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- Modern Era For ’95 Heatseekers Impact Acts

B BY CARRIE BORZILLO

LOS ANGELES—Once again, mod-
ern rock artists dominated the elite list
of Heatseekers Impact Artists in 1995.

GO0 GOO DOLLS

Still, some industry observers question
whether the successes of the past year
will end up as one-hit wonders.

Of the 39 artists to achieve Heat-
seekers Impact Artist status, 21 were
rock acts that made their mark this
year either on modern rock, album
rock, or triple-A radio stations. Of the
remaining 18 Impact Artists, five were
country and seven were pop acts.

Heatseekers Impact status is
achieved when an album is launched
from the Heatseekers album chart of

new and developing artists by entering
the top half of The Billboard 200.
There were surprisingly few urban
Impact Artists this year. Only three
achieved Heatseekers Impact status—

JOAN OSBORNE

considerably less than the seven rap or
R&B Impact acts in 1994.

The addition of data from Christian
music stores in the Heatseekers chart
this year helped to put many more
Christian rock and pop artists on the
40-position chart than in previous
years. Three of those acts became Im-
pact Artists.

A total of 32 labels had Heatseekers
Impact acts in 1995. Epic led the pack
of distributing labels with six. Inter-
scope, Columbia, and Warner Bros. fol-

Wynonna Back For 3rd Solo Set

’95 Year Of ‘Revelations’ For Curb Star

W BY CHET FLIPPO

NASHVILLE —Wynonna—no
longer identified with the Judds—is
back from a self-im-
posed 18-month hiatus
with a third solo album
(to ship Feb. 13), a new
baby, a TV special, and
a pending two-year
tour.

‘“Revelations,” on
Curb/MCA, is uncon-
ventional for a country
album, even by Wynon-
na’s unconventional standards. It of-
fers 10 cuts totaling more than 48
minutes. None runs shorter than

IN RADIO NEWS

Beatles’ Airplay Resurrection
SEE PAGE 11

WYNONNA

3:16, and the longest—an exuberant
version of Lynyrd Skynyrd’s “Free
Bird”—clocks in at almost eight min-
utes.

The single debuted
this week at No. 59 on
the Billboard Hot
Country Singles &
Tracks chart. Although
it’s too early to scan
advance orders, retail
prognosis so far is bull-
ish on the album.

Roy Burkhert, of the
37-store, Troy, Mich.-
based Harmony House, foresees
“very big numbers. Her core audience
(Continued on page 25)

lowed with four. Next were Island and
Mercury, with three each. (These
standings are based on the 1995 calen-
dar year, as opposed to the information
in the Dec. 23 “Year In Music” issue,

&) L. " -
BETTER THAN EZRA

which was based on the chart year from
Dec. 3, 1994, to Nov. 25, 1995. On that
list, Interscope, Columbia, and Epic
were the top three Heatseekers Impact
labels, while Epic, Atlantic, and Colum-
bia were the top three Heatseekers Im-

NEWSPAPER

pact distributing labels.)

Most of the Heatseekers Impact
Artists of 1995 were newcomers who
managed fo break through largely be-
cause of radio support.

BUSH

The biggest Heatseekers success
story was Alanis Morissette’s U.S. de-
but, “Jagged Little Pill” (Maverick/
Reprise/Warner Bros.), which went
to No. 1 on The Billboard 200.

(Continued on page 96)

1996 Carnival Music
Reflects Power Change
Bl BY ISAAC FERGUSSON

COPYRIGHTS, NEW GOV’T
CHANGE TUNE OF TRINIDAD

Radio Among Topics
At Island Soca Confab
B BY ISAAC FERGUSSON

PORT-OF-SPAIN, Trinidad—
Trinidad’s Carnival
1996 has begun tak-
ing shape with the
launch of several
masquerade bands
here.

Meanwhile, the
first East Indian-
led government
took power in
Trinidad, which ob-
servers say could lead to a rise in the
popularity of a style of music known
as chutney.

(Continued on page 90)

PORT-OF-SPAIN, Trinidad—Im-
passioned calls
have been issued
for reform and en-
forcement of the
copyright laws of
Trinidad and To-
bago.

Tax incentives
for local music
businesses, con-
tent laws for ra-
dio, a surcharge on blank tape, and
the need for reform of existing copy-
right laws were among the issues dis-

(Continued on page 90)
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> ,'! Aimee Mann's
\  Smart Pop

Is Back On

/. DGC/Geffen’s
$ o ‘Stupid’

SEE PAGE 11
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Music Retailers
Sing Xmas Woes

This story was prepared by Ed
Christman and Don Jeffrey in
New York and Craig Rosen in Los
Angeles.

NEW YORK—DMusic retailers re-
port that price wars, cautious con-
sumers, and the

absence of o T
“must have” al- 3
bum on shop-

ping lists caused

holiday sales to )‘_

be flat or down | i

compared toa ¥

vear ago.

In a survey of

18 music retailers, only one chain—

the nine-unit, Wilkes-Barre, Pa.-

based Gallery of Sound—reported

that it enjoyed comparable-store
(Continued on page 91)

STRAIT

Video Retailers’
Giddy Holiday

B BY SETH GOLDSTEIN
__and EILEEN FITZPATRICK

NEW YORK—Video dealers, un-
like their counterparts in other ar-
eas, are singing a
happy tune that
will continue well
into 1996, when a
4 burgeoning di-
rect-to-sell-
through roster
could expand to
include “Golden-
eye” and the lat-
est “Ace Ventu-
ra” feature.
Continuing the trend that began
at Thanksgiving, holiday sales
soared, according to stores, thanks
ta new arrivals, such as “The Land
Before Time I11,” and holiday prod-
(Continued on page 93)

HAMILL & C3PO
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DVD Debut Set For Electronics Show

Dealers Will Get To See First Consumer Models

l BY EILEEN FITZPATRICK

LOS ANGELES—After a year of convincing
Hollywood studios that DVD is home video’s fu-
ture, proponents of the format will begin dri-
ving that message home to retailers attending
the Consumer Electronics Show, Jan. 5-8 in
Las Vegas.

Leading the charge will be Toshiba, which
will be showing its first consumer prototype
DVD models and making

———————————

DVD the focal point of its .

booth on the convention E

floor-. .
“You won’t be able to WIN,?E!ICES' ‘

come into Las Vegas with- | -
out seeing Toshiba

matched up with DVD,” says VP of marketing
Steve Nickerson. “A lot of retailers have seen
very little of what DVD is about, and we're go-
ing to be showing them a working model.”

But Toshiba won’t be the only hardware
manufacturer bombarding dealers with DVD
models. Sony, Philips, Pioneer Electronics,
Thomson Consumer Electronics, Hitachi, and
Matsushita will each debut consumer DVD
models at CES.

In fact, each has scheduled back-to-back
DVD press events on Thursday (4) to jump-
start the annual confab, which showcases a va-
riety of products that include television sets,
VCRs, home and car stereos, and computers.

Philips will be concentrating on DVD, but the
company will also be demonstrating its new
MPEG audio technology for the first time, ac-
cording to a Philips spokesman.

The technology, not yet ready for the con-
sumer market, will enable content suppliers to
fit more audio information on a CD. For exam-
ple, multiple albums could be compressed onto
one CD.

Retailers headed to Vegas, however, say that
learning about DVD is at the top of the list.

Each company is expected to exhibit base
DVD models with one or two higher-end mod-
els.

“Every one of our buyers, whether it’s CD,
home theater, video, or multimedia, is going to
look at DVD,” says the Good Guys! spokesman,
Keith Foxe. “They all want to know how it's go-
ing to affect what they sell.”

While DVD proponents have emphasized
that the new technology will enable content
suppliers to resell their extensive libraries,
dealers are excited about the possibility of using
DVD as a stepping stone to get consumers to
upgrade with a variety of audio and video prod-
ucts.

Following the truce between rivals Time
Warner/Toshiba and Sony/Philips camps a few
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months ago, this year’s CES will be the first
time DVD manufacturers will be pitching the
product as a unified group. By all industry ac-
counts, the format truce is probably more sig-
nificant than the product.

“We'll be able to focus on DVD's benefits in-
stead of the negatives of two opposing formats,”
says Pioneer Electronics senior VP of market-
ing Mike Fidler.

When DVD finally arrives on the market,
dealers expect to use it to sell new home theater
systems and surround-sound systems, as well
as high-end televisions, VCRs, and receivers.

“DVD is a big deal for us,” says Foxe, “be-
cause it can be used as a launching pad to sell
customers all-new equipment.”

Other dealers are going to get some answers
about marketing plans and pricing.

“One of the main reasons to go is to see the
DVD models,” says Musicland Group VP Peter
Busch. “But the big questions are still timing
and pricing.”

Of the hardware manufacturers exhibiting
DVD at CES, Toshiba may be the only compa-
ny ready to discuss marketing plans. Sony, Pio-
neer, and Philips are expected to reveal partial
plans at CES.

“We'll have product in stores by Labor Day,”
says Toshiba’s Nickerson. “And we don't have
it 100% confirmed, but we want to have entry-
level players available for $500.”

Toshiba will begin advertising the product in
audio and video specialty magazines from Jan-
uary to April to capture the “early adaptor”
market, Nickerson says.

On the other hand, Pioneer’s Fidler says it’s
“premature” to begin releasing launch plans.

“It’s going to take a while for the engineers to
work it out,” says Fidler, who notes that the for-
mat specs were finalized in mid-December.
“Our position is to launch DVD next fall.”

Fidler adds that pricing structures are only
“ballpark estimates” at this point. He says,
“$500 is the target, but we don’t know if it’s
achievable, especially since the modulation has
changed.”

Sony also downplays the importance of
having specific launch plans available at CES,

“Retailers have expectations about DVD,
and our position is not to convince them about
the technology,” says Sony senior VP of mar-
keting Yuki Nozoe. “Our objective is to show
them how to use their imaginations when in-

(Continued on page 87)

B BY JEFF CLARK-MEADS

LONDON—The return of Warner/Chap-
pell Music to MIDEM after a four-year ab-
sence is helping the trade fair’s party
mood as it celebrates its 30th anniversary.

The event, to be held in Cannes Jan. 21-
25, will also benefit from an opening-night
party sponsored by the government of
Trinidad and Tobago and stands repre-
senting at least 40 other territories.

Warner/Chappell’s return to Cannes for
the first time since 1991 follows chair-
man/CEQ Les Bider’s keynote speech at
the inaugural MIDEM Asia in Hong Kong
in May. The publisher also took a stand at
the show.

Says Bider, “Following the exciting
buzz at MIDEM Asia, I knew it was time
to get back to Cannes.”

In Cannes, the global flavor will be en-
hanced by the first representation from
Mozambique. By Dec. 1, 354 stands had

MIDEM To Celebrate Return Of
Warner/Chappell, New Events

been registered, representing 830 compa-
nies from 41 countries.

Trinidad and Tobago’s co-hosting of the
opening party is intended to highlight the
country’s musical heritage and industry.
Yolande Selman, entertainment sector spe-

. cialist at Trinidad and

mi d exn. Tobagos Tourism and

| Industrial Develop-

ment Co. (TIDCO),

says, “MIDEM’s business and music com-

bined opportunities allow us the two-

pronged approach necessary to give the

world a full, rounded view of our music in-
dustry’s potential.”

With financial support from the Euro-
pean Union, TIDCO is mounting a MI-
DEM stand to represent the country’s la-
bels, publishers, and producers.

MIDEM will also feature a multimedia
pavilion and the Live Music Club, a forum
and meeting place for the live-music in-
dustry.
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P’Gram Warns
Investors Of
‘Cold’ 2nd Half

B BY DON JEFFREY

NEW YORK—PolyGram reports that
a lack of big hit albums and movies in
the second half of 1995 will mean lower
profits for the year. The company also
states that delays in releasing some
major albums in 1995 contributed to
the profit decline.

This preliminary report from the
London-based company included a
statement from president/CEQ Alain
Levy. Actual "95 figures will not be out
until February, but since the stock is
publicly traded, the company is alert-
ing investors to the news.

Levy says, “Any creative company
has seasonal setbacks—we have had a
cold spell in the second half of 1995.
Nevertheless, we have a strong track
record, we have stability of top man-
agement, we are breaking new talent,
and we have a more robust release
schedule for the coming year.”

The company cites a “weaker than
normal performance from its second-
half pop release schedule.” In Bill-
board’s ranking of the top albums in
1995, PolyGram scores five of the top
20, but all of those were released in the
first half. PolyGram’s biggest album of
the year (No. 3 on the year-end chart)
was “II” by Boyz II Men on Motown,
but that was released at the end of
1994.

PolyGram also cites “a delay in the
delivery of certain important albums”
in 1995; executives were not available
to elaborate at press time.

Another reason for the lower profit
is the appreciation in the value of the
guilder, the Dutch currency in which
PolyGram’s results are reported. (The
company is 75% owned by Nether-
lands-based Philips NV.) But Poly-
Gram says income will be up in terms
of local currencies.

However, it is clear from the tone of
the statement that PolyGram will not
be achieving the 15%-20% profit gains
to which it is accustomed.

The company also says the “absence
of a major hit from its film division” isa
factor in the profit downturn.

In other news, PolyGram has agreed
to pay $62 million for the film and tele-
vision library of the Samuel Goldwyn
Co. But the outcome of that deal is un-
certain because Metromedia has made
a bid to acquire Goldwyn.

Mitchell In The Morning

Billboard's 1995 Century Award recipient, Joni Mitchell, tapes a special hour of
“CBS This Morning” that airs Wednesday (3). At top, pictured taking a break, from
left, are show hosts Harry Smith and Paula Zahn, Mitchell, and show host Mark
McEwen—befare Mitchell performs two songs, bottom, with drummer Brian Blade.

Winter CES: Multimedia
Firms Will Play It Cool

W BY BRETT ATWOOD

LOS ANGELES—Record and video
industry executives looking for the lat-
est in multimedia products at the winter
Consumer Electronics Show Jan. 5-8 in
Las Vegas are likely to be disappointed.

Few software companies plan to ex-
hibit at winter CES, with some opting to
divert the money that they would have
spent at the confab to hold dedicated
private previews of their products.

Of those software companies that are
exhibiting, many are shunning the
large, flashy booths of the past in favor
of small, private meeting rooms.

Compton’s NewMedia, Disney Inter-
active, and Philips Media are among the
companies that will have a lower profile
at CES this year with private meeting
rooms.

“The show still offers an opportunity
for us to meet with the media and buy-
ers,” says Ernie Clark, divector of pub-
licity at Compton’s NewMedia. “Rather
than spend an extravagant amount of
money on a hooth with a Jacuzzi or oth-
er flashy items, we're just taking a low-
er-key approach this year.”

Spectrum Holobyte and Crystal Dy-
namics are two software companies that
have made the decision to spend their

Billhoard Online Launches Internet Web Site
Special Reduced Rate Offered For Database Software

NEW YORK—Billboard Online has
launched a World Wide Web site on the
Internet, providing free access to a
sampling of the stoiies, charts, and ex-
clusive features that regularly appear
on the Billboard Online database. The
Web site address is http://www.bill-
board-online.com.

Web surfers who want complete ac-
cess to Billboard Online will be able to
download the necessary software (Mac-
intosh or Windows versions) at a spe-
cial reduced price of $29; the regular
price for the software is $79.

The Web site is intended to serve as
an introduction to Billboard Online, the
electronic-information service of the
Billboard Music Group. The site also
provides links to Billboard chart infor-
mation in Web sites maintained by
CNN and Music Blvd.

“Now World Wide Web visitors will

BCL Execs Exit For Global Venture

Ex-Firm To Focus On Canada Tour Biz

B BY LARRY LeBLANC

TORONTO—Michael Cohl, Bill
Ballard, and several key staffers
have exited Canada’s BCL Enter-
tainment Corp. to form a new glob-
al entertainment company, the
Next Adventure Inc. At the same
time, veteran Canadian concert
promoter Donald Tarleton has been
named CEO of BCL.

BCL, which under CEO Cohl
emerged as a major international
promoter by landing the Rolling
Stones’ Steel Wheels tour in 1989,
now will focus primarily on the
Canadian touring business. Cohl’s
new Toronto-based firm—known as
TNA—has set its sights on the in-
ternational promotion and produc-
tion business.

Cohl is CEO of the new firm, and
Ballard is secretary. Joining them
from BCL are former Concert Pro-
ductions International president
Arthur Fogel, who has been named
president of TNA, and Stephen
Howard, a former BCL VP, who has
been named VP of TNA.

Cohl and Ballard have sold their
25% share of BCL to Labatt Brew-
ing Co. Ltd. for an undisclosed sum.
Labatt, owned by Belgium’s Inter-
brew S.A., now owns 100% of BCL.
As for TNA, it is unclear who is
funding the start-up or what equity
stake is held by Cohl and Ballard.

With 60-70 employees in North
America, Toronto-based BCL in-
cludes Concert Productions In-
ternational, which produces 600-

(Continued on page 41)

be able to browse three different charts
every week, along with three columns
and a cover story, all of which are post-
ed before the magazine hits the news-
stands,” says John Morgan, VP of news
and photo services at BPI Communica-
tions. The Web site will include on a ro-
tating basis exclusive Billboard Online
features, such as Best Unsigned Acts,
Buried Treasures, Larry Flick’s Ask
The Experts column, and a music trivia
competition.

Billboard Online was launched in
April 1994 and provides full access to
the magazine’s vast electronic library
of more than 20,000 charts in all musical
genres dating back to 1983 and full-text
articles from Billboard dating back to
1991. Weekly editorial text from Coun-
try Airplay Monitor and R&B Airplay
Monitor and European airplay charts
from Music & Media and Music Moni-

tor magazine are also available.

The service’s extensive research
archive also contains databases from
the All Music Guide (with reference
material on thousands of recording
acts), Amusement Business magazine,
the Recording Industry Assn. of Amer-
ica (gold and platinum certifications),
and the Music Video Source.

Billhoard Online, a Billboard Music
Group co-venture with Houston-based
Telescan Inc., requires a personal com-
puter and modem to gain access. Users
pay a one-time charge for the neces-
sary software and usage fees based on
connect time. Software is available in
Windows, DOS, and Macintosh ver-
sions.

For further information on Billboard
Online and the new Web site, contact
Vince Beese at 800-449-1402 or fax him
at 212-536-5310.

Women’s Issues. Sony Music Entertainment and its executive VP Michele
Anthony host the Women'’s Health '95 Luncheon at the Sony Club in New York.
The event addressed women'’s health issues and raised funds for nonprofit
organizations the Kristen Ann Carr Fund and Home Alive. Shown, from left, are
Dr. Susan Harlap and Dr. John E. Postley, who spoke at the event; Julie
McCormack of Memorial Sloan-Kettering; Barbara Carr, founder of the Kristen
Ann Carr Fund and co-manager of Bruce Springsteen and Natalie Merchant;
Anthony; and Valerie Agnew and Gretta Harley of Home Alive.

money on exclusive product preview
events.

“It works better than any trade show,
because we get their undivided atten-
tion,” says Lou Gioia Jr., chief market-
ing officer for Spectrum Holobyte.

For its product

i preview, the compa-

3, ny paid airfare to

5 bring in top retail
WINTERCES' accounts and press.

1996

Gioia says that the
company plans to
use the private preview strategy along
with a presence at the Electronic En-
tertainment Expo (123), to be held May
16-18 in Los Angeles.

On Dee. 18, Crystal Dynamics held a
press party in San Francisco to promote
the multiplatform launch of its product
“Gex.” The software company is also
planning a preview event in Los Ange-
les in early 1996.

The entertainment software indus-
try’s use of new and alternate ways to
reach the press and retail buyers comes
amidst complaints that their profile has
been lost at the broad-based CES
show, which showcases a wide range of
electronic gadgetry, including wire-
less/paging technologies, home securi-
ty, video and audio hardware, and home
theater. Many top companies, including
Sega and Nintendo, are turning their
attention tn the multimedia-intensive
E3 instead.

“In the past three or four years, the
interactive industry has spent a lot of
money going to these shows as an ad-
junct,” says Lee McEmany, group di-
rector of corporate communications for
Sega. “Last year, when we spent our
money at E3, it made more sense, be-
cause that show is more focused on the
interactive community.”

(Continued on page 87)

Billboard Names
Francisco To Head
Interactive Sales

LOS ANGELES—Jodie LeVitus-
Francisco has been named national
advertising manager—video/inter-
active for Billboard.

In her new position, LeVitus-
Francisco will be responsible for all
interactive media accounts and will
continue to han-
dle video-related
accounts. LeVi-
tus-Francisco is
based in Los An-
geles and re-
ports to Jim
Beloff, associate
publisher/U.S.

“This promo-
tion is well de-
served,” says Beloff. “It also gives
Billboard the opportunity to super-
serve the needs of our home video
! and interactive accounts.”

LeVitus-Francisco joined Bill-
board in January 1991 as Western
advertising manager—video. Since
that time, she has helped build Bill-
board’s business in the home video
market and has spearheaded suc-
cessful special issues on Block-
buster, MGM, Playboy Home
Video, and others.

FRANCISCO
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Billboard 1995 Year End
#2 Hot 100 Singles Airplay—“Water Runs Dry”

#2 Top Pop Artists

#2 Top Billboard 200 Album Artist-Duo/Group
zz Hot 100 Singles Artist It began in 1995 with 3 American
#g Hot 100 Singles Artists-Duo/Group Music Awards, 2 Gramnlys, 2 Soul

Top R&B Artists-Duo/Group ] )

#3 Top Billboard 200 Album Artists Train Awards, 1 World Music
‘ z3 Top Billboard 200 Album Award, a YH1 Honor, a sold-out
l #4 15 gl o it World Tour and continues in 1996
4 Top R&B Album ith 5 A . Music A 1
.| ¥4 Hot R&B Singles Artists wi . . merican u'“?c wa.r(
#5 Top R&B Album Artists nominations and a #1 single with

Mariah Carey, “One Sweet Day.”

Celeibé (p?l_g

11 has sold 12 million copies worldwide.
“1‘ll Make Love To You” ties the all-time record,

Boyz II Men’s Video Then 1l Now 14 weeks, for nnmber of weeks at #1
certified platinum. on the hot 100 singles chart.

Cooleyhighharmony

has sold 9 million copies worldwide.

Christmas Interpretations
has sold 2 millions copies worldwide.

“On Bended Knee” replaces “1‘ll Make Love
To You?” at the #1 position on the Hot 100 singles chart,
“On Bended Knee”

this is only the third time in history an artist has replaced
“1‘ll Make Love To You”

- _ h itself at #1 (w/ Elvis Presley and The Beatles).
“In The Still Of The Nite

(V'll Remember)”
“End Of The Road”

5 Platinum Singles:

“End Of The Road” was #1 on the Hot 100 for
13 weeks in 1992. This was the first time a record has

[ H ”
o Motownphilly surpassed Elvis Presley’s 1955 record from the
2 Gold Singles: Rock and Roll era and ties the 1950 Pop rf:or(l.
“Water Runs Dry” Broadcast Data System
“It‘s So Hard To Say :ioodbye Most Hot 100 Airplay weeks at #1:
To Yesterday “End Of The Road” - 13 Weeks.

“1‘ll Make Love To You” was the best
selling single of 1994 according to Soundscan.

“I'l Make Love To You" Produced by Babyface for ECAF Productions, Inc.

“On Bended Knee"” Produced by Jimmy Jam & Terry Lewis for Flyte Tyme Productions A\\
Management: John Dukakis & Qadree El-Amin for Southpaw Entertainment ©1996 Motown Record Company, L.P. [ MOTOWN
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Chinese Piracy Reform Still Murky In ’96

W BY JAY BERMAN

As we begin a new year, one seminal
moment of 1995, as well as its present and
future implications for the recording indus-
try, continues to loom large.

The moment occurred at approximately
1:30 a.m. on Feb. 26. U.S. Ambassador Char-
lene Barshefsky and Minister Wu Yi of China
initialed a historic agreement that settled, at
least for the moment, a trade investigation ini-
tiated by the U.S. Trade Representative con-
cerning China’s failure to protect U.S. copy-
righted works.

Under the terms of this pact, China was to
introduce a series of reforms aimed first and
foremost at halting production of pirate CDs
at the approximately 30 CD plants in China,
as well as permitting U.S. record companies
to establish operations in China. As we
approach the anniversary of this historic
accord, a review of the implementation of the
agreement thus far reveals a dramatic failure
by Chinese authorities to meet their obliga-
tions.

Indeed, as both Ambassador Barshefsky
and I testified in late November before the
Subcommittee on East Asian and Pacific
Affairs of the Senate Committee on Foreign
Relations (Billboard, Dec. 9, 1995), it would
appear that the anniversary of the agreement
will not be a cause for celebration. Rather, it
could mark the reimposition of trade sanc-
tions on more than $1 billion worth of Chinese
goods exported to this country. How did this
happen? Let us review the unfortunate his-
tory of this case.

In the early part of this decade, music pira-
cy in China began flourishing as pirate oper-
ations came under fire elsewhere in Asia. This
was the direct result of interventions by the
Recording Industry Assn. of America and the
USTR and the growing awareness by local
governments that piracy negatively affects
both the ability to attract foreign investment
and the ability to preserve local cultural tra-
ditions. The growth of Chinese piracy, and of
CD piracy in particular, began when Taiwan
took action against its own CD plants. This
shut down what had been the principal source
of pirate CDs for the world market.

Some of these same CD plants soon relo-
cated to China. And, with the Chinese gov-
ernment’s complicity, foreign investment in
pirate production facilities was encouraged.

The result was that by early 1994, China
was home to at least 25 CD plants, at a time
when demand for legitimate CDs in China
amounted to no more than 3 million units. The
extraordinary excess production capacity was
devoted to a sure moneymaker: the manufac-
ture of pirate CDs for export. Our best esti-
mates placed illegal production and export at
about 70 million units annually, representing
retail displacement of approximately $1 bil-
lion.

The RIAA began vigorously pressuring
Chinese authorities to clamp down on this
burgeoning trade and demanding that the
U.S. government take action in defense of one
of America’s most important and vital trade
sectors. After countless meetings and
exhausting trips, on Feb. 25, 1995, the eve of
the imposition of the most massive sanctions
ever levied by the U.S. government, we found
that little had changed. After a 24-hour
marathon negotiating session, the Feb. 26
agreement was reached, narrowly avoiding
the imposition of sanctions.

We woke up on Feb. 27 to what looked like
a new world of opportunities—in theory, we
would be free from the impact of Chinese
piracy in other markets and free to do busi-
ness in China. It looked like a home run with
the bases loaded. The Chinese had agreed,

‘All of the major
record compa-
nies are anxious
to do business
in China.’

Jay Berman is chair-
man/CEO of the Record-

ing Industry Assn. of
America.

within the framework of a six-page agree-
ment and a 22-page action plan, to take an
impressive number of steps, including the fol-
lowing:

THE 1995 BILLBOARD MUSIC AWARDS
Congratulations on a great show! (“Billboard
Award Show Propels Sales,” Billboard, Dec. 23).

I wish you continued success.

Phil Quartararo
President
Virgin Records
New York

JONI! JONI! JONI!

I just wanted to take a moment to let you know
that I thought the article Timothy White wrote
about Joni Mitchell (‘Joni Mitchell: The Century
Award—A Portrait Of The Artist,” Billboard,
Dec. 9) was just incredible. Having been a long-
time fan, I was able to trace her career through
the piece and remind myself of the great talent
that she has been for so long. I quickly called
Reprise, Geffen, and Elektra for new copies of
her entire catalog. Thanks for the reminder.

Jeff McClusky
Jeff McClusky & Associates Inc.
Chicago

I was on a “Night Ride Home” in a “Big Yel-
low Taxi,” taking the “Refuge Of The Roads,”
when | came across your article on the highly
underrated “Woman Of Heart And Mind”—Joni
Mitchell. It’s about time somebody acknowl-
edged she is definitely “Number One.”

David E. Moreno
Various Visuals
Santa Fe, N.M.

In regard to Timothy White’s personal pro-
file of Joni Mitchell, thank you, Tim, for shar-
ing a side of Joni I never knew.

Michael Hauser
Los Angeles

Loved your Joni Mitchell tribute issue.
Pete Howard
Editor & Publisher
ICE Newsletter
Santa Monica, Calif.

DEDICATED FOLLOWERS OF ‘FASHION’
Inresponse to Melinda Newman’s comments
regarding VH1’s first annual Fashion & Music
Awards in her Beat column (Billboard, Dec. 16),
1 wanted to note that the event was one of VHI’s
most successful and highly rated programs ever.

* to investigate all CD production lines;

* to seize and destroy all infringing prod-
ucts, as well as the machinery used to manu-
facture such products;

* to revoke business permits for factories
involved in illegal production;

* to ban the export of infringing products;

* to introduce a copyright verification sys-
tem that would prevent manufacture and
export of CDs that had not been cleared by
the Chinese government and representatives
of affected copyright owners;

* to require CD plants to use SID codes, a
system that identifies the source of any par-
ticular disc;

» to monitor CD plants for compliance and
to revoke business permits of companies oper-
ating without SID codes or outside of
approved verification channels;

* to abolish all quotas or other restrictions
on the importation of audio products; and

* to permit U.S. record companies to enter

(Continued on page 80)

By the time the repeats of the program air in
January, tens of millions of people will have seen
not only great entertainers but performances of
new music from the artist formerly known as
Prince, Tina Turner, Elton John, k.d. lang, and
the Pretenders. In short, a huge audience
enjoyed the show and was exposed to a lot of
great music. The VHI1 Fashion & Music Awards
were a win-win for VH1 and the music industry,
and we’re looking forward to next year’s show.
John Sykes
President
VH1
New York

WHEN MY BLUE MOON TURNS TO GOLD AGAIN
Elvis Presley’s latest RCA boxed editions are
now resembling the old slap-togethers released
after the man died. In the latest Billboard piece
(Oct. 14, 1995), an executive mentioned “heavy
cable” promotion; yeah, right next to the spray-
on hair and the pocket fisherman. Hey, RCA,
care to take a hint from Capitol’s recent million-
selling Beatles saturation? How about digging
up some of those great bootlegs, instead of beat-
ing a dead horse with another version of “Suspi-

cious Minds.”

Kenny Z. Dotson
New York

‘BULLETS’ HITS HOME

I have just finished reading Geoff Mayfield’s
Between the Bullets “’95 Album Overload” (Bill-
board, Dec. 23). It certainty hit home as to some
of the discrepancies of our industry. Until I saw
your numbers, I had no idea how ridiculous the
fourth quarter has become. No wonder there are
so many developing-artist casualties. Every
labels’ marketing and A&R staff should get a

laminated copy of this Between the Bullets.
Ernie Singleton
President
Ruthless Records
Woodland Hills, Calif.

KUDQS TO ZHITO
Lee Zhito (“Billboard Pioneer Lee Zhito
Dies,” Billboard, Dec. 23) proved that poor eye-
sight and great vision are not mutually exclusive.
Oliver Berliner
Gramophone Music Co.
Beverly Hills, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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New-Found Beatles Success
Means A|rplay Resurrection

B BY STEVE KNOPPER

As recently as four years ago, the
music of the Beatles was plentiful over
the radio airwaves. But then classic
rock stations began moving out of the
’60s and into the "70s. Modern rock and
triple-A stations embraced the new and
phased out the old. After 25 veurs, the
legendary British band was close to ra-
dio homelessness.

However, with the new Capitol sin-
gle "Free As A Bird™ and the two-disc
set "Anthology 1,” along with accompa-
nying television documentaries and
massive promotion, the Beatles have
wedged their way back onto playlists.

The single debuted at No. 10 on the
Billboard Hot 100 for the week ended
Dec. 23. This week, “I'ree As A Bird" is
No. 6.

The previously unreleased Beatles
material has had two major ettects at
radio: Programmers at many album
rock stations, after several years of
phasing out overplayed classic rock ma-

COUNTRY -

LATIN o

Aimee Mann’s Smart Pop Back On ‘Stupid’
DGC/Geffen To Release Second Solo Album In U.S.

B BY BRADLEY BAMBARGER

f Beafies
o B
% C
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terial, are finding renewed listener in-
terest in the band. And programmers
at some classic rock and oldies stations
have observed, to their delight, that
they are the only stations in the market

willing to add Beatles catalog.
After the “Anthology 1" ballvhoo, al -
(Continued on puge 84)

After overcoming various quirks of
fate that kept her recording career in
limbho, Aimee Mann returns with her
second solo album, *I'm With Stupid,”
due Jan. 30 from DGC, Geffen.

The encouraging prelude to this re-
lease came last year, when the track
“That’s Just What You Are” hit the
Hot 100 as a single from Giant's "Mel-
rose Place” soundtrack. The song
spent six weeks on the chart, peaking
at No. 93 in February. The track also
appears on “I'm With Stupid,” which
was released in the U.K. last October.
This month, the Lnglish music maga-

zine Mojo picks the album as one of

1995's 25 best.

Mann's tirst solo album, “Whatev-
er,” was released by the now-defunct
Imago in 1993, A crities’ favorite,
“Whatever” sold nearly 130,000
copies, according to SoundScan. After
Imago's demise, Mann was held in le-
gal no man’s land. without a funetion-
ing label but unable to record for an-

Singer/Actor Dean Martin Dies At 78

B BY IRV LICHTMAN

NEW YORK—Capitalizing on a care-
free, nonchalant crooning voice and
acting style, Dean Martin emerged as
one of top talents in a variety of media
over a span ol more than three
decades, starting in the early "50s.

Martin, who died Dee. 25 of acute
respiratory failure at his home in Bev-
erly Hills, Calif., at age 783, had dozens
of singles and album successes on the
Capitol and Reprise labels through
most of the '50s and "60s. His singing
career was generously boosted by a
long stint as a TV variety show host
and performer and leading roles in 29
films, 16 with comic sidekick Jerry
Lewis. That teaming, which lasted
from 1946-56, is regarded as one of the
most successiul in show business.

For Martin, the yvears with Lewis so-

lidified his role as a singer, even as he
appeared to perform in the shadow of
Lewis" uninhibited physical anties.
When the pair split, it was expected
that Martin would fade into obseurity,
hut the opposite
proved true. With
his solo film and
TV career reach-
ing high gear in the
'60s, he made sev-
eral gold-selling al-
bums on Reprise,
which was formed
bv  his hbhuddy
Frank Sinatra with
Martin as a financial backer.

Martin was born Dino Paul Crocetti
in Steubenville, Ohio, on June 17, 1917.
He began to sing as a teenager, while
working as a croupier in a gambling es-
tablishment behind a cigar store. He

MARTIN

A MUST BUY FOR ‘95!

Billboard’s 1995 Record
Retailing Directory

“Outstanding source material...an invaluable tool in

seeking new opportunities.”

H. Brown, Impel Marketing

Billboard’s 1995 Record Retailing Directory provides the accurate
information you need to reach record retailers and sell them your

products and services.

soon left the job, which paid him the
handsome sum of $150 a week, to pur-
sue a career in show business.

Martin failed to generate much ex-
citement as a singer in his initial stints
as a band vocalist and radio personali-
tv. Then, in 1946, he struck up the part-
nership with Lewis that would make
both household names.

The success of Martin and Lewis
brought them to Capitol. Their first
singles session for the label resulted in
“The Money Song™ and “That Certain
Party.” Because of the pair’s celebrity,
the latter made some chart noise.

But Martin’s recording credentials
were not {irmly established until 1953,
with a solo performance of the comie
love song “That's Amore,” which he al-
most turned down. A Harry Warren
and Jack Brooks composition per-

(Continued on puge 97)

AIMEE MANN

other. As part of' purchasing her con-
tract from Imago, Geffen reissued
“Whatever” Dec. 19.

With Boston-based "Til Tuesday in
the mid-"80s, Mann scored a top 10 de-

W BY STEVE McCLURE

TOKYO—A unique collaboration he-
tween singer Celine Dion, producer
David Foster, and Japanese instrumen-
tal trio Kryvzler & Kompany has result-
ed in the first foreign single to reach No.
1 on the Japanese charts in 12 vears.
Since its Oct. 21 release here by
Epic¢/Sony, “To Love You More” has
sold more than 860,000 copies, reach-
ing No. 1 on the influential Oricon
chart the week of Dec. 4 and stayving
in the top spot the following week.
The last non-Japanese song to be No.
1 in Japan was Irene Cara’s “Flash
dance ... What A Feeling” in 1983.

Celine Dlon Eplc Find
Some Unusual Kompany

but single with “Voices Carryv” on
Epic. Also, the song's melodramatic
video was an MTV favorite. Nonethe-
less, 'Til Tuesday’s deal with Epic
soured after three albums, with the la-
bel attempting to remake the band to
fit the fashion of the times, Mann says.
The group dissolved in 1989.

According to Robhert Smith, director
of marketing for Geffen, *Aimee has
the potential to be a big star. She’s
proven herself artistically but hasn’t
reached her commercial potential for
whatever reason. Our challenge is to
help match her commercial achieve-
ments with her artistic ones.”

On “I'm With Stupid,” Mann plies
her forte of examining relationships—
the personal and the professional. This
time, she highlights the moronic eon-
duct that often marks them, from sub-
tle manipulation in the aggressive
“Long Shot” to pattern behavior in the
dark-hued “Par For The Course.”

“Writing songs is usually a way of
figuring out what’s bugging vou,” Mann

(Continued on page 33)

“To Love You More,” whose power
ballad style suits current Japanese
tastes, is the theme of “Koibito Yo"
(My Dear Lover),
a popular drama
series on the Fuji
TV network. An-
other reason for
the single's sue-
cess is that it sells
for only 500 ven
($5), while domes-
tic CD singles sell
for S00-1,000 ven ($83-$10).

Unlike CD singles by domestie
artists, which often contain as many as

(Continued on puge 41)

DION

Relied upon by the entire record and video industry, Billboard’s 1995 Record Retailing

Directory contains over 7,000 listings of full-line record stores featuring chain stores,
chain headquarters and independents.

Packed with comprehensive listings that give you the information you require to reach
record retailers...phonc and fax numbers, store names and addresses, chain store planners
and buyers. Plus the 1995 RRD packs all this essential information into one contpact 6 x
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Industry leaders agree——this source of reliable information is too valuable to be without.
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Artists & Music

B BY CHRIS MORRIS

LOS ANGELES—Hootie & the
Blowfish’s Atlantic debut swam to
sales of 11 million units in 1995, be-
coming the best-selling album of the
year, according to year-end certifica-
tions from the Recording Industry
Assn. of America.

The band was joined by other de-
veloping artists, such as Live, Alanis
Morissette, and Shania Twain, to be
the RIAA-certified giants of the year.

“Cracked Rear View,” Hootie’s la-
bel bow, is tied with Led Zeppelin’s
untitled fourth album as Atlantic’s
all-time best seller and ranks as the
fifth best-selling debut of all time:

At 8 million units, Garth Brooks’

RIAA Certifies Hootie
As Top Seller For '95

1994 Capitol Nashville album “The
Hits” was the biggest-selling
greatest-hits package of 1995 and is
the top-selling country hits collection.

TLC's LaFace/Arista opus
“CrazySexyCool” topped the 7 mil-
lion mark to become the best-selling
album of all time by a female group.
The trio has also logged six gold sin-
gles, a first for a female act.

Boyz II Men’s sophomore Motown
album, “I1,” logged 6 million of its 11
million certified sales in 1995.

According to the RIAA, albums
achieving sales of 5 million during the
year include Mariah Carey’s “Day-
dream” (Columbia); the Eagles’ “Hell
Freezes Over” (Geffen); Kenny G's

(Continued on page 22)

\Managemeht Firm
Says L.L. Cool J
Broke Contract

LOS ANGELES—Management firm
Nixon-Katz Associates has filed a
breach-of-contract suit against rapper
L.L. Cool J, asking for $67,500 for ser-
vices the management company says
it provided the artist.

According to the suit, which was
filed Dec. 18 in State Superior Court
here, the rapper, whose real name is
Todd James Smith, entered into an
oral contract with Nixon-Katz for per-
sonal management services in April
1995. The action alleges that Smith
breached the agreement by failing to
pay $67,500 plus 15% of the royalties
paid to the artist by Def Jam Record-
ings in the last two years.

Smith has recorded six albums with
Def Jam since beginning his music ca-
reer with the label 10 years ago. He.
recently entered a five-album agree-
ment with Def Jam. It is unclear
whether Nixon-Katz played a role in

(Continued on page 97)

RCA Victor Seeks New ‘West Side’ Glory

Tribute Looks To Wide Appeal Of Bernstein Classic

B BY BRADLEY BAMBARGER

NEW YORK—RCA Victor’s release of
“The Songs Of ‘West Side Story’ ” rep-
resents another milestone in the histo-
ry of the enduring Leonard Bern-
stein/Stephen Sondheim musical.

Due Jan. 30, “The Songs Of ‘West
Side Story’ ” marks the first time a
group of songs from the musical has
been recorded by pop stars, and the al-
bum’s release is backed by the most
far-reaching marketing campaign in
BMG Classics/RCA Victor history.

With proceeds going to the National
Academy of Recording Arts and Sci-
ences Foundation and the Leonard
Bernstein Education Through the Arts
Fund, “The Songs Of ‘West Side Sto-
ry’ ” features a genre-crossing array of
artists.

Among the more than 30 performers,

BMG Gets Wired. Executives of BMG Entertainment International and
M&G/Wired Records sign a five-year exclusive license deal. BMG Entertainment
International will have an exclusive license for all M&G/Wired Records audio and
video product for the world excluding the U.S., Canada, the U.K., France,
Australia, and South Africa. Shown in back row, from left, are Christoph Rucker,
VP of international marketing, BMG Entertainment International; Jack Steven,
head of A&R, M&G/Wired Records; Biff Worsley, GM, M&G/Wired Records; and
Ceri Ellis, head of international, M&G/Wired Records. in front row, from left, are-
Jeff Liebenson, VP of legal and business affairs, BMG Entertainment
International; Michael Levy, chairman, M&G/Wired Records; and Heinz Henn,
senior VP of international A&R and marketing, BMG Entertainment International.

RECORD COMPANIES. Stu Bergen is
promoted to VP of alternative music
for Epic Records in New York. He
was director of alternative music.

Tom Cording is appointed senior
director of media relations at Relativ-
ity Recordings in New York. He was
national director of public relations,
East Coast, at MCA Records.

Chris Chambers is named national
director of publicity for EMI Records
in New York. He was director of
artist and media relations at Mer-
cury. '

Adam Mirabella is named national
director of sales for Atlantic Records
in New York. He was Northeast area
McDonald’s operations manager for
the Coca-Cola Co.

Jack McMorrow is promoted to di-
rector of sales/special markets for At-
lantic Records in New York. He was
inventory manager.

Barry Fiedel is appointed director
of business affairs for Sony Music In-

BERGEN

CORDING

ternational in New York. He was di-
rector of legal affairs for EMI
Records Group North America.

Fred ‘“Fredwreck’ Nassar is
named manager of A&R, Black Music
Collective, for MCA Records in Los
Angeles. He is a DJ/power mixer at
KKBT Los Angeles and owner of One
West Studios in Hollywood.

Jeannie Kim is promoted to con-
tract administrator for Sony Classical
in New York. She was contract coor-
dinator.

Rykodisc in Salem, Mass., names
Jill Christiansen director of product

EXECUTIVE

CHAMBERS

McMORROW

management. She was catalog devel-
opment manager.

C.C. McClendon is appointed
Great Lakes regional promotion
manager, black musie, for Arista
Records in Troy, Mich. She was West
Coast/Midwest regional promotion
manager for Virgin.

Stephanie Seymour is promoted
to manager of national video promo-
tion at Virgin Records in New York.
She was video promotion assistant.

Bryan Hadley is promoted to exec-
utive VP for Intersound Inc. in
Roswell, Ga. He was VP of sales and

TURNTABLE
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Phil Collins and Aretha Franklin each
sing “Somewhere”; the late Tejano star
Selena does “A Boy Like That”; Trisha
Yearwood croons “I Have A Love”; and
Little Richard lends his special touch to
“I Feel Pretty.” Other artists include

Natalie Cole, Salt-N-Pepa, Chick
Corea, and Wynonna.

According to Michael Greene,
NARAS president and executive pro-
ducer of “The Songs Of ‘West Side Sto-
ry, ” the musical’s themes are timeless
and ripe for rebirth. “Little has
changed since Bernstein examined ur-
ban life and cultural conflicts and set
them to song,” he says.

Conceived, choreographed, and di-
rected by Jerome Robbins, with a book
by Arthur Laurents, “West Side Story”
opened on Broadway in September
1957, running for 732 performances.
The original cast album hit No. 5 in
1958, staying on Billboard’s chart for
191 weeks.

The “West Side Story” film was re-
leased in 1961, winning several Oscars,
including best movie. The soundtrack

(Continued on page 97)

Asylum’s Day Mounts
Tour Of Rodeo Circuit

B BY CHET FLIPPO

NASHVILLE—Asylum Nashville
artist Curtis Day is hoping to break his
career by riding the rodeo circuit.

* The 25-year-old Day’s three-month
tour will feature multiformat appear-
ances by Day. It will center on rodeo
concerts and also involve country
dance club-appearances and radio and
retail remotes. Day’s self-titled debut
album of hard-edged Texas honky-
tonk will be released during the tour,
on Jan. 30.

Asylum Nashville director of public-
ity and artist development Wendy
Shaffer Pearl got the idea after watch-
ing Day perform at Fan Fair in June
1995. “It was one of the most fantastic
live shows I had ever seen,” she says,
“and I started thinking about how the
usual club tour isn’t enough for a new
artist anymore. Since Curtis is from
Texas and loves rodeo and rodeo fans
love country music, I figured, “‘Why not
marry the two?'”

She soon encountered a difficulty:
There are about 2,400 sanctioned
rodeos annually in the U.S., and there
are no central booking agencies for
rodeos.

Working with Tony Lee of the Bud-
dy Lee Agency,
Pearl began look-
ing at markets that
had strong rodeos
as well as active
country  dance
clubs and strong
country radio and
retail possibilities.

DAY “We're doing

R most of the shows

with the World’s Toughest Rodeo cir-

cuit,” says Lee. “They have indoor
venues seating up to 20,000.”

Says Pearl, “Curtis will play for 45
minutes or so at the end of the rodeo,
and then we'll continue the party at a
country dance club.”

Wynn Jackson of Country Club En-

(Continued on page 97)

FIEDEL

marketing.

Star Song Communications in
Nashville announces numerous ap-
pointments. Matthew A. Price is pro-
moted to VP of strategic market de-
velopment. He was VP of the
publishing group. Steve Ford is pro-
moted to director of marketing devel-
opment. He was manager of market-
ing. Jeff Willett is promoted to
director of sales and retail develop-
ment. He was director of sales and
marketing, national accounts and gen-
eral markets, for Star Song Distribu-
tion. Jill Landess is promoted to di-

KIM LIPELT

rector of national promotions. She
was manager of national promotions.

Nettwerk Productions in Vancou-
ver names George Maniatis VP of
marketing and A&R. He was director
of A&R at London Records.

RELATED FIELDS. Audiobook rental dis-
tributor Rezound International in
Minneapolis promotes Terry Lipelt to
senior VP of sales, marketing, and
merchandising and Lisa Simmons to
sales manager. They were, respective-
ly, VP of sales, marketing, and mer-
chandising; and manager, inside sales.
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Artists & Music

Earle, Partner Link Venture With WB

Production Co./Label To Use Major’s Resources

M BY JIM BESSMAN

NEW YORK—Artist Steve Earle
and partner Jack Emerson have
brought their Nashville-based pro-
duction company/label E-Squared
into the Warner Bros. Records fold
in a novel move coordinating the
major label’s offices in Burbank,
Calif., New York, and Nashville.

First up from E-Squared will be
Earle’s “I Feel Alright,” tentatively
due March 5. The new disc marks a
return to the influential rock-edged
country style pioneered by Earle

prior to a lengthy

career downturn

E that coincided

with substance

e abuse problems.

As such, the set

differs greatly from “Train A-

Comin’,” Earle’s acelaimed acoustic

bluegrass-flavored “comeback”

album issued independently last
year by Winter Harvest.

“I made that as an indie one-off
basically to delay a decision about
what to do with the rest of my
career,” says Earle, who is now
“doing so good I'm starting to get
suspicious” and is also negotiating to
buy back the album for E-Squared.

Steve Earle, left, and partner Jack
Emerson have formed E-Squared, a
productior company and label that
will funnel some of its releases
through Warner Bros.

“If I'd opted to go with a major then,
I didn’t think they'd want it as a
first record—and I didn’t want any
argument!”

The E-Squared/Warner Bros.
venture evolved from a production
company concept to what is now, in
Emerson’s words, a “boutique
imprint” working in conjunction
with Warner’s three pffices. “It was
spearheaded by [senior A&R VP]
Joe McEwen in New York and
[Warner Nashville president] Jim
Ed Norman from the Nashville
side,” says Emerson. “Basically,
we’re a freestanding independent

Ruby’s Multifaceted Sound
Shines On Columbia Debut

l BY CARLO WOLFF

Ruby, whose U.S. debut arrives
Jan. 30, is neither a girl nor a group.
Actually, Ruby is a collaboration of
former Silverfish vocalist Lesley
Rankine and Pigface associate Mark
Walk. Their grandmothers were
both named Ruby, and, according to
the Scottish Rankine, Ruby is a far
catchier rock’n’roll name than Les-
ley.

“Salt peter” lands in stores via
Columbia’s Work Group imprint. Its
U.S. bow comes four months after
the album’s U.K. release on Creation
Records.

While many British journalists
applauded the formerly huge-boot-
ed, shaven-headed Rankine for her
new, subtle, velvety vindictive direc-
tion, she says they couldn’t under-
stand her profound break with the
aggressive Silverfish, the collective
she fronted from 1988 to 1993.

“Once you’ve done one thing for

RUBY

five years, there’s no peint redoing
it,” says Rankine. “When you know
a style of music inside out, it’s time

to learn something else.”
The tip of the Ruby iceberg is the
(Continued on page 16)

U DESERVES
ANOTHER.
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bringing things to Warner Bros.
when it makes sense to go through
them. Or in another way, we're
essentially an A&R and artist devel-
opment company with a freestand-
ing label that will feed into Warner
Bros. at a point where everyone
agrees it's beneficial to the artist.”
Emerson formerly headed Praxis
International, famed in the ’80s as
Jason & the Scorchers’ first label,
then as the Georgia Satellites’ man-
agement company prior to becoming
a Zoo Records imprint. McEwen
knew Emerson in those days, and
after hearing a few of Earle’s new
songs, he jumped at the prospect of

the production-deal-cum-imprint.
“It’s not only Steve’s record—
which is stunning—but expanding
(Continued on page 16)

The Hard Way. John Wesley Harding, seated in the center, celebrates his signing
with Rhino imprint Forward Records. His first release, ‘John Wesley Harding's New
Deal,” will come out Feb. 13. Seated with Harding, from left, are Forward/Rhino’s
associate product manager Emily Cagan and VP of product management Faithe
Raphael. Standing, from ieft, are Forward/Rhino’s VP of marketing Garson Foos,
national sales development manager Jill Ruzich, senior director of promotion Jim
Neill, and national manager of media relations Cathy Williams.

HAPPY NEW YEAR! I love the beginning of the
year. As always, I start the year with a vow to listen to
every record that comes my way, return every phone
call, open my mail the day I get it, and keep my desk
clean. And for one brief shining moment, I believe it’s
possible. Then Jan. 2 rolls around . . .

Outlook Is Low For Capricorn Staff;
Atlantic Launches Breaking Records, Holiday

agement company. Clients include Mark Eitzel, the
Lemonheads, and Dinoesaur Jr. She will remain a
consultant to the label.

MORE HOOTIE: Prior to the Christmas blitz,
Hootie & the Blowfish’s Atlantic debut, “Cracked
Rear View,” had been certified

CAPRICORN CUTS: In an
effort to streamline its opera-
tions, Capricorn Records has cut
at least 11 people from its staff,
including GM Mark Pucci, direc-
tor of operations Marcia Flow-
ers-Simms, senior VP of interna-
tional Don Schmitzerle, some

- 1le
BEAI

for sales of more than 11 million
units in the U.S. Although sales
keep soaring, the band is looking
ahead to its next record, which
will most likely come out in April.
Produced by Don Gehman and
recorded in San Francisco, the
album’s first single will be

retail marketing executives, and
some support staff. That amounts
to roughly 25% of the Nashville-
based label’s employees.

“We needed to keep a better handle on costs and
overhead. It’s a shame to have as good a year as we
had and not be as profitable as we should be,” says
Jeremy Much, national director of publicity. Much
says that no acts have been cut.

Remaining staffers are expected to take over the
duties of those who have been let go. There's also talk
that the label may align itself with another record
company and share certain support services. More
news is expected in the new year.

Pucci has already headed to Atlanta, where he was
based before he joined Capricorn, to open a public
relations company, Mark Pucei Media.

ATLANTIC CROSSING: Look for two new artist-
driven imprints to funnel through Atlantic in 1996. The
members of Hootie & the Blowfish, along with their
management company, Fishco, are starting their own
label. Breaking Records has yet to sign any artists,
but it will begin looking for them in the first quarter.
Distribution will go through WEA.

Holiday Records, an imprint launched by Stone
Temple Pilots manager Steve Stewart, his associate
Amy Berg, industry executive Michael Goldberg, and
artist David King will be distributed through ADA
and WEA. The label already has two acts on its ros-
ter: Thermador, which includes King and his former
Mary’s Danish bandmate Rob Allen, and Dakoda
Motor Company, a popular contemporary Christian
rock group fronted by King’s brother Peter.

In other Atlantic news, senior VP Janet Billig has
stepped down from that post and formed her own man-

by Melinda Newman

released in March.

According to band members,
despite the overwhelming success
of “Cracked Rear View,” they felt
no undue pressure when it came to recording album
number two for Atlantic. “Actually, we felt more pres-
sure with the first one, because [if it hadn’t done well],
the label may have said, ‘You guys are done,” "’ says
bassist Dean Felker. “We went in more confident on
this album,” says guitarist Mark Bryan. “We all
wrote individually on the road. We pulled material
from about 30 songs.”

Among the tentative album titles is “Fairweather
Johnson’s Hollering Contest,” which, of course,
requires some explanation, but as voealist Darius
Rucker notes, “We may have to explain it in every
interview, but at east people would quit asking us
about our name.”

In an effort to explain the band’s huge following,
some journalists have gone so far as to call Rucker the
musieal equivalent of Colin Powell and to reflect on
the unifying effect an integrated group can have an
America. “It’s nothing we even thought about until it
became an issue in the media. I'm not Colin Powell.”
says Rucker.

“I’'m astounded by the support we’ve gotten from
the black community. I thought it would be the other
way around. I thought they’d write me off, but we’ve
just gotten nothing but support. That's so cool—that's
an audience we didn’t expect [to get]."”

The band has learned to expect harsh treatment
from the press, so much so that they don’t pay atten-
tion to what is written about them anymore. But one
coemment has definitely stuck with them. Rucker says,
“One writer said, ‘If rock’n’roll had a strike, Hootie &
the Blowfish would be the replacement players.”” It
still makes them laugh. Yeah, all the way to the bank.
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Columbia’s Dog s Eye View Finds Itself Happy Touring, Networking

H BY JIM BESSMAN

NEW YORK—The video just shot
for “Everything Falls Apart,” the
first single from the debut album by
Dog’s Eye View, is meant to nail
down a key element of Columbia
Records’ promotional strategy.

“It’s for people who know Peter
Stuart and Dog’s Eye View, [and] to
get out the fact that Peter Stuart is
in fact Dog’'s Eye View and Dog’s
Eye View is in fact a band,” says Jon
Leshay, senior VP of special projects
for Columbia. Leshay is addressing
a need that arises from singer/song-
writer and Dog’s Eye View front
man Stuart’s heavy, mostly solo tour-
ing, during which he sold more than
6,000 copies of a three-song demo
that differs somewhat in sound from
“Happy Nowhere,” the album that
Columbia will release Jan. 30.

“It had very different versions of
‘Shine’ and ‘Waterline,” ” says Stuart
of two songs on the demo that were
rerecorded for the album. “I'm
already getting E-mail saying, ‘The
album’s a sellout!” ”

Thanks to Columbia’s prerelease
campaign—and Stuart’s own reach-
ing out to his fans via mailing lists
and E-mail—an unusually solid
groundwork for a new artist is firm-
ly in place.

“Peter’s toured on his own, each
night selling 300-400 cassettes that

DOG’S EYE VIEW

he made himself as an unknown
artist—and building a fan base that
he keeps in touch with online,”
Leshay says.

Stuart knows firsthand the signif-
icance of the direct link with his
audience. “Ten years ago, when Del
Amitri had their first record out, I
wrote to them,” he says. “They
wrote back, and I was a fan for life!
It really makes a difference.”

But Stuart, with Columbia’s help,
has been extending his personal con-
tact with fans to the trade. “We felt
it was something we had to contin-
ue,” says Leshay, “not to shove it
down people’s throats but plant
seeds everywhere in the country. So
he’s been out there since late Sep-
tember on various tours—Matthew
Sweet, Belly, Catherine Wheel—and
by himself, and he’s been meeting
with all our marketing and promo-
tion people in each field and going to

radio stations and retail accounts
and doing acoustic sets with or with-
out the band. It's been very low-key,
and that’s our approach in the
setup.”

Columbia backed Stuart’s promo
touring with a sampler CD that went
out to radio and retail in mid-Sep-
tember. Advances of “Happy
Nowhere” were made available in
October, many via a trade magazine
mailing to “our peers,” Leshay says,
meaning staff at other labels, man-
agers, agents, and attorneys, “every-
thing but radio and retail to gener-
ate a buzz among our peers.”

Getting the music of Dog’s Eye
View out to the trade and Stuart
himself out to its movers and shak-
ers was strictly “common sense,”
Leshay continues. “He’s his own best
salesman, so we took four solid
months, not banging to get a record
played but just to see him and meet
him. And everywhere he went, he
won over incredible amounts of
fans—and in some cases airplay.
KDGE in Dallas saw a showcase we
had there, and the PD called our
promo department and said Peter
was a star and added the record. It’s
nice to have champions out there
embracing something early by an
artist, rather than it being just a
promo effort by the record compa-
ny.”

Columbia will service “Everything

Falls Apart” on Jan. 16 to rock, alter-
native, and triple-A formats, then
follow up at top 40 three to four
weeks later. The label has also
starred Dog’s Eye View twice on its
“Columbia Radio Hour” syndicated
program. Touring, Leshay adds, will
“obviously be a massive, massive
part” of the promotion of “Happy
Nowhere” over the next 12-18
months. Of course, touring was how
Stuart got where he is in the first
place. Developing his songwrit-
ing/performing craft in Chicago
(where he had a basement apartment
with a “dog’s eye view”), the New
York native returned East in 1993 to
pursue his fierce work ethic. After
opening solo for the Fat Lady Sings
and Counting Crows two years ago,
he earned a six-month stint with the
latter group and some helpful intro-
ductory lessons in the music busi-
ness.

“They told me about what deals
consist of, and I learned what to
stand up for and demand and what
wasn’t worth fighting for,” says Stu-
art. “But I made it kind of a mission
to learn about the business. I mean,
you go into a PD’s office and there’s
three stacks of records which came
out just that week, so you learn you
have to have no expectations: ‘These
people don’t know me and have no
real reason to know me, so it’s up to
me to make the connections, and

hopefully they’ll be more liable to
pay attention when the record final-
ly does come out.” ”

But Stuart also learned a major
lesson from Tori Amos, with whom
he also toured before signing with
Columbia. “She said, ‘You’ve got to
make your own record, and live or
die by it.” If you make it for the
record company, they might turn
against you if it stiffs, and if it’s a hit,
you might end up thinking it was all
because of them and not you.”

“Happy Nowhere,” then, is all Stu-
art, who co-produced with James
“Jimbo” Burton at a rented house in
Woodstock, N.Y. “It’s very much a
‘band’-sounding record, with 70%
first takes,” he says. “ ‘Shine’ sounds
much better than the demo because
it’s really dark and emotional, and
‘Waterline’ is far superior.”

“Waterline” concerns Stuart’s
father, Fredric, who died when Stu-
art was 3 years old, and ends with a
snippet of his father singing
“Frankie And Johnny” at a party.
Like all of “Happy Nowhere,” it was
written solely by Stuart (except
“Subject To Change,” the music for
which he co-wrote with Arch Alcan-
tara).

As for Dog’s Eye View, the current
lineup, besides vocalist/guitarist Stu-
art, is drummer Alan Bezozi, gui-
tarist Tim Bradshaw, and bassist
Dermott Lynch.
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RUBY’S MULTIFACETED SOUND SHINES ON COLUMBIA DEBUT

(Continued from page 14)

first single, “Paraffin,” a creepily
seductive song about sexual fluids.

“ ‘Paraffin’ is more left-field {than
other songs on the album], but at the
same time it’s a good song and has a
good hook to it,” says Rankine.

A CD-5 featuring four mixes of
“Paraffin” and the album track
“Heidi” was released to select small
stores in early November. It was also
featured at Tower Records during
the holiday season. “As we saw it
going on radio, we thought it would
get buried in the midst of the
Christmas season,” says Jeff
Ayeroff, co-president of the Work
Group. “We wanted it to have the
right price and position, so we did
advertising to allow that to happen.”
The CD-5 sells for $4.98, about $2
less than full-priced CD-5s.

“We're trying to work this record
from the ground up,” Ayeroff says.
“This isn’t the kind of act you can
have a pop hit with. Ultimately, it
will have to play on pop radio, but
you can’t force it.”

Sony has sent posters to mom-
and- pop stores, and the album will
sell at a developing-artist price:
$7.98 for cassettes, $11.98 for CDs.
In addition to a video for “Paraffin,”
a clip for the instantly catchy “Tiny
Meat” is ready to go.

Rankine and Walk met when
Silverfish toured with Ministry and
Pigface. At the end of ’93, Rankine
quit Silverfish and moved to Seattle,
where she and Walk forged Ruby in
mid-'94. “It was a reinvention
process, so I had a list of sounds and
structures I wanted, but I didn’t
really know how the end product
would sound,” Rankine says. “I
started working with Mark because
he understood traditional song mak-
ing. In Silverfish, it was spot-of-the-
moment, energy-inspired music.”

“Salt peter” is an alluring, hi-tech
album packed with guitar loops,
drum pings, and Rankine’s mercur-
ial, subtle vocals. For her, it was a
matter of learning how to speak
softly and eloquently.

Whereas Silverfish was 99%
energy and 1% musie, Ruby is
“much more based on art as a per-
sonal expression,” says the blue-
haired Rankine.

