of
support from the label, which is
something we never felt we had be-
fore,” says Mueller, who also credits
the support of MTV for helping

(Continued on next page)

Let That Pony Run. Members of Capitol Records act Bonepony meet with
Capitol execs to discuss the Nashville rock band’s June debut. Pictured, from
left, are Stephen Smith, Bonepony’s manager; Bonepony's Bryan Ward, Scott
Johnson, and Kenny Mims; Capitol Records president/CEQ Gary Gersh;
Capitol VP of A&R Kim Buie; and Johnny Wright, senior director of creative
activities, Warner/Chappell Publishing.

LOLLAPALOOZA: The lineup for Lollapalooza '95 is
headliner Sonic Youth, Hole, Pavement, Beck, Cypress
Hill, Sinead O’Connor, Jesus Lizard, and Mighty
Mighty Bosstones. It’s no secret that this year’s outing
was a struggle for organizer Perry Farrell to put together,
with potential headliners Neil Young or a Clash reunion
never materializing. Hence, the lineup announcement
comes much later than usual this year. Dates will start in
early July and last through August.

What's different this year? A tighter, streamlined Lolla-
palooza that more closely resembles

Lollapalooza Picks A Leaner Lineup,
To Harken Back To Festival’s 1st Year

work on the audio project that will coincide with the British
documentary chronicling the Fab Four’s history.

According to George Harrison, “At the moment we are
working on the ‘Anthology’ album. Maybe by [this] autumn
we should have this television program and the record, and
everything that goes with it, coming out.”

Harrison notes that neither the recording nor the series
has a definitive title. “It may be called ‘The Beatles By The
Beatles,” or it could just be called ‘The Beatles Anthology.
Whatever it is called, we are putting together the album,

which will have [many] tracks that

the original festival. Last year’s fes-
tival had 43 dates, this year’s- will
have 35 dates. Additionally, in some
cases, the sites will be scaled down
to around 10,000- to 20,000-seat ven-
ues, although if sellouts come
quickly in a city, the show may be
moved to a larger site. The ticket

never came out. All the ones that did
come out will be featured with an al-
ternate mix, so there won’t be the
same version of something that has
already been out.” The world al-
ready knows that there will be two
new tracks featuring John Lennon
voeals, but Harrison says, “We are

price remains the same as the last
two years: $27.50.

Still unconfirmed is the lineup for
the second stage, although names
like Mike Watt, the Dambuilders, and St. Johnny are be-
ing tossed around.

Few of the main stage acts will have new releases out
by the time Lollapalooza kicks off. The exception is Pave-
ment, whose Matador release, “Wowee Zowee,” just came
out. Hole’s 1994 release, “Live Through This,” still has
some life in it, as evidenced by the residence of “Violet”
on the Modern Rock Tracks chart, although O’Connor’s
latest, “Universal Mother,” does not. Mercury plans to re-
package the Mighty Mighty Bosstones’ “Question The An-
swers” with at least one new track, and Touch And Go says
it will continue to push the Jesus Lizard’s “Down,” which
came out in August 1994. Cypress Hill’s new record, which
was supposed to be out by now, is now slated for a late
July/August release on Columbia; both Sonic Youth and
Beck have albums tentatively scheduled for Aug. 29 re-
lease. Geffen says it will not move up the releases; instead,
it will use Lollapalooza to set up the new records.

In years past, Lollapalooza has had an uncanny knack
for picking bands on the verge of making it really, really
big—witness Nine Inch Nails or Pearl Jam—right before
they've exploded. Unless I'm missing something, I don’t
see an act here that seems likely to become the next big
thing. However, my prediction is that the shows will still
do well, given the public’s endless curiosity about Hole’s
Courtney Love, which is second only to her own fascina-
tion with herself, and the popularity of Cypress Hill.

ABSOLUTELY FAB-ULOUS: Riding on the success of
“Live At The BBC,” the remaining Beatles are continuing

by Melinda Newman

trying to keep them [from the pub-
lic) until the record and the TV show
come out, so there is a bit of a sur-
prise there. I think people will like
them.”

Of the “Live At The BBC” album, which has sold more
than 4 million copies in the U.S. alone, Harrison says, “It
was interesting to hear after all those years. We had a lot
of energy those days.”

THIS AND THAT: Producer Daniel Lanois has
signed an A&R deal with Capitol Records. Lanois, who
has produced artists ranging from U2 to Bob Dylan
and the Neville Brothers, will bring new acts that he
thinks worthy of a deal to the label ... Bob Seger will
receive a lifetime award at the fourth annual Motor
City Music Awards in Detroit, April 28 . .. The Neville
Brothers, Allen Toussaint, the Dixie Cups, and Pro-
fessor Longhair will be inducted into the New Orleans
Music Walk of Fame on May 3 ... James Taylor and
Natalie Cole will receive honorary doctorates of music
from Berklee College of Music on May 7.

ON THE ROAD: KMFDM, with Dink as the opener,
will be on tour through June 3. The band also has tracks
on both the “Bad Boys” and “Johnny Mnemonic”
soundtracks . .. Bonnie Raitt starts her summer tour
May 24 in Raleigh, N.C., with warm-up acts Charles
Brown and Ruth Brown. Select dates will be taped
along the way for a live double-album planned for later
this year.

Assistance in preparing this column provided by
Craig Rosen in L.A.
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Former Writer Turns Songwriter On Grover’s Debut On Zero Hour

B BY JIM BESSMAN

NEW YORK—There’s always poten-
tial danger when journalists get too
close to their subjects, but there’s no
denying it can pay off big profession-
ally.

Angie Carlson, the vocalist/guitarist/
songwriter for Chapel Hill, N.C.-based
trio Grover, began rock writing as a
student at the University of Minnesota
and later wrote for such hip sheets as
Matter. A big fan of fellow North Car-
olina alternative pop band Let’s Active,
she interviewed the group for Minnea-
polis entertainment guide City Pages,
then struck up a correspondence with
its founder, Mitch Easter, who brought
her into the band in 1985—and married
her.

“I played guitar and keyboards, and
then [original member] Faye Hunter
left and all of a sudden I had to sing
the ‘gir] parts,’ ” says Carlson. “Christ!
I'd never sung in front of people and
never even got myself in the monitors
the first two years because I didn't
want to hear what [ sounded like! So
I’d have a few drinks and get my cour-
age up and sing real loud and hope for
the best.”

After Let’s Active broke up in the
late '80s, Carlson worked outside of the
music industry. However, by the fall of
1993, she was eager to get back into the
game and formed Grover. The band
name, she says, satisfies her desire for
a moniker that offers no “preconceived
notions,” though it does originate in
her younger sister’s fondness for the

SOUL ASYLUM SHINES ON ‘DIM LIGHT

(Continued from preceding page)

break “Grave Dancers.” “I hate to
admit it, but MTV is a really power-
ful tool. You get a video in Buzz Bin
rotation and you are going to sell a
huge amount of albums in the next
few weeks.”

“Let Your Dim Light Shine,” which
percolates with the cream of some 40
songs singer/songwriter Dave Pirner
had written during the past 2% years,
is undoubtedly the band’s most di-
verse set to date. The high-energy
“Misery,” which clings to Pirner’s
classic rhyming-rock style, mingles
with the in-your-face, jazz-punk med-
ley of “Caged Rat,” the willowy ballad
“String Of Pearls,” and the jangly
“Promises Broken,” written by gui-
tarist Dan Murphy and the Jay-
hawks’ Mare Perlman.

“With all the songs we had to
choose from, we could have put out
a punk-rock record, an all-ballads
record, a pop record,” Mueller says.
“But it's always good to try to do dif-
ferent things and mix it up to keep
ourselves interested.”

Guiding the album’s recording at
Hollywood’s Ocean Way Studios was
producer Butch Vig, a fellow Mid-
westerner and buddy of the band. Af-
ter talking to several producers,
including Daniel Lanois, Soul Asy-
lum settled on Vig because “he’s just
a normal guy,” Mueller says. “He’s
not some hotshot New York guy or
London guy. He rose through the
same ranks as we did at basically the
same time. It was probably the most
pleasant time I've ever spent in the
studio.”

Even the widely publicized, un-
pleasant business of firing longtime
drummer Grant Young and replac-
ing him with session veteran and
Duran Duran drummer-for-a-minute
Sterling Campbell now seems to be
fading into the background, says
Mueller.

“We’d had creative differences
with Grant that had been brewing for
a long time,” Mueller says. “It was
something no one wanted to admit
was going on, but if we didn’t do
something about it, I don’t think we
would still be a band.”

With Campbell now firmed up as a
team player, tour plans are in the
works. Soul Asylum is scheduled to
take to the road this summer in a
club jaunt before branching out into
a tour in late July that could include

a package with two or three other
bands, says Mueller.

“This is going to be their first ma-
jor headlining tour,” Kuecei says. “It
is a big event, and all aspects of Co-
lumbia will be involved. The anticipa-
tion at this company and at the distri-
bution company is at a phenomenal
peak.”

Excitement among retailers, while
not quite as breathless, is certainly
encouraging.

“They’ve done pretty well for us,”
says Roy Burkhert, senior buyer for
the 37-unit, Troy, Mich.-based Har-
mony House chain. “Each subse-
quent album they’ve released has
tended to build the audience base
more, and there’s no reason sales for
the new album won’t be greater than
the last one.”

The key to the album’s success,
Burkhert adds, is radio reception. “If
radio kicks imwith a good hit song,
it should be a top 10 seller,” he says.
“But we’re going to have to have that
hit song.”

Doug Smith, senior buyer at the
150-store, Carnegie, Pa.-based Na-
tional Record Mart, agrees. “The
major key is going to be the first
video and single. If they get a video
added to MTV and the first single is
well-received before the record
comes out, they’ve got it made,” he
says.

“It’s interesting that the Soul Asy-
lum album is coming out between Pink
Floyd and Michael Jackson [releases),”
Smith adds. “It could easily outsell
both of them, because that’s just where
kids are today. I think it is the most ex-
citing release of the three.”

Columbia is making sure Soul Asy-
lum doesn’t get lost in the June tidal
wave of releases by keeping the band
in the public eye with another stint on
“Late Show With David Letter-
man”—it made an appearance in early
April—a Rolling Stone cover story the
week of the album’s release, and other
media hits.

As for the band, traveling for nearly
two years in support of “Grave Danc-
ers” only whet its appetite to get back
on the road, says Mueller. “The whole
point of being in a band to me is to get
out and play, and when you tour you
get to see new cultures and new people.
That’s half the fun. The other half is
the hour and a half you’re on stage ev-
ery night.”

“Sesame Street” character.

The band came to the attention of
Zero Hour’s president, Ray McKenzie,
who, while too exhausted to last
through a late-night New York Grover
gig several months back, took a five-
song demo by the trio—which also in-
cludes ex-Subculture drummer Chris
Phillips and former Veldt bassist Dave
Burris—along on a drive from San
Francisco to Sacramento, Calif.

“I was on a business trip, and there
was a thundering rainstorm, and T lis-
tened to the tape over and over and
called Chapel Hill and said, ‘Let’s do
this,” ” says McKenzie, who will release
Grover’s “My Wild Life” on June 20. “I
was just blown away by the songs, and
Angie fits perfectly in terms of image
and what I want to do with the label:
good pop singers who have a lot of pas-
sion, & la 22 Brides. That’s what
Angie’s about.”

Carlson hails from Hibbing, Minn.,
the birthplace of Gary Puckett, as her
bio notes, and Bob Dylan, as her bio
doesn’t. After moving to Minneapolis in
1978, she became heavily influenced by
locals the Replacements and Hiisker
Dii.

“I bet I saw [those two bands] at
least once a month for a couple of
years,” says Carlson, who also spent a
year studying in Britain. “I saw people
like the Clash and Undertones and
Elvis Costello and was a fan of late *70s
English punk: I adored the Buzzcocks
and liked melodic stuff, like Julian
Cope, and also the old Pete Townshend
stuff, whose songwriting is perfect for
me. But I buy what everybody else
buys, like Pavement. And I love the
Jayhawks. They said I wrote the first
article on them, ever!”

Carlson’s own songwriting is “kind
of personal,” she notes. “I feel like peo-
ple can smell a rat if you're not sincere,
so I try to write stuff that’s not flavor-
of-the-month. I hope my songs ring
true and people hear them and know [
mean it. A lot of [‘My Wild Life’ tracks]
are old songs that came from my mar-
riage breaking up—‘Damaged Girl’ is
kind of an apology to Mitch.”

Now separated but on friendly
terms, Carlson relied on Easter’s pro-
duction expertise for Grover’s album.
“Some of the stuff on the album is old
Mitch demos with him on bass that [
liked and didn’t want to change be-
cause [ felt loyal to him and because

GROVER

we’d been together so long and he was
such an influence on me,” she says.
Roadrunner artist Kevin Salem also
produced part of “My Wild Life.”
“We'll go after the audience that
loves great, rockin’ pop songs with tons
of energy and fat guitar stuff,” says
McKenzie. “It’s the kind of thing you
don’t have to listen to more than once

to get.”

McKenzie sees appeal at college and
commercial radio stations for Grover,
which had a 1993 indie 7-inch single re-
lease on Staplegun Records. “We're
trying to get a national tour of college
towns, maybe with Superchunk, since
Angie’s going with a guy in the band,
or with one of our own acts, like Dirt
Merchants. We're also targeting com-
mercial alternative and triple-A radio
with the lead track ‘Yeah, I'm Dumb.’”

There are also plans for a video for
“Yeah, 'm Dumb.” “My idea is a take-
off on Donna Summer’s ‘She Works
Hard For The Money,” which had
Donna as a waitress,” says McKenzie.
“Angie’s a really sweet girl from Min-
nesota who’s got this working-class
ethie, a ‘roll-up-your-sleeves’ kind of
girl. So it fits her, but it probably won’t
happen because most bands don't like
my video ideas!”

Incidentally, McKenzie points out
that “My Wild Life,” Zero Hour’s 10th
release, comes out two days before the
one-year anniversary of its first, 22
Brides' self-titled album.

TROPHY PROPERTY
AUCTION
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OZARK MOUNTAIN RESORT

on crystal clear BIG CREEK
Near World Famous Branson, Missouri
Majestic Bluffs and Beautiful Waterfalls
7 Magnificently furnished
lodges (sleeps 180)

3 miles of water frontage
Trophy deer, bass, turkey, bear, trout
*Indian Artifacts *Game Preserve ‘Zoo
OWNER FINANCING AVAILABLE
Offered in 8 to 600 acre Tracts
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for brochure call
NATIONAL AUCTION GROUP INC.

1-800-285-3545
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PRODUCERS SINGERS AND
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HAS A WAY FOR YOU TO GET YOUR
MUSIC HEARD BY PROFESSIONALS
AND RECORD LABELS IN THE MUSIC
BUSINESS

PLEASE SEND YOUR DEMO
TAPE AND ONLY $25.00 N
CHECK OR MONEY ORDER FOR
SHIPPING AND HANDLING TO!

POST OFFICE BOX 48838
ATLANTA, GA 30362
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CaLL TOLL FREE
1-800-688-2052

THEATRE
RESTAURANT & BAR

950 SUNSET

* Music Video Premiers

* 450 Seat Dinner Cabaret

* Film & TV Shoots

* Outside Promoters Welcome
* Dance Parties

BOULEVARD/AT

Renting for:
* Concerts & Showcases

THE SUNSET §

* Film Shoots

* Rehearsal for Tours

* Full Concert Sound & Lighting

* 50’ wide Sl;’l.;_i_’_c 30’ I:E'iiing heig‘hl

* 760+ Reception Space

* 35mm, 70mm & 16mm Projection
* Security Lighted Parking
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Gontinental Dri

BOSTON: Maybe it's because Machinery Hall got its start as an acoustic trio,
but whenever the 4-year-old band plugs in now, it not only packs a wallop,
it does so with a finesse that’s missing from most power trios. “Playing acous-
tic and stripped down in our early days helped us concentrate on our sound
and songs,” says drummer Paul Buhl. “We couldn't hide behind walls of dis-
tortion.” Now known for electrifying
marathon sets (“We’ll play for two
hours when clubs let us,” says Buhl),
the band licensed demo “Herd” to
Britain’s Placebo label in 1993,
where it peaked at No. 3 on Melody
Maker’s indie chart, followed by the
self-titled, 13-track, live in-studio
CD on Boston-based Permagrin.
Cuts were aired heavily on two-
dozen college stations nationwide
and on Boston modern rock station
WFNX, where Machinery Hall was
voted best new band of 1994. Boston
magazine later crowned the act best
modern rock band. But MH’s explosive-yet-melodic sound, led by Mark Nel-
son’s ringing guitars and ominous growl, is best experienced on the new
“Tile” album. With Permagrin promising a big promotional push this sum-
mer, the act hits the South and Midwest, including a spot on the two-day
WRAS festival in Atlanta in June. Contact Mary Davey at 617-329-7760.
GREG REIBMAN

MACHINERY HALL

CHICAGO: Whatever you do, don't call Jason & Alison a folk act. Though the
duo’s acoustic guitar and cello would seem to peg them as gentle troubadours,
Jason Narducy and Alison Chesley emphatically want to be understood as
take-no-prisoners rockers. Actually, all it takes to dispel any preconceptions
of folkiness is a listen to their debut album, “Woodshed,” on Chicago’s White-
house Records. Narducy’s passionate songwriting is aggressively served by
his and Chesley’s muscular assault on
their respective instruments, not to
mention Narduey’s fiery vocals. “My
voice is kind of the guitar sometimes,
the cello is bass and often lead guitar,
and my attack on acoustic guitar is
the drums,” Narducy says, adding
with a laugh, “It’s taken me awhile to
get used to being a drummer.” The
duo met in late 93 when Los Angeles-
bred Chesley, pursuing a cello degree
at Northwestern University, encoun-
tered Narducy at a local coffeehouse. Narducy, in the process of splitting from
his power trio On, enlisted Chesley to accompany him on some solo perform-
ances. Seven months later, they began recording “Woodshed,” which has aired
on Chicago’s WKQX and WXRT and a number of college stations. Already,
the duo has landed high-profile opening slots on tours by Live and Bob Mould.
Says Chesley, who recently began employing a distortion pedal, “The only
thing I want people to know is we play loud.” Contact Whitehouse at 312-583-
7499. MOIRA McCORMICK

JASON & ALISON

MIAMI: After 20 vears of modeling, acting, singing, and even a stint on MTV’s
“Basement Tapes” in New York, chanteuse Kimona 117 moved to Florida and
started a cabaret act in Miami Beach. But what she really wanted to do was
rock, so she hooked up with songwriter/guitar player Floyd Freeman, for-
merly of Natural Causes, to form Suzy Creamcheese. Rounding out the
group is bassist Jeff Rose, lead gui-
tarist Rob Nelson, and drummer
Eddie Gonzalez. Together the band
has spread out a delicious sound
that’s part '60s pop, part '80s rock,
anchored by Kimona’s intoxicating
vocals and riveting stage presence. In
just eight months, the band has be-
come much in demand on the South
Florida club scene. Recently they took some time to hole up in Freeman's
North Miami studio, the Dungeon, to record a full-length CD, scheduled for
release in late April on Chewy Records. Songs will include the haunting “Sleek
Black Cadillac” and the pretty pop of “Put U Down.” A supporting tour of
the state is planned, and the dise will be marketed to national college radio.
Contact manager Hilary Freeman at 305-892-2185. SANDRA SCHULMAN

SUZY CREAMCHEESE

ROCK CLIMBING: For Squirrels, featured in Continental Drift in August 1994,
is working on their debut for 550 Music, which will come out this fall.

Most Valuable Slayer. Los Angeles Dodgers catcher Mike Piazza, center,
congratulates Slayer's Tom Araya, left, and Kerry King at an L. A. party honoring
the group for sales of more than 500,000 units for several of its albums.

- BONSCORE
b usiness TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ELTON JOHN/BILLY JOEL Death Valley April 9 $1962.631 59.57¢ Cellar Coor
Stadium. $50/825/ seltout
Clemson University $19/818
Ciemson, S.C
EAGLES Starwood April 19 $1,925,101 34.250 PACE Concerts
Amphitheatre 1 Gross Record two
Antioch. Tenn $89.50/842 seliouts
EAGLES Coliseum April 22 $1.238,1M1 14.588 PACE Cancerts
Birmingham- Gross Record seliout Terry Bassett
Jefferson Civic $87/342 Presen’s
Center
Birmingham. Ala
P
JMMY PAGE & ROBERT Boston Garden April 9-10 $910,654 29868 Don Law Co
PLANT Boston $42.50/$28.50 two
RUSTED ROOT seflouts
EAGLES Coliseum. April 18 $846.935 11.3%0 Belkin ProdsTerry
Charleston Civic Gross Record seliout Basset: Presents
Center $81/346
Charleston, W.Va.
TOM PETTY Boston Garden April 4-5 $673.763 23,989 Don La= Co
JAYHAWKS Boston $28.50 two |
seliouts
BOYZ Il MEN Nassau Veterans April 21 $507,120 13882 Haymon
BRANDY Memorial Coliseum $45/$35 15,000 Entertainment
Uniondale, N.Y
TOM PETTY Hardee's Walnut Aprit 12 $343.818 20,083 PACE Concerts
JAYHAWKS Creek Amphitheatre $29.75/824.75/ sellout Cellar Door
Raleigh, N.C $14.75
JIMMY BUFFETT & THE North Charleston Aprii 14 $328,710 11,937 Cellar Door
CORAL REEFER BAND Coliseum $35.50/827.50/ sellout
T000 SNIDER North Charleston. $20.50
SC
TOM PETTY Cynthia Woods April 18 $304.866 12.950 PACE Concerts
IAYHAWKS Mitchell Pavilion $35/$28/820 sellout
the Woodlands.
Texas
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratlitf, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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RECOMMENDED

FOR THOSE
WHO HAVE
BEEN GETTING
FAR TOO MUCH

SLEEP AT
NIGHT
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&VU#THE DUMS GRACLE

DRYWALL is the latest musical experi-
ment trom the tertile imagination of
STAN RIDGWAY. Raucous, disturbing, yet
always entertaining, the new album
"WORK THE DUMB ORACLE” is a dark,
wild ride through the urban under-
worid. POLICE CALL is the first single.

Ridgways’ musical legacy dates back to
WALL OF V0ODOO and their Top 20 hit,
MEXICAN RADIO. He began a successtul
solo career in 1986 with "THE BIG HEAT”
and experienced critical acclaim with
“MOSQUITOS” and "PARTYBALL", as well
as a varlety of film soundtracks.
Now with Pietra Wexstun on keyboards/
vocals and Ivan Knight on drums,
Ridgway is off on a new musical adveniure.

Other New |.R.S. Releases
The Surfing Brides: Sparky’s Dinner

The Sahotas: The Right Time

Club 69: Adults Only
(Tribal America}

Various Artists:
Sif Sataa: New Music From The Middle East
(Hemisphera)
Various Artists:
Safsa, Merengue, Mambo
(Hemisphere)
Black Sabbath:

Forbidden
(Coming June 20th)

I.R%;
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BILLBOARD'S HE A TSEEKERS ALBuUM CHART

COMPILED FOR WEEK ENDING MAY 6, 1995 FROM A NATIONAL SoundScan - The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the l
% - SAMPLE OF RETAIL STORE AND RACK CS(;\I\LA%?LERSPAOEBSP(};S\LALSE:BEBDY I l IIIII top 100 of The Biltboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately
x x .o ) S . . R . R 5
ool |Gk dg ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
x Lg‘ < "';J ; T | ARTIST TITLE (D Albums with the greatest sales gains. ® 1995, Billboard/BP! Communications.
= © | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) T -
0 n2
xx*x NO. 1 % % * 21 21 14 | THE ROOTS DGC 24708%/GEFFEN (10.98/15 98) DO YOU WANT MORE?!!172!
@ — 1 TY HERNDON Eepic 66397 (7.98 E/11.98) WHAT MATTERED MOST @ — 1 DEICIDE ROADRUNNER 8944 (10.98/17.98) ONCE UPON THE CROSS
2 1 13 | SUBWAY Biv 10 530354/MOTOWN (9.98/13.98) GOOD TIMES 23 | 18 3 | KMFDM wax TRAX 7199*/TVT (10.98/16.98) NIHIL
@ 4 6 ELASTICA 0GC 24728*/GEFFEN (10.98/16 98) ELASTICA 24 | 20 | 28 | USHER LAFACE 26008/ARISTA (9.98/15.98) USHER
@ 5 6 KUT KLOSE KEIAELEKTRA 61668/EEG (10.98/15.98) SURRENDER @ 25 2 JEFF BUCKLEY COLUMBIA 57528 (9.98 EQ/15 98) GRACE
3 b 7 | BETTER THAN EZRA ELEKTRA 61784/EEG (10.98/15.98) DELUXE | 26 | 22 | 20 | 4 P.M. NEXT PLATEAU/LONDON 828579/ISLAND (10.98/15.98) NOW’S THE TIME
i -
6 | 3 | 10 | LETTERS TO CLEO CHERRY DISC/GIANT 24598 (9.98/15.98) AURORA GORY ALICE 27 | 23 | 19 | THE FLAMING LIPS waRNER BROS. 45334* (7.98/1198) TRANSMISSIONS FROM THE...
8 5 | BLESSID UNION OF SOULS Ewmi 31836 (10.98/15 98) HOME 33 | 33 | KEN MELLONS eric 53745 (9.98 £q/15.98) KEN MELLONS
14 | 15 | GILLETTE 505 111021200 (11.98/15.99 ON THE ATTACK 29 | 27 | 13 | THE NEW LIFE COMMUNITY CHOIR/JOHN P. KEE VeRiTy 430100V (105815981 SHOW UP!
9 12 12 MARTIN PAGE MERCURY 522104 {10.98 EQ/15.98) IN THE HOUSE OF STONE AND LIGHT 30 2 4 I e LIFESTYLEZ OV DA POOR & DANGEROUS
L U o I e o WISHES 31 | 26 | 10 | MURDER SQUAD 6.w.k/0) WEST 124040+RAL (9.98/16.98) MURDER SQUAD NATIONWIDE
1 10 | 30 SION OF CONFORMITY 66208 (10.98 EQ/15. DELIVERANCE
CORROSION OF CONFO COLUMEIR 0208 (10,98 FALo 58 ¢ 32 |9 6 BROTHER PHELPS asyLUM 61724/EEG (10 98/15.98) ANY WAY THE WIND BLOWS
12 9 3 RACHELLE FERRELL BLUE NOTE 27820/CAPITOL (9.98/15 98) FIRST INSTRUMENT
33 28 19 | SHENANDOAH LBERTY 31109 (10.98/15.98) IN THE VICINITY OF THE HEART
13 13 9 CRIME BOSS SUAVE 3+ (9.98/15.98) ALL IN THE GAME
34 | 30 | 84 | MARTINA MCBRIDE ® Rca 66288 (9.98/15.98) THE WAY THAT | AM
14 16 31 RAPPIN’ 4-TAY CHRySALIS 30889*/EMI (10.98/15.98) DON'T FIGHT THE FEELIN’ ; 5 - _TT
35 1 MIKE WA OLUMBIA *(10. Y BALL-HOG OR TUGBOAT?
AD] — | 1 | N1 KAMOZE corumein s7oss+ 0 98 anis se HERE COMES THE HOTSTEPPER COLMEIA 70867 (1058 FQL558) °
16 2 2 | PAVEMENT wATAOOR 45858 WARNER BROS (10.98/15.98) WOWEE ZOWEE 3 | 39 8 | BROTHA LYNCH HUNG BLACK MARKET 53967*/PRIORITY (10.98/17.98)  SEASON OF DA SICCNESS
17 1 5 MORPHINE RYKODISC 10320° (11.98/17 98) YES 3 38 7 RIVCHARD CLAYDERMAN RODVEN 3139 (10.98/16.98) ONE WORLD OF MUSIC
18 15 21 RUSTED ROOT MERCURY 522713 (9 98 EQ/15.98) WHEN | WOKE = 24 R.B.L. POSSE iN-aA-MINUTE 8700 (9.98/15.98) RUTHLESS BY LAW
19 | 17 | 41 | TYPE O NEGATIVE ROADRUNNER 9100 (9.98/16.98) BLOODY KISSES — |1 | SUBLIME skunk1(79s1293 - 40 0Z. TO FREEDOM
20 . 19 79 | ADAM SANDLER @ waRNER BROS. 45393 (9.98/15 98) THEY'RE ALL GONNA LAUGH AT YOU 40 40 5 ROTTIN RAZKALS ILLTOWN/MAD SOUNDS 530461 */MOTOWN (9.98/15.98) ROTTIN TA DA CORE
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MASSIVE PUSH: To capi-
talize on Bloodline’s forthcom-
ing tour opening for Lynyrd
Skynyrd and Tesla, EMI is
embarking on one of its most
aggressive marketing cam-
paigns yet for the new band.
“Since last April, we knew
two things would make this
record work: touring and rock
radio airplay,” says Dane Ven-
able, senior director of market-
ing at EMI. “For any band that

Good Girl. Triple-A radio is
eating up Susan Werner's
Private Music debut, *“Last
Of The Good Straight Girls.”
WXPN Philadelphia, WBOS
Boston, KSCA Los Angeles,
and WFUV New York are
airing such songs as the title
track, “Through The Glass,”
and “St. Mary's Of Regret.”
Werner's on the road
through August; her first
headline gig is May 6 at
Philadelphia’s Keswick
Theater.

makes its name on the road,
you have to make this type of
commitment.”

On May 1, Bloodline heads
out on its biggest tour—10,000-
20,000 seat venues—since the

release of its self-titled debut in
August 1994. The tour runs
through July 16.

Phase one of the tour mar-
keting plan begins May 9 for a
week with the release of the
live Allman Brothers album,
“2nd Set,” on Epic. A seven-
song Bloodline cassette sam-
pler and coupon toward the
purchase of “Bloodline” will be
given away in select stores with
the purchase of “2nd Set.”

The tie-in is a natural. Blood-
line’s lead singer and bassist,
Berry Oakley Jr., is
the son of the late
Allman Brothers
bassist, and Warren
Haynes from the
Allman Brothers co-
wrote “Since You're
Gone” and the
band’s third single,
“Calling Me Back.”

Dandelion Dreams. Boston's
Tracy Bonham will perform
May 3 at the WFNX Best Music
Poll show. She's up for best
local female vocalist, best local
song, and best new focal artist.
“Dandelion™ is the first single
from her new CherryDisc EP,
“The Liverpool Sessions.”
Early believers include WFNX
Boston, WBRU Providence,
R.l., and WEQX Albany, N.Y.

REGIONAL HEATSEEKERS #1'35

MOUNTAIN :‘l
Subway, Good Times | |
P SR | }

T

NORTHEAST
Letters To Cleo, Aurora Gory Alice

Kut Klose, Surrender

i

ﬂ EAST NORTH CENTRAL

MIDDLE ATLANTIC

WEST NORTH CENTRAL  Rusted Root, When | Woke

Subway, Good Times

shop where the clinic is being
held.

As if this isn't enough, EMI
has printed 200,000 fliers with
information about the band and
retail coupons to be distributed
at each gig.

FILTERING THROUGH:
Reprise has high hopes for Fil-
ter's debut, “Short Bus,” re-
leased April 25, as the first sin-
gle, “Hey Man, Nice Shot” is
No. 39 with a bullet on the
Modern Rock Tracks this
week.

The word-of-
mouth on the
Cleveland-bred,
Chicago-based
band began at
the 1994 Lollapa-
looza, when Re-
prise handed out
10,000 four-song

The single will be : ] T e cassette sam-
serviced to album \ / | " SOUTH ATLANTIC plers.
rock radio in early PACTEIC Kut Klose, Surrender In March,
May. i ) [ o e = modern rock sta-

In the markets A S R o U [\I / V tions such as
unaffected by this SOUTH CENTRAL | WMMS Cleve-
retail promotion, Ty Hemdon, What Mattered Most land picked up on
EMI will tie in with e . “Hey Man, Nice
other retailers to Shot” via the

give away copies of

the “Calling Me

Back” single, which includes
two live tracks not on the al-
bum.

In an effort to get people to
the shows early enough to see
Bloodline, a Fender guitar will
be given away before each con-
cert. The promotion is tied in
with local album rock stations
and Fender dealers in each
market.

Another way the label is try-
ing to ensure early attendance
is to tie in with local stations for
tailgate parties in the parking
lot of the venues approximately

THE REGIONAL ROUNDUFP

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN
Subway, Good Times
Ty Herndon, What Mattered Most
Rappin’ 4-Tay, Don't Fight The Feelin’
Phunk Junkeez, Injected
Elastica, Elastica
Lari White, Wishes
Murder Squad, Murder Squad Nationwide
M. Page, In The House Of Stone And Light
The Silos, Ask The Dusk
Corrosion Of Conformity, Deliverance

NORTHEAST
Letters To Cleo, Aurora Gory Alice
Blessid Union Of Souls, Home
Corrosion Of Conformity, Deliverance
M. Page, In The House Of Stone And Light
Adam Sandler, They're All Gonna Laugh..
Morphine, Yes
Elastica, Elastica
Jeff Buckley, Grace
Rusted Root, When | Woke
Ini Kamoze, Here Comes The Hotstepper

GICIEIRICACI (b0
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—
-

one hour before show time.
Pizza will be served to the lis-
teners.

In addition, in select markets
the band’s 17-year-old guitar

whiz, Smokin’ Joe Bona-
massa, will host a free guitar
clinic before the show. A music
retailer will likely be tied in to
sell “Bloodline” at the guitar

“Demon Knight”

soundtrack be-
fore Reprise was ready to re-
lease the single or service the
song officially to radio.

To quickly get product out to
support the airplay, Reprise
shipped 10,000 copies of “Hey
Man, Nice Shot” for a sale
price of 99 cents to retailers in
20 key markets.

Geoffrey Weiss, product
manager at Warner Bros. and
Reprise, says Filter will tour
later this summer.

EAR OF THE DRAGON: To
celebrate Asian Heritage

Month in May, Soo Young, of
Touch And Go Records act
Seam, and music journalist
Ben Kim have put together the
Ear Of The Dragon tour, which
features bands with Asian-
American members.

Other acts joining Seam on
the tour include Aural Bore-
alis/Whiskey Sour’s Venus Cu-
res All, Restless’ aMiniature,
Mint’s Cub, and TeenBeat's
Versus. The tour began April

Phunky Stuff. Phoenix-
based Phunk Junkeez's

Trauma/Interscope debut,
“Injected,” is No. 4 in the
Mountain Regional Roundup
this week. The band's tour,
from May 6 through June 17,
includes dates at concerts
sponsored by modem rock
station WNNX (99X) Atlanta
on May 19 and KEGE
Minneapolis on May 28.

28 in Toronto and ends May 27
in Chicago.

In addition, Fortune 5 Rec-
ords, via Revolver USA, is re-
leasing an Asian-American
compilation CD on May 15. The
collection features the five
bands on the tour, along with
14 other acts such as
EastWest/Elektra’s Dam-
builders.
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Hi-Five Singer Thompson Goes Solo
Shapes An Adult Identity On Giant Debut

EBY J.R. REYNOLDS

LOS ANGELES—Shedding what he
describes as a sugar-cpated music
style, Hi-Five lead vccalist Tony
Thompson takes a more rature lyrical
approach as a solo artist with his Giant
debut, “Sexsational.”

Says Thompson, 19, “With Hi-Five,
we dealt with relationships but never
talked about the sexual staff or making
love, but since I’'m getting older 1

THOMPSON

wanted to go with more adult themes.”

Giant A&R executive Jeffrey
Bowens says Thompsons vocal timbre
has also matured. “It’s gotten a lot
stronger and has more definition—
which all comes with time,” he says.
“Tony has a broader [vocal] range now,
t00; he can do falsetto or go down to the
baritone range.”

Thompson describes “Sexsational”
as a cross between the lyrical bliss of
Babyface and the street-edged musi-
cality of R. Kelly. The album—which
streets June 13—features the produc-
tion talents of Sean “Putfy” Combs, Al
B. Sure!, Maurice Pearl. David Hollis-

ter, DeVante Swing, and Teddy Riley.

To give Thompson his own identity,
Bowens remained close to the produc-
tion process. “I wanted to keep the
project consistent and make sure it
was the artist’s project and not a pro-
ducer’s album,” he says.

“Though there are [several] produc-
ers, I sort of identified Al B. Sure!’s
style and had the rest of the album
keep close to that flavor. I also wanted
to include some of the things he was be-
ginning to do on soundtracks like ‘Men-
ace To Society.””

Giant is releasing the peppye Baby-
face-penned “I Want A Love Like
That” as the first single on May 9 to
take advantage of radio’s tendency to
play uptempo tracks during the sum-
mer. The single features a remix by Ri-
ley.

Giant hopes to eross over “I Want A
Love Like That” to top 40 formats and
will service rhythm-crossover stations
May 16 and mainstream frequencies
June 6.

A Lionel Martin-directed clip was
released to BET, the Box, and local
video shows April 12. The same date,
street teams serviced “I Want A Love
Like That” on vinyl to record pools,
clubs, and DJs.

Says black music promotion head
Tony Collins, “The combination of club
and video play should help significantly
because by the time we approach radio,
they should already know about Tony.”

Because Hi-Five (which signed to Gi-
ant last year after leaving Jive) has
maintained a group identity, Thomp-
son has gained little name recognition
for his contributions to the act. To
boost awareness, the label is conduct-
ing a stickering campaign that targets
radio, retail, press, and the public.

Collins says, “Mention Tony

Thompson to radio and they’ll say,
‘Who?' But when you come back with,
‘The lead singer for Hi-Five,” they go,

Around The Way. RagTop/EM! hip-hopper Rappin’ 4-Tay makes an appearance
on the set of “Yo! MTV Raps.” The artist’s current single is “I'll Be Around,”
featuring the Spinners. Pictured, from left, are 4-Tay partner Fly, MTV’s Dr. Dre,

4-Tay, and MTV’s Ed Lover.

‘Oh, yeah.””

The label is focusing on the 13-25
age group for Thompson. Bowens
says, “When Tony first started sing-
ing with Hi-Five, he was 15, which
was about the same age of his fans
back then. With ‘Sexsational,’” we
hope to maintain the now-older origi-
nal fan base from Hi-Five and go
back and get the new, young teenag-
ers coming through.”

While a formal retail plan is not yet
in place, Collins says Giant will con-
duct special promotions with inde-
pendent stores. “A lot of times they
can gauge how a record is doing.
When they start selling 25-30 pieces
in a week, we know we’ve got some-
thing special because that’s a lot of
records for them.”

A summer promotion tour will tar-
get the biggest markets in which

Perry.
Thompson’s music is selling. ey

Backstage Hellos. GRP vocalist Phii Perry stands backstage following his recent
performance as part of the George Duke & Friends ensemble at New York’s
Manhattan Center. Pictured, from left, are Caiiber artist Howard Hewitt, who also
performed; WILD Boston PD <en Johnson; Warner Bros.” George Duke; and

KODAK MOMENTS: Self-determination, cooper-
ation, and the plight of veteran executives were the
central issues at Impact’s Super Summit Confer-
ence IX, held April 19-22 in Atlantic City, N.J.

