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Power Restored
In Polydor’s Cast

This story was prepared by Carrie
Borzillo in Los Angeles and Jeff
Clark-Meads in London.

The potential of British pop act the
La’s was never fully realized due to

CAST

their abrupt breakup in 1991. Now,
however, their bassist, John Power, is
mining similar musieal terrain with his

new, like-minded group, Cast.
The La's received critical acclaim for
their self-titled 1990 Go! Discs/London
(Continued on page 14.3)

4AD’s Scheer
Cuts Into Pop

B BY KEN STEWART

DUBLIN—Scheer, the fast-rising al-
ternative rock quintet from two small
towns in Northern Ireland, makes its

SCHEER
album debut with “Infliction” on
4AD/Warner Bros. in the U.S. April 19
and in the U.K. and continental Eu-
rope May 27.

Scheer, whose guitar-driven, heavy
melodic music has been described as
“pop metal,” “Black Sabbath meets
Blondie,” “energy pop,” “Bjork
fronting Fugazi,” “Red Hot Chili
Cranberries,” and ‘“‘Pantera in

(Continued on page 159)

Atlantic Has Big Hopes For
‘Tiny’ Stone Temple Pilots Set

SEE PAGE 1S
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CD Sinhle Sales Spurred By
Addition Of Nonalbum Cuts

B BY CRAIG ROSEN

LOS ANGELES—While the U.S.
resurgence of CD single sales can be

SMASHING PUMPKINS

attributed largely to a low price
point on two-track discs, label execu-
tives and retailers say that the re-
lease of maxi-singles with nonalbum
material is also driving sales, partic-
ularly with modern rock artists.

According to SoundSean, the U.S.
sales of two-track (D singles ex-
ploded to 7.1 million units in 1995,
from 1.9 million in 1994, a 271% in-
crease (Billboard, Feb. 17).

That sales boost can certainly be
traced to a drop in the price of the
two-song CD single to $3.49 by sev-
eral major labels. However, the

FOOQ FIGHTERS

more expensive maxi-singles, or CD-
5s, which usually list for $6.49, actu-
ally outsold two-track dises in 1995,
with a total of 10.9 million units
moved. In 1994, 9.4 million CD maxi-
singles were sold, according to
SoundScan.

Although the two-track dises are
leading the way this vear, with sales
of 2.4 million, compared to 1.6 million

(Continued on page 158)

Record Clubs:
At An Evolving

This isthe second in atiwo-pait series
examining the record-club industry.

B BY ED CHRISTMAN
‘and DON JEFFREY

NEW YORK—From 198% through
1994. record clubs showed significant
strength.
Their U.S.
market share
increased
6.8%-15.1%,
but in the last
15 months,
some cracks have appeared in their
armor.

In 1995, club sales declined to 14.3%
of the total U.S. music market, accord-

An Inside Look
Enterprise

ing to the Recording Industry Assn. of
America. Moreover, sources suggest
that because of rising paper costs, in-
creased competitiveness hetween the
c¢lubs. and larger advances required to
lure labels to sign up, both of the major
clubs may have lost inoney last year for
the first time in recent memory.

At the end
of 1995, the

‘ |
|
i clubs were
‘ ‘ sucecessful in
N — ot inducing both
L EIE . PolyGram
and EMI Mu-

sic to sign up again, but sources say
those deals required advances three
times larger than were paid in the past.

(Continued on page 146)

Nonesuch’s Adams
Strikes New Note

B BY BRADLEY BAMBARGER

NEW YORK—Writing a violin concer-
to is a daunting prospect for any con-
temporary composer-——even one as suc-
cessful as John Adams. The form is

NONESUCH

ADAMS

fraught with the weight of history: No
less than Beethoven and Brahms made
some of their most enduring state-
ments with violin concertos, and, signif-
icantly. each master saw fit to compose

(Continued on page 159)

Newest ‘Aladdin’
Disney’s 3rd Wish

B BY EILEEN FITZPATRICK

LOS ANGELES—Walt Disney Home
Video is expecting direct-to-video mag-
ic to strike twice when it premieres

ALADDIN

WILLIAMS

“Aladdin And The King Of Thieves,”
the latest installment in the “Aladdin”

trilogy, in retail stores this summer.
Direct-to-video was once thought of
as away to salvage movies that weren’t
good enough for a theatrical run. How-
ever, “The Return Of Jafar,” the first
video-exclusive “Aladdin” sequel,
changed the rules when it was released
(Continued om page 147)
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SEE PAGE 97

HEATSEEKERS

Columbia’s Stabbing Westward
Tops Heatseekers Chart

SEE PAGE 24

WHEN

IT’S PURE AND SIMPLE, YOU

Produced by John Leventhal and Rosonne Cosh. Monogement:will Botwin-vector/Side One Portnership

LEAVE IT THRAT WARY.

e

©1996 Capitol Records, Inc
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@ALL IN LOVE ALL OVER AGAIN...

%GELA BOFILL

lowve tn slow molion

“Bofill has a marvelously expressive upper
register... her ace in the hole is the chesty
alto...she proves to be a gifted
pop-soul diva.”

— Rolling Stone

“Bofill’s voice is sure and exact...
her music shows the delicacy and
elegance of Diana Ross at her best.”

— People Magazine

“As impressive as ever.”
— New York Post

love e 3o moliosn

Eleven new songs written by
the original angel of the night.

IN STORES
APRIL 23RD

e www americanradiohistorv com
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No. 1 IN BILLBOARD

VOLUME 108 * NO. 13
* THE BILLBOARD 200 -

# JAGGED UTTLE PILL = ALANIS MORISSETTE ¢ MAVERICK / REFRISE

PG,
No.

BLUES
% LEDBETTER HEIGHTS = KENNY WAYNE SHEPHERD * GIANT

43

CONTEMPORARY CHRISTIAN
& JARS OF CLAY * JARS OF CLAY * ESSENTIAL

41

COUNTRY
* THE WOMAN IN ME « SHANIA TWAIN * MERCURY NASHVILLE

34

GOSPEL

% STANDI * V.LLP. MUSIC & ARTS SEMINAR MASS CHOIR * VERITY

HEATSEEKERS
% WITHER BLISTER BURN + PEEL
STABBING WESTWARD * COLUMBIA

24

THE BILLBOARD LATIN 50
* DREAMING OF YOU * SELENA * EMILATIN

45

POP CATALOG
4 LICENSED TO ILL » BEASTIE BOYS *» DEF JAM

88

R&B
+ THE SCORE * FUGEES * RUFFIIOUSE

26

REGGAE
* BOOMBASTIC * SHAGGY * VIRGIN

43

WORLD MUSIC
# RIVERDANCE * BILL WHELAN * CELTIC HEARTBEAT / ATLANTIC

43

* THE HOT 100 *
4 BECAUSE YOU LOVED ME * CELINE DION * 550 MUSIC

150)

ADULT CONTEMPORARY
# BECAUSE YOU LOVED ME « CELINE DION * 550 MUSIC

1404

ADULT TOP 40
# TIME * HOOTIE & THE BLOWFISH * ATLANTIC

140}

COUNTRY
# YOU CAN FEEL BAD + PATTY LOVELESS * EPIC

38

DANCE / CLUB PLAY
# SALVA MEA (SAVE ME) *» FAITHLESS * CHEEKY

32

DANCE /| MAXI-SINGLES SALES
* WOO-HAH! GOT YOU ALL IN CHECK
BUSTA RHYMES * FLIPMODE / ELEKTRA

32

LATIN
* AMOR « CHRISTIAN * MELODY

44

R&B
* DOWN LOW [NOBODY HAS TO KNOW)
R. KELLY FEATURING RONALD ISLEY * JIVE

28

RAP
% WOO-HAH! GOT YOU ALL IN CHECK
BUSTA RHYMES * FLIPMODE / ELEKTRA

27

ROCK / ALBUM ROCK TRACKS
A SANTA MONICA {WATCH THE WORLD DIE}
EVERCLEAR * TIM KERR

141

ROCK / MODERN ROCK TRACKS
# IRONIC * ALANIS MORISSETTE * MAVERICK

141

* TOP VIDEO SALES °
#* POCAHONTAS * BUENA VISTA HOME VIDEO

128

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

HEALTH & FITNESS
# THE GRIND WORKOUT: HIP HOP AEROBICS
SONY MUSIC VIDEO

130}

KID VIDEO
# POCAHONTAS * BUENA VISTA HOME VIDEQ

132

RECREATIONAL SPORTS
# WAYNE GRETZKY'S ALL-STAR HOCKEY
BUENA VISTA HOME VIDEQ

RENTALS
+ DANGEROUS MINDS * BUENA VISTA HOME VIDEQ

CLASSICAL
% IMMORTAL BELOVED * SOUNDTRACK * SONY CLASSICAL

CLASSICAL CROSSOVER
* US AND THEM: SYMPHONIC PINK FLOYD
LONDON PHILHARMONIC {SCHOLES) * POINT MUSIC

JAZZ
* HOW LONG HAS THIS BEEN GOING ON
VAN MORRISON WITH GEORGIE FAME & FRIENDS * VERVE

JAZZ | CONTEMPORARY
# O'S JOOK JOINT * QUINCY JONES * OWES]

KIiD AUDIO
* WINNIE THE POOH * SING-ALONG * WALT DISNEY

NEW AGE
# THE MEMORY OF TREES * ENYA » REPRISE

MUSIC VIDEO SALES
# UNPLUGGED * KISS * POLYGRAM VIDEQ

Wal-Mart, Blockbuster Top Vid Sales

95 Holiday-Season Report Good News For Vendors

B BY SETH GOLDSTEIN

NEW YORK—Wal-Mart and Blockbuster
were the big winners during the holiday
season, according to Alexander & Associ-
ates’ analysis of video sales from Nov. 15,
1995, through Jan. 9.

Consumers hought more videocassettes
from those retailers than from any other, in-
cluding Kmart, Best Buy, and Tuarget stores,
and their total purchases were 13.5% ahead
of those ol the previous yeur, says the New
York-based consulting firm.

Finishing second to Wal-Mart is a major
achievement for Blockbuster, which had
been unabhle to get a grip on sell-through ti-
tles comparable to the 15%-20% rental share
it holds vear-round. Alexander’s latest data
indicate that Bloekbuster has succeeded, at
least during the period covered.

The holiday season was also happy for ven-
dors, such as Columbia TriStar and LIVE
Home Video, which reaped the henefits from
well-finunced promotions of titles repriced
from rental to sell-through and from the lack
of category killers, such as 1994’s “Jurassic
Park” and “Snow White And The Seven
Dwarfs.” This time, the biggest hits left room
for retailers to stock reissues.

Disney took the first two spots on the top
10 lists with “The Santa Clause” and “Cin-
derella.” Warner Home Video's “Batman
Forever” finished third, followed by
MCA/Universal’s “Apollo 13” and “Casper,”
FoxVideo’s “Miracle On 34th Street” and
“Mighty Morphin Power Rangers,” Warn-
er’s “I'ree Willy 2,” Fox’s “Star Wars” trilo-
¢y, and MCA’s “Land Before Time [11.”

Alexander’s Arin Wolfson estimates that
consuimers purchased more than 1 million
cassettes of two Columbhia reissues, “Leg-
ends Of The FFall” and “Little Women.”
LIVE, meanwhile, did well with “Stargate.”
All three titles placed in the top 20.

Columbia, which had long been «an also-ran
during the busiest time of the year, “got their
foot in the door,” says Wolfson. “They would
have been totally out of the market other-
wise.” He expects the trend to continue.

20th Century Fox Home Entertainment
proved itsell a master of repromotion last
yvear with “Star Wars,” which finished in
ninth place, the only reissue to plice that
high. Wolfson was more impressed that the
studio’s “Miracle On 34th Street” took sixth.
“It was a pretty good job on FoxVideo’s
part,” says Wollson, noting that the movie
failed at the box office in late 1994. “It took a
gamble.”

[FoxVideo priced “Miracle” at $14.98 sug-
TS

A SLUMP IN SPAIN

dent Howell Llewellyn reports from Madrid.

NOT JUST A QUICK HIT

tor Kevin Carter reports.
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After 10 years of constant growth, the Spanish record market fell
last year, with CD unit sales down for the first time. Correspon-

Records that weren't chart successes after their initial release are
finding renewed life at top 40 radio stations, a trend that has
labels realigning their promotion schedules. Top 40 Airplay Moni-

©Copyright 1996 by BPI Communications Inc. No part of this publication may be reproduced,
stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechani-
cal, photocopying, recording , or otherwise, without the prior written permission of the publisher.
BILLBOARD MAGAZINE (ISSN 0006-2510) is published weekly except for the last week in De-
cember, One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual
| rate, Continental U.S. $265.00. Continental Europe 215 pounds. Billboard, Tower House, Sover
eign Park, market Harborough, Leicestershire, England LE16 9EF. Registered as a newspaper at

gested list, the least expensive of Alexan-
der’s best-selling features. Data indicated
strong support lor budget nontheatrical ti-
tles also, such as Disney’s “Colors Of The
Wind” sing-along and LIVE’s Christinas
perennial “Rudolph The Red-Nosed Rein-
deer.”

According to Wollson and Barbara M¢Na-
mara, manager of Alexander’s VideoFlush
service, the latter releases filled the niche va-
cated when MeDonald's ceased to offer
videos for $6 with purchases. Titles included
in previous Happy Meal Thanksgiving pro-
motions sold 7 million-8 million units and al-
ways ranked in Alexander’s top 20. As a ve-
sult, the tast-food sector shrank from a
6%-T% share of Alexander’s 1994-95 season
1o 5% in 1995-96.

McDonald’s disappearance was one rea-
son video stores’ share rose 8.3%, to 22.3%,
while Wal-Mart climbed nearly 20%, to 23%.
Supermarkets, considered the final frontier
for sell-through vendors, were up 19.3% for a
6.8% share.

Alexander ranks the top holiday retailers
in the following order: Wal-Mart, Block-
buster, Target, Kmart, Sam’s, Best Buy,
Price/Costco, and Wherehouse. Combined,
they moved the bulk of the 142.7 million cas-
settes sold during the six weeks, 13.5%
more than they sold in the same period in
1944-95.

The gain is down from the 1%% registered
in the 1994-95 survey, reflecting a gradual
deceleration of sales growth. “You can’t keep
growing at 20%,” Wolfson says.

M BY EILEEN FITZPATRICK

LOS ANGELES—BMG Video has created
a rental label that will get the company’s
feet wet in the theatrieal film market.

The label, BMG Independents, will re-
lease 12-24 videos to the rental market and
will co-market films for theatrical release.

“This is a conservative entry, and we
won’t be in the production game,” says
BMG Video GM Joe Shults. “We teel we can
make money on these types of films.”

BMG Independents’ inaugural slate will
include the June 4 release of “Tie Died:
Rock’N Roll’s Most Dedicated Fauns,” a doc-
umentary about a group of Deadheads that
follows the Gratetul Dead during the band’s
1994 summer concert tour.

On July 2, the label will release the well-
publicized “Heidi Fleiss: Hollywood

Fleiss’ rise and full by British director Nick
Broomfield.

The film, which BMG co-distributed with
New York-based InPictures, was released
in New York and Los Angeles in February.
“Heidi Fleiss™ will be distributed to 25 addi-
tional markets by the time it is released on
video.

August titles include the urban coming-
of-age drama “Lottoland” and “The Quar-
rel.”

Madam,” a tongue-in-cheek account of

New BMG Vid Label Launches
Firm Into Rental, Theatrical

Additionally, in conjunetion with Canadi-
an filn distributor CFP, BMG will theatri-
cally release the comedy “The Pompatus Of
Love” this summer. The title will be re-
leased on video in the first quarter of 1997.

Despite a drop in the rental market,
Shults says, independent films are making a
comeback, driven by the success of Mira-
max Films and such directors as Quentin
Tarantino.

“There’s always a market for intelligent
films,” he says, “and now there’s a renais-
sance for independent films.”

Future co-distribution {ilm deals will be
considered on a “case-by-case’” basis, Shults
says. BMG Independents, however, will
seareh various film markets and festivals to
acquire product for its video pipeline.

“We're taking a long-term view.” says
Shults. “Filmmakers and creators know
we’re a solvent company but that we're not
encumbered by a big corporate structure.”

Shults savs BMG will add three regional
sales reps to handle the new video product
line. The company currently has seven sales
staffers.

Although BMG has concentrated on con-
sumer marketing for its sell-through releas-
es, such as the exercise series “The Firm,”
trade efforts will be increased to launch the
rental line.

(Continued on page 153)

WEEK |IN

COMMENTARY
ARTISTS & MUSIC
Executive Turntable
The Beat
Boxscore

Popular Uprisings
R&B

Dance Trax
Country
Jazz/Blue Notes
In the Spirit
Higher Ground

Page 51

Page 139

Latin Notas

Studio Action
INTERNATIONAL

the British Post Office. Japan 109,000 yen. Music Labo Inc., Dempa Building, 2nd Floor, 11-2.

| 1-Chome, Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japan. Second class postage paid at
New York, N. Y. and at additional mailing offices. Postmaster: please send changes of address to

| Billboard, P 0. Box 2011, Marion, OH 43305-2011. Current and back copies of Billboard are

| available on microfilm from Kraus Microform, Route 100, Millwood, N.Y. 10546 or Xerox Univer
sity Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. 48106, For Group Subscription informa-

| tion call 212-536-5261. For Subscription Information call 1-800-745-8922 (Outside U S.: 614-
382-3322). For any other information call 212-764-7300. Printed in the U.S.A.

