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Industrial Rockers Breaking
Through To The Mainstream

H BY CRAIG ROSEN

LOS ANGE LES—The industrial rev-
olution is being televised on MTV and
modern rock stations and is selling

GRAVITY KILLS

briskly at a retail outlet near you.
Industrial-influenced acts Gravity
Kills, Stabbing Westward, and Mari-

Imprint’s Peters
Is Modern Country

W BY CHET FLIPPO

NASHVILLE—For longtime song-
writer and first-time recording artist

o "
* g S

PETERS

Gretchen Peters, as well as for her
fledgling label, Imprint Records,

nothing is business as usual.
When Peters’ first album, “The Se-
(Continued on page 29)

CONTEMPORARY
CHRISTIAN
MUSIC

A BILLBOARD SPOTLIGHT

SEE PAGE 33

lyn Manson are receiving video and ra-
dio play and making sales gains.

The success of these three acts
comes in the wake of Nine Inch Nails’
breakthrough at radio and retail (Bill-

“"; ; *é

MARILYN MANSON

board, April 2, 1994) and the arrival of
other industrial-oriented, radio-
friendly acts, such as Filter.

It’s also occurring at a time when
the modern rock format continues to
flourish but is sharing key artists with
top 40, mainstream rock, and even hot

(Continued on page 101)
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B BY ED CHRISTMAN

NEW YORK—For almost 25
years, major record labels have
relied on the
branch system to
sell and market
music, but over
the next month,
EMI-Capitol Mu-
sic Group North
America will dis- |
mantle Cema Dis-
tribution and re-
place it with
Distribution.
More than a name change, EMI
Music Distribution will abandon
the concept of housing sales and
marketing responsibilities within
a geographic structure and will in-
stead divide those responsibilities

EMI Music

EMI-Capitol To Restructure
Distrib.; Cema Gets New Name

EMI MUSIC DISTRIBUTION

among three teams: the major ac-
counts group, the field marketing
sales group, and the artist devel-
opment group.

- Charles Koppel-
man, president/
CEOQ of EMI-Capi-
tol Musi¢c Group
North Ameriea,
says, ‘“‘The new
structure will em-
power our people
and be responsive
to retail’s needs
and also to our labels, as we work
to develop a preponderance of
new artists. The key word
is ‘empowerment."”

Russ Bach will remain presi-
dent of EMI Music Distribution,
and Gene Rumsey, as senior VP, will

(Continued on page 95)

H BY DOMINIC PRIDE

LONDON—The parents can’t be-
lieve it. The hip-and-trendy swing-
ing cocktail music LPs they discard-

COUNT INDIGO

ed two decades ago are back. Only
this time, the finger-clicking musie
is coming from their kids’ stereos
instead of their own, and it has an

London Taking It Easy
With Lounge-Core Artists

unmistakable touch of the *90s to it.

The bizarre phenomenon that is
the lounge music revival is gripping
the capital here, with long-forgotten
lounge, easy listening, and exotica

FLOWERS

experiercing a new lease on life in
clubs and in a myriad of compila-
tions in stores.

(Continved on page 91)

‘Rent’ Album Goes
To DreamWorks

W BY BRADLEY BAMBARGER

NEW YORK—The mix of tragedy and
triumph marking the production of the

w =

DmEAMWORKS
rock opera “Rent” has made it one of
the most anticipated Broadway open-

(Continued on page 101)
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Motown’s Future Looks To The Past
Artist-Grooming Part Of ‘New’ Label Strategy

H BY J.R. REYNOLDS

In an effort to make Motown the world’s
premier entertainment company specializing
in black music, arts, and culture, president/
CLEO Andre Harrell is updating the blueprint
lett by Berry Gordy, who
founded Motown and
turned it into & household
name.

Harvrell, who has been
on the job for s'x months
(Billboard, Oct. 14, 1995),
has tocused heavily on de-
veloping the corporation’s
cornerstone. Motown
Records.

Since joining Motown, Harrell has adopted
some of the A&R, artist-development, and
marketing philosophies that helped make
Gordy’s Motown a juggernaut that estab-
lished the careers of such music icons as Ste-
vie Wonder, Diana Ross, Marvin Gaye. the
Temptations, and the Jackson 5.

Harrell says, “My vision is to maintain a
platform for Motown’s legacy and to broaden
the appeal of our veteran artists and intro-
duce them to a new generation of consumers,
while continuing to introduce [consumers] to
our debut acts.”

The former Uptown Records founder/
president plans to accomplish his goal of be-
coming the No. 1 R&B label in Billboard’s
vear-end tally by signing artists, grooming
them through a comprehensive arist-devel-

HARRELL

opment program, and putting them in front of

consumers via a roadshow,

TAKING TO THE ROAD

One of Harrell’s first moves was to relocate
the label headquarters to New York (Bill-
board, Feb. 24). In addition, a new olfice is
planned in Detroit, the label's birthplace. Ac-
cording to Harrell, the new Detroit office will
serve as a regional A&R listening post and
will house a promotion staffer.

When Harrell came aboard, he initiated a
print and electronic advertising zampaign
that featured the executive seated in a chair
toting a cigar. The text in the ad stated, “Up-
town to Motown . Andre Harvell,
CEO/president Motown. It’s on!”

Harrell dismisses claims by some ob-
servers that the self-promoting zampaign
created friction with top PolyGram execu-
tives.

“T walked in the door to [distributor| Poly-
Gram with a marketing and advertising plan
designed to give a young, exciting, and im-
portant image to Motown,” says Harrell.

THIS

“PolyGram is turning out to be a great part-
ner, and [president/CEO Alain Levy] has
created a very supportive environment in
which to operate.”

Harrell also established the 1996 Motown
Talent Search tour, an 18-city quest for the

country’s hottest un-

tapped acts that runs
MOTOWN

March 28-May 19.

He describes the talent
search as a grass-roots
outreach campaign that
targets local consumers.
“In Washington, D.C., we
had over 3,000 people who wanted to partici-
pate; we had 1,500 in New York in line. And
the 800 number for information on the talent
search has generated over 275,000 calls.”

On June 19, talent-search finalists will
compete during a live special aired on the
Black Entertainment Television network.
The winner will receive a recording deal with
Motown.

“Think about all the really good artists out
there who've been performing for years lo-
cally und regionally who now have a chance

for the big time,” says Harrell. “It’s really
stirring up excitement in local communities.”

Although Motown has yet to release a new
album in 1996, the label plans to release 22 by
the end of the year. The first is a self-titled
set from R&B crooner Horace Brown on
June 18.

Acts with fortheoming
singles include female vo-
calist Tarel Hicks’ “Ooh
Baby,” Jason Weaver’'s “I
Don’t Know Why,” Carol
Riddick’s “Take Your
Time,” and Vaulerie
George’s “Being Single.”

Albums from these acts
are not vet slated for re-

BROWN

lease.

Other acts on the 1996 release schedule in-
clude Johnny Gill. Queen Latifah, male teen
quartet Ladae. girl group the Shades, the
Whitehead Brothers, quartet Soul, male vo-
calist Ronnie Henson, and female hip-
hop/R&B act 702.

The expanding artist roster is backed by a

(Continued on page 99)

B BY EILEEN FITZPATRICK

INDIAN WELLS, Calif.—Traditional
video sales trends indicate that business
slows during the summer, but Buena Vista
Home Video expects to e
change that reality with
a sell-through program C
that it predicts will in- / ( -
crease retail sales of :
Disney titles by 60% .’A
over last summer.
From July through
September, DBuena
Vista will issue more
than a dozen new titles.
Sales of these releases, along with other
Disney titles on the market, are predicted
to rack up $725 million in retail revenue, up
from $450 million during the same period
in 1995, according to Buena Vista president
Ann Daly.
According to Buena Vista, total retail
revenue for the period is estimated to jump

POOH

Buena Vista To Heat Up Summer
With Major Sell-Thru Campaign

to $1.3 billion from $1 billion in the summer
of 1995.

If consumers make that prediction come
true, Daly says, Buena Vista will not only
solidify its No. 1 position in the sell-
through market, but the supplier will be-
come 30% larger than its competitors com-
bined.

The program is led by the video release
of two recent theatrical features and the
Disney classic “Oliver And Company.”
which will be issued on video for the first
time Sept. 25, at the standard price of
$26.99.

Prior to that release date, Buena Vista
will lead “*Homeward Bound I1I: Lost In
San IFrancisco” into stores on July 31, fol-
lowed by “Muppet Treasure Island” Sept.
11. Pricing on those titles will be $22.99
each.

As previously reported, the highly tout-
ed “Aladdin” sequel “Aladdin And The
King Of Thieves” will be released Aug. 14.

(Continued on page 98)
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This story was prepared by Mike
McGeever, broadcasting editor for
Music Monitor.

LONDON-—Another Yankee pros-
pers in the court of King Arthur.

GAMBACCINI

Paul Gambaccini, an expatriate
American who has been a staple of
British broadeasting for the past 20
years, has received a premier U.K.
honor: the Radio Academy Award for
outstanding contribution to music ra-
dio. For the second consecutive year,

Radio Academy Awards Gambaccini
U.S. Radio Host Staple Of U.K. Broadcasting

this accolade has been sponsored by
Music Monitor, the Billboard Music
Group’s U.K. trade publication.

Gambaceini was presented with the
award April 17 during a special recep-
tion at London’s Hard Rock Cafe.
Making the presentation was another
veteran American broadcaster and
recording artist, Rufus Thomus, who
has presented shows on WDIA Mem-
phis for more than 40 years.

The Radio Academy is a UK. in-
dustry organization that counts more
than 1,000 broadeast professionals
among its members. It presents the
award for outstanding contribution
annually, drawing from membership
nominations. Previous recipients of
the honor include air personalities
John Peel, Johnnie Walker, Alan
Freeman, and the late Roger Scott,
and such industry figures as former
BBC Radio 1 controller Johnny Beer-
ling and Capital Radio/London group

PD Richard Park.

Of Gambuceini’s award, author and
Iyricist Sir Tim Rice (best known for
his musieal collaborations with Sir
Andrew Lloyd Webber) says, “Itis in-
teresting that we have an Ameriecan in
our midst who can teach most of our

¢ |Music Monitor

English people how to use the lan-
guage.
“He makes you feel that every time

he opens his mouth, every word is |

measured, which is unusual for some-
one [commenting] on popular music.
The authority rings through because
the way in which Paul expresses him-
self is so accurate—which he is be-
cause of his vast knowledge. He is a
fan, and it comnes over in his work.”
(Continued on page 99)

Rhythm And Groove. Pointblank recording artist Roy Rogers and members of
his band socialize with Pointblank/Virgin execs after his recent show at Jack’s
Sugar Shack in Hollywood, Calif. Rogers' new album, “Rhythm And Groove,
was released April 16. Pictured, from left, are Melanie Levy, national retail
marketing manager, Virgin; Jimmy Sanchez, band member; John Lee Sanders,
band member; Gaynell Rogers, manager; Alison Taylor, special projects
manager, Pointblank; Rogers; Phil Fox, director of product management, Virgin;

and John Wooler, president, Pointbtank.

BMG Special Products Unit
Brought Under Labels’ Aegis

B BY DON JEFFREY

NEW YORK—BMG Entertain-
ment has reorganized a special-
products unit that was part of the
record-club division into a joint
venture between its two prineipal
label groups, RCA Records and
Avrista Records.

The new unit, BMG Special Prod-
ucts, was formerly known as RCA
Special Products. President Tom
Kraus had reported to BMG Direct,
operator of the BMG Music Service
record club, but now reports to RCA
and Arista executives and Kevin
Czinger, executive VP of BMG En-
tertainment.

Czinger says that BMG Enter-
tainment president Strauss Zelnick
“looked at how BMG’s businesses
can work in a less decentralized way
and how to coordinate our opera-
tions more.”

He adds, “The special-products

company had only one company’s
repertoire, RCA’s. The more reper-
toire you can control, the stronger
you are in the market. We said,
‘Why isn’t Arista participating in
this?” ”” After discussions with
Arista president Clive Davis and
RCA president Bob Jamieson, the
new structure was formed.

The special-products unit licenses
musiec for compilations and promo-
tional premiums. The compilations
are created for BMG and clients,
such as Time Life Music and Read-
er’s Digest. The premiums are spe-
cial promotional dises for such com-
panies as Philip Morris, Kellogg,
Nestlé, and IBM.

BMG material is licensed for
video and interactive multimedia, as
well as for recordings.

The predecessor company, RCA
Special Products, was formed more
than 30 years ago.

Universal Names Black Music Div. President
Jean Riggins Brings Wealth Of Industry Experience

B BY PAUL VERNA

NEW YORK—With Jean Riggins’ ap-
pointment as president of the black
music division of MCA-owned Univer-
sal Records, the fledgling imprint is
fully poised to
make its mark on
the industry.
Riggins brings
with her a wealth of
experience in the
R&DB world, having
served as seniorr VP
of black music for
Arista Records and
VP/GM of black mu-
sic at Capitol Records. In her new posi-
tion, Riggins will build and oversee a di-
vision that already boasts a wealth of
A&R sources, including the Heavy D.-
led Uptown Records group, Kedar
Massenburg’s Kedar Entertainment,
Mark Pitts’ By Storm Entertainment,
and indie label Pallas Records, which

RIGGINS

Rhino Earns Gorporate Citizen Award

Company Lauded For Innovative Employee Programs

B BY DOUGLAS REECE

LOS ANGELES—In an era rife with
layoffs, corporate downsizing, and un-
stable work environments, Rhino
Records’ employee-friendly corporate
policies have earned the label a 1996
Corporate Citizen Award.

The honor was presented to the
company hy U.S. Secretary of Labor
Robert Reich, who visited Rhino as
part of a West Coast tour designed to
celebrate companies with commend-
able employee programs. Rhino was
the only entertainment-related compa-
ny visited by Reich.

“We are trying to highlight compa-
nies that treat their workers as assets
to be developed, rather than costs to be
cut,” Reich said during his April 16 vis-
it to the label’s offices here.

The innovations for which Rhino has
been recognized include its “Big
Ideas” program, which fiscally awards
employees for innovative ideas, and

“Rhino By Objective,” which encour-
ages employees to tackle work-related
issues, ranging from improving the
work environment to decreasing costs.

President Richard Foos and man-
aging director Harold Bronson, Rhino
co-founders, emphasize emplovee in-

put as the basis
{or the compa-
nyv’s success.
“Rhino is
where it is not
only hecause of
Richard and
myself-—everybody contributes,” said
Bronson.

Foos said that he and Bronson have
made a strong etfort to not become re-
moved [rom the company’s personnel.
“Human resources have got to be a pri-
ority. People are what muke the busi-
ness,” he said.

“People should be evaluated by the

job they are doing, not because of any

political situation or because the head

comes in and wants to bring along his
own people,” Bronson added.

Foos and Bronson attribute their
success in employee relations to their
beginnings outside the boardroom.
The two started Rhino {rom the buck of
a record store in 1978.

During a panel moderated by Re-
ich, Rhino employees laucded the com-
pany for policies that advocate such is-
sues as social responsibility. extencded
paternity/maternity leave, nondis-
crimination, open-door relations he-
tween departments, and the apprecia-
tion of individual opinions.

In response to a question posed to
her by Reich, Tracey New, national
manager of media relations, said she
came to Rhino after experiencing two
layoffs in the entertainment industry
in 1995.

“T wus looking for not only a job
when | came to Rhino, but peace of
mind,” she said. “It’s so important

(Conlinued on page 99)

yielded the act Crucial Conflict.

Upcoming releases will include titles
by Monifah and Soul For Real, both from
the Uptown stable; Lost Bovz, a direct
Universal signing; A+, from Kedar En-
tertainment; Born In August, from By
Storm; and Crucial Conflict, from Pallas.

MCA Entertainment chairman/CEQ
Doug Morris says,
“We are delighted
that Jean has joined
the Universal fami-
ly. Jean’s proven
track record in mu-
sic and intimate knowledge of the busi-
ness will enable her to make imimediate
and significant contributions.”

Morris adds that Riggins is “a ship
captain who exucdes leadership. [ have a
lot of 1espect for her.”

Universal president Daniel Glass
says, “In arelatively short time, we have
created an artist-friendly label complete
with the most creative and entrepre-
neurial executives in the business. Jean

fits perfectly with that spirit.”

Riggins says, “We're going to be team
players. My people will not be sitting
with me in a corner of the company. We
will be 100% integrated within the com-
pany.”

She adds, “We're going to be lean and
mean and very focused and selective
with the types of acts we develop. We're
hot out to sign everybody.”

Riggins’ staff consists of senior direc-
tor of promotion Michael Horton, for-
merly with Interscope; A&R executive
Dino Delvaille; creative director Louis
Romain; and director of media rvelations
Wendy Washington. Other appoint-
ments are expected.

At Arista, Riggins worked with Whit-
ney Houston, Dionne Warwick, Kenny
G. Aretha Franklin, “L.A.” Reid and
Kenneth “Bahyface” Edmonds, Dallas
Austin, and Sean “Putfy” Combs. She
also founded the Arista Reaching and
Teaching campaign, which supported in-
ner-city, community-based projects.

They’re Cook-in’ Now. Barbara Cook is flanked by fellow music industry
legends Eartha Kitt, left, and Betty Comden following her recent performance at
the Cafe Carlyle in New York. The evening celebrated Sony Classical's reissue of
“Barbara Cook At Carnegie Hall.”
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R&B music continues to
dominate the charts.
Billboard's June 8th
issue examines the state
of the genre, from its
newest trends and
directions, to the recent
resurgence of the
multi-talented artist/pro-
ducer/writer. This spotlight
will also focus on the
market abroad - highlight-
ing the growing presence
of R&B acts in foreign
markets and upcoming
UK releases. Also look for
January to May recaps of
the Top R&B album charts
by Geoff Mayfield.
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Deborah Robinson
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In its fifth year, Billboard's
International Latin Music Buyer's
Guide is consulted on a daily
basis by thousands of prospective
buyers when making important
decisions. The directory consists
of listings from 18 countries in 20
categories, including artists,
managers, music publishers, etc.
The International Latin Music
Buyer’s Guide is distributed to the
heavyweights within and around
the Latin music community, includ-
ing record labels, retailers, whole-
salers/distributors, managers,
agents, and promoters.
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B BY CHRIS MORRIS

LOS ANGELES—Carol Connors
and Marshall Lieb, former members
of vocal group
the Teddy Bears,
have filed a suit
against producer
and former band-
mate Phil Spec-
tor and several
labels, charging
that they have
not received roy-
alties derived
from reissues of their 1958 hit, “To
Know Him Is To Love Him.”
Named as co-defendants in the
suit, filed March 29 in Superior
Court here, are Rhino Records, K-

SPECTOR

—Teddy Bear Members Sue
Spector, Various Labels

tel Records, Phil Spector Records,
Abkco Music and Records, dick clark
productions, and Billboard Records
(a Cleveland firm unrelated to Bill-
board magazine).

“To Know Him Is To Love Him,” a
gentle numberin marked contrast to
Spector’s later bombastic “wall of
sound” hits, garnered the producer
his first major smash at the age of 17.
The title and lyric of the song,
penned by Spector and originally re-
leased as the B-side of the single
“Don’t You Worry, My Little Pet,”
were famously inspired by the in-
scription on the tombstone of Spec-
tor’s father, Ben, “T'o know him was
to love him.” Spector also produced
and sang on the single, cut for Lew

(Continued on page 99)

New Warner Label
Aimed At Christian
Crossover Market

B BY DEBORAH EVANS PRICE

NASHVILLE—Warner Bros. is
launching Warner Resound, a
Nagchville-based la-
bel that will release
music to the Christ-
ian and main-
stream markets.
Barry Landis, for-
merly VP of mar-
keting/promotion
for Warner’s Chris-
tian label Warner
Alliance, has been

named VP/GM of the new venture.
Distribution to the general market
will be handled by WEA, and distribu-
tion to Christian bookstores will be
handled by Warner Christian Distribu-
(Continued on page 16)

VIGILANTES
OF LOVE

Lonestar Enjoying Shining Success
Grass-Roots Marketing Benefiting BNA Act

B BY CARRIE BORZILLO

LOS ANGELES—Country band
Lonestar and rockers the Dave
Matthews Band may not share musical
styles, but the RCA acts have traveled
similar grass-roots
paths to success.
Lonestar, which N —i ‘
had been playing A
nearly 200 dates a | BNARECORDSIEABEL
year before being
signed to the RCA Labels Group’s
BNA, became a Heatseekers Impact
act when its self-titled debut broke into
the top half of The Billboard 200 at No.
96 for the week ending Saturday (20).
This week, “Lonestar,” which
peaked at No. 2 on the Heatseekers
chart, moves up to No. 85 on The Bill-
board 200 and up one spot on Top
Country Albums, to No. 11.

Westward Models. The members of Columbia act Stabbing Westward took time
out during an Irving Plaza sound check in New York to model their Billboard
Heatseekers T-shirts. The shirts were given to the band in recognition of their
album “Whither, Blister, Burn + Peel” reaching No. 1 on the Heatseekers chart
for the week ending March 30. (Photo: Chuck Pulin)

Meanwhile, the song that kicked
sales of the album into gear, “No
News,” is spending its third week at

-
»

b » .
»%’;

b

LONESTAR

No. 1 on the Hot Country Singles &
Tracks chart.

The band, which features Richie Mc-
Donald on lead vocals and guitar, John
Rich on lead vocals and bass, Michael
Britt on guitar, Keech Rainwater on
drums, and Sean Sams on keyboards,
is up for an Academy of Country Music
Award for best vocal group or duet.

GRASS-ROOTS CAMPAIGN

In January 1995, BNA released
“The Lonestar Live EP,” recorded at
Nashville’s famed Wildhorse Saloon.
The title, released on the mock Lone-
star Records imprint, allowed the band
to have product in tour markets before
it made its “official” BNA debut in Oc-
tober 1995.

RCA employed a similar strategy
with the Dave Matthews Band in 1994,
when it used the band’s Bama Rags
live album “Remember Two Things” as
a setup tool for its RCA debut, “Under
The Table And Dreaming” (Popular
Uprisings, Billboard. April 2, 1994).

“Dave [Matthews] was the blue-
print,” sayvs Randy Goodman, senior
VP/GM for the RCA Labels Group,
who had worked with the Dave
Matthews Band. “The [Lonestar] EP
was never about selling millions. It was
to give radio something while they
were waiting for the album and to help

acquaint people with them and have
something to sell on the road. We
wanted the indie feel, as well as a

grass-roots development.”
In addition to being sold at the
band’s gigs, “The

TN Lonestar Live
CHEATY G e
(SEEKERS) | oneiops “and

rackjobbers.

Lonestar was
the first act RCA
Labels Group
chairman Joe Galante signed when he
returned to Nashville, and it marks the
company’s first success.

“The band’s manager, Bill Carter,
called me and said he had a band I may
be interested in,” recalls Galante. “This
was while I was still in New York, and
we had them play the Dog House, our
conference room where acts play
acoustically. It was the first band I'd
seen in a long time that had two great
lead singers with impeccable harmonies,
and they really had a personality.”

L IMPACT

REACHING CRITICAL MASS

Lonestar’s first single, “Tequila
Talkin’,” reached No. 8 on Hot Country
Singles & Tracks, but Goodman says
the overwhelming success of “No
News” is what primarily drove fans to
record stores.

Touring and video play were also in-
strumental in the band’s success, but “a
hit record achieving critical mass at
country radio is what did it,” says Good-
man.

To help attract the interest of coun-
try programmers, the label hosted
showcases for radio and video pro-
grammers in Las Vegas and Nashville
in July and August 1995, as well as
acoustic performances at retail outlets
in Houston and Dallas in October 1995.

“We knew they were a dynamic live
performing band, and we wanted
everyone to see that,” says Dale Turn-
er, VP at BNA. “We had enough mo-
mentum so that about 70% of radio met

(Continued on page 92)
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Right Stuff Licenses Solar Masters

R&B Catalog ‘Perfect Fit’ For Reissue Label

B BY CHRIS MORRIS

LOS ANGELES—The Right Stuff,
the reissue label operated by Capitol-
EMI Music’s Special Markets Group,
has licensed the masters of noted
R&B imprint Solar Records.

The Right Stuff’s reissue campaign
kicks off May 14, when the company
issues Lakeside’s “Fantastic Voy-
age,” the 1980 album whose title cut
inspired Coolio’s like-titled 1995 rap
hit; the Whispers’ 1977 set “Open Up
Your Love”; and “Deep Cover,” the
1992 soundtrack set that featured the
title collaboration between Dr. Dre
and debut artist Snoop Doggy Dogg.

Future reissues from the Solar
catalog will include titles by the
Deele (the act that featured the
singing/writing/producing team of
Antonio “L.A.” Reid and Kenny
“Babyface” Edmonds), Shalamar (the
group that spawned Howard Hewett,
Jeffrey Daniels, and Jody Watley),
Midnight Star (which featured Regi-
nald and Vincent Calloway), Kly-
maxx, Dynasty, and Carrie Lucas.
Babyface’s early solo work will also
be featured.

Solar chairman Dick Griffey, who
founded the company in 1977 after his
association with Don Cornelius in
Soul Train Records, says the licens-
ing arrangement came out of discus-
sions with the Right Stuff about the
use of Midnight Star’s 1983 track
“Slow Jam” on one of the Right
Stuff’s “Slow Jams” compilations.

