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WHERE THERE
IS MIDEM
THERE’S ENERGY.
Where there’s energy
there’s youth.
WHERE THERFE’S
YOUTH, WFE’RE WITH
YOU ALL THE WAY.
Let’s shape that

future together.

3 midem
’

* The Premier International Music Market

Palais des Festivals, Cannes, France

21-25 January 1996

HEADQUARTERS
REED MIDEM ORGANISATION: 179 AVENUE VICTOR HUGO,
75116 PARIS, FRANCE.
TEL. 33 (1) 44 34 44 44, FAX. 33 (1) 44 34 44 00,
UsA
REED MIDEM ORGANISATION INC.
TEL. | (212) 689 4220. FAX. | (212) 689 4348.
UK
REED MIDEM ORGANISATION LTD.
TEL. 0171 528 0086. FAX. 0171 895 0949.
GERMANY
REED MIDEM ORGANISATION REPRESENTATIVE.
TEL. 49 (0) 7631 12023. FAX. 49 (0) 7631 14490,
ASIA PACIFIC
REED EXHIBITION COMPANIES
TEL. (852) 2824 1069 or 2824 6732. FAX. (852) 2507 5186.
JAPAN
REED MIDEM ORGANISATION REPRESENTATIVE
TEL. 81 (3) 3542 3114, FAX. 81 (3) 3542 31 15.

& A MEMBER OF REED EXHIBITION COMPANIES
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MIDEM. THE PREMIER
GLOBAL MARKET FOR
> THE BUSINESS OF MAKING MUSIC.
Bringing together
prime business opportunities,
performance, evolution and
discovery with major

players and extraordinary

personalities.

L}

Diana Ross
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THE ORIGINAL, AUTHENTIC, UNDILUTED
WORLD OF MUSIC

Our big thanks for
thirty great years together!
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Gorka, Smither
Do It On The Road

W BY CHRIS MORRIS

LOS ANGELES—While their styles
run on different ends of the musical
spectrum, singer/songwriters Chris

GORKA

SMITHER

Smither and John Gorka share the
belief that touring, not triple-A radio,

is the route to personal success.
“Triple-A is kind of closing up,”
(Continued on page 96)

Folk Radio Patchy,
But Fans Are Loyal

B BY ERIC BOEHLERT

NEW YORK—Folk music, like its
musical cousins blues, world music,
bluegrass, and jazz, has always called
the noncommercial end of the radio

=\ | WADN

Ry o g FOLK
DEN 1120 AM RADIO

e
WAL

dial home. While that presents certain
hurdles and frustrations for record la-
bels—such as simply keeping track of
when and where the specialty pro-
grams air—a core base of folk-friendly

(Continued on page 22)

Sorrels
Is Folk's
‘Highway
Woman’

SEE PAGE 13

IN THIS ISSUE

Canada’s Artists Fight
For Folk Recognition

SEE PAGE 13

3 Female Artists Redefine Genre

B BY DEBORAH EVANS PRICE

NASHVILLE—Folk music is a genre
that seems defined almost as much by
its audience as by its performers. That
audience today is broader and more
eclectic than ever. Therefore it's not

DAR WILLIAMS

surprising that three of the contempo-
rary scene’s premier female artists,
Patty Larkin, Dar Williams, and Jane
Kelly Williams, reflect the diversity of
the genre’s creative community and
the fan base that supports it.

“There’s something that I call the
myth of the folk audience,” Dar
Williams says, “which is all of the
artists that I know, [including| Patty,
John Gorka, and Ani DiFranco, who
have different audiences. We have a lot
of shared audience, but we also have

LARKIN

little demographic spinoffs frrom that.
Everybody has to find that other
crowd besides the people who are real-
ly going to come out and be supportive
of whoever is generating new music
and calling themselves folk artists.”

Larkin has done just that. A Cape
Cod, Mass., resident who developed
her distinctive style performing in
bands that ranged in style from Celtic
musie to rock and jazz, Larkin person-
ifies traditional folk’s lyrical integrity
while pushing the envelope musically

JANE KELLY WILLIAMS

and exploring new ground.

Her sixth album, “Stranger’s
World,” was released on High Street in
July, and Larkin just wrapped up the
recent leg of her tour (which featured a

(Continued on page 22)

M BY DON JEFFREY

NEW YORK—Labelg with folk
artists are scrambling for ways to
merchandise music
that receives little
commerecial radio air-
play and often meets
with resistance from
retail buyers. Sales
and giveaways at con-
certs, promotional
samplers at retail, and
mail-order operations
are some of the meth-
ods used to get the product to con-
sumers.

Record executives say that most
folk music is sold at artists’ gigs. Be-

With Radio Airplay Limited,
Creative Folk Selling A Must

cause it is grass-roots music with strong ‘

regional ties, concert halls and coffee- |
houses seem to be natural places to sell

CDs and tapes. ‘
Labels view folk con-

certs as opportunities to ’

promote, as well as to |

sell. Lee Goldstein, na- |
tional marketing direc-
tor of Shanachie Enter-
tainment, says that the
label hands out three-
song sampler cassettes
of an up-and-coming
artist, such as Cliff Eber-
hardt, at shows by a similar act, such as
Shawn Colvin. The giveaways include a
coupon good for $1-$2 at a local retailer.
(Continued on puge 44)

Booking Agency
Has Folk Appeal

B BY SCOTT ALARIK

After you talk to these guys awhile,
it makes perfect sense that they do
business out of a house on North
Main Street, in a heartland town like
Ann Arbor, Mich. No fast-lane, glass-
tower talent
agency is Flem-
ing-Tamulevich
& Associates.
But don’t mis-
take its folksy
ways for naiveté. This is a first-rate
booking and management company.

To some in the industry, it may
seem like a sweet, eccentric cottage
agency. But in the complex mod-

(Continued on page 23) l

FLEMING
TAMULEVICH
’M4

E ) n
DiFranco And Ferron
Offer Acoustic Intensity

SEE PAGE 13
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TROUBADOURS FURTHER FOLK MUSIC

Black Folk Is
Vocal Minority '

B BY JIM BESSMAN

NEW YORK—The immense influ-
ence of black artists on folk music

WHITE JR

HARPER

can be traced to the prepop music
genres that were integral to
African-American life. But while

(Continued on page 97)

Rhino Brit Folk Set
Documents History

H BY PAUL SEXTON

Rhino Records will soon unveil a ret-
rospective so steeped in musical tradi-
tion that it mentions King Henry VIII
in its liner notes.

THOMPSON

Displaying its customary meticulous
research, Rhino will release “Trouba-
dours Of British Folk” in three volumes

(Continued on page 73)
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Top 20 Metal
Hard Report, FMQB, Hits
Album Network, and (MJ

“B)2/r in as sharp as a gleaming butcher's
knife and twice as deadly... cathartic and
cutting edge.” -I'ULSE

“&/2/r achieves the full-blown metal sound

Sablath has heen striving for
on its last five albums.’ -R,I;;QFL.
P
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Trade Scrambles To Protect Copyrights
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* MELLON COLLIE AND THE INFINITE SADNESS 92 ’ I - C ld J d y P ’78 S
A i Court’s Inaction Could Jeopardize Pre- ongs
BLUES 41|| W BY BILL HOLLAND talking [with music industry officials] about empt small restaurants from having to pay
R O Ef QR DL ER T LA T OV IPTDUGKTREPRISE getting some kind of legislative fix in the  for “incidental” music, a position music pub-
WASHINGTON, D.C.—After being re-  copyright term extension bill now pending. lishers and collection groups oppose (see
. L ng';gf%;gmg;&’\:ﬂgmﬁ”ﬁwm 42| puffed by the Supreme Court, music indus- “It’s a difficult legislative solution, be- story, this page).
try leaders and copyright experts are  cause what you're trying to fix is a law that’s NMPA/Harry Fox Agency president/
T COUNTRY 34' scrambling to help forge legislative lan-  no longer in existence,” says Peters, refer- CEO Ed Murphy calls the new copyright
[@) * THE GREATEST HITS COLLECTION * ALAN JACKSON * ARISTA | guage to get lawmakers to close alegal loop-  ring to the 1909 Copyright Act. crisis “absolutely incredible” and notes the
P 1 hole that they say puts into jeopardy the va- Judiciary Committee members are cur- irony of facing yet another fight for protec-
GOSPEL 43| lidity of the copyrights of most songs  rently working on a bill on a different is- tion.
* BROKEN * WILLIAM BECTON & FRIENDS * WES | written before 1978. sue—increasing U.S. copyright protection “Here we are arguing about the bar-and-
A Virtually all of the affected songs—from  from life plus 50 years to life plus 70 years, grill problem, and there’s this, obviating the
L HEATSEEKERS 24| the works of the great Broadway and Tin  the world intellectual property standard. basis of copyright itself. It’s bizarre. It
B i NOBOMYECELATAKENRIAT ZARSTA Pan Alley songwriters (o the pre-1978 cata- Also pending on the Hill are bills to ex- (Continued on page 87)
u logs of the Beatles, James Brown, Hol-
M *E?;;LEL;?QEI:ELLQII.NMS&N 40 land/Dozier/Hollan(l..and tens of Fhousan'ds
S of others—could fall into the public domain, -
I [ — Writers Reach Fee Accord
* MIRACLES: THE CHRISTMAS ALBUM * KENNY G * ARISTA The feverish activity by industry leaders
and government officials follows the Oct. 22 -
R&B 27| decision by the U.S. Supreme Court not to w th E
* DEAD PRESIDENTS ¢« SOUNDTRACK * UNDERWORLD review a landmark copyright int'ringement I a e rv ra e rou p
suit, La Cienega Music vs. ZZ Top (Bill-
e gﬁf_ﬁsﬁfw . 41| board, Aug. 12). WASHINGTON, D.C.—ASCAP, BMI, plays only a small part, would pay nominal
In 1992, U.S. District Court in California and SESAC reached an accord Oct. 27 here  fees. Sports bars that feature TV program-
WORLD MUSIC dismissed the suit by La Cienega Music, the with the National Licensed Beverage Assn.  ming with the sound turned off would pay
41 g - of e g oy 2 . . P .
* BEST OF + GIPSY KINGS * NONESUCH publisher of John Lee Hooker’s classic tune that clarifies which restaurateurs and bar  no fees.
“Boogie Chillen,” which alleged that ZZ owners should be exempt from paying mu- The accord does not address establish-
* THE HOT 100 * 0 Tpp had ini‘ripged the Hooker copyright sic license fees. However,_ a second power- ments that dispense alcoholic beverages
# FANTASY * MARIAH CAREY * COLUMBIA with its 1973 hit “La Grange.” ful trade group, the National Restaurant  but not food.
The District Court ruled that Hooker’s Assn,, is not party to the deal. A possible spoiler in this latest chapter of
ADULT CONTEMPORARY g2| song was in the public domain because it The accord is being taken to federal law-  the licensing saga might be the National
* KISS FROM A ROSE « SEAL « Z1T/sike had been released on record before it was makers with hopes that it will be introduced ~ Restaurant Assn. The NRA has spearhead-
registered for copyright and because a as a replacement for pending House and  ed the no-fee legislation both on the federal
SR ORCI%U_'?E'SRYGE STRAIT » Mea 36§ formal copyright notice had not been af- Senate legislation exempting all eateries  and state le\_zel, and several sources say that
fixed to each record distributed. The orig- and taverns from paying fees for “inciden-  the NRA might reject the compromise.
DANCE / CLUB PLAY inal version of “Boogie Chillen” was re- tal” radio and TV background music. Elaine Graham, the NRA’s legisla_tive
& STAY TOGETHER » BARBARA TUCKER * STRICTLY RHYTHM 32| leased on record in 1948—under the If Congress approves the accord, it will  liaison, said through an aide at press time,
authority of the original 1909 Copyright amend the Copyright Act and set “clear, “We cannot comment on it right now, be-
DANCE | MAXI-SINGLES SALES 32 Act_——but was not registered for copyright verit_'lable standards” on which types of es-  causewe don’t know thg speci_ﬁc language.”
% FANTASY * MARIAH CAREY * COLUMEIA until 1967. tablishments should be exempt from li- Whether Congress will decide to take on
i Earlier this year, the 9th U.S. Circuit cense fees, according to a joint announce- the accord as a replacement for the current
LATIN 39| Court of Appeals agreed with the District ment by its proponents. Currently, the bills, or introduce it separately, is still unan-
2aSINESDHANEIUSIMIGUERE eI ‘ Court decision. This is the ruling the eateries and bars are subject to what they  swered, according to Hill staffers, but the
Supreme Court decided not to review. view as a confusing array of rules. agreement is being viewed as a major
* WHO CAN | RUNRTg"_;XSCAPE T ‘ 29 Aside from the infringement aspect of the Under the agreement, according to breakthough by song\n'i_ters societies.
) | suit, the judgment means that most other sources, exempt establishments would in- This spring, Congressional leaders asked
RAP songs released before 1978 are improperly clude: the parties to negotiate an agreement
* GANGSTA'S PARADISE » COOLIO FEATURING L.V. * McA 30 registered and are at risk. These songs are * An eating and drinking establishment rather than rely on Hill “mieromanage-
- worth billions of dollars in royalty revenues, of 3,500 square feet or less that uses six or  ment” of the licensing quarrel. However,
ROCK /| ALBUM ROCK TRACKS 83 according to industry accounts. fewer radio speakers (no more than fourin  the NRA has consistently turned down
* NAME « GOO GOO DOLLS * METAL BLADE Copyright Office officials, as well as rep- one room) or those with no more than three  writers groups’ suggestions, most recently
resentatives from ASCAP, BMI, and TV sets with up to 55-inch screens (no more  in late September (Billboard, Oct. 7).
ROCK / MODERN ROCIKK TRACKS 83 SESAC, have begun talking with officials than two in a room). The writers societies fear that, as cur-
ERNAVERIGOOIGOOIDOLL SEAHETATEARE from the National Music Publishers’ Assn. * An eating and drinking establishment  rently written, the pending Senate and
. TOP VIDEO SALES * to plan the best way to inform lawmakers on with less than 1,500 square feet that uses Housg bill§ cot_lld greatl_y reduce their gen-
% CASPER * MCA/ UNIVERSAL HOME VIDEO 68| the Senate and House Judiciary Commit- four or fewer radio speakers or those with  eral licensing income, since many eateries
I tees about the problem and the need for a two TV sets with 55-inch screens or smaller.  and pubs with extensive sound systems
HEALTH & FITNESS f quick congressional solution. So-called sports bars, which focus on  could switch to the no-fee format.
* THE GRIND WORKOUT HIP HOP AEROBICS *+ SON tUsic ViDEO | 72 “It could be a difficult thing,” says register televised sporting events in which music BILL HOLLAND
: of copyrights Mary Beth Peters. “We’ve been
KID VIDEO | 70
* CINDERELLA * BUENA VISTA HOME VIDEO | S T ——— T H I S W E E K | N B | L L B O A R D . X _
RECREATIONAL SPORTS 72
* SHAWN KEMP THE REIGNMAN * FOXVIDEO ' |
. EMI’S MUSIC MAN IN CANADA COMMENTARY 10 MERCHANTS & MARKETING 53
x PuLr Flmgﬁ'}'lg:—fm ot oo 72 l‘ With 22 artists signed to its domestic division and sales of 1.5milion  ARTISTS & MUSIC 13 Retail Tréck 58
units of Canadian music from January through September, EMI Executive Turntable 17 Declarations Of Independents 61
] Music Canada is a major force in recording and marketing the coun- The Beat 18 The Enter*Active File 62
LI LRGUER LS L LU [T K LUAEN | try's acts. Much of the credit goes to company president Deane Home Video 67
Cameron. Canadian correspondent Larry LeBlanc reports. Page 52 FB)OXSTWE . 2411 Shelf Talk 68
CLASSICAL opular Uprisings -
* IMMORTAL BELOVED * SOUNDTRACK * SONY CLASSICAL BUYING MUSIC BY PHONE? R&B 26 Child’s Play 0
A new service from MCI raises the possibility of a serious new Dance Trax 31
CLASSICAL CROSSOVER competitor for record retailers. Using pitches on radio stations, o nie - REVIEWS & PREVIEWS 75
iy OBAND IR S ARONITG N O] the direct-marketing effort will allow listeners to order albums by .
LONDON PHILOATMONIC BCHOLES) » fomim ¢ calling an 800 number. Senior retail editor Ed Christman has the Eatfiiolas, al PROGRAMMING 81
. - -!AZZ story in his Retail Track column, Page 58 :‘az:/BIge No;es 2; Vox Jox 84
HERE'S TO THE LADIES * TONY BENNETT * COLUMBIA er Groun ic Vi
A NEW ERA FOR CD-ROM ot y, MSEiEs =
J?géf\/Tig;\lTi(EEanl:(gﬂAﬁgx As a growing numbgr of ar?ists add muitimedia optigns to thgir Classical/Keeping Score 24 FEATURES
s e OO TOMs sfecing twoed e o T P Sngtorstputs f5 Ui
KID AUDIO . ! XA b ) ; N Studio Action 46 Hot 100 Singles Spotlight 89
% POCAHONTAS * READ-ALONG * WALT DISNEY expanded section of the Enter*Active File examines these topics. Between The Bullets 97
Page 63  INTERNATIONAL 49
NEW AGE [ Market Watch 98 |
* CHRISTMAS IN THE AIRE Hits Of The World 50
MANNHEIM STEAMROLLER - AMERICAN GRAMAPHONE I BPI COMMUNICATIONS + Chairman & CEQ' GERALD S. HOBBS - President: Arthur . Kingsbury  Global Music Pulse 51 CLASSIFIED 78 |
MUSIC VIDEO SALES Lander - Sentar Vice residents. Geargina Challi, Faul Curran, Ann Haie, Rosalse Lovet HOMe & Abroad 52 &
* DESIGN OF A DECADE 1986/1996 * AGM VIDEO + Vice President: Glenn Heffernan = Chairman Emeritus: W.D. Littletord Canada 52  REAL ESTATE 80
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Elektra Releases First
Enhanced CD Single

Bl BY MARILYN A. GILLEN

LOS ANGELES—The CD single is
getting enhanced.

Elektra Records, which pioneered
the low-price multimedia “supersingle”
concept with its $12.98 “Moby Disk,” is
set to release the first major-label en-
hanced CD single Nov. 21 at $3.49.

The single, “Wonder” from Natalie
Merchant’s platinum “Tigerlily” album,
will include the full music video for the
song, as well as a bonus audiotrack of
the previously unreleased “Baby I
Love You.”

The multimedia portion, which also
includes “interactive” song lyrics and a
full-screen video option, is accessible by
consumers with Macintosh or Win-
dows-based computers; the two audio-
tracks play on any standard audio CD
deck.

The single will be flagged with a
sticker alerting consumers to the multi-
media element.

“The video is strictly a bonus,” says
John Mefford, manager of multimedia
marketing for Elektra. “It’s a gift for
the fan—a chance to play the video any-
time they want without having to wait
for it to come on MTV—but it’s not
something that will penalize other fans
who don’t have a computer by making
them pay extra for it.”

The potential gift for Elektra is
beefed-up single sales, but that’s a divi-
dend the label isn’t necessarily banking
on, Mefford says.

“This definitely has the potential to

Performance
- Right Act
Becomes Law

WASHINGTON, D.C.—President
Clinton signed into law Nov. 1 the
recording industry's historie Digi-
tal Performance Right in Sound
Hocordings Act of 1846, ending a
twn-desade effort to secure perfor-
mance topyright protection for
sound recordings,

The law prunts labels and fea-
tured artists a public-performance
right for digital aydio transmis-
sions, Tixempt from the provisions
of the law are traditional radio and
TV hroadeasts and future over-
the-gir digital radio braodcasts.

(ners now have the exclusive
right tn control performances of
their works hy interactive digital
audin transmission. Under the new
law, existing mechanical rights ap-
pily to digital transmissions that re-
sull in “a specifically identifiable
reproduction” by or for the recipi-
ent, much as they apply to conven-
tional record sales.

Must noninteractive subserip-
tion iransmissions (such as cable
programming) are now subject to
statutary licensing at rates to be
nepotiated or, if necessary, arbi-
trated. .

Labels and featured performers
will split future royalties, which
are forecast in the millions of dol-
lars annually. Mausic-related
unions will take 2% from the total
royalty pool.

. BILL HOLLAND

sell more singles, but that’s one of the
things that any ‘first’ will tell you—
whether what you think could happen
really will happen,” Mefford says.
“We're putting this out with the expec-
tation that it will generate some addi-
tional excitement around the single go-
ing into Christmas, and then we’ll just
have to see if that excitement turns into
even bigger [sales] numbers.”

Merchant’s first single off the album,
“Carnival,” has sold 77,000 copies to
date, according to SoundSecan, and
stands at No. 12 on the Hot 100 Singles
chart.

Oglio Records earlier this month
launched its own unique take on the en-
hanced-single concept—a vintage
Christmas duet between David Bowie
and Bing Crosby that includes video
from the 1977 TV special on which the

(Continued on page 89)

‘Casper’ Does Spirited Sell-Through

‘Cinderella’ No Shoo-In For Buena Vista

B BY EILEEN FITZPATRICK

LOS ANGELES—*“Casper” is leaving
“Cinderella” in the retail dust, with re-
tailers reporting soaring sales of the
Friendly Ghost tape, while the glass-
shod princess limps to the checkout
counter.

Sell-off rates of initial buys for the two
titles range from 90% for MCA/Univer-
sal Home Video’s “Casper” to as low as
25% for Buena Vista Home Video's
“Cinderella,” according to retailers.

“‘Cinderella’ is selling less than what
we've projected,” says Best Buy video
merchandise manager Joe Pagano. “It’s
tracking below our expectations, and it’s
not in a re-order pattern.” He adds that
the chain has sold about 50% of its “Cin-
derella” order.

On the other hand, Pagano says that
Best Buy has reordered several times
on“Casper,” which is approaching a 90%

Classic Jazz. MCA executives celebrate the acquisition of the Commodore
Records catalog. Founded by legendary producer and Rock and Roll Hall of
Fame inductee Milt Gabler, Commodore has in its catalog classic recordings by
such seminal jazz artists as Billie Holiday, Coleman Hawkins, Jelly Roll Morton,
Gene Krupa, and Jack Teagarden, as well as the Almanac Singers, featuring
Woody Guthrie and Pete Seeger. Most of the catalog will be released as
compilations through GRP, MCA’s jazz label. One of the first releases will be a
two-CD set compiled by Gabler, who was also an A&R executive for Decca
Records, which will serve as a retrospective of his career, featuring recordings
from Commodore and Decca. Shown, from left, are Bruce Resnikoff, executive
VP/GM, special markets and products, MCA Music Entertainment Group; Zach
Horowitz, COO, MCA Music Entertainment Group; Gabler; and Andy McKaie, VP
of catalog development & special markets A&R, MCA Music Entertainment Group.

sell-off rate at the chain.

Kmart also reports that the Buena
Vista title is performing below expecta-
tions, according to a spokesman for the
Troy, Mich.-based chain.

Combo chains Tower Video, Suncoast
Motion Picture Co., and Strawberries
are somewhat more optimistic about
“Cinderella” and report that the title is
“selling OK.”

Suncoast, however, has re-ordered
the title, according to president Gary
Ross. On the downside, Strawberries
video buyer Joe Jaworski says that the
151-store chain has sold only 25% of its
initial order.

“ ‘Cinderella’ will probably end up
selling about the same as ‘Pinocchio,””
says Tower VP of video John Thrasher.,
“A lot of consumers bought ‘Cinderella’
the last time around, and Disney has al-
ready sold several million copies. The ti-
tle just doesn’t have the same impact.”

“Cinderella” has sold 8 million units
and is projected to sell 16 million, ac-
cording to Dennis Maguire, senior VP
of sales and distribution for Buena
Vista.

According to distribution sources,
Buena Vista shipped 10.8 million-12 mil-
lion units of the title.

Other reissues, such as “Pinocchio,”

sold about 13 million units in 1991, ac-
cording to Buena Vista. “The Fox And
The Hound,” rereleased in 1994, sold
more than 8 million copies, according to
trade sources.

But what sources say is most disturb-
ing for Buena Vista is that very few re-
tailers have done reorders for “Cin-
derella,” which indicates that the
supplier may fall short of its goal.

However, Maguire says that re-order
patterns are not necessarily a measure
of success for a title. “We’ve put 15 mil-
lion units into the market, and we're on
track to sell that amount.”

He adds that grocery stores and drug
retailers have done very well with “Cin-
derella.” “They’ve picked up the ball on
this title, and they’re not letting product
like this pass them by anymore.”

In addition, retailers report promis-
ing sales of “The Santa Clause.”

At Best Buy, the Tim Allen feature is
selling 109%-15% higher than projec-
tions, Pagano says. At Kmart, it has
“taken off” and “is slightly above our ex-
pectations,” says a spokesman.

However, it is “Casper” that retailers
are calling the surprise hit of October.

Fueled by heavy TV advertising and
Halloween, the title’s sales are surpris-

(Continued on page 99)

New Bootleg Law Yields
First Felony Indictment

B BY TRUDI MILLER ROSENBLUM

NEW YORK—The federal anti-boot-
leg statute signed into law in Decem-
ber 1994 has resulted in its first indict-
ment. Keith J. Taruski was indicted by
a grand jury of the U.S, district Court
for the district of Connecticut, on Sept.
27, on charges of trafficking in sound
recordings of live concerts, illegal im-
portation of bootleg CDs, and conspir-
acy to commit these crimes.

Taruski was arrested in August fol-
lowing a raid of four locations in Old
Saybrook, Conn. Law enforcement, ac-
companied by members of the Record-

Publishing Legend Lou Levy Dies At 84

Leeds Music Co-Founder Amassed Catalog Of Pop Hits

B BY IRV LICHTMAN

NEW YORK—Lou Levy, who began
his musie publishing career in the
waning years of the Tin Pan Alley era
and later emerged as one of the in-
dustry’s most astute judges of hit
songs, died Oct. 31 in New York after
a long illness. He was 84,

Levy, who started his show busi-
ness career as part of a dancing duo
that did not quite find success, estab-
lished Leeds Music in 1935 when he
and two fellow products of New
York’s Lower East Side—lyricist
Sammy Cahn and composer Saul
Chaplin—concluded that it was more
profitable to have their own company
than to place their songs with other
publishers, mostly by dint of Levy’s
salesmanship. They decided on the
name Leeds, the story goes, because
it was the brand name of the suits that
both Levy and Cahn wore.

Levy, who soon became sole owner
of the company, amassed a catalog
that is a hit-laden reflection of pop

musie over three decades. In addition
to Cahn and Chaplin, he is credited
with discovering such writing talents
as Bob Dylan, Norman Gimbel, Rich-
ard Adler and Jerry Ross, Don Raye
and Gene DePaul, and Henry Man-
cini.

Levy’s Leeds
catalog Dboasts
such standards as
“All Or Nothing At
All,” “Boogie Woo-
gie Bugle Boy,”
“C’est Si Bon,”
“Downtown,” “For
Sentimental Rea-
sons,” “I’ll Never
Smile Again,” “I'll Remember April,”
“It’s Not Unusual,” “I Want To Hold
Your Hand,” “I Wish You Love,”
“Lover Man,” and “Strangers In The
Night.”

He also discovered, managed, or di-
rected the careers of such artists as
the Andrews Sisters (he was at one
time married to Maxene Andrews,
who died Oct. 21), the Ames Brothers,

LEVY

Petula Clark, Bobby Darin, Eddie
Fisher, Connie Francis, Woody Her-
man, Steve Lawrence, Les Paul, and
Charles Strouse.

But it was music publishing that
held his main interest. This may have
had something to do with his oft-quot-
ed quip that if he wrote a book on his
musie industry experiences, it would
be called “Copyrights Don’t Talk
Back.” (This is noted in a book pub-
lished this year, “When The Music
Stopped: The Big Band Era Remem-
bered,” by former Variety music edi-
tor Bernie Woods.)

As for the Andrews Sisters, it
was Levy who answered their 1937
call for material by finding a 1933
Yiddish theater song by Sholem Se-
cunda and Jacob Jacobs that they
sang in Yiddish in order to get
bookings at Jew-frequented re-
sorts. Despite some resistance by
the publisher, Warner Bros. Musie,
Levy insisted on keeping the song’s
Yiddish title, “Bei Mir Bistu Shein.”

(Continued on page 46)

ing Industry Assn. of America’s anti-
piracy unit, confiscated 50,000 alleged
bootleg CDs and 1 million alleged boot-
leg CD insert cards, the largest U.S,
seizure ever in these two categories,
according to the RIAA. The CDs in-
cluded thousands of copies of a Nir-
vana alleged bootleg boxed set, as well
as recordings by Pearl Jam, k.d. lang,
Melissa Etheridge, Stone Temple Pi-
lots, the Beatles, Bruce Springsteen,
and other artists.

If convicted, Taruski could face up
to five years in jail and $250,000 in
fines.

“What this indictment means is that
the rules of the game have changed,”
says RIAA spokeswoman Alexandra
Walsh. “It sends a message that the
people who import and distribute
these bootlegs aren’t going to get away
with it anymore. If they’re caught,
they’ll stand trial, and if convicted,
they’ll be felons and they’ll face the
penalties. The law is allowing us to re-
ally stem the flow of bootlegs into this
country.”

The statute is the first federal law
to criminalize unauthorized manufac-
turing, distribution, or trafficking in
sound recordings and musie videos of
live performances. It also provides
U.S. Customs the right to seize boot-
leg recordings or music videos manu-
factured outside the U.S. at the point
of importation into the country.

In addition to the federal law, a New
York state bill was signed in August
that strengthens existing state piracy
laws prohibiting the sale and manufac-
ture of bootleg recordings manufac-
tured and sold in New York. Under the
new law, those who sell and deal in
bootleg recordings in New York state
can be charged with a felony. The law
also strengthens New York’s “true
name and address statute,” which re-
quires the packaging or labeling of
recordings to contain the true name
and address of the manufacturer.
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Volume One

FOOD FOR THOUGHT

ONE IN TEN

RED, RED WINE

PLEASE DON’T MAKE ME CRY
IF IT HAPPENS AGAIN

I GOT YOU BABE

DON’'T BREAK MY HEART
SING OUR OWN SONG

RAT IN MI KITCHEN

BREAKFAST IN BED

Best of

Volumes One and Two

Includes two new songs recorded exclusively for Volume Two

featuring the first single and video “Kingston Town”

Volume Two

WHERE DID I GO WRONG
HERE I AM

KINGSTON TOWN

THE WAY YOU DO THE
THINGS YOU DO

CAN’T HELP FALLING
IN LOVE

HIGHER GROUND
BRING ME YOUR CUP
REGGAE MUSIC
SUPERSTITION™

UNTIL MY DYING DAY*

*Newly recorded song
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Industry Classroom Skills Need Honing

B BY DR. LYN SCHENBECK

With so many music-industry programs
springing up at colleges from Maine to South-
ern California, how can the musie industry be
assured that its future employees are being
sufficiently prepared to do the job?

Competition is keener than ever. Reduced
profits often cause companies to downsize
and positions to be eliminated, requiring oth-
ers to add further responsibilities to already-
heavy work loads. New employees, therefore,
must be of higher quality than ever before.

When students are aceepted into college,
grade-point average and/or SAT scores are
usually the key determinants. Colleges also
may require essays, to be sure the candidate
has basic writing skills. Once the student is
accepted by the school, other abilities may be
evaluated to determine entrance to a program.

Music-industry programs are usually
housed in departments of musie, most of
which require some form of audition. Are
grade-point averages, essays, SATs, and
auditions enough to sort out those individu-
als with potential to work in the music indus-
try? I am convinced they are not.

One solution is an entrance interview. This
task should be assigned to faculty members
with excellent personal insights and percep-
tive abilities who have had much experience in
both the industry and academia. Diagnostic
tests can also be administered, particularly in
the technical areas. During these interviews,
faculty can determine not only the level and
potential of the students’ “people skills,” but
their assertiveness and thought processes.

Too many students entering, and even
graduating, from our programs today lack the
ability to synthesize knowledge. They do not
know how to relate one area of knowledge to
another and put those areas into a larger per-
spective. Specialized faculty in specialized
areas, lacking their own understanding of the
“big picture” in the industry, often teach
classes as if theirs is the only subject a stu-
dent needs to learn.

This kind of compartmentalized teaching
and learning is dangerous. Without an overall
picture of the music business system (e.g., the
way a song, once written, gets to the public),
the student does not understand how his or
her area functions as a subsystem.

After the student has been admitted to a
music-industry program, another kind of eval-
uation must take place. At the end of the first
year of study, the student’s progress should
be reviewed, particularly with respect to
thought process. Grade-point average can be
one criterion, but a discussion among faculty,
between faculty and internship sponsors, and
perhaps another interview would be better
assessment tools. Each school needs to devel-
op its own process.

Why do so many schools wait until the
Jjunior, or worse, the senior year to send a stu-
dent out to do an internship? Many on-site
experiences involve grunt work, such as mail-
ings and answering telephones, and that’s
good. The act of taking responsibility and
learning the business by starting at the bot-
tom, not to mention the networking that can
be done, is a great way to get involved in the
industry. But why should juniors and seniors
be doing this kind of grunt work? It is not
good, nor do I believe it is necessary.

It makes far more sense to begin intern-
ships in the first year of study, after the stu-
dent has taken the required English classes

and perhaps a course that offers an introduc-
tion to the music industry. From then on, the
internship program should be graduated. The
first- and second-year experiences might be
mostly grunt work, but by the time a student
reaches the junior year, at least half the work
should be hands-on. In the senior year, all
work should be hands-on. If the student has a
part-time job in the industry by the senior
year, why shouldn’t we offer a “jobs for cred-
it” program? Each student would then really
be prepared to enter the industry.

I also believe that many of us today are

‘Many of us are
teaching infor-
mation, not peo-
ple skills.’

Dr. Lyn Schenbeck is
coordinator of the
music-industry program
at the School of Music at
Georgla State University.

teaching information, not people skills. Prac-
tical matters, such as the ability to take crit-
icism and use it constructively, flexibility and
what it means on an individual basis, and
methods for rapid learning and application of
knowledge, are not being addressed at all.
These topics are critical for success in any
job, but partieularly in the high-pressure, not-
always-so-nice world of the music industry.

I have found that the best way to teach
these skills is often through role-playing or,
sometimes, psychodrama in my internship
seminar. For example, recently a student who
was interning at a major record company
received a “poor” on his midterm evaluation
form in the category “follows instructions.”
His journal indicated that he had been told to
do a mailing for his supervisor. Instead of fol-
lowing the required procedure, he decided to
try his own method, because he thought it
would be faster and more efficient. When the
supervisor saw what he had done, she was not
pleased. During the next seminar, the student
brought up this incident. He did not under-

COMMUNITY VS. INDIVIDUALISM
I'wanted to send a short note to say thanks to
Timothy White for a great article on Don Hen-
ley’s new effort (“Actual Miles: Henley Won't Go
Quietly,” Music To My Ears, Billboard, Oct. 28).
I'm proud to be in an industry whose major
trade publications will address and bring to the

fore philosophical issues such as these.

Especially appreciated was Don’s chance to
bemoan the sacrifice of community for individ-
ualism. This strikes to the heart of many sen-

sationalized industry discussions.
Jim Ed Norman
President
Warner/Reprise Nashville

DRUG ABUSE PRIMARY CONCERN

Michael Green’s Commentary, “Musicians’
Health Issues Often Overlooked” (Billboard,
Sept. 16), mentioned all too briefly the prob-
lems of drug and alcohol abuse among musi-
cians and others in the professional music
business. While he entwined the one-sentence
reference with other stresses he feels are

stand the supervisor’s anger. In his eyes, he
had accomplished the task more quickly and
efficiently than if he had followed the
required procedure.

In order to accept eriticism and use it, one
must understand not only the problem itself,
but the feelings of all parties involved. Sever-
al things were at issue here: the company’s
reason for the procedure, the feelings of the
supervisor, and the feelings of the intern.

To help him, I asked him to “become” the
supervisor and asked one of the other stu-
dents in the class to portray the intern. As the
student began to act out his role as supervi-
sor, fielding my questions and those of his
classmates, he realized (among other things)
that the supervisor may have been embar-
rassed to have an intern come up with a bet-
ter idea than hers.

