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Country Labels Rethink Vids

Cost Just One Reason For Cutbacks

W BY BRETT ATWOOD
and DEBORAH EVANS PRICE

NASHVILLE—Concerned about
the money they are pouring into mu-
sic videos, labels
here are re-evalu-
ating whether clips
are the most bene-
ficial use of their
marketing  and
promotion dollars.
Several country la-
bel executives say
they plan to cut
back on elip pro-
duction.

Music videos
typieally cost
$40,000-$70,000 to
produce; more ambitious productions
can approach or surpass the $200,000
level.

“Sometimes money is wasted on a
video,” says Janice Azrak, Warner/
Reprise senior VP of creative serv-
ices. “If you’ve got a video that’s
screaming for production, [then]

Regional Distribs
Guard Their Turf

@ BY CHRIS MORRIS

MORGAN

PHOENIX—Traditional regional in-
dependent dis-
tributors main-
tain that they
can survive in a
rapidly shrink-

ifzf?/?z/
/I{W

\ ing market-
place by con-

tinuing to service the localized needs
(Continued on page 107)

DefJam

10th ANNIVERSARY

A SILLEOARD ADVERTISING SUPPLEMINT
SEE PAGE 31

you've got to do it. But it really is a
case-by-case situation. Personally, 1
have pulled back a little bit on higher
budget videos just because the money
is better spent by giving it to the sales
department so
they can get shelf
space. If T don’t do
that fourth video
on an album, I may
take that $50,000
to $60,000 and give
it to the sales de-
partment.”

RCA Label
Group chairman
Joe Galante agrees
that money spent
on videos can often
be more effectively
spent elsewhere. When asked it RCA
is shooting fewer videos than it used
to, he says, “Yes, and there will con-
tinue to be [fewer produced]. We've
met with our managers and most of

(Continued on page 117)

Blue Gorilla Relishes Its
Oshorne Breakthrough

W BY CARRIE BORZILLO

LOS ANGELES—Rarely does a new
artist emerge with a voice so distinctive
and a sound so innovative
that hordes of radio and
video programmers and
journalists scramble to
be first to dub her the
next big thing.

Joan Osborne has
done just that with her
riveting major-label de-
but, “Relish,” released by
Blue Gorilla/Mercury on
Mareh 21. The album
melds gospel, soulful
blues, and undeniable
pop/rock hooks with
Iyries that are rife with spiritual and
sexual undertones.

The support and her relentless tour-
ing have made the Anchorage, Ky.-
bred, New York-based singer a Heat-
seekers Impact Artist.

LOS ANGELES—Modern rock
act Weezer, rapper Skee-Lo,
R&B trio TLC, rockers Dave

Matthews Band, and Euro-
pean dance
act Real Me-
Coy are the @

leading con-
tenders for
the 1995
Billboard
Music Video
Awards.
The awards will be presented Nov.,
10 at the close of the 17th annual Bill-
board Musie Video Conference at the
Loews Santa Monica Hotel in Los
Angeles. The ceremony will be host-

5 3\‘.

DAVE MATTHEWS BAND

Weezer, TLC Lead Noms For
Billboard Music Vid Awards

ed by Critique recording artist David
Hasselhoff, the star and executive
producer of television’s “IBaywatch”
and “Baywatch Nights.”
Skee-Lo,

8
TLC, Dave

TLC Matthews
Band, and
Real McCoy each have three.

This year, for the first time, the
winners will be determined on-site at
the conference. [Sach registered at-
tendee will be eligible to vote during

(Continued on puge 20)

Weezer
is the top
nominee,
with four
nods, while

OSBORNE

After topping the Heatseekers chart
for the week ending Oct. 21, “Relish”
broke into the top half of The Billboard
200 at No. 94 the following week. This
week, “Relish” is No. 73
on The Billboard 200,
with a 26.5% increase in
sales.

Modern rock, album
rock, triple-A. college,
and top 40 radio stations
nationwide have gotten
behind the latest single.
“One O'Us.”

The first offering, “St.
Teresa,” also received
support, but was serviced
only as an emphasis
track for triple-A and
modern rock radio as a warm-up to the
album.

Early radio supporters included such
heavyweights as modern rockers
KROQ Los Angeles, WNNX (99X) At-
lanta, and WKQX (Q101) Chicago; al-
bum rock outlets WNEW New York,

(Continued on page 108)

French Hit Invokes
Native U.S. Spirit

@ BY EMMANUEL LEGRAND

PARIS—A sacred spirit has invaded
France, and a multipronged market-
ing campaign is under way to make its
presence known.
“Sacred Spirits,”

Virgin's album of

Native American music and chanting
(released in IFrance as “Chants Et
Danses Des Indiens D’Amérique”),
and its single “Yeha Noha' topped the

(Continued on page 111)

THE MODERN AGE

The Rentals ‘Return’
With Maverick Debut

SEE PAGE 103
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ON K special occasion.

One SPECTACULAR voice.

“This Is CHRISTMAS”

His first Christimmas ALBUM.

llITHEH

6 b E B
‘00 ‘ f__/ Includes seven original compositions, featuring the future
wor* < holiday classics “Every Year, Every Christmas” and “This is Christmas.”

3L\
«e N\ PLUS renditions of three classic songs: “Have Yourself A Merry
4. Little Christmas,” “0 Come All Ye Faithful” and “My Favorite Things.”

S/\ -
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You’re a

songwriter and
your music’s
gone from the
garage to ‘
college radio.
You want the
highest

payments

for your
performances.
ASCAP is the
place to be. ; >
We were the

first to pay royalties on college IT PAYS TO BELONG TO

radio and we continue to conduct
the most representative survey of p

CO'lege 3 radio in the u SA. American Society of Composers, Authors & Publishers
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MCA, Geffen Defect From Record Clubs

NARM Study Spurs New Look At Distrib Channels

B BY ED CHRISTMAN

PHOENIX—Record clubs, a perennial
thorn in the side of retail, have suffered fur-
ther label defections.

At the National Assn. of Recording
Merchandisers’ annual wholesalers con-
ference, held here Oct. 20-25, Uni Distrib-
ution president John Burns announced
that MCA and Geffen have pulled out of
the clubs.

Earlier in the year, Virgin Records
chose not to renew its contracts with the
clubs (Billboard, April 23).

The decision by MCA and Geffen f{ollows
a study released by NARM earlier in the
year that found that 74% ol record-club
members are also heavy customers at mu-
sic retail. Moreover, the survey found that
price was a key consideration in buying
from record clubs, which generally adver-
tise discount offers, such as 10 CDs for one
cent.

Music retailers have long felt that the
record clubs cannibalize their sales and
that the club advertisements devalue the
CD. Moreover, they think it is unfair that
record clubs get a price advantage over re-
tail: The clubs license albums from labels
at about half the price that retailers pay.

The two record clubs, Columbia House
and BMG Music, generated about $1.5 bil-
lion in sales last year, according to the
Recording Industry Assn. of America.
Three of the six major music corpora-
tions—Sony Music, Warner Music, and
BMG—have a stake in the record club
business, while the other three—Poly-
Gram, MCA, and EMI—do not.

Bruce Resnikoff, executive VP/GM of
special markets and products for MCA
Musie Entertainment, says that a number
of fuctors influenced MCA’s decision not
to renew its contracts with the record
clubs. “The findings of the study are caus-
ing everybody to reassess their relation-
ships with the record clubs, retail, and the
other channels for distributing music,”
says Resnikoff. “The cannibalization fac-
tor has always concerned us, and, given
the fact that our deals with both clubs
were expiring this year, we decided at this
point not to renew them and to sit back
and do our own analysis to see if there is
cannibalization.”

After MCA analyzes the issue and the
various other distribution channels for
selling music, Resnikoff says, the driving
factor behind whatever decision MCA
makes will be to do “what is best for our

[ A S

has the story from Jakarta.
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FROM BLUEGRASS TO BIG TIME
Her records sell more than ever, she’s a hit on the charts, radio
airplay is surging, and booking inquiries are way up. For Alison
Krauss, winning four Country Music Assn. Awards was a major
career boost. Correspondent Jim Bessman reports.

EAST MEETS WEST WITH A SONG

About 60 composers—half from Southeast Asia and half from the
U.S.—are now gathered in Indonesia for Pacific Harmony, the first
songwriters summit of its kind. Far East bureau chief Mike Levin
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artists and company.”

Resnikol!t notes that MCA Music Enter-
tainment’s decision was made by its indi-
vidual labels. Geffen, which once before
pulled out of record clubs, autonomously
decided to do so again, while GRP is still
wrestling with the issue, he says.

GRP, whose suales are largely catalog-
driven, is still analyzing the NARM study,
according to Resnikoff.

GRP “may or may not continue with
record clubs,” Resniko!f says, but if it
does choose to continue, it may not be the
“standard” type of deal that labels have
with elubs.

During a panel discussion at the conven-
tion, PGD executive VP John Madison
said that PolyGram was reevaluating its
stance toward record clubs. However, he
indicated that the record company’s main
goal is to remove PolyGram titles from the
clubs’ discounts, such as the deal offering
10 CDs for one cent,

Executives at EMI, the other unaffiliat-
ed major, were unavailable for comment,
and Cema president Russ Bach did not ad-
dress the issue during the NARM panel
discussion.

Other executives, such as BMG Distribu-
tion president Pete Jones, Sony Music Dis-
tribution president Paul Smith, and WEA
executive VP George Rossi, defended
record clubs during the discussion. “There
will always be record clubs. and sure, it
does some cannibalizing of retail sales, but
it also grows the business,” said Rossi.

NARM executive VP Pam Horovitz de-
nied that the organization is “calling for
the end of clubs. But we want a level play-
ing field.”

Columbia House and BMG Music execu-
tives were unavailable for comment. How-
ever, when record labels have opted not to
renew record-club contracts in the past,
club executives have called the move a ne-
gotiating ploy.

PHOENIX—The Ingram Distribution
Group has shut down its rackjobbing op-
eration, and its former accounts are ex-
pected to switch to two competitors—
Eurpac Entertainment and Handleman.

The closing of Ingram’s rackjobbing
unit, which operated under the name In-
gram Merchandising Services, ends the
company’s foray in the music business.
At one point, La Vergne, Tenn.-based
Ingram had ambitions of creating a na-
tional one-stop group, but its lone facili-
ty in the Baltimore market was shut-
tered several years ago.

Ingram entered the rackjobbing busi-
ness about six years ago, establishing a
small presence among mass merchants.
In 1992, it entered the military-base
market by acquiring Encore Interna-
tional, a Columbia, Md.-based rackjob-
ber that at the time had about $30 million
in sales.

In a statement, Ingram Distribution
chairman/CEO Philip Pfeffer said that
the company has “tried diligently for six
vears” to compete as a rackjobber, but
has “not been successful.”

Ingram Closes Rackjobhing Unit;
‘Accounts Go To Two Competitors

Ingram has not stated who would pick
up its accounts, but sources at the Na-
tional Assn. of Recording Merchandis-
ers’” annual wholesalers conference here
said that Virginia Beach, Va.-based Eur-
pac would get Ingram’s military busi-
ness, while Troy, Mich.-based
Handleman is expected to add its retail
accounts.

Eurpac VP Chip Hall confirmed that
his company had been in touch with all of
Ingram’s military accounts and would
“begin servicing them immediately, with
the transition period probably running
until the end of the year.”

Eurpac’s accounts are exclusively mil-
itary. Earlier this year, the company was
awarded the worldwide contract for the
U.S. Navy.

Handleman president Steve Strome
says that his ecompany still has to solicit
former Ingram customers Pamida dis-
count department store chain and the
Duckwall-Alco web to see if they want to
transfer to Handleman. He declined to
comment further.
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Label Tests Digital Service To Radio

Atlantic Transmitting Music Via Computer

B BY CHUCK TAYLOR

NEW YORK—Atlantic Records
hopes to save time and money by
being the first major label to send
music releases via computer to ra-
dio stations across North America.
The company has begun testing
technology developed by Vancou-
ver-based Digital Courier Interna-
tional that allows a song to be down-
loaded in CD quality to the hard
drives of specially equipped com-
puters. A radio station, in turn, can
transfer the data to DAT, cart, cas-
sette, or directly onto the hard
drive of a digital workstation.
“This is an interesting tool to in-
crease the communication between

radio stations and record compa-
nies,” says Wally Nichols, manager
of promotion and new technology at
Atlantic. “We can exercise more
control over when product gets out
and ideally serve radio stations bet-
ter, hopefully, at the same time,
saving costs for us.”

DCI's digital transfer system was
originally designed as a method to
economically transfer spots to
Canadian radio stations. When
Nichols realized the potential of the
system for music delivery, he con-
tacted the company.

“The association came about be-
cause Atlantic heard of our ability
to deliver ads in CD quality to radio
stations. If we could do it for ads,

The Sales King. Walt Disney Records has achieved sales certification for 10
million units for its soundtrack to “The Lion King.” A commemorative plaque was
presented backstage at a Hollywood Bowl performance by Elton John, who
wrote the film’s music. Shown, from left, are Michael Eisner, chairman/CEO of the
Walt Disney Co.; Carolyn Beug, senior VP of Walt Disney Records; Chris Montan,
executive producer of feature animation film music at Disney; John; Hans
Zimmer, composer/producer; Michael Ovitz, president of Disney; and Peter
Schneider, president of feature animation at Disney.

Mercury Turns To Goldberg To Boost Market Share

B BY PAUL VERNA

NEW YORK—In a move seen by in-
dustry insiders as an effort to bolster
the sagging fortunes of Mercury
Records, industry veteran Danny Gold-
berg has replaced Ed Eckstine as the
label’s president.

The announcement was made Oct. 23
by Alain Levy, president/CEO of Mer-
cury parent PolyGram. In a prepared
statement, Levy says, “Danny Gold-
berg has a great track record as an
artist-friendly music executive with a
keen feel for trends in the marketplace.
I'm sure that he will fit well with the
other PolyGram label presidents. I look
forward to having him rebuild the ex-
isting artist roster and to have him dis-
cover and nurture new talent.”

The statement notes that Eckstine
will start a new label that will be “fund-
ed and distributed by PolyGram.” It
was unclear at press time whether Eck-
stine’s operation would have any direct
relationship with Mercury; nor was it
clear if Eckstine would try to revive the
Wing imprint, which he headed until he
took over as co-president of Mercury in
January 1991.

For Goldberg, the appointment
comes two months after his fall from
grace at the Warner Music Group,
where he had rapidly ascended from
president of Atlantic Records to chair-
man/CEO of Warner Bros. Records in
an upper-management shake-up at
Time Warner.

Asked if he weighed other options
before going to Mercury, Goldberg

GOLDBERG ECKSTINE

says, “I did have some other choices,
but the reality is there is a finite num-
ber of existing record companies. In
terms of wanting my family to be based
in New York, it was an even smaller list,
so I was grateful that this slot was avail-
able.”

He adds, “I had a choice of starting a
new company or working for some-

then why not do it for songs as
well?” says Remy Kozak, director
of marketing and products at DCL.
As a result, DCI is doing every-
thing it can to make the technology
inviting to U.S. radio. Since Au-
gust, the company has provided
IBM-compatible 486 computers
with product software and high-
quality ISDN transmission lines at
no cost to 250 U.S. radio outlets
(which, with combos and duopolies,
makes the technology accessible to
more than 500 stations, Kozak
says). DCI has already equipped
every major commercial radio sta-

tion in Canada.
“The quality is incredible,” says
(Continued on page 100)

Power Station Files Suit
Against Chemical Bank

B BY PAUL VERNA

NEW YORK—The Power Station
recording studio here is suing its
lender, Chemical Bank, for $6 million
in damages over alleged interference
with the company’s business.

In an action filed Oct. 19 in U.S.
Bankruptey Court for the Southern
District of New York, Power Station
charges Chemical with misrepresen-
tation, improper management, break
of fiduciary duty, and tortious inter-
ference.

Power Station founder Tony Bon-
giovi—who is the studio’s 71% own-
er—claims that Chemical’s interfer-
ence with Power Station’s business
forced the studio to default on its loan
and, on June 21, to file for Chapter 11
bankruptey protection.

According to the suit, Bongiovi ap-
plied for a loan from Chemical in 1988
to help him finance the construction
of an audio-visual studio at the Power
Station’s midtown Manhattan head-
quarters. On Jan. 10, 1989, Chemical
extended Power Station a $2.5 million

body. If I was going to work for some-
body, I couldn't imagine a better set of
circumstances.”

Goldberg brings to Mercury a
proven track record as manager and la-
bel president. Prior to joining the At-
lantic organization in January 1992,
Goldberg headed top artist manage-
ment firm Gold
Mountain En-
tertainment,
whose clientele
includes Bonnie
Raitt, Sonic
Youth, Hole,
and Nirvana.

At Atlantic, Goldberg signed label
deals with such hot indies as Matador
and Mammoth, which yielded hit
records by Liz Phair and Juliana Hat-
field, respectively. Goldberg also was
responsible for the signings of Hootie &
the Blowfish, Stone Temple Pilots, and
other hit-making acts to Atlantic.

Goldberg says he plans to take a
“hands-on” role in signing rock and pop
acts to Mercury. However, he notes
that it is too early for him to comment
about specific signings or even about
what A&R orientation the company
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Way To Go. Warner Bros. artists and executives attend the People for the
American Way “Spirit Of Liberty” awards dinner at the Beverly Wilshire Hotel in
Los Angeles. Warner Bros. Records vice chairman David Altschul was honored
with the Spirit of Liberty Award, and Pulitzer Prize-winning political cartoonist Paul
Conrad received a lifetime-achievement award. Shown, from left, are Rod
Stewart, Warner Bros. recording artist; Russ Thyret, Warner Bros. chairman of the
board/CEO; Altschul; and k.d. lang, Warner Bros. recording artist.

Change At Mute:
Wanagas Leaves,
Fotiadis Is Prez

NEW YORK—Two years after tak-
ing the reins as president of Mute
Records’ U.S. operation, Larry
Wanagas has stepped down to refo-
cus his career on artist management.
Effective Wednesday (1), Wana-
gas will be replaced by Mark Fo-
tiadis, who has been serving as the
label's GM/VP of marketing for the
last 2'2 years. Wanagas will direct
his primary attention toward clients
k.d. lang and
Erasure, both of Ay
whom have just :
released new
albums, while ¥ - ﬁ

maintaining a

loan and a $500,000 credit line, ac-
cording to the filing.

In early 1991, Bongiovi asked
Chemical if the studio could borrow
an additional $250,000 against its ac-
count receivables, which at the time
totaled $600,000, according to the
suit. Chemical’s loan officer, Steven
Tanklowitz, informed Bongiovi that
Power Station could not obtain a loan
against receivables because the stu-
dio’s receivables were already collat-
eralized with Chemical, according to
the suit.

However, Bongiovi notes in the suit
that he learned in early 1993 that
Chemical allegedly never had a lien
on Power Station’s receivables.

o
“Power Station justifiably relied on -

the representations made by Tan- relationship with

klowitz on behalf of Chemical ... by Mute on a con-

not seeking . .. another lender with sultancy basis.

whom it could have factored or “We're going FOTIADIS

to miss his lead-

ership and experience,” Fotiadis
says. “He took a very aggressive
approach to American signings to
the label and has positioned us well
for the future.”

Among those signings is Toenut,
which scored a moderate modern
rock radio hit with the single
“Mouthful Of Pennies.” Other
Wanagas signings include Thirty
Ought Six, which will release the al-
bum “Hag Seed” on Nov. 7, and Cit-
izens Utilities, which will offer the
set “Chemical” in March 1996.

Other corporate changes at Mute
include the resignation of Peter
Wright, who will leave his post of 10
years as VP of business affairs at the
end of 1995, and Jennifer Gross, who
left her gig as manager of publicity to
join MCA Records in a similar role.

Gross has been replaced by Car-
leen Donovan. Wright's job will not be
filled. Instead, Fotiadis says, Wright's
duties will be dispersed among sever-
al staffers already in place.

