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immy Webb's Simple
Eloquence On Guardian’s
New ‘Ten Easy Pieces’
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Retail Eagerly Awaits
ECM’s Arvo Pirt Set

B BY BRADLEY BAMBARGER

NEW YORK—An uncanny alchemy
of the ancient and the avant-garde,

PART

the music of Arvo Pirt has become as
popular as that of any living ecompos-
er over the past dozen years. ECM
New Series has shepherded the bulk

(Continued om page 119)
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Columbia Thriving Across The Board

New Staffers, Innovative Programs Spur Global Success

B BY PAUL VERNA

NEW YORK—With a steady string of
chart successes in virtually every musi-

CAREY

NAS

cal genre, a revamped staff, and a
bright outlook for the fourth quarter
thanks to a strong release slate, the
Columbia Records Group is enjoying
one of the best years in its history.
“We’re running on all eylinders right
now,” says Don Ienner, president of
Columbia Records and chairman of the
Columbia Records Group (U.S.), which
encompasses the flagship label and the
Ruffhouse, So So Def, Big Cat, Slam
Jamz, and Q Division imprints. Ienner

adds, “The combination of the veterans
and the new people who have come in
has invigorated the company. It's been
very rewarding to watch the growth of

IENNER

the new people here.”

In the past 18 months, Sony Music-
owned Columbia has broken such
diverse acts as the Fugees, the Presi-
dents Of The United States Of America,
Nas, Primitive Radio Gods, Stabbing
Westward, Sponge, and dog’s eye view.
In the meantime, Columbia has contin-
ued to score with such bedrock artists
as Alice In Chains, Cypress Hill, Neil
Diamond, and the label’s brightest star,
Mariah Carey—whose latest album,

B BY BRETT ATWOOD

LOS ANGELES—One month after

ROSENTHAL

M2 Launches Campaign
For Cable Distribution

| 2

noR2IV3IaT Ji2uM

Aside from a midnight MTV simul-
cast of M2’s Aug. 1 bow and a couple
of ads in music trade papers

MCGRATH

the debut of MTV’s “free-form” clip-
intensive sister service M2, the bat-
tle has begun to convince cable oper-
ators to carry the channel so that it
can be exposed to U.S. viewers.

announcing the service, M2’s launch
has been remarkably quiet, consid-
ering that it is backed by Viacom-
owned MTV Networks, the largest

(Continued on page 110)

“Daydream,” has sold 6.5 million units
in the U.S. alone, according to Sound-
Scan, and whose nine-times platinum
“Music Box” has sold 13.5 million copies

FUGEES ALICE IN CHAINS

outside the U.S., according to Ienner.

Among Columbia’s current chart
(Continued on page 111)

Airplay, Touring Spur
Kidjo’s ‘fifa’ On Island

B BY J.R. REYNOLDS

LOS ANGELES—In an ongoing effort

KIDJO

to market “fifa,” the fourth album by
African artist Angelique Kidjo, Island

BILLBOARD EXCLUSIVE

Records is launching a fall assault that
centers on gaining triple-A airplay for
(Continued on page 121)

DROZ URIE

Uni Distribution Assembles
Veteran Executive Team
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BONE THUGS-N-HARMONY BUSH THE CRANBERRIES
FUGEES (REFUGEE CAMP) HOOTIE & THE BLOWFISH
KISS* LL COOL J METALLICA *ALANIS MORISSETTE

NAS QASIS THE SMASHING PUMPKINS
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TONI BRAXTON TRACY BONHAM MARIAH CAREY
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DENNIS RODMAN SEAL SNOOP DOGGY DOGG
AND LIVE REMOTES FROM OUTER SPACE.
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BEST VIDEO OF THE YEAR BEST VIDEO FROM A FILM BEST DANCE VIDEO
BONE THUGS-N-HARMONY a BRANDY “SITTIN’ UP IN MY ROOM” COOLIO “1,2,3,4 (SUMPIN' NEW)”
“THA CROSSROADS” (WAITING TO EXHALE) EVERYTHING BUT THE GIRL
. FOO FIGHTERS ™BIG ME” BUSH “MACHINEHEAD"(FEAR) “MISSING”
ALANIS MORISSCTTE “IRONIC” ADAM CLAYTON AND LARRY MULLEN LA BCUCHE “BE MY LOVER”
THE SMASHING PUMPKINS “MISSION IMPOSSIBLE” GEORGE MICHAEL “FASTLOVL”
“TONIGHT, TONIGHT” gggsng %MP%SSIBLE)
LIO FEATURING LV
. MALE . WGANGSTA'S PARADISE” BEST ART DIRECTION
f;i?( ‘?I;"I; onns;’fgﬁfn(')r" (DANGEROUS MINDS) . IN A VIDEO
T D ~ Wrm/ ”
g : BJORE “IT'S OH SO QUIET
R “GIVE MC ONE % BEST HARD ROCK VIDEO THE CRANBERRIES “SALVATION”
JEWEL “WHO WILL SAVE ALICE IN CHAINS “AGAIN” %ﬁ%%mg%?gg%ummm
YOUR sour/ MARILYN MANSON “SWEET DREAMS” STONIGHT. TONIGHT”
ALANIS MORISSCTTE “IRONIC” METALLICA “UNTIL IT SLEEPS” " L

BEST MALE VIDEC

BRYAN ADAMS “THE ONLY THING
THAT LOOKS GOOD ON ME IS YOU”
BECK ‘WHERE IT'S AT”

COOLIO “,2,34 (SUMPIN’ NEW)”

R. KELLY FEATURING

RONALD ISLEY “DOWN LOW
(NOBODY HAS TC KNOW’

SEAL ‘“DON'T CRY”

BEST GROUP VIDEO

BONE THUGS-N-HARMONY
“THA CROSSROADS”

FOO FIGHTERS “BIG ME”
FUGEES (REFUGLEE CAMP)
“KILLING ME SOFTLY”
HOOTIE & THE BLOWFISH
“ONLY WANNA BE WITE YOU”

BEST NEW ARTIST
IN A VIDEO

TRACY BONHAM “MOTHER MOTHER”
GARBAGE “STUPID GIRL”

JEWEL “WHO WILL SAVE

YOUR SOUL’

ALANIS MORISSETTE “IRONIC”

BREAKTHROUGH VIDEO

BJORK “IT'S OH SO QUIET”
BUSTA RHYMES "“WOO-HAH!
GOT YOU ALL IN CHECK”
FOO FIGHTERS “BIG ME”

. GARBAGE “QUEER”
RADIOHEAD “JUST”
THE SMASHING PUMPKINS
“TONIGHT, TONIGHT”

BEST ALTERNATIVE
MUSIC VIDEO

BUSH “GLYCERINE”
EVERCLEAR “SANTA MONICA"

FOO FIGHTERS “BIG ME"
THE SMASHING PUMPKINS “1979”

RAGE AGAINST THE MACHINE
“BULLS ON PARADE”

BEST R&B VIDEO

TONI BRAXTON g
“YOU'RE MAKIN' ME HIGH”
MARIAH CAREY FEATURING
BOYZ II MEN “ONE SWEET DAY”
D’ANGELO “BROWN SUGAR”
FUGEES (REFUGEE CAMP)
“KILLING ME SOFTLY”

JACK INTO MTV ONLINE FOR ALL THE BACKSTAGE ACTION.

©1996 MTV Networks. All Rights Reserved.
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- KID RHINO'S AUDIOCASSETTE AND
32-PAGE BOOK FEATURE: -
IN-YOUR-FACE SLAMMIN' GRAPHIX =
BONUS SONGS: "CRAZY" ™ _
"MONSTAR JAM"
"WHAT'S UP WITH THAT DOC?”
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No. 1 IN BILLBOARD

VOLUME 108 * NO. 36

* THE BILLBOARD 200 -
* JAGGED LITTLE PILL * ALANIS MORISSETTE * MAVERICK / REPRISE

The greatness of song lies in its ability to break the silence with-

out abolishing it. The narrative ballad defines a solitude in the wel-
ter of a world we can never entirely control, inhabit, or understand,
and it somehow makes that lonely space more bearable.

The greatness of a songwriter like Jimmy Webb is in the ealm
with which he parts the immutable curtain of quiet in our internal
lives, shifting its cumbrous presence without removing its folds and

shadows. Like a shout across a windy field, or a shy citizen rising in
a town hall to speak, or a suitor’s serenade unwittingly shaped by a

Baptist hymn, Webb’s music has the innate grace of the natural ges-
ture, and it betokens the casual oratory prevalent in an Oklahoma
bovhood spent in the sprawling farm country between the Wichita

Mountains and the Panhandle.
Even though Webb’s songs over the last 30 years became interna-
tional standards once they were covered by the likes of Linda Ron-

stadt, Frank Sinatra, Donna Summer, Glen Campbell, Joe Cocker,
Willie Nelson, Johnny Cash, Waylon Jennings, and Kris Kristoffer-
son, there still is no one who can summon—or restore—their origi-

nal meaning with the ease of the composer himself. Which is why
Webb’s austere “Ten Easy Pieces” (Guardian/EMI,

Jimmy Webbh: ‘Ten’

Answered Prayers

two to three days, I found I was enjoying it immensely, and I found
that my antipathy for my own early music was unfounded.”

Most important, the primary aim of the endeavor—to return the
songs to their original contextual scale—has been realized. “The
Worst That Could Happen” (a No. 3 hit for the Brooklyn Bridge in
1969) was penned after Webb'’s “best girl got married to someone
else, and [ had to pretend that marriage was something I had never
had in mind.” “MacArthur Park” encapsulated a Sunday-afternoon
lunch and stroll, the whimsy of its Lewis Carroll-like imagery evok-
ing the vividness of an adolescent love atfair Webb wanted to
remember.

“All T Know"” unconsciously incorporated fragments of “Come
Thou, Fount Of Every Blessing,” a Baptist spiritual Webb heard in
his dad’s church. And “Wichita Lineman” emerged from a desolate
drive the young Webb once took along a Panhandle road near the
Kansas border, spying a lone lineman atop a telephone pole in a
characterless 50-mile row of them.

Out on “the flats,” Webb knew, people mold their lives and liveli-
hoods out of an acute isolation. When, after 17 years in that terrain,

he moved with his family to San Bernardino, Calif.,

due Oct. 15) is one of the must-hear albums of the year.
Seated at a grand piano and accompanied only by
occuasional guitar, autoharp, oboe, cello, or the merest

backing vocals of Shawn Colvin, Michael McDonald,
Marc Cohn, or Webb’s sister Susan, the writer plays
a succession of the most popular modern songs this

side of the Lennon/McCartney catalog: “Galveston,”
“The Highwayman,” “Wichita Lineman,” “The
Moon’s A Harsh Mistress,” “By The Time I Get To

Phoenix,” “If These Walls Could Speak,” “Didn’t
We?,” “The Worst That Could Happen,” “All I Know;,”

and “MacArthur Park.”
Subject to artists’ renditions that run into the hun-
dreds, this often-distorted material is omnipresent

on end-of-the-dial oldies stations and in vintage-pop
record bins but difficult to find in the versions that
matter most: Webb’s own. An infrequent record

L naker/per former with o durk-hued voice laced with
alow drawl, he was uncomfortable with but aceepting

TO MY EARS

by Timty Whit

the transition led to “Galveston,” the prayerful
monolog of a small-town kid who’s “not afraid to
admit he’s afraid” of the wider world and its mortal
perils. Whether describing the closure of an experi-
ence or the onset of a melody that could revive it,
Webb’s material eavesdrops on the hidden paths of
thought that end in hard decisions.

Jimmy Layne Webb was born Aug. 15, 1946, in Elk
City, Okla., hub of a network of tiny towns like Erick,
Sayre, and Buffalo, the latter little more than a gas
station, a schoolhouse, and the graveyard where his
mother is buried. “My (amily,” Webb explains, “were
all small cotton farmers dating to belore the Civil
War, and they moved from Virginia to Alabama to
Texas and Oklahoma, intermarrying with the Chero-
kee Indians after they got there, which is why my
great-grandmother, Ellie Fox, was a full-blooded
Cherokee. My dad, Robert Lee Webb, and my mom,
Sylvia Ann Killingsworth, grew up on opposite sides

of this largely successful predicament. His foremost
current interpreter, Ronstadt, was concerned enough
by the scarcity in the marketplace of Webb’s own viewpoint on his

work, however, to co-produce “Suspending Disbelief,” his sublime but
sparse-selling 1993 Elektra solo album of mostly newer material,
Jimmy’s heart-stabbing renderings of “Adios” and “Postcard From

Paris” on that collection proved that while there may be prettier cast-
ings ol his later classics, none are more penetrating,
Still, Webb's most famous songs remained fossils, trapped in a

syrupy '60s/70s pop amber that he never intended but was unwill-
ing to disturb.

“I definitely was reluctant to make the new record,” says Webb
with a nervous chuckle. “Let’s face it, labels are not elamoring to
make Jimmy Webb solo albums. But [producer] Fred Mollin came

on like gangbusters, saying that people have been asking for this for
more than 20 years. I was adamant that I wouldn’t do it, secretly
asking myself if I was ashamed of the huge hits the songs became in

the hands of others. But then Fred said, ‘Don’t you understand? You
have to put this material behind you.” That clicked. I said, ‘Yes, |
probably do. It’s unsettled husiness, and I need to come to terms

with it
“So I went up to a Toronto studio and got involved in this minimalist

project with a micro-focus on each piano note and vocal nuance. After
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of the Tin Fork Creek six miles outside of Sayre.
Mom’s father was a no-nonsense farmer; he didn’t
believe in using migrant workers ot farm machinery, so all the work
fell to the children, grandchildren, and relatives. We worked so hard
as kids. However, my dad’s father was less serious: He was a mystic,
treasure hunter, faith healer, and dowser who actually saved the
Killingsworths from drought one summer when he took a cedar
branch and found an artesian well in their south 40 acres.

“Still, Grandpa Killingsworth never abided Grandpa Charlie, who'd
be sitting in his big green armchair smoking snuff every Sunday as
my mom’s family passed on the way to church. When World War II
came, and my 17-vear-old dad was due to ship out to the South Pacif-
ic with the Marines, he eloped with my mom. Her family took it
badly; Grandpa Killingsworth had my father thrown in jail overnight
in Texhoma, Okla. After my father went overseas, Mom waited for
him, meeting the troop ship the day he returned. Dad says that ‘nine
months and 15 minutes later, Jimmy was born.’

“T was a radio kid,” Webb finishes, “and though Dad had a sweet
tenor and a rhythm guitar, as a preacher he thought that Elvis Pres-
ley was the spawn of the devil. Now, I've got six kids, and many of
them write music. With ‘Ten Easy Pieces,’ I hope’ll they’ll see how 1
found the pulse in songs I thought were dead. I feel grateful for that,
and T want them to know that songwriting is still an act of faith.”
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A&R Process Not To Be Taken For Granted

B BY HOWARD KESSLER

I remember when A&R stood for “artists
and repertoire.” Today, it’s more like “absent
and replaced.”

We as an industry are well aware of the
bevy of problems facing us today: retail bank-
ruptcies, shrinking departments at labels, and
even the elimination of entire departments. A
handful of artists account for the majority of
records sold, despite the large (some would
say too large) number of releases overall, and
large front-end investments yield little or no
return. And speaking of returns—well, let’s
not! What may not be as clear is that these
problems share a common denominator: A&R,
or rather, the current lack of attention to it.

This giant industry was built on the A&R
process. Companies have gained their market
share, reputation, history, and catalog from
smart A&R. It is the very foundation on which
we all stand and the lead domino in 4 chain of
events that can be either good (when A&R is
on target) or bad (when it’s not). The people in
business affairs, promotion, marketing, sales,
and accounting would have very little to do if
A&R individuals did not discover, cultivate,
and exploit creative entities, and retailers even
less so. So isn’t it ironic that nowadays, many
A&R departments find themselves with little
responsibility and no authority to carry on
that proud tradition?

Have record companies forgotten their own

history? To borrow a phrase, you can’t know
where you're going unless you know where
you've been. And a little history will remind
us that, to steal another phrase, it all begins
with the music. Investment in A&R talent is
an investment in the future—and a way to
help address some of the problems in today’s
marketplace.

There has of late been a major wave of pro-

“Investment in A&R
talent is an investment
in the future”

Howard Kessler, a former director
of A&R and staff producer at
Tommy Boy Records, operates
the New Jersey-based consulting
and production company HK Pro-
ductions.

duction deals, joint ventures, label spinoffs,
upstarts, ete., between majors and indie oper-
ations. Although such pacts are vital to busi-
ness, it would appear that the recent plethora
of outside deals signals a company’s inability
to get results {1om its own in-house A&R staff.
And even when these deals are done for the
right reasons, there often isn’t enough in-
house executive talent to foster and cultivate

DISC MAKERS’ REAL ROLE

Debbie Galante Block’s article “Going For
Brokers” in Billboard’s Aug. 24 CD Repli-
cation Spotlight offered some helpful
insights for independent musicians who
want to produce their own CDs; however,
she failed to accurately portray Disc Mak-
ers’ role in the business.