Canada

Home & Abroad
Hits Of The World
Global Music Pulse

Classical/Keeping Score

Songwriters & Publishers

BILLB OARD m— *‘

12 MERCHANTS & MARKETING 57

15 Retail Track 60 |
17 Declarations Of Independents l
18 112

22 TheEnter*Active File 124

2 Home Video 127

25 Shelf Talk 128

30 Child's Play 132 |
jg REVIEWS & PREVIEWS 133

- PROGRAMMING 139

a1 The Modern Age 111

a2 Vox Jox 142
44 Music Video 144
a6  FEATURES

47 Update/Lifelines 9% |
51 Hot 100 Singles Spotlight 153 |
53 Between The Bullets 158 |
53 Market Watch 160 |
54 CLASSIFIED 136

55 138

REAL ESTATE

BILLBOARD MARCH 30, 1996

www americanradiohietorv com


www.americanradiohistory.com

B BY MARK DEZZANI

MILAN—International labels body
IFPI sent its big guns to lobby the
Italian government for tougher ac-
tion against music pirates.

At a press conference in Rome
March 15, top international and Ital-
ian music-industry executives called
on the government for stricter imple-
mentation of existing laws and to in-
troduce more stringent penalties
against pirates.

Sources say [taly is expected to be
given priority status on the U.S.
Trade Representative’s piracy watch
list, to be released April 30. Italian
state-owned authors’ rights body
SIAE, meanwhile, claimed that the
piracy issue was a wider European
and global problem.

ltalian Gov’t Under Fire By
IFPI For Ongoing Piracy

MCA Italy managing director
Piero La Falee, who is also president
of Italian anti-piracy confederation
FPM, says that music piracy has a
devastating effect
on Italy's domes-
tic market and its
image abroad.

“We are unwel-
come and uncom-
fortable lodgers
in the European
1 house,” says La

Falce. “Fifteen
million bootlegs were exported by
Italy last vear, while the British
Phonographic Industry reports that
95% of illegal product found in the
U.K. derives from Italy. One-third of
musie product on Italy’s domestic

(Continued on page 15.3)

Burpee Named
Billhoard’s Far
East Bureau Chief

Reaffirming its commitment to thor-
ough. insightful editorial coverage of
Asian music markets, Billboard has ap-
pointed Geoff Burpee as Far East bu-
reau chief, effective immediately. He
succeeds Mike Levin, who is relocating
to Canada.

Based in Hong
Kong, Burpee is re-
sponsible for over-
seeing the maga-
zine’s coverage of
the region and for
working with corre-
spondents in Tai-
wan, South Korea,
Malaysia, Singa-
pore, and the Philippines.

He will also be appointing new Bill-
board correspondents in Thailand and
Indonesia, among other territories,
and working closely with Billboard’s
Japan bureau chief, Steve McClure.

For the past two years, Burpee has
been an editor at Emphasis/Time

(Continued on page 1438)

BURPEE

Canadian C’right
Act Is Target Of
Industry Report

B BY LARRY LeBLANC

TORONTO—A 150-page report com-
missioned by the Canadian govern-
ment, “A Time For Action, Report Of
The Task Foree On The Future Of The
Canadian Music Industry,” was issued
here March 3.

The report, commissioned in De-
cember 1992 by Perrin Beatty, Cana-
da’s former minister of communica-
tions, was compiled by 11 Canadian
music-industry executives at a cost of
$200,000 Canadian. It calls for a feder-
al-government-based strategy for
strengthening Canadian-owned record
companies and recommends several
changes to the Canadian Copyright
Act.

The task force was co-chaired by

(Continued on page 2.3)

- MTV Expanding Its Global Initiatives

Regionalization To Enhance Cultural Focus

B BY JEFF CLARK-MEADS
and BRETT ATWOOD

LONDON—MTYV is going regional in
a bid to boost its global audience. The
station is using new technology to in-
troduce services better focused to in-
dividual cultures and tastes and is us-
ing its planetwide presence to present
those cultures and their music to the
world.

The company says, though, that its
enhanced focus on specific territories
is not a reaction to the success of re-
gional rivals, such as Germany's Viva
or the Hong Kong-based Channel V,
which broadcasts to Southeast Asia.
Rather, MTV says, this is a develop-
ment of its original operating strategy.

The practical effects of MTV's initia-
tive are threefold. MTV Europe’s pan-
European signal will be regionalized
into north, south, and central segments

Immature’s Got It. MCA Records act Immature, which is currently on the charts
with the album “We Got It,” teamed with Brandy to perform a benefit concert that
raised more than $25,000 to offset the medical costs of the mother of Immature
member Marques “‘Batman’” Houston. The vocal trio’s current single, “Please
Don'’t Go,"” was written by Batman in honor of his mother, who is battling cancer.
Pictured, from left, are manager Chris Stokes, MCA Records president Jay
Boberg, Batman, Immature member Romeo, MCA executive VP Abbey

Konowitch, and Immature member LDB.

Music Licensing

Bill Introduced

‘Fairness’ Issues To C’right Office

B BY BILL HOLLAND

WASHINGTON, D.C.—A bill has
been introduced that would effectively
kill the pending Fairness in Music Li-
censing Act.

The bill, introduced March 15 by
Sen. Orrin Hatch, R-Utah, chairman of
the Senate Judiciary Committee,
would take the debate over fee exemp-
tions for establishments using back-
ground music out of the halls of Con-
gress.

The new bill, the Music Licensing
Act S. 1619, would also effectively ex-
pand the role of the Register of Copy-
rights, giving that office the authority
to determiine fee-exemption qualifica-
tions based on such considerations as
the size of commerecial establishments
involved and the type of background
mugic playback equipment.

It would give the Copyright Office
the authority to resolve arguments
over reasonable access to the reper-
toire of the music licensing groups. In
addition, the bill would give the Copy-
right Office the authority to develop a
“code of conduct” to govern licensing
negotiations and practices that have
long rankled not only restaurant own-

ers but religious broadecasters, which
have joined in the debate over fees and
costly per-program licenses.

The move caught industry insiders
here by surprise,

The feud between restaurant and
bar owners and the performing right
societies over music licensing-fee ex-
emptions reached an impasse late last
yvear (Billboard, Nov. 25, 1995). The
Fairness in Music Licensing Act S.
1137, offered by Sen. Hank Brown., R-
Colo., has not been voted out of com-
mittee. That bill and the House ver-
sion, H.R. 789, are opposed by the
performing right groups.

According to Hill insiders, the Hateh
bill, if it gains support from the Judi-
ciary Committee, could be offered as a
substitute amendment when the copy-
right-extension bill is brought to a
markup session this spring, with the
probability of moving both issues clos-
er to solution.

The rights groups and other music-in-
dustry organizations have been awaiting
a markup and passage of the copyright-
extension bill, which would give copy-
right protection for life of the author
plus 70 years. This is fast becoming the

(Continaed on page 146)

from May 1. Further, in October, MTV
Latin America will split into three ser-
vices: for Brazil, for the territory north
of Mexico City, and for that south of
Argentina. Finally, MTV Mandarin
will, according to the company, “great-
ly increase its local
production and pro-
gramming and add
local marketing and
sales offices through-
out its regional of-
fices in Taipei [Tai-
wan|, Hong Kong, and Beijing.”

Tom Freston, chairman/CEQ of
MTV Networks, says, “This is not
about MTV becoming a localized ser-
vice. [t is about our ability to enhance
our global presence.

“We will still be in touch with the
global vouth culture, but now we'll be
able to report about what is going on
closer to our viewers’ neighborhoods.”

One country where MTV's service
will not be vegionalized, however, is the
U.S. “We've thought about it, but it's
not actively on the drawing board right
now. We're looking at a second service
there instead,” he says.

Freston says the U.S. will likely soon
get MTV2, a spinoff to its present music

viden service (Billboard, Feb. 10). MTV2,
which is expected to be announced later
this year, will consist of commercial-free
clip programming that complements
MTYV and its adult-skewed, music-
themed companion, VH1.

Eisewhere in the world, MTV's ini-
tiatives will result in expanded produe-
tion facilities in Milan, Taipei, Ham-
burg, and Bombay, India, and new
infrastructures in Mexico City and the
Indizn cities of New Delhi, Bangalore,
and Calcutta.

President of MTV Networks Inter-
naticnal Bill Roedy says the new re-
gionelized services will have three ele-
ments. Using MTV Europe as an
example, he defines them as “local,
original programming and music; pan-
regional; and international program-
ming largely from the States but not
necessarily so. There may be programs
from Asia, for example.”

He says proportions for services will
be “50% local and 50% pan-regional/in-
ternational.”

Roady maintains that MTV is
uniquely able to both cater to local cul-
tures and present those cultures to a
worldwide audience through show-

(Continuwed on page 152)

Michael DeLorenzo To Host
Billhoard Latin Music Awards

B BY JOHN LANNERT

Actor Michael Del.orenzo, star of
the Fox TV series “New York Under-
cover,” will host Billboard's third annu-
al Latin Music Awards May 1 at the
Gusman Center for the Performing
Arts in Miami.

An avowed fan of Latino sounds, De-
Lorenzo appeared in the Latino-
themed film “Mi Familia,” in addition
to a dozen other movies, including “A
Few Good Men” and “Fame.” He pre-
viously starred in the television series
“Head Of The Class” and has made
guest appearances on episodes of “A
Different World” and “Miami Vice.”
An aspiring recording artist, the
Bronx, N.Y., native is cutting demos in
a New York studio.

During the Latin Music Awards,
famed singer/songwriter Jose Feli-
ciano will receive a lifetime achieve-
ment trophy, dubbed “El Premio Bill-
board,” which is given annually to
Latino artists who have helped expose
Spanish-language music to the general

market.

A six-time Grammy winner, Feli-
ciano is the only recording artist to
have raceived Grammys in both the
Spanish- and English-language pop
categories. The
Puerto Rico-born,
New York-reared
performer reached
No. 3 on the Bill-
board 100 in 1968
with a bolero cover
of the Doors rock
anthem “Light My
Fire.” He also
wrote the holiday
evergreen “Feliz Navidad,” among
other career highlights.

Feliciano, who has just inked a
recording deal with PolvGram Latino,
will perform at the awards show.

Pop superstar Gloria Estefan will
receive the inaugural Spirit of Hope
Award. Created in memory of slain Te-
Jjano/pop idol Selena, the award honors
Hispanie recording stars who partiei-

(Continued on page 152)
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PolyGram Expected To Promote Exec
Ames Would Run Global Music Operations

LONDON—Roger Ames, chair-
man/CEO of PolyGram U.K., is
widely expected to be named head
of PolyGram’s worldwide music op-
erations.

Anticipation of the pending move
has been widespread in the U.K. for
a number of weeks. The Wall Street
Journal, furthermore, reported in
its March 20 issue that Ames’ pro-
motion is imminent, allowing cur-
rent worldwide president/CEQ
Alain Levy to concentrate on Poly-
Gram's growing activities in the film
market. 1t is understood that Ames
would report to Levy.

Asked about the reports, a Poly-

Gram spokesman declined com-
ment.

Trinidad-born Ames has headed
PolyGram U.K. since the departure
of Maurice Oberstein in 1993. Prior
to that, he was managing director of
London Records here.

Should Ames be promoted, it is
expected that John Kennedy, long-
serving record industry lawyer and
attorney for the Cranberries, would
replace him at the British company.
Neither Ames nor Kennedy could
be reached for comment at press
time.

JEFF CLARK-MEADS
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All across the nation,
people are !IB“III!I

andtha
us very

HUGE NATIONWIDE PHONES

AND CALLOUT, INCLUDING:

STAR — LOsS ANGELES KDMX — DALLAS
KHMX — HOUSTON KWMX — DENVER
WBMX — BOSTON KPLZ — SEATTLE
WKTI — MILWAUKEE WTIC — HARTFORD
WMXV - NEW YORK

AIRPLAY MONITOR
- (32) TOP 40 MAINSTREAM CHART
(2Z1) ADULT TOP 40 CHART

FRESH FROM PERFORMANCES ON
LLETTERMAN, GOOD MORNING AMERICA
WEEKEND TODAY SHOW

FROM LIVING UNDER JUNE
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Don’t Rush To Judgment On Enhanced CD

By Kevin Conroy, BMG Entertainmnent; Fred
Ehvlich, Sonwy Music Entertaimvent; Larry
Kenswil, MCA Music Entertainment
Group; Joe Kiener, EMI-Capitol Music Group;
Jte MeDerrott, PolyGrane Group Distribu-
tion; and Chris Tobey. Warner Music Group.

It has been more than three decades since
Bob Dylan plugged in and “went electrie,”
triggering a tidal wave in popular music that
reverberates to this day. Not surprisingly, it
was Dylan who, in 1995, became one of the
first artists to release both a CD-ROM and
an enhanced CD, the latter of which combines
music playable on a standard audio CD deck
with multimedia material accessible via a
computer’s CD-ROM drive.

For his ’60s crities, who had difficulty
accepting innovation and yearned for a return
to the status quo, Dylan titled his 1965 tour
film “Don’t Look Back.” Ever since, whenev-
er music and technology collide, there are
those who need to be reminded that technol-
ogy is a one-way street and that street only
goes straight ahead.

The passionate level of discourse sur-
rounding the emergence of enhanced CD is
reminiscent of musical debates of the past.
Enhanced CD presents the music industry—
record companies, artists, developers, and
retailers—with a great challenge. But it's one
they have to meet. Thanks to almost 1%
decades of MTV and its offspring, the aural
and visual aspects of music have been symbi-
otically linked, and there’s no retreat from
that reality.

Enhanced CD evolved naturally from this
new environment and will continue to do so
over time. Let’s not rush to judgment about
the new format after just one holiday season
in-store. After all, who would have predicted
after watching the first videos on MTV that
the medium would eventually change the way
we experience music?

While on the surface the SoundScan sales
numbers for enhanced CDs released to date
seem small, they actually represent a higher
sell-through percentage than was forecast by
many labels. And in fact, the first generation
of enhanced CDs did a great job of introduc-
ing the consumer and the retailer to a new
form of multimedia products. No one ever
expected them to sell like Nintendo games
right away.

Each label is developing its own market-
ing and retailing strategies for its own en-
hanced CD titles—so while it is possible that
some releases may carry a higher price,
owing to the label’s investment in multimedia
development, there may be a substantial num-
ber of titles offering free multimedia content.

Artists, consumers, and retailers alike are
already familiar with enhanced CD’s hot sell-
ing points: music and multimedia content,
which can range from musical notation, lyrics,
notes, and credits to more interactive ele-
ments, such as live performance, interviews,
videos, and documentary footage. Content is
evolving along with the medium, and more
exciting and dynamic features are just a short
way down the road.

Here is the multimedia platform that has
finally given popular, affordable definition to
the term “audio-visual” as it applies to today’s
MTV-hred, digitally fed generation.

But the enhanced CD is more than just an
idea whose time has come—it’s a classic
example of our industry’s ability to adapt to
the changing lifestyle of the consumer.

According to San Francisco-based research
firm Odyssey, in July 1994, only 6% of U.S
households had a CD-ROM. In a study done
in January 1996, 15% had CD-ROM drives—
an increase of 150% in just 19 months! In
fact, 27% of U.S. households with personal
computers bought their first computer in the
last two years. At the same time, the amount
of PC households with more than one com-
puter has risen to 28%.

In a separate study, Forrester Research of
Cambridge, Mass., has predicted that the in-
stalled base of multimedia home computers

‘No one ever expected
them to sell like Ninten-
do games right away’

The writers are members of the
Recording Industry Assn. of Ameri-
ca’s New Technology and Multimedia
Committee.

in the U.S. will grow from 8.6 million in 1994
to 33.2 million in 1999,

The recording industry has already felt the
sting of consumers whose limited leisure-time
focus has shifted from TV and stereo to the
entertainment center of the future, the PC.
Effectively competing in this environment
means becoming an indispensable part of
those consumenrs’ expanding world.

With that in mind, the so-called “first gen-
eration” of enhanced C'Ds was shipped in late
fall 1995 in limited amounts for a short selling
season in a highly competitive marketplace. It
was a first step fraught with controversy. Lack
of consumer and retailer awareness created a

significant zhallenge.

Many retailers valiantly took advantage of
every merchandising tool that came their way,
and buyers, if a bit skeptical, still managed to
find their way to the party. Issues of premium
pricing and dual SKU (release of separate
enhanced and “nonenhanced” versions of the
same title) muddled the picture; the absence
of a distinctive package turned out to be
another hurdle.

Also of concern were technological difficul-
ties experienced by some consumers who
attempted to access the multimedia material
via their computers. As we continue to work
closely with the computer hardware and soft-
ware industries to come up with a product that
is as universally compatible as possible, these
technological glitches will eventually fade away.

The bottom line is that the industry remains
committed to enhanced CDs and is taking pos-
itive steps to address these early criticisms.

The commitment to proceed stems from a
variety of reasons, not the least of which are
the artists themselves, especially new and
developing azts who are increasingly inter-
ested in posiiioning themselves as multime-
dia artists as well as musicians. Those who
are able to taxe advantage of the medium for
its extra entertainment potential will discov-
er an exciting new dimension, a different out-
let for their creativity, and an instant means
by which they and their fans will be able to
access each other. If we do not take the lead
in this area, we can be sure that our artists
will push us there.

1996 promises to be a tremendous break-
through year i'or enhanced CD, but only if we
pull ourselves together and look to the future
with positive solutions. Evolving, bringing the
music and art to the next step, is all it takes.
And three words of advice: Don’t look back.