The final piece added to the Mute
corporate puzzle is Stephanie Rae,
who will handle much of Fotiadis’
previous responsibilities as director
of marketing and sales.

Fotiadis is not expecting any
changes to the label’s roster or
creative focus, noting that the
staff is already preparing for
releases slated for spring 1996.
“We're looking a solid and di-

(Continued on page 100)

pledged the accounts receivable,”

says the lawsuit.
In addition, Power Station charges
that Chemical unduly interfered with
(Continued on page 111)

might take under his stewardship.

“It’s too early to give a glib descrip-
tion of the product,” says Goldberg. “As
we speak, there's a number of new sign-
ings [from the A&R department]. I
haven’t even had an opportunity to lis-
ten to their music. I don't start official-
ly until next Monday, so [ have to im-
merse myself in what’s here before
making any judgments.”

Goldberg points to the success of
Crystal Gayle, Rusted Root, and Joan
Osborne as signs of Mercury’s vitality.
However, observers note that Mercury
has had a disappointing performance
recently. In the first nine months of
1995, the label had a 1.9% market
share.

Goldberg declines to comment on his
highly publicized departure from
Warner Bros., noting that he would
rather focus on the future than dwell on
the past.

“PolyGram is a major force in the
business,” he says. “I know I'm going
into something that has absolutely
great distribution, great international
success, and stable upper manage-
ment—which, to me, emotionally, is a

(Continued on page 100)
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Advisory Sticker Program To Be Enhanced
RIAA, NARM Want Parents Sufficiently Warned On Lyrics

M BY BILL HOLLAND

The record industry, reacting to criticism
that it has not made adequate efforts to pre-
vent minors from buying recordings with
offensive lyrics, announced plans Oct. 24 to
“enhance” its 10-year-old parental-guidance
stickering program.

Although the size and wording of the stick-
er will not change, the Recording Industry
Assn. of America and the National Assn. of
Recording Merchandisers say that they will
join forees to “implement a campaign that will
ensure the correct use of the existing logo and
foster greater awareness of the logo and its
meaning.”

The announcement, made during the annu-
al NARM wholesalers conference in Phoenix
Oct. 20-25, follows a June mandate by indus-
try leaders to review the program and make
recommendations to improve it (Billboard,
June 3).

The trade groups carved out six areas in
which the Parental Advisory Program would
be enhanced.

The RIAA will work with each label and
distributor to create an internal process that
ensures the correct size and placement of the
parental-advisory logo, to include the logo on
all point-of-sale material promoting stickered
products, and to work with retailers and
wholesalers to include the logo, or other
appropriate notice, in consumer advertising.

In addition, the program calls for record
companies to inform journalists and record
reviewers of a record’s stickered status,

encourage record clubs to clearly identify
recordings that carry a parental advisory
when depicting them in solicitation materials
or advertisements, and provide permanent
signage for retail display that identifies the
logo and describes its meaning.

In addition, the advisory label will be adapt-
ed to music videos, with language designed to
alert parents to explicit imagery as well as
lyries.

The decision to label a particular recording

‘It’s important that the
labels keep in control.’

“remains with each record label,” says RIAA
president/COO Hilary Rosen, adding that
“virtually every recording that has been the
target of public controversy has an advisory
on its cover. Clearly, we've been doing the
right thing—we just haven’t been doing it
loudly enough.”

Distributor and retailer reaction to the
announcement at NARM was positive. How-
ever, NARM executive VP Pam Horovitz and
other observers acknowledged that some
retailers may choose not to offer stickered
product. “Just as artists have rights, so do
retailers,” said Horovitz. Part of that right,
she added, is to respect the communities in
which they operate their stores.

Pete Jones, president of BMG Distribution,
said at a NARM panel that a campaign about
the sticker will “let some people know what

they are buying. From the industry’s stand-
point, it’s important that the labels keep in
control of the process.”

Steve Strome, president of Troy, Mich.-
based Handleman Co., said that the industry
needs to take a “leadership role in terms of
the advisory sticker.”

The debate over offensive lyrics was
renewed after protests and congressional
hearings on gangsta rap in 1994 and 1995,
including a contentious May 18 Time Warner
shareholders meeting, at which anti-gangsta
rap activists staged a protest.

Senate majority leader and presidential
candidate Robert Dole, R-Kan., unloaded a
barrage of criticism against Time Warner this
spring (Billboard, June 10).

As a result, the Warner Music Group asked
RIAA to interact with other companies and
“develop guidelines for placing more specific
labels on such musie.”

NARM and RIAA subsequently commis-
sioned focus groups of parents and teenagers
to determine attitudes toward lyrics, the need
to control the sale of music with explicit lyries,
and the level of parental awareness of the cur-
rent system.

The focus groups found that, despite the
RIA A efforts, many parents were unaware of
the decade-old sticker. The study also found
that parents are unaware of the specific music
their teens are listening to, and they object to
explicit and violent lyrics but “resist censor-
ship” as a solution.

(Continued on page 100)
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Music Industry’s Rights Battles Not Over

W BY JEFFREY L. GRAUBART

With the congressional passage of the per-
formance right bill last week (Billboard, Oct.
28), it is time for the music industry to focus
on two very different pieces of landmark leg-
islation that were introduced earlier this year.
Both of these proposals are of utmost impor-
tance to U.S. artists and creators.

The first of these proposes to provide moral
rights to certain U.S. creators.

The second proposes to extend copyright
duration by 20 years, from the current 50
years after the death of the creator to life plus
70 years.

Moral rights have been available to creators
throughout the industrialized world for more
than a century, but even with the new legis-
lation, they are not yet available at all to U.S.
creators. For example, songwriters are
excluded from the proposed moral-rights leg-
islation.

Since the moral-rights legislation was
introduced by representatives of film direc-
tors, cinematographers, and screenwriters—
who, for a number of years, toiled without
support from other creator groups to seek
U.S. moral-rights coverage—it is somewhat
understandable that U.S. songwriters are
excluded from this legislation.

It is quite clear, however, that had U.S. song-
writers acted with a unified voice, asserting
their wishes and desires as diligently as their

counterparts in the motion picture industry,
composers and lyricists would be included in
the proposed moral-rights legislation.

More important, had composers and lyri-
cists acted through a strong organization that
represented only their interests, the copy-
right duration extension of 20 years would
have built into it a “termination of transfer”
provision, by which the lengthened protection
of songs would not automatically extend
equally to the publisher and to the song-
writer’s heirs. Instead, the provision would
give the songwriter and his or her heirs the

‘Songwriters have had
their rights compro-
mised.’

Jeffrey L. Graubart is a Los Angeies-
based entertainment taw and intellec-
tual property attorney.

opportunity to have copyright ownership
revert back to the heirs sometime during the
proposed 20-year extended period. Such a ter-
mination right was built into the 1976 Copy-
right Act, which explicitly recognized the
rights of songwriters and their heirs. With-
out it, songwriters’s benefits from this legis-

lation will be greatly diminished.

The term-extension legislation was intro-
duced in the Senate by Sen. Dianne Feinstein
of California, who announced, “Not only do
movie and music companies strongly back this
bill as written, as one would expect, but book
and music publishers, performing rights soci-
eties representing America’s premier song-
writers and composers . .. concur that Con-
gress can and must pass this important
legislation.”

Undoubtedly, the performing rights soci-
eties have been even-handed in their support,
as should be the case since their membership
includes publishers and songwriters. But
without the assertion of their own indepen-
dent determination to have the right to
reclaim all or a portion of the proposed addi-
tional 20 years, songwriters have had their
rights compromised.

These recent legislative steps only high-
light the fact that the time has come for dis-
parate songwriter organizations, such as the
National Assn. of Songwriters, the Song-
writers Guild, the Nashville Songwriters
Assn. International, and the Society of Com-
posers and Lyricists, to create their own
umbrella organization, similar to the U.K.-
based Alliance of Composer Organizations.
Such an organization could become the effec-
tive, unified, and single voice of all U.S. com-
posers and lyricists. The need for such an
organization is manifest.

l Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily these of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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Congratulations to these PRS writer and publisher members
who were honored at the annual ASCAP PRS Awards on the 27th of October.
Their hit songs were among the most performed in 1994.

always

ANDREW BELL
VINCENT MARTIN
Sony Music Publishers Ltd.

but it’s alright
PIERRE TUBBS
Warner Chappel! Music Ltd.

don’t let the sun go down on me
ELTON JOHN
Big Pig Music Led.

dreams
TIMOTHY LAWS
Zomba Music Publishers Ltd.

everyday
PHIL COLLINS
Hit & Run Music (Publisking) Ltd.

hold on my heart

TONY BANKS

PHIL COLLINS

MIKE RUTHERFORD

Hit & Run Music (Publisking) Ltd.

hopelessly
ROBERT FISHER
BMG Music Putlishing Ltd.

i’ll stand by you
CHRISTINE KERR

Clive Banks Limited

EMI Music Pubiishing Lid.

my city was gone
CHRISTINE KERR

Clive Banks Limited

EMI Music Pubsishing Lid.

songwriter of the year
ELTON JOHN

publisher of the year

EMIMUSIC PUBLISHING LTD. g

song of the year
Everyday
PHIL COLLINS

film awards

Four Weddings and a Fureral
RICHARD RODNEY BENNETT

Mary Shelley’s Frankenstein
_ PATRICK DOYLE

media award
Designer Cool
ANDREW CLARK
IMMANUEL ELIAS
EMI Music Publishing Lt4

college award
Jesus & Mary Chain
Stoned & Dethroned
JAMES REID
WILLIAM REID
BMG Music Publishing Ltd.

pied piper award
PRESENTED TO

Cliff Richard

FOR HIS CONTRIBUTION

TO THE SONGWRITER

Roger Greenaway, VP and Dizector of European Operations,

Hit & Run Music (Publishing) Ltd. 4

the one
ELTON JOHN
Big Pig Music Ltd.

philadelphia freedom
ELTON JOHN
Biz Pig Music Ltd.

she drives me crazy

ROLAND GIFT

DAVID STEELE

EMI/Virgin Music Peblishing Ltd.

smoke on the water
IAN GILLIAN

¥ JONLORD

IAN PAICE
EMI Music Publishing Ltd.

" start me up

MICK JAGGER
KEITH RICHARDS
EMI Music Publishing Ltd.

tumbling dice

MICK JAGGER

KEITH RICHARDS
EMI Music Publishing Ltd.

what’s love got to do with it
TERRY BRITTEN
Mzaxe Music Ltd.

a whole new world
TIM RICE

with or without you
ADAM CLAYTON
DAVID EVANS

PAUL HEWSON
LARRY MULLEN

Blue Mountain Music Ltd.

Sean Devine, David Safir, Michael Stack,
ASCAP, 8 Cork Street, London WIX 1PB
Phone: 0171-439-0909

american society of composers, authors and publishers
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Walt Disney’s World On Ice Nov. 20-Dec. 31 Jan. 6 by calling Ticketmaster to charge
Nov. 1-5 Pre-Season NIT Chemical Bank Super Six by phone: (212)307-7171,

i e g . Jetball (201)507-8900, (516) 889-9000,
New York Knicks Nov. 22, 24 High School Basketba (914)454-3388, (203) 624.0033
Home schedule begins Boxing Returns to the Mecca Jan. 7 and (212)307-4111 for
Nov. 7 Oscar De La Hoya vs.“Jesse” James Letja Wizard of Oz on Ice A Christmas Carol Hotline.
Dalla-America-Morandi Dec. 15 Jan. 16-21 . » _
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Nov. 11 Clu'l‘ni('al f)’(l:{l; ECAC St. John’s Blg East Basketball (;Ir Z?ZZSi\;\CAnSGu} _OIZ’OTGICLZUP Sales
WTA Tour Championships Holiday Festival SJU vs. Louisville—Jan. 13 information, call (212) 465-6080.
(Formerly the Virginia Slims Dec. 27,29 SJU vs. Georgetown—Jan. 27
Championships) SJU vs. Notre Dame—Jan. 31 Rangers Hotline: (212) 303-NYRS
Nov. 13-19
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Sony’s Dance Pool Expands Globally

German Label Signing International Artists

B BY JEFF CLARK-MEADS

LONDON—Dance Pool, the Sony
Music label that has launched such in-
ternational acts as Jam & Spoon and
Culture Beat, is being expanded from
its base in Germany throughout Eu-
rope and into Canada, Latin America,
Australia, and Southeast Asia.

The move was announced by Guy
Brulez, VP of Sony’s European reper-
toire division, who is overseeing the
Dance Pool expansion. In each territo-
ry, Dance Pool is signing artists di-
rectly and striking licensing deals with
other labels, giving it rights to new
dance repertoire in as many interna-
tional markets as possible.

Recent additions to the Dance Pool
roster include the Dance Floor Virus,
signed to Dance Pool Spain; Sound Of
Seduction, signed to Dance Pool Den-
mark; River Series featuring Alex
Charles, signed to Dance Pool UK;
and Claudia Chinn, signed to Dance
Pool Belgium.

Artists who have been licensed from
independent labels for international

JAM & SPOON

marketing include Lords Of Acid,
through Dance Pool France, and
Jestofunk, through Dance Pool Italy.

“It was a logical step for the com-
pany to take, and very exciting as
well,” says Brulez. “In essence,
Dance Pool is a collection of highly ex-
perienced and totally music-motivat-
ed people, specialists in this type of
music who will make the best deals in
their particular country on a local and
international basis.

“With this new team—and with the
support of Sony Music Europe in key
areas, such as manufacturing, business
affairs, and information services—we

Blockbuster Soundtrack Hit
Raises Hopes For GCoolio Set

# BY HAVELOCK NELSON

NEW YORK—As they prepare to
drop Coolio’s second album, “Gangs-
ta’s Paradise,” ex-

ecutives at Tommy ‘
Boy Records are

hoping to parlay BOY

the success of the

artist’s million-

selling single of the

same name into an-

other blockbuster.

A hip-hop hymn featuring heavy-
weight vocalist L.V., the single
“Gangsta’s Paradise” is featured on
the MCA soundtrack to “Dangerous

Minds,” which has sold 845,000 units,
according to SoundScan. The song cat-
apulted Coolio toward bona fide pop
stardom when it ar-
rived on the heels of
his breakthrough
single, “Fantastic
Voyage,” which
came out in May
1994 and sold 1 mil-
lion units, accord-

ing to SoundSean.
“I jumped to an-
other level of the
business,” says Coolio, who is managed
by Paul Stewart of Los Angeles-based
(Continued on page 116)

COoOoLIo

can be very flexible and so respond
very quickly to other markets, which is
the key to success. The response has
been unbelievable, and I never expect-
ed territories outside Europe to want
to come to our party so soon.”

Dance Pool was founded as a depart-
ment of Sony Music Germany in 1985
under Hubert Wandjo, who is now
deputy managing director of the Ger-
man company. Dance Pool achieved la-
bel status in 1987 with such German
hits as “Das Omen” by Mysterious Art,
“Pump Ab Das Bier” by Werner

Wichtig, and Ben Liebrand’s success-
ful “Styles” album. Recent artists
launched internationally by Dance
Pool in Germany include Culture Beat,
Jam & Spoon, BG The Prince Of Rap,
and Pharao.

Banging Up The Chart. David Lee
Murphy is sporting his Heatseekers T-
shirt, which commemorates “Out With
A Bang,” his debut MCA Nashville
album, which reached No. 1 on the
Heatseekers chart for the week ended
Sept. 16. Murphy became a
Heatseekers Impact Artist when his
album cracked the upper part of The
Billboard 200 at No. 98 for the week
ended Sept. 23. This week, the album
is at No. 58.

LATIN -

M BY TRUDI MILLER ROSENBLUM

NEW YORK—TIsland Records wants
to make one thing clear: “Original
Soundtracks 1” by Passengers is not a
U2 album. Due on Island Nov. 7, the
project is an experimental collabora-
tion between Bri-
an Eno and U2
members Bono,
Adam Clayton,
the Edge, and
Larry Mullen Jr.,
with guest ap-
pearances by Luciano Pavarotti, DJ
Howie B., and Japanese singer Holi.
The advertising for the album does
not refer to U2 by name; instead, it
simply lists the musicians involved,
says Island director of marketing
Jonas Nachsin.
“The key to selling and marketing it
is to position it in such a way that U2
fans would not be disappointed,” says

Island’s Passengers:
Eno, U2 Members Team

Paul McGuinness, U2’s manager. “If it
was billed as ‘U2 and Brian Eno,’ there
was that danger. Eno came up with
the idea of calling [the group] Passen-
gers, because it means we can always
bring other passengers aboard.”
There will be no U.S. single; the full
(Continued on page 117)

New Sets Support Gay Rights

Reprise, Knitting Factory Give To Cause

@ BY MARILYN A. GILLEN

LOS ANGELES—The ongoing fight
for gay and lesbian rights is getting
some extra muscle from the music in-
dustry in the form of two new compila-
tion albums with proceeds targeting
gay and lesbian causes and concerns.

“Fiddlehead Salad,” on Reprise
Records, and “Out Loud,” on the Knit-
ting Factory Works label, share a dual
aim of raising both money and con-
sciousness, as well as the potential to
raise the profile of the featured acts,
many of whom are either unsigned or on
small labels.

The immediate goal of “Fiddlehead
Salad” is more pressing, however: de-
feat of a Nov. 7 ballot initiative in Maine
that opponents say would roll back or

eliminate protection of gay and lesbian
rights.

“Hatred and discrimination are
ugly,” says Howie Klein, president of
Reprise, who helped compile the 16-
track “Fiddlehead Salad” album.
“When they are the results of govern-
ment policies, they are a raison d’étre
for action. It is with aggressive pleasure
that Reprise can play even a small role
in helping to defend basic human rights
for any oppressed minority.”

Reprise became involved with the
“Fiddlehead Salad” project after being
contacted by members of the Maine
Won't Discriminate coalition, a broad-
based volunteer group working for de-
feat of the proposed measure, according
to Julie Larson, a Reprise A&R repre-

(Continued on page 116)
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And much more!

To register or exhibit call: Maureen Ryan at (212) 536-5002 or fax: (212) 536-5055

BILLBOARD NOVEMBER 4, 1995

www americanradiohistorv com

11


www.americanradiohistory.com

“Best Recording of all Time”

The Messiah as never before in this unique 3disc digital production recordad live in Utah’s Salt Lake Mormon Tabernacle,

Experience the new technology of NightPro’s award winning EQ3/PreCC3 digital High Definition Recording System.
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v . Sir David Willcocks conducts

I gl the Mormon Tabernacle Choir and
g . ) four of the world’s leading oratorio soloists
’ Lorna Anderson soprano
» Paul Esswood countertenor
=) iy Neil Mackie tenor :
- Stephen Roberts bass baritone
and Igor Kipnis as harpsichordist with
the NightPro Symphony Orchestra.

North American inquiries: 1-800-644-4883

In the U K., Europe, Japan and the Pacific Rim
Contact President Records (44) 171-837-5020
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o In Memorium

incredible recording is, sadly, the final
ind.greatest achievement for Academy Award

ning r ing engineer and producer John Mosely,

who recently-lost his life in a plane crash.
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Artists & Music

Atlantic Multimedia Unit

Debuts With

LOS ANGELES—Atlantic Records
is joining its fellow major labels in en-
tering the multimedia future, though

it is following its own unique path in

The label has formed an in-house
multimedia divi-
sion charged with
overseeing the " r\:(:"\l
duction of all At~ FASFFARTIC
lantic multimedia
titles, from en-
hanced CDs to CD-ROMs, as well as
the label’s cutting-edge Internet
World Wide Web site, which is at
http://www.atlantic-records.com.