“They were always trying to get
that song, and we never really license
our catalog,” Griffey says. “They
came up with the idea [of picking up
the whole catalog], rather than li-
cense the stuff piece by piece.”

Little of the material has been in
the marketplace in recent years, ac-
cording to Griffey: “A lot of the Whis-
pers classics, the Midnight Star clas-
sics, have never been available since
CD technology has been in existence.
It has never been marketed on a
widespread basis.”

Right Stuff senior director of prod-
uct development Tom Cartwright

says that the Solar catalog is “a per-
fect fit” with the other R&B material
being reissued by his company.

“It basically gives us three of the
most important R&B catalogs in

™08 amart®™

modern times,” Cartwright says. “We
also have the Hi Records catalog and
a portion of the Philadelphia Interna-
tional Records catalog. It’s a logical
fit with the other things we’re doing
with the Capitol and EMI catalogs,
whether that’s Maze or Bobby Wom-
ack, though for the most part now,
EMI is going to mine that vault sepa-
rately.”

Solar’s heavy concentration of clas-
sic "70s and ’80s tracks jells neatly
with the Right Stuff’s emphasis on
old-school R&B, according to
Cartwright.

“A lot of the R&B catalogs that
have come out have been predomi-
nantly from the '60s,” Cartwright
says. “Now we’ve been focusing on
the "70s and the early 80s and on that
overall definition of ‘old school,” and
these things definitely fit. Especially
in the past two or three years, you've
seen the whole old-school phenome-
non really growing. The timing is per-
fect.”

Beyond appealing to audiences that
have turned old-school-oriented sets,
such as the “Dead Presidents” sound-
track, into hits, the Right Stuff is tak-
ing aim at rap listeners familiar with
material from the era via such hits as
Coolio’s “Fantastic Voyage.”

Griffey says, “Catalogs seem to be
like fine wine. Sometimes they get
better with age. You look at the Bob
Marley catalog: Bob Marley never
sold more than 400,000 records in the
U.S. while he was alive. Now [‘Leg-
end’] is up to more than 10 million
units. With our catalog, we have a lot
of classic material that has never
been released, and one of the things

RECORD COMPANIES. Danny Heaps is
appointed senior VP of artist develop-
ment and marketing for RCA Records
in New York. He was an artist manag-
er.

Tara Griggs-Magee is promoted to
GM of Verity Records in New York.
She was the label’s director.

Jive Records in New York promotes
Wayne Williams to VP of A&R and
James “Jazzy” Jordan to VP of black
music marketing. They were, respec-
tively, senior director of A&R and se-
nior director of marketing.

Richard Sarbin is named VP of
marketing for Ardent Records in New
York. He was a consultant.

Harold Hatchett is promoted to VP
of finance and administration at BMG
Classics in New York. He was finance
director.

Virgin Records in Los Angeles pro-
motes Amy Stanton to VP of video
production. She was senior director of
video.

GRIGGS-MAGEE

HEAPS

Elektra Entertainment Group in
New York promotes Lisa Michelson
to senior director of triple-A/adult al-
ternative promotion and names
Dorothy Rinaldi director of East-
West international marketing. They
were, respectively, director of triple-
A, jazz, and NAC promotion and inter-
national marketing manager for Co-
lumbia Records.

Elaine Valentine is named senior
director of marketing and promotions
for Tuff Gong International in New
York. She was director of operations
of urban marketing and promotions at

that tipped us off is that we get so
many requests from people who
want to sample it—they want to li-
cense this cut, they want to sample
that cut.”

The Solar reissue program, which
will draw from a library that Griffey
estimates is 100 albums strong, will
be a long-term process.

“It’s going to take us more than a
couple of years to get this out,”
Cartwright says. “We’ll probably do
three or four [titles] per month. We
basically want to do the entire Solar
catalog as it previously existed. If
there’s an occasion to find some unre-
leased tracks, we’ll stick some of
those on. We'll try to add some pho-
tos and liner notes to most of them
... There’ll be a lot of compilations
and things.”

B BY CHRIS MORRIS

LOS ANGELES—Poison’s lead
singer, Bret Michaels, has sued Capi-
tol Records in Superior Court here,
claiming that the label breached a
contract with him as a solo artist.

The action, filed April 11, seeks
compensatory damages in excess of
$20 million.

According to the suit, Michaels
signed a contract for a solo deal with
Capitol on Aug. 19, 1991, separate
from his band’s existing pact with the
label.

At that point, Michael’s group was
riding a hot streak: Poison’s pop-
metal Capitol releases “Open Up
And Say ... Ahh!” (1988) and “Flesh
& Blood” (1990) were certified quin-

Poison’s Bret Michaels Sues
Capitol For Contract Breach

tuple-platinum and triple-platinum,
respectively.

The suit claims that Michaels’ deal
was for one album firm, with options
for four additional albums. In return
for Michaels’ services, Capitol was to
pay a nonrefundable but recoupable
advance of $1 million; $250,000 was
payable on execution of the contract,
with another $250,000 to be paid
within 14 days of the commencement
of recording and the remainder due
upon delivery of a completed master.
Under the terms of the contract,
Michaels was to deliver a finished al-
bum within 12 months of executing
the deal.

According to the suit, Michaels
was paid the initial $250,000. Howev-

(Continued on page 95)

Only The Beginning. Elektra’'s Tracy Chapman was presented with a gold
plaque for her latest album, “New Beginning,” following her recent sold-out show
at New York’s Beacon Theatre. Pictured celebrating in the front row, from left, are
Nancy Jeffries, senior VP of A&R, Elektra; Greg Thompson, senior VP of
promotion, Elektra; Chapman; Sylvia Rhone, chairman, Elektra; Seymour Stein,
president, Elektra; and Steve Kleinberg, senior VP of marketing, Elektra. In the
back row, from left, are band members Glenys Rogers, Rock Deadrick, and Andy

Stoller.

TUR

WILLIAMS JORDAN

Elektra Entertainment.

Aaron Anderson is named GM of
operations at G-Funk Music. He was
West Coast A&R manager for East-
West.

Stacy Carr is promoted to associate
director of publicity for Arista
Records in New York. She was nation-
al publicity manager.

EMI Records in New York pro-
motes Adam Lowenberg to product
manager, He was manager of sales.

Mindy Espy is named head of mar-
keting at Revolution Records in Bev-
erly Hills, Calif. She was marketing di-

NTABLE

TV Commission:
Jackson Brits Act
Within Guidelines

LONDON—Michael Jackson’s con-
troversial performance at this year’s
Brit Awards ceremony has attracted
complaints from television viewers
who felt it was offensive. However, the
U.K.’s TV watchdog, the Independent
Television Commission, says that
while Jackson’s Messianic routine to
accompany a performance of “Earth
Song” was “open to misinterpreta-
tion,” it did not break any program-
ming guidelines.

Jackson’s became the most contro-
versial performance in the history of
the Brits when Jarvis Cocker, front
man of Britpop band Pulp, invaded
the stage during the American
singer’s set (Billboard, March 2).
Cocker, who was arrested but later
released without charge, said that his
cavorting amid Jackson’s dancers was
a protest “at the way Michael Jackson

(Continued on page 42)

SARBIN HATCHETT
rector at MCA Records.

Robbins Entertainment in New
York appoints Paul Mislov director of
finance and Meredith Fisher A&R co-
ordinator. They were, respectively,
manager of accounting for PolyGram
Merchandising and assistant in the
artist development department at
Arista Records.

PUBLISHING. Alison Smith is named
VP of performing rights at BMI in
New York. She was assistant VP.

RELATED FIELDS. Eric Levine is

STANTON SMITH
named VP of operations at the Metro-
politan Entertainment Group in New
York. He was executive VP/GM of Mo-
bile Fidelity Sound Lab.

The Nashville Network in Nashville
promotes Brian Hughes to VP of pro-
gramming and Buddy Ragan to direc-
tor of research/scheduling. They were,
respectively, director of programming
and manager of program services.

David Konjoyan is named head of
the triple-A department at JK Promo-
tion. Prior to being a freelance
writer/producer, he was head of adult
promotion at Cypress Records.

12
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Willie Nelson Shows His “Spirit’ On Island Debut

B BY MELINDA NEWMAN

NEW YORK—Once an outlaw, always an
outlaw, so it should come as no surprise
that Willie Nelson has signed with Island
Records, a label that, in its 33-year histo-
1y, has never featured a country artist.
It should also be no shock that Island
has planned an equally unconventional
way of expanding Nelson’s record buying
public—a two-pronged approach that
stretches over the release of two albums.
Phase one starts June 4, when Island
releases “Spirit,” a stark, provocative col-
lection of songs Nelson penned and pro-
duced himself, accompanied by only his
sister Bobbie Nelson on piano, Johnny
Gimble on fiddle, and Jody Payne on
rhythm guitar and harmony vocals
(Nashville Scene, Billboard, March 23).
Phase two comes in September, when
Island will put out a Don Was-produced
reggae record by Nelson, featuring the
Texan’s songs redone reggae style as well
as Nelson’s interpretation of some reggae
classics. Nelson will preview much of the
material when he appears as one of the
headliners at Sunfest in Jamaica in late
July.
“The first record is geared toward an
upper demo; the second toward a
younger group. In tandem, we’ll get both

audiences,” says Andrew Kronfeld,
Island Records VP of marketing.

“This is the kind of label that I've been
looking for all my life,” says Nelson. “One
that would put up money and let me do
what I do. That’s utopia.”

Nelson linked
with Island after
nearly two decades
on Columbia, a
handful of projects
recorded for Texas
independent Jus-
tice Records, and a
1994 album of stan-
dards, “Healing
Hands Of Time,”
released by EMI.

“Here I was between labels, looking
for someone to put out the ‘Spirit’ album,
which I had already produced myself,”
recalls Nelson. “In the meantime, Don
Was is a good friend of [Island Records
chairman] Chris Blackwell, and Don
wanted to do a lot of Willie Nelson songs
reggae style. We decided, Why don’t we
experiment? We took our own money and
did our own reggae song. We took real
musicians and an obscure song of mine
from the "50s.

“We went to Jamaica to talk to [Black-
well] about the reggae album. I said,

NELSON

Squirrel Nut Zippers Are ‘Hot’

Mammoth Act Breaking Out Of Its N.C. Shell

B BY CARRIE BORZILLO

LOS ANGELES—To truly capture the
essence of old-styled hot jazz and early
swing music, the Squirrel Nut Zippers
decided to record their second album,
“Hot,” due June 4 on Mammoth, the way
the old jazz greats did—live.

To set the mood further for the album,
the Chapel Hill, N.C.-based seven-piece
band opted to record in New Orleans at
Daniel Lanois’ Kingsway Studios to soak
in the city’s musical heritage.

“The funny thing is we had a much big-
ger budget to do this record with,” says
singer/guitarist Jim “‘Jimbo” Mathus,

“but we wanted to do it live and more old
school than the first one. We used one
microphone for some songs and used the
first, second, or third take of everything.
“It helped us really get in the spirit of
it,” he continues. “Kingsway itself really
set the mood for the record, too, and we
used a New Orleans trumpet player
[Duke Heitger], who was totally schooled
in the New Orleans tradition of Louie

Armstrong. His flavor is all over this.”
For the past three years, Squirrel Nut-
Zippers, which took their name from a
chewy, peanut-flavored candy manufac-
tured in Massachusetts, have been enter-
taining a wide range of fans, from
(Continued on page 15)

*Hell, while I'm down there, I'm going to
take my ‘Spirit’ album, just on the out-
side chance that he might be interested.”

Nelson, holed up in James Bond author
Ian Fleming’s old home, the Golden Eye,
“just had the greatest time, sitting
around doing nothing but listening to
music. I played Chris the song for the
reggae album, which he liked. Then I
played him the whole ‘Spirit’ album, and
he said, ‘Yeah, I want that, too.””

Comparisons to fellow icon Johnny
Cash’s move to American Recordings two
years ago are inevitable. “The similarity
is that Willie, like Cash, is an American
icon, and a lot of younger people need to
understand what a great writer and gui-
tar player he is,” says Kronfeld. “But
‘Spirit’ is geared toward an upper-demo
audience, unlike Johnny’s record. It’s a
very acoustic record, thoughtful and
incredibly beautiful.”

“Spirit” reaffirms that no one does
lonesome better than Willie Nelson. For
many of the songs’ characters, happiness
is only a vague, distant memory. People
remain disenfranchised not only from
each other but from their maker. In one
song, Nelson laments that’s he’s “too sick
to pray, Lord.”

Nelson compares the simplicity and
mood of “Spirit” to “Red Headed
Stranger;” his landmark 1975 album. “I
wanted the same feel—or as close as I
could get—to ‘Red Headed Stranger.’
And I think we got pretty close,” he says.

“Spirit” shows off Nelson'’s piquant,
stylized guitar playing. The instrumental

title track opens the album and is reprised
in different variations throughout.

“The people who really are fans of
mine zero in on the guitar playing as
much as anything, but I think it was a lit-
tle while before the general public real-
ized I can play the guitar;” Nelson says.
“It’s something I've loved to do all my life.
I think the easiest job a man can have is
playing the guitar.”

All but four of the songs for “Spirit”

were written during a recent six-month
period. Nelson penned the remaining
four 17 years ago, but only “I Guess I've
Come To Live Here In Your Eyes,” which
appeared on the “Honeysuckle Rose”
soundtrack, was previously released.
“The other three were on an obscure
album I recorded that never came out,”
Nelson says.
Between albums that have become
(Continued on next page)

Committee To Re-Elect The Nixons. Members of the Nixons stop by MCA
Records to talk about the success of their song “Sister.” Pictured, from left, are
the Nixons’ Jesse Davis, MCA’s Abbey Konowitch, the Nixons’ John Humphrey
and Zac Malloy, MCA's Beth Halper and Jay Boberg, the Nixons’ Ricky Brooks,
MCA'’s Robbie Snow, and the Nixons' manager, Paul Nugent.

Formidable Fiddler Maclsaac Bows On A&M

M BY TERRI HORAK
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NEW YORK—An album of pop-fiddle
tunes may seem like an odd concoction—

not to mention a marketing risk—but

A&M Records is rising to the challenge
with the June 4 release of “Hi™ How Are
You Today?”

“Hi™ How Are You Today?” marks the
major-label debut by Nova Scotian fid-
dling marvel Ashley Maclsaac. The
album features 21-year-old Maclsaac
playing traditional fiddle tunes from his
native Cape Breton spiked with his mod-
ern musical tastes. They range from
grunge to hip-hop, and guest musicians
include Bass Is Base bassist Chin Injeti,
Gaelic singer Mary Jane Lamond, and
members of the classical group Quartet-
to Gelato.

“It’s the sort of thing where anything
can happen,” says Brad Pollak, A&M
product manager in the U.S. “There’s no
reason to stick with the same old same
old.”

In fact, “anything” has happened in
Canada, where “Hi™ How Are You
Today?,” which was released in Novem-
ber, has already reached platinum
(100,000 units sold) and remains lodged
in the top 10 of The Record’s album chart.
Album sales were propelled by the suc-
cess of the Gaelic-sung “Sleepy Maggie,”
which was a big radio and video hit in
Canada (the clip remains in high rotation
on MuchMusic). In March, MacIsaac won

TO OUR READERS

The Beat does not appear this
week; it will return next week.

two Juno Awards, including one for best
new solo artist.

While it’s unlikely that Maclsaac will
receive more main-
stream radio and
video support in the
U.S. than he has had
in Canada, A&M
expects him to be a
hit beyond U.S. fans
of Celtic and folk
music who have yet
to discover his
music.

“The first stage is to make sure the
press is very aware of Ashley,” Pollak

MACISAAC

L

Sweet On Tashian. Elektra executives congratulate new signee Daniel Tashian

says. “And, because the record has so
much diversity, we're talking about every-
body.”

Pollak is confident that A&M will get
beyond the initial stir that an artist as
unique as MacIsaac is bound to create.
“We have to, at some stage, have people
focusing on the tracks—they are serious
musical works. Some are more aggres-
sive than others, but there’s an underly-
ing sensitivity and extraordinary musi-
cianship in every single one.”

Though MacIsaac refers to himself as
a “fiddle slut,” he took care to keep the
traditional tunes pure, and he keeps it
simple when describing his approach.

(Continued on page 32)

following the singer/songwriter's performance at New York’s Mercury Lounge in
support of his new album, “Sweetie.” Shown, from left, are Tashian’s managers,
Julie Steeg and Roger Cramer; Tashian; and Elektra executives Alan Voss,
Nancy Jeffries, Greg Thompson, Lisa Michaelson-Sonkin, Brian Cohen, Steve

Heldt, and-Steve Kleinberg.
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Nova Scotia’s Jale Offers Pretty Power With Second Sub Pop Set

J BY DAVID SPRAGUE

NEW YORK—Although Sub Pop built its
reputation on a foundation of hard rock,
the label has, in recent years, been home
to many fine pure pop bands. Few have
been able to balance power and prettiness
with the dexterity of Jale, which will
release “So Wound,” its second alburn for
the label, June 4.

“We don’t set out to do one specific
thing, like play totally distorted or total-
ly glossy,” says bassist Laura Stein, who
splits lead vocal duties with guitarists Jen-
nifer Pierce and Eve Hartling. “Since we
all write and sing, there can be more of a
variety than with a band that has a des-
ignated ‘leader.””

The Halifax, Nova Scotia-based band,
which recently replaced original drum-
mer Alyson Macleod with Toranto native
Mike Belitsky—putting an end, Stein

JALE

notes, to “girl group” references—got a
lot of attention when industry interest in
its hometown peaked a couple years ago.

Along with such bands as the now-
defunct Sloan, Jale was at the forefront of
a pop renaissance in the Canadian city.
“There’sa certain common thread in that

a lot of the bands in Halifax tend to have
harmonies, but I don’t know that there’s a
local sound per se,” says Stein.

“So Wound” does make the most of the
band’s harmonic nuances, both in edgy
rockers like “Mosquito” and blissful bub-
blegum like “Ali.” Even Belitsky takes a
vacal turn, on “Despite.”

“It’s such a listenable record all the way
through that we’re going to be using a lot
of listening posts,” says Bobbi Miller,
director of marketing for Sub Pop. “With
those, you have a captive audience for a
short period of time, and you need tograb
them immediately. I think Jale definitely
does that.”

Miller says the label will use the inde-
pendent-retail success of Jale’s full-length
1994 debut, “Dream Cake,” to bolster a
concerted effort at larger outlets. “We're
not going to ignore mom-and-pops by any
means, but we’re going to go to Tower,

d ﬁeren
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HMY, and Virgin early on,” she says.

‘“We’re placing [free promotional] post-
cards in Tower, as well as in restaurants,
clubs, and coffeehouses,” continues Milley;
“and we're also doing really attractive per-
forated posters that retailers can play
around with.”

Sub Pop will issue identical vinyl and
CD versions (it generally eschews the cas-
sette format) of “So Wound,” which will
be released two weeks before the U.S.
street date in the U.K. and Australia—
territories in which Miller says the quar-
tet has a particularly strong following.
There will also be a single for the track
“All Ready,” for which the band is prepar-
ing to shoot a video.

Jale (the name is an acronym of the
first names of the members, including
MaclLeod) formed just over four years ago
and quickly released a single on the local
Cinnamon Toast label. While offers from
majors came quickly, the band opted to
sign with Sub Pop because of the label’s
empathy for Jale’s low-key approach.

“There are things we're willing to do and
things we're not willing to do,” says Stein.

“If we had to tour for a solid year, we'd go
crazy, so we're not about to go out for more
than a couple of months at a time.”

Jale, which is managed by Colin
MecKenzie and booked by the Chicago-
based agency Billions & Billions, will tour
in support of “So Wound” beginning in
early summer. Prior to the release of the
album, the quartet will do isolated dates,
including late-April promotional parties
in New York and Los Angeles.

“We feel strongly enough about the
record that we think it’s a good idea to get
the word out to radio, press, and retail as
early as possible,” says Miller.

Stein echoes that excitement and cred-
its producer Brad Wood (who produced
the band’s debut, as well as efforts by Liz
Phair and Veruea Salt) with contributing
to the looseness that imbues “So Wound.”

“People always talk about the pressure
of a second album, but I don’t think we felt
that at all,” she says. “We know that so
much of what goes into being in a band is
a crapshoot anyway, and what’s important
to us is that it never becomes drudgery.
So far, it hasn't.”

WILLIE NELSON SHOWS HIS ‘SPIRIT’

(Continued from preceding page)

multimillion sellers and releases that
have quickly become musical footnotes,
Nelson has put out more than 100
records. The prolific artist is never far
from his guitar or a studio. In addition to
“Spirit” and the reggae album, Nelson is
wrapping up a blues album that will be
ready whenever Island wants it.

For some fans of Nelson’s music, the
move to a label that allows him such free-
dom from musical limitations makes per-
fect sense.

“Willie is such a talented person, I
would think he could make [his music)
work no matter where he was, if the peo-
ple got it, and I don’t think Island would
sign him if they didn’t get it,” says John
Kunz, owner of Waterloo Records in
Austin, Texas. “I think it’s a great mar-
riage, because straight-ahead country
stuff is certainly a lot mére into tight
jeans and hats.”

At Waterloo, where all artists are filed
alphabetically with no separation by
genre, Island’s attempt to take Nelson
beyond country is no concern. As for
retailers who do categorize artists by for-
mat, Kronfeld says he does not expect
them to break tradition and take Nelson
out of their country bins.

“We’re not going to ask retailers not to
put him there,” Kronfeld says. “But we'd
also like for them to feature the album on
special display in new-pop-release racks.”

Island plans to support the release of
“Spirit” at retail through a strong co-op
advertising and in-store listening plan, but
Kronfeld says that “the bulk of the audi-
ence that we think is really going to get
this record isn’t such a record store audi-
ence.” Therefore, a number of months
after the record’s release to retail, Island
plans to begin direct marketing the album
via a television ad campaign.

“We want retail to have it first and see
where they get with it, but 55-year-olds

| don’t go to record stores, and we want

everyone who we think wants to hear this

" record to know about it,” he says.

Island knows that the last place many
Nelson fans will hear about a new album
is on the radio. While the country music
world still sees fit to honor Nelson for his
contributions—in 1992 the Academy of
Country Music bestowed its Pioneer
Award upon him—he is all but absent

from country radio airwaves.

Despite that, Island plans to send the
track “She Is Gone” to roots music and
country stations. A four-track sampler
will go to triple-A stations.

“Radio play is important. Everything
we get will be great, and we're going to
work for it,” says Kronfeld. “But on the
other hand, Willie’s an outlaw. We're not
counting on airplay.”

Island also plans to make a video for
“She Is Gone.” In addition to servicing it
to CMT, TNN, and VHI, the label plans
to secure airplay for the clip in movie the-
aters across the country.

Nelson adds that Island’s ability to look
beyond the traditional confines of the
country market is one reason he signed
with the label.

“You can’t rely on those 300 stations
who are reporting to three idiots who are
determining what everyone will play;” says
Nelson. “I talk to radio stations who say,
‘Don’t blame me for not playing [your
record]. I don’t have the goddamned
thing.’ The label would only send it to those
stations that will play it and report it. I
know for sure that Island will send it to
more than those 300 stations and will pro-
mote it to more than that narrow field.”

Nelson’s shutout at radio has forced
the laid-back artist to set up his own
grass-roots promotional campaigns. “In
the beginning, I had problems getting my
records played; it's never been easy. One
way I was taught to do it was when you're
going into a town, call a radio station that
will play your record and say you're com-
ing to town. It might not be the hot coun-
try radio station that won’t play anyone
over 21, but there is a station that people
are listening to that will play you. You
promote it one-on-one. It’s a challenge,
but you can do it.”

Even in those times when radio play
has ecome easily to Nelson, such as in the
early '80s, he has cultivated a following
through his active touring schedule. “By
doing it on my own, I've established a
sounder base,” says Nelson, who is
booked by ICM. “Our shows are sold out,
which tells me one of two things: There
are more fans out there every day, or my
particular fans come to see me because
they know that’s the only way they can
hear me.”
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SQUIRREL NUT ZIPPERS ARE ‘HOT’

(Continued from page 13)

teenagers to grandparents, with their
passionate and original mix of early
swing, hot jazz, and a bit of old-time
calypso.

While the band’s 1995 debut, “The
Inevitable” (Popular Uprisings, Billboard,
March 4, 1995), has sold a modest 18,000
units, according to SoundSean, that num-
ber is actually quite impressive given the
fact that the bulk of the band’s touring
was around the Carolinas.

Other than touring at events ranging
from nightelubs and festivals to wine
tastings, weddings, and even a fireman's
ball, the band’s exposure was limited to
public radio and the press.

“It’s already exceeded our expecta-
tions,” says Jay Faires, president of
Mammoth. “We made “The Inevitable’ for
$6,000, and we shipped 35,000 [units].
Our sales goal was 10,000, and they’re
booked a year in advance. The first time
they played Florida, they got a crowd of
400 people by word-of-mouth. Now they
sell out 700-capacity [clubs]. If ‘Hot’ does
35,000 again, that would be a success, but
1 think it will do more. We're shooting for
50,000.”

Mammoth has several promotional
vehicles in place to help it reach that goal.

“Anything But Love” from “The
Inevitable” can be heard in the opening
credits of the new Ben Stiller movie
“Flirting With Disaster.” A Dr. John
cover of the song runs in the end credits.
Faires says he hopes to land the band’s
music, and the band itself, in other
movies.

