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Diverse French Rap Scene Seizes Moment
New Radio Content Policy Leads To Higher Visibility
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PARIS—The French rap scene—
which was treated as an anomaly a
decade ago—has emerged as one of the

MC SOLAAR

country’s most consistent creative and
commercial musical trends, enjoying
increasing consumer and critical atten-
tion, both in France and abroad.

Radio support of this music is also on

Discovery Records
Finds Alternative

B BY CARRKIE BORZILLO

LLOS ANGELES—With first-quarter
releases from Too Much Joy and

ToomucHsoy L
Voice Of The Beehive, Discovery
Records, best known for jazz, makes
its entry into the alternative rock end

(Continued on page 91)
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the rise, spurred in part by French-
content quotas approaching 40% of the
total content of all radio stations in
IFrance by Jan. 1. For people in the

music industry, this new program-
ming attitude is a key factor in helping
break rap acts, although some sta-
tions decline to play material that
does not meet their individual stan-
dards in terms of lyrics or musical ap-
proach.

And there are plenty of different ap-

NEWSPAPER

®

proaches to be found. French rap is
now as diverse as American rap, with
hardeore bands, jazzy acts, dance-ori-
ented tracks, and cool sounds. By bor-
rowing a genre from overseas, France

MENELIK

has created a style in its own right.

To industry observers, the develop-
ment of this scene is a natural retlec-
tion of the social, economic, and cultur-
al background of France. “A double
society has emerged during the past
decade with those who have and

(Continued on page 9:3)

B BY BRADLEY BAMBARGER

NEW YORK—With the frank decla-
ration of romantic independence in
her song “Radical”
making waves at radio,
singer/songwriter
Catie Curtis seems
poised to broaden her
following after years
of building regional
audiences through
solo tours and inde-
pendent releases.
Angel Records’ new
pop imprint, Guardian,
issues Curtis’ album
“Truth From Lies”
Jan. 23, billing the label's inaugural
discovery as a leading light in the
contemporary folk movement and an
artist whose roots in coffeehouses

Guardian’s Curtis Displays
" Honesty On ‘Truth From Lies’

CURTIS

won’t stand in the way of broad com-
mereial growth.

“I wrote ‘Radical’ about a young
petson in a gay relationship, but I en-
joy playing it because
people come up to me
after shows and say, ‘1
love that song about
interracial relation-
ships,” " Curtis says
with amusement.

“ ‘Radical’ has a per-
sonal meaning for me,
but it also has a per-
sonal meaning for oth-
er people,” Curtis
adds. “That’s impor-
tant. I want to reach a
wider audience, one that includes
people who have never even been to a
folk club or listened to public radio.”

Blur, Oasis To Battle It
Out At The Brit Awards

SEE PAGE 9
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(Continued on page 91)

MUSIC TO MY EARS

Island’s Tracy Bonham
Has ‘Burdens’ Of Dreams

SEE PAGE 3

1000 Mona Lisas
Unveiled On RCA

B BY BRADLEY BAMBARGER

NEW YORK—Through novel promo-

d
M —
1000 MONA LISAS

tional efforts and a bit of serendipity,
the debut EP from RCA’s punk-laced
(Continued on page 74)
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SEE PAGE 49

HEATSEEKERS

Tim Kerr/Capitol’s Everclear
Puts ‘Sparkle’ In Chart Peak

SEE PAGE 17
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what band has worldwide sales of 1.5 million, is 60ld plus in six countries,
‘ was on Saturday Night Live and the cover of Rolling Stone, .

went platinum in the US following a sold out tour, had a one hour MTV special,

two Top 5 Modern Rock tracks, a Buzz Bin clip, & Grammy nomination for Best Alternative

Music Performance 8nd is just now releasing

their first commercial single?
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Tracy Bonham’s Feast Of ‘Burdens’

Much gets said about the business of selling modern rock—a call-
ing as seemingly prevalent in the collapsed social and economic or-
der of the 90s as sharecropping was after the Civil War—but pre-
cious little gets sung about the daily chore of envisioning,
composing, and performing such music.

Several decades after rock'n’roll gained acceptance as a valid
blue-collar profession for the average guy, the average girl appears
just as likely to be the leader of the band. And, hey, when she comes
home from work, she needs to unburden herself with tamily, lovers,
and friends.

Take, for example, 28-year-old vocalist/guitarist/fiddler Tracy
Bonham, whose emotionally volcanic debut album, “The Burdens
Of Being Upright” (Island, due March 12), is the keen accrual of
a lifetime of musical seasoning and six years of occupational
struggle.

“I’'ve been playing music every day since I was 9,” she reflects
softly, “and I’'ve been making money as a musician

Not that the rest of “Burdens” is free of fulminations capable of
upsetting an anxious parent. The grandeur of the Boston-based
Bonham’s songwriting lies in her plucky ability to wring richly sar-
donie parables from the effects of everyday degradation. With the
brashly ballistic “The One” and “Navy Bean” (both fortified by po-
etic guitar from I£d Ackerson of Polara) Bonham dispels shadows
of old relationships in which she was misused, notably “two years
spent with a terrible, manipulative guy who wanted to show me off
in a way that brought to mind the odd image of a woman in a G-
string no more concealing than”—nervous snigger—*“a navy bean.”

On the mordant “One Hit Wonder,” Bonham deflects the faint
praise bestowed by parochial rock critics who believe she and her
compatriots could never excel beyond local awards and regional ra-
dio polls, wryly vowing to outgrow their provincial gauges for fulfill-
ment: “I own the world/I bought the whole damn world/From the
man who sold the world.”

Touchingly, the disc closes on a humble note

since [ was 22, but I'm afraid it’s getting to be more
of a job all the time, especially after my record deal
brought new pressures.

“So many people my age earn their living these

write about what goes on in my head, 1 just thought
anything that’s such a big part of me personally
and professionally could be shared.”

With the job market undependable, the mini-
mum wage certain to stay minimal, and social as-
sistance programs scuttled with mounting inten-
sity, many young work-seekers are forced to
confront '90s fables of the reconstruction and admit
that they’ve been largely abandoned to their own
rock’n’roll resources. Like no album released since
rock or a hard place became prime alternatives {or
a generation of option-deprived postgraduates,
“The Burdens Of Being Upright” conveys the
pangs of subsistence in a scavenger age.

£

Music

days {from musie,” she adds, “and since [ want to TO MY EARS

by Timoth

y White

with “Every Breath,” the cautionary “30 Seconds,”
and “The Real.” Bonham explains, “I started re-
cording ‘Burdens’ last July, just as my boyfriend
moved from Boston to Syracuse, N.Y., for family
reasons. ‘Every Breath’ shows how isolated I felt,
but we got through it because to keep things ‘real,
you must figure out your life rather than your ca-
reer.”

Tracy Kristin Bonham was born in Eugene,
Ore., on March 16, 1967, the daughter of Donald
Lewis Bonham, city editor of The Eugene Register
Guard, and the former Lee Anne Leach, a music
teacher whom Donald met while she was attending
the University of Oregon. Tracy’s dad died when
she was 2, and her mom remarried five years later
to mortgage loan officer Edward Robert Robert-
son; Tracy was reared with her eight half- and
step-siblings.

Trained as a classical musician, at 16 she at-

As Bonham declaims during a dutiful phone call
depicted on “Mother Mother,” the record’s fast-
detonating first single: “When you sent me ofl to see the world/
Were you scared that I might get hurt/Would I tiy a little tobacco/
Would I keep on hiking up my skirt . . . Yeah, I'm working, making
money, I'm just starting to build a name/I can feel it around the
corner/I could make it any day.”

Satisfied that she has been sincere, the quaking singer swallows
hard and concludes with a seismic, plasma-curdling coda: “I'm hun-
gry, I'm dirty, I'm losing my mind!/I'm freezing, I'm starving, I'm
bleeding to death!!/Everything’s fine.”

There is humor here. Tenderness, too. And high-octane indigna-
tion. But mostly just the logical end-of-the-millennium chagrin of
earning an income by serenading a public torn between episodes
of “Friends” and the Contract With America.

“Actually, I originally wrote ‘Mother Mother’ when I was 24,”
says Bonham with a chuckle. “But it felt more and more appropri-
ate as time went on. I left the song off a six-song indie EP I did
for the CherryDisc label [“The Liverpool Sessions,” 1995], although
it was on an eight-song demo that got me signed to Island.

“I avoided playing the song for my mother until I rerecorded it
for Island,” Tracy contides. “I didn’t want to hurt her. But when
she saw tapes labeled ‘Mother Mother’ in my bedroom during a trip
home, she got scared, so I had to let her hear it. She wus relieved
it was really about me and not her.”

tended the prestigious Interlochen Arts Camp in
Michigan. (“But [ was kicked out when I got caught
smoking—cigarettes, not reefer—in the dorms.”) Bonham grad-
uated from South Eugene High School with a scholarship in violin
to the University of Southern California in Los Angeles, where she
practiced four hours a day and composed pieces in the style of
Debussy. “Then I got burnt out and took up singing, which always
came easier to me.”

She transterred in 1987 to Boston’s Berklee School of Music, ex-
plored the jazz of vocalist Betty Carter and violinist Stephane
Grappelli, and held recitals of classics such as Benny Goodman and
Charlie Christian’s “Air Mail Special.” By day, Tracy waitressed
at the Atlantic Fish Company on Boylston Street, worked at the
Allston Cassette Copy duplication service, and cut jingles for
Pontiac and Toyota car dealerships.

“Gradually,” she says,“my tastes changed to the Pixies and the
Buzzcocks. T took up rock’n’roll around "92 and was inspired by
woman singers like Sam Phillips and Jenniter Trynin. I got in touch
with my feelings in a way I never could have with classical musie,
where you can bury things for the sake of discipline. I doubt I
could’ve dealt with the issues in ‘Navy Bean’ outside rock.

“Basically,” she finishes, “ ‘The Burdens Of Being Upright’
expresses the choices I've made from '92 until now. The beauty of
rock’n’roll is that it’s a common language that tells us—no matter
what we do for a living—that we're still linked together.”
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Internships: Too Much Of A Good Thing

H BY M. WILLIAM KRASILOVSKY
and C.K. LENDT

Spiraling college costs and a shrinking sup-
ply of entry-level jobs have triggered a sharp
rise in student internship enrollment. In the
highly competitive music industry, students
are pressed into the unpaid servitude of
employers to get on the inside track, since
interning can be crucial to ulti-
mately landing a job.

Internships have many selling
points: They provide employers
with an extended interview period
to evaluate a student for a possible
job down the road, and they
assuage anxious parents bearing
the burden of annual tuition top-
ping $20,000 at some schools that
there will be a payoff. But too
often interning is simply a
gussied-up alternative to real
music industry education that
allows a university to cut corners
to the detriment of its students.

Internships are predictably popular with
students. They get a glimpse of what working
in the music industry is like and the opportu-
nity to rub shoulders with, they hope, future
bosses and co-workers. More than 50 colleges
offer music business degrees, and internships
are the centerpiece of many programs. It's
become axiomatic that students benefit from
this introductory work experience. Whatever
its merits as vocational training, how much of
an internship is relevant to the university’s
role in teaching this field? Our own experi-
ence suggests not much.

Substituting job training for teaching has
become a convenient way for universities to
wring a tidy profit from music industry aca-
demic programs. Charging full tuition for
internship credit cuts the cost of hiring expe-
rienced instructors, classroom facilities, and
other activities that students expect to receive
on campus. Unsupervised internships, which
are typically the case, in effect permit com-
pany employees, who may barely be out of col-
lege themselves, to assume the role of teach-
ers. While there may be something of value
imparted in this, it seems dubious that it jus-
tifies as much as 20-30 hours a week of a stu-
dent’s time and potentially thousands of dol-
lars in tuition.

But the Achilles’ heel we’ve found with
internships is that they encroach on the time
available to learn what the degree purports
to represent. No amount of hours on the job
can supplant a rigorous education based on
classroom experience and learning subjects
of lasting value. It is wishful thinking to
believe that student interns will gain any
insight or understanding of such complex
issues as copyright law, performance rights,
compulsory licenses, royalty economics,
broadecasting and cable regulation, popular
culture, electronic media, musical genres, and
consumer marketing by running errands and
chatting with junior-level employees. Yet
these studies all too often take a back seat to
putting in the required hours for an intern-
ship.

While most students have a lifetime of
work-place experience ahead of them, few will
have the opportunity to study beyond the four
years they are committed to pursuing a bach-
elor’s degree. It’s highly unlikely that they
will have much of a chance to learn the under-
pinnings of this business anywhere but the

classroom. Without it, or with only a watered-
down version, an internship is a shallow expe-
rience, like looking at the surface of an onion
but not recognizing the many layers that com-
prise it.

Media attention has magnified the music
industry and its career allure to graduates in
law, business, and communications. Students
with music business degrees will increasing-

‘Studies take a
back seat to
putting in the
required hours
for an internship’

M. William Krasilovsky, left, is a New York attorney and co-author
of “This Business Of Music.” C.K. Lendt is co-director of entertain-
ment and media management at Marymount Manhattan College
and an industry consultant.

ly be competing with people whose academic
training required hefty doses of analytic writ-
ing, research, and related business skills. Too
many music business graduates, however,
emerge with little more than a degree in hand
and memories of job training largely relegat-
ed to clerical chores. And too many music
business programs use internships as a
crutch to avoid upgrading anemic course
offerings, outdated curricula, mushy acade-

LETTERS

PRAISE THE LORD . . .

The boycotters and blasters are at it
again. Operating under the Christian ban-
ner and preying on unwary Christians for
financial support, these loose cannons
(Donald Wildmon and the American Fam-
ily Assn.) are now asking Christians to
boycott such stellar Christian artists as
Wayne Watson, Steve Camp, and the
Brooklyn Tabernacle Choir. Yes, you read
it right—the Brooklyn Tabernacle Choir.

The twisted logic for the campaign is
that Christians boycotting these Christian
artists will send a powerful message to
Time Warner. Are you following this? The
boycotters want to eliminate the only
organized Christian influence in the
world’s largest media company so the com-
pany will stop doing non-Christian things!

What, then, should our response and
responsibilities be? For starters, we
should write the chairman/CEO of Time
Warner (Gerald Levin, Time Warner, 75
Rockefeller Plaza, New York, N.Y. 10019)
and the chairman/CEQ of Warner Bros.
Records (Russ Thyret, Warner Bros.
Records Inc., 3300 Warner Blvd., Bur-
bank, Calif. 91505) and thank them for the
support their company gives to Christian
music. Secondly, every time a Warner
Alliance artist performs in our areas, we
should be there in support so that Warner
Alliance will grow to be an even stronger
influence for good within Time Warner.

Robert A. Briner
President
ProServ Television
Greenville, llI.

mic standards, and a revolving door of part-
time instructors who have no ties to the uni-
versity.

Creating internships that offer students
greater exposure and supervised contact with
key managers and decision-makers is one way
to enhance that experience. Using the com-
pany as a resource to undertake course-relat-
ed projects that get students at least periph-
erally involved with the business of
that organization is another. Filling
the need for grunt work without
pay in the guise of interning is not
a feature that ought to be pre-
served. Universities have to take
the initiative and plan purposeful
internships, not simply act as
placement agencies seeking job
slots for their charges.

Stiff competition at the entry
level has secured a likely perma-
nent place for internships that pro-
vide a stepping stone to the job
market. Carefully selected and
monitored, they can help bridge
the divide between the work place and the
classroom and complement the goals of a
degree. But let’s not be deluded into thinking
that shuffling students throughout a maze of
unpaid or poorly paid make-work experiences
is the bedrock of education. Outsourcing the
job of music industry education to employers
with little incentive or preparation to excel in
this role seems to contradict what the uni-
versity is supposed to be doing.

... AND PASS THE RANDY NEWMAN

I would like to applaud Billboard U.K.
correspondent Paul Sexton for including
“Randy Newman’s Faust” in his list of
top 10 albums of 1995 (“The Critics’
Choice,” Billboard, Dec. 23, 1995). New-
man’s innovative reworking of the Faust
legend spans a musical range from
gospel to heavy metal to exquisitely
beautiful ballads, and attitudes from ten-
derness to scathing satire—all infused
with Newman's characteristic crafts-
manship, humor, and irreverence. It
deserves to be nominated for album of
the year.

Joan Manners
Burbank, Calif.

RANDY NEWMAN

Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata. Billboard, 1515 Broadway, New York. N.Y. 10036

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.

BILLBOARD JANUARY 20, 1996

www.americanradiohistorv.com


www.americanradiohistory.com

H BY ED CHRISTMAN

NEW YORK—Music manufactur-
ers, worried about the health of music
retail, continue to strengthen mini-
mum-advertised-price policies, ap-
parently in an attempt to weaken the
resolve of merchants practicing loss-
leader pricing.

In the last three weeks, Sony Mu-
sic Distribution and BMG Distribu-
tion have issued revamped policies
that are much tougher on violations
than earlier policies.

Those moves come on the heels of
WEA’s widely hailed policy that elim-
inates for 90 days all cooperative ad-
vertising funds for any account
caught advertising its titles below

Sony, BMG Follow WEA Lead
On Toughening MAP Policies

their respective assigned MAPs.

On Dee. 20, Sony Music Distribu-
tion amended its MAP policy, saying
that any account that violates it will
not only lose the funds supporting
that particular ad campaign, but will
be ineligible to request cooperative
advertising funds from the company
on that title for 60 days. Additionally,
any campaigns on other titles already
scheduled to begin during those 60
days would be canceled.

But the Sony policy is not consid-
ered as strong as that of WEA, be-
cause it only applies to Sony-funded
advertising. Accounts are still able to
run their own ads on Sony product,
advertising prices below MAP, and

(Continued on page 87)

Cory Robbins
Teams With BMG
For New Lahel

B BY DON JEFFREY

NEW YORK—Cory Robbins, who
co-founded the successful rap label
Profile Records in 1981 at the age of
23, has teamed up with BMG to form
an urban and alternative rock label
called Robbins.

Robbins says he plans to release six
albums and 15 singles in his first year
of operation. The music mix initially
will be about 75% urban (mostly rap)
and 25% alternative rock, but over
time the split could become 50-50.
Robbins says that he has “a couple of
artists in mind he wants to sign” who
cover the rock and urban categories.

All releases on Robbins will be
manufactured and distributed by
BMG, whose RCA Records will pro-
vide promotional services and back-
office functions when needed.

Gary Baddeley, an entertainment
attorney with law firm Phillips Nizer
Benjamin Krim & Ballon, has been
hired as VP/GM. Robbins says he has
also hired a promotion coordinator,
an A&R coordinator, and a director of
finance but declines to name them be-
cause the deals are not completed. In-
cluding Robbins, the label will employ
14 when fully staffed.

Calling the deal with BMG “some-
what unique,” Robbins says, “It’s the
best of both worlds. It’s a label where
an artist can deal directly with the
president of the company and not
have to wait a long time to get deci-
sions made. But when the need is
there, we have the resources of a ma-
jor label.”

Kevin Czinger, executive VP of
BMG Entertainment North America,
says, “From my perspective, Cory’s a
dream to have as a partner. He has a
proven record on creativity, with Pro-
file, and when you go through a busi-
ness plan with him, he is very detail-
oriented and very cost-conscious on
the administrative running of a la-
bel.”

With an undisclosed ongoing in-
vestment by BMG, Robbins has start-
ed a company called Robbins Enter-
tainment L.L.C., of which he will be
president/CEO and will own 99%.
BMG has a 1% stake, but that is ex-
pected to grow over time. Robbins

(Continued on page 84)

First DVD Product Shown At GES;
Copy-Protection Issue Unresolved

H BY EILEEN FITZPATRICK

LAS VEGAS—With all the fanfare of
football teams headed for the Super
Bowl, Thomson Consumer Electronics
and Toshiba America Consumer Prod-
ucts announced their DVD launch plans
at the Consumer Electronies Show
here Jan. 5-8. Other manufacturers,
however, were content to wait on the
sidelines awhile longer before revealing
their DVD game plans.

Copy protection, meanwhile, re-
mains a sticking point in the minds of
some software-company executives,
who are concerned that a standard has
not yet been agreed upon for the pend-
ing products.

At the DVD-dominated show, Thom-
son reiterated its earlier promise to de-

RIAA Victory. The Recording Industry Assn. of America throws a dance party at
the Hard Rock Cafe in Washington, D.C., to celebrate the passage of the Digital
Performance Right in Sound Recordings Act of 1995. Shown, from left, are Steve
Ripley of Arista Nashville group the Tractors, RIAA president Hilary Rosen,
Mercury Nashville artist Kim Richey, Warner/Reprise Nashville artist Victoria
Shaw, Mercury artist Crystal Waters, and RIAA chairman Jay Berman.

Toshiba plans to spend approximately
$200 million for its DVD launch. Above,
one of two models in the company’s
DVD lineup; they will carry price tags
of $599 and $699 and are due on store
shelves by Labor Day.

liver a player below the $500 price
point. Thomson will offer a base DVD
model under its RCA brand, priced at

$499.

Toshiba said it will kick off with two
models, priced at $599 and $699. The
major difference between the two is the
absence of two video output ports on
the lower-priced model.

Most observers at CES say the play-
ers will be discounted to $100 below
their suggested lists.

Thomson’s player will be in U.S.
stores this summer, with a rollout in
Europe scheduled for September.

A second, higher-priced DVD model
marketed under the company’s GE
brand will be introduced one month af-
ter the RCA model.

According to Thomson VP of video
and multimedia product development
Guy Johnson, the GE model will proba-

(Continued on page 68)

Pirate Punished In China;
Six Suspect Plants Closed

H BY JEFF CLARK-MEADS

LONDON—The international record
industry is claiming a breakthrough in
China following a Shanghai court’s rul-
ing that a record pirate must pay mas-
sive damages.

International labels body IFPI says
that the $800,000 award against Tai-
wanese citizen Shi Hua-Lek is a highly
significant first victory.

The industry is also celebrating vic-
tories in the form of the closure of six
suspect CD plants in China.

Shi was brought before the court for
allegedly producing and distributing pi-
rate CDs in 1993. The court found that

MIDEM Turns Eye Toward Latin America

30th Anniversary Finds Conference Expanding Fast

B BY JEFF CLARK-MEADS

LONDON—MIDEM, which this year
celebrates 30 years in the southern
French city of Cannes, could soon be
operating in a third

territory: Latin
America.
The MIDEM Or-

ganisation sucess-
fully launched MI-
DEM Asia in Hong
Kong last year, and
chief executive
Xavier Roy believes
it is time to address
the world’s other region of burgeoning
growth.

Roy, here for a final round of meet-
ings before MIDEM begins in Cannes
Jan. 21, demurs about the details of a
MIDEM Latin America.

He says a decision on whether to pro-
ceed with the project will be made
“soon,” but declined to discuss potential
venues or time frames. He does,
though, express his interest in the
growth rates of Latin Ameriean mar-
kets.

According to the 1995 Statistical
Handbook, published by international
labels body IFPI, the region’s music
sales rose last year by 33.3% in mone-
tary terms, for a total of $2 billion at re-
tail values. IFPI says, “Brazil and Mex-
ico are now placed in the top 10
legitimate music markets; both territo-

ROY

ries experienced high CD growth in
1994, but Brazil showed particularly
encouraging developments, with CD
sales almost doubling and the value of
the market up by some 80% in the
year.”

As for MIDEM in Cannes, Roy is
encouraged by the return of
Warner/Chappell as an exhibitor after
a four-year absence (Billboard, Jan. 6)
and by an across-the-board increase in
numbers. He says that 9,650 delegates
have registered, compared with 9,055
at the same point in 1995; 1,399 compa-
nies will be represented on stands,

compared with 1,191 this time last year;
and the number of countries represent-
ed already stands at 69, up from 61 at
this time last year.

Roy says he believes the 30th-an-
niversary MIDEM will have a party at-
mosphere in terms of music and a pro-
fessional approach in business.

He argues that the event’s success
and continuing growth is based on the
MIDEM Organisation’s determination
to remain responsive to its customers’
needs and on the “increasing globaliza-
tion of the music business.”

(Continued on page 94)

U.K. NAT’L MUSIC CENTER GAINS MOMENTUM

B BY JEFF CLARK-MEADS

LONDON—The U.K. musicindustry’s
dream of a temple to British music in
the heart of London may become a con-
crete reality.

The concept of a national music cen-
ter is not only being backed by record
companies, music publishers, concert
promoters, artists, and their managers,
but has been outlined to Heritage Sec-
retary Virginia Bottomley.

However, EMI Music Europe presi-
dent Rupert Perry, who chairs the in-
dustry committee that is overseeing the
project, emphasizes that there is a long
way to go before the first brick is laid.

Perry, who also emphasizes that the

momentum for the center has a pan-in-
dustry basis, points out that the com-
mittee includes Music Publishers Assn.
chairman Andy Heath, International
Managers Forum chairman John
Glover, and concert promoter Harvey
Goldsmith.

Perry, a former chairman of the
British Phonographic Industry, says
the center is envisioned along similar
lines to the Universal City leisure com-
plex, the Universal Citywalk, in Holly-
wood, Calif. It would include a museum;
a possible 5,000-seat venue, depending
on whether an appropriate site is found;
theme restaurants and cafes; education
facilities; rehearsal spaces; retail out-

(Continued on page 84)

he had infringed the copyrights of 23
IFPI member companies by illegally
producing 95,331 CD copies of 31 al-
bums. In addition to the damages he
must pay, Shi was fined the equivalent
of $143,000 and ordered to pay costs.
The court ordered an immediate halt to
his activities and ruled that an apology
from him must appear in the China Dai-
ly and Guangming Daily newspapers.
[FPI director general Nic Garnett
says, “This is a tremendous achievement
by IFPI and a significant landmark in
the fight against piracy in China.
“The court’s decision shows that
tough action is now possible through
(Continued on page 84)

GMs In L.A. Call
Arbitron’s Spanish

Ratings Inaccurate
H BY CHUCK TAYLOR

A group of radio station GMs in
Los Angeles is charging Arbitron
with survey techniques that inac-
curately skew Hispanic listeners,
creating unrealistically high rat-
ings and dramatic swings for Span-
ish-language stations in the mar-
ket.

These alleged inaccuracies, the
group says, are costing other L.A.
stations millions of dollars in lost
revenues because of ad rates based
on the supposedly flawed ratings.

Organized under the auspices of
the L.A. English Radio Assn., the
group comprises 13 high-caliber
station executives in the nation’s
No. 1 revenue radio market. Each
signed a December letter ad-
dressed to Arbitron GM Pierre
Bouvard, blasting the ratings giant
for not sufficiently differentiating
between bilingual, Spanish-domi-
nant, and English-dominant His-
panic listeners.

As a result, the station leaders
say, nearly 100% of the survey di-
aries sent to high-density His-
panic areas are surveying Lati-
nos who speak only Spanish.
Stations that offer English-lan-

(Continued on page 77)
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David Bowie
Jefferson Airplane
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Gladys Knight and the Pips

Pink Floyd
Pete Seeger

The Shirelles
Velvet Underground
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ON JANUARY 17, CLEVELAND GOES
UNDERGROUND

Our congratulations to

THE VELUVET UNDERGROUND

LOU REED JOHN CALE STERLING MORRISON MAUREEN TUCKER
NICO DOUG YULE

on their induction into the Rock And Roll Hall Of Fame

Celebrate with

PEEL SLOWLY AND SEE

the brand new, fan-pleasing,
historically-staggering, all-encompassing

5 CD BOX SET

4

., . / _/4nJy ,M/arﬁo/

b #
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The Box Set features more than six hours of music, including digitally-remastered versions of The Velvet Underground’s
four studio albums, 25 previously-unreleased tracks, and much, much more.

(We’d imagine the Hall Of Fame induction includes a nice dinner and free cocktails.)

The name “The Velvet Underground” and the banana-device are registered trademarks of The Velvet Underground Partnership
©1995 PolyGram Records, Inc. Manufactured and Marketed by A&M Records, Inc. All Rights Reserved.
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Britannia Renews Brits Backing
Oasis, Blur Pulp Are Leading Nominees

W BY JEFF CLARK-MEADS

LONDON-—Mail-order company
Britannia Music Club is to sponsor for
the next three years what its chair-
man describes as “one of the most
valuable properties in the U.K. music
industry”: the Brit Awards.

Confirmatior. of the deal was made
at the announcement of the nomina-
tions for the 1996 awards, revealed at
London’s Hard Rock Cafe Jan. 8.
There had been speculation that an
alternative to Britannia, which has
sponsored the awards since 1989,
might be found for this year’s show.

Britannia says it will spend $2.25
million on its Erits-related marketing
campaign, with money earmarked for
national radio and press, as well as
promotions to the club’s 2 million
members.

HARVEY LENNOX

Britannia chairman John Nelligan
kicked off the nominations event,
which was attended by members of
the print and broadcast media and a
number of artists.

Sony Music Entertainment U.K.
chairman Paul Burger, who heads the
British Phonographic Industry’s
Brits committee, pronouncing him-
self “particularly pleased” at Britan-
nia’s continued sponsorship, predict-
ed that the event would be “an

B BY BRADLEY BAMBARGER

NEW YORK—Arista rock act the
Bogmen continue to rise, with fans
swamping the band’s gigs and the la-
bel servicing the second single, “Sud-
denly,” to modern rock, triple-A, and
college radio Monday (15).

Released in August, the Bogmen’s
debut album, “Life Begins At 40 Mil-
lion,” showcases the group’s Dave
Matthews-meets-Talking Heads ap-
peal and has sold 13,000 copies in
stores monitored by SoundScan. The
first 50,000 copies of the album,
which has also been serviced to small
off-campus outlets and headshops,
are in the enhanced CD format,
which adds multimedia accessible via
a computer’s CD-ROM drive.

The Bogmen have been cultivating

Bogmen, Arista Work The
Slow Build With ‘Suddenly

their fan base by touring steadily in
the Northeast for the past couple of
years, with shows drawing particu-
larly well in New York and Boston
even before the album was released

(Continued on page 84)

excellent reflection of the exciting
year the U.K. music industry has en-
joyed.” He then announced the con-
tenders in 14 award categories—nine
British and five international. Oasis
(Creation) and Blur (Food/Par-
lophone) received five nominations
each, followed by four for Pulp (Is-
land) and three apiece for Tricky (4th
& B’way), Supergrass, and Radio-
head (both Parlophone).

The Brit Awards will take place at
Earl’s Court Exhibition Centre in
London Feb. 19 and will be broadcast
by Carlton Television on the ITV net-
work the following night. Malcolm
Gerrie, executive producer of the TV
show, suggested at the nominations
announcement that next year’s Brits
might again be televised live, al-
though he conceded that such a move

(Continued on page 84)
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W BY JIM BESSMAN

EUNICE, La.—In 1984, Rockin’ Sid-
ney’s “My Toot Toot” became such a
zydeco crossover smash that even
John Fogerty
rushed out a B-
side cover. In

1993, Beau
Jocque’s “Give
Him Corn-

bread” was all
the rage, and
every zydeco
band in southern Louisiana worth 1ts
cayenne pepper had to add it to its
live repertoire.

The latest rage is “Movin’ On Up,”
a cover of the theme to the old TV sit-
com “The Jeffersons” by 23-year-old

Maison De Soul Artist Frank
‘Movin’ Up’ To Zydeco Fame

accordionist/vocalist Keith Frank
that has zydeco roadhouse dance-
floors hopping. The song is the title
track of Frank’s second album for

(Continued on page 92)

QVC Enters Label Fray With onQ Imprint

First Releases From Kenny Rogers, George Burns

B BY DOUGLAS REECE

Home-shopping TV network QVC
has increased its involvement in mu-
sic with the launch of a new label, onQ
Music.

The first onQ release, a two-album
Kenny Rogers compilation
titled “Vote For Love,” has
sold 45,000 units exclusive-
ly through QVC since its
Jan. 2 release, according to
Rob Berman, director of
new business development for West
Chester, Pa.-based QVC.

(Had it been eligible for The Bill-
board 200, “Vote For Love” would
have entered the chart at No. 130 this
week, making it the Hot Shot Debut.
However, Billboard chart policy dis-
qualifies product offered only at a sin-
gle account.)

“Vote For Love” features love
songs voted on by QVC viewers dur-

Qe

ing August and September 1994. The
selected titles include “My Funny
Valentine,” “Unchained Melody,” and
Rogers’ 1980 hit “Lady.” Rogers per-
formed “My Funny Valentine” during

ROGERS

a one-hour QVC segment promoting
the album Jan. 6; an earlier segment
without Rogers aired the day of the
record’s release. A new segment fea-
turing Rogers will be created for pre-
Valentine’s Day exposure.

In addition to these hourlong seg-

QI 4

| mumic

ments, QVC airs short five- to seven-
minute product pitches one or'two
times a day. Rogers has also done
three 10- to 15-minute call-in seg-
ments, in which he speaks directly
with QVC viewers.

The album is being offered at an in-
troductory price of $19 on
CD and $16 on cassette
(plus $3.97 for shipping and
handling). After Valen-
. | tine’s Day, the price will be

$21 and $18 for CDs and
cassettes, respectively.

OnQ’s second release, “A Century
Of George Burns,” is a four-album
collection of Burns’ music and out-
takes from his radio show with his
late wife, Gracie Allen. The album,
available on CD for $58 and cassette
for $48 (plus $4.47 for shipping and
handling), was to bow Jan. 12 on QVC.

Berman is optimistic that onQ) can

(Continued on page 84)

Muale Frem The Oniginal Motlon Picture Soundtrack

In stores February 6

album peaturing new music by

Jollyweood Records Compact Dvecs & Cansettas

res

Amy Grant

Chris Isaak
Shawn Colvin
Wild Colonials

Queen

Sophie B. Hawkins
Joan Osborne

Faith Hill
Joan Jett
and more!

BILLBOARD JANUARY 20, 1996

www.americanradiohistorv.com


www.americanradiohistory.com

Artists & Music

B e e e s e

W BY DEBORAH EVANS PRICE

NASHVILLE—Star Song Commu-
nications is planning its most aggres-
sive marketing campaign ever for
the Feb. 20 release of the Newsboys’
sixth album, “Take Me To Your
Leader.”

The alternative Christian rockers
will debut material from their new
project in a live concert from Space
Center Houston that will be broad-
cast via satellite to retail outlets and
over the Internet through online ser-
vice provider NetCentral.

The production will employ five
cameras in what Star Song is billing
as the highest-quality Christian mu-
sic concert ever seen on the Internet.
To access the concert online, home
PC owners will need to visit the
Newsboys’ World Wide Web page at
http://www.newsboys.com.

“It’s the biggest marketing eam-
paign I've ever worked on,” says

Star Song’s Newshoys Land
On ‘Take Me To Your Leader’

NEWSBOYS

Danny McGuffey, Star Song’s senior
VP of sales and marketing. “From
the marketing perspective, [it] con-
sumes 50% of our time on any given
day, just to pull off the launch, which
is a six-figure deal.”

Star Song has partnered with the
Parable Group to make the premiere
concert available to retailers via the
Insight Network satellite system, a
Dallas-based company that works
with Christian and mainstream retail
accounts to place video advertising in
stores via satellite. According to

(Continued on page 83)

April Trial Set For
C’right Suit Over
Mariah Carey Hit

NEW YORK—A 4-year-old copy-
right-infringement suit filed by two
Los Angeles-area songwriters against
pop superstar Mariah Carey and Sony
Music is set for an April trial, follow-
ing a recent failed motion by the de-
fendants for summary judgment.

In an action filed March 20, 1992, in
Central District Federal Court in Los
Angeles, defendants Sharon Taber
and Randy Gonzalez claim that the
Mariah Carey hit “Can’t Let Go” from
her smash 1991 album “Emotions”
was lifted from their composition
“Right Before My Eyes,” which they
allege was written and copyrighted in
mid-to-late 1990.

(Continued on page 87)

Michael McDermott ‘Debuts’ On 3rd Set

EMI Singer/Songwriter Finds Home At Last On Triple-A

W BY JIM BESSMAN

NEW YORK-—That Michael McDer-
mott’s third album is self-titled is sig-
nificant, both for the artist and for his
oldest record-company booster.

“It’s called ‘Michael MeDermott,
and in a lot of ways, it feels like a debut
record,” says Brian Koppelman, EMI
Records senior VP, who signed Mec-
Dermott to Giant in 1991 and co-pro-
duced his first album, “620 W. Surf,”
with Don Gehman.

“I'm the most biased person to talk
about this, because Michael has been a
labor of love for me for the last six
years,” Koppelman continues. “But
I've always felt that as a writer, he’s
one of the most important artists
around. I thought it might take five
years and three albums to really find
his voice and style, since he was only 21
when he did the first record, and it’s
hard to have an artistic voice down
when you’re 21. So this time, it’s his
first album as a fully formed artist
called Michael McDermott.”

Appropriately, then, EMI is treating

T

i\

\

(r

i
Iy

{

Ben Leaves ‘Em Speechless. Ruffhouse/Columbia artist Ben Arnold
celebrates after performing with his touring band at New York’s Mercury
Lounge in support of his debut album, **Almost Speechless.” Shown, from left,
are Barry Goldfarb, Arnold’s personal manager; Jed Corenthal, associate
director of marketing, Columbia; Arnoid; and A. Christopher Schwartz, CEQ,

Ruffhouse.

BILLBOARD MUSIC GROUP. Dan Dodd
is named Western advertising man-
ager for Billboard Directories in Los
Angeles. He was senior account exec-
utive at BAM magazine.

RECORD COMPANIES. Ken Baumstein
is appointed executive VP/GM for
HOLA Recordings in New York. He
was senior VP of marketing at EMI
Records Group.

The Elektra Entertainment Group
appoints George Cappellini VP of
rock promotion in New York, Hilary
Grant director of merchandising/
marketing in New York, and Gihan
Salem manager of press and artist
development in Los Angeles. They
were, respectively, a consultant with
G&G Entertainment Marketing,
‘manager of merchandising/creative
services for the Elektra Entertain-
ment Group, and coordinator of press
and artist development for the Elek-
tra Entertainment Group.

CAPPELLINt

BAUMSTEIN

Discovery Records in Los Angeles
names Cary Baker VP of media and
Gary Poole director of national pro-
motion. They were, respectively, VP
of PLA Media and VP of broadcast
services for Next, an alternative radio
tipsheet and magazine.

Vicki Batkin is promoted to VP of
television programming for Columbia
Records in Los Angeles. She was VP
of television relations.

Don Eason is appointed VP of pro-
motion for Qwest Records in Los An-
geles. He was VP of promotion for
Perspective Records.

£ K FELGREE s CE

GRANT BAKER

Tony Johnson is promoted to se-
nior director of national publicity for
Virgin Records in Los Angeles. He
was national director of R&B publici-
ty.
Bruce Henderson is appointed di-
rector of product management for
Virgin Records in Los Angeles. He
was head of Uncle Entertainment, a
New York-based management and
street promotion company.

Sherod Robertson is named direc-
tor of finance for Arista/Nashville. He
was VP of finance/CFO at Reunion
Records.

2

TURNTABLE

McDermott much as if he were, in fact,
a new artist. When the album track
“Summer Days” goes to triple-A and al-
bum rock radio Jan. 29, MeDermott will
have already visited almost every
triple-A station in
the country, accord-
ing to Koppelmann.

“We started in
October working a
record that wouldn’t
be out until Febru-
ary,” says Dane
Venable, EMI’s se-
nior director of mar-
keting. “We sent
him out to stations three or four days a
week, every week, and in each case, he
did a conference-room concert to give
more insight into where he’s coming
from. And between radio stops, we had
him doing a lot of set-up press.”

MecDermott agrees that he “covered a
lot of ground” in a short period, though
not without some trepidation—and a lit-
tle supernatural assistance.

“A conference-room performance is
kind of like a proctology exam,” he says.

McDERMOTT

“There’s a lot of anxiety, but it usually
turns out very nice, though there was
one occasion where the only people who
came were receptionists who were in
their 60s, eating pizza and chatting
about soaps! Then there’s a great pic-
ture of our car in
a ditch in Taos,
N.M. We were
E M I totally lost, then
we finally pulled
into the station
| driveway and
got stuck trying
to pull out. Suddenly, these amazing Na-
tive Americans mystically appeared out
of nowhere and got us out!”
McDermott is still out visiting sta-
tions (“I feel like the Fuller Brush
Man, going door g_)ndoor and asking,
‘Are you buying?’ And if not, I go on to
the next one”) and has a similar stop
upcoming at VH1. The next step, says
Venable, is a band tour (the confer-
ence-room performances were so0lo) of
colleges centering around McDer-
mott’s Chicago home base—TIllinois,
(Continued on page 16)

Epic ‘Home Alive’ Compilation
Comes To Women’s Defense

B BY CRAIG ROSEN

What began as an independent al-
bum to benefit Home Alive, a Seattle-
based anti-violence collective, has
evolved into a two-CD set of music and
spoken-word contributions from a wide
range of stars and up-and-coming tal-
ent. It is due Feb. 20 on Epic.

The album, “Home Alive—The Art
Of Self-Defense,” features the Presi-
dents Of The United States Of Ameri-
ca, Soundgarden, and Nirvana, as well
as lesser-known talents, such as Los
Hornets, Alecohol Funnycar, and late
Gits front woman Mia Zapata.

It was the July 1993 rape and murder
of Zapata that inspired the formation of
Home Alive, says Gretta Harley, a
member of the collective who was in-

;1 e
AR
SELE

THE ART OF

volved in compiling the album and is

featured on it performing on “Digging

& Striking” with Naked Take-Out.
(Continued on page 74)

BATKIN EASON

Trevor Carey is appointed West
Coast regional promotion manager
for Relativity Recordings in Los An-
geles. He was assistant PD at KHQT
San Jose, Calif.

Allison Dunbar is named VP of
business affairs at Pool Party
Records in Los Angeles. She was an
international law professor.

PUBLISHING. Merril Wasserman is
named VP of international acquisi-
tions and affiliate relations for
Sony/ATV Music Publishing in New
York. She was VP of international

WASSERMAN

JOHNSON

acquisitions for MCA Music Pub-
lishing.

Bo Goldsen is promoted to presi-
dent of Criterion Music Corp. in Los
Angeles. He was VP.

Adriene Rodriguez is promoted to
associate manager of the film sound-
track division of EMI Musie Publish-
ing in Los Angeles. She was executive
assistant to the senior VP of EMI
Music Publishing West Coast.

Donna Caseine is promoted to
manager of creative services for
MCA Music Publishing in Los Ange-
les. She was an assistant.
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95.7% of
readers
worldwide

find Billboard
extremely
important
for work.

. Billboard
trade

ads & editorial
are the primary

sources
retailers use
to find new
releases.

UK/BRITS

ISSUE DATE: FEB. 17

AD CLOSE: JAN. 23

Billboard's February 17th issue
tunes into the UK for the 1996
“Brits Around the World”
spotlight. This comprehensive
ovenview of the UK's market-
place takes an authoritative
look at the resurgence of
British pop from the viewpoint
of the new corps of
international executives at
the UK labels. Other topics
include British acts who
experienced chart success
this year and case histories
on 95’s most notable UK
breakthrough stories. PIUS...

a list of leading nominees for
the 1996 Brit Awards!

Contact

UK: Catherine Flintoff
Europe: Christine Chinetti
171-323-6686

! EAST/MIDWEST WEST

212-536-5004 - PH
s 212-536-5055 - FAX
L KEN PIOTROWSKI
h PAT ROD JENNINGS

s DEBORAH ROBINSON LEZLE STEIN

KEN KARP

ROBIN FRIEDMAN

615-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

213-525-2307 - PH
213-525-2394/5 - FAX
JODIE FRANCISCO
GARY NUELL

ASIA PACIFIC |

ISSUE DATE: FEB. 24

AD CLOSE: JAN. 30

Billboard’s February 24
issue features the first of
four annual Asia Pacific
spotlights focusing on
the industry develop-
ments of the region.
Each of these in-depth
specials will aim to
update readers on the
talent, trends and
creative aspects of
artists and music in Asia.
Other topics will focus
on Asian programming
(Channel V and MTV
Asia), retail activity and
news on company
deals and executive
moves.

Contact
Amanda Guest
613-9824-8260

SOUTHEAST

FLORIDA/
LATIN AMERICA

CHILDREN’S
AUDIO/VIDEO

ISSUE DATE: FEB. 24

AD CLOSE: JAN. 30

The Kid Biz is booming
and Billboard’s Feb
24th issue explores the
many facets of the
Children’s audio/video
market. This all-encom-
passing spotlight
showcases the most
successful stars in the
biz and reports on
special interest videos,
retail activity, upcom-
ing audio and video
releases and kid’s
interactive market.