The other students suggested to him that
the record company may have instituted that
procedure for reasons beyond his knowledge.
He finally asked the class whether he should
have gone to the supervisor first and asked
permission to try this new idea. At that point,
she would have been able to advise him of the
reasons for the procedure or might even have
complimented him on coming up with some-
thing creative. The students also pointed out
that, even if he thinks he could do a better job,
an employee must often simply follow direc-
tions without questioning them. In doing so,
the intern demonstrates to the boss that he
can follow directions and that he trusts her to
know what she is doing.

After many such role-playing sessions
based on a variety of internship experiences,
the student will be “closer to fine” in terms
of readiness for a role in the music industry.

If music-industry faculty members do not
feel knowledgeable in these techniques, work-
shops and seminars are available all over the
country. One can check with the psychology
department in one’s own university for further
ideas or even ask a fellow faculty member to
help. As academics and industry profession-
als, it is our responsibility to do everything we
can to make our students ready not only for
their careers but for the lifetime process of
growth. Are you doing that?

LEFTTERS ' =

faced by musicians (road work, bad food), he
did not develop the subject in his discussion
of health concerns of the musical community.
For whatever reason, drugs have been part
of the scene for generations. A popular theo-
ry is that musical life is less than convention-
al: protracted practice and rehearsal sessions,
late hours in clubs, adulation of fans or their
rejection, cancellations, road trip after road
trip, the taxing standards for excellence. As a
musician, I understand what it is to devote
yourself to music and yet lose yourself and
your talent to addiction. In any consideration
of health issues of musicians, drug and alco-
hol abuse is a primary concern, both in itself
and as the progenitor of many other maladies.
It is a crucial consideration today, as drug use
is on the increase. It’s time to give substance
abuse in the music industry the focus and
attention it demands.
Steve Bassis
President
The Long Island Center for Recovery
Hampton Bays, N.Y.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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The first-ever greatest hi
live album/home video
from LUIS MIGUEL

The 2-CD set,
cassette, nusic v
and laserdisc

Caesar’s Palace, Las Vegas « Universal Amphit
e Radio City Music Hall, New ¥York « Ceorgs
Fairfax, Virginia « Roberto Clemenze Coliseum, Sz
James L. Knight Center, M ami Starp
Dallas « Summit, Hotsten « Alamo Deme, San Antonig
El Paso * San Diego Sports Arena, San Ciego ¢ 4

Phoenix « Universal Amphitheater, Las Angeles ¢ Sanﬁ Jose Arena, San Jose

© 1995 Warner Music Inernational. A Warner Music, Sroup Compary.
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" “NEVER ALONE”
{ “NEVER KNEW LONELY”
“WHEN I CALL YOUR NAME”

“Liza JANE”
“LooK Ar Us”

g—IE BEST OF WHAT HAS GONE

“TAKE YOUR MEMORY

INTO WINNING /59 CMA AWARDS Wi You”

6 - b2)
(MORE THAN ANY OTHER ARTIST) “PockeT FuLL OF GOLD
“THE HEART WON’T LIE”

CAN NOW BE FOUND ON @ne ALBUM... IEECOES sttt

“I STILL BELIEVE IN YoU”

S O l | ‘ 7 E |\ \ I R S & “No FUTURE IN THE Past”
_ : “TrR¥N’ To GET OVER YoU”

“ONE MORE LAST CHANCE”

) INCE, CONGRATULATIONS ON WINNING YOUR RECORD SETTING ' “FCANT TELL You WHY”
FIFTH CONSECUTIVE CMA “MALE VOCALIST OF THE YEAR” AWARD “] WiLL Apways Love You”
A A

$

ALBUM IN STORES MONDAY

meo " NOVEMBER 20TH

‘ #1995 MCA Records, Inc.
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Rounder’s Philo Imprint
Preserves Folk Legacy

W BY TERRI HORAK

From its birth in a Vermont barn
more than 20 years ago, Philo
Records has grown to be the leading
savior of music by acoustic-based
contemporary
singer/songwrit- @
ors, Philo

In 1970, Philo
founders Bill Schubart and Michael
Couture started their own recording
studio in a dairy barn and recorded
performers who happened to come in
“very serendipitously.”

“We decided to record as a label
while sitting in a bank lobby,” says
Schubart. Philo’s first release was by
a French Canadian fiddler, but other

early Philo signings in:luded folk
artists Mary McCaslin, Utah Phillips,
and Rosalie Sorrels (see story, this
page ).

“Thz label was
run very boot-
strap; nobody got
regular salaries,”
Schubart says of
Philo’s early days.
“It was very much
touch and go all
the way along, and
it wasn’t always
fun,” he says. “But more often than
not, it was fun.”

By 1979, Schubart says, a series of
setbacks struck, and although the

(Continued on page 96)

WHEELER

Sorrels Remains True To

Her Green Linnet ‘Heart’

B BY ROGER DEITZ

When Idaho native Rosalie Sorrels
entered the scene in the early to mid-
’60s with such standard folk record-
ings as “Folksongs Of Utah And Ida-
ho” on Folkways and “If I Could Be
The Rain” on Folk/Legacy, she was
so fresh and compellingly real that
she grew to become the quintessen-
tial female folk performer.

In August, Sorrels, now 62, re-
leased her 20th recording, “Border-
line Heart,” on Green Linnet. It is as
honest and entertaining as her first
albums, flavored with Western swing
and smoky barroom sass.

Sorrels, who has been a role model
for a generation of female singer/
songwriters, is pleased with the
“high-powered ladies” on the album,
including Laurie Lewis, Nina Gerber,
and Barbara Higbie.

Sorrels’ manager and folk revival
notable Mitch Greenhill produced

-‘-‘

o

and played bass on “Borderline
Heart.” *1 loved having Mitch pro-
duce it,” she says. “He really respect-
ed my integrity, and he made it hap-
pen.”

Sorrels adds, “Most of the pres-
sures of making an album come from
a lack of money or a lacl: of time . ..

(Continued on page 99)

COUNTRY =

Tapping Into
Canada’s Rich
Folk Heritage

B BY LARRY LeBLANC

Few countries possess a folk
music tradition
as rich and cul-
turally diverse
as that of Cana-
da, which en-
compasses clas-
sically trained
harpist Loreena
McKennitt
(Quinlan
Road/Warner)
and colorful Cape Breton fiddler

(Continued on page 96)

MaclSAAC

LATIN

e CLASSICAL =

JAZZ

PRO AUDIO

Green Linnet Maps World
0f Celtic Music, Beyond

W BY JIM BESSMAN

Danbury, Conn.’s Green Linnet
Records, which celebrates its 20th an-
niversary next year, developed into
the leading Celtic music label, in the
words of its founder,
“to legitimize an ob-

session. LINNET
“When I became RECORDS
Y INC.

hooked on Irish tra-
ditional music, I was
already too old to be a groupie!” says
founder Wendy Newton. “I knew I'd
never learn to play anything because
I wouldn’t practice and had no gift,
but I was still obsessed and needed to
have it near me all the time. It wasn’t
about preserving a tradition or doing
any of this as an intellectual exer-

cise.”

In addition to the regular Celtic
fare on Green Linnet proper, the la-
bel continues to expand its 267-title
catalog with en-
tries in its Redbird
folk and Celtic
Classics series, as
well as its newly
instituted
Xenophile world
music imprint.

“We can’t be
compared to the
other labels jump-
ing on the Celtic bandwagon,” says
Newton. “What we do is different—
it comes from [music that’s] very,
very old and been around hundreds

(Continued on page 73)

SHANNON

Female Folk Artists Fight Pigeonholing

ase, Seek New Audiences

DiFranco, Ferron Cling To Fan B

B BY ROGER DEITZ

An artist’s core fan base is crucial
to building a long-term career, but it
can sometimes be used to pigeonhole
that artist and stand in the way of
mainstream support.

Folk veteran Ferron and relative
newcomer Ani DiFranco are two
artists who are working to keep that
core base while broadening their au-
dience.

Ferron, whose “Phantom Center”
was released on EarthBeat Records
in September, is being suppported by
a full team at Warner Bros. that is
working to expand her fan base.

DiFranco, who has run her own
Righteous Babe Records since 1990,
signed a deal for national distribution
in July with indie Koch International
(Billboard, Nov. 4) and has attained
sales of 23,000 copies thus far for her
July release, “Not A Pretty Girl,” ac-
cording to SoundSecan.

Although routinely tagged by the

o,

media as feminist, Ferron and
DiFranco show mild disdain for that
label. Both singer/songwriters sug-
gest that being called a “feminist per-
former” is an unfortunate designa-
tion, misleading because it ignores or
wrongly characterizes the universal
nature of their creative output.
Ferron and DiFranco stress that
their grass-roots success ultimately

comes from writing about personal
themes. They note that their appeal is
more widespread than a self-limiting
buzzword might imply.

Ferron is a Canadian whose reper-
toire evokes the ever-changing land-
scape of a wilderness traveler in
search of the ane snug place an emo-
tional nomad might call home. After

(Continued on page 89)
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Tue CAPITAL OF THE CAPITAL
OF THE WORLD

NOV.- JAN. EVENTS

New York Rangers
Home games through April

Walt Disney’s World On Ice
Nov. I-5

New York Knicks
Home schedule begins
Nov. 7

Dalla-America-Morandi
Now. 11

WTA Tour Championships
(Formerly the Virginia Slims
Championships)

Nov. 13-19

MADISON SOURRE
GARDEN

ITT/Cablevision
A Christmas Carol Nickelodeon Mega
(The Paramount) Mess-a-Mania
Nov. 20 -Dec. 31 Jan. 6
Pre-Season NIT Chemical Bank Super Six
Nov. 22, 24 High School Basketball
Boxing Returns to the Mecca i
Oscar De La Hoya vs.“Jesse” James Leija Wizard of Oz on Ice
Dec.15 Jan. 16-21
Chemical Bank ECAC St. John’s Big East Basketball
Holiday Festival SJU vs. Louisville—Jan. 13
Dec. 27,29 SJU vs. Georgetown—Jan. 27

SJU vs. Notre Dame—Jan. 31

THEWORLD'S MOST FAMOUS ARENA

www americanradiohistorv com

Tickets available at the Garden Box
Office, all =@ g=wwm, outlets or
by calling Ticketmaster to charge
by phone: (212) 307-7171,

(201) 507-8900, (516) 889-9000,
(914) 454-3388, (203) 624-0033
and (212)307-4111 for

A Christmas Carol Hotline.

For more event information, call
(212) 465-MSGI. For Group Sales
information, call (212) 465-6080.

Rangers Hotline: (212) 308-NYRS
Knicks Fan Line: (212) 465-JUMP
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Quincy Jones Opens Doors To ‘Q’s Jook Joint’
Star-Studded, Diverse Set ‘Brldges The Generations’

I BY J.R. REYNOLDS

LOS ANGELES—What began as a
three-day recording project and per-
sonal goodbye gift from producer Quin-
cy Jones to then-departing Warner
Bros. chairman/CEO Mo Ostin has
evolved into “Q’s Jook Joint.” The al-
bum, due Tuesday (7) worldwide on
Qwest, was nine months in the making
and features nearly 50 artists, including
superstars Bono, Stevie Wonder, Gloria
Estefan, Ray Charles, Phil Collins, and
Herbie Hancock.

“It turned out to be one of those pro-
jects where you get an idea for some-
thing small and cute, but you keep
adding more and more elements, and
suddenly it’s not so small anymore,”
says Jones.

“Q’s Jook Joint” features a cavalcade
of covers and a few original tracks. Mu-
sical styles range from the big-band jazz
sound of “Let The Good Times Roll"—
which features Wonder, Bono, and

Charles—to a remake of the Michael
Jackson hit “Rock With You” that spot-
lights the vocals of Brandy and offers
rap lines by Heavy D.

Says Jones, “The thing that makes
this project so special is that it bridges
the generations. Brandy wasn’t even
born when I originally produced ‘Rock
With You’ for Michael.”

After 10 Years, Nigeria’s
Ade Back On U.S. Beat

B BY PAUL VERNA

NEW YORK—Ten years since the
release of his last U.S. studio album,
Nigerian superstar King Sunny Ade
is back with a pro-
ject that will satis-
fy his fans’ hunger
for new music.
Titled “E Dide”
(which means “get
up” in his native
Yoruba language),
Ade’s album is an
ebullient collec-
tion of original
juju music—the genre he and his
band, the African Beats, popularized
in the mid-'80s through a trilogy of re-
leases on Mango/Island. “E Dide” is
due Nov. 21 on Atlantic Records’
Mesa/Bluemoon Recordings label,
which has signed Ade to a long-term

ADE

contract.

Mesa/Bluemoon VP o7 sales and
marketing Paul Santos =ays, “King
Sunny Ade was one o’ the first
African musicians to esta>lish an au-
dience in the U.S. That was more than
10 years ago. What we're hoping to do
is introduee him to the world music
audience that has develoded here in
the last few years.”

The label’s strategy will be to tar-
get listening posts at such world mu-
sic-friendly chains as Towzr Records,
HMYV, Virgin Megastores, Hear Mu-
sic, and Borders Books & Musie.

Robert Smith, jazz/Latino/interna-
tional buyer at Ann Arbor, Mich.-
based Borders, says he is zeen on fea-
turing “E Dide” in tne chain’s
listening posts. By the time the album
is released, Borders will have 90 mu-
sic stores in operation, according to

(Continued on page 99)

RECORD COMPANIES. Island Records
in New York names Jon Baker pres-
ident of the Island Jamaica label in
the U.S. He was founder of Gee
Street Records, and his appointment
is part of the two-year extension of
the joint venture between Island and
Gee Street.

Carmela Kasoff is named VP of
operations for Warner Bros. in New
York. She was director of operations.

Michael Johnson is appointed VP
of promotions, black musie, for the
RCA Records label. He was VP of
promotions, black music, for Mer-
cury.
Sandy Smallens is named senior
director of multimedia for Atlantic
Records in New York. He was direc-
tor of media/interactive services.

Delos International Inc. promotes
Rudi Simpson to VP of public rela-
tions in Los Angeles, Linda Callen-
der to national sales manager in Los
Angeles, and Jeffrey Meyer to East

BAKER

KASOFF

Coast regional sales manager in At-
lanta. They were, respeciively, VP of
marketing and media, West Coast re-
gional manager, and Southeast sales
field representative.

Andrew Potter is nam2d chairman
of the U.K.’s Performing Right Soci-
ety, effective Jan. 1. He is currently
director of music and Bible publish-
ing at Oxford University Press. He is
a publisher member of thz PRS coun-
cil and a former deputy enairman.

Demetrus Alexander is promoted
to VP of the gospel music division of
Warner Alliance in Nashville. She

Independent Chicago retailer
George Daniels of George’s Music
Room says that the variety on “Q’s Jook
Joint” will help drive sales with fans of
all ages. “There’s a lot going on on the
album, but under it all is some really
soulful R&B,” he says. “That’s the core
of this album, and with all the different
genres present, it could end up being a
‘Back On The Block’ [Jones’ last album]
part two.”

Jones, a 25-time Grammy winner,
says that when he produced “Back On
The Block” in 1989, some observers
were skeptical that such a wide-ranging
album could become a commercial suc-
cess.

However, that album, with its simi-
larly expansive musical range, silenced
critics when it hit No. 1 and No. 9 on Top
R&B Albums and The Billboard 200, re-
spectively. It went on to platinum sales
and earned Jones four Grammys in
1990, including album of the year.

While the star-studded “Q’s Jook
Joint” might be a listening delight for a
variety of consumers, it creates some
obstacles for Qwest.

Says Qwest president Jim Swindel,
“Our biggest challenge is to let radio
and retail know the scope of the project.

(Continued on page 99)
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Flood Of Key Releases In

4th Quarter Worries Retail

B BY ED CHRISTMAN

NEW YORK—While retailers are
grateful that an onslaught of superstar
releases is coming their way, dealers
wonder if the industry is losing sales po-
tential by packing them all into the
fourth quarter.

Merchants argue that the fourth-
quarter release schedule is so crowded
that many big releases will probably
suffer sales cannibalization, while less-
er-known titles will be ignored. Fur-
thermore, they complain that the indus-
try would enjoy greater sales if the

release schedule were more evenly dis-.

tributed throughout the year rather
than crowded into the fourth quarter.

According to a list supplied by An-
derson Merchandisers, the industry will
release at least 80 titles during the
fourth quarter with the potential to go
gold or platinum. But many of those re-
leases, dealers insist, are likely to get
lost in the shuffle this year and will suf-
fer weak sales because of a saturation of
star albums.

Among the acts that have released al-
bums since September are AC/DC, All-
4-One, Clint Black, Michael Bolton,
David Bowie, Candlebox, Mariah

Straight To The Top. The members of the Goo Goo Dolls are shown with their
Heatseeker T-shirts, commemorating the band’s Metal Blade/Warner Bros.
album, “A Boy Named Goo," which reached No. 1 on Heatseekers for the week
ended Sept. 23. This week, the album is No. 41 on The Billboard 200, and its

latest single, “Name,”

is No. 1 on the Modern Rock Tracks chart. Shown, from

left, are Johnny Rzeznik, Mike Malinin, and Robby Takac. (Photo: Ken Phillips)

SMALLENS

JOHNSON

was GM.

Francesca Restrepo is appointed
art director at Geffen Records in Los
Angeles. She was art director at Sony
Musie in New York.

Judy Ross is promoted to associate
director of A&R for Epic Records in
New York. She was manager of A&R.

Sean O’Sullivan is promoted to as-
sociate director of alternative media
and publicity for Sony Classical USA
in New York. He was publicity man-
ager.

Capitol Records promotes Dara-
lyn Adams to associate director of

Carey, Gloria Estefan, the Grateful
Dead, Green Day, Janet Jackson,
Lenny Kravitz, Mannheim Steamroller,
Reba McEntire, Tim MeGraw, the
Tractors, Travis Tritt, and Tha Dogg
Pound.

Albums released the weeks of Oct.
24 and Oct. 31 were by Alan Jackson,
Tony Bennett, Ozzy Osbourne, Smash-
ing Pumpkins, Bob Seger, and Cypress
Hill. Still to come before the year is

(Continued on page 59)

October Certs
Benchmarks For
Hootie, Elton

B BY CHRIS MORRIS

LOS ANGELES—Hootie & the
Blowfish’s debut Atlantic album,
“Cracked Rear View,” vaulted over
the 10 million-unit sales mark in Octo-
ber certifications from the Recording
Industry Assn. of America.

With this benchmark, the album
pulled into fifth place among all-
time best-selling debuts. “Cracked
Rear View” trails
Boston’s self-titled
bow (1976, 15 mil-
lion); Guns N’ Ros-
es’ “Appetite For
Destruction’’
(1987, 13 million);
Whitney Hous-
ton’s self-titled set
(1985, 12 million); and Meat Loaf’s
“Bat Out Of Hell” (1977, 12 million).

The album also becomes one of At-
lantic’s top three best sellers of all
time, following Led Zeppelin’s unti-
tled fourth album (1971, 11 million)
and AC/DC’s “Back In Black” (1980,
10 million).

In other October high-water marks,
Elton John’s 1974 “Greatest Hits”
package was certified for sales of 13
million. The Rocket album is the No. 2

(Continued on page 27)

HOOTIE &
THE BLOWFISH

RESTREPO

SIMPSON

national publicity and media rela-
tions in New York, Donna Torrence
to associate director of national pub-
licity and media relations in New
York, Robyn Ryland to publicity and
media relations manager in New
York, and Donna Salazar to publici-
ty and media relations manager in
Los Angeles. They were, respective-
ly, publicity and media relations
manager, publicity and media rela-
tions manager, A&R coordinator,
and publicity and media relations co-
ordinator.

Island Records in New York names

=

ROSS O'SULLIVAN

Adam Pollock associate director of
marketing and Jeff Condon interna-
tional publicity manager. They were, re-
spectively, associate director in the sales
department of PolyGram and manager
of PolyGram international publicity.

Rebekah Radisch is appointed publi-
cist for Sugar Hill Records in Durham,
N.C. She was programming assistant at
WGMS-FM Washington, D.C.

George Schwab is appointed coun-
sel for the Elektra Entertainment
Group in New York. He was an asso-
ciate at the law firm of Mayer, Brown
& Platt.
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Moonlighting Artists Do Double Duty

Musicians Divide Time Between Multiple Bands

B BY DAVID SPRAGUE

NEW YORK—Musicians have long filled
downtime with one-off side projects, but
the past few years have seen a dramatic
upturn in the number of artists willing—
and able—to tend to two coequal bands.
From such underground mainstays as
Jon Spencer (who splits his time between
the Jon Spencer Blues Explosion on
Matador and Boss Hog on Geffen) to
higher-profile performers, such as Faith
No More singer Mike Patton (who also
fronts the avant-rock ensemble Mr. Bun-
gle), two-career musicians are every-
where.

“It’s hard for me to think of a band on
Matador that doesn’t have members
involved in other bands,” says Matador
co-owner Gerard Cosloy, who points to
the extracurricular activities of members
of Pavement, Yo La Tango, Run-On, and
Jon Spencer Blues Explosion as illustra-
tion. “They’re adults, and they’re not
indentured servants, so they can spend
their time however they like.”

DGC A&R representative Jodi Kuril-
la, who signed Boss Hog, a quartet in
which Spencer plays guitar behind his
wife, singer/songwriter Christina Mar-
tinez, says that she has encountered dif-
ficulty only in the area of touring. “It’s
not-a great situation when you have a
band able to spend only a limited amount
of time on tour, but it’s not impossible to
overcome,” she says.

“Since Boss Hog is definitely Christi-

_h

The Rentals. Matt Sharp, pictured
here with Rentals bandmate Cherielynn
Westrich, is also a member of Weezer.

na’s thing, she’s free to do press and pro-
motion when Jon is busy with the Blues
Explosion,” says Kurilla. “It helps that
they’re both incredibly good at schedul-
ing themselves. If artists are as motivat-
ed as Christina and Jon are, it makes life
easy on everyone—except themselves, of
course.”

The potential for logistical disaster—
from tour burnout to juggling release
dates—is great, grants John Reis, who
plays in Rocket From The Crypt and
Drive Like Jehu, both signed to Inter-
scope.

“I feel a tremendous amount of guilt
when it feels like I’'m not spending
enough time on each band,” he says. “But
with an arrangement like this, you have
an opportunity for different kinds of
expressions that isn’t always there if
you're doing just one [band].”

Rocket From The Crypt, which just

Metal: Out Of The Graveyard,
Alive And Well At CMC Records

B BY DAVID MENCONI

ZEBULON, N.C.—Bill Cain and Tom
Lipsky, the principals behind CMC
International Retords, have heard the
Jjokes many times. That they would have
signed Spinal Tap by now, if Spinal Tap
were a real band or CMC a real label.
How they’re running an elephants’
graveyard, that CMC is where old metal
bands go to die.

But the thing is, there isn’t much
dying going on.

“People tell me we're either the
smartest people in the world or the cra-
Ziest,” says label president Cain. “We just
laugh all the way to the bank. There’s a
crowd out there that wants metal, and we
provide it. We've got our niche.”

That they do. Where most independent
labels try to break new bands, North Car-

IRON MAIDEN

olina-based CMC specializes in “redevel-
oping” the metal bands that were selling

millions of albums just a few years ago.
The strategy seems to be working.
This has been CMC’s biggest year yet,
with 12 releases, including its first two
to crack The Billboard 200: Slaughter’s
“Fear No Evil” in May and Iron Maid-
en’s “X Factor” in October. “X Factor”
(Continued on page 20)

MICROPHONES

ANOTHER.
SHURE

THE SOUND OF PROFESSIONAIS...WORLDWIDE.""J
!

released its album “Seream Dracula
Scream!,” is ostensibly the more com-
mereial of the two San Diego-based acts.
Still, Reis denies linking the sextet to the
more esoterie Drive Like Jehu (in which
he serves as lead guitarist) when negoti-
ating a major-label deal.

“Interscope approached Jehu and only
later approached Rocket,” he says. “They
were the first to express interest. After
that, labels would come to shows and say,
‘Yeah, we'll take both bands . . . even
though we really only want one.””

The situation can be markedly more
difficult when an artist is contractually
obligated to more than one label, as Matt
Sharp, the mastermind behind futuro-
lounge sextet the Rentals and bassist in
DGC act Weezer, can attest. Although the

Rentals might not be as widely recog-  and Dani Sexton.

Tesh’s Triumph. John Tesh celebrates his birthday with a performance at the
Greek Theater in Los Angeles. At the show, he was presented with a gold record
for his album “Live At Red Rocks.” Shown, from left, are Brett Steinberg, Agency
for the Performing Arts; Mike Garcia, GM of the Greek Theater; Susan Rosen-
bluth, Nederlander Concerts; Tesh; Jim Gosnell, APA; Danny Robinson, APA;

\ &

>

(Continued on page 21)

IN DEFENSE OF HOOTIE: I've just finished
defending Hootie & the Blowfish to yet another
journalist. That would be, oh, let’s see, about the 20th
time I've been asked by critics to explain why on earth
the band is so popular. This is a number surpassed
only by the calls from my nonindustry friends asking
me if I can get them a copy of “Cracked Rear View.”
In all these rantings, the worst

Hootie Deserves All The Horn-Blowing;
Journalists’ Sticker Reply: ‘Who Cares?’

is working on a February album of covers that
includes a version of Marc Cohn’s “Walking In Mem-
phis.” :

WHEN PIGS FLY: At the National Assn. of Record-
ing Merchandisers Wholesalers Conference last week,
NARM and the Recording Industry Assn. of America

announced their intention to

any writer has ever said to me
about the band is that Hootie &
the Blowfish are bland. Granted,
in the eyes of some, this is the
most unpardonable sin of all, but
for the amount of vitriol I've
heard spilled about them, you’d
think the critics could do better
than that. No one has ever called

.

upgrade the profile of the 10-year-
old parental-guidance stickering
program (Billboard, Nov. 4).

Part of the plan calls for labels
to tell journalists and reviewers if
a record is stickered. I can guar-
antee you this will never happen. It
is inconceivable that a publicist will
send over an advance cassette or

them talentless or said that Dar-
ius Rucker can’t sing. But now
that Atlantic has announced that
“Cracked Rear View” has hit the ten-times platinum
sales mark, I expect the sniping to get really ugly.

Journalists, myself included, are always looking for
a hook, and most artists are only too happy to provide
one by spilling details of their wretched childhoods,
torrid relationships, or harrowing drug/aleohol prob-
lems. We want proof that some cataclysmic event has
propelled these artists to create their works. Or
maybe we’re just looking for good copy. If the mem-
bers of Hootie & the Blowfish have experienced such
trauma, they’ve done a good job of keeping it to them-
selves. And it’s clear that the public doesn’t demand
such stringent criteria. My sense is that in Hootie
they have found nonchallenging tunes that—no more,
no less—make them happy when they hear them. They
don’t want to know who the band members are, much
less their golf scores.

After the reams of publicity about the band, most
people still can’t get it straight that there is no one
named Hootie in the band; furthermore, they don’t

turn on the radio, and within a reasonable amount of
time, they’'re going to hear a song by Hootie & the
Blowfish, and it will make them smile. Isn’t that what
music is all about? Making it just a little bit easier to
get through the day?

CHANGES: Former Sony exec Missy Worth is going
to Giant Records. Among her responsibilities will be
heading A&R . .. Windham Hill Records VP of mar-
keting Pat Barry has left the label . . . Smashing
Pumpkins has inked with Q Prime for manage-
ment . . . Cher has signed with Reprise Records and

by Melinda Newman

care. They just need to know that they're going to

CD and say, “Oh, by the way, this
album will carry a sticker,” any-
more than they would try to tear
the warning sticker off a finished CD before drop-
ping it in the mail.

It’s not that this information is secret; quite frankly,
it’s just a nonissue. Even if, by some fluke, the subject
did come up, we writers would probably answer in the
same tepid manner that we respond to most publicity
missives. “OK. Thanks for telling me. Gotta go. Bye.”
And forget the conversation ever took place.

Through focus groups, the RIAA found that 10
years after the fact, many parents are unaware of the
parental-advisory stickers and unaware of the music
their children are listening to. This tells the RIAA
that it needs to do its program better. This tells me
that the vast majority of parents have got much big-
ger issues to worry about than what their children
are listening to.

The RIAA would argue that this was the idea
behind the sticker: to give harried parents easy
information about the albums their children want. But
the RIAA’s own research indicates that parents
aren’t concerned enough about the issue to even check
out what musie is under their own roof, much less
whether it’s stickered or not.

The simple faet is that RIAA and NARM have been
backed into a corner by such crusaders as C.
DeLores Tucker and William Bennett, and are
foreed to act like they’re doing everything they can to
protect children and to ensure that the labels remain
in control of the stickering process. Does the RIAA
need to revise its stickering policy? Absolutely not,
and it’s just a shame that the organization has to
spend its time doing so when both it and the cru-
saders should be fighting much bigger battles.

wwWwW americanradiohistorv com
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METAL: OUT OF THE GRAVEYARD, ALIVE AND WELL AT CMC RECORDS

(Continued from page 18)

shipped almost 200,000 units and
debuted on The Billboard 200 at No. 183
Oct. 28. Last week, it jumped to 147 with
a bullet.

“We had to move fast on that one, from
deal to release in 2%z months,” says VP
Lipsky of the licensing agreement for
the Iron Maiden title. “EMI was releas-
ing it outside America, and we didn’t
want to lose sales to imports. We had to
do a TV advertising campaign on MTYV,
because there wasn’t enough lead time
to advertise in the metal press.”

CMC’s roster includes such onetime
gold and platinum acts as Warrant and
Kix, as well as Widowmaker (led by ex-
Twisted Sister front man Dee Snider),
Motorhead, Saigon Kick, Bruce Dickin-
son, Overkill, and Yngwie Malmsteen—
all former major-label acts that became
available when the industry’s focus shift-
ed from metal to alternative rock.

“These bands are in limbo,” says Lip-
sky. “They’re too big for most indepen-

oS
L/
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dent labels but not big enough for the
majors. We fill the gap. We’re happy to
try to redevelop bands that already have
an existing market and can sell 100,000;
200,000; or 300,000 records.”

For some of the smaller bands, selling
as few as 30,000 units can take a title into
the black, says Lipsky. “On our larger
releases, it’s more around 75,000 or
100,000 records.”

“Many of these bands have fan bases
that are huge,” says Mike Bearden, co-
owner of Aces Records in Tampa, Fla.
“All the albums that CMC has attained
are like buying stock in the gold market.
These types of bands weren't pushing the
numbers for the majors to still be inter-
ested, but there’s a market for them.”

CMC, which houses its staff of 12ina
100-year-old bank building in Zebulon,

WARRANT

began in the "70s as 2 management com-
pany, booking agency, and production
company. The label wing of the operation
started in 1991 with backing from two
Swiss companies, Intertape Ltd. and
Gruezi Schallplatten (Lipsky and Cain
have since shuttered the management
company and split the label off as a sepa-
rate entity from the Swiss companies).

Not long after CMC set up shop, the
metal famine hit the music industry.
Major labels began dropping the so-
called “hair bands” in droves, and CMC
had its niche.

While selling metal in 1995 is an uphill
battle, working with established acts has
some built-in advantages. Since these
bands have catalogs, there’s already
space for them at retail outlets, which
makes distribution easier.

Alliance Entertainment Corp. handles
CMC’s distribution in the U.S., MCA and
Cargo in Canada, Pony Canyon in Asia,
Music for Nations and SPV in Europe,
and Shock in Australia and New Zealand.
Approximately 30% of CMC'’s sales come
from outside the U.S., Lipsky says,
adding that most of the deals with terri-
tories outside of the U.S. operate on a no-
returns policy and that CMC has 60% of
its releases on a worldwide basis; the rest
are only in the U.S. or selected territories.

Most of CMC's bands have enough fans
to be self-sufficient live acts. Not having
to provide tour-support money allows
CMC to concentrate its resources on com-
mercial and retail co-op advertising.

“The bands understand that it’s more
important for CMC to advertise their

HOLLYWO0OD
213/876-8733
I

o
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show and their record than to fund a tour
bus,” says Lipsky. “We overcompensate
by doing commercial advertising on
more than 90% of our bands’ tour dates.
And we can do it because we don’t have
to pay for a bus or 32 roadies.”

Also key for the bands is coverage in
metal fanzines. “The heavy metal fan
often pays a lot more attention to what’s
printed in a fanzine than in larger,
national press,” says Lipsky. “The fan-
zine may have a smaller audience, but
90% or 100% of its readership is a poten-
tial consumer of our records.”

Neither radio nor video play has
accounted for substantial sales for CMC.
“Radio has had little to do with our
records’ success, other than metal radio,
where we consistently do great,” says
Lipsky. “Video has been even more diffi-
cult. We get play on regional shows, like
‘Powerplay’ and ‘Monster Rock,” but we've
gotten no exposure from MTV since the
cancellation of ‘Headbangers Ball."”

Of course, not every band is willing to
take the drop to a smaller label—espe-
cially bands used to the high life.

“The first question we ask is, ‘Can you
handle the transition from a major to an
indie? ” says Lipsky. “Not all artists can
handle that decline. It's a step down, but
not a dive off a skyseraper.”

Some manage the transition more
gracefully than others. Warrant found
itself dropped from Columbia after one
gold and two double-platinum albums.
CMC came to the rescue when the band
was at its lowest, reeling from bank-
ruptey and the death of its manager.

CMC’s previous signings had been
licensing agreements, and Warrant was
its first “from scratch” signing. (Widow-
maker and Kix were label signings, not
licensing deals). Warrant's first CMC
album, this spring’s “Ultraphobie,” is the
label’s top seller, at approximately
200,000 units worldwide, according to
Lipsky. U.S. sales for the album reached
38,000, according to SoundScan,
although Lipsky says many of the mom-
and-pops that are integral to CMC'’s suc-
cess are not included in SoundSean fig-
ures.

Warrant front man Jani Lane says
being with CMC has been a positive
experience. “CMC may be an indie, but
they spend like a major,” Lane says. “We
got a very sizable advance to do the
record, which was nice. We didn’t have
to go whip it out in somebody’s back-
yard. In fact, we got to record in three of
the nicest studios I've ever worked in.”

Lane says that the album’s overseas
sales actually surpassed those of some
of the band’s Columbia releases. Never-
theless, he’s aware that Warrant still
faces considerable challenges.

“We're very definitely fighting a stig-
ma surrounding the name ‘Warrant,””
Lane says. “Because we did what we
did—and did it well—we are, for some
reason, regarded as totally incapable of
making viable music in the '90s. I take
my hat off to Tom, for not sharing the
tunnel vision a lot of labels have.”

If Lipsky and Cain have their way,
CMC will be poised to capitalize on
metal’s comeback. They’re even looking
to branch out, with plans to start an
R&B division next year.

“It’s a cliché, but the business runs in
cycles,” Lipsky says. “Metal has been
around a lot of years. There are years
when it’s hot and others when you think
it’s invisible, but it doesn’t go away.
These bands still tour and still draw.
Metal survives, whether it’s at a high
major-label level or our level.”

] In NY call (212) 536-5174. In NJ call (808) 363-4158.
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MOONLIGHTING ARTISTS DO DOUBLE DUTY

(Continued from puge 18)

nized as his “other band,” legal intrica-
cies won't allow Maverick to mention
Weezer in any fashion when promoting
“Return Of The Rentals.” The Rentals
also includes Weezer drummer Pat Wil-
son and that dog front woman Petra
Haden, who plays violin.

“I would never want to do that any-
way,” says Sharp, who says that Maverick
promotion reps have continually focused
on the Rentals’ separate-but-equal sta-
tus. “I'm proud of what I do with Weez-
er, but T think this can stand on its own.”

Sharp was contractually obligated to
approach DGC first, but he says the label
did him “a tremendous favor” by allow-
ing him to take the Rentals project else-
where. “DGC did a wonderful job with
Weezer, but it would be natural for the
people there to see the Rentals as a side
project, like Matt’s Snakepit or some-
thing,” says the bassist, alluding to
Slash’s Snakepit, the side project of Guns
N’ Roses guitarist Slash.

Cosloy insists that Matador doesn’t
treat its signees’ ancillary projects in that
manner. “One band might have seniority,

Drive Like Jehu. John Reis, left, also
plays in Rocket From The Crypt.

but I've never seen any of the others as a
lark or just a means of career advance-
ment,” he says. “The idea of selling or
marketing one band based on the exis-
tence of another isn’t fair, and it simply
isn’t interesting. We've never had any dis-

cussions with other labels about artists
with whom we share relationships.”

