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Holly Palmer’s Varied
Talents Shine On Reprise
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War On Piracy Continues In China

New Technology, Lax Penalties Foster Ongoing Counterfeiting

ADVERTIZEMENTS

if you liked frente's
top 5 altemative hits
“labour cf love" &
"bizarre love triangle,"
you'll love their new shape

T loliow-up to MARVIN THE ALBUM.
{over 7507000 Sold worldwide)-

- SIS SR

PRODUCED &Y DAVID M, ALLLN & hente
EXECUTIVE 2ROIRICER: BOOGA BEAR

<= the otlentic group ]
96 atlon dingprorp. O fivke: warnar GO Y

The Elvis Album of the Year

Elvis's greatest hits, played by the
MEMPHIS SYMPHONY ORCHESTRA,
ETTORE STRATTA conductor.

Guest appearances by Pres ey's grealesl sidemen, including
SCOTTY MOORE, BIOTS RANDOLPH & CHARLIE McCOY.
Produced in associaBion wth Elvis Prestey Entergrises, Inc.

STREET DATE: &
@ July 30, 1996 :

Photo © Etvie Presle Enterprises, Inc. Teldec 94573
© 1996 Athnlic C ssics. The Atlantic Group
Elvis and Elvis Presiey are tagistere hademarks of Elvis Prestey Enterprises.

B BY BRETT ATWOOD
~AND GEOFF BURPEE

HONG KONG—The war against CD
piracy in China is far from over, say
many software industry insiders.
Although U.S. sanctions against China
were averted June 17 after a lengthy dis-
pute over China’s failure to act against
copyright violations and counterfeit pro-
duction of CD products within its bor-
ders, there are likely to be continuing
conflicts with the country over counter-
feit CD production.

“It’s a huge business,” says Valerie
Colbourn, a corporate attorney for the
law and corporate affairs division of
Microsoft (Hong Kong). “Focusing on
China is the key, since the factories that
produce the illegal products are located
there. Even though the seizures may be
increasing, the counterfeit market is
getting worse. These China-produced
goods are continuing to seep out
through Hong Kong into other Asian
markets, then to Russia, Europe, and
even the U.S.”

Some industry insiders say that

WB Taps Live Appeal
Of Australia’s You Am |

B BY CHRISTIE ELIEZER

SYDNEY—Aussie power trio You Am
I, currently performing on the U.S.

YOU AM |

Lollapalooza tour, debuted on the Aus-
tralian Record Industry Assn. and
Australian Music Report charts at No.
1 the week ending July 6 with their
album “Hourly, Daily.”

(Continued on page 81)

China’s drawn-out reluctance to adhere
to the 1995 International Intellectual
Property Rights Agreement is a signal
of things to come. Despite China’s writ-
ten pledge to help combat counterfeit

goods within its borders, counterfeit
production of audio and video CDs and
CD-ROMs skyrocketed after the agree-
ment’s implementation.

According to the Recording Industry
Assn. of America, in 1995 Chinese raids
seized about 2 million illegal CD-based
products; this pales in comparison with
the more than 50 million products that

the RIAA estimates to be available on
the market. Legitimate CD and CD-
ROM preduction in China is estimated
at 5 millicn-7 million units annually, but
there have been at least 31 known coun-
terteit CD plants in China, according to
the RTAA. Although 15 of those plants
were closad in mid-June amid threats of
sanctions by the U.S. government, oth-
ers remain open and are operating at
full capacity.

Many of the factories are reportedly
joint ventures with Taiwanese busi-
nesses, which help finance the costly
equipment needed to produce counter-
feit CD product.

When CD piracy began in the early
’90s, audio CDs represented the bulk of
pirate activity. However, in 1995 most
seizures were CD-ROMs. In 1996, it
appears that video CDs that contain
MPIEG-encoded movies will join com-
puter software as the most widely avail-
able pirated goods, according to Calvin

(Continued on page 75)

B BY ED CHRISTMAN

NEW YORK—In an effort toward
revitalization, the National Assn. of
Recording Merchandisers has
revamped the way it
operates and the way
its membership is
structured.

After a yearlong

NADRM

NARM Restructures,
Changes Fee System

forums, to ensure that the organiza-
tion is more responsive to its mem-
bers’ needs.

NARM initiated its strategic plan-
ning project with the aid of the Teck-
er Consultants firm
after a growing num-
ber of members
voiced complaints that
the group’s meetings

study, NARM has
broadened its view of participation in
its general membership and has made
changes to strengthen the voice of
associate members. The trade group
has also changed its fee structure,
which, in effect, raises dues.
Moreover, NARM has created a
new tier to its structure, the issues

had become ineffec-
tive at addressing important industry
issues.

At the 1995 NARM convention,
Jack Eugster, chairman of the Music-
land Group, said that it sometimes
seemed that the organization held
“meetings in search of an agenda.”

(Continued on puge 69)
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Bryan Ferry’s Radiant
‘Dance’ Lights Up
Reprise’s ‘Phenomenon’

PAGE 3

R&B Finds New Soul

In Columhia’s Maxwell
M BY CARRIE BORZILLO

LOS ANGELES—The new wave of
voung R&B artists inspired by classie
soul sounds has spawned its third

//HEAT
\SEEKERS|
IMPACT

MAXWELL

breakthrough artist: Maxwell.

The artist, whose Columbia debut,
“Maxwell’s Urban Hang Suite,” is No.
110 on The Billboard 200 this week, fol-
lows the success of the like-minded
D’Angelo (“Brown Sugar,” EMI) and
the Tony Rich Project (“Words,”
LaFace/Arista) ‘Billboard, March 9).

“Maxwell’s Urban Hang Suite,”

(Continued on page 81)
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MTV's McGrath To Address
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This tinal chapter in the Crowded FHouse story

is fitled with sixteen greatest hits inchrding
“Don’t Dream 1s: Over,” “Something So Strong,”
and “World Where You Live,” as wiell asthrec
éxtraordinary ney tpacks.

Recurring Dream

Crowded House
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ready?

Tomorrow, who knows?

Today, the CD re gns.

No problem. No matter where tomorrow's
media leads you, yau'll fird Trace is ready with
the mastering and replication technology you need.

From magnetic media to CD to DVD and
beyond, count on Trace to get you ralling in the
latest digital format. For moavies, music, software
and multimedia.

No surprise. For the pcst decade, the software
publishing industry aas relied on Trace for high-

I’,. S speed manufacturing technology. Today, we're
ace leading the charge ir CD and DVD — with sophis-
EXCELLENCE THAT ticated solutions all the wcy from mastering to

e e s replication. Trace hes the cdvanced t=chnology,

process/facilities planning. training and on-going -

support you need tc roll smoothly into the new
digital media that lies ahecd.

Why wait? To make the transition to your nex:
digital format, call Trcce today at (408) 441-8040.

© 1996 Tcce Precucts, Inc. 1040 East Brokaw td., 3an Jose CA 95137 23K, Phone: 1-£00-872-2318 or 408-441-8040. FAX: 408-4413399. Centect the Trace office nearest.you:
Europe R V. (3Z5) 281-1055. Hong Kong (822) 2210-0277 . freland (223) 825-1355. Japan (813) 3668-8781. Singapore (65) 741-3320. Univec Kingdom (441) 467-484-248.
“ha Troce bgo is ¢ regiateed trademark o7 Trece Products, Inc, All rights reserved
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Ferry’s “Brilliant’ Singing Takes Flight

“The song’s strength is its melody and the big expansive chorus,
during which you imagine flying over vast plains—or I do, at any
rate,” observes singer Bryan Ferry with a diffident chuckle, dis-
cussing his decision to record “Dance With Life (The Brilliant
Light)” for the Reprise soundtrack to the new Touchstone Pictures
film “Phenomenon.”

The airy, imposing ballad by writers Bernie Taupin and Martin
Page (serviced July 9 to AC and adult top 40 radio formats) was
offered to Ferry in May by the movie’s executive soundtrack pro-
ducer, Robbie Robertson, who disclosed that Page had Ferry in
mind when he sketched the music.

“I'm a big fan of Robbie Robertson,” says Ferry, “so even though
I'd begun my next album when he phoned me up, 1 agreed to go
over to Trevor Horn’s studio in London to hear the demo.”

Roughly a decade earlier, IFerry was confronted with a similar
proposition while finishing his 1985 “Boys And Girls” record. He
was tendered a pop dirge by Keith Forsey and Steve Schiff that
was then slated to be the main theme of the movie “The Breakfast
Club.” As with “Dance With Life,” the earlier piece

life centers on informal respites with wife Lucy and sons Otis, 13,
Isaac, 11, Tara, 6, and Merlin, 5.

Born Sept. 26, 1945, in Washington, a north England farming/min-
ing village near Newcastle, Ferry is the second of three offspring
(he has two sisters, teachers Ann and Enid) of farmer/farrier Fred-
erick Charles Ferry and onetime chemical factory worker Polly.

In previous talks with this writer, Ferry surmised that he may have
gained his equivocal sense of life’s grand sweep from his beloved father,
whose “only luxury, since he always gave everything to his childven,”
was a private flock of carrier pigeons. “He belonged to a local racing
club,” explained Ferry over lunch in 1985, “and it would organize all
these baskets of homing pigeons to be taken to some distant point,
like the coast of France. There, the baskets were opened, and the birds
flew back to their owners, just like magic.”

Ferry’s own peregrinations have had a telling effect on his song-
manship. Frequent treks to Ireland conferred Celtic coloration
upon Roxy’s “Avalon” (1982) and “Boys And Girls,” the latter ded-
icated to his dad, who took sick on a 1984 jaunt with Bryan to Gal-

way and died within days.

was expressly tailored to Ferry’s debonair vocal
delivery. Bryan elected to pass on the former tune,
“Don’t You (Forget About Me),” which went on to
become the first No. 1 U.S. hit for Simple Minds, but
this time, a mixture of déja vu, prudence, and gut
intuition gave the British singer pause.

“This new song sounded very American to me,”
says Ferry, chatting in his Studio One loft workshop
in west London, “and it had a strong romantic atmos-
phere that suited me. I’d been singing a lot, having
just done a European tour with an orchestra, and I
was really enjoying my own voice. So even though I
hadn’t seen anything of ‘Phenomenon’ and hadn’t a
clue about how it would be received, I made the last-
minute decision to be the singer for ‘Dance With
Life,” which flowed easily from the very first try in
front of the microphone.”

Opening with a pondering drum pattern and
crestfallen keyboard passages, the bittersweet
“Dance With Life” chides lovers to pay heed to the

Music

TOMYEARS

i
by Timothy White

“My family and I have just been to Morocco and
Seville [Spain], which were very stimulating,” says
Ferry, “and we're going to the south of France soon
for a couple of weeks. But aside from attending a
few parties now and then, I'm either working five
days a week here at my studio/office complex or I'm
heme with my four boisterous boys, who need a lot
of attention.

“But I've been moving along quite fast on my next
album, which I’m co-producing with Robin Trower,
who was with me in 1994 on the Marrakesh-influ-
enced record ‘Mamouna’ [Arabic for ‘good luck’]. I've
also been writing certain songs with Dave Stewart,
and Dave co-produces those tracks with me. I take
all the tapes home each night, but I find you've got
to be careful what you play for the kids, because
they’re such crities! ‘Oh, Dad, they say, ‘the vocals
are too low, and you need to change the drum sound.’
It’s tough!

“Happily,” Ferry adds, “we share a fondness for

joys of the present and “make every day count,” not-
ing that experience teaches that there’s “no knowledge as wise as
the heart.”

Fans of Ferry’s museful material with Roxy Music and his career
as an urbane solo minstrel will recognize “Dance’s” smoldering
stylistic links to such classic serenades from his singles arsenal as
“Dance Away” (1979), “Oh Yeah (On The Radio)” (1980), “Same 0Old
Scene” (1980), “More Than This” (1982), “Slave To Love” (1985),
“The Right Stuff” (1987), and “Your Painted Smile” (1994).

Dapper Ferry’s refined approach to rock’n’roll helped groom the
fashion statements of a gamut of artists, from David Bowie in his
Thin White Duke phase to the band ABC, whose 1982 “The Lexi-
con Of Love” album is currently enjoying a critical and commer-
cial resurgence in the UK. But Ferry’s smart veneer has some-
times blinded observers to the motifs of fragility and evanescence
that bring his music tension and depth.

In Ferry’s quixotic creative sphere, beauty, suavity, and the trap-
pings of good taste are impeccably ironic emblems for all things
impermanent, representing the polish we apply in touching defi-
ance of life’s unavoidable decay. So it shouldn’t be surprising that

the same pop, rock, and rap—Ilike Coolio and Radio-
head, whose guitarist, Jonny Greenwood, is playing on my next
record. I also like Garbage, a great live bang, and Pulp, who are
produced by Chris Thomas, who did many Roxy albums. And I love
Portishead’s subtle grooves.”

Ferry foresees his album-in-progress as a spring '97 release and
warns fans to expect some “new aspects” to his elegantly nuanced
sound. “I've been playing a lot of keyboards, and some songs, like
‘Love War,” are very aggressive.”

For now, Ferry is basking in the radiant early response he has
garnered for his high-gliding vocals on “Dancze With Life.” Later
on this June evening, he’ll meet with video director David Dobkin
to plot a clip that goes to MTV July 29.

Ferry’s sympathy with the swirling track’s advice to “look at
that light in the sky” mirrors remarks he made over lunch in 1985
as he spoke affectionately of his late parent’s elevating public pas-
sion. “I’ll always remember my father seeing his prize pigeon
returning one day from a race. It was wonderful as a child to watch
an adult doing something so completely in tune with his spirit.
He’d recognize the bird when it was still miles away, no more than
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‘Mature’ Home Video Still In Fine Health

New Technologies Don’t Threaten A Robust Industry

W BY JEFFREY P EVES

It has been nearly two decades since
home video was the sexy new technology
on America’s block. And for just about as
long, we’ve heen hearing predictions of
our industry’s demise. At first, it was
simply cable pay-per-view that was going
to do us in. When that didn’t happen, the
doomsday chorus trumpeted the alleged
threat from multichannel PPV. Then
came so-called video-on-demand. And
through it all, the home video industry
not only survived but grew stronger.

Lately, the video bashing has turned
into a crescendo announcing the im-
pending victory over home video by
everything from direct-to-home satellite
to broadband cable to high-speed deliv-
ery by telecommunication companies.
These are today’s sexy new technologies
so extolled by Wall Street and others.
And once again, despite the doomsayers,
home video will continue to thrive.

One reason for my confidence is the very
factor that causes others to write us off:
home video’s maturity. VCR penetration is
now at 87% of all households, so of course our
growth rate is bound to slow. But an indus-
try’s maturity should not be equated with dis-
appearance. The VCR has joined a few other
items, such as the TV set and the telephone,
4s a hasic household necessity. That gives us
a position of strength that can only be envied
by the computer industry and other potential
competitors for consumers’ leisure time.

No product can achieve near total sat-
uration if it’s too complicated, and home
video’s enormous success can be attrib-
uted largely to its low-tech status. What
could be simpler than bringing a video-
tape home from the store, inserting it
into a machine, and pushing a single but-
ton? For all the hype about high technol-
ogy that enthuses Wall Street, the aver-
age consumer likes video because it’s
easy to use.

Visiting the video store is also an easy
task. Video stores are nearly as abundant

as supermarkets and almost always with-
in a couple of miles of home. Moreover,
consumers find them fun to browse in.
Another advantage of home video over
potential competitors is the user’s total
control of his or her environment. Con-
sumers can watch a video when they want,
where they want, and how they want.
They can pause to run to the refrigerator
or to answer the phone without missing
anything. They can rewind and fast-for-

‘Home video’s
enormous suc-
cess can be
attributed large-
ly to its low-tech
status’

Jeffrey P. Eves is presi-
dent of the Video Soft-
ware Dealers Assn.

ward and see the video or any part of it
as often as they or their children like.
And parents can have total control over
what their children wateh today, not in the
future world of the government-mandat-
ed V-chip, which would block certain pro-
gramming from youngsters.

Watching home video is undoubtedly an
important group activity for friends and
families. But people not only watch
together, they make social occasions out
of visiting the store to select their
videos. Two-thirds of all video store vis-
its are made in the company of at least
one other person. By its very nature, the
video store experience—seeing what's

A PLACE CALLED "HOPE'

Thank you so much for the June 22
article by Bradley Bambarger regarding
“Place Of Hope.” I don’t know a producer
who doesn’t feel that his or her own pro-
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new, finding titles overlooked in the
past—cannot be duplicated by any com-
petitor. In fact, a new Video Software
Dealers Assn. study finds that even as
PPV options increase, consumers prefer
renting or buying videos at local retail-
ers over ordering them from PPV (see
story, page 50).

Today, for every dollar a studio makes
from PPV, it mukes $30 from video. A
majority of Hollywood’s total film-relat-
ed revenues now comes from video: 57%
of domestic film revenues and 53% of
international film revenues come from
home video.

As for the home video rental window,
there is simply no reason for the studios
to abandon this lucrative cash cow. For one
thing, they get their money up front, not
over time. They can, for example, book
$30 million in sales and receive all the
cash within 60 days. In sharp contrast to
the theatrical film business, the success
of any given video release can be project-
ed with a great degree of accuracy.

The continued strong support for home
video from both consumers and the film
industry adds up to a robust industry
entering its third decade of providing
unprecedented entertainment choices to
the American public. Given home video’s
high market penetration and high level
of consumer satisfaction with the video
store experience, neither the VCR nor
the industry developed around it are like-
ly to be significantly affected in the next
several years by even the most novel
emerging technologies.

As home video makes the transition
from the explosive growth rate of its
entrepreneurial phase to the solid,
steady, and sustainable growth rate of
maturity, the industry will be challenged
by new technologies and old. No one can
say with certainty what the industry will
look like in 10 or 15 years, but for the
foreseeable future, home video is assured
of maintaining its position us America’s
favorite leisure-time activity.

LETTERS

ject is special, and those are my senti-

ments. But this album is special for the

mere fact of the lives it has already

touched: “Place Of Hope” has already

helped sponsor 10 students to complete

courses during 1995-1996 at Funda Com-

munity College in Soweto [South Africal.
Again, thank you. Peace and hope.

Gail Hamilton

Executive Producer

“Place Of Hope"

Choice Productions

Nashville

JAZZED ABOUT ‘WOMEN IN JAZZ’

It was wonderful to see your cover
articles “Women In Jazz: Musie On Their
Terms” [Billboard, June 29]. In 1979, the
Lower Manhattan Cultural Council
began an annual summer program,
“Women In Jazz.”

Many of the women that we have pre-
sented in the past 17 years are cited in

your article. It is
sad that so many
other talents were
not, as it is still dif-
ficult to be a woman
in jazz. And we are
looking for a spon-
sor for this year’s
program, scheduled
to be held in early
September in the
plaza at the World
Trade Center.

Thank you for
focusing attention
on the dynamism of
women artists in the
jazz scene.

Jenny Dixon
Executive Director
Lower Manhattan

Culturat Council
New York

JANE IRA BLOOM

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitied to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A, Gillen, Billboard, 1515 Broadway, New York, N.Y. 10136
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B BY CHET FLIPPO

Pioneer Explores New
Territory With PMG Label

NASHVILLE—Pioneer Electronic
Corp., through its North American
subsidiary Pioneer North America, is
starting a new
musie label here.

The label, to be
known as the
Pioneer Music
Group, will be
headquartered in
Franklin, about
30 miles south of
here, and will ini-
tially concentrate
on noncountry artists.

Veteran music-industry executive
Charlie Lico, who has been named
president/CEQ, says PMG will be a

LICO

wholly owned but autonomous ven-
ture with “deep pockets” and a “long-
term commitment.” He sees it as a
“multi-genre, global entity.”

Lico’s first appointment tapped
Eagles founding
member Bernie
Leadon as VP of
A&R. No sign-
ings have been
announced,
although both
executives say
P MG that at least one

signing of a

“name act” is
imminent and that talks with several
others are under way.

Since Japanese electronics giants

(Continued on page 80)

VSDA Study
Targets PPV
Piracy Issue

B BY SETH GOLDSTEIN

LOS ANGELES—It’s not an issue
today, but unauthorized copies of
pay-per-view movies could eat into to-
morrow’s home video revenues, ac-
cording to a study conducted by
Chilton Research Services for the
Video Software Dealers Assn.

“Taping activity is low, because
right now, PPV buy rates are low,”
says the report, released during
VSDA's 15th annual convention, held
here July 10-13. “What will matter in
the long term is the rate at which PPV
movies are taped.”

Two years ago, Cambridge Associ-
ates in Stamford, Conn., did a similar
survey for VSDA and arrived at simi-
lar conclusions.

Combating movie piracy, which
hurts more as PPV windows become
shorter, was one of four initiatives
proposed by association president Jef-
frey Eves in his state-of-the-industry
talk July 10. Eves said the prolifera-
tion of so-called black box decoders,
capable of lifting encoded cable signals
from pay TV, has reached “epidemic
proportions.” He proposed “the
aggressive involvement” of studios,
cable operators, satellite broadcasters,
and VSDA in fighting the thefts.

(Continued on page 73)

Justice Settles
Suit Against
Sony, Philips

B BY MELINDA NEWMAN

NEW YORK—Justice Records has
reached a settlement in its infringe-
ment and antitrust suit against Sony
and Philips that will allow the Houston-
based company’s patented Soundboard
technology to be utilized at manufac-
turing plants around the world.

The suit, originally filed in Decem-
ber 1995, alleged that Sony and Philips
violated the Sherman Antitrust Act by
keeping Justice from manufacturing

(Continued on page 73)

Zomba Buys 75% 0f Windsong/Pinnacle

Creates Indie Force In Records, Publishing, Distribution

B BY JEFF CLARK-MEADS

LONDON—A new indie grouping is
aiming to reclaim the middle ground
of the record industry.

Clive Calder’s Zomba record and
publishing group has bought a major-
ity stake in Steve Mason’s Windsong/
Pinnacle export and distribution oper-
ations. Calder says the dovetailing of
the two groups and the like-minded-
ness of the founders means that a new,
global, independent force can be cre-
ated.

The Zomba Group, of which Calder
is chairman/CEOQ, has bought a 75%
stake in London-based Windsong
International, which comprises main
arms Windsong Exports—a company
that has twice won a Queen’s Award
for export achievement—and Pinnacle
Distribution.

Simultaneously,

Zomba has

Sony’s Razor Sharp. Sony Music Entertainment and Wu-Tang Clan's Rakeem
{aka RZA) recently announced the forging of joint-venture label Razor Sharp
Records. Funded and distributed by Sony Music, Razor Sharp’s releases will
be marketed and promoted worldwide through the Epic Records Group and its
labels. Initial signings include Wu-Tang Clan member Ghost Face Killah,
Cappadonna, and Blue Raspberry. In addition to overseeing Razor Sharp’s
operations, RZA will write and produce for Sony Music artists and will develop
talent exclusively for Sony Music and Razor Sharp. Pictured celebrating the
deal, from left, are David Glew, chairman, Epic Records Group; RZA; Thomas
D. Mottola, president/COQ, Sony Music Entertainment; and Ron Sweeney,

executive VP, black music, Epic Records.

Class-Action Suit Claiming Price
Fixing Filed Against Major Labels

B BY BILL HOLLAND

Consumers in Tennessee and 13
other states allege in a class-action suit
that the six major record companies
have conspired to fix and maintain the
prices of CDs.

Although major labels have previous-
ly come under fire over the issue of pric-
ing, the complaint is the first class-action
suit brought against them by consumers.

The suit was filed jointly July 8 by
lawyers in Tennessee, Pennsylvania,
Minnesota, California, Florida, Illinois,
Louisiana, Mississippi, North Carolina,
Washington, and the District of Colum-
bia.

The attorneys filing the suit repre-
sent consumers in Tennessee, Alabama,
California, Florida, Kansas, Maine,
Michigan, Minnesota, Mississippi, New
Mexico, North Dakota, South Dakota,
West Virginia, Wisconsin, and the Dis-
trict of Columbia.

The suit, Chris Robinson and George
Silvey vs. EMI Music Distribution, was
initially filed in Blount County Circuit
Court in Maryville, Tenn. The court

granted the suit immediate class-action
status, allowing other CD buyers to join
the action.

The suit calls for damages that would
not exceed $5,000 per plaintiff, although
at this stage, the number of class plain-
tiffs (and total damages claimed) is
unknown.

The labels named in the complaint
include EMI Music Distribution Inec.,
Sony Music Entertainment Inc., WEA

(Continued on page 70)

acquired Mason’s 80% holding in
Rough Trade Records Germany, along
with 100% of Rough Trade’s Benelux
arm,

Other Windsong International sub-
sidiaries now controlled by Zomba
include the Music for Nations label sta-
ble, the Connoisseur Collection com-
pilation company, the Windsong in
Concert label, Collins Classics, and
Pinnacle Imports.

Calder says that all present man-
agement structures will remain in
place and that Mason is an integral
part of the group’s expansion.

According to Calder, Zomba will
switch distribution from BMG to
Rough Trade in the Germany/Switzer-
land/Austria region and to Pinnacle in
the U.K. at the end of September.

Zomba will also open a regional
office in Singapore in January, he says,
and from that point, all Zomba prod-
uct will be distributed independently
throughout the Asian markets.

Calder says he and Mason discussed
the possibility of combining resources
in 1989 and 1993 but began the ulti-
mate, successful round of negotiations
this spring.

Calder maintains that the new
grouping is not a result of Mason sell-
ing out at the best price but a meeting
of independent minds.

“The businesses are so complemen-
tary,” Calder says. “Zomba has never
been in distribution or export, and
Steve Mason has not been in music
publishing or rights usage.”

Calder calls the agreement “the
biggest deal an independent company
has ever done” and states that the
intention now is to reclaim the middle
ground between the majors and the
rest of the indies.

“Steve and I both sense that there
is a degree of frustration among
artists, managers, and lawyers, with
the bureaucracy of the majors and the
way the majors have bought up all the
other independents with power in the
marketplace: A&M, Virgin, Island,
and Chrysalis.”

Calder states that by founding and
developing their own companies, he
and Mason share a philosophy and an
aggressive commercial spirit. The aim
now, Calder says, is to spread that phi-
losophy and presence to the maximum
number of territories around the
world.

Neither side is revealing the figures
involved in the deal, but sources esti-
mate that Mason’s operations had rev-
enues of $200 million in the last fiscal
year.

According to the U.K. Record

(Continued on page 73)

Nat’l Centre For Pop Music Planned
U.K. Project To Inform With Interactive Media

LONDON—The British record indus-
try is on course for a new $23 million
showease.

The National Centre for Popular
Music is set to open in the northern
English city of Sheffield at the begin-
ning of 1998. The 45,000-square-foot
center will use the latest technology to
educate and inform visitors about all
aspects of music and the social context
of different genres.

The project has secured the equiva-
lent of $2.5 million from the U.K. gov-
ernment’s Arts Council and nearly $3
million from the European Union’s
Regional Development Fund. An appli-
cation for a further $14.7 million will go
before the Arts Council July 23; the cen-
ter’s backers say they are confident the
sum will be approved.

Their confidence was recently bol-
stered by a public expression of enthu-
siasm for the project by Virginia Bot-
tomley, the secretary of state for
National Heritage and the politician to
whom the Arts Council reports.

With or without new Arts Council
money, the fact that the center already
has more than $5 million in funding, a
site, and a building design has some-
what eclipsed plans by the London-
based record industry to establish a sim-
ilar project in the British capital. The
officials behind the Sheffield develop-

ment say, though, that they feel their
plans do not preclude a London center
being established.

The plans for the National Centre for
Popular Music in Sheffield are a mani-
festation of the music industry in the
city. The project began taking shape in
the spring of 1993 after Sound City—
the weeklong celebration of music run
by the British Phonographic Industry,
the BBC, and the U.K.’s Musicians’
Union—was held in Sheffield in April of
that year.

The most public face of the Nation-
al Centre project at that time was Tim
Strickland, a man with lengthy expe-
rience in artist management and
other areas of the music business,
who served as Sound City coordina-
tor in Sheffield. He is now the center’s
creative director.

Strickland points out that London
architects Branson Coates won the com-
petition to design the building at the
beginning of this year. Contractors are
soon to be appointed, he says, and work
is due to start on the site between Pater-
noster Row and Charles Street in the
center of Sheffield in the fall.

Strickland adds that the center’s
management is in discussion with
musicologists, including Mercury
Music Prize chairman Simon Frith, as

(Continued on page 69)

BMG ENTERTAINMENT TO OPEN OFFICE IN BEIJING

LONDON—BMG Entertainment Inter-
national is to open a representative
office in Beijing that will fall under the
Jjurisdiction of the company’s new pan-
China VP, Landow Lee.

The move follows an agreement last
month between the U.S. and Chinese
governments over copyright protection
issues that averted the imposition of
trade sanctions against the Asian
nation. BMG Entertainment Interna-
tional president/CEO Rudi Gassner

says those governments and “our
[musie] industry organizations . . . have
made significant strides recently in the
international fight against piracy.”
The office will serve a liaison func-
tion between BMG’s various trade
activities in China. Lee, whose Music
Impact companies in Hong Kong, Tai-
wan, Singapore, and Malaysia were
acquired by the multinational earlier
this year, was expected to lead BMG’s
mainland moves if normal trade rela-

tions were maintained.

Lee says he has promoted concerts
in China for the past six years, man-
aged a number of Chinese artists, and
been involved with Chinese movie pro-
duction. “It’s not so difficult for me to
do business there,” he adds.

Lee reports to Michael Smellie,
senior VP for BMG in the Asia-Pacific
region, who says the mainland move is
“a natural extension” of the company’s

(Continued on page 69)

www.americanradiohistorv.com

BILLBOARD JULY 20, 1996


www.americanradiohistory.com

B BY DEBORAH EVANS PRICE

NASHVILLE—Though some people
might expect a Travis Tritt album co-
produced with Don Was to be the
Warner Bros. artist’s most rocking
album ever, Tritt and Warner execu-
tives think listen-
ers will be sur-
prised to find that
“The Restless
Kind,” due Aug.
27, is his most
traditional coun-
try outing ever.
Tritt is so
excited about the
release that he
and Was are visiting WEA branch
offices to promote the project, and
Warner Bros. is getting behind the
release with a major push to radio and
retail in the U.S. as well as Europe.
Bill Mayne, senior VP of promotion,
Warner Bros. Nashville, says that
before the record was complete, Tritt

TRITT

Travis Tritt Gets Personal
In Marketing New WB Set

told him, “This next record is going to
be the most country one I've ever
made.” Mayne admits he was sur-
prised when he heard Was was co-
producing, because he’s known pri-

marily for his work in the rock arena.

After seeing Tritt and Was in the

says he knew the

collaboration was

working. “Don

makes very, very

pure music.

There is a sim-

plicity in this

recording that’s

Mayne says. “And I've got to give a

lot of credit to Travis as co-producer.
It truly was a joint collaboration.”

The first single, “More Than You'll

Ever Know,” was written by Tritt and

shipped to radio Monday (15). “This

is the old Travis,” suys WNOE New

Orleans PD Bob Young. “Travis

. 77\ studio, Mayne
| i |‘

just wonderful,”

(Continued on page 70)
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Holly Palmer Discovers Her Musical Niche
Singer/Songwriter Leaves Jazz For Rock On Reprise Debut

B BY CARRIE BORZILLO

LOS ANGELES—She honed her eraft
on Nancy Wilson and Sarah Vaughan
standards in high sehool and rediscov-
ered the Beatles and played in loud rock
bands in college, and now Holly Palmer
has rolled her varied talents into an
enticing debut album.

“Holly Palmer,” due Aug. 6 on
Reprise, features Palmer’s remarkable,
soulful voice and a fresh lyrical slant on
relationships.

Highlights of the 11-song set, which
was produced by Palmer and Kenny
White (who has worked with Shawn
Colvin and Mare Cohn) and co-written
by Palmer and a group of collaborators,
include “Lickerish Man,” “Different
Languages,” “Fourteen Year Old
Moment,” “Five Little Birds,” and
“Seandinavian Ladies.”

“Lickerish Man” begins with Palmer
singing part of the nursery rhyme “It’s
Raining, It’s Pouring” and dives into «
perverted tale of pure lust. Me’shell
Ndegéocello plays bass on “Lickerish
Man” and “Come Lie With Me.” Other

musicians featured on the album include
noted guitarists Bill I'risell and John
Leventhal.

Palmer’s songs are published by
Emerald Forest Entertainment, of
which her former manager Marla
MeNally serves as co-CEO. The 25-
year-old New York-based Palmer is
now managed by
Larry Wanagus of
Bumstead Produc-
tions.

Palmer grew up
in Santa Monica,
Calif., and Seattle
and attended the
Berklee College of Music in Boston on
a full scholarship before moving to the
Big Apple to play in bands. She says that
finding her musical niche took a while.

“I really modeled my voice after
Nancy Wilson and early Sarah
Vaughan,” says Palmer. “For many
years, I thought I wanted to be a jazz
singer. That’s what I was always
singing. I was listening to top 40, but the
music I was ereating was jazz. When 1
got out of Berklee, I started doing

Paul Anka Teams With Latino Amigos’ For Sony Set

B BY JOHN LANNERT

Although Paul Anka has notched 12
top 10 hits and recorded 121 albums
during a career that has spanned near-
ly 40 years, the famed singer/song-
writer describes without pretense his
forthcoming English- and Spanish-lan-
guage record “Amigos” as “a milestone
album that I was never able to make
until now.”

Set for release July 30 (coincidental-
ly, the day Anka turns 55), the
Globo/Sony Discos album largely con-
tains bilingual duet versions of Anka-
written evergreens sung with a promi-
nent lineup of Latino and non-Latino
stars. Among the guest artists are Juan
Gabriel, Ricky Martin, Julio Iglesias,
Celine Dion, Tom Jones, Ana Gabriel,

José Luis Rodriguez, José Joseé, Myr-
iam Hernandez, and Lucero.

Lending instrumental backing sup-
port are Arturo Sandoval and Kenny G,
the latter of whom
plays on “Do I Love
You,” a previously
unreleased Anka
composition featur-
ing Anka, his
daughter Anthea,
and Barry Gibb.
Among the Anka
nuggets included on
“Amigos” are lead
single “My Home Town,” recorded with
Juan Gabriel; “Diana” with Martin; “My
Way” with Iglesias; and “She’s A Lady”
with Jones and Rodriguez.

Anka is one of the most self-con-

ANKA

tained artists in the business. He owns
the masters of his early hits; has his
own publishing company, Paulanne
Music Ine.; and is managed by unother
Anka-owned com-
pany, Paul Anka
Productions,
which is headed
by executive of
business affairs
Gloria Jewett.
Anka owns sev-
SONY eral portraits of
himself that were
done by Andy
Warhol; one of those paintings serves
as the cover artwork for “Amigos.”
One of the first pop acts to regularly
tour Latin America, Anka has long been
a revered fixture in the region as a

@©

recording artist and performer. The
Ottawa native says his strong ties to
fans south of the U.S. border spawned
the idea for “Amigos.”

“If I can go and work these venues
[in Latin America] and these people
know me and I see the love I get back
from them,” says Anka, “then the quick-
est way for me to reach out to them is
with a record of songs they grew up
with, sung by the Latino stars they love
today. It’s a natural.”

