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IN MUSIC NEWS 

Radio, MTV Wake To 

Mercury's Rusted Root 
SEE PAGE B 

THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO AND HOME ENTERTAINMENT JULY 29, 1995 

ADVERTISEMENTS 

miss thang's 
got it goin' on... 

see page 1 21 

America get ready 
for Shampoo! Their 
debut album "WE ARE 

SHAMPOO" features 
the international hit 
single "TROUBLE." 

Available August 1, 1995 
(.2/4- 35084) 

* 

®1995 IRS Records Ita 

The British Are Coming 
With A Bright Pop Sound 
Parlophone's Supergrass Oxford Spawns Big Acts 

Reacts Against Grunge Despite Lack Of A `Scene' 

BY DOMINIC PRIDE BY DOMINIC PRIDE 

LONDON- Supergrass, three cheeky 
young lads from Oxford who have 
tapped the heart of 
classic British teenage 
pop rebellion and bot- 
tled it, has earned 
mainstream success 
here with the guitar - 
fueled singles "Al- 
right," "Mansize 
Rooster," and "Lenny." 

Signed to EMI's Parlophone label 
here, Supergrass is testing the 
American sense of humor through 
Capitol Records, which released the 
band's album, "I Should Coco," on 
July 18. 

LONDON -The city of Oxford has 
produced more than its fair share of in- 

ternationally success- 
ful acts in recent 
years. 

If Supergrass 
makes inroads in the 
U.S., it will follow Ra- 
diohead and Ride in 
putting this ancient 
city on the map. New 

signings such as the Mystics, who are on 
Mercury Records' Fontana label, are 
also hoping for international attention. 

The success of so many Oxford acts is 
bewildering, considering that the city is 
not noted for being a hotbed of live -mu- 

(Continued on page 116) 

SUPER 

(Continued on page 116) 

June A Letdown 
For Music Stores 

BY MELINDA NEWMAN 
and ED CHRISTMAN 

NEW YORK -While June's super- 
star slate of releases has failed to pro- 
vide an end to the sales drought for 
many U.S. retailers, several chains 
are quenching their thirst with such 
blistering hot new acts as Alanis 
Morissette and Silverchair, as well as 
continuing success stories like Hootie 
& the Blowfish, Live, and Blues Tray- 

(Continued on page 124) 
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Stressing Smith's `Wild' Side 
Sony Classical Composer Crosses Genres 
This story was prepared by Andrew 
Stewart and Dominic Pride in Lon- 
don and Trudi Miller Rosenblum in 
New York. 

In marketing Geoff 
Smith's latest album, 
"Fifteen Wild Decem- 
bers," Sony Classical is 
augmenting its strategy 
with club remixes and a 
risqué video that it hopes 
will broaden the York- 
shire, England -born 
composer's audience. 

The 29 -year -old Smith 
doesn't mind being la- 
beled a minimalist, though he is much 
less sure about being categorized as a 
pop classical artist. 

"I don't know what 'pop' or 'classical' 
mean any longer, but I have no problem 
with people calling my music minimalist 
if it helps them to appreciate it. I think 
the idea of being a classical composer to- 
day seems like a joke, and it's time peo- 

ple gave up the quest. Let's drop these 
pretenses and say, 'I write music,' as sim- 
ple as that." 

Released June 27 in the U.S., the al- 
bum will be issued in the 
U.K. and Europe at the 
end of August. 

"Fifteen Wild Decem- 
bers" takes its title from 
a line in the poem "Six 
Wings Of Bliss" by York- 
shire writer /poet Emily 
Brontë, written to a de- 
parted loved one: "Cold 
in the earth and fifteen 
wild Decembers /From 
those brown hills have 

melted into spring /No later light has 
lightened up my heaven/No second 

(Conti cd on page 47) 
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Pirate U.K. Radio Propels 
Rising Soulful Jungle Style 

BY KWAKU London -wide Kiss 100 FM or south 

LONDON -Turn on the radio any - 
weekend in London, and you'll find 
the FM band pump- 
ing with the sounds 
of jungle, brought 
to you courtesy of a 
thriving pirate ra- 
dio scene. 