A number of artists share that
ambivalence toward discussing the mat-
ter. Mike Patton, tor instance, eschews
the notion of doing interviews to promote
Warner Bros. act Mr. Bungle, whose
utterly surreal “Disco Volante” climbed
to No. 4 on Billboard’s Heatseekers
Album chart.

“This band and Faith No More are so
different that comparing the two is ludi-
crous,” says Mr. Bungle’s Danny Heifetz.
“Mike’s contributions to both bands let
him express himself in different ways,
which I know is important to him.”
Although Patton is more closely associ-
ated with Reprise act Faith No More, he
was 2 member of Mr. Bungle before he

Jjoined the other group.

Heifetz admits that Mr. Bungle’s
upcoming tour-—the band’s first in sev-
eral years—is something he’s been look-
ing forward to. Nevertheless, he says, he
and his bandmates have never pressed
Patton to change the way he divides his
time.

Similarly, Reis says that his assorted

“...genuin= jazz sensibility merges with deft
fusionisms that snap, crackle and pop.’

~ JazzTimes

l bandmates have come to aceept his situ- Now playing ¢n contemporary Jazz stations nation-wide.
ation. “It’s not as if one of the bands is so
ropular that the other guys feel neglect- Othe- Shanachie/Cachet artists include:
9 “© " B ar g :
b . BOXSCORE ed,” h? Sa.VS-dElVen' 50, I'Sﬁe]mhd yed(l1 Ange a Bofill, Eddie Daniels, Fattburger,
_ Sl NEENSHS LG AETTs [ol R T, George Jinda (World News), Chuck Loeb
v TOP 10 CONCERT 6ROSSES | 1, 'm about to do the same thing with ?K. Pe(\s Fand & t')’ - 7
I Gracs AtEndance Rocket. But when I start to think things LLOTE RN RE D ot St
ARTIST(S) venue Date(s} Ticket Price(s) Capacity Pro moter . g . .
L are looking grim, I realize that doing p R
ELTON JOHN Madison Square  Oct 12-14, | $3.530,309 81134 Delserer/Slates both is probably the main thing that’s o PR Sasacie.cony
Garden 17,19-20 $50/$39.50/$29.50  six Entarprises . . o
New York ot Lept me from burning out on either. CACHET 5015
BON JOVI Sports Palace Oct. 21-22 $1,161,203 41,996 Ocesa Presents
Mexico City {7.838,120 pesos)  two
$42.65/$13.24 seliouts
JULIC IGLESIAS Paramount Oct _]27 $696.990 10973 Delsener/Slater
New York $75/$60/$45 15,000 Entarprises
three
shows
BRIDGE SCHOOL BENEFIT: Shoreline Oct. 28 $518,328 22.000 Bill Graham
NEIL YOUNG, BRUCE Amphitheatre $50/$30 sellout Presents
SPRINGSTEEN, Mountain View, Calif |
HOOTIE & THE BLOWFISH,
PRETENDERS, BECK
ES:EL'(‘)EL::&RIS WiTH i G('ln'g(’ SC:'U'I(’[I
DANIEL LANOIS National Product Manager
DAYID BOWIE/ Shoreline Oct. 21 $576,320 18,010 Bill Graham - W - TOWER RECOEDS
NINE INCH NAILS Amphitheatre $32 20,000 Presents r
PRICK Mountain View, Calif
JIMMY PAGE & CoreStates Spectrum  Oct. 24 $487.190 18,180 Ele: ;nc Factory
ROBERT PLANT Philadelphia $40/$25 seflout Cor certs
TRAGICALLY HIP
At Allegro, we're in the business
- 3 ’ ',
REM. Nassau Veterans Oct. 7 $453,498 13905 Delsener/Slater Of represen“ng )OII buS]neSS.
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i *
specific and unique needs.
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s - | ard the retailer. Never forgetting
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RHETT AKINS Edmonton ($485.640 seliout Promotions that people are the f('llndatlon
TRACY BYROD Northlands Canadian) Nite Qut | : .
Edmonton, Alberta $38 Entartainment | Of every bUS]nCSS transaction.
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REBA MCENTIRE Olympic Saddledome  Oct. 14 Bk 1206 Starstuck i for us, but fox you, too.
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$38 Entartainment
| ————| . . m] I
Copyrighted and compiled by Amusement Business, a publication of Biilboard Music Group
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321- 4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295

BILLBOARD NOVEMBER 11, 1995 21

wwwW americanradiohistorvy com


www.americanradiohistory.com

FOLK RADIO PATCHY, BUT FANS ARE LOYAL

(Continued from page 5)

stations has built up from coast to
coast, ensuring outlets in virtually
every market.

Although something of a patchwork,
folk radio remains enormously influ-
ential to artist development, with a
clear connection between airplay and
sales that is perhaps even more dra-
matic than that of its mainstream
counterparts.

“I attribute all our success to folk
radio,” says Bob Feldman, president
of Red House Records, where acts
such as Greg Brown, Lucy Kaplansky,
and Kate MacKenzie have parlayed
loyal airplay into durable careers.

In terms of influence, says Tom
Frouge, director of radio promotion
for Green Linnet, “if [airplay] is not
No. 1, then it’s No. 2, right behind
touring. People search out folk radio
and remain very loyal.”

According to the latest industry
count, there is exactly one full-time
commercial folk station (see story, this
page), so figuring out how many non-
commercial stations spin folk on a
semiregular basis (i.e., at least one
weekly program) is a bit tricky.

Perhaps the best estimate comes
from record labels. Green Linnet reg-
ularly services new releases to 600 sta-
tions, half of which are publie, the oth-
er half college affiliated.

Rounder Records does roughly the
same: Brad Paul, VP of national pro-
motion, estimates that approximately
40% of those 600 stations play 20 hours
of folk per week. (A tiny 10% spin 40-
plus hours a week.)

Geographically, folk radio hot spots
include Boston (WADN, WGBH,
WBUR, WUMB-FM, WERS), San
Francisco (KPFA), Austin, Texas

(KUT), Los Angeles (KPFK), and
New York (WBAI, WFUV). Virtually
every college market in the country
has at least one folk program that en-
dures semester to semester, year to
year.

ACTIVE LISTENERS

Clearly, folk radio is a far different
beast than commercial radio. The fact
that Feldman would happily settle for
five or six spins a week for one of his
artists at a particular station is a dead
giveaway. Promotion executives on
the commerecial side are forever bat-
tling programmers to increase spins
well into double digits, arguing that six
plays a week don’t make enough of an
impression on listeners.

Not so with folk radio, according to
Feldman. He says that folk listeners
are not at all passive, particularly if
only one or two programs air each
week in their market. Folk fans pay
close attention to the music, often tak-
ing notes on acts and calling jocks for
names and labels.

That loyalty to radio translates into
attendance at local coffeehouse shows
and, eventually, into record sales.

Another plus for labels is the fact
that, unlike their commercial counter-
parts, folk programmers are not inun-
dated with promoters pitching prod-
uct. However, that heat might be
rising: Green Linnet’s imprint label
Redbird is experimenting with using
an independent promoter exclusively
to work noncommercial stations on be-
half of the new Brooks Williams al-
bum.

“We want to create a buzz at non-
com that might translate to commer-
cial,” says Frouge. “It’'s working very

Talk about a wide-open playing
field. Among the nearly 10,000
commercial radio stations in oper-
ation in the U.S,, exactly one is
full-time folk. Even among far-
flung formats, that tally is mighty
slim: A total of 28 stations present
children’s programming around
the clock; in the Pacifie, five sta-
tions broadecast
only Hawaiian
music; and at
least three
Southern sta-
tions play blues
full time, aec-
cording to the M
Street Journal.

The lone folk
champion is
WADN (Walden Radio) Boston.
Licensed to nearby Concord,
Masg,, the 5.000-watt AM has been
spinning folk since fall 1950, (The
muzic girs from 6 a.m.-6 p.m., fol-
lowed by two hours of specialty
programming; the BBC is simul-
cast during overnights.)

The brainchild of folk scene
veteran Dick Pleasants, who is
now at crosstown public station
WUMB-FM, Walden took nearly
10 years and $1 million to get on
the air.

What’s more amazing than
Walden Radio’s arrival on the air-
waves is the fact that the station
survived an ownership change in-
tact. Despite today’s trend of more

BROWN

Full-Time Folk WADN Boston
Genre’s Devout Radio Savior

and more stations {particularly on
the AM side) handing over their
programming reins to simulcasts
or satellite, folk remains the base
at WADN.

“It was never in question,” says
PD Jim Perry. Walden Radio is
now owned and operated by radio
consultant Ned Crecelius.

The station,
with four full-
time employees
and six part-
timers, evenly
mixes tradition-
al artists (Tom
Rush}), super-
stars (Bob Dy-
ian), and today’s
rising folk stars
(Greg Brown), and the jocks se-
lect all the mizie they play. An
artist in heavy rotation can be
spun up to 20 times 4 week, nearly
four times as much exposure as a
noncommercial station can deliv-
er

RUSH

A sample morning hour at
WADN includes Cheryl Wheeler,
“So Far To Fall”; David Wileox,
“Lianguage Of The Heart”; Jean-
nie Stahl, “Jersey Shore”; Greg
Brown, ‘1952 Vincent Black
Lightning”; Cris Williamson and
Teresa Trull, “Calamity Jane”’;
Garnet Rogers, “This Shirt”; and
Tracy Chapman, “Give Me One
Reason.”

ERIC BOEHLERT

well for us.”

One problem folk labels face is find-
ing out what’s actually getting played,
since so many of the shows air only on
weekends, when hosts are hard to con-
tact. The Internet site “Folk DJ” (lo-
cated at listserve@psuvm.psu.edu) is
helping to alleviate that problem. It
acts as a clearinghouse for folk hosts to
share their weekly (or daily) playlists,
as well as to comment on new records.
Approximately 300 playlists are post-
ed each week.

FUNDING CUTS HURT FOLK RADIO

Despite the positives, some dark
clouds hover over folk radio, most no-
tably, the trend of public stations ditch-
ing the musie in order to make room for
more news and talk programming. The
broad-based information approach has
mass appeal and consistently pays off
during pledge drives, when listeners of

“Morning Edition” and “All Things
Considered” flood local stations with
much-needed donations.

The recent attempts by congres-
sional Republicans to cut funding for
public stations (Billboard, March 18)
have only quickened the pace toward
more financially stable news program-
ming.

As a painful example, folk players
point to the early '90s decision by
WAMU Washington, D.C., to replace
its influential daytime folk show with
the call-in “Talk Of The Nation.”

“We felt that immediately,” says
Paul, pointing to declining attendance
at D.C.-area folk shows.

In some markets, such as San Diego,
folk is losing out to classical at finan-
cially beleaguered public stations.

However, from Frouge’s perspec-
tive at Green Linnet, a bigger problem
occurs when public stations try to em-

ulate the sound of commercial music
competitors by “going for the lowest
common denominator.” In several
markets, noncommercial stations act
as the de facto triple-A, with relatively
tight playlists.

Another woe is the increasing indif-
ference shown to folk offerings by
commercial triple-A stations (Bill-
board, Oct. 12).

“[Triple-A] really changed into a
modern rock format,” says Feldman.
Frouge bemoans the fact that al-
though Sunday-morning acoustic
shows are among triple-A’s best-rated
programs, more and more program-
mers are “formatting themselves into
‘album rock light.””

Fortunately, folk has already built
itself a solid foundation at public and
college stations, and this will likely
outlast any future commercial radio
flirtations.

THREE FEMALE ARTISTS REDEFINE FOLK

(Continued from page 5)

full band) with a show at New York’s
Bottom Line Oct. 29. In November
she hits the road again, performing
acoustic dates. Her album has sold
15,000 copies, according to Sound-
Scan.

“Patty has grown by leaps and
bounds,” says Allan Pepper, co-own-
er of the Bottom Line. He adds that
he’s been “watching her first per-
form here in an ensemble context . . .
and then as an opening act to ulti-
mately co-headlining the place. Her
songwriting has matured, and her
stage confidence has grown im-
mensely.”

Larkin has become known as one of
the premier female artists in the con-
temporary folk cireles, but there is no
shortage of talented newcomers nip-
ping at her heels. Dar Williams and
Jane Kelly Williams (who are unrelat-
ed) are among those who are getting a
warm reception from longtime folk
fans as well as drawing new fans into
the fold.

“There are people who are coming
back to it,” Dar Williams says. “Peo-
ple who say, ‘I haven't listened to any-
body since the '60s, and I want to get
back in touch with what’s going on
now.’”

Dar Williams gained national at-
tention with her February debut on
Razor & Tie, “The Honesty Room”
(“Music To My Ears,” Billboard, Jan.
28), which spawned the single “When
I Was A Boy,” a favorite at some
triple-A stations. The album has sold
41,000 units, according to SoundSecan.

She is touring Europe, opening for
Joan Baez, who covers Williams’ song
“You're Aging Well” on her new
Guardian album, “Ring Them Bells.”
Dar Williams’ sophomore album is
due in February.

Dar Williams says she recently
read Baez’s biography and discovered
some similarities to her career.
“There were parallels in terms of
choosing a less flashy label over a
more flashy label . . . [Baez’ first la-
bel] Vanguard chose to do things
more pared down and acoustic, which
is what the label I chose is allowing
me to do.”

Georgia native Jane Kelly Williams
is another new act who is taking a dif-
ferent approach to music business
success. Tom Vickers, senior director
of A&R for Mercury/Parachute, a la-
bel conceived to promote singer/song-
writers (Billboard, Oct. 23, 1993), first
heard Williams at the home of a mu-
tual friend who was having a song-

'I-'l.sn.Hnn.cst'r Roam

writers gathering.

Vickers kept track of Williams’ ca-
reer as she recorded two albums for
the Belgian label Crepuscule and
toured in Japan, Holland, and Spain.
He watched her rehearse in a Man-
hattan church where she was per-
forming a benefit concert and shortly
afterward signed her to the label.

Williams recorded her Mercury de-
but, “Tapping The Wheel,” at that
same church, where she lived and
wrote songs for the choir when she
first moved to New York. The album
was released in August.

“Radio stations leading the way on
Jane include WXPN in Philadelphia,
WRLT in Nashville, WFUV in New
York, KERA in Dallas, and KRCL in
Salt Lake City,” says Vickers. “We've
also gotten a great deal of airplay on
National Public Radio nationally,
along with with pockets of local NPR
support in New England, the Caroli-
nas, and Georgia. There’s also been a
great deal of interest in using Jane’s
songs on movie soundtracks, and
we’re negotiating for placements in
two major films.”

She is on tour opening for the Octo-
ber Project and has also been visiting
Barnes & Noble, Borders, and other
bookstores, promoting her new re-

lease.

Unlike Dar Williams, who defines
herself unequivocally as a folk artist,
Jane Kelly Williams, like Larkin, sees
her music as somewhat more expan-
sive.

“The beautiful thing about folk mu-
sic is that its fans embrace other gen-
res ... Everybody fits somehow,”
says Jane Kelly Williams, who calls
what she does “pop acoustic” or “new
town music,” which she describes as a
reflection of city life through small-
town eyes.

“Some music hits you over the
head, and some music creeps up over
you like a warm blanket,” Vickers
says. “Jane’s music is like a warm
blanket.”

One aspect of folk music that all
three artists appreciate is the sense of
community. Folk artists and fans

share a reverence for the
singer/songwriter experience and the
intimacy of venues featuring acoustic
musie.

The folk sense of community also
breeds an abundance of aspiring
artists. “I am certainly a product of
access,” Dar Wiliams says. “You real-
ly have to make that a strong part of
the tradition, that everybody can pick
up a guitar and try.”

Larkin says the climate is good for
aspiring folk artists. “There’s more
opportunity,” she says. “And it’s
more competitive. I remember in "84
or '85 when Suzanne Vega got her
first contract, everybody thought it
was just a fluke—not that she signed
a contract, but that somebody who
played acoustic guitar would get
signed . .. It just kind of opened up,
and people in the music business saw
this wealth of talent and interest in
and market for this kind of music that
was very lyric driven and somewhat
poetic. It’s really been great.”
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N. American Folk Venues
Home To Stars, New Acts

Jim Fleming and David Tamule-
vich, who run their own folk-driven
talent and booking agency, work
with more than 4,000 presenters
(see story, page 13). To them, the
women’s center that hosts Holly
Near once a year or the New Eng-
land church coffeehouse that is will-
ing to take a chance on a few faces
are just as prestigious and valued as
any urban star-maker showcase
club. Perhaps more so.

Folk is a different animal from
mainstream pop. After all, this is a
form that is perfectly happy to mull
over a song for 200-300 years before
deciding if it’s a keeper. It’s not a
genre that lends itself to charts or
lists.

That said, here is an alphabetical
listing of solidly respected, savvy
clubs; the kinds of stages from
which careers can be cut, that work
with proven names and new faces.
The list was compiled with assis-
tance from several industry
sources.

¢ The Ark. A Michigan folk mec-
ca since 1965, as respected an
acoustic venue as there is anywhere
in the country. Musie six nights a
week, Wednesday-night open
stages. occasional showease nights,
songwriter round-robins and tradi-
tional ceilidhs. (6372 S. Main St.,
Ann Arbor, Mich. 313-828-8037)

* The Birchmere. Bluegrass.
acoustic country, folk, and song-
writer haven for the Washington,
D.C., area. Music seven nights a
week, no open stage, but occasional
writers-in-the-round series. (3901
Mt. Vernon Ave., Alexandria, Va.
703-549-5919)

¢ The Bluebird Cafe. Nashville’s
hippest songwriter, progressive
country, and folk club, with a week-
ly writers’ series and many showcas-
ing opportunities. (4104 Hilisboro
Road, Nashville. 615-383-1461)

* The Bottom Line. Properly
eclectic and adventurous for a 22-
year-old Greenwich Village, New
York, music haunt, but still basing
its menu on the acoustic fare that
has made it a must-do folk showease
for major-label wanna-bes. It offers
a monthly “required listening” se-
ries for new nonmainstream acts
and oceasional “in their own words”
songwriter circles. (15 W. 4th St
New York. 212-228-6300)

* Cactus Cafe. An institution
since 1933 on Austin, Texas’ famous
Drag, and an influential songwriters
club since 1980. Music six nights a
week, Monday open mikes, frequent
songwriter circles, showcase slots.
(24th and Guadalupe streets,
Austin. 512475-6515)

e Club Passim. In the heart of

Boston’s Harvard Square for more
than 25 years—and before that, fi-
nal home of legendary '60s mecea
Club 47—this is still New England’s
premier songwriters club. Under
new, nonprofit management, it is ex-
panding its vision to include more lo-
cals and a wider range of music, of-
fering a Tuesday in-the-round open
stage and weekly multi-act live radio

show. (47 Palmer St., Cambridge,
Mass. 617-492-7679)

» Eddie’s Attic. Hoimne of De-
catur, Ga.’s hip songwriter scene.
Acoustic music seven nights a week.
Monday open mikes, biannual
“Open Mike Shoot-Out ’ contest,
Sunday songwriters night. (515-B
N. McDonough St., Decatur. 404-
377-4976)

¢ Freight & Salvage. Folk six
nights a week at this Berkeley,
Calif.. club, which offer: Tuesday
open mikes and *“Best Of The
Hoots” monthly. Since 1¢68, a non-
profit home for Bay Area folk. (1111
Addison St., Berkeley. 510-928-
0978)

¢ Godfrey Daniels. A solid taste-
maker since 1976, this Pennsylvania
club is particularly devot::d to good
stagecraft and deeply respected
within the folk biz. Weeknight hoots,
folk, and blues jams, week:end head-
liners. (7 E. 4th St., Beth lehem, Pa.
610-867-2390)

* McCabe's Guitar Shop. Great
Santa Monica, Calif.. masie store
with a 150-seat listening room in the
back. Weekend shows, open mike
third Sunday of the month. Don’t be
fooled by the store-front ambience:
McCabe's is a first-rate, Tont-rank
music elub. (8101 Pico Blvd. Santa
Monica. 310-828-8037)

* McGonigel's Mucky Duck.
Irish pub known as Houston's pre-
mier songwriters club; mostly
acoustic, music six nighrs a week.
Monday open mikes. monthly in-
the-round songwriters night. (2423
Norfolk St., Houston. 713-528-5999)

* Old Vienna Kaffeehaus.
Nestled in a small town outside of
Worcester, Mass., this casual but
elegantly professional ¢l b has be-
come one of the most respected
venues in the folk world. thanks
largely to the intelligent, creative
booking of Timothy Mason, who is
also re-energizing Club Passim.
Headliners Friday through Sun-
day. Its Thursday open stage is the
Carnegie Hall of New England
hoots, famous for its kbuge, hip,
nonperforming audience. (22 8.
St., Westborough, Mass. 508-898-
2231)

* The Tin Angel. Particularly
committed to Philadelphia’s con-
temporary songwriter acene; no
open stage but regularly works with
promising locals. (20 S. 2nd St.,
Philadelphia. 215-928-0973)

* The Towne. Weekend headlin-
ers. eclectic and mostly acoustie. Bi-
weekly Wednesday open 1aikes, reg-
ular showcase nights. Upstate New
York club open since 1972, famous
for its smart, solid bookin z and folk-
savvy crowd. (62 Rte. 22, Pawling,
N.Y. 914-855-1300)

¢« West End Cultural Centre.
Folk and alternative rock, authors
series, poetry, dance. Acoustic mu-
sic¢ at least two or three times a
week. Nonprofit and dedicated to
keeping the doors open for all cul-
tural and musical forms out of the
mainstream. (586 Ellis St., Win-
nipeg. Manitoba. 204-783-6918)

SCOTT ALARIK

MODERN AGENCY HAS FOLK APPEAL

(Continued fromn page 5)

ern folk market, it is the Big Kids on the
Block. It not only understands the mar-
ket better than anyone in the business,
it helped invent it.

Fleming-Tumulevich’s 20-artist
roster includes folk institutions Tom
Paxton, Holly Near, Bruce “Utah”
Phillips, and June Tabor, along with
the cream of the singer/songwriter
erop, such as Greg Brown, John
Gorka, Dougie McLean, Patty Larkin,
Chervl Wheeler, and Garnet Rogers,
and hot acoustic up-and-comers, in-
cluding Dar Williams, Ani DiFranco,
and Martin Sexton.

The six-employee agency’s active file
of venues and promoters exceeds 4,000,
ranging from church coffeehouses to
women’s bookstores to small-town arts
societies to major urban concert spaces.

“When I started out, I knew two
things,” says Jim Fleming, who started
the agency in 1978. (David Tamulevich
joined in 1982.) “One was that I wanted
to support the careers of these very tal-
ented artists who didn’t seem to have
any business structure supporting
them. And that folk music was what I re-
ally loved.”

In a nutshell, that’s what separates
Fleming-Tamulevich from the pack. Not
only does it care deeply about the artists
it represents, but it cares just as deeply
about the medium itself. Where many
agents and managers see their mission
as single-minded pursuit of their clients’
interests, Fleming-Tamulevich’s com-
mitment is also to the folk medium,

TAMULEVICH FLEMING

which it regards more as a trade than as
show biz. That is the key to the unprece-
dented respect, it commands in a forum
notoriously hastile to business sensibili-
ties.

“We care about establishing a tri-
umvirate between the agency, per-
former, and presenter,” says Tamule-
vich. “We look at things long term, which
often means making less money initially.
But we believe that if it doesn’t work for
evervbody, then it doesn’t work. We're
not just looking for gigs, we're looking
for long-term velationships that work.”

This must be clearly understood be-
fore any artist joins the roster. When
one manager told Fleming and Tamule-
vich that his hot voung act was their
“ticket out of coffeehouses and church
basements,” it was the beginning of the
end of that association-—even though
the act was obwiously on its way to ma-
jor-label success.

Fleming-Tamulevich is not interested
in making stars, but in building careers.
That may seem startling in an industry
where hit-makers shy of their 25th
birthday can be relegated to oldies bins,

but this ageney’s favorite word is
“longevity.” “We've never been depen-
dent on hits to drive a career,” says
Tamulevich. “Touring is what drives the
careers of our artists.”

Gorka is the quintessential Fleming-
Tamulevich artist. His songs are smart,
folk-pretty, and socially relevant, his
stage craft solid and winning. And he
has patiently built his strong national
following from the bottom up (see story,
page 5).

“They were willing to work with me
when I was probably costing them more
in phone calls than I was making them in
commissions, because I never said no in
those days,” says Gorka. “Other agen-
cies might have balked at the $50 guar-
antees I was getting a lot of the time. It
took longer to happen that way, but I
think it stuck longer, too.”

That attitude was there from the be-
ginning. Fleming got into the business
as student activities direetor for Michi-
gan State University, but he was drawn
more to artists who had something to
say than to big names. In addition to folk
aets, he has worked with the influential.
topically edged comedy ensemble Sec-
ond City and recently with Washington,
D.C,, satirists the Capitol Steps.

When the industry declared folk to
be dead in the late '70s, Fleming dis-
agreed and set out to prove his point. At
first, he centered on the college folk cir-
cuit. When that dried up, his budding
agency helped to create a national folk

(Continued on page 87)
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FAST-PACED: The Amps, the
new alterna-pop/punk foursome
headed by Kim Deal of the
Breeders, are gaining momen-
tum at modern rock radio with
their first single, “Tipp City.”
The song, from the band’s
Elektra/4AD debut, “Pacer,”
was released on Halloween and
is getting spins on such stations
as KBBT Portland, Ore., KLZR

(the Lazer) Lawrence, Kan., and

WOXY Cincinnati.

Intoxicating. Mick Harvey’s
second solo album,
“Intoxicated Man,” due
Tuesday (7) on Mute, pays
tribute to the late French
composer Serge
Gainsbourg. Harvey, of Nick
Cave & the Bad Seeds,
teams with sultry vocalist
Anita Lane for 16
Gainsbourg songs. The
highly sensual atbum
features the classic “Bonnie
& Clyde.” Triple-A radio
should check out “Initials
B.B.” and “Ford Mustang.”

The band can be caught on
the road with Sonic Youth until
Nov. 11, when it will head to
Europe for some dates. A more
extensive Amps tour will com-
mence in early 1996.

ANYTHING GOES: Already
off to a solid start with its sue-
cessful first single, “Anything,”
3T is gearing up for the heavy
promotion it’s doing for its MJJ
Music debut, “Brotherhood,”
due Tuesday (7).

The R&B group consists of
brothers Tariano “Taj”’ Adar-
yll, Taryll Arden, and Tito Joe
Jackson, the sons of Tito Jack-
son and nephews of Michael
Jackson (Billboard, Aug. 26). ~~

MJJ president Jerry Green-
berg says that an extensive pro-
motional tour is in
the works for the
first of the year. T
Meanwhile, the tal-

OF HOT PROSPECTS FOR THE

Genius Debut. “Liquid
Swords,” the long-awaited
solo debut from former Wu-
Tang Clan member Genius/
GZA, drops Tuesday (7) via
Geffen. His first single, the title
track, is No. 33 on Hot R&B
Singles, No. 3 on Hot Rap
Singles, No. 48 on Hot 100
Singles, and No. 18 on Hot
Dance Music's Maxi-Singles
Sales this week.

MOUNTAIN

Frost, Smile Now, Die Later

ented trio has just
taped a live perform-
ance for BET and is
scheduled to appear
in January on a Lou
Rawls special, which
will also feature Af-
ter 7 and the Win-
ans, among other
artists.

This week, “Any-
thing” is No. 25 on
Hot R&B Singles
and No. 35 on Hot
100 Singles.

FOR SALE: Many
triple-A stations, such as WXRT
Chicago, KTAO Taos, N.M., and
KFAN-FM Johnson City,
Texas, are picking up on
Yardsale’s  “Resurrection
Mary” CD on Western Front.
The Chicago-based roots-
rockers open for Blue Moun-
tain Nov. 12 in Minneapolis and
for Peter Himmelman Dec. 31
in Chicago. The band heads out
on a full tour in January, when
the label will go for modern rock

airplay.
ON THE TUBE: “Expecting

L

VR

REGIOMNAL HEATSEEKERS #1'S5

3 NORTHEAST
Mandy Patinkin, Oscar & Steve

EAST NORTH CENTRAL
Take That, Nobody EI._se

Az

Rotating top-10 lists of best-selli

ng titles by new & developing artists.

EAST NORTH CENTRAL
1. Take That, Nobody Else

2. Insane Clown Posse, Riddle Box
3. Mystikal, Mind Of Mystikal

4. Tha Dogg Pound, Dogg Food

5. Deborah Cox, Deborah Cox

6. Garbage, Garbage

7. Mandy Patinkin, Oscar & Steve
8. Terri Clark, Terri Clark

9. Bryan White, Bryan White

0. Edwyn Collins, Gorgeous George

—

SOUTH ATLANTIC
Edwin McCain, Honor Among Thieves
Seven Mary Three, American Standard
Deborah Cox, Deborah Cox
Pure Soul, Pure Souj,
Take That, Nobody Else
William Becton, Broken
Garbage, Garbage
Mandy Patinkin, Oscar & Steve
Buju Banton, 'Til Shiloh
. Terri Clark, Terri Clark

SoPNemswN Y

-

Heroes,” from  Stewart
Franke’s Schoolkids Records
debut, “Where The River Meets
The Bay,” has been chosen as a
featured cut for the Monday (6)

episode of Fox’s “Melrose
Place” ... Hip-hop newcomer
Larry Loc’s video for the first
single, “I’'m Having Flash-
backs,” from his Zulu Interna-

tional debut, “Flashbacks,”
clocks in at No. 4 on the Box for
the week ended Oct. 27. The
former member of the Original
Compton (Calif.) Crips gang re-
lays an anti-gang and anti-drug
message on his just-released al-
bum ... The Chemical Broth-
ers’ video for the single “Life Is
Sweet” gets its shot on MTV’s
“120 Minutes,” beginning Sun-
day (5). The clip is from the
band’s Astralwerks album “Exit
Planet Dust.” The act heads to
Europe for a string of dates be-
ginning Nov. 6
before heading to
the U.S. for an-
other tour.

R EGIONAL
HAPPENINGS:
Kenny Wayne
Shepherd’s East

£QT CN MIDDLE ATLANTIC Coast tour al-
|5 W, By e Mancy alnkin,Oica 8 iove o ok oappart
”-h'_ SOUTH ATLANTIC of his first single,
PACIFIC | LESu MeZab, Aonor Among ievss paying off. His

L OSSO NOW, Die Later r\ || Giant  debut,
T SOUTH CENTRAL Ledbetter
m'@g_w_sﬁkgf e

Atlantic Regional

Roundup. Album

rock stations

THE REGIONAL ROQUNDUFP KLOS Los Angeles, WMMR

Philadelphia, and KIOZ San
Diego get behind “Deja Voodoo”
this week ... Ana Gabriel’s
“Hoyas De Dos Siglos” on Sony
Discos comes in at No. 25 in the
Pacific Regional Roundup this
week . .. Lonestar’s self-titled
BNA Records debut is No. 21 in
the South Central Regional
Roundup.

ROAD WORK: The Honey-
dogs can certainly be dubbed
one of the hardest-working
bands this year. The Minneapo-

lis roots rock act hasn't had a
solid week off all year. The
quartet is in the midst of a West
Coast swing now, which in-
cludes a San Francisco date
with Dick Dale Nov. 24. The
band will follow up its self-titled
October Records debut with a
new set in March 1996 . . . Boy’s
Life Records’ Black Market
Flowers are on the road
through Nov. 25 . . . Cleopatra’s
Spahn Ranch and the Electric

Finding His Way. “Which
Way To Here,” the second
effort from singer/songwriter
Anders Osbome, due
Tuesday (7) on OKeh/550
Music, is getting a strong
response from triple-A
WXPN Philadeiphia, KTCZ
Minneapolis, and KGSR
Austin, Texas. Key tracks
include “Favorite Son,”
which will be serviced to
album rock radio in
December. The artist, from
New Orleans via Sweden, is
in the midst of a South
Central tour.

Hellfire Club teamed Oct. 24
for a trek of dates through the
end of the year, including some
opening dates for Type O Nega-
tive.
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ASCAP members make
more of it on college radio.

If you’re a songwriter
and want the highest
payments for your
college radio
performances,

ASCAP is the place to
be. We were the first
to pay royalties on
college radio and we
continue to conduct
the most representative
survey of college radio
in the USA.

IT PAYS TO BELONG TO

ASCAP

American Society of Composers, Authors & Publishers
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ARTISTS &

Rap Confah Assembles Nation

Artists, Others Discuss Lyrics, Promotion

M BY J.R. REYNOLDS

LOS ANGELES—Concerns over free-
dom of speech and a desire to become
more business oriented were readily
apparent as rappers, producers, and
other creative individuals gathered for
the Rap Sheet’s second Working
Towards A Unified Hip-Hop Nation
conference, held Oct. 25-28 at the Hol-
lywood Roosevelt Hotel here.

More than 1,500 people registered
for the confab, according to Rap Sheet
editor-in-chief Darryl James, 300 more
than last year’s attendance.

“The cool thing is that [rappers] are
finally beginning to see that they do
have control over their own destiny and
the destiny of hip-hop, from a business
perspective,” he said.

The opening panel, “Freedom Qf
Expression In The '90s,” set the tone
for the conference and provided a plat-
form for debate of the rap lyrics con-
troversy. James said, “Freedom of
speech issue is probably the most
important thing happening in hip-hop
right now, and that panel was packed—
even though it was held first thing in
the morning.”

C. DeLores Tucker, chairman of the
National Political Congress of Black
Women, was a confirmed speaker on
the panel and a much-anticipated par-
ticipant among conferencegoers. How-
ever, she was ultimately a no-show.

“It was regrettable that such an out-
spoken critic of today’s hip-hop wasn’t
here to allow a constructive dialog to
take place with her, but there were
other panelists there who represented
her side of the table,” said James.

Many hip-hop artists continue to
assert that their work is getting a bad
rap. Chrysalis/EMI’s Rappin’ 4-Tay
said, “It’s the media that don’t go down
in the 'hood that say what we rap about
ain’t what's goin’ on. They keep on top
of us, but rock acts like AC/DC can
cuss all they want, and their crowds
can slam dance and get all hurt, but
nobody says anything.”

Although the current controversy
over rap lyries continues, Masai Films
president Fritz Goode sees many rap
artists expanding their creative hori-
zons. “I do a lot of world travel, and I'm
hearing more and more [American]
rap music,” he said. “A lot of these kids
don’t know it, but things that they’re

MUS|C

doing now originated in Africa. The
same language and lyrical content is
not there, but certain musical elements
are, and the similarities are striking.”

The Los Angeles-based film and
video producer said that rap videos are
beginning to receive larger budgets,
which give directors and artists
greater creative latitude.

“What was once just a street-based
genre is now taking on broader images
and issues, with a lot more filmmakers
and artists becoming involved with
their own money and doing produe-
tion,” said Goode.

Market saturation of rap music has
been foreing artists to explore alter-
natives to signing with major labels. As
aresult, many acts are going the entre-
preneur route and forming their own
labels and securing independent dis-
tribution.

To tap into that niche, former BMI
executive Dexter Moore recently
formed Griot Records, a manufactur-
ing and distribution company. Griot
joins Bellmark and Solar on the grow-
ing list of black-owned and operated
record companies.

“If you look at the overall sales pic-
ture, you can see that independents are
second only to WEA, so there are
numerous opportunities for indies to
compete in today’s market,” said
Moore, who serves as Griot’s CEO.

In January, Griot will issue “Who
You Gonna Roll With,” the debut sin-
gle by rap act H.I.M. Legacy. Also slat-
ed for first-quarter release is the
soundtrack for “Clash Live & Direct,”
the first single for which is “Nasty” by
Born Jamericans, and Treva’s self-
titled album, a BMT Records produc-
tion.

Another sign of the intense compe-
tition in the rap genre is the abundance
of conference registrants who were
street team employees. Their high
numbers suggest a growing reliance by
labels on their services.

Former Warner Bros. black music
division senior VP Greg Peck said that
greater attention should be paid to pro-
motion suggestions made by street
teams. “They’re right there in the
trenches and know which consumers
are listening to what acts and the
places those record-buyers go,” said
Peck.

“They’re the ones in a position to

Premeditated Powwow. Producer Howie Tee, right, kicks it in the studio with

T

Premeditated/Warner Bros. rapper Little Indian following the completion of the
artist’s self-titled debut set, which is due in January. “One Little Indian” is the

album'’s recently released first single.

know what works best in what market,
and where—whether it’s coffeehouses
vs. underground clubs or on the radio,”
he said.