The department is also readying the
the multi-artist “Spew Plus” sampler.
The disc is due in music and computer
software stores by Christmas at $10,
according to Atlantic senior VP Karen

doing so.

creation and pro-

with development and maintenance of
release of its first enhanced CD title,
Colamussi, who announced the new di-

Fired Maverick Ass’t
Files Suit Claiming

Sex Discrimination
B BY CRAIG ROSEN

LOS ANGELES—A former pro-
motion assistant at Maverick
Recording Co. has filed a $750,000
wrongful-termination suit against
the label, its co-CEQ Madonna, and
onetime Maverick VP of R&B pro-
motion Ed Strickland, claiming sex
and pregnancy discrimination and
a hostile work environment.

In addition, the former employee
alleges that she was asked to over-
look illegal activities, including
“payola” and an association with
convicted madam Heidi Fleiss.

In the suit, filed Oct. 20 in Supe-

(Continued on page 116)

‘Spew Plus’

vision and the appointment of its di-
rector, Sandy Smallens.

In addition to Smallens, formerly di-
rector of media/interactive services,
the multimedia department includes
associate director of creative develop-
ment Steve Yanovsky, manager of
multimedia Chris Otto, production
manager Karen Kizis, and administra-
tive assistant Adam Militello. Online
editor Nikke Slight, of the artist rela-
tions and media services department,
also works closely with the multimedia
department.

The five-person unit, which over-

(Continued on page 20)

The Wait Is Over. Celebrating the premiere of the “Waiting To Exhale”
soundtrack on Arista Records from left, are Babyface, soundtrack producer;
Whitney Houston and Angela Bassett, the film’s co-stars; Forest Whitaker, the
film’s director; and Clive Davis, Arista president.

Jazz Musician Don Cherry Dies At 58

Brass Player’s Innovations Drew On World Music

W BY JIM MACNIE

Multi-instrumentalist Don Cherry,
who died Oct. 19, leaves behind a sub-
stantial discography that documents his
skillful forays into jazz and world music.

While some jazz players become spe-
cialists, fine-tuning specific notions or
honing one idea until its essence is re-

vealed, Cherry made an art of moving .

laterally. He realized that there was a
lot of turf out there to be covered, and
by the time his work was ended by he-
patitis-induced liver cancer, his investi-
gations had taken him around the globe
several times.

The Oklahoma-born Cherry, one of
Jjazz's more lyrical brass players, died at
58 near Malaga, Spain. He was at the
home of his stepdaughter, pop singer
Neneh Cherry.

A Los Angeles resident in the ’50s,
Cherry studied the music of trumpeter
Fats Navarro and was interested in the
intricacies of bop. But he was also a pro-
gressive thinker, and when he met Or-
nette Coleman late in the decade, his
imagination was put to full use.

Bassist Charlie Haden was part of
the Coleman ensemble. “When I first
met Don, it was in a little club in Watts,

RECORD COMPANIES. Angel Records in
New York promotes Deborah Dugan
to executive VP, Judy Sarra to prod-
uct manager and manager of artist re-
lations, Bernice Mitchell to product
manager and manager of artist rela-
tions, and Edward Grauer to manag-
er of business affairs. They were, re-
spectively, VP of business affairs and
development, telemarketing rep, co-
ordinator of artist relations, and attor-
ney for the label.

James F. Noonan is named senior
VP of corporate communications for
Warner Music Group in New York.
He was VP of corporate affairs for
HBO.

The RCA Label Group in Nashville
appoints Mary Hamilton VP of cre-
ative services/video product and Re-
nee Bell senior director of A&R. They
were, respectively, senior director at
the RCA Label Group and VP of A&R
for Liberty Records.

Margo Scott is named senior direc-

NOONAN

DUGAN

tor of business and legal affairs for At-
lantic Records in New York. She was
counsel at Sony Music Entertain-
ment.

Robert Haas is promoted to senior
director of U.S. sales for BMG Clas-
sics in New York. He was director of
U.S. sales.

Nick Bedding is appointed nation-
al director of adult formats for Capitol
Records in Los Angeles. He was na-
tional manager of AC and triple-A
promotion at Callahan & Associates,
an independent firm.

Gary Harrison is named director

U

DON CHERRY

with Billy Higgins playing drums. But
he was playing piano then. I thought he
was a pianist! Then [ met Ornette, and
before I knew what was going on we
were at Don’s house every day, re-
hearsing, with him on trumpet. Those
were happy times, playing new music.”

The initial studio documentation of
Coleman’s unmistakable tunes is avail-
able on Contemporary’s “Something
Else” and “Tomorrow Is The Question.”
The albums show Cherry’s adeptness at
negotiating Coleman’s squirrelly
themes.

The bulk of the band’s output is docu-
mented on the six dises that make up

¥ A0 B RN

s

HAMILTON

of A&R for Mercury Nashville. He
was a staff writer for Patrick Joseph
Music.

Christine Wolff is appointed direc-
tor of East Coast publicity for MCA
Records in New York. She was man-
ager of publicity at Warner Bros.

Hugh Waddell is appointed direc-
tor of publicity and artist develop-
ment at Decca Records in Nashville.
He was publicist for Johnny Cash and
the House of Cash.

Mark Wagner is appointed nation-
al director of commercial radio at
Alias Records in Los Angeles. He was

Rhino’s “Beauty Is A Rare Thing: The
Complete Atlantic Recordings.”

Ed Blackwell, a longtime Cherry as-
sociate, was the drummer for the string
of classic Coleman records made be-
tween 1959 and 1961.

On these landmark sessions, Cherry
played what became his signature in-
struments, the pocket trumpet and cor-
net, both diminutive compared to their
full-sized counterparts. The instru-
ments account for the somewhat deli-
cate sound he attained.

Cherry’s first horn was made in Pak-
istan, and his view of the unusual instru-
ment was typically unique.

“I think of it as a tonsil,” he told jour-
nalist Francis Davis in a 1983 interview.
“I use it to sing. This horn’s a light in-
strument, and its timbre’s close to the
sound of my own voice.”

Cherry used the horn to launch a life-
time’s worth of profound collaborations.
In 1960, he cut his first date as a leader
on Atlantic’s “The Avant Garde,” with
John Coltrane as a sideman. The title
referred to the designation that main-
stream boppers applied to the music of
Coleman, Cherry, and other unortho-
dox improvisers.

(Continued on page 108)

HAAS BEDDING
account merchandising rep at WEA
Distribution.

Diane Blankumsee is appointed
associate director of urban visual
marketing for Capitol Records in New
York. She was associate director of
urban visual marketing at Epic/550
Music.

PUBLISHING. Gary Overton is ap-
pointed executive VP/GM of EMI Mu-
sic Publishing Nashville. He was per-
sonal manager for Alan Jackson.
Steve Toland is promoted to VP of
administration for Bug Music in Los

¥

Hoon’s Death
Clouds Future
For Blind Melon

Less than a week after the death of
lead singer Shannon Hoon, the remain-
ing members of Blind Melon have made
no decision about the group’s future.

Hoon, 28, was found dead of an ap-
parent accidental overdose Oct. 21 on
the band’s tour bus in New Orleans.
Autopsy results were not available at
press time.

At the time of Hoon’s death, the band
was on tour sup-
porting its second
album for Capitol
Records, “Soup.”

Blind  Melon
formed in Los An-
geles in 1990. In ad-
dition to Hoon, the
band members are
Glen Graham, Brad
Smith, Christopher
Thorn, and Roger Stevens.

Blind Melon rose to prominence in
1993, when the single “No Rain” from
the group’s double-platinum, self-titled
1992 Capitol debut soared to the top of
Billboard’s Modern Rock Tracks and Al-
bum Rock Tracks charts. The song also
reached No. 20 on the Hot 100 Singles
chart. More enduring than the tune was
its Samuel Bayer-produced videoclip,
which brought to life the tap-dancing
Bee Girl featured on the album cover.

Hoon wrote the majority of the
band’s lyrics, while the other four mem-
bers individually focused on the music.
However, Hoon was quoted as saying it
would be wrong to assume he was the
band leader. “There’s no leader of this
band, and there never will be,” he said
in the band’s biography. “That’s the
key. You can’t control how the public
perceives you—people see rock'n’roll
bands as the guitar player and the
singer—but that’s not Blind Melon.
We're fortunate that every person in
this band can write a great song.”

After the release of its debut, the
band spent much time on the road,
opening for a number of acts, including
Guns N’ Roses, Neil Young, and Lenny
Kravitz, as well as headlining its own

(Continued on page 108)

HOON

TOLAND

OVERTON

Angeles. He was head of the copyright
department.

John Van Meter is named direc-
tor of creative services at Sony Mu-
sic Publishing Nashville. He was
professional manager at Zomba En-
terprises.

RELATED FIELDS. Geoffrey Selzer is
named VP of creative development for
Disney Interactive’s Edutainment’
and Multimedia Group in Los Ange-
les. He was an independent producer
and designer of CD-ROMs at his com-
pany, One Blue Eye Productions.
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Simple Machines: A Well-0Oiled Indie

Label Enjoys Its Distinction From Majors

W BY DAVID SPRAGUE

NEW YORK—The once well-defined
line between indie and major has
blurred considerably, what with intri-
cate distribution deals and unusual
alliances. But in the eyes of Jenny
Toomey and Kristin Thomson, co-own-
ers of the Arlington, Va.-based Simple
Machines label, the distinctions are still
readily apparent.

“I see bigger
labels as creating a
need for their
records through
ads, videos, and
hype, whereas we
find a need and
then meet it,” says
Toomey, who han-
dles promotion for
Simple Machines
and serves as front
woman for folk-tinged Tsunami, the
label’s largest-selling act. “We won’t
press up 10,000 CDs and then find a
way to sell them. We do presales well in
advance and go from there.”

In the case of the label’s 59th and
most recent release, “Salt Lick” by the
two-bass duo Retsin, that meant an ini-
tial pressing of 2,500 CDs, which
Toomey says is being replenished, since

‘Farm Team’

RETSIN

it has sold through.

“We use six or eight distributors,
depending on the release,” says Thom-
son, who says that about half of the
label’s releases are manufactured by
Chicago’s Southern Records. “On the
records we manufacture ourselves, we
do alot of mail order, and the bands end
up selling a lot of records on the road
themselves.”

Michael Bull, buyer for Caroline Dis-
tribution, handles many Simple

Machines releases

‘ and says that

| they’re “consis-

\ tent,” if not always
huge, sellers.

SIMPLE MACHINES “The very big

chains have yet to

make a real commitment, but regional

chains, and, of course, mom-and-pops,

have shown a lot of support,” says Bull.

“We did very well with Scrawl, and con-

sistently do well with Tsunami.”

Tsunami, which most recently
released “World Tour And Other Des-
tinations,” a compilation of the band’s
early singles, is the label’s biggest sell-
er at such retailers as New York-based
Kim’s Underground. Store manager
Chris Vanderloo says that most Simple
Machines releases do well at his store.

“We always sell a whole lot of Tsuna-

HighTone

Has Big-League Potential

W BY TERRI HORAK

The growth of 12-year-old HighTone
Records is yet another example that
with entrepreneurial spirit, lots of per-
severance, and a love of music, an inde-
pendent label can have success with lit-
tle support from mainstream
commercial outlets.

“Recently, I've looked at what’s going
on here—we have 115 titles out—and
it just boggles my mind that we have
that many records out,” says Larry
Sloven, managing partner of HighTone.

While predominantly an American
roots music label, such successful
releases from HighTone as surf mae-
stro Dick Dale’s recent “Unknown Ter-
ritory” and “Tulare Dust: A Songwrit-
ers’ Tribute To Merle Haggard” reflect
the label’s eclectic roster.

Founded in 1983 by Sloven and pro-
ducer/partner Bruce Bromberg, Sloven
says, “Bruce and I like country more

(HIGHTONE RECORDS))

than anything, but I don’t know that we
had ‘specific plans for what kind of
music we were going to do.”

Nevertheless, their earliest instinets
paid off. The label’s first signing was
blues-oriented guitarist Robert Cray,
whose first release, “Bad Influence,”
was anything but for the label.

HighTone retained the rights to pro-
duce and collect royalties on two Cray
releases once he signed to a major
label. Cray’s breakthrough, the Mer-
cury/HighTone release “Strong Per-
suader,” has sold more than 2 million
copies, according to Sloven.

Other HighTone artists who have
since signed with majors include Jim-
mie Dale Gilmore (Elektra), Joe Ely
(MCA), and Joe Louis Walker (Poly-
Gram).

Sloven only sees the upside to the
typical indie role of farm team for the
majors. “I consider most of the artists
we deal with to be
friends, and I'm
happy for them to
go on to bigger
success,” Sloven
says.

“In some cases
it helps us, too,
because if they’re
out there on tour
getting a big push
from their label, it can’t help but help
our existing catalog to sell also.”

Keeping acts on the road continues
to be the basis of the label’s marketing
efforts. And unlike other grass-roots
independents, most HighTone artists
don’t sell their records at shows.

“Part of [touring] is to try to get
stores to stock the releases, and if
nobody’s asking, then it’s kind of self-
defeating: The stores don’t get the
impression that there’s a demand.”

HighTone has been distributed by
Koch for three years. Previous to that
association, it went through regional
distributors.

Aside from tour-date advertising,
HighTone’s biggest marketing expens-
es are the occasional video and inde-
pendent radio promoters “when appro-
priate.”

While specialty shows on college and
public stations are the main avenue of
radio exposure for HighTone artists,

(Continued on page 22)

FLORES

mi records, but things like the Franklin
Bruno album and the last record by Ida
will sell about 30 or so, which is very
good for a label that size,” says Vander-
loo. He notes that Ida’s complex guitar-
pop stylings and the group’s local roots,
as well as Bruno’s reputation as leader
of lo-fi pop darlings Nothing Painted
Blue may have helped boost sales of
those specific titles, but he points out
several reasons for Simple Machines’
suceess.

“They make sure their stuff is very
reasonably priced,” says Vanderloo.
“When we buy CDs from them, they're

(Continued on page 22)

Love You Live. The members of Live are presented with commemorative bricks
from the Walk of Fame at the 31,000-seat CoreStates Center, which will open in
Philadelphia in September 1996. Shown, from left, are concert promoter Electric
Factory’s Bill Rogers; band members Patrick Dahlheimer, Chad Taylor, Chad
Gracey, and Ed Kowalczyk; CoreStates Spectrum president/CEO Peter A.
Luukko; and Live managers Peter Freedman and David Sestak.

ROCKING THE HOUSE: What’s the mark of a stel-
lar bar band? By the end of the second song, the drum-
mer’s arms are slick with sweat, and the bass player has
already settled into a groove that sets the tone for the
rest of the night.

Such was the case with Joe Grushecky & the House-
rockers during the band’s set at Tramp’s in New York
Oct. 18. A good bar band also displays great joy at being
on stage in any dive, knowing that a lucrative recording
contract and a five-night stand at Madison Square Gar-
den are probably not in its future. Somehow, just getting
to play for the public is enough. So
imagine how Grushecky must have

Bar Band Answering To A New Boss;
Ray Davies Gets Down ‘To The Bone’

Davies will admit that his sibling is a good guitar play-
er, but that’s about it. He also recalls, with wry bitter-
ness, his dealings with sometimes sleazy music indus-
try types.

In his encore, Davies said, “It never really worked out
for us.” However, millions of record buyers would dis-
agree, as would anyone at the Academy that night. And
I'm not so sure that Davies himself believes it.

The show is headed for Australia, but Davies brings
it back to the U.S. in the beginning of 1996 for a nation-
al outing. Don’t miss it.

It looks as if Davies, as a solo act
or as the Kinks’ leader, is headed to

felt when Bruce Springsteen said,
“Yes, I think I would like to produce
your album, and, by the way, let’s go
on tour together. We'll play your
stuff.”

The result is “American Baby-
lon,” a solid chunk of roots rock-
'n’roll released by Razor &Tie. It’s

the new label helmed by Steve Mur-
phy, chief of Angel and EMI Clas-
sics. Murphy could not be reached
for comment at press time.

THIS AND THAT: If today is Mon-
day, than this must be London, Van-

easy to see what Springsteen sees
in Grushecky. After getting kicked
around for years—a stint on MCA
never coalesced into any kind of real breakthrough—
and keeping his day job as a special-education teacher
until a few weeks ago, Grushecky remains a true believ-
er in the music. At 47, he’s not young anymore, except
for when he’s on stage and Springsteen looks him in the
eye and says, “Let’s go.”

Five songs into the set, Springsteen appeared, and it
felt like the temperature in the already-sweltering room
rose another 50 degrees. Springsteen instantly took
over as bandleader just by his sheer presence.

Though the men are alike in a number of ways, includ-
ing musical sensibility and a certain physical similarity,
their performing styles couldn’t be more disparate.
Grushecky basically stands there and plays, while the
music courses through Springsteen’s body and out
through the guitar. But the enjoyment the two men
shared was palpable.

FOR THE REAL magic, however, one had to search
no further than the Academy the next night, when Ray
Davies held forth for more than two hours with his new
one-man show, “To The Bone.” Davies read passages
from “X-Ray: An Unauthorized Autobiography,” deliv-
ered anecdotes about growing up and his nascent music
years, and performed a number of songs from the early
Kinks period, as well as newer, unreleased material.
Quite the thespian, Davies had an entertaining, sly man-
ner that was by turns biting and poignant, as he
recounted his life through the breakup of the original
Kinks around 1972.

Thankfully, time has not made Davies sentimental.
His disdain for his brother Dave still shows through.

by Melinda Newman

« Elton John and Rod Stewart will perform at the Los

couver, and Tangier, Morocco, Those
wacky, jet-setter guys from Def
Leppard, out plugging their great-
est-hits set, “Vault,” performed acoustic concerts in
three continents Oct. 23. They started in Morocco, then
went to England, and finished the day in Canada.

Reprise is obviously hoping that TV lightning will
strike twice. It is releasing “Closer To Free,” the theme
song from the Fox TV show “Party Of Five” on Nov. 14.
The BoDeans originally recorded the song for their
1993 album “Go Slow Down” but recorded a new take
for the show. The label is hoping that radio will be there
for them . .. Oingo Beingo wraps up its farewell tour
Saturday (28) .. . Because the 18-minute version just
wasn’t long enough, Arlo Guthrie has rerecorded “The
Alice’s Restaurant Massacree” to mark the 30th
anniversary of the Thanksgiving opus. The new edition
clocks in at 22:21.

ON THE CHARITY TIP: Eric Clapton will be pre-
sented with the Silver Clef award at the eighth annual
Nordoff-Robbins dinner Nov. 15 in New York . . . Attor-
ney Allen Grubman will receive the Spirit Of Life
Award from the City of Hope National Medical Center
and Beckman Research Institute on Wednesday (1).

Angeles event.

A benefit concert for Bosnian orphans, organized by
Renaissance singer Annie Haslam and Yes guitarist
Steve Howe, will take place Nov. 21 at New York’s Irv-
ing Plaza. The show will feature members from a num-
ber of classic rock groups, such as the Moody Blues,
Foreigner, and Electric Light Orchestra, as well as
Phoebe Snow and Cheap Trick.
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lt’s pretty clear. Thirty million albums sold. Last year's triple platinum Greatest Hits. And ten

platinum albums in a row. Now, IT’S A MYSTERY, the first aloum Bob Seger has produced on his
own and his first studio album in four years, is destined to become number eleven. Add an extensive
TV and radio campaign from release through
Christmas, national TV appearances and whispers
of a possible tour, and the picture is crystal clear:
when it comes to Bob Seger selling albums,

it's really no mystery at all.

BOB SEGER

& THE SILVER BULLET BAND

IT°S A, MYSTERY featuring the single “Lock and Load”

PRODUCED BY BOB SEGER * MANAGEMENT: PUNCH ANDREWS (2anes

--------

1995 CAPITOL RECORDS . INC
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Seattle’s Her Fault Kicks Off Strictly Rhythm Rock Imprint

B BY LARRY FLICK

NEW YORK—What is an indepen-
dent dance music label to do once it
has successfully dominated its tar-
geted market? Start a rock music
division, of course. At least that’s
what the folks at the influential
Strictly Rhythm Records are doing
with Bittersweet Records, a sub-
sidiary that will be christened on Dec.
5 with “Heritage” by Seattle
pop/punk outfit Her Fault.