Contact
Jodie Francisco
213-525-2304

Reach Billboard’'s c00.000 readers worldwide.

ASIA PACIFIC/
AUSTRALIA

WWW.americanradiohistorv.com

305-441-7976 - PH
305-441-7689- FAX
ANGELA RODRIGUEZ

613-9824-8260 - PH
613-9824-8363 - FAX
AMANDA GUEST
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2 UNLIMITED
5TH ANNIVERSARY

ISSUE DATE: MAR. 9

AD CLOSE: FEB. 13

Billboard’s March 9th
issue celebrates the fifth
anniversary of the
internationally
acclaimed dance act
2 Unlimited. Billboard’s
dance editor Larry
Flick interviews the
group about their
career evolution. The
spotlight will also
chronicle 2 Unlimited’s
success with stadium-
filling concert tours,
chart-topping records
and massive video

il

e LS e

PRO-TAPE
ISSUE DATE: MAR. 16

AD CLOSE: FEB. 20

From the 1996 ITA's
planned activities to
the promotional
campaigns of tape
companies, Billboard’s
March 16th special
highlights the important
challenges and issues
facing the pro tape
market. Other topics to
be discussed include
the positive status of
fape in recording
studios, the effects of
cost increases on
materials and the
constant threat of other
formats on this industry.

1996 RECORD
RETAILING DIRECTORY

PUBLICATION
DATE: MID-MARCH

AD CLOSE: JAN. 31

Over the past six years
Billboard's RRD has developed
a devoted audience whose
needs range from private label
manufacturing, promotion,
marketing, and merchandising
to advertising, public relations
and computer assistance.
Advertising in RRD is the perfect
vehicle for your company to
reach our readership. Your ad
will receive heavy rotation at:
retailers, distributors, accessory
manufacturers, computer pro-
grammers, international com-
panies, and video studios.

Over 50%
of Billboard
retailers
purchase
products or
services as
aresult
of reading
Billboard.

individuals
read each

o Confact subscriber
New York: A

Contact Contact 212-536-5025 L Lk

Ken Piotrowski Ken Karp Los Angeles L

212-536-5223

212-536-5017

213-525-2307

Place your ad today’

LONDON FRANCE MEXICO/ JAPAN ITALY
44-171-323-6686 - PH  331-4549-2933 - PH WEST COAST 81-44-433-4067 PH/FAX 39-36-254-4424 - PH
44-171-323-2314 - FAX  331-4222-0366 - FAX LATIN TOKURO AKIYAMA  39-36-254-4435 - FAX

CHRISTINE CHINETTI FRANCOIS MILLET 213-525-2307 213-650-3171 - PH LIDIA BONGUARDO
CATHERINE FLINTOFF DAISY DUCRET 213-650-3172 - FAX
AKI KANEKO
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Pulp Travels Toward U.S. With ‘Class’
Island Act Aware Of Resistance To Britpop

B BY PAUL SEXTON

LONDON—The band that started
working on its current “overnight”
U.K. success in the late '70s is ready to
offer its idiosyneratic brand of modern
rock to America again.

Pulp’s “Different Class” album,
which raced to No. 1 in Britain in
November and was platinum (300,000
units) by the end of its second week of
release, arrives in the U.S. Feb. 27 on
Island. After a muted reaction in

America to the group’s label debut,
1994’s “His’n’Hers,” Island and the
band are wondering whether the U.S.
is ready to embrace a group whose

Ali Akbar Khan Honors
Indian ‘Legacy’ On Triloka

W BY BRADLEY BAMBARGER

NEW YORK—A living legend in Indian
classical music, Ustad Ali Akbar Khan is
still finding ways of hroadening his musi-
cal horizons at the age of 73.

Khan’s upcoming album, “Legacy”—

Srimati Asha Bhosle, left, and Al
Akbar Khan.

in stores Ieb. 27 from AMMP/Triloka
Records—features the virtuoso sarod
plaver collaborating with a singer for the
first time. With Indian film diva Srimati
Asha Bhosle, Khan has recorded a set of’
16th- and 18th-century songs that lends
fresh currency to ancient custon.
“With ‘Legacy,” Khan has given ns
something we haven’t heard before,” says
John Schaefer, musie director at WNYC
New York, who has played Khan’s music
extensively on his program “New
Sounds.” “The album is a meeting
ground between Khan's North Indian
classieal tradition and Bhosle’s popular
stvle. It’s neither fish nor fowl, and that’s
what I go for on my show.”
Remarking on Khan's innate accessi-
bility, Schaefer adds, “It’s funny. One of
(Continued on page 34)

] Mary Chapin Carpenter
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music celebrates a certain suburban
English seediness.

“Correct me if I'm wrong,” says
Pulp’s charismatie, foppish front man
Jarvis Cocker, “but as far as [ can
make out, American music seems to
deal in quite broad statements. It’s all
tailored for a certain type of person.
The thing that interests me about life
and our group is the ambiguity of'it.”

Adds Adam Pollock, Island’s New
York-based associate director of mar-
keting, “With English bands that don’t
have a real base and are not over here
touring, what we can rely on is the
built-in Britpop fan base, which is
growing in Anterica but is still not very

(Continued on next puge)

Street Talent.

Killing Time. Wax Trax!/TVT act Sister Machine Gun and TVT act Gravity
Kills take a break before their show at Chicago’s Cabaret Metro. Pictured,
from left, are Sister Machine Gun’s manager Mike Ryan; Sister Machine
Gun’s Chris Randall; Gravity Kills’ Jeff Scheel, Matt Dudenhoeffer, Doug Fir-
ley, and Kurt Kerns; and Gravity Kills’ booking agent Mike Rand, Ashley

G ABBA GABBA GOODBYE: After 22 years, the
Ramones are hanging up their leather juckets, and all
I can say is that the world will be a worse place with-
out them.

Though rumors were flying that the band’s last
album, this summer’s not so cryptically titled “Adios
Amigos,” was its farewell, when we talked with Joey
Ramone around the time of the record’s release, he
hinted that reports of the band’s death may have been
premature—especially if the
album received an especially
warm commercial reception.

Untortunately, that didn’t hap-
pen. And now, Ramone admits
that perhaps he had been in a bit
of denial. “I guess there was a
slight ray of hope, but that wasn’t
the band speaking, it was me

S
L BEAL

Ramones’ Adios Is For Real After All;
Gender Gap In Madonna’s Court Win

jurors how frightening some of these threats might be
to a woman. Excuse me, but is there a man alive who
would find someone telling him that he intended to
slice his victim’s throat from ear to ear nonthreaten-
ing? Also, why would such a claim be more threatening
to 2 woman than a man? Last time I checked, men had
throats, too.

U NIVERSAL HEARTBEAT: Not only has MCA label
Rising Tide officially changed its
name to Universal Records (Bill-
board, Dec. 9, 1995), it is now a
wholly owned subsidiary of MCA.
When announced last July, the
record company was described as
a joint venture between MCA and
Doug Morris, although no finan-
cial information was ever dis-

speaking.” But now, even he
knows the end is near. “I think I
went through the hell of the
Ramones being over already,
which was very depressing. To me, the Ramones have
always been bigger than four individuals; they have a
life of their own. It’s almost this entity, this monolith.”

All that’s left now is to wrap up a goodbye tour. The
band heads to Europe Tuesday (16) and then comes
back to the U.S. for select East Coast dates that will
include some secret club shows and its final New York
appearance. In March, the band will go to South Amer-
ica. Its last show will be a stadium date in Buenos
Aires, with Iggy Pop as the opening act.

After the tour ends in the spring, the band members
already have individual plans, according to Ramone.
Joey will continue writing for online musie magazine
Addicted to Noise. He will also host his own program
on an Internet radio station that will launch later this
vear. C.J. has a solo record deal with a French label,
Marky has an album coming out on MCA otfshoot
Blackout, and Johnny says he’s going to retire.

In my mind, the Ramones were like cockroaches . . .
indestruetible. I thought a nuclear homb could drop and
the Ramones would be left standing among the rubble.
1 was wrong.

F ROM MATERIAL GIRL TO MATERIAL WIT-
NESS: Madonna won a major victory in court Jan. 8
when a Los Angeles jury found a drifter guilty of
stalking her. Although she was compelled to testify in
person against her will or risk being arrested, Madon-
na's victory in the high-profile case can still be seen as
a win for stalking vietims everywhere.

But here’s the scary part. According to a story in
The New York Daily News, the jury foreman said that
the female jurors helped convince some of the male

by Melinda Newman

closed.

According to a source, the
change took place when Morris
was promoted from head of Rising
Tide to chairman/CEO of MCA Music Entertainment
Group in mid-November (Billboard, Dec. 2, 1995). The
source says no money changed hands when Universal
became a wholly owned MCA property.

SUI’ER SUNDAY: Vanessa Williams will sing the
nationul anthem at Super Bowl XXX in Tempe, Ariz.,
Jan. 28. For trivia buffs, the performance of “The Star
Spangled Banner” did not become exclusively a star
turn until Super Bowl XX, when Wynton Marsalis did
the honors. Before that, the U.S. Air Force Academy
Chorale (Super Bowl VI) was just as likely to get the
nod as Marvin Gaye (Super Bowl V). This year’s half-
time entertainer, Diana Ross, warbled the national
anthem at Super Bowl XVI. The only act to perform
the tune more than once at the big game?: Grambling
University Band (Super Bowl 11 and IX).

ON THE ROAD: Bruce Springsteen will continue
his acoustic solo tour through the summer. After more
North American dates in January and February, the
performer will head to Europe . .. Merry Clayton,
Marianne Faithfull, and Darlene Love will appear
at New York's Rainbow Room through Feb. 3 in a revue
called *20th Century Pop ... A Musical Celebration”
... Jack Logan & the Liquor Cabinet kick off a club
tour Feb. 1 in Washington, D.C. . . . The Bluesiana
Band tour, featuring artists who appear on Shanachie’s
Bluesiana record series, is booking dates for a summer
outing that will start on the East Coast in June. Among
the artists on the Bluesiana Hurricane All-Star Review
are Rufus Thomas, Bill Doggett, Sue Foley, Chuck
St. Troy, and the Uptown Horns.
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Cowboy Junkies Get Back To Basics
Band Takes Spare Approach On Geffen Debut

B BY LARRY LeBLANC

TORONTO—While “Lay It Down,” the
Cowhoy Junkies’ tightly focused debut
for Geffen Records, remains true to the
band’s minimalist country/blues
approach, the Feb. 27 release’s most
noticeable aspects are its starkness and
tight interplay between vocalist Margo
Timmins, guitarist Michael Timmins,
drummer Peter Timmins, and bassist
Alan Anton.

“With this record we decided to go
back to the four of us and only had a few
outside players,” says Michael Timmins,
also the band’s songwriter and co-pro-
ducer. “We wanted some songs with a
string quartet, and the other instrumen-
tation we added is very thought out. The
four of us are very spare in our playing,
and that’s where you get a lot of space.”

Using an outside producer for the first
time in six albums, the band chose to
work with John Keane (R.E.M., Grant
MeLennan, Indigo Girls, and Vic Ches-
nutt), who co-produced with Timmins.
The 13-track album was recorded at
Keane’s home studio in Athens, Ga., last
summer.

“Listening to John’s work, especially
the new Vic Chesnutt record, he had the
same texture sound we wanted to get—
very large but warm, and very hottom-
heavy with lots of space,” says Timmins.
“We talked to him, and he seemed to have
the same philosophy toward recording as
us. We also fell in love with his studio.”

‘While Timmins says the band amica-
bly left RCA after four albums, he admits
it was prompted by the band’s dissatis-
faction with the label’s handling of the
Junkies’ last studio albumn, 1993’s “Pale
Sun, Crescent Moon.” According to
SoundScan, it has sold 263,000 units to
date.

“That was the last straw,” Timmins
says. “That record could have done real-
ly well. Our North America tour for it

COWBOY JUNKIES

was the best we’d ever done, and the
album got great [U.S.] radio. It just didn’t
go anywhere.”

During a two-year layoff before link-
ing with Geffen, the Junkies took a sab-
batical from roadwork. Timmins, howev-
er, kept busy by scoring two Canadian
films—*“House,” which will be released
this month in Canada, and the tentative-
ly titled “The Boys Club,” due this spring.

Meanwhile, director Oliver Stone
included the Junkies’ version of Lou
Reed’s “Sweet Jane,” originally on “The
Trinity Session,” in his 1994 film “Nat-
ural Born Killers.” The song spent 17
weeks on Billboard’s Modern Rock
Tracks chart. Additionally, RCA released
the live album “200 More Miles” last year:
It has sold 38,000 units to date, accord-
ing to SoundScan.

A deciding factof in the band’s move to
Geffen Records was Geffen A&R rep Jim
Powers, who had heard “The Trinity Ses-
sion,” the band’s second independent
album, in 1988 and had signed the
Junkies when he was with RCA. The
album was rereleased on RCA-and pro-
vided a U.S. breakthrough.

Outlining Geffen’s strategy for the
album, Powers says, “There’s a video
being made for ‘A Common Disaster;’ and
therell be a U.S. promotional tour for the
group in February and March which will
include key radio stations and retail sites.
The band will, perhaps, do some acoustic

performances then as well.

“With the record,” Powers continues,
“the plan is to go first with triple-A, com-
mercial alternative, and college radio for-
mats. Triple-A has been their strongest
base of support over the last several
records, and we'll be looking to see how
modern rock [radio] responds to it.”

More evident on this album than the
last few Junkie recordings is Timmins’
exquisite guitar work, which had been
one of the hallmarks of “The Trinity Ses-
sion.”

Says Timmins, “Playing guitar
creeped in on the tour for ‘Pale Sun,
Crescent Moon,” and by the time we
started work on the album, I felt ready
to play it more again. I had |previously]
become sick of playing lead guitar and
had wanted to concentrate on songwrit-
ing. So I did that for a couple of years.
Now, I'm playing guitar more, and it'll be
fun playing live.”

Timmins acknowledges that songs on
the new album, particularly “A Common
Disaster,” “Just Want To-See,” and the
pop-styled “Angel Mine,” are structural-
ly simpler than those on either 1992's
“Black Eyed Man” or ‘Pale Sun, Crescent
Moon.’” “That’s another thing we decid-
ed to hone down a bit,” he says. “There-
fore, I think the songs hang together bet-
ter musically. Lyrically, I tried to make
them simpler as well. There are not as
many narratives on this record.”

With the band now having six albums
in its catalog, Timmins says it has
become a challenge to figure out what to
perform in concert.

“I divide the audience into those peo-
ple who see us a lot and who really like
what we've done, and people just catch-
ing on to what you're doing,” says Tim-
mins. “There are songs you want to play
and that the audience wants to hear, but
you've got to play your new stuff as well.
You also want to be able to change-up the
set. It all becomes a bit of a trade-off.”

PULP TRAVELS TOWARD U.S. WITH ‘CLASS’

(Continued from preceding page)

big. We have to rely on alternative
radio a lot.”

The week the album ships, alterna-
tive stations will be serviced with the
U.S. lead track, “Common People,”
produced, as was the rest of the set, by
veteran rock sideman Chris Thomas.
Fueled by a sardonic Cocker lyric
about the British class system, that
song reached No. 2 in the U.K. last
June, followed to the same position in
the autumn by a double-sided hit, “Mis-
Shapes”/“Sorted For E’s & Wizz,” the
latter a controversial song chastised in
the British media for appearing to
glamorize drug culture. December
brought another British top 10 track,
“Disco 2000,” remixed from “Different
Class,” and concluded 12 months of
success made all the more dizzying by
the group’s longtime status as indie
also-rans.

Formed as Arabacus Pulp in Cock-
er’s hometown of Sheffield, England,
in the late "70s, Pulp first recorded for
such independent labels as Red Rhino
and Fire. The current six-piece lineup
came together in 1990 and signed with
Island three years later. In the sum-
mer of 1994, the “Sisters” EP gave
Pulp a top 20 U.K. hit and the front
man was on his way to becoming a

British media darling.

Cocker, who appears on the forth-
coming album by fellow modern rock-
ers Lush on the track “Ciao,” is
“relaxed” about his hard-won domes-
tic stardom. “For a lot of the '80s, I had
a lot of time on my hands,” he says,
“and T know how crap that is.” Pulp’s
appearance as replacement for the
Stone Roses at the 1995 Glastonbury
Festival, in front of 80,000 fans, was
widely regarded as a new career high.

Mike Schulman, buyer for the
alternative-oriented Mod Lang store
in Berkeley, Calif., feels that Pulp has
suffered from the same anxiety about
certain British cutting-edge bands
that befell London Suede. “There’s a
glam aesthetic, or an offhund sexual-
ity, that just scares a lot of American
people,” he says. “There’s more to it
than just saying they don’t like Eng-
lish music. [These bands] challenge
their ideas of sexual identity, and
Jarvis seems really keen on playing
it up—he’s definitely not one of the
lads. Part of the reason Oasis are
doing so well [in the U.S.] is that
they’re lads and they rock.”

Island will service the dance remix-
es of “Common People” to its club and
DJ pool mailing list in early February,

when the album version also goes to
college radio. Pollock says, “There’s a
group of record stores in America
that specialize in English musie,
maybe one in each major metropoli-
tan area ... We are definitely going
to those stores with a lot of import
merchandising materials early, just to
let people know Pulp’s record is com-
ing. It gives us a story to go to radio
stations down the street.”

Pulp’s live focus has recently been
directed at the European market, but
Island is hopeful that the band will
play in the U.S. in February or
March. Cocker says with trademark
diffidence, “We keep resisting the
idea, but we’re going to have to come
over and play.” Perhaps mindful of the
protracted route that took Pulp this
far, he adds, “But I couldn’t do tour-
ing [in the U.S.]; that’d kill me. I’d be
dead within a couple of months.”

Schulman says that the band should
make the effort. “Pulp are really good
live. When they toured here with
Blur, I think they impressed a lot of
people. ‘His’n’Hers’ had just come
out, and I noticed the record picked
up here at the store after they played.
Their whole schtick just comes across
better live,”

Ie— -

Reunion’s Gary Chapman
Finds ‘Shelter’ In Nashville

B BY DEBORAH EVANS PRICE

NASHVILLE—With his “Sam’s
Place” radio series, his excursion into
golf musie, last year’s high-profile open-
ing slot on wife Amy Grant’s “House Of
Love” tour, and various other ventures,
Gary Chapman has become one of
Nashville’s most visible artists. Reunion
Records plans to help Chapman trans-
late that visibility into record sales with
the release of “Shelter.”

Word will distribute the album to the
Christian market starting Feb. 19,
while mainstream retailers will receive
it Feb. 27 via
BMG Distribu-
tion. According to
Ben Howard,
Reunion VP of
sales and market-
ing, the label
plans a two-
pronged push on
“Shelter,” utiliz-
ing the media and
Christian radio. “Gary is a publicist’s
dream [with the] exposure he receives,
whether it’s being the grand marshal
for the Nashville Christmas parade, the
spokesperson for {Smoky Mountain
tourist town] Gatlinburg, his ongoing
association with “Sam’s Place” and
TNN's national broadcasts of that, or
hosting roles, such as co-hosting the
Dove Awards. Those are continual
opportunities Gary comes up with,”
Howard says. “One of our primary
goals is to use those exposures to broad-
en people’s awareness of Gary, whether
it be TV advertising in conjunction with
“Sam’s Place” or going in and doing tar-
geted marketing around his affiliation
with Gatlinburg.”

Reunion hasn’t decided if the label
will promote singles to mainstream
radio, but it does plan to push the album
extensively to Chapman’s core audience
in the Christian market.

“I don’t think I do records for mar-
kets,” Chapman says. “In my opinion,
the labels are an unfortunate byprod-
uct of the way we live our lives, not just
in musie, but in everything. I’d like to
think anybody could buy this record
and enjoy it. I'm unashamedly a Chris-
tian, and that’s going to be reflected in
my music. But it’s probably not the kind
of Christian attitude the general media
or general consensus would be [expect-
ingl. . . I'm not going to beat anyone
over the head with the Bible or beg for
money. I'm just trying to incorporate
my relationship with Christ into my
life.”

CHAPMAN

“Shelter” features the well-written,
melodic pop tunes Chapman has
become known for, as well as a few sur-
prises. The opening cut is an a cappel-
la rendition of the classic hymn “Great
Is Thy Faithfulness,” which was a
crowd pleaser on the “House Of Love”
tour. Other highlights include a duet
with recent CMA award-winner Alison
Krauss on “If You Ever Need Me” and
Chapman’s “Man After Your Own
Heart,” which first appeared on last
year’s multiartist “My Utmost For Your
Highest” album.

The “Shelter” album cover features
Chapman with the youngest of his
three children, 3-year-old Sarah, who
he says helped inspire the “Shelter”
concept. “I think relationships bring
shelter. Houses don’t do it. Money
doesn’t do it. Careers don’t do it. Rela-
tionships do,” Chapman says. “And the
relationships I have with my wife, kids,
friends, and, foremost, with God [are]
my shelter, and I hope that’s what's
reflected on this record.”

In addition to “Shelter,” Chapman
will have another album out this winter.
It will be found at the local sporting-
goods store, rather than the record
shop. He and his band have recorded an
album of golf songs as the Mulligans.
“It started out just for fun, just as kind
of goofy, novelty songs, and there are
some of those on there,” Chapman says.
“But some people at the [Professional
Golf Assn.] heard it and asked me to
write a tribute for [golfer] Paul Azinger
[about] his successful struggle with
cancer. So we did that, and the album
Jjust took a turn toward the more seri-
ous aspects.”

A portion of the proceeds goes to the
National Leukemia Society. The album
was released shortly before Christmas
on Chapman’s own label and is a joint
venture between Chapman and the
PGA.

“It’s marketed through golf shops,”
Howard says. “They’ve done national
radio advertising. And it’s marketed
directly through the PGA. That’s just
another example of the publicity
machine he is.” x

Tom Ball, Christian music buyer for
Tower Records in Nashville, says Chap-
man’s other activities positively affect
his record sales. “When he does a con-
cert or TV appearance, it generates
more interest,” Ball says. “His last
album did well for us and sold steadily.
Then, when he co-hosted the Dove
Awards, that boosted sales.”

Howard says the push at radio and

(Continued on next page)
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John P. Kee, Dottie Peoples Win Big At Gospel’s Stellar Awards

B BY LISA COLLINS

NASHVILLE—The icy rain that ush-
ered in the record snowfall of the Bliz-
zard of "96 could not keep a near-capac-
ity crowd away from the gospel music
industry’s biggest night, the 11th annu-
al Stellar Awards, held Jan. 6 at the Ten-
nessee Performing Arts Center here.
John P Kee, known as “the prince of
gospel,” was the night’s big winner with
five awards, including contemporary male
vocalist, contemporary album of the year,
and producer of the year: It was a near
clean sweep for Kee, who triumphed in
five of the six categories in which he was
nominated—despite the fact that he has
been overshadowed over the last two
years by the emergence of Kirk Franklin.
Kee, recently married, was both exu-
berant and philosophical, saying, “It’s won-
derful that I was able to touch the indus-

try in a special way. Now I'm going to
retire, concentrate on helping to bring new
talent into the industry; and preach a bit.”
(See In the Spirit, page 33.)

It was also a big
night for Dottie
Peoples, who was
easily the “people’s
choice.” Peoples
pocketed four
awards, including
traditional female
vocalist, song of the
year, and tradition-
al album of the

year.

Newcomer William Becton was
named new artist of the year for his
debut, titled “Broken,” which was also
the top urban gospel pick. Becton,
caught off guard, described the win as
- “incredible.” “T'wo years ago,” he noted,

“I was a music teacher looking at the
Stellar Awards on TV and praying that
the Lord would give me an opportunity
to come forth with the gift that he’s
given me.”

Citing outstanding achievements by
African-Americans in gospel music, the
two-hour TV special, which doubles as
an annual tribute to the memory of Dr.
Martin Luther King Jr., will air in
national syndication from Jan. 13
through Feb. 18. The brainchild of exec-
utive producer Don Jackson, the pro-
gram is distributed by his Chicago-
based Central City Productions.

The show was highlighted by live per-
formances from Kirk Franklin & the
Family, Shirley Caesar, Fred Hammond
& Radical For Christ, Yolanda Adams,
the Mighty Clouds of Joy, and CeCe
Winans. Presenters included Oscar-
nominated actress Angela Bassett, Jas-

MICHAEL MCDERMOTT ‘DEBUTS’ ON 3RD SET

(Continued from page 10)

Michigan, Indiana—in advance of his
upcoming show at the February
Gavin convention in Atlanta.

Further, “revitalizing” McDer-
mott's Chicago base, Venable says,
was a weekly series of eight Chica-
go club gigs at different venues from
November through New Year’s Eve.
“Every one sold out, and they got
Michael reintroduced,” says Venable.

At progressive triple-A station
WXRT-FM Chicago, though, MeDer-
mott needed no further introduetion.
“We have a pretty long history with
him and intend to keep the relation-
ship going,” says music director
Patty Martin, noting McDermott’s
many “budget” shows performed in
conjunction with the station.

“I think this record is a step for-
ward for him, and we have a ‘free
sample’ in the works—a free, abbre-
viated show where we invite listen-
ers to a club to hear a short set by an
artist to give them a taste of what
he’s been doing lately. We've had him
on-air here tons of times, so this is
something different.”

It’s also in keeping with Koppel-
man’s stated goal of building
“Michael McDermott” out of Chica-
go, “not with hype, but by letting
people find his music and hear it on
the radio and see him playing it—
since it’s so strong, it speaks for

itself.” Venable adds that a Cema
Chicago branch dinner last month
generated a micromarketing effort
for area retailers that will possibly
include a concert tour emanating out
of Chicago and the Midwest. “We're
doing the right solid thing in Chica-
go for him this time around,” says
Venable, “since it has been a while
since his last album.”

That was “Gethsamane,” which
was released by SBK in 1993 and for
which Koppelman did A&R. “The
first one was labeled ‘folky,’ which is
kind of a bad word, but it was triple-
A before there was triple-A,” says
MecDermott. “I got Bruce Hornsby
on it and some great studio guys, and
then, for the second album, which
was also a big-budget kind of record,
I got my own band. But in retro-
spect, we thought my home demos
were much cooler: I play all the
instruments myself, so the idea this
time was to go in and do what I do at
home, because it was somehow more
interesting and compelling.”

MeDermott went to Memphis and
cut “Michael McDermott” in produc-
er Joe Hardy’s garage, playing near-
ly all the parts himself. “I’ve had a
fascination with the South lately,” he
says. “I don’t know if I'm being silly,
but there’s a mystical quality to what
I do instead of a heartland quality,

which is how I get labeled. So I want-
ed to go somewhere very heartlandy.
I can’t say that a lot of that flavor got
soaked up by the music, but just
being down there and using Leslie
[speakers]—it did kind of come
across!”

One of the few instrumental parts
not played by MeDermott comes on
the unlisted album track “Killing
Me,” on which author Stephen King
plays guitar.

A major MeDermott fan who used
his song lyries in his novel “Insom-
nia,” King wrote the liner notes to
“Michael McDermott.” He recounts
being turned on to the singer/song-
writer through his sons and even
credits McDermott for showing him
that he isn’t “too old to rock’n’roll.”

“We won’t exploit King, but his

liner notes really articulate Michael

to his funs,” says Koppelman. “When
his first album came out, nobody
really cared about acoustic guitar or
telling stories or songs about every-
day people. But look at the last year
and the success of a lot of groups
who are just playing straight-for-
ward rock’n’roll music with really
important words. There was no
triple-A when Michael started, but
now there’s a format built for him, so
the time is right.”

REUNION’S GARY CHAPMAN FINDS ‘SHELTER’ IN NASHVILLE

(Continued from preceding page)

retail will include contests and special
promotions around Valentine’s Day and
Father’s Day. The Valentine’s Day pro-
motion will center around the first Chris-
tian radio single, “One Of Two,” a love
song on which Grant accompanies Chap-
man. “In all of our Christian radio mar-
kets, we'll be doing the ‘One Of Two’ win-
it-before-you-can-buy-it promotion,”
Howard says. “And in some of our top
markets, we're going to try to hook retail
and radio together to offer a bigger pro-
motion. I also think the song will be a big
wedding song in the future.”

The Father’s Day promotions will
involve the song “My Father’s World.”
Howard says, “We're going to put
together a cassingle of that song and
give it away with the purchase of
Gary's record around Father’s Day.”

Howard says the label will pursue

prime retail positioning for “Shelter”
at both Christian and mainstream
retailers. One of the more unusual pro-
motional items is a talking shelf talker.

“In the Christian market, shelf talk-
ers are very popular,” Howard says. “I
think we’ve produced what should be
the world’s first talking shelf talker. It
has a message from Sarah. People
press the shelf talker and hear a 10-sec-
ond message from Sarah about her
dad.”

Although they haven’t recorded
Sarah’s message yet, Chapman jokes
that it will probably say something like
“Please buy my daddy’s record. I'm
hungry.”

Chapman will be a prominent par-
ticipant in the “Country In The Rock-
ies” celebrity ski benefit Jan. 17-21 in
Crested Butte, Colo. Then he’ll hit the

road in mid-February to support the
album. Last fall, he performed 20 dates
with Sparrow recording artist Susan
Ashton, and they plan another 20 dates
for the spring. He and Ashton will come
out together and perform, with the on-
stage banter being as entertaining as
the musie. “It’s really fun,” he says.
“She’s the perfect foil for the kind of
communication I enjoy on stage, a
whole lot like Amy, honestly.”

Also during the spring and summer,
Chapman will do festival dates as well
as begin a new season of “Sam’s Place,”
which tapes every other Sunday at
Nashville’ s Ryman Auditorium. Previ-
ously broadcast via Salem Radio Net-
work, “Sam’s Place” will now be broad-
cast on the TNN radio network to 600
stations. TNN will also tape selected
episodes for television specials.

mine Guy, Larenz Tate, “Sister, Sister”
stars Tia and Tamara Mowry, “The Par-
enthood” star Suzanne Douglas, and
Candi Staton.

Special honorees included Hugh B.
Price, president/CEO of the National
Urban League, who received the Most
Notable Achievement Award; Trans-
africa founder and president Randall
Robinson, this year’s recipient of the
Excellence Award; the ailing Rev. Milton
Brunson, who was not on hand to pick up
the Pioneer Award; and the Fairfield
Four, who won the James Cleveland
Award for their contributions to the quar-
tet sound.

The awards are voted on by radio pro-
fessionals, record manufacturers, retail-
ers, artists, and others in the gospel busi-
ness.

Following is a complete list of win-
ners:

Contemporary female vocalist: Yolan-
da Adams, “More Than A Melody.”
Traditional female vocalist: Dottie
Peoples, “On Time God.”

Contemporary male vocalist: John P
Kee, “Show Up.”

Traditional male vocalist: the Rev.
James Moore, “Live At Jackson State.”
Contemporary group or duo: Anoint-
ed, “The Call.”

Traditional group or duo: Canton Spir-
ituals, “Live In Memphis I1.”
Traditional choir: Dottie Peoples &
Peoples Choice Chorale.
Contemporary choir: New Life Com-
munity Choir.

Instrumental performance: “Play Me
In Your Key,” Ben Tankard.

Urban gospel: “Broken,” William Bec-
ton.

Music video: “Show Up,” New Life
Community Choir.

New artist of the year: William Becton.
Producer of the year: John P Kee.
Album of the year (contemporary):
“Show Up!” New Life Community Choir
with John P Kee.

Album of the year (traditional): “On
Time God,” Dottie Peoples & Peoples
Choice Chorale.

busines:s R
v TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promater
' DAVE MATTHEWS BAND Hampton Coliseum  Dec. 30-31 | ‘ $604.025 25311 ! Cellar Door
SOUL COUGHING Hampton, Va. $25/$22.50 two
sefiouts
MANNHEIM STEAMROLLER Orpheum Theatre Dec. 26-31 $399.030 18,781 Sound Trak Inc
CHRISTIAS Omaha. Neb $24/519 seven
seltouts
RUSTED ROOT Civic Arena Dec. 31 $288.180 12,808 DiCesare-Engler
DONNA THE BUFFALD Pittsburgh $22.50 sefiout Prods.
10TH ANNUAL WHIPLASH Cobo Arena Dec. 31 $285.093 10,367 Brass Ring Prods
BASH: Detroit $27.50 12,191
TED NUGENT
DAMN YANKEES
BROTHER CANE
DAYE MATTHEWS BAND Patriot Center, Dec: 29 $226.356 10122 Celtar Door
SOUL COUGHING George Mason Uni- $22.50 selfout
versity
Fairfax. Va.
GREEN DAY Oakland-Alameda Dec. 14 $173.955 11.587 Bill Graham Pre-
HI-FIVES County Coliseum $15 14,500 sents
Oakland, Calif.
TIM MCGRAW Unidome, Dec. 28 $172.502 1123 Show Productions
FAITH HILL University of North- $22.50/$19.50 selioyt Inc.
e towa
Cedar Falls, lowa
ANITA BAKER James L. Knight Cen-  Det. 31 $169.524 3102 Fantasma Prods.
ter $75/339 75 4,000
Miami
PATT LAEELLE Fox Theatre Dec. 27 $160.945 4783 Brass Ring Prods.
Detroit $75/342 50/332.50  seltout
TED NUGENT Wings Stadium Dec. 30 $148,763 1,758 Brass Ring Prods
BROTHER CANE Kalamazo, Mich $22.50/$20 seliout
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-327-
1575. For research information .and pricing, call Marie Ratfiff, (615)-321-4295.
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WEDDED BLISS: As the
old adage goes, “It’s not what
you know, it’s who you know.”
Such is the case with New
York-based rockers Marry
Me Jane, led by the heartielt
vocals of Amanda Kravat.
The band wrote all of the
music—10 songs and the un-
derscore—for the upcoming
TriStar movie “If Lucy Fell”
as a result of Kravat’s friend-
ship with the movie’s co-star

Train Tracks. Forefront
is attacking the
mainstream marketplace
with Christian rockers
Grammatrain's “‘Lonely
House,” released Jan. 9.
The Seattle band is on the
Salt Box tour with Petra,
Whiteheart, and Johnny
Q. Public in February.
‘Believe”is being worked
to college radio.

Eric Schaeffer, who also
wrote and directed the charm-
ingly hip romantic comedy.

However, connections or
not, the songs’ poignant rela-
tionship themes are the per-
fect mate for the movie, which
also stars Sarah Jessica
Parker, Ben Stiller, and Elle
MacPherson.

Marry Me Jane’s self-titled
debut album, which features
the 10 songs in the film plus
three other ditties, is due Jan.
30 on 550 Music. The movie,
which TriStar has dubbed a
“post Gen-X film,” is set to
open on March 8.

“We refer to this as a dedi-
cated soundtrack like P’rince
with ‘Purple Rain,’” says
Dave Gottlieb, director of
marketing at 550 Music.

The label in working out
cross-promotions to promote
the album with the
movie. For now, all &l
of the advertising, !

Generation X. Multitalented
hip-hop/pop-rock-influenced
Xavier makes his debut on Joe
Ruffalo’s Lexington House label
with “The X Factor,” released
Jan. 9. “Saturday Song,” from
the Interscope-distributed
album, is being worked to top
40, top 40/rhythm, and college
radio. He will tour West Coast
clubs with a full band in

February.
REGIONAL HEATSEEKERS #1°5S
MOUNTAIN ! l‘ NORTHEAST
Frost, Smile Now,Die Later Everclear, Sparkle And Fade

e e S T T T

point-of-purchase
materials, and vid-
eos for the album
will feature footage
from the movie.
The band is also
getting exposure in
the trailers for the
movie, which are
now running in the- T
aters.

Since October,

Marry Me Jane did~
50 Northeast dates
during a few resi-
dency tours that
helped expand the
group’s live follow-
ing.

Marry Me Jane'’s next gig
will be at the TriStar bash at
the Sundance Film Festival in
Park City, Utah, where the
film is premiering Saturday
(20).

On the radio front, the label
has already commerecially re-
leased a three-song single fea-
turing “Misunderstood,” a
demo version of “Positive,”
and a cover of David Bowie’s
“Cracked Actor,” which isn’t
on the album.

The label has now turned its

EAST NORTH CENTRAL
| ) Terri Clark, T_erri Cla(k L

| WEST NORTH CENTRAL |
{ _ Teri Clark, Terri Clark |
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MIDDLE ATLANTIC
__Everclear, Sparkle And Fade

SOUTH ATLANTIC
__ Everclear, Sparkle And Fade |

med Jane, the band’s moniker
was actually inspired from fli-
ers it saw in New York that
read, “Jane, Will You Marry
Me?”

FAMILY TIES: On’a very
similar note, another 550 Mu-
sic band fell into quite a nice
situation. Rockers the Poor,
whose drummer James
Young is the nephew of AC/
DC guitarist Angus Young,
have been invited by AC/DC
to open for its mammoth na-

tionwide trek,

beginning Fri-

day, Jan. 12, and

=

— wrapping up

April 4.

The Poor
hasn’t had any
new material re-
leased since its
550 Music debut,

| “Who Cares,”
| released in 1994.

PACIFIC
~ No Doubt, Tragic Kingdom

N [

A SOUTH CENTRAL
| Mystikal, Mind Of Mystikal

B O

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling tities by new & developing artists.

MOUNTAIN
Frost, Smile Now, Die Later
Terri Clark, Terri Clark
Everclear, Sparkle And Fade
The Corrs, Forgiven, Not Forgotten
3T, Brotherhood
No Doubt, Tragic Kingdom
L.A.D., Ridin' Low
Jeff Carson, Jeff Carson
Garbage, Garbage

NORTHEAST
Everclear, Sparkle And Fade
The Corrs, Forgiven No forgotien
Garbage, Garbage
Group Home, Livin' Proof
Adam Sandler, They're All Gonna Laugh.
Mandy Patinkin, Oscar & Steve
Kenny Wayne Shepherd, Ledbetter Heights
Heather Nova, Oyster
Jewel, Pleces Of You
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Jim Brickman, By Heart For Squirrels, Example

sights on the track “Twenty-
One,” which is being released
simultaneously to triple-A,

its entirety at the beginning of
the movie.
For the record, Gottlieb

modern rock, and top 40 radio
stations. The track is played in

notes that while MacPherson’s
character in the movie is na-

The label plans
to service album
rock radio with.a
two-song sam-
pler featuring
“More Wine
Waiter,
Please?,” the
track that
landed the band some album
rock attention when it was
first released two years ago,
and another album track,
“Ride.”

FLYING HIGH: Jim Crow,
which is actually a band, not an
individual, heads out on a tour
of the Texas panhandle for the
month of February in support
of its Midnight Fantasy album
“Empty My Mind.”

The first single, which is the
title track, was No. 21 at mod-
ern rock WMMS Cleveland

for the week ending Dec. 31.
Due to the strong response,
the trio will perform at Cleve-
land’s famed Agora Feb. 2.

TIDBITS: After a two-year
absence, Throneberry deliv-
ers the Joe Chicarelli-produ-
ced “Trot Out The Encores,”
its follow-up to “Sangria,” on
Jan. 30 via Alias Records. The
label goes to modern rock ra-
dio with “On The Strobe

Up & Away. Minneapolis
favorites Balloon Guy
makes its major-label
debut Feb. 6 on
Generator/Warner Bros.
with “The West Coast
Shakes,” produced by
Polara’s Ed Ackerson.
The band is on a club tour
in February. A 7-inch of
‘Incidentally’ goes to
specialty shows and
college radio Jan. 23 and
to modern rock soon
after.

Flume” in mid-February. The
song will also be included on a
Spin sampler in February ...
A&M’s the Innocence Mis-
sion will do a Borders Books
& Musie tour from Monday
(15) through Feb. 20 ... Bos-
ton’s Hank on Buzzsaw Ree-
ords kicks off more than a
month of dates Saturday (20)
through Mareh 3.
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Domino Raps To The Music

Outburst Set ‘Physical Funk’ A Departure

@ BY J.R. REYNOLDS

LOS ANGELES—After getting off to
a promising career start with “Getto
Jam,” which was No. 1 on the Hot Rap
Singles chart for six weeks, Domino’s
self-titled 1994
debut set failed to
live up to its full
potential, due to a
change in distrib-
utors.

Despite the set-
back, “Domino”
sold 670,000 units,
according to
SoundSean, which
makes prospects bright as Out-
burst/RAL/Island prepares to release
“Physical Funk,” Domino’s sophomore
set, March 19.

“The last album was stopped after
Def Jam switched [distributors] from
Sony to PolyGram,” Domino says. “But
this is a new beginning, and this time
I’ve got more creative control as the
albunt’s sole writer and producer.”

“Physical Funk” features more R&B
melodies and less “street” posturing
than the rapper’s debut set. “It’s jazz-

DOMINO

ier and funkier, without all the cursing
normally associated with a lot of hip-
hop records,” he says.

Domino eredits the less abrasive
approach of “Physical Funk” to his
growth as an artist. He says his chal-
lenge on the set was to demonstrate
growth without compromising the cre-
ative essence that made “Domino” a
winner with consumers.

“After experiencing the realities of
the recording business after releasing
my first record, I became more spiri-
tual about my music,” says the Long
Beach, Calif,, rapper. “I also got more
serious about the business side and
hired James Arceneaux as my man-
ager.”

Domino’s musie is licensed through
Chrysalis Music.

The title track of “Physical Funk”
is also the bouncy first single.
Although its theme revolves around

lusty male/female encounters, the

lyrics are more abstract than other,
more graphic sex songs.

Prior to the Christmas holiday sea-
son, promotional copies of “Physical
Funk” were distributed to clubs and
were supported by an intense street

Smooth Sounds Of Mecca Don
Debut Will Sa-Deuce Listeners

B BY TRACY HOPKINS

NEW YORK-—When Mecca Don/
Elektra/EastWest releases the self-
titled debut album by female teen duo
Sa-Deuce, it will have the advantage of
working an act that not only has
smooth vocal harmonies and good
looks, but boasts writing and produe-
tion skills.

S3-Deuce takes writing and co-pro-
duding credits on a majority of its
R&B/hip-hop set, which is scheduled
for domestic release Feb. 27.

Janai Abererombie and Paula
“Asiah” Pierre-Louis, both 17 and from
Queens, N.Y., deliver lyries with a
gospel-rooted, broken-hearted, home-
girl sound. Says Pierre-Louis, “When
we wrote the album, I had just come
out of a relationship, and I was really
hurt. So a lot of the lyries came from
experiences in relationships, which
gave both of us a lot to write about.”

Pierre-Louis, who grew up singing
in her church choir, hopes the album
will have universal appeal. “I want
everyone to be able to relate to our
songs,” she says. “I want someone in
China to see us and say, ‘I like them.””

“Don’t Waste My Time,” the first
single, was shipped to R&B/main-
stream and erossover radio Jan. 2.
Because of the record’s hip-hop influ-
ences, street teams will promote it at
mix shows and other rap radio outlets.

“Don’t Waste My Time” samples the
horn riffs of Bobby Caldwell’s 1977 old-
school hit “What You Won’t Do For
Love.” The lyries offer a critical dialog
on wonlen’s need to have more respect
from men.

The single’s video, which was shot in

the group’s Queens neighborhood, was
serviced to BET and the Box in early
December.

Two weeks before Christmas, fliers
and posteards were mailed to radio,
independent record store accounts,

SA-DEUCE

and retail chains. In early January, the
promotional materials were sent to
hair salons and barber shops. Elektra
Entertainment black musie senior VP
Richard Nash says that the label’s ini-
tial marketing strategy is to develop
visual awareness for Sa-Deuce.

“We want the video to set up the
single’s presence, so that as it impacts
in January, there will already be an
awareness in the marketplace,” he
says.

Onee the video and single have “per-
colated,” Nash says, live performances
will be scheduled for “Showtime At
The Apollo,” “Soul Train,” and appro-
priate shows on such cable networks
as F/X and Nickelodeon.

Because so few R&B vocal acts
write and produce their own musie,
the label regards Sa-Deuce as a long-
term project. Nash says, “We’re not

(Continued on page 20)

campaign that included the distribu-
tion of cassette samplers, stickers,

posters, and other promotion items.
Outburst president/CEQ Anthony
“Anti”Lewis and label VP “Greedy”
Greg Jessie are confident the project
will be a winner with consumers
because of its friendly hooks, consis-
tent production, and catchy song titles.
“An artist’s second album is always
the hardest to market to consumers,
because they enter a different mind-
set,” says Lewis. “On the first album,
(Continued on page 20)

Tempting Opportunity. The Temptations were among one of many

Motown acts to visit the label’s offices during its recent open house in
les. Pictured, from left, are Temptations co-manager Billie Bullock, Ollie
son and Theo Peoples of the Temptations, Motown special markets and ¢
VP Candace Bond, and Otis Williams and Ron Tyson of the Temptations.

