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THE MIDWEST HAS A NEW MUSIC HAVEN: INDIANA

‘Live From Bloomington’:
Teaming Up For A Cause
B BY BRADLEY BAMBARGER

Breaking Away: Mysteries Of Life, Vida,
El Nifio, Salaam Blossom In Bloomington

B BY BRADLEY BAMBARGER

BLOOMINGTON, Ind.—Food and
music often serve each other well, and

lRa{r? ,”T\! "f N

the two in tandem have become an es-

pecially worthwhile tradition here.
Every year for the past 11, the
Bloomington music community has
come together to help feed the hungry
with “Live From Bloomington,” a se-
ries of club nights and compilation
CDs that employs local music to bene-
fit the area’s Hoosier Hills Food Bank.
(Continued on page 90)

Tejano Business
Gets Fine-Tuned

B BY RAMIRO BURR

SAN ANTONIOQ, Texas—After years
of explosive growth, Tejano music
seems to have hit a plateau this year,
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LA MAFIA

with label executives, radio program-
mers, distributors, and concert pro-
(Continued on page 97)
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BLOOMINGTON, Ind.—Home of
Indiana University, Bloomington

o

o

EL NINO

serves as an oasis of progressive cul-
ture in an otherwise conservative
Midwestern locale. A fertile music
scene has been cultivated here, one

marked by a remarkable diversity.
Among dozens of acts of nearly

every genre in Bloomington, several

show great artistic and commercial

VIDA

SALAAM

promise. Aiding these artists is a co-
terie of home-grown labels, program-
mers, clubs, scenesters, and studio

(Continued on page 88)

W BY BRETT ATWOOD

LOS ANGELES—MTYV Networks
is readying MTV2, a
spinoff music video
channel that some
industry executives
predict will emulate
the clip-intensive,
free-form spirit of early MTV.
MTV2 will consist almost entirely
of music video programming and
will likely be commercial-free, ac-
cording to multiple music-industry
sources. In addition, the channel
may eventually contain custom-pro-
lﬁimmed playlists that target the

A VIACOM COMPANY

MTV NETWORKS

l

On The Horizon: MTV2, A ’
Video-Intensive Channel

differing musical tastes of various
regional television markets.

Although MTYV has not officially

~announced its plans
for the new music
video channel, sever-
al sources confirm
that the service is in
advanced stages of
development and could debut as
soon as late summer.

Andy Schuon, MTV executive VP
of programming, says, “MTV2 will
serve as a companion to our existing
MTV, but at this point, there are no ]
specific details that we can get into

(Continued on page 87)J

Way Cool’s Why Store
Has All The Answers

B BY BRADLEY BAMBARGER

INDIANAPOLIS—The Why Store is
in many ways a major label’'s dream

THE WHY STORE

_ band. It’s a song-oriented, rock-rooted

combo with sharp players and a charis-
(Continwed on page 89)

Indolent’s Sleeper Has
‘It Made In The UK.

SEE PAGE S
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WELCOME HOME, BOB SEGER.

When Bob Seger and The Silver Bullet Band come home to Detroit,
it will be to one of the fastest concert sellouts in music history.

Congratulations to one of the most dependable,
longest-lasting performers on the road.

From the other one.
Chevy Trucks

LIE D A

r———

100,000 tickets in just 57 minutes.

T/CKED NST 7

Great performances start here.
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Sleeper: Nobhody Does ‘It’ Better

“It was quite a captivating place to be, to stand onstage,” recalls
Sleeper singer/songwriter Louise Wener. “It felt powerful, and 1
hadn’t really felt that before.”

Wener could be recalling Sleeper’s pivotal April 13, 1994, appear-
ance on a five-band bill at London’s Astoria theater (“the first big
show we'd done; it was the start of everything for us”), during which
she unveiled such vivacious songs of sexual longing and expedience
as “Delicious” and “Lady Love Your Countryside,” which were
released that May on a four-track EP that soon topped the U.K. inde-
pendent singles chart.

But actually, the brainy, comely English bandleader is referring
to her appearance as a 13-year-old Beal Comprehensive School stu-
dent in a bare-bones production of “The Crucible,” Arthur Miller’s
1953 tale of the 17th-century witcheraft trials in Salem, Mass. Young
Wener had the role of confessed “witch” Abigail Williams, an allur-
ing adolescent who bears false witness in the pseudo-pious persecu-
tion/prosecution while secretly scheming to steal the husband of her
rival. Miller’s classic drama portrayed the grisly crowd hysteria and
conformity to power later displayed in Nazi Germany,

formed us,” Wener says of the group’s grasp of rock dynamics and
song structure. As in Sleeper’s past work, each gamely inquisitive
track on “The It Girl” tests the physical and spiritual palettes of
youthful curiosity, until the passion-tipsy storyteller in “Sale Of
The Century” (the first U.S. single) wonders, “How long ’ti] rea-
son makes us small again?”

“Love makes you a little insane,” Wener admits with a laugh, “yet
rationality always kicks in. Dreamy persistence fascinates me, but
so do powerlessness, ruined lives, and people who can’t or don’t get
what they want.”

A legendary example of the latter was the original ‘it’ girl of the
Roaring "20s: screen actress Clara Bow. Her bobbed hair, petal lips,
and un-self-conscious personal magnetism defined the fancy-free
symbol of the flapper. Shortly after she starred in the emblemat-
ic 1927 film “It,” however, Bow’s private life became a hellish down-
ward helix of romantic scandals and mental decay that left her con-
fined to sanitariums.

“The album title comes from a line in the new song ‘Lie Detec-

tor,’ ” says Wener, “and it’s about the concept that

the McCarthyist character assassinations of the '50s,
and the race-baiting and recovered-memory claims
currently littering the court system.

“Abigail was a character you could utterly lose
yourself in, because it was so extreme,” says Wener,
“and I was attracted to the extremes of it, although I
felt very sorry for her.”

The issues of prejudice disguised as virtue and
social propriety vs. hypocrisy are, as usual, tackled
with delectation by Wener and the rest of Sleeper
(guitarist Jon Stewart, bassist Diid Osman, and
drummer Andy Maclure) on the group’s excellent
second album, “The It Girl,” due June 18 on Indo-
lent/Arista Records.

That Sleeper eagerly performs surgery on its
generation’s malaise rather than reflecting the
squeamish nostalgia of prevailing Britpop trends is
as exciting today as it was at the Astoria—and this
assessment stems from fond personal experience.
Having just left Billboard’s London office on that

Music

TO MY EARS

by Timothy White

there’s only one Clara Bow-type girl allowed to be
‘it’ each year, yet there can be a hundred guys—the
usual female tokenism.”

As demonstrated by her interest in willful fig-
ures—such as Bow, Williams, and the waif from
“The Wizard Of Oz” evoked in Surrender Dorothy,
the band that evolved into Sleeper—Wener wants to
examine daily tales of “empowerment and victim-
hood” in a conservative, submissive society.

Born July 30, 1966, in suburban Ilford, England,
the third child of civil servant Donald Wener and the
former Audrey Dixon, Louise Jane Wener grew up
in a household torn between her father’s Jewish-Pol-
ish liberalism and the strict Church of England
roots of her mum. “They had a really bad relation-
ship,” Wener admits, “and were both terribly frus-
trated, depressed, and angst-ridden about their
lives. But they stayed together 40-odd years, until
my dad died at the age of 71.

chilly Wednesday evening back in ’94, this observ-

er impulsively bought a ticket and walked into the theater off
Charing Cross Road to witness a performance so far superior to
the competent but mannered sets of the other acts on hand (Shark
Boy, Miranda Sex Garden, Madder Rose, and Senser) that it led
to Sleeper’s first substantive press coverage (Billboard, June 4,
1994).

Dressed in snug, simple street clothes, and as comfortable with
her trim form as she was with her artistic instincts, Wener and crew
addressed the Astoria crowd with an effortless zest that felt seduc-
tive in every sense. Shaped around Wener’s intrepid coo and the
chromatic shiver of Stewart’s rich chordal shifts, the rock arrange-
ments for “Delicious,” “Lady Love Your Countryside,” and the droll
“Swallow” used themes of sensual tension and release as metaphors
for self-motivation, the drums and bass lending the scenarios much
immodest detail. A year onward, top 20 U.K. hits “Inbetweener” and
“What Do 1 Do Now?” followed suit. By the time the 1995 “Smart”
album assembled “Inbetweener” and other inescapable siren songs,
Sleeper had toured Britain five times, opening for rising bands such
as Blur or headlining midsized venues.

“We were lucky we did a load of touring, because that’s what

THIS WEEK

RENZER GOES TO MCA MUSIC

Former Zomba senior VP of North American operations David
Renzer has become the global president of MCA Music Publish-
ing and has already plotted a strategy to make the company a
“midsize” power. Deputy editor Irv Lichtman reports.  Page 39

NAB EXAMINES THE INTERNET

Much of the time at the National Assn. of Broadcasters conven-
tion in Las Vegas was devoted to discussing the revenue possi-
bilities of the Internet, which range from World Wide Web sites to
subcarriers. Radio editor Chuck Taylor has the story.  Page 82
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“When you grow up in this kind of unhappy envi-
ronment, you can’t help but feed off that and put it
into the music you make,” notes Wener, who adds that grandfather
Philip Dixon’s “incredible, beautifully written” diaries as a World
War 1 doughboy in the trenches were also a big influence on her
lyries. “My childhood made me isolated and a people-watcher,” she
says, “but it also made us kids want to go out and crack our heads
against the wall until we achieved what we wanted.”

Wener’s older sister Susan would become a noted BBC broad-
caster, and brother Geoff has managed Sleeper (renamed in 1993
in coy tribute to Woody Allen) since Wener and Stewart recast the
combo they conceived after their days at the University of Man-
chester by hiring Maclure and Osman. Lo and behold, the under-
dogs from the Astoria are now England’s finest new band.

As for Sleeper’s own time spent in the trenches, Wener says,
“What we try to do is condense a big idea into a small medium,
while telling the truth. Stylistically, I don’t think we’ve ever joined
any club or jumped on any train. But if 10 years from now anyone
wants to look back and understand what this period was like for
people our age, I think they’ll look to pop music and maybe some
of the real people we tried to write about. So it’s almost like keep-
ing a cultural diary.”
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‘Out’ Music’s Slow Mainstream Inroads

H BY JESSE HULTBERG

With the recent, fast-growing pres-
ence of out queer boys and girls in pop
musie, history is being made. This is not
a statement of self-importance. It’s a
fact. In a few years or maybe sooner,
you’ll turn on the local radio station and
hear a romantic love song being sung
from one man to another and not bat an
eyelash.

Until that time, however, a transition-
al period is happening, in which labels
are slowly reaching out to openly gay
musicians with unabashedly same-sex
songs. For a gay male musician, or
should I say a male musician who hap-
pens to be gay, it’s both an exciting and
frustrating time.

Let’s play a game. Think of the first
name that pops in your head that fits
these criteria: openly gay, American
male (wearing men’s clothes), pop/rock
singer with lyries that do more than just
imply his orientation, and signed to a
major record label. There’s got to be one,
right? Well, there isn’t. Hard to believe?
End of game? No, it’s actually just the
beginning.

I know what you’re thinking: What’s the
big deal? Musicians should stand on their
own musical merits regardless of sexual
orientation. Who cares if you're gay,
straight, black, white, blah, blah, blah? I
agree, but . . . if we don’t care, why aren’t
there already famous American, gay male
musicians whose lyrics use same-sex pro-
nouns? We do care, and it does mean some-
thing. It implies the beginning of an end to
exclusion.

So why have none of the majors or major
independents taken the plunge and backed
an American male queer pop singer? The
reasons are many, but there is one that
rings truest: Record companies are look-
ing for artists who have big-enough fol-
lowings to produce a profit on their invest-
ment.

The “coming out” of lesbian superstars,
such as k.d. lang and Melissa Etheridge,
has certainly helped show that there is an
audience for out musicians. Not only do
these artists continue to sell albums, but
they have won Grammys. RuPaul’s rapid
rise may have catered to the mainstream’s
penchant for drag, but it also ushered in
our first openly gay American man with
a hit.

The last 20 years, in fact, have seen a
number of lesbian and gay-identified
musicians who have carved out a niche
for themselves and consequently helped
establish the ones we know today. My
own sketchy time line begins in 1976
with the first same-gender story I heard
in a song: “Sweet Woman” by Cris
Williamson (a woman) from “The Chang-
er And The Changed” (Olivia Records,
1975).

And, of course, we all witnessed the
phenomenon called the Village People.
Worthy of a college dissertation in gay
studies, their kooky success still man-
ages to fascinate in regard to gay identi-
ty. Did those thousands of record-buying,
hustle-dancing kids know they were
queer or not? I didn’t, and my gut feel-
ing says others didn’t either. In that
sense, the Village People do not really

qualify as openly gay. But lyrieally and
stylistically, they were and still are the
best reflection of '70s urban gay male
culture.

Later, Phrane represented the quintes-
sential punk/folk singer breaking the les-
bian folk stereotype. She managed to gar-

‘There is not one
gay musician
who doesn’t feel
the buzz today’

Jesse Hultberg is a New
York-based independent
recording artist. His seif-
titled solo debut album
was released by Wild
Monk Records in 1994.

ner a lot of attention and a contract at
Island Records. And, of course, there was
the British Invasion: Bronski Beat broke
the ice first with “Smalltown Boy,” and
then came Erasure. Both Jimmy
Somerville and Andy Bell admitting their
gayness and selling it was certainly a
change in approach. England had already
given us David Bowie and Elton John,
whose bisexuality was admitted, even if it
was pretended or over-exaggerated. But
there was something more identifiable in
the new crop.

In the ’90s, the picture is still develop-
ing. Ironically, the music industry now val-
idates us (lesbians and gays) by not treat-
ing us as a unified market. Musie is not
furniture. It cannot be sold to a wildly
diverse community with clever, inclusive
advertising. What we’ve seen instead is the
industry inereasingly dabbling with the

NEW AGE SOUNDINGS
I'm writing to support your ongoing
exploration of the new age genre in your
pages (New Age Spotlight, Billboard,
April 6). It was nice to see Billboard con-
sulting people who really know the
genre, namely John Diliberto and New
Age Voice. We feel it’s important to
encourage new age coverage in Billboard.
Meantime, Soundings of the Planet is
coordinating the musical centerpiece at
the New Age World Conference in San
Diego, June 1-4, the largest conference
of its kind.
Thanks for keeping the new age buzz
alive and growing!
Bruce Franks
Soundings of the Planet
Tucson, Ariz.

OH, CANCON!

I struggle with the suggestions for
improving the Canadian content (Cancon)
regulations that [CFOX Vancouver pro-
grammer] Rob Robson makes (Commen-
tary, Billboard Feb. 24). Just because an
artist carries a passport with a beaver on
it is not enough; if you live, write, work,
record, eat, and sleep in Bangkok, Thai-

LETTERS

elusive gay market.

For about two years, there has been one
compilation after another with such names
as “Knock Out” or “Outspoken.” They are
backed by major labels and are free with a
subscription to Out magazine. These CDs
usually contain songs by mostly heterosex-
ual bands that music exees hope gay people
will like.

More recently, actual queers have been
featured on independent compilations,
such as “Outloud,” “This Way Out,” “A
Love Worth Fighting For,” and “Free” (I
appear on this one). Some of them are
good, some of them are not, but at least
it’s an attempt by the artists involved to
build a following that will eventually
make the difference when the majors
come calling.

And they will come calling. Already,
major labels, such as Atlantic Records,
which has created a “gay marketing divi-
sion,” are becoming more openly aggressive
in their interest.

Bottom line: There is not one gay musi-
cian out there who doesn’t feel the buzz
today. In some ways, this pits us against
one another, as though we are afraid
there won’t be enough room to support all
of our music. This feeling will be com-
pounded if the industry tries to sell our
music to one another just because we'’re
queer, without targeting straight folks as
well. Any gay recording artist will tell
you how hard it is to sell a rock album to
an opera lover or a folk album to a disco
bunny. Visibility tends to highlight our
differences.

Frankly, I'm excited by the future and
the possibility of an out-gay presence in
pop music, even if it makes us a little
humdrum (I don’t think it will). I'm
excited because I don’t think sexual ori-
entation is enough reason either to feel
special—or to be left out.

land, or L.A., how Canadian can your
record be? Also, his suggestion that new
Canadian acts get double credit for air-
play would put the shoehorn to a lot of
dinosaur acts, but it would also reduce
the overall amount of airplay received by
homegrown acts. I would favor this
amendment to the rules only if the Can-
con quota were increased, say 35%.

My suggestion is to leave the Cancon
regulations alone. I am not always in
agreement with the actions of the Cana-
dian Radio-television and Telecommuni-
cations Commission, but in this case, the
CRTC has succeeded by imposing quotas
that are generally easy to meet with
quality product. Their effect is largely
beneficial, and their existence is trans-
parent to most listeners. As a nation,
Canadians too often look elsewhere
(especially south) for a pat on the back,
but on the radio, thanks to current-inten-
sive programmers such as Robson, we
can hear how good we really can be.

Carl Jorgensen

Canadian Broadcasting Company/
Societé Radio-Canada

Sudbury, Ontario

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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Brooks & Dunn Dominate At 31st ACMs

Awards A Boost For Newcomers Twain, White, Lonestar

B BY CRAIG ROSEN

LOS ANGELES—After taking the
coveted awards for entertainer of the
year and top vocal group, performing,
and serving as co-hosts of the 31st an-
nual Academy of Country Music
Awards, Brooks & Dunn are the
artists most likely
to benefit from the
wins and exposure.

In fact, the duo
of Kix Brooks and
Ronnie Dunn
probably benefited
from publicity be-
fore the show, held
April 24 at the Universal Amphithe-
atre here.

“Borderline,” the duo’s first aloum
since 1994’s “Waitin’ On Sundown,”
became its second consecutive title to
enter the Top Country Albums chart
at the summit; the set debuts this
week on The Billboard 200 at a ca-
reer-high position of No. 5.

Other acts that scored big at the
ACMs and are likely to win at retail
are Shania Twain and fellow newcom-

é’mé/u/«/ (aundy /é/m

New Markets Are
Stressed At Meet
For Warner Int’|

B BY CHRISTIE ELIEZER

SYDNEY—New markets, new tech-
nology, and new sources of A&R and
income were dominant themes at
Warner Music International’s world-
wide managing directors’ conference,
held here April 22-26.

Ramon Lopez, chairman/CEO of
WMI, says that the meeting was “his-
torical” for the company in that it was
the first managing directors’ assem-
bly since recent management
changes at the company’s U.S. labels.
It also was the first WMI conference
held in the Asia-Pacific, a sign of that
region’s increasing importance.

During their presentations, Warn-
er Music executives from the U.S.
took pains to reassure the attendees
that they were in a new era under sta-
ble leadership.

In attendance were Robert A. Daly
and Terry Semel, co-chairmen of
Warner Music Group; Ahmet Erte-
gun and Val Azzoli, co-
chairmen/CEOs of Atlantic Records
Group; Elektra Entertainment
Group chairman Sylvia Rhone and
president Seymour Stein; WMG chief
technologist Jac Holzman; chair-
man/CEO of Warner/Chappell Music
Leslie Bider; WEA Inc. president
David Mount; and Discovery Records
president Syd Birenbaum. Present
from Warner Bros. Records were
chairman Russ Thyret, president
Steven Baker, and Reprise Records
president Howie Klein.

ASIA-PACIFIC’S ROLE ON RISE

Staging the WMI conference in the
Asia-Pacific was a strategic indication
of the company'’s interests in the re-
gion. “We must become citizens of the
region,” Lopez told the 120 attendees
at the Sheraton on the Park Hotel.
“We must adapt to its values and cul-
tures and incorporate these into our
company. Only that way can we suc-

ceed.”
(Continued on page 93)

ers Bryan White (top new male vocal-
ist) and Lonestar (top new duet/
group). All three were Heatseekers
Impact acts.

Twain, the only other multiple-
award winner, took honors for album
of the year, “The Woman In Me,” and
for top new female vocalist.

The Mercury Nashville album, pro-
duced by Twain’s
husband, Robert
John “Mutt”
Lange, has been on
The Billboard 200
for 60 weeks. It
has sold more than
4 million copies, ac-
cording to Sound-
Scan, but Twain’s two-trophy tri-
umph and her performance of the
ballad “No One Needs To Know” are
likely to spur sales even further.

“You always see a spike in sales
with anyone who performs and wins
multiple awards,” says Chuck Nicoll,

TWAIN

major-label buyer for the 144-store,
Owensboro, Ky.-based WaxWorks.
“It even happens with artists who
have already had tremendous success
up to the point of the show. There are
still people who haven’t bought that
record yet, but that last bit of expo-
sure will get them out there.”

In one of the evening’s biggest up-
sets, Patty Love-
less won in the top
female vocalist cat-
egory over such
stiff competition as
Twain, perennial
favorite  Reba
McEntire, and
show co-host Faith
Hill. It was Loveless’ first ACM
award.

In other key categories, Alan Jack-
son and the Mavericks scored repeat
victories: Jackson was again named
top male vocalist, while the Mavericks

(Continued on page 93)

BROOKS & DUNN

Strength In Numbers. Mercury and Triloka Records recently signed a joint-
venture deal. Established in 1990, Triloka's roster includes Ali Akbar Khan, Hugh
Masekela, and Jai Uttal. In 1992, the label recruited Steely Dan’s Waliter Becker
and producer Roger Nichols to serve on the label's A&R committee, and the
team has produced nine projects for the label. Triloka will continue to operate
independently from its headquarters in Santa Fe, N.M., but the arrangement calls
for Mercury to provide crossover marketing support. The first release under the
agreement, from Jeff and Joan Beal, is due in mid-May. Pictured upon
conclusion of the deal, from left, are Danny Goldberg, president/CEO, Mercury
Records; Mitchell Markus, president, Triloka; and David Silver, VP of creative

planning, Mercury Records.

MCA Scores Victory In U.K. Case
Over Rights To Chess Masters

H BY DOMINIC PRIDE

LONDON—MCA Records has won
an important court victory in its bat-
tle with U.K. reissues specialist Char-
ly Records Limited over the rights to
use the Chess Records masters.

Charly and MCA have been fight-
ing a complicated legal battle for
more than four years over the rights
to use the Chess masters, which in-
clude classic blues recordings by such
artists as Buddy Guy, Muddy Waters,
and Chuck Berry.

This judgment, like a U.S. federal
court decision of 1992 and subsequent
appeal decisions, rules unequivocally
in favor of MCA in the Chess dispute.
Another ruling at the same session ef-
fectively took Charly’s Chess product
out of the market.

Lawyers for MCA have sent letters
to dealers and exporters advising
them of the decisions.

On April 18, Judge Justice Jacob
ruled in favor of MCA in a “test”
copyright dispute and awarded
costs of 450,000 pounds (approxi-
mately $662,000) in that case, plus

damages to be specified by an in-
quiry. In a related ruling, he issued
an injunction against Charly’s dis-
tributing any more Chess product.
The ruling also affects Chess prod-
uct licensed by Charly to third par-
ties.

(Continued on page 93)

B BY DON JEFFREY

NEW YORK—Frank Biondi, who
was president/CEO of the parent
company of MTV and Blockbuster
until early this year, has been named
chairman/CEO of entertainment con-
glomerate MCA Inc.

The 51-year-
old executive is
responsible for
MCA Music En-
tertainment
Group, Universal
Pictures, MCA
Home Video, and
a host of other
businesses rang-
ing from televi-
sion production to theme parks. His
appointment had been rumored for
weeks.

It is fitting that Biondi takes the
reins of one of the Big Six global
record companies; just a year ago, as
president/CEOQ of Viacom Inc., he
was spearheading that company’s ex-
plorations into entering the record
business. Talks were reportedly con-
ducted between Viacom and Doug

BIOND!

MCA Names Former Viacom
Exec Biondi Chairman/CEQ

Morris. who went on to become chair-
man of MCA Music Entertainment.

No changes are expected in the
running of MCA Music with Biondi’s
appointment. Some sources point out
that his strength as a financial execu-
tive and deal-maker and his experi-
ence in expanding Viacom’s busi-
nesses worldwide will be pluses for
MCA. For years, MCA Music had
been considered the laggard among
the giant record companies in terms
of international reach.

Morris will continue to report to
MCA Inc. president/COO Ron Mey-
er, who now reports to Biondi. Bion-
di in turn answers to Edgar Bronf-
man, CEQ of Seagram, which
acquired 80% of MCA from Mat-
sushita Electric Industrial last year
for $5.7 billion.

Biondi was fired by Viacom chair-
man Sumner Redstone in January
over differences in strategy and style.
When speculation surfaced that Bion-
di might go to MCA, reports circulat-
ed that Redstone was seeking conces-
sions from MCA to let Biondi out of a
noncompetition clause in his contract.
Sources say no such deal was made.

Virgin Megastore Opens In N.Y.

First-Day Sales Exceed Expectations

B BY DON JEFFREY

NEW YORK—Virgin Retail Group
has opened its long-awaited, 75,000-
square-foot Megastore—billed as the
largest record store in the world—in
Times Square here, and in the process
achieved its best-ever first-day sales.

Ian Duffel), president of Virgin Re-
tail Group USA, says opening-day vol-
ume was higher than that of any other
store in the chain, including the $100
million per year Paris location. He ex-
pects to attain the first week’s revenue
projection, which he declined to pin-
point, in only three days. On the first
day, the Megastore’s 35 cash registers
handled an average of 2,000 transac-
tions per hour. The chain’s average is
between 200 and 300.

The three-level, $15-million empori-
um opened at noon April 23 in typical
Virgin fashion, with flamboyant
founder Richard Branson being low-
ered from the store’s roof atop a large,
colored company balloon. After spray-
ing the assembled crowd with cham-
pagne on his descent to the sidewalk,
Branson cut the ceremonial ribbon,
and the doors opened to a crush of cus-

MUSICLAND CLOSES HOUSTON STORES

NEW YORK—The Musicland Group
has pushed into high gear its efforts
to eliminate underperforming stores
by closing all seven of its Media Play
outlets in the Houston market.
Marcia Appel, Musicland VP of mu-
sic marketing and corporate communi-
cations, says the stores were closed so
that the company could “reallocate re-
sources to new stores that will be com-
ing on and to highly performing stores,
so that we can increase turn and sales.”
Musicland recently announced that
it had created a $35 million reserve
fund to close underperforming stores.
For two years, Musicland execu-
tives have touted the Media Play su-

perstore concept to Wall Street as the
future of the chain. The strategy back-
fired, however: The superstores began
experiencing declines in same-store
sales in the second half of the compa-
ny’s fiscal year, and the company’s
stock price became further depressed.

Musicland executives have private-
ly admitted that Media Play has failed
in two or three markets, with Hous-
ton the most prominent example.
Overall, however, they insist that the
concept is healthy and that once the
problem markets are dealt with, the
chain will again enjoy comparable-
store gains. Musicland shares closed
April 24 at $4.375. ED CHRISTMAN

tomers and curiosity seekers, while a
DJ situated in a glass-and-metal tower
within the store played Madonna’s
“Like A Virgin.”

Many industry sources interviewed
at the party held in the store the night
before the opening said they believed
the store would be a success because of
its location, the depth and breadth of
its product lines, and the worldwide
cachet of the Virgin brand name.

Other music retailers in midtown
Manhattan predicted that the new re-
tail colossus would not hurt their sales.

Richard Branson, founder and
chairman of Virgin Group PLC, marked
the opening of the Virgin Megastore in
New York’s Times Square from atop a
balloon that was lowered to the
sidewalk from the store’s roof. (Photo:
Chuck Pulin)

In fact, some welcomed the newcomer
for the excitement it brings to the busi-
ness and for its potential to expand the

market for music and video.
Bob Douglas, VP of purchasing for
HMYV, which has a superstore several
(Continued on page 96)
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DANCE

LONDON—Robert Miles says that
his single “Children” started life as a
musical
“overnight doo-
dle,” but the song
has ended up as a
springtime Euro-
pean smash,
notching sales of
more than 2 mil-
lion units and
reaching No. 1 on
the charts in sev-
en countries.
Major labels | o |
and indies have played a part in mak-
ing the mellow, trancy instrumental
one of the biggest-selling dance sin-
gles of all time in Europe, while ra-
dio’s fondness for the tune across the

Miles’ ‘Children’ Gives
Birth To A European Craze

board has made it an inescapable
sound anywhere on the continent.

Miles is now signed to the U.K.’s
deConstruction records and is due
to release an album in June. Mean-

(Continued on page 17)
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Diverse Artists Dominate Dove Awards
DC Talk, Anointed, Jars Of Clay Among Top Winners

B BY DEBORAH EVANS PRICE

NASHVILLE—The diversity of
Christian music was in powerful evi-
dence at the
Gospel Music
Assn.’s 27th annu-
al Dove Awards,
at which rockers |
DC Talk, pop/AC
female foursome
Point Of Grace,
gospel power-
house Anointed,
and alternative |
band Jars Of Clay
each took home multiple honors. The
ceremonies were held April 25 at the
Grand Ole Opry House here.

“It’s good to see that the Dove
Awards this year are shared by so
many artists,” says GMA president
Bruce Koblish. “We’ve often said that

Bluesman Roy Rogers Dispels Cowhoy ID
Singer/Songwriter Takes His Shot On Pointblank/Virgin Set

B BY CHRIS MORRIS

LOS ANGELES—If bluesman Roy
Rogers’ new Pointblank/Virgin album
“Rhythm & Groove” attains populari-
ty, its success may help dispel a very
basic and long-standing identity prob-
lem for the artist.
owner of the blues- I'MI"
oriented retail out- ‘
let Blue Groove
Compact Dises in
thing [by Rogers] in the store, some-
times they’ll say, ‘Who's that?'. .. I have
to explain that it's not the cowboy.”
The blues singer/songwriter/gui-
matters: His first solo album, cut for
Blind Pig Records in 1986, was titled
“Chops Not Chaps,” in droll reference
to the ongoing confusion between the

Tom Macaluso,
Wantagh, N.Y., sayvs, “If [ play some-
tarist has himself attempted to defuse
two Roy Rogers. His music publishing

company (BMI, administered by Bug
Music) bears the same name.

Asked if people will ever stop inquir-
ing where Trigger is, Rogers—who, in
fact, was named after the Western mu-
sic star—admits
with a laugh, “Nev-
er! Never...lal-
ways have fun with
it. I never take my-
self too seriously. It
always comes up,
and that’s cool with
me.”

In blues circles,
there’s no mistak-
ing Rogers for anyone else. The San
Francisco Bay Area performer, who
has been recording for two decades, is
a noted slide guitarist who counts
Robert Johnson and Muddy Waters as
his principal influences.

He was a member of John Lee
Hooker’s Coast To Coast Band for four

ROGERS

years during the '80s; in 1989, he pro-
duced Hooker’s star-studded, Gram-
my-winning best seller “The Healer,”
the first of four albums Rogers would
helm for the blues veteran. (The most
recent, the 1995 Pointblank release
“Chill Out,” stood at No. 11 on Bill-
board’s Top Blues Albums chart for
the week ending Saturday (27) in its
35th week on the chart.)

Rogers has also maintained a distin-
guished career of his own. After a se-
ries of well-received albums for San
Francisco indie Blind Pig, he moved to
the majors for two sets on Liberty
Records, “Slide Of Hand” (1993) and
“Slide Zone” (1994), which mated siz-
zling slide work with his own blues-
based songs.

Rogers was the only blues signing at
Liberty, so, with the departure of pres-
ident Jimmy Bowen and the label's re-
structuring as Capitol Nashville in

(Continued on page 17)

one of our strengths as an industry is
the diversity of styles of our musie. I
am excited to see that tonight’s win-
ners are a reflection of that.”

JARS OF CLAY

DC Talk notched top honors, win-
ning artist of the year. Front man Toby
McKeehar: shared the awards for song
of the year and rock recorded song of
the year with co-writer Mark Heimer-
mann, for the title cut from the group’s
hit album“Jesus Freak.”

Point Of Grace netted four awards,
including its first group of the year ac-
colade, along with Doves for pop/con-
temporary song, “The Great Divide”;

DC TALK

pop/contemporary album, “The Whole
Truth”; and special event album, for its
participation on the multi-artist “My

Utmost For His Highest” album.
Anointed took three Doves: “The
Call” was named contemporary gospel
(Continued on page 18)

B BY CARRIE BORZILLO

LOS ANGELES—Pearl Jam, the
Ramones, and the Beastie Boys are
some of the rock heavyweights lend-
ing a musical hand to “MOM,” a surf
music compilation benefiting the
Surfrider Foun-
dation. due July
2 on Surfdog

Records/Inter- '
scope. 673
The album

Surds

records
3

features new
recordings of
surf songs, both
originals and
covers, from en-
vironmentally conscious artists,
many of whom are surfers them-
selves,

Some of the album’s highlights in-

A
ST e e

Surfdog Compilation Makes Waves
In Movement To Clean Up Beaches

clude Pearl Jam’s cover of the Silly
Surfers’ obscure “Gremmie Out Of
Control,” a newly recorded version of
the Ramones’ cover of the Rivieras’
“California Sun,” Gary Hoey with
professional surfer Donavon Fran-
kenreiter doing the Surfaris’ “Wipe
Out,” Penny-
wise’s rendition of
the Beach Boys’
“Surfin’ U.S.A.,”
Silverchair’s in-
terpretation of

i

Surfrider @ the Trashmen’s
Foundation| ‘‘Surfin’ Bird,”
“Keepers of the Coast” | and Helmet's cov-
er of Bjork’s

“Army Of Me.”

The album also includes new surt-
related songs from Porno For Pyros,
Brian Setzer Orchestra, Sprung

(Continued on page 18)
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Artists & Music

Treble V Set Takes Unique Path To Stores

Innovative Word Perfect Premium Gets Retail Push

B BY TERRI HORAK

NEW YORK—Premium opportuni-
ties for most albums come after
they’re released. But with “Innova-
tors,” which was created as a promo-
tional item for software company
Word Perfect, Tre-
ble V Music has
taken the opposite
approach.

“Innovators”
was commissioned
as a premium for
the big-budget roll-
out of Word Per-
fect 6.0 two years
ago by Randy
Blosil, who was
then marketing director for the soft-
ware company and is now president of
Orem, Utah-based Treble V. The label
was formed to issue the onetime pro-
motional disc commercially. Already,
10,000 copies have been shipped to
stores since the CD’s January release,
according to Blosil.

As part of the earlier Word Perfect
promotion, 500,000 copies of the disc
were mailed to consumers, and two
large-scale concerts were staged. For
Blosil, however, “Innovators” (and
working with music) was too com-
pelling to give up once the promotion
ended.

“This is hardly a record you release
and it’s done,” he says. “I wanted to
see the baby mature and grow.”

The mostly instrumental album,
which ranges stylistically from classi-
cal to jazz to world music, was created
by veteran TV composers Sam Cardon
and Kurt Bestor and features songs
based on the stories of famous individ-
uals, such as Albert Schweitzer and
Stephen Hawking. Lesser-known per-
sonalities are also featured, including
a rainmaker and a flamenco dancer.
The album was produced by Brian
Blosil.

The CD booklet includes a narra-
tive, written by Cardon’s brother Dou-
glas, for each of the 13 tracks. “Having
a writer gave us a starting point intel-
lectually. And having people and
events that were inspiring was fairly

TREBLE V

unusual, but it was challenging and
fun,” says Sam Cardon.

Bestor adds, “We didn’t want to lim-
it the album to any particular style. In-
stead, we wanted the subject to dictate

the style.”

For example, “Sage Of Lamberéné”
was inspired by Schweitzer, who, in
addition to being a physician and
philosopher, was one of the foremost
authorities on Bach and lived in Africa
for a good part of his life.

In order to convey the divergent
themes in Schweitzer’s life, the duo
blended a symphony orchestra,
African percussion, a male choir, a
children’s choir, and a harpsichord,
among other elements.

With the label’s plans to press anoth-
er 20,000 copies, the album is receiving
steadily building support from radio
and retail outside the artists’ pre-
dictably supportive homebase of Utah.

The music was performed most re-
cently as a benefit concert with the
San Francisco Symphony and fea-
tured San Francisco 49ers quarter-
back Steve Young narrating portions
of the text.

A sampler served as the invitation
to the concert, which benefited epider-
molysis bullosa research at Stanford
University. Treble V enlisted the sup-
port of Visa and the Musicland Group
and its Media Play and Sam Goody
stores, the logos for all of which appear
on the sampler.

In exchange, Musicland is providing
monthlong display and listening-sta-
tion space for “Innovators” in the San

RECORD COMPANIES. Rob Gordon is
named VP of marketing for Capitol
Records in Hollywood, Calif. He was
VP of artist development at Poly-
dor/Atlas.

Douglas Biro is appointed VP/cre-
ative director for RCA Records in
New York. He was head of his own
television-commercial production
company.

Jack Carton is appointed VP, fi-
nance and administration, for TriStar
Music Group/Relativity Records/
TriStar Music in New York. He was
senior director, finance and adminis-
tration, for RCA.

Questar/Mission Records in Nash-
ville names Jeff Willett VP/GM and
Mark Chessir director of A&R. They
were, respectively, director of sales
and retail development at Star Song
and a songwriter/producer.

EMI Records promotes Pete Gan-
barg to VP of A&R in New York and
names Nick Bull national director of

GORDON BIRO

alternative radio promotion in Los An-
geles. They were, respectively, senior
director of A&R and national director
of alternative and triple-A radio pro-
motion at RCA Records.

Frank Ceraolo is promoted to di-
rector, marketing and A&R, for Epic
Records in New York. He was direc-
tor, dance/crossover promotion and
marketing.

Al “Butter” McLean is appointed
director of Home of Latino Artists
(H.O.L.A.) Recordings in New York.
He was creative manager for JB Mu-
sic Publishing.

Francisco area.

Other promotional efforts include
placement on the Jazziz magazine
sampler, an upcoming video special,
and a World Wide Web site on the In-
ternet (http://www.csl.com/treblev).
Treble V is also in discussion with a

BESTOR CARDON

major supplier of music samplers to
the auto industry. But, overall, Blosil
says, “this record is bigger than I am,
so I want te go slow and have it devel-
op with age.”

Radio airplay has been building, and
listener support is running high, ac-
cording to Blasil. More than 100 sta-
tions are airing selections from “Inno-

(Continued on page 17)

Chic Co-Founder
Bernard Edwards
Dies At Age 43

B BY LARRY FLICK

NEW YORK—
Producer/mu-
sician Bernard
Edwards, a
founding mem-
ber of famed
disco  band
Chic, died as a
result of pneu-
monia April 18
in Tokyo. He
was 43 years old.
Edwards and longtime assod-
(Continued on page 95)

THOMAS LAU/OUTLINE

EDWARDS

EXECUTIVE

CARTON WILLETT

Diana Fried is appointed director
of product development at A&M
Records in Los Angeles. She was di-
rector of marketing at Island Records.

Rhino in Los Angeles names Bob
Bunshaft GM of RhinoDirect, Sheila
Dennen product manager at Kid Rhi-
no, and Julie D’Angelo label manager
for Rhino Movie Music. They were, re-
spectively, marketing consultant, li-
censing manager for Saban Entertain-
ment, and manager of media licensing
for Rhino.

Mark Fischer is promoted to direc-
tor of rock promotion for Atlantic

TURNTABLE

B BY ELENA OUMANO

To some it may seem a strange al-
liance, but Deadheads and roots reg-
gae fans are natural comrades.
They’re both avid followers of music
genres that have thrived for decades,
despite lack of consistent main-
stream success, on an outsider, rebel
status and long-winded live perfor-
mances that vibrate with a festival at-
mosphere.

Pow Wow’s “Fire On The Moun-
tain: Reggae Celebrates The Grate-
ful Dead,” due May 7, formalizes that
link with 11 roots reggae covers of
Dead classics.

The only other industry acknowl-
edgment of the connection between
reggae and the Dead has been Burn-
ing Spear’s interpretation of “Esti-
mated Prophet” on “Deadicated,”
Arista’s 1991 compilation of Grateful
Dead covers.

Virtually each track on “Fire On

Pow Wow Teams Disparate
Camps On Reggae/Dead Set

The Mountain” amounts to an
epiphany, musically and lyrically re-
vealing unmined possibilities in the
material.

Wisely side-stepping reggae’s
popular dancehall style, Pow Wow
tapped the talents of internationally
established roots reggae veterans,

(Continued on page 18)

Singer/Club Owner Deanna Kirk
Moves To The Blackhbird ‘Trench’

B BY DEBORAH EVANS PRICE

NASHVILLE—Most new artists
work toward their
first record deal by
performing in a
number of clubs,
but Blackbird
recording artist
Deanna Kirk had
the unique oppor-
tunity of gaining a
following as artist
in residence of her
own New York club, Deanna’s.

The rest of the country will be ex-
posed to one of the Big Apple’s favorite
performers when Blackbird releases
“Mariana Trench And The Truthurts”
May 21 and when Kirk joins k.d. lang,
Sade, and Wynton Marsalis on the na-

KIRK

tional Jazzscapes tour in the fall.

Tor Elting, director of marketing
and promotions for Blackbird, says the
label also plans to increase national
awareness of Kirk via a strong push at
retail. “We are
looking at doing di-
rect-to-retail mar-
keting, such as set-
ting up a retail tour
[with] in-stores,
starting in the New
York area and then
spreading out along the Eastern corri-
dor down to Virginia and as far up as
Vermont and New Hampshire,” Elt-
ing says. Outside people have been
hired to work radio and press, he adds.

Biff Kennedy, president of Maple
Glen, Pa.-based Charterhouse Music

(Continued on page 96)

GANBARG

CERAOLO

Records in New York. He was associ-
ate director of album promotion.

Razor & Tie Music in New York
names Tony Pellegrino national di-
rector of marketing and Don Brody
sales coordinator. They were, respec-
tively, VP of sales for Sonic Under-
ground and marketing manager at
Roadrunner Records.

PUBLISHING. Derrick Thompson is
promoted to director, urban music, of
BMG Songs in New York. He was
manager of urban music/East Coast.
Buckley J. Hugo is named director

THOMPSON

MCLEAN

of administration at Spirit Music
Group in New York. He was copy-
right/licensing manager for the Good-
man Group/Arc Music Publishing.

Rahul Mital is promoted to royalty
manager for peermusic in New York.
He was assistant royalty manager.

RELATED FIELDS. David Goodman is
appointed VP, special programming
and projects, for Warner Bros.’ do-
mestic pay-TV, cable, and network
features division in New York. He was
president of WarnerVision Entertain-
ment Television.
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Mickey Hart Adds Pop To His “Box’ |

Ryko Album Features Lyrics In English

Il BY CATHERINE APPLEFELD OLSON

WASHINGTON, D.C.—Mickey Hart’s
hypnotic drumming has transported
fans to such exotic locales as Senegal and
lower Egypt. Now, surrounded by a mul-
ticontinental entourage, he is bringing
his music closer to home with an album
featuring English
lyries and a’gen-
uine pop groove.
“Mickey Hart’s
Mystery  Box”
marks a significant
departure for the
former Grateful
Dead drummer,
whose previous
solo projects, gath-
ered in Rykodisc’s 21-album series “The
World,” have been colored by global
beats. Although the new set recalls his
Grammy-winning “Planet Drum,” it can
be as closely linked to the classie '50s
school of pop and R&B, thanks to Hart’s
selection of British a cappella group the

HART

Mint Juleps to carry the vocals on most

of the songs.

Due June 11 on Rykodise, “Mystery
Box” is a joyous medley of spiritually
soaring songs Hart has been cooking up
for more than four years with Grateful
Dead lyricist Robert Hunter. When Hart

heard the Mint Juleps performing R&B
covers in a Spike Lee video several years
ago, he knew he had found a primary
ingredient. “I fell in love with their sound
and thought, ‘That’s the way to sing
Hunter’s lyrics,” ” he says.

“This album is much more accessible
than anything he’s ever done, if only for
the fact that it has English-language
lyries,” says Rykodise director of strate-
gic marketing and sales Cheryl Mc-
Enaney, who serves as project manager
for the album.

“I started with an open-ended pro-
ject,” Hart says. “The only part of the
composition I did know is that I wanted
to make a record of dance songs and
drive them with the extreme percus-
sionists from ‘Planet Drum.’ A hybrid
kind of thing.”

Hybrid is a good description for it.
Along with the Mint Juleps, the melting
pot includes Youssou N’Dour bassist
Habib Faye, Dead guitarist Bob Weir,
and accordionist/vocalist Bruce Horns-
by—all layered on top of a rhythmic
structure generated by what Hart dubs
the “Olympics of percussionists”: Zakir
Hussain, Giovanni Hidalgo, and Sikiru
Adepoju. Hart co-produced the album
with Robin Millar.

“The record will obviously appeal to
the converted—the Grateful Dead fans,

Keb’Mo’ Goes Beyond
The Blues On Epic Set

B BY CHRIS MORRIS

LOS ANGELES—Keb’Mo’s sophomore
Epic/OKeh release, “Just Like You,” due
June 11, isn’t the type of album for which
the label has to beat the drum loudly,
according to Epic senior director of mar-
keting Lori Lambert.

“Honestly, this isn’t the kind of project
where I think bells and whistles apply,”
Lambert says. “The biggest marketing
tool I used for his debut album is word-of-
mouth and the element of discovery.
That’s what I'm trying to reinforce on this
project, too. People feel personal about
this artist—they feel like he belongs to
them, and I don’t think it would be appro-
priate to do anything that smells of hype.”

Keb’Mo’, whose real name is Kevin
Moore, isn’t an unknown entity: The sing-
er/songwriter/guitarist’s self-titled 1994
debut has been a fixture on Billboard’s
Top Blues Albums since the chart’s incep-
tion last year. For the week ending Sat-
urday (27), the album was No. 7 with a

bullet, in its 35th week on the chart.

Keb’Mo’ says the response to his debut
“is icing on the cake. I'm flattered and
grateful. But I can’t be impressed with it,
because it’s old work—it’s something I did
almost three years ago . . . It's still doing

me well, but I gotta
T move on.”
£ On “Just Like
You,” Keb’Mo’ elab-
orates on the blues-
based music he
presented on “Keb'-
Mo'.” While several
tracks on the new
set involve solos in
the blues mold, the
record includes new
original numbers (published by Keb’Mo’
Music, BMI) that sport a full band and a
distinetly pop orientation.

“I just write the songs, and that’s the
way they come out,” Keb’Mo’ says. “The
songs kind of dictate the direction ...
There’s not any calculation. All these dif-

(Continued on page 19)
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the world beat fans whom Mickey has
really developed through his series,”
says McEnaney. “But what will be inter-
esting is taking this to a broader pop
mainstream base.”

Recording, which took place at Studio
X at Hart’s ranch in Northern Califor-
nia, amounted to what Hart calls “the
most complicated” venture he has ever
undertaken. “These guys are all on dif-
ferent continents, so we had to see when
we might all be in the same place and
agree to meet in the night for a week,”
he says. “We made very careful consid-
erations on these tracks.”

The album will get a hefty dose of pro-
motional fanfare this summer, when
Hart and company headline the Further
Festival, a shed tour that also features
Hornsby, Los Lobos, Hot Tuna, and
Weir’s new band, Ratdog (Billboard,
April 13). In the spirit of the summer fes-
tival, the tour will include a cyber-tent, a
vending village, jugglers, and Brazilian
samba dancers.

\ e Y
Happy Happy, Joy Joy. Members of Discovery Records’ act Too Much Joy
catch their collective breath after a show at New York’s Coney Island High night-
club. Shown in front, from left, are Cellar Door Entertaimment’s Chris Tanner and
co-manager Mark Eichner. In the back row, from left, are Discovery's Bob Ty!ds-
ley; Too Much Joy's Jay Blumenfieid, Tim Quirk, Bill Wittman, and Tommy Vin-
ton; Discovery's Cary Baker; and co-manager Randy Eichner.

(Continued on page 19)

SONY SIDE OF THE STREET: Look for artist manager
Will Botwin, who had been headed to Universal Reccrds as
executive VP/head of A& R, to be officially named senior VP at
Columbia Records. It seems that Botwin, who has been work-
ing out of Universal’s offices since January, nad not signed his
contract with Universal and was lured away by Don Ienner,
president of Columbia Records and chairman of Celumbia
Records Group (the Beat, Billboard, Jan. 27). Botwin, who is on
vacation, could not be reached for com-

Will Botwin Pulls The OF Switcheroo;
Catie Curtis Has Straight Talk For Utah

Metropolitan also represents Rusted Root, Richard
Thempson, Fig Dish, and Art Garfunkel.

Among the Side One artists who have yet to ink with new
management are Lyle Lovett, Liz Phair, and Rosanne Cash.
Kramer and Botwin will oversee Lisa Loeb’s career, at least
through the life of her current Geften album, “Tails.”

UPDATE: Former Imago act Rollins Band has inked with

ment. Daniel Glass, head of Universal
Records, says, “We're still looking for
good rock people for A&R, but we're
not looking to replace Will directly.”
Also look for Columbia to announce
the promotion of John Ingrassia to
senior VP of CRG (which oversees

January . .. New imprint the Enclave
has its first signee: female British rock
quartet Fluffy . . . Songwriters Sharon
Taber and Randy Gonzalez have with-
drawn their copyright-infringement
suit against Mariah Carey, producer
Walter Afanasieff, and Sony Music

DreamWorks. Expect a new album in

Columbia, as well as its distributed
labels, including Work and Ruffhouse).
Ingrassia has been VP of special pro-
jects for Columbia Records.

ON A RELATED NOTE: Clients and managers affiliat-
ed with Side One are in the process of finding new homes.
Manager Paula Sartorius has taken Los Lobes and Lus-
cious Jackson with her to Metropolitan Entertainment
Group’s management division. Metropolitan has also
picked up former Side One client Jehn Hiatt. Roger
Kramer, who handles Soul Coughing, Daniel Tashian,
October Project’s Mary Fahl, and new signee Ween, is
opening up the New York office of Los Angeles-based
Three Artist Management (known as 3 A.M.)

“When Will's company was [closing], Roger was looking for
a new situation at the same time we were looking for someone
to run the management company in New York. It’s a nice fit,”
says 3 A.M. head Richard Bishop. 3 A.M. also represents
Henry Rollins, Filter, My Life With The Thrill Kill Kult,
Richard Butler, and new Maverick signee Rule 62.

Similar to 3 A.M.’s growth spurt, Sartorius’ move to Metro-
politan dovetailed with the New York cempany’s expansion
plans, “Since October; when we entered into a joint venture with
Ogden, Rob Kos, who heads the management division, [artist
manager] Bridget Nolan, and I have discussed how to expand
the management company in a manner where we’ll still be able
to give our clients the kind of personal service they deserve,
yet get stronger and more powerful. That can only be aceom-
plished by modest growth,” says John Scher, president/CEO
of Metropolitan Entertainment Group. “If you have 20-25
clients, it’s very hard to convince [the indwstry] that every one
of your clients is a priority.”

by Melinda Nerwman

(Billboard, Jan. 20). Taber and Gonza-
lez, who alleged that Carey’s hit “Can’t
Let Go” was lifted from their composi-
tion “Right Before My Eyes,” said they
have “been provided with scientific
expert testimony . . . which leads us to the conclusion that
[Carey and Afanasieff] could not possibly have heard our song
before they wrote ‘Can’t Let Go.” ” Neither Sony nor Carey had
acomment . . . Stone Temple Pilots have canceled their pro-
motional tour due to lead singer Scott Weiland’s admission to
a drug rehab facility.

SINGER/SONGWRITER Catie Curtis performed a benefit
far the Gay/Straight Alliance of East High School in Salt Lake
City on April 17. The Alliance has been the center of a contro-
versy since March, when the local school board voted to ban
noncurricular clubs from the school district rather than allow
the Alliance to meet on school grounds. The Utah legislature
woted April 17 to require school boards across the state to ban
student organizations that “involve human sexuality” or endorse
Higotry or criminal activity.

“T was playing this concert in Salt Lake City anyway and
wanted to provide a symbolic gesture of support for the
Alliance,” says Curtis, whose new Guardian release, “Truth
From Lies,” is picking up momentum (Billboard, Jan. 20). “It's
s0 hard at that age to even talk zbout those issues. I felt really
sorry for its leaders, having showed the courage to start the
Alliance and then being unsupported in the community.” Cur-
tis says she was surprised by the media’s reaction to her pres-
ence. “They assumed I must be some kind of left-wing agita-
tor: They asked if I was from San Francisco. I feel like there was
a lot of fear, and they were threatened. I'm just this kid from
Maine who wanted to show some support for the Allianee.”
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POW WOW TEAMS DISPARATE CAMPS ON REGGAE/DEAD SET

(Continued from page 12)

ranging from the U.K.’s Steel Pulse to
Reggae King Dennis Brown to San
Francisco-based dub poet Lasana
Bandele.

The inspiration for covering the
Grateful Dead in a roots style struck
Pow Wow VP Judy Cacase a few years
ago.

“My brother has been a Grateful
Dead fan all his life,” says Cacase. “I no-
ticed that besides following the Dead,
Deadheads like him went to reggae
shows, like Reggae Sunsplash, and they
listened to reggae music.”

The project stalled when Cacase dis-
covered that “nearly everyone in Ja-
maica whom I wanted to be involved in
the project knew the Dead but was un-
familiar with the songs.”

The idea remained on the shelf until a
little more than a year ago, when New
York-raised, Kingston, Jamaica-based
reggae dancehall producer Henry “K”
Karyo signed on as A&R director/in-
house producer for the label.

“Henry was also a Deadhead and
came up with the same idea,” says Ca-
case. “He was the missing ingredient,
and we were able to make the project a
reality. I'm extremely proud of this
record, and I'm especially proud of Hen-
ry. He’s young, but this record sounds
like he's been producing forever.”

Karyo oversaw the projeet and pro-

duced seven tracks, including two co-
produced with Jamaican producer Au-
gustus “Gussie” Clarke.

Pow Wow is launching a heavy mar-
keting campaign, going first to triple-A
radio with the Mighty Diamonds’ beatif-
ie cover of “Touch Of Grey,” judged to be
the song most familiar to that audience.
At press time, it had not been deter-
mined when the song would be serviced.

“We did a remix with added instru-
mentation, and we hired a national
triple-A promotion person, Maxanne
Sartori of Moose & Squirrel Promo-
tions,” says Pow Wow president Herb
Corsack. “We plan to go further, to AC
and even top 40, depending on the air-
play. Artista did put out one Grateful
Dead single that was a top 40 smash.”

On the retail side, the label is “making
sure all the distributors have the CD on
the floor for street date,” says Corsack.
Pow Wow is distributed by several in-
dies in the U.S,, including M.S. Distrib-
uting, Select-O-Hits, and Big State.

“The record has gone out on an open-
ing-orders deal price, meaning we’re
giving a discount because we want to go
out strong,” says Corsack. “In return,
we’re getting endeaps, [point-of-pur-
chase displays], and listening posts.
We’re doing all the listening posts we
can possibly get—Tower stores, Virgin,
Best Buys, and individual small chains

SURFDOG COMPILATION MAKES WAVES

(Continued from page 11)

Monkey, Reverend Horton Heat,
Everclear, Seven Mary Three, Pato
Banton, Jewel, and Primus. More
artists may be added.

“This album was essentially con-
ceived by a bunch of impassioned
surfers saddened by the beaches and
waters here,” says Dave Kaplan, one of
the driving forces behind “MOM,”
owner of Surfdog Records, and manag-
er of Brian Setzer. “I lived in Venice
Beach, and it took an hour to go some-

PEARL JAM

where you can surf, and it’s getting
progressively worse.”

Kaplan says he wanted to make sure
that “MOM,” which loosely stands for
“musie for our mother ocean,” stood
out from other benefit albums by en-
suring it was an “honest, soulful record
that wasn't just slapped together for
commercial value.”

The participating artists all have ties
to the surfing world. Pearl Jam, for in-
stance, has donated money to the
Surfrider Foundation in the past, in-
cluding a $50,000 donation from its No-
vember 1995 San Diego show. Porno
For Pyro’s Perry Farrell voiced publie
service announcements for the organi-
zation that ran on MTV in 1995.

Setzer says, “I live in Santa Monica
[Calif.], and it’s very depressing to
know that you can’t go down to the
beach without thinking what a sewer
the Santa Monica Bay has become. The

Surfrider Foundation does a lot of
great work toward cleaning up the
coastlines, and when the opportunity
arose to become involved with the or-
ganization, I was more than happy to
do my part.”

Dr. Pierce Flynn, executive director
of the 11-year-old San Clemente,
Calif.-based Surfrider Foundation,
was instrumental in helping Kaplan
and a committee of others compile the
album.

EVERCLEAR

Among the music-industry notables

. on the Surfrider Foundation board of

directors are Kaplan, Farrell, Eddie

Vedder, MTV Beach House executive*
producer Michael Bloom, Midnight

Oil’'s Peter Garrett, Chris Isaak, mem-

bers of Seven Mary Three, and the

Beach Boys’ Bruce Johnston.

At press time, Interscope was still
mapping out its marketing and promo-
tion plans for the album. “We passion-
ately believe in this cause and look for-
ward to supporting this project,” says
Steve Berman, head of marketing and
sales at the label.

John Artale, purchasing manager of
the 143-store National Record Mart
chain based in Carnegie, Pa., hasn’t
heard the album yet but says, “It
sounds like it could be lot of fun. It
lends itself to nice summer promotion,
and there’s still a lot of interest in surf
musie.”

all over the country.”