Bittersweet is being spearheaded
by Bari G., Strictly Rhythm’s VP of
promotion for the last five-plus years,
and will issue approximately four
albums a year. She says the roster
will eventually have a stylistic range
that will include “everything from the
most aggressive to the most ambient
music. We have no desire to pigeon-
hole this label with one sound.”

While maintaining her Strictly
Rhythm duties, Bari G. is running the
new label with Vinny Segarra, a New
York musician who also operates the
7-inch-only Mint Tone Records and is
a five-year veteran of Dutch East
India Trading.

“Even though I’ve been here for so
long, I actually come from a rock
background,” Bari G. says, “and as
much as I still really enjoy working in
dance music, I have been looking for-
ward to eventually working in this
field, too. I'm optimistic that Bitter-

sweet can have the same kind of suc-
cess that Strictly Rhythm has had
within a couple of years.”

In the past six
years, Strictly

Rhythm has

become one of the

most powerful

indies in the

international

dance music
RECORDS scene. Its top-
selling acts
include Reel 2
Real, Barbara Tucker, Armand Van
Helden, and Roger Sanchez.

At this point, Bittersweet compris-
es solely Bari G. and Segarra, who
are splitting administrative, market-
ing, and A&R duties, with an eye
toward adding personnel to the fledg-
ling company early next year. No one
fronm the Strictly Rhythm staff other
than Bari G. is involved with the new
label. “For the sake of both labels, it
seemed like a smart idea to keep
them separate,” she says. “I'm bet-
ting that people in rock music don’t
even know what Strictly Rhythm is,
which is not necessarily a bad thing.”

With “Heartfelt Summer,” the first
single from “Heritage,” currently hit-
ting modern rock and college radio,
Bari G. and Segarra are negotiating Bit-
tersweet’s next two signings. “Actually,
we're looking at having our second
album out there by February,” she says.

HER FAULT

“Heritage” sees Her Fault begin-
ning its sixth year as a trio under the
creative guidance of Erik Stenerson—
a self-described “lonely songwriter
dude” raised in Poulsbo, a small Scan-
dinavian-heritage town on the Puget
Sound in Washington state. “That
song actually captures the essence of
most of the songs on the album,” Sten-
erson says. “They’re about summers
gone hy—and about old friends who
you don't talk to anymore, but kinda
miss and remember with a sad smile.”

Produced by the band within the
hallowed walls of Egg Studio in Seat-
tle, “Heritage Summer” is fueled by
the lean, but unmistakable chemistry
of singer/songwriter/guitarist Sten-
erson with longtime pals Pzt Conner
and Jim King, on drums znd bass,
respeetively. Such concise and conta-
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gious numbers as “More Than A Day”
and “Already Been Through This” are
cast in a musical mold that should
click with kids who have spent their
cash on Green Day and Rancid, while
also unabashedly wearing the influ-
ence of such bands as the Replace-
ments and Hisker Dii.

“We tried real hard to just make a
great, catchy album that didn’t get
caught up in what any other band is
doing or has done, though it’s fair to
be a product of your surroundings
and influences,” says Stenerson.

Her Fault is slated to begin a club
tour of the U.S. in January that should
keep the band busy well into the
spring. It is a prospect that Stenerson
and buddies find exciting. “A lot of
guys have bands and spend all of their
time drinking and drugging,” he says.
“But we'’re total workaholics. We've
worked too hard to get to this point to
blow it. I'm not really sure what’s
going to happen tomorrow, but it
should be pretty cool.”

Prime Prine. John Prine, playing with
a full-size band for the first time in sev-
eral years, stopped at New York’s Bea-
con Theater in September. He is tour-
ing behind his most recent album,
“Lost Dogs & Mixed Blessings” on Oh
Boy Records. (Photo: Chuck Putin)

business il
1 TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
FARM AID: Cardinal Stadium Oct. 1 $1,2713,875 47.044 Farm Aid Inc
WILLIE NELSON, Kentucky Fair & Expo $50/$25 sellout
JOHN MELLENCAMP, NEIL Center
YOUNG, JOHN CONLEE, Louisville, Ky
HOOTIE & THE BLOWFISH,
DAVE MATTHEWS BAND,
SUPERSUCKERS.
BLACKHAWK
ELTON JORN Palace of Aubum Oct. 6-7 $1,191,455 U511 Cellar Door
Hills $39.50/829.50 two seli-
Auburn Hills, Mich outs
JIMMY PAGE & ROBERT Palace of Auburn Oct. 15 $624.608 19.542 Cetlar Door
PLANT Hills $45/827.50 seliout Belkin Prods
KOKD TAYLOR & HER Auburn Hills. Mich
BLUES MACHINE
VAN HALEN Glen Helen Oct. 7 $588,190 24,175 PACE Concerts
BROTHER CANE Blockbuster Pavilion $35/825 30,000
SKID ROW Devere. Calif
JIMMY PAGE & ROBERT Shoreline Oct. 7 $561,556 20724 Bill Graham
PLANT Amphitheatre $40/319.50 seliout Presents
Mounta:n View, Calif
JIMMY BUFFETT & THE Blockbuster Desert ~ Oct. 10 $527.382 18,839 PACE Concerts
CORAL REEFER BAND Shy Pavilien $42/832/323 seliout
MARSHALL CHAPMAN Phaenix
DIANA ROSS Radio City Music Halt  Oct. 13-14 $506,580 11870 Radio City Music :‘
New York $60/840/335/830  two Hali Prods |
selouts
JIMMY PAGE & ROBERT Montreal Forum Oct. 18 485,988 16.707 Oenald K. Donald
PLANT Montreal ($650,495 seltout Prods
TEA PARTY Canadian)
$55/$39.50/829.50
DAYID BOWIENINE INCH South Park Meadows  Oct. 14 $474763 18.276 PACE Concerts
NAILS Austin, Texas $30.50 18.000
JIMMY PAGE L ROBERT Cal Expo Oct. 6 $429.812 14.500 Bill Graham
PLANT Amphitheatre $29.50 seliout Presents
Sacramento. Calit
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratiiff, (615)-321 -4295.
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Grand Prize wisner Sandra Howell pictured with Quincy Jones.

OFFICIAL ENTRY FORM, RULES & PRITES

First Prizes

1. Send the following with each entry:
(a.) Completed entry form (or photocopy). All signatures must be original.
(b.) Each submission requires only one song per audio cassette including your name and full address on
cassette label.
(c.) Lyrics typed or printed legibly in English. In Latin category, lyrics may be in Spanish with an English
transtation. In Jazz category, lyrics not required.
{d.) Check or money order made payable to 7th Annual Billboard Song Contest, or credit card approval for
$15.00 (U.S.) for each entry submitted
COUNTRY Contestant’s name, full address and song title must appear on each item along with any co-author's names
Tow.Hakdek, E’:i!e noutar ‘;I'Im eriod Z(I'hjlpﬁ“c?p[e)i 7th Annual Billboard Song Contest, P.0. Box 35346, Tulsa, OK 74153-0346. ENTRIES MUST
i % " . Mail entries to: nnual Billboard Song Contest, P.0. Box , Tulsa, -
kgt St detiar b . = BE RECEIVED NO LATER THAN NOVEMBER 30, 1995.
I ‘! 3. Each song submitted must be contestant’s original work. Songs can be no longer than five minutes.
. y Contestant may enter as many songs as he/she wishes, but each song must have its own entry form and
be recorded with only one song on a separate cassette accompanied by typed or printed lyric sheet. Check,
money order or credit card payment must reflect the total number of entries submitted. Contestant may
enter in more than one category; each submission constitutes a separate entry, requiring its own entry form,
entry fee, cassette and lyrics. Entry fee is not refundable. Bilboard Song Contest not responsible for late,
lost, damaged, misdirected, postage due, stolen or misappropriated entries. CASSETTES ANO LYRICS WILL
NOT BE RETURNED. L
4. PRIZES and estimated maximum retail value: One (1) Grand Prize — $5,000 cash, BMG Publishing con-
tract for winning song, Red Bear amp ($1,298), and a Gibson Specialty Guitar based on category won:
Rock—Les Paul Standard Plus ($2,925); Pop—Les Paul ‘57 Goldtop Reissue ($2,950); R & B/Rap—
Nighthawk Standard ($1,300); Jazz—L-4CES ($2,950); Gospel—Chet Atkins SST ($1,965); Country—
J-45 Western ($1,599); Latin— Chet Atkins CE ($2,065). Six (6) First Prizes (one in each category exclud-
ing the Grand Prize winner) $1,000 cash, BMG Publishing contract for winning song and a Gibson"Specialty
Guitar based on category won. Seven (7) Second Prizes (one in each category) Gibson Epiphone PR-350
Guitar, ($379). Seven (7) Third Prizes (one in each category) Gibson Accessory pack ($175). The top

Grand Prize

a i 500 songwriters in the contest will receive a pair of BluBlocker Sunglasses, ($60 value). 2,500 Honorable
JAZZ Mention Certificates of Achievement to writers judged among best.
Erwin Wenzlaff & LATIN 5. Contest open to persons averaging less than $5,000 per year total royalties earned from music since 1990

Rosario Mzlgar

3 4 r including prize winnings from previous song contests.  Employees of Billboard Magazine, Billboard
White Plains, NY/"Terruno Mio”

E(#xllg:';ﬂ” ;oﬂg;'ysl\l‘iguhrr”l Publications, Inc., J.A. Halsey and Associates, Inc., BMG Muglc/Benelsmann Inc., Gibson Guitars, Joseph
’ b Sugarman and Associates and their families, subsidiaries, affiliates, advertising, public relations-and pro-
J L motion agencies are not eligible.

6. Winners will be selected by a Biue Ribbon Panel under supervision of an independent judging agency whose
decision in all matters pertaining to the contest is final. Blue Ribbon Panel will be comprised of noted pro-
fessional songwriters and other music industry professionals who may be substituted due to availability or
at Contest discretion. Semi-finalists will be selected for consideration of Blue Ribbon Panel by prefiminary
panels supervised by songwriting professionals. All song entries judged equally on Originaiity, Lyrics,
Melody and Composition. Production and performance quality not considered. No duplicate winners in a
single category. Winners will be determined by March 31, 1996. No transfer and no substitution of prizes
except as necessary due to availability, in which case a prize of equal or greater value will be awarded.
Division of prizes among co-authors is responsibility of winners and awarded to first name on entry form.
All prizes will be awarded. Taxes responsibility of winners. Void where prohibited. All federal, state and locat
laws and regulations apply.

7. Winners wili be notified by mail and must sign and return aftidavit of eligibility/liability/publicity release
within 14 days of notification date. Song contest affidavit includes statement that winner's song is origina!
work and he/she holds all rights to song. Failure to sign and return such affidavit within 14 days or provi-
sion of false/inaccurate information therein will result in immediate disqualification and alternate winner will
be selected. Affidavits of winners under 18 years of age at time of award must be countersigned by parent
or legal guardian. Affidavits subject to verification by Ice, Inc. and its agents. By accepting prize the winner
releases sponsors from all liability regarding prizes awarded. Entry constitutes permission to use winners'
names, likenesses and voices for future advertising and publicity purposes without additional compensa-

POP
Sandra Howell
Valley Village, CA/"I'l Heve ta Fall in Love”

R&B/RAP
Dan Yessian & Curtiss Boon2 tion.

FOR ADDITIONAL ENTRY FORM OR WINNERS LIST, SEND SELF-ADDRESSED STAMPED ENVELOPE TO:
7TH ANNUAL BILLBOARDe SONG CONTEST (PLEASE SPECIFY ENTRY FORM OR WINNERS LIST) PO.
BOX 35346, TULSA, OK 74153-0346. REQUESTS FOR ENTRY FORMS MUST BE RECEIVED BY NOV. t
1995. REQUESTS FOR WINNERS LIST MUST BE RECEIVED BY FEBRUARY 29, 1996. IF YOU HAVE ANY

Farmington Hills, Mi//"Then Came You”

Chris Reardon, Tomy Lopacinski COUNTRY COUNTRY QUESTIONS REGARDING CONTEST CALL 918-627-0351, MON-FRI BETWEEN 9AM AND 5PM CENTRAL TIME.
Eddie Anzvueto James Evbanks, Tina Lorralne
Fairfax, VA/"One and Only” Tim Mathews Paden Gity, WV OFFICIAL ENTRY FORM
& Josh Bernard “I Don’t Meon Later, | Meon Now”
Los Angeles, (A
“Take It From Me” GOSPEL NAME —
Patsy Hamlin
GOSPEL Winstan-Safem, NC ADDRESS -
Clifford Branch, Jr. “Love Thry Me”
& Phillis Branch CITY _ ) STATE P _
Brooklyn, NY JAZZ
“Came Together” Kayle Brecher PHONE NUMBER { Yy - | _ AGE
Upper Darby, PA
JAZZ “The Pride Inside of Me" (check one) MC CJ VISA [J DISCOVER [J CARD NUMBER: _ —
Pat O’Donnell
Nutley, W)~ LATIN SIGNATURE = EXP DATE__
”w“m"g Game Orlcndo Sulinas (1t paying by credit card)
Alvarada, TX
LATIN “Que No Hay Otra Mujer” Check or money order for $15 per song shoutd be made payable to: Tvw ANNUAL BILLBOARDe SONG CONTEST
4 ~I Ravl Sebazco (check one) SONG CATEGORY:
GOSPEL #‘ D';""" Carmier POP CIROCK ) COUNTRY CILATIN [JR&Bor RAP CIPOP [1JAZZ [) GOSPEL/CONTEMPORARY CHRISTIAN
Penny Lea Minnick, Buz New tork, NY Hec Stephens
Bonnie Miller & Velda Record Cada Dio Mis & Arline Udis Song Title
Houston, "X/"We're Gonna March up fo That Throne™ New York, NY 9 == = — —
ouston, 'e’re Gonna March up to That Throne pop "It Hagpens Every Time"

We Thank Our 6th Annual Blue Ribbon Ponel of Judges:

Chairman: Quincy Jones, David Foster, Carole Bayer Sager,
The Moody Blues, Roy Clark, David Benoit, Lou Raw's,
Bruce Lundvall, Gary Hines, and the late, Selena.

We Also Thonk Our Co-spensors:
BLuyBocKer BMG 'b
= 2=

o

STRINGS,,

Music Publi '

Rick Suchow
Greenlawn, NY
“Someday”

R&B/RAP

Mick Marderosian
& Sid Sham

Fresno, (A

"I Hod Foith”

ROCK

Neil Herman
Larchmont, NY

“Time | Earned My Wings”

R&B/RAP

Bill Hagans

& Nicole Hagans
Tulsa, OK

“Say Yau Will”

ROCK

David Hilker

& John Costello
Phoenix, A7

“Notive to Love”

We will add your.name to our mailing list for Song Contest information and music/entertainment industry opportu-
nities. If you do not want to receive this material check here; (0]

MAIL YOUR ENTRY TO: 7TH ANNUAL BILLBOARD. SONG CONTEST  P.0. BOX 35346, TULSA, OK 74153-0346 ¢
Phone 918-627-0351
Be sure to sign this form after carefully reading the official rules.
This entry form may be photocopied for additional entries as needed.
1 certify that | have read and understand the 7th Annual Billboarde Song Contest Official Rules and | accept the
terms and conditions of participation in this contest as stated in the official rules. If entrant is under 18 years oid,
the signature of a parent or guardian is required.

Signature - Date

Parent/Guardian Signature __ _Date
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WEEZER, TLC LEAD NOMINATIONS FOR BILLBOARD MUSIC VIDEO AWARDS

(Continued from page 1)

the three-day event. A compilation reel
with a sampling of each nominated video
and local video show will play continu-
ously near the voting booths at the con-
ference, ensuring that each voter has an
opportunity to become familiar with the
nominees.

The 1995 awards cover nine musical
genres: pop/rock, contemporary Christ-
ian, rap, hard rock/metal, dance, coun-
try, R&B/urban, and alternative/mod-
ern rock, and a new category, jazz/AC.
Additionally, there are two annual spe-
cial awards: the Maximum Vision
Award, which recognizes the clip that
best advances an act’s career, and the
best-director honor.

Six clips are nominated for Maximum
Vision: Weezer’s “Buddy Holly,” Skee-
Lo’s “I Wish,” TLC’s “Waterfalls,” Dave
Matthews Band’s “What Would You
Say,” Des’ree’s “You Gotta Be,” and
Shania Twain’s “Any Man Of Mine.”
Last year’s winning clip was Green
Day’s “Longview.”

Des’ree and Twain are multiple nomi-
nees, as are Green Day, Michael and
Janet Jackson, PJ Harvey, Diana King,
Monica, the Bucketheads, Scatman
John, Jars Of Clay, CIV, Filter, and the
Toadies.

The nominees for best director in-
clude three directors who are signed to
Hollywood, Calif.-based Satellite Films,
including last year’s winner, Spike
Jonze.

Jonze is recognized for his work on
the “Happy Days”-inspired Weezer clip
“Buddy Holly.” Other Satellite talents
nominated for best director are Mark
Kohr, who shot Green Day’s “When |
Come Around,” which is up for best al-
ternative/modern rock clip; and Mark
Romanek, who directed Michael and
Janet Jackson’s high-budget “Scream,”
which is nominated for best pop/rock
clip.

Also nominated are F.M. Rocks’ F.
Gary Gray, who is the eye behind TLC’s
“Waterfalls,” which is nominated for
best R&B/urban clip, as well as Maxi-
mum Vision; and Dreamchaser Produc-
tions’ Maria Mochnacz, who shot PJ
Harvey’s “Down By The Water,” which
is nominated for best modern rock clip.

The artist nominees were selected in a
multistage process. First, more than 100
major and independent labels were in-
vited to submit lists of clips for consider-
ation. Individual videos released be-
tween Sept. 1, 1994, and Aug. 31, 1995,
were eligible in only one genre, although
artists could be submitted in any applic-
able category.

In the next stage, the names of poten-
tial nominees in the nine genres were
submitted to separate nominating pan-
els, comprising music video program-
mers, independent promoters, produc-
ers, and media experts in those specific
areas.

The Maximum Vision nominees were
chosen by a panel of Billboard editors
and chart managers from among all the
nominated clips. The same panel select-
ed the five nominees for best director.

The Billboard Music Video Confer-
ence and Awards runs Nov. 810 and in-
cludes the second annual MultiMedia
Expo, as well as a complete schedule of
panels on music video and multimedia
topics. This year’s keynote speakers are
Quincy Jones and Herbie Hancock, who
will discuss their current multimedia
projects and the creative elements that
link musie, video, and multimedia. For
further conference information, call 212-
536-5002.

Here is a complete list of this yvear’s
nominees:

MAXIMUM VISION CLIP
TLC, “Waterfalls” (LaFace/Arista);

SKEE-LO
Dave Matthews Band, “What Would
You Say” (RCA); Skee-Lo, “I Wish”
(Sunshine/Scotti Bros.); Des’ree, “You
Gotta Be” (5650 Music); Weezer, “Buddy
Holly” (DGC/Geffen); Shania Twain,
“Any Man Of Mine” (Mercury
Nashville).

’ BEST DIRECTOR

Spike Jonze, for Weezer’s “Buddy
Holly” (Satellite Films); F. Gary Gray,
for TLC’s “Waterfalls” (F.M. Rocks);
Mark Romanek, for Michael & Janet
Jackson’s “Seream” (Satellite Films);
Mark Kohr, for Green Day’s “When [
Come Around” (Satellite Films); and
Maria Mochnacz, for PJ Harvey’s
“Down By the Water” (Dreamchaser
Productions).

POP/ROCK

Best Clip: Dave Matthews Band,
“What Would You Say” (RCA); Michael
Jackson & Janet Jackson, “Sceream”
(Epic); Tom Petty, “You Don’t Know
How It Feels” (Warner Bros.); Seal,
“Kiss From A Rose” (ZTT/Warner
Bros.); Jill Sobule, “I Kissed A Girl” (At-
lantic); Des’ree, “You Gotta Be” (550
Music).