Anka credits the smooth production
of “Amigos” to producer Humberto
Gatica, as well as to singer/songwriter
Alejandro Lerner, who “helped Gatica
fine-tune the [Spanish] lyrics,” he says.
Also contributing to the project were
producers Bebu Silvetti and Jorge Cal-

(Continued on page 13)

everything from old soul, like Stevie
Wonder and Al Green, [to] more impro-
vised free jazz that had no preconceived
meter or harmony. I listened to the Bea-
tles again, which I hadn’t done since I
was a kid, and I played in a loud rock
band. I was all over the map.”

Palmer switched from jazz as her

h __ lly palmer

genre of choice to the rock/pop style she
beautifully displays on “Holly Palmer”
because she wanted to perform musie
more relevant to her life.

“T couldn’t sing jazz standards all my
life,” says Palmer, who had a develop-
ment deal with Island Records in 1993
that failed to result in a recording con-
tract. Only one song from those demos,
the moving “Different Languages,”
remains from the Island deal.

“My music friends would always tell
me to write what I know,” she says. “I
worked on my sound 4 lot, too. I felt the
pull to belt all the time. So I had to real-
ly home in on what my voice was com-
fortable doing. I love singers that have
their own sound, like Sarah and Nancy,
and I paid attention to people like Chet
Baker and Donny Hathaway.”

Palmer came to the attention of
Reprise Records when Sue Drew, VP of
A&R (U.S.) at the label, was given a
tape by MeNally.

“It’s funny how many people saw me
and didn’t want to deal with me,” says
Palmer. “Because of my experiences

(Continued on page 80)
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Issue Date: Aug. 17

Ad Close: July 23

Billboard’s August 17th
issue debuts comprehensive
coverage of the Regiona
Mexican Music market. This
issue exalores the wide vari-
eties of this exciting genre,
including Tejano. Latin
American Bureau Chief John
Lannert provides an encom-
passing overview of the mas-
ket's strength as documented
by current radio play and
sales acfivity. The spotlight
also features profiles on the
labels warking the music, the
rising stars, and a complete
year-to-date recap of the
Regional Mexican charts.

Contact:

Daisy Ducret

(P): 213-728-0134
(F): 213-525-2395

DO

Issue Date: Aug. 17

Ad Close: July 23

While the enhanced CD
market is in transformation,
its full potential still remains
to be seen. Billboard's
August 17th issue exam-
ines the general state of the
market from both a techni-
cal and creative point of
view. Our comprehersive
review explores the labels
specializing i the format
and will include a current
directory of the major play-
ers. Editorial coverage will
also contain a retail-based
story explorirg retailers’
reactions to the format.

Contact:
Deborah Robinson
212-536-5016

Issue Date: Aug. 24

Ad Close: July 30

Billboard’s August 24th
issue is the ultimate
source on how to stock
those shelves this holiday
season. This jam-packed
annual review of fourth
quarter products includes
information on music,
video and multimedia
releases, holiday-themed
products, accessories,
and charts of last sea-
son’s best selling CDs
and videos. Editorial will
also feature a product
forecast on the children'’s
entertainment market and
an overview of the reis-
sues market.

Contact:
Jodie Francisco
213-525-2304

Issue Date: Aug. 24
Ad Close: July 30

The CD manufacturing
and replication market
continues to flourish as
artists make more music
for CD-based formats.
Billboard’'s August 24
issue takes a comprehen-
sive look at what
increased demand will
mean for CD replicators.
Other areas to be exam-
ined include an update on
the SID code system,
preparing for DVD, the
growing trend of indie
bands producing CD’s in
lower quantities and the
practice of making
masters on CD.

Contact:
Ken Karp

212-536-5017

259,099
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Iésue Date: Aug. 3'?
Ad Close: Aug. 6
- “- .|I|||

£ 2l
_ Jagan’s market in motion
2 . will be spotlichted in
~ Billboard’s August 31

3 . issue. Our special exam-

; ines recent trends in
Jagan including the rising
rumber of m llion-selling
alt ums, corporate r2orga-
r zation and the ongoing
rise of “major’ independent
lak=2ls. Other features will
exalcre the most prominent
racio outlets n Japan, the
t=2m most notable albums
by Japanese artists and
the making of a “star” in
tis market.

o
[

Contact:
A<i Kaneko
273-650-3" 71
Taku-o Akivama
87-44-433-4067

25TH ANNIVERSARY
issue Date: Aug. 31
Ad Close: Aug. 6

Th= first to incorporate
fhrze major labzls into
onz distribution structure,
‘NEA's innovaticns have
zouched the music
ncustry for a quarter of

a century. Billboard’s
August 31 issu= salutes
thiz 25th anniversary with
an in-depth look at devel-
opment, key accomplish-
ments, legendary artists,
and significart industry
“firsts.” This salute will
also feature & Q&A with
WEA presideni Dave

| Mount and a list of WEA's
toz 20 best-s2lling albums
. of all time.
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'
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Contact:
Robin Friedman
2°3-525-2302

B
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INTERNATIONAL TALENT
AND TOURING DIRECTORY

' Publication Date:
- October 9

The ITTD is a complete e1d
comprehensive r=ference
source for the talent and four-
ing industry with 16,000 listings
including ar-ists & manac=rs,
hotels, agents, sound & lighting
services, clubs 8 venues, char-
ter transportatio and mo-e. It
contains all that s needed to
took talent. promote tours, and
take care o° bus ness, &l in one
single, easv-to-use reference
source. Anad in the ITTD
means accsss to the ta ent and
touring personne' who need
your Servicas.

Contact:
Los Angeles: Dan Dodd
213-525-22¢€9

New York: Kara DioCuardi
212-536-5008

Place your
ad today!

212-536-5004 - PH
212-536-5055 - FAX
KEN PIOTROWSKI

PAT ROD JENNINGS
DEBORAH ROBINSON
KEN KARP

213-525-2307 - PH
213-525-2394/5 - FAX
JODIE FRANCISCO
LEZLE STEIN

ROBIN FRIEDMAN

615-321-49%4 - PH
615-320-0454 - FAX
LEE ANN PHGTOGLO

305-441-7976 - PH
305-441-76€9- FAX
ANGELA RODRIGUEZ

B ?"' Ad Close: August2 |

613-9824-8¢60 - PH
613-9824-8263 - FAX
AMANDA GLEST

44-171-323-6686 - PH
44-171-323-2314 - FAX
CHRISTINE CHINETTI
CATHERINE ALINTOFF

331-4549-2733 - PH
331-4222-0366 - FAX
FRANCOIS MILLET

213-525-2307
DAISY DUCRZT

81-44-433-4067 PH/FAX
TOKURO AKIYAMA
213-650-3171 - PH
213-650-3172 - FAX
AKI KANEKO

39+(0)362+54.44.94 - PH
39+(0)362+54.44.35 - FAX
_IDIA BONGUARDO
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B BY TERRI HORAK

NEW YORK—From a humble begin-
ning as hijinx among friends, the comie
book series “22 Brides”—inspired by
Libby and Carrie Johnson, founders of
the Zero Hour Records band of the
same name—has become a player in
the comic book market.

The characters were introduced by
creators Joe Quesada and Jimmy

Palmiotti in “Ash,” the debut comic
book series from their Event Comies.
“We wrote Carrie and Libby in as
these girls that work for the mob, as a
goof. We didn’t think we’d do any
more with it,” Palmiotti says.

But with the growing popularity of
“Ash” (they recently signed a deal with
DreamWorks, which will produce a
full-length animated film featuring the
fire-fighting superhero), the partners
decided to launch a second title.

“The trend is pretty much books
based on female characters, and Joe
and I agreed if we named it ‘22
Brides,” we could have 22 women run-
ning around [in it],” he says.

Zero Hour’s 22 Brides
Find Comic Alter Ego

Palmiotti adds that the “fun part is
that eventually Joe and I can write 22
different stories. We have about 10
characters so far, including a trans-
vestite.”

The first issue in the “22 Brides”
four-book miniseries was released in
May and has sold almost 80,000 copies,
well beyond the book’s break-even
point, according to Palmiotti. The sec-
ond was released in late June, and two

more are due by the end of the year.

The Johnsons, who are sisters, say
that they have had various reactions
to seeing themselves depicted in a
comie book but that they are now
focusing on the fun aspects of their
larger-than-life selves.

“I like being immortalized as a comic
person. As far as being portrayed as
violent, gun-toting bitches, I don’t mind
at all. T think it’s a hoot,” Carrie says.

Libby explains how she came to
terms with her initial trepidation.
“When they first proposed the ides, 1
was a little afraid of the big-busted-
women-with-guns image, but there is

(Continued on page 30)

RECORD COMPANIES. Steve Heldt is
promoted to senior VP of sales for
the Elektra Entertainment Group in
New York. He was VP.

Morty Wiggins is named senior
VP of marketing and artist develop-
ment for A&M Records in Holly-
wood, Calif. He was VP at Bill Gra-
ham Management.

Wayman Jones is appointed senior
VP, marketing and R&B promotion,
at Mercury Records in New York. He
was VP of R&B promotion at Virgin
Records.

Jeff Walker is promoted to senior
VP of business and legal affairs at
RCA Records in New York. He was
VP of business and legal affairs.

MCA Records in Universal City,
Calif., names Michael Regan VP of
sales. He was senior director of mar-
keting at A&M Records.

Fran DeFeo is promoted to VP of
national publicity for Columbia Rec-
ords in New York. She was national

WIGGINS

HELDT

director, media.

Joe Hecht is appointed VP of
rhythm-crossover promotion for
Arista Records in New York. He was
VP of top 40 promotion for Relativity
Records.

Virgin Records in New York
names Chuck Slomovitz national
director of marketing development
and an A&R representative. He was
the label’s national director of alter-
native promotion. '

Michael Horton is appointed
senior director of black music pro-
motion for Universal Records in New

A Double-Barreled Blast Of Blues

Smithsonian, MCA To Issue Boxed Sets

B BY CHRIS MORRIS

LOS ANGELES—Just in time for the
summer blues festival season, a pair
of comprehensive blues boxed sets—
one from the Smithsonian Collection
of Recordings, the other from MCA
Records—will see near-simultaneous
release in July.

THES SONIAN
COLLECTION
OF RECORDINGS

On July 23, the Smithsonian Col-
lection will issue “Mean Old World:
The Blues From 1940 To 1994,” a
four-CD, 79-track compilation focus-
ing mainly on post-
World War II devel-
opments in the
genre. On July 30,
MCA will release
“Blues Classies,” a three-CD, 72-song
collection comprising 1927-1969
recordings drawn from the company’s
extensive catalog holdings.

Allan Larman, blues buyer at the
Rhino Records store in Los Angeles,
says that the seasonal prominence of
blues and a recent surge in sales with-
in the genre—thanks to the popular-
ity of such young acoustic performers
as Keb’Mo’ and Corey Harris—bode
well for the commercial fortunes of
the boxed sets.

“I'm noticing a burst of energy in
blues sales,” Larman says. “Once
again, people are looking for some-
thing different . . . A lot of people are
talking about the MCA box already.”

“Mean Old World” is the second
set devoted to the blues produced by
the Smithsonian Collection, the non-
profit record arm of the Smithsonian
Institution. In 1998, the label issued
“The Blues: A Smithsonian Collec-
tion Of Classic Blues Singers,” a
four-CD package surveying materi-
al released between 1926 and 1985,
with an emphasis on prewar blues
performers.

Smithsonian Collection executive
producer Bruce Talbot says, “It was

TUR

MCA.

N T

JONES WALKER
York. He was national director of
promotion at Interscope Records.

Wayne Zeitner is promoted to
VP/GM of Everland Entertainment
and HeartCry Records in Nashville.
He was executive director of Ever-
land Entertainment.

Ricardo Howell is named manag-
er of publicity at EMI Records in
New York. He was executive assis-
tant to the VP of black music at the
label.

Jonathan Shapiro is appointed
Southeast regional promotion man-
ager for American Recordings in

always my intention when we did the
first Smithsonian [blues] set that that
would not be the end of the story. I
wanted to produce a set which dove-
tailed with the original set and carried
the story right up to date. And I want-
ed to try, in the space of two four-CD
sets, to give a really good overview of

the blues for people who might not
want to buy every Charlie Patton set
and everything on [blues reissue
label] Yazoo.”

“Mean Old World,” which is priced
at $59.95 for CDs and $54.95 for cas-
settes, was compiled by blues scholar
Larry Hoffman, who also wrote the
extensive annotation for the set’s 90-
page illustrated booklet.

Talbot says of Hoffman, “He’s got
as good, if not better, a grip on the
state of the blues today and its evolu-
tion over the last 50 years than most
people. He has tremendous enthusi-
asm and tremendous knowledge. He

has direet relationships with living
blues musicians. He’s done a lot of
interviews, and he has a very sinecere
viewpoint as far as the blues are con-
cerned.”

The box’s selections survey the full
sweep of the blues from the early ’40s
onward. Artists include blues-orient-

i i i

Bl 607
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ed jazz performers Billie Holiday,
Dinah Washington, and Hot Lips
Page; R&B artists Louis Jordan,
Amos Milburn, and Johnny Otis;
Chicago-based titans of the ’50s
Muddy Waters, Elmore James, Howl-
in’ Wolf, Little Walter, Jimmy Reed,
Sonny Boy Williamson, Buddy Guy,
and Otis Rush; postwar country blues
artists Fred McDowell, Robert Pete
Williams, Lightnin’ Hopkins, and
Mance Lipscomb; urban hitmakers
Bobby Bland and Junior Parker; gui-
tar heroes B.B. King, Albert King,
and Albert Collins; and latter-day
Mississippi juke-joint performers
Roosevelt “Booba” Barnes and Junior
Kimbrough, among many others.

The compilation brings the genre
right up to date: Its last track, by
Harris, was recorded in 1994.

As with its other historical compi-
lations, the Smithsonian Collection
cross-licensed material from a variety
of labels for “Mean Old World.” The
package was manufactured by MCA
Special Markets & Products, since
MCA was the source of the majority

(Continued on page 68)

DEFEO

REGAN

Atlanta. He was in the promotion
department at Elektra.

Rob Roy is named retail market-
ing director at Gellery Records in
San Rafael, Calif. He was an artist
management assistant at the Rose-
bud Agency.

PUBLISHING. Ivan F. Alvarez is
appointed VP, Latin music, for MCA
Music Publishing in New York. He
was director of Latin membership at
ASCAP.

BMI in New York promotes Mark
Kleiner to director, writer/publisher

HECHT

ALVAREZ

relations, and John Coletta to direc-
tor, online communications. They
were associate directors.

RELATED FIELDS. Fred Suss is
named entertainment director of the
music and entertainment division of
Production Group International in
Arlington, Va. He was VP of the
National Speaker’s Forum.

Cory H. Isaacson is named sales/
marketing director for Entertain-
ment Marketing Inc. in Chicago. He
was group promotions director at the
Lazin Group.
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DeMent Does It The Way She Should

3rd Warner Bros. Album To Get Triple-A Focus

H BY DAVID SPRAGUE

NEW YORK—Iris DeMent has stayed
her unique musical course for so long that
its wending arteries of homespun coun-
try and cofteehouse folk may actually be
coming into vogue again. With “The Way
I Should,” which will be out Aug. 27 on
Warner Bros., the mercurially voiced
singer/songwriter hasn’t made any con-
cessions to trends.

“We know that
Iris has a market-
place of fans that
stands at about
100,000 or s0,” says
Carl Scott, VP of
artist development
at Warner Bros.
“She’s delivered a
record that’s going
to allow us to go out and expand on that,
in part because we can take it to racio in
a different way.”

Scott describes “The Way I Should” as
“tailor-made for triple-A radio, since it’s
one of those records that could’ve slipped
between the cracks until very recently”
He says that format will be the focus of
the label’s radio promotion, with addi-
tional efforts targeted at college and
NPR outlets, where DeMent has enjoyed
support in the past.

DEMENT

“She’s the kind of artist that can make
people who don’t think they like country
music listen again,” says Peter Bochan,
who hosts “All Mixed Up,” an eclectic
program on noncommetrcial WBAI New
York. “Her voice is absolutely other-
worldly, kind of like a female Jimmie Dale
Gilmore: It’s the kind of thing you never
get sick of hearing.”

It has been nearly 2% years since
DeMent released her sophomore album,
the critically acclaimed but commercial-
ly disappointing “My Life.” She says she
spent much of that time—save the
months of touring that followed that
album’s release—just trying to figure
out what I wanted to say and then how I
wanted to say it, which is always a strug-
gle for me.

“T also spent a long time trying to find
a producer that I felt understood me,”
adds DeMent, who ultimately chose
Randy Scruggs to handle production.
“We just went into the recording with
totally open minds. Randy may have had
mote of a plan; I just wanted to have a
good time.”

The album is deeply ingrained with
that relaxed sort of ambience, thanks in
part to such guests as keyhoardist Chuck
Leavell and vocalist Delbert MeClinton,
who duets with DeMent on the wry
“Trouble.” As a songwriter, however,

Zoo’s Dogstar To Show
Its Music Is Up To Speed

B BY MOIRA McCORMICK

CHICAGO—Dogstar is 4 band. At least,
that is what its three Los Angeles-based
members hope to prove to the rock world,
first with the Tuesday (16) release of the
enhanced EP “Quattro Formaggi” and
then with their Aug. 27 debut album,
“QOur Little Visionary,” both on Zoo
Entertainment. Group members agree
that Dogstar has its work cut out for it,
though, since it is widely perceived as a
vanity project for bassist Keanu Reeves.

“He’s just our bass player,” says drum-
mer Rob Mailhouse (also an actor) of the
cinematic heartthrob. “He’s not our
singer, he’s just . . . back there, playing
bass.” Nevertheless, Reeves has natural-
ly been the center of attention since
Dogstar’s inception 3% years ago. And
his presence has made things happen for
the band much more quickly than they
would have for a group without a movie
star. A year ago, Dogstar (then a quartet)
performed a sold-out national club tour
without a record, much less a record deal.

DOGSTAR

Shortly thereafter, the band signed to
700, a move that struck many observers
as premature and predicated entirely on

Reeves’ status as a matinee idol.
“We've gotten a lot of advantages
because of the situation we’re in,”
acknowledges Mailhouse, “but it’s also
caused a lot of disadvantages.” Foremost
among them, he says, is that the spotlight
was on Dogstar from its earliest devel-
opmental stages. He perhaps naively
says, “we just wanted to play and learn,
not to be critiqued [in major publications]
or he on the news. We've sort of gone
(Continued on mext page)
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DeMent (whose songs are published
through her own Songs of Iris) demon-
strates a knack for traditional folk topi-
cality, as evidenced by the new album’s
likely emphasis track, “Wasteland Of The
Free.”

“T've spent a lot of time at home, and 1
purposely paid a lot more attention to
what was going on in the world around
me,” she explains.

“As far as “The Wall In Washington’ [a
wrenching song that extrapolates sever-
al stories from a scene at the Vietnam
War Memorial], my brother served two
terms there, and although he came home

(Continued on page 22)

Perfectly Clear. Members of Capitol Records act Everclear proudly display
their platinum albums for “Sparkle And Fade.” Shown, from left, are Phil
Costello, senior VP of promotion, Capitol; band members Greg Eklund and
Art Alexakis; Perry Watts-Russell, VP of A&R, Capitol; Everclear’s Craig
Montoya, band manager Darren Lewis; Gary Gersh, president/CEO, Capitol;
and Lou Mann, GM/senior VP, Capitol.

P ERRY FARRELL’S ENIT FESTIVAL will kick off Aug.
9in Cleveland, launching the Lollapaloozi co-founder’s latest
venture into multi-act, multimedia experiences.

Among the acts taking part are Farrell's band Porno For
Pyros, Black Grape, Love And Rockets, Lady Miss Kier,
Orb, Meat Beat Manifesto, Rebirth Brass Band, Buju
Banton, Rabbit In The Moon, Sun Ra Arkestra, and the
Flying Neutrinos. The festival takes its name from a term
in Ludwig Pallmann’s book “Cancer Planet Mission,” which
described a unifying event that provided harmony and a cul-
tural exchange.

Booked by Artists and Audience,

New Farrell Festival Launches In Aug.;
Madison Square Garden Is Hopping

tions should hold as much allure as the musical acts, ENIT
will focus on the performers. Vendors will sell T-shirts and
straw mats, “but I'm not looking at this as a merchandising
megastore. We're not having silly hats and Guatemalan jew-
elry. I don’t want people to feel like we have a vacuum clean-
er in everyone’s pocket.”

He picked the performers based “on absolute love. I love
their attitudes toward life. All these people are in touch with
technology and are in touch with their spirituality. [The
music] is sophisticated and intelligent enough for my taste,
and it’s also fun and danceable. There’s nothing in there that

I wouldn’t click a glass with you over

ENIT will stop in 15 cities. The events
will start with a tree-planting cere-
mony around 4 p.m., and then the
music will be interspersed with a
cocktail hour and a communal meal.
In eight cities, Furrell has received
permission for the festival to go all
night (revelers will be treated to the

or pull you out on the dancefloor.”

A CTIVE ARENAS: Since the
amphitheater boorn in the mid-to-late-
’80s and the subsequent compression
of much of the touring business into
the sheds’ May-September season,
arenas have been crying the blues

strains of the Sun Ra Arkestra and
yoga instruction as the sun rises). In
the seven remaining towns, the music
will end by 2 a.m. Ticket prices,
including the meal, will be about $38. There is no service
charge for tickets ordered over the Internet.

As one would imagine, finding locations has been & mind-
expanding exercise. Farrell says, “When we were doing rout-
ing, 1 just told the people I employ, ‘Find me venues. The ones
that you know we can do, but as we proceed, please, [tell me]
what’s your most farfetched idea. Let’s start with those.””

Outside the Los Angeles area, the festival will take place
in a field on Bear Mountain; in other places, ENIT will play
at more traditional venues, such the Garden State Arts Cen-
ter in Holmdel, N.J.

Attendance is limited to 10,000, says Farrell. As for feed-
ing the masses, he says, “We're approaching the Krishna cen-
ters because they’ve been very coordinated in the past in
feeding people and blessing food. I love the idea of food cooked
with love. I don’t even like the idea of going with vendors. I
might be premature in saying that, but they’re looking for a
cash return.”

A cash return is not something Farrell is expecting. “I
stand to lose as much as a million dollars [on ENIT], which
could be my life’s savings,” he says.

However, he’s keeping himself from thinking how he could
potentially turn the event into 2 moneymaker if it continues
after this year. “I'll tell you what happens is, if you start think-
ing down the line, you kind of cheat the year you're working
on ... Iwant the attitude to be very zen; what you're work-
ing on in the moment is the most important. If we look at it
lazily and are rubbing our hands and licking our chops—like
in three years, here comes the big return—in a way, don’t
vou feel like it's a rip-off?

“Tt’s kind of like when you start dating. People are so nice,
there’s sex everywhere, and then all of 4 sudden, it’s like,
‘Cook it yourself’”

Unlike Lollapalooza, where Farrell felt the ancillary attrac-

by Melinda Newman

about the lack of acts playing indoors
during the summer. However if Madi-
son Square Garden’s July slate is any
indication, it may be time to turn on
the lights and welcome the music back with open arms.

July marks the New York arena’s busiest summer concert
month in more than a decade, with the following acts on the
docket: Smashing Pumpkins, July 12-Saturday (13); the
Who (performing “Quadrophenia”), Tuesday (16)-Thursday
(18); Saturday (20)-22; Kiss, July 25-28; and Hootie & the
Blowfish, July 30-31.

The good news is that both the Smashing Pumpkins’ and
Kiss’ tours are playing indoor dates across the country, as
are the Cure and Garth Brooks. No additional Who dates
have been announced for the U.S,, but don’t be surprised if
other major markets are added.

THIS AND THAT: Mercury Records will release “Women
For Women 2” Sept. 17. The album, which features songs
from female artists such as Tina Turner, Celine Dion,
Sheryl Crow, Amy Grant, Indigo Girls, Joan Osborne, and
Vanessa Williams, benefits the National Alliance of Breast
Cancer Organizations, a nonprofit information resource cen-
ter on breast cancer: The tirst “Women For Women,” released
in 1994, has sold 50,000 units, according to SoundScan ... A
fund-raiser for wheelchair paralympian Chris Waddell will
be held July 22 at Tramps in New York. Featured will be
PPeter Stuart fron dog’s eye view, Blue Rodeo, Too Much
Joy, and members of the cast of “Rent.” There will also be a
celebrity auction with material from such artists as Aimee
Mann, Belly, the Tragically Hip, and Julizna Hatfield.

He may be dead, but Timothy Leary is coming to a radio
station near you. On Tuesday (16), PsychoRelic/Mausoleum
Classix will release “Right To Fly,” a collection of Leary
tunes recorded in the months preceding his death . .. The
Chieftains will appear on ABC soap opera “One Life To
Live” July 80. The show will be taped on one of the band’s
only days off on its 22-city July tour.
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MCA’s Gcean Golour Scene Reveals Its Pop Muscle On ‘Shoals’

H BY PAUL SEXTON

LONDON—Ocean Colour Scene, a band
widely pegged for success, is nearing
platinum album sales here—five years
after those predictions were made.

OCS is approaching sales of 300,000
units in the U.K. for “Moseley Shoals,”
its first album for MCA, which was
released here April 8. The album has
already produced three substantial hits
here, “The Riverboat Song,” “You've
Got It Bad,” and “The Day We Caught
The Train,” attracting acclaim with its
guitar-filled, 60s-leaning rock. The
twist is that this success comes years
after OCS had been consigned to the
bargain bins by many after a much-
vaunted but ultimately unsuccessful
spell with Fontana, distributed by
Phonogram (now Mercury).

MCA will release “Moseley Shoals” in
the U.S. Aug. 27, leading with “You've Got
It Bad,” which was released as a CD-5
July 9. “We took the album to college
radio on July 1,” says Robbie Snow, VP
of product management for MCA (U.S.).
“We’ve been working ‘The Riverboat
Song’ as an import at college, had the
band over here to do some long-lead-time
press, and sent a couple of journalists to
the U.K. We think college radio and alter-
native specialty shows need to dabble
with the album for a while.”

In the U.K., OCS’ audience is per-
ceived as similar to that of “modfather”
Paul Weller; who for some years has used
OCS guitarist Steve Cradock in his stu-
dio and touring bands. They share a pro-
ducer in Brendan Lynch, and Weller
plays on three songs on “Moseley Shoals,”
which takes its name from the studio in
Birmingham, England, where it was
recorded.

Mark Sadler, head of music at com-
mercial radio outlet BRMB Birmingham,
has supported this local band all year.
“Music’s changed, and now is their time,”
he says. “ ‘Moseley Shoals’ is a fantastic

ks 2aabt s o

OCEAN COLOUR SCENE

album; every single from it has just been
right up our street. Just as Oasis and
Pulp and Blur did the business, we’ve
moved on, and six months ago, we saw
bands like Ocean Colour Scene and
Dedgy coming through.”

OCS’ current sound amounts to a sub-
stantial reinvention of a group previous-

ly marketed as a contemporary pop-lean-
ing combo. Lead singer Simon Fowler,
another Weller acolyte who cites Bob
Dylan as a lifelong influence, says of the
shifts in British rock and pop tastes that
have allowed his band to make its belat-
ed breakthrough, “That’s been brought
about by Weller and Oasis, and you could
include Blur—they've also turned young
people on to a style of music from the fine
family jewels of post-war Britain. When
we were interviewed the first time round,
Jjournalists would say [accusinglyl, ‘So,
you like the Beatles, do you? ” Now, he
adds, Oasis’ Gallagher brothers’ open
espousal of the Fab Four has made their
influence acceptable.

OCS’ story begins in 1989, when
Cradock, then playing with the Boys,
joined with Fowler, bassist Damon

200°S DOGSTAR

(Continued from preceding page)

through the ringer; we never had a
chance to grow [naturally]. But we just
wouldn't go away because we felt really
strong about what we’re doing.”

Reeves says, “We've kind of [put] the
cart before the horse sometimes, doing a
headline tour without a record, opening
for Bon Jovi at [Los Angeles’ Great West-
ern] Forum when it was our second gig
as a trio, things like that.”

Dogstar has successfully weathered
the largely unfavorable reviews that have
dogged it from the outset. Reeves, no
stranger to critical catealls on the acting
front as well, says circumspectly, “Our
press has been really . .. funny,” adding
with some vexation, “If you want to say
our music sucks, fine. But if you're going
to write a review, at least say the word
‘music’ in it.”

It was the period following last sum-
mer’'s club tour—which exhibited a well-
rehearsed, stylistically seattershot
band—that marked a turning point for
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Dogstar: Lead singer/guitarist Bret Dom-
rose, dismayed at the band’s inconsistent
mixture of serappy garage pop, busy art
rock, and Springsteen-ish bombast,
briefly quit. “There were so many musi-
cal selves fighting each other. I just did-
n't think it had much of a future at that
point,” says Domrose, a San Francisco
native who had played in seminal Bay
Area punk outfit the Nuns. “Then Robert
and Keanu said, ‘We’re more interested
in the direction you're going, and we'd like
to try to make it work.”” Dogstar pro-
ceeded to part with second guitarist
Gregg Miller, a founding member whose
musical leanings diverged from that of
the others.

Domrose, who had alternated lead
vocals and songwriting with Miller and
Mailhouse, was handed the reins as lead
singer and primary songwriter. Now pur-
suing the rough-edged guitar po) that is
Domrose’s metier, Dogstar’s refocused
sound coalesced. Zoo president Lou
Maglia signed the band eight months ago.

Maglia, who had experience develop-
ing another celebrity-member band—the
late River Phoenix’s group Aleka’s Attic
while he was at Island Records—says
there was *“concern that Dogstar
wouldn’t be taken seriously.” He notes,
“In such a situation, you can’t expect the
press to be kind.” But as to whether the
band would have been offered a contract
if Reeves weren't a member, Maglia
replies, “Keanu's presence means they’ll
have a certain amount of attention. But [
signed them because I found them to be
a credible band.” The band is managed
by Los Angeles-based Anger Manage-
ment and booked by Creative Artists
Agency.

Domrose says Dogstar had been
approached by two other labels, one offer-
ing a development deal and the other
wanting to push Dogstar as Reeves’ band.
“No one really came out and said that, but
we kind of got that vibe,” Reeves says.
“Then Zoo came up and was like, ‘We
really like your music. Do what you want
to do. And here it is on paper:’ They gave
us complete creative control. We've had
no pressure from them.”

Producer Rick Parashar (Pear] Jam)
helmed the four songs on “Quattro For-
maggi,” which was recorded in Seattle.
“Our Little Visionary” was produced by
veteran Ed Stasium (Living Colour, Soul
Asylum). “He’s the Zen master;” Reeves
enthuses. “Sometimes he'll be hyperspe-
cific and sometimes let something go
because, as he says, ‘It grooves.””

(Continued on page 22)

Minchella, and drummer Oscar Harri-
son (from fellow local band the Fanat-
ies). In 1990, they were signed to the
independent !Phffft label, for which
their second single, “Yesterday Today,”
a joint venture with Phonogram, nudged
the U.K. top 50.

Problems set in when !Phffft was pur-
chased by Phonogram, which placed the
band on its Fontana label. The album that
the band had started recording with leg-
endary producer Jimmy Miller was
rejected, as was a subsequent version.
The self-titled record that finally
emerged in the spring of 1992 lists pro-
duction by Miller, Hugo Nicolson, Tim
Palmer, and Steve Osborne. The album
failed to chart, and, according to the
band, OCS “walked out” on Fontana.
“The stuff we were doing initially with
Jimmy in Birmingham sounds far more
like what we’re doing now than the first
album,” notes Fowler. (That record was
released by Fontana/Mercury in the
us)

OCS then had what Fowler describes

as a “three-year party,” landing a pub-
lishing deal with Island Music late in 1994
and the MCA deal the following summer.
Chris Cradock, their manager and
Steve’s father, says, “I don’t think any of
us lost faith. The music was good, and the
willpower behind this setup is second to
none. We're certainly a stronger band
than we were, and we've got an excellent
label.”

A fourth U.K. single from the album,
“The Cirele,” is planned for a late-
August release, with another British
tour beginning in early October. Then,
MCA hopes to bring the band to the
U.S., with a Japanese trip planned for
December.

But according to Snow; OCS’ “second
coming” in the UK. market is something
that MCA will downplay in the U.S. “This
is a great album, and we believe in it
wholeheartedly,” he says. “But my expe-
rience is that [emphasizing overseas suc-
cess] sometimes hurts you—it comes off
as hype. This album is going to stand on
its own.”
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PAUL ANKA

(Continued from page 7)

endrelli.

Anka says each of the songs “opens in
Spanish, and then I kind of fit in. My
presence in these songs is really that of a
composer.”

Effusive in his praise for his singing
partners, Anka adds that he wanted the
“Amigos” sessions to assume an air of
cordial fellowship. “I tried to make this
project as personable as possible,” he
S4yS.

Anka’s camaraderie was appreciated
by his duet cohorts, many of whom cher-
ished their studio experience with him.

Juan Gabriel, a recent inductee into
Billboard’s Latin Music Hall of Fame,
says cutting “My Home Town” with
Anka was “like getting reacquainted with
myself, because he was a part of my ado-
lescence.”

Martin, who is starring in “Les Mis-
érables” on Broadway in New York,
points ouit that his studio stint with Anka
was a valuable learning experience. “Paul
is a teacher,” says Martin. “There was a
great exchange of ideas and thoughts,
and it helped me grow as an artist.”

The “Amigos” project began to take
shape earlier this year, when Anka and
Sony Mexico managing director Angel

Carrasco first discussed the album.

When the record was completed in

May, Sony began mapping out a mar-
keting strategy utilizing Globo Records,
a Sony-distributed imprint that promotes
Sony’s product via television campaigns.

Sony Discos (U.8.) VP/GM George
Zamora says Globo's eight-week TV blitz
that will commence in August on U.S.
Spanish-language network Univision will
be complemented by a similarly vigorous
thrust at retail.

“We're treating this album as a main-
stream release, like a Julio Iglesias or
Gloria Estefan record,” says Zamora.
“We're going to the major Anglo
accounts with complete visibility pro-
grams. We want to take advantage of the
fact that Paul has got a very recognizable
name, along with the Latin stars on the
record.”

Anka’s bilingual effort figures to break
big in Miami, the most pop-oriented
Latin market in the U.S.

Indeed, Marc Woodard, Latin buyer
for Miami-based retail chain Spec’s,
reckons that Anka’s enduring populari-
ty with middle-aged Latinos and Anglos
alike is so powerful that “we are going to
put the album on a price and positioning
program chainwide, which is kind of
unique for us for a Latin album.”

Miami’s pop-friendly environment at
radio presages a rosy future for “My
Home Town.” Betty Pino, PD/DJ at
WCMQ-FM there, was the first to play
the song July 3. Saying that the
Anka/Juan Gabriel combination is
superb, Pino notes that she is enamored
with “Amigos” overall. “For Paul Anka
to record hits with the main Latino stars
is an honor for we Latinos and for the
Latino music industry,” she says.