)

EXECUTIVE MILL: As the 9-6 unfolds, we find sever-
al interesting executive postings. Here’s some intelligence
on a few:

Billboard senior R&B/blues chart manager and R&B Air-
play Monitor chart director Suzanne Baptiste moves to Uni
Distribution as urban music senior marketing director in Los
Angeles. She reports to Uni marketing VP Jim Kelly.

Baptiste was tapped by Billboard in 1991 to manage the
rap, jazz, and gospel charts. In 1994, she replaced long-
time R&B chart manager Terri Rossi, who became urban
marketing VP at BMG.

Says Baptiste, “It’s a very exciting time to be going to
Uni. A lot of changes are going on, and I’'m coming in on
the ground floor of what
should be some very exciting
musical releases.”

Uni distributes records for
MCA, GRP, Uptown, Geffen,
DreamWorks, and Universal.

The

Rhythm

and the
Blues

FORMER MERCURY A&R
exec Sam Sapp and partner
Adam Kidron have formed
Marvelous Musie, a joint ven-
ture with LaFace Records
created to mine soundtrack
opportunities. However, the
first record project for the company—which is based in
New York and will have an L.A. post by the end of Janu-
ary—is a compilation in honor of the 1996 Summer
Olympics in Atlanta.

Slated for release sometime in May, the set will boast
such stellar artists as Boyz II Men, Gloria Estefan, Toni
Braxton, and Tevin Campbell. Artists from all genres
are being approached for participation.

Sapp says, “We want this album to represent the same
spirit of diversity that the Olympics have.”

Sapp has become the pontiff of the R&B soundtrack
realm, with executive producer credits for “Panther,”
which featured the star-studded, all-female ensemble
track “Freedom,” and “Jason’s Lyric,” which boasted the
hit “You Will Know” by the all-star, all-male collective
Black Men United.

“Working on those soundtracks really spoiled me
because of the diversity of the projects,” says Sapp. “I
essentially met all the male and female R&B artists in the
business by doing those two projects.”

Marvelous is wrapping up soundtrack negotiations with
Disney/Caravan for an upcoming picture to star comedi-
an Sinbad. A release date has yet to be announced.

In addition, Sapp and Kidron have teamed with Los
Angeles restaurant owner Brad Johnson to produce “the
truth” with the Motion Picture Corp., which produced Jim
Carey’s blockbuster flick “Dumb And Dumber.” Prepro-
duction is scheduled to begin in mid-February.

FORMER GIANT black music president Cassandra

by J. R. Reynolds

Executive Intelligence For The New Year;
R&B Foundation Names Award Recipients

Mills has surfaced at Motown to helm the label’s newly
created classics department. Motown remains zippered
on the details, but, according to sources, Mills will over-
see the A&R and marketing elements of projects by
Motown soul veterans, such as the- Termptations and the
Four Tops.

U NIVERSAL RECORDS has drafted D’Angelo
manager Kidar Massenburg to serve as a senior VE
As part of his commission (it’s his first), Massenburg
also becomes president of Universal imprint Kidar
Entertainment.

The first release on Kidar is R&B voealist Erykah
Badu. Her still-untitled
debut set will be produced
by D’Angelo and A Tribe
Called Qwest’s Ali and Q-
Tip.

“She’s exactly like D’An-
gelo in her desire to sing
songs that are rich in cre-
ativity and soul,” says
Massenburg.

Also on deck is 13-year-old
rapper A+ and a yet-to-be-
named vocal soul group that
sports two guys and a gal.

The Kidar/Universal acts are all scheduled for sec-
ond-quarter releases.

Meanwhile, at Universal proper, “Dance With Me,”
the first single from Intrigue, has begun making
noise, setting up the trio’s debut set, “Acoustic Soul.”
Look for it sometime during the second quarter.

“Universal is on point creatively, and our goal is to
focus on genuine music that’s backed by live instru-
mentation,” says Massenburg. “I want all of our
groups to go out with live bands, or at least have one
instrumental element—such as guitar—to give lis-
teners a taste of acoustic flavor.”

R&B FOUNDATION RECIP LIST: Guitarist Bo Did-
dley will receive a lifetime achievement award from the
Rhythm & Blues Foundation when the organization holds
its seventh annual Pioneer Awards gala Feb. 29 at the
Hollywood Palladium in Los Angeles.

Other 1996 Pioneer Award recipients include Betty
Everett, Eddie Floyd, Johnnie Taylor, Doris Troy,
Johnnie “Guitar” Watson, Bobby Womack, the Cadil-
lacs, the Chantels, the Flamingos, the Isley Broth-
ers, Dave Bartholomew, and Jay McShann.

The foundation will bestow a total of $225,000 on the
honorees. Rhino Records president Richard Foos serves
as honorary chairman of the event. The show will be
hosted by past foundation award recipients Darlene
Love and Mavis Staples and will be presided over by
newly elected Rhythm & Blues Foundation chairman
Jerry Butler.
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SUZANNE BAPTISTE’S

HOW DRY I AM: You may notice that there are very few new releases on
the Hot R&DB Singles and Top R&B Albuins charts this week. This is because
there haven’t been any major releases in the past couple of weeks. This will
all change in the next couple of weeks, as labels are getting ready to release
their first titles of the new year. Bullets are also a little light this week as
sales are down again this week. Sales should pick up as soon as some new
releases hit the street and once the East Coast shovels its way out of “the
blizzard of the century.” It may be a couple more weeks before things get
back to normal.

This week on the Top R&B Albums, there is no Greatest Gainer award
because essentially everything was down this week. The Pacesetter award
goes to the record that had the smallest decrease in sales.

NO MORE WAITING: In its 14th week on the Hot R&B Singles chart
Monica’s double-sided single, “Before You Watk Out Of My Life”/“Like This
And Like That” (Rowdy/Arista), slips into the No. 1 slot, ending Whitney
Houston’s eight-week run with “Exhale (Shoop Shoop)” (Arista). If it were
not for the extra airplay points that Monica earned from having a double-
sided single, “One Sweet Day” by Mariah Carey and Boyz IT Men (Colum-
bia) would have gone to No. 1 this week. The margin between these two
records is close enough that anything is possible for next week.

B URNING UP THE AIRWAVES: “Love U 4 Life” by Jodeci
(Uptown/MCA) picks up a lot of new airplay. In fact, it has the largest
increase in airplay on the entire chart but is not eligible for the Greatest
Gainer/Airplay award because it is in the top 20. “Where Ever You Are” by
Terry Ellis (EastWest) rebounds this week with a strong surge in airplay,
which helps to push it into the top 10. It is No. 1 at KMJQ Houston and
WHUR Washington, D.C., and is top five at seven others, including WROU
Dayton, Ohio, KSOL San Francisco, and WQMG Greenshoro, N.C. “We Got
It” by Immature (Featuring Smooth) (MCA) also has a huge increase in
airplay. It is No. 1 at WQOK Raleigh, N.C., and top five at five others, includ-
ing WKYS Washington, D.C., KJIMM Tulsa, Okla., and KMJM St. Louis.

DOUBLE THE POWER: There are only three records on the entire chart
that gained points in sales and airplay. The first is “Where Do U Want Me
To Put It” by Solo (Perspective), which has the second-largest increase in
total points. At radio, “Where Do U” is really heating up. It ranks No. 1 at
WJTT Chattanooga, Tenn., and WZHT Montgomery, Ala., and is top five at
10 other stations, including KMJJ Shreveport, La., WWDM Columbia, S.C,,
and WBLX Mobile, Ala. “Nobody Knows” by the Tony Rich Project
(LaFace/Arista) also gains in sales and airplay. This single is still young and
is just getting started at radio. Already it is No. I at WDKX Rochester, N.Y,,
and is top 10 at KSOL San Francisco, WNVL Lexington, Ky, and WWIN
Baltimore.

“Visions Of A Sunset” by Shawn Stockman (Polydor/A&M) is not only
the third record to gain points in both areas but also has the largest increase
in total points and takes the honors for Greatest Gainer/Sales. Currently
“Visions™ is top 10 at KSOL San Francisco, WPLZ Richmond, Va., KIPR
Little Rock, Ark., and WSOJ Richmond, Va. Meanwhile, Shawn and the rest
of his partners in Boyz I Men win the Greatest Gainer/Airplay award with
“I Remember.”

HOT R&B
SINGLES
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R
DOMINO RAPS

(Continued from page 15)

they’re curious; on the second, they're
laying in wait and are less forgiving.
But Domino really prepared by using
more live instrumentation like horns,
guitars, and bass. It's all designed to
clevate his rap style to a more musical
level, and we expect radio listeners to
appreciate the higher creative con-
tent.”

Label executives expect the
increased musicality of “Physical
Funk” to capture more than rap fans.
“We’re positioning the record to teen
hip-hop funs as well as young adult
R&B listeners, because the beats and
rhythms cater to both demographies,”
says Jessie.

The video for “Physical Funk,”
which was serviced to local R&B and
appropriate national video channels, is
central to the project’s early market-
ing campaign. “It was directed by
Michael Martin and was created to
have an immediate impact quality,
rather than be a clip designed to grow
on viewers,” savs Jessie.

R&B, crossover, and pop stations
were serviced with promotional CDs of
“Physical Funk” Jan. 8.

Although Domino has yet to sign
with a booking agency, touring will be
an integral part of the project’s pro-
motion. Says Lewis, “We want to pack-
age him with any tours available to get
him out in front of the people. He’s
developing a stronger stage show,
which will add to the perception of him
growing as an artist in the business.”

Prior to touring. the label plans to
send Domino on a nationwide radio and
retail promotion tour that includes per-
formance stops at the Urban Network
Power Jam and Gavin conferences in
February.

The label plans to release “Physical
Funk” internationally at a yet to be
determined date.

SA-DEUCE DEBUT

(Continued from page 18)

thinking about this being Sa-Deuce’s
only album. Since the girls are so
young and multitalented, we’re think-
ing about what Sa-Deuce is going to
be doing 10 years from now. With
their ability to write hit songs, they
will have a lot more options regarding
their destiny than the producer-driv-
en groups.”

Billboard.
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Rejuvenating With Dick Clark; Our House On Film

I NSPIRATION: After recently steal-
ing a few blissful days away from the
grind of work, we found ourself slam-
ming against a wall of utter ambiva-
lence and boredom with the state of
clubland. Regardless of the producer
or jam, every groove seemed listless
and sounded the same. The vamping
of a diva—always the most effective
way to jolt us out of a funk—barely
raised an eyebrow, much less our
blood pressure. A near-terminal case
of burnout prevailed.

We found a brief glimmer of light
in—of all things—VH1’s recent
marathon of unearthed “American
Bandstand” episodes. An odd place,
eh? But the truth is that the Dick
Clark-helmed music program was a
staple of our Saturday-afternoon diet
throughout adolescence—not to men-
tion an early source of inspiration in
choosing a career in music journalism.
Back in the day, we would not only

daydream about twirlin’ alongside our .

fave couples (and if you watched reg-
ularly, you had at least one), but we
also would analyze the elements that
made certain songs more exciting to
the crowd than others. It was always a
kick to predict which songs would not
be played more than once.

It also was during that weekly hour
of musie that we discovered disco and
such acts as Brooklyn Dreams, Paul
Jabara, and Gloria Gaynor. Watch-
ing the show now in slightly jaded
thirtysomething adulthood, we got a
nostalgic rush when Clark optimisti-
cally rattled on about the future of
discothéques and the potential long-
term impact of a young Detroit girl
named Madonna.

We also found a bit of clarity
regarding our momentary lack of
enthusiasm. Call it the irretrievable
loss of innocence, not only in terms of
our increased knowledge of the inter-
nal mechanics of the music business,
but also in terms of clubland’s cre-
ativity. To use an aged cliché, they
sure don’t make ’em like they used to.
Looking around, we are confident that
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Breakouts: Titles with future chart potential,
based on club ptay or sales reported this week.

by Larry Flick

it is not merely our advancing age
sparking such belief. Check various
dance and DJ charts from around the
world and you will discover that there
is no longer just a spate of kids sam-
pling or reinterpreting great old
songs. There are now countless labels
digging up the originals and remixing
‘'em. Five-to-ten-year-old records are
circulating all over again . . . just with
a remix by several of the hot produc-
ers of the moment. We must confess
to even enjoying a few of them.

Depression. Tuning out Dick Clark
and pondering a return to the race is
now even less attractive with this real-
ization. But is all really lost? The kid
who giggled as Patti Brooks did her
signature feather-fan dance to her hit,
“After Dark,” on “American Band-
stand” 20 years ago would believe no
such thing. He would believe that
there will always be a crop of folks
working overtime to push against the
grain and try something new—and he
is right. In fact, it is that belief that
has fueled this column for more than
five years now. And as a rediscovery
of that belief generates the energy to
once again dive into the deep end of
dance waters, we pay tribute to those
who succeed in making some new,
-unique noise . . . and encourage those
with the desire to do so to push a lit-
tle harder.

SPEAKING of those dedicated to
the cause of elevating the visibility

and cachet of dance music, we are
pleased to report that tireless Toron-
to-based filmmaker Joy Corion is
approaching the final leg of produc-
tion of “Our House,” a documentary
tracing the history of house music.

Corion has been collecting footage
for the film for over a year now, oper-
ating largely on government grants.
Toward the end of last year, she cir-
culated a four-minute promo clip of
the documentary, which features
interviews with many of the genre’s
luminaries, as well as performances
by such acts as Joi Cardwell and
Kristine W., among others. Industry
response to the smart, reverent piece
has been rightfully encouraging, and
Corion has received another grant to
subsidize additional shooting.

Folks who wish to get more infor-
mation on “Our House” (or maybe
invest in it) should reach out to Cori-
on at Positive Vibes Productions in
Toronto. Our fingers are crossed that
the world will get to see this film by
this time next year.

GROOVE LINE: Although dance
music remains a distant memory in
the stateside halls of A&M Records,
the label’s UK. arm is coming on hard
with a string of juicy new releases.
The breathlessly anthemie “Giv Me
Luv” by Alecatraz will be familiar to
those who keep tabs on singles from
Deep Dish Records imprint Yoshi
Toshi. Pete Heller and Terry Farley
uncover another diamond-hard house
gems with “Ultra Flava.” Those lucky
enough to spend some of the summer
in Ibiza, Spain (and we hate you if you
did!), already know this one—right
down to Grant Nelson’s arousing
vocal incarnation of the track.
Finally, the label is throwing con-
siderable support behind Mone’s pop-

What A Feeling. Pop/disco diva Irene Cara, seated, took her first step down the
comeback trail when she recently inked a recording agreement with Italy’s Disco
Piu-distributed UDP Records. Cara has completed her first single for the label,
“You Need Me,” which is slated for European release early next month. An
album is planned to follow in the spring. At this point, Cara is still available for
signing in the U.S. Shown, from left, are Maurizio Cannici, international director
of Disco Piu; producer/songwriter Michelle Vice; producer Peter Roberts; Lino
Dentico, president of Disco Piu; and Bob Diamond, Cara’s manager.

3

friendly “Movin’,” the follow-up to her
1995 breakthrough, “We Can Make
It.” Jazz'n’Groove’s production is on-
target and festive, while Farley and
Heller’s interpretation deepens the
groove a tad, and Frankie Feliciano
pours on the piano in his handbag-
swingin’ remix. Look for this one in
the States next month on Strictly
Rhythm, the indomitable outlet that
discovered Mone.

While we have Jazz'n’Groove on the
brain, let us also recommend the
team’s own record for New York's
Kult Records, “Don’t Wait.” A slam-
mer outta da box, the track introduces
Je’Taime, who displays serious siren
skills within a rushing house context.
95 North contributes a feisty remix or
two, adding allure to an already
intriguing package.

Adeva started a new phase in her
career with the recent signing of a
recording agreement with Avex
Records U.K. She will begin working
on her first single for the label next
month. No final word yet on who will
produce.

Another of our fave divas, Ultra
Nate, shimmies onto the floor with
“Make It Good To You,” a collabora-
tion with Baltimore’s DJ Oji and vocal
act Project One. Ms. Girl makes her
production debut on this Sovereign
Records jam with impressive results.
Sexy, sexy stuff that should not be
missed. Now then . . . when is a savvy
label going to offer Ultra another
album deal? She can still clock the
competition with the arch of an eye-
brow.

On the freestyle tip, Debbie Deb
struts into view with “She’s Back,” a
Pandise album that is guaranteed to
send old-school Latin pop fans into a
cha-cha frenzy. Deb’s voice has gotten
a lot stronger over time, and she
brings considerable charm to the fun
first single, “(There’s A)-Party Goin’
On,” as well as the jumpy “Funky Lit-
tle Beat” and “If It’s Not One Thing
... It’s Another.” A troupe of Miami
producers was on hand for the project,
including Mohammed Moretta, Ivan
Kopas, and Robert Bartko, adding a
radio-conscious sheen to the set.

Sorella In Motion. MJM recording
duo Sorella recently performed during
an in-store promotional appearance at
HMV Records in New York. The act is
trekking across the country in support
of the album “Symmetry In Motion”
and its first single, “What You Do To
Me.” Pictured, from left, are Carla Viro-
la and Lisa Marie Virola. (Photo:
Chuck Pulin)

Check it out, it’s quite cute.

KNEE-DEEP IN RHYTHM: Oh-so-
charming Perfecto U.K. ingenue
Grace continues her rapid ascension
into international pop consciousness
with “Skin On Skin,” a trance/NRG
anthem inspired by producer (and
Perfecto founder) Paul Oakenfold’s
1995 underground hit “Orange.” Her
wispy, ethereal voice has a sharper
edge here, no doubt urged on by the
track’s forceful bassline and racing
synths. The double pack of remixes
succeeds in giving DJs several shades
of keyboard drama to work with,
though the beat never goes below the
wind-knocking pace of the primary A-
side vocal version. For those who want
to monitor the track’s progression
from “Orange” to “Skin On Skin,” the
original jam is also included. A win-
ning single that leaves you wanting to

(Continued on next page)
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13 7 5 10 | WALKIN' VIRGIN IMPORT FRANKIE KNUCKLES FEATURING ADEVA 12 | 3 12 | 16 | DANGER () 0% FADER 120076/MERCURY @ GLAHZAY BLAHZAY

19 | 25 | 6 | PEOPLE DEEPER 0002 DEEPER FEATURING KAREN POLLARD 13 | 12 | 7 | 17 | SETUFREE 1 (x) STRICTLY RHYTHM 12362 PLANET SOUL
15 | 6 | 4 | 12 | FINDAWAY JELLYBEAN 2504 $4S00ESORITION 14 | 14 | 16 | 7 | SOON AS I GET HOME (M) (1} () BAD BOY 7-9041/ARISTA ® FAITH EVANS

20 | 26 | 7 | FINGERS & THUMBS (COLD SUMMER'S DAY) MUTE/ELEKIRA 66053/EEG ¢ ERASURE 15| 11| 6 | 8 | ONESWEET DAY () (1 coLumBia 78075 ® MARIAH CAREY & BOYZ Il MEN
17 | 11 | 11 | 10 | LOOK WHO'S TALKING LOGIC 59503 @ DR ALBAN 16 | 17 | 21 | 11 | HEY LOVER (M) (T) DEF JAM/RAL 577435/ISLAND ® LL COOL J
18 | 10 | 6 | Ul | BEMYLOVERRCAG4445 ® LA BOUCHE 17 [ 15 | 19 | 7 | TONITE'S THA NIGHT tM) (1) RUFFHOUSE 78093/C0LUMBIA ® KRIS KROSS
19 | 18 | 9 | 12 | AMOVER LA COLITA (MOVE YOUR ASS) LOGIC 55029 CHAZZ 18 | 13 | 17 | 6 | GETMONEY/I NEED YOU TONIGHT (1) UNDEAS BIG BEAT 95694/AG @ JUNIOR M.AFIA

24 | 31 | 5 | TOMA DIGITAL DUNGEON 1208 EL CANTOR 19 | 20 | 22 | 14 | CELL THERAPY (M) (T) LAFACE 2-4114/ARISTA & GOODIE MOB

; * % * POWER PICK* % » ) 41 | 43 | 10 | TO DESERVE YOU (T) (X} ATLANTIC 85531/AG ® BETTE MIDLER

2] | 32 | 5 | TREAT ME RIGHT ONEPLANET 10302 TEMPLE OF THE GROOVE | @ 30 | 23 | 16 | EVERYBODY BE SOMEBODY (T} (xi MAW 0004STRICTLY RHYTHI @ RUFFNECK FEATURING YAVAHN

2| 25 | 30 5 FREEDOM (MAKE IT FUNKY) STRICTLY RHYTHM 12403 BLACK MAGIC 22 |19 | — 2 HANDS IN THE AIR (T GEE STREET INDEPENDENT 5310311SLAND DOUG E. FRESH FEATURING BEENIE MAN. |
2 | 3| 28 | 6 | GOLDENEYE VIRGINPROMO ® TINA TURNER 23)| 36 | — | 12 | 1GOT DAT FEELIN' (M) (T) CLR 5214 D.J. KOOL
24 |15 10 14 | REACH STRICTLY RHYTHM 12380 LIL" MO" YIN YANG * % % HOT SHOT DEBUT * * %

31 | 36 | 5 | PASSION OF THE NIGHT LOGIC 55031 $1CLUBZONE NEWD | | | CAUGHT A LITE SNEEZE (0 ATLANTIC 85519/46 © TOR! AMOS
26)| 36 | 45 | 3 | CATERPILLAR MOONSHINE MUSIC PROMO KEOKI (25)] NEWD B TN WA AE T loa 5903 =T
2 4 21 | (1B (S, SAME THING IN REVERSE viAGi 38527 Bk CEORCE 26 | 18 | 11 | 9 | EXHALE(SHOOP SHOOP) (M) (T) (X) ARISTA 12916 ® WHITNEY HOUSTON
28 1 35 | 4 [ SUPERSTARID) MOONSHINE MUSIC/B8424 g 4 | 37 | 6 | FINGERS & THUMBS (COLD SUMMER'S DAY) (T) (X) MUTE/ELEKTRA 66053/EEG ® ERASURE
29 | 32 | 5 | 6 | MYLIFEJELLYBEAN 2505 2SINORTHIREATORINGISABRYNAALLEORE 28 | 24 | 39 | 13 | RUNNIN' (T (X) DELICIOUS VINYL 58483/CAPITOL ® THE PHARCYDE
30 | 30 | 27 P 97] EVERYBODY MUST PARTY viat 028 —_— 29 | 26 | 26 | 14 | AUTOMATIC LOVER (CALL FOR LOVE) (v (7) ARISTA 12877 ® REAL MCCOY
31 | 33 | 38 5 | WE'VE GOT IT GOIN' ON JIVE 42328 & BACKSTREET BOYS (30| 50 | 50 7 | TOO HOT (T) TOMMY BOY 718 ® COOLIO

S0 | EU QNN CRICoRENIOE VARV OR COT TGV Rl e SeNNBSITRBMEKHERS 38 | — | 12 | LVIN' PROOF (1) PAYDAYILONDON 12007 7/ISLAND ® GROUP HOME

@] 38 | — | 2 | UNLEARN waxTRax s728mvT REYKOSONI& 49 | 33 | 7 | tSPECIALIZE IN LOVE M) () ARISTA 12920 EXPOSE
34)| 45 | — | 2 | ENERGY AQUABOOGIE 020MERCURY DEVONE 33 | 27 [ 38 | 4 | BROKEN LANGUAGE/HUSTLIN' () X} PROFILE 7420 ® SMOOTHE DA HUSTLER
3/ | 37 | 48 3 EVERYBODY SALSA PUENTE 12688/HOT TITO PUENTE JR. & THE LATIN RHYTHM RE-ENTRY | 11 | A MOVER LA COLITA (MOVE YOUR ASS) (1) () LOGIC 53029 CHAZZ
36 | 22 | 14 | 13 | ABRIENDO PUERTAS (OPENING DOORS) EPiC 77977 @IGLORIAESTERAN 35 | 22 ] 20 | 8 | BLAM (1 Duck Down 53223/PRIORITY ® HELTAH SKELTAH AND 0.G.C. AK.A. THE FAB 5

@D 4 [ — | 2 THISTIMEAROUNDIERICRRIVD MIGHAELEACKSON 36 | 39 | 35 | 5 | GOTMYSELF TOGETHER (T} (x) HENRY STREET/BIG BEAT 95697/AG THE BUCKETHEADS
38 | 43 | 46 | 3 | THEJOY YOU BRING CUTTING 359 SWINGIS2 37 | 32 | 30 | 5 | LOVE U4 LIFE (1 upTowN 55159McA ® JODECH
30128 | 2 BENEN HELLO RCa6i4s3 SIGIEEGRECE 38 | 33 | 28 | 4 | STAYIN' ALIVE (1) (0 RADIKAL 15562/AVEX-CRITIQUE ® N-TRANCE

* % * HoT SHOT DEBUT* * % 39 | 23 | 36 | 14 | WINGS OF THE MORNING (M) (T) AFRICAN STAR/RAL 577199/ISLAND & CAPLETON

NEW ) 1 TIME TO GET DOWN HOTN'SPYCY 1285 ANGEL MORAES FEAT. SALLY CORTEZ & OCTAVIA LAMBERTIS 40 | 46 | — | 12 | 1MISS YOU (COME BACK HOME) (M) (T) (X) UPTOWN 55132/MCA ® MONIFAH

NEW > 1 | SHUT UP (AND SLEEP WITH ME) LOGIC 53033 @ SIN WITH SEBASTIAN 41 | 40 | 40 | 4 | FADES EM ALL (M) (T) ROWDY 3-5056/ARISTA ® JAMAL
42)| NEW)D 1 DREAM COME TRUE GROOVILICIOUS 006/STRICTLY RHYTHM ANGELA LEWIS 2 | 29 | 27 11 | THROW YOUR SET IN THE AIR (M) (T} (x) RUFFHOUSE 78217/COLUMBIA ® CYPRESS HILL

NEW D 1 LOVE IN C MINOR PURE 2251 CERRONE 43)| RE-ENTRY 3 SHOOT ME WITH YOUR LOVE (T) (x) SIRE 66085/EEG & D:REAM

NEW ) 1 HAPPY MAXI 2032 JUDY ALBANESE RE-ENTRY 2 EVERY SHADE OF BLUE (T) (x) CURB 77092 © BANANARAMA
45 | 29 l 21 | 13 | I'VE BEEN WAITING K48 0i8 MAYDIE MYLES 46 | 48 ] 31 | 8 | FAST LIFE (1) COLD CHILLIN/EPIC STREET 78080/EPIC @ KOOL G RAP

NEWD | 1 | EARTH SONG EPIC PROMO MICHAEL JACKSON 46)| RE-ENTRY | 4 | SHUT UP (AND SLEEP WITH ME) (T) (X) LOGIC 59033 @ SIN WITH SEBASTIAN
41 | 41 | 40 | 8 | PHILADELPHIA NTEGROOVES 32/KING STREET BROOKLYN FRIENDS 47 | 471 ] 34 [ 5 | CRUISIN' M Emi 58518 ® D'ANGELO
48)| NEW)D I | SUNRISE SERVICE TON-A 006 A-MEN RE-ENTRY 5 | PASSION OF THE NIGHT (1) (x) LOGIC 53031 & CLUBZONE
49 | 2% 12 16 | BELIEVE IN ME GEFFEN 22108 RAW STYLUS RE-ENTRY | 21 | I'LLBE THERE FOR YOU/YOU'RE ALL | NEED TO GET BY (M) (T} (X) DEF JAM/RAL 85187%/ISLAND @ METHOD MANM.L, BLIGE
8 | 34 | 24 | 16 | AUTOMATIC LOVER (CALL FOR LOVE) ARISTA 1-2877 @ REAL MCCOY RE-ENTRY 5 FREEDOM (MAKE IT FUNKY) (T) STRICTLY RHYTHM 12403 BLACK MAGIC

(D Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-singie if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-singie availability. © 1996, Billboard/BP1 Communications. ’

DANCE TRAX

(Continued from preceding page)

hear more and more of this intriguing
young performer.

On the opposite end of the tempo
meter are Warner Bros. act Corner-
shop and the shuffling dance popper
“Wog.” Merging ideas we have heard
from QOasis and Massive Attack, this
band kicks an appealing and chilled
trip-hop vibe—with a healthy dose of
ambient-dub spice to keep your head
nice and mellow. Freaky Chakra and
Witchman each have a turn at remix-
ing the track, with results that range
from jiggly fun to blunt-inducing.
Essential for the left-of-center spin-

ner.

Coming from a similarly wiggy,
laid-back perspective is “Latin Joint”
by Baby Buddah Heads. Born from
the brains of Jazzy Nice and Mitch
Moses, this largely instrumental jam
(save for the occasional Latin chant)
has a more jazz/hip-hop flavor and
boasts the tight interplay of Bill
Ware on vibes and Morgera on trum-
pet. Urban-leaning jocks could weave
turntable magic with the El Barrio
mix, which is full of easily blendable
breaks. This is‘a gem from Baby Bud-
dah Heads’ album “Who Killed Acid

Jazz?” on New York’s C&S Records.

The Basement Boys usher long-
absent belter Donnell Rush bhack
onto the dancefloor with the bright
and bouney “Time To Celebrate.”
Rush works his program to maximum
gospel effect, rising above the track’s
busy percussion with the ease of a
seasoned pro—we can think of so
many young singers who should listen
closely to this single and take notes.
"Twould also be nice if a major-label
A&R exec or two gave Rush the
chance he has long deserved. Of the
five solid mixes, go directly to the

more fleshy and soulful Testimonial
remix. Available on the production
team’s self-titled, Liaison-distributed
label.

The Disco Mix Club rarely fails to
soar above the competitive ranks of
remix services with “Remix Cul-
ture” packages that are not only on-
point trendwise, but also hugely
imaginative. The January edition,
however, even surpasses that high
standard with a batch of jams that
is essential turntable fare. Produc-
ers Danny Tenaglia and Satoshi
Tomiie transform Oleta Adams’

current Mercury single, “Never
Knew Love,” into a shimmering
house anthem, while English team
Chris & James breath fresh air into
her beloved hit “Rhythm Of Life.”
Also noteworthy on this month’s
DMC package is Tommy Musto’s
sleek rendition of “There Will Come
A Day” by the Absolute Featuring
Suzanne Palmer and Blue Ama-
zon’s take on the Sasha trinket
“Magic.” For details on how obtain
this package, contact the DMC
office in New York or London.
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Gone Gold. Travis Tritt's “Greatest Hits—From The Beginning” has passed the
500,000-unit mark. Celebrating, from left, are Gary Falcon of Falcon Manage-
ment, Warner/Reprise Nashville president Jim Ed Norman, Tritt, and Ken Kragen

of Kragen and Co.

H BY DEBORAH EVANS PRICE

NASHVILLE—To borrow a phrase
from one of' Alan Jackson’s hits, who
savs vou can’t have it all? After estab-
lishing himself as one of the industry’s
most successful songwriters and pro-
ducers, then segueing into the VP of
A&R post at Mercury Records, Keith
Stegall has decided to revive his career
as a recording artist. With the release
of “1969,” the first single from his
forthcoming album, “Passages,” Ste-
gall is undoubtedly the most well-
established “new” country artist on the
airwaves this vear.

Stegall has one of the most impres-

GIANT NASHVILLE RECORDS is being “restruc-
tured” under terms of an agreement with Reprise
Nashville, which is now a separate entity from Warner
Bros. Giant, which ranked 12th among Nashville labels in
number of charted singles and albums last year, has Clay
Walker, Mark Collie, Carlene Carter, and Doug Super-
naw as flagship artists. What 1s being formed is referred
to as a Giant/Reprise “promotion collective.” The two
labels will share a common promotion statf located in the
WB building. Heading the staff will be WB director of
national promotion Jack Purcell. Regional managers will
be Jean Cashman (Midwest), Ken Tucker (Southeast),
Gary Greenberg (West Coast), David Berry (Southwest),
and Steve Sharp (Northeast). As a result of this “stream-
lining,” Giant VP for pro-
motion and marketing
Nick Hunter is out, us are 1
national promotion director NaShVIll e
-_—
Brooks. The new WB E M\Q
director of pronotion is |
former Southwest region-
Al Riek Baumgartner. ™
BNA, which made a
for the group’s new single, “No News.” Citing rising costs
of country videos and questioning their efficacy in breuak-
ing new acts, BNA had argued that putting the money into
promotion for a debut single made more sense. It worked
for Lonestar’s debut single, “Tequila Talkin’.” Now, to

Chuck Rhodes and
regionals George Briner,
point of not releasing a
video for Lonestar’s debut
establish the group’s image (especially because there are
two lead singers), the label is going with a video.

Rick Moxley, and Jay
single, has released a video

BUDD\ MILLER, who made more critics’ top 10 year-
end lists than many superstars, goes on the road in Feb-
ruary and March. He'll be joined by some high-octane fel-
low HighTone compadres on the Roadhouse Revival Tout,
including Dale Watson, Dave Alvin, Big Sandy & His
Fly-Rite Boys, and the Rev. Billy C. Wirtiz. They'll start
in Austin, Texas, at the Continental Club Feb. 15 and wind
up at the American Legion Hall in Hollywood, Calif.,
March 9. They’Il hit Nashville’s Ace of Clubs Ieh. 20. High-
Tone has entered into a deal with Rhino Records and WEA
Distribution.

Willie Nelson is the subject of one of the vear’s more
promising tribute albums. “Twisted Willie” brings Willie
together with a real musical spectirum. Check out the ros-
ter: “Hello Walls” by Reverend Horton Heat (with Willie
and Bobbie Nelson), “Gotta Get Drunk” by Gas HufTer,
“The Ghost” by Steel Pole Bath Tub, “Sad Songs And
Waltzes” by Jesse Dayton, “Home Motel” by X, “Angel

Gial;t, Reprise Paired For Promotion;
Lonestar’s ‘No News’ Is Vid News

by Chet Flippo

I'lying Too Close To The Ground” by Kelley Deal with
Kris Kristofferson, “Still Is Moving To Me” by Jello
Biafra, “I Never Cured For You” by Waylon Jennings,
“Devil In A Sleepin’ Bag” by the Presidents Of The Unit-
ed States Of America, “T’ve Seen All The World I Care To
See” by Jerry Cantrell of Alice In Chains, “Pick Up The
Tempo” by Best Kissers In The World, “Shotgun Willie”
by Tenderloin, “Bloody Mary Morning” by Supersuck-
ers, “She’s Not For You” by Mark Lanegan and Barrett
Martin of Screaming Trees along with Mudhoney’s Dan
Peters and Dinosaur Ji's Mike Johnson, “Time Of The
Preacher” by Johnny Cash and his son John Carter Cash
(with Seattle musicians Krist Novoselic, Kim Thayil, and
Sean Kinney), and “Three Days” by L7 with Waylon Jen-
nings. The album was the
brainchild of Supersuck-
ers manager Danny
Bland and was produced
by Randall Jamail, who
will release the album on
his Houston-based Jus-
tice Records Jan. 30.

Bluegrass  legend
Chubby Wise, 80, died
Jan. 6 of heart failure in
Bowie, Md., where the
fiddler was visiting rela-
tives. He was perhaps
best known for co-author-
ing “The Orange Blossom Special,” and he earned a gold
record for his cover of Bob Wills’ “Maiden’s Prayer.” Wise
joined Bill Monroe's Blue Grass Boys in the "40s. He was
still performing solo at the time of his death.

TAM MY WYNETTE will receive the Award of Merit on
the American Music Awards special on ABC-TV Jan. 29.
Previous winners include Bing Crosby, Elvis Presley,
Willie Nelson, and Merle Haggard . . . J.P. Pennington
and Les Taylor have re-formed the group Exile, which
was formed in 1963. Taylor and Pennington left in 1988 to
pursue solo careers. They’re represented by the Bobby
Roberts Co. in Hendersonville, Tenn. . . . The Songwrit-
ers Guild Foundation will hold “Building A Songwriting
Career” Feb. 9-11 at the Union Station Hotel here. Pan-
elists will include J.T. Blanton, Woody Bomar, Wayne
Carson, Stephanie Cox, Paul Jefferson, Ralph Murphy,
Jim Patrick, and Lana Wood . . . There’s a new 32-track
studio on the Row. Makin” Music Studio on Seventeenth
opened this month with Bart Busch as studio manager
and engineer. Its equipment includes four Tascam DA-88
digital recorders ... American Federation of Television
and Radio Artists and TNN have reached an agreement in
prineiple, and a threatened boycott of the network by
AFTRA has been called off. They are negotiating for a
new contract.

sive resumés in Nashville. As a song-
writer, he's penned a wide variety of
hits including Al Jarreau’s “We're In
This Love Togeth-
er,” Ronnie Mil-
sap's “Stranger
Things Have Hap-
pened,” Travis
' Tritt’s “Between
An Old Memory
And Me,” Clay
Walker's “If I
Could Make A
Living,” and Alan
Jackson’s “Dallas,” “Don’t Rock The
Jukebox,” and “Love’s Got A Hold On
You.” His production eredits include
projects by Randy Travis. Aaron
Neville, Shenandoah, Tracy Byrd,
Wesley Dennis, Terri Clark, and all of
Alan Jackson’s albums.

A Wichita Falls, Texas, native who
grew up in Bossier City, La., Stegall
has always been immersed in music.
His tather played steel guitar for John-
ny Horton, and he had a steady diet of

-

STEGALL

Keith Stegall Behind Mike Again

‘Passages’ Marks Return Of Mercury Exec

country music watching the greats
perform at the Louisiana Hayride.
Later Stegall started his own band,
moved to Nashville in 1978, and scored
his first big hit in 1980 when Dr. Hook
had a top five pop song with Stegall’s
“Sexy Eyes.” The same year he signed
with Capitol as an artist. Next a stint
on Epic from 1984-86 spawned the sin-
gles “California,” “Pretty Lady,” “I
Want To Go Somewhere,” and “What-
ever Turns You On” and a nomination
by the Academy of Country Music for
top new male vocalist. When his career
lost momentum, Stegall sold his bus to
newcomer Randy Travis (for whom he
produced an independent project as
well as two cuts on his WB debut,
“Storms Of Lite™), threw himself {full
time into songwriting and producing,
and found tremendous success.

So why did he decide to become a
recording artist again? “It’s making a
statement with the music,” Stegall
says. “It’s like asking a painter why

(Continued on puge 27)

TNN Calls On Tom Wopat For
New TNN Show ‘Prime Time’

B BY CHET FLIPPO

NASHVILLE—TNN is betting on a
familiar face to solve its prime-time
problem. Actor/singer Tom Wopat has
been tapped to host its flagship
evening program, “Pritne Time Coun-
try.” beginning Monday (15) at 9 p.m.

The week-night, 90-minute live pro-
gram will fill what had turned into a
problematic time slot for TNN. The
slot had formerly been filled by “Music
City Tonight,” hosted by Lorianne
Crook and Charlie Chase, who left
TNN after they clashed with TNN
over creative differences. Demograph-
ies also figured, according to TNN
VP/GM/executive in charge of the show
Kevin Hale. “Monday to Friday, we tar-
get women 25-54," and that had been
skewing to 35-64. Audience research
showed that Wopat appeals to the
vounger demographic. “He also had a
grounding in country music, was
known in Nashville, and was a musi-
clan, a television personality, a song-
writer, and a recording artist. It
became an obvious choice,” Hale adds.

Along with the new host, the show
features a new set, a new musical
director has come on bouard, and dick
clark productions will produce.

And what can TNN viewers expect
from the Wopat-hosted program?

“It’s gonna be pretty much a variety
show,” says Wopat. Besides perfor-
mances by and interviews of country
artists, he says, “we’d like to broaden
our range of subjects. We're gonna try
to get more athletes, more actors, more
of the variety of guests that would be
on ‘The Tonight Show.” We want to
expand the horizons a little bit. If you
look at the demogruphics of country
radio listeners—those people have
wider interests than just country
musice.”

As a former guest performer on
TNN prograins, he says that he brings

an artist’s point of view to the show.

“There were times when I came on
here that I felt I got burned by the
whole experience. I think I'll be hyper-
aware of the artist's point of view. They
alienated a lot of artists, whether it was
a creative decision or an economic one.
Or it would be a hassle over whether
vou could use your
band or not. If
things get to be a
hassle, vou don't
want to do the
show, not for the
500 bucks you get
for doing it.”

Wopat says the
reaction he’s got-
ten so far from the
country music community here has
been positive. “I think all the artists in
Nashville want this show to be some-
thing really worthwhile. As the [previ-
ous] show started to fall off, it got into
a negative feedback thing. The show
didn’t matter anymore to artists of
stature to go on there. Some of those
people will do it as a favor, but a lot of
them wouldn’t do it anymore because
it just wasn’t worth it. We’ve got to
make it more appealing to them. One
way is to make it hipper. Another is to
make it more popular.”

The “popular” can only come with
time. The “hipper;,” he says, can come
from him and dick clark productions.

One of the points of contention about
the Crook and Chase show, according
to a book they wrote about their expe-
riences, was over the hosts’ fashion.
Wopat says the image issue is ongoing.

“We've had plenty of discussions
over clothes, believe me. I'm going to
go hipper and younger. I may wear a
tie now and then, but not very often.
We may have a dress-up night once in
a while. But I don’t think you're gonna
see a lot of flannel shirts in the band.

