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~Seal Album
Takes Off
On Wings

JULY 15, 1995

HONKY-TONK BEAT: NASHVILLE’S LOWER BROADWAY

Dial BR5-49 For Alternative Country

B BY CHET FLIPPO

NASHVILLE—The joint is jumping,
the room is packed. The Back Room
at Tootsie’s Orchid Lounge is vibrat-
ing to a strange new sound that was
actually last heard in this room some

CARROLL

40 years ago. Welcome to honky-tonk
beat, the subculture that has led the
way in Nashville’s burgeoning Lower
Broadway scene downtown. History
hangs heavy in this joint, and Toot-
sie’s legend is a big reason for this
scene.

Holding court are singer Greg Gar-
ing and his band, who have revitalized

Maverick Finds
Smooth Going For
Morissette’s ‘Pill’

B BY CARRIE BORZILLO

LOS ANGELES—While many new
female singer/songwriters offer frank
tales of love, sex, and betrayal, Alanis

MORISSETTE

Morissette’s U.S. debut, “Jagged
Little Pill” {Music To My Ears, Bill-
board, May 13), goes far beyond

(Continued on page 16)

" Tootsie’s Back Room On Front Burner

Tootsie’s, and in turn, Lower Broad-
way. People still talk about the night
that Marianne Faithfull showed up to
duet with Garing on Hank Williams’
“I’'m So Lonesome I Could Cry.” Gar-
ing started playing Tootsie’s Back
Room around the same time last sum-

e

GARING

mer that the same sort of phenome-
non was going on night after night
with BR5-49 three doors down at
Robert’s Western World (see story,
this page).

A new scene has developed on its
own in Music City, away from the
usual alternative musie venues, away

(Continued on page 88)

B BY JIM BESSMAN

NASHVILLE—They’re doing what
countless guitar-toting dreamers
have been doing
since the glory
days of the old
Ryman Auditori-
um: playing pure,
hardcore country
music for tips at
one of the de-
crepit bars bor-
dering the for-
mer home of the
Grand Ole Opry
in Nashville’s
Bowery—Lower
Broadway.
Except that the Ryman’s been re-
stored, the tip jar’s full, and so is

Robert’s Western World, home of

BR5-49, a band that has single-
handedly transformed Lower Broad-
way into the hippest place in Music

B BY TONY CUMMINGS

LONDON—The sacred and the sec-
ular are standing together before the
musical altar here,
as gospel and dance
music tie the knot
to produce one of
the most unlikely
musical fusions.

The sanctified
dance scene has
thrown up a cluteh
of new dance artists,
underground club
hits, and, with artists like Spirits and
the massively successful Eternal,
even occasional mainstream pop.

The movement has a dual thrust,

God Save The Queen: U.K.’s
Christian Music To Dance To

with dance artists like the World
Wide Message Tribe, 66dBA, and the
Wades coming from the U.K.’s small
but growing contemporary Christian
musie scene, while
Christian artists
such as Eternal,
Nu Colours, and
TRUCE are re-
cording dance mu-
sic with specifical-
ly gospel lyrics for
mainstream com-
panies. It's a scene
that crosses all the
dance subgenres: house, techno,
R&B, hip-hop, rave, and even jungle,
as Christians increasingly perceive

(Continued on page 86)

BR5-49

City.

Every week, Wednesdays through
Saturdays, from 10 p.m. to 2 p.m. and
with no breaks, the quintet—garbed
in thrift store
Western outfits
and named after
the consistently
flubbed phone
number in the
late “Hee Haw”
great Junior
Samples’ comic
car-salesman
routine—packs a
capacity crowd
of 200 wildly ec-
static fans into
(Continued on page 89)

Beenie ‘Blessed’
With Island Debut

B BY ELENA OUMANO

Brayed in a hoarse, boombox voice,
“God Kno-0-0-w!” can mean only one
thing in Jamaica: Top reggae rapper

a .
H ISLAND
[JAMAICA

BEENIE MAN

Beenie Man is in the house.

Beenie is making a strong bid for the
North American audience with his Is-
land/Jamaica debut, “Blessed,” a col-

(Continued on page 97)

THE BILLBOARD SPOTLIGHT

SEE PAGE 45

IN THE NEWS

Justice Dept. Drops
Ticketmaster Probe

SEE PAGE 3
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THE SHOW MAY BE OVER,

BUT THE APPLAUSE CONTINUES...

®® A FOUR-CONTINENT SELL-OUT

JOHANNESBURG & DURBAN, SOUTH AFRICA,
SINGAPORE * JAKARTA, INDONESIA

BANGKOK, THAILAND * PERTH, ADELAIDE, MELBOURNE,

BRISBANE & SYDNEY, AUSTRALIA - SANTIAGO, CHILE
BUENOS AIRES, ARGENTINA ¢ LIMA, PERU
CARACAS, VENEZUELA * SAN JUAN, PUERTO RICO
HONG KONG * FUKUOKA, TOKYO & YOKOHAMA, JAPAN
TAIPEI, TAIWAN * MANILA, PHILIPPINES

,.!‘h
e

- W-«k |

-

CONGRATULATIONS, PHIL

AND THANKS TO THE SPECIAL AUDIENCES
(& CREW!)
WHOSE ENTHUSIASM MADE IT ALL POSSIBLE.

2| lwea

INTERNATIONAL

Management: Tony Smith, Hit & Run Music, Ltd.
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U.S. Drops Probe Of Ticketing Business

[J L4 . L]
- THE BILLEOARD 200 - Justice Dept. Finds No Fault; Ticketmaster Prevails
* HISTORY: PAST, PRESENT AND FUTURE BOOK 1 24
LI TRE ey e H BY ERIC BOEHLERT like all high-profile Washington, D.C., insti-  quiring disclosure of service fees on tickets,
tutions, by necessity possesses a well-tuned as well as calling for a Federal Trade Com-
& CHANT - thll-gjlsgr"&\;ows ey 35 NEW YORK—By ending its yearlong in-  political antenna and that staffers may have missjon inquiry into the ticketing busipess,
vestigation into the ticketing business, the  detected important shifts in the wind. Capitol Hill’s silence on the ticketing issue
U.S. Justice Department effectively named The first is that Pearl Jam, by canceling has been deafening.
CLASSICAL CROSSOVER 35 Ticketmaster the winner in its highly con-  and reinstating shows at a dizzying speed “If Democrats were still in [control], 1
* PAVAROTIT! & FRIENDS 2 * VARIOUS ARTISTS * LONDON tentious heavyweight bout with Pearl Jum.  last month, coupled with talk of lead singer have no doubt something would have hap-
Few should be surprised that even after the  Eddie Vedder’s health woes, simply became pened on the Hill to [prod] the Justice De-
T COUNTRY 31 final bell rang, supporters in both corners  an unattractive and unreliable vehicle for  partment,” says an industry veteran.
* THE HITS « GARTH BROOKS * CAPITOL NASHVILLE were still fighting it out. the Justice Department to rally around. According to those in contact with de-
° “It makes Ticketmaster stronger to have  (Last summer band members were stars of partment investigators, following a winter-
P HEATSEEKERS weathered this storm,” says one concert ex-  a congressional hearing on the ticketing in- time lull, the Ticketmaster probe regained
* FROGSTOMP * SILVERCHAIR * eriC 18 ecutive. “I think it's a damn shame,” coun-  dustry.) momenturn this spring when a new batch of
ters another. “It’s not a level playing field, A second force possibly at work was the interviews were ordered with artist man-
A JAZZ and the hope was Justice would make it  Republican landslide last November. Capi- agers, box-office bosses, and ticketing exec-
L % THE BRIDGES OF MADISON COUNTY 36 one” tol observers suggest it wasn’t so much that utives. The information gathered—_focusmg
B SOUNDTRACK * MALPASO One thing is for sure: The battle royal will  newly empowered conservative legislators on contracts and the economics of service
not soon be forgotten. By pitting the world’s ~ were fiercely in Ticketmaster’s corner. fees—was brought back and presented to
u JAZZ | CONTEMPORARY 36 hottest rock band—Pearl Jam—against the  Rather, ever since last fall, when Rep. John senior Justice Department officials. They
M * BREATHLESS « KENNY G * ARISTA concert circuit’s most entrenched player—  Dingell, D-Mich., introduced legislation re- (Continued on page 97)
s Ticketmaster—the music industry enjoyed
POP CATALOG 4 ringside seats to an unu‘sually pu_bllc and
% LEGEND * BOB MARLEY AND THE WAILERS * TUFF GONG freewheeling business dispute (Billboard, - -
July 8).
R&B According to Attorney General Janet warner Answe rs M o rrls su It,
% HISTORY: PAST, PRESENT AND FUTURE BOOK 1 23 Reno, the Justice Department’s announce- - -
MICHAELRIACKS ONIEERC ment, which had been expected for weeks,
was driven by the fact that new businesses I es an Ic can a
. ;/;ELEAESC."T'L: ?&F’ACE 92§ were entering the marketplace. That, she
says, convinced Justice officials “this was HE BY DON JEFFREY 5, 1994. The compensation package includ-
not an appropriate time to bring a case.” ed a $5.5 million signing bonus, a guaran-
ADULT CONTEMPORARY a3 “Just because someone {l(_e\_relops soft- NE_W YORK—W;_u'ner_Mus:l_c Group plgns te?d_ annual salary and hon_us of nearly $5
% I'LL BE THERE FOR YOU * THE REMBRANDTS * EASTWEST ware and technology capabilities . . . does to file a countersuit against fired executive  million, stock optians, a deferred-compen-
not mean competition in an industry is pos- Doug Morris, charging that he was dis-  sation package, and such perks as a per-
COUNTRY sible,” says Ray Garman, president of Fill- missed because he was co-chairman of At-  sonal chauffeur and use of a company jet.
% SOLD {THE GRUNDY COUNTY AUCTION INCIDENT) 33 more Mercantile, a majority shareholder in lantic Records when the alleged illegal Morris, according to the lawsuit filed
HOLINIMICHAETIMONTGOMERY © A10ANTIC ETM, the new national ticketing company sale of CDs occurred at the label. two days after he was fired, is seeking $50 |
COUNTRY SINGLES SALES that handled ticket sales for Pearl Jam’s In (10(_'11ments filed July 5 by Warner  million in damages and compo_ensation that
% ANY MAN OF MINE / WHOSE BED HAVE .. 33| truncated 1995 tour. Music with the New York State Supreme  he claims he would have received over the
* SHANIA TWAIN * MERCURY NASHVILLE The battle began in May 1994, when Pearl Court, the company states that Morriswas  five-year life of the contract.
Jam complained to the Justice Department fired because of “improper sales prac- When Warner Music Group chairman
DANCE / CLUB PLAY 29 that Ticketmaster, through its vast network tices” at Atlantic. Referring to statements  Michael Fuchs fired Morris on June 21, he
* SCREAM * MICHAEL JACKSON & JANET JACKSON * EFIC of exclusive contracts with concert venues, in Morris’ June 23 lawsuit against Warner  said in interviews that he had taken action
enjoyed a monopoly. Within weeks, the Jus- that he had been “shocked” by the firing to end the turmoil that had wracked the
DANCE / MAXI-SINGLES SALES 59 tipe Depurtrpent :_annqunced it would inves- ‘fmd that he' had not been given “cause” for  record company for the past year _(Bill—
* ONE MORE CHANCE * THE NOTORIOUS B.I.G. * BAD 8OY tigate the ticketing industry. Pearl Jam it, Warner’s legal memorandum says he  board, July 1). Fuchs made no mention of
then announced it would tour in '95 without was “well aware of the underlying reasons  the CD scandal and told Billboard that he
Ticketmaster. for his termination.” would not comment on internal matters.
ey . Jt?rI'GNABRIEL o 34 B_oth endeavors have come to abrupt con- The court papers claim that during con- But, as 1-¢ported by Billboard, some
clusions: On June 24, Pearl Jam effectively tract negotiations last December on Mor-  sources said the issue was central to Mor-
canceled its Ticketmaster-less summer tour ris’ appointment as chairman/CEQO of  ris’ termination.
R&B 24 (three dates were subsequently reinstated), Warner Music U.S., the domestic arm of Allegations made late last year of stolen |
* ONE MORE CHANCE * THE NOTORIOUS B.).G. * 8AD 5OY and on July 5, the Justice Department ef- the record company, he knew about the il-  CDs led the company to hire independent
fectively canceled its Ticketmaster investi- legal CD allegations but “made no men-  investigators. As a result of their probe, 10
HOT R&B AIRPLAY 25 gation. (The (lepaltme.n.t says it will“contir}— tion” of them. ) ) peopl_e were t'iyed (Billhoqrd, Feb. 11).
* BEST FRIEND * BRANDY * ATLANTIC ue to monitor competitive developments in Warner Musice, according to the docu-  Morris himsell was interviewed Feb. &.
the ticketing industry.”) Some suggest the ment, will seek to recover more than $10  Sources have said he initiated the investi-
HOT R&B SINGLES SALES . timing is not coincidental. million that it says it paid to Morris since  gation when he learned o_f' the abuses. But
% ONE MORE CHANCE * THE NOTORIOUS B.1.G. * BAD 8OY 5 Sources say that the Justice Department, the employment contract was signed Dec. (Continuved on page 97) !
3 R EIEN - ST s - sser |20 THIS WEEK IN BILLBOARD
Dt - contomson w85 | AUDIOBOOKS IN THE RECORD STORE  Album Reviews 66 Lifelines 75
Up to now, most music stores have been reluctant to carry au- ~ Artists & Music 8 Market Watch 98
ROCK / MODERN ROCK TRACKS o diobooks, but that attitude may be changing with the debut of ~ Baptiste’s Rhythm Section 27 The Modern Age 85
* HOLD ME, THRILL ME, KISS ME, KILL ME * U2 * 5LAND three audiobook labels that have strong ties to the music busi- ~ Bétween The Bullets 96  Music Video 38
ness. Staff reporter Trudi Miller Rosenblum reports. Page 61 ~ Boxscore 15 Newsmakers 81
HOT 100 AIRPLAY Canada 44 Popular Uprisings 18
* I'LL BE THERE FOR YOU * THE REMBRANDTS * EASTWEST 90 GOING GLOBAL AT JBL glhart'BeIa:( ina S 92 Pro Audio 76
JBL Professional has a new president and an increasingly CI?;JSSLIiZ?/ eeping score gg R&B 20
HOT 100 SINGLES SALES 90 global orientation in marketing new produqts as it prepares to P m——— 6 Radio 2(2;
* ONE MORE CHANCE * THE NOTORIOUS BJ.G. * 50 80V celebrate its 50th year in the loudspeaker industry. Pro audio Continental Drift 17 The Rap Column
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B BY IRV LICHTMAN

NEW YORK—Time Warner has
apparently decided to drop plans to
sell an interest in the earnings of its
huge music publishing entity Warn-
er/Chappell Music.

According to sources close to the
matter, the publisher’s parent,
which had sought such a deal to help
pay off its $15 billion debt, had con-
cluded that the move had created
the “wrong” perception. That is,
Time Warner had inadvertently
raised the possibility that all of
Warner/Chappell’s assets would be
sold, although there was never any
intent to sell the company or owner-
ship in any portion of its catalog.
Time Warner was perceived to be
“offering things that were not for
sale,” the source adds.

However, the source notes, Time
Warner’s actual concept was to
form another company whose divi-

Investment Plans Nixed
For Warner/Chappell

dends to investors would be based
on Warner/Chappell earnings. “Un-
fortunately, this was not made
clear,” says a source, adding that
“we received many unsolicited of-
fers” for the company.

A buyout of the company’s entire
song catalog would well surpass the
$1 billion mark, while the arrange-
ment envisioned by Time Warner
was said to be worth about $500 mil-
lion (Billboard, May 27). Many mu-
sic publishing executives said at the
time that it was unlikely a major
publishing operation would buy the
ability to earn monies from the cat-
alog without owning or controlling
copyrights involved in such an in-
vestment. Others felt that Time
Warner had, by the very act of
proposing a nonownership arrange-
ment, also set in motion a sale of all
of Warner/Chappell’s copyright as-
sets.

(Continued on page 16)

Court Blocks
Challenge To
Anti-Porn Act

B BY BILLHOLLAND

WASHINGTON, D.C.—The Supreme
Court has upheld an appeals court rul-
ing that clears the way for enforcement
of government-imposed record-keep-
ing and disclosure requirements on X-
rated material, including home video.

The law at issue, the controversial
Child Protection Restoration and
Penalties Act of 1990, is designed to
prevent the use of children in material
that depicts sexually explicit conduct.

Felony penalties of up to two years in
jail apply to retailers and distributors
as well as producers of such material.

Challengers to the child protection
act, including the Video Software
Dealers Assn., have warned that the
law would have an impact on a “vast
number of visual materials” that ap-
pear in galleries, movie theaters, pub-
lic libraries, and video stores.

The groups argued that the law
would also abridge the freedoms of
producers of sexually explicit materi-
al in which all performers are adults
and no minors appear.

At press time, VSDA had not com-
mented on the June 26 Supreme
Court action and its implications.

As to whether enforcement policy
will be immediately triggered by the
Supreme Court decision, a Justice
Department spokesman says, “Right
now, all we can say is that we’re in fa-
vor of it. We will be revising our
regulations soon.”