While the official number of registrants was still
being tallied at press time, conference hosts Jules
Malamud and Sylvia Davis estimated the confer-
ence to be Impact’s lar-
gest yet.

The issue of female
executives displacing
male counterparts was
hot on the lips of many,
and several conference
speakers made a point
of trying to diffuse the
gender tension.

After welcoming reg-

The
Rhythm
and the

Blues .

Impact’s Super Summit Deals Positively
With Gender Issues, Displaced Execs

Most praised the meeting’s “alternative” ap-
proach. Said BMG Publishing creative manager
Derrick Thompson, “I really felt a sense of coming
together of generations. A lot of the ideas devel-
oped from the roundtable panel were similar, and
I think the meeting did a lot for helping people get
more on the same page regarding how we conduct
business with each
other.”

This year’s awards
recipients at the third
annual Living Legends
Foundation Dinner
were radio station
owner Mildred Carter;
'60s New York DJ
Enoch Gregory; record
executives Ron Mose-

istrants to the WEA
luncheon, Warner Bros.
marketing and promo-
tion senior VP Greg Peck dismissed rumors of gen-
der tension at the Bunny following the installation
of a significant number of black female executives,
including division chief senior VP Denise Brown.

In an interview with Billboard, Peck said, “The
division that some people perceive between men
and women in the business is completely erroneous.
This is a time when what counts is working together
and being professional—it’s not about gender.”

Describing the division's new executive lineup,
publicity VP Gene Shelton said, “It’s & handpicked
staff based on each person’s particular skills—some
were women, others were men.”

Epie black music division head Lamont Boles,
who served as conference chairman, said in his key-
note address that caring at a personal level and ex-
ecutive unity help promote the progress of black
music executives as a whole.

Said Boles, “It’s not about a boys’ club or a girls’
club—it’s about our club.”

Following his address, Boles split the room up
into roundtable discussion groups on such topics as
respect and communication among industry peers
and methods of self-improvement. The small-group
approach opened lines of communication at each ta-
ble that in most cases did not exist previously.

by J. R. Reynolds

ley, August Sims, and
Granville “Granny”’
White; artist/label ex-
ecutive Sylvia Robinson; and radio executive Jerry
Rushin.

The awards themselves were literally works of
Afrocentric art, with designer Linda Howard
Ahmed of Plainfield, N.J,, individually constructing
each award based on the recipient’s historical back-
grouns.

It was disheartening to see so many sidelined
senior label execs at the dinner. But it was encour-
aging how the room embraced its temporarily dis-
placed comrades. Often, executives out of work are
avoided like the plague; such was not the case at
this canference.

In fact, a couple of the execs are moving forward
at warp speed. Since leaving Columbia, Eddie
Pugh has refocused his energies and with Livio
Harris is co-managing the hit debut of Mecca Don/
EastWest artist Adina Howard.

Former Warner promotion VP Hank Spann is
also working his way back into the mix as manager
of the “close-to-being-signed” new group called
Blacmale.

And former MCA black music chief Ernie Sin-
gleton’s name continues to be the subject of specu-
lation for several top industry posts.
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STAN DING TALL: Once again “This Is How We Do It” by Montell Jordan
(PMP/RAL/Island) guards the No. 1 position on the Hot R&B Singles chart.
This week it actually increases in airplay and is No. 1 on the Hot R&B Airplay
chart for the first time, even though it’s been No. 1 on the R&B singles chart,
for six weeks. However, it’s not eligible for a bullet on the singles chart because
its decrease in sales points outweighs its increase in airplay points. It seems
that the other records in the top five have just about run out of steam, with
the exception of “Can’t You See” by Total Featuring Notorious B.L.G.
(Tommy Boy). “Can’t You See” looks strong enough to make it to the top, but
it still looks like it's a few weeks away.

CLIMBING UP THE LADDER: “Grapevyne” by Brownstone (MJJ/Epic)
is knocking at the door of the top five. With healthy gains in both sales and
airplay, it shows the potential to surpass the success of the previous No. 2 sin-
gle, “If You Love Me,” which is still popular at radio. “I Like” by Kut Klose
(Keia/Elektra) has the second largest increase in airplay this week, moving it
19-13 on the Hot R&B Airplay chart and 18-11 on the singles chart.

FLOWING LIKE A RIVER: “Water Runs Dry” by Boyz I1 Men (Motown)
has the largest increase in total points on the entire singles chart this week,
pushing it from 30-18. It also debuts at No. 18 on the Hot R&B Sales chart.
“Water Runs Dry” is No. 1 at WEUP Huntsville, Ala., and top five at five other
stations, including WJHM Orlando, Fla., WUSL Philadelphia, and WROU Day-
ton, Ohio. “Emotions” by H-Town (Luke) continues to grow steadily. It ranks
No. 1 at eight stations, including KJMZ Dallas, WBLX Mobile, Ala., and WJMZ
Greenville, S.C.

DOUBLE TAKE: “Don’t Take It Personal” by Monica (Rowdy/Arista) wins
the Greatest Gainer/Airplay and Greatest Gainer/Sales awards for the second
consecutive week. This seems to be a new trend; “Can’t You See” by Total/
Notorious B.I.G. did the same thing just a few short weeks ago. “Don’t Take
It Personal” is top five at WCDX Richmond, Va., WQOK Raleigh, N.C., WPLZ
Richmond, Va., and WZFX Fayetteville, N.C.

HOT SHOT DEBUT: “I'll Be There For YowYou're All I Need To Get By”
by Method Man Featuring Mary J. Blige (Def Jam/RAL/Island) should win
an award for the longest title, but instead it takes the award for Hot Shot Debut
on the singles chart. This hip-hop love song shows the other side of hip-hop
culture and is a personal favorite of mine. It’s No. 1 at WXYV Baltimore and
WUSL Philadelphia and top five at WJHM Orlando, Fla., and WOWI Norfolk,
Va.

SUPER BAD: Every now and then someone comes along who makes a big
impression on the sound of owr music. Just as Berry Gordy gave us the Motown
sound, there is no doubt that the latest producer/executive to leave his mark
is Sean “Puffy” Combs. Just look at the R&B singles chart and it is obvious
he has the Midas touch. “Can’t You See” by Total/Notorious B.1.G., “Think
Of You” by Usher (Laface/Arista), “Big Poppa/Warning” by the Notorious
B.1.G. (Bad Boy/Arista), and “I'm Going Down” by Mary J. Blige (Uptown)
were all produced by him, and he remixed this week’s Hot Shot Debut, “I’ll
Be There . ..” by Method Man/Mary J. Blige.

HOT R&B
SINGLES

BUBBLING UNDER.
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Having A Little
Hip-Hop Chitchat
With Ice Cube

BREAKING THE ICE: With his
last album “Bootlegs And B-Sides”
selling 7,000 units the week ending
April 23, according to SoundScan,
Priority’s Ice Cube remains a rap
music mainstay. He is also collabo-
rating with Death Row’s Dr. Dre on
the upcoming Priority album “Hel-
ter Skelter.” The set is expected at

by Havelock Nelson

retail by the end of the year.

But the artist also continues to
prove that his artistic talents reach
beyond music. Recently, Cube
made his directorial and writing de-
but for the current New Line Film
“Friday.” The film’s Priority sound-
track debuted on last week’s Top
R&B Albums chart at No. 1.

Billboard: You've made an album a
year since leaving N.W.A,, as well
as directing music videos and writ-
ingand acting in movies and produc-
ing records. What drives you?

Ice Cube: I like to stay busy. I don’t
like standing still. And if I've got
something new, I like for people to
hear or see it. Plus I'm trying to de-
velop a foundation behind the
scenes. Like I’m doing screenplays
now; “Friday” is the first one to
make it to the screen.

BB: What does writing do for you?
Is it therapy?

IC: Of course. Plus I get a lot of
wack, wack scripts that people want
me to do. So I figured out a while
ago, after I had done “Boyz N The
Hood,” that pretty much the only
way to get me into a good movie is
for me to write the script myself,

BB: “Friday” is a light comedy, and
even though you’ve dropped songs
like “Cave Bitch” from “The Preda-
tor,” your last few albums weren’t
as confrontational. Are you becom-
ing kinder and gentler?

IC: Not at all. I'm the same person
I was, except I'm a little more stra-
tegic. A lot of my records are kinda
like buckshots, all over the place.
With “Predator” I wanted to show
people I can rhyme straight-up lyr-
ics, that I didn’t always have to say
something [important politically].

BB: You've been kicking more con-
sciousness in your songs. Has any-
one stepped to you and said, “Cube,
you’re a drag now”?
IC: 1 always do records based on
how I feel. If somebody doesn’t
want to hear what I've got to say,
they shouldn’t buy my records. But
my last album [of new music], “Le-
thal Injection,” sold more than
“AmeriKKKa’s Most Wanted,” so
what can you really say to that?
(Continued on next page)
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77 | 81 | 74 | SNOOP DOGGY DOGG A DEAT- ROW/INTERSCOPE 92279AG (1098/15.98)  DOGGY STYLE | 1
26 | 25 | 6 | KUT KLOSE KEAELEKTRA 61668/EEG (10.98/15.98) SURRENDER | 23 —
76 | 67 | 66 | 5 | ROTTIN RAZKALS ROTTIN TADACORE | 28
24 | 24 | 28 | 24 | H-TOWN LUKE 212* (10.98/17.98) BEGGIN' AFTER DARK | 21 ILLTOWN/MAD SOUNDS 53046 1*/MOTON (9.98/15.98)
25 | 23 | 20 | 28 | BARRY WHITE A A&M 540115/PERSPECTIVE (9.98/13.98) THE ICON IS LOVE | 1 () es | 62 | 25 | R.B.L POSSE waynuTe 8700 9521558 O RUTHLESS BY LAW 23
26 | 31 | 27 | 44 | BLACKSTREET A INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 7 * % % PACESETTER * * »
27 1 29 [ 2 9 CRIME BOSS SUAVE 3* (9.98/15.98) ALL IN THE GAME | 11 94 | 89 28 | RAPPIN' 4-TAY CHRYSALIS 30889*/EM) (10.98/15.98) DON'T FIGHT THE FEELING | 52
28 | 25 | 21 | 33 | GERALD LEVERT A EASTWEST 92416/€EG (10.98/15.98) GROOVEON | 2 79 | 80 | 8 | 127 | KENNY G A® ARISTA 18646 (10.981598) BREATHLESS | 2
29 | 27 | 30 | 7 | NINE PROFILE 1260~ (10.98/15.98) NINE LIVEZ | 16 80 | 75 | 57 | 6 | KAM EASTWEST 61754/E€G (10.98/15.98) BB MADE IN AMERICA | 20
30 | 30 | 23 | 13| TOO SHORT @ DANGEROUS 41553VE (10.98/15.98) TTTE ke NEWDP | 1 | INI KAMOZE COLUMBIA 67056* (9 98 EQ/13.98) HERE COMES THE HOTSTEPPER | 81
.(:B 95 93 7 RARE ESSENCE SOUNDS OF THE ZAPITOL 315* (9.98/14.98) GET YOUR FREAK ON 53
31 | 32 | 33 | 44 | BONETHUGS N HARMONY A* CREEPIN ON AH COME UP (EP) | 2
RUTHLESS 5526*/RELATIVITY (7.98/12.98) 83 | 76 | 59 4 DANA DANE LIFESTYLES/MAVERICk 45770/WARNER BROS. (9.98/15.98)  ROLLIN' WIT DANA DANE | 42
32| 33 28 | 27 | SCARFACE A RAP-A-LOT 39946*/NOO TRYBE (10.98/15.98) THE DIARY 2 84 | 86 84 76 | R. KELLY A® JIVE 41527 (10.98/15.98) 12 PLAY 1
33 28 22 5 CHANNEL LIVE caPITOL 28968 (9.98/13.98) STATION IDENTIFICATION 9 85 85 77 93 | TONI BRAXTON A°® LAFACE 26007/ARISTA (9.98/15.98) TONI BRAXTON 1
34 1 34 | 32 | 32 | ANITA BAKER A? ELEKTRA 61555/EEG (10.98/16.98) RHYTHM OF LOVE 1 98 | 95 | 66 l%%géglg/g;l(\yg;mga) ENTER THE WU-TANG (36 CHAMBERS) | 8
2 *,
/|39 31 2] | SOUNDTRACK A? DEATH ROW/INTERSCOPE 92484*/AG (10.98/16.98) MURDER WAS THE CASE 1 36 | 85 | 69 | ZAPP & ROGER ® REPRISE 45143 WARNER BROS. (10.98/15.98) T ElGRERTEST.ITS 9
3 | 36 | 4 | 47 | 69 BOYZ @ RP.IT6%01 (8.98/15.98) [MEVEED NINER VAT S 8 | 79 | — | 2 | DRE DOG In-AMINUTE 8500 (9.98/ 598) I HATE YOU WITH A PASSION | 79
37 | 35 | 34 | 28 | THUG LIFE INTERSCOPE 92360/AG (9.98/15.98) VOLUMEL | 6 89 | 90 | 83 | 117 | RACHELLE FERRELL @ MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL | 25
38 | 38 | 37 | 13 | SUBWAY BIv 10530354/MOTOWN (9.98/13.98) GOOD TIMES | 23 90 | 82 | 76 | 22 | SLICK RICK DEF JAM/RAL 523847~ISLAND (10.98/16.98) BEHIND BARS | 11
39 | 37 | 4l 15 | SOUNDTRACK EPIC SOUNDTRAX/550 MUSIC 66944/EPIC (10.98 EQ/16.98) HIGHER LEARNING 9 91 | 85 | 90 | 30 | JOHNNY “GUITAR" WATSON WILMA 71007*/BELLMARK (9.98/15.98) BOw wow | 48
40 44 40 8 CHRISTOPHER WILLIAMS GIANT 24564/WARNER BROS. (10.98/15.98) NOT A PERFECT MAN 13 92 78 — 2 SHIRLEY BROWN MALACO 7476 (9.98/15.98) DIVA OF SOUL 78
41 | 40 | 45 | 24 | SADE EPIC 66686* (10.98 EQ/16.98) THE BEST OF SADE 7 93 | 87 94 21 | THE DAYTON FAMILY PO BROKE 5433+ (9.98/15.98) WHAT'S ON MY MIND? | 42
42 | 42 | 39 22 | ICE CUBE @ PRIORITY 53921* (10.98/15.98) BOOTLEGS & B-SIDES 3 94 | 93 86 | 42 | INCOGNITO TALKIN LOUD 522036//ERVE (9.98/13.98) POSITIVITY | 54
43 | 41 | 38 | 32 | GLADYS.KNIGHT MCA 10946 (10.98/15.98) JUST FOR YOU 3 RE-ENTRY | 42 | BIG MIKE @ RAP-A-LOT 40448/NOC TRYBE (10.98/15.98) __SOMETHIN' SERIOUS 4
44 | 48 | 56 | 43 | DA BRAT A 5050 DEFWORK 66164*/COLUMBIA (9.98 EQ/15.98) FUNKDAFIED | 1 9 | 88 | 92 | 53 | SOUNDS OF BLACKNESS AFRICA TO AMERICA: THE JOURNEY OF THE DRUM | 15
45 | 45 | 36 7 PORTRAIT CAPITOL 28709 ( 10.98/15.98) ALL THAT MATTERS | 26 97 | 83 [ 74 | 31 | CRAIG MACK @ BAD BOY 73001"ARISTA (9.98/15.98) PROJECT: FUNK DA WORLD 6
46 | 50 | 48 | 2 :TVEEIIESI;%%ISQYS o THE MOST BEAUTIFULLEST THING IN THIS WORLD 5 NEW ) 1 KEITH MARTIN RUFFHOUSE 6707 4/COLUMBIA (10.98 EQ/15.98) IT'S LONG OVERDUE | 98
- - CE) RE-ENTRY 6 MASTER P NO LIMIT 9901 (8.98/11.98) 99 WAYS TODIE | 41
VARIOUS ARTISTS '
% 5 10 RHINO 71859/AG (7.98/11.98) SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 1 | 33 100)| RE-ENTRY | 82 | MARIAH CAREY A® COLUMBIA 5:205* (10,98 EQ/16.98) MUSIC BOX 1

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit

increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1995, Billboard/BPI Communications, and SoundScan, Inc.

THE RAP COLUMN

(Continued from preceding puge)

BB: Are you pleased with how “F'ri-
day” turned out?

1C: We shot this flick in 20 days for
a budget of $2.3 million, which is no
money. So under those circum-
stances I've got to be pleased with
what we’'ve accomplished. Of
course, with more money and time
the film would’ve been something
different.

BB: Talk about your label, Lench
Mob Records.
IC: The next act we’ve got coming

out is Kausion, who are takin’ it
back to that raw South Central
sound ’cause everybody from the
West Coast is smooth these days.
Their single drops June 20; the al-
bum comes out Sept. 5.

BB: What’s the M.O. for the label?
IC: I believe in nurturing every
group one at a time. I don’t see a lot
of majors or indies [that are] trying
to be majors doing that. And every
artist isn’t gonna blow up to the sky.
With my first artist, K-Dee, for ex-
ample, it’s been hell just gettin’ sup-

port from radio or video. So we went
to the streets. We're up to about
150,000 units now.

BB: It was great hearing you rap
over a Dr. Dre groove on the “Mur-
der Was The Case” soundtrack.
And you’re doing the “Helter Skel-
ter” project with him. Is working
with him as good for you as it was
for me?

IC: It feels like old times. I'm extra
comfortable with Dre. This is the
first time in six years I didn’t have
to be the quarterback or coach in

the studio.

BB: Tell me about the “Helter Skel-
ter” project.

IC: The title relates to something
happening for no rhyme cr reason.
Like me and Dre didn’t have to do
a record together. I don’t want to
give everything away about the
project because we're stil. working
things out, but I see it as being one
of the biggest albums in hip-hop his-
tory. It will go down as cne of the
classies, I think.

GO AHEAD
USE US...
MAKE THAT MOVE
THE CALL’S
ON ME . ..

TOLL FREE!

BILLBOARD CLASSIFIED
1-800-223-7524
212-536-5174
Jeff Serrette
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 80 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.

GLADYS KNIGHT (MCA}

Singles chart for 20 weeks and have dropped below the top 50.

g3 AEIE
2|22 2122
a5 é TITLE ol é TITLE
E 3 | = | ARTIST (LABE/DISTRIBUTING LABEL) E S | 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
SOMEONE TO LOVE
* * No' 1 * % 40| 4 JON B. FEATURING BABYFACE (YAB YUM)
THIS IS HOW WE DO T
(D] 3 | 13 | MONTELL JGRDAN (PMPIRAL) 1 wh at o _:J 3813535 {,Rw,‘ﬁgr&ﬁ,ﬁg}w
ASK OF YOU DON'T TAKE IT PERSONAL
2 1]14 RAPHAEL SAADIQ (EPIC SOUNDTRAX/S50 MUEIQ 523 MONICA (ROWDY/ARISTA)
312114 FREAK LIKE ME 41 {39 | 20 | WHY WE SING
ADINA HOWARD (MECCA DONEASTWEST/EEG) KIRK FRANKLIN AND THE FAMILY (GOSPO-CENTRIC)
GRAPEVYNE WHEN U CRY | CRY
@ 4114 BROWNSTONE (MJJ/EPIC) 4819 JESSE (UNDERWORLD/CAPITOL)
BABY SHY GUY
5 5|19 BRANDY (ATLANTIC) 431431 6 DIANA KING (WORK/COLUMBIA)
THINK OF YOU MAKE SWEET LOVE TO ME
@ 115 USHER (LAFACE/ARISTA) 93110 THE WHISPERS (CAPITOL)
COME ON | CAN CALL YOU
101 BARRY WHITE (A&M/PERSPECTIVE) _15 412 PORTRAIT (CAPITOL)
DEAR MAMA IS IT ME?
8 91 2 PAC UINTERSCOPE} 43110 MONTECO (FEATURING IMMATURE) (MCA}
CANDY RAIN O FINE
8 1|2 SOUL FOR REAL (UPTOWN/MCA) 47145113 MINT CONDITION (PERSPECTIVE)
10| 8 | 12 | FOR YOUR LOVE 48 | 46 | 11 | RUB UP AGAINST YOU
STEVIE WONDER (MOTOWN} FREDDIE JACKSON (STREET LIFE/SCOTTI BROS.)
RED LIGHT SPECIAL YOU'RE SORRY NOW
116 |2l TLC (LAFACE/ARISTA) 491419 ZHANE (ILLTOWN/MOTOWN)
Joy THANK YOU
12113129 BLACKSTREET (INTERSCOPE) 5038113 BOYZ 1| MEN (MOTOWN)
| LIKE TAKE IT TO THE FRONT
@ 19111 KUT KLOSE (KEIAELEKTRAVEEG) 51|51 8 VYBE (ISLAND)
CAN'T YOU SEE CRAZIEST
1715 TOTAL FEAT. THE NOTORIOUS B.1.G. (TOMMY BOY) _?2 017 NAUGHTY BY NATURE (TOMMY BOY)
IF YOU LOVE ME MARY JANE (ALL NIGHT LONG)
1512127 BROWNSTONE (MJJ/EPIC) 93154119 MARY J. BLIGE (UPTOWN/MCA)
WATER RUNS DRY FROGGY STYLE
16| 11 BOYZ (| MEN {(MOTOWN) @ 02 NUTTIN' NYCE (POCKETOWN/JIVE)
| APOLOGIZE FIRE
171527 ANITA BAKER (ELEKTRA/EEG) @ 66 | 2 SUBWAY (BIV 10/MOTOWN)
CRAZY LOVE IF YOU THINK YOU’RE LONELY NOW
2|12 BRIAN MCKNIGHT (MERCURY) 5930 K-Cl HAILEY OF JODEC! (MERCURY)
MY LIFE I'LL BE AROUND
1914121 MARY J. BLIGE (UPTOWN/MCA) 62| 7 RAPPIN' 4-TAY (CHRYSALIS/EMI)
GIVE IT 2 YOU IF ONLY YOU KNEW
315 DA BRAT (SO SO DEF/WORK/COLUMBIA) 58 (5712 PHIL PERRY (GRP/MCA)
EMOTIONS | LIKE WHAT YOU’RE DOING TO ME
%7 H-TOWN (LUKE) 63] 4 JOYA (ATLAS/PERSPECTIVE)
JUST ROLL SOUL SEARCHIN' .
218112 FABU (BIG BEAT/ATLANTIC) 60|55 12 ME'SHELL NDEGEOCELLO (EPlC SOUNDTRAX)
THIS LIL' GAME WE PLAY KEEP IT RIGHT THERE
@ A2 SUBWAY (BIV 10/MOTOWN) 61585 CHANGING FACES (SPOILED ROTTEN/BIG BEAT)
BEST FRIEND I'D RATHER BE ALONE
366 BRANDY (ATLANTIC) 6260 | 6 IV XAMPLE (MCA}
CREEP | DON'T MIND
5|20 28 TLC (LAFACE/ARISTA} —|1! IMMATURE (MCA)
ANSWERING SERVICE HOLIDAY
262320 GERALD LEVERT (EASMEST/EEG) 645 MEN AT LARGE (EASTWEST/EEG)
EVERY LITTLE THING | DO NEVER FIND SOMEONE LIKE YOU
324 SOUL FOR REAL (UPTOWN/MCA) 85|61 | 6 KEITH MARTIN (RUFFHOUSE/COLUMBIA)
IT'S BEEN YOU DA B SIDE
30|38 ANITA BAKER (ELEKTRAVEEG) _61_6__DA BRAT & THE NOTORIOUS B.L.G. (SO SO DEF}
I'LL BE THERE. . ./YOU'RE ALL I. GOOD OLE FASHION LOVE
3416 METHOD MAN/M.J. BLIGE (DEF JAM/RAU 2]3 LO-KEY? (PERSPECTIVE)
NEXT TIME | WILL SURVIVE
)8 GLADYS KNIGHT (MCA) 6865 2 CHANTAY SAVAGE (RCA)
FREEDOM U BETTER RECOGNIZE
@ 371 4 VARIOUS ARTISTS (MERCURY) - 1 SAM SNEED FEATURING DR. DRE (DEATH ROW)
I'M GOIN’ DOWN IF 1T'S ALRIGHT WITH YOU
(21121 MARY J. BLIGE (UPTOWN/MCA) —| ! LORENZO {LUKE)
GOING IN CIRCLES FIRST LOVER
33|27 131 LUTHER VANDROSS (LV/EPIC) =il THE GAP BAND (RAGING BULL}
BEFORE | LET YOU GO LET'S DO IT AGAIN
34|28 34 BLACKSTREET (INTERSCOPE) 7256 | 14 BLACKGIRL (KAPER/RCA)
THE WAY THAT YOU LOVE CAN U GET AWAY
3) 421 4 VANESSA WILLIAMS (WING/MERCURY) B 1 2 PAC (INTERSCOPE)
BIG POPPA THIS TIME
36|25)21 IH_E NOTORIOUS B.I.G. (BAD BOY/ARISTA) = CHANTE MOORE (SILAS/MCA)
KEEP THEIR HEADS RINGIN’ [ SAFE + SOUND
33317 DR. DRE (PRIORITY) 5|78 DJ QUIK (PROFILE}
C) Records with the greatest airplay gans. © 1995 Billboard/BPI Communications.
1{113 PRACTICE WHAT YOU PREACH 141116 FOOLIN' ARGUND
BARRY WHITE (A&M/PERSPECTIVE) CHANGING FACES (SPOILED ROTTEN/BIG BEAT)
2 || 1 | ON BENDED KNEE 15 | 16 | 21 | WHEN CAN | SEE YOU
BOYZ Il MEN {MOTOWN) BABYFACE (EPIC)
3|2 | ¢ | BEHAPPY 16 | 15| 26 | THE RIGHT KINDA LOVER
MARY J. BLIGE (UPTOWN/MCA) PATT] LABELLE (MCA)
4132 CAN | STAY WITH YOU 1711212 FLAVA IN YA EAR
KARYN WHITE (WARNER BROS.) CRAIG MACK (BAD BOY/ARISTA}
5046 |Y WILL KNOW 18 | 17| 6 | WITH OPEN ARMS
B.M.U. (BLACK MEN UNITED} (MERCURY) RACHELLE FERRELL (wHAEAN/CAPITOL)
61613 | BELONG TO YOU 19(13] 3 WHERE | WANNA BE BOY
TON) BRAXTON (LAFACE/ARISTA) MISSJONE§ {STEP SUN)
718 | 10| HERE COMES THE HOTSTEPPER 20 | — | 47 | NEVER KEEPING SECRETS
INI KAMOZE (COLUMBIA) BABYFACE (EPIC)
8|9 |12| 'LL MAKE LOVE TO YOU 21| —| 9 | HOW MANY WAYS
BOYZ 1| MEN {MOTOWN) B _TON| BRAXTON (LAFACE/ARISTA)
BODY & SOUL YOUR BODY'S CALLIN’
sjlon ANITA BAKER (ELEKTRAVEEG) B 2207 R. KELLY {(JIVE)
BACK & FORTH THAT'S THE WAY LOVE GOES
0|77 AALIYAH (BLACKGROUND/JIVE} 23| 23|65 JANET JACKSON (VIRGIN)
CONSTANTLY EVERY DAY OF THE WEEK
115 3 IMMATURE (MCA) i 24113 4 JADE (GIANT}
| MISS YOU STROKE YOU Up
121185 N 1) U {ARISTA) 5B CHANGING FACES (SPOILED ROTTEN/BIG BEAT)
13| 21| 17| LDON'T WANT TO KNOW Recurrents are titles which have appeared on the Hot R&B
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TITLE {Publisher - Licensing Org.) Sheet Music Dist.

1-LUV (Zomba, BMI/E-40, BMI/Tone Only, BMI/Full
Keel, ASCAP/Royaland Cash, ASCAP) WBM
ANSWERING SERVICE (Divided, BMI/Zomba,
BMI/Ramal, BMI/Warner-Tamerlane, BMI) WBM

ANY EMCEE {Protoons, ASCAP/Lickshot Lyrics,
ASCAP/Pretty Helen, ASCAP/Wamer-Tameriane, BMI) WBM
ASK OF YOU (FROM HIGHER LEARNING) (Polygram
Int'l, ASCAP/Tony Toni Tone, ASCAP/Beechwood,
BMI/Toshiba-EMI, BMI) HL

BABY (Human Rhythim, BMYoung Legend, ASCAP/Ecstasoul,
ASCAP/Chrysalis, ASCAP/Pecat, ASCAP) WBM

BEFORE 1 LET YOU GO (Donrit, ASCAP/Zomba, ASCAP/MCA,
ASCAP/Tadej, ASCAP/Davey Pooh, ASCAP/Chauncey Black,
ASCAP/WB, ASCAP/Playhard, ASCAP) WBM

BI1G POPPA/WARNING (Tee Tee, ASCAP/Justin
Publishing Co., ASCAP/EMI April, ASCAP/Bee Mo Easy,
ASCAP/Bovina, ASCAP) HL

BROGKLYN Z0O (Wu-Tang, BMI)

CANDY RAIN (EMI April, ASCAP/E-Z-Duz-It,
ASCAP/WB, ASCAP/Evelle, ASCAP/Twelve And Under,
ASCAP/Stam U well, BMI) WBM/HL

CAN'T YOU SEE (FROM NEW JERSEY DRIVE) (Evelle,
ASCAP/WB, ASCAP/South Of Soul, ASCAP/12 AM,
ASCAP/Late Hours, ASCAP/Big Herb’s, BMI/EM}
Blackwood, BMI/Janice Combs, BMI) WBM/HL

CAN U SHOW ME (Quijano Street, BMI)

COME ON (Flyte Tyme, ASCAP/New Perspective,
ASCAP/Seven Songs, BMU/Super, BMEMI April, ASCAP) WBM
CRAZIEST (Naughty, ASCAP/WB, ASCAP) WBM
CRAZY LOVE (FROM JASON’S LYRIC) (Warner Bros.,
ASCAP/Caledonian, ASCAP) WBM

CREEP (D.A.R.P. ASCAP) HL

DEAR MAMA (Joshua’s Dream, BMI/Interscope Pearl,
BMI/Warner-Tamerlane, BMI/The Underground
Connection, ASCAP/Four Knights, BMI) WBM

DEVOTE ALL MY TIME (Yeirahc, BMI/Rondor, BMI) WBM
DON'T TAKE IT PERSONAL (JUST ONE OF DEM
DAYS) (D.A.R.P., ASCAP/Afro Dredite, BMI/Nu Rhythm
And Life, BMI/EMI Aprii, ASCAP) HL

DO WHAT U WANT (FROM NEW JERSEY DRIVE)
(Brandon B, BMI/Kenix, BMI/Longitude, BMI/Songs Of All
Nations, BMI/Sugar Biscuit, ASCAP/P.LC., ASCAP) WBM
ELEVATION (FREE MY MIND) (Burrin Ave.
BMI/0/B/0 Itself, BMI)

EMOTIONS (Bishstick, BMI/Pac Jam, BMI) WBM
EVERY LITTLE THING 1 DO (EMI April, ASCAP/Soul On
Soul, ASCAP/WB, ASCAP/Evelie, ASCAP/Twelve And Under,

Bilboard
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ASCAP/Slam U Well, BMI/Taking Care Of B
FIRE (Dinky B, ASCAP/BMD, ASCAP)
FIRST LOVER (C Dub, BMI)

FOE THA LOVE OF $ (Dollarz-N-Sense, BMI/D J Yella,
BMI/Ruthless Attack, ASCAP)

FOR THE LOVE OF YOU (4 The Dough, ASCAP/EMI
April, ASCAP/Bovina, ASCAP/Terrell Hilton, BMI)

FOR YOUR LOVE (Steveland, ASCAP) WBM

FREAK LIKE ME (Hanes, Hill And Valentine,
ASCAP/Rubber Band, BMI/Polygram Int’l, BMI)

FREAK ME BABY (Potisburg, BMI/Upma, BMHey Skamo, BMI}
FREEDOM (FROM PANTHER) (EMI April,
ASCAP/D.A.R.P., ASCAP/Patrick Moxey, ASCAP/Diggin
In The Crates, ASCAP/Enjoi, BMI/Butter Jinx, BMI) HL
GET DOWN (For Ya Ear, ASCAP/Justin Publishing Co.,
ASCAP/EM! April, ASCAP/Bee Mo Easy, ASCAP) HL
GET LIFTED (Zomba, ASCAP/liiotic, ASCAP/Enck Sermon,
ASCAP/MWindswept Pacific, ASCAP/Longitude, BMI) WBM,
GIVE IT 2 YOU (So So Def, ASCAP/EMI April,
ASCAP/My World, ASCAP) HL

GOING IN CIRCLES/LOVE THE ONE YOU'RE WITH
(Porpete, BMI/Goldhill, ASCAP/Almo, ASCAP) WBM
GOOD OLE FASHION LOVE (Fiyte Tyme, ASCAP/New
Perspective, ASCAP/EMI April, ASCAP) WBM
GRAPEVYNE (Brown Gir, ASCAP/Night Rainbow, ASCAP/Stone:
Jam, ASCAP/Ness, Nitty & Capone, ASCAP/WB, ASCAP) WBM
HOLIDAY (Divided, BMI/Zomba, BMI/Ramal,
BMI/Warner-Tamerlane, BMI) WBM

HOOK ME UP (Booty Ooty, BMI)

| APOLOGIZE (All Baker's, BMI/Heritage Hill, ASCAP/WB,
ASCAP/Orisha, ASCAP/Paisley Park, ASCAP) WBM

{ CAN CALL YOU (Hee Bee Dooinit, ASCAP/Unit 4,
ASCAP/WB, ASCAP) WBM

1 DON’T MIND (Fat Hat, BMI/EMI Virgin, BMI/T-Porsa,
ASCAP/EMI Virgin, ASCAP)

I’D RATHER BE ALONE (Warner-Tamerlane,
BMI/Kings Kid, BMI/Fiyte Tyme, ASCAP/New
Perspective, ASCAP/EMI April, ASCAP) WBM

I’'D RATHER BE ALONE (MCA, ASCAP/Family Tree,
ASCAP/Moorer, BMI) HL

IFIT'S ALRIGHT WITH YOU (Keith Sweat, ASCAP/E/A,
ASCAP/WB, ASCAP/Deep Sound, ASCAP/Zomba, ASCAP) WBM
IF ONLY YOU KNEW (Warner-Tamerlane, BMI) WBM
IF YOU LOVE ME (Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP/Onsha, ASCAP/WB, ASCAP/Brown Girl, ASCAP/Night
Rainbow, ASCAP/EMI April, ASCAP/Siow Flow, ASCAP) WBM
IF YOU THINK YOU'RE LONELY NOW (Abkco,
BMI/Moreil, BMI)

| LIKE WHAT YOU'RE DOING TO ME (Globe Art.
BMI/That's Right, BMI)

1 LIKE (Nu Soul, ASCAP/AImo Irving, BMI/Short Dolls,
BMI/lrving, ASCAP) WBM

F'LL BE AROUND (Rag Top, BMI/Bellboy, BMI/Assorted,
BMI/Wamer-Tameriane, BMI/Interscope Pearl, BMI) WBM
FLL BE THERE FOR YOU/YOU'RE ALL | NEED TO GET BY
{Careers-BMG, BMMW Tang, BMI/Jobete, ASCAP/Rammecca, BMI)
FM GOIN’ DOWN (Duchess, BMI) HL

THE §.N.C. RIDE (DAMASTA, ASCAP/Varry White,
ASCAP/EMI April, ASCAP/Bovina, ASCAP)

1S IT ME? (Zomba, ASCAP/Hookman, ASCAP/Halle
Berry, BMI) WBM

IT'S BEEN YOU (Whole Nine Yards, ASCAP/Awd One, ASCAP/
Unobsky, ,.BMYMusic Corp. Of Amenca, BMIAO'Hara, BMI}

| WANNA BE DOWN (Human Rhythm, BMI/Young
Legend, ASCAP/Chrysalis, ASCAP/Pecot, ASCAP) WBM
| WANNA KNOW YOU (Dacara, ASCAP)

JOY (Donnl, ASCAP/Zomba, ASCAP/T Lucas, ASCAP/Mr Peanut
Bustter, ASCAP/Mijac, BMUWamies-Tamerlane, BMI) WBM
JUST ROLL (Little Los, BMI)

KEEP [T RIGHT THERE (DeSwing, ASCAP/EMI Apnl, ASCAP)
KEEP THEIR HEADS RINGIN' (FROM FRIDAY) (Ain't
Nuthin’ Goin’ On But Fu-kin’, ASCAP)

LET'S DO IT AGAIN (Warner Chappell, BMI)

LET'S GET IT ON (Second Generation Rooney Tunes,
BMLI/Suny Tunes, ASCAP) WBM/HL

LIFESTYLES OF THE RICH & SHAMELESS (EM April,
ASCAP/Bee Mo Easy, ASCAP/Lost Boyz, BMI)

LOVE TODAY (Chrysalis, ASCAP/Kharatroy,
ASCAP/B.Black, ASCAP)

MAD IZM (Channel Live, ASCAP/Americar,
ASCAP/Zomtia, ASCAP) WBM

MAKE SWEET LOVE TO ME (Bachfead, BMI/Magic

Compiled from a national sub-sampie of POS {point of sale) equipped key R&B retail stores which report number
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Eye, BMI/Ray-Jay, ASCAP/Whisperdex. BM!/Yours,
Mine & Ours, ASCAP)

NEVER FIND SOMEONE LIKE YOU (Famous, ASCAP/No
Pain No Gain, ASCAP/Spinning Platinum, ASCAP) HL

NEXT TIME (MCA. ASCAP/Shakeji, ASCAP/EMI April,
ASCAP/Fiyte Tyme, ASCAP/New Perspective, ASCAP) WBM
OH YEAH! (Naughty, ASCAP/Warner Chappell,
ASCAP/F.C.0., ASCAP/Jobete, ASCAP/Cambrae.
ASCAP/Librian, ASCAP) WBM

00H LAWD (PARTY PEOPLE) (Bronx Riv, BMI)
PEOPLE DON'T BELIEVE (N-The Water, ASCAP/EMI
Blackwood, BMI/WB, ASCAP/Gangsta Boogie,
ASCAP/Straight Cash, BMI) WBM/HL

PUT IT ON (Big L, ASCAP/Still Diggin’, ASCAP)

RED LIGHT SPECIAL (Ecat, BMI/Sony, BMI) HL
RESURRECTION (An Onginal Man And His Music,
ASCAP/mvisible, BMI/Large Professor, ASCAP/EMI April, ASCAP)
RODEQ (Downlow Quad, BMI/Drop Science, ASCAP)
ROLLIN’ WIT DANE (Maverick, ASCAP/Tickle Your
Fancy, ASCAP/WB, ASCAP/Vent Noir, ASCAP/Famous,
ASCAP/N-The Water, ASCAP/Jobete, ASCAP) WBM
RUB UP AGAINST YOU (Divided. BMI/Zomba,
BMI/Ramal, BMI/Warner Tameriane, BMi) WBM

SAFE + SOUND (Protoons, ASCAP/Way 2 Quik,
ASCAP/Kidadda, BMI/Off The Wall, BMI)

SARA SMILE/DRIFTIN' (Unichappell, BMI/Grand Jury. BMI)
SHOOK ONES PART Il (Juvenile Helt, ASCAP)

SHY GUY (FROM BAD BOYS) (Diana King, BMUorid Of Andy,
ASCAPWNR, ASCAP/Kingsley Gardner Nabon Ot Soul. BMI
SITTIN' IN MY CAR (Def American, BMI/Chevis,
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BMI/Def Jam, ASCAP/Vance Wright, ASCAP)

SO FINE (New Perspective, ASCAP/EMI April, ASCAP)
SOMEONE TO LOVE (Sony, BMI/Ecaf, BMI) HL

TAKE A BOW (Ecaf, BMi/Sony, ASCAP/Webo Girl,
ASCAP) WBM/HL

TAKE IT TO THE FRONT (Junkie Funk, BMI)

THANK YOU (Black Panther, BMI/Vanderpool,
BMI/Aynaw, BMI/Shawn Patrick, BMI/Ensign, BMI/EMI
April, ASCAP/D A.R.P., ASCAP} HL

THINK OF YOU (Chuck Life, ASCAP/Starvin, ASCAP/Chyna
Baby. BMV/Janice Combs, BM/EM! Blackwood. BMI/UR-IV.
ASCAP/Check Man, ASCAP/WB, ASCAP) HL/WBM

THIS IS HOW WE DO {T (Chrysatis. ASCAP/Mo
Swang. ASCAP/Oji's, BMI/Def American, BMI/Warner-
Tamerlane, BMI/Nomad-Noman, BMI) WBM

THIS LIL' GAME WE PLAY (Divided, BMi/Zomba
BMI/Ramal, BMI/Warner-Tamerlane, BMI) WBM

THIS TIME (EMI Blackwood, BMI/Chante’ 7, BMI/EMI
April, ASCAP/Lee Hamblin, ASCAP)

TOUR (Def American Songs. ASCAP)

U BETTER RECOGNIZE (Suge, ASCAP)

WALKING AWAY WITH IT (Ten-Eight Tunes, BMI/Help
The Bear, BMI/Keiande, ASCAP/EMI Blackwood, BMI)
WATER RUNS DRY (Sony. BM!/Ecaf, BMI) HL

THE WAY THAT YOU LOVE (EMI Blackwood.
BMI/J.Dibbs, BMI/EMI April, ASCAP/Nkunim. ASCAP)
WHEN U CRY | CRY (Lil' Ed, ASCAP/Trinity Campbell,
ASCAP/Warner Chappell, ASCAP/Sonic Sheet, BMI)
YOU GOTTA BE (Sony, BMI)

YOU'RE SORRY NOW (9 th Town, ASCAP/Naughty, ASCAP)
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Jackson’s New Single Will “Scream’ To Be A Hit

CONFESSIONS OF A FAN:
Ever since we plunked down the
first buck of our childhood allow-
ance of $2.50 for a copy of “Rockin’
Robin” by Michael Jackson in
1972—the 45 rpm record that trig-
gered an incurable, lifelong addic-
tion to popular music—the advent
of a new MJ single continues to be
a monumental event in our life.
Even as his personal trials have
snagged more attention than his
music, we never stopped marveling
at Jackson’s consistent output of
meticulously crafted singles. To
that end, we approached a recent
sneak preview of his latest creation
with the excitement of a privileged,
diehard fan. Sinking into an over-
stuffed leather sofa at New York's
plush Sony Studio, we found tre-
mendous pleasure in discovering a
single that is as accessible to dance-
floors as it is to radio airwaves.