In addition, the Zippers, who are
booked by the Red Rider Agency and
self-managed, will play six dates during
the July Olympic Festival in Atlanta and
will open for the North Carolina Sym-
phony on June 20 in Cary, N.C. Mam-
moth label manager Steve Balcom says
this year’s tour will be the band’s most
extensive and far-reaching yet. Dates
were still being scheduled at press time.

“We’ve really just stopped working
“The Inevitable,’ ” says Balcom. “It was a
slow-building, satisfying project. We got
some college airplay and NPR. With
‘Hot,” we're looking to make more of an
impact around street date and plan to go
back to press to help us lead the charge.”

To help create awareness for the forth-

lggy Works Out. Iggy Pop shows
off his vocals, not to mention his
pecs, during a show at New York’s
Roseland Ballroom. Pop performed
songs from his new Virgin album,
“Dirty Little Doggie.” {Photo: Chuck
Pulin)

coming set, the label released a limited-
edition 7-inch single with three live tracks
that is being sold primarily on the road
and in stores in North and South Caroli-
na.

To help promote “Hot,” there will even
be a Squirrel Nut Zippers blend of coffee
designed by Chapel Hill's Counter Cul-
ture coffee company. The coffee blend,
along with information on the band, will
be available in June in 15-20 restaurants
in the Raleigh/ Durham/Chapel Hill,
N.C., area, known as the Triangle.

The label is using the coffee as an
incentive at retail. The first 30 retailers
to buy “Hot,” which is being distributed
by the Alternative Distribution Alliance,
will receive a bag of coffee.

Mammoth also plans to take more of a
stab at triple-A, Americana, jazz, and
eventually, modern rock radio than it did
with “The Inevitable.”

Sean Demory, music director at mod-
ern rock WNNX (99X) Atlanta, says he’s
looking forward to the release of “Hot.”
Though the Zippers’ music may not be

ready for consumption by the station’s
Pear] Jam-loving listeners, Demory does
plan to play the band on his weekly
“Swinging Velveeta Lounge” show.

Mathus says the success Squirrel Nut
Zippers experienced with “The
Inevitable” made them realize that they
weren't involved with just a “project”
anymore, but a full-time band.

Along with Mathus, the Zippers are
Katharine Whalen (vocals, banjo), Ken
Mosher (alto and baritone saxophone),
Chris Phillips (drums), Tom Maxwell

(vocals, guitar, baritone saxophone), Don
Raleigh (bass), and Je Widenhouse
(trumpet).

“This wasn’t anything we thought
would really take off,” says Mathus. “So
over the course of last year, when it was
sort of catching on, it took us by surprise.
We had to rethink what our goals were
for the band. Suddenly, we were on the
road, which is something we never
thought we'd be doing, and we quit our
day jobs about six months ago. It has
been strange.”
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WARNER TO BOW CHRISTIAN CROSSOVER LABEL

(Continwed from page 11)

tion.

“Warner Resound was created with
the goal of expanding our presence in the
marketplace,” says Jim Ed Norman,
president of Warner/Reprise Nashville,
“and Barry Landis is the perfect person
to help us do that. With six years at
Warner Alliance and more than 20 in the
industry, he brings a wealth of experi-
ence and energy to this new endeavor.
Having won aw:ards for his marketing
skills, Barry has the proven leadership
qualities necessary to make a significant
impact in the Christian and gospel nar-
kets with Warner Resound, and I'm con-
fident he’ll do just that.”

Landis has a master’s degree in com-
munications from Western Kentucky
University. Prior to joining Warner Al-
liance in 1990, when it was founded by
Warner. Landis headed Word
Nashville’s marketing division. In his
new post at Warner Resound. Landis
will utilize departments within Warner
Bros. Nashville to work his product.

“The philosophy of the company is to
have me and maybe a secretary and then
integrate that into the company. instead
of tiying to hire a bunch of people to do
what [ want to do,” Landis says. “T have
Bob Saporiti as my marketing director,
I've got Susan Niles as my publicist. and
I’ve got Neal Spielberg doing my sales.
These people are all part of my team.”

Landis says that he and Norman had
been talking about launching Warner
Resound for the last year and that now
seemed like the right time.

Warner’s decision to start another
Christian label was no doubt {ueled by
the success it has had with Wainmer Al-
liance and such acts as Take 6, Andrae
Crouch, the Brooklyn Tabernacle Choir,
and Wayne Watson. Warner launched
Warner Christian Distiibution last year,
which is headed by VP/GM Melinda
Scruggs Gales.

As further proof of Warner’'s commit-
ment to the Christiun music market-
place, Warner Alliance has recently
joined forces with new Christian label
SoundHouse Records (see Higher
Ground. page 32).

According to Landis, there was a con-
scious decision for Warner Resound to
team with Warner Bros. “What 1 had to
decide was whether I was going to wire
myself through Alliance or through
Warner Bros,, and 've chosen [Wairner
Bros.],” he says. “We are all friends [at
Warner Alliance], but we aren’t working
together on a day-to-dity basis.”

Although it will share similarities with
other Christian libels, Landis doesn’t
see Warner Resound as exclusively
Christian. Rather, Landis says, the label
will explore unique options by introduc-
ing mainstream artists to the Christian
market, and vice versa. The label’s first
project will be an August release by the
Forester Sisters, four siblings from
Lookout Mountain, Ga., who enjove
tremendous success on mainstream
country racio with such hits as “I Fell In
Love Again Last Night,” “That’s What
You Do When You're In Love,” “I'd
Choose You Again,” and “Men.”

“This record is stunning,” Landis says.
“It’s a positive country record. They have
a couple of Christian cuts on it, but the
rest of the songs are all positive lyrics
that will work in both marketplaces. 1
want to be this pivotal person that works
both sides of the street.”

Other early releases from Warner Re-
sound will include alternative rockersthe
Vigilantes Of Love, country comedian
Jerry Clower, and pop artist David Pack,
known for his work with Ambrosia and,
most recently, “The Songs Of West Side
Story” tribute. In the case of the Vigi-
lantes and Clower, Warner Resound will
license existing material for release in

the Christian marketplace.

“The Vigilantes Of Love are a Capri-
corn band,” Landis says. “The guys at
Capricorn had been calling me for years
at Warner Alliance [saying|, “These guys
are Christians, can you do anything with
this in your marketplace?” There were
songs on their records that had mean-
ings and references that were too strong
tor the Christian hookstores. So what 1
did was lease eight tracks from Capri-
corn and then cut four new songs, and [
found a couple of other demos to make a
16-song collection for the Christian mar-
ketplace, which is part of my philosophy
to expand the pie, to bring some new
husiness in that wouldn’t have been
there.”

He says Clower is a prime example of
an artist who is perfect forr the Christian
market. “Jerry Clower has done 29 al-
bums on MCA. He has not been sold in
Christian bookstores,” Landis says. “The
man is a flaming Christian. I went back
over 29 albums and found all these cuts
about his pastor, baptismals, about all
these different things. 'm putting to-
gether a collection called ‘Brother Jerry.
He is an MCA artist, and my idea is to
give |[MCA| something they don't have
right now, and that’s distribution in

Christian bookstores.”

Landis says the label is also in the
process of inking Ceili Rain, a popular
Nashville-based band comprising lead
vocalist Bob Halligan, bassist Rick Cua,
drummer Cactus Moser, bagpipe player
Hunter Lee, and accordionist Phil
Madeira.

In addition to releasing albums by
specific acts, Landis says, the label will
be open to creating a variety of themed
projects. “I got a call yesterday from the
executive VP of CBS TV, because they
wint to do a record on their ‘“Touched By
An Angel series,” he says. “They don’t
want it to be gospel, they want it to be in-
spiring.”

Landis says his philosophy for Warn-
er Resound shares the views espoused
by author/sports producer Bob Briner in
his book “Roaring Lambs,” which urges
Christians to change the mainstream not
by preaching, but by being ethical and
professional in their fields and by not iso-
lating themselves within the Christian
subculture. “I don’t want to be in a box,”
Landis says. “I think our music has the
ability to jump over all the hurdles that
we've put up. It’s got to be about the mis-
sion of that book, which is getting out
there into the culture.”

b us i e &% BOXSCORE
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promater
GARTH BROOKS USAIr Arena April 2-6 $1,762.294 90,317 JF Prods
Landover, Md $19.75 five
sellouts
GARTH BROOKS Bradley Center April 11-13 3998 594 56,726 Varnell Enterprises
Milwaukee $17.95 three
sellouts
GEORGE STRAIT Tacoma Dome Aprit 13 $491,050 21,875 Varnel! Enterprises
TERR{ CLARK Tacoma, Wash 23 sellout
GARTH BROOKS Jack Breslin Student  April 9-10 $481,780 28,850 Vamell Enterprises.
Events Center, 817 two
Michigan State seliouts
University
East Lansing, Mich
GEORGE STRAIT Rose Garden Aprit 12 $454,365 20,368 Varnell Enterprises
TERRI CLARK Portland, Ore 123 seliout
|
REBA MCENTIRE Orpheum Theatre Apri 12 $390,174 13,101 Starstruck
BILLY DEAN Minneapalis $40/329 selioul Pramations
RED HOT CHILI PEPPERS Cow Patace April 6 $362,500 14,500 Bill Graham
TOADIES San Francisco $25 sellout Presents
WEAPON OF CHOICE
ACBC Reunion Arena April 4 $352,515 15671 PACE Concerts
POOR Dallas $24.50/$21.50 seilout
BUSH Nassau Veterans Aprit 11 $345,110 15,265 Delsener/Slater
GOO GOO DOLLS Memorial Coliseum $25/$22.50 seliout Enterprises
NO DOUBT Uniondale, N.Y
R. KELLY CoreStates Spectrum  Aprit 13 $312,007 12,642 Electric Factory
LLcooL ! Philadelphia $35/$25 13247 Concerts
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratiiff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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Epic Records Group Staffers Hear Strategles Stars At Confab

Staffers from the Epic Records Group, which
includes Epic, 550 Music, and Epic Soundtrax, assem-
bled in New York March 14-15 for marketing-strategy
meetings and new music previews. The confab got off
to an exciting start when the Epic Records folk took
in a concert by Qasis. Meanwhile, the 550 Music crew

dined at Tribeca Grill, where top artist Celine Dion was
presented with platinum plaques for her single
“Because You Loved Me,” and her new album,
“Falling Into You.” Attendees were also treated to live
performances by new artists Amanda Marshall and
Total Commitment.

Epic Records staffers gather to show there is indeed strength in numbers.

Pictured socializing between meetlngs and product presentations, from left,
are Epic executives Steve Rennie, senior VP/West Coast; Craig Lambert, senior
VP, promotion; Dan Beck, senior VP, marketing; Jim Scully, senior VP, sales;
and Ray Harris, senior VP, black music.

Epic artist Amanda Marshall visits with Epic executives following her perfor-
mance during the meetings. Her self-titled debut album is due April 23. Pic-
tured, from left, are Richard Griffiths, president; David Massey, VP, A&R and
international marketing; Marshall, David Glew, chairman, Epic Records Group;
and Craig Lambert, senior VP, promotion.
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The entire staff of 550 Music gathers to express their common goal during the
two days of music and marketing meetings.

Key players pictured during a break in
the action, from left, are David Glew,
chairman, Epic Records Group;
Richard Griffiths, president, Epic
Records; Ron Sweeney, executive VP,
black music, Epic Records; and Polly
Anthony, president, 550 Music.

Company and meeting leaders take
a moment for themselves during the
hectic two days of meetings, brain-
storming, and new music presenta-
tions. Shown, from left, are David

Glew, chairman, Epic Records
Group; Polly Anthony, president, 550
Music; and Richard Griffiths, presi-
dent, Epic Records.

550 Music’s Celine Dion shows off her platinum awards. Pictured celebrating,
from left, are Hilary Shaev, VP, promotion, 550 Music; René Angelil, Dion’s
manager; Vitc Luprano, co-head of A&R, Sony Music/Canada; Glen Brunman,
senior VP, Epic Soundtrax; Polly Anthony, president, 550 Music; Dicn; David
Glew, chairman, Epic Records Group; John McL. Doelp, executive VP, 550
Music; and Randy Irwin, associate director, marketing, 550 Music.
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550 Music executives bond during the series of meetings in New York. Pic-
tured, from left, are Vivian Scott, VP, A&R; David Gottlieb, VP, marketng; Tom
Bracamontes, VP, urban promotion; Michae! Caplan, senior VP, A&R; Polly
Anthony, president; John McL. Doelp, executive VP; Hitary Shaev, VP, pro-
motion; and David Glew, chairman, Epic Records Group.

Pictured, from left, are Ray Harris, senior VP, black music promation, Epic;
David Glew, chairman, Epic Records Group; Richard Griffiths, president, Epic;
Polly Anthony, president, 550 Music; Ron Sweeney, executive VP, black music,
Epic; and Craig Lambert, senior VP, promotion, Epic.

BILLBOARD APRIL 27, 1996

wWwWw.americanradiohistorv.com

17


www.americanradiohistory.com

BILLBOARDS H E AT S E E K E [ S.ABuM cHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the be.st-sell'n titles by new and developing artists, defined as those who have never appeared in th
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I Ilil “ top 100 of The Billboartlj 200 chart. Wr:eﬁ an albumergaches this Ievel,gthe album and the ar?ist’s subsequent albums are imme?ji
niS| =S ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
Tyl 2y ARTIST FOR WEEK ENDING APRIL 27, 1996 TITLE avallable. () Albums with the greatest sales gains. © 1996 Billboard/BP| Communications
== LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) . ——
4,k k NO. 1 & & & 26 22 K| CELLA DWELLAS (0UD 66521*/RCA (10.98/15.98) REALMS ‘N REALITY
@ 2 [357| TERRICLARK @ MERCURY NASHVILLE 526991 (10.98 EQ/16.98) TERRI CLARK = STEREOLAB ELEKTRA 61840/EEG (10.98/15.98) EMPEROR TOMATO KETCHUP
== L4/ -
(2D 6 | 16 | THENIXONS MCA 11209” (9.98/15.98) FOMA B |2 RUBY CREATION/WORK 67458/COLUMBIA (10.98 EQ/15.98) SALT PETER
3 1 3 | MARK KNOPFLER WARNER BROS. 46026 (10.98/16.98) GOLDEN HEART 2 | 2 ART N’ SOUL NATURE BOY/BIG BEAT 92655/AG (10.98/15.98) TOUCH OF SOUL
4 4 5 | CHANTAY SAVAGE RCA 66775 (10.98/15.98) I WILL SURVIVE (DOIN" IT MY WAY) {jﬂ:ﬂ 37 RICOCHET COLUMBIA 67223 (10.98 EQ/15.98) RICOCHET
5 5 KENNY WAYNE SHEPHERD GIANT 24621/ WARNER BROS. (10.98/15.98) LEDBETTER HEIGHTS Cm }i 23 LUSH 4 AD/REPRISE 46170/WARNER BROS. (10.98/16.98) LOVELIFE
8)| s ANDY GRIFFITH S5ARROW 51440 (9.98/15 98) | LOVE TO TELL THE STORY: 26 TIMELESS HYMNS | [T g | MAXWELL coLuveia 66434 (7.98 £@/11.98) MAXWELLS URBAN HANG SUITE
l ! SANNIARDENAsMIS10s3eiI0 o8 51o8) LIVING UNDER JUNE 33 | 28 | 27| MYSTIKAL BIG BOY 41581/JIVE (10.98/15.98) MIND OF MYSTIKAL
e Clilals e G eI S R Tl WOREs 34 | 27 | 26 | THE CORRS 143/LavA 92612/AG (10.98/15.98) FORGIVEN, NOT FORGOTTEN
€D/RU TRACY BONHAM [SLAND 524187 (8.95/14.98) THE BURDENS OF BEING UPRIGHT 35 | 33 | 22 | DARYLE SINGLETARY GIANT 24606WARNER BROS. (10.98/15.98) DARYLE SINGLETARY
10 GRAVITY KILLS TvT 5910 (10.98/16.98) GRAVITY KILLS E
il 36 39 h SMOKIN’ ARMADILLOS mMCG CURB 77748/CURB (11.98/17.98) SMOKIN' ARMADILLOS
11 9 DEBORAH COX ARISTA 18781 (10.98/15.98) DEBORAH COX
37 23 11 LINDA DAVIS ARISTA 18804 (9.98/15.98) SOME THINGS ARE MEANT TO BE
12 11 3T MJJ/550 MUSIC 57450/EPIC {10.98 EQ/15.98) BROTHERHOOD et —
383 — |1 | SHENANDOAH CAPITOL NASHVILLE 35352 (10.98/16.98) NOW AND THEN
13 13 LEE ROY PARNELL CAREER 18790/ARISTA {10.98/15.98) WE ALL GET LUCKY SOMETIMES eeoranse
(39 — : CHINO XL AMERICAN 43038*/WARNER BROS. (9.98/15.98) HERE TO SAVE YOU ALL
14 12 2 UNLIMITED RADIKAL 15446/AVEX-CRITIQUE (10.98/15.98) HITS UNLIMITED ‘—'ﬂ %
1 FROST RUTHLESS 1504*/RELATIVITY (10.98/16.98 NOw, DIE
| — JODEE MESSINA CURE 77820 (10.98/15.98) JODEE MESSINA i B e SR OO SMILE LAVER
30 GOLDFINGER V0J0 53007/UNIVERSAL (10.98/16.98) GOLDFINGER — | j DISHWALLA awm saoa1o (10881550 EEV YOOR RRIENDS
7| CASSANDRA WILSON BLUE NOTE 32861/CAPITOL (10.98/15.98) NEW MOON DAUGHTER 47 | 3§ | TRU NO LIMIT 53983/PRIORITY (10.98/15.98) TRUE
18| 19 THE VERVE PIPE RCA 66809 (10.98/15.98) VILLAINS 38 i#. 1 JUNIOR BROWN MCG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH (EP)
19 | 15 BARENAKED LADIES REPRISE 46128/ WARNER BROS. (10.98/15.98) BORN ON A PIRATE SHIP || 9 e POWNTIOF SRAGE yoryoredieionans Glls:op! THE WHOLE TRUTH
20 | 20 SON VOLT WARNER BROS. 46010* (10.98/15.98) TRACE (.1_5'] = 1 OLGA TANON WEA LATINA 13667 (8.98/13.98) NUEVOS SENDEROS
21 25 DJ KOOL CLR 7209 (10.98/15.98) (LET ME CLEAR MY THROAT) 46 Lo V.I.P. MUSIC & ARTS SEMINAR MASS CHOIR vERITY 43014/JIVE (10.98/15.98) STAND!
2 | THE SUBDUDES HIGH STREET 10344/WINDHAM HILL (10.98/15.98) PRIMITIVE STREAK 47 | 42 | 7 | GEORGE HOWARD GRP 9839 (10.98/16.98) ATTITUDE ADJUSTMENT |
23 | 31 ENRIQUE IGLESIAS FONOVISA 0506 (9.98/13.98) ENRIQUE IGLESIAS (487 — &1 KILO wRaP 8147/ICHIBAN (10.98/15.98) GET THIS PARTY STARTED |
24|29 JERALD DAEMYON GRP 9829 (9.98/16.98) THINKING ABOUT YOU (49} — | 16 | BONEY JAMES WARNER BROS 45913 (10.98/15.98) SEDUCTION |
2% |17 JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.98) BY HEART 50 | 46 I 35| THE IMMORTALS VERNON YARD 39629/VIRGIN (9.98/15.98) MORTAL KOMBAT: THE ALBUM |

P COPULAIIR"LUIUPIRISIDN G5 S

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CTHART * BY CARRIE BORZILLO

U NCONTROLLABLE tian artists Scott Krippayne, Hunky Dory. Hunk’s New ly showed up and took the sta-  set at mainstream rock WDHA
LAUGHTER: Those in the John James of Newshoys, and York/Boston/Rhode Island tion hostage. Morristown, N.J. At 3 p.m., the
Christian community surely  Jamie Rowe of Guardian pro- residency tour and airplay on Lowry, who has opened for  band hit the Tower in Paramus,
know about famed Christian  viding mock testimonials for the mainstream rockers WAQX and parodied Sandi Patty, will  N.J,, before venturing back to
funnyman Mark Lowry, whose  Hair Club for Men. (Q104.3) New York and perform some dates with Point ~ New York for an in-store at the
fifth Word comedy album, The fun doesn’t stop there. WBAB Long Island, N.Y,, Of Grace on the Beauties and  Tower in Yonkers.
“Remotely Controlled,” is start-  Gary Chapman plays a surly helps move “Hunk” to No. 17 the Beast tour. To find out that Nightingales
ing to heat up in sales. Those roadie, and Bill Gaither and in the Middle Atfantic Region- The comedian also has his  was the New York venue at
Carman appear on a home- al Roundup this week. The own line of greeting cards, which God Street Wine was per-
shopping show. Geffen band’s first single is dubbed A Time to Laugh, forming that evening, fans had
Sold-out gigs and radio air- “The Rope.” through DaySpring Cards and  to go to each in-store.
play of “I Can Eat It All” are co-hosts a “Live With Regis And The band is on an East Coast
helping boost sales, according to Kathie Lee”-type show with  tour through May, playing most-

Lynn Keesecker, Word VP/GM. Kathy Troccoli called “The ly colleges, with EMI’s Fun

PRIl R E G IO MNMAL HEATSEEKERS # Mark & Kathy Show” on the
i 5,000 units since its Inspirational Net-
Famed Foursome. “Famous.” April 1 releage, A * MOUNTAIN : NORTHEAST work. Wor.'d Books will
the 1995 debut by highly according to Chris- || Mark Knopfier, Golden Heart ' Tracy Bonham, Burdens Of Being Upright  publish his first book,
sought-after Seattle rock act tianScan. Epic will | . — 1 “Out Of Control,” in
Super Deluce, s getinga | [o~ue the aibum and \ i EAST NORIH CENTRAL Septemnber
T - erve Pipe, Villains 4 E
second shol. Revolution is eral marketplace in e i A 24-HOUR PROMO: =

rereleasing the Tim/Kerr set
May 14. The pop/rock band
is on a club tour through

S 5 P In-Store Success. The Gufs
God Street Wine's
; : n drew 350 people to an April 9
in-store at Milwaukee’s Exclu-

June, marking the ;I '
first time the comedi-

A

five performances in

MIDDLE ATLANTIC

. an’s work will be in WEST NORTH CENTRAL Bahamadia, Koflage one day showed nice ! A
aiiytr,:lagrzzi?jg:tlshg?%? : t non-Christian retail | ~ Gravity Kills, Gravity Kills - =T results on SoundSean sive Qompany, which s’old
United States Of America outlets. = — ._l ’ 4 Oujk?. Nrﬁc last week. 200 pieces of the band's seff-

B . “He started out ]r ’[’/_'\— TH ATLANTI The New York- | liledAtlantic debut. The
May 7-20. “She Came On” is . . - DJ Kool, {let Me Clear My Throat) . album clocked in at No. 17 in
already gamering modern performing at PACIFIC vy T based band’s fourth :
K spi KNDD Seatt churches and worked r _'_Wﬂl:k K["OP“QT, Golden Heart V album and Mercury the East North Centra]
fock spins on S [\ debut. “Red.” re- Regional Roundup this week.

his way to the concert R ——
KBBT Portland, Ore., and 4 ‘-." SOUTH CENTRAL The first single from the

arena, where he’s now leased April 2, bowed

XTRA-FM (91X) San Diego. selling out shows,” e ~ Ten 9la_rk._T_err{' Clark | at No. 18 in the Mid- album, “Crash (lr.1to Me),” has |

says Keesecker, who Wy dle Atlantic Regional 2;‘\/9[":(2:;;?1 ?O?LSSVCEE‘;'

who aren’t familiar with the predicts that “Re- Roundup and at No. :

comedian should be. motely Controlled” will be _ 21 in the Northeast Regional

The z.\lbum an(! accompanying Lowry’s most successful release THE REGIONAL ROUNDUP Roundup for the week ending  Lovin’ Criminals (Popular
home Yldeo are filled with hilar-  to date. Rotating top-10 lists of best-selling titles by new & developing artists. Saturday (20). This week, itis  Uprisings, Billboard, March 9).
ious bits and songs, such_as “1 To set up the al.bum, Word e oRIce T No. 18 in the Northeast and No. Madelyn Scarpulla, director
Can Eat It All,” a parody of Clay  held a stunt on April Fools’ Day | 1. The verve Pipe villaims 1. DJ Kool (Let Me Clear My Throat) 25 in the Middle Atlantic. of product development at Mer-
Crosse’s song “I Swrrender AIL”  in which 80 contemporary | 3 o e e e gt 2 o The band’s 24-hour promotion ~ cury, says the band is selling
The album opens with Lowry  Christian radio outlets aired a 3. Chantay Savage | VJ”'dSva've 3 Bahamadia Kollgge began at midnight April 1 with  “Red” at its gigs and college book-
falling asleep on his tourbuswhile  pretaped program that made it | & aravity Kills Gracty Kis o o a performance at Tower Rec-  stores. The label’s college reps are
channel surfing as hewaitstogo  sound as though. Lowry ha(l e ggﬂ:z’;g;iecs'ag;m Y. & Kito g:; I,’;'fn L] RS ords.on 4th Street and Broad-  setting up lunch-time perfor-
onstage. What follows are hys-  taken over the station. At KLTY 9. Bahamadia Kollage 9. Jerald Daemyon Thinking About You way in Manhattan, then, at 10 mances and handing out cassette
terical segments, including Chris-  Dallas, however, Lowry actual- | L% Peborah Cox Deborah Cox 10. Andy Griffith | Love To Tell The Story am,, the band played an acoustic ~ samplers and stickers at schools.
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ARTISTS & MUSIC

Introductions. Atlantic recording act Intro visited the offices of WGCI Chicago
during a recent stop in the Windy City. Pictured, from left, are Atlantic regionat
promotion manager Andrea Parks Harley, WGCI assistant PD Don E. Cologne,
Intro’s Jeff Sanders, WGCI PD Elroy Smith, and Intro’s Kenny Greene and Buddy
Wike.