According to one Los Angeles-based
street team member, local promotion
managers should be given greater
autonomy, which would enable them to
react more quickly in the fast-moving
rap music market.

“Things need to be less centralized
because executives at a label’s corpo-
rate headquarters aren’t allowing
locals to make the decisions necessary
to optimize dollars and marketing
efforts,” she said.

e

Soaring Performance. The members of MJJ act Brownstone meet with Eagles
member Timothy B. Schmit, second from left, following a recent House of Blues
performance in Los Angeles. Brownstone's current single, “I Can't Tell You Why.”
a cover of the Eagles song, was written by Schmit. Pictured with Schmit, from
left, are Brownstone's Maxee Maxwell, Kina Cosper, and Nicci Gilbert.

S END IN THE CLONES: People close to me know
that I'm a “Star Trek” fan and particularly like the
episode in which Kirk creates all those clones of his
crew to save the ship. However, I didn’t know that most
A&R execs out there like that same episode.

In fact, they love it so much that many of them relive
the show at work by signing recording acts that are
clones of existing talent. And it’s not just happening
in R&B.

During song-pitching sessions at the Songwriters
Expo, which was held Oct. 27-29 at the Universal City
Hilton in Los Angeles, it was observed that A&R crit-
ics tend to embrace tracks that sound like existing
chart tunes. Conversely,
songs that sound different
from the radio norm are cat-
egorically rejected and
deemed noncommercial.

Now, everyone has to make
a living —even A&R execs,
who get paid a gang of
change—and it’s under-

The

Rhythm
and the

Blues

standable that exercising

A&R Execs Manufacturing R&B Clones;
How About Black Alternative Radio?

Base, a Toronto-based band dealing in smooth-cool
hip-hop, easy jazz, and funky R&B sounds. The act’s
album, “Memories Of The SoulShack Survivors,” has
already been released in Canada through A&M. Loose
Cannon/PolyGram is handling the act’s U.S. debut,
which begins with the video release of “Floating” Nov.
7, followed soon after by the first radio single, “I Cry.”
The album arrives in February 1996.

EAZY ALBUM SET: Ruthless/Relativity plans to
release “Str8 Off The Streetz Of Muthaphukkin’
Compton,” the final project from departed rapper.
Eazy-E, Jan. 16.

The 12-track set was exec-
utive produced by Eazy-E
and associate produced by
former N.W.A homie Yella.
Naughty By Nature, Bob-
cat, Tony G., and Stone The
Lunatic also take production
credits.

Artists appearing on the
project include former

caution is prudent in the hire
'em, fire ’em record biz. Still,
we’ve got to do a better job of
promoting new and exciting
acts.

Change comes from the top, and labels need more
daring senior execs—top dogs who are willing to try
something different and then go the distance. Two sin-
gles do not make a commitment and are not around for
enough time to imprint a new sound with consumers.
Something more along the line of three albums offers
an act more of a chance at a career.

FINGER-POINTING: Can’t get R&B stations to play
your “different” music? Then perhaps it’s time to seri-
ously consider a concept that keeps cropping up: a
black alternative radio format.

How many people would listen to a playlist that fea-
tures such outstanding talent as Seal, Buju Banton,
Kirk Franklin, Buddy Guy, Lenny Kravitz, Des’ree,
Rachelle Farrell, Lisa Stansfield, George Duke,
Stanley Clarke, Shara Nelson, Me’shell NdegéO-
cello, Incognito, Marcus Miller, Aaron Neville (or
any other Neville), Dionne Farris, Sounds Of Black-
ness, Sade, Cassandra Wilson, and Kathleen Battle?

My guess is that the format’s listeners would be dis-
criminating consumers, multi-ethnic in origin, and
with an above-average disposable income, which would
lure advertisers.

C RYSTAL BALL: Be on the lookout for Bass Is

by J. R. Reynolds

N.W.A-er Ren, Roger Trout-
man, B.G. Knoccout &
Dresta, and Dirty Red and
Silk of GBM.

The first single, “Just Ta Let You Know,” will drop
sometime in November.

FILE FOLDER: Chaka Khan’s recording career
seems to be regaining momentum. The artist appears
on three recent soundtracks, “Clockers,” “To Wong
Foo, Thanks For Everything! Julie Newmar,” and the
Nov. 14-slated “Waiting To Exhale.” She is also fea-
tured on two tracks from Quincy Jones’ “Q’s Jook
Joint.” Khan’s anxiously awaited new album, still unti-
tled, is scheduled for release during the first quarter
of '96.

Arista artist Whitney Houston has acquired the
film rights to “Dorothy Dandridge: A Biography” and
will produce and star as the legendary ’50s
actress/singer in a film adaptation. The book was writ-
ten by noted Afro-centric author Donald Bogle and
will be released by Amistad Press in 1996. Debra Mar-
tin Chase will co-produce. At press time, it was not
certain what studio will be issuing the film or when it
would be released.

British video director Mark Humphrey, who lensed
the bubbly clip to “Keep It Real” for Mercury artist
Jamecia, maintains with “Come Dig It” from debut
Delicious Vinyl artist Machel. The New York-based
director’s clip features colorful footage of the West
Indian Carnival last Labor Day in New York.
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- COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
® AND PROVIDED BY So'mdsialri®
FOR WEEK ENDING NOV. 11, 1995 ™ I II
47 39 35 | 20 | MACK 10 @ PRIORITY 53938 (9.98/14.98) MACK 10 2
z 2 i 48 43 40 16 | SHAGGY @ VIRGIN 40158* (10.98/15.98) BOOMBASTIC 11
2 R g 8 ;,‘,'% ARTIST TITLE | X % 49 | 49 | 43 | 10 | TWINZ G FUNKRAL 527883*/ISLAND (10.98/15 98) CONVERSATION | 8
(= Sz | Q g 2O LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)} o a 50 42 42 13 AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS 34
VARIOUS ARTISTS
* Ak ANO. 14 & & 51 | 48 | — 2 | \oTown 53042 (10.98/16.98) INNER CITY BLUES: THE MUSIC OF MARVIN GAYE | 48
1 1 5 8§ SOUNDTRACK UNDERWORLD 32438/CAPITOL (10.98/16.98) 2 weeks at No. 1 DEAD PRESIDENTS 1 52 - a7 r KIRK FRANKLIN AND THE FAMILY @ (IR FRANKLIN AND THE FAMILY 6
H S D GOSPO CENTRIC 72119 {9.98/13.98)
@ * & % HOT SHOT DEBUT & * & . 53 45 30 5 RBX PREMEDITATED 45866/WARNER BROS. (9.98/15.98) THE RBX FILES 12
NEW D i PR et TR H LD AlpWEsoTieRe 54 51 51 23 JON B. YAB YUM/550 MUSIC 66436/EPIC (10.98 EQ/15.98) BONAFIDE 24
3 2 3 4 MARIAH CAREY COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM 1 @ 56 | 56 | 29 | SOUNDTRACK A PRIORITY 53959+ (10.98/15.98) FRIDAY 1
= Zl;g:LEDVf:VSE:TB:‘Dssgzoﬁ:;s::;1238/15.98) Bl §_° 56 | 50 | 45 | 19 | MICHAEL JACKSONA HISTORY: PAST, PRESENT AND FUTURE BOOK 1 | |
5 3 6 S EASTWEST 61859/EEG (10.98/15.98) T i SR lanD SO i 57 47 49 61 BOYZ Il MEN A® MOTOWN 0323 (10.98/16.98) I 1
6 7 7 15 | XSCAPE @ 50 SO DEF 67022*/COLUMBIA (10.98 EQ/15.98) OFF THE HOOK 3 58 | 52 | 50 17 | SOUTH CIRCLE SUAVE 1518*/RELATIVITY (9.98/16.98) ANOTHA DAY ANOTHA BALLA 8
NEWD | 1 | FAT JOE RELATVITY 1239" (10.98/16.98) JEALOUS ONE'S ENVY | 7 59 | 58 | 46 | 4 | CRIPS DANGEROUSPUMP 6730WARLOCK (10.98/15.98) NATIONWIDE RIP RIDAZ | 44
8 6 2 3 KRS-ONE JIVE 41570+ (10.98/15.98) KRS-ONE 2 60 | 55 | 52 | 27 | MOBB DEEP @ LOUD 66480* RCA (9.98/15.98) THE INFAMOUS 3
9 9 10 15 | BONE THUGS-N-HARMONY A? RUTHLESS 5539/RELATIVI 'Y (10.98/15.98) E. 1999 ETERNAL 1 61 53 54 15 | BUJU BANTON LOOSE CANNON 524119*/ISLAND (10.98/15.98) ‘TIL SHILOH 27
10 8 4 3 img&lgl;gl}?ga7 oo DESIGN OF A DECADE 1986/1996 4 62 | 44 27 3 SOULS OF MISCHIEF jive 41551 (10.98/15 98) NO MAN'SLAND | 27
- 3 - - " 63 | 61 63 51 | SADE A?EPIC 66686 (10.98 EQ/16.98) THE BEST OF SADE 7
> ! A2 EMI 326317 (10.35/15.30) RIbORIDIE 64 | 59 | 48 | 10 | THE DOVE SHACK G FUNK/RAL 527933/ISLAND (10.98/15.98) THIS IS THE SHACK | 13
12 it ) = SOUNDTRACKIATOER AM/RANS2902 1/ASIAND (10108/16138 EESHON, ] @ NEW ) 1 GHETTO MAFIA POWER 2105/TRIAD (10.98/15.98) FULL BLOODED NIGGAZ 65
13 11 15 17 | D’ANGELO @ EMmI 32629 (10.98/15.98) BROWN SUGAR 5 T % % % PACESETTER & & & :
NEWD ! GROOVEATHEORVIRIC 57421 1 OREEWISI50 - SROSHRNLEORL ) 1L 73 | 6l 16 | BUSHWICK BILL RAP-A-LOT 40512%NOO TRYBE (10.98/15.98) PHANTOM OF THE RAPRA. | 3
15 13 12 14 | SOUNDTRACK A’ MCA SOUNDTRACKS 11228*/MCA (10.98/17 98) DANGEROUS MINDS 2 3 o 3 BBl C.E0 ToL T o D TS TROT e 7
98/15, 1 e
16 14 2 ! JSS;EC:ETPECTWE 549017 (9.98/15.98) 200 68 51 71 7 M.C. HAMMER GIANT 24637/WARNER BROS. (10.98/16.98) INSIDE OUT 23
21 22 15 UPTOWN 11258+/MCA (10.98/16.98) THE SHOW, THE AFTER PARTY, THE HOTEL l 69 69 66 12 VARIOUS ARTISTS TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 33
18 19 17 10 | JUNIOR M.A.F.I.LA. UNDEAS/BIG BEAT 92614 */AG (10.98/15.94) CONSPIRACY 2 (70)| 74 | 62 50 | METHOD MAN A DEF JAM/RAL 523839*/ISLAND (10.98/16.98) TICAL 1
19 12 11 6 KOOL G RAP COLD CHILLIN/EPIC STREET 57808*/EPIC (10.98 EQ/15.98) 456 1 11 60 58 42 | BROWNSTONE A MJJ57827/EPIC (10.98 EQ/15.98) FROM THE BOTTOM UP 4
20 | 15 | — | 2 | SHAI GASOLINE ALLEY 11176/MCA {10.98/15.98) BLACKFACE | 15 72 | 68 | 65 | 71 gg?&sygsl-z'g%&;\qaﬁ%%ngg) - CREEPIN ON AH.COME UP (EP) | 2
21 | 16 | 16| 13 5&2%223955571 SI’AE%%ny TONY STARKS (GHOSTFACE KILLER) @ oy pymscumanUne. | 2 73 | 54 | 44 | 3 | MENACE CLAN RaP-ALOT 40710/NOO TRYBE (9.98/13 98) DA HOOD | 44
i WU-TANG CLAN A
* % * GREATEST GAIN ER% & % 74 70 64 93 LOUD 66336+/RCA (9.98/15.98) ENTER THE WU-_TANG (36 CHAMBERS) 8
@ 24 | 26 | 15 | MONICA @ ROWDY 37006/ARISTA (10.98/15.98) MISS THANG 9 75 [ 63 | 60 5 | THE TEMPTATIONS MOTOWN 530568 (10.98/16.98) FOR LOVERS ONLY | 43
23 | 18 | 14 | 34 | MYSTIKAL BG BOY 41581/JIVE (10.98/15.98) MIND OF MYSTIKAL | 14 16 | 75 | 72 | 33 | E-40 @ SICKWID (T 415581IVE (10.98/15.98) IN AMAJOR WAY | 2
24 | 22 | 19 | 12 | BRIAN MCKNIGHT @ MERCURY 528280 (10.98 EQ/15.98) | REMEMBER YOU | 4 71 ] 66 | 53 | 4 | BLOODS DANGEROUS/PUMP 6738/WARLOCK (10.98/15.98) DAMURIDAS | 40
25 | 20 | 18 d DAS EFX £ASTWEST 61829°/EEG (10.98/15.98) HOLD IT DOWN | 4 18| 78 | & 7 E.S.G. PERRION 53973*/PRIORITY (10.98/16.98) SAILIN' DA SOUTH | 29
26 17 13 5 £ NPG 45999/WARNER BROS. (10.98/16.98) THE GOLD EXPERIENCE 2 ;?) ?f ;; 2 J. D:BIB iEL;';;LEEssCs;O (i:96/12738) SAMEIRECATED :g
21 | 23 | 23 | 50 | TLC A® (LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL 2 = L-GAPLEE Lo R A R e il
.ﬂ) NEW ) i THA DOGG POUND DEATH ROW/INTERSCOPE 50546*/PRIORITY (10.98/16.98) DOGG FOOD 28 37 22 5:4 JHOGICIGEYNTERSCOREDa 61/AGIOTORIISI98) YOLOMER t 2
7 1 KENNY G A® ARISTA 18646 (10.98/15.98) BREATHLESS
29 | 28 | 28 | 17 | LUNIZ @ NOO TRYBE 40523 (9.98/13.98) OPERATION STACKOLA 1 - 228 e |
0 | 30 | 32 15 | AFTER 7 viroin 20547 (1098/16.98) — T 7 83 | 65 | 67 5 JAYO FELONY JMJ/RAL 524038+/ISLAND (10.98/16.98) TAKEARIDE | 65
m— 84 | 96 | 95 | 20 | INCOGNITO raxi LoUDNVERVE FORECAST 528000VERVE (9.98/15.98)100 DEGREES AND RISING | 29 —]
3| 25| 25 3 DEBORAH COX ARISTA 18781 (10.98/15.98) [ DEBORAH COX | 25 85 | 93 | 93 | 99 | R KELLY A* 1527 (10981598) oray | 1 1
32 | 27 | — 2 S.0.S. BAND TABU 530594/MOTOWN (7.98/11/98} THE BEST OF S.0.S. BAND | 27 % E “g 31 | OL DIRTY BASTARD @ : : T T §
LS I H HAM
33|26 | 21 4 | WC & THE MAAD CIRCLE PAYDAY/LONDON 828650+/1SLAND (10.98/15.98) CURB SERVIN' | 15 ELEKTRA 61659"/EEG (10.98/15.98) ik i il
3 | 35 1 37 D T8 | TRU 1 L 53983 PRIOMTY (10.5815.981 p—— RE-ENTRY | 17 | B.O.N.E. ENTERPRISE STONEY SURKE 70020 (9.98/14.98) FACES OF DEATH | 29
198/15. 5 - - - !
35 | 32 | 31 | 8 | REGINA BELLE COLUMBIA 66813 (10.98 EQ/16.98) REACHIN' BACK | 18 Z':OE EN";; %- zgﬁg’;—gs% DOGG A" DEATH ROW/INTERSCOPE 92279°/AG (10.99/15.98)  DOGGY STYLE | ;
AL A UPTOWN 11125/MCA (9.98/15.98) CANDY RAIN |
NEW ) 1 | ANT BANKS JIVE 41575 €10.98/15.98) DOORDIE | 36 =
|
NEWD 1 FROST RUTHLESS 1504-RELATIVITY (10.98/16.98) SN, SHVGER 3 90 77 73 17 WAYMAN TISDALE Mm0JAZZ 0552/MOTOWN (10.98/15.98) POWER FORWARD ; 48 ‘.
38 P! 36 20 | WILLIAM BECTON & FRIENDS INTERSOUND 9145 (9.98,14.98) BRORER 2 91 86 69 11 B.G. KNOCC OUT & DRESTA OUTBURST/RAL 527899/ISLAND (10.98/15.98) [ REAL BROTHAS 15
REREE BT —— P ——— 92 | 88 | 87 | 21 | ALL-4-ONE A BLITZZ/ATLANTIC 82746/AG (10.98/16.98) AND THE MUSIC SPEAKS | 31
e 93 | 100 | 96 | 30 | MONTELL JORDAN A PMP/RAL 527179+/iSLAND (10.98/16.98) THIS IS HOW WE DO IT 4
40 38 33 4 PURE SOUL STEP SUN/INTERSCOPE 92638/AG (10.98/16.98) B3 PURE SOUL 33 BROTHA LYNCH HUNG
41 | 40 | 38 | 57 | BRANDY A’ ATLANTIC 82610/AG (9.98/15.98) BRANDY | 6 REENTRY | 33 | o MARKET 53967*PRIORITY (10.98/17 98) SEASON OF DA SICCNESS | 26
42 | 29 | 23 | 6 | SOUNDTRACK UPTOWN 11342/MCA (10.98/17.98) NEW YORK UNDERCOVER | 12 95 | 84 | 82 | 10 | J. SPENCER MOIAZZ 0551/MOTOWN (10 98/15 98) BLUE MOON | 43 |
43 | 0 41 48 | MARY J. BLIGE A? UPTOWN 11156+MCA (10.98/15.98) MY LIFE 1 96 | &5 78 56 | BARRY WHITE A‘ A&M 540115 (3.98/13.98) THE ICON IS LOVE 1
VARIOUS ARTISTS
4 | 31 | u | 3 gR;\rIgHET gdfﬁﬁ &'[g%‘%l,/,,mommw w1696 DWELLIN' IN THE LABB | 24 9 | 95 | — | 35 | piino71859AG (7.9811.98) SMOOTH GROOVES: A SENSUAL COLLECTION, voL. 1 | 33
45 | 37 | 75 | 3 | KAUSION Lench mos 2002 (10.98/16.98) SOUTH CENTRAL LOS SKANLESS | 37 REE:IR: —g Ef::;; R&GER .GREP-R'S-E LA R TR DS CHEATEST 49
> .@ § 3 .
46 36 39 53 | THE NOTORIOUS B.1.G. A’ BAD BOY 73000*/ARISTA (9.9815 98) READY TO DIE 3 R R ALLEGIMAGiSavE 00019551535 FOMINFQUTEHARD, i
100 | 72 [ 80 | 46 | PHIL PERRY BLUE THUMB 4026/GRP (9.98/15.98) PURE PLEASURE | 50 ]

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (R1.\A) certification for shipment of 500,00 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multipiatinum titles indicated by a numeral fot-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. ©1995, Billboard/BP| Communications, and SoundScan, Inc.

OCTOBER CERTIFICATION BENCHMARKS FOR HOOTIE, JOHN

(continued from puge 17)

hits compilation of all time, tailing only
the Eagles’ 1976 collection “Their Great-
est Hits 1971-1975,” at 22 million.

Other multiplatinum John titles certi-
fied in October include “Don't Shoot Me
I’m Only The Piano Player” (1973, 3 mil-
lion) and “Elton John's Greatest Hits, Vol-
ume 111, 1979-1987" (1987, 2 million). His
“Honky Chateau” (1972), “Live In Aus-
tralia” (1987), “Decade—Greatest Hits
1976-1986" (1992), and “Too Low For
Zero” (1983) were all certified platinum,
while “Your Songs” (1986) was certified
gold. John now hoasts seven multiplat-

inum, 19 platinum, and 30 gold albums.

Bon Jovi's 1986 breaktk rough, “Slip-
pery When Wet,” was certified for sales
of 12 million, bringing the New Jersey
unit’s domestic certified sales total to 29
million.

Celebrating their first million-sellers
in October were former 10,000 Maniacs
vocalist Natalie Merchant 'Elektra) and
country vocalist Neal McCoy (Atlantic).

Gold album first-timers included rap-
per Chef Raekwon (RCA/1Loud), Christ-
ian rock unit Petra (Daysoring/Word),
R&B artists D’Angelo (EMI) and Faith

Evans (Bad Boy/Arista), and alternative
rock act Filter (Reprise).

Michael Jackson notched his ninth
platinum and 16th gold single with “You
Are Not Alone” (Epic).

A complete list of October RIAA cer-
tifications follows.

MULTIPLATINUM ALBUMS
Elton John, “Greatest Hits,” Rock-
et, 13 million.
Bon Jovi, “Slippery When Wet,”
Mercury, 12 million.
Hootie & the Blowfish, “Cracked

Rear View,” Atlantic, 10 million.

Kenny G, “Miracles,” Arista, 5 mil-
lion.

Pearl Jam, “Vitalogy,” Epic, 5 mil-
lion.

Elton John, “Don’t Shoot Me, I'm
Only The  Piano Player,”
Rocket/Island, 3 million.

Alanis Morissette, ‘Jagged Little
Pill,” Maverick, 3 million.

Bone Thugs-N-Harmony, “E. 1999
Eternal,” 2 million.

Elton John, “Greatest Hits I11,”
1979-1987, 2 million.

New Edition, “New Edition,” MCA,
2 million.

Notorious B.L.G., “Ready To Die,”
Bad Boy/Arista, 2 million.

PLATINUM ALBUMS

Bone Thugs-N-Harmony, “E. 1999
Eternal,” Ruthless/Relativity, its sec-
ond.

Elton John, “Honky Chateau,”
Rocket/Island, his 16th.

Elton John, “Live In Australia,”
MCA, his 17th.