(Continued on page 27)
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BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 150 COUNTRY STA-
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z 3 z 8
1) O - = %) O — =
oF |BE|Eg| g% ]| TITLE ARTIST |33 2B | 8| 2g| g% TITLE ARTIST | %5
2|52 | 2| =5 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & 2|52 | 2| 85| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & &
* % % NO 1 % %% 32 32 19 WHO NEEDS YOU BAB!A & CLAY WALKER |
. J.STROUD (C WALKER, R.BOUDREAUX,K. WILLIAMS) (C) (V) GIANT 1777 1/REPRISE
{T MATTERS TO ME 2 weeks at No. 1 @ FAITH HILL SHE SAID YES @ RHETT AKINS | ]
D] 1| 3 | 0] Sinonesmn SANDERS.LHILL) {C) (V) WARNER BR0S. 17718 | | BO| 37 | 2 | 1| RSN cakns R | ¥
(D] 4 | 7 | 10| UFYOURE NOTINIT FOR LOVE) I'M OUTIA HERE! ® SHANIA TWAIN | 0 | 45 | 7 | TOO MUCH FUN # DARYLE SINGLETARY | 49
L R.J.LANGE (S TWAIN,R.J.LANGE) (C) (D) MERCURY NASHVILLE 852206 1 STROUDR TRAVIS D.MALLOY (C.WRIGHT.T.JKNIGHT) GIANT ALBUM CUT_|
CAN'T BE REALLY GONE * TIM MCGRAW | WHAT DO | KNOW TR
3 | 2 | 15 | JSTRoUD,B.GALLIMORE (G.BURRI (C) (D) (v) CUR\?V76971 ! 48 1 93 | 7 | RCHANCEY,ESEAY (S RUSS,CMAJESKLS SMITH) © W coLomin 7eoes |
REBECCA LYNN & BRYAN WHITE
@ e I | 16 | B "WALKERJR K.LEHNING (D.SAMPSON,S.EWING) © #E A;ng 54;6'(() ! __I 6 )47 | 12 S%Xéf %i&é%ﬁ'.s%%mﬁvﬁswlu ) CAPITOLS E{AEHVA\L'T_‘ED gé(g 2
WHEN BOY MEETS GIRL * | CLA v
(D] 6 | 10 | 13 | NN SaTtRe f SHaring.r cusmi ¢ waregs) ) (V) MERCURY NASHVILLE 852388 | ° | B4 /?.EEEYNSOL%\SI(EVBSL Awg%%yks) " cap e RS i
COl 8 | n | 1 | OO ooucuss.iwoon T A I | 47 | 51 | 13 | SMOKE IN HER EVES ® TYENGLAND |4
NOT ENOUGH HOURS IN THE NIGHT @& DOUG SUPERNAW - - n
10| 14 | 15 | ¢aNGIS (A BARKER R HARBINK.WILLIAMS) (C) (V) GIANT 17764/REPRISE | 52 | o4 3 gggtéﬂ?é:gﬁ}’ﬁg&f ATLA'\"QEI@/L&L'EA&CSE 45
LIFE GETS AWAY CLINT BLACK g
T | 4 | 15 | JSTRoUDC.BLACK (CBLACKHAICHOLAS,T SCHUYLER) wiRcAsadsz | * 49 | 56 | 4 | [TWOULDN'THURT TO HAVE WINGS MARK CHESNUTT | 46
THE CAR & JEFF CARSON 7 - ‘ =
O - B . (C) (D) v} MCG CURB 76970 41 | 43| 25 | 15 | NOTHING T— ﬂ?g'ﬁ@;gg@ﬁém 20
BIGGER THAN THE BEATLES & JOE DIFFIE - r =
13 | 16 | 8 | JSIATE. DIFFIE (1.5, ANDERSON 5.DUKES) @ v epic 78202 | 10 55 2 | HYPNOTIZE THE MOON o QLAY WALKER | 45
9 | 9 | 2 | LOVELESSONS ¢ TRACY BYRD | ¢ 51 | 60 | 5 | READY, WILLING AND ABLE LARTWHITE | 49
T.BROWN [/ KILGORE.T HEWITT,M POWELL,S MAJORS) (C) (V) MCA 55102 e OV AT TEARYI R SWEET) A IRC s
RING ON HER FINGER, TIME ON HER HANDS REBA MCENTIRE ] |
.m 15 17 1| Tgrown R MCENTIRE (D GOODMAN P ROSE M KENNEDY) (V] MCA 55161 12 50 | 49 18 m&%,g&gf%g&)&fﬂ%%?ssa,nuw, BRC)S&%,S}ADI%';% 5 |
* % % AIRPOWER * % % (D[ 56 | 69 | 5 | STANDING TALL , @ LORRIE MORGAN | ¢} |
LIKE N'T NO YESTERD BLACKHAWK J.STROUD (LBUTLER.B. PETERS) (C) (v) BNA 64354_|
R R N R © W ArSTAL287 | 57 | — | 2 | NONEWS @ LONESTAR T‘
D.COOK W WILSON (S.HOGIN P.BARNHART M.D. SANDERS) (C) (V) BNA 64386
* % % AIRPOWER * # * @[ v v [ 5] Aol e, T
20 | 21 POy R T SEOLLIMAME | 14 3 SHE'S GOT A MIND OF HER OWN JAMES BONAMY
OIS OB e SO0 —— 5 | 66 | 6 | Olowwchon tnstuosonn o erc rezz0 | !
12 13 12 COUNTRY CRAZY LITTLE TEXAS
® i #ﬂ;ﬂ“gi?‘g‘f&%’g’“‘:gﬁl"u 12 11 LG ol .(‘XX%LSEB%?PO;S_ @) 59 | 1| 4 C DINAPOLI,D.GRAU,LITTLE TEXAS (P.HOWELL.C.JONES) WARNER BROS. ALBUM CUT | 0
ap| 1 & |2 SRR EJEREER . L RCALAI2 . 7 2 LL(%S{T&?\LABAMA\MCATES‘A.SPR\NGER) (c’(xﬁ%@?&%@ i
* %k * * % % SOLID GROUND & RICKY SKAGGS
S e AIRPOWER o MARTINA MCBRIDE | 17 60 | 75 | 9 | BsKaaos G.OWENS) ATLANTIC ALBUM CUT |
22 23 8 SHE CAN'T SAVE HIM & LISA BROKOP
M.MCBRISE,P.WORLEY,E. SEAY (M.BERG,G.HARRISON H STINSON) (C) (v) RCA 64437 63 | 72 MIORY T RircFeD i REGAN L HENGEER (©) CAPITOL NASHVILLE S850p | 28 |
% % * AIRPOWER * % % 60 | — | 7 | ONABUSTO ST.CLOUD © TRISHA YEARWOOD | 5q |
G.FUNDIS (G PETERS) (V) MCA 55141 |
@ 21 | 22 | 13 | WHAT | MEANT TO SAY ¢ WADE HAYES | g LET YOUR HEART LEAD YOUR MIND & SMOKIN' ARMADILLOS
. D.COOK (B.COOK S HOGIN. | MCBRIDE) (C) V) COLUMBIA 78087 66 | — | 2 | CHOWARD (SMEEKS) © 0 ) McG curs | 0
19| 11| 6 | 16 | DEEP DOWN ¢ PAMTILLIS | ¢ 5 WHAT IF JESUS COMES BACK LIKE THAT " COLLIN RAYE | o
d TI(ILBT(S)&IP?:{LE (gfﬁ?f‘EGOE\jéngED) g&g;‘g?&lﬁﬁ ¥ 61 | 61 | 62 | 9 | p\oRLEy.E SEAY.)HOBBS (P.BUNCH,D.JOHNSON) . ericatBUMCUT | 07 |
..20 24 30 ] " THE FEVER ARTH BROOKS
ITBROWE.G STE“” AABARKERMOLMES) — N;EABALEBU"T"LCET B2 | 65 | Bl | 9 |, REVNOLDS (S.TYLER.).PERRY,B KENNEDY.D.ROBERTS) (V) CAPITOL NASHVILLE 1848 | 25 ,‘
HEART HALF EMPTY & TY HERNDON FEATURING STEPHAN N Y
@D| 5 | 5 | 1B | R (G.BURR,D.CHILD) (©  epic 78073 | 2L 67 | — | 1 Ig&uﬁ%ﬁsmmm & MA(CR,’,(V,CLQCECSA@%JE 18
B | % | 9 | Poounibemmamer PAVID e cksass | 2 ~ % x* HOT SHOT DEBUT * % %
T.BROWN (D L MURPHY K.TRIBBLE) (V) MCA
CHECK YES OR NO @ GEORGE STRAIT ] PARNEL
@] 19 | 19 | 18 | TERSUN.GSTRAT (DM WELLS,D H OGLESEY) W M(é\ 535127 1 NEWD) | | 25&‘;;&3535%&_L,R,PARNELL, Ve (%)Octkﬁspgz%li 6 |
TALL, TALL TREES & ALAN JACKSON 1 -
18 | 15 | M | (STeGhLLIGIONESRMILLER) {v) ARISTA 12879 65 | 69 ‘ T - & KENMELLONS | 39
77 | 31 Nl T YOU LOVED ME o R | % NEWD | 1 | ALLYOUEVER DO IS BRING ME DOWN @ THE MAVERICKS (FEAT FLACO JIMENEZ) | g |
- L D.COOK,R.MALO (R.MALO.A.ANDERSON) (V) MCA 55154 |
‘ROUND HERE & SAWYER BROWN | 76 ) :
26 | 21 1 9 |\ RMILLER M.MCANALLY (MAMILLER S EMERICK.G.HUBBARD) (C) (D) (v} CURB 76975 75 ‘ ) S G TR LS g R T |
27| 17 | 12 | 20 | WHEN A WOMAN LOVES A MAN & o anes | 12 NEWD | 1 | ONLY YOU (AND YOU ALONE) & TRAVIS TRITT | g5 |
I'LL TRY ALAN JACKSON 28 G.BROWN,T TRITT (B.RAM,A RAM) WARNER BROS. ALBUM CUT _=
24 4 | KSTEGALL (AJACKSON) (V) ARISTA 1-2941 69 | NEWD 1 EVEN IF 1 TRIED ! ’LLEM'UO 69 |
2% | 25 | 14 | IF 1 HAD ANY PRIDE LEFT AT ALL  JOHN BERRY | 25 B BECKETT (C PAULKN.MUSICK B REGAN) (C) CAPITOL NASHVILLE 58507 i
J.BOWEN.C.HOWARD (J GREENEBAUM, T SEALS.E.SETSER) (C) (V) CAPITOL NASHVILLE 58465 NEW D) 1 LADY’'S MAN ¢ ROB CROSBY | 79
3 | 57 [ 7 | THE BEACHES OF CHEYENNE GARTH BROOKS | 30 JCRUTCHFIELD (R.CROSBY.G.COTTON) RIVER NORTH ALBUM CUT |
A.REYNOLDS (D.ROBERTS B.KENNEDY,G. BROOKS) CAPITOL NASHVILLE ALBUM CUT RE-ENTRY 20 HEAVEN BOUND {I’'M READY) & SHENANDOAH 2 |
D.COOK (D.LINDE) C) (V) CAPITOL NASHVILLE 58442 | |
@ il 34 11 | GRANDPATOLDMESO KENNY CHESNEY | 3} ToL N
B.BECKETT (M.A SPRINGER,J.D.HICKS) (C) (v) BNA 64352 NE 1 RIPPLES ¢ 4 RUNNER | 79 |
3 39 8 SOME THINGS ARE MEANT TO BE & LINDA DAVIS 32 W ’ B.CANNON,L.SHELL (T.HASELDEN) {C} (V) POLYDOR NASHVILLE 577730
] GUESS (M GARVIN,G.PAYNE} (C) (V) ARISTA 12896 @ NEW D 1 WE'VE GOT TO KEEP ON MEETING LIKE THIS @ PAUL OVERSTREET | 73
CEICIEE. PO | e ol e
E.GORCY,JR_(M.BERG,T.KREKEL) €1 (v) EP
% | 0 7 | PARADISE JOHN ANDERSON | 3 RE-ENTRY | 2 | iROUD.B.GALLIMORE (1 MULLINS.S MUNSEY.D.PFRIMMER) CURB AtBUM CUT | '
J.STRDUD,J.ANDERSON (B.MCDILL.R. MURRAH) (C) (v) BNA 64465 NEWD | | | WORTHTHE FALL BRETT JAMES | 75
g $.BOGARD ,M.CLUTE (B.JAMES) {C) (v) CAREER 1-2935_|
@ 33 37 § WALKIN' AWAY & DIAMOND RIO 33
) M.D.CLUTE,T.DUBQIS DIAMOND RIO (A.ROBOFF,C.V\Q_S_E_MAN {C) (V) ARISTA 1 2934
30 | 29 | g7 | INPICTURES ALABAMA | 4 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
| £ GORDY.JR. ALABAMA (J.DOYLE B.E.BOYD) (C) (V) RCA 64419 attain 3000 detections for the first time. @ Videoctip availability. Catalog number s for cassette single, or viny! if cassette is unavailable. (C)
2 TO BE LOVED BY YOU NNA | 37 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail
|BD| 45 | % | 3
{ T.BROWN (G BURR M.REID) (C) (v) CURB 55084/MCA ability. (X) CD maxi-single availability. © 1996, Billboard/BPI Communications.

Bilboard. Top Gountry Singles Sales.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ~SoundS

FOR WEEK ENDING JAN. 20, 1996

®

can
i

= z
of| 5|4k 5552 |k

2|22 | 35| 28| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST E2 |92 | 32| 28| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST

*x*NO. 1% %x % 14 19 20 12 | TEQUILA TALKIN’ BNA 64386 LONESTAR

< 2 15 I'M QUTTA HEREY/THE WOMAN IN ME MERCURY NASHVILLE 852206 1 week at No. 1 SHANIA TWAIN 15 9 13 25 PARTY ALL NIGHT WARNER BROS. 17806 JEFF FOXWORTHY WITH LITTLE TEXAS & S. ROUSE

(2)] 3 | 3 | 8 | ITMATTERS TO ME wARNER BROS 17718 FAITH HILL 16 | 18 | 17 | 30 | WHEN YOU SAY NOTHING AT ALL N 64329 ALISON KRAUSS & UNION STATION

3|1 1 | 22 | ILIKEIT, | LOVE IT CURB 7696 TIM MCGRAW 17 ] 11 | 9 | 30 | ANGELS AMONG US rea 62643 ALABAMA

4 4 4 8 CAN'T BE REALLY GONE CURB 76971 TIM MCGRAW 18 17 18 30 | YOU HAVE THE RIGHT TO REMAIN SILENT CURB 76956 PERFECT STRANGER

! s 5 | 18 | THAT'S AS CLOSE AS I'LL GET TO LOVING YOU Rca 62392 AARON TIPPIN 13)| 23 | 24 | 29 | SOMEONE ELSE'S STAR ASYLUM 64435 BRYAN WHITE

6 7 15 5 WHEN BOY MEETS GIRL MERCURY NASHVILLE 852388 TERR! CLARK 21 22 5 HEART HALF EMPTY EPIC 78073 TY HERNDON FEATURING STEPHANIE BENTLEY

7 5 6 g THE CAR MCG CURB 76970 JEFF CARSON @ 25 | 2 8 NOTHING REPRISE 17734/WARNER BROS DWIGHT YOAKAM

13 11 5 NOT THAT DIFFERENT £PiC 78189 COLLIN RAYE 2|2 19 23 | I’'M NOT STRONG ENOUGH TO SAY NO 4RrisTa 12857 BLACKHAWK

9 8 7 10 | REBECCA LYNN ASYLUM 64360 BRYAN WHITE 23 24 23 22 LET'S GO TO VEGAS wARNER BROS. 17181 FAITH HILL

10 15 16 9 WHAT | MEANT TO SAY COLUMBIA 78087 WADE HAYES 24 1 22 | 25 “d BIGGER THAN THE BEATLES EpiC 78202 JOE DIFFIE

11 | 14 | 14 | 18 | NOMAN'S LAND ATLANTIC 87105 JOHN MICHAEL MONTGOMERY | 25 | 16 | 10 | 17 | LOVELESSONS pca 55102 - TRACY BYRD
12 10 12 16 WHO NEEDS YOU BABY GIANT 17771/WARNER BROS CLAY WALKER O Records with the greatest sales gains this week. @ Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 12 g 7 IN PICTURES RCA 64419 ALABAMA Eeor:r:xj:rggti?r:::;%sslz)fu;dgc‘!‘rﬁnlnucrA”tS' with multimiliion titles indicated by a numeral foliowing the symboi © 1996, Biilboard/BP|
26 BILLBOARD JANUARY 20. 1996

www americanradiohistorvy com


www.americanradiohistory.com

Dance

ARTISTS

& MUSIC

Rejuvenating With Dick Clark;

I NSPIRATION: After recently steal-
ing a few blissful days away from the
grind of work, we found ourself slam-
ming against a wall of utter ambiva-
lence and boredom with the state of
clubland. Regardless of the producer
or jam, every groove seemed listless
and sounded the same. The vamping
of a diva—always the most effective
way to jolt us out of a funk—Dbarely
raised an eyebrow, much less our
blood pressure. A near-terminal case
of burnout prevailed.

We found a brief glimmer of light
in—of all things—VH1’s recent
marathon of unearthed “American
Bandstand” episodes. An odd place,
eh? But the truth is that the Dick
Clark-helmed music program was a
staple of our Saturday-afternoon diet
throughout adolescence—not to men-
tion an early source of inspiration in
choosing a career in music journalism.
Back in the day, we would not only
daydream about twirlin’ alongside our
fave couples (and if you watched reg-
ularly, you had at least one), but we
also would analyze the elements that
made certain songs more exciting to
the crowd than others. It was always a
kick to predict which songs would not
be played more than once.

It also was during that weekly hour
of musie that we discovered disco and
such acts as Brooklyn Dreams, Paul
Jabara, and Gloria Gaynor. Watch-
ing the show now in slightly jaded
thirtysomething adulthood, we got a
nostalgic rush when Clark optimisti-
cally rattled on about the future of
discothéques and the potential long-
term impact of a young Detroit girl
named Madonna.

We also found a bit of clarity
regarding our momentary lack of
enthusiasm. Call it the irretrievable
loss of innocence, not only in terms of
our increased knowledge of the inter-
nal mechanics of the music business,
but also in terms of clubland’s cre-
ativity. To use an aged cliché, they
sure don’t make 'em like they used to.
Looking around, we are confident that
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

by Larry Flick

it is not merely our advancing age
sparking such belief. Check various
dance and DJ charts from around the
world and you will discover that there
is no longer just a spate of kids sam-
pling or reinterpreting great old
songs. There are now countless labels
digging up the originals and remixing
’em, Five-to-ten-year-old records are
circulating all over again . . . just with
a remix by several of the hot produc-
ers of the moment. We must confess
to even enjoying a few of them.

Depression. Tuning out Dick Clark
and pondering a return to the race is
now even less attractive with this real-
ization. But is all really lost? The kid
who giggled as Patti Brooks did her
signature feather-fan dance to her hit,
“After Dark,” on “American Band-
stand” 20 years ago would believe no
such thing. He would believe that
there will always be a crop of folks
working overtime to push against the
grain and try something new—and he
is right. In fact, it is that belief that
has fueled this column for more than
five years now. And as a rediscovery
of that belief generates the energy to
once again dive into the deep end of
dance waters, we pay tribute to those
who succeed in making some new,
-‘unique noise . . . and encourage those
with the desire to do so to push a lit-
tle harder.

SPEAKING of those dedicated to
the cause of elevating the visibility

and cachet of dance music, we are
pleased to report that tireless Toron-
to-based filmmaker Joy Corion is
approaching the final leg of produc-
tion of “Our House,” a documentary
tracing the history of house music.

Corion has been collecting footage
for the film for over a year now, oper-
ating largely on government grants.
Toward the end of last year, she cir-
culated a four-minute promo clip of
the documentary, which features
interviews with many of the genre’s
luminaries, as well as performances
by such acts as Joi Cardwell and
Kristine W., among others. Industry
response to the smart, reverent piece
has been rightfully encouraging, and
Corion has received another grant to
subsidize additional shooting.

Folks who wish to get more infor-
mation on “Our House” (or maybe
invest in it) should reach out to Cori-
on at Positive Vibes Productions in
Toronto. Our fingers are crossed that
the world will get to see this film by
this time next year.

G ROOVE LINE: Although dance
music remains a distant memory in
the stateside halls of 'A&M Records,
the label’s UK. arm is coming on hard
with a string of juicy new releases.
The breathlessly anthemic “Giv Me
Luv” by Alcatraz will be familiar to
those who keep tabs on singles from
Deep Dish Records imprint Yoshi
Toshi. Pete Heller and Terry Farley
uncover another diamond-hard house
gems with “Ultra Flava.” Those lucky
enough to spend some of the summer
in Ibiza, Spain (and we hate you if you
did!), already know this one—right
down to Grant Nelson’s arousing
vocal incarnation of the track.
Finally, the label is throwing con-
siderable support behind Mone’s pop-

What A Feeling. Pop/disco diva Irene Cara, seated, took her first step down the
comeback trail when she recently inked a recording agreement with Italy’s Disco
Piu-distributed UDP Records. Cara has completed her first single for the label,
“You Need Me,” which is slated for European release early next month. An
album is planned to follow in the spring. At this point, Cara is still available for
signing in the U.S. Shown, from left, are Maurizio Cannici, international director
of Disco Piu; producer/songwriter Michelle Vice; producer Peter Roberts; Lino
Dentico, president of Disco Piu; and Bob Diamond, Cara’s manager.

Our House On Film

friendly “Movin’,” the follow-up to her
1995 breakthrough, “We Can Make
It.” Jazz'n’Groove’s production is on-
target and festive, while Farley and
Heller’s interpretation deepens the
groove a tad, and Frankie Feliciano
pours on the piano in his handbag-
swingin’ remix. Look for this one in
the States next month on Strictly
Rhythm, the indomitable outlet that
discovered Mone.

While we have Jazz'n’Groove on the
brain, let us also recommend the
team’s own record for New York’s
Kult Records, “Don’t Wait.” A slam-
mer outta da box, the track introduces
Je’Taime, who displays serious siren
skills within a rushing house context.
95 North contributes a feisty remix or
two, adding allure to an already
intriguing package.

Adeva started a new phase in her
career with the recent signing of a
recording agreement with Avex
Records U.K. She will begin working
on her first single for the label next
month. No final word yet on who will
produce.

Another of our fave divas, Ultra
Nate, shimmies onto the floor with
“Make It Good To You,” a collabora-
tion with Baltimore’s DJ Oji and voeal
act Project One. Ms. Girl makes her
production debut on this Sovereign
Records jam with impressive results.
Sexy, sexy stuff that should not be
missed. Now then . .. when is a savvy
label going to offer Ultra another
album deal? She can still clock the
competition with the arch of an eye-
brow.

On the freestyle tip, Debbie Deb
struts into view with “She’s Back,” a
Pandisc album that is guaranteed to
send old-school Latin pop fans into a
cha-cha frenzy. Deb’s voice has gotten
a lot stronger over time, and she
brings considerable charm to the fun
first single, “(There’s A) Party Goin’
On,” as well as the jumpy “Funky Lit-
tle Beat” and “If It’s Not One Thing
... It’s Another.” A troupe of Miami
producers was on hand for the project,
including Mohammed Moretta, Ivan
Kopas, and Robert Bartko, adding a
radio-conscious sheen to the set.

Sorella In Motion. MUM recording
duo Sorella recently performed during
an in-store promotional appearance at
HMV Records in New York. The act is
trekking across the country in support
of the album “Symmetry In Motion”
and its first single, “What You Do To
Me.” Pictured, from left, are Carla Viro-
la and Lisa Marie Virola. (Photo:
Chuck Pulin)

Check it out, it’s quite cute.

KNEE-DEEP IN RHYTHM: Oh-so-
charming Perfecto U.K. ingenue
Grace continues her rapid ascension
into international pop consciousness
with “Skin On Skin,” a trance/NRG
anthem inspired by producer (and
Perfecto founder) Paul Qakenfold’s
1995 underground hit “Orange.” Her
wispy, ethereal voice has a sharper
edge here, no doubt urged on by the
track’s forceful bassline and racing
synths. The double pack of remixes
succeeds in giving DJs several shades
of keyboard drama to work with,
though the beat never goes below the
wind-knocking pace of the primary A-
side vocal version. For those who want
to monitor the track’s progression
from “Orange” to “Skin On Skin,” the
original jam is also included. A win-
ning single that leaves you wanting to

(Continued on next page)
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21 1 21 18 9 SAME THING IN REVERSE VIRGIN 38527 BOY GEORGE NEWD : THE NEW ANTHEW 100 Lon 55932 0
26 18 11 9 EXHALE (SHOOP SHOOP) (M) (T) (X) ARISTA 1-2916 € WHITNEY HOUSTON
28 | 35 | 44 | 3 | SUPERSTAR DJ MOONSHINE MUSIC 88424 CIRRUS 45 | 37 | 6 | FINGERS & THUMBS (COLD SUMMER’S DAY) (T) (X MUTE/ELEKTRA 66053/EEG @ ERASURE
29 | 32 | 35 | & | MYLIFE JELLYBEAN 2505 95 NORTH FEATURING SABRYNAAH POPE 28 | 24 | 39 | 13 | RUNNIN' M (0 DELICIOUS VINYL 58483/CAPITOL @ THE PHARCYDE
30 | 30 | 27 [SNRNY FVERYBODY MUST PARTY visE 028 & CEORGIEEORGTH 29 | % | 2 | 14 | AUTOMATIC LOVER (CALL FOR LOVE) (M) (T) ARISTA 12877 ® REAL MCCOY
31 | 33 | 38 5 | WE'VE GOT IT GOIN’ ON JIVE 42328 & BACKSTREET BOYS | 50 | 50 7 | TOO HOT (1) ToMmY BOY 718 ® COOLIO
32)| 39 | 50 | 3 | CHILDREN OF THE WORLD LIGHTYEAR 54166 SOUNDS OF BLACKNESS 38 | — | 12 | LIVIN' PROOF (T) PAYDAY/LONDON 120077/ISLAND & GROUP HOME
38 || — N UNLEABN WAXTRAXST28/VT PR 49 | 33 | 7 | 1SPECIALIZE IN LOVE (1) ) ARISTA 1 2920 EXPOSE
45 | — SESEER ENERGY AGUA BOOGIE 0Z0MERCURY DO 33 | 27 | 38 | 4 | BROKEN LANGUAGE/MUSTLIN' (T)(X) PROFILE 7440 © SMOOTHE DA HUSTLER
35 | 37 | 48 | 3 | EVERYBODY SALSA PUENTE 12688/HOT TITO PUENTE JR. & THE LATIN RHYTHM REENTRY | 11 | A MOVER LA COLITA (MOVE YOUR ASS) (T) (0 LOGIC 59029 e
36 | 22 | 14 | 13 | ABRIENDO PUERTAS (OPENING DOORSJ EFIC 77977 QIGLORIAIE STERATY 35 | 22 | 20 | 8 | BLAH ) DUCK DOWN 53223/PRIORITY @ HELTAH SKELTAH AND 0.G.C. A.K.A. THE FAB 5
4 | — | 2 | THIS TIME AROUND EPIC PROMO MICHAFLIACKSON 36 | 30 | 35 | 5 | GOT MYSELF TOGETHER (T) (X) HENRY STREET/BIG BEAT 95697/AG THE BUCKETHEADS
38 | 43 | 46 | 3 | THEJOY YOU BRING CUTTING 359 SWING 52 31 [ 32 | 30 | 5 | LOVEU 4 LIFE ) UpTowN 55159McA * JODECI
39 | 28 | 22 | 14 | HELLORcA 4458 STATEOFGRACE | [ 38 | 33 | 28 | 4 | STAYIN' ALIVE (00 RADIKAL 15562/AVEX-CRITIQUE @ N-TRANCE
+ % * HOT SHOT DEBUT* * » 39 | 23 | 36 | 14 | WINGS OF THE MORNING (M) (T) AFRICAN STAR/RAL 577199/ISLAND @ CAPLETON
NEWD | 1 | TIMETOGET DOWN HOTN'SPYCY 1285 ANGEL MORAES FEAT. SALLY CORTEZ & OCTAVIA LAMBERTIS | 40 | 46 | — | 12 | | MISS YOU (COME BACK HOME) () (T) (X) UPTOWN 55132/MCA ® MONIFAH
NEW ) 1 SHUT UP (AND SLEEP WITH ME) LOGIC 59033 @ SIN WITH SEBASTIAN 41 | 40 | 40 4 FADES EM ALL (M) (T) ROWDY 3-5056/ARISTA ® JAMAL
NEW ) 1 DREAM COME TRUE GROOVILICIOUS 006/STRICTLY RHYTHM ANGELA LEWIS 42 | 29 | 27 | 11 | THROW YOUR SET IN THE AIR (M) (T) (X) RUFFHOUSE 78217/COLUMBIA ® CYPRESS HILL
NEW P 1 | LOVE IN C MINOR PURE 2251 CERRONE 43)| RE-ENTRY | 3 | SHOOT ME WITH YOUR LOVE (T) (X) SIRE 66085/EEG @ D:REAM
NEW ) 1| HAPPY max 2032 JUDY ALBANESE RE-ENTRY | 2 | EVERY SHADE OF BLUE (T) (X) CURB 77092 © BANANARAMA
4 | 29 I 21 | 13 | V"VE BEEN WAITING k4B 018 MAYDIE MYLES 45 | 43 ] 3l 8 | FAST LIFE(T) COLD CHILLIN/EPIC STREET 78080/EPIC ® KOOL G RAP
NEW ) 1 | EARTH SONG EPIC PROMO MICHAEL JACKSON RE-ENTRY | 4 | SHUT UP (AND SLEEP WITH ME) (T) (X) LOGIC 59033 @ SIN WITH SEBASTIAN
47 | 4l l 40 | 8 | PHILADELPHIA NITEGROOVES 32/KING STREET BROOKLYN FRIENDS a9 |4 [ 34 | 5 | CRUISIN’ (1) (x) EMI 58518 ® D'ANGELO
NEW ) 1 SUNRISE SERVICE TON-A 006 A-MEN RE-ENTRY 5 | PASSION OF THE NIGHT (1) (x) LOGIC 59031 ¢ CLUBZONE
49 | 2% 12 16 | BELIEVE IN ME GEFFEN 22108 RAW STYLUS RE-ENTRY | 21 | PLLBETHERE FOR YOU/YOU'RE ALL | NEED TO GET BY (M) (1) (X) DEF JAWRAL 851879/ISLAND @ METHOD MANM.L, BLIGE
50 | 34 | 24 | 16 | AUTOMATIC LOVER (CALL FOR LOVE) ARISTA 1-2877 © REAL MCCOY RE-ENTRY 5 FREEDOM (MAKE IT FUNKY) (T) STRICTLY RHYTHM 12403 BLACK MAGIC

(O Titles with the greatest sales or club play increases this week. @ Videoctip availability. Catalog number is for vinyl maxi-single, or cassette manxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1996, Billboard/BPI Communications.

DANCE TRAX

(Continued from preceding page)

hear more and more of this intriguing
young performer.

On the opposite end of the tempo
meter are Warner Bros. act Corner-
shop and the shuffling dance popper
“Wog.” Merging ideas we have heard
from Oasis and Massive Attack, this
band kicks an appealing and chilled
trip-hop vibe—with a healthy dose of
ambient-dub spice to keep your head
nice and mellow. Freaky Chakra and
Witchman each have a turn at remix-
ing the track, with results that range
from jiggly fun to blunt-inducing.
Essential for the left-of-center spin-

ner.

Coming from a similarly wiggy,
laid-back perspective is “Latin Joint”
by Baby Buddah Heads. Born from
the brains of Jazzy Nice and Mitch
Moses, this largely instrumental jam
(save for the occasional Latin chant)
has a more jazz/hip-hop flavor and
boasts the tight interplay of Bill
Ware on vibes and Morgera on trum-
pet. Urban-leaning jocks could weave
turntable magic with the El Barrio
mix, which is full of easily blendable
breaks. This isa gem from Baby Bud-
dah Heads’ album “Who Killed Acid

Jazz?” on New York’s C&S Records.

The Basement Boys usher long-
absent belter Donnell Rush back
onto the dancefloor with the bright
and bounecy “Time To Celebrate.”
Rush works his program to maximum
gospel effect, rising above the track’s
busy percussion with the ease of a
seasoned pro—we can think of so
many young singers who should listen
closely to this single and take notes.
"Twould also be nice if a major-label
A&R exec or two gave Rush the
chance he has long deserved. Of the
five solid mixes, go directly to the

more fleshy and soulful Testimonial
remix. Available on the production
team’s self-titled, Liaison-distributed
label.

The Disco Mix Club rarely fails to
soar above the competitive ranks of
remix services with “Remix Cul-
ture” packages that are not only on-
point trendwise, but also hugely
imaginative. The January edition,
however, even surpasses that high
standard with a batch of jams that
is essential turntable fare. Produc-
ers Danny Tenaglia and Satoshi
Tomiie transform Oleta Adams’

current Mercury single, “Never
Knew Love,” into a shimmering
house anthem, while English team
Chris & James breath fresh air into
her beloved hit “Rhythm Of Life.”
Also noteworthy on this month’s
DMC package is Tommy Musto’s
sleek rendition of “There Will Come
A Day” by the Absolute Featuring
Suzanne Palmer and Blue Ama-
zon’s take on the Sasha trinket
“Magic.” For details on how obtain
this package, contact the DMC
office in New York or London.
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GORNER

by Wade Jessen

BACK ON TOP: Shania Twain (Mercury Nashville) controls the No. 1
position on Billboard’s Top Country Singles Sales chart with “I'm Outta
Here!,” ending Tim McGraw’s record-breaking 19-week run at the top with
“I Like It, I Love It” (Curb). For 12 of those 19 weeks, the Twain title held
the No. 2 slot, with the McGraw single often outselling Twain by 50-75%.
Twain held the previous record of 10 straight weeks at No. 1 with “Any Man
Of Mine.” The McGraw single is further displaced by Faith Hill’s “It Mat-
ters To Me” (Warner Bros.), which jumps 3-2. Althoeugh the chart reflects
soft post-holiday sales, Twain’s single sold more than 9,000 units. Mean-
while, MeGraw and Hill each moved more than 8,000 units, with less than
500 separating the two titles. The flip side of the Twain single is her previ-
ous radio hit, “The Woman In Me.”

THIGY BOUGHT IT: While Top Country Singles Sales doesn’t always
directly reflect the activity on Hot Country Singles & Tracks, the relation-
ship between radio and retail singles is evident this week, as both charts
have half of their respective top 10 entries in common. Of the remaining five
titles on the airplay list, two are not available at retail, two appear else-
where on Top Country Singles Sales, and one has not shown enough sales
to chart. Conversely, of the five top 10 titles unique to the sales list, three
were former No. 1 airplay hits, and the remaining two are still ascending Hot
Country Singles & Tracks.

HALFWAY HOME: Hill’s “It Matters To Me,” remains at No. 1 on Hot
Country Singles & Tracks for a second week and is her second release to
dominate that position for more than one week. Hill’s debut single, “Wild
One,” spent one month at No. 1 on that chart during January 1994. Renee
Revett, PD at KXKC Lafayette, La., says that “It Matters To Me,” shows
all the signs of a carcer record for Hill and reports excessive request action
at the station. Meanwhile, the track posted an increase of more than 700
spins, the second-biggest jump inside the top five. Only Twain’s “I'm Qutta
Here!,” with more than 800 additional spins, showed a larger weekly increase
in the top five. Doug Supernaw’s “Not Enough Hours In The Night” (Giant)
showed the largest airplay increase overall, jumping 10-7 for an increase of
more than 850 spins.

SAME NICE PRICE: Several titles in Sony Music Nashville’s Super Hits
line showed unusual activity this week, including Willie Nelson’s set, which
takes Pacesetter honors on Top Country Albums, jumping 66-45. For the
second consecutive week, no titles on that chart showed gains; thus the con-
tinued absence of a Greatest Gainer. The Nelson title is awarded the Pace-
setter trophy for the smallest percentage of decrease (15%). Meanwhile,
other Super Hits packages fare relatively well in the winter slump. The
Charlie Daniels title re-enters at No. 60 on Top Country Albums, and
George Jones’ Super Hits set reappears on Top Country Catalog Albums
at No. 8, as many holiday titles trickle out of that chart. Patsy Cline’s
“Greatest Hits” (MCA) recaptures the No. 1 position. While praising the
Super Hits line, Mike Kraski, sales VP at Sony Music Nashville, says that
moderately priced sets continue to sell steadily, while most front-line items
are taken off sale after the holidays. Kraski adds that Sony Music Nashville
plans to release several more Super Hits packages during 1996, including
a set by Tammy Wynette.

Country

KEITH STEGALL BEHIND MIKE AGAIN

(Continued from page 25)

he's painting a picture; because he has
to. That’s kind of the way it is with
music. It’s something I had to do, not
because I wanted somebody to go, ‘Oh
now he’s going to do that.” It’s more for
my own head. I needed to make this
music. I needed to say some things. It’s
kind of therapy for me.”

After vears of writing and produc-
ing other acts, Stegall says it was grat-
ifying to write songs for himself. “I
came to town to be a songwriter, and T
spent years here writing songs for
other people—songs that I wasn’t
attached to,” he says. “On this record,
I realized some of these songs didn't fit
anybody but me. They were my
songs—uniquely mine. Not that some
of the songs couldn’t be cut by other
people, but I realized the music was
coming from a different place. Before,
the music has always come from my
head because I was writing to make a
living. With having a comfort zone of
not starving to death and obviously
some tumultuous times of my personal
life, the music started coming from my
heart.”

Stegall describes the result as “adult
music.” “1969” was released to radio
Jan. 12. Mike Kennedy, PD at KBEQ
Kansas City, Mo., first heard the song
on a Mercury sampler and was so
impressed, he jumped right on it and
is now playing it in heavy rotation.
“The lyrics are very, very cool. It’s a
great story record. It’s a very relatable
record to the core of our demo on our
station,” he says. “What hit me first,
though, is the instrumentation and the
way they delivered that song. You get
hooked into that record without hear-
ing any vocals, at least I did. [It] starts
out is strong, and then the vocals bring
it home ... It’s quality. It really
deserves a chance. It’s written well and
produced well. People are waiting for
something a little bit ditferent, and this
is it. This is cool stuff.”

Kennedy says he hears several other
singles on the album. “‘My Life’ is 4
slam-dunk single,” he says. “And 1
believe ‘Fifty-Fifty’ is, too. I think
‘Middle-Aged Man’ could be there, too.
I’d play four singles off the album right
now and that's with two listens, and T'll
keep listening.”

Kennedy played Stegall’s mid-"80s
singles when he was working at KEGS
Emporia, Kan. When asked what he
thought of Stegall becoming an artist
again, he says, “It’s gutsy move. I think
it’s an admirable move. I think it’s a

crazy move, but isn’t that what this
industry is all about? Isn’t that what
radio and [making] records is all
about? You do erazy things, and you
take risks.”

Stegall admits there were skeptics
because he’s the only executive at a
country label who does double duty as
an artist. However, the situation is not
new or unusual in other genres of
music. (LaFace executive Kenny
“Babyface” Edmonds is a prime exam-
ple.) “For some reason in Nashville, it
upsets the apple cart when people
move between categories,” Stegall
says. “I’'m not the only one in town
capable of doing this, and I hope this is
the beginning of a lot of creative people
coming to the front [who] don’t feel like
they have to sacrifice any part of their
creativity to realize their dream.”

Stegall is getting key support where
it counts. Both Jackson and Arista
Nashville president Tim DuBois sup-
port his new project. Jackson told Ste-
gall, “Man, I want you to do your
record. Half the reason why I enjoy
working with you is I knew you were
an artist yourself; you deserve a shot
to do this. Go for it.”

Stegall says he also greatly appreci-
ates the support of Mercury president
Luke Lewis. “I think the album is fur-
ther validation of what a multitalented
individual Keith is,” Lewis says. “I feel
like I'm the luckiest guy on earth to
have him . . . working for Mercury
Records.”

John Grady, Mercury’s senior VP of
sales and marketing, says the label
plans a big push on the record that will
include securing listening posts at
retail. “We're also going to target real
audiophiles because of Keith’s history,”
he says.

Grady also sees the “1969” video as
a key component in promoting the
album. With ’60s-era footage included
with performance shots of Stegall, the
clip, Grady says, will be well received
because of the country’s current inter-
est in that period as evidenced by the
success of “Forrest Gump” and
“Nixon.” (Mercury has also already
shot clips for the songs “Fifty-Fifty”
and “Roll The Dice.”)

Chief Talent’s James Yellich is Ste-
gall’s booking agent, and plans are in
the works for Stegall to tour. His other
upcoming projects include producing
Jackson’s new album, as well as going
in the studio with Sammy Kershaw
and Mercury newcomer Neal Coty.
He’ll also continue to work with his
new success story, Terri Clark.

When asked what he’s learned dur-
ing his years in the business, the 40-
year-old Stegall replies. “To thine own
self be true. It’s not that T don’t think
you can make music that’s not true to
yourself and be a success. People do it
all the time. For me, it doesn’t work.
That’s why I think the music is reveal-
ing. It's about me and my life. It’s the
first time I ever had the guts to do it.
This is me, and here it is.”

TNN CALLS ON TOM WOPAT

(Continued from page 25)

We’re gonna get away from the hay-
seed image, which has always been a
fight for TNN. They would kinda grip
on to it for all they were worth with one
hand, while saying ‘No, no! We're not
doing that.’ Truly, we have to embrace
the fact that people out there on the
farms have computer niodems now: It’s
the '90s.”

The new band, says Hale, is an
important component. “Since we're a
country-based network, we want this
show to be thoroughly grounded in
country music and present the best of
that night after night. One way to go
after that is with the house band. The
bandleader is Edgar Struble, who was
Kenny Rogers’ musical director for 15
years, scored most of his movies, and
has done a lot of TV. He understands

country music and understands what
television needs.”

According to Hale, TNN gave Stru-
ble a mandate to get the best musicians
in town. “We think that’s real impor-
tant,” says Hale, not only for the show
to have credibility with the audience,
but also with the artists. “When the
artists come on this show and see musi-
cians they know, we feel there’ll be a
certain comfort level. We're also going
to hold open seats in the band each
night, for touring musicians. So you
might have musicians from Wynonna’s
band or Garth’s band sit in. I think that
will have significance to the industry.”

Katie Haas, who has been a TNN
regular since 1990, will serve as the
show’s “Eye On Nashville” reporter
and commentator.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

74 ALL | WANT IS A LIFE (G.1.D., ASCAP/Royalhaven, ra Home, ASCAP)

BMI) WBM 62 THE FEVER (Swag Song, ASCAP/EMI April, ASCAP/Rope

66 ALL YOU EVER DO IS BRING ME DOWN (Sony Tree, And Dally, ASCAP/Old Boots, ASCAP) WBM
BMI/Raul Malo, BMI/Mighty Nice, BMI/Al Andersongs, BMI} 31 GRANDPA TOLD ME SO (Murrah, BMI/Tom Collins,

42 ALWAYS HAVE, ALWAYS WILL (Sony Tree, BM\/Terilee, BMI) WBM
BMI/Sony Cross Keys, ASCAP/WB, ASCAP) HL/WBM 21 HEART HALF EMPTY (Gary Burr, ASCAP/MCA,

30 THE BEACHES OF CHEYENNE (0ld Boots, ASCAP/EMt _ ASCAP/EMI Apnl, ASCAP/Desmobile, ASCAP) HL
April, ASCAP/Rope And Dally, ASCAP/No Fences, 64 HEART'S DESIRE (Songs Of PolyGram, BMI/Barney &
ASCAP/Major Bob, ASCAP) WBM Arney, BMI/Lee Roy Parnell, BMI)

10 BIGGER THAN THE BEATLES (Timbuk One, 71 HEAVEN BOUND (I'M READY) (EMI Blackwood,
ASCAP/MRBI, ASCAP/Chickasaw Roan, ASCAP/Emdar, BMI/Right Key, BMi/Linde Manor, BMI) HL
ASCAP/Texas Werge, ASCAP) 48 HYPNOTIZE THE MOON (Galewood, BMI/Ensign,

15 BORN IN THE DARK (House Of Dust, BMU/First Write, BMI) BMI/Zena, ASCAP) WBM

3 CAN'T BE REALLY GONE (MCA. ASCAP/Gary Burr, 29 IF | HAD ANY PRIDE LEFT AT ALL (WB, ASCAP/East
ASCAP) HL 64 th Street, ASCAP/Warner-Tamerlane, BMi/Yasa,
9 THE CAR (Diamond Storm, BMI/EMI Tower Street, BMI/Major Bob, ASCAP) WBM
BMI/EMI Blackwood, BMI/Mike Curb, BMI) HL/WBM 25 IF YOU LOVED ME (Sony Tree, BMI/Terilee, BMI/Ham-

23 CHECK YES OR NO (John Juan, BMi/Victoria Kay, stein Cumberiand, BMI/Tom Shapiro, BMI} WBM
ASCAP) HL 2 (IF YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HERE!