Disc Makers is not a replicator that han-
dles small orders when business is slow. We
started out by catering to the small-unit-
order market, which was being ignored.
Consequently, clients who want 300-1,000
CDs are our main client base and not addi-
tional business. Disc Makers was the first to

~ )DISC MAKERS

ANERICR'S #9 MABR ESCTIRER ROR THE PEPENDENET SASK INOUSTEY

enter the market in this capacity and has
contributed greatly to the growth of the
independent musie industry.

Dise Makers is also not a broker. We are

a full-size manufacturer, with a staff of more

than 200, that handles everything from

graphic design, film, and print to the mas-

tering and packaging of retail-ready CDs

and cassettes. This allows us to have total

quality control and keep our packages
affordable for independent musicians.

Morris Ballen

Chairman

Disc Makers

Pennsauken, N.J.

POLKA'S PROMINENT POWER

I can’t thank Billboard enough for the
cover articles on polka musie in your Aug. 3
issue (“Polka Power: Modern Might Of A
Bohemian Beat”). For many years, we have
been an underground music.

these new relationships.

This industry was built by talented execu-
tives who had great ears, the ability to negoti-
ate, and knowledge about how records get
made. Without taking a good, hard look at
long-term executive planning, this industry
may very well continue to see more disposable
artists and fewer artists vying for the top of
the charts.

Holding a hot demo tape in your hand is the
beginning of what could be a runaway train. [
don’t think anyone will argue with that, but
experience and knowledge in how to keep the
train at the right speed, how to keep everyone
on board happy, and how to keep the train on
track at all times are just some of the invalu-
able things that can make the difference
between a quick hit this week and a catalog
artist with an abundance of hits for years to
come—good news for everyone in the music
food chain, from artists and publishers to
labels and retailers.

As an industry, let’s not forget how we got
here. Let’s not forget our A&R forefathers
who drove this business. And let’s not forget
that while it is easy in lean times to blame
retail, radio, video outlets, whoever, for our
troubles, the music industry must look to its
own back yard for things that need fixing.

The A&R process: Never take it for grant-
ed, never underestimate it, and never think
that we can do without it. For this is ultimate-
ly the well from which all good things come.

LETTERS

I am sure the articles
will help bring our
music to a national pro-
minence, and I look for-
ward to more in the

future!
Jimmy Sturr
Jimmy Sturr & His
STURR Orchestra
Florida, N.Y.

I was delighted to read the extensive arti-
cles by Jim Bessman and others, headlined
“Polka Power.” I myself am a Tamburitza
musician and have been promoting this joy-
ful, life-affirming music for the past 40
years.

Breaking through the old stereotypes and
misconceptions can be difficult, and it is
gratifying to see polka becoming in-
creasingly popular, especially with young
people. Seeing it showcased so positively in
a publication with Billboard’s reputation and
stature gives me great hope for a venais-
sance of Tamburitza and polka music in
America.

My highest regards to Mr. Bessman and
the Billboard stalf for thorough and insight-
ful journalism.

Alex Machaskee
President/Publisher
The Plain Dealer
Cleveland

WHEN YOU’RE HOT

While I understand that it is your policy
to combine sales and airplay points in com-
piling the Hot 100 chart, many recent devel-
opments are distorting that ideal. Allowing
singles that are in limited issues as 12-inch-
es only (Beck, Nas, Ghost Town D.J’s) to
chart while excluding top 75 airplay hits is a

disservice.

The argument that the airplay hits aren’t
available as commercial singles has more to
do with conscious marketing decisions than
it does with these songs as singles. Before
the "90s, two-sided hits had more to do with
savvy programmers and adventurous con-
sumers than with marketing a debut (2Pac,
Toni Braxton, Alanis Morissette). Further
complicating matters is the continued inclu-
sion on the chart of deleted singles that earn
few, if any, points from sales (such as recent
releases by Celine Dion, Everything But
The Girl, Blues Traveler, and Bone Thugs-
N-Harmony).

The time has come for separate Hot 100
charts for airplay and sales. A compromise
would be to set a minimum detection level
for inclusion of radio-only hits and a similar
base for sales before a single is excluded
from charting. The Hot 100 that we are liv-
ing with now may be better than that of the
hype-inflated past, but it is no longer a
reflection ol the popularity of “hit” musie as
a whole.

Art Goewy
Pittsburgh

Bilboard director of chavts Geoff May-
field replies:

The charts department is concerned
about some of the issues you raise and, for
the pust year, hus been canvassing the
ndustry to get « sense of how Hot 100 sin-
gles und Hot R&B singles inight better
utilize the improved data made available
to us by Broadcast Datu Systems and
SoundScan. We are entertaining several
oplions (Billboard, Aug. 31) und intend to
unveil new methodologies for the afore-
mentioned charts at the beginning of the
1997 churt year

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. ‘
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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B BY JEFF CLARK-MEADS

LONDON—Three of the world’s
four largest non-U.S. record markets
continued to grow in the first half of
the year.

Japan’s market, second only to the
U.S. in size, rose at a slower pace
than it did in the corresponding peri-
od last year. Germany, the world’s
third-largest market, had a 5.6%
increase in total unit shipments com-
pared with the same period last year,
U.K. increases are described as
“modest,” and the French album
market declined 2.8% in unit ship-
ments.

Though most senior executives
acknowledge that market conditions
are difficult, they say they are given
hope by the power of a new genera-
tion of music to inspire even money-
conscious consumers.

However, the Recording Industry

Int’l Record Markets Show
Slow But Steady Growth

Assn. of Japan (RIAJ) attributes the
slower pace of the market in the first
half of this year compared with the
same period in 1995 to fewer
megahits.

Music shipments in Japan in the
first six months of 1996 totaled
231.28 million units, up 6% compared
with the first half of 1995, for a
wholesale value up 3% to 272.71 bil-
lion yen ($2.48 billion), according to
RIAJ figures. By contrast, the cor-
responding growth figures for the
first half of 1995 were 17% and 15%,
respectively.

Total album shipments were
142.83 million units (up 5.6%); CD
albums reached 131.25 million units
(up 4%) and were worth the equiva-
lent of $1.88 billion (no change).

Cassettes, which are not broken
out into singles and albums (though
the majority are albums), were down

(Continued on page 113)

W H Smith Mulls The Wall

U.K. Parent Standoffish On U.S. Market

LONDON—The W H Smith group, the
U.K.’s largest music retailer, is dis-
playing an ambivalent attitude toward
its 169-store American chain, the Wall.

Though highly successful in the U.K.
with its Virgin and Our Price record
stores, the company has said it will not
be investing in the Wall “until [U.S.]
market prospects become clearer.”

Peter Bamford, managing director
of WHS Retail, says that the Wall
“remains part of what we have
described as our core business” but
that the company “will have to look
very carefully at how the [U.S.] mar-
ket develops.”

On Aug. 28, W H Smith released its
results for the year ending June 1,

which showed the first loss in the com-
pany’s 200-year history.

A bright spot, though, was the per-
formance of Virgin/Our Price, which,
according to a company statement, had
revenues up from the equivalent of
$641 million the previous year to $688.2
million in the latest period. Profits rose
40% to $24.8 million.

In the U.S., the Wall “performed
well,” according a company statement,
maintaining sales of $166.5 million com-
pared with $167.6 million in the previ-
ous 12 months. However, operating
profit decreased to $4.8 million from
$7.6 million “as a result of aggressive
price competition,” according to the

(Continued on page 118)

R.E.M. Re-Signs To Warner
In Reported $80 Million Deal

B BY CRAIG ROSEN

LOS ANGELES—Inwhatisseenasa
major coup for Warner Bros., the label
has signed R.E.M. for a second five-
album worldwide deal, reportedly
worth $80 million. The announcement
was made Aug. 24 at the WEA con-
vention in Anaheim, Calif., to a room-
ful of cheering Warner Bros. employ-
ees.

“When we made the announcement,
people—and a lot of them—actually
broke down and cried,” says Warner
Bros. chairman/CEO (U.S.) Russ
Thyret. “For the first two days that I
was talking about it, I actually got
choked up, because I was so happy.”

Warner Bros. president (U.S.)
Steven Baker calls the signing a “piv-
otal” move for the label. “Making the
deal and the thought of continuing to
work with R.E.M. is the greatest thing
in the world,” he says.

The news of the deal came just 17
days before the release of R.E.M.’s
10th album, “New Adventures In Hi-
Fi,” due Sept. 10 (Billboard, Aug. 10),
and as the first single, “E-Bow The
Letter,” begins heating up at modern
rock radio and MTV.

Although some industry insiders
speculate that the $80 million figure is
inflated or that Warner Bros. may
break even at best on the deal, others
are calling the pact an important move
for the label because of the band’s sales
history, integrity, and influence.

R.E.M.’s last three albums have sold
a total of nearly 10 million copies in the
U.S. alone. “Monster,” which debuted
at No. 1 on The Billboard 200 in 1994,

(Continued on page 118)

Dutch Industry Pricing Investigated
Labels Deny Allegations Of Price-Fixing

H BY ROBBERT TILLI
AND JEFF CLARK-MEADS

AMSTERDAM—The Dutch record
industry is being investigated for the
second time in three years over allega-
tions that it is running an illegal price-
fixing cartel.

Though the previous inquiry by the
Department of Commerce’s Economic
Control Unit found no evidence of such
practices, the record business feels that
this new investigation will add to pub-
lic prejudices over pricing. However,
the labels are adamant that, as before,

Merchant/Ivory Magic. Legendary filmmakers James Ivory, left, and Ismail Mer-

no price-fixing is taking place.

The new Duteh investigation is the
third faced by the record industry in
the European Union (EU) in as many
years and follows a renewed govern-
ment interest in the price of music in
Australia.

The first Dutch investigation was
precipitated by—and exactly mir-
rored—an inquiry in the U.K. by the
British government’s Monopolies and
Mergers Commission. After a yearlong
investigation that was closely moni-
tored by Dutch authorities, the com-
mission’s report, published in the

chant, right, prepare to honor their longstanding collaboration with an upcoming
concert at New York's Carnegie Hall celebrating the music of composer Richard
Robbins. The evening will feature the Orchestra of St. Luke’s performing Rob-
bins' works, which are an integral part of Merchant/lvory films, and guest artists
will include soprano Barbara Hendricks, percussionist/composer Zakir Hussain,
and singer/actress Nell Carter. The concert and a black-tie dinner immediately
following will benefit the American Foundation for AIDS Research.

PGD Suspends Source-Tagging;
No Longer Target Of Lawsuits

@ BY DON JEFFREY

SHORT HILLS, N.J.—PolyGram
Group Distribution, the only music
company to install electronic anti-theft
tags on its CDs, has suspended that
operation in the wake of a lawsuit filed
by a major retailer and an electronic
security company.

James Caparro, president of PGD,
said Aug. 26 at the distributor’s con-
ference here, “We are suspending
today tagging until [the National Assn.
of Recording Merchandisers] and the
opposing [electronic article surveil-
lance] positions resolve all points of
conflict. When that happens, we will
come back in.”

Caparro added, “We maintain sup-
port of source-tagging, but we will not
fund the fight on behalf of the entire
industry.”

PolyGram, acting on a recommen-
dation by NARM, had been installing
tags manufactured by Sensormatie
Electronics. PolyGram and NARM
were sued by Checkpoint Systems, a
competing manufacturer of anti-theft
tags, and by Target stores, a discount
retailer that uses Checkpoint’s securi-
ty system. Target and Checkpoint had
sought an injunction to prevent Poly-
Gram’s tagging of CDs with Sensor-
matic technology.

As a result of PolyGram’s new
action, both Checkpoint and Target
have dropped their suits against the
distributor. Neil D. Austin, VP/general
counsel for Checkpoint, says, “We
think that certainly this kind of settle-
ment will be good for the industry and
good for retailers. It levels the playing
field, allowing all retailers to enjoy the

(Continued on page 113)

Byrne Goes Head To Head In Suit With Ex-Bandmates

It’s “Life During Wartime” again for
former Talking Heads vocalist David
Byrne and the band’s other members,
but now Byrne and the other Heads
aren’t playing the same tune. The
singer has filed a lawsuit against his
three former bandmates and Radioac-
tive Records chief Gary Kurfirst in
hopes of halting the release of the
Heads’ Radioactive/MCA album, “No
Talking Just Head,” due Oct. 10 (see
story, page 14).

In the suit, filed Aug. 20 in U.S. Dis-
trict Court in New York, Byrne claims
that the release of an album by his ex-

bandmates as the Heads is “wrongful
use in commerce of false designations
of origin, [and] false descriptions and
dilution of a protectible trademark in
violation of the Lanham Trademark
Act of 1946.”

According to the suit, by late 1991,
“it had become impossible for Talking
Heads to work together as a band,”
leaving Byrne to pursue a solo career.
Bassist Tina Weymouth and her hus-
band, drummer Chris Frantz, subse-
quently formed the Tom Tom Club.

Although Talking Heads had ceased
to exist, a company founded by its

members, Talking Heads Tours Inc.,
continued to operate by exploiting the
band’s catalog and maintaining bank
accounts for income generated by
Talking Heads.

According to the suit, the last meet-
ing of Talking Heads Tours Inc. was
held May 3, 1994. Weymouth and
Frantz attended in person, Byrne by
proxy.

After learning of press reports about
the pending Heads project, Byrne’s
representatives first protested in June
1995 to attorney Stewart L. Levy, who

(Continued on page 110)

spring of 1994, gave U K. labels a clean
bill of health. Nonetheless, senior U.K.
record executives estimate that ans-
wering the commission’s exhaustive
questioning cost $10 million-$20 million
in time and consultants’ fees.

The U.K. investigation was nominal-
ly into “the supply of recorded music in
the U.K.” but was perceived inside and
outside the record business as being
centered on CD prices, following a long
media campaign on the issue.

In the Netherlands, a spokesman for
the Economic Control Unit confirms,
“At the moment, we are investigating
whether prices are being fixed in the
CD business. However, we never
reveal anything before the matter is re-
solved.”

Such uncertainty is regarded as
damaging by the Dutch record busi-
ness. Paul Solleveld, deputy managing
director and head of legal affairs at
trade association NVPI, comments,

(Continued on page 120)

WEA Vet
Droz Named
Uni President

@ BY CHRIS MORRIS

LOS ANGELES—With a mandate to
make Uni Distribution what MCA
Music Entertainment Group chair-

man/CEO  Doug
7,71

Morris envisions as
distribution corp.

“the finest distribu-
tion company in the
U.S.,” former WEA
president Henry
Droz has been
installed as president of the MCA-
owned distributor.

The move, anticipated since July
(Billboard, July 20), also brings former
Arista senior VP of sales and distribu-
tion Jim Urie into the fold as Uni exec-
utive VP/GM. Urie was senior VP of
sales and distribution at PolyGram
from 1987 to 1989 and served as senior

(Continued on page 121)

Sony Bows
Out Of 1996
DVD Launch

B BY SETH GOLDSTEIN

NEW YORK—Sony has officiaily
bowed out of the 1996 DVD sweep-
stakes, the first format manufacturer
to head for the sidelines.

Instead, the Japanese consumer
electronics giant plans to exhibit its
DVD line at the January Consumer
Electronics Show in Las Vegas, the
next step toward a national rollout in
the second quarter of 1997. At that
time, Sony-owned Columbia TriStar
Home Video will introduce its first
titles for the DVD market.

The hardware/software timetable
comes as no surprise to observers, who
never had Sony on the list of early
arrivals. Its decision is predicated on
the difficulty DVD manufacturers have
had cutting through two key road-

(Continued on page 121)
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BRAZIL

Issue Date: Oct. 5
Ad Close: Sept. 10

The Brazilian music market is
booming with activity. In
Billboard's October 5th issue,
Latin American Bureau Chief
John Lannert profiles this
exploding genre by exploring
reasons behind Brazilian
music’s recent surge and its
positive outlook for future
growth. Other features will
include a blow-by-blow look at
major label artists, the presence
of indies in the market, an out-
fine of Brazilian radio and its

= mechanisms for monitoring airplay.

Contact:
Angela Rodriguez
305-441-7976
Gene Smith
212-536-5001
Daisy Ducret
213-525-2307

CHARLES AZNAYOUR-
SOTH ANNIVERSARY

Issue Date: Oct. 12

Ad Close: Sept. 17

Charles Aznavour’s 50-year
career will be celebrated in
Billboard's October 12th
issue with Paris correspon-
dent Emmanuel Legrand
providing a comprehensive
interview and review of
Aznavour's contributions
during his half century in the
music industry. This special
advertising supplement
reports on Aznavour's popu-
larity in the international
marketplace on the occasion
of an upcoming U.S. tour and

. a major retrospective of his
. work being released by EMI.