International distribution for the
record had not been finalized at press
time.

“If we don't license it to 2 major com-
papy [for international distribution],
we'll do it ourselves,” Corsack says. “We
have importers in various countries all
over the world. We haven’t submitted
anything yet to major companies for li-
censing because I want them to see the
whole package. We'll have the finished
goods in our hands two weeks before re-
lease. Then we'll go to the international
departments of two or three major U.S.
companies.”

* Karyo says, “One of the goals was to
make this album appealing for people
who weren’t Deadheads. There are no
Deadheads in Jamaica, except for for-
eigners on vacation. But both musies are
very family-oriented in that the people
who listen to each consider themselves
spiritually connected. Plus, a large num-
ber of non-Jamaiean fans follow both
musies.”

Cacase began by requesting partici-
pation from singers Judy Mowatt,
Freddie McGregor, and Wayne Ar-
mond from reggae band Chalice.

“We had to start somewhere, and that
was a very good place to start,” says Ca-
case. “I also called Gussie Clarke, be-
cause I wanted to use the Mighty Dia-
monds and Dennis Brown, and he was
the link. They were all very enthusiastie.
I told them all that I had a producer
[Karyo] and he would be going over the
material with them and suggesting
songs.”

Matching song to artist was “the most
crucial stage,” says Karyo. “We did all
the musie first and chose the songs that
would work in a reggae style. Then we
built the tracks, using live musicians and
horn sections—what I would ecall the
cream of the crop of reggae musicians,
like Dean Frazier, ‘Deadley Headley’

Bennett, David Madden, the members
of Chalice, and Bongo Herman.”

Chalice built six tracks; the others,
except for those self-produced by the
artists, were created in the U.S. by Joey
Moskowitz, a longtime reggae program-
mer and Deadhead.

Each track was executed “with ideas
in mind of who we wanted for it,” says
Karyo. “Then we presented the tracks
to the artists but gave them a choice.
Most of the time, they chose the track
we’d intended for them. Then every-
thing was mixed and overdubbed in Ja-
maica at Anchor Music studio.”

All tracks are Dead originals, except
for the Rascals’ “Good Lovin’,” one of.
the Dead’s favorite covers in concert.
Brown’s version of “Good Lovin’” on
the album rocks on his R&B roots.

“We wanted the album to be more a
celebration of their concerts and their
spirit than simply of their songs,” says
Karyo.

The fit of song to artist is remark-
able throughout. Wailing Souls’ open-
ing take on “Casey Jones” rides an
anti-cocaine lyric—a popular reggae
theme—over a carnival of horns and a
bouncy reggae lope produced by
Richard Feldman.

Feldman also helins Joe Higgs’ gritty
and yearning “Uncle John’s Band.”

MeGregor’s throbbing rendition of
“Eyes Of The World” could easily have
come from his own universal-minded
lyrical eanon, and no one but reggae
soulman Toots Hibbert could have
wrung every last drop of blues from the
countrified “Catfish Jimmy.”

Mowatt’s soaring alto makes a
hymn of “Row Jimmy,” and Steel
Pulse (which self-produced) trans-
forms “Franklin’s Tower” completely,
recasting it in the band’s signature
U.K. urban rocker mold.

The title track’s urgent, cathartic
work over by Chalice is followed by for-

mer Black Uhuru lead vocalist Michael
Rose’s tough, shifting delivery of
“Wharf Rat,” intoxicating with equal
parts melancholy and menace.

Bandele’s rugged “wildstyle” voeals
rip out tangles of passion from his self-
produced version of “Cassidy.”

Initial reactions are rabidly enthusi-
astic. “Being a Grateful Dead fan myself,
I think it’s terrific,” says George Meyer,
national merchandise manager with
Carteret, N.J.-based Nobody Beats the
Wiz. “When I first heard of the idea, I re-
ally liked it. Then I heard the music and
was knocked out.”

Doug Wendt, co-host of “Reggae
Express” on long-running station
KPFA San Francisco, recently devot-
ed 30 on-air minutes to five tracks
from “Fire.”

He later discovered that as word
spread via the Dead site on the Internet,
his listenership increased dramatically.

“I think it’s going to blow the lid off,”
predicts Wendt, who is also PD/music
director of “World One Radio” for
KECG San Francisco. “It’s going to re-
veal to non-Deadheads what all the fuss
was about. These guys didn’t develop a
huge following because their musie
wasn’t deep. Now, with the artistry of
some of the best reggae musicians in the
world, it will ereate more believers.”

Plans are already in the works for a
second volume of Dead reggae covers
that will include artists who couldn’t
participate in “Fire” because of sched-
uling conflicts, such as Third World,
Culture, and the legendary Jimmy
Cliff (a good friend of the late Jerry
Garcia), along with “at least three new
artists,” says Karyo.

He adds, “Certain Jamaiean engi-
neers and musicians who'd never heard

‘the Dead before listened to these tracks

in the studio and became Dead fans, be-
cause, as it turns out, the Grateful Dead
are great songwriters.”

DIVERSE ARTISTS DOMINATE DOVE AWARDS

(Continued from page 11)

album of the year, while two songs from
that set, “It’s In God’s Hands Now” and
“The Call,” won urban recorded song
and contemporary recorded song of the
year, respectively.

Jars Of Clay garnered the new artist
accolade, as well as a win for best short-
form video for the clip “Flood.”

The evening’s other big winners
were male vocalist Gary Chapman, net-
ting his first win in that category, and
female vocalist CeCe Winans, who re-
leased her first solo album, “Alone In
His Presence,” this past year.

Songwriter of the year went to
Michael W. Smith, who netted the acco-
lade after seven consecutive years in
which the award was won by Steven
Curtis Chapman. Charlie Peacock won
top producer honors, repeating his win
from last year.

Hosted by Smith, the Doves were
broadeast live on the Family Chan-
nel, Faith & Values Network, and
more than 100 Family Net indepen-
dent stations. The Dove Awards
were voted on by the 5,500 members
of the GMA. The awards capped the
annual Gospel Music Week here,
which included a variety of showeas-
es, product presentations, and sem-
inars held in or near the Stouffer
Hotel and Nashville Convention
Center.

Following is a complete list of Dove
Award winners:

* Artist of the year: DC Talk.

* Song of the year: “Jesus Freak,” Toby
McKeehan and Mark Heimermann.

* Songwriter of the year: Michael W.
Smith.

* Male vocalist: Gary Chapman.

* Female vocalist: CeCe Winans.

* Group of the year: Point Of Grace.

* New artist: Jars Of Clay.

* Producer of the year: Charlie Peacock.

* Rap/hip-hop recorded song: “Take Back
The Beat,” Church Of Rhythm.

* Alternative/modern rock recorded
song: “Monkeys At The Zoo,” Charlie Pea-
cock.

* Metal/hard rock recorded song:
“Promise Man,” Holy Soldier.

* Rock recorded song: “Jesus Freak,” DC
Talk.

*» Pop/contemporary recorded song: “The
Great Divide,” Point Of Grace.

* Inspirational recorded song: “Man Af-
ter Your Own Heart,” Gary Chapman.

* Southern gospel recorded song: “Out Of
His Great Love,” the Martins.

*» Country recorded song: “Without You (I
Haven't Got A Prayer),” MidSouth.

* Urban recorded song: “It’s In God’s
Hands Now,” Anointed.

* Traditional gospel recorded song:
“Great Is Thy Faithfulness,” CeCe Winans.

» Contemporary gospel recorded song:
“The Call,” Anointed.

* Rap/hip-hop album of the year:
“Church Of Rhythm,” Church Of Rhythm.

* Alternative/modern rock album: “This
Beautiful Mess,” Sixpence None The Richer.

* Metal/hard rock album: “Promise

Man,” Holy Soldier.

* Rock album: “No Doubt,” Petra.

* Pop/contemporary album: “The Whole
Truth,” Point Of Grace.

* Inspirational album: “Unbelievable
Love,” Larnelle Harris.

* Southern gospel album: “The Martins,”
the Martins.

* Country album: “Where Love Runs
Deep,” Michael James.

* Urban album: “Give Your Life,” Angelo
& Veronica. .

* Traditional gospel album: “He Will
Come: Live,” Shirley Caesar.

* Contemporary gospel album: “The
Call,” Anointed.

* Special-event album: “My Utmost For
His Highest,” Amy Grant, Gary Chapman,
Michael W. Smith, Point Of Grace, 4HIM,
Cindy Morgan, Sandi Patty, Bryan Duncan,
Steven Curtis Chapman, Twila Paris, and
Phillips, Craig & Dean.

* Instrumental album: “Classical Peace,”
Dino.

* Praise and worship album: “Promise
Keepers: Raise The Standard,” Maranatha!
Promise Band.

* Children’s music album: “School Days,”
Mike & Sue Gay.

* Musical: “Saviour,” Bob Farrell and
Greg Nelson.

* Youth/children’s musical: “Salt &
Light,” Beverly Darnall.

* Choral collection: “Praise Him . .. Live,
The Brooklyn Tabernacle Choir,” the Brook-
lyn Tabernacle Choir.

* Recorded music packaging: “My Ut-
most For His Highest,” various artists.

* Shortform video: “Flood,” Jars Of Clay.

* Longform video: “Big House,” Audio
Adrenaline.
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BALTIMORE: By linking bits of funk, metal, R&B, blues boogie, acoustic instru-
mentation and even Frank Zappa-isms, the All Mighty Senators toss out a sassy,
temperamental, musical whole that is nothing short of beguiling. “I love to hear
other people describe our music,” says AMS guitarist/backing vocalist Warren
Boes. “You never know what you're going to get.” From groove to groove, one
never knows what to expect from an All Mighty effort, except, of course, a warm
reception from the record-buying and club-going public. Combined sales of the
band’s independently released 7-inch, “Wink” b/w “TRNS”; the 12-inch EP “Spit
Fire Why; a live album; and last year’s full-length, self-titled CD have shot past
the 10,000-unit mark and nestled in nicely at college radio stations and mid-Atlantic
giants, such as WIYY and WWDC Washington, D.C., and WHFS Baltimore/
Washington. Anticipation is high for the fiery sextet’s forthcoming '96 releases:
another live offering in May and a new studio album in the fall. The band has been
just as impressive onstage, opening for such diverse acts as Primus, the Meters,
Third World, Yellow Man, Deee-Lite, and Bernie Worrell. The band, whose
other members are vocalist/drummer Landis McCord, bassist Brett Sharbaugh,
trumpeter Dave Finner, trombonist Jeff Chiaverini, and saxophonist Greg
Thompkins, has also headlined gigs up and down the East Coast, on the West
Coast, and in Canada. Winning the Washington, D.C., leg of the Grammy Award
Showease in January has not hurt the band’s exposure, either. “I don’t know if
being innovative is what rock’n’roll is all about,” Boes concludes. “But 1 do know
that [musically), this is who we are . . . and I've never felt better about what we're
doing than right now.” Contact Boes at 410-254-2674. J.DOUG GILL

NORFOLK, VA.: Named after a line from the Beatles movie “A Hard Day’s Night,”
the members of the Mockers wear their melodic '60s influences on their sleeves.
But this is no mere copycat band: The chiming guitars and tight harmonies frame
refreshingly original, catchy melodies and irresistible hooks that are memorable
after just one listen. Although band founders Seth Gordon (vocals/guitar) and
Tony Leventhal (vocalist/bass) were born in New York, they met, surprisingly,
in Spain, where both their families had moved when the boys
were young. “We always had the idea that someday, we would
put a band together,” says Gordon, who relocated to Virginia
Beach. In 1986, Leventhal also moved to Virginia, and the
Mockers were formed. Joined by drummer Bob Morehead
in 1988, the band began touring, playing at such clubs as New
York’s CBGB and Washington, D.C.’s 9:30 Club. The Mock-
ers were featured on a compilation of Virginia bands called
“Handprints” and on a flexidisc that appeared in the April
1990 edition of Spin. But the lack of an aloum was hurting the
act, Gordon says. “We'd play college shows, and they’d say, ‘That was great, do
you have anything we can play on our radio station? And all we had were demo
tapes.” Recording “a weekend here and a weekend there,” the Mockers released
“Somewhere Between Mocksville And Harmony” on their One Eye Open label in
September 1995. Morehead was replaced on the album by “Saturday Night Live”
drummer Shawn Pelton, and Dean Howell joined the band as lead guitarist,
allowing Gordon to concentrate on vocals. New York rocker Richard X. Heyman
and album producer Michael Mazzarella supplied guest backing vocals. The
album has garnered airplay on modern rock stations WFMU New York and WOUI
Chicago, as well as numerous college stations. The album, which has just been
picked up for distribution by Fairfax, Va.-based distributor the Local Music Store,
is now available at Tower Records in Washington, Go! Compact Discs in Arling-
ton, Va., and Planet Music in Baltimore. Contact Gordon at 804-518-3000.

TRUDI MILLER ROSENBLUM

THE MOCKERS

ORLANOO, FLA.: Dark, majestic, and primal are all words that have been used to
describe the music of one of Orlando’s top bands, Lyme (Lost Your Mind Experi-
ence). Together four years, the group—vocalist Josh Lyons, guitarist/backing
vocalist Chuck Shea, bassist Mark Williams, and drummer Cody Shannon—
has released three EPs, the first two of which sold out initial pressings of more
than 1,000 units. The current release is a four-song demo produced by Mark Mason
that contains songs ranging from riff-heavy rockers to more complex melodic songs
in the Soundgarden mode. Lyons
writes the lyrics; the melodies are a col-
laborative effort. “We're constantly try-
ing to get a bigger stage feel to our
songs and our show;” says Lyons. “You
can never take too large a leap.” The
band’s home base is the 500-capacity
Sapphire Supper Club in Orlando, but
sales have been fueled by constant
regional touring from New York to Texas. Lyme played last year’s Warped tour
with Seaweed and L7, as well as this spring’s Memphis Crossroads festival. It has
opened for the Goo Goo Dolls, Sugar Ray, and | Mother Earth. The band’s songs
have appeared on compilations for WTKS Orlando and Miami’s “Live At The
Square” CD and “Latitude 29,” a collection of central Florida bands. Contact Steve
Taliaferro at 954-561-3100 or Peter Smith at 954-566-5009. SANDRA SCHULMAN

LYME

HOLLYWOOD GOING TO BAT FOR AUSTIN ACT FASTBALL

(Continued from page 16)

and Rancid, produced the album.

As Seidenberg admits, the band could
provide the label with a much-needed
shot in the arm.

“I loved the band when I heard the
tape, and two days later I flew to Austin
to see them, and they pulled it off live, so
three days later we made them an offer,”
says Seidenberg. “The way I look at it is,
yes, the reputation of the label is not the
greatest from the early years, but the
other way tolook at it is that we don’t have
a lot of bands here, and we have a great
staff. [Fastball] will get a lot of attention.”

This enthusiasm led Fastball to sign
with Hollywood, even though the band
wasn’t even shopping its tape to labels.

Zuniga says that he and Shuffield had
a “disastrous but educating” experience
while in pop/rock band Big Car, whose
only album, “Normal,” was released on
Giant in 1992. Scalzo came into the pic-
ture when he hooked up with Shuffield
to play in the band of Austin songwriter
Beaver Nelson, whose proposed album
for James Cameron’s Lightstorm label
was never released. Zuniga, Shuffield,
and Scalzo got together to play some low-
key gigs around Austin under the
moniker Magneto U.S.A. Soon, the band,
which changed its name to Fastball, was
receiving raves in The Austin Chronicle.

Fastball tied for best pop band at the
’95/96 Austin Music Awards and came in
second in the best alternative band cate-
gory. Fastball is managed by Russell
Carter and Tom Simonson for Carter
Simonson Management, which manages
David Wilcox and Steve Forbert. (Carter
also manages Matthew Sweet and the
Indigo Girls for Russell Carter Artist
Management Ltd.)

“It was strange,” says Zuniga. “I had
never been in a three-piece band. When
you break a string, the whole thing stops.
We had to learn how to deal with those
things, and [Austin’s Flamingo Cantina
club] was a good place to do it, because
not many people would come.

“Originally, I thought we would be
doing my songs,” he says. “But this
record is 50-50. Me and Tony wrote all
the songs. He brings a real intensity and
purity, and his voice is a lot more pierc-

MICKEY HART

(Continued from page 15)

“What they really hope it will be is a
rallying of the tribes for the Grateful
Dead fans on an annual basis,” McEn-
aney says of the festival’s creators.

But lest there be any misunderstand-
ing, the look and feel of the tour are in
no way meant to recall Dead shows gone
by. “This is not the Grateful Dead; it’s
something different,” Hart says. “Our
audience is just a bunch of friends. They
know Jerry’s not here, but the music can
go on. When the groove is right, you can
feel good and still have fun.”

Not that Grateful Dead guru Jerry
Garcia, who died last yean; is too far from
the proceedings. He is immortalized in
“Down The Road,” which is one of the
few songs on the album that Hart sings
and which strings together eulogies to
some of his dead heroes. Garcia also lent
a hand in conceiving the album.

This month, Rykodise will hold private
listening parties in selected markets for
industry players and contest winners.

For Hart, the more opportunity to get
his “Mystery Box” heard, the better.
“This has been a real joy,” he says. “Some
albums are just like that. It’s just like a
beautiful child with a great energy.”

ing than mine.”

The label started its campaign with
three showcase gigs and a performance
on college station KTU Austin in March.
Fastball also played modern rock KROX
(101X) Austin’s festival April 19, where
three-song cassette samplers, stickers,
and fliers announcing the forthcoming
album were distributed.

The sampler, which features the album
title track, “Eater,” and “She Comes
Around,” will also be used at key indie
retail accounts in Austin and Dallas as
either a giveaway or 50-cent title, and the
band will give the tape away on the road.

To enhance first-week sales, Fastball
T-shirts will be given to the first 250 peo-
ple who buy the CD at various retail out-
lets in Austin. The May 29 issue of The
Austin Chronicle will feature a Fastball
sticker insert with info on a street-date
in-store and on the release of the album.

Hollywood’s plan is to continue to build
aregional base for the band before taking
it nationwide, says Diarmuid Quinn, Hol-
lywood senior VP of marketing.

Touring, for now, is concentrated in the

Southwest and Midwest, beginning May
3. College radio will be worked in these
areas, t00. As for commercial modern and
mainstream rock radio, the label is lean-
ing toward the title track as the first sin-
gle, but this was undecided at press time.

Fastball will appear on an upcoming
episode of “PGD-TV;” which is PolyGram
Distribution’s Dallas-based cable TV
music-video program used to showcase
PGD-distributed bands. A broadcast date
hasn't been set.

Features are set torun in Raygun, huH,
Atlanta-based University Reporter, and
Austin-based Pop Culture Press in May
and June.

KROX is ready to help lead the way in
introducing Fastball to the world. “Make
Your Mama Proud,” which the station
began airing five weeks ago, is already
garnering top 10 phones at night, accord-
ing to PD Sara Trexler:

“I love Fastball ... We're behind them
100%,” says Trexler. “They’re kind of like
a more grown-up Green Day but a little
more intellectual. They write short, hooky,
hot songs that are passionate and exciting.”

KEB’MO’ GOES BEYOND THE BLUES ON EPIC SET

(Continued from page 15)

ferent things are what I am, and they’re
coming from the inspiration of the blues.”

Even the blues get unusual treatment
on ‘Just Like You™: A version of “Last
Fair Deal Gone Down” by Delta blues
legend Robert Johnson, who penned two
songs covered on “Keb’Mo’,” sports a full
horn section and gets a decidedly Dix-
ieland-style interpretation.

“That’s how I heard the song,” Keb'Mo’
explains. “The horns came accidentally.
We actually put the horns on another song
that we didn’t put on the record. We put
‘em on [‘Last Fair Deal Gone Down’], and
it just jumped up, it just started tatking.”

Some notable guests crop up as well:
The title ballad features backing vocals
by Bonnie Raitt and Jackson Browne.

“Bonnie had always said that she want-
ed to do something with me,” Keb’Mo’
recalls. “She kind of reiterated it; I said,
‘Aw, she’s just bein’ nice,” you know? So
when ‘Just Like You’ came about—it’s
actually inspired by recent events in soci-
ety and old lessons, the cycle of lessons
that we learn over and over—I thought it
would be good to have a woman and a
white guy singin’ with me. First I thought
... Jackson singin’ with me would be cool.
1 said, ‘Well, maybe Bonnie, too.’ I called
’em both and sent a tape to see if they
were into it. And they said, ‘Oh, yeah.””

Acknowledging that his new record
reflects a diversity of influences beyond
the blues sources that animated his
debut, Keb’'Mo’ says, “I know I'm kinda
stretchin’ the envelope a little bit, but
that’s what makes life cool.”

Epic’s Lambert says that the first
track from ‘Just Like You” will probably
be “That’s Not Love.”

“I think he’s got a natural audience
built in [at triple-A), not only with their
listeners,” Lambert says. “The people
who run triple-A radio, from what I've
been told by our promotion staff, are very
big Keb’Mo’ fans and supporters.”

Keb’Mo’ also has backers at retail,
according to Robert Aguayo, music man-
ager at Borders Books & Music’s Santa
Monica, Calif., outlet. Aguayo says
Keb'Mo' played a well-received set before
all of Borders’ managers at the store dur-
ing a company convention in L.A.

“We've had him on the listening station
here since probably we opened [in sum-

mer 1995], because I like him,” Aguayo
says. “He’s somebody you want to just sit
and listen to . . . He’s a real word-of-
mouth artist. People tell people, who will
tell people [about him].”

Lambert says that print advertising
will focus on traditional areas of support:
blues magazines, fanzines, and “the
[magazines] that people who are really in
love with artists like this read first.”

TV will also play a promotional role.
Keb'Mo’ has already appeared on PBS’
“Austin City Limits,” and the episode is
set to be rerun. Lambert says other tele-
vision appearances are likely.

Touring—always a strong suit for
Keb’Mo', given the portability of his solo
act—will be key to the album’s develop-
ment. “Last time, he went out with Jeff
Beck and Santana; he also went out with
the Subdudes,” Lambert says. “We are
going to look for tour possibilities that
will open him up to a wider audience . . .
without alienating his core base.”

Keb’'Mo’, who is managed by Full Cir-
cle Talent Management and booked by
Monterey International in Chicago, says,
“Right now I'm continuing tedo asolo . ..
I'd like to see myself go out with a small
ensemble, a four-piece rhythm section,
maybe with one auxiliary person. It'd be
good if I could find a girl who could play
the banjo and a bit of slide and could sing.”

ALTAN

(Continued from page 16)

in Switzerland, and England’s Cam-
bridge Folk Festival.

“They’ve got a touring schedule that
would make you think they had shares in
a travel agency,” says Colgan.

In the U.S., Virgin plans to expose
“Blackwater” on NPR and specialty
world music shows. Director of product
management Eric Ferris says the label
is placing the album in coffeehouses.

He adds, “They’ll be touring through-
out the year, and we’re looking to put
them in support situations with larger
bands. We also want to put them into the
popular country music arena. Our objec-
tive is to continue to expose this through
country, folk, and new age music areas.
Let’s not limit ourselves.”
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ON THE ROAD: Touring has
long been a key to breaking new
artists. Mark Davis of the
Agency Group hopes to take
that concept one step further by
breaking several new acts on a
low-priced package tour.

It’s called the 3x5 tour and

Stepping Up. Todd
Snider's second album,
“Step Right Up,” released
April 23 on Margari-
taville/MCA, is even more
stunning than his debut,
“Songs For The Daily
Planet.” “| Believe You" is
gaining spins at triple-A
radio. The singer/song-
writer and his band, the
Nervous Wrecks, will
embark on a national club
tour in June.

kicks off May 7 in Boston. The
concept is to put three develop-
ing bands—starting with Mer-
cury’s Limblifter, World Dom-
ination’s Stanford Prison
Experiment, and Island’s
Local H—on a package tour
with a $5 admission to lure
financially challenged music
fans. Most of the dates are all-
ages shows.

“From an agency point of
view, this is all about artist
development,” says Davis, for-

merly with the William Morris
Agency. “There’s hundreds of
alternative bands out a month
with, say, five support slots, so
what are the other bands sup-
posed to do? Artist development
these days is MTV and radio,
which you have no say in. This is
a way to get cool kids out to see
cool new bands.”

The tour, which rotates acts
on a monthly basis, will hit 20
major markets a month, includ-
ing New York, Los Angeles,
Philadelphia, Chicago, San
Francisco, Dallas,
Cleveland, St. Louis,
Washington, D.C,,
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good as the song garnered No. 1
phones on modern rock KITS
(Live 105) San Francisco. The
power duo’s second album, “As
Good As Dead,” hits stores April
16.

Meanwhile, A&R folks have
been checking out Stanford
Prison Experiment, whose lat-
est release, “The Gato Hunch,”
came out August 1995.

Extra Cool. The new version of
Extra Fancy's Diablo Musica
album, “Sinnerman,” streets May
7 via Atlantic. It features three new
songs, including a cover of the
Nymphs’ “Imitating Angels,” fea-
turing ex-Nymph Inger Lorre and
X's Exene Cervenka. The set also
includes three Dave Jerden mixes.
The band is doing random West
Coast dates in early May and will

hit the East Coast in late May. S UCCESS SEEKING SID

Houston, Portland,
Ore., Phoenix, and
Austin, Texas.

The shows are
heavily advertised in
local newspapers and
music weeklies and
on radio stations in
each market. In an
attempted display of

shows won’t have any

\

The

L

REGIONAL HEATSEEKERS #1's

{ EAST NORTH CENTRAL

NEE: Frustrated with his al-

bum’s lack of distribution, social

beat artist Sidnee is

taking matters into

his own hands.

1" Sidnee has planted
his self-titled Success
Records debut in the

NORTHEAST
Mark Knopfler, Golden Heart

Verve Pipe, Villgins

Virgin Megastore,

A

WEST NORTH CENTRAL
L Gravity Kills, Gravity Kills

Sam Goody, Tower
Records, and Where-

v

[

PACIFIC
Mark Knopfier, Golden Heart |

“indie credibility,” the H

corporate sponsor-
ship or 3x5 signage.
The ads will also
be displayed on the
3x5 World Wide Web
site on the Internet at http:/
www.access.digex.net/~3x5.
For Limblifter, the tour coin-
cides with its second single from
its self-title album, “Tin Foil,”
which goes to modern rock radio
May 6. The band kicked off its
North American tour by open-
ing for Qasis in Vancouver.
Airplay on Local H’s single,
“High-Fiving MF” is looking

il
N

MIDDLE ATLANTIC , A
| Mcowell, Maxweir's Urban Hang Suite | house outlets in Los
| ——————5——7  Angeles.
L LI = OUTQ)/-\T_LK ’\flc The free CD is tag-
Olga Tanon, Nuevos Senderas ged VYlth a note in-
T structing the consum-

er to tell the store
clerk that the CD is

of ggg%%sw%‘;mn, free and asks the cus-
— tomer to make a dona-
tion to Aunt Bee’s
Free Laundry and
Housekeeping Service. The
JHE REGIONAL ROUNDUP nonprofit organization helps
Rotating top-10 lists of best-selling titles by new & developing artists. people with AIDS.
PACIFIC SOUTH CENTRAL T .
1. Mark Knopfle Goltzjdee?n 1. D) Screw saa N Tlhsv hllllosmin' o0 IDBITS: Echostatic/Space
. Jann Arden Living Under June . Chantay Savage | Will Surivive (Doin’ It My Way) 3 . :
3. Kenny Wayne Shepherd Ledbetter Heights 3. Bobby Pulido Bobby Pulido Bdby s SuPer 5 ThOl‘ makes its
4. Lush Lovelife 4. Gravity Kills Gravity Kills first live appearance Monday
5. Goldfinger Goldfinger 5, Tru True B : A :
6. 3T Brotherhood 6. Lee Roy Pamell We All Get Lucky Sometime (29) on influential public station
7. Enrique Iglesias Enrique iglesias 7. Ghetto Twinz Surrounded By Criminais ¥
8. Cassandra Wilson New Moon Daughter 8. Jim Brickman By Heart KCRW“LOS A{]’ge les. The band .
9. Jo Dee Messina Jo Dee Messina 9. Kenny Wayne Shepherd Ledbetter Heights debut, “Ford,” is mesmerizing
10. Bahamadia Kollage 10. Mystikal Mind Of Mystikal Coyote Shivers whose
506 5

“Sugarhigh” was on the A&M
soundtrack to “Empire Rec-
ords,” hits L.A. for a couple of
dates Thursday (2) at the Viper
Room and Friday (3) at Cherry.
His self-titled debut was
released April 23 on Mutiny
Records. .. The Carpetbaggers
will hook up once again with Son
Volt for a Northeast and South-
ern trek May 10-18. The band is
a frequent special guest of Son
Volt and even played at Son Volt
singer Jay Farrar’s wedding.

Starring Role. Doc Powell
assembled an all-star lineup
for his third album, “Laid
Back,” released Aprit 16 on
Discovery. Stanley Clarke,
Marcus Miller, Sheila E.,
Najee, and Boney James are
among the guests. Powell
will play jazz/AC KTWV (the
Wave) Los Angeles’ fair May
19 before heading to the
East Coast in June for a tour.
“Laid Back” bows at No. 15
this week on the Contempo-
rary Jazz Albums chart.

The Carpetbaggers’ HighTone
debut, “Sin Now . .. Pray Later,”
will street May 14.
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friends following her recent performance at the House of Blues in Los Angeles.
“(11-20-79)," the artist's debut set, arrives in stores June 4. Pictured, from left,
are boxing promoter/film producer Butch Lewis, Lisa, Queen Latifah, and Doug

E. Fresh.

l BY TRACEY HOPKINS

NEW YORK—With the June 18
international release of his self-titled
debut album on Motown Records,

to usher in the new Motown sound
under the helm of president/CEQ
Andre Harrell. But the road to
Hitsville was a rocky one for the
Southern crooner.

After spending three years as a

with Uptown/MCA Records, Brown

Horace Brown will be the first artist

songwriter and background vocalist

H IP-HOF COOL: Hip-hop jazz aficionados won’t want to
miss “The New Groove: The Blue Note Remix Project—
Volume 1,” a collection of classic jazz fracks that have been
remixed by some of hip-hop’s most inmovative producers.

This all-the-way-cool set places traditional jazz in a
remixed hip-hap setting with the hope that it will, accord-
ing to Blue Note A&R/marketing director Keith Thomp-
son, “place [the music] in a context that is more familiar
[and] give some of the finest producers in hip-hop an
opportunity to artistically express themselves in the con-
fines of existing recordings.”

Among the remixed songs are Cannonball Adderley’s
“Hummin’ ” by Large Professor, Donald Byrd’s “Kofi”
by the Angel, Eddie Harris’ “Listen Here” by G.U.R.U.,
Ronnie Foster's “Summer
Song” by Diamond D, Lonnie

Classic Jazz Gets A Hip-Hop Infusion;
Second Essence Music Festival Set

Liston Smith’s “Move Your
Hand” by Michael Franti,
and Horace Silver’s “The
Sophisticated Hippie” by Easy
Mo Bee.

“The New Groove: The Blue
Note Remix Project—Volume

The
Rhythm
and the

Blues

1” is yet another argument for
arhythm alternative radio for-
mat, because the set is too jazz
for hip-hop, too hip-hop for
jazz, and tao who-knows-what
for most R&B frequencies.

T™

THE SECOND ANNUAL Essence Music Festival will
take place July 4-7 at the Louisiana Superdome and will
feature some of R&B’s most entertaining performers.
Among the constellation of stars scheduled to perform are
Luther Vandross, Maze Featuring Frankie Beverly,
Barry White, TLC, Patti LaBelle, and Kool & the Gang.

As it did during its debut last year, the festival will offer
enrichment and empowerment sessions, to be held daily
at the Ernest N. Morial Convention Center, which will also
house the Festival Marketplace, an exhibit of arts and
crafts.

SCOPING THE SCENE: Is Interscope trying to corner
the R&B music market? The label, which has been staying
in the news these days with its partnerships and acquisi-
tions, has signed gospel sensation Kirk Franklin and his
partner Claude Latallade to a production deal.

No word yet on the first act the duo will release through
their imprint, B-Rite Records. However, Franklin's new
Gospo Centric/Sparrow set, “Whatcha Lookin’ 4,” is due
Tuesday (30).

With the platinum success of Franklin's debut, “Kirk
Franklin And The Family,” and the critical acclaim on his
Christmas set “Kirk Family And The Family Christmas,”
look for “Whatcha Lookin’ 4” to leap into consumer shop-
ping carts by the truckload.

by J. R. Reynolds

ALL IN THE FAMILY: Def Jam has moved from Island
to Mercury for marketing, promotion, sales, and produc-
tion support. This is no biggie for anyone on the outside,
since the whole shebang falls under the umbrella of Poly-
Gram Group Distribution. PolyGram acquired 50% inter-
est in Def Jam in June 1994 (Billboard, May 14, 1994).

RIDIN’ HIGH: Between therapeutic hiking trips in beau-
tiful Ojai, Calif., veteran R&B artist Cheryl Lynn has
cranked out tracks for her next album. Lynn recently
returned from a self-imposed exile in Japan, where she
has been touring extensively—an excellent way of earn-
ing a living, I'm told. More R&B artists should check into
touring opportunities in international territories.

During a recent ride-share
situation with Lynn, I got a
chance to listen to “Take Me
For A Ride,” a track she wrote
and produced. It’s a soothing
romantic ballad that would fit
right into any R&B adult, AC,
or jazz AC station.

The artist, who hit it big with
such tunes as “Got To Be Real”
and “Encore,” reports being
close to a label deal. Details to
come.

SWEET SOUNDS AHEAD:
Epic will release “Suga,” the sophomore set by R&B duo
Terri & Monica, July 30. Album-credit hounds and chart
freaks have no doubt noticed that Terri Robinson has
remained busy since the act’s debut by writing songs for
such popular acts as Soul For Real, Total, and Monifah.
Creative types, remember the six p’s: Proper planning
prevents piss-poor (economic) pérformance. -

CHECK THIS: Kool & the Gang and their former lead
singer J.T. Taylor throw down their first collaboration in
10 years with “State Of Affairs” on Curb Records. Dis-
tributed by WEA, “State Of Affairs” dishes the familiar
platter of happytime tracks and melodies that has become
the band’s trademark. The album’s fullness and breadth
of character reinforces the need for more bands in the
R&B realm.

On the subject of live bands, Warner Bros. has released
“The Best Of Larry Graham And Graham Central Sta-
tion—Vol. 1.” This album programs the way-back machine
to the mid- to late *70s, when such tracks as “The Jam,”
“It’s Alright,” and “One In A Million You” ruled the dance
floors.

Graham is truly one of the greats, especially among lat-
ter-day baby-boomer consumers, so this set is sure to
make retail registers go “ching.”

On May 23, TriStar Records will release “Deep Inside”
by trio 3*D. Distributed in the U.S. by Relativity and

(Continued on page 23)

became discouraged when the solo
album he recorded was not released.
His first and only Uptown single,
1994’s “Taste Your Love,” sold
56,000 units, according to Sound-
Scan, and peaked at No. 56 on the
the Hot R&B Singles chart.

“Uptown was a
small company,
and they didn’t
have the promo-
tional dollars to
promote all of
their artists at
the same time,”
says Brown.

“They would
promote Mary J.
Blige, Jodeci, Heavy D., and whoev-
er else had gone gold or platinum
first. So my album kept getting
pushed back.”

But after Andre Harrell, then
Uptown’s founder/president, moved
to Motown last year (Billboard, Oct.
14, 1995), the first artist he asked
to come with him was Brown.

“It makes me feel good to be the
first, and I thank Andre for giving
me the opportunity, but there is a lot
of pressure,” says Brown, who
wrote and co-produced most of the
album’s 12 tracks. His songs are
published by Horace Brown Musiec.

“It took a while for it to sink in
that I'm on Motown, a label with so
much history behind it and acts like
Stevie Wonder, Marvin Gaye, Diana
Ross & the Supremes, the Tempta-
tions, and the Jackson 5,” he says.
“These groups have sustained, and
I can’t believe I've been given the
chance to be a part of that history.”

The Charlotte, N.C., native’s break
came in 1991 when Jodeci’s Devante
Swing received from a friend a demo
on which Brown played all the instru-
ments, wrote the music, and arranged
the vocals.

In 1992, Swing flew Brown to Los
Angeles to co-write and sing back-
ground vocals on the Christopher
Williams single “All I See.” Harrell
was at the recording session, and soon
after he signed Brown to Uptown.

Brown says, “My father is a Bap-
tist minister, so I grew up in the
church, but I didn’t sing in the choir.
People always told me I could sing,
but I only thought that I could carry
a tune. It wasn’t until after I
recorded the demos that I realized
that this [music] was what I was
supposed to do with my life. But I
never thought I would get the
chance, because I was in a small
town like Charlotte.” 7

“One For The Money,” Brown’s
current single, has an uptempo,
party groove. The video was ser-
viced Feb. 16 to BET and the Box. It
was shipped to R&B stations March
18 and has sold 26,000 units since its
March 26 retail release, according
to SoundScan. The song is No. 15 on
the Hot R&B Singles chart.

For the week ending April 19,
“One For The Money” had received
1,230 spins on 70 R&B stations and
had 147 detections on 13 crossover
stations, according to Broadcast

BROWN

Horace Brown’s On The ‘Money’

His Motown Debut Is First Under Harrell Regime

Data Systems.

“Enjoy Yourself,” another uptem-
po number, will be the second single
and is slated to hit radio May 28 and
the street June 11.

Brown worked with several pro-
ducers on the album. Among them
are Swing on the seductive “You
Need A Man” and Sean “Puffy”
Combs on the midtempo “Tell Me”
and the slow jam “Doing Wrong,” a
duet with Bad Boy artist Faith
Evans.

Motown A&R director Lewis Till-
man says Brown’s image is what Har-
rell describes as “ghetto fabulous.”

“Horace is the kind of guy who
can wear a mink coat and Versace
shades. His style is ghetto fabu-
lous,” says Tillman. “He comes from
the hood, but he has class. He’s the
kind of artist we can pitch to
Essence, Ebony, and Ebony Man
magazines.”

While executives hope Brown’s
image and his music’s summertime
feel will entice the target 18-35
demographic for R&B, Tillman says
the artist’s music should also attract
an older, more mainstream audience.

“Horace is a balladeer, and that’s
when you can feel the influences of Ste-
vie Wonder and Charlie Wilson,” says
Tillman, who also manages Brown.

Motown senior marketing VP Vir-
gil Simms agrees that image and
crossover-friendly tracks are key in
the marketing strategy for Brown.
In early February, Motown’s street
team distributed promotional pos-
ters and postcards of Brown sitting
in a chair wearing a smoking jacket
with a cigar in hand. The ad is a con-
tinuation of the print campaign that
first announced Harrell’s Motown
arrival to consumers last December
(Billboard, April 27).

Simms says increased street
awareness of “One For The Money”
was obtained through videoplay six
weeks before the single’s street
date. The distribution of promotion-
al white-label vinyl singles to mix-
show jocks and underground club
DJs generated additional attention.

Brown, who has yet to sign with a
booking agency, is scheduled to per-
form in cities participating in the
Motown Talent Search, which was
launched March 28 and is co-sponsored
by BET. The remaining dates are Fri-
day (3) in Nashville, May 18 in Detroit,
and May 19 in Chicago.

Simms says Brown will embark on a
distribution branch tour in May “to hit
retail, publicity, and video,” including
a performance at “a Motown show-
case” during the Impact Super Sum-
mit X conference Saturday (4) in
Nashville. Brown’s television appear-
ances include “Soul Train” and BET’s
“Teen Summit” in April.

Internationally, Brown has already
completed two five-day press events in
Sweden and London. In Sweden,
Brown performed April 1 at the
Swedish Dance Music Awards. In Lon-
don, he performed April 10 at the Sub-
turania. A worldwide release plan for
the album was still being determined
at press time.
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Luv Bug Swarming With New Business: Soundcheck Label, Clothing Line

EXPRESSION: These days, Herby
“Luv Bug” Azor is toasting new
beginnings. After creating the Gram-
my-winning, platinum-selling female
rap act Salt-N-Pepa, producing most
of its output, and managing it, as well
as others—including Kid 'N Play,
Sweet Tee (now Suga), and Kwame
—the entrepreneur is expanding his
realm with a new label, Soundcheck,
and a clothing line, Tuffa Wear.

He will be stepping back a bit from
studio work and will continue running
Idolmakers, which manages the

careers of such acts as Nuttin’ Nyce
and Vibe, as well as Salt-N-Pepa.

The record company, which will be
channeled through M.S. Distributing,
has signed three urban-oriented acts.
Eventually, though, Azor envisages a
more diversified roster.

“I’'m not gonna stick to regular R&B
and rap, but that’s what I'm known for,
so we’'ll keep.it there for a minute,”
Azor says, adding that the label’s name
represents music that can’t be type-
cast.

The artists on Soundcheck are
Storm, a three-woman rap group that

BAP|

by Havelock Nelson

Azor describes as “rougher than Salt-
N-Pepa but not like Little Kim”; the
House.Of Representatives, or HORs,
a trio of rappers with a “black James
Bond attitude”; and Stowlz, a pair of

hard-edged MCs who appeared in
Salt-N-Pepa’s “Heaven & Hell” video-
clip.

Azor says he chose independent dis-
tribution after carefully studying the
music industry. “Most label deals are
really production deals that aren’t
quite fair,” he says. “I don’t want to be
under the thumb of some major; I want
to own my master. After I've done
moderately well, I can then step to a
major and say hello.”

Following the next Salt-N-Pepa
long-player, which is currently being
tracked for MCA, Azor’s working

relationship with the group will be
altered. “Everybody grew up; every-
body wanted a little more indepen-
dence,” he offers. “On their previous
albums, [they produced] four cuts,
while I handled the rest. There will be
the same mix on the next one. After
that, they will be doing more them-
selves.”

BIGGER & DEFFER: At the April 12
performance of R. Kelly’s Top Secret
tour at Continental Airways Arena
(formerly the Brendan Byrne Arena)

(Continued on next page)
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MARIAH IS THE ONE: Mariah Carey’s “Always Be My Baby” march-
es into the No. 1 spot on the Hot R&B Singles and Hot 100 Singles charts.
This is her first No. 1 single in 1996 and the fifth of her career. The differ-
ence between Carey and SWYV is a mere 68 chart points. If Carey’s airplay
or sales falter, SWV’s “You're The One” could conceivably rebound next
week, because the group is making three in-store appearances at key major-
market accounts this week.

SOUNDTRACK SUPREMACY, PART DEUX: “Keep On, Keepin’ On” by
MC Lyte Featuring Xscape moves 12-10 on the Hot R&B Singles chart.
This is Lyte’s second top 10 single: “Ruffneck” peaked at 10 on the singles
chart in 1993. Three stations are giving Flavor Unit/EastWest/EEG’s “Keep
On, Keepin’ On” more than 50 spins per week, including KBXX Houston (59
detections), WEJM Chicago (57 detections), and KKDA Dallas (52 detec-
tions). With 75% of its chart points coming from sales, “Hoop In Yo Face”
by 69 Boyz Featuring Quad City DJ’s moves 66-62 on the Hot R&B Sin-
gles chart. The “Sunset Park” soundtrack debuts at No. 73 on the Hot R&B
Albums chart one week early because of street-date violations. Expect the
album to vault into the upper regions of the chart next week, after a com-
plete week of sales and the movie’s opening.

The Geto Boys’ “The World Is A Ghetto” is the first single from the blax-
ploitation-revival soundtrack “Original Gangsters” (Rap-A-Lot/Noo Trybe).
The track also appears on the Geto Boys’ Rap-A-Lot/Noo Trybe album “The
Resurrection” (No. 2 on Top R&B Albums). The single debuts on the Hot
R&B Singles chart at No. 44. WEJM (37 detections) and WJMI Jackson,
Miss. (25 detections), are among the radio airplay leaders. The soundtrack
hits retail Tuesday (30).

The lead track from the “Nutty Professor” soundtrack is “Touch Me,
Tease Me” by Case Featuring Mary J. Blige And Foxxy Brown. The song
was written by Blige. Airplay of the Def Jam/Mercury single improved 92%
over last week, propelling it 65-39 on the Hot R&B Airplay chart. Airplay
leaders are WIMH Greensboro, N.C. (68 detections), and WQHT New York
(33 detections). The retail promotion for the set includes counter-top bins and
a compilation videotape featuring the soundtrack’s clips for in-store play.
Moreover, Def Jam’s World Wide Web site on the Internet will feature music
and videos from the soundtrack, as well as live interviews with featured
artists. “Nutty Professor” arrives at retail June 4; the film graces the sil-
ver screen starting June 28.

To drive album sales, Priority does not plan to release any commercial
singles from “The Substitute.” Although the soundtrack is flat at No. 18
on the Top R&B Albums chart, it wins this week’s Greatest Gainer award
for the largest unit increase. Priority is working “Hoo-Bangin’ ” by Mack
10 Featuring Ice Cube to radio. The song enters the Hot R&B Airplay
chart at No. 69. “Hoo-Bangin’ ” is No. 9 at KKBT Los Angeles, with 41
detections.

A GREAT LOSS: Rhythm Section is sad to report the untimely passing of
Beverly Taylor, who owned and operated the Joy of Music, an independent
retail store in Cleveland. In lieu of flowers, the family requests that donations
for the Taylor memorial fund be sent to National City Bank, Lee Harvard
branch, account No. 2049430, PO. Box 5756, Cleveland, Ohio 44101. Taylor is
survived by her father, Robert Taylor, and her brother, Robert Taylor Jr.
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R&B

THE RAP COLUMN

(Continued from preceding page)

in East Rutherford, N.J., guest per-
former LL Cool J, who has been in the
show-biz game for more than 10 years,
displayed his experience.

The veteran rapper oozed confi-
dence and exuded crazy charisma,
never missing a trick to get the audi-
ence on his side. Unlike Kelly, whose
set sold sex wholesale, LL Cool J
played up to the men as well as the
women. Even though in his songs he is
constantly doing something to or with
“your girl,” dudes couldn’t help but
give it up for him, simply because he
made the effort to reach them.

During “I Need Love,” one of his
most syrupy songs, he encouraged the
fellas to “throw up a lighter, a match,
or an ‘L.”” He engaged in call and
response with the crowd, danced,
smiled, threw kisses, and bathed him-
self in adulation as well as bottled
water. Say what ya like about LL’s
records (someone told me that “Mr.
Smith,” his latest effort, actually put
rap back at least 10 years), but his
show is tight, well-oiled, and thorough-
ly enjoyable.

LETHAL BREW: “Bubblin’ ” by
Punk Barbarians is the opening salvo
from a new independent label called
Lethal Records. It’s a melodically con-
structed track produced by Poisoned
Ivy Productions that features floating
keyboards, milk-thick bass notes, and
wonderfully cascading drums. As the
percussion attempts to inflict concus-
sions, the keys gently massage the
skull. The song—which features ener-
getic, party-time rhymes and a frothy,
fun hook—also comes in a more sinis-
ter Port Knox mix, which sports sear-
ing, simmering sounds and crunchy,
bare-bones beats.

THE RHYTHM & THE BLUES

(Continued from page 21)

internationally by Sony Music Enter-
tainment, “Deep Inside” is a set for
discriminating listeners. Credits
include Joyce Yuille on lead vocals,
Andrae “Yes 1” Boccardi with
rhythm programming, and Antonel-
lo “Jantoman” Aguzzi, who rounds
out the group’s core and provides
additional programming and key-
board play.

The album features a slew of guest
instrumentalists and is driven by var-
iously themed lyrics that are accom-
panied by thoughtful arrangements
and steady production.

Music Everlasting, a group com-
posed of writers/producers/artists
Marcus “Q” Quintanilla and Jeff
Qakes, will deliver “In The Name Of
Love,” an agreeable adult R&B set
July 15. The project, distributed by
Independent National Distributors
Inc., features Oakes’ distinctive vocals
amid a mostly programmed set but one
that ultimately satisfies your R&B
jones.

D OUBLE SCOQOP OF P-FUNK:
“Dope Dogs” (One Nation Records),
which features George Clinton, Par-
liament/Funkadelic, and the P-Funk
All Stars, is in a retail bin near you.
The set was previously available only
as an import.

Also at hand is Clinton’s
“T.A.PO.A.F.0.M. (The Awesome
Power Of A Fully-Operational Mother-
ship)” (Sony 550 Music).
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Issue Date: June 8
Ad Close: May 14

R&B music continues to
dominate the charts.
Billboard’s June 8th
issue examines the state
of the genre, from its
newest trends and
directions, to the recent
resurgence of the
multi-talented artist/pro-
ducer/writer. This spotlight
will also focus on the
market abroad - highlight-
ing the growing presence
of R&B acts in foreign
markets and upcoming
UK releases. Also look for
January to May recaps of
the Top R&B album charts
by Geoff Mayfield.

Ad Close: May 14

Billboard heralds the
production process in its
June 8th issue. Our annu-
al review of this ever-
changing market explores
the mechanisms a product
goes through before it hits
the streets. Editorial will
spotlight the people who
make it happen, the
events and topics slated
for this year’s Replitech
convention (coinciding with
this issue) and the emerg-
ing new digital technology
(DVD format and Sony’s
new Direct-Stream Digital)
and its ramifications for the
music industry.

Ad Close: May 7

Billboard’s annual review
of the music publishing
scene will highlight the
market's domestic and
international activity. Our
June 1 spotlight paints a
comprehensive picture of
music publishing with
1995-96 TOP Songwriter
Charts for Pop, R&B and
Country; an examination of
publishers’ copyright
concerns, and an overview
of the Ivor Novello awards
in the UK (taking place the
first week in June).

Ad Close: May 21

Coinciding with the |
biggest explosion the

blues has experienced

since the 60’s, the annual
Blues spotlight is back.