55 COUNTRY CRAZY (Square West, ASCAP/Howlin’ Hits, {Loon Echo, BMI/Zomba, ASCAP) WBM
ASCAP/Longest Day, ASCAP/Great Cumberland, 20 | KNOW SHE STILL LOVES ME (O-Tex, BMI/Hit Street,
BMI/Fugue, BMI) WBM BMI/Malaco, BMI)

6 COWBOY LOVE (EMI Tower Street, BMI/EM) Black- 28 I'LL TRY (WB, ASCAP/Yee Haw, ASCAP) WBM
wood, BMI) 36 IN PICTURES (BMG, ASCAP/Careers-BMG, BMI)

19 DEEP DOWN (Rick Halt. ASCAP/Watertown, WBM/HL
ASCAP/Alabama Band, ASCAP/Wildcountry, 1 IT MATTERS TO ME (Starstruck Writers Group,
ASCAP/Miss Blyss, ASCAP) WBM ASCAP/Mark D., ASCAP/New Haven, BMI/Music Hill

63 EVEN IF | TRIED (Tom Collins, BMI/AMR, ASCAP/Sier BMI) wBM

56 T WORKS (Alabama Band, ASCAP/Wildcountry,
ASCAP/EMI Blackwood, BMI/Mark Alan Springer, BMI} WBM

46 T WOULDN'T HURT TO HAVE WINGS (Warner-
Tamerlane, BMI/Miss Holly, BMI/Hapsack, BMI/Great
Galen, BMI) WBM

53 1 WILL ALWAYS LOVE YOU (Velvet Apple, BMI) WBM

70 LADY'S MAN (Music Corp. Of America, BMI/Santee
River, BMb)

60 LET YOUR HEART LEAD YOUR MIND (Smokin'
Armadiilo, BMI)

8 LIFE GETS AWAY (Btackened, BMI/Irving, BMI/EMI
Blackwood, BMI/Bethlehem, BMI) WBM/HL

13 LIKE THERE AIN'T NO YESTERDAY (Rick Hall
ASCAP/Watertown. ASCAP/Fame, BMI) WBM

11 LOVE LESSONS (Saddle Tan, BMI/Acuft-Rose
BM\/Hewitt, ASCAP) WBM

52 NO NEWS (Sony Tree, BMI/Katy's Rainbow, BMI/Sim-
ply lrresistible, BMI/Starstruck Writers  Group.
ASCAP/Mark D., ASCAP)

7 NOT ENOUGH HOURS IN THE NIGHT (Sony Cross
Keys, ASCAP/Kim Wiltiams, ASCAP/O-Tex, BMI/Hit
Street, BMI) HL

47 NOTHING {Coal Dust West, BMI/Warner-Tainerlane,
BMy/Songs Of PolyGram, BMi/Seven Angels, BMI)
HL/WBM

14 NOT THAT DIFFERENT (W.B.M., SESAC/K.T. Good.
SESAC/Spoofer, BMI) WBM

67 NOW THAT'S ALL RIGHT WITH ME (Songs Of Poly-
Gram, BMI/Seven Angels. BMI)

59 ON A BUS TO ST CLOUD (Sony Cross Keys,
ASCAP/Purple Crayon, ASCAP)

68 ONLY YOU (AND YOU ALONE) (Tro-Hollis, BMI)

22 OUT WITH A BANG (N2 D. ASCAP/Brian's Dream,
ASCAP)

34 PARADISE (PolyGram Int'l, ASCAP/Ranger Bob,

ASCAP/Murrah, BMI) WBM

43 READY, WILLING AND ABLE (DreamCatcher,
ASCAP/Little Gila Monster, ASCAP/Moon Catcher,
BMI/Son Of Giia Monster, BMI)

4 REBECCA LYNN (MCA, ASCAP/Acutf-Rose, BMI)

WBM/HL

12 RING ON HER FINGER, TIME ON HER HANDS (Sony
Tree, BMI/Egypt Hollow, BMI/My Choy, BMI/Copysight
Management, ASCAP)

72 RIPPLES (Millhouse, BMi/Ashwords, BMI/Songs Of
PolyGram, BMI)

26 'ROUND HERE (Traveiin' Zoo, ASCAP/Myrt & Chuck's
Boy, ASCAP,/Club Zao, BMI) CLM

65 RUB-A-DUBBIN' (Goodman Walker, BMI/Beckaroo,
BMI/Shoot Straight, ASCAP) WBM

58 SHE CAN'T SAVE HIM (Starstruck Writers Group,
ASCAP/AMR, ASCAP/Sierra Home, ASCAP) WBM

39 SHE SAID YES (BMG, ASCAP/Sony Tree, BMI) HL

43 SHE'S EVERY WOMAN (BMG. ASCAP/Major Bob,
ASCAP) WBM/HL

54 SHE'S GOT A MIND OF HER OWN (irving. BMI/New
Hayes, ASCAP/New Don, ASCAP) WBM

44 SMOKE IN HER EYES (Careers-BMG, BMI/Hugh
Prestwood. BMI) HL

57 SOLID GROUND (Mariedge, ASCAP)

32 SOME THINGS ARE MEANT TO BE (Nocturnal Eclipse,
BMI/Michaet Garvin, BMI/Ensign, BMI/BMG-Careers.
BMI)

51 STANDING TALL (EM Blackwood, BMI/Ben Peters, BMI)

24 TALL, TALL TREES. (Trio, BMI/Fort Knox, BMI)
WBM/HL

16 THAT'S AS CLOSE AS I'LL GET TO LOVING YOU
(McJames, BMI/I.R.S., BMI/Bugle, BMI/Irving. BMI/Almo.
ASCAP/Tikki Merm, ASCAP/Siren. SABAM) WBM

37 TO BE LOVED BY YOU (MCA, ASCAP/Gary Burr,

ASCAP/Almo, ASCAP/Brio Blues, ASCAP) WBM

40 TO0 MUCH FUN (Hamstein Stroudavarious,
ASCAP/Curtis Wright, ASCAP/Maypop. BMI/Wildcoun-
try, BM1) WBM

63 TROUBLE (Bro ‘N Sis, BMi/Keith Sykes, BMI)

35 WALKIN® AWAY (Almo. ASCAP/Anwa. ASCAP/Daddy
Rabbit, ASCAP) WBM

73 WE'VE GOT TO KEEP ON MEETING LIKE THIS (Scar-
let Moon, BMI/Major Bob, ASCAP)

41 WHAT DO | KNOW (Starstruck Angel. BMI/EMI Black-
wood, BMI/Sony Cross Keys, ASCAP/ANl Around Town,
ASCAP) WBM

61 WHAT IF JESUS COMES BACK LIKE THAT (August
Wind, BMI/Longitude, BMi/Hendershot, BMI/Sydney
Erin, BMI) WBM

18 WHAT | MEANT TO SAY (Sony Tree, BMI/Don Cook,
BMi/Katy's Rainbow, BMI/Sony Cross Keys,
ASCAP/Mil Village, ASCAP) HL

21 WHEN A WOMAN LOVES A MAN (Major Bob,
ASCAP/Sony Tree, BMI/True South, BMI) WBM/HL

5 WHEN BOY MEETS GIRL (Great Cumberland,
BMI/Diamond Struck, BMI/Sony Tree, BMI) WBM/HL

50 WHISKEY UNDER THE BRIDGE (Sony Tree. BMI/Don
Cook, BMi/Buffaio Prairie, BMI/Showbilty, BMI) HL

38 WHO NEEDS, YOU BABY (Lori James, BMI/Linda Cobb,
BMI/That's A Smash, BMI/Sony Cross Keys. ASCAP) HL

17 WILD ANGELS (Longitude, BMi/August Wind,
BMI/Great Broad, BMI/Sony Tree, BM) WBM

75 WORTH THE FALL (Longitude, BMI/August Wind,
BMI/Coyote Maon, BMI/Brett James, BMI}

33 YOU CAN FEEL BAD (Longitude, BMI/August Wind.
BM!I/Great Broad, BMI/Mighty Nice, BMI/Blue Water,
BMI) WBM

45 YOU GOTTA LOVE THAT (Aimo, ASCAP/Bamatuck,
ASCAP/trving, BMI/Kybama, BMI) WBM
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Blllmrd Tnp c“ “ NTHY AlB“ M s e piiii’
FOR WEEK ENDING JAN. 20, 1996 ™
= -
= x Q % "Z% x x Q % é
AR Sl 18181238 g
2| 5| 3| g|aRTiST TITLE | = 2| 5| 3| €| ARTST TITLE | =
~ — o~ = LABEL & NUMBER/DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o = —J o~ = LABEL & NUMBER/DISTRIBUTING LABEL {SUGGESTED LIST PRICE"OR EQUIVALENT) o
A% %*NO. 1% %% 37 | 41 | 39 | 173 | GEORGE STRAIT A® MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK)
1] 1 1 ! GARTH BROOKS CAPITOL NASHVILLE 32080 {10.98/15.98) 7 weehs at No. 1 FRESH HORSES 1 38 | 37 | 33 | 119 | REBA MCENTIRE A* MCA 10906 (10 98/15.98) GREATEST HITS VOLUME TWO 1
2 2 2 11 | ALAN JACKSON A’ ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1 39 4077 3| 67 | ALABAMA A RCA 66410 (10.98/15.98) GREATEST HITS VOL. It 8
@ 3 3 48 | SHANIA TWAIN A® MERCURY NASHVILLE 522886 (10.98 EQ/16.98) THE WOMAN IN ME 1 40 | 38 | 40 | 67 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1
4 5 4 g VINCE GILL MCA 11394 (10.98/16.98) SOUVENIRS 3 41 42 47 28 | JEFF CARSON MCG CURB 77744/CURB (9.98/15.98) B JEFF CARSON 22
5 4 5 16 | TIM MCGRAW A? CURB 77800 (10.98/16.98) ALL | WANT 1 53 | 68 | 36 | TY HERNDON EPIC 66397/SONY (7.98 EQ/11.98) WHAT MATTERED MOST 9
6 6 6 | 14 | REBA MCENTIRE A MCA 11264 (10.98/16.98) STARTING OVER | 1 43 | 44 | 46 | 103 | FAITH HILL A WARNER BROS. 45389 (9.98/15.98) TAKEMEAS 1AM | 7
7 7 7 56 | GARTH BROOKS A CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 4 | 48 59 17 | SAMMY KERSHAW MERCURY NASHVILLE 528536 (10.98 EQ/16.98) THE HITS/CHAPTER 1 19
8 9 10 | 13 | FAITH HILL @ WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME 5 % % % PACESETTER * % % :
9 | 8 | 8 | 25 | JEFF FOXWORTHY A WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY | 2 66 | 66 | 77 | WILLIE NELSON COLUMBIA G8184/SONY (5.98 EQ/9.98) SUPER HITS | 34
10 10 1 41 ig;m&g;qﬁ%lhxgxlggmmv A’ JOHN MICHAEL MONTGOMERY 1 46 | 45 | 45 5 PAM TILLIS ARiSTA 18799 (10.98/15.98) ALL OF THISLOVE | 25
47 | 49 | 52 | 101 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK | 15
11 o G 1 ;rv':rﬁq\gasagcggoo.l (10.98/16.98) CRENEINLIE) - GROE IMEEECINING 3 48 50 58 16 | TRACY LAWRENCE ATLANTIC 82847/AG (10.98/15.98) TRACY LAWRENCE LIVE | 24
12 | 11 9 17 | GEORGE STRAIT A? MCA 11263 (39.98/49.98) STRAIT OUT OF THE BOX 9 49 | 55 | 64 | 21 | TY ENGLAND rca 66522 (9.98/15.98) TY ENGLAND | 13
13 | 13 | 17 | 20 | COLLIN RAYE ® EPiC 67033/SONY (10.98 EQ/15.98) FTHINK ABOUT YOU | 5 5 | 51 | 5t | 102 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 8255%/AG (10.98/15.98) KICKIN' T UP | 1
14 | 17 | 12 | 83 | VINCEGILLA®MCA 11047 (10.98/15.98) WHEN LOVEFINDS YOU | 2 51 | 54 | 42 | 20 | DOLLY PARTON COLUMBIA 67140/SONY (9.98 EQ/15.98) SOMETHING SPECIAL | 10
15 14 18 | 34 { DAVID LEE MURPHY @ MCA 11044 (10.98/15.98) OUT WITH A BANG 10 52 58 50 73 | THE TRACTORS AZ ARISTA 18728 (9.98/15.98) THE TRACTORS 2
16 | 15 | 14 | 48 Q(I)‘JSSEE 0’255’32,?8,;,98) NOW THAT I'VE FOUND YOU: A COLLECTION | 2 53 | 61 | 54 | 19 gf;g’;’ﬁgsf’ggg"/‘g%) THIS THING CALLED WANTIN' AND HAVIN' (T ALL | 10
17 | 18 | 15 | 11 | AARON TIPPIN RCA 66740 (9.98/15.98) TooLBOX | 12 68 | 67 | 72 | PATTY LOVELESS @ EPIC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELSFLY | 8
* % % HEATSEEKER IMPACT# % » 55 | 52 | 49 | 61 | GEORGE STRAIT A Mca 11092 (10.98/15.98) LEAD ON 1
21 | 22 | 23 | BRYAN WHITE asviuM 61642/EEG (10.98/15.98) IR BRYAN WHITE | 34 56 | 47 | 48 | 80 | ALAN JACKSON A®ARISTA 18759 (10.98/15.98) WHO | AM 1
T 16 | 20 | 17 | BLACKHAWK @ ARISTA 18792 (10.98/15.98) STRONG ENOUGH 4 57 | 63 | 70 | 6% | JOE DIFFIE A EPIC64357/SONY (10.98 EQ/15.98) THIRD ROCK FROM THE sUn | 6
20 19 16 10 | DWIGHT YOAKAM REPRISE 46051/WARNER BROS. (10.98/16.98) GONE 5 73 73 43 | JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL VOLUME 79 21
21 | 23 | 24 | 94 | TIM MCGRAW A° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1 75 | 74 | 40 | JEFF FOXWORTHY LAUGHING HYENA 2080 (4.98/8.98) SOLD OUT VOLUME 80 | 35
22 | 20 | 27 | 12 | CLAY WALKER GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON | 11 RE-ENTRY | 60 | CHARLIE DANIELS EPiC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 50
23 | 24| 28| 18 MARﬂNA MCBRIDE RCA 66509 (9.98/15.98) WILD ANGELS | 17 81 | 60 | 57 | 230 | BROOKS & DUNN A’ ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
24 | 28 | 38 | 22 | TERRI CLARK MERCURY NASHVILLE 526991 (10.98 EQ/15.98) TERRI CLARK | 24 62 | 65 | 55 | 101 | THE MAVERICKS A MCA 10961 (9.98/15.98) WHAT A CRYING SHAME 6
2% | 22 29 25 | TRACY BYRD @ MCA 11242 (10.98/15.98) LOVE LESSONS 6 63 | 67 65 51 [ JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 19
26 | 29 | 25 | 28 | LORRIE MORGAN @ BNA 66508/RCA (10.98/16.98) GREATEST HITS 5 64 | 56 | 69 | 68 | TRACY LAWRENCE A ATLANTIC 82656/AG (10.98/15.98) I SEEIT NOW 3
27 | 25 | 30 | 9 | JOE DIFFIE EPIC 67045/SONY (10.98 EQ/15.98) MR. CHRISTMAS | 24 65 | 59 | 56 | 47 | TRISHA YEARWOOD A MCA 11201 (10.98/15.98) THINKIN' ABOUT YOU | 3
28 | 26 [ 31 | 15 | LITTLE TEXAS WARNER BROS. 46017 (10.98/15.98) GReATESTHITS | 17 | | 66 | 34 | 19 | 1I a2 ATSQ&%%;I co8 HAVE YOURSELF A TRACTORS CHRISTMAS | 12
29 | 27 | 21 | 104 *EESEES:OVSY?;T:‘(YQ,QAJIS_%) YOU MIGHT BE A REDNECK IF... | 3 70 | — | 2 | DOUG SUPERNAW GIANT 24639 WARNER BROS. (10.98/15.98) YOU STILL GOT ME | 67
30 | 31 | 41 | & | JOE DIFFIE epic 67205/50NY (10.98/15.98) LIFE'S SO FUNNY | 30 68 | 57 | 61 | M | MARK CHESNUTT DECCA 11261/MCA (10.98/15.98) wines | 24
31 | 32 | 44 | 53 | WADE HAYES @ COLUMBIA 6641 2/SONY (9,98 EQ/15.98) OLD ENOUGH TO KNOW BETTER | 19 69 | 71 | — | 45 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES | 48
32 | 33 | 34 | 15 | THE MAVERICKS MCA 11257* (10.98/15.98) MUSIC FOR ALL OCCASIONS | ¢ J0 | 62 | 63 | 141 | BROOKS & DUNN A" RisTA 18716 (10.98/15.98) HARD WORKIN' MAN } 2
33 | 36 | 36 | 44 | JOHN BERRY @ CAPITOL NASHVILLE 28495 (10.98/15.98) STANDING ON THEEDGE | 12 | [(JL)| RE-ENTRY | 13 | LEEROY PARNELL @@ vos WE ALL GET LUCKY SOMETIMES | 52
43 | 43 | 83 | TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN 3 @ RE-ENTRY | 15 | DARYLE SINGLETARY GIANT 24606/WARNER BROS. (10.98/15.98) DARYLE SINGLETARY | 57
35 | 30 | 26 | 21 | ALABAMA RCA 66525 (10.98/15.98) IN PICTURES | 12 73 | 84 | 75 15 | EMILIO CAPITOL NASHVILLE 32392 (9.98/13.98) LIFEISGOOD | 13
36 35 35 89 REBA MCENTIRE A’ MCA 10994 (10.98/15.98) READ MY MIND 2 74 72 71 43 | SAWYER BROWN @ CURS 77689 (10.98/15,98) GREATEST HITS 1990-1995 5

() Atbums with the greatest sales gains this week. ®@Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimiliion seflers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and alt other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's fargest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1996, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

B-"mrd Tn cn“ “ll] calaln Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SqundScane
I ® | ™ FOR WEEK ENDING JAN. 20, 1996 III |
5 = x x & =
25| 25| ARTIST - Tme [ 25| |28|%8 e
=2 | 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 x| 3z 20
1 5 PATSY CLINE A° MCA 12* (7.98/12.98) 204 weeks at No. 1 GREATEST HITS | 244 14 | 22 BILLY RAY CYRUS A® MERCURY NASHVILLE 510635 (10.98 EQ/16.98) SOME GAVEALL | 34
2 2 GARTH BROOKS A’ CAPITOL NASHVILLE 98742 (9.98/15.98) BEYOND THE SEASON 36 15 13 GARTH BROOKS A® CAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES 6
3 4 REBA MCENTIRE A® MCA 4979* (7.98/12.98) GREATEST HITS | 242 16 3, TRISHA YEARWOOD wmca 11091 (10.98/15.98) THE SWEETEST GIFT 9
4 1 VINCE GILL A MCA 10877 (10.98/15.98) LET THERE BE PEACE ON EARTH | 22 17 15 | GARTH BROOKS A° CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE 3
5 14 HANK WILLIAMS, JR. @ CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 56 18 20 GEORGE STRAIT A? MCA 5567+ (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 238
6 10 SHANIA TWAlmr:curw NASRVILLE 514422 {9.98 EQ/15.98) SHANIA TWAIN 25 19 | — | ALABAMA A RCA6825(7.98/11.98) ALABAMA LIVE | 105
1 7 GARTH BROOKS A * CAPITOL NASHVILLE 93866 (9.98/13.98) NO_FE_Ng _9—— 20 | — | KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATESTHITS | 90
8 — | GEORGE JONES & epic s0776/s0n (5.98 EQ/9.98) SUPER HITS | 223 21 | 24 | GARTH BROOKS A° CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS | 14
9 12 GEORGE STRAIT A? MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 242 22 | —7| ALABAMA @ RCA 66296 (9.98/15.98) CHEAP SEATS T _2 N
10 8 JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 6 23 16 REBA MCENTIRE A’ MCA 10400 (10.98/15.98) FOR MY BROKEN HEART 17
11 — HANK WILLIAMS MERCURY NASHVILLE 823293 (7.98 EQ/10.98) 24 GREATEST HITS | 43 24 19 GARTH BROOKS A" CAPITOL NASHVILLE 96330 (10.98/15.98) ROPIN' THE WIND 7
12 17 | THE C_HARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 240 25 __6 ALAN JACKSON @ ARISTA 18736 (10.98/15.98) HONKY TONK CHRISTMAS 19
319 MARTINA MCBRIDE A RCA 66288 (9.98/15.98) THE WAYTHAT I AM | 8 Cataiog albums are older titles which are registering significarit sales. © 1996, Bilboard/BPI Communications and SoundScan, Inc.
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Billboard..

FOR WEEK ENDING JANUARY 20, 1996

Hot Latin Tracks.

i
Broadcast Data Systemns

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

1 5 DATA SYSTEMS' RADIO TRACK SERVICE. 96 LATIN MUSIC STATIONS ARE ELEC-
- =2 Q TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WE
2ulBH| =g Q% ARTIST TITLE
EFz| Sz |22 LABEL/DISTRIBUTING LABEL PRODUCER (SONGWRITER)
* & ANO. 14 & &
( 1 ) 1 2 15 ENRlQUE IGLESIAS &SI TU TE VAS |
INOVISA 7 weeks at No. | R.PEREZ-BOTIA (E.IGLESIAS,R.MORALES)
@ ? 3 14 P ASTU ILLO ® COM TRAN
AT J& A B QUINTANILLA Il ‘A B.. 9UINTANILH |1 PASTUDILLO J.OJEDA) .
* % % AIRPOWER % % %
AM
(D] Newp | 1 | SRISTIAN AB.QUINTANILLA 1t (c eIy
4| 3 | 4 | g | BRONCO TODO POR T
FONOVISA — _BRONCO ()G ESPARZA)
@ 6 6 6 vaUAI?AMNIGUEL AMANECI EN TEEPRAZOS
16 5 7 § | LIBERACION ENAMORADO DE UN FANTASMA
- EONQVISA — LIBFRACION (HPONY GONZALEZ) |
9 9 7 %:XKY MARTIN = B @ MARIA |
* %  AIRPOWER & % & ]
13 | 16 B ABLISALGADY 1.5.LOPEZ (FMENDEZ, RORTIe g)leTlmERAS ;
@ THINE 3 PEDRO PN NDEZ "QUIEN
POLYGRAM [ATINO H.PATRON (E.MOGUEL)
w| 7 | 5 | 19| CRISTIAN VUELVEME A QUERER
MELODY/FONOVISA ) AVENDANOQ LUHRS J.AVENDANO LUHRS‘
* % % AIRPOWER % % %
aD| Newp | 1 | LAMAFIA UN MILLON DE ROSAS
SONY M.LICHTENBERGER JR. (A LARRINAGA)
* % % AIRPOWER % & &
(1D)| NEWD | | | SLORIA ESTEFAN TRES DESEQS
E.ESTEFAN JR K SANTANDER (K SANTANDER) |

13 8 12 | 14

DAVID LEE GARZA'Y LOS MUSICALES
LGARZA TGONZALEZ (J.RODRIGUEZ, M CISNERQS)

© TONTA

42|l Eﬂ/,‘f,%w

¢ ESTUPIDO ROMANTICO
LGONZALEZ (PASTUDILLO,R.YELA)

[
[3,]
—_
s
—
o
w

LOS TEMERARIOS
AFG SIGMA

LA MUJER DE LOS DOS
A ANGEL ALBA (A.A.ALBA}

NEW ) 1 JERRY RIVERA i s _SUAVE

@ 37 31 5 OLGA ON EXITOS Y MAS
NOT LISTED (RVAZQUEZ.S.£ RAMIREZ-CARRERO,Y MONROUZEALL R LOPE7 R RARRERAS O TANON] |

18 10 3 12 JOSE JOSE LLORA CORAZON

N ARIOLA/BMG R.LIVI {R.LIVI,R.FERRO)

ISSELLE LO MIO ES MIO

NEW > 1 ECAZBMC B.CEPEDA (B.CEPEDA)

2% V) i INTOCABLE COQUETA

- EMLLATIN LLAYALA (L PADILLA)

@ 24 39 4 MADONNA VERAS

MAYERICK/WARNER BROS NOT LISTED (MADONNA.D FOSTER).

Artists & Music

| Latinn

Notas

by John Lannert

LOS GRAMMYS: The recently announced nominations in
the Latin categories for the 1996 Grammy Awards turned up
the usual handful of head-scratching surprises, the biggest of
which was “Nuestras Canciones” (AFG Sigma), an instru-
mental pop album of Los Temerarios hits by band members
Adolfo and Gustavo Angel.

But the brothers Angel stand nary a chance in the pop cat-
egory against SBK/EMI Latin star Jon Secada (“Amor”) and
Sony Discos’ velvet crooner Julio Iglesias (“La Carretera”).
Iglesias has not won a Grammy in eight years, so look for the
suave Spaniard to win his second trophy. The other two nom-
inated albums in the pop category are “Cuando Los Angeles
Lloran” by WEA Lating pop/rockers Mand and “Hay Amores
Y Amores” by Ariola/BMG’s veteran songstress Rocio Diir-
cal.

In the tropical Latin category, expect Gloria Estefan to
nab her second Grammy (both in the tropical Latin classifi-
cations) with “Abriendo Puertas” (Epic/Sony). Rounding out
the solid batch of tropical Latin nominees are Marc Antho-
ny (“Todo A Su Tiempo,” Soho Latino); Cachao (“Master Ses-
sions, Vol. 2,” Crescent Moon/Epic); Celia Cruz (“Irrepetible,”
RMM); and Willie Colén and Rubén Blades (“Tras La Tor-
menta,” Sony).

Name recognition among the National Academy of Record-
ing Arts and Sciences members voting for the Grammys
should garner ace accordionist Flaco Jiménez his second
Grammy in the Mexican/American category for his self-titled
Arista-Texas debut. Sony Discos’ La Mafia rates an outside

shot for an award with “Exitos En Vivo,” but it would be a
shocker if Ramén Ayala & Sus Bravos Del Norte (“Lagri-
mas,” Freddie), their labelmates Jaime Y Los Chamacos
(... No Se Cansan!”), or Juan Gabriel (“El México Que Se
Nos Fué,” Ariola/BMG) were to pick up a trophy.

A quick inspection of the nominations in the Latin jazz cat-
egory gives mighty cause for the creation of a Brazilian pop
category, what with Anténio Carlos “Tom” Jobim’s sleek
pop effort “Antdnio Brasileiro” (Sony) making the cut. Ironi-
cally, this last album by Jobim, the late legendary composer
who died in December 1994, will earn the famous progenitor
of bossa nova (which evolved into MPB or Brazilian pop music)
a misplaced Grammy in a jazz category. Chico O’Farrill’s
“Pure Emotion” (Milestone/Fantasy) merits the nod here over
nominated albums by O'Farrill’s label cohorts Jerry Gonzélez
& the Fort Apache Band (“Pensativo”), Eddie Palmieri
(“Arete,” TropiJazz), and Patato, Changuito Y Orestes
(“Ritmo Y Candela”).

More food for thought: Sony, which led all labels with four
nominations in the Latin and Latin jazz categories, has a viable
shot of sweeping all four classifications.

Banda Nova, a sort of family ensemble featuring Jobim’s
wife, Ana Lontra Jobim, son Paulo, and daughter Eliza-
beth, plus Jacques Morelembaum and his wife, Paula, and
Danilo Caymmi and his wife, Simone. Likewise, the album
itself exudes a familial vibe as Jobim recorded several tracks
in his home studio with birds and crickets from the backyard
sneaking onto the album. “We recorded absolutely at ease,”
says Paulo, “without the usual industry pressures.”

“Tom Jobim Inédito” is accompanied with photos taken by
Ana Lontra Jobim, along with landscapes paintings by Jobim
of his beloved Rio de Janeiro. Among the songs recorded are
“Fu Sei Que Vou Te Amar,” “Desafinado” (with a new intro-
duction), and, of course, “The Girl From Ipanema.”

CHART NOTES: In its seventh week at No. 1 on Hot Latin
Tracks, Enrique Iglesias’ “Si Tu Te Vas” (Fonovisa) has set
(Continued on next page)

Los Tres Lead Two Chilean Award Shows

B BY PABLO MARQUEZ

SANTIAGO, Chile—Chilean rock
group Los Tres capped off its most
successful year ever by dominating
two different awards ceremonies in
December: the Asociacién de Peri-

group at the II Premiacién. Among
the list of honorees were Pablo Her-
rera (best male solo artist, Poly-
Gram), Nicole (best female solo
artist, BMG Chile), Sonora de Tommy
Rey (best tropical artist, Sony Chile),
and Humberto Gatica (best produec-

er), La Sociedad (best-selling artist,
EMI Chile), and Ricardo Arjona
(best-selling foreign artist, Sony
Mexico).

Esteemed composer Scottie Scott
received a lifetime achievement
award at the IT Premiacion.

22 | 18 | 15 | 10 | SELENA # DREAMING OF YOU
EMILATIN G.ROCHE (FGOLDE, TSNOW)
23 | 17 | 11 | 12 | LOS REHENES ME PIDES TU LIBERTAD
FONOVISA NOT LISTED (J.TORRES.S.GUZMAN)
. 28 — 4 BANDA MACHOS TELODEBOATI
(29) EONOVISA JALFARQ (HRAYA)
2% | 19| 23 | 19 | THALIA ® PIEL MORENA
& EMI LATIN £ ESTEFAN JR K SANTANDER (K SANTANDER
M
2 | 3} 8| BVA AN o e Lo
IRO MI FORMA DE SENTIR
NEWp ! gbvsorw "%o%m M.DEL CAMPQ)
28 | 22 | 21 | 7 | LOS TIGRES DEL NORTE NO PUEDO MAS
FONQY ININC (TBELIQY |
o 1 2 ALEJANDRO FERNANDEZ PASO DEL NORTE
SONY PRAMIREZ (FVALDES LEALM.RIVERA)
LOS FUGITIVOS ILUSIONES
RE-ENTRY | 2 | 5o)vcrankopven BING
31 21 24 1 ROCIO DURCAL COMO HAN PASADO LOS ANOS
ARIQLA/BMG R.UVI (REVIRFERRO)
@ 35 27 6 YOLANDITA MONGE ¢TU TU, TU TU
G MARQUEZ (G BIGAZZIPHOLI AND.G. DATLA BAI BINATT])
33 4 | 7 GLORIA ESTEFAN ] @ MAS ALLA
EPIC/SO) EESTEFAN JR K SANTANDER (K SANTANDER)
Jay PEREZ HOY SOY FELIZ
B8 | — 8 LPEREZ () CARMOINAJ
35 | 151 101 7 A. SOLIS Y LOS BUKIS HIMNO A LA HUMILDAD
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20 STATIONS

RAM HERRERA
SONY

ROPICAL/SALSA

21 STATIONS

& AHORA DILE
R.HERRERA,R.MARTINEZ {A.VEZZANI)

58 STATIONS

1 ENRIQUE IGLESIAS FONO-
vISA SI TU TE VAS
2 RICKY MARTIN soNY
MARIA
3 CRISTIAN MELODY/FONOVISA
AMOR
4 LUIS MIGUEL WEA LATINA
AMANECI EN TUS BRAZOS
5 YOLANDITA MONGE wEA
LATINA TU, TU, TU, TU
6 CRISTIAN MELODY/FONOVISA
VUELVEME A QUERER
7 MIJARES EMI LATIN
CUATRO VECES AMOR
8 ROCIO DURCAL ARIOLA/BMG
COMO HAN PASADO LOS ANOS
9 GLORIA ESTEFAN EPIC/SONY
MAS ALLA
10 MADONNA MAVERICK/WARN-
£R BROS. VERAS
11 DONATO & ESTEFANO SONY
ESTOY ENAMORADO
12 NINO BRAVO POLYGRAM LATI-
NO TE QUIERO, TE QUIERO
13 SELENA EMi LATIN
DREAMING OF YOU
14 GLORIA ESTEFAN EPIC/SONY
TRES DESEOS
15 MILLIE emi LATIN CON LOS
BRAZOQS ABIERTOS

1 JERRY RIVERA sonY
SUAVE

2 GISSELLE RCA/BMG
LO MIO ES MIO
3 OLGA TANON WEA LATINA
EXITOS Y MAS
4 GIRO SDI/SONY
MI FORMA DE SENTIR
S CELINES RMM/SONY
AMIGOS
6 MANNY MANUEL MERENGA-
Z0/SONY DISTANCIADO
7 HUMBERTO RAMIREZ soNY
UN TIPO CON SUERTE
8 ENRIQUE IGLESIAS FONO-
visa St TU TE VAS
9 KAOS SDI/SONY
ME HACES FALTA
10 JOSSIE ESTEBAN PLATANO
SE ME MURIO EL CANARIO
11 MARC ANTHONY SOHO LATI-
NO/SONY NADIE COMO ELLA
12 TITO ROJAS m.p
TE QUEDARAS CONMIGO
13 KINITO MENDEZ J&N/EMI
LATIN CACHAMBA
14 GLORIA ESTEFAN EPIC/SONY
TRES DESEQOS
15 SEGURIDAD SOCIAL WEA
LATINA UN BESO Y UNA..

1 PETE ASTUDILLO EMI LATIN
COMO TE EXTRANO

2 BRONCO FONOViSA
TODO POR TI

3 LIBERACION FONOVISA
ENAMORADO DE UN..

4 ENRIQUE IGLESIAS FONO-
ViSA 8| TUY TE VAS

S MICHAEL SALGADO JoEY
SI QUISIERAS

6 LA MAFIA soNy
UN MILLON DE ROSAS

7 DAVID LEE GARZA Y LOS
MUSICALES emi LATIN TONTA

8 MAZZ EMI LATIN
ESTUPIDO ROMANTICO

9 LOS TEMERARIOS AFG SIGMA
LA MUJER DE LOS DOS

10 CRISTIAN MELODY/FONOVISA

AMOR
11 INTOCABLE EMI LATIN
COQUETA
12 LOS REHENES FONOVISA
ME'PIDES TU LIBERTAD
13 BANDA MACHOS FONOVISA
TELODEBOATI
14 FAMA soNY
LAGRIMAS DE ALEGRIA
15 PEDRO FERNANDEZ pPoLY-
GRAM LATING QUIEN

D Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart
for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded 10 those records which attain

600 detections for the first time. If two records are tied in number of pla
below the top 20 are removed from the chart after 26 weeks. © 1996

the record being played on more stations s placed first. Records
illboard/BPI Communications, Inc

odistas de Espectdculos de Chile
(APES) Awards and the II Pre-

miacién Anual A La Musica Chilena.

The Sony Chile quartet was named
best group of the year at the APES
awards on Dec. 14 at Teatro Teletdén
in Santiago. In addition, the band’s
latest album, “La Espada & La
Pared,” was awarded best album of
the year and the bandleader/front
man Alvaro Henriquez won best com-
poser of the year. Winners were
determined by members of APES, a
journalism trrade group.

Other winners at the APES cere-
mony were Myriam Herndndez (best
female singer, Warner Mexico),
Alberto Plaza (best male singer, EMI

MANHATTAN LATIN MUSIC CENTER

#HABLAMOS SUIDIOMA#

-l + Distribuidora one stop +
CIOSMME‘Wmos vENGAN Y COMPAREN

] s LomOS SE\.U\G“A

DOS CENTRICOS new York Mismi  geerberd!
LOCALES PARA e Tel:

SERVIRLE A (212) 563-4508 (305) 591-7684
USTED...... Fax: Fax:

Toll Fre

1- 300.7‘5.‘509 (212) 563-4847 (305) 477-0789

Chile), Lucybell (best new group,
EMI Chile), and Los Jaivas (best
videoclip, Sony Chile).

Los Tres scored big as well at the
IT Premiacién by winning five kudos:
best group, best composer (Alvaro
Henriquez), best song (“Déjate
Caer”), best album (“La Espada & La
Pared”), and best videoclip (“La

MUSIC4,

ROD * KUBANEY «FONOVISA EMI/LATIN® COMBO + o

DE LA DISTRIBUIDORA MAS
GRANDE EN EL MUNDO

Niv1/o

Espada & La Pared”).

Awardees of the 11 Premiacién,
which was held Deec. 20 in El Teatro
Monumental in Santiago, were nomi-
nated by Chilean record labels and
selected via popular vote from promi-
nent players of various segments of
Chile’s music industry.

Lucybell also was named best new

3
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TOLL FREE:B00O-329-7664
OR 305-621-0070 /FAX:621-0465
ASK FOR MARTHA

DISCOS COMPACTOS, VIDEOLASER, CASSETTES,
ACCESORIOS, VIDEOS Y MUCHO MAS!
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Compiled from a national sample of retaii store and rack sales reports coilected, compiled, and provided by

THIS
WEEK
WEEK

gz

LAST

ARTIST  LABEL & NUMBER/DISTRIBUTING LABEL

TITLE

* k& No.1 & & %

1 1 25 | SELENA AZ EMI LATINEM! 34123/EMI LATIN 28 weeks at No. 1 DREAMING OF YOU
2 Vi 15 GLORIA ESTEFAN EPIC 67284/SONY ABRIENDO PUERTAS
3 g 12 LUIS MIGUEL @ WEA LATINA 11212 EL CONCIERTO
4 4 41 GIPSY KINGS NONESUCH 79358/AG THE BEST OF GIPSY KINGS
5 5 94 | SELENA A emi LaTiN 2880308 AMOR PROHIBIDO
6 6 9 PETE ASTUDILLO Emi LATIN 322638 COMO TE EXTRANO
1 i 28 JULIO IGLESIAS SONY 81604 LA CARRETERA ]
8 8 27 VARIQUS ARTISTS ARIOLA 29136/BMG MACARENA MIX
(3)| 11 | 5 | OLGATANON weaLaTiva 13030 EXITOS Y MAS
10 9 10 | ENRIQUE IGLESIAS Fonovisa 0506 ENRIQUE IGLESIAS
19 16 RICKY MARTIN sony 81651 A MEDIO VIVIR

=
~
LX)

CARLOS VIVES POLYGRAM LATING 528531

LA TIERRA DEL OLVIDO

13 | 15 [ 72 | LUIS MIGUEL A WEA LATINA 97234 SEGUNDO ROMANCE
14 12 54 SELENA EMI LATIN 30907 12 SUPER EXITOS
15 14 | 133 | GLORIA ESTEFAN A EPIC 53807/SONY Mi TIERRA
16 10 17 MAZZ emi LATIN 30913[T0 SOLO PARA TI
11 16 | 112 | SELENA @ EMI LATIN 42770 LIVE!
18 21 9 DI BLASIO ARIOLA 31945/BMG LATINO
19 24 32 INTOCABLE EM! LATIN 32632 OTRO MUNDO
20 28 17 THALIA EMI LATIN 35217 EN EXTASIS
21 23 27 JUAN LUIS GUERRA 440 KAREN 29418/BMG GRANDES EXITOS
122 | 13 113 JON SECADA SBK 35468/EMI LATIN AMOR |
23 | 30 | 11 | ANAGABRIEL sony 81678 JOYAS DE DOS SIGLOS
24 | 18 | 107 | SELENA @ EmiLATIN 42635 ENTRE A Mi MUNDO |
25 | 20 | 6 | FAMAsonvsi7is LAGRIMAS DE ALEGRIA
26 3] 133 | LUIS MIGUEL A WEA LATINA 75805 ROMANCE _ |
21 22 37 LOS TIGRES DEL NORTE FONOVISA 6030 EL EJEMPLO
28 34 37 MANA wEA LATINA 99707[ER CUANDO LOS ANGELES LLORAN
29 36 | 132 | LINDA RONSTADT A ELEKTRA 60765/EEG CANCIONES DE Mt PADRE

* % & GREATEST GAINER * % *

POP

EL CONCIERTO

LA CARRETERA

A MEDIO VIVIR

1 SELENA EMI LATINEMIZEMI
LATIN DREAMING OF YOU
2 LUIS MIGUEL WEA LATINA

3 GIPSY KINGS NONESUCH/AG
THE BEST OF GIPSY KINGS
4 JULIO IGLESIAS sony

5 VARIOUS ARTISTS
ARIOLABMG MACARENA MIX

6 ENRIQUE IGLESIAS FONO-
visa ENRIQUE IGLESIAS

7 RICKY MARTIN sONY

43 | 10 | MANNY MANUEL MERENGAZO B1453/S0NY REY DE CORAZONES

41 133 | SOUNDTRACK @ ELEKTRA 961240/EEG THE MAMBO KINGS

29 7 EL GENERAL RCA 31522/BMG CLUB 555

35 43 LA MAFIA sony 8152008 EXITOS EN VIVO

44 21 LOS DEL R!O ARIOLA 18570/BMG A MI ME GUSTA

32 32 MARC ANTHONY $0HO LATING 81582/SONYITR) TODO A SU TIEMPO

39 4 PEDRO FERNANDEZ POLYGRAM LATINO 528 671 PEDRO FERNANDEZ
33 | 7 | LOS TEMERARIOS AFG SiGMA 3014 CAMINO DEL AMOR |

45 83 CARLOS VIVES POLYGRAM LATINO 518 884[I8 CLASICOS DE LA PROVINCIA

40 38 SELENA Y GRACIELA BELTRAN EmI LATIN 32639  LAS REINAS DEL PUEBLO

m RE-ENTRY ALBITA CRESCENT MOON/EPIC 66966/SONY* NO SE PARECE A NADA
T 37 7 BRONCO FONOVISA 0509 ANIMAL |

42 | 46 | 129 | GIPSY KINGS A ELEKTRA 60845/EEG GIPSY KINGS

a4 12 VARIOUS ARTISTS MAX 81670/SONY TEJANO MIX
RE-ENTRY MANA wEA LATINA 90818 DONDE JUGARAN, LOS NINOS N
45 | 26 u VARIOUS ARTISTS JaN 36382/EMI LATIN MERENHITS '96 |

RE-ENTRY | JAUN GABRIEL ARiOLA 2958081 EL MEXICO QUE SE NOS FUE

* % % HOT SHOT DEBUT * * %

47)| NEW) | LOS DEL MAR CRITIGUE 15440/BMG MACARENA

RE-ENTRY | JERRY RIVERA SONY 81583 MAGIA
49 | 50 | 4 | MICHAEL SALGADO soy 3427 EN CONCIERTO |

RE-ENTRY | DAVID LEE GARZA Y LOS MUSICALES EMI LATIN 32899 ALGO DIFERENTE

TROPICAL/SALSA

1 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS

2 OLGA TANON WEA LATINA
EXITOS Y MAS

3 CARLOS VIVES POLYGRAM LATI-
NO LA TIERRA DEL OLVIDO

4 GLORIA ESTEFAN EPIC/SONY
MI TIERRA

S JUAN LUIS GUERRA 440
KAREN/BMG GRANDES EXITOS

6 MANNY MANUEL MERENGAZOSONY
REY DE CORAZONES

7 SOUNDTRACK ELEKTRA/EEG
THE MAMBO KINGS

8 LUIS MIGUEL WEA LATINA
SEGUNDO ROMANCE
9 DI BLASIO ARIOLABMG
LATINO
10 THALIA Emi LATIN EN EXTASIS
11 JON SECADA SBK/EMI LATIN

AMOR

12 LUIS MIGUEL WEA LATINA
ROMANCE

13 MANA WEA LATINA
CUANDO LOS ANGELES
LLORAN

14 EL GENERAL RCABMG
CLUB 555

15 LOS DEL RIQ ARIOLA/BMG
A MI ME GUSTA

8 MARC ANTHONY SOHO LATI-
NO/SONY TODO A SU TIEMPO
9 ALBITA CRESCENT MOONEPIC/SONY
NO SE PARECE A NADA
10 VARIOQUS ARTISTS J&N/EMI
LATIN MERENHITS '96
11 JERRY RIVERA soNY MAGIA
12 GILBERTQ SANTA ROSA
SONY EN VIVO DESDE EL
CARNEGIE HALL
13 INDIA SOHO LATINO/SONY
DICEN QUE SOY
14 VARIOUS ARTISTS MAX/SONY
SALSA MIX 2
15 GISSELLE RCA/BMG GIS-
SELLE

REGIONAL MEXICAN

1 SELENA EM! LATIN
AMOR PROHIBIDO
2 PETE ASTUDILLO EMI LATIN
COMO TE EXTRANO
3 SELENA EMI LATIN
12 SUPER EXITOS
4 MAZZ EMI LATIN
SOLO PARA TI
5 SELENA EmI LATIN LIVE!
6 INTOCABLE EMI LATIN
OTRO MUNDO
7 ANA GABRIEL SONY
JOYAS DE DOS SIGLOS
8 SELENA EMI LATIN
ENTRE A MI MUNDO
9 FAMA SONY
LAGRIMAS DE ALEGRIA
10 LOS TIGRES DEL NORTE
FoNovISa EL EJEMPLO
11 LINDA RONSTADT ELEKTRAEEG
CANCIONES DE MI PADRE
12 LA MAFIA SONY
EXITOS EN VIVO
13 PEDRO FERNANDEZ POLYGRAM
LATINO PEDRO FERNANDEZ
14 LOS TEMERARIOQS AFG
s16MA CAMINO DEL AMOR
15 SELENA Y GRACIELA BEL-
TRAN EMi LATIN LAS REINAS
DEL PUEBLO

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi
cation for sales of 500,000 units. a RIAA certification for sales of 1 million units. Greatest Gainer shows
chart's largest unit increase. @R indicates past and present Heatseeker titles. © 1996, Billboard/BPI Com-

munications and SoundScan, inc.

Artists & Music

Sosa, Paez Triumph At ACE Awards

’95 Argentine Accolades Spotlight Unsigned, Indie Acts

H BY MARCELO FERNANDEZ BITAR

BUENOS AIRES—Renowned folklore
singer Mercedes Sosa and rock icon
Fito Pidez were the big winners at the
1995 Argentine ACE Music Awards
held here Dec. 16 at the Parque Norte
Convention Center.

The ACE winners were selected by
the 50 members of the press group
Asociacién de Cronistas de Espec-
taculos.

Although Warner Argentina’s Piez
triumphed in all four categories in
which he was nominated (best album,
best song, best producer, and best
video), Sosa snatched the Golden ACE
trophy; considered the most prestigious
prize. Sosa also won the award for best

female-singer folklore album, for her
PolyGram Argentina set “Gestos De
Amor.”

Artists from every musical genre
were on hand for the ceremony—an
unusual sight in Argentinian show
business—and the exchange of hugs
and phone numbers became common
during the three-hour program.

Insiders from Argentina’s record
industry noted that few kudos were
handed out to best-selling artists,
adding that many awarded artists had
no record contracts or were signed to
indie labels.

Los Fabulosos Cadillacs (Sony
Argentina), winners in 1994, were shut
out, and their labelmate Charly Garcia
reached the stage only to offer con-

gratulations to Sosa.