(Continued on page 30)
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[ |
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
49 1ST OF THA MONTH (Ruthless Attack, ASCAP/Mo
Thug, ASCAP/Dollarz-N-Sense, BMI/Keenu, BMI)
™ 32 AINT NUTHIN' BUT A SHE THING (Bed Of Nails, ASCAP)
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 87 R&B stations 68 ALL | GAN DO (Rondor, BMI/Sony, BMI/Irving, Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- BM\/Andrea Martin, BMI) WBM of units sold to SoundScan, Inc. This data is used In the Hot R&B Singles chart
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 7 ALREADY MISSING YOU (Divided, BMI/Zomba, SoundScan®
BMU/Ramal, BMI/Warner-Tamerlane, BMI} WBM ([ L
= = 25  ANYTHING (To The Tee, BMI) - — ——
é w3 § H13 67 ARE YOU READY? (All Silver, ASCAP/Pebbitone, :; & I‘.'. 5
22 |e £lzle ASCAP/Hard Hands, ASCAP/Beane Tribe, ASCAP/EMI le = :
2|z |8 TITLE 2|5 |g|TITLE Blackwood. BMIMWho Knows, BYI/MCA, BMILo-Mo, BMD | | 2| | E | TITLE ERRO T
= | 3 | = | ARTIST (LABEL/DISTRIBUTING LABEL) Z | 3| | ARTIST (LABEL/DISTRIBUTING LABEL) 57 BE ENCOURAGED (Red Rewmar, SESAC) - % | ARTIST (LABEL/DISTRIBUTING LABEL}) - %+ | ARTIST (LABEL/DISTRIBUTING LABEL)
: 39 BOMDIGI (Stone City, ASCAP/National League, ASCAP) WBM :
HOW HIGH gue. AS FADES EM ALL
* & NO.T & % 38139 | 13 | FEOMAWMETHOD MAN (DEF JAMRALASLAND) 37 BOOMBASTIC/IN THE SUMMERTIME (LivingSting, ASCAP/ * % NO.T % % 38135 [ 9 | JAMAL (ROWDYARISTA)
WHOCANIRUNTD y Malaco, BMI/Broadley, ASCAP/PolyGram, ASCAP) HL FANTASY
UL 18 ) gl e s i i Swisatvo, 1 | (39 [ 31 [ 25 | HES MINE @ @ T /RALISLAND) 6 BROKENHEARTED (Human Rhythm, BMI/Chrysalis, UL 7 | iaariar eaRevicoLumsim 7 wisatho, 1| |39 |29 |24 | BROWN SUGAR
FANTASY 1GOT 5 ON IT e L e e R WHO CAN | RUN TO “TIL YOU DO ME RIGHT
20210 40 (38|20 29 BROWN SUGAR (Ah-choo, ASCAP/12:00 AM, ASCAP/ 2 (215 40|32 |19
MARIAH CAREY (COLUMBIA) LUNIZ (NOO TRYBE) P0|YGI'8ITI Int'l, ASCAP/Jazz Merchant, ASCAP) HL XSCAPE (S0 SO DEF/COLUMBIA) AFTER 7 (VIRGIN}
(| 6 | 2 | EXHALE (SHOOP SHOOP) 41|20 | 19 | BE ENCOURAGED 80 CAN | TOUCH YOU...THERE? (Warner Chappell, 3 4|14 TELLME 41|42 | 15 | SUMMERTIME IN THE LBC
WHITNEY HOUSTON {ARISTA} WILLIAM BECTON & FRIENDS (INTERSOUND} ASCAP/Mr. Bolton's, BMI/Zomba, BMI/Warner- - GROOVE THEOQRY (EPIC) THE DOVE SHACK (G FUNK/RAL/ISLAND)
(@) 3 |16 ELL ME 44| 5 | YOU PUT A MOVE ON MY HEART Tamerlane, BMI/Out Of Pocket, ASCAP) WBM 476 |4 LIKE THIS AND LIKE THAT 42 136 |21 ONE MORE CHANCE/STAY WITH ME |
GROGVE THEQRY (EPIC) Q. JONES INTRODUCING TAMIA (QWEST/WB) 18 CELL THERAPY (Organized Noize, BMI/Stiff Shirt, / MONICA (ROWDY/ARISTA) I THE NOTORIOUS B.I G (BAD BOY/ARISTA)
YOU REMIND ME OF SOMETHING | WANT YOU BACK BMI/Goodie Mob, BMI) GANGSTA'S PARADISE AT Y'ALL AIN'T READY YET
@ 514 R. KELLY UIVE) 4912 PURE SOUL (STEP SUN/INTERSCOPE) 15 COME WITH ME (Music Corp. Of America. BMI/Cameo 50313 COOLIO FEAT.L V. (MCA SOUNDTRACKS/MCA) _f,ﬂ, 48 MYSTIKAL (BIG BOY/JIVE) |
Appearance By Ramses, ASCAP/Vandy. ASCAP/MCA. .
BROKENHEARTED DANGER SENTIMENTAL PRETTY GIRL
6] 4 | 14| GRanDy aTLaNTIO) 62 | 2 | BlaNZAY BLAHZAY (FADERIMERCURY) . éi%’?g{cs(%m BMI/E\DSD(?:FE) ASCAP) HL 6 | 5 | 11| BEgoRrAH cox ARIsTA 4143 111 ] 1oN3. (vAB YUM/550 MUSIC)
1 N (Bertram,
SENTIMENTAL TEMPTATIONS T CELL THERAPY 1 ST OF THA MONTH
7115 DEBORAH COX (ARISTA) 41418 2 PAC (INTERSCOPE) 78 CURIOSITY ,(FROM DANGEROUS MINDS) (EMI Apr, 1 A 7 5 GOCDIE MOB (LAFACE/ARISTA) 43 3l 11 BONE THUGS-N-HARMONY (RUTHLESS)
ASCAP/Dalvin DeGrate, ASCAP/Mass Contusion, NCODEWORDS TR =
(| 10| 9 | ALREADY MISSING YOU (a5)| 60 | 2 | RESPECT ASCAP/MCA, ASCAP) g 11| 4 | Hou 46 |34 27 | BOOMBASTIC/IN THE SUMMERTIME
_. GERALD & EDDIE LEVERT, SR. (EASTWEST/EEG) . THA DOGG POUND (DEATH ROW/INTERSCOPE} 96  DADDY'S HOME (Mo’ Swang, ASCAP/Shep And Shep, ASCAP) | GENIUS/GZA (GEFFEN) SHAGGY (VIRGIN)
() 12| 10 | CRUISIN 47 | 35| 75 | BOOMBASTIC 45 DAMN THING CALLED LOVE (Sony Songs, BMI/Yab 31 13 | 8 | FEEL THE FUNK 47 |51 13 | JEEPS. LEX COUPS, BIMAZ & BENZ
D'ANGELO (EMI) SHAGGY (VIRGIN) Yum, BMI/Vibzelect, BMI) | | IMMATURE (MCA SOUNDTRACKS/MCA) LOST BOYZ (UPTOWN/MCA)
13| ¢ | DIGGIN' ON You 48 | 43 | 9 | LOVE DON'T LIVE HERE ANYMORE 34 DANGER (Copyright Control) F1a% 20 | 10 | COME WITH ME 48 | 46 | 13 | TONIGHT'S THE NIGHT
TLC (LAFACE/ARISTA) | FAITH EVANS (BAD BOY/ARISTA) 87  EAST SIDE RENDEZVOUS (ALT. BMWOGEnus, BMY e | SHAI (GASOLINE ALLEY/MCA) BLACKSTREET (INTERSCOPE)
HEAVEN | 15T OF THA MONTH Overeposod, BMVFrench Lick, BM/Too Brown, Too Down, BMI) BROKENHEARTED MC'S ACT LIKE THEY DON'T KNOW
11| 11|15 | HEAVEN e CO) (| )| Rt s s 73 FADES EM ALL (EMI tor, ASCAP/Big Pooea, 1118 110 | GRanpy TLANTIO) 49|53 | 10 | kpeSne LvE)
ASCAP/Justin, ASCAP/Bee Mo Easy, ASCAP. W e I T
RUNAWAY FUNNY HOW TIME FLIES ' : RUNAWAY YOU USED TO LOVE ME
12| 8 | 12 | JiET JacKSON (ABM! % | 3 | |NTRO (ATLANTIC) 2 FANTASY (Rye. BMi/Sony, BMI/Metered. 12 10| 9 | FaRET JACKSON (A&m) 30 |49 | 20 | {4iTh EvANS (BAD BOARISTAI
SOON AS | GET HOME CELL THERAPY i U SR S | HEAVEN | | 1= | oN THE DOWN LO
190 6 551 3 Nitty & Capone, ASCAP/WB, ASCAP) HL/WBM 1319 |15 51 43 15 D! w
FAITH EVANS (BAD BOY/ARISTA) GOODIE MOB (LAFACE/ARISTA) 17 FEEL THE FUNK (FROM DANGEROUS MINDS) | SOLO (PERSPECTIVE) | BRIAN MCKNIGHT (MERCURY)
18] 9|11 |tHATEY 52|51 | 6 | ! NEED YOU TONIGHT (Zomba, BMI/Hookman, BMI) WBM 141 | 1 | HURRICANE I_Z.; __| 1 | PLAYA HATA
£ (NPG/WARNER BROS.) JUNIOR MAF 1A (UNDEASBIG BEAT/ATLANTIC) 51 FUNNY HOW TIME FLIES (Frabensho, ASCAPStre o ASCAP) | || | THE CLICK (JIVE) i LUNIZ (NOO TRYBE)
16| 4 | HOOKED ON Yo 53 | 47 | 18 | LOVE AMBITION (CALL ON ME) 11 GANGSTA'S PARADISE (FROM DANGEROUS MINDS) {51 _ | |  THERIDDLER sa 55| 7 TEMPTATIONS
SILK (ELEKTRA/EEG) JASON WEAVER (MOTOWN) (T-Boy. ASCAP/0/B/O Itsetf, ASCAP/Boo Daddy, ASCAP/Lary i METHOD MAN (ATLANTIC) 2 PAC (INTERSCOPE)
LIKE THIS AND LIKE THAT DAMN THING CALLED LOVE Sanders, BMI/Songs Of PolyGram, BM|/Madcaste, y LOVE U 4 LIFE CAN | TOUCH YOU...THERE?
1818 MONICA (ROWDY/ARISTA) 013 AFTER 7 (VIRGIN) BMI/Jobete, ASCAP/Black Bull, ASCAP) HL/WBM 16439 | 2 JODECI (UPTOWN/MCA} | 54569 MICHAEL BOLTON (COLUMBIA)
75 GIRLSTOWN (Zomba, ASCAP/Wild Apache,
"TIL YOU DO ME RIGHT LOVE DON'T LOVE NOBODY : T WHERE EVER YOU ARE HE'S MINE
1115122 arier 7 iRaIng 95|52 | 19 | 5 perRy (BLUE THUMB/GRP) ASCAP/Eric Sermon, ASCAP) WBM LI 17 | 2 | TeRRy ELLIS (EASTWESTIERG) 35| 45 | 23 | [{GKENSTEF (OUTBURST/RAL/SLAND)
(1D) ONE SWEET DAY WHERE IS THE LOVE O AL ST AR e 1GOT 5 ONIT WE MUST BE IN LOVE
(18) 26 | 4 56 |48 | 4 ASCAP/Slap Roc, BMI) 18(12|23 56 | 47 | 22
MARIAH CAREY & BOYZ It MEN (COLUMBIA) JESSE & TRINA (CAPITOL) 8 HEAVEN (EMI Apnl, ASCAP/FIyTe Tyme, ASCAP/New LUNIZ (NOO TRYBE) PURE SOUL {STEP SUN/INTERSCOPE)
19|14 | 19| YOU ARE NOT ALONE 57|53 | 7 | AIN'T NUTHIN' BUT A SHE THING Perspective, ASCAP) (19 18 | 7 | ALREADY MISSING YOU 57 52| 4 | EAST SIDE RENDEZVOUS
MICHAEL JACKSON {EPIC) SALT-N-PEPA (LONDON/ISLAND) 43 HE'S MINE (Mo Ken, ASCAP/AH Init, ASCAP/Ham: o | GERALD & EDDIE LEVERT, SR. (EASTWEST/EEG). FROST (RUTHLESS/RELATIVITY)
20| 17 | 23 | YOU USED TO LOVE ME __| | | NOONE ELSE Wave, ASCAP/Controversy, ASCAP/WB. ASCAP/Songs 20|16 5 | |CECREAM 58 54| 9 | KiSS FROM A ROSE
FAITH EVANS (BAD BOY/ARISTA) TOTAL (BAD BOY/ARISTA) 0f Lastrada, BMI/Songs Of PolyGram, BMI/Rubber | CHEF RAEKWON (LOUD/RCA) SEAL (ZTT/SIRE/WARNER BROS )
WHERE EVER YOU ARE LOVE T.K.O. Band, BMI) WBM/HL SUGAR HILL T GIRLSTOWN
296 TERRY ELLIS (EASTWEST/EEG) 59150 12 REGINA BELLE (COLUMBIA) 31 HEY LOVER (Rodsongs, ASCAP/Almo, ASCAP) 2|14 19 AZ (EM)) 391 65 | 11 SUPER CAT (COLUMBIA) |
— 12 HOOKED ON YOU (EMI Casadida, BMI/Rondor, BMI/ = | e 1
ON THE DOWN LOW ALL | CAN DO . . YOU ARE NOT ALONE WEST UP! [
22| 21| 19 | 5RiaN MCKNIGHT (MERCURY) 60 [ 57 | 7 | TINA MOORE (STREET LIFE/SCOTTI BROS.) Young LEEEH%ASOCAP/E'E“ Blagkw??d, BMI) WBM/HL 22|15 11| (HAEL JACKSON (EPIC) 60 | B | 8 | WCRTHE MARD DRCLE (PAYDAYLONDONISLAND)
35 HOW HIGH (FROM THE SHOW!) (Funky Noble,
HEY LOVER j y HOOKED ON YOU A NATURAL WOMAN
(@D 34| 3 | TEL60Y Fber sammraLisLand 6L | 59 | 15 | 8ov7 i men (motown) g?wCGAPB/ZN:If/“v?:éﬁ?gﬁ:;ﬁ:‘j%“ﬁ“ ASCAP/Careers- | 128441 2 | QO (erraees) 61|50 | 4 | Wiarv s BLGE (UPTOWN/MCA)
B -1ang, I T E— —
ONE MORE CHANCE/STAY WITH ME DO YOU WANT TO 3 Th WINGS OF THE MORNING WHATZ UP, WHATZ UP
24|23\ 33 THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) —|! XSCAPE (SO SO DEF/COLUMBIA} e NURRICANE (Zomba, BMI/Tone Only' BMI/E-40. rl4— 373 CAPLETON (AFRICAN STAR/RAL/ISLAND) 62 63|15 PLAYA PONCHO FEAT. L A. SNO (SO SO DEF)
BMI/B-Legit, BMI/D-Shot, BMI/Suga T, BMI)
()| 25 | 11 | PRETTY GIRL 63| 64| g | WHAT ABOUT OUR LOVE? 88 | CAN'T STAND THE PAIN (Human Rhythm, BMI) 25 | 23| 4 | BOMDIGI 63 | 62 | 23 | FREEK'N You
JON B (YAB YUM/550 MUSIC) MAYSA (BLUE THUMB/GRP) 42 ICE GREAM (Careers-BVG, BVIVRamecca, BMu-Tang, BM) HL [ ERICK SERMON (DEF JAM/RAL/ISLANDI | JoDEC! WPTOWNMCA)
26 | 20 | 12 | GANGSTA'S PARADISE |1 | o'LskooL 86 IF YOU WANT [T (EMI April, ASCAP/Soul On Soul, (763 40 | 3 | | MISS YOU (COME BACK HOME) 64|59 | 8 | REAL HIP HOP
| COQLIO FEAT. L.V. (MCA SOUNDTRACKS/MCA) ISSAC 2 ISSAC (MERCURY) ASCAP/WB, ASCAP/Evelle, ASCAP/Jumping Bean, BMUJlelly's | ™==*| ™ | MONIFAH (UPTOWN/MCA) | DAS EFX (EASTWEST/EEG)
COME WITH ME TONITE'S THA NIGHT Jams, ASCAP/Gansta Lean. BMI/O/B/0 ftseff, BMI) WEM RUNNIN' LIVIN' PROOF
1) | PR st et A o — | 1| kRIS KROSS (RUFFHOUSE/COLUMBIA} 28 1 GOT 5 ON IT (Stackola, BMVTrue Science, ASCAP/ Tnple Gold. 21| 21| 5 | 75k prarcyot weucious vinveapon | |88 57 | 2| GROUP HOME (PAYDAY/LONDON/ISLAND)
BMi/Jay King IV, BMVSongs Of All Nations, BMIAVamer- I
WE MUST BE IN LOVE Y'ALL AIN'T READY YET | HATE U GHETTO PARADE
28| 22| 23 | plRe SOUL (STEP SUNANTERSCOPE) 6668 | 3 | GysTikaL (B(G BOVANE) Tarmertane. BMVEMI Biackwood, BMI/Two Tuff-Enuf, BV WBM 28|19 | 8 | 4 NPGWARNER BROS.) B6 | 58 | 2 | BOSSMAN AND THE BLAKIAK (4 LIFE)
BEFORE YOU WALK OUT OF MY LIFE 7 | ARE YOU READY? L b e e L CRUISIN' | Love Tx.0.
29| 28| 1 | ONICA (ROWDY/ARISTA) 67163 | 10| Segaies Mca) & :?t; l/‘\Lsg:F!/ssv?ékgRgln%D (EMI Virgin, ASCAP/Robi- 29|24 | 4 | GRNGELo EMIl 67160 | 9 | Regina BELLE coLuMBIA)
BROWN SUGAR BOMDIGI 27 | MISS YOU (COME BACK HOME) (FROM NEW YORK ANYTHING = PULL UP TO THE BUMPER
30] 24| 24| panceLo tem 74 | 2 | ERICK SERMON DEF JAMIRAL/SLAND) UNDERCOVE(R) (EMI April, ASCAP/E-Z-Duz-It, (30130 | 5 | SPN550 Musio 8872 | 15| parra (550 MUSIC)
31| 27| 15 | FEEL THE FUNK 69 | 67 | 11| MIND BLOWING (PHATT) ASCAP/WB, ASCAP/Evelle, ASCAP) HL/WBM (3T 33 | 6 | DANGER 69 | 64 | 23 | WATERFALLS
IMMATURE (MCA SOUNDTRACKS/MCA) DAVID JOSIAS (IMVLAVA/ATLANTIC) 60 IT'S IN GOD'S HANDS NOW (Sony Tree, BMI/We Care, 2L BLAHZAY BLAHZAY (FADER/MERCURY) TLC (LAFACE/ARISTA)
| MISS YOU (COME BACK HOME) EVERYDAY IT RAINS ASCAP/Sony. ASCAP/Built On Rock, ASCAP/Copyright VIBIN' SITTIN’ ON CHROME
@ 37| 8 MONIFAH (UPTOWN/MCA) 38 MARY J. BLIGE (DEF JAM/RAL/ISLAND) Management, ASCAP) 32126 11 BOYZ 1| MEN (MOTOWN) 70 (66 |10 MASTA ACE INC. (DELICIOUS VINYL/CAPITOL)
44 | WANT YOU BACK (Donri, ASCAP/Zomba, { {
SOMEONE TO LOVE WEST U 4 : LAST DAYZ TONITE
33 | 30 | 31 | SoN'B Fear. BaBvFACE vaB vumssomusio | | 11| 94| 7 | wea THE MAAD CIRCLE (PAYDAY/LONDON) ASCAP/Blaire, BMI/Sexy Girl, BMI) ) B 25| 2 | GNTX UMURALISLAND) 71169 |13 | 27w GoOD MEN (LAFACE/ARISTAI
LOVE U 4 LIFE TELL ME WHAT YOU LIKE e UL UL ARG L HOW HIGH |1 | 1 waNT You BACK
38| 2| jopEci werowNMcA) 12166 | 2 | iy wprownmcal ASCAP/Bee Mo Easy, ASCAP/Lost Boyz. ASCAPNVanessa, | | 34 | 22| 12 | Faviemrooman ouraurstravsiand) | 1221 — | 1| pURe SOUL (STEP SUNANTERSCOPE)
s ASCAP/My Two Sons, ASCAP/Clyde Otis, ASCAP) HL ! —
WATERFALLS IT'S IN GOD'S HANDS NOW ASCAP THROW YOUR SET IN THE AIR b LOVE AMBITION (CALL ON ME)
35 (33 (32 | WATERTALLS 1 1 | ANGINTED (WORD/ERIC) ;; ’L':?T F[)(:’;Z'“(:m':u(ﬁ":é‘;“ i?éAP) /rembal, ASCAP) [35 |27 | 5 | CYPRESS HILL (RUFFHOUSE/COLUMBIA K134 — |10 | [sOR WEAVER (MOTOWN;
SUGAR HILL LOOK WHAT YOU'VE DONE 4 LIKE THIS AND LIKE THAT/BEFORE YOU WALK OUT AIN'T NUTHIN' BUT A SHE THING CURIOSITY
4216 AZ (EM)) 5|2 ASANTE (COLUMBIA) OF MY LIFE (EM! April, ASCAP/D.A.R.P., ASCAP/WB, rz@ 38| 4 SALT N PEPA (LONDON/ISLAND) 14|67 | 13 AARON HALL (MCA}
45| 5 | ANYTHING 75| 61| 17 | PLAYER'S ANTHEM ASCAP/Nuthouse, ASCAP/AImo. ASCAP/Salandra, 37 28| 17 | PLAYER'S ANTHEM {T5 — 20 | | CAN LOVE YOU LIKE THAT
3 T (MJJEPIC) JUNIOR M.A F.LA, (UNDEAS/BIG BEAT/ATLANTIC) ASCAP/EMI Casadida, BMI/EMI Blackwood, BMI) HL JUNIOR M A F.LA. (UNDEAYBIG BEAT/ATLANTIC) ALL-4-ONE (BLITZZ/ATLANTIC)
) ) - - — 33 LIQUID SWORDS (GZA, ASCAP/Ramecca, BMI)
() Records with the greatest airplay gains. © 1995 Billboard/BPI Communications. 58 LOOK WHAT YOU'VE DONE (Trauma Unit, O Records wnh the greatest sales gains. © 1995 Blllboard/BPI Communtcahons and SoundScan, Inc.
Hu]- H&B REB“H“ENT AIHP[AY ASCAP/BMG, ASCAP/The Lady Roars, BMI}
62 LOVE AMBITION (CALL ON ME) (Human Rigthm. BMD 47 RuNNIN' (Besti .
4 junkye, BMI/EMI Blackwood, T.Lucas, ASCAP/Smokin” Sound, ASCAP/Tades, ASCAP) WBM
T orsT FRIEND o ;; tgz‘é 2‘:"‘07 %ﬂ!fn'l??gﬁ‘ifgﬁﬁmﬁ BMD WBM BMV/Ephcy, ASCAP) HL 84 TONITE (EMI Aprit, ASCAP/D.A.R P, ASCAP)
1(1]4 1411723 b - g 5 SENTIMENTAL (EMI April, ASCAP/D.AR.P., 50 VIBIN' (Vanderpool. BMI/Aynaw, BMI/Shawn Patrick,
SRANDVATCANTIC) R acoassma 94 LOVE TRIANGLE (Diana King, BMI/World Of Andy. ASCAP/WB, ASCAP/Nuthouse, ASCAP/EMI Blackwood, BMI/Ensign, BMi/Bee & Tee, BMI/Butter Jinx, BMI) HL
2| | | | FEELS S0 GOOD 15|16 | 8 | V'LL BE THERE../YOU'RE ALL ... ASCAP/WNR, ASCAP) BMI/Dsborah Cox, BMI) WBM/HL 40 WATERFALLS (0rganized Noize, BMUStff Shrt, BMYBett Star,
XSCAPE (SO SO DEF/COLUMBIA) METHOD MAN/M J BLIGE (DEF JAM/RAL) 20 LOVE U 4 LIFE (EMI Apr, ASCAP/DeSwing Mob, ASCAP) HL 81 SEX IN THE RAIN (Mokenstef, ASCAP/Ma’Phil, ASCAP) ASCAP/ Tizhiz, ASCAP/Pebbitone, ASCAP/EMI Apr, ASCAP) HL
3| 4|3 | canTvou sEE 16 | 14 | 30 | PRACTICE WHAT YOU PREACH 64 MC'S ACT LIKE THEY DON'T KNOW (Zomba. ASCAP/BDP. 4 SOMEONE TO LOVE (Sony Tree, BMI/Ecaf, BMI) HL 30 WE MUST BE IN LOVE (Played Like A StepSun,
TOTAL FEAT THE NOTORIOUS BIG (TOMMY BOY) BARRY WHITE (A&M/PERSPECTIVE ASCAP/Gifted Pearl, ASCAP/EMI Apn, ASCAP) WBM/HL 92 SOMETHIN' 4 DA HONEYZ (Chrysalis, ASCAP/Mo’ ASCAP/Black Art Of War, ASCAP)
AT T ERnAEED oW 89 MIND BLOWING (PHATT) (Vertical City, BMU/PMA, BMI) Swang, ASCAP/Oji's, BMI/Nomad-Norman, 61 WEST UP! (Base Pipe, ASCAP/Woopteewoo,
41 2| 3 | Bovz (i MEN (MOTOWN) 17|13 25| GranDY (ATLANTIC) 65 0'L SKOOL (EMI April, ASCAP/Bovina, ASCAP/Groove Child, BMIMWarner-Tamerlane, BMI/Songs Of PolyGram, ASCAP/WB, ASCAP/Gangsta Boogie, ASCAP/Real An
T BMV/Songs Of PolyGrar, BMI/Run Devine, ASCAP/Protoons, BMI/Madcastle, BMI/Second Decade, BMI) HL/WBM Ruff, ASCAP/Mycenae, ASCAP) WBM
5| 6 | 10| GRAPEVYNE 18|19 | 12 | ASK OF YOU ASCAP/Rush Groove, ASCAP/Def Jam, ASCAP) 76 SORRY, I (Will Down, ASCAP/Uncle Buddies 70 WHAT ABOUT OUR LOVE? (PolyGram Int'. ASCAP/Uncle
BROWNSTONE (MJJ/EPIC) RAPHAEL SAADIQ {EPIC SOUNDTRAX/550 MUSIC) ORE CHANCE/STAY WITH ME (B Poppa. ASCAP/ ’ 3 3 4 3
DON'T TAKE IT PERSONAL BABY % ?’;ﬁf u el e e ASCAP/PolyGram Intl, ASCAP/Nectiity, SESAC) Buddies. ASCAP/EMI Blackwood. BMVEMI, BMI)
6(3]2 19(20(17 ustin, ASCAL , ASCAF/Jobee, 24 SUGAR HILL (Tricky Track, BMI) 79 WHAT YOU WANNA DO? (Lench Mob, ASCAP/Gangsta
MONIC A ROWDVERE T8) LA C ) 23 ON THE DOWN LOW (Cancelled Lunch. 59 SUMMERTIME IN THE LBC (FROM THE SHOW!) (Big Boogie, ASCAP/WB, ASCAP) WBM
715 |2 | FREEKN YOU 20| _ | 20| 1APOLOGIZE ASCAP/PalyGram Int'l, ASCAP) HL Nuts, BMI/EMI April, ASCAP) HL 95 WHATZ UP, WHATZ UP (Pepper Drwve, BMI)
JODECI (UPTOWN/MCA) ANITEIEAKERIEFERTRAVEEG 90 ON THEM THANGS (Real An Ruff, ASCAP/ASB, ASCAP) 3 1| | ME (Almo, ASCAP/Groove 78, ASCAP/hzop, 14 WHERE EVER YOU ARE (Two Tuff-Enuff, BMI/EMI
gl g |a|CRAZY LOVE 21|18 | 13 | FREAK LIKE ME 63  PLAYA HATA (Stackola. BMI/Triple Gold. BMI/Longitude, BMI/Sony Tree. BMI/Dream Team, BMI) WBM/HL Blackwood, BMI) HL
BRIAN MCKNIGHT (MERCURY) ADINA HOWARD (MECCA DONEASTWEST/EEG) 5 3“3/333*31”;?&5&5@“&%&%Ai’v e 46 TEMPTATIONS (Joshua's Dream, BMV/nterscope 1 WHO CAN | RUN TO (Warner-Tamerfane, BMI) WBM
ndeas. ark's True Funk, Pearl, BMI/Warner-Tamerlane, ASCAP/Saja 56 WINGS OF THE MORNING (Irving, BMI) WBM
HOW 01T BEFORE | LET YOU GO : 5 ' earl, . ia, g
9 | 7| 9| TH S G erRaLsLAND) 22|23 | 24 | BE SR de kT eRscaot) BMV/EMI April, ASCAP/Justin, ASCAP/Big Poppa, ASCAP} HL BMI/Songs Of Lastrada, BMI/Funky Knoble. 52 Y'ALL AIN'T READY YET (Zomba, ASCAP/Chin
NDY RAIN =eTEEENIO0 21 PRETTY GIRL (Sony Tree, BMI/Ecat, BMI) WBM/HL BMI/Bridgeport, BMI/Bee Mo Easy, ASCAP) WBM/HL Checkin’, ASCAP) WBM
51| (2] (3| (s itat e o 23|15 12 | R B Y LK TRAEEG) 82 REAL:S'EA*F‘,OC" (IS"?'E'“ OXLBB Si";ec'/-\F’j)SCAP/EM' 91 THROW YOUR HANDS UP (T-gul, BMI/Large Variety, 16 YOU ARE NOT ALONE (Zomba, BMI/R Kelly,
F YOU LOVE ME RED LIGHT SPECIAL o #arzl"mumz/nilrakr o'gl B‘ETMA:'% B BMI/G's Only, BMI/AI Jamatt 9, BMI/Maurice Thompson, BMI/Warner-Tamerlane, BMI/Black Ice, BMI) WBM
11110120 0 2412516 Lhlans; ASCAP/Feet'n Blue, ASCAP/Story Teller, ASCAP) 55 (YOU MAKE ME FEEL LIKE) A NATURAL WOMAN (FROM
BROWNSTONEIMIVERIC) el BMI/Wu-Tang, BMI/Careers-BMG, BM|/Millr, ASCAP) 69 THROW YOUR SET IN THE AIR (Soul Assasins, ASCAP/ NEW YORK UNDERCOVER) (Screen Gems-EM), BM) HL
1211 8 | 'UKE 25| 22 | 25 | BODY & souL 74 THE RUN AROUND (Songs 0f PolyGram. BMl/Songs Of MCA, ASCAP/Hits From Da Bong, ASCAP/BMG, ASCAP) HL 38 YOU PUT A MOVE ON MY HEART (Rodsongs,
KUT KLOSE (KEIAVELEKTRAEEG) AN(TA BAKER (ELEKTRAVEEG) . y;::ﬂﬁmimﬂny FBUJI“-E m P 19 'TIL YOU DO ME RIGHT (Sony Tree, BMI/Ecaf, ASCAP/Almo, ASCAP)
13| g | 8 | EVERY LITTLE THING I DO Recurrents are titles which have appeared on the Hot R&B e AP)avcvs i VEMI April, e BMI/Kmel, BMI) _ 22 YOU USED TO LOVE ME (Chyna Baby, BMylanice Combs.
SOUL FOR REAL (UPTOWN/MCA) Singles chart for 20 weeks and have dropped below the top 50. ML 66  TONIGHT'S THE NIGHT (Donril, ASCAP/Zomba, ASCAP/ BMU/EMI Blackwood, BMYNinth Street Tunnel, BMI) HL
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Michael Jackson Remixes Transcend HiStory

THROWING DOWN WITH MJ: It
has not been easy to be a loyal fan of
Michael Jackson’s music over the
past few months. We cannot even
begin to describe the surprised looks
we have received from friends and
industry colleagues every time we
jack up the volume when ‘“You Are
Not Alone” or “Seream” is played on
the radio. But we are standing firm
behind our support of this project—
even though we are finding that
many of the cuts do not wear well
after a long period of time. Thank
goodness for the onset of time-sensi-
tive remixes for each single, which
are not only renewing familiar songs,
but are proving to be more creative-
ly relevant and adventurous than
anything that Jackson has recorded
from scratch in eons.

The latest offering from “HIStory” is
the double-A-sided “This Time Around”
and “Earth Song,” both of which benefit
from deft post-production by clubland
figures who have their ears pressed
firmly to the street. The former jam—
originally produced by Dallas Austin
and featuring rapper the Notorious
B.1.G.—is retouched by a virtual army,
including David Morales, Maurice
Joshua, the UBQ Project, Georgie
Porgie, and Uno Clio. Each mix suc-
ceeds in capturing the anger and irrita-
ble paranoia of Jackson’s lyrics, dousing
. the mantra-like chorus with storming
house percussion that transforms the cut
into the battle cry it was clearly intend-
ed to be. The nice surprises here are
Joshua’s convineingly edgy hip-hop
mixes, which are ready for radio play and
reveal a few new rhythm colors to the
Chicago legend’s already vast palette.

The real jolt of this Epic release is
up-and-comer Hani’s brilliant rein-
vention of “Earth Song.” Virtually
unlistenable in its album incarnation,
the soppy power ballad now thrills as
a lush ambient anthem that, again,
illustrates the urgency of Jackson’s
words better than does the original
production. Hani’s quietly rushing
groove and soothing keyboards have

o Danee
reakouts

FOR WEEK ENDING NOV. 11,1995

CLUB PLAY

. WALKIN' FRANKIE KNUCKLES
FEATURING ADEVA VIRGIN IMPORT

. IF | WERE YOU K.D. LANG WARNER BROS

. SENTIMENTAL DEBORAH COX arista

. SIX WINGS OF BLISS GEOFF SMITH epic

. SAME THING IN REVERSE BOY
GEORGE virGIN

MANXI-SINGLES SALES

. REAL TING MAD LION weepeo

. HUSTLIN' SMOOTHEDAHUSTLER
PROFILE

. GET WITH YOU QUESTIONMARK
ASYLUM kaper

. MACARENA LOS DEL RIO rca

. | FOUND IT DAPHNE maxi

-

nHwN

1
2
3
4
5

Breakouts: Titles with future chart potential,
based on club play or sales reported this week,

a stately and cinematic quality that is
simultaneously experimental and
accessible.

On the whole, this package works
so well that we are left wondering if
Jackson might consider saving a few
cents on “superstar” pop producers,
who are sometimes woefully out of
step, and create tracks like the kids

auce

TRAX |
by Larry Flick

who apparently understand exactly
what he is trying to communicate and
can effectively take him where he
wants to go.

TURNTABLE MAGIC: If you have
been fortunate enough tc see M Peo-
ple in concert over the past year, then
you have likely heard its rendition of
the Small Faces ’60s nuzget “Itchy-
coo Park.” As the act nears the close
of its long and winding world tour,
deConstruction Records in the UK.
issues a non-album recording of the
tune in a double-pack that includes
remixes by David Morales and Hed
Boys, as well as Junior Vasquez’s
U.S versions of “Padlock.” As always,
Heather Small’s voice is a delight,
and Mike Pickering and Paul
Heard’s springy pop/house arrange-
ment is firmly tucked int> M People’s
musical pocket. Slated for inclusion
on a Small Faces tribute disc due
later this year, this is 2 yummy treat
that should keep die-hard fans happy
until a new album is completed some-
time next year. Do not wait for this
one to be released on Epic, the act’s
U.S. home. At this point, it is not on
the label’s agenda.

New York’s Kult Records is the
home of Mark Rogers’ strong “I Love
To Love You,” a mediative prayer for
unity that is woven into an insinuating,
jazz-splashed deep-house groove.
Rogers’ ethereal performance is offset
by live sax and flute lines by Glen
Guidone. Applause to proiucer Lenny
Fontana for his well-measured under-
ground remixes.

Pauline Henry is the picture of sul-
try soul on “Sugar Free,” alazy-paced
funk/dance cover of the Juicy "70s-era
chestnut that previews he - eponymous
second solo set on the 1J.K.-rooted
Sony Soho-Squared label. As evident
on this Cutfather & Joe production,
her delivery has matured tremendous-
ly. All of those big, booming notes that
fueled the previous hits “Feel Like
Making Love” and “1-2-3” are now con-
trasted by softened shad=s and flexi-
ble phrasing. It bodes well for her
album, which will include interpreta-
tions of Diana Ross’ “Love Hangover”
and Stephanie Mills’ “INever Knew
Love Like This Before.” No word yet
on whether one of Sony’s U.S. labels
will pick up the project fcr the States.

With the pleasant and memorable
“Why Don’t You Love Me,” Canadi-

an ingenue Nadja gives jaded ears
plenty of reason to be optimistic that
a new crop of club divas is on the
horizon. This is the cutest, most
unassuming li’l disco/house ditty,
written and produced by DeLeon,
Mayers & Xavier. The trio keeps
things simple, sidestepping the
smoke and mirrors to let Nadja’s
earthy voice command the listener’s
attention. We’'ll be keeping a close
eye on her ... as should you. Avail-
able on New York’s independent So
What! Records.

Another out-of-nowhere gem is
“Treat Me Right” by Temple Of The
Groove, a disco-charged anthem that
introduces a charming singer named
Portia. She shines under the guid-
ance of Michael McGregor, who
gives her finger-waving lyrics to spew
and a spirited beat to trot over. On a
two-record collection of remixes by
C.L. McSpadden, Sticks & Stones,
Brothers On Soul Street, and Evan
Landes, nearly every possible club
subgenre is explored and plumbed for
ideas. As a result, there is something
for just about every DJ here.

It has been been way too long
since New Jersey’s own Kerri
“KAOZ 6:23” Chandler gave us
one of his quirky, wildly infectious
dubs. After an impressive if under-
appreciated foray into hip-hop, it is
so good to have him twirlin’ down
an underground club road with
“Finger Printz,” a four-track EP
on Madhouse Records that is rife
with whirling organs and hypnotic
keyboard loops. Chandler is not
trying to reinvent the wheel here;
he is just weaving jams that are
apparently intended to merely
warm a few bodies for a moment or
two. Sometimes, such a simple goal
is a far more noble gesture than the
most earnestly innovative attempts
at everlasting art.

i

Winking At EMI. Philadelphia-based producer/composer/DJ Josh Wink is all smiles after
inking a worldwide publishing agreement with EMI Music. Wink is currently riding a wave
of international success, including the top 10 U.K. smash “Higher State Of Conscious-
ness” on Manifesto/Mercury and “I'm Ready,” which he recorded for Virgin under the
name Size 9. He is working on an album for Nervous Records under the name Winx, as
well as an EP for Strictly Rhythm and a single for his own independent Ovum Records,
which he runs with producer/writer King Britt. Pictured, from left, are attorney Kewin Glick-
man; Sally Perryman, senior VP of A&R, EMI Music; Wink; Guy Moot, senior A&R manag-
er, EMI Music; Britt; and Peter Reichardt, senior VP of international acquisitions, EMI

Music.

IN THE MIX: Producer/writer David
Anthony’s fruitful pairing with saucy
young belter Faye Victor is one of sev-
eral appetizing 12-inchers christening
New York’s most promising new indie
label, Ton-A-Records. Anthony and
Victor stir up soulful house action on
their self-titled, five-song EF, which
does not settle for a few sing-along
hooks and a beat. Rather, songs like
“It’s Over” and “Wake Up” have story
lines and vamps that will have you
unwittingly reaching for fond compar-
isons to Chaka Khan. This is one of
those records that deserves the pro-
motional funding that only a major
label can provide.

Another winner from Ton-A-
Records is a six-cut EP by A-Men, aka
West Coast producers/DJs Pete Avila,
Jay-J Hernandez, and Mark Jelly-

Can They Touch You? Columbia artist Michael Bolton takes a break recently after recut-
ting his vocals to a house music post-production of his current pop hit “Can | Touch You

.. There?” Clubland pioneer Frankie Knuckles was behind the board, and he was joined
by engineer/musician John Poppo on the track, which is starting to gather widespread
support from club jocks around the U.S. With a busy schedule of turntable gigs that
includes New York’s hotly anticipated new Twilo nightclub, Knuckles is about to begin
working with Luther Vandross on songs for possible use on the singer's next Epic collec-
tion. Shown, from left, are Poppo, Bolton, and Knuckles.

bear. Unlike the Anthony/Victor out-
ing, this record is strictly disciples of
dub, flexing muscular house basslines
beneath melodiec stews of pianos,
organs, and assorted vocal samples.
Hearty as heck .. ..

Speaking of West Coast flava,
the reliable Aqua Boogie Records
offers fierce new musings by the
minds of producers Pete Lorimer,
Richard “Humpty” Vission, and
Andres Mijangos. Lorimer and
Vission work up an aerobic-style
sweat on “Energy,” a shoulder-
shaking romp by the swarthy
Devone, while Mijangos teams up
with Xavior for the hit-bound
“Life,” which is already garnering
much-deserved DJ attention. In
fact, the respect that all three of
these producers have received over
the past few months affirms the
wisdom of Aqua Boogie’s decision
to nurture the work of fresh tal-
ent—instead of queueing up for a
toss-off from the more established
(and often overexposed) figures of
dance music, like nearly every
other indie does.

Darrin Friedman’s remixes of “I
Specialize In Love” by Exposé are final-
ly out, and we gotta give up the props.
This is slammin’ stuff. We were a bit cold
on the idea of Arista dusting off an
album cut from the act’s ancient last
album. But Friedman kicks a lovely
groove, nicely refreshing the voeals. In
fact, Exposé comes off like quite the diva
clique in this context. Now, how "bout
some new material, kids? And no, we
don’t mean another round of power bal-
lads.

It has been awhile since the seem-
ingly ageless Kim Wilde delivered a
single as good as her current MCA
U.K. single, “Breakin’ Away.” Under
the production guidance of brother
Ricki Wilde and the ever-fab Seri-
ous Rope, she is the picture of sweet,
girlish charm, gleefully romping
through the track’s plush retro-disco
arrangement. Matt Darey comes to
the party with a springy Euro-NRG
remix that bleeds some of the fun
from the track, though it is right in

(Contigued on next page)
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DANCE TRAX

(Continued from preceding page)

the pocket of ongoing dancefloor
trends. Wilde completists will need
the CD format for the sugary ballad
“Staying With My Baby.” This one is
not, slated for stateside release, so
start dashing toward your trusty
import shop now.

“Into Ether” is the pleasantly
accurate title of the second Reprise
album by Babble, the adventurous,
culturally exploratory act to which
the Thompson Twins metamor-
phosed two years ago. Tom Bailey
and Alannah Currie contrast their
typically tight dance/pop hooks with
ambient, Middle Eastern-spiced

instrumentation that is, by turns,
chilled and spine-crawling. The folks
at Reprise are still pondering a sin-
gle selection for the project, which is
due at the top of next year. Given the
breadth of memorable material at
hand, it should be a difficult choice.
Of the current spate of retrospec-
tives competing for holiday-season
dollars, few raise the hair on the back
of your neck as consistently as
“Young Hearts Run Free: The Best
Of Candi Staton” on the Warner Bros.
Archives subsidiary. From the 1976

title track to the 1978 classic “Vie-

tim,” Staton affirms her gift for

pouring raw emotion into her music
with minimal grandstand theatrics.
Each of this collection’s 14 songs is a
thrill that you will want to experience
over and over again. Our only quibble
is with the absence of Staton’s hit ver-
sions of the Bee Gees’ “Nights On
Broadway” and Elvis Presley’s “Sus-
picious Minds”—both of which were
major club records for the singer. It
is 2 minor flaw in an otherwise
delightful journey back in time. After
you take it, though, you may never
want to put up with the lip-lacquered
perpetrators who are shrieking their
way through clubland at the moment.

If you are a die-hard fan of
D:Ream—as well as an import hound
like us—then it is likely that you have
already snagged a U.K. pressing of the
act’s recent international hit, “Shoot
Me With Your Love.” The project is
finally finding its way to the front
burner of the Sire/Elektra U.S. prior-
ity list, and that single is now circulat-
ing here with a previously hard-to-find
Junior Vasquez remix. Singer Peter
Cunnabh is as ebullient as ever, romp-
ing through this playful, NRGetic
anthem with infectious glee. Addition-
al stateside remixes are in the offing
by Teri Bristol and Richard “Hump-

ty” Vission and should be ready by
December. Look for the D:Ream
album, “World,” to hit the street in
February.

If you are looking for a compilation
that is perfect for the youngsters in
your life who like to twirl, but are not
yet ready to pull an all-nighter at a
local underground venue, consider
“The Dance Box” on the Navarre-dis-
tributed Damian Music. With a track
listing that includes familiar record-
ings by Reel 2 Real, Abigail, and
Sphinx, this set actually serves as a bit
of a dance music primer for main-
stream minds.
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Diffie Is More Than ‘Mr. Christmas’
Epic Gears Up For 2nd Holiday Album

H BY JIM BESSMAN

NASHVILLE—The fact that Joe
Diffie will have two new albums for
the Christmas market—while not
standard procedure—is not a major
concern to the
artist’s label, Epic
Records. Diffie’s
“Mr. Christmas,”
released in Sep-
tember, is being
joined by “Life’s
So Funny,” due to
arrive Dec. 5.
Epic believes it
can effectively
double-market Diffie through the hol-
iday season.

“Joe’s very close to being a double-
platinum artist, so we don’t think it
will hinder us,” says Dean Broadhead,
VP of marketing and artist develop-
ment for Epic Records, referring to
sales of Diffie’s preceding nonholiday
album, 1994’s “Third Rock From The
Sun.” As for competition from “Mr.
Christmas,” Broadhead says the
Christmas disc is “so distinctive com-
pared to a regular studio album” that

DIFFIE

it shouldn’t interfere with “Life’s So
Funny.”

In fact, Epic is so excited about
Diffie and his new product that there
are plenty of year-end activities to
“take him to the next level,” says
Broadhead, including syndicated radio
tie-ins and a heavy consumer print
campaign. Ads will appear in such
country-oriented publications as New
Country and Country America, and
press coverage will include December
features in Music City News, Country
Music, and Tune In. A photo spread
that month in Country Weekly will
highlight the “Mr. Christmas” album.

Additionally, three major markets
will be hit with ads in USA Weekend,
and the Dec. 2 Christmas issue of TV
Guide will also carry a Diffie album
ad. “Hopefully, it will sit around for a
while,” says Broadhead of the TV
Guide issue. He adds that TV spots,
also tying in with “Mr. Caristmas,”
will appear on TNN and CMT.

On the sales side, Broadhead
reports that Epic will be “very
aggressive” in securing a mix of end-
caps and TV spots that mantion key
accounts, including Handleman, Musi-

Arista’s BlackHawk Proves
That It Is ‘Strong Enough’

l BY DEBORAH EVANS PRICE

NASHVILLE—Nearly every act try-
ing to follow up a successful debut album
worries about the “sophomore jinx.”
Arista trio BlackHawk needn’t have
worried. Its second album, “Strong
Enough,” entered at No. 4 on Billboard’s
Top Country Albums chart, the highest
debut of any country group since Sound-
Scan began tracking country sales in
May 1991. It is also the highest debut by
acountry group since Alabama released
“The Closer You Get” in 1983.

BlackHawk members Henry Paul,
Van Stephenson, and Dave Robbins
attribute the strong out-of-the-box sules
to a variety of factors. “I think it was the
immense success and prolonged nature
of the first album,” Paul says. “And the
exceptional setup by the marketing
department here at Arista Records.
These people are in the business of sell-
ing records, and they do it very well.”

Mike Dungan, Arista’s VP of mar-
keting, also says the success of Black-
Hawk’s self-titled first album helped
drive sales of “Strong Enough” and
notes that the label learned some valu-
able lessons from the earlier project.
“The first album was very song driven,”
he says. “The album sold consistently
from day one, but because we were out
there competing in a sea of established
artists, a lot of what you strive to obtain
to complete the puzzle eluded us during
much of the first album’s life—in par-
ticular, media exposure and the prime
positioning in the mass merchants
[stores].”

Despite any missing pieces of the puz-
zle, the first album was certified plat-
inum by the Recording Industry Assn.
of America. Dungan says combining “an
incredible amount of radio impressions

with some image-driven cons umer mar-
keting” and an opening slot on the Tim
McGraw tour helped fuel sales of the
debut album. “With the second record,
we knew that the base was pretty
strong, that we had made sclid inroads
on the image {ront and now was time to
sell BlackHawk the band.”

To do that, Dungan says, Aristarana
series of teaser spots on CIMT a week
prior to the album’s street da e, followed
by “sell” spots the week the album came

BLACKHAWK

out. The label also planned un aggres-
sive print campaign and radi» specials.

“We aggressively solizited the
accounts and price-positioned the record
out of the box at all major 1-etailers,”
Dungan says. “After the first-day sales,
we knew we had a hit.”

“BlackHawk came out strong
enough,” says Debbie Abbott, senior
buyer for Best Buy, “and sales have been
pretty steady. Arista supported it out of
the box, and that helps me in promoting
it."

(Continued o page 38)

cland, Target, Anderson, Circuit City,
and Best Buy.

He says that taste-maker trade
events are also in the works. One
already held was a promotional
Christmas party at senior VP of pro-
motion Jack Lameier’s house, which
was attended by Diffie and an embod-
iment of the title character from
“Leroy The Redneck Reindeer,” the
first single and video from “Mr.
Christmas.” Broadhead says the
Leroy character will also appear at
future Christmas and account parties
and will be used to deliver copies of
the single.

(Continued on page 38)

Dollars For Diabetes Research. Alan Jackson, right, joins Mark Collie at the
annual Mark Coilie’s Race for Diabetes Cure at the Nashville Speedway. The
event, which raised more than $400,000, will be televised Nov. 14 at 8 p.m. EDT
on The Nashville Network, repeating at midnight and again on Nov. 25 at 4 p.m.

MCA SHAKE-UP: In a sudden move, MCA Music Pub-
lishing/Nashville president Jerry Crutchfield announced
Oct. 30 that he is stepping down, effective Dec. 31. MCA
later said he will be replaced “in about a month” by Jody
Williams of BMI. Crutchfield had no further details, but
said he would soon announce a “major joint venture pub-
lishing operation.”

Crutchfield has been MCA president for the past three
vears. He started the MCA Music catalog in the ’60s and
built the operation into the giant it is today. He left to head
Capitol Nashville/Liberty Records for four years before
returning to MCA Music.

HE SAID HE SAID: KKBQ Houston PD Dene Hallam
called to amplify quotes

Crutchfield Departs MCA Music Pub; |
Charlie Daniels Hits Talk Show Circuit

er’s maiden name.

STILL ALIVE & WELL: New Country Music magazine,
which had been publishing in partnership with Warner
Music Enterprises, will go it alone as a result of the shut-
down of that Time Warner venture (Billboard, Oct. 28).
New Country Music’s publisher, Connell Communications,
will continue and says it will offer the formerly subscrip-
tion-only magazine on newsstands beginning in February.