Legal radio may 
be satisfying the 
capital's pop and 
rock listeners, with 
Virgin FM and a 
Chrysalis- backed channel added to 
the stations available. However, 
dance and black -music listeners dis- 
satisfied with the limited choice on 

London's Choice FM are increasingly 
being catered to by pirate stations 
across the breadth of the FM dial. 

Pirate stations 
with names like 
Kool, Pulse, 
Unique, Irie, 
Eruption, Pres- 
sure, Girls, Sky, 
Skyline, Motion, 
Powerjam, Heart, 
Energy, Genesis, 
Dream, and many 
others provide a 

continuous diet of specific genres 
(mainly reggae, jungle, or 
house) or a mixture of dance and 

(Continued on page 39) 
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Latin Music Has 

New Challenges 
At Anglo Retail 

BY JOHN LANNERT 

The untimely death of Selena has 
sparked unprecedented sales and in- 
terest in Latin music at Anglo retail 
chains. 

Acknowledging that Selena's death 
helped to raise industry awareness of 
Latino sounds, the Musicland Group's 
VP of purchasing, audio, Dick Odette, 
notes that her just -released bilingual 
album, "Dreaming Of You," will be 
"the biggest [Latin] album since Julio 
[Iglesias] did his first English record." 
(See Between The Bullets, page 123.) 

(Continued on page 125) 

THE FIFTH 
ANNIVERSARY ERSARY 
CELEBRATION 

SEE PAGE 49 

GLOBAL MUSIC PULSE 

French Film Inspires 
Top -Selling Rap Album 
SEE PAGE 41 
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Joyful Bedlam: `Life' With Bogmen 
"I'd like our music to be heard as uplifting," says lead vocalist 

Bill Campion of the jubilant bedlam that is the sound of the Bog- 
men, but he admits that the point of "The Big Burn," the first single 
from the band's inaugural album, "Life Begins At 40 Million," 
(Arista, due Aug. 29) is "having fun treating the apocalypse as a 
picnic." 

Hedonism, like nihilism, is sometimes a romantic bid to wreak 
havoc on sham and recapture hope, with adherents believing that 
anything left standing after such passionate punishment could 
prove the basis for a new beginning. "I think that sounds about 
right," Campion agrees with a guffaw, "and the sense of humor in 
our music is intended to make the dark stuff in it go down easier." 

Envision a military- parade drill by a renegade cadre of shell- 
shocked vets, the close -order march disintegrating into spit -and- 
polish pandemonium, and you'll grasp the alarmingly unbalanced 
fife -and -drum brio that is the Bogmen's portrayal of our national 
discord. Witnessed live during a dangerously 
packed gig last May at the Mercury Lounge on 
Manhattan's Lower East Side, such songs as "The 
Big Burn" are august in their wacky precision but 
most affecting for the loco oratory Campion im- 
poses on the proceedings, as if the grand marshal 
of a stately occasion had suddenly flipped his 
illustrious lid. 

"Button your lip, you're talking out of turn!" he 
barks in a caterwaul. "Another cell out of your 
brain, another marble from the urn! Certain things 
you can't replace! Once you're a raisin, you can 
never be a grape!" 

Granted, such gaga glibness may never over- 
shadow the Gettysburg Address, but it stokes the 
grinning Mercury Lounge throng into an almost 
metaphysical boil. 

"When I originally heard the ranting licks our 
guitarist Bill Ryan came up with at rehearsals," ex- 
plains Campion, "it suggested something destruc- 
tive, and I blammered out these stream- of -con- 
sciousness ideas-which is how I get a lot of the 
surprising words." 

But what is equally uncontemplated is that the lyrical outcries 
come off as spiritual. 

"Well, if I really tried to be prophetic," he says, "I'd be a laughing 
stock, but there is something within myself and the world that I'm 
searching for. Sometimes it's just the hangover delirium of feeling 
sick of myself, but other times I start firing off synapses and seem 
to get moved by the spirit." 