Other noteworthy winners were
BMG Argentina’s Soda Stéreo (best
rock album); EMI Argentina’s Patricia
Sosa (best pop/ballad album, female);
EMI Argentina’s tango giants Sexteto
Mayor (best tango album, orchestra);
Magenta’s tropical phenomenon
Comanche (best bailanta album); and
Sony Argentina’s Pancho Y La Sonora
Colorada (best new artist).

Other ACE awards were given to
international artists Caetano Veloso
(PolyGram Brasil), Donato & Estéfano
(Sony Discos), Julio Iglesias (Sony Dis-
cos), Los Rodriguez (Warner Spain),
and Ana Belén & Victor Manuel (BMG
Spain).

LATIN NOTAS

(Continued from preceding page)

a record for the number of weeks a debut
single has spent atop the chart. The pre-
vious mark was held by Jon Secada’s
first single, “Otro Dia Mis Sin Verte”
(SBK/EMI Latin), which ruled the chart
for six weeks in 1992.

No holiday song had topped Hot Latin
Tracks until Gloria Estefan’s seasonal-
laced “Abriendo Puertas” (Epic/Sony)
reached No. 1 in November. Amazingly,
Estefan turned the trick again two weeks
ago with “Mas Alla.” As if that were not
enough, Sony has serviced yet another
tune containing a promise for a better
new year: “Tres Deseos.”

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist

40 AHORA DILE (Sony Discos, ASCAP)
5 AMANECI EN TUS BRAZOS (BMG Songs, ASCAP}
AMOR (Copyright Control)
31 COMO HAN PASADO LOS ANOS (Livi, ASCAP/Rafa,
ASCAP)
2 COMO TE EXTRANO (A.Q.IIl Music, BMI/EMI
Blackwood, BMI/Peace Rock, BMI)
20 COQUETA (Copyright Control)
22 DREAMING OF YOU (EMI Virgin, 8MI/Chesca Tunes.
ASCAP/Snow, BMI)
6 ENAMORADO DE UN FANTASMA (Edimonsa, ASCAP)
14 ESTUPIDO ROMANTICO (Peace Rock, BMI/Lone
Iguana, BM!)

Speaking of the holiday season, it was
good to see Danny Rivera revisiting Hot
Latin Tracks for the first time in eons
with the perky Christmas paean “Todo
Es Navidad” (Dissar/CDT). The
merengue-paced track was taken from
his uplifting package of spirituals and
odes to his native Puerto Rico, “Hégase
La Luz.”

Lastly, how about Madonna making
her bow on Hot Latin Tracks two weeks
ago with “Verds,” a superb Spanish-lan-

guage cover of her Anglo smash “You’'ll
See” (Maverick/Warner Bros.). An
ardent fan of Latino sounds, Madonna
sings in Spanish with virtually no
accent—a positive presage for her
upcoming “Evita” album.

Assistance w preparing this columnwas
provided by Enor Paiano in Sdo Paulo,
Brazil, Marcelo Ferndindez Bitar in
Buenos Ares, and Maria Elena Ferndn-
dez m Los Angeles.

TODO EN MUSICA LATINA

MERENG

TANGO - FOLKLORE - ROCK ARGENTINO
- CUMBIA -

distribuidora belgrano norte s.r.l.
Zabala 3941. Capital Federal (1427). Buenos Aires. Argentina.
Teléfonos: (54-1) 555-6100/6200 Fax: 555-6400.

SALSA

Catalogo gratis.
Ofertas todos los meses.

Envios a todas partes del mundo.

17 EXITOS Y MAS (WEA Latina, ASCAP/U ,
ASCAP/Yaidelice Music, ASCAP/AIS, ASCAP/Sony
Discos, ASCAP/Right Metody, ASCAP)

37 GOLPES EN EL CORAZON (Tigres Del Norte E.M., BMI)

35  HIMNO A LA HUMILDAD (Mas Latin, SESAC)

34 HOY SOY FELIZ (Copyright Control)

30 ILUSIONES (Unimusica, ASCAP)

26 LAGRIMAS DE ALEGRIA (Sony Latin, BMI)

15 LA MUJER DE LOS DOS (Editora Angel Musical, SESAC)

18 LLORA CORAZON (Rafa, ASCAP/Livi, ASCAP)

19 LO MIO ES MI0 (Copyright Control)

7 MARIA (Draco Cornelius, BMI/Sony Latin, BMI/Mundo
Nuevo, SESAC/Insignia, ASCAP/Famous, ASCAP)

33 MAS ALLA (FIPR BMI)

23 ME PIDES TU LIBERTAD (Edimonsa, ASCAP)

27 MI FORMA DE SENTIR (Fonovisa, SESAC)

36 NADA (Copyright Control)

28 NO PUEDO MAS Uam Entertainment, BMI)

23 PASO DEL NORTE (ASCAP)

25 PIEL MORENA (FIPP. BMI)

9 QUIEN (Copyright Control}
33 SI NOS DEJAN (BMG Songs, ASCAP)
8 S1 QUISIERAS (Copyright Control)
1 S TU TE VAS (Fonovisa, SESAC/Unimusica, ASCAP)

16  SUAVE (Warner-Tamerlane, BMI}

38 SUFRIENDO Y PENANDO (Copyright Control)

24 TE LO DEBO A TI (Vander. ASCAP)

4 TODO POR TI (Vander, ASCAP)

13 TONTA (San Antenio Music, BMD

12 TRES DESEOS (FIPP BMI)

32 TU, TY, TY, TU (Copyright Control)

11 UN MILLON DE ROSAS (Copyright Control)

21 VERAS (YOU'LL SEE) (WB, ASCAP/Webo Girl, ASCAP/One
Four Three, BMI/Leeds, ASCAP/Peer Five, BMI)

10 VUELVEME A QUERER (Fonovisa, SESAC)

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN

MUSICA LATINA
EN EL MUNDO
SIN DUDA, ’
SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y MUCHO MAS!

LLLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Street Miami, FL 33144 « Local: (305} 262-7711 « Fox: (305) 261-6143
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Billboard

Top Contemporary Christian.

FOR WEEK ENDING JANUARY 20, 1996 Ar-l'i S'I's & IVI u SiC

]

HiGHER
bROCND

by Deborah Evans Price

P UTTING A RUMOR TO REST: In the Jan. 6 issue of Bill-
board, I mentioned a rumor in this column that Mark Fun-
derburg, VP/GM of Word Distribution, might be leaving his
post to assume the president’s position at Benson Music Group
in the wake of Jerry Park’s departure. I was unable to speak
with Funderburg before press time, and apparently Funder-
burg returned after the holidays to numerous calls regard-
ing the situation. After having conversations with Funder-
burg and Word president Roland Lundy, it's time to clarify
matters.

“This rumor is false,” Funderburg says, admitting he had
heard the rumor for several weeks. “Although I have many
friends whom 1 respect within the Benson system, I have
firmly planted my feet at Word. The company’s strength in
artists and product market share and affiliation with Thomas
Nelson adds dimension and endless possibilities to our col-
lective sales and marketing efforts . . . I have found the mem-
bers of Word’s team to be business professionals as well as
honorable, family-oriented, and concerned with the spiritual
well-being of their employees. The encouragement, direction,
and leadership of Roland Lundy makes Word the place to be.”

Off the record, Funderburg related some situations that
had arisen and the compassionate, caring manner with which
Lundy had dealt with them. His comments underscored con-
versations I've had with other Word employees at different
levels within the company who also feel Word is the place to
be. My apologies for any inconvenience the previous column

caused, and thanks to Lundy and Funderburg for the gra-
cious manner in which they set the record straight.

BARRETT NAILS SECOND EFFORT: Thanks to
increased media exposure, more people are now listening to
Christian music. People in our office who were unfamiliar with
the genre a year ago are now sporting Out Of The Grey
posters on their doors, watching DC Talk’s new video, and
listening to Steven Curtis Chapman. A recent visitor to the
office who won over staffers with his music as weil as his
friendly demeanor was Brian Barrett.

If you haven't yet heard Barrett’s sophomore release,
“Nailed In Stone,” cheek it out. With the help of producers
Russ Taff and James Hollihan Jr., Barrett follows up the
promise he demonstrated on his debut. The songs are strong
and encompass a variety of themes. Barrett credits Taff and
Hollihan with helping him craft an album he’s proud of.

Taff and Hollihan have long worked together, but they had
never produced another act. “They came straight up and said,
‘Hey man, we've never worked with anybody before, so hang
on, it’s gonma be a unique experience,’ ” Barrett recalls. “They
approach things backward . . . We started with a guitar vocal
and built all the instruments around that so you're [not]
singing on top of a track. The tracks are singing around you
so the vocal stands out. It's a great way to doit.”

Of the new allum, Barrett says, “We built on what we had
to start with. I really believe that. This albun’s a lot more
mature. It's a lot more me. Hopefully, as I do albums, they’ll |
be more [like] that. I'll just be who I am in music and hope
somebody likes it.”

CBA EXPO: The Christian Booksellers Assn. will hold Expo
"96, the Christian retailers spring buying event, Jan. 23-27 at
Nashville’s Opryland Hotel. Christian retailers, book pub-
lishers, labels, and artists will attend the event. Among those
performing at CBA are Larnelle Harris, Cheri Keaggy,
Sierra, GLAD, Michael Card, Jars Of Clay, and Tuesday’s
Child. More than 200 companies will display their wares.

5 é;I( l Compiled from a national sample of retail store SoundScan(
é 2| and one-stop sales reports.
=z 7 (=
§ E g ‘L\AF;;I?II:IUMBER/DISTRIBUTING LABEL HTLE
* k% NO.1 * %
1 L7 ?oszgr%léhr 25140/CHORDANT 7 weeks at No. 1 JESUS FREAK
2 3 |20 | MICHAEL W. SMITH ®  REUNION 0106/WORD I'LL LEAD YOU HOME
3 | 6| 9 | VARIOUS ARTISTS  SPARROW 51516/CHORDANT WOW-1996
4 7 | 10 | CARMAN  SPARROW 51422/CHORDANT R.1.O.T.
5 8— 31 | VARIOUS AR_TISTS WORD 0604 MY UTMOST FOR HIS HIGHEST
_6 9 | 32 | JARS OF CLAY  ESSENTIAL 5573/BRENTWOOD JARS OF CLAY
7 11 | 44 | POINT OF GRACE  WORD 5608 N THE WHOLE TRUTH
8§ (1N ;MY GRANT A®  MYRRH 6974/WORD HOUSE OF LOVE.
9 219 écl)g!é EERr\lJ‘Tr‘RJI‘((:%lzh{ %%BOLEAEN’;AM”T(YRK FRANKLIN AND THE FAMILY CHRISTMAS
10 |12 | 86 ) SR ERRr) 1%%30%5&'”‘ KIRK FRANKLIN AND THE FAMILY
11 | 16 | 13 | CECE WINANS  SPARROW 51441/CHORDANT ALONE IN HIS PRESENCE
12 | 5 | 13| JOHN BERRY  CAPITOL NASHVILLE 32663 0 HOLY NIGHT
13 | 4 | 14 | STEVENCURTIS CHAPMAN  SPARROW 51489/CHORDANT BBl THE MUSIC OF CHRISTMAS
14 |17 | 27 | R A homoant  AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL
@ 21 [ 23 | RAY BOLTZ  WORD 41601 THE CONCERT OF A LIFETIME
16 |14 | 20 | PETRA  woRD 9624 II\IIIOEU BT
17 |13 | 77 | STEVENCURTIS CHAPMAN @  SPARROW 51408CHORDANTEE  HEAVEN IN THE REAL WORLD
18 | 20 | 163| DC TALK A  FOREFRONT 3002/CHORDANT FREE AT LAST
27 | 14 | KATHY TROCCOLI  REUNION 0110/WORD SOUNDS OF HEAVEN
31| 11 | THE WINANS  QWEST 45888/WCD HEART & SOUL
21 18|75 | NEWSBOYS  STARSONG 8814/CHORDANT GOING PUBLIC
(2D)| 29 | 41 | ANOINTED  woRrD 67051 CALL
23 | 26 | 116| MICHAEL W. SMITH ®  Reunion 0oseworo  FIRST DECADE 1983-1993
35| 21 | RON KENOLY  INTEGRITY 02392 B8 SING OUT WITH ONE VOICE
@ 30 | 10 | PHILLIPS, CRAIG & DEAN  STARSONG 0074/CHORDANT TRUST
75 28 | 31 | CLAY CROSSE  REUNION 0104/WORD TIME TO BELIEVE
39 | 10 | WAYNE WATSON  WARNER ALLIANCE 4187/WCD FIELD OF SOULS
28 (32|63 4HIM  BENSON 4046 BB THE RIDE
40 | 25 | YOLANDA ADAMS  TRIBUTE 5921/DIADEM MORE THAN A MELODY
30 | 33 | 19 | GEOFF MOORE & THE DISTANCE ~ FOREFRONT 25129/CHORDANT HOME RUN—
RE-ENTRY! C‘g%\#v'igiEOCMMUN'TY CHOIR FEATURING JOHN P. KEE E—
32 | 24| 5 | GOSPEL GANGSTAS  HOLY TERROR 5852/BENSON DO OR DIE
33 | 15| 8 | JARS OF CLAY  ESSENTIAL 5622/BRENTWOOD DRUMMER BOY EP
34 1|7 XA@(E)}?%‘{:SI_Q/? 75 | MOTHER &.CHILD: A CHRISTMAS CELEBRATION OF MOTHERHOOD
@5 [re-ENTRY] B s e TN NEW YORK BY ANY MEANS NECESSARY
RE-ENTRY| LARNELLE HARRIS BENSON 84195 UNBELIEVABLE LOVE
@ NEWD | RICKY SKAGGS  ATLANTIC 828—;4—/WCD SOLID GROUND
RE-ENTRY| VARIOUS ARTISTS  ARRIVAL 6171/K-TEL  TODAY'S BEST CHRISTIAN HITS
RE-ENTRY| ShAomon b1 manetORDANT SO FAR, THE BEST OF SUSAN ASHTON: VOLUME ONE
RE-ENTRY{ POINT OF GRACE  wORD 26014 POINT OF GRACE

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) cer-
tification for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi-
cates vinyl available. indicates past or present Heatseeker title. © 1996, Bitlboard/BPI Communications.

REPRINTS

For reprints of advertisements or

articles appearing in Billboard
(minimun of 100) call Cindee Weiss
212-536-5003

e comes complete with a four color
hookidet with liner notes and captivating photos,
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Billboard

FOR WEEK ENDING JANUARY 20, 1996

Top Gospel Albums.

i o % Compiled from a national sample of retail store and rack sales SoundScan®
] l/’,‘, m 583 reports collected, compiled, and provided by (1] LLL
z | 2|2 |ARTIsT TITLE
2 ~ | 2 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » x
1 13| KIRK FRANKLIN AND THE FAMILY A
GOSPO CENTRIC 72119 38 weeks at No_1 KIRK ERANKLIN AND THE FAMILY
The singer/producer was quietly wed on Dec. 23 to long- 2 | 3|32 | WILLIAM BECTON & FRIENDS  WEB 9145/INTERSOUND 38 BROKEN
- time girlfriend Felice Sampson. The couple is in the midst | |(73)| 15 | 16 | EDDIE JAMES & THE PHOENIX MASS CHOIR  #RESH WINE 001 “HIGHER”
of building a ehurch on some recently acquired land in
3 . , ) . ) : 4 | 1| 9 | KIRK FRANKLIN AND THE FAMILY
by Lisa Collins Kee’s home base of Charlotte, N.C., where he intends to GOSPO CENTRIC 72130 KIRK FRANKLIN AND THE FAMILY CHRISTMAS
' preach. But for all of Kee's retirement plans, next month | 1551131 2 | MICHAEL FLETCHER  soun or cospeL 216 HIGHEST PRAISE
SWAN SONG? With four Stellar Awards for his current  Verity Records will release “Stand For Holiness,” the lat- = .
release, “Show Upl,” the star-studded 11th annual Stellar  est project from his Victory In Praise Seminar Choir. | [(§)] 12 | 16 | KENNY ELDRIDGE & THE JESUS CELEBRATION MASS CHOIR -
Awards belonged to John P. Kee (see story, page 16). But A concept video was shot on New Year’s Day. DONALD LAWRENCE & THE TRI-CITY SINGERS =
the 33-year-old recording artist, who is also the director S 14| 29 | CrysTAL ROSE 51480/SPARROW BIBLE STORIES
and founder of the New Life Community Choir, says that WITCHING GEARS: Having established himself on 8 | 8| 11| DOROTHY NORWOOD  wmaLACO 4476 SHAKE THE DEVIL OFF
the project may be his swan song. the gospel music scene, dynamic newcomer William Bec-

“New Life is getting older now;” Kee says. “We can’t run  ton—whose debut album, “Broken,” earned him two Stel- 9 | 9|27 YOLANDA ADAMS  TRIBUTE 3592 MORE THAN A MELODY
like we used to, so we're doing one more project, and it lar Awards—is turning his energies to producing. 10 | 7 | 49 | THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE '
should be the last album for New Life Community Choir. It is a move that he thinks should surprise few. “William VERITY 43010 fB SHOw up:
We'll stay in the industry in some other areas.” He adds,  Becton is a producer, arranger, secondary singer,” he says. @ 30| 5 | RICHARD FOY  REDEMPTION 75002 GIVE GLORY TO GOD
“I think I'm going to focus more on bringing new artists  “That is what I am. Intersound signed a writer/producer.
in” ‘Broken’ was done on my own personal record label, WEB 12 | 5 | 1l | THE WINANS  QWEST 45888/WARNER BROS. HEART & SOUL

Kee is producing some of the cuts for the forthcoming  Records. My singers were all signed to my company. My Q3| 16| 2 a’g:?';ggo%‘éggm‘ T ———
debut of Malaco’s Bryan Wilson, a 13-year-old prodigy  vision is doing projects for them.”
who has received a great deal of attention from gospel The next project, however, will be his own. Four songs 14 | 4 13 | CECE WINANS  sPARROW 51441 ALONE IN HIS PRESENCE
insiders over the last two years. are already completed; the album is due in August. 37 | 49 | FRED HAMMOND & RADICAL FOR CHRIST

Kee is honest about his disappointment in the perfor- B SENSONZI008 JERNRERICOURiY
mance of the latest release from Vanessa Bell-Arm- RIEFLY: Daryl Coley, who just finished work as one 2015 \\//EAR'IRTIYO‘ggIéRTIVSgRS'TY RECORDS PRESENTS: A TRIBUTE TO ROSA PARKS
strong, “The Secret Is Out,” which he produced, attribut-  of the producers on Lawrence Matthews’ forthcoming TR TS —
ing part of its poor showing in the marketplace to bad  project from Gospo Centrie, is now prepping for album CARETONJREARSON' warRNERLLENCE6008 LIVE AT AZUSA
timing. “However,” he says, “I'm not blown away by it. I  number six. The project, which marks his last contractu- 18 | 10| 28 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
think it's going to work out.” al effort for Sparrow, will be recorded (and videotaped) BN, B e e AN BN

Plans regarding his own solo career are pretty much up  live in Nashville on Feb. 15. The session will double as the 19 |6 29 | THE CANTON SPIRITUALS _ BLACKBERRY 1610/MALACO LIVE IN MEMPHIS Il
in the air, but Kee is not entirely ruling out another solo  opener for Bobhy Jones’ annual Gospel Explosion confab, 51 | 5 | ISAIAH D. THOMAS AND THE CORNERSTONE PBB MASS CHOIR
recording. “As of right now,” he says, “I just really want  Feb. 15-17 at the Tennessee Performing Arts Center in REDEMPTION 75003 PRAY EVERYTHING WILL BE ALRIGHT
to focus on the church and my marriage. We've built awon-  Nashville . . . Witness has just completed its seventh pro- 21 [ 18| 71 | HELEN BAYLOR WORD 66443/EPIC THE LIVE EXPERIENCE
derful home. My kids, aged 12 and 11, are growing, and  ject, “A Song In The Night,” which is slated for a spring GMWA PHILADELPHIA MASS CHOIR
we’re all real happy.” release on CGI Records. (22) |re-ENTRY VECTRON 2180 FOR THE GOOD OF THEM

93 | 26 | g7 | GMWA WOMEN OF WORSHIP
ALEHO INT'L MUSIC/TYSCOT 3006/ATLANTA INT'L IT'S OUR TIME
24 | 25|43 | ANOINTED  WORD 67051/EPIC THE CALL
25 | 17 | 139| THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS
26 | 23 | 16 | ELDER MONTEL THOMAS AND THE NEW YORK STATE SOUL WINNERS
VECTRON 2178 “SEALED BY THE HOLY GHOST”
(21 |NEWD | REV. CLAY EVANS  mEEk 3995 I'VE GOT A TESTIMONY
28 |36 | 65 | DOTTIE PEOPLES  ATLANTA INT'L 10200 ON TIME GOD
99 |29 | g | THE RANCE ALLEN GROUP
BELLMARK 70008 YOU MAKE ME WANNA DANCE
RE-ENTRY| COGIC INTERNATIONAL MASS CHOIR
BELLMARK 70007 HE'LL BRING YOU OUT
31 |31 5 | DOUG WILLIAMS  BLACKBERRY 1612 HEARTSONGS
32 | 39| 108] YOLANDA ADAMS  TRIBUTE 3937 SAVE THE WORLD
33 | 35| 15 | JAMES HALL & WORSHIP & PRAISE  INTERSOUND 9163 KING OF GLORY
34 | 37 | g1 | SOUNDS OF BLACKNESS
PERSPECTIVE 549006 ERAFRICA TO AMERICA: THE JOURNEY OF THE DRUM
35 | 24 | 15 | REV. MILTON BRUNSON AND THE THOMPSON COMMUNITY SINGERS
WORD 67303/EPIC SHOUT
PETER’S ROCK MASS CHOIR
RE-ENTRY| 5oUnD oF GosPEL 213 A MESSAGE FROM THE ROCK
37 | 34 | g1 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 1097/CGI LIVE IN ATLANTA AT MOREHOUSE COLLEGE
FULL GOSPEL BAPTIST MASS CHOIR
l th e Ba e RE-ENTRY Gospo centric 72131 FULL GOSPEL BAPTIST MASS CHOIR
|| r m S 39 [ 19| 5 | MISSISSIPPI MASS CHOIR  MALACO 6021 GREATEST HITS
VST i T |
& The Red Budd Gospel Choir 40 | 28 | 135| MISSISSIPPI MASS CHOIR  MALACO 6013 IT REMAINS TO BE SEEN

TO LEAN ON

LUTHER BARNES
& The Red Budd Gospel Choir
“SOMEONE TO LEAN ON”
AIR 10212

ATLANTA INTERNATIONAL RECORD COMPANY.. INC. 881 MEMORIAL DRIVE. S.E.. ATLANTA. GA 30316 404-524-6835

& The Tennessee Full Gospel Baptist Church Mass Choir

Let The Church Say “Amen”
REV. GERALD THOMPSON

LET THE CHURCH SAY “AMEN”
AIR 10215

Distributed To C.B.A. Through BENSON MUSIC

(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units;
ARIAA certification for salés of 1 million units with each additional miliion indicated by a numeral foilowing the symbol. All albums avaiiable
on cassette and CD. *Asterisk indicates viny! available. §R indicates past or present Heatseeker titles. © 1996, Billboar/BPI Communications.

SOMETHING TERRIBLE HAPPENS
WHEN YOU DON’T ADVERTISE...

NOTHING...

CALL BILLBOARD CLASSIFIED
1-800-223-7524 (OUT OF STATE)
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Jagy
BLUE
NOTES

by Jim Macnie

CYBER CLUB CAR: You don't hunt for a parking place, and
you don’t need a library card. You can learn about Coltrane’s
influences, Chick Corea’s favorite records, or the type of
mouthpiece used by your latest trumpet hero. The viability of
scholarships around the country and opinions of, say, the new
Bill Holman Big Band record are only a press and click away.

Jazz Central Station, owned by the GRD Group (and cre-
ated by N2K Group, which was recently acquired by GRD)
has been designed to be the kind of World Wide Web site that
can take pride in the breadth of its utility. Call it a one-stop
for all things jazz.

With a scheduled kickoff date of Jan. 15 on the Internet’s
Web, JCS consolidates some of the activity that already takes
place online and initiates its own twists as well. Recently
walked through a test run, I was impressed with the versa-
tility of the whole thing. The options include regional listings
for club, concert, and festival dates; new releases and reissues
with downloadable soundbites; articles, profiles, and interac-
tive reviews from JazzTimes magazine (40 critiques in total
each month); information about jazz classes at the college level;
and a featured artist, whose discography and favorite records
will be listed each month.

Many of the items will contain elements in constant flux, so
as not to bore those who wind up spending a good deal of time
at the site. Each of the settings will have well-marked options
for purchasing discs, videos, and other jazz paraphernalia.
Upon arrival, participants will likely want to vote in JCS' first
Global Jazz Poll, with ballots available in the typical categories,
save one. An International Award will prompt voters world-
wide to choose the top players and groups in their native coun-
tries. Outsiders should have quite a few new names to digest.

Larry Rosen, part of the business triumvirate that owns
the.multimedia site (Dave Grusin and Jon Diamond are his
partners) is blunt about the goal of JCS. “For us, it's simple,”
he says. “We want to unite the global jazz community.” Grusin,
the well-known, Grammy-winning musician, also wrote a
theme for the site. The 13-member Board of Advisers includes
such jazz scholars as Dan Morganstern, such artists as
Quincy Jones and Ramsey Lewis, and such executives as
Bruce Lundvall and Tommy LiPuma.

The jazz populace should have a fairly easy time finding out
about JCS. Ads in JazzTimes will trumpet its arrival, and Jazz
Central Station has been designated the official Web site of the
International Assn. of Jazz Educators as well. Musicians’
Express, one of the features in the Station, will stress educa-
tional material for amateur and professional players and inter-
active master classes from jazz legends. The address is
http:/jazzcentralstation.com.

THE IAJE is a busy bunch. Its members hunkered down in
Atlanta Jan. 11-14 for their 23rd annual conference. Five thou-
sand participants were expected to be there to share ideas,
and clinics, seminars, discussions, and concerts were sched-
uled. This year’s honoree was Dizzy Gillespie, whose Unit-
ed Nations Orchestra underscored the trumpeter’s “global
vision and influence,” according to IAJE executive director
Bill Lee.

Arranger/composer Lalo Schifrin is slated to lead the
Clark University Jazz Band through his “Gillespiana,” a suite
for Diz written in 1960. (“Rhapsody For Bix,” Schifrin’s sym-
phonic suite, will premiere in October of this year in Iowa,; it
was commissioned by the Bix Beiderbecke Memorial Society.)

RIP: Lawrence Berk, the founder and chancellor of the
Berklee College of Music, died Dec. 29 in Boston. His vision
was “to teach education in jazz and contemporary music on the
same organized basis as European contemporary music was
taught in the conservatories,” according to a release from the
school.

Berklee’s superb staff rep comes from such teachers as Alan
Dawson, Phil Wilson, and Gary Burton—all hands-on musi-

cians. A lifelong pianist, composer; and arranger, Berk was 87.

ALT AKBAR KHAN HONORS INDIAN ‘LEGACY’ ON TRILOKA

(Continued from page 14)

the world’s greatest classical musicians
has a pop soul somehow.”

In addition to making scores of tradi-
tional recordings for various labels over
his five-decade career, Khan has also cre-
ated two of the finest fusions of the raga
style with Western harmony instru-
ments. Released on Triloka, 1991’s ‘Jour-
ney” and 1993’s “Garden Of Dreams” are
emotive, richly textured collections. Each
hit the top 10 on Billboard’s Top World
Music Albums chart.

AMME Khan’s family-run label, has
released many of his purely classical
works, including last year’s Grammy-
nominated two-CD set “Then And Now.”
The “now” portion of the album features
a concert recording from 1994; the “then”
disc represents the first long-playing
album of Indian classical music ever
recorded, 4 live Khan set originally issued
in 1955 by Angel. AMMP and Triloka are
distributed by Navarre Corp.

Khan says the music of “Legacy” has
been in his mind since his father, the mas-
ter musician Allauddin Khan, handed the
compositions down to him in his.youth.
“For years, it has been my goal to record
this music in the proper way, to preserve
what was done so long ago,” he says.

According to Mitchell Markus, presi-
dent of Triloka, “ ‘Legacy’ means as
much to the maestro as anything he’s
ever done, because it rests with him to
have these songs heard. Plus, Indian clas-
sical musicians today don’t work with
singers, so this fusion was exciting.”

The decision to feature Asha Bhosle—
a perennial chart topper in India—was
simple, Khan says. “She is the only singer
who could give it the right feeling.”

Khan, who has played thousands of
concerts and still gives about 40 a year,
plans to perform several times with
Bhosle this year in the U.S,, Europe, and
India. His concerts are booked through
the Ali Akbar Khan College of Music in
San Rafael, Calif,, and his compositions
are published by AMMP

For the marketing of “Legacy,” Trilo-
ka is taking a three-tiered approach,
Markus says. The first element centers
on advertising the album heavily in Indi-
an community publications in both the
U.S. and the U.K. The second focus
involves mainstream retail in major mar-
kets, with the label working to get the
album placed on endcaps and in listening
posts in such stores as Tower, Best Buy,
and—especially, - Markus says—
book/record combos like Borders and
Barnes & Noble.

Triloka’s third focus revolves around
what Markus calls “alternative distribu-
tion”: bookstores, gift shops, and nature
companies. He says stores such as East
West in New York, the Bodhi Tree in Los
Angeles, and the Ark in Santa Fe, N.M.,,
are excellent outlets for directly distrib-
uted Triloka releases.

For airplay, Triloka plans to send out
more than 1,000 copies of “Legacy” to
college and public radio stations, partic-
ularly those that specialize in world and
new age music. Markus says public radio
play for “Journey” and “Garden Of
Dreams” have helped those albums sell
20,000 and 25,000 copies, respectively.

At retailer Penny Lane in Los Ange-
les, owner Steve Bicksler says local pub-
lic radio station KCRW significantly
influences sales of world music titles.

Besides airing the music, KCRW recom-
mends albums and retailers at which to
find them in a mailer to its subscribers.

“If a KCRW picks up on the new Khan
album like it did with some of the others,
then we'll do well with it,” Bicksler says.

For Markus, working with Khan goes
beyond sales potential. “We’re commit-
ted to releasing music that has a trans-
forming effect on people’s lives,” he says.
“Ali Akbar Khan's music isn’t back-
ground music for shopping. Even his
hybrids of Eastern and Western styles
preserve the Indian tradition spiritually.”

Khan’s musical achievements have
been honored in myriad ways over the
years, including three Grammy nomina-
tions, honorary doctorates, and many
awards from the Indian government. In
1991, Khan—a California resident since
the late ’60s—received a MacArthur
Foundation Fellowship (often called the
“genius grant”), which recognized his
leading role in preserving the North Indi-
an classical music tradition for the world.

As prolific a teacher as he is a per-
former, Khan has taught thousands of
students raga compositions and instru-
mental technique—in particular the play-
ing of the sarod, a 25-string lute-like
instrument. In 1994, Khan established
the Ali Akbar Khan Foundation as a
means of passing on his tradition. Pro-
ceeds from “Legacy” will benefit the
Foundation’s Baba Allauddin Institute,
an ambitious musical archive.

“I want that the real musie doesn’t
die,” Khan says. “Only if you play the
music properly can you can get a
response from the notes—a certain
sound. And that sound is next to God.”

Billboard.

FOR WEEK ENDING JANUARY 20, 1996

TOP WORLD MUSIC ALBUMS.

RCA VICTOR 62702/RCA

é é 5 Compiled from a national sample of retail store and rack sales SoundScan®
s |z B reports collected, compiled, and provided by i
v | 5 |4%| TITLE
£ | 3 |=5| LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
—
‘ * % NO. 1 % %
1 | 41 | BEST OF GIPSY KINGS
NONESUCH 79358/AG 14 weeks at No. 1
r— —=
THE LION KING: RHYTHM OF THE PRIDE LANDS @ LEBOM
3 1 46 | waLT pisNEY 60871 .
LEI HALI'A KEALI'l REICHEL
PUNAHELE 0003
THE LONG BLACK VEIL @ THE CHIEFTAINS

CESARIA EVORA
NONESUCH 79379/AG

CESARIA EVORA

THE MASK AND MIRROR
WARNER BROS. 45420

LOREENA

MCKENNITT

CELTIC CHRISTMAS
WINDHAM HILL 11178

VARIOUS ARTISTS

CELTIC VOICES: WOMEN.OF SONG
NARADA 63921

VARIOUS ARTISTS

THE BROTHERS MCMULLEN
ARISTA 18803

SOUNDTRACK

E‘,wmwmma@m.—-
o
o

HEAT OF THE SUN
SELVA 1001

STRUNZ & FARAH

CELTIC TWILIGHT 2

RE-ENTRY

ELEKTRA 60845/EEG

VARIOUS ARTISTS
11 [ 12|16 HEARTS OF SPACE 11106
12 |10]7 !LIJ?L’J\QAEvO?SOTHE WORLD: CELTIC VARIOUS ARTISTS
ALEGRIA CIRQUE DU SOLEIL
@ RE-ENTRY RCA VICTOR 62701/RCA
GIPSY KINGS A GIPSY KINGS

15|44

CELTIC LEGACY: A GLOBAL CELTIC JOURNEY
NARADA 63916

VARIOUS ARTISTS

TOP BLUES ALBUMS.

,_.
=t
o

% & NO.1 & &

-GREATEST HITS
EPIC 66217* 10 weeks at No. 1

STEVIE RAY VAUGHAN & DOUBLE TROUBLE

-
LEDBETTER HEIGHTS
GIANT 24621/WARNER BROS.

KENNY WAYNE SHEPHERD

32

—

FROM THE CRADLE A*
DUCK/REPRISE 45735/WARNER BROS.

ERIC CLAPTON

412

=

BLUES
MCA 11060

JIMI HENDRIX

1

~

HANDFUL OF BLUES
BLUE THUMB 7004/GRP

ROBBEN FORD AND THE BLUE LINE

SOME RAINY MORNING

ROBERT CRAY

W00 |~ | DN
w

6 21 MERCURY 526867
g | 20 | COVER TO COVER THE JEFF HEALEY BAND
ARISTA 18770
g | 51 | CHILL OUT JOHN LEE HOOKER
POINTBLANK 40107/VIRGIN
7 | 21 | KEB’ MO’ KEB' MO’
OKEH 57863/EPIC
10 | 11 | 10 | ONE FOOT IN THE BLUES ZZ TOP
WARNER BROS. 45815
11 | 12 | 11 | TURN IT ON!, TURN IT UP! ROOMFUL OF BLUES
BULLSEYE BLUES 9566/ROUNDER
SAD STREET BOBBY “BLUE" BLAND
@ RE-ENTRY MALACO 7478
13 | 10 l 51 | ESSENTIAL BLUES VARIOUS ARTISTS
HOUSE OF BLUES 1149
EVEN SANTA GETS THE BLUES VARIOUS ARTISTS
NEW) POINTBLANK 40654/NIRGIN
15 | 15 l 12 | BLUE STREAK LUTHER ALLISON
ALLIGATOR 4834
TOP REGGAE ALBUMS.
* & NO.1 % % :
1 | 1 |26 | BOOMBASTIC SHAGGY
AIRGIN 40158* 26 weeks at No, 1
2 | 2 | g | THE BEST OF-VOLUME TWO UB40
VIRGIN 41010
3 | 3| g | THE BEST OF-VOLUME ONE UB40
VIRGIN 41009
4 | 4 | 33| NATURAL MYSTIC BOB MARLEY & THE WAILERS
TUFF GONG 524103*/ISLAND
5 | 5|05 TILSHILOH BUJU BANTON
LOOSE CANNON 5241 19*/iSLAND
6 | 6|9 |PROPHECY CAPLETON
AFRICAN STAR/RAL 529264*/ISLAND
7 | 7 | 29 | TOUGHER THAN LOVE @ DIANA KING
WORK 64189*/COLUMBIA
8 | g |21 | SCENT OF ATTRACTION PATRA
550 MUSIC 67094*
)| 10103 BAD BOYS ‘ INNER CIRCLE
BIG BEAT 92261/AG .
10 | 9 | 26 | FREE LIKE WE WANT 2B ZIGGY MARLEY AND THE MELODY MAKERS
ELE@A 61702*/EEG
aD| 12| HERE COMES THE HOTSTEPPER INI KAMOZE
COLUMBIA 67056*
| 4|z LYRICAL GANGSTA INI KAMOZE
EASTWEST 61764/EEG
A MI SHABBA SHABBA RANKS
13 13|26 EPIC 57801*
14 | 11 | 21 | THE STRUGGLE CONTINUES SUPER CAT
COLUMBIA 64197*
PROMISES & LIES A uB40
@ RE-ENTRY VIRGIN 88229

(O Albums wth the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units; A RIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. Ali
albums availabie on cassette and CD. *Asterisk indicates vinyl available. EBindicates past and present Heatseekers titles © 1996;
Billboard/BPI Communications and SoundScan, Inc.
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Boulez, Purcell Festivities Pay Off With Grammy Nominations

GRAMMY TIME: Two big PR
pushes have paid off for labels in the
Grammy nominations. Pierre Boulez,
once the demon of the New York Phil-
harmonic, now
revered as an
elder statesman
whose 70th-birth-
day festivities
occupied much of
1995, has two
contenders in
the best classi-
cal album cate-
gory—an all-
Bartok disc
with the Chica-
go Symphony and a Debussy one
with the Cleveland Orchestra, both
on Deutsche Grammophon. Both
albums are also nominated in the
best orchestral performance catego-
ry—on the latter, Boulez/Chicago’s
silken rendering of “La Mer” is sin-
gled out. Last year’s Chicago/Boulez
Bartok effort took two Grammys—
is Boulez aiming for Solti status?
Last year’s recognition of the
300th anniversary of the death of
Henry Purcell produced a sheaf of
recordings. Not surprisingly, the

38th Annual

BEST ENGINEERED RECORDING
Bartok: Concerto For Orch.; “Kos-
suth”—Symphonic Poem, Michael
Mailes & Jonathan Stokes, engineers
(Herbert Blomstedt), London Records;
The Lily & The Lamb (Chant &
Polyphony From Medieval England),
- Tony Faulkner, engineer (Anonymous 4),
Harmonia Mundi USA; Orff: Carmina
Burana, William Hoekstra & Larry
Rock, engineers (Leonard Slatkin), RCA
Victor Red Seal; Prokofiev: Alexander
Nevsky, Tony Faulkner, engineer (Yuri
Temirkanov), RCA Victor Red Seal; The
Typewriter—Leroy Anderson Favorites,
William Hoekstra & Larry Rock, engi-
neers (Leonard Slatkin), RCA Victor Red
Seal.

BOULEZ

PRODUCER OF THE YEAR
Andrew Cornall; Steve Epstein; John
Fraser; Jay David Saks; Michael Wool-
cock.

BEST ALBUM

Bartok: Divertimento; Dance Suite,
Ete., Pierre Boulez, conductor; Karl-
August Naegler, producer (Chicago Sym.
Orch.), Deutsche Grammophon; Berlioz:
Les Troyens, Charles Dutoit, conductor;
Ray Minshull, producer; Gary Lakes,
Francoise Pollet, Gino Quilico, Deborah
Voigt, principal soloists (Orch. Sym. De
Montreal, Cho. De L’Orch. Sym. De Mon-
treal; various artists), London Records;
Debussy: La Mer; Nocturnes; Jeux,
Etc., Pierre Boulez, conductor; Karl-
August Naegler, producer (the Cleveland
Orech., the Cleveland Orch. Cho.; Frankiin
Cohen, clarinet), Deutsche Grammophon;
Music For Queen Mary (Works Of
Purcell, Morley, Blow, Ete.), Martin
Neary, conductor; David Mottley, produc-
er (New London Consort, Westminster
Abbey Choir, various artists), Sony Clas-
sical; Prokofiev/Shostakovich: Violin
Cons. No. 1, Maxim Vengerov, violin;
Mstislav Rostropovich, conductor;
Friedemann Engelbrecht, producer (Lon-
don Sym. Orch.), Teldec.

Purcell anniversary proved a bigger
deal in the U.K. than it did in the
U.S., but two recordings—*“Music
For Queen Mary,” performed by
Martin Neary, the London Con-
sort, and the Westminster Abbey
Choir on Sony Classical, and sopra-
no Sylvia McNair’s charming “The
Echoing Air,” with the Academy Of
Ancient Music and Christopher
Hogwood on Philips Classics—did
get nominations in the best classiecal
album and best classical voeal per-
formance categories, respectively.
Inexplicably, William Christie’s
extraordinary performance of Pur-
cell’s “King Arthur” with Les Arts
Florissants (Erato) didn’t get a best
opera recording nomination. There
were certainly lots of good possibili-
ties for best opera this year, and
among those that made the list, John
Eliot Gardiner’s vivid conducting of
“Don Giovanni” (and not the most
thrilling cast) (Archiv) may have to
give way to Valery Gergiev fever
(this hot conductor leads the Philips
“Prince Igor”) or the overall monu-
mentality of the undertaking in the
case of Charles Dutoit’s “Les
Troyens” (London). “Troyens” also

Grammy Awards: Complete

BEST ORCHESTRAL PERFORMANCE

Bartok: Divertimento; Dance Suite,
Ete., Pierre Boulez, conductor; Chicago
Sym. Orch., Deutsche Grammophon;
Debussy: La Mer, Pierre Boulez, con-
duetor; the Cleveland Orch., track from
“Debussy: La Mer; Nocturnes; Jeux,
ete.,” Deutsche Grammophone; Elgar:
Enigma Variations; Falstaff; Grania
And Diarmid, Simon Rattle, conductor;
City Of Birmingham Sym. Orch., EMI
Classics; Hindemith: Mathis Der
Maler—Symphonie Symphonic Meta-
morphosis Of Themes By M. Von
Weber, Etc., Wolfgang Sawallisch, con-
ductor; the Philadelphia Orchestra, EMI
Classies; Shostakovich: Sym. No. 8,
Andre Previn, conductor; London Sym-
phony Orch., Deutsche Grammophon.

BEST OPERA RECORDING

Berlioz: Les Troyens, Charles Dutoit,
conductor; Ray Minshull, producer; Gary
Lakes, Francoise Pollet, Gino Quilico,
Deborah Voigt, principal soloists (Orch.
Sym. De Montreal, Cho. DeL.’Orch. Sym.
De Montreal), London Records; Borodin:
Prince Igor, Valery Gergiev, conductor;
Anna Barry, producer; Olga Borodina,
Nikolai Gassiev, Galina Gorchakova,
Gegam Grigorian, Mikhail Kit, Bulat
Minjelkiev, Viadimir Oghovienko, princi-
pal soloists (Kirov Oper & Orch., St.
Petersburg; Kirov Cho., St. Petersburg),
Philips Classics; Mozart: Don Giovanni,
John Eliot Gardiner, conductor; Karl-
August Naegler, producer; Julian Clark-
son, Ildebrando D’Arcangelo, Rodney Gil-
fry, Eirian James, Charlotte Margiono,
Luba Orgonasova, Christoph Pregardien,
Andrea Silvestrelli, principal soloists (the
English Baroque Soloists; the Montever-
di Cho.), Archiv Produktion; Mozart: La
Clemenza Di Tito, Christopher Hog-
wood, conductor; Christopher Sayers,
Morten Winding, Michael Woolcock, pro-
ducers; Cecilia Bartoli, Barbara Bonney,
Gilles Cachemaille, Uwe Heilmann, Della
Jones, Diane Montague, principal soloists
(the Academy Of Ancient Music Orch.;

gets a shot in the best classical
album category, and Gardiner’s
Verdi “Requiem” (Philips) is nomi-
nated for best choral performance.
Elsewhere in the land of singers,
MecNair is the lone female nominee in
the best classical vocal performance

Classical
KEEPING
S(?ﬂﬂlj}

by Heidi Waleson

category—are the guys taking over?
Wolfgang Holzmair’s gorgeous
Schumann (Philips) is hard to
resist, but my heart belongs to the
powerhouse Bryn Terfel’s “The
Vagabond” (Deutsche Grammophon).

The best choral performance
choice of Deutsche Harmonia
Mundi’s best-selling “Hildegard von
Bingen: Canticles Of Ecstasy”
demonstrates the need for a separate
early music category: Putting this

the Academy Of Ancient Music Cho.; var-
ious artists), L’Oiseau-Lyre; Rossini:
Tancredi Alberto Zedda, conductor;
Gunter Appenheimer, producer; Anna
Maria di Micco, Sumi Jo, Lucretia Lendi,
Stanford Olsen, Ewa Podles, Pietro Spag-
noli, principal soloists (Collegium Instru-
mentale Brugense, Capella Brugensis),
Naxos.