B BY J.R. REYNOLDS

LOS ANGELES—When LaFace
released Toni Braxton’s self-titled
debut in 1993, observers compared the
artist’s voeals to those of veteran diva
Anita Baker. However, by the end of
the project, Braxton had clearly estab-
lished her own identity, with three
gold-certified singles and an album
that sold 4.6 million copies, according
to SoundScan.

Now, as the label prepares for the
international release of Braxton’s still-
untitled sophomore album, executives

COI'NTERPOINT: Billboard takes umbrage at cer-
tain comments in a recent press release from Don Cor-
nelius Productions that the magazine “literally leaped
at the chance to spread negative publicity regarding an
event controlled by African-Americans.”

Our coverage of this year’s Soul Train Awards (Bill-
board, April 13) was fair and objective. Additionally,
Cornelius was given a follow-up opportunity to provide
his account of an incident involving rapper 2Pac that
occurred in a backstage parking lot during the event
(The Rhythm and the Blues, Billboard, April 20). The
incident was confirmed by
the Los Angeles Police De-
partment. [t was unfortunate
that the April 13 Soul Train
story used the word violence
in the headline. However, the
story itself was correct.

Cornelius’ press release
also alleges that Billboard
has “never given the Soul
Train Awards anything.near
the editorial prominence
which publications customar-
ily give to general market-
oriented award shows.”

Such an allegation is absurd. During the last three
years, at least 11 Soul Train-related stories have run
in various sections of Billboard. In fact, Billboard has
consistently, comprehensively, and objectively report-
ed on the Soul Train Awards throughout the event’s 10-
year history.

The
Rhwthm
and the

CONF‘AB INTEL: Impact’s Super Summit conference
is coming to Nashville May 1-4, drawing heavyweight
execs, retailers, and programmers.

For businesspeople in search of an exclusively hip-
hop confab, Rap Sheet will hold a midyear conference
called Unified Hip-Hop Nation I1'%: An East Coast
Thing May 3-4 at the Capitol Hilton in Washington,
D.C.

The National African American Leadership Summit
will host the first National Hip-Hop & Rap Summit at
the Temple University auditorium in Philadelphia May
10-12. The purpose of the conference is to promote the
positive impact that hip-hop and rap has had on Amer-
ica’s youth, and it will focus on strengthening the musie
genres as a growing cultural phenomenon on the
national and international levels. It will also serve as a
platform for exploration of economic opportunities in
the music industry.

NAALS is an umbrella organization for more than
400 national, regional, and local groups. It was creat-
ed in 1994 by former National Assn. for the Advance-
ment of Colored People executive director Benjamin
F. Chavis, who served as national director of the Mil-

Billhoard Refutes Soul Train Accusations;
April Showers Bring May Conferences

Blves _|

by J. R. Reynolds

1995.

S LAMMIN’ SHOW: Rowdy funk/punk rock act Fish-
bone delivered a bone-shaking performance April 14
at the Whisky in Los Angeles that was complete with
crack-peeking (the explanation rates an NC-17), stage-
diving, and slam-dancing. It was a good show for young
folks looking to let off some steam.

“Chim Chim’s Badass Revenge,” the band’s Rowdy
debut, streets April 30 (Billboard, April 6).

CRACKA’ DAWN SONG:
Vassal Benford, founder/
CEO of Vaz Entertainment,
wrote and produced “Day-
light,” the title track to the
new Sylvester Stallone
action flick due this summer
from Universal Pictures. No
word yet on which label is
producing the soundtrack, but
the song is a dreamy, heart-
felt tune and features the vel-
vety vocals of Silas’” Chanté
Moore and Qwest’s Tamia in

R

3

a scintillating duet.

STAGE SHOW: Los Angeles-area theatergoers won’t
want to miss “Sisterella,” a musical take-off of the
fairy-tale classic “Cinderella.” The show, which began
March 8, runs through April 28 at thé Pasadena (Calif.)
Playhouse.

MJJ president Jerry Greenberg and MJJ founder
Michael Jackson serve as executive producers of “Sis-
terella.” The two-act production consists primarily of
black actors in the leads but, like any play worth its
salt, has a universal appeal—as witnessed by the
approving multi-ethnic sellout audience.

While the storyline somewhat resembles the origi-
nal—including a persecuted Ella, played by Della
Miles—there are lots of twists, surprises, and plea-
sures. Among them is a powerful vocal performance by
thespian Yvette Cason, who plays the deliciously
wicked stepmother, Dahlia, with a stylish, upper-crust
flair.

Cason, also a veteran singer, has worked with such
R&B heavyweights as Stevie Wonder, Whitney Hous-
ton, Babyface, Jody Watley, and Keith Washington.
Look for her to soon ink a solo deal with a well-known
label.

According to the show’s associate producer (and MJJ
staffer) Doris Driver, after the show completes its run
in Pasadena, options include going to Los Angeles for
additional dates, embarking on a national tour, or mak-
ing the long jump to Broadway. The cast album is out on
MJJ. Stay tuned.

hope to build on the distinctive bal-
ladeer persona she has established.

LaFace co-founder/co-president
Antonio “L.A.”
Reid says, “R&B
will always be her
base, and it’s im-
portant that we
satisfy that core.
But because of the
incredible pop suc-
cess we had on her
first album, she
has recorded a
new project that will take her beyond
being just ‘another sad-love-song
artist.””

Reid is referring to Braxton's 1993
debut single, “Another Sad Love Song,”
which peaked at No. 2 on the Hot R&B
Singles chart. That single set the tone
for subsequent hits, such as “Breathe
Again” and “You Mean The World To
Me,” which peaked on the Hot R&B
Singles chart at No. 4 and No. 3,
respectively.

The success of the singles helped
propel “Toni Braxton” to the No. 1 spot
on the Top R&B Singles chart for
three weeks and to No. 1 on The Bill-

BRAXTON

Toni Braxton Is Letting It Flow

LaFace Balladeer’s 2nd Set Produced By Babyface

board 200 for two weeks. Along the
way, Braxton was named best new
artist at 1993’s Grammy Awards.

The Maryland-born alto vocalist
describes her second album, which at
press time was scheduled to hit stores
June 18, as having a young sound. “It
has some really nice grooves and up-
tempo songs,” says Braxton. “The
album will sound familiar to fans, but
it’s more than just a reworking of my
first project.”

LaFace co-founder/co-president
Kenneth “Babyface” Edmonds, who
did production on the album, says
Braxton’s vocal interpretation of songs
and her technieal skills have improved
since “Toni Braxton.”

“She’s demonstrating superior
breathing technique and shows a lot of
growth by combining light and airy
vocals with huskier, meatier deliver-
ies,” he says. “And the tracks have the
power and diversity to grab an even
broader consumer share.”

Braxton says she was much more at
ease working with Edmonds on her
second album. “The first time, it was a
little intimidating for me,” she says.

(Continued on next page)

Lost Boyz Finally Find A
Home At Universal Records

M BY HAVELOCK NELSON

NEW YORK—After corporate re-
structuring caused their debut album
to be postponed, the Lost Boyz finally
have a release date for their LP “Legal
Drug Money,” the rap act’s long-await-
ed debut, will be released June 8 by
Universal Records.

Originally, the Lost Boyz’' set was
scheduled for release last July on
Uptown. After the delay, however, it
was decided that the album would be
released by Universal after the label
was formed in January.

Uptown, which is currently distrib-
uted through Universal, underwent
administrative and distribution
changes following the departure of
founder and former president/CEO
Andre Harrell in 1995. Universal is a
joint venture with MCA.

Tracks from “Legal Drug Money”
were reworked after the release’s
delay. Its title refers to the Boyz’ deci-
sion to trade in their lives of crime for
writing rhymes. Freaky Tah, Mr.
Cheeks, Pretty Lou, and DJ Spigg
Nice—the act’s members—say most of
their songs represent true-life encoun-
ters instead of dramatic, fictional
accounts of what’s happening on the
streets.

Says Cheeks, “Everybody wants to
be hard. We don’t go for that; we
believe in bein’ ourselves. I ain’t gonna
say we experienced [everything dis-
cussed on the album], but—put it this
way—all the stuff we talk about was
either seen by us or done by us. We
make songs about life, what goes on;

Benz,” a bubbly cut from the set,
Cheeks says, “Nowadays niggas fron-
tin’ like they ill/Now bustin’ caps ain’t
got a muthafuckin’ thing to do with
showin’ skills/Recognize, nigga,
whuchu frontin’ for?”

Other frothy, experiential cuts
include “Lifestyles Of The Rich And
Shameless,” which points to the no-

LOST BOYZ

future possibilities of the urban hus-
tling game (“Some die with a name,
some die nameless”), and “Renee,” a
mournful, real-life tale about a gunned-
down ghetto princess. “Renee,” which
is on the “Don’t Be A Menace To South
Central (While Drinkin’ Your Juice In
The Hood)” soundtrack, is No. 13 with
a bullet on the Hot R&B Singles chart.

The Lost Boyz are also featured on
Mona Lisa’s “Can’t Be Wasting My
Time,” which is also on the movie’s
soundtrack, and is No. 29 on the Hot
R&B Singles chart.

Because “Renee” and “Can’t Be

lion Man March, held in Washington, D.C,, Oct. 186, (Continued on page 21) we don’t make songs about movies.” Wasting My Time” are now in record
In “Jeeps, Lex Coups, Bimaz & (Continued on next page)
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S[c-l I 0 N (Continued from preceding page) - F- 3 COLLECTED, COMPILED, AND PROVIDED BY * GindScan®
x x 2
o “After all, he’s Babyface.” 28| | 5g| €2 TITLE IRl ArmisT
A The second album ranges in style =2 | 52| | 35| LABEL & NUMBERDISTRIBUTING LABEL .

NEW NO. 1: After SWV's extraordinary No. 4 debut last week, I had a feel- from the swaying, acoustic guitar-led *x *NO. 1% x % -1
ing there would be a new No. 1 single this week. Sure enough, Sisters With R&B tune “Let It Flow” (which is also 1 1 1 g | WOO-HAH GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW @ BUSTA RHYMES
Voices’ “You're The One” (RCA) has dislodged R. Kelly (Jive) from his seven- on the Arista “Waiting To Exhale” EHLAB ORISR s i LR
week reign atop the Hot R&B Singles chart. “You're The One” is SWV’s third soundtrack) to the deeply moving, * % * GREATEST GAINER * % *

No. 1, following 1993’s *“Weak” and “Right Here (Human Nature)/Downtown.” show tune-style ballad “How Could An 3 4 10 | 50CLOCK # NONCHALANT

The group will make an in-store appearance at New York’s new Virgin Megu- Angel Break My Heart,” which fea- G () (00 MCA 55075

store in Times Square Tuesday (23). To promote the in-store, the sisters are tures Arista saxophonist Kenny G. 3 2 2 g | DOINIT @ LLCooL )
. : ; . el X « - X . (C) (D) (T) () DEF JAM 576120/ISLAND

recording a one-hour interview; which will include tracks from the new set, with You Make Me High,” the first sin- KEEP ON. KEEPIN' ON (FROM “SUNSET PARK") @ NC LYTE FEAT XSCAPE

WQHT New York’s morning team, Doctor Dre and Ed Lover, on Monday (22). gle, has a West Coast-influenced track @] s > 8 | (C)(T) FLAVOR UNITEASTWEST 64302/EEG ]

G that uses familiar driving drum and 5 4 3 5 | RENEE ((fRSOMD“DON‘T BE A MENACE...") # LOST BOYZ

OTHAM SETS THE PACE: “Maxwell’s Urban Hang Suite” by Columbia bass beats. But the song substitutes (10) (g) (g') 4)(ISLG[:V|F?IS:J?8|:EW) ~ T
newcomer Maxwell earns this week’s percentage-based Pacesetter award happy-sounding chords and melody for @ ) 6 6 1 8 o (T) TOMMY BOY 7721
(39-32). Half of the total album sales have been in New York, where WBLS is classically ominous G-funk synth lines. 10| 12| g | SOULFooD & GOODIE MOB
playing several euts off the album, including the lead single, “. . .Til The Cops “You Make Me High” will be ser- g&ﬁ’;gé‘g‘x’ LARACE 2.4 135/ARISTA N
Come Knockin.’ ” The Jac-Mac/Warner Bros. soundtrack to “Thin Line viced to R&B, crossover, and pop sta- W F — | 2 | @)t LUTHER CAMPBELL 164000
Between Love & Hate” (5-6) actually had the largest percentage gain (11%), tions May 13 and to retail May 21. The ™| o 9 7 | AIN'T NO NIGGA/DEAD PRESIDENTS ® JAY-Z
but in a week where the Greatest Gainer also has the biggest percentage single is backed with “Let 1t Flow,” (MIMICOIROCA-KEACARREEZEN532 335 RRIORITY
increase, the Pacesetter goes to the title with the next largest percentage gain. th;ch 1tsh currer]ltly ggceang ]ailliplff/. . 10 | 7 8 12 g%}"{'}%‘&gm BEAT 9808?/ AJGUNIOR M.A.FLA. FEAT. THE NOTORIOUS B.I.G.

oritheiweeinCnainggaprlpll; Bog FU-GEE-LA ® ® FUGEES
SOUNDTRACK SUPREMACY: More than 100 singles from movie sound- It Flow” received 1,494 spins at 84 Rl ! 18 | (0) () (1) (X) RUFFHOUSE 78195/COLUMBIA
tracks have charted on the Hot R&B Singles chart since 1991. Soundtracks R&B stations, according to Broadeast NEW ) 3 LCIVE(QTzBFRJoE S’E%;'&HJO; # KRIS KROSS
have become an effective platform for labels to launch new and developing Data Systems. (M)F(RT)ICE CRE:M - Aﬁ/ L o MASTER P
artists. Remember that Toni Braxton was introduced to audiences on Arista’s The video for “You Make Me High” 130 13 | 14| 5 | 0% ) No LIMIT 53218/PRIORITY
“Boomerang” soundtrack, and Snoop Doggy Dogg blew up after his guest is scheduled for release May 8 and will 141! 1w0! g | SHADOWBOXIN  GENIUS/GZA FEAT. METHOD MAN
spot with Dr. Dre on “Deep Cover’s” title track (Epic). This week, singles be serviced to national R&B and pop ((?31:;)()65;?;?;92 R G ST
from movie soundtracks account for 15% of the Hot R&B Singles chart. So far, music video networks and appropriate @) 7 | 2 SEE. SMONN QUADRASOUND/BIG BEAT 9B0BZ/AG
the two biggest soundtracks of the year are Arista’s “Waiting To Exhale” and local shows. 3 | 18 g | AIN'T NOPLAYA ® RAPPIN' 4-TAY
Island’s “Don’t Be A Menace (To South Central While Drinking Your Juice In The label plans to conduct album-lis- (C;“‘M’ (TAXICHRYSATIS 58528/ M]
The Hood),” which have spawned four and five singles, respectively. tening presentations in Miami, Los 71|37 (% (gy\{(/x’):g/ﬁ)ﬁ\%ﬁgsm&mvnv ® [rEeE
Keep in mind that “Waiting To Exhale” built upon a franchise established Angeles, New York, Chicago, and Min- 18 | 16 | 15 | 37 | GANGSTAS PARADISE (FROM “DANGEROUS MINDS") A’ @ COOLIO FEAT LV,
by Terry McMillan’s best-selling book, while “Don’t Be A Menace .. .” hasn’t neapolis for radio, retail, and selected (CIUDAVIMCA SOUNDIRACKSIoS) 01/ MCA
enjoyed the benefit of a nifty book tie-in. The domestic box-office receipts should press. The sessions will be hosted by 194|112 ;E?(E')'&E (% wFﬁHgd?E%o:Z/cowmm a ® KRIS KROSS
give an indication of each movie’s relative success. “Waiting To Exhale” earned Braxton, Edmonds, and Reid. 20 | 18| 23 | 5 | SCANDALOUS @ THE CLICK
nearly $66,950,000, while “Don’t Be A Menace . . .” picked up $19,353,000. “Rather than tour the country, we (C) (D) (T) SICK WID' T 42366/JIVE
The best-selling single from “Waiting To Exhale” is Whitney Houston’s wanted to bring in key people to these 27 | 26 | 4 | HOOPINYOFACE (FROM “SUNSET PARK") © 69 BOYZ FEAT. QUAD CITY DJ'S
“Exhale (Shoop Shoop),” which has sold more than 1.45 million units, accord- markets as our guests,” says Reid. gcé\;;;;?g?':wt;'“c'g;ﬁTWEST 64312./E$C e TR TR B A0 SoUTH SENTRELL
ing to SoundScan. This week, after 22 weeks on Hot R&B Singles, the single ~ Executives say that a summer tour 221 19 | 22 | 20 | (oiD)(T) JACMAC 17722/WARNER BROS. ' "
moves to recurrent status. The newest “Exhale” single, “Count On Me” by is in the works for Braxton, who 23| 2] 17| 14| UKNOWHOWWEDU & BAHAMADIA
Houston and CeCe Winans, has sold more than 230,000 units. Even though is managed by Los Angeles-based (FE:-I(M; ‘T(’:z(’Lc“RY;AUS 585 17/EMi o
Brandy’s“‘Sittin’,_Up In My Room” peaked at No. 2 and Mary J. Blige’s “Not Arnold Stiefel. ' 24 || 16|10 (2,', (:,‘, m FUNK DEF JAM 577704/ISLAND DIORIIES
Gon’ Cry” spent five weeks at No. 1, Brandy moved more singles than Blige. LaFace plans a more aggressive 25 | 20 | 19 | 15 | NASTY DANCER/WHITE HORSE ¢ KILO
They have sold 767,000 and 766,000 units. respectively, bringing Arista’s international marketing campaign for 16) (T} WRAP 349/CHIGAN
soundtrack single sales to the impressive sum of more than 3.2 million units. the sophomore set than it did with 36 | 41 | 4 | AINTNOLOVE & HAPPINES ® KAWZ
“Waiting To Exhale” has sold more than 3.85 million units and hasn’t dropped “Toni Braxton.” Says Reid, “Last time, 27 | 24 | 43 | 4 | DOEORDIE * A7
out of the top 10 of the Top R& B Albums chart since its November 1995 debut. we weren't really able to work it abroad (€) (1) (X) EM1 58398
In addition, the soundtrack has spent 10 nonconsecutive weeks at No. 1. as effectively as we might have, because 28 | 25 | 20 | 17 | FUNKORAMA @ ceoss & REDMAN
The combi_{xed sale§ of Isla’mfi’s “Don’t Be A Menace ...” sin,gles z},mount to shg was so busy here_in the States. . 29 | 26 | 24 | 11 | WHY YOU TREAT ME SO BAD © SHAGGY FEAT GRAND PUBA
more than 565,000 units. Joe’s “All The Things (Your Man Won’t Do)” has sold She ended up selling about 1%z mil- (€) (D) (1) VIRGIN 38529
more than 366,000 units. “Renee” by the Lost Boyz, “Can’t Be Wasting My lion worldwide, but this time, we're 31| 32| 4 (LTE-:&) IgILE 5(:2%sE*AR MY THROAT DJ KOOL
Time” by Mona Lisa, “Don’t Give Up” by the Island Inspirational All-Stars, making the foreign territories a prior- TS eSS
and “Let’s Lay Together” by the Isley Brothers have sold 82,000, 71,000, 31,0_00, ity,” he says. . .' 31 | 28 | 25 [ 250 (o)if) ) DELICIOUS VINYL 5B483/CAPITOL
and 15,000 units, respectively. The soundtrack has sold more than 310,000 units. In addition to traditional forms of 32 | 29 | 28 | 11 | SPACE AGE & EIGHTBALL & MJG
marketing, the label plans listening (€) (D) (T) SUAVE 1545/RELATIVITY
sessipns similar to those that will be  [(33)| NEWM 1 gﬁ%ﬁg(ﬁguyaggy el DUaLL
¢ held in the U.S. HEY LOVER A & LLCOOL 4
3 |32 | B | 28 | 10 (D) (V) DEF IAM 577494/SLAND — ‘
35 35 27 4 HUSTLER'S THEME & SMOOTHE DA HUSTLER
{C) (T) PROFILE 5448
HOT R&B LOST BOYZ - % | 37 | 35 | 8 | ILLUSIONS ® CYPRESS HILL
. ! . (C) (M) (T) X) RUFFHOUSE 78222/COLUMBIA
SINGlEs (Continued from preceding puge) ST ~ e D I
— racks and on the air, when “Music G N N 8 ek 24
=lE el e . ’ . : TRES DELINQUENTES & DELINQUENT HABITS
gl ‘f’, gy § Makes Me High,” the new single, ships, NEWD 1 | @ up 645261000
2|y | 8| e 2|z g | Tme it will be available only in the 12-inch | 39 | 34 | 31 | 29 | CELL THERAPY ® GOODIE MOB
= | 3 | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) = | S | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) . (C) (D) (M) (T} {V) LAFACE 2-4113/ARISTA
CARAVAN OF LOVE NO COMPLEX vn}‘y Saonidh . 40 | 39 | 36 | 30 | DANGER & BLAHZAY BLAHZAY
L[ —| 1 | KUSS Freeman & tHE rippingTons 6rP) | | 141 8 | B | CHINO XL (PREMEDITATEDMWARNER BROS ) We want to to [focus on selling] the (C) (T) (X) FADER 127049/MERCURY
‘ album,” says Universal black music SUSPENDED IN TIME ® GROUP HOME
NQUENTES CLICK ’ )
2|1 g?ﬁr?o?}%h% He\gITS(PMP/LOUD/RCA) 181 11| 9 | §SHoRTiEs (sTReSS) pl'esident Jean Riggins. No release i e : (CL(D’J;QPQYDAY/LONDON 127051/SLAND WC & THE MAAD CIRCLE
ASSUP! ate for “Music Makes Me High” had LY — THE *
3| 1|3 EAeRs PeRontiweiin 16 | 15| 36 | 2050 FLAYeRs (prévepmaTeome) g et | at qs i g 4 2| (0 (D) (1) PAYDAYLONDON 854518/1SLAND
- een announced at press time. 43 | 38 | 33 | 20 | GONUPYONDRR @ 1. HANMER FEAT ANGEL BURGESS & THE SAN JOSE COMMUNITY CHOR
an 7 (o5 f| RO IR W7 4} MOTHERICIRRAYE M Because Universal was still building {C) (D) GIANT 17717/WARNER BROS
i aff : i 5 ; LET’S PLAY HOUSE & THA DOGG POUND FEAT. MICHEL'LE
5| 4 | 4 | SECOND TIME AROUND 18| 20| § | SITUATIONS 7 ll\t; St‘lff,,“tvthe tlmelthtatd Legal Igrug 4 | 43 | 39 | 1T | () (0) DEATH ROWINTERSCOPE 53230/PRIORITY
DAVID JOSIAS (IMI) 5 TH WARD BOYZ (RAP-A-LOT/NOO TRYBE} oney Yv as COfnp e e , executives 45 I 37 - LEFLAUR LEFLAH ESHKUSHKA @ HELTAH SKELTAH AND 0.G.C. AS THE FAB 5
653 |1evem {19121 ] 12| crime saca from Universal’s family of labels— (C) {T) DUCK DOWN 53223/PRIORITY
BOBBY CALDWELL {SIN-DROME} SHABAZZ THE DISCIPLE. (PENALTY/TOMY BOY) including By Storm, Kedar Entertain— 4% 18 16 2 ((é?(#)%#gﬁgggl & GENIUS/GZA FEAT. INSPEKTAH DECK
4 TH LIL SOMETHIN' SOMETHIN' ) n—were t:
7104 YEILAA(SETREET LIFE/ALL AMERICAN) 0|3 Foesqu (50 BEAT/ATLANTIC) ment, and Uptown—were tapped to 47 44 18 EAST 1999 @ BONE THUGS-N-HARMONY
SOME ENCHANTED EVENING ANY KIND OF LOVE bielpy ot dthep e — {CLIDLCXRUTHLESS 6335/RELATIVITY,
8 | 14] 28| TiETEMPTATIONS (MOTOWN) 21| — | 1| BEN TANKARD (1RIBUTE) By Storm GM Michelle Joyce shep- 8 | so | — 2 E)O(DF)’”\{IEREATORS S DO OR DIE
. 3 . . Wi 4
9| 6| 9 | GEORGY PORGY 22|18 11 | GIN&JUICE iegied the SEklcgtinpiplan Winoieh KEEP IT REAL * JAMAL
3D (TRISTAR) DEVANTE (MCA SOUNDTRACKS/MCA) Universal prior to f('iormatlon Ofsthe 49 | 33 | 3 | 9 | im0 ROWDY 3-5066/ARISTA
LA FAMILIA - FAIRGROUND label’s black music department. She 4THAE @ YELLA
10| 8 | 9 | FROST (RUTHLESS/RELATIVITY) B 6 | SIMPLY RED (EASTWEST/EEG) says “Legal Drug Monéy” will be pro- NEW ) 1 (€) (T) (X) STREET LIFE 78043/ALL AMERICAN
THESE ARMS BANKHEAD BOUNCE o, il . 5
111131 4 | 41 0NE BUTZZATLANTI) 24116 | 25 | DIAMOND FEAT D-ROC (EASTWEST/EEG) moted d_nd marl.(eted using a V_arlety of (O Records with the greatest sales gains this week. @ Videoclip availabiiity. ® Recording Industry Association
| CRY LET ME RIDE strategies designed to obtain broad o America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
121 241 4 | BASS is BASE (LOOSE CANNON/ISLAND) 25| —| 3 | T2 GAUGE (STREEY LIFE/ALL AMERICAN) consumer awareness. no. is for cassette single. *Asterisk indicates cataiog number is for cassette maxi-single; cassette single unavailabie.
“ T S : " (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
13]17 (10 y&%%y%mlwgg\LgATE 1 Bubbling Under lists the top 25 singles under No. 100 Owr primary g_oal is to let the con- availability. (V) Vinyl single avaifabiiity. (X) CD maxi-single availabiiity. © 1996, Billboard/BP! Communications,
E which have not yet charted. (Contmued on next page) and SoundScan, inc.
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0l I p aVTM
Compiled from a national sample of airptay supplied by Broadcast Data Systems’ Radio Track service. 94 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
E1E|3 AEE
|32 = liz]le2
2|5 | @ | TITLE @ || & | TITLE
Z | 3 | 2 | ARTIST (LABEUDISTRIBUTING LABEL) £ | S| 3 | ARTIST (LABEL/DISTRIBUTING LABEL)
NOBODY KNOWS
* & NO.1 & % 38 | 38 19| ETONY RICH PROJECT (LAFACE/ARISTA)
1| 1 |15 | AL THE THINGS (YOUR MAN WONT DO) DO YOU WANT TO
. JOE (ISLAND) Swksat No. 1 |39 | 28| 27 | yernbr (50 50 DEF/COLUMBIA)
KILLING ME SOFTLY ALL | NEED
(D) 3|9 FUGEES (RUFFHOUSE/COLUMBIA) 41|12 | esse poweLL (SILAS/MCA)
@ 5110 ALWAYS BE MY BABY a37| 14 KEEP TRYIN'
MARIAH CAREY (COLUMBIA) GROOVE THEORY (EPIC)
LADY WHERE DO U WANT ME TO PUTIT
4| 2| 18] pancelo (EMI) 421 solo (PERSPECTIVE)
5 | 4 | 22| DOWN LOW (NOBODY HAS TO KNOW) 43 |39 | 12 | STAIRWAY TO HEAVEN
R. KELLY FEATURING RONALD ISLEY (JIVE) PURE SOUL (STEP SUN/INTERSCOPE)
YOU'RE THE ONE SOON AS | GET HOME
(B)] 8|6 SWV (RCA) _‘“ 42 | 30| FaH EvaNs (BAD BOV/ARISTA)
COUNT ON ME HOUSE KEEPER
99 WHITNEY HOUSTON & CECE WINANS (ARISTA) 531 3 | WeN oF vizion {MJJ/EPIC)
| WILL SURVIVE 1,2,3,4 (SUMPIN’ NEW)
81 7134 ciantar savace (RCA) 46|43 6 cHoLId (TOMMY BOY)
A THIN LINE BETWEEN LOVE & HATE HEY LOVER
(O] 12] 12 H-TOWN (IAC-MAC/WARNER BROS.) 501 27| [\coo ) {DEF JAM/ISLAND)
SITTIN' UP IN MY ROOM NO MORE GAMES
10| 6 |20 granoy (ARISTA) _ 48| 48| 7 | SKiN DEEP (LOOSE CANNON/ISLAND)
LET IT FLOW ONE SWEET DAY
11021 TONI BRAXTON (ARISTA) (49| 54 | 28 MARIAH CAREY & BOYZ Il MEN {(COLUMBIA)
NOT GON' CRY AIN'T NO NIGGA
12| 11| 21| ey sLice (ARISTA) 0144 | 4| Gy, (ROC-A-FELLA/FREEZE/PRIORITY)
ONE FOR THE MONEY LET ME CLEAR MY THROAT
16]8 HORACE BROWN (MOTOWN) 65| 3 | p KOOL (CLR)
14| 13] 12| EVER SINCE YOU WENT AWAY 52|51 8 | NEW YORK, NEW YORK
ART N' SOUL (NATURE BOY/BIG BEAT/ATLANTIC) THA DOGG POUND (OEATH ROW/INTERSCOPE) |
5 0'CLOCK DON'T RUSH
15|14 )10 NONCHALANT (MCA) 53156 | 10 SILK (ELEKTRA/EEG)
THA CROSSROQADS SHADOW BOXIN’
22| 4 BONE THUGS-N-HARMONY (RUTHLESSRELATMITY) 571 3 | GeNuS/Gza (GEFFEN)
SLOW JAMS BABY, BABY, BABY, BABY, BABY...
%5 9__ QUINCY JONES (QWEST/WARNER BROS) | 5145 21| pkeliv (JIVE)
WOO-HAH!! GOT YOU ALL IN CHECK f WHAT DID | DO TO YOU?
181710 | gisya RHYMES (ELEKTRAVEEG) (56)| 62 | 9 TERRY ELLIS (EASTWEST/EEG)
GET MONEY TRADE IN MY LIFE
20| 22 | {RioRMAFIA (UNDEAS/BIG BEAT/ATLANTIC) 63| 11| pkeily (JIVE)
2187 KISSIN' YOU 58147 9 SCENT OF ATTRACTION
| TOTAL (BAD BOY/ARISTA) PATRA DUET WITH AARON HALL (550 MUSIC)
DOIN IT HAVE | NEVER
a5 LL COOL J (DEF JAM/ISLAND) 89160 9 7 FEW GOOD MEN (LAFACE/ARISTA)
221191 6 DON'T WANNA LOSE YOU 60(61| 5 SOUL FOOD
LIONEL RICHIE (MERCURY) GOODIE MOB (LAFACE/ARISTA)
@ 31| 5 | READY OR NOT 61159 3 LIVE AND DIE FOR HIP HOP
FUGEES (RUFFHOUSE/COLUMBIA) KRIS KROSS (RUFFHOUSE/COLUMBIA)
KEEP ON, KEEPIN' ON DO YOU KNOW
24| 23| 11| 4C Cve reAr. X6CAPE (FLAVOR UNIT/ELEKTRA) 692 TOTAL (BAD BOY/ARISTA) -]
CALIFORNIA LOVE LIKE THIS AND LIKE THAT
25|21 16 R TROUTMAN) DEATH ROW) — |30 mowica (ROWDY/ARISTA}
NO ONE ELSE BRING IT ON
2| 2425 TOTAL (BAD BOY/ARISTA) — 1 2 | KiNo warson (COLUMBIA)
LET'S LAY TOGETHER TOUCH ME, TEASE ME
212 | 13|y ISLEY BROTHERS (ISLAND) 1| CaSE FEAT. MAR . BLIGE & FOXKY BROWN (DEF JA0M)
WHY | LOVE YOU SO MUCH JOURNEY
36| 4 MONICA (ROWDY/ARISTA) 70| 2 | oTis & shuse (POOKIE/INTERSCOPE)
PLEASE DON'T GO | AIN'T MAD AT CHA
3|4 IMMATURE (MCA) —| 3| zenc (DEATH ROW/INTERSCOPE)
GET ON UP THE WORLD IS A GHETTO
2| 2| Jooec (UPTOWN/MCA) 72| 3 | gevo Bovs (RAP-A-LOT/NOO TRYBE)
RENEE EVERYDAY & EVERYNIGHT
@D(32| 8 LOST BOYZ (ISLAND) 69 (66| 18 YVETTE MICHELLE (LOUD/RCA)
@ 34110 AIN'T NOBODY 70167 13 GIVE ME THE NIGHT
FAITH EVANS (BAD BOY/ARISTA) RANDY CRAWFORD (BLUEMOON/ATLANTIC)
BEFORE YOU WALK OUT OF MY LIFE ENVY
33130 | 35| piguica (ROWDY/ARISTA) 71168 | 7 | Farioe (VIOLATOR/RELATIVITY}
34|26 13 CAN'T BE WASTING MY TIME 12|74 14 WIND BENEATH MY WINGS
MONA LISA FEATURING LOST BOYZ (ISLAND) GERALD LEVERT & EDDIE LEVERT, SR. (EASTWEST)
1 MISS YOU (COME BACK HOME) HOW DO YOU TELL THE ONE
35|35 32| yyoniFan (UPTOWN/MCA) —| 1| AFTer7 (VIRGIN)
WHO DO U LOVE | DON'T WANNA BE ALONE
36(29]15 DEBORAH COX (ARISTA) U shai (GASOLINE ALLEY/MCA)
CAN'T HANG NEVER TOO BUSY
404 XSCAPE (SO SO DEF/COLUMBIA) ! | KENNY LATTIMORE (COLUMBIA)