Sony affiliates throughout Latin
America are still formulating marketing
strategies for “Amigos.” It seems likely,
however, that Anka will travel to Latin
America to help market “Amigos” with
promotional stops or concerts.

In the U.S,, Sony is attempting to put
together a TV special featuring partici-
pants from the album. In addition, Sony
is coordinating promotional activities
with Anka’s busy touring schedule, which
puts him on the road for 25-30 weeks per
year. A favorite at casinos, Anka may
perform shows featuring several of his
studio singing mates.
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i The band that led the progressive rock movement with such
classic albums as Jarkus, Brain Salad Surgery, and Trilogy have
entrusted their classic albums to Rhino, where they will be
reissued with the full cooperation of the band members. All of
~these albums are now available, including a deluxe edition of
. ) i ) Black Moon (72235)
Brain Salad Surgery, which features special lenticular packaging
Pictures At An Exbibision that replicates the original H. R. Giger-designed album art. ‘
(72225) IEMERSON, LAKE & PALMER
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e =
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{speciat deluxe reissue) (724955
Works Live (72232) (two CDs)
EMERSON LAKE & PALMER ]
WORKS
The Best Qf Emerson, Lake & Palmer * Black Meon * Brain Salad Surgery (special ¢ l
deluxe reissue available 7/16/96)  Emerson, Lake & Palmer * Live At The Royal I-
Albert Hall = Love Beach * Pictures At An Exhibition © The Return Of The Manticore
(four-CID) box) * Tarkus * Trilogy * Welcome Back, My Friends, To The Show That |
Never Ends—Ladies And Gentlemen (two CDs) » Works Live (two GDs) » Warks, R e )
A Valume 1 (two CDs) © Works, Vol 2
*Rhino in no way means to alienatc ELP's female fans with the gender-specific nature of this headline. The use of the word man was EMERSON LAKE & PALMER
based on expert market rescarch that revezled an overwhelmingly male rarget market for chese recordings. So. if you represent one of the WORKS
6.5 women in America who we believe would purchase one of these CDy, you have our most sincerd apologes. (LD
Trilogy (72226) i Works, Volume ! (72229)
{two CDs)
o J
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(7| 13 | 4 | PAUL BRANDT REPRISE 46180/WARNER BROS. (10.98/16.98) CALM BEFORE THE STORM 3 | 34 | 4 | MICKEY HART RYKODISC 10338 (11.98/16.98) MICKEY HART'S MYSTERY BOX
8 | 9 | 2 | SCREAMING TREES EPIC 64178" (10.98 fQ/16.98) Pl 34 | 29 | 7 | JUNIOR BROWN MCG CURB 77843/CURB (10.98/15.98) SEMI-CRAZY

((9)] — | 1 | REVEREND HORTON HEAT INTERSCOPE 90065 (10 98/16.98) IT'S MARTINI TIME 35 | 23 | 15 | THE VERVE PIPE ror oes0s (10.9815.98) T

8 GOLDFINGER 007/UNIVERSAL (10. 98 GER
U : ;5 Ty Ve P T GOLDFIN 36 | 19 | 2 | JIMMIE DALE GILMORE £LEKTRA 61836/E€G (10.98/16.98) BRAVER NEWER WORLD

11 § ENRIQUE IGLESIAS @ FONOVISA 0506 (10.98/13.98) ENRIQUE IGLESIAS
- — 37 35 35 | 3T M550 MUSIC 57450/EPIC (10.98 EQ/15.98) BROTHERHOOD

12 10 35 KENNY WAYNE SHEPHERD GiANT 24621/WARNER BROS. (10.98/15.98) LEDBETTER HEIGHTS
38 31 8 PRONG EPIC 66945* (10.98 EQ/16.98) RUDE AWAKENING
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MYSTIKAL BIG BOY 41581/JIVE (10.98/15.98) MIND OF MYSTIKAL
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PSYCH()TICA MANIA: One the group’s self-titled debut

Hunger Pains. The Hunger’s to teens that anyone can turna  guess it’s so wrong, it’s right.”
doesn’t know where to begin  albumisn’t out until July 23, Psy- Universal Records debut, “Devil troubled life into a productive one, Mark Neiter, VP of alterna-
when describing the strangeness  chotica singer Patrick Briggs, Thumbs A Ride,” is No. 24 in the like he has. “If people are going to  tive promotion at American, says
that surrounds New York’s  who books SqueezeBox, boasts a East North Central Regional pay $10to be entertained, youbet-  the reaction to Psychotica at Lol-
androgynous, glam/punk/indus-  Saran-Wrapped likeness of him- Roundup this week. The Hous- terdoit. That's what we try todo.  lapalooza has been “overwhelm-
trial band Psychotica. self placed alongside Trent ton-based industrial rock band, I don't ever do anything onstage  ingly positive. The band sold 600

Strange fact No. 1: The band ~ Reznor, L7, David Bowie, and which opened for Candiebox in that doesn't fit with themusicand  copies of their [self-titled] EP at
was signed to Ventrue Enter-  Iggy Popin the Hall of Fame dis- June, is playing mostly Texas and lyrics. What you see visually the first two shows. We're trving
play that notes the influence that West Coast clubs through July always has something to dowith  to create some impressions and
Pop and Bowie have had on the 28. The second single, “Undone,” the song; in that respect. it's like  familiarity before we go after it at
next generation of musicians. was serviced to mainstream and musical theater: Wedon't dothings  radio.”
To add to the mayhem, Psy- i modern rock radio July 8. Jjust to be silly and shock people.
chotica is probably one of, if not “In my mind, it’s like bringing

the, most-talked-about acts at this a Salvador Dali painting to life.
year’s Lollapalooza, at which it’'s [ ! It’s a little surreal and a little
playing the main tongue-in-cheek. You
stage. (Last year, the - ~ MOUNTAIN T NORTHEAST ‘ need a sense of humor
band played the sec- Dishwalla, Pet Your Friends ahout it.”

ond stage.) The band e

The Refreshments, Fizzy Fuzzy Big & Buzzy
= T = Briggs says that he
shocks audiences with wants Lo bring “fubu-
Brigg’s  Marilyn lousness” back into the
Manson-ish appear- rock show and that Pey-
ance and its over-the-

chotica’s performances
top stage antics. When ’ are a statement of sorts
Psychotica plays late-

against such bands as
night gigs at over-21 T Qasis, which is known

Stepping Out. Valerie Carter,
who has sung back-up on
records by James Taylor,
Linda Ronstadt, and Don Hen-
ley, goes solo for the first time
in 18 years with her Unity
Records debut, “The Way It
Is,” released July 9. Carter

Heating Up. Billie Ray Mar-
tin's extensive East Coast
radio promo tour in June and
July has paid off. Her Sire
debut, “Deadline For My

ﬂ EAST NORTH CENTRAL

| The Refreshments, Fizzy Fuzzy Big & Buzzy

* WEST NORTH CENTRAL
‘ Ricochet, Ricochet

MIDDLE ATLANTIC
Horace Brown, Horace Brown

plans to play C.IUDS e clubs, its show usually - = J /I A5 5 for its lethargic stage el e 1S NO‘ Sl
wraps up singing back-up for T A rald Riie- { J/' ! SOUTH ATLANTIC Jresence Northeast Regional Round up
Taylor in October. Taylor, Ron- 4 NAKEE DG £ DJ Kool, {Let Me Clear My Throat) presenee. and No. 15 in the Middle

gs entering the stage PACIFIC S e g Playing in front of ) )
stadt, Lyle Lovett, Jackson in an egg-like concoc- | Reverend Horton Heat, If's Martini Time 15000 kids. it literally Atlantic Regional Roundup
Browne, and Edwin McCain 2 = ! = : this week. The second single,

tion. Its all-ages shows,
however, are toned

makes my eyes well

up,” says Briggs of the Running Around Town,” will

be worked to top 40, top 40/

appear on the album, which
features covers of Van Morri-

"~ SOUTH CENTRAL
Ricochet, Ricochet

y 1, - down slightly. . - Lollapalooza dates. )
s I[]EO i Myst|£3 i il Extreme antics and _\4 “We're all completely rhythm, clubs, and mix shows
Withers” “Who Is He,” and . July 22.
) X, , strangeness aside, the overwhelmed. We nev-
AU I Wi band’s album is swprisingly pep- - er expected any of this. When
j MgAgy e ol pered with melody, with a bit of JHE REGIONAL ROUNDUP Amanda [Scheer-Demme, pres- “Ice Planet Hell” will be ser-
piano thrown in. “Ice Planet Rotating top 10 lists of best-seiling titles by new and developing artists. ident.of Ventrue] said shewunted viced to mo(lem. rock and main-
tainment/American Reqordings Hell,” “-.\ftzu-fuckgr Love,” and ERST NORTHICENTRAL TR e to sign us zlfte}' heal'mg' a  stream rock radio Aug. 13.
before playing its first gig. “Freedom Of Choice” are a few . The Refreshments Fizzy Fuzzy Big & Buzzy - DJ Kool (Let Me Clear My Throat) rehearsal, I was like, ‘Bullshit.” R
Strange fact No. 2: After the  pure rock gems to check outon | 3 hishwate fe! Your friends . Nomman Brown Beter Days Anead Then they wanted to put us in the OADWORK: The Gravel Pit
band’s second gig at SqueezeBox  the album. Kenny Lattimore Kenny Lattimore Ricochet Ricochet Hall of Fame, and I'm, again, like,  heads out with Nada Surf and

Men Of Vizion Personal
Rhett Akins Somebody New

Rhett Akins Somebody New

at New York club Don Hill’s, the “I'm from the old school of The Refreshments Fizzy Fuzzy Big & Buzzy “Yeah, right.” Now we get people  Superdrag Saturday (13)-July 28

curators of Cleveland’s Rock and  entertainment ethics,” says Brig- Had :;‘I‘r:; Highilow : f‘:gg“;ulf'gj‘g"rf/fg'u‘q”e Iglesias moshing to our ballacd, and I'm  for an East Coast swing in support
Roll Hall of Fame decided to put ~ gs, a former Los Angeles prosti- The Verve Pipe Villains Men Of Vizion Personal like, “That’s wrong.” We've been  of its seeond album, “The Gravel

SoENOGAWN Y
SoENOOAWN -

._.
=

the band in the museum. Though  tute, who tries to send 4 message perranBrowniBetierDaysiacad JeaulBranciGaiy Beforejibeistorm wrong from the get go, but I Pit Manifesto” on () Division.
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Beauty Is ... Loose Cannb‘n act Skindeep takes a breather in Los Angeles
while shooting the video for “Everybody,” its second single. Pictured, from left,
are director Jeff Byrd, Skindeep’s Smoove and Freekie, Loose Cannon president

Lisa Cortes, and Skindeep’s Rick the Gangsta.

M BY J.R. REYNOLDS

LOS ANGELES—Armed with the
distributing muscle of new partner
Atlantic Records and a bevy of veteran
and new producers, vocalist Aaliyah
hopes “One In A Million,” her sopho-
more Blackground set, will both re-
establish her million-plus fan base and
broaden the artist’s mainstream appeal
when the album is released interna-
tionally Aug. 27.

Unlike her debut album, which was
produced solely by R. Kelly, “One In A
Million” features an assortment of pro-

SOUL STUFFING: What many young folk have
deemed “old-school music” should more accurately be
termed “classic R&B by heritage artists.” And while the
charts continue to be dominated by contemporary hip-
hop/R&B acts, classic R&B waxes supreme in many
quarters—among young and old.

A case in point is the entertainment tapped for the
50th birthday bash for entertainment entrepreneur
Butch Lewis, who hosted a marathon celebration at his
beachside Delaware estate June 28-30.

During the soiree, the former boxing promoter pro-
duced a gratis, standing-room-only concert that featured
James Brown, Bobby Womack, and the Whispers.

All of the activities during the weekend were held in a
huge tent on the beach, and
WDAS Philadelphia PD Joe
“Butterball” Tamburro
served as DJ.

Guests at the invitation-
only gig say the musical acts
on hand rocked the house.
While Brown performed only
three songs, he successfully
“energized” the reported 300
guests. Brown was followed
onstage by the Whispers, who
performed a “blistering hot”
45-minute set. Womack’s
smooth vocals closed out the Saturday-evening show,
which ran well into the wee hours of the morn.

The
Rhythm
and the

Blues

COMIC'S PICKS: “Sinbad’s First Annual Summer Jam
& ’70s Soul Music Festival,” released June 25 on Inter-
sound, features live performances of classic hits from
such vintage acts as Average White Band, Gladys
Knight, Teena Marie, Maze Featuring Frankie Bev-
erly, the Ohio Players, the O’Jays, War, and Earth,
Wind & Fire.

The performances were culled from a concert festival
that was held during the 1995 Memorial Day weekend on
the Caribbean island of St. Martin. Comedian Sinbad
hosted the show and serves as the set’s executive pro-
ducer, along with Mark Adkins.

Included on the album, which is the soundtrack to the
HBO special that aired last summer, are comic bits hy
Sinbad.

On Sept. 24, Intersound plans to release “Sinbad’s Sec-
ond Annual Summer Jam & '70s Soul Music Festival,”
which was recorded this year over the Memorial Day
weekend in Montego Bay, Jamaica.

STAGE TRIBUTE: “The Men, The Myths, The Music,
And Me,” a one-man musical celebration starring singer/
actor Byron Motley and featuring the music of and sto-
ries about popular black male vocalists throughout the
20th century, runs Aug.1-Sept. 1 at the Court Theater in
Los Angeles.

Lessons To Learn From R&B’s Old School;
Sinbad, Vintage Acts Hit The Islands

by J. R. Reynolds

Through song and prose, Motley pays tribute to and
traces the steps of black artists Sam Cooke, Paul Robe-
son, Cab Calloway, Johnny Mathis, Nat “King” Cole,
Sammy Davis Jr., and Marvin Gaye.

An entertainment veteran, Motley has performed with
Natalie Cole, Joe Cocker, Patti Austin, Peter Allen,
and Celine Dion. He has also performed solo with the
Boston Pops Orchestra under the baton of John
Williams.

Motley was also a featured performer with acclaimed
musical thespian Patti LuPone on her one-woman show
“Patti LuPone On Broadway.”

MAD MUSIC: Jamaaladeen Tacuma’s “Dreamscape,”
an import on DIW Records,
rocks the house with incredi-
ble bass and lead guitar sounds
and heavy rhythmic grooves to
satisfy the funk-and-jazz jones
that resides in your soul.

Recorded and mixed about a
year ago at Sonic Recording
Studios in Philadelphia,
“Dreamscape” offers listeners
a sumptuous plate of music
courtesy of electric bassist/
percussionist Tacuma, who
composed the album’s 10
tracks.

At Tacuma’s side are Rick Iannacone, electric gui-
tar and banjo; Jef Lee Johnson, electric guitar; Ben
Schacter, saxophone; Daryl “Kwesi” Burge and Adam
Guth, drums; Richard Tucker, electric guitar; and
Jahphar Barron, trumpet. Ursula Rucker provides
poetry.

“Dreamscape” is distributed through Disk Union.

BOOK KORNER: Temple University Press has released
“Droppin’ Science: Critical Essays On Rap Music And
Hip Hop Culture,” edited by William Eric Perkins. The
collection of editorial works discuss the roots and evolu-
tion of rap and hip-hop.

Topics include women in rap, gangsta rap, Latino rap,
message rap, and the influence of the music genre on
fashion, dance, and popular culture.

Perkins takes the intellectual, high-brow road with
this comprehensive rap examination—he’s a faculty fel-
low at the W.E.B. Dubois House at the University of
Pennsylvania—and the collection of essays he’s chosen
to include will sadly never reach the eyes of the mem-
bers of young society to which the book is addressed.
This is due mainly to the book’s emotionless, complex
analyses (the majority of the essays were written by
academic scholars),

Perhaps if the author came out with a music video ver-
sion and soundtrack . . .

(Continued on next page)

ducers. Credits include such veteran
producers as Jermaine Dupri, Jay
Dibbs, Vincent Herbert, and Kay Gee
and newcomer Timberland, who pro-
duced half of the set’s tracks. Kelly was
not involved with “One In A Million.”

“We wanted Aaliyah to keep grow-
ing, so we didn’t want to have the same
suspects on her new project,” says
Atlantic product development director
Eddie Santiago.

“Age Ain't Nothin’ But A Number,”
Aaliyah’s 1994 debut set, was distrib-
uted through Zomba subsidiary Jive
Records and sold 1.1 million units,
according to SoundScan. The album
peaked at No. 3 and No. 18 on the Top
R&B Albums chart and The Billboard
200, respectively.

That album featured “Back &
Forth” and “At Your Best (You Are
Love),” which were No. 1 and No. 2 for
three weeks on the Hot R&B Singles
chart, respectively. The singles peaked
at No. 5 and No. 6 on the Hot 100 Sin-
gles chart, respectively.

Blackground recently signed a long-
term worldwide pressing and distribu-
tion deal with Atlantic after the expira-
tion of its pact with Zomba Recording
Ventures (Billboard, June 22).

Aaliyah was more involved with
“One In A Million” than she was on her
first album, taking co-writing credits
and assisting in the creative direction
of the project. “I wanted to maintain
my smooth street musical image but
wanted to be funky and hot yet sophis-
ticated,” says the 17-year-old artist,
who has yet to sign a publishing deal.

“One In A Million” has two remakes,
the Isley Brothers’ “Choosy Lover”
and the Marvin Gaye classic “Got To
Give It Up,” which features the rap-
ping of Slick Rick. The set also taps
rapper Treach of Naughty By Nature,
who guests on “I Got Your Back.”

Santiago describes “If Your Girl
Only Knew,” the first single, as “a very
funky midtempo track, with lots of
heavy retro keyboard and organ work,
along with live drums and a thumping

Guitars All Around. Paul Jackson Jr. stands with fellow guitarists after his recent

Aaliyah Set Courts Broader Fan Base
Assorted Producers Featured On Blackground Album

bassline.”

The single was produced by Tim-
berland, and promotion copies were
serviced to R&B and crossover sta-
tions July 12. The single was digitally
uploaded to the
same  stations
Monday (15).

In an effort to
generate visual
awareness of Aali-
yah, advertise-
ments began run-
ning June 24 on
BET and July 8 on
the Box; both will
run through Aug. 6.

Santiago says, “Because her first
album came out in 1994, people kept
asking where Aaliyah was, so the spot
features special effects of her coming
back from being literally under-
ground.”

The single’s videoclip was shot by
director Joseph Khan, whose work
includes clips for New Edition and
Montell Jordan.

The video—which features cameo
appearances by Junior M.A.F.1.A’s
Little Kim, Biv 10 act 702, and debut
Blackground acts Both Ends and
Cashmere—was serviced to local and
national video shows July 8, the same
date that the ad began airing on the
Box.

Immediately after the single’s
release, the label plans a heavy print
ad campaign for Aaliyah in such trade
publications as Hits, Black Radio
Exclusive, Urban Network, and
Impact. Prior to the album’s release,
print ads will run in the consumer pub-
lications Seventeen, Black Beat, the
Source, Sister 2 Sister, and YSB.

Because of Aaliyah’s outstanding
scholastic achievements, the label also
plans to run ads in React, an educa-
tional teen publication inserted in var-
ious daily and weekly papers across
the country.

“Because she’s an advocate of breast

(Continued on next page)

AALIYAH

performance at B.B. King's Blues Club in Los Angeles. The gig served as the
launch point for “Never Alone/Duets,” the artist’s current Blue Note set. Pictured,
from left, are Jackson, Ray Parker Jr., David Williams, and Phil Upchurch.
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11 8 8 51 | BONE THUGS-N-HARMONY A’ RUTHLESS 5539*/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1 78 69 | 36 | EIGHTBALL & MJG @ SUAVE 1521 /RELATIVITY (10.98/16.98) ON TOP OF THE WORLD 2

i; 9 | 7 JL 6 LOST BOYZ UNWERSAL 53010" (10.98/15 98) LEGAL DRUG MONEY | 1 65 | 60 | 64 | 37 | SOUNDTRACK @ UNDERWORLD 32438/CAPITOL (10.98/16.98) DEAD PRESIDENTS | 1

o 10 5 4 HELTAH SKELTAH DUCK DOWN 50532*/PRIORITY (10 98/16.98) NOCTURNAL 5 79 77 | 43 | TRU NO LMIT 53983+PRIORITY (10.98/16.98) TRUE | 25

8 *
o 14 10 22 | 2PAC A°® DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON ME 1 - ) 0 P GERALD LEVERT & EDDIE LEVERT, SR. @ Ty 2
13 9 34 | R.KELLY A®JIVE 41579* (10.98/16.98) R. KELLY 1 EASTWEST 61859/EEG (10.98/15.98)

16 11 - 2 TEVIN CAMPBELL QWEST 46003/WARNER BROS. (10.98/16.98) BACK TO THE WORLD 11 68 54 | 40 5 ICE-T RHYME SYNDICATE 53933*/PRIORITY (10.98/16.98) VI: RETURN OF THE REAL 19
QD[ 18 | 11 | 12 | MASTER P noumir s3978+pRIoRITY (1098116 98) ICE CREAM MAN | 3 92 | 76 | 14 | BAHAMADIA crrvsaus 3sass+/emi 109815 98) B KOLLAGE | 13
20 | 2l 5 | VARIOUS ARTISTS S0 SO DEF 67532+/COLUMBIA (10.98 EQ/16.98) SO SO DEF BASS ALL-STARS | 18 70 | 70 | 73 | 14 | SOUNDTRACK UNDERWORLD 35818/CAPITOL (10.98/16.98) DEAD PRESIDENTS VOLUME Il { 45

19 16 16 14 | MAXWELL COLUMBIA 66434 (7.98 EQ/11.98) MAXWELL'S URBAN HANG SUITE 16 n 63 45 12 | LIONEL RICHIE MERCURY 532240 (11.98 EQ/16.98) LOUDER THAN WORDS 15

20 | 15 | — | 2 | MESHELL NDEGEOCELLO MAVERCKREPRISE 46033WARNER BROS. (10.98/16.98) PEACE BEYOND PASSION | 15 72 | 65 | 5 | 13 | MC EIHT FEATURING CMW EPIC STREET 67139*/EPIC (10.98 EQ15.98)  DEATH THREATZ | 3
NEWD | 1 | N.W.ARUTHLESS 50561 *PRIORITY (1098/16.98) GREATEST HITS | 21 73 | 75 | 67 | 35 | GOODIE MOB @ LarACE 26018/ARISTA (10.98/15.98) SOUL FOOD | 8

22 | 17 | 12 | 11 | KIRK FRANKLIN AND THE FAMILY WHATCHA LOOKIN' 4 | 3 74 | 74 | 70 | 31 | IMMATURE wca 11385+ (9.98115.98 WEGOTIT | 14

et : : KIRK FRANKLIN AND THE FAMILY A
* % % PACESETTER* & % | 73172 | 8 oo centric 7211919.98/13.98) g KIRKIERANKEINFAND THESRAMILY b
33 | 34 | 7 | BOBBY CALDWELL SIN-DROME 8910 {10.98/14.98) SOUL SURVIVOR | 23 91 | 75 | 6 | PUFF JOHNSON WORK 53022/COLUMBIA (10.98 EQ/16.98) MIRACLE | 61

2 2_2 13 10 | CELLY CEL SiCK WID' IT 41577/IVE (10.98/16.98) KILLA KALI 4 71 71 73 37 | THA DOGG POUND A’ DEATH ROW/INTERSCOPE 50546*/PRIORITY (10.98/16.98) DOGG FOOD 1

2% | 12| — 2 VARIOUS ARTISTS EASTWEST 61925*/EEG (10.98/15.98) AMERICA IS DYING SLOWLY | 12 95 | 80 12 | MARVIN SEASE JIVE 41585 (10.98/15.98) PLEASE TAKEME | 54

26 | 21 | 15 | 11 | SWV RCA 66487+ (1098/16.98) NEW BEGINNING | 3 79 | 72 | 61 | 6 | SOUNDTRACK ISLAND/HOLLYWOOD 524243*/ISLAND (10.98/16.98) EDDIE | 44

2 23 || — == QUAD CITY DJ'S QUADRASOUND/BIG BEAT 82905%/AG (10.98/16.98)  GET ON UP AND DANCE 23 80 64 41 4 HEATHER B. PENDULUM 38383*/EM {10.98/15.98) TAKIN MINE | 36

28 | 27 22 1 {m ROWDY 37006*/ARISTA (10.98/15. ,

N T T ?5 Gg:)lc:o:s 7 /RSOSSN %) M i 93 | — [S2gy SOMETHIN' FOR (79'351';5;’,”5 SOMETHIN' FOR THE PEOPLE | 81

RAP-A-LOT/NOO TRYBE 41555"VIRGIN (10.98/16.98) THE RESURRECTION : bl
35 | 47 4 | JOHNNIE TAYLOR MALACO 7480 (5.98/15.98) GOOD LOVE! | 30 82 | 90 | 83 | 36 | VARIOUS ARTISTS NO LIMIT 53993*/PRIORITY (12.98/18.98) DOWN SOUTH HUSTLERS | 13

311 19 | 12 BEEEH MONIFAR UrTon 53004 UNVERSAL (10.53/15.98) roonemoments 1 4 94 | 90 | 38 | 5.0.S. BAND 1ABU 530534/M0TOWN (7.98711.98) THE BEST OF .0.5. BAND | 27

32 | 25 | 20 | 40 | MARIAH CAREY A® COLUMBIA 66700 (10.98 EW/16.98) DAYDREAM 1 84 | 59 | 53 | 10 | SOUNDTRACK NOO TRYBE 41533/VIRGIN (10.98/15.98) ORIGINAL GANGSTAS 8
@ 30 | 23 8 | LUKE LUTHER CAMPBELL 161000 (10.98/16.98) UNCLE LUKE | 8 85 | 76 | 68 | 45 | FAITH EVANS A BAD BOY 73003%/ARISTA (10.98/15.98) FAITH 2

34 | 28 | 25 | 21 | TOTAL @ 5D BOY 73006+/ARISTA (10.98/15.98) ToTAL | 4 86 | 87 | — | 2 | THE GAP BAND INTERSOUND 9183 (9.98/13.98) LIVE& WELL | 86

35 | 29 | 19 | 35 | QUINCY JONES ® QWEST 45875WARNER BROS. (10.98/16.98) Q'S JOOK JOINT | 6 87 | 81 | 74 | 86 | TLC A" LAFACE 26009/ARISTA (10 98/16.98) CRAZYSEXYCOOL | 2

36 | 26 | 18 | 3 | HORACE BROWN MOTOWN 530625* {10.98/16.98) HORACE BROWN | 18 RE-ENTRY | 3 m}@g’;’;gm;‘a‘;lso ogicog RHYTHM OF THE GAMES: 1996 OLYMPIC GAMES ALBUM | 88

37 | 31 | 26 | 53 | D’ANGELO A Emi 32629 (10.98/15.98) BROWN SUGAR | 4 =

89 85 82 51 XSCAPE A 5050 DEF 67022*/COLUMBIA (10.98 EQ/15.98) OFF THE HOOK k)

38| I 35 8 KENNY LATTIMORE COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE | 31

90 | 8 | 65 | 10 | SOUNDTRACK HUDLIN BROS./EPIC SOUNDTRAX 67636/EPIC (10.98/16.98)THE GREAT WHITE HYPE | 27
39 | 32 | 27 | 15 | BUSTA RHYMES @ ELEKTRA 61742*/EEG (10.98/16.98) THE COMING 1
40 | 34 33 33 | LL COOL J A DEF JAM 523845*/MERCURY (10.98/17.98) MR. SMITH 4 gl I il S| GENIUS/GZA @ cerren 24313 (1095/15.98) SO 4
. 98/16. KN 1

41 | 42 | 36 | 25 | THE TONY RICH PROJECT @ LAFACE 26022/ARISTA (10.98/15.98) WORDS | 18 2 | 88 | 63 JEUR DR.DRE TRIPLEX 51226 (10.98/16.98) FIRST HOUNDIKNOCKOUT |, 18

42 | 40 | 28 | 3 | SOUNDTRACK A ARISTA 16796 (10.58/16.98) TGOl ] 93 | 82 | 78 | 36 | GROOVE THEORY EPIC 57421+ (10.98 EQ/15.98) GROOVE THEORY | 14

43 | 38 | 38 | 5 | DONELL JONES LAFACE 26025+/ARISTA (10.98/15.98) MY HEART | 38 94 | 67 | — | 2 | THE HARD BOYZ POWER/BIG BEAT 92674*/AG (10.98/15.98) TRAPPED IN THE GAME | 67

2 | 21 | 25 13 | MEN OF VIZION mios0 mUSC 6697/eP1c (10.5815.98) oErsonaL | 29 RE-ENTRY | 42 | VARIOUS ARTISTS A TOMMY BOY 1137 (10.98/15.98) JOCK JAMSVOL. 1 | 33

45 | 36 | 24 | 12 | SOUNDTRACK A FLAVOR UNIT/EASTWEST 61904+/EEG (10.98/15.98) SUNSET PARK | 1 96 | 84 | 8 | 6 | ANN NESBY PERSPECTIVE 545022 (1098/14.98) I'MHEREFORYOU | 64

46 | 45 | 37 | 43 | SOLO @ perspECTivE 549017/a8M (10.98/16.98) soo | 8 97 | 97 | 95 | 46 | BRIAN MCKNIGHT @ MERCURY 528280 (10.98 EQ/16.98) | REMEMBERYOU | 4 |

47 16 3 4 GEORGE CLINTON & THE P-FUNK ALLSTARS TotTG AT 97 RE-ENTRY 11 | JESSE POWELL SILAS 11287/MCA (9.98/15.98) JESSE POWELL | 35

550 MUSIC 67144*/EPIC (10.98/16.98) AR o o
SODECLE RE-ENTRY | 63 | BARRY WHITE MERCURY 522459 (10.98 EQ/16.98) ALL TIME GREATEST HITS | 70
8|8 “ 51 MCA 11258* (10.98/16.98) THEAS HOWs ThEsA RTER GARTYATHEYHOTEL ! 100 | 100 | 92 | 24 | MAZE FEATURING FRANKIE BEVERLY THE RIGHT STUFF 35885/CAPITOL (11.98/17.98) ANTHOLOGY | 57