Contact:
Francois Millet
331-4549-2933
Gene Smith
212-536-5001

4. 1

g

UKII

Issue Date: Oct. 19

Ad Close: Sept. 24

Billboard's October 19th
issue explores the most
up-to date developments
of this active music arena.
This spotlight provides
inside information on rising
new U.K. artists and their
impact on sales through
international touring. It will
also include a report on
which radio stations are
offering the most creative

. promotional opportunities
© for touring artists, as well

as highlights on the state
of the touring and venue
markets via comments
from venue managers and
concert promoters.

Contact:
Catherine Flintoff
44-171-323-6686

ANDREW LLOYD WEBBER |-
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Billoearel

A TRIBUTE TO

Issue Date: Oct. 19

Ad Close: Sept. 24

Billboard's Octcher 19th issue
pays tribute 1o Andrew Lloyd
Webber s cictinguished career
in the world of musical theater.
Our specia issue features a
celebration cf his 25 Years of
Broadway and will include a
look at his zellection of hit

etc.) as wel as his latest musi-
cal “Whist'e Down Wind" and

the upcoming re ease “The Vey =

Best of Andrew Lioyd YWebber.
There will also bz a discogra-
phy of his soundt-acks/cast
albums 2vailable, and an exclu-
sive inteniiew wizh this multi-tal-
ented, mega-successfu' man.

Contact:
Pat Rod Jennings
212-536-5136
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Issue Date: Oct 26
Ad Close: Oct. 1

Centinuing its editorial
commitment to Asia Pacific's
mega-market, Billboard's
October 26 issue will contain
our fourth “magazine within a
magazine” on the region. Our
spotlight takes a final look for
1996 at the Asian Pacific
market, with coverage on the
most recent events, trends,
Western acts experiencing
success and Asia/Pacific acts
breaking in both the home-
land and abroad. Don’t miss
this opportunity to align your
company with the market that
keeps growing and growing!

Contact.
Amanda Guest
613-9824-8260
Gene Smith
212-536-5001

—
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Place your

/3 ad today!

219-526-5004 - PH
. 212-535-5055 - FAX
~ XEN PIOTROWSKI

4/ PATRCD JENNINGS

DEBORA- ROBINSON
KEN KARP

i Issue Date: Oct. 26

Ad Close: Sept. 27

Billboard's Special
Interest/Fitness Spotlight is
set to run in the October
Z6th issue. This annual
raview wili report on prod-
ucts in the current tight-

| waisted fitness market as

well as the promotion
surrounding the category.
Other topics will include
television programming as
a generator of titles, hot
prospects in Japanese
animation, naw sports
video titles and annual
year-to-cete charts with
recaps of both Recreational
Sports and Health and
Fitness video charts.

Contact:
Jodie Francisco
213-525-2304

UL,

Publication Date:
December 11

Ad Close: October 9

Music and home entertan-
ment executives across the
globe rely on the Internatioral
Buyer’s Guize to assist them
in making their most
important tuying decisions.
The IBG includes listings of
record labels, home video
companies, wholesalers &
distributors, music publishers,
replicators & tape duplicators.
Your ad in the IBG will
connect you to the executives
with the buying power, so put
the power of Billboard to
work for you!

Contact:

Los Angeles: Dan Dodd
213-525-2299

New York. Kara DioGuardi
212-536-5008
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H BY MELINDA NEWMAN

NEW YORK—“I was hoping to
make a rural-sounding record—sort
of Bobbie Gentry in the *90s,” says
Sheryl Crow, describing her mind-
set while recording her new A&M
album, due Sept. 24. “She had a very
bad-ass black
hairdo on the
cover of one of
her albums. I lis-
tened to her
records over and
over making this
album.”

There’s no
cause for alarm,
however; Crow
did not cover “Ode To Billie Joe” on
her self-titled and self-produced
album, nor is she sporting an
upswept big, black coiffure, but she
has made an album with a bluesy,
stripped-down appeal that, while
loaded with pop hooks, has far
greater depth than 1993’s sextuple-
platinum “Tuesday Night Musiec
Club.”

“I really was feeling raw when I
got down to New Orleans [where the
album was primarily recorded], and
my intent was to not deny what I was
feeling,” she says.

That vulnerability came from a
numbing past three years, which saw
“Tuesday Night Music Club,” named
after a songwriters’ collective that
met weekly, catapult Crow to fame.
The album, which peaked at No. 3 on
The Billboard 200, spawned four hits,
including the cross-format smash
“All I Wanna Do,” which hit No. 2 on
the Hot 100. As her star continued to

CROW

Sheryl Crow Channels Raw
Feel Into 2nd A&M Album

rise and she swept the Grammys in
1995, the very people who had helped
push her up the mountain were only
too eager to throw her off the top,
she says.

For Crow, all the success and
glory surrounding “Tuesday Night
Music Club” has been slightly tem-
—— pered by the

resentment she

says she has felt
it

from some mem-
hers of the Tues-
RECORDS

day Night Music
Club. “There
were guys in the
group who were
feeling bitter
about the record doing so well,” she
says. “There’s only two of them that
struck out at me, [but] I wasn’t pre-
pared for it. [Producer] Bill [Bottrell]
said, ‘If you only sold 10,000 copies,
they’d love you.” Maybe I should
have called it something else. I was
completely devastated by people’s
attitudes [toward] it. I'm still not
over it.

“After the Grammys, there were
more negative things happening
than positive things; I was no longer
the underdog,” she continues.
“When I made this record, I wanted
to get [my response] to that on tape.
Records are really just calendars of
what you're feeling at the time.”

“My advice to Sheryl was not to let
criticism—particularly criticism that
comes from a very petty place—get
to her,” says Al Cafaro, CEO/presi-
dent (U.S.) of A&M.

To that end, Cafaro says, the label
discouraged Crow from trying to

(Continued on page 119)
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Dolly Parton Returns To Country’s Fore

Rising Tide’s ‘Treasures’ Features Classic Covers As Duets

B BY CHET FLIPPO

NASHVILLE—The perception is that
Dolly Parton is mounting a comeback
with the Sept. 24 release of her Rising
Tide album “Treasures.” The reality is
that she never went away.

“I’'ve had an album out every year
for several years,” says the flamboyant
singer, “but I ain’t had no hits. So I'm
just trying to fit into this new country.
If I were trying to make a living at this,
1'd starve to death, like some of my
good friends are. I'm proud of the new
country [acts]. Some of them are real
good, and they’re clean—they’re not
dope addicts and pillheads like some of
the older ones were—but it would be
nice to get a balance, where some of the
old folks could still make a living.”

Parton, who has been directing

much of her energy in recent years to-

such ventures as the Dollywood theme
park in eastern Tennessee, her pro-
duction company in Los Angeles, and
her television and movie career, says
she wanted to make another run at
country because she is “still hungry as
a songwriter and a singer. I'still want
to be part of the mainstream. For me,
it’s not about the money, it’s about the
art.”

Signed to RCA for years, Parton was
most recently a Sony artist. When her
contract expired, she decided to shop
for alabel at her leisure. She settled on
Atlantic because, she says, Doug Mor-
ris was the one executive with whom
she talked who fully believed in her.

“Then he got fired,” she says. “I still
was in no big hurry, and when he got
the big offer from MCA, I said yes. So
that’s why I'm at Rising Tide.”

Rising Tide, established by Morris
in July 1995, was brought under the
MCA umbrella when Morris came

aboard. The New York-based label was
later named Universal, although the
Nashville imprint remains Rising Tide.

Rising Tide En-tertainment presi-
dent Ken Levitan
says that Parton
was one of the first
artists he and Mor-
ris talked about
when they were
planning the
Nashville venture.

“She was the
first act I ever saw
in a studio here,
years ago,” he says. “I've been a fan for
years. I feel that lately she’s been over-
looked; for whatever reason, she wasn’t
getting her due. She’s a great song-
writer, great performer, great singer,
great artist. So I jumped at the chance
to sign her.”

Despite being a prolific songwriter,
Parton decided to record an album of
cover songs for her Nashville re-entry,
many as duets. The selection is eclec-
tic: nine country classies, including
“Behind Closed Doors,” “Satin Sheets,”
and “For The Good Times,” augment-
ed by three of her personal favorites:
“Peace Train,” “After The Goldrush,”
and “Walking On Sunshine.” Her
singing partners are equally diverse:
Ladysmith Black Mambazo, the Mav-
erick’s Raul Malo, Alison Krauss, Blues
Traveler’s John Popper, and Los
Lobos’ David Hidalgo.

Parton says she decided that it
would be wise to record some classies.
“These are songs I've wanted to cut for
years,” she says, “and I thought these
would be fresh and new for some of the
new country listeners and would also
be pleasing to some of us older folks
who have always loved these songs.
This is the first time in years I haven't
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U.K. Rock Acts Fete Small Faces On Nice Charity Set

@ BY PAUL SEXTON

LONDON—One of the groups most
often cited as an influence by Britain’s
cutting-edge talent is in line for a belat-
ed tribute.

Monday (2) saw the U.K. release of
“Long Agos And Worlds Apart,” a trib-
ute album to the Small Faces featuring
versions of their songs performed by
such modern rock favorites as Paul
Weller, Ocean Colour Scene, Dodgy,
Primal Scream, Gene, and Northern
Uproar.

The album stands in recognition of
the ’60s U.K. chart stars who emerged
from the mod milieu of their early days
to produce some of the decade’s most
enduring singles. The band members
became respected protagonists of an
experimental pop style by the time
they split in early 1969, paving the way
for the early "70s good-time rock of the

Faces.

The album will appear on Nice
Records, an independent label distrib-
uted by Vital, which was set up to over-
see this project. Small Faces drummer

QCEAN COLOUR SCENE

Kenney Jones, later of the Faces and
the Who, is a prineipal at the label,
along with Bob Morris and John
Cousins, the latter of whom represents
bassist Ronnie Lane, organist Ian
MecLagan, and the estate of former

vocalist Steve Marriott, who died in
1991. Nice will ensure that all royalties
go toward research into multiple scle-
rosis, the disease Lane has suffered
from since the early ’80s, and toward
treatment for Lane himself.

A limited vinyl edition of the album
will be available, and sponsorship for
the release has been secured from
apparel company Levi Strauss & Co.
Says Morris, “It’s a charity record, and
we need to get as high a profile as pos-
sible. Vital Distribution has reduced its
fee; everyone is helping out. The artists
were great. The thing is that they were
all fans.”

An agreement was also recently
reached to give the band and its repre-
sentatives complete artistic control
over the Small Faces’ catalog.

Says Morris, “It’s probably going to
be the first thing connected with the
Small Faces that they actually have

some sort of control over, and the
money’s going where it should be.”

Jones has also negotiated a deal with
merchandising company Underworld
to debut official Small Faces merchan-
dise. Morris hopes for a U.S. release of
the tribute album, revamped with new
tracks from other acts.

“Itchycoo Park” provided the group
with its only top 20 U.S. single early in
1968. Four Small Faces albums
reached the Billboard album chart, but
none peaked higher than No. 159, the
position achieved by the band’s
acclaimed U K. chart-topper “Ogden’s
Nut Gone Flake,” also in 1968. Marriott
went on to achieve considerable U.S.
success with Humble Pie.

The tribute record—which
consists mainly of remakes of Small
Faces album tracks and B-sides,
rather than their more famous U.K.

(Continued on page 20)

done my own songs.”

Parton says that recording duets
was a natural thing to do. “That wasn’t
to try to get country radio play,” she
says, “because I tried that before with
Billy Ray Cyrus, thinking, ‘Well, if I
e have to stoop and
I _ kiss ass, I will.’ This
| @ is a matter of some

e people I wanted to
|RISING TIDEJ sing with. [Hus-
band] Carl and I
love John Popper.
Carl said, ‘Hell, if you think he sings
good, wait’ll he turns loose on them
damn harmonicas! Raul and I have the
same manager [Gallin-Morey Associ-
ates], and he has that great vibrato. Ali-
son Krauss and Suzanne Cox and I
sound really good together.”

What seemed initially to be the odd-
est pairing, the song with Ladysmith
Black Mambazo, perhaps isn’t. Parton
says that for years, she wanted to
record “Peace Train” with a big chorus
but couldn’t find the sound she envi-
sioned. “Then, I was watching TV,” she
says, “and this Lifesavers commercial
came on, and I heard these beautiful,
rich voices. It was exactly the world
sound that I wanted. I called [produc-
er Steve Buckingham] and told him to
find them, whoever it was. It turned
out to be a perfect blend. I was going
to record that song regardless of what
album I did, because of the shape the
world’s in.”

The album’s first single, “Just
When I Needed You Most,” goes to
country radio Sept. 24, and Parton and
Levitan are optimistic for its success.
Says Levitan, “We’ll just come at
them with both guns blazing. She’ll be
visiting the stations. We’ll have a
satellite media tour. We'll have her out
with the accounts.”

WPOC Baltimore PD Bob Moody
says he’s eager to hear the musiec.
“The interest in Dolly is there,” he
says. “In recent years, though, she has
not been accessible to the country
audience. I hope this changes that.
We'd like to see more of her. The sin-
gle with Alison should be interesting.
I think Dolly could have a big record.
We still play her duet with Ricky Van
Shelton and ‘He’s Alive,” which still
tests well.”

Parton’s TV presence should also
help. A CBS special about the album
will air Nov. 30, and she’ll be on “The
Tonight Show” and morning talk shows
near the release date. Additionally, she
has a Christmas special ready and a sit-
com scheduled to debut in January;
networks have not yet committed to
either project.

Parton says that as part of her coun-
try re-immersion, she has finally hired
song pluggers to work some of the
thousands of compositions that are sit-
ting in her basement. “I love to write
’em and sing ’em,” she says, “but I hate
to plug ’em.”
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Works Of Last Poets Compiled On Paper

Rykodisc Hopes Book Breathes New Llfe Into Duo S Albums

B BY HAVELOCK NELSON

NEW YORK—On Oct. 25, Henry Holt
& Co. will release “On A Mission:
Selected Poems And A History Of The
Last Poets” through its Owl Books divi-
sion.

A landmark book of poems and anec-
dotes by Umar Bin Hassan and Abio-
dun Oyewole, who now legally own the
name the Last Poets, “On A Mission”
was written in conjunction with New
York journalist Kim Green. When it
appears, it will mark the first time that
the pair’s incendiary poetics—which
inspired the Black Panthers and, many
say, helped fuel the riots that erupted
in many black communities during the
civil-rights struggles of the late '60s
and early "70s—will be compiled on
paper.

Oyewole and Bin Hassan’s urban
rhymes have been featured on three
Last Poets albums: “The Last Poets”
(Douglas, 1970), “This Is Madness”
(Douglas, 1971), and “Holy Terror”
(Rykodise, 1995). Additionally, Bin
Hassan dropped “Bebop Or Be Dead”

on Axiom Records in 1993, and Oye-
wole released the album “25 Years”
last year on Rykodisc.

Rykodisc sees the appearance of the
book as an opportunity to breathe new
life into “25 Years” and “Holy Terror,”

B BY BRADLEY BAMBARGER

Australian combo the Dirty Three
won converts among the cognoscen-
ti with the rough-and-tumble roman-
ticism of its first two albums. But
after a grass-roots tour of the U.S.
last year, including a stint on the Lol-
lapalooza second stage, and several
high-profile collaborations with Nick
Cave, the instrumental outfit seems
poised to expand its audience with
the issue of “Horse Stories.”

Out Sept. 10 on Touch and Go in
the U.S. and through Big Cat in
Europe, “Horse Stories” is world
music in the truest sense: Free jazz
and gypsy airs dance alongside Blue

Australia’s Dirty Three
Clean Up On Touch And Go

DIRTY THREE

Mountain dirges and noise rock, with
guitarist Mick Turner and drummer
(Continued on page 18)

RECORD COMPANIES. A.D. Washing-
ton is named senior VP of marketing
and promotion for black music at
Warner Bros. Records in Burbank,
Calif. He was senior VP of marketing
and promotion at MCA Records.

Lynne Hoffman-Engel is appoint-
ed senior VP of marketing and sales at
Platinum Entertainment in Downers
Grove, I1l. She was senior VP of sales
and marketing at PolyGram Classics
and Jazz.

Dean Broadhead is promoted to VP
of marketing and artist development
at Sony Music Nashville. He was VP
of marketing and artist development
at Epic Records Nashville.

Angela Thomas is appointed VP of
marketing and artist development for
black music at Island Records in New
York. She was VP of urban music at
Capitol Records.

Private Music in Los Angeles names
Margi Cheske VP of marketing and
Jon Brody associate director of A&R.

WASHINGTON HOFFMAN-ENGEL

They were, respectively, director of
product management at Virgin Rec-
ords and assistant manager of A&R at
RCA Records.

Rick Shedd is appointed senior
director of sales at Arista Nashville.
He was Minneapolis sales manager at
BMG Distribution.