() Records with the greatest airplay gains. © 1996 Billboard/BPI Communications.

HOT R&B RECURRENT AIRPLAY

1] | TELME 14| 18 | 21 | WATERFALLS
GROOVE THEQRY (EPIC) TLC (LAFACE/ARISTA)
21213 WHO CAN | RUN TO 1511618 YOU USED To LOVE ME
h XSCAPE (SO SO DEF/COLUMBIA) FAITH EVANS (BAD BOY/ARISTA}
3 1 | LoVE U 4 LIFE [ |1 | weeoTIT
JODECI (UPTOWN/MCA) {MMATURE (FEATURING SMOOTH) (MCA}
4 | | EXHALE (sHOOP SHOOP) 17110 | 28 | BEST FRIEND
WHITNEY HOUSTON (ARISTA) il BRANDY (ATLANTIC)
5 1 TONITE'S THA NIGHT 189112 'TIL YOU DO ME RIGHT
KRIS KROSS (RUFFHOUSE/COLUMBIA) AFTER 7 (VIRGIN)
656 FANTASY 19/15] 9 ALREADY MISSING YOU
MARIAH CAREY {COLUMBIA} GERALD LEVERT & EDDIE LEVERT, SR. (EASTWEST)
714119 ONE MORE CHANCE/STAY WITH ME 20l(17]9 BROKENHEARTED
THE NOTORIOUS B (.G, (BAD BOY/ARISTA} BRANDY (ATLANTIC)
834 WHERE EVER YOU ARE 21|14 4 DIGGIN' ON YOU
TERRY ELLIS (EASTWEST/EEG) TLC (LAFACE/ARISTA)
STILL IN LOVE 1 WANNA BE DOWN
9 13[4 BRIAN MCKNIiGHT (MERCURY) 2|\22)41 BRANDY (ATLANTIC}
CRUISIN’ CREEP
10]12) 8 D'ANGELO (EMI} B3 19|47 TLC (LAFACE/ARISTA)
11| 7 | 26 | DON'T TAKE IT PERSONAL 94| g | 27| CAN'T YOU SEE
MONICA (ROWDY/ARISTA) TOTAL FEAT. THE NOTORIOUS B..G (TOMMY BOY}
12| 6 | 5 | YOU PUT A MOVE ON MY HEART 95| 21| 44 | 1F vou LovE mE
QUINCY JONES INTRODUCING TAM_lA (QWEST/W& BROWNSTONE (MJJ/EPIC)
13| 11|33 | THIS IS HOW WE DO IT Recurrents are titles which have appeared on the Hot R&8
MONTELL JORDAN (PMP/RAL/ISLAND) Singles chart for 20 weeks and have dropped below the top 50.
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TITLE (Pubtisher — Licensing Org.) Sheet Music Dist.
1,2, 3,4 (SUMPIN" NEW) (T-Boy, ASCAP/Boo Dexicly, ASCAP/Screens
GensEMLBMIHL
5 O'CLOCK (ARALC. ASCAP/Deez Nutz, ASCAP)
moﬂmﬂmcmmm?mmmms Compiled from a nationai sub-sample of POS (point of sale) equnppsed key R&B retail stores which report number
ASCAPATLASCAPIHL of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
AINT NO LOVE AND HAPPINESS (3Green EVViving BMVTID, 1]
BMISweetness, BVM) WBM
AINT NO NIGGA/DEAD PRESIDENTS (i Lu Lt BMYBigze, BM) =13z |lEl]z
AINT NO PLAYA (Frio-A-Way, ASCAP/Rag Top, BMIWVarmer- S s N 15
TME,WWWMHWN#WM.MWW 2 e E TITLE & 2 é TITLE
ALL | NEED (Copyrgft Conold = | 5| = | ARTIST (LABELDISTRIBUTING LABEL) Z | S| = | ARTIST (LABEL/DISTRIBUTING LABEL)
ALL THE THINGS (YOUR MAN WONT DO) (FROM DONT BE A o WHERE DO U WANT ME T0 PUT IT
MENACE..) (Faﬁﬂami»?ﬂmmwmm & NO. 1T % % 38 (32 | 18 | YN peRareCTive)
ALWAYS BE MY BABY (Scry/ATVLLC, BMYRye, BWSoSoDe, 2 | 2 [P RELERNE < 3| 57| 9 | AINTNO PLAYA
ASCAP/EM Aorl, ASCAPFul Keel, ASCAP/fa ol ASCAP/O/ O s, SWV (RCA} LwisatNo.t| 139 RAPPIN' 4-TAY (CHRYSALIS/EMI}
ASCAP/Fye Tyme, ASCAP) WBMHL 21119 DOWN LOW (NOBODY HAS TO KNOW) nlz7 EVEB SINCE YOU WENY AWAY
BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE R. KELLY FEATURING RONALD JSLEY UIVE) ART N SOUL (NATURE BOY/BIG BEAT/ATLANTIC)
THAT EM Ari, ASCAPDARP. ASCAP Nthouse, ASCAP S, 3| 3| 4 | ALWAYS BE My BABY 56| 3 | NO MORE GAMES
ASCAP/EM Casaridda, BMVEMI Blackwood, BMIANT, ASCAPMB, MARIAH CAREY (COLUMBIA) SKIN DEEP (LOOSE CANNONASLAND)
ASCAP HLAWBM

ALL THE THINGS (YOUR MAN WON'T DQO) EVERYDAY & EVERYNIGHT
BEW*}"RE OF MY CREW (FROM A THIN LINE BETWEEN LOVE 414 12| Jo astanmy (@D| 71 | 13 | Wese micHeLLE (LOUDRCA)
ﬁg&,gg &M&&’“&En@”&uﬂ mnl 5"%@’“““ : 5|5 | g | WOOHAHIVEVERYTHING REMAINS RAW 53| g | FEELSSOGOOD (SHOW ME YOUR LOVE)
T oy BUSTA RHYMES (ELEKTRAVEEG) LINA SANTIAGO {GROOVE NATIONUNIVERSAL)
CANT BE WASTING MY TIME (FROM DON'T BE A MENACE..) @ 7110]3 0'CLOCK 4437 ENVY/FIREWATER ‘
(Mot BVYMEss Aerv B Pob G ) BV vessa NONCHALANT (MCA) FAT JOE (VIOLATOR/RELATIVITY)
ASCAP/My Twa Sons, ASCAP/Ciyde Otis, ASCAP/Mr Sex, ASCAP/EM AprL, 7168 DOIN IT 45 |38 | 28 BEFORE YOU WALK../LIKE THIS AND...
ASCAP HAMEM LL COOL J (DEF JAM/ISLAND) MONICA (ROWDY/ARISTA)
CANT HANG/DO YOU WANT TO (Warmer-Tarmerane. BMYBoobe- 10| 7 | KEEP ON KEEPIN' ON 46 | 45 | 37 | GANGSTA'S PARADISE
Lo, BMYSoSo Def, ASCAP/EM Apri. ASCAP/Ar Contral, ASCAP/Top S, MC LYTE FEAT. XSCAPE (FLAVOR UNIT/EASTWEST) COOLIO FEAT. L.V. (MCA SOUNDTRACKS/MCA)
ASCAP/Brockn B ASCAR WEM A THIN LINE BETWEEN LOVE & HATE LET'S LAY TOGETHER
CHILDREN OF THE WORLD (FROM PEOPLE) (ActFss, (&) 1213 H-TOWN (JAC-MAC/WARNER BROS.) 47|34 | 4 | TiiE 1SLEY BROTHERS (ISLAND)

Of PalyGram, BMyMiles Day, BMD
. " RENEE ALL | NEED

CMONN RID;I\'AID(PI'lHETRAIN) (Cospi BMYSa- et 10| 9| 5 | (057 Bovz ustand) 48|39 | 9 | JESSE POWELL (SILASMCA)
CODNT.ON MEEROM WATTING T0 DHALEVEE, 1is IIS’I}XREELO (EMI) 49142 |28 é\N wYTJS'/lsgg MUSIC)
BMYSory/ATV Songs, Bk Fim, BMiNppy, ASCAP/Aunarna, ASCAP) -
WBM 128 |11 | WILL SURVIVE 50 | 44 | 22 | ONE SWEET DAY )
DANCE W(TH ME (VICA BV | CHANTAY SAVAGE (RCA) MARIAH CAREY & BOYZ 1l MEN (COLUMBIA)
DOE OR DIE (Lieks A Bich, ASCAP) 13/13] 6 COUNT ON ME 5114021 TONITE'S THA NIGHT
DOIN [T §.L Cool, ASCAP/Def Jam, ASCAP/Sadyah, BMIEMI WHITNEY HOUSTON & CECE WINANS (ARISTA) KRIS KROSS (RUFFHOUSE/COLUMBIA)
Backwood, BMYanice Comis, BV HL 1,2,3,4 (SUMPIN' NEW) SCANDALOUS
DONT CRY (SPZBVY) 16 8 | g8t rommy Bon 2149 | 5 | THE CLICK (SICK WID' 1TIVE)
DONT GIVE UP (FROM DON'T BE A MENACE...) (Star Brown,

WHO DO U LOVE SET U FREE
mm,mr’mmm - 15| 14| 13| DEporar cox (ARISTA) 83|50 8 | PLANET SOUL (STRICTLY RHYTHM)
e 161520 NOB%D¥ P%(ig O;Ng CT (LAFACE/ARISTA) (50)| 67 | 4 290 é)opvzI TF!A?/C';»: SEIT STWEST/EEG)
DONT WANNA LOSE YOU &M Apri, ASCAP/Fyte Tyme, ASCAPNew THE TOR H PROJECT (LAFACE/A - 5 /EEA
Perspecive, ASCAPALBR ASCAPYHL SOUL FOOD BEWARE OF MY CREW
DONT WASTE MAY‘?]{ME (Ve Ro, ASCAP Bocia ASCAP Bty 25 | 8 | GOODIE MOB (LAFACE/ARISTA) 55 | 91 | 20 | P5C CREW UAC-MACWARNER BROS.)
Bg ASCAP) 2% 2 SCARRED 56 | 46 | 27 1 MISS YOU (COME BACK HOME)
DOUBLE TROUBLE (Misam, ASCAP/Spimas Choice, ASCAP/BOP, LUKE (LUTHER CAMPBELL) MONIFAH (UPTOWN/MCA)
ASCAP/Zorte, ASCAPMeste-Tarmerone, B Sored, BM) 19 | 17 | 20| NO ONE ELSE 57|55 | 12 | UKNOWHOWWEDU
DOWN LOW (NOBODY HAS TO KNOW) (Zomba, BMVR Kely, BM) TOTAL (BAD BOY/ARISTA) ! BAHAMADIA (CHRYSALIS/EMI}
WBM nopecimente | | ]

AIN'T NO NIGGA/DEAD PRESIDENTS PHYSICAL FUNK
m%mWWWW,WH p— B 7 | Jav-z (ROC-A-FELLAFREEZE/PRIORITY) 58 | 54 | 10 | bOMING (OUTBURST/OEF JAM/ISLAND)

BV ASCAP/EM Beckwond BVVBLE SITTIN' UP IN MY ROOM NASTY DANCER/WHITE HORSE

Mﬁwpm AmTag,S nwwmmam L2 & 21|19 | 18| Zranoy risTA) 89 | 52| 13 | L8 (wRap/icHIBAN)

(Neture Boy, ASCAP/ DON'T WANNA LOSE YOU KEEP TRYIN'
m&m%mfﬁ Awé[ DI _2_2 2113 | LIONEL RICHIE (MERCURY) _60 7_64 12| GRODVE THEORY (EPIC)
EVERYDAY & EVERYNIGHT (Funkmasier Flex BMM Bryart, BMI) 2301814 NOT GON' CRY 61159/ 6 DON'T RUSH
FEELS LIKE THE FIRST TIME (Frabertsha, ASCAPNess, Nty & MARY J. BLIGE (ARISTA) SILK {ELEKTRAVEEG)

Capane, ASCAPANB ASCAP) WEM 24 | 20 | 12 | GET MONEY 62 | 47 | 71 | SOON AS I GET HOME
FEELS SO GOOD (SHOW ME YOUR LOVE) (Oyrita ASCAPFatso, JUNIOR MAF.LA. (UNDEAS/BIG BEAT/ATLANTIC) FAITH EVANS (BAD BOY/ARISTA)
ASCAPANB, ASCAP) WEBM v
g A ONE FOR THE MONEY AIN'T NO LOVE AND HAPPINESS
FOR REAL (Tork BVWSwrg T, ASCAP/Stesz, BV 25 | 24| 3 | {1oRACE BROWN (MOTOWN) —| 1| kawzusTm)
FU-GEE-LA (Sory/ATV Tunes, ASCAP/Tete San Ko, ASCAP Dbverse
FU-GEE-LA JESUS TO A CHILD
Greaton ASCAP {:;l“am': g thioget ASCAPEM Al 26| 22 | 18| Fi)GEES (RUFFHOUSECOLUMBIA) 64 | 66 | 10 | GEGRGE MICHAEL (DREAMWORKS/GEFFEN)
RAMA Zormba, ASCAP) AIN'T NOBODY/KISSING YOU WIND BENEATH MY WINGS
Emg?s . B:WBW . 21| 27| 3 | FAITH EVANS (BAD BOV/ARISTA) 85| 58| 9 | GERALD LFVERT & EDDIE LEVERT, SR (EASTWEST)
(Seady Mobbr, Backwood, BV
BW2Daghtas ASCAP/337, ASCAP) SLOW JAMS DOE OR DIE
GET MONEY WWMW&R ASCAPA, 36 | 6 | QUINCY JONES (QWEST/WARNER BROS.) | 8661 2 | i7iemn
ASCAP/EM Aprl ASCAP/lustin Cornbs, ASCAPWB, ASCAPYHLAWBM E 1 LIVE AND DIE FOR HIP HOP 676317 FUNKORAMA
GIRL 6 (FROM GIRL 6) (NPG, ASCAPMWB, ASCAP) WBM KRIS KROSS (RUFFHOUSE/COLUMBIA) REDMAN (INTERSCOPE)}
GNE'METHENIGHTMW/MWW 3|9 STAIRWAY TO HEAVEN 6865/ 6 WHY YOU TREAT ME SO BAD
GOIN' UP YONDER (Bud John, BMYEMI Chrsten, BV PURE SOUL (STEP SUN/INTERSCOPE) SHAGGY FEAT. GRAND PUBA (VIRGIN)
HAVE | NEVER (Ecd, BMYSony/ATV Songs, BM) HL
HAVE | NEVER WHAT DID | DO TO YOU?
HEY LOVER (Rodsongs, ASCAP/ASTD. ASCAP WEM 31129 7 | X'FEw GOOD MEN (LAFACE/ARISTA) 69 160 | 5 | TERRY ELLIS (EASTWEST/EEG)
LA Ll By MR. ICE CREAM MAN LET ME CLEAR MY THROAT
HOUSE KEEPER (MOV, BVDmi ASCAP SweetyMeodes ST | 132 | 35 | 5 | TR 1EE CREAM M | | G
HUSTLER’S THEME (Proioons, ASCAP/Next Level Groove, ASCAPAHE N N Pero0r)
Phayaz, ASCAPMames-Tamertane. BM) WBM 33| 28 | 8 | DO YOU WANT TO/CAN'T HANG 71| 62 | 23 | EXHALE (SHOOP SH
| AMILY, (1650 BMYGS Ory, BV Sherg ASCAP ShepAnd Shep, XSCAPE (SO SO DEF/COLUMBIA) WHITNEY HOUSTON (ARISTA)
po 34 (30 6 | SHADOWBOXIN (7D | 1 | | DON'T WANNA BE ALONE
1 DON'T WANNA BE ALONE (Must Com OFArmenca BVICamen GENIUS/GZA FEATURING METHOD MAN (GEFFEN) SHAI (GASOLINE ALLEY/MCA)
Appearartce By Rarmses, BUNarcly, BUIMCA ASCAP/G.Spd, 48| 7 | C'MON N’ RIDE IT (THE TRAIN) 73| 69 | 22 | DROP
BVI¥ppahc, ASCAP) QUAD CITY DJ'S (QUADRASOUND/BIG BEAT) THE PHARCYDE (DELICIOUS VINYL/CAPITOL)
ILLUSIONS (MCA, ASCAP/Scul Assasins, ASCAP/BVIG, ASCAPHEs
) SCENT OF ATTRACTION SPACE AGE
FmDa&reATﬁPlﬁqw:%ﬂ(&ﬂSM - 36 | 31| 7 | BaTRa puer wit aaron L ssomusior | | 74| 74| 10| BiGHTBALL & MIG (SUAVERELATIVITY)
I MISS YOU (COME BACK HOME) (FROM NEW YORK UNDER-
CAN'T BE WASTING MY TIME EGOTIT
COVER) EMAL ASCAP/E-Z Duz-k ASCAP AN, ASCAPvele. 37| 37| 12 | FONA LISA FEAT. LOST BOYZ (ISLAND) 75| 68 | 21 | |\\IATURE (FEATURING SMOOTH) (MCA)