() Albums with the greatest safes gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with muitiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is availabie. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit

increase. Pacesetter indicates biggest percentage growth, Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.
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. a
TITLE (Publisher — Licensing Org.) Sheet Music Dist
35 AINTNOBODY/KISSING YOU (CtyraBaty, BVVarce Combs.
BMIVEM Biackwood, BVINIth Stet Tumel, BWaistinCambs,
™ ASCAP/Api ASCAPY HL M
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 93 R&B stations AINTNO NIGGA/DEAD PRESIDENTS (i L EMYBege BMYAig st Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- Moon EMHarkn BVD of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. ALL ABOUT YOU (Preroat D, BVWaren Robirnson BVIAM Towreserd, SoundScan®
BV ke Zchey, BVVEM Bucwou BWVTwo T Enf BV L
5 T = ALL THE THINGS (YOUR MAN WON'T DO) (FROM DONT BE A I = <1
EIEL AR MENACE..) (Fere Bk ASCAP/ el Tree ASCAPAten Agprciy lEls 58z
ERER R z|2|e ASCAPFOYGam i ASCAP HL z |22 EN ]
2|z | g |TITLE 2|z || TITLE B ALWAYS BE MY BABY SoyAVUCEBMAR BWSISbH AP | | 2 | % | & | TITLE 2|5 | 8| T
= | 3 | = | ARTIST (LABEL/DISTRIBUTING LABEL) Z | = | | ARTIST (LABEL/DISTRIBUTING LABEL) AerL ASCAP il ek ASCAPN et ASCAPAYB 0l ASCAP PV T, = | 3| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) £ | £ | Z | ARTIST (LABEL/DISTRIBUTING LABEL).
[ READY OR NOT ASAPWEWHL PAPARAZZI
| * & NO.1T & % 38 | 32| 17| FUgees (RUFFHOUSE/COLUMBIA) 17 BACK TO THE WORLD (il Keel ASCAP ey e ASCAP sl [ * & NO. 1 & & 38136 2 | xz87 wouDy
YOU'RE MAKIN' ME HIGH ASCAP Gebrekes Sorg BMD VEM HOW DO U WANT IT/CALIFORNIA LOVE
1| 9| 70N BRAXTON (LAFACEIRRISTA) 5 wisattio 1| (3D 46 | 34 | GETMONEY o mceeamanro | 100 BECALSEYOU LOVEDME ROM P L0SE B PERSONAL) 1| 6 | SCHeAT. KCAND UHDERTHROM Sk P | 1| R K e
(Reekrgs ASCAP)
| CAN'T SLEEP BABY (IF I) SITTIN’ UP IN MY ROOM ESS/ST/ 1 CAN'T SLEEP BABY (IF 1) | CONFESS
_2 2 _“ R. KELLY (JIVE) 40| 38 | 32| Branpy RISTA) n mm AES IS HIGH (T it 80 Daxy e BV gty (D] 5| 2 | 5E0 ave 40|39 4 | BAAMADIA (CHRYSALISEEMY
TOUCH ME TEASE ME LET'S LAY TOGETHER 22 BLACKBERRY MOLASSES (Organeed Noze, BMYSIF Sht BV S, TWISTED TRES DELINQUENTES
(33|13 rorevoer s | | 4] 35 | 25| THiE 1SLEY BROTAERS (ISLAND) AP i SRSt (3 3| 5 | kel swiear (ELEKTRA/EEG) 41|37 | 12| pglNQUENT HABITS (PMPAOUD)
41416 WHY | LOVE YOU SO MUCH 24212 FOREVER MORE 93 BOOM BIDDY BYE BYE (MCA ASCAP/SauiAssasrs ASCAPHis From Dy al2|7 YOU'RE MAKIN' ME HIGH/LET IT FLOW 424024 ALL THE THINGS (YOUR MAN WON'T DO)
MONICA (ROWDY/ARISTA) PUFF JOHNSON (WORK/COLUMBIA) Borg ASCAPPveabas Ak Phurk ASCAPRVG ASCAP) | | =1 " | TONI BRAXTON (LAFACE/ARISTA) JOE (ISLAND)
5 | 5 | 16| THA CROSSROADS 43 |47| 7 | \NTHE HoOD @ BRING ITON {Uneckg ASCAPMCAASCHD) (5 11| 2 | LOUNGIN 59| 3 | WITH You
BONE THUGS-N-HARMONY (RUTHLESSRELATMVITY) DONELL JONES (LAFACE/ARISTA) 85 CAJUN MOON (Mustuerag ersong GmiH, ASCAP Mamer Cheyyel, LL COOL J {DEF JAM/MERCURY) ot SOMETHIN' FOR THE PEOPLE (WARNER BROS. }
ASCAPWEM
KiSSIN' YOU YOU SAID KISSIN' YOU HANG ‘EM HIGH
6| 61 19| oTAL (BAD BOVARISTA) 8| 9 | Yo LiSA USLAND) n WTWWUWWTOmm/?VMW (B 7|12 TOTAL (BAD BOY/ARISTA) 4| 7| saoatx(Loun)
150 Dt ASCAPAEM Al ASCAP e ASCAP/TapEln.
11 [u] smons || o] apvr ey e I | & D AT e L e b
A, b
ODECI (MCA) ITH EVANS (BAD BOY/ARISTA) Bl G e T M MO 70 ELL URING ISLEY (JIVE)
ONLY YOU GETTIN' IT ASCAP sy ASCAPEM Chyisian ASCAP Rases Loadert YOU SAID
9| 10| 113 FeAT. THE NOTORIOUS BIG. (BAD BOVARISTA 49| 6 | 1008 ORTFEAT, RRLAVENTFUNGDELCDANGERILS w/ﬁ'wmm Afﬁ,ﬁ:ﬂw&%m 10| 8 | Tizrear v nororous BiG moBovarsta | | 4839 | 9 | VonaUsa ostan)
TWISTED LET'S STAY TOGETHER 18 CMONN'RIDE IT (THE TRAIN) (Coep BVYSa et BVWUnitepped HAY PARTY 2 NITE
(& ]0[ 8 | KEITH SWEAT (ELEKTRAEEG) 52| 8 | ERic BENET UAC-MACIWARNER BROS.) BVOH e 9 | 4| 10| CRUCIAL CONFLICT (PALLAS/UNIVERSAL) 47145 | 9 | [paer (motown
t
10 11| 10| 1 LIKE 481 45| 5 | INCE AGAIN 81 COME AROUND (FROM THE NUTTY PROFESSOR) (Vust Com O 10| 8 | 11| TOUCH ME TEASE ME 57| g | FLL NEVER STOP LOVING YOU
FEAT, SLICK RCK OEF AVIVERCURY) A TRIBE CALLED QUEST (JIVE) Aimera BV Secord Cereraton Rooney Tues BV (CASE FEAT. FOXXY BROWN (SPOLED ROTTEIVDEF JAV) J'SON (HOLLYWOOD)
37 COUNT ON ME {(FROM WAITING TO EXHALE) (et BMYSary/ATV
YOU'RE THE ONE USE YOUR HEART | LIKE NOBODY KNOWS
18| 18] sy rew 67| 2] s rew Sores BVIFocFim BVNpry ASCAP/AUrerme, ASCAP) WEM @AD| 12 | 4 MONTELL LOFDANFEAT Sk RO DEF awinaercury || 49 | 38 | 32 | TUIETORY RICH PROJECT (LAFACE/ARISTAY
79 DOIN T (L Cook), ASCAP/Def Jarm ASCAP/Saryah BVVEM Backenood,
KILLING ME SOFTLY | WILL SURVIVE THA CROSSROADS OPERATION LOCKDOWN/DA WIGGY
121 13| 21| FyGEES (RUFFHOUSE/COLUMBIA) S0 | 50 | 46 | ciANTAY SAVAGE (RCA) EWarce o BVDHL 1219 1 11| pone ucsneramviony RutHessreLamry | | 30 | 42| 7 | HELTAH SKELTAH (DUCK DOWN/PRIORITY)
&  DONTWANNA LOSE YOU EMIAXE ASCAP e Tyrme ASCAPABR
1312111 YOU ) 5114412 IT’S YOU THAT'S ON MY MIND ASCAPHL 1314119 C MON N RIDE 17 (THE TRAI/N) ' 511481 3 SOMEDAY
MONIFAH (UPTOWN/UNIVERSAL) QUINDON (VIRGIN) 84 DON'TYOU WORRY iy BVYCH G, B Reck DS (QUADRASOUND/BIG BEATIATLANTIC ALL-4-ONE (WALT DISNEY/HOLLYWOOD)
14| 14 | 27 | ALL THE THINGS (YOUR MAN WON'T DO) 56 | 3 | WHERE DO WE GO FROM HERE ASCAP/r BVDWEM 14|13 10| GETONUP 52| 50| 17 | PLEASE DON'T GO
JOE (ISLAND) DEBORAH COX (ARISTA) 47 DOWN LOW (NOBODY HAS TO KNOW) Crrts BVVR el BV JODEC! (MCA) IMMATURE (MCA)
15116 | 15 HOUSE KEEPER @ |1 SO MANY WAYS WeM 15(15] 7 THEY DON'T CARE ABOUT US 53149 6 SO FLY
MEN QF VIZION (MJJ/550 MUSIC/EPIC) THE BRAXTONS (ATLANTIC) 54 FASTLOVE (BgCenf PRYClieprel ASCAP Bty Fresrs ASCAP frece MICHAEL JACKSON (EPIC) DOMINO (OUTBURST/DEF JAM/MERCURY)
IF | RULED THE WORLD WITH YOU Dee BVt Bice ASCAPWEM You COUNT ON ME
16| 15| 6 | nas coLumBiay 65 | 2 | SOMETHIN' FOR THE PEOPLE (WARNER BROS ) 34 FOREVER MORE (WB ASCAP/Gratce Sy ASCAPAMo Dt BMVEr s 16 | 17 11| {oniFan (PTowN/UNIVERSAL 34| 51| 18 | SANEY HOUSTON & CECE WINANS (ARISTA)
BViHackey ASCAPWEBM
HIT ME OFF DOWN LOW (NOBODY HAS TO KNOW) HOUSE KEEPER REAL MAN
(’ﬂ 2| REW EDITION (MCA) 55| 37§ 34 | R KELLY FEATURING RONALD ISLEY LIVE) 77 FOR THE LOVE OF YOU (Mues Corp OfAmeca, BMVBayn Beet BV) 17| 18 | 11 | GEN OF VIZION (17550 MUSIC/EPIC) (55 1 | GEORGE NODKS & LUPA (CORRECT)
T NEVER TOO BUSY LET ME CLEAR MY THROAT 351 GETMONEY Betrore e e YOU'RE THE ONE A THIN LINE BETWEEN LOVE & HATE
18 | 17 | 13 | (ENNY LATTIMORE (COLUMBIA) 59 | 15 | By koot LRI mMWAMMWMTMM 18| 16| 14| v’ rom 36 | 93| 25 | |1.70WN UAC MACWARNER BROS.)
MY BOO THAT GIRL GET ASCAP) e ASCAPA BN ASCAP/ BACK TO THE WORLD RENEE
(13 28 | 6 | F6S 10w o1's (50 50 DEFCOLUMBIA) 69 i 2 | Maxi PRIEST FEATURING SHAGGY (VIRGIN) m%wm o NN RORR 11_20__ 5 | Tevin campeeLL fawestwarner sros. | | 37|43 | 17| {08t 80vz ustanos
211 8 HOW DO U WANT IT 58 | 54 131 NOBODY KNOWS 41 GIVE MEONE REASON EM A ACAP AU Rebtd ASCAP) 20221 3 GIVE ME ONE REASON 58|44 12 | GIVE IN
2PAC(FEAT, KCAND 10.0) (DEATH ROWNTERSOOPE) THE TONY RICH PROJECT (LAFACE/ARISTA) 74 HANG 'EM HIGH (fexGram ASCAPDC Comty, ASCAP Dty Frgss. TRACY CHAPMAN (ELEKTRA/EEG) BOBBY CALDWELL (SIN-DROME)
21|20 | 22 | ALWAYS BE MY BABY 59| 5] | 33 | LET IT FLOW BMrat BAEM BV 30| 3 | WHERE DO WE GO FROM HERE 59 | 57 | 17 | THE EARTH, THE SUN, THE RAIN
MARIAH CAREY (COLUMBIA) TONI BRASTON (ARISTA) 13 HAY Salep BVIFict BMVBrienot BVDWEM DEBORAH COX (ARISTA) COLOR ME BADD (GIANT/WARNER BROS.)
68 HE' NOT GOOD ENOUGH EMIATLASCAPAYE Tyme ASCAPANaw } = —
BACK TO THE WORLD ONE FOR THE MONEY IN THE HOOD DON'T YOU WORRY
(@D)| 23| 8 | BA R JUPBE L (AWESTWARNER BROS.) 68 | 20| {ioRACE BROWN (MOTOWN) WWM%@M@MB&M (2D] 29| 10| GOt Jones (arACEARISTA) 60 | 67| 5 | RUFFA FEATURING TASHA (MCA)
76 HOME (Rebooe ASCAP Drep Scierce ASCAP) I
LOUNGIN LIKE A WOMAN AIN'T NO NIGGA/DEAD PRESIDENTS WISHES
23122 8 | ["cOOL J (DEF JAMMERCURY) 66| 5 | THE TONY RICH PROJECT (LAFACE/ARISTA) 15 HOUSE KEEPER MOV, BVVIT ASCAP Shecty Melodes ASCAP) 23|19 |19 | Javzrear Foeo mtwn FREEZEROCATELLY | | 81| 95 | 3 | NATHAN MORRIS (PERSPECTIVE)
S WEDO FOR LOVE | ! mwﬁm%;% 24| 23| 4 | BLACKBERRY MOLASSES IT'S YOU THAT'S ON MY MIND
24|18 |30 | LADY ‘ 62]55( 3 | THING , 7 THATS
17 D'ANGELO (EMI HORACE BROWN (MOTOWN) ASCAP/Sug ASCAPnoris, ASCAPYWEM MISTA (EASTWEST,EEG) QUINDON (VIRGIN)
2519123 KEEP ON, KEEPIN’ ON @ 63111 SCARRED 3 | CANT SLEEP BABY {IF I) Garrba BVIRKely, BMPWEM 2|2 IT'S A PARTY 636022 5 O'CLOCK
MC LYTE FEAT. XSCAPE (FLAVOR UNITEASTWEST) LUKE (LUTHER CAMPBELL) | 50 | CONFESS (Saacka ASCAP St tCach BVVEM Berkvrl BV BUSTA RHYMES FEAT. ZHANE (ELEKTRA/EEG) NONCHALANT (MCA
2251 8 HAY 6416123 TRADE IN MY LIFE 83 1F ANYBODY GETS FUNKED UUP (IT'S GONNA BE YOU) (Tkdiee BVY) 2% | 11 NEVER TOO BUSY 64| 46 | 20 WOO-HAH!VEVERYTHING REMAINS RAW
CRUCIAL CONFLICT (PALLASUNIVERSAL) | | 9% | O | R. KELLY UIVE) 9B IF [ KNEW THEN (WHAT | KNOW NOW) (VCA ASCAP PettlLzre, KENNY LATTIMORE (COLUMBIA) BUSTA RHYMES (ELEKTRA/EEG)
ASCENSION (DON'T EVER WONDER) 2 OF AMERIKAZ MOST WANTED ASCP e Me DBt ASCFTm Casmon ASCAY D ey ASCA g s CHANGE THE WORLD THINGS WE DO FOR LOVE
27|26 7 MAXWELL (COLUMBIA) 65| 64 | 11 2PAC (FEAT SNOOP DOGGY DOGG) (DEATH ROW) Bean BV ey larms. ASCAP) @ 1 ERIC CLAPTON (REPRISE/WARNER BROS.) —I! HORACE BROWN (MOTOWN)
T 1T 24 IFI RULED THE WORLD WL ASCAP/Zomta, ASCAPN 2 And Ui,
BLACKBERRY MOLASSES GLORIA N SCARRED LET'S LAY TOGETHER
30| 5 | WisTA (EASTWEST/EEG) 1| JESSE POWELL (SILAS/MCA) Wﬂfwmmwmwmm 28| 25| 14| {jke (LUTHER CAMPBELL 86 | 69 | 16| Tyi¢ 3LeY BROTAERS (SLAND)
1 BV S s ASCAP) x
292412 THEY DON'T CARE ABOUT US @ 7 | wHY DOES IT HUIRT SO BAD % IF TS ALL GOOD Cobur Cib, BVD 29{ 7] | 24 | GET MONEY 671561 7 REAL LIVE SH*T
MICHAEL JACKSON (EPIC) WHITNEY HOUSTON (ARISTA) o N T ) 1 | JUNIOR MAF A (UNDEAS/BIG BEATATLANTIC) | %0 | | REALLVEFEAT KDEF & LARRY.O(PRATEBG BEAD
ME AND THOSE DREAMIN' EYES OF MINE I'LL DO ANYTHING FOR YOU U 1UKE (FROM THE NUTTY PROFESSOR) (Chrysals ASCAP/Vo Serg, KEEP ON, KEEPIN' ON OREGANO FLOW
40 | 6 | pinceLo enb 2_60 3 | ANN NESBY (PERSPECTIVE) Asw(aammmmmw ) 30 | 28| 19 | Nic Lvre reaY. xscapE (RLavor UNTessTwesT) | | 88| 72| 9 | DiGiTAL UNDERGROUND (CRITIQUE)
31| g | ELEVATORS 1 | TELLME 5 I1L DOANYTHING FOR YOU EMATLASCAPAVE Tyme. ASCAPNew 31|27 11 | FASTLOVE 69 | 62 | 5 | BOOM BIDDY BYE BYE
OUTKAST (LAFACE/ARISTA) el DRU HILL (ISLAND) Perspeche ASCAP) GEORGE MICHAEL (DREAMWORKS/GEFFEN) 2 | CYPRESS HILL (RUFFHOUSE/COLUMBIA)
32| 27 | 16 | AIN'T NO NIGGA 70 | 57| 16 | PLEASE DON'T GO 6 ILL MAKE YOUR DREAMS COME TRUE (FROM KAZAAM) M) 321311 g | IT'S ALL THE WAY LIVE (NOW) 701611 23 | T WILL SURVIVE
JAY-Z FEAT.G FOXXY BROWN (FREEZEROCAFELLA) IMMATURE (MCA) Al ASCAPRYE Ty, ASCAP) COOLIO (TOMMY BOY/ISLAND) CHANTAY SAVAGE (RCA)
63 I'LLNEVER STOP LOVING YOU Denord Quts BVVZoba BV - ——
C'MON N’ RIDE IT (THE TRAIN) | CONFESS FOREVER MORE HE'S NOT GOOD ENOUGH
33) 36 | 12| Gunavissiaumorsountaeeatatamo | | 71] 58 | 5 | BanAMADIA cHRYSALIS/EMD ® mw . sl = _31 34 _10 PUFF JOHNSON (WORK/COLUMBIA) 3 | SOLO (PERSPECTIVE)
34129 | 5 | BRSbut Teory tepic || SEBY errcoey > COME TRUE P e Cerl PN o 54 | 2 | W bRt rearurive suacay oy | | 72| 70| 18 | SN
TIVI !
GRO - SR : | L M ] WAY (PERSPECTIVE 51 TAURTS LIKE HELL FROM WATING TO BIHALE G s MA - : ( LPE 7717 | QU ESFEAT B & TAVISAITHRIRIRATIOWESTNE
41| 3 | THE THINGS THAT YOU D 73| 70 | 20 | RENEE VS ATV Sergs BVFocF BV () 63| 5 | IF IT'S ALL GOOD ! 73|71 | 2 | MEAND THOSE DREAMIN' EYES OF MINE
€ GINA THOMPSON (MERCURY) LOST BOYZ (ISLAND) 5 T'SALL THEWAY LIVE (NOW) (FROM EDDIE) BoDady (59T | |- COLOUR CLUB (VERTEX/JVC) P91 € | DANGELO (EMI)
3633121 COUNT ON ME @ 1 FLOATIN’ ON YOUR LOVE Boy ASCAP/Soy ATVLLG, BMVUAA Prrtrat ASCAP Sckar ASCAP HL 361321 16 ALWAYS BE MY BABY 1 CLONES
WHITNEY HOUSTON & GECE WINANS (ARISTA) THE ISLEY BROTHERS (ISLAND) 27 IS APARTY (TZhs BVt Toan ASCAP) | MARIAH CAREY (COLUMBIA) THE ROOTS (DGC/GEFFEN)
371034 g | IT'S APARTY (15 | | TEARS 4 ITSYOUTHAT'S ON MY MIND (-ocken BV ok Raw, BMYCctd 37 | 33 | 15 | AIN'T NOBODY/KISSING YOU (75 1 | I'LL DO ANYTHING FOR YOU
BUSTA RHYMES FEAT. ZHANE (ELEKTRAEEG) THE ISLEY BROTHERS (ISLAND) Chilri ASCAP) | *° | FAITH EVANS (BAD BOY/ARISTA) ANN NESBY (PERSPECTIVE)
) - — - - % IWILL SURVIVE (PryGran L ASCN Porens Ves ASCAP H_ = = -
C) Records with the greatest airplay gains. © 1996 Billboard/BPi Communications. 2 KEEP ON, KEEPIN ON (FROM SUNSET PARIO SoSoDd. () Records with the greatest sales gains. © 1996 Billboard/BP1 Communications and SoundScan, Inc.
ASCAPEMA T ASCAP Bk Based, ASCAP/ Top Bl ASCAPVEEC.
HIIT H&B HH:“HHENT Al“PlAY Bl et VL 57 PLEASE DONT GO Gorba EMVHurkven ASCAPIARM Oyt ASCAP/Zumta ASCAPMNesss Nty & Capone ASCAP HAWEM
T r — ’, 6 KISSIN' YOU (i Shack | BV Troy Il BMYBsong ASCAP) 78 POPIMP {Qredrs Wy ASCAP) 8 TRES DELINQUENTES (Memory Lost ASCAP/Black Wax.
1| | 1 | EVER SINCE YOU WENT AWAY 14 18 | FANTASY A LADY (rchon ASCA/IZI0AM AR Py Gamiel 9 REAL LIVE SH*T (eioMen ASCHP Feveck BVD ASCAP/raveyard S, ASCAP/Amo, ASCAP) WEM
ART N QUL (NATURE BOY/BIG BEAT/ATLANTIC) MARIAH CAREY (COLUMBIA) MAh?E I §  RENEE (FROM DONT BE AMENACE ) ooy ASCAR 4 TWISTED (Koith Swoat, ASCAP/E/A. ASCAPAWE,
21| 4|NOTGON'CRY 15114 | 12 | HEY LOVER 2, B s ASCAPA T Sers ASCAP Oy Ot ASCAPA Sex ASCAPEM A ASCAP/Deep Sound. ASCAP/Short Dolls, BM) WEM
MARY J. BUGE (ARISTA) LL COOL J (DEF JAM/MERCURY) ) grmwmm (FROM DONT BE A MENACE..) Gonvte. ASCAPRYE Tyme ASCAP WEAL %0 WHERE DO WE GO FROM HERE (FROM ERASER) (Ore Four
5 O'CLOCK 4 THIS IS HOW WE DO IT N 38 SCARRED (FROM EDDIE) {.CM DeepSauth V1) Three, BM/Peer. BMI/Brandon Brody, BMIAWamer Tamertane, BMI/Sik
3| 2] 2 | RoNCHALANT (Mca) 16 41| MONTELL JORDAN (PMP DEF JAMMERCURY) L] ﬁ%STAYTOGETHER (FROM ATHIN LINE BETWEEN LOVE & % SHADOWBOXIN' (Caveers- BVG BMVRatecce, BARO Gt And Gravel, BMVEgg, BMD HLAVBM
4| 3| 5 | BEFORE YOU WALK OUT OF MY LIFE | |47 29 | ONE MORE CHANCE/STAY WITH ME 10 LOUNGIN mmmpmmmop&ﬂng? S S 2 O DR
MONICA (ROWDY/ARISTA) 7 | THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) : : 4 SITTIN UP IN MY ROOM (FROM WAITING TO EXHALE) (el Berkwor!, BVWDeboreh Cog BVD
3 MEAND THOSE DREAMIN EYES OF MINE (o ASCAY1200 BMSANY Srs BVFOF VD WEM 5 WHYI LOVE YOU SO MUCH/AINT NOBOOY e Tamere,
STILL IN LOVE 18 | 18 | 39 | CAN'T You SEE AV ASCAP i HLASCAP) ¢
5| 4| 16| BRiaN MCKNIGHT (MERCURY) TOTAL FEAT. THE NOTORIOUS B1.G. (TOMMY BOY) 8 MR ICECREAM MAN Gum/e. BVBeP BVD 67 SLOW JAMS (Rockrigs ASCAP Ao ASCAP) WEM BMV/Boche-Loo BVEMATLASCAP Naughty, ASCAPANB ASCAP) WEM)
3 Bm BM/BgP, 64 SOFLY (Cepam ASCAP/AlInt ASCAP/Chysals, ASCAP WBM 61 WISHES (FROM KAZAAM) (EMI Apni, ASCAP/Fte Tyrre,
6|5 |14 TELL ME 19| 10 | 13 | EXHALE (SHOOP SHOOP) 2 MYBOO Grsonn BVMaIV BAA Cortu ATAD 87 SOMEDAY {FROM THE HUNCHBACK OF NOTRE DAME) ASCAP/Ensigrn, BN ASCAP/Coton, B Ten East.
GROOVE THEORY (EPIC) WHITNEY HOUSTON (ARISTA) 19 NEVERTOO BUSY (48 ASCAPStre larm ASCAP Ness Ny & ancerpod, Elen
Ny & Capre. (Wercriand BV Diney ASCAP BMI/Sprrgalo, BMVRcie Furay, BMI)
7|7 | 11| ONESWEET DAY cotompn | 20|20 |58 | CREEP L ”welwﬂ(mws st . @ TELL ME (1L BE AROUND) Saeen Gerrs ELBVD B WITH YOU (it AWk Furk BV
£ Z{LMENICORIMEIA) CAGACE/ARISTA) g 00300" ?HO%NH ek BASH SN BAD M B 9 THACROSSROADS (Rifess Ak ASCAPMo Thug ASCAP Heern, 71 WOO-HAH! GOTYOU ALL IN CHECK/EVERYTHING
g | 11| 7 | WHERE DO UWANTMETOPUTIT | |9y 7|33 | WATERFALLS NETORTHE MONE v e e Bout B i BV ASCPEM A ASCHP H. REMAINS RAW (TZahis, Bl Saciyehs. BMVEM) Backwood,
SOLO (PERSPECTIVE) | TLC (LAFACE/ARISTA) ASCAP/EM A ASCAP et G Graherm ASCAP/141- 131 ASCAPASN 40 THAT GIRL Crrysais BVWV ASCAP Neting HLASCAP ngsn, BViance Combs, BMI HL
g | 9| 10| I MISS YOU (COME BACK HOME) 22 49 | | WANNA BE DOWN g OmNLmYYOUSEug]wmATADSN/ﬂwL Hﬂw/mwm ASCAPAVE BMDWEM %  THE WORLD IS A GHETTO (FROM ORIGINAL GANGSTAS)
MONIFAH (UPTOWN UNIVERSAL} BRANDY (ATLANTIC) A 2 THEY DON'T CARE ABOUT US (Vi BMWaner-Tametane BVD) (Far Out ASCAP/PolGram. ASCAPYHL
WHO CAN | RUN TO A THIN LINE BETWEEN LOVE & HATE ) %wﬁmmﬁmmmﬁmmhw L 2 {OURE MAKINIMEHRIGRTELT ELO (196 0ome T8
10615 XSCAPE (S0 SO DEF/COLUMBIA) IE H-TOWN (JAC-MAC WARNER BROS.) P OPEkAHONLO()(DO 42 THETHINGS THAT YOU DO (EM Badwood BVKO/BO ks BMRoriney ASCAP/AImo, ASCAP/Ecaf, BMI/Sory/ATV Sorngs, BMI) HLAWBM
WN/DA WIGGY Dt ASCAPM Matly s BVOH. 14 YOU'RE THE ONE (AT Sireet, ASCAP/Aimo, ASCAP/Saandra
SOON AS | GET HOME 24| 19 | 3 | BEST FRIEND ASCAPAESP BYWarer Tarrerre, BVYShecks OfBrarkn ACAP) WEM 53 THINGSWE DO FOR LOVE ot o ; '
11|15 | 11| A Evans (BAD BOV/ARISTA) BRANDY (ATLANTIC) 31 OREGAND FLOW Rbfovigbe BV Zrta BVVEM g AP i EVtrece Sown Mk, ASCAP/One Ole Ghetto Ho, ASCAP/WB, ASCAR/Wonder Woman
NOIGNEIEISE EROWNISUGAR e ASCAPNess Nty & Capone ASCAPWarmer Cheppel ASCAP) Sings, ASCAPWamer Chappel, PRS) WBM
12116 7 TOTAL (BAD BOY/ARISTA) 25 23 DANGELD (M, 73 PAPARAZZ Fabenae S 88 _TILTHE COPS COME KNOCKIN' (Sory/ATVLLC, BViViszenel % YOU SAID (HmNAPQy&HmeBM,mP/DOMBIIgm.
) PARTY 2 NITE (40 Do ASCPAeares eyl ACAPABS ke, o o e e
13| 8 |13 | LOVE U 4 LIFE Recurrents are titles which have appeared on the Hot R&B oW Tametre VDV 7 TOUCH ME TEASE ME (FROM THE NUTTY PROFESSOR) (Cnyrgft 16 YOU (SodOnSoul ASCAP/EM A ASCAP/ e Boyz FromNewerk,
1 JODECI (MCA) Singles chart for 20 weeks and have dropped below the top 50 CortrMCA ASCAPChyra Dol ASCAPQLmrn At Ya ASCAP e ASCAPBuel ASCAP eamer Chepred ASCAP) HAWEM
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FOR WEEK ENDING JULY 20, 1996 ™

CLUB PLAY MAXI-SINGLES SALES
o |Bx T o |Bg T ORS wGARERORT NUMBER OF UNITS 3015 10 SOUNDSCAN, INC. SomtiSoan®
o ’g‘gé $9|¢%| TITLE ' ARTIST 2B | pE|Sg|gE]| TmLE FRRNEN ARTST
Fz| 32| Q2| 28| LABEL & NUMBER/DISTRIBUTING LABEL F2| 32| 2| 5| LABEL & NUMBER/DISTRIBUTING LABEL
*k *NO. 1 x % * * *NO. 1% % *
| 1 4 8 BEFORE ATLANTIC 85489 2 weeks at No. 1 & PET SHOP BOYS 1 1 1 6 HOW DO U WANT IT/CALIFORNIA LOVE (M} (T} (X} DEATH ROWANTERSCOPE 85465 MSIAND  Swesisatho.t @ 2PAC(FEAT KCAND 10J0}
2 3 3 9 | MOVE YOUR BODY MAW O0/STRICTLY RHYTHM RUFFNECK FEATURING YAVAHN 2 2 2 6 | YOU'RE MAKIN ME HIGH/LET IT FLOW (M) (T) (X) LAFACE 2-4161/ARISTA @ TONI BRAXTON
4 5 8 LOOKING AT YOU COLUMBIA 78249 SUNSCREEM @ 4 35 3 LOUNGIN (1) DEF JAM 575063/MERCURY ) # LL COOL J
@ 9 19 4 PROFESSIONAL WIDOW ATLANTIC 85499 TORI AMOS | 4 3 5 19 | AIN'T NO NIGGA/DEAD PRESIDENTS (M) {T) () FREEZEROC-A-FELLA 53233/PRIORITY © JAY-Z FEAT. FOXXY BROWN
5 5 1 10 | WRONG ATLANTIC 85505 EVERYTHING BUT THE GIRL 5 9 4 9 ONE MORE TRY (T) (X) CHAMPION 64528/RCA ) @ KRISTINEW |
6 6 8 9 ALWAYS BE MY BABY COLUMBIA 78313 ® MARIAH CAREY 6 8 — 2 KEEP ON JUMPIN' (1) (X) LOGIC 59047 ¢ MARTHA WASH & JOCELYN BROWN |
7 2 2 9 YOU KEEP ME HANGIN' ON MCA 55195 REBA MCENTIRE 1 6 16 12 | C'MON N'RIDE IT (THE TRAIN) (M} (T) (X) QUADRASOUND/BIG BEAT 95664/ATLANTIC © QUAD CITY DJ'S
8 13| 20 5 LET THIS BE A PRAYER CHEEKY 013/CHAMPION © ROLLO GOES SPIRITUAL WITH PAULINE TAYLOR 8 15 | 11 5 IF MADONNA CALLS (T) (X) GROOVILICIOUS 011/STRICTLY RHYTHM JUNIOR VASQUEZ
9 11 13 8 FOR THE LOVE OF YOU 143 85506/ATLANTIC & JORDAN HILL 9 11 6 10 | GET MONEY (M) (T} (X) UNDEAS/BIG BEAT 95668/AG © JUNIOR M.AF.I.A. FEAT. THE NOTORIOUS B.I.G.
12 17 7 LIFT UP YOUR HANDS JELLYBEAN 2510 XODUS FEATURING DAWN TALLMAN 10 | 12 9 4 1 LIKE (T) DEF JAM 575047/MERCURY & MONTELL JORDAN FEATURING SLICK RICK
11 7 9 9 | ONE BY ONE REPRISE 43643 ¢ CHER @ 19 | 19 3 | THE THINGS THAT YOU DO (T) MERCURY 578152 ® GINA THOMPSON
@ 22 1 32 3 KEEP ON JUMPIN’ LOGIC 53047 © MARTHA WASH & JOCELYN BROWN 12 | 10 | 13| 6 'ONE BY ONE (T) (X) REPRISE 43643 & CHER
13 8 7 10 | JAZZIT UP STRICTLY RHYTHM 12442 THE ERICK MORILLO PROJECT 13 7 10 | 10 [ CHILDREN (M) (T) (X) ARISTA 1-3007 © ROBERT MILES
25 | 38 3 YOU'RE MAKIN ME HIGH LAFACE 2-4161/ARISTA & TON! BRAXTON 14)| 25 | 39 4 TWISTED (M) (T) {X) ELEKTRA 66031/EEG & KEITH SWEAT
15 | 10 11 8 GET ON UP MCA 55125 # JODECI | % % * HOT SHOT DEBUT* * %
16 | 24 | 6 | THISISYOUR NIGHT TomuY BOY 735 AMBER (15)| NEWD | | | PROFESSIONAL WIDOW (1) (X ATLANTIC 85499AG TORI AMOS
L S CESEsichissll & TINGARENA 16 | 14 | 12 | 7 | oNLY YOU ()T o0 BAD BOY 7-9061/ARISTA @ 112 FEAT. THE NOTORIOUS B.I.G.
201k T [ K1 RV Ao a0 _ pRMENDIVANHECDEN 17 | 5 | 3 | 5 | THEBIZNESS/STAKES 1S HIGH (T) Tommy BoY 730 ® DE LA SOUL FEAT, COMMON SENSE
19 | 19 | o7 5 | LOVE DON'T LIVE HERE ANYMORE MAVERICK PROMO/WARNER BROS. ¢ MADONNA 18 1 17| 2 3 | WHERE DO YOU GO (M) (T) (X) ARISTA 1.3226 © NO MERCY
20 | 14 6 12 | THEME FROM MISSION: IMPOSSIBLE MOTHER 576671/ISLAND © ADAM CLAYTON & LARRY MULLEN THINE 7 5 | IF | RULED THE WORLD (1) COLUMBIA 78327 * NAS
2 | 15 | 16 | 7 | YOUGOT ME FOREVER K48 021 MAYDIE MYLES 20 | 18 | & | 11 | THEME FROM MISSION: IMPOSSIBLE (1) 06 MOTHER 576671/SAND @ ADAM CLAYTON & LARRY MULLEN |
22 | 20 | 2 6 | IN DE GHETTO MERCURY PROMO BAD YARD CLUB FEATURING CRYSTAL WATERS 21 | 20 | 14 | 14 | YOU'RE THE ONE () (X) RCA 64551 o 5wy |
* % * POWER PICK* % » 22 | 16 | 15 | 6 | THISIS YOUR NIGHT (T) (X) TOMMY BOY 735 AMBER |
37 | — 2 | IF MADONNA CALLS GROOVILICIOUS 01 1/STRICTLY RHYTHM JUNIOR VASQUEZ * % * GREATEST GAINER * * %
28 | 33 | 4 | LEVITICUS: FAGGOT MAVERICK 43710RREPRISE @ ME'SHELL NDEGEOCELLO 44 | — | 2 | WON'T GIVE UP MY MUSIC (1) () JELLYBEAN 2513 PULSE FEAT. ANTOINETTE ROBERSON
@ 32 | 35 [ 4 | ONE MORE TIME KING STREET 1043 DIVAS OF COLOR FEAT. EVELYN “CHAMPAGNE" KING 2 | 21 | 17 | 8 | GET ON UP () (D) (0 MCA 55125 & JODEC
26 | 26 | 26 | 7 | LIFT ME MOONSHINE MUSIC 88425 EDEN FEATURING CALLAGHAN 2% | 21 | 2 3 | MY BOO () 50 SO DEF 78358/COLUMBIA ® GHOST TOWN DJ'S 1
21 | 21 | 14 | 9 | WAVE SPEECH (THE GUITAR SONG) PAGODA 281001 PETER LAZONBY % | 2 | 2 5 | KISSIN' YOU (V) (1) (x) BAD BOY 7-9059/ARISTA * TOTAL |
28 | 24 | I5 | 307) LOVE LOVE LOVE PULSE S IMPORT _ SECRETILIGE 21 | 23 | 20 | 10 | TOUCH ME TEASE ME (1 SPOILED ROTTENDEF JAM 854621/MERCURY ® CASE FEAT. FOXXY BROWN
33| 43 3 ARE YOU READY FOR SOME MORE? STRICTLY RHYTHM 12443 REEL 2 REAL 28 | 28 | 37 19 | LET ME CLEAR MY THROAT (1) (X) CLR 5218 DJ KOOL
30 | 17 | 10 | 12 | CHILDREN aRisTA 1-3007 ® ROBERT MILES @ NEW D 1 DO YOU BELIEVE (T) BASEMENT B0YS 008 007
35 | 41 | 3 | CELEBRATE MOONSHINEMUSIC88428 ELLI MAC RE-ENTRY | 5 | CAFE CON LECHE (1) (X) OUT OF CONTROL 13507 _ EL PRESIDENTE
32 | 39 | 39 | 4 | SET THE WORLD ON FIRE STOCKHOLM IMPORT E-TYPE NEW b | | BEFORE () (0 ATLANTIC 8545946 ® PET SHOP BOYS
5 ] 49 WEEE UM INLOVEMUSICPANTO36 . GEORCIEPORGI GD| 33 | 9 | 8 | wRoNG o aanticssosaG EVERYTHING BUT THE GIRL |
B4, LI | X5 R VOUIOLGHTA FNOWLSEERSILNDiz] e SYBERSOUND | "33 | 26 | 24 | 7 | THEY DON'T CARE ABOUT US (i epic 78212 ® MICHAEL JACKSON
* % * HOT SHOT DEBUT* * % 3 | 27 | 18 | 18 | RELEASEME (I UPSTARSOI8 _ ANGELINA
NEWD | | | STAND UP 0V8 120085/48M LOVE TRIBE 39 | 41 | 3 | MACARENA (T)BMG U.S. LATIN 39227 LOS DEL RIO
GD 46 50 3 'WE GOTTA LOVE PULSE8 IMPORT KYM SIMS 36 29 27 7 DOUBLE TROUBLE (T) WEEDED 20189/NERVOUS @ MAD LION FEAT. KRS-ONE AND BRENDA K. STAIL'
47 | — 2 | STAY OUT ALL NIGHT CUTTING 369 DOCTOR LOVE @ 40 | 33 7 | WHY | LOVE YOU SO MUCH/AIN'T NOBODY (M) (T) (X) ROWDY 3-5073/ARISTA @ MONICA |
38 | 40 | 48 3 | LOVE YOU THE RIGHT WAY NERVOUS 20195 BYRON STINGILY 38 | 3 | 8 MAKE THE WORLD GO ROUND (T) (X) CHAMPION 322 SANDY B.
I |7 |2 11 | CHECK THIS OUT MAX 2036 B CEVIN FISHER | ‘ NEW b 1 PAPARAZZ| (T) LOUD 64535/RCA & XZIBIT
40 | 36 | 36 | 5 | ONEOF US INTERHIT 10160 OUTTA CONTROL | ' RE-ENTRY | 6 | BOOM BIDDY BYE BYE (1) RUFFHOUSE 78338(COLUMBIA ® CYPRESS HILL
41 130 | 29 9 | TAKE ME HIGHER STRICTLY RHYTHM 12429 __ XLR8 FEATURING SUGAR 4 | 32 16 | SWEET DREAMS (1) (X) RCA 64504 © LA BOUCHE
42 | 41 | 45 4 | LOVE POWER COLUMBIA PROMO CLAUDIA CHIN 42 | 31 | 34 | 16 | ALWAYS BE MY BABY (M) (T) (X) COLUMBIA 78313 ¢ MARIAH CAREY
49 | — [ 2 | cRy INDIA poPuLAR 26004 ®UMBOZA | | 43 | 34 | 30 | 5 | CLONES/SECTION (1) DGC 22216/GEFFEN & THE ROOTS
5 | — | 2 | OLD FASHIONED LOVIN' DOME IMPORT Fonapay | (@) NEWP | 1 | MARIA® & coLuven 7352 ® RICKY MARTIN
45 | 29 | 18 | 13 | STOPGO MOONSHINE MUSIC 88430 D'STILL'D 45 | 15 L 32 9 | LOOKING AT YOU (1) (X) COLUMBIA 78249 ' SUNSCREEM
NEW ) 1 KEEP PUSHIN' PEPPERMINT JAM IMPORT BORIS DLUGOSCH RE-ENTRY 3 | CONFESS (T) CHRYSALIS 58437/EMI & BAHAMADIA
47 | 38 | 23 | 14 | AMERICA (I LOVE AMERICA) SUGAR DADDY/BIG BEAT 95643/ATLANTIC @ FULL INTENTION a7 | 3 T 23 |19 | keep ON, KEEPIN’ ON (7) (X) FLAVOR UNIT/EASTWEST 66044/EEG © MC LYTE FEAT. XSCAPE
48 | 48 | 44 | 5 | YOU CAN GET IT FLOORWAX 1579 CRITICAL FEATURING LEE'AR RE-ENTRY | 13 | FEEL THE MUSIC (T) (X) STRICTLY RHYTHM 12430 @ PLANET SOUL FEAT. BRENDA DEE
49 | 43 [ 37 | 13 | ALWAYS THERE TALKIN LOUD IMPORTVERVE INCOGNITO FEATURING JOCELYN BROWN 49 | 4 I 28 | 7 | OPERATION LOCKDOWN/DA WIGGY (T) DUCK DOWN 53232/PRIORITY & HELTAH SKELTAH
NEW ) 1 YOU GOT TO PRAY EIGHT BALL 99 JOI CARDWELL RE-ENTRY 2 DO YOU MISS ME (1) (X) CLASSIFIED 0227 JOCELYN ENRIQUEZ

(O Titles with the greatest sales or club play increases this week. ® Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single avaitability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1996, Billboard/BP! Communications.