“My job with Lesley is to be a fil-
ter,” says Charlie Charlton of Lon-
don-based Interceptor Enterprises,
which manages Ruby. “I have to stop
the info glut from bogging her
down.”

While Charlton knew of Rankine
from her work with Silverfish, he
says he was “blown away” by the
Ruby material. “Lesley has very def-
inite ideas about how she does and
does not want to be perceived,” he
says. “A lot of the imaging comes
from her. All the artwork images on
the album were made or pho-
tographed by Lesley, and the photo
shoot ideas come from Lesley and
Joseph Coultice.” Photographer
Coultice is known for images associ-
ated with Nine Inch Nails.

In January, Ruby will do a five-
market tour of small clubs in Los

EARLE, PARTNER LINK VENTURE WITH WB

(Continued from page 14)

the production situation, which will
hopefully be a magnet for what we
envision as alternative country-lean-
ing artists who are not limited in the
scope of what they can do,” says
McEwen.

Adds Norman, “We’ve struggled
with all kinds of words to describe
the music: Progressive country?
Alternative country? Alterna-coun-
try? Obviously, if they sign some-
thing that we work out of Nashville
for any time, it will considered coun-
try, but what we have really done is
signed a great artist and a great
record man, and I don’t want to put
them in a corner that may not at all
be what they’re comfortable being
referred to as.”

Indeed, Earle says he wants E-
Squared to be a Nashville label that
does other things besides country
music, “but I don’t want to say |
don’t want to do country musie.”
Adds Emerson, “We could see an
artist like Mary Chapin Carpenter,

&

or Alison Krauss, or the Mavericks,
or Lyle Lovett. But we also see
Smashing Pumpkins, or Green Day,
or someone classy like Tom Petty.”

Most significant, Emerson says, is
long-term artist development for E-
Squared artists. “With my manage-
ment and label background and
Steve’s experience as an artist, we
hope to be able to nurture artists for
a three- to five-year period rather
than their having the pressure of
having to succeed on their first
record—though that doesn’t mean
we won’t pull a Georgia Satellites
double-platinum first record.”

Hence, E-Squared’s option to take
artists to Warner or release them
independently. “No matter how good
they are, some artists just aren’t
ready for that meat grinder yet,”
says Earle, referring to major dis-
tribution.

Indie distribution domestically
has not been decided yet, he adds,
though the Viceroys—a young Cree-

\

School Days, School Days. Berklee College of Music in Boston recently hosted

its largest-ever alumni performance, the International Dues Band Reunion, in
honor of trombonist/arranger and longtime Berklee professor Phil Wilson. The
concert featured outstanding musicians who have performed over the years in
Wilson's popular Berklee group, the International Dues Band. Wilson started the
band in 1965, his first year at Berklee. Shown enjoying the festivities are pianist

Cyrus Chestnut, left, and Wilson.

dence Clearwater Revival/Replace-
ments-inspired quartet from
Knoxville, Tenn., that is E-Squared’s
first signing besides Earle—will be
distributed through Castle Commu-
nications in the U.K. The latter is the
only territory where Warner will not
carry domestic E-Squared/Warner
Bros. product.

Initially, Earle says, the label will
limit releases “until our war chest
builds up.” While he and Ray
Kennedy have co-produced the
Viceroys, he says that he’ll “never
saddle a band with me as producer
just for money or any other consid-
eration.”

On the marketing side, Norman
notes that Earle, at least, will be
worked at both pop and country.
“We’re still very aware of Steve
Earle in the country marketplace,”
he says. “Travis Tritt’s last hit,
‘Sometimes She Forgets,” was a
Steve Earle song, and while his pre-
vious albums maybe didn’t get
tremendous country airplay, there
was enough so that people certainly
know his name and respect him
tremendously, which means there
are stations out there which are like-
ly to at least listen and consider
finding slots for him.

“By the same token, Steve’s got
tremendous respect from the larger
pop community as well, So our side
will take his record to the country
marketplace, hopefully in tandem
with Burbank getting the story out
there that this great record exists.”

Norman adds that since the Bur-
bank and New York offices have
shown such strong interest in Earle,
they will both be involved in “I Feel
Alright’s” release strategy.

As for future E-Squared/Warner
Bros. endeavors, Norman says that
Warner Nashville VP of progressive
music¢ Chris Palmer will handle
them from Nashville, though he
notes that “as music comes in, I
think the total company will take a
look at what it is and start strate-
gizing planning sessions.”

Angeles, San Francisco, New York,
Atlanta, and Chicago. In March,
Ruby will begin a six- to eight-week
national tour.

Besides Rankine, the band fea-
tures Gavin Fawcett, drums; Chris
Taplin, bass and programming; and
Sharon Dougherty, guitar and key-
boards. Walk, who co-writes with
Rankine and plays on the album, is
not part of the touring outfit.

“Because the music is so good, it
makes us look like we know what
we're doing,” Ayeroff says. “You get
an album like this, it’s hard to screw
up. It’s coming back from radio,
which is the nicest thing. At a time
of year when you don’t think a
record’s going to go on, people start-
ed adding it.”

The buzz on “Paraffin” began
when KROQ Los Angeles DJ Rod-
ney Bingenheimer added it to the
station’s playlist in November, says
Geordie Gillespie, the Work Group’s

national director of alternative pro-
motion.

“We also got WDST Woodstock,
N.Y,, and KUKQ Phoenix,” he says.
“Radio stations from triple-A to
hardcore industrial can relate to this
track.”

Officials at Creation, Ruby’s Lon-
don label, are more circumspect but
equally enthusiastic.

“It’s quite different from other
Creation material,” says Creation
managing director Dick Green, “so
we’ve had to approach it in a very
different way. A lot of our other
bands, like Oasis and Teenage Fan-
club, are straighter, more guitar-
based, and built up through a live
following. This one we’re working
the other way around.

“In the U.K., it’s going slowly,”
Green says, “but we’re getting a lot of
critical acclaim. I think once we do the
live work in the new year, we’ll put the
whole picture together.”

business e
m TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
MANNHEIM STEAMROLLER | Rosemont Theatre  Dec. 14-1Z $829,508 22,601 Ogden Presents
Rosemont Il $44.50/812 22,610, PACE Theatrical
five chows, Group
four seflouts Magic Promotions
PHISH Multins Center Dec. 4-5 $420360 .08 Don Law Co
University of $20 two
Massachusetts sellouts
Amherst, Mass
REBA MCENTIRE Deita Center Nov. 28 $408 688 14596 Starstruck
RHETT AKINS Salt Lake City $28 seflout Promotions
TRACY BYRD
JUAN GABRIEL James L. Knight Dec. 9-10 $407,538 8914 An Kaduri Agency
Center $55/$45/331 wo
Miami seflouts
KENNY ROGERS Westbury Music Fair  Dec. 8-10 $315192 12,028 Music Fair Prods
4RUNNER Westbury, N.Y $34.50 14.350,
five shows
REBA MCENTIRE Coliseum Nov 17 $359.716 12347 Starstruck
RHETT AKINS Birmingham $28 seffout Promotions
TRACY BYRD Jetferson Civic
Center
Birmingham, Ala
MANNHEIM STEAMROLLER | Capitol Theatre Nov. 15-19 : $330.852 12985 Sound Trak Inc
Salt Lake City $32.50/$18 50 sgven Space Agency
l seffouts
I
MANNHEIM STEAMROLLER | Denver Auditorium  Nov. 30 | $24182 10,130 in-house
Theatre Dec 3 132501816 five
Denver seflouts
ANITA BAKER Star Plaza Theatre  Dec. 15-16 $249112 6,800 Star Prods
Merniliville. Ind $50/836 two
sefiouts
BOB DYLAN Beacon Theaire Dec 11.14 | $239.710 5714 Delsener/Slater
PATTI SMITH New York $45/335 two Enterprises
sediouts
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295
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L N1 I M IBGICKMEN G 32)| — | 21 | THE IMMORTALS vernon vaRO 39629IRGIN (9.9815.98) MORTAL KOMBAT: THE ALBUM
12 13 7 KENNY WAYNE SHEPHERD GIANT 2462 1/WARNER BROS. (10.98/15.98) LEDBETTER HEIGHTS =
33)] — | 1 | DOUG SUPERNAW GIANT 24639 (10.98/15.98) YOU STILL GOT ME
13 17 19 | EDWIN MCCAIN LavA 92597/AG (10.98/15.98) HONOR AMONG THIEVES —
M| 3B 3 4 HIM BENSON 4046 (9.98/11.98) RIDE
14 12 6 TERRY ELLIS EASTWEST 61857/EEG (10.98/16.98) SOUTHERN GAL
15 1 11 | MYSTIKAL 516 80Y 4158 10VE (10.99/15.98) MIND OF MYSTIKAL 3/ | 30 5 GROUP HOME PAYOAY/FFRR 124079/1SLANO (10.98/16.98) LIVIN' PROOF
19 7 T e BROTHERHOOD 36 | 39 4 VANESSA-MAE ANGEL 55089 (10.98/15.98) THE VIOLIN PLAYER
17 | 16 | 10 | THE CORRS 1431ava 526126 (10.98115.98) FORGIVEN, NOT FORGOTTEN 371 | 40 | 15 | EDWYN COLLINS BAR NONE 058 (9.98/14.98) GORGEOUS GEORGE
(18)| 24 | 3 | SAVATAGE arantic 82850G (10.98/15.98) DEAD WINTER DEAD 38 | 32 | 9 | KATHY TROCCOLI Reunion 83957 9.98/15.98) SOUNDS OF HEAVEN
31 4 NO DOUBT TRAUMA/INTERSCOPE 925B0/AG (10.98/15.98) TRAGIC KINGDOM . Q\ — 1 GARY HOEY 700 11118 (10.98/15.98) HO! HO! HOEY!
20 | 18 | 18 | RAY BOLTZ wORO 41601/EPIC (9.98 EQ/15.98) THE CONCERT OF A LIFETIME 40 | 38 | 18 | RON KENOLY INTEGRITY 02392 (11.98/17.98) SING OUT WITH ONE VOICE
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY CARRIE BORZILLO

RUBY TUESDAY: The
Portishead-meets-Alanis
Morissette-meets-Nine Inch
Nails sounds of Ruby hit the
streets Jan. 9 via the Work
Group. The mastermind be-
hind the album, “Salt peter,”
is Lesley Rankine, formerly
of the Chaos band Silverfish.

Rankine reportedly was
considered for Shirley Man-
son’s lead role in Garbage,
which isn’t too surprising

Two-Faced. Former

Suicidal Tendencies front
man Mike Muir once again
is touring in two bands: the
funky Infectious Grooves
and his new punk band
Cyco Miko. After Europe,
the bands, featuring the
same lineup, will tour the
U.S. in February. Cyco
Miko’s Epic debut, “Lost My
Brain! (Once Again),”
featuring Steve Jones on
guest guitar, is due Jan. 16.

given the similarities between
the two singers.

Not only do Rankine and
Manson come from bands that
end in “fish” (Manson’s other
band is Angelfish), but they
both sport a vamp-like look,
hail from Scotland, and de-

liver powerful lyrical assaults.

However, musically, Ruby
fits more in the trip-hop vibe
with dance beats blended with
industrial rock anthems.

The Creation import of the
first single, “Paraffin,” began
trickling into the U.S. in
October, when KROQ Los
Angeles started spinning it.
KITS (Live 105) . San
Francisco and WNNX (99X)
Atlanta and dance clubs soon
jumped on the track.

In November, Work issued
a CD5 of the song,
while some stations
also began playing
“Tiny Meat,” which
will be serviced as

Therapeutic Love. Therapy?'s new album, “Infemal Love,” due
Jan. 30 on A&M, features a cover of Husker Dii's “Diane,” with
string arrangements by Martin McCarrick (Kristin Hersh, This
Mortal Coil). The band will likely tour the U.S. in early spring.
“Misery” or “Loose"” will be the first track for modem rock radio.

REGIONAL HEATSEEKERS #1°'S

"NORTHEAST

__ Bryan White, Bryan White Mandy Pafinkin, Oscor & Ste

MOUNTAIN | P'—_

the second single in
February. The la-
bel has been slowly
introducing Ruby’s
music, artwork,
and video to the in-
dustry since last
summer, according
to Barbara Baus-
man, director of
marketing at Work.

Ruby will hit the
road as a full band
for five dates in
February and
March in Los
Angeles, San Francisco, New
York, Atlanta, and Chicago
and return for a six- to eight-
week tour in mid-March.

Meanwhile, the video for
“Paraffin” begins airing on
MTV’s “120 Minutes” in early
January.

Says Geordie Gillespie,
head of alternative promotion
at Work, who worked with Sil-
verfish while at Chaos, “This
album is full of potential. It’s
much more aggressive than
trip-hop has seen yet, and
we're getting all different

tion from the Notorious
B.1.G., female R&B trio Total
is ready to show the world
what it has to offer on its self-
titled Bad Boy Entertain-
ment/Arista full-length debut,
due Jan. 16.

Total was introduced via
Tommy Boy’s “New Jersey
Drive” soundtrack, which
spawned its hit “Can’t You
See” featuring the Notorious
B.1.G. The song reached No. 3
on Hot R&B Singles & Tracks
and No. 10 on Hot 100 Singles
in June 1995.

Before that,
Total sang back

o up vocals on
—ii B.I.G.’s “Juicy”
and “One More
Chance” from

the rapper’s al-
bum, “Ready To

M
, EAST NORTH CENTRAL W
__ Bryan White, Bryan White i
A \ ) Nz"
~ WEST NORTH CENTRAL I’ MIDDLE ATLANTIC

Die.”  Total’s

Bryan White, Bryan White _Mandy Patinkin, Oscar & Steve newest single,

e —— == “No One Else”

SOUTH ATLANTIC ' featuring  Da

PACIFIC Bryan Whﬂe MagWhﬂg ¢ Brat, is No. -15

No Doubl, Iragic Kingdom | / on Hot R&B Sin-
A [\ - gles & Tracks

SOUTH CENTRAL and No. 37 on

Bryan White, Bryan White Hot 100 Singles.

The video for

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL SOUTH ATLANTIC
Bryan White, Bryan White Bryan White, Bryan White
Mancow, Box Of Sharpies Edwin McCain, Honor Among Thieves
Mandy Patinkin, Oscar & Steve Terry Ellis, Southern Gal
Adam Sandler, They're All Gonna Laugh... Terri Clark, Terri Clark
Mystikal, Mind Of Mystikal Adam Sandler, They're All Gonna Laugh...
Jeff Carson, Jeff Carson Mandy Patinkin, Oscar & Steve
Terri Clark, Terri Clark Jerald Daemyon, Thinking About You
Gary Hoey, Ho! Ho! Hoey! Everclear, Sparkle & Fade
Everclear, Sparkle & Fade Jetf Carson, Jetf Carson
Kenny Wayne Shepherd, Ledbetter Heights 10. Garbage, Garbage

e e T

e e S
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types of modern rock airplay
from the 99Xs and Live 105s
to WDST Woodstock [N.Y.]
and KUKQ Phoenix.”

The album is being listed at

the low developing-artist price
of $11.98 CD/$7.98 cassette.

TOTAL TALENT: Armed
with an impressive introduc-

the song reached
No. 1 on the Box
in December.

The forthcoming album fea-
tures production by Sean
“Puffy’”” Combs, Chucky
Thompson, Raefael Saddigq,
and Trackmasterz.

Michelle Joyce, director of
marketing at Bad Boy, says
that the B.I.G. connection
created more anticipation for
the newcomers than there
would have been if the single
featured just the trio.

Joyce says the label plans
to air a 30-second commercial
on BET, the Box, select MTV

markets, and other local TV
shows in mid- to late January.
An extensive radio, retail,
video, and press promotional
tour is planned for January.

TIDBITS: Relativity’s Gov’t
Mule guests on “Late Night
With Conan O’Brien” Friday
(29), and opens for Blues
Traveler on Sunday (31) at
New York’s Roseland ...
Victory goes to modern rock

Pushing It. Society Of
Soul’s old schoot-styled
debut, “Brainchild,” is due
Jan. 9 on LaFace/Arista. The
Atlanta-based quartet will
follow up its first single,
“Pushin’,” with a new track
in February titled “Things
Can Only Get Better.” A
radio and retail promotional
tour is in the works.

radio with “Social Misfits”
and to album rock with “Deb-
utante” from Atomic Boy’s
“Sonic Cocktail” album in
January. Specialty shows on
modern rock KITS (Live 105)
San Francisco and KOME
San Jose, Calif., have already
begun spinning some songs
from the album.
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Socially Conscious Rap Acts Explore Alternatives

The Fugees Hope To ‘Score’ With Their Sophomore Set On Ruff House

H BY J.R. REYNOLDS

LOS ANGELES—Despite a somewhat
modest sales performance by the
Fugees’ 1993 debut, “Blunted On Real-
ity,” the hip-hop trio managed to estab-
lish an underground following with
remixes of several of the album’s sin-
gles. With “Score,” the act’s sophomore
Ruff House/Columbia set, which
streets internationally on Feb. 13, the
Fugees are confident they won’t have
to rely on remixes.

Although musie erities and under-
ground fans agree that “Blunted On
Reality” was a creative set, the album
featured beats and rhythms that were
slightly out of sync with the musie of
the day. As a result, it sold only 118,000
units, according to SoundScan.

*“The last album was produced under
the supervision of another production
company, but this one is all us,” says
group member Wyelef “Clef” Jean.
“But just being different isn’t enough;
you have to have a vibe that the street
can get with, which is what we're
bringing on this set.”

Enter producer Salaam Remi, who
remixed the set’s singles “Nappy
Heads” and “Vocab.” Remi’s fresh
interpretation of the singles revitalized
the tracks and gave the Fugees new
life among consumers.

Lauryn “L” Hill and Prakazrel
“Pras” Michel round out the Fugees.
Jean and Hill executed most of the pro-
duction, with Michel and Jerry Dup-
lessis receiving co-production credits.

The Fugees’ songs are licensed
through Sony Music Publishing, and
the band is managed by New York-
based Das Communications.

In an effort to sustain the act’s
appeal, Remi was tapped to produce
“Fu-Gee-La,” the first single from
“Score.” The record has a slow-stroll
rap melody and features fluttering
vocals by Hill, who re-creates the hook
from Teena Marie’s 1988 No. 1 R&B hit
“Qoo La La La.”

Street teams issued promotional 12-
inch and maxi-cassette versions of

“
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Programmers Coalition
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“Fu-Gee-La” to mix shows and record
pools Dec. 12,

The single’s video was shot in
Jamaica and was serviced to BET, the
Box, and local outlets Dec. 12.

Columbia will begin its major push
of “Fu-Gee-La” to R&B and crossover

THE FUGEES

radio on Jan. 16. Top 40 stations will
be serviced as the single develops.

“Fu-Gee-La” is backed with “How
Many Mies” and will be serviced to
retail in CD-5 and cassette-single con-
figurations on Jan. 9.

Columbia black musie division mar-
keting VP Demmette Guidry says that
reaction to the song has been favor-
able. “The 12-inch is getting spins
from mix shows,” he says. The B-side
of the single also fared well, winning
WQHT (Hot 97) New York’s Battle of
the Beats contest.

During the first week in January, a
three-cut promotion sampler is being
issued to record one-stops and will, in
turn, be serviced to independent retail
accounts prior to the album’s release.

Advertisements targeting college
students and general consumers will
appear on billboards, in subway sta-
tions, and in trade publications, as well
as in lifestyle and hip-hop magazines.

Columbia is forming an Internet
World Wide Web page in January that

!
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That's A Big Check. Jive Records artist R. Kelly, left, presents a $5,000 dona-
tion to National Black Programmers Coalition president Irene Ware. The funds
are designated for the NBPC's scholarship fund, which benefits selected col-

lege students.

will tap a master E-mail list of Fugees
fans.

In an effort to broaden the trio’s
appeal, the label has been conducting
promotion and commercial dates to
demonstrate the group’s live perfor-
mance skills to consumers. The Fugees
performed in New York at the Vibe
Music Seminar in August and in
Jamaica on Nov. 1.

A black-college mini-tour, hosted by
550 Musie funkster George Clinton and
including the Fugees and Sony acts
Dionne Farris, Maxwell, and UBU,

(Continued on next page)

Island’s Dark Sun Riders Blend Message, Rhythm

LOS ANGELES—A fter erecting sign-
posts to social and spiritual enlighten-
ment with X Clan,
Brother J. has re-
emerged as a
member of the
Dark Sun Riders,
whose  Island
debut, “The Seeds
Of Evolution,”
streets Feb. 13.
The album fea-
tures thoughtful
rap lyries over jeep-friendly hip-hop
beats and rhythms. Brother J.’s real

BROTHERJ. —

name is Jason Hunter, but he prefers
to be known as “the Vibal Magus of
Evolution.” He says the Dark Sun Rid-
ers are different from other socially
conscious rap acts because of their abil-
ity to combine nourishing street-based
knowledge with good musie.

“People are not pleased with where
musie is going,” Brother J. says. “We
bring poetics, skills, and respect to our
craft—something that’s been lost
among most recording acts today.

“There are some serious doses of
reality [on the album], but we're not

(Continued on next page)

NO CAPITOL GAINS: Affectionately known as “the
house that Nat Cole built,” Capitol has enjoyed a rich
black musie tradition. But in recent months, R&B stal-
warts, such as the Whispers, and newcomers, such as
Hami, have been struggling for retail attention.

More than a dozen black artists are signed directly
to Capitol, and the label distributes additional R&B acts
on Delicious Vinyl, Underworld, and Grand Royal. How-
ever, no Capitol act is listed among the top 50 artists
on Billboard’s year-end R&B chart.

Theories abound as to why Capitol has lately been
unable to demonstrate a sustained proficiency in R&B.

Some observers say that inferior A&R might be the
culprit. But bona fide cre-
ative label talent, such as
BeBe & CeCe Winans,
Rachelle Ferrell, and Por-
trait, tends to diminish that
hypothesis. A more likely
culprit is the lack of black
executives in decision-mak-
ing capacities at the label.

With the exception of mar-
keting VP Ruth Carson,
there are no senior black
execs working at Capitol.

R&B is a genre deeply
rooted in African-American culture, and it demands
executives who are sensitive to the nuances of black
consumers and their communities. For a label to have
a successful R&B roster, executives must have a prae-
tical knowledge of the recording business, as well as an
intimate understanding of those to whom its product is
marketed. There are numerous qualified black execu-
tives who could fill the bill.

Also needed at all labels peddling R&B music is an
empowering hierarchy that allows culturally aware
executives not only to suggest marketing and promo-
tion ideas, but to implement them.

Capitol’s lackluster 1995 R&B chart performance
suggests that not having black executive decision-mak-
ers on board may have impeded the success of its
promising R&B roster.

THE NAACP IMAGE AWARDS committee has
announced Jan. 12 as the deadline for nomination sub-
missions for the 27th annual NAACP Image Awards.

The awards show—which was created to highlight
black cultural achievements in musie, literature, film,
and television—was canceled for the last two years due
to political scandal and alleged financial impropriety
(Billboard, March 4, 1995).

The 1996 Image Awards celebration will be taped at
the Pasadena (Calif.) Civie Auditorium on April 6. It is
scheduled to air on the Fox TV network on a date not
yet announced.

Capitol Plagued By One Intrinsic Problem;
NAACP Image Awards Return In ’96

by J. R. Reynolds

The Image Awards submissions office may be
reached at 213-NAACP-96.

DEATH ROW threw a top-flight year-end party that
ranked among the best of 1995. The soiree was held at
the Chateau Le Blanc estate in the hills of Hollywood.

In addition to the obligatory battalion of hip-hoppers
and other industry soldiers, there was a healthy eross-
section of nonindustry professional types, as well as
friends and family.

The holiday gorge-fest featured sumptuous soul food,
a seafood buffet, a dessert room, and numerous wet
bars—courtesy of L.A. caterer to the stars Emanuel
Thomas.

The festivities ran well into
the early morn and included a
headlining performance by
the Whispers—a musical
exhibition that delighted most
guests, who had mistakenly
resigned themselves to lis-
tening only to rap rhythms
during the evening.

Death Row CEO Suge
Knight says, “A lot of my
musical influences come from
older musie, and it'’s a side of
Death Row that many people don’t know about, but will
in '96.”

According to Knight, the first project slated from
“the Row in 'da 9-6” is 2Pac’s double-CD platter “All
Eyes On Me,” which is due sometime this month.
Among the featured artists on the set are funkster
George Clinton, Snoop Doggy Dogg, Nate Dogg,
Jewell, Sam Snead, Michel’le, and the Lady Of Rage.

“California Love,” the first single, features Dr. Dre.
The release date had not been announced at press time.

Also on the Death Row release schedule for early in
the first quarter is the still-untitled set by debut R&B
vocalist Danny Boy.

THE BRUNSWICK YEARS—VOLUME ONE” is a
two-CD collectors’ package for R&B fans interested in
“touring” what was one of the leading record labels
from back in the day. The digitally remastered set fea-
tures 40 tracks that span from the '60s through the
mid-'70s and includes work from such artists as the
Chi-Lites, Jackie Wilson, Little Richard, the Artis-
tics, the Young Holt Unlimited, Gene Chandler, and
Tyrone Davis. The newly reactivated label plans to
issue a second volume of singles in mid-1996.

M USIC HISTORY FANS should wateh for “Miss
Rhythm: The Autobiography Of Ruth Brown, Rhythm
And Blues Legend.” The book is written with Andrew

(Continued on page 22)
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48 51 48 20 | SOUNDTRACK A DEF JAM/RAL 529021 */ISLAND (10.98/16.98) THE SHOW 1
o éE 5 5 49 | 43 | 49 | 21 | PAEKWONGUEST STARRING TONY STARKS (GHOSTFACEKILLERI®  onuvpuwTecusanunx.. | 2
£z g £ i § = % LAA';ng EIJUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR c.«xsszTTt»:/cD)TrrL!E §§ 64 | 62 [ 25 | LUNIZ @ NOO TRYSE 40523 (9.98/13.98) OPERATION STACKOLA 1
% % % NO. 1/GREATEST GAINER % % * 51 | 44 | 38 5 | VARIOUS ARTISTS DANGEROUS 41573/JIVE (10.98/15.98) DON'T TRY THIS AT HOME | 23
1 | 1 | 6 | SOUNDTRACK ARISTA 18796 (10.98/16.98) 4 weeks at No. 1 WAITING TO EXHALE | 1 52 | % | 50 | 9 | GROOVE THEORY PiC57421" (10.98 EQ/1598) GROOVE THEORY | 14
@ 3 4 12 MARIAH CAREY A° COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM 1 @ W il S G WS T 38D ERIDAY 1
@ 7 2 5 R. KELLY JIVE 41575" (10.98/16.98) RERETTY. 1 63 65 56 | MARY J. BLIGE A’ UPTOWN 11156*/MCA (10.98/15.98) MY LIFE 1
()| 4 | 7 | 7 | LUTHER VANDROSS @ Lv57795*/EPiC (10.98 EQ/16.98) THIS IS CHRISTMAS | 4 5 | 46 | & GROUP HOME PAYDAVFFRR 124079*/ISLAND LIVIN' PROOF | 34
@ 5 5 9 THA DOGG POUND DEATH ROW/INTERSCOPE 50546+/PRIORITY (10.98/16.98) DOGG FOOD 1 56 | 54 | 42 VARIOUS ARTISTS NO LIMIT 53993*/PRIORITY (12.98/18.98) DOWN SOUTH HUSTLERS 13
(B)] 9 | 13 | 58 | TLC A’ LAFACE 26009/ARISTA (10.9816.98) CRAZYSEXYCOOL | 2 51 {62 [ 75 AL GREEN MCA 11350 {10.98/16.98) YOUR HEART'S IN GOOD HANDS | 57
M7 8 7 | QUINCY JONES QWEST 45875WARNER BROS. (10.98/16.98) Q'S JOOK JOINT | 6 66 [ 55 THE PHARCYDE DELICIOUS VINYL 35102*/CAPITOL (9.98/15.98) LABCABINCALIFORNIA | 17
8 8 5 5 LL COOL J DEF JAM/RAL 523845 iSLAND (10.98/16.98) MR. SMITH 4 59 | 49 | 40 FAT JOE VIOLATOR 1239*/RELATIVITY (10.98/16.98) JEALOUS ONE'S ENVY 7
(O] 11 | 12 | 23 | MONICA @ rowor 37006+/ai5Ta (10.98115.98) MISS THANG | 9 L8 SHAGGY @ VIRGIN 40158" (10.98/15.98) Boomsastic |11
10 10 ) 17 | FAITH EVANS @ BAD 80Y 73003*/ARISTA (10.98/15.98) FAITH 2 61 | 50 | 41 VARIOUS ARTISTS MERGELA 72667/SOLAR (10.98/16.98) ONE MILLION STRONG | 36
11 | 12 | 19 | 23 | XSCAPE A 5050 DEF 67022-/COLUMBIA (10.98 EQ15.98) OFF THE HOOK | 3 62 | 72 | 69 2PAC A INTERSCOPE 92399AG (10.98/16.98) ME AGAINST THE WORLD | |
(AD)| 13 | 15 | 23 | BONE THUGS-N-HARMONY A? RUTHLESS 5539*RELATIVITY (10.98/15.98) . 1999 ETERNAL | 1 63 | 47 | 8 STH WARD BOYZ RAP-A-LOT 40758VIRGIN (9.98/15.98) RATEDG | 35
13 ] 6 3 3 | SPICE 1 1vE 41538 (10.98/15.98) 1990 SICK | 3 64 | 71 [ 79 | 59 | SADE A’EPIC 66686 (10.98 EQ/16.98) THE BEST OF SADE | 7
20 | 25 | 3 | IMMATURE mca 11385 (9.98/15.98) WEGOTIT | 14 65 | 58 | 61 | 10 | SHAI GASOLINE ALLEY 11176/MCA (10.98/15.98) BLACKFACE | 15
@ 19 | 21 7 | BOYZ Il MEN MOTOWN 530584* (10.98/16.98) THE REMIX COLLECTION | 15 66 | 67 [ 60 | 14 | KOOL G RAP COLD CHILLIN/EPIC STREET 57808*/EPIC (10.98 EQ/15.98) 4,56 1
21 27 i i:ﬁ:{;{);g;;%fgs%:;& DESIGN OF A DECADE 1986/1996 4 67 73 68 | 28 | WILLIAM BECTON & FRIENDS WEB 9145/INTERSOUND (9.98/13.98) BROKEN 25
18 | 20 | 7 | COOLIO ToMMYBOY 1141* (11.98/16.98) GANGSTA'S PARADISE | 15 6 1 61 | 76 W AFTER7 @ VIRuN 40547 10.9616.90 REFLECTIONS | T
TR 0 BRI ©'ANGELO o 12629 (10561598 BROWN SUGAR 5 69 | 60 | 64 10 | S.0.S. BAND TABU 530594/MOTOWN (7.98/11/98) THE BEST OF S.0.S. BAND | 27
— 70 | 75 | 8 | 20 | VARIOUS ARTISTS @ ToMMY BOY 1137 (10.98/15.98) JOCK JAMSVOL. 1 | 33
19 | 14 16 7 GOODIE MOB LAFACE 26018/ARISTA {10.98/15.98) SOUL FOOD 9
» | 1 8 13 | GERALD LEVERT & EDDIE LEVERT, SR. @ EATHER AND SON = nmj i | 67 8 INTRO ATLANTIC 82662/AG (10.98/15.98) NEW LIFE | 16
EASTWEST 61859/EEG (10.98/15.98) 12 | 57 56 11 | KRS-ONE JivE 41570 (10.98/15.98) KRS-ONE 2
21 | 15 | 10 | 8 | GENIUS/GZA GEFFEN 24813* (10.98/15.98) LIQUID SWORDS | 2 73 | 85 | 81 | 13 | 4 @ NPG 45399 WARNER BROS. (10.98/16.98) THE GOLD EXPERIENCE | 2
2| B3| 2| B | OB ch 098165 THE SHOW, THE AFTER PARTY, THE HOTEL | 74| 78 | 71| 3 | VARIOUS ARTISTS o8 A SOULFUL CHRISTMAS FROM WDAS 105.3 FM | 71
()| 25 | 28 | 15 | SOLO PERSPECTIVE 5490L7/A8M (3.9815.98) soo | 11 75 | 74 | 80 | 67 | THE NOTORIOUS B.1.G. A? BAD BOY 73000%/ARISTA (9.98/15.98) READYTODIE | 3
28 | 35 | 27 | MICHAEL JACKSONAS HISTORY: PAST, PRESENT AND FUTURE BOOK 1 | 1 76 | 80 | 77 | 8 | VARIOUS ARTISTS Tommy sov 1138 (11.9815.98) MTV PARTY TO GO VOLUME 7 | 55
% | 2|1 7 | THE CLICK SICK WID' IT 41562/JIVE (10.98/15.98) GAME RELATED | 3 7| 8 | 88 7 | 3T M550 MUSIC 57450/EPIC (10.98 EQ/15.98) BROTHERHOOD | 66
26 | 24 | 17 | 8 | EIGHTBALL & MJG SUAVE 1521*RELATIVITY (10.98/16.98) ON TOP OF THE WORLD | 2 18 | 69 | 70 | 11 | AZEMI32631*(10.98/15.98) DOEORDIE | 1
7|2 | 30 PHYLLIS HYMAN PIR 11040200 (10.98/16.98) | REFUSE TO BE LONELY | 12 79 | 65 | 74 | 22 | TRU NOLIMIT 53983¢/PRIORITY (10.98/15.98) TRUE | 25
28 | 27 | 20 | 13 | SOUNDTRACK @ UNDERWORLD 32438/CAPITOL (10.98/16.98) DEAD PRESIDENTS | 1 80 | 95 [ 98 | 24 | ALL-4-ONE A BLITZZATLANTIC 82746/AG (10.98/16.98) AND THE MUSIC SPEAKS | 31
34 | 34 | 22 | SOUNDTRACK A°® MCA SOUNDTRACKS 11228*/MCA (10.98/17.98) DANGEROUS MINDS 2 81 | 68 | 63 7 | C-BO AwOL 7199 (9.98/14.98) BESTOFC-BO | 35
* % %* PACESETTER * % % 82 | 93| 9% | 79 Ralﬁﬁﬁsg?ggf‘éydmmgmzﬁ; CREEPIN ON AH COME UP (EP) | 2
41 | 51 | 65 | BRANDY A®ATLANTIC 82610/4G (9.981598) BRANDY | 6 NAJEE
83 | 84 | 87 6 EMI 35704 (10.08/16.95)  VAJEE PLAYS SONGS FROM THE KEY OF LIFE-A TRIBUTE TO STEVIE WONDER | 67
313 | 2 [8 guYrFr’»ToEgES sre{;;lg/gowmam (10.98 EQ/16.98) GERES NI IEEA R | |18 84 | 92 | 92 | 6 | FOURPLAY WARNER BROS. 45922 (10.98/16.98) ELIXIR | 79
GD[ 39 [ 53 | 69 | BOYZ Il MEN A" woTown 530323 (1098/16.98) LR 85 | 59 | 44 | 3 | BAY AREA PLAYAZ ANONYMOUS 1002 (9.98/15.98) BAY AREA PLAYAZ | 44
33 | 33 | 32 | 42 | MYSTIKAL BIG BOY 41581/JIVE (10.98/15.98) MIND OF MYSTIKAL | 14 8 | 9 | — | 85 | MARIAH CAREY A® COLUMBIA 53205* (10.98 EQV16.98) MUSIC BOX 1
34 | 29 | 23 | 4 | EAZY-E RUTHLESS 50544/PRIORITY (10.98/16.98) ETERNALE | 19 87 | 90 | 94 | 3 | ALL-4-ONE BLTZZATLANTIC 82846/AG (10.98/16.98) AN ALL-4-ONE CHRISTMAS | 87
3 | 35 | 45 20 | BRIAN MCKNIGHT @ MERCURY 528280 (10.98 EQ/15.98) { REMEMBER YOU 4 88 | 86 78 9 FROST RUTHLESS 1504*/RELATIVITY (10.98/16.98) SMILE NOW, DIE LATER | 36
36 | 31 | 31 | 6 | SILK ELEKTRA 61849/EEG (10.98/16.98) Sik | 10 89 | 89 | — | 32 | MONTELL JORDAN A PMP/RAL 527179*/ISLAND (10.98/16.98) THIS IS HOW WE DO (T | 4
48 | 57 | 162 | KENNY G A® ARISTA 18646 (10.98/15.98) BREATHLESS | 2 90 | 82 | 88 | 7 | JAMAL rowoy 37008aRiSTA (10.98/15.98) LAST CHANCE, NO BREAKS | 37
B 13226 |7 Y&ﬁggﬁ.ﬁgfgﬁ,m%, ' FUNKMASTER FLEX: 60 MINUTES OF FUNK | 24 91 | 79 | 85 | 11 | DEBORAH COX ARISTA 18781 (10.98/15.98) DEBORAH COX | 25
39 | 37 43 7 WILL DOWNING MERCURY 528755 (10.98 EQ/15.98) MOODS | 23 92 [ 100 | 90 | 31 | JON B. YAB YUM/550 MUSIC 66436/EPIC (10.98 EQ/15.98) BONAFIDE | 24
53 | 59 | 55 | KIRK c’;’:ﬁ:fc’g‘;'l';‘g‘?;‘ggg;g EM'LV A KIRK FRANKLIN AND THE FAMILY | 6 93 | 83 | 93 | 100 g&:éagg/&%ygzls.w ENTER THE WU-TANG (36 CHAMBERS) | 8
4a | 40 46 6 TERRY ELLIS EASTWEST 61857/EEG (10.98/16.98) SOUTHERN GAL | 27 94 | 88 | — | 15 | REGINA BELLE COLUMBIA 66813 (10.98 EQ/16.98) REACHIN' BACK 18
42 | 38 | 39 | 9 | ONYX JMURAL 529265/1SLAND (10.98/16.98) ALLWEGOTIZUS | 2 95 | 81 | 72 6 | MIC GERONIMO BLUNT 4910*/TVT (10.98/16.98) THE NATURAL | 48
43 | 45 | 47 | 18 | JUNIOR M.A.F.IA, UNDEAS/BIG BEAT 92614*/AG (10.98/15.98) CONSPIRACY | 2 RE-ENTRY | 11 | THE TEMPTATIONS MOTOWN 530568 (10.98/16.98) FOR LOVERS ONLY | 43
4 | 36 33 7 TOP AUTHORITY TRAK 72668/SOLAR (10.98/16.98) RATED G 16 97 97 ] 99 57 METHOD MAN A DEF JAM/RAL 523839*/ISLAND (10.98/16.98) TICAL 1
45 | 42 | 36 8 | ERICK SERMON DEF JAM/RAL 529286*/ISLAND (10.98/16.98) DOUBLE OR NOTHING | 6 RE-ENTRY | 58 | BARRY WHITE A" AzM 540115 (9.98/13.98) THE ICON 1S LOVE 1
46 52 54 VARIOUS ARTISTS TOMMY BOY 1139 (11.98/15.98) MTV PARTY TO GO VOLUME 8 46 99 91 J 86 12 | PURE SOUL STEP SUN/INTERSCOPE 92638/AG (10.98/16.98) PURESOUL | 33
55 52 21 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS 34 100) | RE-ENTRY 22 | BUJU BANTON LOOSE CANNON 524119*/ISLAND (10.98/15.98) 'TIL SHILOH 27

(O Albums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
lowing the symbo!. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1996, Billboard/BP! Communications, and SoundScan, Inc.

THE FUGEES

(Continued from preceding page)

begins Jan. 31 at Morehouse College in
Atlanta, then moves to Hampton Uni-
versity in Hampton, Va., on Feb. 1; to
Howard University in Washington, D.C.,
on Feb. 2; and concludes at Morgan
State College in Baltimore on Feb. 3.

Guidry says, “We're also planning to
do ‘impromptu’ [ promotional] acoustic
sets at various locations around the
country. But instead of having the gui-
tar case open to receive tokens of
appreciation, it will contain cassette
samplers for consumers to take with
them.”

Following the album’s release, the

label plans to send the act to interna-
tional markets, including London,
where the single is receiving airplay, to
regain the foothold the Fugees estab-
lished during their 1993 tour with rap
act Das EFX.

“The group didn’t even make it to
Japan and managed to sell 6,000
records there,” says Guidry. “But
they’re going to the Far East to sup-
port their new album.”

Columbia plans to send the Fugees
on a domestic commercial tour begin-
ning in March. William Morris is the
act’s booking agency.

ISLAND’S DARK SUN RIDERS BLEND MESSAGE, RHYTHM

(Continued from preceding page)

trying to be a barbarian unit,” he says.
“Music is universal and should be able
to be listened to by everyone.”

The Dark Sun Riders are Ultraman,
the Groove Tweeker (R. Hanna), Mas-
ter China the Damu (G. Scott), DJ
M.A.TE,, and the Do Dat Scientist (I.
Chevere). The group wrote and pro-
duced its debut set through its own
Earth Core Productions.

Dark Sun Riders are managed by
New York-based Notable Entertain-
ment.

Because the album features intel-
lectually challenging concepts, the act

included “the magus journals,” spoken-
word interludes that help listeners
interpret the songs and place them into
proper context.

Says Brother J., “We all grew up in
the streets and know what it means to
have street knowledge. It’s not about
knowing how to buy and sell rocks | of
crack], but how to safely roll on the
streets and fight for the proper.”

The act is not currently signed with
a publishing company. .

“Dark Sun Riders,” the first single,
generates heavy bass beats to the syn-
copated cadence of Brother J.’s articu-

late raps on social philosophy.

Street teams serviced 12-inch pro-
motional singles of “Dark Sun Riders”
Dec. 5 to mix shows, record pools, and
clubs. Concurrently, Island black music
sales and promotion senior director
Keith Adams supplied PGD branch
representatives with Dark Sun Riders
stickers, posteards, T-shirts, and sweat
shirts, which were issued to retail and
radio outlets.

The “Dark Sun Riders” clip was ser-
viced Dec. 15 to local R& B video shows
and national outlets, such as BET and