In June 2, 1992, the Bogmen coalesced into their current six -man 
membership (Campion notes, "Our name stems from the fact that 
we all worked on clam barges in the bogs off Long Island [N.Y.] "). 
Since then, the group has been causing a healthy stir on the club 
circuit between New England and the Middle Atlantic states, regu- 
larly attracting sellout crowds of 1,500 or more to such halls as New 
York's Irving Plaza and Tramps. "They rapidly drew an extremely 
faithful college audience from D.C. to Boston," says Steven R. Mar- 
tin, senior VP of the Agency Group Ltd. U.S.A., which eagerly han- 
dles the band's concert bookings. "But what made these guys so 
unusual was the fact that though they may have sold or circulated 
a few homemade demos, there was no real independent record or 
CD to help build their following. The huge interest was pure con- 
cert word -of- mouth, based on the spontaneity of their shows, Billy's 
charisma, and the fact that you're never sure what's gonna happen 

whenever they play. Arista immediately saw this band's potential, 
believing like we do that they can go all the way." 

Thankfully, producer Jerry Harrison, former Talking Heads 
keyboardist, was able to harness the crazed exuberance of the Bog- 
men in the studio; with "Life Begins At 40 Million" (the album's 
title and cover -art spoof evolution and the recent rash of midlife- 
crisis books), he allowed the band to set a live tone without sacrific- 
ing its flair for the incongruous flourish. 

"Jerry did a good job," says Campion. "He did things like change 
the arrangement of `The Big Burn' drastically, and he came up with 
the bassline for the song `Englewood.' We clashed in a fun way, be- 
cause I didn't want him to be in the control room for my vocal 
tracks, and he agreed to just back off and let me fly." 

Born Feb. 21, 1971, in Huntington (N.Y.) Hospital, Campion is 
the youngest of the six kids of computer marketer Robert Campion 
and the former Patricia McCann. Billy is Irish on both sides of the 

family: "My dad's name was originally Norman, 
and his people are from County Antrim and Cavan, 
while my mom's relatives are from Limerick and 
Armagh." He concedes an interest in his Irish 
roots, including the musical ones, but spent more 
time in his teens learning the music of Violent 
Femmes, the Replacements, and the Kingston 
Trio -"We did a weird version of `Scotch And 
Soda' " -for high school cover bands Dead Fleas, 
Bad Hair, and the Plumbers. 

Once the present Bogmen (Campion, BM Ryan, 
keyboardist Brendan Ryan, bassist Mark Wike, 
percussionist/backup singer P.J. O'Connor, and 
drummer Clive Tucker) had graduated from or 
dropped out of assorted Eastern schools (Boston 
College, Hofstra, Providence College, Berklee Col- 
lege of Music), they took refuge in a rented house 
in Lynbrook, N.Y. 

"We called the place Disgraceland," he says, 
"and all we did was write, jam, and drink cases of 
beer from the 7- Eleven across the street. Living 
next door were two strippers and their pimp, who 
ran a business called Body Talk Ltd., and when 

things were slow, we made $80 a night driving them to bachelor 
parties in the area." 

A regional fan system seeded by stints playing the Bayou in D.C., 
the Paradise in Boston, Mother McGee's in Huntington, and diverse 
bars in Queens, N.Y., enabled the Bogmen to dub small batches of 
their demos, selling them for five bucks apiece. The most notable were 
titled "You'll Shoot Your Eye Out" (1993) and "Glow -In- The -Dark 
Balls" (1994), the latter yielding larval renditions of three killer cuts 
on "Life Begins At 40 Million ": "What's Behind Your Coat ?," `The 
Doubter's Glass," and "Dr. Jerome (Love Tub, Doctor)." 

Crackling drums, carefree melodies, and the AWOL exuberance of 
Campion's lounge- crawling schtick build upon each other on the new 
album, as they do at the Bogmen's drolly militant concerts, rousing 
to a certified frenzy a widening retinue of what Campion affectionately 
calls " confused, postgraduate drifters." There may be other 1995 de- 
buts as fine as "Life Begins At 40 Million," but few will be as free 
of formulas and, yes, uplifting. 

"Concepts like nationalism may be dead for many young people," 
says Campion, "but the honesty of rock'n'roll as a social barometer 
and rallying point is not. With the Bogmen, I'd like to appeal to the 
loneliest people with the least self- confidence, restoring their faith in 
others and in what's coming next." 