Under the law, pre-1990 explicit ma-
terial is exempt, as is disclosure infor-
mation on product packaging prior to
May 1992, when an injunction against
enforcement of the law was granted.
Still unclear is an exemption for mate-
rial created between 1992 and the date
of the Supreme Court decision.

The ruling applies to material in
which there is actual (not simulated)
sexual conduct; this includes inter-
course, bestiality, masturbation, and
sadistic or masochistic abuse. Pro-
ducers of such material are required

(Continued on page 87)

MTV, EMI Link For Licensing Deal

Label Drops From Channel’s European Suit

B BY JEFF CLARK-MEADS

LONDON—A second major record
company has forged a worldwide
video licensing deal with MTV.

EMI Music’s agreement means
that, like Sony Music late last year, it
has switched from confronting the
broadcaster in court to embracing it
as a business partner.

Indeed, the EMI/MTYV deal is so
comprehensive that it includes an
agreement to jointly produce compi-
lation albums.

The deal was foreshadowed in Eu-
rope, where EMI’s name disappeared
from documentation surrounding two
parallel cases in which MTV is chal-
lenging the majors’ right to license
videos collectively through the U.K.’s
Video Performance Ltd.

MTYV’s challenge to VPL is being
considered by the European Commis-
sion—the administrative arm of the
European Union—whose decision
will have implications for
licensing/collecting societies across

Grammy Gold. Executives of NARAS and Sony Music celebrate the success of
1995 Grammy Nominees,” the debut release of Grammy Recordings, which has
been certified gold in the U.S. and gold or platinum in nine other countries.
Shown, from left, are Danny Yarborough, president, Sony Music Distribution; Rob
Senn, senior VP/GM, NARAS; Craig Applequist, senior VP of sales, Sony Music
Distribution; Mel llberman, chairman, Sony Music International; Michael Greene,
president/CEQ, NARAS; Mel Lewinter, president/COO, Warner Music U.S.; and

Joel Katz, chairman, NARAS.

the EU. MTV and the labels have pre-
sented their arguments and are
awaiting a decision, which is expected
to be delivered in the fall.

The case is also before the British
courts, but has become entangled in a

complex legal debate
1~ as to whether it
" should proceed here
before a wider Euro-
pean decision is
forthcoming. The
next round in the
battle over whether it should go
ahead—as MTV has pressed for it to
do—will be heard July 17 in the Court
of Appeal. The case is currently halt-
ed, pending the Court of Appeal re-
sult.

However, at the next hearing, only
the names of PolyGram, Warner Mu-
sic, and BMG will appear opposite
that of MTV.

A prepared statement from EMI
makes no mention of why it has fol-
lowed the same route as Sony (Bill-
board, Nov. 12, 1994) in coming to an

NLEDS TELEVISION®

agreement with MTV.
In the statement, EMI presi-
dent/CEO Jim Fifield says, “We're

happy to be taking these steps to-
wards creating a stronger relation-
ship with MTV. MTV is one of the
most creative forces today in the
world of musie.
We have seen
many of our
artists benefit
from their expo-
sure on MTV’s
various channels around the world,
and we hope to continue to find new
ways to work together.”

One of those ways is a series of
compilation albums for the European
market covering such categories as
top 40, metal, and dance. Released at
the rate of two titles per year starting
this year, the albums will contain “the
best repertoire Europe has to offer.”

Bill Roedy, president of MTV Net-
works International, says in a state-
ment, “We are looking forward to

(Continued on page 91)

Maijor Executive Changes
Made At EMI, BMG In U.K.

B BY ADAM WHITE

LONDON—While British prime
minister John Major was reshuffling
his cabinet, two U.K. music majors—
EMI and BMG—were redefining the
duties of a number of key personnel.

Coincidentally, both companies
have created new units and given the
jobs of running them to up-and-com-
ing executives: Jeremy Marsh at
BMG and Roger Lewis at EMI.

At EMI, president/CEO Jean-
Francois Cecillon has created a new
label group, EMI Premier, which
takes over most of the functions of the
firm’s strategic marketing division.
The division has been scrapped, and
its managing director, Andrew Pryor,

Wolfman Dies ‘On Cusp Of Greatness’
Oldies Show, Autobiography Were Well-Received

B BY PHYLLIS STARK

The death of legendary radio per-
sonality Wolfman Jack July 1 came,
ironically, at a time when he seemed
poised for a major career comeback.

His weekly, syndicated oldies show
had grown to 79 affiliates, and the
show’s syndieator, Digi-Net Syndica-
tion, had just reached a deal to launch
a country version for Astor Broadcast
Group stations KIKF/KYKF Los An-
geles and KOWF San Diego. That
deal had not yet been announced.

In addition, he had just completed a
20-day tour to promote his autobiog-
raphy, “Have Mercy! Wolfman Jack:
The Original Rock’n’Roll Animal,”
published last month by Warner
Books.

“The book was out and doing well,
and there was a sense of being on the
cusp of greatness,” says Digi-Net
president Greg Morey.

Wolfman Jack, 57, died of a heart
attack at his home in Belvidere, N.C.

With his distinctive raspy voice and
trademark howl, Wolfman Jack was
known to a generation of radio listen-

ers all over the country, partly be-
cause of his broadcasts on Mexican
border station XERF. That station,
located in Cuidad Acuna, Mexico,
near Del Rio, Texas, had a 250,000-
watt clear-channel signal that cov-
ered much of North America.

Born Robert Smith in Brooklyn,
N.Y., in 1938, he
had been working
in radio since the
age of 19. Among
the stops in his col-
orful career were
WYOU Newport
News, Va. (where
he was known as
Daddy Jules);
KCLJ Shreveport,
La.; WNEW and WNBC New York;
XERB, XPRS, and XTRA San Diego;
Los Angeles stations KDAY, KRTH,
and KRLA; and Armed Forces Radio.

He is credited with being the first
radio personality to bring contempo-
rary R&B music to a national audi-
ence. During his stint at WYOU in
1961, he opened an interracial dance
club, sparking an incident in which

WOLFMAN JACK

the local chapter of the Ku Klux Klan
burned a cross on his lawn.

While working south of the border
in Mexico, Wolfman also ran a mail-
order business selling glow-in-the-
dark baby Jesuses and sugar pills
that supposedly helped with sexual
arousal problems, according to the
Los Angeles Radio Guide.

He played himself in the 1973 hit
George Lucas film “American Graffi-
ti,” and his numerous television cred-
its included an eight-year stint as host
of NBC-TV’s “Midnight Special.”

During his career, Wolfman Jack
was the subject of at least three
records that charted on the Hot 100
Singles chart, ineluding the Guess
Who's “Clap For The Wolfman.”

Recently, he had been hosting an
oldies show syndicated by Digi-Net
and produced by Liberty Broadcast-
ing. The four-hour weekly show on
Friday nights, originating from Plan-
et Hollywood in Washington, D.C,,
had been available on satellite since
November 1994. It was heard on flag-
ship WXTR Washington and 78 other

(Continued on page 87)

has departed after nine years with
EMI.

Premier will handle core catalog,
MOR repertoire, and specialized la-
bels—ineluding Capitol/Nashville,
the Christian Music Group, and the
Hemisphere world music imprint—as
well as the activities of EMI Classics
and Virgin Classics.

Lewis becomes managing director
of EMI Premier; he was head of the
U.K. company’s classical division.
Previously, Lewis held a senior man-
agement post at the BBC’s national
pop music station, Radio 1. Among
other Premier-related moves, Tris
Penna is named director of A&R and
Thierry Pannetier is appointed direc-

(Continued on page 91)

Thais Bow To The
Pressure Of IFPI
To Control Piracy

B BY JEFF CLARK-MEADS

LONDON-—International labels
body IFPI is suspending its offi-
cial complaint against Thailand
after effective action by the au-
thorities there to clamp down on
piracy.

In 1991, IFPI complained to the
European Commission, which is
the administrative arm of the Eu-
ropean Union, about piracy rates,
which account for approximately
90% of total sales in Thailand. Nic
Garnett, director general of the
London-based IFPI, says that the
country’s enforcement agencies
now have the problem in hand.

Garnett visited Bangkok, Thai-
land, to meet with government
and record company representa-
tives and the head of the EU mis-
sion there. He also visited areas

(Continued on page 16)
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Corporations Must Decide Own Philosophies

@ BY DAVID A. HELFANT

In today’s complex and challenging
times, the morality and political sensibil-
ities of the public influence the goals and
directives of corporate America. In the re-
cording industry, how does one balance the
ever-changing moralities of society against
the desire to make money and provide an
open forum for artists to creatively express
themselves?

This difficult and controversial issue is a
constant balancing test for record com-
panies. On one hand, labels want to pro-
mote an open forum for creative recording
artists to affirmatively and, at times, ag-
gressively take positions on issues that may
not be popular or embraced by the masses.
In fact, many cutting-edge artists have
been catalysts in the evolution of the musie
industry, among them the Doors, Jimi Hen-
drix, Bob Dylan, Jane’s Addiction, 2 Live
Crew, Iee-T, and Nine Inch Nails. These
artists, in turn, attract new acts to their la-
bels.

Juxtaposed with this creative balance of
artistic freedom and First Amendment ex-
pression is the practical reality that every
record company is running a business, the
success or failure of which rests upon the
record-buying public and its perception of
the label’s image and artist roster. When
parents decide to buy an album released on
Walt Disney Records, they have a good
idea of what the substance of the material
will be. Should the public be allowed to
force Disney to put out gangster rap be-
cause it feels that Disney’s product is too
Jjuvenile and clean? The answer if obvious.

However, the answer becomes less obvi-
ous when politicians and influential public
figures apply pressure to a record company
by requesting that it stop distributing prod-
uct that is potentially offensive to a portion
of society. Naturally, adults can make ob-
jective decisions about the content of the
music that they want to listen to or pur-
chase. The lines are blurred when the rec-
ord buyer is young, naive, or not knowl-
edgeable about the content of the record.
Who should be socially responsible for our
children? Is it the obligation of corporate
America, the government, or the children’s
parents?

These threshold issues have taxed the
minds of brilliant thinkers for years with-
out resolution. The forefathers of our coun-
try encouraged free speech to such an ex-
tent that the First Amendment is a brick in
the foundation of our existence as a demo-
cratic society. Yet the courts have carved
out certain exceptions to the First Amend-
ment, usually utilizing a larger public policy
rationale; for example, the decision that
sereaming words in a erowd in order to in-
cite a riot is not protected speech.

Frankly, I do not believe that the First
Amendment is the real issue. When politi-
cians and public figures approach a corpo-
ration with complaints or criticisms about
the content of its products, free speech is
not being challenged. Since there is no
pending legislation regulating the lyrical
content of records, this issue is really about
the public’s ability to influence or attempt
to control the type of product released by
corporate America. The issue is free enter-
prise versus social responsibility.

In a free market economy, every com-
pany must independently determine the di-

rection of its entrepreneurial intuition.
Gangster rappers sell a tremendous volume
of records today; however, so do children’s
artists. Since each corporation determines
its own philosophies, ideals, and directives,
the decision to sign artists who may be per-
ceived as controversial is up to the particu-
lar record company. But the bottom line is

The issue is
free enterprise
versus social
responsibility.

David A. Helfant is a
Los Angeles-based
entertainment attorney
with the firm of Berger,
Kahn, Shafton, Moss,
Figler, Simon, &
Gladstone.

still selling records.

If there were no market for gangster rap
or children’s records, the companies that
sell these types of product would be out of
business or would discontinue the sale of

CONCERNS ABOUT BLACK MUSIC

I read Billboard’s spotlight on black music
(Billboard, June 3) with much interest, and I'd
like to make some additional points.

First, why is it that first-tier black artists
receive all the press, with no mention of sec-
ond-tier black artists? We have Anita Baker,
Janet Jackson, Whitney Houston, and Boyz I1
Men, who can charge $50 for tickets and fill
stadiums, and we have unproven new acts
who have to settle for doing $15 gigs at local
discos just to eat! But where is the second tier
of black artists who have established them-
selves as proven performers and still sell over
500,000 units per album? Artists like Vanessa
Williams, Jody Watley, and Teddy Pender-
grass. This area of the market is underrepre-
sented, and the consumer is on the losing end.

Second, where is the new talent being
heard? In 1995 we’ve heard fresh sounds from
several different sources: Brandy, Brown-
stone, Dionne Farris, Soul For Real, and
Des’ree. Each of the named artists has a
chance at making a long-term investment in
the music business. But so many of the sounds
you hear on black radio are sounds of the mo-
ment: Will Adina Howard and Montell Jordan
be big news in five years?

Lastly, there is a lack of vision on the part
of the record companies. Rap music sells mil-
lions and the record companies get paid, but
it’s cheap labor! They know it and they exploit
it, while real black singers have to beg to get
and keep a “cheap recording contract” at the
Big Six. This is not the case in country musie;
why is that? Is black musie of lesser value to
the record companies? We cannot afford to let
the success of a few songwriters and produc-
ers cloud the issue and make us blind to the
big picture.

Stan Brooks
Aguarian Archer Music Publishing
Oxford, N.C.

MARKET IS HEALTHY IN CHILE

We would like to comment on claims made

FTTF.LJ

these albums.

The president of a major record company
in Los Angeles told me, “If the records do
not sell, the label will change the scope and
direction of its artist roster. It’s that sim-
ple!” The executive went on to state that
“the public at large should not tell a record
company what type of product it can or
should release.” I surmise that the opinion
of most record company presidents is iden-
tical. In fact, some would undoubtedly be
angered by the suggestion that a sector of
the public is trying to dictate the lyrical
content of its product or the A&R direction
for his or her label.

This debate continues to invoke a pas-
sionate response from many people today.
Certain individuals or interest groups want
to dictate policy and influence corporate
America. Conversely, corporate America
simply wants to engage in free enterprise.

If a segment of society wishes to affect
the policies of Corporate America, its mem-
bers should voice their opinion by boycott-
ing the product or products perceived to be
offensive. In that regard, each corporation
should independently decide whether the
product it intends to release will alienate or
enhance its share of the marketplace.

by EMI Chile’s managing director Luigi
Mantovani that appear in an article on Chile
by John Lannert (Billboard, May 6).

Mantovani says that he found Chile’s retail
structure in shambles and that “stores were
poorly stocked and managed by personnel
who did not understand the rudiments of re-
tailing.” He further states that “the main buy-
ing power are women between 14 and 18
years old.” In addition, he says Feria Del
Disco owns 55% of the domestic market and
asks, “What happens if they go bankrupt?”

We fully disagree with Mantovani, who,
with less than a year in our country, could not
fully know our market.

The market is not in ashes, but growing
steadily. This does not mean that there are
not some retailers and labels that have prob-
lems, but we cannot conclude from this that
the market is unhealthy.

All 10 Feria Del Disco stores are very well
located, have a large variety, and are very
well stocked. Fewer than 5% of our sales
come from women between 14 and 18 years
old, and the 55% market share Mr. Mantovani
claims refers only to the metropolitan area. In
the total country, our share is much less.

Feria Del Disco has been in the record
business in Chile for more than 38 years. Our
financial strength is self-evident. It is not by
chance that our net sales proceeds have been
growing at an accumulated annual rate of
40.8% in real terms in the last five years. Our
network includes 10 strategically located
stores—good neighborhoods and high traffic.
We are executing a $2 million investment (to-
tally financed by our own capital). We had 135
employees just five years ago; now we have
more than 350.

We can assure you that all of us who work
in Feria Del Disco will do our best to keep the
music playing in Chile.

Rodrigo de la Fuente
Managing director
Feria Del Disco
Santiago, Chile

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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B BY TERRI HORAK

NEW YORK—Mercury Records is
taking the slow road on its drive to
build a following for singer/song-
writer Jane Kelly Williams.

The Georgia native’s major-label
debut, “Tapping The Wheel,” is due
Aug. 22 from Mercury’s Parachute
imprint. The label is counting on
Williams’ charisma and evocative
lyrics as the major elements of its
low-key marketing campaign.

“She is the type of artist that has
to grow organically, and by touring
and establishing a radio base, we
will . . . allow her to get some mo-
mentum,” says Tom Vickers, senior
director of A&R at Mercury and
head of the Parachute imprint (Bill-
board, Oct. 23, 1993).

“Basically the whole concept of
Parachute is long-term artist devel-
opment, and that’s what we’re doing

Williams Hopes To Land
Fans For Parachute Debut

with Jane,” says product manager
Bigi Ebbin. “Touring is going to be
a very important component of the
project because people really need
to see her and connect with her.”
To that end,
Williams  will
play “any place
we can have
some people in
front of her,”
Ebbin says. That
includes branch
offices, which
Mercury hopes
will provide an
important layer of support. “Any-
one that meets Jane is going to love
her, so I want her to establish a rap-
port with our field people,” Ebbin
says.
Exact dates have not been set,
but Ebbin expects a tour to begin
(Continued on page 96)

WILLIAMS

Yah Yum/550’s Jon B. Proves
More Than ‘Someone To Love’

B BY CARRIE BORZILLO

LOS ANGELES—At 19 years old,
rising star Jon B. has already made a
name for himself as a recording artist,
songwriter, and producer.