B L ETTERS

GIVING REGARDS TO BROADWAY

[ was very glad to see Irv Lichtman’s arti-
cle in the March 23 issue about the current
interest in Broadway recordings (*Show
Tunes Find New Life On CD,” Songwriters

& Publishers). I want to let you know how

much I (and other fans of the music) appre-

ciate your continued focus on Broadway. You
are doing a great service for your readers.

Max O. Preeo

Show Music

Las Vegas

RICHIE SALES SPEAK LOUDER THAN WORDS

I would like to correct the impression you left

in the Lionel Rizhie article last week (“Mercury
Set Marks Rezurn Of Classic Lionel Richie
Sound,” Billboard, March 16). It is trrue that the
1992 album “Back To Front” only reached No.
19 in the 11.S., but in the world as a whole it
spawned two massive hit singles and album sales
in excess of 7 million units. Lionel Richie is a
global artist for whom the U.S. is an important,
but single, market. There’s a wide world out
there, and “Back To Front” was a worldwide hit.
David Munns

Senior VP, pop marketing

PolyGram International Ltd.

London

THEY WANT THEIR MTT!

You've helped propel MTT to heights we
thought existed cnly in our dreams. Heidi Wale-
son’s front-page article (Billboard, March 2) on
Michael Tilson Thomas and his debut release,
Prokofiev’s ballet “Romeo & Juliet,” just put
us over the top and conspired to create a high-
ly successful launch of the record. Our favorite
street-date aneccdote: When the phone rang at
the Virgin store in San Francisco, they simply
answered, “Yes, we have MTT.”

Thanks again for vour great support of MTT
and of classical music—the entire March 2
issue was fabulous.

Malanne Mueller
Manager, media relations
BMG Classics

New York

Articles and letters appearing on this page serve as a forum for the expression of views of generul interest. The opinions offered here are not necessarily those of Billboard or its managetnent. |

Letters should be submitted to the Letters Editor. Commentarios should he submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway. New York, N.Y. 10036
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‘Tiny Music . ..’ Big News For STP

Third Set Most Diverse Yetl

Atlantic Act’s

8 BY CRAIG ROSEN

LOS ANGELES—Stone Temple Pi-
lots are the Rodney Dangerfields of
rock. The group’s two albums have
sold more than 3 million copies each,
and STP has been one of the most suc-
cessful acts of the "90s at modern rock
and album rock radio. Yet the band
has had a hard time earning respect
from eritics.

With the Tuesday (26) worldwide
release of “Tiny Musie . . . Songs From
The Vatican Gift Shop,” the band’s
third Atlantic album and its most di-
verse to date, STP may finally get
their critical due.

The album, produced and mixed by
Brendan O'Brien (who also worked on
the band’s first two albums), ranges
from the Beatlesque chorus of “Lady
Picture Show” and the instrumental
“Daisy” to the glam-slam of “Big Bang
Baby™ and lounge-like textures of
“And So I Know."”

Even if “Tiny Music . . ." fails to re-
ceive critical acclaim, it's likely that
STP’s triumphs at radio and retail will
continue and that some of the band’s
mote pop-leaning material may help it
win fans,

Atlantic senior VP Vicky Germaise
says, “There are a couple of songs that
can take them to the next level, but
there is great hard stuff on the album
as well, so it won’t disenfranchise
those people who are fans of the previ-

ous STP records.”

“Big Bang Baby,” the first track
from the album to be released to radio,
debuted at the top of Rock Airplay
Monitor’s the Big Picture chart, which
combines airplay on mainstream, mod-
ern, and triple-A rock stations, for the
week ending March 10. (The track de-
buted at No. 4 on Billboard’s Album

and Modern Rock Tracks charts.)
Modern rock WBRU Providence,
R.L, PD Alexa Tobin says anticipation
is high for “Tiny Music . ..,” as “Big
Bang Baby" has been generating a
strong response at the station. “It was
No. 3 in phones last week, and it
sounds terrific on the air,” she says.
“It’s interesting, because it doesn’t
sound like anything they've done be-

B fore.”
Although
Bang

V45,
5N Baby™ started
— y out slow at al-
bum rock
| WTFX Louis-
ville, Ky., PD
Michael Lee says the track is picking
up steam. “It started nowhere, but now
it's top five in requests. After a good
pounding for about a week, it's really
starting to kick in.”

Both stations planned on running a
world premiere special on March 20,
syndicated by the Album Network.

“Core,” the band’s 1992 debut,
reached No. 3 on The Billboard 200
and has sold more than 4 million
copies, according to SoundScan. “Pur-
(Continued on page 148)
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’97 Grammy Awards To Return To New York
NARAS: Arena Venue Will Retain ‘Intimate Environment’

B BY MELINDA NEWMAN

NEW YORK—After a two-year ab-
sence, the Grammy Awards will return
to New York in 1997. However, instead
of taking place in its usual Big Apple
home of Radio City Music Hall, the
ceremony, slated for Feb. 26 or 26, will
move to Madison Square Garden.
"We've had a 4,000-person waiting
list for the awards show for the last few
vears,” says Michael Greene, presi-
dent/CEO of the National Academy of
Recording Arts and Sciences. “We
have more than 10,000 members, and

tickets have been on a first-come, first-

serve basis. They've been grumbling

about it. I've had nominees in the bal-
cony for vears.”

Madison Square

Garden will be
pared down to
12,000 seats,

roughly twice the
number available
at Radio City Mu-
sie Hall. While the
use of a larger hall may allow some
members of the public to attend the
show, Greene says, the majority of the

increased seat allotment will go to peo-
ple in the industry. "“If we do open it up
to the publie, which I think we will to
some degree, I'm hoping to get some of
the music institutions and associations
in first,” he savs.

Greene notes that because so many
people will be seated so far from the
stage, the Grammys will offer different
pricing tiers depending on location.

NARAS began looking at moving
the Grammys to a bigger venue a few
years ago but was temporarily thwart-
ed after MTV's Video Music Awards

(Continied on page 15.3)

B BY CHRIS MORRIS

LOS ANGELES—Herb Alpert is
blowing his own horn again. On April
23, the trumpeter
will release his
aptly titled all-in-
strumental album
“Second Wind,”
his first album in
four years and his
first on his Gef-
fen-distributed la-
bel, Almo Sounds.

Alpert will pro-
mote the jazz-oriented release, which
he co-produced with keyhoardist Jeff
Lorber. with a series of small-club
dates in May. The shows, Alpert's
first since a major tour eight years
ago, could presage a longer run of
gigs in intimate venues.

ALPERT

Herb Alpert Blows In With |
Almo Debut, ‘Second Wind’

Almo GM Paul Kremen says of the
album, which will have a simultane-
ous worldwide release, “It’s a really
mature effort on his behalf, and I
think it’s really musical, melodic, and
yet maintains certain aspects of that

I ~ pop thing that he
| | developed that
| ALM | arestill present in
[t aae his music.”
| Alpert’s last al-

bum, “Midnight
Sun,” was issued in 1992 on A&M, the
label he and partner Jerry Moss sold
to PolyGram in 1989 for $500 million.
The two executives subsequently de-
parted the company they founded in
1962 and built on Alpert’s success
with the Tijuana Brass, and launched '
Almo Sounds in 1994.
“I wanted some space between me
(Continued on pagel47

Gotee’s Christafari Seeks To Bridge
Reggae, Christian Fans On “Valley’

B BY DEBORAH EVANS PRICE

NASHVILLIE—While the term
“Christian reggae” may seem like an
oxvmoron, Gotee Records act Christa-

e

CHRISTAFARI

fari is winning over mainstream reggae
devotees and contemporary Christian
audiences with a sound that is building
bridges between music communities.
Appearances last year on the reggae
Sun Splash tour as well as opening

dates for top Christian rockers DC
Talk put the band in front of both audi-
ences. And Gotee executives are hoping
that its new album, *“Valley Of Deci-
sion,” due out April 23, will garner sales
from the two camps and beyond.
Christafari mem-
| | bers say that their
music is palatable
to both audiences
and that Christian
reggae isn’t a con-
tradiction in terms.
“Years ago, they
said the exaet same thing |about] Larry
Norman, Stryper, and all the pioneers
of Christian rock,” vocalist Erik Sundin
savs. “We are a reggae band. We do
what we do for Jesus. We believe that
music is a very creative thing, and we
believe we get our creativity from God.
(Continied on page 152)
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WHEN 5050 DEF MARESAHIT...

AND I BETCHA "CAN'T HANG”
Experience the new flavor of N on the up & coming R.Kelly Tour.
*4/1-4 Rochester, NY *4/5 Boston, MA
*4/6  Baltimore, MD *4/7 Hampton, VA
+4/10 Uniondale, NY *4/11 Hartford, CT
+4/12 E.Rutherford, NJ *4/13 Philadelphia, PA !
+4/14 Albany, NY *4/15 Toronto, CN Abm - OFFTHEHOOK Platinum
+4/17 Columbus, OH *4/18 Saginaw, MI 1. single | “Feels So Good” Gold
*4/19 Indianapolis, IN +4/20 St. Louis, MD
+4/21 Memphis, TN *4/24 Chicago, IL 2ndsinge| “Who Can1 Run To” e GOI
+4/25 Louisville, KY *4/26 Cleveland, OH « . | (No. 1 smash)
«4/27 Detroit, MI +4/28 Milwaukee, WI *3rd Single Do You Want To Destined for the same
Listen to your local radio station for more tour date announcements. ming “Can’tHang” ............ The next slamming release featuring MC Lyte
&) COLUMBIA
8 Management: Artistic Control Management, Inc.

“Columbia” Reg. U.S. Pat. & Taw. Off. Masca Registrada./ © 1996 Sony Music Entertainment Inc.
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@ BY CARRIE BORZILLO

LOS ANGELES—Epitaph Rec-
ords has filed a lawsuit against the
members of highly successful
punk band the Off-

Epitaph Suing Offspring

Suit Claims Band Owes 3rd Album

sought” if the Offspring fails to
deliver a third album to Epitaph.

The Offspring and its manager,
Jim Guerinot, have maintained
that the band does not owe a third
record.

spring and is requesting
that the court deter-
mine whether the band
is obligated to deliver
the last album in its
three-album deal with
the label.

Guerinot and the
band’s attorney, Peter
Paterno, were unavail-
able for comment at
press time.

The yearlong battle
over the band’s recording

In the suit, filed
March 20 in Los Angeles Superior
Court, the label also requested
that the act’s royalties, which will
be held by the court in an escrow
account, not be delivered to the
band until it provides its last al-
bum to Epitaph.

The suit asks that the royalties
revert back to the label “as a set-
off against damages that may be

contract came toa head in
February, when Paterno sent a let-
ter to Epitaph stating that the Off-
spring wanted to get out of its deal
with the label because Epitaph
breached its contract with the band
(Billboard, March 16).

The band’s members—Bryan
Keith Holland, Craig Kriesel,
Kevin Wasserman, and Ron Wel-
ty-—are named in the suit.

RCA Nashville,
Kmart Team As
NASCAR Sponsor

@ BY CHET FLIPPO

NASHVILLE—In what all parties in-
volved call a win-win situation, RCA
Records Label Group Nashville is get-
ting into NASCAR racing in a big way
via a partnership with Kmart.

The label and retailer have teamed
to sponsor the Kranefuss/Haas Racing
Team, with driver John Andretti, for
the 1996 National Assn. for Stock Car
Auto Racing Winston Cup season.

Noting that this is the first time that
arecord label has become an associate
NASCAR sponsor, RCA Label Group
senior VP/GM Randy Goodman says,
“This is the big opportunity in racing
that we had been looking for. I know
that [recording artists] David Lee

(Continued on page 148)

RCA Celebrates Elvis’ 1956 Classics
With Reissue Album, Single, Video

B BY PAUL SEXTON

LONDON—RCA Records U.K. is
preparing to introduce a new genera-
tion to Elvis Presley as he sounded and
looked at his peak—and celebrate a
major anniversary at the same time.

The label is offering marketing de-
tails on “Elvis 56,” a major reissue pro-
ject that includes an album, single, and
video based on Presley’s epoch-making
first year of recording for the label
(Billboard, Oct. 14, 1995).

The “Elvis 56" album will be re-
leased in the U.K. May 6. The 22
tracks include such classics as “Blue
Suede Shoes,” “Hound Dog,” and
“Don’t Be Cruel,” as well as alternate
takes of “Heartbreak Hotel” and
“Shake, Rattle And Roll.”

Whether or not a young audience is
persuaded to enter the Kingdom, im-
ages of the young Elvis are about to be
everywhere. Introducing the campaign

Bells Of Gold. “The Bells Of Dublin” rang gold for Irish band the Chieftains. The
holiday album was certified gold by the Recording Industry Assn. of America after
it sold more than 500,000 copies in the U.S. Shown with gold albums, from left,
are Guenter Hensler, president, BMG Classics; Steve Macklam, the Chieftains’
manager; and Derek Bell, Paddy Moloney, and Martin Fay, band members. In the
second row, from left, are Steve Gates, product and A&R manager, RCA Victor;
Nicole Dean, marketing, RCA Victor; Samuel L. Feldman, Chieftains
management; Kevin Conneff, Matt Molloy, and Sean Keane, band members;
Marilyn Egol, senior director, publicity, RCA Victor; Steve Vining, VP/GM, RCA
Victor, Grace Newman, marketing manager, RCA Victor; and Cor Dubois, senior

VP, worldwide marketing, BMG Classics.

RECORD COMPANIES. David Steffen is
appointed senior VP/GM of GRP
Recording Co. in New York. He was
senior VP/GM of BMG Video.

Arista Records in New York ap-
points Gary Pacheco senior director,
special projects, and Lauren Haspel
associate director, special projects.
They were, respectively, senior direc-
tor at Legacy Records and manager,
ancillary licensing.

Capitol Records in Los Angeles
promotes Steve Rosenblatt to VP
field sales and Michael White to na-
tional director, field marketing. They
were, respectively, director, field
sales, and director, urban sales.

Albhy Galuten is appointed VP, in-
teractive programming, for MCA
Music Entertainment Group in Los
Angeles. He was VP, technology, at
Ion. Troy Marshall is promoted to di-
rector, field promotion, Black Music
Collective, at MCA Records in Los
Angeles. He was product coordinator,

PACHECO

STEFFEN

R&B promotion.

Jon Klein is named head of mar-
keting for Maverick Records in Los
Angeles. He was senior director,
video promotion, at Arista Records.

Rhino Records in West Los Ange-
les appoints Tracey New national
manager, media relations. She was a
freelance writer for Paramount Digi-
tal Entertainment.

Jo Lenardi is named senior
VP/GM, A&R, at Reprise Records in
Burbank, Calif. She was VP, alterna-
tive marketing.

Zoo Entertainment appoints Ray

WHITE

ROSENBLATT

Gmeiner VP of promotion in Beverly
Hills, Calif.; Doug Ingold senior di-
rector of alternative promotion in
Beverly Hills; Jeff Dodes senior di-
rector, marketing and A&R, in New
York; H.M. Wollman manager, mar-
keting and artist development, in
New York; Stephanie Pensyl Mid-
west regional promotion/marketing
manager in Chicago; Michael Rich
marketing and A&R representative
in New York; and Marnie Nieves
staff attorney in Los Angeles. They
were, respectively, VP, rock promo-
tion, for Zoo; national director, alter-

on April 29 is a single reissue of
“Heartbreak Hotel.” Elvis’ first 45 for
RCA, it went to No. 1 in the U.S. on
April 21, 1956, and stayed there for
eight weeks, be-
coming his first
million-seller. In
Britain, the song
charted May 11
that year, reaching
No. 2 in a 21-week
run.

Also on April 29,
BMG Video U.K.
will release “Elvis 56,” an hourlong
sell-through documentary narrated by
Levon Helm that was previously avail-
able via PolyGram.

The project’s promotional material
will include Alfred Wertheimer’s book
of Presley photographs from 1956; im-
ages from the book are featured
throughout the album art and accom-
panying 24-page booklet.

PRESLEY

RCA product manager Dave
Pittman, who was overseeing the “56”
project before his departure last week
for Virgin Records, was involved in
1994’s “Essential Collection” album.
According to the label, that career ret-
rospective sold almost 500,000 copies
in the U.K., and the label's experience
with it, notes Pittman, has informed
this project.

“We did so much research for that
album,” says Pittman, “and we realized
that nobody wants to remember Elvis
as a burger-eating nightmare from
hell. They want to remember him as a
sexy icon, the inventor of rock’n’roll, if
you like.”

Remembering him that way hasn’t
been easy. Images of the “Vegas” Elvis
have become entrenched in the popu-
lar consciousness in recent years,
thanks to films, such as “Honeymoon
In Vegas” starring Nicolas Cage, and

(Continued on page 145)

Settlement Reached In C’right Case
RIAA Wins Damages In Send-A-Song Suit

@ BY BILL HOLLAND

WASHINGTON, D.C.—Nine mem-
bers of the Recording Industry Assn.
of America have reached a $200,000
settlement in a civil copyright-in-
fringement action against Send-A-
Song Corp. of Vienna, Va.

Send-A-Song operates a commer-
cial service for customers who order
particular recordings to be played
over the telephone; the orders are ac-
companied by a personal message in
the form of an “aural greeting card.”

The company made copies of the
plaintiffs’ sound recordings without
consent, stored them in computers,
and transmitted the copies over the
telephone to customers.

Under the terms of the settlement,
Send-A-Song has acknowledged that
its unauthorized activities infringed
upon the rights of the copyright-own-

GALUTEN

KLEIN .

native promotion, at Relativity
Records; associate director of college
and alternative marketing at BMG
Distribution; marketing manager for
Geffen Records; personal assistant to
Smashing Pumpkins’ Billy Corgan;
marketing representative at BMG
Distribution; and attorney at Lacher
& Lovell-Taylor.