THIS WEEK IN BILLBOARD 
BOBBY McFERRIN ON THE PODIUM 
What's the best way to promote and market a new album featuring 
Bobby McFerrin conducting classical music and singing along with 
an orchestra? Sony Classical USA thinks it has the answer. Heidi 
Waleson reports in her Keeping Score column. Page 32 

NRM ABOVE THE FRAY 
National Record Mart plans to expand at a reduced rate in the com- 
ing year as part of its strategy to stay out of the retail wars. Back 
from the company's annual convention in Champion, Pa., senior 
retail editor Ed Christman has the story. Page 81 
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Commentary 
Musicians: Fight For Performance Rights Now 

BY JAY L. COOPER 

Some artists are concerned about their 
performance rights, but I believe that 
most musicians and singers are not even 
aware of the possibility of having a per- 
formance right. 

As a performer, I know how much en- 
ergy, determination, and sheer work it 
takes to make a career out of making mu- 
sic. Most artists simply do not have the 
time to devote to understanding and 
fighting for rights under the copyright 
law. 

"Besides," they are often told, "musi- 
cians and the music business have been 
working well enough without a perform- 
ance right; there is no reason to change 
it now." That sentiment is wrong on both 
counts: the present system is unfair to 
performers, and there is every reason to 
change it now. 

Under our existing copyright law, 
musicians and singers are not entitled to 
receive income from the performance of 
their recorded works. Their most signifi- 
cant source of income is record sales and, 
to a much lesser extent, live performance. 

This arrangement (the absence of a 
performance right) has been all fine for 
artists in their creative prime who are re- 
cording new music and are in demand for 
concerts and other performances. But 
this system does not work at all for artists 
whose principal creative works are in the 
past. This category already includes 
many performers who have made sub- 
stantial, significant contributions to 
American music and culture. 

These artists are left out, even while 
their music continues to permeate our 
culture, because those who profit from 
the commercial use of their music are not 
legally required to compensate for its use. 

And when I say "left out," I mean that 
literally: Many of these artists are desti- 
tute. To prove it, one need only look at the 
efforts that have been undertaken to ad- 
dress their needs. 

For example, Ginny Mancini, widow of 
Henry Mancini, was so appalled by the 
living conditions of some singers who had 
helped create the magic of the big -band 
era -artists whom she and Henry knew 
personally -that she started the Society 
of Singers to provide for their most basic 
needs: food, clothing, and hospitalization. 
Similar efforts have been undertaken by 
the Rhythm and Blues Foundation, 
NARAS MusiCares, and the Musicians 
Union Foundation. 

Many of the people served by these 
organizations were stars in their prime, 
and the music they recorded is still being 
played. But this music is not being sold in 
retail stores, and because there is no per- 
formance right for sound recordings, the 
artists receive nothing. 

The broadcasters will tell you that they 
are doing the music business a "service" 
by playing these records, and that they 
are helping to promote the sale of those 
recordings. Even if there is promotional 
value when it comes to the current hits, 
the truth is that music is the primary 
basis of the broadcaster's programming. 
They are not paying sufficiently for pro- 
gramming (performance royalties go only 
to the songwriter and publisher), and a 
substantial number of broadcasters play 

music that is not on the charts; that is, 
music that listeners tune in to hear, but 
never buy. 

The performance right bill currently in 
Congress will not right all these wrongs. 
In a significant compromise, broad- 

A performance 
right is a matter 
of survival. 
Jay L. Cooper is an 
entertainment attorney 
and senior partner with 
Manatt, Phelps & 
Phillips. 

casters (all radio and television stations) 
have been exempted from recognizing 
and paying for performance rights. This 
is unfair to the musicians who have rec- 
orded the wonderful music that sustains 
so many radio stations. Bruce Lehman, 

assistant secretary of commerce and com- 
missioner of patents and trademarks, ex- 
pressed his own reservations about the 
bill's exemptions during testimony March 
9 before the Senate Judiciary Committee. 

But this exemption is a compromise to 
political reality that is probably unavoida- 
ble, and the protections that the bill pro- 
vides are so important to artists and to 
the future of the music industry that we 
must accept them. The reason, quite sim- 
ply, is that the economic foundation of the 
music industry is about to be fundamen- 
tally challenged by technologies that were 
completely unthinkable 10 years ago. 

In sum, that is why it is so important to 
change the system now. 