(Continued on page 22)
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m
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
82 1 STOF THA MONTH (Ruthless Aftack ASCAPMo Thig,
ASCAP/Dollarz-N-Sense, BMyeeru, BMD)
23 ALREADY MISSING YOU (Divided, BMyZomba, BMRamal, ™
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 87 R&B stations BMNamer-Tamertane, BMD WEM Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours?da‘; 7 dpays ab%eek Songs ranked by gross impressions, computed by cross- 25 ANYTHING (ToThe Tee, BM) of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 3 BEFORE YOU WALK OUT OF MY LIFEALIKE THIS AND LIKE SoundScan®
THAT (EM Aprd ASCAPDARP. ASCAP B, ASCAPNufouse, [ TLLLL
= = ASCAP/AIma, ASCAP/Salandra, ASCAP/EM Casadida, BMVEM = =
A 153 Blciovood BVMH. =5z 5[5]z
2| | 22| S5 BEWARE OF MY CREW (FROM A THIN LINE BETWEEN =|2|@ ||
2|5 |&|TITLE 2|5 |5 |TITLE LOVE AND HATE) Duggy Sy BMD 2|5 &| e 2|5 | & | Tme
£ | 3 | = | arTIST (LABEL/DISTRIBUTING LABEL) Z | S| 3 | ARTIST (LABEUDISTRIBUTING LABEL) 88 BLAH/LEFLAN (Baby Pau, BV Mok, ASCAP Davghant, = | S | = | ARTIST (LABEL/DISTRIBUTING LABEL) Z | = | = | ARTIST (LABEUDISTRIBUTING LABEL)
TWENTY FOREPLAY \SCAP/Starglrren, )
* *x NO.1 % * 38136 | 4 | |ANET JACKSON (A&GM) & mwmmmm-amm * & NO.1 % % 383110 3?&553(%%3;?
EXHALE (SHOOP SHOOP) DON'T GIVE UP SCAP) EXHALE (SHOOP SHOOP)
1| 1 [ 10} WHITNEY HOUSTON (ARISTAYS whs stio. 1| [3D)] 40 | 5 JSLAND INSPIRATIONAL ALL STARS (ISLAND) 71 BROKENHEARTED “""‘mmm marg | (D] 1| 7 | WhiNev Houston (estaisws st 1| (3 47 | 7 Ul T (MERCURY)
NOT GON' CRY LIKE THIS AND LIKE THAT i i i ONE SWEET DAY
(D)} 7 | 5 | Nare ] BUGE ARiSTA) 40|38 | 16 | MoNicA (ROWDY/ARISTA) a %mmmmmmmmm (2D} 2 | 6 | MARiAR CAREY & BOYZ it MEN (COLUMBIA 52|16 ’:AEﬂ'TFR'EE (rﬂgré(ouNDTRMKS/MCA)
SOON AS | GET HOME HURRICANE 61 COD {Careers-BMG, BM/Ramecca, BMVGZA HEY LOVER HE RI
3 | 3 | 14 | Fa7i EvANS (BAD BOVARISTA) (AD) 44 | 6 | TE Crick (S1ek Wip' ITave) WmLRYWMMMW (D} 3 | 8 | F'C00L) (DEF JAWRALISLAND) 411419 Lmﬁo"ﬁkﬁ (RATLANTIC)
42|12 ONE SWEET DAY 2| HEAVEN 40 COME WITH ME (Mussic Com Of America, BMiCameo Appearance @ 412 BEFORE YOU WALK../LIKE THIS AND... @ 50 |19 YOU ARE NOT ALONE
MARIAH CAREY & BOYZ It MEN (COLUMBIA) SOLO (PERSPECTIVE) By Rarmses, ASCAPNandy, ASCAP/MCA ASCAP/G.Spot, BMVfppalc, MONICA (ROWDY/ARISTA) MICHAEL JACKSON (EPIC)
BEFORE YOU WALK OUT OF MY LIFE DANGER ASCAPHL TONITE'S THA NIGHT
5 | 4 |19 | GoNICA ROWDYARISTA) (&) 45 | 10 | BAN7av BLAHZAY (FADERMERCURY) 12 CRUISIN' Berram ASCAP) (5D 5 | 5 | KIS KROSS (RUFFHOUSECOLUMBIA 43 [ 35 | 15 | AL R S GLE‘\'&‘# SR (EASTWESD)
90  CUTIE (The Duce bs Wid, ASCAPConnotation, BMYBrown Skn,
WHO CAN | RUN TO EVERYDAY & EVERYNIGHT y SOON AS | GET HOME i
6 | 5 [22 | xscape (0 S0 DEF/COLUMBIA) 63 | 2| WETTE MICHELLE (LOUD/RCA) mﬁmmwﬂmwﬂﬁ 6] 6 | 5 | FaTH EVANS (BAD BOY/ARISTA) (@) 49 | 3 3%‘”4/\?45!3 (’(‘SB\EIFT‘/WARNER BROS.)
HEY LOVER CELL THERAPY " DIGGIN’ ON YOU FAST LIFE
716 | 11| (oot J (DEF JAMRALISLAND) 45| 43 | 11 | &5501E MOB (LAFACE/ARISTA) e WH "I m'"gf:""m LOVE (Sony Sorgs, BV Yumy (D) 11| 8 | A AracHARITA 45132 | 6 | k6oL G RAP (COLD CHILLINVEPIC STREET)
DOWN LOW (NOBODY HAS TO KNOW) GOIN' UP YONDER DANGER (Copyight Contad YOU REMIND ME OF SOMETHING L
(B[ 13| 6 | RV uw:g (3D)] 46 | 6 | 14T HAMMER (AN TWARNER BROS.) 2; DIGGIN' ON YOU (Ecal, BV/Sry Sorgs BVDHL (8] 8 | 8 | RikeLiv Ovey 4633 4 SEONL.BS%?,\R(GE;;EN,
@ 15 4 SITTIN' UP IN MY ROOM 41377 00 HOT 43 DONT GIVE UP (Star Brown, BMYD Lawrence, ASCAP/Crystal Are, @ 9|4 NO ONE ELSE @ 59| 5- RIDIN' LOW
BRANDY (ARISTA) COOLIO (TOMMY BOY) ASCAP) TOTAL (BAD BOY/ARISTA) L.A.D. FEAT. DARVY TRAYLOR (HOLLYWOOD)
TELL ME | REMEMBER 41 EAST 1999 (Ruihiess Attack, ASCAPMo Thug ASCAP/Dolarz- - LOVE U 4 LIFE
10 | 8 | 24| GRGOVE THEORY (EPIC) 48139 5 | Bovz i MEN (MOTOWN) Sertse, BMyKeenu, BMYDorids, BMYSongs Of PobGram, BMD 107 |10 jopec werownmcay (@®) —| 1 %{#ﬂ'ﬁ?«%’#‘mom
’ 1 DHALE (SHOOP SHOOP) (FROM WAITING TO EXHALE) v
DIGGIN' ON YOU NOBODY KNOWS SITTIN' UP IN MY ROOM
11110 | 14 | 7(C T AracEARISTA) (@9 52 | 3 THE TONY RICH PROJECT (LAFACE/ARISTA) (Ecaf, BMYSory Sorgs, BMFcRMBMOWEBMHL. D12 BRANDY (ARISTA) 491413 m’%?gsv m?P(ﬁ.iﬁéﬁs"‘ycﬁLﬁlﬂ‘s.A)
12| 11| 12 | YOU REMIND ME OF SOMETHING | =gy | | | JESUS IS THE REASON FOR THE SEASON o PAE EMAR ST Beoma SSOPAstnGrts, | [ 110 | 13 [ cELL THERAPY 50|54 | 16 | YALL AIN'T READY YET
R. KELLY (JIVE) . KIRK FRANKLIN AND THE FAMILY (GOSPO CENTRIC) ) (e Mwmgm . GOODIE MOB {LAFACE/ARISTA} MYSTIKAL (BIG BOV/JIVE)
CRUISIN' ANYTHING GANGSTA’S PARADISE RUNNIN’
1312 | 18 | 5anGELo (Emiy 81|47 13| Srowipepic) it tiia b i i (3D 12 | 21 | SOOI renr, Ly tvic sounorracksy | |51 | 40| 13 | REPNARcvoe oeuicious vinvuscaeiron
LOVE U 4 LIFE - COME WITH ME 47 FASTUFE ASCAP/SH Diggin', ASCAP/Below The Surface, WE GOT IT FU-GEE-LA
14110 | 5pECH wPTOwWNMCA) 52 | ST'| 16 | Sia) (GASOLINE ALLEVMCA) m,zm:*"m — (ID] 18 | 5 | WNATORE (FEATURING SMOOTH) (MCAS 52|25 | 2 | FiiGEes (RUFFHOUSE/COLUMBIA)
WHERE EVER YOU ARE RUNAWAY 53  FEEL THE FUNK (FROM DANGEROUS MINDS) Zomba, CRUISIN'
15 | 9 | 14| TERRY ELLIS (EASTWESTEEG) 53 | 48 | 20 | JANET JACKSON (A&M) BMHookan, BV WEM 15 [ 15 ] 12| 5ANGELO (emn (59) 58 | 31 'Lgrgg (30%"7%5:)
SILENT NIGHT YOU ARE NOT ALONE 62 FU-GEE-LA (Sory Tures, ASCAPTele San Ko, ASCAP Oberse DANGER Y
29|12 THE TEMPTATIONS (MOTOWN) EY MICHAEL JACKSON (EPIC) - WWM&WMW& (3] 20 | 14 BLAHZAY BLAHZAY (FADER/MERCURY) 54[38|6 1uhll~quEr? M.IQEII\?yEk%!‘IALIYAH (UNDEAS)
WE GOTIT DAMN THING CALLED LOVE JUST TAH LET U KNOW P
(D) 22| 8 | WhiaToRe twca) 55|49 | 11 | Arrer 7 viRainy 3 ﬂ'"mmm“u‘s (Frabenshew, ASCAP/Sione Jam, 17 [13 | 3 | EAZ¥-E (RUTHLESSRELATIVITY) 55|36 |8 ?HEET gsﬁ.?&%)uvm DEAD
TONITE'S THA NIGHT HEAVEN'S GIRL g ANYTHING Wi
18|18 | 9 | yRis KROSS (RUFFHOUSE/COLUMBIA) (GB)| 64 | 5 | GUINGY JONES (QWESTWARNER BROS.) e mmﬁms MINDS) (-8 (38 19 | 13 | 570780 Music) 56|39 | 11| YNGR, TAISEAN‘S’%';‘J?A‘E/WND)
HOOKED ON YOU VISIONS OF A SUNSET 3 ! e, ASCAP WHERE EVER YOU ARE BLAH
1916 | 12 | ok (ELEKTRAEEG) (G5D| 71| 2 SHAWN STOCKMAN (POLYDOR/ISLAND) leﬁs A F(lmaﬂﬂ' A Bexkcaste, BV ek, ASCAP Blck 19 [ 17| 10 | yERRY ELLIS (EASTWESTIEE®) 57 (55| 5 | ThErass FeaT. HELTAH SKELTAH) DUCK DOWN)
201913 YOU PUT A MOVE ON MY HEART 585716 THROW YOUR HANDS UP GIMME YOURS (Liiels A Bich, ASCAP) 2016113 WHO CAN | RUN TO 58153| 4 BEWARE OF MY CREW
Q. JONES INTRODUCING TAMIA (QWEST/WE) LV. (TOMMY BOY) 3 GOIN' UP YONDER (Budloin, BM/EM Chvisian BVD XSCAPE (SO SO DEF/COLUMBIA) L.B.C. CREW (JAC-MAC/WARNER BROS.)
I MISS YOU (COME BACK HOME| LOOK WHAT YOU'VE DONE 8 GOLDENEVE (Poh/Gram ], ASCAP) FANTASY CREAMINCARCERA
20 g 2] I O e ) 59 |56 | 10 | ZSaNTE (COLUMBIA) 9 GOT IT GOIN' ON (CDub, BVYRajaca BV 21 {21 | 15 | WaRinH CAREY (CoLUMBIA) 59| 57 | 13 | G Raeweron s Sty SCARFACES
35 HEAVEN (EM A, ASCAP/Fivie Tyme, ASCAPNew Perspecive,
ALREADY MISSING YOU PRETTY GIRL | MISS YOU (COME BACK HOME)
22| 20 | 17 | G5Rai LeverT & ek LeverT, sr eastwesn | [0 67 | 19 | [oNs. (vas Yuisso Music) . W p— (22 22 | 11 | oniran (OUPT(OWN/M : —| 1| Eopee 5«?&5{1'3)‘
FANTASY GANGSTA'S PARADISE TOO HOT P
23| 17 | 18 | {iARIAH CAREY (COLUMBIA (D) 62 | 20 | E50010 FEAT: L. (MCA SOUNDTRACKSMCA) % mmmmmmm% (2] 27| 5 | {5510 dommy eov) 61|62 [ 6 | THROW wseyy NS U
@ %15 WHERE DO U WANT ME TO PUT IT g WHAT YOU WANT FOR CHRISTMAS WBMHL @ 28| 2 WHERE DO U WANT ME TO PUT IT 62157 | WANT YOU BACK
SOLO (PERSPECTIVE) QUAD CITY FAMILY (BASSLINE) % HOW HIGH (FROM THE SHOW) (FurkyNobl, ASCAP Zo, SOLO (PERSPECTIVE) PURE SOUL (STEP SUN/INTERSCOPE)
25| 23| ¢ | THIS TIME AROUND 63 | 59| 3 | (You To BE) BE HAPPY ASCAP/Eck Srmon, ASCAP/Carers-BNIG, BV T, M) (75) 37 | 5 | EAST 1999 63| 45 | 10 | LAST DAYZ
MICHAEL JACKSON (EPIC) R. KELLY (JIVE) HAEM BONE THUGS-N-HARMONY (RUTHLESS) ONYX (JMJ/RAL/ISLAND)
26|27 |22 BROKENHEARTED 64/61]5 YOU WANT THIS PARTY STARTED 6 HOW WE ROLL (Hanes Hill & Valentine, ASCAP/Screen Gemns-EM, 2130] 9 HURRICANE s4l65/|9 PLAYA HATA
BRANDY (ATLANTIC) SOMETHIN' FOR THE PEOPLE (WARNER BROS.) B THE CLICK (SICK WID' ITJIVE) LUNIZ FEATURING TEDDY (NOO TRYBE)
34 HURRICANE (Zormba, BMYTone Only, BMVE-40, BMVB-Legit,
DO YOU WANT TO WHERE IS THE LOVE | REMEMBER MAZ & BENZ
(231 | 11 XSCAPE (SO SO DEF/COLUMBIA) 65|66 | 12 | Jecse s TRING (CAPITOL) BMVD-Shot, BVI/Suga T, BMOWEM (2D) 43 | 6 BOYZ Il MEN (MOTOWN) 65 | 68 | 21 igsETP 365%%%‘&5%3 Az B
74 | CANT STAND THE PAIN (Human Rhyihm BM)
NO ONE ELSE YOUR HEART'S IN GDOD HANDS LET'S PLAY HOUSE S| R HILL
28|28 | 9 | ToTaL (BAG BOV/ARISTA) —| 1 | ACGReEN cay : ::‘g mmynm:mm @B — | 1 | HE o e e rownrerscore: | (D] — [ 26 | R¥en
LET'S PLAY HOUSE RUNNIN' YOU PUT A MOVE ON MY HEART BROWN SUGAR
29|30 | 6 | T poce Pound meaH rownnTerscoee) | | 87 | 60| 8 | The prarcyoe (oeuicious vinvucapiTow) mm LDk ASCAPME, 2924 | 7 | 2 00Nes inrrooucing rama tawtorwer | (D] — | 29 | BARGEL (e
SENTIMENTAL SORRY, 1 78 I'M YOUR MAN (Bobizzz, BMiMelree, BMY/Sory FADES EM ALL ONE MORE CHANCE/STAY WITH ME
30 | 26 | 23 | DeoRAN COX (ARISTA) 6854 | 8 | WiLL DOWNING (MERCURY) 8 m',.‘?"m,m SCARFACES/ICE CREAM m B0} 42 | 17 | A rowbwarisT) 68 [ 70 | 29 | THE noToRioUs e.l.c.E(/ssAD BOY/ARISTA)
@ 33| 7 STILL IN LOVE @ i EAST 1999 BMYRamecca, BMMU-Tang BMOHL 31 | 29 | 18 | COME WITH ME 69|61 | 8 | FUNNY HOW TIME FLIES
BRIAN MCKNIGHT (MERCURY) BONE THUGS-N-HARMONY (RUTHLESS) 60 1 NEED YOU TONIGHT (Undeas, ASCAP/Clark’s True Funk, SHAI (GASOLINE ALLEY/MCA) INTRO (ATLANTIC)
EVERY YEAR, EVERY CHRISTMAS GET MONEY BM/Carvers-BMG, ASCAP/Zorba, BBy Fingers, ASCAP) TELL ME RENDER
(32) 50 | 4 | [Uther vANDHOSS (LVIEFIC) 70135 | 6 | JNIORMAFIA (UNDEAYBIG BEAT/ATLANTIC) 64 | REFUSE TO BE LONELY (MCA, ASCAP/AIMy Chidren, 32 [ 26| 22 | GROOVE THEORY (€PIC) 70(63| 5 | RURAoet (KEWELEKTRAVEEG)
ASCAP/Command Performance, ASCAPMusic Com Of Ameica,
BABY, BABY, BABY, BABY, BABY... HOW WE ROLL B SENTIMENTAL PRETTY Gi
(3D 41| 5 R. KELLY (JIVE) (D) 73 | 2 | 1 BaRRio BovZZ (SBK/EMI) ” ma;wm&wm ) 33 [ 23| 19 | BEgoran cox (ARISTA 71(60 |19 joN. (YA% 5l'iw550 MUSIC)
5 [ | T ou e o @] [ |y e R DB G e 121 12| e sworos
| WARNT(VOU BACK TAKE ALL(OOK : 8 ATIP' Capone, BMWamer-Tamertare, - . NOBODY KN O\INS) { iE:r:JG;::G;IF;:‘I)\N
35 [ 25 | 10| piRe SoUL (STEP SUN/INTERSCOPE) 13585 | ysoN tHoLLYwooD) @ ms nmnm mm&‘miz&mym 48| 4 [ NEOORY Mok prosect iaracearisTa) | [T — | 9 | MARY o BLIGE (UPTOWNMCA)
LET IT FLOW =) SURRENDER ASCAP/Nine Yards, BMY/Too Siow U Biow, BMDirty Diapers, BMI) BROKENHEARTED WATERFALLS
(3842 | 5 | T6n) BRAXTON (aRisTA) & 2 | KUT KLOSE (KEINVELEKTRAVEEG) g1 TS IN GOD'S HANDS NOW (Sony Tree, BM/We Care, 44 | 18 | BRANDY (ATLANTIC) j — | 24 Tic wAracEARIST)
37| 34| 11 | FUNNY HOW TIME FLIES 75 | 68 | 6 | SUMMER MADNESS ATAP/SW ASCAP/BultOn Rock ASCAP Copyright Marogament (3D 51 | 17 | RUNAWAY | (@5 —| 1 | DADDY'S HOME
INTRO (ATLANTIC) JERALD DAEMYON (GRP) JANET JACKSON (A&M) | MONTELL JORDAN (PMP/RAL/ISLAND)
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Gl BV E RIDDLER BATMAN
71 JEEPS, LEXCOUPS, BIMAZ & BENZ (EV Aprl ASCAP/Bee Mo " ZMTHEMMM,WH 4: %%m:m@&%mﬁw%
1/1]2]09N THE DOWN LOW 141 6 BOOMBASTIC Easy, ASCAP/Lost Boyz, ASCAP Vanessa, ASCAPMy Two Sans, 78 RIDIN' LOW Rido,BM) At BMYMorkezk, BMYPLay Ong, BMVRghtsong BMDHL
BRIAN MCKNIGHT (MERCURY) SHAGGY {VIRGIN) WM&,MI{
42  RUNAWAY (Black loe, BMVEMI Aprd, ASCAPFivie Tyme, ASCAP) 31 TOO HOT (T-Boy, ASCAP/Boo Daddy, ASCAPAWINO Funk, BMYSecond
2| 3|4 | ONEMORE CHANCE/STAY WITH ME | | 15 | 15 | 13 | GRAPEVYNE 3 JUSTTAH LET U KNOW (Rtriess Aok, ASOA Rege (YA WeM Decank, BMVWarner-Tamerane, BMDWEM
THE NOTORIOUS B.1.G. {BAD BOY/ARISTA) BROWNSTONE (MJJ/EPIC) . mw&ﬂxm i 48 RUNNIN' (Besiurkye, BMVEM Blackwood, BMVEphoy, ASCAP HL 87 TOP OF THE STAIRS (FROM MONEY TRAIN) (Orange Bear,
3|22 {YouuseoTo LOVE ME 16| 5 | 4 | BE ENCOURAGED Ponustc oy, ASCAP b, ASCAP/Zomta, BWY T SENTIMENTAL (M1 Ao ASCAP/DARP, ASCAPAB, ASCAP/ B Aphycine, BM)
FAITH EVANS (BAD BOY/ARISTA) WILLIAM BECTON (WEB/INTERSOUND) Posse ASCAPA HIBRYs BVOWEM Nubouse, ASCAP/EM Becisod, BVYDeberah Cox BVD WEMHL 100 USE ME (rierx BVD
CAN'T YOU SEE 17121 [ 26 | cANDY RN 2 ﬁsmm%mrﬁ;g&w 94 SEXIN THE RAIN (Vkersef, ASCAPMaPhi ASCAP) 72 WEGOT IT GOIN' ON (FROM WHITE MAN'S BURDEN)
4 | 6 1 11| ToTaL FEAT THE NOTORIOUS BLG. (TOMMY BOY) SOUL FOR REAL (UPTOWNMCA) E@wm o0 WHA ON) (abete, 11 SHTIN UP IN MY ROOM (FROM WAITING TO EXHALE) (e, (Wamer-Tamertane, BMVCY's, BVVNomed-Noman, BV,
6 | HE'S MINE 1819 12| crAzY LOVE B0k i oo (Truma Ui, ASCAPBVG, BV Sory Sorgs BMVFoxFim, BMOWEM ASCAP urmin A Ya,ASCAP)
54 MOKENSTEF (OUTBURST/RALISLAND) BRIAN MCKNIGHT (MERCURY) ASCAP/ e Lacy Roars ASCAP) 5 SOON AS | GET HOME (Chyna Baby, BV Jarice Corts, BMVEM 14 WE GOT IT Zormba, BMVHookman, BV Sean “The Mysio” Matres,
Lady Backwood, BMINinth Sreet Turnel, BMYJustin Combs, ASCAP/EM ASCAPfFre-Ma, ASCAP/Screen Gemns-EM, BMI) WBM
SUGAR HILL 1913 BROWN SUGAR 80 LOVE OF MINE 0k, BVD -
6 |12] 5 | SVGAR | it , Rorl ASCAPHL % WHAT'S UP STAR? (FROM THE SHOW) (erchrin, BMATHE
9 LOVE U 4 LIFE (EM Al ASCAP DeSwing Mub, ASCAP) HL 5 SORRY, | (Wl Down, ASCAP/ice Bukdes, ASCAP PolGram i, B2, BMWisiry Systens, BVVBa-Dode, BV Sever, BVYSLper
7| 7| 8 | SOMEONE TO LOVE 20| 24 | 10 | FREEK'N YOU 3 NOBODY KNOWS (Uoe Stace, BM/SHt Shit, BMYD on, BMD LM ASCAPNectiy, SESAC) Songs, BMD
JON B. FEAT. BABYFACE (YAB YUM/550 MUSIC) JODECI (UPTOWN/MCA) 15 NOONEEISE(IZ&U@BM&LATAPMM 29 STILL IN LOVE (PobGram | ASCAPCanoelled Lunch, 22 WHERE DO U WANT ME TO PUT IT M A ASCAPFve Tyme,
8| 8|5 | WATERFALLS 21| 231 29 | | WANNA BE DOWN ) el i ASCAP/Songs Of PolGram, B Brann Bames, BV ASCAP/EM Hackwors, BVYHelp The B, BD
TLC (LAFACE/ARISTA) BRANDY (ATLANTIC) W%WMWMWW S SURRENDER (Hoith Sweat ASCAP/E/A ASCAPMB, ASCAP Deep 13 WHERE EVER YOU ARE (woTuft Enufl BW/EM Blckwiood, BMOH.
9 | 18| 17| THIS IS HOW WE DO IT 22 20| 31 | CREEP WBNI&M@m&ﬂam\ﬂwmhm-wmamﬂ e Sound ASCAP/IOt DOk BMD 59 WHERE IS THE LOVE (FROM DEAD PRESIDENTS) (i ASCAP)
MONTELL JORDAN (PMP/RAL/ISLAND) TLC (LAFACE/ARISTA) 7 ONE DAY Sory Sorgs. Tunes 54 TAKE A LOOK (Stam U Well, BMYdumping Bean, BMVEvele, 10 WHO CAN | RUN TO (Warmer-Tamertane, BV WBM
SWEET BM/Rye, BV Sory ASCAPMamer Chappell, ASCAP, Tweive: And Under, ASCAP/Jely Jams, 70 WINGS OF THE MORNING (rving BM) WBM
WE MUST BE IN LOVE R WATER RUNS DRY Walywork, ASCAP/ Parther, BMWandarpool, N . r)
10 [ 111 3 | PURE SOUL (STEP SUN/INTERSCOPE) 23| — | 10| BOyz i MEN (MOTOWN) mm MMP;?M&' . W'/:EWEM . g Y'AIL‘:NT READY YET Zortia, ASCAP/Chin Checkin, ASCAP) WEM
nlwlio DON'T TAKE IT PERSONAL 24| — |14 1 LIKE 76 PLAYA HATA (Stackola, BMYTriple Gold, BMLongitude, BMYSony § Enwlf)m“(?ln Mmm = e 17 % Puimwzwmﬂm 'Mﬂ\“ﬁﬁ
L1V [ MONicA (ROWDY/ARISTA) ; KUT KLOSE (KEIWELEKTRAVEEG) Tunes ASCAP/SK& CMT, ASCAP) L) ) ) (Rodsongs, ASCAP/A¥mo,
£ YOU LOVE ME T o Pl?coz THE NOIE Okt 43 THROW YOUR HANDS UP (-grl BM/Lavge Variety, BWYG's Oy, ASCAP) WBM
12| 17|28 | G0RNSTONE thsvepic) 55255 | (uNiz (oo TRYBE) 56 PRETTY GIRL (Sony e BVVEca, BVOWEMAL T e R e S
" 2 ASCAP/Story Teller, ASCAP/Jobete, ASCAP WBM 66 YOUR HEART'S IN GOOD HANDS (Realsongs, ASCAP)
13| 9 | 12 | BEST FRIEND Recurrents are titles which have appeared on the Hot R&B e 75 THROW YOUR SET IN THE AIR (S Assasin, ASCAPMCA 50 YOU WANT THIS PARTY STARTED (ke Furk BV lew o,
BRANDY (ATLANTIC) Singles chart for 20 weeks and have dropped below the top 50. Sands, ASCAPHts From Da Borg, ASCAP/BMG, ASCAP HL BMWhoke N Yards, BMYMaimum Svength, ASCAP)
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05|55 $alg2| TITLE ARTIST | %5 el |pE|sg|gg| TMLE ARTIST | X3
Ez2 |32 {225 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & Ez |32 |2| =235 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & &
. THROW YOUR HANDS UP ®LV.
D )(FROM“'W;TJG T':E?i:lA'L‘E")* * % A 18- 49 | SL 1 49 19 | 7houpson WILLANS.DRASHEED LLWILIAS KBLUE AEOWARDS ACRISS SANDERS S WONDER) mmowreoriss | 4
7 | EXHALE {SHOOP SHOOP ! Zesciatiio ] 1 YOU WANT THIS PARTY STARTED @ SOMETHIN' FOR THE PEOPLE
! ! ! BB A C AR FACH] I RO SRS S0 | 50 | 5L |7 ] oMt FOR THE PEOPLEM LOWAXAMCLUNTON (LYOUNG RHOLDAY.C WSO I ANCEUNTOM.AGHAY 0w wangR k03 17753 | 90
ONE SWEET DAY & MARIAH CAREY & BOYZ Il MEN
2 2 2 6| wAraSHiE Y b oy M i s wioRR S stocawwsrvasesel 01000 monodcownsarson | 2 || 51| 49 | a8 | 5 E‘sjv'vae’;TE Er‘.‘h?CEIBINE (K.SWEAT,E.MCCAINE,T.DUNCAN,A.CAGE) © ® KEWEL:KFRLI{EA';IS-(SESEE 48
BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE THAT & MONICA UL/ - : :
@ 3 3 12| SOULSHOGK AR D AUSTIN CWOLFE (D AUSTIN C WOLFE AMARTINC SCHACK K URLINY (00141 1) 0 ROWDY 350520RTA_| 5 @ 59 [ 61 | 16 IE{‘)&V';R%'STMTWTE@EJ)JEJ;)S) ©m BIG%OW%T;J/(J{'\\,% 41
HEY LOVER @ LLCOOL J : T B
Lo [ [0 TR wcmmmmonicns  commmor o | 0| 5| @ | o | 1 | FEELIHECUNK RO oANGEROUS WNOS L e iaruRe | s
SOON AS | GET HOME @ FAITH EVANS 4 TAKE A LOOK * J'SON
S 1 4 [ 5 ] 5 | CTHoMPsoNS COMBS (FEVANS.CTHOMPSONS.COMBS) SCHDI (M) TI(XI IBADIBOY 7'90“0’”35;5“ 54 | 59 | 8 | Rep HOT LOVER TONE.JOLIVIER (5.BARNES.L.C.OLIVIER,T.ROBINSON.D.PORTER) _ () (D) HOLLYWOOD 64003 | °°
TONITE'S THA NIGHT @ KRIS KR u
(B 6 | 10 | 5 | o00R 0 0ormin emkER R K HARSON CRUMRARENS RNEALCSTCHEL (© () )T RUFFHOUSE 78052001 0B | © (B0 55 | 55 [ oo e R e R ot CREWFEAL TRAY D& SO SR | 55
DIGGIN' ON YOU & TLC | SORRY, | * WILL DOWNING
@] 10| 8 |8 | G wowe JCLID) (M),(T).00) LARACE 2411 5/ARISTA 56 | 48 | 52 | 11 | §DOWNNG.RRIDEOUT (W.DOWNING,R RIDEOUTACHRISTIAN) (©) MERCURY 852410 | 8
YOU REMIND ME OF SOMETHING ® _@®RKELLY | LOOK WHAT YOU'VE DONE © ASANTE
g 8 6 8 | rkeuy meey {C).(0) JIVE 42344 1 | 53 | 57 | 13 | 7peRerKPEREZ (T.PEREZK.PEREZ SABELLE) (©) ) (1) coLumBin 77908 | ¥
LOVE U 4 LIFE < JODECI
(D[ 9 | 9 | 10 | 5Wic OEVANTE arisomnseLs) (© (0) (1) UPTOWN 55133McA | 58 | 57 | 43 | 19 | PRETTYGIRL €01 ) 148 Yom 7781 | 21
WHO CAN | RUN TO @ @ XSCAPE | WHERE IS THE LOVE (FROM “DEAD PRESIDENTS") # JESSE & TRINA
0.7 T |13 | oup (ROEBUCKSMMONS ALSTINIR) AR AR IR S S 59 | 98 | 9 | 6 | SGRISSETTEMFRANK (RMACDONALDWSALTER) (€ UNDERWORLD 3gs04chpiToL | 0
@ 13 2 SITTIN' UP IN MY ROOM (FROM “WAITING TO EXHALE") BRANDY 11 60 56 47 6 | NEED YOU TONIGHT @ JUNIOR M.A.F.I.LA. FEATURING AALIYAH 13
- BABYFACE (BABYFACE) (C) (D) ARISTA 1-2929 D) CURKKENT (TR ITLE KMXLEPTOCKENT PAUSHEN,8 GEORGE G CHARLES C BEDEAL) (C} (T UNDEASBIG BEAT 9B0STATLANTIC
CRUISIN' @ D'ANGELO | 1o FADES EM ALL * JAMAL
12112 | 12 | 12 | 5anGEL (w.ROBINSONMTAPLIN (C){D}(T) (x) EMI 58468 78 | 82 | 16 | RiNOBLE ROCKWILDER (LPHILLIPS R.NOBLED.STINSON) (C) (D) (M) (T) ROWDY 3-5042/ARISTA_| 5°
WHERE EVER YOU ARE & TERRY ELLIS 1 FU-GEE-LA & FUGEES
13 | 11| 1§10 | 5erai FOSTER,T.MCELROY (DENZIL FOSTER,T.MCELROY) (C) (D) (X) EASTWEST 64361E€0 | | 62 | 52 | — |2 | g prwi (N JEAN.SMICHEL.L HILLAMCGRIER T.MARIE) (M) (T} (X) RUFFHOUSE 78194+/COLUMBIA. | 92
WE GOT IT @ IMMATURE (FEATURING SMOOTH) IMME YOURS Az
8 1 22 | 5 | C'STOKES,S MATHER (C.STOKESS.MATHER J.CARTER ATOUSSAINT) © © mmcassiag | 1 69 | % | 3 EROCK ) © M o emisss1z | 03
NO ONE ELSE & TOTAL | REFUSE TO BE LONELY PHYLLIS HYMAN
@ 16| 16| 4 JOLIVIER,5.COMBS (T.ROBINSON,J.C.OLIVIER) (©) (0) (M) (T BAD BY 7-90a2/ARISTA | 13 B4 | 66 | 7 | N \ARTINELLLLFRIEDMAN (.FRIEDMAN,A.RICH.N.MARTINELLLP. HYMAN) © o1 PR 122381200 |
TELL ME @ © GROOVE THEORY HOW WE ROLL # THE BARRIO BOYZZ
16 | 14 | 13 | 24 | 55 uiiSoN (B.WILSON ALARRIEUX,D.BROWN) (© (D 00 EPIc 77961 | 3 B8 | 68 | 5 | yiASS ORDER (MVALENTINE L HILL K VENEY,E HANESM.DENNE.K GOLD) (© S8 sgasg/em | 0
YOU PUT A MOVE ON MY HEART @ QUINCY JONES INTRODUCING TAMIA YOUR HEART'S IN GOOD HANDS @ AL GREEN
171 17 1 17 | 12 | quincy JONES (RTEMPERTON) () (D) () QWEST 1775/wARNER BROS. | 1/ 70 | 72 | 5 | N MWALDEN (D.WARREN) (O mcassiaz | 6
18 | 15 | 14 (O HOOKED ON YOU @ SILK | 7 61 | 63 | 64 | 4 | COLD WORLD ® GENIUS/GZA FEATURING INSPEKTAH DECK | 43
SOULSHOCK,KARLIN 1SCHILSHOCK A.MARTIN,K.JONES,K.KARLIN) (C) (D) (T) (X) ELEKTRA 64353 EEG RZA (R.DIGGS,G.GRICE,J. HUNTER,S.WONDER E.DEBARGE) (C) (T) GEFFEN 19391
- 19 19 13 | MISS YOU (COME BACK HOME) (FROM “NEW YORK UNDERCOVER™) ¢ MONIFAH 19 68 65 58 5 IT'S ALL ABOUT YOU & ADINA HOWARD 58
HEAVY D (HEAVY D.T.RUBINSON) (C) (M) (T} (X) UPTOWN 55107 MCA J CORANTE,L HARRIS (A MARTIN,L HARRIS,G JAMES.| CORANTE.M.HENDERSON) (€} (T) (X) MECCA DONEASTWEST 64347.EEG
FANTASY A ¢ MARIAH CAREY | HATE U
2002 |15 15 M CARELD HALLS COMBS (M CAREY.C FRANTLT WEYDUTHD HALLABELEW S STANLEY) (©0) )T ¥ 0 COMBA 8083 | 1 69 | 60 | 56 | 16 | L&) (C) (D} (T) (V) (X) NPG 1781 L/IWARNER BRO(S‘. 3
21 | 22 | 20 | 13 | CELL THERAPY # GOODIE MOB | 17 70 | 61 | 63 | 11 | WINGS OF THE MORNING ® CAPLETON | o
ORGANIZED NOVZE (ORGANIZED NOIZE R BARNETT,T.BURTON,C.GIPP W.KNIGKTON)  (C) (D) (M) (T} LAFACE 2-4113ARISTA LSMITH,PLEWLS (CBAILEY AJONES AJSBELL O REDDING) (C) (D) (M) (T} AFRICAN STAR/RAL 577 198/ISLAND
THE RIDDLER (FROM “BATMAN FOREVER") & METHOD MAN
* % * GREATEST GAINER/AIRPLAY * % % 7113 |9 ] poiee paveemcc. SMITH R DIGGS,N.HEFTI) © ©) (m ATLaNTic 87100 | 41
WHERE DO U WANT ME TO PUT IT & SOLO W m
@D| 13 | — | 2 | IS Aases WS A ORTOM () (0) 1) V) 00 PERSPECTIVE 587512 | %2 7266 | 76 | 5 | N O O O RO WHITE AN S B RN R ANGING FACES | 66
ALREADY MISSING YOU @ GERALD LEVERT & EDDIE LEVERT, SR. FUNKORAMA & REDMAN
23 ) 21 ) 18 |15 | ¢ rEVERT.E.NICHOLAS (G.LEVERT,E T.NICHOLAS) () (D) EASTWEST 6437466 | NEWD | 1 | ;ioeieRNoBiE (M) (T) INTERSCOPE 9569146 | 1
DANGER & BLAHZAY BLAHZAY | CAN'T STAND THE PAIN & JASON WEAVER
24 | 24 | M | 5k CUTTIN.OUTLOUD (OUTLOUD,P.F.CUTTIN) (©)T) ) FADER 127049MeRCURY | 24 74 | 72 | 62 ] 10 ]y Rouck k.croucH) (© (D) MoTown 860348 | 0
@| 5 | 5| | ANYTHING *37 | » 75 | 74 | 65 | 13 | THROW YOUR SET IN THE AIR ® CYPRESS HILL | 49
3T (T.JACKSON,T JACKSON,T JACKSON) (€) (D) (T) MJJ 77913/550 MUSIC MUGGS (LMUGGERUD S.FREESE) (C) (M) (T) (X) RUFFHOUSE 78042/COLUMBIA
PLAYA HATA @ LUNIZ FEATURING TEDDY
* % * GREATEST GAINER/SALES * * % | 76 ] 86 | 74§ 9 | £l OMT (GHUSBAND,J.ELLIS JR.B.CALDWELL £-ASKI,CMT) (©)(0) (T) NoO TRYBE 38517 | °!
GANGSTA'S PARADISE {FROM “DANGEROUS MINDS") A% & COOLIO FEATURING L.V. 2 JEEPS, LEX COUPS. BIMAZ & BENZ * LOST BOYZ
28 | 28 | 21 | RASHEED (AIVEY,IR.L SANDERS,D.RASHEED, 5. WONDER) (C) (D) MCA SOUNDTRACKS 55104/MCA TT | 76 | 78 L 200 | 5oy o BEE (0.5 HARVEY.JR.MR. CHEEKS, BUTTNAKED TIM DAWG) (©) (M) (T) UPTOWN 550620mca | 03
271 29 | 23 | 18 | BROKENHEARTED @ ® BRANDY [ , 8 | a1 | 71 | 8 | I'™MYOUR MAN ALL4-ONE | 71
K.CROUCH,K.JONES (K.CROUCH K.JONES) (C) (T) {X) ATLANTIC 87150 T.O'BRIEN,G.ST.CLAIR (B.WATSON,MCARTHUR) (C) (D) (V) BLITZZ 87097/ATLANTIC
RIDIN' LOW & L.A.D. FEATURING DARVY TRAYLOR ’
* % x Hot §I'Tl$\T033iBPlé;N‘g :E’A‘:UQRING e e 88 | 88 | 3 | RPREUSS (R. "RIKKO'PREUSS,D.WILSON) (©) (D) (1 HoLLYWOOD 6400a_| 1
LET'S PLAY HOUSE 3
NEWD | 1| 07\ 0az (HCHEULE SNOOP DOGGY DOG KURUPT.OAT NIGGADAZNATE D0GG) () () DEATH ROW 53230MNTERSooPe | 25 80 | 73 | 85 | 4 | LOVEO! f“mNE s EARTHGYRLZ | 713
STILL IN LOVE ¢ BRIAN MCKNIGHT
32] 35 | 8 | 5 MCKNIGHT (B MCKNIGHT,B.BARNES) (€) (D) MERCURY 856896 | 2° 8L | 77 | 17 | 13 | 'NCARCERATED SCARFACES/ICE CREAM oSHEE RAEKWON 1 37
JUST TAH LET U KNOW EAZY-E
30 | 33 | 3 | EWRIGHT (EWRIGHT A.TROTTER IV.R PACE) (C) (D) (1) RUTHLESS 5532/RELATITY 30 82 | 83 | 83| 20 éiz-f‘%’;KT;g(ﬁlE’YllBﬂr‘E‘g(ﬁM:OWELL) ’(g%?‘(f) UGS NHARMONY | 12
N |3 | 3 | 5 | TOOHOT # COOLIO | 3; 83 | 81 | 89 | 3 | |SPECIALIZE MICHAEL SPEAKS | g
B.DDBBS (AIVEY,JR.,B.DOBBS G.BROWN) (C) (D) (T) TOMMY BOY 7718 D.WHITTINGTON (M.SPEAKS,D.WHITTINGTON) (C) (T) (X) MECCA DON/EASTWEST 64361/EEG
32 | 27 | 21 | 19 | SENTIMENTAL ® DEBORAH COX | 4 84 | 67 | 67 | g | RETURN OF DA LIVIN' DEAD ¢ THED.O.C. | 47
D.AUSTIN (D.AUSTIN.C.WOLFE,D.COX) (C) (D) (M) (T) (X) ARISTA 1-2852 THE D.0.C..EROTIC D (THE D.0.C.EROTIC D) (C) (T) (X) GIANT 17796/WARNER BROS.
3| 3| 3 | g | REMEMBER BOYZ Il MEN | 39 85 | 82 | 70 | 12 | BOMDIGI # ERICK SERMON | 3g
TIM & BOB (N.MORRIS, W MORRIS,5.STOCKMAN, T KELLY,B.ROBINSON) (€) (D) (T) MOTOWN 860480 £ SERMON (E.SERMON,R.JAMES) (C) (D) (M) (T) DEF JAM/RAL 577 196/ISLAND
34 | 38 | 9 | HURRICANE @ THE CLICK | 34 86 | 79 | 80 | 20 | HOW HIGH (FROM “THE SHOW") ® © REDMAN/METHOD MAN | g
STUDIO TON (MWHITEMORE,E.STEVENS,B.JONES,D.STEVENS, TSTEVENS) (€) (T) (X) SICK WID' IT 423350)IVE E.SERMON (R.NOBLE,E.SERMON C.SMITH) (€) (T} (X) DEF JAM/RAL 579924/ISLAND
35 | 35 | 29 | 23 | HEAVEN ®S0L0 | 7 87 | 89 | 91 | 4 | TOP OF THE STAIRS (FROM “MONEY TRAIN") @ SKEE-LO | g3
JJAMT.LEWIS (JLHARRIS 1T LEWIS, ) WRIGHT,D STOKES,D.CHAVIS.E MACK.SGARCIA) _(C) (T} (X) PERSPECTIVE 587498 W.KAHN SKEE:LO (SKEE-LO) (C) (T} (X) SUNSHINE 78057/SCOTTI BROS.
41 46 5 NOBODY KNOWS 4 THE TONY RICH PROJECT 36 91 95 3 BLAH/LEFLAH & HELTAH SKELTAH AND 0.G.C. A.K.A. THE FAB 5 88
T.RICH (J.RICH,D.DUBOSE) (C) (D) (M) (T) LAFACE 2-4115/ARISTA T MOORE BABY PAUL (PHENDRICKS,J.MCNAIR, BUSH,B POWELLS PRICE.D.ATES) {C) (T) DUCK DOWN 53223/PRIORITY
| WANT YOU BACK 4 PURE SOUL GOLDENEYE & TINA TURNER
3126 | 26 | 9 | 7 RiEY(T.RILEY,SBLAIRE KANDERSONT (€) (D) (M) (T) () STEP SUN 9BLOBINTERSCOPE | 20 90 | — | 2 | NFoOPER (BONO,THE EDGE) (©) (0) (T ViIRGIN 38524 | &9
38 36 32 10 FUNNY HOW TIME FLIES @ INTRO 25 90 87 81 5 CUTIE ¢ RAW STILO 81
D.HALL (K.GREENE,D HALL) (C) {T) ATLANTIC 87093 LMARTINEZ,S.GUY (J.MARTINEZ.C.BROWN,C.SIMMONS ALADD.D COVAY) (C) (T) (X) DV8 581212:A8M
GOIN' UP YONDER & M.C. HAMMER IT'S IN GOD'S HANDS NOW & ANOIN
39 4 4 C.TORRELL,M.C. HAMMER (W.HAWKINS M.C. HAMMER) (C) {D) GIANT 17717/WARNER BROS. 3 9 93 84 12 C.HARRIS (M.STONE,A.SHAMBLIN) (C) (M) WORD 7%41}%8 90
COME WITH ME & SHAI POP GOZ THE NINE @ GRIPSTA 9 |
40 | 38 | 271 1B ghism (€) (D) (M) (X) GASOLINE ALLEY 55081MCA 15 NEWD | 1 | (orListeo (or LsTED) MATLAS 851aG | 2
EAST 1999 & BONE THUGS-N-HARMONY o LIKE MARVIN GAYE SAID (WHAT'S GOING ON) SPEECH
46 | 45 | 9 | 5 U.NEEK (BONE.D.LU-NEEK,TONY C) (©) (0 ) RUTHLESS 6332RELATVITY | 41 % | SPEECH (M.GAYE,A CLEVELAND R.BENSON.SPEECH) () (1) (X) CHRYSALIS 58450/ | O3
42 | 43 | 39 | 17 | RUNAWAY @ ® JANET JACKSON | ¢ 94 | 92 | 79 | 10 | SEXIN THE RAIN & MOKENSTEF | 3
JJAM.T.LEWIS,J JACKSON (J.JACKSON,J.HARRIS III,T.LEWIS) (€) (D) (M) (T) (V) (X) A&M 581194 HAMI (HAMI,MOKENSTEF) (C) (D) (M) OUTBURST/RAL 577194/ISLAND
43 | 37 | 37 | 3 | DON'TGIVE UP # ISLAND INSPIRATIONAL ALL STARS | 37 95 | 80 | 93 | 10 | LASTDAYZ ® ONYX | )
$.BROWN, D.LAWRENCE (S.BROWN,D.LAWRENCE) (C) (T) (X) ISLAND 854478 F.STARR (F.SCRUGGS, K JONES,T.TAYLOR, E.KLUGH) (€) (T) (X) JMJRAL 5771 L4/ISLAND
4 4 18 27 ‘TIL YOU DO ME RIGHT & AFTER 7 5 96 85 87 6 WHAT'S UP STAR? (FROM “THE SHOW") . & SUGA 72
BABYFACE (BABYFACE,M.EDMONDS, K.EDMONDS) (C) (D) (v) VIRGIN 38494 RLAWRENCE,D ANGELITI (T JACKSON.X JASPER R LAWRENCE,0.ANGELITL 8. WHITE.S HUGMAN) (©) (D) (1) JMIRAL 577432/ISLAND
45 47 40 19 YOU ARE NOT ALONE A & MICHAEL JACKSON 1 97 95 . 2 IT'S MY LIFE ANGIE B 95
R.KELLY,M.JACKSON (R.KELLY) (C) (D) (T) (v) (X) EPIC 78002 M.MORALES (W.GRIFFITH,£. BARRIER,M.MORALES M .C.ROONEY.K PRICE) (C) D) (M) (X) BUST IT 74001
* AFTER 7 GOT IT GOIN' ON THE GAP BAND
46 | 40 | 36 | 9 E,éx,'\“cggmﬁ J%ﬁlg_l;m LOVE © o viRGiN 38521 | 98 | 75 | 75 | 6 | SHURLEY.KELLY G.DJ SPEN,V.CEDENO (R.CALHOUN.CWILSON.Y.YOUNG) - () RAGING BULL 5023 | 1°
@ KOOL G RAP OL’ SKOOL @ ISAAC 2 ISAAC
44 | 2| & 6 ﬁcil\;nh')iﬁwmson,A.BEST,N. JONES) (€} (T) COLD CHILLIN/ERIC smKE% Jaoguepic | 42 9 | 98 | 69| 12 J.SIMMONS,G.W.ISAAC,S.ISAAC,D.HOUSTON (GW.ISRAC, THE ISLEY BROS,,C.JASPER L MEIZEL,D. MCDANIELS) © mwescuRy s | 92
RUNNIN’ ¢ THE PHARCYDE USE ME AARON NEVILLE
48 | 45 | 98 | 13 | ) Dk (0.STEWARTT.HARDSON.EWILCOX JYANCY) (€) (1) () DELICIOUS VINYL 58483/CAPITOL | 59 100 97 ) 96 | 4 | sinosey {BINITHERS) JO0 ALM 81172 »

(O Records with the greatest airplay and sales gains this week. @ Videoclip availability. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following
the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.
(V) Vinyl single availability. (X) CD maxi-single availability. © 1996, Billboard/BP! Communications.
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African American Awards. The African American Institute held its annual
awards dinner recently in New York, honoring Archbishop Desmond Tutu. Atten-
dees enjoyed a post-dinner reception hosted by GRP Recording, at which Teo-
dross Avery performed material from his upcoming Impulse! album “My Genera-
tion.” Shown, from left, are retired general Colin Powell; Sandra Trim DaCosta,
GRP VP of marketing; Tutu; and Tommy LiPuma, GRP president.

RIAA YEAR-END CERTIFICATIONS

(Continued from page 12)

“Miracles: The Holiday Album”
(Arista); Pearl Jam’s “Vitalogy”
(Epie); Live’s “Throwing Copper”
(Radioactive/MCA, certified at 6
million units total); and Green Day’s
“Dookie” (Reprise, certified at 8
million units total). Also, Michael
Jackson’s “HIStory: Past, Present
and Future—Book 1” (Epic) was
certified quintuple platinum (for
sales of 2.5 million units of the two-
CD set).

Notehing quadruple-platinum
sales in 1995 were Alanis Moris-
sette’s “Jagged Little Pill” (Maver-
ick/Reprise/Warner Bros.), Shania
Twain’s “The Woman In Me” (Mer-
cury), the Cranberries’ “No Need To
Argue” (Island, certified at 5 million
total), and the Beatles’ “Live At The
BBC” (Capitol), a two-CD collection
that has sold 2 million, according to

the RIAA.

Pulling in sales of 3 million were
Aerosmith’s “Big Ones” (Geffen);
Mary J. Blige's “My Life”
(Uptown/MCA); Garth Brooks’ “The
Garth Breeks Collection” (Capitol
Nashville); Mannheim Steamroller’s
“Christmas In The Aire” (American
Gramaphone); Nirvana’s “MTV
Unplugged In New York” (DGC/Gef-
fen); Tom Petty’s “Wildflowers”
(Warner Bros.); and the Walt Disney
soundtracks for “Pocahontas” and
“The Lion King.” The latter album,
which tied as the biggest-selling
record of 1994, is now certified for
sales of 10 million units.

Suzanne Baptiste’s Rhythm Section I
will return next week. l

BUBBLING UNDE

HOT R&B
~ SINGLES

B3 5|83
2|2|e 2132
2 (5|8 ([T LE o |G |&| nTeE
Z | 3| 2 | ARTIST (LABEUDISTRIBUTING LABEL) Z | 3| £ | ARTIST LABEUDISTRIBUTING LABEL)
1114 2 | COMIN' FOR X-MAS 14| 21 | 20 | WASSUP, wassupt
USHER (LAFACE/ARISTA} A-TOWN PLAYERS (PREMEDITATED/WB)
2 { 3 | 3 | THERE'S NOTHING LIKE THIS 15| 8 | 5 | THUMP THAT FUNK
OMAR (RCA) D.1. TRANS (ATTITUDE)
GOLD GONE
31 1] 41 ¥ (NPo/waRNER BROS) 16|12 5 DIANA ROSS (MOTOWN)
4 | 20| 2 | THE CHRISTMAS SONG 17| 10| 8 | CASH MONEY
PHIL PERRY {BLUE THUME/GRP) SOULTRY (MOTOWN)
5 | 5| g | LIVIN PROOF 18| 15| 9 | MONEY (THE ROOT OF ALL EVIL)
GROUP HOME (PAYDAY/LONDGN/ISLAND) GAMBQIZ (STREET LIFE/SCOTT! BROS.)
6 | 4| 3 | SOMETIMES | MISS YOU SO MUCH 19 —| 1 | COOLIE HIGH
P.M. DAWN (GEE STREET/ISLAND) CAMP LO (PROFILE)
11717 HUSTLIN' 220|171 4 TIP 4 THE STRIP
SMOOTHE DA HUSTLER (PROFILE) SPLACK PACK (PANDISC)
8 | 21 g | WRekoNiZE 21|25 | 3 | REAL LIVE SH*T
SMIF-N-WESSUN (WRECK/NERVOUS) REAL LIVE FEAT. K-DEF & LARRY-O (PIRATE)
916! 2 WHERE DID WE GO WRONG 211817 LIFE GOES ON
INCOGNITO (TALKIN LOUD/YERVE) QTR CLIQUE (ALL NET)
10| 5 | 9 | GIRLZ WIT ALL DA BOOTY 23| | 1 | ROUGH IS THE TEXTURE
MC NAS-D (PANDISC) RAX (PREMEDITATED/WARNER BROS.)
11| —| 1 | NASTY DANCER 24| | 1 | NOW BEHOLD THE LAMB
KILO (WRAP/ICHIBAN) IORK FRANKLIN AND THE FAMILY (GOSPO CENTRICH
WITHOUT LOVE HEAVEN
1211417 VERONICA (MERCURY) %5236 THE WHISPERS (CAPITOL)
13 (13| 4 | THE CLOSER | GET TO YOU Bubbling Under ists the top 25 singles under No. 100
FOURPLAY (WARNER BROS) which have not yet charted.

DARK SUN RIDERS

(Continued from page 19)

the Box. -

The single will be widely serviced to
R&B/mainstream and erossover sta-
tions on Jan. 23, the same date that cas-
sette singles arrive at retail.

The label expe®ts the single to
appeal to stations that program rap.
Island marketing director Ane Rose-
borough says that the act received
favorable reviews when it performed
at the “How Can I Be Down” hip-hop
conference in Miami in October and
Rapsheet’s November confab in Los
Angeles.

“The beats are there and are very
conscious; they’re not degrading
women or glamorizing the use of
drugs. We anticipate consumers of all
ages to be interested in this project,”
she says.

Despite Brother J.’s affiliation with
the X Clan, the label has no plans to
aggressively tie in that relationship as
a marketing strategy. Roseborough
says, “He was the voice of X Clan, but
that’s in the past. However, when peo-
ple hear his voice, they will identify
him as a former member of the group.”

X Clan recorded two albums—
1990’s “To The East, Blackwards” and
1992’s “Xodus”—and scored a hit with
“Fire & Earth (100% Natural),” which
reached No. 5 on the Hot Rap Singles
chart in 1992.

Concerning his departure from the
group, Brother J. says, “X Clan were
gentlemen from all walks of life who
had reached a crossroads. After a peri-
od of hibernation, it was time [for me]
to return. But this isn’t X Clan, part
two. [Dark Sun Riders] are more about
evolution than revolution.”

A promotional tour is set to begin
Feb. 1 and will kick off on the East
Coast, moving from New York to
Atlanta. From there, the act, which has
yet to sign with a booking agency, will
visit Dallas, then journey to the West
Coast for stops in Los Angeles and the
San Francisco area before moving into
the Midwest.

As press time, the international
release of “The Seeds Of Evolution”
had not been scheduled.

J.R.REYNOLDS

THE RHYTHM & THE BLUES

(Continued from page 18)

Yule and covers Ruth Brown’s
musical career, which in the early
days was handicapped by the unfor-
tunate curse of racial segregation
and unfair contracts. Throughout it
all, however, the veteran artist man-
aged to deliver some of the best R&B
on wax.

The book is published by Donald I.
Fine Books/Dutton and will be in
stores Feb. 22.

D ATABASE: Mecca Don, the
Charlotte, N.C.-based label that
brought us Adina Howard, Michael
Speaks, and debut act Sa-Deuce,
has signed rapper Pudgee (Tha
Phat Bastard). It will release the
artist’s second album through Per-
spective hip-hop imprint P-Street
early in 1996.

According to reports, 4 has again
requested a release from his long-
term contract with Warner Bros. and
plans to deliver the three remaining
albums on his recording agreement
via a triad of projects consisting of
previously unreleased songs.

Billboard,s
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of | 58| Eg EE TME ' Soundis ﬁrlw ARTIST
I-:E = 5 = |~ (<'(° Zg LABEL & NUMBER/DISTRIBUTING LABEL
* % * NO. 1/GREATEST GAINER * * %
(D| 1| 1| 8 |HEYLOVER _ * LLCOOL J
(C) () (M) £T) (V) DEF JAM/RAL 577494/15LAND 7 wieeks at No. 1
(D| 2 | 2 | 5 | TONITE'S THANIGHT ® KRIS KROSS
{C) (D) (M) (T) RUFFHOUSE 78092/COLUMBIA
®| 3 | 3 | 13 | CELL THERAPY * GOODIE MOB
(C) (D) (M} (T) LAFACE 2-4113/ARISTA
(@)| o | 4 [ 21 | GANGSTAS PARADISE (FROM ‘DANGEROUS MINDS') A°  ® COOLIOFEATURING LV
(C) (D) MCA SOUNDTRACKS 55104/MCA
®| 6 | 5 | 1 | DANGER © BLAHZAY BLAHZAY
(C) (T} (X) FADER 127049/MERCURY
6§ | 5 | 6 | 3 | JUSTTAH LET UKNOW ® EAZY-E
(C) (D) (T) RUTHLESS 5532/RELATIVITY
(| s | 8| 5 | To0H0T * COOLIO
(C) (D) (T) TOMMY BQY 7718
EAST 1999 & BONE THUGS-N-HARMONY
13 14 5 (C) (D) (T} RUTHLESS 6332/RELATIVITY
(@| s | 7| o | HURRICANE @ THE CLICK
(C) (T) (X) SICK WID' IT 42335/JIVE
LET'S PLAY HOUSE & THA DOGG POUND FEAT. MICHEULE
NEW » 1 {C) (D) DEATH ROW/INTERSCOPE 53230/PRIORITY
(D| 18 | 19 | 17 | FADES EMALL ® JAMAL
(C) (D) (M} (T) ROWDY 3-5042/ARISTA
12 | 17 | 16 | @ | THERIDDLER (FROM “BATMAN FOREVER")  # METHOD MAN
(C) (D) (T) ATLANTIC 87100
(@)| 2 | 22 | & | GOIN' UP YONDER ® M.C. HAMMER
(C) (D) GIANT 17717/WARNER BROS.
@ 10| 10| 6 | FASTLIFE # KOOL G RAP
(C) (T) COLD CHILLINVEPIC STREET 78081/EPIC
15 1|12 a | coworLD @ GENIUS/GZA FEATURING INSPEKTAH DECK
(C) (T) GEFFEN 19391
RIDIN' LOW # LA.D. FEATURING DARVY TRAYLOR
a 2 / (C) (D) (T} HOLLYWOOD 64004 .
FUNKORAMA © REDMAN
@ NEW » ! (M) (T) INTERSCOPE 95691 */AG
18 | 20 | 11 | 13 | THROW YOUR SET IN THE AIR @ CYPRESS HILL
(C) (M) (T} (X) RUFFHOUSE 78042/COLUMBIA
Y'ALL AIN'T READY YET ® MYSTIKAL
23 21 16 (C) (T) BiG BOY 42331/JIVE
RUNNIN' @ THE PHARCYDE
20 16 18 13 (C} (T) (X) DELICIOUS VINYL 58483/CAPITOL
a7 | — | 2 | FUGEELA © FUGEES
(M) (T) (X) RUFFHOUSE 78194*/COLUMBIA
1GOT50N ITA * LUNIZ
@ 2% 2 32 {C) (D) (T) NOO TRYBE 38474 -
23 | 14 | 13 | § | /NEED YOU TONIGHT & JUNIOR MAF.IA. FEATURING AALIYAH
(C) (T) UNDEAS/BIG BEAT 98097/AG
24 | 12 | 9 | 8 | RETURN OF DA LIVIN' DEAD ¢ THED.OC.
(C) (T) (X) GIANT 17796/WARNER BROS.
25 | 15 | 17 | 11 | WINGS OF THE MORNING & CAPLETON
(C) (D) (M) (T) AFRICAN STAR/RAL 577198/ISLAND
2% 2% 2 7 BLAH/LEFLAH ¢ HELTAH SKELTAH AND 0.G.C. A.K.A. THE FAB 5
(C) (T) DUCK DOWN 53223/PRIORITY
21 | 22 | 15 | 4 | BEWAREOF MYCREW @ LB.C. CREW FEAT. TRAY D AND SOUTH SENTRELL
(C) (D) (T} JAC-MAC 17722/WARNER BROS.
28 | 25 | 23 | 13 | ICE CREAM/INCARCERATED SCARFACES & CHEF RAEKWON
(C) (D) (T) LOUD 64426/RCA
POP GOZ THE NINE # GRIPSTA
NEW » ! (T) ATLAS 851 */A&M
LAST DAYZ & ONYX
30 19 2 ! l {C) (T) (X) JMJ/RAL 577114/ISLAND
GD| 8 | 25 | 9 | PLAYAHATA @ LUNIZ FEATURING TEDDY
(C) (D) (T) NOO TRYBE 38517
32 | 31 | 33 | 21 | JEEPS, LEX COUPS, BIMAZ & BENZ # LOST BOYZ
(C) (M) (T) UPTOWN 55062/MCA
SUGAR HILL ® *AZ
@ 38 32 21 (C) (T} (X) EMI 58407
3 | 32 | 27 | 29 | ONE MORE CHANCE/STAY WITHMEA @ THE NOTORIOUS B.1.G.
{C) (D) (M) (T) BAD BOY 7-9031/ARISTA
LIQUID SWORDS  GENIUS/GZA
3% 34 30 12 (C) (T) GEFFEN 19390
48 | 38 | 27 | SUMMERTIME IN THE LBC (FROM “THE SHOW') & THE DOVE SHACK
(C) (D) (M) (T) G FUNK/RAL 579382/ISLAND
GIMME YOURS *AZ
N 2 (C) (T) (X) EMI 58512
3 | 37 | 40 | 25 | PLAYER'S ANTHEM @ © JUNIOR M.AF.LA.
(C) (M) (T) (X) UNDEAS/BIG BEAT 98149/AG
39 | 35 | 39 | 20 | HOW HIGH (FROM “THE SHOW") @ & REDMANMETHOD MAN
{C) (T) (X) DEF JAM/RAL 579924/ISLAND
AIN'T NOTHIN' BUT A SHE THING @ SALT-N-PEPA
% 3% 12 (C) (D) (T) (\QE)NDON 850346/1SLAND
a1 | 35 | 31 | 25 | BOOMBASTIC/IN THE SUMMERTIME A © SHAGGY
(C) (T) (V) (X) VIRGIN 38482
42 | 40 | as | 20 | 1ST OF THAMONTH @ # BONE THUGS-N-HARMONY
(C) (T) (X) RUTHLESS 6331/RELATIVITY
EAST SIDE RENDEZVOUS * FROST
43 4 34 12 (C) (T) RUTHLESS 1534/RELATIVITY
BOMDIG! # ERICK SERMON
4“4 30 28 12 (C) (D) (M) (T) DEF JAM/RAL 577 196/1SLAND
45 | 41 | 37 | 9 | ‘HUSTLIN/BROKEN LANGUAGE & SMOOTHE DA HUSTLER
(C) (T) PROFILE 5440
4 | 29 | 35 | 7 | WREKONIZE/SOUND BWOY BURIAL  SMIF-N-WESSUN
(M) (T) (X) WRECK 20161 */NERVOUS
T TEMPTATIONS * 2PAC
RE-ENTRY 16 (C) (M) (X) INTERSCOPE 98120/AG
4 | 39 | — | g | GIRLZWITALL DA BOOTY ® MC NAS-D
{M) (T) (X) PANDISC 112*
49 | 50 | 45 | 24 | WHATZ UP, WHATZ UP @ PLAYA PONCHO FEATURING LA. SNO
(C) (M) (T) {X) SO SO DEF 77958/COLUMBIA
GO| reenrmy | 33 | | WISH® @ SKEE-LO

< {1 X} SUNSHINE 78032/SCOTTI BROS.

(O Records with the greatest sales gains this week. #Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-singte availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availability. (X} CD maxi-single availability. ® 1996, Billboard/BPI Communications,

- and SoundScan, Inc.
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Billie Ray Martin Embraces Life With ‘Memories’

BILLIE RAY MARTIN lets out a
long, deep sigh as she ponders the
direction in which her career was
headed a little over a year ago.
Despite the rush of positive activity
surrounding the release of her new
Sire/Elektra single, “Imitation Of
Life,” Martin cannot help but occa-
sionally relive the moment when she
nearly gave up her fight for creative
independence.

“I remember sitting home alone
one night and being completely over-
come by the feeling that I had
absolutely nothing,” she says, her
usually bright, animated voice low-

BILLIE RAY MARTIN

ering to a sad whisper. “I had spent
nearly four years writing songs that
I poured every ounce of my soul into,
and it seemed like no one in this busi-
ness was willing to listen. I felt so
battered and weary.”

Slipping further into the memory,
the London-based singer’s whisper
rises to a horrified laugh at the real-
ization that she nearly chucked all
she had invested in her music to
record another writer’s fluffy Ger-
man techno songs in exchange for a
few hundred pounds. “As I sat there
that night, all I could think was, ‘My

Billboard.

FOR WEEK ENDING JAN. 6, 1996

CLUB PLAY
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Breakouts: Titles with future chart potential,

based on club piay or sales reported this week.

@auce

by Larry Flick

God, is this what I've worked so hard
for?”

Fortunately, she managed to chan-
nel her depression into determina-
tion and continued to scrounge up
cash to bankroll industry showcases
around London. “Ultimately, I had to
believe that if I could carry on just a
little longer, something would hap-
pen,” she says.

And it did. The eventual interest
of EastWest-distributed Magnet
Records in the U.K. led to the glori-
ous “Your Loving Arms,” a torchy
plea for love encased in a handbag-
swingin’ house groove. With a world-
ly depth courtesy of Martin’s dusky
contralto range, the single was cre-
atively leagues ahead of typical diva
club fare, earning deserved dance-
floor success throughout much of the
world seemingly within seconds
after its release last winter. Upon
getting picked up by Sire/Elektra
here last February, “Your Loving
Arms” went on to top Billboard’s
Club Play chart in March and
enjoyed a brief but impressive stint
on top 40 and crossover radio.

“The success of that single vali-
dated my belief that a lot of people
would respond to my music if they
had a chance to hear it,” Martin says.
“It makes me confident about the
future of the album.”

Slated for worldwide release in
March, the full-length “Deadline For
My Memories” ambitiously expands
on the romantic intensity of “Your
Loving Arms” and examines the psy-
chological ebb and flow of life based
on Martin’s experience and perspec-
tive. Although that may be a far-
reaching goal for a dance record, the
heady lyrical content of songs like
“Still Waters,” “I Try,” and “Big
Tears And Make-Up” provide a soul-
ful contrast to the electro-chill of the
rhythms, which were largely pro-
duced by ambient-house whiz Brian
“B.T.” Transeau.

“When I listen to this album in
total, I realize that what I am doing
is offering my life for the world to
explore and learn from—and that
feels good,” Martin says. “But as
intense as some of the songs are,
there is never a tone of complete res-
ignation. They are certainly melan-
cholic or angry at times, but never
miserable. Even at my lowest
points—when I might have ques-
tioned myself or my strength—I am
proud to have never taken that final
step into darkness. I wanted my
songs to reflect that.”

It is Martin’s unwillingness to
remain in problematic situations that
made her a notorious figure in the
U.K. club scene roughly five years
ago. Shortly after a move from her
native Berlin to London as front
woman of the eclectic club troupe
Electribe 101, Martin left the group

after what she describes as ongoing
friction with its management. The
ensuing mudslinging in the press left
Martin momentarily branded as “dif-
ficult.” “It was a bizarre situation
that is best left in the past,” she says
diplomatically. “What I will say,
though, is that it is difficult to be a
woman in this business with a strong
point of view. It can be very threat-
ening to some people.”

In establishing a solid solo career,
Martin is taking care to walk a fine
line between pleasing club loyalists
and exploring her potential as a
pop/soul chanteuse a la Annie
Lennox. On “Deadline For My Mem-
ories,” she aims to link the two gen-
res with “real emotions. I think peo-
ple are looking for singers who are
so willing to cut out and reveal parts
of themselves, whether it is within a
dance beat or in a ballad setting.”

With her vision sharp, Martin is
optimistic about her immediate
future, which includes a concert tour
of the U.S., the U.K., and parts of
Europe in the coming months. “I still
have my little breakdowns,” she says
with a laugh. “But I take at least one
minute out of every day to meditate
and remind myself that I now have
an amazing team of people who are
dedicated to bringing my music to a
large audience. I am committed to
not letting them or myself down.”

RUNNING "ROUND RCA: We are
delighted to report that Las Vegas
siren Kristine W. has finally signed
a long-rumored album deal with
RCA. Her long-in-progress debut
album, “Land Of The Living,” is
being prepped for spring release and
will include her 1994 No. 1 EastWest
smash, “Feel What You Want,” as

Sasha Branches Out. Leading dance
music producer Sasha, right, is
entrenched in the final mixing stage of
two new projects at New York’s Save-
bone Music Studios. The 28-year-old
U.K. native is overseeing a blues/pop
album with venerable musicians Mick
Taylor (not pictured) and Lenny Pick-
ett, left, among others. He is also
working on an electro-pop collection.
Both should be ready for release by
spring on Savebone Music's own
independent label. Upon completion
of the albums, Sasha says, he will
return to his active schedule as club
DJ and remixer.

|

well as the much-touted but never-
released anthem “One More Try.”
Kristine’s U.K. parent label, Cham-
pion Records, is currently circulat-
ing the stomping hand-raiser “I
Don’t Want To Think About That” on
promotional test pressing abroad.
There has been no final decision on
what the project’s first single will be
here. We simply cannot wait for the
world to hear what we predict will be
heralded as one of the more inspired
dance albums of '96.

After a relatively quiet year on the
dance front, RCA is stoking up for a
busy new phase of releases. January
brings the onset of Delacy’s uplift-
ing “Hideaway,” which comes full
circle from its original stateside
release on New York’s Easy Street
Records roughly a year ago. The
track has since been licensed to the
U.K.’s Slip’n’Slide Records and
picked up by the neighboring deCon-
struction Records. RCA gets the
record by way of its re-established
ties with deConstruction. Exhaust-
ed? You will be after twitch-
ing’n’twirling to Love To Infinity’s
virtual reinvention of the track.

Also pending from RCA is “Mov-
ing Up,” a hi-NRG confection by
Dreamworld. Paul Gotel, Lenny
Bertoldo, and new U.K. production
posse Party Faithless each have a
crack at the jam, which is festive
good fun. La Bouche follows its
recent hit “Be My Lover” with
“Sweet Dream,” a former European
hit that has been freshened up with
new mixes by Loveland and Spike.
Finally, Ke’s introspective pop/rock-
er has been convineingly recon-
structed as a tribal kicker by Junior
Vasquez.

If that is not enough, we also hear
that RCA is about to ink a distribu-
tion deal with groovy U.K. indie label
Wired Recordings, which has a bevy
of beat-treats hanging on the
trance/house tip.

Given this menu of juicy releases,
it seems greedy to ask for more. But
we cannot help but request that RCA
consider pulling Lisa Nilsson’s fes-
tive NRG romp “Let Me In Your
Heart” from its current “Club Cutz”
compilation. It has crossover hit
written all over it. By the by, we hear
that a sequel to that collection is in

(Continued on next page)

NEW YORK—Preparations are
under way for the third annual Bill-
board Dance Music Summit, which
will run July 17-19 at the Chicago
Downtown Marriott.
In addition to an agenda of dis-
cussion groups and artist showeas-
. es, the confab will include a variety
of new features. At the top of the
agenda is Billboard’s Clubland Car-
nival/Expo, which will run concur-
rently with the Summit’s panel ses-
sions and combine traditional sound
and light exhibits with interactive

Schedule Takes Shape
For Dance Music Summit

product booths, games, and con-
tests.

Another offering will be a re-
mix/editing workshop on July 20, to
be presented in coordination with
Chicago’s Vibe Music. These sessions
will provide hands-on lessons in the
indie label’s in-house recording stu-
dio.

Additional details on these and
other facets of the Summit will fol-
low in the coming months. Look for
registration rates and hotel-reser-
vation information in March.
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46 | 46 3 | WE'VE GOT IT GOIN’ ON JIVE 42328  BACKSTREET BOYS 371 | 32 | 41 | 4 | FINGERS & THUMBS (COLD SUMMER'S DAY) (T) (X) MUTE/ELEKTRA 66053/EEG @ ERASURE
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DANCE TRAX

(Continued from preceding page)

the works. Props to RCA's Carmen
Cacciatore and BMG Canada’s resi-
dent dance maven Vince DeGeorgio
for teaming up and working hard for
the prominence of dance music at the
label.

NEW BEGINNINGS: On March
1, producer/composer William
Orbit ends a lengthy absence from
public view with a pair of mouth-
watering new projects. “Hinter-
land” revives his revered Strange
Cargo alter ego, while “Toward
The Unknown Region” breathes

new life into his other recording
moniker, Torch Song. On the same
day, Orbit will christen the
albums-—both of which will be
issued on Warner-distributed Dis-
covery Records—with his first con-
cert appearance, at a Los Angeles
venue still to be confirmed.

Long respected as a pioneer of
electronic dance music, Orbit has
contributed six tracks to the Al
Pacino/Robert De Niro flick
“Heat” and will host “Stereo
Odyssey,” a 12-week program for
KCRW Los Angeles. Gee, talk

about your splashy returns. We're
glad to have the brilliant Mr. Orbit
back in action.

Speaking of blasts from the
past, late-’80s dance/pop darling
Lisa Lisa is reuniting with former
mentors Full Force for four songs
to be included on a Lisa Lisa &
Cult Jam best-of collection due
this spring. The songs have yet to
be recorded, though Full Force’s
Bowlegged Lou tells us that the
vibe will “return to her roots, but
with a definite eye toward the
future.” The set will be released

on Los Angeles indie Thump!
Records.

PART][NG GLANCES: The inter-
national dance music community con-

tinues to mourn the untimely loss of

producer Roger McKenzie, aka
Wild Child, who died from heart fail-
ure on Nov. 25. He was 24.

Shortly after his death, McKen-
zie’s girlfriend and manager, Donna
Snell, set up the Wild Child Musical
Foundation, which will encourage
and subsidize the musical efforts of
young people in the U.S. and U.K.

“When we moved to New York, all
we had was a bed, a television, and a
studio,” she says. “I can’t just sell the
studio. I want to use it to help people
who have the talent to do stuff but
haven’t been given the opportunity.”
Logistics for the foundation have yet
to finalized.

Wild Child earned rightful props
from DJs all over the world for slam-
mers like “Renegade Master.” Two
early singles, “Bad Boy Come Again”
and “Jump To My Beat,” will be
issued on Hi Life Records within the
next month or so.
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Tall, Tall Dude. The same week that Alan Jackson’s “The Greatest Hits Collec-
tion” debuted at No. 1 on Billboard's Top Country Albums chart, he performed
on NBC's “Tonight Show With Jay Leno.” Afterward, he visited with Leno, left,

and Billy Crysta!, right.

l BY DEBORAH EVANS PRICE

NASHVILLE—The latest chapter in
the country musiec comeback of the
decade continues this month, as BNA
Records releases John Anderson’s
new album “Paradise” and launches a
marketing campaign, including a con-
test with the radio program “After
MidNite With Blair Garner,” in-store
appearances, mailing copies of the
single to his members of his fan club,
and prime positioning at retail.

“Our positioning statement regard-
ing ‘Paradise’ is, ‘Here’s John Ander-
son, a platinum act, and he’s exactly

COME BACK, SHANE: Exiled baritone William Lee
Golden is returning to the Oak Ridge Boys. Steve
Sanders, who replaced Golden in 1987, is leaving the
group for personal reasons. Golden joined the group in
1965 and was forced out after 22 years. Part of the prob-
lem stemmed from differences in lifestyles. The rest of
the group was into razorcuts and tailored clothes; Golden
grew his hair to his waist, and his beard was almost as
long; he also wore buckskin and lived in a teepee in his
backyard. No fashion forecasts yet.

Nashville and country music lost an old friend last

while a student at
Seane
Aretha Franklin, Bob
The Statler Brothers begin their fifth season on TNN
followed by Lee Roy Parnell, Aaron Neville, and Mary

month when drummer Sammy Creason died at age 51 of
a brain aneurysm. He complained of a headache and col-
lapsed Dec. 20 and died the next day in a Nashville hospi-
tal. He began his career
Arkansas State as the s
drummer for the Bill

Black Combo, which as w e
opened for the Beatles’

1964 U.S. tour. He later —————
played behind Ted

Nugent, Jerry Lee Lewis, I
Dylan, Rita Coolidge, ™ |
and Barbra Streisand,

and he was a longtime

member of Kris Kristof-

ferson’s road band. He is

survived by his wife, Claudia, and his children, Ty and
Naomi.

on Saturday (6), with George Jones as guest artist, join-
ing series regulars Crystal Gayle and Ronna Reeves.
Guesting on Jan. 13 will be Brenda Lee. Bryan White
wiil be on the Jan. 20 show, and Patti Page appears Jar.
217. The series is the network’s highest-rated . .. In new
episodes of another TNN show, “The Road,” Travis Tritt,
Shelby Lynne, and Hal Ketchum appear Wednesday (3),
Chapin Carpenter on Jan. 10. Delbert McClinton, Clint
Black, and Shawn Calvin appear on Jan. 17; Marty Stu-
art, Steve Wariner, and Ashley Cleveland on Jan. 24; and
Joe Ely, Doug Stone, and Kathy Mattea on Jan. 31 . ..
Terri Clark, who was offered 1996 tour slots with Dwight
Yoakam and George Strait, has decided to take the Strait
path. They'll go out Jan. 18 for about 60 dates.

CHERRY LANE MUSIC is publishing the “On The Back
Poreh With Barry & Holly Tashian” songbook this month.
The book features 14 original songs arranged for guitar
and voice. It also contains a biography, discography, pic-
tures, and annotations on each song . . . Mike Curb tells us
that Curb/MCA has acquired all of the Judds’ albums and
will rerelease them in the first quarter ... More details
an the Nashville Entertainment Assn.’s Extravaganza96,

Golden Voice Back In 0ak Ridge Boys;
Vet Drummer Sammy Creason Dies

by Chet Flippo

set for Feb. 14-17: Three-day tickets are $39, and a $99
laminate will cover all shows. Early signees scheduled to
perform include Steve Earle and Syd Straw.

Country in the Rockies is set for Jan. 17-21 at Crested
Butte (Colo.) Mountain Resort. Two concerts and a celebri-
ty ski race will benefit the Frances William Preston Lab-
oratories, a division of the T.J. Martell Foundation at the
Vanderbilt Cancer Center in Nashville. The skiers will
include Kathy Mattea, Hal Ketchum, BlackHawk, Ty
Herndon, Chely Wright, and Doug Stone. The race will
be sponsored by Black Velvet Canadian whiskey and Jose
Cuervo Tradicional.

GARTH BROOKS won video of the year honors for “The
Red Strokes” on “The
CMT 1995 Countdown.”
Alan Jackson was named
male video artist of the
year, Pam Tillis won in the
female artist category,
Sawyer Brown is video
group of the year, Bryan
White is rising video star,
Shelby Lynne captured
the independent video
award, and Jed Zeppelin
(comprising Lee Roy Par-
nell, Steve Wariner, and
Diamond Rio) won for
video event of the year. Michael Merriman of Pecos Films
was named video director of the year. . . Dr. Richard Bar-
net, chairman of the Department of Recording Industry at
Middle Tennessee State University, has been appointed to
the Tennessee Film, Entertainment and Music Advisory
Council by Gov. Don Sundquist. Middle Tennessee State’s
music business program is now the biggest in the country,
with more than 1,000 students and 19 faculty members.

DAN HAYS, EXECUTIVE DIRECTOR of the Interna-
tional Bluegrass Music Assn., tells us that a recent Nation-
al Endowment for the Arts study has revealed that blue-
grass music has enjoyed the biggest growth in audience
popularity of any music form. The study, based on U.S.
Census data from 1985-92, showed that bluegrass listen-
ers increased by 13.9 million during those years. Next
largest was jazz, followed by show tunes. Country was in
the middie, with an 8.3 million inerease. Folk music showed
the smallest increase, at 1.1 million.

Christmas card creativity awards: Wynonna poses with
beau and baby in Santa Claus hats; Sammy Kershaw
sends a personalized tape; Linda Davis, Travis Tritt, and
Marty Stuart are pictured with their dogs; Lee Roy Par-
nell is on a motoreyele; Tim McGraw goes expressionis-
tic; Reba McEntire and Ronna Reeves curl up on their
couches; John Berry holds his baby; Alan Jackson is on
his boat; and the Statler Brothers are at home.

=

what radio seems to be asking for
these days—something familiar, ered-
ible, and identifiable,” ” says Dale
Turner, VP of BNA. “Those three
words are buzz
words at radio
right now. There’s
such a glut of
sound-alikes, but
John is the real
deal.”

He says that
radio response to
the new single,
which is the title
track, has been enthusiastic, which he
attributes, in part, to the fact that
Anderson had not released a new sin-
gle in six months. “We did that by
design,” Turner says. “After the third
single from the ‘Country Till I Die’
album, John and Joe Galante decided,
‘Let’s get off this project, go back into
the studio, and create another ‘Semi-
nole Wind’ album, which was double
platinum.”

Anderson says RCA Label Group
chairman Galante and RCA Label
Group VP of A&R Thom Schuyler
were among those instrumental in
finding songs for the project. He feels
positive about the tunes, particularly
the title track. “[They] brought me

ANDERSON

John Anderson’s Back In ‘Paradise’
BNA, ‘Blair Garner’ Show To Hold Contest

the tape and played me the song,” he
says. “I just listened to the first verse
and told them to shut it off and said,
‘If the rest is anything like the first
verse, 'l do it.” ”

Among the other songs Anderson
is particularly excited about are “The
Band Plays On” and “Let The Guitar
Do The Talkin’,” which feature spe-
cial guests Levon Helm and Mark
Knopfler, respectively. “To have
Levon sing on there is a real honor,”
Anderson says. “Singing with Levon
is a dream come true in a lot of ways.
We worked together this past year on
the road and thought it would be good
to get in the studio and put something
down. And the other real bonus on the
album is that Mark Knopfler was
kind enough to play guitar on one of
the cuts, ‘Let The Guitar Do The
Talkin'.”