As an artist, he’s scoring big with
his first single, “Someone To Love,” a
duet with Kenny “Babyface” Ed-
monds, which is
No. 11 with a bul-
let on the Hot 100
Singles chart and
No. 8 on the Hot

/HEAT
|t RS

II“Il\SlErEKECT . | R&B Singles chart

G "/ this week.

\HT.'_'_—P-'E_-_'_T-’ His Yab Yum/
550 Music debut al-

bum, “Bonafide,” moves from No. 97 to
No. 88 this week on The Billboard 200.
The album, which was released May 23,
has sold more than 58,000 units, and
“Someone To Love” has sold more than
169,000 units, according to SoundScan.

As for his other credits, Jon B. co-
wrote and co-produced a song with
Babyface for Toni Braxton’s forth-
coming LaFace/Arista album, due
Oct. 18 (Billboard, May 13). He has
written and produced songs for up-
coming albums by After 7, New Edi-
tion, Color Me Badd, Dee Dee O’Neal,
and Rotae.

His songwriting abilities also land-
ed him an invitation from Peter
Gabriel to a “recording week” in Bath,
England, July 24-29, during which
artists, writers, and producers from
all over the world will write and
record an album together for
Gabriel's Realworld label.

“The depth he has as an artist in
terms of his songwriting ability is tru-
ly amazing,” says Michelle Santosuos-
so, PD at top 40/rhythm KMEL San
Francisco. “The thing that separates

him from new artists is that he’s a
songwriter and there’s so few and so
few that are this good. The emotional
impact it makes is like the first time I
heard Mariah Carey’s first album. I
knew listening to it that it’s real and
that she would be a megastar, and I
get the same feeling about Jon.”

Jon B., whose last name is Buck, be-
came a Heatseekers Impact Artist on
Saturday (8), when “Bonafide” reached
No. 97 and cracked the top half of The
Billboard 200 after three weeks at No.
1 on the Heatseekers chart.

When Jon B. signed to Yab Yum

(Continued on page 27)

POP*ROCK*R&B*"RAP*DANCE=COUNTRY*LATIN*CLASSICAL-JAZZ-MUSIC VIDEO

Seal Album Takes Off On “Bat’ Wings
Hit Soundtrack Boosts Sales Of Sire Set

B BY J.R. REYNOLDS

LOS ANGELES—The self-titled
sophomore album by Sire/Warner
Bros. artist Seal has quietly sold
994,000 copies since its June 18, 1994,
release, according to SoundScan.

Now, with some help from the
Caped Crusader, the U.K. alterna-
tive-slanted performer is poised for
greater mainstream attention.

His current single, “Kiss From A
Rose,” which is featured on the “Bat-
man Forever” soundtrack, has be-
come a music video and multiformat
radio favorite.

The haunting and romantically ur-
gent “Kiss From A Rose” is No. 25 on
this week’s Hot 100 Singles chart.
The success of the single has re-ener-
gized sales of Seal’s album, which de-
buted and peaked at No. 20 on June
18, 1994.

Nearly a year later, on June 3,
“Seal” re-entered The Billboard 200
at No. 193 and has since rebounded to

Jon B. displays his Popular Uprisings T-
shirt, commemorating the success of his
Yab Yum/550 Music debut, “Bonafide,”
which spent four straight weeks at No. 1
on the Heatseekers chart.

EY Rt

“Kiss From A Rose,” which is featured on the latest Seal album, left, and the
“Batman Forever” soundtrack, right, has become a music video and multiformat

radio favorite.

No. 50.

Throughout the month of May,
“Seal” was selling about 5,000 copies
a week, according to SoundScan. Af-
ter the May 23 release of the “Kiss
From A Rose” music video and the

June 6 release of the single, sales
jumped to 11,000 units for the week
ending June 11 and 15,000 units per
week for the weeks ending June 18
and June 25.

(Continued on page 96)

Napolitano Makes Warner
Her Pretty & Twisted Nest

W BY CRAIG ROSEN

LOS ANGELES—After Concrete
Blonde played its final live show a few
years ago, Johnette Napolitano wasn't
quite sure what she wanted to do.
Nonetheless, the singer/songwriter
found a supporter in Danny Goldberg,
then a senior VP of Atlantic Records.

“He said, ‘I don’t care what you do or
when, as long as you do it for me,’ ” says
Napolitano, who found the offer too good
to refuse. When Goldberg was named
chairman/CEO of Warner Bros.
Records in November 1994, he was able
to take Napolitano with him.

Johim Boxes: Double-Barreled Bossa Nova
Almost Complete Catalog To Be On Verve, Warner Sets

B BY CHRIS MORR{S

LOS ANGELES—The late Brazilian
composer/musician Antonio Carlos Jo-
bim, who pioneered the seductive style
known as bossa nova, will be feted this fall
with simultaneous boxed-set compilations
of his work from Verve and Warner Bros.

The two labels plan to release the sets
almost simultaneously in late September
or early October. They hope to reap the
same heightened awareness that greet-
ed Blue Note and Verve boxes devoted to
pianist Bud Powell when they were is-
sued at the same time late last year (Bill-
board, Oct. 1, 1994).

Since Jobim’s death on Dec. 8 (Bill-
board, Dec. 24, 1994), his music has be-
come a fixture on Billboard’s Top Jazz
Albums chart. Joe Henderson’s “Double
Rainbow: The Music Of Antonio Carlos
Jobim,” a recital of the musician’s works
in the manner of the tenor saxophonist’s

Grammy-winning homages to Miles
Davis and Billy Strayhorn, has been in
the top 10 on the chart since its debut the
week of April 8. The Verve album stands
this week at No. 8.

Henderson has toured the U.S. in sup-
port of the album in
recent weeks, per-
forming with a
Brazilian band—gui-
t arist/
musical director Os-
car Castro-Neves,
bassist Nico Assump-
cao, drummer Paulo
Braga, and pianist
Helio Alves—assem-
bled specifically to play the Jobim material.

“The Girl From Ipanema: The Anto-
nio Carlos Jobim Songbook,” which col-
lects renditions of Jobim’s work by vari-
ous Verve artists (including the
composer himself), spent four weeks in

the top 25 on the chart in June and July.
While it hasn’t appeared on the pub-
lished chart, a “Verve Jazz Masters” set
devoted to Jobim has hovered in the top
50 on the Top Jazz Albums chart in re-
cent weeks.

The current Jobim-related jazz hits and
the forthcoming boxed sets mark a major
renewal of interest in Jobim's celebrated
bossa nova compositions, which sparked
an international craze in the early '60s.

In 1962, “Jazz Samba,” a Verve album
by tenorist Stan Getz and guitarist Char-
lie Byrd, rose to the top of the charts,
with the Jobim composition “Desafina-
do” (Out Of Tune) ascending into the top
20 of the Hot 100 Singles chart.
“Getz/Gilberto,” the 1964 album on which
Jobim appeared with Getz and fellow
Brazilian musicians Jodo and Astrud
Gilberto, peaked at No. 2; it notched a
No. 12 hit on the Hot 100 Singles chart

(Continued on page 75)

PRETTY & TWISTED

“I’'ve been a fan of hers for a long
time,” Goldberg says. “I loved Concrete
Blonde.”

Goldberg is also pleased with the re-
sults of his deal with Napolitano. What
originally began as a solo project
evolved into Pretty & Twisted, a trio
that includes former Wall Of Voodoo
guitarist Marc Moreland and drummer
Danny Montgomery.

The group’s self-titled debut will be re-
leased Aug. 8. “She is the kind of artist you
have to believe in and let her do her thing,”
says Goldberg, “and she exceeded my
wildest expectations in terms of the depth
and quality of the record that she made.”

Now the challenge for Warner Bros.
is to let the public and tastemakers know
that Pretty & Twisted is Napolitano’s
new project. The label will attempt to do
that with a postcard campaign to key re-
tail and radio outlets, pointing out that
Pretty & Twisted features Napolitano
and Moreland.

The second in the series of posteards
will be shipped to modern rock, album
rock, and triple-A radio on July 18 along
with the CD single of “iRide!,” a song
Napolitano wrote with onetime Saints
member Chris Bailey.

A videoclip for the track directed by
Jane Simpson, who shot many of Con-
crete Blonde’s videos, is in production.

“This is definitely going to be a top
priority,” says Goldberg. “She does

(Continued on page 39)
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1st Half ’95 Platinum Certs

More Than Doubled Over 94

B BY CHRIS MORRIS

LOS ANGELES—Multiplatinum
and platinum album certifications
soared during the first six months of
1995, according to midyear figures
from the Recording Industry Assn. of
America.

In June certifications, the Eagles’
Elektra collection “Their Greatest
Hits 1971-1975” rose to second place
in the all-time best-sellers column:
The album, at 22 million units, now
stands behind only Michael Jackson’s
“Thriller,” which is certified for sales
of 24 million.

The six-month RIAA tally indicates
that the number of multiplatinum al-
bums more than doubled in the first
six months of this year: 168 albums
were certified vs. 76 during the same
period last year. Platinum albums
were up 47.8%—105 this year vs. 71
during the same period in '94. Gold al-
bums slipped slightly: Through June,
141 were certified as opposed to 154
in the first six months of '94.

In the June highlights, the Eagles’
“Their Greatest Hits” became the
best-selling rock album and best-sell-
ing greatest-hits collection of all time.

The Eagles’ closest competition in
certified sales are Fleetwood Mac’s
“Rumours” (17 million), Boston’s self-
titled debut album and Bruce Spring-
steen’s “Born In The U.S.A.” (15 mil-
lion), and the Eagles’ “Hotel
California” and the soundtrack for
“The Bodyguard” (14 million). “Hotel
California” reached its new high-wa-
ter mark in June,

With certified sales of 56 million,
the Eagles now stand third on the list
of artists with the greatest aggregate
certified sales. Leading the Eagles
are the Beatles (70 million) and Billy
Joel (58 million); just behind the Ea-
gles are Garth Brooks and Barbra
Streisand (52 million) and Elvis Pres-
ley (48.5 million).

Country star Brooks added to his
lode with the June certification of
“The Hits” (Liberty) at 6 million. The
set is tied with Madonna’s “The Im-
maculate Collection” as the best-sell-

THE EAGLES

ing hits compilation of the '90s.
Pearl Jam’s 1991 Epic debut,
“Ten,” eclimbed to the 9 million
plateau in June, becoming the best-
selling bow of the '90s, as well as the

best-selling alternative album.
Country singer John Anderson,
English punk rock unit the Clash,
R&B phenom Brandy, and the late
guitarist Stevie Ray Vaughan all col-
lected their first multiplatinum
(Continued on page 87)

Escobedo Seeking Crossover Success
Virgin Album’s Pop/R&B Is Not For Latinos Only

B BY JOHN LANNERT

Cleto Escobedo reckons that if it
were not for Paula Abdul, he would be
in his hometown of Las Vegas
“singing ‘I Wanna Sex You Up’ at the
bar in Caesar’s Palace.”

Instead, the expressive saxophon-
ist and soulful backing vocalist on Ab-
dul’s 1992 Under My Spell tour is
stepping into the spotlight with his
solo album, “Cleto.” Due Aug. 3 on
Abdul’s Captive label through Virgin,
“Cleto” is a pop/R&B effort featuring
14 tracks, four of which are Spanish-
language versions of the English-lan-
guage titles. Escobedo and Virgin ex-
ecutives are hoping the album will
achieve the crossover success of Lati-
no stars such as Gloria Estefan and
Jon Secada.

Escobedo, 28, figures that his set
will appeal to many ‘““people like
me”—second- and third-generation
Latinos whose primary language is
English and whose musical prefer-

Maysa’s New Label. Recording artist Maysa, former lead singer of Incognito,
celebrates her signing to the newly relaunched Blue Thumb label. Her label
debut is due out Aug. 29. Shown, from left, are artist manager Patrick Spinks;
Maysa; Tommy LiPuma, president, GRP Recording Co.; and Carl Griffin, VP of

A&R, GRP Recording Co.

BPI COMMUNICATIONS. Kevin Carter is
named managing editor of Top 40 Air-
play Monitor in Los Angeles. He was
most recently national director of pro-
motion for Spinnage Marketing and was
GM of the trade publication Hitmakers
from 1990-95.

RECORD COMPANIES. Kevin Evans is
appointed senior VP of the black music
division of the RCA Records Label in
New York. He was president of the
black music division of Scotti Bros.
Records.

Atlantic Classics, formerly Elektra
International Classics, in New York an-
nounces two new divisions. Arthur
Moorhead is named VP of the Erato/
Finlandia/Teldec division. He was senior
director of operations for Elektra Inter-
national Classics. Peter Clancy is
named VP of the Nonesuch division. He
was VP of marketing and creative serv-
ices for Nonesuch label operations. Ad-
ditionally, Atlantic Classics names

CARTER EVANS
Glenn Roskein director of national
sales in New York. He was field sales
manager of special products for WEA’s
Chicago branch.

LR.S. Records promotes Bill Spoon-
er to senior VP of finance in Los Angeles
and Jonathan Grevatt to VP of publici-
ty and video promotion in New York.
They were, respectively, VP of finance
and senior director of publicity/video
promotion.

Jeremy Caulton is appointed VP of
vocal A&R for Sony Classical in New
York. He was director of opera planning
at the English National Opera.

N

MOORHEAD

SPOONER

Reprise Records in Los Angeles
names Bill Bentley VP/director of me-
dia relations and Yvonne Garrett se-
nior director of media relations. They
were, respectively, VP/director of pub-
licity for Warner Bros. and VP of Susan
Blond Ine.

Dale Connone is promoted to VP of
singles promotion for Epic Records in
New York. He was senior director of sin-
gles promotion.

Gareth Hopkins is appointed VP of
legal and business affairs, Europe, for
EMI International in London. He was
director of business affairs at EMI

ences often lean toward a blended
pop/R&B sound.

“All of my friends are not Latino,”
adds Escobedo, who is of Spanish-
Mexican heritage. Still, he admits
that latter-day Latino immigrants
who continue to
assimilate into the
U.S. mainstream
“need Latino role
models and he-
roes.”

A host of well-
known producers
and songwriters—
including Sheila
E., Brian Me¢
Knight, and Robbie Nevil—con-
tributed tracks to “Cleto.” Escobedo
also wrote five of the album’s songs.

Though Escobedo plays sax on all
of the album’s tracks, he downplays
his instrumental work, noting that “I
want to put emphasis on my career as
a vocalist.”

Escobedo’s label bow also launches

ESCOBEDO

the inaugural entry into the Latino
market by Virgin, which does not
have a Latino imprint. According to
Eric Ferris, Virgin's director of prod-
uct management, the company’s
strategy is to set the table for Es-
cobedo’s entry into the Anglo market
by establishing his presence in the
Latino arena.

Two months ago, Virgin began
working “Si Supieras T1,” the Latino
counterpart to his first Anglo single,
“If You Had A Clue,” which was slat-
ed to be released in early August. Vir-
gin enlisted the services of Los Ange-
les-based promotion company Uno
Productions to promote the Spanish-
language single to Latino radio in the
U.S. and Puerto Rico.

“Si Supieras Ti” and “If You Had
A Clue” were later released to retail
as part of a double-A-sided single that
includes “Always Wanted” and “Te
Quiero Para Siempre.”

Virgin bolstered the release of the

(Continued on page 87)

Little Stands In The Way
Of Performance Right Bill

B BY BILL HOLLAND

WASHINGTON, D.C.—The record
industry’s digital performance right
bill, which won unanimous approval
April 29 from the Senate Judiciary
Committee, is on a fast track toward
congressional passage, according to
Capitol Hill sources.

A compromise forged June 27 be-
tween the Recording Industry Assn. of
America and the National Music Pub-
lishers’ Assn. was crucial to the com-
mittee’s vote (Billboard, July 8). It re-
sulted in amendments to the bill that
removed concerns voiced by music
publishers and songwriters that their
existing rights could be trampled by
the new digital performance right.

Following Senate floor action and
expected House committee and floor
approval, final passage could come

later this summer, insiders say.

The Senate bill, S. 227, now awaits
full Senate passage. The House bill,
H.R. 1506, could get a markup to a full
Judiciary Committee vote as early as
July 27 if the Senate amendments are
accepted.

The only possible hitches, sources
say, is that a member of the House In-
tellectual Property Subcommittee
might voice further concerns or try to
modify the Senate amendments. But
the earlier compromise makes major
modifications unlikely.

However, a subcommittee member
could try to attach an amendment
dealing with another issue to the
House bill. While Hill staffers say
that isn’t expected to happen, a simi-
lar parliamentary tactic almost scut-
tled the bill's June 29 approval by the

(Continued on page 87)

CAULTON BENTLEY
Records UK.

Gaby Sappington is promoted to di-
rector of international media relations
for BMG International in New York.
She was manager of international press
and promotion.

Jason Ricks is named director of rap
promotions for Arista Records in New
York. He was director of promotions
and marketing for Noo Trybe/Virgin
Records.

Tony Pellegrino is named VP of
sales for Sonic Underground in Erial,
N.J. He was regional marketing manag-
er for Elektra Entertainment.