THE NEW SINGLE FROM REMIXED BY FRANKIE KNUCKLES ——
“ -,

SECRET LIFE > & THE PLAYBOYS - "?
LOVE LOVE LOVE NEW SINGLE o &

ALREADY TOP 10 CLUB PLAYLIST CHART
12/CASS/CD KYM SIMS »

WE GOTTA LOVE

REMIXED BY DAVID MORALES

GET READY FOR & MIX MASTER 12/cAasSs/CD

ABIGAIL- REMIXED BY
NIGHTMOVES  RHYTHM MASTERS

PULSE-8 RECORDS - THE BEST IN DANCE 245 0LD MARYLEBONE ROAD LONDON NW1 5QIT T: (44) 0171 224 9405 F: (44) 0171 224 9425
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Dance

ARTISTS & MUSIC

TRAX

(Continued from page 20)

gling “Living For The Weekend”), or the
diva power of Jackie Moore (wailing on
“Helpless”) and Shannon (serving the
timeless “Give Me Tonight”), you need
look nowhere else for a fix of groove
nourishment.
And if you crave the sweetness of a
classic pop hook, there is the candy-like
* bite of “I'm Your Man” by Wham! and
the shimmy vigor of Will To Power’s
“Say It’s Gonna Rain.” Meanwhile, Fox
The Fox pleasantly jars the senses with
the sumptuous “Precious Little Dia-
mond.”
Still hungry? Leave it to Cyndi Lau-
per to sate you with the rumbling
“Change Of Heart”—or maybe you are

in the mood for the darker, more seduec-
tive vibe of Claudja Barry’s “Down And
Counting.”

And with that your meal is complete.

No More Snappin’. Orbik Records diva
Thea Austin takes a break during a
recent session cutting tracks for her first
U.S. solo album, “EuroDiva, Volume
One,” which is due in early September.
Best known as the singer of the Snap
smash “Rhythm Is A Dancer,” Austin is
producing and writing the set’s material
with West Coast team Michael Eckart
and Dain Noel. After she completes this
project, Austin will jet to Germany to
tour behind her current Coconut
Records single, “Let Go.” A stateside
tour witl begin in the fall. Pictured, from
left, are singer Jeannie Tracey, Austin,
and Orbik president/artist Karel.

When shopping for the comfort food of

dance musie, accept no half-baked or

freeze-dried substitutes for the real

thing. “Club Epic” is a gourmet delight.

And you can consume it again and again
.. and again.

INTO THE GROOVE: If you partici-
pated in the recent spate of gay pride
parties around the world, chances are
good that you twirled at least a dozen
times to “Pride” by oh-so-adorable
ingénue Johnna. It’s a fun little number
that banks on the singer’s ebullient
delivery, as well as the emotional buttons
that will be pushed by such lyrics as
“Don’t be ashamed, we all love the
same.” Yeah, this is a totally contrived
effort. But we're an unapologetic suck-
er for a kicky hi-NRG beat (deftly for-
mulated by Motiv-8) and a snappy,
anthemic chorus—both of which are in
ample supply here. Johnna has just com-
pleted her first PWL-International
album, which will also include her equal-
ly festive spring hit “Do What You Feel.”
Nothing like a little candy for the mind.

Here’s an unusual, intriguing collabo-
ration: Techno-dub team the Chemical
Brothers have joined with Oasis singer
Noel Gallagher to record the jokingly
titled “Tomorrow Never Noels,” which
nicks bits of “Tomorrow Never Knows”
by the Beatles. A nearly impossible-to-
find white-label pressing of the cut has
gotten a nice workout on several under-
ground London turntables. No word yet
on when (or if) the jam will see the light
of commervcial release. Sounds too good
to sit in only a scant few DJs’ hands.

Speaking of festive singers named
Gallagher, More Protein’s Eve Gal-
lagher pops up on fab DJ/producer Mrs.
Wood’s 12-incher “Heartbreak.” Catchy
as can be, this React UK. single is a
twirly summer delight—and it has
revived our starvation for new material
from La G. Time to get back into the
studio, Miss Thing!

Meanwhile, Mrs. Wood is laying down
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tracks for her first artist-driven album
(due in the fall) and has just issued an
edgy beat-mixed techno compilation
called “Bitter And Twisted.” Both sets
are for React.

Although nearly every major label in
London has been wooing him, influen-
tial DJ Danny Rampling has decided
to join the A&R staff of the independent
Ministry of Sound Records. Besides
enjoying the complete creative freedom
that comes with being at an indie, Ram-
pling’s deal, we hear, has been sweet-
ened with the promise his own, still-
unnamed subsidiary label. In addition to
his duties at Ministry of Sound, Ram-
pling will continue his involvement with
Metropole Records, a label he runs with
partner Alex Gold. Can’t wait to hear
what the lad has up his signing sleeve—
it should be mighty good. The man has
impeccable musical taste.

NetMix, the Internet’s first and only
online mix show, will feature the
turntable skills of revered DJ and Per-
fecto Records honcho Paul Oakenfold
for the remainder of July. This groovy

1i’l service has been spearheaded by
Boston DJ/entrepreneur Tony Zeoli
and has previously featured the talents
of Alan Russell, Armand Van Helden,
Greg Cuoco, and Mark Lewis. If you
missed any of these jocks, NetMix has
an archive area. So be sure to check 'em
out. For more information, contact Zeoli
at djtonyz@ netmix.com.

JUST A LITTLE BIT MORE: Do we
dare believe that France Joli will actu-
ally unveil a new single? We've been
promised new music from the disco icon
for years now—and have joined her
many fans in disappointment. But it
looks like it’s for real this time. Popular
Records is plotting for the onset of
“Touch,” a Tony Green production that
warmly revisits the sound of her '70s
salad days. Remixes for the single are
near completion and should be available
later this month. Also promised is a full-
length album. We won't even allow our-
selves to be excited about that yet. One
stepatatime...

On the flip side of the musical coin,

Popular is aiming to toughen up its
street image by starting Submarine
Records, a subsidiary that will special-
ize in instrumental and experimental
club fare. The label will initially draw its
music from the well of U.K. indies Limbo
Trax and Hooj Choons.

Yet another independent label to be
aware of is New York’s new Ultra
Records. The outlet is coming on strong,
with no less than three stormers. “All Of
Me” teams the Backroom Boys with
singer Takiya Dixon, and it shimmers
with pop gloss. “Lift Me Up” marks a
rare appearance of producer Mark
“M.K.” Kinchen, who surrounds belter
Claire Rivers in his signature R&B-
inflected house rhythms.

Finally, Ultra’s best bet for success at
this point is “This Love We’ve Found” by
Reel Soul featuring the glorious Car-
olyn Harding. Harding turns it out in
a major way here, making the most of
the track’s hard-edged beat and pillowy
keyboards. This could be the record that
pushes Harding over the top and right
onto crossover radio.

200°S DOGSTAR

(Continued from page 12)

The result is a cohesive package of
nicely ragged, tuneful guitar rock, all
originals except for a cover of Badfinger’s
“No Matter What.” Maglia says he is
“very encouraged” by the results: “It’s
100% better than I expected. I've seen
this band develop in the past eight
months in a way I wish other bands
would.” As to what Zoo would have done
if the record had been less than satisfac-
tory, Maglia candidly replies, “We’d have
taken more of a foreign marketing

IRIS DEMENT

(Continued from page 11)

fine, I remember watching TV every
night when they’d roll the names of the
guys who died that day, wondering if I'd
see his.”

Not all of “The Way I Should” is polit-
ical in nature: “I’ll Take My Sorrow
Straight” is an old-fashioned, pedal steel-
and-fiddle weeper, while a touch of West-
ern flavor is imparted in “This Kind Of
Happy,” co-written with Merle Haggard.

“I played electrie piano in Merle’s band
for a while,” she recalls. “And one day, I
went to him with this song I'd had for a
few years and could never write a chorus
to. About 10 minutes later, he came over
and said, ‘I think I've got the answer.’ And
he did!”

DeMent, who is managed by D.J.
MeLachlan and booked hy Monterey
Peninsula Artists, intends to return to
the road this fall for an extensive tour,
which Scott says is the label’'s most pow-
ertul tool.

“Whenever Iris plays, she wins over
people who might never have heard her
before,” he says. “And our goal is to get
her to places where she may not be as
exposed—rplaying theaters, possibly as
part of a package, as opposed to going
back to the same folk clubs.”

Warner Bros. will roll out its retail and
advertising campaigns as that tour pro-
gresses.

“I'm looking forward to being able to
play these songs for an audience, which
is what I've always enjoyed doing,” says
Dement. “It’s not just ‘a way to make a
living’—even if I couldn’t make a living
at this, I know it’s what I'd be doing.”

approach.”

The band departed July 4 for a six-
week tour of Europe, Japan, and Taiwan;
a U.S. jaunt will likely begin in January.
Maglia notes that no radio single is being
promoted right away, but that “Quattro
Formagygi” leadoff track “Honesty Any-
way,” which also appears on the album as
an Ed Stasium mix, is the emphasis
track. “We'll let it breathe on its own,”
says Maglia, “paving the way. By the time
the album’s ready to drop, we’ll decide
whether ‘Honesty’ will be the single. We'll
probably do a video of it as well.”

One thing Zoo won't do is run ads in
teen magazines. “We're sensitive to the
fact that Dogstar has three members,”

Maglia says of the label’s policy to not
trade on Reeves’ pinup image.

But image aside, does Reeves think
his busy acting schedule—he starts a
new film in September—is an obstacle
to his music career or vice versa? “I love
to act, so that’s pretty much my priori-
ty,” he says, stressing that he did not, as
was reported, drop out of the sequel to
his blockbuster hit “Speed” because of
Dogstar. “But that priority can move.”

The band and label’s top priority now is
proving that Dogstar is legit. “Hopefully,
people will dig our album and like our
show;” says Reeves, “so if someone says,
‘Dogstar sucks!” someone else will say,
‘No, they don't, actually’”
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joint venture with BMG Music Publishing Nashville, which he founded eight years
ago. The new company is Cabin 11 Music Group, which includes Tennessee Ridge
Runner Music (ASCAP) and Cross Creek Music (BMI). Hurt will also serve as VP of
country acquisitions for BMG. Shown, from left, are Hurt, Cabin 11 songwriter John-
ny MacRae, and BMG Music Publishing Worldwide president Nick Firth.

l BY DEBORAH EVANS PRICE

NASHVILLE—After a four-year
absence from country radio, the
IForester Sisters are back with “More
Than I Am,” to be released Aug. 27 on
the new Warner Resound label. The
album will be marketed to the main-
stream country and the Christian/pos-
itive country audiences.

The Forester Sisters debuted on
Billboard’s Hot Country Singles &
Tracks chart in January 1985 with
“(That’s What You Do) When You're In
Love,” which peaked at No. 10. They
went on to hecome country radio main-
stays with such No. 1 hits as “I Fell In

JULY 13 WAS OFFICTALLY Bill Anderson Day in Nashville.
To celebrate the day, which was his 35th anniversary on the
Grand Ole Opry, Anderson invited 300 of his fans to town for
dinner and a concert, a luncheon cruise on the General Jack-
son, and other activities at the Opry. Anderson has been writ-
ing and recording hits for many decades, and the first volume
of a greatest hits album was just released on Varése Sara-
bande. Volume two, due out next year, will include some of his
duets with Jan Howard and Mary Lou Turner, as well as
some of the instrumentals that his band the Po’ Boys record-

ed. He also has written a book of country recollections titled
“I Hope You're Living As High On The Hog As The Pig You
Turned Out To Be,” out on Simon & Schuster. Songs of his in
recent years have been covered by Elvis Costello, Vince Gill,
Rick Trevino, Chely Wright,

and Steve Wariner.

Nashville Scene asked 5
Anderson what else he has
been up to recently. “I'm as VI e
really kind of doing a three-
pronged thing these days,” -
Anderson says. “I've really M\Q
gotten back into songwrit-
ing. That’s (been] my main
thrust for the past couple of ™
years. I've started co-writing
with a lot of young writers
... I still work between 60
and 75 dates on the road, and
I still enjoy that. And then there’s my work at the Opry. Porter
Wagoner and I alternate months hosting the ‘Opry Backstage
Show;” and that gives me just enough TV exposure. Nobody
comes up to me at the mall and says, ‘Gee, I thought you were
dead.’ They won't play me on radio, but I'm still on TV’

On the state of current country, he says, “In many ways,
this is what we all dreamed of in the ’50s and ’60s, to have
this kind of aceeptance. And yet I guess it’s certainly not
without its problems. I hear some of the older country
music fans saying they wish it were back the way it used to
be...Ifind it exhilarating. I find a tremendous amount of
young creative energy out there. I'm writing with Vince
Gill, Skip Ewing, Deborah Allen, just a bunch of people.”

On the fact that he and other country legends are not
played on country radio, he says, “I think that what coun-
tI'y music needs is an alternative radio format. I just can’t
believe that country music is so broad and the radio expo-
sure for it is so narrow. I mean, it just doesn’t make any
sense. I think it’s working for the stations, but surely not
every station is No. 1. Surely there’s an alternative format.
And it’s not just for the older artists. There’s so much good
music out there that’s just not getting played. It would be
like a breath of fresh air to be able to hear all that. I may be
over-optimistic, but I just think that it’s going to happen.”

ON THE ROW: Mark Collie will host his third annual

by Chet Flippo

Touching Base With Bill Anderson;
Getting Behind The Wheel For A Cure

Celebrity Race for Diabetes Cure Oct. 9 at the Nashville
Speedway. Those racing in Legends cars will include Faith
Hill, the Mavericks, Tanya Tucker, David Lee Murphy,
Terri Clark, Tim McGraw, Brooks & Dunn, and Tracy
Lawrence . .. Meanwhile, Brooks & Dunn have done a
NASCAR promotional campaign for TBS, which reports a
substantial rise in ratings for its telecast of the Coca-Cola
600 race. The campaign consisted of on-air vignettes, event
marketing, and radio and cable operator promotions . . . Song-
writer Sterling Whipple, known for such hits as “Third Rock
From The Sun,” has signed with Hamstein Cumberland
Music . . . The Mavericks and Junior Brown will play Wolf
Trap near Vienna, Va., for the first time July 21 . . . The Grand
Ole Opry is running Tuesday matinees through Aug. 13 ...
The Jim Reeves Museum
and Jim Reeves Enterpris-
es here have been sold to
United Shows of America
Inc., a local company.
Reeves’ widow, Mary,
who had run the companies
since his death in 1964, is
now in a convalescence
home near Nashville . . .
Rick Trevino is launching
his new album, “Learning
As You Go,” with a series
of in-store performances
at Wal-Mart, Kmart, Hast-
ings, Blockbuster, and Best Buy stores in Texas, Oklahoma,
New Mexico, and Arizona.

RECORD ROUNDUP: The best song I've heard lately
comes from the increasingly fertile school of country music
in Hoboken, N.J., Long Island, N.Y., and New York’s East
Village. “Beer And Kisses” sounds like a guaranteed duet
hit. The writer is Amy Righy, who is fondly remembered
as a member of Last Roundup on Rounder Records. She’s
got other good stuff on her debut Koch International album,
“Diary Of A Mod Housewife,” but remember these words:
“Beer And Kisses” . . . The Geezinslaws might find them-
selves a hit with their single on SOR of Alex Harvey’s
great song “Five Dollar Fine (For Whining).”

Rhino has reissued its fine “Hillbilly Fever” anthology as
“Heroes Of Country Music.” The series’ five CDs each cover
a different genre: West Coast country, Western swing,
honky tonk, Nashville, and country rock .. . Truck-driving
songs are back in “Rig Rock Deluxe: A Musical Salute To
The American Truck Driver” on Diesel Only/ Upstart. It
features Buck Owens’ first recording in years (the song
“Will There Be Big Rigs In Heaven”), Junior Brown team-
ing with Red Simpson, Del Reeves teaming with Jim
Lauderdale, Marty Stuart, Billy Joe Shaver, Steve
Earle, Nick Lowe, Don Walser, and Kay Adams with
BR5-49. Fun stuff.

Love Again Last Night,” “Just In
Case,” “Mama’s Never Seen Those
Eyes,” “You Again,” and a song they
recorded with the Bellamy Brothers,

!

THE FORESTER SISTERS

“Too Much Is Not Enough.” Their last
country radio single was “I Got A
Date,” which peaked at No. 58 on Hot
Country Singles & Tracks in the sum-
mer of 1992,

“More Than I Am” is their first
record in three years. “We've still been
touring,” says Christy Forester. “We've

Foresters Resurface On Resound

Set To Receive Christian/Country Focus

been working weekends and doing
what we've always done. We had a base
with our hit records and our fans, and
we've continued to work.”

Each of the sisters, Kathy, June,
Kim, and Christy, live in or near their
hometown of Lookout Mountain, Ga.,
and between them have seven children.
Christy Forester says she and her sis-
ters were lured back into recording by
Warner Bros. Nashville president Jim
Ed Norman.

“We weren’t really thinking about
doing another record, and then .Jim Ed
Norman called us and approached us
with this project,” Christy says. “The
timing was great, and we were ready.”

“More Than T Am” is one of the first
two projects to come from Warner
Resound. (The first is an aloum by the
Vigilantes Of Love, which should be out
two weeks prior to the Foresters.) The
label will specialize in serving both the
Christian market through Warner
Christian Distribution and the main-
stream market through WEA.

(Continued on puage 25)

Giant’s Carter Eyes Her GCareer
With 20 Years Of ‘Hindsight’

H BY CHET FLIPPO

NASHVILLE—At age 40, Carlene
Carter is marking her 20th anniversary
as a recording artist by looking back at
her roller-coaster career and pondering
her next 20 years in music.

Giant Nashville is issuing a greatest-
hits album, “Hindsight 20/20,” due Aug.
27, which will be Carter’s last project
for the label. Now living in Santa Fe,
N.M,, Carter is in no rush to find anoth-
er label. She’s taking her time and,
meanwhile, touring with Pam Tillis and
Lorrie Morgan on the Kraft tour.

The retrospective album is an eclec-
tic blend of music reflecting her tumul-
tuous past. It contains 20 cuts from
prior albums, as well as unreleased
material, including a Bob Dylan song,
“Trust Yourself,” on which Dylan and
Dwight Yoakam sing backup.

Carter’s career has come full cirele.
She comes from the first family of coun-
try, the Carter Family, and was on the
road as a teenager with stepfather
Johnny Cash, mother June Carter
Cash, and sister Rosanne Cash. Then
she hurtled through her New York pop
years and her marriage to Nick Lowe.
Now, says Carter, she’s more comfort-
able with who and what she is.

“I really feel my mortality now,”
Carter says, “turning 40 and seeing my
daughter 6 feet tall and onstage at the
Roxy at the same age that I was. But I
really like being a young old lady. I can’t
wait to be a grandma.”

As for the future, Carter wants to
take it easy. She says she’s enjoying
touring with Tillis and Morgan. “It’s
like being with girlfriends in high
school,” she says. “It’s hard in this
business to have girlfriends. It makes
me feel really good to be in this
group.”

“Every time a music {inds a market,
they’ll go in and beat the shit out of it,”

she says. “They did it with all these hat
acts. I'm sure a lot of them are talented,
but I couldn’t begin to tell you who half
of them are. They just beat it to death.”

Carter says that coming from a music
family, she has seen the rise and fall of
many artists. “I want a career as an
artist and an entertainer, not necessar-
ily as a chart-topper,” she says. “Unfor-
tunately, in country music these days, it
has gotten to where you're only as suc-
cessful as your last single. And T don’t
want to end up like
that. Longevity
and respect are
not necessarily
what it’s all about
anymore, unfortu-
nately.”

Carter says she
may try any hum-
ber of projects at
this point in her

CARTER

career.

“But I feel like I'm starting over. I'm
not seared because I'm not on a label; I
feel like I ean do anything now. I'm
excited about that. I’'m going to produce
myself, and T want to produce some
gitls, other women, and direct videos on
them. I think that right now, women in
country are the coolest. They've got
something to say, and they’re kinda
tough.”

Even though her album will not go
to country radio, Carter has a loyal
fan base in the U.S. and, especially, in
Europe. Skip Young, senior buyer for
the Hastings chain, agrees. “Carlene
has always been a steady seller for
us,” he says. “She keeps that loyal
audience.”

Carter is managed by Mark Hartley
of Fitzgerald/Hartley and booked by
Rick Shipp of the William Morris
Agency. Her publishing is by High
Steppe Music/ASCAP

BILLBOARD JULY 20, 1996

www americanradiohistorv com

23


www.americanradiohistory.com

COMPILED FROM A NATIONAL SAMPLE
™ OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I PROVIDED BY SoundScan®
'FOR WEEK ENDING JULY 20, 1996 | - LU
I - _-—

[t b
ol 2 & % 2
2 o = = x o I=
52|22 8l |g|2|s g 2
(%2} (22}
x 4 .
2% | 2| €| ARTIST TITLE | = 2| % | 3| €| aRTST TITLE | 5
I F | 3 | o | F | LABEL&NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a F | 3 | « | 3 | LABEL&NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
| [ | e | = — 1 11 |
*x*x*NO. Tx %« 38 | 39 [ 36 | 25 | LONESTAR BNA 66642/RCA (2 98/15.98) IR LONESTAR | 11 |
‘ 1 1 1 74 | SHANIA TWAIN A7 MERCURY NASHVALLE 522886 (1098 EQ16.98) [} 29wessatMo.l  THEWOMANINME | | 39 [ 27 | 35| 3 mﬁm ;(Tlgé\slg o HONKY TONKIN'S WHAT 1 DO BEST | 27
2 3 | 11 | GEORGE STRAIT MCA 11428 (10.98/16.98) BLUE CLEARSKY | 1 e
e s = 40 | 41 | 39 | 74 | ALISON 0??;}%%3/; 20 NOW THAT I'VE FOUND YOU: A COLLECTION | 2
g BROOKS & DUNN ARISTA 18810 (10.98/15.98) BORDERLINE 1 — - '
- — JEFF FOXWORTHY A |
4 | 4 | 4 | 3 | LYLELOVETT CURG 11409/MCA (10 98/16.98) THE ROAD TO ENSENADA | 4 85 33 | 130 | rner BROS. 5314 (9.98/15.98) g | YOUMIGHT BE AREDNECK IF... | 3
5 5 24 | TRACY LAWRENCE @ ATLANTIC 82866/AG (10.98/15.98 TIME MARCHES ON 4 42 | 42 | 40 | 24 | PATTY LOVELESS EPiC 67269/SONY (10.98/15.98 THE TROUBLE WITH THE TRUTH | 10
6 | 6 | 7 | 37 | ALAN JACKSON A" ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 1 | 43 | 38 | 31 | 40 | REBA MCENTIRE A Mca 11264 (10.98/16.98) STARTINGOVER | | !
7 8 8 5 | NEAL MCCOY ATLANTIC 82907/AG (10.98/15.98)  NEAL MCCOY 7 4 | M 2 | DAVID BALL WARNER BROS. 46244 (10.98/16.98) STARLITE LOUNGE | 44
—’_ I —l EE— 4 R — P -1
8 7 6 6 | VINCE GILL MCA 11422 (10.98/16.98) HIGH LONESOME SOUND 3 45 3 | 44 | 109 | TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN
9 9 | g 82 | GARTH BROOKS A° CAPITOL NASHVILLE 29689 (10.98/15.98) - THE HITS 1 * % % PACESETTER * % %
(46D 55 | 70 | 3 | JAMES BONAMY Epic 67069/50NY (10.98/15.98) WHATILIVETODO | 46
* % * GREATEST GAINERHEATSEEKER IMPACT* % % -
14 | 15 | 10 | MINDY MCCREADY BN 66506/RCA (9.98/15.98) TEN THOUSAND ANGELS | 10 41 | 47 | 43 | 43 | GEORGE STRAIT A’ McA 11263 (39.98/49.98) STRAITOUTOFTHEBOX | 9 |
1) 13| © 48 | 50 | 52 | 35 | SAWYER BROWN THIS THING CALLED WANTIN' AND HAVIN' (TALL | 10
(11) | 51 | JEFF FOXWORTHY A’ WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY | 2 | 40 SRS LS oS IEGE) g
@ 11 2 ! WADE HAYES COLUMBIA 67563/SONY (10.98/15.98) ON A GOOD NIGHT | 11 49 51 47 60 DAVID LEE MURPHY @ mCA 11044 (10.98/15.98) OUT WITH A BANG 10
i — — T . —
: 13 10 11 33 | GARTH BROOKS A* CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1 50 | 54 48 | 103 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 34
l 14 12 10 | 5 | LORRIE MORGAN BNA 66847/RCA (10.98/16.98) GREATER NEED | 8 51 48 46 | 41 | MARTINA MCBRIDE @ RCA 66509 (9 98/15.98) WILD ANGELS 17
F 15 | 15 16 | 21 | RICOCHET COLUMBIA 67223/SONY (10.98 EQ/15.98 RICOCHET | 52 | 52 | 50 | 145 | REBA MCENTIRE A* MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1
L 16 16 13 15 | BRYAN WHITE ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER f 53 [ 49 | 4 7 JUNIOR BROWN MCG CURB 77843/CURB (10.98/15.98) IR SEMI CRAZY | 32
| 17 17 14 12 | TOBY KEITH A&M NASHVILLE 531192 (10.98/15.98) BLUE MOON | 54 | 53 | 51 | 43 | BLACKHAWK @ ARISTA 18792 (10.98/15.98) STRONG ENOUGH 4 l
19 21 42 | TIM MCGRAW A’ CURB 77800 (10.98/16.98) 55 | 46 49 13 | VARIOUS ARTISTS K-TEL 6220 (7.98/12.98) HIT COUNTRY ‘96 39
! 18 URB (10.98/16.98) ALL | WANT - 2 | & A
19 18 18 5 RHETT AKINS DECCA 11424/MCA (10.98/15.98) SOMEBODY NEW 13 5 | 57 53 | 256 | BROOKS & DUNN A° ARISTA 18658 (9.98/15.98) BRAND NEW MAN
1 —— — B T oo P T |
20 | 23 | 4 | PAUL BRANDT REPRISE 46180/WARNER BROS. (10 98/16.98 CALM BEFORE THESTORM | 20 | | 57 | 59 | 57 | 13 | JO DEE MESSINA CURB 77820 (10.98/15.98) JO DEE MESSINA
21 | 21 | 17 | 48 | TERRICLARK @ VERCURY NASHVILLE 526991 (10.98 EQ/16.98) [ TERRI CLARK | 13 I | 58 | 61 | 55 | 54 | LORRIE MORGAN A BNA G6508/RCA (1098/16 98) GREATESTHITS | 5
22 | 20 | 20 | 21 | WYNONNA A CURB 11090/MCA (10.98/16.98) REVELATIONS 59 | 5 [ 56 | 93 | ALABAMA A RCA66410(10.98/15.98 GREATEST HITS VOL. Il | 8
. | : ——
23 | 23 | 22 | 46 | COLLIN RAYE @ EPiC 67033/50NY (10.98 EQ/15.98) I THINK ABOUT YOU 7L | 74 | 3 | JEFF FOXWORTHY LAUGHING HYENA 2009 (10.98/16.98) LVE | 60 |
24 | 22 | 19 | 45 | FAITH HILL A WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME | 61 | 62 2 | CONFEDERATE RAILROAD ATLANTIC 8291 1/AG (10.98/15.98 GREATEST HITS | 61
(25)) 25 | 27 | 9 | SAMMY KERSHAW MERCURY NASHVILLE 528893 (10 98 EQ/17 98 POLITICS, RELIGION AND HER | 17 ] | 62 ] 63 | 58 86 | CHARLIE DANIELS @ cpic 64182/50NY (5.98 EQ/9 98) SUPERHITS | 50
2 28 24 33 VINCE GILL A MCA 11394 (10.98/16.98 SOUVENIRS l B 6_3 60 — V4 TRACE ADKINS CAPITOL NASHVILLE 37222 {10.98/15.98) DREAMIN' OUT LOUD 60
27 | 30 | 34 | 120 | TIM MCGRAW A" curs 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 1 64 | 58 | 54 | § | HAL KETCHUM wCG CURB 77797/CURB (10.98/15.98) - THEHITS | 43
35 | 38 | 22 | NEIL DIAMOND @ COLUMBIA 67382/SONY (10.98 EQ/16.98 TENNESSEE MOON | 65 | 64 | 59 | 37 | AARON TIPPIN @ Rea 66740 (9.98/15.98) . TO0L BOX | 12
29 | 29 | 25 | 41 | THE MAVERICKS @ wca 11257+ (10.98/15.98) MUSIC FOR ALL OCCASIONS | B6 | 69 | 66 { 5 | ALABAMA RcA 66848 (4.9819.98) - SUPER HITS | 66
D 7 74 69 36 | DWIGHT YOAKAM @ REPRISE 46051/WARNER BROS. (10.98/16.98) GONE 5
[30 |2 |2 |7 33\"1'32'555‘ oy GETTIN' OUT THE GOOD STUFF | 12 | 8 L
} - 68 | 65 | 63 | 13 | DIAMOND RIO ARISTA 18812 (10.98/15.98) v | 14
31 31 29 5 WILLIE NELSON [SLAND 524242 (10.98/16.98) SPIRIT | 20 - -
L : — 69 | 67 | 65 | 39 | LEE ROY PARNELL WE ALL.GET LUCKY SOMETIMES | 26
32 | 33 | 32 | 38 | CLAY WALKER @ GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON | 10 CAREER 18790/ARISTA (10.98/15.98)
33 | 32 | 28 | 109 | VINCE GILLA’ Mch 11047 (1098/15.98 e TS il 7 70 | 66 | 67 | 41 | LITTLE TEXAS WARNER BROS. 46017 (10.98/15.98) GREATEST HITS 17
P 71 | 68 | 6l 51 | TRACY BYRD @ nCa 11242 (10.98/15.98) LOVE LESSONS 6
W | a2 | a3 | TRAVIS TRITT A eicss GREATEST HITS - FROM THE BEGINNING | 3
5 : E 5 12 70 | 68 | 127 | THE MAVERICKS A MCA 10961 (9.98/15.98) WHAT A CRYING SHAME 6
JOHN MICHAEL MONTGOMERY A ——————— ]
35 | 341 30 | 67 | rlaNTIC 82728/A6 (10 98/16.98) JOHN MICHAEL MONTGOMERY | ] RE-ENTRY | 114 | REBA MCENTIRE A° MCA 10994 (1098/15.98) READ MY MIND | 2
36 37 41 | 199 | GEORGE STRAIT A® MCA 10651 {10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 74 73 | 62 93 | BROOKS & DUNN AZ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1
37 | 36 | 37 | 55 | BRYAN WHITE @ asyLUM 61642/EEG (10.98/15.98) BRYAN WHITE | 13 @ RE-ENTRY | 65 | RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES | 45

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA} certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesate prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1996, Biilboard/BPI Communications, and SoundScan, Inc.

YOU DECIDE!

AND CURRENTLY “A WOMAN'S TOUCH"
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1 0.0.60. 0.0 6.8 0.0 ¢
by Wade Jessen

BASEBALL_ HOT DOGS. AND APPLE PIE: Ricochet takes double hon-
ors on Billboard’s Hot Country Singles & Tracks, simultaneously scoring its
first No. 1, “Daddy’s Money,” and Hot Shot Debut, “The Star Spangled Ban
ner” at No. 58. Debi Fleischer, VP of promotion at Columbia Nashville, says
this double-header is a consummate compliment to the group and its musie.
Fleischer adds that the label serviced the national anthem to country radio
at the request of programmers who discovered an edited version of the song
on Columbia’s recent NASCAR compilation; the promo single was serviced
to ballparks, racetracks, and other sporting venues to solicit event-related
play.

While the national anthem has made noteworthy appearances on the Hot
100 by Whitney Houston (1991) and Jose Feliciano (1968), it has never
before charted on the country list. Fleischer says the track may be included
on Ricochet’s sophomore set. Meanwhile, the group’s self-titled debut album
holds at No. 15 on Top Country Albums.