PUBLISHING. Fred Cannon is named
VP, government relations, at BMI in
New York. He was legislative liaison.

RELATED FIELDS. Peter Lipkin is

er labels and has agreed to stop the
activities.

The RIAA filed the suit in Febru-
ary 1995 on behalf of Arista Records
Inc., Atlantic Recording Corp., BMG
Music, Capitol Records Inc., Elektra
Entertainment Group, Motown
Record Company L.P., Sony Music
Entertainment Inc., Virgin Records
America Inc., and Warner Bros.
Records Inc.

No settlement has been reached
with the other defendant in the case,
Call Interactive, a telecommunica-
tions firm that processed orders for
the Send-A-Song service.

Although the settlement did not in-
volve interactive digital transmis-
sions, the RIAA is using the an-
nouncement as a warning shot to the
online arena: “I want to emphasize
that the copyright principles upheld

(Continued on page 148)

LIPKIN

CANNON

named VP sales at PolyGram Mer-
chandising in New York. He was se-
nior director of sales at Applause Inc.

Paula Batson is named VP at Net-
work Ink Public Relations in
Nashville. She was senior VP/public
relations and special projects at MCA
Entertainment Group.

Donna Chavous is promoted to
manager of SLBG in Los Angeles.
She was a motion picture agent.

Bill Robison is named senior VP,
sales, for Benson Music Distribution
in Nashville. He was VP, sales, for
Unison Musie Distribution.
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Cure Captures “Wild Mood Swings’

Alternative Staple Back With Elektra Set

H BY PAUL SEXTON

LONDON—On May 7, the band
that’s older than the modern rock
format itself returns to once again
confound its naysayers.

What’s more, the Cure’s “Wild
Mood Swings” album, due in stores
that day on Elektra, is described
by bandleader Robert Smith as
“the best album we’ve ever made.”
Produced by
Steve Lyon, it’s
the British band’s
first studio set
since 1992’s
“Wish,” which be-
came the Cure’s
first No. 1 album
in its home coun-
try and went on to
sell 1.1 million
units in the U.S., according to
SoundScan.

That set was followed, in the
unorthodox career path of the vet-
eran alternative band, by two live
albums released within a few
weeks of each other in 1993, the
two-disc “Show” and single album
“Paris,” neither of which came

SMITH

close to making the usual retail
impression of Cure records.
“Show” has sold 213,000 units in
America, while “Paris” has sold
95,000 units, according to Sound-
Scan.

Since then, the Cure has
endured more of its now-custom-
ary split rumors, and “Wild Mood
Swings” finds the band with a new
lineup. Drummer Jason Cooper
makes his studio debut, and key-
boardist Roger O’Donnell, a mem-
ber of the group between 1987 and
1990, has returned. They join
Smith, bassist Simon Gallup, and
guitarist Perry Bamonte in a band
rejuvenated by a positive, yearlong
recording sojourn at a country
house in Bath in western England.
But Smith admits to some dark
days prior to that, when even he
wondered about the Cure’s future.

“I knew Porl [Thompson] was
leaving, which was why we did the
‘Show’ film and album,” says
Smith. “In fact, Simon left at the
same time, very briefly, because
he felt he was upsetting everyone.
There was a moment which I
remember distinctly, with Perry

Capitol’s Butthole Surfers
Journey Into ‘Larryland’

H BY CHRIS MORRIS

LOS ANGELES—There was a time
when just the name Butthole Surfers
spelled difficulties for the maverick
Austin, Texas, band. But, according to
Capitol Records senior director of
marketing Clark Staub, those days are
over. _

“Since their last E@‘*}'\i
record,” Staub .
says, “we are very
aware that the
name Butthole
Surfers isn’t going
to be as much of a
problem as it was
last time, thanks
to ‘Beavis & Butt-
head,” among oth-
er things.”

The band, which enjoyed surprising
sales with its 1993 Capitol label debut,
“Independent Worm Saloon,” is
upping the ante with its new release,
“Electriclarryland,” due May 14.

Of course, the rigorously confronta-
tional group never makes things easy

BUTTHOLE SURFERS

for itself: Capitol had to delay the
release of the album in order to
change the record’s title at the last
minute, after the Rodgers & Ham-
merstein Organization objected to the
original title, “Oklahoma!”

“It’s a shame that we're so retarded
that we think we can get away with
that,” says Surfers guitarist Paul
Leary, who is joined in the group by
vocalist Gibby Haynes and drummer
King Coffey.

The making of “Electriclarryland”
was not an easy process. Leary says it
followed “a two- or three-year period
of hell,” during which there was what
he refers to as “kind of a health prob-
lem in our band.”

The Surfers—who cut “Indepen-
dent Worm Saloon” with ex-Led Zep-
pelin bassist/keyboardist John Paul
Jones—began making their new
album with producer Steve Thompson,
who, with partner Mike Barbiero, had
previously worked with such major
acts as Metallica, Guns N’ Roses, and
Whitney Houston. But the group

(Continued on page 41)

SHURE

“Weird Al” Yankovic

MICROPHONES

TE SoUND OF PROFESSIONALS... WoRLDWIDE.™

and me sitting in a room. We were
supposed to be doing demos; we
had no bass player, no drummer, no
one to play keyboards . . . and I
thought, ‘Maybe this is it, it is
going to end just with a whimper’

“I had a break from it for a few
weeks and thought about whether
I wanted to invest the energy into
starting the beast up again. But
because I'd got some songs writ-
ten, I just wanted to record them,
and I needed people to record
with.”

Hence the year living “commu-
nally” in Bath, which produced 25
songs, of which 14 are slated for
inclusion on the album, with three
more on each of the planned sin-
gles from “Wild Mood Swings.”
The first single, the unusual,
brass-filled “The 13th,” goes to
alternative, triple-A, and college

Lust For Lustre. A&M execs meet with new signees Lustre after the Charlotte,
N.C.-band’s show at the Troubadour in Los Angeles. Scowling in front is Lus-
tre’s John Ray. In the back row, from left, is Ann Lewis, A&M; Will Marley, Lus-
tre; David Anderle, A&M; Debbie Southwood-Smith, A&M; and Greg Clayton,
Lustre. Lustre, formerly known as Shiner, appearzd in Continental Drift, Bill-
board’s column on unsigned bands, in the June 18, 1994, issue. The band’s
self-titled A&M debut album was released March 5.

(Continued on page 41)

BMG’s Vining To Climb Windham Hill;
Summer Tours Stuck In A Time Warp

WINDS OF CHANGE: Look for BMG Classics VP/GM Steve
Vining to take over as president of Windham Hill Productions
later this summer. He replaces Anne Robinson, who started
the label in 1976 with Will Ackerman. She will continue to con-
sult for the label. Earlier this year, BMG

restructuring. Unsure of the company’s direction, Patrick decid-
ed to strike out on his own, althouzh he notes, “[Revolution head]

Irving Azoff has always been very great to me.”
In addition to running Medicine, Patrick is talking with sev-
eral majars about coming aboard as a

acquired the 50% of the company that
it did not already own. Menlo Park,
Calif.-hased Windham Hill Productions
includes the Windham Hill and High
Street imprints.

WHAT YEAR IS THIS? I submit to
you that time is actually moving back-

senior A&R exee, similar to the role he
served at Island and Elektra. The deal
would include funnelling at least one
longtime Medicine act, Green Apple
Quick Step, through the major:

UPDATE: After being heavily wooed
by 550 Music, A&R exec Tim Sommer

ward. Why else would two of the sum-
mer tours generating the most talk be
by bands evoking the spirit of the *70s?
The Sex Pistols, with original mem-
bers Johnny Rotten, Steve Jones, Paul Cook, and Glen Mat-
lock (who was eventually replaced by the dearly departed Sid
Vicious), will kick off a world tour June 21 that will come to the
States in late summer (see story, page 17). A live album, record-
ed at one of the early gigs, will be released on Virgin. Kiss
returns to its "70s heyday when it performs in makeup and cos-
tumnes this summer for the first time since going au naturel in the
early '80s.

My question, perhaps naive, to both endeavors is, Why? The
Sex Pistols’ tour is clearly for the money and is one that I pre-
dict won't be nearly as big a success stateside as the band would
like. Kiss, on the other hand, certainly stands to make some
bucks with the gazillion members of the Kiss Army salivating to
see the band in full regalia again, but the timing for such a gim-
mick seems a little strange, since the band is receiving strong
reviews for its stripped down “Unplugged” performance, which
was just released by Mercury. The band performed acoustical-
ly during its Kiss convention and tour last summer, but the time
seems right to continue the emphasis on music and not on Hal-
loween get-ups.

MEDICINE MAN: Kevin Patrick, owner of the Medicine
label, is jump-starting the imprint as a stand-alone indie after
parting with Giant last fall. Its first 1996 release will be “Trem-
ble Under Boom Lights” from hot New York band Jonathan
Fire*Eater. The April 23 release will be distributed by Alter-
native Distribution Alliance. After seeing the band play at
Maxwell’s, Patrick asked its members to open five fall 95 tour
dates for the Cramps, also a Medicine act. By then, several
majors were courting the band, but it decided to put out an EP
through Medicine before proceeding.

At the same time Patrick was out on the road with the
Cramps, Giant, now known as Revolution, was starting its long

by Melinda Newman

has decide to stay with Atlantic. Som-
mer was lured to 550 by the prospect of
working with label head Polly Antho-
ny, with whom, Sommer says, he has
always wanted to work. However he’s staying with Atlantic
because, he says, “I believe in the artists at Atlantic and the
music at Atlantic and in [GM] Roan Shapiro and [co-chair-
man/co-CEO] Val Azzoli and in tha respect they have for me.”
Sommer wouldn't discuss his new eontract, but word has it that
he will be upped to VP and, more importantly, will become the
first Atlantic A& R exec to get points on projects. . . Dana Mill-
man, formerly with Gold Mountain Management, is at Mercury
in an A&R capacity.

DEADHEADS REJOICE: Dick’s Picks, the Grateful Dead’s
mail-order label that releases 2-track live concerts recorded at
the soundboard through the years, has just released what many
Deadheads consider one of the Deads finest: the band’s Feb. 13,
1970, show at New York’s Fillmore East. The three-CD set sells
for $18.50 and is the fourth release put out by the label, which
is named after Dick Latvala, a Dead tape collector who has
become the band’s de facto archivist. In what Dead spokesman
Dennis McNally is calling “an experiment,” the first Dick’s Pick
release, which came out three years ago, is now being offered at
retail by Arista. Vault Records, another concert-only Dead label
run by bassist Phil Lesh, already goes through Arista.

LO()SE ENDS: Producers Glen Ballard and David Foster
and McCaw Cellular Communications co-founder John McCaw
have formed a film production company, Intrepid Entertain-
ment. “Clubland,” written by Ballard, will begin shooting this
fall. Ballard is also producing the soundtrack . .. God Street
Wine will perform at four in-stores Apil 2, the day its new Mer-
cury album, “Red,” arrives at retail. The group starts with a
midnight performance at the downtown Manhattan Tower store
and ends one radio station and three stores later with a surprise
concert at a New York club.
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Babyface
Whoopi Goldberg
Ketrick Jordan
Oseola McCarty
Carol & Hurt Porter
Maxine Waters

Colast

Sinbad

Performers

9:35#1&{’%

African Children’s Choir
Halle Berry
Toni Braxton
D’Angelo
Aretha Franklin
Danny Glover
James Earl Jones
Eriq LaSalle
Terry McMiilan
Tony Rich
and others

S,

AT&T
CHRYSLER
CLAIROL
JCPENNEY
JOHNSON & JOHNSON
KRAFT FOODS
PEPSI-COLA
REVLON
TOYOTA

%ﬁw 1996

NCE
L{La/Ld/S/

UPLIFTING OUR YOUTH

Spend an entertaining and inspiration-filled evening with
ESSENCE and the nation’s biggest stars as we pay tribute to
accomplished Black youths as well as the exemplary women

and men dedicated to uplifting our children and our community.

Enjoy spectacular performances by your favorite stars and
be mesmerized by the lives of extraordinary unsung heroes.
This star-studded evening will leave you feeling
renewed and exhilarated!

Be there as ESSENCE celebrates our future with a
host of stars and friends at the 1996 Essence Awards.

Friday, April 26, 1996 at 7:30 P.M.

The Paramount at Madison Square Garden
Two Pennsylvania Plaza, New York, N.Y.

For tickets, phone:
T/CI(E'ZE E ASTER,

(212) 307-7171, (201) 507-8900,
(516) 888-9000, (914) 454-3388
For information: (212) 465-MSG-1
Tickets also available at
Madison Square Garden Box Office
Ticket prices: $35, $75, $100, $150

www americanradiohistorv com
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Slash’s Imperial
Teen In Motion
With ‘Seasick’

l BY STEVEN MIRKIN

NEW YORK—With many bands taking
two or three years between albums, it
has becomne common for musicians to
take on side projects that exist as sepa-
rate but equal entities, such as Mark
Arm of Mudhoney with Bloodioss, Matt
Sharp of Weezer with the Rentals, John
Reis of Rocket From The Crypt with

Drive Like Jehu, and Mike Patton of
[Faith No More with Mr. Bungle. Roddy
Bottum, Patton’s Faith No More band-
mate, takes the plunge with his new
band, Imperial Teen, whose Slash/Lon-
don album “Seasick” hits stores May 7.

Unless listeners know of Bottum’s
involvement, most will be hard-pressed
to recognize the album’s Faith No More
pedigree—its breezy, mordantly
humored pop, which Slash president Bob
Biggs characterizes as “human-scaled,”

is miles away from the pomp and power |

of Bottum’s better-known band.

Biggs sees Imperial Teen as Bottum’s
“release valve” and is not counting on
Faith No More fans to spring for “Sea-
sick” at retail record counters. While
Bottum comes to the defense of Faith No
More fans, saying that they have “wide
or diverse tastes,” he admits that he did
not record “Seasick” for them.

“We wanted to do something we have
never done before,” Bottum says, “and
we wanted to capture it in its early
stages.” To that end, the band recorded
“Seasick” only five months after its
members got together, and not one plays
his or her primary instrument, although
all sing. On “Seasick,” Bottum plays gui-
tar and drums; former Sister Double
Happiness member Lynn Perko, bass
and drums; Jone Stebbins, bass and gui-
tar; and Will Schwartz, guitar. The
album was recorded in what Biggs calls
“a casual manner,” with Redd Kross’
Steve McDonald producing.

“It's definitely not a side project,”
says Guy Leger, manager of artist devel-
opment at London. Although he feels
that sales to Faith No More fans are pos-
sible, most listeners, he says, “will dis-
cover the band and then make the Faith
No More connection. But it’s definitely
Imperial Teen first.” Promotional mate-
rial will neither play up nor diminish Bot-
tum’s Faith No More affiliation, although
Leger is much more interested in creat-
ing word-of-mouth excitement through
the band’s music than through Bottuny’s
reputation.

Advance cassettes have been sent to
taste-makers (press, retail, industry, and
nonmusice retail, such as clothing stores).

(Continuned o page 2.3)
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BLEULES

The Ultimate Blues Collection -a promationally priced

series of ten compact discs and cassettes frcm the masters of the
hues tradition, captured at the peak of their respect.ve careers.
Thematic concepts include the great guitarists, great blues women,
great blues singers and the acoustic sessions. These are accompa-
mied by compilations such as the new breed, which are designed to
sintroduce you to the blues stars of the future. Join us in a celebra-

tion of the Blues
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Capricorn’s Straw Makes ‘War And Peace’

B BY CHRIS MORRIS

LOS ANGELES—Capricorn Records
VP of sales and marketing Jeff Cook
acknowledges that there is a glut of
female vocalists in the market today,
but he says the label’s first female solo
act, Syd Straw, has something special,

Cook says, “We just felt that there
was a timeless quality to what she
did—that no matter what'’s in vogue or
what’s happening now or in six months,
this will continue to be valid. She
strikes me as a classic female voice—
a great Kitty Wells or Patsy Cline kind
of singer.”

Straw’s Capricorn bow, “War And
Peace,” is set for a May 7 release. It is
the vocalist’s first album since her 1990
Virgin set, “Surprise.”

Straw—noted for her stint as a
member of New York’s Golden Palomi-
nos and her work with such varied
musicians as Rickie Lee Jones, Leo
Kottke, Vie Chesnutt, Wilco, and Evan
Dando—took a different tack in mak-
ing her new record.

While the recording of “Surprise”

Morells, at a show at New York’s Pep-
permint Lounge in the late '70s.

She recalls, “I said, ‘Nothing really
gets better than this.’ I didn’t get to
see the Rat Pack in their prime.”

Straw reconnected with the Skele-
tons at the urging
of her manager,
Tony Margarita.
“He knew I loved
them,” she says,
“and they had
come to Chicago
[Straw’s home
base] a couple of
times, and we had
kicked up some
dust. And he just said, ‘Look, why don’t
we give this a shot?’

“T was like, “Yeah, it's gotta be great.
They're already great; they have a
vibe, I have a vibe, let’s get together
and get really vibey’

“We just decided to go down there
and make the record,” Straw adds.
“I'm not kidding. T was just thinking,

STRAW

‘How much money do I have? How
much money is in the pipeline? Look,
I’'m just gonna do the record. I proba-
bly should have done that five years
ago, but since I didn’t, I might as well
do it now.” We put the first couple of
sessions on Tony’s credit card.”

Straw confesses that her decision to
record in Missouri was the result of
some alterations in her priorities.