Our comprehensive cov-
erage examines the cur-
rent growth of blues
dedicated labels, the

hottest bills for the

summer’s international

and domestic festivals,

and a report by Thom

Duffy on blues festival
activity in a variety of
international markets.
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EVERYDAY & EVERYNIGHT YVETTE MICHELLE
AR S M Ay * K K "fO. 1% %% S B cBHEY 52 | 56 | 18 | FinNkMASTER FLEX (M.BRYANT) (©) (D} () 00 LOUD 64289 | 23
k at No. 1
@ 2 3 5 M.CAREY,J.OUPRI (M.CAREY,J.DUPRI,M.SEAL,J.HARR!Sill,?’.EeEWIaS‘) ; {C) (D) (M) (T) {V} (X} COLUMBIA 78276 ! 51 | 40 | 34 8 SCENT OF ATTRACTION © PATRA DUET WITH AARON HALL | 3
YOU'RE THE ONE ey T.TAYLOR,C.FARRAR (D.SMITH,C.DILLON, T.TAYLOR C.FARRAR A HALL,E DILLON) (€) (D) (T) 550 MUSIC 78257
2 ! 4 3 | A“ALLSTAR'GORDON.JR. (ALLSTAR,AMARTIN,I.MATIAS,T.JOHNSON,C.GAMBLE) ©© mRcAcasts | | 52 | 471451 6 g{’mﬁ";(%&'&&;%yr%’gmm DENZIL FOSTER T ELLIS) . EA’szE?T%L%/IEIEE 41
DOWN LOW (NOBODY HAS TO KNOW) A @ R. KELLY FEAT. RONALD ISLEY = = * —
3 4 ! 10| Riely ®kewn (C) (0) ) (1 ) o0 JvE 42373 | | @ 53 | 57 6 I[;JEKTO(!)VLIE CFLDEEI’::;Y hg]lK(T)(F)ILI)QOAT : X)DCJLRKs(g%I: 53
4 | 3 | 2 | 13 | ALLTHETHINGS (YOUR MAN WON'T DO) (FROM “DON'T BE A MENACE...") ® ®)0E | 5 S.F DERBY{ ¢
JOE,J THOMPSON (J. THOMAS, J. THOMPSON, M. WILLIAMS) () (D) (v) ISLAND 854530 s4 | 43 | 36 | 13 ;(E%ﬁs’gs\(gldmsw T — * G(IE)O(DO)\(/% ETPII-é%(gg\; 24
LADY ¢ D'ANGELO . - — =
S 15 [ 5 |10} Canceorsania @anGELOR SMDIO) (€ 0) 04) (1 ) 00w S8503 | G| s5 | 59 | 6 | MR. ICE CREAM MAN ® MASTERP | &g
@ ; ; 14 | ATHIN LINE BETWEEN LOVE & HATE (FROM “A THIN LINE...") ® HTOWN | ¢ MASTER P,K.FRANKLIN,MO B DICK,KLC (MASTER P) () (T) (X) NO LIMIT 53218/PRIORITY
R.TROUTMAN (R.POINDEXTER,R.POINDEXTER.) MEMBERS) (C) (D) JAC-MAC 17699/ WARNER BROS. 59 | — | 2 | )DON'T WANNA BE ALONE ® SHAl | o
g | 8 | 7 | COUNTON ME(FROM “WAITING TO EXHALE") © WHITNEY HOUSTON & CECE WINANS | 7 SHALSHAD {CI0) MICASOLINE-ALLEYISS 178/MCA
BABYFACE (BABYFACE,W.HOUSTON,M.HOUSTON) (C) (D) (M) (T) (V) (X) ARISTA 1-2976 @ 57 65 3 BRING IT ON ¢ KINO WATSON | g7
0 | 1 |1 | socLock © NONCHALANT | ¢ K.WATSON (K. WATSON,M.WILLIS,A.INGRAM,J.MITCHELL) (C) (T) (X) COLUMBIA 78273
BAM LONMIE KAPIN (NONCHALANT,D.STATEN SR.,A SIMMONS.R X L FERGUSON JR_ R OILLA HARRISON) (CH4My 1T 200 MCA 55075 58 49 m 8 ENVY/FIREWATER ¢ FAT JOE | gy
9 ; 6 12 | | WILL SURVIVE ® CHANTAY SAVAGE | 5 LES B LORDS (FAT JOE,L E.S GAYERITZ,BROWN, RAEKWON,SHOWBIZ) (©) (D) (T) VIOLATOR 1546/RELATIVITY
S.HURLEY (D.FEKARIS,F.J.PERREN) (C) (D) (T) (V) (X) RCA 64492 59 | 53 54 8 WHY YOU TREAT ME SO BAD # SHAGGY FEAT. GRAND PUBA | ¢
12 | 12 | g | KEEPON, KEEPIN' ON (FROM “SUNSET PARK"} # MC LYTE FEAT. XSCAPE | o R.LIVINGSTON,S.PIZZONIA (0. BURRELL,R.LIVINGSTON,M.DIXON,B.MARLEY) (C) (D) (T) VIRGIN 38529
J.DUPRI (J.DUPRI,MC LYTE, M. JACKSON) (€)1 (0 FLAVOR UNIT/EASTWEST 64302(EEG 61 | 68 | 3 | JOURNEY ® OTIS & SHUGG | 49
11 g | 7 | g | WOO-HAH! GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW ® BUSTARHYMES | ¢ R.SAADIQ (4.DAVID:0,COOPER) a oz 002N ERSCOPE
R.SMITH (T.SMITH,R.SMITH) (C) (M) (T) (X) ELEKTRA 64335/EEG 61 4 4 SCANDALOUS @ THE CLICK 19
12|11 (10| g | DOINIT ®LLCOOLJ | 4 S 3 6 | Rirounm {E.STEVENS,B.JONES,D.STEVENS,T.STEVENS, R.TROUTMAN,L.TROUTMAN,S MURDOCK) (C) (D) (7) SICK WIO' IT 42366/JVE
RSMITH (LL COOL J,B.R.SMITH) (C} (D} (T) (V) DEF JAM 576120/MERCURY g HOOP IN YO FACE (FROM "SUNSET PARK") # 60 BOYZ FEAT. QUAD CITY DJ'S | ¢
@ 13 13 7 RENEE (FROM “DON'T BE A MENACE...") 4 LOST BOYZ 13 76 5 THE BASS MECHANICS (S.W.A.T. TEAM) (C) (T) FLAVOR UNIT/EASTWEST 64312/EEG
MR.SEX,BUTTNAKED TIM DAWG (T.KELLY,).HARRIS Ill, T.LEWIS) (C) (D) (M) (T) ISLAND 854584 AIN'T NO PLAYA © RAPPIN' 4-TAY
18 1 2 g | ONE FOR THE MONEY ¢ HORACE BROWN [ 14 63 | %6 | 62 | 10 S.KEITH (A.FORTE S.KEITH,S.LACY) (€) (M) (T) (X) CHRYSALIS 58528/EMI %
K.DEANE (H.BROWN.K DEANE,B.D. WILDCAT,0.HARVEY,C. MACK) (C) (M) (T) (X) MOTOWN 860512 HOW DO YOU TELL THE ONE © AFTER 7
15 | 14 | 14 | 19 | SITTIN'UP IN MY ROOM (FROM “WAITING TO EXHALE") @ I= @ BRANDY | , (6D| NEWD | | BABYFACE (BABYFACE) (© ViRoN 38543 | O
——— e 65 | 60 | 55 | 10 | WIND BENEATH MY WINGS ® GERALD LEVERT & EDDIE LEVERT, SR. | 39
* * * HOTSHOT DEBUT * % % G.LEVETR(T;,IE.NEmHOLAs (L.HENLEY,J.SI;BEAR) N — |N(sC|)= I(D)A ?AZLV\:ST Eiang;;
’ DON'T GIVE UP (FROM “DON'T BE A MENACE...") * RATI LAl
NEW ) 1 K.ISSSI'N Y?U A T O et 2o B (DM BAD BN 50 g OTAL | 14 66 | 65 | 64 | 20 5.BROWN,D. LAWRENCE (5. BROWN,D.LAWRENCE) (© () 00 ISLAND 854478 | 28
v NASTY DANCER/WHITE HORSE KILO
NEW)D 1 E SET%‘QESFCE&L‘. (Tc.(s;T?)xEs,c.cuan © (’o) l(y)l '\n:c}} 5%55% 7 67 | 67 | 18 | yilop)Tazc.o0Rsey (A.ROGERS,S.MCINTOSH,T STAHL,J.GULDBERG) (© (1) wrap 3a9ncrigan_| O/
DON'T WANNA LOSE YOU # LIONEL RICHIE UKNOWHOWWEDU ¢ BAHAMADIA
18 17 18 4 J.JAM,T.LEWIS (J.HARRIS I11,T.LEWIS, L RICHIE) (C) (D) (V) (X) MERCURY 852857 17 SN B | s (A.REED A WILLIS) (C: (M) (T) (X) CHRYSALIS 58517/EM! 3
CAN'T HANG/DO YOU WANT TO  XSCAPE FEAT. MC LYTE IF HEADZ ONLY KNEW... & HEATHER B.
19 | 16 ] 16 | 9 | 5iuons,LOUPRI(0.SHAONS) OUPRLMSEALC LOWE MC LYTE XSCAPD) (©101 150 50 DEF 78263COLUMBIA | NEWD | | | oumerrieamien B..H.GARDNER. K.PARKER) (© m o0 penouLM sasaei | 6
20 15 15 15 NOT GON’ CRY (FROM “WAITING TO EXHALE") @ ¢ MARY J. BLIGE 1 70 64 63 12 SPACE AGE @ EIGHTBALL & MJG 58
BABYFACE (BABYFACE) (€ (0) (1) () ARISTA 12957 SMOKE ONE (P.SMITH,M.GOODWIN) (C) (D} (T) SUAVE 1545/RELATIVITY
21 | 21 | 12 | EVER SINCE YOU WENT AWAY @ ARTN'SOUL | 1 71 | 62 | 61 | 14 | GIVEMETHE NIGHT ® RANDY CRAWFORD | 47
T.C.RILEY (T.C.RILEY,TRACY,LATTREL) (C) (D) NATURE BOY/BIG BEAT 981 12/ATLANTIC R.DROESEMEYER (R.TEMPERTON) (C) (T) {X) BLUEMOON 98090/ATLANTIC
@ % 2% 4 AIN'T NOBODY/KISSING YOU FAITH EVANS 22 72 72 73 7 FEELS SO GOOD (SHOW ME YOUR LOVE) @ LINA SANTIAGO 63
C.THOMPSON,S.COMBS (F.EVANS,C.THOMPSON,S.COMBS) (C) (D) (T) (V) BAD BOY 7-9055/ARISTA J.C.LOPEZ (DJ JUANITO) (C) (D) (T) (X) GROOVE NATION 56004/UNIVERSAL
WHO DO U LOVE ¢ DEBORAH COX DOUBLE TROUBLE ¢ MAD LION
B | 20| 17 4 W | CaMPBELL (L.LCAMPBELL ILV.BENFORD) (©) (0 (M) (1 (V) 00 ARISTA 1-2950 | 12 7T | — | Z | wiapLioN.KRS ONE (AD LION,K.PARKER, L. PARKER, GAMBLE,HUFF) () (T) WEEDED 20189/NERVOUS | /3
24 19 25 7 SLOW JAMS @ QUINCY JONES FEAT. BABYFACE & TAMIA WITH PORTRAIT & BARRY WHITE 19 7 77 5 HUSTLER’'S THEME @ SMOOTHE DA HUSTLER 7
QUINCY JONES (R.TEMPERTON) () (D) (V) QWEST 17673/WARNER BROS. DR PERIOD (D SMITH,D.PITTMAN.C.MAYFIELD) (C) (T) PROFILE 5449
25 | 23 | 23 | 13 | GET MONEY @ JUNIOR M.AF A, FEAT. THE NOTORIOUS B.I.G. | g 75 1 73 | 69 | 11 | SETUFREE® PLANET SOUL | ¢,
2 ELPEE (THE NOTORIOUS B..G..LITTLE KIM,L PORTER,B BEDFORD R AYERS S.STRIPLIN) () {T) UNOEAS/BIG BEAT SB087/ATLANTIC G.ACOSTA (N.RENEE) () :T) () STRICTLY RHYTHM 12362
NOBODY KNOWS @ # THE TONY RICH PROJECT WC & THE MA
B2 | D e o {J.RICH,D.DUBOSE) (©2(0) () () LAFACE 241157mRsTA | 1! 5 | — [ 2 ES\ZEY?(%EES (W.C.,A.TONSSAINT) © (o)(’n PA?D%Y/LS{NE)ON 8@31%;53'&% 76
28 | 27 | 5 | LET'S LAY TOGETHER (FROM “DON'T BE A MENACE...") @ THE ISLEY BROTHERS | 57 1 GIVE IN BOBBY CALDWELL
@ RKERCV(RIKE DY) (C) (D) ISLAND 854586 (D| New» 1 | B.CALDWELL (B.CALDWELL M MCMILLEN) © SIN-DROME 1206 | '/
1, 2, 3, 4 (SUMPIN’ NEW) ® < COOLIO
28 A A 9 J.CARTER,POISON IVEY (A.IVEY,JR..A SEAR) (C) (D) (T) TOMMY BOY 7721 2 18 | 68 I 66 12 S&Y&'?&%ﬂlﬁgm‘ (©) (D) (M} (T OUTBURST/DEF JAM 577?92&'\&'53 46
NO ONE ELSE ® < TOTAL
B x| J.OLIVIER,S.COMBS (T.ROBINSON,J.C.OLIVIER) (C) (D) (M) (T) (V) (0 BAD BOY 7-9042/ARISTA | NEW ) 1 I’;‘ﬁvf{[‘)?’] (*E' 'WT)PFE ss;}fs’gé JHE RAIN ERIE A:TCIQSIB?/‘SVAMEEEQR%SD 79
AIN'T NO NIGGA/DEAD PRESIDENTS @ JAY-Z FEAT. FOXXY BROWN TE SUETAN :
30 | 30 8 SKI (S.CARTER,D.WILLIS) (M) (T) (X) ROC-A-FELLA/FREEZE 53233*/PRIORITY 30 80 | 70 | 80 8 QA'V"JJA’:ROEELNOJ Eoﬁ&?%ﬁﬁs':'"m © eustlrﬁmg 70
SCARRED ® LUKE == =
@D| 3% |52 |3 D.RUDNICK (L. CAMPBELL,L. DOBSON.M.YOUNG) (C)(T) LUTHER CAMPBELL 162000 | S 81 | 69 | 72| 5 NDSJEO?(’:ZIJJLEHNSON) O EMI:S 3’\928 69
32 27 28 29 BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE THAT A < MONICA 1 P pT——
SOULSHOCK KARLIN,D.AUSTIN,C.WOLFE (D.AUSTIN,C. WOLEEA MARTIN,C.SCHACK K KARLIN) CH(0) (M) (1) X) RONDY 35052 ARISTA 822 | 11l n 7 | DON'TCRY ® SEAL | 71
SOUL FOOD © GOODIE MOB T.HORN (SEAL) (C) (D) (V) (X) ZTT 17708/WARNER BROS.
3 | 3113 19 | Goweronoze oreanzeo NOIZE,R BARNETY.T BURTON,C GIPP W NIGHTON,B.BENNETT) (00010 UFACE 24145ARTA_| O NEW ) 1 g’éEsﬁy |L3EE“L:A ’:lgllr‘:EDN[LESAS AMARTINELS ZACHOFF) * 98%';&?#5&4;@%5% 83
ALL 1| NEED 4 JESSE POWELL e - = = =
3 1 32 | 32 | B | [STowaRT (P.L STEWART.S.SALTER, NKHEREANYE) © M X SILks 55136mca | 2 NEW ) 1 msl(ss gA ﬁKELﬁqLR BRIGES.B.JACKSON.D.TOWNSEND) o No&%yﬁgg% 84
STAIRWAY TO HEAVEN < PURE SOUL - = = =
3 3 3 10 A.HAQQ ISLAM, K. JORDAN,D.WANSEL (K.GAMBLE,L.HUFF) (C) (D) (X) STEP SUN 98086, INTERSCOPE 18 85 79 { o 2 PERFECT MATCH ¢ CELLA DWELLAS | 79
% | _ | 2 | LIVEAND DIE FOR HIP HOP © KRIS KROSS | 36 NICK WIZ (N.LOIZIDES A.OUTLAW,C.GERALD A EVANS,D.SMITH) (©) (T) (X) LOUD 64532
J.DUPRI (J.DUPRI,DA BRAT,MR. BLACK,N.M.WALDEN, J.COHEN) (C) (T) {X) RUFFHOUSE 7B270/COLUMBIA NEW ) 1 | POPIMP DO ORDIE | gg
THE LEGENDARY TRAXSTER (A.K.,BELO-ZERO, TWISTA) (C) (D) (T) CREATORS WAY 9604
* % * GREATEST GAINER/AIRPLAY * * % a7 | 75 | 7 | 18 | FUNKORAMA * REOVAN | o]
8 — 7 HOUSE KEEPER © MEN OF VIZION | 37 R.NOBLE (R NOBLE J.DAVIS A MUHAMMAO.M.TAYLOR, M.MORALES, D.ROBINSON,D.WIMBLEY) (C) (M) (T) INTERSCOPE 98084
S.WILLIAMS,T RILEY (G.SPENCER Jif,T.RILEY.S BLAIR) {C) (D) MJI/550 MUSIC 78274/EPIC 8 el o 7 | FORREAL JACKAL THE BEAR | g3
38 29 29 13 CAN'T BE WASTING MY TIME (FROM “DON'T BE A MENACE...") @ MONA LISA FEAT. LOST BOYZ 20 MELLY PAID (JACKAL 'THE BEAR'} (C3 (T) (X) UNION 189/WARLOCK
BUTTSAKED TiM DAWG,MR SEX (AANTOINEA EVANS,J AUSTIN,T PATTERSON,G.OUNCAN.OST BOYZ.CMARTIN) (C){0) (T) [V SLANO 854538 89 | 80 | 75 | 17 | VISIONS OF A SUNSET (FROM “MR. HOLLAND'S OPUS") © SHAWN STOCKMAN | 1
39 43 4 NO MORE GAMES @ SKIN DEEP FEAT. LI'L KIM OF JUNIOR M.A.F.I.A. 39 S.STOCKMAN (S.STOCKMAN) (C) (D) {X) POLYDOR 580962/A&M
DJ CLARK KENT (T .HESTER G.GILSAINT,R.OESIRE, K. JONES,R A.FRANKLIN J SAMPLE) {CHD) {T) LOOSE CANNON 852706/1SLAND NEW » 1 CARAVAN OF LOVE RUSS FREEMAN & THE RIPPINGTONS FEAT. THE WHISPERS & PHIL PERRY 90
¥ ¥+ GREATEST GANER/SALES * ¥ +
) , " ° *
511 58 | 10 &%m%;wﬁm'kcﬁ'oﬁuwf r.lcrgc))wm,s.wmm (cummooomomsm’r&%ﬁ%%% 40 Ml e|n G M;c:;;&( ’(:G.h:)l(;:AEL) © ('Z}E(V) DPREAMVEIOR:;SESI\?E?;\G;TBEIS 2
Gl R “GIRL 6”) & NEW POWER
41 | 35 | 35 | 19 | WHERE DO U WANT ME TO PUT IT ¢S0L0 | g 9 | 78 | 78 | A | GRINCE (PRINCE.T BARBARELLA) (€) (D) V) WARNER BROS. 17710 | 'S
JJAM,T.LEWIS (J.HARRIS lIlT.LEWIS,M.HORTON) (C) (D) (T) (V) (X) PERSPECTIVE 587512 TAKE A LOOK s 'SON
42 | 34 | 33 | 30 | !MISSYOU (COME BACK HOME) (FROM “NEW YORK UNDERCOVER") @ MONIFAH | ¢ 93] 89 | 8 | 19 1 peohoriovi TONE,J.OLIVIER (5.BARNES. .C.OLIVIER,T.ROBINSON, D PORTER) (© 0 Howvwoob eanes | 4
HEAVY D (HEAVY D,T.ROBINSON) (C}{M) (T) (X) UPTOWN 55107/UNIVERSAL SOAKIN' WET °0G |
HAVE | NEVER & A FEW GOOD MEN @ u| |2 4
43 | 37 | 39 | 9 | paByrace.D.siuMONS (BABYFACE) (C) (D) (M) T) (V) 0 LAFACE 2-4142/ARISTA | 52 ZX::BE';C‘SW'LUAMS'S'SANDERS'D'WEBB'D'FERGUSON) £ ‘i’ ‘;‘:écc'glz é DCEIF OJGMSSS‘SJ‘(’;:TRE‘::;
THE WORLD IS A GHETTO # GETO BOYS 95 84 79 11 65
NEWD | 1| 00 .0EAN (ALEN BROWR,DCHERSON (RO MILER OSAR SCOTT) (0017 RAPALOT 38544N00 TRYBE | °° z:lol.leJEI; (EK:thH;ﬁREEng;I?;LEpROM o SOUNDé.C)O(TF) ';R&R(’;Kvl\jgg
45 | 41 41 7 ?gfgggggggg‘g) GENIUS/GZA FEATUR'N?CMTEE?F?& ';’9"3\9'2 41 % | %8 9 8 :’T;A TI,..L\./ALEXANDER,J.VASQUEZ ().MILES,N.HENDRYX) ©) (M (x LIGHTYEAR’ 5:1\6/9 %
46 | 46 46 7 R_cs)rr‘éwTA;l(stgmw ART.GIENKINS) (C) (D) ELEKTRA 655’,’&2 39 a 8 & 4 M.JORDAN,5.CRAWFORD (LSANDERS,M.JORDAN) (C) (D) (T) TOMMY BOY 7724 8
FU-GEE-LA ® ® FUGEES 98 | 81 | 8 QROK, @ THE PHARCYDE | 73
A7 | M| A0 | 19 | iR (NIEAN.S MICHELL HILLA MCGRIER T MARIE.S GBS (©) M (1) 0 RUFFHOUSE 78195COLVBA | 1> il 8 | ok (Rromson.1uaroson £ wiLcox vanen {€)(B) (1) (), OELCIOUS VINYL 5B483/CAPITOL
SOON AS | GET HOME @ @ FAITH EVANS 96 THE MAD SCIENTIST LARGE PROFESSOR 96
48 | 42 | B8 | 22 C.THOMPSON,5.COMBS (F.EVANS.C. THOMPSON,S.COMBS) (C) (D) (M) (T) (X) BAD BOY 7-0040/ARISTA | 3 9 % 3 LARGE PROFESSOR IW.P.MITCHELL) (T) WILD PITCH 22215*/GEFFEN
49 45 2 23 | ONE SWEET DAY A & MARIAH CAREY & BOYZ 1| MEN 2 100 | 88 _ 2 RECOGNIZE & REALIZE # BIG NOYD FEAT. MOBB DEEP | gg
W AFANASIEFF,M.CAREY (M.CAREY, M MCCARY,N. MORRIS . MORRIS. 5 STOCKMAN W AFANASIEFF) (C)(0) (M) (7) (V) () COLUMBIA 78074 MOBB DEEP (T.PERRY.A JOHNSON K MUCHITA) ) TOMMY BOY 725+

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. @ Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassefte maxi-single availability. (T) Vinyl maxi-single availability. (V) Viny! single availability. (X) CD maxi-single avaitability. ¢ 1996, Billboard/BPI Communications.
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Singles chart for 20 weeks and have dropped betow the top 50.

Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 94 R&B stations
are electronically monitored 24 Hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron Iustener data. This data is used in the Hot R&B Singles chart.
ALK AELE
2 @ = v
e |5 é TITLE o |5 § TITLE
Z | 5 | = | ARTIST (LABEL/DISTRIBUTING LABEL} Z | 3| = | ARTIST (LABELDISTRIBUTING LABEL)
NOBODY KNOWS
*x NO.1 * %« 38 | 38 | 20 | TiiE TONY RICH PROJECT (LAFACE/ARISTA)
THE THINGS (YOUR MAN WON'T DO)
1| 1|16 | e gsianor owksotho 1| (GO 65| 2 [ TOUCH ME, TEASE ME o oer s
2 | 2 | 10 | KILLING ME SOFTLY 40 | 35| 33 | ! MISS YOU (COME BACK HOME)
FUGEES (RUFFHOUSE/COLUMBIA) MONIFAH (UPTOWN/UNIVERSAL}
3 | 3 |11 | ALWAYS BE MY BABY 41140 13| ALLI NEED
MARIAH CAREY (COLUMBIA) JESSE POWELL (SILAS/MCA}
LADY CAN'T BE WASTING MY TIME
414119 D'ANGELO (EMI) 42| 34 | 14 | ¥oNA LISA FEATURING LOST BOYZ (ISLAND)
5 | 5 | 23 | DOWN LOW (NOBODY HAS NOW) (@) 48 | 8 NO MORE GAMES
R. KELLY FEATURING RONALD SLEY UIVE) SKIN DEEP (LOOSE CANNON/ISLAND}
YOU'RE THE ONE WHERE DO U WANT ME TO PUT IT
6167 SWV (RCA) M|z SOLO (PERSPECTIVE)
COUNT ON ME AIN'T NO NIGGA
(D) 7 |10 WHITNEY HOUSTON & CECE WINANS (ARISTA} (@) 50| 5 JAY-Z FEAT. FOXXY BROWN (ROCA FELLAFREEZE)
| WILL SURVIVE SOON AS | GET HOME
883 CHANTAY SAVAGE (RCA} 46 | 4|31 | BaTH evans (BAD BOY/ARISTA)
g9 | g | 13| ATHIN LINE BETWEEN LOVE & HATE | | 47 | 43 | |3 STAIRWAY TO HEAVEN
H-TOWN (JAC-MAC/WARNER BROS.) PURE SOUL (STEP SUN/INTERSCOPE)
10 [ 11 [ 22 | LET 1T FLOW — | 1 | 1T"S YOU THAT'S ON MY MIND
TONI BRAXTON (ARISTA) QUINDON (VIRGIN)
SITTIN' UP IN MY ROOM KEEP TRYIN'
njwja BRANDY (ARISTA) 49|41|15 GROOVE THEORY (EPIC}
(| 16| 5 THA CROSSROADS —.| 1 | ARE YOU READY
BONE THUGSN-HARMONY (RUTHLESSRELATMTY) AALIYAH (FLAVOR UNIT/EASTWEST/EEG)
EVER SINCE YOU WENT AWAY BABY, BABY, BABY, BABY, BABY...
13| 14 | 13 | 27 SOUL (NATURE BOY/BIG BEATATLANTIC) (5D} 55 | 22 R. KELLY (JIVE)
14|13 | 9 | ONE FOR THE MONEY 52 46| 7 | 1,2,3.4 (SUMPIN' NEW)
HORACE BROWN (MOTOWN) COOLIO (TOMMY BOY)
NOT GON’ CRY ONE SWEET DAY
15[12)22 MARY J. BLIGE (ARISTA) 53[49 |29 MARIAH CAREY & BOYZ Il MEN (COLUMBIA)
(16) 24 | 12 KEEP ON, KEEPIN' ON 54|52 | 9 | NEW YORK, NEW YORK
MC LYTE FEAT. XSCAPE (FLAVOR UNIT/ELEKTRAEEG) THA DOGG POUND (DEATH ROW/INTERSCOPE)
5 0'CLOCK NEVER TOO BUSY
17]15(1 NONCHALANT (MCA) (5D 75| 2 KENNY LATTIMORE (COLUMBIA)
GET MONEY THEY DON'T CARE ABOUT US
19|23 JUNIOR MAFJ.A. (UNDEASBIG BEAT/ATLANTIC) —|1! MICHAEL JACKSON (EPIC)
KISSIN' YOU TRADE IN MY LIFE
19|08 TOTAL (BAD BOY/ARISTA) 57|57 |12 g'eily (JIVE)
GET ON UP = EVERYDAY & EVERYNIGHT
(20[30 3 JODECI (UPTOWN/MCA) (58) 69 | 19 YVETTE MICHELLE (LOUO/RCA)
2|7 DON'T WANNA LOSE YOU 59 (51| 4 LET ME CLEAR MY THROAT
LIONEL RICHIE (MERCURY) DJ KOOL (CLR)
READY OR NOT WHAT DID | DO TO YOU?
(2] 23| 6 FUGEES (RUFFHOUSE/COLUMBIA} 60|56 | 10 TERRY ELLIS (EASTWEST/EEG)
WHY | LOVE YOU SO MUCH DON'T RUSH
(2] 28| 5 MONICA (ROWDY/ARISTA) 61(53|11 SILK (ELEKTRAVEEG)
24 |18 | 11 | WOO-HAH!! GOT YOU ALL IN CHECK 62160 | 6 | SOUL FOOD
BUSTA RHYMES (ELEKTRA/EEG) GOODIE MOB (LAFACE/ARISTA}
DOINIT SHADOWBOXIN'
25|21 12| {cooL s (DEF JAMMERCURY) B3[54 4 GENIUS/GZA FEAT, METHOD MAN (GEFFEN)
27 | 14 | LET'S LAY TOGETHER 64 [ 61| 4 | LIVE AND DIE FOR HIP HOP
THE ISLEY BROTHERS (ISLAND) KRIS KROSS (RUFFHOUSE/COLUMBIA)
SLOW JAMS THE WORLD IS A GHETTO
71710 QUANCY JONES FEAT. BABYFACE & TAMA(QWESTAWVE) 68| 4 GETO BOYS (RAP-A-LOT/NOO TRYBE)
PLEASE DON'T GO BRING IT ON
2|5 IMMATURE (MCA) 66 .64 3 KINO WATSON (COLUMBIA)
AIN'T NOBODY 1 AIN'T MAD AT CHA
29|32 | 11| Baive evans (BAD BOY/ARISTA) 674 2PAC (DEATH ROW/INTERSCOPE)
RENEE OURNEY
30|31 9 | {ostBovz (ISLAND) 68166 3 OTIS & SHUGG (POOKIE/INTERSCOPE)
CALIFORNIA LOVE g HOO-BANGIN
31125\ 17 R TROUTMAN) (DEATH ROW) —|! MACK 10 FEAT. ICE CUBE (PRIORITY)
BEFORE YOU WALK OUT OF MY LIFE C'MON N’ RIDE IT (THE TRAIN)
32|33 |36 | monica (ROWDY/ARISTA) —|! QUAD CITY DJ'S (QUADRASOUND/BIG BEAT)
NO ONE ELSE FOREVER MORE
332 (2% TOTAL (BAD BOY/ARISTA) D —| 1! PUFF JOHNSON (WORK/COLUMBIA)
34| 37| 5 | CAN'T HANG () —| 3 MY FUNNY VALENTINE
XSCAPE FEAT. MC LTYE (SO SO DEF/COLUMBIA) CHAKA KHAN (ARISTA)
HOUSE KEEPER SCENT OF ATTRACTION
(39|45 | 4 MEN OF VIZION {MJJ/550 MUSIC/EPIC) 13|58 | 10 | PaTra DUET WITH AARON HALL (550 MUSIC}
DO YOU WANT TO HAVE | NEVER
36|39 |28 XSCAPE (SO SO DEF/COLUMBIA) 74[59]10 A FEW GOOD MEN (LAFACE/ARISTA)
WHO DO U LOVE | DON'T WANNA BE ALONE
37|36 | 16 | pegoran cox (ARISTA) 15|42 SHAI {GASOLINE ALLEY/MCA)
(O Records with the greatest airplay gains. © 1996 Billboard/BPI Communications.
1] 1|3 TELL ME 149 STILL IN LOVE
GROOVE THEORY (EPIC) BRIAN MCKNIGHT (MERCURY)
2 {—| 1 | HEY LOVER 15| 14 | 22 | WATERFALLS
LL COOL J (DEF JAM/MERCURY) TLC (LAFACE/ARISTA)
3 | 4 | 2 | EXHALE (SHOOP SHOOP) 16| 11 | 27 | DON'T TAKE IT PERSONAL
WHITNEY HOUSTON (ARISTA) MONICA {(ROWDY/ARISTAI
4| 2| 4| WHOCAN IRUNTO 17|17 | 29 | BEST FRIEND
XSCAPE (SO SO DEF/COLUMBIA) BRANDY (ATLANTIC)
513 |2|LOVEUALIFE 18 | — | 21 | BROWN SUGAR
JODECI (UPTOWN/MCA) D'ANGELO (EMI)
6167 FANTASY 1915119 YOU USED TO LOVE ME
MARIAH CAREY (COLUMBIA) FAITH EVANS (BAD BOY/ARISTA)
71815 WHERE EVER YOU ARE 2022142 | WANNA BE DOWN
TERRY ELLIS (EASTWEST/EEG) BRANDY (ATLANTIC)
8 | 7 | 20 | ONE MORE CHANCE/STAY WITH ME | |91 | 16| 2 WE GOT IT
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) IMMATURE (FEATURING SMOOTH) (MCA)
9 | 5 [ 2 | TONITE'S THA NIGHT 22|21 | 5 | DIGGIN' ON YOU
KRIS KROSS (RUFFHOUSE/COLUMBIA) TLC (LAFACE/ARISTA)
100126 YOU PUT A MOVE ON MY HEART 23| 20| 10 | BROKENHEARTED
INCY JONES INTRODUGING TAMIA (QWESTWB) BRANDY (ATLANTIC
THIS IS HOW WE DO IT CREEP
11{13|34 MONTELL JORDAN (PMP/DEF JAM/MERCURY) 24123)48 TLC (LAFACE/ARISTA)
CAN'T YOU SEE ALREADY MISSING YOU
122428 TOTAL FEAT. THE NOTORIOUS B..G. (TOMMY BOY) 25(19(10 GERALD LEVERT & EDOEE LEVERT, SR
CRUISIN’ i i
13(10 9 C'ANGELO (EMD Recurrents are titles which have appeared on the Hot R&8

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

2 1234 (SUMPIN' NEW) (T-Boy, ASCAP/Boo Daddy,

ASCAP/Screen Gams-EM, BMO HL

§ 0'CLOCK (ARALC, ASCAP/Deez Nutz, ASCAP)

AINT NOBODY/XGSSIN' YOU (Chyna Baby, BMYJarice Combs,

BMVEM Biackwood, BMINinth Sireet Tunnel, BV Justin Cormbs,

ASCAP/Aprt, ASCAP L

AIN'T NO LOVE AND HAPPINESS (¥ Green, 8MVining BMYTID,

BVY/Sweetness, BM) WBM

AINT NO NIGGA/DEAD PRESIDENTS (UL Lu, BMYBigge, BMD

AINT NO PLAYA (Find-A-Way, ASCAP/Rag Top, BMyWamer-

Tamestane, BMVintersoope Pearl, BMyArihony Forte, BMD WBM

ALL | NEED gt Conbod

ALL THE THINGS (YOUR MAN WON'T DO) (FROM DON'T BE

AMENACE...) (Fade 2 Black ASCAP, Tallest Tree, ASCAPAban

Agenda, ASCAP/PolyGram Intl ASCAPYHL

1 ALWAYS BE MY BABY (Sony/ATV LLC, BMYRye, BMI/So So Oef,
ASCAP/EM Apr, ASCAP/Full Heel, ASCAP/Ar Cornbol, ASCAP/AD/B/0
Rseif, ASCAP/Fye Tyme, ASCAP) WBMAHL

32 BEFORE YOU WALK OUT OF MY LIFEAIKE THIS AND LIKE

THAT EM Apri, ASCAP/DARP, ASCAPNuthouse, ASCAPSalandra,

ASCAP/EM Casacdida, BMVEM Blackwood, BMYAIMD, ASCAPME,

ASCAPYHAVEM

BRING IT ON (Unadng ASCAPMCA, ASCAP)

CAN'T BE WASTING MY TIME (FROM DON'T BE A MEN-

ACE...} (Molown, BMyMass Averwe, BMYPolyGram Intl,

BManessa, ASCAP/My Two Sons, ASCAP/Olyde Otis, ASCAPMr.Sex,

ASCAP/EM Apri, ASCAP) HLAWEM

19  CAN'T HANG/DO YOU WANT TO (Wamer-Tamestare,

BM/Boobie-Loo, BVY/So So Def, ASCAP/EM Aprd, ASCAP/Ar Conbul,

ASCAP/Top Bl ASCAP/Brookyn Based, ASCAP) WBM

CARAVAN OF LOVE (WB, ASCAPAR ASCAP)

CHILDREN OF THE WORLD (FROM PEOPLE) (ActFast,

BMYSangs Of PobyGram, BV/Vies Day, BMD

C'MON N’ RIDE IT (THE TRAIN) (Ceeial, BMYSa-vetie,

BM/Unicheppel, BMOHL

7 COUNT ON ME (FROM WAITING TO EXHALE) (EcAf,

BMYSony/ATV Sangs, BMVFox Fim, BMYNipy, ASCAP/Aurianna,

ASCAP) WBM

DOE OR DIE (Likets A Bich, ASCAP)

DOIN IT (LL Cool |, ASCAP/Def Jam, ASCAP/Sadyah, BMVEM

Backwood, BVMYJarice Combs, BM) HL

DON'T CRY (SPZ,8M)

DON'T GIVE UP (FROM DON'T BE A MENACE...) (Star Brown,

BMYD Lawrence, ASCAP/Crystal Are, ASCAP)

DON'T RUSH (Wokie, ASCAP/Geniuss, ASCAP Warmer Chappel, BM)

WBM

DONT WANNA LOSE YOU (EMI A, ASCAPFie Tyme,
ASCAP/New Perspective, ASCAPALBR, ASCAP L

ASCAP/Zomba, ASCAPWamex-Tamestane, BMY/Sarted, BMI)
DOWN LOW (NOBODY HAS TO KNOW) (Zomba, BMVR Kely,
BM)WBM

DROP (Beefiurikye, BMYEM Blackwood, BMVEphoy, ASCAPY HL
THE EARTH, THE SUN, THE RAIN (Eliot Wolf, ASCAP/EM Vigh,
ASCAP/Stacy Flersa, BMYCheysalis, BMD

ENVY/FIREWATER (loseph Cariegena, ASCAPMaurkeers,
ASCAP/EM Apri, BM-Targ, BMY/Soul Clap, ASCAP/EM
Biarkwood, BMY/Bug Ple, ASCAP/Riz Whilers, ASCAP) HL

EVER SINCE YOU WENT AWAY (Nebuse Boy, ASCAP/Taykor's Dad,
BMYBeautii Mess, BMYFatz, BMYPolyGram nt], ASCAP)
EVERYDAY & EVERYNIGHT (Funiarister Flex, BMIM Bryart BMD
FEELS SO GOOD (SHOW ME YOUR LOVE) (Oyritia,
ASCAP/Fatso, ASCAPME, ASCAP) WBM

FOR REAL (Tork, BMY/Swing T, ASCAP/Sresz, BM)

FU-GEE-LA (Sony/ATV Tunes, ASCAPTeke San Ko, ASCAP/ Obverse:
Croation, ASCAP/McNNella, ASCAP/Midnight Magnet, ASCAP/EM Ar,
ASCAP/Sakasam Remi, ASCAP HL

FUNKORAMA (Zormba, ASCAP) WBM

BMY/2 Daghtass Only Dollas, ASCAP/337,ASCAP)

GET MONEY (Big Poppa, ASCAP/Undeass, BMVEZ Eipee, ASCAP/AR,
ASCAP/EM Aprd, ASCAP/lusiin Cormbs, ASCAPWB, ASCAP) HLAWBM
GIRL 6 (FROM GIRL 6) (NPG, ASCAPWB, ASCAP) WBM

GIVE ME THE NIGHT (Rodsongs, ASCAP/Akmo, ASCAP) WBM
HAVE | NEVER (Ecaf, BMYSory/ATV Songs, BMD HL

HOOP IN YO FACE (FROM SUNSET PARK) (Ceeial, BMD
HOUSE KEEPER MOV, BMyDorvi, ASCAP/Sweetly Melodies,
ASCAP)

HOW DO YOU TELL THE ONE (Sory/ATV Songs, BMVECa, BM)
HUSTLER'S THEME (Protoonss, ASCAP/Next Level Groowe,
ASCAPHI Playaz, ASCAP Warmes-Tamertane, BMD WBM

1AM LV. (T, BMYG's Only, BMMo' Swang, ASCAP/Shep And
Shep, ASCAP)

1 DON'T WANNA BE ALONE (Music Com. Of America, BMCameo
Appearance By Ramses, BMWandy, BMYMCA ASCAP/G.Soat,

{F HEADZ ONLY KNEW... (XL, ASCAP/Kervy Parker, ASCAP)

| GIVE IN (Bobby Caldwe, BMy The Music Foroe, BMYFul Force,

ASCAP) .

1 MISS YOU (COME BACK HOME) (FROM NEW YORK
UNDERCOVER) (EM A, ASCAP/E-Z-Duz-& ASCAPMB,
ASCAP/Evelle, ASCAP) HLMVBM

1 WALL SURVIVE (PolyGram I, ASCAP /Perren- Vbes, ASCAP HL
JESUS TO A CHILD (Dick Leahy, ASCAP/Chappel, ASCAP) WBM
JOURNEY (Digay's, ASCAP/Saardy, BM)

KEEP ON, KEEPIN' ON (FROM SUNSET PARK) (So SoDef,
ASCAP/EM Apr, ASCAP/Brookin Based, ASCAP) Top BT,
ASCAPMiac, BMYWamer-Tamestane, BM) HAWBM

KEEP TRYIN' (Biza’s Voioa, ASCAP/Groove 78, ASCAP/AITD,
ASCAP/Reop, BVY/Sony/ATV Songs, BMD HLWEM )
KISSIN' YOU (iam Shack ), BMTrey N, BM/Brisorg, ASCAP)
LADY (Ah-choo, ASCAP/12:00 AM, ASCAP/Rtythim, ASCAP/PulyGram
Intl ASCAP)

LET ME CLEAR MY THROAT (CLR ASCAP)

LET'S LAY TOGETHER (FROM DON'T BE A MENACE..)
(Zomba, BM/R Kelly, BM) WEM

LIVE AND DIE FOR HIP HOP (EM Apr, ASCAP/S0 So Def,
ASCAP/Gratiude Sky, ASCAPWB, ASCAP/Air Cortrol, ASCAPPeruaie,

THE MAD SCIENTIST (Large Professor, ASCAP/EMI Agril, ASCAP)

MR. ICE CREAM MAN (Burvin Ave, BMYBig P, BM)

NASTY DANCER/WHITE HORSE (Ofk BMake, Moke & Noke,

BMYSanbon, BVWB, ASCAP) WBM

NOBODY KNOWS (ioe Shade, BMYSH Shit, BMYVD'Jon, BMD LM

NO MORE GAMES (PolyGramn Int], ASCAPFrecke Smale:

Gangsta's, ASCAP/Undeas, BMYClark's True Furk, BMYMusic Com. OF

Amesica, BM/Four Knights, BMI) HL

NO ONE ELSE (umging Bean, BMYustin Cormbs, ASCAP/EM Aprd,

ASCAP/Evelle, ASCAP/BOP, ASCAPZormba, ASCAP/Pir Control,

ASCAPWE, ASCAP) L VBM

20 NOT GON' CRY (FROM WAITING TO EXHALE) (kcaf,
BM/Sony/AIV Sorgs, BMYFox Firm, BM) WBM

14 ONE FOR THE MONEY (Zomba, BMHorace Brown, BV Lanoma,

ASCAP/EM Apri, ASCAP Robet G. Graham, ASCAP/141-131, ASCAP)

HMBM
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49 ONE SWEET DAY (Sony/ATV Sangs, BMYRye, BMYBlack Panthes,
BMVanderpool, BMYAynaw, BMYShawn Palrick, BMVEnsign,
BMYSony/ATV Tunes, ASCAP) HL

76 THE ONE (Colgems-EML, ASCAP/Screen Germs-EM), BMyWamer-

Billboard.
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Compiled from a national sub-sample of POS (point of sale} equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singies chart.
SoundScan®
1
8|3 183
|3 |e z|%|2
g % | & | TITLE 2|5 |E | TTLE
= | 3 | = | ARTIST (LABEWDISTRIBUTING LABEL) Z | 3 | = | ARTIST (LABEUDISTRIBUTING LABEL)
e —————————————————
ALL | NEED
* % NO.1 % & (38) 48 | 10 | JSse PowerL siLasmcA)
1| 1|3 [ YOU'RE THE ONE DO YOU WANT TO/CAN'T HANG
SWV (RCA} 2whsatio 1| (39 |33 | 9 | xscape FEAT. MC LYTE (S0 S0 DEFICOLUMBIA
2 | 2 | 10 | DOWN LOW (NOBODY HAS TO KNOW) 40| 8 | EVER SINCE YOU WENY AWAY
R. KELLY FEATURING RONALD ISLEY (JIVE) ART N’ SOUL (NATURE BOY/BIG BEAT/ATLANTIC)
® 3|5 ALWAYS BE MY BABY 4113618 SCENT OF ATTRACTION
MARIAH CAREY. (COLUMBIA) PATRA DUET WITH AARON HALL (550 MUSIC)
5 0'CLOCK CAN'T BE WASTING MY TIME
(D) 6 |11 NONCHALANT (MCA) 42| 37 | 13 | ioNA LISA FEATURING LOST BOYZ ISLAND)
KEEP ON, KEEPIN' ON B ENVY/FIREWATER
(3) 8|8 MC LYTE FEAT. XSCAPE (FLAVOR /EEG) 8|48 |5y JOIEF(VIOLATOR/RELATIVITY)
6|4/13 ALL THE THINGS (YOUR MAN WON'T DO) @ 4715 LET'S LAY TOGETHER
JOE (ISLAND) THE ISLEY BROTHERS (ISLAND)
71719 DOINIT 45041 4 NO MORE GAMES
LL COOL J (DEF JAM/MERCURY) SKIN DEEP (LOOSE CANNON/ISLAND)
859 WOO-HAH!EVERYTHING REMAINS RAW 4613910 AIN'T-NO PLAYA
BUSTA RHYMES (ELEKTRA/EEG) RAPPIN' 4-TAY (CHRYSALIS/EM!)
()| 9 | 14| ATHIN LINE BETWEEN LOVE & HATE | | 47 | 33 | 19 | WHERE DO U WANT ME TO PUTIT
H-TOWN (JAC-MAC/WARNER BROS.} SOLO (PERSPECTIVE)
RENEE 2 HOOP IN YO FACE
D) 10| 6 LOST BOYZ (ISLAND) $4 | 5 | £9'BOYZ (FLAVOR UNIT/EASTWEST/EEG)
| WILL SURVIVE LET ME CLEAR MY THROAT
1 [ 12|12 | ¢, ANTAY SAVAGE (RCA) (@) 70| 2 DJ KOOL (CLR)
121137 COUNT ON ME 504214 EVERYDAY & EVERYNIGHT
WHITNEY HOUSTON & CECE WINANS (ARISTA) YVETTE MICHELLE (LOUD/RCA)
13111110 LADY 5114307 FEELS SO GOOD (SHOW ME YOUR LOVE)
D'ANGELO (EMI} UNA SANTIAGO (GROOVE NATIONUNIVERSAL)
WHO DO U LOVE NASTY DANCE! HITE HORSE
14 |15 | 14 | DE5GRAH cOX (ARISTA) (52) 59 | 14 KILO (wmpncmt?ﬁlmw)
1,2,3,4 (SUMPIN’ NEW) | DON'T WANNA BE ALONE
15 (149 | 28006 (TOMMY BOY) (53712 2 SHAI {GASOLINE ALLEY/MCA)
SCARRED ONE SWEET DAY
(1) 18| 3 LUKE (LUTHER CAMPBELL) 54 | 50 | 23 | ARiaH CAREY & BOYZ i MEN (COLUMBIA}
__| 1 | PLEASE DON'T GO 55|53 | 9 | SET U FREE
IMMATURE (MCA) PLANET SOUL (STRICTLY RHYTHM)
18 | 16 | 21 | NoBODY KNOWS (55)| 68 | 7 | WHY YOU TREAT ME SO BAD
THE TONY RICH PROJECT (LAFACE/ARISTA) SHAGGY FEAT. GRAND PUBA (VIRGIN)
KISSIN' YOU DON'T RUSH
(19— ! TOTAL (BAD BOY/ARISTA) (5D 61 | 7 SILK (ELEKTRA/EEG)
(Z0) 20 | 8 | AIN'T NO NIGGADEAD PRESIDENTS | | 5g [ 5 | 6 | SCANDALOUS
JAY-Z FEAT. FOXXY BROWN (ROCAFELLATREEZE) THE CLICK (SICK WID' IT/JIVE)
SOUL FOOD GANGSTA S PARADISE
2| 17| 9 | ZO0DIE MOB (LAFACE/ARISTAI 59 | 46| 38 0 FEAT. L.V. (MCA SOUNDTRACKS/MCA)
NO ONE ELSE IF HEADZ ONLY KNEW...
22|19 | 21 | TGTAL (BAD BOV/ARISTA) — | 1 | HeATHER B. (PENDULUWEMN
ONE FOR THE MONEY BEFORE YOU WALK../LIKE THIS AND...
(@) 25 4 HORACE BROWN (MOTOWN) 61145|29 | Nonica (RowmI/,'AMST{xl)'I
24|22 | 4 | DON'T WANNA LOSE YOU 62 | 56 | 28 | ! MISS YOU (COME BACK HOME)
LIONEL RICHIE (MERCURY) MONIFAH (UPTOWN/UNIVERSAL)
(25 35 | 8 | ©MON N’ RIDE IT (THE TRAIN) 63 | 57 | 13 | UkNowHOWWEDU
QUAD OITY DJS {QUADRASOUNDIBIG BEATATLANTIC) BAHAMADIA (CHRYSALIS/EMI)
AIN'T NOBODY/KISSING YOU BEWARE OF MY CREW
(26} 27 | 4 FAITH EVANS (BAD BOY/ARISTA) 64 | 55 | 21 | 5 C. CREW (AC-MAG/WARNER BROS.)
SITTIN' UP IN MY ROOM ANYTHING
27|21 |19 | Branoy arisTA) 6514930 | 57 (MJJ/550 MUSIC/EPIC)
SLOW JAMS THE EARTH, THE SUN, THE RAIN
@ 28|17 QUINCY JONES FEAT. BABYFACE & TAMA(QWESTMWE) —|! COLOR ME BADD (GIANT/WARNER BROS.)
@ 29| 2 LIVE ANO DIE FOR HIP HOP @ | TRES DELINQUENTES
KRIS KROSS (RUFFHOUSE/COLUMBIA) DELINQUENT HABITS (PMP/LOUD/RCA)
NOT GON' CRY TONITE'S THA NIGHT
30|23 | 15| ARy J. BLIGE (ARISTA) 68 | 51| 22 | (Ri5 KROSS (RUFFHOUSE/COLUMBIA)
GET MONEY q 1 GIVE IN
31|24 13| JiioRMAFIA (UNDEAS/BIG BEAT/ATLANTIC) — | ! | BOBBY CALOWELL (SIN-DROME)
STAIRWAY TO HEAVEN KEEP TRYIN'
3213010 PURE SOUL (STEP SUN/INTERSCOPE} 7016013 GROOVE THEORY (EPIC)
HAVE | NEVER PO PIMP
33 {31 | 8 | J'Few Goob MEN (LAFACE/ARISTA} D —| 1 DO OR DIE (CREATORS WAY)
FU-GEE-LA BRING IT ON
3426 |19 Figees (RUFFHOUSE/COLUMBIA) 2|1 KINO WATSON (COLUMBIA)
MR. ICE CREAM MAN SOON AS | GET HOME
35|32 6 | mastere {NO LIMIT/PRIORITY} 13 | 62 | 22 | Farm EVANS (BAD BOYAARISTA)
SHADOWBOXIN' PHYSICAL FUNK
(D) 34| 7 us/GzA FEATURING MeTHoo Man Gerren) | [ 74| 98 | 11 | DOMING (OUTBURST/DEF JAMMERCURY)
@ —|1 THE WORLD IS A GHETTO @ =l THIS 1Z REAL
GETO BOYS (RAP-A-LOT/NOG TRYBE) SHYHEIM (NOO TRYBE)
(O Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.
Tamestane, BM) 93 TAKE A LOOK (Stam UWel, BMumping Bean, BMVEvele,
85 PERFECT MATCH (Rough Beat, ASCAP/Saripts And Scrolls, BM) ASCAPWB, ASCAP/Twelve And Under, ASCAP Jelly Jams,
78 PHYSICAL FUNK (Geto Jam, ASCAP/Alin ASCAP/Chysalls, ASCAPAving BMOWEM
ASCAP WBM 6 ATHIN LINE BETWEEN LOVE & HATE (FROM A THIN
17 PLEASE DONT GO Zomba, BMYHookman, ASCAP) LINE...) (Cotilion, BMyWin Or Lose, BMyWamer-Tamestane, BM)
8 PO PIMP (Creators Way, ASCAP) WweM
100 RECOGNIZE & REALIZE (41 st Side, BMyCareers-BMG, BMYAbartt 84  THIS IZ REAL (Blacknyasia, BMYRugeed Chid, ASCAP/Colgerms-
Johnson, ASCAP/BMG, ASCAP/uvenie Hell, ASCAP) EMLASCAP)
13  RENEE (FROM DON'T BE A MENACE...) (Lost Boyz, 83  TRES DELINQUENTES (Memory Lost ASCAP/Black Wax,
ASCAPNanessa, ASCAP/My Two Sans, ASCAP/Clyde Otis, ASCAP/Graveyard Shift ASCAP/imo, ASCAP) WBM
ASCAP/Mr Sex, ASCAP/EM Agri, ASCAP/Fyte Tyme, ASCAP) WBIMHL. UKNOWHOWWEDU (Red Handed, ASCAP}
61 SCANDALOUS Zomba, BMYE-40, BMYB-Legit BMVD-Sict, 89  VISIONS OF A SUNSET (FROM MR. HOLLAND'S OPUS)
BMYSuga T, BMYSongs (X Lasirada, B Saja, BMD WBM (Shawn Patrick, BMVEnsign, BMYSongs Of PolyGram, BMOHL
31 SCARRED (LCM Deep South, BMD 52 WHAT DID | DO TO YOU? (Two Tusi-Eruff, BMVEM Blackwood,
S1  SCENT OF ATTRACTION (Zomba, ASCAP/Aunt Hida, BMMare Than A Tea Party, BMD
ASCAPAharatroy, ASCAP Jarrvon, ASCAP) WBM 41 WHERE DO U WANT ME TO PUT IT EM A ASCAP e
75  SET U FREE (Nadine Renee, BM) Tyme, ASCAP/EM Blackwood, BMiHedp The Bear, BM)
45 SHADOWBOXIN' (Careers-BMG, BMYRamecca, BMYPolyGram Intl, 23 WHO DOU LOVE (VCA ASCAP/Art& Riythm, ASCAP/Zorba,
ASCAP/GIA ASCAPYHL ASCAP/Graddingion, ASCAP) WBMHL
15  SITTIN' UP IN MY ROOM (FROM WAITING TO EXHALE) 59 WHY YOU TREAT ME SO BAD (ivingston, ASCAP/Bob Mariey,
(Ecal, BMYSory/ATV Sangs, BMYFox Fim, BM) WBM ASCAP/Rushiown, ASCAP/Songs Of PolyGram, BM)
24 SLOW JAMS (Rodsongs, ASCAP/Akmo, ASCAP) WBM 65 WIND BENEATH MY WINGS (Wamer House of Music, BMAWB
94 SOAKIN' WET (Dazzxe-P, oM Gold, ASCAP) WEM
48  SOON AS | GET HOME (Chyna Baby, BMyJanice Combs, BMVEM 11 WOO-HAH! GOT YOU ALL IN CHECK/EVERYTHING
Biackwood, BMYNith Street Turnel, BMYAustin Combs, ASCAP/EM REMAINS RAW (TZiah's, BMYSadiyals, BMVEM Blackwood,
A ASCAP HL BManice Cormbs, BMOHL
33 SOUL FOOD (Organized Noe, BMYSH Shirt, BMYGoodie Mob, 44 THE WORLD IS A GHETTO (Far Out, ASCAP/PolyGram, ASCAP)
BM/Bg Sey, ASCAP) 2 YOU'RE THE ONE (A's Street, ASCAP/Mmio, ASCAP/Salandra,
70  SPACE AGE (Money-N-Pociet, ASCAP) ASCAP/One Ote Ghetip Ho, ASCAPB, ASCAPWander Worman Sings,
35  STAIRWAY TO HEAVEN (Vighty Three, ASCAP) WBM ASCAPWarmer Chapped, PRS)WBM
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Everything But The Girl Does No ‘Wrong’ Remixes

NOTHING WRONG HERE: Hard
as it may be to fathom, one of the
most potentially hazardous mile-
stones in an act’s career is scoring

Shadow Scratching. Mo’ Wax/Sole-
sides recording artist DJ Shadow
recently graced the turntables of the
DNA Lounge in San Francisco. The
venue frequently features “Hip-Hop
Slam,” a party showcasing acid jazz,
hip-hop, and ambient dub music. Shad-
ow is currently dividing his time between
spinning gigs around the country and
laying down tracks for a new project,
due out this fall. (Photo: Timi D.)

the kind of success that Everything
But The Girl recently did with its
gold-selling single “Missing.” The
pressure to make lightning strike
twice can wreak havoc on little
things like creative vision and
growth—particularly if the remixed
version of the hit heard by the world
bears only minimal resemblance to
the original recording or the act’s
overall sound. Talk about an intense
scenario. A lesser act would probably
crumble given such circumstances.

Fortunately for Everything But
The Girl, the English duo has a 12-
year history of chameleon-like style
shifts. With the new single “Wrong,”
which is being serviced Tuesday (30),
and the Atlantic album “Walking
Wounded,” due May 21, partners Tra-
cey Thorn and Ben Watt have made
a comfortable musical transition that
warmly embraces the house flavor
that Todd Terry brought to his remix
of “Missing.” The album explores and
interprets a broad smattering of such
underground dance idioms as trip-
hop, jungle, and ambient dub;
throughout the set, Thorn’s voice
links these disjointed ideas with the
torchy flair of a chanteuse plucked
out of a ’30s-era cabaret.

But first things first. The smartly
constructed “Wrong”—with its lean,
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deep-house rhythms, instantly mem-
orable chorus, and forlorn lyrics—
will function for many as a fitting
sequel to “Missing.” However,
“Wrong” is not simply an exercise in
duplication. An educated ear will
detect a more complex and layered
keyboard arrangement and percus-
sion that is a tad more urgent and
African-influenced. The differences
are subtle but notable.

“Wrong” is reconstructed numer-
ous times over the space of a two-
record 12-inch package that wisely
reinvited Terry to the table, as well
as Dubfire and Sharam of the Deep
Dish Productions clique. Terry’s
mixes shrewdly complement his work
on “Missing,” picking up the pace of
the album version and nicely accen-
tuating the chorus. His pop sensibil-
ities are so evident here that we are
betting that a few smart A&R execs
will take note and put Terry in the
studio to cut some potential hits from
scratch.

Harder heads may be better suit-
ed to Dubfire and Sharam’s mixes,
which are appropriately edgy and
accessible to jocks who find the idea
of programming an Everything But
The Girl record too mainstream,

Where Everything But The Girl's
commercial life goes beyond “Wrong”
is not terribly clear—though it should
make for fascinating viewing since
“Walking Wounded” bravely pushes
forward some of the English club
scene’s more experimental concepts.
In fact, you should be warned that
“Wrong” is the sole house-leaning cut
on the album. Most intriguing is the
cunning absorption of the kinetic
energy and ragged, breakbeat pace of
Jjungle on “Before Today” and the title
cut. Swathed in Watt’s gauzy synths
and Thorn’s honey-soaked voice, the
groove is wholly approachable and
radio-friendly, if not a tiny bit unfa-
miliar at first.

Elsewhere, the album reflects the
apparent influence of Thorn’s 1994
work with Massive Attack, the Vir-
gin troupe for which she fronted the
gorgeous single “Protection.” And if
Massive Attack and Portishead have
softened mainstream minds to trippy,
mind-expanding variations of hip-hop
themes, such cuts as “Mirrorball” and
“Flipside” may actually drive the
sound right onto top 40 airwaves—
with the intelligence and imagination
we have long been hoping purveyors
of the sound would discover. It may be
early to dub “Walking Wounded” one
of the best albums of 1996, but we
would admittedly be hard-pressed to
find a collection that matches this
album’s adventurous spirit and emo-
tional depth (Music to My Ears, Bill-
board, April 6).

We will avoid the trap of confusing
the pop radio home run that Every-
thing But The Girl has hit for club-

One Planet Under A Groove. Producer DJ Doran takes a breather after master-
ing and blending the grooves of “Planet Rampant, Volume I1,” a beat-mixed com-
pilation of trance, house, and assorted alterna-dance singles issued by Rampant
Records over the past six months. The album features sterling tracks from such
West Coast underground staples as Mr. Funkster, Paul Grogan, Nebula Nine, and
Deepsky. A nationwide club tour showcasing many of the set's artists and DJs will
begin later this month and will run through June. Pictured, from left, are Susan
West, Future Disc Systems; DJ Doran; and Tom Baker, Future Disc Systems.

land by claiming this act as the sole
property of our community. As long-
time listeners of such previous al-
bums as “Love Not Money” and
“Acoustic,” we know that this is not an
act prone to indulging in one musical
perspective for very long.

ATLANTIC ACTIVITY: Beyond
Everything But The Girl, this season
will see Atlantic Records launch more
quality dance releases than it has in
recent memory.

One the label’s more satisfying
offerings is also its most initially
startling. Tori Amos has teamed
with Brian “B.T.” Transeau (one of
our personal faves) for a fresh
recording of “Talula,” which will dou-
ble as the second single from “Boys
For Pele” and as one of the key cuts
on the soundtrack to “Twister.” In its
new incarnation, the song retains
only the essence of the lyric “he’s
chasing tornados,” replacing the
album version’s sweeping
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acoustic guitars with rubbery break-
beats and hypnotic trance keyboards.
In Transeau’s hands, Amos’ shrieks
are harnessed and molded into
haunting mantras that will give late-
night crowds a chilling jolt. We’d love
to see this pair write something
together from scratch. They certain-
ly bring out interesting colors in each
other.

More middle-of-the-road is Tommy
Musto’s revved-up version of the cute
“For The Love Of You” by pop in-
génue Jordan Hill. Here, the empha-
sis is clearly on giving the sweet
young singer a hipper vibe, which
Musto accomplishes with ease.

On the hi-NRG tip, Novecento’s
“Day And Night” has infectious
bounce and a chorus that just does-
n’t quit. David Morales brings his
flavor to the project, but it is the
froth and sugar of the Rapino
Brothers that best suits the song—
proof that some records are just not
meant to be hard. There’s nothing
wrong with a little candy from time
to time, right?

The crowning gem of Atlantic’s
spring release schedule is “Magic,”
an epic house dub featuring the col-
laborative mixing efforts of Kenny
“Dope” Gonzalez, Marc “M.K.”
Kinchen, Farley & Heller, Scott
Kinchen, the UBQ Project, Roc &
Kato, Armand Van Helden, Todd
Terry, Maurice Joshua, Tommy
Musto, Victor Simonelli, Roger
Sanchez, and Eric “E-Smoove”
Miller. Are you gasping from that
lineup? We’ve had the test pressing
of this winner for a moment or two,
and we still cannot get over its star
power.