ON THE ROW: Paulette Carlson, Jack Daniels, and
Curtis Stone have officially reunited as Highway 101.
They're working on a WillowTree Records double CD with
12 of their greatest hits and eight new songs. It’s titled
“Reunited” and is due Jan. 23. Carlson has a solo Christmas
album currently available,

stemming from the recent
SRO conference. The
quotes concerned the
IFaith Hill performance
with Shelby Lynne on the
CMA Awards show
(Nashville Scene, Bill-

Nashville
hoard, Oct. 28). According S ;%V\Q
to Hallam, what he said, in

full context, was “that par- ™
ticular song in that partic-
ular setting was a turnoff
to country people.”

He says he was refer-
ring specifically to the performance and not to Faith Hill
herself and that country guys in Pasadena, Calif., would
not likely be turned off to Hill personally.

ON THE ROAD: Charlie Daniels is taking an original
touring route to promote his current album, “Same Ol Me.”
The outspoken Daniels is going on talk shows, from Oliv-
er North to G. Gordon Liddy to “Equal Time With Mary
Matalin And Dee Dee Myers.”

He says that since his songs take on the IRS, the gov-
ernment, and the American Civil Liberties Union, he may
as well go on the right forums.

THE PERFECT GIFT: The original front windows from
Tootsie’s Orchid Lounge will be auctioned Feb. 2 at Toot-
sie’s. The windows were removed last year to bring the
building up to code. Now Tootsie’s owners, Steve Smith
and Ruble Sanderson, are donating them for an auction
to benefit Nashville’s Monroe Harding Children’s Home,
which cares for abused and abandoned children.
Robinson Regent of the Children’s Home says that
another auction item will be Minnie Pearl’s original hat.
Harlan Howard is honorary chairman of the event.
Dickey Lee is and has always been named Dickey Lee
and not Richard, as was misstated (Nashville Scene, Bill-
board, Oet. 14). The name Dickey comes from his moth-

by Chet Flippo

titled “Christmas Is For
You,” on Cross Three. The
title track and “Mrs.
Santa Claus” are new
Carlson-penned songs . . .
Trisha Yearwood’s Nov. 7
single, “On A Bus To St.
Cloud,” has already earned
her the key to that Min-
nesota city ... Tracy
Lawrence’s all-acoustic
hourlong special airs on
TNN Nov. 16 at 8§ pm. EST.
Joining him on “Tracy
Lawrence: In The Round” are Wade Hayes and Toby Keith.

Keith, meanwhile, is being backed by Ford in a Nov. 3
to Dec. 2 promotion in Birmingham, Ala., in conjunction
with his single “Big Ol Truck.” Anyone test-driving a Ford
truck at participating dealers will receive a double-CD
special Keith package and a certificate worth $250 off the
first month of a Ford lease. In addition, a two-year lease
on a Ford F-150 will be given away through registration
at area Ford dealers and Wal-Marts.

Beginning Nov. 27, Wrangler will give away with a pur-
chase a Christmas cassette featuring George Strait,
Vince Gill, Alan Jackson, and others . . . Michael Mar-
tin Murphey just taped a one-hour TV special to be made
available to PBS stations in December for pledge specials
and as regular programming next spring.

The program is a companion piece to his Warner West-
ern “Sagebrush Symphony” album and was taped with
the Oklahoma City Symphony Orchestra. Guests
including Herb Jeffries, Sons Of The San Joaquin, and
Robert Mirabal.

NOBODY ASKED HIM, BUT: Cledus T. Judd has put
out a single dealing with the O.J. Simpson trial. His ver-
sion of the Tim MecGraw hit “I Like It, I Love It” is called
“I Hate It, So Shove It” and does make a judgment call on
the case. It’s getting play on WKJN Baton Rouge, La.
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1 ) 6 GREATEST HITS-FROM THE BEGINNING
7 WARNER BROS. 46001 (10.98/16.98} i NNIN 45 43 45 58 | TRACY LAWRENCE A ATLANTIC 82656/AG (10.98/15.98) I SEE 1T NOW 3
8 | 8 | 8 |l :?SG&%?QEEK%%%MERY‘ JOHN MICHAEL MONTGOMERY | 1 51 | 48 | 43 | WADE HAYES @ COLUVBIA 66412/SONY (9.98 £Q/15.98) OLD ENOUGH TO KNOW BETTER | 19
ALISON KRAUSS A , ) | 47 41 47 | 163 | GEORGE STRAIT A® MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1
9 7 5 38 T Ee NOW THAT I'VE FOUND YOU: A COLLECTION TRRIOUS ARTIES
12 | 11 | 24 | DAVID LEE MURPHY MCA 11044 (10.98/15 98) OUT WITH A BANG | 10 dl Bl e T | saRROW 1445/CHORDANT (9 98/13 98) ARZIY CIGRACEmATCOURTRYISAILTERIGOSEEL ] )
11 q 9 7 BLACKHAWK ARISTA 18792 (10.98/15.98) STRONG ENOUGH 4 49 | 44 40 6 TRACY LAWRENCE ATLANTIC 82847/AG (10.98/15.98) TRACY LAWRENCE LIVE | 24
12 | 10 | 15 | 7 | GEORGE STRAIT mca 11263 (39.98/49.98) STRAIT OUT OF THE BOX | 10 50 | 45 | 42 | 51 | GEORGE STRAIT A MCA 11092 (10.98/15.98) LEADON | 1
13 | 1 | — | 2 | CLAY WALKER GIANT 24640WARNER BROS. (10,9815 98 HYPNOTIZE THE MOON | 11 91 | 46 | 46 | 40 | NEAL MCCOY @ AILANIIC 82727/AG (10.98 15.98) YOU GOTTA LOVE THAT | 10 |
NEW) 1 AARON TIPPIN RCA 66740 (3.9815.98) T00L BOX | 14 52 | 48 | 49 | 67 | WILLIE NELSON COLUMBIA 64184/SONY (5 98 EQ/9.98) SUPERHITS | 34
15 | 14 | 12 | 73 | VINCE GILL A MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 2 53 | 50 | 52 | 11 | TY ENGLAND R 66522 (9.98/15.98) TYENGLAND | 13
16 15 13 5 THE MAVERICKS MCA 11257+ (10.98/15 98) MUSIC FOR ALL OCCASIONS g 54 52 55 92 | JOHN MICHAEL MONTGOMERY A® ATLANTIC 82559/AG (10 98/15.98) KICKIN' IT UP 1
17 | 13 | 10 | 10 | DOLLY PARTON COLUMBIA 67140/SONY (9.98 EQ/15.98) SOMETHING SPECIAL | 10 9 | 54 | 54 | 18 | JEFF CARSON wmcG CURB 77744/CURB (9.98/15.98) JEFF CARSON | 22
18 16 14 9 FAITH HILL WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME 5 5 | 49 a3 19 | GEORGE JONES AND TAMMY WYNETTE MCA 11248 (10.98/16.98) ONE 12
19 | 17 | 13 | 84 | TIM MCGRAW A‘ CURB 77659 (9.98/15 98) NOT A MOMENT TOO SOON | 1 97 | 56 | 56 | 37 | TRISHA YEARWOOD @ wch 11201 (10.98/15 98) THINKIN' ABOUT YOU | 3
20 20 17 5 LITTLE TEXAS WARNER BROS. 46017 (10.98/15.98) GREATEST HITS 17 58 57 59 33 | JEFF FOXWORTHY LAUGHING HYENA 2079 (4 98/8.98) THE ORIGINAL 21
| 2 | 2 11 | ALABAMA Rrea 66525 (10.98/15.98) IN PICTURES | 12 59 | 83 50 | 63 | THE TRACTORS A ARISTA 18728 (9.98/15.98) THE TRACTORS 2
27 | 21 | 20 | 18 | LORRIE MORGAN ® 5ws 66508 (10 9816.98 ereatesT s 1 5 63 | 69 | 10 | DARYLE SINGLETARY GIANT 24606/WARNER BROS. (10.98/15.98) B  DARYLE SINGLETARY | 60
23 | 18 | 16 | 10 | COLLIN RAYE EpiC 67033/SONY (10.98 EQ/15.98) I THINK ABOUT YOU | 5 61 | 60 | 31 | JEFF FOXWORTHY LAUGHING HYENA 2080 (4.98/8.98) soLbout | 35
24 [ 19| 18 | 5 | MARTINA MCBRIDE rca 66509 9 98/15.58) WILD ANGELS | 17 NEWD | 1 | THE TR RS HAVE YOURSELF A TRACTORS CHRISTMAS | 62
@ NEW D 1 | CLINT BLACK RCA 66593 (10.98/15.98) LOOKING FOR CHRISTMAS | 25 * * * PACESETTER* * %
% | 22 | 2 | 94 | JEFF FOXWORTHY A YOU MIGHT BE A REDNECK I | 3 71 | — | 26 | TY HERNDON EPic 66397/SONY (7.98 E/11.98) WHAT MATTERED MOST |  §
WARNER BROS. 45314 (9 98/15.98) '
] ‘1' 66 66 | 23 | DWIGHT YOAKAM REPRISE 45907/ WARNER BROS. (10.98/15.98) DWIGHT LIVE 8
21 ¢ 26 | 31 15 | TRACY BYRD @ 1CA 11242 (10.98/15.98) LOVE LESSONS 6 B = -
% | 2 21 57 | BROOKS & DUNN A° ARISTA 18765 (10 98/15.98) WAITIN' ON SUNDOWN 1 65 62 64 20 | KENNY CHESNEY BNA 66562/RCA (2.98/15.98) ALL | NEED TO KNOW | 39
29 | 2 28 5 EMILIO CAPITOL NASHVILLE 32392 (9.98/13.98) LIFE 1S GOOD 13 66 | 58 57 | 41 | JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/3.98) THE REDNECK TEST VOLUME 43 19
67 55 | 44 17 | THE MOFFATTS POLYDOR NASHVILLE 527373 (9.98/13.98) THE MOFFATTS | 44
* *x x* GREATEST GAINER * * * .
3 | 38 19 | BRYAN WHITE Asvium 61642 (10.98/15.98) T 17 68 | 60 68 | 220 | BROOKS & DUNN A° ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
T———— - ~
31 25 23 34 JOHN BERRY CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE 12 & & o 5 RIS WHEVIND COlEn 7mIsage ZAEaes) CECHINCROR TInERLIShT 0 ]
32 | 8 | 2 2 MARK CHESNUTT DECCA 11261/4CA (10.98/15.98) wiNGs | 24 70 | 64 | 62 | 40 [ SAWYER BROWN @ CURB 77689 (10.98/15.98) GREATEST HITS 1990-1995 5
23 | 31 30 | 79 | REBA MCENTIRE A° VCA 10994 (10.98/15.98) READ MY MIND 7 n 69 71 | 178 | MARY CHAPIN CARPENTER A° COLUMBIA 48881/SONY (10.98 EQ/1598)  COME ON COME ON 6
34 | 30 32 12 | TERRI CLARK MERCURY NASHVILLE 526991 (10.98 EQ/15.98) TERRI CLARK 29 1 68 gl B BhEWRERINSicke bl bt o) A THOUSAND MEMORIES 4i.j
% | 3 31 | 73 | TRACY BYRD & mCA 10991 (10.98/15.98) NO ORDINARY MAN 3 73 | 65 | 65 55 | CHARLIE DANIELS EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 50
4 | 70 | 67 12 | LEE ROY PARNELL WE ALL GET LUCKY SOMETIMES | 52
6| 32|29 7 | SAMMY KERSHAW MERCURY NASHVILLE 528536 (10.98 EQ/16.98) THE HITS: CHAPTER 1 | 19 CAREER 18790/ARISTA (10.98/15.98)
37 | 27 | 25 | 70 | ALAN JACKSON A° ARISTA 18759 (10.98/15.98) WHO | AM 1 |73 55 | CLINT BLACK @ RCA 66419 (10.98/16.98) ONE EMOTION

(O Atbums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion seliers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1995, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-“tmrd Tﬂ c““ IIll‘ calaln Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SOundScane
I ® ™ FOR WEEK ENDING NOV. 11, 1995 II“I
5, R 5.
2|53 | aRTIST TTLe | 25| (28|23 D
=2 | 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 ==z|3= 20
1 1 PATSY CLINE A° MCA 12* (7.98/12.98) 202 weeks at No. 1 GREATEST HITS | 234 14 | — | VINCEGILL A MCA 10877 (10.98/15.98) LET THERE BE PEACE ON EARTH 12
2 2 HANK WILLIAMS, JR. @ CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 48 15 14 HANK WILLIAMS MERCURY NASHVILLE 823293 (7.98 EQ/10.98) 24 GREATEST HITS | 40
3 3 REBA MCENTIRE A’ MCA 4979* (7.98/12.98) GREATEST HITS | 232 16 | 19 | PATSY CLINE mCA 4038 (7.98/12.98) THE PATSY CLINE STORY | 66
4 5 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATESTHITS | 86 17 18 WAYLON JENNINGS A* RCA 8506* (8.98) GREATEST HITS | 106
5 4 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 219 18 20 COLLIN RAYE A EPIC 47468/SONY (9.98 EQ/13.98) ALLICANBE | 26
6 6 GEORGE STRAIT A? MCA 42035 {7 98/12.98) GREATEST HITS, vOL. 2 | 234 19 | 24 | JOHN ANDERSON A BN 61029/RCA (9.98/13.98) SEMINOLE WIND | 35
7 7 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7 98 EQ/11.98) A DECADE OF HITS | 234 20 | — | GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAIT HITS | 71
8 12 GEORGE STRAIT A MCA 5567+ (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 232 21 | — | GARTH BROOKS A’ CAPITOL NASHVILLE 98742 (9.98/15.98) BEYOND THE SEASON 26
9 10 BILLY RAY CYRUS A*® MERCURY NASHVILLE 510635 (10.98 EQ/16.98) SOME GAVE ALL | 25 22 22 REBA MCENTIRE A? MCA 10400 (10.98/15.98) FOR MY BROKEN HEART 13
10 8 ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE | 103 23 13 ALAN JACKSON A" ARISTA 8681 (9 98 EQ/13.98) DON'T ROCK THE JUKEBOX | 22
1 9 SHANIA TWAIN MERCURY NASHVILLE 514422 (9,98 EQ/15.98) SHANIA TWAIN 15 24 16 KEITH WHITLEY @ RCA 6494 (7.98/11.98) DON'T CLOSE YOUR EYES | 12
12 11 THE BELLAMY BROTHERS CURB 42298/MCA (4.98/11.98) GREATEST HITS VOL. lII 41 25 17 COLLIN RAYE A EPIC 48983/50NY (9.98 EQ/13.98) IN THIS LIFE 13
13 | 15 | VINCE GILL A® MCA 10140 (9.98/15.98) POCKET FULLOF GOLD | 28 Catalog albums are older tities which are registering significant sales. © 1995, Billboard/BP} Communications and SoundScan, Inc.
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FOR WEEK ENDING NOV. 11, 1995

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 150 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A

SINGLES

HOT COUNTRY

&TRAGKS

WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

=z
S < | ¢ & & § N4 >~ | 8 g I~ S
2L 55| 20| g% | TITLE ARTIST | £ & vl e ¢<| TTLE ARTIST | =g
T2 |32 | 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & T2 | 32| Q2| 23| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & &
LET'S GO TO VEGAS & FAITH HILL
*x % NO. 1T x %% I 3? __25 | 8 15| 5 /ienpricks .siALED () 1v) WARNER BROS. 17181 | °
) » 4 | g | CHECKYES ORNO 1 week at No. 1 # GEORGE STRAIT | | 40 | 32 | 16 | 17 | (THIS THING CALLED) WANTIN' AND HAVIN' IT ALL ® SAWYER BROWN | ]
T.BROWN,G.STRAIT (D.M.WELLS.D.H.0GLESBY) (V) MCA 55127 M MILLER M.MCANALLY (R SAMOSET,D.LOGGINS) (C) (v} CURB 76955 |
2 1 1 14 DUST ON THE BOTTLE & DAVID LEE MURPHY 1 a1 4 38 19 ONE EMOTION & CLINT BLACK 2 |
T.BROWN (D.L MURPHY) (C) V) MCA 54944 J STROUD,C.BLACK (C.BLACK,H.NICHOLAS) V) RCA 64381 |
@ 3 5 12 NO MAN'’S LAND 4 JOHN MICHAEL MONTGOMERY 3 44 55 4 IF | HAD ANY PRIDE LEFT AT ALL & JOHN BERRY Y] |
S.HENDRICKS (J.S SHERRILL,S SESKIN (C) (v) ATLANTIC 87105 L) | 1 BOWEN.C HOWARD (J.GREENEBAUM,T SEALS £ SETSER) (C) (V) CAPITOL NASHVILLE 58465
@ 6 g 16 I LET HER LIE & DARYLE SINGLETARY 4 43 4 32 19 HALFWAY DOWN PATTY LOVELESS 5
J.$TROUD R TRAVIS,D.MALLOY (T.JOHNSON) (C) (V) GIANT 17818 £.GORDY_JR. {J.LAUDERDALE) (C) (V) EPIC 77956
) -
@ 5 3 16 SAFE IN THE ARMS OF LOVE & MARTINA MCBRIDE 16 16 7 RUB-A-DUBBIN’ & KEN MELLONS 44
M.MCBRIDE P.WORLEYE.SEAY (P.ROSE.M.KENNEDY,P.BUNCH) (C) (V) RCA 64345 | § J.CUPIT (D.GOODMAN,S_P_DAVIS,B. HOBBS) (C) (V) EPIC 78066
WHO NEEDS YOU BABY & CLAY WALKER NOT ENOUGH HOURS IN THE NIGHT & DOUG SUPERNAW
@ 01155 9 | J'STROUD (. WALKER.R BOUDREAUX.K WILLIAMS) Gwamrirm | 6 | 52 | ¥ 5 | RUANDIS (7 BARKER R HARBIN,K WILLIAMS) (C) (V) GIANT 17764 45
7 4 3 10 SHE’S EVERY WOMAN GARTH BROOKS 1 4% 3 4 19 | THINK ABOUT IT ALL THE TIME JOHN BERRY 4
AREYNOLDS [V SHAY G RROOKS) CAPITOL NASHVILLE ALBUM CUT 1. BOWEN,C.HOWARD (D.SCHLITZ,B.LIVSEY) CAPITOL NASHVILLE ALBUM CUT | ™ |
8 3 11 16 ALL | NEED TO KNOW & KENNY CHESNEY ] 53 51 5 HEART HALF EMPTY & TY HERNDON FEATURING STEPHANIE BENTLEY 47
B.BECKETT (S.SESH*i,M.A SPRINGER) C)(Vv)BNAG3a7 | ° | D.JOHNSON,E SEAY (G.BURR,D.CHILD) (C) (v) EPIC 78073
(®)| 11 | 10 | 8 | WHISKEY UNDER THE BRIDGE BROOKS & DUNN | 4 48 | 29| 22 | 9 | ONMYOWN # REBA MCENTIRE | 49
$ HENCRICKS.D.CUUK (D.COOK,K BROOKS,R. DUNN) W) ARISTA 12770 | ° | T.BROWN,R.MCENTIRE (B.BACHARACH,C SAGER) (C) V) MCA 55100
TALL, TALL TREES & ALAN JACKSON WHEN BOY MEETS GIRL & TERRI CLARK
7|27 4 | (STEGALL (6JONES R MILLER ) arisTa 12875 | 10 B 3 | KSTEGALL.C WATERS (T.SHAVIRO.T.CLARK,.C WATERS) (C) (V) MERCURY NASHYILLE 852 388 | 37
| WANNA GO TOO FAR & TRISHA YEARWOOD | 50 | 47 | 47 | 20 | SHE AIN'T YOUR ORDINARY GIRL ALABAMA |
1 | 9 12 15 G.FUNDIS 'L MARTINE R .K ROBBINS) (V) MCA 55078 E.GORDY,JR..ALABAMA (R JASON) (C) (V) RCA 64346
A7 | OMETIME ETS & TRAVIS TRITT WHAT | MEANT TO SAY ® WADE HAYES
1211713 ésnoww TRE‘T?SHEE,{SRG ) WARNER BRos 17782 | 12 GD| 55 | 60 | 3 D COOK (D.COOK,S.HOGIN,J. MCBRIDE) (€ () CoLUMBIA 78087 | °1
BACK IN YOUR ARMS AGAIN LORRIE MORGAN DON'T STOP ® WADE HAYES | |
13 19 11 JSTROUD (. F KNOBLOGH F DAvIS) (C) (V) BNA 64353 13 S sl 18 | oeook (C.RAINS T.SHAPIRO) v COt(UM‘;IA 77;53 0
’ « SAVE THIS ONE FOR ME & RICK TREVI
1417 2 16 erESTT(RS,TLRAS(,’:F ENOSCH OIS {;(all\/;%ﬁ%g\% B 45| 4810 Zt'a\luyc;mf;;(\;m,agn;\sge\;év THOMPSON,M.D. SANDERS) (© (vJ) c0LugBIAO7L7JgsoEo_ 45
LIFE GOES ON & LITTLE TEXAS 54 | 51 | 49 9 FOR ¢ JAMES H 49
@ 5|2 |n C.DINAPOLI I' GRAU,LITTLE TEXAS (D.GRAY.T MCHUGH K FOLLESE) (v} WARNER BROS. 17770 | =3 | f;:/??;‘ g?g:ﬁgég:”é;?;?s"“E’LF . PERFE(;?%;;P/_IACNZ;?E?
THE WOMAN IN ME (NEEDS THE MAN IN YOU) © SHANIA TWAIN | ! 52
W18 | ML g anGE s TwanR :LAN(GE; (C) (v) MERCURY NASHVILLE 852206 | *" | GO s |52 |7 &g’ygp}%gaﬁg’“‘IL""\“ADS;EX»';\E(‘)TH . ‘SCH(Z:\‘CX;E[’)EZ"’:
IN PICTURES ALABAMA 56 49 30 4 24
@ 9|25 7| EGORDY.JR ALABAMA (J.DOYLE,B.£.BOYD) (© o Rea 6aa1s | 17 $ g_ﬁ_oé)is‘l;’ig_”sgs ©w CAPITngl:E‘\I/'“IL'L;;?ANﬁ i
IF | WAS A DRINKIN' MAN & NEAL MCCOY 57 57/ 59 4 3 57
18 1 21 | M | Borckerr o B RUDD.BHILL) ©w atantics7izo | 18 _ g'\"n"gi*g :LD?EERRSQZ) o T‘Q %El\c‘g‘j'zs; |
THAT'S AS CLOSE AS I'LL GET TO LOVING YOU & AARON TIPPIN .Gl, 62 66 3 A . 58
20 | 28 | 1| S GiRson (5. DWORSKY P JEF FERSON,) LEYERS) (€ v Rea 64392 | 19 GEUNISILERESTWOOD) (CIVIRCAGIA0
59 56 58 6 KNOCK, KNOCK & THE HUTCHENS 56
* % * AIRPOWER % * % ). STROUD (J.SALLEY,J.STEVENS) ATLANTIC ALBUM CUT
3| 28 [ 91§ berTon P BOLLY PARTCN e s e 20 * % % HOT SHOT DEBUT * * *
; - : — NEWD | 1 | IT MATTERS TO ME ® FAITHHILL | ¢
2 16 10 14 I LIKEIT, | LOVE IT & TIM MCGRAW 1 5. HENDRICKS (M.D. SANDERS E.HILL) (C) (V) WARNER BROS. 17718
1.STROUD, B.GALLIMORE (S.DUKES, 1.S ANDERSON M.HALL} {C) (v) CURB 76961
TEQUILA TALKIN’ LONESTAR 63 | 2 | § | THOSE WORDS WE SAID ® KIM RICHEY |
2 | 28| 13 : : 2 R.BENNETT (K RICHEY ANGELO) (C) (v) MERCURY NASHVILLE 852 30(
D.COOK,W.WILSON (B.LABOUNTY,C WATERS) (C) (V) BNA 64386 - L L
LIFE GETS AWAY CLINT BLACK 62 | 60 | 56 | 18 | BIGOL' TRUCK @ TOBY KEITH | |5
27 | 3 | 5 TS AW, 23 N.LARKIN,H.SHEDD (T KEITH) (v} POLYDOR NASHVILLE 579 574
J STROUD,C.BLACK (C.BLACK H.NICHOLAS, T SCHUYLER) RCA ALBUM CUT
2 | 23 | 11 | GORESTHIGH ON THAT MOUNTAIN #VINCEGILL |54 NEW D I G RIEACIRE LD 200oMA oo b e R oA | &
IR L) £ uch dooe 61 | 63 | 5 | 1JUST CAN'T STAND TO BE UNHAPPY # BOBBIE CRYNER | g3
@ 31 | 33 6 ETEILELE 3?0"&/2 W ALDRIDGE.JJARRARD) (C)(‘\/)m’svlTATlnélé;g 25 B.BECKEIT,T.BROWN (H.PRESTWOOL (C) (v) MCA 55099
2 = = = : ALWAYS HAVE, ALWAYS WILL SHENANDOAH
30 | 34 | 8 TT g}?llevEI(-TESNIDER) . MA(S'EV)CD'QCECSA'\%ITOE 26 69 2 | D.GOOK (P NELSON L BOONE.W LFE) (V) CAPITOL NASHVILLE 18903 | 07
3 = = LISTENIN’ TO THE RADIO & CHELY WRIGHT
QD 8|31 10 %g%af'—%skﬁogg e GTELL OS] ‘(gﬁ\ﬁ%/\%ﬁg 27 67 | 1 4 | FSPAYH SHEDD (S RUSS.S SMITH) (C) (V) POLYDOR NASHVILLE 577 282 | 60
i o . il
65 4 THE TROUBLE WITH LOVE & ROB CROSBY 64
28 2| 13116 jETquD }Q’S@k%g‘ﬂ&sm%‘gr{?m” 4 TFC/)*((\:/;(A'T-&YJ/”RCEEZ';‘SE 2 6 7| JCRUICHFIELD (R CROSBY.S LEMAIRE) - FEDE(;) RNER NORT;SOAOS
= - = —= WHEN HE WAS MY AGE N ATE RAIL
H |z ! 13 E 3 IEAEL'EJ V}v-iAITr‘éRGSs(TTSOHAEIgO T.CLARK,C.WATERS) (W MERCURv‘N;\rsESfJE%? 54}2 3 ®1%] 2| soven (K.CHESNEY.D.LOWE, B.LASON) arunnc wgow cur |
S — — = —— — — DOG ON A TOOLBOX & JAMES BONAMY
33 | 35 | 13 | HERE COMES THE RAIN 4 THE MAVERICKS | 5 NEWD | 1 | 70 nson i HOLMES G rouse) ©wencaos | O
D.COOK,R MALO (R MALO KOSTAS) (C) (V) MCA 55080 NO YESTERDAY BILLY MONTANA | 7
@ 35 39 3 BORN IN THE DARK DOUG STONE | 3; NEW)D ! J MCKELL,D.FLINT,B.MONTANA (B.MONTANA,J SWINEA) (C) MAGNATONE 3101
Esg;‘)E“CDvC":TLO;';ﬁH'NESLE” .‘Vé ;"\(L/‘im__ﬁaﬁl"ﬁg NEWD | | | LIKE THERE AIN'T NO YESTERDAY BLACKHAWK [ 7|
)| 38 | 5 i 37 M.BRIGHT (W.ALDRIDGE M. NARONE) (C) V) ARISTA 1 2897
(3D B.J.WALKER JR.,K.LEHNING (D SAMPSON,S.EWING) (C) (v) ASYLUM 64360 72 | 70 [ 68 | 4 | IF1COULD SEE LOVE ® BRETT JAMES | o
G| w | 1|6 THE CAR # JEFF CARSON | 33 L aln & S.BOGARD ,M.CLUTE (S BOGARD,B.JAMES) (C) (V) CAREER 1-2869
%’SOTVV:TSE-M'SPR'GGS-G-HE"’E’ it ‘g\;\‘;:g}:‘;ﬁg&ﬁﬁ 73 | 59 | 50 | g | HONKY TONK HEALIN ® DAVID BALL | 5
B.CHANCEY (D.8ALL, T.POLK) (V) WARNER BROS. 17785
3 4 5 | panperson (D.YOAKAM KOSTAS) REPRISE ALBUM CUTAWARNER BROS. | o NEWD 1| HIS MEMORY WESTERN FLYER | 7
@ 36 37 13 IT'S NOT THE END OF THE WORLD & EMILIO 35 R.PENNINGTON WESTERN FLYER (R.ROSS,D.KEES) STEP ONE ALBUM CUT
B.BECKETT (P.NELSON,L BOONE,E.CLARK) (C) CAPITOL NASHVILLE 58432 NEW) GRANDPA TOLD ME SO KENNY CHESNEY ?
50 53 5 CAN'T BE REALLY GONE & TIM MCGRAW 36 5 1 B.BECKETT (M A.SPRINGER,J.D.HICKS) (C) (v) BNA 64352
JSTROUD,B.GALLIMORE (G.BURR) - (C) (D) (V) CURB 76971 -
.37 39 40 10 WHEN A WOMAN LOVES A MAN # LEE ROY PARNELL | 37 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
S HENDRICKS ERARNELL (MECONAR:VANLIOY) (VIICAREER:2862 attain 3000 detections for the first time. @ Videoclip availability. Catalog number Is for cassette single, or vinyl if cassette is unavailable. (C)
38 32 26 16 ] ONE BOY, ONE GIRL @ COLLIN RAYE ? Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-
1 P.WORLEY,E.SEAY.J.HOBBS (M.A.SPRINGER S.SMITi{) (O V) EPIC 77973 ability. (X) CD maxi-single avaitability. © 1995, Billboard/BPI Communications.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

[}
Bilboard Tﬂ Bﬂllnll' Sln IBS Sﬂles ioemtighibiomilont i | 1111
I ® ™ FOR WEEK ENDING NOV. 11, 1995 i
% P-4
o <
ol =5 g o| v E 172} & 5 &5 g o u)'g
Tw| Qw23 | =% Ty U 2F|EF ,
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*x % *NO. 1% % % 14 | 14 | 13 | 15 | PARTY ALL NIGHT WARNER BROS. 17806 JEFF FOXWORTHY
1 1 1 12 |  LIKE IT, | LOVE IT CURB 76961 10 weeks at No. 1 TIM MCGRAW 15 | 15 [ 14 | 20 | NOT ON YOUR LOVE MCG CURB 76954 JEFF CARSON
2 | 2 | 2 | 5 | THE WOMAN IN ME (NEEDS THE MAN IN YOU) MERCURY NASHVILLE 852206 SHANIA TWAIN 16 | 16 | 21 | 4 | INPICTURES RCA64419 ALABAMA
3 | 3 | 3 | 14 | ONEBOY, ONE GIRL tric 77973 COLLIN RAYE 18 | 18 | 9 | IF1WASADRINKIN' MAN ATLANTIC 87120 NEAL MCCOY
4 | 4 [ 4 | 13 I'MNOT STRONG ENOUGH TO SAY NO ARISTA 12857 BLACKHAWK 18 | 17 | 16 | 18 | SHOULD'VE ASKED HER FASTER RCA 64280 TY ENGLAND
(5] 7 [ 7 [ 8 | NOMAN'S LAND attantic 57105 JOHN MICHAEL MONTGOMERY 2 | — | 2 | TEQUILA TALKIN' BNA 64386 LONESTAR
(6)] 12 | 15 [ 8 | THAT'S AS CLOSE AS I'LL GET TO LOVING YOU Rcs 64392 AARON TIPPIN 20 | 19 | 17 | 20 | ANGELS AMONG US Rca62643 ALABAMA
7 5 6 | 20 | YOU HAVE THE RIGHT TO REMAIN SILENT CURB 476956 PERFECT STRANGER 21 | 19 | 20 | WALKING TO JERUSALEM MCA 55049 TRACY BYRD
6 | 5 | 20 | WHEN YOU SAY NOTHING AT ALL 5NA 64329 ALISON KRAUSS & UNION STATION 22 | 20 | 22 | T | SAFEIN THE ARMS OF LOVE ReA6:345 LRI MOERINE
0 1 2 17 | LOVE LESSONS vca 55102 TRACY BYRD NEWP | | | BACKIN YOUR ARMS AGAIN BNA 64353 LORRIE MORGAN
10 | 11 | 10 | 6 | WHO NEEDS YOU BABY GANT 17771 CLAY WALKER 4 | - 2 | VLET HER LIE GianT 17818 DARYLE SINGLETARY
11 8 9 12 LET'S GO TO VEGAS WARNER BROS. 17181 FAITH HILL 25 23 24 8 IT'S NOT THE END OF THE WORLD CAPITOL NASHVILLE 58432 EMILIO
12 9 8 19 | SOMEONE ELSE’S STAR ASYLUM 64435 BRYAN WHITE (O Records with the greatest sales gains this week. ®Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
ification f f 1 milli ts, wi illion titles indicated t { foll th bol. ® 1995, Biliboard/BPI
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ARISTA'S BLACKHAWK PROVES IT’S ‘STRONG ENOUGH’

GOUNTRY

1.2 2.8 8.8 0.8 8 0

™

by Wade Jessen

ALWAYS IN STYLE: Traditional country torchbearer Alan Jackson
(Arista) snatches his first No. 1 debut on Billboard’s Top Country Albums
with “The Greatest Hits Collection.” This disc parades his 11 No. 1 singles,
seven other top 10 titles, and three other tracks, including his current single,
“Tall, Tall Trees,” which rockets to No. 10 on our airplay list after just four
weeks. Jackson’s chart-topping entry bests his prior benchmark debut, “Who
I Am,” which entered the country album chart 16 months ago at No. 2. With
sales of more than 114,000 units, the new Jackson album sets up housekeep-
ing on The Billboard 200 at No. 5. Wendy Schlesinger, director of country
marketing for BMG Distribution, says that Jackson's superstar status and his
recent entertainer-of-the-year coronation from the Country Music Assn.
added to the vibrant retail welcome for Jackson’s set. Schlesinger also cites
the value of the 20-song set, which, with a $16.98 CD list, is priced the same
as most 10-song releases.

ALL FOUR ONE: All four titles that debut on Top Country Albums are
under the BMG Distribution umbrella. Besides Alan Jackson’s Hot Shot
Debut, “Tool Box” by Aaron Tippin (RCA) enters at No. 14, “Looking For
Christmas” by Clint Black (RCA) bows at No. 25, and the Tractors (Arista)
check in at No. 62 with “Have Yourself A Tractors Christmas.” The Tippin set,
which sold 16,000 units during its debut week, enters The Billboard 200 at
No. 74 and features a cover of Billy Swan’s 1974 crossover hit “I Can Help.”
Tippin has not had an airplay single in Billboard’s top 10 in two years, but
Ron Howie, RCA sales VE, says that strong radio support for the new album’s
lead single, “That’s As Close As I'll Get To Loving You” (20-19), fueled early
album sales. Meanwhile, Tippin’s single jumps 12-6 on Top Country Singles
Sales, with unit sales increasing more than 30% over the prior week.

WINNER’S CIRCLE: With a 9% gain, Bryan White’s self-titled Asylum
set shows the largest unit increase to win Greatest Gainer honors on Top
Country Albums (34-30). Our Pacesetter title on Top Country Albums goes
to Ty Herndon’s “What Mattered Most” (Epic), which jumps 71-63 on a 15%
sales gain. Herndon’s new single, a duet with labelmate Stephanie Bentley
(“Heart Half Empty”), jumps 53-47 on Hot Country Singles & Tracks.

TUNING IN: George Strait (MCA) tops Hot Country Singles & Tracks for
the 28th time with “Check Yes Or No.” Strait’s first No. 1, “Fool Hearted
Memory” (1982), was featured in the film “The Soldier.” Between 1986-89,
the Texas calf-roper scored 11 consecutive No. 1 hits. Meanwhile, Strait’s
boxed set, “Strait Out Of The Box,” moves more than 17,000 pieces, but with
an 18% sales drop, it dips slightly (12-10) on Top Country Albums.

l T TAKES TWO: “I Will Always Love You,” Dolly Parton’s history-making
return to the airwaves with Vince Gill, earns Airpower stripes on our airplay
list, jumping 23-20. This is the third country incarnation for Parton’s self-
penned ballad, which she took to No. 1 twice (1974 and 1982). Her duets began
making chart history when she teamed with Porter Wagoner in 1967 on “The
Last Thing On My Mind,” which peaked at No. 7. Parton scored duet hits
with former TV host Wagoner until 1980 and later with Willie Nelson (1982),
Kenny Rogers (1983-1990), and Ricky Van Shelton (1991). Heavy airplay
for the Parton/Gill title is being detected at KDDK Little Rock, Ark., WZZK
Birmingham, Ala., WMZQ Washington, D.C., and WIL St. Louis.