A performance right for recorded mu- 
sic is no longer an academic exercise or 
even a matter of fairness. It is a matter 
of survival. Congress should pass the bill 
that has been introduced -and each and 
every musical performer should do every- 
thing in his or her power to make sure it 
happens. 

LETTERS 
WELCOME ALL CREATORS 

I not only agree fully with commen- 
tary writer Barry Bergman's premise 
on a performance right (Billboard, July 
8), but I have long felt the copyright law 
to be seriously flawed in not providing 
such rights in sound -recording trans- 
missions, both analog and digital. While 
it's fashionable to fear the copying possi- 
bilities inherent in transmission via dig- 
ital media, I feel that whatever criteria 
apply to the public performance of songs 
must also apply to recordings of them. 

What I found to be ridiculous in Berg - 
man's rationale was his reference to 
Diane Warren as the epitome of obscu- 
rity and thus undeserving of perform- 
ance right earnings. I also take strong 
exception to his attribution of a work's 
creation to its recording artist. Many 
writers and artists do double -duty by 
performing both functions, but the func- 
tions are indeed separate, and identifia- 
ble as such. I doubt there are many art- 
ists who enter the studio without a clear 
idea of what is to be recorded, i.e., a pre- 
viously created song. Additional "crea- 
tion" then occurs, but the idea that 
causes the process to move forward is a 
song written by a writer, regardless of 
the public's knowledge of the writer's 
face. Would Bergman deny Neil Simon 
his due because he is also a relatively ob- 
scure personality? Joe Eszterhas? 
Paddy Chayevsky? 

Bergman also fails to detail the great 
difference between what a record com- 
pany pays upon sale for a song and what 
is paid to an artist for its recording. Not- 
withstanding the enormous success of 
the late Sammy Cahn, Jimmy Van Heu- 
sen, and the like, I seriously doubt 
Frank Sinatra would have willingly 
traded bank accounts with these writ- 
ers. 

I realize Bergman's point was the di- 
rect payment to artists of their (hope- 
fully) eventual performance right pay- 
ments, but he needn't denigrate 
songwriters and their creations in doing 

so. The fight for this very worthy cause 
should include and welcome all signifi- 
cant creators whose contributions result 
in the production of sound recordings. 

David Rosner 
The Bicycle Music Co. 

Los Angeles 

NO MORE NICHE PROGRAMMING 
It is time for me to say something 

about fragmentation and "niche" format 
radio. Niche formats aren't as exciting 
or interesting as mainstream formats. 
Take our local top 40 outlet, WPAC 
(PAC -93) Ogdensburg, N.Y. For 14 
years, PAC has cranked out some of the 
most exciting hits for the Ogdensburg/ 
Canton/Potsdam area. It didn't matter 
if the song was country (Garth Brooks' 
"Hard Luck Woman "), urban (TLC's 
"Creep "), rock (Van Halen's "Can't Stop 
Lovin' You "), AC (Elton John's "Circle 
Of Life "), or alternative (Letters To 
Cleo's "Here And Now "). If it was a top 
40 hit, PAC played it. Sure, imitators 
came and went, but they couldn't hold a 
candle to PAC -93. 

Now PAC has gone to a top 40 /adult 
satellite format, which isn't quite as ex- 
citing. What fits the format and what 
doesn't is an individual's call. What one 
PD might hear, another PD might not. 
The positioner is "No hard rock, no rap." 
That means the satellite can't play 
"Can't Stop Lovin' You" because it is 
hard rock. And there's no guarantee 
that you'll hear this week's No. 1 hit or 
that you'll hear the new Paula Abdul or 
the Michael Jackson /Janet Jackson 
duet. A lot of the core artists will be 
missed because their hits might not fit 
the niche format. 

Also, the satellite rotates gold titles 
very heavily, some with only a 10 -hour 
span. Given the choice between main- 
stream top 40 and any of the frag- 
mented variations, I'll take mainstream 
any day! Keep mainstream top 40 alive! 

John Trombley 
Canton, N.Y. 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. 

Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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Her voice isn't the only thing that'S 

rachelle ferrell 
Capitol Records congratulates Rachelle Ferrell on her GOLD elf-titled debut album 

Look for First Instrument 
Her First Jazz Album Out Now On Blue Note ecords 

rachelle ferrell 

Prorlucorl try George Duke Enterprises 01905 Capitol Aecores. Inc. 