The concept of “Magic” was creat-
ed by Nicholas Palermo Jr. and
Johnny “D” DeMairo, the latter of
whom runs the dance department at
Atlantic and oversees the indepen-
dent Henry Street Records. The two
wrote and produced the primary
track and invited each producer to
step in and add his own touch to the
groove. The result is well over an
hour of slammin’ music. EastWest

(Continued on next page)

28

BILLBOARD MAY 4, 1996



| Q. I
FOR WEEK ENDING MAY 4, 1996 ™
CLUB PLAY MAXI-SINGLES SALES
= COMPILED FROM A NATIONAL SAMPLE = COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
" =l @ o 2%— TITLE OF DANCE CLUB PLAYLISTS. ARTIST » = = = ) o 35 TITLE STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC SoundScan® —
r:‘—: l; % g E 2 g 5 LABEL & NUMBER/DISTRIBUTING LABEL »:E L; 5 g E 2 ; 5 LABEL & NUMBER DISTRIBUTING LABEL I I I I lll
**xNO. Txx % *x*NO. 1% % %
@ 2 2 6 | MAKE THE WORLD GO ROUND CHAMPION 322 1 week at No, 1 SANDY B. @ 1 1 8 | AIN'T NO NIGGA/DEAD PRESIDENTS (8 1) 0) ROCAFELLATREEIE S333PRORITY  3wesisathio ] @ JAY-2 FEAL FOXXY BROWN
2 1 1 7 | THE SOUND L0GIC 53039 X-PRESS 2 2 2 3 3 | YOU'RE THE ONE (1) RCA 64515 ® SWy
@ 4 8 7 SUNDAY AFTERNOONS KRASNOW PROMO MCA VANESSA DAOU 3 3 2 9 WOO-HAH!! GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW (M) (T) (X) ELEKTRA 66050/EEG @ BUSTA RHYMES
4 3 4 8 | SWEET DREAMS RCA 64504 @ LA BOUCHE 4 4 4 10 | DOWN LOW (NOBODY HAS TO KNOW) (M) (T) (X} JIVE 42372 @ R KELLY FEAT RONALD ISLEY
@ 7 12 6 | SEXUALITY WARNER BROS 43676 ® K.D. LANG 5 I 14 9 | 50°CLOCK (M) (1) (X) MCA 55076 © NONCHALANT
(6)] 13| 24 | 4 | ONEMORE TRY cramPiON 64528/RCA KRISTINE W, (6] 11t [ 17| 7 | ReLeasE ME ) upsTars 015 ANGELINA
1 6 5 9 HYPER-BALLAD ELEKTRA 66043/EEG & BJORK 1 5 8 6 SWEET DREAMS (T) (x) RCA 64504 & LA BOUCHE
18 | 28 4 MOVIN' STRICTLY RHYTHM 027 MONE 8 6 I 7 DOIN 1T/l SHOT YA (T) DEF JAM 576121/MERCURY & LLCOOLJ
9 9 9 9 STRANGE WORLD RCA 64371 & KE 9 8 6 8 LET ME CLEAR MY THROAT (T) (X) CLR 5218 DJ KOOL
10 5 3 9 WHAT A SENSATION MAW 0005/STRICTLY RHYTHM KENLOU 10 | 14 | 34 6 FEEL THE MUSIC (T) (x) STRICTLY RHYTHM 12430 PLANET SOUL FEAT BRENDA DEE
@ 14 | 16 | 18 | TELLIT TO MY HEART ARISTA PROMO TAYLOR DAYNE 11 ] 10 | 13 9 | 1,2,3,4(SUMPIN' NEW) (T) TOMMY BOY 721  COOLIO
12 10 10 8 LOVE HAS NO NAME REPRISE 43644 BABBLE 16 9 5 ALWAYS BE MY BABY (M) (T) (X) COLUMBIA 78313 & MARIAH CAREY
@ 27 | 3% 3 | CAN'T STOP LOVE JELLYBEAN 2509 SOUL SOLUTION 13 | 13 | — | 2 | LIVEAND DIE FOR HIP-HOP (T) (X) RUFFHOUSE 7827 1/COLUMBIA @ KRIS KROSS
22 | 30 | 4 | MIGHTY POWER OF LOVE FREETOWN IMPORT LEEE JOHN 14 |9 5 7| RENEE (M) () ISLAND 854585 @ LOST BOYZ
15 12 13 7 LAND OF DREAMING CLUB ZONE IMPORT MASTERBOY 15 17 43 11 EVERYDAY & EVERYNIGHT (T) (x) LOUD 64527/RCA & YVETTE MICHELLE
16 15 15 9 INSIDE OUT 550 MUSIC 78233/EPIC @ CULTURE BEAT 16 12 10 32 | SET U FREE (T) (x) STRICTLY RHYTHM 12435 PLANET SOUL
26 32 4 WHAM BAM VIRGIN UNDERGROUND 38537NIRGIN CANDY GIRLS FEAT SWEET PUSSY PAULINE * % * GREATEST GAINER * * *
18 8 6 10 | FEELS SO GOOD (SHOW ME YOUR LOVE) GROOVE NATION 56004 UNIVERSAL @ LINA SANTIAGO @ 2% | 25 8 | KEEP ON, KEEPIN' ON (T) (X} FLAVOR UNIT/EASTWEST 66044/EEG ® MC LYTE FEAT XSCAPE
19 | 20 | 25 | & | VICI0SAzvxso8 SUENOLATINGTREATIVALERIZVIX 18 | 21 | 12 | 6 | ONEFOR THE MONEY (M) (T) (X MOTOWN 860501 @ HORACE BROWN
24 8 27 YOU'LL NEVER FIND MUSIC PLANT 032 MEECHIE 19 | 24 | 29 [ 15 | FEELS S0 GOOD (SHOW ME YOUR LOVE) T) (X) GROOVE NATION S6004UNVERSAL  LINA SANTIAGO
21 11 7 14 | GIV ME LUV YOSHITOSHI 005 ALCATRAZ
2 | 19 (2 7 OOH BOY ARISTA 1-2983 REAL MCCOY * % * HOT SHOT DEBUT * * %
NEW ) 1 | C'MON ‘N RIDE IT (THE TRAIN) (M} (T} () QUADRASOUND/BIG BEAT 9565 1/ATLANTIC ® QUAD CITY DJ'S
@ 31 | 38 4 | LOVE CAN CHANGE IT VIRGIN UNDERGROUND 38538NVIRGIN FRANKIE KNUCKLES FEAT. ADEVA
35 | 42 | 3 | DIRTY LOVE repuBLIC 0002 ® LONNIE GORDON 21 | 20 | 16 | 21 | NOONE ELSE ) ) ¥) BAD BOY 7-9052ARISTA —
()| | — | 2 | mesch erorees o GLORIA ESTEFAN @) 27 [ 3 | 1 | Labymmmemisess ® D'ANGELO
26 | 25 | 18 | 13 | LIGHT YEARS woRK 78077/COLUMBIA & JAMIROQUAI 23)| NEWD | | | WAVE SPEECH (1) () PAGODA 28001 AETERICAZONEY
77 T I 9 REACHIN' JELLYGEAN 2508 INSTINGT 24 15 24 14 | WHO DO U LOVE (M) (T) (X) ARISTA 1-2943 & DEBORAH COX
. 3% | M 3 1979 VIRGIN 38501 © SVASHING PUMPKINS 38 | 15 3 | THE MAD SCIENTIST (T) WILD PITCH 2221 5/GEFFEN # LARGE PROFESSOR
2 | 2 3| AMERICA (1 LOVE AMERICA) SUGAR DAODY 008 YOI T ERTIon RE-ENTRY | 23 | YOUR LOVING ARMS (T) (x) SIRE 66150/EEG @ BILLIE RAY MARTIN
30 | 23 | 19 | 8 | REAP (WHAT YOU SOW) SOUND PROOF IMPORTMCA VERNESSA MITCHELL NEWD (SN BRINCA () ) FLYING 002 RACRHIIROSERIO
28 | 19 | 22 | 10 | LUCKY LOVE (M) (T) (x) ARISTA 1.2980 @ ACE OF BASE
31| 30 | 31 6 A MYSTICAL JOURNEY CLEAR *USIC 1111 GALAXY PEOPLE |
@ 41 | — 2 RECOGNIZE AND REALIZE (1) TOMMY BOY 725 BIG NOYD FEATURING MOBB DEEP
* % % POWER PICK* % % 30 | 23 19 19 | FU-GEE-LA (M) (T) (X) RUFFHOUSE 78194/COLUMBIA ® FUGEES
@ 3 - i e ——— k)| 25 50 i ESA NENA LINDA (T} () GROOVE NATION/SCOTTI BROS. 78065/ALL AMERICAN ARTIE THE 1 MAN PARTY
33 | 37 | 36 | 5 | DOWHAT'S GOOD FOR ME RADIKAL 15569/AVEX-CRITIQUE 4 2 UNLIMITED (3D)| 35 | — | 4 | TAKE ME HIGHER () UpsTARs 0114 ENERGY
34 | 16 | 14 | 13 | TRES DESEOS (THREE WISHES) EPIC 78286 @ GLORIA ESTEFAN 33 | 33 | 27 | 10 | NO REASON TO CRY (T) (X1 QPM 2502/PROFILE 1UDY TORRES
35 | 34 | 34 | & | INEVER NEEDED INTERHIT 10159 ALEXIA PHILLIPS NEW ) 1 | KISSIN' YOU (1) 84D 80Y 7-5057/ARISTA * TOTAL
36 | 21 11 12 | SALVA MEA (SAVE ME) CHEEKY 008 CHAMPION ® FAITHLESS B | 33 12 | SITTIN' UP IN MY ROOM (M) (T) (4 ARISTA 1.2972 © BRANDY
37 | 40 | 41 | 5 | IWILL SURVIVE emiMPORT S:0IANAROSS 3 | 31 | 20 | 4 | IF HEADZ ONLY KNEW... (T) (X) PENDULUM 58549/EMI @ HEATHER B.
@ 47 — 9 NO REASON TO CRY QPM 2502 PROFILE JUDY TORRES 37 22 18 2% BE MY LOVER (1) (X) RCA 64445 ® LA BOUCHE
48 | — 2 | THECAPTAIN OF THE SHIP LOGIC 59038 $ RATEACK 38 | 30 | 37 | 30 | MISSING M ATLANTIC 8562046 @ EVERYTHING BUT THE GIRL
* * * HOT SHOT DEBUT* % % 39 | 18 | 11 | 3 | REACH merc 78286 @ GLORIA ESTEFAN
NEWDP | 1 | CHILDREN DECONSTRUCTION 1-3006/ARISTA @ ROBERT MILES 40 | 40 | 28 | 6 | STRANGE WORLD (1) (x) RCA 64371 ® KE
41 | 28 | 20 { 13 | AIN'T NOBODY WORK 78229/COLUMBIA ® DIANA KING RE-ENTRY | 20 | MAGIC CARPET RIDE (T) (X) SM.)E 9014/PROFILE ® THE MIGHTY DUB KATS
42 | 29 | 2 12 | RUMOUR LAVA 95649/ATLANTIC @ BEL CANTO 2 | 28 | 32 7 SHADOWBOXIN'/4TH CHAMBER (T) GEFFEN 22211 ® GENIUS/GZA FEAT. METHOD MAN
43 | 45 | 43 3 THINK TWICE NEXT PLATEAU 1448 ALANA DANTE 43 | 37 | 31 10 | 1 WILL SURVIVE (T) (x) RCA 64491 & CHANTAY SAVAGE
NEW ) 1 | THEME FROM MISSION: IMPOSSIBLE MOTHER 576671/ISLAND 4 LARRY MULLEN AND ADAM CLAYTON 50 | — | 3 | SOUL FOOD (T)(x) LAFACE 2-4153/ARISTA # GOODIE MOB
45 | 32 ] 26 | 10 | JUSTIFY STRICTLY RHYTHM 12407 THE GIRL NEXT DOOR 45 | 32 | — | 2 | TRES DELINQUENTES (T) LOUD 64525/RCA @ DELINQUENT HABITS
NEW ) 1 | NEVER STOP SU8-URBAN 22 REFLEXION FEATURING LAURA ALFORD % | 30 [ 2 6 | HYPER-BALLAD (1) (X) ELEKTRA 66043/EEG @ BJORK
NEW b 1 REACH HIGHER CUTTING 370 UNKNOWN SOCIETY 47 | 29 | 36 | 31 | EVERYBODY BE SOMEBODY (T) (X) MAW 0007/STRICTLY RHYTHM ® RUFFNECK FEAT. YAVAHN
48 | 33 | 29 11 | DON'T STOP (WIGGLE WIGGLE) AUREUS 1200 & THE OUTHERE BROTHERS 48 | 46 | 40 | 20 |{ DROP/RUNNIN' (T)(X) DELICIOUS VINYL 58551/CAPITOL & THE PHARCYDE
49 | 41 | 33 11 | THIS IS THE WAY STOCKHOLM IMPORT E-TYPE 49 | 4 | — 2 SCARRED (T) LUTHER CAMPBELL 167000 ® LUKE
50 | 49 | 45 3 EVERYBODY'S GROOVIN’ 5.0.5. 1020,200 MAX-A-MILLION NEW ) 1 FEEL GOOD (1) (x) OUT OF CONTROL 13504 B-CODE

(O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1996, Billboard/BP1 Communications.

DANCE TRAX

(Continued from preceding puge)

has just released the record in the
U.K. to the universal kudos of DJs
and punters alike. Commercial im-
pact here will be toward the end of
this month. Collectors will need this,
if only to have probably the one
record that all of these talented men
will work on together (Hey, where
were the women, by the way?). But
we acdvise you to buy two: one to wear
out on your turntable, and one to
keep in its shrinkwrap for historical
purposes.

While we have Henry Street on the
brain, let us point vou toward “Old-
School Junkies,” a dubbed-out kicker

by Van Helden, and “The Chronicles,”
an EP of swingin’ house anthems
from Davidson Ospina. Both records
exemplify Henry Street's consistent-
lv strong output. If ya spot the logo,
give the music a whirl.

DIS‘N‘DAT: If you are wondering if
George Michael was going to pick up
the tempo on his long-awaited
DreamWorks/DGC album, *“Older,”
rest assured that the music does occa-
sionally rise above the somber tone of
the single “Jesus To A Child.” The
predominant jazz/funk tone of the
album is offset with the sleazy house

groove of “The Strangest Thing,”
which caresses Michael’s breathy
performance with a plush, trance-
spiced bassline and an airy beat that
quietly penetrates the mind and body.
Do we dare wish for an expanded 12-
inch version? And while we're pub-
licly posting our desires, it sure would
nice to see Michael’s summery new
single, “Fast Love,” pepped up above
its slinky swing/hip-hop groove. The
hook is instant and ready to be con-
sumed by the masses. Do it up.
Mercury doles out a slew of catalog
faves on “100% Pure Dance.” a com-
pilation that also puts “Energy” by

Devone and the Sister Bliss/Rollo
U.K. remix of Donna Summer’s “I
Feel Love” in a much-needed album
context. Concise and loads of fun, the
album also includes “100% Pure
Love” by Crystal Waters, “Two To
Make It Right” by Seduction, and
the house version of “Rhythm Of
Life” by Oleta Adams. Clearly des-
igned with teens and radio listeners
in mind, this festive set is rot for the
hardcore clubhead.

MORE GOOD NEWS: Last week,
we delighted in sharing the news of
children entering the lives of several

clubland citizens. We are now pleased
to publicly extend our warmest con-
grats and wishes for bliss to Nervous
Records head Michael Weiss and
music journalist Julie Jewels, who
will marry May 5. Isn't it lovely how
the healing and renewing powers of
the spring season are in full swing?
Or maybe it is our own recent family
addition of Ben Laser, a springy lit-
tle Jack Russell terrier, that has us all
gooey inside. Y’all should see him
bark and jump along with the Gomi
tribal remix of " You Got To Pray™ by
Joi Cardwell. He is fast developing
impeccable taste.
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Lorrie Morgan’s “Greater’ Maturity
Artist Reinvents Herself With BNA Set

B BY CHET FLIPPO

NASHVILLE—For someone who has
impeccable country bloodlines and is hit-
ting with platinum albums, Lorrie Mor-
gan is re-inventing herself with her BNA
album “Greater Need,” due June 4.

The daughter of the late Grand Ole
Opry star George Morgan and the
widow of Keith Whitley, Morgan first
sang on the Opry at age 13 and went
on the road at 16. As she has witnessed
a lot of change in country music, she is
very careful with her career. Since she
doesn’t write, she says, she is espe-
cially particular with song selection.

“We were very determined when we
went in to find songs,” she says, “that this
should be the year of maturity for me. We
wanted songs that were about woman-
hood, about my maturing musically.”

The title song, she says, was indicative
of the material she wanted, although it
was tough to listen to at first. “When 1
first heard it,” she says, “I didn’t want to
listen to it all the way through, because

it was like looking in the mirror. It was
like, ‘OK, here’s where your problems
are, here’s where you need the facelift,

) 1
~ 5 .

ql'?-?‘/al:r

llttb

and here’s where you don’t need one.””

Morgan initially passed on the song,
she says, and it wasn’t until RCA Label
Group senior VP for A&R Thom
Schuyler suggested she give it another
listen that she finally adopted the song.
“It hit home. I couldn’t deny that it was

Great Plains Are Restored
With Debut On Magnatone

l BY DEBORAH EVANS PRICE

NASHVILLE—In the music business,
timing is everything. In October 1991,
Great Plains debuted on the Hot Coun-
try Singles & Tracks chart with “A
Picture Of You,” which introduced
radio to the band’s organic country
sound. That song was followed in 1992
by “Faster Gun” and “lola.”

Then, Great Plains disappeared into
that abyss known as “personnel
changes,” which were taking place at
its label, Columbia. Now on Magnatone
and with a new member, the band will

GREAT PLAINS

re-emerge with the June 4 release of
“Homeland.”

Lead vocalist Jack Sundrud says the
title track is “a real Great Plains-type of
song. It’s a song that says you can knock
us down flat, and we’ll still get up again.
Just taking what comes and really turn-
ing it around and making it a positive,
which really symbolizes the band.”

The album follows a period of transi-
tion for the group. It left Columbia after
the 1993 departure of Sony Music
Nashville president Roy Wunsch, now
Imprint Records CEO. “So much of
what happens with a record deal is tim-
ing,” says bassist and other founding
member Denny Dadmun-Bixby. “It

wasn't really anyone’s fault as much as
it wasn't the right time for us. Now we
feel like everything is in place. There
is a reason for everything, and this is
our time.”

The band has been on an extensive
radio tour for the past few months and
will release a first single, “Dancing
With The Wind,” May 15.

“I've been champing at the bit for
them to get this album out,” says
Mark Staycer, PD at WTCM Traverse
City, Mich. “My initial reaction was
that it’s a good soundtrack to paint a
picture of a country lifestyle.”

Stayeer says the group was scheduled
to play at WTCM’s listener-appreciation
show last winter, and even though there
was a major snowstorm, the band
attracted a large and “wildly responsive
crowd.” Staycer says that if his fellow
programmers give the project a chance,
they’ll be glad they did. “Make no mis-
takes, fellow broadcasters, go with
Great Plains,” he says. “With the
heightened popularity and awareness of
groups in country music, I think Great
Plains is going to fit in just fine.”

Following its departure from Colum-
bia, Great Plains lost two members
when guitarist Russ Pahl left to pursue
session work and drummer Michael
Young decided to spend more time on his
other business, restoring vintage cars.

During this time, Dadmun-Bixby
began touring with Mary Chapin Car-
penter, and Sundrud devoted more
time to his songwriting, garnering cuts
done by a variety of artists, including
“Cain’s Blood,” the debut single for
4Runner. However, Sundrud and Dad-
mun-Bixby continued to look for an
opportunity to revitalize Great Plains.
With that in mind, they recruited
Maysville, Ky., native Lex Browning.

“Denny suggested that I come try
out for the band, and I did,” Browning
says. “It seemed like the perfect thing

(Continued on next page)

myy song,” she says. “If I could’ve writ-
ten a song, that would be the song.”
The first single from the album is a
duet with Jon Randall. “By My Side” was
originally recorded, Morgan says, with
Sammy Kershaw: “When Sammy’s label
didn’t want to use it,” she says, ‘{RCA
Label Group chairman] Joe Galante
asked me if [ would record it with Jon
Randall. I knew Jon was a great singer,
but I had never worked with him, and
vou don’t know how you're going to work
with somebody 'til you get in the studio.
When he came in, it was one of those
magical moments in the studio.”
The duet is picking up play, especially
(Continued on next page)

It’'s What He Does. Billy Dean went unplugged for a performance at Nashville's
Union Station Hotel to mark the release of his new Capitol Nashville album, “it's
What | Do.” Shown, from left, are manager Narvel Blackstock, producer Tom
Shapiro, Dean, and Capitol Nashville executive VP/GM Walt Wilson.

CLAY WALKER tells Nashville Scene that he has been
diagnosed with multiple sclerosis. Walker went in for a
check-up after experiencing numbness in his fingers.
“That concerned me,” says Walker, who has always been
physically active. After tests, Houston neurologist Dr.
Angelo Sermas confirmed the diagnosis. “It was really a
shock,” Walker says. “The unexpected can cause great
anxiety, but I've started researching it and realized that it
could have been a whole lot worse. One of the first things
I thought about was some of the benefits we help, the chil-
dren with cancer. I could have it a whole lot worse.”

Walker says doctors told him there are no immediate lim-
itations. “I can’t say exactly what’s going to happen, but I
have the greatest of expectations.” Walker says he hasn't
cancelled any shows, and
formed him that the disease
will probably never affect
his speech or vocal chords.
“I'm not as afraid as SCQV\Q
with it, and I'm ready to go
on and deal with it. I don’t ™
want any sympathy, be-
cause I'm not going to be
handicapped. I do want to try to be an example for peo-
ple. I hope I can shine some light on this. It is manageable,
and theyre coming out with new cures every day for it.”
Walker says MS is called a “disease” because there is no
five, 10, or 20 years without severe symptoms,” he says.
“This is not a fatal disease. It’s something that affects your
central nervous system. Several doctors have told me that
they feel I can go on and just live a normal life. I want peo-
family and your friends and the fans out there, because they
really care about you. They really do. God doesn’t put niore
on us than we can handle, and I know that I can handle this.”
Meanwhile, Walker says, there will be medication to man-
person. I've always looked on the positive side, and I'm con-
fident that God’s on my side and I’'m gonna lick this thing.”
The 26-year-old Walker’s “Hypnotize The Moon™ CD
(Giant Nashville) has recently been certified gold, and he

several neurologists and |
neurosurgeons have in- N h .“

o —
when they first told me,” he
says. “I've come to terms
any different from anybody
else. I'm not going to be
cure for it. “When you mention ‘disease,” people get fright-
ened and get terrible images in their heads . . . but I may go
ple to know that. [ also want them to know that . . . this has
made me focus on what’s really important in life: that's your
age any symptoms, and he’s quickly educating himself about
MS. “I'm counting my blessings, because I am a very blessed
releases an enhanced CD on nu.millennia/ine. this month,
“Self Portrait.”

RECORD ROUNDUP: Fave of the week has to be an

by Chet Flippo

Walker Thinking Positive At A Difficult
Time; The Dead Live On In Nashville

unlikely acoustic collection of Grateful Dead tunes inter-
preted in close harmony by two Nashville brothers, Billy
and Terry Smith. Accompanied by well-known pickers
David Grier and Robert Bowlin, the Smiths instinctive-
ly draw out the acoustic roots upon which Jerry Garcia
based so much of the Dead’s music. The result, “Long Live
The Dead,” is not a tribute album, it’s just some good
songs looked at in a different way. It’s on K-tel . . . Train-
lovers will embrace “Between The Rails: America’s Train
Songs” on GNP/Crescendo. It cantains 18 train songs that
remind us that a lot of blues and country came from those
rails. It makes perfect sense here to follow Merle Hag-
gard (“My Love Affair With Trains”) with Howlin’ Wolf
(“Smokestack Lightnin®”). One quarrel: covers of Hank
Snow and Roy Acuff,
rather than the originals,
just don’t compute on this
terminal.

ALABAMA’S 15th June
Jam is set for June 15 in
Fort Payne, Ala. Guests
include the Qak Ridge
Boys, Vince Gill, Brooks
& Dunn, Neal McCoy,
and Dallas County Line.
This year’s Jam has a
special feature for stamp
collectors: an on-site
postal facility for cancellation of a special pictorial hon-
oring the event.

ON THE ROW: Eddie Reeves is promated from Warn-
er/Reprise Nashville senior VP/GM to executive VP/GM.
He will manage country operations on a daily basis . ..
Former Giant Nashville promotion head Nick Hunter
goes into business with radio consultant Moon Mullins to
form an independent promotion firm, to be known as the
Hunter/Moon Group. Mark Wallace and Randy Chap-
man come on board as initial regional staff . . . Check out
one of TNN’s more interesting offerings Tuesday (30):
“Soulmates,” a one-hour special, looks at country music
marriages through the eyes of June Carter Cash (mar-
ried to Johnny Cash), Denise Jackson (wife of Alan
Jackson), and Janine Dunn (wife of Ronnie Dunn).
Look for the National Football League to make an
announcement soon about a Nashville musical tie-in . .
Get your VCRs ready: Naomi Judd appears on NBC's
“3rd Rock From The Sun” May 7 at 8 p.m. EDT. She por-

trays, according to an NBC statement, the “pretentious, |

hard-to-please, and somewhat dangerous mother of Sally’s
new boyfriend. Fists and furniture fly when girlfriend
and mother come face to face for the first time.” Judd is
quick to point out that this is fiction. What’s next, an
appearance on “American Gladiators”?

30

BILLBOARD MAY 4, 1996



GEORGE STRAIT

“Here she comes

a Walkin" talkin™ true love

Sayin” | been lookin™ for you love

Surprise your new love has arrived

Qut of the blue clear sky”

GEORGE STRAIT
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by Wade Jessen

TWILI(}HT ZONE: While Brooks & Dunn capture Hot Shot Debut
honors at the top of Billboard’s Top Country Albums with their biggest
opening week ever (see Between the Bullets, page 96), their new “Bor-
derline” set is part of an interesting coincidence on that chart. Toby
Keith’s “Blue Moon” (A&M Nashville) package, which opens at No. 6, is
the only other debut on the country album list. Here'’s the coincidence:
The same week that Brooks & Dunn’s “Waitin’ On Sundown” set entered
at No. 1 in October 1994, Keith’s prior album, “Boomtown,” debuted at
No. 9.

Although “Borderline” outdistanced “Waitin’ On Sundown” during
their respective debut weeks by more than 42,000 units. less than 200
units separate the first-weeck tallies of the two Keith sets. Those titles
each opened with more than 18,000 units. Concurrently, “Does That Blue
Moon Ever Shine On You,” the lead single from Keith’s new package,
earns Airpower stripes, rising 22-19 on Hot Country Singles & Tracks.

RA DIO MUSCLE: During an era of feverish alternative and niche mar-
keting for music in nearly every genre, the power of countzy radio as the
format’s primary marketing vehicie is clearly evident in the runaway
success of Brooks & Dunn’s “My Maria.” The lead single from “Bor-
derline” hits No. 2 on Hot Country Singles & Tracks after just five wecks.
Mike Dungan, VP of sales and marketing at Arista Nashville, says radio
deserves the lion’s share of the credit for Brooks & Dunn’s large album
debut.

Dungan says “My Maria” is the duo’s fastest-moving single ever and
the label’s hottest single since “Chattahoochee” by Alan Jackson, which
topped Hot Country Singles & Tracks for one month in 1993. KZLA Los
Angeles, WGEE Green Bay, Wis., WXBEM Pensacola, Fla., and WYGY
Cincinnati are among the stations airing the song in heavy rotation (more
than 35 spins per week).

Meanwhile, in eager anticipation of the new album, country buyers
kept the cassette single for “My Maria” at No. 1 for a second week. The
Brooks & Dunn title moved more than 7,500 units, outselling the No. 2
single, Shania Twain’s “You Win My Love” (Mercury Nashville), by
more than 3,000 units.

H EAD’EM UP, MOVE 'EM OUT: Tracy Lawrence (Atlantic) picks up
Greatest Gainer roses on Top Ceuntry Albums, as his “Time Marches
On” set increases 2,500 units, rising 6-5 on that chart and 49-45 on The
Billboard 200. The title track from that set leads the Airpower honorees,
with a 24-14 jump. Jo Dee Messina’s self-titled debut (Curb) wears the
Pacesetter crown with a 17% spurt, rising 32-22 on the country list. It
enters the big chart at No. 158.

S() YOU'LL KNOW: “Hope,” a various-artists project (Giant) to bene-
fit the T.J. Martell Foundation, appears at No. 62 on Hot Country Singles
& Tracks. That project is being touted as the country version of “We Are
The World” and features a 17-member; all-star country chorus. Airplay
is being detected at KKBQ Houston. KBEQ Kansas City, Mo., KKAT
Salt Lake City, WBOB Minneapolis, and WCOL Columbus, Ohio. A cas-
sette single is available at retail, and the song was featured as the clos-
ing number at the Academy of Country Music Awards show April 24.

Coun’rry

LORRIE MORGAN'S ‘GREATER’ MATURITY

(Continued from preceding page)

in metropolitan markets. Robin Mitchell,
PD of KWJJ Portland, Ore., says, “It’s a
little early to tell. It sounds like a smash
to me. My music director says it sounds
like a throwback—in a good way—to
some of the George [Jones] and Tammy
[Wynette] duets. What I really want to
know is, who is ‘Constant Change’?”
(Constant Change is listed as the writer
of that song and the title cut.)

That duet, says BNA VP Dale Turner,
is pivotal to the label’s initial promotion
activities for the album. “A year ago, we
had three goals for Lorrie,” he says. “No.
1, we wanted to return her to the top of
the charts, which we did. Second, we
wanted to return her to a platinum sales
level, which we did. Our third goal was to
return her to the awards level, which we
haven’t garnered as much as we would
like. But I think the duet with Jon Ran-
dall will enable us to secure a nornination.
The duet [has] a good chemistry.”

Turner says research shows that
Morgan is strongest in the mid-Atlantic
and the East North Central regions.
“Lorrie sells better in the major metro-
politan areas,” he says, “rather than the
rural areas. So we’ll be very visible in
those areas and have strong inventory.”

He adds that the label will proniote
the summer Kraft tour, on which she
will be joined by Pam Tillis and Car-
lene Carter. “We'll do some extensive
on-air radio promotion and retail tie-
ins for those dates,” Turner says.

“Plus, television has always been
important for Lorrie. She’s an artist who
isn't hard to pitch to TV, It’s just a matter
of making the time available for her.” He
says that summer appearances are being
set for “Late Show With David Letter-
man,” “Good Morning America,” and
other shows, in addition to her co-hosting
the Music City News awards show.

“We'll rely on her visibility to help alert
the consumer to this album. Plus, we’ll
take advantage of the RCA/NASCAR
tie-in and feature her on the [Mario]
Andpretti car and in events around the
races. And, she’s got her own [World
Wide Web] site now, so that can help.”

It’s still premature to predict what
the album can do, says Anderson Mer-
chandisers country music buyer David
Watland. “The market is really tough
right now,” he says, “with the big guns
like George Strait and Brooks & Dunn.
But, we were pleasantly surprised with
the legs under her ‘Greatest Hits.” That
album also got her back into radio’s
favor. With Lorrie, there’s also the fac-
tor that she has an appeal beyond coun-

try that you can’t always measure.”

The second single from the album,
which has yet to be determined, is due
in August, Turner says, and BNA plans
to shoot a video for that single. Since
there wasn’t one for the first single, is
that becoming a BNA tradition?

“It was just coincidence,” Turner says,
“like with Lonestar and Kenny Chesney.
With Lorrie’s duet, we just didn’t find
the correct treatment for a video for that
song. We'll do a video for the second sin-
gle, but radio remains the trigger.”

Morgan retains a bittersweet rela-
tionship with country radio, dating
back to her father’s last days and to her
late husband’s difficulties over being
labeled “too country.”

“Dad was already feeling left out by
the time he passed away [in 1975, at
the age of 511,” she says. “Things were
changing so dramatically back then.”

Then, she says, she was astonished
to find some stations branding her as
too country for “Standing Tall.”

“If you’re gonna be country, stay
country,” she says. “But to ban my
record for being too country, when I
turn country radio on [and] hear Led
Zeppelin kind of music. Now; don’t get
me wrong. I love Led Zeppelin, but
that’s not country. DJs and radio have
control over what we record, and that
bothers me. It has stopped us from
recording from the heart. We have to
wonder, will radio play it?

“It really breaks my heart because
there’s so much talent and wonderful
people who taught me to sing and who
taught people like Shania Twain to
sing and who are being overlooked.”

Morgan is managed by Susan
Nadler Management and booked by
Buddy Lee Attractions.

GREAT PLAINS ARE RESTORED

(Continued from preceding puge)

for me. I was lucky.”

Great Plains signed with Magnatone,
where longtime friend Brent Maher
had become president. Maher produced
the album. “Brent is such a treat to be
in the studio with,” Sundrud says. “He
is always excited about songs. It shows
on his face. Also, there was new blood
in the band with Lex because he plays
so many different instruments, and
having his energy and vitality was an
exciting thing. The chemistry between
us was real strong.”

The label is gearing up for the June
release. “We did a pretty extensive
radio promo tour,” says Magnatone
senior VP promotion/marketing Chuck
Rhodes. “The guys went and played for
radio and did their thing live and were
received with great response. A lot of
people remembered them from their
CBS/Sony days, but we aren't relying
on that. We are actually relying on peo-
ple getting the group now and getting
into the music.”

As part of the promotion for the new
record, Great Plains and labelmate
Rich MceCready taped a TV show at
Speer Communications, the parent
company for both Magnatone and
WNAB, a Nashville TV channel, which
will air the special in late May. It will
also air nationally on MOR Music, with
the date to be set.

“We've also got an extensive post-
card campaign going to radio, retail,

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.} Sheet Music Eist.

5 ALL ) WANT IS A LIFE (G,.D., ASCAP/Royalhaven, BMI}
64 ALL OVER BUT THE SHOUTIN' (EML ASCAP/Princrion
Street, ASCAP/EMI
16 ALL YOU EVER DO IS BRING ME DOWN (Sony/AW Tree, Of PolyGram, BMV/Tokeco, BMU/Bll Green, BMI) HL
BMVRaul Malo, BMI/Mighty Nice, BMI/Al Andersongs, BM)HL 40 DON'T GET ME STARTED (Sony/ATV Songs,
24 ALMOST A MEMORY NOW (WB, ASCAP/EMI April, BMI/Starstruck Writers Group, ASCAP/Mark D., ASCAP) HL

Wiiters Group, ASCAP/Mark [, ASCAP) WBM

ASCAP/Joe David, ASCAP/Stroudacaster, BMI} HL/WBM 75 EVEN IF ) TRIED (Yom Collins, BMVAMR, ASCAP/Sierra
46  BACK IN MY ARMS AGAIN (PotyGram Int'l, ASCAP/New Home, ASCAF) WBM
Songs De Burgo, ASCAP/Mama Guitar, ASCAP/R-Bar-) 27 EVERY TIME | GET AROUND YOU (N2 D, ASCAP/Old
ASCAP) HL , ASCAP}
66 BEFORE HE KISSED ME (Starstruck Writers Group. 73 FREEDOM (BMG, ASCAP/Bash, ASCAP/Cootermo, ASCAP)
ASCAP/EMI April, ASCAP) HL 67 FROM WHERE | STAND (Mighty Nice, BMU/Wait No More,

8 BLUE CLEAR SKY (Starstruck Writers Group, ASCAF/Mark BMLU/Blue Water, BMI/iom Collins, BMI) WBM

D., ASCAP/Alabarna Band, ASCAP/Wildcountry, ASCAP/Miss 72 GRAVITATIONAL PULL (Butch Curry, ASCAP/New Hayes,
Blyss, ASCAP) WBMML ASCAP/Ray Methvin, BMVEMI Blackwood, BMI) HL

71 BREAKING HEARTS AND TAKING NAMES (Hanwstein 4 HEADS CAROLINA, TAILS CALIFORNIA (EMI Black-
Cumberiand, BM/Baby Mae, BMI/Give Reese A Chance, wood, BMI/Ty Land, EMI/Starstruck Witers Group,
BMIHowlin’ Hits, ASCAP/Square West, ASCAP/Longest Day, ASCAP/Mark D., ASCAP) HL
ASCAP) 3 HEART'S DESIRE .SongsOlelyGram BMI/Bamey &

45 BY MY SIDE (Red Brazos, BMIAt's Timeless, BMI) WBM

Amey, BMI/Lee Roy Pamell, BMI) HL
52 CAT'S IN THE CRADLE (Story Songs, ASCAP) 37
23 THE CHANGE (Little fybee, ASCAP/MCA, ASCAP) HL
61 CIRCLE OF FRIENDS (EMI Blackwood, BMI/Mon'zrest,

Wishin', ASCAP/EMI Apyil, ASCAP/Tina Arena,
SOCAN/Dreaming Public, SOCAN/Down In Front, SOCAN)

BMIHamstein Stroudavarious, ASCAP) 38 HEAVEN IN MY WOMAN'S EYES (Glitterfish, BM/Carpad,

25 C-0-U-N-T-R-Y (New Haven, BMI/Music Hill, BMIDusty BMI)
Drake, BM/Cross Keys, ASCAP/Kim Williams, ASCAP) HIGH LONESOME SOUND (Benefit, BMI) WBM

2

HUWBM
47 DADDY'S MONEY (Little Big Town, BMI/American Made, hawk, BM;Hamsteix Cumberland, BMI/Diamond Struck,

BMI/Love This Town, ASCAP/David Aaron, ASCAP/Starstruck
April, ASCAP/Of Music, ASCAP) HL 19 DOES THAT BLUE MOON EVER SHINE DN YOU (Songs

HEAVEN HELP MY HEART (EMI April Canada, ASCAP/Into

HOLDIN® ON TO SOMETHING (Kicking Bird, BMI/Thoma-

BMI/Mike Curb, BMI/Tom Shapiro, BMI) WBM

30 HOME (WB. ASCAP) WBM

42 HONKY TONKIN'S WHAT | DO BEST (Wamer-Tamertane,
BMI/Marty Party, BMI) WBM

62 HOPE (Poison Oak, ASCAP/So Boss, ASCAP)

17 HYPNOTIZE THE MOON (Galewood, BMVEnsign,
BMI/Zena, ASCAP) WBMHL

21 IF | WERE YOU (Sony/ATV Tree, BMI) HL

44 1 KNOW SHE STILL LOVES ME (O-Tex, BMI/Hit Street,
BMI/Malaco, BMI) HL

34 I'LL TRY (WB, ASCAP/¥ee Haw, ASCAP) WBM

13 1'M NOT SUPPOSED TO LOVE YOU ANYMORE (Acuff-
Rose, BMI) WBM

15 | THINK ABOUT YOU (New Don, ASCAP/New Hayes,
ASCAP/Love This Town, ASCAP) WBM

65 1T'S MIDNIGHT CINDERELLA (Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No Fences,
ASCAP/Careers-BMG, BMI/A Hard Day's Write, BMI)
WBMHL

12 1T'S WHAT | DO (Hamstein Cumberland, BMI/Tom Shapiro,
BMU/Mike Curb, BMI/Diamond Struck, BM1) WBM

50 1T WORKS {(Alabama Band, ASCAP/Wildcountry,
ASCAP/EMI Blackwood, BMI/Mark Alan Springer, BMI}

WBMML
11 1T WOULDN'T HURT TO HAVE WINGS (Wamer-Tamer-
lane, BMI/Miss Holly, BMI/Hapsack, BMI/Great Galen, BMI)

WBM
55 LITTLE DROPS OF MY HEART (Hombill, BMI)
7 LONG AS | LIVE (Maypop, BMUWikicountry, BM/Makin'
Chevys, BMIA BMUWili Robi BMI)
HUWBM

60 LONG HARD LESSON LEARNED (Almo, ASCAP/Holmes
Creek, ASCAP/Bienville, BMI) WBM
48 A LOVE STORY IN THE MAKING (Mighty Nice, BMVAI

Andersongs, BMU/Blue Water, BM/Amo, ASCAP/Daddy Rab-
bit. ASCAP) WBM

41 THE LOVE THAT WE LOST (MCA, ASCAP/Gary Bum,
ASCAP/Acuff-Rose, BMI) WBM/HL

35 MEANT TO BE (Sony/ATV Tree, BMI/Chris Waters,
BMI/Maypop, BMIWildcountry, BMi/Makin' Chevys, BMI)
WBMHL

33 MY HEART HAS A HISTORY (Starstruck Writers Group,

ASCAP/Mark D.. ASCAP/Wamer-Tamerlane, BMU/Pollywog,

BML/Socan, BMI) WBMML

MY MARIA (Duchess, BM/Bug, BMUProphecy, BMI) HL

NO NEWS (Sony/ATV Tree, BMI/Katy's Rainbow, BMI/Simply

Imesistible, BMI/Starstruck Witers Group, ASCAP/Mark D.

ASCAP) HL

74 NOW THAT'S ALL RIGHT WITH ME (Songs Of PolyGram,
BMI/Seven Angels, BMI) HL

43 PHONES ARE RINGIN® ALL OVER TOWN (EMI April,
ASCAP/K Town, ASCAP/Clay Basket, ASCAP/Augie, ASCAP)

57 PICTURE PERFECT (EMI April, ASCAP/jKids,
ASCAP/Milene, ASCAP) WBM/HL

10 THE RIVER AND THE HIGHWAY (Housenotes, BMI/New
Oon, ASCAP/New Hayes, ASCAP)

54 SHE NEVER LOOKS BACK (Mighty Nice, BMI/Lauder
songs, BMI/Wamer Source, SESAC/Dyinda Jam, SESAC)

WBMHL

51 SOMEDAY (Murrah, BMVTop Of The Levy, BM/On The Watl,
BMI/Copyright Management, ASCAP/AMR, ASCAP/Sierra
Home, ASCAP) WBM

9 SOMEONE ELSE'S DREAM (Almo, ASCAP/Daddy Rabbrt,

ASCAP/Big Tractor, ASCAP/WB, ASCAP) WBM

59 SORRY YOU ASKED? (Coal Dust West, BMl/Wamer-Tamer.
lane, BMI) WBM

28 STARTING OVER AGAIN (Sweet Summer Night,

@anN

and media,” Rhodes says. “It’s a three-
series postcard campaign. The first
one basically says, “Something great is
coming May 13. The second one [fea-
tures] one of the key slug lines, ‘Great
songs, great vocals, great music, Great
Plains.” That’s kind of the slug line
we're using for the whole campaign.”
Rhodes says Magnatone is planning
other promotions. The company plans
to secure listening posts at prime retail-
ers. There are also plans for Magna-
tone’s distributor, Navarre, to issue a
media kit to buyers to refamiliarize
them with the band. “We plan to expose
the guys to a bigger audience with the
college audience, the baby boomer set,
and the country audience. We have a lot
of avenues to go with the guys,” he says.
Dadmun-Bixby says Great Plains has
a good shot at success on country radio.
“In the four or so years that have
elapsed, we sound more country than
somne of the other bands out there,” he
says. “I think we are somewhat more
rootsy than some of the bands out there.”
“It is competitive, but we believe real
strongly in what we are doing and what
Magnatone is doing,” Sundrud adds.
“It’s great to have something you fee]
s0 strongly about and people you feel so
strongly about. All we can do is get out
there and give everything we’ve got.
There are no guarantees, but we feel
like we really have something to offer.”

ASCAP/Rightsongs, BM/Earbore, BMI) HL

69 STRANGER IN YOUR EYES (Sony/ATV Tree. BMI/Sony/ATV
Cross Keys, ASCAP)

22 TEN THOUSAND ANGELS (Island Bound, ASCAP/Famous,
ASCAP/Pier Five, BMI) HL

56 THAT'S WHAT | GET FOR LOVIN’ YOU (Careers-BMG,
BMU/A Hard Day's Write, BMI/Rio Bravo. BMI)

49 THERE'S A GIRL IN TEXAS (Sawng Cumpny, ASCAPNVip
Vipperman, ASCAP)

58 THINKIN' STRAIT (Magnatone, ASCAP/Magnasong,
BMI/Moraine, ASCAP/Red Quill, BMI)

39 A THOUSAND TIMES A DAY (MCA, ASCAP/Gary Bur,
ASCAP/Sony/ATV Cross Keys, ASCAP/Four Sons, ASCAP) HL

14 TIME MARCHES ON (Sony/ATV Tree, BMI) HL

31 TO BE LOVED BY YOU (MCA, ASCAP/Gary Bur,
ASCAP/AImo, ASCAP/Brio Blues, ASCAP) WBM/HL

36 TREAT HER RIGHT (Intergrity's Hosanna!,
ASCAP/Lensongs. ASCAP/Blorkde Hafr, BMI)

68 WHEN YOU ARE OLD (Sony/ATV Tunes, ASCAP/Cross
Keys, ASCAP/Purple Crayon, ASCAP) HL

32 WHO'S THAT GIRL (Careers-BMG, BM|/Zomba,
BMU/G.D., ASCAP) WBMML

63 WITHOUT YOUR LOVE (Mighty Nice, BMI/Al Andersongs,
BMI/Biue Water, BMI/AImo, ASCAP) WBMML

70 WRONG PLACE, WRONG TIME (Millhouse, BMIEMI
Tower Street, BMI/EMI Blackwood, BMI)

53 YEARS FROM HERE {Zomba, ASCAP/Dixie Stars,
ASCAP/Zomba, BMI/Tuneover, BMI) WBMML

26 YOU CAN FEEL BAD (Longitude, BMI/August Wind,
BMI/Great Broad. BMI/Mighty Nice, BMU/Blue Water, BMI)
WBMHL

18 YOU GOTTA LOVE THAT (Almo, ASCAP/Bamatuck,
ASCAP/Iving, BMU/Kybama, BMI) WBM
1 YOU WIN MY LOVE (Zomba, ASCAP) WBM
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= S | « | ¥ | LABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR CQUIVALENT FOR CASSETTE/CD) a = | 3| o« | = | LABEL&NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUVALENT) o
* * * No. 1/SHOT DEBUT* * % 36 | 37 | 188 | GEORGE STRAIT A" MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 1
NEWD | | | BROOKS & DUNN ARISTA 18810 (10.98/15.98) 1 week 3t No. 1 BORDERLINE | 1 38 | 40 | 24 | PAM TILLIS aista 18799 (10.98/15.98) ALL OF THIS LOVE | 25
2 1 1 63 | SHANIA TWAIN A" MERCURY NASHVILLE 522886 (10.98 EQ/16.98) THE WOMAN IN ME 1 38 35 36 98 | TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN 3
3 2 3 26 | ALAN JACKSON A'ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1 3| 39 35 5 CHRIS LEDOUX CAPITOL NASHVILLE 34071 (10.98/15.98) STAMPEDE 3
4 3 2 | 22 | GARTH BROOKS A’ CAPITOL NASIVILLE 32080 (10.98/15.98) FRESH HORSES | 1 40 | 40 | — | 2 | HANKWILLIAMS, JR. MCG CURS 77833/CURB (10.98/15.98) A.KA. WHAM BAM SAM | 40
* * * GREATEST GAINER % % % 4 | 34 29 26 | AARON TIPPIN @ RCA 66740 (9.98/15.98) TOOL BOX 12
(5| 6 | 10 | 13 | TRACY LAWRENCE ® ATLANTIC 82866/AG (10.98/15.98) TIME MARCHESON | 5 44 | — | 2 | VARIOUS ARTISTS K-TEL 6220 (7.98/12.98) HIT COUNTRY '96 | 42
(6)| NEWD 1 | TOBY KEITH A&M NASHVILLE 531192 {10.98/15.98) BLUE MOON | 6 43 | 37 | 34 | 30 | MARTINA MCBRIDE @ RCA 66509 (9.98/15.98; WILD ANGELS | 17
7| 5 | 5 | 71 | GARTH BROOKS A" CAPITOL NASHVILLE 29689 (10.98/15.98) THEHITS | 1 44 | 42 | 38 | 43 | LORRIE MORGAN A BNA 66508/RCA (10.98/16.98) GREATESTHITS | 5
8 4 ] 10 | WYNONNA A CURB 11090/MCA (10.98/16.98) REVELATIONS | 2 45 | 43 | 42 | 82 | ALABAMA A RCA66410(10.98/15.98) GREATEST HITSVOL. il | 8
9 7 9 | 31 | TIMMCGRAW A’ CURB 77800 (10.98/16.98) ALLIWANT | 1 46 | 41 | 41 | 20 | JOE DIFFIE EPIC 67405/SONY (10.98/15.98) LIFE'S SO FUNNY | 28
10 | 8 | 7 | 34 | FAITH HILL A WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME 45 | 50 | 10 | RICOCHET COLUMBIA 67223/SONY (10.98 EQ/15.98] RICOCHET | 45
DOLLY PARTON
1| 9 8 4 | BRYAN WHITE ASYLUM 61880/EEG {10.98/15.98) BETWEEN NOW AND FOREVER | 7 % | 7L 3 1 oM 57582/20Ny (10.98 EQ/15.98) I WILL ALWAYS LOVE YOU AND OTHER GREATEST HITS | 48
12 11 12 14 | LONESTAR BNA66642/RCA (9.98/15.98) LONESTAR 11 49 | 50 58 1 92 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 £Q/9.98) SUPER HITS | 34
@ 14 | 14 | 30 | THE MAVERICKS @ MCA 11257° (10.98/15.98) MUSIC FOR ALL OCCASIONS | 9 50 | 47 | 43 | 134 | REBA MCENTIRE A‘ MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | 1
* % * HEATSEEKER IMPACT * % % 51 52 49 | 116 | THE MAVERICKS A Mca 10961 (9.98/15.98) IR WHAT A CRYING SHAME 6
15 | 16 | 37 | TERRICLARK @ MERCURY NASHVILLE 526991 (10.98 EQ/16.98) B TERRI CLARK | 14 52 | 55 | 48 | 30 | EMILIO CAPITOL NASHVILLE 32392 (9.98/13.98) LIFEISGOOD | 13
15 | 10 6 11 | NEIL DIAMOND @ COLUMBIA 67382/SONY (10.98 EQ/16.98) TENNESSEE MOON 3 53 1 46 | 45 | 30 | LITTLE TEXAS WARNER BROS. 46017 {10.98/15.98) GREATEST HITS | 17
16 12 13 22 | VINCE GILL A MCA 11394 {10.98/16.98) SOUVENIRS 3 54 | 54 64 3 SHENANDOAH CAPITOL NASHVILLE 35352 (10.98/15.98) NOW AND THEN 54
17 | 13 | 11 | 27 | CLAY WALKER @ GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON | 10 95 | 60 | 51 | 25 | JUNIOR BROWN MCG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH (EP) | 48
181 161 15| 56 i?ggl(ﬂgsgﬁilzlyghgggMERY A JOHN MICHAEL MONTGOMERY 1 56 | 59 | 59 | 245 | BROOKS & DUNN A° ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
. — 57 51 52 6 SMOKIN' ARMADILLOS MCG CURB 77748/CURB (11.98717.98) SMOKIN' ARMADILLOS | 37
19 18 19 3 BILLY DEAN CAPITOL NASHVILLE 30525 (10.98/15.98) IT'S WHAT | DO 18
58 | 62 | 60 75 | CHARLIE DANIELS EPIC 64182/SONY (5.98 EQ/9.98} SUPER HITS | 50
20 19 18 29 | REBA MCENTIRE A MCA 11264 (10.98/16.98) STARTING OVER 1
59 63 62 25 | DWIGHT YOAKAM @ REPRISE 46051 WARNER BROS. (10.98/16.98) GONE 5
21 22 35 | COLLIN RAYE @ EPIC 67033/SONY (10.98 EQ/15.98) | THINK ABOUT YOU 5
& ’ 60 | 58 | 53 | 82 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1
* % x PACESETTER * % % 61 | 48 | 44 | 30 | DARYLE SINGLETARY GANT 24606WARNER BROS. (10.98,1596) DARYLE SINGLETARY | 44
5 ;; )| 32 2 JO DEE MESSINA CURB 77820 (10.98/15.98) IR JO DEE MESSINA | 22 —
= TR = 62 | 57 | 47 | 36 | ALABAMA @ RCA 66525 (10.98/15.98) IN PICTURES | 12
RAVI -
2 | 33| 3% WARNER BROS. 46001 (10.98/16.98) GREATEST HITS - FROM THE BEGINNING 3 63 | 19 | 2 | 119 \JNE\ESEI:S;(:SV?SJ% :8;15 . A — 3
24 | 20§ 21 P98 | VINCE GILL A" MCA 11047 (10.98/15.98) WA KIS ANFETY | g 64 | 53 | 39 | 12 | LINDA DAVIS ARISTA 18804 (9.98/15.98) SOME THINGS ARE MEANT TO BE | 26
25 22 25 | 109 | TIM MCGRAW A‘ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1 65 61 55 | 116 | BLACKHAWK & ARISTA 18708 (9.98/15.98) BLACKWAWK 15
% [ 29 f 33 REAN LK ROY PARNELL ises WE ALL GET LUCKY SOMETIMES | 26 66 | 64 | 54 | 104 | REBA MCENTIRE A° MCA 10994 (10.98/15.98) READ MY MIND | 2
2 17 20 40 JEFF FOXWORTHY A° WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY 2 67 69 68 24 glﬁ?\sI%EmRS(Blggg;{?%) THIS THING CALLED WANTIN’ AND HAVIN' IT ALL 10
Al By N EECSEIS O B, e SIRONGE NG ! 68 | 68 | 56 | 68 | WADE HAYES @ columsn ess1250ny (998 15 96) B OLD ENOUGH TO KNOW BETTER | 19
29 | 25 | 28 [ 44 | BRYAN WHITE @ ASYLUM 61642/EEG (10.98/15.98) BRYAN WHITE | 13 69 | 71 | 69 | 154 | BROOKS & DUNN A" ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN | 2
30 | 31 | 32 | 32 | GEORGE STRAITA' MCA11263(39.98/19.98) STRAITOUT OF THEBOX | 3 70 | 65 | 57 | 117 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82559/AG (10.98/1598) KICKINITUP | 1
ALISON KRAUSS A g )
31 | 3 | 27 | 63 ROUNDER 0325+ (9,98/15.98) NOW THi\T I'VE FOUND YOU: A COLLECTION 2 71 | 67 | 63 | 118 | FAITH HILL A WARNER BROS. 45389 (9.98/15.98) TAKE ME AS | AM 7
32| 28| 17 8 | DIAMOND RIO ARISTA 18812 (10.98/15.98) Wl 14 12 | 72 | 61 | 60 | RHETT AKINS DECCA 1 1098/MCA (10.98/15.98) A THOUSAND MEMORIES | 45
33 | 33 | 24 | 13 | PATTY LOVELESS EPC 67269/50NY (10.98/15.98) THE TROUBLE WITH THE TRUTH | 10 73 | 70 | 65 | 58 | NEAL MCCOY A ATLANTIC B2727/AG (10.98/15.98) YOU GOTTALOVE THAT | 10 |
34 | 27 | 30 | 49 | DAVID LEE MURPHY @ wca 1104410 981598 OUT WITH ABANG | 10 T4 | 66 | 66 | 10 | YARIOUS ARTISTS s caises NASCAR: HOTTER THAN ASPHALT | 38
l_ 35 2 26 40 | TRACY BYRD @ McA 11242 (1098,15.98) LOVE LESSONS 6 75 4 67 | 198 | MARY CHAPIN CARPENTER A’ COLUMBIA 48881/SONY (10.98 EQ 16.98) COME ON COME ON 6

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certitication for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numera! following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker Impact shows albums removed from Heatseekers this week. EH indicales past or present Heatseeker title. < 1996, Billboard/BPI Communications, and SoundScan, Inc.
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& &
25| 25| arTisT Tre | 25| |28 58 U=
=% | 32 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 =3 |35=% EXS)

1 1 PATSY CLINE A" MCA 12° (7.98/12.98) 219 weeks at No. | - GREATEST HITS | 259 14 12 KEITH WHITLEY A rcA 227;(9.98/13.98) GREATEST HITS | 105
2 3 HANK WI-LLIAM?JR. @ CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 71 15 16 WAYLON JENNINGS A" RCA 8506 (8.98) GREATEST HITS | 122
3 2 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 40 16 19 TOBY KEITH A A&M NASHVILLE 514421 (7.98 EQ/11.98) TOBY KEITH 6

4 7 GEORGE STRAIT A° MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 357— 17 21 COLLIN RAYE A EPIC 53952/SONY (9.98 EQ/15.98) 7 EXTREMES 7

5 5 HANK WILLIAMS A MERCURY NASIIVILLE 823293 (7.98 EQ/11.98) - 24 GREATEST HITS | 58 qu 20 | PATSY CLINE wca 4038 (7.98/12.98) THE PATSY CLINE STORY | 84
6 4 REBA MCENTIRE A’ MCA 4979* (7.98/12.98) GREATEST HITS | 257 19 15 GARTH BROOKS A’ CAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES | 21
1 9 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 238 20 24 BILLY DEAN CAPITOL NASHVILLE 28357 (10.98/15.98) GREATEST HITS 2

8 6 : (;RTH BIEO—KSA_' CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 24 21 17 | MARTINA MCBRIDE A RCA 66288 (9.98/15.98) THE WAY THAT | AM 23
9 8 THE CHARLIE DANIELS BAND A" EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 255 22 | — KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15.98) o TWENTY GREATEST HITS | 109
10 ‘10 —GAEE BROOKS ;'—CA;noJxSHWLLE 9874;(_10,98116.98) THE CHASE 17 23 | 22 DWIGHT YOAKAM—A” R_EPRISE_45241/WARNER BROS. (10.98/15.98) THIS TIME 15
1 13 GEORGE STRAIT A MCA 5567+ (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 253 I 24—— 18 | GARTH BROOKS A’ CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS | 21

12 11 JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420 AG (9.9&;;.98) LIFE'S A DANCE | 21 25 | — | GEORGE STRAIT @ McA 10450 (9.98/15.98) TEN STRAIT HITS 76
13 14 BILLY RAY CYRUS A* MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL 49 Catalog albums are older titles which are registering significant sales. @ 1996, Billboard/BPI Communications and Sour dScan, Inc.
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Top Jazz Alhums.