RCA Recordsnames Jerry McKen-
na senior director of crossover pro-
motion in New York, Jack Cyphers
national director of crossover promo-
tion in San Francisco, and Rick Mor-
rison national director of alternative
promotion, West Coast, in Los Ange-

EXECUTIVE

which, while critically acclaimed, failed
to generate significant sales or airplay.
“It’s somewhat disconcerting that
more people didn’t pick up the records;”
especially the local mom-and-pop
stores,” says David Greenberg, a prod-
uct manager at Rykodisc.

In a second effort to expose more
people to the albums, the record com-
pany will supply the book publisher
with copies of each set, to be included in
packages when advance copies of “On
A Mission” are shipped to journalists.
“We'll follow up for reviews and work
with the publisher to arrange radio
interviews in the cities to which the
Last Poets go to promote the book,”
Greenberg says.

‘When the book arrives, Owl, in turn,
will promote it by keying its marketing

(Continued on page 118)

B BY CRAIG ROSEN

LOS ANGELES—For three-quar-
ters of legendary New York band
Talking Heads, the wait is over.
After nearly a decade of attempting
to woo front man David Byrne back
to the fold, bassist Tina Weymouth;
her husband, drummer Chris
Frantz; and keyboardist/guitarist
Jerry Harrison have opted to re-
form as simply the Heads and record
an album with a series of guest vocal-
ists. The result is “No Talking Just
Head,” which is due Oct. 8 on Radio-
active/MCA.

The album was recorded with a
cast of “old and new friends,” includ-
ing fellow CBGB regulars Richard
Hell and Debbie Harry as well as
such diverse talents as Live’s Ed
Kowalezyk, Maria McKee, Black
Grape’s Shaun Ryder, XTC’s Andy
Partridge, Violent Femmes’ Gordon
Gano, INXS’ Michael Hutchence,
New York spoken-word artist Malin
Anneteg, former Concrete Blonde
vocalist Johnette Napolitano, and
former Virgin Prunes front man
Gavin Friday. )

It marks the first time that
Frantz, Harrison, and Weymouth
have performed together on a record
since Talking Heads’ final album,

Radioactive/MCA’s Heads
Together With Friends

1988’s “Naked.”

“We talk to Jerry all the time,”
says Frantz.

“And we really missed it,” adds
Weymouth. “We kept asking our
erstwhile singer to return, because
he never told us that he quit. We

THE HEADS

would read stuff in the press, and
then we would call up his office. We
would say, ‘We're reading here that
the band broke up.” And they would
say, ‘That’s confirmed.” And then we
would say, ‘But we are the band. We
haven’t broken up. What’s going

On?) ”
Byrne also has questions. On Aug.
20, he filed a suit against his former
(Continued on page 20)

Rowdy/Arista’s For Real Breaks ‘Free’

B BY J.R. REYNOLDS

LOS ANGELES—Although the debut
album by R&B girl group For Real
made a less-than-spectacular splash,
the act managed to generate enough
ripples to gain a foothold in the minds
of concertgoers with its sophisticated
stage presentation; warm, earthy
imaging; and memorable vocal har-
monies.

Now, as the quartet prepares to dive
back into the music pool with “Free,”
its second album, it finds itself buoyed

BROADHEAD THOMAS

les. They were, respectively, director
of charts for the Top 40 and Rock Air-
play Monitors and chart manager for
Billboard’s Hot 100, Northwest region-
al representative at Priority Records,
and local promotion manager at Elek-
tra Records.

Universal Records names Anita
Greathouse-Knight in Charlotte,
N.C.,, and Carter Russell in Chicago
regional directors of black music pro-
motion/marketing. They were, respec-
tively, regional promotion manager at
Warner Bros. and head of promotion
firm Carter Russell Music.

TURNTABLE

FOR REAL

by a new label, fire-hot producers, and

a timeless collection of songs designed

to paddle across several genres.
Scheduled for international release

Sept. 17 through Row dy/Ansta “Free”
features a wide-ranging selection of
tracks—from deep-rooted R&B and
rhythm alternative to soul-tinged pop.

The set was produced by Daryl Sim-
mons, Soul Shock & Karlin, Steven
Bray & Tony Shepard, Mario Winans,
and Rowdy founder/president Dallas
Austin.

“Dallas likes that we were willing to
do more than just R&B,” says For
Real’s Josina Elder. “On our first al-
bum, the goal was to establish vocal

(Continued on page 25)

CHESKE SHEDD

Alexandra Zamor is named associ-
ate director of marketing at Noo
Trybe/Virgin Records in Los Angeles.
She was promotion manager at RCA
Records.

Marsha Bowen is promoted to
national sales manager of urban music
at Elektra Entertainment Group in
New York. She was sales manager.

Tim Hyde is appointed director of
radio and video promotions at Walt
Disney Records in Burbank. He was
head of his own firm, Music Matters.

Seth Gershman is named director
of promotion at Zero Hour in New

McKENNA

SAMMIS

York. He was national manager of
alternative radio promotion at Atlantic
Records.

PUBLISHING. Michael Sammis is
appointed CFO of MCA Music Pub-
lishing in Los Angeles. He was VP of
finance at Windswept Pacific Enter-
tainment.

Hugo Burnham is named senior
director of creative, West Coast, at
EMI Musice Publishing in Los Angeles.
He was senior director of A&R at
Qwest Records.
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Elektra’s Phish Back In The Water
Improv Rock Act Has New Album, Tour

B BY CATHERINE APPLEFELD OLSON

WASHINGTON, D.C.—“Billy Breathes”
is an appropriate title for the latest
project from improvisational rock act
Phish. The album, due Qct. 15 from
Elektra Entertainment, represents a
well-earned exhale for the tour-inten-
sive band.

After embarking 10 years ago on a
seemingly endless road trip that cul-
minated last year with the audio trav-
elog “A Live One,” comrades Trey
Anastasio, Jon Fishman, Page McCon-
nell, and Mike Gordon returned to
then Vermont homes downright
fatigued. “It was like we had this giant
18-wheeler we started driving in first
gear in the mid-'80s and kept picking
up speed through the years, until last
year, it ended up hurling down a moun-
tainside with no driver,” Anastasio
says. “We needed to park the truck
and start walking again.”

The quartet parked itself at Bears-
ville Studios, where it started record-
ing a series of discrete sounds that
grew into what Anastasio calls a
“blob.” “No one was playing their reg-
ular instrument,” he says. “We had to
get back to the spontaneity, the things
that take place when it’s just the four
of us in the room.

PHISH

“After we had laid down some of the
tracks, we decided it was time to get
an outsicde perspective,” he continues.
“We called [co-producer]| Steve Lilly-
white and said, “What are you doing
the day after tomorrow? Want to go
into the studio for the next six weeks?’
He said he had already booked the
barn for later in the tall and just did-
n’t have a specific project in mind
vet.”

The simple approach exudes from
the titles of such tracks as “Talk,”
“Taste,” and first single “I'ree,” which
Elektra senior director of marketing
Dane Venable, who serves as Phish’s
product manager, says has gotten the
strongest prerelease reaction ever for
a Phish single. “What’s going to turn
the key with this album is the single,

Time Is Ripe For TAG
Set From Lemonheads

l BY DAVID SPRAGUE

NEW YORK—Lemonheads leader
Evan Dando has received a lot of
attention over the pust few years, but
only a portion of it has had to do with
his band’s music.
TAG/Atlantic is
hoping to refocus
eyes and ears in
that direction
with the Oct. 15
release of “Car
Button Cloth.”

As part of that
effort, after three
albums on Atlan-
tiec proper (and
four independent full-lengths before
that), the Lemonheads have been
shifted to TAG for the release of the
album.

“When TAG was launched, it was to
provide an environment for bands like
the Lemonheads to thrive,” says Dar-
ren Higman, GM at TAG. “We have a

DANDO

staff that can concern itself with a
small number of releases and give a
lot of attention to them. That’s our
intention with this album: to bring
people back to Evan’s music, rather
than the fact that he dates models or
whatever else he does in his private
life.”

Dando grants that his extracurric-
ular activities helped drag out the
downtime between Lemonheads re-
leases: It has been three years since
“Come On Ieel The Lemonheads”
came out. He says that acting in such
films as “Heavy” and “Reality Bites”
took some time but that more person-
al matters were the primary hin-
drances.

“There was a while when I was on
my last legs, and I really didn’t think
I was going to make it,” says Dando.
“I’d reached the end of my tether and
started taking too many drugs, which
1 thought would help.”

Dando admits that it took a few

(Continued on next page)

Imagine 800 to 2,400 CDs
in 3 feet.

The Look of Leather

CAN-AM

Venable says. “They have all the other
pieces of the puzzle, but their airplay
has been inconsistent. This is the one
that’s going to change that.”

On Sept. 3, Elektra will ship “Free”
to triple-A, rock, alternative, and col-
lege radio. College campuses will play
a much larger role in the label’s over-
all marketing this time around, ac-
cording to Venable, who notes that
Elektra hired an outside company to
blanket eampuses and surrounding
areas with posters. The label also
engaged a 35-member field staff to
work with local record outlets on in-

Universal Appeal.

Nusrat Fateh Ali Khan relaxes following his celebrity-studded

concert at Los Angeles’ Universal Amphitheater. Shown, from left, are Melissa
Miller, VP of talent, MCA Concerts; Khan; Alex Hodges, senior VP of talent, MCA
Concerts; and Red Hot Chili Peppers’ Flea.

(Continued on next page)

A NEW HYBRID: Metropolitan Entertainment Group
(MEG) has launched a label and home video company
called hybrid Recordings. The label will be overseen by
John Scher, MEG president/CEQ, and Michael Leon,
MEG senior VB Also on board are Foye Johnson, who
will oversee marketing and A&R functions, and Eric
Levine, MEG VP of operations, who will handle business
and legal affairs (Billboard, Sept. 16, 1995).

Coming this fall from hybrid will be “Across America,”
a video and audio recording of Art Garfunkel’s Ellis
Island concert earlier this year, followed by a compilation
from the artists who participated in

MEG Forms Hybrid Label, Home Vid Co.;
EMI’s Enclave Takes A Spongebath

with Murtreesboro, Tenn.-based Spongehath Records to
invest an undisclosed sum in the indie and release select
Spongebath artists through the Enclave and EMI Musie
Distribution. Additionally, Spongebath founder and co-
owner Richard Williams becomes an A&R exec for the
Enclave.

“This is the first enclave of the Enclave,” says Zutaut.
“Richard has great ears; he’s a fantastic A&R man.”
Williams will remain based in Tennessee.

“It’s similar to a farm team, where Spongebath is going
to nurture artists the way it has been, and we’re going

this summer’s Further Festival.
Next spring, hybrid will release the
soundtrack to the IMAX film “Ama-
zon.” Scher expects to name a dis-
tributor within weeks.
MEG, which is half-owned by
Ogden Corp., also includes a Broad-
| way and television production divi-

Steven Ehrlick, head of business
affairs for the Enclave. “Where we
think something is ready for major-
league distribution, they will be
moved up to the Enclave; the rest of
Spongebath’s acts will go through
indie distribution.” The Fnclave is
not assuming an owrership stake in

to help them financially,” explains

sion; an artist management compa-
ny with clients that include Rusted
Root, John Hiatt, Los Lobos, Lus-
cious Jackson, and the Samples;
and a concert promotion firm.

“For us, hybrid is really part of a master plan as a full-
service entertainment company,” says Scher. “I don’t
think that in 1996, with the resources I have available to
me both financially and intellectually, I would try to do a
start-up label, but based as part of the pie [at MEG], it
makes sense. Very often, product that we have coming out
will be attached to television shows or Broadway shows
or tours or other parts of our company that we create and
work.” For example, the Garfunkel video will be taken
from a MEG-produced documentary that will first run on
the Disney Channel, and Ogden produced “Amazon.”

Hybrid will put out no more than eight releases a year,
says Scher. Two or three will be from artists directly
signed to the label; the remainder will be connected to
shows or specific events.

Scher believes that with MEG’s strong network of con-
nections through its concert operations and theatrical and
television division, hybrid can come up with alternative
ways to promote its releases. “We believe that there is a
way to drive software that isn’t totally reliant on radio,”
he says. “We love radio, and it, MTV, and VH1 are clear-
ly the strongest media to drive something hoine, but there
are unquestionably other ways to |push] projects. We're
clearly not the powerhouse that most major labels are, but
we believe we have a leg up on alternative ways to market,
because we're thinking from an entertainment-industry
point of view, not just from a record-company point of
view.”

EXPANDING THE ENCLAVIZ: Even before it has
released a full-length album, new EMI label the Enclave
is making deals with other record companies.

The Tom Zutaut-headed Enclave has inked a pact

The Strength of Steel

by Melinda Newman

Spongebath.

Spongebath previously had a
yearlong arrangement with Zoo
Entertainment (Billboard, Sept. 16,
1995).

Spongebath acts Self, Gumption, and Features are
not included in the Enclave deal. Among the other acts
on the label are Fluid Ounces, the Roaries, and Jenny
Hall.

The new union came about after Williarrs played music
by a number of Spongebath acts for Zutaut. “Tom’s def-
initely a4 music junkie—we just got together and start-
ing talking about it. He shares my philosophical views—
we both want to have very artist-intensive labels, not just
one-hit wonders,” says Williams.

While the timing of the deal may seem odd to out-
siders, it makes perfect sense to the Enclave. “The think-
ing was that it increases our talent pool geometrically,
for not extravagant amounts of money,” says Ehrlick.

Adds Zutaut, “This deal gives artists time to develop
without making six-figure records and make a base for
themselves, and when they’re ready, to go through a
major.”

Fluffy, the first act to be signed to the Enclave prop-
er, will release its debut full-length album Sept. 17.

CHANGES: John Boulos, former VP of promotion at
Virgin Records, has been named senior VP of promotion
at Epic Records . . . Adam Sexton, EMI Records’ VP of
international, has added VP of marketing to his title. He
takes over GM Larry Stessel’s marketing duties. Stes-
sel left the label in July . .. Jeremy Much has left his
position as national director of publicity at Capricorn
Records in Nashville. Much, who also has marketing and
artist-development experience, can be reached at 615-
292-1990 . . . U2’s new album, originally slated for an Oct.
29 release, has been pushed back to next year No word
on if a single will come out this year.
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TIME IS RIPE FOR TAG SET FROM LEMONHEADS

(Continued from preceding page)

stints in rehab before he was able to
get to the point where he could func-
tion again. “I can’t do that stuff any-
more, because it doesn’t work for
me,” he says. “There’s a time and a
place for that sort of thing in every-
one’s life, and for me, it’s over.”

In many ways, “Car Button Cloth”
is a back-to-basies record for Dando,
with a more convivial, less glossy
sound than on either “Come On” or
1992’s “It’s A Shame About Ray.”
Buoyed by a rhythm section of Bill
Gibson (formerly of seminal Aus-
tralian band the Eastern Dark) on
bass and former Dinosaur Jr drum-
mer Murph, Dando has recaptured
some of the intensity that marked the
Lemonheads’ ’80s releases on the

Taang! label.

The label hopes to establish that
sense of continuity through such de-
vices as a recently completed promo-
tional CD called “Lemonology,” which
spans the band’s entire career.

“I initiated putting together ‘Lem-
onology’ so that people could get a
sense of Evan as a songwriter and see
his development,” says Michael
Krumper, Atlantic VP of product
development. “The package also has
an interview that I did with him,
which hopefully helps establish the
same thing.”

TAG will follow that sampler with
the first emphasis track, “If T Could
Talk, I'd Tell You” (co-written by
Eugenius front man Eugene Kelly).

The single, for which Russell Bates
directed a video, will be simultane-
ously serviced to alternative, album
rock, and triple-A formats next
month.

“The Lemonheads have never had
a better shot at radio exposure than
they do on this record,” says Krump-
er. “This sort of pop-conscious alter-
native music only really began getting
a foothold at radio around the time we
were winding down with the last rec-
ord.”

The Lemonheads registered at
modern rock with “Into Your Arms,”
which reached No. 1 on the Modern
Rock Tracks chart in November 1993,
and “The Great Big No,” which peak-
ed at No. 15 on the same chart in Feb-

ELEKTRA'S PHISH BACK IN THE WATER

(Continued from preceding page)

store displays and stock checks.

Beyond the university towns, Elek-
tra plans to lure Phish fans to a gamut
of retail outlets. “We will be covering
the market, especially considering the
time of year,” Venable says. “We will
be providing every national account
with prominent positioning and dis-
plays.”

To keep pace with the band’s ex-
panding audience, Elektra is focusing
on rack accounts, including Target,
Wal-Mart, and Kmart. Venable notes,
“Their fan base has definitely been
spreading out over the last few years,
and we are working much more ag-
gressively with those types of outlets,”
he says.