Mottola Dismisses Rumors 
Of Sony Executive Changes 
NEW YORK -In the midst of a flur- 
ry of industry rumors concerning se- 
nior -level executives at Sony Music, 
Thomas D. Mottola, president/C00 
of Sony Music Entertainment, exclu- 
sively addressed the situation with 
Billboard: 

"The vicious rumors going around 
about Don Ienner, chairman of the 
Columbia Records Group, and 
Richard Griffiths, president of Epic 
Records, being dismissed from their 
posts, are absolutely and categorical- 
ly untrue," says Mottola. "Further- 
more, there is no truth in the rumor 
that Sylvia Rhone is coming to Sony 
Music. I don't know how these ru- 

mors get started, but they are totally 
disruptive to any organization. 

"We're looking forward to our 
biggest year in the history of Sony Mu- 
sic, with releases coming this fall from 

BILLBOARD EXCLUSIVE 

Pearl Jam, Mariah Carey, Michael 
Bolton, Alice In Chains, Rage Against 
The Machine, Billy Joel, Cypress Hill, 
Da Brat, Xscape, Celine Dion, Sade, 
Silverchair, Oasis, and Des'ree. As you 
can see, this is an impressive lineup 
which I know will produce outstand- 
ing results." 

BMG Sales Rise 21.7% In Fiscal '95 
Music, Video Are 71% Of $5 Bil Total 

BY DON JEFFREY 

NEW YORK -BMG Entertainment, 
operator of the worldwide music and 
home video company, reports that 
sales in the fiscal year ending June 
30 rose 21.7% to $5.14 billion from 
$4.22 billion the year before. 

Music and home video account for 
71% of the company's total revenues, 
or $3.65 billion. Arista Records was 
BMG's leading label, by far. 

The company, whose parent is pri- 

Power Rangers 
Suffering Loss 
Of Sales Might 

BY EILEEN FITZPATRICK 

LOS ANGELES -Once considered 
the hottest licensed property on the 
video store shelf, "The Mighty Mor- 
phin Power Rangers" apparently 
aren't so mighty anymore. 

Over the past six months, distribu- 
tor and supplier sources say Warn - 
erVision Entertainment is selling 
50% less "Power Ranger" product to 
video retailers than PolyGram Video 
did when it distributed the product 
from 1993 to September 1994. 

The latest videos, the "Mighty 
Morphin Power Rangers: Forever 
Friends" two -tape series, which is 
targeted to girls, hit stores July 5 
with retail orders of approximately 
325,000 combined units, according to 
distributor sources. Suggested retail 
price on "Power Ranger" product is 
$12.95. 

In March, the WarnerVision-re - 
leased "White Ranger" three -tape se- 
ries sold about 1.2 million combined 
units. 

Since picking up the line, Warner - 
Vision has distributed 10 titles with 
orders of approximately 5 million 
units, according to a distribution 
source. Sales figures do not include 
direct -mail accounts. 

When first introduced to video in 
1993, each new Power Ranger video 
shipped about 750,000 -1 million units. 

"We haven't experienced a returns 
problem," says Strawberries' sell - 
through buyer Joe Jaworski. "But 
we've never boat -loaded the titles." 

Distributors say orders for the ti- 
(Continued on page 124) 

vately held, Germany -based Bertels- 
mann AG, declines to release profits. 
A spokesman says that earnings for 
music and other businesses were "up 
substantially." 

During the fiscal year, BMG's 
biggest albums were "Miracles" by 
Kenny G (Arista), 3.8 million units 
shipped in the U.S. during the fiscal 
year; "CrazySexyCool" by TLC 
(LaFace /Arista), 3.8 million; "The 
Sign" by Ace Of Base (Arista), 2.5 

(Continued on page 123) 

Billboard Awards Move To New York 
Joni Mitchell To Receive Century Award 
NEW YORK -The Billboard Music 
Awards show is coming to New York 
for the first time. The sixth annual 
awards presentation, which will be 
telecast live Dec. 6 on Fox, will be 
held at the Coliseum on Manhattan's 
West Side. 