Best New Artist Clip: Better Than
Ezra, “In The Blood” (Elektra); Dave
Matthews Band, “What Would You
Say” (RCA); Dionne Farris, “I Know”
(Columbia); Hootie & the Blowfish,
“Hold My Hand” (Atlantic); Jon B. Fea-
turing Babyface, “Someone To Love”
(550 Music/Epic).

Best Local/Regional Show: “Cali-
fornia Music Channel,” San Francisco;
“Kiss TV,” Hartford, Conn.; “The Music
Machine,” Belleville, N.J.; “Top 40
Videos,” Burbank, Calif.; “Music Link,”
Denver. .

CONTEMPORARY CHRISTIAN

Best Clip: Carman, “Great God”
(Sparrow); Jars Of Clay, “Flood” (Es-
sential/Brentwood); Cindy Morgan, “I'll
Stand” (Word); PFR, “Wonder Why”
(Vireo/Sparrow); John Schlitt, “Show
Me The Way” (Word); Steve Taylor,
“On The Fritz” (Warner Alliance).

[billbearers

17th annual

conference & awards

Best New Artist Clip: Jars Of Clay,
“Flood” (Essential/Brentwood); Car-
olyn Arends, “Seize The Day” (Re-
union); Marty Raybon, “Daddy Talks To
Jesus” (Sparrow); Michael Sweet, “Ain’t
No Safe Way” (Benson Music Group);
Three Crosses, “This Is Not My Home”
(Benson Music Group).

Best Local/Regional Show: “Be-
lieve,” Starkville, Miss.; “Lightmusic,”
Wall, Pa.

RAP

Best Clip: Da Brat, “Give It 2 You”
(So So Def/The Work Group); Dr. Dre,
“Keep Their Heads Ringin’ ” (Death
Row); Craig Mack, “Flava In Ya Ear”
(Arista); Naughty By Nature, “Feel Me
Flow” (Tommy Boy); the Notorious
B.I.G., “One More Chance” (Bad
Boy/Arista); Skee-Lo, “I Wish” (Sun-
shine/Scotti Bros.).

Best New Artist Clip: Brandy, “I
Wanna Be Down” (Atlantic); D&D All-
Stars, “I...Z ... Pass It” (Arista); Ju-
nior M.A.F.LLA., “Player’s Anthem”
(Undes/Big Beat/Atlantic); Mobb Deep,
“Survival Of The Fittest” (RCA); Skee-
Lo, “I Wish” (Sunshine/Scotti Bros.).

Best Local/Regional Show:
“Video Music Box,” New York; “Magic
Video,” Austin, Texas; “Phat Clips,” St.
Louis; “FM Video,” College Place, Md,;
“Video Fusion,” San Francisco; “Hot
Traxxs,” San Diego.

JAZZ/AC
Best Clip: Tony Bennett/k.d. lang,
“Moonglow” (Columbia); Herbie Han-
cock, “Dis Is Da Drum” (Mercury); Roy
Hargrove, “Roy Allan” (Verve); Jeff
Lorber, “Say Love” (Verve); the Rip-
pingtons, “I'll Be Around” (GRP); Tom
Scott, “Don’t Get Any Better” (GRP).
Best New Artist Clip: Chris Botti,
“Like I Do Now” (Verve); Martin Page,
“In The House Of Stone & Light” (Mer-
cury); Alfonzo Blackwell, “Love No
Limits” (Scotti Bros.); Colour Club,
“Freedom Words” (JVC Music); Boxing
Gandhis, “If You Love Me (Why Am 1
Dyin’)” (Masa/Atlantic).
Best Local/Regional Show: “Jazz

WEEZER

Alley TV,” Arvada, Colo.; “Spectrum Of
Jazz,” Indianapolis.

HARD ROCK/METAL

Best Clip: Bad Religion, “Incom-
plete” (Atlantic); CIV, “Can’t Wait One
Minute More” (Atlantic); Filter, “Hey
Man, Nice Shot” (Reprise); Stone Tem-
ple Pilots, “Interstate Love Song” (At-
lantic); Toadies, “Possum Kingdom” (In-
terscope).

Best New Artist Clip: CIV, “Can’t
Wait One Minute More” (Atlantie);
Everclear, “Heroin Girl” (Capitol); Fil-
ter, “Hey Man, Nice Shot” (Reprise);
Mad Season, “River Of Deceit” (Colum-
bia); Toadies, “Possum Kingdom” (In-
terscope).

Best Local/Regional Show: “Raw
Time,” Austin, Texas; “Metal Masters,”
Tampa, Fla.; “Metalmania,” Dayton,
Ohio; “Wicked Dream Productions:
Hardrock TV,” Scotts Valley, Calif.;
“The Mike Pachelli Show,” Tampa, Fla.

DANCE

Best Clip: the Bucketheads, “The
Bomb!” (Atlantic); Gloria Estefan,
“Everlasting Love” (Epic); Real McCoy,
“Another Night” (Arista); Seatman
John, “Scatman” (RCA); Tom Jones, “If
1 Only Knew” (Interscope); Luscious
Jackson, “Here” (Capitol).

Best New Artist Clip: the Bucket-
heads, “The Bomb!” (Atlantic); Real Mc-
Coy, “Another Night” (Arista); Real Mc-
Coy, “Come And Get Your Love”
(Arista); Seatman John, “Scatman”
(RCA); Toshi, “Funk It Up” (Columbia).

Best Local/Regional Show: “Groove
TV,” Los Angeles; “Flux,” San Francis-
co; “California Music Channel,” San
Francisco; “Acid House Mix/Power
Play,” Newark, N.J.; “The Music Zone,”
West Palm Beach, Fla.

COUNTRY
Best Clip: John Berry, “Standing On
The Edge Of Goodbye” (Capitol/Nash.);
Mary Chapin Carpenter, “Shut Up And
Kiss Me” (Columbia/Nash.); George
Ducas, “Lipstick Promises”
(Capitol/Nash.); Alison Krauss, “When

You Say Nothing At All” (BNA); Shania
Twain, “Any Man Of Mine” (Mer-
cury/Nash.); John Michael Mont-
gomery, “Sold” (Atlantic).

Best New Artist Clip: 4 Runner,
“Cain’s Blood” (Polydor); BlackHawk,
“That’s Just About Right”
(Arista/Nash.); Terri Clark, “Better
Things To Do” (Mercury/Nash.);
George Ducas, “Lipstick Promises”
(Capitol/Nash.); Ty England, “Should’ve
Asked Her Faster” (RCA).

Best Local/Regional Show: “A.M.
With Haywood Henson,” Tampa, Fla.;
“Country Video Clips,” St. Cloud, Minn.;
“Ousley Productions/Country,” Birm-
ingham, Ala.; “Viva & Jerry’s Country
Videos,” Minneapolis.

R&B/URBAN

Best Clip: Boyz IT Men, “Water Runs
Dry” (Motown); Coolio Featuring L.V,
“Gangsta’s Paradise” (MCA); Diana
King, “Shy Guy” (the Work Group);
Monica, “Don’t Take It Personal (Just
One Of Dem Days)” (Rowdy/Arista);
TLC, “Waterfalls” (LaFace/Arista);
Shaggy, “Boombastic” (Virgin).

Best New Artist Clip: Brandy,
“Baby” (Atlantic); Brownstone, “If You
Love Me” (MJJ/Epic); Montell Jordan,
“This Is How We Do It” (OQutburst/Def
Jam/Island); Diana King, “Shy Guy”
(the Work Group); Monica, “Don’t Take
It Personal (Just One Of Dem Days)”
(Rowdy/Arista).

Best Local/Regional Show:
“California Music Channel,” San Fran-
cisco; “FM Video,” Baltimore; “Hot
Traxxs,” San Diego; “Video Jamz,”
Charleston, S.C.; “Video Music Box,”
New York; “Rhythms,” San Diego.

ALTERNATIVE/MODERN ROCK

Best Clip: Bad Religion, “21st Centu-
ry (Digital Boy)” (Atlantic); Green Day,
“When I Come Around” (Reprise); PJ
Harvey, “Down By The Water” (Island);
Nine Inch Nails, “Hurt”
(Nothing/TVT/Interscope); Weezer,
“Buddy Holly” (DGC/Geften).

Best New Artist Clip: Bush, “Every-
thing Zen” (Trauma/Interscope); Alanis
Morissette, “You Oughta Know” (Mav-
erick/Reprise); Lucas, “Lucas With The
Lid Off” (Atlantic); Portishead, “Sour
Times” (Go! Discs/London/Island);
Spearhead, “Hole In The Bucket” (Capi-
tol); Weezer, “Buddy Holly” (DGC Gef-
fen).

Best Local/Regional Show: “Bo-
hemia After Dark,” Portland, Ore.;
“JBTV,” Chicago; “Music Link,” Denver;
“Noise Bazaar,” Kenosha, Wis.; “Sec-
ondary Emission,” Omaha, Neb.; “Tele-
tunes,” Denver; “Velocity,” St. Lous; “Big
Video Dynamite’s Blast Off,” New York.

ATLANTIC CREATES MULTIMEDIA DIVISION

(Continued from page 13)

sees an in-house multimedia lab, is in-
tended to serve as a vital and accessible
resource for Atlantic staff and artists
alike, says Smallens, who assumes the
new post of Atlantic senior director of
multimedia. “Most of the artists on the
roster who come through town now will
sit down with us in the lab, to'get up to
speed with what we are doing and to of-
fer us their feedback on what they’d like
to see,” Smallens says. “And everyone
else at the label is in here, too, to keep a
hand in things.”

Colamussi notes that the division “is
not a tangent or an offshoot—it is a new
part of Atlantic Records. Ourintent is to
take multimedia and weave it into the
fabric of Atlantic Records, and at the
same time to take Atlantic Records and
weave it into the fabric of multimedia.”

Atlantic senior VP/GM Ron Shapiro

credits the early efforts of Colamussi,
Smallens, and the other members of the
new department—which has been qui-
etly revving up since January—with al-
ready succeeding in that goal.

“At this point, multimedia is always
positioned as a significant element in
launching every career,” Shapiro says.
“As we lay out the product development
plan for any act now, we say, ‘And mul-
timedia? It’s a given that we will con-
sider what role it can play, whether
through online marketing or something
like ‘Spew Plus,” and that’s a testament
to the excitement generated by Sandy
and Karen, as well as by our artists.”

“Spew Plus,” developed by New
York-based Rev Entertainment, is in-
tended to serve the dual purpose, Cola-
mussi says, of introducing music buyers
to new artists and to a new technology.

The project grew out of the label’s
Spew fanzine/CD compilations and
maintains that publication’s emphasis
on irreverent humor.and musical hip-
ness, Smallens says.

“We think this is going to be a real im-
pulse item,” says Smallens, “because
even if you look at it as just an audio
disc, it’s a great buy. But you also get
the music videos and the interviews
thrown in.”

“Spew Plus,” playable in both Macin-
tosh and PC computers, includes one full
audio track playable on conventional CD
decks from nine Atlantic Records Group
artists: Jill Sobule, CIV, Collective Soul,
Dragmules, James Carter, rusty, the In-
breds, Jewel, and Sugar Ray.

The multimedia track, peppered with
tongue-in-cheek false-error messages
and offbeat antics, includes computer

animation, biographies, lyries, live
video, and interviews. Rev also incorpo-
rated a new software-based compres-
sion technology developed by the Duck
Corp. to allow for inclusion of full-
screen, full-motion videos.

The hope is to turn “Spew Plus” into
a regular promotional series similar to
the CD version, Smallens says.

Atlantic expects to release its first
artist-specific enhanced CDs and/or
CD-ROMs in the first half of 1996.

“Ultimately, the decision will be
artist-driven,” says Shapiro. “But 1
can't honestly think of any of our gold
and platinum artists with albums due
next year who haven’t already ex-
pressed interest in this. I don’t think
we could stand in their way if we want-
ed to.”

MARILYN A. GILLEN
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R E R D S
Restoring the soul of America...

...by loving its children
440 S. LaSalle Suite 2320 « Chicago, IL 60605 ¢ 312-922-9378

Yow cam be 4 Hf@ﬁﬂdxg torr this Chris s

e America has 15 million hungry children

e Feed The Children, Soul Purpose Records and you can do something incredible NOW by giving all the children
Christmas in 1995, Each radio station has the unique opportunity to design a charity promotion that delivers impact

e Radio Stations are the heroes!

1) Feed The Children will transport a truckload of food (525,000 avg. value) to each Radio Station’s shelter, charity, or
pantry of choice. This is your Holiday promaotion for your community and it only costs $6000.00. Be creative with your
advertisers. First come. First serve. No limit on quantity of trucks.

2) Call 800-NOW-1862 for your exclusive Holiday Heroes Radio Promotion

PR Co. Blanco & Peace will coordinate newspaper & TV features for your local Holiday Hero story

EXCLUSIVELY DISTRIBUTED BY MS DISTRIBUTING CO. 1-800-688-3383

FEED THE |
CHILDREN
Long Island, NY ~ Hanover Park, Il Canaga Park, CA Sparks, NV ‘
718-392-1930 708-582-2888

S —

818-704-5200 702-358-8400
718-392-2760 fax  708-582-8448 fax

P.O. Box 36 « Oklahoma City, OK « 73101-0036

818-704-0777 fax  702-358-9658 fax

FEED THE CHILDREN has distributed over 225 million
pounds of relief commodities to the world of the needy.
Today, Feed The Children programs supplement
95,000 meals per day.
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Artists & Music

Contingntal Drif

GREENSBORO, N.C.: The world finally seems to be catching up with Geezer
Lake. The Greensboro band has been warping select minds with its intense,
melodic noise (which one reviewer rightfully compared to Chet Baker jam-
ming with the Jesus Lizard or Big Black) since 1991, yet industry folk are
just starting to take notice of the
inventive foursome. “It always felt
right to us, and it's been really frus-
trating for the past several years,
because a lot of people didn’t get it or
didn’t appreciate it. But we never
changed for that reason,” says gui-
tarist Eric Shepherd. Now, he says,
“people are finally starting to come
around.” Indeed, the band has sever-
al indies sniffing around it. Just out
on Geezer Lake’s own label (D-Tox
Records) is the group’s second CD,
“Hearts Won'’t Try This,” a mature,
focused collection that showcases the
group’s improved songwriting. Sales of the band’s first CD, “Feet In Mud
Again,” and two Geezer Lake singles stand at more than 5,000 units. The
quartet, which includes bassist Harrison Cannon, trumpeter/vocalist Jim
Clodfelter, and drummer Scotty Irving, spends much of its time on the road.
Ever the workaholics, the band has appeared on two compilations this year and
on “Who The Hell,” a Richard Hell tribute on N.C. label Cred Factory, and
has a single due on Chicago’s Thick Records. Cannon and Clodfelter, mean-
while, can be heard on the new solo album by Barry Black (aka Archers Of
Loaf front man Eric Bachmann.) Contact the band at 910-370-1573 or Rock
Salomon at 212-421-6640. KEN JOHNSON

GEEZER LAKE

LOS ANGELES: Although they write songs about being too stoned to go to
the store and purchase the necessary ingredients for a tuna-fish sandwich,
the members of the Uninvited are proving themselves capable at other
endeavors. The band has sold more than 6,000 copies of “Pop This” and
“Too High,” both on its Roarshack Records, while hustling up airplay at
128 radio stations nationwide. In the awards department, the quartet took
home the award for best acoustic
hand for the clip “Successful Vege-
tarian” at last year’s MTV Beach-
house Band Search and, more
recently, collected awards for three
of the four categories in which it
was nominated at this year’s L.A.
Music Awards. The Uninvited is the
house band at Santa Monica, Calif.,
club 14 Below, taking the stage at
least once a week. One might expect
a more serious sound from such
hard-working individuals. However,
Steve Taylor (guitar) and his brother, JT Taylor (guitar, mandolin), along
with Bill Cory (bass) and Bruce Logan (drums) keep their songs light
with quirky, narrative lyrics and upbeat, addictive grooves. Strong vocal
harmonies divulge the Taylor brothers’ bluegrass-influenced upbringing.
JT provides an unusual yet apt deseription of the band’s musie, calling it an
“alternative-groove-roots-pop-rock hybrid,” with “a pop heart, a rock soul,
and country bad breath.” The Uninvited has opened for the Young Dublin-
ers and Firehose. Contact 14th Street Music Management’s Alan Miller
at 310-451-5040. DOUG REECE

THE UNINVITED

MIAMI: Unity in any state music scene is rare, but Florida has achieved it
with this summer’s formation of the nonprofit Florida Music Assn. The orga-
nization, which has chapters in Miami, as well as Tampa and Orlando, Fla.,
holds monthly showcases and panels on the music industry. Helaine Blum,
former booker for Fort Lauderdale, Fla.’s top alternative club, Squeeze, and
manager of mood rockers Black Janet (Continental Drift, Billboard, May 7,
1994), has been named executive director. “The goal is to give musicians and
music industry professionals access to important information,” Blum says.
“Jt’s also networking opportunities and state and national resources.” The
chapter events rotate monthly between each city and generally include an
afternoon of panel discussions followed by an evening showcase of local bands.
Members are entitled to retail discounts, a quarterly newsletter, health insur-
ance, and representation at national conferences. An FMA CD sampler of 15
bands is in the works. The steering committee, which oversees the organiza-
tion’s policies, includes Max Borges, director of the NARAS Florida chapter;
Island Records’ Joe Galdo; Jam Magazine’s Darrel Massaroni; Tom Mor-
ris, Morrisound Recording Studio, and Rich Ulloa, manager of Mary Kar-
1zen and For Squirrels. Contact Blum at 305-741-7730. SANDRA SCHULMAN

HIGHTONE HAS BIG-LEAGUE POTENTIAL

(Continued from page 14)

the label has had some sporadic success
with commercial stations. Cray’s sec-
ond release got some support from
album rock, and the Lonesome
Strangers had a top 35 country single
in 1989, “but it didn’t help much” Sloven
says.

“It seems to me that whenever
there’s a format we can compete at, it
lasts for a while, but if it’s a successful
format it gets co-opted by the majors—
like triple-A—and then we can’t com-
pete there.”

Last year, HighTone acquired the
catalogs of blues labels Testament and
Advent Records, from which the label
has reissued about 15 titles this year.

Sloven says that the label has been
looking for complementary catalogs to
purchase, but that “there doesn’t seem
to be too much left to buy.”

HighTone has also released two reg-
gae reissues this year on its Outa!
Records. The imprint licenses music
from Jamaican producers through an
A&R rep.

Sloven says the benchmark for a
good seller depends on the release.
“We've got Testament titles that have
sold 5,000 copies,” he says. “I consider
that very good because they’re records
that are 30 years old and don’t require
a lot of promotion.”

While diversifying is a way to guard
against fluctuating demand for the
label’s core genres, expanding the
international market is also a key goal.

To that end, the label hired a Euro-
pean marketing director, based in
Amsterdam, earlier this year, as well
as a publicist in England. In addition to
Sloven, HighTone has four staffers in
its Oakland, Calif., headquarters.
Bromberg handles his producer duties
from Los Angeles. Sloven says that
international sales have “grown
tremendously” in the past couple of
years and that he has attended
MIDEM for the past four years. “I
never knew what I was missing,” he
says of the business done at the confer-
ence.

The label has done promotions based
around a low-priced sampler and
encourages acts to tour in Europe.
Sloven maintains an active relationship
with HighTone’s overseas distributors
and next year will probably assemble a
touring package that will provide the
opportunity for more full-blown pro-
motions.

Many HighTone artists already have
international followings, including
Rosie Flores and Tom Russell. Flores,
who has just released “Rockabilly
Filly,” has been working steadily in
Europe since 1987, and Russell is pop-
ular enough in Norway to land a book
publishing deal.