In late May, an elaborate cam-
paign supporting MJ’s fifth Epic
opus, “HIStory: Past, Present &
Future—Book I,” will begin with
the onset of “Seream,” a confronta-
tional, hip-hop-charged duet with
sister Janet Jackson. In its origi-
nal form, produced by the siblings
with Jimmy Jam and Terry Lewis,
the track shudders with waves of
acidic industrial noise and metallic
guitar feedback that darkly under-
line the repeated lyric “stop pres-
suring me” and turn it into a bitter
mantra of mental exhaustion and
rebellion.

As with the artist’s previous al-
bum, “Dangerous,” clubland citi-
zens are acknowledged with sev-
eral equally imaginative and
dramatic post-productions—this
time, by David Morales. Upon ini-
tial impact, his house-rooted ar-
rangement of rolling piano lines
and vibrant horn patches appears
to contradict the anger of the Jack-
sons’ original concept. But by the
end of the track’s first rumbling
percussion breakdown, a subtle
edge of defiance begins to whip
through the track and fatten the
chorus with a motivating, forward-
reaching energy. Surrendering to
Morales' hypnotic, almost militaris-
tic loop of the spewed “stop fucking
with me” lyrical elimax, we had vi-
sions of summertime punters
chanting and punching the air. To
call this Morales’ best remix work
since Mariah Carey’s “Dream
Lover” would be an understate-
ment.

“Seream” also benefits from a
couple of chilled hip-hop mixes by
KayGee of Naughty By Natlure—
listen for a rugged guest rap by
bandmate Treach, as well as Jas-
mine Guy's chirpy background vo-
cals. The single is just one of nu-
merous solid dancefloor
contenders on “HIStory,” which
Epic is smartly offering on a triple-
vinyl pressing that invites turnta-
ble track-surfing. The rigidly per-
cussive “They Don’t Care About
Us” begs for tribal reconstruction,
as does the Dallas Austin collabo-
ration, “This Time Around,” with
its wicked, hand-clapping chorus

and rap by the Notorious B.L.G.
Elsewhere, DJs will likely indulge
in “You Are Not Alone,” a smooth,
R&B-flavored pairing with R.
Kelly, that invites an eventual
disco-house treatment.

Emerging from the listening ses-
sion, we could not help but add this
experience to a memory bank that
includes such vivid recollections as
rushing directly from grammar
school to a local New York record
shop on the late spring afternoon
that “Ben” was released, or argu-
ing with fellow high school musie
junkies on the A-side merit of
“Working Day And Night” when it
appeared as the flipside to “Don’t
Stop 'Til You Get Enough.” Men-

by Larry Flick

tally returning to the often jaded
parameters of the musiec industry,
we smiled at the fact that, beyond
allegations and other media-satu-
rated activities, a Michael Jackson
tune could be as exhilarating now
as it was roughly 12 years ago. Af-
ter the imminent volumes of criti-
cal analyses of the artist and “HIS-
tory” are written, that is the note
on which we will choose to end.

ON PAULA’S HEELS: Paula
Abdul ends a three-year absence
from the competitive fray at the
end of May with “My Love Is For
Real,” the first single from her new
Virgin collection, “Head Over
Heels.” Club-heads should brace
themselves ... Abdul has once
again donned her dancin’ shoes.
Working with an army of produc-
ers that includes Rhett Lawrence,
Darryl Simmons, Elliot Wolf,
and Oliver Leiber, the set effec-
tively returns to the twitchy dance/
pop of her early hits “Straight Up”
and “Forever Your Girl,” while
wisely investigating current, jeep-
friendly hip-hop grooves.

From the chunky funk rhythms
of “Crazy Cool,” a smoldering col-
laboration with the Family Stand,
to the Motown-spiked soul of “Ain’t
Never Gonna Give You Up,” fea-
turing harmonies by Color Me
Badd, “Head Over Heels” is relent-
lessly giddy and upbeat. Interest-
ingly, the set’s house-angled num-
bers, “Sexy Thoughts” and “Get
Your Groove On,” are not nearly as
rhythmically engaging as the
downtempo (but remix-friendly)
“Love Don’t Come Easy” and “Ho-
Down.”

Regardless, “Head Over Heels”
is deep with potential hits—start-
ing with “My Love Is For Real,”
which has the juice to become a
boombox summer anthem, with its
rugged hip-hop beats, breathy lead
vocals, and swirling guest vamps
by Ofra Haza. Sound Factory

nightelub disciples in New York
have already gotten a preview of
Junior Vasquez’s revelatory
tribal-house remixes, which he pre-
miered at the legendary venue’s re-
cent sixth anniversary soiree. His
growth as a producer with clear
pop sensibilities is strongly evident
here.

But Vasquez is not the only con-
tributor to the single’s stellar 12-
inch pressing. Chicago-rooted pro-
duction team Mark Picchiotti and
Teri Bristol have a stab at the jam,
turning in low-down, wriggling
funk mixes, while Eric “E-
Smoove” Miller and U.K|-based
up-and-coming clique Strike round
out the package. Tasty, tasty ...

SINGLES GOIN’ STI_EADY:
EightBall chanteuse Joi Cardwell
is inching closer to the early June
release of her long-awaited debut
album, “The World Is Eull Of
Trouble,” and will launch II;he set
with a new single, “Love & Devo-
tion.” The overall tone of the track
is considerably more sultty than
her more vigorous previous hits,
“Jump For Joi” and “Trouble.”
Still, the groove kicks quite nicely
and will prove to be equally useful
to both peak-hour and deep-under-
ground programmers.

Cardwell’s clever way with
words results in a penetrating mes-
sage of hope, while also locking in
a tight, infectious hook. We'are op-
timistic that “Love & Devotion”
will surpass the expected clab satu-
ration and spread onto crossover
radio playlists.

Producer Kingsley O’s enduring
K. London Posse resurfaces with
“Rise Above,” a gospel-laced
houser that previews the posse’s
forthcoming “Out From Under”
compilation. Vocally fronted by
newcomer Sharita, who delivers a
rousing, star-powered perform-
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Dan The Man. Producer/DJ Danny Tenaglia takes a breather from an ongoing
promotional tour supporting his Tribal America debut album, “Hard & Soul.” His
itinerary has included turntable gigs around the U.S., Japan, and the U.K., where
the set’s current 12-inch single, “Look Ahead,” is a dancefloor smash. “Hard &
Soul” also includes the 1994 hit, “Bottom Heavy,” as well as guest performances
by Roxy and Carole Syilvian. Tenaglia’s remix schedule also continues to be
active, with his recently completed interpretation of “Hold My Body Tight” by East

17 slated for release later this season.

ance, the track strobes with layers
of grinding church organs and skit-
tling percussion. “Rise Above” is
easily the strongest single to come
from the Connecticut-head-
quartered collective to date.

We are still enjoying residual
musical results of our recent so-
journ to Chicago (Dance Trax,
April 22). Digging deeper into the
underground, the independent
Mind Food Records has sprouted
into view. The relatively young la-
bel is starting to win rightful props
with several singles that deftly blur
the lines dividing the city’s signa-
ture house sound and more Euro-
pean rave and trance flavors.
“Songs Of The Flower,” featuring
Deeper Throat, Dharma Buns,
and Gold Coast, flutters with rac-
ing beats and caustic synths, while
the dubby “Hypnotize” by Tom
Tom (aka Leiam Sullivan and Lee
Oakes) delights with a foreceful
bassline, swirling synth passages,
and a coquettish female vocal
vamp. Be aware of Mind Food now;
we think you will be seeing a lot of
action from this rambunectious new
outlet in the coming months.

GRAPEVINE: Neil Tennant and
Chris Lowe celebrate their 10th
anniversary as the Pet Shop Boys
in early July with “Flippantly,” a
collection of rare single B-sides on
SBK/EMI Records. The two-CD/
cassette set will be launched with
remixes of “In The Night,” which
was first heard on the flipside of
“Opportunities.” Tennant and
Lowe are tentatively slated to be-
gin writing and recording material
for a new album this fall ... Al-
though Crystal Waters’ now-clas-
sic “100% Pure Love” is still get-
ting recurrent radio airplay across

the U.S., Mercury Records is prep-
ping for the late-May release of
“Relax,” the third single from the
diva’s sturdy “Storyteller” album.
The breezy, pop-inflected houser
has been tweaked to suit a variety
of formats by Todd Terry, the
Power Tools production posse,
and Jazz’n’Groove (aka Florida
upstarts Brian Tapper and Roy
Grant)...Johnny Vicious is fresh
from the studio with hearty re-
mixes of “Fallen Angel,” the latest
offering from Traci Lords’ impres-
sive “1,000 Fires” debut on Radio-
active Records. We are anxiously
awaiting confirmation of an
armload of new projects by the tal-
ented young producer.

New York’s Radikal Records
further builds its creative cachet
with the addition of Secret Life to
its roster. Later this month, the
U.K. act previews its brilliant full-
length set, “Sole Purpose,” with
the hot import single “Love So
Strong.” A double-pack of mixes by
Brothers In Rhythm, Porter &
Gleadall, and the Association
should ensure widespread DJ in-
terest ... Longtime fans of pure hi-
NRG music already know that
“NRG For The '90s” subsidiary of
the Hot Tracks remix service is es-
sential listening each month. Be-
sides regularly acknowledging the
strength of the dance subgenre
with the respect it deserves, it is
also a source for top-quality mixes
of hard-to-find jams. This month’s
installment is particularly strong,
as Darren Day’s fun’n’frothy U.K.
single “Young Girl” gets a spiffy
remix by Robert Farrell, who
gives the Jocelyn Brown/Kym
Mazelle duet, “Gimme All Your
Lovin’,” a playful bounce. Check
’em out.
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»_Z-AL‘ 12 13 11 | ATOMIC BRILLIANT!/CHRYSALIS 58340/EMI © BLONDIE 23 | 14 | 20 | 20 | CANDY RAIN () (X) UPTOWN 54905/MCA  SOUL FOR REAL |
| 25 | 13 | 12 | 12 | JUMP FOR JOI EIGHT BALL 051 J0UCARDWELE | 24 | 20 | 18 | 10 | COTTON EYE JOE (1 x) BATTERY 46500/VE @ REDNEX
26 | 23 | 8 | 7 | HIGHER (FEELIT) STRICTLY RHYTHM 12310 ReAWY: 25 | 29 | 21 [ 8 | RED LIGHT SPECIAL (v (7) () LAFACE 2 4099/ARISTA eTiC
21 | 25 | 16 | 10 | KEYOF LIFE wako 1232 ~ - _ MICHELLE WILSON | [(26)| 40 | 27 | 9 | TOTAL ECLIPSE OF THE HEART (1) () CRITIQUE 15539 ® NICKI FRENCH |
28 | 22 | 17 | 8 | EVERYTIME YOU TOUCH ME ELekra 66154EcG © MOBY 27 | 18 | 17 | B | NEXTLEVEL () PAvDAY 120 038FFRR @ SHOWANDAG.
29 | 29 | 33 | 6 | LET'SSTART OVER CUTTING 334 fisMECRYEERNANDES 28 | 17 | 16 | 19 | GET DOWN ) (1) 8AD 80 7-9013/ARISTA @ CRAIG MACK
R 30 5, 35 | 39 | 4 | NADIE ENTIENDE (NOBODY UNDERSTANDS) ATLANTIC 85592 B-TRIBE @ RE-ENTRY | 18 | LICK IT (b (1 00 5.0, 1008200 T e ROULA
3| 32| 3% 6 | GOTTA NEW LOVE UNDERGROUND CONSTRUCTION 128 R. ROSARIO & M. GRANT/DONNA BLAKELY NEW ) 1 | WHAT HOPE HAVE I (T) US. CHAMPION 318 SPHINX_ |
& 43 J THETPAINGTIRIGHTIMAXI2023 — . R HUDYIAUBANESE, ) 31 19 14 JOY (M) (T) {X) INTERSCOPE 95769/AG © BLACKSTREET
33 | 28 | 19 | 9 | SATURDAY NIGHT CURB 77080 — .. AOAVHICKIEED | 32 | 23 | 24 | 8 | SHOOK ONES PART il (T} (X) LOUD 64315/RCA ] # MOBB DEEP
39 2 | WELCOME TO THE FACTORY HOT'N'SPYCY 1271 ANGEL MORAES FEAT. SALLY CORTEZ 33 | 35 | 23 | 10 | PUTIT ON (M0 COLUMEIA 77728 ) eBGL
41 | 47 3 | LET US PRAY BOLD! SOUL 2007 EDDIE “FLASHIN" FOWLKES FEAT. MAURISSA ROSE NEWD 1 OWN DESTINY (1) WEEDED 20147/NERVOUS " e MAD LION |
4 | 2 | MESSAGE OF LOVE wCA 55020 . % ONEIUARPY 35| NEWD 1 | 1 WISH (D) (0 SUNSHINE 78032/5COTT! BROS o —} SKEE-LO |
M | — 2 CONWAY STRICTLY RHYTHM 123 - ® REEL 2 REAL FEATURING THE MAD STUNTMAN 36 | 36 7 BORIQUAS ON DA SET (1) VIOLATOR 1247/RELATIVITY ® FRANKIE CUTLASS |
38 | 40 | 44 3 WHERE DID LOVE GO AVENUE FOCH | 5537/CRITIQUE FEM 2 FEM 37 “7 15 1 HEARTBEAT (T) () LONDON 0051 © JIMMY SOMERVILLE !
39 | 30 | 24 | 11 | HOW I LOVE HIM TIMBER! 656/TOMMY BOY CYNTHIA NEWD 1 | COME ON M) 00 Aaw 1027 “ ® BARRY w@l
* % * HOT SHOT DEBUT* * % 39 | 26 | 26 | 11 | IF YOU LOVE ME (v (1) 00 MJJ 77733/EPLC & BROWNSTONE
NEW b 1 TOO MANY FISH VIRGIN 38477 ® FRANKIE KNUCKLES FEATURING ADEVA 40 28 28 12 | GET LIFTED () () JivE 42281 @ KEITH MURRAY '
NEW ) 1 TONIGHT IS THE NIGHT LOGIC 59011 @ LE CLICK a1 | 27 2 KEEP IT REAL (M) (T) (X) CAPITOL 58355 @ MILKBONE |
NEWD | | | BABYBABY tastwest s6138/EEc ® CORONA RE-ENTRY | 5 | I'LL BE AROUND (1) (X) CHRYSALIS 58331/EMI © RAPPIN' 4. TAY FEAT. THE SPINNERS _
NEW) 1 | WAKE IT UP GZONE 440 606/ISLAND LOVEWATCH 43 | 3 [ 29 | 12 | RELEASE YO' DELF (1) DEF JAM/RAL 4185/ISLAND ® METHOD MAN_|
Ll T 29 | 10 | ANOTHER WORRY Frecze 50071 HOUSE OF GYPSIES FEATURING AL WISE RE-ENTRY | 19 | WHAT | NEED (M) (1) MERCURY 6617 # CRYSTAL WATERS _
NEW ) 1 | PICK IT UP KiNG STREET 1026 CAROLYN HARDING 6 | 8 ~ [ 10 | THINK OF You t) 1) 00 waFace 2.a09siaRisTA # USHER 1,
46 | 48 l & TOTAL ECLIPSE OF THE HEART CRITIQUE 15539 ® NICKI FRENCH i 46 | 50 | 47 13 | OH YEAH! (1) ILLTOWN/MAD SOUNDS 0261/MOTOWN @ ROTTIN RAZKALS
NEW ) 1 MENTAL PICTURE SBK 58338/EMI - # JON SECADA | RE-ENTRY | 27 | DREAMER (M) (T) (X) MCA 54922 __®LIVIN Joy '
48 | 45 | 37 7 HAPPY MAN EASTWEST 66151/EEG MICHAEL WATFORD 48 | 34 | 45 | 15 | TOUR (1) SIGNET 162/RAL CAPLETON
49 | 24 | 11 12 | NEVER GET ENOUGH KINETICREPRISE 41879WARNER BROS & WATERLILLIES 49 | 49 | 39 | 11 | SKYHIGH (1) (x) CRITIQUE 15536 _# NEWTON
50 | 33 | 18 | 12 | YOUR LOVING ARMS SIRE 66150/EEG # BILLIE RAY MARTIN NEW ) 1 SILENT TREATMENT (M) (1) DGC 22050/GEFFEN ¢ THE ROOTS |

(O Titles with the greatest sales or club play increases this week. ® Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart; (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD

maxi-single availability. © 1995, Billboard/BP! Communications.
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ARTISTS & MUSIC

Patsy Cline’s Music Lives On
MCA Releases Cast Album From Play

B BY EDWARD MORRIS
NASHVILLE—Thirty-two years after
her death, Patsy Cline remains very
much alive commercially. MCA Rec-
ords reports that her 1973 “Greatest
Hits” collection has sold more than 6
million copies. “Always ... Patsy
Cline,” a two-woman musical play
about her friendship with a fan, will
start its second season May 4 at Nash-
ville’s Ryman Auditorium.
Additionally, a road company ver-
sion of the play has been drawing “ex-
cellent” crowds, according to Buddy
Lee Attractions president Tony Con-
way, and will probably tour abroad late
this year. MCA has just released an
original cast album of the play. And a
second musical play—*“Patsy! A World
Premiere Tribute To  Patsy
Cline”—begins its run May 6 at the
Grand Palace in Branson, Mo.
“Always . . . Patsy Cline,” the album,
was recorded live at the Ryman and
produced by Steve Tillisch. Running 73
minutes, it contains 18 songs and tran-
sitional dialog, edited from the full
play. Mandy Barnett plays (and sings)
Patsy Cline, while Tere Myers takes

the role of her friend, Louise Seger.
The two will again star in the Ryman

presentation, which will extend
through Oct. 28. The play will be per-
formed from three to four days a week.

Country Salutes Gospel
On Sparrow’s ‘Grace’ Set

NASHVILLE—Sparrow Records is
aiming at both the Christian and country
music markets with its upcoming album,
“Amazing Grace: A Country Salute To
Gospel.” Set for release July 4, the col-
lection features performances of gospel
standards by 11 country stars.

Sparrow will donate a third of the al-
bum royalties to the Gospel Music Assn.
to use for educational programs for gos-
pel performers and songwriters and to
“preserve the heritage of gospel music.”

Chordant Distribution will distribute
the album to the Christian music mar-
ket, and Cema Distribution will work the
secular markets.

Signing On. Prize-winning songwriter
Susan Longacre, center, signs with
ASCAP. Witnessing the deed are Pat
Rolfe, at left, ASCAP’s writer
representative, and Connie Bradley, at
right, the association’s Southern
regional executive director. Longacre
was SESAC's writer of the year, 1991-
93, and its most-recorded writer for
1994.

The singers and songs on “Amazing
Grace” are Billy Dean (with gospel
singer Susan Ashton), “In The Garden”;
John Berry, “Blessed Assurance”; Char-
lie Daniels, “Kneel At The Cross”;
Marty Raybon, “Beulah Land”; Martina
MecBride, “How Great Thou Art”; Paul
Overstreet, “Mansion Over The Hill-
top”; Lari White, “Amazing Grace”; Ali-
son Krauss & the Cox Family, “I'd
Rather Have Jesus”; Emmylou Harris,
“Precious Memories”; and John Ander-
son, “Peace In The Valley.”

All the cuts except those by Raybon,
Harris, and Anderson were recorded es-
pecially for this album. Producers were
Brown Bannister, John Guess, Ed Seay,
Paul Worley, Ron Griffin, and Monroe
Jones.

To promote the album’s release, Spar-
row will distribute four-color flyers and
sampler CDs to those attending Fan
Fair June 5-10 in Nagshville. The mate-
rial will be used as “bag stuffers,” and
the samplers probably also will include
cuts from gospel albums by Daniels,
Raybon, and Ashton.

Sparrow will advertise “Amazing
Grace” in Country America magazine
and on TNN. The number of TNN spots
has yet to be determined, but they will
be clustered in and around a “Sam’s
Place” special scheduled to air July 12

(Continued on page 24)

FOR THE RECORD

Bryan Austin’s label affiliation
was incorrectly stated in the April
29 Nashville Scene column. He
records for Patriot Records.

MCA, which does not expect to re-
lease any singles {rom the album, is
still fine-tuning its marketing and pro-
motional plans for the project.

The label intends to highlight the al-
bum on a segment of TNN’s “Music
City Tonight” sometime in May. And it
will sell cassettes and CDs of the album
at the Ryman, as well as at local Ernest
Tubb Record Shops, Opryland, and the
Country Music Hall of Fame and Mu-
seum store.

At regular retail outlets, MCA will
attempt to have “Always ... Patsy
Cline” racked both in the Patsy Cline
and original cast recording bins.

Metal For Mavericks. MCA Records and Uni Distribution execs present the
Mavericks with platinum records for the group’s “What A Crying Shame’" album.
Shown, from left, are Maverick Nick Kane; Frank Callari, the group’s manager;
Maverick Paul Deakin; John Burns, president of Uni Distribution; Bruce Hinton,
chairman of MCA Records/Nashville; Maverick Raul Malo; Maverick Robert
Reynolds; Walt Wilson, MCA/Nashville’s senior VP of sales and marketing; and
Bob Schnieders, executive VP of sales and marketing, Uni Distribution

(Continued on page 24)

FI{IENDS IN CLOSED SPACES: We've heard about
target marketing, but this takes the prize. (Just what that
prize should be is a question that still gnaws at us.) It seems
Liberty Records’ regional sales manager Hank Tovar de-
cided that the O.J. Simpson jurors needed music in their
increasingly drab lives. Specifically, some Liberty and Pa-
triot musie.

Toward that end, he gathered up copies of “Come To-
gether: America Salutes The Beatles,” Garth Brooks’ “The
Hits,” John Berry’s “Standing On The Edge,” Lisa
Brokop’s “Every Little Girl's Dream,” and the hit gospel
album by Kirk Franklin & the Family and shipped them
off to the courthouse.

In less time than it takes to hate a ticket scalper, Tovar
got a letter from Judge Lance Ito that said: “Thank you
for taking the initiative to provide the sequestered Simpson

Gift Of Liberty (& Patriot) To 0.J. Jurors;
George & Tammy Are ‘One’ For MCA Set

music publishing companies, has elected Garth Shaw, Sing-
ing Roadie Music Group, president; Jeffrey Hollands-
worth, Marco Music Group, VP; Erik Thorsen, ETG Mu-
sic, treasurer; and Dee Moeller, Destade Music, secretary |
... The Osborne Brothers pay tribute to their late Grand
Ole Opry peer in their new Pinecastle/Webco album, “The
Ernest Tubb Song Folio”. .. Eddie Rabbitt and Crystal
Gayle are once again a vocal team for the Curb Records
single “I Made A Promise To You.” The song is from the
soundtrack of the upcoming movie “Gordy.” In 1982, the
two had a No. 1 country hit with “You And 1.” The new sin-
gle bows May 9 ... Owen Bradley is producing Donna
Meade Dean’s new album. No label affiliation yet. The
singer’s last album, “Love’s Last Stand” on Mercury, came
out in 1987.

Step One Records’ regional promotion rep, Roy Perry,
was hospitalized in Nash-

musical ‘care packages’ and
the Court is grateful for
your kindness and consider-
ation.”

We wonder if the judge
listened to “The Thunder
Rolls” before he passed out

jurors with [the CDs|. They
were thrilled to receive the
Nashville

equivalent of reuniting the

Beatles: George Jones and Tammy Wynette are back to-
gether. Their MCA album, “One,” will be out June 20.
They’ll make their first official stage appearance at Fan
Fair June 6 on the MCA show. And they're set to tour as
a duo later this year. Best of all, their voices are still glori-
ous. New acts, take note. This is country music defined and
illustrated.

Country Weekly’s readers voted Golden Pick Awards for
their favorite performers in a recent promotion to mark the
magazine’s first anniversary. Winners were announced on
TNN'’s “Music City Tonight.” Among them were Alan
Jackson, male vocalist; Reba McEntire, female vocalist;
Brooks & Dunn, favorite duo; Confederate Railroad, fa-
vorite group; “I Swear,” sung by John Michael Montgo-
mery, favorite song; and Garth Brooks’ “In Pieces,” favor-
ite album. Johnny Cash and Loretta Lynn were picked as
all-time favorite artists. More than 130,000 readers voted.

Acts selected to perform at Fanfest '95 at the Los
Angeles County Fairgrounds May 5-7 are John Anderson,
Boy Howdy, Confederate Railroad, Diamond Rio, Joe Dif-
fie, Doug Kershaw, Tracy Lawrence, Chris LeDoux,
Johnny Lee, Little Texas, Martina McBride, Tim
McGraw, Doug Supernaw, and Rick Trevino ... Nash-
ville Publishers Network, an association of 57 independent

the goodies. M— BBC-TV  documentary,
M ™ “Women In Country Mu-

AKING THE R sic.” It will air this spring.
ROUNDS: It's the country b'_l/ Edward Morris Asher was chosen to repre-

ville by a heart attack April
24. At press time, he was in
intensive care. Sharon
Pennington will be han-
dling Perry’s territory in
his absence ... Nashville
singer/songwriter Candace
Asher will appear in the

sent Music City’s “hope-
fuls” who are attempting to make it in the business . ..
Moore Entertainment, Nashville, has appointed Danny
Brown director of corporate events . . . Capricorn Records
has named Dee Ann Metzger its Denver regional promo-
tion manager ... Nathan Bishop is the new national col-
lege promotion manager for Nashville’s Meridian Records
... Last but not least, Peter Cronin departs Billboard’s ed-
itorial team Friday (5) to run the new Nashville office of
Maverick Music Publishing.

MARK YOUR CALENDAR: Billy Ray Cyrus plays him-
self in an episode of “The Nanny” Wednesday (3) on CBS-
TV ... Béla Fleck & the Flecktones will play Nashville's
Ryman Auditorium May 23. Guest pickers will include
Chick Corea, Sam Bush, Jerry Douglas, and Edgar
Meyer ... Skoal Music, Total Petroleum Convenience
Stores, and King Soopers supermarkets will sponsor a day-
long Rock The Rockies festival May 28 at Denver’s Staple-
ton Airport. Appearing will be Lynyrd Skynyrd, the Char-
lie Daniels Band, Foreigner, Tanya Tucker, the
Smithereens, the Freddy Jones Band, John Berry, and
Bad Company. Jeff Foxworthy will be MC. Pace Concerts
and Corlew & Associates, both of Nashville, are producing
the event. Tickets are available through Ticketmaster.
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COMPILED FROM A NATIONAL SAMPLE
o OF RETAIL STORE AND RACK SALES
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% ANO. 1% % » 36 32 30 13 HANK WILLIAMS, JR. MCG CURB 77690/CURB (9.98/15.98) HOG WILD 14
JOHN MICHAEL MONTGOMERY VARIOUS ARTISTS ; 37
1 1 | N S e i s e ot ucio, L JOHN MICHAEL MONTGOMERY | 1 38 39 | 2T | e o8 s o KEITH WHITLEY/A TRIBUTE ALBUM
2 2 2 19 | GARTH BROOKS A° LIBERTY 29689 (10.98/15.98) THE HITS 1 38 36 35 52 | PAM TILLIS A ARISTA 18758 (9.98/15.98 SWEETHEART'S DANCE 6
3 3 3 46 | TRACY BYRD A wmCA 10991 (10.98/15.98) NO ORDINARY MAN 3 39 | 35 | 33 | 8 | REBA MCENTIRE A’ MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1
T I o
(D)| 5 | 5 | u | AUsONKRAUSS NOW THAT I'VE FOUND YOU: A COLLECTION | 4 39 | 37 | 64 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK | 15
: - 41 41 38 | 136 | GEORGE STRAIT A" mCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1
5 4 4 5/ | TIM MCGRAW A’ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1 - »
42 44 54 65 | COLLIN RAYE @ EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES
6 | 6 | 6 | 67 | JEFF FOXWORTHYA YOU MIGHT BE A REDNECK IF... | 3
WARNER BROS 45314 (9.98/15.98) 43 | 40 | 36 7 | RICK TREVINO COLUMBIA 66771/SONY (9 98 EQ/15.98) LOOKING FOR THE LIGHT | 24
vl BN GEORGEISTIRAFAx: CIWl05aI06aAE Leabon | 1 44 | 49 | 51 | 29 | CLINT BLACK @ Rca 66419 (10.98/16.98) ONE EMOTION | 8
8 g 8 13| SAWYER BROWN @ CURB 77689 (10.96/15.98) i3 IS HAJHIE 5 45 45 49 4 DOUG STONE COLUMBIA 64330/SONY (9,98 EQ/15.98) FAITH IN ME FAITH IN YOU 45
(9| 13 | 21 | 11 | SHANIA TWAIN MERCURY 522886 (10.98 EQ/15.98) THE WOMAN INME | 9 51 | 56 BRI HAL KETCHUM cum 77660 (10.915.98 e BT
10 | 7/ 9 | 33 | JOE DIFFIE A EPIC 64357/SONY (10.98 £Q/15.98) THIRD ROCK FROM THE SUN | 6 ALAN JACKSON A ] )
41 | 43 44 1133 ARISTA 18711 (10,98/15.98) A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE) 1
11 10 7 30 | CLAY WALKER @ GIANT 24582/WARNER BROS. (10.98/15.98) IF | COULD MAKE A LIVING 4
48 | 42 | 40 | 147 | MARY CHAPIN CARPENTER A COME ON COME ON 6
12 8 10 10 | TRISHA YEARWOOD @ 1CA 11201 (10.98/15,98) THINKIN' ABOUT YOU 3 COLUMBIA 48881/SONY (10.98 EQ/15.98)
(13)| 17 | — | 2 | VARIOUS ARTISTS COLUMBIA 6702050NY (9.98 EQ/15.98)  NASCAR: RUNNIN' WIDE OPEN | 13 T WUN A EREIOY O b e e W ey MECIL S TOYE |9
14 14 16 30 | ALABAMA @ RCA 66410 (10 96/15.98) GREATEST HITS VOL. 3 12 50 46 41 6 MARTY STUART 1CA 11204 (10.98/15.98) THE MARTY PARTY HIT PACK | 37
51 48 46 | 113 | BROOKS & DUNN A* ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2
* % * HOT SHOT DEBUT* % % ‘
NEW ) 1 TY HERNDON £RIC 66397/50NY (7.98 £G/11 98) WHAT MATTERED MOST 15 52 | 47 43 | 193 | BROOKS & DUNN A° ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
—
16 | 15 1 12 ] 36 | THE TRACTORS & ARISTA 18725 (998 15 98) THE TRACTORS | 2 (53)| 57 | 57 | 30 | LITTLE TEXAS @ WARNER BROS. 45739 (10.98/15.9) KICK ALITTLE | 10
54 51 53 76 | FAITH HILL A WARNER BROS 45389 (9.98/15.98) TAKE ME AS | AM 7
* * * GREATEST GAINER* * % .
(AD)| 27 | 32 | 31 | TRACY LAWRENCE ® ATLANTIC 82656/AG (10.98/15.98) I SEEITNOW | 3 (85)] 59 | 55 | 35 | KEN MELLONS Epic5374650nY 0,98 €015 99 LELDEIONTL
18 | 12 | 14 | 84 | THE MAVERICKS A ¥CA 10961 (9.98/1598) WHAT A CRYING SHAME | 6 6 | 52 | 48 | 59 | JOHN BERRY @ LBRTY 80472 (9.98/13 98) JOHN BERRY | 13
19 | 22 | 24 | 30 | BROOKS & DUNN & ArisTa 18765 (10.98/15.98) T el Bl (51| 62 | 58 | 14 | JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/3 98) THE REDNECK TEST VOLUME 43 | 45
20 | 24 | 22 | 16 | WADE HAYES DKCICOLUMBIA 66412/SONY (7.98 EQ/L1.98) OLD ENOUGH TO KNOW BETTER | 19 58 | S0 | 42 | 3 | HIGHWAYMEN LISERTY 28091 (10.98/15.98 THE ROAD GOES ON FOREVER | 42
21 | 20 | 720 | 43 | ALAN JACKSON A’ ARISTA 18759 (10.98/15 98) WHO | AM 1 59 | 60 | 62 | 128 | JOHN MICHAEL MONTGOMERY A‘ ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 4
2 23 17 4 DAVID BALL A WARNER BROS. 45562 (3.98/15.98) THINKIN' PROBLEM 6 60 55 47 6 BROTHER PHELPS ASYLUM 61724/EEG (1198 15.98) ANY WAY THE WIND BLOWS 43
23 16 18 52 REBA MCENTIRE A~ 1A 10994 (10 98/15.98) READ MY MIND 2 61 53 52 16 | SHENANDOAH LIBERTY 31109 (10.98/15.98) IR IN THE VICINITY OF THE HEART | 31
24 | 18 15 | 46 | VINCE GILL & wmca 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 62 | 63 60 | 24 | BILLY RAY CYRUS @ MERCURY 526081 (10.98 EQ/16.98) STORM IN THE HEARTLAND | 11
25 | 25 | 27 | 7 | JOHN BERRY PaTRIOl 28495/LIBERTY (10.98/15.98) STANDING ON THE EDGE | 22 63 ] 25 | N A INAY BB R ID EI@ananeeasad asiee) [t
2 | 2 | 25 | 65 | JOHN MICHAEL MONTGOMERY A" ATLANTIC 82559/AG (10.98/15.98 KICKIN T UP | 1 B4 | 67 | 66 ANSEN| GARTH BROOKS A° LIBERTY 0857 (10.98/16.98) INRIECESHY &
65 | 64 63 52 | RANDY TRAVIS @ WARNER BROS. 45501 (10.98/15.98) THIS IS ME 10
27 | 21| 23 | 23 | MARYCHAPIN CARPENTER 4 STONES IN THE ROAD | 1
S27SONY10 9B TE G 1 66 | 65 | 61 | 32 | CHARLIE DANIELS EPIC 64182/SONY (598 EQ/9 98) SUPER HITS | 53
28 28 19 13 | NEAL MCCOY ATLANTIC 82727/AG (10 98/15 98) YOU GOTTA LOVE THAT 10 67 6 7 1102 | LITTLE TEXAS A WARNER BROS. 45276 (9.98/15.98 S 5
29 31 29 35 | PATTY LOVELESS @ ERIC 64188/SONY (9.98 EQ/15.98 WHEN FALLEN ANGELS FLY 8 68 | 66 6 28 | DOUG STONE EPC66803/50nT (10.98 EQ/L5.98) e TOITNIER 2
VARIOUS ARTISTS '
30 13 13 3 LIBERTY 31712* (10.98/16.98) COME TOGETHER: AMERICA SALUTES THE BEATLES 13 69 6l — 2 RADNEY FOSTER ARISTA 18757 (9 98 15,98) LABOR OF LOVE 6l
34 | 34 | 30 | TOBY KEITH @ POLYDOR 523407 (10.98/15.98) BOOMTOWN | 8 70 | 70 | 67 | 138 | VINCE GILLA MCA 10630 (1098/15.98) ISTILL BELEVEINYOU | 3
32 30 28 | 44 | LARI WHITE RCA 66395 (9.98/15.98) WISHES | 24 1 69 65 9 GEORGE DUCAS LIBERTY 28329 (9.98/13 98) GEORGE DUCAS | 57
% % % PACESETTER % * % : (T2)| 72 | 68 | 40 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 40
(33| 37 | 45 | 50 | TRAVIS TRITT A WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF | 3 RE-ENTRY | 4 | JEFF FOXWORTHY LAUGHING HYENA 2080 (2 9878 98 soLb out | 72
kY 33 3l ) TANYA TUCKER (IBERTY 28943 (10.98/15.98) FIRE TO FIRE 28 14 71 l 69 [ JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8,98 THE ORIGINAL 67
35 | 29 | 26 | 40 | DIAMOND RIO @ ARISIA 18745 (9.98/15 98) LOVE A LITTLE STRONGER 1 13 RE-ENTRY | 24 | JOHN ANDERSON BNA 66417 (99815 98) COUNTRY “TIL I DIE | 43

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 units. A RIAA certification for sales of 1 million units, with' multimillion sellers indicated by a numeral foliowing the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and ali other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker impact shows albums removed from Heatseekers this week. I indicates past or present Heatseeker title. © 1995, Billboard/BPI Communications, and SoundScan, Inc.
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B 1 i I PATSY CLINE A° MCA 12* (7.98/12.98) 177 weeks at No. 1 GREATEST HITS | 207 14 15 WAYLON JENNINGS A® RCA 8506* (8.98) GREATEST HITS 83 *
2 3 HANK WILLIAMS, JR. CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 21 15 13 VINCE GILL MCA 10140 (9.98 15 98) POCKET FULL OF GOLD 17
3 /A REBA MCENTIRE A mCA 4979 (7.98/12.98) GREATESTHITS | 205 16 21 TRAVIS TRITT WARNER BROS. 26589 (9.98/13.98 IT'S ALL ABOUT TO CHANGE 7
4 | 4 KEITH WHITLEY A Rca 2277 (9.98/13.98) GREATESTHITS | 59 _17__ 20 ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE | 78
5 | 5 GEORGE STRAIT A’ MCA 42035 (7 98/12.98) GREATEST HITS, vOL. 2 | 207 18 16 REBA MCENTIRE A" 1CA 10400 (10.98/15.98) FOR MY BROKEN HEART 9

6 6 THE CHARLIE DANIELS BAND A EPIC?8795 SONY (7.98 sal.ea) A DECADE OF HITS | 207 18 17 TRAVI_S TRITTA Wl;?NER BROS. 45048 (10.98/15.98) o T-R-0-U-B-L-E #
7 7 GEORGE STRAIT A” MCA 5567 (7.98/12.98) ) GEORGE STRAIT'S GREATEST HiTS | 205 —20- 22 ALABAMA A" RCA 7170 (9.9813.98) GREATEST HITS | 196
B 8 T 8 JOHN ANDERSON A BNA 61029 (9 98/13.98) SEMINOLE WIND 12 2 25 ALABAMA A RCA 61040 (9 9813.98) GREATEST HITS vOL. 2 | 44
9 10 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/3.98) SUPER HITS | 192 22 19 KENNY ROGERS A LISERTY 46106/CAPITOL (9.98/15.98 TWENTY GREATEST HITS | 100
10 12 PATSY CLINE wmcCa 4038 (7.98/12.98) THE PATSY CLINE STORY 41 23 18 ANNE MURRAY A“ LIBERTY 46058 (7.98/12.98) GREATEST HITS | 141
11 9 MARY CHAPIN CARPENTER A COLUMBIA 46077/SONY (8 98 EQ/13.98)  SHOOTING STRAIGHT IN THE DARK | 31 24 | — TANYA TUCKER @ LiBERTY 91814 (9.98/13.98 GREATEST HITS | 29
~_12 il 11 HANK WlLLlAM;A.E_F;C—URV 823293 (7.98 EQ/10.98) 24 GREATEST HITS 13 ? 1= KEITH WHITLEY rCa 6494 (7.98/11.98 DON'T CLOSE YOUR EYES 1
3 14 GEORGE STRAIT @ 1CA 10450 (9.98/15.98) TEN STRAIT HITS | 50 Catalog albums are older titles which are registering significant sales. € 1995, Billboard/BPI Communications and SoundSean, Inc.
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by Wade Jessen

WHO’S ON FIRST: John Michael Montgomery (Atlantic) becomes the
first artist, since 1993, who manages to push a former No. 1 title back to
the top of Billboard’s Hot Country Singles & Tracks chart. His “I Can Love
You Like That” became his fifth No. 1 on this chart two weeks ago, but
it was then bumped off by Brooks & Dunn’s “Little Miss Honky Tonk”
(Arista). The last time a country single made a return to the No. 1 slot was
Garth Brooks’ “Ain’t Goin’ Down "Til The Sun Comes Up” (Liberty) in
September 1993. At that time, Tracy Byrd’s “Holdin’ Heaven” (MCA) in-
terrupted Brooks’ run at No. 1 for one week.