In terms of marketing, Elektra will
begin by targeting the hardcore fan
base, which Venable estimates at
300,000-400,000 people. The band’s
last studio album, 1994’s “Hoist,” was
certified gold by the Recording Indus-
try Assn. of America.

Broader exposure will come via arti-
cles in Rolling Stone, GQ, and Musi-
cian, for which the band has the Octo-
ber cover. To reach Phish’s cyber-
savvy fan base, Elektra will bring in
an outside marketing firm to post tour
and band information on World Wide
Web sites, including those for Blues
Traveler, the Dave Matthews Band,
High Times magazine, and The Utne
Reader. Phish’s Web site is at www.
phish.com.

And yes, Phish’s uncannily devoted
fans are calling the band back to the
road. Those fans got more than a taste
of things to come with the Aug. 16-17
Clifford Ball, which transformed the
Plattsburgh (N.Y.) Air Force Base into
a makeshift city that attracted more
than 135,000 people. The event includ-
ed three sets per day from Phish, its
own radio station, backstage golf-cart
rides, and even a wedding that took
place in the prefab “Clifford Chapel.”
According to Billboard sister publica-
tion Amusement Business, the event
grossed $3,310,235. Ticket prices were
$30 and $20.

“The vibe at this party was just in-
credible. The one thing we kept hear-
ing over and over again throughout the
weekend was that no one had ever
seen anything like this,” Anastasio
says. “We realized that there is anoth-
er whole level of concerts that hasn’t
been explored yet.” Friends of the
band documented the ball on camera,
and Anastasio says a full-length video
may be released.

Anastasio says that Phish concerts
attempt to create an atmosphere that
harks back to a day when the music
spoke for itself. “In the '80s, every-
thing was about money, and as a
result, there were a lot of bands in the
recording studio that didn’t deserve
to be there, and the general level of
pop music went down,” he says. “It
has taken the industry 10 years to
heal itself, and now it seems like
everyone is breathing better and con-
certs are becoming more interesting
again.”

The new tour will kick off the day
after the album’s release and culmi-
nate with Phish’s annual New Year’s
Eve show at the Boston Garden. After
that, the band heads back to Europe,
where Elektra this summer released
a Europe-only, limited-edition compi-
lation called “Stash.” “Billy Breathes”

will hit European retail in January.

The throngs of people who show up
time and again for Phish often elicit
comparisons to Grateful Dead devo-
tees, which Anastasio finds flattering.
“We feel lucky and thankful that the
Dead were a model, and we can take
aspects of what they did that worked
and learn from aspects that didn’t
work,” he says.

For Phish, the fans bring with them
an increasing degree of responsibility,
as well as precious fuel for that old 18-
wheeler. “When we get tired as the
tour goes on, we can’t just rest on our
laurels,” Anastasio says. “The audi-
ence expects something new, some-
thing spontaneous every night. And
we feed off of that. We get onstage and
take the risk, and the adrenaline starts
flowing, and it always ends up being a
great thing.”

ruary 1994.

A vinyl version of “Car Button
Cloth,” which is being simultaneously
released on EastWest in the UK. and
Australia, will hit stores Oct. 1. Retail-
ers have been given a rather unusual
announcement about the impending
release, via handwritten postcards
penned by Dando from his Martha’s
Vineyard, Mass., summer home.

“Since it’s been three years, I think
that a lot of people around here are
pretty excited about a new Lemon-
heads record, especially since they still
consider Evan a local artist,” says
Natalie Waleik, director of purchasing
for the 16-store, Cambridge, Mass.-
based Newbury Comics chain.

“All the Lemonheads records are
steady sellers for us, even if they’re
not huge hits right out of the box,”
says Waleik. “I think this one stands
a pretty good chance, though, since
it’s such a good pop record.”

The album actually covers a con-
siderable amount of stylistic ground,
from the jarring psychedelia of “61X"
(a tribute, Dando says, to actress
Gwyneth Paltrow) to the whimsical,
country-tinged strains of “The Out-
door Type.”

“I just love songs, love the idea of
good songwriting,” says Dando.
“That’s why I love listening to coun-
try music . . . Actually, I started lis-
tening to country just to rebel against
my parents, who hated it. But once I
really started listening, I began to
understand that it was really the
same thing as punk—just ask Hank
|Williams].”

One song that fans won’t hear on
the new album is “Purple Parallelo-
gram,” which Dando co-wrote with
Oasis’ Noel Gallagher. According to a
source, Gallagher was unaware that

the song was intended for release and
asked that it be removed from the col-
lection; Dando complied.

Dando, who is managed by Janet
Billig at Manage This! and booked by
Bob Lawton at Twin Towers/ICM, is
eager to take the Lemonheads on the
road.

“I’m a touring machine, because I
get bored so easy,” he says, chuckling.
“It looks like we’ll be playing a lot of
smaller places, the way I did for the
solo shows I did last year, which is
something I’d much rather do.”

According to Krumper, the plans
are for the band to tour for four to six
weeks around the release of “Car
Button Cloth” and return to the road
early in 1997.

“Even though it has been a while
since Evan was out there, there’s still
a great deal of interest in the band,”
says Krumper. “I think that’s borne
out by the fact that the last two rec-
ords were only recently certified
gold.”

There’s certainly a fair amount of
press interest, an avenue that Hig-
man says TAG will be pursuing “in a
selective manner,” with a strong focus
on music, rather than lifestyle, mag-
azines. He says he expects cover sto-
ries in Request and Goldmine to run
shortly after the album release.

“It’s fun to just sit back and bull-
shit about what you do, but sometimes
I’m not exactly sure what it is that I
do in the first place,” Dando says. “I’ll
sit around and try to write a song for
10 days and then forget about it; then
T’ll go back and find some goofy tape
1 made while I was drunk and find
out it’s totally cool. That's kind of how
this whole thing came about—I threw
a bottle of tequila through a wall, and
then I had an album.”
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AUSTRALIA’S DIRTY THREE CLEAN UP ON TOUCH AND GO

(Continued from page 14)

Jim White brewing raga-like grooves
as Warren Ellis’ keening violin takes
the vocal role. By turns feral and for-
lorn, the sound is cathartic.

“Paganini was supposedly spawned
by the devil because he could incite
such powerful feelings in people with
his violin,” Ellis says. “There’s some-
thing about the instrument that seems
to speak to people’s souls.”

On “Horse Stories,” the late-night,
hard-luck quality of such songs as “I
Knew It Would Come To This” reflects
such a soulful bond. “Our music is very
personal, diary-like even,” Ellis ex-
plains. “And we often deal with the
harder, more miserable side of love. I
don’t think anyone forgets feelings of
sadness that they’ve had, even once
they become happier. That’s the power
of instrumental music: It encourages
listeners to draw on their own emo-
tions, their own experiences.”

According to Ellis, the new album is
amore considered effort than the Dirty
Three’s pair of live-wire *95 releases, a
self-titled issue on Touch and Go and
“Sad And Dangerous” on Waltham,
Mass., indie Poon Village/Forced
Exposure. “We really wanted this
album to have a more cohesive shape,
like a story,” he says. “And like a good
story, right off, it should feel like you’re
really in for something.”

One early fan of “Horse Stories” is
Natalie Waleik, director of purchasing
for the Boston-based Newbury Comics
chain. “I've been listening to the album

a lot—it’s beautiful,” she says. “It’s
more immediate than the last album,
less grungy and more overtly pretty.”

Waleik says the Dirty Three’s self-
titled album sold well for an instrumen-
tal release, but with the band’s exten-
sive touring and reams of positive
press, “Horse Stories” should be
primed for better sales. “There’s a buzz
about the band, and the fact that it’s on
avery together label like Touch and Go
is a real plus. That’s really the best
indie there is for setting up records.”

Touch and Go publicity director
Scott Giampino, who’s helping oversee
the marketing for “Horse Stories,”
says the label is expanding its efforts
in every area over the campaign for the
last album.

For “Horse Stories,” Touch and Go
doubled its mailing of promotional CDs
to distributors and retailers to 600, and
the label plans to double its co-op ad
budget and print advertising. Giampino
says preorders for the album already
exceed total sales of “Dirty Three.”

For radio, Touch and Go plans to
send 300 copies of “Horse Stories” to
college stations and 100 to commercial
outlets with specialty shows. “We real-
ize that, well, it’s the Dirty Three,”
Giampino says. “The band probably
isn’t going to get regular rotation at
modern rock.”

Promoting instrumental rock at
radio and retail can be difficult,
Giampino notes. “A lot of people look
at any instrumental record that isn’t

jazz or classical as soundtrack musie,”
he says. “They need to just relax a bit
and give the album a listen—without
looking for a single.”

‘What could open a few doors for the
Dirty Three is the trio’s alliance with
Cave, a fellow Australian and London
resident who shares the band’s inter-
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est in the more desperate emotions.

The Dirty Three began playing Aus-
tralian shows with Cave a few years
ago, with Ellis going on to contribute
violin to Cave’s albums and sit in with
Cave’s band, the Bad Seeds, at such
gigs as Australia’s Big Day Out festi-
val. Ellis has also worked with Cave on
film and theater scores, and they com-
posed a song for Kylie Minogue.

In their most notable collaboration,
the Dirty Three and Cave performed
two unbilled songs together on “Songs
In The Key Of X,” the Warner Bros.
soundtrack album to the TV show “The
X-Files.” (In keeping with the record’s
mysterious bent, the Cave/Dirty Three
songs were hidden on the CD in the
odd position before the first track.)

According to Giampino, the Dirty
Three’s work with Cave is a boon to the
band in Europe, where the Bad Seeds
have a large following and recently
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scored a top 10 single with “Where The
Wild Roses Grow.” But Giampino says
that in the U.S., the Dirty Three’s
planned collaboration on an album with
Will Oldham of indie fave Palace (on
Drag City) may offer greater exposure.

In addition to the Lollapalooza gigs,
the Dirty Three toured last year with
Morphine and Pavement and played
club gigs in the U.S. and Europe and
Israel. Giampino says the band breeds
fans through its potent live appear-
ances in a way few acts do, a view sec-
onded by Scott Drew, a former music
director for KWVA, the radio station
of the University of Oregon in Eugene.

“I interviewed the band on the air,
and they played three or four songs
and were amazing,” Drew says. “After
that, people kept asking to hear the
segment again, and they really re-
sponded to the album. It ended up high
on our chart.”

The Dirty Three’s 30-date North
American tour begins this month and

includes 12 shows opening for Beck in
the South and Midwest. The band has
a European trek set for later in the fall
and will tour Australia in the winter.
Next year, it plans to play in Spain,
Greece, Israel, and Turkey.

In the U.K., the Dirty Three’s al-
bums are on Big Cat, which licenses the
releases to various European labels.
For the release of “Horse Stories”
Down Under, the Dirty Three founded
its own label, Anchor & Hope, which is
distributed by Shock. (The band’s first
two albums came out in Australia via
Torn and Frayed.)

The Dirty Three is managed by
London-based Rayner Jesson. The
band is negotiating with Bug Musie for
its publishing in Europe and America
and with PolyGram for Australia, New
Zealand, and Japan. The group’s U.S.
gigs are booked by Chicago-based Bil-
lions; European shows are booked by
London’s Wasted Talent.
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® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
KISS Great Western Forum  Aug. 23-25 | “3$1,601,705 40.919 Avalon Attractions
STABBING WESTWARD Inglewood, Catit. $50/$35 thee
(23-24) sellouts
RED FIVE (25) l
GARTH BROOKS Winnipeg Arena Aug. 17-19 $935,375 46,280 MCA Concerts
Winnipeg, Manitoba ($1,284,270 three Canada
Canadian) setlouts
$19.82
H.O.R.D.E. FESTIVAL: Downing Stadium Aug. 16 $693,280 19.808 Delsener/Slater
BLUES TRAVELER New York $35 23,838 Enterprises
LENNY KRAVITZ
AND OTHERS
GLORIA ESTEFAN Arrowhead Pond Aug 13 $550,980 12,129 Nedertander
Anaheim, Calif $45/$30 sellout Organization
R. KELLY Radio City Music Hall July 25-26 $529,150 10,782 Radio City Prods
LL COOL) New York $60/$50/$40/$35 12,140,
XSCAPE two shows
GARTH BROOKS Saskatchewan Place  Aug. 13-14 $514,780 28.144 MCA Concerts
Saskatoon, ($707 822 two Canada
Saskatchewan Canadian} seflouts
$18.30
MELISSA ETHERIDGE Jones Beach Theatre  Aug. 23 $504,822 11121 Delsener/Slater
Wantagh, N.Y $52/$37 sellout Enterprises
NEIL YOUNG Madison Square Aug. 19 $489,030 14,394 f Qeisener/Slater
JEWEL Garden $35/$25 seliout Enterprises
AFGHAN WHIGS New York
GLORIA ESTEFAN World Music Theatre  Aug. 24 $486,551 16.602 Nedertander
Tinley Park, il. $75/$50/$32.50/ 20,000 Organization
$18.50 Timley Park Jam
Corp
STEELY DAN Gorge Aug. 17 $471,200 14,576 MCA Concerts Nw
George, Wash. $45/825 18,500
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Box-
scores should be submitted to: Marie Ratliff, Nashviile. Phone: (615)-321-4295, Fax: (615)-321-
0878. For research information and pricing, call Marie Ratliff, (615)-321-4295,
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IN LOVING MEMORY OF
MILES GOODMAN

AUGUST 27, 1948 - AUGUST 16, 1996

WE MISS YOU BUDD.

OSCAR, JOEL, KATHRYN, TOOTS, KENNY, RON AND THE ENTIRE PRIVATE MUSIC FAMILY
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RADIOACTIVE/MCA’'S HEADS TOGETHER WITH FRIENDS

(Continued from page 14)

bandmates in U.S. District Court in
New York, claiming that the planned
release of the Heads album is “wrong-
ful use in commerce of false designa-
tions of origin [and] false deseriptions
and dilution of a protectible trademark,
in violation of the Lanham Trademark
Act of 1946.” He is asking the court to
issue an injunction against the release
of the album (see story, page 8). Despite
the lawsuit, a spokeswoman for
Radioactive/MCA says the label plans
to release the album and its first single
as scheduled.

Two years ago, the remaining Heads
were told that Byrne “did not leave the
group, but he absolutely would not re-
turn,” recalls Weymouth. “Stop mak-
ing sense, please.”

Undaunted, Frantz, Harrison, and
‘Weymouth recruited their friend Blas-
t on guitar and began making music
again. “We cut music for a dozen songs
in a couple of weeks in November 1994,”
says Weymouth. “We thought it was
really great, and we began to call up
friends, people we knew, people we
didn’t know, and people we thought we
would love to hear. Bit by bit, we got
together with various artists, and they
put their vocals onto the tracks. It was
really exciting and completely differ-
ent.”

‘The various guests not only lent their
voices to the project but, with the
exception of Harry, wrote lyries.
“Because we were working with both
men and women, there was this con-
stant variable in emotion going on,”
Weymouth says. “What I thought was
really interesting was that because
they knew it was a Heads project, each
of them came through in a way that was
very Talking Heads.”

In faet, vocalists as varied as Hut-
chence and Hell end up sounding a bit
Byrne-like: “You are kind of fooled . . .
because you hear-the musie, you know
it, and it fools you in this weird way,”
says Weymouth.

Making the album with the revolving
cast of vocalists allowed the Heads to
re-establish contact with old friends

and get acquainted with some artists
that they admired.

“Debbie, we have stayed friends with
over the years,” says Frantz. “We were
friends with Richard Hell back in the
CBGB days, but we hadn’t really seen
him for 18 years. But when we called
him up, it was just like where we left
off, except now he’s straight. I don’t
mean sexually, but drug-wise, but
maybe sexually also.”

On the other end of the spectrum
was Napolitano. “We had never met her
before,” says Frantz. “We just admired
her work. I went to see her show in a
club, and I was just amazed at the
power she has.”

A few months after the Heads ap-
proached Napolitano about participat-
ing in the project, she came back with

the lyries for “Damage I've Done,” -

which will be the first single released
from the album.

Hutchence approached Frantz and
Weymouth about working on his solo
album. The duo agreed and asked him
to return the favor on the Heads album;
Hutchence obliged, with assistance
from Tim Simenon of Bomb The Bass
fame.

Says Hutchence, “I've always been a
Heads fan. I love the combination of the
funk influence and the punk influence.
It’s a great, interesting mixture of sen-
sibilities.”

Through Hutchence, Simenon put
the Heads in touch with Friday. “We
admire Gavin Friday’s style and artful-
ness, so we called him up,” says Frantz.

McKee was recruited after the
Heads received a tip from the Musi-
cians Reference Library in Santa Cruz,
Calif. “It turned out that Maria was
friends with Gavin,” Weymouth adds.
“So she was also encouraging him.”