Turner says that the BNA staff
began the push on the album in
November, with regional promotion
reps taking the single to stations,
“doing what we call blitz travel.” In
December, BNA kicked off the
Anderson cruise contest with the 200-_
affiliate all-night syndicated “After
MidNite” program. “We designed a
national contest with Blair whereby

(Continued on page 27)

WYNONNA BACK FOR 3RD SOLO SET

(Continued from page 3)

is very loyal, and it’s both old coun-
try and new country. We're going to
be ordering quite a bit.”

The length of the first single, “To
Be Loved By You,” written by Gary
Burr and Mike Reid, has kicked up
the first dust with country radio,
where it was released Dec. 21.

WPOC Baltimore PD Bob Moody
says of the song, “It’s too long and too
slow. We couldn’t fit it on a 4%-
minute cart.” The album track of the
song runs 4:52, and the single is 4:25
with an 11-second intro.

“I like it,” says Dave Kelly, PD at
WSIX Nashville. “I was rather
impressed with the single .. .and I'm
looking forward to the rest of the
album.”

Curb chairman Mike Curb defends
the song, saying, “If something is
good, it’s not too long. The single is a
country monster, and country radio
will receive it well. You need to listen
to this album a few times to appreci-
ate its depth. It’s very spiritual, and
it’s all of one piece. MCA and Curb
are very united on this, and Nashville
and Los Angeles will work very
closely on this. We're still meeting:
and discussing our campaign.”

At press time, details on the mar-
keting and promotion campaign for
the record had not been ironed out.

Wynonna says she carefully and
methodically picked the songs to
reflect the changes she has been
going through. “I have learned the
truth about many things, from learn-
ing the identity of my real father, to
how much money I owed, to who my
friends and enemies were,” she says.
“I learned the stinking truth about
my life, my strengths, and my weak-
nesses. This has been a year of reve-

lation. Next year will be my year of
revolution.”

Wynonna says she began work on
the album while on stage at Fan Fair
in 1994. “I was three months preg-
nant with Elijah. I was going through
a very weird time. I had lost the thing
I loved the most—the road. I remem-
ber standing there singing “Free
Bird” as if it were my anthem. You
know, ‘If I leave here tomorrow, will

C L2 OTLPIEE—

you still remember me?’”

She adds that she slipped $20 to
the Fan Fair fireworks operator to
set off skyrockets when she sang the
word “fly.” -

Even though Wynonna’s version of
“Free Bird” was on the “Skynyrd
Friends” album, she says she added
it to “Revelations” because of its
meaning to her. “Who I am and who
I’'m not comes out in the lyrics of all
these songs. I had nothing in my life
but this album at one time. You're
very vulnerable in pregnancy. And
after [the Judds] came off the road,
I had lost everything—I had sold the

(Continued on page 27)
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by Wade Jessen

STATUS QUO: During the last half of 1995, Billboard’s Nashville chart
department surveyed country labels for input regarding a preposed six-
week increase in the number of weeks that country singles would be eli-
gible to chart. The existing rule allows titles on Billboard’s Hot Country
Singles & Tracks to remain inside the tap 20 for an unlimited number of
weeks. Currently, titles falling below No. 20 on our country airplay chart
are removed after 20 weeks, while all other Billboard singles charts remove
titles under No. 20 after 26 weeks. The proposal to implement. a 26-week
rule on the country list met with overwhelming opposition from Music
Row.

The subject surfaced during October’s Billboard/Airplay Monitor Radio
Seminar in New York, where country label executives expressed satisfac-
tion with the current 20-week rule and voiced concern that increasing the
chart runs to 26 weeks would be detrimental to the overall flow of Hot
Country Singles & Tracks. Radio programmers in attendance agreed that
a singles chart based solely upon airplay from a current-based format
should move more quickly than charts, like Hot 100 Singles, which include
sales data.

The dialog with label heads and programmers regarding this change
had an interesting byproduct with respect to our recurrent chart. Rob
Dalton, senior promotion director at Epic’s Nashville division, was among
those applauding Billboard’s decisian to replace the recurrent airplay
chart, which moved to Country Airplay Monitor in July, with the Sound-
Scan-based Top Country Singles Sales list.

While expressing opposition to the proposed 26-week rule for the coun-
try singles chart, Dalton remarked that a slot on the recurrent chart is
the ultimate goal for his singles. Dalton said the recurrent list is the truly
elite chart—where the format’s meaf and potatoes are found.

Based upon the input from promotion departments at country labels and
some programmers, the proposed change to a 26-week rule is on the back
burner for now. But, the subject could well arise again in the future if the
20-week stipulation causes an increasing number of titles to disappear—
dropping from the top 20 to nowhere—on Hot Country Singles & Tracks.

SWINGING SINGLES: During the holiday period, some questions were
posed regarding older holiday titles on Hot Country Singles & Tracks.
For example, “All I Want For Christmas Is You” by Vince Vance & the
Valiants appeared on the airplay chart during the 93 and 94 holiday peri-
ods and re-entered during the 1995 Christmas season. Likewise, Alan
Jackson’s “I Only Want You For Christmas” first charted in '91 and has
appeared each following Christmas. Meanwhile, “The Santa Claus Boo-
gie” by the Tractors appeared on that chart a year ago and re-entered
during the '95 season. So, why are they not considered recurrents?

Like nonseasonal titles, holiday cuts must have spent a full 20 weeks on
the chart in order to be considered recurrents and thus be ineligible for
Hot Country Singles & Tracks. One example of a holiday title that lived its
normal chart life and is now considered a recurrent is “Christmas In
Dixie” by Alabama, which received more than 800 spins this week but
debuted on our singles list in '82, “Angels Among Us,” Alabama’s 1994 sea-
sonal hit that received airplay after the holidays, appeared at No. 11 on
the recurrent chart during Country Airplay Monitor’s unpublished week
(Dec. 29) with more than 1,000 spins.

Country

JOHN ANDERSON’S BACK IN ‘PARADISE’

(Continued from page 25)

we're giving away a one week cruise
in January. John is playing on the
cruise ship.” Among other promotions
the label is planning is a weekend
fishing trip in Florida with radio per-
sonnel to premiere the new album, as
well as fish with John, and in-stores
during early 1996 in Atlanta, Min-
neapolis, and Orlando, Fla., Turner
says.

BNA is also targeting consumers
by having stations in Anderson’s
prime markets issue the cassette sin-
gle along with the stations’ promo-
tional magazines. “Hopefully, through
the printed word and the cassette sin-
gle sampling we can alert the con-
sumer that there’s a new John Ander-
son album coming out, and hopefully,

that will drive people into the stores,”
Turner says. “It ties radio, retailer,
print, and audio together in order to
create some synergy.”

In addition to radio promos and
music publications, BNA is consider-
ing ads in hunting or fishing maga-
zines, and in-stores at bass pro shops.
“He likes to hunt and fish, and we're
going to play off his strengths and
interests,” Turner says. The label
also plans to exploit his relationship
with Gibson.

After having his initial success in
the early '80s with such songs as
“Swingin’,” “1959,” and “I'm Just An
Old Chunk of Coal (But I'm Gonna Be
A Diamond Someday),” Anderson was
out of the limelight before resurfac-

ing on BNA with the hit singles
“Straight Tequila Night,” “When It
Comes To You,” and “Seminole
Wind,” from the album named after
the latter track. “Even in our slowest
time, there were still very loyal fans
that still wanted to hear us and our
music,” he says. “I think other artists
need to remember that before they
lose hope too much: There are still
fans out there who are very loyal to
the music, and I'm lucky those fans
supported me through the slower
years.

“I'm having more fun than ever
playing and writing. I find that real-
ly pleasing. Twenty years ago, I won-
dered if I'd ever get tired of this and
I've got my answer. No, I won’t.”

WYNONNA BACK FOR 3RD SOLO SET

(Continued from page 25)

bus, the band was gone. Everything
was gone. So this aloum became my
labor of love, my reason to get up
every day. I am a spirit, and I sing,
and here it is.”

MCA executives are excited about
the project. MCA Music Entertain-
ment Group chairman/CEO Doug
Morris views it as a unique work, a
thematic album of spirituality. “I
couldn’t be happier,” he says.
“Wynonna is covered with stardust.”

MCA/Nashville chairman Bruce
Hinton says, “In ‘Revelations,’ the lis-
tener will certainly hear the antici-
pated brilliant artistry. But there is
also a new level of maturity and con-
fidence that is reflected not only in
the performance but in the material
as well. We think Wy’s vision has
made this album a musical land-
mark.”

MCA Records/Nashville president
Tony Brown, who produced the
album as well as Wynonna’s two prior
solo efforts, says the artist “manages
to stay ahead of the curve just by
being herself and ignoring the
trends. Her music is her life, and vice
versa.”

Wynonna admits that her growing
musical confidence led to a new stu-
dio relationship with Brown, as she
took charge of more of what her
musical vision ought to be.

“I wore Tony out,” she says. “It got
to the point where we had to sit down
and say to each other, ‘Do you still

love me? I love you.” I was definitely
more hands-on in the studio, simply
because I was fighting for my life. I
definitely wasn’t letting this become
someone else’s agenda if it was tak-
ing me a year and a half. To me, time
is irrelevant. It’s man-made. You
can’t put a time on creativity.”

Even so, one reason she added the
previously released “Free Bird” was
the time consideration. “I was deter-
mined to not live by man-made laws,
to live instead by what I believe in,
but that’s sometimes hard because of
deadlines. I felt a real burden the day
Vince [Gill] and Reba [McEntire]
turned in their albums; I felt a real
burden at not being included in the
club. Still, I said, ‘This album is
important to me. It will carry me
through the next two years of my life
on the road with Knucklehead here
[her son Elijah].’”

The song selection process was as
unorthodox as ever, she says. Initial-
ly, she says, she told her label, “‘OK,
man, I'm tired of worrying about
being No. 1 and worrying about being
played on pop radio. I want 10 good
songs. Bring ’em on.” So the songs
came to me. I believe that if you pray
for something and your heart’s right
and you're pure about it, I think you'll
get it. This was not ‘the Nashville
handshake,’ searching down on Music
Row for the gig; no faxing and Fed-
exing on this one.

“I went out to L.A. and sat in a

room with about 30 writers, and I
said, ‘OK, guys, where are we at in
this business? We're greedy, we're
interested in the buck and in who's
got the coolest video. Whatever hap-
pened to the art?’ We talked about all
our fears and joys and pains, and out
of that came some really good stuff.”

Songwriters as diverse as Delbert
McClinton, Lulu, Tonio K., and Glen
Clark contributed. Dave Loggins
dropped by the studio to sing “Love
By Grace” to her. In the end, as
Brown says, they all become Wynon-
na songs. The love songs she sings to
her son Elijah. The final cut, Gary
Oliver’s “Dance! Shout!” is full-blown
gospel, with background vocals pro-
vided live by the 100-member Born
Again Church Choir.

“We turned Masterfonics [the stu-
dio] into the Church of What’s Hap-
penin’ Now,” she says.

Wynonna will kick off her two-year
global tour March 15-16 at the Uni-
versal Amphiteater in Los Angeles,
with BlackHawk opening. She is
booked by Rod Essig of Creative
Artists Agency in Nashville. Her
manager is John Unger.

She will tape a TV special Feb. 12
at the Ryman Auditorium in
Nashville, to be aired on Feb. 24 at 10
p.m. EST on CBS.

Assistance in preparing this story
was provided by Deborah Evans
Price.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Drg.) Sheet Music Dist.
52 ALL | WANT FOR CHRISTMAS IS YOU (Songs Of Delta

ASCAP/Miss Blyss, ASCAP) WBM

Boy, ASCAP) B1 THE FEVER (Swag Song, ASCAP/EMI April,
47 ALWAYS HAVE, ALWAYS WILL (Sony Tree, BMY/Terilee, ASCAP/Rope And Dally, ASCAF/DId Boots, ASCAP)
BMI/Sony Cross Keys, ASCAP/WB, ASCAP) HL/WBM 35 GO REST HIGH ON THAT MOUNTAIN (Benefit, BMI) WBM
38 BACK IN YOUR ARMS AGAIN (Almo, ASCAP/Garlicky, =~ 34 GRANDPA TOLD ME SO (Murrah, BMI/Tom Coliins,
ASCAP/Paul And Jonathan, BMI) WBM BMI) WBM
57 THE BEACHES OF CHEYENNE (OId Boots, ASCAP/EMI 26 HEART MHALF EMPTY (Gary Burr, ASCAP/MCA,
April, ASCAP/Rope And Dally, ASCAP/No Fences. ASCAP/EMI April, ASCAP/Desriobile, ASCAP) HL
ASCAP/Maijor Bob, ASCAP) WBM 28 IF | HAD ANY PRIDE LEFT AT ALL (WB, ASCAP/East
16 BIGGER THAN THE BEATLES (Timbuk One, 64 th Street, ASCAP/Warnes-Tameriane, BMI/Yasa,
ASCAP/MRB!, ASCAP/Chickasaw Roan, ASCAP/Emdar, BMI/Major Bob, ASCAP) WBM
ASCAP/Texas Wedge, ASCAP) 31 IF YOU LOVED ME (Sony Tre=, BMI/Terilee, BMI/Ham-
13 BORN IN THE DARK (House Of Dust, BMI/First Write, BMI) stein Cumberland, BM|/Tom Shapiro, BMI) WBM
2 CAN'T BE REALLY GONE (MCA, ASCAP/Gary Burr, 7 (IF YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HERE!
ASCAP) HL {Loon Echo, BMI/Zomba, ASCAP) WBM
5 THE CAR (Diamond Storm, BMI/EMI Tower Street 30 | KNOW SHE STILL LOVES ME (0-Tex, BMI/Hit Street,
BMI/EM! Blackwood, BMI/Mike Curb, BMI) HL/WBM BMI/Malaco, BMI)
19 CHECK YES OR NO (John Juan, BMI/Victoria Kay, 41 I'LL TRY (WB, ASCAP/Yee Haw, ASCAP) WBM
ASCAP) HL 29 IN PICTURES (BMG, ASCAP/Careers-BMG, BMI)
68 CHRISTMAS CAROL (Acuff-Rose, BMI/Golden Reed. WBM/HL
ASCAP) 48 Y ONLY WANT YOU FOR CHRISTMAS (Hannah's Eyes,
74 COUNTRY CRAZY (Square West, ASCAP/Howlin’ Hits. BMI/Coburn, BMI)
ASCAP/Longest Day, ASCAP/Great Cumberland, 3 IT MATTERS TO ME (Starstruck Writers Group,
BMI/Fugue, BMI} WBM ASCAP/Mark D., ASCAP/New Haven, BMI/Music Hill,
11 COWBOY LOVE (EMI Tower Street, BMI/EMI Black- BM!) WBM
wood, BMI) 56 IT WOULDN'T HURT TO HAVE WINGS (Warner-Tamer-
6 DEEP DOWN (Rick Hall, ASCAP/Watertown, lane, BMI/Miss Holly, BMI/Hapsack, BM|/Great Galen,
ASCAP/Alabama Band, ASCAP/Wildcountry, BMI) WBM

65 | WILL ALWAYS LOVE YOU (Velvet Apple, BMI) WBM

71 THE KID (Blackened, BMI/lrving, BMI/Sony Tree,
BMI/Sierra Mountain, BMI)

33 LEROY THE REDNECK REINDEER (Wilmil, BMI/Diff-
tunes, BMI/Affiliated, BMi/Modar, BMI/Songwriters
Ink, BMi/Sony Tree, BMI/Texas Wedge, ASCAP/Emdar,
ASCAP) WBM

4 LIFE GETS AWAY (Blackened, BMI/Irving, BMI/EMI
Blackwood, BMI/Bethlehem, BMI) WBM/HL

36 LIFE GOES ON (Howlin' Hits, ASCAP/Square West,
ASCAP/Kicking Bird, BMI/Thomahawk, BMi/Careers-
BMG, BMI/Breaker Maker, BMI) WBM/HL

20 LIKE THERE AIN'T-NO YESTERDAY (Rick Hall,
ASCAP/Watertown, ASCAP/Fame, BM) WBM

9 LOVE LESSONS (Saddle Tan, BMI/Acuff-Rose,
BMI/Hewitt, ASCAP) WBM

54 NO MAN'S LAND (All Dver Town, BMI/Sony Tree,
BMI/New Wolf, BM!/Love This Town, ASCAP/David
Aaron, ASCAP) WBM/HL

14 NOT ENOUGH HOURS IN THE NIGHT (Sony Cross
Keys, ASCAP/Kim"Williams, ASCAP/0-Tex, BMI/Hit
Street, BMI) HL

25 NOTHING (Coal Dust West, BMI/Warner-Tamerlane,
BMI/Songs Of PolyGram, BMI/Seven Angels, BMI)
HUWBM

21 NOT THAT DIFFERENT (W.B.M., SESAC/K.T. Good,
SESAC/Spoofer, BMI) WBM

55 0 HOLY NIGHT (Kicking Bird, BMI/Diamond Storm, BMI)

24 OUT WITH A BANG (N2 D, ASCAP/Brian's Dream,
ASCAP)

40 PARADISE (PolyGram Int'l, ASCAP/Ranger Bob,
ASCAP/Murrah, BMI) WBM

60 READY, WILLING AND ABLE (DreamCatcher,
ASCAP/Littte Gila Monster, ASCAP/Moon Catcher,
BMI/Son Of Gita Monster, BMI)

—

REBECCA LYNN (MCA, ASCAP/Acuff-Rose, BMI)
WBM/HL

18 REDNECK 12 DAYS DF CHRISTMAS (Max Laffs,
BMI/Shabloo, BMI/WarPrise, BMi/Wilson & Dipetta, ASCAP)

17 RING ON HER FINGER, TIME ON HER HANDS (Sony
Tree, BMI/Egypt Hollow, BMI/My Choy, BMI/Copyright
Management, ASCAP)

27 'ROUND HERE (Travelin’ Zoo, ASCAP/Myrt & Chuck'’s
Boy, ASCAP/Club Zoo, BMI)

63 THE SANTA CLAUS BOOGIE (Warner-Tamerlane,
BMI/Boy Rocking, BMI) WBM

73 SANTA CLAUS IS COMING TO TOWN (EMI, ASCAP)

43 SANTA CLAUS IS COMIN' (IN A BOOGIE WOOGIE
CHOO CHOO TRAIN) (Warner-Tamerlane, BMI/Boy Rock-
ing, BMI/Chingaupin, BMI/Don Willigms, BMI) WBM

70 SANTA GOT LOST IN TEXAS (Shawnee Press, ASCAP)

50 SANTA I'M RIGHT HERE (Hot Licks, BMI)

72 SHE CAN'T SAVE HIM (Starstruck Writers Group,
ASCAP/AMR, ASCAP/Sierra Home, ASCAP) WBM

42  SHE SAID YES (BMG, ASCAP/Sony Tree, BMI) HL

44 SHE'S EVERY WOMAN (BMG, ASCAP/Major Bob,
ASCAP) WBM/HL

66 SHE'S GOT A MIND OF HER OWN (Irving, BMI/New
Hayes, ASCAP/New Don, ASCAP) WBM

67  SLEIGH RIDE (Mills, ASCAP/EMI, ASCAP)

51 SMOKE IN HER EYES (Careers-BMG, BMI/Hugh
Prestwood, BMI) HL

75 SOLID GROUND (Marledge, ASCAP)

39 SOME THINGS ARE MEANT TO BE (Nocturnal Eclipse,
BMI/Michael Garvin, BMI/Ensign, BMI/BMG-Careers,
BMI)

69  STANDING TALL (EMI Blackwood, BMI/Ben Peters, BMI)

15 TALL, TALL TREES (Trio, BMI/Fort Knox, BMI)

WBM/HL
8 THAT'S AS CLOSE AS I'LL GET TO LOVING YOU

(Mclames, BMI/LR.S., BMI/Bugte, BMI/Irving, BMI/AImo,
ASCAP/Tikki Merm, ASCAP/Siren, SABAM) WBM

58 ‘TIL SANTA'S GONE (MILK AND COOKIES) (Wordy,
ASCAP/Howlin' Hits, ASCAP/Red Brazos, BMI) WBM

59 TO BE LOVED BY YOU (MCA, ASCAP/Gary Burr,
ASCAP/AImo, ASCAP/Brio Blues, ASCAP)

45 TOO MUCH FUN (Hamstein Stroudavarious,
ASCAP/Curtis Wright, ASCAP/Maypop, BMI/Wildcoun-
try, BMI) WBM

37 WALKIN' AWAY (Almo, ASCAP/Anwa, ASCAP/Daddy
Rabbit, ASCAP) WBM

53  WHAT DO | KNOW (Starstruck Angel, BMI/EMI Black-
wood, BMI/Sony Cross Keys, ASCAP/All Around Town,
ASCAP) WBM

62 WHAT JF JESUS COMES BACK LIKE THAT (August
Wind, BMI/Longitude, BMI/Hendershot, BMI/Sydney
Erin, BMI) WBM

22 WHAT | MEANT TO SAY (Sony Tree, BMI/Don Cook,
BMI/Katy’s Rainbow, BMI/Sony Cross Keys,
ASCAP/Mill Village, ASCAP) HL

12 WHEN A WOMAN LOVES A MAN (Major Bob,
ASCAP/Sony Tree, BMI/True South, BMI) WBM/HL

10 WHEN BOY MEETS GIRL (Great Cumberland,
BMI/Diamond Struck, BMI/Sony Tree, BMI) WBM/HL

43  WHISKEY UNDER THE BRIDGE (Sony Tree, BMI/Don
Cook, BMI/Buffalo Prairie, BMi/Showbilly, BMI) HL

32 WHO NEEDS YOU BABY (Lori James, BMI/Linda Cobb,
BMI/That’s A Smash, BMI/Sony Cross Keys, ASCAP) HL

23 WILD ANGELS (Longitude, BMI/August Wind,
BMI/Great Broad, BMI/Sony Tree, BMI) WBM

46 YOU CAN FEEL BAD (Longitude, BMi/August Wind,
BMI/Great Broad, BMI/Mighty Nice, BMI/Blue Water,
BMI) WBM

64 YOU GOTTA LOVE THAT (Almo, ASCAP/Bamatuck,
ASCAP/Irving, BMI/Kybama, BMI)
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COMPILED FROM A NATIONAL SAMPLE
- | OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
BI|| rd Tn P c “ “ N T HY A l B “ M s " il
FOR WEEK ENDING JANUARY 6, 1992 ™ IIII“I
= =
x x o % . é ~ x o) % é
U,,]__:) ’%) c% g ﬁﬁg;_'&s;‘lrUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSE'ITE/CDPTLE é g ’% i g ll_\A’;;rLI&SJUMBER/DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT) TITLE é
* % % NO. 1/GREATEST GAINER * * * 38 36 | 20 | TERRI CLARK MERCURY NASHVILLE 526991 (10.98 EQ/15.98) TERRI CLARK | 29
@ 1 1 5 GARTH BROOKS CAPITOL NASHVILLE 32080 (10.98/15.98) 5 weeks at No. 1 FRESH HORSES 1 ﬁ_j 42 | 41 | 171 | GEORGE STRAIT A®MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK)
@ 2 2 ALAN JACKSON ARISTA 18801 (10.98/16.98) ) THE GREATEST HITS COLLECTION 1 40 | 39 | 39 | 65 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1
@ 3 3 46 | SHANIA TWAIN A* MERCURY NASHVILLE 522886 (10.98 EQ/16.98) THE WOMAN IN ME 1 (4D)| 41 | 4 3 | JOE DIFFIE EPIC 67045/SONY (10.98/15.98) LIFE'S SO FUNNY | 41
4 4 4 5 VINCE GILL wmca 11394 (10.98/16.98) SOUVENIRS 3 42 | 40 | 38 | 18 | DOLLY PARTON COLUMBIA 67140/SONY (9.98 EQ/15.98) SOMETHING SPECIAL | 10
5 5 6 14 | TIM MCGRAW A? CURB 77800 (10.98/16.98) ALL | WANT 1 43 | 43 | 42 | 81 | TRACY BYRD A McA 10991 (10.98/15.98) NO ORDINARY MAN 3
6 6 5 12 | REBA MCENTIRE A MCA 11264 (10.98/16.98) STARTING OVER 1 44 | M 43 51 | WADE HAYES @ COLUMBIA 66412/SONY (9.98 EQ;15.98) OLD ENOUGH TO KNOW BETTER 19
1 7 7 54 | GARTH BROOKS A°® CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 45 | 45 | 44 7 PAM TILLIS ARISTA 18799 (10.98/15.98) ALLOF THISLOVE | 25
8 8 8 23 | JEFF FOXWORTHY A WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY 2 * % % PACESETTER ®* * %
@ 9 9 15 | GEORGE STRAIT A? MCA 11263 (39.98/49.98) STRAIT OUT OF THE BOX 9 (46)| 50 | 52 | 101 | FAITH HILL A WARNER BROS. 45389 (9.98/15.98) (16} TAKE ME AS | AM 7
10 | 10 [ 17 | FAITH HILL ® WARNER BROS. 45872 (10.98/16.98) IT MATTERS TOME | 5 46 | 47 { 26 | JEFF CARSON MCG CURB 77744/CURB (9.98/15.98) JEFF CARSON | 22
1 1 1 39 :?:mealzs?sﬁx?hx%ﬁggMERv A’ JOHN MICHAEL MONTGOMERY 1 49 | 48 78 | ALAN JACKSON A’ ARISTA 18759 (10.98/15.98) WHO | AM 1
12 | 12 | 14 | 81 | VINCE GILL A° MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 3 0N G NG ORCEST RN AN I oo Saleon !
P IO O m &ﬁﬁ,g&ﬂ@ I SREATEST TS - rrom THE BEcmniG |3 51 | 51 | 71 | THE TRACTORS A’ ARISTA 18728 (9.98/15.98) THE TRAfZTORS 2
? 1 | 47 | 46 | 100 | JOHN MICHAEL MONTGOMERY A® ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 1
141 15 | 15 § 46 g&dr?t?zr:oggseg.s‘;l‘s.%) NOW THAT I'VE FOUND YOU: A COLLECTION | 2 (52)| 52 | 49 | 93 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK | 15
15 | 18 | 19 | 9 | AARON TIPPIN RCA 66740 (9.98/15.98) ’ TooLBOX | 12 53 | 5 | 64 | 61 | CLINT BLACK A RoA66419(10.98/16.98) ONE EMOTION | 8
16 19 17 8 DWIGHT YOAKAM REPRISE 46051/ WARNER BROS. (10.98/16.98) GONE 5 59 | 66 17 ?&\3/}7525%22:’6{:9& THIS THING CALLED WANTIN' AND HAVIN' IT ALL 10
17 | 17 18 | 18 | COLLIN RAYE @ EPIC 67033/SONY (10.98 EQ/15.98) | THINK ABOUT YOU 5 55 | 53 | 55 | 99 | THE MAVERICKS A MCA 10961 (.9915.98) 7 Iy Ep——— 6
18 | 16 [ 16 | 32 | DAVID LEE MURPHY @ MCA 11044 (10.98/15.98) OUTWITHABANG | 10 60 | 62 | 45 | TRISHA YEARWOOD A MCA 11201 (10981598 T L0 3
19 (14 ] 13| 9 I;TSEATI'ZQ(,%T%%?”G_%, HAVE YOURSELF A TRACTORS CHRISTMAS | 12 57 | 56 | 58 | 228 | BROOKS & DUNN A°® ARISTA 18658 (9.98/15.98) BRAND NEW MAN | 3
20 { 20 | 20 | 15 | BLACKHAWK @ ARISTA 18792 (10.98/15.98) STRONG ENOUGH 4 58 [ 58 | 56 | 14 | TRACY LAWRENCE ATLANTIC 82847/AG (10.98/15.98) TRACY LAWRENCE LIVE | 24
@ 23 | 25 | 102 ﬁg&:%gﬁ?&:’é?gli%) YOU MIGHT BE A REDNECK IF... | 3 59 | 55 [ 54 | 15 | SAMMY KERSHAW MERCURY NASHVILLE 528536 (10.98 EQ/16.98) THE HITS/CHAPTER 1 | 19
2 | 21 23 | 27 | BRYAN WHITE ASYLUM 61642/EEG (10.98/15.98) BRYAN WHITE | 17 60 | 63 | 71 | 182 | MARY CHAPIN CARPENTER A° COLUMBIA 48881/SONY (10.98 EQ/1598)  COME ON COME ON 6
23 | 22 1 21 | 7 | JOHN BERRY CAPITOL NASHVILLE 32663 (10.98/15.98) OHOLY NIGHT | 21 61 | 62 | 53 | 12 | MARK CHESNUTT DECCA 11261/MCA (1098 15.9) WINGS | 24
28 | 24 | 22 | 92 | TIMMCGRAW A‘ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 1 62 | 64 | 60 | 15 | VRO AR rooaisos  AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL | 41
25 | 28 | 30 | 26 | LORRIE MORGAN @ BNA 66508/RCA (10.98/16.98) GREATESTHITS | § 69 | 73 | 133 | BROOKS & DUNN A* ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN | 2
26 | 26 | 27 19 | ALABAMA RCA 66525 (10.98/15.98) INPICTURES | 12 64 | 66 [ 67 19 | TY ENGLAND RcA 66522 (9.98/15.98) TY ENGLAND | 13
27 30 29 10 | CLAY WALKER GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON 11 65 | 6l 61 43 | JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 19
28 | 28 | 28 13 | MARTINA MCBRIDE Rca 66509 (9.98/15.98) WILD ANGELS | 17 66 | 65 [ 65 [ 75 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 34
32 32 23 | TRACY BYRD @ MCA 11242 (10.98/15.98) LOVE LESSONS 6 67 68 68 70 | PATTY LOVELESS @ EPIC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 8
30§ 25 | 24 7 JOE DIFFIE gPIC 67045/50NY (10.98 EQ/15.98) MR. CHRISTMAS | 24 68 | 57 | 57 | 34 | TY HERNDON EPIC 66397/SONY (7.98 EQ/11.98) WHAT MATTERED MOST 9
31| 31§ 3 13 | LITTLE TEXAS WARNER BROS. 46017 (10.98/15.98) GREATEST HITS | 17 69 | 67 | 69 | 66 | TRACY LAWRENCE A ATLANTIC 82656/AG (10.98/15.98) I SEE IT NOW 3
32 | 21 | 26 9 CLINT BLACK RCA 66593 (10.98/15.98) LOOKING FOR CHRISTMAS | 25 70 | 72 | 72 | 67 | JOE DIFFIiE A EPIC 64357/SONY (10.98 EQ/15.98) THIRD ROCK FROM THE SUN 6
33 | 35 | 35 | 117 | REBA MCENTIRE A* MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1 M | 74 | 75 | 47 | SAWYER BROWN @ CURB 77689 (10.98/15.98) GREATEST HITS 1990-1995 5
34 | 33 | 33 | I3 | THE MAVERICKS mcA 11257* (10.98/15.98) MUSIC FOR ALL OCCASIONS | § @ RE-ENTRY | 56 | MARY CHAPIN CARPENTER A COLUMBIA 6432750NY (1098 EQ/16.98)  STONES INTHEROAD | 1
35 | 36 | 37 | 8 | REBA MCENTIRE A®McA 10994 (10.98/15.98) READ MY MIND 2 73 [ 70 | 63 | 41 | JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL VOLUME 79 | 27
36 | 34 | 34 | 42 | JOHN BERRY @ CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THE EDGE | 12 74 | 71 | 70 | 38 | JEFF FOXWORTHY LAUGHING HYENA 2080 (4.98/8.98) SOLD OUT VOLUME 80 | 35
37 | 40 | 65 | ALABAMA A RCA66410(10.98/15.98) GREATEST HITS vOL. Ill | 8 15 | 73 | 58 | 13 | EMILIO CAPITOL NASHVILLE 32392 (9.98/13.98) LIFEISGOOD | 13

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral ioliowing the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker titie. © 1996, Billboard/BP| Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
. lalu Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY S0undScane
Bl“mrd® Tn'l cﬂunll‘v ca ™ FOR WEEK ENDING JANUARY 6, 1996 Illl "
5, S
28 | 58 | arTIST A nre | 25| |28|58 : o<
=2 | 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) ES) 2|32 20
1 1 VINCE GILLA'MCA 10877 (10.98/15.98) 14 weeks at No. 1 LET THERE BE PEACE ON EARTH | 20 14 | 24 GARTH BROOKS A® CAPITOL NASHVILLE 80857 (10.98/16.98) o IN PIECES 4
2 2 GARTH BROOKS A’ CAPITOL NASHVILLE 98742 (9.98/15.98) BEYOND THE SEASON | 34 15 21 JOHN MICHAEL MONTGOMERY A° ATLANTIC 82420/AG (9.98/15.98) B LIFE'S A DANCE 4
3 REBA MCENTIRE A:MCA;979: ({98—12.98) GREATEST HITS | 240 16 | 23 MARTINA MCBRIDE A RCA 66288 (9.98/15.98) THE WAY THAT | AM 6
4 13 KATHY MATTEA MERCURY NASHVILLE 518059 (9.98 EQ/3.98) GOOD NEWS 6 17 11 ANNE MURRAY A’ CAPITOL NASHVILLE 46319 (7.98/11.98) CHRISTMAS WISHES 32‘
5 3 ALAN JACKSON @ ARISTA 187;(10.98!15.98) HONKY TONK CHRISTMAS ;_17 j 18 :_JgABAMA @ RCA 66296 (9.98/15.98) ) —CHEAP SEATS 1
6 8 PATSY CLINE A° MCA 12* (7.98/12.98) GREATEST HITS | 242 i ? 7 REBA MCENTIRE @ MCA 42031 (2.98/6.98) MERRY CHRISTMAS TOYOU | 32
1 5_~ kALABAMA A RCA 7014 (7.98/11.98) ALABAMA CHRISTMAS | 34 20 | — | GEORGE STRAIT A’ MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 236
8 10 | TRISHA YEARWOOD vch 11091 (10.98/15.98) THE SWEETEST GIFT 7 21 | — | GARTH BROOKS A° CAPITOL NASHVILLE 90897 (9.98/13.98) - GARTH BROOKS | 12
—!-) 1 4 DOLLY PARTON @ COLUMBIA 46796/SONY (5.98 EQ/9.98) . HOME FOR CHRISTMAS | 32 22 | — | GARTH BROOKS A° CAPITOL NASHVILLE 98743 (10.98 16.98) THE CHASE 1
10 15 | GARTH BROOKS A" CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES 7 23 | — GARTH BROOKS A" CAPITOL NASHVILLE 96330 (10.98/15.98) ROPIN' THE WIND 5
—H 18 SHANIA TWAIN MERCURY NASHVILLE 514422 (9.98 EQ/15.98) SHANIA TWAIN 23 24 14 VARIOUS ARTISTS ONEwAY 18083 (3.98/5.98) CHRISTMAS COUNTRY STYLE 7
12 | 22 | GEORGE STRAIT ATI\;CA 42035(7.98/12.98) GREATEST HITS, vOL. 2 | 240 25 | 12 | KENNY ROGERS & DOLLY PARTON A’ RCA 5307 (7.98/11.98) a ONCE UPON A CHRISTMAS | 34
13 | 9 | GEORGE STRAIT @ MCA 5800 (2.98/6.98) MERRY CHRISTMAS STRAIT TO YOU | 36 Catalog albums are older titles which are registering significant sales. © 1996, Billboard/BPI Communications and SoundScan, Inc.
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FOR WEEK ENDING JANUARY 6, 1996

[ ] [ ]
HER: : . Artists & Music
I r ® G I SoundScan®
. 3 ) : ; i “ n “ n n ’
Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by CA eXIco To Lau nch u nder G“ n L o pez
2| 2g “;’g ARTIST  LABEL & NUMBER/DISTRIBUTING LABEL TITLE
L ] L ] [ ]
% * = Grearest canenio. 1 x = | KM Knows What Latin America Calls Music
@ 1 | 23 | SELENA A®EMILATINEMI 34123EMILATIN 23 weeks at No. | DREAMING OF YOU
(2)| 2 | 138 | GLORIA ESTEFAN epc 67284550NY ABRIENDO PUERTAS M CA BOWS IN MEXICO: As which contains international smashes BMI AWARDS: In case you have not
expected, MCA has assembled an by U2, Sheryl Crow, Bon Jovi, Sting, heard, A.B. Quintanilla III topped
MIGUEL EL CONCIERTO ! - > - ) ) : :
@] 3 |10} ws il executive team in Mexico City that and Boyz II Men, has been shipped  the list of 1995 BMI Latin Award win-
(@] 4 | 39 | GIPSY KINGS NonEsucH 79358iA0 THE BEST OF GIPSY KINGS | wi]] Jaunch MCA Mexico in mid-Janu-  throughout Latin America, except in  ners. Venerable publisher peermusic
@ 6 | 92 | SELENA A ewiLaTiN 2880308 AMOR PROHIBIDO ary. Heading up the label will be GM  Brazil, where a slightly different ver-  won Latin music publisher of the year.
A TRRETRRL Arturo Lépez Gavito, formerly label  sion has been released under the title  Quintanilla, brother of slain superstar
(6| 5 | 2 [ JuLIO IGLESIAS sonvsisoe RRET manager of BMG Mexico. David  “Planet Hits—Now That’s What I Call ~ Selena, co-wrote the Latin song of the
7 7 | PETE ASTUDILLO emi LATIN 32263 COMO TE EXTRANO Prado, previously BMG’s promotion  Music.” The Spanish package debuted ~ year, “Amor Prohibido,” with Pete
8 | 10 | 11 | JON SECADA sBK 35468/EMI LATIN AMOR manager, has been named promotion in the top 10 of Argentina’s sales Astudillio, EMI Latin’s rising star
9 | 9 | 8 | ENRIQUE IGLESIAS ronovish 0506 ENRIQUE 1GLESIAs | manager at MCA. Héctor Riveroll  chart in December. EMI and Poly-  and Selena’s former backing singer.
10 | 8 1 25 | VARIOUS ARTISTS ARIOLA 29156/8MG MACARENA MIX has been appointed marketing direc-  Gram plan to release a second album In addition, Quintanilla was named
= tor. Riveroll was sub-director of Poly- as one of the Latin songwriters of the
14 | 3 | OLGATANON WEA LATINA 13050 EXITOSYMAS |  Gram. Respected music journalist year, along with EMI Latin’s fine
12 | 12 | 131 | GLORIA ESTEFAN A EPIC 53807/SONY MI TIERRA Jorge Soto has been appointed label singer/songwriter Alvaro Torres, R.
(13| 15 [ 20 | caRLOS VIVES poLvoram LaTino 528 5318 LATIERRADELOLVIDO | manager of GRP Records. “Estéfano” Salgado (half of Sony
MCA has now established offices in Discos act Donato & Estéfano), and
17 | 52 | SELENA emi LaTIN 30507 12SUPEREXITOS | Argentina, Brazil, and Mexico. producer/writer José Luis Alva.
15 11 70 LUIS MIGUEL A WEA LATINA 97234 SEGUNDO ROMANCE Several industry veterans have been M
18 | 7 | DIBLASIO ARiOLA 319457BMG LATINO approached by MCA to helm its U.S. EXICO NOTAS: BMG super-
Latin office, which should open in the grupo Bronco embarks on an exten-
21 B MAZZ cui LaTih 3091508 b L first quarter of 1996. by John Lannert sive tour Jan. 12 that will include stops
18 | 13 5 VARIOUS ARTISTS J&N 36382/EMI LATIN MERENHITS '96 in Colombia, Peru, Central America,
19 | 16 | 14 | RICKY MARTIN sonY 81651 A MEDIO VIVIR CONFAB UPDATE: Billboard’s sev-  in the series in May 1996. the U.S., Spain, and for the first time,
20 | 24 | 110 | SELENA @ EMiLATIN 42770 LIVE! enth annual International Latin Music R . Chile. “Alma Mia,” the leadoff single
21 | 22 | 25 | JUAN LUIS GUERRA 440 karen 20a188MG GRANDES EXITOS Conference is scheduled to take place UZ, FERNANDEZ Join Billboard:  of the group’s latest album, “Animal,”
22 | 23 | 131 | LUIS MIGUEL & WeA LATINA 75805 ROMANCE April 29-May 1 at the Hotel Intercon- Pedro Ruz Gutiérrez has been hit No. 1 on the Nielsen’s Mexican
23 | 26 | 9 | ANA GABRIEL sonv 81678 JOYAS DE DOS SIGLOS tinental in Miami. named as a Billboard correspondent  grupero chart last month. “Animal”
NDA RONSTADT CANCIONES DE MI PADRE ) in San J‘uan, Puerto Rico. Ruz is a regently was certified gold (100,000
:; Z 1‘3: ;:_' T 35:7ELEKTRA BaresEes S TEXTASE EMI MEXICO NOW! Following the  staff writer for The San Juan Star.  units sold). Due to sagging ratings of
£ e TRE A T HIUNDO enormous success of the “Now That’s Maria Elena Ferndndez has been  Televisa talk show “Hoy Con Daniela,”
26 | 30 FEEEEN SELENA @ chu LATIN 42635 What I Call Music!” compilations in  tapped as a Los Angeles Latin corre- hosted by Melody torch singer
21 | 20 [ 5 | LOSTEMERARIOS AfG siGMA 3014 CAMINO DEL AMOR |  ;rgpe and Asia, EMI Music Mexico  spondent. Fernandez is a contributor ~ Daniela Romo, the show’s producer,
28 | 19 | 35 | LOSTIGRES DEL NORTE FONOVISA 6030 ELEEMPLO | recently put out its own “Now” pack- to Los Angeles news/entertainment Benjamin Hidalgo, has been
29 | 33 | 5 | ELGENERAL RCA31522/BMG CLUB555 | age, in conjunction with PolyGram magazine L.A. Weekly. replaced by highly regarded TV exec
30 [ 34 | 19 | KINITO MENDEZ JeN 35164/EMI LATIN EL HOMBRE MERENGUE Mexico. The 18-song compendium, (Continued on next page)
31 | 32 4 FAMA SONY 81718 LAGRIMAS DE ALEGRIA
Go)| 39 [ 121 | GiPsy KINGS A erextra sosasiees GIPSY KINGS -
8 |8 Ll e s w=co | §oNY Brasil Debuts Gatalog On CD-ROM
34 | 38 | 30 | MARC ANTHONY SOHO LATINO 81582/5ONYIER TODO A SU TIEMPO
35 | 36 [ 35 | MANA wea LATINA 9970708 CUANDO LOS ANGELES LLORAN | g BY ENOR PAIANO offers one-stop purchasing for com- records can be purchased via tele-
36 | 35 | 8 | LOSTUCANES DE TUUANA ALCRAN 349756MILATN 14 TUCANAZOS BIEN PESADOS = puter users. phone or Internet.
37 | 31 | 30 | INTOCABLE EMi LATIN 32632 OTRO MUNDO SAO PAULO, Brazil—In a ground- According to the label’s market- “‘The CD Express’ is like a 24-
38 | 40 | 131 | SOUNDTRACK @ ELEKTRA 961240/EEG THE MAMBO KINGS breaking bid to improve its direct- ing director André Luis Calainho, hour shop—absolutely complete
45 | 99 | GIPSY KINGS eLekTRA MUSICIAN 61599/EEG LOVE & LIBERTE sales operations while developing Sony Brasil is the first company to  and with a friendly interface,” says
20 | 37 [ 10 | ZAFRA NEGRA s 34950EM AT VAMO AL MAMBON the image ‘of a hl-j;ech company, release its catalog via a multimedia Qalamho. We managed to put an
Sony Music Brasil has created product. incredible amount of music inside
4 | 28 JESES| BRONCO ronovish 0509 ANIMAL | «The CD Express,” a CD-ROM that ~ The concept of “The CD ‘The CD Express’—more than 10
RE-ENTRY | VICENTE FERNANDEZ SONY 81565 AUNQUE ME DUELA EL ALMA Express,” says Calainho, is to hours.”
48 | 23 | JUAN GABRIEL ARioLA 20580/8MG EL MEXICO QUE SE NOS FUE reproduce the experience of visit- Sony’s investment in the multi-
I ing a retail outlet. The user can media market has been timely. IBM
RE-ENTRY | PEDRO FERNANDEZ POLYGRAM LATINO 528 671 PEDRO FERNANDEZ search through the virtual store for  estimates that Brazil currently has
(45)| RE-ENTRY | SELENA Y GRACIELA BELTRAN ewiLATN 32635 LAS REINAS DEL PUEBLO a preferred genre, artist, and song 1 million computers with multime-
or album title. When the album is dia devices, a figure that is expect-
RE-ENTRY | CARLOS VIVES pouvcram LaTno 516 6548 _ CLASICOS DE LA PROVINCIA located, the user can view the ed to double by the end of 1996.
RE-ENTRY | VARIOUS ARTISTS MAX 81691/SONY SALSA MIX 2 album jacket and track listing. Sony expects to sell 100,000 units
88 | 41 | 21 | LOSHERMANOS ROSARIO KAREN 0169P0LYGRAMIATNG _LOS DUENOS DEL SWING Three songs can be sampled from of “The CD Express” in 1996. IBM
2 | 24 1106 | JULIO IGLESIAS A¢ sonv 38640 UL each of the 800 titles available. The alone bought 50.,000 units, which
(Continued on next page)
RE-ENTRY | VARIOUS ARTISTS MAX 81670/SONY TEJANO MiX
TROPICAL/SALSA REGIONAL MEXICAN
1 SELENA EMI LATNEMVEMILATIN | 1 GLORIA ESTEFAN EPI/SONY | 1 SELENA EMI LATIN
DREAMING OF YOU ABRIENDO PUERTAS AMOR PROHIBIDO
2 LUIS MIGUEL WEA LATINA 2 OLGA TANON WEA LATINA 2 PETE ASTUDILLO EM: LATIN
EL CONCIERTO EXITOS Y MAS COMO TE EXTRANO
3 GIPSY KINGS NONESUCH/AG 3 GLORIA ESTEFAN EPIC/SONY | 3 SELENA EMI LATIN
THE BEST OF GIPSY KINGS MI TIERRA 12 SUPER EXITOS
4 JULIO IGLESIAS SONY 4 CARLOS VIVES POLYGRAMLAT- | 4 MAZZ EMI LATIN
LA CARRETERA NO LA TIERRA DEL OLVIDO SOLO PARA TI
5 JON SECADA SBIVEMI LATIN 5 VARIOUS ARTISTS J&N/EMI 5 SELENA EMI LATIN LIVE!
MOR LATIN MERENHITS '96 6 ANA GABRIEL SONY
6 ENRIQUE IGLESIAS FONOViSA | 6 JUAN LUIS GUERRA 440 JOYAS DE DOS SIGLOS
ARIOUS ARTI 7
7 \l\lAACAgENA Mls;s AROLVENG ELAH%NL%?IFH%E‘RYENGUE 8 EE%’ER’!‘EAAE{;: arw LA DISTRIBUIDORA MAS
S MIGUEL 8 MAR SOHO LATI- N
s glEJ(l;UNDO ROMANCE . gg/ag‘ugrw‘%?( ASUTIEMPO | 9 LOS Tgramggﬁ - GRANDE Y MAS COMPLETA EN
DI BLASIO ELEKTRA/EE! SIGMA e g
’ L/l\TINO ARIOLVEME THE MAMBO KINGS M | 10 L0S TIGRES DEL NORTE . 7 MUSICA LATINA
10 RICKY MARTIN SONY 10 ZAFRA NEGRA JENEMI LATIN FONOVISA EL EJEMPLO Feliz Navidad, Pardner. Joel Nava,
e WEA ATNA | 11 VARIOUS ARTISTS maxsony | - LAGRIMAS DE ALEGRIA right, Tejano/country artist of Arista/ £ BlLoBND
1 kOMANCE EGLSA Ml'):1 znos ROSARIO 12 LOS TUCANES DEl'II“UUANA Texas teams with Arista/Nashville's SIN DUDA.
12 THALIA EMI LATIN 12 LOS HERMA! ALACRAN/EMI LATIN Steve Wariner to shoot a VideO Of
L0S TUCANAZOS BIEN PESADOS ! A v
13 Fé': EELAESi{iL RCA/BMG 13 E?EENE/;(%%%FX\#T[AAR%OSA 13 INTOCABLE EMI LATIN Nava's Christmas single “Mama’s SIMPLEMENTE LA MEJOR!
14 g%ggvsl?l%(;s ELEKTRA/EEG mm%.nmwmm 14 g;%%w%?«gw ANIMAL Boy.” The video for “Mama’s Boy,” Discos Compactos ® Videolaser ® Cassettes ® Accesorios
GIPSY KINGS REY DE CORAZONES 15 Xﬁﬁa‘JE FERNANDEZ sonv taken from the Arista/Texas album Y MUCHO MAS!
15 JOSE JOSE ARoLEMG 15 JERRY RIVERA SONY AUNQUE ME DU “A Tejano Country Christmas,” was L AR EE OV

directed by Robert Gabrielsen and

1-800-780-7712

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units. a RIAA certification for sales of 1 million units. Greatest Gainer shows
chart's largest unit increase. M@ indicates past and present Heatseeker titles. © 1996, Billboard/BPI
Communications and SoundScan, Inc.

produced by Scene Three Produc-
tions.
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Hot Latin Tracks.

g
———

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

z DATA SYSTEMS RADIO TRACK SERVICE. 96 LATIN MUSIC STATIONS ARE ELEC
«| «|g |®% TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A W
% 4
28| 28| =8 ‘”g ARTIST TITLE
£2| 32|32 LABEL/DISTRIBUTING LABEL PRODUCER (SONGWRITER)

** xNO. 1% %%

Artists & Music

LATIN NOTAS

(Continued from preceding page)

Luis de Llano ... Melody’s hot
singer/actress Patricia Manterola is
working on the follow-up album to her
hit 1994 eponymous debut. The sexy

1 13 16 8 SOHO LATINO/SONY

S.GEORGE (Q.ALFANNO)

18 | 15 | 12| 7 | LOSTEMERARIOS

LA MUJER DE LOS DOS
A.ANGEL ALBA (A.A.ALBA)

3 CRISTIAN MELODY/FONOVISA 3 JEl:l‘!/V RIVERA SONY

VUELVEME A QUERER SUAVE
4 YOLANDITA MONGE WEA 4 OLGA TANON WEA LATINA
LATINA TU, TU, TU, TU EXITOS Y MAS
5 ROCIO DURCAL ARIOLABMG 5 GISELLE RCABMG
COMO HAN PASADO LOS... LO MIO ES MIO
6 RICKY MARTIN SONY 6 EL TOPO EL PASO
MARIA HONRA Y CULTURA

7 LUIS MIGUEL WEA LATINA 7 JOSSIE ESTEBAN PLATANO
AMANECI EN TUS BRAZOS SE ME MURIO EL CANARIO

8 JOSE JOSE ARIOLA/BMG 8 DANNY RIVERA DISSAR/COT
LLORA CORAZON TODAVIA ES NAVIDAD

9 PANDORA EMi LATIN 9 ZAFRA NEGRA JANEMI LATIN
QUE SABES DE AMOR SUFRIENDO POR ELLA

10 MADONNA MAVERICK/WARN- 10 GLORIA ESTEFAN EPIC/SONY
ER BROS. VERAS MAS ALLA

11 LUIS MIGUEL WEA LATINA 11 GIRO SDV/SONY
S| NOS DEJAN S| TU SUPIERAS

12 BRAULIO SONY 12 TRULLA EXPRESS SONY
S| ME QUIERES MATAR PASTELES Y LECHON

13 DANNY RIVERA DISSAR/COT 13 LOS SABROSOS DEL
TODAVIA ES NAVIDAD MERENGUE M. LA FIESTA. ..

14 SELENA EMI LATIN
DREAMING OF YOU

15 MIJARES EMI LATIN

19 14 9 16 LUIS MIGUEL @ S| NOS DEJAN
WEA LATINA LMIGUEL K.CIBRIAN (JAJIMENEZ)
20 16 13 21 LOS TIGRES DEL NORTE GOLPES EN EL CORAZON
FONOVISA TN INC. (R.VALENGIA)
e 1 e et
21| 22 | 23 | 5 | LOS TIGRES DEL NORTE NO PUEDO MAS
FONOVISA TN INC. (LBELLO}
DANNY RIVERA TODAVIA ES NAVIDAD
@[ Newp | 1 | DANNYS D.RIVERA (M.ENRIQUE)
23 2 2 17 THALIA & PIEL MORENA
EMI LATIN E.ESTEFAN JR. K.SANTANDER (K.SANTANDER)
24| 19| 13 | 9 | ROCIO DURCAL COMO HAN PASADO LOS ANOS
ARIOLAEMG R.LIVI (RLIVLR.FERRO)
@ 36 _ 2 VICENTE FERNANDEZ SUFRIENDO Y PENANDO
SONY PRAMIREZ (6.G.HUESCA ROMAN)
% | 23| 22| 7 | SPARX QUIERO VOLVER EL TIEMPO A TRAS
FONOVISA LMORRIE (L ANTONIO)
27| 18| 17 | 4 | YOLANDITA MONGE *TU,TU,TU, TU
WEA LATINA G.MARQUEZ (G, BIGAZZ! PHOLLANDG.DATI,A BALBINATT)
LOS BUKIS NAVIDAD SIN TI
RE-ENTRY | & | 50visa MA.SOLIS (M.A.SOLIS)
35 % 9 JOSE MANUEL FIGUEROA EXPULSADOQ DEL PARAISO
FONOVISA J.SEBASTIAN (. SEBASTIAN)
0 | 33 | 7 | 7 | RAMHERRERA © AHORA DILE
R HERRERA,RMARTINEZ (A.VEZZANI)
3 28 32 3 OLGA TANON EXITOS Y MAS
WEALTINA_ NOT LISTED (RVAZQUELS E RAMIREZ CARRER YMONROUZEAU R LOPE?, R BARRERAS 0.TANON)
INTOCABLE COQUETA
(3D| NewD | | EMI LATIN J.LAYALA (LPADILLA)
FAMA LAGRIMAS DE ALEGRIA
3 27J 0 ) 8 | on O.GALVAN, ). GALVAN UJ.GALVAN)
(GD)| NEWD | 1 | LOS TIGRES DEL NORTE QUE DE RARO TIENE
FONOVISA TN INC. (M.URIETA)
TRULLA EXPRESS PASTELES Y LECHON
(35| Newp» | 1 | TRV NOT LISTED (E.FERNANDEZ)
SELENA ¢ TUSOLO TU
36 | 31| 31 |2 | Fiamn J.HERNANDEZ (EVALDEZ LEAL)
@] 0 | — | 5 | Ro®N SENOR LOCUTOR
POLYGRAM RODVEN PA.CARDENAZ (F.CURIEL ALAZAN)
LOS FUGITIVOS ILUSIONES
NEWD | 1 | 70 R roDven PMOTTA (L ESPINOZA)
39 . 2 MADONNA VERAS
MAVERICK/WARNER BROS. NOT LISTED (MADONNA,D.FOSTER)
40 32 _ 4 BOBBY PULIDO @ NO SE POR QUE
EM LATIN £.ELIZONDO (B.RAMON)
D BICA Al SA R ONA A
20 STATIONS 21 STATIONS 58 STATIONS
1 GLORIA ESTEFAN EFICSONY | 1 MARC ANTHONY SOHO LATI- | 1 PETE ASTUDILLO EMI LATIN
MAS ALLA NO/SONY NADIE COMO ELLA COMO TE EXTRANO
2 ENRIQUE IGLESIAS FONO- 2 HUMBERTO RAMIREZ SONY | 2 BRONCO FONOVISA
visA S} TU TE VAS UN TIPO CON SUERTE TODO POR TI

3 LIBERACION FONOVISA
ENAMORADO DE UN...
4 LOS REHENES FONOVISA
ME PIDES TU LIBERTAD
5 ENRIQUE IGLESIAS FONO-
visA SI TU TE VAS
6 DAVID LEE GARZA Y LOS
MUSICALES emi LATIN TONTA
7 MAZZ EMI LATIN
ESTUPIDO ROMANTICO
8 M. A. SOLIS Y LOS BUKIS
FONOVISA HIMNO A LA...
9 MICHAEL SALGADO JOEY
S| QUISIERAS
10 LOS TEMERARIOS AFG
SIGMA LA MUJER DE LOS...
11 LOS TIGRES DEL NORTE
FONOVISA GOLPES EN EL,.
12 LOS TIGRES DEL NORTE
FONOVISA NO PUEDO MAS
13 GLORIA ESTEFAN EPIC/SONY
MAS ALLA

VARIOUS ARTISTS cOT 14 VICENTE FERNANDEZ SONY
MERENGUE MADNESS 2 SUFRIENDO Y PENANDO
15 ENRIQUE IGLESIAS FONO- 15 RAM HERRERA SONY
visa S| TU TE VAS AHORA DILE

woek,
Qnmmmzommmm-mm,mﬂnwnlmmm

regardiess of chart movement. A record which has been on the chart
which attain

ions, awarded to those records
mmmmmmnm.nwmusmmmww mmmwmwwmumﬁm Records

11 2| 5| 5 | GLORIAESTEFAN ® MAS A
EPICSONY 1 week at Ho. 1 EESTEFAN JR. K SANTANDER (K. SANTANDER) former singer of pop group Garibal-
ENRIQUE IGLESIAS @ SI TU TE VAS 3 : : :
2 1 1 13 BPEREZ-BOTLIAIEJGLESIAS.R MORALES) di also stars in Televisa’s highly rated
NENERET PETE ASTUDILLO & COMO TE EXTRANO |  telenovela “Acapulco, Cuerpo Y
AB.QUINTANILLA il {A.B,QUINTANILLA Ill PASTUDILLO J.0JEDA) Alma.”
@| s |41 %ﬁ&'fs? ooy | G
5 | 4 | 2 | 17 | CRISTIAN VUELVEME A QUERER TATESIDE BRIEFS: Country
MELODY/FONOVISA J.AVENDANO LUHRS (J.AVENDANO LUHRS) Music Television debuted a Spanish-
LUIS MIGUEL AMANECI EN TUS BRAZOS : : :
6 | 8 [ 10| 4 | weaarma LMIGUEL K. CIBRIAN A JIMENE?) language version Jan. 1 in Latin
1 | 24 | 4 | LIBERACION ENAMORADO DE UN FANTASMA
FONOVISA LIBERACION (H.PONY GONZALEZ)
8 7 | 10 | JOSE JOSE LLORA CORAZON
ARIOLA/BMG R.LIVI (R.LIVI,R.FERRO)
RICKY MARTIN & MARIA
8 9 18 5 SONY K.C.PORTER (I.BLAKE K.C.PORTER.L.GOMEZ ESCOLAR! so NY B RAs I L .
10 6 6 5 M. A. SOLIS Y LOS BUKIS HIMNO A LA HUMILDAD (Cont@”uedfrom precedl”g page)
FONOVISA M.ASOLIS (M.ASOLIS) distributed as gifts to cus
LOS REHENES ME PIDES TU LIBERTAD | Wer€ -
11 | 0] 8 | 10| Fonovsa NOT LISTED (J.TORRES S.GUZMAN) tomers who bought new IBM Apti-
12 17 14 12 DAVID LEE GARZA Y LOS MUSICALES & T0 va models.
EMI LATIN 0.L.GARZA,TGONZALEZ J.RODRIGUEZ M.CISNERDS) Though Calainh Kons that
PEDRO FERNANDEZ QUIEN ough L-a/alnho reckons tha
25 | 35 3 i i
@ POLYGRAM LATINO H.PATRON (E.MOGUEL) the modest $25 retail price for
MAZZ & ESTUPIDO ROMANTICO “ ” wi
2|15 |7 B J.GONZALEZ (PASTUDILLO RVELA) SThe’ClI)) tIE xPr]e.SS }‘IV i rtmt {ittte.r;
55| 12| 11| 8 | SELENA © DREAMING OF YOU ony's bottom lin€, ne notes that 1
EMI LATIN G.ROCHE (FGOLDE, TSNOW) will help sell Sony product.
16 20 20 6 MICHAEL SALGADO St QUISIERAS The launch of “The CD Express”
JOEY 1.5.LOPEZ (FMENDEZ R.ORTEGA CONTRERAS) b ted by a tel ket
MARC ANTHONY © NADIE COMO ELLA | W1l be supported by a te/emarxet-

ing campaign that Sony hopes will
sell 300,000 CDs this year. More-
over, the label already is working
on a more advanced “CD
Express”—due out in late 1996—
that will offer more purchasing op-
tions.

“The consumer will navigate
through the CD,” says Calainho,
“and buy other kinds of produets,
like computer peripheries or
Columbia TriStar home videos.”