Russell, whose “The Rose of San
Joaquin” is his debut for HighTone, also
co-produced the “Tulare Dust” tribute
with HighTone core artist and former
Blaster Dave Alvin. For Russell, the
relationship with HighTone marks the
long-term record contract of his career.
“It’s about time for me really. There’s a
video involved, so it’s a step up.”

HighTone has serviced the clip of the
title track to video outlets and is send-
ing the album to triple-A radio. “Larry
and Bruce’s taste coincides with what
I like to listen to,” says Russell. “When
we went to them with the Haggard
tribute idea, they said, ‘Go ahead, do
whatever you want.” We seem to be on
the same wavelength about music, so
it’s not all business. We talk about music

alot,” Russell says.

Flores, whose album also has a
videoclip, has been a cornerstone of the
Los Angeles alternative country music
scene for the last decade. The perfect-
ly titled “Rockabilly Filly” is Flores’
second album for the label.

“When I got a chance to sign to
HighTone, it gave me a chance to
resurge, producing my music myself
and writing my own songs,” she says.

HighTone’s latest release is “Sleeping
With A Stranger,” the debut from James
Armstrong. “We'’re always looking for
good young blues artists, and we think
we've found one in James,” Sloven says.

Sloven says he has never considered
selling the label. “This is what we do,
and I'm too young to retire; though
Bruce isn't,” he says, chuckling.

SIMPLE MACHINES

(Continued from page 14)

wholesaled so that we can sell them for
under $10—which is what they ask—
and still make money on them. They
also still do vinyl, at least on most
things, which people who shop here still
look for.”

Toomey and a now-departed partner
formed the label five years ago, with the
intent of releasing a single by Geek (a
band that counted the embryonic mogul
as a member). When that project grew
into a four-band EP (comprising Geek,
Hated, Lungfish, and Edsel), Simple
Machines was on its way to carving a
niche within an unflaggingly do-it-your-
self Washington, D.C.-area scene
anchored by such labels as the long-run-
ning Dischord. Thomson joined forces
with Toomey four years ago.

“People talk a lot about a D.1.Y. ethic,
but I just see what we do as displaying
respect for music and for humans,” says
Toomey. “We work with people and
music we like, and there’s no way we’ll
ever sign a band to a five-album deal or
anything. We’re not immune to bands
wanting to stretch out and move on, but
if everything went under tomorrow, 1
think we’d still be friends with the peo-
ple we’re associated with.”

Although Toomey says no major
labels have approached her and Thom-
son offering P&D deals, there have been
instances where they’ve had to rebuff
advances from labels eager to use the
Simple Machines logo as a credibility
enhancer.

“I've been offered lots of money to lis-
ten to tapes and put out 7-inch singles,
and I always say we're not interested,”
she says. “Not only is this important to
me, but we have a lot of people who buy
everything we put out because they
share our aesthetic—we owe them
something.”

That core aesthetic—generally
marked by engaging pop hooks and
unabashedly no-frills presentation—is
common to such bands as See Saw
(whose full-length debut will appear on
Simple Machines early in 1996) and
indie veteran Scrawl (an edgy all-female
band that presaged the riot-grrrl move-
ment). Similarly, many of the label’s
releases—particularly its compilation
CDs—give voice to the political views
of the principals.

“We try to do as many benefit things
as we can,” says Toomey. “ ‘Fortune
Cookie Prize’ {a Beat Happening trib-
ute album] raised $11,000 for Sasha
Bruce House, an organization for youth

(Continued on page 29)

¢TE GUSTA
EL ROCK EN
ESPANOL?

S1 TE GUSTA LEE ESTO.

FOCO

NUESTROS PRIMEROS
ARTISTAS EN ESPANOL

Heroes Del Silencio hail from
Zaragoza. Spain. They've expe-
rienced huge success as part of
the growing wave of ROCK EN
ESPANOL that's sweeping
Mexico, South America, Europe
and now the UNITED STATES.
They teamed up with producer
Bob Ezrin (Pink Floyd, Peter
Gabriel, Kiss) on "AVALAN-
CHA." They will begin touring
Mexico in January and will start
touring the UNITED STATES in
mid-February.

Heroes Del Silencio llegan
desde Zaragoza, Espana. Ellos
estan teniendo un exito gque
esta creciendo como una ola
que arraza con Mexico, Sud
America, Europay ahora ESTA-
DOS UNIDOS. "AVALANCHA"
fue producido por Bob Ezrin
(Pink Floyd, Peter Gabriel,
Kiss). En enero iniciaran una
gira por Mexico que continuara
por todo ESTADOS UNIDOS a
mediados de Febrzaro.

HEROES DEL SILENCIO
AVALANCHA (X2/4-35530) Album
available November 7th. 1995.

COMING SOON - LEAVING LAS VEGAS
DRIGINAL MOTIDN PICTURE SOUND-
TRACK FEATURING THE MUSIC OF
STING, DON HENLEY, MIKE FIGGIS,
THE PALLADINDS AND NICDLAS CAGE.
CD AVAILABLE NDV. 7™ (X2-36071})

TRIBAL | Ex DoRaDo | (MIEIIISFHERE]
PNGEL | gaisaBER | riMAL

l.lz.s..‘.SOUND BUSINESS
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BILLBOARDS H E AT S E E K E [R S.ALBUM CHART

COMPILED FOR WEEK ENDING NOV. 4, 1995 FROM A NATIONAL SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
% o SAMPLE OF RETAIL STORE AND RACK gghlﬁ%?ngpgsgspggb%ggEgv I I I I ' I I top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately
%] 5 5 Sty E!E ! ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
Iz | ¢ ; Z | ARTIST TITLE (O Albums with the greatest sales gains. © 1995, Billboard/BPi Communications and SoundScan, Inc.
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2 | 3 | 10 | TAKE THAT arista 18500 9.98/15.98 NOBODY ELSE | J(28)| — | 1 | KAUSION tencr mos 2002 t10.98/16.98) SOUTH CENTRAL LOS SKANLESS
3 1 2 MYSTIKAL BIG BOY 41581/JIVE (10 98/15.98) MIND OF MYSTIKAL 34 4 JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.98) BY HEART
(4D 7 | 10 | EDWIN MCCAIN Lava 92609/AG (10.98/15.98) HONOR AMONG THIEVES %5 | 29 | 9 | RAYBOLTZ worD 4160V/EPIC (9.98 EW15.98) THE CONCERT OF A LIFETIME
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6 5 10 | TERRI CLARK MERCURY NASHVILLE 26991 (10.98 EQ/15.98) TERR! CLARK 21 | 24 | 16 | BROTHER CANE ViRGIN 40564 (10.98/15 98) SEEDS
7 | 11 | 16 | BRYAN WHITE asaum 616122 (9.98/1598) BRYAN WHITE 28 | 27 | 5 | OCTOBER PROJECT epic670191i0.98 £Q/15 98] FALLING FARTHER IN
13 4 HEATHER NOVA BIG CAT/WORK 67019/COLUMBIA (10.98 EQ/15.98) o OYSTER | 2 23 15 JEFF CARSON McG curs 77744/0;5“0.9;15.98) JEFF CARSON
|9 10 9 GURES OURU 1A P S eb e ool i ClETE OCE 30 | 14 8 | THE MOFFATTS POLYDOR NASHVILLE 527373 (9.98/13.98) THE MOFFATTS
10 12 6 EDWYN COLLINS BaR NONE 58 (9.98/14.98) GORGEOUS GEORGE @ _ 1 TRU NO LIWiT 52983+/PRIORITY (10 98/15.98) TRUE
20 3 SEVEN MARY THREE / 2633/AG (10 Xt AMERICAN STANDARD I
@ MAMMOTHIATLANTIC 926330R8 (10 9615 58) £ 32 32 17 | MOKENSTEF QUTBURST/RAL 527364*/ISLAND (10.98/15.98) AZZ 122
12 9 2 JT THE BIGGA FIGGA STRAIGHT OUT THA LABB 53981 */PRIORITY (10.98/16.98) DWELLIN' IN THE LABB
g 33 37 15 THE JAZZMASTERS jvc 2049 (9.98/15 98) THE JAZZMASTERS Il
13 [ 2 MR. BUNGLE WARNER BROS. 45963* (10.98/15.98) DISCO VOLANTE
— | 1 | THE CORRS 1a3/1ava 92612/46 (10.98/15.98) FORGIVEN, NOT FORGOTTEN
19 7 JARS OF CLAY ESSENTIAUSILVERTONE 41580/JIVE (10.98/15.98) JARS OF CLAY o
. 3 1 BANTON 9*/1 (10.98/15.98} 'TIL SHILOH
(15)| 17 | 3 | POINT OF GRACE worp ssosepic 998 /15,981 THE WHOLE TRUTH | | | 38 | 14 | BUW LOOSE CANNON 524 |15 SLAND ¢
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18 | 18 | 3 | CRIPS DANGEROUS/PUMP 6739/WARLOCK (10.98/15.98) NATIONWIDE RIP RIDAZ 38 | 31 | 3 | BLOODS DANGEROUSPUMP 6738 WARLOCK (10.98/15.98) DAMU RIDAS
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CTHART + BY CARRIE BORZILLO

ROCKING TO NO. 1: The
highest debut in the Regional
Roundups this week comes
from Joe Grushecky & the
Houserockers. “American Ba-
bylon,” the group’s second Ra-
zor & Tie album, bowed at No.
1 in the Middle Atlantic region.

The album was produced by
Bruce Springsteen, who sings
and plays guitar and mandolin
on it. He also co-wrote a few
tracks and played with Gru-

Heroic Debut. Toronto-
based funk rock outfit
glueleg will swing through
the States in November in
support of its first U.S. full-
length release, *Heroic
Doses” on Pure Records.

Dates so far include Nov.
17 in New York and Nov.
18 in Buffalo, N.Y. KUKQ
Phoenix is among the
modern rockers on the first
single, “Mr. Pink.”

shecky at six East Coast dates
in October. Grushecky will hit
the road once again, without
Springsteen, in mid-No-
vember. (See The Beat, page
14.)

Meanwhile, triple-A radio
has taken a liking to the tracks
“Chain Smokin’” and “Dark
And Bloody Ground.” The lat-
ter was written with Spring-
steen.

HORSING AROUND: At
first, A&M Records planned to
have independent label Rico-
chet Records work 16 Horse-
power’s self-titled EP to help
set up the band’s major-label
debut in February. But as
Beth Tallman, director of
product development at A&M
says, “it turned out so good, we
had to put it out under us.”
Ricochet released the EP
Aug. 22 to have product in
stores in time for the Denver
band’s dates with the Inno-
cence Mission, as
well as its few gigs
with the Violent F:
Femmes in August

5

Jamaican Prophet. “Prophecy,”
the highly anticipated debut from
Kingston, Jamaica, dancehall
artist Capleton drops Nov. 7 via
African Star/RAL/Island. The first
single from the album, “Wings Of
The Moming,"” is No. 64 on Hot
R&B Singles, No. 18 on Hot Rap
Singles, No. 3 on Hot Dance
Music’s Maxi-Singles Sales, and
No. 88 on Hot 100 Singles this
week.

REGIONAL HEATS

MOUNTAIN
Take That, Nobody Else

and September. A&
M is now putting its
muscle behind the
release, which will
be reissued on the
label Nov. 7.

The band incor-
porates banjo, flat-
top bass, slide gui-
tar, and a turn-of-
the-century instru-
ment called the
bandoneon, among
other instruments,
into its original
country/rock sound.

Dates with
Shane MacGowan & the
Popes run Nov. 14-25. The
trek stops in Carrboro, N.C.,
Atlanta, St. Louis, Columbia,
Mo., Chicago, Denver, San
Francisco, and Los Angeles.

Tallman says the label plans
to focus heavily on working the
first track, “Haw,” to roots mu-
sic-oriented stations, but plans
to hold off on triple-A until the
band’s full-length debut,
“Sackeloth ‘N’ Ashes,” hits the
streets Feb. 6.

“The whole point is to give
them an organic beginning and

JTThe Blgga Flgga Dwellln InThe Labb

SOUTH CENTRAL 5
Mystikal, Mind of Mystikal i

EAST NORTH CENTRAL
Insane Clown Posse, Riddle Box

EEKERS #1

|' NORTHEAST
Heather Nova, Oyster

WEST NORTH CENTRAL

Bryan White, Bryan White

“\
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REGIONAL

SOUTH ATLANTIC

ROUNDUP

=
MIDDLE ATLANTIC
|V Joe Grushecky. Amencan Babylon
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Edwin McCain, Honor Among Th:eves

Rotating top-10 lists of best-selling tities by new & developing artists.

MOUNTAIN
Bryan White, Bryan White
Terri Clark, Tern Clark
Take That, Nobody Else
Mystikal, Mind Of Mystikab
Edwin McCain, Honor Among Thieves
Garbage, Garbage
G. Love & Special Sauce, Coast To Coast...
Mr. Bungle, Disco Voiante
Deborah Cox, Deborah Cox
Crips, Nationwide Rip Ridaz

...
PUWENONHWN -

MIDDLE ATLANTIC
Joe Grushecky, Amenican Babylon
Life Of Agony, Ugly
Deborah Cox, Deborah Cox
Take That, Nobody Else
Edwyn Collins, Gorgeous George
Garbage, Garbage
Pure Soul, Pure Soul
Buju Banton, 'Til Shiloh
October Project, Falling Farther In
Mr. Bungle, Disco Volante

...
POWENIUIW N

something to tour around,”
says Tallman.

Since college radio has had
the EP since August, A&M
will service the format with

“Heal On The Shovel,” the
first single from “Sackeloth
"N’ Ashes,” in late-November,
while roots music outlets are
still being worked with “Haw.”

During the MacGowan tour
dates, A&M will focus on get-
ting exposure on local and re-
gional video shows in each
market. The clip for “Haw”
was shot by A&M director of
video production John Camp-
bell.

REGIONAL HAPPEN-
INGS: Newcomers this week
in the South Central Regional
Roundup include David Lee
Garza Y Los Musicales’ EMI
Latin release **Algo Difer-
ente,” which is
No. 20, and
Heather Nova's
Work album
“Oyster,” which
is No.21...The
Blenders’ self-
titled  album,
which is the first
release on the
Musicland
Group’s Orchard
Lane Music rec-
ord label, is No.
14 in the West
North Central
Regional
Roundup this
week.

GEM OF CLE-
VELAND: Restless Records
is getting feedback from
Gem’s first single, “Suburban
Girl,” from its debut, “Hexed,”
released Sept. 26. The song re-
cently won five nights in a row
on modern rock WMMS Cle-
veland’s “The Buzzard Battle”
show, in which listeners vote
for their favorite new songs.
Crosstown WENZ is also
playing the catchy alterna-pop
ditty.

COVETED INVITA-
TIONS: Pearl Jam invited

talented Virgin singer/song-
writer Ben Harper to open
for its Nov. 4 gig in San
Jose, Calif. Harper is also
headlining a Northeast club
tour Nov. 7-19 ... Natalie
Merchant asked A&M’s the
Innocence Mission back
for the second leg of her
tour, which kicks off Nov. 12
in Seattle.

ROAD WORK: Triple X

Loopy Tunes. Techno act
Loop Guru, which folds
dance, world music, and
electronic rhythms into its
Waveform album, “Duniya
(The Intrinsic Passion Of
Mysterious Joy),"” is
starting to get some action
at commercial radio
outlets, such as modern
rock WFNX Boston. The
album has already made it
to the top of such college
playlists as University of
Michigan's WCBN.

Records’ the Voluptuous
Horror Of Karen Black is
in the midst of a mini-tour,
which includes dates with
White Zombie and the
Cramps in Irvine, Calif., on
Saturday (28), San Diego on
Sunday (29), and Las Vegas
on Tuesday (31) ... Mali-
cious Vinyl’s Shrine kicks
off a tour Friday (27) that
wraps up Nov. 13.
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Outburst Makes An Impact

Label Breaks Both R&B And Rap Acts

B BY J.R. REYNOLDS

LOS ANGELES—Established in 1992,
Los Angeles-based Outburst Records
is a joint venture
with Rush Associ-
ated Labels that is
steadily making a
name for itself as
a4 company that
can break acts in
both R&B and
rap.

Outburst’s cor-
nerstone act is
rapper Domino, whose self-titled 1993
set peaked at No. 10 on the Top R&B
Albums chart and sold 669,000 copies,
according to SoundScan.

The label, which is distributed
through PGD, plans to release Domi-
no’s yet-to-be-
titled follow-up
album in January
1996. “Physical
Funk,” the first
single, will be
released in Febru-
ary.

Outburst de-
buted two new
acts in 1995. In
June, the label released “Azz Izz” by
R&B trio MoKenStef. The album
peaked at No. 24 on the Top R&B
Albums chart and to date has sold
109,000 units, according to SoundScan.
The group’s first single, “He’s Mine,”
peaked at No. 2 on the Hot R&B Sin-
gles chart.

“Sex In The Rain,” the act’s second
single, was released to radio Oct. 3 and
had a healthy 322 detections at 40 sta-
tions for the week ending Oct. 18,
according to Broadeast Data Systems.

In August, the label released “Real
Brothas” by rap act B.G. Knoce Out &
Dresta. The set reached No. 15 on the
Top R&B Albums chart and has sold
50,000 copies, according to SoundScan.
“50/50 Luv,” the group’s debut single,
peaked at No. 27 on the Hot Rap Sin-
gles chart.

Outburst president/CEO Anthony
“Anti” Lewis says he founded the label

LEWIS

JESSIE

because he wanted more control over
his artists’ destiny. A less than fruitful
production deal with his group Twice
The Trouble, which was briefly signed
to Giant, led to the creation of Out-
burst. “Things didn’t work out with
that project, and I knew from that
experience that I needed to be more
independent to make things happen for
artists,” he says.

In 1991 Lewis developed a closer rela-
tionship with a passing acquaintance,
Outburst VP “Greedy” Greg Jessie, who
was working as a manager for such
artists as DJ Quik, Tone Loc, AMG, and
Second To None. He also had his own
production company, Split Image.

Because Lewis and Jessie shared
similar creative and business visions,
they agreed to form Outburst a year
later, and the company’s first artist
was Domino. “We were fortunate that
Domino had the kind of music that got
people’s attention early on,” says
Jessie.

Outburst was initially slated to be
distributed independently through
Independent National Distributors
Inc. But prior to inking the deal in
November 1993, Lewis and Jessie
released Domino’s first single, “Getto
Jam”—a record that heated up so
quickly that it ignited a bidding war
for the start-up label. “Getto Jam” was
No. 1 on the Hot Rap Singles chart for
six weeks and peaked at No. 4 on the
Hot R&B Singles chart.

“We started getting calls from all
these major-label heavyweights,” says
Jessie. “They were throwing phat
money at us to do a deal. We went with
[Rush Associated Labels/PGD}
because they gave us the kind of cre-
ative and business control we wanted.”

Outburst plans to release three to
four albums per year. “We want to give
each of our acts as much attention as
we can, which is how we’ve managed
to do so well to this point,” says Lewis.

Acts slated for 1996 projects include
Houston-based hip-hop/R&B act Code
3, whose debut single is scheduled for
release the end of the first quarter, fol-
lowed by an album in the second quar-
ter. Rap artist Jiboh and hip-hop/R&B

Solo Gigsters.

The members of Perspective act Solo perform their current sin-
gle, “Heaven,” during a recent visit to the Box offices in Miami. Pictured, from

left, are vocalists Daniele Stokes, Eunique Mack, and Darnell Chaves and bass
player Robert Anderson.

vocalist Nétra have albums scheduled
for release in the third quarter.

As a result of their desire to remain
self-sufficient, Jessie and Lewis creat-
ed the team’s publishing company, All
In It Music.

They plan to broaden their business
scope by eventually venturing into
other entertainment sectors, including
soundtracks and films. “We want to
get into all aspects of show business,
because it provides you with increased
opportunities to expose your recording
artists,” says Lewis.