BEST CHORAL PERFORMANCE

Brahms: Ein Deutsches Requiem,
Herbert Blomstedt, conductor (San Fran-
cisco Sym.; San Francisco Sym. Cho.;
various artists), London Records; Evo-
cation Of The Spirit (Works Of Gorec-
ki, Part, Barber, Etc.), Robert Shaw,
choir director (Robert Shaw Festival
Singers), Telarc; Hildegard Von Bingen:
Canticles Of Ecstacy, Barbara Thorn-
ton, choir director (Sequentia), Deutsche
Harmonia Mundi; Prokofiev: Alexander
Nevsky, Yuri Temirkanov, conductor (St.
Petersburg Phil.; Cham. Cho. Of St.
Petersburg; Cho. Of St. Petersburg Tel-
eradio Co.; St. Petersburg Cho. Capella
“Lik”; Evgenia Gorohovskaya, mezzo
soprano), RCA Vietor Red Seal; Verdi:
Requiem; Quatro Pezzi Sacri, John
Eliot Gardiner, conductor (Orch. Revolu-
tionnaire Et Romantique; Monteverdi
Choir; various artists), Philips Classics.

BEST INSTRUMENTAL SOLOIST(S)
PERFORMANCE (WITH ORCHESTRA)
The American Album (Works Of

Bernstein, Barber, Foss), Itzhak Perl-
man, violin (Boston Sym. Orch.; Seiji
Ozawa, conductor), EMI Classics;
Chopin: Con, For Piano & Orch., No. 2
In F Min., Op. 21), Maria Joao Pires,
piano, (Royal Phil. Orch, Andre Previn,
conductor), track from “Chopin: Piano
Con. No. 2; 24 Preludes,” Deutsche Gram-
mophon; Messiaen: Concert A Quatre,
Catherine Cantin, flute; Heinz Holliger,
oboe; Yvonne Loriod, piano; Mstislav Ros-
tropovich, violoneelle (Orch. De L’'Opera
Bastille; Myung-Whun Chung, condue-
tor), track from “Messiaen: Concert A

release up against RCA's recording
of the reconstructed Prokofiev
“Alexander Nevsky” film score
makes little sense. And where is
RCA’s stirring “Carmina Burana”
with Leonard Slatkin and the St.
Louis Symphony? It gets its shot
only in the best classical engineered
recording category (William Hoek-
stra and Larry Rock, engineers),
along with another splendid, other-
wise-overlooked release, “The Lily
And The Lamb” (Harmonia Mundi),
another contender for an early music
category.

The best chamber music nomina-
tions are skewed toward 20th-centu-
ry repertoire, including a stirring
performance of Janacek’s String
Quartets Nos. 1 and 2 by the Alban
Berg Quartet (EMI Classics). Best
instrumental soloist (without orches-
tra), the nominations for which line
up five excellent pianists, is a tough
call—maybe a lesser-known artist,
such as Stephen Kovacevich, play-
ing crystalline Beethoven on EMI
Classics, or the prodigy Konstantin
Lifschitz, with the “Goldberg Vari-
ations” on Denon, will get the nod
this time.

Teldec’s young Maxim Vengerov,
nominated for his playing of
Prokofiev and Shostakovich violin
concertos with the London Sym-
phony Orchestra in the best instru-
mental soloist (with orchestra) and
best classical album categories, has
already picked up record of the year
and the concerto award for that disc
in the Gramophone Awards, given
last October in the U.K., but with the
enchanting “Concert A Quatre” of
Messiaen (Deutsche Grammophon),
the composer’s final work and con-
ductor Myung-Whun Chung’s swan
song with his Bastille Opera
Orchestra, you get four soloists
(with orchestra) for the price of one.
The Messiaen is also a strong con-
tender for best classical contempo-
rary composition.

N EVER ENOUGH MOZART:
Philips Classics, which brought us
the 180-CD Complete Mozart Edition
for the Mozart bicentennial in 1991,
is back with “The Best Of The Com-
plete Mozart Edition,” a 25-CD
boxed set at budget price; the CDs
are also being released individually
at midprice.

Classical Nominations

Quartre, Les Offrandes Oubliees; Un
Sourire, Ete.,” Deutsche Grammaphon;
Prokofiev: Piano Cons. Nos. 1 & 3,
Evgeny Kissin, piano (Berliner Philhar-
moniker; Claudio Abbado, conductor),
Deutsche Grammophon; Prokofiev/
Shostakovich: Violin Cons. No. 1,
Maxim Vengerov, violin (London Sym.
Orch., Mstislav Rostropovich, conductor),
Teldec.

BEST INSTRUMENTAL SOLOIST

PERFORMANCE (WITHOUT ORCHESTRA)

Bach: Goldberg Variations, Kon-
stantin Lifschitz, piano, Denon Records;
Beethoven: Piano Sons. Op. 31 (Nos. 16,
17, 18), Stephen Kovacevich, piano, EMI
Classies; Chopin: 4 Ballades (Waltzes,
Nocturne, Mazurkas & Etudes), Mur-
ray Perahia, piano, Sony Classical;
Chopin, Vol. 2 (Son. No. 3; Mazurkas),
Evgeny Kissin, piano, RCA Vietor Red
Seal; Schubert: Piano Sonatas (B Flat
Maj. & A Maj.), Radu Lupu, piano, Lon-
don Records.

BEST CHAMBER MUSIC PERFORMANCE

Brahms/Beethoven/Mozart: Clar-
inet Trios, Emanuel Ax, piano; Yo-Yo Ma,
cello; Richard Stoltzman, clarinet, Sony
Classical; Haydn: The Seven Last
Words Of Christ, Vermeer String Quar-
tet (various artists), Alden Productions;
Janacek: String Quartets Nos. 1&2,
Alban Berg Quartett, EMI Classics;
Shostakovich: String Quartets, Nos. 3,
5 & 1, St. Petersburg String Quartet,
Sony Classical; Webern: Works For
String Quartet; String Trio, Op. 20,
Emerson String Quartet (Mary Ann
MecCormick, mezzo soprano), Deutsche
Grammaphon.

BEST CLASSICAL VOCAL
PERFORMANCE
The Echoing Air— The Music Of
Henry Purcell (If Music Be The Food
Of Love; Sweeter Than Roses, Etc.),
Sylvia MeNair, soprano (the Academy Of
Ancient Music; Christopher Hogwood,

conductor), Philips Classics; Mussorgsky
Songs (Songs And Dances Of Death;
The Nursery, Etc.), Sergei Leiferkus,
baritone (Semion Skigin, piano), Conifer
Classics; Roberto Alagna—Operatic
Arias (Works Of Donizetti, Massenet,
Etc.), Roberto Alagna, tenor, (the Lon-
don Phil.; Richard Armstrong, conduc-
tor), EMI Classics; Schumann: Dichter-
liebe; Liederkreis, Op. 24; Heine-Lieder,
Wolfgang Holzmair, baritone (Imogen
Cooper, piano), Philips Classics; The
Vagabond (Songs By Vaughan
Willliams, Butterworth, Etc.), Bryn
Terfel, baritone (Malcolm Martineau,
piano), Deutsche Grammophon.

BEST CLASSICAL CONTEMPORARY
COMPOSITION

Adams: Chamber Symphony, John
Adams, composer (London Sinfonietta;
John Adams, conductor), track from
“Adams: Chamber Symphony; Grand
Pianola Musie,” Elektra Nonesuch;
Ligeti: Con. For Violin & Orch., Gyor-
gy Ligeti, composer (Ensemble Inter-
Contemporain; Saschko Gawriloff, violin),
track from “Boulez Conducts Ligeti
(Cons. For Cello, Violin, Piano),”
Deutsche Grammophon; Messiaen: Con-
cert A Quatre, Olivier Messiaen, com-
poser (Orch. De L’Opera Bastille;
Myung-Whun Chung, conductor), track
from “Messiaen: Concert A Quatre; Les
Offrandes Oubliees; Un Sourire, Ete.,”
Deutsche Grammophon; Schuller: Of
Reminiscences And Reflections, Gun-
ther Schuller, composer (Radio-Phil. Han-
nover Des NDR; Gunther Schullet, con-
ductor), track from “Schuller: Of
Reminiscences And Reflections (The Past
Is In The Present, Etc.,” New World
Records; Zwilich: Sym. No. 3, Ellen
Taaffe Zwilich, composer (the Louisville
Orch.; James Sedares, conductor), track
from “Zwilich: Con. For Oboe And Orch.;
Sym. No. 3; Concerto Grosso,” Koch
International Classics.
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65 Years For ‘Temp’ Sid Herman
Famous Exec Sees Firm Thrive With Film

M BY IRV LICHTMAN

NEW YORK—Even when it was com-

mon for executives to give all their

professional years to a single compa-

ny, Sid Herman’s association with

Paramount Pictures would have been

a cause for cele-

bration. In Her-

man’s case, it

would also be a

cause of wonder-

ment, since he has

been an employee

at Paramount Pic-

o tures for 65 years,

Sid Herman in all of them spent

photo taken dealing with the

some years ago. music needs of
the Viacom unit.

Now executive

VP at Famous Musie, the Paramount

music publishing unit the origins of

which in 1928 precede those of Her-

man by three years, Herman and his

industry and personal friends will

gather at Rainbow and Stars in New

York Jan. 26 for a 65th anniversary

luncheon, three days after his official

anniversary.

Says Hal David, lyricist and former
president of ASCAF, “I’ve known Sid
Herman, both as a music publisher
and a friend, for over 35 years. I've
always had hits with him—and flops
with him—and he’s always been the
same: encouraging and supportive . . .
He is without a doubt my favorite
music publisher.”

Herman, 82, started as an office
boy in Paramount’s New York-based
Music and Shorts Department in 1931
while attending night school, moving
to Famous Music in 1935. That move
was a result of the publisher’s grow-
ing catalog of songs performed in
Paramount films, and Herman, with a
background in finance, was brought in
to assess the worth of the copyrights.

“As the publisher for Paramount
Pictures, we automatically acquired
the rights to songs written for their
films,” says Herman. “In those days,
however, the idea was to promote use
of the songs to promote the features

they were in. Anyway, there weren’t
many areas where publishers earned
a lot of money. There wasn’t much
income for mechanicals, perfor-
mances, and foreign exposure. Today,
a song can make 100 times more
money than in the ’30s.” When he was
reassigned to Famous Music, it had a
catalog of some 5,000 copyrights.
Today, it has about 150,000.

From the point of view of the mar-
ket value of Famous Music, Herman
says it was worth about $30,000 in
1935. It probably could command $500
million today. The company’s value,
Herman adds, is greatly enhanced by
the fact that 95% of its catalog is made
up of film songs, which were written
as songs for hire, giving Famous
Music publishing rights for the run of
the copyright, which is now 75 years.
Recently, the publisher has moved
heavily into contemporary pop that
does not necessarily tie in with its
parent’s film projects.

In addition to moving up the corpo-
rate ranks over the years, Herman
has also served in various capacities
for key industry groups. He has been
a member of the board of directors of
ASCAE, which was only 17 years old
when Herman entered the business.
He has served on the society’s pen-

“;

Julé Andrews (aka Victor/Victoria). Julie Andrews, second from left, star of

sion, complaint, membership, and
finance committees and has been a
director of the ASCAP Foundation.
He has served as director of the
National Music Publishers’ Assn.,
where he has done work on the exec-
utive, finance, membership, and pen-
sion committees.

“Sid pays attention to detail and
does it so quietly that I had a hard
time finding him when I came to the
office!” says Famous Music chair-
man/CEO Irwin Robinson, who joined
the company four years ago after a
career of holding key posts at such
major publishers as Columbia/Sereen
Gems, Warner/Chappell, and Chap-
pell Music. “He continues to be a valu-
able member of our executive team.”

Although he earned his B.A. in
architecture from Pratt University,
Herman also received a certificate in
accounting and law from Pace Uni-
versity in New York.

Herman, who has been married to
his wife, Margaret, for 53 years, says
that his first position at Paramount
was on a “temporary” basis. “It still
is. They never took me off that status.
In fact, every time a new person came
in to run Famous Musie, they wanted
to know if they needed me.” Sixty five
years later, the answer is clear.

the Broadway musical “Victor/Victoria,” is shown at a cast-album recording ses-
sion at Edison Studios in New York. With her, from left, are Tony Roberts, who

also stars in the show; Thomas Z. Shepard, the album’s producer; Rachel Stein
of PolyGram Records A&R; and Michael Nouri, who is also featured in the show.

4 T €

“IN THE LIGHT”
Written by Charlie Peacock
{(With additional lyrics by Toby
MeKeehan)

Published by Sparrow Song/Andi
Beat Goes On (administered by
EMI Christian Music Publishing)
(BMD)

As a producer/so iter and an
artist, Charlie Peacock is highly
regarded as a creative force in

hristian music. On its new
album “Jesus Freak,” DC Talk
pays homage to Peacock’s talent by
covering ks song “In The Light.’
The song was a single for Peacock
tn 1991 and became a No. 1 hit on
Christian radio. He joins DC Talk
on ‘Jesus Freak,” contributing
vocals to the group’s rendition.

THEY'RE

PLAYING MY SONG'

v A N s

= A 4 E

“It’s my favorite song that [Charlie
Peacock’s] ever done. I always thought
it was a very passionate song. The lyric
always moved me,” says DC Talk’s
Toby McKeehan, “We actually
first started performing the
song in Australia. Michael
[Tait] and Kevin [Smith]
and I ended up liking it so
much and the response was
overwhelming, so we decided
to put it on the record. We asked
Charlie to sing on it with us.”

When asked what makes the song
so special, McKeehan responds, “It's
kind of a testimonial song for us, even
though someone else wrote it, and
that's pretty rare. The lyric says, ‘I

keep trying to find a life on my own
apart from you. I am the king of |
excuses. I've got one for every selfish
thing I do. What's going on inside of
me? 1 despise my own behav-
ior. This only serves to con-
firm my condition. I'm still
aman in need of a savior. I
want to be in the light as
you are in the light. I want
to shine like the stars in the
heaven. Oh Lord, be my light
and be my salvation. All I want is to
be in the light.”

“It’s based, obviously; on a verse in
the Bible that talks about being in the
light, as Christ is in the light. And
that's our ultimate desire.”

Songwriters & Publishers

& MUSIC

NO.1

T I T L E

<

g 1

CREDITS

. P U B L I S HER

HOT 100 SINGLES
ONE SWEET DAY « Mariah Carey, Michael McCary, Nathan Morriss, Wanya Morriss, Shawn Stock-
man, Walter Afanasieff « Sony Songs/BMI, Rye/BMI, Sony Tunes/ASCAP, Wallyworld/ASCAP, Black
Panther/BMI, Vanderpool/BMI, Aynaw/BMI, Shawn Patrick/BMI

HOT COUNTRY SINGLES & TRACKS
IT MATTERS TO ME « Mark D. Sanders, Ed Hill « Starstruck Writers Group/ASCAP, Mark D./ASCAP,
New Haven/BMI

HOT R&B SINGLES
BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE THAT * Dallas Austin, Colin Wolfe,
A. Martin C. Schack, K. Karlin « EMI April/ASCAP, D.A.R.P/ASCAP, WB/ASCAP, Nuthouse/ASCAP,
Almo/ASCAP, Salandra/ASCAP, EMI Casadida/BMI, EMI Blackwood/BMI

HOT RAP SINGLES
TONITES’ THA NIGHT « J. Dupri, R. Parker, Jr., K. Harrison, T. Crum, R. Aikens, R. Neal, C. Satchell *
So So Def/ASCAP, EMI April/ASCAP, Globe Art/BMI, Montezk/BMI, Play One/BMI, Rightsong/BMI

HOT LATIN TRACKS
SITU TE VAS - Enrlque Iglesias, Roberto Morales « Fonovisa/SESAC, Unimusica/ASCAP

Song Honors Wallenberg Heroism;
A “Chicken’ By Any Other Name

THE DIFFERENCE: The song
“Wallenberg,” which pays tribute to
Swedish diplomat Raoul Wallen-
berg, who is credited with saving the
lives of more than 100,000 Hungarian
Jews during World War I1, is now
included in a 62-page “Heroes Cur-
riculum” being taught in grades K-9
in approximately 100 schools
throughout the U.S. The purpose of
the program is to teach youngsters
the difference between “celebrities”
and “heroes.”

The song, with lyrics by Lillian
Lewis, who has her own publishing
company in New York called Drip-
ping Bullets Music, and music by
Henry and Bobbie Shaffner, was
performed Nov.

this spring, in a concert band version
from Hal Leonard Publishing, which
offered a marching band version last
year. The song was written by Wern-
er Thomas and Terry Rendall.

M USIC PRINT SWITCH: The
Music Sales Group has reorganized
the distribution of its foreign educa-
tional catalogs, effective Jan. 1. The
Chester Music Catalog of London
and the Edition Wilhelm Hansen Cat-
alog of Copenhagen will be distrib-
uted and sold by Shawnee Press of
Delaware Water Gap, Pa. Chester
Music and Edition Wilhelm Hansen
were formerly distributed by Music
Sales Corp. in New York. “The [cata-

logs] will com-

2 during the
dedication cere-
monies of a bust
of Wallenberg
in Washington,
D.C. The dedi-

Words & Music

s e

plement the
many titles in
the Shawnee
Press educa-
tional and
sacred cata-

cation was
arranged by
Rep. Tom Lan-
tos, D-Calif.,
who is himself an immigrant from
Hungary. Lantos also praised the
song Dec. 16 in the Congressional
Record.

- Lewis—whose work includes the
song “We Keep Getting Close (To
Being Farther Apart),” successfully
recorded by Lou Rawls—wrote the
lyrics after meeting the Shaffners at
an ASCAP meeting. Lewis says she
and the Shaffners have donated all
song royalties to the Wallenberg
Committee of the U.S.

ET’S SETTLED: Stanley Mills, who
runs September Music in New York,
reports that he has authorized all
future recordings and sheet music on
a novelty dance tune that will carry
the name “The Chicken Dance.” He
made the move following the song’s
appearance in the 1993 movie “He
Said, She Said,” where it was
referred to under that title rather
than its official title at that time of
“Dance Little Bird.” Mills says he
had no idea why the new title was
used, but in checking with several
bandleaders who perform the work
at various social functions, he discov-
ered that they also use the title “The
Chicken Dance.” Mills adds that new
versions of the song have appeared in
the new film “Grumpier Old Men,” on
a Sony dance music album, and as of

by Irv Lichtman

logs, including
the recently
acquired Nov-
ello catalog of
England,” says Shawnee VP Lynn
Sengstack.

TRF OFFERS TWO NEW DISCS:
TRF Production Music Libraries has
released two CDs produced for its
Bosworth Production Music Library,
adding more than 50,000 selections to
the TRF libraries. The releases are
“World Sports,” containing music for
sports events and related occasions,
recorded with an “international feel,”
and “Light Music & Jazz Archive
1930-1968,” containing “causal dance
music, later jazz styles, and early
pop.” All tracks on the latter release
are authentic 78 rpm archive works
from the original Bosworth Music
Library, including a recording origi-
nally released in 1929. The Bosworth
Library is part of a collection of more
than 50,000 selections in various
libraries of Chestnut Ridge, N.Y.-
based TRE.

PRINT ON PRINT: The following
are the best-selling folios from Warn-
er Bros. Publications:
1. Soundtrack, “Waiting To Exhale.”
2. Green Day, “Dookie.”
3. Alan Jackson, “Greatest Hits
Collection.”
4. Tony Bennett, “Here’s To
The Ladies”
5. Bush, “Sixteen Stone,” guitar tab.
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Studio Action

Tree House Lends Organic Sound To Clayton-Felt Set

Il BY DAVID JOHN FARINELLA

LOS ANGELES—Even before he
knew what he was doing, former
School Of Fish vocalist Josh Clayton-
Felt was exploring the world of
multitrack recording. Of course, in
seventh grade and with a couple of
hand-held Teac recorders (the ones
with the mono speakers on the side),
Clayton-Felt’s setup was not exactly
hi-tech.

“Granted, this was the hissiest,

noisiest system you'd ever heard, but
I guess I was planting seeds for my
future life, and I didn’t even know it,”
says Clayton-Felt.

That future came true over the past
year, when Clayton-Felt filled three
road cases with instruments and
recording gear, rented a house in
Topanga Canyon just outside of Los
Angeles, the Tree House, and record-
ed his first album since the breakup
of School Of Fish, the L.A.-based
alternative rock band he fronted. The

album, “Inarticulate Nature Boy,” is
scheduled for release Feb. 27 on
A&M Records.

The attitude Clayton-Felt took into
the recording of the album was that
the surroundings had as much to do
with the sound and tone of his new
songs as did the performances.

The Tree House, named after his
stepfather’s vacation home, is an iso-
lated house surrounded by trees that
affect the sound of instruments,
according to Clayton-Felt.

£

B BY RICK CLARK

legendary producers, pioneering stu-
dios, and world-class R&B and blues,
Crosstown Recorders and studio man-
ager/producer/engineer/multi-instru-

mentalist Rusty McFarland have

ness. .
Located on a well-worn stretch of old
midtown commercial establishments,
Crosstown thrives on its deconstructed
garage art funkiness and pop culture
memorabilia (including paintings and
shrines by Lamar Sorrento). In addition,
McFarland’s ability to handle whatever
is needed to realize
a strong recording
has made the studio
conducive to raw,
earthy grooves and
relaxed creativity.
It also has put him
in good stead with
blues/R&B labels,
such as Rounder-
distributed Bulls-
eye and Ice-
house/ Priority.

“Blues and rhythm and blues make
up about 50% of what we do here at
Crosstown,” says McFarland. “My first
serious exposure to recording blues
came from working with Ron Levy of
Bullseye Records. The project was a
Smokin’ Joe Kubek record. Since then,
T've wound up co-producing, engineer-
ing, and playing on a lot of the Bullseye
stuff.

Besides blues and R&B, McFarland
has also done a large amount of region-
al rock and pop, including projects by
Rob Jungklas, Big Ass Truck, the Great
Indoorsmen, the Marilyns, Jesse
Brownfield, and Eddie Campbell.

One quality that makes McFarland
(who also worked on the Grammy-win-
ning “Blues Summit” album by B.B.
King) so valuable in these projects is his
ability to step from behind the console
and play any number of instruments
when needed, including guitars, bass,
keyboards, and percussion. When
McFarland teams with renowned ses-
sion drummer (and Crosstown
Recorders owner) Greg Morrow, they
become a self-contained studio band that
can lay down solid grooves very quickly.
“There have been many occasions
where Greg and I have recorded 10 basic

MEMPHIS—In a city renowned for

enjoyed an enviable flow of steady busi-

Crosstown’s McFarland Is So Close
To His Projects, He’s In The Studio

RUSTY McFARLAND

tracks in a day,” says McFarland. “We
can do that because we have worked
together for so long and so well that it
is just automatic. We are best of
friends, and we trust each other implic-
itly, creatively, and personally. It was a
combination of his drumming and what-
ever it is that I do with the bass, gui-
tars, keyboards, and singing that got
this little tandem studio seetion going.
On alot of the records I have done,
Greg has made the difference between
them being 100% world-class projects
and a demo-sounding band.”

McFarland adds that, despite his
obvious joy contributing instrumental-
ly to projects he produces, he respects
the essential integrity of the artist’s
recorded expression.

“I like to get it clear on the front end
of a project on exactly how far I can go
and how far I need to go,” he says. “If
you are not careful, your input as a
player can become counterproductive.
You have to walk that fine line to do
what is best for the project and not step
on any toes emotionally.”

McFarland insists that he does not
like to put his stamp on projects. “I
don’t want it to become ‘The Rusty
Show, ” he says. “The session needs to
be that artist and what they are about.
They need to walk out of a studio
thrilled with what they did. At the end
of the day, the project has to be about
the artist and not about the producer.”

To aid in getting the correct sounds,
McFarland and Morrow have amassed
a serious collection of off-the-wall and
vintage gear.

“Greg and I have brought over 40
amps into the studio,” he says. “We

have your standard collection of Mar-
shalls, Fenders, Peaveys, old Ampegs,
and Voxes, but we also have every queer
amp that there ever was. I have got an
old Danelectro amp that looks like a '50s
television. We also have a fleet of old
guitars and basses. Greg is also a drum
junkie and he keeps over 30 sets of
drums here, as well as another 50
orphan drums.”

While MeFarland enjoys working
with rhythm sections, one production
of which he is proudest is the set of solo
piano/vocal performances on “Nuthin’
But The Blues,” the last Bullseye album
by the late Booker T. Laury.

“Booker T. was an old blues player
with nine fingers and a heart as big as
a Cadillac,” McFarland says. “We cut
him live to 2-track at Ardent Record-
ing, with no headphones, turned him
loose and let him be Booker T. He would
close his eyes and go through his spiel
as if there were 35 people sitting out in
a blues club. It was truly great, and we
cut the whole thing in three or four
hours.

“Before Booker T. came into the
room, we had the piano sounds togeth-
er and the vocal levels together,”
McFarland continues. “I didn’t want to
put him through that process. When he
sat down, that was it. Blues is more
about live performance and getting out
in the clubs with the smoke and doing it
more than being in the studio. To me,
blues musicians look at the studio as a
necessary evil. Some of them don't even
like it, because it is not a natural ele-
ment for them.”

Concerning Memphis, McFarland
points out the city’s musical strengths,
while echoing many locals’ feelings
about the lack of industry presence.

“I love this town,” he says. “This is
where I am from. If you say you are
from Memphis, it gets people’s atten-
tion. However, the big disadvantage to
being in Memphis is there is just no
industry here. I have had urgings from
industry folks to uproot and go else-
where, but I am just not going to do it,
because I think the vibe is still here.”

He adds, “We have been really for-
tunate, because we have carved out our
own little niche along with our blues
connections. The Greg and Rusty buzz
has gotten out, and we have been able to
stay consistently booked months in
advance. If you are into blues records,
Memphis is the place to be.” -

“Being in a place like that, beyond
just being more creative, contributed
to the record, so that when you'd sit
in the room and hit a guitar chord or
play the Wurlitzer piano, it'd sound so
warm and organie,” says Clayton-
Felt. “So we really strived to bring
that [quality] to the record.”

While the remote location spurred
Clayton-Felt’s creativity, it imposed
limitations on the recording. For
instance, the physical isolation of the
Tree House extended equipment
downtime for Clayton-Felt and his
only companion during the project,
co-producer/engineer Tony Phillips.
To make matters worse, the Los
Angeles flood of early 1995 caused a
sink hole in the road leading to the
makeshift studio; area fires later in
the year also hampered access to the
house.

The recording was done in just two
rooms of the Tree House, which didn’t
allow for much separation between
instruments but worked just fine for
the recording, according to Clayton-
Felt. While they were finding the
tones, the duo tried different
approaches, even taking all of the
fronts and backs off the equipment
cases and laying them down to simu-
late a tile floor.

The Tree House equipment was
kept as minimal as possible, but it did
include a Mackie 32-channel, eight-
bus board; a.Studer A-80 tape
recorder, which they modified by
adding a newer, faster punch-in mod-
ule; pre-amps by Neve, Telefunken,
and API; a pair of Yamaha NS-10
monitors; a Furman AR-Pro Plus 30
amp power conditioner; and a Yamaha
PC 2002M power amplifier.

Phillips and Clayton-Felt also used
API 550a equalizers; a GML stereo
equalizer; a Lexicon LXP 15 reverb;
compressors by Drawmer, Urei, and
dbx (the 160 and the 166); and the
Altec 436B. They relied on an Akai
1000s sampler to fly in some sounds
that Clayton-Felt created while he
was making demos of the tunes.

The recording experience was so
gratifying for Clayton-Felt that he is
already contemplating the his next
solo project and wondering where and
how he’ll pull it off.

“I don’t know where I'd make the

next record, but I figure whatever
coincides with the sound we’ll be
going for,” he says. “That’s the nice
thing about the way we set up this
studio. You can decide at the last
minute where to go.”

Clayton-Felt explains that the time
between the demise of School Of Fish
and the recording of “Inarticulate
Nature Boy” was imperative, not only
for his own well-being, but because he
needed to learn to play the instru-
ments he used on the album.

“That year was completely crucial
to my confidence as a musician and to
the creating of the sound and the
songs,” he says. The demos were
recorded on a Tascam 488 cassette
deck, which gave Clayton-Felt an
affordable medium through which to
experiment.

“What’s nice about the demos,” he
says, “is that you're recording the
moment of discovery. When we made
the record, I just wanted it to sound
better sonically and maybe get a few
performances that were better but to
hold onto the essence that was on the
demos.”

Clayton-Felt says Phillips’ pres-
ence removed any concerns he had
about the quality of the recordings.
“Suddenly I had a world-class engi-
neer sitting there, and I didn’t have
to worry about sounds anymore,”
says Clayton-Felt. “I knew that all I
had to do was give a good perfor-
mance and it would sound great,
because everything he records sounds
great.” .

For the next record, Clayton-Felt
isn’t sure if he will tackle all of the
instruments himself or if he'll bring
in a band, but he is sure that he wants
to continue with his mobile recording
philosophy.

“Part of what happens on a record
is magic, and the magic is the way
that it’s recorded,” he says. “You
know, there are only so many chords,
and we're all using basically the same
instruments, so maybe the only thing
you can do to make the ingredients
different are some of the more
unheard of things, like the house. The
mystery of the place you record in
adds a sound and a spice to the
record.”

Young Blue Eyes. Frank Sinatra Jr. recorded a tribute to his father at Clinton
Recording Studio A in New York. Shown, from left, are chief engineer Ed Rak,
who has worked extensively with the elder Sinatra; assistant engineer Adam
Blackburn; arranger/conductor Terry Woodson; producer Hank Cattaneo; and
Frank Sinatra Jr. The project is scheduled for release next month on Angel/EMI.
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Studio Action

l

EUROSOUNDS

A colurmm by Zenon Schoepe on the Euro-
pean professomal audio tdustry

FRANCE

STATE-OWNED BROADCASTER
Radio France has ordered the world’s
largest SSL Axiom digital desk—a 96-
channel version with 24-track DiskTrack—
as part of the refurbishment of its Studio
103. The studio works in conjunction with
three large stages, two of which house enor-

mous Organs.

The desk is fitted with 64 mono and 16
stereo processing channels, three analog
remote input/outputs, one digital RIO, four
stereo sample-rate converters, a MADI
interface, and 72 mike preamps. Radio
France project manager Jean-Louis
Blanc says the investment was made in
order to maintain the broadcastet’s repu-
tation for high-quality audio production.
“The Axiom will be used mainly for music
recording and broadeast, plus some audio

post-production,” he says.
UK
MARQUEE AUDIO has completed a

70,000-pound installation at the refurbished
Alban Arena in St. Albans. The Arenais a

multipurpose venue with a capacity of

1,100, and the installation is the first for
Turbosound’s new TCS system.

“We designed the system using eight
speakers and two bass bins,” says Mar-

- PRODUCTION CREDITS

BILLBOARD’S NO. 1 SINGLES (WEEK ENDING JANUARY 13, 1996)
CATEGORY HOT 100 R&B ~ COUNTRY ALBUM ROCK | DANCE SALES
TITLE ONE SWEET DAY EXHALE (SHOOP IT MATTERS TO ME CUMBERSOME FU-GEE-LA
Artist/ Mariah Carey & SHOOP) Faith Hill/ Seven Mary Three/ Fugees (Refugee Camp) /
Producer Boyz 1§ Men/ Whitney Houston/ S. Hendricks J. Ross, J. Pollock S. Remi
(Label) W. Afanasieft Babyface (Warner Bros.) T. Morris (Rufthouse)
M. Carey (Arista) (Mammoth)
[ {Columbia}
RECORDING CRAVE/ THE TRACKEN PLACE/ | SOUNDSHOP MORRISOUND PALM TREE
STUDIO(S) HIT FACTORY HIT FACTORY {Nashvilte) (Tampa, FL) {New York)
Engineer(s) - {New York) (L.A./New York) Mike Bradley Tom Morris Gary “Mon” Nobles
Dana Jon Chapppelle Brad Gilderman
Jay Healy,
| David Gleeson -
RECORDING SSL 8000G/Neve VRSP | Euphonix/SSL 4000G Trident Vector SSL 4064G Plus Tascam M700 with
CONSOLE(S) Legend Plus Uptown Automation
with Flying Faders
RECORDER(S}) Sony 3348 Studer AB20/Sony 3348| Sony PCM 3348 Otari MTR 90 MKII Tascam ATR 80
MASTER TAPE Ampex 499 Ampex 499 Ampex 467 Ampex 499 Ampex 456
MIX DOWN SONY STUDIOS/ RECORD PLANT 16th AVE. SOUND MORRISOUND PALM TREE
STUDIO(S) CRAVE (Los Angeles) (Nashville) (Tampa, FL) (New York)
Engineers(s) (New York) Jon Gass Steve Marcantonio Tom Morris Gary “Mon" Nobles
Mick Guzauski
CONSOLE(S) SSL 4096G SSL 9000 SSL 6000 G Plus SSL 4064G Plus Tascam M700 with
with Ultimation Uptown Automation
RECORDER(S) Sony 3348 Studer A820 Panasonic 3700 with Otari MTR 90 Tascam ATR 80
Apogee Filters
{WAETER TAPE | Ampex 467 Ampex 499 Ampex DAT Ampex 499 Ampex 456
L
| MASTERING GATEWAY FUTURE DISC GEORGETOWN MORRISOUND MASTERVOICE
Engineer Bob Ludwig Eddy Schreyer MASTERS Tom Morris Manny Lecouna
Denny Purcell
| CD/CASSETTE Sony BMG WEA WEA Sony
l MANUFACTURER

Contemporary, Ciub Play, and Dance Sales.

© 1996, Billboard/BP! Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult

MORE ALBUMS

GO GOLD ON AMPEX

THAN ON ALL OTHER TAPES

PUT TOGETHER

Ampex Recording Media Corporation

AMPEX

A MASTER OF ENGINEERING

401 Broadoay, M.S. 2202 Bl

< Redwood City, California 94063

1415) 367-3809

quee’s Spencer Brooks. “What won it for
us was the way it performed at low levels,
sounding just like a studio monitor.”

The project is one of the first theatrical
installations to employ the BSS Varicurve
and OmniDrive system control.

SOUND COMPANY Concert Sound
used TL Audio tube compressors and
equalizers on East 17’s Christmas Euro-
pean Tour.

“We're employing hoth units on vocals,”
says Concert Sound’s Paul Boothroyd.
“The compressor has a great binding qual-
ity, and the equalizer is ideal for sweeten-
ing the compressed vocal sound.”

TL Audio dual-tube mike preamp DIs
have recently been bought by Steve Win-
wood and Courtney Pine.

JOHN CARROL has been appointed
managing director of Soundtracs sub-
sidiary loudspeaker manufacturer Spendor
Audio Systems. Carrol was previously sales
and marketing director at Soundtracs.
Soundtracs chairman and managing direc-
tor Todd Wells will now assume responsi-
bility for sales and marketing at the con-
sole manufacturer, although Carrol will
remain on the board.

GERMANY

INSTANT RECORDS in Munich has
bought the country’s first SSL OmniMix
as part of a drive into digital post-procduc-
tion, while Voss TV in Dusseldorf has
upgraded its Scenaria to OmniMix status
and added a third SereenSound. Mixal in
Milan has installed an OmniMix, and
SoundWorks in Cardiff, Wales, has upgrad-
ed its Seenaria to an OmniMix.

Further afield, Sunny Super Sound film
studios in Bombay as ordered an SSL
OmniMix system and two SSL 4000 con-
soles as part of a major upgrade at its
recording and film mixing studios, which
boast the distinetion of recording 9% of all
Indian film music. The news has been fol-
lowed by a buzz of activity in the country;
with Sahara India TV Network installing
an SL4048 G Plus in its new Studio B in
Lucknow, while a similar desk has gone into
Credance Sound and Vision in Bombay.

DR. HERMANN SCHWARZ, co-
founder of communications and measuring
technology company Rohde & Schwarz,
has died at the age of 88 after a short ill-
ness. Schwarz studied physics, mathemat-
ics, and geophysics in Heidelberg, Munich,
and Jena—where he met Dr. Lothar
Rohde, with whom he started Rohde &

Schwarz in 1933 as the first electronics
company in Munich. Inthe *50s and ’60s he
expanded the company in Munich, Mem-
mingen, Cologne, and Teisnach, and cur-
rently the operation has more than 4,000
employees worldwide, with an annual
turnover of more than 500 million pounds.
‘World firsts for Rohde & Schwarz include
the first high-power short-wave transmit-
ter, the first portable crystal clock, and the
first European VHF FM sound broadeast
transmitter.

IRELAND

WALKER AUDIO has completed the
largest-ever independlent outside broadcast
in Ireland with its transmissions from the
Felle in Cork music festival. The three-day
event—which featured the Stone Roses,
Blur, and Kylie Minogue—was broadcast
on several channels, including RTE and
MTV.

SWEDEN

COMMERCLAL BROADCASTER TV4
is nearing completion of its new complex in
Stockholm with the inclusion of a large
order of Genelec speakers, AMS Neve
Logic/AudioFile packages, and a pair of
NVision NV Series synchronous digital
audio routing systems for its master con-
trol environment.

“TV4 is one of the first broadcasters in
the world to incorporate an all-digital mas-
ter control system,” says NVision VP of
marketing Nigel Spratling. “This require-
ment meant that equipment manufactur-
ers had to communicate with each other to
devise a working system based on a range
of different products.”

NETHERLANDS

VIDEO AND MULTIMEDIA company
Hoek and Sonepouse has installed a DAR
Sound Station Gold to add audio capability
to its already extensive video production
facilities.

“Complete music and effects soundtracks
are now being produced in-house, with the
Gold used for track laying and editing and
its automated fader control surface also
enabling us to use it for mixing,” says tech-
nical facilities manager Hugo Water-
schoot.

“Its removable magneto optical storage
facility also provides us with excellent pro-
ject interchange between the many other
DAR installations in the Netherlands.”

-\l

IS EERTIT

And The Winner Is . .. Ken English, senior engineer at NBC-TV

affiliate KSL-TV

Salt Lake City, is the proud winner of a recording studio giveaway courtesy of
Roland Corp. U.S., QSC Audio Products Inc., Tascam Corp., and Group One
(KRK Monitoring Systems). Shown, from left, are Roland representative Tom
Stephenson, QSC’s Pete Kalmen, Roland’s Erika Lopez, English, and Group
One’s Marty Druckman. English won a Roland DM-800 digitat audio workstation,
a Tascam DA-88 digital multitrack recorder, a QSC 1100 power amplifier, and two

KRK K-Roc monitors.
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Top-Seller Lotti Looks South

Flemish Singer Seeks French Belgian Sales

B BY MARC MAES

BRUSSELS—Belgian singer Helmut
Lotti has the music industry in this
country asking, Is this a record?

His RCA album “Helmut Lotti Goes

“Classie” has, within its first eight
weeks of release, sold more than
400,000 copies, making it the biggest-
selling album in Belgium’s history. The
country’s previous best-selling album
by a domestic artist took two years to
reach 271,000 units.

“Goes Classie,” released Nov. 13,
1995, has gone to the top of the inter-
national pop and classical album and
domestic album charts.

“All of us at IFPI say, ‘Hats off to
Helmut Lotti for this extravagant
result,” ” says Charles Licoppe, hon-
orary president of-the Belgian IFPI
group, “and as far as figures so far
available for 1995 demonstrate, Lotti is
likely to account for around 20% of all
records sold by domestic talent in Bel-
gium during the year.

“I consider myself the historian of
the Belgian record industry, and I have
never witnessed an artist selling so
many albums in such a short period
here. I think Michael Jackson’s
‘Thriller’ sold 300,000 in 18 months.”

Says Stef Cockmartin, managing
director of chart compilation company
Media Invest, “The fact that Lotti has
managed to sell his 400,000 albums in
just the northern half of the country
makes the figures even more impres-
sive.”

Belgium’s Flemish-speaking portion
has a population of just 5 million, and
RCA/BMG Ariola Belgium is aiming
to broaden Lotti’s appeal by targeting
the French-speaking southern region
of Wallonia.

Product manager Ronny Dasschot
says, “Our next step will be in the
south of Belgium, where the album
entered the top 30 album list of state
broadcaster Frequence Wallonie. If it

works out there, we might cross the
half-million mark with this album.”

Lotti is only five years into his
recording career, which he began dur-
ing the Flemish record boom sparked
by TV station VT M. After releasing
two albums in his native language—
which produced several Flemish hit
singles—he achieved platinum status
(30,000 units) with the 1993 album
“Memories,” which contained English-
language versions of his Flemish hits.

His own songwriting talent came to
the fore on his fourth album, “Just For
You,” but it was his fifth that has put
him into a league of his own.

In September, Lotti performed two
shows in Antwerp, Belgium, with the
55-piece Golden Symphonic Orchestra.
His renditions of 18 classical songs,
including “O Sole Mio” and “Granada,”
showcasing his talent for true crooning
as well as beautiful orchestration, were
recorded and released as “Helmut
Lotti Goes Classic.”

This month, Lotti is on a 30-date, sold-
out Flemish tour, which will be seen by
60,000 people. In the Netherlands, the
album has already sold 50,000 units.

Dasschot says, “Nobody can equal
Lotti’s results, and I'm convinced it all
has to do with good music, a strong
artist, and the right timing.”

Dasschot says that Lotti’s career has
been building for the last five years but
that with “Goes Classie,” the singer
has found the perfect repertoire for his
voice. He adds that Lotti’s catalog has
benefited from his new profile, “indi-
cating that people seem to have only
Jjust begun discovering’his talent.”

Cockmartin adds, “Lotti has always
enjoyed what I would call hidden pop-
ularity. If he starts performing prod-
uct for which artists like Pavarotti have
already opened some doors, then this
could lead to astonishing results.”

Belgium’s official year-end charts
will be published later this month, but
Cockmartin reveals that Lotti leads
the international pop album charts
ahead of Celine Dion and Michael Jack-
son and that the singer is also ahead on
the national album and classical charts.

The 400,000 sales of “Goes Classic”
beats the previous record of Flemish
band Clouseau, whose HKM album
“Hoezo” sold 271,000 units in 1989-90.

Pending U.K. Laws
Breed Controversy

W BY JEFF CLARK-MEADS

LONDON—The British music indus-
try has entered the new year facing a
gamut of new legislation.

Following a burst of legislative activ-
ity in 1995, four pieces of law are in
various stages of implementation. None
has passed the consultation process
without some controversy, and all will
have an impact on the way the indus-
try does business in 1996.

Two pieces of legislation were eased
into the statute books immediately
before Christmas and somewhat out of
the public gaze.

The Copyright Duration Directive
increased copyright protection in the
UK. from 50 to 70 years. This increase
is in line with the provisions of a direc-
tive from the European Union harmo-
nizing protection periods across the 15-
nation bloc. However, even such a
straightforward and welcome measure
did not escape without criticism.

Geoff Hoon, the member of parlia-
ment who chairs the All Party Parlia-
mentary Friends of Music group, says

the government provided insufficient
time for debate of the measure. He
says, “The directive was agreed upon
by the European Council of Ministers
on Oct. 29, 1993. Eventually, on Dec. 6,
1995, draft British regulations were
published by the government.

“The government tabled the draft
regulations in such a way as to prevent
parliament from debating and voting

on amend-
ments. We
were given just
]Bg ]P) ][ eightgworking
== | days to consid-
er the affect of
these complex

changes.”

The other piece of legislation imple-
mented just prior to Christmas was
one dealing with the powers given to
magistrates from the beginning of this
year to “confiscate the profits accu-
mulated by eriminals who swindle the
publie with fake merchandise.”

These powers have been welcomed
by the British Phonographic Industry

= (Continued on page 44)

S. Africa Unites To Posthumously Recognize Rock Icon

B BY ARTHUR GOLDSTUCK

JOHANNESBURG—In the bitter irony
that has been reserved for geniuses of
township jazz, who often died in poverty
before gaining due recognition, a little-
known South African rock star is being
lionized by the media—after his death.

James Philips, who has been described
in Billboard as a “seminal figure in local
rock” and with his band as “the most cre-
ative explorers of South African pop cul-
ture,” died in August from injuries
caused by a car accident.

After fighting for recognition through-

Purchase Makes Wegener
2nd-Largest Dutch Media Co.