Harrison brought Kowalezyk and
Gano on board, having worked as a pro-
ducer for their respective bands, Live
and Violent Femmes. Frantz says, “We
had met Ed Kowalezyk through Jerry
when [Live] were just teenagers play-
ing at CBGB, before their EP even
came out.”

U.K. ROCK ACTS PAY HOMAGE TO SMALL FACES

(Continued from page 13)

hits, such as “Lazy Sunday” and
“Itchycoo Park”—also sports a track
by the mysteriously named Reservoir
Mods. The band’s members include
Jones and the “modfather” who name-
drops the Small Faces in interviews
more than most of his colleagues,
British chart regular Paul Weller.

Ocean Colour Scene bassist Damon
Minchella says that the band (whose
“Moseley Shoals” album is certified
platinum, having sold more than
300,000 copies in the U.K.) agreed to
take part when they learned that the
record would benefit Lane.

“He never got what he deserved,
and now he needs the money,” says
Minchella. “We’d been playing ‘Song
Of A Baker’ [the band’s track on
‘Long Agos And Worlds Apart’] live
for a while, and we were recording
our album at the time anyway, so it
was no problem. They were a big
influence on us, and once you're a
musician, you realize they’re a root to
what you are.”

Minchella adds that Ocean Colour
Scene guitarist Steve Cradock used to
travel with Marriott’s autograph in his
pocket. “He used to sleep with it,” he

says.

“Long Agos And Worlds Apart” will
be in stores 30 years almost to the
week after the Small Faces enjoyed
their one week at the top of the UK.
singles chart, when “All Or Nothing”
held sway in September 1966.

Aug. 19 saw the Small Faces tribute
performed live at the Powerhaus, a
north  London
venue. Contribut-
ing artists per-
forming there
included Northern
Uproar and Jones.
In addition, Ocean
Colour  Scene
played “Song Of A
Baker” at its
recent appearance
on the Oasis bill at Knebworth.

Morris adds that plans are afoot for
an EP. “It will have some tracks from
the album, and a couple of new tracks
yet to be confirmed,” he says. “There
were quite a few people who wanted to
contribute but didn’t have time: people
like Kula Shaker, the Bluetones, Noel
Gallagher—there are a lot of people in
the wings.”

WELLER

The sessions ran from November
1994 through late 1995. “It took a real-
ly long time logistically to get everyone
in place,” says Weymouth. “Getting
Shaun Ryder is no easy feat.”

Ryder came to the project through
his relationship with Weymouth and
Frantz, who produced the final album
by his previous band, Happy Mondays.

HEAD-ED FOR DEBATE?

The fact that the remaining Heads
have decided to roll on without Byrne
is bound to spark some spirited discus-
sion. Natalie Waleik, VP/director of
purchasing for the 16-store Boston-
based Newbury Comics, says she is a
huge Talking Heads fan but is skepti-
cal about the Heads project. “It’s an
interesting idea, but I'm not sure they
can pull it off,” she says.

Modern rock WKQX (Q101) Chicago
PD Bill Gamble is also cautious. “I have
no idea how people will react to it,” he
says. “My reaction is that without
David Byrne, it isn’t Talking Heads.”
However, Gamble, who has yet to hear
the Heads, isn’t writing the album off.
“They’re great talents that make inter-
esting musie, and they’re teaming up
with interesting vocalists, so it’s prob-
ably going to be great, but I don’t think
it’s fair to compare it to Talking Heads
material.”

Hutchence, who has heard some of
the completed tracks by the other
guest vocalists, says that the Heads
have pulled it off. “It sounds great,”
he says. “It’s a difficult thing to do,
breaking up the rhythm with differ-
ent singers and voices, but I think
they’ve done it well.”

Radioactive chief and Heads manag-
er Gary Kurfirst is also pleased by the
results. “It’s nice that this is coming out
at the point when the Ramones broke
up,” Kurfirst says, referring to anoth-
er longtime management client and
Radioactive act. “The Ramones break-
ing up is the end of an era. I'm practi-
cally in mourning, so this is great tim-
ing on a very personal level. I always
knew that it would happen, it was just
a question of when.”

Radioactive hopes to spread the word
on the Heads through “Damage I've
Done.” The track will be serviced to
modern and mainstream rock stations
in late August. In addition, a four-song
CD sampler—containing “Damage I've.
Done,” Anneteg’s “No More Lonely
Nights,” Gano’s “Only The Lonely” (not
the Roy Orbison song), and Hell’s
“Never Mind”—will go to college radio
Sept. 9.

Additionally, remixes of “Damage
I’ve Done” are being prepared by a
number of artists, including Moby. A
videoclip of the track is in production.

In the U.K,, the single set for release
in late September will be Ryder’s
“Don’t Take My Kindness For Weak-
ness.”

Radioactive GM Brendan Bourke
says that the Heads project is not an
attempt to cash in on the current wave
of punk-era nostalgia. “Musically, this
is a lot more expansive. The Sex Pistols
thing is very retro. They’re playing
their only album. With the Heads, it’s
12 new songs with guest vocalists. It’s
all brand new, and it’s a unique way of
presenting the Heads.”

The Heads, who are booked by Pre-
miere Talent, intend to hit the road in
support of the album, joined by Napoli-
tano for the duration of the trek and
other guests at various dates.

| album. Halligan credits his wife with

Contingatal Drift

MCLEAN, VA.: Although Eddie From Ohio has been labeled as “folky,” such a
tag does a huge injustice to the multi-instrumental ensemble, whose gift for
melody and musicianship makes it a natural for triple-A erossover. Together
for five years, Eddie Frem Ohio has become the darling of the East Coast
singer/songwriter scene, even if that deseription doesn’t sit well with guitarist
Michael Clem. “We may be folk-based, but we’re cer-
tainly not predominately perceived as your typical
singer/songwriters,” he says. “We try to stick our foot into
a little bit of everything.” EFO’s track record as a per-
forming band confirms his observations. The group has
shared stages with national acts as dissimilar as Dar
Williams, Los Lobos, Collective Soul, and even the
Posies (although Clem himself admits the latter was a “a
bit of a mismateh”) and just recently shared the bill at
New Jersey’s Ramapo Folk Festival with Roger Mc-
Guinn, Arlo Guthrie, and Rosanne Cash. By employing
instrumentation that crosses the musical spectrum (cellos,
violins, lap steep guitar, accordions, agago bells, and triangles), a superb flair
for cliché-free melodies, and the stunning voice of Julie Murphy, the Eddie
From Ohio sound has also endeared itself to a wide variety of radio program-
mers. WXPN Philadelphia, WFMT Chicago, WUMB Boston, and WMNF
Tampa, Fla., are among the many radio stations that have placed EFO in reg-
ular rotation, helping boost sales.of the band’s three self-released albums
(1992’s “A. Juggler On His Blades,” 1998’s “Actually Not,” and the current “I
Rode Fido Home”) well past the 20,000 mark. Eddie From Ohio, which also
features guitarist/bassist Robbie Schaefer and percussionist Eddie Hart-
ness, will enter the studio in January to record album No. 4. Contact Jeff Bie-
derman at 404-885-6666. J. DOUG GILL

EDDIE FROM OHIO

NASHVILLE: When Bob Halligan Jr. moved to Nashville 18 months ago, he had
a definite vision for the next chapter of his musical career. The result is Ceili
Rain, a seven-man band that has built an enthusiastic loeal following with its lit-
erate, well-crafted lyries and melodic, Celtic-accented pop tunes. The band is
composed of fiddler Chris Carmichael, guitarist Tony Hoeper, bassist Rick
Cua, drummer Cactus Moser, button accordionist Buddy Conneolly, Halligan on
lead vocals and guitar, and Hunter Lee, who plays tin whistle, flute, bagpipes, and
didgeridoo. Cua is a well-known Christian rocker, formerly on Reunion Records,
who now has his own labe. Moser gained fame as the drummer for country band
Highway 101; Carmichael has recent-
ly been on tour with David Ball. Hal-
ligan, a Syracuse, N.Y., native, per-
formed several years with Pictures
before releasing “Window In The
Wall,” a 1991 solo album on Atco. As a
songwriter, he has had euts by numer-
ous acts, including Judas Priest, Kiss,
Cher, and Joan Jett (see story, page
61). Most recently, he landed the title
cut on Kathy Mattea’s upcoming

the idea for Ceili Rain; she suggested
he combine his love of Irish musie with
pop and rock. “I told her she was nuts,”
Halligan recalls. “Then I tried it, and
I've never been the same since.” Halligan is quick to point out that although the
band takes the name Ceili from the Irish word for party, it isn’t just a Celtic act.
“Our bass player’s people are from Sicily, and he’s as Ttalian as they come,” he says.
“It’s not about Irish pride. It’s about the affirming of life and the triumph of the
human spirit . . . We are glad that people think of us as a party, but there is an
underlying thing for someone that wants to go further . .. substance to the joy
juice.” Contact Fred Kewley at 615-292-9876. DEBORAH EVANS PRICE

CEILI RAIN

ATHENS, GA.: The Olympies may be over, but the Olympie spirit remains strong
in Athens with the release of “Five Ring Circus,” a two-CD set of tracks from
acts with ties to the college town. Among the 29 artists featured are R,E.M.
(with a live version of “South Central Rain” recorded during the 1995 tour),
Magnapop, Jack Logan, Kevn Kinney, Vigilantes Of Love, Five-Eight,
Love Tractor, and Man. .. Or Astro-Man?, as well as local favorites like the
Woggles, Bloodkin, Hazel Virtue and the ever-popular Redneck Greece &
the Stump Broke Steers. A portion of the proceeds from the sale of “Five
Ring Circus” goes to Community Connection of Northeast Georgia, an infor-
mational hot line. The CD is just part of the project, which is meant to high-
light Athens’ strong artistic community. Also included is a traveling exhibit,
which toured galleries throughout Georgia, showcasing artwork by a number
of Athens’ top artists. Their work is also featured in the CD booklet for “Five
Ring Circus.” Many of the bands are also touring as part of a package touting
the release. Contact Revolution Records at 706-548-6007. MELINDA NEWMAN
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S MELLS LIKE TEAM
SPIRIT: Capitol Records,
Tower Records, Calvin Klein
Cosmetics, and Rolling
Stone magazine have part-
nered to create the 15-city
God Bless America promo-
tional tour, which will launch

Dem Bones. Noise
Records issued the Skele-
tones’ raucous, skankin’
“Dr. Bones” on Aug. 27.
The act, whose self-
released, self-titled 1993
set sold more than 11,000
units, according to Sound-
Scan, is receiving early
support from hometown
KCXX Riverside, Calif.
Upcoming tour dates
include a national run in
September with the Selec-
tor, followed by headlining
dates on the East Coast in
October.

at the LIFEbeat SkateAID
AIDS benefit in New York on
Saturday (7).

The Smoking Popes, the
Figgs, and Jimmy Eat
World will headline the tour
and will perform at a Tower
in-store and a club or college

venue the same day.

Jimmy Eat World, a rela-
tively unknown Avrizona
foursome—guitarist/voeal-
ists Jim Adkins and Tom
Linton, bassist Rich Burch,
and drummer Zach Lind—
released its debut album,
“Static Prevails,” July 23.
The first single, “Call It In
The Air,” was serviced to
modern rock stations Aug.
26.

Rob Gordon, VP of mar-
keting at Capitol, says that
the band may ben-
efit from being ;
paired with some ﬂ
better-known

Paul Brandt, Caim Before The Storm

OF HOT PROSPECTS FOR THE

Wills Power. ‘Jacob’s Lad-
der,” the first single from Mer-
cury Nashville recording artist
Mark Wills, is at No. 16 with a
bullet on the Hot Country Sin-
gles & Tracks chart this week.
In support of his self-titled
debut, released June 11,
Wills played club dates
throughout the summer and
joined the Wal-Mart Across
America tour in June.

REGIONAL HEATSEEKERS NO.1s

NORTHEAST

MOUNTAIN |

o

Sebadoh, Harmacy
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BILLBOARD’'S WEEKLY COVERAGE HEATSEEKERS CHART ¢ BY DOUG REECE

with Tower dates back to
1994, when the retailer
began carrying cK one per-
fume (Billboard, Oect. 1,
1994). 1t also participated in
a similar promotion last year
with Rolling Stone, Atlantic,
and Musicland (Popular
Uprisings, Billboard, Sept.
30, 1995).

SECOND COMINGS: IFor-
mer Go-Go’s guitarist and
solo artist Jane Wiedlin has
eamed with former mem-
bers of the Ex-Idols

and Fizzy Bangers

l to form froSTed.
=1 The band, whose

labelmates. Like
other artists in-
cluded on a CD
sampler giveaway
at Tower, the act
will also receive
pricing and posi-
tioning benefits
during the tour, he
adds. 1

Titles by devel- [

~ EAST NORTH CENTRAL
Paul Brandt, Caim Before The Sform

MIDDLE ATLANTIC

Pqul Brandt Calm Before The Sform |

debut DGC album,

“Cold,” was released

Aug. 27, will be per-

forming a series of

West Coast club

dates until early
7 October.

= 3
SOUTH ATLANTIC
The Brax10ns So Many Ways

PACFIC \ i

WEST NORTH CENTRAL w Aklnyele Putit In Vour Moufh

Maverick Records’
Neurotic Qutsid-
J ers—which include

San Quinn, Hustle Continues

oping artists, in-
cluding Jimmy lJat
World, the Figgs,
Nil Lara, and
tripl3fastaction,
will dip below the $10 mark.
Retail display contests,
posters, giveaways of Calvin
Klein’s new scent ¢K be, and
print and radio campaigns in
each market the tour visits
will bolster the promotion.
The God Bless America
tour is not Calvin Klein’s
first foray into musie. The
fashion giant’s relationship

At V
rl SOUTH CENTRAL
James Bonamy, What | Live To Do

T

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL
. Paul Brandt Calm Before The Storm
Ricochet Ricochet
James Bonamy What | Live To Do
. Martin Zellar & The Hardways Martin Zeilar & The Hardways
Jo Dee Messina Jo Dee Messina
. Soul Coughing Irresistible Bliss
Kenny Chesney Me And You
Sebadoh Harmacy
. Kenny Wayne Shepherd Ledbetter Heights
. Rhett Akins Somebody New

MIDDLE ATLANTIC
. Akinyele Put It In Your Mouth
. Gina Thompson Nobody Does it Better
The Braxtons So Many Ways
. Blahzay Blahzay Blaty, Blah, Blah
Beres Hammond Love From A Distance’
Sebadoh Harmacy
Horace Brown Horace Brown
. Superdrag Regretfully Yours
. Kristine W Land Of The Living
. Goldfinger Goldfinger

SveNOnRWN-
SoeNPRRWN-

—
—

members of the Sex
Pistols, Duran Du-
ran, and Guns N’
Roses—will tour in
support of its self-
titled debut, due
Sept. 10. The group hits 11
cities during its club tour,
beginning with a stop in
New York on Thursday (5).
Meanwhile, Jeremy
Enigk and Doyle Bramhall
II, former members of
Sunny Day Real Estate
and the Arc Angels, respec-
tively, are supporting their
solo projects.

Enigk, whose Sub Pop
album “Return Of The Frog

Queen” bowed July 23, is
opening for Sebadoh during
a September West Coust
tour. The singer/songwriter
is traveling with a scaled-
down version of the 21-piece

Sweet Serenade. “Tell
Me (I'll Be Around),” the
first track from Motown
singing foursome Shades’
debut album, “Serenade,”
was the No. 3 requested
song at the Box for the
week of Aug. 23. The sin-
gle, which was serviced to
R&B stations June 23, is
receiving support from
KMEL San Francisco and
KAZI Austin, Texas. Gear-
ing up for the October
release of their album,
Shades will appear as pre-
senters at the Lady of Soul
Awards Sept. 9.

orchestra heard on the
album.

Bramhall will hit the road
soon in support of his self-
titled Geffen release, out

Sept. 10.
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Universal Generates Intrigue

Trio Offers Its Own Style Of Acoustic Soul’

M BY HAVELOCK NELSON

NEW YORK—While a succession of
new-jack swing kids is creating simi-
lar R&B sound schemes, executives at
Universal Records say the vocal trio
Intrigue is in a class by itself.

The group’s members, Audley Wig-
gan Jr. and brothers Jason and Antho-
ny Harper, say they have managed to
ignore musical shallowness to create a
style they have dubbed “acoustic soul.”
That also happens to be the title of the
trio’s debut album, which ships Oct. 8
on GRG/Universal. Throughout the set,
which the group produced with Ali
Dee, Intrigue stays true to form.

“They insisted on this kind of
album,” says Universal Records presi-
dent Daniel Glass, “and it’s their
integrity that won us over at Univer-
sal.”

“Acoustic Soul” features sound-
scapes that are consistently sympa-
thetic to the vocals, which are com-
posed of rich harmonies generated by
sweet melodies. The act utilizes drums,
strings, horns, xylophones, piano, and
tight upright bass.