Penalty Venture. Penalty Recordings president Neil Levine signs a deal to form a
joint venture between his label and Tommy Boy Music. The label's current singles
are "Death Be The Penalty” by Shabazz The Disciple and “Hip 2 The Game'' by
Lord Finesse. Pictured, from left, are Lord Finesse, Tommy Boy senior VP Dan
Hoffman, Levine, Tommy Boy president Monica Lynch, and Shabazz The Disciple.

ANGELO GOLD: No, that’s not some exotic variety
of cannabis, but a description of EMI's new prince of
soul’s album, “Brown Sugar,” which recently was certi-
fied gold. The announcement has label executives flying
high.

The grass-roots project has been loitering in the top 15
on the Top R&B Albums chart for the 16 weeks since its
June 20 debut and is currently No. 11. The first single,
the title track, hit No. 5 on the Hot R&B Singles chart,
and “Cruisin,” the set’s second single, is at No. 12 in its
third week on the chart.

D’Angelo’s manager, Kedar Massenburg, says that cre-
ating an enduring project hasn’t been easy and points to
the unique duality surrounding the enterprise as one rea-
son for its from-the-ground-up
success.

Says Massenburg, “D’Ange-
lo became legit in the R&B
mainstream with ‘You Will
Know’ [from the ‘Jason’s
Lyric’ soundtrack], which he
wrote and produced. But he
earned credibility on the
streets with ‘Brown Sugar,’ a
metaphoric song that was ini-
tially billed as an anthem to
pot smokers by featuring the
image of a marijuana leaf on
the front of the [promotional] product.

“But the song could also be interpreted as a romantic
ode to the ladies,” he continues, “and once it began catch-
ing on in the mainstream, we backed off from the street
interpretation.”

There was also some calculated ambiguity regarding
the artist’s image. D’Angelo’s vocals and lyrics have an
understated quality to them, but he looks street hard,
which again contributes to the disparity surrounding who
he is.

Says Massenburg, “We wanted to set him apart from
other R&B artists, so we had him dress like an ordinary
kid from down the block, but we added a few intangibles
to create a mystique, so he wasn’t completely accessible.”

Massenburg says the album has at least three more sin-
gles in it, and he is anxious to dispel speculation that
D’Angelo might be just another one-album wonder. From
the beginning, the manager refused to allow the artist to
perform track dates and insisted on promo dates that fea-
tured a three-piece combo—a drummer, bass player, and
D’Angelo on piano.

“The kid is only 21, and we wanted people to see that he
was proficient on the keys and a legitimate writer/pro-
ducer with the potential to develop,” he says.

SPEAKING OF GOLD: Brian McKnight’s latest Mer-
cury set, “I Remember You,” has been quietly selling.
Despite grumbles from observers that the set failed to
“meet their musical expectations, consumers seem to dis-

D’Angelo’s Dualities Earn Him Gold;
What s In Store For Mercury R&B Acts?

by J. R. Reynolds

agree; the project was recently certified gold. The artist’s
current single is “On The Down Low.”

SPEAKI NG OF QUICKSILVER: It will be interesting
to see what newly appointed Mercury president/CEO
Danny Goldberg (see story, page 6) has in mind for the
label’s R&B roster.

Mercury has a slew of artists on the Hot R&B Singles
chart, including Brian McKnight, Will Downing,
Vanessa Williams, J. Quest, Issac 2 Issac, and rap act
Blahzay Blahzay.

Meanwhile, departing head honcho Ed Eckstine will
remain in the PolyGram family in some capacity. Accord-
mg to a Mercury representative, he will complete the

long-awaited Lionel Richie
_ project and will also work on
the next Vanessa Williams
album. No word on when either
of those sets will be released.

S OUL TRAIN 25TH SET:
Don't forget about “The Soul
Train 25th Anniversary Hall Of
Fame Special,” which tapes
Thursday (2) at the Shrine
Auditorium in Los Angeles.
The show is hosted by Arsenio
Hall, and labels are loaning
their big-guns to the special, so expect a star-studded spec-
tacular, as well as a fun-filled stroll down memory lane.
The program will air Nov. 22 on CBS.

IN HONOR OF the 10th anniversary of the national hol-
iday celebrating Dr. Martin Luther King’s birthday,
Elektra Entertainment and Orphan Madhouse Enter-
tainment will issue “Stone Of Hope (Time Just Keeps On
Slipping),” a single with proceeds benefitting the King
Center in Atlanta.

Artists participating in the recording session, sched-
uled to take place Thursday-Sunday (2-5) in Atlanta, are
Brandy, her brother Ray J Norwood, Subway, 702, For
Real, Xscape, Monica, Immature, Jason Weaver, Usher,
Five Young Men, Jon B,, and Mista. Organized Noize
and Blue & L-Rock share writer/producer credits.

The single is scheduled for release Jan. 10, two weeks
before the King holiday.

LISTEN FOR the music of Elektra acts Ini Kamoze,
Grand Puba, Das EFX, Da Youngstas, Brand Nubian,
Boys Choir Of Harlem, Pete Rock, and Atlantic artist
Brandy during the film documentary “Harlem Diary:
Nine Voices Of Resilience.”

The 96-minute piece, produced by the Discovery Chan-
nel and in theaters in Los Angeles and New York, profiles
the lives of nine young people living in Harlem, N.Y.

The Discovery Channel will televise the documentary
Feb. 25 as part of its Black History Month celebration.
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STORE SALES REPORTS COLLECTED, COMPILED,
I ® AND PROVIDED BY Souridsizirlr@)
FOR WEEK ENDING NOVEMBER 4, 1995 ™ I I l
VARIOUS ARTISTS )
¥ . NEWD | 1 | O s it omnc.o8) INNER CITY BLUES: THE MUSIC OF MARVIN GAYE | 48
| x |2 e N E 49 | 43 | 34 9 | TWINZ G FUNKRAL 527883*/ISLAND (10.98/15.98) CONVERSATION 8
28|28 | 28| €| ARTIST TITLE | <3 MICHAEL JACKSON A°
2|52 | 2 | 35| LABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa 50 45 33 18 R0 2 Toal 3 2108) HISTORY: PAST, PRESENT AND FUTURE BOOK 1 i
(23.98 EQ/32.
* * #NO. 1/GREATEST GAINER % % % 51 | 51 | 47 | 22 | JON B. vaB YUM/S50 MUSIC 66436/EPIC (10.98 E/15.98) B BONAFIDE | 24
5 | 9 | 4 | SOUNDTRACK UNDERWORLD 32438/CAPITOL (10.98/16.98) 1 weekatNo. 1 DEAD PRESIDENTS | | 52 | 50 | 42 | 16 | SOUTH CIRCLE Suave 1518~RELATIVITY (9.98/16.98) ANOTHA DAY ANOTHA BALLA | 8
2 3 1 3 MARIAH CAREY COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM 1 53 | 54 | 50 | 14 | BUJU BANTON LOOSE CANNON 524119+/ISLAND (10.98/15.98) TILSHILOH | 27
[ GERALD LEVERT & EDDIE LEVERT, SR. 54 | 44| — 2 MENACE CLAN RAP-A LOT 40710/NOO TRYBE (9.98/13.98) [l DA HOOD | 44
3 6 2 4 EASTWEST 61859/EEG (10.98/15.98) GATLERIANDISON 2 55 5 I % EEP = R 2 3
4 8 5 8 FAITH EVANS BAD BOY 73003/ARISTA (10.98/15.98) FAITH 2 S5 MOBBI0 @ (0UD 66450-/RCA(.56/15.98) ILHINGAMOUS
5 1 — BBl AZ e 52631° (10.08/15.98) DOE OR DIE 1 = 36 65 | 28 | SOUNDTRACK A PRIORITY 53959* (10.98/15.98) FRIDAY 213
6 ) = 2 KRS-ONE JIVE 41570~ (10.98/15.98) KRS-ONE 2 .58 1 ZZ g M.C. HAMMER GIANT 24637/WARNER BROS. (10.98/16.98) INSIDE OUT =
P b 3
1 7 3 14 | XSCAPE @ 50 S0 DEF 67022*/COLUMBIA (10.98 EY/15.98) OFF THE HOOK 3 i (il TNl G RIS (0 CE BT NATIONWIDE'RIP RIDAZ
JANET JACKSON 59 | 48 | 37 9 THE DOVE SHACK G FUNK/RAL 527933*/1SLAND (10.98/15.98) THIS IS THE SHACK | 13
8 4 — 2 " DESIGN OF A DECADE 1986/1996 4 a
A&M 540399+ (11.98/17.98) 60 | 58 | 54 | 41 | BROWNSTONE A M1 57827/EPIC (10.98 EQ/15.98) FROM THE BOTTOM UP 4
9 10 8 14 | BONE THUGS-N-HARMONY A? RUTHLESS 5539/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1 61 63 57 50 | SADE A’ EPIC 66686 (10.98 EQ/16.98) THE BEST OF SADE 7
10 9 6 11 | SOUNDTRACK A DEF JAM/RAL 529021*/ISLAND (10.98/16.98) THE SHOW 1 77 63 4 J. DUBB RELENTLESS 530 (7.98/12.98) GAME RELATED | 42
11 | 15 | 14 | 16 | D'ANGELO @ EMi 32629 (10.98/15.98) BROWN SUGAR | 5 63 | 60 | 5 | 4 | THE TEMPTATIONS MOTOWN 530568 (10.98/16.98) FOR LOVERS ONLY | 43
12 | 11 4 5 KOOL G RAP COLD CHILLINVEPIC STREET 57808*/EPIC (10.98 EQ/15.98) 456 1 64 | 55 | 43 | 20 | C-BO awoL 7197 (9.98/14.98) TALES FROM THE CRYPT 4
13 12| U1 13 | SOUNDTRACK A? MCA SOUNDTRACKS 11228*/MCA (10.98/17.98) DANGEROUS MINDS 2 65 | 67 | 81 4 | JAYO FELONY JMI/RAL 524038%/1SLAND (10.98/16.98) TAKEARIDE | 65
(18)]| 20 | 18 | 6 | SOLO peRsPECTIVE 549017 (9.98/15.98) soo | 1l 66 | 53 | 40 | 3 | BLOODS DANGEROUS/PUMP 673&WARLOCK (10.98/15.98) DAMU RIDAS | 40
* % * HOT SHOT DEBUT® & & 67 | 59 | 52 | 30 REKPRLRGQSE,‘}:%‘(‘I%QW% - RETURN TO THE 36 CHAMBERS | 2
( : )| NEWD 1 | SHAI GASOLINE ALLEY 11176/MCA (10.98/15.98) BLACKFACE | 15 T
= — 68 | 65 | 58 | 70 | BONE THUGS N-HARMONYA CREEPIN ON AH COME UP (EP) | 2
16 16 12 12 RAEKWON GUEST STARRING TONY STARKS (GHOST FACE KILLER) @ ONLY BUILT 4 CUBAN LINX... 2 /A - -
LOUD 66663°/RCA (10.98/16.98) 69 | 66 | 62 | 11 | VARIOUS ARTISTS TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 | 33
17 13 7 4 45999/ WARNER BROS. (10.98/16.98) THE GOLD EXPERIENCE 2 A
e = XPER 0 | 61 | 67 | 92 | WUTANGCLANA = ENTER THE WU-TANG (36 CHAMBERS) | 8
18 | 14 | 51 33 | MYSTIKAL BIG BOY 41581/JIVE (10.98/15.98) MIND OF MYSTIKAL | 14 s et LA s AR
19 | 17 | 13 | 9 | JUNIOR M.A.F..A. UNDEAS/BIG BEAT 92614+/AG (10.98/15.98) CONSPIRACY | 2 71 [ 57 | 39 | 4 | MARTIN LAWRENCE EASTWEST 61749/EEG (10.98/15.98) FUNKIT | 35
20 | 18 | 10 | 5 | DAS EFX eAsTWEST 618297£EG (1098/15.98) oo B 2 80 | 87 | 45 | PHIL PERRY BLUE THUMB 4026/GRP (3.98/15.98) PURE PLEASURE | 50
a1 1 2 " 14 | JODECIA . m i 73| 61 | 49 15 | BUSHWICK BILL RAP-A-LOT 40512+NOO TRYBE (10.98/15.98) PHANTOM OF THE RAPRA 3
HOW, PARTY, THE HOT
UPTOWN 11258*/MCA (10.98/16.98) I THE AFTER PAR 74 | 62 | 60 | 49 | METHOD MAN A DEF JAM/RAL 523839*/ISLAND (10.98/16.98) TICAL 1
22 | 19 | 17 | 11 | BRIAN MCKNIGHT @ MERCURY 528280 (10.98 EQ/15.98) | REMEMBER YOU | 4 15 | 72 | 73 | 32 | E-40 @ sickwip' IT 41558/IVE (10.98/15.98) INA MAJORWAY | 2
6 At
23|73 19 | 49 | TLC A® LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL 2 NEWD ) ALE);AN?ER % NE(%&“ . I ——
2 | 20 | 14 | MONICA @ ROWDY 37006/ARISTA (10.98/15.98) MISS THANG | 9 TABU 530591/MOTOWN (7.98/11.98)
25 | 25 | _ 2 | DEBORAH COX aRista 18781 (10.98/15.98 BB DEBORAH COX | 25 11 | 73 | 69 | 16 | WAYMAN TISDALE MOJAZZ 0552/MOTOWN (10.98/15.98) POWER FORWARD | 48
26 21 15 3 WC & THE MAAD CIRCLE PAYDAY/LONDON 828650*/ISLAND (10.98/15.98) CURB SERVIN' 15 78 8 53 6 E.S.G. PERRION 53973 /PRIORITY (10.98/16.95) [ SAICINGD IS OB &)
NEWP | 1 | S.0.S. BAND TABU 530594/MOTOWN (7.98/11/98) THE BEST OF 5.0.5. BAND | 27 79 | 70 | 71 | 4 | ALEX BUGNON RCA 6665 (9.98/1598) TALES FROM THE BRIGHT SIDE ; 51
8 | 28 | 21 | 16 | LUNIZ @ Noo TRYBE 40523 (9.98/13.98) OPERATION STACKOLA | 1 30t 7Aoo bl SOUL FOR REAL & UPTOWN L1125MCA (9.96/15.98) CANDTRAIN
29 | 22 | 5 | SOUNDTRACK uptown 11342/Mch (10.98/17.98) NEW YORK UNDERCOVER | 12 81 | 81 | 66 | 3 | MC BREED WRAP 8150/CHIBAN (10.98/15.98) THE BEST OF MC BREED | 66
32 | 25 | 14 | AFTER 7 viRain 20547 (10.98/16.98) REFLECTIONS 7 82 | 76 | 68 4 | AFEW GOOD MEN LAFACE 26021/ARISTA (10.98/15.98) TAKEADIP | 53
31 24 .- 2 JT THE BIGGA FIGGA STRAIGHT OUT THA LABB 53981*PRIORITY (10.98/16.98) [ER  OWELLIN' IN THE LABB 24 :i 68 53 4 DIANA ROSS MOTOWN 530586 (10.98/16.98) [AKEIMESHICHER 38
32 | 31 24 1 REGINA BELLE COLUMBIA 66813 (10.98 EQ/16.98) REACHIN' BACK 18 o 8; ;8 :5 gASHENCER MOJAfZ 0551MOTOWN (10.96/15/58) BIOEMOTR |0
33 | 34 | 28 | 32 | 2PAC A 1ERSCOPE 92399+/AG (10.98/16.98) ME AGAINST THE WORLD | 1 % ;9 o EARRY WHITEA S M ey THE ICONISLOVE 3 1
34 | 36 | 36 | 19 | WILLIAM BECTON & FRIENDS INTERSOUND 8145 (5.98/14 98) BROKEN | 25 oo o ge KNL?:EC DDA L2 T i D QU Y RRALEROTAS o
98/15. LUME
/37| 13 | TRU NO LIMIT 53983*/PRIORITY (10.98/15.98) TRUE | 25 %o | & BN :’:33 e rTERSCOPE esodatluasioey vo s 361
36 | 39 | 27 | 58 | THE NOTORIOUS B.I.G. A? BAD BOY 73000*/ARISTA (9.98/15.98) READY TODIE | 3 — BUTCLATEANTICIE274 WA ORI c ! NDAILEIMES BIoRES
89 | 8 | 89 | 13 | THE JAZZMASTERS ivC 2049 (3.98/15.98) THE JAZZMASTERS Il | 35
* % % PACESETTER & * * 90 | 83 61 22 | NAUGHTY BY NATURE @ TOMMY BOY 1111° (11.98/15.98) POVERTY'S PARADISE 1
75 | — | 2 | KAUSION LENCH MoB 2002 (10.98/16.98) SOUTH CENTRAL LOS SKANLESS. { 37
Tt — NEWP | | | R.B.L POSSE'S HITMAN RIGHT WAY 9500 (9.98/15.98) SOLO CREEP | 9l
SOUL STEP SUN/INTERSCOPE 92638/AG (10.98/16.98) PURE SOUL
R VARIOUS ARTISTS |
39| 3 26 19 { MACK 10 @ PRIORITY 53938 (9.98/14.98) MACK 10 2 RESENTRY L RHINO 71860/AG (7.98/11.98) SMOOTIEROYERMSENCOALICOIIECTIoNIVDL 2 | 25
40 | 38 | 30 | 56 | BRANDY A’ ATLANTIC 82610/AG (9.98/15.98) BRANDY | 6 93 | 93 | 30 | 98 | R.KELLYA"JVE41527 (10.981598) 12 PLAY | 1
41 | 4t | 32 | 47 | MARY J. BLIGE A? UPTOWN 11156%/MCA {10.98/15.98) MY LIFE 1 94 | 74 | 64 | 14 | GURU CHRYSALS 34290/EM! (10.98/15.98) JAZZMATAZZ VOL. It NEW REALITY | 16
42 | 42 | 38 | 12 | AL GREEN 1HE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS | 34 REENTRY | 34 | VARIOUS ARTISTS SMOOTH GROOVES: A SENSUAL COLLECTION, voL 1 | 33
43 | 40 | 31 | 15 | SHAGGY @ viRGIN 40156 (10.98/15.98) BOOMBASTIC | 11 96 | 95 | 100 | 19 | INCOGNITO TALKIN LOUDVERVE FORECAST 528000VERVE (9.98/1598) 100 DEGREES AND RISING | 29
4 | 27 | — | 2 | SOULS OF MISCHIEF JIvE 41551 (10.98/15.98) NO MAN'S LAND | 27 97 | 86 | 84 | 153 | KENNY G A® ARISTA 18646 (10.98/15.98) BREATHLESS | 2
45 | 30 22 4 RBX PREMEDITATED 45866/WARNER BROS. (9.98/15.98) THE RBX FILES 12 98 | &3 75 18 | MOKENSTEF QUTBURST/RAL 527364*/ISLAND (10.98/15.98) AzZ1ZZ | 24
KIRK FRANKLIN AND THE FAMILY @
46 | 47 | 41 | 45 | R FRANKLINAND THE KIRK FRANKLIN AND THE FAMILY | 6 RE-ENTRY | 9 | 'BLACK MENACE BiG BOY 0017 (10.98/15.98) DRAMATIME | 48
49 | 45 | 60 | BOYZ Il MEN A® MOTOWN 0323 (10.98/16.95) R 100 | 96 [ 96 | 29 | MONTELL JORDAN A PMP/RAL 527179*/ISLAND (10.98/16.98) THIS ISHOW WE DO IT | 4

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multipiatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesate prices. Greatest Gainer shows chart's largest unit

increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. ©1995, Billboard/BP{ Communications, and SoundScan, Inc.