The Billboard Music Awards honor 
the year's No. 1 artists and songs as 
determined by Billboard's year -end 
sales and airplay charts. Highlights of 
the show will include live perfor- 
mances by the year's top- charting 
stars. 

Additionally, Billboard will present 
its coveted Century Award to 
singer /songwriter Joni Mitchell dur- 
ing the telecast. The Century Award 
is Billboard's highest honor for cre- 
ative achievement. Mitchell was cho- 
sen by Billboard in recognition of the 
uncommon excellence of her still -un- 
folding body of work. 

At a press conference held at the 
Hard Rock Cafe here to announce the 
event, New York Mayor Rudolph 
Giuliani said the awards "will further 
strengthen [the city's] claim" to being 
the world capital for music and other 
cultural pursuits. 

"After five years we felt it appro- 
priate to bring the show to New 
York, which is the headquarters of 
the magazine, a vital music center, 
and the media capital of the world," 
said Howard Lander, president and 
publisher of the Billboard Music 
Group. 

Kevin Wall will serve as executive 

producers of the show for the first 
time; Paul Flattery will produce the 
telecast. Hosts and performers for 
the awards will be announced in the 
coming months. 

Awards to be presented on the tele- 
cast will include the following cate- 
gories: 

Billboard album of the year. 
Billboard artist of the year. 
Hot 100 single. 

Country album. 
Country single. 
Country artist. 
Modern rock single. 
Modern rock artist. 

Album rock single. 
Album rock artist. 
R &B album. 

R &B single. 
R &B artist. 
Billboard new artist of the year. 

New York Mayor Rudolph Giuliani, center, welcomed the Billboard Music Awards 
to New York during a press briefing at the Hard Rock Cafe. Joining Giuliani, from 
left, are Kevin Wall, the show's executive producer; Billboard editor in chief 
Timothy White; Billboard Music Group president and publisher Howard Lander; 
and Georgina Challis, senior VP of BPI Communications. (Photo: Chuck Pulin) 

KLOS Cracks L.A. Top 10 In Spring Arbitrons 
BY PHYLLIS STARK 

NEW YORK -For the first time in 
nearly two years, KLOS Los Angeles is 
among the market's top 10 stations. In 
the newly released spring Arbitrons, 
the station took 10th place 12 -plus, 
thanks to a 2.3 -3.3 jump. This is its high- 
est rank since the summer of 1993. 

KLOS, along with fellow heritage al- 
bum rock outlet KISW Seattle, made 
headlines during the winter when its 
PDs announced in a letter to the indus- 
try that they wanted to be considered 
modern rock outlets (Vox Jox, Bill- 
board, April 29). 

While KLOS continues to play such 
artists as Neil Young, its playlist is now 
heavy on modern rock, a factor that cer- 

tainly contributed to its recent success. 
Last week's playlist was full of acts in- 
cluding Better Than Ezra, Live, Green 
Day, Filter, Hum, Bush, Sponge, and 
Hole. 

Meanwhile, Los Angeles' Spanish 
outlets had an unexpectedly bad spring. 
KLVE, which was No. 1 in the Winter 
book, moved to No. 2 this time, with a 
5.4 -4.7 dip. Rival KLAX, which domi- 
nated the market from the fall of 1992 
through the fall of 1994, was down to 
No. 9 this time, with a 4.5-3.4 loss. 

Leading the market this time is top 
40 /rhythm KPWR (Power 106), which 
rose 5.0 -5.2 from the winter. Top 40 
KIIS took third place with a 4.2 -4.5 im- 
provement. Modern rock KROQ re- 
mained stable at 4.4. 

Rounding out the top 10 were adult 
contemporary KOST (4.1 -4.3), R &B 
KKBT (4.0 -4.2), news /talk KFI (3.4- 
3.9), and oldies KRTH (3.2 -3.8). 

Elsewhere in Los Angeles, country 
KZLA returned to its fall '94 2.3 share 
after climbing to a 2.8 share in the win- 

ter. Triple -A KSCA took a disappoint- 
ing 1.3 -1.0 dip, making it the No. 30 sta- 
tion in the market's 12 -plus rankings. 