“I said, ‘One location this time, and
let’s find a good place and some great
players, and we’ve got this little
stockpile of songs. You've got to stay
in one place for a minute and put it
on tape.’

“‘Surprise’ I made difficult, because
I used it as my passport to just have a
great time all over the world . . . I want-
ed this to be more rooted.”

Sessions for the album proceeded in
a very relaxed fashion at Whitney’s
studio.

“It’s very fancy, in a one-room kind
of way,” Straw says. “You walk in off
the street. You can also have wedding

(Continued on next page)
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CAPRICORN’S STRAW MAKES ‘WAR AND PEACE’

(Continued from preceding page)

pictures taken there in the studio, so
it’s really a handy place. We'd roll in,
drink some coffee, [and say,] ‘OK, I
think we’re gonna do this one now.””

The original material on the record,
published by Strawsongs (BMI),
ranges from such hooky numbers as
the first single, “Love And The Lack
Of It,” to the more eccentrically real-
ized “Black Squirrel.”

Straw says of the latter track, “You
know what my ambition is for that
song?—and I picture it when I play
it—I want to see Spinal Tap get
together and record it and make a
video in big black squirrel costumes,
and they come out of these big walnuts
in the beginning.”

Capricorn—which signed Straw
after the singer sent a tape of the fin-

ished album to label president Phil
Walden—plans to issue “Love And The
Lack Of It” to triple-A and modern
rock radio April 9.

Cook says, “She was at the cutting
edge of the alternative scene from the
beginning, in terms of doing things
that were left of center from what
mass-appeal radio was doing. We cele-
brate that fact . . . I believe we can

SLASH’S IMPERIAL TEEN IN MOTION WITH ‘SEASICK’

(Continued from page 21)

Leger thinks the album’s cover art
should make a splash. The brightly col-
ored design, with a photo of a dolphin (the
band insists it is Flipper) will be blown up
into posters, and the picture of the dol-
phin will be reproduced on 25,000 stick-
ers. In keeping with what Leger calls the
album’s “summery” musie (a theme that
carries over to the band’s publicity pho-
tos, which feature the members around a
swimming pool), the label is considering
producing promotional beach balls, ban-
ners, and towels.

Currently on the road playing clubs,
Imperial Teen will start a tour opening
for the Amps in late April. Toward the
end of the school year, the band will play
colleges, as part of what Leger calls a
“major, full-thrust” college campaign. The

first single, “You’re One,” will go to col-
lege radio first, with commercial alterna-
tive to follow, although Leger sees
crossover to mainstream and triple-A as
a possibility, adding that it’s “an accessi-
ble, fun, across-the-board record.” To
demonstrate the band’s wide appeal,
Leger cites early press support fromsuch
diverse magazines as Interview, Elle, and
Huh.

Retail will also be an across-the-board
campaign. “I don’t think you have to play
games to bring the indies or the chains
involved,” Leger says. “This is not an
album you can pigeonhole.” To introduce
shoppers to the band, Leger says, a lis-
tening-booth campaign will kick in while
the group is on the road.

“Seasick” has received an enthusias-

tie response in foreign territories, Biggs
says, adding that “it will be a priority
there.” Even though Slash has done well
in those markets in the past, the label’s
new deal with London brings its foreign
and domestic dlistribution together under
the PolyGram umbrella. This will result
in what Biggs calls a “less bifurcated
effort.” The labels will now be “on the
same track” and will be better able to
coordinate singles and videos, he says.
Slash was previously distributed
through Warner Bros. and WEA (Bill-
board, the Beat, March 25, 1995).

For Bottum, however, what matters
most right now is playing with his new
band. “This is emphatically not a side
project,” he says. “They’re a really
important band.”

CANADIAN COPYRIGHT ACT IS TARGET OF REPORT

(Continued from page 10)

Brian Robertson, president of the Cana-
dian Recording Industry Assn., and
Brian Chater, president of the Canadian
Independent Record Production Assn.

Task force members include David
Basskin, president of the Canadian Musi-
cal Reproduction Rights Agency; Paul
Spurgeon, chief legal counsel of SOCAN;
Serge Turgeon, president of Union des
Artistes; Claudette Fortier, director of
the Society for Reproduction Rights of
Authors, Composers and Publishers in
Canada; Jason Sniderman, VP of Rob-
lan Distributors; Robert Pilon, VP of
public Affairs for ADISQ; Gisele
Fréchette, president of Guilde des Musi-
ciens du Quebec; Rosaire Archambault,
president of Musique Archambault; and
Michel Sabourin of Fogel Sabourin Pro-
ductions.

Chater calls the report “a bargaining
chip” for ongoing negotiations with the
government over Copyright Act issues.
“What we had been getting from the gov-
ernment before was [that the music

i

B v e

industry] didn’t have [statistical] num-
bers or know what the policy alternatives
are. Now, we've got a report with indus-
try statistics.”

Basskin agrees. “In the continual bat-
tle between those in the [Canadian Radio-
television and Telecommunications Com-
mission], the music industry, and the
Department of Canadian Heritage,
you've got to have something to throw
back at them. In Ottawa, if you don’t have
a study, you're not in the game.”

Key among the report’s 34 recom-
mendations are that Canadian-owned
companies be given a tax credit, repre-
senting 25% of qualifying expenditures,
to stimulate the manufacturing of new
Canadian-content master tapes and
music videos, and that the government
substantially increase funding to its 10-
year-old Sound Record Development
Program, from $4.5 million Canadian to
$10 million Canadian.

The Sound Record Development Pro-
gram provides funding for sound record-

Public Hearing. Elektra act Johnny Q Public takes a break after a perfor-

mance at New York club Brownies. The band’s label debut, “Extraordinary,”
will be out in July. Shown, from left, are manager Mike Dixon; band member
Stretch; Joey Elwood, president of Gotee Records; band members Shawn
Turner and Dan Fritz; Derek Oliver, Elektra VP of A&R; and band members
Brian Duvall and Oran Thornton.

ings, music video production, and inter-
national tours for Canadian artists.

The report also recommends that a
long-awaited Phase II revision of the
Copyright Act, expected to be introduced
by the federal government in the House
of Parliament this year, should include
steps to enhance the financial viability of
producing recordings.

These steps would include such long-
discussed and expected legislation as a
home-taping levy and neighboring rights,
as well as broader issues not likely to be
included in the current copyright revi-
sion. These include prohibiting the impor-
tation into Canada of any consumer
device for playing or making digital audio
recordings that does not incorporate the
Serial Copy Management System;
extending the criminal-offense provisions
to include infringement of the rental
right for sound recordings; and allowing
compulsory licensing of works for online
use.

About the immediate need for a dialog
on the broader Copyright Act issues,
Chater says, “There’s obviously going to
be [future] Phase 111 revisions, and we're
telling the government these things
should be part of ongoing discussions and
there should be an ongoing review com-
mittee able to make [Copyright Act]
amendments.”

The report also asks the government’s
broadcasting ageney, the CRTC, to con-
duct a detailed study of the percentage
of Canadian music aired by English and
French radio during peak listening hours
(see story, page 53). 1t also calls on the
federal government to immediately raise
Canadian content regulations to 35% for
“the majority of English-language AM
and FM stations.”

Additionally, the report says, the
CRTC should impose additional but
unspecified domestic-content quota
increases for Canadian videoclips and
French-language videoclips on Canadian
music services.

cross her to pop radio at some point.”

The second week in Marzh, Capri-
corn issued an advance CD of “War
And Peace” to radio, press, and retail.

“Our attack will be a full-frontal
attack at radio and the store and club
level,” Cook says. “We, feel strongly
that this is where the music will be
embraced early on, by retailers hear-
ing it, and they will spread the word
for us. They'll play it in stores. They
will champion this record.”

He adds that the label is exploring
the possibility of making a promotion-
al CD with Straw interviewed by Hilly

Kristal, owner of CBGB, the New York
club where Straw developed her
career in the *70s and '80s. “War And
Peace” contains a song about the
venue.

On Monday (25), Straw embarks on
a brief radio and press promotional
jaunt that will begin in Chicago and
then take her to Denver, San Franeis-
co, and L.A.

Straw, who is booked by the Agency
Group U.S. in New York, has no firm
tour dates yet, but Margarita says the
singer will tour with the Skeletons this
year.
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BILLBOARD'S H E AT S E E K E [R S ALBUM CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling tittes by new and developing artists, defined as those who have never appeared in the
¢z> SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I I ll" top 100 of The Billboard 200 chart. When an album reaches this Ievel,gthe atbum and the artist':vsubsequent aI'bums are immedi-
17 ﬁ = ﬁ 5 ately ineligibie to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
I ; g; g ARTIST FOR WEEK ENDING MARCH 30, 1996 TITLE available. (O Albums with the greatest sales gains. © 1996, Billboard/BPI Communications.
- LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
A 4 % NO.1 & % & 26 21 3 GEORGE HOWARD GRP 9839 (10.98/16.98) ATTITUDE ADJUSTMENT
@ 4 8 STABBING WESTWARD COLUMBIA 66152 (9.98 EQ/15.98) WITHER BLISTER BURN + PEEL 27 | 20 | 23 | MYSTIKAL BiG BOY 41581/JIVE (10.98/15.98) MIND OF MYSTIKAL
2 2 5 | 2 UNLIMITED RADIKAL 15446/CRITIQUE (10.98/15.98) HITS UNLIMITED 31 9 ENRIQUE IGLESIAS FONOVISA 0506 (9.98/13.98) ENRIQUE IGLESIAS
(3)] — | 1 | CHANTAY SAVAGE RcA 66775 (10.98/15.98) | WILL SURVIVE 29 | 15 | 3 | SKINNY PUPPY AMERICAN/REPRISE 43057/ WARNER BROS. (10.98/16.98) THE PROCESS
(4| 6 | 5 | DOG'S EYE VIEW COLUMBIA 66882 (7.98 EQ/11.98) HAPPY NOWHERE 30 | 29 | 21 | FROST RUTHLESS 1504*/RELATIVITY (10.98/16.98) SMILE NOW, DIE LATER
(B 3 | 9 | LONESTAR A 66642/RCA (9.98/15.98) LONESTAR — | 1 | SMOKIN' ARMADILLOS MCG CURB 77748/CURB (11.98/17.98) SMOKIN' ARMADILLOS
6 | 7 | 18 | 3T Miy550 MUSIC 57450/EPIC (10.98 EQ/15.98) BROTHERHOOD 32 | 11 | 2 | LUSH 4 AD/REPRISE 46170/WARNER BROS. (10.98/16.98) LOVELIFE
T | 5 | 31 | TERRICLARK MERCURY NASHVILLE 526991 (10.98 E/16 98) TERRI CLARK 33 | 35 | 18 | DARYLE SINGLETARY GIANT 24606/ WARNER BROS. (10.98/15.98) DARYLE SINGLETARY
8 8 19 KENNY WAYNE SHEPHERD GIANT 24621/WARNER BROS. (10.98/15.98) LEDBETTER HEIGHTS 34 37 41 RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES
3 10 SN DEBORAN COX AR STAS751 (1010815198 - BEECRA SO 3% | 28 5 MAD SKILLZ BIG BEAT/ATLANTIC 92623*/AG (10.98/15.98) FROM WHERE???
10 9 2 CASSANDRA WILSON BLUE NOTE 32861/CAPITOL (10.98/15.98) NEW MOON DAUGHTER — 25 LOREENA MCKENNITT WARNER BROS. 45420 (10.98/15.98) THE MASK AND MIRROR
%) ; é TB:'LEL:II:(:::N e ) RlVERD:::;E 31 | 26 3 SUGA T. SICK WID" IT 41578/JIVE (10.98/15.98) PAPER CHASIN' (4 EVA HUSLTIN')
(12 MCA 11209* (9.98/15.98) A ==
— | 18 | MANDY PATINKIN NONESUCH 79392/AG (10.98/16.98) OSCAR & STEVE
34 | 22 | THE CORRS 143/LAVA 92612/AG (10.98/15.98) FORGIVEN, NOT FORGOTTEN
39 | 42 | 33 | THE IMMORTALS VERNON YARD 39629/ViRGIN (9.98/15.98) MORTAL KOMBAT: THE ALBUM
(14)| 23 25 | JEWEL ATLANTIC 82700/AG (7.98/11.98) PIECES OF YOU T :
CRAI ER OCTAVE I .98
15) 16 | 3 | JANN ARDEN nem 540336 (10.98/1598) LIVING UNDER JUNE G CHAQUICO HaHER OCTAVE}7084,(0 59/ 11k95) ANHOUSANDRIGIIRES
16 12 > GRAVITY KILLS 17 5910 (10.98/16.98) GRAVITY KILLS 41 36 8 JUNIOR'BROWN MCG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH (EP)
17 17 12 | SON VOLT WARNER BROS. 46010 (10.98/15.98) TRACE 2 & 2 SRR OB ASSCURETE
18 14 10 RUBY CREATION/WORK 67458/COLUMBIA (10.98/15.98) SALT PETER 43 45 30 POINT OF GRACE wWORD 67049/EPIC (9.98 EQ/]5.98) THE WHOLE TRUTH
19 | 19 | 25 | JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.98) BY HEART 44 | 39 PR RICOCHET cOLUMBIA 67223 (10.98 EQ/15.98) RIEDCNE
20 | 18 [ 3 | SUBDUDES HIGH STREET 10344/WINDHAM HILL (10.98/15.98) PRIMITIVE STREAK 45 | 38 | 18 | TERRY ELLIS EASTWEST 61857/EEG (10.98/16.98) SOUTHERN GAL
21 | 25 | 13 | LEE ROY PARNELL CAREER 18790/ARISTA (10.98/15.98) WE ALL GET LUCKY SOMETIMES 4 | 32 | 7 | LAMAFIA sONYB1722(8.98 E13.98) UN MILLON DE ROSAS
(22| 27 | 3 | GARY CHAPMAN reunion 16200/aRiSTA (9.98115.98) SHELTER — | 1 | ANOINTED WORD 67051/EPIC (9.98/15.98) THE CALL
(23)] 30 | 4 | STEVE GREEN sparrOW 51490 (9.98/13.98) THE LETTER 48 | 40 | 3 | V.I.P MUSIC & ARTS SEMINAR MASS CHOIR VERITY 43014/JIVE (10.98/15.98) STAND!
24 | 22 7 LINDA DAVIS ARISTA 18804 (9.98/15.98) SOME THINGS ARE MEANT TO BE 49 48 5 KILO WRAP 8147/ICHIBAN (10.98/15.98) GET THIS PARTY STARTED
25 24 14 | JERALD DAEMYON GRP 9829 (9.98/16.98) THINKING ABOUT YOU 50 44 4 NICK CAVE & THE BAD SEEDS REPRISE 46195/WARNER BROS. (10.98/15.98) MURDER BALLADS

VOODOO EN ESPANOL:
Punk label Epitaph is venturing
into the Spanish-language mar-
ket.

Riverside, Calif., punk/ska
band Voodoo Glow Skulls,
which features Mexican/Ameri-
can members, have rerecorded

The band will grace the cover
of the April issue of La Banda
Elastica, an international rock
en espaiiol fanzine.

Rosenblatt says the label has a
slew of marketing plans for the
release, even though it was
recorded because it was “fun
and a cool thing for [the band] to
do.”

Epitaph is mapping out the
details of a radio promotion in
which 12 low-rider bicycles (the
type featured on the album

Faithful Fans. Babbie
Mason’s sixth album, “Her-
itage Of Faith,” on Word
Records, bowed at No. 7 in
the Northeast Regional
Roundup for the week end-
ing May 23. The
gospel/Christian artist has a
50-city tour ahead of her,
including dates with Larnelle
Harris and Helen Baylor.
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY CARRIE BORZILLO

away a limited-edition 4-by-4-
foot poster with the purchase
of both the English- and Span-
ish-language versions of
“Firme.”

AUSSIE SUCCESS PART II:
Starting out much in the same
way that Epic’s Silverchair did,
labelmate and fellow Aussie
Ammonia is beginning to make
some waves on modern rock
radio.

“Drugs,” the first single

it was performed at a showcase
in Atlanta was “a momentous
thing.”

Ammonia is on the road April
14-May 10. .

COPYING CALVIN: Pansy
Division had some fun with a
promotional item for its new
album, “Wish I'd Taken Pic-
tures,” released Feb. 9 on Look-
out!

The band is featured in a set
of baseball-style collectors’

cover) will be given away. In air- A CHENOR - N W-N NN N 6N 2 2

play markets, hip

from its Murmur/Epic debut,
“Mint 400,” released

local retailers will ~ MOUNTAN B I normeast | March 19, was picked
display the bike. ['mellehesm'aems,ﬁzzyﬂmyBig&Buzzy' lmmmmama,ma} up by WNNX (99X)
Experience This. After 10 In April, the label = = T 7> Atlanta PD Brian

Philips from the
import single. (Philips
got the ball rolling
with Silverchair’s “To-
morrow” as well.)

is going for Spanish
and modern rock
radio airplay with
the Spanish and

. EAST NORTH CENTRAL
L Chantay Savage, | Will Survive

T

years of touring and

recording, the members of
the Mr. T Experience have
finally quit their day jobs in

order to tour with Green English versions of _ MIDDLE ATLANTIC ¢
Day in Europe through “Fat Randy.” A sep- ‘ WEST NORTH CENTRAL Smokin' Armadillos, Smokin’ Armadiifios|  This week, the song
May. The band tours the arate video was _ Gravity Kills, Gravity Kifls i l‘[ A—;,“ = debuts at No. 40 on the i
U.S. this fall. The punk ”,‘adeff‘ﬁ' Eachaene r " SOUTH ATLANTIC 7 I\f]f’dfm Rock Tracks | Heating Up. Marry Me
gem “Ba Ba Ba Ba Ba,” sion of the song. o I ) L Chantay Savage, ! Will Survive ghaage « Jane’s self-titled 550 Music
from its seventh album, The label is also Bill Wh *TAC';‘C o ‘ e = ] As with “Tomor- debut bows at No. 24 in
“Love Is Dead,” on Look- creating a tongue-in- | BillWhelan, Riverdance S [\ row” Epic gaveawaya | o\ Ll Regional
outl, is being reserviced to | cheek Spanish TV T few thousand copies of | gong1,0 and at No. 25 in
modern rock radio this commercial 4 la the l Tern Clark, Terri Clark the import single of | . \yiiqie Anantic
week. K-tel spots, which i S e Drugs” to key retail Regional Roundup this
o oo o P [e]¢
will air in April on I outlets after 99X start- | oo\ "Ten of the album’s

ed playing the song.
Ross Pira, Ammonia’s product

Univision and public- 12 tracks are in the movie

their Epitaph debut, “Firme,”
with vocals sung in Spanish. The
midline-priced set is due Tues-
day (26).