ASCAP HLMBM
1 WILL SURVIVE (PolyGrarm Intl, ASCAP Perrery Vibes, ASCAP) HL
JESUS TO A CHILD (Dick Leaty, ASCAP/Chappel, ASCAP WBIWHL
JOURNEY (Digaty's, ASCAP/Saacity BV

KEEP IT REAL Mlecihatc. ASCAP/Beanie Trbe, ASCAP/Grard Royd,
ASCAP)

KEEP ON, KEEPIN' ON (FROM SUNSET PARK) (SoSoDef.
ASCAP/EM Apr, ASCAP/Brockiyn Based, ASCAP/Top Blin, ASCAP/MRc,
BMWamer Tamerane, BV HLAVBM

KEEP TRYIN' (Fiza's Voioe, ASCAP/Gioove 78, ASCAP/A D,
ASCAP/Jeop, BVYSony/ATV Songs, BVD HAWBM

LADY (Ahchoo, ASCAP/12-00 AM. ASCAP/RInm, ASCAP/PolyGram
It ASCAP)

LET ME CLEAR MY THROAT (CLR ASCAP)

LET'S LAY TOGETHER (FROM DON'T BE A MENACE...) Zorba,
BVIRKely, BMWEM

LET'S PLAY HOUSE (Suge, ASCAP/Emoris, ASCAPAVB,
ASCAP/Snoop Dogay Dog, ASCAP) WBIM

LIVE AND DIE FOR HIP HOP EMAD ASCAP/S0 S0 Del,
ASCAP/Grati e Sky, ASCAPAVE, ASCAP A Conol, ASCAP Perzatre.
ASCAP)

THE MAD SCIENTIST (Large Professtr, ASCAP/EM Ao ASCAP)
MOVE YA BODY (Forever Pecpie, ASCAP/Zomba, ASCAP/Barry).
Eastmond ASCAP/AIT0, ASCAPMarch 9, ASCAP/Dark's True Furk BMD
WBM

MR. ICE CREAM MAN @®urm Ave. BMYBuP, BVI)

NASTY DANCER/WHITE HORSE (O BVW¥cke. Moke & Noke,
BVYSarison, BV, ASCAP) WBM

NOBODY KNOWS (e Sheie, BV/SHf St BM/Don, BVD LM
NO MORE GAMES (PoyGrarm i1 ASCAP Freebee Sk Cargsta's
ASCAPncieas. BYCkrk's Tue Furk, BV G OfArmerca,
BMYFour Koghts, BVD

NO ONE ELSE {unprgBeen BMVusinCormbs ASCAPEM A,
ASCAP/Evelle, ASCAP/BOP, ASCAP/Zormba, ASCAP/Ax Cortr

() Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Iric.
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ASCAPWB. ASCAP) HLANBM

NOT GON' CRY (FROM WAITING TO EXHALE) (Ecd

BV Sony/ATV Songs. BMYFox Fism BV WBM

ONE FOR THE MONEY Zomba, BV Horace Brown BMAanoma,
ASCAP/EMI Apri, ASCAP Rubert G Graham. ASCAP/141-131, ASCAP)
HLAVBM

ONE SWEET DAY (Sory/ATV Songs. BMYRye, BV Black Parther,
BVWandespool BMIAyraw, BMYShawn Patick, BMVEnsgn,
BMYSory/ATV Tunes, ASCAP HL

THE ONE (Colgerms-EML ASCAP/Screen Germs-EML BMAVamer-
Tamerare, BM)

PERFECT MATCH (Rough Beat. ASCAP/Scrpts And Scrolls, BVD
PHYSICAL FUNK (GetoJarn ASCAPA IRk ASCAPChrysals, ASCAP WEM
RECOGNIZE & REAUZE (41 st Side, BM/Careers BVG, BVyAbett
Jorwson ASCAP/BMG ASCAP/uveriie Hel ASCAP)

RENEE (FROM DON'T BE A MENACE...) (Lost Boyz,
ASCAPNaressa ASCAP/My Two Sars, ASCAP/Olyde Otis, ASCAPMI Sex
ASCAP/EI Aprl, ASCAPFe Tyme, ASCAP WBMHL

SCANDALOUS Zormba, BM/E-40, BMYB-Legt, BMYD-Shat, BMSuga
T, BMYSongs Of Lastrada, BMY Sagp, BM) WBM

SCARRED (LCM Deep South, BMI)

SCENT OF ATTRACTION orrba ASCAP/Aurt Hia,
ASCAP/Mharatioy, ASCAP/Jarmvon, ASCAP) WBM

SET U FREE (Nadre Renee, BVD

SHADOWBOXIN' (Careers-BMG, BMRameoca, BV PohGram Intl
ASCAPAZA ASCAPYHL

SITTIN' UP IN MY ROOM (FROM WAITING TO EXHALE) Ecal,
BV Sony/ATV Sorgs, BMVFox Fim, BM) WBM

SLOW JAMS (Rodsongs, ASCAP/Aimo. ASCAP) WBM

SOAKIN WET (Dazzee-P, BMD)

@ SOON AS | GET HOME (Chyna Baby, BMYlarce Combs BM/EMI
Beckwood, BV Street Tunnel, BMVAustin Combs ASCAP/EM Apr,
ASCAPIH.

31 SOUL FOOD (Orgarized Noize, BMYSH Shit, BIWGoodie Mob, BMYBe
Sexy, ASCAP)

64 SPACE AGE (Money-N-Puoket ASCAP)

33 STAIRWAY TO HEAVEN (Mihty Three ASCAP) WEM

89 TAKE A LOOK (SamUWel, BMYumng Bean BV Fuele ASCAPMB,
ASCAP/ T v Under, ASCAP ey Jarmss, ASCAP/ving, BV WEM

6  ATHIN LINE BETWEEN LOVE & HATE (FROM A THIN UNE..)
(Cotfion. BV Or Lase, BMWarer- Tamertane, BMDWBM

63 UKNOWHOWWEDU (Red Harded. ASCAP)

80 VISIONS OF A SUNSET (FROM MR. HOLLAND'S OPUS]
(Shawn Painck, BVYEnsgn BMYSongs Of PoyGram, BMD HL

47 WHAT DID | DO TO YOU? (Two Tuk-Enuff BMVEM Backwad,
BVMore Tren A Tea Party, BMD

35 WHERE DO U WANT ME TO PUT IT (EMI Al ASCAP/FYE Tyme,
ASCAP/EMI Blackwod, BVHelp The Bear, BMI)

20 WHO DO U LOVE (MCA ASCAP /At & Rt ASCAP/Zrmba,
ASCAPGracingion ASCAP) WBMHL

58 WHY YOU TREAT ME SO BAD (Lvrgstir. ASCAP/Bob Marky,
ASCAP/Rushiown, ASCAP/Songs OF PobyGram, BMD

60 WIND BENEATH MY WINGS tWamer Houseof Musc, BMMB Gad,
ASCAPYWBM

9 W0O-HAH! GOT YOU ALL IN CHECK/EVERYTHING
REMAINS RAW (TZiat's, BM/Sadyats, BMVEM! Backwood.
BMVlance Cormbs, BMI) HL

1 YOU'RE THE ONE (s Street ASCAP/Ao, ASCAP Salardra,
ASCAP/One Ok Ghet Ho, ASCAPAMB, ASCAPMbrder Worman Sings.
ASCAPWarmex Chael. PRS) WEBM
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL

STORE SALES REPORTS COLLECTED, COMPILED,

AND PROVIDED BY SoundScan'
pakiii

T0P R&B ALBU

MSTM
38

SOUNDTRACK A° MCA SOUNDTRACKS 11228%/MCA (10.98/17.98) DANGEROQUS MINDS 2
z z 47 | 46 | 48 | 27 | DEBORAH COX ARISTA 18781 (10.98/15.98) DEBORAH COX | 25
«| _«|l2 |°k = JODECIA
oUW | o | x| ARTIST TITLE | =& 48 | 50 | 52 | 38 . THE SHOW, THE AFTER PARTY, THE HOTEL 1
E L; :( l; o~ g = 5 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) E 8 UPTOWN 11258+/MCA (10.98/16.98)
N 1 49 45 — 2 SOUNDTRACK UNDERWORLD 35818/CAPITOL (10.98/16.98) DEAD PRESIDENTS VOLUME Ii 45
* A ANO. T & & 50 | 41 32 23 | THE CLICK SiCK wID* IT 41562/JIVE (10.98/15.98) GAME RELATED 3
1 2 2 9 FUGEES A RUFFHOUSE 67147*/COLUMBIA {10.98 EQ/15.98) 4 weeks at No. 1 THE SCORE | |
51 | 44 | 40 | 25 | GROOVE THEORY EPIC 57421" (10,98 EQ/15.98) GROOVE THEORY | 14
2 1 88 3 GETOQ BOYS RAP-ALOT/NOO TRYSE 41555*/VIRGIN (10 98/16.98) THE RESURRECTION 1 52 | 43 5 37 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS | 34
* % * HOT SHOT DEBUT % % % 53 | 47 | 42 | 71 | KIRKFRANKLIN AND THE FAMILY A KIRK FRANKLIN AND THE FAMILY | 6
(3| NEWD | 1 | MCEIHT FEATURING CMW EPIC STREET 67139%EPIC (10,98 EQ/15,98)  DEATH THREATZ | 3 GOSPO CENTRIC 72119 (9.96/13.95) (R
. ; : . . = : 54 | 51 | 60 | 22 | SILK ELEKTRA 61849/EEG (10.98/16.98) SILK | 10
BUSTA RHYMES ELEKTRA 61742*/EEG (10.98/16.98) THE COMING B
(5| 54 | 50 | 24 | CYPRESSHiLLA CYPRESS HILL il (TEMPLE OF BOOM) | 3
5 4 3 10 | 2PAC DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON ME 1 _| RUFFHOUSE 66991*/COLUMBIA (10.98 EQ/16.98)
] .ﬁ) NEW ) 1 CHINO XL AMERICAN 43038*/WARNER BROS. (9.98/15.98) HERE TO SAVE YOU ALL | 56
* % % GREATEST GAINER & & *
51 60 54 75 | SADE A? EPIC 66686* (10.98 EQ/16.98) THE BEST OF SADE 7
(&) 5 | 7 [Fe {FSOUNDIRACK A THIN LINE BETWEEN LOVE & HATE | 5
JAC-MAC 46134/ WARNER 8ROS. £10.98/15.98) 58 5 53 16 | JERALD DAEMYON GRP 9829 (10.98/16.98) THINKING ABOUT YOU 35
(1) NEWP 1 MC REN RUTHLESS 5544*/RELATIVITY {10.98/15.98) THE VILLAIN IN BLACK 7 59 | 63 | 72 | 37 | TRU NOLIMIT 53983*/PRIORITY (10.98/14.98) I TRUE | 25
8 6 b 41 | D’ANGELO A EMi 32629 (10.98/15,98) BROWN SUGAR 4 60 | 62 | 6l 72 | MARY J. BLIGE A° UPTOWN 11156*/MCA (10.98/15.98) MY LIFE 1
9 7 4 22 | R. KELLY A?)IVE 41579* (10.98/16.98) R. KELLY 1 61 64 43 23 | WILL DOWNING MERCURY 528755 (10.98 EQ/16.98) MOODS | 23
10 8 6 22 | SOUNDTRACK A° ARISTA 18796 (10.98/16,98) WAITING TO EXHALE 1 62 59 44 24 | VARIOUS ARTISTS nO LIMIT 53993%/PRIORITY (12.98/18.98) DOWN SOUTH HUSTLERS 13
11 9 8 28 | MARIAH CAREY A’ COLUMBIA 66700 (10,98 EQ/16.98) DAYDREAM 1 63 | 65 | 47 3 PHYLLIS HYMAN RCA 66838 (10.98/15.98) LOVING YOU, LOSING YOU | 47
12 10 g 2 LL COOL J A DEF JAM 523845%/ISLAND (10 98/17 98) MR.SMITH | 4 64 | 61 65 57 | 2PAC A INTERSCOPE 92399* (10.98/16.98) ME AGAINST THE WORLD 1
N WU-TANG CLAN A
13 | 11 10 9 | TOTAL @ BAD BOY 73006*/ARISTA (10.98/15.98) TOTAL 4 65 | 73 | 57 | 16 | [0 66336 mch (0.98/15 98) ENTER THE WU-TANG (36 CHAMBERS) 8
14 | 14 | 18 | 23 | COOLIOA" TomwyBOY 1141* (11 98/16.98) GANGSTA'S PARADISE | 14 RE-ENTRY | 12 | GHETTO TWINZ BIG 80Y 0020 (9.98/14.98) SURROUNDED BY CRIMINALS | 37
15 12 13 23 | QUINCY JONES @ QwEST 45875/WARNER BROS. (10.98/16.98) Q'S JOOK JOINT 6 67 53 1% 5 JESSE POWELL SILAS 11287/MCA (9.98/15.98) JESSE POWELL 35
16 | 13 | — | 2 | BAHAMADIA CHRYSALIS 35484"/EMi (10.98/1598) KOLLAGE | 13 | 68 | 57 | 49 GEORGE HOWARD GRP 9830 (10.98/16.98) ATTITUDE ADJUSTMENT | 38
17 16 16 25 | THA DOGG POUND A’ DEATH ROW/INTERSCOPE 50546*/PRIORITY (10.98/16.98) DOGG FOOD 69 58 58 8t BRANDY A® ATLANTIC 82610/AG (9.98/15.98) BRANDY 6
NEWD | | | SOUNDTRACK PRIORITY 50576 (10.98/16 98) THE SUBSTITUTE | 18 77 | 77 | 26 | 5.0.S. BAND TABU 5305940T0WN (7.98/11 98) THE BEST OF 5.0.8. BAND | 27
19 | 15 | 15 | 31 | SOLO @ PERSPECTIVE 549017/A&M (10.98/16.98) soo | 8 71 | 67 | 51 | 6 | THE CONSCIOUS DAUGHTERS PRIORITY 53994¢ (10,98/16.98) GAMERS | 29
23 27 | 39 | BONE THUGS-N-HARMONY A’ RUTHLESS 5539*/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1 12 52 55 4 DJ SCREW BIG TYME 1130 (10.98/15.98) 3 N THE MORNIN' | 52
21 | 2 22 13 | THE TONY RICH PROJECT @ LAFACE 26022/ARISTA (10.98/15.98) WORDS 18 1370 75 | 83 | THE NOTORIOUS B.I.G. A BAD BOY 73000*/ARISTA (9.98/15.98) READY TO DIE 3
2 17| 11 g&%ygmf&g&“a . DON'T BE A MENACE TO SOUTH CENTRAL... | 3 74 | 66 | 69 | 53 | SOUNDTRACK A PRIORITY 53959" (10.98/15.98) FRIDAY 1
- 75 1 69 | 8 | 8 | BOYZ Il MEN A" MOTOWN 530323 (10.98/16.98) 1l 1
23 | 21 26 | 39 | MONICA A ROWDY 37006*/ARISTA {10.98/15.98) MISS THANG 7
76 | 74 70 14 | KILO WRAP 8147/ICHIBAN {10.98/15.98) GET THIS PARTY STARTED 57
24 18 12 3 VARIOUS ARTISTS CELL BLOCK 50556/PRIORITY (10.98/16.98) CELL BLOCK COMPLIATION 12
ANTAY SAVAGE 11 68 59 | 26 | AZ EmI32631*(10.98/15.98) DOE OR DIE 1
25 24 17 ] CH I WILL SURVIVE (DOIN' IT MY WAY) 14 N .
RCA 66775 {10.98/15.98) 18 | 75 | 62 | 25 | FAT JOE VIOLATOR 1239*/RELATIVITY (10.98/16.98) JEALOUS ONE'S ENVY 7
26 19 11 4 RAPPIN' 4-TAY CHRYSALIS 35509*/EMI (10.98/15.98) OFF PAROLE 10 79 71 80 72 | METHOD MAN A DEF JAM 523839*/SLAND (10.98/16.98) TICAL 1
27 | 22 | 20 | 23 | GOODIE MOB LAFACE 26018/ARISTA (10.98/15.98) SOUL FOOD 8 80 | 79 | 63 | 36 | BRIAN MCKNIGHT @ MERCURY 528280 (10.98 EQ/16.98) | REMEMBER YOU 4
31 | 35 | 4 | DJKOOL CLR 7209 (1098/15.98) (LET ME CLEAR MY THROAT) | 28 81 | 76 | 66 | 12 | MAZE FEATURING FRANKIE BEVERLY THE RIGHT STUFF 35885CAPITOL (1L 91798)  ANTHOLOGY | 57
29 | 25 | 24 | 14 | KRIS KROSS @ RUFFHOUSE 67441*/COLUMBIA (9.98 EQ/15.98) YOUNG, RICH AND DANGEROUS 2 BONE THUGS-N-HARMONY A°®
30 30 33 19 IMMATURE mCa 11385* (9.98/15.98) WE GOT (T 14 % " o RUTHLESS 5526/RECATVITY 1. 36112, 9%) B SRS CD :
[* ./
& ) 83 | 8 | 85 | 36 | VARIOUS ARTISTS A TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 33
31 | 26 | 25 [ 33 | XSCAPE A SO SO DEF 67022*/COLUMBIA (10.98 EQ/15.98) OFF THE HOOK | 3 84 6 RAEKWON GUEST STARRING TONY STARKS (GHOST FACE KILLER) & )
P T T 81 8 | 37 | [OUD 66663~ RCA (10 98/16.98) ONLY BUILT 4 CUBAN LINX...
85 | 84 | 78 | 98 | ZAPP & ROGER @ REPRISE 45143/WARNER BROS. {10 98/15.98) ALL THE GREATEST HITS 9
G| 39 | — | 2 | MAXWELL coLUMBIA 66434 (7.98 EQ/11.98) MAXWELL'S URBAN HANG SUITE | 32 ROGER
GERALD LEVERT & EDDIE LEVERT SR © 86 | 83 | 73 | 21 | VARIOUS ARTISTS DANGEROUS 41573/JIVE (10.98/15.98) DON'T TRY THIS AT HOME | 23
B B[ 311 B | Giswest orssorees 10.98/15.9) T FATHERAND SON | 2 93 | 94 | 101 { SNOOP DOGGY DOGG A DEATH ROW 92279%/INTERSCOPE (10.98/15.98) DOGGY STYLE | 1
4 | 27 19 4 SOUNDTRACK WARNER BROS. 46239 (10.98/16.98) GIRL 6 15 88 | 89 | 67 12 | THE D.O.C. GIANT 24627/WARNER BROS. (10.98/16.98) HELTER SKELTER 5
N KINGPIN SKINNY PIMP
(35)] 38 | 39 | 24 | GENIUS/GZA @ GEFFEN 24813* (10.98/15.98) LIQUID SWORDS | 2 89 [ 56 | — | 2 | KN s o KING OF DA PLAYAZ BALL | 56
36 | 34 28 | 34 | JUNIOR M.A.F.L.A. @ UNDEAS/BIG BEAT 92614%/AG (10.98/15.98) CONSPIRACY 2 90 | g8 74 92 | THE TEMPTATIONS MOTOWN 530568 (10.98/16.98) FOR LOVERS ONLY | 43
37 | 29 | 21 | 3 | CELLADWELLAS LOUD 66521"/RCA (10.98/15.98) REALMS ‘N REALITY | 21 91 | 80 | 56 | 9 | MAD SKILLZ BIG BEATATLANTIC 92623*/AG (10 98/15.98) FROM WHERE??? | 18
38 | 28 | 23 | 3 | YELLA STREET LIFE 75488/ALL AMERICAN (10.98/15.98) ONE MO NIGGATAGO | 23 RE-ENTRY | 21 | THE PHARCYDE DELICIOUS VINYL 35102¢/CAPITOL (9.98/15.98) LABCABINCALIFORNIA | 17
39 | 32 | 38 | 74 | TLC A’ LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL | 2 RE-ENTRY | 21 | TERRY ELLIS EASTWEST 61857/EEG (10.98/16 98) SOUTHERN GAL | 27
EAZY-E . o
40 | 35 | 30 | 11| ot ceoawRELATIVITY (0.98/16.95)  STRBOFF THASTREETZ OF MUTHAPHU**INCOMPTON | 1 94 | 95 | 96 | 21 | C-BO awoL7199(29814.98) BESTOF C-BO | 35
41 | 36 | 29 | 24 | EIGHTBALL & MJG @ SUAVE 1521 */RELATIVITY (10.98/16.98) ON TOP OF THE WORLD | 2 95 | 72 | 87 | 44 | WILLIAM BECTON & FRIENDS wEB 9145/INTERSOUND (9.98/15.98) BROKEN | 25
42 | 37 | 37 | 33 | FAITH EVANS A 8AD BOY 73003/ARISTA (10 95/15 98) FAITH 2| 9% | 92 | 71 8 LORD FINESSE PENALTY 3035+TOMMY BOY (9.98/13.98) IR THE AWAKENING | 36
! 87 90 56 | BARRY WHITE MERCURY 522459 (10.98/16.98) ALL TIME GREATEST HITS 70
43 | 40 | 34 | 23 | VARIOUS ARTISTS FUNKMASTER FLEX: 60 MINUTES OF FUNK | 15
LOUD 66805*/RCA (10.98/15.98) J. 82 | 79 ) SA-DEUCE MECCA DON/EASTWEST 61891/EEG (10.98/15.98) SA-DEUCE | 79
44 42 36 3 ART N’ SOUL NATURE BOY/BIG BEAT 92655/AG (10.98/15.98) TOUCH OF SouL | 36 | RE-ENTRY 22 | PHYLLIS HYMAN PIR 11040/200 (10.98/16.98) | REFUSE TO BE LONELY 12
4 | 83 41 58 | MYSTIKAL BIG BOY 41581/JIVE (10.98/15.98) MIND OF MYSTIKAL 14 RE-ENTRY 22 | 3T musso music s7a50PIC (10.98 EQUL5.98) BROTHERHOOD 65

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). & RIAA certification for shipment of 1 million units {500,000 for EPs), with muitiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit

increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.
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‘Mission: Impossible’ Theme Mixes Suspense, Funk

TOP SHELF: Aaah, can’t ya just feel
the balmy warmth of summer on the
horizon? Not yet, you say? Well. . . you
clearly have not had an encounter with
“Theme From Mission: Impossible,”
the jam heralding the Memorial Day
premiere of the much-anticipated
screen version of the beloved television
series. But, trust us, you will soon not
be able to avoid this Mother/Island
release. Like the toothy grin of the
film’s star, Tom Cruise, it is going to
be eve rywhe re—and deservedly so. As
interpreted by U2 bandmates Adam
Clayton and Larry Mullen, compos-
er Lalo Shifrin’s timeless melody
remains rife with white-knuckled sus-
pense but has a modern funk flavor.
As one would expect, the line of
remixers is long and varied. Howie B.
and Guru throw in some juicy jeep
beats to work the kids on the corner,
while Junior Vasquez has a field day

Bunny Hop. Drag star Lady Bunny
clowns around at a recent bash cele-
brating the creation of Wigstock West,
a San Francisco version of the famed
annual New York drag festival. Expect-
ed to draw 8,000 people, the event will
be held May 25 at Fort Mason and will
feature a bill combining dance music
performers with nearly two-dozen
female impersonators. As with New
York’s Wigstock, Lady Bunny is the
primary organizer and host of the
show. He is currently touring the
States in support of his first Maxi
Records release, “Shame, Shame,
Shame.”

with a fast-paced house version that
matches the original recording’s rac-
ing urgency without making the mis-
take of diving into unnecessary tribal
mode. Props to Vasquez for under-
standing that not every record re-
quires dark, Sound Factory-style
treatment. His apparent reverence for
the song’s melody proves his maturity
as a producer.

The lads behind MAW recording act
Ruffneck are smartly not letting any
of the sparks caused by the break-
through hit “Everybody Be Somebody”
fizzle. The just-completed “Move Your
Body” is already making the rounds on
white-labeled vinyl and cassette and is
generating a more ardent response
than its predecessor—hard though
that may be to imagine. Featured
singer Yavahn continues to earn diva
stripes by hurling lyric commands

£
Dance §

by Layry Flick

with vein-pounding aggression. Pro-
duction and songwriting collaborators
Derek Jenkins, Dwayne “Spen”
Richardson, and Steve Wilson care-
fully temper an understandable desire
to re-create elements of “Everybody
Be Somebody” with several new
melodic twists and a far more sensual
bassline. The imminent 12-inch pack-
age is expected to include remixes by
Todd Terry, Masters At Work, and
Mousse T. Word has it that a full-
length album is due in the autumn.