YOU NG COUNTRY: Two new artists share the spotlight for sales spurts
on Top Country Albums. One is Mindy MeCready (BNA), who gets the
Greatest Gainer nod for “Ten Thousand Angels,” which has an increase of
more than 2,500 units. MeCready jumps 14-10 on the country chart, earn-
ing Heatseeker Impact status for her 113-86 jump on The Billboard 200,

James Bonamy’s 30% hike is sufficient to retain his Pacesetter crown,
awarded last week when “What I Live To Do” scored a 22% increase. Phil
Little, national sales director at Sony’s Nashville division, says the emo
tionally compelling single “I Don’t Think I Will” and its accompanying video
have stirred early consumer reaction. Little adds that Bonamy’s late '95-
early '96 tour with John Michael Montgomery helped build anticipation for
the set. “I Don’t Think T Will” rises 32-26 on our airplay list, increasing by
more than 400 spins. New airplay is being detected at WCHY Savannah, Ga.,
WBBS Syracuse, N.Y., and KIIM Tucson, Ariz.

YES. I AM: Brooks & Dunn’s “I Am That Man” (Arista) leads the Air-
power pack, moving 19-17 with an increase of more than 400 spins. Kim
Leslie, music director at WSM Nashville, says that track is tailor-made to fol-
low the runaway sucecess of “My Maria.” Leslie says, “This cut hits an often-
overlooked demo right between the eyes,” referring to single adults over 30.
On the other side of the demographic coin, Leslie adds, her station’s young-
adult listeners have already made the song an anthem.

“I Am That Man” moves more than 2,000 units on Top Country Singles
Sales (16-10), while “Borderline” rings more than 40,000 pieces to remain at
No. 3 on Top Country Albums and No. 25 on The Billboard 200.

MORE HOT AIR: John D. Loudermilk’s classic composition “Then You
Can Tell Me Goodhye” earns Airpower stripes for Neal McCoy (Atlantic),
rising 21-19 with an increase of more than 300 spins. As Atlantie issues very
few country cassette singles, “Then You Can Tell Me Goodbye” stands out.
It rises 6-5 on Top Country Singles Sales, moving more than 4,000 units.
McCoy’s self-titled album tallies 17,000 units and rises 8-7 on Top Country
Albums.

Tim McGraw (Curb) puts the icing on the Airpower cake with “She Never
Lets It Go To Her Heart,” which jumps 27-20 with an increase of more than
500 plays.

ARTISTS &

Country

UsiC

FORESTERS RESURFACE ON RESOUND

(Continued from page 23)

Warner Resound VP/GM Barry
Landis is excited about having the
Foresters on the label. “They are the
perfect blend of artists and are Chris-
tians who want to make their art as
strong as they possibly ean,” he says.
“They aren’t Christian artists, but
artists ... I'm interested in working
with artists who are Christians. I want
to make sure the emphasis is on the
musie. If we get the musie right, the
rest of it flows, and I think their record
is incredible.”

The Foresters are pleased with the
project as well. “We took our time with
this,” Christy says. “We co-produced
it, which was very fulfilling for us
because we have always wanted to pro-
duce. So we took our time in picking
songs and in preproduction with the

vocals and tried to experiment with
some techniques we've never used
before. We wanted to make it special.”

Christy says that people may be a
little surprised. “It’s a diversion from
what we've done in the past,” she says.
“Tt may turn off some people because
it’s a little edgier or [more] contempo-
rary than we've done before.”

“We just wanted to make an album
we felt was the best representation of
us,” adds Kim. “Out of all the records
we’ve made, we definitely feel this one
is more representative of what we’ve
always wanted to make . . . We spent so
much time choosing songs for this
album. These are the kinds of songs we
were doing before we got our record
deal. We felt like we had gotten away
from what was really our love, and this

was a wonderful opportunity to make
the kind of record we wanted to make.
[We wanted] the record to have a real
positive message.”

The Foresters say they've always
liked performing positive music but
have never tried to be “preachy.”
(Their only previous Christian album
was a 1988 TV-marketed album called
“Family Faith.”) “From the beginning,
we felt that the most sellable point of
the new record was that it’s positive,”
Kim says. “It didn’t matter to us where
this album went because we felt the
songs could supercede any pigeon-
hole.”

Landis believes the Foresters’ music
could work well in the country and
Christian markets. He says the label

(Continued on page 33)

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

34 4701 IN ATLANTA (Tom Collins, BMI/Brownsouth,
BMI) WBM

39 ARE WE IN TROUBLE NOW (Chariscourt Ltd.,
PRS/Almo, ASCAP)

74 BACKIN MY ARMS AGAIN (PolyGram Int'l,
ASCAP/New Songs De Burgo, ASCAP/Mama Guitar,
ASCAP/R-Bar-P, ASCAP) HL

51 BELIEVE ME BABY (1 LIED) (Mighty Nice, BMI/Wait
No More, BMI/PolyGram Int'l, ASCAP/Julann, ASCAP)

28 BIG GUITAR (EMI Blackwood, BMI/Gator Tale,
BMi/Haif Mine, BM) HL

25 BLUE CLEAR SKY (Starstruck Writers Group,
ASCAP/Mark D., ASCAP/Alabama Band, ASCAP/Wild-
country, ASCAP/Miss Blyss, ASCAP) WBM/HL

12 BLUE (Trio, BMI/Fort Knox, BMI) WBM/HL

18  BY MY SIDE (Red Brazos, BMI/It's Timeless, BMI)
WBM

11 CARRIED AWAY (Warner-Tamerlane, BMI/Rancho Beli-
ta, BMI/Jeff Stevens, BMI) WBM

63 THE CHANGE (Little Tybee, ASCAP/MCA, ASCAP)
HL/CLM

72 CHECK PLEASE (Mclames, BMI/Will Bacon, BMI/irv-
ing, BMI/Check Please, ASCAP/Almo, ASCAP) WBM

71 CIRCUS LEAVING TOWN (Mike Curb, BMI} WBM

1 DADDY'S MONEY (Little Big Town, BMI/American
Made, BMI/Love This Town, ASCAP/David Aaron,
ASCAP/Starstruck Writers Group, ASCAP/Mark D.,
ASCAP) WBM/HL

64 DANCIN' WITH THE WIND (Magnasong, BMI/Red
Quill, BMI/Craig Bickhardt, ASCAP/Almo, ASCAP} WBM

24 DOES THAT BLUE MOON EVER SHINE ON YOU
(Songs Of PolyGram, BMI/Tokeco, BMI/Bill Green, BMI)

HL

4 DON'T GET ME STARTED (Sony/ATV Tree,
BMI/Starstruck Writers Group, ASCAP/Mark D.,
ASCAP/Sam'’s Jammin’, BMI) HL

54 EVERYTHING | OWN (Stroudacaster, BMI/Give Reese
A Chance, BMI/Baby Mae, BMI) WBM

7 EVERY TIME | GET AROUND YOU (N2 D, ASCAP/Old
Desperados, ASCAP)

59 EVERY TIME SHE PASSES BY (PolyGram Int’l,
ASCAP/Veg-0-Music, ASCAP/Bantry Bay, BMI) HL

21 GIVIN' WATER TO A DROWNING MAN (Sony/ATV
Cross Keys, ASCAP/Four Sons, ASCAP/PolyGram Int'l,
BMI/Lee Roy Parnell, BMI) HL

32 GUYS DO IT ALL THE TIME (QMP, ASCAP/Teapot.
ASCAP/Willdawn, ASCAP/Balmur. ASCAP/Brian's
Dream, ASCAP)

14 HEAVEN HELP MY HEART {EMI April Canada,
ASCAP/into Wishin', ASCAP/EML April, ASCAP/Tina
Arena, SOCAN/Dreaming Public, SOCAN/Down In Front,
SOCAN} HL

43 HIGH LONESOME SOUND (Benefit, BMI) WBM

73 HILLBILLY RAP (Lord Burgess, ASCAP/Cherry Lane,

ASCAP/Carolintone, BMI/Tommy Simmy, BMI/Bernard's
Other, BMI/Warner-Tamerlane, BMI)
9 HOME (WB, ASCAP) WBM

29 HONKY TONKIN'S WHAT | DO BEST (Warner-Tamer-
lane, BMI/Marty Party, BMI) WBM

17 | AM THAT MAN (Warner-Tamerlane, BMI/Constant
Pressure, BMI/Acuff-Rose, BMI) WBM

26 | DON'T THINK | WILL (Sydney Erin, BMI)

61 | DO (Warner-Tamerlane, BMI/Pollywog, BM!{/Socan,
BMI) WBM

40 IF | WERE YOU (Sony/ATV Tree, BMI} HL

70 ) NEVER STOPPED LOVIN' YOU (Murrah, BMI/Top Of
The Levy, BMI/Zomba, BMI) WBM

30 | THINK ABOUT YOU (New Don, ASCAP/New Hayes,
ASCAP/Love This Town, ASCAP) WBM

36 IT'S LONELY QUT THERE (Little Big Town, BMI/Ameri-
can Made, BMI/Sony/ATV Tree, BMI/Ben's Future, BMI)

WBM/HL

31 IT'S MIDNIGHT CINDERELLA (Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No
Fences, ASCAP/Careers-BMG, BMI/A Hard Day's Write.
BMI) WBM/HL

43 JACOB'S LADDER (Hamstein Cumberland, BMI/Baby
Mae, BMI/Co-Heart, BMI) WBM

33 LEARNING AS YOU GO (Sony/ATV Cross Keys, ASCAP)

HL

38 LIVING IN A MOMENT (Pat Price, BMI/Sydney Erin,
BMI)

48  LOVE REMAINS (Sony/ATV Tree, BMI}

56 A LOVE STORY IN THE MAKING (Mighty Nice, BMI/AI
Andersongs, BMI/Blue Water, BMI/AImo, ASCAP/Daddy
Rabbit, ASCAP) WBM

65 THE MAKER SAID TAKE HER (Maypop, BMI/Wildcoun-
try, BMI/Route Six, BMI/EMI Blackwood, BMI)

68 ME AND YOU (Acuff-Rose, BMI/Songs Of Rayman,
BMI/CMI, BMI)

6 MEANT TO BE (Sony/ATV Tree, BMI/Chris Waters,
BMI/Maypop, BMI/Wildcountry, BMI/Makin' Chevys,
BMI) WBM/HL

60 MISSING YOU (Sony/ATV Tree, BMi/Raul Malo.
BMI/Mighty Nice, BMI/Andersongs, BMI)

5 MY HEART HAS A HISTORY (Starstruck Writers Group,
ASCAP/Mark D., ASCAP/Warner-Tameriane, BMI/Polly-
wog, BMI/Socan, BMI) WBM/HL

21 MY MARIA (Duchess, BMI/Bug. BMI/Prophecy, BMI)

HL

66 NOBODY'S GIRL (Sony/ATV Tunes, ASCAP/Purple
Crayon, ASCAP)

2 NO ONE NEEDS TO KNOW (Loon Echo, BMI/Zomba,

ASCAP) WBM

10 ON A GOOD NIGHT (Sony/ATV Tree, BM|/Terilee,
BMI/Don Cook, BMI/Sony/ATV Cross Keys, ASCAP) HL

13 ONLY ON DAYS THAT END IN Y (Of Music, ASCAP)

35 PHONES ARE RINGIN' ALL OVER TOWN (EMI April,

ASCAP/K-Town, ASCAP/Clay Basket. ASCAP/Augie.
ASCAP) HL

47 REDNECK GAMES (Max Laffs, BMI/Songs Of Poly-
Gram, BMI/Virgin Timber, BMI) HL

23 RUNNIN' AWAY WITH MY HEART (Sony/ATV Tree,
BMI/Katy's Rainbow, BMI/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL

75 SEE YA (Kicking Bird, BMI/Thomahawk, BMI/Bud Dog,
ASCAP) CLM

20 SHE NEVER LETS IT GO TO HER HEART (Great Cum-
berland, BMI/Tom Shapiro, BMI/Diamond Struck,
BMI/Mike Curb, BMI) WBM

42 SO MUCH FOR PRETENDING (Seventh Son,
ASCAP/Glen Campbell, BMI/New Court, BMI/Hayes
Street, ASCAP) WBM

58 THE STAR SPANGLED BANNER (It's On Hold, BMI)

50 STARTING OVER AGAIN (Sweet Summer Night,
ASCAP/Rightsongs, BMI/Earbore, BMI) HL

53 SUDDENLY SINGLE (Great Cumberland, BMI/Dia-
mond Struck, BMI/Tom Shapiro, BMI/Sony/ATV Tree,
BMI) WBM

67 TANGLED UP IN TEXAS (Little Shop Of Morgansongs,
BMI/Chrysalis, ASCAP/Billy Beau, ASCAP/Warner-
Tamerlane, BMI/Joey, BMI) WBM

41 THAT GIRL'S BEEN SPYIN' ON ME (Island Bound,
ASCAP/Famous, ASCAP/Diamond Struck, BMI/Ham-
stein Cumberland, BMI) HL/WBM

8 THAT'S WHAT | GET FOR LOVIN' YOU (Careers-BMG,

BMI/A Hard Day's Write, BMI/Rio Bravo, BMI)

WBM/HL

62 THAT WAS HIM (THIS IS NOW) (What About Vern,
ASCAP/Firstars, ASCAP/Almo, ASCAP/Bugle,
ASCAP/Coburn, BMI)

19 THEN YOU CAN TELL ME GOODBYE (Acuff-Rose,
BMI) WBM

22 THERE'S A GIRL IN TEXAS (Sawng Cumpny,
ASCAP/Vip Vipperman, ASCAP)

16 A THOUSAND TIMES A DAY (MCA, ASCAP/Gary Burr,
ASCAP/Sony/ATV Cross Keys, ASCAP/Four Sons.
ASCAP) HL

15 TIME MARCHES ON (Sony/ATV Tree, BMI) HL

3 TREAT HER RIGHT (Intergrity's Hosanna!,
ASCAP/Lensongs, ASCAP/Blonde Hair, BMI)

45 WHOLE LOTTA GONE (Golf Club, ASCAP/Affifiated.
ASCAP/Oliverius, ASCAP/Cut-Write, BMI/C.S.A., BMI)

57  WHY CAN'T YOU {EMI Blackwood. BMI/B Rit B Rock,
BMI/Nic Kim R, BMI)

52 A WOMAN'S TOUCH {PolyGram Int'l, ASCAP/Tokeco,
BMI/Zomba, ASCAP) WBM

69 WORLDS APART (Benefit, BMI/Little Big Town,
BMI/American Made, BMI)

37 WRONG PLACE, WRONG TIME {Millhouse, BMI/EMI
Tower Street, BMI/EM! Blackwood, BMI HL

46 YOU CAN'T LOSE ME (Big Tractor, ASCAP/WB,
ASCAP/Kicking Bird, BM!/Thomahawk, BMI) WBM

44 YOU'RE NOT IN KANSAS ANYMORE (Coburn, BMI/Bro
‘N Sis, BMI)

55 YOU STILL GOT ME (Supernaw, ASCAP)

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

B'“mrd Tﬂ cn“ "ll' calaln Alllums RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ~ SoundScane
I ® ™ FOR WEEK ENDING JULY 20, 1996 IIIII“

5. .
28|55 | ArTIST e | €% | |28|5E g
=2 | 32 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) X A 20
1 1 PATSY CLINE A® MCA 12* (7.98/12.98) 230 weeks at No. 1 12 GREATEST HITS | 270 14 15 MARTINA MCBRIDE A RCA 66288 (9.98/15.98) THE WAY THAT | AM 33
2 2 HANK WILLIAMS, JR. A CURB 77638 (6.98/3.98) GREATEST HITS, VOL. 1 | 82 15 | 14 | JEFF FOXWORTHY LAUGHING HYENA 2080 SOLD OUT VOLUME 80 2
3 3 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 51 16 13 WAYLON JENNINGS, WILLIE NELSON, JESSI COLTER, TOMPALL GLASER A ? rCA 66841 (10.98/15.98) WANTED! THE OUTLAWS 10
4 4 HANK WILLIAMS A MERCURY NASHVILLE 823293 {7.98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 69 17 19 DWIGHT YOAKAM A? REPRISE 4524 1/WARNER BROS. (10.98/15.98! THISTIME | 26
5 5 PATSY CLINE mca 4038 (7.98/12.98) THE PATSY CLINE STORY | 95 18 20 BILLY RAY CYRUS A® MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL | 60
6 9 GEORGE JONES A EPIC 40776/SONY (5.98 £Q/9.98) SUPER HITS | 249 19 16 JOHN MICHAEL MONTGOMERY A * ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE | 32
7 7 GEORGE STRAIT A? MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 | 268 20 | 23 | WAYLON JENNINGS A* RCA 8506 (7.98/11.98) GREATEST HITS | 133
8 6 REBA MCENTIRE A MCA 4979* (7.98/12.98) GREATEST HITS | 268 | 2 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATEST HITS | 116
9 10 THE CHARLIE DANIELS BAND A? EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 266 2 18 GARTH BROOKS A® CAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES | 30
10 8 GARTH BROOKS A" CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 35 23 24 KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS | 120
11 11 GEORGE STRAIT A? MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 264 24 | 2 GARTH BROOKS A°® CAPITOL NASHVILLE 98743 {10.98/16.98) THE CHASE | 28
12 | — | JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 1 25 17 GARTH BROOKS A’ CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS [ 30
13 12 JEFF FOXWORTHY LAUGHING HYENA 2079 THE ORIGINAL VOLUME 79 2 Catalog albums are older titles which are registering significant sates. © 1996, Billboard/BPI Communications and SoundScan, Inc.
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HOT COUNTRY

SINGLES
&TRAGKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 155 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

= =z z >
n O © & O~ =}
of |pE|5g| g% | TMLE ARTIST |22 | |28 55| 5g|g%| TITLE ARTIST | 25
2| 52| ~2| 33| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & T2| 52| ~2| 235 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & &
LIVING IN A MOMENT & TY HERNDON
I — * %k NO. 1T % %% e 4] 31 4 | 5.JOHNSON (P.BUNCH.D JOHNSON) (© ) () EPIC 78338 | S8
i 1 week at No. 1 & RICOCH
2015 | B | RCHANCEY E SEAY (B.OIPIERO,S SESKIN,M.D. SANDERS) (©) () COLUMBIA 78097 | | 0 | 46 RS ARENE N g oW oS g | 39
NO ONE NEEDS TO KNOW & SHANIA TWAIN IF | WERE YOU & TERRI CLARK
2 ! 4 111 Ry LANGE (5. TWAIN.R.JLANGE) (V) MERCURY NASHVILLE 852086 | | 0 | 3827 |20 K STEGALL,C. WATERS (1.CLARK) (C) (V) MERCURY NASHVILLE 852708 | ©
8 8 | 18 m\swﬁﬁg,sﬁnglrﬁ\m(L.LEBLANc,A,ALDRmGE) ¢ SAY(\:/)Y\VE)%UBREQXXBI\; 3 46 | 52 | 6 TT_?H’,‘\L&'&F{Eﬁﬁéﬁ;’:ﬁk’é{ QNNE (© CAPITOL NESLLV%L{E%%?G’\; 4
QO 9 | 9 |11 | N RAs sHoaeD, sanpes ¢ R tecn s | 0| 59 J ] e Emene 6 W B ceoRGE,.TIRAD) Tt nnometssr | 2
MY HEART HAS A HISTORY & PAUL BRANDT JACOB’S LADDER MARK WILLS
@ ! 1201 e, SANDERS,P.BRANDT) () (V) REPRISE 17683 | O a7 |8 7| CICHAMBERLAIN K.STEGALL (T.MARTIN,C.SWEAT B.SWEAT) () (V) MERCURY NASHVILLE 578004 4_3 N
6 5 6 18 MEANT TO BE & SAMMY KERSHAW 5 59 66 3 YOU'RE NOT IN KANSAS ANYMORE JO DEE MESSINA 24
K.STEGALL (C.WATERS,R. BOWLES) (C) (V) MERCURY NASHVILLE 852874 B.GALLIMORE, T MCGRAW (Z.TURNER, T.NICHOLS) CURB ALBUM CUT
7 3 ) 18 EXREOF&Y’\‘;{[')IIEAME IRS_ET AROUND YOU DAVID LEE MURPHY %) 51 54 5 WHOLE LOTTA GONE JOE DIFFIE 45
I .L.MURPHY) (V) MCA 55186 J.SLATE,J DIFFIE (M.OLIVERIUS,B.BURNS) (v) EPIC 78333
THAT'S WHAT | GET FOR LOVIN' YOU DIAMOND RIO YOU CAN'T LOSE ME & FAITH HILL
BB M.D.CLUTE,T.DUBOIS, DIAMOND RIO (K.BLAZY.N. THRASHER) (V) ARISTA 1-2992 8 % | - 2 | S PENDRICKS FHILL (T.BRUCE,T.MCHUGH) waRNER BrOS ABUMCUT | B
9 4 3 14 ?ST’EV(I;ELLS W oY, S ALAN JACKSON 3 Y 8 47 7 REDNE(CK GAMES : @ JEFF FOXWORTHY WITH ALAN JACKSON 47
I 5. _JACKSON (V) ARISTA 1-2942 S.ROUSE (J.FOXWORTHY,S.ROUSE R.SCAIFE (C) (D) (V) WARNER BROS. 17648
ON A GOOD NIGHT & WADE HAYES LOVE REMAINS COLLIN RAYE
121 16 | 11 | Joooxp NELSON,D.COOK,L.BOONE) () (D) (V) COLUMBIA 78312 10 62| -] 2 ).HOBBS, E SEAY,P WORLEY (T.DOUGLAS,J.DADDARIO) wepic 7838 | 8
CARRIED AWAY GEORGE STRAIT HIGH LONESOME SOUND & VINCE GILL
I ] 26 | 10 | T GR0WNGSTRAT (5.80GARD, L STEVENS) wncassoo | 1 il NI ;‘?'T\OI\?/?I \Vg'LOU SRR wwcn soies | 12
NG OVER A & REBA MCENTIRE
12| 10 | 10| 9 | BLUE ¢ LEANN RIMES | 9 50 | 44 | 25 |17 | S 19
W.RIMES (B.MACK) (C) D) (v) MICG CURB 76950 .BROWN,R MCENTIRE (D.SUMMER B.SUDANO) (v) MCA 55183
@ 15 20 g OSNLY O(P;Jz DAYS) THAT END IN “Y” CLAY WALKER 13 66 _ 2 GBFEl}I[Eg(E ME EBABGYES) LIG!(E)IT)T)L - & TRISHA Y(E)ARWOOD 51
J.STROUD (R.FAGAN GIANT ALBUM CUT/REPRISE FUNDIS (K_RICHEY,ANGELO, L I V) MCA 55211
HEAVEN HELP MY HEART WYNONNA A WOMAN'S TOUCH TOBY KEITH
14 ] 14 | 13 | T5R0wn (0.TYSON, T ARENA.D MCTAGGART) (v curB s5194mca | 1A B ] = | 2 | N URRNTKETH (TKETHW.PERRY (V) ASM NASHVILLE 581714 | 92
15 6 1 18 TIME MARCHES ON & TRACY LAWRENCE 1 @ 54 o 2 SUDDENLY SINGLE TERRI CLARK 53
D.COOK (B.BRADDOCK) ATLANTIC ALBUM CUT K.STEGALL,C.WATERS (T.SHAPIRO,T.CLARK,C. WATERS) {v) MERCURY NASHVILLE 578280
A I RN e e et ST e | 1 |55 |8 | R mon e T E
* % % AIRPOWER * % % ' DIERENR ' R et A SLaln CoTrmaE | 5
19 33 9 | AM THAT MAN & BROOKS & DUNN 17 56 41 34 15 A LOVE STORY IN THE MAKING LINDA DAVIS 33
D COOK,K.BROOKS,R.DUNN (T.MCBRIDE, M. POWELL) (C) (V) ARISTA 1-3018 J.GUESS (A ANDERSON,C.WISEMAN) (C) (V) ARISTA 1-2991
WHY CAN'T YOU @ LARRY STEWART
18 | 23 | 16 | BYMVSIDE CHANGE. CORRIEIMORGANE ‘JV(,)BNNEQJ\;%LC& 18 60 | 70 | 3 | FooRoy'R (LSTEWARTR.CBANNON) (C} (V) COLUMBIA 78307 S
* % * AIRPOWER * % % * * *x HOoT SHOT DEBUT * % %
THE STAR SPANGLED BANNER RICOCHET
20 | 29 | 10 ;’;&;‘Em}_’o%\g;ﬁﬁ)ME GOODBYE @ (D)’(v)'\‘ﬁahmgg(% 19 NEWD | 1 | oo e e sear (FS.KEV COLUMBIA PROMOSINGLE | 05
* % % AIRPOWER * * * 57| 61 [ FEh @oicamicnes (0 canror MhspLE 35568 | 7
SHE NEVER LETS IT GO TO HER HEART TIM MCGRAW MISSING YOU @ THE MAVERICKS | 59
211 35 |5 | JSTROUD, GALLIMORE (T.SHAPIRO,C. WATERS) CURB ALBUM CUT 20 N | 8 | 5 | DCOOKRMALD (R MALOAANDERSON (O (v) MCA 55021
I DO & PAUL BRANDT
GIVIN' WATER TO A DROWNING MAN LEE ROY PARNELL 61 [ 65 | 7 61
@ % | 31 10 | SENDRICKS.L PARNELL (G.NICHOLSON, L.R. PARNELL) (V] CAREER 1.0503 | 2 LLEO (P BRANDY) (€1 (D) &) REPRISE 17616
> — 67 73 3 THAT WAS HIM (THIS IS NOW) 4 RUNNER 62
(2! 30 | 30 | 15 | THERE'S AGIRL IN TEXAS @ TRACE ADKINS | 99 B.CANNON,L SHELL (V.RUST,K.URBAN) (C) (V) A&M NASHVILLE 581650
S.HENDRICKS (T ADKINS,V VIPPERMAN) (C) (V) CAPITOL NASHVILLE 58562 : :
n — 63 85 62 19 THE CHANGE ¢ GARTH BROOKS 19
31 | 32 | 9 | RUNNIN’AWAY WITH MY HEART LONESTAR | 23 A.REYNOLDS (T ARATA,W.TESTER) CAPITOL NASHVILLE ALBUM CUT
D.COOK,W.WILSON (M.BRIT,S.HOGIN,M.D. SANDERS) (v) BNA 64549 ) DANCIN' WITH THE WIND © GREAT PLAINS
2 | 171 12 20 E?AEE»JP@LE(I#STMOON EVER SHINE ON YOU O na xg}%ﬁm%‘% 2 B4 | 58 | 60 | 9 | BAHER.GREAT PLAIS L SUNDRUD,C.BICKHARDT) (C) MAGNATONE 1105 | 8
. g o ) v -
B0 1316 ? BLF}\J)%\S: GL E&?ns(ﬂ SANDERS,J.JARRARD B.DIPIERO) GEOR{VG)EMCS; 551?5 1 NEWD i EEOEEM v'j\B'-(-ELFf\BSAS’I\[‘)RL%‘!(EESE-‘MFSR'GHT) (‘ﬁ%*‘lé’? é"\gs% 6
YN = = — — NOBODY'S GIRL & MICHELLE WRIGHT
2|36 |1t é%ﬂﬁ'sgﬂyﬁfﬁsm'“ L4 JAMES)%%‘%%; 2% 70 ] — 1 2 | JSCrERERT.0UBOIS (GPETERS) (O W) ARISTA 13023 | D0
ol : - TANGLED UP IN TEXAS @ FRAZIER RIVER
a2 e DMc\:)xlr\(%L%oxs R DUNN (D.MOORE B.W.STEVENSON) ¢ Bfiﬂ%%fm%’%‘g’} 1 _ 69 | 89 | 5 | vWRIGHT (0ORGANB BURNEITELHENLEY w oeccassior | 87
d [t 0 L85 3 .m ME AND YOU KENNY CHESNEY
#3376 glgugngl(mﬁm H.GROSS) (c.) (\?)l;\ARlcérAHlAa\{)vl}; 28 HEWI= L | GsicxT s B RAERN0ON (0w onneasas | 8
s il = WORLDS APART VINCE GILL
29 | 25 | 2 | 1 | HONKYTONKIN'S WHAT DO BEST # MARTY STUART & TRAVIS TRITT | 53 NEWD | | | rorown oisomero wmeassais | O
. J. y V) MCA z —
75 75 3 | NEVER STOPPED LOVIN’ YOU @ STEVE AZAR 70
30 2 19 20 | THINK ABOUT YOU & COLLIN RAYE 3 . J. THOMAS (S.AZAR,J. BLUME) (C) RIVER NORTH 163013
J,H’OBBS,E.SEAY,P.WORLEY (D.SCHLITZ,S SESKIN} (V) EPIC 78238 e 0= =T CIRCUS LEAVING TOWN PHILIP CLAYPOOL | 7]
(D] 45 | 56 | 23 | !T'S MIDNIGHT CINDERELLA _ GARTH BROOKS | 3; J.CRUTCHFIELD (P.CLAYPOOL) CURB ALBUM CUT
A.REYNOLDS (K WILLIAMS,K.BLAZY G . BROOKS) - CAPITOL NASHVILLE ALBUM CUT RE-ENTRY 9 CHECK PLEASE @ PAUL JEFFERSON 50
@ 39 | 49 7 GUYS DO IT ALL THE TIME & MINDY MCCREADY | 13 G FUNDIS (P_JEFFERSON,J MICHAELS) (C) (v) ALMO SOUNDS 89003
D.MALLOY,N.WILSON (8.WHITESIDE,K.TRIBBLE) BNA ALBUM CUT NE > HILLBILLY RAP NEAL MCCOY 7 B
36 | 42 3 LEARNING AS YOU GO ¢ RICK TREVINO | 33 N w 1 B.BECKETT (1 BURGIE,W.ATTAWAY,P.HENNING,B EDWARDS,N.ROGERS) ATLANTIC ALBUM CUT
S.BUCKINGHAM,D.JOHNSON (L .BOONE,B.LAWSON). {V) COLUMBIA 78329 14 RE-ENTRY 15 BACK IN MY ARMS AGAIN KENNY CHESNEY 4
35 41 g 4 TO 1 IN ATLANTA TRACY BYRD 34 B.BECKETT {(L.R.PARNELL,R.M.BOURKE,C.MOORE) (C) (V) BNA 64523
T.BROWN (B.KENNER,L.RUSSELL BROWN) (V) MCA 55201 15 64 l 57 g YA CONFEDERATE RAILROAD 51
35 29 28 16 PHONES ARE RINGIN' ALL OVER TOWN MARTINA MCBRIDE 28 B.BECKETT (T.MCHUGH,C. WARD) ATLANTIC ALBUM CUT
M.MCBRIDE 2. WORLEY,E.SEAY {M BEESON,K.VASSY,0. MACKECHNIE) (C) (V) RCA 64487
| 38 44 7 IT'S LONELY OUT THERE PAM TILLIS 36 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
PTILLIS (B.DIPIERO P-TILLIS) (V) ARISTA 1.0505 attain 3000 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
@ 37 39 10 | WRONG PLACE, WRONG TIME MARK CHESNUTT | 34 Cassette single availability. (D) CD single availability. (M} Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-
T.BROWN (J.STEWART S.MILLER) (V) DECCA 55198 ability. {X) CD maxi-single availability. © 1996, Billboard/BPI Communications.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

]
B'"mrd Tn cn“nlr In Ies sales RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundIScalrlw
I @ ™ FOR WEEK ENDING JULY 20, 1996 i
8 S
o o
HPHEREE of | 55| $g| gk
Tz | Sz | 32| 25| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST £2| 52| J2| 35| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % xNO. 1% x» 14 | 14 | 12 | 48 | ILIKEIT, ) LOVE IT CURB 7696] TIM MCGRAW
1 1 1 BLUE CURB 76959 5 weeks at No. 1 LEANN RIMES 15 12 17 13 | TREAT HER RIGHT CURB 76987 SAWYER BROWN
2 2 2 REDNECK GAMES WARNER BROS. 17648 JEFF FOXWORTHY WITH ALAN JACKSON 17 | 18 | 13 | MEANT TO BE MERCURY NASHVILLE 852874 SAMMY KERSHAW
3 3 3 15 | MY MARIA ARISTA 1-2993 BROOKS & DUNN | 17 | 13 10 19 | HEADS CAROLINA, TAILS CALIFORNIA CURB 76982 JO DEE MESSINA
4 4 5 11 BY MY SIDE BNA 64512/RCA LORRIE MORGAN & JON RANDALL 18 15 1 11 21 | YOU WIN MY LOVE MERCURY NASHVILLE 852138 SHANIA TWAIN
(5)| 6 | 8 | 4 | THEN YOU CAN TELL ME GOODBYE atiantic 87053/46 NEAL MCCOY 19 | 20 | 16 | 26 | HYPNOTIZE THE MOON GIANT 17704/WARNER BROS. - CLAY WALKER
6 | 5 | 4 | 19 | I'M NOT SUPPOSED TO LOVE YOU ANYMORE ASYLUM 64313/EEG BRYAN WHITE 20 | 19 | 13 | 16 | TEN THOUSAND ANGELS BNA 64470/RCA MINDY MCCREADY
7 9 9 7 | DADDY'S MONEY COLUMBIA 78097/SONY RICOCHET NEWP | | | SOMUCH FOR PRETENDING ASYLUM 64267/EEG BRYAN WHITE
8 | 8 7 | 18 | IF | WERE YOU MERCURY NASHVILLE 852708 TERRI CLARK (@D] 2 | — | 2 | JACOB'S LADDER WERCURY NASHVILLE 578004 MARK WILLS
9 7 6 | 18 | DOES THAT BLUE MOON EVER SHINE ON YOU A&M NASHVILLE 576140 TOBY KEITH 23 | 22 | 22 | 5 | EVERYTIME SHE PASSES BY CAPITOL NASHVILLE 58565 GEORGE DUCAS
16 | 21 | 3 | IAMTHAT MAN ARISTA 13018 BROOKS & DUNN 24 | 21 | 20 | 56 | ANGELS AMONG US Rcn 62643 ALABAMA
QD| 1 [ 1 THERE’S A GIRL IN TEXAS CAPITOL NASHVILLE 58562 TRACE ADKINS 25 | 24 ] — | 2 | BIGGUITAR aRisTA 1.3017 BLACKHAWK
@ 11 14 8 ON A GOOD NIGHT COLUMBIA 78312/SONY WADE HAYES (O Records with the greatest sales gains this week. @Recording Industry Assn. of America certification for sales of 590,000 units. A RIAA
, PAUL BRANDT certification for sales of 1 miltion units, with multimillion titles indicated by a numerat following the symbol. © 1996, Billboard/BPI
13 | 10 | 15 | 13 | MY HEART HAS A HISTORY REPRISE 17683/WARNER BROS. Communications and SoundScan, Inc.

N
[e)]

wWwWw.americanradiohistorv.com

BILLBOARD JULY 20, 1996



www.americanradiohistory.com

Billboard

FOR WEEK ENDING JULY 20, 1996

Artists & Music

i
t§

Serioras,” a ranchera record featuring Mexican mega-star
Juan Gabriel and three of Mexico’s most venerated
ranchera divas: Lola Beltran, who recently passed away;
Lucha Villa; and Amalia Mendoza.