JOE DIFFIE

(Continued from page 33)

The leadoff single for “Life’s So
Funny” is “Bigger Than The Beatles,”
which goes to radio Nov. 20, one week
after servicing of the “Leroy” single
and, Lameier notes, one day before
the new Capitol Beatles anthology is
issued. Thus, the company’s slogan,
Lameier says, is “The only thing big-
ger than the Beatles is country
music.” Broadhead expects “instant
audience reaction” to the song and the
accompanying video.

“It’s a great song that really shows
that Joe’s one of the best vocalists on
the Nashville scene,” he says. “He can
sing with the best of them—there are
times when he phrases like George
Jones.” The album as a whole, he adds,
“shows a lot of depth” compared with
previous Diffie albums.

Diffie agrees. “I feel that this is a
better album. To use a couple colloqui-
alisms, I don’t want to get off the horse
I rode in on, but I don’t go over already
plowed ground. On every album I try
to stretch out a little bit and do differ-
ent things. I started off wanting to do
a straight-ahead, by-God country
album, but I didn’t find the songs that
lent themselves to that type of pack-
age, so I found other songs that were
great songs and went with that. So the
title track really fits what the whole
album is about—it’s about life.”

“Life’s So Funny” was again pro-
duced by Diffie and his longtime
album co-producer, Johnny Slate.
“They have such an incredible under-
standing of what works for Joe that
it’s one of the easiest A&R jobs we
have,” says Epic Nashville senior VP
Doug Johnson, who was recently pro-
moted from VP of A&R and is still
involved in A&R. “I find myself just
smiling and saying ‘Hallelujah!” when
they bring songs to me.”

The new album, Johnson adds, is “a
perfect combination of where Joe is as
a consummate honky-tonk singer and
a return to some of the soulfulness of
his first album. There’s some great,
fun, loud music that makes you want
to drink a cold beer, while some of the
ballads take a closer look into his soul.

“On [his 1993 album] ‘Honky Tonk
Attitude,’ Joe figured out who he was.
He’s now evolved into being very con-
fident with who he is and what he does
and who his fans are. On ‘Life’s So
Funny,” he’s made an effort at staying
true to who Joe Diffie is and at the
same time dig deeper inside Joe
Diffie.”

(Continued from page 33)

Paul says the “human element” was also
a factor in the album’s strong sales. “Peo-
ple were anticipating it. We got letters say-
ing, ‘OK, we know every square inch of
your first album. Let’s have some more.’
think they were really ready for it.”

Van Stephenson says the group was
very intent on fulfilling the fans’ expec-
tations. “We knew we had to have great
songs like we did on the first album. We
had said early on, ‘If we don’t have the
songs, we're not going to cut,’ but lucki-
ly we got some great songs . .. We went
back to the same songwriters and got
great material again.”

The trio also feels its distinctive sound
has been an asset. “There was a unique-
ness in the first album,” Paul says, “both
instrumentally as a backdrop to our

Twitty Honored

l BY CHET FLIPPO

NASHVILLE—*I feel like the Susan
Lucci of country musie,” the late Con-
way Twitty once said of his career,
referring to the fact that he was often
nominated for Country Music Assn.
Awards but won only for his duets with
Loretta Lynn.

“He used to joke that he wanted to
win the Horizon Award [the award for
promising newcomers],” says Dee
Henry Jenkins, Twitty’s widow. “He
never won a CMA Award on his own. He
couldn’t win the awards, because he
refused to get into the politics of the
industry. He just never played the game,
and I know that hurt his career.”

Jenkins served as consultant for an
hourlong TV documentary on Twitty,
the first to examine the life and career
of the artist, who died June 4, 1993. “The
Life And Times Of Conway Twitty,” airs
on The Nashville Network on Nov. 15 at
8 p.m. and midnight EST and will repeat
Nov. 21 at 8 p.m. and midnight.

It’s ironic, Jenkins says, that at 59,
when he died of an abdominal aneurysm,
Twitty’s doctor had pronounced him in
excellent shape. She and Twitty (his real
name was Harold Jenkins) wed in 1987.
“We had already started an exercise
program, he quit smoking, and T would
cook.” Twitty shunned gyms and hotel
exercise rooms because, says Jenkins, he
“felt conspicuous. So we would exercise
outside. We did that in Branson [ Mo.]
when we were there for his last show.
There was just no indication that there
was anything wrong with him.”

songs and our singing. But more impor-
tantly, there was a uniqueness to our
voices, and I think that separated us
from the pack. [Additionally] our
arrangements and our instrumentation
are a little different than the normal,
with the mandolin and high-powered
acoustic guitars. I think it helps us with
our identity on radio. If you hear us on
the radio, you know exactly who it is
instantly.”

Gary McCartie, PD/operations man-
ager at WMZQ Washington, D.C.,
agrees with Paul: “They’re one of my
favorite groups right now. I like the way
they perform both on record and live.
They are just one of those groups that
are doing good things for the format
right now.”

In Documentary

Twitty was stricken on his tour bus
enroute from Branson to Nashville and
died in a hospital in Springfield, Mo.

The documentary explores Twitty’s
last recording session, on May 3, 1993.
He and soul singer Sam Moore com-
bined for a stirring duet on “Rainy
Night In Georgia” for the “Rhythm,
Country & Blues” album. Dee Jenkins
was there, and she remembers the obvi-
ous chemistry between the two men.

“I had never seen him more excited
about a project than that project that
day. [Producer] Don Was said to him, ‘If
you ever want to do an R&B album, I'd
like to do it with you.” Conway wanted
to pursue that.” He was proud, she says,
that he was able to keep re-creating his
career: He charted hits in the '50s, ’60s,
"70s, "80s, and "90s, and he had 39 Bill-
board No. 1 country singles, a figure
unmatched by any other artist.

At the time of his death, Twitty had
Jjust finished a studio album with pro-
ducer Don Cook (it became the “Final
Tracks” album) and was looking for-
ward to cutting again with Cook.

Jenkins says she is working to tie up
the loose ends of his career and wants
to pursue developing his musical legacy.
For the moment, she says, his estate is
unresolved because of lawsuits by chil-
dren of an earlier marriage and because
of a pending IRS audit.

The documentary is produced by
Greystone Communications, with Craig
Haffner and Donna Lusitana as executive
producers. For TNN, Steve T. Pickle is
the executive in charge of production and
Kevin T. Hale is executive producer.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

85

13

62
3
36
33

25

69
52

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

ALL ! NEED TO KNOW (Love This Town, ASCAP/David
Aaron, ASCAP/Murrah, BMI) WBM

ALWAYS HAVE, ALWAYS WILL (Sony Tree, BMI/Terilee,
BMI/Sony Cross Keys, ASCAP/WB, ASCAP)

ANYTHING FOR LOVE (Sony Tree, BMI/Taylor Rose,
BMI} HL

BACK IN YOUR ARMS AGAIN (Almo, ASCAP/Garlicky,
ASCAP/Paul And Jonathan, BMI) WBM

BETTER THINGS YO DO (Great Cumberland, BMi/Dia-
mond Struck, BMI/Tom Shapiro, BMI/Sony Tree.
BMi/Mike Curb, BMI) WBM/HL

BIG OL" TRUCK (Songs Of PolyGram, BMI/Tokeco, BMI)

HL
BORN IN THE DARK (House Of Dust, BMI/First Write,

CAN'T BE REALLY GONE (MCA, ASCAP/Gary Burr,
ASCAP) HL

THE CAR (Diamond Storm, BMI/EMI Tower Street,
BMI/EMI Blackwood, BMI) HL

CHECK YES OR NO (John Juan, BMI/Victoria Kay,

ASCAP) HL
DEEP DOWN (Rick Hall, ASCAP/Watertown,
ASCAP/Alabama Band, ASCAP/Wildcountry,

ASCAP/Miss Blyss, ASCAP) WBM

DOG ON A TOOLBOX (Maiaco. BMI/Housenotes, BM1)
DON'T SYOP (Sony Tree, BMI/Great Cumberland,
BMI/Diamond Struck, BMI/Mike Curb, BMI) WBM/HL
DUSY ON THE BOTTLE (N2 D, ASCAP)

75
43
47
56
30

13
12

42

18

28

GO REST HIGH ON THAT MOUNTAIN (Benefit, BMI)
WBM

GRANDPA TOLD ME SO (Murrah, BMI/Tom Collins,
Bmb

HALFWAY DOWN (Mighty Nice, BMI/Laudersongs,
BMI/Blue Water, BMI) HL

HEARY HALF EMPTY (Gary Burr, ASCAP/MCA,
ASCAP/EMI April, ASCAP/Desmabile, ASCAP) HL
HEAVEN BOUND (I'M READY) (EMI Blackwood.
BMI/Right Key, BMI/Linde Manor, BMI} HL

HERE COMES THE RAIN (Sony Tree, BMI/Raul Malo,
BMI/Songs Of PolyGram, BMI/Seven Angels, BMI) HL
HIS MEMORY (BMG Songs, ASCAP/Acuff-Rose, BMI)
HONKY TONK HEALIN' (EMI Blackwood, BMI/Forrest
Hills, BMI) WBM/HL

IF | COULD SEE LOVE (Warner-Tamerlane, BMI/Ran-
cho Belita, BMI/Longitude, BMI/August Wind, BMI/Coy-
ote Moon, BMI/Brett James, BMI) WBM

IF | HAD ANY PRIDE LEFT AT ALL (WB, ASCAP/East
64 th Street, ASCAP/Warner-Tamerlane, BMI/Yasa,
BMI) WBM

IF | WAS A DRINKIN' MAN (EM{ Tower Street,
BMI/MCA Canada, SOCAN/Sold For A Song
SOCAN/Brother Bart, ASCAP) HL

IF THE WORLO HAD A FRONT PORCH (TLE,
ASCAP/Lac Grand, ASCAP/Muy Bueno, BMI/Sony Tree,
BMI/Terilee, BMI) WBM/HL

| JUST CAN'T STAND TO BE UNHAPPY (Careers-BMG,

BMI/Hugh Prestwood, BMI) HL

4 ) LET HER LIE (Big Giant, BMI/Ds. Vet, BMI/Little
Dakota, BMI) WBM

21 ) LIKE IT, | LOVE IT (Emdar, ASCAP/Texas Wedge.
ASCAP/Rick Hall, ASCAP) WBM

55 I'M A STRANGER HERE MYSELF (Cross Timbers,
BMI/Bright Like The Sun, BMI/Forerunner, BMI/Palm
Island, BMI}

14 I'M NOT STRONG ENOUGH TO SAY ND (Zomba,
ASCAP) WBM

17 IN PICTURES (BMG, ASCAP/Careers-BMG, BMI)
WBM/HL

46 | THINK ABOUT IT ALL THE TIME (New Don,
ASCAP/New Hayes, ASCAP/Irving, BMI) WBM

60 IT MATTERS TO ME (Starstruck Writers Group,
ASCAP/Mark D., ASCAP/New Haven, BMI/Music Hill,

BMI)
35 IT'S NOT THE END OF THE WORLD (Sony Tree,
BMI/Terilee, BMI/0-Tex, BMi/Sony Cross Keys, ASCAP)

HL

11 | WANNA GO YOO FAR (Careers-BMG, BMI/Doo
Layng, BMI/Irving, BMI/Colter Bay, BMI) WBM/HL

20 ) WILL ALWAYS LOVE YOU (Velvet Apple, BMI) WBM

59 KNOCK, KNOCK (W.B.M., SESAC/Extra Innings,
SESAC/Warner-Tamerlane, BMI/Jeff Stevens, BMI)
WwBMm

39 LET'S GO YO VEGAS (All Over Town, BMI/Sony Tree,
BMI) WBM/HL

23 LIFE GETS AWAY (Blackened, BMI/Irving, BMI/EMI
Blackwood, BMI/Bethlehem, BMI) WBM/HL

15 LIFE GOES ON (Howlin' Hits, ASCAP/Square West,
ASCAP/Kicking Bird, BMI/Thomahawk, BMI/Careers-
BMG, BMI/Breaker Maker, BMI) WBM/HL

71 LIKE THERE AIN'T NO YESTERDAY (Rick Hall,

ASCAP/Watertown, ASCAP/Fame, BMI)

66 LISTENIN' TO THE RADIO (Starstruck Angel, BMI/EMI
Blackwood, BMI) HL

21 LOVE LESSONS (Saddle Tan.
BMI/Hewitt, ASCAP) WBM

3 NO MAN'S LAND (All Over Town, BMI/Sony Tree,

BMI/New Wolf, BMI/Love This Town, ASCAP/David
Aaron, ASCAP) WBM/HL

45 NOT ENOUGH HOURS IN THE NIGHY (Sony Cross
Keys, ASCAP/Kim Williams, ASCAP/0-Tex, BMI/Hit

BMI/Acuff-Rose,

Street, BMI) HL

34 NOTHING (Coal Dust West, BMI/Warner-Tamerlane,
BMI/Songs Of PolyGram, BMI/Seven Angels, BMI) HL/WBM

70 NO YESTERDAY (Magnasong, BMI/Red Quill,
BMI/Annie Green Eyes, BMI/EM! Tower Street, BMI/Lit-
tle Cayman, BMI/EMI Blackwood, BMI}

38 ONE BOY, ONE GIRL (EMI Blackwood, BMI/Mark Alan
Springer, BMI) HL

41 ONE EMOTION (Blackened, BMI/Irving, BMI) WBM

48 ON MY OWN (New Hidden Valley, ASCAP/Carole Bayer
Sager, BMI) WBM

32 REBECCA LYNN (MCA, ASCAP/Acuff-Rose, BMI) WBM/HL

63 RING ON HER FINGER, TIME ON HER HANDS (Sony
Tree, BMI/Egypt Holiow, BMI/My Chay, BMI/Copyright
Management, ASCAP)

44 RUB-A-DUBBIN’ (Goodman Walker, BMI/Beckaroo,
BMI/Shaot Straight, ASCAP) WBM

S SAFE IN THE ARMS OF LOVE (Irving, BMI/Fortunate

Moon, BMI/La Rue Two, BMI/Zanesville, BMI} WBM

53 SAVE THIS ONE FOR ME (EM! April, ASCAP/Ides Of
March, ASCAP/Starstruck Writers Group, ASCAP/Mark
D., ASCAP) HL

50 SHE AIN'T YOUR ORDINARY GIRL (Suzi Joe, BMI/My
Split, BMI) WBM

57  SHE SAID YES (BMG, ASCAP/Sony Tree, BMI) HL
7 SHE’S EVERY WOMAN (BMG, ASCAP/Major Bob,
ASCAP) WBM/HL

58 SMOKE N HER EYES (Careers-BMG, BMI/Hugh
Prestwood, BMI)

12 SOMETIMES SHE FORGETS (WB, ASCAP) WBM

10 TALL, TALL TREES (Trio, BMI/Fort Knox, BMI) WBM/HL

22 TEQUILA TALKIN' (Hidden Planet, BMI/Ensign,
BMI/Great Cumberland, BMI} WBM/HL

19 THAT'S AS CLOSE AS I'LL GET TO LOVING YOU
{McJames, BMI/I.R.S., BMI/Bugle, BMI/Irving, BMI/Almo,
ASCAP/Tikki Merm, ASCAP/Siren, SABAM) WBM

40 (THIS THING CALLED) WANTIN' AND HAVIN' IT ALL
(WB, ASCAP/Samosonian, ASCAP/Avalon Way, ASCAP) WBM

61 THOSE WORDS WE SAID (Mighty Nice, BMI/Wait No
More, BMI/Blue Water, BMI/PolyGram Int'l, ASCAP) HL

67 THE TROUBLE WITH LOVE (Music Corp. Of America,
BMI/Santee River, BMI/Blackwood, BM|/Ticket To Ride, BMI) HL

26 TROUBLE (Bro ‘N Sis, BMI/Keith Sykes, BMI)

51 WHAT | MEANT TO SAY (Sony Tree, BMI/Don Cook,
BMI/Katy's Rainbow, BMI/Sony Cross Keys,
ASCAP/Mill Village, ASCAP)

37 WHEN A WOMAN LOVES A MAN (Major Bob,
ASCAP/Sony Tree, BMI/True South, BMI) WBM/HL

49 WHEN BOY MEETS GIRL (Great Cumberland,
BMI/Diamond Struck, BMi/Sony Tree, BMI) WBM

68 WHEN HE WAS MY AGE (Acufi-Rose, BMI/Laci Mor-
gan, BMI/Collins Court, ASCAP)

9  WHISKEY UNDER THE BRIDGE (Sony Tree, BMI/Don
Cook, BMI/Butfalo Prairie, BMI/Showbilly, BMI) HL

& WHO NEEDS YOU BABY (Lori James, BMI/Linda Cobb,
BMI/That's A Smash, BMI/Sony Cross Keys, ASCAP) HL

16 THE WOMAN IN ME (NEEDS THE MAN IN YOU)
(Loon Echo, BMI/Zomba, ASCAP) WBM

38
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Brazil’s Free Jazz Festival Pairs Stars

CELIA STEVIE BEDAZZLE
Brazil: The 10th installment of the
Free Jazz Festival in Sao Paulo, Brazil,
witnessed two historical encounters:
Brazilian singer/songwriter luminary
Caetano Veloso singing with salsa
diva Celia Cruz and Veloso’s gifted
Bahian counterpart Gilberto Gil doing
likewise with the inimitable Stevie
Wonder.

Both artistic meetings mesmerized
concertgoers. What's more, Wonder
said during his performance with Gil
that he would cut a Portuguese-lan-
guage album in 1996 with Brazilian
composers and musicians.

“I'm sure that lots of Brazilians
would love to try to write lyrics as
beautiful as your melodies,” said Gil
upon hearing Wonder’s announcement.

That the festival’s two most success-
ful nights featured Cruz and Wonder
underlined the event’s musical shift
away from jazz.

“We felt we should broaden the lim-
its of the festival to receive difterent
kinds of audiences,” said Sylvia Gar-
denberg, partner of festival promoter
Dueto Promocceoes. “Nowadays, the
‘classic’ jazz nights are the hardest to
sell.”

Indeed, the Free Jazz lineup this
vear sported a smorgashord of jazz and
R&B acts, including Rachelle Ferrell
and George Duke, Roy Hargrove,
Harry Connick Jr., Branford
Marsalis, Brand New Heavies, and
Sounds Of Blackness.

..
Notas

by John Lannert

The Free Jazz events were offered
Oct. 17-24 in Sio Paulo, Rio de Janeiro,
and Porto Alegre, Brazil. Gardenberg
confirmed that the festival will go
national next year.

Both Veloso and Gil were nearly rev-
erential when introducing their guest

stars. “On this stage, I'm only part of

the welcoming committee for Celia
Cruz in Brazil,” said PolyGram’s
Veloso, who later sang two standards
with the RMM/Sony icon: “Mi Croco-
dilo Verde” and “Guantanamera.”

Backed by the Tito Puente Orches-
tra, Cruz—now creeping close to 80—
spiked her two-hour set Oct. 17 with
several trademark cries of “azzuu-
caaa!” “Usted Abus6,” her late "70s
Spanish-language hit, a take on “Vocé
Abusou,” conquered the cheering
throng while demonstrating that Afro-
Caribbean sounds have room to grow
in Brazil.

Warner’s famed singer/songwriter
Gil maintained the same air of solemn
admiration as Veloso. “My concert is
just an appetizer for the main attrac-

tion,” said Gil before performing a set
of his evergreens that gave way to
Wonder’s nearly three-hour show. The
concert took place Oct. 22 in Sao
Paulo.

During his rendition of “Ribbon In
The Sky,” the Motown megastar fol-
lowed Cruz’s lead by playing crowd-
pleasing segments of “Vocé Abusou”
and “The Girl From Ipanema.”

Wonder later called his “longtime
friend” Gil on stage, and they sang a
song that Gil had recorded, “The
Secret Life Of Plants.” At the end of
the show, after running through a
string of ’60s and ’70s hits with the
audience singing along, Wonder again
asked Gil to join him for a spirited ver-
sion of Wonder's hit “I Just Called To
Say I Love You.”

MCA APPOINTS KOLM: In a move
to further expand its presence in Latin
America, MCA has tapped indie veter-
an Walter Kolm as managing director
of MCA Argentina. Kolm most recent-
lv was president of Main Records.
Kolm’s position takes effect Jan. 1.
MCA is expected to name a managing
director for Mexico very soon.

BOWS IN ARGENTINA: Two major
companies have just set up shop in
Buenos Aires: Hard Rock Cafe and
Handelman. Hard Rock’s 260-seat out-
let opened in October to a flurry of
record-company showeases and long

(Continued on next page)

10 ROCI0 DURCAL ARIOLA/BMG
COMO HAN PASADO LOS..

11 CARLOS VIVES POLYGRAM
LATINO PA MAYTE

12 JON SECADA & SHANICE
HOLLYWOOD/EMI LATIN S|

13 EDNITA NAZARIO EMI LATIN
DIME TU

14 THALIA EMI LATIN
PIEL MORENA

15 THE BARRIO BOYZZ SBKEM!
LATIN ERES MI VERDAD

10 TITO ROJAS M.P
LLORARE
11 MARC ANTHONY SOHO LATI
NO/SONY NADIE COMO ELLA
12 CARLOS VIVES POLYGRAM
LATINO PA MAYTE
13 TITO NIEVES RMM/SONY
NO ME VUELVO A ENAMORAR
14 RICKY MARTIN SONY
TE EXTRANG, TE OLVIDO
15 MARC ANTHONY SOHO LATI
NO/SONY SE ME SIGUE.

- :
Broadica  Dala Systems
™ y / / F 4
COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED B/ BROADCAST
z DATA SYSTEMS' RADIO TRACK SERVICE. 95 LATIN MUSIC STATIONS ARE
- «|g |% ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A WEEK
2| 25| 25| €| ARTIST TITLE
T2 S2| 2| 2G| LABELDISTRIBUTING LABEL PRODUCER ‘SONGWRITER)
** *NO. 1% % %
vl s | s miGuEL  Si NOS DEJAN
WEA LATINA 6 weeks at No. 1 L MIGUEL K.CIBRiAN (JA.JIMENEZ)
2 7 9 | GLCHIA TSTETAN ¢ RBRIENDD FUERTAS
| £ | ¢ EPICJSONY EEST JR K SANTANDER
@ 3 3 g CRISTIAN VUELVEME A QUERER
QOVISA LAVENDAN DANO [LIHRS] |
@ 4 5 § SELENA TECHNO C
e ABQUINTANILLA 1L (A "\ll
@ 6 6 5 ENRIQUE IGLESIAS PERE 0 Si TU TE VAS
®)| 5 | 4 53 | LOS TIGRES DEL NORTE GOLPES EN E._ CORAZON
77| 4 ”ETE ASTUD'Lk?m NTANILLA L (4.5 OLINTAN .ER“,”P,T mE’”.RA'.“,?
1 19 3 M A SOLIS Y LOS BUKIS EQUIVOCADO
FONQVIS MASCLIS (IMASQLIS) |
9 9 9 8 RJEKY MARTIN & TE EXTRANO, TE OLVI[)O TE AMO
10 8 3 9 THALIA L Pi[ L MORENA
ENLLATIN ELSTEFAN R CSANTANDER K SANTANDER) |
@ 10 10 9 MAZZ * ESTUPIDO F.OMANTICO
£l LATIN JALEZ
@ 14 16 8 JULIO IGLESIAS L BAIlA MORENA
SONY RARCUSA { LUVIRFERRQL |
|13 | 12 | 1 | 18 | BEVENA etz VRO eal
14| 3 12 3 | cARLOS vivES PA MAYTE
SO YGRAR LATING ESRBLAIR (CYIVES LBENAVIDES £ CAMPOT
* % * AIRPOWER * % %
LOS REHE ES TU I
2| — | 2 | KRRJLENEN e T e SERAR
16 | 15 13 13 %f\é‘y’ls?\ou = ' ERA MV RS S
* % % AIRPOWER % * *
anl s | 2| s | R SI TU) SUPIERAS
SDUSONY CSOTO (O ALFANND)
* % * AIRPOWER * % *
21 /) JOSE JOSE LLORA COR
ARIOULBIG RUVIRLVIR 5 ; _
* % * AIRPOWER * ® %
17 28 4 DAVID LEE GARZA Y LOS MUSZA(%A(;LES RO N CISNtROS
* % *x AIRPOWER * * %
NA
19 | 20 | 7 | MANNY MANUEL JQUEROL (PASTUDILLD A B! AT
* % * AIRPOWER* * *
@ 16 18 9 MOJADO TU PIERDES MAS
FONOVISA LLOZANO (. cnavez MARQUEZ)
22)| NEW» | | | FiRu T SPRASTIAN { SFRASTIAN) |
LAURA FLORES ANTES DE QLE TE VAYAS
25 | 3 3 | FONOVISA SoLis)
“LETA LOC
2 | 2| 7 | KOSENGITIVES by }E prames
@ 23 14 9 JUAN GABRIEL . CANCION 187
ARIO| A/BMG LAN RIE JUAN GABRIFI |
w [755 [Ball| [neagheones e e
21 24 % 7 LOS PALOMINOS - ® LA LLAMA |
L SONY M LICHTENBFRGER IR, (M.BENITO) |
26 | 20 | 5 | MORIA ANCHES oo e |
3|30 | 8 PIMPINELA # PASE ) QUE PASE
POl YGRAM | ATINQ _ JGAIAN (JGALAN L.GALAN)
51 | 27 | g | INTOCABLE | &, A MENTIRA
a1 [0 | » [Bell BEeREo o 5 M EE0
@ 39 3 VICENTE FERNANDEZ NO PUEDO ACOSTUMBRARME A E%AR SIN TI
bls SONY ONADC
LOS RIELERQOS DEL NORTE NO ME HAGAS MENOS
33 32 39 4 FONOVIS QPFZ (Y ROMO}
F@ NEW D 1 /BR%(EI%hRURCAL COMO HAN PASéD? ILOS ANOS
3 | 20 | 15 | 6 | MANA . HUNDIDO EN UN RINCON
3% | 28 2 | BANDA MACHOS LAA (A IMEF-L-LA
MANDINGO AU
GD| 3 2 | MANRIN cunoawre bt sBEsD
RE-ENTRY 9 | GUARDIANES DEL AMOR ~ PARA QUE QUIERD. l N CORAZ”IIVV’
39 37 13 1 ALEJANDRO FERNANDEZ ¢ COMO QUIEN PIERDE lJNA ESTRELLA
SONY MIREZ (H ESTRADA)
T b)
40)| RE-ENTRY 2 %&%VYSWC * M.BIFE PROv[rNEZAEoO(m/\;\Ehé‘E
POP ROPICAL/SALSA R ONA EXICAN
19 STATIONS 21 STATIONS 57 STATIONS
1 CRISTIAN MELODY/FONOVISA 1 MANNY MANUEL MERENGA 1 LOS TIGRES DEL NORTE
VUELVEME A QUERER 20/50NY SI UNA VEZ FONOVISA GO_PES EN EL. .
2 RICKY MARTIN sONY 2 GIRO sDI/SONY 2 PETE ASTUDILLO EMi LATIN
TE EXTRANO, TE OLVIDO SI TU SUPIERAS COMO TE EX "RANO
3 LUIS MIGUEL WEA LATINA 3 GLORIA ESTEFAN EPIC/SONY 3 LUIS MIGUEL WEA LATINA
SI NOS DEJAN ABRIENDO PUERTAS SI NOS DEJAN
4 GLORIA ESTEFAN EPIC/SONY 4 REY RUIZ soNY 4 SELENA EMi ATIN
ABRIENDO PUERTAS EL REY DEL MUNDO TECHNO CUMBIA
5 JULIO IGLESIAS SONY 5 ZAFRA NEGRA J&N/EMI LATIN 5 M. A. SOLIS 7 LOS BUKIS
BAILA MORENA SUFRIENDO POR ELLA FONOVISA EQ JIVOCADO
6 PIMPINELA POLYGRAM LATI 6 CRISTIAN MELODY/FONOVISA 6 MAZZ EMI LATIN
NO PASE LO QUE PASE VUELVEME A QUERER ESTUPIDO ROMANTICO
7 MARTA SANCHEZ POLYGRAM 7 TITO GOMEZ M P 7 ENRIQUE IG _ESIAS FONO-
LATING ARENA Y SOL DEJALA 2 ND PARTE visA SI TU TE VAS
8 ENRIQUE IGLESIAS FONO- 8 LUIS MIGUEL WEA LATINA 8 SELENA EMI ATIN
VISA Si TU TE VAS SI NOS DEJAN TU SOLO TU
9 JOSE JOSE ARIOLA/BMG 9 JERRY RIVERA SONY 9 LOS REHENLS FONOVISA
LLORA CORAZON AHORA QUE ESTOY SOLO ME PIDES TU LIBERTAD

10 DAVID LEE GARZA EMILATIN |

TONTA
11 MOJADO FONOVISA
TU PIERDES MAS
12 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS
13 JOSE MANU L FIGUEROA
FONOVISA EXFULSADO DEL
14 JUAN GABRIEL ARIOLA/BMG
CANCION 187
15 LOS PALOMINOS SONY
LA LLAMA

PolyGram

BOYZ ll Men Yo Te Voy A Amar

Q ’0 t)‘.’ ( Ol’ (.f (1"](['(

SEL.# 314530 576-2/4

A

MOTOWN |

Reves Pecorps 1nc.

LATINO

Re-edicion del multi-platino
“II” con 4 temas en espanol

“No dejemos que muera el amor”

“Me rindo ante ti”

After the huge success of their
english album I, selling in
excess of 12 million units worldwide.
Boyz I Men release Il with

spanish versions of classics such as

(no dejemos que muera el amor),
“I'Il make love to yov”

This album proves that there are no
boundaries when it comes to music.

“Yo te voy a amar”

“Yesterday”

"Water runs dry”

(Yo te voy a amar)

Member of

NAIRD

CD’S - TAPES & MUSICAL VIDEOS

140 N.W. 22 Avenue, Miami, Florida 33125 « Tel.: (305) 541-6686 / Fax: (305) 642-2785

TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC « FULLY COMPUTERIZED
MAJOR CREDIT CARDS ACCEPTED

() Records showing an increase 1n detections over the previous week, regardiess of chart movement. A record which has been on the chart
for more than 20 weeks will not recesve a bullet, even If It registers an increase in detections. Airpower awarded to thos: records which attair
600 detections for the first time. If two records are tred in number of glaEvs the record bemg played on more stations 1s dlaced first. Records
below the top 20 are removed from the chart after 26 weeks. © 199 board/BPI Communications. Inc
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An‘ists & Music

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units. A RIAA certification for sales of 1 miltion units. Greatest Gainer shows

chart’s 1argest unit increase. BB indicates past and present Heatseeker titles. ©

Communications and SoundScan, Inc.