In New York, the two Emmis Broad- 
casting stations remained in first and 

Time Warner Units Pair Up On Twin Promotion 
5 Olsen Videos Have Simultaneous Dual -Supplier Releases 

BY SETH GOLDSTEIN 

NEW YORK -WarnerVision and 
Warner Home Video are trying to 
make an omelette of broken eggs. So 
far, retailers appear to be answering 
the breakfast call. 

The two Time Warner units inad- 
vertently scheduled near- simultane- 
ous releases of five cassettes starring 
the Olsen twins that might have com- 
peted against each other for retail at- 
tention. This kind of overkill could 
have hurt less popular performers. 

But previous tapes with Mary -Kate 
and Ashley Olsen are selling well, and 
strong demand is easing acceptance 
of the joint marketing plan. "They've 
been good to us in the past, and we ex- 
pect that to continue," says Best 

MARY -KATE & ASHLEY 

Buy's Joe Pagano, who says the chain 
will maintain its support. 

Best Buy, he adds, is placing a 
Warner Home Video floor display in 
larger stores, and the display will also 
carry WarnerVision product. It's one 
result of the cooperative effort. 

"They're good titles," says the buy- 
er for another key retailer. Although 
the timing "could have been better," 
he thinks the combined release cre- 

ates an "extensive catalog" that 
achieves significant in -store expo- 
sure -and the prospect of selling 
more than one cassette to a customer. 

The question is how long before the 
exposure fades. Pagano figures that 
the twins are two years along the 
"three -year product curve" that has 
determined the lifespan of most kid - 
vid hits, including the current 
"Mighty Morphin Power Rangers." 
"The market can absorb five or six ti- 
tles at a time when it's hot. You might 
as well get it while it's there." 

Time Warner took all media control 
of the twins, formerly of the hit televi- 
sion series "Full House," when Warn - 
erVision wrested distribution of the 
direct -to -video "Adventures Of 

(Continued on page 124) 

second place. R &B WRKS was off 7.4- 
6.7 but continued to be the market 
leader. Top 40/rhythm WQHT (Hot 97), 
meanwhile, rose 5.4 -6.1. Spanish WSKQ 
continued its upward momentum with a 
4.4 -5.0 gain. 

Oldies WCBS -FM (4.6 -4.6) and mod- 
ern rock -leaning top 40 WHTZ (4.4 -4.6) 
tied for fourth place in New York. They 
were followed by AC WLTW (4.1 -4.1), 
N/T WABC (4.1 -4.0), N/T WINS (4.0- 
3.7), top 40 /adult WPLJ (3.5 -3.6), and 
classic rock WXRK (32 -3.3). 

In other New York highlights, AC 
WPAT -FM benefited from its new, 
more contemporary approach with a 
1.9 -2.4 gain. WNEW, which flipped 
from album rock to a `rock alternative" 
approach a month after the ratings 
quarter ended (Billboard, July 22), was 
up 2.1 -2.3. Also, jazz /AC WQCD 
(CD101.9) was off 3.3 -3.0, R &B WELS 
rose 2.7 -2.9, AC WMXV (Mix 105) 
nudged down 2.7 -2.6, and country 
WYNY dipped 2.7 -2.2. 

In Chicago, R &B WGCI -FM re- 
claimed the No. l slot from N/T WGN, 
despite WGCI's 6.4 -6.0 downturn. 
WGN dipped 7.1 -5.8. Country WUSN 
rose 4.3 -4.7, and N/T WMAQ took the 
No. 4 slot with a 3.6 -4.0 gain. 

In a three -way tie for fifth place were 
top 40 /rhythm WBBM -FM (4.0 -3.9), 
AC WLIT (4.1 -3.9), and R &B /adult 
WVAZ (3.9 -3.9). 

Chicago's ratings also brought a 
three -way tie for eighth place among 
N/T WBBM -AM (3.4 -3.8), oldies 
WJMK (3.4 -3.8), and modern rock 
WKQX (3.7 -3.8). 

Elsewhere in Chicago, jazz /AC 
WNUA was up 3.2 -3.5, and album 
rock WRCX rose 3.0 -3.1, tying with 
triple -A WXRT (2.8 -3.1). Also, R &B 
WEJM -FM was back up to its fall 

(Continued on page 116) 
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