Due out in August is the label debut by Los Mismos,
whose members formerly made up Los Bukis, the back-
ing band of Fonovisa superstar Marco Antonio Solis.

T™ |

L

by Johm Lannert

EMI LATIN LINKS WITH DISA: EMI Latin has taken
a mighty step toward increasing its share in the giant
regional Mexican market by inking a licensing pact with
Disa, a powerhouse Mexican indie located in Monterrey.

EMI Latin president José Béhar says the “long-term
deal” will help expand EMT’s presence in the regional Mex-
ican market in the U.S. “I truly believe that we can increase
our business from the get-go by 15%-20% annually,” says
Béhar, who lauds the business acumen of Disa executives
Paty Chavez and her husband, Domingo. “What’s most
exciting about Disa, apart from the great catalog, is the
management. [ am just so impressed by the management
and by how proactive and how hands-on they are.”

Among the prominent artists included in the deal, which
takes effect Sept. 1, are Cardenales De Nuevo Leén,
Bryndis, and Los Rehenes.

“What we plan to do is release the 60 most important
catalog items,” says Béhar,
15 releases annually with acts that are established, semi-
established, or developing.”

NEW SELENA, JUANGA: José Béhar says that EMI
Latin will be dropping a new Selena album in September.
The forthcoming record will contain previously released
songs refashioned by Selena’s brother A.B. Quintanilla
111, plus several previously unreleased tunes. Also due out
in September, says Béhar, is “Juan Gabriel Y Las Tres

Lastly, Béhar says that Bobby Pulido, the label’s fast-
rising star, may follow in the footsteps of labelmate Emilio
and launch a career in the country music market.

MCA TAPS LOPEZ: Jesiis Lépez has been named
senior VE Latin American and U.S. Latino operations, for
MCA Music Entertainment International. Lopez, a long-
time BMG executive, most recently was BMG’s VP of Latin
North America.

STATESIDE BRIEFS: Enrique Iglesias’ self-titled bow
on Fonovisa has been certified gold by the Recording
Industry Assn. of America. The gold disc is the fourth
RIAA honor for Fonovisa . . . Noted Argentinian produc-
er/songwriter Pepe Motta, who has worked primarily
with such regional Mexican acts as PolyGram Rodven’s
Los Fugitivos and Charanda Band, Luna/Fonovisa's Los
Caminantes, and Fonovisa’s Los Aguirre and Tentacién,
has formed his own production company, Pepe Motta Pro-
ductions. The firm is based in North Hollywood, Calif. . . .
Mario Sanchez, who previously was manager of AFG
Sigma Records, has started his own label, Mayo Records.
Just released on the San Antonio, Texas, indie are “Puros
Exitos,” a first album by hot banda crew Banda Magiiey
that was never put out in the U.S,, and “El Meneito,” by a
Chilean rap act called Los Locos.

“and we plan to key in on 12-

ARGENTINA NOTAS: EMI Argentina rock trio Los
Enanitos Verdes have just put out “Guerra Gaucha,” a
(Continued on page 30)
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
z DATA SYSTEMS' RADIO TRACK SERVICE. 103 LATIN MUSIC STATIONS ARE
e <|g o = ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
2| 2| =g | €| ARTIST TITLE
=2 |32 | & | 2G| LABELDISTRIBUTING LABEL PRODUCER (SONGWRITER)
* ke NO. 14 % *

1 1 1 10 ENRIQUE IGLESIAS 0 ARTE
| 8 weeks at No. } R.PEREZ-BOTIJA (€ IGLESIAS, ORALES)
I
| % * * AIRPOWER* * %

MARCO ANTONIO SOLIS QUE PENA ME DAS
(D| NEWD | 1 | MARCO MASOLIS (M.ASOLS) |
@ I 10 3 LUIS MIGUEL SUENA ‘
WALT DISNEY W.AFANASIEFF (A MENKEN S SCHWARTZ) |
@ g 6 4 OLGA TANON & ME SUBES, ME BAJAS ME SUBES
WEA LATINA M.ASOUIS (M A SOLIS)
@ 7 7 12 INTOCABLE NO TE VAYAS
EMI LATIN .LAYALA (G.ABREGO)
6 3 2 13 CRISTIAN AMARTE A T|
FONOVISA D.FREIBERG (D. FREIBERG WARENZON
7 8 5 8 VICENTE FERNANDEZ E VAYAS |
SONY PRAMIREZ 'VFEEM DR J
* & % AIRPOWER * * *
LOS TIGRES DEL NORTE EL R RO
NEWD | | | (DB /IGRES e e
@ 11 16 10 EZEQUIEL PENA EBRIO DE AMOR
FONOVISA M.A.SOLIS (LACASTILLO)
10 5 8 8 SHAKIRA DONDE ESTAS CORAZON
ONY | F.OCHOA S.MEBARAK (S.MEBARAK L F.OCHOA)
1 9 g 8 BRONCO TRAICION A LA MEXICANA
FONOViSA NOT LISTED (M. DELGADO D.UNGARO)
17 17 4 SORAYA AMOR TUS OJOS
POLYGRAM LATINO R.ARGENT, PVAN HOOKE (SORAYA
@ 13 23 3 LIBERACION E SABE R
ONOVISA . V.CANALES (J.COREA T
n 14 i FRANKIE RUIZ & [RONIA
POLYGRAM RODVEN V.URRUTIA (J.NUNEZ)
18 19 5 GRUPO LIMITE ESTA VEZ
POLYGRAM LATING J.CARRILLO (M.GALINDO.F.GALINDO)
19 18 8 BOBBY PULIDO & TE vOY A AMAR
SMULATIN E.ELIZONDO (B.PULIDO}
* % % AIRPOWER * * &
75 - 7 EDNITA NAZARIO, EMILIO, GRACIELA BELTRAN @ POR SIEMPRE UNIDOS
EMELATIN K.C.PORTER (K.L.PORTER G LAUREAND)
18 15 25 5 PEDRO FERNANDEZ LA MUJER QUE AMAS
POLYGRAM LATINO - H.PATRON (B.ADAMS‘R.J.LANGE M.KAMEN)
19 2 1 [N EROS RAMAZZOTT A COSA MAS BELLA
ARIST E.RAMAZOTT| (E.RAMAZZOTTL.C. GUlDF.TTI A.COGLIATI.N.MANO)
EMILATIN ABQUINTANILLA UL (A8 0 'luTﬁNl LAILPASTUDILLO
* % % AIRPOWER * % %
2 21 | & BANDA MAGUEY PORQUE ES AMOR
FONOVISA £.SOLANO (G,IBARRA)
2 12 15 | 6 DLG TODO MI CORAZON
i SIR GEORGE/SONY S GEORGE (1 CHESTER)
* % * AIRPOWER* * %
@ 22 32 4 LA TROPA F LA MALA VIDA
EMI LATIN J.FARIAS, . FARIAS {1.FARIAS)
2% 21 20 6 M_RC ANTHONY ASI COMQ HOY
EMI LA A.FERNANDEZ M.ANTHONY (O.ALFANNO,M.ANTHONY)
@ 30 . 5 AMBRA TE PERTENEZCO
ZAFIRO/BMG NOT LISTED (ASSOLO,F.MIGLIACCI,E MIGLIACCI,S.ACQUA}
38 _— 3 BANDA ZETA ROCK NATIVO
FONOVISA ZE LUIS (ZE LUIS)
32 o 2 MARC ANTHONY ® HASTA AYER
S.GEORGE,M.ANTHONY{NOT LISTED)
28 23 2 5 RAUL ORTEGA Y SU BANDA ARRE TE NECESITO
FONOV R.ORTEGA (J.GUADALUPE ESPARZA)
35 37 4 LOS FUGITIVOS @ VOY A INTENTARLO TODO
POLYGRAM LATINO PMOTTA (A.CHAVEZ)
30 % 2 3 JENNIFER Y LOS JETZ ¢ VEN A M|
EMI LATIN A QUINTANILLA JR.B.MOORE (J.E.CUESTA)
A MAFIA MEJORES QUE ELLA
@ NEW) 1 SONY M.LICHTENBERGER JR. (A LARRINAGA)

12 27 28 LOS TIRANOS DEL NORTE PARA MORIR IGUALES

et ONOVISA J.MARTINEZ (J.A.JIMENEZ)

13 20 13 9 LOS TUCANES DE TIJUANA 6 PIES BOCA ABAJO

EMI LATIN J.NIEVES IZUNZA (M.QUINTERO LARA)

34 28 2% 18 GRUPO LIMITE TE APROVECHAS

POLYGRAM LATINO J.CARRILLO (MASSIAS)
15 13 30 8 LOS RIELEROS DEL NORTE EL INVENCIBLE
ONOVISA - NOT LISTED (H.VELA)
. MAZZ AMIGO MIO
36 36%| 39 10 EMI LATIN J.GONZALEZ((;H.LANZI)
37 34 34 5 DAVID LEE GARZA Y LOS MUSICALES TU BOCA ROJA
EMI LATIN __ NOT LISTED (M.OROZCO-GOMEZ}
MARCOS LLUNAS VIDA
NEW) 1 _ POLYGRAM LATINO PMANAVELLO (S.DAVINCI F.DELPRETE)
39 29 1 29 15 MICHAEL SALGADO SIN ELLA
JOEY 1.5.LOPEZ (J ALEJANDRO) _|
OXIGENO CHIKITIKI POOM
NEW ) 1 EMI LATIN A.B.QUINTANILLA Il {(FTORRES,R.TREVIZO)
POP TROPICAL/SALSA REGIONAL MEXICAN
29 STATIONS 23 STATIONS 63 STATIONS
1 LUIS MIGUEL WALT DISNEY 1 FRANKIE RUIZ POLYGRAM 1 MARCO ANTONIO SOLIS
SUENA RODVEN |RONIA FONOVISA QUE PENA ME...
2 OLGA TANON WEA LATINA 2 MARC ANTHONY RMM 2 INTOCABLE EMi LATIN
ME SUBES, ME BAJAS, .. HASTA AYER NO TE VAYAS
3 SHAKIRA sONY 3 DLG SIR GEORGE/SONY 3 LOS TIGRES DEL NORTE
DONDE ESTAS CORAZON TODO Mi CORAZON FONOVISA EL REPORTERO
4 SORAYA POLYGRAM LATINO 4 TONO ROSARIO WEA LATINA 4 EZEQUIEL PENA FONOVISA
AMOR EN TUS 0JOS ESTUPIDA EBRIO DE AMOR
5 EROS RAMAZZOTTI ARISTA/BMG 5 LIMI-T XXI MERENGAZO/RMM 5 BRONCO FONOVISA
LA COSA MAS BELLA QUE TE PASA CONMIGO TRAICION A LA MEXICANA
& ENRIQUE IGLESIAS FONO- 6 MANNY MANUEL RMM | 6 LIBERACION FONOVISA
VisA POR AMARTE WANNA HOLD YOUR ... HAS DE SABER
7 MARC ANTHONY EMI LATIN 7 GISSELLE RCA/BMG 7 VICENTE FERNANDEZ sony
ASI COMO HOY ESA NO ES MEJOR QUE YO NO TE VAYAS
8 AMBRA ZAFIRO/BMG 8 LUIS MIGUEL WALT DISNEY 8 GRUPO LIMITE POLYGRAM
TE PERTENEZCO SUENA LATINO ESTA VEZ
9 MARCOS LLUNAS POLYGRAM 9 MARC ANTHONY EMI LATIN 9 BOBBY PULIDO EMI LATIN
LATINO VIDA ASI COMO HOY TE VOY A AMAR
10 EDNITA NAZARIO, EMILIO, GRA- 10 DOMINGO QUINONES RMM 10 ENRIQUE IGLESIAS FONO-
CIELA BELTRAN EMI LATIN POR . St TU TE VAS vIsA POR AMARTE
11 CRISTIAN FONOVISA 11 OLGA TANON WEA LATINA 11 BANDA MAGUEY FONOVISA
AMARTE A Ti ME SUBES, ME BAJAS, .. PORQUE ES AMOR
12 MARC ANTHONY RMM 12 AMBRA ZAFIRO/BMG 12 LA TROPA F EMI LATIN
HASTA AYER TE PERTENEZCO LA MALA VIDA
13 THE'BARRIO BOYZZ EMI 13 VICTOR MANUELLE SONY 13 BANDA ZETA FONOVISA
LATIN UNA NACION PENSAMIENTO Y PALABRA ROCK NATIVO
14 MENUDO MuUSICA 14 TONY VEGA RMM ESPER- 14 RAUL ORTEGA Y SU BANDA
FUTURA/RTP/SONY  NO. ARE A QUE TE. ARRE FONOViSA TE..
15 DLG SIR GEORGE/SONY TODO 15 EL GRAN COMBO FONOVISA 15 JENNIFER Y LOS JETZ EmI
M| CORAZON AS| LOGRAMOS NUESTRO... LATIN VEN A MI

) Records showrng an m rease In detections over the previous week, regardless of chart movement. A record which has been on the chart

for more than

0 weeks
700 detections for the ﬁrst time. If two records are tied in number of pia

Il nOt receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain
s, the record being played on more statians is placed first. Records

below the top 20 are removed from the chart after 26 weeks. © 1996 gulboard/BPl Communications. Inc
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Indie Labels Thrive In Chile, Often With Support From Multinationals

B BY PABLO MARQUEZ

SANTIAGO, Chile—In the past 10
years, the domination of multina-
tional record companies in the Latin
American markets has erased all but
the hardiest of independent labels.
In Chile, however, domestic indies
are popping up with increasing fre-
quency, often with the enthusiastic
patronage of a multinational that is

distributing an indie imprint. No
fewer than four indies have formed
in the last year. One multinational,
Sony Chile, has even created its own
boutique, indie-style label, Krater.
At first glace, Chile’s tiny record-
ing market would not seem able to
sustain much of a robust indie scene.
According to figures released by
Chile’s record-industry trade group,
Asociacién de Productores Fonogra-

| LATIN CLUB

&
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& Distribuidora One Stop %
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ficos de Chile (AFP), the domestie
record industry in 1995 sold
8,152,000 units, which generated $78
million in revenue. By contrast, the
U.S. record market in 1995 generat-
ed about $12.3 billion in revenue.

AFP’s sales data was compiled
from information turned over by the
five multinational companies that
make up AFP: Sony, BMG Chile,
EMI Chile, Warner Chile, and Poly-
Gram Chile. Sales information from
indie labels is sketchier. There are no
indie members in AFP, and because
there is no trade outfit representing
independents, there is no way to ver-
ify sales statistics.

But Jaime Roman, director of promi-
nent Chilean in-
die Musicavision,
estimates that
unit sales by
domestic indies
in 1995 reached
1.5 million, or
about 4% of the
national record
market. Roman
attributes about 800,000 units of
those sales to Musicavisién’s exten-
sive catalog, which has been domi-
nated by titles from Chilean televi-
sion series and national singers.

The importance of Musicavision in
the market can be easily verified
because since 1995, the small label
has been a distributed imprint of
PolyGram, which keeps accurate
tabs on Musicavisién’s sales data.
Likewise, sales tallies from Alerce,
one of Chile’s oldest indies, which
has entered into a joint venture
agreement with Sony, can be accu-

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist
33 6 PIES BOCA ABAJO (Zomba Golden Sands, ASCAP)

6 AMARTE ATl (The Sound Retreat. BMI)

36 AMIGO MIO (Peermusic. BMI/Bright Morning. BMI)

12 AMOR EN TUS 0J0S (Yami, BMI)

24 ASI COMO HOY (EMOA, ASCAP)

40 CHIKITIKI POOM (Copyright Control)

10 DONDE ESTAS CORAZON (Copyright Control)

9 EBRIO DE AMOR (Copyright Control)

35 EL INVENCIBLE (Fonomusic, SESAC)

8 EL REPORTERO (TN Ediciones, BMI}

15 ESTA VEZ (Warner Chappell)

13 HAS DE SABER (vander, ASCAP)

27 HASTA AYER (Copyright Control)

14 IRONIA (Unimusica, ASCAP)

19 LA COSA MAS BELLA (EMI Blackwood, BMI}

23 LA MALA VIDA (I Farias, BMI)

18 LA MUJER QUE AMAS (HAVE YOU EVER REALLY
LOVED A WOMAN?) (Badams, ASCAP/Zomba,
ASCAP/KMA, ASCAP/New Ling, BMI/Sony/ATV Songs,
BMI/Screen Gems-EMI, BMI)

31 MEJORES QUE ELLA (Mafiola, ASCAP)

4 ME SUBES, ME BAJAS, ME SUBES (Mas Latin,
SESAC)

20 NO QUIERO SABER (EMI Blackwood, BMI/A.Q {1l
Music, BMI/Peace Rock, BMI)

5 NO TE VAYAS (Canciones Mexicanas. SESAC)
7 NOTE VAYAS (Copyright Control)

32 PARA MORIR IGUALES (Peermusic, BMI)

1 POR AMARTE (Fonomusic, SESAC/Unimusica,
ASCAP)

21 PORQUE ES AMOR (Copyright Control)

17 POR SIEMPRE UNIDOS (Mundo Nuevo
SESAC/Insignia, ASCAP/Famous, ASCAP)

2 QUE PENA ME DAS (Mas Latin, SESAC)

26 'ROCK NATIVO (Vander, ASCAP)

39 SIN ELLA {(Elzaz, BMI}

3 SUENA (SOMEDAY)-(Wonderland, BMI/Walt Disney,
ASCAP)

34 TE APROVECHAS (Copyright Control)

28 TE NECESITO (vander, ASCAP)

25 TE PERTENEZCO (TAPPARTENGO) (Copyright Con-
trol)

16 TE vOY A AMAR (Zomba Golden Sands, ASCAP)

22 TODO MI CORAZON (Jamuna Songs, ASCAP/Insignia,
ASCAP/Famous, ASCAP)

11 TRAICION A LA MEXICANA (Copyright Control}

37 TU BOCA ROJA (D.L.Garza, BMI)

30 VEN A MI (Copyright Control}

38  VIDA (Copyright Controf)

29 VOY A INTENTARLO TODO (Pacific, ASCAP)

CAMPOS

rately checked.

However, the rest of the old-line
indies—Unién Records, Magic
Records, Star Sound, Sonosur—do
not provide sales information that
can be readily verified. Therefore,
the impact of these labels is difficult
to gauge. What is indisputable, how-
ever, is that the number of indie
labels is on the rise.

The move toward a more indepen-
dent stance in Chile reflects record
markets in other countries where
indie labels are closer to the streets,
allowing them to spot new musical
trends before the multinationals.
Independents can also create and
execute marketing campaigns much
more rapidly than major labels.
Meanwhile, the major labels’ distri-
bution and administrative musecle in
a country such as Chile allows these
indies an opportunity to maximize
the sales potential of their artists.

Carlos Necochea, founder of indie
label Nuevo Espacio, which is asso-
ciated with PolyGram and Musica-
visidén, says the roles of indies and
majors are mutually beneficial.

“To do a good job with a local
artist obliges you to be associated
with a multinational,” says Necochea.
“Otherwise, it's impossible to do pro-
motion and distribution of the prod-
uct.”

Necochea, a highly regarded pro-
ducer whose label has put out albums
by former member of Congress
Jorge Campos, pop pianist Roberto
Bravo, and rock group Anachena,
observes that his task lies in the ¢re-
ative field, an area, he adds, where
major labels are ill-suited to prosper
due to the fact that “they are obliged
to follow mandates from their head-
quarters and release priority prod-
uct.”

Not all indies are able or willing to
team with multinationals. Thrash
imprint Toxic Records; Caleta, a
label founded to release albums by
jazz-rock group La Marraqueta; and
rock indie Background have struck
out on their own to provide exposure
for new domestic product.

“The idea of Background,” says
label founder Hugo Chavez, “is to
rescue the work of excellent artists
that, for different reasons, does not
interest the majors and without our
support would be lost. The idea is
that a [musical] document will
remain, so that when they remember
Chilean rock of the '90s, they won’t
name only [prominent Chilean rock
acts] Lueybell, Los Tres, and La
Ley”

Limited finances have compelled
domestic indie labels and artists to
create innovative promotional cam-
paigns. Background has established
a mail-order system for its catalog.
Caleta’s La Marraqueta has linked

with a clothing line that will offer a
record with the purchase of one of its
clothing products.

Sony has not gone to such mea-
sures to sell its indie product. The
label simply founded Krater, an affil-
iated imprint that will work exclu-
sively with domestic rock acts.

Sony GM José Antonio Eboli says
having an independent label like
Krater within the Sony corporate
structure “will serve as a base for
the development of new artists that
are far from the mainstream of
Sony’s catalog and the difficult com-
petition in the marketplace. Besides,
a rock artist is better received by
critics and the public alike when he
comes from an independent label.”

The first album to be released by
Krater was “{Quién Matd A Gaete?”
by poet/musician Mauricio Redolés.
The album was produced by Alvaro
Henriquez, lead singer of Sony rock
act Los Tres. Two other rock groups
that have recently signed with
Krater are Contradiccién and La
Rue Morgue.

Several indie labels have been
unable to survive. Still, some record-
ing acts would not have been signed

LA RUE MORGUE

if they had not previously released
albums on indie imprints. But when
many of these groups signed with a
multinational, the advantages of
being associated with a major
became clear.

For instance, Chile’s finest thrash
group, Criminal, put out its first
album, “Victimized,” on its own
label, Inferno. The record went
unnoticed until BMG picked it up and
rereleased it with a vigorous promo-
tional campaign. “Victimized”
became a hit in the domestic rock
scene and was even released in
Japan.

Besides the enormous disparity in
recording budgets of indie labels and
multinationals—an average of $2,000
for an indie record compared with
$40,000 for a priority multinational
release—there exists an equally gap-
ing breach in the promotional and
marketing monies spent by indies
when compared with the large sums
routinely invested by the majors.

For this reason, such bands as Crim-
inal, its labelmate Panico, and EMI’s
Los Santos Dumont have been able to
penetrate the domestic rock scene only
after signing with a multinational. The
ample financial strength of the multi-
nationals has prompted many Chilean
acts to link up with a multinational
instead of putting out debut product on
their own. Three acts—Venus, Man-
dricula, and Huaika—chose to release
their maiden albums on BMG rather
than on their own imprints.
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THER: - " The Current #1 Idol
l r ® SoundScan® . Y ¥
_ : , . el 111111 > 5
Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by
28 | 8
I |52 §5 ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE
* x4 NoO.1 & & &
1 1 36 | ENRIQUE IGLESIAS ® FONOVISA 0506 B 9 weeks at No. 1 ENRIQUE IGLESIAS
2 2 53 VARIOUS ARTISTS ARIOLA 31388/BMG MACARENA MIX
3! 4 67 GIPSY KINGS @ NONESUCH 79358/AG THE BEST OF THE GIPSY KINGS
4 3 51 | SELENA A’ EMI 34123/EMI LATIN DREAMING OF YOU
5 5 18 SHAKIRA sONY 81795 PIES DESCALZOS
(8)| 9 | 11 | LOSTIGRES DEL NORTE Fonovis 6049 B UNIDOS PARA SIEMPRE
1 8 8 VARIQUS ARTISTS EMI LATIN 36283 VOCES UNIDAS
8 6 13 | OLGA TANON WEA LATINA 13667 NUEVOS SENDEROS
9 7 17 GIPSY KINGS NONESUCH 79399/AG TIERRA GITANA
12 | 9 | GRUPO LIMITE poLvaram LaTINO 527434 POR PURO AMOR
——
11 11 42 RICKY MARTIN sony 81651 A MEDIO VIVIR
12 10 4 VARIOUS ARTISTS RCA 36939/BMG VERANO '96
13 13 41 GLORIA ESTEFAN @ EPIC 67284/SONY ABRIENDO PUERTAS
14 | 10 | INTOCABLE emitatin 37449 BB LLEVAME CONTIGO
(15)| 17 | 10 | JENNIFER Y LOS JETZ emi LaTiN 38242 DULZURA
A & & GREATEST GAINER & & &
20 | 3 | LOS DELRIO aRioLa 37587/8MG MACARENA NON STOP
e
17 16 14 VARIOUS ARTISTS EMi LATIN 37690 TEJANO AWARD NOMINEES
18 | 15 | 120 | SELENA A EMmiLATIN 28803 AMOR PROHIBIDO
22 | 23 | MICHAEL SALGADO JoeY 3427 EN CONCIERTO
20 | 18 | 25 | BOBBY PULIDO EMILATIN 34166 DESVELADO
(21)| 27 [ 159 | GLORIA ESTEFAN A £p(c 53807/50NY MI TIERRA
@ 29 9 ILEGALES ARIOLA 32416/BMG ILEGALES
2 | 2 23 LOS TUCANES DE TIJUANA ALACRAN 36384/EM LATIN MUNDO DE AMOR
28 | 54 | JULIO IGLESIAS sony 81604 LA CARRETERA
| 25 23 7 EROS RAMAZZOTTI ARISTA 35442 DONDE HAY MUSICA
26 | 19 7 VICENTE FERNANDEZ soNY 81896 Y SUS CANCIONES
21 24 24 CRISTIAN FONOVISA 0510 EL DESEO DE OIR TU VOZ
28 26 | 30 PEDRO FERNANDEZ POLYGRAM LATINO 528671 PEDRO FERNANDEZ
30 | 98 | LUIS MIGUEL A wea LATINA 97234 SEGUNDO ROMANCE
30 25 | 38 LUIS MIGUEL @ WEA LATINA 11212 EL CONCIERTO
G| 3 | 23 | LAMAFIA sonvsi722 UN MILLON DE ROSAS
32 | 31 7 RUBEN VELA HACIENDA 204 EL COCO RAYADO
0 | 41 KINITO MENDEZ J&N 35164/EMI LATIN EL HOMBRE MERENGUE
34 [ 33 | & MARC ANTHONY RMM 81582 TODO A SU TIEMPO
(35)| 43 | 2 | LATROPAF emiLai 36463 A UN NUEVO NIVEL
36 | 36 4 LOS FUGITIVOS POLYGRAM RODVEN 531846 DIOS
37 32 | 158 | LINDA RONSTADT A ELEKTRA 60765/EEG CANCIONES DE MI PADRE
38 35 11 VARIOUS ARTISTS POLYGRAM RODVEN 531538 CARNAVAL DEL MERENGUE '96
39 | 39 | 159 | LUIS MIGUEL A WEA LATINA 75805 ROMANCE
40 | 42 6 SORAYA POLYGRAM LATINO 527831 EN ESTA NOCHE
45 | 27 | LOSTUCANES DE TUUANA AACRAN 34975EMI LATN 14 TUCANAZOS BIEN PESADOS
46 | 158 | SOUNDTRACK @ ELEKTRA 61240/EEG THE MAMBO KINGS
43 | 38 | & DLG sIR GEORGE 81694/SONY DLG
RE-ENTRY | RAMON AYALAY SUS BRAVOS DEL NORTE FReppie 1740 ARRANCAME EL CORAZON
45 | 37 | 35 PETE ASTUDILLO EM! LATIN 36011 COMO TE EXTRANO
46 | 41 | 43 MAZZ EM LATIN 30913 SOLO PARATI : 8
1| 47 |3 | Los DEL R0 amowr tss7amve A M1 ME GUSTA 7 consecutive weeks #1 Top Seller
48 | 48 | 11 | VARIOUS ARTISTS PROTEL/RTP 7010/50NY  MERENGUE EN LA CALLE 8 '96 6/23 /96
RE-ENTRY | JOSE JOSE ARIOLA 30422/BMG MUJERIEGO *
RE-ENTRY LOS DEL MAR CRITIQUE 15440/BMG MACARENA 6/ l 6/96
Distributed in
TROPICAL/SALSA REGIONAL MEXICAN USA. 6/09/96
1 ENRIQUE IGLESIAS Fono- 1 GLORIA ESTEFAN EPIC/SONY 1 LOS TIGRES DEL NORTE FONC- MEXICO
visa ENRIQUE IGLESIAS ABRIENDO PUERTAS vISA UNIDOS PARA SIEMPRE CENTRAL AMERICA 6/0 2/96
2 VARIOUS ARTISTS 2 GLORIA ESTEFAN EPIC/SONY 2 GRUPO LIMITE POLYGRAM
ARIOLA/BMG MACARENA MIX MI TIERRA LATING POR PURO AMOR And ARGENTINA: by FONOVISA
3 GIPSY KINGS NONESUCH/AG 3 KINITO MENDEZ JANEMI LATIN 3 INTOCABLE EMI LATIN 5/2 6/96
THE BEST OF GIPSY KINGS EL HOMBRE MERENGUE LLEVAME CONTIGO SPAIN by: BAT RECORDS
4 SELENA EMI/EMI LATIN 4 MARC ANTHONY RMM 4 JENNIFER Y LOS JETZ EMI y: l 9 96
DREAMING OF YOU TODO A SU TIEMPO LATIN DULZURA 5/ /
5 SHAKIRA soNY 5 VARIOUS ARTISTS POLY- 5 VARIOUS ARTISTS EMI LATIN PORTUGAL by: STRAUSS
PIES DESCALZOS GRAM RODVEN CARNAVAL TEJANO AWARD NOMINEES ! 5 l 2 9 6
6 VARIOUS ARTISTS EMI LATIN DEL MERENGUE '96 6 SELENA EMI LATIN BRAZ L / /
VOCES UNIDAS 6 SOUNDTRACK ELEKTRA/EEG AMOR PROHIBIDO IL by: POLYGRAM
7 OLGECJAN(E)ND\AEIEAOLSATINA THE MAMBO KINGS 7 IEMCHAEL SALGADO JoEY %
NU S SENDER 7 DLG SIR GEORGE/SONY DLG N CONCIERTO .
8 GIPSY KINGS NONESUCH/AG 8 VARIOUS ARTISTS PROTELRTRSONY 8 BOBBY PULIDO EmI LATIN LATIN AMERCIA by: SONY
TIERRA GITANA MERENGUE EN LACALLE 896 DESVELADO
9 RICKY MARTIN SONY 9 CARLOS VIVES POLYGRAM LATH 9 LOS TUCANES DE TUUANA EUROPE-ASIA/CANADA by: MCA
A MEDIO VIVIR NO LA TIERRA DEL OLVIDO ALACRANVEM LATIN MUNDO DE AMOR
10 VARIOUS ARTISTS RCA/BMG 10 VARIOUS ARTISTS RHINOAG SALSA 10 VICENTE FERNANDEZ sony
VERANO ‘96 FRESCA: DANCE HITS OF THE 90 Y SUS CANCIONES
11 LOS DEL RIO ARIOLA/BMG 11 VARIOUS ARTISTS POLYGRAMROD- | 11 PEDRO FERNANDEZ POLYGRAM !
MACARENA NON STOP VEN CARNAVAL DE LA SALSA 96 LATINO PEDRO FERNANDEZ ®
12 ILEGALES ARIOLA/BMG 12 VARIOUS ARTISTS RMM TROPI- 12 LA MAFIA sONY _—
ILEGALES CAL TRIBUTE TO THE BEATLES UN MILLON DE ROSAS
13 JULIO IGLESIAS sONY 13 VARIOUS ARTISTS POLY- 13 RUBEN VELA HACIENDA _—
LA CARRETERA GRAM LATINO EL EQUIPO EL COCO RAYADO FDl\E\/ISA
14 EROS RAMAZZOTTI ARISTA 14 JESUS ALEMANY HANNI- 14 LA TROPA F EMI LATIN
gONDE HAY MUSICA s BAL/RYKODISC CUBANISMO! A UN EUEVO(;\IIVEL 7710 Haskell Avenue, D
15 CRISTIAN FONOVISA JUAN LUIS GUERRA 440 15 LOS FUGITIVOS POLYGRAM SPCD-0506
EL DESEO DE OIR TU VOZ KAREN/BMG GRANDES EXITOS RODVEN DIOS Van Nuys, CA 91406 (818) 782-6100 AVailable in Compact Dise & gass:tte
) } . ) L e a4 v r
(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi- £ 7 Y/ ! > 4
cation for sales of 500,000 units. A RIAA certification for sales of 1 million units. Greatest Gainer shows a M MG?‘CO Je la‘ 90 4 COMING SOON ITALMN VERSION
chart’s largest unit increase. [B indicates past and present Heatseeker titles. © 1996, Billboard/BP| =3 i - F ==
Communications and SoundScan, Inc. - i - NPT -
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LATIN NOTAS

(Continued from page 27)

solid effort that boasts production con-
tributions by Jeff Baxter and Gusta-
vo Borner along with guest appear-
ances by Café Tacuba front man
Cosme; Daniel Binelli, a former ban-
deonist with Astor Piazzolla; and per-
cussionists Domingo Cura and Luis
Conte. The band recently concluded a
U.S. swing in Los Angeles.

Warner Argentina superstar Fito
Piez has finished up his latest album,
“Euforia,” which was recorded in an
“unplugged” format at a television stu-
dio with musicians who played on his
latest tour, plus a 20-piece orchestra.
“Euforia” contains 13 of Piez’s great-
est hits, as well as three previously
unreleased songs: “Dar Es Dar”; the
first single, “Cadaver Exquisito”; and
“Tus Regalos Deberian De Llegar.”
The album is due July 26 . . . Sony
Argentina’s Los Fabulosos Cadillacs
have been on an interesting road trip
lately. After their successful May 29
show at New York’s Palladium with
EMI Mexico’s Las Victimas Del Dr.
Cerebro and King Chango uand their
sold-out May 31 concert with Warner
Mexico’s Café Tacuba at Los Angeles’
Universal Amphitheater, the group
launched a European mini-trek that
concluded July 8 in Paris. The Cadil-
lacs’ Palladium performance featured
an unexpected appearance by Rubén
Blades, who joined the band on their
version of his song “Desaparaciones”
... The Hard Rock Café in Buenos

Aires celebrated the company’s 25th
anniversary May 31-June 1 with a spe-
cial weekend bash that included shows
by BMG’s Los Auténticos Deca-
dentes, Zimbabwe, Los Knanitos
Verdes, and Luis Alberto Spinetta.
Also featured was an impromptu jam
session by Brazilian race car hero
Emerson Fittipaldi and proud club
owner Charles Lewis.

The multi-artist Latino compilation
package “Red Hot + Latin,” sponsored
by the Red Hot Organization, an AIDS
awareness group, will be released Dec.
1 on Jellybean Benitez’s label
H.O0.L.A./PolyGram. Blades already
has cut a track with Panamanian band
Son Miserables. In addition, Los Fab-
ulosos Cadillacs are recording with
Fishhone. Other artists soon to deliver
their tracks are RMM's Marc Antho-
ny with Terence Trent D’Arby;
RCA/BMG’s El General with Patra;
and Café Tacuba with either
Ariola/BMG’s Juan Gabriel or
Karen/PolyGram’s Juan Luis Guerra.