The group says it prides itself on
communicating true emotions in its
lyries and on the fact that much of its
subject matter springs directly from
the members’ life experiences.

Titles include the upcoming single
“If You’ve Ever Been In Love,” which
ships to retail Tuesday (3) and swims
in the warm feelings surrounding a
relationship with “that special gir] that
makes all your dreams come true”;
“Slipped Away,” a reflective, bitter-
sweet swayer dedicated to the girl that
could have been “the one”; and “Heart,
Mind & Soul,” a swinging statement of
undying devotion.

The precursor to “Acoustic Soul”
was the single “Dance With Me,” a
cover of the Drifters classic, which was
released in January and is on the
album. Glass says the song was well
received in Hawaii, Virginia, and Ohio,
and its video received significant air-
play on the Box and BET. But he adds,
“We didn’t quite connect the dots prop-
erly, because we were a new company
back then. But we did let a lot of peo-
ple know who Intrigue was and what

4
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Bad Boys All.

& MUSIC

they were all about.”

Since then, Intrigue has been mak-
ing appearances and performing for
everyone from executives within the
MCA branch system to personnel at
retail, radio, and video.

The group’s members are “the best
ambassadors for their musie,” Glass

INTRIGUE

says, “and I think that everything else
is an adjunct to the entire campaign.”

Advance snippet cassettes of the
album were shipped to retail and radio
the week of Aug. 12, and Mare Offen-
bach, Universal’s VP of sales, played
the entire album for branch represen-
tatives and visiting accounts at Uni
Distribution’s divisional sales meeting
in July. The Universal radio staff has
been presenting the set to program-
mers.

“We're gonna roll this record out to
everybody,” says Glass. “We’re not
gonna pigeonhole it. Qur promotion
and marketing team really prioritized
going across the board.”

“If You've Ever Been In Love” ships
to top 40 radio Monday (2) and to AC
and R&B radio Sept. 9. Glass says,
“We also feel that all types of urban
radio will play Intrigue.”

According to Glass, Intrigue’s man-
agement team of Dee and Louis Levin
has arranged a cross-promotion with
Aeropostal and the 114-store Macy’s/
Federated chain. The group’s music
will be played in the stores, 36-by-30
easel posters will be displayed, and

Bad Boy recording act 112 stands proud in the label’s offices

with executives after “Only You,” the group’s debut single, was certified gold.
Pictured, from left, are Bad Boy GM Kirk Burrowes; 112’s Darron, Slim, Q, and
Mike; and Bad Boy president/CEQ Sean “Puffy” Combs.

sampler cassettes will be given out.

Says Dee, “That sampler cassette
will be redeemable at record stores for
customers to get something off of the
album’s full price.”

The group is fielding requests to
appear in parades and at benefits and
retail conventions, as well as offers for
opening slots on various tours.

Universal is also setting up a pro-
motional tour; and Glass says, “Wher-
ever they go—in stores, to radio, malls,
wherever—they’re gonna do acoustic

Jackson Four. Epic superstar vocalist Michael Jackson stands with his brother
Tito’s sons, who form the MJJ recording trio 3T, on the set of their video for the
single “Why,” which debuted Aug. 29. Pictured, from left, are Taj Jackson,
Michael Jackson, TJ Jackson, and Taryll Jackson.

performances.”

DOUBLE DIPPIN’: Haqq Islam, founder and presi-
dent/CEOQ of University Records, recently inked a nonex-
clusive distribution pact with Island Records under the
moniker University Music Entertainment. The first
release under the deal is the single “Tell Me” by male
quartet Dru Hill.

Islam maintains his University Records distribution
relationship with Interscope, which distributes product
by the label’s debut act, Pure Soul.

The executive says he made the second distribution
deal because Island black music president Hiriam
Hicks has done an excellent job of nurturing male R&B
groups such as Boyz II Men and Bell Biv DeVoe. Says
Islam, “I know what [Hicks] can do, and we’ve always
wanted to do business togeth-
er, so this was the perfect
opportunity.”

“Tell Me” debuted two
weeks ago at No. 35 and rose
to No. 26 last week on the Hot
R&B Singles chart. This
week, the single is at No. 18.

Dru Hill’s as-yet-untitled
album is being completed and
is slated for release before
year’s end.

Islam says one of the inter-
esting facets of maintaining
dual distribution deals is that he can see the benefits of
working records in each system. Says Islam, “Interscope
has provided a lot of unique attention to Pure Soul
because they’re the only R&B girl group over there, and
[label co-head] Jimmy lovine has been so supportive of
my vision here at University.”

Baltimore act Dru Hill, whose members are 17 to 18
vears old, is scheduled to be a presenter at the Soul
Train Lady of Soul Awards along with Pure Soul, whose
self-titled debut is nominated for best R&B/soul album
of the year from a group, band, or duo. The awards cer-
emony is being held Sept. 9 at the Santa Monica Civie
Auditorium in Los Angeles.

Pure Soul is working on its sophomore album, slated
for late in the first quarter of 1997.

The
Rhythm
and the
Blues

™ J

OLD BECOMES NEW: Producer Leo Sacks, who
oversees the Sony/Legacy Rhythm & Soul Series. has
completed Heart of Soul—a two-volume, with five CDs
each, series of soul, R&B, disco, and funk tracks that
stretches hack to the ’60s.

The (irst volume was released Aug. 20 and comprises
“If You're Ready: The Best Of Enchantment,” “For Old
Time’s Sake: The Ireddie Jackson Story,” “In Bed With
The O’Jayvs: Their Greatest Love Songs,” “What You
Hear Is What You Get: Ike & Tina Turner Live At
Carnegie Hall,” and the various-artists compilation “Sex
& Soul: Volume One.”

Says Sacks, “All of the material in the Heart of Soul

by J. R. Reynolds

University Doubles Up On Distribution
Deals; Leo Sacks Compiles Heart Of Soul

series has been digitally remastered and includes emo-
tional recollections and pertinent information in the
form of liner notes and is beautifully packaged so as to
attract the consumer’s eye in stores.”

The second volume, which includes music from such
acts as Ashford & Simpson, Bobby Womack, the Cor-
nelius Brothers & Sister Rose, and René & Angela,
is scheduled for release in November.

AROUND THE WORLD: First the good news—veter-
an vocalist Patti Austin has completed recording “Juke
Box Dreams,” which was produced by Narada Michael
Walden and Louis Biancaniello and co-written by the
artist. The bad news? So far, it’s only available on import
through Japan-based Pony
Canyon.

The 10-track collection
somewhat backs away from
Austin’s trademark jazzy
sound in favor of a broader-
reaching R&B style. Still, the
emotion and power of the
artist are readily apparent.

Among the interesting
selections featured is her
cover of the Marvin Gaye
house party classic “Got To
Give It Up.” The set also fea-
tures “Maybe,” a spiritually inspiring track.

Meanwhile, in the U.K., Dome Records has released
“The British R&B Invasion,” a 14-track platter of hits
that originated in the U.K. The set, which hit British
stores Aug. 26, features a bounty of hits that were No. 1
on the Hot R&B Singles chart, including Soul IT Soul’s
“Back To Life (However Do You Want Me),” Loose
Ends’ “Hangin’ On A String (Contemplating),” and
“Love Zone” by Caribbean king Billy Ocean. The col-
lection also features four other top three records.

There’s no word vet on whether the set will travel
across the pond for a run here in the States.

BITS "N PIECES: The release of “The Amoeba Cleans-
ing Syndrome,” EMI recording artist Joi's much-antic-
ipated sophomore set, has been pushed back to 1997.
Meanwhile, the artist is taking to the road and is mated
with what may only be described as a marvelously eclec-
tic touring package.

Featured as Joi’s backup band is Rowdy’s Fishbone,
who will also perform its own set, LaFace’s Goodie
Mob, and Tommy Boy’s De La Soul.

The national tour kicks off Sept. 11 in Washington,
D.C., at the 9:30 Club.

EMI artist D’Angelo returns home to Richmond, Va.,
for a platinum celebration concert at the Landmark The-
ater on Saturday (7). The event is sponsored by Rich-
mond’s WCDX (Power 92), WPLZ (Magic 99), and D’An-

(Continued on page 25)
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2 Live Crew Goes To Li’l Joe Records

LI’L LIVE: The 2 Live Crew album
“Shake A Li’l Somethin’” is out on
Li’l Joe—not Luke—Records, the
label that supported the group for
most of its career. The man behind
Li’l Joe is Joe Weinberger, Luke’s
former in-house attorney.

2 LIVE CREW

2 Live Crew now consists of Broth-
er Marquis, Fresh Kid Ice, and Mr.
Mixx, and the album contains the
group’s usual bouncy, humorous,
escapist sound.

Weinberger says that he now has
not only 2 Live Crew’s new album, but
also the group’s entire back catalog,
which he says he purchased for
approximately $1 million but is worth
“millions of dollars—the demand for
that stuff is incredible.”

Weinberger says the sale of the
masters came as a result of Luke
owner Luther Campbell’s bankrupt-
cy proceedings. “Everybody was
suing him,” Weinberger claims.

He goes on to add that he was in
the position to acquire the assets
because in his capacity at Luke,
“everybody, including the distribu-
tors, came to him.” Campbell couldn’t
be reached for comment at press
time.

After explaining that Li'l Joe,
which is distributed by RED, will be
a street label, Weinberger says that
“Shake A Li’l Somethin’” will be
marketed and promoted “the grass-
roots way,” using clubs, T-shirts,
snipes, and retail campaigns at mom-
and-pop stores across the country.

Besides playing bass, Brother Mar-
quis is developing a career as a stand-
up comedian. He says, “As a kid, [ was
always good at playing the dozens,
and I was never too bad when I was
onstage with 2 Live Crew.” The artist
has been warming up his act at open-
mike dates here and there.

FLOW ON: With new records by A
Tribe Called Quest and De La Soul
in record racks and the Jungle
Brothers about to come back, there
has been a lot of talk about the return
of the Native Tongues crew. No one
has mentioned Dres and Mista
Launge from Black Sheep; it seems
they really are the outcasts in this
musical family . . . Calling itself “that
No. I erew who rocks datazz, whether
in New York, L.A., or Alcatraz,”
Tre+6 checks in with “Tre-0-5” (Slip-
side/ Warlock), a breezy, aerodynam-
ic ode to the group’s area code that
supports warm, wormy synth sounds
and countrified mack chat. Miami-

RAP

Column ..

by Havelock Nelson

based Slipside is headed by Ted
Hawkins and Debbie Bennett, the
latter of whom was a longtime Luke
Records employee. Incidentally,
Tre+6’s original moniker was Nine.
However, by the time the group was
ready to release its first single, “Life
Is Cray,” an artist on Profile had
already registered and established
that name.

“At The Speed Of Light,” the Loud
Records debut by Xzibit (the self-
described “dysfunctional member of
Tha Alkoholiks” crew), arrives Oct.
1. According to the label, it will be
hip-hop’s first enhanced CD.

The multimedia dise will contain
music—the first single, “Paparazzi,”
is a hip-classy track that’s at once
sun-kissed and dark and spits verbal
swords that are aimed at the studio
gangstas through a screwface—as
well as Xzibit’s bio. It also will con-
tain an uncut video tor “Paparazzi,” a
listing of Loud Records’ catalog, a
sample of each act’s music, and inter-
views with Tash and E-Swift from
Tha Alkoholiks and with Xzibit.

Purchasers of the value-added disc
(it costs the same as a standard CD)
will be offered free Internet access
and a 30-day World Wide Web site
connection. Loud plans to issue
enhanced CDs of upcoming albums
by Wu-Tang Clan, Mobb Deep, and
Tha Alkoholiks.

Following in the steps of Pete
Rock & C.L Smooth, KRS-ONE,
MC Shan, A Tribe Called Quest, and
Grand Puba, EMI’s Bahamadia is
the first female rapper to appear in a
Sprite soda spot. In the advert, which
is currently running, she rhymes mel-
low, plugging the product over a DJ
Premier-produced buttah beat . . . Ed
0.G., the underrated ghetto chroni-
cler who made a name for himself
with the Mercury single “Gotta Have
It,” is now signed to Solid Recordings.

Chain Remains. Director G. Thomas and, from left, Wessyde Connection mem-

On “Dedicated,” his new single, he
pitches his intelligent, metaphorical
lyries over liquid jeep jazz grooves.

On “Crabs” (Wreck House/Hot
Wax), FIERCE—whose handle is an
acronym for Ferocious Intellect
Equaling Rap’s Cause and Efiect—
brags, battles, and drops hardeore sci-
ence about back-stabbers with a fluid,
flippy flow. It’s lyrical kung-fu over a
spare, moody track of cascading piano,
strutting drums, horror strings, and
gooey grooves. Next to Young Zee,
FIERCE is my favorite new MC from
New Joisey . . . KRS-ONE has pro-
duced a song, “Reputation,” for Chubb
Rock’s next album, which is due by
the end of the year on Select. Other
producers are Easy Mo Bee, Elliot
Ness from the old-school crew ESP,
Nick Wiz, Backspin, D. Swan, and da
Chubster himself . . . Stik-E & the
Hoods remain and maintain on Phat
Wax Records. The crew’s next single,
“She’ll Chew You Up,” follows “Shake
What Ya Mama Gave Ya” (still a con-
sistent catalog seller, according to
Phat Wax president Steve Rosen).

The House of Blues Smokin’
Grooves tour rolled to the Garden
State Arts Center in Holmdale, N.J,
Aug. 7. The show—featuring A Tribe
Called Quest, the Fugees, Busta
Rhymes, Spearhead, Cypress Hill,
and Ziggy Marley & the Melody
Makers—was cool and efficient, with
groups that brought a sense of show-
manship to their live performances.

Backstage, I chatted with Ram-
page The Last Boyscout, who rolls
with Busta Rhymes’ Flipmode Squad.
He’s in the midst of recording his
debut album, tentatively titled
“Scout’s Honor,” for Flipmode/Elek-
tra Entertainment. He has complet-
ed four tracks with DJ Skratch, who
used to be down with EPMD, and is
planning to work it out with DJ Pre-
mier, Easy Mo Bee, the Ummah, and
Rashad Smith.

Aboard his tour bus, Michael
Franti of Spearhead played a few
tracks from the group’s upcoming
Capitol release “Chocolate Supa
Highway” for me. He recorded a cut
with members of soulful angels Zap
Mama, and his rhymes sound fluid
and his tracks feel groovy and reg-
gae-fied.