Go, MC Shan Racer, Go!; Luongo Rolls ‘Big Phat’ Benefit

IT’S ALL GOOD: At press time, leg-
endary old-school rapper MC Shan
was scheduled to participate in the
third annual New York City Grand
Prix for Multiple Sclerosis on Sunday
(29). The starting line for the road
race was in New York’s Battery Park
City, with the course stretching
through 1% miles of Manhattan’s
financial district. As tribute to his role
as producer and writer for Canadian
reggae star Snow, the name of the car
Shan drove was “Informer One” . . .
John Luongo has assembled a com-

pilation called “The Big Phat Ones:
Hip-Hop Vol. 1,” which features tracks
from the most-popular rap videos to
air on the Box. The set includes hits
by Salt-N-Pepa (“Shoop”), Coolio
(“Fantastic Voyage”), Method Man
(“Bring The Pain”), and Craig Mack
(“Flava In Ya Ear”). Proceeds from
the album’s sales will benefit the T.J.
Martell Foundation, which aids chil-
dren afflicted with cancer.

The third annual Rap Roast is set
to take place Nov. 16 at the Puck
Building in New York. In 1993, Red

RAP ,

Colnmn ..

by Havelock Nelson

Alert was honored. Last year, Ed
Lover & Doctor Dre were recog-
nized. This year, props will be paid to
Funkmaster Flex. Among the people

roasting him will be Flex’s manager
and party promoter Jessica Rosen-
blum, Bad Boy CEO Sean “Puffy”
Combs, Tommy Boy president Moni-
ca Lynch, WQHT New York PD
Steve Smith, rapper Biz Markie,
DJ/Tommy Boy artist Big Kap, and
Red Alert. Organizers of the event are
Sean Pecas, Rene McClean, Grace
Harry, and the Persaud brothers
(Mark, Michael, and Irwin). Pro-
ceeds from the event will benefit the
Children’s Hope Foundation, which
helps children with AIDS.

J.T. Thompson and Juanita
Williams of Los Angeles-based Dove
Entertainment have formed an orga-
nization called the Hip-Hop Hall of
Fame Foundation. In May, the foun-
dation will produce “The Hip-Hop
Hall Of Fame Awards Show,” which
will be taped at New York’s Apollo
Theater for subsequent syndication.
The producers are also planning to
assemble a soundtrack album featur-
ing performers from the show.

On Oct. 23, producer and Illtown

(Continued on page 25)
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] ]
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
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are efectronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- BMI/Andrea Martin, BMI) WBM of units sold to SoundScan, inc. This data is used in the Hot R&B Singles chart.
g
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 10 ALREADY MISSING YOU (Divided, BMI/Zomba SoundScan®
BMI/Ramal, BMl/Warner-Tamerlane, BMI) WBM i
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2|5 |8|TITLE 2|5 || TITLE Biackwood, BMIAWHo Knows, BMIMCA, BMILo-Mo, BMI) | | 2 | & | & | TITLE 2|5 (8| TmE
= | 5| 2 | ARTIST (LABEL/DISTRIBUTING LABEL} £ | 3| 3 | ARTIST (LABEL/DISTRIBUTING LABEL) 51 BE ENCOURAGED (Red Rewrmar, SESAC) = | 5 | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) £ | 3| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
; 1 GOT 50N IT 41 BOMDIGI (Stone City, ASCAP/National League, ASCAP) WBM ] AINT NUTHIN' BUT A SHE THING
% NO.1 x 12|19 | L S0T Rod v 28 BOOMBASTIC/IN THE SUMMERTIME (LvingSting * % NO.1 % » 38 30 | 3 | SALT-N-PEPA (LONDONASLAND)
WHO CAN | RUN TO ASCAP/Malaco, BMI/Broadiey. ASCAP/PolyGram, ASCAP) HL FANTASY
(1)) 2 | 13 | S GoSoDEFROUMBA 2visaniot| (39| 38| 12| HOWHIGH o @ o AVRALISLAND) 5 BROKENHEARTED (Human Rhythm, BMI/Chrysalis, 11 1| 8 | aRIRH CAREY (COLUMBIA) 6 whs ot No. 1 [ e
ASCAP/Young Legend, ASCAP)
FANTASY BE ENCOURAGED i : WHO CAN | RUN TO 1 MISS YOU (COME BACK HOME)
2 1 9 MARIAH CAREY (COLUMB!A) 40|18 WILLIAM BECTON & FRIENDS (INTERSOUND} 24 BROWN SUG,AR (Ah-choo, ASCAP/12:00 AM, ASCAP/ @ 3 4 XSCAPE (SO SO DEF/COLUMBIA) 4|2 MONIFAH (UPTOWN/MCA)
PolyGram Int'l, ASCAP/Jazz Merchant, ASCAP) HL
(Dl 4 | 15| TELL ME 41|36 | 7 | TEMPTATIONS 73 CAN I TOUCH YOU...THERE? (Warner Chappeli, 3 | 2 | 12| GANGSTA'S PARADISE | | HoOKED oN You
GROOVE THEORY (EPIC) 2 PAC (INTERSCOPE) ASCAP/Mr. Bolton's, BMI/Zomba, BMI/Warner- COOLIO FEATURING L.V. (MCA SOUNDTRACKS) SILK (ELEKTRA/EEG)
4 | 3 | 13 | BROKENHEARTED 42131 | 15 | SUGAR HILL Tameriane, BMI/Out Of Pocket, ASCAP) WBM 4| a|13] TELLME 42|35 | 14| SUMMERTIME IN THE LBC
BRANDY (ATLANTIC) AZ (EMI) 18 CELL THERAPY (Organized Noize, BMI/Stiff Shirt, GROOVE THEORY (EPIC) THE DOVE SHACK (G FUNK/RAL/ISLAND)
(5 6 | 3 | YOU REMIND ME OF SOMETHING 45| g | LOVE DON'T LIVE HERE ANYMORE BMI/Goodie Mob, BMI) . (5 7 | 10| SENTIMENTAL 43|24 | 10| PRETTY GIRL
R. KELLY (JIVE) FAITH EVANS (BAD BOY/ARISTA} 20 COME WITH ME (Music Corp. Of America, BMI/Cameo DEBORAH COX (ARISTA) JON B. (YAB YUM/550 MUSIC)
Appearance By Ramses, ASCAP/Vandy, ASCAP/MCA, ' y
EXHALE (SHOOP SHOOP) YOU PUT A MOVE ON MY HEART . LIKE THIS AND LIKE THAT Y'ALL AIN'T READY YET
® 1 | WHITNEY HOUSTON (ARISTA) 56 1 4 | o JONES INTRODUCING TAMIA (QWESTME) 2 é??(l:JAE{ﬁ.S(L)BOt;TBMI/Y;)S')g:;} ASCAP) HL 8| 513 | WoNich (ROWDY/ARISTA) 491 7 | WsTikaL (Bl BOVANVE)
ISIN’ {Bertram
SENTIMENTAL ANYTHING i CELL THERAPY HE'S MINE
1| 7| 18 B e oRAN cox (RRisTA 49 4 | ONYINRE, 76 CURIOSITY (FROM DANGERQUS MINDS) (EM Apri, 9 | B o Ol 45| 39 [ 22 | HS N Er (OUTRURST/RALISLAND)
UNaA ASCAP/Dalvin DeGrate, ASCAP/Mass Confusion, ROREN —
g [ -8 |l AubAwAY 46 | 46 | 18 | LT OF THA MONTH ASCAP/MCA, ASCAP) 8| 6|9 |BROKENHEARTE 46| 41| 12 | TONIGHT'S THE NIGHT
JANET JACKSON (A&M) BONE THUGS-N-HARMONY (RUTHLESS) 49 DANGER (Copyright Control} BRANDY (ATLANTIC) BLACKSTREET (INTERSCOPE)
9|5 |10| LHATEU 47|50 | 17 | LOVE AMBITION (CALL ON ME) 74 EAST SIDE RENDEZVOUS (A.L.T., BMI/0.G Enius, 9 | 12| 1| HEAVEN 47| 45| 21 | WE MUST BE IN LOVE
4 (NPG/WARNER BROS.) JASON WEAVER (MOTOWN) BM1/Overexposed, BMI/French Lick, BMI/Too Brown, SOLO (PERSPECTIVE) PURE SOUL (STEP SUNINTERSCOPE)
ALREADY MISSING YOU WHERE IS THE LOVE Too Down, BMI) RUNAWAY ON THE DOWN LOW
118 GERALD & EDDIE LEVERT, SR. (EASTWEST/EEG) 6313 JESSE & TRINA (CAPITOL) 68 FADES EM ALL (EMI April, ASCAP/Big Poppa. 10/10]8 JANET JACKSON (A&M) 48|47 |14 BRIAN MCKNIGHT (MERCURY)
ASCAP/Justin, ASCAP/Bee Mo Easy, ASCAP)
EAVEN 1| WANT YOU BACK . LIQUID SWORDS YOU USED TO LOVE ME
1110 | 14 | $50'5 (PERsPECTIVE) — | 1 | PURE SOUL (STEP SUN/INTERSCOPE) 1 FANTASY (Rye, BM!/Sony, BMI/Metered, ASCAP/ W11 3 | GeRils/aza (GEFFEN) 4342 13 | Fair Evans (BAD BOVARISTA)
PolyGram Int'l, ASCAP/Stone Jam, ASCAP/Ness, Nitty &
CRUISIN' LOVE T.K.O. 1 GOT 5 ONIT A NATURAL WOMAN
1319 | 5ANGELO (e 50139 | 11| ReGiNABELLE (coLuMBIA) Caponie, ASCAP/WB, ASCAP) HL/WBM 1218 | 22| | iz oo TRYeE) 50| 34| 3 | NARY J. BLIGE (UPTOWN/MCA)
DIGGIN' ON YOU t NEED YOU TONIGHT - e FEEL THE FUNK JEEPS, LEX COUPS, BIMAZ & BENZ
215 51(52( 5 ASCAP/Air Control, ASCAP) HL 1717 51138112 h b
TLC (LAFACE/ARISTA) JUNIOR MAF LA (UNDEAS/BIG BEAT/ATLANTIC) 15 FEEL THE FUNK (FROM DANGEROUS MINDS) IMMATURE (MCA SOUNDTRACKS/MCA) LOST BOYZ (UPTOWN/MCA)
14| 9 | 18| YOU ARE NOT ALONE 52|53 | 18 | LOVE DON'T LOVE NOBODY (Zomba, BMi/Hookman, BMI) WBM 14 | 15| 18 | SUGAR HILL 52|50 | 3 | EAST SIDE RENDEZVOUS
MICHAEL JACKSON (EPIC) PHIL PERRY (BLUE THUMB/GRP) 55 FUNNY HOW TIME FLIES (Frabensha, ASCAP/Stone AZ (EMI) FROST (RUTHLESS/RELATIVITY)
15| 12 | 21 | 'TIL YOU DO ME RIGHT (53)| 54 | 6 | AIN'T NUTHIN' BUT A SHE THING Jam, ASCAP) 15| 14| 10 | YOU ARE NOT ALONE 53| 43| 9 | MC'S ACT LIKE THEY DON'T KNOW
AFTER 7 (VIRGIN) SALT-N-PEPA (LONDON/ISLAND) 9 GANGSTA'S PARADISE (FROM DANGERQUS MINDS) MICHAEL JACKSON (EPIC) KRS-ONE (JIVE)
HOOKED ON YOU WEST UP! (T-Boy, ASCAP/0/B/0 ltsef, ASCAP/Boo Daddy, ASCAP/Larmy ICE CREAM KISS FROM A ROSE
27| 3 | Sk (FLEKTRAEED) 60 | 6 | WC & THE MAAD CIRCLE (PAYDAY/LONDON) Sanders, BMI/Songs Of PolyGram, BMi/Madcaste, 16| 16| 4 | Giigeratkwon (LOUD/RCA) 54148 | 8 | Cral(ZTT/SIREWARNER BROS.)
BMUJobete, ASCAP/Black Bull, ASCAP) HL/WBM
YOU USED TO LOVE ME CELL THERAPY : RS = WHERE EVER YOU ARE TEMPTATIONS
17| 14122 | £4iTH evans (BAD BOVARISTA) (B9( 70| 2 GOODIE MOB (LAFACE/ARISTA) n 2!3%&\?)\/’2%5 (Zomba‘,\g\ggér/v\cg:\: Apache, L61) || [sWHEREIEY 2y 55 (51| 6 | JEMPTATIONS
ric Sermon, -
LIKE THIS AND LIKE THAT FUNNY HOW TIME FLIES Y ALREADY MISSING YOU CAN | TOUCH YOU...THERE?
07 MONICA (ROWDY/ARISTA) @ 2z INTRO (ATLANTIC) 2 :ngbglaogzoiuém)iss (Da"eY ERSCARRaT 8|6 GERALD & EDDIE LEVERT, SR. (EASTWEST/EEG) 8|8 MICHAEL BOLTON (COLUMBIA}
SOON AS | GET HOME ALL | CAN DO 8 HEAVEN (EMI April, ASCAP/Fiyte Tyme, ASCAP | HATE U - LIVIN' PROOF
%5 FAITH EVANS (BAD BOY/ARISTA) 5714716 TINA MOORE (STREET LIFE/SCOTTI BROS.) Perspectifze AS(‘:’RP) GAR yte Tyme NEW 1901317 & (NPG/WARNER BROS.) 1 GROUP HOME (PAYDAY/LONDON/ISLAND}
201 18| 11 | GANGSTA'S PARADISE | 1 | LovEU 4 LIFE 31 HE'S MINE (Mo Ken, ASCAP/ANl init, ASCAP/Hami Wave, 20|18 | 9 | COME WITH ME | | | GHETTO PARADE
COOLIO FEAT. LV. (MCA SOUNDTRACKS/MCA) JODECI (UPTOWN/MCA) ASCAP/Controversy, ASCAP/WB, ASCAP/Songs 0t Lastrada, SHAI (GASOLINE ALLEY/MCA) BOSSMAN AND THE BLAKJAK (4 LIFE)
21| 15| 18 | ON THE DOWN Low 59058114V , BMI/Songs Of PolyGram, BMI/Rupber Band, BMI) WBM/HL 21| 4 | RUNNIN' 59|57 | 7 | REAL HIP HOP
BRIAN MCKNIGHT (MERCURY) BOYZ It MEN (MOTOWN) 14 HOOKED ON YOU (EMI Casadida, BMI/Rendor, THE PHARCYDE {DELICIOUS VINYL/CAPITOL) DAS EFX (EASTWEST/EEG)
BMi/Young Legend, ASCAP)
WE MUST BE IN LOVE RESPECT HOW HIGH OVE T.K.0.
22| 19| 22 | piRe SOUL (STEP SUNINTERSCOPE) 1| THA DOGG POUND (DEATH ROWINTERSCOPE) 30 HOW HIGH (FROM THE SHOW!) (Funky Noble, 22119 | 1| Repmanenon man outeursTRausLanD) | | 90 [ 52 | 8 | REGiNa BELLE (COLUMBIA)
ASCAP/Zomba, ASCAP/Erick Sermon, ASCAP/Careers-
23| 17| 22 | ONE MORE CHANCE/STAY WITH ME | | g1 | 48 | 16 | PLAYER'S ANTHEM BNIG, BMI/W- Tang. BMI) HUWBM (@) 27| 3 | BOMDIGI 61153 7 | WEST UP
THE NOTORIOUS B.1.G: (BAD BOY/ARISTA) JUNIOR MAF.1LA. (UNDEAS/BIG BEAT/ATLANTIC) y g ERICK SERMON (DEF JAM/RAL/ISLAND) WC & THE MAAD CIRCLE (PAYDAY/LONDON)
——— B AnGER 95 | CAN'T STAND THE PAIN (Human Rhythm, BM)) e e
BROWN X L ] 'N YOU
24|16 | 23 [ SANGELD €M | 1| BLANZAY BLAHZAY (FADERMERCURY) 3 IT(;ﬁgCl;EMAl)MH(LCareers BMG. BMI/Ramecca, BMI/Wu 33| 3| panceLo emn 62|55 | 22 | Joneei wetownmcn
()| 29 | 10| PRETTY GIRL 63|55 9 | ARE YOU READY? 71 IF YOU WANT IT (EMI Aprl, ASCAP/Soul On Soul, (@) | 1 | LAST DAYz 63 | 61 | 14 | WHATZ UP, WHATZ UP
JON B. (YAB YUM/550 MUSIC) PEBBLES (MCA) ASCAP/WB, ASCAP/Evelle, ASCAP/Jumping Bean, BMU/ely's ONYX (JMJ/RAL/ISLAND) PLAYA PONCHO FEAT. LA. SNO (S0 S0 DEF)
33| 3 | ONE SWEET DAY 64 | 65| 7 | WHAT ABOUT OUR LOVE? Jams, ASCAP/Gansta Lean. BMI/O/B/0 ftself, BMI) WBM 26122 | 10| VIBIN' 64| 56 | 22 | WATERFALLS
MARIAH CAREY & BOYZ 1t MEN (COLUMBIA) MAYSA (BLUE THUMB/GRP)} 21 1 GOT 5 ON IT (Stackola, BMi/True Science, BOYZ I MEN {(MOTOWN) TLC (LAFACE/ARISTA)
v ASCAP/Triple Gold, BMI/Say King IV, BMI/Songs 0f All
FEEL THE FUNK TONIGHT'S THE NIGHT . THROW YOUR SET IN THE AIR GIRLSTOWN
27723 | 14| |uMATURE (MCA SOUNDTRACKSMCA) 85 | 64 | 23 | giacksTREET UNTERSCOPE) Nations, BMI/Warner-Tameriane, BMI/EMI Blackwood, 32 | 4 | CYPRESS HILL (RUFFHOUSE/COLUMBIA) 85 | 60 | 10| SijpeR caT (coLuMBIA)
BMI/Two Tuff-Enuff, BMI) WBM
BEFORE YOU WALK OUT OF MY LIFE TELL ME WHAT YOU LIKE -t PLAYER'S ANTHEM SITTIN' ON CHROME
37| 10 | jionicA (ROWDY/ARISTA) ~| 1| cv (upTownmvca) 11 1 HATE U (Controversy, ASCAP/WB, ASCAP) WBM 28| 20 | 16 | JynioRmAF 1A (UNDEASEIG BEATATLANTIO) | | B8 | 59| 9 | PlasTa ACE ING. (DELICIGUS VINYLICAPITOL)
WHERE EVER YOU ARE MIND BLOWING 5 TR g LN ER B SATRoL (20 BROWN SUGAR CURIOSITY
32| 5 68| 10 Rob, ASCAP/Shekia, BMI) 40| 23| B! 676312
TERRY ELLIS (EASTWEST/EEG) DAVID JOSIAS (LAVA/ATLANTIC) 32 | MISS YOU (COME BACK HOME) (FROM NEW YORK D'ANGELO (EMI) AARON HALL (MCA)
SOMEONE TO LOVE Y'ALL AIN'T READY YET UNDERCOVER) (EMI April, ASCAP/E-Z Duz-It, ANYTHING SOMETHIN' 4 DA HONEYZ
302230 JON B. FEAT. BABYFACE (YAB YUM/550 MUSIC) 42 MYSTIKAL (BIG BOY/JIVE) ASCAP/WB, AS%;P/EVe‘ﬁeI. ASCAP) HL/WBM 36| 4 3T (MJJ/550 MUSIC) 686813 MONTELL JORDAN (PMP/RAL/ISLAND]
31124 | 28 HE'S MINE 69 (5111 TONITE 63 IT'SIN GOD’'S HANDS NOW (Sony Tree. BMI/We Care, 3125/ 10 1ST OF THA MONTH 69 16212 TONITE
MOKENSTEF (OUTBURST/RAL/ISLAND) A FEW GOOD MEN (LAFACE/ARISTA) ASCAP/Sony. ASCAP/Built On Rock. ASCAP/Copyright BONE THUGS-N-HARMONY (RUTHLESS) A FEW GOOD MEN (LAFACE/ARISTA)
COME WITH ME DAMN THING CALLED LOVE Management, ASCAP) "TIL YOU DO ME RIGHT ARE YOU READY?
320307 SHAI (GASOLINE ALLEY/MCA} 2 AFTER 7 (VIRGI