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
30 AHORA DILE (Sony Discos, ASCAP)
6 AMANECI EN TUS 8RAZOS (BMG Songs, ASCAP)
24 COMO HAN PASADO LOS ANOS (Livi, ASCAP/Rafa,
ASCAP)
3 COMO TE EXTRANO (A.Q.I1 Music, BMI/EMI Black-
wood, BMI/Peace Rock, BM1)
32 COQUETA (Copyright Control)
15 DREAMING OF YOU (EM! Virgin, BMI/Chesca Tunes,
ASCAP/Snow, BMI)
7 ENAMORADO DE UN FANTASMA (Edimonsa, ASCAP)}
14 ESTUPIDO ROMANTICO (Peace Rock, BMI/Lone Igua-
na, BMI)
31 EXITOS Y MAS (WEA Latina, ASCAP/Unimusica,
ASCAP/Yaidelice Music, ASCAP/AIS, ASCAP/Sony Dis-
cos, ASCAP/Right Melody, ASCAP)
EXPULSADO DEL PARAISO (Vander, ASCAP)
GOLPES EN EL CORAZON (Tigres Det Norta £.M., BM!)
HIMNO A LA HUMILDAD (Mas Latin, SESAC)
1LUSIONES (Unimusica, ASCAP)
LAGRIMAS DE ALEGRIA (Sony Latin, BMI}
LA MUJER DE LOS DOS (Editora Angel Musical,
SESAC)
LLORA CORAZON (Rafa, ASCAP/Livi, ASCAP)
9 MARIA (Draco Cornelius, BMi/Sony Latin, BMi/Mundo
Nuevo, SESAC/Insignia, ASCAP/Famous, ASCAP)
1 MAS ALLA (FIPP, BMI)
ME PIDES TU LIBERTAD (Edimonsa, ASCAP)
NADIE COMO ELLA (EMOA, ASCAP)
NAVIDAD SIN Tt (Mas Latin, SESAC)
NO PUEDO MAS Jam Entertainment, BMI)
NO SE POR QUE (Zomba Golden Sands, ASCAP)
PASTELES Y LECHON (Sony Discos, ASCAP)
PIEL MORENA (FIPP, BMT)
QUE DE RARO TIENE (Unimusica/Geminis Musical)
QUIEN (Copyright Control)
QUIERO VOLVER EL TIEMPO A TRAS (Striking, BMI)
SENOR LOCUTOR (Unimusica, ASCAP)
S NOS DEJAN (BMG Songs, ASCAP)
$1 QUISIERAS (Copyright Control)
SI TU TE VAS (Fonovisa, SESAC/Unimusica, ASCAP)
SUFRIENDO Y PENANDO (Copyright Control)
TODAVIA ES NAVIDAD (Copyright Control)
TODO POR Ti (Vander, ASCAP)
TONTA (San Antonio Music, BMI)
TU SOLO TU (Peer int'l., BMI)
TU, TU, TY, TU (Copyright Control)
VERAS (YOU'LL SEE) (WB, ASCAP/Webo Girl,
ASCAP/One Four Three, BMU/Leeds, ASCAP/Peer Five/BMI)
YUELVEME A QUERER (Fonovisa, SESAC)

28838

NS ANUNEEYRTEBESNEBTE

America on PanAmSat satellite PAS-
1. In the next few weeks, the Latino
CMT will be permanently distributed
via PanAmSat’s PAS-3 ... “Playa
MTYV,” a Spanish-language version of
“Beach MTV,” is slated to make its
broadcast bow Jan. 22 on MTV Lati-
no. Among famous surfside resorts
from which the show will broadeast
are Vifia del Mar, Chile (the site of the
first program); Punta del Este,
Uruguay; and Acapuleo, Mexico . . .

Skanky Encounter. Samuel Rosa, left, lead singer/guitarist of Sony Brasil reg-

Revered salsa producer Sergio
George has finished helming the
forthcoming album by Sony Discos
salsero Victor Manuelle. George will
also produce a track for Blitzz/Atlantie
act All-4-One featuring a duet
between the voeal quartet and Soho
Latino salsa diva India.

Assistance in preparing this column
provided by Teresa Aguilera in
Mexico City

gae act Skank, duets with noted labelmate Jorge Ben Jor during a recording
session of Ben Jor’s just-released label debut, “Homosapiens.”

QROD * KUBANEY «FONOVISA EMI/LATIN® COMBO + p

MUSIC,q(

ODO!  DE LA DISTRBUIDORA MAS
GRANDE EN EL MUNDO

o

(05 POLYGRAM-

TOLL FREE:B00-329-7664
OR 305-621-0070 /FAX.621-0465

DISCOS COMPACTOS, VIDEOLASER, CASSETTES,
ACCESORIOS, VIDEOS Y MUCHO MAS!

ASKFOR MARTHA

* S1IH N3L dOL+NIIY1/

+ Distribuidora one stop ¢

ms?&"&“m mamcomm
“ semww +

Teoll Free

DOS CENTRICOS Now York
LOCALES PARA 1y:
SERVIRLE A
USTED......

1-800-7485-4809

Member of
Miami
sl NARID

(212) 5634508  (305) 591-7684

Fax: Fax:
(212) 563-4847 (305) 477-0789

'SICA LATINA

MEREN

TANGO - FOLKLORE - ROCK ARGENTINO
CUMBIA -

distribuidora belgrano norte s.r.i.
Zabala 3941. Capital Federal (1427). Buenos Aires. Argentina.
Teléfonos: (54-1) 555-6100/6200 Fax: 555-6400.

SALSA
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|2 |5- reports collected, compiled, and provided by jEann
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£ | S |35/ LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* * NO.1 % &
@ 1| BOOMBASTIC , SHAGGY
VIRGIN 401568* 24 weeks at No. 1
@ 2|7 THE BEST OF-VOLUME TWO UB40
VIRGIN 41010
@ 3|6 THE BEST OF-VOLUME ONE UB40
VIRGIN 41009
@ 4 |31 NATURAL MYSTIC BOB MARLEY & THE WAILERS
TUFF GONG 524103*/ISLAND
5 5 |23 'TIL SHILOH BUJU BANTON
LOOSE CANNON 524119*/ISLAND
6 617 PROPHECY CAPLETON
AFRICAN STAR/RAL 529264 */ISLAND
7 7 |27 TOUGHER THAN LOVE @ DIANA KING
WORK 64189*/COLUMBIA
SONGS OF FREEDOM A’ BOB MARLEY
9 | 87 | TUFF GONG 512280/SLAND
9 8|19 SCENT OF ATTRACTION PATRA
550 MUSIC 67094*
10 |10/ 2 FREE LIKE WE WANT 2 B ZIGGY MARLEY AND THE MELODY MAKERS
ELEKTRA 61702*/EEG
BAD BOYS INNER CIRCLE
11 | 11 101} gy eat 9226 174G
PROMISES & LIES A UB40
@ RE-ENTRY| | 2ciN 88229
13 | 12| 36 HERE COMES THE HOTSTEPPER INI KAMOZE
COLUMBIA 67056*
14 |14 21 LYRICAL GANGSTA INI KAMOZE
EASTWEST 61764/EEG
15 (13 ] 19 THE STRUGGLE CONTINUES SUPER CAT
COLUMBIA 64197*
TOP WORLD MUSIC ALBUMS.
* * NO.1 % &
111112 CELTIC CHRISTMAS VARIOUS ARTISTS
WINDHAM HILL 11178 7 weeks at No. 1
@ 2139 BEST OF GIPSY KINGS
NONESUCH 79358/AG
@ 5 | 48 THE LONG BLACK VEIL @ THE CHIEFTAINS
RCA VICTOR 62702/RCA
4 3|7 A WINTER GARDEN LOREENA MCKENNITT
WARNER BROS. 46096
5 4| aa THE LION KING: RHYTHM OF THE PRIDE LANDS @ LEBO M
WALT DISNEY 60871
@ 8 | 58 THE MASK AND MIRROR LOREENA MCKENNITT
WARNER BROS. 45420
7 7 | 20 CESARIA EVORA CESARIA EVORA
NONESUCH 79379/AG
8 614 LE! HALI'A KEALI't REICHEL
PUNAHELE 0003
9 9|5 WOMEN OF THE WORLD: CELTIC VARIQUS ARTISTS
PUTUMAYO 120
10 |11 l17 CELTIC VOICES: WOMEN OF SONG VARIOUS ARTISTS
NARADA 63921
@ 1317 HEAT OF THE SUN STRUNZ & FARAH
SELVA 1001
12 | 12|14 CELTIC TWILIGHT 2 VARIQUS ARTISTS
HEARTS OF SPACE 11106
@ RE-ENTRY CELTIC LEGACY: A GLOBAL CELTIC JOURNEY VARIQUS ARTISTS
NARADA 63916
ALEGRIA CIRQUE DU SOLEIL
14 | 14 | 58 | ReavicTor 62701/RcA
15 15| a1 CLANNAD THEMES CLANNAD
CELTIC HEARTBEAT/ATLANTIC 82737/AG
TOP BLUES ALBUMS.
* x NO.1 & &
@ 1|8 GREATEST HITS STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPIC 662174 weeks ot No. 1 .
@ 217 LEDBETTER HEIGHTS KENNY WAYNE SHEPHERD
GIANT 24621/WARNER BROS.
31319 FROM THE CRADLE A®° ERIC CLAPTON
DUCK/REPRISE 45735/WARNER BROS.
@ 4019 BLUES JIMI HENDRIX
MCA 11060
5 5|19 SOME RAINY MORNING ROBERT CRAY
MERCURY 526867
6 1115 HANDFUL OF BLUES ROBBEN FORD AND THE BLUE LINE
BLUE THUMB 7004/GRP
7 8 |19 KEB’ MO’ KEB' MO’
OKEH 57863/EPIC
8 9|19 ESSENTIAL BLUES VARIOUS ARTISTS
HOUSE OF BLUES 1149
9 119 CHILL OUT JOHN LEE HOOKER
POINTBLANK 40107/ VIRGIN
1062 COOL CHRISTMAS BLUES CHARLES BROWN
BULLSEYE BLUES 9561/ROUNDER
11 (1018 COVER TO COVER THE JEFF MEALEY BAND
ARISTA 18770
BLUE STREAK LUTHER ALLISON
@ RE-ENTRY| 7 icATOR 4834
@ NEW> BLUES FEST: MODERN BLUES OF THE '90 S VARIOQUS ARTISTS
RHINO 72193
14 | 15|14 TEXAS SUGAR/STRAT MAGIK CHRIS DUARTE GROUP
SILVERTONE 41546/JIVE
15 | 12] 9 TURN IT ON!, TURN IT UP! ROOMFUL OF BLUES
BULLSEYE BLUES 9566/ROUNOER
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Music Education Portrayed In ‘Opus’
Movie Fits Into Coalition’s Campaign

BIG SCREEN MUSIC: The new year
gets started with a splashy salute to
musie edueation when “Mr. Holland’s
Opus,” a Hollywood Pictures film star-
ring Richard Dreyfuss, premieres on
Jan. 91in 51 cities across the U.S. Drey-
fuss portrays a composer who relue-
tantly takes a job as a high school music
teacher in the early ’60s “to have more
time to compose” and ends up pro-
foundly influencing 30 years’ worth of
students. After early awkwardness and
impatience in the classroom, the com-
poser, Glenn Holland, discovers how to
reach his students through

music and becomes com-

to build and focus community support
for the arts in education.

AWARDS: The Musical America
International Directory of the Per-
forming Arts feted its 1996 award
recipients at Lincoln Center in New
York just before Christmas. For the
first time, the publication named an
ensemble rather than a single per-
former for musician of the year. The
winner was the Juilliard String Quar-
tet, which is celebrating its 50th an-
niversary season, led by its original and

pletely consumed with
teaching, to the exclusion of
his writing and, at times,
his family. His ereation is

Uassical

not really his rather undis-
tinguished “American Sym-
phony,” but the students
and former students who
perform it at the end of the
movie—one of whom has

KEEPING

SCORE

Adolph Herseth, principal trumpet for
the Chicago Symphony Orchestra,
(instrumentalist of the year—and the
first orchestral player to win the
award), and Anne Sofie von Otter
(vocalist of the year).

NOTES AND CORRECTIONS: Yo-
Yo Ma, David Zinman, and the
Philadelphia Orchestra are making a
recording of contemporary cello con-
certos by Richard Danielpour,
Christopher Rouse, and Leon Kirch-
ner for Sony Classical in early January
... Dawn Atkinson, co-
founder of Imaginary Road
Records with Will Acker-
man, was VP of A&R, not
co-founder of Windham
Hill Records with Acker-
man. That distinction
belongs to Anne Robin-
son, who is now CEO of
Windham Hill .. . The folks
at Nimbus would like to
point out that their Prima

become the governor of the
state. It is an amiable
drama of the heartwarm-
ing-saga/beloved-teacher
variety, with some excellent perfor-
mances in addition to that of Dreyfuss,
including Glenne Headly as Holland’s
long-suffering wife, Jay Thomas as the
gym teacher and his unlikely buddy, and
Olympia Dukakis as the spiky, dedi-
cated principal. (And we'll all recognize
the type embodied by the venomous
budget-slashing, arts-fearing assistant
principal, played by W.H. Macy in a
crew cut that doesn’t change for 30
years.)

There's one political problem with the
film, however: When the school’s arts
programs finally are cut, all those
much-influenced and now influential
students gather to salute their beloved
teacher—but nobody reinstates his or
his colleagues’ jobs. This bears out the
inconsistency represented by the sta-
tisties published by the National Coali-
tion for Music Education, the consor-
tium that is sponsoring the premieres.
How does one reconcile the cutbacks in
school music with responses to a 1994
Gallup survey that included such tidbits
as 93% of respondents agreed that
musie is part of a well-rounded educa-
tion, 86% felt all schools should offer
instrumental music as part of the regu-
lar curriculum, and 85% believe com-
munities should provide finaneial
resources to help these programs.

Perhaps the 25,000 politicians, actors,
musicians, and arts types who will
attend the premieres being held in cities
from Albany, N.Y., to Wichita, Kan., will
include some movers and shakers with
helpful answers"to this conundrum.
This is the wish of the NCME, which is
composed of the Music Educators
National Conference, the National Acad-
emy of Recording Arts and Sciences,
and the National Assn. of Music Mer-
chants. (Other premiere sponsors are
the NARAS Foundation Ine., the Amer-
ican Music Conference, and Hollywood
Pictures.) The coalition—which was
instrumental in getting the arts added
to the national education goals adopted
in 1994 and in the ereation of and sup-
port for the National Standards for Arts
Education—is co-sponsoring the pre-
mieres as part of its grass-roots effort

by Heid: Waleson

forever first violinist, Robert Mann.
Musical America's other honorees are
Milton Babbitt (composer of the year),
Valery Gergiev (conductor of the year),

Voce label, founded in 1989,
is a likelier contender for
the title of first historic
vocal ADD reissues label
than is Romophone, now being distrib-
uted in.the U.S. by Harmonia Mundi
USA. Coming up on Prima Voce is
“Ezio Pinza.”

Richard Dreyfuss stars as music teacher Glenn Holland in Hollywood Pic-
tures’ “Mr. Holland’s Opus.” Here he instructs student Gertrude Lang,

played by Alicia Witt.

Gree C.

abadog, Same Doy Madl, Besd Pice
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by Deborah Evans Price

TIME TO BELIEVE: In mid February, Reunion’s Clay
Crosse, Myrrh's Anointed, and new Star Song act Chris
Willis will embark on the Time to Believe tour in support
of the Special Olympics. According to Alan Bolick, execu-
tive director of the Tennessee Special Olympics, this involve-
ment with Crosse marks the first time the organization has
worked extensively with a Christian artist. “It’s an exciting
opportunity for Special Olympics, and I'd like to think it’s
going to be a great opportunity for Clay, too,” Bolick says.

Crosse is equally enthusiastic about working w'th Spe-
cial Olympics. “I've been looking for an organization to be
affiliated with,” Crosse says. “As artists we have a lot of
‘everage, and we have opportunities to make things known.
[ have a much bigger voice now as an artist than I did a few
years ago and I just wanted to use it for some good ... I
want to promote a good cause, and Special Olympics is a

The tour doesn’t involve finarcial support from Special
Olympics, just good will and lots of exposure for all parties.
The concerts will feature each act performing separately,
as well doing segments together. Crosse says he’s looking
forward to singing with Anointed. In addition to the per-
formances, Crosse also plans to introduce people involved
in Special Olympics at the concerts to help increase aware-
ness of the organization. He will also participate in various
Special Olympic activities throughout the tour: A portion of
concert proceeds will benefit Special Olympics.

NEW IN’96: As the new year kicks off, labels are gear-
ing up for an onslaught of new releases. Among the most
highly touted is Sparrow’s new act Dogs Of Peace, fea-
turing such accomplished musicians as Jimmie Lee
Sloas and Gordon Kennedy. The band played a show-
case for industry insiders before the holidays, and the
album, titled “Speak,” is scheduled for release on Feb.
20. One of the new signings I'm most excited about is
Third Day, a Georgia band that just signed with
Reunion. I saw Day perform at the Strand in Marietta,
Ga., early last year with the Waiting and Villanelle. I
was really impressed with their songs and their stage
presence. Reunion is re-working their previous album
on gray dot records for an upcoming release. Among the
other new acts to keep an eye out for are Linnae
Reeves, whom Star Song CEO Jeff Moseley describes
as an alternative folk act, and the aforementioned Chris
Willis (touring with Clay Crosse), who will both have
releases out in May. On the independent front, Charlie
Peacock will debut a new artist this summer on his
re:think label; R.E.X. is working with several hot new
acts, including Rocket Boy, a modern rock outfit from
Georgia, and Rugged Records signed Phoenix band
Everybodyduck.

BENSON UPDATE: According to the rumor mill, Word
VP/GM of sales and distribution Mark Funderburg may
be exiting to assume the president’s position at Benson in
the wake of Jerry Park’s departure last month. Funder-
burg and I played phone tag, so no confirmation yet on
whether this is true. On a personal note, I want to wish
Jerry all the best in his new endeavors. He has always been
one of my favorite sources. His accessibility, honesty, and
sense of humor are things that have made my job easier and
more enjoyable. And I've always respected his ability to bal-
ance ministry and the music business, not an easy feat in
this industry in the '90s.

(O Records with the greatest sales gains this week. ® Recording industry Assn. Of America (RIAA) cer-
tification for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. Al albums availabie on cassette and CD. *Asterisk indi-
cates vinyl available. BB indicates past or present Heatseeker title, © 1996, Billboard/BPI Communications.
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by Jim Macnie

JAZZ ADVANCE: Boom times in the art world are
measured not only by the quality of work produced—
which had better be damn high if it’s a mighty wave
that’s cresting—hut the visibility and acceptance
received from outside sources. An art music with
myriad ties to the pop world, jazz has long been a
perennial outsider as far as mainstream culture goes.
So it’s big news when a major art institution not only
gives a nod to the extended family of improvisation, but
actually anoints it with the esteem often reserved for
more traditionally empowered musics.

On Dec. 18, the Lincoln Center board voted to give
constituent status to its jazz department, the highly
regarded and fairly controversial Jazz at Lincoln Cen-
ter program. Now, the program, headed by artistic
director Wynton Marsalis, is on equal footing with the
New York Philharmonic, the Metropolitan Opera,
and the New York City Ballet, other high-visibility
members of the Lincoln Center family.

Though jazz has been presented at the space since
the summer of 1987, the jazz department has been a
full-time, year-round operation only since 1991. Its
shows, many of which are inventively conceptualized
and most exquisitely executed, have attracted an audi-
ence that continues to grow. This year’s three New York
concerts have been sellouts, ¢nd according to Lincoln
Center president Nathan Leventhal, the program is
responsible for 150 events a year, with concerts in 60
cities and 15 countries.

“We are pleased and gratified that Jazz at Lincoln
Center has realized the vision we expressed five vears
ago,” says executive director Rob Gibson in a press

A
ekt el O | HiGHER
2 | €14 |ARTIST TITLE
Z | & | £ | LABEL & NUMBER/DISTRIBUTING LABEL

* % NO.1 % »
1]3 Eo%gr%lénT 25140/CHORDANT 5 weeks at No. 1 JESUS FREAK GRO[JN]]
2 | 2 |7 | Rt chomonnt | YIRK FRANKLIN AND THE FAMILY CHRISTMAS
@ 4 | 18 | MICHAEL W. SMITH @  REUNION 0106/WORD I'LL LEAD YOU HOME
4 3 | 12 | STEVEN CURTIS CHAPMAN  SPARROW 51489/CHORDANT THE MUSIC OF CHRISTMAS
@ 6 | 8 | CARMAN  SPARROW 51422/CHORDANT R.LO.T.
6 | 5[ 11| JOHN BERRY CAPITOL NASHVILLE 32663 O HOLY NIGHT
@ 8 | 29 [ VARIOUS ARTISTS  WORD 0604 MY UTMOST FOR HIS HIGHEST
8 | 7| 7 | VARIOUS ARTISTS  SPARROW 51516/CHORDANT WOW-1996
@ 10 | 30 | JARS OF CLAY  ESSENTIAL 5573/BRENTWOOD JARS OF CLAY
12 ] 63 | AMY GRANT A®  MYRRH 6974/WORD HOUSE OF LOVE
11 | 11| 42 | POINT OF GRACE WORD 5608 THE WHOLE TRUTH
13 | 75 | STEVEN CURTIS CHAPMAN @  SPARROW 51408/CHORDANT HEAVEN IN THE REAL WORLD
13 | 9| 6 | JARS OF CLAY  ESSENTIAL 5622/BRENTWOOD DRUMMER BOY (EP)
14 {1418 | PETRA woRD 9624 NO DOUBT
@D 18| 3 | K e tormorom B8 A KIRK FRANKLIN AND THE FAMILY
16 |15 | 7 | SR R iroan  CHRISTMAS CAROLS OF THE YOUNG MESsian | || BTeat one.”
17 |16 | 8 | FRmermance ratomen . CCHRISTMAS AT THE BROOKLYN TABERNACLE
18 | 17 | 21 | RAY BOLTZ  woRD 41601 THE CONCERT OF A LIFETIME
22 | 11 | CECE WINANS  SPARROW 51441/CHORDANT ALONE IN HIS PRESENCE
21 [ 25 | SRR TosmiononganT AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL
21 | 20| 73 | NEWSBOYS  STARSONG 8814/CHORDANT GOING PUBLIC
22 18] 5 | R ISAA. " | MOTHER & CHILD: A CHRISTMAS CELEBRATION OF MOTHERHOOD
@ 31 [161; DC TALK A FOREFRONT 3002/CHORDANT FREE AT LAST
24 | 26|61 [ 4HIM  BENSON 4046 THE RIDE
25 | 25 | 12 | KATHY TROCCOL!  REUNION O110WORD SOUNDS OF HEAVEN
26 | 28 | 8 | PHILLIPS, CRAIG & DEAN  STARSONG 0074/CHORDANT TRUST ] JA%
21 |27 |19 | RON KENOLY  INTEGRITY 02392 SING OUT WITH ONE VOICE
28 | 23| 6 | BRYAN DUNCAN  MYRRH 9610/WORD CHRISTMAS IS JESUS i L
33 | 17 | GEOFF MOORE & THE DISTANCE  FOREFRONT 25129/CHORDANT HOME RUN
30 |29 |29 | CLAY CROSSE  REUNION 0104WORD TIME TO BELIEVE NMES
@ 36 [ 114] MICHAEL W. SMITH @  REUNION 0086/WORD FIRST DECADE 1983-1993 ™
@ 38 | 111) CARMAN @  SPARROW 1387/CHORDANT THE STANDARD
33 34| 8 | WAYNE WATSON  WARNER ALLIANCE 4187/WCD FIELD OF SOULS
39 | 10 | LARNELLE HARRIS  BENSON 84195 UNBELIEVABLE LOVE
@35 [RE-ENTRY| G200 a1 7enomoaT SO FAR, THE BEST OF SUSAN ASHTON: VOLUME ONE
36 |32 L 3 | GOSPEL GANGSTAS  HOLY TERROR 5852/BENSON DO OR DIE
(37) [Re-ENTRY| ANOINTED  woORD 67051 CcALL |
38 [37| 9 | THE WINANS  QwEST 45888WCD HEART & SOUL
39 | 30| 2 | VARIOUS ARTISTS  PSALM 150 8005/DIAMANTE WE ARE THE REASON |
RE-ENTRY) YOLANDA ADAMS  TRIBUTE 5921/DIADEM MORE THAN A MELODY

statement. “We look forward to continuing our mission
of producing first-class programming and showcasing
the rich canon of jazz masterworks in every corner of
the world.”

The bump-up is significant because of the number of
arts organizations that take their cues from Lincoln
Center. The position of jazz in outlying areas—from
Boise to Birmingham, say —has a much better chance
of being positively affected. If a city with an uncom-
mitted arts budget views jazz as a style with a newly
invigorated persona, it’s likely that moves will be made
to access some of its patrons and prestige. The bol-
stered activity makes its way to retailers, too, because
audiences often want to extend their experiences with
a disc or three.

Furthermore, corporate sponsors—those beneficent
entities that most music programs and concert series
have come to rely on—begin believing that jazz is in a
sturdier position. Best-case scenario: They make with
the loot, pronto. Yeah, these are boom times.

“This action places the uniquely American legacy of
swing and blues as a history to be valued,” says
Marsalis, “an artistic achievement that is on par with
the most magnificent works of Western classical music,
dance, theater, and film.”

IN A MOUNTAIN GREENERY: Some jazz festivals
ask you to come to an island and bask in the sun while
music wafts from a huge stage. Well, the Mohonk Moun-
tain House has turned that inside out, offering a more
intimate and indoor deal for its first annual gathering.

Actually, “Jazz On The Mountain” is more like a
retreat than a festival. The 127-year-old building in
New Paltz, N.Y,, is a historic landmark. From Jan. 12-
15, it becomes a beehive of activity, with music by Jack
Walrath, Rufus Reid, Robin and Charles Eubanks,
vocalist Teri Roiger, Thurman Barker, and John
Menegon; lectures on jazz history by Kunle Mwanga;
film showcases; and paintings by Nancy Ostrovsky.
The eight scheduled shows will stretch from standards
to progressive sounds.
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SPIRIT

by Lisa Collins

THE NUMBERS GAME: Where are the numbers?
Find me anyone knowledgeable about gospel musie
who hasn’t been asked that question at least a dozen
times. Not that I don’t understand the question or why
it is asked; to this day, it is still a prevalent issue for
those evaluating gospel. Gospel is, after all, an indus-
try that for years has thrived by not keeping count
and, certainly, not giving an account.

There are several schools of thought on the issue of
how that came to be. The first is that the numbers

ily Christmas” are being eclocked by Chordant Distri-
bution at 1.3 million units in combined sales), Helen
Baylor’s “The Live Experience,” the Mississippi
Mass Choir’s “It Remains To Be Seen,” and John P.
Kee’s “Show Up” (with the New Life Community
Choir) racked up sales in the neighborhood of 200,000
units. Yolanda Adams’ “More Than A Melody” and
the Canton Spirituals’ “Live In Memphis” weren’t
far behind. And in the first two months of release,
Benson shipped more than 100,000 copies of Hezeki-
ah Walker’s latest release, “Live In New York: By
Any Means Necessary.”

In the last several years alone, gospel’s parameters
of success have been redefined. Now, a solid hit album
is anywhere from 70,000 sales units up. That’s 30,000-
40,000 units more than a decade or so ago. And while
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ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

2 WKS. AGD
WKS. ON CHART

Compiled from a national sample of retail store and rack sales Soundlsi:airlm

TITLE

* % NO.1 * »

1 | 7 | KIRK FRANKLIN AND THE FAMILY
GOSPO CENTRIC 72130 7 weeks at No. 1

129 KIRK FRANKLIN AND THE FAMILY A
GOSPO CENTRIC 72119

KIRK FRANKLIN AND THE FAMILY CHRISTMAS

KIRK FRANKLIN AND THE FAMILY

30 | WILLIAM BECTON & FRIENDS  WEB 9145INTERSOUND GBS

BROKEN

11 | CECE WINANS  SPARROW 51441

ALONE IN HIS PRESENCE

|| w | ro

9 | THE WINANS  QWEST 45888/WARNER BROS.

HEART & SOUL

YOLANDA ADAMS  TRIBUTE 3592

MORE THAN A MELODY

THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
VERITY 43010

SHOW UP!

SHIRLEY CAESAR

13]2 WORD 67301/EPIC

SHIRLEY CAESAR LIVE...HE WILL COME

10 | 27 | THE CANTON SPIRITUALS  BLACKBERRY 1610/MALACO

LIVE IN MEMPHIS 1I

9 | 26 | HEZEKIAH WALKER/FELLQWSHIP CRUSADE CHOIR
BENSON 4168

LIVE IN NEW YORK BY ANY MEANS...

al Kb (Sl b (SI(CIEI[S] [

DONALD LAWRENCE & THE TRI-CITY SINGERS

were so low they weren’t worth counting. The second 4|
is that so much money was being made under the table  production costs have risen, a hit choir album ecan still S asqShARROW BIBLE STORIES
those making it simply didn’t choose to be held be produced for as little as $20,000. Just ask William 12 |17 | 41 [ ANOINTED WORD 67051/EPIC THE CALL
accountable. The last is that thg indpstry hadn’t pro- B_ecto_n, who per_‘sonally_ financed his album—and 13 | 11| 9 | DOROTHY NORWOOD  maLACo 4476 SHAKE THE DEVIL OFF
gressed to that level of professionalism. since its release in May, it has logged sales of more
To a certain extent—and for a very long time—  than 100,000 units. 14 | 15| 69 | HELEN BAYLOR  WORD 66443/EPIC B8 THE LIVE EXPERIENCE
gospel could have been found guilty on all three So what do the numbers mean? First, they say that SOUNDS OF BLACKNESS
counts. Even now, it is hard to wrangle numbers out  gospel outsells other genres—like jazz—long thought 15 22| 79 | perspective 549006 EB AFRICA TO AMERICA: THE JOURNEY OF THE DRUM
of the system. But all that changed with the advent of  to be more profitable. Secondly, they bear solid testi- 16 | 16 | 137| THE CANTON SPIRITUALS  BLACKBERRY 1600MALACO  LIVE IN MEMPHIS
SoundScan last year. A timely move, given the fact mony to gospel’s true potential. Finally, they eonfirm
that there has not been the fuss many expected with  a sales trend that continues to spiral upward. Howev- 17 | 27| 3 | DOUG WILLIAMS  BLACKBERRY 1612 HEARTSONGS
the conversion of the gospel charts to SoundSean last  er, what they won’t tell you is that unless you under- 18 [ 18| 85 | GMWA WOMEN OF WORSHIP  ALEHO INTL MUSIC/TYSCOT 3006ATANTAINTL  IT'S OUR TIME
April. Truth is, despite its long-running and somewhat  stand what it is to speak in tongues, testify, and shout
ill-gotten reputation, gospel has been good to the peo-  hallelujah, the numbers will do you little good. You 19 (123 y&ﬁ*}ﬂggém'sﬁmm RECORDS PRESENTS: A TRIBUTE TO ROSA PARKS
ple who have served it best, and today the numbers don’t even speak the language. 2 —
that were once all but phantoms are anything but B 30 | 3 | MISSISSIPPI MASS CHOIR  MALACO 6021 GREATEST HITS
shabby. RIEFLY: The United Gospel Industry Council has 21 | 14| 9 | CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA
In fact, no matter how you add things up, gospel set Feb. 6-9 as the dates for its first conference,
sizes up rather nicely. Of course, everyone tends to  Gospel Renaissance '96, at the Tennessee Performing 22 | 19 | 133| MISSISSIPPI MASS CHOIR  MALACO 6013 IT REMAINS TO BE SEEN
use Kirk Franklin’s success as the yardstick. But the  Arts Center in Nashville. The event, to feature semi- 23 | 26 | 56 | BEBE & CECE WINANS ®  capiToL 28216 RELATIONSHIPS_
real world of gospel has even more success stories.  nars, workshops, and nightly musicals, will focus on
Aside from Franklin (whose se¢lf-titled debut album the ins and outs of doing business in the gospel music 24 | 2013 ngb'g;gggg,gRU"SON ANCATLE THOMESONICUNMUN)TY SlNgﬁgﬁT
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someone being unreasonable or idiot-
ie—ineluding yourself.”

Musically, Mann strove to make
“I'm With Stupid” more stripped down
and electric guitar-oriented than her
past work. And while the album
reflects her British Invasion tenden-
cies, it also incorporates lessons
learned from modern rockers ranging
from Liz Phair to the Loud Family,
from the Posies to Beck.

“I wanted to make the record less
ornate and without all that glossy, arti-
ficial high end you hear on the radio,”
Mann says. “And I was less interested
in eomplexity this time. From the Beck
and Liz Phair albums, I learned that
short, simple songs could be interest-
ing, too.”

Written with and produced by long-
time Mann collaborator/multi-instru-
mentalist Jon Brion, “I'm With Stupid”
features several cameo appearances by
alternative rock notables.

“That’s Just What You Are” and
“Frankenstein” boast the inimitable
backing vocals of Squeeze’s Glenn
Tilbrook and Chris Difford. Juliana
Hatfield sings high harmonies on “You
Could Make A Killing” and “Amateur.”
Michael Penn plays Jead guitar on “It's
Not Safe,” and ex-London Suede gui-
tarist Bernard Butler co-wrote and
lends his glam-flavored guitar to
“Sugarcoated.”

At WBCN Boston, VP/PD Oedipus
has already been playing the track
“You Could Make A Killing” (from an

“Nocturnal Emissions.” “I'm playing
it for the cult audience now,” he says.
“Once Geffen sends me the record, I'll
play it 20 times a week.”

Oedipus says that the station gave
“That’s Just What You Are” substan-
tial spins last year. “It was a strong
song for us,” he says. “And I loved
‘Whatever.” Aimee’s an excellent song-
writer.”

Going to triple-A radio Jan. 9, the
first single from “I'm With Stupid”
will be the catchy “Choice In The Mat-
ter.” “Long Shot” may be a separate
emphasis cut for alternative radio
later, according to Alan Oreman,
director of rock radio promotion for
Geffen.

“Choice In The Matter” will go
immediately to Boston-area alterna-
tive stations, as well as other alterna-
tive outlets expressing an interest,
Oreman says. Geffen also will service
triple-A with the reissue of “Whatev-
er.” In addition, a video should be in
the works for “Choice In The Matter.”

“We are really excited about the
new album,” Oreman says. “There are
four or five very strong songs on this
record that ean make it last all year.”

Smith adds, “Aimee crosses lines of
format, age, and musical taste, from
the sensitive singer/songwriter fans to
alternative. And she is good with peo-
ple, so her personal involvement with
the press, retail, and radio while on
tour will help promote her musie.”

Says Eric Levin, owner of Criminal

Aimee a friend of the store. She’s been
in here, and we converse via E-mail
occasionally. She has always been the
nicest person, as well as a great artist.

“The last album was great and did
about as well as it could have without
a supportive label,” Levin adds. “I
think the new album is stunning, and
we're gonna do all we can for it—play-
ing it in the store and putting up
posters. And when she comes to town,
we’d love for her to do an in-store with
us. We have [an Internet World Wide
Web] site and have been putting video-
clips of our in-stores online. I'd like to
do that with her.”

Mann is scheduled to begin a club
tour on the East Coast later this
month. In November, she toured the
U.K., playing a handful of dates in
England as well as shows in Dublin
and Belfast, Northern Ireland. Mann
also played some live acoustic sets on
U.K. radio with Brion. Her live shows
are booked through Creative Artists
Agency. Mann and her manager, for-
mer 'Til Tuesday bandmate Michael
Hausman, are currently casting about
for song publishers. )

After her past frustrations with the
record industry, Mann says she is glad
to be with Geffen and is gradually get-
ting excited about the career aspect of
making music again. “I felt like quitting
at one time, it was so depressing,” she
says. “This business is often run by
lunaties and imbeciles, but once you
know that, you can be prepared.”
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Zombha’s Size Belies Musical Swath

Growing Catalog, Revenues Reflect Risk-Taking

M BY IRV LICHTMAN

NEW YORK—Though Zomba Music
Publishing hardly has the “miniature”
look it had a decade ago—then, it had
a New York-only staff of four, com-
pared to today’s staff of 43 in New
York, Los Angeles, and Nashville—
David Renzer, the company’s senior
VP/GM, maintains that its consider-
able clout does not come at the expense
of its “boutique size and structure.”

Nor does this modest structural
approach limit the musie publisher’s
musical swath, which includes R&B,
hip-hop, country, alternative rock; reg-
gae/dancehall, Latin, and pop. Also
providing a secure source of income
these days are synchronization and
performance fees originating from use
of copyrights in films and TV. Renzer
says that, in recent years, the compa-
ny’s annual net publisher’s share has
averaged double-digit gains.

For Renzer, comparisons with the
company'’s operations of a decade ago
are personally significant, for he joined
the company in December 1985 as a
professional manager, moved on to
director, VP and, five years ago, senior
VP/GM. His job entails running the

Success Strikes At Midnight.
David Nichtern, left, who wrote “Mid-
night At The Oasis,” receives a plat-
inum award for U.K. sales of the Brand
New Heavies' album “Brother Sister”
from Chris Remy, GM of Notting Hill
Music Inc. The group’s version has
gained success two decades after
Maria Muldaur’s top 10 version.

U.S. arm of Zomba Music Publishing
on a day-to-day basis. The company is
a wing of the Zomba Group, which is
owned by Clive Calder.

“Clive set the tone from the very
beginning,” says Renzer. “Go for qual-
ity over quantity. Even today we don't
have a big catalog,
with some 10,000
copyrights  in
Zomba  Music
proper and an
additional 30,000
acquired last year
when we acquired
the Grever catalog
of Mexico.” Never-
theless, Renzer
points out, Zomba Music’s chart rank-
ings last year, as determined by Bill-
board’s year-end surveys, puts the
company at No. 5 among charting pub-
lishers in pop, No. 3 in country, and No.
4in R&B. “Over the past several years,
we've had consistent growth in the dou-
ble figures,” says Renzer. He adds that
Zomba’s sister company, the highly
suecessful Jive label, is a source of only
about 25% of its revenue base. The pur-
chase of the Grever catalog signalled
Zomba Music’s commitment to the
Latin music area.

Zomba’s dominant music coverage
remains in the R&B/hip-hop field, with
such acts as R. Kelly, Levert, Teddy
Riley, Erick Sermon, NAS, Onyx,
Chris Stokes of Immature, and A
Tribe Called Quest.

One particularly favored growth
area is that of movie and TV placement
of Zomba Music copyrights, a respon-
sibility of veteran publishing figure
Neil Portnow, who operates Zomba
Music Services in Los Angeles. This
marketing arm has given the company
exposure in such feature films as “Low
Down Dirty Shame,” “Don Juan
DeMareo,” “Dangerous Minds,” “Fri-
day,” and “The Show,” as well as TV
fare, such as “Law & Order,” “Beverly
Hills 90210,” and “Friends.”

“When alternative rock became the
rage with the hit feature ‘Reality
Bites,” ” says Renzer, “we had the
artists/writers that everyone wanted.”

RENZER

He cites such talents as Dinosaur Jr,
Juliana Hatfield, Sonic Youth, L7,
Babes In Toyland, Anthrax, Def Lep-
pard, and the Breeders.

In the pop field, the company has had
recent success with R. Kelly’s chart-
topping hit by Michael Jackson, “You
Are Not Alone,” while Mutt Lange has
had a string of success with recordings
by Bryan Adams, Shania Twain, and
Michael Bolton, among others.

In another strong area, country
musie, the responsibility of Mike Hol-
landsworth in Nashville, recordings by
Twain (with songs written and pro-
duced by Mutt Lange), Tim McGraw,
BlackHawk, and Vince Gill have had a
solid showing. In gospel, the Zomba
Music catalog has had success with the
Winans and John P Kee. The Christian
music market is represented by the
writers in the Brentwood Music cata-
log and by production music libraries
Firstcom and APM.

In the reggae/dancehall field, the
company publishes such acts as Super
Cat, Patra, and Cobra and is involved
with Shabba Ranks through its deal
with producer/manager Specialist.

The Grever catalog, rich in Latin
successes, is already giving Zomba
Musie a taste of success. It is the co-
publisher of the Latin melody with the
familiar English title “What A Differ-
ence A Day Makes.” Its appearance in
the film “Casino” has added $100,000
in gross revenues to Zomba Music’s
coffers.

Zomba Music’s executive ranks
include Rachelle Greenblatt, senior VB
who has been on board for 15 years;
Richard Blackstone, VP of business
affairs; newly hired publishing finance
veteran senior VP Brian Roberts; and
Paul Katz, senior VP of business affairs.

Looking back a decade, Renzer sees
growth in the context of “higher risks
and a reduction in the return on
investment, resulting from lower mar-
gins. Positive trends to counter this
are to look at nonmainstream musie
and hope that new technologies
become meaningful. The growth in
synchronization income is healthy and
likely to continue.”

“SAN ANTONIO ROSE”
Written By Bob Wills
Published By Bourne Co.
(ASCAP)

Penned by Bob Wills in 1938,
“San Antonio Rose" has become
one of the most familiar and best-
loved western swing classics. Wills
released avocal version culled
“New San Antonio Rose” that went
to No. 3 in 1944. The song has been
recorded by numerous artists over
the years, including Floyd Cramen,
who took the tune to No. 8 on June
26, 1961. It appears on the latest
Reno Brothers album.

PLAYING MY SONG'’

E Vv A N S

E B O R A H

The Reno Brothers name has
always been synonymous with excel-
lence in bluegrass music. On their
Pinecastle/ WEBCO album “Swing
West,” Ronnie, Dale, and Don
Wayne Reno push the enve-
lope by reviving classic
western swing tunes in a
style that combines their
bluegrass roots with
acoustic swing music.

“It was a lot of fun,”
Ronnie says. “We did
some research on some of
the older things. We even went
back and got Jack Guthrie’s record
of ‘Oklahoma Hills,” but with ‘San
Antonio Rose' we had performed

it so much as a band that [we
recorded] the arrangement we
pretty much always use. We were
doing an all-acoustic version
that was basically just
about the way it was
originally recorded. So
o~ we felt very comfort-
B able with it.
“I think it’s just one
of those songs that
passed down through
generations,” Reno con-
tinues, talking about the
song’s appeal. “The ladies love
it s0 well, and everyone remembers
it. The tune is very recogmzable and
people sing along.”

Songwriters & Publishers

& MUSIC

NO.1 SONG CREDITS

T 1T L E

W R I T E R

P U B LI S M ER

HOT 100 SINGLES
ONE SWEET DAY » Mariah Carey, Michael McCary, Nathan Morriss, Wanya Morriss, Shawn Stock-
man, Walter Afanasieff - Sony Songs/BMI, Rye/BMI, Sony Tunes/ASCAF, Wallyworld/ASCAP, Black
Panther/BMI, Vanderpool/BMI, Aynaw/BMI, Shawn Patrick/BMI

HOT COUNTRY SINGLES & TRACKS
REBECCA LYNN * Don Sampson, Skip Ewing + MCA/ASCAP, Acuff/BMi

HOT R&B SINGLES
EXHALE (Shoop Shoop)+ Babyface * Ecaf/ BMI/ Sony Songs, BMI/ Fox Fllm, BMI

HOT RAP SINGLES
HEY LOVER - Rod Temperton, L.L. Cool J+ Rodsongs/ ASCAF, L.L. Cool J/ ASCAP, Aimo/ASCAP

HOT LATIN TRACKS
MAS ALLA - Kike Santander * Fipp/BMI

‘New York Theater Revives R&H
Rarity, ‘America’s Sweetheart’

L OST & FOUND & LOST?
Richard Rodgers and Lorenz
Hart’s 1931 musical “America’s
Sweetheart” is considered a “lost”
musical. Indeed, many of its songs
have only recently been recovered.
Yet, at least five songs—one of them
being the familiar comic confession
of struggling Depression era lovers
“I've Got Five Dollars”—have made
their way onto a limited number of
recordings and cabaret perfor-
mances. And the original show’s run
of 135 performances, fueled by some
good reviews, is not bad considering
the economic conditions at the time.

Concern over the recently discovered
songs has less to do with the fact that
“America’s Sweetheart” was a lost gem
than with the stature of its creators.
True, its score, though less brilliant
than the works of Rodgers and Hart's
golden era to fol-

McDaniel has only a piano at his
command, he captures the spirit of
how the music must have sounded
with a full orchestra.

The Herbert Fields libretto,
which lightly parodies the Hollywood
studio system of the early '30s, is on
par with the better musical theater
books of the time, with jokes that
occasionally ring true today—such as
one about Hollywood’s penchant for
making good plays into bad movies.
The plotline is similar to that of the
classie “Singing In The Rain” in that
a beautiful silent sereen star con-
fronts the age of talkies, in this case
with a bad lisp.

But if you're attending these shows
to howl at the dialog, forget it. The
laughs (and the beauty) are in the
Rodgers and Hart songs—especial-
ly the rediscovered entries—which
carry the plot,

low, does have
inevitable tri-
umphs.
Besides “I've
Got Five Dol-
lars,” there are

WIII‘IIS & Music

o ,.,fr.L,.]

so that the
show would not
be a candidate
for a revival
without them.
By the way;, it

two charming
ballads, “We’ll
Be The Same”
and “There’s So
Much More,” and the naught but

-witty “A Lady Must Live” and “I

Want A Man.” “How About It?” has
overall charm, but what’s really spe-
cial is when Hart’s playful lyries take
the unusual turn of juxtaposing
words like “objeet” and “objection”
and “party” and “particular.”

With many of the missing songs
now recovered—however, some still
languish beyond the reach of R&H
scholars or are simply gone forever—
“America’s Sweetheart” was a good
choice for one of the five musicals
being revived by Theatre Off Park in
New York’s Greenwich Village in
honor of the 100th anniversary of
Larry Hart’s birth this year.

The Dee. 11 performance was
every bit as engaging as that of “I
Married An Angel” (one of Rodgers
and Hart’s golden era shows), the
first production in the series. The

" cast included young artists com-

pletely at home with shows that their
grandparents might have attended
during their original runs.

Director Albert Harris has an ear
for showing audiences the special
period charm of these shows, and
while musical director John

by Irv Lichtman

would be nice if
a label showed
some interest in
preserving
these shows. There are no takers as
of yet. Will these lost songs have to
be rediscovered again some day?

ADDITIONAL ‘COMPANY’: Pro-
duction controversy may have ended
plans to bring the recent 25th
anniversary New York revival of
Stephen Sondheim’s “Company” to
a new theater a few blocks from the
Roundabout, where it first opened,
but it’s going to make it to the
recording studio. Broadway Angel
plans to release the album Feb. 3
with Phil Ramone producing.
Columbia issued the 1970 cast
album, the sessions for which pro-
duced a fascinating documentary by
D.A. Pennebaker.

P RINT ON PRINT: The following

are the best-selling folios from Cher-

ry Lane Music:

1. Van Halen, “Balance.”

2. The Dave Matthews Band,
“Under The Table And Dreaming.”

3. Joe Satriani, “Another Side Of
Joe Satriani.”

4. Faith No More, “King For A Day,
Fool For A Lifetime.”

5. Slayer, “Primal Slayer.”
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Studio Action
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Adrian Carr Has Acoustic Ambience
Classic Steinway An Asset To New York Studio

H BY JIM BESSMAN

NEW YORK—Adrian Carr Music
Designs Recording, located in midtown
Manhattan’s Film Center building,
boasts plenty of new-generation, low-
priced technology. But owner Adrian
Carr is most proud of its piano—a
completely rebuilt 1897 Steinway “B”
concert grand, with the original sound-
board and ivories intact.

“It’s one of the most special pianos
in New York,” says Carr, “and we get a
lot of business because of it. You just
don’t get that kind of tonal quality,
especially in the bass—you kind of feel
it in your breastbone. Very few studios
in New York will spend the money for
a piano like this, because most of their
business is rock’n’roll.”

Carr’s year-old, 1,000-square-foot
room, however, is geared more toward
acoustic recording, primarily for jazz,
classical, and folk. Among the projects
cut there have been I Virtuosi Records
albums by new composers Jennifer
Higdon and Elizabeth Lauer, an
Antara Records disc by classical flutist
Harold Jones, and a Celtic-style new
age album by Kokila for Astro Music,
which plays up the Steinway in the

cover notes.

Carr’s focus on the piano came out
of a prior search for a studio concert
grand. After graduating from Juil-
liard, he set out to find a place to make
an audition tape and found that New
York’s rock-oriented studios weren’t
conducive to his type of acoustic music.

“Unless you dropped a lot of money,
it was difficult to find a studio to make
a tape that had a decent piano,” he
says. “That’s how the seeds for ACMD
got started.”

Carr went off to Princeton for his
master’s degree, then returned to New
York and, in 1990, founded the first
Adrian Carr Music Designs in a Soho
loft. “It had wood floors and a tin ceil-
ing, which drummers loved because it
gave the cymbals a nice metallic sound.
But I got squeezed out when the rents
went up, so I started looking for space
here,” says Carr.

Located in the up-and-coming Clin-
ton neighborhood, the Film Center, in
addition to housing “interconnected”
tenants in the entertainment business,
offered a space for musicians to feel
comfortable—a key concern for pro-
ducer/engineer/musician Carr. De-
signed by David Harvey of Peter

George Associates (designer of Merkin
Concert Hall and Florence Gould Hall
in the Alliance Frangaise), Carr’s stu-
dio has an 18- by 30-foot live room
opposite the control room, with an 8-
by 10-foot voiceover/drum booth off to
the side.

The layout makes use of nonparallel
and slanted walls and slanted ceiling
panels to avoid standing waves. “You
can set up two room mikes and get a
nice stereo acoustic sound,” Carr says,
adding that a nice view of the Hudson
River enhances the ambience of the
intimate acoustic setting.

“Our whole thing is soup-to-nuts—
from recording to mastering, editing,
and duplication. It’s set up to be one-
stop shopping.”

Noteworthy equipment includes the
studio’s 18-bit Soundscape digital edit-
ing software. Carr’s “competitively
priced” room also has the three Alesis
Adat modular 8-track digital tape
recorders (controlled by the BRC dig-
ital editing system), and is awaiting
delivery of the new Yamaha 02R digital
mixing console.

Equally important, ACMD uses an
Olympia cappuccino machine. “I take
great pride in my espresso,” says Carr:.

l BY BEN CROMER

For producer/engineer Ron Nevi-
son, the essence of record-making is
in the artist’s performance.

“You always have to go for a per-
formance,” he says. “I go into it to
make the best album possible. Pas-
sion and impact is what I try to bring
to something.”

The 50-year-old Nevison has been

able to thrive in the topsy-turvy
music world for
more than 25
years by taking a
utilitarian ap-
proach to his
craft. Nevison, no
stranger to the
Billboard charts,
is currently in the
Hot 100 with “I'd
Lie For You (And
That’s The
Truth)”  from

Meat Loaf’s new MCA album, “Wel-

come To The Neighborhood.”

Other Nevison-produced hits
include “Isn’t It Time” by the Babys,
“Jane” by Jefferson Starship,
“Alone” and “Never” by Heart, and
“We Just Disagree” by Dave Mason.
Moreover, his eclectic portfolio
boasts tracks by Ozzy Osbourne,
Melissa Manchester, and UFO.

Although veteran acts have often
reached new audiences under Nevi-
son’s tutelage, he resists being
tagged as a savior for performers in
search of chart salvation.

Meat Loaf’s New Set Finds Producer
Ron Nevison Emphasizing Passion

“In the case of a group like the
Babys, they’d only done one album
before I got a hold of them,” Nevison
says. “And UFO had done several
albums before I did ‘Lights Out.’ I
just looked at it as the next step in
their career.”

For “Welcome To The Neighbor-
hood,” Nevison purposely crafted an
album that acknowledged Meat
Loaf’s multiplatinum history by
incorporating his trademarks:
strong, dramatic lyrics and liberal
use of acoustic piano and electric gui-
tar.

“If you listen to the stuff that Jim
Steinman did with him, you'll see the
same threads,” Nevison explains,
adding that he’s a fan of Steinman’s
work. While Steinman’s role was lim-
ited on this project, he did contribute
such songs as “Left In The Dark,”
which Nevison calls “a stunning
piece.”

Nevison engineers about 90% of
the projects he produces, employing
outside engineers when necessary.
He was working in two studios simul-
taneously during the Meat Loaf
album. “1 was engineering in one and
running back and forth with another
engineer doing other work,” he says.

Nevison cautions producers to
avoid the “fix it in the mix” syn-
drome by incorporating effects when
cutting the basic tracks and keeping
the basic tracks to a manageable
number..

“There’s not six tracks of vocals
where I want the first verse here and

the second verse there,” he says. “It’s
a hard enough thing to mix an
album. You get sidetracked by all
these other things.”

As for the perennial analog-vs.-
digital debate, Nevison is bipartisan:
Even though he still has a fondness
for analog equipment, he is enthusi-
astic about some aspects of digital
technology.

“I really like the new 48-track
Sony, although I've been finding
myself cutting basic tracks on ana-
log and then making slaves with the
digital,” he explains. “Digital is nice
for vocals and acoustic instruments,
and then I go back to analog. If I had
a 48-track analog machine that 1
wouldn’t have to go generations
[down] by making transfers, then 1
might even stay into that.”

Originally a singer, the Philadel-
phia-born Nevison gravitated toward
engineering and production as a way
to combine his childhood passions for
music and electronics. Nevison’s ini-
tial foray into the industry was as an
on-location mixer for concerts by
Traffie, Derek & the Dominos, and
Jefferson Airplane.

In 1970, Nevison relocated to Eng-
land to find work as a studio engi-
neer; however, he soon found himself
in business with Pete Townshend
building remote studios. The Town-
shend/Nevison partnership built the
infamous Ronnie Lane Mobile, used
by such bands as Led Zeppelin, Bad
Company, and the Who. Nevison also

(Continued on next page)
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Orchestral Maneuvers. Guitarist Brian Setzer and producer Phil Ramone mix
the upcoming Brian Setzer Orchestra album at Allen Sides’ Ocean Way Record-
ing in Hollywood, Calif. Shown, from left, are Sides, Ramone, and Setzer.

New CD Technology Displayed
At Manufacturers’ Trade Show

l BY STEVE TRAIMAN

NEW YORK—The first DV/CD-ROM
Expo, held recently here, highlighted
the increasing competition in the CD-
ROM and CD-R (a recordable CD)
nmarketplace, as well as the anticipation
for the DVD business, expected to
launch late this year or early 1997.

Virtually every major replicator was
represented, and this sampling of tech-
nological breakthroughs and innovative
marketing/sales programs was a good
indication of expediting multimedia
opportunities.

* WEA Media Services was officially
launched as a further restructuring of
WEA Inc. (Billboard, Nov. 11, 1995). The
new umbrella division consolidates and
advances the efforts of the sales staffs of
WEA Manufacturing (which has plants
in Olyphant, Pa., and Commerce, Calif.)
and Long Island-based Ivy Hill, the
industry’s largest producer of software
packaging. WMS also includes WEA
Visual Entertainment. a new division
that sells and markets all Warner and
third-party interactive products. As mar-
keting services director Sandra Olson
gays, “WMS will provide a full comple-
ment of services to conpanies outside
the Time Warner family while continu-
ing to handle the expanding number of
eorporate projects.”

» Nimbus Manufacturing, based in
Charlottesville, Va., introduced 3-D id,
which is touted as a patented anti-pira-
ey holographie technology that inte-
grates true holograms onto CDs with-
aut loss of disc capacity or playing
time. The combined efforts of Nimbus
anel Applied Holographics PL.C, a pio-
neer in holographic-technulogy cre-
ation and application, the trademarked
3-D id provides stunning, dramatic
graphics, with a number of samples
available at the show.

“Each year, billions of dollars are
lost and ereative efforts diminished by
the outright theft of copsyrighted mate-
rial in the music and [interactive] soft-
ware industries through counterfeiting
and piracy,” says Lyndon Faulkner,

president/CEO of Nimbus CD Inter-
national. “3-D) «d halograms, which can-
not be effectively copied, offer proba-
bly the most effective deterrent
against CD piracy available today.”

* The Optical Products Greup of
Kao Optical has expanded itz master-
ing studios in Lancaster, Pa. (its head-
quarters), Fremont, Calif,, and Toron-
to by establishing full-service,
quick-turn CD-R duplication centers,
according to VP James Bayer. Avail-
able to clients who need to quickly fill
stnall-volume CD-R orders, the three
facilities can duplicate up ta 200 CD-
Rs in 24-36 hours. Kao also introduced
63-minute/540-megabyte and 74-
minute/650-MB CD-Rs compatible
with 1x, 2x, 4x, and 6x CD recorders,
shipped in increments of five in u box,
50 in a master carton, or in bulk quan-
tities for custom printing.

* Allied Digital Technologies, head-
quartered in Detaroit, has taken the
“instant CD-R” market one step fur-
ther by installing pilot turnkey small-
run operations in three of its nine sales
otfices in the first quarter, with rollout
across the continent by year’s end. The
merged Hauppauge (N.Y.x Manufac-
turing Group and Allied Film opera-
tion are targeting the new “boutique”
services to clients that need up Lo 500
CD-Rs in a 48-hour turnzround for
their respective customers. As execu-
tive VP of sales and marketing Brian
Wilson says, “The new service is an
extension of our major expansion in
Hauppauge, which added 55.000
square feet of CD-ROM, ECD, audio-
tape, manufacturing, packaging, aned
storuge capacity.”

* Disc Manufacturing Ine. of Wil
ington, Del., and Eva-Tone of Clear-
water, Fla., ereatively used CD-ROMs
to highlight their respective range of
services, with both running on Win-
dows or on Macintosh computers.

“DMI Interactive Gallery” offers a
self-paced tour “through a muscum
completely dedicated to CD techinalo-
gy.” Included are the DMI photo

(Cortinued on next page)
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Billboard’s 1995
International Latin
Music Buyer’s Guide
puts a world of Latin
Music contacts in the
palm of your hand!

Billboard

Studio Action

MEAT LOAF’S NEW SET FINDS PRODUCER NEVISON

(Continued from preceding page)

engineered many of those recordings,
including Bad Company’s self-titled
debut album and Led Zeppelin’s
“Physical Graffiti.”

“When I wasn’t doing a project, I'd
be out building studios,” Nevison says,
adding that these studios usually fea-
tured an 8-track Studer machine.
“They would have to do the drums on
one or two tracks to accommodate
everything,” he says.

Nevison migrated to Los Angeles in
1975, where he produced such hits as
Starship’s “Find Your Way Back,”
Heart’s “These Dreams,” and Sur-
vivor’s “High On You.”

Happily, Nevison’s track record
enables him to be selective in the pro-
jects he chooses. Yet, even he occa-
sionally sings the blues when the
phone is quiet.

“I do album projects, and most last

anywhere from 2! to four months, so
one phone call is four months’ work,”
he explains. “A lot of times I get jobs
because somebody else couldn’t make
it, or somebody else turned it down,
Jjust like I'll turn something down and
somebody else will get that. You start
working on something and somebody
else calls you up and you can’t do it,
and then it’s ‘Why didn’t you call me a
month ago? ”

NEW CD TECHNOLOGY DISPLAYED

(Continued from preceding page)

gallery, CD-ROM “family tree” and
table-top technical display, contract
mastering special exhibit, and the
expanding future of CD technology, as
well as electronic order forms.

“Your CD-ROM Tour Of Eva-
Tone” includes a full-motion video tour;
“literature you can print,” and an
authoring and production services

recent publication of technical specifi-
cations for mastering and manufac-
turing, a number of major suppliers
have promised the first consumer
hardware in the $500-$700 range for
the fourth quarter.

WEA Manufacturing, part of the SD
group that set up a pilot DVD produc-

tion line in its Olyphant plant early last
yean, is promising at least 250 titles for
the launch. Nimbus, Allied, and DMI
are among leading replicators that
have advanced plans to integrate DVD
manufacturing lines whenever their
clients need product (Billboard, Sept.
2, 1995).

ey

demonstration.

* 3M Data Storage Optical Technol-
ogy Division, based in Menomonie,
Wis., and its full range of CD-ROM
services will survive the announced
phaseout of the audiotape and video-
tape manufacturing operation,
videodisc sales manager Vivian Ebers-
man emphasizes. In addition to CD-
ROM manufacturing, the division
offers data formatting services, insert
printing, custom packaging, fulfill-
ment, and distribution.

With the agreement to produce a
compatible DVD format by the
Sony/Philips Multimedia CD coalition
and the Toshiba/Time Warner Super
Density alliance last fall, and the

8
4 )

Sonically Corr-ect. 143/Lava/Atlantic Records’ the Corrs work with acclaimed
producer David Foster on their debut album, “Forgiven, Not Forgotten,” at Fos-
ter's Chartmaker Studios in Malibu, Calif. Shown, from left, are Caroline and
Andrea Corr, Foster, and Sharon and Jim Corr.
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Japanese ’95 Shipments Up

Foreign Acts, Singles Help Boost

B BY STEVE McCLURE

TOKYO—Aggressive marketing of
foreign-repertoire compilation albums
by Japanese labels gave a major shot
in the arm to the industry here in the
first nine months of 1995, according to
data recently released by the Record-
ing Industry Assn. of Japan.

Also powering the market was the
domestic CD-singles market, boosted
by a series of hits by such artists as
Miwa Yoshida and omnipresent pro-
ducer Tetsuya Komuro.

Audio software shipments in the
January-September period totaled

319.34 million units, up 11%, with a
wholesale value of 387.65 billion yen
($3.94 billion), up 8%, according to the
RIAJ. Total album shipments were
201.48 million units, up 7% from 186.99
million units in the first nine months
of 1994. CD album shipments were
183.33 million units, up 11%, worth
298.98 billion yen ($3.04 billion), up 8%.
Cassette shipments (separate figures
for singles and albums were not avail-
able; however, most cassettes are
albums) were 17.81 million units, down
17%, worth 15.09 billion yen ($153.4
million), down 16%. Vinyl LP ship-
ments were 343,000 units, down 14%,

worth 554 million yen ($5.63 million),
down 18%.

CD single shipments (there are no
other single formats of any signifi-
cance in the Japanese market) were
117.86 million units, up 19%, worth
73.02 billion yen ($742.1 million), up
14%.

Shipments of material by non-
Japanese artists totaled 71.97 million
units, up 17%, worth 104.8 billion yen
($1.06 billion), up 15%.

Production of domestic artists’
material reached 247.38 million units,
up 10%, worth 282.84 hillion yen ($2.87
billion), up 5%.

Channel V Gigs Are In Asia, For Asians

B BY MIKE LEVIN

HONG KONG—Just over a year ago,
Amy Grant stepped behind a micro-
phone at the Hard Rock Cafe. It could
have been a scene from hundreds of
clubs across the U.S. But the micro-
phone was on a stage in Taipei, Taiwan,
and the audience had never seen any-
thing like it.

For the first time, Asian fans of
Western music got a big-name show
that was personal, intimate, and spon-
taneous. It was recorded on two cam-
eras and 24 tracks—the first install-

ment in Channel V’s “V At The Hard
Rock” series.

Fourteen months later, eight other
Western acts—including Sheryl Crow,
Air Supply, and M People—and six
domestic artists have performed in
Hard Rock Cafes from Hong Kong to
Jakarta, Indonesia, and the series has
evolved from promotional program-
ming to “software development,” says
Jeff Murray, V’s director of music and
artist relations and the series’ origina-
tor.

*We never thought further than cre-
ating a show [for STAR TV’s pan-
Asian music channel], but we always

Deutsche Grammophon President Rebulla Quits

LONDON—Gianfranco Rebulla has
quit as president of Deutsche Gram-
mophon.

According to a statement {rom par-
ent company PolyGram, Rebulla
“decided to resign.” While a successor
is being sought, Deutsche Gram-
mophon will be overseen by Chris
Roberts, PolyGram’s worldwide presi-
dent of classics and jazz, along with
Chris Schméokel, executive VP of
Deutsche Grammophon.

Rebulla has had a broad interna-
tional career with PolyGram and was
president of PolyGram Classics in New
York between 1981 and ’85. In 1985 he
became president of PolyGram Italy,
before being appointed head of
Deutsche Grammophon in 1992,

In a statement, Rebulla says he is
“proud that the company has kept its
course” during a period of change for
the classical music industry.