The latest from New York’s Liquid
Groove Records is “This Is The Only
Way,” a hypnotic combination of deep-
house flavors and down-home Memphis
blues by Lovebeads Featuring Court-
ney Grey. The act’s Boston-based mas-
termind, Jahkey B., has an affection
for English house that is fairly obvious,
as he embellishes the track’s thumping
beat with keyboard pads that are fond-
ly Anglo-influenced. He dodges the
trap of being merely derivative by
employing Grey to give his lyrics a
gruff and smoky sound that is miles
away from the more fashionable clique
of pulpit-pounding male vocalists vying
for acceptance right now. Unique but
deep enough in the trend pocket to suc-
ceed on its own, “This Is The Only
Way" benefits from the visibility to be
generated by the flip-side remixes of
Terry Farley and Pete Heller.

DIGGIN’ DA JAMS: Groovemeister
Ralphi Rosario has never gotten clos-
er to creating a mainstream hit than
he does with “Brinca,” his first single
for the stateside arm of Ttaly’s Flying
Records. The track is a percolating
brew of retro-disco and salsa rhythms,
with Rosario grunting and chanting
the refrain “jump up and down” in both
English and Spanish—giving the track
the vibrant, shoulder-shaking tone of a
borrigua anthem. The radio edit sparks
like a smash, successfully gathering
the highlights and various sound
effects spread out over the track’s orig-
inal 11-minute timing. Despite the
peak-hour heat generated by the
recently issued test-pressing, we think
this jam would actually sound best
cranked on a car radio while speeding
down the highway.

Venerable belter Nicole will soon
end a year of recording silence with a
smokin’ house rendition of the Doobie
Brothers’ classic rocker “Long Train
Runnin’.” Initially, it may sound like an
odd union of singer and material, but
Nicole unearths a spiritual subtext in
the lyrics that suits her well, and pro-
ducer Eric “E-Smoove” Miller dress-
es her in bright, vigorous beats and
plush keyboards. Due next month on
Aureus Records in the U.S. and XL
everywhere else, this single is the pre-
lude to an album that might be on the
street before the end of 1996.

Another long-absent figure resur-
facing this month is Jocelyn Brown,

who guests on the new Inner Life 12-
incher “I Like It (Like That).” She
graces the children of the night with
/ her unmistakable voice so rarely that
any morsel is likely to be heralded as a
gourmet treat, but the good news is
that this Freetown U.K. single is actu-
ally quite worthy of the attention it will
receive. Our only quibble is with the
lack of variety in the double pack of
remixes. Nothing matches the ebullient
original version. We will not even both-
er wishing for a full-fledged comeback
from the elusive Ms. Brown and just
enjoy whatever she chooses to offer.

To that end, we are noshing hungri-
ly on Talkin Loud’s reissue of ‘Always
There,” a several-year-old Incognito
single that features Brown on vocals.
The juice of this jam is a batch of
reconstructions by Masters At Work,
who inject fresh deep-house percussion
and a light splash of old-school soul.
Yum!

Epic has wisely revisited Aussie
ingenue Tina Arena’s fab rhythm bal-
lad “Chains” and given it the uptempo
remixes it needs to be an across-the-
board smash. Tony Moran, Teri Bris-
tol, and Daniel Abraham each took a
crack at the song, to potent effect.
Moran slams the biggest home run
with an interpretation that cruises at
a ginger house pace. Not only does the
onetime Latin Rascal keep the vocals
and song fully intact, he twists and
bends Arena’s ad-libs to give her
already high-powered performance
added urgency. As for Bristol and
Abraham, they deliver mixes that are
reliably strong but not nearly as
unusual.

G ROOVELINE: Add Jody Watley’s
name to the growing list of dance divas
heeding the beckoning call of Broad-
way. The singer has just begun a 10-
week run as Rizzo in the popular
revival of “Grease.” Watley is also
working on new material for an album
and playing New York nightelubs with
a full band. We cannot wait to hear the
voice that once vamped through the
funk force of “Looking For A New
Love” take on the torchy “Grease” bal-
lad “There Are Worse Things I Could
Do.” Should be quite fierce.

In case you are keeping score, Wat-
ley’s stage debut comes on the heels of
Maxi’s Daphne, who is collecting
deserved kudos for her performance in
the red-hot “Rent,” and Bullet siren
B.J. Crosby, who is among the best
reasons to see “Smokey Joe’s Cafe.”
We are hearing whispers that yet
another major clubland belter may be
imported from Europe to take the
Broadway stage this fall. So much for
the limited range of dance artists.

Sabrina Johnston pops up behind
the mike of “Reach Higher,” a gospel-
spiked houser by Unknown Society—
aka groovy New York producers Benji
Candelario and Wayne Rollins (who
also frequently collaborate under the
name Swing 52). In such usually
underground-minded hands, you might
expect music with a rugged or dark
edge, but Candelario and Rollins deliv-
er exactly the opposite. “Reach High-
er,” the first single from an eventual
album with a string of different
singers, is fueled by festive piano rolls

Teasin’ Brothers. MJJ/Epic sibling act 3T took the stage in Hawaii recently to
premiere the new rhythm reconstruction of its forthcoming single “Tease Me.”
Dance music icon Todd Terry handled post-production on the track, deftly
redressing the melody with a sultry, R&B-laced house groove that is intended to
attract clubgoers, in addition to fans of 3T’s previous Hot 100 smash, “Anything.”
“Tease Me” goes to DJs at the end of April, while radio programmers will get the
track in early May. Pictured, from left, are 3T members T.J. Jackson, Taj Jackson,

and Taryll Jackson.

and brassy horn flourishes that whip
Johnston into a vocal sweat. Now that
Candelario and Rollins have displayed
such versatility and songwriting chops,
they will never get away with working
a simple dub sound again. They are
clearly too talented to do that.

But if you are looking for something
extra hard and dubby, Hanson &
Davis have got just what you need in
“Free Love,” a spare and trippy tribal
throwdown that rises above the pack
with an infectious “just wanna be free”
sing-along refrain that will have run-
way regulars chanting and shaking.
Nothing happening on this Vicious
Muzik anthem that’s going to change
the world, but it sure will make you
smile while it's playing . . . something
that way too many records do not
accomplish these days.

Also notable from Vicious Muzik is
“I Survived” by disco legend Loleatta
Holloway. She is in excellent voice, and
the track is mighty catchy, but we must
admit to wanting a little more. A
woman of such history and natural
gifts needs to expend her energy on a
more fully realized song. Still, this is
well worth a few spins. But it tastes
more like an appetizer than the sump-
tuous meal we know Holloway can cook
up. Maybe next time.

Can ya stand just one more diva-
related item? Oh, sure ya can ... The
ever-fab Kym Sims has just inked a
longterm deal with England’s Pulse-8
Records. The singer who wooed U.S.
teens with “Too Blind To See It” sev-
eral years ago is currently leaving
European punters in a lather with the
anthemic “We Gotta Love” and will
begin cutting an album for the label
after a spree of promo appearances
this spring. We hear that she will
divide her time between Euro and
stateside producers. Cool beans.

Pulse-8 further fleshes out it roster
with Boxcar, an Aussie band that
scored a worldwide hit this past win-
ter with the lushly ambient single
“Universal Hymn"—a fave among such

influential spinners as PPaul Oaken-
fold. The band has worked with Pee
Wee Perris and Eurphoria on the set,
which will be previewed in June with
the single “People Get High.”

WELCOME TO THE WORLD: In
the last five years or so, we have devot-
ed so much column space to mourning
the death of dance music luminaries
that the chance to welcome new life
into the world is a rare and utterly
irresistible joy. Producer Tommy
Musto and his lovely wife, Susan,
became the proud parents of Morgan
Thomas James Feb. 24 in New York.
Meanwhile, Domestic Records head
Stephanie Smiley is expecting her
first child in October. “Now people are
going to start calling me ‘Mama
Rave,” ” she says with a chuckle. “It’s
going to be so cool.” It sure will be.
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HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES
b4 COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETA!L
x| ox 4 O 5 OF DANCE CLUB PLAYLISTS. P @ 0 3 STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. §y:ndScan®
o8| By | Eg (€S| TITLE ARTIST o8| Y| Sg| €| TITLE JERNIN ArmisT
F2 |33 | 2| 25| LABEL & NUMBER/DISTRIBUTING LABEL 2| 32| x| ZS | LABEL & NUMBER/DISTRIBUTING LABEL
* % *NO. 1x %% * % *NO. 1% % *x
I | 4 | 6 | THE SOUND LoGiC 53039 2 wesks at No. 1 X-PRESS 2 1 | 1 | 2 | 7 | AINTNONIGGADEAD PRESIDENTS (M) (T (X) ROCA FELLATREEZE 53203PRIRTY  2wesksatio 1 @ JAY-Z
()] 2 5 | MAKE THE WORLD GO ROUND CHAMPION 322 SANDY B. (2)] 3 | — | 2 | YOURE THE ONE (1 roa 64515 ® swy
(3] 7 | SWEET DREAMS RCA 64504 @ LA BOUCHE 3| 2 1 | 8 | WOO-HAH! GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW () T} (X £LEKTRA 66050 EEG @ BUSTA RHYMES
()] 8 | 16 | 6 | SUNDAY AFTERNOONS kRasnOw PROMOMCA VANESSA DAOU 4 | 4 | 9 | 9 | DOWNLOW (NOBODY HAS TO KNOW) (M) (1) ) Jive 42372 @ R_KELLY FEAT. RONALD ISLEY
5 | 3 | 2 | 8 | WHATASENSATION MAW 00OS/STRICTLY RHYTHM KENLOU (5] 8 | 3 | 5 | sweer brReams m ) reaasoa ® LA BOUCHE
6 5 1 8 | HYPER-BALLAD ELEKTRA 66043/EEG ¢ BJORK @ 7 B 6 | DOIN IT/I SHOT YA (1) DEF JAM 576121/ISLAND ¢ LLCOOL)J
12 | 20 | 5 | SEXUALITY warnER BROS. 43676 ® K.D. LANG * % x GREATEST GAINER * % %
8 9 9 | FEELS SO GOOD (SHOW ME YOUR LOVE) GROOVE NATION 56004/UNIVERSAL @ LINA SANTIAGO 14 | 181 8 | 50%CLOCK (M) (T) ) MCA 55076 ® NONCHALANT
9 | 9 [ 11 | 8 | STRANGE WORLD Rca 64371 SIKEL 8 | 6 | 6 | 7 | LETMECLEAR MY THROAT (1) (x) CLR 5218 DJ KOOL
10 10 13 7 LOVE HAS NO NAME REPRISE 43644 BABBLE 9 5 4 6 RENEE (M) () ISLAND 854585 ® LOST BOYZ
| 7 | 3 | 13| GIVMELUV YOSHITOSHI 005 ALCATRAZ 10)| 13 [ 15 | 8 | 1,2, 3,4 (SUMPIN' NEW) (T) ToMMY BOY 721 ® COOLIO
12 | 13| 18 LAND OF DREAMING CLUB ZONE IMPORT MASTERBOY @ T 3 6 | RELEASE ME (1) UPSTAIRS 0115 ANGEDINA
201 35 J_ONE MORE TRYICHAWEION RROMORCA HRISTINERWY . 12 | 10 | 25 | 31 | SETUFREE 0 STRICILY RHYTHW 12435 PLANET SOUL
16 | 23 | 17 | TELLITTO MY HEART ARISTA PROMO TAYLOR DAYNE Hor S 5
15 15|21 8 INSIDE OUT 550 MUSIC 78233/EPIC & CULTURE BEAT * % * HOT SHOT DEBUT* * %
NEWDP | | | LIVE AND DIE FOR HIP-HOP (T} (X) RUFFHOUSE 78271/COLUMBIA ® KRIS KROSS
16 | 14 | 8 | 12 | TRES DESEOS (THREE WISHES) EPiC 78286 ® GLORIA ESTEFAN
T 1 0 117 | 8 | REACHIN' seLLYaEAn 2508 STET ‘ 34 | 24 | 5 | FEEL THE MUSIC () (X) STRICTLY RHYTHM 12430 PLANET SOUL FEAT. BRENDA DEE
28 m 3 MOVIN' STRICTLY RHYTHM 027 VONE ( 1:6: )l 24 11 13 WHO DO U LOVE (M) (T) (X) ARISTA 1-2943 & DEBORAH COX
19 2 25 5 OOH BOY ARISTA 1.2983 REAL MCCOY 9 7 4 ALWAYS BE MY BABY (M) (T) (X) COLUMBIA 78277 © MARIAH CAREY
@D 5 | 3 | 5 | viciosamsors T AT, ( 1:3: ) 1113 - 120 EVERYDAY & EVERYNIGHT (1) () LOUD 64527/RCA @ YVETTE MICHELLE
1| — REACH (7) (X) EPIC 78286 ® GLORIA ESTEFAN
21 11 10 11 | SALVA MEA (SAVE ME) CHEEKY 008/CHAMPION @ FAITHLESS
2 [ 12 ] 9 | ucky Love m m o arista 12980 @ ACE OF BASE
30 | 38 | 3 | MIGHTY POWER OF LOVE FREETOWN IMPORT LEEE JOHN
20 16 21 20 | NO ONE ELSE (M) (T) (X) BAD BOY 7-9052/ARISTA & TOTAL
23 19 19 7 REAP (WHAT YOU SOW) SOUND PROOF IMPORT/MCA VERNESSA MITCHELL %1
27 30 5 YOU'LL NEVER FIND MUSIC PLANT 032 MEECHIE 12 13 5 ONE FOR THE MONEY (M) (T) (X) MOTOWN 860501 @ HORACE BROWN
{25 1 18 | 7 | 12 | LIGHT YEARS work 78077/coLuMBIA @ JAMIROQUAI ;g ig f; fs BEIMY;COVER (DIIRCAIGAHS Sal ABOUCHE
32 | 50 | 3 | WHAM BAM VIRGIN UNDERGROUND 38537MIRGIN CANDY GIRLS FEAT. SWEET PUSSY PAULINE - LA G ) AT T SalifEEES
29 26 14 | FEELS SO GOOD (SHOW ME YOUR LOVE) (T) (X) GROOVE NATION 56004UNIVERSAL @ LINA SANTIAGO
* % * POWER PICK* % % 50 | 30 | 6 | ESANENA LINDA (7) {x) GROOVE NATION/SCOTTI BROS. 78065/ALL AMERICAN ARTIE THE 1 MAN PARTY
35 | — | 2 | CAN'TSTOP LOVE JELLYBEAN 2509 SOUL SOLUTION
26 | 25 | 31 7 KEEP ON, KEEPIN' ON (T) FLAVOR UNIT/EASTWEST 66044/EEG & MC LYTE FEAT. XSCAPE
28 | 20 | 14 | 12 | AIN'T NOBODY WORK 78229/COLUMBIA ® DIANA KING 7 | 23 | 16 6 | LADY w1 (1) 00 EM) 58532 * DANGELO
29 | 21 | 15 | 1 | RUMOUR LAVA95649/ATLANTIC ® BEL CANTO 28 | 32 | 23 | 6 | SHADOWBOXINATH CHAMBER (1) GEFFEN 22211 @ GENIUS/GZA FEAT. METHOD MAN
30 | 31 | 37 | 5 | AMYSTICAL JOURNEY CLEAR MUSIC 1111 CARAXVIREQRIH 29 | 36 | 33 | 30 | EVERYBODY BE SOMEBODY () (x) MaW 0007/STRICTLY RHYTHM ® RUFFNECK FEAT. YAVAHN
(3D)] 38 | 47 | 3 | LOVECAN CHANGE IT VIRGIN UNDERGROUND 38538VIRGIN FRANKIE KNUCKLES FEAT. ADEVA 30 | 21 | 32 | 5 | HYPER-BALLAD () 00 ELEKTRA 66043/EEG * BJORK
32 | 26 | 22 | § | JUSTIFY STRICTLY RHYTHM 12407 JHEIGIRINEXTIDOOR 31 | 20 | 20 | 3 | IF HEADZ ONLY KNEW... (T) () PENDULUM 58549/EM ® HEATHER B.
33 | 29 | 26 | 10 | DON'T STOP (WIGGLE WIGGLE) AUREUS 1200 ® THE OUTHERE BROTHERS NEWD 1 TRES DELINQUENTES (7) LOUD 64525 @ DELINQUENT HABITS
3 | 3 | 39 | & ] | NEVER NEEDED INTERHIT 10159 ALEXIMREIEEIRS 33 | 27 [ 27| 9 | NoREASON TO CRY m) (v aPm 2502/PROFILE JUDY TORRES
@] a2 [ — DIRTY{COVEIRERUBAICI002 SICONNIEIGORDON 34 | 37 | 36 | 33 | MISSING M (0 aTLANTIC 85620/AG ® EVERYTHING BUT THE GIRL
M | — [ 2 ] 1979 ViRGIN 38541 SISMASHING.RUMBKINS (35)| RE-ENTRY | 3 | TAKE ME HIGHER (1) UpSTARS 0114 ENERGY
37 | 36 | ¢ JCE DOWHAT'S GOOD FOR ME RADIKAL L5S6S/AVEXCRITIQUE SEfUNEVIED 49 | 38 | 19 | GET MONEY/NEED YOU TONIGHT (1) UNDEASBIG BEAT 956946 @ JUNORMAF LA FEAT THE NOTORIOUS B.16.
38 | 23 | 12 | 11 | LUCKYLOVE ARISTA 1:2980 SIACHOEIBASE 37 [ 31 [ 17 | 9 | 1 wiLL SURVIVE ) x rea 64291 @ CHANTAY SAVAGE
* % * HOT SHOT DEBUT* » » 38| 15| — 2 THE MAD SCIENTIST (T) WILD PITCH 2221 5/GEFFEN & LARGE PROFESSOR
NEWD | | | REACH ErC 78286 & GLORIA ESTEFAN NEWP | | | PERFECT MATCH M (0 L0UD 64499 ® CELLA DWELLAS
40 | 41 [ 45 | 4 | 1 WILL SURVIVE EMI IMPORT @ DIANA ROSS 40 | 28 | — | 5 | STRANGE WORLD (T} (X) RCA 64371 & KE
41 | 33 | 24 | 10 | THIS IS THE WAY STOCKHOLM IMPORT E-TYPE NEWD | 1 | RECOGNIZE AND REALIZE (1) TOMMY BOY 725 BIG NOYD FEAT. MOBB DEEP
18 | — | 2 | amERIca sucar papDY 004 @ FULL INTENTION 42 | 26 | — | 2 | FEVER PART 1 (1) (0 NITEBEAT 037 FEVER EXPRESS
43 | 40 | 31 9 | DON'T WANT TO TALK ABOUT IT HANDS ON IMPORT GEOFFREY WILLIAMS 43 | 3 28 11 | SITTIN’ UP IN MY ROOM (M) (T} (X) ARISTA 1-2974 ® BRANDY
M4 | 39 | 3% 9 | LIFT ME UP EIGHT BALL 88 CONNIE & JUNIOR NEW D) 1 | SCARRED (T) LUTHER CAMPBELL 16700 & LUKE
45 | 83| — 2 THINK TWICE NEXT PLATEAU 1448 ALANA DANTE 45 | 39 | 37 3 LOVE, LOVE, LOVE (1) BASEMENT BOYS 006 THOSE GUYS
46 37 32 7 FIND OUR WAY (BREAKAWAY) SUB-URBAN 21 KEY TO LIFE FEAT. KATHLEEN MURPHY 46 40 14 13 | DROP/RUNNIN’ (T) (X} DELICIOUS VINYL 58551/CAPITOL & THE PHARCYDE
RE-ENTRY | 8 | NO REASON TO CRY GPM 2502/PROFILE JUDY TORRES 47 | 44 | 45 | 6 | AIN'T NO PLAYA (M) (T) (X) CHRYSALIS 58527/EMI ® RAPPIN' 4-TAY
NEWDP | 1 | THE CAPTAIN OF THE SHIP LOGIC 59038 ® RATPACK | 48 | 30 | 34 | 10 | OOH BOY/SLEEPING WITH AN ANGEL (M) (T} (X) ARISTA 12983 REAL MCCOY
49 | 45 [ — Z EVERYBODY'S GROOVIN' 5.0.5. 1020/200 MAX-A-MILLION RE-ENTRY 5 REAL LIVE SH*T (1) (X) PIRATE/BIG BEAT 95718/AG ® REAL LIVE FEAT. K-DEF & LARRY-O
NEWD | 1 | sTOPGO moONsHNE MUSIC 88430 DSTILLD RE-ENTRY | 2 | SOUL FOOD (1) (X LAFACE 2.4153/ARISTA  GOODIE MOB

(O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1996, Billboard/BPI Communications.
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RRD packs al

so it’s easy to handle and take on the road.

Industry leaders agree—this source of reliable information is too valuable to be
without. To order your copy at $145 plus $5 shipping and handling ($12 for
international orders) call (800) 344-7119. In NJ call (908) 363-4156.
Or send check to:

Billboard Directories, Dept. BDRD3036, P.O. Box 2016, Lakewood, NJ 08701.

Get a jump on your competition! Order bulk copies for your entire
sales staff and marketing team — call us today for special rates!
Please add appropriate sales tax in NY, NJ, PA, CA, TN, MA_ IL & DC. Orders payable in U.S. funds only.

Please make any necessary name and address corrections above. All sales are final.

BDRD3036
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Two Legends Meet. Randy Owen, left, of RCA group Alabama, spent some time
with Boston Red Sox great Ted Williams in ceremonies at the Hitters Hall of
Fame in Citrus Hill, Fla. Owen entertained the crowd of baseball greats with
some of Alabama'’s big hits.

l BY DEBORAH EVANS PRICE

NASHVILLE—The music of singer/
songwriters is fueled by their life expe-
riences and is reflective of the world
they inhabit. And though new Warner
Bros. artist Paul Brandt is only 23
years old, the Canadian’s upbringing
and background as a pediatric nurse
have infused his music with a special
quality that is generating excitement
at country radio. His debut single, “My
Heart Has A History,” is climbing Bill-
board’s Hot Country Singles & Tracks
chart, and his debut album, “Calm
Before The Storm,” will be released
June 11.

R5 49 HAS TEMPORARILY packed up its tip jar at
Robert’s Western World and set off on a stealth tour, with
dates being announced as the tour unfolds. Work continues
on the group’s debut Arista album, due in the fall, but the
lower Broadway legends are issuing an unexpected live EP
at the end of this month. The 22-minute-plus “Live From
Robert’s” was recorded this past January and February at the
group’s home base downtown and includes “Hillbilly Thang,” “18
Wheels And A Crowbar,” “Bettie Bettie,” “Me ‘N’ Opie (Down
At The Duck Pond),” “Knoxville Girl,” and “Ole Slewfoot.” There
are also the familiar between-song pitches for boots and tips.

BR5-49 Hits Road, Issues Live EP;
TNN Eyes Replacement For Wopat

Time Country” after less than
three months on the job. He
Nashville
S

Chapman will take turns try- CQV\Q

ing to punch up the ailing time

left the net amid controversy over the direction of the show: They,
in turn, had replaced Ralph Emery, and ratings haven’t been the

HELP WANTED: The prime-time entertainment slot is open
once again at TNN after Tom Wopat was let go as host of “Prime
will be replaced by a rotating
slate of guest hosts through

the rest of the season, which

ends May 10. Marty Stuart,

Katie Haas, Gary Morris,

Bob Eubanks, and Gary

slot. They were all finalists in ™
the great talent search from

which Wopat emerged last

time around, and sources say

that one will be tapped as a

permanent replacement, Wopat replaced Crook and Chase, who
same since . . . Bill Monroe, who has had bouts of ill health in past
years, has been hospitalized at Baptist Hospital here for diagnostic
tests and treatment for circulatory disorders. His manager, Tony
Conway, says the 84-year-old father of bluegrass music eannot
receive visitors but cards and letters may be sent ¢/o Buddy Lee
Attractions, 38 Music Square E., Suite 300, Nashville, Tenn. 37203.
WAL—MART AND ANDERSON MERCHANDISERS are
gearing up for their second Wal-Mait Country Music Across
America tour. The kick-off. date is May 6 in Warner Robins, Ga.,
with Wade Hayes, Ricochet, and Rich McCready. While 1995's
tour ran 29 weeks, the current roadtrip is scheduled to run
through July 1997, with free concerts in Wal-Mart parking lots
across the country. Other artists committed thus far include Joe
Diffie, Stephanie Bentley, Philip Claypool, M.C. Potts, James
Bonamy, the Smokin’ Armadillos, the Thompson Brothers
Band, and Rick Trevino. Artists will perform Monday through
Friday at a different Wal-Mart each day . .. The spring Crown
Royal Country Music Series will add a comedian to its lineup this
year. Bill Engvall will join Rhett Akins, Joe Diffie, and Neal
McCoy on the 19-city tour, which opens in Kansas City, Mo., on
Saturday (27) and winds up in Dallas June 8. Guests will include
Bentley, JoDee Messina, and Toby Keith. The tour is produced

by Chet Flippo

by Warner/Avalon and booked by Creative Artists Agency. Pro-
ceeds will benefit Teach for America, the national teacher corps.

PANEL PRESENTATIONS have been set for the Country
Music Assn.’s “Marketing With Country Music” seminar, May
8-10 at the Opryland Hotel. Scheduled panels include “The
Country Music Audience: Who They Are,” “Driving Sales
And Traffic With Country Musie,” “Matchmaking: Marry-
ing The Artist To The Product,” and “How To Tap Country
Music Marketing Resources: Who To Call (Part 1: Country
Music: The Industry, And Part II: The Sponsorship/ Promo-
tional Agencies).” The conference is targeted at corporate
marketers and advertising-agency executives and designed
to present the opportunities presented by country music.
- Wynonna, Lorrie Mor-
i gan, and BlackHawk will
perform.