é E g COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK

= E §E SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan®

2 | 7 |5£| ARTIST i e
= 3 |[=3] LABEL & NUMBER/DISTRIBUTING LABEL

* * *NO. 1% * %

1 | 7 | CASSANDRA WILSON  BLUE NOTE 32851/CAPITOL 3 weeks at No. 1
NEW MOON DAUGHTER
3 | 7 | HERBIE HANCOCK  VERVE 529584
THE NEW STANDARD
2 |2 SOUNDTRACK  PANGAEA 36071/.R.S
LEAVING LAS VEGAS
4 |15| VAN MORRISON WITH GEORGIE FAME & FRIENDS
VERVE 529136 HOW LONG HAS THIS BEEN GOING ON
5|7 JOE SAMPLE  WARNER BROS. 46182
OLD PLACES OLD FACES
8 |11 ELLIS & BRANFORD MARSALIS  COLUMBIA 67369
LOVED ONES
6 | 11| JOHN MCLAUGHLIN  veRve 529828
THE PROMISE

CHRISTIAN MCBRIDE

VERVE 529585
NEW)D NUMBER TWO EXPRESS
7 | 6 | SURRENDER TO THE AIR _ ELEKTRA 61905/EEG
SURRENDER TO THE AIR
9 |2 TONY BENNETT  COLUMBIA 67349

HERE'S TO THE LADIES

6 | DIANA KRALL
IMPULSE! 182/GRP

TONY BENNETT @
CHARLIE HADEN QUARTET WEST

ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO)
COLUMBIA 66214

MTV UNPLUGGED

121 3 VERVE 529827
NOW 1S THE HOUR
DAVID SANBORN  ELEKTRA 61759/EEG
14| 56| DA / PEARLS
SOUNDTRACK  HOLLYWOOD 61357
13 133] SO o0 SWING KIDS

CYRUS CHESTNUT
SHIRLEY HORN

ATLANTIC JAZZ 82876/AG
EARTH STORIES

=
=

VERVE 529555
THE MAIN INGREDIENT

RACHELLE FERRELL  BLUE NOTE 27820/CAPITOL (R
18 |17 |55 | RA UE NOTE 27820/CAP! FIRST INSTRUMENT
TRACK LPASO ARNER BROS.
19 | 16 |47 | SOUNDTRA MALPASO 43949/WARNER BROS. 1E BRIDGES OF MADISON COUNTY
20 | 18 | 53 | WYNTON MARSALIS & ELLIS MARSALIS
COLUMBIA 66880 JOE COOL'S BLUES
(2D) |NEWD | LOUIS ARMSTRONG  RCA VICTOR 68486 GREATEST HITS
22 | 19| 12 | ROSEMARY CLOONEY  CONCORD 4685
DEDICATED TO NELSON
23 | 23123 ELLA FITZGERALD  VERVE 519804
THE BEST OF THE SONGBOOKS
24 | 21|76 | CASSANDRA WILSON  BLUE NOTE 81357/CAPITOL
BLUE LIGHT ‘TIL DAWN
2% (2215 PHAROAH SANDERS  VERVE 529578

MESSAGE FROM HOME

CONTEMPORARY JAZ1 ALBUMS..

%k *NO. 1% % %

1 1119 QUINCY JONES @  QWEST 45875/WARNER BROS 19 vieeks at No. |
Q'S JOOK JOINT
KENNY GA®  ARISTAL
2 |2 A" ARsTAlENS BREATHLESS
3 316 THE JOHN TESH PROJECT  6T$532125
DISCOVERY
4 4 | g | RUSS FREEMAN & THE RIPPINGTONS  GRrP 9835
BRAVE NEW WORLD
JERALD DAEMYON RP 9829 B
5 |5 |2 ¢ L THINKING ABOUT YOU
6 6 | 24 | RANDY CRAWFORD  BLUEMOON 92662/AG
NAKED AND TRUE
7 7 |24 WILL DOWNING  MERCURY 528755
MOODS
NEW) VARIOUS ARTISTS  MADACY 8717 TS SO\ IR
9 g | g3 | GEORGE HOWARD  GRP 9839
ATTITUDE ADJUSTMENT
BONEY JAMES  WARNER BROS. 45913 (I8
10 |9 |28 : @ SEDUCTION
@ 17 | 14 THE MANHATTAN TRANSFER  RHINO 71560
THE VERY BEST OF
12 | 11| 3 | RICHARD ELLIOT  BLUE NOTE 32620/CAPITOL
CITY SPEAK
13 |10l 5 EARL KLUGH  WARNER BROS. 45884
SUDDEN BURST OF ENERGY
FOURPLAY  WARNER BROS. 45922
14 12|35 ELIXIR
NEW ) DOC POWELL  DISCOVERY 77037 BEED:
16 | 15| 5 | PAMELA WILLIAMS  HEADS UP 3034
SAXTRESS
THE JAZZMASTERS  Jvc 2049
17 | 13|42 T THE JAZZMASTERS Il
NAJEE
18 | 1424 EMI 35704  NAJEE PLAYS SONGS FROM THE KEY OF LIFE- A TRIBUTE TO STEVIE WONDER
19 | 1613 KEIKO MATSUI  WHITE CAT 77727/UNITY
SAPPHIRE
20 20115 BOBBY MCFERRIN  BLUE NOTE 31677/CAPITOL
BANG!ZOOM
@ 23116 GEORGE BENSON  WARNER BROS. 46050
THE BEST OF GEORGE BENSON
THE JOHN TESH PROJECT TS 528751
22 |18 103 0 Gl [GEEe SAX BY THE FIRE
Y Y
@ RE-ENTRy| BOBBY CALDWELL  SIN-DROME 8910 B0 R
24 | 21|74 | DAVID SANBORN  WARNER BROS. 45768
THE BEST OF DAVID SANBORN
25 | 19| 27 | SOUNDTRACK  ANTILLES 529310VERVE

GET SHORTY

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. A RIAA certification for sales of 1 million units with each additional mittion indicated
by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available.
indicates past or present Heatseeker title, © 1996, Billboard/BPI Communications, and SoundScan, inc.
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32 Exacts Revenge For Mingus

0 LD NEWNESS: Yet another
label is about to grace the retail
landscape. Joel Dorn and Robert
Miller’s 32 Records rousts the areas
of their interest and comes up with
a jazz-slanted, wonderfully odd
amalgam of initial releases, slated to
street May 14.

Among 32 Records’ initial titles is
the reissue of Roomful Of Blues’
self-titled debut from the mid-'70s,
originally on Antilles. The album
comes right in time for the band; the
success of the Rhode Island little big
band’s stomping “Turn It On! Turn
It Up!” (Bullseye Blues) has given
the group its highest visibility in
years. Also part of 32 Records’
debut is “Looking For An Echo” by
Kenny Vance & the Planotones.
It’s dubbed modern doo-wop.

But, perhaps most important is
the fact that 32 Records will dis-
tribute Revenge Records, a label
dedicated to upending the ongoing
piracy of Charles Mingus albums.
The label is run by the legendary
composer’s wife, Sue Mingus, who
is a crusader against bootlegs of live
performances released under her
late husband’s name. She’s been
known to walk into retail outlets,
seize the dises she deems illegiti-
mate, and walk out.

On May 14, the aptly titled two-
disc set “Revenge” will be issued on
Revenge through 32 Records. The
music is taken from a 1964 Paris gig.
“The whole point is to start a series
where the Mingus bootlegs can now
come out legally,” says Dorn, a
respected producer and music zealot
who has overseen the rerelease of
several Mingus Atlantic titles on
Rhino.

Scheduled for release on 32
Records in mid-July are Horace Sil-
ver’s “Reentry,” a disc of live ses-
sions from New York’s Half Note
club with Joe Henderson, Woody
Shaw, and others, and Mose Alli-
son’s “Pure Mose,” which was
recorded at San Francisco’s Key-
stone Korner club in the late *70s.
Venerable pianist Silver has recent-
ly signed to Impulse!, with a new
record, “The Hard Bop Grand Pop,”
slated for June release. Allison
remains part of the Blue Note fold.

H ERSTORY: No big news that
women have made a great contribu-
tion to jazz, but explaining it and
sustaining it are always welcome
moves. The Mary Lou Williams
Women in Jazz Festival, scheduled
for Monday (29)-Wednesday (1) at
the Kennedy Center in Washington,
D.C., is geared to do just that.
Concerts, business symposiums,
jam sessions, films, and historical
evaluations are planned. Partici-
pants will include pianists Dorothy
Donegan and Marian McPartland,
singers Dee Dee Bridgewater, and
bands led by Geri Allen, Jane Ira
Bloom, Eliane Elias, Renee
Rosnes, Shirley Horn, and Maria
Schneider. The all-women big band
Diva is also on the program. Father
Peter O’Brien, onetime agent, pro-
ducer, and pal of Mary Lou Wil-
liams, will lecture, as will jazz
scholar Dan Morgenstern and busi-
ness tycoon Lorraine Gordon,
Bloom’s “The Nearness” (Ara-

Jagy
BLUE
NOTES

by Jim Macnie

besque), Rosnes’ “Ancestors” (Blue
Note), and Horn’s “The Main Ingre-
dient” (Verve) are all fairly new in
the racks. Schneider’s “Coming
About” (Enja) is due in June. Two
representative (and gorgeous) discs
from Williams’ canon, “Zodiac
Suite” and “Zoning,” were rere-
leased at the end of 1995 on Smith-
sonian Folkways.

ETC.: National Public Radio has
been an ally of improvisation for

years, and its latest offering, the
“Jazz Profiles” series, helps detail
the lives of veteran players with the
use of archival recordings, inter-
views, and narration. Nancy Wilson
is the host of the hourlong program,
which is to run for 52 weeks.
Upcoming personalities include
brass virtuoso Clark Terry and the
late baritone saxist Gerry Mulli-
gan; a two-part edition on the jazz
violin is also scheduled.

The show is broadecast weekly on
different nights in various markets.
KCUR-FM Kansas City, Mo., offers
it Thursdays at 8 p.m. KALW San
Francisco features it Saturdays at
11 p.m. Buffalo, N.Y.-area listeners
can catch it at 8 p.m. on Wednes-
days, courtesy of WBFO. The series
is funded by the Lila Wallace-
Reader’s Digest Fund.

Dream Come True. Original members of renowned jazz ensemble Pieces Of A
Dream connected with director/producer Spike Lee at a recent fund-raiser for
the Jackie Robinson Foundation. Pieces Of A Dream’s latest release is a great-
est-hits album on Blue Note. Pictured, from left, are drummer Curtis Harmon,
bassist Cedric Napoleon, Lee, and keyboardist James Lloyd.
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Notas

by John Lannert

IT’S CONFERENCE TIME! On Monday (29), Bill-
board kicks off its seventh annual International Latin
Music Conference at the Inter-continental Hotel in
Miami. The three-day conference—the longest-running
confab of its kind—offers a powerful blend of exciting

by Billboard’s third annual Latin Music Awards, set to
take place Wednesday (1) at the Gusman Center for the
Performing Arts.

Uniquely, with the exception of special kudos, such
as El Premio Billboard and the video categories, the
winners at the Latin Music Awards ceremony were cho-
sen by their performances on Billboard’s Hot Latin
Tracks radio chart and The Billboard Latin 50 retail
chart.

No other awards ceremony in the U.S. Latino mar-
ket employs a selection criteria as neutral and unob-
jective.

Apart from live performances and panel discussions,
Billboard’s yearly industry confab offers an opportuni-
ty to take stock of what has happened in 1996 and what
prospects look like for the balance of the year.

What better way to gauge the industry’s perfor-
mance than through Billboard’s charts? And from a
chart standpoint, little has changed in the first four
months of 1996. EMI Latin continues to lead the pack,
followed by Sony, which has rebounded with releases
by La Mafia and hot new star Shakira, who will per-

artist showcases and crucial industry panels topped off

form a showcase set Monday. Fonovisa, whose roster is
dominated by regional Mexican acts, has ironically
struck retail paydirt with pop idols Enrique Iglesias
and Cristian.

In addition, Fonovisa remains the top dog at radio,
where the label held the No. 1 position on Hot Latin
Tracks for 22 of 23 weeks from Dec. 2, 1995, to Satur-
day (27). Fonovisa’s promotion prowess with regional
Mexican stations helped propel Iglesias and Cristian
to the top of the chart. Indeed, regional Mexican sta-
tions helped Cristian’s “Amor” log a record-setting 11
consecutive weeks at No. 1 on Hot Latin Tracks. Inci-
dentally, the Melody and Musivisa imprints have been
absorbed into the Fonovisa label as part of the compa-
ny’s restructuring.

EMI Latin and Fonovisa are clipping along on Bill-
board’s charts as both labels have regularly broken new
product (though not necessarily new artists) in the past
six months.

EMI Latin, in particular, has notched impressive
chart positions for Alacran/EMI Latin norterio veter-
ans Los Tucanes De Tijuana, along with Tejano acts
Pete Astudillo and Bobby Pulido. Grumbles by rival
labels aside, it is hardly a coincidence that each year
EMI Latin dominates the Tejano Music Awards, con-
sidering its unmatched commitment to the genre’s
artists and activities. Pulido, by the way, will appear at
the Monday showcase.

What’s more, EMI Latin’s official Olympic album,
“Voces Unidas,” which contains the smash single
“Puedes Llegar,” is shaping up to be a hit. The multi-
artist collection is due out May 14.

While EMI Latin and Fonovisa march onward, other
labels are scarcely sitting on the sidelines. WEA Lati-
na seems poised to land a monster crossover album in
the Latino market with “Nuevos Senderos,” a Mexican-
flavored pop record by merengue diva Olga Tanon.

(Continued on next page)
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Hot Latin Tracks.

g
Broadcast Data Systems

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

Z DATA SYSTEMS' RADIO TRACK SERVICE. 103 LATIN MUSIC STATIONS ARE
- | ¢ O e ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
28|54 | g | €| ARTIST TITLE
E2| 52| E | TS| LABELDISTRIBUTING LABEL PRODUCER (SONGWRITER)
ok x xNO. Tx %%

11 1 | 1| 13| ENRIQUE IGLESIAS ® EXPERIENCIA RELIGIOSA

FONOQVISA 3 weeks at No. 1 R.PEREZ-BOT!JA (C.GARCIA ALONSO)

SHAKIRA & ESTOY AQUI

I 3 4 8 SONY L.FOCHOA S.MEBARAK (L.F.OCHOA,S.MEBARAK)

(D] 9 | - | 2 | LOS TIGRES DEL NORTE EL CIRCO

FONOVISA E HERNANDEZ {J ARMENTA)

4 | 2] 5| 4 | OLGATANON ® BASTA YA

WEA LATINA M.A.SOLIS (M.A.SOLIS)

5 | 2 | 3 [ 15| LAMAFIA # UN MILLON DE ROSAS

SONY M.LICHTENBERGER JR. {A.LARRINAGA.B.LARRINAGA)

(®)| 7 | 18| 4 | VOCES UNIDAS ® PUEDES LLEGAR

EMI LATIN E.ESTEFAN JR. (G.ESTEFAN.D.WARREN)

M| 8| 7| 5 | sorana & DE REPENTE

POLYGRAM LATINO R.ARGENT,PVAN HOOKE (SORAYA)

8 | 5 | 2 | 16 | CRISTIAN * AMOR

FONOVISA D.FREIBERG (C.CASTRO)

9 | 10| g | 7 | GRUPOLIMITE TE APROVECHAS

POLYGRAM LATINO J.CARRILLO {MASSIAS)

0] 6 | 6 | g | LIBERACION UNA NOCHE MAS
s I AR Ao

* % *x AIRPOWER % % %

@D| 28| — | 2 | CRISTIAN . AMARTE A Ti

FONQVISA _ D.FREIBERG (D.FREIBERG, W.ARENZON)

2 | 111 7 | 5 | MARCANTHONY CCEGASTE A M)

RMM S.GEORGE,M.ANTHONY (0.ALFANNO)

3] 12| 10 12| LATROPAF ® JUAN SABOR

EMI LATIN J.FARIAS J.FARIAS (J.FARIAS)

15 | 13 | 14 | BOBBY PULIDO ® DESVELADO

EMI LATIN E ELIZONDO (G.AVENA)

—
'S
—
~
~
o
S

ELLA

MICHAEL SALGADO SIN
JOEY J.8.LOPEZ (J.ALEJANDRO)

ANA BARBARA ME ASUSTA PERO ME GUSTA

1] 13 9 13 | Fonoisa A.PASTOR (J.NAZAR)
1| 1 ) LA DIFERENZIA TU NO TIENES CORAZON
ARISTA-TEXASIBMG R.MORALES M.MORALES (R.CASTILLON,M.C.SPINDOLA)

23 | 25 4 DLG ¢ NO MORIRA

SIR GEORGE/SONY S.GEORGE (A.GODWIN,L.LANGE)

LOS FUGITIVOS CORAZON MAGICO

17
19 2 6 POLYGRAM RODVEN PMOTTA (H.HERRERQ,J.SELJAS.L.GOMEZ ESCOLAR}
BRONCO ANIMAL
20 | 16 | 12| 11| BRONC BRONCO 1
BANDA EL RECODO SI QUIERES
24 28 3 FONOVISA NOT LISTED (JUAN GABRIEL)
@ 27 3] 3 LA MAFIA YO TE AMARE
SONY M.LICHTENBERGER JR. (A.LARRINAGA} |
@ DIEGO TORRES & PENELOPE

ARIOLA BMG D.THOMAS M.WENGROUSKI,0.TORRES (). MANUEL SERRAT.A.ALGUERO)

~
=
~
~
—
w
=
w

LOS TUCANES DE TIJUANA
ALACRAN/EMI LATIN

¢ MUNDO DE AMOR
G.FELIX {M.QUINTERQ LARA)

%)
[2=3
~
©w
w

GISSELLE
RCA/BMG

PESADILLA
B.CEPEDA (C.DAVID)

~
>
~
(=3
=
©w
—
o

LOS TIRANOS DEL NORTE NADA CONTIGO (LA BANQUETA)

FONOVI J.MARTINEZ (F.CORCHADO,PBRAMBILA}
a7 2l 2l o | FTO OLIVARES LA ZAMBITA
FONQVISA F.OLIVARES (R.OLIVARES)

MILLY Y LOS VECINOS
TROPIC SUN RTP/SONY

ENTRE TU CUERPO Y EL MIO
RVAZQUEZ (G.MARQUEZ)

INTOCABLE
EMI LATIN

NO TE VAYAS
J.L.AYALA (G.ABREGO)

PEDRO FERNANDEZ
~CQWGRAM LATIN

LOS HOMBRES NO DEBEN LLORAR
HPATRON (M ZAN.D PALMEIRA

EZEQUIEL PENA DOS TRAICIONES

(3] S
=S
=
Y

POP

3% ] 35 | 7 | fonovisa M.A.SOLIS (MASOLIS

3] 26 ) LOS DINNOS AURIOS NO LLORARE POR TI
FONOVISA AMITCHELL (A.SOLIS)

33 26 21 7 POLO URIAS QUE ME RECOMIENDAS
FONOVISA PURIAS (. ARMENTA)

RITMO ROJO LA ULTIMA CANCION

NEw > 1 FONQVISA NOT LISTED (M.ALEXANDER)
35 32 32 7 EXTERMINADOR EL TIBURON
FONOVISA U.VALENZIA (J.WILSON,N.ZAPATA,DE JESUS)

36 33 37 8 BANDA PACHUCO ME ENAMORE
LUNA/FONOVISA A.DE LUNA (J.CORRAL)

37 37 33 12 JOSE MANUEL FIGUEROA QUIERO Y NECESITO
FONOV 1.SEBASTIAN (J.SEBASTIAN)

PETE ASTUD|LLO SI NO FUI YO

NEWD | 1 | fiici AB.QUINTANILLA Il (A.HERNAMDEZ)
THALIA MARIA LA DEL BARRIO

NEWD | 1 | 0 NOT LISTED (V.PIMSTEIN PNAVARRETE)
JAY PEREZ LO QUE YO TENGO

NEWD | 1 | U J.PEREZ.J.DE LA ROSA () PEREZ

| TROPICAL/SALSA | REGIONAL MEXICAN

3 VOCES UNIDAS EMj LATIN
PUEDES LLEGAR

4 OLGA TANON WEA LATINA
BASTA YA

5 CRISTIAN FONOVISA
AMARTE A TI

PENELOPE

7 ENRIQUE IGLESIAS FONO-
VISA EXPERIENCIA RELI.

8 LOURDES ROBLES SONY
ME DEJARE LLEVAR

9 MILLIE EMs LATIN

10 MENUDO MusiCA
FUTURA/RTP/SONY DONDE

LATINO LA BELLEZA
12 CRISTIAN FONOVISA
AMOR

13 MARC ANTHONY RMM
LLEGASTE A M!

14 THALIA EMI LATIN
MARIA LA DEL BARRIO

QUE DE Mi

6 DIEGO TORRES ARIOLA/BMG

DONDE TE HAS IDO AMOR

11 MARTA SANCHEZ POLYGRAM

15 ROCIO DURCAL ARIOLA/BMG

28 STATIONS 23 STATIONS 63 STATIONS
1 SHAKIRA soNY 1 MARC ANTHONY RMM 1 LOS TIGRES DEL NORTE
ESTOY AQUI LLEGASTE A M| FONOQVISA EL CIRCO
2 SORAYA POLYGRAM LATING 2 DLG SIR GEORGE/SONY 2 LA MAFIA soNy
DE REPENTE NO MORIRA UN MILLON DE ROSAS

3 MILLY Y LOS VECINOS
TROPIC SUN/RTP/SONY ENTRE
4 GISSELLE RCABMG

3 GRUPO LIMITE POLYGRAM
LATINO TE APROVECHAS
4 ENRIQUE 1GLESIAS FONO-

PESADILLA ViSA EXPERIENCIA RELI.

5 SHAKIRA SONY 5 LIBERACION FONOVISA
ESTOY AQUI UNA NOCHE MAS

6 OLGA TANON WEA LATINA 6 LA TROPA F EMI LATIN
BASTA YA JUAN SABOR

7 DOMINGO QUINONES RMM 7 BOBBY PULIDO EMI LATIN
TU COMO ESTAS DESVELADO

8 TONY VEGA rRMM 8 MICHAEL SALGADO JjoEY

ESPERARE A QUE TE. SIN ELLA
9 FAMILIA RMM RMM 9 LA DIFERENZIA ARISTA-

COME TOGETHER TEXAS/BMG TU NO.

10 ILEGALES ARIOLA/BMG 10 CRISTIAN FONOVISA
LA MORENA AMOR

11 GIRO soNY 11 BANDA EL RECODO FONO-
ARRIBA CORAZONES VISA Sl...

12 SORAYA POLYGRAM LATINO 12 BRONCO FONOVISA
DE REPENTE NIMAL

13 CRISTIAN FONOQVISA 13 LOS FUGITIVOS POLYGRAM
AMARTEA TI RODVEN CORAZON MAGICO

14 ALEX D'’CASTRO POLYGRAM
RODVEN LA CONOCI BAI...

15 LOS SABROSOS DEL
MERENGUE M.p QUIEREME

14 ANA BARBARA FONOVISA
ME ASUSTA PERO ME.
15 LA MAFIA SONY
YO TE AMARE

() Records showing an increase in delecllons over the previous week, regardless of chart movement. A record which has been on the chart

f6r more than 20 weeks will not receive b

llet, even if It registers an increase in detections. Airpower awarded to those records which attain

700 detections for the first time. I two vecords are tied in number of plagsl the record being played on more stations is placed first. Records

below the top 20 are removed from the chart after 26 weeks. & 1996

lIboard/BPI Communlcallons Inc.
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PolyGram Latino has nabbed two
top 10 singles with upstarts Sor-
aya—another Monday showcase par-
ticipant—and Grupo Limite. Sir
George/Sony hip-hop/salsa act DLG,
yet another showcase performer on
Monday, is breaking out with its self-
titled label premiere.

The introduction of potential new
stars and product comes at an
extremely opportune time given the
shaky retail environment that cur-
rently concerns many label execs
(see Latin program guide). It is
hoped that this burgeoning trend of
breaking new music will become a
long-standing feature of the U.S.
Latino industry.

H ERRERA ROCKS: The career
path of Pablo Herrera, which has
brought him to pop balladry star-
dom, is poised to take a calculated
detour toward a more rock-laced
sound. The PolyGram Chile star says
the shift does not signal total aban-
donment of smooth pop, but rather

an opportunity to explore new musi-
cal routes.

“l want to show a side more
aligned with melodic rock,” says the
noted singer/songwriter. “Also, I
want to develop more as a gui-
tarist.”

Noting that his upcoming record,
due out the second half of 1996,
will be an acoustic set, Herrera
adds that the album is going to fea-
ture “songs from songwriters
which will be adapted to my style.”
Among the songwriters whose
material will be included on the
album are Argentinian icon Fito
Paez and budding Brazilian star
Carlinhos Brown.

Producing Herrera’s album is
Brazilian helmsman Carlos Sabal-
la, longtime studio partner with
Brazil’s popular rock act Parala-
mas.

Saballa says he wants to broaden
Herrera's music to attract a much
larger audience that thinks of him
only as a balladeer. Still, Saballa

insists that the change will be sub-
tle. “We are not going to cut his hair
or put makeup on him,” he explains.
“We only want to make music that
has a different vibe.”

Herrera’s last two albums, “Mds
Arriba” and “Alto Al Fuego,” have
sold more than 120,000 units. Plat-
inum records in Chile are sales of
25,000 units.

Though not well-known outside of
Chile, Herrera has begun to gain
notice in Latin America. Recently,
the title track of “Alto Al Fuego” was
included on the soundtrack of the
Brazilian TV show “A Viagem.”

PolyGram Chile GM Marcelo
Castello Branco remarks that the
label is planning a strong campaign
to break Herrera in Latin Ameri-
ca. “But,” says Castello Branco,
“before we realize the internation-
al dream, we have to secure his
success in the local market. The
idea is to work this record only in
Chile this year and then begin to
expand [the profile] of Pablo at the
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LATIN TRACKS A-Z

TITLE (Publisher -- Licensing Org.) Sheet Music Dist.
11 AMARTE A Tl (The Sound Retreat)
8 AMOR (Fonomusic, SESAC)
20 ANIMAL (Vander. ASCAP)
4 BASTA YA (Mas Latin, SESAC)
19 CORAZON MAGICO (Sila, ASCAP/EMAA, ASCAP)
7 DE REPENTE (Yami, 8MI}
14 DESVELADO (Betito Music, 8MI)
31 DOS TRAICIONES (Mas Latin. SESAC)
3 EL CIRCO (TN Adeceones, BMI)
35 ELTIBURON (juan Y Nelson, ASCAP)
28 ENTRE TU CUERPO Y EL MIO (Nueva Era, ASCAP)
2 ESTOY AQUI (Copyright Control)
1 EXPERIENCIA RELIGIOSA (Unimusica,
ASCAP/Fonomusic, SESAC)
13 JUAN SABOR () Farias, BMt)
34 LA ULTIMA CANCION (EMI)
27 LA ZAMBITA (Fonomusic, SESAC)
12 LLEGASTE A MI (EMOA, ASCAP)
40  LO QUE YO TENGO (Copyright Control)
30 LOS HOMBRES NO DEBEN LLORAR (Fermata,
ASCAP)
39 MARIA LA DEL BARRIO (Copyright Control)
16 ME ASUSTA PERQO ME GUSTA (Fonomusic, SESAC)
36 ME ENAMORE (De Luna, 8MI)
24  MUNDO DE AMOR (Zomba Golden Sands, ASCAP)
26  NADA CONTIGO (LA BANQUETA) (Vander, ASCAP)
32 NO LLORARE POR Tl (Solmar, SESAC)
18 NO MORIRA (Hit And Run, ASCAP/Jobete, ASCAP)
29 NO TE VAYAS (Copyright Controt)
23 PENELOPE (SGAE, ASCAP)
25 PESADILLA (Azuzar, ASCAP)
6 PUEDES LLEGAR (FIPP, BMI/Realsongs, ASCAP)
33 QUE ME RECOMIENDAS (Et Camino, BM1)
37 QUIERO Y NECESITO (Vander, ASCAP)
15 SIN ELLA (Elzaz, BMI)
38  SINO FUI YO (Copyright Control)
21 SIQUIERES (BMG Songs, ASCAP)
9 TE APROVECHAS (Copyright Control)
17 TU NO TIENES CORAZON (720, 8MI/Tohui, ASCAP)
10 UNA NOCHE MAS (Vander, ASCAP)
5 UN MILLON DE ROSAS (Mafiola, ASCAP/Larrinaga,
ASCAP)
22 YO TE AMARE (Mafiola, ASCAP)

beginning of 1997.”

FANTASY SETS RELEASES:
Fantasy Records continues to mine
its rich Latino roster for choice sets
just dropped or due out in the next
few months. Shipped last week was
the stylish Brazilian/Latin pop
album “Papa Boco” by singer Adela
Dalto (Milestone/Fantasy). Dalto is
the wife of the esteemed Argentin-
ian pianist Jorge. Guest artists on
Dalto’s album include drummer vir-
tuoso Steve Berrios, whose fine
Afro-Cuban roots record “And Then
Some!” is expected to ship in early
June. Berrios and standout percus-
sionist Milton Cardona have been
working with Paul Simon on his
music for “Cape Man,” a forthcom-
ing Broadway show that depicts
Puerto Rican life in New York’s
Hell's Kitchen during the ’50s and
'60s. Berrios and Cardona are assist-
ing with the Afro-Cuban and Puerto
Rican folkloric elements of Simon’s
score. “Cape Man” is scheduled to
premiere this fall. Due out in June is
“Fire Dance,” the first live album by
Jerry Gonzalez & the Fort Apache
Band in 14 years. The much sought-

Billboard

after Berrios also appears on the
record for the Apaches, who have
been nominated for the past two
years for Latin jazz Grammy
awards. The band currently is play-
ing scattered dates on the East
Coast. Upcoming shows include
dates at Brooklyn (N.Y.) College
(May 18), Lehman Center in the
Bronx, N.Y. (May 19), Arts Center in
Carrboro, N.C. (June 15), and
Bryant Park for the JVC Festival in
New York (June 27) ... Chico
O’Farrill & His Afro-Cuban
Orchestra are on tour in Europe
July 8-26, after which they will
appear Nov. 1-2 at the San Francis-
co Jazz Festival.

CHART NOTES: Enrique Igle-
sias’ “Experiencia Religiosa” (Fono-
visa) just nipped Shakira’s “Estoy
Aqui” (Sony) to remain atop Hot
Latin Tracks for the third consecu-
tive week. Los Tigres Del Norte’s
“El Circo” (Fonovisa) will probably
reach No. 1 next week.

Assistance in preparing this colwmn

was provided by Pablo Mdrquez in
Santiago, Chile.
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Top New Age Albums.

E E Compiled from a national sample of retail store and rack sales
| 2|3 reports collected, compiled, and provided by SoundScan®
2 |5 |2%|TITLE [ ] 1LLLL
£ | S [235] LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* & NO.1 % %
1 1|20 THE MEMORY OF TREES A ENYA
REPRISE 46106/WARNER BROS. 16 weeks st No. 1
2 2 | 230 SHEPHERD MOONS A’ ENYA
REPRISE 26775/WARNER BROS.
3 3 110 LIVE AT THE ACROPOLIS A YANNI
PRIVATE MUSIC 82116
@ 5 |52 BY HEART JIM BRICKMAN
WINDHAM HILL 11164

5 4|6 OPIUM OTTMAR LIEBERT + LUNA NEGRA
N EPIC 67083
6 618 WINDHAM HILL SAMPLER '96 VARIQUS ARTISTS
WINDHAM HILL 11179 -
7 7 | 60 LIVE AT RED ROCKS @ JOHN TESH
GTS 528754
IN MY TIME A YANNI
8 | 9 |198| private MUSIC 82106
9 8|9 A THOUSAND PICTURES CRAIG CHAQUICO
HIGHER OCTAVE 7084 -
10 | 10 | 308 NOUVEAU FLAMENCO A OTTMAR LIEBERT
HIGHER OCTAVE 7026
COLLAGE V MICHEL BAYAN
(AD)|RE-ENTRY| 3516 aCousTic coLLaGE 8005
COLLAGE IV MICHEL BAYAN
(TD)|RE-ENTRY} 331G acousTic coLLAGE 8004
13 | 1178 FOREST @ GEORGE WINSTON
WINDHAM HILL 11157
NO WORDS JIM BRICKMAN
17| 28 | WinDHAM HILL 11139
15 [ 15115 THE DREAM MIXES TANGERINE DREAM
MIRAMAR 23073
16 |12 a1 AN ENCHANTED EVENING KITARO
DOMO 71005
17 | 16|13 THE BEST NEW AGE VARIOUS ARTISTS
PRIORITY 53056
VOICES VANGELIS
18 | 14 | 14 | sy'akmic soasyme
CELTIC TWILIGHT VARIOUS ARTISTS
20 | 104| \iFARTS OF SPACE 11104

SILVA AMERICA 1015

20 (13]9 HINTERLAND STRANGE CARGO
DISCOVERY 77033

21 | 18| 46 VIVA! OTTMAR LIEBERT + LUNA NEGRA
EPIC 66455
TEMPEST JESSE COOK

22 | 19|28 NARADA 63035
BELOVED DAVID LANZ

@ RE-ENTRY NARADA 64009

24 124 55 EUPHORIA (EP) OTTMAR LIEBERT + LUNA NEGRA
EPIC 66862

25 [ 25| a0 | LOVE YOU PERFECT YANNI

O Albums wth the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units; A RIAA certification for sales of 1 million units with each addlluonal-mulluon indicated by a numerai following the symbol. All

albums avaulable on casselte and CD. *Astensk indi vinyl
ions and Inc

. AN indi past and present Heatseekers titles © 1996,
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TOP CLASSICAL ALBUMS .,

& Compiled from a national sample of retail store and rack sales  gounuscan®
e ; B reports collected, compiled, and provided by |"||||
£ 12|58
o |5 |« |ARTIST TITLE
I | = | 3 | LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)
*x * NO.1 % %
1 1ln SOUNDTRACK @ IMMORTAL BELOVED
SONY CLASSICAL 66301 (9.98 EQ/15.98) 44 weeks at No. 1
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A’
2 | 2 111 angrc 55138 (10.9815.98) CHANT
ERAS, DOMINGO, PAVAROTTI (MEHTA) A
3 | 4|86 &Fiantic 87614 (14.98/19.98) THE 3 TENORS IN CONCERT 1994
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS
4 | 3|27 | anceL 55504 (10.98/15.98) CHANT 1
CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A
3 | 5 |293| (ONpON 430433 (10.98 £Q/16.98) IN CONCERT
CECILIA BARTOLI
6 | 6|31 | GNDON 448300(10.98 Ev16.98) A PORTRAIT
ANGELA GHEORGHIU
(D|MEWP | (onoow assa (15 98 £t s.98) ARIAS
ANONYMOUS 4 b
8 | 8 | B | LiARMONIA MUNDI (FRANCE) 907156 (13.98/18.00) MIRACLES OF SANT'IAGO
ANDRE RIEU
9 | 7] 5 | priies 522033 (10.98 EQ/15.98) FROM HOLLAND WITH LOVE
10 | 12 | 8 | SANFRANCISCO SYMPHONY (TILSON THOMAS)  pRoKoFIEV: ROMEO AND JULIET
SAINT PAUL CHAMBER ORCH.(MCFERRIN)
11 | 14| 40 | Sony cLASSICAL 64600 (9.98 EQ/15.98) PAPER MUSIC
12 | 11| 2 | BRYN TERFEL OPERA ARIAS
NEW) | FLACIDO DOMINGORUTH ANN SWENSON - 0uNoD: ROMEO ET JULIETTE
ROBERTO ALAGNA
14 |10 I 3 | EM1 CLASSICS 55477 (10.98/15.98) OPERA ARIAS
(15| Re-entry| DAWN UPSHAW WHITE MOON

NONESUCH 79364 (15.97)

TOP GLASSICAL CROSSOVER .,

Kk NO. 1 & &

1111 \Lm)looh;? ARTISTS  PAVAROTTI & FRIENDS FOR THE CHILDREN OF BOSNIA
D2 |» Ft,g,mg'sf’cﬂg5;‘4’;%9_*;5;3%23;55) US AND THEM: SYMPHONIC PINK FLOYD
3 | 4 [22| TZHAK PERLMAN &) IN THE FIDDLER'S HOUSE
4 | it 7 || SRt eaysie: THE MAN OF LA MANCHA
5 3 13 ?&g%&gg@ELK62258 (9.98 EQ/15.98) SENSE AND SENSIBILTY
6 | 6 [ 52| SINCINNATI POPS (KUNZEL) THE MAGICAL MUSIC OF DISNEY
T |7 |46 RO AR TS cai6.98) PAVAROTTI & FRIENDS 2
B | 8 |48 | VAN MAE 58 THE VIOLIN PLAYER
(D 1 [17] RS h Hh o oe: THE PIANO
10 | 9| 3 | YARIOUS ARTISTS o BIBBIDI BOBBIDI BACH
11 | 10 | 121] JOHN WILLIAMS/ITZHAK PERLMAN @ SCHINDLER'S LIST
12 | 12| 9 [ SINCINNATI POPS (KUNZEL) ANDREW LLOYD WEBBER
(AT) 14 | 160] YR kaoton 1 06 Eq6.98) PAVAROTTI & FRIENDS
14 | 13| 42 [ YARIOUS ARTISTS o0 HEIGH-HO! MOZART
(15} 15 | 10 | LONDON SYMPHONY (WILLIAMS) S —

DCC COMPACT CLASSICS DZS-090 (16.98/39.98*)

TOP OFF-PRIGE GLASSICAL

* % NO.1 x %
VARIOUS ARTISTS

@ 3 9 MADACY 8708 (9.98/14.98) leLt‘eAsas'CDS {50 RERIATION & MEDITAION
(D) 1 | 18| VARIOUS ARTISTS o8) PIANO BY CANDLELIGHT
3 | 2|7 |SAMERATA ANTONIO LUCIO (FRANCIS)  yivALDI: THE FOUR SEASONS
4 | 4|5 | SYMPHONY ORCH.BADEN BADEN (BOUR)  MOZART: SYMPHONY NOS. 41 &29
§ |6 |5 | SYMPHONY ORCH. BADEN-BADEN BEETHOVEN: PIANO CONCERTO NO. 2
6 [ 5|2 | YARIOUS ARTISTS o8 MOVIES' GREATEST HITS
7 | 7|5 | SENINGRAD SOLOISTS (GANITVARG)  MOZART: PIANO CONCERTOS NOS. 22 & 24
10 | 5 | LENINGRAD SOLOISTS (GANITVARG) \10ZART: VIOLIN CONCERTOS NOS. 1-3
9 | 8 | 6 | JNGESUDDELTSCHE PHILHARMONIA GULLER) * gepTHOVEN: SIMPHONY NO. 5
10 | 12| 5 | RUNDFUNKORCHESTER DES SUDWEATFUTNKS  STRAUSS: FAMOUS MELODIES
11 | 15| 4 | BUDAPEST SYMPHONY ORCHUO0) TCHAIKOVSKYMENDELSSOHN: VOUN CONCERTCS
12 |13 | 5 | BERLINER SYMPHONIKER (MARTURET) praAHMS: PIANO CONCERTO NO. 1
13 | 11| 6 | SLOVAKIAN PHILHARMONY (PESEK) GRIEG: PEER GYNT SUITES NO. 1 &2
RE-ENTRY| SUDAPEST SYMPHONY ORCH. (MARTURET) (10PIN: PIANO CONCERTO NO. 1
(15) | Re-enthy| RUNDFUNKORCHESTER DES SUDWEATFUTNKS 155, FAVORITE WALTZES

DIGITAL MASTERWORKS 71840 (4.98)

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for

sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million lndlcated by a

numeral following the symbol. All albums available on cassette and CD. *Asterisk i
past or present Heatseeker title. ¢ 1996, Billboard/BPi Cc

ifable. K i

vinyl
tions and SoundScan, inc.
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Jazz Pianist Takes On The Classics

A NEW TAKE ON GERSHWIN:
Jazz pianist Marcus Roberts is ven-
turing into the classical realm (sort
of) with “Portraits In Blue,” due
June 11 on Sony Classical. Roberts
does his own improvisations on
Gershwin’s “Rhapsody In Blue,”
“Variations On ‘I Got Rhythm,” ” and
James P. Johnson’s “Yamerkraw.”
Roberts collaborates with members
of the Orchestra Of St. Luke’s and
12 jazz musicians, many of whom are
alumni of Roberts’ touring ensem-
bles. The pianist
led an ensemble
of 26 musicians
when he pre-
miered his “Rhap-
sody In Blue” in
New York’s Bry-
ant Park last sum-
mer; a tour of the
show is set for this
fall.

“Classical music
has always had a huge impact on jazz
musicians,” says the 33-year-old
Roberts, who lists Art Tatum and
Vladimir Ashkenazy as early influ-
ences. “The basic goal of the ‘Rhap-
sody In Blue’ project is to showcase
the art of improvisation from the jazz
musician’s perspective within a semi-
classical form.”

Roberts worked with Wynton
Marsalis’ ensemble in 1985-1991; he
has since toured as a soloist and with
his own trio and septet, served as
music director for the 1994 winter
tour of the Lincoln Center Jazz
Orchestra, and has made many well-
received jazz recordings. His 70-
minute “Romance, Swing And The
Blues” premiered at the summer ’93
classical jazz series at Lincoln Cen-
ter.

Another jazz stalwart has already
taken on the classical world: clar-
inetist Eddie Daniels has released
“The Five Seasons,” a relentlessly
perky take on Vivaldi with Daniels
aided by the Los Angeles Chamber
Orchestra and three jazz players on
piano, drums, and bass (Shanachie/
Cachet).

ROBERTS

ADAGIO ARRESTED: Claudio
Abbado was so angry at PolyGram
France for issuing a compilation dise
of slow movements extracted from
his recordings of Mahler sym-
phonies, titled “Mahler Adagio Abba-
do” and released in October 1995,
that he sued Deutsche Grammophon
in the Paris High Court for copyright
infringement.

The suit, filed in March, charged
that the artistic integrity of Mahler’s
music and Abbado’s work had been
compromised by the compilation.
However, DG’s new president,
Karsten Witt, who has close ties
with many artists due to his work at
the Vienna Konzerthaus and else-
where, met with the irate conductor
and fixed things up. A March 28
statement from the company’s Ham-
burg office reported that the dispute
was ended: Abbado had instructed
his lawyers to withdraw the suit, and
PolyGram France had taken the
offending CD off the market.

According to the statement, Abba-
do and DG will make donations to the
Gustav Mahler Youth Orchestra
Foundation out of the proceeds of the

Ularyical
KEEPING
SCORE

by Heidi Waleson

sale of the disc and “took the oppor-
tunity to reaffirm their longstanding
and highly successful relationship.”

The disc that prompted the deba-
cle was inspired by DG’s best-selling
“Adagio Karajan” (released in
France in 1993), which was joined in
Europe last summer by “Adagio
Karajan 2” (due in the U.S. May 14).
The company happily announced in
late February that the two titles had
reached combined shipments of more
than 2 million units worldwide.
(According to SoundScan, “Adagio”
had sold 48,000 units in the U.S. as of
April 22; it has been out for nearly a
year here and has been hanging
around on the bottom half of the Top
Classical Albums chart.)

DG France conceived and market-
ed “Adagio” and hoped to hit the
jackpot again with “Mahler Adagio
Abbado,” but, artistic issues aside,
Abbado probably didn’t care to be
piggybacked on a marketing concept
so firmly associated with another

conductor. How about “Scherzo
Abbado”? Guess it just doesn’t have
that ring.

And by the way, EMI Classics has
jumped on the Karajan bandwagon
too, with its February release of
“Intermezzo,” described as “a two-
CD [for the price of one] collection of
Herbert von Karajan’s most beauti-
ful and soulful recordings ... more
[music] than ‘Adagio’ and a better
price to boot.”

M ONEY FOR NEW OPERAS:
Twenty opera producers are receiv-
ing Lila Wallace—Reader’s Digest/
Opera for a New America grants this
year. Substantial production support
grants will go to Houston Grand
Opera for a new work by Daniel
Catan (October 1996) and Lyric
Opera Of Chicago for “Amistad” by
Anthony Davis (November 1997),
among others; new-work develop-
ment grants are going to the Cana-
dian Opera Company for “The Gold-
en Ass” by Randolph Peters and
Robertson Davies, Lyric Opera Of
Chicago for “Between Two Worlds”
by Shulamit Ran, Opera Theater
Of St. Louis for “Letters Of Gold”
by Paul Schoenfield, and San Fran-
cisco Opera for an opera based on “A
Streetcar Named Desire” by Andre
Previn.

i Billeoard. |
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MCA Music Eyes “‘Midsize’ Power

New Chief Renzer Outlines Growth Strategy

H BY IRV LICHTMAN

NEW YORK—MCA Music Publishing
may not have designs on developing a
catalog of a million-plus copyrights,
but its new global president, David
Renzer, does have plans to make it a
stronger “midsize” multinational oper-
ation both creatively and structurally.

Renzer has moved to Los Angeles
from New York, where, during a more
than decade-long career, he was
most recently associated with Clive
Calder’s mightily successful Zomba
Music Publishing as senior VP of
North American operations.

He says MCA Music Publishing has
already set in motion an “aggressive-
ly funded” search for new catalog
deals and artist/writer signings. MCA
Music publishes 175,000 copyrights,
compared to the fewer than 10,000
published by Zomba. Much of MCA
Music’s catalog of evergreens, many of
which date back to the '20s, is the
result of the purchase of the late Lou
Levy’s Leeds Music in the early '60s.

With its stror~ mix of standards
and contempor  y successes, MCA
Music ranks among the top 10 pub-
lishing firms.

“Seagram [parent of MCA Inc.]
wants to grow our net publisher’s
share every year with aggressive
funding,” says Renzer. “In terms of
catalog acquisitions, we're actively
looking at 10 catalogs. We're about to
complete a seven-figure deal for a
Nashville company. We're also telling
our foreign affiliates to do the same
thing.”

In the realm of executive staffing,
Renzer cites upcoming appointments
in several key areas. He’ll be naming
a new CFO in the wake of a shift by
Paul Satenstein to MCA's label units,
an internal business affairs chief to
replace the use of outside counsel, and
a head of Latin music, who is likely to
start at MCA Music’s New York
offices.

Remaining in
his key slot is Los
Angeles executive
VP of creative
John Alexander,
who is credited
with playing a key
role in developing
the career of Ala-
nis Morissette as
a writer nember

RENZER

of MCA Music.

Renzer’s managerial responsibilities
cover 175 employees who work at 16
wholly owned MCA Music units in the
U.S. and abroad. Seventy-five staffers
are located in Los Angeles, 15 are in
New York, and 10 are in Nashville.

In terms of infrastructure, Renzer
says that MCA Music will move from
its present location in Los Angeles
May 15 into what he terms “a creative
village,” its own building that had pre-
viously functioned as a warehouse. In
addition, the company has bought a
building in Nashville from Ronnie Mil-
sap, at which a 24-track studio is locat-
ed. Renzer intends to set up 24-track
studios there and at the new Los
Angeles location, too, which he says
will make MCA Music the only pub-

Judge Rules Against GConnick
In Lawsuit Over Royalty Split

NEW YORK—If deals concerning the
co-publishing of jointly created works
aren’t on paper, the involved songwrit-
ers could be facing future legal hassles.

In U.S. District Court in New York
April 11, Judge Miriam Goldman
Cedarbaum ruled that, despite having
had previously
written agree-
ments on co-pub-
lishing and royalty
splits, singer/ pi-
anist Harry Con-
nick Jr. could not
continue to collect
royvalties on a
70/30 basis in his
favor on new
album material for which there is no
written agreement.

Connick, through his publishing
firm, Papa’s-June Music, sued his co-
author, lyricist Ramsey McClean, last
August for breach of contract, charg-
ing that McClean was erroneously
receiving half of the mechanical royal-
ties from Columbia Records on Con-
nick’s 1994 album, “She.”

The suit was filed after McClean
refused to give Connick more than
$60,000 in royalties, which Connick
claimed was overpayment based on
previous agreements.

McClean, who had met Connick in

CONNICK

New Orleans in the mid-'80s, has writ-
ten songs recorded by Aaron Neville,
Bette Midler, and Bobby Short, among
others, He was nominated for an Acad-

(Continued on page 50)

lisher with 24-track equipment in all
three major music centers. Also in Los
Angeles, MCA Music is installing a
state-of-the-art Counterpoint comput-
er system to make the company’s
worldwide collection of writer royal-
ties more efficient, Renzer adds.

Renzer says recent management
changes at MCA Music Entertainment
Group under chairman/CEO Doug
Morris, who was appointed late last
year, make it “a wonderful time” to be
onboard. Renzer, whose appointment
was announced April 23 by MCA
Entertainment Group president Zach
Horowitz, replaces Jay Boberg, who
left the publishing operation last
November to become president of
MCA Records in the wake of the
restructuring under Morris. At press
time, Zomba had not named Renzer’s
replacement.

“It’s certainly a leap in terms of my
responsibilities at Zomba, although T'll
be having a similar working relation-
ship with MCA Records as I did with
Clive's Jiv = " "*~vance, how-

ever,’ in inter-
natio. . Records
has beeu , _u significant

expansion, especially in Southeast
Asia and Latin America. Overall, I'm
thrilled to be part of a music publish-
ing operation whose copyrights date
back to the '20s.”

MCA Music also has strong ties
with MCA Inc.’s Universal Pictures
and MCA TV. Renzer promises even
greater creative ties with those com-
panies, the coordination of which
rests with 15-year MCA Music veter-
an Scott James, who works in new
technology.

In his expanded role in publishing,
Renzer suggests that he will become
more vocal as a spokesman for legal
and legislative issues confronting the
worldwide publishing community.

Renzer, who describes himself as an
“A& R-driven entrepreneurial publish-
er,” says one main challenge is “to
remain competitive and yet still do
smart deals.”

Putting It Together. Hans E. H|rschfeld a Canadian artist whose specialty is col-
lages of great Broadway songwriters, recently presented a collage on songwriter
Johnny Mercer to singer Margaret Whiting, who is an executive with the Johnny
Mercer Foundation. When a New York museum sponsored by the Songwriters
Hall of Fame is established, Hirschfeld's collection may be displayed there. Mer-
cer was a founding member of the Songwriters Hall of Fame; Whiting is a board
member. Shown at the presentation, from left, are Oscar Brand, the folklorist/per-
former/songwriter who will be curator of the proposed museum; Hirschfeld,;
Whiting; and Bobby Weinstein, president of the National Academy of Popular
Music, which acts as custodian for the Hall of Fame.

Songwriters & Publishers

& MUSIC

NO.T SONG CREDITS

¥ 1 7 L E

W R I T E R

P U B LI 8§ M E R

HOT 100 SINGLES

ALWAYS BE MY BABY * Mariah Carey, Jermaine Dupri, Manuel Seal *

Sony/ATV Songs/BMI,

ATV/BMI, So So Def/ASCAP, EMI April/ASCAP, Full Keel/ASCAP, Air Control/ASCAP

HOT COUNTRY SINGLES & TRACKS
YOU WIN MY LOVE * Robert John Lange * Zomba/ASCAP

HOT R&B SINGLES

ALWAYS BE MY BABY * Mariah Carey, Jermaine Dupri, Manuel Seal *

Sony/ATV Songs/BMI,

ATV/BMI, So So Def/ASCAP, EMI April/ASCAP, Full Keel/ASCAP, Air Control/ASCAP

HOT RAP SINGLES
6§ O'CLOCK -« Nonchalant, DeWayne “Bam” Staten, Sr., Alonzo “Lonnie” Simmons, Jr., Kapin L.
Ferguson, Jr., Raguel “Bink” Dill, Andre “Smoovy" Harrison * ARALC/ASCAP, Deez Nutz/ASCAP

HOT LATIN TRACKS
EXPERIENCIA RELIGIOSA « Chein Garcia Alonso * Unimuica/ASCAP, Fonomusic/SESAC

Broadway’s Revitalized ‘King’;
Laurel And Hardy’s Film Music

3

TH E KING, OH MY! Some musical
revivals have a spirit and visual fresh-
ness that erase years of stuffy earlier
revivals and make one feel that a new
work is being presented. That’s not an
easy trick of theater to achieve with
“The King And L.”

It’s been around, in the best sense of
the word, and from its opening on
Broadway in 1951, the show has been
linked with the legendary appeal of i~
two original stars, Yul Brynner (w..
repeated his role as the King in the
1956 film) and Gertrude Lawrence
(who died during the initial run of the
Rodgers and Hammerstein classic).
In her movie portrayal, Deborah Kerr
may have had a stronger overall iden-
tity, but that demonstrates the power
of a mass medium like film.

Even with its vaunted past—and, in
case you didn’t know, a score of still-
radiating beauty and wisdom—the
show on display
now at the Neil
Simon Theatre
offers sounds and

Words & MIISII:

The instrumentals were penned by
LeRoy Shield, while the songs were
composed by a number of writers. All
the music is newly arranged for piano,
voice, and guitar by Ronnie Hazle-
hurst, former music adviser for light
entertainment at BBC Television.
Glassborow is also responsible for
“The Jessie Matthews Songbook,”
which contains 21 songs associated
with +he impish British musical rome-
dy s of the "30s and '40s. Amc. _ he
songs are several Rodgers and Hdrt
standards, including “My Heart Stood
Still” and “Dancing On The Ceiling,”
the latter of which Matthews intro-
duced in the British show “Evergreen,”
which became one of her major films. A
few R&H songs, including “Dancing
On The Ceiling,” survived the transfer.

JOINING IN: Warner Bros. Publica-
tions has linked with Up With People,
the 30-year-old
international
youth program,
to introduce a

sights to behold. . choral series for
Creatively hold- “' - l L_'*I R !-_‘, l choirs of all lev-
ing to their own e s els.

vision of their The first eight
roles, Lou Dia- by Irv Lichtman titles, with ac-
mond Phillips companiment

and Donna Mur-
phy should now be considered part of
the show’s royal lineage of featured
players, while supporting actors, espe-
cially Joohee Choi and Taewon Kim
as the king’s wives, sing and act with
literally standing-ovation loveliness.
Now that we have a “The King And
I” that is Broadway’s newest star, will
it have a cast album that will run for-
ever? At press time, unfortunately,
we're forced to say “Stay tuned.”

MUSICAL LAFF RIOT: Though not
particularly associated with songs,
other than a familiar bouncy tune
heard during the opening credits of
their comedy shorts, Laurel and
Hardy made extensive use of music
and songs in their filmwork, a fact
established by a number of recent CDs
featuring such material.

Now out in the U.K. and soon to be
released in the U.S. via Music Sales, a
new folio, “Music From The Movies:
Laurel and Hardy,” has been published
by the Music Theatre Guild, operated
by Philip Glassborow. The handsome
folio contains 12 instrumentals and 11
songs from Laurel and Hardy films
plus two other songs from their era.

tracks on cas-
sette and arranged for three- and
four-part vocals, were released in
April as part of the music print com-
pany’s “Choral Showease "96” pro-
gram.

The titles are “It Takes A Whole
Village,” “Evervbody Put A Little Bit
In,” “Room For Everyone,” “Within
Our Reach,” “Up With People,” “We
Have Today,” “Where The Roads
Come Together,” and “What’s Hap-
pening To You.”

G()OF: Words & Music knows better,
but one wouldn’t know it with our asso-
ciating “September Song” with Kurt
Weill’s first American musical, “John-
ny Johnson,” in the April 20 issue.
That honor belongs to *“Knickerbocker
Holiday.”

PRINT ON PRINT: The following

are the best-selling folios from Music

Sales Corp.:

1. Tori Amos, “Boys For Pele.”

2. “Seal.”

3. Natalie Merchant, “Tigerlily.”

4. AC/DC, “Ballbreaker” (guitar
tablature edition).

5. Tori Amos, “The Bee Sides.”
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New Stages For Rocket Lab
Facility Offers Enhanced-CD Work

#l BY JACK ARKY

SAN FRANCISCO—The advent of
the enhanced CD, a multimedia disc
that contains interactive CD-ROM
material as well as 16-bit audio, has
provided a natural growth opportu-
nity for San Francisco-based mas-
tering facility Rocket Lab. The com-
pany’s synergy with its sister
companies, Rocket Post Productions
and Rocket Rentals, has allowed it to
offer its clients the added advantage
of enhanced-CD production.

Rocket has assembled a multime-
dia team designed to assist clients in
the production of the content portion
of an enhanced CD, as well as pro-
viding its traditional mastering ser-
vices for the audio portion.

Nestled in the shadows of the
sprawling Bay Bridge, in the heart of
“multimedia gulch” (San Francisco’s
exploding hi-tech industry district),
the company produced one of the
first enhanced CDs last year, Chris
Von Sneidern’s “Big White Lies”
(Heyday), which included interactive
liner notes accompanying the audio.

Rocket owner Nancy Baysinger
still envisions audio mastering as

being the mainstay of Rocket’s busi-
ness, but the company is well poised
to expand its horizons.

“People are going to want more
than just mastering,” she says. “I
don’t see how it can go any other
way.”

Rocket Lab was launched in 1989
by Baysinger, a San Francisco engi-
neer who learned mastering under
Paul Stubblebine, who is now head
engineer at Rocket. Baysinger’s hus-
band, Fred, was already running a
successful audio/video rental compa-
ny, Rocket Rentals. Then came Rock-
et Post, the video post-production
arm of the Rocket companies.