CHART NOTES: Though Fonovisa
star Enrique Iglesias remains atop
Hot Latin Tracks and The Billboard
Latin 50 for the eighth consecutive
week, his reign over Hot Latin Tracks
may end next week. That’s because his
labelmate Marco Antonio Solis
makes a strong debut this week at No.
2 with “Que Pena Me Das,” his first
single as a solo act.

| Billeoard.
| BIG EIG

ESSENTIAL REFERENCE GUIDES

1. International Buyer’s Guide: The worldwide music & video business-
to-business directory jam-packed with record & video co’s, music publishers,

distributors & more. $109

2. International Talent & Touring Directory: The source for U.S. &
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independent music stores & chain operations across the USA. $145
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Fonovisa continues to dominate Hot
Latin Tracks; it has spent all but two
weeks in 1996 at the top of the chart.

Elsewhere on Hot Latin Tracks, La
Mafia’s “Mejores Que Ella” enters at
No. 31, and emotive salsa/pop idol
Mare Anthony pulls the first chart
triple by appearing on three singles
from three labels. Anthony is the duet
partner of La Mafia front man Oscar
de la Rosa on “Mejores Que Ella.”
Anthony appears at No. 21 with “As{
Como Hoy,” from EMI Latin’s hit
Olympic album “Voces Unidas,” and at
No. 27 with “Hasta Ayer,” the fifth hit
single from his RMM smash album
“Todo A Su Tiempo.”

New to Hot Latin Tracks this week
are PolyGram Latino upstart pop vocal-
ist Marcos Llunas, who debuts at No.
38 with “Vida,” and EMI Latin Tejano
outfit Oxigeno, which bows at No. 40
with “Chikitiki Poom.”

At retail, do not expect any change
at the top of The Latin 50, as Iglesias’
eponymous gold album and the multi-
artist package “Macarena Mix” run 1-
2 for the fourth successive week. Igle-
siag’ album peaked at 150 two weeks
ago on The Billboard 200—a solid
chart feat considering that Iglesias has
not achieved a crossover profile.

BMG continues to successfully mine
the dance market as three sets—each
of which contains the anthemic “Maca-
rena”—are entrenched in the top 20 of
The Billboard Latin 50. The trio of hit
albums are the aforementioned
“Macarena Mix”; “Verano '96,” which
slips 10-12; and Los Del Rio’s
“Macarena Non Stop,” which moves 20-
16 with a bullet.

Assistance in preparing this column
was provided by Marcelo Ferndandez
Bitar in Buenos Aires.

ZERO HOUR’S 22 BRIDES FIND COMIC ALTER EGO

(Continued from page 10)

a lot of depth to it. The women in the
book are standing up for their mother.
They're really strong and ballsy, and 1
like that.”

The leader of the “22 Brides”
gang, a dark character named
Painkiller Jane, will likely be spun
off, Palmiotti says. “ ‘Brides’ is kind
of like |Archie Comics’] Betty and
Veronica with machine guns and a

__ sense of humor,” he says. “Even

though the girls do some bad stuff,
their motivation is from their heart.”

While the books’ creators are
music fans (Palmiotti and Quesada
write record reviews for each issue),

22 BRIDES

22 Brides’ alternative/folk sound has
little connection to the series. “The
story line is a whole different con-
cept, and I like the fact that this has
nothing to do with our musie,” Car-
rie says.

For its participation, the band
receives a full page in the back of the
book, which it has been filling with
an ad for its second album, “Beaker.”
It has made a T-shirt featuring the
characters that it is selling at shows.
The band appeared at the Events
Comics booth at a comic convention
in North Carolina and performed at
a benefit concert there, but no other
promotional dates are planned.

A new series of “22 Brides” comics
will start in January, and Zero Hour
plans to take advantage of the expo-
sure when the band’s third album is
released early next year.

“This is an exceptionally clever
way to draw attention to 22 Brides,
and it’s not every day we get an
opportunity like this, so we will

explore all avenues in terms of mar-
keting,” says Randy Hock, VP of
promotion and marketing for Zero
Hour.

Taking into consideration the long
history linking music and comics
(Billboard, May 14, 1994), Hock says,
“We have to do our research [on past
tie-in campaigns], because the last
thing we want to do is make this
band a cartoon.”

The critically acclaimed group’s
self-titled debut album was record-
ed as a duo—Carrie on guitar and
vocals and Libby on keyboards and
vocals—and released in June 1994

(Billboard, May 28, 1994). For
“Beaker,” issued last September, it
became a full-fledged band with the
addition of guitarist/bassist John
Skehen and drummer Ned Stroh,
who helped add a rougher edge to
the sound.

Still, Libby says, “We're kind of on
the folk/pop indie side, so you
wouldn’t think a band like ours would
inspire a comic. But I think it’s art,
and art isn’t truth, it's creativity and
imagination.”

Carrie, who says most of her
friends in New York are comic book
artists, agrees and sees a lot of cre-
ative potential in connecting to the
comic book world. But she adds that
the two realms remain separate.
“We're not looking at it commercial-
ly, but it does expose us to kids who
follow the careers of Jimmy and Joe,
so if kids continue to read their
books, it does open up a larger win-
dow for us. But mainly, I feel very
honored that they asked us to do it.”

ALLIGATOR:

OUR BLUES
MEANS BUSINESS

L IektiNG!
© 8 Soid Afie
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AL 4843
LONNIE BROOKS

Roadhouse Rules

Quintessential blues road
warrior LONNIE BROOKS
releases his first album of
new material in five years,
taking his volatile mixture of
blves, rock, soul and Lousiana
swamp pop from the stage
to the studio with speaker-
boiling results.

Roadhouse Rules is a priority
release for Alligator this year.
We'll be aggressively
promoting to AAA Radio, print
and television, and Lonnie will
be back on the road supporting
Roadhouse Rules with the
fervor of a true believer.

Support for Roadhouse Rules

*Full page, full color ads in
Musician, Guitar Player, Guitar
World, Living Blves, Blves Revue
and Blues Access
«Alliqator publicity department
placing national press and
television features
*Posters and in-store play copies
*Regional advertising to focus on
tour support advertising and all
major blues society newsletters
*Aqgressive promotion to AAA
radio, plus commercial and
non-commercial radio blues
shows nationwide:

STREET DATE: 1/16/96

Available from these fine
independent distributors:

Action  Associated * Bayside
Big State < CRD < DNA = MS
0ld Fogey * Passport
Record Depot «Select-0-Hits
Silo = Tant

Member of
NAIRD
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TOP BLUES ALBUMS.

THIS WEEK

LAST WEEK

Compiled from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by 1
TITLE

LABEL & NUMBER/DISTRIBUTING LABEL ARTIST

Artists & Music

* k NO.1 & &

LEDBETTER HEIGHTS KENNY WAYNE SHEPHERD

1| 1|35 Giaky 2a621waRNER BROS. [B 19 weeks at No. 1
@ 4 | ¢ | GOOD LOVE! JOHNNIE TAYLOR
MALACO 7480
3 | 2 | 36| GREATESTHITS @ STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPIC 66217+
4 | 3| 3 |JUSTLIKE YOU KEB' MO’
OKEH 67316/EPIC
5 | 5 | 19| PHANTOM BLUES TAJ MAHAL
PRIVATE 82139
6 | g |47 FROMTHE CRADLE A- ERIC CLAPTON
DUCK/REPRISE 45735/WARNER BROS
7 | 6 | 14 | THE ALLIGATOR RECORDS 25TH ANNIV. COLLECTION  VARIOUS ARTISTS
ALLIGATOR 110/111
8 | 7 (17| LIVE! THE REAL DEAL BUDDY GUY (WITH G.E. SMITH AND THE SNL BAND)
SILVERTONE 41543/JIVE
@ g | g | ESSENTIAL BLUES 2 VARIOUS ARTISTS
HOUSE OF BLUES 161183
BLUES @ JIMI HENDRIX
11147 | wca 11060
KEB' MO’ KEB' MO’
11 |10 | 47 | oken s7s63/EPic
12 | 13| 9 | YA THINK I'D KNOW BETTER COCO MONTOYA
BLIND PIG 5033
12 | 14 | LONG WAY HOME CLARENCE “GATEMOUTH" BROWN

VERVE 529465

14

NEW»' CLEANING HOUSE

SAFFIRE- THE UPPITY BLUESWOMEN
ALLIGATOR 4840

ClEIE

|
NEW)p | A ASS POCKET OF WHISKEY

R.L. BURNSIDE
| MATADOR 214

TOP WORLD MUSIC ALBUMS.

Jagy
BLUE
N()TES

by Jim Macnie

OFFICIAL: The June 17 issue of Time magazine declared Wynton Marsalis
one of America’s 25 most influential people, citing his “revolution of tradition” in
the realm of jazz. On July 1, the 34-year-old trumpeter/composer helped sign an
agreement that makes the Jazz at Lincoln Center program a full-fledged con-
stituent member of the Lincoln Center family, on par with the equally august Juil-
liard School, New York City Ballet, and Metropolitan Opera.

“We're going to bring {jazz with] style into the 21st century,” Marsalis said from
the podium. “We're sincere.” The proliferation of concerts, educational programs,
and cross-country tours is part of that sincerity, as is the high quality of playing
provided by Marsalis’ ensemble, which performed for an hour for free after the
signing was completed.

The program launched its own site on the Internet’s World Wide Web on July
1. The site’s address is www,jazzatlincolncenter.org.

Marsalis is also the musical direetor of the Olympic Jazz Summit, a concert tak-
ing place at Atlanta’s Symphony Hall July 28-30. The event will incorporate aspects
of Afro-Cuban styles and unite such expert instrumentalists as trumpeter Jon
Faddis, percussionist Milton Cardona, and trombonist Papo Vasquez. Wynton'’s
next Columbia dise, a document of his extended composition “Blood On The Fields,”
is due from Sony in early 1997.

Eric Reed, Marsalis’ piano wizard who played provocatively and thoughtfully
at the post-signing gig, has been signed to the Impulse! label.

ETC: Singer/songwriter/percussionist Milton Nascimento made a rare US.
appearance as part of the Brazilian Northeast Festival that took over New York for
aweek (June 19-23). And there was nothing meager about his .June 20 concert at
the Brooklyn Academy of Music. Backed by the Brooklyn Philharmonic, which
in turn was augmented by a pair of children’s choruses, Nascimento sang tunes
from his June 25 Warner Bros. release, “Amigo.” It. too, was recorded with a large
ensemble, the Symphony Jazz Orchestra of Sio Paulo.

The program was a henefit for Comunidade Solidaria, an organization that
fights poverty and social exclusion in the poorer municipalities of Brazil. The
Nascimento charm was evident throughout the night. Actress Sonia Braga host-
ed.

Branford Marsalis’ next dise, currently untitled, is another outing as Buck-
shot LeFonque. It’s due in September. Branford, the plain old jazz sax virtuoso,
will bring his trio (with drummer Jeff Watts and hassist Reginald Veal) to New
York’s Village Vanguard July 23-28 . . . The final 16 pieces of the Denon Savoy MS
20-bit Master Transfer Collection were issued in mid-April, and the label's mar-
keting manager, Dan Marx, says those interested should grab them up.

“The first 16, which came out in the fall 0195, are collector’s items,” Marx says.
“They're currently hard to find.” Pressing was limited; no more than 2,500 were
made of any one record, and the public responded fast.

The current titles in the racks include classics like Dizzy Gillespie’s “The
Champ,” Art Pepper’s “Surf Ride,” and Curtis Fuller’s “Blues-ette.”

Sivoy also continues with newly recorded music. A Sept. 21 release is planned
for pianist Marc Copland’s “Second Look.” Lust year’s “Stompin’ ” on Savoy was
an overlooked gem of modern mainstream jazz. Also scheduled from the label 1s
“Naked Jazz Takes Off.”

“Naked Jazz is a collective of 15-18 musicians from Atlanta,” says Marx. “On
the record they group themselves into a range of traditional configurations—
everything from trio to octet.” An October or November release date is planned.

i * % NO.1 % &
1 1167 THE BEST OF THE GIPSY KINGS ® GIPSY KINGS
NONESUCH 79358/AG 28 weeks at No. 1
2 2|17 TIERRA GITANA GIPSY KINGS
NONESUCH 79399/AG
@ 514 COMMON GROUND VARIOUS ARTISTS
CAPITOL 37691
4 4 |86 THE MASK AND MIRROR LOREENA MCKENNITT
WARNER BROS. 45420
ONE WORLD VARIOUS ARTISTS
@ NEW) PUTUMAYO 115
6 31 CELTIC TREASURE- THE LEGACY OF TURLOUGH O’CAROLAN  VARIOUS ARTISTS
NARADA 63925 - - -
8 | 21 FILM CUTS THE CHIEFTAINS
RCA VICTOR 68438
LORE CLANNAD
8 | 7119 ATLANTIC 82753
9 6 |32 'WOMEN OF THE WORLD CELTIC VARIOUS ARTISTS
PUTUMAYO 120
1097 THE LONG BLACK VEIL ® THE CHIEFTAINS
RCA VICTOR 62702
BLACKWATER ALTAN
11 1314 VIRGIN 41381
@ RE-ENTRY NIGHT SONG NUSRAT FATEH ALI KHAN & MICHAEL BROOK
REAL WORLD 2354
@ RE-ENTRY CESARIA EVORA CESARIA EVORA
NONESUCH 79379/AG
14 | 1512 CELTIC COLLECTION VARIOUS ARTISTS
PUTUMAYO 125
15 [ 11 |3 THE BROTHERS MCMULLEN SOUNDTRACK
ARISTA 18803
TOP REGGAE ALBUMS.
* & NO.1 & %
1 1152 BOOMBASTIC ® SHAGGY
VIRGIN 40158* 51 weeks at No. 1
316 REGGAE GOLD 1996 VARIOUS ARTISTS
VP 1479*
3 2|7 SOUL ALMIGHTY THE FORMATIVE YEARS VOL. 1 BOB MARLEY
JAD 1
4 IR FIRE ON THE MOUNTAIN VARIOUS ARTISTS
POW WOW 7462
5 5 | 59 NATURAL MYSTIC BOB MARLEY & THE WAILERS
TUFF GONG 524103*/ISLAND
6 6 | 51 'TIL SHILOH BUJU BANTON
LOOSE CANNON 524119%/ISLAND BB
7 7 134 THE BEST OF-VOLUME ONE UB40
VIRGIN 41009
8 8 | 35 THE BEST OF-VOLUME TWO UB40
VIRGIN 41010
9 1|10 VALLEY OF DECISION CHRISTAFARI
GOTEE 4501
BAD BOYS A INNER CIRCLE
10 9 |129 BIG BEAT 92261/AG
11 12| SCENT OF ATTRACTION PATRA
550 MUSIC 67094* {8
HARD BAND FOR DEAD THE TOASTERS
@ NEW»> MOON 8
13 | 1335 PROPHECY CAPLETON
axl == AFRICAN SYAR/ME 529264*/ISLAND IB
14 |15 5 FREE LIKE WE WANT 2B ZIGGY MARLEY AND THE MELODY MAKERS
ELEKTRA 61702*/EEG
RE-ENTRY RESISTANCE BIG MOUNTAIN

GIANT 24633/WARNER BROS. [B

) Albums wth the greatest sales gains this week ® Recording Industry Assn, Of America (RIAA) certification for sales of 500,000
units; & RIAA certification tor sales of 1 million units with each additional miliion indicated by a2 numeral following the symbol. All
albums available on cassette and CD. *Asterisk indicates vinyl available indicates past and present Heatseekers titles
1996, Biliboard/BPI Communications and SoundScan, Inc

REGGAE GOLD
1996

LP, CD & CASS
VP 1479

MAIN BRANCH: 89-05 138th Street, Jamaica, NY 11435 Tel: 718-291-7058
IN FLORIDA: 5893 S.W. 21st St.. W. Hollywood. Florida 33023 Tel: 305-966-4744 Fax: 305-966-8766

LARGEST DISTRIBUTOR

ON TOUR ALL

Keep these albums in stock.

JOoHN HAmMOND
Found True Love

“His vocals have never been
better, and the acoustic-electric
interplay between Hammond
and Robillard is inspired.”

GurtarR PLAYER MAGAZINE,
February 1996

Twelve powerful acoustic and
electric tunes from the Grammy™
winning blues master.

THe Duke RosiLLARD BAND
Duke’s Blues

Duke Robillard is a superb talent
and a class act and this disc is a
masterpiece of performance.”

West Coast Biues Review

DUKES DLUEE i

BiL PerrY
Love Scars

“Bill Perry is a guitarist and former
Richie Havens bandmember

who plays blues in a thoroughly
modern style that owes no debts.

It's all good.”

Living BLues

Roots.
Elues.
Souwl.

Jesnthlank

©1996 Virgin Records America, Inc
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ARTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL
* x NO. 1 * x

KIRK FRANKLIN AND THE FAMILY
GOSPO CENTRIC 72127 10 weeks at No. 1

REV. CLAY EVANS

316 FRED HAMMOND & RADICAL FOR CHRIST
BENSON 4320 [B

MISSISSIPPI MASS CHOIR
MALACO 6022

BYRON CAGE & PURPOSE
ATLANTA INT'L 10223

V.L.LR MUSIC & ARTS SEMINAR MASS CHOIR

KIRK FRANKLIN AND THE FAMILY A
GOSPO CENTRIC 72119 (B

COMMISSIONED

DOTTIE PEOPLES & THE PEOPLES CHOICE CHORALE
ATLANTA INT'L 10221

THIS WEEK
LAST WEEK
WKS ON CHART

WHATCHA LOOKIN' 4
I'VE GOT A TESTIMONY

MEEK 3995

THE SPIRIT OF DAVID

I'LL SEE YOU IN THE RAPTURE

TRANSPARENT iN YOUR PRESENCE |
STAND!

VERITY 43014

KIRK FRANKLIN AND THE FAMILY
IRREPLACEABLE LOVE

BENSON 4184

COUNT ON GOD

;wwum@wa@H
ﬁ 1
=
v

10 | 5 | 2 | DARYL COLEY  SPaRROW 51523 BEYOND THE VEIL
AD)| 38| 12 | WITNESS cal 1185 SONG IN THE NIGHT
12| 2 | VARIOUS ARTISTS  INTERSOUND 9190 TOGETHER AS ONE

13 | 1| 12| WALTER HOWARD week 2292 WHATEVER YOU WANT, GOD'S GOT IT

14 | 10 | 39 | CECE WINANS  SPARROW 51441 ALONE N HIS PRESENCE

15 | 11| 4 | RON WINANS, FAMILY & FRIENDS CHOIR

SELAH 7510 FAMILY AND FRIENDS CHOIR VOL 4

16 | 13| 10 | RICHARD SMALLWOOD WITH VISION

31 10°) veriry 43015 ADORATION: LIVE IN ATLANTA

NEW) | ALLEN & ALLEN Gl 1195 COME SUNDAY
18 | 16 | 75 | THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE

VERITY 43010 B8 SHOW UP!

19 | 17 | 91 | DOTTIE PEOPLES  ATLANTA INTL 10200 ON TIME GOD

39| 5 THE INSTITUTIONAL RADIO CHOIR

VECTRON 2179 | WILL GIVE YOU PRAISE

GOTTA FEELIN'

RE-ENTRY| O'LANDA DRAPER & THE ASSOCIATES ~ WARNER ALLIANCE 46005

NEW) WILLIE NEAL JOHNSON & THE NEW KEYNOTES
MALACO 4483 HELP ME TO BE STRONG
23 | 29|37

CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA
HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHO

SIEIE

24 | 20| 54 | genson 4168 BB ERVESATNEW YORK BY ANY MEANS..
25 | 28 | 55 | THE CANTON SPIRITUALS  BLACKBERRY 1610/MALACO LIVE IN MEMPHIS ||
26 | 36 | 113| GMWA WOMEN OF WORSHIP  ALEHO INTL MUSICTYSCOT 3006ATLANTAINTL  [T'S OUR TIME
27 | 30 | 164| THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS

"DONALD LAWRENCE & THE TRI-CITY SINGERS
CRYSTAL ROSE 51480/SPARROW I

THE WILLIAMS SISTERS
FIRST LIGHT 4003 LET EVERY EAR HEAR

GMWA PHILADELPHIA MASS CHOIR

28 26|55
29 | 1914

BIBLE STORIES

LIVE ON THE EAST COAST

30 | 15| 23| Vecrron 2180 FOR THE GOOD OF THEM
NEWP | YOLANDA ADAMS  TRIBUTE 1000 IN WASHINGTON D.C.
32 | 27|53 | YOLANDA ADAMS  TRIBUTE 3592 B8 MORE THAN A MELODY
33 | 31 | 23 | GERALD THOMPSON & THE TENESSEE FULL GOSPEL BAPTIST MASS CHOIR
ATLANTA INT'L 10215 LET THE CHURCH SAYﬂ/IEN_J
34 | 24| 24 | FULL GOSPEL BAPTIST FELLOWSHIP MASS CHOIR
GOSPO CENTRIC 72131 [H A NEW THING-EXPERIENCE THE FULLNESS. ..

Artists & Music

1 Inithe

SIRIT

™

by Lisa Collins

BEHIND THE SCENES: Unofficial reports have
Grammy-winning artist Hezekiah Walker in negotia-
tions with Benson Music Group for a label deal. Addi-
tionally, Walker, who for the last few months has been
focusing on pastoring his New York-based church,
recently struck a deal with Benson to record his Love
Fellowship Tabernacle Choir in October. His award-
winning Love Fellowship Crusade Choir is slated to
record its next live effort in November.

Recently, Walker took part in Benson’s big collabo-
rative release “The Real Meaning Of Christmas,” which
is being billed as “a gospel musical experience.” The
project, being prepped for release in September, fea-
tures Fred Hammond & Radical For Christ, Com-
missioned, the Colorado Mass Choir (which is receiv-
ing medium to heavy radio airplay on its debut release,
“Watch God Move”), Angelo & Veronica, Ben
Tankard, and Gary Oliver and will include folio choral
books and master-track accompaniment tapes. Benson
is gearing the bulk of its marketing efforts to the music
departments of African-American churches across the
country.

Hot on the heels of the Rev. Clay Evans’ surprise
chart hit “I’ve Got A Testimony” (Meek Records),
Savoy Records released “Coming Home” June 11. The
album is a combination of two live sessions that were
previously recorded by the label but never released.
Savoy executive director the Rev. Milton Biggham

says this album is the best of those sessions. As to its
timing, Biggham reports, “We had planned this Clay
Evans release long before his current album, particu-
larly since a release from him had been long overdue
for us.”

The album once again teams Evans and Biggham on
lead vocals in the title track. Meanwhile, Savoy has
Olympic fever, as the Georgia Mass Choir’s visibility
is sure to be elevated with the five performances it has
been contracted to do by the Olympic Arts Festival for
the Cultural Olyvmpiad Atlanta 1996. Among those
events is the opening of Atlanta’s Centennial Park
Thursday (18), a concert with CeCe Winans July 23,
and a concert with Kirk Franklin in Savannah, Ga.

SPREADING ITS WINGS: Central South Gospel is
expanding its distribution sphere with Born Again
Records, with which it has announced an exclusive dis-
tribution pact that officially became effective last
month. The Los Angeles-based label, founded by Bar-
nett Williams in 1992, is home to Kenny Eldridge &
the Jesus Celebration Mass Choir, whose current
release, “Excited,” reached the top 10 on Billboard’s
Top Gospel Albums chart, and gospel comedian Brod-
erick E. Rice. Rice’s debut recording, “Alive,” is com-
posed of comedy bits coupled with slammin’ choir
vocals. It was released earlier this month and is gen-
erating excitement in the marketplace. This is partly
due to Rice’s growing reputation from guest spots on
BET’s “Screen Scene” and “Teen Summit,” as well as
his popularity in Hollywood’s comedy scene.

BRIEFLY: Aleho Records is prepping the latest album
from the GMWA Women Of Worship, “The Crown
Collection,” for release next month, to coincide with the
annual meeting of the Gospel Music Workshop of Amer-
ica.

Fnilce ) o JHEHELATERGTAY s THEWENEHISISHOR MIDDLE OF A MIRACLE
36 1 21| 37 | DOROTHY NORWOOD  wiaLAco 4276 SHAKE THE DEVIL OFF
NEW» | FEYCLAY EVANS & THE AGRC ASS CHOIR
RE-ENTRY| HELEN BAYLOR  WORD 66443/EPIC [H THE LIVE EXPERIENCE

39 [ 34|58 | WILLIAM BECTON & FRIENDS  WEB 9145/INTERSOUND (B BROKEN

40 |22 | 11 | ST. JAMES CHOIR  SOUND OF GOSPEL 217 | TRUST IN GOD

() Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units,
ARIAA certification for sales of 1 miltion units with each additional million indicated by a numeral followsng the symbol Al albums available on

cassatte and CD. *Asterisk indicates vinyl available. i indicates past or present Heatseeker tities. © 1996, Billboard/BPi Communications.

Reverend Clay Evan’s
newest album from
Savoy brings The Gospel
home in a way that
reaches every Christian
heart and soul.
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by Deborah Evans Price

SHOT OF ‘SELTZER’: In the wake of “W.O.W.,” “My
Utmost For His Highest,” “One Way,” and other success-
ful multi-artist compilations comes a great new project for
modern rock/alternative fans. “Seltzer,” subtitled “Mod-
ern Rock To Settle Your Soul,” is due from ForeFront Aug.
20 and will feature some of the top names in Christian
modern rock.

“We put together 16 artists from several different labels
along with some of our artists,” ForeFront president/CEO
Dan Brock says. “De Talk, Audio Adrenaline, Gram-
matrain, and Holy Soldier are the ForeFront artists on
there. And there are several others from the other labels,
[including] Jars Of Clay, Newsboys, and PlankEye. It's
kind of a unique project. It’s not a regular ForeFront
release.

“We felt like this year with the green light coming to de
Talk and Jars Of Clay—as it did at the Dove Awards, with
de Talk being the artist of the year and having the song of
the year and Jars Of Clay being the new artist of the
year—we've kind of been leading this charge for a while of
taking more cutting-edge groups and saying, ‘Hey, they
can sell a lot of records and affect a lot of people’s lives
around the world.’ De Talk had been our best example of
that. So we thought this was a great time to step up to the
plate and promote our entire industry’s alternative/mod-
ern rock side.”

The project includes de Talk’s ‘Jesus Freak,” Jars Of
Clay’s “Liquid,” Third Day’s “Forever,” Big Tent
Revival’s “The Best Thing,” PlankEye’s “B.C.,” PFR’s
“Garden,” Newshoys’ “God Is Not A Secret,” and Johnny
Q. Public¢’s “Body Be,” among other tunes. Brock and
Forefront executive VP Eddie DeGarmo serve as execu-

tive producers of the project, with Shannon DeGarmo as
production coordinator.

Look for the album to be promoted this summer at con-
certs, festivals, and youth camps around the country,
where participating acts will be flinging “Seltzer” Fris-
hees into the crrowds. Coupons, T-shirts, and other items
will also help push the album. Looks like another great
project from the ForeFront folks.

MASEN/JARS: If you haven’t already heard Sarah
Masen’s re:think debut, which hit the streets June 25,
check it out. Under the skilled tutelage of re:think chief
Charlie Peacock, this young singer/songwriter has craft-
ed an impressive debut marked by intuitive songwriting
and a wonderfully evocative voice. The debut single, “All
Fall Down,” is being pronoted to mainstream triple-A
radio by Coast to Coast Promotion and Marketing, known
for its work with singles by Smashing Pumpkins, the |
Cure, and k.d. lang. Coast to Coast president Susan B.
Levin says Masen has “true star potential.”

Consumers recently had the chance to see that star
potential shine as Masen opened for Jars Of Clay on sev-
eral dates on their current tour. I think the musical styles
and artistic direction of these acts makes perfect sense
from a touring standpoint, and this bill would make a great
fall tour: I know I'd like to see this combination in action
in Nashville sometime soon. With the success the Jars guys
have already had in the mainstream and the impact Masen
stands poised to have in that arena, this could be one of
the hottest concert pairings this year, sparking key main-
stream success for both acts.

N EWS NOTES. More than $24,000 was raised this year
at the 9th annual Send-A-Kid-To-Kamp Radiothon in
Lexington, Ky. This year’s lineup featured the Steeles,
Amy Lambert, Gold City, the Nelons, the Bishops,
Carroll Roberson, the Mighty Gospel Enforcers,
Greater Vision, the Merediths, and the Perrys. “It was
just a thrill to be involved with such a worthwhile event
that’s actually doing something to help young people,”
the Steeles’ Jeff Steele says. “We can’t wait to get back.”
The money raised will enable 225 underprivileged children
to attend camp.

(Continued on next page)
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The interest is such that Well-Tempered is planning a pro-
motional tour for October, during which the violinist will
make about 40 in-store appearances (presumably clothed),
at which she will sign copies of the cover art poster.

The lubel, which has 22 titles of both straight classical
music and classieal musie realized on synthesizer, scored
earlier successes with releases by the Sonos Handbell
Ensemble. “Christmas With Sonos” sold 10,000 units,
according to Geisler. And that just with pictures of hells.

JAPAN GOES BAROQUE: Speaking of Bach, Robert
von Bahr of Swedish label Bis wants us to know that he
has embarked on a full cvele of Bach cantatas (that’s 75
dises’ worth) with the Bach Collegium Japan under the
direction of Masaaki Suzuki. The first two volumes are
out; a third is due next month.

Von Bahr, who started his label approximately 20 years
ago in order to record his flutist wife playing contempo-
rary repertoire, has stuck his neck out before. This time,
he was captivated by the sound of the choir—nost of
whose members are soloists from Tokyo University, one
of Japan's elite music schools—*“that could trill in unison.”

The group also boasts a dulcet countertenor soloist,
Yoshikazu Mera, 25. The recordings are being made in
the Shoin Women's University Chapel in Kobe, Japan, and
each will be made after three concert performances and
unlimited rehearsal time. Von Bahr projects four or five
recordings a vear for the next 15 years; he has added the
Passions and the B Minor Mass to the project, plus 13 CDs
of Suzuki playing Bach on the harpsichord. And the fact
that Ton Koopman is engaged in a Bach cantata project
on Erato worries him not at all.

BAKER REDUX: If you've been missing Dame Janet
Baker, she narrates Erato’s world premiere recording of
Britten’s interesting, quasi-Wagner-ian take on “The
Odyssey,” “The Rescue Of Penelope,” which accompanied
aradio play; Kent Naganoe conducts. Lorraine Hunt, one
of Baker’s finest successors in the mezzo world, sings
Britten’s cantata “Phaedra” on the same disc.

WHEN YOU’RE HOT: Classical station WCLV Cleve-
land has instituted a “hot rotation” system for some new
recordings. On Mondays through Saturdays, the station
designates a “choice record of the day” and plays tracks
from it six times a day in all dayparts, then does so again
on the same day of the week for the following two weeks,
for a total of 18 plays; it is then replaced by a new choice
record.

Initial hot rotation releases include “Spirits” (Richard
Stolzman, RCA), “Virtuoso Tuba” (Ken Morgan, ASV),
“Angeli” (Ensemble P.A.N., Telarc), “Latin American Lol-
lipops” (Bolivar Symphony, Dorian), “Summon The
Heroes” (John Williams & the Boston Pops, Sony), “Bib-
bidi Bobbidi Bach” (various artists, Delos), and *“Northern
Landscapes” (CBC Vancouver Orchestra, CBC).

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certi-
fication for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi
cates vinyl available. I indicates past or present Heatseeker title. © 1996, Billboard/BPI Communications.
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to Christian radio. Warner Resound is
hiring independent promoters to push the
single in each market.

“We know it’s going to be an uphill bat-
tle for us,” says Landis of mainstream
country radio, “but I think it has a real
good chance of working. It's such a Judds-

HIGHER GROUND

(Contimued from preceding puge)

Patty Cabrera will be featured on
Christianity Online on Thursday (18).
The Spanish version of her Curb debut
album hits the streets Tuesday (16). . .
Brian Free & Assurance have signed
with Daywind’s White Field Music
label. Look for their new album in July
... Kim Hill has signed with Star
Song. Her label debut is expected in
February. David Kershenbaum will
produce the project.

sounding record that it could be a very pop-

Top Cont Christi
op Lonemporary uhrstian.
- % Compiled from a national sample of retail store SoundScan® -
E g S and one-stop sales reports. l 1 — .
> %o |ARTIST TITLE
Z | 2| £ | LABEL & NUMBER/DISTRIBUTING LABE. KE EPING
* % NO.1 x %
1 1158 JARS OF CLAY @
ESSENTIAL 5573/BRENTWOOD I _ 14 weeks at No. 1 JARS OF CLAY
2 2 | 10 | KIRK FRANKLIN AND THE FAMILY ~ GOSPO CENTRIC 2127/CHORDANT — WHATCHA LOOKIN' 4
3 | 4 |33| DCTALK ® FOREFRONT 5140/CHORDANT JESUS FREAK — ! —
4 |3[2]aHm  eensonaz THE MESSAGE by Heidi Waleson
Y |5 P I LOVE TO TELL THE STORY: 25 TIMELESS HYMNS
SPARROW 1440/CHORDANT (8 : . . .
6 ” T & WELL, IT GOT MY ATTENTION: Kathy Geister,
7 | 20 | NEWSBOYS  STARSONG 0075/CHORDANT TAKE ME TO YOUR LEADER head of Well-Tempered Productions in Berkeley, Calif,
7 | 8 |46 | MICHAEL W. SMITH ®  REUNION 0106/WORD I'LL LEAD YOU HOME reports that she’s getting some pretty strong reactions to
8 2| ResE the label’s newest release, violinist Lara St. John play-
) REBECCA ST. JAMES  FOREFRONT 5141/CHORDANT GOD ing solo works of Bach.
9 | 10|20 | AUDIO ADRENALINE  FOREFRONT 5144/CHORDANI BLOOM The black-and-white cover photo-—which shows the 25-
FRED HAMMOND & RADICAL FOR CHRIST year-old violinist from the waist up, holding her violin hor-
13| 4 | senson 4320 9 SPIRIT OF DAVID izontally across her chest and apparently otherwise
@D 14] 7 [ coMMISSIONED  senson 4188 IRREPLACEABLE LOVE unelothed—prompted one radio station to return the CD
unopened and ask to be removed from the label’'s comp
12 | 6 | 39 | CECE WINANS  SPARROW 1441/CHORDANT ALONE IN HIS PRESENCE list. It also brought the label a few unappreciative phone
13 | 12| 14 | TWILA PARIS  SPARROW 1518/CHORDANT WHERE | STAND calls. o ) ]

The photo (by Felix Limardo) is actually quite attrac-
23| 4 | BOB CARLISLE  DIADEN 9691/BENSON (8 SHADES OF GRACE tive, though it makes St. John look a good 10 vears
15 | 35 | VARIOUS ARTISTS @  SPARROW 1516/CHORDANT WOW-1996 Y‘}’]““g_e" t{j}a?

— she 15, na
16 | 16 | 18 | THIRD DAY  REUNION 0117/WORD G B THIRD DAY prompted me
17 | 70 | POINT OF GRACE  WORD 5608 THE WHOLE TRUTH to kOIJen "hg
package an
MICHAEL CARD & JOHN MICHAEL TALBOT
211 6 | MYRRH 3604/WORD GH BROTHER TO BROTHER check out her
18| 7 | JACI VELASQUEZ  MYRRH 5615WORD G HEAVENLY PLACE credentials.
KIRK FRANKLIN AND THE FA e
MILY A rvine 2 |
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