Meanwhile, another cut from Montgomery’s current album debuts at No.
71. Atlantic VP/GM Bryan Switzer says that “Sold (The Grundy County
Auction Incident)” began receiving immediate airplay after the arrival of
Montgomery's album at radio. Early enthusiasts for the song include pro-
| grammers at KKBQ Houston, KYNG Dallas, KZLA Los Angeles, KIKK
Houston, WAMZ Louisville, Ky., and WIL St. Louis. Switzer confirms that
“Sold” will be the upcoming single from “John Michael Montgomery,”
which remains at No. 1 on the Top Country Albums chart for the fourth
consecutive week. A pop version of “I Can Love You Like That” by All-
4-One will be included on its upcoming Atlantic album, slated for release
June 6. The group had 1994’s top-selling single with Montgomery’s No. 1
| song “I Swear.”

TY BREAKER: Epic’s Ty Herndon takes Hot Shot Debut honors at No.
15 on Top Country Albums with “What Mattered Most,” the highest coun

try album debut by a new artist since Billy Ray Cyrus’ “Some Gave All”
| (Mercury) entered our chart at No. 1 in June 1992, With the album’s title
cut at No. 7 on Hot Country Singles & Tracks, Sony Nashville sales VP
Mike Kraski says the Herndon project has the kind of scenario record com-
panies dream of. Kraski is quick to compliment Epic’s promotion depart-
ment for a strategic airplay campaign and the label’s A&R department for
careful song selection. Herndon relied upon outside material for the entire
album, including songs by Hank Cochran, Dean Dillon, Jim Croce, Vince
Gill, and Don Schlitz. The set debuts at No. 1 on our Heatseekers chart
and enters The Billboard 200 at No. 101. Atlantic’s Tracy Lawrence posts
a gain of more than 2,000 units over the previous week with “I See It Now”
(27-17) to take the Greatest Gainer trophy, while Pacesetter honors go to
Travis Tritt’s “Ten Feet Tall & Bullet Proof” (Warner Bros.) at No. 33.

FORMIDABLE COMBINATION: Lorrie Morgan (BNA) returns to Hot
Country Singles & Tracks with Hot Shot Debut honors for “I Didn’t Know
My Own Strength” at No. 62. Morgan’s new release will be included along
with two other new cuts in a greatest hits package scheduled for release
June 27. One of the three new songs, produced by James Stroud, is a cover
of Billie Jo Spears’ 1980 hit “Standing Tall.” Other debuts: “My Heart Will
Never Know” by Clay Walker (Giant) at No. 66 and “Bobbie Ann Mason”
by Rick Trevino (Columbia) at No. 68. Airpower Awards go to Polydor’s
Toby Keith at No. 16 for “You Ain’'t Much Fun,” Hal Ketchum’s “Stay
Forever” (MCG Curb) at No. 17, and Sawyer Brown’s “I Don’t Believe
In Goodbye” (Curb) at No. 18.

Taylor, Carpenter, Colvin
To Headline Telluride Fest

B BY EDWARD MORRIS

NASHVILLE—Four days of concerts,
music contests, and workshops and sem-
inars will highlight the annual Telluride
(Colo.) Bluegrass Festival, June 15-18.
The annual event has distinguished itself
by featuring not bluegrass alone but all
manner of acoustic music.

Among this year’s headliners are
James Taylor, Mary Chapin Carpenter,
Shawn Colvin, and Ralph Stanley. Com-
petitions will be held in flatpick guitar,
fingerstyle guitar, banjo, mandolin, fid-
dle, and band. There is a troubadour
contest as well.

Here is the lineup, in order of appear-
ance:

June 15—Salt Licks, High Strung,
Iris DeMent, Chesapeake, Ralph Stan-
ley, Ani DiFranco, and Wolfstone.

June 16—The Daily Planet, William
Eaton, Mark O’Connor, Sugarbeat,
Leftover Salmon, Béla Fleck & the
Flecktones, Bruce Cockburn, Peter
Rowan & the Free Mexican Air Force
with Flaco Jiminez.

June 17—Bill Miller, Hapa, Tony
Trischka, Syd Straw & Dudley Connell,
Tim & Mollie O'Brien & the O'Boys,
Nashville Bluegrass Band, Mary Chapin
Carpenter, Sam Bush & John Cowan.

June 18—The Five Blind Boys From
Alabama, Third Tyme Out, Michael
Hedges, Telluride Bluegrass Jam (with
Russ Barenberg, Sam Bush, Jerry
Douglas, Béla Fleck, Tim O’Brien, and
Mark Schatz), Shawn Colvin, Del
McCoury, James Taylor.

Tickets are being sold on both an
event-long and daily basis.

Instrumental Winners Announced
By Academy Of Country Music

NASHVILLE—More than two-dozen
country acts are slated to perform on
the Academy of Country Music awards
show May 10. The three-hour special
will air on NBC-TV from Universal
Amphitheatre in Universal City, Calif.

The ACM will confer 12 performance
awards during the show, ranging from
top new male and female vocalists to
entertainer of the year. Just an-
nounced are the winners in the instru-
mentalist categories: Glenn Worf, bass;
Eddie Bayers, drums; Mark O’Connor,
fiddle; Brent Mason, guitar; Matt Roll-

ings, keyboard; Terry McMillan, har-
monica; and Paul Franklin, steel gui-
tar.

Scheduled to perform are John
Anderson, Alabama, Garth Brooks,
Brooks & Dunn, Joe Diffie, Vince Gill,
Faith Hill, Alan Jackson, Tracy Law-
rence, Little Texas, Shelby Lynne,
Barbara Mandrell, Kathy Mattea,
Reba McEntire, Willie Nelson, Doug
Stone, Pam Tillis, Lisa Brokop, Chely
Wright, David Ball, John Berry, Tim
MecGraw, Victoria Shaw, the Tractors,
and John & Audrey Wiggins.

COUNTRY SALUTES GOSPEL ON SPARROW SET

(Continued from page 22)

and July 18 and on “Music City Tonight”
programs during the week of June 26.
Artists from the album will be featured
on both these shows.

Throughout July, Sparrow will offer
radio stations that program mainstream
country, positive and Christian country,
and Southern gospel a 60-minute spe-
cial—named the same as the album—on
a barter basis. Raybon hosts the show,
and Huntsman Entertainment, Inc., of

Nashville, produced it.

The label has not yet decided if it will
release any singles from the album, but
a spokeswoman says it is unlikely.

BMG Record Club will offer the al-
bum as a country main selection during
July.

Sparrow will also release Raybon’s
first solo album in July. He is the lead
singer for Shenandoah.

Kennel Club. Giant Records’ Daron
Norwood, on sofa, soothes his pal Bad
Dog during an appearance on TNN's
"Music City Tonight.” Behind him are
the show’s hosts, Lorianne Crook and
Charlie Chase. Norwood's recent
single, '‘Bad Dog, No Biscuit,” inspired
the iine dance Bad Dog Boogie.

PATSY CLINE LIVES ON

(Continued from page 22)

Buddy Lee Attractions has been
booking the play’s road company since
last August. Recently, says Conway,
the play toured Memphis, Columbus,
Ohio, and Kingston, N.Y. It will soon
be in Cleveland for a week and in Cin-
cinnati for three days. After that, it will
move on to Atlantic City, N.J., Phila-
delphia, and Rochester, Mich.

“Ideally, we like to put it in a 1,500-
to 2,500-seat theater,” Conway ex-
plains. “We're drawing excellent
crowds. This is a wonderful show that
does business.”

The touring troupe consists of the
two characters, plus a six-piece band.
“It’s not real expensive to stage and
transport,” Conway says, noting that
although there are props involved, no
set changes are required.

“We will continue to tour it in North
America this year, and we're looking at
doing an international tour, possibly in
the fall,” Conway adds. He says the
MCA cast recording will be sold on the
road.

The Branson production, which stars
singer/actress Gail Bliss, runs twice a
day, Monday through Saturday,
through October. It features “more
than 20” of Cline’s hits and has a cast
of 14, including a six-piece band.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TIiTLE (Pubtisher — Licensing Org ) Sheet Music Dist ASCAP/Acuff-Rose. BMI) WBM/HL

12
43
33
53
69

ADALIDA (Sixteen Stars, BMI/Dixie Stars, ASCAP) HL
AMY'S BACK IN AUSTIN (Square West, ASCAP/Howhn'
Hits, ASCAP/Red Brazos. BMI/Original Hometown Sheet,
BMI) WBM

AS ANY FOOL CAN SEE (Sony Tree, BMI/Terilee, BMI/
Golden Reed. ASCAP/New Clarion, ASCAP) HL/WBM
BETWEEN THE TWO OF THEM (Alabama Band. ASCAP/
Wildcountry, ASCAP) WBM

BIGGER FISH TO FRY (Farren Curtis. BMI/Longitude.
BMI/Mike Curb. BMI) WBM

49
9

13

GET OVER IT (Careers-BMG, BMI/Breaker Maker. BMI/
Be Mine, ASCAP} HL

GIVE ME ONE MORE SHOT (Maypop. BMI/Wildcountry,
BMI) WBM

GONNA GET A LIFE (Warner Source, SESAC/Dyinda
Jam, SESAC/Mighty Nice, BMI/Laudersongs, BMI}
WBM/HL

THE HEART IS A LONELY HUNTER (Starstruck Writers
Group. ASCAP/Mark D., ASCAP/Sony Cross Keys,
ASCAP/New Haven., BMI) WBM/HL

68 BOBBIE ANN MASON (Starstruck Wnters Group, 74 HOG WILD (Bocephus, BMI/Pig's Eye, BMI}
ASCAP/Mark D., ASCAP) 26 HOUSE OF CARDS (Why Walk, ASCAP)
8 THE BOX (Sometimes You Win, ASCAP/AIl Nations, 57 | AM WHO 1 AM (Great Cumberland, BMI/Diamond

48
30

ASCAP/Nocturnal Eclipse. BMI/Careers-BMG, BMI/
Minnetonka, BMI) WBM/HL
BUBBA HYDE (Almo, ASCAP/Warner-Tamerlane, BMI/
Mister Charlie, BMI} WBM
CAIN'S BLOOD (Almo. ASCAP/Magnasong, BMI/Red

Struck, BMI) WBM

I CAN LOVE YOU LIKE THAT (Diamond Cuts. BMI/
Wonderland, BMi/Crterion, ASCAP/Second Wave,
ASCAP/Full Keel, ASCAP/Friends And Angels, ASCAP)
WBM/HL

Quill. BMI) WBM 62 | DIDN'T KNOW MY OWN STRENGTH (Maypop. BMI/
35 CLOWN IN YOUR RODEO (Emily Boothe, BMI/Careers- Nineteenth Hole, BMI/Bellarmine, BMI)

BMG, BMI) HL 18 | DON'T BELIEVE IN GOODBYE (Travelin' Zoo. ASCAP/
47 DARNED IF I DONT (DANGED IF | DO} (Sony Tree, BMI/ Seventh Son, ASCAP/Club Zoo, BMI) WBM

Acuff-Rose, BMI} WBM/HL

| DON'T KNOW (BUT I'VE BEEN TOLD) (warner-

61 DIDN'T HAVE YOU (Magnasong, BMI/Fed Quill, BMI/ Tamerlane, BMI/JenEriLin, BMI) WBM

Killer Boy, BMI/Semt Quaver, BMI) 28 IF | WERE YOU (Soundbeam, BMI/Full Keel, ASCAP/
20 FAITH IN ME, FAITH IN YOU (WB, ASCAP/Big Tractors, Farrenuff, ASCAP) WBM

ASCAP/Avalon Way. ASCAP) WBM 21 IF YOU'RE GONNA WALK, I'M GONNA CRAWL (Songs

34

FALL [N LOVE (Sony Cross Keys, ASCAP/Kim Wilhams,

0f PolyGram, BMI/HotDogGone, BMI/Button Willow,

BMI) HL

46 I'M LIVING UP TO HER LOW EXPECTATIONS (Potygram
Int'l, ASCAP/Ranger Bob, ASCAP/Nothin' But Net,
SESAC/CMI, SESAC) HL

21 I'M STILL DANCIN' WITH YOU (Sony Tree, BMI) HL

75 | SHOULD HAVE BEEN TRUE (Sony Tree, BMI/Raul
Malo, BMI/Night Rainbow. ASCAP/Matanzas, ASCAP)
HLU/WBM

19 | WAS BLOWN AWAY (Careers-BMG, BMI/Doo Layng.

BMI} HL

THE KEEPER OF THE STARS (Songs Of PolyGram, BMI/

Pal Time, BMI/New Haven, BMI/Pulpit Rock, BMI/

Murrah, BMI) HL/WBM

58 THE LIKES OF ME (Maypop, BMI/Wildcountry, BMI/Sony

Cross Keys, ASCAP) WBM/HL

LITTLE MiSS HONKY TONK (Sony Tree, BMI/Showbilly.

BMI} HL

59 LOOK AT ME NOW (Seventh Son, ASCAP/New Court.
BMI) WBM

38 LOOK WHAT FOLLOWED ME HOME (EMI Blackwood,
BMI/Forrest Hilts, BMI} WBM/HL

42 MISSISSIPPI MOON (Tony Joe White, BMI/Screen
Gems-EMI, BMI/High Horse, BMI} HL

66 MY HEART WILL NEVER KNOW (Galewood, BMI/Ensign,
BMI/Kidbitly, BMI/Issy Moon, BMI)

52 ONE AND ONLY LOYE (BMG, ASCAP/Careers-BMG.
BMI) HL

64 ONE OF THOSE NIGHTS (Warner-Tamerlane, BM!/Sony
Tree, BMI) HL/WBM

37 PARTY CROWD (N2D, ASCAP/American Romance,
ASCAP}

73 PLEASE REMEMBER ME (Sony Tunes. ASCAP/Blue Sky

Rider, BMI) WBM

REFRIED DREAMS (Zomba, ASCAP/Millhouse. BMI/

Songs Of PolyGram, BMI) WBM/HL

~

w

wn

56 ROCKIN' THE ROCK (MCA, ASCAP/Gary Burr, ASCAP)
HL

67 SHE FEELS LIKE A BRAND NEW MAN TONIGHT (Acuff-
Rose, BMI) wBM

22 SO HELP ME GIRL (Songwnters Ink, BMI/Texas Wedge,
ASCAP) HL

71 SOLD (THE GRUNDY COUNTY AUCTION INCIDENT) (Of,
ASCAP/Robroy West, BMI)

6 SONG FOR THE LIFE (Tessa, BMI) WBM

50 SOUTHERN GRACE (Square West, ASCAP/Howlin' Hits,

ASCAP/Sony Tree, BMI/Edisto Sound, BMI/Sony. BMI}

WBM

15 STANDING ON THE EDGE OF GOODBYE (Kicking Bird,
BMI/Sony Tree, BMi/Edisto Sound, BMI) HL

17 STAY FOREVER (WB, ASCAP/Blue Gator. ASCAP/
Maverick, ASCAP/WB, BMI/Hecktone, BMI/Foreshadow.
BMI) WBM

14 SUMMER'S COMIN' (Blackened, BMI/Irving, BMI) WBM

32 TELL ME | WAS DREAMING (Post Oak. BMI/Brass Crab,
BMI) HL

25 TEXAS TORNADO (Sony Tree, BMI) HL

10 THAT'S HOW YOU KNOW (WHEN YOU'RE IN LOVE)
(Almo, ASCAP/LaSongs. Ascap/Taste Auction, BMI/
Wacissa River, BMI} WBM

44 THAT'S JUST ABOUT RIGHT (Warner-Tamerlane, BMI)

45 THEY'RE PLAYIN' OUR SONG (Alabama Band, ASCAP/
Wildcountry, ASCAP/Miss Blyss, ASCAP/Starstruck
Writers Group, ASCAP/Mark D., ASCAP/Little Big Town,
BMI/American Made. BMI) WBM

29 THINKIN' ABOUT YOU (Sierra Home, ASCAP/AMR,
ASCAP/Great Cumberiand, BMI/Diamond Struck, BMI)
WBM

55 THIS IS ME MISSING YOU (Madwomen, BMI/Sony Tree,
BMI/Warner-Tamerlane, BMI/Resaca Beach, BMI/
Alabama Band. ASCAP/Wildcountry, ASCAP) WBM

31 THIS WOMAN AND THIS MAN (Almo, ASCAP/Bamatuck,
ASCAP/WB, ASCAP/Luanmusic, ASCAP) WBM

63 WALK ON (Patnck Joseph, BMI/Warner-Tamerlane
BMI/WB, ASCAP/Samosoman, ASCAP) WBM

60 WHAT'LL YOU DO ABOUT ME (Combine, ASCAP/EMI

Blackwood, BMi) HL

WHAT MATTERED MOST (Gary Burr, ASCAP/MCA,

ASCAP/August Wind, BM|/Longitude, BMI/Alberta’s

Paw, BMI) WBM/HL

24 WHEN YOU SAY NOTHING AT ALL (MCA, ASCAP/Don
Schlitz, ASCAP/Screen Gems-EMI. BMI/Scarlet Moon,
BMI) HL

72 WHERE | USED TO HAVE A HEART (Hayes Street,
ASCAP/Craig Bickhardt, ASCAP) WBM

39 WHEREVER YOU GO (Blackened, BMI/Irving, BMI) WBM

36 WHICH BRIDGE TO CROSS (WHICH BRIDGE TO BURN)
(Benefit, BMI/Stallion, BMI/Sony Tiee, BMI) WBM/HL

11 WHOSE BED HAVE YOUR BOOTS BEEN UNDER {Shania
Twain, BMI/Zomba. ASCAP) WBM

54 WILLIN' TO WALK (Polygram Int'l. ASCAP/St. Julien,
ASCAP) HL

40 WORKIN' FOR THE WEEKEND {(Cupit, BMI/Cupit
Memaries. ASCAP)

16 YOU AINT MUCH FUN (Songs Of PolyGram, BMI/
Tokeco, BMI) HL

51 YOU CAN SLEEP WHILE | DRIVE (Aimo. ASCAP/MLE,
ASCAP) WBM

41 YOU CAN'T MAKE A HEART LOYE SOMEBOOY (Victoria
Kay, ASCAP/BMG, ASCAP/Little Beagle, ASCAP) HL

23 YOU DON'T EVEN KNOW WHO | AM (Sony Cross Keys,
ASCAP/Purple Crayon, ASCAP) HL

65 YOU HAVE THE RIGHT TO REMAIN SILENT (Co-Heart,
BMI)

-
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HOT COUNTRY

&TRAGKS

SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS’ RADIO TRACK SERVICE. 149 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A

WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

zZ
O O.—
N x| ¢ . 2 x| 2 o
28| z5 29| 22| TITLE ARTIST | |28 |5%| 29 g% TITLE ARTIST
2| 52| 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL Fz |5z |2 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
LOOK WHAT FOLLOWED ME HOME & DAVID BALL |
**x *No. T+ *x % 8|26 | 14 B.CHANCEY (D.BALL,T.POLK) (C} (V) WARNER BROS. 17977
| CAN LOVE YOU LIKE THAT 2 weeks at No. 1 @ JOHN MICHAEL MONTGOMERY CLINT BLACK
2 L | 10 | 5 HENDRICKS (S.DIAMOND,M.DERRY.J.KIMBALL (V) ATLANTIC 82728 | 39 | 38 | 36 |19 K%ESIE o gLRAc{(()cL.{agggH,NmHoms) (V) RCA 64267
@ 3 5 i THE KEEPER OF THE STARS & TRACY BYRD 43 44 7 WORKIN' FOR THE WEEKEND KEN MELLONS
T.BROWN (D.LEE,D.MAYO,K.STALEY) (C) (V) MCA 54988 J.CUPIT UJ.CUPIT, ] HONEYCUTT K. MELLONS) (C) (v) EPIC 77861
3 | 1 | 7 |[guZM LITTLE MISS HONKY TONK ¢ BROOKS & DUNN 41 | 41 | 38 | 20 | YOU CAN'T MAKE A HEART LOVE SOMEBODY GEORGE STRAIT
S.HENDRICKS,D.COOK (R.DUNN) (C) (V) ARISTA | 2790 T.BROWN,G STRAIT {S.CLARK,J.MACRAE) {C) (V) MCA 54964
GONNA GET A LIFE & MARK CHESNUTT MISSISSIPPI MOON & JOHN ANDERSON
(| 9 | 11| n | GoNNA {F.DYCUS,J.LAUDERDALE) {C) (v} DECCA 54978 8 | 85 | 3 | STROUD.JANDERSON (T.J.WHITE.C.WHITSETT) (v) BNA 64274
@ 6 7 1 REFRIED DREAMS & TIM MCGRAW 4 ") 35 20 AMY’'S BACK IN AUSTIN & LITTLE TEXAS
J.STROUD, B.GALLIMORE (J.FOSTER.M.PETERSON) _{C) (v) CURB 76931 C.DINAPOLI,D.GRAU,LITTLE TEXAS (B.SEALS 5.A.DAVIS) (C) (V) WARNER BROS. 1-8001
(6)| 8 | 8 | 13 | SONG FORTHE LIFE @ ALAN JACKSON 47 | 57 | 4 | THAT'S JUST ABOUT RIGHT @ BLACKHAWK
K STEGALL {R.CROWELL) {V) ARISTA 1-2792 M.WRIGHT,T.DUBOIS (J.BLACK) {V) ARISTA 1-2813
10 | 15 | 11 | WHAT MATTERED MOST ® TY HERNDON 63 5 | THEY'RE PLAYIN' OUR SONG & NEAL MCCOY
D.JOHNSON (G.BURR V. MELAMED) (C) (V) EPIC 77843 - B.BECKETT (J.JARRARD,M.D. SANDERS,B. DIPIERQ) ATLANTIC ALBUM CUT
8 | 7 | 9 [UBR| THEBOX @ RANDY TRAVIS %6 | 51 | 5 | 'MLIVING UP TO HER LOW EXPECTATIONS # DARYLE SINGLETARY
K.LEHNING (R TRAVIS B.MOORE) o (v) WARNER BRU- 17970 J.STROUD,R.TRAVIS.D.MALLOY (B.MCDILL.T.ROCCO) (C) (V) GIANT 17902
9 4 4 13 GIVE ME ONE MORE SHOT ALABAMA 53 68 3 DARNED IF | DON'T (DANGED IF | DO) & SHENANDOAH
G FUNDIS,ALABAMA (T GENTRY,R OWEN.R ROGERS) (v) RCA 64273 D.COOK (R DUNN, D. DILLON) (v) LIBERTY 18484
12 12 THAT'S HOW YOU KNOW (WHEN YQU'RE IN LOVE) & LARI WHITE 48 33 19 14 BUBBA HYDE & DIAMOND RIO
G.FUNDIS (L. WHITE,C CANNON) (V) RCA 64233 M.POWELL,T. DUBOIS (C.WISEMAN G.NELSON) (C) (V) ARISTA 1-2787 |
GET OVER IT & WOODY LEE
1B L’f’,*ﬂ,ﬁ&??ﬁ.ﬁﬁ,‘ﬁ,ﬁ&”“ EORIRIEEENTIRER zcﬁv)s;‘é'g‘lﬂﬁyg‘;‘éﬁ'l} 9| M1 T | gaecker (K.FOLLESE,S BENTLEY,A FOLLESE) _ ATLANTIC ALBUM CUT
A - SOUTHERN GRACE @ LITTLE TEXAS
aD| 1 | 1 ﬁBDRobvlr%smAn (M.GEIGER,W.MULLIS, M. HUFFMAN) GEgﬁg)Elﬂngég i £ C.DINAPOLI.D.GRAU,LITTLE TEXAS (P HOWELL,B SEALS 5.HARRIS) T AT
13 5 2 THE HEART IS A LONELY HUNTER REBA MCENTIRE @ 68 o 2 YOU CAN SLEEP WHILE | DRIVE & TRISHA YEARWOOD
T.BROWN.R MCENTIRE (M.D. SANDERS,E.HILL K. WILLIAMS (V) MCA 54987 G.FUNDIS (M.ETHERIDGE) (C) 1) MCA 55025
17 28 SUMMER'S COMIN’ @ CLINT BLACK @ 55 58 5 ONE AND ONLY LOVE & RUSS TAFF
J.STROUD,C BLACK (C BLACK,H.NICHOLAS) (V) RCA 64281 R.SCRUGGS (5.D JONES,B. JOMBERLIN) (C) (V) REPRISE 17918/WARNER BROS
15 18 10 STANDING ON THE EDGE OF GOODBYE & JOHN BERRY 53 34 27 13 BETWEEN THE TWO OF THEM & TANYA TUCKER
. BOWEN,C.HOWARD (J.BERRY 5. HARRIS) (v) PATRIOT 18401 J.CRUTCHFIELD (M.CATES) (v) LIBERTY 18485
WILLIN' TO WALK & RADNEY FOSTER
* * * AIRPOWER * * % 94 | 56 | 80 | 6 | ShuellRroSTER (RFOSTER) {C) (v} ARISTA 1-2752
8 | 21 | 7 | YOUAIN'T MUCH FUN ® TOBY KEITH @G| 0| | 2 | THIS IS ME MISSING You ® JAMES HOUSE
N,LARKIN,H.SHEDD (T.KEITH,C.GOFF,JR.) (C] V) POLYDOR 851 728 | B D.COOK (J.HOUSE,M.POWELL,D.COCHRAN) (C) (V) EPIC 77870
ROCKIN’ THE ROCK LARRY STEWART
* % * AIRPOWER * % * 61 | 64 5 | SHERDRICKS (G.BURR) (C) (V) COLUMBIA 77857
20 | 21 | 13 | STAY FOREVER & HAL KETCHUM 59 | 66 | 5 | 'AMWHOIAM ® HOLLY DUNN
A.REYNOLDS,  ROONEY (B TENCH H.KETCHUM) {C) (V) MCG CURB 76929 J.THOMAS,H.DUNN (H.DUNN, T.SHAPIRO.C. WATERS) (C) RIVER NORTH 3003
THE LIKES OF ME & MARTY STUART
* % * AIRPOWER * % * 62 62 6 D.COOK (L.BOONE,R.BOWLES) (V) MCA 55010
19 | 73 | g | 1 DON'T BELIEVE IN GOODBYE & SAWYER BROWN 59 | 60 | 53 | 20 | LOOK AT ME NOW ® BRYAN WHITE
M.AMILLER M MCANALLY (M. MILLER,S.EMERICK,B.WHITE) (C) (V) CURB 76936 B.J.WALKER. IR. K.LEHNING (B WHITE,D GEORGE, . TIRRO) C) (V) ASYLUM 64489
| WAS BLOWN AWAY PAM TILLIS WHAT'LL YOU DO ABOUT ME DOUG SUPERNAW
19 116 | 2 9 P.TILLIS.S FISHELL (L MARTINE.JR.) (V) ARISTA 1-2802 60 | 58 | 55 | 17| riaoss (D LINDE) (O BNAE4214
21 27 10 FAITH IN ME, FAITH IN YOU & DOUG STONE 65 67 5 DIDN'T HAVE YOU @ BILLY MONTANA
J STROUD.D.3TONE {D.LOGGINS,T.BRUCE (C) (V) COLUMBIA 77837 B MONTANA. ] MCKELL,D FLINT (B MONTANA.) K WATSON) () MAGNATONE 1101
I'M STILL DANCIN’ WITH YOU & WADE HAYES
221 23 | B | 5 000K (C RAINS. WHAYES) (€} (V) DKC 77842/COLUMBIA @ (e KRR OIIN*S‘:!E:((;)]THSHOT DeBUT* * * SILORFIE HOREN
SO HELP ME GIRL # JOE DIFFIE (62| NEWD | |
2 | 14| 6 | M PS5 o H PERDEW,A.SPOONER) (C) (V) EPIC 77808 LT LR o, 22V - 2’2) BNSAT“;B:
' WALK ON LINDA NSTA
24130 | 8 EE&EB?RN(EPEE\TIE?S“) RO SR & PAT(E{(VL,(E);/,CE %7%55% 66 | — | ? | GMASSENBURG,L RONSTADT (M.BERG,R.SAMOSET) (C) (V) ELEKTRA 64427/EEG
[ ONE OF THOSE NIGHTS @ LISA BROKOP
29 | 3 | 1 ?ﬁ?ﬁﬁeﬁ?ﬂ&ﬂzﬁ%ﬁ?ﬁ&ﬁ = SRR UN('C())N)%LAAH%': 67 | 69 | 4 | JcRUiCHRELDICTWITTY.T SEALS) PATRIOT ALBUM CUT
TEXAS TORNADO © TRACY LAWRENCE (8)| 69 | 73 | 4 | YOU HAVE THE RIGHT TO REMAIN SILENT PERFECT STRANGER
@ 2| © |4 T.LAWRENCE F ANCERSON (B.BRADDOCK) ATLANTIC ALBUM CUT ® € BR‘ﬁg‘:;"ﬁliswgm s —= . Cclf\? %TLMKCEU;
HOUSE OF CARDS & MARY CHAPIN CARPENTER NEWD | 1 | MY i .
35 | 33 ] T | JENNINGSMCCARPENTER (M.C.CARPENTER) (C) (v} COLUMBIA 77826 JS'S’:REOEE‘ESLD;)T_F’TEK:‘SC”’ e - . ‘:L‘;’OG":NTR ;7:'&:3
IF YOU'RE GONNA WALK, I'M GONNA CRAWL SAMMY KERSHAW 67 | 51 | 39 | 1 BRAND NEW MAN TON
311 37 | 8 1 5 cANNON N wil SON (B.CANNON.L. BASTIAN] (v) MERCURY 856 686 Zg‘;ﬁ%":ﬁ:”&"::é;”m . RICI((V‘TRF;:E \6/':;75
371 4 5 JI.’;(;EYVER-ENYF?wﬂRLEY (J.HOBBS,C.FARREN) CO(\II)LEIL\:C%BYSE NEW ) 1 S BUCKINGHAM,B.CHANCEY (M.D. SANDERS) (C) (v) COLUMBIA 77903 |
THINKIN' ABOUT YOU & TRISHA YEARWOOD 69 | 57 | 61 | 5 | BIGGER FISH TO FRY O 120y HIOHIDY
BB orlns i o suowo - - lchg*:NTUKSr\TfoE\L; (BUT I'VE BEEN TOLD) ° V_VECS)(LVE'\((:UI;%IZIGI\QI?S ]
CAIN'S BLOOD & 4 RUNNER 70 52 46 11 :
35 | 40 | 8 | BCANNONL SHELL (U SUNDRUD,M JOHNSON (C) (v) POLYDOR 851 622 NSTEGALL ) KELTON (¥ DENRIS) VI MERCURY.Soedre
3 THIS WOMAN AND THIS MAN @ CLAY WALKER NEW ) 1 SOLD (THE GRUNDY COUNTY AUCTION INCIDENT) JOHN MICHAEL MONTGOMERY
1| 28 | 26 (WS | <1rdup o PENNIGM LUNNI A ISo S.HENDRICKS (R.FAGAN R.ROYER) ATLANTIC ALBUM CUT
= . - WHERE | USED TO HAVE A HEART & MARTINA MCBRIDE
45 | 52 | 4 | [ELLME %RY]YTAI?R%};OEVQ\?)MNG P -l!R%évAlLsBJA’;E:E 72 ] 54 | 49 | 9 | pWORLEY.E SEAY,M MCBRIDE (CEICKHARDY (C) (v) RCA 62948
A.S A '00 — - 75 o 2 PLEASE REMEMBER ME & RODNEY CROWELL
33 | 30 | 31 | 19 | ASANYFO AL—DEF{*S(’;‘NS(‘EEEL\, TR 4 T%ﬁgngﬁmﬁ%’;‘% R.CROWELL,T BROWN (R CROWELL W JENNINGS) (C) (v) MCA 55024
' : e — HOG WILD @ HANK WILLIAMS, JR. |
39 | 43 | § | FALLINLOVE ¢ KENNY CHESNEY RE-ENTRY | 2 | CCOWARD (HWILLIAMS JR_R ARNOLD) (C) (V) MCG CURB 76948
B.BECKETT (K. CHESNEY,B.BROCK.K.WILLIAMS) (C) (V) BNA 64306 UG e S TR VRIS
CLOWN IN YOUR RODEO @ KATHY MATTEA HB| 7 ] 63 1 15
@ 40 47 6_ TLEO (W KIRKPATRICK) - TR URTaEetas 1 ™Y 1 D.COOK(R.MALQ,S.LYNCH} (C) (V) MCA 54975
36 | 27 10 4 %gé&n (?S{PSENJS{S%&OSS (WHICH BRIDGE TO BURN) @ \(/\))NM%E legl}lé (O Records showing an increase in detections over the previous week, regardiess of chart movement. Airpower awarded to those records which
- = - - attain 3000 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or viny! if cassetle is unavailabie. (C)
3| 44 | 50 | g | PARTYCROWD # DAVID LEE MURPHY Cassette single availability. (D) CD singie availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-
T.BROWN (D.L.MURPHY, J. HINSON) 54977
I d Lo s (€ (V) MCA 54 ability. (X} CD maxi-single availability. © 1995, Billboard/BPI Communications.
1 ? 1 5 | OLD ENOUGH TO KNOW BETTER & WADE HAYES vl 24 | XXX'S AND 000'S (AN AMERICAN GIRL) TRISHA YEARWOOD
D.COOK (C RAINS W.HAYES) COLUMBIA G.FUNDIS,H.STINSON (A.RANDALL,M.BERG) MCA
2 o 1 FOR A CHANGE & NEAL MCCOY 15 16 13 17 KICK A LITTLE & LITTLE TEXAS
B.BECKETT (S.5ESKIN,J.S SHERRILL) ATLANTIC C.DINAPOLI,D.GRAU,LITTLE TEXAS (P.HOWELL D.O'BRIEN,BSEALS) WARNER BROS.
3 v | | 2 | upsTick PrOMISES  GEORGE DUCAS 16 | 24 | 21 | 17 | SHE'SNOT THE CHEATIN' KIND ® BROOKS & DUNN
R.BENNETT {G LULAS T SILLERS) _LIBERTY D.COOK.S HENDRICKS (R.DUNN) ARISTA_|
4 3 ? 3 | MY KIND OF GIRL ® COLLIN RAYE 7 ul s 3 | SOMEWHERE IN THE VICINITY OF THE HEART ® SHENANDOAH/ALISON KRAUSS
J.HOBBS.E.SEAY,P.WORLEY (D.COCHRAN,J.JARRARD,M.POWELL) - EPIC S - D.COOK (B.LABOUNTY,R.CHUDACOFF) BERTY
5 | 2 | 3 | 11 | GONECOUNTRY & ALAN JACKSON 18 | 18 | 16 | 5 | MIVIDALOCA (MY CRAZY LIFE) S PANTILLS
— K STEGALL (B.MCDILL) B ARISTA P.TILLIS,S.FISHELL (P.TILLIS,J.LEARY) ARISTA |
6 | 5 | 5 | g | PICKUPMAN # JOE DIFFIE 19 | 21| 17| o3 | wink # NEAL MCCOY |
| J.SLATE,J.DIFFIE (H.PERDEW K.K PHILLIPS) EPIC 24 | B.BECKETT (B.DIPIERO,T.SHAPIRO) ATLANTIC
7 [' 9 7 g | GOIN' THROUGH THE BIG D MARK CHESNUTT 20 | 13| | 2 | BENDITUNTILITBREAKS JOHN ANDERSON
M.WRIGHT (R ROGERS ). WRIGHT M.WRIGHT) DECCA 1STROUD.J.ANDERSON (J ANDERSON,L.DELMORE)
8 | 10| g | 13 | IF1COULD MAKE A LIVING & CLAY WALKER 21 | 17 | 15 | 13 | IFYOU'VEGOT LOVE JOHN MICHAEL MONTGOMERY
[ J.STROUD (K STEGALL.R.MURRAH,A JACKSON) . GIANT S.HENDRICK®: (5 SESKIN,M.D. SANDERS) LANTIC
9 6 | 6 | 13 | TAKEMEAS|AM @ FAITH HILL 2 | — | 20| 15 | Now1KkNOw ® LAR! WHITE
S.HENDRICKS (B.DIPIERO.K.STALEY) WARNER BROS. G.FUNDIS (C.RAINS,C.GREENE,D.COOK) RCA
0| 7 4 5 | THISTIME ‘ & SAWYER BROWN 23 | 20 | 19 | 23 | DOWN ON THE FARM * TIM MCGRAW
| = | M.MILLER, M MCANALLY (M MILLER,M MCANALLY)  curs J.STROUD,B.GALLIMORE (K.K.PHILLIPS,J.LASETER) CURB
1| 8 | 10| g | NOTAMOMENT T0O SoON ® TIM MCGRAW 24 | 19 | 23 | 17 | BABY LIKES TO ROCK IT # THE TRACTORS
s, STROUD B GALLIMORE (W.PERRY.J.BARNHILL " CURB_| ) S.RIPLEY,W.RICHMOND (S.RIPLEY,W.RICHMOND) ARISTA
12 | 14 | 11 | 31 | BEMYBABY TONIGHT ¢ JOHN MICHAEL MONTGOMERY 25 | 22 | 18 | 11 | DOCTOR TIME ® RICK TREVINO
S HENDRICKS (E.HILLR.FAGAN) o ATLANTIC L $ BUCKINGHAM (S LONGACRE,L. WILSON) COLUMBIA
13 15 12 16 IﬁlsﬁlEg;lR’E‘A‘J_/?CXEON) # ALAN JAC}?\EI(S)T’\/{ # Videoclip availability, Recurrents are titles which have aiready appeared on the top 75 Singles & Tracks chart for 20 weeks and have
i | dropped below the top 20. Commercial availability is not indicated on the recurrent chart.