CONNONE MURPHY

DISTRIBUTION. Jeff Murphy is promoted
to VP of the Western division of Uni Dis-
tribution Corp. in Burbank, Calif. He
was regional sales manager for North-
ern California/Northwest.

PUBLISHING. Dan Wilson is promoted to
VP of creative services at Sony Music
Publishing Nashville. He was director in
the creative services department.

RELATED FIELDS. Tim Sullivan is pro-
moted to VP of marketing for TDK
Electronics in Port Washington, N.Y.
He was national promotions manager.

10

www americanradiohietorv com

BILLBOARD JULY 15, 1995


www.americanradiohistory.com

DAVE KOZ
LUCKY MAN

AFTER RELENTLESS TOURING,
NUMEROUS TV APPEARANCES,
AND TOO MANY REEDS TO COUNT,

DAVE KOZ HAS PROVEN
WHAT WE KNEW ALL ALONG.

LUCK HAD NOTHING TO DO WITH IT.

%

4

Produced by: Dennis Lambert, Jeff Koz, Jetf Lorber, Car! Sturken & Evan Rocers, Dave Koz,
Executlve Producer: Bruce Lundvall « Career Direction: Shelly Heber & Leanne Meyers for Vislon Management Gyt
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Smith Goes ‘Home’ For Reunion
Set Targets Both Christian, Pop Markets

B BY DEBORAH EVANS PRICE

NASHVILLE—Michael W. Smith
fans will gather in 800 Christian retail
outlets across the country to celebrate
the Aug. 22 release of “I'll Lead You
Home,” one of the most anticipated re-
leases in contemporary Christian mu-
sic this year. With a strong push to-
ward garnering early sales, Reunion
and Arista executives are hoping the
project will make a big splash on both
Christian and mainstream charts.

According to Ben Howard, Reun-
ion’s VP of marketing and sales, on
July 10 Christian retailers will receive
Michael W. Smith pre-release promo
packages that will include posters, ad
slicks, and other in-store marketing
materials for the four- to six-week
campaign.

“The campaign will culminate with
the pre-release parties in stores on
Aug. 21,” Howard says. “People will
be able to pre-reserve copies and pick
them up at the parties the day before
the album releases. When they order
their copy, they’ll get information on
the party at their local retailer.’

The parties will be held in 800
Christian retail outlets across the
country. The promotion will include a
live radio broadcast from one of the
events, where
Smith will talk
about the record
and take phone
calls from fans.
The stores will also
premiere Smith’s
Initial video from

the album.
SMITH “We are geared
toward a huge

push out of the box. Obviously, one of
our big reasons for that is to make an
impact on SoundScan,” Howard says.
“We certainly want to ship out, both
markets combined, over 500,000 units.
Our goal is very simple—to make this
the best-selling Christian record
ever.”

After nearly a decade in Christian
music, Smith’s last album, “Change
Your World,” propelled him into the
pop arena with the success of the sin-
gles “Place In This World” and “I Will
Be Here For You” (which peaked at

Warner Live Set Reflects
EVIL STIG’s Good Intentions

H BY CHRIS MORRIS

LOS ANGELES—Warner Bros.
hopes to lend a hand in solving the
murder of Seattle musician Mia Zapata
with the Aug. 22 release of “EVIL
STIG,” a collaboration between Joan
Jett and the remaining members of Za-
pata’s band, the Gits.

Proceeds from the album will be
used to pay for the ongoing investiga-
tion of the crime.

Warner product manager David Kim
says. “It’s a project that's designed to
help out by raising funds and increas-
ing awareness . .. The guys who were
in the Gits have been funding a private
investigator since the police gave up on
this investigation.”

Zapata, who was the vocalist and
principal songwriter for the Gits, was
raped and murdered in Seattle on July
7, 1993. The hunt for the killer has
proven frustrating for investigators
and for Zapata’'s former bandmates.

After hearing that Jett had dedi-
cated to Zapata the video for “Go
Home"—a song Jett co-wrote with Bi-
kini Kill's Kathleen Hanna for her
Warner debut, “Pure And Sim-
ple”"—Gits drummer Steve Moriarty
wrote Jett a letter asking if she would
participate in a benefit.

Moriarty says, “She wrote back a
couple of weeks later a really nice let-
ter from a hotel in Germany, saying
that she’'d love to do anything to help
and to contact her management imme-
diately. So I did, and one thing led to
another, and we decided it would be ea-
siest for her to come out to Seattle. and
we would in essence form a band with
her and do some benefit shows.”

Performing as EVIL STIG (“Gits
Live” backward), Jett, Moriarty, bass-
ist Matt Dresdner, and guitarist
Andrew Kessler played two shows in

2

EVILSTIG

EVIL STIG ALBUM ART

Seattle and one in Portland, Ore., in
March; the sets were made up largely
of Zapata-penned material.

Jett's manager Kenny Laguna ar-
ranged for a 24-track live recording of
shows at Seattle’s RCKCNDY and
King Theater; the sets were video-
taped as well. “EVIL STIG” is a post-
produced distillation of the shows.

“We took the basic tracks from the
live recordings, but the rest of it's stu-
dio,” Moriarty says. “It’s kind of a
cross between the two. It has the live
energy that Kenny wanted to capture,
but also has the attention that we were
able to pay by going back in the studio
and redoing stuff and fine-tuning and
adding backing vocals and things.”

Promotion of “EVIL STIG” begins
with the July 18 release to college radio
of a 7-inch single, “Bob”/*Spear And
Magic Helmet.” The single will be
issued on Revenge Records, the indie
label that also put out an EP and album
by the Gits’ current lineup, Dancing
French Liberals Of '48. Warner will re-
lease “Bob” to commercial alternative
and rock radio on Aug. 8.

(Continued on page 17)

No. 6 and No. 27, respectively, on the
Hot 100 Singles chart). Smith’s initial
pop success came via a deal with Gef-
fen that exposed him to the main-
stream. Later, when BMG bought 50%
of' Reunion, RCA New York worked
with Reunion to promote its artists to
the mainstream market.

There seems to be little doubt that
the new album, like Smith’s previous
releases, will be a major seller in the
Christian market. However, with
Arista and Reunion still settling into
their working relationship following
BMG's purchase of the remaining 50%
of Reunion (which made Reunion part
of the Arista/Nashville family), and

(Continued on page 15)

Feels Like Home. Linda Ronstadt, third from left, makes herself at home
following a performance at New York’s Radio City Music Hall. The singer is on
tour in support of her current Elektra album, “Feels Like Home.” Shown, from
left, are Lisa Frank, VP of marketing, Elektra; Alan Voss, senior VP of sales,
Elektra; Ronstadt, Greg Thompson, senior VP of promotion, Elektra; Suzanne
Berg, VP of adult format promotion, Elektra; and Steve Kleinberg, senior VP of
marketing, Elektra.

BEGGARS CAN BE CHOOSERS: On Aug. 1, Beg-
gars Banquet will open its own U.S. office in New York.
Previously, the U.K.-based label has utilized Thirsty Ear
Communications for its U.S. operations.

Thirsty Ear Communications, which is best known for
its same-named label, will continue to act as a record
company, marketing firm, and radio syndicator.

“We just decided it was time for a very amicable split,”
says Beggars Banquet’s Lesley Bleakley. Bleakley,
who will run the Beggars Banquet U.S. office, has been
with Beggars for seven yearsin the

Beggars Banquet, Thirsty Ear Part Wayé;
Ringo And Monkees Pitch For Pizza Hut

Among the acts signed on for LIFEbeat’s second the
Beat Goes On concert are Gloria Estefan, Sarah
McLachlan, Chris Isaak, the Dave Matthews
Band, and Isaac Hayes. The benefit, to be held at
New York’s Beacon Theatre on Thursday (13), will air
on VH1 in August . .. Radio City Music Hall Produe-
tions will produce the halftime show for Super Bowl
XXX, slated for Jan. 28, 1996. An estimated 1 billion
people in more than 150 countries watch the football
game. Radio City also produced the halftime show in

1993 ... Ringo Starr and former

UK.

Thirsty Ear head Peter Gordon
agrees that the time was right.
“We’d been working with Beggars
Banquet for 10 years and had
taken them [rom a small import
here to one of the most prominent
U.K. indies in America. There

Monkees Micky Dolenz, Davy
Jones, and Peter Tork will shill
for Pizza Hut in an amusing new
TV commercial that hints at—
and dismisses—a Beatles re-
union. . .. If the summer heat has
you drooping, now’s the time to
plan a Labor Day trek to the

reaches a time when both labels
need to reinvent themselves and
try new directions.”

The labels do seem to be grow-
ing in opposite ways. Thirsty Ear ended its distribution
deal with Columbia last year and now goes the indie
route through Koch International. In 1993, Beggars
signed a deal with Atlantic to release its bigger projects,
such as Buffalo Tom, the Charlatans, and Peter Mur-
phy. Other efforts go through WEA'’s indie distribution
arm, ADA.

Thirsty Ear staffers who had been working on both
Beggars Banquet and Thirsty Ear releases will stay
with Thirsty Ear. Bleakleyv savs she expects to hire a
product manager and an assistant as soon as her office
is up and running. In addition to helming the U.S. office,
she will act as a U.S. A&R director. “We've signed U.S.
acts, but we've never had an A&R rep here,” she says.
She notes acts that go through Atlantic will continue to
operate that way. “But for smaller acts like Sundial or
Polyphemus, that wouldn’t make sense. They'll con-
tinue to go through ADA, and we can have a two-tiered
label that operates from here.”

Gordon says Thirsty Ear also plans to expand its ros-
ter. “It's just a wonderful time to be an indie label. We've
been a marketing company for the last 18 [years] and
a label for the last three or four, and we're looking to
sign more acts all the time.” Among the acts on Thirsty
Ear, which released the very successful Victoria Wil-
liams tribute album, “Sweet Relief,” are Caspar Brotz-
mann Massaker and Paul K & the Weathermen.

THIS & THAT: Chick Graning of A&M band
Scarce has been hospitalized because of a brain hem-
orrhage. The band’s label debut, originally slated for
July 25, has been postponed until he recovers ...

by Melinda Newman

North Pole for the Molson Ice Po-
lar Beach Party weekend. Slated
to play the event are Metallica,
Hole, Veruca Salt, and Moist
... Entertainment memorabilia company Musicom
International has signed an exclusive deal with Guns
N’ Roses.

The Bottom Line has kicked off its fifth year of the
“In Their Own Words” series. This wonderful pro-
gram features singer/songwriters in an acoustic set-
ting performing their own material or works that have
influenced them. Host Vin Scelsa has passed the ba-
ton to radio personality David Dye ... LaBatt USA
is sponsoring a battle of the bands contest in Cleve-
land, Seattle, Boston, and Albany, N.Y. The grand-
prize winner will get two of its songs placed on a six-
song sampler released by 1.R.S. Records ... 1-800-
Prime CD has just released “The Posterypt,” a collec-
tion of performances commemorating 30 years of con-
certs at Columbia University’s Posterypt Coffee-
house. Among the artists appearing on the collection
are the Nudes, Dar Williams, Ellis Paul, and CIliff
Eberhardt . . . Is it just me or does it seem a little odd
that the Nashville Network’s promo for its oldies
show “Yesteryear” features pictures of Richard
Nixon and Adolf Hitler as the voice-over invites
viewers to return to “the good old days”?

ON THE ROAD: Brother Cane and the Nixons are
on a club tour throughout the rest of the month ...
Health & Happiness Show and Butch Hancock
headed out on a monthlong tour July 5. In addition to
opening the show, Health & Happiness also acts as
Hancock’s band . . . Chicago hits the road Wednesday
(12) in El Paso, Texas ... Morbid Angel starts a na-
tional tour Saturday (15) in Orlando, Fla.
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DONNA SUMMER SRO BRAZIL TOUR
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July 12 Detroit July 25 Wallingford August 4 Los Angeles "
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Inbreds Square Off With The Power Of Two On TAG Debut

8 BY DAVID SPRAGUE

NEW YORK—Power trios have
traditionally done well in the rock
marketplace, but power duos? TAG
will test those waters when it issues
“Kombinator,” the Stateside debut
of Ontario twosome the Inbreds on
Aug. 22.

“Kombinator,” which the duo rec-
orded on a shoestring budget before
signing to new Atlantic imprint
TAG, deftly melds considerable
power pop savvy with a decidedly
low-fi aesthetic. The end result—as
evidenced by each of the album’s 14
short, sharp songs—is minimal, but
satisfying, lying somewhere be-
tween Pavement and the Lovin’
Spoonful.

“We started jamming together
and had every intention of finding
more people,” says drummer Dave
Ullrich, who formed the band three
years ago with bassist/vocalist Mike

O’Neill. “But we kept at it for a
while, and people started telling us
it was working fine just the way we
were.”

The band first garnered wide-
spread attention through airplay on
Canadian Broadcasting Co.’s
“Brave New Waves” show, which
aired several of the singles the In-
breds released on their own PF la-
bel (an imprint that also will appear
on the band’s TAG releases).

“This is a band with a very strong
grass-roots image, which we want to
do everything possible to maintain,”
says Leyla Turkkan, TAG executive
VP/GM. “We introduced them with
a vinyl 7-inch EP that went to radio
and retail in May. At the same time,
we went to local shows with a video
[for the song “You Will Know”] that
they did on their own.”

Turkkan says the label will begin
its campaign in earnest with a ver-
sion of the single “Any Sense Of

b usiness e ki |
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Time” remixed by Jim Rondinelli
(Sloan, Lotion). “We're going to
work that very aggressively at both
college and commercial alterna-
tive,” she says. “And ADA [WEA’s
independent distribution arm] has a
very strong retail campaign worked
up‘)’

In an effort to establish a profile
at retail, TAG and ADA are using a
number of less-traditional tools,
including calendars that use the
school year as the template. “We've
also gone multimedia with Spew,
our newsletter,” she says. “We'll be
sending out ‘Spew Vision,” a video
version, and ‘Spew Plus,’ a CD Plus
for in-store use. The September is-
sue will have a lot on the Inbreds.”

Since the band established a
beachhead in Ontario through tire-
less touring (“It’s pretty easy for
the two of us . .. we're about as mo-
bile as it gets,” says Ullrich), TAG
intends to exploit this ability in the
States as well, with tour plans
including jaunts with Jale and the
Tragically Hip.

“We’ll have them out a lot this

SMITH GOES ‘HOME’ FOR REUNION

(Continued from page 12)

with the album’s evangelical lyrical
content, the record’s potential impact
on the mainstream market is uncer-
tain (Billboard, Oct. 8, 1994.)

“It’s pretty much a Christian rec-
ord,” Smith says. “I struggle with the
labels anyway. There’s a part of me
that wishes it didn’t have any label on
it and I could just make the record.
And I think that’s what I did. That’s
the way I looked at the whole thing—
Jjust make a record, just be who you
are. This is a real reflection of my
heart and what’s been going on in my
life for the last three years.”

Despite his record’s religious lean-
ings, Smith believes there may be
room on pop radio for some of the
tunes. “I think there are songs on
there that could be played on pop ra-
dio, but I'm not going to worry about
that. Today, who knows what pop ra-
dio is anymore? It’s a little tough, and
I think people are finding more crea-
tive ways to sell records that just
through radio.”

Reunion president Terry Hem-
mings says Smith made the album
without calculating where it would fit
in a marketing sense. “The notion that
he has to tailor his music for one mar-
ket or the other is a flawed notion,” he
says. “He made a record that reflects
where he is personally and artistically
for now, and, to me, has made the fin-
est Michael W. Smith record so far. I
don’t see why we ean’t work this at ra-
dio to any format.”

Arista/Nashville president Tim Du-
Bois is enthusiastic about the project
and Smith’s commitment to his artistic
vision. “I love the record,” DuBois
says. “And this is the album Michael
wanted to make. I think one of the
problems artists run into sometimes is
when they start trying to second-
guess the marketplace and try to fig-
ure out what will work and what won’t
work. They almost fall into that mak-
ing a record by committee kind of
thing. I think he’s made one from the
heart.”

“We're currently in the process of

THE INBREDS: Mike O’Neill and Dave
Ulirich,

summer,” says Turkkan, pinpoint-
ing July’s inaugural Macintosh Mu-
sic Festival in New York as the kick-
off for an August deluge that will
lead to a series of early fall resi-
dency tours. “We're trying to work
in afternoon in-store performances
in as many cities as possible. I think
people will walk away amazed that
two guys just did all that.”

Ullrich downplays the novelty as-
pect of the band’s lineup, insisting
the focus has always been squarely
on O’Neill’s hooky songwriting.
“Even when we were recording on
4-track, you could hear those classic
pop things—the Beatles,
R.E.M.—in Mike’s songs,” he says.
“I don’t know how far we actually
get toward capturing that sound,
but that’s definitely the spirit.”

“Komkinator” is slightly more
successful in capturing that sound
than the band’s charming-but-
spotty 1993 debut, “Hilario,” which
compiled several singles and EPs.
By melding swooning pop nuggets
like “Don’t Try So Hard” with more
obtuse pieces like “Scrateh” and
“Amelia Earhart,” the duo has
carved itself a timeless pop niche.