Joshua Rosenblatt, market-
ing manager at Epitaph, says
that the band’s “almost Dead-
head-like” legion of fans will pick
up the set for its novelty value
and that the label hopes to erack
the Spanish rock marketplace.

access stations in Spanish mar-
kets. The spot will also run on
such regional rock video shows
as Portland, Ore.-based
“Bohemia After Dark” and Den-
ver-based “Music Link.”

The English-language version
has sold 27,000 units, according
to SoundSean, since its October
1995 release.

Select retail stores will give

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.
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EAST NORTH CENTRAL

. Chantay Savage | Will Survive
Stabbing Westward Wither Blister Burn + Peel
. 3T Brotherhood

Kenny Wayne Shepherd Ledbetter Heights
Lonestar Lonestar

The Nixons Foma

Dog's Eye View Happy Nowhere

. Terri Clark Terri Clark

The Corrs Forgiven, Not Forgotten

. 2 Unlimited Hits Unlimited

-

SOUTH ATLANTIC

1. Chantay Savage [ Will Survive

2. Kilo Get This Party Started

3. Stabbing Westward Wither Blister Burn + Peel
4. Lonestar Lonestar

5. Deborah Cox Deborah Cox

6. Dog's Eye View Happy Nowhere

7. Terri Clark Terri Clark

8. Jerald Daemyon Thinking About You
9. D.J. Kool | Got Dat Feelin'

0. 3T Brotherhood

manager at Epic, says 34 of the
45 singles given to Tower in
Atlanta and 42 of the 50 singles
at the 13-store Newbury
Comics chain based in Boston
have already sold.

David Massey, the senior
VP of A&R at Epic who signed
Silverchair and Ammonia, says
the reception to “Drugs” when

“If Lucy Fell,” starring
Sarah Jessica Parker.

cards in poses similar to those
in the controversial Calvin
Klein underwear ads. The
band’s clip for “I Really Want-
ed You” airs on MTV’s “120
Minutes” on Sunday (24).
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R&Bin’ Trio. R&B Foundation co-founder Bonnie Raitt, center, is flanked by
Johnny “Guitar” Watson, left, and Bobby Womack during the foundation’s Pio-
neer Awards show, which was held at the Palladium in Los Angeles. Watson and

Womack were among the 1996 Pioneer Award honorees.

H BY J.R. REYNOLDS

In an effort to quickly capture as
broad a consumer base as possible
for Perspective/A&M artist Ann
Nesby’s solo debut, “I’'m Here I'or
You,” the label is releasing to radio
and retail a three-track single,
dubbed a tripack.

Perspective co-founder Terry
Lewis says the goal of the tripack is
to establish Nesby as an album
artist, as opposed to a singles-driven
act. “Ann Is so multidimensional, it’s
hard to identify her exact target

IN DEMAND: Perspective act Solo has come up a win-
ner with its self-titled debut set (Billboard, Aug. 5, 1995),
which has sold 380,000 units, according to SoundSecan. The
group is part of a wave of young R&B acts that are min-
ing the classie soul sound, and “Solo” is the only debut
nominated for a Soul Train Award in the album of the year
category.

Sets by Jodeci, Xscape, and TLC round out the nomi-
nees.

“Solo” has been on the Top R&B Albums chart for 26
weeks; this week, it is No. 11.

Consumers are not the only ones to notice the act’s tal-
ent. Columbia crooner Michael Bolton was apparently so
impressed with Solo that he invited the group to open for
him on his European tour,
which runs Feb. 28-Tuesday

| Solo’s Success Puts It In Class By Itself;
More Loud-ness; Code Blue’s ‘Prisoners’

.soundtrack, is also on its debut album, “Sound Like This,”

(26).

Upon completion of its inter-
national gigs, Solo will hook up
with Jive’s R. Kely, who
begins touring April 4.

The
Rhythm
and the

Blues

LOUD MAKIN’ NOISE:
Loud Records is in the midst
of its heaviest release schedule
in its five-year history, with
seven sets scheduled to street
between now and the end of
summer.

Loud founder/president Steven Rifkind says the label’s
beefy drop: calendar is a direct result of Loud’s revamped
deal with distributor RCA.

Look for Loud debut albums by rap acts the Cella
Dwellas in March and Sadat X in June; the debut of rap
act Delinquent Habits (the first release by Paul Stew-
art’s PMTP Records, which recently entered a joint ven-
ture with Loud) June 18; Wu-Tang Clan’s second set July
2; the debut of rap act Xzibit and Mobb Deep’s much-
awaited second set, in August; and the debut album by
R&B vocalist Yvette Michelle, whose current single,
“Evervday & Everynight,” is receiving airplay nationally.

Also, Raekwon’s second single, “Rainy Days,” from the
artist’s acelaimed debut dise, “Only Built 4 Cuban Linx
..., 1s due out in June.

SOUNDTRACKS: Code Blue/Atluntic Records is releas-
ing an all-blues soundtrack to the New Line film “Heaven’s
Prisoners” July 2.

The set was produced by Peter Afterman and Phil
Joanou and features work from some of the world’s most-
noted blues artists, such as Junior Wells, Albert King,
Buddy Guy, B.B. King, John Lee Hooker, and Stevie
Ray Vaughan (Billhoard, March 16).

The set also features a track {rom Code Blue act the
Hoax, an English band with members in their early 20s
(Music to My Ears, Billboard, April 1, 1995).

“Twenty Ton Weight,” the group’s contribution to the

by J. R. Reynolds

and has an accompanying videoclip.

Look for the Hoax’s sophomore set and a U.S. concert
tour this spring.

Warner Bros. has released the soundtrack to “Girl 6,”
the 20th Century Fox film directed by Spike Lee. The set
is special because it features hit tracks penned by §—
including “Nasty Girl,” “Erotic City,” “The Screams Of
Pussion,” “The Cross,” and “How Come U Don’t Call Me
Anymore”—along: with three new tracks from his pur-
pleness: “She Spoke To Me,” “Don’t Talk To Strangers,”
and “Girl 6,” which is the lirst single.

MO’ MUSIC: Sin-Drome artist Bobby Caldwell, who
recently returned to the U.S.
(rom a tour of Japan that boast-
ed 23 sold-out dates, is promot-
ing “I Give In,” from his latest
set, “Soul Survivor” . .. Eclec-
tic R&B music lovers should
mark April 30 on their calen-
dars in preparation for Ivan
Neville’s still-untitled second
Iguana Records album. Among
the artists slated to guest on
the set are Rolling Stones gui-
tarist Keith Richards and
drummer/producer Steve Jor-
dan . . . Italian label Irma Records has released ‘Juice,” an
acid-jazz compilation feast on its Flying Records U.S.,
which is also the distributor. The album is the label’s first
domestic set, and it’s a winner . . . Timothy “Headliner”
Barnwell, co-founder of Arrested Development, is pro-
dueing a set through his CoatTail Productions for his new
group, Nu Seed. No word yet on whether EMI will exer-
cise its option to release the album when it is complete or
will let the artist shop it to labels.

One of the most interesting releases of 1996 came out
with little fanfare: “Muir Woods Suite” by George Duke
on Warner Bros. features some of the familiar jazz riffs
for which the artist/producer/arranger is known but offers
a definite creative departure. The set is broken into seven
movements, which are colloquially deseribed as “phases”
on the CD and are performed by Duke on piano, Stanley
Clarke on bass, Chester Thompson on drums, and
Paulinho DaCosta on percussion, with L’Orchestre
National De Lille, conducted by Ettore Stratta (Home
& Abroad, Billboard, Feb. 17).

On April 2, Blue Note will release “The New Groove:
The Blue Note Remix Project—Vol. 1.” The set is a col-
lection of classic juzz songs that have been remixed by
some of today’s more promising producers, such as the
Angel, Large Professor, Guru, DJ Smash, Michael
Franti, the Roots, and Easy Mo Bee . .. Boca Raton,
Fla.-based Street Street Music is back with two rap
releases: “Hi De Ho” by South Side P’ride and “Sex” hy

(Continued on page 43)

market,” says Lewis. “We need to
pull in various markets at the same
time. To section one [market| ofi" and
leave the others
behind is a big
mistake.”

“I'm Here For
You” is composed
of 13 songs from
a variety of gen-
res and leatures
such noted musi-
cians as guitarist
Paul Jackson Jr.,
saxophonist Gerald Albright, bassist
Freddie Washington, and drummer
Ricky Lawson.

Producers of the project include
Steve “Silk” Hurley, Jimmy Jam and
Terry Lewis, Jimmy Wright, and
Joe Powell.

The album utilizes the Perri Sis-
ters for background vocals, as well
as former Mercury vocalist Jameci-
a, who is Nesby’s daughter.

The tripack features the gospel
track “Lord I Need You,” dance tune
“A Witness,” and R&B ballad “T’li Do
Anything For You.” It will be ser-
viced to radio and retail April 16.

NESBY

Ann Neshy Makes Solo Sounds

Perspective Set Expands Singer’s Audience

“I’m Here For You” arrives in
domestic stores May 7. An interna-
tional date has vet to he announced.

The Minneapolis-based artist
wrote or co-wrote every song on
“I'm Here For You” and says lyrics
are a key component in her music.
“This album is about relationships:
emotional, physical, and spiritual,”
says Nesby, whose songs are
licensed through New Perspective
Musie.

Nesby has also penned titles for
Sounds Of Blackness, Patti LaBelle,
and Gladys Knight. She is managed
by husband, Tim Lee.

In keeping with the set’s positive
theme, a portion of the sales pro-
ceeds from “I'm Here For You” will
benefit a yet-to-be named AIDS
organization.

“It’s our way of helping to give
back to the community,” says Nesby.

Despite the perception among
many consumers of Nesby as a spir-
itual-only artist—the result of being
the lead vocalist of the Grammy-
winning Perspective act Sounds Of
Blackness—Nesby says there's more

(Continued on page 27)

MJJ’s Men Of Vizion Set Sights
On Fans Of Harmonious Sounds

l BY MARLYNN SNYDER

NEW YORK—MJJ/Sony hopes that
its street-smooth quintet Men Of
Vizion has a prophetic sonic insight
into today’s youth as it prepares for
the May 14 release of “Personal.”

Men Of Vizion comprises George
Spencer 111, Corley Randolph, Des-
mond T. Greggs, Brian L. Dermus,
and lead singer Prathan “Spanky”
Williams. The group, which is man-
aged by Jade Productions, formed
while Spencer, Dermus, Greggs, and

2andolph were attending New York’s
LaGuardia High School of Musie and
Art.

Ultimately, the group came to the
attention of M.JJ through the album’s
executive producer, Teddy Riley, who
mentioned it to label founder Michael
Jackson in 1993 and played him a few
demo tracks.

The group’s music has a classic
R&B feel. Greggs says, “With Tony
Rich and D’Angelo blowin’ up, we're
here to prove that intimate song-
writing in R&B is coming back.
We’re writing songs that everyone
will understand.”

Men Of Vizion’s songs are licensed
through Donril Music Sweet Mel-
odies, Syd-O Music, and Olinda-0
Music.

MJ.J president Jerry Greenberg
says, “[Men Of Vizion] has today’s
sound: great harmonies, great sound,
and great production. Teddy has
been working on the project for two
vears, and the timing is right now to
release the record.”

The Brooklyn, N.Y.-based 20-
something group is geared to a

female demographic, and Greenberg
says that “House Keeper,” the first
single, sends a message to women:
“It says that men can really take
care of them and treat them like they
want to be treated.”

“House Keeper” is a smoothed-out
cover of the 1977 Jackson 5 tune
“Show You The Way To Go,” which
was included on the “Money Train”

MEN OF VIZION

soundtrack.

U.K. radio station Choice F'M has
already been serviced with the sin-
gle, and the label hopes that airplay
will help to establish an early fan
base for the group in the U.K.

At press time, an international
album release date had not been
announced.

According to Sony 550 urban
musice division VP Vivian Scott
“House Keeper” will go to R&B
radio in early April and will hit retail
April 16.

(Continued on page 27)
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TOP R&B ALBUMS.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,

AND PROVIDED BY SoundScan®

* % * PACESETTER ®* % %
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x x - =
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(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
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Billboard’s Record Retailing Directory

Billboard’s Record Retailing Directory provides the accurate

The #1 Choice Of The Record

Bilbecre
1435 REGORD REAILIG DiRtclon |

information you need to reach record retailers and sell them your
products and services.

Relied upon by the entire record and video industry, Billboard’s
Record Retailing Directory contains over 7,000 listings of full-line

record stores featuring chain stores, chain headquarters and independents.

Industry leaders agree—this source of reliable information is too valuable to be
without. To order your copy at $145 plus $5 shipping and handling ($12 for
international orders) call (800) 344-7119. In NJ call (908) 363-4156.
Or send check to:

Billboard Directories, Dept. BDRD3036, P.O. Box 2016, Lakewood, NJ 08701.

Get a jump on your competition! Order bulk copies for your entire
sales staff and marketing team — call us today for special rates!

Please add appropriate sales tax in NY, NJ, PA. CA, TN, MA, IL & DC. Orders payable in U.S. tunds only.
Please make any necessary name and address corrections above. All sales are final.

NESIC/VIDE DEALERS & LMY NEABRBANTERS

BDRD3036
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R&B SINGLES A-Z

Billboard.

FOR WEEK ENDING MARCH 30, 1996

- TITLE (Publisher — Licensing Org.) Sheet Music Dist.
30 1,2 3,4(SUMPIN' NEW) (T-Boy, ASCAP/Boo Daddy.
ASCAP/Soreen Gems-EMI, BM) HL
- 14 50'CLOCK (ARALC, ASCAP/Deez Nutz, ASCAP)
80  AINT NOBODY {Copyright Contro) hich R rIDeT
Compiled from a national sample of airptay supplied by Broadcast Data Systems' Radio Track service, 93 R&B stations 81 AINTNO LOVE AND HAPPINESS (N Green, BMyving, BWVTID, Compited from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report nu
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- BVVSwectness, BV L W of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart 55 AINT NO PLAYA (rckA-Y¥ay, ASCAP Rag Top, BMYWamer- I ll 111]
I_ Tamertane, BMVintersoope Pear, BMIArthony Forie, BMD
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=z TITLE o |5 | = | TITLE AMENACE...) (Face 2 Back ASCAP/Talest Tree, ASCAP Utben 2l |5 mie 2|z |8 mme
Bl ARTIST (LABEL/DISTRIBUTING LABEL) | T | % | ARTIST (LABEL/DISTRIBUTING LABEL) Agenda, ASCAP/PulyGram Ikl ASCAP) Z 15| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) Z | 3| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
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Kris Needs ‘Love’; Secret Life Has It In Threes

SECRETS: Kris Needs has finally
done it. With “Love Me Now” by his act
Secret Knowledge, the UK. produc-
er/writer has at long last come forward
with a track that balances the artfully
abstract keyboard tone that his loyal
underground disciples demand with the
steady house force required to rise
from the electro-pop ghetto. Collabo-
rator/vocalist Wonder has made
notable strides as a stylist capable of
weaving bewitching mantras one
moment and unleashing a little diva
sass the next. Factor in the quirky
genius of Ashley Beedle, who con-
tributed to the song’s creation, and you
have the stuff of which breakaway hits
are made.

Commercially available on the mighty
deConstruction Records at the top of
April, “Love Me Now” on test pressing
has been gathering rabidly positive
response from DJs throughout much of
Europe and the U.K. for several weeks.
The double-pack of remixes shows the
act tweaking the track into a haunting
trance anthem and then completely rein-

venting it as a handbag-swingin’
anthem. Something for everyone, as
they say. The full-length “So Hard” is
near completion and is set for summer
release. We hope a stateside label will be
on board by then.

Got room for another act with a
“secret”? Silly wordplay aside, fellow
U.K. club act Secret Life is back in
action with “Love, Love, Love,” a
mouthwatering platter of strings and
beats that expands upon the group’s
1994 hits “As Always,” “She Holds The
Key,” and “Love So Strong.” The leg-
endary Frankie Knuckles produced
the song, with keyboard input from
Satoshi Tomiie and Terry Burrus.
Adding to the formidable star-power of
this package are mixes by David
Morales, the Playboys, and Platinum
People. For good measure, a fresh
Brothers In Rhythm reconstruction
of “Love So Strong” pops up as a CD
single bonus cut.