H BY CHRISTIAN LORENZ

AMSTERDAM—Dutch entertain-
ment group Arcade has been swal-
lowed by publishing house Wegener,
contrary to earlier statements by
Arcade chairman Herman Heinsbroek.
The move, effective Jan. 1, makes
Wegener the Netherlands’ second-
largest diversified media group, after
VNU.

Wegener acquired all outstanding
shares of Arcade for an estimated 300
million guilders ($185 million). In light
of Arcade’s 1994/1995 turnover of 400

million guilders ($250 million) and net
profit of 17 million guilders ($10.5 mil-
lion), the deal has been a relative bar-
gain for Wegener.

According to a statement frem
Wegener, the acquisition is meant to
reduce dependency on the print adver-
tising market. Looking to diversify its
sources of income, Wegener was espe-
cially attracted by Arcade’s radio, TV,
and retail interests.

The renamed Arcade Entertain-
ment Group now constitutes Wegener’s
biggest business division. The division

(Continued on page 41)

out a career that began in the late "70s,
Philips’ death finally brought him to the
attention of the broadcast media, who had
steadfastly ignored and even banned his
body of work.

Despite a critically acclaimed final
album, “Sunny Skies” (BMG/Shifty),
Philips died penniless at 36, and a trust
fund had to be launched to pay his med-
ical expenses. One benefit concert after
another followed, at which a who'’s who of
South African music performed. In every
case, the artists expressed either their
gratitude for the inspiration Philips had
on their own music or their admiration
for his artistry.

Philips was regarded as a philosopher
by those who knew him. In interviews
with Billboard, he often spoke of “the
burden of my music.”

He expressed both the rage of young
white South Africans who were caught
up in the desolation of apartheid and the
passion aroused by the rich musical and
cultural heritage that a united South
Africa promised.

At his funeral, mourners packed the
church and its grounds and spilled out
into the streets of the Johannesburg sub-
urb of Yeoville, where Philips was regard-
ed as a kind of poet laureate.

Two central benefit concerts, in Johan-
nesburg and Cape Town, saw hundreds
of fans turned away as the venues filled
to capacities of 1,500 and 1,000, respec-
tively. Johnny Clegg, possibly South
Afriea’s best-known international star,
was a startling addition to the Johannes-

burg bill, performing a moving tribute to
Philips, whose urban rock Clegg followed
as a fan even while he captivated the
world with his own blend of ethnic and
folk music.

At the Cape Town benefit, David
Kramer—a satiric folk singer once
deseribed by The New York Times as
“the Bob Dylan of South Africa,” a label
more recently attached to Philips—also
made a surprise appearance, with his
first solo live performance in many years.

These established acts were joined on
the bills by new names who have been
rejuvenating local rock, such as the Elec-
trie Petals and Urban Creep, and com-
parative veterans, such as Bright Blue,
Tim Parr, and Vusi Mahalasela. All
attested to Philips as a key inspiration in
their musie.

The main concerts have been filmed
and packaged into a 90-minute special,
“Concert For James,” which was broad-
cast nationwide on South African televi-
sion on New Year's Day.

“‘Concert For James' [was] the first
major exposure that many of these bands
ever received in electronic media in this
country,” said Lloyd Ross, one of the pro-
ducers of the video and the founder of
Shifty Musie, which recorded all of
Philips’ music.

“That’s quite an indictment. A vibrant
part of our culture never received expo-
sure on TV, James was never played on
radio or TV. When he died and TV peo-
ple phoned and asked for visuals of
James, we had nothing. Nothing had ever

been commissioned for TV

The print media had kept the name
alive, however, because numerous jour-
nalists had become unashamed and self-
professed Philips groupies.

“For many he was an icon, a guru,
though he would have scoffed at such a
label. Yet he touched—and often
changed—so many lives that his death is
a loss that, to a great number of people,
feels like the end of an era,” wrote Shaun
de Waal, literary editor of the influential
independent weekly The Mail &
Guardian. “To realize his absence is
deeply painful, but we can rejoice in the
vast musical and personal legacy he left.”

Phil Millan wrote in the mass-circula-
tion newspaper The Star: “James Philips
will go down as the man who revised and
consolidated modern South African
music—a contender with pedigree who
stayed outside the system.”

Ross confirms that these were atti-
tudes shared by most of the performers
at the benefit concerts.

One of the performers, Brendan Jury
of Urban Creep, while a student at Natal
University, followed Philips around South
Africa for two years writing an academ-
ic thesis on Philips’ role in South African
music.

Phillips himself was not only a rock
musiecian, but studied music at a post-
graduate level. In a typical gesture of
defiance to the establishment, however,
he presented as his compositional thesis
an album that he had spent several years

(Continued on page 44)
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(Continued from puge 39)

will be headed by Heinsbroek, who also
serves as adviser to the Wegener
hoard. Heinsbroek ¢

plans to leave his post in the foresee-
able future.

Wegener has no immediate plans
to change Arcade’s business opera-
tions. Radio 10 Gold, Love Radio,
and Concert Radio give Wegener a
10% share in the Dutch radio mar-
ket.

Launched in May 1995, Arcade’s
music TV channel, Music Factory, is
available to some 3 million cable
households in the Netherlands. How-
ever, TV promoters at major Dutch
labels describe Music Factory’s
impact as low compared to tlat of
competitor MTV Europe.

Access to point-of-sule data from
70 record shops across the Nether-
lands makes Arcade’s Music Store
retail chain a valuable information
source for Wegener’s direct-mar-
keting operations.

1n the medium term. Arcade’s
record labels CNR, Arcade TV, and
Vanguard are likely to improve sales
of compilations, as well as Dutch-
language adult standards and dance
productions through Wegener’s
house-to-house publications. The
publisher owns 130 titles with a total
circulation of 5 million all over the
Netherlands.

Christian Lorenz 18 senior writer for
Music & Media.

International

Novel Selling Strategies Used In Germany

Burgers And CDs: Record Companies Use | Sporting Events And Personalities Giving
McDonald’s, Burger King To Sell Releases

B BY WOLFGANG SPAHR

HAMBURG—German record compa-

nies are becoming increasingly fond of

the hamburgers their compatriots
invented.

With Virgin Records here selling
more than 2.5 million copies of a com-
pilation CD featuring such artists as
Joe Cocker, Whitesnake, and Mike Old-

fieid for the
equivalent of
$6in McDon-
ald’s outlets,
BMG Aviola
is now (ollow-
ing suit with
Burger King.
The Ber-
telsmann
company has already sold a total of 2.2
million units of three CDs. Now both
fast-food chains are reportedly plan-
ning another halt-dozen pop and rock
releases. In addition, other youth-ori-
ente:] food chains are talking to record
companies about the possibility of sell-
ing music.

Following lust summer’s first foray,
McDonald’s is now selling music again
alongside hamburgers and fries.
Backed up by an extensive radio and

TV advertising campaign, the “Rock
Super Stars Vol. 2” CD with artists
suceh as David Bowie, Tina Turner, and
Genesis is intended to attract cus-
tomers to the 640 outlets throughout
Germany. According to marketing
director Joerg Palezewski, the entire
projeet will eost $3 million.

“When we launched the first ‘Rock
Super Stars’ CD in the summer of
1995, demand was enormous,” says
Martha Feldkamp, communications
manager at MeDonald’s in Munich. She
says it is entirely logical for CDs to be
sold side by side with hamburgers and
soft drinks. “MeDonald’s and music go
hand in hand. We landed ourselves «t hit
with onr jingle ‘Einfach Gut’ by Robin
Beck. Our customers helong to the
younger generation, and for them
music is very important.”

Whereas the first CD contained 12
tracks, the new one from Virgin
Records has 14 songs. There will prob-
ably be a third volume and possibly
even a fourth one.

However, such success has not gone
unnoticed by MeDonald’s competitors.
Burger King began serving CD singles
in its 123 German ontlets just in tinme
for Nevember’s MTV Europe Musie

(Continued on next puge)
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A Big Boost To Record Sales For Labels

B BY WOLFGANG SPAHR

HAMBURG—The strong connections
between sports and music are being
reinforeed here as boxers, race car dri-
vers, soceer players, and swimmers
have become successful record sellers.

German labels ave collaborating
with such renowned stars as world
boxing champion Henry Maske (East-

West), Formula 1 champion Michael
Schumacher (EMI), the German
national soccer team (BMG), and
Olympic swimmer Franziska von Alm-
sick (edel).

EastWest has had the greatest suc-
cess in using the image of sports to sell
music. The company signed an exelu-
sive agreement with Maske, who now
receives artist royalties from the cotn-
pilations he assembles.

This idea has worked for EastWest,
which has sold almost 4 million units
by using the Maske name and pre-
senting music at his fights.

Asked about the seecret of this suc-
cess, ELastWest managing director Jir-
gen Otterstein, a longtime boxing fan,
says, “Not since the era of the German
boxing hero Max Schmeling, the world
heavyweight champion in the *40s, has
any other personality achieved such a
strong aura as Henry Maske. He con-
fidently selects music for his fans, and
this produces hits.”

When the Vangelis song “Conquest
Of Paradise” was telecast to an audi-
ence of over 16 million viewers to mark
Maske’s entry into the ring, the song
becaime an overnight hit, racking up
sales of imore than 1.7 million units for
EastWest and becoming the most suc-
cessiul single of all time in Germany.
The same-titled album sold more than
1.3 million copies. Vangelis’ follow-up
single, “Power & Glory,” sold 360,000
copies, with the album reaching sales
of 170.000.

IastWest then arranged for Sarah
Brightman to sing “A Question Of
Honor” before Maske’s so-called
“Question Of Honor” world champi-
onship fight with tellow German Gra-
ciano Roechigi:

A spectacularly choreographed per-
formance from Brightman sent her

(Continued on next page)
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International

Italian Broadcasters Make Deal On Copyright Payments

B BY MARK DEZZANI

MILAN—Italy’s authors’ rights
society SIAE has announced a
global agreement for music copy-
right payments with associations
representing a majority of the
country’s private broadcasters.
However, a sentence passed by one
of Italy’s regional courts of appeal
late last year admonishes hundreds
of broadecasters that still refuse to
pay neighboring rights royalties to
the STAE.

Although agreements with Italy’s
national TV and radio networks
have been respected for several
vears, many local and regional
broadcasters have evaded paying
royalties, resulting in almost 500

legal actions initiated by the STAE
in the past two years.

Sappo Matteucei, SIAE spokes-
man, sayvs the new agreement will
benefit authors through increased
adherence to copyright payments
and reduced legal costs. “There
remain 300 cases still pending
[against local broadeasters] in addi-
tion to 200 cases against civilians,”
savs Matteucei.

The agreement made with the
association FRT, representing more
than 300 local and regional private
TV stations, and CORALLO, which
represents more than 100 local
radio stations, offers a 10% discount
for back payments covering 1994-95
to motivate nonpayers to sign up by
March. The agreement reimburses

BURGERS AND CDS

(Continued from preceding paye)

Awards, which the company spon-
sored. Each week, there was a differ-
ent “Burger King Beats” release; sell-
ing for $3.50, the first volume contains
four dance tracks (including cuts by
Scatman John and Di. Alban), while
the second one features four classics
(including one by the Pointer Sisters).
CD I1II contains rock classies (includ-
ing tracks by Meat Loaf and the
Sweet). This combination of stars was
made possible with the assistance of

BMG Aviola Special Products.

The same campaign is also being
conducted simultaneously in Ireland,
Portugal, Norway. Israel, and France,
and is being backed hy three different
TV commercials. Says Burger King’s
Christiane Schneider, “We launched
750,000 units, and afterr a week we dis-
covered that the CDs were sold out in
many restaurants. Because it is a lim-
ited edition, we will have to think about
doing this sort of campaign again.

regular pavers 10% ot what they
pay in the same period, for their loy-
alty.

The new agreement determines
the level of payments on the amount
of copyrighted music used by broad-
casters, replacing the previous sys-
tem, which was based purely on
turnover.

TV stations that use music pro-
gramming for more than 50% of
their output will be charged 4.75%

of their revenues. Other TV stations
will pay a 2.3% royalty, while TV
stations that only occasionally use
copyrighted material (one or two
films a day) will pay a 1.5% fee
based on total income. TV networks
that by their nature use very little
musie (news and sports channels)
will be obliged to pay a nominal
0.5% fee.

For radio stations, the new stag-
gered rates charge 8% to music net-

SPORTING EVENTS

(Continued from preceding paye)

single onto the charts the following day
and led to gold sales (250,000 units).
Her album “Fly” is also on the charts.

Otterstein suys, however, that it is
not enough to sell artists as brands.
Maske plays a key role in selecting the
tracks on the compilations that bear his
name, making his choices from a total
ot 90 songs. The result was top-selling
albums featuring such artists as Van-
gelis, Simple Minds, Deep l'orest,
Enya, and Mike Oldfield.

External factors surrounding the
product also have to be precisely han-
dled, says Otterstein, including a video
that reflects the the sporting star’s
image and appeal.

Along with his success with boxing,
Otterstein considers his other event-
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related marketing highlights to include
the 3 Tenors in Rome and the world
soccer championships. He says many
other concepts failed because target
group and product did not match.

Elsewhere, EMI Electrola enlisted
the services of Schumacher for its
“Power-Formel” release, which sold
more than 90,000 units, and an edel
compilation featuring swimmer von
Almsick also entered the charts with
sales of over 100,000 units.

Following these great successes
with musie and sports, other labels now
also have similar plans. Yet, Otterstein
says, “The emotions of two completely
different industries have to matech. If
only a small part is missing, the invest-
ment is destined to be a fiasco.”

avan Lumie B

ROBERTO
BENIGNI

works with more than 75% music
content, 2% for stations that dedi-
cate less than 25% of air time to
nwsic, and 5% in all other cases.

Media lawyer Eugenio Porta,
whose independent association
ANTI represents 500 local radio
and 130 local TV stations, has con-
sistently challenged authors and the
STAE to collect royalties from
broadecasters.

Porta says his members will con-
tinue to fight the SIAE in the
courts. “We obtained an important
sentence from the Trento Regional
Court of Appeal, which ruled last
year that since authors cede all
their rights to their record label
when making a recording, that
broadcasters should only pay rights
to producers and directly to
authors.”

Porta admits that Italy’s two
main producers’ organizations,
FIMI and AFI, were not active in
collecting these rights and that the
majority of his members paid no
copyright fees on the music they
broadcast.

In 1994 the SIAE collected 125 billion
lira ($78.14 million) in broadeast rights,
only marginally higher than the 124.85
billion lire ($78.03 million) collected in
1993. While payments from major net-
works increased, revenues from local
broadeasters actually decreased in 1994
compaved to the previous year.
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[talian Indie Distributor Starts Up

B BY MARK DEZZANI
MILAN—The people behind Italy’s
newest independent distributor, Self
Distribution, are prontsing to intro-
duce an “Anglo-Saxon style” service to
the country.

Vittorio Lombardoni, one of the
three principal shareholders, says,
“Unlike other Italian distributors, we
will not own or operate our own lahels
but will concentrate solely on distrib-
uting specialist product from domestic
and international label

The other two partners are Giaecmo
Maiolini, managing director of the
Brescia-based indie dance label Time
Records, and an undisclosed Brescia-
hased businessman “unconnected with
the [record] industry.”

Maiolini stresses that Self Distribu-
tion is entirely separate frrom his dance
company, a situation he says is compa-
rable to indie distributor Pinnacle in
the U.K. Pinnacle’s owner, Steve
Mason, has interests in his own and
other labels but runs the distribution
operation as a4 separate entity.

Maiolini states that Self’ Distribu-
tion’s first client will be his own Time
Records, which has dropped all ties
with its previous distributor, Disco-
magic, owned by Lombardoni’s hiroth-
er Severino. Vittorio broke away from
his brother’s operation after “personal
differences” in 1990 and deseribes
some of Severino’s methods as “uncon-

ventional.”

Maiolini says that Self will seek to
be selective in the product it distrib-
utes and will concentrate on dance and
other specialist niche genres in the pop
and rock fields. He says, “Existing dis-
tributors will have to change [their]|
mentality; there is no rroom to develop
within the existing structure. I was
dissatisfied with the attention that
other distributors with their own labels
gave to our releases.

“The clutter in the market is dilut-
ing sales, while the customer cannot
always differentiate between the
stronger and weaker releases avail-
able. By being selective in what we dis-

tribute, we ean guarantee retailers
that we are offering superiov product.
not just in compilations but with all the
product we will ofter.”

Lombardoni left another distribu-
tor, Venus, which specializes in alter-
native rock, to set up Self and will
concentrate on that genre. *Our main
competitor will be | Naples-based]
Flying Records, which has success-
fully established subiabels and distri-
hution for specialist genres, including
dance, rack. rap, hip-hop, and acid

jazz.”

Self’s revenues for its first year in
business are projected to be 20 billion
lira ($13.3 million).

International

P

Mariah’s Millions. Mariah Carey receives a special award from Sony Music
Entertainment Europe president Paul Russell to mark sales of 20 million albums

and singles in Europe.

Zappa Monument Gives Focus To Lithuanian Fans

VILNIUS, Lithuania—The musical life
of this Baltic country
is becoming increaus-
ingly active with a
number of annual
jazz and roek festi-
vals. Now. though, it
also has a very tangi-
ble tocus: a monu-
ment to rock legend
['rank Zappa in a
city center park, an
honor that, until

as strictly for the country’s

ZAPPA

recently,

ruling Soviet communist elite.

The 2-meter-high stone statue is the
first sueh memorial to Zappa any-
where in the world, aceording to Vil-
nius authorities.

The monument is the brainchild of
Vilnius’ Frank Zappa Club. In justify-
ing it to skeptics, fans argue that
Zappa wanted to visit the DBaltic states
but died before he could realize his
plans.

Before communism fell, Zappa
achieved cult status in much of com-
munist Eastern Europe and the Baltie

nations, where his anti-establishment
themes found particular appeal among
students.

This small nation has also taken
another step to endear it to the inter-
national rock fraternity—expressing
official condolences on the death of
derry Gareia.

This is a country whose Olympice
basketball team once wore tie-dyed T-
shirts donated by the Grateful Dead,
and the prime minister’s office said
Lithuania was saddened by Gareia’s
death.

“We were thankful to him and the
Grateful Dead,” chief government
spokesman Vilius Kavaliauskas says.
“They were sponsors of ours at the
peak in our nation’s sporting life.”

The Grateful Dead have always had
a community of fans in Lithuania, but
the band became more widely known
after backing the national basketball
team. The team donned psychedelic¢
Grateful Dead shirts for the medals
ceremony after beating the Russians
to win bronze at the Olympices.
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International

SOUTH AFRICA UNITES TO POSTHUMOUSLY RECOGNIZE ROCK ICON

(Continned from puge 39)

producing. The “thesis” was rejected,
both by his examiner and by the South
African Broadeasting Corp., which
banned it from airplay, but the album,
“Wie Is Bernoldus Niemand?” (Shifty),
is today regarded as one of the most
influential in South African rock. It
inspired the blossoming of an anti-
apartheid rock movement among young
Afrikaners, who, until then, were regard-
ed as being inextricably part of an unde-
mocratic system dominated by the
Afrikaner establishment.

While that rock movement has dissi-
pated, many of its followers have been
integrated into the broader rock envi-
ronment, and some re-emerged espe-
cially for the benefit concerts.

Says Ross, “James was the reason peo-
ple came together and did it at very short
notice, but the concerts also attest to a
certain quality in local music. They had
a galvanizing effect on the local industry.
I think the TV special should prove to a
lot of people both the quality of local
muste in this genre and its diversity.”

South African radio stations, which
face a quota system for locally produced
musie that will be phased in during 1996,
have been giving airplay to many of the
groups inspired by Philips, resulting in
far greater public interest in their music,
a resurgence of South African rock eul-
ture, and a scramble by record compa-
nies to sign up similar acts.

“The real irony here is thut James has
finally gotten some recognition at a time
when his stutt could have been accepted
for airplay in a major way,” says Ross.

But the concerts may well provide a
lasting benetit. Philips’ medical expenses,
running to about 50,000 rand ($14,000),
have long since been covered, and a sim-
ilar amount now lies in the Sunny Skies
Trust Fund. Additional funds are flow-
ing in from the sales of three reprinted
Philips alburs, including a career retro-
spective called “Made in SA” (Tic Tic
Dang/Shifty). The three were pressed by
South Africa’s main CD) pressing plant,
Compact Disk Technologies, at no cost as
a contribution to the trust.

PENDING U.K. LAWS BREED CONTROVERSY

(Continued from page 39)

(Billboard, .Jan. 13), as the provisions
will enable the organization to press
courts to confiscate record pirates’
equipment and property.

Home Office minister David Mae-
lean says, “The courts can already
order the forfeiture of counterfeit or
pirated goods. Now, magistrates will
also be able to strip criminals of their
profits from this illicit trade.”

Another piece of legislation yet to be
enacted is eagerly anticipated. The
Copyright and Rights of Performers
Regulation 1995—often called the
Rental Directive because of the EU
document that precipitated it—hag
been through the consultation process,
and a revised draft is now awaited.

These regulations will give artists a
legal right to broadeast income for the

first time. Even though the proposed
law does not specify what proportion
of broadecast income artists should
receive, record companies and artist
managers have agreed that there
should be a 50-50 split (Billboard, Dec.
9, 1995).

At present, only record companies
receive income from broadcasters,
although they voluntarily give 32.5% of
such revenue to artists. Under their
new agreement, performers will take
half of all broadcast incomes.

However, it is 2 matter of conjecture
as to when the vevised form of the reg-
ulations will be published—even
though it is already two years late. The
EU’s Rental Directive required that its

provisions be passed into member

states’ domestic legislation by January

1994. The U.K.’s International Man-
agers Forum says it is contemplating
legal action to recover the income its
artists have lost during this delay (Bill-
board, Dec. 9, 1995).

When the new version of the regula-
tions is published, it will be in the form
of a statutory instrument that does not
require parliamentary debate. The
record industry is hoping, though, that
members of parliament will get a
chance to discuss the matter because
of what the industry regards as a sig-
nificant omission from the document.

When last seen, the regulations con-
tained no new provisions covering long-
standing industry concerns over the
public performance of radio and TV
broadeasts. That is, if a pub or cafe
plays a radio to its customers, it incurs

no royalty payment, whereas it would if
it played the records directly.

Sara John, director of legal affairs
at BPI, says she does not anticipate the
new version of the regulations to con-
tain any provision for royalty pay-
ments on this public use of broadeasts.
She believes the only way one will be
inserted is via the lobbying of members
of parliament.

The BPT and its sister organization
Phonographic Performance Limited
are also concerned about the absence
of such a provision from the fourth
piece of legislation, the Broadeasting
Bill. The bill is now in its consultation
phase, and all areas of the music indus-
try are lobbying for the insertion of a
clause covering this area.
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THE ITALIAN NEOREALISM
Twenty of the most famous films of the era
illustrated in a 64 -page book and. for the fir-
st time the music of the Italian Neorealism con-
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“There isn’t much one can do with this
amount of money, so we'll probably turn
the benefit concerts into an annual
event,” says Ross. “A concert like that
every year, introducing new talent with a
bit of the old guard, would be quite
healthy for industry.

“The obvious thing to do with the trust
is to support the genre James came from,
so we're looking at whut used to be
regarded as ‘noncommercial music,” help-
ing people out who show that they have
the talent to do it. It would assist people
who are creating things in this genre but
who are having financial difficulties.

“Although it is easier these days, it ix
still not easy, and we still have quite a
huge prejudice to break down. Radio is
opening up as much as their minds can
adjust, but there is still resistance, and
audiences are going through a slow edu-
cational process.”

Philips’ career was a classic case of rags
to riches. He started out tronting a late-
"70s punk rock band ealled Corporal Pun-
ishment, which is today regarded as hav-
ing produced the only authentic South
African punk statement, and his career
climaxed with the writing of the musical
score for a theatrical tour de foree. “Faus-
tus In Afriea,” which has filled theaters in
South Africa and Europe.

“Faustus” was still running at the Mar-
ket Theatre in Johannesburg when Philips
died], and the haunting strains of his music
became the epitaph for a man who
brought South African rock into the
promised land but did not live to see it.
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International

Brit Awards Get Int’l Profile Boost; Spain’s Blue Period

THE BRIT AWARDS are the
British music industry’s annual cel-
ebration of its finest talent. But the
event, which will be staged Feb. 19
in London, has been developing in
recent years into a significant inter-
national showcase for U.K. music.

A broadcast of the 1995 Brit
Awards, syndicated by PolyGram
International Television, was shown
in more than 70 countries, including
the U.S. on the ABC network. Given
the dramatic rise in the past year of
young British acts —ineluding such
Brit nominees as Blur, Qasis,
Radiohead, Elastica, and Super-
grass—organizers of this year’s
show have even stronger expecta-
tions for its international pickup.

“It was a sensational achievement
last year to get the Brits on a major
U.S. network, and what we’re trying
to do [this year]is work to make the
show a bit more attractive to the
American viewing public,” says
Paul Burger, chairman of the Brit
Awards and chairman/CEO of Sony
Music Entertainment UK.

Malcolm Gerrie, executive pro-
ducer of the Brit Awards for Initial
Film & Television Ltd., says the
international profile of the show
“has gone through the roof in the
last 12 months.” Plans for broadecast

of this year’s show have already
been canfirmed in 25 countries, with
a U.S. commitment likely.

“As soon as we have an idea who
will be on the program,” says Ger-
rie, “then we will be in dialog, not
just with ABC, because
there are already other
interests from America.
One of the crucial
things is that the pro-
gram has to be slightly
tweaked and fine-tuned
for the American mar-
ket. The dialog will
begin this week with
the Americans.”

Burger says that the
Brit Awards “should
represent a summary
of what has been hap-
pening in British music
over the course of the
past year, and I believe
this year’s nominees
reflect that. I think
that’s what gives us an excellent
opportunity, working with PolyGram
International Television, to market
this show not only in Europe, but in
the States and around the rest of the
world. When we have a good year
creatively, we have the opportunity
to stage a sensational show and the

HOME &
ABROAD

Album sales are at
e S S

by Thom Duffy

opportunity to really whistle about
it more in an international forum.”

R FESTLESS’ SPAIN REIGNS:
Restless Records is enjoying a
European breakthrough for its act
Spain, whose debut
disc, “The Blue Moods
Of Spain” was released
last fall in the U.S. The
group’s first European
tour late last year
included an appearance
at the trend-setting
Trans Musicale festival
Rennes, France.
10,000 units and elimb-
ing in that market, on
the strength of video
play on M6 and praise
for “Ilue Moods” in the
publication Les Inrock-
uptibles as one of the
year’s top 10 albums.
In the UK., the album
was ranked among Melody Maker’s
top 50 albums of the past year. Spain
returns for another European tour
in February and March with label-
mate Lori Carson.
Restless, meanwhile, has
strengthened its European distrib-
ution with recent deals with Flying

in Italy, Border in Sweden, Pingo in
Denmark, and V.O.W. in Norway. It
is already represented in most other
major Luropean markets.

Prior to her European swing
with Spain, Carson is on a perfor-
mance and promotional tour this
month in Asia, where she has been
getting video airplay on Channel V
and MTV Asia. Restless is distrib-
uted in Asia by China’s Rock
Records, which plans to bring two
to three Restless artists each year
into the market. Spain is among the
acts on tap for MIDEM Asia.

“It is rewarding that within a
vear of making a commitment to
international growth we have initial
success with artists such as Spain
in Europe, particularly in France,
and Lori Carson in Asia with Rock
Records,” says Joe Regis, president
of Restless. “We look forward to
more success with our great inter-
national partners in each territory.
The key is sending our artists to
these territories to give our inter-
national partners something more
with which to work. We plan on hav-
ing our artists available for touring
as much internationally as domesti-
cally.”

B ORDER CROSSINGS: Max

Sharam, the strikingly unconven-
tional Australian songstress who
went top 10 Down Under last year
with her album “A Million Year Girl”
on EastWest Records, will get a
European launch this month via
Warner Music International’s show-
case at MIDEM Jan. 21. Taiwan’s
Dadawa and Hungary’s Sexepil will
be presented by WMI the same
evening at MIDEM.

Kev Carmody, an Aboriginal
singer/songwriter with a haunting
gift for lyrics, offers a tough portrait
of Britain’s capital eity on his cur-
rent album. “Away from parliamen-
tary power, 'neath that Big Ben
clock/see it from cardboard city if
you own a cardboard box,” Carmody
sings in the song “Images Of Lon-
don” on his moving new album
“Images & Illusions,” which is co-
produced by Carmody and Steve
Kilby and released through Festival
Records in Australia.

Home & Abroud s a baweekly column
spotlighting the act wity of the inter-
national music business and artists
outside their home markets. Infor-
mationnay be sent to Thom Duffy 23
Ridgmount Street, London, WCIE-
TAIT or fuxed to 44-171-323-2316.

CINEMA IS ALSO MUSIC. LISTEN TO CINEMA.

PREMIO ROTA‘
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SEE US AT MIDEM. STAND N°10.14
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JAPAN (0empa Pubiications Inc.) 1/15/96 CANADA (The Record) 1/15/96 GERMANY (Media Contron 1/9/96 FRANCE (SNEP/FOPTite-Live) 12/16/95
THIS | LAST THIS | LAST THIS | LAST THIS | LAST
week |Week| SINGLES week |week| SINGLES week [week | SINGLES week | week | SINGLES
1 |NEW| DEPARTURES GLOBE avex TRax 1 1 | FANTASY MARIAH CAREY COLUMBIA 1 1 EARTH SONG MICHAEL JACKSON (pic 1 1 | GANGSTA'S PARADISE COOLIO FEATURING L.V. 1ca
2 1 | TOLOVE YOU MORE CELINE DION WITH KRYZLER 2 2 | YOU ARE NOT ALONE MICHAEL JACKSON epic 2 2 | GANGSTA'S PARADISE COOLIO FEATURING L.V. mca 2 2 | ILVOLO ZUCCHERO roLYDOR
& KOMPANY epic 3 3 | STAYIN' ALIVE N-TRANCE auauTy 3 | 10 | CAPTAIN JACK CAPTAIN JACK imi 3 3 | JE SAIS PAS CELINE DION coLUMBIA
3 2 CHASE THE CHANCE NAMIE AMURO AvEX TRAX 4 9 BEAUTIFUL LIFE ACE OF BASE arisTA 4 14 | MISSING EVERYTHING BUT THE GIRL wea 4 4 BOOM BOOM BOOM OQUTHERE BROTHERS sony
4 | NEW| MY FRIEND ZARD 3GRam 5 15 | ONE SWEET DAY MARIAH CAREY coLumgia 5 5 BACK IN THE U.K. SCOOTER ¢neL 5 5 SHIMMY SHAKE 740 30YS sony
5 |NEW | tBELIEVE TOMOMI KAHARA PIONEER LOC 6 5 | GANGSTA'S PARADISE COOLIO FEAT. L.V. mca 6 | 4 | 1GOTS5ONIT LUNIZ viram 6 7 | EARTH SONG MICHAEL JACKSON tric
6 | NEW | BODY FEELS EXIT NAMIE AMURO avex TRax 7 16 | EXHALE (SHOOP SHOOP) WHITNEY HOUSTON ARISTA 7 3 EINE INSEL MIT ZWEI BERGEN DOLLS UNITED 7 11 | BOOMBASTIC SHAGGY viRGiN
7 5 TSUUKAI UKIUKI DOHRY KENJI OZAWA ToSHIBA EMI 8 4 RUNAWAY JANET JACKSON a&m FASTWEST 8 6 HONESTY ET JALOUSIE ALLIANCE ETHNIK viRGIN
8 10 | MY BABE, KIMIGA NEMURUMADE SYARANQ amG 9 6 BULLET WITH BUTTERFLY WINGS SMASHING 8 11 | GOLDENEYE TINA TURNER Emi 9 | NEW | L’INSTANT X MYLENE FARMER POLYDOR
VICTOR PUMPKINS VIRGIN 9 6 INSIDE OUT CULTURE BEAT sony 10 9 LET ME BE A DRAG QUEEN SISTER QUEEN BAX DANCE
9 | NEW| ORETACHINI ASUWA ARU SMAP viCTOR 10| 7 BACK FOR GOOD TAKE THAT rca 10 | 8 HYMN MUSIC INSTRUCTOR et 11 | 16 | HEAVEN FOR EVERYONE QUEEN ews
10 | NEW | SWEET PAIN GLOBE avex trax 11 19 SET U FREE PLANET SOUL:; auaLiTy 11 20 WE'VE GOT IT GOIN' ON BACKSTREET BOYS arioLA 12 12 TOMBE POUR ELLE PASCAL OBISPO tpriC
ALBUMS 12 | 8 | ONEMORE CHANCE THE NOTORIOUS B.LG. aRisia 12 | 7 | THUNDER EAST 17 METRONOME 13 | 15 | MISS SARAJEVO PASSENGERS ISLAND
1 2 | MAKI OGURO BACK BEATS NO. | aGUAM 13 | 10 | I'LL BE THERE FOR YOU METHOD MAN DEF 1M 13 | 13 | WHERE THE WILD ROSES GROW NiCKCAVE&KYLIE | 14 | 8 | FANTASY MARIAH CAREY cOLUMBIA
2 3 MY LITTLE LOVER EVERGREEN TOY'S FACTORY 14 | 12 | ZOMBIE A.D.AM. QuaLTy MINOGUE INTERCORD 15 | 13 | KISS FROM A ROSE SEAL 7TTwea
3 1 MIWA YOSHIDA BEAUTY AND HARMONY epic 15 | 13 | CANITOUCH YOU ... THERE MICHAEL BOLTON 14 9 CAN'T STOP RAVING DUNE LRBAN MOTOR 16 | 10 | LUCKY LOVE ACE OF BASE BaRCLAY
4 | 4 | CARPENTERS ! NEED TO BE IN LOVE—BEST OF THE COLUMBIA 15 | 18 | |WISH SKEE-LO epeL 17 | 19 | DIEU M'A DONNE LA FOI eastwesT
CARPENTERS POLDOR 16 | 14 | BIG TIME WHIGFIELD quaiiy 16 | 12 | MISS SARAJEVO PASSENGERS MFRCURY 18 | 20 | POCAHONTAS POCAHONTAS CAST sony
5 |NEW| TSUYOSHI NAGABUCHI KAZOKU ToSHIBA FMI 17 | NEW | MERKINBALL PEARL JAM eric 17 | 19 | YOU KNOW CAUGHT IN THE ACT v 19 | 17 | YOU ARE NOT ALONE MICHAEL JACKSON fpic
6 | 6 | BZ LOOSE rooms 18 | 17 | DON'T TAKE IT PERSONAL MONICA sRista 18 |NEW | DOH WAH DIDDY FUN FACTORY [pEL 20 | NEW | MISSING EVERYTHING BUT THE GIRL wtA
7 | NEW| NAMIE AMURO DANCE TRACKS VOL. 1 TosHiBA EMI 19 | 18 | TELLME GROOVE THEORY fric 19 | 15 | YOU'LL SEE MADONNA wea ALBUMS
8 7 | TRF BRAND NEW TOMORROW avex rRax 20 | 20 | KISS FROM A ROSE SEAL 7r1 20 | 16 | A QUESTION OF HONOUR SARAH BRIGHTMAN 1 0 || T GRER s
9 9 | CELINE DION LOVE STORY'S SPECIAL EDITION tpic ALBUMS EASTWEST 5 2 | QUEEN MADE N HEAVEN ah
10 INEw | SYARANQ GAMBLER auG vicTor 1 | 2 | ALANIS MORISSETTE JAGGED LITTLE PILL MAVERICK ALBUMS 3 | 3 | SOUNDTRACK POCAHONTAS sonv
2 | 1 | THEBEATLES ANTHOLOGY 1 apeic ; ; a‘lngX‘E:"ADE INoHE':YsETNo e 4 | 7 | JOHNNY HALLYDAY PAROLES D'HOMMES MERCURY
NETHERLANDS rstichting mega Top 501 12/23/95 0 ;Sr\'lv;?r\?#IENsGAglrigggKl‘#ily FHONCOREAND THE 3| 4 KELEY FAI\J/III\I(.:YK SOVNER THE HUMP w1 o S| s AL i GRS Ty
THIS | LAST 4 4 | MARIAH CAREY DAYDREAM coLuMeia 4 5 | PUR ABENTEUERLAND INTERCORD 5 1% ?J‘T’UQEL{;.C(;‘,??NF;C'STOR*- ol A T
WEEK | WEEK SINGLES 5 | 7 | VARIOUS ARTISTS DANCE MIX 95 quaury 5 | 11 | MADONNA SOMETHING TO REMEMBER wea 21 5 | s e [ o
1 {1 | ADEMNOOD LINDA, ROOS & JESSICA bino 6 | 8 | MADONNA SOMETHING TO REMEMBER maveRick 6 | 9 | SIMPLYRED LIFE easiwest 8 | 8 | CRANBERRIES NO NEED TO ARGUE ssiand
2 | 2 | GANGSTA'S PARADISE COOLIO FEATURING L.V. mca | 7 | 5 | ENYA THE MEMORY OF TREES wea 7 | 6 | DIESCHLUMPFE MEGAPARTY VOL 2 i 9 | 16 | BARBARA HENDRICKS CHANTS OE NOEL 1w
3 DE BUURTSUPER (GOELEMORGEN, 8 | 10 | HOOTIE & THE BLOWFISH CRACKED REAR VIEW 8 7 | ELTON JOHN LOVE SONGS MERCURY
GOELEMORGEN) ANDRE VAN DUIN cne ATLANTIC 5 10 | 10 [ SOUNDTRACK LE ROI LION sonv
10 | ENYA THE MEMORY OF TREES ea 11 | 4 | VARIOUS ARTISTS SOLENSI wea
4 | 4 | EARTHSONG MICHAEL JACKSON sony 9 | 12 | WAITING TO EXHALE VARIOUS ARTISTS aRisra 10 { 8 | BEATLES ANTHOLOGY 1 tmi 12 | 12 | LES ENFOIRES A L'OPERA COMIQUE rmisTaR
8 | 5 | KNOCKIN' DOUBLE VISION s 10 | 9 | DEF LEPPARD VAULT WERCURY 11 | 17 | ACEOF BASE THE BRIDGE METRONOME o Ve e
: 13 | 11 | ROLLING STONES STRIPPED /Rain
5 6 DON'T LEAVE ME ALONE DJ PAUL ELSTAK miD TOWN 11 6 ROLLING STONES STRIPPED vikain 12 14 HERBERT GRONEMEYER LIVE et
6 | 7 | HET IS EEN NACHT (LEVENSECHT) GUUS MEEUWIS 5 14 | 18 | ZUCCHERO SPIRITO DIVINO =0LvDOR
12 | 11 | GARTH BROOKS FRESH HORSES capitoL 13 | 12 | HERBERT GRONEMEYER UNPLUGGED tm
& VAGANT ARCADE AN 1o 116 | oL GANGATA'S PERADISE ot 15 | 13 | GENESIS LIVE THE WAY WE WALK VOL. | viRoin
7 8 MISS SARAJEVO PASSENGERS MERCURY 14 3 ACE OF BASE THE BRIDGE avista e o ol o VA EUT METRONomEA w 16 NIS OASIS (WHAT'S THE STORY) MORNII_NG GLORY? 30wy
9 | 9 | POURQUE TUMAIMES ENCORE CELINE DION SONY | 15 | NEW | PRESIDENTS OF THE UNITED STATES PRESIDENTS | 16 | 13 | ROLLING STONES STRIPPED vikin 1; SN mx:ﬂm g:ngE%AA%A“égRPHOSEL oo
(O SRR R RN T OF THE UNITED STATES coLuseia 17 [NEW | CAUGHT IN THE ACT CAUGHT IN THE ACT OF LOVE | | ’ YDA cownen
19 | 19 | JOHNNY HALLYDAY LA LORADA ERCURY
ALBUMS 16 | 15 | SHANIA TWAIN THE WOMAN IN ME MFRCURY 2vx
1 | 1 | ANDRERIEU WIENER MELANGE MEscURY 17 | NEW| VARIOUS ARTISTS FRIENDS reerist 18 | 16 | MEAT LOAF WELCOME TO THE NEIGHBORHOOD 2OQINEVAIEMASTEREOVECERERATIONIOREOVERrerety
2 2 | QUEEN MADE IN HEAVEN Emi 18 | NEW | GREEN DAY INSOMNIAC REPRISE VIRGIN
3 3 | DIE SMURFEN SMURFENHOUSEPARTY ui 19 |NEW | TLC CRAZY SEXY COOL Laface 19 |NEW | DOLLS UNITED GUT GEBRULLT fastwesT
4 | 4 | BEATLES ANTHOLOGY 1 emi 20 | NEW! VARIOUS ARTISTS DANGEROUS MINDS OST nica 20 | 18 | ROXETTE DON'T BORE US—GET TO THE CHORUS!
5 6 | ENYA THE MEMORY OF TREES WARNER 2t
6 7 ELTON JOHN LOVE SONGS MERCURY
7 | 8 | KINDEREN VOOR KINDEREN 16 sowv
8 5 | ROLLING STONES STRIPPED virain ma %
9 9 | MARCO BORSATO ALS GEEN ANDER POLYDOR ITALY (Musica e Dischi 12/28/95 FIMD 1/3/96
10 | NEw | CELINE DION DEUX sony - \ ™ | rHis
Za N " B |ffex|week| SINGLES
¢ 1995, Biltboard/BPI Communications {(Music Week/ & CIN)  1/13/96 1 1 GANGSTA'S PARADISE COOLIO FEATURING L.V,
THIS | LAST THIS | LAST A
AUSTRALIA (Austrahan Record Industry Assn) 1/14/96 | week |week| SINGLES week |week| ALBUMS 2 2 | BOOMBASTIC SHAGGY ViRGIN
THiS | LasT 1 1 | EARTH SONG MICHAEL JACKSON epic 1 2 | OASIS (WHAT'S THE STORY) MORNING GLORY? 3 |NEW| CHRISTMAS WITH THE YOURS COMPLESSO
week [week| SINGLES 2 2 FATHER AND SON BOYZONE potyDOR CREATION MISTERIOSO 8ma
1 1 GANGSTA'S PARADISE COOLIO FEATURING L.V. Mca 3 [ NEW| SO PURE BABY D SYSTEMATIC 2 1 ROBSON & JEROME ROBSON & JEROME rca 4 4 1 DON'T WANNA BE A STAR CORONA DISCOMAGIC
2 3 BOOM BOOM BOOM OUTHERE BROTHERS LIBERTY 4 5 MISSING EVERYTHING BUT THE GIRL BLANCO Y 3 4 PULP DIFFERENT CLASS iSLAND 5 3 MISS SARAJEVO PASSENGERS 'SLAND
FESTIVAL NEGRO/ETERNAL 4 3 MICHAEL JACKSON HISTORY: PAST. ... gpC 6 6 YOU'LL SEE MADONNA wea
3 2 LET'S GROOVE CDB coLumsaia 5 6 WONDERWALL OASIS CREATION 5 &) BOYZONE SAID AND DONE PoLYDOR 7 7 ANGELI DOMINI DATURA DISCOMAGIC
4 4 ONE SWEET DAY MARIAH CAREY & BOYZ Il MEN 6 |NEW] CREEP 96 TLC |AFACE/ARISTA 6 7 MADONNA SOMETHING TO REMEMBER MAVERICK 8 8 MOVE ME UP X-STATIC fLvinG
COLUMBIA 7 8 | AM BLESSED ETERNAL 1ST AVENUE/EM REPRISE 9 ) FREE AS A BIRD BEATLES aprLE EM1
5 | 17 | BEMYLOVER LA BOUCHE G 8 | 4 | IT'SOH SO QUIET BJORK ONE LITTLE INDIAN 7 | 6 | QUEEN MADE IN HEAVEN PARLOPHONE 10 | 10 | BECAUSE I'M LOVING YOU DOUBLE YOU
6 5 | MERKINBALL (EP) PEARL JAM tpic 9 | 10 | IF YOU WANNA PARTY MOLELLA FEAT. OUTHERE 8 | 8 | ETERNAL POWER OF AWOMAN 15T AVENUEEM: DISCOMAGIC
7 6 IT'S ALRIGHT DENi HINES MUSHROOM £STIVAL BROTHERS STiP/ETERNAL 9 14 ENYA THE MEMORY OF TREES wea ALBUMS
8 7 | STAYIN' ALIVE N-TRANCE FESTWAL 10 | 7 | GANGSTA'S PARADISE COOLIO FEATURING L.V. 10 | 12 | ELTON J<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>