“We're concerned enough about
tradition that we write pop songs
that have structure,” says Ullrich.
“But we might borrow things from
[Kentucky minimalists] Slint or
some new wave thing from when we
were kids. It doesn’t make any dif-
ference to us.”

deciding what singles to take to the
mainstream,” Mike Dungan, Arista/
Nashville’s senior VP sales and mar-
keting, says. “We feel he has already
reached the mainstream audience, and
we're going to market him as a main-
stream act. It will be a joint venture
between Arista/Nashville and Reun-
ion.”

Dungan concedes that lyrically the
album is “clearly aimed at the Chris-
tian marketplace,” but he says that
doesn’t mean it can’t be worked at pop
radio.

The question that remains is who
will work the selected singles to pop ra-
dio.

“We're in a new world here,” DuBois
says. “We're dealing with two things.
We've just received the completed
album, and you're also dealing with a
company that has pieces of the puzzle
missing. We're looking at a move from
Reunion being a free-standing record
label that was a joint venture with
BMG and under RCA's control to a sit-
uation where they've now become part
of the Arista/Nashville family and we
still have a lot of things we’re working
out on all fronts ... But I can assure
you we realize we have a very impor-
tant economic event happening in the
life of our family right here, and by the
time it's necessary, we’ll have the an-
swers to that question.”

Though the project’s reception at
pop radio could go either way, there’s
no doubt Christian radio is geared up
for Smith’s release. “I'm looking for-
ward to it,” says Melanie Morgan,
morning show co-host/producer and
music manager for KLTY Dallas. “It’s
going to be a great project. Hopefully,
it's going to be another step in further-
ing what we're [the Christian musie in-
dustry] about and what we’re doing.”

Morgan says Smith, Amy Grant,
Kathy Troceoli and others who've at-
tained mainstream visibility have
helped increase Christian music’s ac-
ceptance, and she thinks pop radio will
continue to be interested in Smith. “I
think he’s piqued their curiosity,” she

says. “So if it’s serviced right and the
quality is as good or better than
‘Change Your World,’ I don’t think
there’ll be any problem with [the]
mainstream embracing it.”

Smith worked with former Madonna
producer Patrick Leonard on the al-
bum. Leonard was already familiar
with Smith’s music and had even
arranged some of his songs for the
youth choir to perform at the church he
attends in California.

“He’s a big reason why the record
sounds different,” Smith says. “This is
the first time I've let someone else take
control, which was hard for me ... but
it was a good experience. I think it’s
still trademark Smitty [Smith’s nick-
name], but there’s some changes. It’s
not tech, computer, and drum machine.
It’s real pure with live instruments—
a lot of piano and a lot of guitars.”

10 Million And Counting. Garth
Brooks, left, presents "CBS Morning
News"’ reporter Mark McEwen with a
plague celebrating worldwide sales of
10 million units of Brooks’ latest album,
“The Hits.”
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MAVERICK FINDS SMOOTH GOING FOR MORISSETTE’S ‘PILL

(Continued from page 1)

those themes with lyries so striking-
ly personal that they seem more
suited for a therapist’s ears than for
millions of strangers.

For instance, in “You Oughta
Know,” the first track serviced to
radio from the Maverick/Reprise al-
bum, Morissette, 21, sings about be-
ing dumped for an older woman:
“’Cause the joke that you laid in the
bed that was me, and I'm not gonna
fade as soon as you close your eyes
and you know it/And every time I
seratech my nails down someone
else’s back I hope you feet it . . .
Well, can you feel it?”

The song, which features the Red
Hot Chili Peppers’ Flea on bass and
David Navarro on guitar and the

Heartbreakers’ Benmont Tench on
organ, is No. 2 with a bullet this
week on the Modern Rock Tracks
chart. Its video is a Buzz Clip on
MTV. (The label has blurred an ex-
pletive for the clip, as well as for the
radio version.)

The anger of “You Oughta Know”
is just one of a multitude of emo-
tions dealt with on the album.

“Perfect” delves deep into not liv-
ing up to a parent’s expectations,
with such lines as “Don’t forget to
win first place/Don’t forget to keep
that smile on your face.” Another
track, “Right Through You,” is a
pissed-off look at a May-December
relationship, in which Morissette
sings, “You took me out to wine,

Invite you to experience
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dine, 69 me/But didn’t hear a damn
word I said.”

This week, “Jagged Little Pill,”
released June 13, leaps 47 positions
to No. 43 with a bullet on The Bill-
board 200. Morissette became a
Heatseekers Impact Artist on Sat-
urday (8), when the album broke
into the top half of The Billboard
200, moving 117-90. It debuted at
No. 2 on the Heatseekers chart on
July 1.

According to SoundScan, the al-
bum has sold more than 48,000 units
in the U.S.

The voice of the Ottawa-born, Los
Angeles-based singer comes across
with invigorated passion and angst
because most of the songs were
recorded in one take.

“When I was writing it, it was so
subconscious,” says Morissette,
whose first moment in the spotlight
came on Nickelodeon’s “You Can’t
Do That On Television” in the mid-
’80s. “I wasn’t aware of what was
coming out of me. The floodgates
were just wide open. I'd go into the
booth when the ink wasn’t even dry
yet on the paper and sing it. It was
very accelerated. I'd listen the next
day and not really remember it.”

Natalie Waleik, senior buyer at
the 14-store Newbury Comics chain
based in Boston, says she rarely
sees a “total unknown sell like this
out of the box.”

‘““‘People are really asking for
this,” she says. “I doubled my order
before it came out because there
was a big radio buzz on it.”

99X’S MOST REQUESTED SONG

“You Oughta Know” is certainly
striking a chord with listeners. Ac-
cording to Brian Philips, PD at mod-
ern rock WNNX (99X) Atlanta,
“You OQughta Know” is the most re-
quested song in the three-year his-
tory of the station.

‘‘She’s got a great touch with
lyries,” says Philips. “It’s very ma-
ture—she cuts right to the bone.
She played here acoustically, and as
we were watching we got the sense
that she will be a force to be reck-
oned with. We all just thought,
‘Wow, this is a moment we’ll all re-
member.””

Philips says “You Oughta Know”
isn’t attracting attention just be-
cause of its bluntness. It’s the edgy
lyries coupled with producer Glen
Ballard’s ‘‘very palatable pop
arrangement” that makes it stand
out.

Ballard, who is known for writing
and producing for such pop stars as
Michael Jackson and Paula Abdul,
produced the album and composed
the music with - Morissette, who
says, “This is another side of Glen
that people don’t know about.”

Lisa Worden, music director at
modern rock KROQ Los Angeles,
which was the first station to air the
song, says “You Oughta Know” was
“huge instantly” and garnered No. 1
phones the week after it debuted as
Jed the Fish’s “Catch Of The Day”
in May. The label wasn’t officially
going for radio play until June 5.

“Just as KROQ began playing it,
we had two small shows with her in
L.A. at the Dragonfly and Luna
Park,” says Abbey Konowitch, GM
of Maverick. “KROQ jumped on

these dates as a result, and now this
20-year-old woman was under the
pressure of a major showcase. It
looked like part of a master plan,
but it wasn’t.”

Konowitch was instantly im-
pressed with Morissette from the
day Guy Oseary, Maverick’s VP of
A&R, and attorney Ken Hertz
played “Perfect” for him in the of-
fice. Yet, he assumed that the
record would be difficult to pro-
mote.

“We took a very aggressive setup
approach,” says Konowitch. “We
got her on the road to perform
acoustically for WEA branches. We
got her out to radio and retail and
kept it very grass-roots.”

As we were
waltching, we got
the sense that
Alanis will be
a force to be
reckoned with’

Morissette embarked on the pro-
motional tour May 5 in Calgary, Al-
berta, and ended in London June 15,
while hitting Chicago, Toronto, At-
lanta, New York, Dallas, Washing-
ton, D.C., Hamburg, Amsterdam,
and Paris in between. ;

On Monday (10), she heads out on
another radio and retail promotion-
al tour through August in the U.S.
and continuing in Europe through
September.

At that time, Konowitch expects
to release another track to radio.
The label is considering “Hand In
My Pocket,” which KROQ has al-

ready played on its morning show,
and “All I Really Want.”

GLOBAL FOCUS

“Jagged Little Pill” has also re-
ceived a strong response from
Warner Music International compa-
nies in Europe, where Morissette
played a series of showcases during
June.

“You Oughta Know” was released
by WEA Records U.K. on July 3.
Radio 1 in England has placed the
song on its playlist.

Meanwhile, Canadian broadcast-
ers have already begun playing
“You Oughta Know,” which Steve
Margo, VP of international at Warn-
er Bros., says received an incredible
response in its first week at radio
and at Toronto-based music video
network MuchMusic.

Warner Bros. began international
setup for the album even before its
U.S. campaign by presenting tracks
to a meeting of its managing direc-
tors in Europe, held in February to
preview upcoming releases.

“All we had was the music,” says
Margo. “I put it right in the middle
of the presentation, and everyone
was interested. There are so many
layers and textures to this album. I
haven’t been so affected by a record
in a long time.”

Konowitch says “Jagged Little
Pill” has sold 25,000 units outside
the U.S,, including 5,000 in Canada.

Morissette is not unknown to the
Canadian music market. She has
recorded two dance-oriented al-
bums for MCA/Canada. Her 1991
debut, “Alanis,” earned her a Juno
Award for most promising female
artist and was certified platinum in
Canada (100,000 units sold). Her
1992 follow-up, “Now Is The Time,”
was certified gold there (50,000
units).

Prior to those releases, Moris-

THAIS BOW TO PRESSURE TO CONTROL PIRACY

(Continued from page 4)

known to be piracy hotbeds, but
says he found no unlicensed prod-
uct.

“At the moment, sound-recording
piracy in Thailand is firmly under
control, and I applaud the govern-
ment’s determination to eliminate
the problem,” says Garnett. “The
fact that Tower Records has opened
up a megastore in one of Bangkok’s
key commercial centers is a very
significant sign.”

Garnett adds that he believes the
time is right for a conditional sus-
pension of the IFPI’s complaint.

The body’s trade-policy complaint to
the European Commission four years
ago led to the establishment of a con-
sultation forum between the EU and
the Thai government. In October 1992,
the government tackled the problem;
the number of pirate recordings was
reduced by 50% within a year.

Though the IFPI complaint re-
mains nominally aetive, the Thai
government’s swift action means
that the EU has taken no further ac-
tion against the country. However,
the IFPI’s suspension of its com-
plaint does not remove the EU’s
obligation to continue monitoring
the piracy situation. |

A new copyright act came into
force in Thailand in March. Its im-
plementation is overseen by a gov-
ernment committee, of which IFPI
Thailand director Thienchai Pinvis-
es is a member, “This is a positive
demonstration of the strength of the
cooperation between IFPI and the
Thai authorities,” says Garnett.

The value of the Thai market has
grown by approximately 70% in the
last 12 months to $155 million at retail
values, driven by inereases in CD sales,

“If the battle against piracy con-
tinues to be won,” says Garnett,
“the prospects for the record indus-
try in Thailand look promising.”

sette pressed 2,000 copies of her
song “Fate Stay With Me” and re-
leased it on her own label, Lamor
Records. The tape landed in the
hands of John Alexander, executive
VP of creative services for North
America at MCA Music Publishing,
who signed her to a publishing deal
when she was 14.

“] started with a clean slate in
many ways for this album,” says
Morissette. “I used different collab-
orators. I think on the first two [al-
bums], I wasn’t as fearless or secure
a person. It takes a certain amount
of fundamental strength to disclose
these things ’cause you're naked in
front of the world . . . I didn’t share
as much on those albums. I think I
tapped into maybe 2% of myself.”

The singer admits she had a “cer-
tain amount of trepidation” in writ-
ing as honest and bold an album as
“Jagged Little Pill,” but decided
that anything less would be “half-
truths.”

" “This is like a snapshot of where 1
was at the time,” she says. “We
laugh and shake our heads because
I really only scratched the surface. 1
could’ve kept going.”

Oseary says part of the connec-
tion Morissette is making with lis-
teners is due to her age. “She just
turned 21, and she speaks for her
generation,” he says. “She’s able to
really articulate what people her
age are feeling.”

Assistance in preparing this story
was provided by Thom Duffy in
London.

WARNER/CHAPPELL

(Continued from page 4)

1t is unclear what role the recent
upheaval in Warner Music Group
management had in the decision to
abandon the Warner/Chappell
plan. The publishing operation re-
ported directly to Robert Morga-
do, the former Warner Music
Group chairman who was replaced
in May by Michael Fuchs, chair-
man of Time Warner’s HBO divi-
sion. More recently, Fuchs fired
Doug Morris, chairman/CEO of
Warner Music U.S. It is under-
stood that Morris, without direct
responsibility for the publishing
wing, knew little of Time Warner’s
plans, and that Morgado had “kept
[plans of the deal] close to the
vest.” Fuchs is reportedly among
those who held that “perceptions”
about how far Time Warner really
wanted to go with Warner/
Chappell were wrong.
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DENVER: Musical autonomy is a top priority for Celeste Krenz, the self-descri-
bed “alternative country” artist who has released two critically praised CDs
in less than two years. The latest, “Slow Burning Flame,” on Krenz's own
Emergency Records imprint, has received medium to high rotation on nearly
170 radio stations nationwide. Most of this airplay has been on Americana-
styled and public radio formats, which have reacted enthusiastically to her in-
fectious blend of sweet vocals, story-based lyrics, and acoustic sensibilities.
Broadcast highlights include a performance on National
Public Radio’s syndicated “E-Town” program and regular
airplay on the nationally syndicated “Acoustic Woods.” In
support of “Slow Burning Flame,” which has sold nearly
6,000 units since January, Krenz will begin a national tour
in August. She has already appeared at the Kerrville
(Texas) Folk Festival and Strawberry Days in California,
as well as a series of industry showcases in Nashville.
Krenz’s touring trio—or its seven-piece incarnation, the
Goodbye Band—has opened for such artists as Robert
Earl Keen and Leo Kottke. When Krenz is not perform-
ing, she is busy pursuing a career as a freelance songwriter; publishing com-
pany Bug Music is currently shopping her material to Nashville artists. Con-
tact: Ginny Ragsdale, 303-331-8822. PETER M. JONES

KRENZ

ANN ARBOR, MICH.: “What people notice most about us is the variety of styles
in our music,” says singer/lyricist Jason Magee of the Restroom Poets. “Every
song sounds different, which is something that we consciously try to do.” The
band, originally from Adrian, Mich., consists of Magee, who also plays guitar,
Ben Lorenz on drums, Brian Poore on bass, and latest addition Brad Skinner
on guitar. The Poets’ new self-titled CD blends folk, blues, jazz, rock, and even
a little country into a unique sound fueled by Magee’s dense, literate lyries and
passionate voice. Not only does the
band have a dedicated live audience,
its self-released effort has been gath-
ering momentum in sales and radio in-
terest, as well as a slightly bemused
critical approval in reviews. “The crit-
ics seem to like us, but they don'’t quite
know why—maybe that should be our
marketing strategy,” says Poore,
laughing. While the Poets intend to
concentrate their major push on the college market this fall, the CD has been
doing a brisk business at shows (necessitating a reorder) and most particularly
at Tower Records in Ann Arbor, where it has become a semi-permanent fixture
in the top 25 chart. Says Ann Delisi, musie director at the triple-A CIDR (the
River) Detroit, “These guys are very good, very captivating songwriters. It’s ex-
citing to see how much they’ve grown, and I really hope to see this CD take
them to the next level.” Contact: Brian Poore, 313-480-4134.

RESTROOM POETS

KAREN KOSKI

ORLANDO, FLA.: It's hard to be a swinging hepeat rocker in the town that Mickey
Mouse built, but the members of Rocket 88 manage to be authentic from their
standup bass down to their two-tone shoes. “We were all playing in rock and
blues bands and were dissatisfied with it,” says lead singer Michael Bales. “Get-
ting back to rockabilly music roots was the only thing we could all agree on.”
Since Bales hooked up with songwriter/guitarist Marko Zayas, bassist Chuck
Zayas, and drummer Steve Plotnik 2% years ago, Rocket 88 has become known
as one of the best live acts on the eir-
cuit, regularly selling out the 500-
capacity Sapphire Club. Singles from
the band’s self-produced CD “Rock
Around” began charting within a week
of release at No. 1 and 2 on University
of Central Florida station WUCF. The
15-track CD, released in February,
has already sold more than 500 copies.
A 1994, four-track vinyl EP, “Mission
To Mars,” sold out its initial printing
of 1,000 copies, and two cuts from it were released in Europe and Japan on a
British compilation called “Stateside Rockabilly.” “We're keeping the original
material based on traditional rockabilly song structures,” says Marko. “Keeping
up with the whole image, from instruments to elothing, has become a sick addie-
tion.” The band has been making suecessful forays into regional touring, hitting
Georgia, the Carolinas, and South Florida. “The hardeore rock clubs aren’t sure
what to make of us,” Bales admits, “but the blues clubs have the doors wide
open.” Contact: Space Fish Records, 407-931-0164. SANDRA SCHULMAN

ROCKET 88

00PS!: The correct contact number for the Paul Durham Band, featured in the
July 1 edition of the Continental Drift, is 510-893-4705. |
|

WARNER LIVE SET REFLECTS EVIL STIG’S GOOD INTENTIONS

(Continued from page 12)

The album package for “EVIL
STIG” will include information con-
tained in a wanted poster that the band
has circulated for the case.