Not bad, eh? Well, the real juice of
this effort is provided by Life-mates
Paul Bryant and Andy Throup, whose

/]

gy i

Mags In Control. New Orleans-rooted DJ Mags, shown above, was the headlin-
ing spinner behind the turntable decks for the annual Fat Tuesday/Mardi Gras
celebration at Ruby Fruit Jungle, a popular local nightclub. Steeped in progres-
sive house and tribal music, the event drew more than 10,000 partygoers. In
addition to regular gigs at that venue, Mags is a fixture at a variety of nightclubs
in the area and is writer/publisher for her self-titled clubland tip sheet.

composition and performance are
steeped in old-school soul and disco rev-
erence, They bring the meat to the
table for Knuckles and company to
carve up and cook. Fortunately, none of
the producers involved get so carried
away that essence of “Love, Love,
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by Larry Flick

Love” disappears.

As with Secret Knowledge, an album
is nearly finished and is slated for sum-
mer impact. Pulse-8 has the project for
the U.K. and Europe, while Radikal has
it for the U.S. Can’t wait.

Also carrying the title “Love, Love,
Love” is the latest from Those Guys,
aka Baltimore’s enduring Basement
Boys. This one layers violin samples
from Jean-Luc Ponty’s “Computer
Incantations For World Peace” into a
muscular house beat. The end result is
a curveball that invites DJs to brighten
their floors with a new sound or two.
Available on the Liaison-distributed
Basement Boys Records.

CHRISTEN ING PAGODA: There has
been endless speculation in recent
weeks regarding the initial signings to
the fledgling Pagoda Records, the
multi-genre label formed by Junior
Vasquez, his manager, Jane Brinton,
and industry veteran Dennis Wheeler.
The label will officially launch April 2
with Peter Lazonby’s “Wave Speech,”
a hypnotic tribal-trance instrumental
crafted with the minute detail and com-
plexity of a classical composition. New
York club insiders already know the
track from its popular demo life when it
was also known as “The Guitar Song.”

Indulgent in a most compelling way,
Lazonby succeeds in distracting the
mind from everything except his
sprawling melody and rhythm with
wholly intangible methods. You simply
need to go there yourself to fully com-
prehend. Vasquez contributes a force-
ful remix of “Wave Speech” that
streamlines the groove and slightly
condenses the melody, while smartly
keeping what makes Lazonby’s origi-
nal creation so special.

Roster additions will be unveiled
shortly, as will a likely major-label dis-
tribution deal. “Wave Speech” and the
album that will follow it May 28 will be
distributed nationwide by Independent
National Distributors Inc. Not on the
Pagoda agenda is the single release of
“Rex” by ATMA, as we previously
reported. That track has been licensed
for inclusion on a Vasquez beat-mixed
compilation planned for release on the
label early this summer.

IN THE MIX: The pace of releases
from Tribal America never really slows
down, but the spring looks like it will
be a particularly plush time for the
label.

On the album front, there is “Absol-

utely Fabulous,” which documents such
highlights from the Positiva U.K. cata-
log as “Let Love Shine” by Amos,
“Everybody Party” by D’Enrico, and
“Respect” by Judy Cheeks. “House
Foundations” explores the harsh and
primal beat territory broken by
Spooky (“Little Bullet”) and D.O.P.
(“Take Me”), among a bunch of others.
Not for the pop at heart but nourishing
to the soul of true musical adventurers.

On the singles tip, there is “Walk!”
by Size Queen Featuring Paul
Alexander. Thanks to Peter Rau-
hofer’s militaristic drums, this is good
for a twirl or two, though it gets a tad
monotonous after a while. Perhaps we
are spoiled by the more saucy vamps of
Alexander’s previous recordings to set-
tle for a mere “walk for me” chant. Far
more pleasing is “What Do You Want”
by Fallout Shelter Featuring Dihann
Moore, which is more traditionally
song-driven and propelled by Moore’s
spicy presence.

Moving beyond the Tribal realm,
what a thrill it is to stumble upon some-
thing new by the reclusive Robert
Owens. He resurfaces on the U.K.-
based Musical Direction label with the
ironically titled “Was I Here Before,”
elbowing into post-production excess
with interpretations by no less than
Farley “Jackmaster” Funk, Farley &
Heller, Ollie Dagois, and Loveland
spread out over three records.

Starting with Owens’ original pro-
duction, his voice is as expressive and
engaging as ever, and his lyrics are con-
templative and intelligent. Musically,
“Was I Here Before” travels down
every trend path possible, with Farley
& Heller’s vigorous Fire Island remix-
es forming the most suitable union with
the song and performance. In the end,
this single is little more than a frus-
trating tease, since Owens will likely
withdraw from view within moments.
We can only cross our fingers and hope
he reconsiders.

Speaking of perennial favorites,
Donna Summer’s vintage “State Of
Independence” single has been re-
dressed by DJ Dero, Jules & Skins,
and Murk. With such a lineup, it should
be little surprise that this Manifesto/
Mercury U.K. 12-incher is a buffet of
ideas, ranging from hi-NRG to deep
house. Summer’s voice is a timeless
treasure, and the song fares well, re-
gardless of the context. One for die-
hards to embrace while we all send pos-
itive thought waves into the universe
that La Donna will be signed and make
some new music ASAP

B ETWEEN THE BEATS: With
countless compilations continuing to
saturate the street, it takes a little
imagination to rise above the glut. The
festive folks at Thump! Records display
that as well as a quirky sense of humor
with “Old School Boogie,” an album of
14 oldies that share the word “boogie”
in their titles.

Didn’t think there were that many
songs with such challenging lyrical
fare? Think again, kids. Besides the
obvious “Boogie Oogie Oogie” by A
Taste Of Honey and “I'm Your Boogie
Man” by KC & the Sunshine Band,
there is “Jungle Boogie” by Kool & the
(Grang, “Boogie Fever” by the Sylvers,

“Get Up And Boogie” by Silver Con-
vention, and our personal fave, “Bertha
Butt Boogie” by the Jimmy Castor
Bunch, among others. Way more fun
than you will ever feel free to admit out
loud.

Chicago’s Prescription Records does
its share to keep the (ahem) hallowed
concept of boogie alive in clubland with
“Dancefloor Boogie Delites,” a cute
new EP series that openly harkens
back to those old jams for influence,
while mining plush new house ground.
First up is “Pop, Dip And Spin” by Ron
Trent, a dubby 17’1 rumbler fueled with
shoulder-shakin’ percussion and jittery
synth loops. If only Trent had factored
in lyries and vocals, this could be a
mainstream smash. Maybe next time.
The equally potent flip-side jam,
“Morning Fever,” playfully ignites
memories of such bizarre dance moves
as the bump and the bustop. Geez,
aren’t some mental pictures too hard to
face?

It is not often that you hear about
mobile DJs making the transition into
music production. As a rule, most tend
to follow a path that keeps em far from
the area of the industry that encour-
ages such a transition. But New Yorker
Jingo is making that move with the
impressive “Back To The Under-
ground,” a seven-cut EP of deep house
dubs on Backroom Records. He has
assembled a broad range of floor-
friendly ideas, with “Take Me Away”
standing out with its sultry sound-
effects, jazzy keyboard colors, and
hooky diva-sampled chorus. We need to
hear more from this promising talent.

Finally, EMI inches back toward the
dancefloor with its signing of London-
based belter Geoffrey Williams, whose
R&B-inflected pop/house single “1
Don’t Want To Talk About It” is an act-
ive import seller. The label is throwing
promotional support behind the jam—
which has been touched by the groove
input of Todd Terry and Armand Van
Helden—and is putting together an
album for tentative late-spring release.
Watch Williams; he has multiformat
success written all over him.

s Danee
Bureakouss
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Billboard's First Annual
Dance Music Summit... you missed______

E) The First Ever American Concert Appearance by
International Sensations M People and [:Ream

»  The Launch of International Hits Including:
“Love N’ Happiness” by River Ocean featuring India
and
“Beautiful People” by Barbara Tucker

> Live Performances by Dance Legends:
Martha Wash Ten City Paul Parker

If you missed the Second Annual
Y Pance Music Summit... you missed
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¥

¥ The Historic “Divas Unplugged” Featuring Clubland Stars
Joi Cardwell Kristine W.
Jimmy Somerville Eve Gallagher

9 The World Premiere of Gloria Estefan’s
Award Winning Music Video “Everlastiag Love”

Y Live Performances by Legends
Frankie Knuckles Laura Branigan

‘Y and rising stars ...
| Janice Robinson Dajae

Meechie Abigail

vw.r -
{You never know what will happen
this year so don’'t miss out M
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Celebrating The Grammies. MCA Records/Nashville picked up three Grammys
and gathered at a party to celebrate. Shown in the front row, from left, are MCA
Records/Nashville president Tony Brown, the Mavericks’ Raul Malo, and Malo’s
wife, Betty. In the back row, from left, are the Mavericks’ Jerry Dale McFadden,
Nick Kane, and Paul Deakin; Trisha Yearwood; the Mavericks' Robert Reynolds;
Vince Gill; MCA Music Entertainment Group chairman/CEO Doug Morris; and

MCA Records/Nashville president Bruce Hinton.

H BY DEBORAH EVANS PRICE

NASHVILLE—The weeks preceding
the May 14 release of “Hal Ketchum
The Hits” on Curb Records find the
singer/songwriter reflecting on one
chapter of his career and gearing up
for the next. The 14-song collection will
include such Ketchum gems as “Small
Town Saturday Night,” “Past The
Point Of Rescue,” “1 Know Where
Love Lives,” “Sure Love,” and “Mama
Knows The Highway,” as well as three
new cuts, among them the first single,
“Hang In There Superman.”

“I think the 11 hits are a wonderful
chronology of what has got me to

JOE MANSFIELD has been appointed CEO/co-president
of Asylum Records Nashville, ending weeks ol industry
speculation about the label. He joins Kyle Lehning, who
moves {rom president to co-president. One ol Manstield’s
first moves in his new capacity was holding a conference
call with Asylum’s regional promo team.

The 4-year-old label has had major success thus far with
Brvan White. Other artists on the roster include Mandy
Barnett, the Cox Family, Curtis Day, Emmylou Har-
ris, JI) Myers, Kevin Sharp, Thrasher Shiver, and Jerry
Kilgore.

Mansfield, who has extensive marketing experience,

Mansfield CEO/Co-Prez Of Asylum;
CMT Latest Channel In Exec Search

penter, and Trace Adkins . .. The 30th annual CMA
Awards show will be televised on CBS Oct. 2 from the
Grand Ole Opry House, Walter C. Miller will again pro-
duce the show. The CMA’s International Entertainment
Gxpo, better known as SRO, follows Oect. 3-5 at the
Nashville Convention Center . .. Disney Music is dipping
its toe into the local waters, signing Lonestar's Richie
McDonald and re-signing Steve Diamond.

KIDS TODAY: Instead of spending spring break raising
hell in Florida or Cancun, Mexico, about six-dozen Berklee
College of Music students traveled to Nashville March 16-
20 in order to attend panels and seminars on Music Row.
This is the eighth year in a row that the Boston-based col-
lege has sent a contingent,

began in radio in 1961 in his native Texas. In 1965, he joined
CBS Records, where he rose from field rep to VP of mer-
chandising in New York. As
[
bra Streisand, Billy Joel, NaShVIlle

and Pink Floyd. In 1981,

he became divisional VP

for contemporary musie for

RCA Records in New York,

ship. In 1985, he moved to

Capitol in Los Angeles as

VP of sales. As VP of mai-

keting for Cema Distribution, he worked with Bonnie
Raitt, M.C. Hammer, and Heart.

Brooks. He left Liberty to form the Mansfield Group, with
such clients as Brooks, Willie Nelson, and Mark Ches-
nutt. In 1994, he formed Mansiield/Martinovich Associ-
ates, with a client list ineluding Brooks, Wynonna, and
Anderson Merchandisers. He says that he will continue to

VP of marketing, he work-
S
where his acts included e —
Mansfield moved to Nashville in 1990 ag VP of market-
work with Brooks and Wynonna; the other clients will

ed with such artists as
Bruce Springsteen, Bar-

Diana Ross, Kenny Rog- T
ers, and Jefferson Star-

ing and sales for Liberty Records (now Capitol Nashville)
and is eredited as being a major force in breaking Garth
remain with Martinovich. Asvlum is part of Lllektra Enter-
tainment Group.

HELI’ WANTLED: Change continues to be o constant at
Naushville's music television networks. The president’s posi-
tions at TNN and Z Music Television remain open after
the recent respective departures of Kevin Hale and Ken
Yates. Meanwhile, CMT has confirmed that it is actively
recruiting a worldwide director of operations following
the departure of Cindy Painter, who left to become direc-
tor of licensing at parent company Gaylord Iintertainment.
... Borman Entertainment has come to town. The Los
Angeles-based fIirm has opened a Nushville office with VP
Joni Foraker relocating from Los Angeles. Borman man-
ages Faith Hill, Dwight Yoakam, Mary Chapin Car-

by Chet Flippo

and the week has become
very popular with people
here as well. It’s also
resulted in a4 number of
Berklee students getting
jobs in the industry here,
according to Berklee’s
Allen Bush. Warner
Bros. is sponsoring this
vear's trip. ASCAP, BMI,
and SESAC hosted most
ol the workshops. Berklee
alumna Gillian Welch
was the subject of one of
the most popular panels, “The Artist’s Journey.”

THE MOST ECCENTRIC country singer I have ever
met—and that’s going some—is finally the suhject of a tull-
length video documentary. “Cotton Pickin" Smash! The Leg-
endary Stardust Cowboy Movie™ does a fairly good job of cap-
turing the allure and eccentricity of Norman Odom, who
bills himself as the Legendary Stardust Cowhoyv. “The Lege,
as his fans call him, went to high sehool in Lubbock, Texas,
with Joe Ely and was a familiar figure around town, playing
and singing on top of his car: In 1965, he left forr New York
with the goal of appearing on “The Tonight Show.” He was
driving an old Chevy with “NASA Presents The Legendary
Stardust Cowbov”” painted on both sides and a map of the
moon on the roof and stopped in Fort Worth, Texas, to busk
for a few bucks. He was discovered there by a vacuum-clean-
er salesman, who got him together with T Bone Burnett in
alittle studio located under KXOL. That session vielded the
classie song “Paralvzed,” with Burnett dirumming and the
Lege playving guitar and bugle. KXOL put the song on the
air that same day. Mercury’s Ron Oberman signed himto a
singles deal, and he actually charted on local radio stations.
The Lege got on “Laugh-In" and ot her shows but has never

connected with the mainstream. You have to be there to |

appreciate this deconstructionist countryv genius. The filin's
director is Anthony Philputt, who lives in Indianapolis.

Hal Ketchum Hauls Out ‘The Hits’

Curb Artist To Focus On Writing, Not Touring

1996,” Ketchum says, “and the three
new sides are the perfect way to tie
this package together. I recorded
‘Wings Of A Dove,” whieh T sang with
Ferlin Husky when I was inducted into
the Grand Ole
Opry, and I re-
corded a great
ballad, a Tony
Arata song called
‘Satisfied Mind,’
which I huve been
doing in shows for
about a  year.
‘Hang In There
Superman’ [is a
song| I wrote with Roger Cook.”
That song was inspired, in part. by
Christopher Reeve, the actor known
for his portrayal of Superman who was
paralyzed in a horseback-riding acci-
dent. “It’s got a lot of planes to it,”
Ketchum says of the song. “It’s a get-
well message to Christopher . .. It'sun
extraordinary, positive look at the
world we live in. It’s an extremely pos-
itive record and a real groove-driven

KETCHUM

record.”

When asked why he and the label
chose to put together a greatest-hits
package, Ketchum credits the label’s
chiefl with initiating the project. “Mike
Curb has been talking to me about it
for some time,” he says. “It’s a hard
thing for an artist to grasp [his or her|
body of work. I've had great success.
but I'm looking ahead and didn’t real-
ly think about how many songs have
impacted people, have been played on
airwaves, and continue to be, until he
brought it to my attention. Mike Curb
convineed me it was time.”

Dennis Hannon, executive VP/GM of
the Curb Group, says the label plans to
satisfy Ketchum’s existing fan base
with the greatest hits and then expand
his audience by releasing the new sin-
gles. Hannon feels the compilation will
appeal to consumers. “The customer
today is looking for incredible value,”
he says. “I think that the Alan Jackson
record, the Vince Gill record, and cer-
tainly Garth before that point to the

(Continued on page 39)

Cathedrals Are Top Act
At Hearts Aflame Awards

NASHVILLE—The Cathedrals took
home the top honors at the Southern
Gospel Musie Guild’s Hearts Aflame
Awards March 18 at the Ryman Audito-
rium here. The veteran aet won acco-
ludes in the categories of best artist,
male quartet, album, and performance
video of the vear. The show capped the
Guild’s second Spiritfest, a three-day
event that drew almost 4,000 Southern
gospel artists, industry personnel, and
enthusiasts for seminars, showeases, and
special activities.

“This is one of the greatest nights in
Southern gospel music I've ever experi-
enced,” said Cathedrals lead vocalist
Glen Payne backstage at the awards fol-
lowing the group's sweep and his win as
male vocalist.

Hosted by Bill Gaither, Mark Lowry,
and Chonda Pierce, the awards were
taped for broadeast on the Inspirational
Network May 4 at 7 p.m., with a repeal
broadeast scheduled for June 22. Awards
were hestowed in 16 categories and were

voted on by the members of the South-
ern Gospel Mugie Guild to honor excel-
lence in the field of Southern gospel and
for “kecping the flame alive.”