1995, Billboard/BPI

Bl " bOOI'd Latin 50
Compiled from a national sample of retail store and rack sales reports collected, compiied, and provided by
x x
2] =
Ig | 3% ";"5 ARTIST  LABEL & NUMBER/DISTRIBUTING LABEL TITLE LATIN NOTAS )
(Continued from preceding page)
* & & GREATEST GAINER/NO. 1 % & * . i )
: queues of eager customers, and U.S.
@ 15 | SELENA EMI LATINEMI 34123/EMI LATIN 15 weeks at No. 1 DREAMING OF YOU rackjobber Handelman has opened a
2 | 2 | 2 | LUISMIGUEL weaaTivA 11212 ELCONCIERTO |  store at a shopping mall in Buenos
3 | 3 | 5 | GLORIAESTEFAN €ric 67284/50NY ABRIENDO PUERTAS Aires. Six months ago, Handelman
opened for business in Brazil.
(8)| & | 84 | SELENA A ewiuaTin 2880308 AMOR PROHIBIDO
5 5 31 | GIPSY KINGS NONESUCH 79358/AG THE BEST OF GIPSY KINGS E MMAC COUNTERATTACKS:
6 6 | 18 | JULIO IGLESIAS sonY 81604 LA CARRETERA Mexican publishing trade group
7 7 3 JON SECADA SBK 35468/EM] LATIN AMOR EMMAC has countersued Mexican
8 8 7 MAZZ M1 LATIN 3001308 SOLO PARA TI performance society SACM for alleged
9 | 9 | 17 | VARIOUS ARTISTS AROLA 29136/8MG MACARENA MIX ;’1013%0“5] of tthhe countr VSACCOII\)/IVI 1gh(§
aw. Earlier this year, sue
SELENA b 12 SUPER EXITOS e ;
l L pe AT ARy dozens of publishers belonging to
11 | 10 | 62 | LUIS MIGUEL A WEA LATINA 97234 SEGUNDO ROMANCE EMMAC for the exclusive right to col-
12 | 13 | 6 | RICKY MARTIN soNy8l651 A MEDIO VIVIR lect author’s mechanical and perfor-
16 | 102 | SELENA @ emiLATIN 42770 LIVE! mance royalties (Blllboal'd’ Sept. 30).
14 T 12 12 CARLOS VIVES POLYGRAM LATINO 528 531E8 LA TIERRA DEL OLVIDO j2illiOs complalr}t called for SACM
L2 1 AT to respond to the suit by the end of last
15 | 14 | 4 GILBERTO SANTA ROSA sony 81647  EN VIVO DESDE EL CARNEGIE HALL week. Stay tuned for details.
| 16 20 97 SELENA @ EMi LATIN 42635 ENTRE A Mi MUNDO
[ 17 18 | 123 | LUIS MIGUEL A WEA LATINA 75805 __ ROMANCE STATESIDE BRIEFS: Former radio
[ 18 | 15 [ 123 | GLORIA ESTEFAN A eprc 53807:50nY MI TIERRA PD Raiil Lépez Bastidas is now pro-
19 [ 21 | 27 | LOS TIGRES DEL NORTE Fonovisa 6030 eLesemplo | ducer/director of “Hecho En New
S 1 . o, . a ! 4
23 | 7 | THALIA emiavas217 ENextasis | York,” a musical news magazine that
airs on Telemundo’s New York affiliate,
* * % HoT SHOT DEBUT * % % Channel 47 . . . Spanish-language
(21)| NEWP | ANA GABRIEL sonv 81678 HOYAS DE DOS SIGLOS mUSIC‘Yé?GO anéi elrllterta’mmgnt pro-
s gram Mundo Latino” debuted in
INTOCABLE EMmi LATIN 32632 OTRO MUNDO
Z 15 p . Los Angeles Oct. 13 on Telemundo
@ 27 12 BANDA MACHOS FONOViSA 6034 MI CHICA IDEAL affiliate KVEA-TV. The show is pro-
42 | 2 | LOSTUCANES DE TUUANA aLACRAN 34975EMILATN 14 TUCANAZOS BIEN PESADOS duced and syndicated by Tejano Syn-
25 | 22 | 3 | VARIOUS ARTISTS MAX 81670/S0NY TEJANO MIX dications in 11 markets ... After a two-
26 24| 27 MANA weA 9970708 CUANDO LOS ANGELES LLORAN | month investigation by the Association
CALNA Of Latin American Record Manufac-
29 | 24 | M.A SOLISY LOS BUKIS @ fonovisa 05058 POR AMOR A MI PUEBLO turers, the Los Angeles Police Depart-
28 17 3 ZAFRA NEGRA &N 34950/EMI LATIN VAMO AL MAMBO!!
29 | 25 | 15 | JUAN GABRIEL ARIOLA 295B0/BMG EL MEXICO QUE SE NOS FUE
30 28 17 JUAN LUIS GUERRA 440 KAREN 29418/BMG GRANDES EXITOS
| 34 | 31 | SELENAY GRACIELA BELTRAN EMi LATIN 32639 LAS REINAS DEL PUEBLO LATIN TRACKS A-Z
32 | 3 2 MARC ANTHONY SOHO LATING 81582/SONYAR TODO A SU TIEMPO
TITLE (Publisher — Licensing Org.} Sheet Music Dist.
33 26 14 LOS HERMANOS ROSARIO KAREN 0169POLYGRAM LATINO - LOS DUENOS DEL SWING 2 ABRIENDO PUERTAS (FIPP BMI)
34 30 | 123 | SOUNDTRACK ELEKTRA 961240/6EG THE MAMBO KINGS 23 ANTES DE QUE TE VAYAS (Mas Latin. SESAC)
35 | 32 | 3 | DAVIDLEE GARZA Y LOS MUSICALES Emi LATIN 32899  ALGO DIFERENTE 28 ARENAY SOL (Copyright Control}
12 BAILA MORENA (Li Music. ASCAP/Rafa Music,
36 | 37 | 35 | LAMAFIA sony g152008 EXITOS EN VIVO | ASCAP)
37 35 11 KINITO MENDEZ J&n 35164/EM) LATIN EL HOMBRE MERENGUE 25 CANCION 187 (BMG Songs, ASCAP)
44 | 123 | MANA @ wea LaTINA 90818 DONDE JUGARAN LOS NINOS S e il GRSl SRR
39 39 23 VICENTE FERNANDEZ SONY 81565 AUNQUE ME DUELA EL ALMA 39 COMO QUIEN PIERDE UNA ESTRELLA (Uni Musica,
4 LOS PALOMINOS SONY 81567 L GANADOR ASCAP)
B 1 3 7 COMO TE EXTRANO (A.0.!1 Music. BMI/EMI
41 40 | 123 | LINDA RONSTADT A ELEKTRA 60765/EEG CANCIONES DE MI PADRE Biackwood, BMI/Peace Rock, BMI)
42 38 78 CARLOS VIVES POLYGRAM LATING 518 8848 CLASICOS DE LA PROVINCIA 37 DIBUIA UN BESO (Vander, ASCAP)
- 36 ELLA (PeerInt’l, BMI)
43 33 4 CACHAO CRESCENT MOON/EPIC 67319/SONY MASTER SESSIONS VOLUME 1l 8 EQUIVOCADO (Mas Latin, SESAC)
44 45 57 INDIA SOHO LATINO 81373/SONY DICEN QUE SOY 31 ERES MI VERDAD (YOU'RE MY EVERYTHING)
| 45 48 5 MANNY MANUEL MERENGAZO 81453/SONY REY DE CORAZONES (Intersong U.S.A., ASCAP)
- 11 ESTUPIDO ROMANTICO (Peace Rock, BMI/Lane
NEWD | LOSRIELEROS DEL NORTE Fonovisa 6033 TENDRE QUE COMPARTIR Jguana, BM)
47 | 46 | 18 | JERRY RIVERA sonv 81583 MAGIA 2: E’é’i‘;gﬂ;’&fﬁgxz‘gsg ;Va"dg- ASCAP>E 5
N I Norte EM.
48 | 41 | 38 | BRONCO ronovisa 6029 ROMPIENDO BARRERAS = tgres Del Norte
RE-ENTRY | GIPSY KINGS A ELEKTRA 60B45/EEG GIPSY KINGS 35 HUNDIDO EN UN RINCON (Copyright Control)
27 LALLAMA (Manben, ASCAP)
RE-ENTRY | JULIO IGLESIAS A’ SONY 38620 JuLIo 30 LA MENTIRA (Copyright Contral
18 LLORA CORAZON (Copyright Control}
TROPICAL/SALSA REGIONAL MEXICAN 15 ME PIDES TU LIBERTAD (Edimonsa, ASCAP)
1 SELENA EMI LATINEMVEM LATIN 1 GLORIA ESTEFAN EPIC/SONY 1 SELENA EMI LATIN 33 NO ME HAGAS MENOS (Zomba Golden Sands.
DREAMING QF YOU ABRIENDO PUERTAS AMOR PROHIBIDO ASCAP)
2 LUIS MIGUEL WEA LATINA 2 CARLOS VIVES POLYGRAM LAT| 2 MAZZ £mI LATIN SOLO PARA TI 32 NO PUEDO ACOSTUMBRARME A ESTARSINTI
EL CONCIERTO NO LA TIERRA DEL OLVIDO 3 SELENA EMI LATIN (Copyright Contro
3 GIPSY KINGS NONESUCH/AG 3 GILBERTO SANTA ROSA 12 SUPER EXITOS ’
THE BEST OF GIPSY KINGS SONY EN VIVO DESDE EL . . . 4 SELENA EMI LATIN LIVE! 14 PA MAYTE (Copyright Control)
4 JULIO IGLESIAS SONY 4 GLORIA ESTEFAN EPIC/SONY 5 SELENA EM| LATIN 38 PARA QUE QUIERO UN CORAZON (BMG Songs,
LA CARRETERA MI TIERRA 2 Eg;RE A MI ggFDgRTE ASCAP)
5 JON SECADA SBK/EM! LATIN 5 ZAFRA NEGRA J&N/EMI LATIN TIGRES DEL N ) }
ANoR O AR B0 FONOVISA EL EJEMPLO 29 PASE LO QUE PASE (Firstper Music, ASCAP)
6 VARIOUS ARTISTS 6 JUAN LUIS GUERRA 440 7 ANA GABRIEL SONY 40 PERDONAME (Copyright Control)
ARIOLA/BMG MACARENA MIX 5 m:srgimcﬁ%mvoﬁs EXITOS . H()Tg\CsADE EOS SIGLOS 10 PIEL MORENA (FIPP, BMI)
7 LUIS MIGUEL WEA LATINA M N NY SOHO LATI IN B EMI LATIN
SEGUNDO ROMANCE NO/SONY TODO A SU TIEMPO OTRO MUNDO 28 JUIEMASOUIERES (BMG CongsnASCAR)
8 RICKY MARTIN SONY 8 LOS HERMANOS ROSARIO 9 BANDA MACHOS FONOVISA 16 SERA MEJOR QUE TE VAYAS (Mas Latin, SESAC)
A MEDIO VIVIR KAREN/POLYGRAM LATINO MI CHICA IDEAL 1 SINOS DEJAN (BMG Songs, ASCAP)
9 LUIS MIGUEL WEA LATINA LOS DUENOS DEL SWING 10 LOS TUCANES DE TIJUANA 17 SITU SUPIERAS (Copyright Contral)
ROMANCE 9 SOUNDTRACK ELEKTRAVEEG ALACRAN/EMI LATIN 14 AR R0 (™ ¥ e
10 THALIA EMI LATIN EN EXTASIS THE MAMBO KINGS TUCANAZOS BIEN PESADOS .
11 MANA WEA LATINA 10 KINITO MENDEZ J&NEMI LATIN | 11 VARIOUS ARTISTS 20 SIUNA VEZ (Peace Rock. BMI/EMI Blackwood.
CUANDO LOS ANGELES EL HOMBRE MERENGUE i m:/sogx gglJé\LNO MIX BMi/Five Candel, BMI)
LLORAN 11 CACHAO CRESCENT MOONEPIGSONY N ARIOLA/BMG ;
| 12 M. A SOLIS Y LOS BUKIS Fono: MASTER SESSIONS VOLUME I EL MEXICO QUE SE NOS FUE 4 ;;(f/"PNO C%MTAB(’(;)Q"" MusicABMI/EMIBlackwaods
VisA POR AMOR A M PUEBLO 12 INDIA SOHO LATINO/SONY 13 SELENAY GRACIELA BELTRAN GIDLER,
13 MANA WEA (ATINA DONDE DICEN QUE SOY EMILATIN LAS REINAS DEL PUEBLO 9 TE EXTRANO, TE OLVIDO, TE AMO (Copyright
JUGARAN LOS NINOS 13 MANNY MANUEL MERENGAZOY 14 DAVID LEE GARZA Y LOS Control)
14 CARLOS VIVES POLYGRAM LATINO SONY REY DE CORAZONES MUSICALES EMI LATIN 19 TONTA (Copyright Control)
CLASICOS DE LA PROVINCIA | 14 JERRY RIVERA SONY MAGIA ALGO DIFERENTE ‘
15 GIPSY KINGS ELEKTRA/EEG 15 ALBITA CRESCENT MOONEPICSONY | 15 LA MAFIA SONY 21 TU PIERDES MAS (Copyright Control)
GIPSY KINGS NO SE PARECE A NADA EXITOS EN VIVO 13 TU SOLO TU (Peer int'l,, BMI)

24 VELETA LOCA (Copyright Controf)
3 VUELVEME A QUERER (Fonovisa, SESAC)

where 20,000 illegal cassettes were

Jewel Of A Star. Famed Sony Mexico
recording artist Ana Gabriel performed
a showcase Oct. 17 at Chapultepec
Castle in Mexico to launch her latest
album of Mexican classics, ‘Joyas De
Dos Siglos” (Jewels From Two Cen-
turies). Shown, from left, at the post-
showcase reception are Frank Welzer,
president, Sony Music, Latin American
region; Gabriel; and Welzer's wife,
Ann.

ment launched a raid Oct. 10 that net-
ted 75,000 counterfeit Latin music cas-
settes. Eight persons were arrested on
felony charges at the pirate factory,

being produced each week.

CHART NOTES: Selena continues to
sizzle at retail, and five of her six EMI
Latin titles on The Billboard Latin 50
gain bullets this week. “Dreaming Of
You,” which is back in the top 20 of The
Billboard 200, drops this week from 18
to 19. The titular hit track moves 26-23
on the Hot 100.

Though sales for his live record “El
Concierto” are off 26% this week,
WEA Latina superthrob Luis Miguel
remains atop Hot Latin Tracks with
“Si Nos Dejan.” Meanwhile, José
Manuel Figueroa, son of famed trou-
badour Joan Sebastian, bows this
week with “Expulsado Del Paraiso”
(Fonovisa).

Assistance in preparing this colummn
provided by Enor Paiwano in SGo Pawlo
and Marcelo Ferndindez Bitar in
Buenos Avres.

\HHEIB!RlE

L Call your Latin Sales Rep for
a complete catalog today!

- Largest Selection Of
Latin Music In America!

Compact Discs ® Cassettes ® Vldeo Cassettes ® Accessories
® Knowledgable Sales Staff ® Best Prices Guaranteed
Toll Free 800-74-LATIN

15050 Shoemaker Ave., Santa Fe Spnngs, CA 90670

2LATINA

FAX(310)404-5557

+HABLAMOS SU IDIOMA +
L0 CONSICUE A g
S comRos e g S
CUALANGS

+ Disttibuidora one St0D

Discos Com actos
Cassettes /

Envios a todas
en E.U. y el Mundo Entero

Id.o-

panes

umENOS Hoy,

TIENE (05 MEtoges
venGaN Y COMPAREN

DOS CENTRICOS New york  Miami L Merberol
PRECIOSENELMERCADO LOCALES PARA 1o 2 ~
SERVIRLO A

Toll Free
1-800-746-4509

(212) 563-4508
Fax:
(212) 563-4847

(305) 591-7684

Fax:
(305) 477-0789

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN

MUSICA LATINA
EN EL MUNDO
SIN DUDA,

SIMPLEMENTE LA MEJOR!

Discos Compactos ® Vldeolaser ® Cassettes ® Accesorios
Y MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Street Miami, FL 33144 * Local: (305) 262-7711 * Fax: (305) 261-6143
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TOP BLUES ALBUMS.

5 é Compiled from a national sample of retail store and rack sales SoundScan®
: |23 reports collected, compiled, and provided by [ 11}
2 | 5 |g%| TITLE
£ | = |3 4| LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* & NO. 1T & %
1 10 FROM THE CRADLE A® ERIC CLAPTON
DUCK/REPRISE 45735WARNER BROS. 10 weeks at No. 1
2 2 17 HANDFUL OF BLUES ROBBEN FORD AND THE BLUE LINE
BLUE THUMB 7004/GRP =
3 41 SOME RAINY MORNING FOBERT CRAY
MERCURY 526867 N ) ]
4 3110 COVER TO COVER THE JEFF HEALEY BAND
ARISTA 18770
5 5111 BLUES JIMI HENDRIX
MCA 11060 —
@ 71 n CHILL OUT JOHN LEE HOOKER
POINTBLANK 40107/VIRGIN )
TURN IT ON, TURN IT UP ROOMF'JL OF BLUES
NEWP | 5 Seve BLUES 9566/ROUNDER ) o
11 n KEB' MO’ KEB’ MO’
OKEH 57863/EPIC B
9 ulz STANDING ON THE BANK TAB BENOIT
JUSTICE 1203 ]
m 13lu TEXAS SUGAR/STRAT MAGIK CHRIS DUARTE GROUP
SILVERTONE 41546/JIVE
11911 BLUE STREAK LUTHER ALLISON
ALLIGATOR 4834 |
12 |85 DEEP BLUE: 25 YEARS OF BLUES ON ROUNDER RECORDS VARIOUS ARTISTS |
ROUNDER 20/21 __—~
13 |10 7 LIVE ‘92/'93 ALBERT COLLINS AND THE ICEBREAKERS
POINTBLANK 40658/VIRGIN o —
14 5|1 ESSENTIAL BLUES VARIOUS ARTISTS
HOUSE OF BLUES 1149
15 11515 BLUES OF THE MONTH CLUB JOE LOJIS WALKER
VERVE 79992

TOP REGGAE ALBUMS.

% NO.1 & &

16 weeks at No. 1

1 | 16 | BOOMBASTIC SHAGGY

VIRGIN 40158*

'TIL SHILOH BLJU BANTON

LOOSE CANNON 524119+/ISLAND

323 NATURAL MYSTIC BOB MARLEY & THE WAILERS

TUFF GONG 524103*/ISLAND

51 SCENT OF ATTRACTION PATRA
550 MUSIC 67094~
TOUGHER THAN LOVE @ DIANA KING

WORK 64183*/COLUMBIA

FREE LIKE WE WANT 2 B Z!GGY MARLEY AND THE MELODY MAKERS

1| 93| oG geat 9226106
21 | REGGAE GOLD ‘95
VP 1429+
g | 28 | HERE COMES THE HOTSTEPPER
COLUMBIA 67056* BN

—
=

6 | 16 | FlekTRA 617027EEG o

7113 LYRICAL GANGSTA NI KAMOZE
EASTWEST 61764/EEG

g ln THE STRUGGLE CONTINUES SUPER CAT
COLUMBIA 64197
BAD BOYS INNER CIRCLE

VARIOUS ARTISTS

" INIKAMOZE |

20 | A MI SHABBA T SHA3BA RANKS

Artists & Music

Jagy
BLUE
NOTES

by Jim Macnie

ALL ABOARD: For most mainstreamers, the general consensus regarding
John Coltrane’s late work is that the saxophonist’s wild and woolly adventures
are befuddling. Those with an ear for passionate innovation and sonic extrem-
ity (who are often thought to be in the minority) are usually the only listeners
applauding "Trane’s spiritually motivated derring-do.

So how did “Stellar Regions,” the Impulse!/GRP issue of newly found music
from February 1967, get to No. 12 on the Top Jazz Albums chart? Either the
entire minority whipped out its wallet to claim the 10 previously unreleased
tracks or the general consensus is way, way off. The band on “Stellar Regions”
is pianist Alice Coltrane (who recently found the tapes in her husband’s
archives), bassist Jimmy Garrison, and drummer Rashied Ali.

In other Coltrane news, Rhino is set to release the vinyl version of its much
ballyhooed boxed set “The Heavyweight Champion: The Complete Atlantic
Recordings Of John Coltrane.” The street date is Nov. 21. Consisting of 12 LPs,
of which 10 are exact replicas of the original records, the set will retail for $179.
Some of jazz's most important music will be held on 150-gram virgin vinyl. A
softcover book of 36 pages will contain the notes.

Only 3,000 copies of the set will be made on vinyl; that’s about 500 copies less
than the number of CDs “The Heavyweight Champion” has sold so far. But
with the holiday season approaching, a jump in sales would not be shocking.

BIG PICTURE: Eric Dolphy zealots also have new raanna from heaven. The
Massachusetts-based GM label has just issued “Vintage Dolphy,” which con-
tains a previously unreleased live take of Gunther Schuller’s “Variation On A
Theme By Thelonious Monk,” a landmark of third-stream music (a confluence
of classical and jazz). The setting is a 1962 show in Syracuse, N.Y. The release
coincides with the arrival of several positive reviews for “Hidden In Plain View;”
bassist Jerome Harris’ interpretation of Dolphy tunes on New World. Others
have tried to negotiate the esteemed saxophonist’s work in the past—Oliver
Lake, notably—but few have fully understood the compositional pliability at
the heart of Dolphy’s sound. Harris unquestioningly does.

Those same zealots will be in heaven come Nov. 16. That’s the street date of
“Eric Dolphy: The Complete Prestige Recordings,” a nine-disc boxed set that
includes the alto saxist/bass clarinetist’s work for the label. Besides the ses-
sions done under his own name, tracks will be culled from Oliver Nelson and
George Russell. The retail price is $140.

HORNS & HANDS: The World Saxophone Quartet augmented its reeds-
only sound for a gig with three African drummers, Chief Bey, Mor Thiam,

THE LION KING: RHYTHM OF THE PRIDE LANDS @
WALT DISNEY 60871

LEBO M

5 | 17 | CESARIA EVORA CESARIA EVORA

NONESUCH 79379/AG

0 THE MASK AND MIRROR ~ LOREENA MCKENNITT

4 ] 50 | waRNER BROS. 45420 o

7 | 40 | THE LONG BLACK VEIL @ THE CHIEFTAINS
RCA 62702

519 CELTIC VOICES: WOMEN OF SONG VARIOUS ARTISTS
NARADA 63921

CELTIC TWILIGHT 2 VARIOUS ARTISTS
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units; & RIAA certification for sales of 1 rivillien units with each additional million indicated by a numeral following the symbol. All
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12| EPIC 57801
@ 13| 93 | PROMISES & LIES A UB40 and Mar Gueye, at the Montrea} Jazz Festival last July. The quartet has sub-
VIRGIN 88229 S sequently gone into the studio with the percussionists, recording a session for |
14|25 | NEtden Izr?)gewmvous MAD LION Canadian label Justin Time. Arthur Blythe has departed the unit, and multi-
BLESSED BEENIE MAN reedist John Purcell sits in for the Justin Time record. A release is set for |
15 | 15| 4 | iStanD JAMAICA 539950/ISLAND early 1996, with no title decided upon yet.
The original WSQ foursome—David Murray, Oliver Lake, Hamiet Blui- |
Tnp wnnln M“S": ALBUMS ett, and Julius Hemphill-—have the honor of creating the most modern of the
5 95 tracks on the newly issued CD version of “Smithsonian Collection Of Clas- ’
sic Jazz,” distributed by Koch. It’s the title cut from the quartet’s riveting 1978
* & NO.1 & & Black Saint debut, “Steppin’. ” ’
1 1|31 BEST OF G PSY KINGS
NONESUCH 79358/AG 11 weeks at No. 1
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Tnce Caludog, Same Doy Madl, Besd ice

Call Toll Free To Place Orders

1-800-441-4041

Haxr: 7118-658-3573

HIP-HOP REGGAE

Various Artists

LP, CD & CASS
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LARGEST DISTRIBUTOR

ALLIGRTOR:

OUR BLUES
MEANS BUSINESS

“genuine houserockin' music"

For 24 years, Alligator Records
has released the finest quality
blues and roots rock music with
the label support to match.

corey hartis
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AL 4837
COREY HARRIS

Between Midnight And Day

Armed with only a National steel
quitar and an expressive voice
that belies his 26 years of age,

(OREY HARRIS summons the
musical spirits of Delta legends
like Son House and Big Joe

Williams on his Alligator debut.

Between Midnight And Day
will delight acoustic blues lovers
everywhere at a time when the
phenomenal sales of the Robert
Johnson boxed set and the
emerging popularity of artists like
Keb Mo (as well as the continving
popularity of Taj Mahal) indicates
aburgeoning new audience
for acoustic blues.

In Support Of Corey Harris

® [ull page, full color ads in Living
Blvesand Blues Revue, plus ads in
Bluves Access, Dirty Linen & Sing Out

 Alligator publicity department
plading national press
and television stories

© Posters and in-store play copies

JUST RELEASED!

Available from these fine
independent distributors:

Action ® Associated
Bayside ® Big State ® (RD
DNA e MS » 0id Fogey ®
Passport ® Record Depot
Select-0-Hits @ Silo @ Tant

Member of
NAIRD
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by Deborah Evans Price

PETRA TRIBUTE: Star Song will release a Petra trib-
ute album in February 1996. Among the acts paying
homage to the musical legacy of Christian music’s most
enduring rock band are Newsboys, Audio Adrenaline,
Sixpence None The Richer, Galactic Cowboys, and Jars
Of Clay. Star Song president and the project’s executive
producer Darrell Harris lauds Petra as “one of the first
Christian rock bands to achieve serious commerecial suc-
cess at both the radio and sales levels. They defined an era
musically, then transcended it with amazing longevity.”

NEW GREENERY: I recently had a wonderful conver-
sation with the late Keith Green’s mother, and the good
news for Green fans is that there’s a new album available
on Malibu, Calif.-based Sonrise Records titled “Keith
Green Live: His Incredible Youth.” The songs were record-
ed during a concert at the University of New Mexico when
Green was 18. (Green died in 1982 in a plane crash.) The
album includes “War Games,” “Stay On The Path,” and

“He had a love affair with the world,” Mrs. Green says.
“On this collection you feel the joy, the enthusiasm, and

0 N THE ROAD AGAIN: Myrrh’s Amy Morriss and
Star Song’s Brian Barrett are currently on the 65-city
I'm A Believer tour in support of Morriss’ debut album of

the same name, and Barrett’s just-released sophomore set,
“Nailed In Stone.” Dates will involve radio, retail, and
church participation in each market. The two artists will
perform for donations (aka “love offerings” on the Chris-
tian concert circuit) and donate a portion of the proceeds
to the hosting church and radio station to aid the commu-
nities.

NEWS NOTES: Michael W. Smith and Kathy Troccoli
performed for Pope John Paul II’s recent mass in Balti
more . . . Steven Curtis Chapman, Twila Paris, and
Eddie DeGarmo are among those scheduled to appear
Thursday (9) at a Nashville event sponsored by Benson
Music Group and SESAC celebrating Dallas Holm’s new
release, “Face Of Mercy,” and his 25th anniversary as a
recording artist . . . ForeFront’s Rebecca St. James is cur-
rently on tour with labelmates and fellow Australians
Serene & Pearl, a sister duo whose debut album, “Crazy
Stories,” was just released . . . “Release Backstage," a
weekly, 30-minute show featuring Christian artists, pre-
miered in October on the Faith and Values Channel. The
show is produced by Royal Magazine Group, a division of
Thomas Nelson Publishers, in conjunction with Release
magazine . . . Amy Grant recently appeared as the musi
cal guest for “A World Transformed,” a private summit in
Colorado Springs, Colo., to discuss the end of the Cold War.
Participants included George Bush, Mikhail Gorbachev,
Margaret Thatcher, Frangois Mitterand, and Canadi-
an Prime Minister Brian Mulroney, as well as CEOs from
100 companies around the world . . . Rugged Records’
Bride invited retail and media people to skydive with the
band celebrate the release of its new album, “Drop,” by
doing just that. However, weather conditions thwarted
their attempted jump, and participants were happy to set-
tle for a game of laser tag and a private concert by Bride
and Paul Falzone. One label rep suggests that instead of
“Splat,” the next Bride album should be called “Tag.”

(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) cer-
tification for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi-
cates vinyl available. B indicates past or present Heatseeker titie. © 1995, Billboard/BPI Communications.
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Top Contemporary Christian. ~
E Compiled from a national sample of retail store SoundScan®
s é and one-stop sales reports. Hnn H [GHER
2 |2 |2 |ARTIST TITLE .
= 5 2 | LABEL & NUMBER/DISTRIBUTING LABEL
B S e
1| 1|10 e 18 s R 'L LEAD YO HOME.
@ 3 | 3 | CECE WINANS  sparrow 51441 ALONE IN HIS PRESENCE
3 | 2 | 21| VARIOUS ARTISTS  woRD 0604 MY UTMOST FOR HIS HIGHEST
4 | 7 | 4 | STEVEN CURTIS CHAPMAN  sPaRROW 1489 B THE MUSIC OF CHRISTMAS
5 | 5]10| PETRA wORD 9624 B NO DOUBT
B | 8 | 17 | R fsomanT  AMAZING GRACE: A COUNTRY SALUTE T0 GOSPEL
) 4 | 22 | JARS OF CLAY  ESSENTIAL 5573/BRENTWOOD JARS OF CLAY
8 (1013 | RAYBOLTZ woORD 41601 THE CONCERT OF A LIFETIME
9 | 11|76 | K0S RN lg%BoLgENg'LY ® KIRK FRANKLIN AND THE FAMILY
10 | 6 | 34 | POINT OF GRACE  WORD 5608 THE WHOLE TRUTH
11 |12 | 61 | AMY GRANT A?  MYRRH 6974/WORD HOUSE OF LOVE
@ NEWD | THE WINANS  QwEST 45888/ WARNER BROS. HEART & SOUL
13 | 9 | 11 | RON KENOLY  INTEGRITY 02392 SING OUT WITH ONE VOICE
14 | 13| 4 | KATHY TROCCOLI REUNION 0110 SOUNDS OF HEAVEN
(5|19 | 18 | YOLANDA ADAMS  TRIBUTE 5921/DIADEM MORE THAN A MELODY
16 | 15| 9 | GEOFF MOORE & THE DISTANCE  FOREFRONT 5129/CHORDANT ~ HOME RUN
21|15 39\%'9?1'2@%55203\%7& TRICITY SINGERS BIBLE STORIES “We're All In This Together.”
18 | 17 | 67 | STEVEN CURTIS CHAF AN ° HEAVEN IN THE REAL WORLD .
19 | 14 | 65 | NEWSBOYS  STARSONG 8814/CHORDANT GOING PUBLIC s : ._
the impact this young man made.
20 | 20 | 153| DC TALK A FOREFRONT 3002/CHORDANT FREE AT LAST
@ | \t/dgmlzlﬁocmmumw CHOIR FEATURING JOHN P. KEE SHOW UP!
22 | 22| 18 | B KR L O R R SRR By AW MEANS NECESSARY
23 |25 2 | pRiwoon toks > AMERICA'S 25 FAVORITE PRAISE & WORSHIP, VOL. 1
24 |16 | 4 | MICHAEL SWEET  BENSON 84175 REAL
(@5)| 29 | 32 | ANOINTED  woRD 67051 CALL
35| 3 | JOHN BERRY  CAPITOL NASHVILLE 32663 O HOLY NIGHT
@ NEWD | PAUL WILBUR  HOSANNA 08632/INTEGRITY SHALOM JERUSALEM
32 [ 107) CARMAN @  SPARROW 1387/CHORDANT THE STANDARD
29 [ 21| 5 | LARNELLE HARRIS  BENSON 84195 UNBELIEVABLE LOVE
30 [ 18] 8 | SAaAOW S SUSAN ASHTON SO FAR, THE BEST OF SUSAN ASHTON: VOLUME ONE
31 [ 30| 4 | SHIRLEY CAESAR woRD 3602  SHIRLEY CAESAR LIVE . .. HE WILL COME
D) 38 | 11 | B o 35112/CHORDANT BIG TENT REVIVAL
33 | 28 [ 107) MICHAEL W. SMITH @  ReUNION 0086/WORD FIRST DECADE 1983-1993
RE-ENTRY| HELEN BAYLOR  WORD 66443 8 THE LIVE EXPERIENCE
35 |34 | 13 | OUT OF THE GREY  SPARROW 1466 GRAVITY
RE-ENTRY| WES KING  REUNION 3720 COMMON CREED
NEWD | VARIOUS ARTISTS N SOUL 9927/DIAMANTE NITRO PRAISE I
RN PRAISE HIM...LIVE!
39 |31 [21 CLAY CROSSE  REUNION 0104 TIME TO BELIEVE
RE-ENTRY| RON KENOLY  INTEGRITY 044/CHORDANT  LIFT HIM UP WITH RON KENOLY

West 4 Music

Corporation

AEC

WEST ANGELES COGIC

Bishop Charles k.. Blake, Pastor

LIFT YOUR HANDS

A NEW WORSHIP EXPERIENCE

New name, New label,

Just more saints in praise!

COMPACT DISC & CASSETTE
MATIONWIDE
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by Lisa Collins

OUT OF THE SHADOWS: It was in 1986 that Charlene
Bell made her recording debut with “Jesus Christ Is Com-
ing Back” for an independent label based out of Detroit.
But without national promotion, the project went unno-
ticed and—for the most part—so did Charlene Bell, who
is better known as Vanessa Bell-Armstrong’s sister.

It is a distinction she has not been able to shake since
Bell-Armstrong rose to prominence on the gospel music
scene a decade ago. Charlene—the oldest of the three Bell
sisters who were local favorites in their hometown of
Detroit while still teens—is ironically the last to release an
album on a major label. Through a deal with Atlanta Inter-
national Records last year, she was teamed with veteran
producer/artist Rudolph Stansfield, who is also Aretha
Franklin’s musical director.

The result of that cellaboration, “Just Praise,” released
on Oct. 12, is being called one of AIR’s best overall pro-
duction pieces. That’s according to VP Juandolyn Stokes,
who says, “Early response has been phenomenal.” Stokes
believes it’s due in part to the fact that “Charlene’s about
the only contralto soloist out there, and her music is sim-
ple enough for any choir soloist to do.” Also, she adds, “the
collaboration was all we could have asked for: Rudolph real-
ly puiled it out of her.”

Bell makes no bones of the faect that Stansfield took her
to a new level. “When they played the final product back,
nobody believed it was me,” she says. “Even I couldn’t

Artists & Music

believe it.”

Bell’s own hopes are that “Just Praise” puts her back
out there. She, however, realizes that she will never fully
escape comparisons to her sister Vanessa, some of which
have been quite favorable to her.

“It’s a matter of taste,” Bell says. “It just depends on
what people like. The fact is both of us have our own unique
stles. At church, they give me the lowest mike because I

can really bail it out and I'm a ‘no-frills,” just-straight- |

gospel singer. I'm not one for riffs and runs. I just sing
under the anointing. However the Lord gives it to me is
how I put it out there.”

H APPY DAYS: Sparrow is still celebrating CeCe
W-nans’ entry on The Billboard 200 at No. 189. Sparrow
president Bill Hearn says he couldn’t be happier with the
ea 'ly response to Winans’ first solo recording, particu-
la1 ly since the label’s marketing campaign is just getting
un fer way. Meanwhile, GospoCentric Records is gearing
up for the Dec. 5 release of “The Full Gospel Baptist
Church Mass Choir: A New Thing.” The album, which was
recorded live at the second meeting of the Full Gospel Bap-
tis. Church Fellowship in New Orleans in July, features
Daryl Coley, Kirk Franklin, Ann Nesby, BeBe Winans,
and Bishop Paul S. Morton.

B RIEFLY: Albertina Walker’s live recording for her
fifth Benson Records release is slated for Monday, Nov. 13
in Chicago, at her home church, the West Point Mission-
ary Baptist Church. Guests include Milton Brunson’s
Thompson Community Choir. The album is being slat-
ed for release in January. In related news, Benson recent-
ly announced the appointment (effective Oct. 16) of Earl
Sellers to the newly created post of VP of gospel mar-
keting.

Dottie”

Dottie Peoples - “Christmas with Dottie”

0= AIR 10217

NAIRD ATLANTA INTERNATIONAL RECORD COMPANY,. INC. 881 MEMORIAL DRIVE, S.E., ATLANTA, GA 30316 404-524-6835

Rev. Ernest Davis, Jr.’s

WILMINGTON CHESTER MASS CHOIR
“LIVE-featuring: He Shepherds Me”
AIR 10213

Distributed To C.B.A. Through BENSON MUSIC
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Top Gospel Albums.

:"(—‘ Compiled from a national sample of retail store and rack sales SoundScan®
5|8 § reports collected, compiled, and provided by i
w
z
2 || g |ARTIST TITLE
T | = | £ | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 %
1 1 22 WILLIAM BECTON & FRIENDS
WEB 9145/INTERSOUND I _9 weeks at No. 1 BROKEN
@ 4|19 DONALD LAWRENCE & THE TRI-CITY SINGERS
CRYSTAL ROSE 51480/SPARROW BIBLE STORIES |
(3) |NEWP | THE WINANS  QWEST 45888/ WARNER BROS. HEART & SOUL
(4)| 6 | 7 | EDDIE JAMES & THE PHOENIX MASS CHOIR  FRESH WINE 001 HIGHER
5 2 121 KIRK FRANKLIN AND THE FAMILY ®
GOSPO CENTRIC 2119 IB KIRK FRANKLIN AND THE FAMILY
6 3 1 3 | CECE WINANS  SPARROW 51441 ALONE IN HIS PRESENCE
9|7 KENNY ELDRIDGE & THE JESUS CELEBRATION MASS CHOIR |
BORN AGAIN 1008 EXCITED
8 7 {39 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
VERITY 43010 BB SHOW UP!
9 5 | 19 | THE CANTON SPIRITUALS  BLACKBERRY 1610/MALACO LIVE IN MEMPHIS II
uls MONTEL THOMAS & THE NEW YORK SOUL WINNERS
VECTRON 2178 SEALED BY THE HOLY GHOST
111815 REV. MILTON BRUNSON AND THE THOMPSON COMMUNITY SINGERS
WORD 67303/EPIC SHOUT
17 | 61 | HELEN BAYLOR  WORD 66443/EPIC THE LIVE EXPERIENCE
(13)| 15 55 | DOTTIE PEOPLES  ATLANTA INT'L 10200 ON TIME GOD
14 [ 12|14 SHIRLEY CAESAR
WORD 67301/EPIC SHIRLEY CAESAR LIVE... HE WILL COME
NEWD | CARLTON PEARSON  WARNER ALLIANCE 4189 LIVE AT AZUSA
16 11|18 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 4168 BB LIVE IN NEW YORK BY ANY MEANS..
17 | 20 | 23 | TRI-STATE MASS CHOIR Il PARADISE 7011/TYSCOT WORTHY
18 | 161 5 JAMES HALL AND WORSHIP & PRAISE
INTERSOUND 9163 KING OF GLORY
19 | 10 | 17 | YOLANDA ADAMS  TRIBUTE 3592 MORE THAN A MELODY
20 | 14|77 GMWA WOMEN OF WORSHIP
ALEHO INT'L MUSIC/TYSCOT 3006/ATLANTA INT'L IT'S OUR TIME
21 | 22 | 129| THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS
22 | 27| 33 | ANOINTED  wORD 67051/EPIC THE CALL
23 | 18 [ 11 | VANESSA BELL ARMSTRONG  VERITY 43011 THE SECRET IS OUT
24 |30 | 16 | MICHAEL FLETCHER  SOUND OF GOSPEL 216 HIGHEST PRAISE
25 | 29 | 23 | MIGHTY CLOUDS OF JOY  INTERSOUND 9147 POWER
26 |36 |101| YOLANDA ADAMS  TRIBUTE 3937 SAVE THE WORLD
27 | 28|73 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 1097/CGI LIVE IN ATLANTA AT MOREHOUSE COLLEGE
28 | 23 | 49 | BEBE & CECE WINANS  CAPITOL 28216 RELATIONSHIPS
NEWD | DOROTHY NORWOOD  MALACO 4476 SHAKE THE DEVIL OFF
30 | 38 | 19 | NORTH EAST OHIO MASS CHOIR  REDEMPTION 75001 NO FAILURE
31 | 19| 125| MISSISSIPPI MASS CHOIR  MALACO 6013 IT REMAINS TO BE SEEN
32 [35] 11 | GEORGIA MASS CHOIR  Savoy 7117/Mataco  LORD TAKE ME THROUGH
33 |39 19 | THE JACKSON SOUTHERNAIRES  MALACO 4472 THE WORD IN SONG
34 [32] 2 | LA.MASS CHOIR caGI 1161 UNCONDITIONAL LOVE
35 [ 2571 SOUNDS OF BLACKNESS
" | PERSPECTIVE 9006 AFRICA TO AMERICA: THE JOURNEY OF THE DRUM !
36 | 21139 FRED HAMMOND & RADICAL FOR CHRIST i
BENSON 4008 THE INNER COURT _ |
37 |37 1 6 DONALD LAWRENCE PRESENTS RODNEY POSEY
SPARROW 51470 LIVE IN PRAISE & WORSHIP WITH THE WHITFIELD COMPANY
38 (13|77 CHICAGO COMMUNITY CHOIR
AMBASSADOR 47005/REDEMPTION WE GIVE YOU PRAISE
39 (34|11 GMWA