Kim says, “All the other art that
we're doing in support of the record—
merchandising, advertising, all that
stuff—is based on the wanted poster,
which gives you all the information . ..
Even if people don’t buy the record, if
you see a wanted poster hanging in a
record store, you're probably going to
take the time to look at it.”

“EVIL STIG” is just the latest. fund-
raising effort organized by the band
since Zapata’s death. After hiring pri-
vate investigator Leigh Hearon in Au-
gust 1993, the surviving members of
the Gits organized a series of benefit
shows in the Northwest to fund the
hunt for the killer.

“We didn't feel like the Seattle Po-

lice Department was doing enough,”
says Moriarty. “We wanted results, so
we decided to organize the rock com-
munity.”

Zapata had close ties to the Seattle
music community, and several local
artists have donated their talents. Nir-
vana played one of the earliest benefits,
and ex-Nirvana drummer Dave Grohl’s
new band, Foo Fighters, performed its
first set at a Portland benefit. Seven
Year Bitch, Love Battery, and Steel
Pole Bath Tub also contributed their
services at concerts.

Much to the band’s disappointment
and despite tremendous support from
the rock community, there are still few
clues about the crime.

“We at this point still have no
witnesses,” says Dresdner. “There’s
unfortunately very little physical evi-
dence. It’s been an extremely difficult

case. OQur private investigators have
come up with 80% of everything that
the police know.”

Awareness of Zapata’s case could be
raised by more EVIL STIG dates. Kim
says, “They are planning on doing
more benefit shows. I don’t know if it’s
going to be an entire tour or if it’s go-
ing to be select dates, but currently the
plan is for them to do more benefit
shows.”

Says Moriarty, “Personally, we all
hope to do some more shows, because
we all had such a good time.”

Moriarty adds the band is hopeful
that an “America’s Most Wanted” seg-
ment scheduled for broadecast Sat-
urday (8) will result in fresh leads in
the case. Anyone with substantive in-
formation about the murder of Mia Za-
pata is encouraged to contact Hearon
at 206-324-0335.

Jack'son hold. He's on deadline

and needs to know what new
country actsare moving

onto mainstream
charts ?

Billboard Online lets you point and
click your way through Billboard's
vastelectronic library efchartsand
articles. w hether you're acomputer

wizorbeginner. YouT'alsogetearly
access to Billboard's cutrent ‘ssue eacq

week and databases fran The RIAA

The All Music Guide™ and Music
Video Source™.

Order your starter kit today. Well
rush you installation seftwareand a
usersmanual- plus well include
30 minutes of free time toexplore
theservice.

Phone Orders

(J Send additional information

Card #:

1-8004491402

(J Rush me the Billboard Ornline starter kit for 79
and include detatls cn exploratory time offer

(O Paymentenclosed for starter kit. Please tnclude 5 for
shipping to USA addresses or 330 for international courter.

O Chargemy: QVisa UMastercard QAmex

AN

B|||bocrd

‘When You Need To Know Right Now.

Name:

FaxOrders 212.536:5310
AQWINDOWS OMACINTOSH WDOS

Title:

Company:

Matling Address:

Phone:

Signature
O Blllmycompany PO#

Exp Date:

Bllllng address lfdlfferent

Fax:

Usage charges are billed separately and charged to your
credit card or directly to your company.

Billboard Electronic Publishing. 1515 Broadway. New York. NY 10036

BILLBOARD JULY 15, 1995

www americanradiohistorvy com

17


www.americanradiohistory.com

BiLLBOARD'S HE ATSEEKERS AtBum cHART

COMPILED FOR WEEK ENDING JULY 15, 1995 FROM A NATIONAL SoundScan® The Heatseekers chart lists the best-selling ti ; . . ; |
: - g titles by new and developing artists, defined as those who have never appeared in the
« « S - SAMPLE OF RETAIL STORE AND RACK ggb%,iggpgﬁgspgg%gg?v l l l'll I top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately
Q| Q E ARTIST ! TITLE ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
2 3 > ! a5t
Zz|3z(|235 TABEI NG IBE R DI TR G LA EE ML GG IED TSI TR ICEIOF ECOI ATEN T EORICASSENTE/CD) (O Albums with the greatest sales gains. © 1995, Billboard/BPI Communications and SoundScan, Inc.
xx*x NO.1 % x ‘ 21 18 6 DIANA KING coLumBIA 64189* (10.98 EQ/15.98) TOUGHER THAN LOVE
(1) 8 2 SILVERCHAIR EPiC 67247 (10.98 EQ/15.98) ’ FROGSTOMP 22 | 24 | 8 | ADAM SANDLER @ wARNER BROS. 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU
2 1 31 | RUSTED ROOT MERCURY 522713 (9.98 EQ/15.98) WHEN | WOKE 2 20 4 CATHERINE WHEEL MERCURY 526850+ (10.98 EQ/15.98) HAPPY DAYS
3 2 3 FUGAZI 0ISCHORD 90 (7.98/11.98) RED MEDICINE 24 14 | 40 | CORROSION OF CONFORMITY COLUMBIA 66208 (10.98 EQ/15.98) DELIVERANCE
(4)] 6 | 2 | SEAN LEVERT atiantic 82663/ (10.98/15.98) THEOTHER SIDE | [(25)] 36 | 17 | BROTHA LYNCH HUNG eLACK MARKET 53067+PRIORITY (1098/17.98)  SEASON OF DA SICCNESS
@ 5 3 | NICKI FRENCH criTiQuE 15436 (10.98/15.98) SECRETS 26 9 8 | 4 RUNNER POLYDOR NASHVILLE 527379 (9.98/13.98) 4 RUNNER
6 4 6 | CORONA eaSTWEST 61817/EEG (10.98/15.98) RHYTHM OF THE NIGHT 2771 | 30 8 | KORN IMMORTAL 66633/EPIC (9.98 EQ/16.98) KORN
(IO 19 | 2 | TRIPPING DAISY suano 52612 10981598 DGO BT 28 | 13 | 22 | MARTIN PAGE MERCURY 522104 (10.98 EQ/15.98) IN THE HOUSE OF STONE AND LIGHT
2 3 L SN iR ) : MO A GO S 29 | 32 5 | SHOW AND A.G. PAYDAY 124007/FFRR (9.98/16.98) GOODFELLAS
@ 28 | 2 | FIFTH WARD JUVENILZ UNDERGROUND/RAP-A-LOT 40531/N0O TRYBE (9.98/13.98) DEADLY GROUNDZ _ 11 BRYAN WHITE ASvLUM 616122 (5.98/15.98) BRYAN WHITE
10 10 3 KENNY CHESNEY . y | T
BNA E6562/RCA (9.96/15.98) ALL I NEED TO KNOW @ — 1 SHANE MACGOWAN AND THE POPES waARNER BROS. 45821 (10.98/15.98) SNAKE
— 1 NUTTIN' NYCE POCKET TOWN 41525/JIVE 10.98/15.98) DOWN 4 WHATEVA’
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THEIR TIME IS NOW:
Rounder Records has kicked
its marketing efforts into full
swing for the Hoboken, N.J.-
based duo the Delevantes.

The band is led by brothers
Bob and Mike, and the al-
bum features the E Street
Band’s Garry Tallent on
bass and the Heartbreakers’
Benmont Tench on piano
and organ.

WEEKLY

COQVERAGE OF
The band will appear Fri-
day (14) on Public Radio In-
ternational’s  ‘“Mountain
Stage” radio program with
John Prine. It will also ap-
pear Aug. 1 on “Late Night
With Conan O’Brien.”
Meanwhile, the Delevantes
have been on the road open-
ing for such artists as Freedy
Johnston, Alison Krauss,
and Marshall Crenshaw.

co-praduced  With all this going on,

Rounder has decided to hire
the independent Hard Core

HOT

R o

PROSPECTS

FOR

U P R

THE

HEATSEEKERS

Soulful & Sultry. Soultry, first
seen singing in the “Always
Coca-Cola” commercial last
year, makes its debut July 25
with its self-titled set on
Motown. The R&B quartet
embarks on a radio promo
tour late this month to support

- its first single, “I'll Get Mine,”

produced by Quincy Jones'
son QDIl. Mint Condition also
produced songs on the album.

REGIONAL HEATSEEKERS #1'35

b9

Rounder’s anniversary cele-
bration, wraps up with three
dates opening for Junior
Brown Aug. 21-23.

BY

NO FLUKE: One of Can-
ada’s hottest new rock bands,
Rusty, is beginning to make
some inroads on this side of
the border.

Modern rock stations
WDRE Long Island, N.Y.,
WNNX (99X) Atlanta, CIMX
(89X) Detroit, KROQ Los
Angeles, and WMMS Cleve-

N G S.

CARRIE

BORZILLO

them, too, with two solid
months of touring.”

The band, which hails from
Toronto, will tour with Collee-
tive Soul July 11 through La-
bor Day and play 500- to
1,000-seat venues and 5,000-
to 10,000-seat festivals.

TAG plans to service “Wake
Me” to album rock radio in
late July.

Since the band has been to-
gether for less than a year,

On Their Own. The Verve’s
second full-length album,
“A Northern Soul,” released
June 20 on Vernon Yard/
Virgin, bowed July 8 at No.
9 among Heatseeker titles
in the West North Central
region. The British band is
on tour July 18-Aug. 1.
Modern rockers WFNX
Boston and WDRE Long
Island, N.Y., are airing “On
Your Own.”

the Delevantes’ debut, “Long
About That Time,” with
Mike Porter and Mike
Clute (who has worked with
Diamond Rio and Black-
Hawk) and occasionally
plays bass on tour with the
group.

Three months after the al-
bum’s release, the group,
which mixes country with
roots rock, is about to be
heard by more than fawning
critics.

Marketing to work land starting
the album to retail. A SUNTAIN i NORTHEAST playing the first
IR O Fugazi, Red Medicine | Rusted Root, When | Woke S G
bet is servicing -eee | e | Me,” in April.
“Pocket Full Of EAST NORTH CENTRAL It's off the
Diamonds” to - / band’s self-ti-
country ‘and triple- H Sllvercr_ngl_r_.,.Frogmmp_ tled import EP

A radio in early
July. A video is
also being shot for
the song.

“Last time we
hired a marketing
company,” recalls —I
Brad Paul, VP of
national promotion
and publicity at
Rounder, ‘“was
probably in 1985
with Nanci Grif-
fith. This was a sit-
uation where initially we
weren’t sure how things were
going to go with the Dele-
vantes. We didn’t want to
pour a lot of money up front
and hope it happens. We
wanted to go slower and
more grass-roots.”

Hard Core Marketing
launched a retail-awareness
campaign for the Delevantes
June 12 at 400 stores. The
campaign, which promotes
in-store play of the CD, runs
through July 14.

The group kicked off a tour

Fugazi, Red Medicine

1

=g

PACIFIC

: Sublime, 40 (_)_z_._T_o_ F_r_eed_c_?m

WEST NORTH CENTRAL

7 SOUTH CENTRAL
Tripping Daisy, /Am An Basfic Frecrdcker

/

MIDDLE ATLANTIC
Rusted Roof. When | Woke

on Handsome
Boy. The video

for the song is
]

R |

T:H:E

REGIONAL

ROUNDUFP

1 SOUTH ATLANTIC

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
Silverchair, Frogstomp
Fugazi, Red Medicine
Nicki French, Secrets
Sean Levert, The Other Side
Hum, You'd Prefer An Astronaut
Rusted Root, When | Woke
Nuttin’ Nyce, Down 4 Whateva'
Crime Boss, All In The Game
Subway, Good Times
10. 4 Runner, 4 Runner

R O O

SOUTH ATLANTIC
Silverchair, Frogstomp
Sean Levert, The Other Side
Albita, No Se Parece A Nada
Rusted Root, When | Woke
Lorenzo, Love On My Mind
Fugazi, Red Medicine
MoKenStef, Azz Izz
Mad Lion, Real Ting
The Canton Spirituals, Live In Memphis Il
10. Nuttin' Nyce, Down 4 Whateva'

PENONL W~

July 1 at the High Sierra Mu-
sic Festival in Bear Valley,
Calif., which will become part
of a two-hour National Public
Radio special on Rounder’s

25th anniversary, due to air
twice by the year’s end.

The tour, which includes
an Aug. 4 date at New York's
Lincoln Center for

getting played
on MTV’s “120
Minutes.”

Now, the
band is signed
to TAG, and its
debut, “Fluke,”
is due Tuesday
(11). The album,
which is a Hand-
some Boy/TAG
release, includes remixes of
the songs on the EP plus five
new songs.

“We’ve had a stunning first
few weeks at radio,” says
Craig Kallman, president of
TAG. “We have a really in-
tense street-marketing cam-
paign being launched. We re-
leased the album on vinyl on
Handsome Boy, the album’s
in listening stations, and
we're doing consumer adver-
tising in Rip, Cake, Alterna-
tive Press. The Collective
Soul tour will be fantastic for

. e ) .?..- e
All Smiles. Smile's debut
“Maquee,” which was
originally out September
1994 on Headhunter/
Cargo, is due July 18 on
Headhunter/Atlantic. The
first single, “Staring At The
Sun,” is getting spins on
modern rock WKQX
(Q101) Chicago. The San
Diego trio is touring with
Inch July 1-21.

singer Ken MacNeil says the
name of the album is quite ap-
propriate.

“Things happened so fast in
a short time,” he says. “It’s
ironic. A local paper in To-
ronto basically said we were
losers ’cause it's true. We
were all in bands around town
for years and nothing really
happened, then we get to-
gether, break up, get back
together, and all this hap-
pens.”
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featuring

“And Fools Shine On”

txploding at rock radio. Ready to cross over.

Brother Cane’s self-titled debut album sold 250,000 copies and gave

tae #1 AOR t-ack “Got No Shame.” The band has toured wita the Tike

Aerosmith aad Robert Plant, making frierds and fans at every tur
their lean and hungry live shows. z

Welcon2 to the follow-up. And the touring is just b2ginni

JULY Indienapolis IN 14 Louisville KY olede. O
¥ Milwzukee Ml 15 Nashville TN 22 Rock lIsland IL
9 Day=-cn OH 16 Pittsburgh PA 23 Evansville IN
11 Grand Rapids MI 18 Fond Du Liac WI 28 Atlanta GA
13 C- 3¢ nnati OH 20 Chicagc I_ and much more to come
Produczd by Ma~t- Frederiksen and Brother Cane Mixed by Tim Palmer for World's End (America), Inc.

Maragement: Corrad Rafield and Jay Wil=zon fer New Era Management, Inc.
G 95 gin Records america.lnc

i R ..
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R&B

ARTISTS & MUSIC

Luciano Reviving Spiritual Reggae
Successful Island Artist Sets Sights On U.S.

B BY ELENA OUMANO

NEW YORK—Singers and “con-
scious” lyrics are on the rise in reg-
gae music, restoring balance to a
dancehall dominated in recent
years by DJs and rappers with gun
and punnany
talk. Currently,
the singer who
matters most in
Jamaica is 31-
year-old Rasta-
farian Luciano,
whose Island/Ja-
maica debut,
“Where There is
Life,” drops Aug.
22. The first single, “It’s Me Again
Jah,” has become Jamaica’s anthem
for its return to roots rock and its
task of social transformation.

Hip-hop/R&B remixes may have
motored reggae’s recent U.S. main-
stream chart breakthroughs, but
North American venues often fill
for classic-styled artists even with-
out the benefit of major-label sup-
port.

“He is the singer in Jamaica right
now,” says New York WNWK DJ
Karl Anthony. “Everybody in the
States who loves cultural reggae

LUCIANO

music wants to see Luciano here.”
Luciano fever also runs high at
home in Jamaica, and his blazing
live performances—in desert wan-
derer garb, with staff and Bible in
hand—continue to be well-received.
“More than virtually anyone else
on today’s reggae scene, Luciano
hearkens back to the '70s reggue
heyday with universally applicable
themes and lyrical contexts,” says
Island marketing director Andrew
Kronfeld. “Therefore, it's most im-
portant to make people aware of
what he stands for and what he's
singing about-—not guns, violence,
and drugs, but life and spirituality.
“We have to explain and present
Luciano to the American audience
as what he is, a very spiritually con-
scious artist,” Kronfeld says.
Reggae has been looking for its
new singing prophet since Bob
Marley. The pain of Marley’s loss
was compounded late last year with
the tragic passing of Garnett Silk.
Island plans to bring Luciano,
born Jephter Washington Me-
Clymount, to the U.S. this fall for
extensive visits within the grass-
roots/ethnic reggae community at
radio, retail, and press levels and
for promotional and concert tours.

Aceyalone Bounces Onto
Capitol With Debut Release

B BY DARREN HARTLEY

Capitol Records has launched an
unorthodox promotional campaign to
match the unorthodox freestyle poetics
of L.A. rapper Aceyalone. In addition
to exposing the debut artist to urban
formats, Capitol is aiming at alterna-
tive and college radio in an effort to in-
troduce a broad audience to Acey-
alone’s music.