JEFF CLARK-MEADS

figured there could be potential for
music to be developed here. Now we
are creating something in Asia for
Asians.”

PolyGram rereleased Crow’s “Tues-
day Night Music Club” in August with
a six-track bonus CD from her perfor-
mance in Singapore. EMI did the same
for Capitol Records’ Richard Marx in
November; the bonus item for Marx’s
“Ballads,” also recorded in Singapore,
included a duet with Mandarin star
Eric Moo and helped sell 30,000 units
in three weeks.

Taiwanese indie Friendly Dogs has
released a five-artist compilation that
includes Kay Huang, Huang Pin-Yuan,
David Wu (a VJ for Channel V),
Sandee Chen, and Chen Wei. It was
recorded for “V At The Hard Rock” in
Hong Kong during MIDEM Asia.

Labels see the series (now filmed
with eight cameras) as an opportunity
to reach a huge audience without
expensive concerts, if and when the
liniited venues can be hooked.

It also helps international acts stay
current in the region during the 12-24
months between albums. Domestic
acts put out two to four albums a year
and tend to see “V At The Hard Rock”

(Continued on next page)
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Britpop Makes Waves In Asia

As Japan Says,

B BY STEVE McCLURE

TOKYO—“Let’s U.K.!”

That snappy Japanese-English
phrase is the slogan of PolyGram’s new
campaign to promote “Britpop” bands
in Japan, which has proven to be one of
the best overseas markets for the new
crop of U.K. talent.

PolyGram K.K,, the multinational’s
Japanese affiliate, launched the drive
Dec. 7 at a seminar in Tokyo attended
by its staff, retailers, and the media.
The company is betting that Japanese
consumers will go for acts such as
Pulp, Marion, Shed Seven, and Gene in
the same way they’ve embraced Blur,
Oasis, Shampoo, and other British acts.

The keynote speaker at the event
was Colin Bell, managing director of
London Records in the U.K. “Britain is
now enjoying a third-generation take
on rock’n’roll,” he said. “The music
scene in England is basking in a cre-
ative revival that has yet to mature and
that will bring us a new generation of
worldwide superstars for the "90s. Lon-
don today is as creative and vibrant
musically as it ever was in the heyday
of the '60s.”

Bell presented a potted history of

‘Let’s U.K.Y’

British pop’s evolution, from the '60s
“first wave” through the second, punk-
catalyzed wave of the late *70s and into
the late '80s, which he characterized as
a period dominated by dance music in
which there were few good acts to sign.

The London executive struck a chord
with his Japanese listeners when he
observed that at the start of the *90s,
as U.K. commercial radio became more
conservative and rigidly formatted, the
music press began to play an important
role in publicizing new music. That sit-
uation accurately deseribes the Japan-
ese market as well.

“Suddenly there were two new
bands to fulfill the hopes of a genera-
tion of disenfranchised music fans:
Suede and the Stone Roses,” Bell said.
He described the batch of British
bands that sprouted up following the
breakthroughs made by those two acts
as “exciting, raw, personality-driven,
and revolutionary.”

He had especially good things to say
about Pulp and its front man, Jarvis
Cocker: “You'll love him when he comes
here in January.” Mercury Music
Entertainment president Alex
Abramoff added, “Pulp is definitely a

(Continued on next page)

Pictured, from left, are Johnny Dean, Menswear; Bernadette Coyle, senior VP,
international, PolyGram U.K.; Colin Bell, managing director, London Records;
lkuzo Orita, president, Polydor K.K. Japan; Kazu Koike, label manager, Polydor
K.K. Japan; Masa Shioda, label manager, Polydor K.K. Japan; Matt Everitt,
Menswear; Stuart Black, Menswear; and Tadao Sekiguchi, label manager, Mer-

cury Music Japan.
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Singer/Composer Of Spanish Band Mecano Goes On World Tour

Bl BY HOWELL LLEWELLYN

MADRID—Nacho Cano, one-third of
Spain’s most successful pop group,
Mecano, is back on the road for the
first time since the band went into
semiretirement in 1992 and nearly a
year after he released his first solo
album, “Un Mundo Separado Por El
Mismo Dios” (A World Separated By
The Same God).

Keyboard player, singer, and com-
poser Cano, 32, has been on a 22-con-
cert, 19-city Spanish tour that ended
in December It will be followed this
year by shows in Germany, France,
and the U.K.

A new video to promote the third
single and title track was presented at
Spain’s copyright society SGAE to an
audience that included the Israeli

ambassador and members of the Unit-
ed Arab Emirates diplomatic corps, as
well as a sprinkling of Buddhists. The
Middle East and the former Yugoslavia
are central themes of Cano’s album.

Cano’s message centers on peace
and solidarity through Oriental
philosophies. Apart from images of
children playing together, the new
video includes the soundtrack of Hitler
ranting at a Nazi rally, Arab verses
recorded in Tunisia, Jews singing in a
synagogue, and Roman Catholics wel-
coming Pope John Paul II in Seville,
Spain.

The album was released earlier this
year in Latin America, Germany, [taly,
Norway, and Switzerland, and this fall
in the rest of Europe, Canada, and
Israel. The U.S. launch is set for early
1996.

Bear Hugs. BMG Ariola Munich has struck a joint venture deal with Andreas
“Bar” Lasker, manager of German hip-hop foursome Die Fantastischen Vier and
co-producer of the top 10 single “Computerliebe” by Das Modul. The new com-
pany, based in Stuttgart, Germany, will be called Bear Music Factory and will
have two labels. The Counting imprint will concentrate on house, techno, and
ambient music, and the Absorbing label will handle rock and alternative. Shown
cementing the deal, from left, are Thomas Stein, president, BMG Ariola for Ger-
man-speaking territories; Lasker; and Matthias Gibson, managing director, BMG

Ariola Munich,

CHANNEL V GIGS

(Continued from preceding page)

as valuable promotion time.

“There are cost and marketing con-
siderations, because traditionally, live
albums don’t sell well in Asia, but [the
series] can help extend the life of an
album,” says Calvin Wong, EMI's mar-
keting manager in Malaysia. “I think
this will be a trend of the future for
international repertoire.”

The series is V’s premier program;
its validity among local music fans has
been heightened by the addition of Chi-
nese repertoire’s biggest names.
Harlem Yu did a segment in August,
and Leon Lai appeared in September.
But the biggest coup yet was Andy
Lau’s October gig.

Originally slated to do MTV’s first
Asian “Unplugged” in June, Lau can-
celled because of acting commitments.
The decision to do “V At The Hard
Rock” in Taipei was made because
“Andy’s Taiwan promotion schedule
allowed for it,” says Landau Lee, Lau’s
manager and head of his new label
Music Impact.

The inclusion of top domestic acts is
helping to solve one of the series’
biggest problems: convincing Asian
artists to scale down from the glitz and
glamour that have taken over pop per-
formances. The goal is to re-introduce
what Asia appears to have lost: basic
music in its purest form.

The 10-site Hard Rock Cafe, fran-
chised by Singaporean entrepreneur
W. S. Ong, has embraced the series in
a region starved for live music and has
earned credibility at the top of Asia’s
club scene. V uses local engineers in

each city to help improve technical abil-
ities.

“It’s opening eyes to what is possi-
ble from live music,” says the series’
executive producer, Steve Greider.
“We're trying to get away from being
like a press release and answer the
question, ‘Who is this person and their
music? ”

In addition to the performance, each
show includes interviews about song
origins and meanings; this is unique in
Asia, where international and domes-
tic singers tend to conduct interviews
about clothes and fan clubs.

V relies on labels to make their
artists available. Big-name Western
acts have tended to skip the region on
the Australia-to-Japan concert and
promotion route, but with foreign
music sales up between 30% and 200%
in Asia-Pacific markets so far in 1995,
according to IFPI statistics, “V At The
Hard Rock” appears tailor-made for
marketing managers.

“We’re creating another reason for
artists to come through, and we’re
eventually aiming at stand-alone soft-
ware,” says Murray. “I don’t see any
reason why we couldn’t help break new
artists if the labels are willing to get
involved.”

STAR TV has often considered
starting its own record label. With
Warner Music International, Sony
Music Entertainment, EMI Music, and
BMG International owning a 50%
share of STAR TV’s music channel, “V
At The Hard Rock” could become
much more than a promotional asset.

Mecano has sold millions of albums
since its 1980 debut, with the last three
releases selling more than 6 million
units worldwide: 1986’s “Entre El
Cielo Y El Suelo” (1.4 million), 1988’s
“Descanso Dominical” (2.6 million),
and 1991’s “Aidalai” (2.3 million),
according to BMG/Ariola.

Although Mecano has not split up
officially and will record an album
before the end of the century, its mem-
bers are following different paths.

Cano signed to Virgin Spain and has
been deeply involved in his Buddhism-
inspired album. Brother José Maria is
finishing a modern opera in London,
and singer Ana Torroja divides her
time between New York and Madrid,
learning English and taking dance
classes.

Of Cano’s tour, Virgin Spain artistic
director Luis Salamon says, “We
expect this to be an unprecedented
multimedia spectacle in which music,
image, dance, technology, and the pub-
lic combine together. Nacho has most-
ly chosen midsized old theaters with
excellent acoustics, and his six-piece
band will be augmented with actors
and dancers.”

EMI Adjusts Roles
For Merged Groups

LONDON—The role of the Chrysa-
lis and Cooltempo operations in the
U.K. have been restated following
their amalgamation into the EMI
Records Group U.K. & Ireland in
the fall.

Cooltempo will continue as an
A&R source for domestic R&B,
dance, and urban music, as well as
being a conduit for international
repertoire, particularly from EMI
USA.

From the beginning of 1996,
Cooltempo is integrated into EMI
U.K,, and the four-person Cooltem-
po staff will report to EMI U.K.
managing director Clive Black.

Meanwhile, EMI Records presi-
dent/CEQ Jean-Francois Cecillon
confirms that Chrysalis will con-
tinue as a stand-alone group, com-
prising the Chrysalis and Ensign
labels. Cecillon, to whom the
Chrysalis staff reports, says the
labels should “become a major A&R
and marketing entity within EMI.”

JEFF CLARK-MEADS

newsline...

DUTCH INDEPENDENT Play It Again Sam is representing the U.K.’s Min-
istry of Sound in the Benelux under a new three-year licensing and distri-
bution deal between the two labels. Play It Again Sam will release Ministry
of Sound’s 15-album catalog, which were previously available only as imports.

KLASSIK KOMM, the classical music trade fair, is being shifted from its tra-
ditional spring slot to Sept. 6-8, 1996. The organizer, Music Komm, says that
the decision was reached after consultation with industry associations,
record companies, and publishers. The event will continue to be based in
the Congress Centrum Ost in Cologne, Germany.

MARIAH CAREY is the new face on posters advertising the products of cos-
metics company Kose in a nationwide campaign in Japan. Last year, Carey
appeared in Sony’s MiniDisc advertisements.

GERMAN POLICE and investigators from labels body IFPI seized 60,000 boot-
legged CDs of such acts as Genesis, David Bowie, U2, AC/DC, and Elton
John from a company in Uetersen, which is near Hamburg. The discs are
estimated to have a street value of $1.2 million.

BRITPOP MAKES WAVES IN ASIA

(Continued from preceding page)

priority for 1996, and we've already
started a big campaign to promote
them, which will culminate when they
tour here in January.”

Bell said of Gene that it is “fronted
by the rather fey Martin Rossiter, who
follows in a long line of front men with
rather ambiguous sexuality.” He also
spoke of the “string of stars introduced
by David Bowie in the "70s, developed
by Tom Robinson and Bronski Beat
and Boy George, but settling into the
'90s with a more stated bisexuality,
with Brett Anderson and Martin
Rossiter.”

PolyGram U.K. senior VP of inter-
national Bernadette Coyle said that the
company is committed to touring the
new British acts it has signed.
“Menswear, Gene, Cast, Shed Seven,
Marion, the Bluetones, and Pulp will
all tour Japan at least once during
1996.”

Masa Shioda, manager of the inter-
national division of Polydor KK, said
that, like Toshiba-EMI and Sony Music
Entertainment (Japan), PolyGram
wants to get behind Britpop acts.
“We've already sold more than 50,000
copies of Menswear’s album.”

Abramoff said that the “Let’s UK.!”
campaign will center on print media,
as well as on efforts to get videos on
music-oriented outlets, such as MTV
Japan, Space Shower, and Wowow.

“Young Japanese kids really want to
listen to brand-new British acts,” said
Polydor K.K. president Ikuzo Orita,
noting that the initiative for the Brit-
pop drive came from Japan. “They
know that British artists’ sound and
character are completely different
from American bands. We Japanese
can recognize that their sound and the
look is different.”
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JOE MIYASAKI
1924 -1995

Dearest Joe,

Without you we would not have met such a warm, sweet-hearted man.
Without you certainly we could not have come such a long, long way.
Without you we should be able to make it all on our own from now.
Without you we will always hear your gentle voice within our hearts.

Thank you, Joe and Arigato. Sayonara!

Shoo Kusano & all EkiiNieE fkSlE colleagues

Donations or contributions in Joe's memory may be made to the JOE MIYASAKI SPECIAL MUSIC FUND
SANWA BANK, Kanda-Branch, Tokyoe Japan
Account No.331-5117742 Address: 2-5, Ogawa-machi, Kanda, Chivoda-ku, Tokvo 101 JAPAN




HITS OF THE

S

WORLD

JAPAN (0empa Publications Inc.) 12/25/95 CANADA (The Record) 12/18/95 GERMANY (Media Control) 12/19/95 FRANCE (sneriFoP/Tite-Live) 12/16/95
THIS | LAST THIS | LAST THIS | LAST THIS | LAST
WEEK (WEEK | SINGLES weEK (Week| SINGLES wEEK (Week | SINGLES week (Week| SINGLES
1 1 | CHASE THE CHANCE NAMIE AMURO AVEX TRAX 1 1 | FANTASY MARIAH CAREY COLUMBIA 1 1 | EARTH SONG MICHAEL JACKSON tpic 1 1 | GANGSTA'S PARADISE COOLIO FEATURING L.V. wca
2 | 2 | TOLOVEYOU MORE CELINE DION WITH ... tic 2 | 2 | YOUARE NOTALONE MICHAEL JACKSON gpic 2 | 2 | GANGSTA'S PARADISE COOLIO FEATURINGLV. McA | 2 | 2 | ILVOLO ZUCCHERO PpoLvbor
3 |NEW| KONYAWA HEARTY PARTY MARIYA TAKEUCHI 3 | 3 | STAYIN'ALIVE N-TRANCE ouauy 3 | 3 | EINEINSEL MIT ZWEI BERGEN DOLLS UNITED 3 | 3 | JESAIS PAS CELINE DION coLumsia
EASTWE ST 4 | 4 | RUNAWAY JANET JACKSON AsM EASTWEST 4 | 4 | BOOM BOOM BOOM OUTHERE BROTHERS sony
4 4 RONDO YUMI MATSUTOUYA TosHIBAEMI 5 5 | GANGSTA'S PARADISE COOLIO FEATURING L.V. McA 4 5 | BACK IN THE U.K. SCOOTER EpEL 5 5 | SHIMMY SHAKE 740 BOYS sony
5 6 | JINJIN JINGLEBELL CHISATO MORITAKA oNE up 6 6 BULLET WITH BUTTERFLY WINGS SMASHING 5 4 1 GOT 5 ON IT LUNIZ virGiN 6 7 EARTH SONG MICHAEL JACKSON eric
MusIC PUMPKINS vIRGIN 6 6 INSIDE OUT CULTURE BEAT sony 7 11 BOOMBASTIC SHAGGY VIRGIN
6 | NEW | LOVE FOREVER DEEN B.GrRAm 7 BACK FOR GOOD TAKE THAT Rca 7 7 THUNDER EAST 17 METRONOME 8 6 HONESTY ET JALOUSIE ALLIANCE ETHNIK vircin
7 9 GELANDE GA TOKERUHODO KOI SHITAI KOUMI 8 7 ONE MORE CHANCE NOTORIOUS B.I.G. ARisiA 8 8 CAN'T STOP RAVING DUNE UREAN MOTOR 9 |New | LINSTANT X MYLENE FARMER POLYDOR
HIROSE victor 9 | 9 | BEAUTIFULLIFE ACE OF BASE ARISTA 9 | 9 | HYMN MUSIC INSTRUCTOR tmi 10 | 9 | LETMEBEADRAGQUEEN SISTER QUEEN BAXDANGE
8 | NEW | HAPPENING HERE TRF avex trax 10 | 8 | I'LLBE THERE FOR YOU METHOD MAN DtF jam 10 | NEW [ CAPTAIN JACK CAPTAIN JACK emi 11 | 16 | HEAVEN FOR EVERYONE QUEEN tmi
9 8 CfCVT;ABE KIMIGA NEMURUMADE SYARANQ &G 11 9 MACARENA LOS DEL MAR quauty 11 18 MISS SARAJEVO PASSENGERS MERCURY 12 12 TOMBE POUR ELLE PASCAL OBISPO epic
12 11 Z0MBIE A.D.AM. auaury 12 15 WHERE THE WILD ROSES GROW NICK CAVE ... 13 15 MISS SARAJEVO PASSENGERS IsLAND
10 (NEW( |BELIEVE TOMOMI KAHARA poONEER LoC 13 | 12 | CANITOUCH YOU ... THERE? MICHAEL BOLTON INTERCORD 14 | 8 | FANTASY MARIAH CAREY coLumeia
ALBUMS COLUMBIA 13 | 11 | GOLDENEYE TINA TURNER emi 15 | 13 | KISS FROM A ROSE SEAL 71iwen
1 2 | MAKI OGURO BACK BEATS NO. 1 B.GRam 14 | 13 | BIG TIME WHIGFIELD quauy 14 | NEW | MISSING EVERYTHING BUT THE GIRL wea 16 | 10 | LUCKY LOVE ACE OF BASE sarciay
2 1 | MY LITTLE LOVER EVERGREEN Tov's FACTORY 15 | NEW | ONE SWEET DAY MARIAH CAREY COLUMBIA 15 | 16 | AQUESTION OF HONOUR SARAH BRIGHTMAN 17 | 19 | DIEU M'A DONNE LA FOI crsrwe
3 | 9 | TRF BRAND NEW TOMORROW AvEX TRAX 16 | NEW | EXHALE (SHOOP SHOOP) WHITNEY HOUSTON ARisTA EASTWEST 18 | 20 | POCAHONTAS POCAHONTAS CAST sonv
4 | 3 | YUMIMATSUTOYA KATHMANDU ToSHIBAEM 17 | 15 | DON'T TAKE IT PERSONAL MONICA aRisia 16 | 10 | BOOMBASTIC SHAGGY VIRGIN 19 | 17 | YOU ARE NOT ALONE MICHAEL JACKSON eric
S 4 B'Z LOOSE RooMS 18 | NEW | TELL ME GROOVE THEORY eric 17 [NEW | YOU KNOW CAUGHT IN THE ACT 2vx 20 | NEW| MISSING EVERYTHING BUT THE GIRL wea
6 7 CARPENTERS | NEED TO BE IN LOVE ... PoLYDOR 19 | 16 | SET U FREE PLANET SOUL quauTy 18 [ 17 | 1100101 DAS MODUL URBAN MOTOR ALBUMS
7 | NEW| MIWA YOSHIDA BEAUTY AND HARMONY Epic 20 | 17 | KISS FROM A ROSE SEAL zrt 19 | NEW | I'D LIE FOR YOU (AND THAT'S THE TRUTH) MEAT 1 1| e S e
8 |NEW ([ LR LET ME ROLL IT! PonycAnvOn ALBUMS LOAF viRGiy N N e e b gm
9 | 8 | TATSURO YAMASHITA TREASURES EASTWEST 1 |NEw| BEATLES ANTHOLOGY 1 apeie 20 | NEW | YOU'LL SEE MADONNA wea R R
10 TNEWT YASUYUKI OKAMURA KINZIRARETA IKIGAI e 2 | 4 | ALANIS MORISSETTE JAGGED LITTLE PILL mawrcx | | :tg’m ADE IN HEAVEN 4 | 7 | JOHNNYHALLYDAY PAROLES D'HOMMES MERCURY
EMI
NETHERLANDS tsticnting Mega Top 50 12/23/95 3 2 e Ch NS gy ELLON COLLIE ANDTHE 2 | 2 | KELLYFAMILY CHRISTMAS FOR ALL i 5 | 9 | ACEOF BASE THE BRIDGE earciar
6 | 6 | MICHAEL JACKSON HISTORY: PAST, PRESENT AND
THIS | LAST 4 | 7 | MARIAH CAREY DAYDREAM coLumsia 3 | 3 [ MICHAEL JACKSON HISTORY eeic FUTURE-_BOOK 1 Epic
WEEK |WEek|  SINGLES 5 | 12 | ENYA THE MEMORY OF TREES weA 4 | 5 | PUR ABENTEUERLAND INTERCORD 7 | 5 | BEATLES ANTHOLOGY 1 em
1 1 ADEMNOOD LINDA, ROOS & JESSICA oo 6 3 ROLLING STONES STRIPPED virGin 5 6 KELLY FAMILY OVER THE HUMP emi 8 8 CRANBERRIES NO NEED TO ARGUE istAND
2 2 GANGSTA'S PARADISE COOLIO FEATURING L.V. mca 7 5 VARIOUS ARTISTS DANCE MIX 95 quaLTY 6 4 BEATLES ANTHOLOGY 1 emi 9 16 BARBARA HENDRICKS CHANTS DE NOEL emi
3 3 DE BUURTSUPER (GOELEMORGEN, 8 9 MADONNA SOMETHING TO REMEMBER MAVERICK 7 8 DIE SCHLUMPFE MEGAPARTY VOL. 2 M1 10 10 SOUNDTRACK LE ROI LION sony
e 9 | 8 | DEFLEPPARD VAULT MeRCURY 8 | 7 | SIMPLYRED LIFE eAswest 11 | 4 | VARIOUS ARTISTS SOL ENSI wex
4 | 4 [ EARTH SONG MICHAEL JACKSON sonv 10 | 10 | HOOTIE & THE BLOWFISH CRACKED REAR VIEW 9 | 10 | ELTON JOHN LOVE SONGS MERCURY 12 | 12 | LES ENFOIRES A L'OPERA COMIQUE TrisTas
8 5 | KNOCKIN' DOUBLE VISION pink ATLANTIC 10 | 11 | MADONNA SOMETHING TO REMEMBER wea 13 | 11 | ROLLING STONES STRIPPED viram
5 6 | DON'T LEAVE ME ALONE DJ PAUL ELSTAK MoTOWN | 11 | 6 | GARTH BROOKS FRESH HORSES capimol 11 | 9 | ROLLING STONES STRIPPED virGIN 14 | 18 | ZUCCHERD SPIRITO DIVING PoLYboR
6 7 | HET IS EEN NACHT (LEVENSECHT) GUUS MEEUWIS | 12 | NEW [ SOUNDTRACK WAITING TO EXHALE ARISTA 12 | 16 | ENYA THE MEMORY OF TREES wea 15 | 13 | GENESIS LIVE THE WAY WE WALK VOL. 1 viRain
& VAGANT arcaDE 13 | 15 | ACE OF BASE THE BRIDGE ARisTA 13 | 15 | ROXETTE DONT BORE US—GET TO THE CHORUS! 16 | 15 | OASIS (WHAT'S THE STORY) MORNING GLORY? sonv
7 | 8 | MISS SARAJEVO PASSENGERS MeRCURY 14 | 14 | JANET JACKSON DESIGN OF A DECADE 1986/1996 GREATEST HITS emt 17 | NEw! MYLENE FARMER ANAMORPHOSEE ’
9 9 POUR QUE TU M'AIMES ENCORE CELINE DION sony ASM 14 13 HERBERT GRONEMEYER UNPLUGGED emi POLYDOR
10 |NEW | SPRAAKWATER EXTINCE em 15 | 16 | SHANIA TWAIN THE WOMAN IN ME MeRCURY 15 | 12 | HERBERT GRONEMEYER LVE emi ge 1; mm; :::;r:sv DAVDRESM caven
ALBUMS 16 | 17 | MELISSA ETHERIDGE YOUR LITTLE SECRET i1swo | 16 | 18 | ACE OF BASE THE BRIDGE MetRONOME ;g lew ASTERBOY égﬁgRﬁl(")NRgF ’:O'GEE“”’"
1 1 | ANDRE RIEU WIENER MELANGE MERCURY 17 | 11 | BRUCE SPRINGSTEEN THE GHOST OF TOM JOAD 17 | 19 | MEAT LOAF WELCOME TO THE NEIGHBORHOOD BARCLAY
2 | 2 | QUEEN MADE iN HEAVEN emi COLUMBIA VIRGIN
3 3 DIE SMURFEN SMURFENHOUSEPARTY emi 18 19 ASHLEY MACISAAC HI HOW ARE YOU asM 18 14 COOLIO GANGSTA'S PARADISE EASTWEST
4 4 BEATLES ANTHOLOGY 1 emi 19 | NEW | VINCE GILL SOUVENIRS mca 19 | NEW | ARZTE PLANET PUNK METRONOME
5 6 ENYA THE MEMORY OF TREES wARNER 20 | NEW | QUEEN MADE IN HEAVEN HOLLYWOOD 20 17 EAST 17 UP ALL NIGHT METRONOME
6 | 7 | ELTON JOHN LOVE SONGS MERCURY
7 | 8 | KINDEREN VOOR KINDEREN 16 sonv . S
Al | i e e T S O F T I I E k‘I'A U K ITALY (Musica e Dischi) 12/12/95 (FIMI) 12/18/95
9 | 9 | MARCOBORSATO ALS GEEN ANDER POLYDOR THIS | LAST
7 | WEEK |Week| SINGLES
10 INEWT CELINE DION DELX son '/ x [ | [ I 2 | 1 DON'T WANNA BE A STAR CORONA DISCOMAGIC
© 1995, Billboard/BPI Communications (Music Week/ ® CIN}  12/23/95 2 1 GANGSTA’S PARADISE COOLIO FEATURING L.V.
MCA
AUSTRALIA (Austratian Record Industry Assn.) 12/24/95 etk Wik | SINGLES Week (wiek| ALBUMS 3 | 5 | BOOMBASTIC SHAGGY viRaiN
THIS | LAST 1 | 1 | EARTHSONG MICHAEL JACKSON erc 1 | 1 | ROBSON & JEROME ROBSON & JEROME rca S| P L S A S e L)
week |week|  SINGLES 2 | 3 | FATHER AND SON BOYZONE PoLvooR 2 | 3 | QUEEN MADE IN HEAVEN pARLOPHONE 2 ] M st H T ST (1
1 1 GANGSTA'S PARADISE COOLIO FEATURING L.V. McA 3 2 FREE AS A BIRD BEATLES APPLE/PARLOPHONE 3 2 OASIS (WHAT'S THE STORY) MORNING GLORY? 6 8 MOV.E ME UP X-STATIC fuiinG
2| 3| LEVSGROOVE COB cowmen s | 3| Moo BTG BUE THE G oo 419 3?&3'2"& JACKSON HISTORY: PAST, PRESENT & ; 17G igxiL:ﬁ:EﬂEAéﬂKA%aNmT; EI:-G "
3 5 E{gmeoom BOOM OUTHERE BROTHERS wUBERTY/ 51 4 z;zﬂ:lﬁ EVERYTHING BUT THE GIRL BLANCO Y NEGRO/ FUTURE—BOOK | ton: : o | a A.NGELI DOMINI DATURA D1scomhaic
a 4 ONE SWEET DAY MARIAH CAREY & BOYZ 1l MEN 6 | NEW| A WINTER'S TALE QUEEN PARLOPHONE S 4 ELTON JOHN LOVE SONGS MERCURY 10 |NEW | L'OMBELICO DEL MONDO JOVANOTTI POLYGRAM
COLUMBIA 7 5 | GANGSTA'S PARADISE COOLIO FEATURING L.V. 6 6 | MADONNA SOMETHING TO REMEMBER MAVERICK/SIRE ALBUMS
S 2 MERKINBALL (EP) PEARL JAM eric TOMMY BOYMCA 7 10 | PULP DIFFERENT CLASS isLAND 1 4 MADONNA SOMETHING TO REMEMBER wea
6 | 7 | IT'SALRIGHT DENIHINES MUSHROOMFESTIVAL 8 | 6 | IBELIEVE/UPON THE ROOF ROBSON&JEROME ReA | 8 | 8 | SIMPLY RED LIFE EAsTWEST 2 | 2 | ELTON JOHN LOVE SONGS MERCURY
7 8 STAYIN' ALIVE N-TRANCE FeSTIvAL 9 9 | THEGIFT OF CHRISTMAS CHILDLINERS LONDON 9 5 | ENYA THE MEMORY OF TREES weA 3 3 | JOVANOTT! LORENZO 1990-1995 MERCURY
8 9 MISS SARAJEVO PASSENGERS ISLAND 10 11 WONDERWALL OASIS CREATION 10 11 CELINE DION THE COLOUR OF MY LOVE epic a4 1 QUEEN MADE IN HEAVEN M
9 | 11 | FAIRGROUND SIMPLY RED waRNER 11 | 10 | ONE SWEET DAY MARIAH CAREY & BOYZ Il MEN m (7 BEATLES ANTHOLOGY 1 APPLE/PARLOPHONE S | NEW| ANTONELLO VEND!ITTI PRENDILO TU QUESTO
10 12 WATERFALLS TLC BMG COLUMBIA 12 16 BOYZONE SAID AND DONE poLYDOR FRUTTO AMARO RICORDI
11 | 10 | YOU'LL SEE MADONNA wARNER 12 | NEW| JUST THE ONE LEVELLERS cHina 13 | 13 | MARIAH CAREY DAYDREAM coLuMBIA 6 |NEW| ANDREA BOCELLI VIAGGIO ITALIANO RICORD!
12 | 6 FREE AS A BIRD BEATLES emi 13 [ 12 § 1 AMBLESSED ETERNAL 1STAVENUEEMI 14 | 12 | BLUR THE GREAT ESCAPE FOOD/PARLOPHONE 7 8 LIGABUE BJON COMPLEANNO ELVIS wea
13 | 13 | IKISS YOUR LIPS TOKYO GHETTO PUSSY OANCE POOL 14 | 13 | DISCO 2000 PULP isLanp 15 | 15 | LIGHTNING SEEDS JOLLIFICATION epic 8 6 ENYA THE MEMORY OF TREES wea
14 | 14 | SUNSHINE AFTER THE RAIN BERRI LONDON 15 | 14 | ANYWHERE IS ENYA wea 16 | 17 | ETERNAL POWER OF A WOMAN 1ST AVENUE/EMI 9 9 | CLAUDIO BAGLION! 10 SONO QUI coLumsia
15 | 20 | GIVE ME ONE REASON TRACY CHAPMAN wARNER 16 | 7 | THE BEST THINGS IN LIFE ARE FREE LUTHER 17 | 21 | MPEOPLE BIZARRE FRUIT/BIZARRE FRUIT 11 10 INEW| ZUCCHERO SPIRITO DIVINO POLYDOR
16 |NEW| APPLE EYES SWEEP MUSHROOMFESTIVAL LB SN AN e e DECONSTRUCTIOMRCA
17 |New | BE MY LOVER LA BOUCHE eme 17 | 15 | GOLD PRINCE NPGAWARNER BROS. 18 | 14 | EAST 17 UP ALL NIGHT LoNDON
18 18 IF YOU WANNA PARTY MOLELLA FEAT. OUTHERE 19 20 JIMMY NAIL BIG RIVER EASTWEST
T S | R O on e = i BROTHERS sTIPETERNAL 20 | 18 | JANET JACKSON DESIGN OF A DECADE 1986/1996
19 | 16 | ASILAY ME DOWN SOPHIE B. HAWKINS coLuMBIA 19 | New | COME TOGETHER SMOKIN' MOJO FILTERS Gororscs o SPAIN (Tve/Arwe) 12/9/95
20 (NEW] LIE TOME BON JOVI mercury 20 [ NEW | ARE YOU OUT THERE CRESCENDO FFRR Fco 21 | 19 | DEF LEPPARD VAULT—GREATEST HITS 1980-1995 | THIS | LAST
ALBUMS 21 | 16 | YOU'LL SEE MADONNA MAVERICK/SIRE BLUDGEON RIFFOLAMERCURY WEEK [WEEK| SINGLES
1 1 | ENYA THE MEMORY OF TREES warNER 22 |NEW| | DON'T WANT TO BE A STAR CORONA ETERNALWEA 22 | 27 | PICTURE THIS WET WET WET PRECIOUS ORGANISATION 1 | 4 | NIRVANA VIVA max
2 3 | TINAARENA DON'T ASK coLumsia 23 | 19 | THUNDER EAST 17 LONDON 23 | 23 | PAUL WELLER STANLEY ROAD GO!0I5CS 2 1 | 1 DON'T WANNA BE A STAR CORONA BLANCO ¥
3 | 4 | MADONNA SOMETHING TO REMEMBER waRNER 24 | NEW | THROW YOUR HANDS UP/GANGSTA'S PARADISE 24 | 22 | MEAT LOAF WELCOME TO THE NEIGHBORHOOD NEGRO
4 2 BEATLES ANTHOLOGY 1 em L.V. ToMMY BOY VIRGIN 3 2 BIE REISE FRANKTAL 2 Max
5 6 MARIAH CAREY DAYDREAM coLumeiA 25 | 20 | | WISH SKEE-LO WILOCAROPOLYDOR 25 | 30 | ROBERT PALMER THE VERY BEST OF emt 4 5 BECAUSE I'M LOVING YOU DOUBLE YOU sLanco
6 | 8 | 0ASiS (WHAT'S THE STORY) MORNING GLORY? 26 | 17 | MISS SARAJEVO PASSENGERS IsLan0 26 | 26 | SACRED SPIRIT CHANTS & DANCES OF THE NATVE ¥ NEGRO
CREATION 27 | 21 LAST CHRISTMAS/BIG TIME WHIGFIELD SYSTEMATIC AMERICAN INDIAN viRGIN 5 9 LAST CHRISTMAS WHIGFIELD max
7 16 LIVE THROWING COPPER RADIOACTIVEMCA 28 | 28 TOO MUCH FOR ONE HEART MICHAEL BARRYMORE 27 | 25 ROLLING STONES STRIPPED virGIN 6 3 DO WHAT'S GOOD FOR ME 2 UNLIMITED BLancO
8 5] JANET JACKSON DESIGN OF A DECADE 1986/1996 EMI 28 | 24 SHIRLEY BASSEY SINGS THE MOVIES POLYGRAM TV ¥ NEGRO
ASM 29 | 27 | THE UNIVERSAL BLUR FOOD/PARLOPHONE 29 | 28 | CLIFF RICHARD SONGS FROM HEATHCLIFF emi 7 | 6 | WRAPME UP ALEX PARTY BLANCO Y NEGRO
9 | 9 | REDHOTCHILI PEPPERS ONEHOTMINUTE warnei | 30 | 26 | ITCHYCOO PARK M PEOPLE DECONSTRUCTION 30 | 31 | FOSTER & ALLEN 100 GOLDEN GREATS TeLstar 8 |NEW| PLAY THIS SONG 2 FABIOLA GINGER
10 | 7 | ELTON JOHN LOVE SONGS MERCURY 31 |NEW | EYE OF THE TIGER FRANK BRUNO Reca 31 | 29 | ROXETTE DON'T BORE US—GET TO THE CHORUS! 9 | 7 | SHUTUP (AND SLEEP WITH ME) SIN WITH
11 12 CDB GLIDE WITH ME coLumBia 33 | NEW! LOVE JIMMY NAIL EASTWEST GREATEST HITS em SEBASTIAN ARIOLA
12 | 11 | K.D.LANG ALL YOU CAN EAT WaNER 32 | 31 | HEAVEN FOR EVERYONE QUEEN PARLOPHONE 32 | 35 | BEAUTIFUL SOUTH CARRY ON UP THE CHARTS— 10 |NEW| MAGIC CARPET RIDE MIGHTY DUB KATS MaAx
13 | 10 | QUEEN MADE IN HEAVEN emi 34 | 22 | REMEMBERING THE FIRST TIME SIMPLY RED THE BEST OF co: biscs ALBUMS
14 13 SMASHING PUMPKINS MELLON COLLIE AND THE FASTWEST 33 32 MICHAEL BOLTON GREATEST HITS 1985-1995 1 1 NINO BRAVO 50 ANIVERSARIO POLYDOR
INFINITE SADNESS virGin 35 [ NEW | 1 GIVE IT ALL TO YOU/I IMAGINE MARY KIANI 1sT COLUMBIA 2 2 ENYA THE MEMORY OF TREES WARNER
15 | 17 | GREEN DAY INSOMNIAC waRneR AVENUE 34 | NEW | BON JOVI THESE DAYS MeRcURY 3 | 4 | GLORIA ESTEFAN ABRIENDO PUERTAS epic
16 | NEW | HOOTIE & THE BLOWFISH CRACKED REAR VIEW 36 { 37 GOLDENEYE TINA TURNER PARLOPHONE 35 | 38 TLC CRAZYSEXYCOOL LAFACE/ARISTA 4 3 QUEEN MADE N HEAVEN EMIOOEON
WARNER 37 |NEW | LOVE HANGOVER PAULINE HENRY soNY 36 | 40 JAMES LAST & HIS ORCHESTRA THE VERY BEST OF 5 5 BEATLES ANTHOLOGY 1 EMVODEON
17 19 MARTIN & MOLLOY THE BROWN ALBUM MusHROOM/ 38 | 29 | SHE'S ALL ON MY MIND WET WET WET PRECIOUS POLYDOR 6 7 LUZ COMO LA FLOR PROMETIDA HispAvox
FESIVAL ORGMERCURY 37 | 34 | FREETHESPIRIT PANPIPESMOODS TWO pocrmt | o | o | poier conie e e GHOST OF TOM JOAD
18 | 15 | GARTH BROOKS FRESH HORSES emi 39 | 36 | CHRISTMAS IN BLOBBYLAND MR. BLOBBY DESTINY v EoTutai
19 | 18 | MICHAEL BOLTON GREATEST HITS 1985-1995 40 | NEW | SEARCHING FOR THE GOLDEN EYE MOTIV 8 AND 38 | 36 E:JJHER VANDROSS GREATEST HITS 1981-1995 8 |NEw| ELTON JOMN LOVE SONGS mercury
COLUMBIA MAZELLE £TERNAL :
20 | NEw | CELINE DION THE COLOUR OF MY LOVE eric AZELLE tremames 39 |NEW | BRYAN FERRY MORE THAN THIS. .. viRoin SR | W ROXETT S DONIEORE S Ergeseavox
20 | New | BIORK POST one LTTie pia 10 INEW| KETAMA DE AKI A KETAMA MERCURY

Hits Of The World is compiled at Billboard/London by Bob Macdonald, Contact 171-323-6686, fax 171-323-2314/2316.

‘New' indicates first entry or re-entry into chart shown.
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HITS OF THE WORLD

| ~a s = —

<< <O NN T

EUROCHART HOT 100 121695 ¢ heois

IRELAND «FPi ireland) 12/14/95

THI!
WEEK | WEek| SINGLES
1 1 GANGSTA'S PARADISE COOLIO FEATURING L.V.
MCA
2 2 EARTH SONG MICHAEL JACKSON epic
3 3 BOOMBASTIC SHAGGY VvIRGIN
4 |NEW/| FREE AS A BIRD BEATLES appLE
5 |NEW | MISS SARAJEVO PASSENGERS istano
6 5| MISSING EVERYTHING BUT THE GIRL BLANCO Y

NEGRO

4 STAYIN’ ALIVE N-TRANCE aatw

8 GOLDENEYE TINA TURNER PARLOPHONE
10 YOU'LL SEE MADONNA MAVERICK/SIRE
6 THUNDER EAST 17 LONDON
ALBUMS

QUEEN MADE IN HEAVEN PARLOPHONE
BEATLES ANTHOLOGY 1 apPLE

ELTON JOHN LOVE SONGS MERCURY
ENYA THE MEMORY OF TREES wea
MADONNA SOMETHING TO REMEMBER MAVERICK/
SIRE

—
oW~

Db WwN =
Qs =N

6 3 ROLLING STONES STRIPPED vIRGIN

7 10 | MICHAEL JACKSON HISTORY: PAST, PRESENT
AND FUTURE—BOOK 1 epic

8 8 OASIS (WHAT'S THE STORY) MORNING GLORY?
CREATION

9 9 SIMPLY RED LIFE eastwesT

10 7 BRUCE SPRINGSTEEN THE GHOST OF TOM JOAD

COLUMBIA

BELGIUM Promuvi) 12/22/95

T
Werk| week| SINGLES

1 1 GANGSTA'S PARADISE COOLIO FEATURING L.V.
MCA

2 3 KNOCKIN' DOUBLE VISION PNk

3 2 IK BEN EEN VENT JIMMY B sony

4 4 HET BUSJE KOMT ZO HOLLENBOER 8UNNY

5 6 WHERE THE WILD ROSES GROW NICK CAVE &
KYLIE MINOGUE mute

6 5 HET 1S EEN NACHT...(LEVENSECHT) GUUS
MEEUWIS & VAGANT x-PLO/ARCAOE

7 9 EARTH SONG MICHAEL JACKSON epic

8 7 HEAVEN FOR EVERYONE QUEEN emi

9 | NEW| ZWARTE LOLA & EDDY READY DE BRUGGE

STRANGERS ReL

NEW | THUNDER EAST 17 LonDON

ALBUMS

HELMUT LOTTI GOES CLASSIC rca
QUEEN MADE IN HEAVEN emt

DANA WINNER REGEN VAN GELUK em
ENYA THE MEMORY OF TREES wea
CELINE DION D'EUX coLumeia
BEATLES ANTHOLOGY 1 emi

ANDRE RIEU WIENER MELANGE MERCURY
SACRED SPIRIT LES INDIENS vIRGIN
ROXETTE GREATEST HITS em

NEW | ELTON JOHN LOVE SONGS MERCURY

—
o

SENNAO D W~

SVONOM A WN -

[}
WeEK | WEek| SINGLES
1 1 FATHER AND SON BOYZONE PoLYOOR
2 2 GANGSTA'S PARADISE COOLIO FEATURING L.V.
TOMMY BOY/MCA
3 8 EARTH SONG MICHAEL JACKSON epic
4 3 MISSING EVERYTHING BUT THE GIRL sLanco v
NEGRO
10 FREE AS A BIRD BEATLES APPLE/PARLOPHONE
4 | BELIEVE/UP ON THE ROOF ROBSON & JEROME
RCA
7 5 AN ANGEL KELLY FAMILY emi
8 7 WONDERWALL OASIS CREATION
9 |NEW| ONE SWEET DAY MARIAH CAREY & BOYZ Il MEN
COLUMBIA
10 6 MISS SARAJEVO PASSENGERS istano
ALBUMS
1 2 OASIS (WHAT'S THE STORY) MORNING GLORY?

CREATION
ROBSON & JEROME ROBSON & JEROME Rca
BOYZONE SAID AND DONE PoLYDOR

GARTH BROOKS FRESH HORSES capiToL
ENYA THE MEMORY OF TREES wea

VARIOUS ARTISTS NOW THAT'S WHAT | CALL
MUSIC! 32 EMIVIRGINPOLYGRAM

ambhwWN
Osws—

7 6 VARIOUS ARTISTS THE NO. 1 CHRISTMAS
ALBUM POLYGRAM TV

8 9 BLUR THE GREAT ESCAPE FOOD/PARLOPHONE

9 8 BEATLES ANTHOLOGY 1 APPLE/PARLOPHONE

10 [NEW!| QUEEN MADE IN HEAVEN PARLOPHONE

AUSTRIA (austrian IFPVAustrian Top 30) 12/12/95

DENMARK (IFPI/Nielsen Marketing Research) 12/14/95

THIS | LAST

week (Week | SINGLES

1 6 BABY BOY ME & MY em

2 1 GANGSTA'S PARADISE COOLIO FEATURING L.V.
MCA

3 3 MISSING EVERYTHING BUT THE GIRL WARNER

4 2 BOOMBASTIC SHAGGY emi

5 4 EARTH SONG MICHAEL JACKSON sony

6 7 LAST CHRISTMAS WHIGFIELD SCANOINAVIAN

7 |NEW| JULEBAL DISKOFIL SCANOINAVIAN

8 |NEW | MY BOY LOLLIPOP TEQUILA FEAT. TANJA MARIA
PLADECOMPAGNIET

9 8 LUCKY LOVE ACE OF BASE MeGaA

10 | NEW| STAYIN’ ALIVE N-TRANCE SCANDINAVIAN
ALBUMS

1 4 QUEEN MADE IN HEAVEN emi

2 5 ELTON JOHN LOVE SONGS MERCURY

3 |NEW| HANNE BOEL BEST OF em

4 8 ACE OF BASE THE BRIDGE Meca

5 2 BEATLES ANTHOLOGY 1 em

6 7 D.A.D. GOOD CLEAN FAMILY ENTERTAINMENT
EMI

7 9 MICHAEL JACKSON HISTORY: PAST, PRESENT
AND FUTURE—BOOK 1 sony

8 |NEW| ENYA THE MEMORY OF TREES waRNER

9 | NEW | RICHARD CLAYDERMAN THE CARPENTERS
COLLECTION erap

10 6 SAVAGE ROSE BLACK ANGEL Meca

TH
wEEK |WEek| SINGLES

1 2 GANGSTA'S PARADISE COOLIO FEATURING L.V.

MCA

KNOCKIN' DOUBLE VISION ecHo zvx
EARTH SONG MICHAEL JACKSON sony
BOOMBASTIC SHAGGY VIRGIN
WILLY USE A BILLY BOY E-ROTIC emi
YOU ARE NOT ALONE MICHAEL JACKSON sony
YOU'LL SEE MADONNA wARNER
GOLDENEYE TINA TURNER em
HEAVEN FOR EVERYONE QUEEN emi
WHERE THE WILD ROSES GROW NICK CAVE &
KYLIE MINOGUE ecHo zvx
ALBUMS
QUEEN MADE IN HEAVEN emi
KELLY FAMILY CHRISTMAS FOR ALL emi
MADONNA SOMETHING TO REMEMBER wARNER
DIE SCHLUMPFE MEGAPARTY VOL. 2 em
BEATLES ANTHOLOGY 1 emi
ENYA THE MEMORY OF TREES WARNER
ROLLING STONES STRIPPED vIRGIN
HERBERT GRONEMEYER LIVE em
ELTON JOHN LOVE SONGS MERCURY
CLAUDIA JUNG SEHNSUCHT em
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NORWAY (verdens Gang Norway) 12/14/95

WEEK | WEEK| SINGLES

1 1 GANGSTA'S PARADISE COOLIO FEATURING L.V. mca
2 MIN DROMMESANG LILLE LORDAG SONET

3 WHERE THE WILD ROSES GROW NICK CAVE & KYLIE
MINOGUE virGIN

BOOMBASTIC SHAGGY emi

MERKINBALL (EP) PEARL JAM sony

HOLD ON JAMIE WALTERS WARNER

DET VACKRASTE CECILIA VENNERSTEN ARcaDe
METROPOLIS SEIGMEN sony

ONE SWEET DAY MARIAH CAREY & BOYZ I' MEN sony
THUNDER EAST 17 POLYGRAM

ALBUMS

KYRKJEBO/DOMINGO/AZNAVOUR CHRISTMAS IN
VIENNA Il sony

ELTON JOHN LOVE SONGS PoOLYGRAM

ARVE TELLEFSEN ARCO GRAPPA

JUSSI BJORLING JUSSIS BESTE BmG

BJORN EIDSVAG LANDET LENGERBAK NORSK/BMG
MORTEN HARKET WILD SEED waRNER

ENYA THE MEMORY OF TREES waRNER

HANNE BOEL BEST OF emi

ROLLING STONES STRIPPED virGIN

QUEEN MADE IN HEAVEN emi
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PORTUGAL (Portugaiarp) 12/19/95

HONG KONG (Pt Hong Kong Group) 12/12/95

THIS | LAST
week| ALBUMS

1 QUEEN MADE IN HEAVEN PARLOPHONE

2 ELBOSCO ANGELIS em

3 ELTON JOHN LOVE SONGS MERCURY

CELINE DION D'EUX coLumsia

NEW | ENRIQUE IGLESIAS ENRIQUE IGLESIAS sTRAusS
10 | VANESSA-MAE THE VIOLIN PLAYER emi

8 RUI VELOSO LADO LUNAR emi

6 DELFINS O CAMINNO DA FELICIDADE ARioLA
NEW | DEF LEPPARD VAULT MERCURY

4 BEATLES ANTHOLOGY 1 APPLE/EMI

gwm\:muawnr—ﬁ
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THIS | LAST
WEEK |week | ALBUMS
1 [NEW/| ANDY LAU A BIRD SEARCHING FOR LOVE music
IMPACT
2 3 LEON LAl SEARCHING FOR A DREAM POLYGRAM
3 1 SAMMI CHENG DON'T WANT TO GIVE YOU UP
WARNER
4 5 KELLY CHAN DREAM LOVER o easT
5 4 CASS PHANG OUTSIDE THE WINDOW emi
6 |NEW| VIVIAN CHOW CAPTIVATE POLYGRAM
7 2 JACKY CHEUNG HITS IN THESE THREE YEARS
POLYGRAM
8 |[NEW/| VARIOUS ARTISTS HAPPINESS POLYGRAM
9 6 EDMOND LEUNG HOLDING YOU, FEEL SO GOOD
CAPITAL ARTISTS
10 8 ERIC SUEN HAPPENINGS star

BCL EXECS EXIT FOR GLOBAL ADVENTURE

(Continued from page 6)

700 concert and theatrical events annually
in Canada and the U.S.; the Brockum
Group, which has merchandising and li-
censing rights to more than 200 music
acts; concert promotion firms Donald K.
Donald Productions in Montreal and Per-
ryscope Concert Productions Ltd. in Van-
couver; and the CPI Theatre division.

At BCL, Tarleton remains president of
Donald K. Donald Productions and its
Aquarius Records unit (label home of Sass
Jordan). “I have a very good organization
in Montreal, with a staff that doesn’t need
much supervision,” he says. “I plan to
spend half my time in Toronto and half my
time in Montreal.”

Nick Phillips has been named CFO/sen-
ior VP of BCL; Mark Norman is the new
VP of Perryscope; Riley O’Connor is VP of
CPI; Ronald Andrew is VP of CPI Thea-
tre; and Erie Kert is VP/business affairs
and general counsel of BCL.

The takeover of Labatt Brewing Co.
Ltd. by Belgium’s Interbrew last July led
to Cohl and Ballard’s split from BCL.
“When Interbrew purchased Labatt, they
indicated they didn’t have the desire to fi-
nance international tours,” says Tarleton.
“After the dismantling of the John Labatt
corporate offices, they no longer had the
infrastructure to be involved in those
types of things.”

Fogel says that prior to Interbrew’s in-
volvement there had been clashes between
the BCL principals and the brewery’s ma-
jority owners. “Over the years, Labatt’s
enthusiasm for the entertainment busi-
ness has diminished, and there certainly is
a clash of cultures or philosophies between
us,” he says. “That became even more pro-
nounced after Interbrew bought Labatt.”

Tarleton’s immediate goal at BCL is to
focus on the Canadian concert market. He
expects a strong year for the company,
with sellout dates in early 1996 by AC/DC,
Rod Stewart, and Bryan Adams.

“We're going to continue to present in-
ternational and Canadian performers from
one end of Canada to the other,” he says.
“Also, a couple of our clients that I grand-
fathered, like Celine Dion, we will be work-
ing with on a global basis. Theatrical pro-
ductions we've done in the past in the U.S,,
like ‘Cats’ and ‘Beatlemania,” we’ll also
continue to do.”

Tarleton downplays any future competi-
tion between BCL and TNA. “We’re not
going to be battling, because we're in dif-
ferent businesses,” he says. “They’re in
the global touring superstar business;
we’re essentially a Canadian concert and
theatrical company.” The other major
player on the Canadian concert promotion
scene is Toronto-based MCA Concerts
Canada.

TNA’s emphasis will be on developing

an international touring structure, but it
too will be involved in theatrical produc-
tions. The company is taking over promo-
tion of David Bowie’s Outside tour, which
Just completed its U.K. dates and starts
again Jan. 17 in Europe for six weeks, fol-
lowed by dates in Australia and Japan. Fo-
gel says that TNA will also oversee the
Rolling Stones’ Asian tour in 1996 and will
co-produce, with the New York-based Ne-
derlander Organization, the upcoming
Paul Simon Broadway musical “Cape
Man.”

“Global promoting and producing of
tours is the contemplated core activity of
TNA,” says Fogel. “It’s the natural evolu-
tion of what we’ve been doing [at BCL].
It’s also really the basis of the separation
between the two entities. Labatt wants
BCL to focus on Canadian operations and
activities, and Michael, Bill, and I feel
we’ve come a long way in developing our
international activities in the past eight
years.”

Cohl and Ballard, who have operated
Concert Productions International since
1973 and previously coordinated North
American tours for the Who and Pink
Floyd, became partners in BCL with La-
batt in 1987.

Landing the Rolling Stones’ Steel
Wheels tour in 1989 catapulted BCL into
the top echelon of international concert
promotion. By guaranteeing the Stones a
reported $60 million-$70 million against a
percentage of the gross for their 55-date
U.S. tour, BCL outbid longtime Stones
promoter Bill Graham. The following year,
BCL oversaw European and Japanese
dates for the group.

Cohl and Ballard showed their aggres-
sive side during the Steel Wheels negotia-
tions. They caused a stir in Germany,
where they broke off a longstanding rela-
tionship with Mama Concerts & Rau, a top
German promotion firm. Instead, BCL
teamed with Hamburg-based Germany
Concerts and promoter Hermo Kelin. Pre-
pared to accept lower margins on the tour,
it was able to outbid Mama for the Stones
dates.

Fritz Rau, who had worked with the
Rolling Stones for more than 20 years,
says heis not bitter. “I took it as a business
deal rather than personally,” he says, add-
ing that he has alot of respect for Cohl and
Ballard.

BCL also coordinated David Bowie’s
Sound + Vision tour in 1990, Paul Simon’s
Born at the Right Time tour in 1991, and
Pink Floyd’s Division Bell North Ameri-
can tour in 1994.

Assistance in preparing this story was
provided by Dominic Pride in London.

CELINE DION, EPIC FIND SOME UNUSUAL KOMPANY

(Continued from page 11)

four tracks, “To Love You More” features
Jjust the title track and an instrumental ver-
sion of it performed by Kryzler & Kompany.

Also on Oct. 21, Epic/Sony rereleased
Dion’s 1993 album “The Colour Of My Love”
(the Japanese title is “Love Stories”) with
“To Love You More” included as a bonus
track. So far, “Love Stories—Special Edi-
tion” has sold more than 650,000 units here.
The album’s original version sold 200,000 co-
pies.

“We’re hoping to hit sales of a million with
the single,” says Ken Kishi, manager of Epice/
Sony’s domestic A&R No. 4 section.

Kishi says the project got started when
Kryzler & Kompany, a group specializing in
pop versions of classical favorites, expressed
an interest in working with a well-known for-
eign vocalist. Fuji TV, which was looking for
a theme song for “Koibito Yo,” got involved
in the project, and Epic/Sony contacted
Dion.

Producer Foster, who had worked with fel-
low Canadian Dion on “The Colour Of My
Love,” then entered the picture. According
to Kishi, Foster had heard about Kryzler &
Kompany during a visit to Japan last year
and was intrigued by the idea of working
with them.

As well as producing “To Love You More,”
Foster co-wrote the song with Edgar Bronf-
man Jr.—credited as Junior Miles—another
Canadian and chairman of Seagram Co.,
which bought MCA in 1995. The song was
recorded in Los Angeles, where Foster is
now based.

“The song is now bigger than the actual
drama series itself,” says Carol Abe, deputy
head of the international relations section of
music publisher Nichion Ine., which handles
Japanese subpublishing on the song.

Global Music Pulse will return next week.
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Billboard's
1996 International
Buyer's Guide

13 : :
The International Buyer's Guide
is an indispensable directory for me

as an Indie one stopper.

Cole R. Patterson, Indie Go Music
Joondalup, Western Australia

Bilbeare

INTERNATIONAL grend

BUTERS GUIDE  sse™
199

THE WORLDWIDE
REFERENCE SOURCE FOR MUSIC, VIDED
AND HOME ENTERTAINMENT

More than
12,000 listings

FEATURING COMPLETE

Over 40
countries

FURCPEAN & INTERNATIONAL SECTIONS “s'ed

If you're interested in joining those well-connected folks who do the
big deals, make the big money, and have the big fun in the music and
video business, we suggest that you order your own copy of
Billboard's International Buyer's Guide '96 before this year's press run
is completely sold out.

IBG '96 brings you record labels, music publishers, wholesalers
and distributors, manufacturers, service and supply companies,
home video companies, public relations firms, schools, entertain-
ment attorneys, tape duplicators, compact disc plants, and an
audio books section that has been doubled in size. Plus, you'll
find dozens of pages of informative ads, and an entire section of
manufacturing specification charts on blank tape.

With IBG '96, you will be able to:

M Reach record buyers worldwide at retail and distributors,
importers/exporters.

M Find the telephone number, fax or E-Mail number of companies
throughout the world.

M Get specifications on blank media inclusive of blank tape and diskettes.

M Find manufacturers of jewel boxes and other service and supply
organizations.

M Locate a publisher who may have interest in your catalog and/or specific
copyright.

This is the kind of information that can put you at the top of the

industry. And, best of all, it costs just $109 (plus shipping/han-

dling), which is practically nothing when compared to the stag-

gering cost of gathering this information on your own—particu-

larly when you consider that the guide is constantly being updated

by our research teams in both the U.S. and Europe.

FOR FASTEST SERVICE CALL

(800) 223-7524 OR (800) 344-7119.

In NY (212) 536-5174. In NJ (908) 363-4156.
Or send check/money order for $109 plus $5 S&H ($12 for interna-
tional orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ,

PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only.

All sales are final. BDBG3145

Canada

Star’s Di Cesare Puts Canada First

Producer Tapping

H BY LARRY LeBLANC

TORONTO—Andre Di Cesare, owner of
the 11-year-old Montreal-based Star
Records, is a rare Canadian music indus-
try commodity: a label owner, producer,
manager;, and personality known as much
for his strong opinions as for his artists.

Di Cesare is renowned within Que-
bec’s tight-knit, primarily French-speak-
ing music industry as a smart record
man who understands both the Quebec
and English Canadian music markets.
Manager of country star Patrick Nor-
man, bluesy belter Loulou, and rock
group Too Many Cooks and producer of
most of the 110 recordings in Star’s cat-
alog, Di Cesare communicates passion
and intensity about the music industry
and music making.

Di Cesare, however, is also considered
abrasive and aggressive by Canadian
music industry standards. “I'm certainly
aggressive, that’s for sure,” he says,
laughing. “As an independent, however,
there’s only one way to go: aggressive-
ness or dying. I'd rather be aggressive”

Di Cesare heads the staff of 12 that
operates Star Records, Star Manage-
ment, and 24- and 48-track studios. The
label’s roster consists of Quebecers Too
Many Cooks, Norman, Loulou, Richard
Huet, pianist André Gagnon, Renée Mar-
tel, and Rick Hughes. The label has also
released recordings recently by new age
multi-instrumentalist Kitaro and former
Men At Work singer Colin Hay.

The Quebec music industry is unique
in Canada, as it is dominated by a single
distributor, Trans-Canada Archambault,
and by some 50 independent production
firms, of which 20 are significant. This is
in contrast to the rest of Canada, where
multinationals play a much larger role in
developing domestic talent.

Quebec’s music industry is heavily sub-
sidized by provincial- and federal-gov-
ernment grants and loan programs,
which provide funding for producers and
incependent labels to make records and
videos. Di Cesare, long critical of the
industry’s reliance on such programs,
says that Quebecers should instead be
developing long-term strategies to make
gains in outside markets.

“I cannot progress much more in the
French Quebec market,” says Di Cesare.
“The market is very small, only 6 million
people, and not all of them are French. If
I want to expand, my places are French
Europe and the English market in gen-
eral. My closest market in English is
Canada. I'm an hour away from the
major market of Canada, Toronto.”

With the enormous English-language
successes in recent years of top Quebec
stars Celine Dion and former Star singer
Roch Voisine, most in the Quebec music
industry have acknowledged, albeit reluc-
tantly, the need to pursue English mar-
kets in order to survive. Di Cesare, how-
ever, has been testing the waters outside
of Quebec since the late '80s, with Eng-
lish releases by Voisine, Norman, and
Gagnon,

The national success of Voisine’s 1993
English album “T’ll Always Be There”
thrust Star from being primarily a Que-
bec-only label to one that is nationally
directed. The album, according to Di
Cesare, has sold 480,000 units. Voisine’s
1989 French album “Helene,” he adds,
has sold 350,000 copies in Canada, pri-
marily in Quebec.

“I've always believed in the English
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Canadian producer/entrepreneur Andre Di Cesare, left, with pianist André Gagnon.

Into English-Language Market
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Canadian market as being a market that
didn’t always need a success in the U.S. to
make it.” says Di Cesare. “We certainly
proved it with Roch’s ‘I'll Always Be
There.” It wasn't released in the U.S, and
we sold almost half a million records in
Canada.”

Di Cesare established a Toronto office
in 1989, vperated today by veteran record
promoter Linda Dawe, to explore the
English Canadian marketplace.

“We began slowly,” says Di Cesare. “I
had to learn the Canadian market. and I
had to meet people. This business.is not
only having great product but having
great relationships with people as well. I
spent a lot of money learning [the Eng-
lish Canadian market).”

Di Cesare says he discovered early on
that English Canadians, particularly
those at independent labels, are apathet-
ic when it comes to promoting domestic
recordings within Canada.

“Why do [English] Canadians not
believe in the Canadian market?” Di
Cesare asks. “Why do labels in Teronto
think of New York and Los Angeles
before they think of Canada? Why do
they think Canada is going to be their
secondary market? They don’t realize it’s
their first market. Canadian indepen-
dents don’t think they can make money
in the Canadian market. Well, we can.”

Star-is currently working releases by
Too Many Cooks, Gagnon, Kitare, Hay,
and Norman nationally. “[ Norman’s]
album [‘Chez Moir’] is selling well for us,”
Di Cesare says. “‘Released in September;
it has sald 35,000 copies so far. I'm really
pushing Toronto on André’s album [“Twi-
light Tirne’] now. It has just gone gold
[50,000 units sold]. I want to try the U.S.
with the album this year.”