BILLBOARD MAY 6, 1995 25

www americanradiohictorvy com


www.americanradiohistory.com

Billboard
TOP CLASSICAL ALBUMS .,

E Compiled from a national sample of retail store and rack sales  soungscan
< |3 reports collected, compiled, and provided by Il [11U
EN A
o | % | ¢ | ARTIST TITLE
Z | S| 2 | LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

* % NO.1 x %
2
3 | 59 BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A CHANT

ANGEL 55138 (10.98/15.98)

SOUNDTRACK
SONY CLASSICAL 66301 (9 98 EQ/15.98) IMMORTAL BELOVED

25 weeks at No. 1

FOR WEEK ENDING MAY 6, 1995 Ar‘l’iS‘I’S & MUSiC

| Classical

KEEPING
SCORE

CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A

ATLANTIC 82614 (14.98/19.98) THE 3 TENORS IN CONCERT 1994

CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A

LONDON 430433 {10.98 EQ/15.98)

CECILIA BARTOLI

LONDON 443452 (10.98 EQ/15.98)

g ls SOUNDTRACK
TRAVELLING 1005 (13.98/17.98)

6|7 LUCIANO PAVAROTTI
LONDON 444450 (10 98 EQ/15.98)

GIL SHAHAM

DG 43993 (10 98 EQ/15.98)

|1 | VARIOUS ARTISTS
TELDEC 98724 (10.98/15.98)

IN CONCERT

B
)
=

MOZART PORTRAITS

FARINELL!

PAVAROTTI IN CENTRAL PARK

VIVALDI: THE FOUR SEASONS

SENSUAL CLASSICS, TOO

PHILIP GLASS ENSEMBLE
NONESUCH 79347 (19 97/29.97)

8B [= - [-]-

GLASS: LA BELLE ET LA BETE

11 | 11| 6 | ST, PETERSBURG ORCH. (TEMIRKANOY) pRoOFIEV: ALEXANDER NEVSKY
12 | 10| 4 | BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS 11,6 50 OF CHANT

MILAN 57032 (9.98/15.98)

SEQUENTIA
15 | DEUTSCHE HARMONIA MUNDI 77320 9.9815.98) YO BINGEN: CANTICLES OF ECSTASY

JAN GARBAREK/HILLIARD ENSEMBLE
ECM 21525 (9.98/15.98)

UPSHAW/ZINMAN
NONESUCH 79282 (10.97/15.97)

TOP CLASSICAL CROSSOVER .

* % NO.1 % »

c

14 (1232 OFFICIUM

15 | 14| 150

GORECKI: SYMPHONY NO. 3

65 MICHAEL NYMAN @
VIRGIN 88274 (10.98/15.98) 49 weeks at No. 1

GERMAINE FRITZZEMILY VAN EVERA _
o LR DL VISION: MUSIC OF HILDEGARD VON BINGEN

3169 JOHN WILLIAMS/IZTHAK PERLMAN
MCA 10969 (11.98/17.98)

4 | 3p | PLACIDO DOMINGO
ANGEL 55263 (10 98/15 98)

THE PIANO

2|24

SCHINDLER'S LIST

DE MI ALMA LATINA

14 | LONDON SYMPHONY ORCHESTRA
ANGEL 55344 (9 95/15.98)

6 |30 VARIOUS ARTISTS
WINDHAM HILL 11150 (9.98/15.98)

STING: FORTRESS

[

BACH VARIATIONS

by Heidi Waleson

ANGEL AND THE MONK: The singing monks of Santo
Domingo de Silos, the surprise stars behind the 6-million-
selling Angel recording “Chant,” have a few more chants
up their sleeves. “The Soul Of Chant,” five full masses re-
corded in 1956-62, is out on the French liturgical music label
Jade and its companion label Milan, which is better known
here for soundtracks to movies like “The Brady Bunch” and
“Clear And Present Danger.”

Milan brought Laurentino Saenz de Buruaga, a Silos
monk, and Alejandro Masso, a musicologist and producer
of the recording, to New York to promote the CD, which
comes from a cache of early recordings made by the now-
defunct Pax label to disseminate Gregorian chant to other
religious communities. De Buruaga and Masso claim that
the older performances represent the “authentic” sound of
the Silos choir, when the community had 60 members. (The
Angel recordings were made with smaller forces in the
1970s by the Hispavox label.) The organ that underscores
the earlier chants (necessary, de Buruaga says, to maintain
pitch because intermittent electricity required lots of stop-
ping and starting) also adds to the rather Romantic sensi-
bility of those performances. Milan plans to put out more
CDs based on remasterings of the six other “educational”
records; de Buruaga says that the monks will not be doing
any new recording.

The two emissaries also stirred up some controversy,
claiming that the monks were paid only about $40,000 in
royalties for “Chant” and its successor, “Chant Noel,”
based on the 20-year-old Hispavox agreement, and that the
abbey is having no further dealings with Angel or its Ewro-
pean counterpart, EMI. Steve Murphy, president of Angel

Records, begs to differ. He says that EMI has a cordial re-
lationship with the abbey and its abbot, Clemente Serna,
and that the eompany has made a video, in cooperation with
the monks, about the abbey, monastic life, and chant. The
video has been released in Europe and will be released in
the U.S. soon. What's more, he says, EMI has made a new,
live recording of a mass in the monastery that will be out
in November. While unwilling to offer royalty figures, Mur-
phy contends that EMI has paid royalties to the monks and
made a whole new deal for the new projects. Of the salvos
fired by de Buruaga and Co., he says, “The tone, style, and
presentation is inconsistent with our communications with
the abbey.”

Toby Pieniek, COO of Milan, insists that “Soul Of
Chant,” with its restrained ecclesiastical art and detailed
notes (in Europe, it is packaged with scores), is “targeted
at the classical and liturgical market.” Still, Milan’s market-
ing strategyv (full-page ads, press conferences, videos) for
the release indicates that the company doesn’t mind piggy-
backing on the success of “Chant.” “Of course, we want to
sell records, and if it crosses over we’ll be happy,” Pieniek
says. So far, he says, “Soul” has sold between 8000 and
10,000 copies.

CONDUCTORS CHANGE SPOTS: London Records re-
cently hosted a lunch in New York to celebrate Herbert
Blomstedt’s 10 years with the San Francisco Symphony
and the release of their 29th recording together,
Bruckner’s Fourth Symphony. A few more records are still
in the can, and Blomstedt was conducting his valedictory
Carnegie Hall/SFS concerts before heading off to Europe
with the band. He steps down at the end of this season.

Meanwhile, the folks at RCA Victor Red Seal have signed
up Michael Tilson Thomas as an exclusive artist. Tilson
Thomas, incidentally, becomes music director of the San
Francisco Symphony this fall, so the SFS is moving to RCA.
The five-year deal includes 25 records, 15 of them with the
SFS (the others will feature the New World Symphony
and the London Symphony). First up: SFS with Proko-
fiev’s “Romeo and Juliet” in Tilson Thomas’ own arrange-
ment.

JAMES GALWAY
RCA 62700 (9.98/15.98) B

VARIOUS ARTISTS
LONDON 440100 (10.98 EQ/15.98

JAMES GALWAY
RCA 60862 (9.98/15.98)

8 |32 WIND OF CHANGE

13|11 PAVAROTTI & FRIENDS

(=

W |0~ D oW N
w

12 [ 130 THE WIND BENEATH MY WINGS

10 | 7 |99 | FETan ot o THE CELTIC HARP
11 [ 10| 14 | RO R s 0 5es16 98 THE QUEEN COLLECTION
12 (1 Eaes el TONMIGAIEEIAR) THE STAR WARS TRILOGY
(T3)|Re-entry| LONDON SYMPHONY ORCHESTRA SYMPHONIC ROLLING STONES
10 | 1] | NARK OONNORICONCOROIR ORCH. RLSOP) 1 00w concero
NEWD | SOUNDTRACK JEFFERSON IN PARIS

ANGEL 55311 (10.98/15.98)

TOP OFF-PRICE CLASSICAL..

* 4% NO.1 » %
KINGSTON SYMPHONY ORCHESTRA
MICHELE RECORDS 2501 (7.98/9.98) + No. 1 ANIMATED CLASSICS
THE CHOIR OF VIENNA
SPECIAL 5118 (3.98/4.98)

5 | g | VARIOUS ARTISTS
RCA 62641 (3.98)

VARIOUS ARTISTS
MADACY 8709 (9.98/14 98)

37 VARIOUS ARTISTS
MADACY 0201 (4.99/6.99)

VARIOUS ARTISTS
MADACY 8708 (9.98/14.98)
713 VARIOUS ARTISTS

INFINITY DIGITAL 57243 (4.98 EQ)

VARIOUS ARTISTS
INFINITY DIGITAL 57257 (4.98 EQ)

VARIOUS ARTISTS
CAMEQ CLASSICS 8751 (2.98/4.98)

38 VARIOUS ARTISTS
MADACY 0330 (4.99/6.99)

NTRY VARIOUS ARTISTS
INFINITY DIGITAL 57220 (4.98 EQ)

VARIOUS ARTISTS

8 weeks a

MYSTICAL CHANTS

THE IDIOT'S GUIDE TO CLASSICAL MUSIC

PIANO BY CANDLELIGHT

20 CLASSICAL FAVORITES

CLASSICS FOR RELAXTION & MEDITATION

VIVALDI: THE FOUR SEASONS

9122 CHOPIN: THE ROMANTIC PIANO

THE VERY BEST OF BEETHOVEN

Q=[5 |- |E

ROMANTIC CLASSICS: INTIMATE MOMENTS

—
=
=3

BEETHOVEN: SYMPHONY NO. 5

o
(3
fas)

12 | 11 ] 18 | \NeiNiTy DIGITAL 57229 (4.98 EQ) BEETHOVEN: PIANO SONATAS
VARIOUS ARTISTS
13 | 15| 21 | MaDAcY 5417 (5.98/9.98) 50 CLASSICAL MASTERPIECES

VARIOUS ARTISTS
INFINITY DIGITAL 57236 (4.98 EQ)

VARIOUS ARTISTS
MADACY 5639 (12,98/19.98)

RAVEL: BOLERO

RE-ENTRY

(15 |NEWM

A FESTIVAL OF GREGORIAN CHANTS

(O Albums with the greatest sates gains this week. @ Recording Industry Assn. Of America (RIAA)_ certification
for sales of 500,000 units; & RiAA certification for sales of 1 million units with each ac_:idmonal rmllnon |nd|cat»
ed by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available.

by Jim Macnie

LUSH LIFE: The association between sax and orchestra
has a vibrant history in jazz. From the “Bird With
Strings” date that was recently reissued by Verve, to the
heady and heart-wrenching arrangements found on Stan
Getz’s “Focus,” to the “Naked Lunch” soundtrack where
Ornette Coleman sails poignantly over Howard Shore’s
ominous charts, the union of reeds and strings is part of
the lineage. With “Pearls,” David Sanborn has decided
to address the style. His latest for the Elektra label is hy-
per-romantic, and its debut at the pinnacle of the Top Jazz
Albums chart strongly suggests that a well-established
artist can stretch whatever muscles he/she wants and still
come up a winner. Sanborn’s tart lyricism is fully in place
as he lilts through the program of standards, ranging
from the modern (“This Masquerade”) to the classic (“For
All We Know"”). The latter boasts a ghostly vocal by
Jimmy Scott. The production of “Pearls” was a collabora-
tion: Tommy LiPuma shares credit with Johnny Man-
del.

Sanborn has consistently changed contexts over his last
few dates. Progressive efforts with Hal Willner were in-
terspersed with the patented Sanbornian funk of his last
Elektra dise, “Hearsay.” The saxist obviously thrives on
discovering the nuances of each different jazz context.
With “Pearls” he finds out how it is to be covered with
the opulence of a full orchestra.

It would be silly to bring up the topic and not mention
another, equally deep, disc. On the new “A Lazy After-
noon,” tenor saxist Harold Land glides through Ray
Ellis’ orchestral charts, rhapsodizing forlorn and alluding

to noirish days gone by. His Lester Young side comes to
the fore here. The album is on the Postcards label.

REVELRY: When the outcats set up shop for an idea-
exchanging confab, they choose an out location. The Can-
adian countryside is the long-standing setting for Festival
International de Musique Actuelle in Victoriaville, Que-
bee, a fest that deals in jazz's experimental side. Freebop,
spontaneous improvisation, postmocern composition, and
el swingo all will have a say this year; overlapping of each,
we hope, will occur as well. There are plenty of opportuni-
ties: 25 concerts are scheduled over a five-day stretch.
The cast is culled from all over the globe, and the pro-
grams include four world premieres and eight North
American premieres. Rather than a holiday of entertain-
ment, it’s an incubator of concentrated creativity. High-
lights include Charles Papasoff’s International Bari-
tone Conspiracy, John Zorn’s Masada, a Phil Minton/
Veryan Weston duo, the Kronos Quartet, Bob Ostertag,
Rene Lussier, the David Ware Quartet, and accordionist
Guy Klucevsek & His Bantam String Orchestra. The '
fest runs May 18-22.

MEMOI{IES: When jazz insiders align their escapades,
some kind of personal history and some kind of edification
usually crop up. Producer Bob Thiele has been there and
done that in a big way. His new memoir, “What A Won-
derful World” (Oxford), glides in and out of his life in mu-
sic, accounting for pop (he lobbied for Buddy Holly’s first
single to be released by an initially disinterested Coral la-
bel), jazz (he, ahem, recorded a little date called “A Love
Supreme”), and baseball (Mickey Mantle once sang be-
hind a Thiele microphone). It's a breezy tome; dabs of
mud are slung, vivid anecdotes are told. There's no theo-
rizing or analyzing at work. But some of the revelations
regarding his most fertile jazz period—the bulk of the "60s
were spent at Impulse!, which defined the times aestheti-
cally—are welcome tidbits to the canon. His current label,
Red Baron, is also discussed. A companion CD with the
book’s title was released simultaneously on Red Baron.

GB indicates past or present Heatseeker title, ¢ 1995 Biilboard/BPI Communications and SoundScan, Inc,
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é é % COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK
=z E QE SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SO””dSC‘i’i
2 | o 4| ARTIST TITLE
E | 5 |23| LasEL & NUMBERDISTRIBUTING LABEL I I l i
* ok *NO. 1% x %
1 1 | 4 | DAVID SANBORN  ELEKTRA 61759/EEG 4 weeks at No. |
PEARLS
2 213 RACHELLE FERRELL  BLUE NOTE 27820/CAPITOL
FIRST INSTRUMENT
3 3|43 TONY BENNETT @  COLUMBIA 66214
MTV UNPLUGGED |
@ NEWD | WYNTON MARSALIS & ELLIS MARSALIS
COLUMBIA 66880 JOE COOL'S BLUES
5 4| 5 | JOEHENDERSON  veRrve 7222 BB
DOUBLE RAINBOW
6 5 | 14 | CHRISTIAN MCBRIDE  vERVE 3989
GETTIN'TOIT_|
17 6 |81 SOUNDTRACK  HOLLYWOOD 61357
SWING KIDS
8 9110 CYRUS CHESTNUT  ATLANTIC 82719/AG
THE DARK BEFORE THE DAWN
9 11| 32 JOSHUA REDMAN QUARTET  WARNER BROS. 7072 BB
MOOD SWING
10 | 7 | g | VARIOUS ARTISTS
SONY CLASSICAL 66566 COLOR AND LIGHT-JAZZ SKETCHES ON SONDHEIM
@ 1l 6 JAMES CARTER  ATLANTIC 82742/AG
THE REAL QUIET STORM
12 1813 KENNY RANKIN  PRIVATE 82124
PROFESSIONAL DREAMER
13 | 10 | 41 | GROVER WASHINGTON, JR.  COLUMBIA 64319
ALL MY TOMORROWS
ETTA JAMES  PRIVATE 82114
15 ] 56 MYSTERY LADY
15 | 17 | 97| HARRY CONNICK, JR.A  COLUMBIA 53172 ==
TONY BENNETT  COLUMBIA 57424
16 | 13|75 o STEPPIN OUT
2316 CARMEN MCRAE  NOVUS 63163/NOVUS/RCA
FOR LADY DAY
18 | 17| 3 | CHARLIE HADEN/HANK JONES  VERVE 7249
STEAL AWAY
19 | 15| 3 | YELLOWJACKETS  cre 9809
COLLECTION
20 |19 3 LENA HORNE  BLUE NOTE 31877/CAPITOL
AN EVENING WITH LENA HORNE
@ 94 | 71 | BILLIE HOLIDAY  vERve 3943
BILLIE'S BEST
22 20131 MARCUS ROBERTS  COLUMBIA 66437 BB
GERSHWIN FOR LOVERS
23 | 18| 3 | THE GENE HARRIS QUARTET  CONCORD 4640
____BROTHERHOOD
24 | 71| 10| THE TEODROSS AVERY QUARTET  GRr 9788 :
IN OTHER WORDS
@ RE-ENTRY| DIANA KRALL  Gre 9810

ONLY TRUST YOUR HEART

TOP

CONTEMPORARY JAZI ALBUMS .

By Alio

“I think this guy
absolutely kills on alto.”

* kA NO. 1% % &
1 1] 128 KENNY G A®  ARISTA 18646 76 weeks at No,
BREATHLESS
2 216 SPYRO GYRA  GRrP 9808
LOVE & OTHER OBSESSIONS
3 3 | 14| PAT METHENY GROUP  GEFFEN 24729
] WE LIVE HERE
4 4 | 13| JOHN TESH PROJECT  Grs4578
SAX ON THE BEACH
5 6|13 GEORGE DUKE  WARNER BROS. 45755
ILLUSIONS
6 5 | 2 | BELAFLECK  WARNER BROS. 45854
e TALES FROM THE ACOUSTIC PLANET
7 7 | 30| PHIL PERRY  cRP 4026
PURE PLEASURE
NAJEE  Emi 30789
8 | 8] SHARE MY WORLD
@ 10 | 55 INCOGNITO  VERVE FORECAST 2036/VERVE
POSITIVITY
10 | 9 | 49| NORMAN BROWN  Mm0JAZZ 0301/MOTOWN
AFTER THE STORM
11 | 11| 51 | JOHN TESH PROJECT  Grs 34573
SAX BY THE FIRE |
NELSON RANGELL  GRrp 9814
6] 2 DESTINY
13 |12]7 PIECES OF A DREAM  BLUE NOTE 28532/CAPITOL
GOODBYE MANHATTAN
TOM SCOTT  GRP 9803
14 1412 NIGHT CREATURES
15 [ 132 DAVID SANBORN  WARNER BROS. 45768
THE BEST OF DAVID SANBORN
16 | 15| 24 | JEFF LORBER  VERVE FORECAST 3738NERVE
WEST SIDE STORIES
17 | 17 | 28 | ACOUSTIC ALCHEMY  crp 9783
AGAINST THE GRAIN
191 3 CHRIS BOTT!  vERVE 7 141
FIRST WISH
19 | 18| g | HILARY JAMES AND BOB JAMES ~ WARNER BROS. 45849
FLESH AND BLOOD
20 | 21| 34 | RUSS FREEMAN & THE RIPPINGTONS  GRe 9781
SAHARA
DAVE KOZ ®  CAPITOL 98892
21 2092 LUCKY MAN
RAY OBIEDO  WINDHAM HILL 11162
NEW) ZULAYA
FOURPLAY @  WARNER BROS. 45340
22 ‘ 84 BETWEEN THE SHEETS
PAUL HARDCASTLE  wvC2033
RE-ENTRY HARDCASTLE
2% | n 1 5 | LARRY CORYELL 167238

I'LL BE OVER YOU

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Ot Amenca-(RIAA) certification
for sales of 500,000 units. & RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available.
BB indicates past or present Heatseeker title. © 1995, Billboard/BPI Communications, and SoundScan, Inc.

—rec.music.bluenote

“There are a few young guys out there developing their own style.
My alto player, Kenny Garrett, is one of them.”
—MILESs DAvis

“Garrett is just about the ideal combination of bebop traditionalist

and fusion modernist.”
—ROBIN TOLLESON, DOWNBEAT

Kenny Garr

THE NEW ALBUM ILLUSTRATING THE ART OF THE TRIO

triology

4/2-45731

This recording is dedicated to
the living legends of the Tenor Saxophone:
Sonny Rollins and Joe Henderson

IN STORES MAY 9

%

W

Get the latest info on Warner Bros. artists from the Internet (http://www.jazzonin.com/JAZZ/WBjazz.htm) ©1995 Warner Bros. Records Inc.
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Jobim Tribute Proves Dlsappomtmg

AN INCREDIBLE LETDOWN:
During his brief discourse that pref-
aced the concert “A Tribute To
Antbnio Carlos Jobim,” the show's
musical director Lee Ritenour pro-
mised the eagerly anticipating audi-
ence, which included Brazilian pres-
ident Fernando Henrique
Cardoso, a program of “incredible”
and “historic” proportions.

Incredibly, history was not made
on April 18 at Avery Fisher Hall in
New York, even though the assem-
bled cast was impressive: Milton
Nascimento, Gal Costa, Joao Gil-
berto, Herbie Hancock, Caetano
Veloso, and Sting, to name a few.

Rather, a string of Brazilian and
Anglo notables darted on and off
stage, delivering polite, but scarcely
inspiring, performances of familiar
classics by Jobim, one of the great-
est composers of this century. Jo-
bim died of heart failure in De-
cember at age 67.

In short, the Jobim tribute con-
cert—produced by Ritenour’s wife,
Carmen Santos Ritenour—was an
admirable endeavor that probably
was destined to fall short of expec-
tations, primarily because it was too
ambitious. There simply were too

otas

by John Lannert

many artists with too little time on
stage to inject their sentiment into
the proceedings.

The end result was a taxing,
three-hour, 20-minute homage with
a depressing paucity of magical in-
terludes. Nearly a third in attend-
ance left before the encore.

The program’s most endearing
moment did not involve any mar-
quee names. Shortly before a brief
intermission, Jobim’s 11-year-old
daughter, Maria Luiza, and his
twentysomething pianist grandson,
Daniel, performed a charming ver-
sion of “O Samba De Maria Luiza”
that drew the loudest applause of
the evening.

“Maria Luiza” was not only cute,
it was in equal parts unpretentious,
playful, and touching—much like
Jobim himself. The high-powered
talent invited to perform seemed in-
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capable of doing the same. In their
quest to assume quiet reverence for
Jobim, these stars turned what
should have been a free-flowing, up-
beat tribute into an awkwardly stiff
requiem. Even the sound mix de-
emphasized the rhythm instru-
ments in an effort to create a low-
key intensity often identified with
Jobim.

Bad to mediocre performances
came in steady succession. Toward
the show’s end, Sting, who acted as
if he were late for another engage-
ment, turned in a version of “Insen-
satez” (How Insensitive) that could
be best described by the song’s ti-
tle. Gilberto and former wife,
Astrud, acted like estranged lovers
during a glitch-filled reading of Jo-
bim’s global smash, “Girl From
Ipanema.”

And while Daniel Caymmi’s
overwrought rendition of “Samba
Do Avidao” was pure lounge lizard,
other famed invitees such as Huan-
cock, Eliane Elias, and Nasci-
mento turned in introspective per-
formances that smacked of an
overdose of self-absorption.

The tribute concert was not an
unmitigated disaster, however.
Costa, Veloso, guitarist Oscar Cas-
tro-Neves, the Jobim family, Nana
Caymmi, and cellist Jacques Mor-
elenbaum imbued their perform-
ances with their own artistic nu-
ances which, nonetheless, still
conveyed their respect toward Jo-
bim. Costa, in particular with her
high, gin-clear wvoice, shined
through an emotive reading of
“Dindi” and “A Felicidade.”

To his credit, Lee Ritenour em-
phasized Jobim’s songs by keeping

(Continued on page 43)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
18 AMOR PERDONAME (Pig Haus, BMI)

16  AZUL GRIS (Fonovisa, SESAC)
23 BiDi BIDI BOM BOM (Moonchild. BMI/Peace Rock.
BMI)
35 CORAZON ROMANTICO (Copyright Control}
32 CUPIDO BANDIDO (Copyright Control)
25 DELIRIO (Peermusic. BMI)
29 DIEZ (Golden Sands, ASCAP}
37 DONDE ANDARA (Zomba Golden Sands. ASCAP)
3 EL TAXISTA (Vander, ASCAP)
33 ENTRE ELLAY YO (Sony. ASCAP)
14 ESA MUJER (Vander. ASCAP)
11 A ESA (Vander, ASCAP)
20 ESTAMOS SOLOS (Lanfranco, ASCAP)
26 ESTARE (I'LL BE THERE) (Jobete, ASCAP/Stone
Diamond. ASCAP}
27 ESTOY AQU! (Copyright Control)
1 FOTOS Y RECUERDOS (BACK ON THE CHAIN GANG)
(EMI April, ASCAP)
5 LA FAMA DE LA PAREJA (Jam, BMI)
34 LAGRIMAS (Manny, BMI)
38 LINDA CHAPARRITA (Arista-Texas. ASCAP)
39 LUNA LLENA (Amsedel. BMI}
13 MI CORAZON LLORO (Copyright Control)
28 MIFORMA DE SENTIR (Fonovisa, SESAC)
36 MIO (EMI April, ASCAP)
4 NO ME QUEDA MAS {Lone Iguana, BMt)
22 NO PUEDO OLVIDARTE (Don Cat. ASCAP)
21 QUE ME PASA CONTIGO (M.AM.P. BMI}
6 QUE NO ME OLVIDE (El Conguistador, BMI)
31 QUERERTE ASI (Yemab, ASCAP)
24 QUIEN SOY YO (Copyright Control}
30 QUISIERA AMARTE MENOS (Pacific Latin, ASCAP)
19 REENCUENTRO (A.T. Romantic, BMI)
17 SE PARECIA TANTO A Tl {Lanfranco, ASCAP)
7 SIEMPRE TE VOY A QUERER (A Solis, BMI)
12 SITE VAS (Musica Unica, BMI)
40 SUENOS SON (Kiri-Kiri, ASCAP)
15 TE AMO MAMA (Mas Latin. SESAC)
2 TOMA MI AMOR (Larrinaga, ASCAP/Matiola, ASCAP)
9 UNA VEZ MAS (Mundo Nuevo, SESAC/Insignia,
ASCAP)
8 VEN JUNTO A MI (Unimusica, ASCAP}
10 VESTIDA DE BLANCO (Live Music, ASCAP)
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= = |zl 20 LABEL/DISTRIBUTING LABEL SONGWRITER
**xNO. 1x %% 1
1 ! | 14 | SELENA FOTOS Y RECUERDOS
EMI LATIN 4 weeks at No, 1 {CHYNDEY
LA MAFIA TOMA MI AMOR
2 [ 2 | 10, sony I Y
3 3 3 g | LOS DINNOS EL TAXISTA |
UNICQ/FONCVISA LSERASTIAN
4 ’ 4 | 25 | SELENA & NO ME QUEDA MAS
EMI LATIN RVELA)
4 5 6 5 | LOS TIGRES DEL NORTE LA FAMA DE LA PAREJA
e ] FONQVISA TBELLD
6 5 5 | 14 | BRONCO QUE NO ME OLVIDE
FONQVISA G.ESPARZA)
7 | 14| 4 | INDUSTRIA DEL AMOR SIEMPRE TE VOY A QUERER
IR ; NSO
* % % AIRPOWER #* * *

LAUDIO VEN JUNTO A MI
7| 2| 3 | SR (C.BERMUDEZ)
()] 11| 17| 4 | MEBRRRID BOVZZ ® UNA VEZ MRS

M_I_AIA K CPORTFR M FIGRFS)

* & * AIRPOWER * ® %
o1 | | 2 | ROCIO DURCAL VESTIDA DE BLANCO
ARIOLA/BMG (R.UVIH)
LIBERACION A ESA
11 9 8 ! FONOVISA (R.DAMIAN)
(12| 1 | 0| s | LOSFuGITIVOS SI TE VAS
RODVEN {M.A GA[ARZA

13 8 3

5 BANDA RITMO ROJO
Hy ]N"ﬁahh‘ IE| N‘).‘['U,

MI CORAZON LLORO
(RANCOIS BB

* % % AIRPOWER * * %

BRONCO
18| 2 | 3 | RRON B MUER
LA, Tt AMO MAMA
@ NEW D 1 FONOVISA LS M ASOLIS)
% | 10 ] 12| ¢ | CRISTIAN L GRIS
MELODY/FONOQVISA (A MANZANLROJ( CANIQBAQJl
19 16 6 JOHNNY RIVERA SE PARECIA TANTOATI |
SONERQ/SONY R.YIZUETE)
15 15 11 FAMA ¢ AMOR PERDONAME
SONY (J.GALYAN L ROSARIO)
ALVARO TORRES @ REENCUENTRO
13 1 6 EMI LATIN (AT
30 ~ 9 REY RUIZ ESTAMOS SOLOS
SONY PLOTO)
25 2 WILKINS QUE ME PASA CONTIGO
RCA/BMG (R.OSQRI
EDNITA NAZARIO NO PUEDO OLVIDARTE
NEW ) 1 EMILATIN (L OWAYNE)
SELENA < BIDI BIDI BOM BOM
16 | 131 2 | Birann S QUINTANILTA P ASTUDILLQ
LUCERO QUIEN SQY YO
24)| % 30 6 MELODY/FONOVISA - R.PEREZ BOTiJA)
LUIS MIGUEL
NEWD | | | LuisMic DELIRIO
20 . ) SAYLOR & FULTZ X ESTARE
ODVE {H.DAVIS B WEST.W HUTCH.B.GORDY)
40 . 2 ROSARIO ESTOY AQUI
SDUSONY R.G.FLORESAG,FLORES A;L»ew )

DRO FERNANDEZ

PE
22 27 4 POLYGRAM [ATINQ

MI FORMA DE SENTIR
LM.OEL CAMPO)

ELSA GARCIA
NEW > 1 EMILATIN

LOS YONIC'S
NEWD || onoviss

DIEZ
QUISIERA AMARTE MENQS
(X SANTOS)

RE-ENTRY 3 LOS CAMINANTES QUERERTE AS|
UNA/FONQYISA A DEHARO!
31 20 11 FITO OLIVARES CUPIDO BANDIDO
FONOVISA il (R.OLIVARES)
32 . 7 JULIAN ENTRE ELLA Y YO
WEA LATINA {GMARQUEZ
27 35 11 LA TROPA F LAGRIMAS
MANNY/WEA (ATINA | B FARIAS

NEWP | | | LOS

S GUARDIANES DEL AMOR
LA/BMG

CORAZON ROMANTICO
{A.PASTOR)

7 (2 10([78) IR N NS PO [ = |
. N [[— oo ||~ (D w INS @)oo (oo

JAILENE
NEW > 1 EMI LATIN

MiO
(J.R.FLOREZ C.VALLE)

3| ¥ ] | 12 | EMILIO DONDE ANDARA

_EMILATIN (P.YBARRA)

38 | RE-ENTRY | 21 LASDIFERENZIA © LINDA CHAPARRITA

ARISTA-TEXAS/BMG {M.C.SPINDOLA)

RE-ENTRY 5 EOLIDA Y AVANTE LUNA LLENS
SONY (E.LEDESM,

D) GILBERTO SANTA ROSA SUENOS SON

HEWE - SONY {M.VERENA)

PoP I TROPICAL/SALSA REGIONAL MEXICAN

2 THE BARRIO BOYZZ SBK/EMI
LATIN UNA VEZ MAS
3 CRISTIAN MELODY/FONOVISA
AZUL GRIS
4 WILKINS RCABMG
QUE ME PASA CONTIGO
5 SAYLOR & FULTZ RODVEN
ESTARE
6 ALVARO TORRES EMI LATIN
REENCUENTRO
7 EDNITA NAZARIO EM! LATIN
NO PUEDO OLVIDARTE
8 JULIAN WEA LATINA
ENTRE ELLA Y YO
9 LUIS MIGUEL WEA LATINA
DELIRIO
10 ROSARIO SDI/SONY
ESTOY AQUI
11 SPARX FONOVISA
TE AMO, TE AMO, TE AMO
12 MONICA NARANJO SONY
LLORANDO BAJO LA LLUVIA
13 LUCERO MELODY/FONOVISA
QUIEN SOY YO
14 VARIOUS ARTISTS
GLOBO/SONY HEY JUDE
15 MYRIAM HERNANDEZ wEa
LATINA ESE HOMBRE

28 STATIONS 18 STATIONS 54 STATIONS
1 CLAUDIO RODVEN 1 JOHNNY RIVERA 1 LA MAF1A sony
VEN JUNTO A MI SONERO/SONY SE PARECIA.. TOMA MI AMOR

2 REY RUIZ sony
ESTAMOS SOLOS
3 GILBERTO SANTA ROSA
SONY SUENOS SON
4 JAILENE EMI LATIN
MIO
5 OLGA TANON WEA LATINA
YA ME CANSE
6 MIMI IBARRA M.P
NO PUEDE SER
7 FRANKIE RUIZ RODVEN
MI FORMULA DE AMOR
8 GIRO SDI'SONY
EL PASAJERO
9 RIKARENA J&N/EMI LATIN
TE DEJE DE QUERER
10 PUERTO RICAN POWER
M.P. SOLO CONMIGO
11 THE BARRIO BOYZZ s8K/EMI
LATIN UNA VEZ MAS
12 LUIS ENRIQUE SONY
CUANDO NOS TIENTA...
13 CLAUDIO RODVEN
VEN JUNTO A M|
14 EDGAR JOEL RODVEN
NO TE VOY A OLIVDAR
15 ZAFRA NEGRA EMI LATIN
EL HOMBRE LLORA

2 SELENA £MI LATIN
FOTOS Y RECUERDOS

3 LOS DINNOS UNICO/FONO-
VISA EL TAXISTA

4 LOS TIGRES DEL NORTE
FONOVISA LA FAMA DE.

5 INDUSTRIA DEL AMOR
UNICO/FONOVISA SIEMPRE..

6 SELENA EMI LATIN
NO ME QUEDA MAS

7 BRONCO FONOVISA
QUE NO ME OLVIDE

8 BANDA RITMO ROJO FONO-
RAMA/FONOVISA MI

9 LOS FUGITIVOS RODVEN
SI TE VAS

10 LIBERACION FONOVISA

A ESA

11 BRONCO FONOVISA
ESA MUJER
12 FAMA SoNY
AMOR PERDONAME
13 M. A. SOLIS Y LOS BUKIS
FONOVISA TE AMO MAMA
14 LOS CAMINANTES
LUNA/FONOVISA QUERERTE
15 ELSA GARCIA EMI LATIN
DIEZ

(O Records showing an increase (n detections over the previous week, regardless of chart movement. A record which has been on the chart
for more than 20 weeks wili not receive a bullet, even If 1t registers an |ncrease in detections. Arpower awarded to those records which attain
are tied in number of Bys the record being played on more stations is placed first. Records

600 detections for the first ime. If two records

below the top 20 are removed from the chart after 26 weeks. © 199

(Iboard/BP Commumcallons Inc
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Billboard's 6th Annual Infernational
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CONEEREWCE

First ever Latin Music Expo - Keynote Address and Brunch @ The Hard Rock Gafe
Opening Night Gocktail Reception and Live Artist Showcases
sponsored by Americ Disc
An Evening of Spanish Music

sponsored by Sociedad General de Autores y Editores A w[[; ,RSILL c
Billboard Latin Music Awards with special guest stars. INC.

Presentation of Billboard’s Lifatime Achievement Award
and inductions into Billboard’s Latin Music Hall of Fame.
OTHER ATTRACTIONS TO BE ANNOUNGCED

HOTEL AGCOMODATIONS
Hotel Inter - Gontinental - 100 Ghopin Plaza - Miami, F1. 33131
For reservations call (305) 577-1000 - Room Rate $115.00 single or double
To insure room please make reservation by May 15th and state
that you’re with the Billboard Latin Music Gonference

DISCOUNT AIRLINE INFORMATION

You are eligible for special discount fares from American Airlines for travel to Miami, /
June 2 - 10, 1995. To qualify for these reduced rates, reservations must be booked |
directly through JG Travel at: 1-800-547-9420. Please identify yourselfas a Billboard
Latin Music Gonference attendee to receive discount.