Aceyalone stormed the L.A. under-
ground circuit last year with several
tracks on the Afterlife Records compi-
lation album “Project Blowed,” which
brought together more than 25 rap art-
ists. His solo debut, “All Balls Don’t
Bounce,” is due Aug. 29 from Capitol.

“With this album, we definitely want
to break down the walls of today’s for-
mats,” says Clark Staub, Capitol’s sen-
ior director of alternative marketing.
“Aceyalone doesn’t fit into the industry
mode of a rapper. With this campaign,
we want to reinforce Acey’s original-
ity.”

“We’re having him perform in places
in the alternative world as well as the
hip-hop world,” says Angela Thomas,
Capitol’s VP of urban music. Thomas
says that trail-blazing hip-hop acts,
such as Public Enemy, Cypress Hill,
Ice Cube, and A Tribe Called Quest,
bridge the gap between alternative and
urban music. Capitol wants the same
type of success for Aceyalone. “We're
doing it slowly, because it doesn’t hap-
pen overnight. But we want this album
to be seen as good music instead of cat-

egorized music.”

Aceyalone co-produced “Project
Blowed” with fellow freestyler Ab-
stract Rude and performed with artists
like Nefertiti, Micah 9, KoKo, Jupiter,
and Ganjah K. He also appears as a
member of Freestyle Fellowship on the
current “To Whom It May Concern,” a
collaborative ef-
fort on Capitol.

“Freestyle Fel-
lowship as a col-
lective had one
idea: a group of in-
dividuals coming
together for a spe-
cific cause,” says
Capitol VP of
A&R Kim Buie.
“What you're seeing now is Acey as an
individual.”

On “All Balls Don't Bounce,” Aceya-
lone fuses freestyle lyrics, jazz-laced
instrumentation, and hip-hop grooves.
Cuts such as “Mr. Outsider,” “B Boy
Kingdom,” and “ Mic Check,” the de-
but single due to hit stores Monday
(10), contain traditional hip-hop beats,
breaks, and vibes. However, the tracks
“Makeba,” “Headaches And Woes,”
and “Keep It True” have jazzy bass
lines and swing currents that blend
with Aceyalone’s rapid-fire freestyle
flow. “Acey is like a jazz dirummer that
falls off a rhythm and comes back. I
feel people are going to respond to [his
style],” says Buie.

“My whole concept, the whole idea of

(Continued on page 26)

ACEYALONE

“First and foremost, we have to
solidify the American reggae com-
munity’s belief in him,” says Kron-
feld. “We want people here to know
him as he is accepted in Jamaica. He
is personally what he stands for on
his album: a unique artist in the reg-
gae world.”

The label plans to work the single
“It’s Me Again Jah” around Lu-
ciano’s U.S. presence at radio and
clubs and to issue various point-of-
purchase items to the North Ameri-
can retail community. After a few
months of diligent effort in the
grass-roots sector, Island believes a
naturally expanding awareness,
aided by a cappella and instrumen-
tal mixes of “It’s Me Again Jah,”
will cross Luciano to a more main-
stream audience via mainstream

(Continued on page 23)
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Made With The Shades. ASCAP R&B/hip-hop representative Alonzo Robinson,
center, stands with winners of ASCAP’s eighth annual Rhythm & Soul Music
Celebration, held recently at New York’s Supper Club. The event honored
songwriters and publishers of the most performed R&B, reggae, rap, and dance
songs in ASCAP’s 1994 repertoire. Pictured with Robinson are honoree DJ
Battlecat, left, and Devante, who was named ASCAP songwriter of the year.

ALL ABOARD: Are you thinking globally? R&B mu-
sic is one of the most marketable music forms on the
planet, yet most black executives, managers, and art-
ists regard record buyers outside America’s borders as
secondary consumers.

Numerous opportunities exist for African-American
business people to tap into this rich revenue resource.
As the Internet continues spinning its communication
web throughout the
world, larger markets
have become available,
creating chances to in-
crease artist audience
share.

However, only a hand-
ful of forward-thinking
African-Americans seem
to be boning up on Chi-
nese language skills,

The
Rhythm
and the

Bives .

Writing One’s Own Global Business Ticket;
Don’t Miss Boat On Left-Of-Center Artists

featuring 10 of France's best R&B acts.

The future is beginning to happen. Let’s not miss
the boat on fantastic financial opportunities emerging
for R&B-related businesses. Remember what hap-
pened for guys like Russell Simmons in the early
days of rap?

BY THE WAY: R&B radio continues to sleep on Seal
and other so-called black
alternative acts, depriv-
ing listeners of some ex-
tremely talented, albeit
different sounds.

MCA ARTIST Vesta—
whose debut MCA set,
“Changes,” is scheduled
for release in late fall or
early 1996—displayed

studying international
law, and conducting con-
sumer research in a
quest for the global mother lode. As usual, we're going
to be on the late freight as the information highway
continues widening its lanes of opportunity.

Rest assured, someone will be exploiting R&B
across the waters. The question is, will African-Ameri-
cans be in the game? Or will we still be munching sour
grapes, complaining about how our music keeps get-
ting ripped off?

All it takes to play is a few tools: knowledge of the
rules (we all know plenty of lawyers), a financial plan
(how many black accountants work at labels?), a man-
agement team (plenty of entrepreneur-oriented execs
exist), quality product (how many singers do you
know?), access to online computer services (we got
that), and the most important tool—ambition.

Want a taste of the global community? Then check
out International Assn. of African-American Music’s
Global Tour to London Oct. 1-8. The annual event
presents an ideal scenario to begin planting the seeds
of business relationships with U.K. and other foreign
counterparts.

R&B is already an important global music influence:
Sensitive Musie, a French R&B label, recently signed
with Barclay/PolyGram for distribution of its new
R&B, rap, and hip-hop releases. According to the la-
bel, its first release is “New Jack Swing,” a compilation

by J R.

Reynolds

her stunning new figure,
a sizzling stage show, and
ever-powerful vocals to
rivet guests at the National Task Force on AIDS Pre-
vention’s second Founder’s Dinner, held June 22 at the
Mark Hopkins Hotel in San Francisco.

The evening—which included a reception, silent auc-
tion, and awards show recognizing leaders in commun-
ities of color fighting the HIV epidemic—was pro-
duced by Kenneth R. Reynolds and raised more than
$70,000.

HOMELESS HELP: Capitol artist Bonnie Raitt
will serve as honorary chairperson of the first Joy
Community Outreach to End Homelessness Celebrity
Auction and Billiards Tournament, to be held Friday
(14) at the Hollywood Athletic Club in Universal City,
Calif.

Auction memorabilia of musical interest includes
Berry Gordy’s autographed bibliography, an auto-
graphed poster of Harry Connick Jr., and Bette
Midler’s “Tchotskie.” Other items include a basketball
shoe from Magic Johnson, Sharon Stone’s “Basic In-
stinet” script, and a weekend stay at the New York
Four Seasons Hotel.

Joy Community Outreach was founded in 1986 by
Dr. Mabel John to improve the lives of homeless and
mentally ill adults and children in South Central Los
Angeles. For more information, phone 213-766-0792.
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Debbie Allen
The 1995 Lena Horne Award for

outstanding career achievements in the
field of entertainment.

aalf-N-Pepa
The 1995 Lady of Soul “Entertainer of
the Year” Award for outstanding

e achievements in the field of
~entertainment during the past year.
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“As Chairman of
Record Plant, | need up
to the minute inside information
on both the music industry and
the latest happenings in the audio
and recording world.
Billboard is my one-stop
source for definitive, high level
information on both.”
Rick Stevens - Chairman
RECORD PLANT, INC.

THE POWER OF

For over 100 years, Billboard has informed, advised and guided entertainment
decision makers, all over the world. The best way to reach the over 200,000
professionals like Rick every week, is through Billboard.

Jim Beloff/Assoc. Publisher National Sales 213-525-2311
Gene Smith/Assoc. Publisher International Sales 212-536-5001
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Billboard

FOR WEEK ENDING JULY 15, 1995

Hot R&B Airplay.

Compiled from a national sample of airpiay supplied by Broadcast Data Systems’ Radio Track service. 82 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron I|stenerdata This data is used in the Hot R&B Singles chart.
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(@[ 25| 7 2 PAC (INTERSCOPE) 75| Z | GRAND PUBA (ELEKTRAEEG)
EMOTIONS HOW DEEP IS YOUR LOVE
%2117 H-TOWN (LUKE) —| 4 PORTRAIT (CAPITOL)
27 | 23 | 24 | FREAK LIKE ME 6565/ 4 TOMORROW ROBINS WILL SING
ADINA HOWARD (MECCA DONEASTWEST/EEG) STEVIE WONDER (MOTOWN)
FEEL ME FLOW LOVE DON’T LOVE NOBODY
34| 7 | NAUGHTY BY NATURE (TOMMY BoY) 741 Z | Bl PERRY (BLUE THUMB/GRPIMCA)
NEVER GONNA LET YOU GO GOING IN CIRCLES
37 | 9| TiNA MOGRE (STREET LIFESCOTT! BROS.) 87 | 67| 41 | UTHER VANDROSS ITV/EPIC)
FROGGY STYLE BIG POPPA
30 [29 | 12 | Q0N wvee (POCKETOWN/JIVE) 68 |70 | 31 | 7iE NoTorious .16 (BAD BOY/ARISTA)
YOU ARE NOT ALONE SO IN LOVE WITH YOU
38 | 2 | \\iCHAEL JACKSON (EPIC) 6960 6| 3%\ (MAVERICK/WARNER BROS.)
WE MUST BE IN LOVE | CAN'T TELL YOU WHY
@D 4| 6 PURE SOUL (STEP SUN/INTERSCOPE) | ! | BROWNSTONE (MIJEPIC)
THINK OF YOU LOVE AMBITION (CALL ON ME
33| 28| 25| {shieR (LATACE/ARISTA) — | 1| JAson weaver (MO(TOWN g
KEEP THEIR HEADS RINGIN’ TWISTED
34132117 og DRE (PRIORITY) —|4 PO, BROKE & LONELY? (81G BEAT/ATLANTIC)
FIRE THE MANY WAYS
_35 31112 SUBWAY (BIV 10/MOTOWN) @ —| ! USHER (LAFACE/ARISTA)
GIVEIT 2 YOU COME ON HOME
36 |35 ] 15 | SABRAT (50 SO DEFWORK/COLUMBIA) —| 1| THE wHisPERS (CAPITOL)
Joy | CAN LOVE YOU LIKE THAT
3 _30 39 | BLACKSTREET (INTERSCOPE) @ —| 1 ALL-4-ONE (BLITZZ/ATLANTIC)

O Recoras with the greatest airpiay gains. © 1995 Biliboard/BPI Communications.

HOT R&B RECURRENT AIRPLAY

1 1 CANDY RAIN 14110 2 JUST ROLL
SOUL FOR REAL (UPTOWN/MCA) FABU (BIG BEAT/ATLANTIC)
2| |1 | comeoN 15| 18 | 31 | WHEN CAN 1 SEE You
BARRY WHITE (A&M/PERSPECTIVE} BABYFACE (EPIC)
3| 2| 3 | FYoU LOVE ME 1613 | 22| VLL MAKE LOVE TO You
BROWNSTONE (MJJ/EPIC) BOYZ Il MEN (MOTOWN)
40114 | APOLOGIZE 17 | 14| 20 | HERE COMES THE HOTSTEPPER
ANITA BAKER (ELEKTRA/EEG) INI KAMOZE (COLUMBIA)
CREEP CAN | STAY WITH YOU
5 3 6 TLC (LAFACE/ARISTA) 18|20 12 KARYN WHITE (WARNER BROS.)
6| 4| 8| ! WANNA BE DOWN 1911 16 | Y WILL KNOW
BRANDY (ATLANTIC) B M.U. (BLACK MEN UNITED) (MERCURY)
718 |13 PRACTICE WHAT YOU PREACH 20|25 | 42 RIGHT HERE (HUMAN NATURE)
BARRY WHITE (A&M/PERSPECTIVE) | SWV (RCA)
g | 5| 7 | BEFORE I LET YOU GO 21|12 | 37 | BACK & FORTH
BLACKSTREET (INTERSCOPE) AALIYAH (BLACKGROUND/JIVE)
9 | 8|11 ONBENDED KNEE 22 17| 13| ! BELONG TO YOU
BOYZ 1l MEN (MOTOWN) TON{ BRAXTON (LAFACE/ARISTA)
10 1 ANSWERING SERVICE 2301621 BODY & SOUL
GERALD LEVERT (EASTWEST/EEG) ANITA BAKER (ELEKTRA/EEG)
117 | 6 | THIS LIL' GAME WE PLAY 2421141 CAN WE TALK
SUBWAY (BIV 10/MOTOWN) TEVIN CAMPBELL (QWEST/WARNER BROS.)
BE HAPPY | DON'T WANT TO KNOW
1219116 MARY J. BLIGE (UPTOWN/MCA) 25 |15] 26 GLADYS KNIGHT (MCA)
13|19 | 35 | THE RIGHT KINDA LOVER Recurrents are tities which have appeared on the Hot R&B
PATTI LABELLE (MCA) Singles chart for 20 weeks and have dropped below the top 50.

R

69
29

49

12

14
68
18

32

27
8

14

17
15

42
45

48
31

39

81

25
37

-]

90
24

80
65

51

46

63

71

87
22

I

18
92

83
47

34
76

57
13

66
56
91
35
41

82

&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

AFFECTION (A Diva, BMI/Rightsong,
ASCAP/Binocular, ASCAP}

ALL GLOCKS DOWN (Warner-Tamerlane, BMi/Stolen
Souls, ASCAP/Shades Of Brooklyn, ASCAP/Target
Practice, ASCAP/Misam. ASCAP) WBM

ASK OF YOU (FROM HIGHER LEARNING) (PolyGram
tnt’l, ASCAP/Tony Toni Tone, ASCAP/Beechwood,
BMI/Toshiba-EMI, BM!) HL

BABY (Human Rhythm, BMI/Young Legend, ASCAP/Ecstasoul,
ASCAP/Chrysalis, ASCAP/Pecot. ASCAP) WBM

BEST FRIEND (Human Rhythm, BM#)

BIG POPPA/WARNING (Tee Tee, ASCAP/Justin
Publishing Co.. ASCAP/EMI April, ASCAP/Bee Mo Easy.
ASCAP/Bovina. ASCAP/New Hidden Valley,
ASCAP/Casa David, ASCAP) HL

BOOMBASTIC (LivingSting, ASCAP/Malaco, BMI) HL
BROWN SUGAR (Anh-choo, ASCAP/12:00 AM,
ASCAP/PolyGram Int'l, ASCAP/Jazz Merchant, ASCAP) HL
CAN'T YOU SEE (FROM NEW JERSEY DRIVE)
(Evelle, ASCAP/WB, ASCAP/South Of Soul, ASCAP/12
AM. ASCAP/Late Hours, ASCAP/Big Herb’s, BMI/EMI
Blackwood, BMU/Janice Combs, BMI) WBM/HL
CHAMPION (Songs Ot PolyGram, BMI/Germaine,
BMI/Eppic, SOCAN)

COLORS OF THE WIND (FROM POCAHONTAS)
{Wonderland, BMI/Walt Disney. ASCAP) HL

CRAZY LOVE (FROM JASON'S LYRIC) (Warner Bros.,
ASCAP/Caledonian, ASCAP} WBM
CRIMINOLOGY/GLACIERS OF ICE (Ramecca.
BMI/Wu-Tang, BMI/Careers-BMG, BMI/Mellow Smoke,
BMI/Memary Lane, BMi)

DEAR MAMA (Joshua's Dream, BMV/Interscope Pearl,
BMI/Warner-Tamerlane, BMI/The Underground
Connection, ASCAP/Four Knights, BMI) WBM

DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS)
(D AR.P., ASCAP/Afro Dredite, BMI/Nu Rhythm And Life,
BMVEMI April. ASCAP/Full Keet, ASCAP/Deep Technology,
ASCAP/Def Jam, ASCAP/LL Cool J, ASCAP) HL/WBM
EMOTIONS (Bishstick, BMI/Pac Jam, BMi) WBM
ENJOY YOURSELF (816, ASCAP/Steve Harvey,
BMI/Odie Mae, BMI)

EVERY LITTLE THING 1 DO (EMI Apnl, ASCAP/Soul On Sout,
ASCAP/WB, ASCAP/Evelle, ASCAP/Jelly's lams. ASCAP/Jumping
Bean, BMU/Taking Care Of Business, BMI) HLAVBM

FEEL ME FLOW (Naughty, ASCAP/WB,
ASCAP/Rhinelander, ASCAP) WBM

FEELS SO GOOD (So So Det, ASCAP/EMI April,
ASCAP/Air Control ASCAP) HL

FIRE (Dinky B, ASCAP/BMD. ASCAP)

FOE LIFE (Real An Ruff, ASCAP/Gangsta Boogie,
ASCAP/WB, ASCAP) WBM

FOR YOUR LOVE (Steveland, ASCAP) WBM

FREAK LIKE ME (Hanes, Hifl And Valentine,
ASCAP/Rubber Band, BMI/PolyGram Int'l, BMI)
FREAK ME BABY (Pottsburg, BMI/Ujima, BMI/Hey
Skimo, BMI)