The evening featured performances
by top names in Southern gospel, inelud-
ing the McKameys, the Cathedrals, Jett
& Sheri Easter, the Freemans, Carroll
Roberson, Vestal Goodman, the Kings-
men, and the Christ Church Choir with
Kirk Tallev. Comedian Chonda Pierce
also paid tribute to the late Minnie Pearl.
The show ended with a “pianorama” that
featured the genre’s top keyboardists:
Anthony Burger, Tracy Phillips, Roger
Bennett, Jeft Stice, and Tim Parton.

In addition to Southern gospel’s top
talents, the evening inclucled presenters
from the country music community.
Alabama’s Randy Owen joined kd Harp-
er to present the Heritage Award to
Brock Speer. the legendary patriarch of
the Speer Family who has been per-
forming Southern gospel music for 70 of

(Continned on page 39)

l

The Cathedrals were the most lauded act of the evening at the recent Hearts
Aflame Awards, taking home top honors in the categories of artist, male quartet,
album, performance video, and male artist (for vocalist Glen Payne}. Pictured
backstage after their sweep, from left, are Roger Bennett, Homeland Entertain-
ment director of video production Bethni Hemphill, Payne, Scott Fowler, Home-
land Entertainment CEO Bill Traylor, George Younce, and Ernie Haas.
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COMPILED FROM A NATIONAL SAMPLE
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58 57 59 87 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS 34
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(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker Impact shows albums removed from Heatseekers this week. R indicates past or present Heatseeker title. © 1996, Billboard/BPI Communications, and SoundScan, Inc.

Bilboard, Top Gountry Gatalog Albums.
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4 Ogl:DN’T IT BE GREAL...

If YOU COULD TALK TO ALL OF YOUR

- ‘ -
" . “ . CUSTOMERS AROUND THE WORLD,
! _ ‘ . AT THE SAME TIME, IN THE
L 4 SAME PLACE, EVERY WEEK?
\ ® L *
-
S 3
- Y, .=
! YOU CAN WITH

Cai V3 & Biloeare

Every week, Billboard attracts .
everyone.you do business with--
Retail/Distribution, Radio, The Media,
Venves, Recording Studios, Artists/
Managers, Financial Institutions, in 110
countries around the world. Buying an ad
in Billboard is the equivalent of picking up
the microphone and telling them what you're

up to. For 101 years, amazing things have

happened to advertisers in Billboard. v

THINK ABOUT IT!
EVERYONE AT ONE TIME.
IN ONE PLACE.

STEP UP TO THE MIKE ... '

New York: 212.536.5004 LA: 213.525.2307 Nashville: 615;.321.429;4:'.1" London: 44.171.323.6686 |
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' ISSUE DATE: APRIL 27" |

" AD CLOSE: APRIL 2

| With the Oscars right

' around the corner, sound-
tracks are getting their
share of the spotlight.

. Billboard highlights one

| of the most productive
years for this market in its
April 27th special issue.
Coverage will include a
general overview of the
market, reports by Thom
Duffy on activity in
France, Italy, UK, and
Australia, and rankings
for the top 30 titles of the
year.

Contact:
Deborah Robinson
212-536-5016

T ISSUE DATE: MAY4

AD CLOSE: APRIL 9 '
| From April 29-May 1,

Billboard will be hosting
its Seventh Annual Latin

' Music Conference and

Awards in Miami, Florida.
Our May 4th Spotlight
issue gives an overview of
the Conference, including
reports on planned events
and seminars, a list of this
year’'s winners and their
profiles, and general infor-
mation on Conference per-
formers. John Lannert also
summarizes the develop-
ments and trends in Latin
Music over the last year.

Contact.

Angela Rodriguez
305-441-7976
Daisy Ducret
510-524-4718

ISSUE DATE: MAY 4
AD CLOSE: APRIL 9

. Virgin Retail is coming to

the “Big Apple” in April and
Billboard has the inside
bite on the grand opening
of this megastore. Our May
4 Spotlight recaps the his-
tory behind the multi-million
dollar store, including facts
and figures on product
offerings, an exclusive
interview with lan Duffell
(President of Virgin Retail
Group, North America and
Asia Pacific) and a short
first-person address by
Virgin founder Richard
Branson.

Contact:
Lezle Stein
213-525-2329

ISSUE DATE MAY 11

AD CLOSE: APRIL 16

Starting 20 years ago with
the sounds of the Ramones
and the Sex Pistols,

. Modern Rock has evolved
' into a dominant form of
mainstream music.

Billboard's May 11 issue
reviews the progression of
the music, from its NY and
London street roots to its
current triumphs around the
world. Other topics to be
covered include the rela-
tionship between indies and
modern rock, the develop-
ment of the modern rock
radio formal, and a timeline
of the music’s milestones
over the past 20 years.

Contact:
Ken Piotrowski
212-536-5223

) Billbadrd's 200,000
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" Jeepis a registered trademark of Chrysler Corporation.
¥

The Saga started with Lonesome Dove.
The Story, the acclaim, the epic sales
all continue with...

LMM M@MIU RTRY”S

¢ Over 250 Million adult i unpressxons created by extensive
radio campaign on ©, ®CBS & b weswoon ove- networks!

.. * Powerful exposure on VIDEO PIPELUK and “Take One.”
¢ Promotional trailers on all upcoming releases.
~ o In-pack $3 rebate on popular Cabin Fever titles!
¢ Theatrical size poster available!
¢ Timed perfectly for Father’s Day!
¢ Traffic stopping displays available in 6,12,24 & 48 packs!

Larry McMurtry’s Streets of Laredo
Video Sweepstakes — features a grand
prlze of Jeep@ Cherokpe Laredo!

JAMES GARNER SISSY SPACEK SAM SHEPARD
“LARRY McMURTRY'S STREETS OF LAREDO”

RANDY QUAID NED BEATTY WES STUDI CHARLES MARTIN SMITH
GEORGE CARLIN ALEXIS CRUZ KEVIN CONWAY JAMES GAMMON
AND SONIA BRAGA ExecutrivE ProDUCERS SUZANNE pE PASSE ROBERT HALMI, JR.

LARRY MCMURTRY DIANA OSSANA anp LARRY LEVINSON

Basep oN THE NOVEL BY LARRY MCMURTRY TeLeEpLAY By LARRY McMURTRY
& DIANA OSSANA DirecTED By JOSEPH SARGENT

DE PASSE ENTERTAINMENT AND LARRY LEVINSON PRODUCTIONS
IN ASSOCIATION WITH RHI ENTERTAINMENT, INC.

Street Date: May 21, 1996 Order Date: May 1, 1996
To order call your distributor or Cabin Fever at
1-800-42-FEVER or in Connecticut at 203-863-5200.
Running Time: Approx. 3 Hrs. 47 Min./Not Rated/Color

© 1886 Art and Design Cabin Fever Entertainmen: Inc. All Lights Reserved.
4 Prices may vary in Canada.

CF #15248

00 d

RHI Entertainment, Inc.

CABINGIFEVER
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Larry McMurtry'’s Streets of Laredo follows in
the best-selling boot. steps of Lonesome Dove,
one of the greatest video success stories ever.
Selling a blistering 2 million plus copies (and
counting!), McMurtry’s classic tale became an

American institution, establishing a beginning

for a video “franchise” in the best-szlling tradi-

tion of Star Trek, James Bond and Indiana

Jones. The sales success continues as millions

ol Lonesome Dove fans invade your store for
the star-studded sequel! Streets of Laredo
soon to be followed by a third smash hit,
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Larry McMurtry's Dead Man's
Walk — is ready to pave your
“streets” with gold!
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AN EXPANDED MERCHANTS SUPERSECTION

& MARKETING

Keynoter Howard Stringer Eases

Into Brave New Digital World

H oward Stringer, the keynote
speaker at the NARM convention, is
chairman/CEQ of TELE-TV, a $300
million joint venture of three tele-
phone companies (Bell Atlantie,
Nynex and Pacific Telesis) that was
designed to create programming and
interactive video services. A native of
Wales, Stringer previously worked at
CDBS, where he was president of the
CBS Broadeast Group. Following are
excerpts from a pre-NARM tele-
phone interview of Springer conduct-
ed by Billboard associate retail editor
Don Jeffrey in carly February.

Biltboard: How far along are you
in developing programming for
TELE-TV?

Howard Stringer: We're quite well
along in developing digital program-
ming for the next wave of digital tele-
vision. The next thing that has to hap-
pen is that the [distribution system
companies| will spend large sums of
capital to launch these systems, and
this is going to take place over the
next year. We have the stage, the
sets, the musie, the sceripts, and we
now have to get the theater built. And
we're helping to design the theater.
But it'll be the end of the year before
we're up and running with very many
subscribers.

BB: What kind of inusic prograin-
neing are you developing?

HS: I don’t want to give anything
away because, in the world of cable,
imitation is the sincerest form of rip-
off. We have lots of people bringing
music programming ideas to us and
new channel ideas to us. We have a
parade of people who want new chan-
nels, and we're encouraging people to
bring them to us, but we're not sign-
ing anything until we really get a com-
mand of the spectrum. We're not
going to decide what kinds of new
channels to put in the air until we
know exactly how many digital chan-
nels we’ll have to offer people. We're
playing with the digital spectrum to
introduce new ways of selling and
showing the commodity of music to its
best advantage.

BB: Should rvetailers sce TELE-TV
as o threat becanse it suggests the
divect selling of weusie?

HS: One reason concerts have
never done as well as we’d like on
television is because of the quality of
sound. This will be high-quality
sound. Over time, the delivery of CDs
and so forth directly marketed to the
program you're watching will be
faster and more direct. But I think,
ultimately, it will be tougher on the
video stores than on the music mar-
ket. Kids can record off radio now
very easily. When everybody bought
the VCRR, they recorded everything;
after a while, people use it less and
less. Similarly with records: an awful
lot of people do tape them, but a lot of
other people want them around
where they can see them in the pack-
aging. I think records are much less
handicapped than movies will be by

that experience.

BB: Will you be selling music over
the phone lines?

11S: Delivering digital pictures and
audio over the phone lines is one of the
full-service options. I'm sure we'll
deliver it and we’ll sell it. We'll make it
easier to market it and brand it direct-
ly to the product they're seeing.
That's really a question of conve-
nience more than anything else. But
my guess is that it will just increase

L w%+ 5

Howard Stringer

the amount of material sold. When 1
was at CBS, we did a musical that got
a very big audience: “Gypsy.” If we
could have come up with a plug at the
end of that—"You can now buy Bette
Midler in ‘Gypsy’ and have it deliv-
ered by tomorrow afternoon”—we’d
have sold hundreds of thousands of
those copies. So I think we’ll just
increase the demand for recovds,
especially for the baby boomers, who
are more disconnected from current
musie trends. T think we'll be able to
reconnect them to music options that
they don’t have at the moment.

BB: ITow do you ewvision nsic
stores of the future?

HS: I think those have been evolv-
ing pretty effectively. The HMVs and
the Blockbuster record stores are
pretty sophisticated. But there are so
many options out there, so much
repackaged material, it's very hard to
know where to go. Teenagers know
what they want because they've heard
it played or they're looking for the
next record. But there's a vast record-
buying public in the middle, in their
late 30s and 40s, who walk into a
record store puzzled. 1 think the new
technology will enable them to know
what’s available more quickly and
make those choices easier. I think the
brave new world of digital is also
about customer convenience and cus-
tomer control, which the current
straightforward passive medium is
not. And that is going to change the
business. But [ think retail stores are
going to be happier. If you look at
those retail stores, the kinds of people
coming into them looking for records
are going to come anyway; but you

may well get a whole new generation,
for whom roek music ended with rap.
They're looking for a place to transi-
tion to.

BB: Do you foresce people purchas-
fng wmusic througl the Internet?

HS: There'’s convergence between
the television and the computer. The
Internet will be used by those whose
fingers do the walking for quite a lot
of merchandising. Whether television
can compete with that without the
cable modem—the true video on
demand—it’s really too early to tell.
But there’s probably room for all.
There are 80 million baby boomers
turning 50, and even though they have
the buying power to get sophisticated
cable modems and computer materi-
als, I don't think they're the ones who
sit alone at the end of the day in front
of a computer, I think those are the
people who like a shared experience.

BB: Is there any particular nies-
sage you'd like to put acvoss to the
nmsic industry executives gathered
at NARM?

1S: 1 haven't written the speech
vet.

I have a brother in the record indus-
try. He's a managing director of Epic
Records in London, and he’s 20 years
younger than me. What I know about
the record industry, I hear from him.

There was a time—when CBS
Records was sold—that there was
kind of a dip in the buying of records,
and one wondered, “Are songwriters
running out of gas?” Then along
comes the CD, and the catalog
heconies reenergized and reused. And
now people are saying, “Well, is that
catalog drying up?”

If we learned one thing from all that
panic about what the Japanese were
going to do to us, how the Japanese
were going to doninate the commer-
c¢ial world, it's that the Anglo-
American popular culture is some-
thing that nobody else seems able to
imitate or emulate. So, when vou
expose Asians or East Europeans to
our music—hey, you can rededicate
those libraries over and over again, no
matter what the technology.

BB: What do you think of consoli-
dation in the entertainment fndis-
try? Is it good for creativity?

HS: Generally speaking, I don't like
it. But the technology has made
record-making very easy. People are
now making them in bedrooms.
There's a whole new cottage industry
in England. For 100 pounds you can
make your own record, and a lot of
those are flooding the market. You
wouldn’t have expected that 10, 15
years ago. So creativity at the grass-
roots level is easier than it ever was,
And there's no getting away from the
creativity of the yvoung. If you look at
punk, for instance, or reggae, it starts
somewhere small, in CBGB’s or some-
where, because people are fed up with
the existing musie, and before you
know it, it goes mainstreant. That

(Continued on page 94)
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(Continued from page 81)

staffers who have released 15 albums
since 1984, Their latest, *A Whole
Newt World™ contains songs like
“Supercallousmeanandnastyright-
winglegislation,” "Bye Bye Big Bird”
and “Tax Your Children Well.”

Mary Chapin Carpenter

Coming quite a ways from her
undersold 1987 debut, “Hometown
Girl,” Mary Chapin Carpenter has
more than made her mark—at the

cash register as well as the erities” cir-
cle. The six-tinie Grammy winner's
second album, “Come On Come On,”
has enjoyed sales approaching 2.5 mil-
lion. From ballads to country-rock,
from R&DB to the traditional reel,
she’s wowed fans with musical diver-
sity combined with heartfelt, intelli-
gent lyrics. After spending the better
part of the last five years touring,
Carpenter took a year off to write her
latest album, “Stones In The Road,”
which exhibits a more intimate tone as
it explores the depths and hopes of
her personal life.

Carlene Carter

Carlene Carter comes from
country-music royalty. She's the
granddaughter of the legendary
Maybelle Carter, the daughter of '50s
honky-tonk star Carl Smith and June
Carter and the stepdaughter of

Johnny Cash. Her music career began
in the "70s, when she was a songwriter
for Emmylou Harris, Tracy Nelson
and the Doobie Brothers, and grew as
she collaborated with the musical tal-
ents of Dave Edmunds, Bernie
Taupin, Sheila E. and many others.
Her 1980 album, *Mystical Shapes.”
was a defining force in what contem-
porary country music has become.

Carter filled her latest album, “Little
Acts Of Treason,” with party-girl
songs, ballads and quiet reflections.
The album features a duet with her
father on his 1954 hit, "Loose Talk,”
and a rendition of the 1932 Carter
Family song “Winding Stream,”
which she sings with her mother,
aunts Helen and Anita, and daughter
Tiffany.

DC Talk

The voung trio of Michael Tait, Toby
McKeehan and Kevin Smith has a lot
to be thanktul for. As DC Talk, the
three men have created a platinum
album and two gold records, have won

a Grammy and were recently nomi-
nated for four Dove Awards by the
Gospel Music Association. McKeehan
himself was nominated for an addi-
tional four in songwriting and produc-
ing categories. The group’s fourth
album, “Jesus Freak,” is a mix of
styles and sounds. Their blend of hip-
hop, rock and soul punctuated by har-
monies, raps, slide guitar and distor-
tion, has proved effective in delivering
their Christian sensibilities to an
ever-widening audience.

The Four Tops

Though they already had an estab-
lished record before signing to
Motown in the early "60s, it was their
first hit, 1964’s “Baby [ Need Your

Loving,” that really delivered the dis-
tinetive and passionate lead vocals of
Levi Stubbs, backed by the harmonies
of Renaldo *Obie’ Benson, Lawrence
Payvton and Abdul *Duke’ Fakir to mil-
lions. “Reach Out I'll Be There,”
“Ain’t No Woman (Like The One I've
Got),” "When She Was My Girl™ and a
number of other hits have kept The
FFour Tops in the heights of popularity
for the past 30 years. The group's
most recent album. 1995% “Christmas

(Continued on page 90)
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MORTAL KOMBAT®
THE ANIMATED VIDEO

$5 Mail-in Rebate!

When consumers purchase |
Mortal Kombat The

NS
'J New to/“l
) sell-through’ //

0%

| Animated Video and ,
Mortal Kombat ° The Movle.
: (Offer inside coupon booklet)

A ROCK'EM, SOCKEM ACTION FLICK!™

VHS# N4010

Rated PG-13, 101 Minutes, Spanish Version Available

i ORDER DATE: 4/30/96 ~ STREET DATE: 5/21/96 VHS# N4310G,C3 VHS# NA344V =

All titles feature high guality duplication. € 1996 New Line Home Video. All Rights Reserved. Sold exclusively by Turner Home Entertainment.  Titles Available on LaserDisc,
NEW LINE available through Alliance in Canada and French speaking Canada. All prices are suggested retail<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>