REGISTRATION INFORMATION

$ 215.00 Early Bird Special - Payment must be postmarked by April 30th
$265.00 Pre-Registration - Payment must be postmarked by May 19th
$ 300.00 Full Registration - after May 19th and walk - up

GONTACT INFORMATION:

Maureen P Ryan, Special Events Manager - Billboard Latin Music Gonference
(212)536-5002 PH- (212)538-5055 FAX
For Spanish inquires : Angela Rodriguez, Latin Marketing Manager
(305)441-7976 PH- (305) 441 - 7689 FAX

__________________________________________________________________________________________ o -

REGISTRATION FORM: 1995 BILLBOARD LATIN MUSIGC CONFERENCE - JUNE 5 - 7
TO REGISTER: Gut out form and mail to: Billboard Latin Music Conference
Attn: Maureen P Ryan - 1515 Broadway, 14th Floor - New York, NY 10038 e
or Fax to (212)536-505856. This form may be duplicated - please type or print cleariys
Make all payments to BILLBOARD MAGAZINE :

e

Al

FIRST NAME: LAST NAME:
COMPANY: TITLE:
ADDRESS:
CITY: STATE: ZIP: COUNTRY:
PHONE: FAX:
I'M PAYING BY: CHECGK ____ MONEYORDER ___ VISA/MC____AMEX
GREDIT GARD #: EXPIR ATION DATE
GARDHOLDER'S NAME:
GARDHOLDER'S ADDRESS:
CARDHOLDER'S PHONE:
GARDHOLDER'S SIGNATURE:
(Gredit cards not valid without signature & expiration date)
REGISTRATION FEES ARE NON-REFUNDABLE
Confirmation will be sent by mail - please allow 7 - 10 days
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On June 6-7, Billboard hosts its
6th annual Latin Music Gonference
at the Hotel Inter-continental in Miami.
This three-day confab pays tribute to
Latin Music and brings together some of
the hottest names in the Latino community.

Our June 10th special issue highlights
the conference and features:

eAn overview of artist showcases
eBillboard Latin Music Award Winners
eLatin Music Hall of Fame Inductees
*A complete schedule of events
eBillboard’s Lifetime Achievement Award

Associate your business with the biggest
players in the Latin music community.
An ad in this spotlight gives you
exposure at the conference and also to
Billboard's 200,000 readers worldwide!
Don't miss this beat. Gontact your
Billboard representative today.

AD GLOSE: May 9th
ISSUE DATE: June 10th

Miami: Angela Rodriquez
ph: 305 -441-7976

fax: 305-441-7689
London: Christine Chinetti
ph: 44-171-323-6686

fax: 44-171-323-2314

Mexico: Daisy Ducret
ph: 213-5625-2307
fax: 213-526-2394

New York: Gene Smith
ph: 212-536-5001 ¢
fax: 212 - 536 - 5055

BONUS DISTRIBUTION AT THE
LATIN MUSIG GONFERENGE!
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EMI’s Luigi Mantovani Stirs
Up The Status Quo In Chile

B BY JOHN LANNERT

When EMI Chile managing direc-
tor Luigi Mantovani came to Chile
last year, he was determined to
shake up a market entrenched in
quiet decline.

“My idea was not to adjust myself
to the pace of the country or the
business here, but to do it the other
way around,” says Mantovani. “So I
have tried to reach and get things
done rapidly.”

So far, Mantovani has gotten off
to a fast start.

Believing that Chileans would
buy product by domestic acts, Man-
tovani went on a signing spree, ink-
ing 25 acts. Some of the artists the
label is trying to break are Los Bar-
racos, La Isla, Lucybell, and Jano
Soto. Mantovani says he signed acts
that would appeal to a younger dem-
ographic, because, as he puts it, “in
Chile, like the rest of the world, 80%
of the buying public is 14-18, fe-
male.”

Mantovani also found Chile’s re-
tail structure in shambles, with rec-
ord stores situated in unfavorable
locales. Worse, many of the stores
were poorly stocked and managed
by personnel who did not under-
stand the rudiments of retailing.

“So we have a Monday morning
breakfast with the retailers, where
we invite all of the main shop assist-
ants,” says Mantovani. “We try to
train them about the business, show
them videos, and talk about music.”

Another big concern of Manto-
vani’s is that huge retailer La Feria
Del Disco owns 55% of the domestic
market. “What happens if they go
bankrupt?” he asks.

Indeed, most of Mantovani’s
counterparts in Chile say that La
Feria needs competition, with one
executive saying, “A Tower Records
would give the retail market here a
big boost.”

Because retail stores are gener-
ally not easily accessible, Mantovani
is looking to put produect in super-

markets and gas stations. “The idea
is to put the music where the buyers
are, not the other way around,” he
says.

At the end of January, Mantovani
claims EMI became the first label in
Chile to introduce a budget line,
when the label kicked off its “Precio
Enano” (Dwarf Price) series.

The prices set for this campaign
were $7.50 for CDs and $3.75 for
cassettes. Well-known acts included
in this 50-title launch were interna-
tional names such as Queen, Culture
Club, and Kenny Rogers, as well as
local favorites Cecilia, Inti-Illimani,
and Victor Jara.

According to the label, more than
150,000 units from the ‘“Precio
Enano” series were sold in one
month. EMI plans to release an ad-
ditional 150 titles of that series by
the end of the year. In March, EMI
introduced its Rock National cam-
paign, a series of shows featuring a
wide range of the label’s rock artists
who will perform at the Santiago
disco called Network.

Despite his active agenda, Manto-
vani is scarcely resting on his lau-
rels. Mantovani says EMI con-
ducted market research of the
Chilean record consumer that he is
sharing with other labels in the
country. Further, EMI currently is
remastering and recompiling cata-
log repertoire of domestic acts for
release later in the year.

Though he has broken new
ground at retail, Mantovani laments
the country’s growing piracy prob-
lem, along with domestic radio,
which he says not only does not
identify artists or songs, but also
does not pay performance royalties.

Mantovani is quick to note, how-
ever, that these thorny problems
are not specific to Chile, adding that
he is optimistic about the growth of
the domestic record industry.

“The music scene here is quite
good,” says Mantovani, “so there is
a big opportunity to make music
here that can sell.”

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN
MUSICA LATINA
EN EL MUNDO

SIN DUDA,

SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios

Y MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Street Miomi, FL 33144 » Local: (305) 262-7711 » Fox: (305) 261-6143
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Labels And Distributors Show That
No Market Is An Island

BY DON WELLER

-~

cD

o someone on the mainland, the

Aloha State is an idyllic playground

with panoramic beauty, where

temperatures rarely go below 65 or
above 88, where no ethnic majority exists
and the worst air pollutant is an erupting
volcano.

But to those who live here, Hawaii is
regarded differently. We have seen our
sugar and pineapple industries prosper,
then suffer from hard times. We have
watched military bases expand on large
chunks of precious land. We have wit-
nessed a soggy marsh area called Waikiki
transformed into wall-to-wall hotels. We
have endured distorted images of the
islands coming from the mainland enter-
tainment media. Most important, as
reflected in their music, we have seen
native Hawaiians tenaciously preserve their
ancient culture and increase their demancds
for sovercignty.

Music has always been the cntical medi-
um of communication for Hawaiian cul-
ture. And a renaissance in traditional and
contemporary Hawaiian music is taking
place now, igniting a boom in the sales of
island albums.

Hawaii Governor Ben Cayetano is keenly
interested in the islands’ music industry.
“We are extremely proud of the increase in
the quantity, quality and variety of
Hawaiian albums, as well as the growing
number of studios that service both local
and mainland talent,” he says. “With the
rising interest in world music and a prolif-
eration of telecommunication. | envision a
bright future for the spread of our Hawaiian
sounds.”

TROPICAL TALLIES

No figures exist for gross local-album
sales in any given year or for the number of
recording artists and labels. However,
everyone agrees that (1) island albums
annually gross between $25 million and
$50 million, (2) within any given week, a
hot local album usually will outsell the
biggest mainland album, (3) since last year
at this time, the number of local artists and
labels has risen significantly, and (4) the
outlook for island-music exposure on the
mainland and to points east looks more
promising than ever.

Tower Records has addressed the prob-
lem of tabulating an album'’s popularity in
any given week for each store by posting
each week’s Top 25 sellers. “I'd say about
12% to 13% of all our album sales are by

Continued on page 34
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Hawaiian Acts Play To Mainland
Audiences Of Nostalgic Tourists And
Homesick Islanders

BY WAYNE HARADA

ut-of-town travel doesn’t come

easy for Hawaii's recording acts.

They pretty much have to open

up their own markets, commonly
in destinations that have some Hawaii-ori-
ented base, with ex-Islanders forming the
bulk of ticket buyers. They e often selling
the culture, as well as the music, to trans-
planted Hawaiians hungry for the Island
experience.

“People who used to live in Hawaii, col-
lege kids away from home and Hawaiians-
at-heart are the ones who come to our
shows,” says Kata Maduli. whose Mt. Kalihi
Productions books popular Hawaiian tour-
ing act Makaha Sons. “The response is out-
rageous—and the more we return, the
more people we draw.”

Maduli has started billing some of the
concerts “Portraits Of Hawaii's Music.”™ In
the series, he books the Makaha Sons, a Na
Hoku Hanohano Award—winning ensem-
ble featuring Louis “Moon” Kauakahi and
the Koko Brothers, Jerome and john, and
surrounds them with a cache of shining
young stars, like songbird Teresa Bright.
singer-composer Del Beazley. kumu hula
(hula teacher) Chinky Mahoe. singer Robi
Kahakalau and falsetto singer Dennis
Pavao. Often, a venerable staple like Genoa
Keawe fills the bill, or a slack-key guitar wiz-
ard like Cyril Pahinui.

“We not only do the concerts, but we do
cultural exchange at the same time,” says
Maduli. Along with the formal shows,
informal demonstrations are often held—
Jerry Koko sharing his ukulele skills,
Kauakahi and Kahakalau heading Hawaiian
language sessions. John Koko and Maduli
explaining the virtues of the bass.

“And when we get the kumu along,
Chinky and people like Frank Hewett will
do sessions on Hawaiian dance,” says
Maduli. “The audience loves it.

But one Hawaii act—Ho'aikane. a six-
member band specializing in Island-style
reggae (“Jawaiian")—is braving the odds. It
doesn’t aim its concerts to transplanted
Hawaiians. Instead, it plays the main-
stream, along with top reggae names such
as Inner Circle and Steel Pulse.

“We play ‘hard dates,’ like last year’s
‘Reggae On The River’' concert at a state
park in Percy, Calif.,” says manager Bob
Peyton. “We work alongside some top reg-

gae names, like Steel Pulse. Ho'aikane also

Continued on page 34

The landmark Aloha Tower has presided over Honolut
Harbor since 1926. This image was created by Hawaiian
photographer Ric Noyle, who blended photos of the his-
toric building, elements of a ukelele, and a Hawaian
band and dancer for this sakste to Hawaiian music.
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The Hawaii Academy Of Recording Arts Works To Preserve, Protect And

Promote Local Music

BY ELLEN PELISSERO

ith little notice outside the
\ Hawaiian Islands. the Hawaii

Academy of Recording Arts

(HARA) will produce its annual
Na Hoku Hanohano Awards in Honolulu
on May 9. It is remarkable that this elabo-
rate event has survived and even prospered
within the limited market-
place to be selt-assuredly cel-
ebrating its 17th year.

With a market base of only
slightly more than 1 million
residents, and a music com-
munity of fewer than 500
artists, HARA not only has
provided focus for the devel-
opment of a full-fledged
recording industry in the
Islands but also has been the
impetus for the training and
encouragement of home-
grown talents whose creative
preferences embrace the gamut of the
’90s musical spectrum—from Hawaiian-
language recordings to reggae and rap.

The music scene in Hawaii wasn 't always
healthy. In 1975, the local output totaled
only tive albums. Twenty years later,
Hawaii’s music is vital and growing—a
dynamic, thriving mixture of tradition and
innovation, due in no small part to the
establishment, in 1982, of the Hawaii
Academy of Recording Arts.

Krash Kealoha

HAWAIIAN HISTORY

Before recorded history, music flour-
ished in Hawaii as an integral part of asoci-
ety derived from Polynesia but uniquely
self-contained. Despite myriad cultural
upheavals, political turmoil and powertul
external influences, the music of Hawaii
survived—sometimes barely. It has, over
the years, been forbidden or restricted, bal-
lyhooed or imitated, but most often
ignored and periodically overwhelmed by
the American musical mainstream.

An 1898 Thomas Edison film provided
the world its first glimpse ot Hawaii, and
the American entertainment industry sub-
sequently gave rise to an English-language
fantasy of Hawaii. While the barest hints of
Hawaii's music made occasional lunges
into the pop mainstream—Bing Crosby’s
“Sweet Leilani,” Andy Williams’
“Hawaiian Wedding Song (Ke Kali Nei
Au),” Elvis Presley’s “Blue Hawaii” and
Don Ho’s “Tiny Bubbles,” for example—
in truth, the real stuff was dying. Rock 'n’
roll nearly killed it.

What jerked Hawaiian music back from
the precipice was the era of protest. During
the time of the Civil Rights movement,
Hawaiian kids discovered that they had
their own land, protest songs (“Kaulana Na
Pua—Famous Are The Flowers™) and
anthem (“Hawaii Ponoi,” composed by
King David Kalakaua). Fusing these histor-
ical and musical influences, they recorded
nearly forgotten mele (songs) and oli
(chants)—amplified and harmonically
experimental—that both pleased na
kapuna (the elders), who enjoyed hearing
the old songs again, and captivated
younger audiences.

What followed was nothing short of a
musical and cultural renaissance. While
there were only five Hawaiian albums pro-

duced in 1975, two years later the industry
released 53. By 1978, that number vaulted
to 110 and the artistry was superb.

Although NARAS had no appropriate
categories for Hawaii's music, the need to
encourage local musical excellence was
apparent to Krash Kealoha, D] and pro-
gram director at KCCN
Radio, then the state’s
only all-Hawaiian radio
station. In 1978, under
Kealoha'’s guidance, the
station launched the Na
Hoku Hanohano (Stars
Of Distinction) Awards.
At first, balloting was by
popular vote. The pub-
lic was asked to select
the best recordings in
several loosely defined
categories.

HARA RAISING AWARENESS

Public participation quickly proved
unwieldy, and allegations of ballot stufting
surfaced. By the fourth year, a concerted
attempt was made to conduct the Awards
more professionally, and Hawaii’s enter-
tainment community looked to NARAS for
direction. New categories were intro-
duced, and public voting was phased out
in favor of industry members. To further
both the structure and prestige of the
Awards, in 1982 the Hawaii Academy of
Recording Arts (HARA) was created along
the lines of NARAS but with the mandated
purpose of preserving, protecting and pro-
moting the music of Hawaii.

After a few wobbly years, HARA stabi-
lized sufficiently to begin reaching beyond
the awards toward fulfillment of its man-
dare. By 1985, the Academy had secured
finances to fund an annual music scholar-
ship; launched a quarterly newsletter; ini-
tiated a Hawaiian music discography;
manufactured Hoku “Winner” and
“Nominee” stickers for qualifying product,
resulting in increased sales; and began the
“Support Island Music” campaign. Also in
1983, a live telecast of the Awards show,
clearly the Hawaiian entertainment event
of the year, was broadcast statewide.

By 1992, the state of Hawaii, recognizing
the economic significance of the industry,
began underwriting several Academy pro-
grams. It now offers Folklife apprentice-
ships and professional instruction in copy-
right law, recording, engineering and
marketing free to aspiring composers and
artists and has launched a program to pro-
mote product outside the state.

In 1994, the Academy brought Na Hoku
Hanohano home. Simultaneous with the
live broadcast of peer recognition, an 800
number was set up so Hawaiian tans could
phone in their votes for “Favorite
Entertainer Of The Year.”

1t’s been a long and bumpy road for
Hawaii’s music, and it is hoped that one
day national acclaim will be accorded its
artists. Until then, the entirely volunteer
Hawaii Academy of Recording Arts will see
to it that Hawaii’s contribution to
America's musical heritage will not pass
uncelebrated. Il

See page 36 for this year's Hoku nominees.

BY JOHN BERGER

Keola & Kapono Beamer

This hot *70s duo’s “Honolulu City
Lights™ (1978} is still an all-time local hit.
The muld-Hoku winning Brothers split up
in the early '80s. Kapono has blended
slack-key with original rock and New Age
music. He's won several Hokus for solo
albums, and his current project is a col-
laboration with Dave Jenkins (of Pablo
Cruise). Keola is a Hoku-winning compos-
er, and his current “Wooden Boat” album
is part of George Winston's Hawaiian
Slack Key Guitar Masters series.

Teresa Bright

This popular singer is known for her sul-
try blending of Hawaiian, hapa-haole and
jazz. She’s won multiple Hoku awards,
both with Steve Mai'i (Steve & Teresa)
and as a solo act, including Female
Vocalist Of The Year (1991).

Brother Noland & Tony Conjugacion

Noland is a talented trend-setting com-
poser-musician with strong social aware-
ness; Tony is an acclaimed falsetto vocalist
who appeared on Broadway as Tony C.
Avanti. Both have won Hokus as solo acts.
Their two albums recorded as a duo cre-
atively blend several styles of Hawaiian
music.

Brothers Cazimero

This Hawaiian duo has been around for
20 years, and their rock-influenced
arrangements of Hawaiian standards are

contemporary classics. Their 12-year gig at
the Royal Hawaiian Hotel just ended last
fall; they now preside at Bishop Museum.
Frequent Hoku winners since 1978,
Robert and Roland are also solo winners.

Brudda Walta

Walta and producer “Bully” Soares kick-
started the “Jawaiian” boom of local-style
reggae with “Hawailan Reggae,” which
earned the Hoku for Contemporary
Album Of The Year—a rare win for reggae.

Cecilio & Kapono
Multi-Huku-winning duo Cecilio
Rodriguez and Henry Kapono Kaaihue
started creating new sounds in contempo-
rary local music in 1973 and released
three albums on Columbia. They've each
been solo since the late *70s, but periodic
reunions have included a successful 1988
album. Both are prolific composers, active
performers and popular concert acts.
“Cee” is a Hoku-winning composer;
Kaaihue won two for “Broken Promise”

(1992).

Nohelani Cypriano

This rock vocalist had a big hitr with
“Lihue” in 1977 and was named Female
Vocalist Of The Year in 1980 and 1992.

Loyal Garner

A local star for over 20 years, "The Lady
Of Love” is an accomplished pianist and
powertul vocalist who sings jazz. gospel,
pop and Hawaiian. She's won two Hokus
for Female Vocalist Of The Year (1982,
1993).

Hapa

This Hawaiian-pop duo of mainland-
born Barry Flanagan and native-Hawaiian
Keli'i Kaneali'i is based in Maui. Hapa was
awarded a whopping six Hokus at last
year's ceremony.

Ho'okena

These staunchly traditionalist multi-
Hoku winners are led by Manu Boyd. The
talented vocalists and composers are lead-
ing the current revival of traditional-style
Hawaiian music.

Willie K

This Prolific composer and witty concert
act plays pop. local reggae and Hawaiian-
language hard rock with equal impact.
He's the winner of four Hokus.

Ka’'au Crater Boys

Emie Cruz Jr. and Troy Fernandez com-
prise this hot young duo. Fernandez's dis-
tinctive technique on ukulele has fueled a
revival of interest in the instrument. The
Boys received the 1994 Hoku for
Contemporary Album Of The Year.

Kapena

“Kelly Boy” De Lima and brothers Tivani
and Teimomi Tatofi are local favorites,
with strong sales since their 1986 debut
album. An imaginative use of ukulele as
lead instrument marks much of Kapena's
best work, and De Lima is one of the great
young Hawaiian falsettos. Kapena was a
winner at the 1988 Hokus.

Ku'uipo Kumukahi

Kumukahi received six Hokus, including
the two most prestigious—Traditional
Hawaiian Performance Of The Year and
Haku Mele, judged by a panel of elders for
fluency in Hawaiian and composition of
an original Hawaiian-language song
(1994).

Jay Larrin

Popular for two decades, this prolific
composer was named Male Vocalist Of
The Year in 1980 and 1982.

Melveen Leed

Sometimes pigeonholed as “Hawaiian-
country,” Leed sings pop, Hawaiian and
jazz with equal authority—and plays
ukulele, slack-key guitar and piano. The
five-time winner of Female Vocalist Of The
Year now lives in Tahiti.

Makaha Sons and Israel
Kamakawiwo'ole

These two separate extremely popular
acts began as Makaha Sons Of Ni'thau in

ast Hoku Winners Prove Diversity An
ongeuity 07 Hawaiian Talent

1975. The tradinonalist Hawaiian quartet
consisted of Mel Amina, Louis "Moon”
Kauakahi, and Skippy and Israel “1z”

Kamakawiwo'ole. Following Skippy's
death in 1982, the lineup was Kauakahi,
Iz, and John and Jerome Koko. Iz
embarked on a solo career in 1993, and
the trio continued as Makaha Sons, releas-
ing their first album in 199+4. Numerous
Hokus have gone to the quartet as well as
to 1z as a solo artist. At the 1994 Hoku
Awards, the popular vote deemed Iz to be
Favorite Entertainer Of The Year.

Peter Moon

Moon was a core member of the seminal
late-'60s contemporary-Hawatian group
Sunday Manoa, and his Peter Moon Band

launched a Hawaiian-rock revolution in
1979. Moon has expanded the boundaries
of contemporary Hawaiian music by
blending slack-key with genres ranging
from reggae to samba to European pop.
Both Sunday Manoa and Peter Moon Band
are Hoku-winners.

Pandanus Club

Hoku-winning composer-musician Ken
Makuakane also produces other acts,
works as a studio musician and runs his
own record company. There have been
several membership changes since the
original trio won three Hokus in 1990.

Jerry Santos/Olomana

Founded in the mid-'70s as a duo
(Santos and Robert Beaumont), Olomana
won six Hokus following Beaumont's
death in 1982. Olomana now performs
both as a male trio and as a quartet featur-
ing Haunani Apoliona. The quartet won
the Hoku for Traditional Hawaiian Album
in 1992. Santos and Apoliona are both
multiple-winners as solo artists.

Palani Vaughan

A former member of Sunday Manoa,
Vaughan is best-known for a four-album
series honoring the musical and political
legacy of Hawaiian patriot-martyr King
David Kalakaua, which won two Hoku

awards. |l
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Hawaiian Slack Key Guitar Masters Series

Hawai'i's greatest guitarists brought together
for the first time by George Winston

Hawaiian slack key (ki foalu) i truly one of the grea® acoustic guitar traditions in the world. Tne roots
cfslack key can be traced to the 183Gs, when the guitar was first introduced to the Issands by Spcish
cnd Mexican cowboys. With the Hawaiian Slack Key Guitar Masters Series, Dancing Zat Recoras

HAWAIN SLACE KEY GUTAR

Wickien

brings tae solo guitar to the forefront, with per®ormances by some of the best players ir the Islarar.

This is a specially priced introduction to the-wealth of music availab e in this tradition,

l Availatle May 23rd is the Hawaiian Slack Kzy Guitar Masters Instrumental collection.
1 L1ique to the Hawaiiar Islands.

Feola Eeamer « Sonny Chillingworth « Barney Isaacs < Ledward Kaapana « Moses Kahumoky

INSTRUMEN™, ;3 . ] 0 ; gl
R pacTION Ray Kane « Ozzie Kotari - George Kuo « Leonard Kwan « Cyril Pahinui

C t=""R e c=0 1 4%

Get to know each artist better
with all the Dancing Cat releases:

Cyril Pahinui continues ©

advance the musical legaey

of his father, the legendary
Gabby Pahinui.

Keola draws on a Hawai=zn
heritage that encompaszs
traditional chant and ku =,
the royal art songs, fcll-,
and contemporary.

Evok Koy G

Dzzie Kolant

e “ \
sy

’
e
KANLK AL

~, N

Ozzie Kotani incorporates a
wide variety o~ techniques
and infleences, including his
distinctive four-f nger picking.

X

Sorny Chillimgworth

ZONNY SOLO

One of Hawai'i’s most
influzntiz’ slack Ley guitarists,
Sonrv Chillingworth
(1932-94) embod=ed the legend
of the Hawaiian cowboy.

Rav Kane the “ambassador of
slack key”, has castivated
audiences amund the world.

1an Slack K g Guitar Ma Serles

Ledward Kaapena

LED VE - SOLO

Ledward earmed his nickname,
“Lima Wela™ (fiery fingers),
with his dazzling technique

and lighter ng-fast ability
to improvise.

L20NARD Uwidi

S

Leonard Kwan is one of th2
elder statzsmen of slack kes.
His ccmpositiors anc
arrargements hzse
influenced evervcne.

Soon to e releasea i~ 1993:
Mosas Kahumoku
(so o slack keys

Ceorge Kuo
(so o slack key

Barney kaacs & Geo—ze Kuo
(acoustic szeel & slack F2y duzts)
Keola Beamer
(s o slack key

*“Hawaiian slack key guitar; warm tones ard incredible chops.” — Boston Globe

BMG Cistribution
Surfside Distribution (Hawaii)

“Hawaiian slack kev: fingerpicking good.” — San Francisco Examiner

“In the hands of slack key masters such as Ray Kane cr Soany Chillingworth, ww
zh2 -luid slides and slur-ing progressions richly evoke the gz2ntle surf.” — Guitar Player '

1 &
%
'
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WINDHAM
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1© 1995 Windham Hil' Recwrds
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Music
from
Hawai‘i
is more
than
Don Ho
and
Alfred

Apaka.

Singers from Hawai'i
today embrace a variety
of styles including folk,
reggae, country, jazz
and traditional pop.
Listen to these multiple
Na Hokd Hanohano
award winning
vocalists*:

Haunani Apoliona
Kapono Beamer
Teresa Bright
Tony Conjugacion
Nohelani Cypriano
Loyal Gamer
Willie K
Israel Kamakawiwo‘ole
Karen Keawehawai'i
Audy Kimura
Kuuipo Kumukahi
Jay Larrin
Melveen Leed

Palani Yaughan

Call the Hawai'‘i
Academy of
Recording Arts at
(808) 235-9424 and
we'll send you a FREE
sampler of some of
Hawai‘i’s top recording
artists. But hurry, this is
a limited offer.

fo artists who have won two or more of
the following awards - favorite entertainer,
vocalist of the year or album of the year OR
more than four Hoku awards in one year

HANVAIL

ON THE ROAD
Continued from puge 31

played with Inner Circle in ‘Reggae On The
Coast’ in Oxnard.

The band explores markets where their
music is somewhar known (gigs in Guam,
Saipan and Tahiti were scheduled this
spring), but whar differenuates them from
other acts is how they tour—Iike a maimn-
land bus-and-truck operation. “We hire
tour buses, like a music band. and move
everything by bus on a nwo-week rour
says Peyton. “And we don't cater to the
civic clubs or hula halua.” It's not snob-
bery. just acclimatization of choice

The traveling gigs don't necessarily sup-
port newly released product. For many
Hawail acts, out-of-town work trips expand
their horizons, widen their international
appeal and clearly become husmen'’s holi-

Ho'aikane

days—a chance to experience a city or a
town or renew friendships, while picking
up a few bucks.

CUI TURAIL CONNECTION

Comedian Frank Delima, a Hoku
Award—winning artist specializing in paro-
dies and ethnic gags. has ventured 1o Las
Vegas (California Hotel)
and pockets of the \West
Coast (Los Angeles, San
Francisco, Seatrle) in
recent years. “It’s hard to
open markers without
a connection,” says De-
Lima, who works with
his Na Kolohe combo

A kid trom Hawaii
helped me open up gigs
at the Holiday Inn in
Long Beach. It helps to
have a Hawaiian club in
the city you're visiting,
because they come, and
they bring their friends.”

Del.ima’s usual itiner-
ary includes a two-night
stand at the Calilomia Hotel, a bastion for
Hawaiian gamblers. His Calitornia appear-
ances in Torrance and San Francisco have,
in recent times, expanded to the Pacific
Northwest (Washington and Oregon).

Del Beazley

Tony Ruivivar, leader of the Society Of

Seven nightclub and recording act, agrees

Frank DeLlima

that out-of-town tieks depend on a market
thar includes folks who've seen them previ-
ously in Hawaii. “We now perform two
shows a year at Knotts Berry Farm and rhe
main showroom in Reno,” says Ruivivar.
And the band also journeys to
parts of Canada—Onutario,
Toronto, Vancouver—atiracting
Canadians tamiliar with their per
tormances {rom earlier Island
VISIS.

‘Sure, you rely on the malihini
(heweomer) who discovered you
in Waikiki,” said Leah Bemnstein of
the Mountain Apple Company.
which manages and records the
Brothers Cazimero, one of Hawaii's
top cultural draws. “But if there’s
enough fan support. it's worth
making a trip. When you go to
L.A., you draw the Hawaiians who miss
home and the music.

Several years ago, Robert and Roland
Cazimero, who are kingpins in the act,
played a sold-out gig at Carnegie Iall in
New York. Besides diehard fans who
planned vacations in New York to see “The
Caz,” the act drew homesick Islanders from
up and down the
East Coast

The Brothers, for-
merly at the Royal
Hawaiian lHortel, are
presently ensconcec
in a unique show
room-—the main
Hawailan Hall ot
Bishop Museum, a
historical ftacility
housing Island arti
facts. 1t’s all part of
the museum’s new
“cultural tourism™
program showcas-
ing “living history”
in the songs and
dances of The Caz
and their halau troupers.

The Caz, indeed, are cultural ambas-
sadors, who have journeyed to Japan for
sold-out concerts. The act also appeared on
the natnionally televised Miss America
Pageant the year after the tirst Miss Hawaii
became Miss America. [l

THE STATE OF MUSIC
Contiued from page 31

local artists,” notes Mathew Koenig, Tower
regional manager. “We simply take the
information out ot our computer. This
week, for example, our Top 3 sellers are
local.” A few months ago, Tower opened a
small rccord shop in the Waikiki
International Marketplace called the Hit
Hut. It carries only island albums and
Calers 1o toursts.

At least 100 to 200 dilferent labels and
six major distributors (Surfside, Mountain
Apple, Kona-Kai. Micro-
phone, Music Craft and
Olinda Road) compete lora
piecc of the marker. The
Mountain Apple Company,
formed in 1977 by Jon dc
Mello, is a major player in
Hawaii's recording busi
ness. It has its own publish
ing. [('s a major local dis-
uibutor (Big Boy Records
Punahele Productions,
Panini, Honey, Island Jam
and others) and label (tor
artists such as the Brothers
Cazimero, Rap Reipiinger,
Andy Bumatai, Henry Kapono. Brother
Noland and Israel Kamakawiwo'ole)

“He's the closest thing to Hawaiian roy-
alty,” says producer and Mountain
Apple CEO Jon de Mello, of “Iz"
Kamakawiwo'ole. The uke-playing “gentle
giant” gets “an overwhelming response
from around the planet, and his latest
release, ‘E Ala E," is No. 1 in Hawaii

Mountain Apple president leah
Bernstein says. “Most of our mainland dis-
tribution 1s done through direct contact
with record stores and chains.” She notes
that Mountain Apple not only offers distri
bution, but can also help administer a
label.

Like Mountain Apple, Paradise Records

is part of a multi-sided business that
includes publishing (Niniko Publishing)
and concert promotion (through Tom
Moitatt Praductions). Molfatt, who began
promotng in the late 1950s, established
Paradise Records in 1978 with what
became the biggesr-selling Hawaiian
album ever: Keola and Kapono Beamer's

Honolulu City Lights.” Says Mottatt, “I
any album from Hawaii deserves a gold
record, ‘Henolutu City Lights™ does

“The nice thing zbcut being in the
promotion business is that we can offer
acts concert exposure,” adds Motlatt

Israel Kamakawiwo'ole

“Whenever possible, I'll use one of our acts
for live shows here, on the mainland or in
NV ads

Besides the Beamers, Paradise’s catalog
(and its sister label Blue Water) have about
35 titles, with such major artists as Cecilio
& Kapong, Loyal Gamer, Kalapana, The
Krush and Marlene Sai. Surfside 15 its dis-
tributer fer Hawaii and Guam: its own
Shell Distribution moves product on the
mamland.

ALL IN THE FAMILY
Hula Records, owned by the McDiarmid
tamily, was incorporated in 1961 {though
one might find old recordings from as far
Continued on page 37

THE COCONUT GROVE RECORDING COMPANY

IS NOW A

CGRC

1S PLEASED TO ANN

NE

VAILABLE EXCLUSIVELY THROUGH
THE REP COMPANY

%__L_IN HAWAIL, CONTACT TERRI WEAVER (PH) 808-734-5318 (HQ.) BOO-547-7715
AR FOR MORE INFORMATION: CGRC 1-BOO-55-GROVE

OUNCE

 SONY

MDIS

SASA:
O

PRODUCTIONS
HONOLULU

PROUDQ BE A PART OF HAWAII'S MUSIC | NLBWSTRV

Py pr Meaet Feligmos

HO‘Aﬁ.KANE
: w;o

Ni#o Mano Rzcoftbs

FAL $% CRACK?2?

PLATINUM Pa<iFic RECOFDS

Hi Towns RECORDS

OFFERING COMPLETE FULL SERVICEFACILITIES:
EDITING AND MANUFACTURING. LaYOUT AND DESIGN. COMPACT DISC,
CASSETTZ, LASER DISC, VHS AND MINI PISC MANUFACTURING.

Sony Music Productions
960 Mapunapuna St., Honolulwu, Hawaii 96819
808 + 837 » 7325 Fax 808+ 837 » 73€5

A division of Seny Hawaii Company + A service of Sany Music Operations U.S
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DISTRIBUTORS

Absolute Fiction
Almost Famous
Bac N Thyme
Mel Cabang
Circadian Rythyms
Condition 4
Cool Breeze
Daniel Rae Costello
Janah Cummings
The Dames
Dread Ashanti
Marty Dread
Dubb Verzion
Danny Estocado
Kupuna Ford
Amy Gilliom
Hzpa

HawaiéReggae International

Herban Joint
Heritag2 Band
Hokec Mau
Homegrown Band
Honglulu
Human Toyz
Island Band
Warren sohnson
K.K.Kam:naka
Nate Kanae
Titus Kinimaka
Ron Kuala'au
Margo
Velodious Thunk

Jack Killer & The Beat Klub

Richarc Natto
New Generation
Nightwing
Pagan Babies
Phase VI
Jeff Rasmussen
Saga
Simplcity
SKI-103
Sistah Sistah
Spixe
Spiny Norman
Sundance
The Tantra Monsters
3 Scoops of Aloha
Toma | Natto
Tropical Wine
2 tocal Boyz
Patricia ‘Natson

IRD

iian Music into the Future!

FALSE CPACK???

Bu La’‘ia
"False Crack??"

. .:::;:., 4
X Ly O)NCe

[1e1ans Clazsics \/;T. 3

DRIFTING aWAY "
Fun ol Poe

HUGS =P ISSES”

SITTLE THINGS VIV DO~
Vana brvins & ol Qi

Hana Hou
"Love Songs"

DITA
'Anything Goes"

|.> R Love
Annette
"All fcr Love"

AMAWN ameri

Bruddah Waltah
"Take My Lovin’"

"Ukumehame”

--------

ABNETTE
ISTAHSISTAN

WEWY GENERA TION

i * S0P OF ALoRA
2 .M\nuu_m.\\‘o

’ #!’da‘“\'- DAND

»

I57AND COURETOR SillES

Hana Hou
"Island Classics"

Kimo Kahoano

"Aloha Friday"

710-B Kakoi Street Honolulu, Hl 96819 808-837-7800 FAX 808-837-7703
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Music ‘
for
Hawai‘i
iS more
than
steel
quitar
and
“Hawai'i
Calls”

Musical groups from
Hawai‘i today
embrace slack key
guitar, folk, rock,
reggae and jazz
stylings. Listen to these
Na Hokd Hanohano
award-winning
groups*:

'
|

Keola & Kapono Beaméer
Cecilio & Kapono

Ho'‘okena

HANVAIL

HOKU ‘95:
THE NOMINEES ARE

The following are nominees for the 1995 Na
Hoku Hanohano Awards, to be held May 9 in
Honolulu.

FEMALE VOCALIST

TERESA BRIGHT, “Painted Tradition”
{Pumehana Records)

NOHELANI CYPRIANO, “What's Going On”
(Island Jam Records}

ILONA IRVINE, “Pretty Sugar Pie” (Rose
Records)

GENOA KEAWE, "Hula Hou" {U'ilani
Productions)

JOANIE KOMATSU, "Without
Tears/Waimaka'ole” (Little Pine Productions)

MALE VOCALIST

SONNY CHILLINGWORTH, “Sonny Solo”
{Dancing Cat Records}

KAIPO HALE, "My Thoughts My Music My
Time"” (Kaiponohea Productions)

GARY HALEAMAU, "Kaleimomi” {Pua Records)

DENNIS PAVAQ, “All Hawai'i Stand Together”
{Poki Records)

KEALI'I REICHEL, "Kawaipunahele” {Punahele
Records)

GROUP

KAPONO BEAMER. & DAVE JENKINS, “Cruisin’
On Hawaiian Time" (Luster Bros. Records)

BROTHER NOLAND & TONY CONJUGACION,
“Ku2" (Tiki Talk Records)

HAWAIIAN STYLE BAND, “Rhythm Of The
Ocean” (Top Flight Records)

KA'AU CRATER BOYS, “On Fire!"” {Roy Sakuma
Productions)

MAKAHA SONS, “Ke Alaula” {Poki Records)

MOST PROMISING ARTIST(S)

FIJ1, “Evolution” (Platinum Pacific)

5:05, “Stay Awake” {Flyin’ Hawaiian
Productions)

KANILE’A COLLECTION, “ Nahenahe” (The Kai
O Mokulua Co.)