It was Stubblebine who suggested
that the Bay Area could use another
mastering house. He says, “I was
quite convinced that there was more
work in the area than the one mas-
tering facility could handle. That
proved to be true.”

With the rental facility already in
place, Baysinger thought “it would be
a good idea to have audio and video
together. When Rocket Rentals went
into post, originally we thought about
doing music videos, but we never
really got into that. Now it’s merging

together because we’re doing en-
hanced CDs.”

Rocket employs four mastering
engineers—Stubblebine, Ken Lee,
Mare Senasac, and Michael Roman-
owski—and a multimedia producer,
Kevin Pina.

A second mastering room has been
built to deal specifically with en-
hanced-CD content and other multi-
media projects. The company is plan-
ning to digitally link all of Rocket’s
post-production and mastering facil-
ities. A larger main mastering room
is also in the planning stages.

“I"'m proud of the diversity of work
that we do, and that’s a reflection on
the Bay Area. It’s always been a real
hotbed of activity for independent
labels,” says Stubblebine.

Indeed, Rocket’s client list boasts
an impressive number of top names,
with an emphasis on regional acts.
The facility has mastered projects by
such diverse acts as the Mermen,
Timbuk 3, Naked Barbies, Cracker,
Ry Cooder and Vishwa Mohan Bhatt,
Dick Dale, Red House Painters, Dig-
ital Underground, 2Pac, Rappin’ 4-
Tay, Mickey Hart, John Lee Hooker,

(Continued on next page)

Rothrock
Purpose As

#l BY DAVID JOHN FARINELLA

LOS ANGELES—After toiling in the
mid-'80s as coffee caddies at the
Record Plant in Los Angeles, Tom
Rothrock and Rob Schnapf spent the
past seven years pushing faders,
twisting knobs, and reversing gates,
all the while learning that in record
production nothing works twice.

“Unless, of course, you say that at
the beginning,” quips Schnapf. “Then

it’s completely dif-
ferent.”
Currently mix-
ing the debut
album from
Columbia Records
act D. Generation,
the two producers
have learned that
most of the time,
four ears are bet-
ter than two,
although some-
times four hands can be a bit cum-
bersome.

“Sometimes we’re both turning
equalizer knobs on the same channel
at the same time,” says Rothrock with
a laugh.

Actually, though, it was during a
project with Virgin band Heatmiser
that the team realized how valuable
tag-team producing can be. “I just got
real tired and went back to the hotel,”
Rothrock says. “Rob stayed on till 4
a.m., and they just got an amazing
vocal.”
Rothrock and Schnapf also used

And Schnapf Find Dual
Producers, Label Owners

the team approach on the D. Genera-
tion sessions with much success (the
album is due July 2). In fact, during
a moment worthy of a Hallmark card,
Schnapf says to Rothrock, “Some-
times I'll notice that I'll be fighting a
track and leave. You'll do something,
and when I get back, it’s rockin’ bet-
ten”

To which Rothrock responds, “Oh,
TI've definitely noticed that I'll get toa
frustrated point and instead of stay-
ing there and adding that energy . ..
if I leave, you're in a better space for
it.”

That said, just how does this team
work? “We pick a time to meet at the
studio, usually noon,” says Rothrock.
“Sometimes we car-pool,” adds
Schnapf. “Yeah, sometimes we're
working in a different state or coun-
try, so we always car-pool,” Rothrock
says.

Although an outsider might think
that four ears and two opinions would
rarely mesh, both say that’s not true.
In fact, Schnapf says, “at this point
it's sort of unspoken.”

The beginnings of this recording
and label-owning team came when
Steve Deutsch gave the pair off-hours
access to his studio, the Micro Plant
(located upstairs from the Record
Plant). In what they call a basic MIDI
hip-hop studio, they would pile all
their gear in one of the two rooms and
make a few phone calls to bands they
knew. Then, around midnight, when
the studio would clear, they’d start
recording.

“Steve really helped us initially to
develop what we do together,” says
Rothrock. “He also made it obvious
we always needed to have our own
recording space if we were going to
be in this business.”

At first the team built a studio,
named the Pleasure Dome, in Van
Nuys, Calif., and got to work. While
they had their own space and were
doing what they wanted to do, they
felt trapped by the bottom line. “We
had to make the nut every month,”
says Rothrock. “I'd be stuck in there
a week or two a month engineering or
producing something just to make the
rent money.”

So, when they decided to move up
and build “a bigger dome,” they went
all out.

The Shop, which has been open for
about three years, is just about as far
out of the Los Angeles hustle and
bustle as you can get. Located in the
Humboldt County town of Arcadia,
Calif., the studio sits on Rothrock’s
family property.

“The barn was laying there and
was falling down. It was either have
the fire department torch this thing
or put a lot of work back into it,” he
says. “Rob and I are both fans of old
everything, whether it’s furniture or
cars, 50 90% of what the signal pass-
es through was built between 1945
and 1975. As Rob always says, it’s
state-of-the-art '70s.”

The project studio, which they've
kept private, features a 1973 console

(Continued on next page)

Mastering engineer Marc Senasac, left, and multimedia producer Kevin Pina are
shown working in Rocket Lab’s multimedia/post-production room.

EUROSOUNDS

A column by Zenon Schoepe on the
European professional audio industry

U.K.

ABBEY ROAD has refurbished the
control room and restored the playing
area of Studio 2, the famaus room
where the Beatles recorded the bulk
of their oeuvre. A Neve VRP60 with
Flying Faders has been installed, along
with Quested monitors. “Studio 2 is a
great asset to Abbey Road,” says Mar-
tin Benge, VP of EMI Music Studios.
“We were far more coneerned with
preserving the integrity of this impor-
tant facility than glamorizing it, so that
those who knew and werked in the
room before will not feel that anything
has been lost in this upgrade.”

SWEDEN

THE STOCKHOLM STATE Theatre
has ordered Europe’s first Fairlight
Fame digital mixer/recorder/editor.
Fame is the product of a collaboration
between Fairlight and console manu-
facturer Amek in which Fairlight has
adopted Amek’s digital desk controller
surface, complete with SuperMove
motor-fader automation, as a front-end
to its 40-bit floating point DSP mixing
engine for the MFX3 digital audio
workstation.

ITALY

TWO SSL AXIOM digital caonsoles
are being installed in the studios of
national broadcaster RAI in Rome and
Turin as part of a major refurbishment
and digital re-equipping program.

“A key factor in our decision was the
highly sophisticated level of integra-
tion beneath a control surface that is
both familiar and intuitive,” says Enri-
co Guido, technical manager of RAI
in Rome.

The Rome desk has 48 mono chan-
nels, 16 stereo channels, and 60 hours
of DiskTrack storage and will be used
for radio and TV production. The Turin
desk has 32 mono channels, eight
stereo channels, and 48 hours of stor-
age for use in radio production.

GERMANY

MORE THAN 30 years since it intro-
duced its last tube microphone, Neu-
mann has bowed a brand-new tube
unit, the M-149. Described as a worthy
successor to its classic predecessors,

the M-149 employs a K-49 capsule—a
hand-gelected version of the high-tol-
erance K-47 capsule—introduced
after 1960 on the U-47 mike.

A sensor circuit regulates and sta-
bilizes the heater voltage of the valve
and compensates for any loss of out-
put level due to long cable runs. Un-
like many valve mikes, the M-149 is
transformerless and uses Neumann
FET 160 circuitry in the output stage
to give self-noise performance on a
par with modern studio capacitors.

Nine polar patterns are offered
together with a seven-step high-pass
filter that alters the cutoff frequency
by -3 dB in half-octave steps between
20 hertz and 160 hertz.

THE FRANKFURT MUSIK Messe
trade fair in March featured notable
product launches. Tascam revealed a
more affordable version of its DA-88,
the DA-38, aimed at the musician sec-
tor as a sfripped-down version of the
original. The biggest difference is that
the DA-38 cannot slave to timecode on
its own but can when piggy-backed
onto a suitably equipped DA-88. For
DA-88 owners, the DA-38 offers an
affordable means of expanding track
capacity.

Tascam, which invented the analog
Portastudio in the '80s, went digital
with the MiniDisc-based 4-track 564
Portastudio, which has an analog
mixer section with four mono and four
stereo channels, two auxiliary sends,
three-band EQ with sweepable mid-
range, XLR mike inputs, and four
dedicated track outputs.

A similar line was taken by Yama-
ha with the MD-hased, 4-track MD4,
which features a four-channel mixer,
“combine and divide” editing func-
tions, and cue-list style programma-
ble playback and bounce-down.

Focusrite unveiled its most afford-
able range of outhoard processors to
date, the Green Range. It includes a
dual mike preamp, direct recording,
and “voicebox” microphone signal-
path modules.

The direct-recording module has
mike, line, and instrument level inputs
passing through six stages of EQ, an
output fader, and VU response bar-
graph metering.

The voicebox is designed to offer a
single channel of high-quality mike
input processing, with three-band
EQ, a compressor, de-esser, and noise
reducing expander.
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ROTHROCK AND SCHNAPF FIND DUAL PURPOSE AS PRODUCERS, LABEL OWNERS

(Continued from preceding page)

from Wally Heider’s famous Studio
Four in Los Angeles and a Stevens 24-
track, 2-inch machine that came out of
the Producers Workshop, which is now
called West Beach and is owned by Epi-
taph Records owner Brett Gurewitz.

Schnapf calls the tape machine “a
sort of an esoteric West Coast brand.”
As for the rest of the gear, Rothrock
says, “It goes back into weird tube gear
from the *40s and '50s. A lot of eccen-
tric equipment.”

One of their rationalizations for keep-
ing the Shop private was to make sure
they could come back to the studio just
the way they left it. As Rothrock
explains, “Whatever you had patched
up last is still sitting there. We've left
mixes up for a month and gone from
Los Angeles to New York, and then the
company will say, ‘Can you turn up the
vocal a little bit?” And we’ll go back up,
and it’ll still be laying there.”

This combination of location and
equipment seems to play right into
their hands when it comes down to get-
ting tones. “The sonic philosophy is to
wring everything out of the instrument
and the room and the hands that are
playing it,” says Rothrock. “What you
hear should be as much of the actual
event happening in the room as we can
possibly bring into wherever you are
listening to the disc. We are trying to
pull you into where we were at the time
it happened.”

As an example, Rothrock cites a gui-

tar solo he and Schnapf were trying to
capture from Darrel Herbert on the
Toadies song “Always.” He says,
“Nobody was satisfied about how it was
ending, and finally he had one he
thought he liked.”

So, they told Herbert to keep going,
which made him just a touch upset. “He
did this one out of pure frustration
where he just wrenched the guitar all
around. It was great,” Rothrock says.

In fact, the goal of any recording
they do is not to overthink the process.
In the Rothrock/Schnapf world of
musice, performance is king.

“Basically it starts and ends with the
song,” Rothrock says of his producing
philosophy. “The song and the per-
former pretty much dictate what needs
to be done. Also, staying out of the way
and having enough vision to know not
to have a heavy-handed influence so it
stays true to the artist.”

Schnapf concurs. “It’s definitely
finding the strengths of the artist and
accentuating them,” he says.

Even before the Seattle scene
exploded, Rothrock and Schnapf were
shopping what they considered high-
quality production from their Micro
Plant and Pleasure Dome sessions. The
story goes that they would walk
through company doors, and the rep
would look at their product, shrug, and
say, “Eh, demo.” Remembering those
times, Schnapf says, “They’re basical-
ly demos until there’s artwork and

NEW STAGES FOR ROCKET LAB

(Continued from preceding page)
and Jerry Garcia and David Gris-
man.

Rocket has a full-service main
mastering room that utilizes a Sonic
Solutions mastering system
equipped with Apogee AD-1000 and
DA-1000 converters (with UV-22
encoding), digital EQ and compres-
sion software, complete PQ editing,
and No Noise.

The studio uses Ampex ATR and
Studer A-820 Y-inch and '%-inch
machines. Other gear includes Sontec
Mastering EQ, Lexicon 300, tc Elec-
tronics 5000 with mastering software,
Ear compressors and parametric EQs,
and NTP compressors. The analog
gear is outfitted with Dolby SR, Dolby
A, and dbx noise-reduction systems.
Monitoring is done on Meyer HD-1
speakers. Rocket can supply CD-R or
1630 masters, as well as lacquers.

Stubblebine, who supervised the
construction of Rocket’s main mas-
tering studio, says specialist Bob
Hotus came to tune the room and
found that he could only suggest
such minor adjustments that they
were deemed unnecessary. “The
room has a very low-noise floor,”
Stubblebine explains. “It’s a very
reliable monitoring device.”

Looking to the multimedia future
looming on the horizon, Stubblebine
says enhanced CD offers artists new
creative avenues but has yet to catch
on in the marketplace.

“Some artists see this as a whole
new art form—as if we just invent-
ed paint,” quips Stubblebine. “But
where’s the pull from the market-
place? I haven’t seen a tremendous
amount of pull. It’s all push, and the
push is coming from two areas: the
people who want to do it because we
can, and the people who want to do it

because there is going to be money.”

On the prospect of DVD, Stub-
blebine says, “Are we going to have
more channels, or are we going to
have a multichannel format or high-
er quality? My own hope is that we
will definitely take it to higher qual-
ity. We should settle on a standard
that we can’t meet right now so that
we can grow into it rather than what
happened with the CD, where it’s
been very difficult to grow beyond
the original standard.”

He adds, “We don’t have A-to-D
converters that are working flaw-
lessly at 24-bit resolution and 100-
kilohertz sampling. But I would hope
that we would set the standard at
least that high. Past that, I would
like to see multichannel. You may
want to put a 16-bit, 44.1-kHz chan-
nel in parallel to the high resolution
in order to make it backwards com-
patible so a normal CD player could
play it.”

Stubblebine, president of the San
Francisco chapter of NARAS, began
his career as a live sound engineer in
1969 and quickly moved into the
recording studio. In 1973, he went to
work for Columbia Records’ San
Francisco studios, where he received
his training as a mastering engineer
and also was a staff mixer and sec-
ond engineer.

Stubblebine has consulted in the
design of several Bay Area studios
and served as a sound-system design
consultant. Perhaps his most unusu-
al project was designing a sound sys-
tem for both houses of the Nevada
state legislature. Then again, a com-
puter whiz checking out the latest
enhanced CD produced and mas-
tered at Rocket Lab might think a
lacquer master lathe is unusual.

they’re on vinyl.”

Rothrock adds, “We'd get that nega-
tive response, and we’d say, ‘OK, screw
it. We’ll put it out.” ”

So they formed a label called
Bongload, and just as they were press-
ing their first batch of 7-inch singles,
Nirvana’s “Nevermind” revolutionized
the rock world with its low-fi recording
process. After the success of that
album, Rothrock and Schnapf found

themselves courted by the same reps
who had rejected them.

Rothrock says, “They were like, ‘Oh,
this is hot.” Whereas six months before
they’d said, ‘Yeah, that’s nice.” Sudden-
ly it was a whole other ballgame.”

Their first batch of artists included
Further, Wool (which later signed to
London), and Beck.

Nowadays, the two divide their time
between Bongload responsibilities and

their status as major-label guns for
hire.

“Both situations are rewarding in
different ways,” says Schnapf. “Some-
times when you do too much of the Bon-
gload thing it’s really nice to do a
major-label thing, because you make
the record and then you hand it off.”

Rothrock adds, “On the other hand,
sometimes it’s nice to see it all the way

through.”

BILLBOARD’S NO. 1 SINGLES (WEEK ENDING APRIL 27, 1996)

CATEGORY HOT 100 R&B COUNTRY ALBUM ROCK MODERN ROCK
TITLE BECAUSE YOU YOU'RE THE ONE NO NEWS IN THE MEANTIME CHAMPAGNE SUPERNOVA
Artist/ LOVED ME SWV/ Lonestar/ Spacehog/ Oasis/

Producer Celine Dion/ A. "Allstar” Gordon D. Cook, W. Wilson B. Goggin, Spacehog 0. Morris
(Label) D. Foster (RCA) (BNA) (Sire/Elektra) N. Gallagher
(550 Music) (Epic)
RECORDING CHARTMAKER/ HEAD UP/ SOUNDSHOP BEARSVILLE ROCKFIELD
STUDIO(S) RECORD PLANT SOUND ON SOUND (Nashville) (Bearsville, NY) (Gwent, SOUTH WALES)
Engineer(s) (Los Angeles) (Ft. Lee, NJ/New York) | Mike Bradley Bryce Goggin Owen Morris
Felipe Elgueta Angelo Qualgia/ Nick Brine
Andrew Blakelock
RECORDING SSL 4000B/SSL 8096 | SSL 4040E with Makie 32.8/ Neve BCM 10 Neve VR with Flying
CONSOLE(S) G Plus comp./ SSL 4064G plus Faders
SSL 4072 and Recall Automation
RECORDER(S) Sony 3348 ADAT/Studer A827 Sony 3348 Studer AS00 Studer A827
MASTER TAPE Ampex 456 3M 996 Ampex 467 Ampex 456 3M 996
MIX DOWN RECORD PLANT HIT FACTORY SOUNDSHOP RPM ORINOCO
STUDIO(S) (Los Angeles) {New York) (Nashville) (New York) {London)
Engineers(s) Humberto Gatica Tony Maserati, Allstar Mike Bradley Bryce Goggin Owen Morris
Andrew Blakelock Spacehog
CONSOLE(S) SSL 8096 Neve VR 60 SSL 4000E Neve 8068 with Trident Vector
with Flying Faders Flying Faders
RECORDER(S) Sony 7010 Studer A827 Studer ABO Studer A800 Otari MTR 90
MASTER TAPE Sony DAT Ampex 499 Ampex 499 Ampex 456 Ampex 456
MASTERING SONY MUSIC HIT FACTORY MASTERMIX MASTERDISK ABBEY ROAD
Engineer Viado Meller Herb Powers Hank Williams Scott Hull Nick Webb
CD/CASSETTE Sony BMG JVC/Sonopress WEA Sony
MANUFACTURER

© 1996, Biliboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales.
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ALBUMS

EDITED BY PAUL VERNA

PHILLIP OFFICER

Many A New Day

PRODUCER: Phillip Officer

Griginal Cast 9542

A salute to the lyrics of Oscar Hammer-
stein, this album is also a nod to singer
Phillip Officer, whose warm, throaty
vocals add a wealth of freshness to the
mostly familiar songs without overlook-
ing their intrinsic dignity. The gentle,
inventive instrumental accompani-
ments, as Officer himsoelf might agree,
give these renditions much of their
beauty. The particular delights are
“Softly, As In A Morning Sunrise,”
“Don’t Kver Leave Me,” “When [ Grow
Too Old To Dream,” and the rarely
heard Rodgers & Hammerstein song of
a weary drifter, “Evervbody’s Got A
Home But Me.” A shining example of
cabaret art.

RAPPIN’ 4-TAY

Off Parole

PRODUCERS: Variol

Ragtop/Chrysalis/EMI 35509

Album from popular Bay Area player
offers rubbery, hot-buttered soul featur-
ing tight, live orchestrations. Among
standout cuts are the cock tale “A il
Some’em Some’em,” which interpolates
Leon Haywood’s fittingly titled “|
Wanna Do Something Preaky To You™;
“Never Talk Down,”™ a mackadocious
command thrown down by Too $hort,
MC Breed, and 4-Tay; and “Comin’
Back.” a minor-key bubbler wherein the
rapper shares his newfound apprecia-
tion for life after reflecting on his
prison bid.

NONCHALANT

Until The Day

PRODUCERS: Various

MCA 11265

The precursor to this deeply passionate
atbum is “5°0 Clocek,” a ballsy, bare-
bones track (and best-selling rap radio
hit) directed at all ghetto hustlers who
regularly congregate on street corners.
Nonchalant tells the brothers, in a car-
ing, nonpreachy way, to get themselves
together, “Ya wastin’ all ya time right
along with ya minds,” she asserts. Other
songs—including “Move On,” a com-
mand to a dude who wronged her; and
“Lights + Sirens.” which is about police
brutality—examine her need to be
respected, There are also a couple of
party jams to balance out all the experi-
ential drama.

LATIN

FIERRO

Mas Que Amigos

PRODUCER: Joel J, Guzman

Barbwire 1113

Label debut for Texas imprint that is
partly owned by a Virgin Records exec-
utive is chock-full of infectious conjun-
to-style polkas and lilting cumbias,
which are powered by emotive vocal
stylings of lead singer Jorge Zarate and
his brother Greg. Contact: 817-498-
6510,

SPOTLIGHT
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VARIOUS ARTISTS

Crescent City Soul—The Sound Of New
Orleans 1947-1974

COMPILATION PRODUCER: Alan Warner

EMI 37350

Four-CB box examines the profound
influence of New Orleans’ music on R&B
and rock'nroll. Featuring selections by
such pioneers as Professor Longhair,
Fats Domino, Little Richard, the Meters,
Dr: John, Aaron Neville, Jessie Hill,
Lloyd Price, Amos Milburn, Labelle,
Roy Brown, Irma Thomas, and produc-
ers Dave Bartholomew and Ailen Tous-
saint, the package is an essential guide to
a side of New Orleans’ musical heritage
that is at ‘times ohseured by the vity’s
role as a wellspring of jazz, blues, and
zydeco. Superbly annotated, the box con-
tains an introduction by Ed Bradley, an
enlightening essay by producer Alan
Warner, detailed session notes, artist
bios, and a hibliography/discography of
recommended works, A musical feast,
and an example of how to assemble a
genre retrospective.

BRIAN SETZER ORCHESTRA

Guitar Slinger

PRODUCER: Phil Ramone

Interscope 90051

Second outing by guitar hero and for-
mer Stray Cats front man Brian Set-
zer is more musical, edgier, and more
assertive than its predecessor. Setzer
and his orchestra—a large horn sec-
tion and a piano/bass/drum rhythm
coinbo—rock fiercely on new originals
“The House Is Rockin’, ” “(The Leg-
end Of) Johnny Kool,” and “Hoodoo
Voodoo Doll”; Stray Cats rave-up
“Rumble In Brighton”; GGene Pitney
classic “Town Without Pity”; and
three excellent collaborations between
Setzer and ex-Clash man Joe Strum-
metr, including “Ghost Radio” and
“Sammy Davis City.” Brought into
sharp focus by producer Phil Ramone,
“Guitar Slinger” is one of Setzer’s
finest efforts and a groundbreaking
fusion of three distinct musical tradi-
tions: rock’n’roll, big band swing, and
Jjazz.

SPOTLIGHT

GIUDN KREMER

JOHN ADAMS

Violin Concerto/Shaker Loops
PRODUCERS: Martin Sawer, Phifip Waldway
Nonesuch 79360
Its astringent beaaty redolent of Alban
Jerg’s fumous work, Johu Adams’ Violin
Concerto is nne of the more important
American compositions in years—deeply
arttul yet accessible to those with open
cars, The great power and mystery of
the outer movements frame a haunting
chaconne, comparable in its intricate
calm to Adams’ gorgeous “Tromba Lon-
tana” from 1986. The concerto's ener-
grized interproters are conductor Kent
Nagano and the London Symphony
Orchestra with violinist extraordinaire
Gidon Kremer, also the soloist in Philip
Glass” Violin Conearto fromn a few vears
ago. Paired with Adams’ concerto is
“Shaker Loops,” cast in a version for
chamber orchestra that is weightier in
cumulative effeet than the original for
string septet. lven the most conserva-
tive classieal stations would be remiss in
not programming this <pecial music,

JAZZ

THE CHARTBUSTERS

Mating Call

PRODUCER: Todd Barkan

Prestige 11002

This dextrons traditional jazz ensemble
combines the talents of young szxophon-
ists Craig Handy and Donald Harrison
with those of veterans Idris Muhammad
on drums and Dr. Lonnie Smith on Ham-
mond B-3 organ (with contributions

from trumpeter Randy Brecker and gui-
tarist David Fiuczynski). The Chart-
busters’ repertoire includes both Tadd
Dameron’s sinuous, sensuous title cut
and [rie Dolphy’s woozy, bluesy “245.”
Other set highlights include such
punchy blues themes as “Kirk’s Works”
and “Back On The Farm” and three by
Sonny Rollins: a percolating, Latinesque
“Mambo Bounce,” a lazily midtempo
“Doxy,” and a gleeful workout on tan-
gled bop classic “Olen.”

VITAL RE

THE O'JAYS

Back Stabbers

REISSUE PRODUCER: Leo Sacks

Epic Associated/Legacy 66113

The O’ Jays —vocalists Eddie Levert,
Walter Williams, and the late William
Powell—were borne aloft on a perfect
blend of hook-filled songwriting, gor-
geous vocal arrangements, and muscu-
lar orchestrations, courtesy of Philly
soul men Kenny Gamble and Leon Huff.
With top-natech G&H material (with
many assists from Bunny Sigler and
McFadden & Whitehead), this 1972
album yielded three top 40 hits, includ-
ing good-time soul classic “Love Train,”
which was a No. 1 pop hit. (Marked by
majestic strings and razor-sharp R&B
harmonies, the title track scaled the pop
charts first, reaching No. 3.) This
remarkably filler-free album also
includes such dramatic, heartbrezking
themes as “Who Am 1” and *Listen To
The Clock On The Wal),” the glistening
balladry of “Sunshine Part I1,” the irre-

Verve 529 698

ISSUES ™

sistible dance beat of “Time To Get
Down,” and the group’s flawless, big-
production funk/soul classic “992 Argu-
ments.”

OSCAR PETERSON
The Gershwin Songhooks
REISSUE PRODUCER: Michael Lang

Jazz piano virtuoso Oscar Peterson cut
two all-Gershwin trio dates for Norman
Granz: one with bassist Ray Brown and
guitarist Barney Kessel in 1953 and
another with his long-standing rhythm
section of Brown and drummer Ed Thig-
pen in 1959. The combination of these two
songbooks hints at Peterson’s favorites,
as five tunes are performed at both ses-
sions—including sublimely bluesy takes
on “It Ain’t Necessarily-So.” Other set
highlights include classic Petersonian
funkiness on “Nice Work If You Can Get
It,” a rhythmie revitalization of “S'Won-
derful,” and a glorious, richly embellished
solo piano version of “Summertime.”

WORLD MUSIC

s RADIM ZENK.

Strings & Wings

PRODUCER: Radim Zenkl

Shanachie 5021

Czech mandolinist Radim Zenkl creates a
lively series of 20 improvised duets with
20 stringed-instrument players, the best-
known of whom include David Grisman,
I3éla Fleck, and Jerry Douglas. Zenkl’s
mesmerizing mandolin is paired with
David Balakrishnan’s violin and Rob
Wasserman’s bass but also in more unex-
pected match-ups with Miya Masaoka’s
koto and Krishna Bhatt's sitar. With an
apparent affection for strings of every
description, Zenkl spontaneosusly spins
some truly delightful acoustic melodies in
tandem with the sounds of mountain dul-
cimen, hurdy-gurdy, Paraguayan harp,
ukulele, balalaika, anc many others.
Standouts include the pizzicato fantasia of
“Unleashed Memories™ and the edgy folk
harmonies of “I'rom The Castle To The
Woods.”

TOURE KUNDA

The Toure Kunda Collection

COMPILATION PRODL.CER: Dan Storpes

Putumayo World Music 121

Seminal Senegalese ensemble Toure
Kunda is saluted by the world music label
with this assortment of recent tracks,
including six never before available in this
country. The effortless blend of Sene-
galese and Western pop styles comes
wrapped in enjoyable choral harmonies
throughout, especially on the rasygoing
groove of “Wadini,” the reggae inflections
of “Ke Diare,” and the hard-reck beats of
“Okunaya.” Dub beats propel “Ndoungou”

and the dramatic, infectious “On Verra
Quoi? Cal,” while Afro-funk theme “Cira”
is adorned by lively horn charts.

NEW AGE

p KITARO

Kitaro’s World Of Music

Producers: Kitaro & Gary Barlough

Domo 71011

At first glance, “Kitaro’s World Of Music”
looks like a greatest-hits collection, but
don’t be fooled. rawing on compositions
from across his solo career;, Kitaro has
rearranged these themes, downplaying his
keyboards in favor of acoustic instruments,
including a string quartet, harp, guitar, and
winds. Instead of Kitaro’s trademark reedy,
synthesizer leads, we're treated to the
native Chinese violin, the huguin, played by
Yu-Xiao Guang. He appeared on Kitaro's
“Heaven & Earth” soundtrack, and his deli-
cately expressive lines add new dimensions
to such Kitaro compositions as “Silk Road,”
“Mandala,” and “Caravansary.”

RICHARD BURMER

Treasures Of The Saints

PRODUCER: Richard Burmer

Miramar 23077

Lush, melodic, orchestral—these are apt
deseriptions of Richard Burmer’s music.
Yet this veteran synthesist usually avoids
the saccharin elichés endemie to music of
that deseription with a sonie design
uniquely his own. FExotic tone poems, such
as “Frenzy,” are edged with darkness,
while other themes have a medieval ambi-
ence. Flutist Tim Wheater adds to the
drama of “Ghost Tower” An old recording
of Dylan Thomas reading a poem brings a
portent to the album that doesn’t serve it
well, but nevertheless, Burmer re-estab-
lishes himself as one of the originals of
orchestral synthesis.

COUNTRY

SAMMY KERSHAW

Politics, Religion, And Her

PRODUCERS: Keith Stegall, Buddy Cannon & Norro Wil
son

Mercury 528 893

Sammy Kershaw remains one of the
staunchest country delivery systems in
operation—he’s a great singer of stone
country songs. Although this is almost a
split album—half overseen by former pro-
ducers Norro Wilson and Buddy Cannon,
half produced by Keith Stegall—Kershaw
makes it sound all of one picce. He main-
tains his usual balance of ballads and kick-
ers, a couple of oldies, and at least one
clever country tune. The latter is “Vidalia,
a name, as Southerners know, that can
apply to a woman as well as to a sweet
Georgia onion (and will probably apply to
the album’s second single, as well),

SAM BUSH

Glamour & Grits

PRODUCER: Sam Bush

Sugar Hill 3849

New Grass Revival founder and picker
supremo Sam Bush dons his beret and
shades for what at first glance seems a
whimsical stroll through the possibilities
of modern bluegrass. Through inspired
song selection (such writers as Bob Mar-
ley, Tim Krekel, Willis Alan Ramsey, and
Bush himself are represented here) and
inspiring sidemen (I3éla Fleck, Al Kooper,
Jerry Douglas, and Jon Randall), Bush
manages to intelligently stretch bluegrass’
envelope once again. Who says that
drums, organ, and slide mandolin can’t
work together?

(Continued on page 44)

ALBUM

u SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
m tions of works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical

merit. MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. Alt albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send R&B albums to J.R. Reynolds, Bitlboard, 5055 Wilshire Blvd., Los Angeles, CA 90036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashuille, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road,
Louisville, KY 40219. Other contributors: Havelock Nelson (rap/N.Y.); Irv Lichtman (Broadway/cabaret/N.Y.); Heidi Waleson (classical/N.Y.); Drew Wheeler (jazz/N.Y.);Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto {(new age).
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Reviews & Previews

NGLE

EDITED BY LARRY FLICK

P EVERYTHING BUT THE GIRL Wrong (3:55)
PRODUCER: Ben Watt

WRITERS: B. Watt, Tracey Thom

PUBLISHER: Sony, ASCAP

REMIXERS: Todd Terry, Dubfire, Sharam

Atlantic 6723 (cassette single)

This preview into the act’s brilliant new
album, “Walking Wounded,” is a fitting con-
tinuation of the gold-selling smash “Miss-
ing”"—from its muscular house-inflected
foundation to its sorrowful, relationship-
gone-awry lyrics. Singer Tracey Thorn
thrills with a vocal that is a study in '30s-era
torch melodrama but couched with just
enough pop restraint to remain accessible to
pop radio’s young listeners. Although Todd
Terry is once again at the remix helm,
“Wrong” is not a mere exercise in duplica-
tion. This time, the keyboards are richer and
the beats more insistent and African-influ-
enced. The real duplication should be radio’s
quick acceptance of this pop/dance jewel.

» GEORGE MICHAEL Fast Love (4:39)

PRODUCERS: George Michael, Jon Douglas

WRITERS: G. Michae!

PUBLISHERS: Dick Leahy/Chappelt & Co.. ASCAP
DreamWorks 4874 (c/o Uni) (cassette single)

After the brooding and darkly introspective
“Jesus To A Child,” Michael issues a firm
reminder of his ability to stir some soulful
vibes with the best of 'em. A sleek groove
that is a direct descendant of “Good Times”
by Chic inspires a Michael performance that
deftly cruises between breathy sensuality
and full-bodied belting. Icing on the cakeisa
chorus and refrain that are immediate sing-
along fodder. Good luck trying to sit through
this summery winner without swaying or
snapping your fingers—it’s next to impossi-
ble. An excellent preview of the upcoming
Michael opus, “Older.”

> GIN BLOSSOMS Day Job (3:26)

PRODUCERS: John Hampton, Gin Blossoms

WRITERS: S. Johnson, B. Leen, R. Wilson, P Rhodes, J.
Valenzuela

PUBLISHERS: You Sound Bitter/WB/Corporate
Teapot/Philthy/Bonneville Salt Flats/Rutle Corps, ASCAP
A&M 00213 (c/o PGD) (cassette single)

The second single from the fab album “Con-
gratulations I'm Sorry” has the driving
power of the band's breakthrough hit, “Hey
Jealousy.” Far more live-sounding and gui-
tar-heavy than recent singles, this jamis a
smart choice that affirms Gin Blossoms as a
well-rounded entity with sturdy rock chops
to go with their confirmed flair for brain-
sticking pop hooks.

TORI AMOS Talula (3.43)

PRODUCER: Tori Amos

WRITER: T. Amos

PUBLISHER: Sword and Stone, ASCAP

REMIXER: Bnian “B.T." Transeau

Atlantic 6720 (cassette singie)

This second single from “Boys For Pele”
doubles as a featured cut on the star-studded
soundtrack to “Twister.” Typically heady and
tough to penetrate on a lyrical level, thisis a
roller coaster of musical sounds, rapidly
swerving from sweeping acoustic strumming
to electro-hip funk beats. Dancefloor regu-
lars should have a listen to a radical recon-
struction by Brian “B.T.” Transeau, which
delves into haunting trance rhythins that
illuminate previously untapped parts of
Amos’ voice. Added interest in this single
should come from the inclusion of three pre-
viously unavailabie tunes.

RATPACK The Captain Of The Ship (3.34)
PRODUCERS: Evenson Allen, Mark McKee

WRITERS: E. Allen, M. McKee, K. Young, B. Yardley
PUBLISHERS: Songs of Logic/Kangaroo/Stainer and Bel/BMG,
ASCAP

REMIXERS: Pete Lotimer, Richard "Humpty” Vission, Lutz
Markwirth, Q-Swap, Douglas Carr, Peo Haggstrom

Logic 59038 (c/o BMG) (CD single)

Talk about your kitchen-sink records. In the
space of 3% minutes, Ratpackers Evenson

Allen and Mark McKee toss together ele-
ments of booty-bass, hip-hop, techno, ambi-
ent-pop, and dancehall. Ingested at the
wrong time, this could be instantly
headache-inducing. But if you’re in the mood
for party noise, it works just dandy. Remix-
ers Pete Lorimer and Richard “Humpty”
Vission smooth out some of the beats and
pump the song up into a riotous hi-NRG
track that is actually a little easier on the
nerves.

p JODECI Get On Up (3:40)

PRODUCER: Mr. Dalvin

WRITERS: Mr. Dalvin, K-Ci, JoJo

PUBLISHER: not listed

REMIXERS: Mr. Dalvin, Matt & Dean

MCA 3695 (/o Uni) (cassette single)

There is still countless hours of airplay to
be derived from Jodeci’s super-fine opus,
“The Show, The Afterparty, The Hotel.”
The time, the lads kick it lovely on a lively
pop/funk throwdown that harks back to
the Spinners and the Gap Band with its
breezy harmonies and jovial hand claps.
It’s a perfect addition to the spring sea-
son’s party soundtrack, so expect instant
R&B radio action, followed by equally
ardent play on top 40 stations.

SIMPLY SMOOTH Midnight Run (3:47)
PRODUCERS: Adam Shafron, Shawn Pierce

WRITERS: D. Mcintosh, A. Shafron, S. Pierce
PUBLISHER: not listed

Adam 52326 (c/o Koch) (CD single}

Speaking of retro-minded singles, scant
seconds into this top-tappin’ R&B ditty
will have many daydreaming about the
salad days of the O’Jays. There is enough
modern flavor to keep the kids interested,
most notably a few, swift interwoven rap
interludes. In the end, though, this is
unabashedly and lovingly reverent toward
old-school vocal groups—and will likely
give mature listeners a pleasant jolt.

NOOKS & LUPA Real Man (4:32)

PRODUCER: Psycho Les, PK.

WRITERS: not listed

PUBLISHERS: not listed

Correct 9913 (CD single)

The unforced, mellow reggae beat of
this jam is as refreshing as a Caribbean
sea breeze. Nooks & Lupa sing and rap
with equal flair and straight-up skill.
Romantic, chivalrous sentiment is sure
to win over female listeners. A sitar
adds an eccentric element to a steady
drum beat.

COUNTRY

» NEAL McCOY Then You Can Tell Me Goodbye
(3:17)

PRODUCER: Barry Beckett

WRITER: J. D. Loudermilk

PUBLISHER: Acuff-Rose, BMI

Atlantic 6729 (7.inch single)

McCoy’s last single, “You Gotta Love
That,” took him into the top three of the
Hot Country Singles & Tracks chart. He
follows that successful outing with this
cover of a classic Casinos recording. The
slick pop/R&B-flavored melody and posi-
tive lyric is a perfect match for McCoy's
smooth voice and warm style. He turns in
an impressive performance as his self-
assured vocals caress the words, bringing
out the romance of the song. A welcome
return of this timeless tune from one of
country music’s most consistently enjoy-
able vocalists.

p DIAMOND RIO That's What | Get For Lovin’
You (3:18)

PRODUCERS: Michael D. Clute, Tim DuBois, Diamond
Rio

WRITERS: K. Blazy, N. Thrasher

PUBLISHERS: Careers-BMG/A Hard Day's Wnte/Rio
Bravo, BMI

Arista 2992 (c/o BMG) (7-inch single)

One of country music’s premier bands
sinks its teeth into this solid country ode
to the benefits of a good love. As always,
Marty Roe’s country-boy vocal style rides
atop his bandmates' excellent musical
performances to create a fine and radio-
ready country tune.

p DAVID BALL Circle Of Friends 2:45
PRODUCERS: Ed Seay. Steve Buckingham
WRITERS: D. Ball, B. Spencer
PUBLISHERS: EM!-Blackwood/\
Stroudavarious, ASCAP

Warner Bros. 8175 (7-inch single)

The first single from Ball’s forthcoming
Warner Bros. collection revisits the famil-
iar country theme of a high-society woman
and blue-collar man with a clever lyric that
declares, “I'm just a square in her circle of
friends.” Ball's hardcore country vocals
infuse the tune with charm and personality.
This cut should find a welcome home at
country radio.

BMI;

p EMILIO | Think We're On To Something (3.21)
PRODUCER: Barry Beckett

WRITERS: J. Penning, B. Regan

PUBLISHERS: not listed

Capitol 10305 (c/o Cema) (CD promo)

In the current glut of cowboy-hatted croon-
ers, Emilio stands out with a distinctive
voice and a knack for nailing a lyric with
his delivery. His vocals possess a depth and
resonance that elevate any tune to greater
heights. This song boasts a well-written
lyric and appealing mid-tempo melody that
should help continue to build a base at
country radio.

P KEN MELLONS Stranger In Your Eyes (2:40)
PRODUCER: Jerry Cupit

WRITERS: M.D. Barnes, J. Chambers, L. Jenkins
PUBLISHERS: Sony Tree, BMI; Sony Cross Keys, ASCAP
Epic 78240 (c/o Sony) (7-inch single)

An artist can hardly go wrong with a
song penned by esteemed tunesmith Max
D. Barnes and cohorts Joe Chambers and
Larry Jenkins. Mellons holds up his end
of the deal by turning in a heartfelt per-
formance on this emotion-laden ballad.
The plaintive lyric and Mellons’ affecting
vocals go together to create a memorable
record steeped in the best country music
traditions.

DANCE

PLEASURE BEAT FEATURING J. COCK First
Time (s:30)

PRODUCER: Bradtey Daymond

WRITERS: T. Anthony, T. Boyle, G. Spencer
PUBLISHER: EMI, ASCAP

REMIXERS: Pleasure Beat, Frankfurt

Quality 7208 (CD single)

Just in case you needed another Euro-
NRG anthem a la Real McCoy or Fun
Factory added to your collection, here is
a bouncy selection, rife with squeaky-
clean synths and galloping beats. Yeah,
it’s totally derivative, but kinda fun
nonetheless. J. Cock belts with show-
boating theatrical energy, which suits the
wildly giddy music. For a harder sound,

go to the Frankfurt remix, which has a
tougher heat and cute keyhoard effects.

JEWEL Who Will Save Your Soul (2:00)

PRODUCER: not fisted

WRITER: not listed

PUBLISHER: not listed

Atlantic 6585 (CD promo)

A spree of image-enhancing television
appearances—including a sterling perfor-
mance on VH1’s “Duets” with Melissa
Etheridge—should help bolster interest in
this charmer from Jewel's underappreciated
debut disc. Amid a spare setting of strum-
ming guitars, twinkling piano lines, and
playful percussion, she comes off a tad like
Joan Osborne, but with less earthy grit and
more girlish glee. If there is a hit for Jewel
on this album, this is probably her best shot.
The odds appear to be in her favor.

KARLA BONOFF FEATURING THE NITTY GRITTY
DIRT BAND You Believed In Me (a.05)

PRODUCER: Michael Omartian

WRITERS: K. Bonoff, W. Waldman

PUBLISHERS: Longitude/Spirt Line/Seagrape, BMI

MCA 55182 (/o Uni) (cassette singie)

Are you ready for the onslaught of Olympic-
related music? Regardless, here it comes.
Bonoff and company kick off “One Voice,” a
compilation put out to raise money to cover
the expenses of the U.S. team. Well-inten-
tioned and overflowing with earnest words
about inner strength and faith, this single
could use a little more punch to have the
desired anthemic effect. Still, Bonoff’s voice is
always a pleasure, as are the Nitty Gritty Dirt
Band’s harmonies. Michael Omartian pro-
duced the track with a slick hand and accessi-
bility to both pop/AC and country audiences.

ROCK TRACKS

> VAN HALEN Humans Being (3.41

PRODUCER: Bruce Fairbairmn

WRITERS: E. Van Halen, A. Van Halen, S. Hagar, M. Antho-
ny

PUBLISHERS: Yessup/WB, ASCAP

Warner Sunset/Warner Bros. 8200 (CD promo)

The imminent soundtrack to “Twister”
should get a nifty boost from this scalding
slice of metallic rock. By now, you know the
sound of this enduring band inside out, and
there are no surprises here—just some
tasty riffs from guitar hero Eddie Van
Halen and snarling vocal acrobatics by
Sammy Hagar. The lyrics are an ironic look
at human nature, set within a whirling
arrangement that whips around with the
frenzy of a windstorm. Tty to sit through
this record without bobbing your head to
the beat, or indulging in a little air guitar—
it’s virtually impossible.

ALL-STAR MADNESS Magic {no timing listed)
PRODUCERS: Johnny “D" DeMairo, Nicholas
Palermo Jr.

WRITERS: J. DeMairo, N. Palermo Jr.
PUBLISHER: Johnick, ASCAP

Henry Street/Big Beat 92705 (c/o Atlantic) (CD
single)

Who says dance music producers are
not bonded? Some of the genre's
heaviest and most competitive hit-
ters bring their talents to this monu-
mental house instrumental. Kenny
“Dope” Gonzalez, Mare “M.K."”
Kinchen, Farley & Heller, Scott
Kinchen, the UBQ Project, Roc &
Kato, Armand Van Helden, Todd
Terry, Maurice Joshua, Tommy
Musto, Victor Simonelli, Roger
Sanchez, and Eric "E-Smoove”
Miller each add four or five minutes
to a basic house groove concocted by
Nicholas Palermo Jr. and Johnny
“D" DeMairo. The result is nearly 70
minutes of music that will move the
bodies of dancefloor regulars while
simultaneously feeding the brain
with endless rhythmic twists and
sound effects, Kids in the UK. are

NEW &
NOTEWORTHY

already gobbling this up. Look for
similar heat here, with radio climb-
ing aboard, once a tight edit is con-
structed.

DONELL JONES In The Mood 4:23)
PRODUCER: Donell Jones

WRITERS: D. Jones, G. Tobar, P. Richardson
PUBLISHERS: Check Man/Tobar/Duet/Ness, Nitty
And CaponefWarner-Chappeti, ASCAP
LaFace/Untouchables 4127 (c/o BMG) (cassette
single)

Although Jones is a new face as an
artist, his youthful soul flavor is famil-
iar to those who dug Usher’s hit,
“Think Of You,” which he wrote and
produced. On this preview into his
must-hear self-titled debut, he proves
to be as strong a vocalist as he is a
tunesmith. Stretching out over a lan-
guid funk groove, he displays a talent
for switching from chest-pounding
drama to romantic whispersin a
heartbeat. His performance is
matched by a song worthy of any jeep.
Early props will come from R&B
radio, but this is a multiformat hit
waiting to happen. Get on it ASAP

CORE Kiss The Sun 3.21)

WRITERS: Core

PRODUCERS: Core, Billy Anderson

PUBLISHERS: not listed

Atlantic 6607 (CD single)

In the words of the band itself, its style is con-
cisely described as a “psychedelic jam out.”
Shacdes of the Smashing Pumpkins and
Megadeth color the metal-tinged riffs on this
hard-as-a-rock rock song, while over-the-top
angry vocals create an environment of rage.
These youths gone wild may have a raw edge,
but given time they may develop into true
contenders. An added 47-minute interview
with the band on the CD format provides the
curious with all one would ever want to know
about the guys and far, far more.

BLUR The Universal 3.23)

PRODUCER: Stephen Street

WRITERS: D. Albam, G. Coxon, A. James, D. Rowntree
PUBLISHER: Music Corporation Of America, BMI

Virgin 11516 (CD single)

Somebody scream. Blur lead vocalist Damon
Albarn, backed by a weeping horn section,
increases the cabaret quotient on “The Uni-
versal” with surprisingly delightful results.
Though the act has been overshadowed in the
States by the more accessible songs of fellow
countrymen Qasis, Blur displays a subtlety
and finesse that should eventually win over
programmers and build the act’s following
here.

HOLY BARBARIANS Brother Fights 1:18)
PRODUCERS: Matt Hyde, ian Astbury

WRITERS: I. Astbury, P Sugg

PUBLISHERS: Tayminster, ASCAP; Vetvet Coyote, BMI
Reprise 8105 (c/o Wamer Bros.) (CD smgle)

Former Cult members lan Astbury and
Scott Garrett make their impression deep
and wide on this track, which could have
easily come from that band’s “Electric”
album instead of the Holy Barbarians’ debut
set, “Cream.” Astbury hefts his distinctive
vocals around the driving guitars with typi-
cal aplomb. Overall, a strong start for the
act.

GOD LIVES UNDERWATER Don't Know How To Be
(no timing listed)

PRODUCERS: God Lives Underwater, Gary Richards
WRITERS: Reilly, Turzo

PUBLISHERS: World Seec/EMI-Blackwood, BMI

American 8156 (CD single)

In spite of its head-banging, tweaking appeal,
“Don’t Know How To Be,” from the act’s
“Empty” album, is more forgettable than sev-
eral other superior cuts. GLU’s unusual
industrial elements and computer-generated
bells and whistles add interesting glimmers a
la White Zombie. However; a repetitive beat,
combined with lead vocalist David Reilly’s
rote vocals, sound the death knell for this
track.

LODE Legs & Arms (3.22)

PRODUCER: Gary Katz

WRITERS: niot listed

PUBLISHERS: not listed

Geffen 4881 (c/o Uni) (CD single)

A truly original sound marks this interesting
rock/folk-fused song. Countrified, bluesy gui-
tars offer an unexpected twist, while the
female vocal lead provides a sultry, saucy
delivery. Softer-edged mainstream rock sta-
tions may fincl this an interesting item.

P ICE-T | Must Stand .02

PRODUCERS: San Man, Ice-T

WRITERS: Ice-T, S. Sanguillen

PUBLISHERS: Rhyme Syndicate/PolyGram International,
ASCAP; Black Latin, BM!

REMIXER: L.P

Rhyme Syndicate/Priority 30046 (cassette single!
The weight in Ice-T's delivery of the open-
ning line, “Nobody ever said life was
gonna be easy, but damn!,” is downright
crushing. On this powerful first peek into
his new album, the venerable rapper out-
lines the difficulties facing an African-
American man surviving life on the dark
side of the street. Told over a haunting
and even-tempered groove, the lyrics
trace the pain and temptation to fall over
to the “other side.” The ending holds
hope, but guardedly so. An affecting sin-
gle that demands immediate and wide-
spread consumption.

SINGLES. PICKS ( p»): New releases with the greatest chart potential. CRITICS CHOICE (# ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
« developing acts worthy of attention. Cassette, vinyt or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributor: Brett Atwood (L.A.).

BILLBOARD MAY 4, 1996

43



Reviews & Previews

(Continued from puage 42)

CLASSICAL

% CAPRICCIO STRAVAGANTE
Johan Schenk: LEcho Du Danube
PRODUCER: Jean-Marc Laisné
Astreé/Auvidis 8566

Il Violino: Bach, Veracini, Westhoff

PRODUCER: John Pfeiffer

Deutsche Harmonia Mundi/BMG Classics 05472-
77314

Led by keyboardist Skip Sempé, the
expert, prolific Baroque ensemble Capric-
cio Stravagante has released two very dif-
ferent but equally inviting albums in close
proximity. “Il Violino” is a bravura show-
case, with virtuoso performances of excit-
ing works from Bach and others by violin-
ist Manfredo Kraemer. “L’Echo Du
Danube” features compositions for viola
da gamba by obscure Dutchman Johan
Schenk, whose music is intimate, detailed,
and ravishing.

GOSPEL

P WITNESS

A Song in the Night

PRODUCER: Michael A. Brooks

CGI 51416 5185 2

For a full decade, Detroit’s Witness has
stood on the edge of artistic greatness and
and a major commercial breakthrough.
Producer Michael Brooks, who wrote all
the songs, lays down sonically rich tracks
that range from delicate and melodic (“Oh
What Love,” “A Song in the Night”) to
massively grooving (“The Blood”) and
gives the all-female foursome exceptional
material into which to sink its consider-
able chops. Rich with both ballad and
uptempo singles contenders that would
stand well on urban AC, gospel, and con-
temporary Christian formats, Witness has
finally hit the bull’s-eye.

> DELEON RICHARDS

My Life

PRODUCERS: Various

Intersound 9169

Singing professionally at the age of 3 and
cutting the first of her six major-label
albums when she was only 8, child prodi-
gy Deleon Richards, 19, is an amazingly
mature, self-aware, and assured artist.
With a dazzling lineup of urban and con-
temporary gospel producers manning the
boards—including Jerry Peters, Fred
Hammond, and Percy Bady—Richards
paints from the richest palette she’s ever
been given. She soars on a collection
that’s alternately smooth and kicking,
richly radio-ready, and a work of the high-
est artistic integrity. With solid, multifor-
mat appeal, Richards’ greatest connection
to traditional gospel is the fervor and
commitment of her extraordinary voice.
Put it to a sure-footed, classy, contempo-
rary production, and it adds up to a
career album.

CONTEMPORARY CHRISTIAN

MARK LOWRY

Remotely Controlled

PRODUCERS: Mark Lowry, Lynn Keesecker, Bubba Smith
Word 7019670601

Mark Lowry has built a successful career
utilizing his talents as a vocalist, song-
writer, and comedian, and this latest pro-
ject includes all those elements. The
album and accompanying video feature
Lowry channel surfing and serving up
hilarious bits, such as “The Hair Loss
Club For Men,"” “America’s Most Annoy-
ing,” and “Fruit Juicer 2000.” Some of
Christian music’s best-known artists join
in the fun. Gary Chapman cameos as a
roadie, Bill Gaither and Carman make
appearances on a home-shopping show;,
and rockers from Guardian and Newsboys
contribute mock testimonials for the Hair
Loss Club. The project also includes a
parody of the hit “I Surrender All” and
Lowry serving up a serious number,
“Mary, Did You Know?,” which has also
been cut by Michael English and Kathy
Mattea.

EDITED BY CATHERINE APPLEFELD OLSON

CHILDREN'S

SLIMEY'S WORLD GAMES

Sony Wonder

30 minutes, $12.98

Another Olympic-minded children’s pro-
gram, this “Sesame Street” original fol-
lows Slimey as he strives to regain the
gold after losing every event to his glob-
al worm brethren in last year’s Winter
Games. And under the tutelage of none
other than Oscar the Grouch, how can he
lose? A lesson not only in sports, but in
sportsman-like conduct, the merits of
devotion and hard work, and the impor-
tance of teamwork, the tape is a load of
fun and includes plenty of motivational,
body-moving songs. Let the games
begin.

MY TRIP WITH DAD ON THE CALIFORNIA
SKUNK TRAIN

Learn and Discover

30 minutes, $15.95

The live-action genre is spawning its
share of narrowly focused titles, and this
offering—the first in a travel-oriented
series—may take the cake for having the
most specific and lengthy title of them
all. Narrated by an inquisitive tyke
named Matthew, the tape meanders its
way along a journey through Northern
California’s redwood forests aboard a
historical steam train. Production values
are high, and care is taken in promoting
positive values and self-esteem. Coming
next from Learn and Discover is “My
Rafting Trip With Dad Down The Grand

Canyon.” Let’s just hope mom finds a
way to get in on the fun. (Contact: 415-
(95-0822)

DOCUMENTARY

THE JOURNEY OF THE BUTTERFLY

Think Media

62 minutes, $19.95

The images found in the poetry of chil-
dren who lived and died during the
Holocaust are still some of the most
powerful reminders of the tragedy. The
butterfly was iimmortalized as a symbol
of freedom lost by youngsters relegated
to the Terezin ghetto in Czechoslovakia,
and this video puts the now-famous “I
Never Saw Another Butterfly” in a
touching historical light. Narrated by
“Good Morning America” co-host
Charles Gibson, it features a perfor-
mance of the poetry collection by a chil-
dren’s choir coupled with complemen-
tary artwork created in the ghetto and
recollections from ghetto survivors. One
for parents to watch alongside their own
kids. (Contact: 800-655-1998)

INSTRUCTIONAL

GUITAR METHOD IN THE STYLE OF THE
ROLLING STONES

MVP Home Video

60 minutes, $19.95

MVP’s continuing series of instructional
videos for beginning musicians puckers
up with Curt Mitchell’s detailed lesson
in guitar playing in the style of the
Rolling Stones. More than 50 riffs await
the uninitiated, who will play along with
a varied selection of songs culled from
the past 30 years, including “Paint It
Black,” “Jumpin’ Jack Flash,” “Satisfac-
tion,” “Angie,” “Not Fade Away,” and
“Start Me Up.” Mitchell’s instruction is
clear and concise and is aided by dia-

grams and solid practical tips. Also new
from MVP is “Guitar Method 1n The
Style Of The Eagles.” (Contact: 800-
637-3555)

VIDEO GUIDE TO DOGS

Goldhil Home Media

30 minutes, $19.95

Finding the perfect canine companion is
not always as easy as it might seem.
There is more to the process than just
spotting that doggy in the window, as
this informative program makes clear.
Although some questions and issues it
raises might seem obvious to some
potential dog owners, the sum total of
clearly presented information is indeed
helpful. A brief general introduction
segues into a fluid Rolodex of breeds
akin to a video real-estate guide. Help-
ful hints about the best places to buy a
dog, which breeds respond best to chil-
dren, and the appropriate accessories
round out the program. (Contact: 805-
495-0735)

MADE FOR TELEVISION

MYSTERY SCIENCE THEATER 3000

Rhino Home Video

97 minutes each, $19.95 each

Gramercy Pictures is preparing to
release the theatrical version of the pop-
ular TV series, and Rhino is right in the
game with the release of its first three
videos comprising feature-length pro-
grams. An absurd melting pot of come-
dy, pop culture, science fiction, and on-
target criticism of bad Hollywood ‘B’
movies, “MST3K" has transcended its
initial target audience and taken on a
cult life of its own. Lest retailers think
Rhino is merely riding the publicity
wave generated by the movie, be
informed that the label plans to release
no fewer than 20 programs on video.

Ocean Of Sound: Aether Talk, Ambient
Sound And Imaginary Worlds

By David Toop

Serpent's Tail

306 pages, $16.99

“Ocean Of Sound” is marketed and
packaged as a book about ambient
music, but it is both more and less than
that. Author David Toop makes no pre-
tenses about surveying the contempo-
rary ambient scene with its Byzantine
layers of pseudonyms and subgenres.
Instead, the British composer and jour-
nalist uses ambient music as a pretext
to chart a much broader landscape.

For Toop, modern music is a web of
interconnections, many of which aren’t
even apparent to the musicians them-
selves. His perspective embraces the
free jazz of Sun Ra, the impressionism
of Debussy, and the ambient drones of
Aphex Twin, and it articulates a glob-
al aesthetic of which ambient is only
one manifestation.