To actvance gains in the English mar-
ketplace for his repertoire, last Septem-
ber Di Cesare launched the Los Angeles-
based Start Records in a joint
partnership with independent promoter
Tony Muscola. Start, distributed i the
U.S. by MS Distributing, will release four
or five projects annually.

“I’'m looking to break some acts in the
US8.,” says Di Cesare. “If you're going
into the English market, you want to be
sure you can go further than just being
in Canada.”

Di Cesare entered the music industry
in Quebec in the late *60s. While in high
school, he began managing a friend’s
band and was soon managing and book-
ing bands on the local Montreal bar
scene. Next, he began producing his
clients, because he disliked how athers
had produced them.

In 1982, Di Cesare teamed up with
veteran Quebec promoter Gilbert Morin
to start Star Recards. The label’s first
releases were by Gagnon with Michel
Treinblay, Norman, Michel Louvain,
Martine St-Clair, and the Ballroom
Orchestra. The two also managed Nor-
man and St-Clair.

“The Ballroom Orchestra was a big
success for us,” says Di Cesare. “We
released a12-inch medley of *40s music,
and it sold 100,000 copies. Then their
first album [‘Vol. 1] sold 100,000 units
internationally. At the same time, Mar-
tine St-Clair was a very big success for
us in Quebec.”

By the mid-'80s, Di Cesare had ambi-
tions for Star to be more than a small
production-based company. In 1988,
when Morin left, Di Cesare aggressive-
ly expanded the label’s operations to
include production, promotion, and mar-
keting.

“I wanted the label to be a full-service
record company,” he says. “I like having
everything under control, because if you
control everything, you can get every-
thing done in the direction you want. If
too many people are controlling differ-
ent parts, the directions sometimes are
not the same.”

When Voisine signed a recording deal
with BMG International last year, Star
lost its top artist. However, Di Cesare,
who recorded five of Voisine’s Star
albums, is philosophical about the
singe1’s departure. “When you love
somebody and really like working with
them, you want them to go further,” he
says. “I'm really happy for him. I was
instrumental in a lot of his success, and
our paths will always cross.”

|MAPLE BRIEFS

VANCOI JVER-BASED Bruce Allen
has become the new manager of Cana-
dian singer Anne Murray. Allen also
manages A&M’s Bryan Adams, RCAs
Martina McBride, and producers Bruce
Fairbairn and Bob Rock.

AT MCA MUSIC Entertainment,
Wesley Hayden has been promoted
from the position of Ontario branch
manager to national sales manager.
Replacing him is former MCA sales and
account representative Iain Taylor.
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Managing Ever-Changing Sell-Thru
Market Up 9%; FoxVideo Has Big Gain

B BY SETH GOLDSTEIN

NEW YORK—If studios were
judged on their abilities to conjure
up video business, 20th Century Fox
Home Entertainment would get the
legerdemain award for 1995. Draw-
ing on little except catalog and still
more catalog, FoxVideo registered
almost $850 million in cassette sales
last year, 31% more than its 1994
mark of $650 million, according to
Billboard’s year-end market share
analysis.

Other labels show better percent-
age increases, such as New Line
Home Video and Turner Home En-
tertainment, each of which finished
1995 nearly 40% ahead of the previ-
ous year. But all began with far
smaller revenue bases. Only Warner
Home Video finished between
FoxVideo and No. 1-ranked Disney.
And Warner’s record-setting $1 bil-
lion total includes the newly resur-
gent MGM/UA Home Entertain-
ment, up an estimated 45%, and a
passel of direct-to-sell-through
titles, including “Batman Forever.”

Unlike 1994, when FoxVideo had
such box-office hits as “Mrs. Doubt-
fire” and “Speed” to fuel sell-
through, the studio contributed little
in the way of current releases trans-
latable into multimillion-unit tape
shipments or high-six-figure rental
entries. FoxVideo’s biggest title, the
remake of “Miracle On 34th Street,”
bombed at the box office last Christ-
mas.

What made FoxVideo a 7 million-
unit winner in home video this sea-
son was a $14.98 suggested list and
a marketing campaign that was bet-
ter attuned to the VCR crowd than
the studio was to theatergoers. Fox-
Video, in fact, hit all the hot buttons
this year: aggressive pricing; the
ability to dress old titles in new
packages, such as the Shirley Tem-
ple reissues and the phenomenally
successful “Star Wars” trilogy;
direct selling to such key accounts as

Wal-Mart; and tight inventory con-
trols.

It’s these attributes that distin-
guish industry leaders from the rest
of the pack. For example, without a
clear grasp of demand, the fitness
market wobbled last year when sup-
pliers shipped many more selections
than retailers could handle. Returns
will reduce by 20% the gross sales of
WarnerVision (soon to be A*Vision
again under its new ownership).
Anchor Bay Entertainment, which
oversees Video Treasures and Star-
maker, and GoodTimes Video saw
their growth grind to a halt, in part
because consumers weren’t buying
exercise titles with the fervor of past
years.

But that restraint hardly dented
sell-through volume. Wholesale rev-
enues generated by less-than-$25

Metacom Inc.

B BY FRANK DICOSTANZA

NORWALK, Conn.—From nostalgia
to new age, Metacom Inc., a mar-
keter and distributor of licensed
entertainment product, including
CDs, cassettes, video, and CD-
ROMs, is no stranger to savvy mar-
keting.

Touting the slogan “we put sound
ideas into play,” the privately held
multimedia company, which has
niche products that span such
diverse categories as classics of the
golden age of radio, educational and
self-improvement tapes, foreign lan-
guages, and scores of music titles, is
anything but conventional when it
comes to reaching new music mar-
kets.

With a sharp focus on niche mar-
keting, impulse sales, and point-of-
purchase displays, the company,
which sells direct to major retailers,
such as Barnes & Noble, Walden-

cassettes reached the $5 billion mark
in 1995, while rental remained flat at
$2.4 billion. The $7.4 billion paid to
vendors was $600 million more than
the $6.8 billion they received in 1994,
a 9% gain, the Billboard survey
found. Sell-through accounted for
nearly the entire increase, and all
the majors benefited, as reflected in
the accompanying table. Indeed, sell-
through’s potency has begun to trou-
ble some trade observers, who sus-
pect it’s why rental declined in 1995.
Statistics from ITA, the New York-
based trade group that tracks pre-
recorded cassette duplication,
appear to verify this theory. ITA
executive director Charles Van Horn
says that dubbers churned out 730
million sell-through tapes last year
and 45 million for the rental trade.
(Continued on page 68)

books, and Borders Books & Music,
also targets less-traditional selling
venues. “We’ll go after the ‘alterna-
tive’ distribution
channels, like
truck stops,
supermarkets,
and convenience
stores, with our
products,” says
Diane Dickmeyer,
director of mar-
keting for the
company.

For instance,
she explains, the company’s golden-
age radio recordings and language
tapes are incredibly big sellers at
truck stops. “It’s like selling to a cap-
tive audience, because it’s geared to
truckers and people traveling dis-
tances who want something different
or educational to listen to,” she says.

Seasonal promotional tie-ins have
been another boon to sales. “This

LEVIN

Domestic Home Video Market Shares, 1993-1995
1995 1994 1993
% $(mil.) % $(mil.) % $(mil.)
Disney 27.0 2,000 242 1,600 20.7 1,200
Warner! 13.5 1,000 12.0 790 124 720
MGM/UA 3.0 225 25 165 2.0 115
FoxVideo? 11.5 850 9.8 650 8.6 500
MCA/Universal 9.0 670 11.0 720 73 425
Columbia 6.8 500 9.4 620 10.7 620
GoodTimes 64 475 72 475 7.8 450
Paramount? 6.2 460 6.5 430 72 415
Turner? 52 385 1.0 65 8 40
New Line 3.7 275 3.0 200 2.8 165
PolyGram 1.9 140 1.8 120 — —
WarnerVision 1.6 120 1.8 120 — —
Vidmark 15 110 1.0 65 — —
Anchor Bay5 1.3 100 1.5 100 — —
LIVE 13 100 1.5 100 32 185
Republic 1.1 80 1.0 65 — —
HBO Video 0.9 65 1.3 90 21 120
Orion 0.9 65 1.0 65 — —
‘Inciudes MGM/UA and HBO Video sell-through.
2Includes CBS/Fox Video.
}Includes ABC Video and Full Moon.
‘Includes New Line Home Video, previously distributed by Columbia.
Sincludes Video Treasures and Starmaker Entertainment.

year,” says Bill Pierce, director of
national accounts, “we had 10 differ-
ent Christmas titles in both CD and
cassette format.” He adds that the
product mix consisted of licensed
recordings, such as “Christmas With
Bing Crosby” and “Memories Of A
Country Christmas,” and generic
titles that were created in-house.

Founded in 1970 by CEO Phillip
Levin, 52, and two partners, Meta-
com began as a division to a record-
ing studio specializing in custom-
length blank tapes, audio tutorials,
and training programs, selling to
corporations and educational institu-
tions. At the time, recalls Levin, the
eight-track cartridge was still popu-
lar, and few people had even heard of
the cassette. Recognizing the tech-
nological changes and opportunities
that the cassette presented, the
partners launched Metacom.

Yet it wasn’t until the company
began marketing vintage live radio

’s Marketing Anything But Conventional

programs, such as Abbott & Costel-
lo’s “Who’s On First” in 1972, “The
Comedy Of Burns And Allen,” “The
Lone Ranger Adventures,” and “The
Sherlock Holmes Mysteries,” sold in
six-pack slipcases, that business
grew exponentially. “Our sales in
that area are in the seven figures,”
says Levin. “We’re probably the
biggest producer of golden-age radio
in the country.”

Amazingly, Metacom’s recordings
of old radio programs grew out of a
“fluke,” according to Levin. “My
partner at the time, Jim McCann,
was a collector, and we used the
radio programs as a premium item
to sell our blank tape. If a store or
chain bought 100 units of our blank
cassettes, we would let the buyer
pick four of our tapes for free. We
soon found that people wanted to get
the radio programs more than they
wanted the blank tape.”

(Continied on page 48)
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Merchants & Mc:rke’ring
Vinyl Classics Live On At Wax Museum

Charlotte Store Specializes In Beach Music, Collectibles

Hl BY KEN JOHNSON

CHARLOTTE, N.C.—Many stores
here have a better selection of new
releases, but for fans of beach music
and old rock’n’roll, especially those
seeking the classics on vinyl, there’s
only one name that matters: the Wax
Museum.

Where else are you going to find a
copy of the Chairmen Of The Board’s
“In Session” album or the “5”
Royales’ “The Rockin’ ‘5’ Royales”?

You'll find both at this stocked-to-
the-brim Charlotte store, along with
an additional 500,000 45s, 78s, and
LPs.

Owner Chris Beachley opened the
Wax Museum in 1972 in the back
room of his father’s engineering
office in Charlotte. The space was
originally set up as a storage facility
for Beachley’s massive personal col-
lection, but he soon started opening
to customers at night. Business
picked up, and Beachley quit his elec-
trical designer job to run the store
full time.

“The original concept was just to
sell some old records,” he says. “I
was a collector first. I would go
around to different record shops and
buy the records for my collection. It
got to a point where I had all the
records they had. So we'd start road-
tripping, [and] we’d hit other record
shops out of town. And when we got
all of those we wanted, we started
going to jukebox operators.”

One bountiful trip to a North Car-
olina jukebox operator, in fact, pro-
vided the foundation for the Wax
Museum.

“We went to one jukebox operator
in Lexington, N.C., and found some
tremendous R&B records,” Beachley
says. “After a while, we went through
all of his stock and bought the good
stuff. Those were the 45s. Well, he
also had a tremendous number of 78s
that nobody had been into. We used
to beg him, ‘Let us look at them, let
us buy some.’ One day he wasn’t
there, his brother was there, and 1
said, ‘OK, if you won’t let me go back
and look at them, bring 20 of them
out here and let me look at them.’ He
brought out a stack of records that

Wax Museum owner Chris Beachley
and some of the vintage posters for
sale at the store. (Photo: Ken John-

son)

would just absolutely blow you away,
old Dominos and ‘5’ Royales and the
Ravens, stuff like that.”

Using $500 from a $700 bank loan,
Beachley was able to persuade the
Jjukebox operators to sell him 5,000 of
their 78s. “So I brought back 5,000
78s, 1 put $200 in the bank, and the
Wax Museum was born.”

These days, the 4,500-square-foot
store—run by Beachley. store man-
ager Randy Roland, and various
friends who stop by to help out when
they can—occupies more than a
dozen rooms on the second floor of a
building not far from downtown
Charlotte. The store has an “origi-
nals” room for original copies of
hard-to-find and valuable records,
plus an archival room for magazines
and other collectibles. In addition to
the main showroom, there are three
rooms stocked with 78s, one room
full of LPs, and a whopping six rooms
packed with old 45s.

In addition to old vinyl releases,
customers can find plenty of old
posters lining the walls of the Wax
Museum, along with a special Elvis
Presley section featuring photos
from his last concert in Charlotte
(February 1977), an old Wurlitzer
wall jukebox, and an antique Edison
Standard phonograph.

Among the collectible pieces

EXECUTIVE TURNTABLE

DISTRIBUTION. Jerry Rappaport is
appointed director of A&R, catalog
development, for PolyGram Group Dis-
tribution in New York. He was an inde-
pendent producer and researcher.

HOME VIDEO. Tom Simon is named
director of Reader’s Digest Global
Video and Television, as well as an
executive producer, in Pleasantville,
N.Y. He was an independent producer
and consultant.

Ed Leonard is appointed VP of
financial planning and operations,
North America, for Warner Home
Video in Burbank, Calif. He was head
of U.S. financial planning and analysis
for Nissan Motor Corp.

ENTER*ACTIVE. Stewart Sheffield is

RAPPAPORT

appointed national sales manager for
Aeclaim Distribution in Glen Cove,
N.Y. He was VP of sales and market-
ing for GameTek.

Please send updates for the Merchants
& Marketing Execiutive Turntable to
Terri Horak, Billboard, 1515 Broadway
New York, N.Y. 10036.

Beachley has sold are Johnny Ace’s
“The Memorial Album,” a 10-inch
release that went for $800, and vari-
ous local concert posters from the
’50s and '60s that go for $600-$800.

But vinyl only makes up 10% of the
store’s total sales, which last year
were about $250,000. New CDs make
up 75% of the store’s sales, while
tapes account for 15%. Although
vinyl makes up only a small percent-
age of total sales, that figure increas-
es whenever Beachley holds auctions
for 45s, 78s, and LPs.

Beach music and R&B account for
80% of sales, while rock, country, and
big band acts make up the remaining
20%. Hot-selling titles include the
“Ocean Drive Four” and “Beach
Fever” beach music compilations.

Of course, the Wax Museum has
anything a beach music fan could
crave, from CDs, records, and tapes
to magazines and posters and videos
on how to do the shag, the dance
made famous on the North and South
Carolina coasts.

But don’t make the mistake many
do: Beach music has nothing to do
with surfing. The genre also includes
old-school R&B nuggets, such as
Maurice Williams & the Zodiacs’
“Stay”

“That’s the worst, when people
think it’s Jan & Dean and the Beach
Boys,” Beachley says. “It’s blues; it
touches on jazz; there are country
songs that are real big with the beach
and shag bunch. They like some
gospel music. It's just whatever has
that feel they like. It becomes
embraced by the beach and shag
bunch.”

And he should know. Beachley is
one of the most knowledgeable
sources around for beach and old
R&B.

Just consider his impressive
resumé. He has worked as a beach
music DJ at clubs for 18 years and
has written liner notes for albums by
the Chairmen Of The Board and the
Drifters and for various compilations.
He has also produced more than 15
singles and released two compilation
albums. For years, he published a
beach music newsletter, It Will
Stand, and has given lectures on the
genre at local colleges, in addition to
being quoted in various national mag-
azines.

His latest venture is the Rhythm-
'n’Beach Network, a syndicated radio
show featuring three programs
recorded by Beachley and John
Hook, a well-known North Carolina
DJ. It’s carried by 12 radio stations
in the Carolinas and Georgia.

Although he rarely goes record
hunting anymore, Beachley is able to
add to the store’s inventory of vinyl
via his many drive-up customers hop-
ing to sell old collections.

“People are constantly bringing us
stuff to buy,” he says. “I bought two
collections today. People will come
up, they’ll open the trunk, I'll take a
look, and, boom, I buy what I want.”

The Wax Museum also does a sub-
stantial mail-order business. “We do
a tremendous amount,” Beachley
says. “We have customers all over the
world. We've got guys in Japan and
Australia and England.”

(Continued on next page)

newsline...

EMI MUSIC says that its EMI Merchandising subsidiary has released
a line of environmentally cor-
rect merchandise showcasing
the Beatles, in connection
with the release of the
group’s Capitol album
“Anthology 1.” The line
includes T-shirts, hats, a wallet, backpack, and denim jacket, all of
which have a Beatles logo. The company says the items are made either
from organic cotton (grown without the use of synthetic chemicals) or
hemp. The merchandise is available at Tower Records, HMV, and
Camelot Music.

EMI Records Group
SN AR AT TR e

RENTRAK, the pay-per-transaction videocassette distributor, says it
has formed a 10-year agreement to provide videos and games to stores
operated by First National Entertainment Corp. Rentrak also plans
to purchase more than 350,000 shares of stock in publicly traded First
National.

BEST BUY, the consumer electronics retailer based in Eden Prairie,
Minn., reports that revenues for the third quarter, which ended Nov.
25, rose 43% to $1.93 billion from $1.35 billion in the same period in
1994. Net profit was flat at $17.8 million. Another electronics retailer
that sells music and video, Circuit City, reports that sales in its third
quarter increased 27% to $1.78 billion from $1.4 billion, while net
income rose 10.5% to $31.4 million from $28.4 million.

UNIVERSAL PICTURES has signed a six-year agreement with Imagine
Entertainment, the film production company operated by Brian Graz-
er and director Ron Howard. Imagine will provide Universal with
three to five films a year, and Howard will serve as a director exclu-
sively for Universal, except for one outside commitment. Howard’s last
movie was “Apollo 13.”

In 1996, Universal will release five Imagine films, including “Sgt.
Bilko” with Steve Martin, “The Nutty Professor” with Eddie Murphy,
and a version of John Grisham’s novel “The Chamber” with Gene Hack-

man.

RHINO FILMS says it has wrapped pro-
duction on its first movie, “Plump Fic-
tion.” a comedic spoof of Quentin
Tarantino’s “Pulp Fiction.” “Plump,”
which will be released this year, stars
Julie Brown and Sandra Bernhard and
is directed by Bob Koherr. Rhino
Records plans to put together a sound-
track album to be released in conjunction with the movie.

20TH CENTURY FOX Home Entertainment says it broke a video indus-
try rental record by shipping to North American accounts 735,000
units of its hit film “Die Hard With A Vengeance” in the fourth quar-
ter of 1995. Fox says the number includes retail and revenue sharing
channels but does not include laserdisc or direct-mail sales.

ASCENT ENTERTAINMENT GROUP, a provider of on-demand in-room
video services to the domestic lodging industry through 85%-owned
subsidiary On Command Video Corp., has completed an initial public
offering of 5 million shares of common stock at $15 a share. Allen &
Co. and Smith Barney were the lead underwriters for the stock sale.
Ascent also owns satellite distribution service company COMSAT
Video Enterprises; two sports teams, the Denver Nuggets and Col-
orado Avalanche; and movie and TV production company Beacon Com-
munications Corp.

@y Dfonep

HOME VIDEO

WALT DISNEY HOME VIDEO says
that its 20th full-length animated
film, “The Aristocats,” will make
its limited-time home video debut
April 24, with a list price of
$26.99. The prebook date for the
title is March 12. Rebates worth
up to $10 will be available through
Disney and a tie-in with General Mills. *“The Aristocats” was released
to theaters in 1970.

MGM/UA ENTERTAINMENT has extended indefinitely the cutoff date
for retailers to purchase the three James Bond collection gift sets.
Volume one contains “Dr. No,” “From Russia With Love,” and “Goldfin-
ger.” Volume two has “Thunderball,” “You Only Live Twice,” and “Dia-
monds Are Forever.” The deluxe edition contains all six films. The sets
were initially released Nov. 7; each contains a bonus cassette about the
making of one of the films.
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Music Superstars Bilboard

Cook Up Recipes
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES . W BY DOUGLAS REECE
o REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan® S,
24| i | ARTIST B nmee ¢%| LOSANGELES—Holiday shoppers at
~2 | 32 | LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) S many Blogkbuster Music, Mugicland
* % NO.1 % % Group, Tower Records/Video, and
KENNY G A® M{RACLES: THE HOLIDAY ALBUM Camelot Music record stores were
O . LR L] probably surprised to find a cookbook
MARIAH CAREY A’ MERRY CHRISTMAS among the stores’ standard music fare.
2 2 COLUMBIA 64222 (10.98 EQ/16.98) 8 “A Musical Feast.” which was
MANNHEIM STEAMROLLER A° A FRESH AIRE CHRISTMAS B B ,W b
3 3 | AMERICAN GRAMAPHONE 1988 (9.98/14.98) 43 released to book and music stores Nov.
4 : MANNHEIM STEAMROLLER A® ) CHRISTMAS ALBUM " 2, features a smorgashord of music
AMERICAN GRAMAPHONE 1984 (9.98/14.98; X . g
superstars sharing some of their
s | o | DARRVCONNICKIR.A ~ WHEN MY HEART FINDS GHRSTMAS | | favorite recipes. The book retals for
BOYZ || MEN A CHRISTMAS INTERPRETATIONS $19.95.
6 6 | MOTOWN 636365 (10.9816.98) 18 With 70% of the proceeds going
7 7 X&AMRZIgLG)JISI {-\151;!31512593' A VERY SPECIAL CHRISTMAS 36 directly to nonprofit organizations that
NAT KING COLE @ CHRISTMAS SONG aid the homeless, 25—_\'93.1'-0](1 author
8 9 | CAPITOL 46318 (7.98/11.98) 35 Wendy Diamond hopes the combination
g | 17 g}gﬁoﬁé&gg A eon ABBEY ROAD % of good food and music lovers’ interest
THE BEATLES A° SGT. PEPPER'S LONELY HEARTS CLUB BAND in their idols will boost sales.
10 | 14 | cAPITOL 46442* (10.98/16.98) 119 There are a lot of factors that we
VARIOUS ARTISTS A A VERY SPECIAL CHRISTMAS 2 hope will make this successful,” says
== IR :ix:’g’;‘f'\:f;"g’?”s'ga’ B A Diamond. “It’s benefiting the homeless
12 12 A&M 540001 (1033/16.93) 25 ... There are also lot of wonderful
THE BEATLES A® 1967-1970 musicians involved. I mean, how many
13 | 18 | capimoL97039" (15.9931.98) TR S times do you have Frank Sinatra, Dolly
VINCE GILL A LETT i i Parton, and Coolio involved in the same
14 10 MCA 10877 (10.98/15.98) 16 Foie t"’"
THE BEATLES A’ THE BEATLES project’™ _ _
15 | 24 | CAPITOL 46443* (14.98/26.98) 33 According to Diamond, of the
6 | 2 AAlmeggllzf‘;E(}g%;& o) SOULFUL CHRISTMAS 1 120,000 copies she has self-published,
THE BEATLES Af' 1962-1966 34,000 have been sold to sponsoring
17 | 21 | cAPITOL 97036 (15.98/31.98) 38 corporations, such as Prodigy, Nabis-
0 1P VINCE GUARALDI CHARLIE BROWN CHRISTMAS - co, and 1-800-Collect. Many of the
FANTASY 8431 (9.98/15.98) - e Jrrd
. renaining copies have been distributed
19 | 13 E&Sﬁ;}f 9§5T7R(E5I_§é\ E‘QDgﬁa, CHRISTMAS ALBUM 32 to more than 3,000 music stores.
GLORIA ESTEFAN A CHRISTMAS THROUGH YOUR EYES Musicland has also agreed to carry
20 | 23 | EPrs7A67 (1098 EQ1698) : 10 12-copy floor displays in its stores,
21 | 15 | CROSBY/SINATRACOLE IT'S CHRISTMAS TIME |, | while Blockbuster Music will have dis-
PINK FLOYD A" THE WALL plllyS in half of its stores.
22 | 40 | COLUMBIA 36183" (15.98 EQ/31.98) 242 *“This is a self-published book, and
THE BEATLES A" RUBBER SOUL [Diamond] has worked really hard to
23 36 | CAPITOL 46440° (10 98/15.98) 8 . ) b st
GARTH BROOKS &° BEYOND THE SEASON put_thls together, says Megzm 0 bc;m—
24 | 19 | CAPITOL NASHVILLE 98742 (10.98/15.98) 26 nlain, book buyer for Minneapolis-
o o NATALIE COLE HOLLY & IVY : based Musicland. “We just want to sup-
ELEKTRA 61704/EEG (10.98/16.98) ; » affor ,
port her effort ... It’s a great add-on
2% | 22 Igt{MEzg}%ng ;3512323 e 32 item for those buying a CD for some-
NEIL DIAMOND A THE CHRISTMAS ALBUM one.”
27 25 | COLUMBIA 52914 (10.98 EQ/15.98) 21
NEIL DIAMOND @ THE CHRISTMAS ALBUM VOLUME li
28 | 28 | cOLUMBIA 66465 (10.98 EQ/16.98) 5
2 " BOYZ Il MEN A COOLEYHIGHHARMONY 56
MOTOWN 530231 (9.98/15.98)
SOUNDTRACK A® GREASE VINYL CLASSICS
30 39 POLYDOR 825095/A&M (9.98/15.98) 58 (C())[f])[,”e([ﬁ-())”’ preceding page)
BING CROSBY MERRY CHRISTMAS .
31 | 8 | MCA31143(3.98 4.%) 2 And that means plenty of strange
i PINK FLOYD A’ . DARK SIDE OF THE MOON 79 and hard-to-find requests.
GAEITOLSEN01{9 5/15.56) “T had a guy get in touch with me
BOB MARLEY AND THE WAILERS A LEGEND - 8
33 | — | TUFF GONG 846210*/ISLAND (10.98/16.98) 228 when I first ()pene_)d UP'" Beach_le_\'
THE BEATLES A° REVOLVER says. “He was looking for a classical
314 CA””O“‘G“‘”'“°-93”5-9Z’ST o en ! recording on a 7%, *The Whale That
ORIGINAL LONDON C A Al M A L ’ it &av
35 | 49 | POLYDOR 831271 A% 11098 EQ/16.98) 84 Sang At The Met.” I found it seven
GEORGE WINSTON A DECEMBER years later, and I called and asked if
36 | 42 | WINDHAM HILL 1025 (9.98/15.98) 34 he still wanted it. He said, ‘Heck,
37 | 4 {,{LEO?EQJGLZF(%QB,IS.%, MAGICAL MYSTERY TOUR | yeah, T want it,"ar:d he drove up from
JIMI HENDRIX @ THE ULTIMATE EXPERIENCE Atlanta to buy it.
38 | — | MCA10829(10.98/17.98) 3l
BILLBOARD’S GREATEST CHRISTMAS HITS 1955-PRESENT
39 30 [ RHING 20136 (6.98/9.98) 23
ENYA A WATERMARK
40 REPRISE 26774/WARNER BROS. {10.98/15.98) 214
SMASHING PUMPKINS A® SIAMESE DREAM
41 VIRGIN 88267+ (9.98'15.98) 5
THE DOORS A* BEST OF THE DOORS
42 | — | ELEKTRA 60345/EEG (12.98/19.98) 221
ELVIS PRESLEY A ELVIS' CHRISTMAS ALBUM
43 27 | RCA5486(7.98/11.98) 17
THE TEMPTATIONS @ GIVE LOVE AT CHRISTMAS
44 | 38 | MOTOWN 635279 (5.98/9.98) 16
JIMMY BUFFETT A SONGS YOU KNOW BY HEART
45 MCA 5633 (7.98/11.98) 235
NINE INCH NAILS A’ PRETTY HATE MACHINE
46 ~— | TVT 2610* (9.98/15.98) 116
THE MORMON TABERNACLE CHOIR CHRISTMAS WITH...
4 3l LASERLIGHT 12198 (2.98'4.98) 11
VARIOUS ARTISTS CONTEMPORARY GOSPEL CHRISTIMAS
48 | 32 | REGENCY NELSON 14444 WORD (3.99/4.99) 6
BEASTIE BOYS A LICENSED TO ILL
49 DEF JAM 527351/ISLAND (7.98 EQ/11.98) 159
JINGLE CATS MEOWY CHRISTMAS
50 JINGLE CATS 41226 (7.98/13.98) 6

An ancient Edison Standard phono-

graph is on display at the Wax Muse-
um. (Photo: Ken Johnson)
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1 2 MANNHEIM STEAMROLLER AMERICAN GRAMAPHONE. 1995 (11.98/17.98)
CHRISTMAS IN THE AIRE A®

7 1 KENNY G ARISTA 18767 (10.98/16.98)
MIRACLES: THE HOLIDAY ALBUM A

3 3 MARIAH CAREY COLUMBIA 64222 (10.98 EQ/16.98)
MERRY CHRISTMAS A®

4 4 LUTHER VANDROSS LV 57795*/EPIC (10.98/16.98)
THIS IS CHRISTMAS @

5 5 MANNHEIM STEAMROLLER AMERICAN GRAMAPHONE 1988 (9.98/14.98}
A FRESH AIRE CHRISTMAS A

6 7 MANNHEIM STEAMROLLER AMERICAN GRAMAPHONE 1984 (9.98/14.98}
CHRISTMAS ALBUM A°®

7 6 HARRY CONNICK, JR. COLUMBIA 57550 (10.98 EQ/16.98)
WHEN MY HEART FINDS CHRISTMAS A

8 8 BOYZ || MEN MOTOWN 636365 (10.98/16.98)
CHRISTMAS INTERPRETATIONS A

g 10 KIRK FRANKLIN AND THE FAMILY GOSPO CENTRIC 72130 (9.98/15.98)
KIRK FRANKLIN AND THE FAMILY CHRISTMAS

10 9 VARIOUS ARTISTS A&M 213911 (10.98'16.98)
A VERY SPECIAL CHRISTMAS A

1 12 NAT KING COLE CAPITOL 46318 (7.98/11.98)
THE CHRISTMAS SONG @

12 14 VARIOUS ARTISTS A&M 540003 (10.98/16.98)
A VERY SPECIAL CHRISTMAS 2 A

13 15 AMY GRANT A&M 540001 (10.98/16.98)
HOME FOR CHRISTMAS A

14 13 VINCE GILL MCA 10877 (10.98/15.98)
LET THERE BE PEACE ON EARTH A

5 17 THE TRACTORS ARISTA 18805 {10.98/16.98)
HAVE YOURSELF A TRACTORS CHRISTMAS

16 73 AARON NEVILLE A&M 540127 (10.98/16.98)
SOULFUL CHRISTMAS

17 19 VINCE GUARALDI FANTASY 8431 (9.98/15.98)
A CHARLIE BROWN CHRISTMAS

18 21 STEVEN CURTIS CHAPMAN SPARROW 51489 (9.98/13.98)
THE MUSIC OF CHRISTMAS

19 I BARBRA STREISAND COLUMBIA 9557* (5.98 EQ/9.98)
CHRISTMAS ALBUM A°

20 2 VARIOUS ARTISTS WINDHAM HILL 11174 (10.98/16.98}
A WINTER'S SOLSTICE V

21 3] JOHN BERRY CAPITOL NASHVILLE 32663 (10.98/15.98)
0 HOLY NIGHT

22 25 GLORIA ESTEFAN EPIC 57567 (10.98 EQ/16.98)
CHRISTMAS THROUGH YOUR EYES A

23 18 CROSBY/SINATRA/COLE LASERLIGHT 15152 (2.98/6.98)
IT'S CHRISTMAS TIME

2 2 GARTH BROOKS CAPITOL NASHVILLE 98742 (10.98/15.98)
BEYOND THE SEASON A

25 32 NATALIE COLE ELEKTRA 61704/EEG (10.98/16.98)
HOLLY & IvY

2% 2% THE CARPENTERS A&M 215173 (10.98/15.98)
CHRISTMAS PORTRAIT @

27 2% NEIL DIAMOND COLUMBIA 52914 (10.98 EQ/15.98)
THE CHRISTMAS ALBUM A

28 3 ALL-4-ONE BLITZZ 82846/ATLANTIC (10.98/16.98)
AN ALL-4-ONE CHRISTMAS

29 30 NEIL DIAMOND COLUMBIA 66465 (10.98 EQ/16.98)
THE CHRISTMAS ALBUM VOLUME |l @

30 27 VARIOUS ARTISTS WINDHAM HILL 11178 (10.98/15.98)
CELTIC CHRISTMAS

3 1 BING CROSBY MCA 31143 (3.98/4.98)
MERRY CHRISTMAS @

32 39 JOE DIFFIE EPIC 67045 (10.98 EQ/15.98)
MR. CHRISTMAS

13 | GEORGE WINSTON WINDHAM HILL 1025 (9.98 15.98)
DECEMBER A*

3 o CLINT BLACK RCA 66593 (10.98/15.98)
LOOKING FOR CHRISTMAS

35 34 BILLBOARD’S GREATEST CHRISTMAS HITS RHINO 70636 (6.989.98)
1955 - PRESENT

3 2 ELVIS PRESLEY RCA 5486* (7.98/11.98)
ELVIS’ CHRISTMAS ALBUM A

37 | THE TEMPTATIONS MOTOWN 5373 (5.98/9.98)
GIVE LOVE AT CHRISTMAS @

3 35 THE MORMON TABERNACLE CHOIR LASERLIGHT 12198 (2.98/4.98)
CHRISTMAS WITH. ..

39 36 VARIOUS ARTISTS REGENCY NELSON 14444/WORD (3.99/4.99)
CONTEMPORARY GOSPEL CHRISTMAS

4 | JINGLE CATS JINGLE CATS 41226 (7.98/13.98)
MEOWY CHRISTMAS

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA)
certification for sales of 500,000 units. A RIAA certification for sales of 1 million units with each
additional million indicated by a numeral following the symbol. All albums available on cassette and
CD. *Asterisk indicates vinyl LP is available. 1996, Billboard/BP| Communications, Inc.
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Merchants & Marke’ring

NRM’s Music X Store Has A
Certain Generational Appeal

It's what sells products in
today’s retail environment.

Available only from Telescan Systems, this
revolutionary "on demand” music sampler
plays audio samples at the touch of a finger.
. Using the latest
touchpad technology,
Audioscan lets your
customers sample the
40 hottest hits
whenever they visit
your store. This plug
and play portfolio
size system fits
anywhere in the store.

Ask about our FREE
update offer!

. Call 800-835-7072
Heelescan {003y for an interactive tomorrow.
828 Mahier Rd. Burlingame, California 94010 ¢ voice 415-692-8700 » fax 415-697-9145

Has your current one-stop
become un-~-bear-able?

Norwalk can eliminate your
hassles by offering you:
® Great Customer Service!
® Same Day Shipping!!
® No Minimums!!!/
Laserdiscs

Norwalk Distributors Inc. w
Accessories (800) 877—6021

Compact Discs
Cassettes

@bbey Road Distribators

Weekly New Release Mailer
Same Day Shigping
Quarterly Product Catalog
Knowledgeable Local Sales Reps
Computerized Inventory

® (assettes

® Laserdiscs

® Accessories ® (Cass. Singles

® 12" & 7" Vinyl ® Video Cassettes

plus a complete Latin catalog

becy Rodil If)istributo;sw

® Compact Discs
o CD-ROM

Abbey Corporate  800-827-7177

(s:gile: ?‘lér AI_I:JI:’(;V | Los Angeles 800-795-6874
p y: Atlanta 800-758-6710

New Accounts Call Philadelphia 800-733-3397
1-800-827-7177 ext. 278 Milwaukee 800-558-9066

SERVINGOVER 3,000 RETAILERS NATIONWIOE

> Get The P
Abbey Advantage

N ATIONAL RECORD MART is
jumping on the lifestyle bandwagon,
opening a store under the logo Music
X that, apparently, is meant to appeal
to members of Generation X. Although
the store is wholly owned by NRM, a
press release describes it as a joint
venture between the retailer and mod-
ern rock radio station WXDX (the X)
Pittsburgh.

Charlie McNeil, NRM’s GM of spe-
cialty concepts, says the store repre-
sents an effort by the chain at niche
marketing. The company also fields
stores under the logo Waves, which
carries jazz, classical, country, and new
age and is designed to appeal to the
adult customer: It also has Vibes, which
carries used and new product and is
located in college towns.

McNeil describes Music X as “a
test.” The 2,800-square-foot store is
located in the Monroeville (Pa.) Mall,
just outside of

December. Sources say it eliminated
four positions, including two sales
manager slots, one in Boston and one
in Dallas, shifting those responsibili-
ties to the branch managers in those
offices. As part of that shuffling,
Wayne Southards, formerly the sules
manager in Boston, has moved to
Miami to become a sales representa-
tive for Blockbuster Music. Also, Bob
Navarette, the Dallas sales manager,
has become marketing manager in that
branch.

Commenting on the changes, BMG
Distribution president Pete Jones
says, “At the same time, we are adding
staff. We are currently hiring for sev-
eral positions in interactive distribu-
tion, under Al Reuben, the senior VP
for that area. Over the next few
months, we may wind up with as many
as 11 positions there, whereas now that.
area only has two. We may also add

more people in

Pittsburgh. That

other areus, like

mall is NRM 1 r video.”
country: The 1 )
Carnegie, Pa.- RECOGNI

based chain oper-
ates three record
stores there, each

TRACK &t

by Ed Christman 9%

TION: Harmo-
ny House held
its 48th annual

under a different
logo. The Music X
store previously was an Qasis outlet;
the other two stores are National
Record Mart and Waves.

In converting the Oasis store to
Music X, the inventory has been
changed to include a “much wider
selection of alternative and indie-label
musie,” says McNeil. Adult genres,
such as country, classical, and jazz,
have been eliminated from the store.
In addition, the store has added
lifestyle products, including import
posters, book and magazines, and a
large T-shirt selection.

WXDX executives were unavailable
for comment. But McNeil says that the
store works to the benefit of hoth NRM
and the radio station: The station’s
exposure in Pittsburgh is heightened,
and NRM benetits by the promotions
that the radio station does to drive traf-
fic to the store.

MecNeil adds that, so far, the store
has enjoyed comparable-sales increas-
es at the location since it opened Dec.
2. McNeil says he sees potential for
other Music X locations in Pittshurgh:
“It could work in other towns as a syn-
ergy with the right radio partners.”

CONF‘USED: Dave Yeskel, Island’s
VP of sales, reported to Retail Track
a problem the label is having with mar-
keting Passengers’ “Original Sound-
tracks 1,” a collaboration between
Brian Eno and U2. Because of its title,
the set is often getting filed with
soundtracks. But there is no film in
conjunction with the album; Yeskel
describes it as an “experimental
record,” with all material written by
U2 and Eno. The track “Miss Saraje-
vo” has been getting attention at NMTY,
modern rock stations, and other for-
mats, but according to Yeskel, cus-
tomers can’t find it in stores. He sug-
gests that retailers file the album
under U2, Eno, or preferably both.

SHUF‘FLING THE DECK: BMG
Distribution rejiggered its staff in

Christmas
breakfast on
Dec. 3, with some 600 employees and
their families attending. At the meal,
the Troy, Mich.-based chain recognized
longtime employees. Among the
staffers celebrating their 20th anniver-
sary were Roy Burkhert, Janet
Burke, Roger Craig, Pat Matthews,
James Smith, and Lloyd Welch.
Employees with 15 years of service
with the chain include Sherri Switalia,
Lori Smith, Sharon Spaven, Tom
Selman, and Peter Johns.

R ETAIL TRACK has reported
extensively on the creative marketing
that Best Buy employed in selling the
Beatles “Anthology 1,” whereby the
chain gave away its own specially cre-
ated Beatles interview dise to cus-
tomers buying the album. Dr: Wax, a
three-store chain in Chicago, also
offered customers a premium, albeit a
wacky one. According to an ad that ran
in the Dec. 1 Chicago Reader, the chain
offered what it called a “senior citizen
discount,” promising customers a free
bottle of Geritol with a purchase of the
Beatles album. Customer's apparently
took the ad in the spirit in which it was
placed, as one store manager at the
chain reports that no one has taken
him up on the offer.

MAKING TRACKS: At PGD, John
Madison, formerly senior VB has been
promoted to executive VF and Van
Fletcher, formerly Dallas branch sales
manager, has moved to New York to
become the company’s VP of national
accounts sales. The appointments
apparently help fill the void created by
the departure of VP of sales Steve
Corbin, who moved to Motown to
become executive VP/GM for the lubel
... Andy Uterano, formerly W [5A’s
New York branch sales manager, has
Jjoined TouchWood Records s head of
sales and marketing . . . Sean Gleason,
formerly executive VP/GM at Mira-
mat, is secking opportunities and can
be reached at 206-242-6G432.

ADVERTISEMENT

It's Special
Values Time

THE AFTER CHRISTMAS
sales are here, and Walt
Disney Records has just the
program for you!

With our Special Values
program, we have brought
back the best-selling Disney
music that consumers have
been asking for, but which
hasn’t been available —
including seven titles never
before released on CD!

We’ve also dropped the price
on some very popular new
releases, which is sure to get
your cash registers ringing!

Rock Around the Mouse
Mickey Mouse Disco
Mousercise
Goin’ Quackers
Pardners
Mickey Mouse Splushdance
Totally Minnie
A Goofy Movie

Litile Richard: Shake It
All About

Mickey Unrapped
Disney Babies: Lullaby

All titles are available on
cassette and CD in brightly
colored packaging, plus
Special Value displays are
available to make it easy for
you to merchandise this great
line at a very special price.

v

Share the music
of Disney
at our website:
http://www.disney.com/records
Now on-line!

© DISNEY
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Merchants & Marketing
NAIRD Board Successfully Brainstorms For 96 Confab

DECLARATIONS (g |

NAIRD MOVES INTO ’96: Chalk
up the National Assn. of Independent
Record Distributors and Manufac-
turers’ Sanibel Island, Fla., retreat
as a success.

NAIRD executive director Pat
Martin says of the retreat, held Dec.
2-3, “It was such an exciting week-
end. The energy level was so intense.
There was such an opportunity for
brainstorming.”

As we reported here Nov. 11,
NAIRD convened its board members
at the retreat for a skull session to
consider issues that are often missed
in the hurly-burly of regular board
confabs.

Out of the Sanibel Island meeting,
the NAIRD board decided to enlarge
the time allotted to one-on-one ses-

SN |
INDEPENDENTS. A%

by Chris Morris

sions between distributors and their
existing distributed labels at its
annual convention. A full day of sit-
downs will replace the previously
scheduled 90-minute slots when
NAIRD’s annual get-together takes
place May 22-26 in Baltimore. How-
ever, meetings with new labels will
continue in their present form.

Bolton From Coast To Coast. Columbia Records artist Michael Bolton makes
an in-store appearance at Sam Goody in Los Angeles to promote his latest
album, “Greatest Hits 1985-1995." The same day, he also appeared at an HMV
store in New York. Pictured, from left, are Ron Hall, area manager, Musicland
Group; Brian Blackwell, sales manager, Sony Music, Los Angeles; Lauren Pol-
son, branch manager, Sony Music, L.A.; Bolton; Ed Rogers, store manager, Sam
Goody; Judyth Springer-Thurman, West Coast marketing coordinator, Musicland
Group; Phil Olney, district manager, Musicland Group; and Sue Kelley, marketing

manager, Sony Music, L.A.

SELL YOUR MUSIC

with custom postcards!

Promote Record Releases & New Bands e Great for Recording &
Sound Studios e Perfect For Trade Shows & Promotions e Feature
Musical Accessories & Instruments @ (D & Cassette Covers Also
Available @ Call Now For Information & Free Sample Kit!

Modern Postcard
1-800-959-8365

Martin, who has long sought to
improve retail involvement by
NAIRD, has been at work imple-
menting changes to make the group
more retail-driven. At the '96 confab,
a retail special-interest group has
been added to the agenda; the con-
vention will also mount retail-specif-
ic panels and workshops.

Greater NAIRD participation by
international companies is also being
sought. To that end, the group will
sponsor a reception for international
labels and distributors at the NAIRD
“super stand” at MIDEM ’96 in
Cannes. An opening-night reception
will also be held at the NAIRD con-
vention. “With international captur-
ing more of the market here in the
U.S,, this is a way to encourage the
growth of music outside the U.S.,”
Martin says.

She notes that U.S. participation
at MIDEM will continue to burgeon
this year: NAIRD will host 23 com-
panies at its stand this year, vs. 14 in
1995.

SAL STEPS UP: RED president
Sal Licata is expanding his duties
following the departure of Bob
Buziak as head of Tri-Star Records,
which, like RED, is owned by Sony.

While Licata is not taking on a
new title, he will assume Buziak’s
label responsibilities and will con-
tinue to head RED’s distribution
operation as well. Sounds like a
rather large vote of confidence from
Sony for this veteran music execu-
tive.

REGIONALIZING AT ADA: In the
last weeks of the year, the Alterna-
tive Distribution Alliance decided to
do a little reorganizing, eliminating
five national spots in its Los Angeles
office to create six regional spots,
which will be divided evenly among
Los Angeles, New York, and Min-
neapolis.

“Since our business has grown
dramatically, we reorganized some
functions from national to regional
so that we can be more nimble,” says
ADA president Andy Allen. The
company has created three regional
touring spots and three advertising
positions.

“The whole touring business is
incredibly important,” Allen says.
“And we decided to have people clos-
er to the markets that they are work-
ing on. Before, if we had a tour going
through the Washington/Bos-
ton/Philadelphia/New York corridor,
the calls to check stock or invite peo-
ple were coming from Los Angeles.
Now we will have someone more
familiar with accounts making those
calls.”

FLAG WAVING: The indefinable
sound produced by Chicago instru-
mental band Tortoise is hard to nail
down, as multi-instrumentalist/pro-
ducer John McEntire readily
admits.

“There’s so much, so many differ-
ent influences,” McEntire says. “I
guess originally it definitely was
things like dub, rhythm section-type
music, and also a lot of British post-
punk and U.S. hardcore-type stuff,
like the Minutemen and Gang Of
Four, bands like that.” He also

acknowledges the impact of such
German rock experimentalists as
Can and Kraftwerk, and the twin-
bass stylings of the L.A. duo dos.

Like the latter act, Tortoise—
which will issue its second full-
length album, “Millions Now Living
Will Never Die,” on Chicago’s Thrill
Jockey Records on Jan. 30—utilizes
two basses and also implements lap
steel guitar, vibraphone, marimba,
melodica, and a battery of samplers
and synthesizers.

McEntire says, “We didn’t feel any
desire whatsoever to throw in these
elements that would be considered
more typical or standard or what
some people might consider neces-
sary.”

The diverse instrumentation
comes together to haunting and
provocative effect on “Millions Now
Living.” The new record is a quan-
tum leap beyond Tortoise’s self-titled
1995 debut, as one listen to the com-
pelling 21-minute track “Djed”
demonstrates.

Studio technology plays a major
role in Tortoise’s music; McEntire,
who helmed the new album, has also
produced or engineered work by the
Sea And Cake, Run On, Come, as

well as a couple of neo-instro units:
Maryland’s Trans Am and Chicago’s
Sive Style.

However, don’t be too quick to
lump Tortoise as a post-punk dub
unit, as many have (perhaps because
of the band’s presence on the recent
Caroline compilation “Macro Dub
Infection”). McEntire says, “That
does get a little excessive, I think,
because that’s not always true, but
maybe that’s the easiest thing for
people to latch onto. They have to
come up with a quick desecriptive
thing that would mean something to
somebody.”

Tortoise—which also includes
multi-instrumentalist Doug Mc-
Combs, John Herndon, Dan Bit-
ney, and Dave Pajo—winds up a
quick run of East Coast shows with
Trans Am on Saturday (30) in Cam-
bridge, Mass., and Sunday (31) in
New York. In February, the group
heads off on its first proper Euro-
pean tour; a full American tour will
follow in April.

Assistance in preparing this column
was provided by Ed Christman in
New York.

You're not just another number...
We VALUE our customersl

v CompactDiscs
vCassettes
vVideos
vVinyl
v CD Singles

v/ Cassette Singles
vCD-ROM
v'Accessories

MEMBER

v Knowledgeable
& friendly sales reps
ready to answer
any guestions
v'Same Day
shipping
vWeekly Mailer
vInquire about
FREE NEXT
DAY DELIVERY

LOW PRICES = GREAT SERVICE = WEEKLY SPECIALS » EXCELLENT FILL. . .
WHAT MORE COULD YOU WANT!

Impact Music:800+

899sDISC (3472)

Tired of leaving messages on

voice mail and hoping some-
one will call you back?
YOU SHOULD HAVE

CALLED H.L.!

128001807112

LOCAL: 30526271 « FAR: 305=261=6143
6940 S.W. 12 Street Miami, FL 33144

SERVICE IS OUR MAIN PRIORITY

D> Compact Discs

P> [assettes

P> Uideos

P> laserdiscs
Accessories

P

B> Excellent Service

P> Super Prices

P> Best Fills

P> Hnowledgeable Sales Reps.

P> Same Day Shipping

P> DeepCatalog
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Guarant eed!
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Billboard/Phonolog
.Musu: Reference
Library on CD-ROM

) illooard presents the first truly complete

; B music reference database on CD-ROM.

\ ' A few keystrokes gives you instant
access to Phonolog’s vast database of information
on recorded music. All you need is a PC and a
CD-ROM player.

An Essential Tool

From Pavarotti to Pearl Jam, you’ll enjoy the
complete searchability only this product offers. Not
only will you save time, but you'll have f ™ with
reference work which has been a chore until now.

What'’s best, searches can be initiated by:

=+ Artist # Composer
-+ Group -+ Conductor
* Song Title * Instrument
-+ Album Title 4 Orchestra

-4 Record Label -# Guest Artist
“* Format “* Any Keyword

Over 1,000,000 Music Titles

Our authoritative reference library includes details
on over 80,000 albums plus 1,000,000 individual
songs. Classical, Country, Pop, Rock and Jazz, plus
everything in between. Even UPC codes and catalog
numbers are included. All neatly packaged on a
single CD-ROM disc.

The annual CD-ROM service of $595* includes
complete data update discs 4 times a year, plus our
easy-to-use instruction guide and helpline.

*Plus one-time shipping charge of $25.

-’% :_-____________——————--____---

YES! Sign me up for one year’s
'@l subscription to the Billboard/Phonolog
Music Reference Library on CD-ROM.

OCharge my: OVISB OMastercard OAmex
Card #: Exp. Date:

Signature:

O Bill my company - PO Required: #

Name:

Title:

Phone: Fax:

Company:
Address:
City State Zip

Fill out and retum coupon to: Vince Beese -
Billboard Electronic Publishing, 1515 Broadway New York, NY 10036 ‘ r—
For fastest service, phone: (212) 536-1402 or fax: (212) 536-5310

Y L
Phonolog is  registered frodemark of Trode Service Corporation.
Copyright 1991 by Trode Service Corp. Billboard is @ regisered
trademark of BPt Communications, Inc. Copyright 1991 by BPY
Communications, Inc. All Rights Reserved. Al itles, logos frade-
marks, service marks, copyrights and other inellectual property
fights ore used under license from VNU Business Press
Syndication Infemational BV.
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METACOM INC.’S MARKETING ANYTHING BUT CONVENTIONAL

(Continued from page 43)

Currently, the company markets
400-500 radio broadcasts; bookstores
are the primary distribution outlet
for that product. Among the shows
Metacom currently has exclusive
license to are Orson Welles’ “War Of
The Worlds” broadcast, “Arch
Obler’s Lights Out,” and the Lum &
Abner radio shows. The material for
which Metacom has non-exclusive
rights includes radio programs by
Burns & Allen and Jack Benny.

Having marked its 25th anniver-
sary, Metacom’s 1995 revenues are
expected to exceed $30 million,
based on annual growth of 15%-20%.
Levin projects that 1996 revenues
should range between $35 million
and $40 million. Music accounts for
70% of sales, with the balance made
up of nonmusic produect, including
audiobooks, language tapes, plush
toys, and children’s products. All
merchandise is shipped from the
80,000-square-foot Minneapolis cor-
porate headquarters.

As a niche marketer, Metacom has
made a major thrust in bringing
music product to grocery chains via
its continuity and cash-wrap pro-
grams—discount and coupon incen-
tives that run 8-10 weeks and induce
customers to buy one title per week.
Metacom also relies heavily on
counter-top and other strategic in-
store placement for impulse pur-
chases.

The P-O-P displays feature Meta-
com’s budget-priced ($4.99) family-
oriented videos and its “Listener’s
Choice” CD and cassette product
($3.99). The company has more than
8,000 racks in the marketplace.
Music categories include rock, coun-
try, jazz, classical, and nature com-
pilations. “Supermarkets have been
a major part of our business for
nearly ten years,” says Dickmeyer.
“More and more grocery stores are
seeing the importance of selling
music.”

While impulse sales and budget
product are at the heart of the com-
pany’s marketing strategy, Metacom
last year introduced a front-line
series of new age titles under the
logo “Nature’s Harmony.” They sell
for $14.99 each. Each of the titles
features acclaimed musicians who
have written music specifically for
the label, and many titles integrate
sounds of nature with the music.

Among the titles in the series are
“Island Paradise” by Steve Reid, the
percussionist who was a founding
member of the Rippingtons, and,
who, as a producer, has several gold
albums to his credit; “Gentle Rain”
by Rich Rhodes, who has written
music for many television shows,
winning three Emmy awards; and
“Tranquil Guitar” by Kenny Lee
Lewis, a member of Steve Miller’s
band since 1982 and a television
music composer.

In order to help market the
Nature's Harmony line, Metacom
introduced its first interactive kiosk
display this year, complete with
touch-pad sound sampler, header
card, and three-sided endcap. “The
display is already in a large number
of Kmarts and has been quite suc-
cessful,” says Dickmeyer.

According to Levin, the company
began testing 20 CD-ROM titles in
supermarkets in December. “The
CD-ROMs will range from desktop

METACOM

Bibles to computer games,” he says.

Metacom is now wholly owned by
Levin and employs approximately
100 people. Reflecting its niche
strategy, the operation is divided into
several areas. One targets the com-
pany’s recordings and videos to
supermarket accounts for nearly
50% of sales. Another, the wholesale
division, which sells directly to large
music and book chains, account for
35% of sales, with the balance divid-
ed between customized premium and
incentive services and the special-
markets division.

A key part of the special-markets
division is Metacom’s new direct-
malil catalog, Adventures In Cas-
settes. “The catalog will continue our
focus on old-time radio programs,
which is where we got our start,”
says Dickmeyer. New releases cou-
pled with promotional tie-ins include
a tribute to George Burns’ 100th
birthday. The six-tape collection of
radio broadcasts features Al Jolson
and Jack Benny. There is also a mock
election-year “Gracie Allen Runs For
President” campaign and a three-
volume, six-tape collection of the
“Amos N Andy” series, all duplicat-
ed from the original transcription
discs.

Multipack CDs and cassettes
skewed toward the gift buyer have
also helped drive sales, reports Dick-
meyer. “Our decorative bulk packag-
ing style gives us a unique presence

in the market, because so many of
our products are initially purchased
as a gift item.”

In line with Metacom’s growth
through niche strategy, Levin
launched an audiobook business
called Rezound International in
1992, followed by a state-of-the-art
CD manufacturing facility in 1993,
Zomax Inc. Both companies are sep-
arate from Metacom and have Levin
as principle owner.

Rezound, which pioneered in-store
audiobook rentals, says Levin, has
“more than 4,000 stores involved in
the rental program.” Rezound has 30
employees and had estimated 1995
sales of $6 million. Zomax Inc., a lim-
ited partnership, has more than 100
employees, and 1995 sales were in
excess of $12 million.

Meanwhile, Metacom is entering a
joint distribution agreement with K-
tel International that will expand its
presence overseas. The company
currently has kiosks in Spain and
has selling agreements with some
Australian retailers, “although we
haven’t shipped product there yet,”
says Levin. He adds that Metacom
will likely sell only music for over-
seas distribution. “Our Nature’s
Harmony series doesn’t present a
language barrier, and we expect big
things from it,” says Levin.

In the meantime, Levis says he is
closely watching the CD-ROM mar-
ket. “It could be a potentially large
market for us, both from a distribu-
tion and revenue side, but we’ll know
more about that by the end of the
first quarter,” he says.

Mr. Smith Goes To New York. Def Jam's L.L. Cool J makes an in-store appear-
ance at the HMV at New York's Herald Square to promote his new album, “Mr.
Smith.” Pictured, from left, are Island regional director of sales Wayne Chernin,
HMV'’s Ken Feldman, HMV's Alan McDonald, L.L. Cool J, and HMV’s Jeff David-
son.
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Sales Of Video

LeowePricing Locometive Drives Comnsumaers
Imte Steres, But May Be A Runaway Traim

atch out for falling
prices.

Walmart uses the
catchphrase to promote
the chain’s low pricing

policy, but the video industry could use
it as a slogan for what's been happening
to the sell-through business over the past
year.

Retail prices actually began dropping a
few ycars ago as a result of the
intense competition between
combo stores and mass mer-
chants. But new players, such as
price slasher Minneapolis-based
Best Buy, have turned up the
heat even higher.

According to New York-
based video research firm
Alexander & Associates, the
average price paid for the five
best-sclling videos dropped from
$17.15in 1993 to $13.60 in
1995.

But the Alexander numbers
don’t include “Miracle On 34th
Street,” which was released in
November at a $12.98 suggested
list. Most retailers have priced
the title near or below $10.

LOW-PRICED HIGH-
SELLERS

This year, none of the Top 5
titles through November,
including “The Lion King,”
“Forrest Gump,” “The Mask,”
“Snow White And The Seven
Dwarfs” and “Cinderella,” had
an average retail price above
$16.98.

“We have to let consumers
decide what excites them,” says
Best Buy video merchandise
manager Joe Pagano. “Our job is
to provide an exciting shopping environ-
ment, and lower prices provide a market-
ing opportunity for us.”

But suppliers have also fanned the
lower-price flame. Nearly every supplicr
has come out with budget lines, which
offer high-quality catalog product for $10
or less.

20th Century Fox Home Enter-
tainment went one step further by releas-
ing the remake of “Miracle On 34th
Street,” the first direct-to-sellthrough
priced at a $12.98 suggested list.

“There are some desperate suppliers
looking for shelf space,” says Buena Vista
Home Video VP of publicity and cvent
marketing Tania Maloney. “The way we
see it, pricing should have to do with

4

Prices Raise

BY EILEEN FITZPATRICK

consumer demand. In spite of the type of
product it is, consumers are buying at
lower prices.”

One of the few suppliers to go on the
record, Maloney says budget pricing is
Buena Vista’s response to the growing
marketplace: “If there is a $9.99 marker,
then we’re going to find product appro-
priate for it.” The product Buena Vista
has deemed appropriate at $9.99

A miraculous price of $12.98.

includes “Outrageous Fortune,” “Down
And Out In Beverly Hills” and a dozen
other titles released in the late '80s.

RETAIL HEADS PRICE WARS

But while suppliers agree shelf-space
competition is causing prices to drop,
retailers have also applied the pressure for
lower prices. “From a competitive stand-
point, suppliers are trying to keep up
with the Joneses and get retail space,”
says a supplier executive who asked not
to be identified. “But certain retailers are
looking to advertise lower prices, and
some suppliers have helped oblige
them.”

Despite suggested list prices ranging
from $19.98 to $26.98 for new sell-

through titles, dealers have traditionally
low-balled high-profile releases. Mass
merchants and club stores started the
trend, often selling these titles below
their wholesale cost to drive consumers
to their newly established video depart-
ments.

In order 1o keep prices from going too
low and to appease specialty retailers,
studios began reinstating minimum
advertised price policies, other-
wise known as MAPs. 1f a retail-
er advertises a title below its
MAP, it will not receive co-op
advertising reimbursement for
that title. Generally, the MAP
close is what a rerailer pays for
an individual unit.

Ironically, even though the
suggested list price has little
meaning at retail, suppliers use
it for all-important intent-to-
buy studies. It is still used for
research, because the suggest-
ed list determines how much
profit a studio will make.

DEFINITE MAYBES

Most suppliers say in order
1o lower the suggested list on a
title, the test group must say
they would definitely purchase
the video at the lower price. If
the research indicates purchase
intent as a “maybe” or “proba-
bly,” the video most likely will
be higher-priced. But there is a
cut-off point for certain prod-
uct.

“Sure, consumers will say
they want lower prices,” says
Maloney. “But if we were to
price something like ‘The Lion
King' at $10, we have to ask
ourselves if we're willing to lose
money when we know it will sell just as
well at a higher price.”

Obviously, for product perceived as
high-value, consumers are willing to pay
a premium price—even though that price
is still pretty low. “There really is not a
whole lot of room to go lower,” says one
supplier.

Despite the fact that retailers make less
money, they say falling prices have
caused sellthrough sales to skyrocket.
“It’s good when you're able to pass the
savings along to the consumer,” says
Tower Video VP John Thrasher. “The
consumer has increased video purchases;
only a few years ago, it was just collectors
who bought videos.”

Continued on page 64
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he captains and the kings
have departed. Now it's
time for the worker bees ta
construct the sales and mar-
keting plans that will launch the digital
videodisc by the fall of 1996.

There remain significant challenges,
not the least of which is the successful
melding of two rival formats whose pro-
ponents were warring only a few months
ago. Rather than
engage in a bloody,
profitless format
battle, Sony and
Philips on one side,
Toshiba and Time
Warner on the
other, finally agreed
in September to cre-
ate a single DVD
standard for home
entertainment and
computer applica-
tions.

The basis of the
agreement is a Sys-
tem that can pro-
duce single- and double-layered discs on
either side for a total of 17 gigabytes of
information. Movies, requiring a single
layer, single-sided disc with 135 min-
utes of playing time, are expected tc
dominate DVD output and sales once
consumer demand has been fired up
Until then, computer applications on
dual layers, although aimed at a smaller
market, may take the lead.

It was the details that were lacking as
of press time, a single set of specifica-
tions that would satisfy all parties and
the buying public. The technicians were
struggling toward a year-end deadline
and in mid-December did indeed final-
ize the specifications for movie player
and ROM applications—about twe
months past the original schedule.
Specifications for audio applications
await input from the music industry.

staggering.”