KO'OLAU, “Ko'olau” {(Ko'olau Productions)

KEALI'l REICHEL, “Kawaipunahele” {Punahele
Records}

ANTHOLOGY

BEST OF KAHAUANU LAKE TRIO, VOL. Il
KE PO'OKELA, Kahauanu Lake Trio (Hula Rec-
ords), Donald P. “Flip” McDiarmid ll, producer

BEST OF PALANI VAUGHAN, Vol. 2, Palani
Vaughan (Nakahili Productions), Nakahili
Productions, producer

CLASSIC COMPOSITIONS BY KENNETH
MAKUAKANE, Various Artists (Pua Records),
Kenneth Makuakane, producer

LEI POINA'OLE: THE BEST OF GARY
HALEAMALU, Gary Haleamau (Liko Records),
John Keoni Fujitani, producer

THE COLLECTION, Tony Conjugacion {Aloha
Records), Tony Conjugacion, producer

POPULAR HAWAIIAN ALBUM

ALL HAWAI'l STAND TOGETHER, Dennis
Pavao (Poki Records)

KAWAIPUNAHELE, Keali'i Reichel (Punahele
Records)

KE ALAULA, Makaha Sons {Poki Records)

PAINTED TRADITION, Teresa Bright
{Pumehana Records)

SONNY SOLO, Sonny Chillingworth {Dancing
Cat Records)

ISLAND CONTEMPORARY ALBUM

IRON MANGO, Peter Moon Band (Kanikapila
Records)

KU2, Brother Noland & Tony Conjugacion (Tiki
Talk Records)

MOKULUA, Pandanus Club (Pua Records)

RHYTHM OF THE OCEAN, Hawaiian Style Band
{Top Flight Records)

WOODEN BOAT, Keola Beamer (Dancing Cat
Records)

CONTEMPORARY ALBUM

CRUISIN' ON HAWAIIAN TIME, Kapono Beamer
& Dave Jenkins (Luster Bros. Records)

EVOLUTION, Fiji (Platinum Pacific)

ON FIRE!, Ka'au Crater Boys (Roy Sakuma
Productions)

STAY AWAKE, 5:05 (Flyin' Hawaiian
Productions)

WHAT'S GOING ON, Nohetani Cypriano {Island
Jam Records)

INSTRUMENTAL

AUHELE, John Keawe (Homestead
Productions)

DEJA VU, Ohta-San (M & H Hawai‘i}

LED LIVE—SOLO, Ledward Kaapana {Dancing
Cat Records)

PUNAHELE, Ray Kane {Dancing Cat Records)

6 & 12 STRING SLACK KEY, Cyril Pahinui
(Dancing Cat Records)

COMEDY ALBUM

HOME IN DA HOUSING, 2 Local Boyz {Tropical
Jam Productions)

STAND UP COMIC 198421994, Andy Bumatai
{KDE Records)

I LIKE SING FOR YOU?, Mel Cabang {Bolohead
Productions)

RELIGIOUS ALBUM

REACH INTO FOREVER, Mark Souza Band
{Antioch Ministries)

REACH OUT TO JESUS, David Medeiros Jr.
And Daniel Siangco (One Heart One Soul)

SAVED, Malani Bilyeu (BBBCIC)

SON CRAZY, Darryl Castillo & Challenge {Island
Spring)

WE ARE A VOICE, Word Of Life Christian
Center (Word Of Life Christian Center)

SINGLE

FRIENDS, Na Leo Pilimehana (Mix Blend
Records)

HE PUA WEHIWA, Mililani (Mix Blend Records)

IMAGINE, Nohelani Cypriano {Island Jam
Records)

DON HO SHUFFLE/MAUI SMILES, Nathan
Aweau {Hula Records)

RAINY NIGHT IN HONOLULU, Nohelani
Cypriano {Island Jam Records}

SONG

E HO'I I KA PILI, by Keali'i Reiche!l (Punahele
Records)

KAUANOEANUHEA, by Keali'i Reichel
(Punahele Records)

KAWAIPUNAHELE, by Keali'i Reichel (Punahele
Records)

KE ALAULA, by William Panui and Louis
Kauakahi (Poki Records}

OPIHI MAN, by Craig Kamahele (Roy Sakuma
Productions)

ALBUM
ALL HAWAI'I STAND TOGETHER, Dennis

Pavao {Poki Records), Kata Maduli, producer

KAWAIPUNAHELE, Keali'i Reichel {Punahele
Records), Keali'i Reichel and Fred Krauss,
producers

KE ALAULA, Makaha Sons (Poki Records}, Kata
Maduli, producer

ON FIRE!, Ka'au Crater Boys (Roy Sakuma
Productions), Roy Sakuma, producer

SONNY SOLO, Sonny Chillingworth {Dancing
Cat Records), George Winston, producer

GRAPHICS (ALBUM COVER DESIGN)

ELAINE IWAMASA AND NEAL IZUMI, “Ke
Alaula,” Makaha Sons (Poki Records)

ELAINE IWAMASA AND NEAL IZUMI, “Painted
Tradition,” Teresa Bright {Pumehana
Records)

DAVID KANAYA AND RANDY JAY BRAUN
“Lokomaika’i—The Aloha Festivals,” Various
Artists {Royal Hawaiian Shopping Center)

MITCH McEWEN, “Rhythm Of The Ocean,”
Hawaiian Style Band (Top Flight Records)

GIANMARCO TSUKANO AND RUDOLPH
HELDER, “On Fire!,” Ka'au Crater Boys {Roy
Sakuma Productions)

ENGINEERING

MILAN BERTOSA, DAVE TUCCIARONE, TIM
NELSON AND MIKE GRANDE, “Rhythm Of
The Ocean,” Hawaiian Style Band (Top Flight
Records)

RICK ASHER KEEFER AND GAYLORD HOLO-
MALIA, "Ku2,” Brother Noland and Tony
Conjugacion {Tiki Talk Records)

JIM LINKNER AND D.J. PRATT, “Ke Alaula,”
Makaha Sons (Poki Records)

CHARLEY LUKA, “Nahenahe,” Kanile'a
Collection” (The Kai O Mokulua Co.)

DAVE TUCCIARONE, “Future Frontiers,”
Kapena (KDE Records)

LINER NOTES

NONA BEAMER, “Wooden Boat,” Keola
Beamer {Dancing Cat Records)

TERESA BRIGHT, FRANK K. HEWETT AND
KATA MADULI, “Painted Tradition,” Teresa
Bright (Pumehana Records)

LOUIS MOON KAUAKAHI, “Ke Alaula,” Makaha
Sons (Poki Records)

JOANIE KOMATSU, “Without
Tears/Waimaka'ole,” Joanie Komatsu (Little
Pine Productions)

FRED KRAUSS, “Kawaipunahele,” Keali'i
Reichel {Punahele Records)

The Krush
The Peter Moon Band
The Pandanus Club
e Brothers Cazimero
Hapa
Kapena
The Makaha Sons

Olomana

Call the Hawai‘i
Academy of
Recording Arts at
(808) 235-9424 and
we'll send you a FREE
sampler of some of
Hawai‘i’s top recording
acts. But hurry, this is a
limited offer.

*groups who have won album of the year
or group of the year awards.

Michael Paulo “Save The
Children” Saxophonist Michael
Paulo bridges the gap between Jazz
and Contemporary music. “Save The
Children” paints a colorful backdrop
of passion and culture while reflecting

Where do the best contemporary jazz artists in the world come from?
Hawaii, that’s where. And Noteworthy Records brings them to you.

Boy Katindig “Boy Katindig”
Keyboardist Boy Katindig stirs up ]
some of the tastiest jazz I
instrumental music in ages, in styles {
ranging from jazz to R&B/funk to |
spicy Latin grooves.

Also available from Noteworthy Records...

Michael White **So Far Away™
Drummer Michael White's U.S. debut is a
spirited, all-star contemporary instrumental
coming out party, featuring the genre’s top
players and heralding the latest and most
exciting phase yet of White's career.

Bill LaBounty “The Right Direction”
Top notch singer/songwriter emerges with
a smooth, thought-provoking batch of

contemporary hits. The tunes on“The Right
Direction” reflect LaBounty's penchant for
exploring matters of the heart. Featuring

Robbie Dupree, Larry Cariton and Tata Vega.

recent thoughts and perceptions in
life and global affairs.

Seawind “Remember”’
Seawind’s CD debut features over
70 minutes of music from their late
seventies self-titied debut and its i
follow-up “Window of a Child” as 1‘
well as 5 previously unreleased i
tracks.

Pauline Wilson “Intuition” A
collection of both romantic and
inspirational themes, “Intuition”
showcases Seawind vocalist
Pauline Wilson'’s phenomenal
talent, distinctive character and
musical vision. Featuring a stirring
re-make of the Seawind classic
“Follow Your Road.”

New Noteworthy releases coming soon from...
Steve Allee
Brian Simpson
Michael Paulo
Michael White

NOTEWORTHY

R€COARDS

NAIRD I

MUSIC DISTHBUTION

Kalapana “Greatest Hits” This
-release chronicles the career of one
-of Hawaii's long-standing entertain-
~ment fixtures, featuring Kalapana's
own brand of pop jazz. Michael Paulo
got his start in this classic Hawaiian

Bangkak Blue “Siamese Twins”
. Beautifully composed, arranged and
recorded, “Siamese Twins” was
inspired by old Thai & Cambodian
folk and classical songs and is
combined with Jazz/New Age

K XN L A P AN XA

i

FOR MORE INFORMATION CONTACT:

' arm\ng:am\en.ts. ) jazz band. Noteworthy Records
) : 25825 104th Avenue S.E. #258
S o Kent, Washington 98031
. L i 7 5 1-800-449-8955
e = s o ) o # i i

©1994 Noteworthy fecords

oot} % 5 - Sl _
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THE STATE OF MUSIC
Continued from puge 3+

back as the 1940s on Hula, especially the
Hawaii Calls” series). Kona-Kai Dis
triburion, also owned by the McDiarmid
family, has been in existence since the late
50s. lts artists include Gabby Pahinui, |

very Team Needs An m
<

Since 1991, MVP MUSIC has worked with Pacific Rim music retailers like
Sam Goody, Tower Records, Musicland, Borders Books & Music, Tempo
Music (formerty JR’s), Hungry Ear Records, Woolworth’s and other local small
music outlets.

Serving over 150 retail outlets in Hawaii, American Samoa, Guam and

Keola Beamer

Danny Keleikini, Auntie Edith Nanakaole,
Genoa Keawe, Peter Moon and the Sunday
Manoa. “Hula has 100-plus nitles,” says
Flip McDiarmid. “It emphasizes traditional
and coniemporary Hawaiian music. In fact,
the ‘Hawaii Calls’ scries is still the top-scll-
ing title in Waikiki.

Tropical Music, Inc., the parent company
of Poki, Pumehana and Discos Tropical
Records, was started in 1974 by veteran
record producer Bill Murata. The corpora-
tion is held by a number of individuals,
including president Lea A. Uehara and
Winitred Kurokawa (owner ol Music Cralt
Distributors, which handles its produc).
“The major acts on Poki and Pumehana,
such as Makaha Sons, Dennis Pavao,
Teresa Bright, Del Beazley, Ohta-san and
Frank Hewet1, tend 10 focus on traditional
lHawaiian music,” explains Uehara. “Our
more contemporary acts are on Discos

Tropical * According t0 Uehara, distribu- transportation, hotel accommodations, venues, up ra{) to enlighten
tion of the company’s product is pnmarily . .
within Hawaii. “We are actively sceking StaglIIg and Securlty. people abOut the

mainland distribution through chain stores
and other distributors,” she adds.

Kahale Music, distributed by Mi
crophone Music, was siarted in 1988 by
John Kahale Chang. Its 27-title catalog
includes such artists as Ledward Kaapana
& 1 Kona, Na Waiho'Olu’U O Ke Anuenue
and Brothers And Sisters. Though Chang
does sell 10 the mainland, he says, “We
really rarget Hawaii, as far as marketing is
concerned. 1f someone on the mainland

Continued on puge 40

Who says you can’'t mix
husiness and pleasure?

Especially when you mix them in paradise! MVP
MUSIC offers the very best in air and ground

MVP MUSIC also coordinates radio interviews,
special appearances, and autograph sessions at
major music retail outlets.

With some of the world’s greatest scenery and
recreation, and top notch recording facilities,
business will be pleasure! And, when in Hawaii,
all guests of MYP MUSIC are transported by
Rocky’s Limousine Service and stay at the beau-

Japan, MVP MUSIC offers the most co [prehensive music marketing net-
work on the US. mainland and Asia

record labels. MVP MUSIC is the exclusive agent in Hawaii and the Pacific
Rim for over 15,000 titles with City Hall Records.

© MVP MUSIC features its patented Point of Sale Plexi-Case Displayer, putting
our clients in the very best position at over 100 retail outlets. An
MUSIC uses its extensive media contacts for airplay and product exposure.

or local artists and independent

MVP

MVP MUSIC proudly presents the debut CD
from Hawaii‘s very own SUDDEN RUSH and

their combination of hip-hop, dance hall, R&B,
chants and straight-

history and culture
of the Kingdom of
Hawai’i - instilling a
positive message to
today’s youth, and
paying respect to
their ancestors and
kapuna.

Featuring the Hawaiian Superman Bl Ea;ia

B ] ) For product info in Hawaii and the Pacific, contact David Kane or
S 3 tful Ala Moana Hotel Roy Suetomi at USA (808) 239-8888.
|L0|f(|ES Many Mahalos to EMI recording artist Rappin’ 4-Tay On the U.S. mainland, contact your Ioczg Cith/ H|a}g Records
. . ) representative or John Goldfield at City Hall Records,
HONO LULU for their great performance at Spring Jamm 95! USA (415) 457-8080 - Fax USA (415) 457-0780
Repliclassic Vintage
PAloha Shlr‘ts 5

Call for
A\E/aall gl lty

“Fast, Friendly, Marketwise”

[YA7d MUSIC

ENTERTAINMENT

\14d MUSIC|

DISTRIBUTION

For more information, call or fax:

USA [©) 808-239-8888

Mail Promo Kit or Catalog to: MVP MUSIC, 47-388 Hui Iwa Street, #14, Kaneohe, Hawaii 96744 USA

800 TMANGO7
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Al
The Islands” Shores Attract Music
Stores

BY DON JEFFREY

|, ’u.siL retailers in Hawail say that
although business costs are
l t greater than on the mainland,
sales volumes can be higher and
competition is not as intense as in the other
states. But that may change, as several hig
chamns devise plans to open superstores
there.

Dan Conerta, VP of marketing lor 79-
store Borders Books & Music, says the
company will open its third store in
Hawaii-—in downtown Honolulu—this
summer lts second !Hawaiian store opened
in February, the lirst in 1993, At present
there are “no additional plans” to open
another, he adds. Although many retailers
maintain that people go to Borders 10 buy
books not recordings, Coneria asserts that
music is “a significant portion™ of the com
pany’s business.

At press time, another big booksrore

chain, Bames & Noble, was planning to
have opencd a store in Honolulu. Lisa
Herling, VP ol corporaic communications,
says the outlet will have 50,000 music
tiles, which 1s abour average for one of the
chain’s supersiores. “We anticipate a strong
market there,” she says.

Brian Regan, spokesman lor Virgin Retail
Group, which does not have stores in the
islands yet, says, “We'rc looking at I awaii
very closely. 1t's a very vibrant retail marker.
We will definitely be looking 1o enter the
Hawaiian marketplace.” He
esrimates that move could
occur “within a couple of
years.”

And Gerald Weber, presi
denr of 562-store Blockbuster
Music, says, “\We have no mu-
sic stores there. But it's
absolutely part of our long
range plan.”

THE CHAIN GANG

In number of current stores
the biggest chain in Hawaii is
Tempo Music, with 16 mall
outlets. In recent months
Fempo acquited the asseis of bankrupt
J&R's Music Shops of Hawaii and is in the
process of changing the stores to Tempo.
There will be 12 Tempo outlers, three
Jelly’s Comics And Books and onc House
Of Music. Bob Jordano, direcior of market-
ing for Tempo’s tawaiian stores, says,
“We're the only major chain on all the
major islands.”

The biggest supersiore in Hawaii is Tower
Records, which has been there tor at least
12 years. It is estimated that 12% ol the

rerailer’s business comes from Hawaii
Tower has four music stores and one video
store there. Bur executives say there are no
immediate plans to open another ourler.

“It’s a terrific market,” says Borders’
Conetia. He says his hrst store in Hawalii is
one ol the highest-volume units in the
enrirc chain. “[Hawau's] not as different as
people think i1 is. Retailers tend 10 go 1o
Hawaii and think of it as having torally spe-
cial needs. That's not the case.”

The biggest ditlerence in music between
the Borders siores in tHawaii and on the
mainland, according 1o Conelta, 1s “the
assorument, as far as titles.” He says local
tastes play a big part in the product mix
there, and 1he local music is displayed in
the section called “Hawaiiana.

Mathew Koenig, Tower’s regional manag-

Tower Records

er, Hawaiian Islands, says he has noticed
one thing about the Hawairan music scene
that is diflerent from the mainland: “The
people, the artists, the way they support
cach other.” tle says the artists attend one
another’s shows, creating a community ol
musicians that may not exist in highly com-
petitive cities like New York.

Koenig says 1t is essential for retailers to
support local music; he estimates that 12%
10 13% of his business is tlawaiian music.
Indicative of Tower's commitment 10 the

local scene, only Hawaiian product is dis-
played in the siore’s windows

COSTS OF LIVING

Bui ¢veryone agrees thar at least some
prices are higher in Hawaii than in other
panis of the U.S. “Everything’s higher-
rent, clecticity,” says Koenig. But not prod
uct. “We get it overnight. And we refuse to
pay height.”

Despite Tugher costs, Koenig says 1ower
maimntains the same pricing as on the main-
land, which means the retailer has 10 make
up tor the increased costs through higher
volume

Coneita says inflated expenses show up
“predommantly in freight: ro get the prod-
uct on the islands is so much higher.” With
stores n such major—and expensive
cities—as San Francisco, Los Angeles,
Chicago and Anchorage, Borders is “already
dealing with high rent,” notes Conetra. “[In
I tawaii| lcases are the same as a major city.

Weber, whose Blockbusrer chain is sizing
up the marker tor possible growth, says,
‘It's an expensive marker; the cost of oper
ations is very high. It’s essential 1o have the
right real estate.

Labor, however, does not scem 10 be a
costly or ditticult issue for Hawaiian music
retailers,

Jordano says the cosi of labor is no high-
erin Hawaii than in other places. in fact, he
says, “It's surprisingly low.” Many store
workers live with their tamilies, he says,
which reduccs their cost of living.

Koenig says Tower does not have trouble
linding people 10 work in his stores. And he
praiscs his emplayees’ “aloha spuit,” which
1s somelimes rare n mainland siores. “[In
Hawaii] they say ‘hi’ to you and ‘thank
you, " he says.

Another chain rthat operates in Hawaii is
Musicland, which has eight Sam Goody,
Musicland and Suncoast mall outlets there
The Minneapolis-bascd company declined
comment. i

anne
fin

Exposure Oppartunities For Local
Artists

BY JEFF NICOLRY

awaii is known worldwide as
a mecca for all varietics ol
surlers—big-wave niders, small
wave shredders, windsurters
bodyboarders, erc. Over the past tew
years, it's alsa become a great place tor
channel surfers 10 check out the best in

= =%

The Hawaiian Style Band

contemporary and traditional Hawaiian
music on television.

I ocal programming ranges from “MTV
Unplugged™style shows to a music-ori-
ented game show that reflects the mynad

e

o . N
The provocative

- the remarkable songs,

i
s

VOIl

-

the prolific recording artist . . .

O

N O

released solo album

K A P

is back with his first internationally

' DANCER : :

featuring the hit tracks

Travel My Love

RIVER _
NORTH Matter of Time
| Will Always Remember
In Stores
May 16th Produced by Joe Thomas »
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SPOTLIGHT ON LOCALS

Ver, te { 1-NIOUSE

far T~

1s 48

co fin
ished audio product with stereo quality
on par with albums the studio produces
for local artists

Over at the CBS affiliate, KGMB airs
] SIC Al
terly basis. Unlike his counterpa
-0
:: 1t
Li¢
tfrom
Often. the ar -
na not
S 1
ine t dici

0Ol H watlan musiclans have shared thelr
craft with family and friends. Although the
show typ cally showcases at least two local

acl Lsian: 1earts  sometme

ona smgle artist or group of special merit
Like Ainsworth, Sorensen reports no diffi
culty in booking acts for the shov

EVERYONE'S A STAR
The same holds true for the producers ol
henomenon called
L niere, 1

the oul cally pro
ik

HEY! THERE ARE
ROCK BANDS IN
HAWAIT!

and Honolulus own

%)

zero-sum
RECORDS

home of

TONEIDEAF,
IMEENS

Hopes to bring more of
them to you real soon!

FOR MORE INFO, WRITE TO:

Zero-Sum Records
P.O. Box 1651
Pearl City, HI 967382

or e-mail: TDT @aloha.com
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THE UKE IS BACK!

30 Ukulele Favorites and 12 Original Songs

Jim’s Dog Has Fleas
(Compact Disc)

12 original songs
for the Uke.

Available from:

Old Fogey Distributing @
Call: (517) 372-7888 <N

Fax: (517) 372-5155 !

Jumpin’ Jim’s
Ukulele Favorites
(Songbook)

30 classic songs
arranged for the Uke.

Available from:
Hal Leonard Corporation
Call: (800) 221-2774

For further information, write:
Jim Beloff
Flea Market Music, Inc.
Box 1127, Studio City, CA 91614

H/\\Q/\II

|

Sonny Chillingworth

THE STATE OF MUSIC
Continued from page 37

wants our product, Tower often will have it
or people can call us at the phone number
on each album. With Brothers And Sisters,
we are actively seeking mainland distribu-
tion because we feel their contemporary
Christian music would have a market
there.

At leasi half of Hawaiian album releases
are first-time efforts on (often numerically
menikered) labels that only exist for that
album. Most of them have to consider attil-
iating with a local distributor, as the non-
contiguous nature of the state makes the
dissemination of product by one person
nearly impossible. A good example of this
pracess is Nightwing’s 1988 eponymous
album, which ultimately fell victim to the
bankruptcy of a label that bought its mas-
ter. It was rereleased two months ago
under the new Fly By Night Music label
which group leader Timmy Pajimola also

| owns, and is distributed by Olinda Road

I tried shopping for
labels but found them pri
marily interested in a sure
thing; they weren’t inclined
to take risks,” says Pa
jimola. “I really don't think
it's as hard to go with your
own label as some people
say. You get to concentrate
on the music, project yous
own style and have more
control of the money

TAKING UP THE SLACK KEY

Nearly everyone in Hawaii’s music indus-
try finds it difficult to adequately praise
George Winston for his slack-key guitar
series on the BMG-distributed, Windham
Hill-marketed Dancing Cat label. Slack-key
is a special style of playing in which some
of the strings are loosened from standard
tuning. Until Winston showcased it, that

Teresa Bright

Henry Kapono

style of playing existed only in the islands.

“As far as I'm concerned, [the Dancing
Cat series] is the biggest and bes! thing
that’s happened to Hawaiian music this
past year,” says Mike kelly, general manag-
er of Hawaiian music radio station KCCN

Al Yoshicka, record manager at Harry's
Music (Hawaii’s oldest record store}, sum
marizes a long list of accolades offered by
artists, label owners and many outside the
business: “Everyone who’s met George
Winston has praised hum for his generosity
and genuine love for the legacy of Hawaii’s
music culture.

To date, Dancing Cat has released
albums by slack-key artists Ray Kane
(“Punahele”), the late Sormy Chillingworth
(“Sonny Sole™), Keola Beamer (“Wooden
Boat™), Ledward Kaapana (“Led Live
Solo™), Cyril Pahinui (“6 & 12 String Slack
Key Guitar™), Leonard Kwan (“Ke’ala’s
Mele™) and Ozzie Kotani {“Kani Ki Ho'alu
The Sound Of Slack Key”3. The label plans
five more releases before September,
ncluding a compilation, another ore from
Beamer and solo releases by Moses
Kahumoku, Barney Isaacs and George
Kuo. BB
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Songwriters & Publishers

ARTISTS & MUSIC

G. Schirmer Has Winning Formula
Gould Earns Publisher 17th Pulitzer

HBY IRV LICHTMAN

NEW YORK—At 81, Morton Gould
has his first Pulitzer Prize in music for
his work “Stringmusic,” but G.
Schirmer and Associated Music
Publishers, his music publisher, is
more familiar with the prestigious
award, having published 17 winners by
14 composers in the last 52 years. It is
also batting .500 in Pulitzers given over
the last 10 years.

With this track record, the publisher
has developed a formula for spreading
the good news and, of course, for
describing the sales potential of the
works in question.

“The Pulitzer is recognition from a
composer’s peers that both the winning
work and his or her body of repertoire
is of a stature that rewards repeated
hearing,” says Ed Matthew, G.
Schirmer/AMP promotion manager.

Of the 17 Pulitzer Prize-winning
pieces in the G. Schirmer/AMP cata-
log, seven are for orchestra, including
the Gould piece; four are chamber
works; three are operas; two are can-
tatas; and one is a film score, Virgil
Thomson’s “The Louisiana Story”
(1949).

G. Schirmer/AMP was the first pub-
lisher of a musical score to win a
Pulitzer, with William Schuman’s can-
tata “A Free Song” in 1943. Before
that year, there was no music category.

Other Pulitzer Prize-winning com-
posers published by the company are
Stephen Albert, John Harbison, Karel
Husa, Charles Ives, Leon Kirchner,

Musique Enterprises International

Mel Powell, Walter Piston, Gunther
Schuller, and, with two apiece, Samuel
Barber, Elliott Carter, and Gian Carlo
Menotti.

“Before a work wins the prize, the
premiere has to take place,” Matthew
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Copyright © 1994 by G. Schirmer, Inc.
(ASCAP), New York, NY. Reprinted
with permission.

says. In the case of Gould, the pre-
miere took place last year in
Washington, D.C., in a performance by
the National Symphony Orchestra
conducted by Mstislav Rostropovich,
the cellist to whom the 30-minute work
was dedicated.

Says Matthew, “We coordinate the
preparation of score and parts prior to
the premiere, then we promote the new
work, with the calendars that we and
our affiliates send out worldwide, as an
important upcoming event. We circu-
late scores to the press and performers,
with invitations to the performance
when possible. Qur office assists the
premiering organization with informa-
tion about the composer and work, and
we try to encourage promotion from
radio stations and record stores.”

Matthew says the premiere signals a

Owners Have Plans To Go Abroad

NEW YORK—If the name Musique
Enterprises International has a conti-
nental flavor, despite its ownership by
Americans Helene Blue and Roz Kern,
it’s because its owners are signaling an
eventual international reach. The new
company handles publishing, co-pub-
lishing, subpublishing, administration,
song plugging, producing, licensing, and
representation of masters.

“We want to be a worldwide organiza-
tion in five years,” says Blue. A veteran
music publishing figure, she was world-
wide GM of Paul McCartney’s MPL
Communications before she and Kern,
former director of business affairs for
Cema Special Markets, opened MEI
last December.

“We’re planning on offices in London,
Asia, and Europe,” says Blue, who con-
tinues to be a shareholder (since 1988) in
an Australian music publisher, Jewel
Music.

At the moment, MEI handles such
clients as MPL Communications,
Charles Strouse, Lee Adams, Hy Zaret,
the Ray Gilbert catalogs, Van McCoy
Musie, Kathy Sommer, Barry Harmon,
Amy Powers, Christopher Berg, Frank
Evans, J-M Dorthan, and the estates of
Pablo Casals and Arthur Siegel.

“Since Roz and I have backgrounds in
performance—having worked in opera,
music theater, and cabaret—our under-

standing of a good lyrie, a strong musical

. hook, and the ability to cast songs for

feature films and TV is, in our view,
clearly defined,” says Blue.

The company is planning production
of albums featuring songs they repre-
sent, projects that the partners feel are
a good fit for an operation in which Kern
also has a background—special markets
and premiums. IRV LICHTMAN

plan to put the promotion department
on the road. At the premiere itself, the
publisher takes part in promotion/con-
gratulation meetings with those
involved in the premiere. The latter
include the composer, performers,
those who commissioned the work, and
administrators.

After the premiere takes place,
Matthew’s staff circulates additional
reading material to performers and
artistic administrators with reviews
and a sheet of the “nuts and bolts” spec-
ifications of the piece (i.e., duration,
orchestration, description). Sheets like
these are also enclosed with all outgo-
ing rental orders from the publisher’s
library. Reviews are highlighted in the
publisher’s monthly newsletter, and
the work is added to all work lists,
which include biographies, catalogs,
and databases. The piece is promoted
in calls from Matthew’s staff and in
meetings with music programmers and
through ads in trade magazines.

“Beyond the obvious press release
and rewriting of biographies and
brochures after a Pulitzer, or other
major recognition, more examination
scores are sent out,” says Matthew.
“With the prize, we now have a hook
for performers to not only take anoth-
er look at the winning composition but
the composer’s other works as well—in
Morton Gould’s case, it's a repertoire
covering all genres except opera. The
award is used to spur recordings [not
assigned as of press time].

“If the work is not yet in print—
meaning that it is available only in rental
or in manuscript—we accelerate the
schedule of editing, engraving, proof-
reading, and printing that puts music
into the hands of the music purchaser.”
The printing process reflects great
strides made in this area in the last
decade. “With our state-of-the-art com-
puter engraving, almost every score we
provide for a premiere is no longer in the
composer’s handwriting but in a com-
puter-engraved edition,” says Matthew.

Matthew says a consumer publica-
tion of the Gould piece is expected by
June to coincide with the annual meet-
ing of the American Symphony
Orchestra League. It will carry a list
price of between $20 and $30.

—

Globai Hip-Hopping. Prodigy and Havoc, known as the hit hip-hop act Mobb Deep,

have signed a worldwide co-publishing arrangement with BMG Songs. Their new
Loud/RCA album, “The Infamous,” released April 25, foliows their latest hit single,
“Shook Ones Part I.” Shown seated at the publisher's New York headquarters, from
left, are Stanley Schneider, BMG Music VP of legal and business affairs; Havoc and
Prodigy; and Jack Rannells, Mobb Deep attormey. Shown standing, from left, are
Sandra Bynum, Mobb Deep co-manager; Derrick Thompson, BMG Music creative
manager of urban music; and Tami Cobb, co-manager of the duo.

NO.T SONG CREDITS
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HOT R&B SINGLES
THIS IS HOW WE DO IT + Montell Jordan, Oji Pierce, R. Walters * Mo’ Swang/ASCAP,
Oji’'s/BMI, Def American/BMI

HOT COUNTRY SINGLES & TRACKS
| CAN LOVE YOU LIKE THAT - Steve Diamond, Maribeth Derry Jennifer Kimbalt «
Diamond Cuts/BMI, Wonderland/BMI, Criterion/ASCAP, Second Wave/ASCAP, Full
Keel/ASCAP, Friends And Angels/)\SCAP

HOT R&B SINGLES
THIS IS HOW WE DO IT * Montell Jordan, Oji Pierce, R. Walters * Mo’ Swang/ASCAP,
Oji’'s/BMI, Def American/BMI

HOT RAP SINGLES
DEAR MAMA -« 2PAC, TuFac Shakur, Tony Pizarro + Joshua's Dream/BMI, Interscope

Pearl/BMI, Warner-Tamerlane,/BMI,

e Underground Connection/ASCAP

LATIN 50
FOTOS Y RECUERDOS (BACK ON THE CHAIN GANG) * Chrissie Hynde * EMI
April/ASCAP

Regarding Song Royalties,
Writers Deserve A Raise

D OESN'T THE WRITER
RATE? Songwriter/producer John
Tiven says history and inflation are
compelling reasons why songwrit-
ers deserve a higher mechanical
royalty. The issue will be debated
soon, as Congress must grapple
with the end, beginning in 1998, of
the current system, which has a
payment schedule based on the
Consumer Price Index and fixed
every two years.

“In 1909, you could get candy for
a penny, and for 3 cents you mail a
letter. And a songwriter and pub-
lisher would split 2 cents as the
mechanical rate for a song royalty,”
Tiven says.

“Far be it for me to put the guilt
on record com-

HOW ABOUT THESE? Burton
Lane’s membership in the Song-
writers Hall of Fame would have
been assured by his co-authorship
(with lyricist E.Y. Harburg) of the
songs for 1947's “Finian’s Rainbow”
and 1964’s “On A Clear Day You
Can See Forever” (lyrics by Alan
Jay Lerner). Songs from “Finian’s”
dominated the second act of the
tribute to Lane in the Lyric &
Lyricist series at New York’s 92nd
Street Y April 9 and 10. Featured *
was a goodly sampling of his work,
along with Lane’s own presence as
performer and narrator.
Of course, Lane is associated with
dozens of wonderful songs, starting
with his first hit,

panies for 80
years of under-
payment, but it
seems that 6.6
cents for a song
royalty is total-
ly out of whack

| Wordse-Music| -
ekl

1933’s “Every-
thing I Have Is
Yours” (lyrics
Harold
Adamson), one
of many he
wrote for film

with both the
worth of a song
and with what
simple inflation should have done to
the rate. Not to mention that the 6.6
cents gets whittled down to 5 with
the three-quarter [controlled com-
position] rate, and with the stan-
dard 10-song cap, the writer and
publisher are lucky to come out with
2 cents apiece.

“No one seems to realize the dam-
age this does to the music being
made, but consider that most
record contracts contain restrie-
tions that create a negative incen-
tive to include outside songs (even if
they’re the best songs available)
and to use more than 10 songs. It's
no wonder that most records end up
in the dumper and most artists are
unrecouped!

“When consumers started to
favor CDs as opposed to vinyl and
cassettes, all of a sudden record
companies had a product they could
sell for $15 instead of $10. Royalties
to artists reflected this raise, but
the songwriter failed to share in the
booty. Most foreign countries base
their song royalties on the dealer
cost of the albums, giving between
9% and 10% of the published dealer
price to the writer/publisher.
Perhaps it’s time for America to fol-
low suit, but who will lead the
charge?”

by Irv Lichtman

musicals, in-
cluding the
endearing
“How About You?” (Iyric by Ralph
Freed), surely the best catalog of sim-
ple pleasures shared by two young
folks ever written. Lane, now 83, has
had other great lyric writers, includ-
ing Frank Loesser and Ira
Gershwin. Among the treasures
from those collaborations were his
late-'30s film songs with Loesser, the
swinging “I Hear Music” and “The
Lady’s In Love With You.” A pre-
“Finian’s” collaboration with
Harburg included the lovely “A
World In My Arms,” from 1940’s
“Hold On To Your Hats,” which
proved to be Al Jolson’s last
Broadway vehicle.

A group of young talents did full
justice to the songs, while Jim
Lowe narrated the amiable seript
and performed one song.

PRINT ON PRINT: The following

are the best-selling folios from Hal

Leonard Corp.:

1. Nirvana, “MTV Unplugged In New
York.”

2. Cranberries, “No Need To
Argue.”

3. Aerosmith, “Big Ones.”

4. Stevie Ray Vaughan, “Texas
Flood.”

5. Sting, “Fields of Gold: Best of
Sting 1984-1994.”
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ARTISTS & MUSIC

MTV Latino Targets Consumers

New Division Plans Promo Merchandise

B BY DEBORAH RUSSELL

LOS ANGELES—A novel line of mer-
chandise from MTV will add spice to
the Latin marketplace by late 1995, now
that Miami-based MTV Latino has
launched a new business development
division for Latin America.

Antoinette Zel, VP, law-and business
affairs and new business development,
heads the department. She is targeting
consumers in Argentina, Mexico, and
Chile with Latin-oriented merchandise,
music, and entertainment products that
promote MTV’s 24-hour, Spanish-lan-
guage network.

“As we support the cable growth and
extension of the channel, we find this is
a fun way of connecting with our core
audience,” says Zel of the department’s
merchandising agenda. MTV Latino de-
buted Oct. 1, 1993. It is MTV’s sixth
global music-video network and cur-
rently reaches 5 million households in
Latin America and the U.S.

Zel anticipates Latin-specific MTV
products, such as apparel, accessories,
novelties, stationery, and music titles,
will be in stores by the third quarter of
this year. The network already has
signed agent representation deals for
its consumer products in Argentina,
Mexico, and Chile, and Zel says her
next priorities include markets in Uru-
guay, Paraguay, and Bolivia. Latin
viewers in the U.S. are a key target as
well, she adds.

“Our security is the audience,” Zel
says. “The MTV trademark is a well-
known quantity and is recognized
around the world as a symbol of a cer-
tain lifestyle and value system. This is
a way for our viewers to identify them-
selves with that set of values.”

While the products marketed to La-
tin audiences will bear the unique MTV
spin, they will be tailored to meet the
cultural interests of the regions and
countries in which they are sold, Zel
says.

“The channel is tailored to [Latin au-
diences] in their language, so now we
want them to have the same feeling
with all of the product,” she says. “It’s

a piece of MTV they can own, wear, lis-
ten to, or use.”

The financial outlay for a line of prod-
ucts specific to MTV Latino remains
unclear at this early stage, says Zel.

“This has never been done before,
and it’s too soon to tell what the market
can bear,” she says. “Our expectations
are high, and we are determining how
much we want to invest and what role
our agents and partners will play in the
future.”

One of Zel's related goals is to pro-
duce an original radio program, titled
“Radio MTV,” that would be part of an
audio package to be syndicated pan-re-
gionally, she says. The weekly, two-
hour show would likely take the form of
a magazine program that would include
such MTV signature features as “rock-
umentaries,” “Unplugged” concerts,
and “The Week In Rock”-type news vi-
gnettes.

“It’s a way to really penetrate the
Latin market,” says Zel of the radio in-
itiative. MTV Latino may produce the
program in-house or with a radio part-
ner, she says. In addition, Zel's team is
meeting with representatives of Span-
ish radio outlets in the U.S. in order to
best determine-how to serve American
audiences with Latin audio program-
ming that eross-promotes MTV Latino.

Album titles that will be released by
the network will mirror their MTV U.S.

counterparts in many ways, Zel says.
MTV Latino representatives are speak-
ing with label executives regarding the
production of compilation albums, but
no deals have been struck yet, she says.
In addition, MTV Latino has produced
its own “Unplugged” concerts for Los
Fabulosos Cadillacs and Caifanes, with
two forthcoming productions set for
Charly Garcia and El Tri. It has yet to
be determined whether performances
in the “Unplugged” series will be re-
leased as albums by year’s end, Zel
says.

And though much of the territory Zel
and her department manager, Adam
Nathanson, will cover is yet unmined,
one thing is certain, Zel claims: “The
demand [for MTV merchandise] is
there, absolutely. We don'’t give tips
[for service in Latin markets], we give
[MTV] premiums!”

In addition to her new responsibili-
ties, Zel, who formerly worked for the
MTV Networks’ Nickelodeon in New
York, oversees business affairs for
MTV Latino and negotiations for rec-
ord label and talent agreements, affili-
ate sales, and advertising sales. She
also serves as MTV Latino’s general
counsel for international and domestic
legal matters.

MTV Latino reaches audiences in
South America, Central America, Mex-
ico, the Caribbean, and the U.S.

PRODUCTION NOTES

Kiss And Tell. In Jill Sobule’s new Lava/Atlantic video, “I Kissed A Girl,” the artist

LOS ANGELES

* Meta Films director Mike
Oblowitz shot the Tractors’ Arista
video “Badly Bent.” Jane McCord of
2POP/L.A. edited the production.

» P.O.L.’s Giant Records clip “Stu-
pid” is a Film Xero production directed
and shot by Steven T. Miller and R.
Brad Murano; Ken Byrnes produced.