“Ocean Of Sound” is replete with
interview excerpts that are not only
illuminating in themselves, but
enlivened by anecdotes from Toop’s
close relationships with many of the
artists. One of them is Brian Eno, who
produced Toop's first recording in the
"70s. Eno’s concepts of ambient music
are a floating linchpin in the “Ocean Of
Sound” as Toop follows their emana-
tion out of the underground and into
popular consciousness through the
music of U2, Talking Heads, and oth-
ers.

It’s this very intimacy that provides
Toop’s blind spots. He has the elitist’s

disdain for new age music that makes
him blind to many of the obvious par-
allels and interconnections between
new age and ambient. When new age
is mentioned at all, it’s in snide, gener-
alized asides like “New Age noodling.”
Toop’s dismissal of synthesist Steve
Roach’s techno-tribal explorations with
lines such as “a false frontage polyviny!
reproduction of nature and myth”
seems contradictory in light of his
praise for the Fourth World fusions of
trumpeter Jon Hassell.

The author also dismisses space
music pioneers like Tangerine Dream
and Klaus Schulze, whose hallucino-
genic-driven synthesizer rhythms

DAVID TOOF

and timbres have been the template
for much contemporary ambient
music and have often been sampled
outright.

Biases aside, Toop has woven a
thread through music that embraces
the futurists and fusionists, the Velvet
Underground and Debussy. He wraps
these figures together in references to
William Gibson and Umberto Eco,
Gustav Flaubert and John Lilly. At one
point, he departs for several pages,
taking the reader on a boat trip down
the Orinoco River in Venezuela. It has
less to do with music than with Toop’s
world view and his concepts of music
immersion, which take the reader from
the “Deep Voices” of whale songs to the
deep listening of avant-garde compos-
er Pauline Oliveros, with side trips into
Gregorian chant and Charles Ives.

With an itinerary that includes Les
Baxter and Miles Davis, John Cage
and the Orb, not to mention more
obscure names such as plunderphonics
master John Oswald, Toop covers a lot
of territory. However, his map is
unabashedly Toop-centric. At several
junctures, he offers the caveat that this
is his “biased opinion, compromised by
firsthand involvement.”

“Ocean Of Sound” isn't the definitive
book on this music, but one hopes it will
begin the discussions that could result
in that book and others. Meanwhile, we
are fortunate to have a writer with
Toop’s wit, knowledge, and easy read-
ability to provide at least one path of
navigation through these waters.

JOHN DILIBERTO

ENTEIL*

AC_TIVE

EDITED BY BRETT ATWOOD

PRIMAL FEAR

Time Warner Interactive

Sony PlayStation

Many video games have tried to re-cre-
ate horror films, but few have succeed-
ed at achieving the same impact as a
good fright flick. Put bluntly, “Primal
Fear” makes you scream. That, after
all, is the point of these groovy
gorefests. Incredible 3D graphics detail
horrifying scenarios, including close
encounters with flesh-eating zombies
and eye-pecking birds. Fans of the
“Alone In The Dark” game series will
recognize the game formula, which is
souped up here to take advantage of the
polygon-producing power of the Sony
PlayStation. The acting in the full-
motion-video intro is a bit campy, which
contrasts sharply with the dark-themed
spirit of the game. Spooky music sets
an adequate atmosphere of suspense
and fear. Primal fun.

FLIPPER

The Track Factory

Enhanced CD

At last, one of the few enhanced CDs
that gets it right. The film soundtrack
to “Flipper,” which is due to open in
theaters soon, contains multimedia
elements that will educate and
enlighten young computer users. Sev-
eral simple activities are contained on
the disc, including matching and seek-
and-find games and a jigsaw puzzle. In
addition, the disc contains interactive
tutorials and short films on various
sea creatures. The disc, which is being
sold for the same price as a standard
CD, is proof that thoughtful content
development can result in an enhanced
CD that is intriguing beyond the first
play. More developers should follow
the lead of “Flipper.”

AUDIC D

BCOCOKS

EDITED BY TRUDI MILLER ROSENBLUM

THE DILBERT PRINCIPLE

By Scott Adams

Read by the author

HarperAudio

70 minutes (abridged), $12

In his first book, Scott Adams offers
the same kind of quirky, comic insight
into bureaucracy and corporate politics
that has made his comic strip “Dilbert”
so popular. In a friendly, bemused,
ironic tone, he discusses such topics as
management decisions, sales and mar-
keting, and focus groups. Talking
about corporate downsizing, he notes
that companies have tried to soften the
blow with pleasant-sounding
euphemisms: “1980—*You're fired’;
1985—*You're laid off’; 1990—*You're
downsized’; 1992—'You're right-

sized.” ” Adams says he expects this
trend to continue, predicting such
forthcoming phrases as “you’re happy-
sized,” “you’re splendid-sized,” and
“you’re orgasma-sized.” He expounds
on his theory that “People are idiots
... The only difference among us is
that we're idiots about different things
at different times. No matter how
smart you are, you spend much of your
day being an idiot.” The audio comes
packaged with a selection of Adams’
“Dilbert” cartoons. This is a perfect
gift for fans of the comic strip or for
those depressed and frustrated by con-
ditions in their workplaces.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 3817 Brighton Court, Alexandria, Va. 22305. ENTER*ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Blvd., Los
Angeles, Calif. 90036. BOOKS: Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenbium, 202 Seeley St., Brooklyn, N.Y. 11218
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U.K. Indie Retailers Forge Ahead

Distributors Optimistic Despite Decline

This story was prepaved by John Fergu-
son, retail editor of Music Monitor:

LONDON—Times may be tough for
Britain's independent music retail sector,
but that's not dissuading newcomers from
taking the plunge, say key independent
distributors and wholesalers, who report
that 1996 is proving to be a buovant year
for budding new
retailers.

There are no de-
tailed statistics ex-
pected on the state
of the independent
sector until June,
but the most recent
figures from the
British Phonographic Industry show that
there was only a slight drop in the total
number of independent stores between
1993 and 1994: 1,280 vs. 1,293.

However, with the rapid growth of such
merchants as HMV, new plaver Music &
Video Club, and independents such as

Singles Boost
Dutch Market

AMSTERDAM—A fter posting declin-
ing revenues in 1994, the Dutch record
market moved ahead modestly in 1995,
reporting an increase fueled entirely by
the renewed vigor of the single.

At retail values, total record sales in
1995 were worth 1.148 billion guilders
($680 million), up 1% over the previous
12 months. The 4.3 million units sold rep-
resent a 5% increase on 1994’s total.

The Dutch market is now the fourth
largest in Europe—behind Germany, the
U.K., and France—and the eighth
largest in the world. CD-player penetra-
tion is one of the world’s highest, at 71%
of households.

According to Dutch labels’ body
NVPI, the fact that units rose by a
greater percentage than market value is
a function of the continuing growth of the

(Continwed on page 50)

Andy’s, industry consensus has been that
the independent market (that of the one-
or two-store retailer) has been on a steady
decline. Retail consultancy Verdict now
estimates the independents’ share of the
music market to be slightly more than 8%.
(The Verdict statistic was part of a
recent report on U.K. music and video
retailing that caleulated that Virgin Our
Price was market leader last year, with a
23.7% share, fol-

lowed by HMV, at

13.5%, and Wool-
RI@_W worth’s, at 13%.)

- Notwithstanding

that estimate of the

indies’ status, a more upbeat picture
emerges from the suppliers. Alasdair
Ogilvie, commerecial director of leading
national wholesaler THE, says the com-
pany opened roughly 500 accounts last
year;, and more than 150 of those were with
new independent retailers. “The same sort
of rate of growth is happening this year;”
Ogilvie adds. “We see the independents as
still heing a very vibrant part of the mar-
ket. There are inevitably casualties, but 1
don’t think there are any more closing
than there were two years ago.

“In certain areas where perhaps a W
H Smith or an Our Price have closed,” he
continues, “people are seeing opportuni-
ties for new shops. Then there are also the
more established independents, who are
now looking to expand.”

Stuart Persky, audio buyer at Golds.
couldn’t say exactly how many new inde-
pendent accounts were opening each
week, but concurs that business in the
independent sector is healthy. “Our
turnover is certainly well up, and as our
existing customers aren’t suddenly buy-
ing a lot more product, it can only be [due|
to the new accounts that we are opening
all the time,” he says.

Unlike other distributors, Golds con-
centrates on the traditional audio/video
retail sector; and Persky says that because
the leading U.K. record companies are
being increasingly careful about the cred-
itworthiness of new accounts, a lot of inde-
pendents’ first ports of call remain the
wholesaler: “Once they are established,

they often switch to direct accounts, but
we still manage to hold onto quite a few,”
he adds.

Independent distributors also have a
close relationship with new retailers
entering the marketplace, and they too
are optimistic about the state of this par-
ticular sector:

RTM GM .Jim Greenhough says, “We
are now looking at whether we need to
expand our sales side, and while that is not

\\ all down to

the number

of new ac-
counts, it
has played a
part. There are always going to be clo-
sures, but overall, the independent sector
looks quite buoyant.”

RTM intends to build on the success of
its independent retail umbrella group, the
Chain With No Name, and recently
launched the first of what is intended to
be a regular series of sampler CDs avail-
able only to members of the retail mar-
keting group. The other big growth area
for RTM has been the dance market,
which has traditionally been served by
small, specialist, wholesale distributors.

Tony Duckworth, GM at Vital Distrib-
ution, agrees, adding that business is aided
by the close links being established
between dance and traditional indie music.
As far as the latter is concerned, he
believes that the high-profile success of
such acts as Blur and Oasis has been a
boon. “We have certainly opened more
new accounts in the past six months than
we did in the previous period,” he adds.

Pinnacle sales manager Chris Maskery
was more cautious but could still see
healthy signs of growth in the sector: “I
wouldn't say there has been a surge, but
things keep ticking over; and we are sign-
ing up new independents every week—
some for audio, and some for our games
software division.”

Even the major labels are seeing positive
signs in the independent market. John
Pearson, commercial director at MCA, says
there is still growth among independent
dealers: “I find we are processing between

(Continned an page 47)

WORLD

Rewarding Moment. Veteran U.S. broadcaster and recording artist Rufus
Thomas, right, presents fellow American Paul Gambaccini with an awara to cele-
brate the latter's 20-plus years of broadcasting in the U.K. The Radio Acade-
my/Music Monitor Award for outstanding contribution to music radio was pre-
sented to Gambaccini April 17 in Longon Billboard, April 27). Thomas was in
the U.K. for a tour supporting his current Sequel Records album, “Blues Thang.”

newsline...

SLOVAK IFPI officials were placing nigh hopes on a meeting of their respec-
tive Czech and Slovak boards, scheduled to take place in late April. Vladimir
Kacandrle, who heads both Monitor-EMI Czech Republic and Slovakia, says
that “very important developments” were expected at the conclave, which
should pave the way for more major labels to join the Slovak IFPI and set
up shop in Slovakia. EMI and PolyGram are the only two majors in the $4
million market, which has a population of 5 million.

NIPPON COLUMBIA president Hiroshi Takano will serve as chairman of the
Recording Industry Assn. of Japan for the next two years. He replaces
Shugo Matsuo, president of Sony Music Entertainment {Japan), whose term
as RIAJ chairman expired at the end of March.

SONY MUSIC Entertainment Austrnlia eontinues its kot streak (Billboard,
Marck 23) by accounting for: five of the country’s top six albums in the Aus-
tralian Recording Industry Assn. charts for the week ending Sunday (23).
The titles are by Rage Against The Machine, Oasis, Neil Diamond, the Pres-
idents Of The United States Of America, and Celine Dion. The No. 1 album,
however, belongs to Warner Music: Alanis Morissette’s “Jagged Little Pill.”

A NEW STUDY of Pacific Rim music markets has been published by the UK.’s
Financial Tinies. “The Asia-Pacific Music Business,” written by Phil Hardy
and Dave Laing, reports on 13 markets and offers a regional overview and
corporate profiles of leading music-related companies doing business in |
Asia. |
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International

Eye Q Raises Glohal
Dance Intelllgence

B BY WOLFGANG SPAHR

HAMBURG—F'ive years ago, Frank-
furt label Eye Q was just a small play
on words. Now, its electronic dance
music has made it a significant player
on both the domestic and international
stages.

The three Eye Q labels—Harthouse,
Eye Q, and Recycle or Die—produce
what has been described as sophisti-
cated electronic music in a trance
ambient style.

However, each label has its own posi-
tion within the genre. Harthouse spe-
cializes in work from acts that may be
new to the techno scene, while the Eye
Q label is less oriented toward elec-
tronics and more toward artists. Its
roster includes German chart acts
Sven Vith, Earth Nation, and B-Zet,
which enjoyed German success in
August with the single “Everlasting
Picture.” Recycle or Die releases elec-
tronic, experimental music in environ-
mentally friendly packaging, such as
100% recyclable tin boxes and recycled
paper.

These labels are considered co-
founders of the trance and house scene
in Germany and developed their indi-
vidual styles early on, according to Eye
Q president Heinz Roth. Roth states
that the label established the term
“trance” at a time when techno was
still uncharted territory.

Roth has a very low opinion of “bub-
ble-gum” hit-parade music; for him,
innovation is paramount. “Even though
we're 5 years old now; we still want to
pick up on major current trends from
their outset,” he says. In order to
achieve this, he has established bases
in London and Los Angeles.

Eye Q Records has been relatively
successful with German product in the
U.S., and the company expects 10,000-
to 20,000-unit sales on any given title
in the Eye Q or Harthouse catalogs.
Eye Q will launch the Recycle or Die
label in the U.S. in the coming 12
months. The Recycle or Die catalog

EXECUTIVE

RECORD COMPANIES. McDonnell Pro-
ductions U.K. and Holland names Theo
Kohler managing director. He was for-
merly with Sony Music U.K.

EMI Records Group U.K. and Ire-
land names Cathy Cremer director of
artist relations. She was head of artist
relations. Richard Cottrell is named
managing director of commercial mar-
keting, sales, and distribution. He was
senior director of commercial opera-
tions. As a result of Cottrell’s move,
Paul Coldwell is named GM; he joins
the company from Telstar U.K., as
does Georgina Capp, who is named
commercial manager.

Parlophone Records U.K. names
Malcolm Hill director of promotion
and Murray Chalmers director of
press. They were heads of promotion
and press, respectively.

Chrysalis Records U.K. names
Mark Collen deputy managing direc-
tor. He was marketing director of Par-
lophone Records U.K. Chris Briggs
returns in a senior A&R position.

Pictured, from left, are Eye Q presi-
dent Heinz Roth, GM Richard Hender-
son, and managing director Dean
O’Conner.

comprises nine titles and, as a show-
case for electronic, ambient music,
Roth says he feels it will prove popular
with the U.S. new age audience.

Eye Q has already made an impact
in the U.S. via its relafionship with
Warner Music there and that compa-
ny’s release of material by Viith.

The U.S. dance music audience orig-

(Continued on next page)

Spain’s Perennial Flores

Sisters Maintain Family’s Fame

B BY HOWELL LLEWELLYN

MADRID—Spain’s Flores family is
maintaining its grip on the country’s
show-biz pulse one year after matri-
arch Lola Flores and her pop/rock star
son Antonio died within two weeks of
each other.

Antonio’s posthumous album, “An-
tologia,” entered the country’s charts at
No. 3 just a week after its March 4
release and has sold almost 85,000
copies, according to his label, RCA. His
previous album, “Cosas Mias” (Things
Of Mine), which was sliding from the
charts when he died at age 33 last May,
has sold 600,000 units, according to
RCA.

Elder sister Lolita, 37, released her
first album 20 years ago. But as a
singer, she had always been in the
shadow of Antonio and their sister
Rosario, 30, whose flamenco pop music
has made her Spain’s top-selling
female artist of the '90s.

Lolita has now made a comeback
with a new look and a new musical

style. The same week that “Antologia”
was released, she put out an album hal-
f-written by Antonio that was partly
recorded when he died. “Quién Lo Va
A Detener?” (Who Is Going To Stop
1t?) was presented in Madrid to Span-
ish television and press, which turned
out en masse to witness Lolita’s musi-
cal rebirth.

Her first album in five years was also
released in March in most Latin Amer-
ican territories. All four Flores artists
are popular in Latin America, and gos-
sip magazines have been kept busy in
the past year with Lolita’s separation
from her Argentinian husband follow-
ing the two deaths, as well as the news
that Rosario is pregnant by her new
boyfriend, who is also Argentinian.

Lolita’s album, her first for RCA.
includes contributions from such musi-
cians as singer Antonia Carmona. Car-
mona is also featured on “Antologia,”
which includes five previously unre-
leased tracks. Of the two albums,
“Antologia” is expected to sell well and

(Continued on next page)

Box Reignites Reunited Seekers

Hl BY GLENN A. BAKER

SYDNEY—As the reunited Seekers end
a two-year stint as a touring band after
25 years of silence,
they are being giv-
en a fitting tribute
here in the form of
one of the most
comprehensive
boxed sets ever.

EMTI’s “The Seek-
ers Complete” gath-
ers together every
known recording
by the act—and
then some. To date, the album has sold
35,000 copies, according to EMI.

The box draws to a close a remarkable
period since the hugely popular act got
back together two years ago. It has also

DURHAM

TURNTABLE

PolyGram International names
Mike Allen VP of international mar-
keting. He was marketing director.

Virgin Records U.K. names Steve
Pritchard and Peter Duckworth co-
directors of commercial inarketing.

VIDEQO COMPANIES. Warner Vision
Japan names Masato Shiotani GM.
He joins from Buena Vista Japan,
where he was sales and marketing
director.

RETAIL. Blockbuster Video U.K. names
Nigel Travis senior VP for Europe. He
was VP for Europe.

Music Sales Limited U.K. names
Chris Butler GM. He is director of sis-
ter company Novello & Ca. U.K. and
replaces Frank Johnson, who retires.

RELATED FIELDS. The board of the Per-
forming Rights Society U.K. names
Malcolm Coster as its first nonexecu-
tive director. He is senior VP for
Unisys Corp. U.K.

provided renewed impetus for the solo
career of lead singer Judith Durham,
who has a new album out in the UK. on
EMI Premier:

Released in February, the five-disc
boxed set is an essential collector’s item,
with 126 digitally remastered tracks and
a generous sprinkling of curios (such as
the opening and closing film versions of
“Georgy Girl”). The set is so essential
that, far from concluding the Seekers
phenomenon, it has reignited it.

Not that the core of the material has
been unavailable until now. There have
been regular greatest-hits packages over
the years (and more than a 100 interna-
tionally), including “The Silver Jubilee
Album,” which swrpassed platinum sta-
tus (70,000 units sold) after the reunion.
It was followed by EMI’s “Live In Con-

cert” release from the tour, which has
sold more than 100,000 units (60% of
those sales accounted for by a record
/video package marketed by Roadshow
Music).

“This group is a freak. It won’t go
away; the public won't let it,” says EMI
strategic marketing consultant Leon
Concannon. “The loyalty really is some-
thing to behold.

“Werecently tracked down the 35 mm
film master of 1968’s “World Of The
Seekers” television show—a big-budget,
45-minute documentary shot around the
world that I believe still holds the record
as the highest-rated special ever seen on
Australian screens. We issued it on video,
and it immediately went gold [5,000
copies sold]. Now Network Ten has

(Continued on next page)

Labels Arranging Tour
Support For Danish Acts

COPENHAGEN—The tour buy-on
has arrived in Denmark.

Commonplace elsewhere in Europe,
the concept of a record company pay-
ing for a band to tour in support of a
better-known act is being tried out
here with Mega Records act Peanut
Pump Gun.

Traditionally, Danish headlining acts
play two sets per concert. However, on
Sort Sol’s next club cireuit, alternative
rock act Peanut Pump Gun will open.

Mega Records released Peanut
Pump Gun’s debut album, “Indie
Love,” March 21, and Mega Danish
managing director Jesper Bay says,
“They wanted to play [and we wanted
them to], but it’s difficult for a young
band to get gigs with a sizable audi-
ence before it’s established.

“Sort Sol was to go on tour and
wanted a regular support band—

something that’s not traditional in Den-
mark.

“We evaluated it to see if it was
worth it and decided to pay for it,” Bay
adds. “To my knowledge, it’s a first for
Denmark.

“The tour has promotional advan-
tages for us and educational aspects for
the band, which needs to find out what
a tour is like.”

A tour is particularly significant for
alternative rock bands, as they receive
only limited exposure on radio. Mega
is committing the equivalent of $26,000
to Peanut Pump Gun’s tour and anoth-
er $10,000 in advertising and related
costs.

“It’s pretty much a normal promo
budget,” says Bay, “whereas we would
have used the money for videos and the
like.”
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EYE Q RAISES GLOBAL DANCE INTELLIGENCE

(Continued from preceding page)

inally picked up on Eye Q via special-
ist import shops in urban centers, and
Roth feels that the tie-in with Warner
is important. “The value of support
from such a respected major cannot be
underestimated,” says Roth, who has
strong ideas on who will buy his rec-

EYE

RECORDS

ords. These include “club kids and dis-
affected former rock fans who have
grown tired of plaid-shirt complaint
rock, together with other intelligent
types who might buy anything that
represents an innovative and exciting
alternative to big-league rock product.
These are the people who can be count-

ed on to lead the way for our music.”

Roth cites Los Angeles, Miami,
San Francisco, and New York as
hotbeds of activity, but new special-
ist retailers are springing up in
every state. “Alaskans like good
dance music too,” he reports.

The company has produced prod-
uct specifically targeted at the U.S.
market. A special edition of Hard-
floor’s “Da Damn Phreak Noise
Punk?” was created for the U.S.
with two extra tracks and different
cover art. It sold more than 10,000
units in its first five months of re-
lease.

Roth points to an important medi-
um on which the company’s product
is appreciated. “College radio loves
us,” he states. “Nearly every campus
radio has a techno show. One mem-
ber of the U.S. staff is dedicated to
keeping [the stations] aware of our
new releases.”

SPAIN’S PERENNIAL FLORES

(Continued from preceding page)

stay at the top of the charts for some
time.

The Flores tragedy, in which Lola
died after a long fight against cancer
and a devastated Antonio accidentally
died from an alcohol and drugs over-
dose, stunned Spain. The events soon
took on a mystical air as Lolita and
Rosario spoke of their family spirit unit-
ing in the distant sky.

On her album’s liner notes, Lolita
writes, “My dear brother Antonio, you
awoke somebody inside me that I did
not know was there. You believed in me
and convinced your friends to make
this record . . . PS. Give lots of kisses

to Mama.”

Before a showcase in Madrid, Loli-
ta said, “Musically, I have changed a
lot. It might seem that I've gone from
one extreme to the other, that before
1 was only known for singing little
love ballads at my mother’s side. But
that mold was broken with the deaths,
followed by my [marital] separation.”

Irritated by comparisons made
between her music and Rosario’s,
Lolita added, “That is absurd. Our
music is completely different. People
say she is the gypsy cousin of Lenny
Kravitz. I think I am more like Anto-
nio.”

BOX REIGNITES REUNITED SEEKERS

(Continued from preceding page)

picked it up for prime-time national tele-
cast, which will probably generate anoth-
er gold for the video. It’s like time has
stood still.”

This is quite an achievement for a con-
servative-looking acoustic group heavily
influenced by the Weavers and once
described as “too pop to be folk, too folk
to be rock, and too talented to be dis-
missed as merely middle of the road.”
Still, the group notched up two No. 1 and
three top three British hits, three top
three British albums, two top five Amer-
ican hits, and an Oscar nomination.

The deep-rooted affection for the
group was evident at the end of 1993
when the original quartet—which had
not been in the same room for 25 years—
made national headlines by agreeing to
re-form. The Australian concert tour, 100
sellout dates promoted by first Michael
Coppel and then Paul Dainty, grossed
nearly $5 million Australian ($3.9 million)
and was followed by a series of concerts
in the UK. and Europe.

Officially designated in 1967 as Aus-
tralians of the Year; they were again hon-
ored by their country at the end of 1995
when they were inducted into the Aus-
tralian Record Industry Assn. Hall of
Fame by a former chart contemporary,
Peter Asher.

The reunion has definitely come to an
end (although a final “big bang” has not
been ruled out). Durham is using the
momentum to further her solo recording
career; which began on EMI in 1967, con-
tinued on A&M in the '70s, and resumed

with a 1994 EMI album, “Let Me Find
Love.”

The Seekers’ 25th anniversary tour
in 1993 brought the act to the U.K.,
where its compilation “A Carnival Of
Hits” went gold, selling more than
140,000 copies, according to EMI Pre-
mier:

During this visit, Durham signed her
solo deal with EMI, and her new “Mona
Lisas” album was released in the U.K.
by EMI Premier in March.

Produced by Gus Dudgeon at Abbey
Road, it includes covers of Bob Dylan
and Byrds songs and a version of Gal-
lagher & Lyle’s “Heart On My Sleeve,”
which has been released as a single and
was performed—via satellite from Syd-
ney Harbor—on the U.K.’s “Good
Morning” television show. Durham will
undertake a U.K./European concert
tour in May.

U.K. INDIE RETAILERS

(Continued from page 45)

five and 10 new accounts a week, and of
them, about half would be independents.”

Warner Music U.K. sales director Jeff
Beard adds, “I would say that indepen-
dents make up about 12% of business, and
it has stayed like that for the past 18
months. Independent stores are closing,
but there are more new independents
coming up to replace them. The difference
now is that a lot of the independents are
much more [specialized].”

Canada

Canada Nice Alternative For Reid
A&M/Island/Motown Prez Is Keeping Roster Small

# BY LARRY LeBLANC

TORONTO—When he assumed the role
of president of A&M/Island/Motown
here nine months ago, John Reid inher-
ited a small but impressive domestic ros-
ter that included Jann Arden, Ashley
Maclsaac, Bass Is Base, the Dough Boys,
and Big Sugar. His A&R strategy has
been to keep the company’s roster select
and focused, green-lighting only those
acts capable of selling globally.

“There’s room for another act,” Reid
says, “but there’s no rush for us to expand.
I want to keep the roster the smallest and
the most eclectic of the major [labels’] ros-
ters here. We're only signing acts we
believe in and that can sell overseas. I'm
not interested in acts who want to sell gold
or platinum records in Canada alone.”

Since becoming president, Reid has
signed Vancouver-based young punk band
Another White Male and has signed a
Canadian distribution agreement with
Maclsaac’s manager, Sheri Jones, for her
Turtle Records label, which includes
Gaelic singer Mary Jane Lamonde.

“We're now catering to developmental
acts,” says Reid. “Funding them, touring
them, and committing to them long-term,
to give them room to grow.”

Reid says he relished the chance to re-
shape his marketing skills by exiting the
London Records (U.K.) marketing direc-
tor spot to helm A&M/Island/Motown, a
division of PolyGram Group Canada Inc.
Reid replaced Joe Summers, who was
promoted to vice chairman of PolyGram
Group Canada.

“For anyone to work in the U.K. and
the U.S. markets, you should have inter-
national experience,” Reid says. “Work-
ing in the U.K. was tremendously excit-
ing, but without working in international
markets, it's so easy to be blinkered by
what’s happening in the outside world.”

Reid adds, “It’s a particularly good
moment to be working in Canada. It has
become very hot as a repertoire center
and is about to get even hotter.”

To find emerging talent, Reid fre-
quents such Toronto clubs as Ultra
Sound, Bamboo, Rivoli, and Lee’s Palace.
“For the first six months, I was going to
three gigs a night, seven nights a week,”
he says. “Being a single bloke in Canada,
what else was I going to do at night? Stay
in? I still go to three or four gigs a week.”

Reid says he is impressed by Canada’s
grass-roots alternative scene. Boosted
enormously by support from national
video channel MuchMusic, national col-
lege network CBC Radio, alternative
radio station CFNY Toronto, and such
key retail chains as HMV Canada and
Sam the Record Man, Canadian inde-
pendent acts have come to realize sizable
national profiles and sales.

“There’s a freshness in Canada,
because artists can develop here without
A&R people hunting them down,” says
Reid. “Even if some acts are signed [by
major labels] too early, they are still
allowed to develop for longer than they
can in the U.S.—and, for sure, in the UK.
1 have a lot of admiration for Canada’s
independent sector. What's unique here
is that major retailers give front-rack
space to independent acts.”

Four months after Reid arrived at
A&M, the label launched Maclsaac’s
album “Hi™ How Are You Today?” Reid
has been closely involved in the domestic
marketing of the album and its setup
with PolyGram affiliates worldwide.

Says Jones, “I'm finding John valuable
because of his extensive U.K. and Euro-
pean contacts. He seems to know every-
body, and he’s not shy about talking-up
Ashley to [A&M U.S.| either. I enjoy
working with him. He’s very direct.”

According to Reid, Maclsaac’s album
has sold 170,000 units
in Canada. “What has
been most satisfying
has been Ashley get-
ting on [Canadian]
radio and selling
- records,” says Reid.

A&M Canada is
gearing up for the
June 4 release of
“18 Until I Die,” the
new album by one of Canada’s best-
known artists, Bryan Adams. “He’s Cana-
da’s biggest [musical] export, period,”
says Reid. “Also, domestically, his catalog
sales are monstrous, week in and week
out. For the new album, there’ll be a heavy
print campaign and heavy outdoor adver-
tising, T'V, radio, and time-buys. We'lldo a
couple of days of press and promotion
with Bryan, and hopefully, we'll have a
tour this year: We're leading with a rock
single ['The Only Thing That Looks Good
On Me Is You'] May 8 that will re-establish
him in this market as a rocker.”

The label is also setting up Sound-
garden’s “Down On The Upside,” due
May 21, which Reid expects to ship plat-
inum (100,000 units).

Reid adds that A&M is working the
Gin Blossoms’ “Congratulations I'm
Sorry” and Sting’s “Mercury Falling.”
“We're at 80,000 records [in Canada] so
far with Sting, which I'm pleased with,”
says Reid. “It’s going to be a long-haul
record. We're also in good shape with the
Gin Blossoms. We've done about 65,000
records. We're just about to come out
with the second single [‘Day Job'], and we
need to get the band here to tour.”

REID

MUSICAL MINISTRY

Reid became interested in working in
entertainment while studying for a busi-
ness degree and acting as social enter-
tainment coordinator at Trinity College
in Dublin in the late '80s. Established in
1591 to train young men for the Protes-
tant ministry, Trinity has been the focal
point of Ireland’s new wave and punk
music scene since the Clash played there
in 1977. It was in Trinity’s small, under-
ground Buttery bar that U2 first played.

“New wave and punk groups were
attracted to the the university in droves,
eager to showcase their raw but vital tal-
ents in front of an appreciative audience,”
Mark J. Prendergast wrote about the
period in his 1987 book “Irish Rock.”

“There was a renaissance of Irish music
then that was fantastic,” says Reid. “It
came on the back of Thin Lizzy and the
Boomtown Rats and while U2 was becom-
ing the biggest rock band in the world.”

After working with production on sev-
eral local shows, Reid decided not to com-
plete his honors degree at Trinity. “When
I was in the production office of U2s first
open-air show in Ireland at the Phoenix
Park race course, my tutor came to see
if I was coming back to college to com-
plete my honors degree,” says Reid. “I
wasn't sure what I wanted to do. Look-
ing around the office, [the tutor] said,
‘Well, you seem to be enjoying this.””

Instead of returning to Trinity in 1982,
Reid freelanced as a tour manager while
managing two Dublin-based groups,

Silent Running and Cactus World News.
“If you want a career in the music indus-
try, one of the greatest backgrounds is
being on the road,” he says. “You see the
differences in markets, and you see dif-
ferent ways of doing business. You also
see the value of touring.”

A chance meeting with manager and
Def Jam Records owner Russell Sim-
mons in a London nightelub led to Reid
handling several 1985 Def Jam tours in
the U.K. and the rest of Europe. Reid was
hired in 1986 to head the European oper-
ations of Simmons’ management compa-
ny, Rush Productions. The firm’s roster
included 1L Cool J, Public Enemy, Run-
D.M.C.,, and the Beastie Boys. In 1988,
Reid left to take a job in London Records’
international department; he eventually
became the label’s international market-
ing director; then its marketing director.

Contrasting his working experiences
inthe U.K. and Canada, Reid says, “With
similar retail, radio formatting, and geo-
graphics, the Canadian music industry is
closer to that of the U.S. The UK.is a sin-
gles-oriented market that uses commer-
cial singles to sell records at the early
stage of developing the radio market.”

With Canadian mainstream radio pro-
grammers largely ignoring alternative
acts, Reid says, it has been difficult to
establish footholds for alternative new-
comers in Canada. However, he adds, a
changing attitude toward alternative
music by album rock programmers is
leading to more airplay for the genre,
which will pay oft with bigger returns.

“Canada is probably the biggest mar-
ket in the world, per capita, for the Cran-
berries, yet they've had the least airplay
here,” says Reid. “‘No Need To Argue’
sold about 900,000 units, mostly on word-
of-mouth, press, and airplay on CFNY
and MuchMusic. With the [new] album,
“To The Faithful Departed,’ we've already
had more airplay on the single [‘Salvation,’
out March 27] than we've had on every
Cranberries single combined in Canada.

“Rock radio in Canada is finally com-
ing to terms with the fact that classic rock
is a dead format. Thank God they are
realizing that what was alternative is now
the mainstream in rock and, in fact, pop.”

MAPLE Bnlfﬁ.ﬂ

AF’I‘ER DEPARTING three years ago,
Nettwerk Productions has returned to
EMI Music Canada for distribution.
Under the two-year agreement, EMI
will also handle domestic manufacturing
for the Vancouver-based independent.

ALANIS MORISSETTE’S Maverick
album “Jagged Little Pill” and Hootie &
the Blowfish’s Atlantic album “Cracked
Rear View” have been certified diamond
by the Canadian Recording Industry
Assn. for Canadian sales in excess of 1
million units.

APPOINTMENTS: Ken Wells has
been appointed VP/GM at PolyGram
Group Canada Distribution; producer
Chris Wardman has been named A&R
manager at BMG Music Canada. At the
Canadian Musical Reproduction Rights
Agency, Fred Merritt has been named
VP and Caroline Rioux has been named
director of licensing.
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2 2 CHERRY SPITZ PoLYOOR EPIC £PIC 3 4 BABY COME BACK WORLDS APART em
3 | 3 | DON'TWANNACRY NAMIE AMURO AVEX TRAX 3 | 6 | CALIFORNIALOVE 2PAC FEATURING DR. DRE 3 | 6 | MACARENA LOS DELRIO Rca 4 | 3 | SPACEMAN BABYLON ZOO emi
4 4 I'M PROUD TOMOMI KAHARA PIONEER LDC ISLAND 4 5 R CAPTAIN JA HEY v MI A
| O MO KAHARS o | o || Sy e s a : zREI;LKIN;'I’;lRUCTO (L:J STE‘ J CKAZMI 5 | 5 TP DON'T CARE ABOUT US MICHAEL JACKSON
5 | 2 | FIRESTARTER PRODIGY xRECOROINGS & || GIZASLTTEEIRLTS BUdEi s G 53
6 |NEW| PISTOL KUROYUME TOSHIBNEMI e | 7 | LEMON TREE FOOLS GARDEN 6 | 4 | LEMON TREE FOOL'S GARDEN INTERCORD 6 [NEW| THE X FILES THEME MARK SNOW WARNER BROS
7 | 7 | BABYBABYBABY DOS PiONEER LOC INTERCORD 7 | 7 | LOVE MESSAGE LOVE MESSAGE roLvGRaM
8 | 5 | LOVE&PEACE FOREVER TRF avixTRAx 7| 5 | HOw DEEPIS YOUR LOVE TAKE THAT rca 8 | 12 | CALIFORNIALOVE 2PAC FEATURING DR. DRE 7 | 7 | BALANCE TOI RECIPROK
9 | 6 | FREEDOM GLOBE Avex trax 8 | 8 | ONEOFUS JOAN OSBORNE BLUE GORILLAMERCURY - DRE MERCURY SONY
9 9 I'LL NEVER BREAK YOUR HEART BACKSTREET 9 NEW | COCO JAMBOO MR. PRESIDENT wea 8 9 CARUSO FLORENT PAGNY MEgRCURY
10 | 10 | ESCALATION RIE TOMOSAKA ToSHIBNEM) BOYS ZOMBAONE 10 | 18 | FIRESTARTER PRODIGY INTERCORO 9 | 10 | VOYAGEEN ITALIE LILICUB remark
ALBUMS 10 | 11 SOIREE DISCO BORIS VERSAILLES 11 9 DON'T WALK AWAY CAUGHT IN THE ACT zvx 10 6 1GOT 5 ON IT LUNIZ wirGIN
1 1 | GLOBE GLOBE avex rmax 11 | 13 | OOH AAH..JUST A LITTLE BIT GINA G eternauwea | 12 | 13 | MUTTER, DER MANN MIT DEM KOKS T>>MA 11 | 8 , DIEU M'A DONNE LA FOI OPHELIE WINTER £AsTwesT
2 2 DREAMS COME TRUE LOVE UNLIMITED epic SONY 12 17 MACARENA LOS DEL RIO sEroisco ARIDLA 12 11 ONE OF US JOAN OSBORNE MERCURY
3 | 3 | TUBE TUBEST Il sony 13 | 14 | RETURN OF THE MACK MARK MORRISON wia 13 | 8 | ILLNEVER BREAK YOUR HEART BACKSTREET 13 | 14 | SALVATION CRANBERRIES isLaND
4 | 4 | DREAMS COME TRUE SEVENTH OF JULY SUNNY | 14 | 12 | ANYTHING 3T muerc BOYS zomBAauIvE 14 [ 12 | ANYTHING 3T muepic
DAY—SOUNDTRACK EPIC SONY 15 | 10 | XFILES DJDADO susway 14 |NEW | KLIENER SATELLIT BLUMCHEN eort 15 | 15 | GANGSTA'S PARADISE COOLIO FEATURING L.V. Mca
5 |NEW| LUNA SEA STYLE McawviCToR 16 | 20 | 1GOTS5ONIT LUNIZ virain 15 | 11 | CRYING IN THE RAIN CULTURE BEAT sonv 16 | 13 | CALIFORNIA LOVE 2PAC FEATURING DR. DRE IsLanD
6 | 6 | CARPENTERS | NEED TO BE IN LOVE--THE BEST | 17 |NEW| BABY COME BACK WORLDS APART POWERBROTHERS | 16 | 10 | HOW DEEP IS YOUR LOVE TAKE THAT Rca 17 | 16 | LEBRIO BIG SOUL sony
OF THE CARPENTERS POLYOOR 18 | 19 | CARUSO FLORENT PAGNY MERCURY 17 | 20 | FUNKY TIC TAC TOE Rca 18 |NEW| WEGOT IT GOIN'ON BACKSTREET BOYS ZomBauive
7 |NEW| CHAGE & ASKA CODE NAME.2 SISTER MOON pony | 19 | NEW ;’;ﬁs‘ﬁl\im ITGOIN' ON BACKSTREET BOYS 18 | 14 | STAND BY YOUR MAN HEIKE MAKATSCH 19 | 17 | YOU DON'T FOOL ME QUEEN ctmi
CANYON METRONOME 20 |NEW| FALLING INTO YOU CELINE DION coLumBiA
8 | 5 | MIYUKINAKAIIMA DAIGINJYOU Ponycanvon 208 [(NEW]DRICCNSTRUCTORNCARIAINDACKYEw 19 | 15 | ANYTHING 3T erc ALBUMS
9 9 | CELINE DION FALLING INTO YOU EPiC SONY ALBUMS 20 [NEW| ONE OF US JOAN OSBORNE MERCURY
10 8 ULFULS BANZAI TOSHIBAEMI 1 1 TAKE THAT GREATEST HITS RrcA ALBUMS 1 2 CELINE DION FALLING INTO YOU coLumBiA
2 | 7 | TINATURNER WILDEST DREAMS PARLOPHONE 2 | 1 | RAGEAGAINST THE MACHINE EVIL EMPIRE tpic
CANADA (The Record) 3 2 CELINE DION FALLING INTO YOU EPIC/COLUMBIA 1 1 TAKE THAT GREATEST HITS Rca 3 9 SOUNDTRACK THE X FILES wARNER BROS
4 3 MARK KNOPFLER GOLDEN HEART vernicomercury | 2 | NEW | RAGE AGAINST THE MACHINE EVIL EMPIRE epic 4 6 FRANCE GALL FRANCE cmBMm
THIS LAST 5 | 5 | 0ASIS (WHAT'S THE STORY) MORNING GLORY? 3 | 2 | TINATURNER WILDEST DREAMS em 5 | 3 | CELINEDION D'EUX coumsia
WEEKWEEK| ALBUMS CREATION 4 3 | PETER MAFFAY MAFFAY 96 ARiOLA 6 4 | STING MERCURY FALLING POLYOOR
1 1 ALANIS MORISSETTE JAGGED UITTLE PILL MAVERICK 6 ALANIS MORISSETTE JAGGED LITTLE PILL 5 6 MARK KNOPFLER GOLDEN HEART MERCURY 7 11 PHIL COLLINS SERIQUS HITS...LIVE! wea
2 | 2 | CELINEDION FALLING INTO YOU cowumsia MAVERICK/REPRISE 6 | 11 | DIEDOOFEN MELODIEN FUR MELONEN aRioLA 8 | 8 | RENAUD CHANTE LES CHANSONS
3 3 OASIS (WHAT'S THE STORY) MORNING GLORY? Epic 7 4 STING MERCURY FALLING A&m 7 4 FOOL'S GARDEN DISH OF THE DAY INTERCORD POETIQUES...DE GEORGES BRASSENS viRGIN
4 | 14 | BUSH SIXTEEN STONE INTERSCOPE 8 | 10 | VANGELIS PORTRAITS poLYDOR 8 | 9 | ROGER WHITTAKER ALLES ROGER! aRioLA 9 | 5 | TINATURNER WILDEST DREAMS Emi
5 | 4 | VARIOUS ARTISTS OH WHAT A FEELING mca 9 |NEW| OCEAN COLOUR SCENE MOSELEY SHOALS mca 9 | 5 | DIETOTEN HOSEN OPIUM FURS VOLK EASTWEST 10 |NEW | SMASHING PUMPKINS MELLON COLLIE AND THE
6 | 5 | STONE TEMPLE PILOTS TINYMUSIC...SONGS | 10 | 6 | BEATLES ANTHOLOGY 2 appit 10 | 8 | CELINEDION FALLING INTO YOU sony INFINITE SADNESS viRGiN
FROM THE VATICAN GIFT SHOP AtLANTIC Lig(e g‘;"gggm‘;’;'&"”s TOGETHER FOR THE CHILDREN | 17 | 12 | ALANIS MORISSETTE JAGGED LITTLE PILL wea 11 | 10 | LIONEL RICHIE LOUDER THAN WORDS MERCURY
7 | 6 | VARIOUS ARTISTS 1996 GRAMMY NOMINEES TR R e T T — 12 | 7 | STING MERCURY FALLING POLYGRAM 12 | 7 | MARK KNOPFLER GOLDEN HEART MERCURY
COLUMSBIA 13 17 SCOOTER OUR HAPPY HARDCORE CLUB T00LS 13 18 VANGELIS PORTRAITS POLYGRAM 13 13 MYLENE FARMER ANAMORPHOSEE POLYDOR
8 | 7 | SMASHING PUMPKINS MELLON COLLIEAND THE | 14 | 13 | MIKE & THE MECHANICS HITS wircm 14 | 13 | CAPTAIN JACK THE MISSION emi 14 | 17 | OASIS (WHAT'S THE STORY) MORNING GLORY? sony
INFINITE SADNESS vIRGIN 15 |NEW| GARBAGE GARBAGE MuSHROOM 15 | 14 | MIKE & THE MECHANICS HITS vircin 15 | 15 | MICHAEL JACKSON HISTORY: PAST, PRESENT AND
9 | 9 | ASHLEY MACISAAC HI™ HOW ARE YOU Asm 16 | 14 | CELINE DION D'EUX epicicoLumsia 16 | 10 | LUCIANO PAVAROTT! PAVAROTT! & FRIENDS 3 FUTURE-—BOOK 1 epic
10 15 VARIOUS ARTISTS DANCE MIX USA 96 auauiTy 17 15 PETER MAFFAY MAFFAY 96 ARIOLA POLYGRAM 16 16 | ALANIS MORISSETTE JAGGED LITTLE PILL wea
11 12 FUGEES THE SCORE coLumBia 18 12 JOAN OSBORNE RELISH BLUE GORILLAMERCURY 17 |NEW| SCOOTER OUR HAPPY HARDCORE EDEL 17 | NEW| FUGEES THE SCORE sony
12 | 10 | SHANIA TWAIN THE WOMAN IN ME MERCURY 19 |NEW | RAGE AGAINST THE MACHINE EVIL EMPIRE tpic | 18 | 16 | JOAN OSBORNE RELISH MERCURY 18 | 19 | E-TYPE MADE IN SWEDEN POLYDOR
13 | 11 | PRESIDENTS OF THE UNITED STATES OF AMERI- | 20 | 20 | MICHAEL JACKSON HISTORY: PAST, PRESENT AND | 19 |NEW | JUST FRIENDS FRIENDS FOREVER to:L 19 |NEW| SOUNDTRACK THE BODYGUARD ARisTA
CA THE PRESIDENTS OF THE UNITED STATES OF FUTURE—BOOK 1 ePic 20 INEW! TIC TAC TOE TIC TAC TOE Rca 20 | 14 | FFF LEPIRE ET LE MEILLEUR epic
AMERICA coLumsia
14 | 8 | BEATLES ANTHOLOGY 2 apeLe ITALY (uusica e DischiFim
15 | 16 | VARIOUS ARTISTS GROOVE STATION 2 ARioLA
16 |NEW/| VARIOUS ARTISTS NOW! emi THIS | LAST
17 | 13 | STING MERCURY FALLING agM v (WEEK\WEEK SINGLES
18 | 18 | JOAN OSBORNE RELISH MERCURY a a 1 [NEW| CALIFORNIA LOVE 2PAC FEATURING DR. DRE
19 |NEW| SPACEHOG RESIDENT ALIEN ELEKTRA <1996, Billboard/BPI Communications (Music Week/ € CIN) DEATH ROW/ISLAND
20 | 20 | WEIRD AL YANKOVIC BAD HAIR DAY arTic TS [LAsT T4 [LAST 2 | 1 | THEYDON'T CARE ABOUT US MICHAEL JACKSON &7
WEEKWeEK! SINGLES WEEK/WEEK| ALBUMS 3 3 | CHILDREN ROBERT MILES pBx
AUSTRALIA (2052120 Record industry Assn.) 1 | 1 | RETURN OF THE MACK MARK MORRISON wea 1 | 1 | TAKE THAT GREATEST HITS Rca 4 | 5 | DEEPINYOU TANYA LOUISE umm
sl T 2 |NEW] ADESIGN FOR LIFE MANIC STREET PREACHERS eric | 2 | 4 | ALANIS MORISSETTE JAGGED LI L ILL 5 | 4 | HOW DEEP IS YOUR LOVE TAKE THAT rca
WEEKIWEEK| SINGLES 3 2 OOH AAH...JUST A LITTLE BIT GINA G ETERNALWEA MAVERICK/REPRISE 6 6 X FILES DJ DADQ suway
q L | HOW BIZARRE O.M.C. HUNPOLYGRAM 4 | 4 | THEY DON'T CARE ABOUT US MICHAEL JACKSON eric | 3 | 3 | OASIS (WHAT'S THE STORY) MORNING GLORY? 7 | 9 | SPACEMAN BABYLON ZOO emi
2 | 3 | FATHER AND SON BOYZONE POLYDOR 5 |NEW| GOLDFINGER ASH mrecTious CREATION 8 |NEW| PIU' BELLACOSA EROS RAMAZZOTTI RADIORAMA
3 | 2 | MISSING EVERYTHING BUT THE GIRL wea 6 | 9 | CECILIA SUGGS FEATURING LOUCHIE LOU AND 4 |NEW/| RAGE AGAINST THE MACHINE EVILEMPIRE epic | 9 | 2 | LATERRADEI CACHI ELIO & LE STORIE
4 | 5 | CALIFORNIALOVE 2PAC FEATURING DR. DRE MICHIE ONE wea 5 | 2 | OCEAN COLOUR SCENE MOSELEY SHOALS mca TESE/ORCHESTRA CASADEI ASPIRINE
ISLAND 7 |NEW| KEEP ON JUMPIN' THE LISA MARIE EXPERIENCE 6 9 GARBAGE GARBAGE MUSHROOM 10 | NEw| 1 BELIEVE DA BLITZ sussin PRoGRESS
5 | 6 | ANYTHING 3T ceic THREE BEAT/FFRR 7 | 7 | MIKE & THE MECHANICS HITS viRain
6 8 | IRONIC ALANIS MORISSETTE wea 8 3 | FIRESTARTER PRODIGY XL RECORDINGS 8 5 | CELINE DION FALLING INTO YOU epic ALBUMS
Z; Z ZZ"ECSL" ﬁ: ?Sfﬁfs%éﬁﬂg‘”' 9 | 5 | THEXFILES THEME MARK SNOW WARNER BROS. 9 | 6 | MPEOPLE BIZARRE FRUIT/BIZARRE FRUIT Il 1 | 1 | ELIO&LESTORIE TESE EAT THE PHIKIS AsPIRINE
MERCURY
9 | 9 | POWEROFAWOMAN ETERNAL tmi 10 | 7 | CHILDREN ROBERT MILES oeconsTRucTion DECONSTRUCTION 2 |NEW| TINA TURNER WILDEST DREAMS Em
10 | 10 | SALVATION CRANBERRIES istanD 11 |NEW| THE BOX ORBITAL INTERNAL 10 | 10 | PULP DIFFERENT CLASS istano 3 | 3 | GIORGIA STRANG IL MIO DESTINO LacoCCINELLA
11 | 14 | BEAUTIFUL LIFE ACE OF BASE poLYDOR 121 8 :ME‘E%"‘CE: ;TE:;KENTS OF THE UNITED STATESOF | 37 [ g | TINA TURNER WILDEST DREAMS PARLOPHONE 4 | 6 | RON VORREI INCONTRARTI FRA CENT'ANNI wea
12 12 HOW DEEP IS YOUR LOVE TAKE THAT smG 12 29 STING MERCURY FA M
13 | 13 | WRAP ME UP ALEX PARTY wos 13 | 10 | GIVE ME A LITTLE MORE TIME GABRIELLE osest | 13 | 12 | cAST ALL CHANGg t;:‘&“‘ : 2 ZTAIS‘;: :A‘éisgugfs’,im:?ﬁ?o'"PER U3 GT
14 | 11 ingPWN ON IT PETER ANDRE FEATURING PTP | 14 | 12 g;ﬁr&nma ':SVE 2PAC FEATURING DR. DRE 12 | 14 | VANGELIS PORTRAITS pouvoor el W e
15 | 16 | PEACHES PRESIDENTS OF THE UNITEDSTATESOF | 15 | 6 | WALKING WOUNDED EVERYTHING BUT THE GIRL | L |NEW| RAINDANCE RAINDANCE poLvGram sv 8 | 10 | ALANIS MORISSETTE JAGGED LITTLE PILL wea
15 gw:/EERv:/(l:é Jﬁé”!‘é'ﬁisou TRACY CHAPMAN G :g NlESW gSZ'TS‘EADuﬁmllL%YMTx iEKg'SEQT'SIO:oNIANWERCURV S | 4 | TAKE THAT GREATEST HITS rea
16 | WEA Y
17 20 ALWAYS BE MY BABY MARIAH CAREY ColumBia i;s N1E§N Lr:‘omnnfL ;‘:;Awr'q;sx\%s:isﬁgo fomwgm,sg 18 21 PAUL WELLER STANLEY ROAD GOt OIsCS 10 7 MICHAEL BOLTON GREATEST HITS 1985-1995 columsia
18 |NEW| RUNAWAY CORRS EASTWEST 19 | 17 | OSMONDS THE VERY BEST OF THE OSMONDS
19 |NEW| GOT ITGOIN' ON HUMAN NATURE sonv 18 | NEW| HAPPY BIRTHDAY TECHNOHEAD MOKUMROAORUNNER Sa— SPAIN venrvve)
20 |NEW| SWEET DREAMS LA BOUCHE 8o LN [EWY EELT”E MUSIC PLAY MARY KIANL 1STAVENUEMER- | 50 | 1 | JONEL RICHIE LOUDER THAN WORDS MERcURY | THIS | LAST
ALBUMS 21 | 13 | SHED SEVEN A MAXIMUM HIGH poLYDOR WEEK WEEK| SINGLES
1 | 1 | ALANIS MORISSETTE JAGGED LITTLE PILL wia | a9 | new| GoNNIN' POR THE RED LIGHT U COmTA LIFE) 22 | 16 | BOYZONE SAID AND DONE roLvoor 1 |NEW| LACOSAMAS BELLA EROS RAMAZZOTTI Rea
2 |NEW| RAGE AGAINST THE MACHINE EVIL EMPIRE cpic MEAT LOAF ViR 23 | 19 | ALISON MOYET SINGLES/LIVE coLumsia 2 | 1 | JESUS TOACHILD GEORGE MICHAEL virGiN
3|2 OPASIS (WHAT'S THE STORY) MORNING GLORY? o || na || ST TR 24 | 34 | SKUNKANANSIE PARANOID & SUNBURNT oNewTmie | 3 | 2 | BALLOON (EL GLOBO) DJ'S AT WORK Max Musi
4 | & | NEL DIAMOND TENNESSEE MOON cowen 23 |NEW ! IF YOU WERE HERE TONIGHT MATT GOSS NOIAN 4 |NEW | CACHETE, PECHITO Y OMBLIGO MISSIEGO
5 4 PRESIDENTS OF THE UNITED STATES OF AMERICA ATLAS/POLYDOR 25 | 18 | BEATLES ANTHOLOGY 2 APPLE/PARLOPHONE MERCURY/GINGER
THE PRESIDENTS OF THE UNITED STATES OF 24 | 17 | 1,2,3,4 (SUMPIN' NEW) COOLIO Tommy 80Y 20 || GRE RO EIS  EIC R ||| ) || el RIS (s
AMERICA COLUMBIA 25 | 22 | THE NIGHTTRAIN KADOC POSTVAEM! CA THE PRESIDENTS OF THE UNITED STATES OF 6 |NEW/| SEXY EYES WHIGFIELD mAx MusIC
6 | 3 | CELINEDION FALLING INTO YOU epic 26 | 16 | DON'T LOOK BACK IN ANGER OASIS cretion DI cett 7| & | CANTSTOP RAVING DUNE waxmus:
7 | 5 | ENYA THE MEMORY OF TREES wea 27 | 15 | XFILES DJ DADO zvx 27 | 24 | RADIOHEAD THE BENDS PARLOPHONE 8 | 5 | DON'TGIVE ME UP SPEED LIMIT max-COOE
8 | 15 | SIMPLY RED LIFE EasTwEsT 28 | 23 | WALKAWAY CAST PoLvooR 28 | 23 | LIGHTHOUSE FAMILY OCEAN DRIVE wILD CARDPOLYDOR 9 | 6 | EVERYTHING STARTS WITH AN 'E" E-ZEE POSSEE
9 8 SMASHING PUMPKINS MELLON COLLIE AND THE 29 20 CLANNAD LORE Rca MAX MUSIC
INFINITE SADNESS. viRGiN 29 | 18 | YOU AND ME SONG WANNADIES iNDOLENT 1w | e || D G
10 | 7 | TRACY CHAPMAN NEW BEGINNING wea 30 |NEW| FOLLOW YOU DOWN GIN BLOSSOMS atm 30 | 40 | DUBSTAR DISGRACEFUL FoODEM)
11 9 STONE TEMPLE PILOTS TINY MUSIC . . . SONGS 31 | NEW!| NOT ENOUGH LOVE IN THE WORLD CHER wea 31 | 33 | MICHAEL JACKSON HISTORY: PAST, PRESENT AND ALBUMS
FROM THE VATICAN GIFT SHOP AsTwEsT 32 | 19 | HOW DEEP IS YOUR LOVE TAKE THAT Rca FUTURE—BOOK 1 eic 1 | 1 | MARKKNOPFLER GOLDEN HEART MERCURY
12 | 14 | NEIL DIAMOND THE GREATEST HITS 1966-1992 | 33 |NEW| LOVE IS THE DRUG ROXY MUSIC VvIRGIN 32 | 22 | MARK KNOPFLER GOLDEN HEART VERTIGO/MERCURY | 2 | 6 | TAKE THAT GREATEST HITS Rca
COLUMBIA 34 | NEW| ALL THE THINGS (YOUR MAN WON'T DO} JOE 33 | 27 | QUEEN GREATEST HITS PaRLOPHONE 3 4 | OASIS (WHAT'S THE STORY) MORNING GLORY?
13 | 10 | TAKE THAT GREATEST HITS BMo ISLAND 34 [NEW| FUGEES THE SCORE coLumsia CREATIONISONY
14 |NEW| SOUNDTRACK SONGS IN THE KEY OF X--MUSIC | 35 | 33 | STARS DUBSTAR FoooEM) 35 | 26 | INSPIRATIONS PAN PIPE IMAGES TELSTAR 4 | 2 | AMISTADES PELIGROSAS LA PROFECIA iM.00E0N
15 | 11 | I R e e 36 | 27 | 1GOT 50N IT LUNIZ NG TRYBEVRGIN 36 | 28 | ROBERT PALMER THE VERY BEST OF ROBERT s | 3 | ANTONIO FLORES ANTOLOGIA fica
16 | 12 | TLC CRAZYSEXYCOOL emG 37 | 21 1 GOT THE VIBRATION/A POSITIVE VIBRATION PALMER em 6 7 KETAMA DE AKI A KETAMA MERCURY
17 | 13 | BEATLES ANTHOLOGY 2 em BLACKBOX MANIFESTO/MERCURY 37 | 31 | SIMPLY RED LIFE eastwest 7 5 | GLORIA ESTEFAN ABRIENDO PUERTAS tric
18 | 17 | MARIAH CAREY DAYDREAM coLumma 38 |NEW!| TOP OF THE STAIRS SKEE-LO wILD CARD/POLYDOR 38 | 25 | BELOVED X eastwest 8 |NEW| BLUR THE GREAT ESCAPE EMI.0DEON
19 16 RICHARD CLAYDERMAN MY AUSTRALIAN COL- 39 | 26 NAKASAKI EP {{ NEED A LOVER TONIGHT) KENDOH | 39 39 BLUETONES EXPECTING TO FLY SuPERIOR 9 9 JUAN MANUEL SERRAT D'UN TEMPS, D'UN
LECTION eASTWEST FFRR/LONDON QUALITY/ARM PAIS—SOUNDTRACK ARIOLA
20 | 19 | RED HOT CHILI PEPPERS ONE HOT MINUTE wea | 40 | 14 | SICK OF DRUGS WILDHEARTS ROUNOMWARNER 40 INEW! JOAN OSBORNE RELISH BLUE GORILLAMERCURY 10 | 8 | CELINE DION FALLING INTO YOU cotumia
Hits Of The World is compiled at Billboard/London by Bob Macdonald and Alison Smith. Contact 171-323-6686, fax 171-323-2314/2316. ‘New’ indicates first entry or re-entry into chart shown.
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HITS OF THE WORLD

NETHERLAN DS {Stichting Mega Top 50)

NEW ZEALAND iz

| -
THIS | LAST
'WEEK| WEEK
1 1
2 7
3 3
4 5
S 2
(3 4
7 8
8 6
9 10
10 9

PN D WN -
00U H WN —

7 6
8 |NEW
9 7
10 1 10

SINGLES

CAPTAIN JACK CAPTAIN JACK ems

HAVA NAQUILA PARTY ANIMALS €DEL

YOUR SMILE CHARLIE LOWNOISE & MENTAL
THEO PoLYOOR

THE PROMISED LAND DJ PAUL ELSTAK mioTown
PER SPOOR GUUS MEEUWIS & VAGANT xXPLO/CNR
CHILDREN ROBERT MILES &mG

CALIFORNIA LOVE 2PAC FEATURING DR. DRE
MERCURY

ALLES OF NIETS LINDA ROOS & JESSICA oo
ANYTHING 3T epic

I'LL NEVER BREAK YOUR HEART BACKSTREET
BOYS zomeauve

ALBUMS

TAKE THAT GREATEST HITS emc

CELINE DION FALLING INTO YOU cowmsia
MARK KNOPFLER GOLDEN HEART MERCURY
VANGELIS PORTRAITS poOLYOOR

ANDREA BOCELL! BOCELLI poLvoor
PAVAROTTI & FRIENDS TOGETHER FOR THE CHILDREN
OF BOSNIA poLYGRAM

MARCO BORSATO ALS GEEN ANDER POLYOOR
TINA TURNER WILDEST DREAMS emt
STING MERCURY FALLING poLYDOR
HELMUT LOTTI GOES CLASSIC smc

THIS | LAST
WEEK | WEEK
1 10
2 | NEW
3 1
4 2
S 3
3 4
7 3
8 5
9 8
10 7
1 1
2 2
3 4
4 3
S 5
3 7
7 | NEW
8 | NEW
9 (3
10 8

SINGLES

HEY GIRL C.D.B. TrisTAR

CALIFORNIA LOVE 2PAC FEATURING DR. DRE
ISLAND

RIDIN' LOW L.A.D. POLYGRAM

TAKE A LOOK J'SON pOLYGRAM

GET DOWN ON IT PETER ANDRE WITH PT.P FesTivaL
WHO DO U LOVE DEBORAH COX BMG
MYSTERIOUS GIRL PETER ANDRE resTivaL
ALWAYS BE MY BABY MARIAH CAREY sony
VISIONS OF A SUNSET SHAWN STOCKMAN asm
ROUGH 'N’ SMOOTH CJ LEWIS mca

ALBUMS

ALANIS MORISSETTE JAGGED LITTLE PILL waRNER
EN2SO ENZSO sony

OASIS (WHAT'S THE STORY) MORNING GLORY? sony
PRESIDENTS OF THE UNITED STATES OF AMERI-
CA THE PRESIDENTS OF THE UNITED STATES OF
AMERICA sony

CELINE DION FALLING INTO YOU sony
SOUNDTRACK MORTAL KOMBAT Lonoon

STING MERCURY FALLING agm

RADIOHEAD THE BENDS em

OASIS DEFINITELY MAYBE sony

HOOTIE & THE BLOWFISH CRACKED REAR VIEW
WARNFR

BELGIUM {Promuvi)

SWITZERLAND (Media Control Switzerland)

THIS | LAST
'WEEK | WEEK

wmh W
s WA=

(3 (3
7 8
8 |NEW
9 10
10 7

v hHwN
U E N W=

7 7
8 9
9 8
10 | NEW

SINGLES

CHILDREN ROBERT MILES BMG-ARIOLANEWS
CON TE PARTIRO ANDREA BOCELLI poLYDOR
ONE OF US JOAN OSBORNE MERCURY
SOIREE DISCO BORIS amc

I'LL NEVER BREAK YOUR HEART BACKSTREET
BOYS zomsauive

IL VOLO ZUCCHERO POLYDOR

HOW DEEP IS YOUR LOVE TAKE THAT rca
ANYTHING 3T epric

DIEP GET READY! PLAY THAT BEAT

SPACEMAN BABYLON ZOO em

ALBUMS

ANDREA BOCELL! BOCELL! poLvoor

TAKE THAT GREATEST HITS rca

CELINE DION FALLING INTO YOU coLumsta
TINA TURNER WILDEST DREAMS em
VANGELIS PORTRAITS POLYOOR

ANDREA BOCELLI IL MARE CALMO DELLA SERA
POLYOOR

JOAN OSBORNE RELISH MERCURY

HELMUT LOTTI GOES CLASSIC rca

LUCIANO PAVAROTTI PAVAROTTI & FRIENDS 3
OECCA

OASIS (WHAT'S THE STORY) MORNING GLORY?
SONY

THIS
WEEK

1
2

w

O oONOOLMDWN~

-
(=]

|

NEW
NEW
NEW

mwN —

NO O S

NEW

NEW

SINGLES

CHILDREN ROBERT MILES POLYGRAM

I'LL NEVER BREAK.YOUR HEART BACKSTREET
BOYS smG

LEMON TREE FOOLS GARDEN INTERCORD
MACARENA LOS DEL RIO 8mc

THEY DON'T CARE ABOUT US MICHAEL JACKSON
SONY

X FILES DJ DADO zvx

CALIFORNIA LOVE 2PAC FEATURING DR. DRE
POLYGRAM

ANYTHING 3T sony

FUNKY TIC TAC TOE BMmG

DON'T WALK AWAY CAUGHT IN THE ACT zvx

ALBUMS

TINA TURNER WILDEST DREAMS emi

CELINE DION FALLING INTO YOU sony

TAKE THAT GREATEST HITS BmG

RAGE AGAINST THE MACHINE EVIL EMPIRE sony
MARK KNOPFLER GOLDEN HEART POLYGRAM
FOOL'S GARDEN DISH OF THE DAY emi

STILLER HAS MOUDI souno servicE

STING MERCURY FALLING PoLYoor

SCOOTER OUR HAPPY HARDCORE EOEL

LIONEL RICHIE LOUDER THAN WORDS POLYGRAM

SWEDEN .