FREEDOM (FROM PANTHER) (EM! April,
ASCAP/D.A.R.P., ASCAP/Patrick Moxey, ASCAP/Diggin
In The Crates, ASCAP/Enjoi, BMI/Butter Jinx. BMI) HL
FREEK'N YOU (EMI April, ASCAP/DeSwing Mob, ASCAP) HL
FROGGY STYLE (Taking Care Of Business, BMI)

GIVE IT 2 YOU (So So Def, ASCAP/EMI April,
ASCAP/My World, ASCAP) HL

GOING IN CIRCLES/LOVE THE ONE YOU'RE WITH
(Porpete, BMI/Goldhill, ASCAP/Almo, ASCAP) WBM
GOOD THANGZ (Ma'Phil, ASCAP)

GRAPEVYNE (Brown Girl, ASCAP/Night Rainbow,
ASCAP/Stone jam, ASCAP/Ness, Nitty & Capone,
ASCAP/WB_ ASCAP) WBM/HL

HE'S MINE (Ma'Phii, ASCAP/Mo Ken, ASCAP/AIl Init,
ASCAP/Saja, BMI/Songs Of Lastrada, BMI/Rubber
Band. BMI) WBM/HL

HEY ALRIGHT (Naughty, ASCAP/Warner Chappell,
ASCAP/F.CD., ASCAP)

HEY LOOKAWAY (FeCat, BMI/Money In The Bank,
BMI/EMI Blackwood, BMI/360, ASCAP)

HOW DEEP 1S YOUR LOVE (Gibb Brothers,
BM|/Careers-BMG, BMI)

HOW MANY TIMES (Divided, BMI/Zomba, BMI/Ramal,
BMi/Warner-Tameriane. BMI) WBM

| CAN LOVE YOU LIKE THAT (Diamond Cuts, BMiAWondertand,
BMWCrterion, ASCAP/Second Wave, ASCAP/Full Keel,
ASCAP/Friends And Angels, ASCAP) HLUWBM

| CAN'T TELL YOU WHY (Jeddrah, ASCAP/Cass
County. ASCAP/Red Cloud, ASCAP)

I'D RATHER BE ALONE {Warner-Tamerlane,
BMi/Kings Kid, BMi/Fiyte Tyme, ASCAP/New
Perspective, ASCAP/EMI April, ASCAP) WBM

IFIT'S ALRIGHT WITH YOU (Ketth Sweat, ASCAP/E/A.
ASCAPWB. ASCAP/Deep Sound, ASCAP/Zomba, ASCAP) WBM
1 GOT 5 ON IT (Stackola, BMU/True Science, ASCAP/Triple
Gold, BMU/Jay King IV, BMY/Songs Of All Nations. BMIAWamer-
Tameriane, BMI/O/B/0 ttself, BMi/Second Decade. BMI} WBM
P LIKE IT (| WANNA BE WHERE YOU ARE} (Det Jam

Billboard.
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Compiled from a national sub-sample of POS {point of sale} equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

ASCAP/12 A, BMI/Kakalaka, BMI)
[ LIKE (Irving, BMI/Nu Soul, BMI/Short Dolls, BMI) WBM |
I'LL BE THERE FOR YOU/YOU'RE ALL | NEED TO GET BY |
(Careers BMG BVIMU-Tang BMYIcbete, ASCAPRamerca, BV HLABM
1'M GOIN’ DOWN (Duchess. BMI) HL

I'M WHAT YOU NEED (lrving, BM{/Nu Soul, BMI) WBM
THE [.N.C. RIDE (DAMASTA, ASCAP/Varry White,
ASCAP/Iza, BMI/PolyGram Int'l, ASCAP)

IT'S BEEN YOU (Whole Nine Yards, ASCAP/Awd One. ASCAP/
Unobsky, BMUMusic Corp. Of Amenca, BMVO'Hara, BMI)

| WANNA LOVE LIKE THAT (Ecaf, BMI/Sony Songs.
BMI/Zomba, ASCAP/Donril, ASCAP) HL/WBM

{1 WANT TO) THANK YOU (Barry s Melodies. ASCAP/PolyGram
Int', ASCAPADrshea, ASCAPMWamer Bros., ASCAP) WBM

| WISH (Orange Bear, BMI)

JOY (Donril, ASCAP/Zomba, ASCAP/T Lucas, ASCAP/Mr Peanut
Butter, ASCAP/Mijac. BMWarmer-Tameriane, BMI) WBM
KEEP THEIR HEADS RINGIN' (FROM FRIDAY) (Ain't
Nuthin' Goin' On But Fu-kin', ASCAP)

LIFESTYLES OF THE RICH AND SHAMELESS (EMI
April, ASCAP/Bee Mo Easy, ASCAP/Lost Boyz, BMI) HL
LISTEN ME TIC (WOYOI) (Irving, BMI/Rondor. BMI)
LOVE AMBITION (CALL ON ME) (Human Rhythm, BMI)
LOVE DON'T LOVE NOBODY (Warner-Tamerlane. BM{)
LOVE TODAY (Chrysalis, ASCAP/Kharatroy,

ASCAP/B Black, ASCAP) WBM

THE MANY WAYS (WB, ASCAP/Stone Jam,
ASCAP/Ness, Nitty & Capone, ASCAP/AI-Q-Dev, ASCAP}
MIND BLOWING (Verticai City, BMI/PMA, BMI)

MIND BLOWIN' (Zomba, ASCAP/Fe-Mac, ASCAP/Art
& Rhythm, ASCAP/Afrhythmusic, ASCAP/EMI April
ASCAP/Bovina, ASCAP) WBM/HL

MY UP AND DOWN (Chile, ASCAP/Maximum Strength,
ASCAP/Too Slow U Biow, ASCAP/Stankey Chank, ASCAP)
NEVA GO BACK (Promuse, BMI/Special Ed, BMUHows: Tee, BMI)

SoundScan®
1n
AELE AERE
2|22 ER )
2|5 |3 TITLE 2|5 | & | TITLE ‘
= | S| 2 | ARTIST (LABEL/DISTRISUTING LABEL) Z | 3| | ARTIST (LABEUDISTRIBUTING LABEL)
MY UP & DOWN
* & NO.1 % % | 1 | ADINA HOWARD (MECCA DONEASTWESTEEG)
ONE MORE CHANCE THE I.N.C. RIDE
(D) 1|4 THENOTOROUS BAG. BADBOY 4wssao i | |39 40 | 13 | \iis5a acE'ine. (DELICIOUS VINYLICAPITOL)
BOOMBASTIC | CAN LOVE YOU LIKE THAT
(D[ 3|10 SHAGGY (VIRGIN) 43| 4 | A 4 ONE BUTZZATLANTIO)
(3) 2 | 12| DON'T TAKE IT PERSONAL 41| 42 | 11 | LIFESTYLES OF THE RICH & SHAMELESS
MONICA (ROWDY/ARISTA) LOST BOYZ (UPTOWN/MCA)
FREEK'N YOU PUT YOUR BODY WHERE YOUR MOUTH IS
OEIE JODECI (UPTOWN/MCA) 471 8 | SeaN LEVERT (ATLANTIC)
(5 7 | 6 | WATERFALLS 43| 41| 17 | GRAPEVYNE
TLC (LAFACE/ARISTA) BROWNSTONE (MJVEPIC)
6| 4 | 10| V'LL BE THERE. . /YOUREALLI. .. 44 | 39| 19 | DEAR MAMA
METHOD MAN/M.J. BLIGE (DEF JAM/RAL) 2 PAC (NTERSCOPE)
()| 8 | 3 | YOU USED TO LOVE ME (@5)] 62 | 4 | LISTEN ME TiC (WOYO))
FAITH (BAD BOY/ARISTA) INI KAMOZE (EASTWEST/EEG)
HE'S MINE ASK OF YOU
12 6 | JiGKENSTEF (QUTBURST/RALISLAND) 46| 36 | 16 | S3biaR SAADIG (EPIC SOUNDTRAXS50 MUSKO)
(9 9 | 6 | FEEL ME FLOW 47| 46| 9 | ALL GLOCKS DOWN
NAUGHTY BY NATURE (TOMMY BOY) HEATHER 8. (PENDULUM/EM!)
IGOT 50N IT BIG POPPA
116 | [ UNiZ Noo TRYBE) 48 | 38 | 26 | 11¢ NOTORIOUS B.1.G. (BAD BOV/ARISTA)
(ID| | 1 | CRIMINOLOGY/GLACIERS OF ICE 49 | 48 | 4 | THE MANY WAYS
RAEKWON (LOUD/RCA) USHER (LAFACE/ARISTA)
12| 6 | 5 | SCREAM __| 1 | AFFECTION
MICHAEL JACKSON & JANET JACKSON (EPIC) JODY WATLEY (AVITONE/BELLMARK)
BROWN SUGAR NEVA GO BACK
131 7 | DanceLo (emi) S1/35| 6 | SpeciaL b (PROFILE)
FEELS SO GOOD | WISH
20 | 4 | NSCAPE (50 SO DEF/COLUMBIA) 49| 6 | SKEE.LO (SUNSHINE/SCOTTI BROS.)
15|10 | 11 | SOMEONE TO LOVE 53| 45| 12 | HEY LOOKAWAY
JON B. FEAT. BABYFACE (YAB YUM/550 MUSIC) GUESTIONMARK ASYLUM (KAPER/RCA)
16| 11 | 15 | CAN'T YOU SEE 65| 2 | HEY ALRIGHT
TOTAL FEAT. THE NOTORIOUS B1.G (TOMMY BOY) ROTTIN RAZKALS (ILLTOWN/MOTOWN)
18 | 4 | SPRINKLE ME ) 63 | 3 | CHAMPION
E-40 (FEATURING SUGA T.) (SICK WID' IT/VE) BUJU BANTON (LOOSE CANNON)
SO MANY TEARS THIS IS HOW WE DO IT
44 | 3 | 3%ac (NTERSCOPE) 96 | 321 22 | MoNTELL JORDAN (PMP/RALISLAND)
EVERY LITTLE THING | DO COLORS OF THE WIND
18115 10| 5501 For ReAL (WPTOWN/MCA) 86 | 2 | VANESSA WILLIAMS (HOLLYWOOD)
20| 19| 7 | BEST FRIEND 58|58 | 6 | NEVER GONNA LET YOU GO
BRANDY (ATLANTIC) TINA MOORE (STREET LIFE/SCOTT! BROS.)
21|17 | 16 | CRAZY LOVE __| | | LOVE DON'T LOVE NOBODY
BRIAN MCKNIGHT (MERCURY) PHIL PERRY (BLUE THUMB/GRP/MCA)
| LIKE WE MUST BE IN LOVE
22 | 16 | 21 | 57 KiOSE (KEIATELEKTRAEEG) 60| 5 | PURE SOUL (STEP SUN/INTERSCOPE)
(23) 37| 2 | ‘TIL YOU DO ME RIGHT 61|59 | ¢ | SO INLOVE WITH YOU
AFTER 7 (VIRGIN) U.N.V. (MAVERICK/WARNER BROS.
5 | FREAK ME BABY IF IT'S ALRIGHT WITH YOU
30 | 15 | 55 pAT (EPIC STREET/ERIC) 62|33 | 11| | oRenzo (LUKE)
FROGGY STYLE I'D RATHER BE ALONE
311 8 | LUTTIN NYCE (POCKETOWNLIVE) 67 | 9 | KaRYN WHITE (WARNER BROS.)
26| 21| 8 | | WANNA LOVE LIKE THAT (64) | 1 | HOW DEEP IS YOUR LOVE
TONY THOMPSON (GIANT/WARNER BROS.) PORTRAIT (CAPITOL)
KEEP THEIR HEADS RINGIN’ FIRE
21| 22| 18] 53 ore (PRIGRITY) 85 | 511 12 | Saway BIv 1omoTowN)
MIND BLOWIN’ MY LOVE IS FOR REAL
28| 23| 6 | SmooTH (TA.TAVE) 86 1 52 | 4 | BalLa ABDUL (CAPTIVENIRGIN)
FOE LIFE | CAN'T TELL YOU WHY
331 8 | {iack 10 (PRIORITY) —| ! | BROWNSTONE (MULERIO)
EMOTIONS POINTS
30| 28| 15 |\ ¥own (Loke) 68 | 57 | 5 | VARIOUS ARTISTS (MERCURY)
SHY GUY LOLLIPOP
31| 27| 13 | 5/ANA'KING (WORK/COLUMBIA 89| 501 5 | ENTALLY DISTURBED (S0-L0 JAM)
32126 | 11 | WATER RUNS DRY 70| 71| 2 | DEATH BE THE PENALTY
BOYZ Ii MEN (MOTOWN) ¢ | SHABAZZ THE DISCIPLE (PENALTY)
GIVE IT 2 YOU YOU BRING ME JOY
33| 24| 15 | 5RBRAT 50 SO DEFWORK/COLUMBIA) — | 2 | MARY 1. BUGE (UPTOWNMCA)
SUGAR HILL ‘WHEN U CRY I CRY
31 2 | 37 (CHRYSALISEMD) 12175 | 141 JEesE (UNDERWORLDICAPITOL)
FREAK LIKE ME' THINK OF YOU
35 | 25| 23 | ipina HowaRD (MEcca poneasTwesTEEG) | | 19 | 73| 24| (SR (LAFACE/ARISTA)
SHIMMY SHIMMY YA BABY
36|29 | 6 | 5l DIRTY BASTARD (ELEKTRAEEG) 14| 61| 24| Soanoy (atianTio)
37134 | 5 | SURVIVAL OF THE FITTEST 75|70 | 21 | OOH LAWD (PARTY PEOPLE)
MOBB DEEP (LOUD/RCA) DJ SMURF AND #.M.H.]. (WRAF/ICHIBAN)

Records with the greatest sales gains. © 1995 Billboard/BPI Communications and SoundScan, Inc

33 NEVER GONNA LET YOU GO (My Jonathan, BMUineva, BMI)
85  NEXT TIME (MCA, ASCAP/Shakeji, ASCAP/EMI Aprif.
ASCAP/Flyte Tyme, ASCAP/New Perspective, ASCAP) WBM
1 ONE MORE CHANCE (Big Poppa, ASCAP/Justin,
ASCAP/EMI April, ASCAP/jobete, ASCAP) HL
THE POINTS (FROM PANTHER) (Funky Noble, ASCAP/
Misam, ASCAP/Target Practice, ASCAP/N-The Water,
ASCAP/EMI April, ASCAP/lustin, ASCAP/Bee Mo Easy, ASCAP)
PUT YOUR BODY WHERE YOUR MOUTH IS (Drvided.
BMI/Zomba, BMI/Ramal, BMI/Warmer-Tamerlarie, BMI) WBM
58 RED LIGHT SPECIAL (Ecaf, BMi/Sony, BMI) HL
10 SCREAM (EMI April, ASCAP/Fiyte Tyme, ASCAP/Mijac
BMI/Warner-Tamerlane, BMI/Black Ice. BMI)
SHIMMY SHIMMY YA (Wu-Tang, BMI/Ramecca, BMI)
SHY GUY (FROM BAD BOYS) (Drana King, BMMWorid Of Andy,
ASCAPMNR. ASCAP/Kingsley Gardner Nation Ot Soul, BM1)
SO IN LOVE WITH YOU (Bll-Man BMVOne Four Three.
BMiHowe Sound, BMVPeermmusic, BMAnda's Boys, BMI) HLAWBM
SO MANY TEARS (Joshua's Dream. BMUnterscope Pear,
BMMWamer-Tamertane, BMYGrand imperal Thug, BMVPubhowyalie.
BMYTriboy, ASCAP/Biack Bull ASCAP/Jobete, ASCAP) WBM
8 SOMEONE TO LOVE (Sony, BMI/Ecaf. BMi) HL
26 SPRINKLE ME (Zomba, BMI/E-40, BMI/Suga T,
BMI/Sam & Mike. BMI)
55 SUGAR HILL (Tricky Track, BMI)
67 SURVIVAL OF THE FITTEST (Careers-BMG, BMI/BMG,
ASCAP/Juvenile Hell, ASCAP/Albert Johnson, ASCAP) HL
TALES FROM THE HOOD (Chrysalis, ASCAP/Getto
Jam, ASCAP/AIl Init, ASCAP/Mike's Rap, BMI) WBM
THERE IT IS (Seven Songs, BMI/Super Songs,
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ASCAP/Divided, BMI/Zomba, BMI/Warner-Tamerlane,
BMI/Ramal, BMI/Jobete, ASCAP/Zane, ASCAP)

THINK OF YOU (Chuck Life, ASCAP/Check Man, ASCAP/Chyna
Baby, BMVJanice Combs, BMVEMI Blackwood, BMVUR-V,
ASCAPNess, Nitty & Capone, ASCAP/WB, ASCAP) HL/WBM
THIS IS HOW WE DO IT (Chrysalis. ASCAP/Mo’
Swang. ASCAP/Qji's, BM)/Def American, BMI/Warner-
Tamerlane, BMI/Nomad-Noman, BMI) WBM

‘TIL