* The A+R Group’s Christina
Wayne directed the Waterlillies’
“Never Get Enough” video for Warner
Bros. Lance Acord directed photogra-

portrays an all-American, suburban housewife who strays from hubby Fabio to
embark on a brief affair with her female neighbor. Morgan Lawley of Lucky Lady

Films (not pictured) directed the shoot.

phy on the shoot; Michael Kahn pro-
duced. In addition, the A+R Group’s
David Dobkin reeled the Nonce’s
American video “Bus Stops” with DP
Jeff Venditti. Steven Hens produced.

7 NEW YORK

* Propaganda Films director Paul
Boyd recently reeled Chris Whitley’s
Work Group video “O God My Heart Is
Ready Now.” In addition, Propaganda’s
Rebecca Blake directed “Someone To
Love,” an Epic Records video by Jon B.
Featuring Babyface.

» Kevin Salem’s new Roadrunner
video “Will” is a Moxie Music produc-
tion directed and shot by Neil Tous-
saint. Shirley Moyere produced. In ad-
dition, Moxie’s John Bruce directed
Scarce’s A&M video “Freakshadow.”
Sam Henriques directed photography
on the shoot; Peter Brook produced.

* Director Brian “Black” Luvar re-
cently reeled King Just’s “No Flow”
video for Blackfist/Select Records. Ke-
vin Swain produced the clip for 339
Productions; David Daniels was DP.

FOR THE RECORD

The April 22 article “PBS To Air
Clapton Documentary” should have
noted that Ken Ehrlich Productions
produced the film. Cinematogra-
pher Ernest Dickerson shot the
Clapton interviews, while DP Jerry
Watson directed photography on
the eight-camera concert shoot.

Union Pacific Sues Jonze |
For Watt’s ‘Big Train’ Video

TRAIN WRECK: The humor prac-
ticed by notoriously wacky Satellite
Films director Spike Jonze derailed
the crew at Union Pacific Railroad
Co. recently, when one of its employ-
ees caught Mike Watt’s debut Co-
lumbia clip, “Big Train,” on MTV.

Jonze and Watt are now two of the
defendants named in a big complaint
filed on behalf of Union Pacific. Law-
yers for the railroad filed papers
March 30 in U.S. District Court in
Houston, citing copyright infringe-
ment, defamation, fraud, civil con-
spiracy, and invasion of privacy based
on a scene in “Big Train.”

The low-budget clip, lensed in a
model railroader club in
San Pedro, Calif., features
footage of a model railroad
intercut with Watt playing
the dual comic roles of
“good engineer” and “bad
engineer.”

Union Pacific took issue
with a scene in which the
cartoonish bad engineer
tosses a bomb, swills
booze, and runs over
unsuspecting passers-by
from a Centennial Class
locomotive exclusive to the
Union Pacific line. The
train, whose color scheme
and shape are trade-
marked, bears the distinc-
tive Union Pacific insignia.
The words “Union Pacific”
are painted clearly on the
train’s side.

Union Pacific officials did agree to
allow Jonze and video producer Vin-
cent Landay to use the Centennial
Class locomotive in the “Big Train”
video. But lawyers for the railroad
claim the Satellite Films director and
producer misrepresented the video
concept when seeking that permis-
sion.

Danielle Cagaanan, who helms
Satellite Films’ music video division,
declined to comment.

“Big Train” is now off the air for
good, thanks to a restraining order
obtained by Union Pacific, but MTV
had programmed the clip in its late-
night “120 Minutes” show in early
February. The network’s program-
ming team pulled the video immedi-
ately upon being contacted by Union
Pacific officials Feb. 14.

Satellite and Columbia, in a quest
to disassociate themselves from Un-
ion Pacific and get the video back on
TV, blurred and fully “erased” any
written references to the railroad
company in the clip. But Union Pa-
cific claimed the train’s distinctive
color scheme still identified the loco-
motive as theirs.

So, footage of the train was tinted,
and on March 29, Sony officials in-
formed Union Pacific the label plan-
ned to redistribute the edited video to
cable and broadcast TV program-
mers.

Union Pacific responded the next
day by filing the complaint in Hous-
ton, seeking injunctive relief and
damages as a result of any video air-
play. The company claims the out-

THE

by Deborah
Russell

ward appearance of the locomotive it-
self (tinted and insignia-free) is still
“a distinguishing feature,” says Un-
ion Pacific attorney Tom Bayko.

The complaint contends the “Big
Train” video “convey(s] ... that Un-
ion Pacific negligently entrusts its lo-
comotives to dangerous, incompetent,
and intoxicated engineers.” As a re-
sult of airplay, the complaint claims,
“Union Pacific has suffered and will
suffer impairment of reputation and
standing in the community, loss of
goodwill, and destruction of its favor-
able public image.”

Defendants named in the com-
plaint include Sony Music Entertain-
ment, MTV Networks, Sat-
ellite Films, and producer
Landay. The complaint
charges the defendants
acted “maliciously” and
with “ill will, bad, or evil
motive” in producing “Big
Train.” Union Pacific is
seeking a jury trial and
judgments against each of
the defendants, including
punitive and exemplary
damages to be determined.

Columbia president Don
Ienner responds: “The
‘Big Train’ video is obvi-
ously humorous and crea-
tive, which the public
would have recognized had
they been allowed to see it.
We removed the Union Pa-
cific logos from the toy
trains, as the railroad com-
pany asked, and even made the trains
pink. For the Railroad to have contin-
ued its attack demonstrates its true
motive—to censor the content of the
video and muzzle Mike Watt and
Spike Jonze’s freedom of artistic ex-
pression. The video for ‘Big Train’ is
brilliant, and Mike Watt’s fans should
be able to see it. But sadly, they
never will.”

Union Pacific’s attorney Bayko
contends the company is not trying
to infringe on the label’s right to ar-
tistic freedom. “If they had used a
generic black locomotive, we would
have had no right to file a com-
plaint,” he says.

Watt, whose past gigs include
stints in the Minutemen and fIRE
HOSE, is traveling (by bus, we
hope) in support of his solo debut,
“Ball-Hog Or Tugboat?” The al-
bum features a slew of alternative
hipsters, including J Mascis, Thur-
ston Moore, and Frank Black.

Jonze recently was signed to di-
rect a film version of the classic
children’s book “Harold And The
Purple Crayon.”

REEL NEWS: F.M. Rocks re-
cently signed “The Basketball Dia-
ries” director Scott Kalvert and di-
rector Norman Watson ... The
Eye hears noted rock critic
Anthony DeCurtis will become a
permanent on-air fixture at VHI . ..
Randy Sosin is now senior director
of video production at A&M ...
Daniel Falk is now executive pro-
ducer of music videos at The End.
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FOR WEEK ENDING APRIL 23, 1995

Bilboard Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* % NEW ADDS #  LISTINGS SUBMITTED BY THE QUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

A |

14 hours daily
1899 9th Stree NE,
Washington, D.C. 20018

1 Various Artists, Freedom
2 2Pac, Dear Mama
3 Boyz Hl Men, Water Runs Dry
4 Usher, Think Of You
S Montell Jordan, This Is How We Do It
6 Da Brat, Give It 2 You
7 Dr. Dre, Keep Their Heads Ringin’
8 Adina Howard, Freak Like Me
9 Total, Can't You See
10 Soul For Real, Every Little Thing | Do
11 Brandy, Baby
12 Vybe, Take It To The Front
13 Barry White, Come On
14 TLC, Red Light Special
15 Raphael Saadiq, Ask Of You
16 Des'ree, Feel So High
17 Vanessa Williams, The Way That You Love
18 Naughty By Nature, Craziest
19 Brownstone, Grapevyne
20 Blackstreet, Joy
21 Diana King, Shy Guy
22 Jesse, When U Cry | Cry
23 Zhane, You're Sorry Now
24 Chante Moore, This Time
25 Vertical Hold, Love Today
26 Portrait, | Can Call You
27 Kut Klose, | Like
28 The Whispers, Make Sweet Love To Me
29 Mary J. Blige, I'm Goin' Down
30 Luther Vandross, Love The One You're With

* & NEW ADDS % %

Kirk Franklin & The Family, Why We Sing
Tony Thompson, | Wanna Love Like That
Rosie Gaines, | Want You

Sean LeVert, Put Your Body Where Your Mouth Is
Society Of Souls, Pushin'

2nd Nature, Can You Show Me

Omar, Saturday

69 Boyz, Five O, Five O

Terence Trent D'Arby, Vibrator

Lucas, Wau Wau Wau

CMT

COUNTRY MUBIC TBLEVIBION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Joe Diffie, So Help Me Girl

2 Ty Herndon, What Mattered Most

3 Sawyer Brown, | Don't Believe In Goodbye
4 Tim McGraw, Refried Dreams

5 Alan Jackson, Song For The Life

6 Mark Chesnutt, Gonna Get A Life

7 Lari White, That's How You Know

8 Tracy Byrd, The Keeper Of The Stars

9 Shania Twain, Whose 8ed Have Your Boots...
10 The Mavericks, | Should Have Been True
11 Brooks & Dunn, Littte Miss Honky Tonk
12 John Michaet Montgomery, | Can Love You...
13 Rodney Crowell, Please Remember Me
14 John Berry, Standing On The Edge Of Goodbye
15 Rick Trevino, Bobbie Ann Mason
16 Lorrie Morgan, | Didn't Know My Own...
17 Billy Ray Cyrus, One Last Thnll
18 Blackhawk, That's Just About Right t
19 Rhett Akins, That Ain't My Truck 1
20 Trisha Yearwood, Thinkin' About You
21 Travis Tritt, Tell Me | Was Dreaming t
22 Shenandoah, Darned if | Don't t
23 James House, This Is Me Missing You t
24 Clint Black, Summer's Comin’ t
25 Doug Stone, Faith In Me, Faith In You
26 Trisha Yearwood, You Can Sleep Whik... t
27 Neal McCoy, They're Playin’ Our Song t
28 Tracy Lawrence, Texas Tornado 1
29 Randy Travis, The Box
30 Jon Randall, | Came Straight To You t
31 Stacy Dean Campbell, Eight Feet High t
32 John Bunzow, Easy As One, Two, Three
33 Terry Radigan, Half A Million Teardrops
34 Radney Foster, Willin' To Walk
35 The Tractors, Badly Bent f
36 Patty Loveless, You Don't Even Know Who...
37 Marty Stuart, The Likes Of Me
38 Kenny Chesney, Fall In Love
39 Mary Chapin Carpenter, House Of Cards
40 Lisa Brokop, One Of Those Nights
41 Kathy Mattea, Clown In Your Rodeo
42 Noah Gordon, | Need A Break
43 Martina McBride, Where | Used To Have..
44 Hal Ketchum, Stay Forever
45 Highwaymen, It Is What It Is
46 Russ Taff, One And Only Love
47 Tanya Tucker, Between The Two Of Them
48 4 Runner, Cain's Blood
49 Woody Lee, Get Over It
50 Billy Montana, Didn't Have You

t Indicates Hot Shots

* & NEW ADDS % %

Crystal Gayle/Eddie Rabbit, | Made A Promise
Daron Norwood, My Girl Fnday

Garth Brooks, The River

Little Texas, Southern Grace

Shania Twain, Any Man Of Mine
Victoria Shaw, Forgiveness

&

Continuous programming
1515 Broadway, NY, NY 10036

1 The Notorious B.I.G., Big Poppa

2 Dave Matthews Band, What Would You Say
3 Live, Lightning Crashes

4 Dr, Dre, Keep Their Heads Ringin’

5 TLC, Red Light Special

6 Sheryl Crow, Strong Enough

7 Boyz |l Men, Water Runs Dry

8 Bush, Little Things

9 Hootie & The Blowfish, Let Her Cry
10 Van Halen, Can't Stop Lovin' You

11 Brandy, Baby

12 Madonna, Bedtime Story

13 Dionne Farris, | Know

14 Rappin’ 4-Tay, I'll Be Around

15 Nine Inch Nails, Hurt

16 Soul For Real, Candy Rain

17 Jili Sobule, | Kissed A Girl

18 Montell Jordan, This Is How We Do It
19 Bruce Springsteen, Secret Garden
20 Stone Temple Pilots, Interstate Love Song
21 R.E.M., Strange Currencies

22 Mary J. Blige, I'm Goin' Down

23 2Pac, Dear Mama

24 Rednex, Cotton Eye Joe

25 Green Day, When | Come Around
26 Jeff Buckley, Last Goodbye

27 The Cranberries, Zombie

28 Tom Petty, It's Good To Be King

29 Hole, Violet

30 Radiohead, Fake Plastic Trees

31 Elastica, Connection

32 Adina Howard, Freak Like Me

33 Madonna, Take A Bow

34 Juliana Hatfield, Universal Heart-Beat
35 TLC, Creep

36 Duran Duran, White Lines

37 Coolio, Fantastic Voyage

38 Soundgarden, Black Hole Sun

39 Melissa Etheridge, [f | Wanted To
40 Letters To Cleo, Here & Now

41 Matthew Sweet, Sick Of Myself

42 Offspring, Self Esteem

43 Monstermagnet, Negasonic Teenage Warhead
44 Mad Season, River Of Deceit

45 Hootie & The Blowfish, Hold My Hand
46 PJ Harvey, Down By The Water

47 Green Day, Basket Case

48 Rolling Stones, | Go Wild

49 Better Than Ezra, Good
50Coliective Soul, December

** |Indicates MTV Exclusive

* k¥ NEW ADDS & %

The Black Crowes, Wiser Time

Blessid Union Of Souls, | Believe

Soul For Real, Every Little Thing

Total Feat. Notorious B.I.G., Can't You See
Annie Lennox, No More “I Love You's"

€ I TNN

THE NASHVILLE NETWORKe
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Mark Chesnutt, Gonna Get A Life
2 Trisha Yearwood, You Can Sleep While I...
3 John Michael Montgomery, | Can Love You...
4 Tim McGraw, Refried Dreams
5 Clint Black, Summer's Comin'
6 Lari White, That's How You Know
7 Tracy Lawrence, Texas Tornado
8 Tracy Byrd, The Keeper Of The Stars
9 Randy Travis, The Box
10 Billy Ray Cyrus, Deja Blue
11 Brooks & Dunn, Little Miss Honky Tonk
12 Alan Jackson, Song For The Life
13 Tanya Tucker, Between The Two Of Them

14 Ty Herndon, What Mattered Most
15 John Beny, Standing On The Edge Of Goodbye
16 Sawyer Brown, | Don't Believe In Goodbye
17 Patty Loveless, You Don't Even Know Who...
18 Marty Stuart, The Likes Of Me

19 Kathy Mattea, Clown In Your Rodeo
20 Stacy Dean Campbell, Eight Feet High
21 Billy Ray Cyrus, One Last Thrill

22 Hal Ketchum, Stay Forever

23 Doug Stone, Faith In Me, Faith In You
24 Mary Chapin Carpenter, House Of Cards
25 Rodney Crowell, Please Remember Me
26 John Anderson, Mississippi Moon
27 Blackhawk, That's Just About Right
28 Travis Tritt, Tell Me | Was Dreaming
29 Shenandoah, Darned If | Don't

30 Jon Randall, | Came Straight To You

* * NEW ADDS * %

Rhett Akins, That Ain't My Truck
Lorrie Morgan, | Didn't Know My Own Strength
Rick Trevino, Bobbie Ann Mason
Clay Walker, My Heart Will Never Know

MUSIC FIRST

Continuous programming
1515 Broadway, NY, NY 10036

1 Sheryl Crow, Strong Enough
2 Dionne Farris, | Know
3 Eiton John, Believe
4 Hootie & The Blowfish, Hold My Hand
5 Hootie & The Blowfish, Let Her Cry
6 Melissa Etheridge, If | Wanted To
7 Martin Page, In The House Of Stone And...
8 Madonna, Bedtime Story
9 Eagles, Love Will Keep Us Alive
10 Blessid Union Of Souls, | Believe
11 Tom Petty, It's Good To Be King
12 Blues Traveler, Run Around
13 Bonnie Raitt, You Got It
14 Des'ree, You Gotta Be
15 Annie Lennox, No More "I Love You's"
16 John Mellencamp, Wild Night
17 Bruce Springsteen, Secret Garden
18 Counting Crows, Mr. Jones
19 Madonna, Take A Bow
20 Melissa Etheridge, I'm The Only One
21 Jon Secada, If You Go
22 Boyz Il Men, Water Runs Dry
23 Abba, Dancing Queen
24 Sheryl Crow, All | Wanna Do
25 Gloria Estefan, Turn The Beat Around
26 Tom Petty, You Don't Know How It Feels
27 Bruce Springsteen, Streets Of Philadelphia
28 Melissa Etheridge, Come To My Window
29 Bob Seger, Turn The
30 Des'ree, Feel So High

* kx NEW ADDS % %

Mary Karlzen, I'd Be Lying
Jeff Buckley, The Last Goodbye

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO OUTLETS FOR

THE WEEK ENDING MAY 6, 1995.

T H E

Continuous programming
12000 Biscayne Blvd
Miami, FL 33181

AMERICA’S NO. 1 VIDEO
Dis-N-Dat, Freak Me Baby

BOX TOPS

Total, Can't You See

Method Man, All | Need

2Pac, Dear Mama

Boyz Il Men, Water Runs Dry

TLC, Red Light Spectal

Kut Klose, | Like

Smooth, Mind Blowin'

Adina Howard, Freak Like Me

Above The Law, Kalifornia

Rappin’ 4-Tay, I'll Be Around
Subway, Fire

Snow, Anything For You

Nuttin' Nyce, Froggy Style

Bone Thugs N Harmony, Foe Tha Love Of $
Dana Dane, Rollin' Wit Dane

Quo, Quo Funk

Montell Jordan, This Is How We Do It
Dr. Dre, Keep Their Heads Ringin'
Changing Faces, Keep It Right There
Mary J. Blige, I'm Goin' Down
Blackstreet, Joy

Wax, California

OV Dirty Bastard, Brookiyn Zoo

95 South, Rodeo

Alkaholiks, The Next Level

Jemini The Gifted One, Funk Soul Sensation
Po’ Broke N’ Lonely, Twisted

DJ Quik, Safe & Sound

Double X, Money Talks

ADDS

Danzig, | Don't Mind The Pain

Kid Sensation, Seatown Funk

Lil 1/2 Dead, 12 Pacofdoja

Monica, Don't Take it Personal

Nine, Any Emcee

Our Lady Peace, Starseed

Tony Thompson, | Wanna Love Like That
Various Artists, The Point

MOR

musICr

Continuous programming
11500 9th St N
St Petersburg, FL 33716

Bob Seger, Turn The Page

Bruce Springsteen, Secret Garden
Brother Phelps, Anyway The Wind Blows
Neal Schon, Big Moon

Eagles, Hotel California

Hootie & The Blowfish, Let Her Cry
Iglesias/Parton, When You Tell Me...
Elton John, Believe

Alison Krauss/Union Station, When You Say...
John Michael Montgomery, | Can Love Like..
Sheryl Crow, Strong Enough

Immortal Beloved, Ode To Joy

Kitaro, Dance Of Sarasvati

Martin Page, In The House...

Blessid Union Of Souls, | Believe
Johnny Clegg, Cruel, Crazy Beautiful World
Manhattan Transfer, Let's Hang On
John Lee Hooker, Chill Out

John Berry, Standing On The Edge Of Goodbye
Harry Connick Jr., She

AW

Six hours weekly
1 Centre Street, Room 2704
New York, NY 10007

Method Man, All | Need

Show & AG, Next Level

L.0.T.U.G., What I'm After

Double X, Money Talks

Stevie Wonder, For Your Love
D'Angelo, Brown Sugar

Boyz Il Men, Water Runs Dry
Raphael Saadig, Ask Of You

Montell Jordan, This Is How We Do It
Blu, My OI' Lady

Various Artists, Freedom (Rap Version)
KRS-ONE, Ah Yeah

UTD, Manifest To Destiny

Dr. Dre, Keep Their Heads Ringin'

Frankie Cutlass, Boriquas On The Set
The Roots, Silent Treatment

Naughty By Nature, Craziest

OrI' Dirty Bastard, Brooklyn Zoo
Mercenary, Rhymorator

Spearhead, Hole In The Bucket

EUROPE|

Continuous programming
Hawley Crescent
London NW18TT

Take That, Back For Good

Snap, The First The Last Etermty
Janet Jackson, Whoops Now

East 17, Let It Rain

Freakpower, Tune In...

Scatman John, Scatman

Offspring, Self Esteem

Scooter, Move Your Ass

MNS8, I've Got A Little...

U96, Club Bizarre

Connells, '74-'75

La Bouche, Be My Lover

ini Kamoze, Here Comes The Hotstepper
Nightcrawlers, Push That Feeling On
Annie Lennox, No More “| Love You's"
Herbie, Right Type Of Mood
Greenday, Basket Case

Wet Wet Wet, Julia Says
Bucketheads, The Bomb!
Brownstone, If You Love Me

1/

Continuous programming
2806 Opryland Dr
Nashville, TN 37214

Dakoda Motor Co., Truth

DC Talk, Luv Is A Verb

BeBe & CeCe Winans, if Anything...
Kathy Troccoli, Mission Of Love
lan, Come To Me

Christafari, Listening

Michael W. Smith, Cross Of Gold

Margaret Becker, Deep Calling Deep
Kim Boyce, Not Too Far..

4 Him, Real Thing

BeBe & CeCe Winans, Love Of My Life
PFR, Wonder Why

Rebecca St. James, Side By Side

Big Tent Revival, Two Sets Of Joneses
Guardian, See You In Heaven(ADD)

One hour weekly
216 W Ohio
Chicago, IL 60610

Jim Carrol, People Who Died
Sleeper, Delicious

Our Lady Peace, Starseed

Sick Of It All, Step Down

Jeff Buckley, Last Goodbye

Gwen Marrs, Cosmic Dick

Faith No More, Digging The Grave
Jewell, Who Will Save Your Soul
Todd Snider, Allnght Guy

Tragically Hip, Nautical Disaster
Shudder To Think, X-French Tee Shirt
Toad The Wet Sprocket, Fly From...
Peter Murphy, Scarlet Thing In You
Kevin Salem, Will

BCIETIIF B M MG T 0N
ok b I

EAGE

TE3% Frapay MIGHTS 1an

1/2-hour weekly
46 Gifford St
Brockton, MA 02401

Our Lady Peace, Starseed
Filter, Hey Man, Nice Shot
Archers Of Loaf, Harnessed
Cold Water Flat, Virus Road
Jill Sobule, Kissed A Girl
Dag, Lovely Jane

Jeff Buckley, Last Goodbye
Tree, Johnny Bravo

Red Ants, Freak A Thon
Duran Duran, White Lines

Artists & Music

TURNING THE CORNER WITH CATHERINE WHEEL

(Continued from page 10)

But in keeping with the band’s
credo, there'll be an alternative single
and video. Mercury is also pressing a
7-inch single for college radio featur-
ing the eight-minute epic “Eat My
Dust You Insensitive Fuck,” for which
a promo clip (perhaps better called a
short film) has been directed by actor
Stephen Dorff, who got to know Dick-
inson in Los Angeles. The cast of the
minimovie includes Summer Phoenix.

“We're servicing it to college and al-
ternative clubs,” says Maidenberg,
“and regional video outlets that can
play it.” Even the B-side of this 7-inch
single strikes an alternative pose, be-
ing a live bootleg of the group’s mod-
ern rock anthem “Black Metallie,” re-
corded in Dallas, that Maidenberg
says the label “came across.”

In the UK., the band’s two previous
albums have had copious critical
praise but only one week apiece on the
sales charts.

Mercury’s Fontana label here will
release “Waydown” slightly later than
in the U.S., May 22, with the album out
June 5.

Radio and retail in the U.S. amplify
the feeling that as alternative becomes
the new mainstream, and with U.K.
modern rock acts making a concerted
comeback in the states, this will be the
Catherine Wheel’s year. “I think ‘Judy
Staring At The Sun’ could be a really
big radio hit, especially with Tanya
singing on it,” says Todd Meehan,
manager of Tower Records’ Sunset
Boulevard store in Los Angeles. “I
don’t think [English music] ever really
went away.”

“There’s certainly more of an ac-
ceptance of the British sound,” says
Alexa Tobin, PD of longtime support-
ers WBRU Providence, R.I., which re-
cently added “Waydown” from a pre-
release cassette. “It’s really nice to
have them back and see them produc-
ing good musie. I thought ‘Chrome’
was OK, but not nearly as strong as
[‘Ferment’].”

Maidenberg says, “In the past, we

loved the music, and there was a le-
gion of fans that went out and bought
it, but [the band was] always a bit
ahead of the curve. This time they fit
right in with what’s being played. The
rest of the world has caught up with
the Catherine Wheel.”

“I think we're going down roads not
many British bands are going down,”
says Dickinson. “A lot of them are
slightly oriented towards a kitschy,
retro sound. I'd rather listen to Nine
Inch Nails or Tool than Blur. I don’t
begrudge them their suecess, but I can
understand why America doesn’t em-
brace some of that stuff.”

Meehan recalls the success of the
band’s extensive 1992 U.S. tour, which
included dates with labelmates House
Of Love and Ocean Colour Scene and
an in-store performance by all three
bands. “We're trying to get another in-
store set up. The best time to do that
is the night of release. We did a sign-
ing [appearance] with White Zombie
recently and sold 500 pieces of product
the night of release.”

The band has live and promo duties
planned for the bulk of the year,
including some British festival ap-
pearances. “They’ll be on the road
through December,” says Maiden-
berg, “doing radio and festival dates
for college and alternative radio, then
opening up for a major act in July and
August and headlining from Sep-
tember onwards.”

Press coverage is planned by such
mainstream titles as Rolling Stone,
Spin, and Musician and alternative bi-
bles including Raygun and Detour;
the group will play “Late Night With
Conan O’Brien” June 8 and “The Jon
Stewart Show” in the early fall,
“when the colleges get back into [ses-
sion},” Maidenberg adds.

“Touring in America made me re-
ally ambitious as to what we could
achieve,” says Dickinson. “I think
we've finally broken free of the shack-
les of our influences and started influ-
encing ourselves.”

LATIN NOTAS

(Continued from page 28)

the instrumentation simple and
sparse. And he somehow held to-
gether this disparate congregation
of proud stars, even at the conclu-
sion of the concert when he asked
them all to return to the stage to
take a final bow.

CONFERENCE UPDATE:
Kathy Spanberger, senior VP of
peermusic, has been confirmed as a
participant on the panel “Latin Mu-
sic Market 101: Everything You've
Ever Wanted To Know About The
U.8. Latin Market.”

ASCAP INKS JUANGA: ASCAP
has signed one of Mexico's great

composers Juan Gabriel for direct
performance rights representation
in the U.S. ASCAP membership
manager Ivan F. Alvarez says the
agreement is valid until the end of
the year, after which he hopes to re-
negotiate a long-term accord.

Other composers signed by
ASCAP in the past few months are
ace trumpeter Arturo Sandoval,
pop/merengue diva Olga Tafon,
Barrio Boyzz vocalist Angel Ra-
mirez Jr., Sony Discos recording
artist Donato Poveda, Miami
dance remixer Carlos Sarli, pop/
rocker Tommy Anthony, and Son
Montero, publishing company for
Metroblue recording artist Nil
Lara.

Reach For The STARS!
MOVING? RELOCATING?
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Australia To Reverse Record-Import Policy

B BY CHRISTIE ELIEZER

SYDNEY—A five-year campaign of lob-
bying by the record industry here is
bearing fruit now that the Australian
government is reversing its decision to
allow parallel imports.

The government had decided three
years ago to open the country to such
merchandise and had enacted legislation
designed to take effect from last July.
However, subsequent. political develop-
ments neutralized that timetable, and on
April 20 the government completely re-
scinded its original decision.

Some media commentators have at-
tacked the government for bowing to rec-
ord company pressure instead of pressing
ahead with its promise of lower record
prices.

However, the multinational record
companies who produce CDs domesti-
cally and invest in Australian acts are not.
having it all their own way. In return for
retaining the exclusive right to import
recorded music, the government has com-
mitted them to investing $270 million in
developing local A&R over the next three
years—similar to the schemes it applies
for the information technology and tele-
communications industries.

Furthermore, the government’s new
Australian Competitive and Consumer
Commission will monitor record prices.

“The last five years have been the most
difficult, frustrating, and anxiety-filled
I've endured,” says Emmanuel Candi,
who as executive director of the Austra-
lian Record Industry Assn. made 100
trips to the political capital of Canberra
in that time. “But I can’t think of too
many other more important issues. This
one is the very core of music industry in-
vestment and funding.”

Russian Writers,
Labels Unite For
C’Right Protection

B BY VADIM YURCHENKOV

MOSCOW—Russia’s writers and rec-
ord companies have forged a united
front to fight for better copyright
protection in the country.

Labels’ body RFA and authors’
society RAO will now jointly press
for the establishment of “world
standards and norms.” RAO repre-
sents not only Russian authors but
also societies from other countries.

The two organizations have
undertaken to pool resources and
coordinate their actions in tackling
Russia’s formidable piracy problem.
RFA will also support RAO in pro-
tecting authors’ rights and will as-
sist RAO in issuing appropriate me-
chanical licenses. In addition, RFA
will exert pressure on its members
and other labels to clear all their re-
leases with RAO.

Under the agreement, the bodies
will work together to enhance Rus-
sian copyright law by defining mini-
mum standards for copyright hold-
ers over neighboring rights. Once

(Continued on page 48)

The issue was discussed a number of
times before the nine-person federal cab-
inet over the last two years. But the cab-
inet’s mixture of protectionists and free
marketeers consistently failed to break
the deadlock.

According to Candi, a major obstacle
was the government’s inability to realize
the industry’s exceptional concerns over
the issue.

“It was very much a square peg in a
round hole situation,” he says. “They saw
it as a tariff discussion within world
trends, and we had to show copyright
strengthening was consistent with recent
international copyright trends and the
government’s trade liberalization policies
of the last 10 years.”

In 1990, a survey by the Prices Surveil-
lance Authority found that Australians
paid more for CDs (about $21.60 for an
album) than overseas consumers, particu-
larly those in the U.S. and Europe. To ad-
dress the problem, the PSA called for the
removal of the import controls the multi-
nationals enjoyed under the country’s
Copyright Act.

Industry figures, backed by high-pro-
file artists such as Peter Garrett of Mid-
night Oil and Peter Franan of Boom
Crash Opera, campaigned for a rejection

U.K. C’Right

B BY JEFF CLARK-MEADS

LONDON—The U.K.’s proposed new
copyright law may bring in millions of
pounds for musicians, but is seen as so
biased against performers that sympa-
thetic politicians may attempt to have it
thrown out of parliament on their be-
half.

The opposition Labour Party is said
to be receptive to musicians’ fears over
the potential effect of the government’s
Copyright and Rights of Performers
Regulations 1995 (Billboard, April 29).

The depth of those fears was clearly
stated at the “pre-incorporation” meet-
ing of the Assn. of United Recording
Artists last week. John Glover, man-
ager of Beverley Craven and Go West
and one of the driving forces behind
AURA, said the issues now raised were
the “most important for musicians for
20 years.”

However, the association itself was
branded by the Musicians’ Union from
the floor of the meeting as divisive and
obstructive to the musicians’ cause. A
representative of the 100-plus-year-old
union said performers should be tackl-
ing the issues united under one organi-
zation.

The meeting, held at the Performing
Right Society offices in London, was
called by the International Managers
Forum and the British Assn. of Song-
writers, Composers and Authors to out-
line the reasons why they feel there is
a need for AURA, their proposed pro-
fessional association for recording art-
ists.

The catalyst for AURA was the draft
copyright law, for which the consulta-
tion period ended April 28. Though it
grants performers a legal right to
broadeast and public performance in-
come for the first time, BASCA general
secretary Amanda Harcourt said it still

of the PSA recommendation. They
argued that without copyright surety, the
multinationals would stop investing in do-
mestic talent and probably relocate to
countries with protectionist policies.

Unwilling to risk these consequences,
the cabinet opted for partial regulation in
mid-1992. Tt announced that from July 1,
1994, import competition would be al-
lowed on new releases from overseas but
not on records by Australian artists. It
predicted that CD prices would drop by
about 12%.

The legislation lapsed with the govern-
ment elections in March 1993. That al-
lowed the music industry to regroup. In
what the Sunday Age newspaper called
“one of the most successful and profes-
sional lobbying campaigns in recent Aus-
tralian political history,” the industry
shifted the balance from having two cab-
inet supporters in 1990 to seven, enough
to approve a reversal of the import rul-

ing.

Although cynics suggest the govern-
ment was beholden to the music business
for its massive support during the elec-
tion, it is more plausible that external cir-
cumstances brought about the shift.

Australia’s signing of the GATT agree-
ment rendered the 1992 compromise ille-

gal. Recent studies indicate that the price
differential between Australia and the
U.S. had substantially narrowed, and the
attorney general’s department warned
that parallel importation could risk a ma-
Jor trade battle with the US.

The government’s decision, however,
produced an angry reaction in several
quarters. “The government ought to be
given a Grammy Award for indecisive
performance in this area of micro-eco-
nomic reform,” says Louise Sylvan, CEO
of the Australian Consumers Assn. “Why
should record buyers have to bear the
brunt of excess prices from rules made by
the government which allow monopo-
lies?”

Sen. Richard Alston, head of the oppo-
sition party’s arts portfolio, calls the gov-
ernment’s “disgraceful backflip” over
lowering record prices “a massive slap in
the face for consumers and particularly
young people.”

The most critical stance came from the
Financial Review, which accused the mu-
sic industry of deliberately clouding the
issue with doomsday warnings of piracy
and the destruction of the domestic music
sector. Arguing that protection for new
talent would be better achieved via subsi-

(Continued on page 48)

Rules May Be Thrown Out

would not give artists access to the very
large sums they were due from collect-
ing societies overseas.

She said that broadeast royalties are
sent from one national society to an-
other only when their respective sys-
tems are in harmony.

The proposed new U.K. system
would be incompatible with the rest of
Europe, she said, because it would not
grant performers the right to control
copyright in the context of broadcasting
and public performance. Harcourt said
that elsewhere in the European Union,
record companies and artists had a
joint right enshrined in law.

IMF/AURA legal adviser Nigel
Parker added, “There are huge
amounts of money that will not be re-
turned to the UK. because of this.”

However, Harcourt said that the La-
bour Party had generally understood
the musicians’ case on the draft regula-
tions. She pointed out that while there
would be no notice before the regula-
tions came to the House of Commons,
there would be opportunity for debate
in parliament’s upper chamber, the
House of Lords.

Harcourt said, “I think the front
bench of the Labour Party will take it
up, and I think they will in the House
of Lords.” She stated that further
meetings with Labour Lords were due.

Harcourt added that without the
joint right to control copyright as en-
joyed by artists elsewhere in the EU,
performers were “very, very vulnera-
ble.”

At present, only record companies
have a legal right to royalties from the
broadeast and public performance of
records, monies that collecting society
Phonographic Performance Ltd. ad-
ministers on their behalf.

As a gesture from the record com-
panies, PPL customarily distributes

20% of its net income to named artists
on a voluntary basis. However, Har-
court said several big-name acts had
negotiated with their labels to receive
a higher proportion of PPL income than
the general 20% rate for artists.

Artist manager Peter Janner told the
meeting that the government’s pro-
posed new copyright legislation was an
assistance to performers on the basis

(Continued on page 48)

Coming Into Dock. Janet Jackson
treated some 10,000 fans to a unique
concert at the London Arena in the
Dockiands area of the city. “Dance In
Docklands,” promoted by Marshall
Arts, created a massive dancefloor in
the arena, with seating for those who
needed it. Acts and DJs taking part in
the event included MN8, Ultimate
Kaos, Shut Up & Dance, and Roger
Sanchez & CJ Mackintosh. Jackson is
seen here accepting a special plague
commemorating the event from
London Arena marketing manager Bob
Schwartz. The venue is operated by
Philadelphia-based management
company SMG.
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Avex Makes Fast Tracks
With Dance Music In Japan

W BY STEVE McCLURE

TOKYO—Independent record label
Avex Trax, which has almost single-
handedly put dance music on the map
in Japan, has finally arrived. Earlier
in April, Avex became the 29th mem-
ber of the Recording Industry Assn. of
Japan and in three years plans to
make an initial public offering on the
Tokyo Stock Exchange’s over-the-
counter market.

Meanwhile, Tom Yoda, chairman of
Avex D.D., which oversees the Avex
group’s operations, has taken over as
Avex D.D. president from Ken Suzuki,
who stays on the Avex board of direc-
tors. Yoda will continue as chairman.

Preparations for the OTC offering
will be overseen by a section in the
newly established president’s office.

“The aim of the OTC offering is not
to raise money,” Yoda says, “but to
help organize Avex into a company
suitable for public investment. Our
goal is to become a world-class com-
pany with a better management strue-
ture.”

In the seven-month business term
ending March 31, Avex’s revenues to-
taled 13.43 billion yen ($161 million),
up 96% over the corresponding period
the previous year. The irregular
seven-month period resulted from the
need to adjust Avex’s financial year to
meet OTC listing requirements. -

Avex began as a dance-oriented im-
porter/wholesaler in 1988 and scored
its first major success with a series of
techno compilations released in con-
junction with the now-defunct Tokyo
disco, Juliana’s.

It began its evolution into an all-
round record company by signing
dance/pop outfit trf, which has sold a
staggering 15 million CDs (albums
and singles) since its February 1993
debut. Other new domestic acts devel-
oped by Avex include rapper m.c.A.T.
and idol-type singer HITOMI.

The next stage in Avex’s expansion
involved deals with overseas acts such
as 10cc (worldwide licensing and pub-
lishing) and Bananarama (Japan/Far
East licensing and publishing), and
worldwide licensing and publishing
deals with singers Cheryl Lynn and
Jaki Graham. Earth, Wind & Fire has
been signed for Japan and the Far
East.

The company has also branched out
into music publishing and concert pro-
motion, as well as the disco business,
which it entered in late 1994 by open-
ing what it says is 'Asia’s biggest disco,
Velfarre, in Tokyo’s Roppongi district.

Avex last year hired Phil France,
formerly with PWL Records, as mar-
keting manager of its London office.
He is overseeing the “Eurogroove
project,” which involves remixes of
tracks by European dance artists
working with trf producer Tetsuya
Komuro.

The company’s British operation,
which includes musie publisher Prime
Direction International Ltd., set up
shop in London in June and handles
copyright administration and aequisi-
tion.

In the U.S., Avex set up a dance-ori-
ented label, Avex Critique, Jan. 1in a
joint venture with Critique Records of
Woburn, Mass.

Spain To Launch Gampaign To Sell Its Music

Seminars, Trade Fairs In Latin America Planned

W BY HOWELL LLEWELLYN

MADRID—Spain’s performing rights
society, SGAE, and the country’s com-
merce ministry are to launch a joint
campaign to sell Spanish music around
the world through a new government
department called the Spanish Music
Exploitation Office (OEME).

The campaign will start with three
days of seminars in June, which will
be followed after the summer by
trade fairs called Expoteonia in
Argentina, Colombia, and Cuba, in
which Spain’s culture ministry will
also be involved.

“We have finally been able to per-
suade somebody in government that
music from Spain is an important

source of export revenue,” says
SGAE deputy chairman and m