Vince Gill celebrated |
his birthday and wedding
anniversary April 12 by
performing at the Opry.
After one fan gave him a
dozen roses, Gill handed
them to Janis, his wife of
16 years and member of
Sweethearts Of The
Rodeo. Together, they
sang “Jenny Dreams Of
Trains,” a song he wrote
for their daughter, Jenny. Gill also dedicated “Go Rest High
On That Mountain” to the late Minnie Pearl . . . Gill and Ali-
son Krauss have lent their voices to Bad Company’s
Nashville album . .. Lee Roy Parnell recently unearthed a
tape of childhood performances he did with the late Bob Wills

.. Honest Entertainment is commemorating Charley Pride’s
30th anniversary in country music with the album “Classics
With Pride,” with songs from Nat “King” Cole, Don Gib-
son, and Hank Williams. Pride divides his time between his
theater in Branson, Mo., and his home in Dallas

S S

FAVE OF THE WEEK is by an Australian group named
the Dead Ringer Band. Its “Home Fires” CD on Massive
Recording is a gem of pure, straight-ahead, timeless country.
Lead singer Kasey Chambers has a crystal bell of a voice
with a million-dollar catch in it that will melt your heart ...
Australia, meanwhile, is sending a delegation to Fan Fair for
the first time. The group will include seven artists, board
members of the Australian Country Music Assn., GM of the
Australian Record Industry Assn., radio executives, A&R
reps, publishers, and TV reporters. In addition to Fan Fair
activities, Aussie showease nights are scheduled at the Ace of
Clubs June 6 and 10. Trisha Yearwood will host the first
night . . . Signings: Dolly Parton and Delbert McClinton to
Rising Tide . . . Quote of the week: “God bless country music,”
the Reverend Al Green, in performance here. J

Paul Brandt Unleashes A ‘Storm’
Warner Debut Reveals Soulful 23-Year-Old

“There have been people that say I
have an old soul,” Brandt says, “and
probably a lot of that comes from my
dad [being] a paramedic and my mom
[being] a registered nurse, like I was.
When you work in
a hospital, you see
alot of things peo-
ple don't see their
entire lives. There
are some sad
things, but some
good things also. I
remember being
in a room and
helping a woman
deliver a baby. It was incredible. It was
something I'm never going to forget. It
changes the way you look at life, and~
being in the room with a family that
has a dying child changes the way you
look at life also. You realize how much
of a miracle [life] is, how precious it is,
and how fast time really does go by and
how fortundte all of us are to have a
chance to do whatever we do every sin-
gle day.”

Brandt feels his experiences help
him connect with listeners. “I think a
lot of the emotions that I had to deal
with working in a hospital come
through in my songwriting and it
seems to connect with people. When 1
look down at an audience and see them
smile or wipe away a tear and know for
three minutes I get to hold their heart
right in my hand, it’s an incredible feel-
ing.”

Brandt demonstrated that ability to
touch an audience during the annual
Warner/Reprise/Giant and WSM
Nashville Listener Appreciation show
Feb. 27, which was held the evening
before the Country Radio Seminar
began at the Opryland Hotel. “We re-
ally felt good because of the feedback
we have had from people seeing him
perform. He got a standing ovation,
which is amazing for a new artist to do
that,” says Bill Mayne, VP of promo-
tion for Warner Bros.

Tom Rivers, operations manager at
WQVK Tampa, Fla, agrees. “I think
Pau] won the CRS new artist competi-
tion in terms of peopje walking away
from the seminar having seen a lot of
good acts, but I thought Paul distin-
guished himself among a lot of really
good talent with just an exceptional per-
formance. He had a lot of poise and a lot
of empathy,” Rivers says. “My guess is
he got into the nursing industry because
he’s a really empathetic human, and
that empathy really came across in the
show that I saw. People say the live per-
formances don’t always affect a pro-
grammer’s decision to play a record or
not, but I think in his case it affected a
lot of people.”

“My Heart Has A ‘Histor y” is No. 37
with a bullet on Hot Country Singles
& Tracks. “Radio really opened up to
him because of the honest and sincere
individual he is,” Mayne says. “We did
an extensive radio tour. For people to
meet him and hear his music one on
one is an amazing experience. Here is
this very mild-mannered young man,
who, when he picks up a guitar and
starts to sing, [undergoes] an amazing
transformation from the power of his
double-octave range and his lyrics. It
Jjust blows people away, especially to

BRANDT

know that someone that young can
write as powerful a lyric as he can. I
think it ean be attributed not only to
him and his parents, and the way he
was raised, but also his experience as
a pediatrie nurse. I think it’s given him
a maturity way beyond his years.”

Born and raised in Calgary, Alber-
ta, Brandt grew up singing in church
and began playing guitar in ninth
grade. “I wasn't involved with secular
singing growing up and didn’t have a
TV until I was 13 years old,” Brandt
recalls. “The only background I've had
was gospel music, and I think some of
the soulfulness of that kind of singing
comes through on the album.”

Brandt began entering talent com-
petitions in high school and won the
$1,000 prize at the 1992 Calgary Stam-
pede. The following year he placed sec-
ond in performance but won first prize
for best original Canadian country
song for “Calm Before The Storm” in
a contest sponsored by SOCAN, the
Canadian performing rights society.
Warner Music Canada VP of A&R Kim
Cooke brought Brandt to the attention
of Warner Bros. Nashville VP of A&R
Paige Levy.

“I just knew as soon as I met him that
this guy had what it took to be a big
country star,” Levy says. “He is so well
grounded and has a great attitude. I feel
his background working in a children’s
hospital gave him so much insight on
what’s really important in life.”

Brandt began traveling to Nashville,
working with Music Row songwriters
(he wrote or co-wrote six tunes on the
album), and he eventually moved here.
During his visits, he also met with pro-
ducers. “When I [met] Josh, it just felt
right,” he says of producer Josh Leo.
“There was a connection there, and it
carried over to being in the studio . . .
We've written songs together, and he’s
been a real friend. He'’s been a great
influence on me, and he’s made me look
at music differently.”

In addition to finding songwriting
partners and a producer, Brandt also
sought management in Music City and
signed with Dan Raines at Creative
Trust, who handles such Christian and
country music clients as Marcus Hum-
mon and Steven Curtis Chapman.
Brandt is booked by the William Mor-
ris Agency.

The album will be worked exten-
sively in Canada and the U.S. “We con-
sider this a North American release,
and we are working hand in hand with
the Canadians. We consider this a
great relationship, and it’s a smash in
Canada,” says Warner Bros. senior VP
of marketing Bob Saporiti. “He is
going to be a giant. He's the man in
black from the great white north.”

Saporiti adds that there will be a big
push at retail. “We are prepared to go
all out on this kid because we have
worked with him a long time and have
a lot of faith in him,” he says. “Now that
[the single] is out, it’s performing
exactly as we’d hoped, and we can kick
in our plan of getting him great posi-
tioning. It won’t be hard to find this
record. We create an environment
where a hit can flourish, and with Paul
Brandt, the talent was so strong that it
has blossomed beyond our wildest
dreams.”
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS’ RADIO TRACK SERVICE. 151 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
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2 2 2 9 | YOU WIN MY LOVE MERCURY NASHVILLE 852138 SHANIA TWAIN NEW ) 1 | TREAT HER RIGHT CURB 76987 SAWYER BROWN
3 1 1 | 14 | HYPNOTIZE THE MOON GIANT 17704/WARNER BROS. CLAY WALKER 17 | 14 | 13 | 12 | EVEN IF I TRIED CAPITOL NASHYILLE 58507 EMILIO
(4)] 4 | 4 [ 7 | 'MNOT SUPPOSED TO LOVE YOU ANYMORE ASYLUM 64313/EEG BRYAN WHITE 18 | 17 | 19 | & | IT'S WHAT | DO CAPITOL NASHVILLE 58526 ___ BILLYDEAN
5 5 5 36 | LIKE IT, | LOVE IT CURB 76961 TIM MCGRAW 19 20 20 24 REBECCA LYNN ASYLUM 64360/EEG N BRYAN WHITE
6 | 3 1 3 | 22| IT MATTERS TO ME wARNER 8R0S 17713 FAITH HILL 20 | 22 | 24 | 44 | YOU HAVE THE RIGHT TO REMAIN SILENT CURS 76956 PERFECT STRANGER
8 | 8 | 7 | HEADS CAROLINA, TAILS CALIFORNIA CURS 76982 JODEE MESSINA 21 [ 18 | 16 | 12 | YOU CAN FEEL BAD EPiC 78209/50NY PATTY LOVELESS
8 | 7 1 7 | 6 | DOESTHAT BLUE MOON EVER SHINE ON YOU A&M NASHVILLE 576140 TOBY KEITH (22)| NEWD | | | MEANT TO BE VERCURY NASHVILLE 852874 SAMMY KERSHAW
(9] s 9 7 | IF | WERE YOU MERCURY NASHVILLE 852708 TERRI CLARK 23 | 19 | 21 | 1l | WILD ANGELS Rca 64437 MARTINA MCBRIDE
12 | 14 | & | TENTHOUSAND ANGELS BNA64470RCA . MINDY MCCREADY 24 | %5 | — | 2 | THE CAR MCG CURB 76970/CURB JEFF CARSON
L1 11 | 10 | 22 | CANT BE REALLY GONE CURB 76971 TIM MCGRAW (25)] NEWDP | 1 [ MY HEART HAS A HISTORY RePRISE 17683 PAUL BRANDT
12 10 6 26 | NO NEWS/TEQUILA TALKIN' BNA 64386/RCA LONESTAR (O Records with the greatest sales gains this week. ®@Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units, with multimillion titles indicated by a numerai following the symbol. © 1996, Billboard/BPi
13 | 13 | 12 | 4 | ANGELS AMONG US RcA 62643 ALABAMA e T o
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by Wade Jessen

KEEPING SCORE: It’s been exactly five years since a group spent more
than two consecutive weeks at No. 1 on Billboard’s Hot Country Singles &
Tracks. Lonestar’s “No News” ends that dry spell by posting a third week at
the top. Not since April 27, 1991, when country supergroup Alabama spent
three weeks at No. 1 with “Down Home,” has that been accomplished. The
previous record for multiple weeks at No. 1 by a new group was also set in
’91, when Diamond Rio kept “Meet In The Middle” there for two weeks.

Tom Sgro, national promotion director at BNA, says “No News” has sur-
prised executives twice, first by topping the chart earlier than anticipated,
then by retaining the top spot for as long as it has. Sgro also points to the
group’s experience touring smaller venues across the Southeast and South
west as a factor in this early success. Lonestar, formerly known as Texassee,
played 267 dancehall and fair shows during 1993 and 213 similar dates in 1994.

To put an even finer point on this chart accomplishment, 1957 was the last
year a new group or duo whose members had no prior chart appearances as
solo artists claimed three or more weeks at No. 1 with a debut album’s single
Who dunnit? The Everly Brothers, who spent seven weeks at No. 1 on the
chart with “Bye Bye Love.”

Lonestar picked up a nomination for best new group from the Academy of
Country Music. The telecast of that awards show is Wednesday (24) on NBC-
TV.

BESIDE HIMSELF: Bryan White’s “I'm Not Supposed To Love You Any-
more” (Asylum) is the only record to qualify for Airpower status this week,
jumping 22-16 with the second-largest spin increase in the top 20. White's
song is up 350 spins, while George Strait’s “Blue Clear Sky” (MCA) increas
es more than 600 spins (15-10). Meanwhile, Alan Jackson (Arista) shows the
strongest overall airplay increase (more than 800 spins), rising 67-42 with
“Home.”

Airplay leaders for White’s release are KYNG Dallas (38 detections) and
WBCT Grand Rapids, Mich. (35 detections). Meanwhile, WPCM Greensboro,
N.C., shows 191 total plays to date, where PD/music director Darren Stevens
says he began fielding numerous requests for the song after White appeared
at a nightclub in Raleigh, N.C., last month. Stevens says his station began air-
ing the song on Valentine’s Day, an unlikely time for a relationship-gone-bad
song to get noticed. Still, despite Cupid’s aim, listener response was immedi-
ate,

“I'm Not Supposed To Love You Anymore” is the lead single from White’s
sophomore set, “Between Now And Forever,” which dips slightly (8-9) on Top
Country Albums.

TIME AFTER TIME: Tracy Lawrence’s “Time Marches On” shows the
largest overall unit increase on Top Country Albums, jumping 10-6 with an
increase of more than 2,000 units, good for Greatest Gainer honors. Bob
Heatherly, VP of sales and marketing at Atlantic’s Nashville division, says the
muscle for this increase is unquestionably the airplay strength of the title cut,
which jumps 32-24 on Hot Country Singles & Tracks. Heatherly thinks the
message of the song is unique, and it is Lawrence’s fastest-moving single since
last year’s “Texas Tornado.” The album vaults 79-49 on The Billboard 200.

In an overall soft sales week, Dolly Parton (Columbia) manages to cap-
ture our Pacesetter trophy with “I Will Always Love You (And Other Great-
est Hits),” as she rises 71-56 on the country chart with a 30% increase.
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IMPRINT’S GRETCHEN PETERS’ ENHANCED CD

(Continued from page 1)

cret Of Life,” ships June 4, it will mark
the official debut of Imprint. Moreover,
it will rank among the first of a new
type of album, an enhanced CD, which
merges music and multimedia.

Imprint was formed in 1995 by for-
mer Sony Nashville head Roy Wunsch
and former High Five director Bud
Schaetzle as a public offering (Bill-
board, Aug. 5, 1995).

Wunsch says the first single from
the album, “When You Are Old,” is
indicative of how the label and its
artists will address shifting concerns
in modern country music.

“If you listen to the first single,” he
says, “you’ll see that we are doing
something definitively different. We
did not lead this project with an up-
tempo record from this new and devel-
oping artist, which every radio station
in America might expect. We released
one of the most high-risk single possi-
bilities that we could possibly release.
It’s an emotionally charged ballad.”

He says this was a careful and delib-
erate decision, made with the knowl-
edge that it would require long-term
commitment. “We felt,” he says, “the
same way that radio does: that con-
sumers are having a terrible time dis-
tinguishing what they’re hearing on
the radio.” Though consumers might
not know exactly who it is they're hear-
ing when they first listen to Peters’
music, it was judged key that “they
would know who it @sn’t,” Wunsch adds.

Imprint VP of marketing and artist
development Connie Baer says the
label discovered a new market for
“When You Are Old” based on early
response to the song. “People say, with-
out exception, ‘We want that song
played at our wedding,’ ” she says. “So
we're rolling up our sleeves and doing
a street-level campaign, hitting bridal
shops and tuxedo shops across the
country. We're shipping advance music
and marketing material, saying, ‘This
is the greatest love song ever.””

Peters says she’s content to let the
label deal with that sort of thing. “I
really believe,” she says, “that the artis-
tic responsibility is mine, and the
record company’s stuff is the record
company'’s responsibility. I really want-
ed to find a label that felt that way and
felt that I didn’t need to do anything to
my music to make it more palatable or
polish off the rough edges or anything.”

Peters is best known for her compo-
sitions. “Chill Of An Early Fall” was
No. 1 for George Strait in 1992, “Inde-

pendence Day” (as recorded by Marti-
na McBride) was the 1995 Country
Music Assn. song of the year, and “You
Don’t Even Know Who T Am” took
Patty Loveless to No. 1.

A highly personal writer and one of
the few Music City successes who sel-
dom co-writes, Peters has followed a
careful route to get where she is today.
She moved to Nashville in the mid-"80s
from Boulder, Colo., where, she says,
she had done about all she could do
musically. In Nashville, she heard
music coming from such like-minded
writers as Steve Earle and K.T. Oslin.

“I came here as I was,” she says, “as
a singer/songwriter/performer who
wanted to make records. But when I
got here, I recognized pretty quickly
that there was a definite tendency to
slot people: ‘What are you? A writer?
Like that. So if I had a plan, it was that
if I wanted to achieve my ultimate goal
of making records and doing the kind
of music that I wanted to do, it seemed
pretty obvious from the beginning that
I had to prove myself as a writer.”

Then, as now, she points out, a new
artist who is not known as a writer is at
a label’s mercy. But a writer with a
proven track record is another crea-
ture entirely.

“So,” she says, “I just sort of settled
down for a few years and wrote. I
signed with Silverline, where Steve
Earle was, and it was like the last small
publishing company. I was really
encouraged there to do my own thing.
Noel Fox there said, ‘Do what’s com-
fortable for you; do what you feel
makes you do your best work.””

Peters said she briefly ran through
some false starts. “I tried co-writing,
because everybody did that. And I tried
assimilating what I heard on the radio
into my music. I fairly quickly realized
that that stuff wasn’t for me. I felt that
the songs I wrote by myself were, for
the most part, better. Trying to imitate
what was on the radio wasn’t working,
because by the time you do that, you're
already behind the eight ball.”

So she wrote songs and nurtured
her dream of someday recording. “My
first agenda was to get people to know
who I was as a writer, so there
wouldn’t be any question as to what
kind of musical direction I was going
to go in.”

That direction, she says, came to her
naturally after a while. “I played a lot
of different styles,” she says, “and peo-
ple told me that horrifying term:

“You’ve got to find your voice.” That was
perplexing to me for a long time, but
now I know what they meant. It took
all those years of writing and singing
demos to find out what I wanted to do.”

It was about that time, she says, that
she wrote such self-determination
songs as “Let That Pony Run” and
“Independence Day.” “I realized,” she
says, “that writing songs like that is
what I really do well. That’s my thing.
I felt I was becoming what [ wanted to
be when I grew up. That’s when I knew
I was ready to make a record. I knew
what my record would sound like.” The
result is 10 of her own songs plus an
Earle song that she included because
she felt it belonged.

Both Wunsch and Baer say that
Imprint is moving carefully with
Peters and that marketing and promo-
tional plans will unfold the rest of the
year. Select touring in “listening
rooms” is planned for late summer and
fall. Videos will be a priority item, as
will access to national media, where
she has traditionally found support.

Baer says that radio “is going slow,
as we expected, with a new artist and
a ballad. But this is a long-term com-
mitment. The consumer has embraced
Gretchen’s musical message. We're
saying, ‘You don’t know this artist, but
you know her music by heart.””

Mark Langston, music director at
WIL St. Louis, says that he has been
getting good response to the single,
even though it battled initial resistance
for being “slow and sad.” “The
response is consistent,” he says, “and
it’s attracting an older as well as a
younger crowd. A lot of listeners want
to know who it is, and a lot of them
want to play it at their weddings.”

Wunsch, who is on a multicity radio
tour, says he sees on the road that
“country radio is concerned about the
future. Everyone seems open to some
kind of musical change. Not profound
change, but some sort of change.”

While distribution plans are not
complete, Wunsch says, “Connie, who
is our head of marketing, and myself
and key executives from [Imprint dis-
tributor] Distribution North America
have visited with every major account
in the U.S. At NARM, we met with
another 50 or so aceounts.”

Peters is managed by Purple Crayon
Management/Green Daniel and booked
by Monterey Artists. Her publishing is
handled by Sony Cross Keys Publish-
ing Co. Inc./Purple Crayon Music.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

6 ALL | WANT IS A LIFE (G1.D., ASCAP/Royalhaven, BMI)

58 ALL OVER BUT THE SHOUTIN' (EMI, ASCAP/Princeton 33 EVERY TIME | GET AROUND YOU (N2 D, ASCAP/Old
Street, ASCAP/EMI April, ASCAP/Of Music, ASCAP) HL Desperadaos, ASCAP)
17 ALL YOU EVER DO IS BRING ME DOWN (Sony/ATV 67 EVERY TIME MY HEART CALLS YOUR NAME (EMI
Tree, BMI/Raul Malo. BMI/Mighty Nice, BMI/Al Andersongs, Tower Street, BMI/EMI Blackwood, BMI) HL
BMI) HL 71 FROM WHERE | STAND (Mighty Nice, BMI/Wait No More,
21 ALMOST A MEMORY NOW (WB, ASCAP/EMI April, BMI/Blue Water, BMI/Tom Collins, BMI) WBM
ASCAP/Joe David, ASCAP/Stroudacaster, BMI) HL/WBM 75 GRAVITATIONAL PULL (Butch Curry, ASCAP/New Hayes.
54 BACK IN MY ARMS AGAIN (PolyGram Int'l, ASCAP/New ASCAP/Ray Methvin, BMIEMI Blackwood, BMI)
Songs De Burgo. ASCAP/Mama Guitar, ASCAP/R-Bar-R 8 HEADS CAROLINA, TAILS CALIFORNIA (EMI Black-
ASCAP) HL wood, BMYTy Land, BMU/Starstruck Writers Group,
66 BEFORE HE KISSED ME (Starstruck Writers Group, ASCAP/Mark D., ASCAP) HL
ASCAP/EMI April, ASCAP) HL 3 HEART'S DESIRE (Songs Of PolyGram, BMI/Barney &
10 BLUE CLEAR SKY (Starstruck Writers Group, ASCAP/Mark Amey, BMI/Lee Roy Pamell, BMI) HL
D., ASCAP/Alabama Band, ASCAP/Wildcountry, ASCAP/Miss 55 HEAVEN HELP MY HEART (EMI April Canada,
Blyss, ASCAP) WBM/HL ASCAP/Into Wishin', ASCAP/EMI April, ASCAP/Tina Arena,
52 BY MY SIDE (Red Brazos, BMIt's Timeless, BMI) WBM SOCAN/Dreaming Public, SOCAN/Down In Front, SOCAN)
60 CAT'S IN THE CRADLE (Story Songs, ASCAP) 30 HEAVEN IN MY WOMAN'S EYES (Glitterfish,
23 THE CHANGE (Lttle Tybee. ASCAP/MCA, ASCAP) HL BMU/Carpad, BMI}
29 C-0-U-N-T-R-Y (New Haven, BMI/Music Hill, BMI/Dusty 27 HIGH LONESOME SOUND (Benefit, BMI) WBM
Drake, BMI/Cross Keys, ASCAP/Kim Williams, ASCAP) 36 HOLDIN' ON TO SOMETHING (Kicking Bird. BMI/Thoma-
HL/WBM hawk, BMI/Hamstein Cumbertand, BMI/Diamond Struck,
63 DADDY’S MONEY (Little Big Town, BMI/Amencan Made, BMI/Mike Curb, BMI/Tom Shapiro, BMI) WBM
BMI/Love This Town, ASCAP/David Aaron, ASCAP/Starstruck 42 HOME (WB. ASCAP) WBM
Writers Group, ASCAP/Mark 0., ASCAP) 47 HONKY TONKIN'S WHAT | DO BEST (Wamer-Tamerlane,

22 DOES THAT BLUE MOON EVER SHINE ON YOU (Songs
Of PolyGram, BMI/Tokeco, BMI/Bill Green, BMI} HL
44 DON'T GET ME STARTED (Sony/ATV Songs,

BMI/Starstruck Writers Group, ASCAP/Mark D., ASCAP) HL

BMI/Marty Party, BMI) WBM
HYPNOTIZE THE MOON (Galewood. BMI/Ensign,
BMI/Zena, ASCAP) WBM/HL

73 1AM THAT MAN (Warner-Tameriane, BMI/Constant Pres-
sure, BMI/Acuff-Rose, BMI)

20 IF | WERE YOU (Sony/ATV Tree, BMI) HL

34 IF YOU LOVED ME (Sony/ATV Tree, BMI/Terilee, BMYHam-
stein Cumberland, BMI/Torn Shapiro, BME) WBM/ML

40 | KNOW SHE STILL LOVES ME (0-Tex, BMI/Hit Street.
BMI/Malaco, BMI) HL

32 1'LL TRY (WB, ASCAP/Yee Haw, ASCAP) WBM

16 I'M NOT SUPPOSED TO LOVE YOU ANYMORE (Acuff-
Rose, BMI) WBM

18 | THINK ABOUT YOU (New Don, ASCAP/New Hayes,
ASCAP/Love This Town, ASCAP) WBM

69 IT'S MIDNIGHT CINDERELLA (Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No Fences,
ASCAP/Careers-BMG, BMI/A Hard Day's Write, BMI) WBM/HL

15 IT'S WHAT | DO (Hamstein Cumberfand, BMI/Tom
Shapiro, BMI/Mike Curb, BMI/Diamond Struck, BMI) WBM

43 1T WORKS (Alabama Band, ASCAP/Wildcountry,
ASCAP/EMI Blackwood, BMI/Mark Alan Springer, BMI)
WBM/HL

7 1T WOULDN'T HURT TO HAVE WINGS (Wamer-Tamer-
lane, BMI/Miss Holly, BMI/Hapsack, BMI/Great Galen, BMI)
WBM

64 LITTLE DROPS OF MY HEART (Hombill, BMI)

14 LONG AS I LIVE (Maypop, BMUWildcountry, BMI/Makin®
Chevys, BMI/Wonderland, BMI/Will Robinsongs, BMI)
HL/WBM

56 LONG HARD LESSON LEARNED (Almo. ASCAP/Holmes
Creek, ASCAP/Bienville. BMI) WBM

53 A LOVE STORY IN THE MAKING (Mighty Nice, BMI/Al
Andersongs, BMI/Blue Water, BM/AImo. ASCAP/Daddy Rab-
it, ASCAP) WBM

41 THE LOVE THAT WE LOST (MCA, ASCAP/Gary Burr,
ASCAP/Acufi-Rose, BMI) WBMHL

38 MEANT TO BE (Sony/ATV Tree, BM/Chris Waters, BMt/May-
p