FINLAND (Seura/IFP! Finland)

THS |LAST THS |LAST
WEEK WEEK| SINGLES WEEK/WEEK| SINGLES
1 1 CHILDREN ROBERT MILES OECONSTRUCTION 1 1 FIRESTARTER PRODIGY XL RECORDINGS
2 | 2 | CALIFORNIA LOVE 2PAC FEATURING DR. DRE 2 | 2 | CHILDREN ROBERT MILES oeconsTRUCTION
3| 4 :I::;TARTER PRODIGY 3 | 3 | KAUNISPETO XL5 200
XL RECORDINGS
X FILES DJ DAD
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

SWEDEN: Modern rock from Sweden has been making inroads in the international marketplace
for some time, especially in the U.K. The Cardigans have scored three top 40 singles there,
compatriots Salt and Whale are building fan bases, and the Wannadies recently entered the top
20 with the reissued “You & Me Song.” But the next successful exports from Sweden are like-
ly to be female singer/songwriters. Sophie Zelmani has had three hit singles in her home coun-
try and was nominated for two Swedish Grammys, winning in the category of best newcomer.
Her self-titled debut album, released in Sweden last summer, has performed well not only there
but in Japan, where sales have exceeded 50,000 units. Columbia Records is now championing
the acoustically based, often introspective Zelmani in the U.K., where she played a media show-
case at Sony’s London offices in March. Her single “Always You” was released April 15; the
album is due June 3. Rebecka Térngvist, meanwhile, has already enjoyed platinum success in
Sweden and will soon be launched by EMI in the U.K. and U.S. Térnqvist, whose father worked
for UNICEF, grew up in Africa and studied at the Music Conservatory in Stockholm with East-
West artist Stina Nordenstam. Tornqvist’s jazz-tinged pop album “Good Thing” is due for
August release in the U.S. and U.K. It was compiled by Tornqvist from her previous two domes-
tic releases. The title track will be released as a U.K. single May 27. PAUL SEXTON

GERMANY: Germany has failed to qualify for this year’s Eurovision Song Contest, to be held in Oslo
May 18. This unusual turn of events has lent added emphasis to the Wahre Grand Prix (Real Grand
Prix), a local contest for schlager music, which has achieved cult status since its inception here four
vears ago. This year, the event will air on Germany’s second TV channel, ZDF, at prime time May
10, and a compilation CD featuring tracks by all 14 participating
artists will be released on the Traumwelt/BSC label, licensed to EMI
Electrola in Cologne. Schlager, which literally means “hit,” is a
schmaltzy tvpe of music sung in the German language that encom-
passes both ballads and uptempo numbers. International stars whose
music reflects the original values of schlager include Connie Fran-
cis and CIliff Richard, both of whom have recorded German-lan-
guage songs. More recently, however, the genre has evolved to include
various crossover styles such as pop schlager, country schlager;, and
Volksmusik schlager. The Wahre Grand Prix, which is the brainchild
of schlager fan Conny Su I’rem, owner of Traumwelt Entertain-
ment, was inaugurated to provide a platform for up-and-coming
singers and songwriters. The contest is undertaken in a zany, light-
hearted way, which may partly explain its growing popularity, and it aims to provide the genre with
fresh impulses rather than adhering to the rigid structures of the past. ELLIE WEINERT

MASsAMACACASRRARSSSSS

AUSTRALIA: After her recent win at the Melbourne Open, German tennis champion Monica
Seles visited the headquarters of studio and record label Studio 52, where she went to meet
four-piece pop act the Young Elders. She thanked the members of the group personally for
recording their song “Fly Monica Fly.” The number was actually written two years ago for a
girlfriend in distress, but Seles’ coach used the track as a motivating influence when the star
was practicing for her comeback after being stabbed in the back by the unhinged fan of a rival.
After saying her thanks, Seles raised another kind of racket, playing drums on a jam session
with the Elders that was filmed for a video. Commenting on Seles’ abilities as a percussionist,
a studio representative joked, “Her rhythm is much better directed at furry halls, but no one
minded.” CHRISTIE ELIEZER

IRELAND: “Danny Boy” is the all-time favorite Irish song, according to a poll conducted by RTE
Radio 1’s “The Gay Byrne Show,” which boasts 500,000 listeners a day. Voters were asked to nom-
inate only songs, not particular versions, and the choice of music reflected the show’s mature lis-
teners. Songs about places dominated the poll (“Galway Bay,” “Fields Of Athenry,” “Rose Of
Tralee,” and “Mountains Of Mourne”), and only three of the top 15 were by contemporary com-
posers: “The Town I Loved So Well” (Phil Coulter), “The Rare Ould Times” (Pete St. John),
and “Riverdance” (Bill Whelan). KEN STEWART

SPAIN: For three days, Barcelona will again become the capital of electronic music and relat-
ed multimedia, when the third edition of SONAR, the International
Festival of Advanced Music, takes over the city June 13-15. A forum
for all kinds of electronic music and cutting-edge audio-visual tech-
nology, the event promises an extensive program of activities, includ-
ing performances by the cream of the ambient/techno scene, confer-
ences, debates, multimedia installations, and a wide spectrum of
exhibitors, among them labels, specialized media outlets, and distrib-
utors. Approximately 12,000 attendees are expected. In addition to
concerts in the main exhibition area, there will be nighttime activi-
ties, which will take place in a 2,000-capacity tent on a hillside over-
looking the city. Local acts—including Frogmen, Protozoo, and
Resonic—will perform alongside Ken Ishi, Green Velvet, Eboman,
Govinda, Alec Empire, and Autechre; DJs already confirmed are
Dave Clarke, Jeff Mills, Deep Space Network, Josh Wink, and
Richie Hawtin, An ISDN-linked concert is also planned.
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LIFELINES

BIRTHS
Boy, Noah Joseph, to Cliff Chenfield
and Chana Gandal, March 21 in New
York. Father is co-owner of Razor & Tie
Music.

Boy, Jasper Kieran, to Brandon Lown
and Laura Sobocienski, March 31 in
Naperville, Ill. Father is assistant man-
ager at Music Warehouse.

Girl, Rachael Celia, to Laura Engel and

Jimmie Wood, March 31 in Los Ange-
les. Mother is an artist manager; father
is a musician.

Boy, Clayton Jordan, to Michael
Ehrlich and Lisa Frank-Ehrlich, April
8in Los Angeles. Father is an indepen-
dent record producer; mother is A&R
coordinator at Columbia Records.

Girl, Kelly, to Brian and Gail Douglas,
April 10 in Greensboro, N.C. Father is

PD of WJMH there.

Girl, Georgia Tatom, to Jill and Harry
Connick Jr. April 17. Father is arecord-
ing artist for Columbia Records.

MARRIAGES
Sabryna “Esdy” Shelton to Thomas
Wheeler, April 6 in Cleveland. Bride is
Midwest regional promotion and mar-
keting manager for Independent Nation-
al Distributors Inc.

GOOD WORKS

JOBS SITE: Since the debut of
7Up’s World Wide Web site on the
Internet (http://www.7Up.com),
more than 5,000 applications have
been received for 14 summer jobs in
the music industry that the company
is sponsoring. 7Up launched its Web
site to target youth culture, running
job descriptions and applications in
its “Job Pool” section. The company
will supply housing, transfer costs to
and from the city where the job is
located, and a salary. All applications
must be submitted by Wednesday
(1), and the selected job recipients
will be notified by May 15. The jobs
will cover the period of time begin-
ning June 3 and ending Aug. 3. Par-
ticipants include Atlantic Records,
TVT Records, booking agencies,
management firms, and alternative
music clubs. Contact: Lois Najarian
or Michael Steinberg at 212-333-
7728.

A MESSAGE IN SONG: The “Face
The Music” campaign of Stop the Vio-
lence, a nonprofit group sending mes-
sages of anti-violence through music
and music videos, is looking for mate-
rial from recording artists who wish
to contribute a song to future multi-

artist compilations. STV plans to
release a song, “Violence,” written by
Susan Reeves and David Angel,
soon. For details on song submissions,
STV literature, or information about
the educational book “A Teenager’s
Guide To Surviving The Teenage
Years,” call 800-732-6366.

CHARITY’S HARVEST: Putumayo
World Music is celebrating the 20th
anniversary of its sister company,

Putumayo Clothing, with a World
Music Fashion show Tuesday (30) at
the Winter Garden at New York’s
World Financial Center to benefit
Second Harvest, which collects food
for the needy from restaurants. The
event, which runs 5-8:30 p.m. will also
preview the company’s “One World:
The Global Video Collection.” Admis-
sion is $10 as a donation to Second
Harvest. Contact: Aliza Rabinoff at
212-447-00717.

SINGLES BOOST DUTCH MARKET

(Continued from page 45)

single and the success of mid-price CDs.

Indeed, the album market showed a
1% decrease in revenues, to $629.7 mil-
lion. In the singles market, where a re-
vival began in 1993, unit sales have grown
from 5.7 million two years ago to 7.9 mil-
lion last year.

Another success story is the increasing
share of the market taken by Duteh pro-
ductions—up from 20% of total value in
1994 to 23% last year. Five of the top 10
best-selling albums here last year were
Dutch; the best-selling international
album was Bruce Springsteen’s “Great-
est Hits,” which was No. 5 for the year:

Theo Roos, chairman of PolyGram Hol-
land and NVPI, says, “The popularity of
the single is not limited to the dance mar-
ket. A large number of big pop hits last
year, increased marketing of single releas-
es, and special exposure of the format at
retail have fueled the format’s popularity.”

Roos adds, “The increased importance
of national repertoire reflects structural
changes in the Duteh market. The indus-
try as a whole invests more in Dutch tal-
ent than ever before, and the media in
general shows greater interest in Dutch
music.”

MACHGIEL BAKKER

JUDGE RULES AGAINST CONNICK IN SUIT

(Continued from page 39)

emy Award for best song for “A Wink
And A Smile,” which he wrote with
Mare Shaiman for the hit film “Sleep-
less In Seattle.”

In dismissing all but one of Con-
nick’s claims, Cedarbaum ruled that
because there was no written
agreement with regard to the 12
songs Connick and Mc¢Clean co-
authored for “She,” the arrange-
ment was not in conformity with
Section 204(a) of the Copyright Act,
which requires a signed written
agreement to effect a transfer of
copyright ownership.

That mandate is to avoid the inad-
vertent transfer of an author’s rights,
according to Jonathan Davis, a New
York attorney who represented
McClean. Cedarbaum also disagreed
with Connick’s argument that the songs
were “derivative works” based upon
“poems” provided by McClean, which
would have given Connick a way of pur-
suing his claims without a contract.

Papa’s-June had also argued that
Section 204(a) does not apply to
transfers between the authors of a
joint work, but Cedarbaum found
that Section 204(a) does not contain
language exempting such transfers.

Papa’s-June, she said, had not pre-
sented “any authority that transfers
of copyright ownership between co-
owners who are not joint authors
are exempt from the requirements
of Section 204(a). And there is noth-
ing in the language of the Copyright
Act which suggests that transfers
between co-owners who are joint
authors should be treated differ-
ently.”

Cedarbaum also rejected Con-
nick’s argument that McClean’s
acceptance of two checks for 30% of
the royalties was sufficient written
agreement. Thus, Cedarbaum rea-
soned, McClean was entitled to a
traditional 50/50 split in royalties
generated by “She.”

In addition to “She,” Connick and
McClean wrote songs for two previ-
ous albums, 1990’s “We Are In Love”
and 1991’s “Blue Light, Red Light.”
The 70/30 royalty-split arrangement
for those works was covered by writ-
ten agreements between Papa’s-June
and McClean. It is estimated that as
much as $200,000 in further royalties
would be due McClean if Cedar-
baum’s decision stands.

The songs on “She” followed a cre-

ative pattern established by Connick
and McClean while writing songs for
the two previous albums, according
to Cedarbaum. McClean submitted
“poems” to Connick, who would then
rewrite some of the words to “make
them singable” and compose the
music.

On Connick’s allegation that
McClean had fraudulently reneged
on a 70/30 royalty split, Cedarbaum
noted that most courts have held
that a contract ¢laim cannot be con-
verted into a fraud claim by alleging
that the promisor intended not to
fulfill the contract when it was
signed. “The complaint does not
allege a fraud claim that is suffi-
ciently distinct from the breach-of-
contract claim,” Cedarbaum says.
The judge, however, granted Papa’s-
June permission to file an amended
complaint within 30 days alleging
claims other than fraud to the extent
that “it has a good-faith basis upon
which to allege that there was an
enforceable agreement concerning
the collection and distribution of
royalties for the jointly written
songs on the ‘She’ album.”

IRV LICHTMAN
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Caring A Priority. Priority Records recently presented a check for $25,000 to
Caring for Babies with AIDS (CBA). The donation consists of part of the pro-
ceeds from sales of “eternal-E,” a posthumous greatest-hits album by Eric
“Eazy-E"” Wright, who died last year of complications from AIDS. Shown, from
left, are Dr. John Sealy, president, board of directors, CBA; Paula Poundstone,
comedian and CBA board member; Art Jaeger, GM, Priority; and Harriet Brown,

director of development, CBA.

CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars, and
other events. Send information to Cal-
enday, Billboard, 1515 Broadway New
York, N.Y. 10036.

APRIL
April 29, Entertainment Law Panel, present-
ed by NARAS Chicago chapter and Columbia Col-
lege, Chicago. 312-786-1121.
April 29-May 1, Billboard's 7th Annual Inter-
national Latin Music Conference, Hote! Inter-
contmentat, Miami. 212-536-5002.

MAY

May 1-5, Impact Super Summit Conference,
Opryland Hotel, Nashville. 215-646-8001.

May 2, Third Annual Downtown Comes
Uptown Benefit, benefiting the Irvington Institute,
Wallace Hall, New York. 212-758-8250.

May 3-4, Rap Sheet's Hip-Hop Caucus 2,
Capitol Hiton, Washington, D.C. 310-399-9000,
extension 175.

May 8. World Music Awards, Monte Carlo
Sporting Club, Mante Carlo, Monaco. 33-93-25-
4369.

May 8-10, Marketing With Country Music,
Opryland Hotet, Nashvitle. 615-244-2840.

May 11, “Music On The Internet From A Tech-
nological, Licensing, And Legislative Perspec-
tive,” presented by the National Music Publishers’
Forum, Helmsley Hatel, New York. 212-370-5330.

May 11-14, 100th AES Convention, Bella Cen-
ter, Copenhagen, 32-2-345-7971; fax 32-2-345-
3419.

May 14-18, MIDEM Asia, Convention & Exhibi-
tion Center, Hong Kong. 212-689-4220.

May 16, Fantasy Vs. Reality: Recording &
Publishing Deals, presented by Women in Music,
BMI, New York. 212-459-4580.

May 16-17, Retailing Licensed Merchandise
Conference, Mall of America and Hotel Sofitel,
Minneapolis. 212-941-0099.

May 16-18, E3: Electronic Entertainment
Expo, L.A. Convention Center, Los Angeles. 800-
315-1133.

May 17-19, SPARS Business/Technical Con-
ference, presented by the Society of Professional
Audio Recording Services, various locations, Los
Angeles. 800-771-7727.

May 22-26, NAIRD Convention, Omni Inter-
Harbor Hotel, Baltimare. 606-633-0946.

May 23-25, CES Orlando . . . Digital Destina-
tions; CES Habitech; CES Specialty Audio &
Home Theater, vartous locations, Orlando, Fla.
703-907-7600.

May 30, Steven J. Ross Humanitarian Award
Dinner, honoring Edgar Bronfman Jr., presented by
the entertainment and music industries division of
the UJA-Federation of New York. Waldorf-Astoria,

New York, 212-836-1126.

May 31-June 2, Music, Money & You: Inside
Songwriting And Indie Recording Conference,
New Buffalo Marriott Hotel, Amherst, N.Y. 800-255-
8481.

May 31-June 2, Route 1 South Music Confer-
ence & Festival, Richmond Marriott Hotel, Rich-
mond, Va. 804-358-6296.

JUNE

June 3, American Jewish Committee’s Music-
Video Division Human-Relations Award Din-
ner/Dance, honoring Barney Cohen, Bridgewaters,
N.Y 212-751-4000, extension 338.

June 4-7, Broadcast Asia '96/Professional
Audio Technology '96, World Trade Center, Singa-
pore. 65-338-4747; fax 65-339-9507.

June 13, TJ. Martell Foundation Fer
Leukemia, Cancer, And AIDS Research Human-
itarian Award Gala, honoring Jimmy Jam and Teny
Lewis, Avery Fisher Hall, New York. 212-245-1818.

June 14, Audio Publishers Assn. Conference,
Hyatt Regency Hote!, Chicago. 310-372-0546.

June 17, Mix L.A. Open, Mix magazine and Mix
Foundation for Excellence in Audio, Knoltwood
Country Club, Los Angeles. 510-939-6149.

June 18, 1996 Entertainment Industry Con-
ference, Century Plaza, Century City, Calif. 415-
802-2571.

June 20, Copyright Myths, Folklore & Mys-
teries, presented by Women in Music, BMI, New
York, 212-459-4580.

June 27-29, 14th Annual Rock 'N Charity Cel-
ebration, presented by the T.J. Martell Foundation
& Neil Bogart Memorial Fund, Los Angeles
area.310-247-2980.

June 28-29, Fourth Annual Kids' Entertain-
ment Seminar, Marriott Marquis, New York. 212-
462-9344.

JuLy
July 10-13, Video Software Dealer’s Assn.
Annual Convention, L.A. Convention Center, Los
Angeles. 800-955-8732.
July 17-19, Billboard’s Third Annual Dance
Music Summit, Chicago Marriott Downtown,
Chicago. 212-536-5002.

FOR THE RECORD

The name of one of the producers
of the rock opera “Rent” was mis-
spelled in a story in the April 27
issue. The correct spelling is Jef-
frey Seller.
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We proudly salute our winners at Billboard's

International Latin Music Awards

- Pop Album of the Year, Female “Dreaming Of You": Selena
- Regional Mexican Hot Latin Track of the Year “T¢ Sélo To": Selena
- Regional Mexican Hot Latin Video of the Year “Td Sélo T¢": Selena

- Regional Mexican Album of the Year "Cémo Te Extrafio”: Pete Astudillo

Felicidades!
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iQué Viva La Musica!

Billboard Strikes Up The Bandas For Its
Seventh Latin Musm Conference

BY JOHN LANNERT

he underlying theme of Billboard’s Seventh Annual Moreover, three special kudos will be handed out at the

International Latin Music Conference is “Let the awards show: “El Premio Billboard” is awarded this year to
music do the talking.” Puerto Rico’s renowned singer/songwriter José Feliciano; the
This year’s three-day conclave, which runs April Hall Of Fame award is given this year to Mexico’s singer/song-

29-May 1, at the Hotel

Intercontinental in Miami,

will boast more musical

performances than any

previous Billboard confab.

Fourteen acts will play

evening showcases on

Monday and Tuesday. On Wednesday

afternoon, three singer-songwriters

will perform during an afternoon

acoustic program. And on Wednesday

evening, during Billboard’s Third

Annual Latin Music Awards, no fewer

than four awardees are scheduled to

entertain the audience with material
from their winning albums or videos.

TO EDUCATE AND ILLUMINATE  Ralph Peer 11 is the 96 keynoter.

To be sure, Billboard’s International
Latin Music Conference—the longest-running conclave
of its kind—has not neglected its duties as a crucial vehi-
cle for the exchange of ideas and solutions for the Latino
music industry.

On April 30, Ralph Peer, chairman/CEO of venerable
music-publishing company peermusic, officially kicks off
the conference with a keynote address titled “Latin
Music—Today & Tomorrow.”

Peer is expected to address vital issues affecting the
fast-growing Hispanic music-publishing business, such as
royalty transactions between different countries, the
impact of technological advances on the publishing indus-
try and the importance of a non-recording songwriter in
the Latino industry. A brief question-and-answer session
following Peer’s discourse will further explore the nuances
and trends in the Latino music-publishing business.

Additional dialogue will be stimulated, as well, during
Billboard’s two panels: “Con-
tracts & Negotiations: Navi-
gating The Legal Waters Of The
Latin Music Industry” and “The
State Of Tejano Music.”

Topping off the conference on
Wednesday will be Billboard’s
Third Annual Latin Music
Awards. Hosted by acclaimed
actor Michael DeLorenzo (“New
York Undercover”), the ceremo-
ny will be held for the first time
at Miami’s revered Gusman
Center for the Performing Arts.

Reflecting the growth of the

Latino music industry, Bill-  Tejano star Bobby Pulido is among

board’s Latin Music Awards  showcased artists.
have expanded. This year 33 tro-

phies will be presented, and new categories include publishing

and dance music.

writer extraordinaire Juan Gabriel. And
Billboard is feting global superstar Gloria
Estefan with the “Spirit Of Hope” award, which
is bequeathed to a recording artist who has vol-
unteered to give time and effort to humanitarian
causes and projects.

Of course, during the awards show there will
be plenty of music. Scheduled to appear is a
sparkling, diverse bill featuring Feliciano,
Tejano singer/songwriter star Pete Astudillo,
Cuban roots-queen Albita and Spain’s highly
regarded rock group Héroes Del Silencio.

The lineup of artists playing at the confer-
ence’s evening showcases and afternoon set
promises to be as wide-ranging as the group of
stars appearing at the Latin Music Awards show.
Booked to appear at the Monday evening show-
case—sponsored by CD/tape manufacturer
AmericDisc—are budding

Tejano star Bobby Pulido;
prominent Argentine rock
group La Portuaria; three
strong Colombian pop/rock
acts, Soraya, Aterciopelados
and Shakira; a hip-hop/salsa
group called DLG; and high
school mariachi/pop upstart
Nydia Rojas.

The April 30 showcase, spon-
sored by U.S. performance-
rights society ASCAP, boasts
three star acts—the pop/soul
vocal crew Barrio Boyzz,
Tejano/pop band La Diferezia

A}

Awardees and performers include and Mexican rock group
Cuban queen Albita.

Fobia—along with pop/tropical
ensemble Super Cuban All-Stars
and two fine (and unsigned) Latino rock acts, Pepe Alva
and Puya.

As if that were not enough music to satiate the most
rabid enthusiast, Billboard is debuting on Wednesday
afternoon “Writers In The Round,” an unplugged set
headlined by accomplished singer/songwriters accom-
panied only by guitar—and perhaps a tale or two about
the hits they have authored. Warner/Chappell Music is
sponsoring “Writers In The Round.” Set to perform are
Astudillo, Warner/Chappell songsmith Fernando Osorio
and peermusic’s sought-after backing vocalist and song-
writer, Mary Lauret.

Undoubtedly, Billboard’s Seventh Annual Inter-
national Latin Music Conference is emphasizing har-
monies and melodies over discussions and resolutions.

After all, it could be argued that if a picture says a
thousand words, then surely music must communicate a

thousand emotions.
So let the music play! H

Winners Of The
Billboard Latin
Music Awards

POP

ALBUM OF THE YEAR

Male: “La Carretera” Julio Iglesias (Sony)

Female: “Dreaming Of You” Selena (EMI Latin)
Group: “Por Amor A Mi Pueblo” Marco Antonio Solis Y
Los Bukis (Fonovisa)

New Artist: “Enrique Iglesias” Enrique Iglesias
(Fonovisa)

HOT LATIN TRACK OF THE YEAR
“Vuélveme A Querer” Cristian (Melody/Fonovisa)

TROPICAL/SALSA

ALBUM OF THE YEAR

Male: “Todo A Su Tiempo” Marc Anthony (RMM)
Female: “Abriendo Puertas” Gloria Estefan (Epic/Sony)
Group: “Los Duenos Del Swing” Los Hermanos Rosario
(Karen/PolyGram)

New Artist: “No Se Parece A Nada” Albita (Crescent
Moon/Sony)

HOT LATIN TRACK OF THE YEAR
“Te Conozeo Bien” Marc Anthony (RMM)

REGIONAL MEXICAN

ALBUM OF THE YEAR

Male: “Como Te Extrano” Pete Astudillo (EMI Latin)
Female: “Joyas De Dos Sigios” Ana Gabriel (Sony)
Group: “El Ejempio” Los Tigres Del Norte (Fonovisa)
New Artist: “Elida Y Avante” Elida Y Avante (Sony)

HOT LATIN TRACK OF THE YEAR
“Ta Sélo Ta” Selena (EMI Latin)

NS NN A AN E I I NNt 00000000000000000000000000000000asossrabetrant

Hot Latin Track Artist Of The Year:
Selena (EMI Latin)

Rap Album Of The Year:
“Club 555" El General (BMG)

Pop/Rock Album Of The Year:
“Cuando Los Angeles Lioran” Manid (WEA Latina)

Contemporary Latin Jazz Album Of The Year:
“Arturo Sandoval & The Latin Train” Arturo Sandoval
(GRP)

Latin Dance Single Of The Year:
“Abriendo Puertas” Gloria Estefan (Epic/Sony)

Latin Dance Album Of The Year:
“Macarena Mix" Various Artists with Los Del Rio
(Ariola/BMG)

Songwriter Of The Year:
Marco Antonio Solis (Fonovisa)

Publisher Of The Year: BMG Songs, Inc.

Publishing Corporation Of The Year:
BMG Music Publishing Inc.

Producer Of The Year:
Mareco Antonio Solis (Fonovisa)

VIDEO OF THE YEAR

Pop: “No Encuentro Un Momento Pa’ Olvidar” Miguel
Bose (WEA Latina)

Rock: “La Chispa Adecuada” Héroes Del Silencio (El
Dorado/EMI Spain)

Tropical/Salsa: “Abriendo Puertas” Gloria Estefan
(Sony)

Regional Mexican: “Tt S6lo TG” Selena (EMI Latin)
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Billboard's Latin Awards Show Becomes

MAS GRANDE, MAS BU

BY JOHN LANNERT

nits third year, Billboard’s Latin Music Awards show has
become bigger and better than ever. With the addition of
eight new awards, the ceremony now offers 33 trophies,

including pioneering categories in songwriting, produc-
tion, publishing and dance musie.

Interest in Billboard’s Latin Music Awards has mush-
roomed, as well, from industry insiders and music fans
alike. Therefore, Billboard will stage its Third Annual
Latin Music Awards for the first time as a public event.
It will take place May 1 at Miami’s historie, 1,800-seat
Gusman Center for the Performing Arts.

This year’s list of awardees was topped by dearly departed
idol Selena and multi-faceted superstar Gloria Estefan, each of
whom won four kudos. Selena has won more Latin Music
Awards (10) than has any other artist.

Estefan won in the debut category Latin Dance Single Of The
Year, as well as earning two trophies in the tropical/salsa cate-
gory. Miami’s beloved homegirl also was named recipient of the
inaugural Spirit Of Hope Award, which is given to a recording
artist who voluntarily contributes time and effort to civic activi-
ties or humanitarian projects.

Famed singer-songwriter Marco Antonio Solis follows with
three trophies, including two awards in the newly created
Songwriter Of The Year and Producer Of The Year categories.

The only other artist to win more than one award is Mare
Anthony, who triumphed in two tropical/salsa categories.

Both of the two new publishing categories were won by BMG.

Of the 20 award-winning recording artists, only five were
repeat winners from last year: Selena, Mand, Arturo Sandoval,
El General and Los Tigres Del Norte. Two acts—Man4 and El
General—were “three-peat” winners in their respective
pop/rock and rap categories.

Here are brief profiles of this year’s winners.

ALBITA

The standout showcase per-
former last year at Billboard’s
Sixth Annual International Latin
Musie Conference, this riveting
Cuban artist blew out of the box on
The Billboard Latin 50 retail chart
last July, when her eponymous
label bow for Crescent Moon/Epie,
“No Se Parece A Nada,” entered
the chart at No. 10—the highest
debut position by a new artist
since the chart was established in
1993. Though “No Se Parece A Nada” did not yield a hit single,
the album remained on The Billboard Latin 50 for nearly four
months. A critical favorite in both the U.S. and Europe, Albita
currently is working on her follow-up record, due later this year.

MARC ANTHONY

Another honoree who made a show-
case appearance at a Billboard Latin
Music conference, Marc Anthony has
emerged as the hottest-selling salsero
in the business. His 1994 RMM
album, “Todo A Su Tiempo,” has
spawned the award-winning “Te
Conozco Bien,” as well as the recent
smash hits “Nadie Como Ella” and
“Te Amaré.”

The lone awardee to have landed a No. 1 dance hit, the New
York-born Anthony has further spread his creative wings into
the film world, appearing in the recently released movie “The
Substitute.”

PETE ASTUDILLO

The third time proved to be the
charm for Pete Astudillo, as his
album n#imero tres for EMI
Latin, “Como Te Extrano,” made
its mighty debut at No. 8 on The
Billboard Latin 50 last December.
Propelled by the poignant cumbia
titular track, which was a tribute
ode to Selena, the album re-
mained in the top 10 of the chart
for nearly four months.

A former backup singer to the
late Tejano/pop superstar, this
Laredo, Texas, native also co-wrote many of Selena’s hits with
Selena’s brother, A.B. Quintanilla ITI. Among Selena’s chart-
topping smashes co-authored by Astudillo and Quintanilla were
“Como La Flor” and “Amor Prohibido.” A third No.1 anthem,
“Bidi Bidi Bom Bom,” was co-penned by Astudillo, Quintanilla
and Selena.

BMG MUSIC PUBLISHING

Powered by the performance of BMG Songs on the Hot Latin
Tracks, BMG Music Publishing becomes the first recipient of
Billboard’s Music Publishing Corporation Of The Year award.

BMG Music Publishing’s success in the Latin market is a
prosperous extension of the
company’s rapid rise since
being founded in 1987. In its
short history, BMG Musie
Publishing has undertaken 127
musie publishing acquisitions in
12 countries. Among the song-
writers and artists whose cata-
logs BMG Musie Publishing has
acquired are the Beach Boys, B.B. King, Santana, Diane Warren
and Boz Scaggs.

The company’s instantly aggressive expansion rapidly reaped
industry awards in several countries. In 1989 and 1990, BMG
Music Publishing won Brazil's UBC Publisher’s Award. Also in
1990, BMG Musie Publishing was named by Billboard as the No.
1 Country Singles Publisher.

In 1993 ASCAP feted BMG Music Publishing as its Latin
Music Publisher Of The Year. Recognizing the growing impor-
tance of Spanish-language musie, BMG Music Publishing
opened its Latin Music office last year in Miami.

BMG

MUSIC PUBLISHING

BMG SONGS, INC.

BMG Songs, Inc., the ASCAP-affiliated U.S. subsidiary of
BMG Music Publishing, made its bow on Hot Latin Tracks an
auspicious one, as the company had 16 songs on the Hot Latin
Tracks chart—more than any other publisher.

But quality, not just quantity, earns a Latin Music Award, and
on that count, BMG Songs, Ine., again scored big. Three BMG
tunes—“El Palo” by singer/songwriter superstar Juan Gabriel
and “Si Nos Dejan” and “Amaneci En Tus Brazos” by legendary
composer José Alfredo Jiménez—scaled Hot Latin Tracks.
Another Juan Gabriel hit, “Canci6n 187,” climbed into the top 10

of the chart. Juan Gabriel charted the most songs on the chart
for BMG (eight).

MIGUEL BOSE

The restless, uncommonly fer-
tile, creative muse of Miguel Bosé
(son of noted Italian actress Lucia
Bosé and Spain’s famed bullfight-
er Dominguin) has taken the pop
icon from stylish musical projects
to acelaimed cinematie roles.
Controversy and intrigue also
have been frequent companions of
Bose, whose winning video entry
for “No Encuentro Un Momento
Pa’ Olvidar” was banned in Mexico
for its portrayal of same-sex intimacy. The song was taken from
Bosé’s latest WEA Latina album, “Laberinto.” Bosé has just
completed a film on the Spanish Civil War and is planning to
work on a French film called “Out.”

CRISTIAN

Though Cristian landed his sec-
ond Latin Music Award with
“Vuélveme A Querer,” a pretty
chart-topping ballad taken from a
soap opera, this 21-year-old
singer-songwriter from Mexico
has raised more eyebrows with his
latest Melody/Fonovisa album, “El
Deseo De Oir Tu Voz.” His first
album to reach the top 10 of The
Billboard Latin 50, “El Deseo De
Oir Tu Voz” contains the long-
running No. 1 smash “Amor.”

Having notched three chart-topping singles and top five
albums, Cristian has turned his sights toward the English-
speaking market. He recently enlisted the services of public
relations firm Rogers & Cowan to explore the mainstream

arena.

EL GENERAL

Winner of the Rap Artist Of The
Year for the third successive year,
El General continues to turn in the
most innovative rap en espariol, as
evidenced by his latest RCA/BMG
album, “Club 555.” On this record,
the tall Panamanian versemeister
trades his military cap for an Afro-
centric skulleap, while copping a
slamming groove that moves from
his popular Caribbean base to
pop/R&B.

The album that earned E! General his trophy, however, was
his 1994 release, “El Mundial,” which spent an astounding 41
weeks on The Billboard Latin 50
without landing one radio hit.

ELIDA Y AVANTE

Hailing from El Majico Valle,
Texas, the quintet Elida Y
Avante, led by alluring vocalist
Elida Reyna, came out of no-
where to debut on The Billboard
Latin 50 with its eponymous pre-
miere on Voltage/Sony.

Formed in 1992, after band
arranger Noel Hernindez met
Reyna in a mariachi class in
Edinburg, Texas, the group now features drummer Javier
Pérez, accordionist/keyboardist Cande Aguilar and guitarist
Ernie Herrera. The band released its followup record, “Algo
Entero,” on April 9.

GLORIA ESTEFAN

A little more than 10 years
after bringing a taste of “the
Miami sound” to international
audiences, Gloria Estefan contin-
ues to roll in both English- and
Spanish-language markets. Her
latest Epic/Sony album,
“Abriendo Puertas,” produced
two No. 1 hits on Hot Latin
Tracks, as the album soared to
No. 2 on The Billboard Latin 50.
In addition, “Abriendo Puertas” earned Estefan her second
Grammy.

The album garnered Estefan three Latin Music Awards,
including one in the new category Latin Dance Single Of The
Year. On June 4, Estefan is putting out her first album of
Continued on page L-8
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...and an
extra touch
of Corazon.

 NYDIA ROJAS

A remarkable discovery-

§ a 16-vear-old singer with

b Lhe power, poise and talent
of a seasoned star.

Her debut album arrives July 30.

LA DIFERENZIA
Their new album

Fue Mucho Mds Que Amor

is already past gold,

the follow-up to their
award-winning platinum

l)rcuklhmugh debul.

ARISTA:
THE NEW HEART OF LATIN MUSIC

ARISTA

L A T I N

1996 Arista Records, e an I BMG Entertainment
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Conference Showcases

Latin Music World’s
Future Stars

mong the most entertaining traditions of Billboard’s
International Latin Music Conferences are the conclaves’
showcases. Kach vear, aspiring recording stars test the
industry waters with showcase sets that they hope will pro-
pel them toward mainstream stardom.

Amonyg the host of superstars who took the opportunity to
employ a conference showease as a springhoard to greater noto-
riety were Jon Secada, Mare Anthony, Ricardo Arjona, Emilio,
Fama and the late great Selena.

More recently, Albita, last year’s star showease performer,
parlayed a smoking set to jumpstart her hit album “No Se Parece
A Nada,” which earned her a Latin Music Award this vear.

Billboard’s 1996 showcase participants, who will perform
Wednesday and Thursday, April 29 to 30, will represent the most
diverse bill ever offered at the conference. Virtually every
Latino-rooted genre is covered, plus several piquant hybrids of
Anglo rock and regional Latino sounds. In addition, two
sparkling unsigned acts are showing their wares at this year’s
conference.

Perhaps most noteworthy is that the 1996 showcuses sport a
potpourri of signed artists at different stages of their career,

ranging {rom such well-known stars as the Barrio Boyzz and La
Diferenzia to fast-rising artists Bobby Pulido, Shakira and
Aterciopelados. Other artists, such as Soraya, Nvdia Rojas, DLG
and Super Cuban All-Stars are just beginning to launch their
careers.

All'in all, the two evenings of showcases will serve up « healthy
serving of the exotic stew known generically as “Latin Music.”
The Monday (29) showcuse is sponsored by CD/tape manufactur-
er AmericDisc; the Tuesday (30) showease is sponsored by U.S.
performing-rights society ASCAP.

Here, then, are biographical sketches of showease performers
scheduled to perform at Billboard's Seventh Annual Latin Music
Conference.

PEPE ALVA

One of two unsigned acts
participating in the April 30
showcase, this Peruvian
singer/songwriter neatly
blends pop/rock with
Andean musical elements
emanating from the cha-
rango (an Andean 10-string

guitar) and from the native
Peruvianzampona flute.

Born in Dayton, Ohio, Alva moved to Trujillo, Peru, where he
attended high school and wrote and arranged songs for a local
Latin hard-rock band. Several years after settling in Miami, in
1989, Alva formed Alma Raymi, whose name means “soul cele-
bration” in the Andean Indian language Quechuan. A local
favorite, Alva released his first album, “Pepe Alva Y Alma
Raymi,” on Miami indie Alecen Entertainment.

ATERCIOPELADOS

Led by expressive vocalist
Andrea Echeverri and bassist
Héctor Buitrago, this fine
Colombian rock group has been
rapidly gathering a faithful fol-
lowing in Latin America and the

its latest RCA/BMG album, “El
Dorado.” Rounding out the band
are drummer Alejandro Duque
and guitarist Alejandro Gémez.

U.S. through non-stop touring of

FFormed three vears ago by Echeverri and Buitrago, both of

whom compose the band’s material, the group’s sound has
evolved from a punk/hardcore hent to a still-intense, acoustic-
rock posture.

BARRIO BOYZ22
SBK/EMI Latin’s
smooth vocal quintet from
New York already has
notched two chart-topping
hits on Hot Latin Tracks—
one of which was the duet
with Selena entitled “Don-
dequiera Que Estés”—plus
one album, “Una Vez Mas,”
which elimbed into the top

20 of The Billboard Latin 50.

The Barrio Boyzz demonstrated their voeal chops in English in
1995, when the group put out a sterling English-language record,
“How We Roll.” More recently, the hand contributed a track to
EMI Latin’s splendid Spanish-language Olympic album, “Voces
Unidas.”

DLG

DLG is a rap/salsa duo from
New York whose recently
released how on Sir George/
Sony sports a rap/R&B/
salsa hybrid that reflects
the musical backgrounds of
Huey Dunbar and James De
Jests.

Dunbar and De Jesiis were
linked by Sir George owner,
famed producer Sergio
George. Dunbar was discovered by George at a talent contest and
later sang background vocals on India’s hit album “Dicen Que
Soy.” Likewise, De Jests served his apprenticeship as a support-
ing vocalist for Tito Nieves, hip-hop dance act Zhigge and rap act
Sista Souljah.

LA DIFERENZIA
A Grammy nominee in 1995 for its smash, eponymous bow on
Arista-Texas, La Diferenzia stormed The Billboard Latin 50
Continued on page L-26
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NO DOUBT ABOUT IT-
LATIN WRITERS/PUBLISHERS
KNOW SESAC LATINA IS HOT!

- SESAC is the only U.S. based performing rights organization
dedicated exclusively to Latin music.
- The first to use state-of-the-art
BDS digital airplay recognition technology.
- The fastest paying performing rights organization (only 90 days).
- The first to provide itemized statements
that identify which radio stations played your music,
50 you can verify performance activity.
The first to allocate revenue collected from
Spanish media for distribution to
only Latin copyright holders.
The first to offer our writers/publishers
bilingual royalty statements.

Here is a small sample of our SESAC Latina affiliates.
Canela Music Publishing Corp. (Kubaney Records) - Editora Angel Musical « Editora Esperanza
Musical (Disa Records) + Fonomusic + HMS Music Pubiishing (J & N Records) - Latin Teddy Songs
Mami Songs + Mas Latin Music + Mas Solmar Music - Monchies Publishing Company (Joey
Records) « Mundo Nuevo Music « Musica Brava » Texas Latino (Manny Records) - W.B.M. Music
Corp./LATINA - K.C. Porter « Esmi Talamantez « Salvador Vasquez - Manuel Alfonso Vasquez (Pochy)
+ Michacl Salgado - Marco Antonio Solis (SACM) « Gustavo Adolfo Alba (SACM) « Adolfo Angel
Alba (SACM) + Guayoman - Baroque Musique « Alberto Barros » Dee Burleson + Juan Carlos Formell
Delia Gonzales « Letty Guval » Glenn Monroig + Charlic Mosquea

i

THE BEST ALTERNATIVE

i ¥ ;
Cardpna »« New York 42!? West 54th Street » New Ydrk, s 10019%4Q

Phone 212-957-1945 a Fax 212-489-5699
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AWARDS SHOW
Continued from page 1.-4

previously unreleased material in
five years, “Destiny.”

ANA GABRIEL

In late 1995, this much-venerat-
ed singer-songwriter from Mexico
returned to her musical roots with
a marvelous album of traditional
Mexican rural sounds entitled
“Joyas De Dos Siglos.” The album
reached the top 20 of The Billboard
Latin 50, thereby confirming once
again the ability of this dynamie,
raspy-voiced song stylist to blithely switch from pop to Mexican-
roots music and still be commercially viable. True to form,
Guabriel currently is recording a
pop album with prominent pro-
ducer K.C. Porter.

HEROES DEL SILENCIO

Hugely popular in much of
Europe as well is its native
Spain, the hard-rock quartet
Héroes Del Silencio performed
last year in Europe with Bryan
Adams and Aerosmith. Now on
an extensive tour of Latin
America in support of its latest
El Dorado/EMI Spain album, “Avalancha,” the band expects to
play the European festivals this summer.

“Avalancha,” produced by noted studio wizards Bob Ezrin
and Phil Manzanera, is the first Spanish-language album
released in the U.S. on El Dorado, which is distributed by 1.R.S.
Records.

ENRIQUE IGLESIAS

When Enrique Iglesias inked
his recording contract with
Fonovisa, his internationally
renowned father Julio had no idea
his son was following in his foot-
steps. But the vounger Iglesias, a
20-year-old business-administra-
tion student at the University of
Miami, had secretly been testing
his voeal prowess and songwrit-
ing potential. ]

Once his eponymous album hit
the streets, the record became an immediate hit that generated
“Si Td Te Vas,” the ballad smash that stayed atop Hot Latin
Tracks for nine weeks—a record for a debut single. Knrique’s
follow-up single, “Experiencia Religiosa,” became a grand hit, as
well. Now signed to public-relations powerhouse Rogers &
Cowan, Iglesias the younger is working on an English-language

record.

JULIO IGLESIAS

Given Julio Iglesias’ absence
from Billboard’s charts in recent
years, the biggest-selling artist
of all time according to the
“Guinness Book Of World
Records” might have scored a
comeback-of-the-year trophy if
there were such a category at
Billboard’s third annual Latin
Music Awards. As it stands, the
world-famous crooner from
Spain nabbed the Album Of The
Year, Male Artist, kudo for his Sony record “La Carretera.”

His strongest seller of the "90s, “La Carretera” became a top
10 stalwart and contained the top 10 smash “Agua Dulce, Agua
Sald.” This week, he is performing in Las Vegas, yet another
stop on Iglesias’ seemingly endless slate of concert appearances.

LOS DEL RIO
Antonio Romero and Rafael Ruiz, a, respected, middle-aged
flamenco duo known as Los Del Rio from Seville, Spain, burst
onto the international Latino scene in 1994 with an irresistibly
Continued on puge L-10
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iFelicitaciones!
Congratulations

to our

Writers and Friends
winners of
Billboard's

Latin Music Awards.

Martin Bandier
and

your friends at

EMI MUSIC PUBLISHING

EM) Music Publishing, a THORN £M1 Company



to all the

nominees and winners
of the billboard
latin conference awards...
y les deseamos
continuo exito

€n vuestra carrera

Ralph Peer I1

& all your friends at

PEErIMUSIC

Los Angeles Nueva York Puerto Rico

Visit our web-site at http://www. peermusic.com

AWARDS SHOW
Continuved from paye L-8

catchy ode to a flirtatious
sprite named Macarena. Last
vear, “Macarena” and its
attendant line dance caught
fire in the U.S. with Latinos
and non-Latinos alike. “Maca-
rena” reached No. 12 on Hot
Latin Tracks while peaking at
No. 45 on The Billboard 200.
In addition, “Macarena” was
the flagship track to “Macarena Mix,” a multi-artist compilation
that triumphed in the inaugural category Latin Dance Album Of
The Year.

LOS HERMANOS
ROSARIO

One of the best-selling
merengue groups of all
time, the veteran Los
Hermanos Rosario {rom
the tiny pueblo of
Hagiiey, Dominican Re-
public, earn their first
Latin Music Award for
the hit Karen/PolyGram Latino album “Los Duenos Del Swing.”

Though formed 16 years ago, Los Hermanos Rosario have put
out only seven albums, the latest of which spent 16 weeks on The
Billboard Latin 50. Former bandmate and brother Tofio is a solo
recording artist with WEA Latina.

LOS TIGRES DEL
NORTE

“El Ejemplo” won
Mexico’s famed noitefios
their second consecutive
Latin Music Award in
the regional Mexican cat-
egory for Album Of The
Year, Duo Or Group.
Earlier this year, the
Grammy-winning Los
Tigres Del Notrte released a greatest-hiis package entitled “Mas
Zarpazos.”

The longtime Fonovisa act has ridden The Billboard Latin 50
for the past vear with “1d] Ejemplo,” the band’s strongest chart-
performing album to date. The group is expected to release a
new album in the next few months.

MANA

A perennial winner in the
pop/rock category, Mana has
almost singlehandedly brought
mainstream rock into the U.S.
Latin market over the past three
years. Radio belatedly warmed
up to the superstar Mexican
quartet, which now routinely
enters Hot Latin Tracks. The lat-
est hit from the WEA Latina
band’s 1995 release, “Cuando Los Angeles Lloran,” is “El Reloj
Cuci.”

Nominated for its first Grammy this year, Mana also received
its first gold record, for its groundbreaking 1993 album, “Donde
Jugarin Los Ninos?” The band will tour the U.S. this summer.

ARTURO SANDOVAL

Backed by his supporting
ensemble, The Latin Train, Cuba’s
nonpareil trumpeter won Latin
Jazz Album Of The Year for the
second consecutive year with his
1995 “Arturo Sandoval & The
Latin Train,” a fond retrospective
of the ’50s-style Cuban combos
called conjunto.

Formerly a member of trailblaz-
ing Afro-Cuban jazz band Irakere,
Arturo Sandoval defected to the
U.S. in 1990. He since has glided smoothly from bebop to

Continued on page L-24
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T0UR'S6 AVALANCHA

FEBRUARY MARCH
COUNTRY CciTtY
1 MEXICO MONTERREY 1 USA FRESNO-CA.
2 MEXICO GUADALAJARA 2 USA SAN JOSE-CA.
3 MEXICO SAN LUIS POTOSI 3 USA LAS VEGAS-NEVADA
5 MEXICO MEXICO CITY 4 USA LAS VEGAS/(VIDEO SHOOT)
6 MEXICO MEXICO CITY 5 USA LAS VEGAS/(VIDEO SHOOT)
7 MEXICO MEXICO CITY 6 USA (TV)
9 MEXICO MEXICALI 7 USA (PRESS)
10 MEXICO TIVUANA 8 USA (PRESS)
12 MEXICO MEXICO CITY 9 USA LOS ANGELES-CA.
13 MEXICO MEXICO CITY 14 USA VENTURA-CA.
14 MEXICO MEXICO CITY 16 USA POMONA-CA.
17 C. RICA SAN JOSE 17 USA LOS ANGELES
19 HONDURAS TEGUCIGALPA 19 USA LONG BEACH-CA.
21 USA (PRESS) 21 USA EL PASO
22 usAa (PRESS) 23 USA HOUSTON-TEXAS
23 USA OAKLAND-CA. 24 USA DALLAS-TEXAS
25 USA RENO-NEVADA 29 USA CHICAGO-ILLINOIS
26 USA USA
27 USA (PRESS)
28 USA (PRESS)
29 (PRESS)

APRIL

3 USA BOSTON-MASS 3 MEXICO GUADALAJARA

4 USA NEW YORK 4 MEXICO TIJUANA
12 PTO. RICO SAN JUAN 8 MEXICO MEXICO CITY
13 PANAMA 11 COSTA RICA
17 HONDURAS 12 COSTA RICA
19 EL SALVADOR 13 COSTA RICA
20 GUATEMALA 14 CHILE, ARGENTINA, URUGUAY
22 PERU 15 CHILE, ARGENTINA, URUGUAY
23 PERU 16 CHILE, ARGENTINA, URUGUAY
24 ECUADOR (3 SHOWS) 17 CHILE, ARGENTINA, URUGUAY
25 ECUADOR
26 ECUADOR
27 ECUADOR
30 USA (AWARDS IN MIAMI)

-
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Jose Feliciano Is “El Premio Billboard"

gles by Latino artists that contain versions recorded in
Spanish and English, complemented at times by bilin-
gual Spanish/English takes.

Back in 1964, José Feliciano released a spry cover of the
Rooftop Singers’ acoustic pop smash “Walk Right In,”
which he sang in English, Spanish and German. Three
years later, Feliciano cut a gripping rendition of the Mamas
& the Papas anthem
“California Dreamin’” that
featured the soulful
Spanish-lan<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>