COMING TO TERMS

Some voices were raised in anger
along the way. Sony and Philips, mem-
bers of the Multimedia CD camp
reportedly fought for the inclusion of
“CD” in the single-format name as a
legacy of their labors. The SD alliance,
including Toshiba, Matsushita, Pioneer
and others, is said to have fought just as
fiercely to keep “CD” out. In December,
“DVD” was accepted as the official term
Arguments also have arisen over the cre-
ation of a formula that will allow equi-
table sharing of the technology devel-
oped by both camps.

When the dust settles, “1 have no
doubt there will be a single standard,”
Michael Fidler, senior VP of new tech-
nology and strategic planning for
Pioneer Electronics’ home-electronics
division, said in late November. One
sign of progress was the meeting of rep
resentatives of all parties at the recen
Comdex show in Las Vegas to announce
that the “unified group” was discussing,
“outstanding issues.”

Several hardware manufacturers are
chomping at the bit, eager for a late-
1996 introduction. Not everyone thinks

notes that the single standard
has brought together “the
most impressive consortium
of major electronics manufac-
turers and Hollywood studios
ever allied in a single cause.

The combined marketing

muscle and synergies made
possible by this alliance are

Amncl A Single

it will come as soon as September, the
target date for Thomson Consumer
Electronics. Nobuyuki Idei, pres-
ident/COO of Sony Corp., told a select
group of journalists who met with him
following his Nov. 20 speech to the
National Academy Of Television Arts
And Sciences that the Sony DVD player
probably won’t reach retailers until the
end of *96. Philips thinks its schedule
will slide into 1997.

Toshiba's Steve Nickerson

WHEN, WHERE AND
HOW MUCH

But apparently there
will be enough players
available in time for
Christmas 1996 to
spark sales and—more
important—consumer
awareness. Toshiba
marketing VP Steve
Nickerson expects play-
ers and “hundreds of
movie titles” on store
shelves a year from now.
By late 1997, Toshiba
predicts worldwide sales of 2 million
players—50% of which will be sold to
American buyers. In assessing the
potential, says Nickerson, “We really
have to look beyond many of our pre-
conceptions shaped by previous con-
sumer electronics.”

Nickerson is particularly bullish
because the single standard has brought
together “the most impressive consor-
tium of major electronics manufacturers
and Hollywood studios ever allied in a
single cause. The combined marketing
muscle ard synergies made possible by
this alliance are staggering.”

Prices for the machines and the five-
inch discs they play remain anyone’s
guess. As usual for any introduction, it's
a delicate balancing act. Most con-
sumers are thought unlikely to spend
more than $500 for a new gizmo that
will sit alongside their current house-
hold favorite, the VCR. So going much
higher limits sales and reduces DVD's
retail impact, which could handicap the
format from the day it’s introduced.

But sticking to $500 from the start
means absorbing production losses
while trying to build market acceptance
and ramp up more efficient—and less
costly— manufacture. Japanese con-
sumer-electronic companies generally
have been able to stay the course; RCA
could not and eventually pulled the plug
on its CED videodisc player in the mid-
’80s, at a cost of $500 million.

Thomson Consumer Electronics,
RCA's successor, thinks $500 is exactly
right for DVD. Joseph Clayton, executive
VP for marketing and sales, says the
company will stick to that suggested list
come next September. Others, includ-
ing Sony, are expected to be $100 to
$150 higher.

Trade observers are convinced there
are two reasons Thomson is holding to a
money-losing price. Either its state-sub-
sidized French parent has arranged for
the government to shoulder the deficits,
they suggest, or Thomson has engi-
Continued on page 52
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TIMMY'S BACK WITH
3 ALL-NEW ADVENTURES!

The Adve.nfures of

s..p. each

“THE BRUSH IN THE STONE”
#1916 34 Mins.

“RAINY DAY ADVENTURE”
#B1915 27 Mins.

“AN EYE FOR A TOOTH”
#81742 29 Mins.

INSIDE EVERY
“RAINY DAY ADVENTURE",
“THE BRUSH IN THE STONE* AND
“AN EYE FOR A TOOTH"
VIDEQCASSETTE!

MORE FUN, MORE SONGS AND MORE SENSATIONAL SALES!
IIPICTURE PERFECT" CRoss PROMOTIONS! * NICKELODEON AIRINGS WILL o DAZZLING P.O.P.

BOOST AWARENESS AND DEMAND! 12 24 oad 48-unit merchandisers » Standee

VALUABLE OFFER FROM MINOLTA FREE 8” X 10” PORTRAIT $3.00 MAIL-IN REBATE 2/5-12/16/96 (newl) « One:sheet poster « Shelf falker
o A Minolta rebate coupon inside TIMMY ~ A $20 VALUE! o Purchase of The Land Before Time® Ill- The ~ (12:30 pm = 1:00 pm Time Slot) B/W line art for in-store coloring contests.
I titles will save consumers up to $10 off o At participating Lifetouch Studios with Time of the Great Giving videocossette and any ~ 5/6 — 5/17/96
popular 35mm Minolta cameras! (graduated  coupon inside TIMMY I titles! videocossette from The Adventures of Timmy
offer: from S5 to $10 depending upen camera the Tooth” series required. Rebate cerfificates
purchased) available inside The Land Before Time® IIf

M I N % LT/A\ videocasseties, available this December ‘95.

STOCK UP ON THE ENTIRE SERIES OF 9 VIDEOCASSETTES! ALSO AVAILABLE: v
(%

“OPERATION: SECRET “MOLAR ISLAND” “TIMMY IN SPACE” “MALIBY TIMMY” “LOST MY BRUSH” “SPOOKY TOOTH” L
BIRTHDAY SURPRISE!” #41740 30 Mins. #81914 29 Mins. #81917 29 Mins. #81918 34 Hins. #31912 29 Mins.

. " RETAIL AVAILABILITY DATE: JANUARY 30, 1996 -
v NATIONALLY ADVERTISED AVAILABILITY DATE: FEBRUARY 2, 1996 we B3

TH & © 1994 MCA Home Video, Inc. All Rights Reserved. Advertising and promation-details subject to change withaut nofice.
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BOXED-SET DAY S

Deluxe Eciticns Ane Multi-Packs Appeal
Te Vicdee Cellectors Ane [Fams

BY TRUDI MILLER ROSENBLUM

oxed sets continue to be a
D popular tool in marketing
D ) videos. With the right kind of
product and packaging, a
boxed set can create excitement, make a
video release an “event” and even revital-
ize interest in previously released titles.
“When you combine several titles in an
attractive package, it becomes the perfect
‘theme’ gift.” says Fritz Fricdman, VP of
worldwide publicity for Colum-
bia/TriStar, who has done numerous
boxed sets this year: a Ray Harryhausen
set, leaturing “The Golden Voyage Of
Sinbad” and two other movies that show-
case his spectacular stop-motion-anima-
tion effects; a Sidney Poitier boxed set,
containing “Guess Who's Coming To
Dinner” and “To Sir With Love™; several
National Geographic sets, including a
twin-pack of “Cats” and “Dogs™; a twin-
pack of the theatrical films “City Slickers™
and “City Slickers 2”; and a twin-pack of
the British films “Howard’s End” and
“Remains Of The Day,” both starring
Anthony Hopkins and Emma Thompson.
Friedman points to the latter as an
example of how a boxed set can draw
attention to a less-publicized film.
“‘Howard's End’ is more popular and
well-known than *Remains Of The Day,’”
he notes. “Packaging them together
induces the consumer to think, ‘Hmmm,
I loved *Howard's End,” I'll probably love
this film too.™

SEQUEL TIME

For popular films with sequels, boxed
sets are a natural. “The perfect program
[for a boxed sct] is something like the
‘Star Wars' trilogy. When you have a col-
lection of a body of films that have been
made sequentially, those do very well,”
says John Thrasher, VP of video purchas-
ing and distribution at Tower Records
and Video. “The big one this year is *Star
Wars'—no one can keep that in stock.”

The $49.98 “Star Wars™ trilogy boxed
set, released by 20th Century Fox Home
Entertainment on Aug. 29, benefited
from a $16 million advertising and pro-
motional campaign. The marketing ele-
ments included product information,
rebate offers and mail-in premiums on
Kellogg's cereal boxes; radio, national
cable and consumer-print advertising,
beginning prior to street date and run-
ning throughout the holiday season; an
in-store merchandising campaign featur-
ing a pop-up standee of Darth Vader and
a theatrical poster highlighting the “Last
Chance To Own” message (the videos
are only available lor a limited time); and
an Internct web site. Value-added pack-
aging was also significant; the trilogy
package includes a Leonard Maltin inter-
view with George Lucas and a booklet
olfering more than $60 in savings on

“Star Wars” licensed merchandise.

Republic Pictures Home Video
relcased a star-focused set this year devot-
ed to legendary cowboy actor Roy Rogers.
Each title is individually priced at $9.98,
but an eight-video “Roy Rogers Decluxe
Collector’s Edition” is available for
$79.98 and includes a biographical doc-
umentary and a “Roy Rogers Tribute
Compact Disc” featuring such popular
county stars as Randy Travis, Clint Black
and Kathy Mattea.

GOLDEN BOND OPPORTUNITIES
One company making an “event” out

of a boxed set is MGM/UA, which is cap-

italizing on the new James Bond movie,

we believed there would be demand,”
says LIVE VP of sales/sellthrough Tim
Fournier. Altogether, the ‘Terminator’
tapes have sold a combined 500,000
units for LIVE, of which the twin-packs
made up about 40%.

MONKEE BUSINESS

In addition 1o big box-office films, pro-
grams with a cult or collector following are
also ripe for boxed sets. Rhino successful-
ly tapped into baby-boomer nostalgia with
its huge 21-volume Monkees limited cdi-
tion boxed set—the largest boxed set ever
released. The comprehensive collection
includes all 58 episodes of the show, a
Monkees television special not seen since

)

Hey, Hey, it’s the Monkees’ 21-volume boxed set.

“Goldeneye,” with three special James
Bond gift packs and a big sweepstakes
promotion. One gift set features all six
Sean Connery Bond films plus a behind-
the-scenes tape of “Goldfinger” and
“Thunderball,” for $89.92. The other
two sets are broken down into three films
cach plus a behind-the-scenes tape of
one of the films, for $+4.92 each.

To promote the Bond releases,
MGM/UA is holding a “License To
Thrill” sweepstakes, with prizes includ-
ing a 1996 BMW Z3 roadster; all-
expense-paid vacations to Venice, Las
Vegas and the Bahamas; Sharper Image
gift certificates “to spend on 007-type
high-tech gadgetry”; and T-shirts. A
major licensing and merchandising cam-
paign also will stimulate consumer
awareness.

Likewise, LIVE Home Video has
released two “Terminator” twin sets, lea-
turing both “Terminator” movics in pan-
and-scan format for $24.98 or letter-
boxed for $3+.98, in addition to single
tapes. “The original “Terminator” had not
been available (or about two years, and it
had never been released in letterbox, so

its original 1969 airing, several Kellog's
commercials starring the band, a bonus
cassette of the original pilot for the show,

Video viewers love Lucy.

a 48-page color booklet and an official
Monkees wristwatch in the first 2,000
scts. The set comes in an eye-catching
television-shaped package.

The sct’s $399.98 suggested retail
price made many retailers hesitant. But
the popularity of the Monkees, combined
with the sheer collectability of the set and

its special packaging, made consumers
flock to it. The limited edition of 2,953
sets was released Sept. 12 and has almost
sold out.

“We identified the fact that there is an
enormous amount of collectors ou:
there,” says David Do, director of pub-
licity at Rhino. “Initially, we went dircct-
ly to the consumer, via catalogs. The
response from retail was *$400? Too
expensive. No one will buy it.” But when
retailers did bring it in, it sold immedi-
atcly. 1 had one account who was very
hesitant; [ told him, ‘If it doesn’t sell, I'll
take it back.” Well, in a week and a hall
they went through 75% of what they'd
ordered and wanted to reorder three
times as much.”

But, Dorn cautions, not all product is
worthy of a boxed set. “The uniqueness
of the Monkees was really a considera-
tion. [ don't think most things would
work in a boxed set. You have to think in
terms of who your market is. I think as an
age group, we [baby boomers] are proba-
bly pack rats.”

Like the Monkees, Abbott and
Costello have a perennial following, and
MCA/Universal took advantage of it in
May with its $39.98 boxed set. To draw
in the 20- and 30-something set, the
company wisely included the special
“Abbott And Costcllo Meer Jerry
Seinfeld,” in which the contemporary
comedian is superimposed into scenes
with the duo. The set also includes
“Abbott And Costello Meet the Killer’
and “The World Of Abbort And
Costello.”

Also aiming at the nostalgia/collector
market is CBS Video's “Bon Voyage: |
Love Lucy Adventures In Europe,” a
three-volume set containing the entire
17-episode story arc, plus a book of puz-
zles relating to Lucy's European trip, for
$69.98. Consumers who correctly com-
plete the puzzles have a chance to win a
trip to Europe.

When planning boxed sets, perceived
value is important, says Tower's
Thrasher. “There was a real glut a few
years ago, but in the past few years peo-
ple are being more careful about what
they release,” he says. “The very expen-
sive gift sets have slowed way down over
the yecars—like the Disney collector edi-
tions that were fairly pricey. Price point is
important. If you can have three films for
around $40, they sell very well.”

Beyond that, the type of product that
goes into a boxed set is almost unlimited
in its diversity. CBS/Fox video have
joined forces to release “The Michael
Jordan Gift Set,” which features two
tapes, “Michael Jordan: Come Fly With
Me" and “Michael Jordan Air Time,” plus
a 44-page booklet chronicling the sports
superstar’s career. On the other end of
the spectrum, CBS/Fox and BBC Video
have released “The Complete Black
Adder,” featuring 24 episodes of the pop-
ular British comedy series for $99.98.

ABC Video’s current boxed sets are
likewise diverse: the three-tape “The Life
And Times Of Jesus” for $39.95, four-
packs of “Schoolhouse Rock” for $50.
and the 12-part miniseries “War And
Remembrance” for $179.95.

On Oct. 31, MGM/UA relcased a
“That’s Entertainment” boxed set, featur-
ing all three films plus a tape of extra
footage not seen in the films, for $49.95.
Other MGM/UA boxed sets released for
the fourth quarter include a Sidney
Poitier box containing “In The Heat Of
The Night,” “The Organization”™ and
“They Call Me Mistcr Tibbs™ for $44.95,
and a Burt Lancaster box containing
“Birdman Of Alcatraz,” “Elmer Gantry”
and “The Sweet Smell of Success™ for
$49.95. A

DVD
Continued from page 50

neered a highly advantageous swap, trad-
ing its RCA-brand dircct-broadcast satel-
lite dishes for Toshiba’s players. Direct
broadcast, dominated in the U.S. by the
RCA system, is coming to Japan.

The next showcase for DVD will be the
spring I:lectronic Industries Assn.’s Digital
Destination exhibit in Orlando, Fla. (It's a
replacement for the EIA Consumer
Electronics Show, long a June fixture in
Chicago until lagging attendance forced
its cancellation a couple of years ago.)
Digital Destination is being promoted as
the place to trot out players in preparation
for a fall retail launch. The Hollywood stu-
dios won't miss the opportunity to parade
their introductory catalogs.

THE SOFTWARE SIDE

Thus far, the number of launch titles is
unchanged from the announcements of
several months ago. Warmner Home Video
expects to have upwards of 250 releascs,
and Columbia TriStar Home Video per-

Warner Home Video expects to have

upwards of 250 DVD releases, and
Columbia TriStar Home Video perhaps
another 150, with MCA/Universal,
Paramount and MGM/UA likely to offer
smaller packages.

haps another 150, with MCA/Universal,
Paramount and MGM/UA likely to offer
smaller packages. Disney and 20th
Century Fox Home Entertainment haven't
committed any releases as yet, but neither
is expected to remain on the sidelines for
long.

Warmner has been the strongest propo-
nent for DVD titles priced for sellthrough,
under $25 suggested list. The studio envi-
sions DVD as the ultimate collectible and
the prime means of staving off home-
entertainment rivals, including video-on-
demand and direct-broadcast satellite.
However, others believe rental pricing will
have a major role in attracting video retail-
ers who have never cottoned to sales.

“I think there will be a big rental busi-
ness,” Clayton told the ITA annual
Forecast & Update Seminar, which met in
New York Nov. 21. *I know Hollywood
would prefer sales, but I don't think it’s
going to happen.”

Says Pioneer Electronic’s Fidler, “1
think you will see both.”

Whatever the price, software needs
encryption to prevent copying from DVD
to tape. As of late November, it remained
a subject of discussion, Clayton noted at
ITA: “That’s one of the open issues on
specifications.”

WEA Manufacturing, Time Warner's
optical-disc replication plant in Olyphant,
Pa., has been cranking out test DVDs that
Fidler says are close to CD manufacture in
terms of yield and cost. Pioneer has
accounted for about 50,000 units ol an
estimated 650,000 discs produced at
Olyphant. That figure will vault into the
millions, for WEA and others, as the for-
mat approaches launch date.

DVD's impact, real or imagined, has
every manufacturer strategizing. Pioneer
Entertainment, for example, plans to
acquire DVD replication rights, whenever
feasible, to complement its laserdisc offer-
ings. Pioneer Electronics, meanwhile, is
preparing the introduction of a combi-
player that, Fidler says. “covers the major-
ity of the optical-disc family.”

It will play laserdiscs, CD and DVD
Price and launch date are still to be deter-
mined. Fidler expects 1o reveal plans no
later than the Digital Destination show, W
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HOW THE CHARTS ARE COMPILED

The 1995 Year In Video charts were compiled by computer from Billboard’s
weekly and biweekly charts during the eligibility period of the Dec. 3, 1994,
issue through that of Nov. 25, 1995. With the exception of the Top Music
Videos chart, which is based on SoundScan sales data, the final year-end posi-
tioning on these charts is based on a point system, with points awarded to each
title for each week spent on the published charts. The year-end rankings reflect
the accumulation of points—based on the number of weeks on the chart, plus
positions attained—that each title received during the tracking period.

The year-end rankings for Top Music Videos are based on accumulated unit
sales for each week that a title appeared on the 40-position chart, including
the weeks that the chart is not published. Although Billboard prints the Top
Music Video chart every other week, it is still compiled and made available
to subscribers of Billboard Information Network, Billboard Online and
SoundScan in the weeks it is not published. H

Top Video Sales

Pos. TITLE—Distributing Label
1 THE LION KING—Buena Vista Home
Video
2 FORREST GUMP—Paramount Home
Video
3 SPEED—FoxVideo

18

19
20

21

22

PLAYBOY: THE GIRLS OF
HAWAIIAN TROPIC—Uni Dist. Corp.
TRUE LIES—FoxVideo
TOMBSTONE—Buena Vista Home Video
NIRVANA: LIVE! TONIGHT! SOLD
OUT!!—Uni Dist. Corp.

EAGLES: HELL FREEZES OVER—Uni
Dist. Corp.

THE LION KING: Top-sclling video.

4 JURASSIC PARK—Uni Dist. Corp.

5 THE MASK-—Turner Home
Entertainment

6 PLAYBOY: THE BEST OF PAMELA
ANDERSON—Uni Dist. Corp.

7 SNOW WHITE AND THE SEVEN
DWARFS- -Buena Vista Home Video

8 THE CROW—Buena Vista Home Video
9 PINK FLOYD: PULSE--Sony Music
Video
10 YANNI: LIVE AT THE ACROPOLIS—
BMG Video
11 THE LAND BEFORE TIME ll—Uni Dist.
Corp.

12 THE LITTLE RASCALS—Uni Dist. Corp.

13 THE FLINTSTONES-—Uni Dist. Corp.

14 RESERVOIR DOGS—LIVE Home Video

15 FOUR WEDDINGS AND A
FUNERAL—PolyGram Video

16 STAR WARS TRILOGY—FoxVideo

17 ANGELS IN THE OUTFIELD—Buena
Vista Home Video

sales

23
24

25

26

27

28

29

30

31

32

33

THE PAGEMASTER—FoxVideo
PLAYBOY: 1995 VIDEO PLAYMATE
CALENDAR—Uni Dist. Corp.
SNOOP DOGGY DOGG: MURDER
WAS THE CASE—WarnerVision
Entertainment

THE NIGHTMARE BEFORE
CHRISTMAS-—Buena Vista Home Video
PLAYBOY: PLAYMATE OF THE YEAR
1995—Uni Dist. Corp.

PENTHOUSE: SWIMSUIT 2—
WarnerVision Entertainment

THE SWAN PRINCESS—Turner Home
Entertainment

THE JUNGLE BOOK—Buena Vista
Home Video

BEAVIS & BUTT-HEAD: WORK
SUCKS!—Sony Music Video

BEAVIS & BUTT-HEAD: THERE GOES
THE NEIGHBORHOOD-—Sony Music
Video

MICHAEL JACKSON: VIDEO
GREATEST HITS - HISTORY—Sony
Music Video

34 A GOOFY MOVIE—Buena Vista
Home Video

35 LITTLE GIANTS—Warner Home Video

36 BEAVIS & BUTT-HEAD: THE FINAL
JUDGEMENT—Sony Music Video

37 STAR WARS—FoxVideo

38 PENTHOUSE: WOMEN IN AND
OUT OF UNIFORM—WarnerVision
Entertainment

39 THE 3 TENORS IN CONCERT 1994—
WarnerVision Entertainment

40 MORTAL KOMBAT - THE ANIMATED
VIDEO—Turner Home Entertainment

41 PLAYBOY: REAL COUPLES - SEX IN
DANGEROUS PLACES—Uni Dist.
Corp.

42 CINDERELLA—Buena Vista Home
Video

43 PLAYBOY: GIRLS OF HOOTERS—Uni
Dist. Corp.

44 PLAYBOY CELEBRITY CENTERFOLD:
PATTI DAVIS—Uni Dist. Corp.

45 PLAYBOY: FABULOUS FORTIES—Uni
Dist. Corp.

46 RICHIE RICH—Warner Home Video

47 PLAYBOY: WET & WILD - HOT
HOLIDAYS—Uni Dist. Corp.

48 PLAYBOY’S EROTIC FANTASIES:
FORBIDDEN LIAISONS—Uni Dist.
Corp.

49 SLEEPLESS IN SEATTLE—Columbia
TriStar Home Video

50 CASPER—Uni Dist. Corp.

51 PLAYBOY: THE GIRLS OF RADIO—
Uni Dist. Corp.

52 RETURN OF THE JEDI—FoxVideo

53 LEGENDS OF THE FALL—Columbia
TriStar Home Video

54 THE EMPIRE STRIKES BACK—FoxVideo

55 DISNEY’S SING ALONG SONGS:
CIRCLE OF LIFE—Buena Vista Home
Video

56 FAR FROM HOME: THE
ADVENTURES OF YELLOW DOG—
FoxVideo

57 BLACK BEAUTY—Warner Home Video

58 A LITTLE PRINCESS—Warner Home
Video

59 THE BOB MARLEY STORY—PolyGrom
Video

60 DISNEY’S SING ALONG SONGS:
POCAHONTAS—Buena Vista Home
Video

61 PLAYBOY SEXY LINGERIE: DREAMS
& DESIRES—Uni Dist. Corp.

62

63

64

65

66

67

68

69

70

7

—

72
73
74

76

77
78

79

80

82

83

84

85

87
88

89
90

THE PEBBLE AND THE PENGUIN—
Warner Home Video

SADE: LIVE CONCERT HOME
VIDEO—Sony Music Video
PENTHOUSE: GIRLS OF
PENTHOUSE - VOL. 3—WarnerVision
Entertainment

WOODSTOCK '94—PolyGram Video
ABSOLUTELY FABULOUS SERIES 1,
PART 1—FoxVideo

GINGER LYNN ALLEN’S LINGERIE
GALLERY: PT. 2—Uni Dist. Corp.

A TROLL IN CENTRAL PARK—
Warner Home Video

HOW THE GRINCH STOLE
CHRISTMAS!—Warner Home Video
MY FAIR LADY: 30TH
ANNIVERSARY—FoxVideo
PLAYBOY’'S WOMEN OF COLOR—
Uni Dist. Corp.

ALADDIN-—Buena Vista Home Video
AN AFFAIR TO REMEMBER—FoxVideo
THE JERKY BOYS: DON'T HANG
UP—Sony Music Video

PENTHOUSE: PET OF THE YEAR
PLAYOFF '94—WarnerVision
Entertainment
PHILADELPHIA—Columbia TriStar
Home Video

BIG—FoxVideo

PENTHOUSE: BEHIND THE
SCENES—WarnerVision Entertainment
PLAYBOY: SECRETS OF MAKING
LOVE, VOL. Il—Uni Dist. Corp.
AMADEUS——Republic Pictures Home
Video

R.E.M.: PARALLEL—Warner Reprise
Video

JANET JACKSON: JANET—Virgin
Music Video

SARAH McLACHLAN: FUMBLING
TOWARDS ECSTASY - LIVE—BMG
Video

PENTHOUSE: PET ROCKS—
WarnerVision Entertainment
PENTHOUSE: INTERNATIONAL
AMATEUR VIDEOS—WarnerVision
Entertainment

BORN TO BE WILD—Worner Home
Video

BARAKA—MP| Home Video

DAZED AND CONFUSED—Uni Dist.
Corp.

DIE HARD—FoxVideo

BEASTIE BOYS: SABOTAGE—Capitol
Video

91 CLEAR AND PRESENT DANGER—
Paramount Home Video

92 ABSOLUTELY FABULOUS SERIES 1,
PART 2-—FoxVideo

93 BARBRA STREISAND: BARBRA - IN
CONCERT—Sony Music Video

94 HARD BOILED—Orion Home Video

95 LITTLE RASCALS COLLECTION:
VOL. 13—Cabin Fever Entertainment

96 DIE HARD TRIPLE PACK—FoxVideo

97 BEAVIS & BUTT-HEAD: CHICKS N’
STUFF—Sony Music Video

98 STARGATE—Live Home Video

99 DEAD CAN DANCE: TOWARD THE
WITHIN—Warner Reprise Video

100 THE SANTA CLAUSE—Buena Vista

Home Video

1=

Top Video Sales Labels

Pos. LABEL (No. Of Charted Titles)
1 PLAYBOY HOME VIDEO (20)
2 WALT DISNEY HOME VIDEO {16)
3 FOXVIDEO (21)
4 MCA/UNIVERSAL HOME VIDEO (15)
5 WARNER HOME VIDEO (25)
6 PENTHOUSE VIDEO (12)
7 PARAMOUNT HOME VIDEO (13)
8 MTV MUSIC TELEVISION (7)
9 NEW LINE HOME VIDEO (3)

10 POLYGRAM VIDEO (10)

(Vg ]

distribution corp.

Top Video Sales Distributing
Labels

Pos. DISTRIBUTING LABEL (No. Of
Charted Titles)

1 UNI DIST. CORP. (42)

2 BUENA VISTA HOME VIDEO (23)

3 FOXVIDEO (28)

4 SONY MUSIC VIDEO (18)

5 WARNERVISION ENTERTAINMENT

Top Video Rentals

Pos. TITLE—Distributing Label
THE SHAWSHANK REDEMPTION—
Columbia TriStar Home Video
TRUE LIES—FoxVideo
DISCLOSURE—Warner Home Video
SPEED—FoxVideo
THE CLIENT-—Warner Home Video
CLEAR AND PRESENT DANGER—
Paramount Home Video
7 WHEN A MAN LOVES A WOMAN—
Buena Vista Home Video
8 DUMB AND DUMBER-—Turner Home
Entertainment
9 JUST CAUSE—Warner Home Video
10 OUTBREAK—Warner Home Video
11 STARGATE—Live Home Video
12 THE SPECIALIST—Warner Home Video
13 GUARDING TESS—Columbia TriStar

—

o b WN

Home Video

14 QUIZ SHOW-—Buena Vista Home
Video

15 BLOWN AWAY—MGM/UA Home
Video

16 LEGENDS OF THE FALL—Columbia
TriStar Home Video

17 IT COULD HAPPEN TO YOU—
Columbia TriStar Home Video

18 COLOR OF NIGHT—Buena Vista
Home Video

19 THE RIVER WILD—Uni Dist. Corp.

Continued on page 56

THE SHAWSHANK REDEMPTION: Top Video Rental.

rentals
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Children's Biggest Little Heroes
Are Back In Their Original Adventur
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TOP VIDEO RENTALS
Continued from page 54

20 FORREST GUMP—Paromount Home
Video

21 NATURAL BORN KILLERS—Warner
Home Video

22 MAVERICK—Warner Home Video

23 INTERVIEW WITH THE VAMPIRE—
Warner Home Videa

24 CITY SLICKERS —Columbia TriStar
Home Video

25 WOLF—Columbia TriStar Home Videa

26 BOYS ON THE SIDE—Warner Home
Video

27 THE MASK-—Turner Home
Entertainment

28 RENAISSANCE MAN—Buena Vista
Home Video

29 MURDER IN THE FIRST—Warner
Home Video

30 TIMECOP—Uni Dist. Corp.

31 BEVERLY HILLS COP Ill-—Paramount
Home Video

32 THE PROFESSIONAL-—Calumbia
TriStar Haome Video

33 THE PAPER—Uni Dist. Corp.

34 PULP FICTION—Buena Vista Home
Video

35 WITH HONORS—Warner Home Videa

36 ONLY YOU-—Columbia TriStar Home
Video

37 NOBODY'S FOOL—Paromount Home
Videa

38 WYATT EARP—Warner Home Videa

39 FOUR WEDDINGS AND A
FUNERAL—PolyGrom Video

40 NELL—FoxVidea

41 CIRCLE OF FRIENDS—HBO Home
Video

42 THE QUICK AND THE DEAD—
Columbia TriStar Home Video

43 JUNIOR—Uni Dist. Corp.

44 SIRENS—Buena Visto Home Video

45 KISS OF DEATH—FoxVidea

46 THE BRADY BUNCH MOVIE—
Paramaunt Home Video

47 1.Q.—Paromount Home Video

48 1 LOVE TROUBLE—Bueno Vista Home
Video

49 MILK MONEY—Paramaunt Home
Video

50 TERMINAL VELOCITY—Buenao Vista
Home Video

51 THE COWBOY WAY—Uni Dist. Corp.

52 THE SHADOW-_—Uni Dist. Corp.

53 HOOP DREAMS—Turner Home
Entertainment

54 ED WOOD-—Buena Vistoa Hame Video

55 BILLY MADISON—Uni Dist. Corp.

56 THE FLINTSTONES—Uni Dist. Corp.

57 THE LION KING—Buenao Vista Home
Video

58 STAR TREK GENERATIONS-
Paroamount Home Video

59 BULLETS OVER BROADWAY-—Buenao
Vista Home Video

60 READY TO WEAR—Buena Vista Home
Videa

61 DROP ZONE-—Paromount Home Video

62 GETTING EVEN WITH DAD—
MGM/UA Home Video

63 MAJOR PAYNE—Uni Dist. Corp.

64 ANGELS IN THE OUTFIELD—Bueno
Vista Home Video

65 MARY SHELLEY'S FRANKENSTEIN—
Columbia TriStar Home Video

66 NO ESCAPE-—HBO Home Video

67 HIGHER LEARNING—Columbio
TriStar Home Video

68 SPEECHLESS—MGM/UA Home Videa

69 DON JUAN DeMARCO—Turner
Home Entertainment

70 HOUSEGUEST—Buena Vista Home
Video

71 BLUE SKY-—Orion Home Video

Millions Of Fans Aim To Buy

( ) E 0.0 A slg 99'*
"Gollector’s Edition At $19.99!

With Previously Unseen Footage — It's On Target To Become
The Biggest Repriced Hit Of All Time!

o SPECIAL ADDED FOOTAGE MEANS
MUST-OWN ADDED VALUE!

Includes exclusive, behind-the-scenes footage with
writer/director Quentin Tarantino - PLUS additional

Eric Stoltz Rosgona Arquette Christopher Walken  Bruce Willis
W r movie footage not shown in theaters or on rental videos!
p IGTION G MAXIMUM MEDIA EXPOSURE
Y

WILL TRIGGER A MOB OF BUYERS!

: \ i\ : » Spot TV campaign will generate millions of impressions!
\ : v - » National PR. campaign will intensify awareness!

» Trailered on other sell-through and rental titles!

< MASS APPEAL!

Combines explosive action with razor-sharp humor for the
most wickedly funny, adrenaline-charged, legal “high”
money can buy!

< RED-HOT STAR POWER!

John Travolta, Bruce Willis, Uma Thurman
and Samuel L. Jackson head an all-star cast
of Hollywood's hottest!

< A SUREFIRE WINNER!

: ‘ s Pulp Fiction won the 1994 Oscar® for Best Original Screenplay‘,‘
Containg : A earned 7 Academy Award® nominations including Best Picture, |
Additional Footage! 74 Best Actor, Best Supporting Actress — and racked up

$107 Million at the Box Office!
Stock #7197  Letterbox Format: Stock #7251  Artwork subject to change.
Prebook: JANUARY 23 Will Gali:: MARCH § NAAD: MARCH 6

TR SOELLJOCON AR VTR THATH APLNNED DA NS OGRS ST AR AT TR L BE LS
WRAFLMS o AN AT R LIS o 4 e CENT AT LR O s oo AR TN e e BEY AR :
o A0 WD e ALY WENE o o ANRED AL e s R WEWSTEN HEYWENTER RCRAD N CLATGEN

0 A ) AR SR S U o LR A R Y o o AR N e v T A
B Fer (BN MC AL ST R A

SPECIAL COLLECTOR'S EDITION

John Travolta Samuel L. Jackson Uma Thurman Harvey Keitel
TimBoth  Amanda Plummer Maria de Medeiros Ving Rhames

NOLLOI1JA dA"\T\aA
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IMMORTAL BELOVED-—Columbia

TriStar Hame Videa
‘ LITTLE BUDDHA- Buena Vista Hame
‘ Videa
v FRENCH KISS FoxVideo
. ) THE CROW. Buena Vista Home Videa
. Al

LITTLE WOMEN-—Calumbia TriStar
' e \ I Home Video
° IN THE ARMY NOW-—Buena Vista
- . Home Video
MAN OF THE HOUSE—Buena Vista
Hame Video
CORRINA, CORRINA —Turner Home
Entertainment
RICHIE RICH  Warner Home Video
HIDEAWAY--Columbia TriStar Home
Video
THE MADNESS OF KING GEORGE-
Hallmark Home Entertainment
THE ADVENTURES OF PRISCILLA,
QUEEN OF THE DESERT—PolyGram
Video
THE LITTLE RASCALS-—Uni Dist. Corp.
THE HUDSUCKER PROXY—Warner
Home Video
EXIT TO EDEN—HBO Home Video
A LOW DOWN DIRTY SHAME-
Buena Visto Home Video
CLERKS—Buena Vista Home Video
BABY’S DAY OUT—FoxVideo
CASPER—Uni Dist. Corp
THE JUNGLE BOOK-Buena Visto
Home Video
A GOOFY MOVIE —Buena Vista Hame
Video
ROB ROY--MGM/UA Home Video
COPS AND ROBBERSONS
Columbio TriStor Home Videa
STREET FIGHTER-—Uni Dist. Corp.
LITTLE GIANTS- Worner Home Video
THE BASKETBALL DIARIES—
PolyGrom Video
JASON'S LYRIC—PolyGram Video
AIRHEADS - FoxVideo
JURASSIC PARK—Uni Dist. Corp

~ 70 MAJOR CRITICS VOTED Pulp Fiction “THE YEAR'S #1 MOVIE!” ™= | Q]}

(Including People Magazine, Time Magazine, The New York Times and Entertainment Weekly.)

WARNER HOME VIDEO

”TWO Thumbs Up I A Wild Ride!” ' Top Video Rental Labels

. Pos. LABEL (No. Of Charted Titles)
- Siskel & Ebert 1 WARNER HOME VIDEO (26)
2 COLUMBIA TRISTAR HOME VIDEO

FREE" v "Electrifying!” o

3 MCA/UNIVERSAL HOME VIDEO (29)

P"’p Fiction - The New York Times 4 PARAMOUNT HOME VIDEO (19)
T-Shirt Offer! 5 FOXVIDEO (14)
- L]

6 NEW LINE HOME VIDEO (23)

{AS17 Value!) ”The Actian Sizzles!" 7 HOLLYWOOD PICTURES HOME

By mail with the purchase of 2 videos: Pulp Fiction - folling S VIDEO (11)
Plus - any one of these popular hit titles: - Rolling Stone 8 :\:\:;;AMAX HOME ENTERTAINMENT
9 TOUCHSTONE HOME VIDEO (13)

Bullets Over Broadway, Heavenly Creatures,

Bad Company, Houseguest, Camp Nowhere, 1§-| ~r) r j e t)r) ) Al 10 POLYGRAM VIDEO (10)
The Crow, The Jerky Boys, Money For Nothing, J _|J_|J_’j_l ] J) 3| ,’) oo _I) d _L’j_l') _r& (J_l ;)‘J,
Funny Bones, Father Hood, Roommates, It's Pat!,

Cabin Boy, Slam Dunk Ernest. 48-pc. Pulp Fiction Stock #5786 24-pe. Pulp Fiction Stock =6784 12-pc. Pulp Fiction Stock =6785 . .
“"Plus $1.75 shipping and handling. Offer valid, and purchases must be made, . 4 ; Buena ylSta
between 3/5/% and 8/31/96,in U.S A. only. Details inside specially marked Available on VHS Hi-Fi Stereo Videocassette / Digitally Mastered / Approx. 164 Minutes / Color Home Video

Pulp Fiction Special Collector’s Edition videocassettes only. Void where prohibite *Suggested Retail Price

| Top Video Rental

. . .
Miramax Home Entertainment dstributed by Buena Vista Home Video, Burbank, Calformia 91521, Printed in U.S A © Buena Vista Pictures Distribution, inc. Distri bll'l ng Labels

Pos. DISTRIBUTING LABEL {No. Of
Charted Titles)

1 BUENA VISTA HOME VIDEO (54)

2 WARNER HOME VIDEO (26)

3 COLUMBIA TRISTAR HOME VIDEO

(39)
4 UNI DIST. CORP. (29}
5 PARAMOUNT HOME VIDEO (19)
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Chuck Norris
Has A New Best Friend...
At A New Low Price!

e /
— N

CHUCK NORRIS
TND NN

P By

2

$1428

Now Available In
g Clamshell Packaging
THEY'RE LICENSED FOR ACTIGN! (AL, NO. 60197

_J

Also Available In Slip Sleeve Cover  Pre-Order Date: 1-16-96
1995/COLOR/86 MIN./CAT. NO. 69998 Street Date: 2-6-96

12-, 24- and 48-Piece

Displays Available 3
12-Fece Cunter Disly 3.00 MAIL-IN REBATE
Cat. No. 49288 / SLP 17976
24-Piece Foor Di

(ot. No. 49789 / S.LP $359.52
48-Piece Floor Display
(ot. No. 49290 / SLP ST19.04

With purchase of TOP DOG and one of
these FH.E. fitles.
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Top Recreational Sports
Videos

Pos. TITLE—Program Supplier
1 75 SEASONS: 75TH ANNIVERSARY

OF THE NFL—PolyGram Video

BAD GOLF MADE EASIER—ABC Video

NBA SUPER SLAMS 2-FoxVideo

{CBS/Fox)

4 MICHAEL JORDAN: AIR TIME-

FexVideo (CBS/Fox)

LESLIE NIELSEN’S BAD GOLF mY

WAY—PolyGram Viceo

SHAQUILLE O’NEAL: LARGER THAN

LIFE—FoxVideo (CBS/Fox)

SHAWN KEMP THE REIGNMAN-—

FaxVideo (CBS/Fox)

SIR CHARLES—FoxVideo (CBS/Fox)

SAN FRANCISCO 49ERS: SUPER

BOWL XXIX CHAMPIONS-—PolyGram

Video

16 MiCHAEL JORDAN: COME FLY WITH
ME—FoxVideo (CBS/Fox)

11 BASEBALL: A FILM BY KEN BURNS-
Turner Home Enterta™ment

12 WORLD CUP USA: OFFICIAL
PREVIEW-—PolyGram Video

13 NBA JAM THE MUSIC VIDEOS-
FoxVideo (CBS/Fox)

14 NBA GUTS & GLORY—FoxVideo
(CBS/Fox)

15 BEST OF ABC’'S MONDAY NIGHT
FOOTBALL—PolyGram Video

16 NBA REWIND: THE FUNNIEST &
FINEST PLAYS FoxVideo (CBS/Fox)

17 MICHAEL JORDAN*S
PLAYGROUND—FoxVideo (CBS/Fox)

18 THE OFFICIAL 1995 NCAA
CHAMPIONSHIP—FoxVideo (CBS
Videc)

19 NBA BELOW THE RIM-—FoxVideo
(CBS/Fox)

20 MIKE TYSON: THE INSIDE STORY—
MPI Home Video

w N

wn

o

~

0 W

Top Recreational Sports
Program Suppliers

Pos. PROGRAM SUPPLIER (Mo. Of
Charted Titles)
1 FOXVIDEO (CBS/FOX) (21)
2 POLYGRAM VIDEO {18)
3 ABC VIDEO (4)
4 TURNER HOME ENTERTAINMENT (1)
5 FOXVIDEO (CBS VIDEO) (4)

recreational
sports
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CBS/FOX Video is proud to be honored by Billboard Magazine.

=

™

Vi
SPORTS

© 1996 THE CBS / FOX COMPANY. All Rights Reserved.
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The Biggest Videc

Backed By The Greates

11 Billion Consumer Impressions —

Including Multimillion-Dollar Tie-In Support!

Top Health & Fitness Videos

Pos. TITLE—Program Supplier
1 YOUR PERSONAL BEST WITH ELLE
MACPHERSON-—Buena Vista Home

\l/\ilijle:AACGRAW’SYOGAMIND& Up TO $‘0 Consumer SaVingS!*

BODY—Wamer Home Video
KATHY SMITH’S NEW YOGA—

WarnerVision Entertainment $5 Ma.il"ln Reﬁlnd FI'OIII Nestlé! $5 Ma.il'ln Reﬁlnd Fl'0m

4 YOGA PRACTICE FOR BEGINNERS— 0
. \ :
Healing Arts y N4 When consumers buy d |§NE !
ABS OF STEEL WITH TAMILEE Disncys Posshontaslon C
WEBB-—-WamerVision Entertainment

CINDY CRAWFORD/THE NEXT - I video PLUS participating When consumers buy TWO (2) videos: Disney’s
CHALLENGE—GoodTimes Home Video Nestlé products! Pocahontas — PLUS — ANY “Masterpiece”™* OR

CINDY CRAWFORD/SHAPE YOUR Nestlé “Family Film"* Collection Video!
-

~N

(24

wn

o

~N

BODY WORKOUT—GoodTimes Home

Video

KATHY SMITH: POWER STEP

WORKOUT—WarnerVision

Entertainmert

THE GRIND WORKOUT HIP HOP

AEROBICS-—Sony Music Video

10 ABS OF STEEL 2 WITH TAMILEE
WEBB-—WarnerVision Entertainment

11 STEP REEBOK: THE POWER
WORKOUT—PalyGram Video

12 MEN OF STEEL: ABS OF STEEL—
WarnerVision Entertainment

13 REEBOK AEROSTEP—PolyGram Video

14 STEP REEBOK: THE VIDEO—PolyGram : PLUS An Exclusive Pocahontas Lithograph Offer From Mattel!

Video q q a 2 . .
Is KARENIVOIGHT ISTRONC IS Cansumers Receive A Special Art Portfolio Of 3 Pocahontas Lithographs By Mail For Just $3.99! (4 $15 value!)

SMOOTH MOVES—ABC Video « After they purchase Disney’s Pocahontas video — PLUS — any Martel “Pacahontas” toy!
16 KATHY IRELAND: TOTAL FITNESS

VIDEO-—UAV Erterfainment
17 KATHY SMITH’S NEW YOGA
BASICS-— WarnerVision Entertoinment
18 REEBOK WINNING BODY

WORKOUT—FRalyGram Video : - Exposure On Up TO Huge Kid’s Meal

-]

0

19 LUCKY VANOUS: ULTIMATE FAT 11 ® . . 2
AT T e s 10 Million Chex® Cereal Boxes! Promotion From Burger King®!
(CBS/Fax) I Pocahontas Visuals On Front & Back Panels Millions Of Premiums

20 BUNS OF STEEL 3 WITH TAMILEE 3 i
WEBB—WarneVision En‘erta.nment ‘ National FSI SO Pocahontas

— Reaching 32 MM Characters!
Households ! Multimillion-Dollar
O . : ¢ i 4 ! National TV Advertising
National TV R, | y "L Campaign!
: Advertising Campaign . ~s— 2% o~
WARNERVISION . 4 Heavy In-.St.ore
ENTERTAINMENT “Instant Win” g Mercha.ndlsmg Support!

Pocahontas Video Sweepstakes

Top Health & Fitness
Program Suppliers

* Nesilé orfer requites purchase of one video - Pocahontas o1 any cligible MasterpieceCollscrion video — plus ..dd tioral Nestlé purchascs. Complete deeails for the Nestlé and Disncy offers cn mail-in certificate inside 100 Pocabontas video or on
Pos. PROGRAM SUPPLIER (No. Of in-store te.r pads on Disney displays. Mail-in offers good, :nd purchases must be mud, Felwuary 27, 1996. chrough April 30,1996, in U.S.A. only. Vaid where prohibited
Charted Titles) ** Eligible Masterpiece Collection titles include: Alice /: Worderland, Bedknobs Asd Broemssicls, Dumbo. Mary Poppins, Petes Dragon. Robin Hood, Sa De:r To My Heart, The Swnrd Iz The Stone, The Three Cabilleros. The Linn King .nd Cindevella
1 WARNERVISION ENTERTAINMENT t Eligible Family Film Collection titles include: 20,000 Leagues Under The Sea, The Appir Dumpling Gany. Davy Crockers: King Of The Wild Front:er, Davy Crocketz And The River Pirates. Escupe To Witch Mountair, Horbue Kedes Agaen, Fomeward
(30) Bound, The Love Bug, Old Yeller, The Parcn: Trap, Pollyannz. The Shaggy Dog, Swis: Famity Rabinson and Thet Darn Cat!

2 POLYGRAM VIDEO (7) 1 Include: ax, shipping and handling. Martel puschases recuised. Complete deais on mail-in certificate insitle Pacabontas video, Mail-in offer good Eebiuary 27, 1996, through May 31, 1996, in US.A. only. While supplies Jasi. Void shere prohubiccd.
3 GOODTIMES HOME VIDEO (4)

4 BUENA VISTA HOME VIDEO (1)
5 WARNER HOME VIDEO (1)

health &
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vent Of 1996...
Marketing Campaign Ever!

- Purchase Intent Comparable To “Lion King” Top Kid Videos

o b Pos. TITLE—Distributing Label
: Among Core Target — Higher Overall Than Aladdin, I
g ~ DWARFS—Buena Visto Home Video
0 ° . [ '* 2 THE LION KING—Bueno Visto Home Video
Which Sold Through Over 24 Million Units! 5 ALADOIN e Vit Home Vo
. 4 DISNEY’S SING ALONG SONGS: CIR-
CLE OF LIFE—Buena Vista Home Video
THE LAND BEFORE TIME II—Uri Dist.
Corp.
THE PAGEMASTER—FoxVideo
BEAVIS & BUTT-HEAD: THERE GOES THE
NEIGHBORHOOD—Sony Music Video
THE RETURN OF JAFAR—Buena Vista
Home Video
THE ADVENTURES OF MARY-KATE &
ASHLEY: THE CASE OF SEA
WORLD—WarnerVision Entertainment
BEAVIS & BUTT-HEAD: WORK
SUCKS!—Sony Music Video
DISNEY’S SING ALONG SONGS:
POCAHONTAS—Buena Vista Home
Video
BEAVIS & BUTT-HEAD: THE FINAL
- JUDGEMENT—Sony Music Video
. THE ADVENTURES OF MARY-KATE &
.. ASHLEY: THE CASE OF THE MYSTERY
CRUISE—WarnerVision Entertainment
THE FOX AND THE HOUND-—Buena
Vista Home Video
THE ADVENTURES OF MARY-KATE &
ASHLEY: THE CASE OF LOGICAL I
RANCH-—WarnerVision Entertainment
DUMBO—Buena Vista Home Viceo
THE SWAN PRINCESS—Turner Home
Entertainme~*

The #1 Family Film Of The Year! Will Soon Be
Available To Over 40 Millien Disney Video Purchasers!
Theatrical Box Office Over $140 Million!

‘ Huge Kid Appeal! Mcre Than 9 Out Of 10 Kids
Rated Pocahontas Excellent Or Very Good!™ -
Comparable To A%addin Ard The Lion King!

Extraordinary Awareness! 98% Level Amorg
77 Million VCR Households!*

Multi-Platinum Soundtrack! Vanessa Williams
Single #1 For 6 Weeks — Soundtrack Album Topped
Billboard Charts At #1!

Behold All The Colors
Of Pocahontas Prepacks!

96-Pc. Pocahontas Only
(Stock # 6811) — Shown

ALSO AVAILABLE:

24-Pc. Pacabontas Only  (Stock # 6808)
48-Pc. Pocihontas Only  (Stock # 6809)
24-Pe. Masterpiece Collection Only  (Stock # 4315)
48-I'c. Masterpiece Collection Only  (Srock # 3841)
24 Pc. Family Film Collection Only  (Stodck # 6749)

48-Pc. Pocahontas’ Masterpiece Collection Mixed
{S:0k = 6813)
96 Pc. J'ocahonius! Masterpiece Collcction Mixed
(Swick £ 6819)

48-Tc. Pocahontas! Family Film Collection Mixed
(Sack # 6812)

A GOOFY MOVIE—Buena Vista Home
Video

A TROLL IN CENTRAL PARK—Warner
Home Video

BARNEY: LIVE IN NEW YORK CITY—
The Lyons Group

BARNEY’'S IMAGINATION ISLAND—
The Lyons Group

THE ADVENTURES OF MARY-KATE &
ASHLEY: THE CASE OF THORN

96-Pc. Pocahontas! Masterpiece Collection/ Family Film

MANSION-—WarnerVision Entertoinmert
Colleczion Mixed  (Srock = 6816)

THUMBELINA—Warner Home Video
MORTAL KOMBAT - THE ANIMATED
VIDEO-—Turner Home Entertainment
PINOCCHIO-—Buena Vista Home Video

PLUS -
The Deluxe Collector’s Edition!

Stock ¥ 6875

Stock = 5741

Stock # 6811 S“Pplies Limited! ‘GA &= @ .,SP D0 ooy sumnoums’ Running Time: 81 Minutes Pl’iCCd At @M®|5NEP
96-Diece Pacuhontas Only

Soundtrach Mailable On Cassette \q@ibfwf Records $ 26;99 ! HOME VIDEO
g - - { Revail g

And Compact Dise 1rom:

Top Kid Video Labels

Prebook: 1/16/96 Will Call: 2/27/96 NAAD: 2/28/96 TN

(3
BRI, Vs lous Video M ey . : @y Dne 1 WALT DISNEY HOME VIDEO (28)
* Independent Rewarch VCR houscl.olds with kids Wale Disncy Home \'deo distributed by Buena Vista Home Video. Burbank, CA 91321, Priaedin L.$ TheWalt Rissey Compar HOME VIDED 2 DUALSTAR VIDEO (7)

Continucd on page 62
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SABAN PRESENTS A MORPHINOMENAL
DIRECT-TO-VIDEO EXCLUSIVE!

Tie ONLY Piace Kips CAN LEARNTHE SECRETSIOF THREWHITERANCERIRATA:

FREE
SAFETY TIPS
INSIDE EACH
VIDEO!

ast decade*

94 piece display and
gift for your customers.

Contact your WEA Sales Representative for Details.

24 COUNT FLOOR DISPLAY

CONTAINS 16-"THE WHITE RANGER KATA" and

8-“THE MIGHTY MORPHIN POWER RANGERS™ KARATE CLUB"
CAT#43060-3  53™X21"X13"

SUGGESTED RETAIL PRICE: $310.80

12 PACK COUNTER DISPLAY

CONTAINS 8-“THE WHITE RANGER KATA" and

4-*THE MIGHTY MORPHIN POWER RANGERS ™ KARATE CLUB"
CAT#43059-3  20"X15"X51/2"

SUGGESTED RETAIL PRICE: $155.40

" ALLNEW! &

$1295'

SUGGESTED
RETAIL PRICE

STOCK UP ON

THE OFFICIAL
“MIGHTY MORPHIN
POWER RANGERS™

KARATE CLUB"

AND DOUBLE

ORDER DATE: 1/9/96 I
STREET DATE: 1/30/96 Yoﬁf,!f‘,"'}gﬁ!fsn

M%w Running Time: Approx. 50 Mins. -

I *Source: NTi 9/23/93 - 9/29/95. TM and © 1995 Saban Entertainment, Inc. and Saban International N.V. All Rights Reserved. MIGHTY MORPHIN POWER RANGERS
: logos, character names and distinctive likeness thereof are the exclusive property of Saban Entertamment, inc. and Saban International N.V.
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TOP KID VIDEO
Continued from puge 61

3 MTV MUSIC TELEVISION (4)
4 MCA/UNIVERSAL HOME VIDEO (12)
5 WARNER HOME VIDEO (6)

.. BuenaVista
2 . Home Vidco

Top Kid Video Distributing
Labels

Pos. DISTRIBUTING LABEL (No. Of
Charted Titles)

1 BUENA VISTA HOME VIDEO (32)

2 WARNERVISION ENTERTAINMENT

(21)

3 WARNER HOME VIDEO (9)

4 SONY MUSIC VIDEO (4)

5 UNI DIST. CORP. (12)

BARBRA - THE CONCERT: Top Music Video

Top Music Videos

Pos. TITLE—Artist—Distributing Label

1 BARBRA - THE CONCERT—Barbra
Streisand—Sony Music Video

2 LIVE AT THE ACROPOLIS—Yanni—
BMG Video

3 HELL FREEZES OVER—Eagles—Uni
Dist. Corp.

4 THE 3 TENORS IN CONCERT 1994
Carreras, Domingo, Pavorotti—
WarnerVision Entertainment

5 PULSE—Pink Floyd-—Sony Music Video

6 VIDEO GREATEST HITS - HISTORY—
Michael Jackson—Sony Music Video

7 LIVE! TONIGHT! SOLD OUT!!—
Nirvana—Uni Dist. Corp.

8 MURDER WAS THE CASE—Snoop
Doggy Dogg—WarnerVision
Entertainment

9 WOODSTOCK 94— Vorious Artists—
PolyGrom Video

10 YOU MIGHT BE A REDNECK IF...-
Jeff Foxworthy—Warner Reprise Video

11 OUR FIRST VIDEO  Mary-Kote &
Ashley Olsen - WarnerVision
Entertoinment

12 LIVE—Roy Stevens—Curb Video

13 BOYZ It MEN THEN Il NOW-—Boyz ||
Men-—PolyGram Video

Continued on page 64

video
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A“en Stevc Bl“ Artimus Gary Ronmc Leon
Co“ins Gaines Powe“ Pyle Rossmgton \/an Zant \X/1H<eson

LYNYRD SKYNYRD

~FREEBRD -

THE MOVIE .~

coming in 1990. /

A S never seen.

As never heard.
As {ree as a bird.

'/

“H l [eavc l\ere tomorrow, wou[cl you sti“ remember me?"

Alter 18 years, there is {ina“y a movie that captures the candid life of the band that rocked the Sout‘\, and the world.
.”\c Lancl, t‘\c songs, ancl now tl\c movie: thmgs you cannot chain.

CAB]N-FEVER

ENTERTAINMENT I N
©1995 CABIN FEVER ENTERTAINMENT, INC. ALL RIGHTS RESERVED




] TOP MUSIC VIDEO
t H € y E A ri N Continued from page 62

14 JANET—Janet Jackson—Virgin Music

0 Video
15 BIG ONES YOU CAN LOOK AT—
Aerosmith—Uni Dist. Corp.

Techno On Video!

from
Video Music Inc.
&

ik, Studio K7

wildstyle

More European Techno

—l
” $19.95 S.R.P. ea.:
3LUX-2: Non-Stop
X-MiX-5 Techno-Trance Video ESCAPE T0
WILDSTYLE LUK A Jous TRANCYBERIA
: ey
Style your customers wild Through Ambience Europe's first  techno
with the finest and farthest- cyberfilm space-opera!
out work from Europe's X-MIX-1: The MFS Stunning animated Images
community of  wired Trip to a brilliant soundtrack of
computer-animator artists! top trance music by Mijk
Top tachno tracks mixed by X-MIX-2: Destination: van Dijk, Evolution, X-
Germany's D] Hell including Planet Dream dream, Speedy |, Yoov, lots
material by Ron Trent, more. Collaboration of
Bobby Kondors, Phortune, X-MIX-3: Enter Digital director Rainler Remake
Bernard Badie, and much Reality! and sound designer YOOY.
movre! Selection R-3413
Selection R-3410 X-MIX-4: Beyond the S.R.P.$19.95
S.R.P.$19.95 Heavens

Now available at your favorite music and video stores, or call (610)278-7240.

AN A \®
\ /
N
COLUMBIA MUSIC VIDED

16 LIVE SHIT: BINGE & PURGE--
Metallico—Elektra Entertainment

17 LIVE CONCERT HOME VIDEO—
Sade—Sony Music Video

18 THE GATE TO THE MIND’S EYE—
Thomas Dolby—BMG Video

19 CROSS ROAD—Bon Jovi—PolyGram
Video

20 COMEDY VIDEO CLASSICS—Ray
Stevens—Curb Video

21 LIVIN/, LOVIN’, & ROCKIN' THAT
JUKEBOX—Alan Jackson—BMG Video

22 REBA IN CONCERT—Reba McEntire—
Uni Dist. Corp.

23 SABOTAGE—Beastie Boys—Capitol
Video

24 NO QUARTER (UNLEDDED} Jimmy
Page & Robert Plant—WarnerVision
Entertainment

25 THIS IS GARTH BROOKS—Garth
Brooks—Liberty Home Video

26 NBA JAM THE MUSIC VIDEOS—
Various Artists—FoxVideo

27 MARIAH CAREY—Mariah Carey—Sony
Music Video

28 GREATEST HITS—Reba McEntire—Uni
Dist. Corp.

29 AN HOUR WITH TIM—Tim McGraw—
Curb Video

30 THE SIGN—Ace Of Base—BMG Video

31 THE BOB MARLEY STORY—Bob
Marley & The Wailers—PolyGram
Video

32 LIVE AT RED ROCKS—John Tesh—
PolyGram Video

33 LIVE AT THE MAX—Rolling Stones—
PolyGram Video

34 WAR PAINT - VIDEO HITS—Lorrie
Morgan—BMG Video

35 CHRISTMAS WITH VINCE GILL—Vince
Gill—Uni Dist. Corp.

36 DESIGN OF A DECADE 1986/1996—
Janet Jackson—PolyGram Video

37 KISS MY A**—Kiss—PolyGram Video

38 | STILL BELIEVE IN YOU—Vince Gill-
Uni Dist. Corp.

39 THE RECORD COMPANY MADE ME
DO IT—Mary Chapin Carpenter—Sony
Music Video

40 KICKIN' IT UP—John Michael
Montgomery—WarnerVision
Entertainment

THAT
LETTERS

VVhen it comes to duplicating, nobody has higher

standards than the entertainment industry. Which is
why, for over 10 years, some of the biggest names in the
business have turned to OPDS We know how important it is

to provide consistent quality, from first dub to last. And

how helpful it can be to provide a full range of
services. At OPDS, we can take your
project from start to fin-
ish. From duplication

with macrovision to spe-
cialized package design to

customized printing to mail-

THE ONLY DUPLICATING SERVICE
OMES WiTH THESE
F RECOMMENDATION.

ing anywhere in the country. Our top-of-the-line equip-
ment lets us produce guality duplicates, including JVC-
licensed VHS, D2, Digital BetaCam, BetaCam SP, S-VHS, 8
mm, 1%, 2" and 3/4" quickly and on time. And you can rest
assured each duplicate is perfect because we spot check it
for audio, video and tape stock quality before it is shipped
out. So give us a call. You'll find for full service quality

duplicating, nobody can copy us.

AUAYLORD ENTERTAINMENT COMPANY

Top Music Video Labels

Pos. LABEL (No. Of Charted Titles)
1 COLUMBIA MUSIC VIDEO {11}
2 GEFFEN HOME VIDEO (4)
3 WARNERVISION ENTERTAINMENT
(10)
4 POLYGRAM VIDEO (15)
5 EPIC MUSIC VIDEO (7)

Top Music Video
Distributing Labels

Pos. DISTRIBUTING LABEL (No. Of
Charted Titles)

1 SONY MUSIC VIDEO (20)

2 UNI DIST. CORP. {11)

3 POLYGRAM VIDEO (21)

4 WARNERVISION ENTERTAINMENT

(13}
5 BMG VIDEO (13)

FALLING PRICES
Continued from page 50

Best Buy's Pagano agrees. “1 don't
think lower pricing is bad, and if it’s used
as a locomotive to get consumers in the
store, they will buy not only one but two
or three other videos.”

On the distribution side, the reaction
isn’t as cheery. “The price is eroding, but
we just try to make it up on volume,” says
one distribution executive.

“It's questionable if anyone is making
money,” says Ingram Entertainment
senior VP of purchasing and acquisitions
Bob Webb. “There's a lot of pressure on
the food chain, and the opportunity to
make money is lessened.”

McDONALD’S MENTALITY

When McDonald’s sold videos for
$5.99, retailers were in an uproar and
said the holiday promotions would
“devalue” consumers’ perception of
video product. But now that retailers can
scll hundreds of titles at or near the same
price, no one talks about how low prices
devalue video as a consumer item.

“At this stage, it’s not an issue,” says a
distributor. “Retailers had a legitimate
gripe, because the titles were only avail-
able at McDonald's.”

“It doesn’'t devalue video; it just means
we have to sell more,” says Thrasher, who
notes tha: lower prices are only a reflec-
tion of the market.

Although Fox has broken the price
barrier on hit titles—first with $19.98 for
“Mrs. Doubtfire,” making it the first
direct-to-scllthrough title price under
$20, and again this yecar with “Miracle On
34th Street™—-few think premium titles
will fall much lower than $20.

“I don't think we'll go below $19.95,
because there is no reason to go lower
than that.” says Webb. “Maybe one or
two a year will come out priced lower,
but when you're sclling 8 million units
on a p<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>