bers WC, Ice Cube, and Mack 10 chill on the set of the group's video for “Bow
Down,” the debut single that precedes the group’s eagerly awaited self-titled
album, which ships Oct. 8 on Priority Records.
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{C) (M) (T) {X) QUADRASOUND/BIG BEAT 98083/AG
6 6 6 5 WU-WEAR: THE GARMENT RENAISSANCE (FROM “HIGH SCHOOL HIGH") @ RZA FEAT METHOD MAN & CAPPADONNA
()T} BIG BEAT GA4SATLANTIC
7171 8 | g | ALLISEE A+
(C) (D) {T) KEDAR 56003/UNIVERSAL
8 | 8 | o | 3 | DIRTYSOUTH ¢ GOODIE MOB
(C) {D) (M) (T) (X) LAFACE 2-4173/ARISTA
9 1 1 9 GETTIN' IT @ TOO SHORT FEAT. PARLIAMENT FUNKADELIC
(C) DANGEROUS 42409/JIVE
10! 0| 0] g | 1T'SAPARTY # BUSTA RHYMES FEATURING ZHANE
(C) (D) {T) ELEKTRA 64268/EEG
SHAKE A LIL' SOMETHIN'... THE 2 LIVE CREW
3 13 5 (C) (D) (T) LIL' JOE 830
12! 9| 7| 17| HAve # CRUCIAL CONFLICT
(C) {D) {T) PALLAS 56008/UNIVERSAL
GET READY HERE IT COMES (IT'S THE CHOO-CHOO) @ SOUTHSYDE B.O.LZ
NEW ’ ! (C) (D) {M) (T) (X) LAFACE 2-4157/ARISTA
CLONES/SECTION & THE ROOTS
14 15 10 (C) (T) {(X) DGC 19402/GEFFEN
PAPARAZZI * XZIBIT
L ) ?2 9 (C) (D) {T) LOUD 64565/RCA
16 23 3 CAN YOU FEEL ME ¢ DRU DOWN
(C) (D) {T) RELATIVITY 1567 _
17 15 14 % AIN'T NO NIGGA/DEAD PRESIDENTS ® @ JAY-Z FEAT.FOXXY BROWN
(M) (T) {X) FREEZE/ROC-A-FELLA 53233*/PRIORITY
STICK YOU/ILLEGAL LIFE CAPONE-N-NOREAGA
2 - 2 (M) (T) (X} PENALTY 0177%TOMMY BOY
19 | 17| 17| 31 | GETMONEYA @ JUNIOR M.AFI.A FEAT THE NOTORIOUS B.LG.
(C) (M) (T) (X) UNDEAS/BIG BEAT 98087/AG
HANG EM' HIGH & SADAT X
24 18 14 (C) (D) (T) LOUD 64561/RCA
CAN'T KNOCK THE HUSTLE JAY-Z FEAT. MARY J. BLIGE
NEW ’ 1 (C) (T) FREEZE/ROC-A-FELLA 53242/PRIORITY
22 | 19 | 22 | 15 | IT'S ALL THE WAY LIVE (NOW) (FROM “EDDIE") ® & COOLIO
(C) (D) (T) TOMMY BOY 7731/ISLAND
23 | 20 | 20 | 27 | XEEPON KEEPIN' ON (FROM "SUNSET PARK’) @ @ MCLYTE FEAT XSCAPE
(C) (T) {X) FLAVOR UNIT/EASTWEST 64302/EEG
ANYTHING GOES & RAS KASS
24 25 2 6 (C) (T) PRIORITY 53219 _
25 18 16 5 NO MORE TEARS MASTER P FEAT. SILKK & MO B. DICK
{C} (D) (T} NO LIMIT 53237/PRIORITY
UNTIL THE DAY & NONCHALANT
32 4 4 {C) (T) MCA 55199
JUMP ONIT @ SIR MIX-A-LOT
28 42 4 {C) {D} (T) (V) {X) AMERICAN/RHYME CARTEL 17626/WARNER BROS.
28 | 23 | 19 | 11 | 'CONFESs & BAHAMADIA
(C) (D) (T) {V) CHRYSALIS 58437/EMI
BOOM BIDDY BYE BYE # CYPRESS HILL
34 34 13 {C) (T) RUFFHOUSE 78339/COLUMBIA
30 | 21 | 22 | 21 | SCARRED (FROM “EDDIE") & LUKE
(C) (T) LUTHER CAM_PBELL 164000
31 | 27 | | 2 | KEEP RUNNING BACK ® WHODINI
(C) (D) (T) SO SO DEF 78325/COLUM_BIA - = 1
32 % 29 15 OPERATION LOCKDOWN/DA WIGGY & HELTAH SKELTAH
- {C} (T) DUCK DOWN 53232/PRIORITY
33 30 28 20 TRES DELINQUENTES & DELINQUENT HABITS
(C) (D) (T) PMP/LOUD 64526/RCA
100 SPOKES # ABOVE THE LAW
34 2 30 6 (C) (T} (X) TOMMY BOY 7739
(3)| 4 | 33 | 7 | FREAK OF THE WEEK # DJ POLO FEAT. RON JEREMY
(C) (T) (X) SALMON 372
36 31 2% 7 A LIl SOME’EM SOME'EM & RAPPIN' 4-TAY
(C) (T) (X) CHRYSALIS 5857 5/EMI
37 35 32 27 WOO-HAH!! GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW A @ BUSTA RHYMES
{C) (M) (T) (X) ELEKTRA 64335/EEG
38 38 31 9 SHOT CALLIN' & BIG BALLIN’ THE WHORIDAS
(C) (D) (T) SOUTHPAW/DELICIOUS VINYL 97005/iNTERSCOPE
39 | 35 | 38 | 24 | RENEE (FROM “DON'T BE A MENACE..")® @ LOST BOYZ
{C) {D) (M) (T} ISLAND 854584
40 | 33 | 55 | 18 | THA CROSSROADS A’ & BONE THUGS-N-HARMONY
(C) {D) {T) RUTHLESS 6335/RELATIVITY
50'CLOCK @ & NONCHALANT
4 37 37 2 (C) (M) (T) {X) MCA 55075 °
SHE SAID & THE PHARCYDE
i . (C) (D) (T) DELICIOUS VINYL 97006/INTERSCOPE
KREEP @ CHINO XL
43 40 8 3 {C) {T) (X) AMERICAN 17625/WARNER BROS.
IF | RULED THE WORLD @ NAS
44 4 4 12 {T) COLUMBIA 78327*
DA DIP FREAK NASTY
NEWD : (C) (T} (X) TRIAD 112
KNOCK KNOCK SAM “THE BEAST”
6 | 4 ‘ 3 4 (M) (T) (X) CLR 5220* o
DON'T YOU WORRY @ RUFFA FEATURING TASHA
RE-ENTRY 4 (C) (M) (T) MCA 55094
WHERE YA LOVE AT? ¢ MR. MIKE
NEW) L (€) (D) (T) SUAVE HOUSE 1562/RELATWITY —
49 4 43 § HY CREW CAN'T GO FOR AT (FROM “THE NUTTY PROFESSOR”) @ TRIGGA THA GAMBLER FEAT SHODTHE TA HUSTLER & DV, AUAS KHRIST
(C) {D) (T) NO DOUBT/DEF JAM 578334/MERCURY
LET ME CLEAR MY THROAT DJ KOOL
0 48 4 23 {T) (X) CLR 5218*

(O Records with the greatest sales gains this week. # Videoclip availability. ®@Recording Industry Association
of America (RIAA) certification for sales of 500,000 units. A& RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-singie; cassette single unavaitable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1996, Billboard/BPI Communications,
and SoundScan, Inc.
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- TITLE {Pubiisher - Licensing Org.) Sheet Music Dist. =
32 ALL | SEE (Shantav, BMI/EMI. ASCAP/Born First.
BMI/Second Cometh. BMI) HL
™ 86 ALL MY LUV (Beautiful Mess. BMI/Fatz, BMi) ™
41  ALL THE THINGS (YOUR MAN WON'T DO} (FROM
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 95 R&B stations DON'T BE A MENACE...) (Fade 2 Biack, ASCAP/Tallest Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
ar;eelect_ronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by ¢ross- Tree. ASCAP/Urban Ager;aa ASCAP/PonG;am nt), ASCAP) HL of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
referencing exact times of airplay with Arbitron listener data. This data i used in the Hot R&B Singles chart. 96 ANYTHING GOES (AHMP 926, ASCAP/Patchwerk 360, 1]
ASCAP/Whatchacallum, BMI/Phonkie Habitat,
55z =|x|z BMI/EMI April, ASCAP/Across 110 th Street, ASCAP) ===z [=1=]=
o (=) Ll (=) v wl o o) wl (s
‘; 3 I '; E 11 ASCENSION (DON'T EVER WONDER) (Sony/ATV ; I 21 %o
2|5 E_, TITLE o5 E TITLE Tunes, ASCAP/Muszewell, ASCAP/ltall Shur, BMI) HL o |5 E TITLE 2|5 é TITLE
£ [ 3| = | ARTIST (LABEUDISTRIBUTING LABEL) I | < | £ | ARTIST (LABEL/DISTRIBUTING LABEL) 34 BABY LUV (Groove 78, ASCAP/AImo, ASCAP/Jizop. £ | 3 | | ARTIST (LABEL/DISTRIBUTING LABEL) Z | < | £ | ARTIST (LABEL/DISTRIBUTING LABEL)
l TACROSERG BMI Sony/ATV LLC, BMi/Dream Team, ASCAP) HL/WBM S— AT
Ak NO.1 & » 38(29|23 DS 62 BACK TO THE WORLD (Full Keel, ASCAP/Jamey Jaz. ASCAP/ * 1 * K 38(39] 6 .
[ e e let EONE OGS RO RUTHIESSRETATVITY] Fetasoul. ASCAP/Gabnele's Song, BMULongde, BM) WBM G NO.1 IEETONYIRICHIRROJECTI(LARACE/RR STA)
1116 ALL | SEE 79 BIG LONG JOHN (Aunt Hilda, ASCAP/Zomba, Lkl 2 L m PONY
| TONI BRAXTON (LAFACEIARISTA) 12wisatNo | | 39| 33 | 7 | (i tedariuniversal) ASCAP/Tony Kelly. BMI/PolyGram Int'l. BMI) WBM NEW EDITION (MCA) 2auksato. | ! | GINuwINE (550 MusicEpic)
2| 2| 18| ! CAN'T SLEEP BABY (IF 1 5| 4 | PoPIMP 19 BLACKBERRY MOLASSES (Organized Noize, BMi/Stiff 212 | | LOUNGIN 40| 21| 3 | GETIINIT
R. KELLY (JIVE} DO OR DIE (FEAT. TWISTA) (RAP-A-LOT/NOO TRYBE) Shirt, BMI/Belt Star, ASCAP) LL CDOL J (DEF JAM/MERCURY) TOOSHORT FEAT, PARUAMENT AUNKADELIC DANGEROUS
TWISTED READY OR NOT 74 BODY SNATCHERS (Funk. BMD TWISTED IT'S A PARTY
33|15 ! KEITH SWEAT (ELEKTRAVEEG) 44| 23 | FUGEES (RUFFHOUSE/COLUMBIA) 47 CAN'T KNOCK THE HUSTLE (Lil Lu Lu, BMI/Sounds Of 3 | 4 | 12] kEimH SWEAT (ELEKTRAVEEG) 41 {40 9 | BySTARHYMES FEAT. ZHANE (ELEKTRAVEEQ)
I The Red Drum, ASCAP/Thriller Miller, ASCAP/MCA, ASCAP)
ONLY YOU SOMETHING BEAUTIFUL REMAINS ’ g ELEVATORS (ME & YOU) COME OVER
4| 4|17 | OBE R oromous a1 o sovs o || PR 68 CAN YOU FEEL ME (Talk How You Feel, BMI/Triple N [ T T s et iy A B8] 2 | o Ak (BAD BOARISTA)
@ | NOIDIGEITY, 0 L UE Gold, BMI/Green Ogre, BMI/Fat Brothers, BMI/Stuckey. @ VYOl SHAKE A LIL” SOMETHIN'
1415 43 (34| 8 BMI/Longitude. BMi/Full Kell, ASCAP) WBM 6|15 e 4715 2k
BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) THE BRAXTONS {ATLANTIC} 58 CHANGE THE WORLD (FROM PHENOMENON) (W, LI2FE; TWEEOTORFOUSB.L(G (BAD BOY/ARISTA) THE 2 LIVE CREW (LIL" JOE)
HIT ME OFF MUSIC MAKES ME HIGH nterscope, ASCAP/EMI Chinstian, ASCAP/ Loaded, ! CAN'T SLEEP BABY (IF /) HAY
6151 9| New EDITION (Mca) 46| 7 | [0ST BOYZ (UNIVERSAL) ﬁﬁﬁ’;ﬂmmm ASC/,E\PM,Q;:EMG BM/ESVS?WHL 6159 | rikewy Ove 4137 | 17| cRUCIAL CONFLICT (PALLAS/UNIVERSAL)
717 123 WHY | LOVE YOU SO MUCH 5lals CAN'T KNOCK THE HUSTLE 71 CLONES {Grand Negaz, BMI) D 8|2 IF YOUR GIRL ONLY KNEW 453818 YOU
MONICA (ROWDY/ARISTA) JAY-Z FEAT, MARY J. BLIGE (FREEZE/ROC-A FELLA) 23 C'MON N' RIDE IT (THE TRAIN) (Cesjai, BMI/Sa- AALIYAH (BLACKGROUND/ATLANTIC} MONIFAH (UPTOWN/UNIVERSAL)
TOUCH ME TEASE ME AIN'T NOBODY vette, BMI/Unichappell, BM) PO PIMP GOOD LOVE
816120 CASE FEAT. FOXXY BROWN (SPOILED ROTTENDEF JAM) 305 MONICA FEAT. NAUGHTY BY NATURE. (ROWDY/ARISTA) 100 COME AROUND (FROM THE NUTTY PROFESSOR) (Music 9|10 DO OR DIE (FEAT. TWISTA) (RAP-A-LOTANOO TRYBE) 447 JOHNNIE TAYLOR (MALACO!
. Of Amenca, BMI/Second Generation Rooney Tunes, BMI)
IF | RULED THE WORLD TELL ME (I'LL BE AROUND) Com HOW DO U WANT IT/CALIFORNIA LOVE IN THE HOOD
9| 8 | 13| Nas ccoumein) 47|37| 7 | srapes (M(OTOWN 56 ng OVER (Chyna gaby, BMVJa"'Z‘égK"}KS' 8| 7| 13| Zpacren keann o oEamrowtersoors | | 47 | 36 | 17 | DONELL JONES (LAFACE/ARISTA)
1/EMI Blackwood, BMI/Lil Dante, P/Ninth
10| 9| 9 | USE YOUR HEART 48| 43| 9 | THATGIRL Street Tunnel, BM1/Justin, ASCAP/EMI Apri, ASCAP) 10| 11 | 26 | SMON N RIDE IT (THE TRAIN) 48| 45| 6 | BABY LUV
SWV (R AXI PRIEST F GY (VIRG , b b QUAD CITY DS (QUADRASOUNDYBIG BEATATLANTIC) GROOVE THEQRY (EPIC
LOUNGIN ZV I [i)S e . o e ) ASCENSION (DON'T EVER WOANDER) NEVER TOO BU(SY )
11115 541 6 ERYDAY BMV/Goodie Mob, BMUGnat Boaty, ASCAP/Chiysalis, BM) WBM 171 4 494318
LL COOL J (DEF JAM/MERCURY) MC LYTE (EASTWEST/EEG) 88 DOWN WITH THIS (Ooh Oui, BMI/Orgazmik, ASCAP/2 MAXWELL (COLUMBIA) KENNY LATTIMORE (COLUMBIA)
Y BOO KILLING ME SOFTLY Scoops Ov, ASCAP) USE YOUR HEART GET ON UP
12 [ 10 | 13 | GriosT Town s (so s percotumaiay | | 99 | 41 | 28 | Fugees (ruFFHOUSECOLUMBIA) 7 ELEVATORS (ME & YOU) Chiyseks ASCAP Gy Bocky, ASCAP WEM (D) 13| 4 SWV 30|42 | 17 | Jopeci imca)
13| 12 | 14 | ASCENSION (DON'T EVER WONDER} | |51 | 47| 14 | IN THE HOOD 99 EVERYBODY (PolyGram Int', ASCAP/Freekie Smoke 131 12| 3 | LAST NIGHT (BD)| | 1 | GET READY, HERE IT COMES . ..
MAXWELL (COL JMBIAY DONELL IONES (LAFACE/ARISTA) Gangsta's, ASCAP/Clark’s True Funk, BMI/Sugarhill, BMI) AZ YET (LAFACE/ARISTA) SOUTHSYDE B.0.1.Z. (LAFACE/ARISTA)
69 FOREVER MORE (WB, ASCAP/Gratitude Sky, ASCAP/ " »
KISSIN' YOU WITH YOU p YOU'RE MAKIN' ME HIGH/LET IT FLOW CLONES
1413126 | KRN b viarisTa) (BD[ 52 | 9 | eI FOR THE PEOPLE (WARNER BROS) Who Dat, BMI/Ensign, BMI/Hackley, ASCAP) WBM 14 | 10| 14 | 15 BRAXTON (LAFACE/ARISTA) (82) 49 | 8 | TirRoors deciGEFFEN)
28 GET ON UP (EMI April, ASCAP/Daivin DeGrate
LAST NIGHT PONY y P ' THE THINGS THAT YOU DO PAPARAZZI
(D] 23| 6 | Z38 " Aractarista (3D 64 | 2 | GRuwiNe (550 MUSICEPIO) ASCAP/LBN. ASCAP/Joel Hailey, ASCAP) 15| 16| 7 | g/Na THOMPSON (MERCURY) 83146| 9 | xzigrT (LouD)
. IF YOUR GIRL ONLY KNEW THINGS WE DO FOR LOVE 3TV LI TG D (e L R TOUCH MYSELF . CAN YOU FEEL ME
(16)| 18 | 5 5415310 (Hurricane Style, BMI/Pepper Dnve, BMI/Raw Cast, ASCAP) 16|15] 5 ; (54) 53| 3
AALIYAH (BLACKGROUND/ATLANIIC) HORACE BROWN (MOTOWN) 51 GETTIN' IT (Zorba, BMUSrand, BMYRubber Band, BMUSongs T-BOZ (ROWDY/LAFACE/ARISTA) DRU DOWN (RELATIVITY)
THE THINGS THAT YOU DO TOUCH MYSELF Of P intemational, BMU/Goosehock, BMI) HLAWBM KISSIN’ YOU HOUSE KEEPER
19 10| G/\a THOMPSON (MERCURY) 95| 49| 7 | 1.B0Z (ROWDV/LAFACE/ARISTA) 46 ngwgs ?;N'E REASON (EMI MS&WMWR% ASCAP) 171 14119 | 707AL (BAD BOV/ARISTA) 95| 48 | 18 | GEN OF VIZION (/550 MUSIC/EPIC)
BLACKBERRY MOLASSES IT'S A PARTY 61  GLORIA (Willow Girl, BMI/Sky Tower, ASCAP) TELL ME AIN'T NO NIGGA/DEAD PRESIDENTS
18 1 15| 12| giS7A (EASTWEST/EEG) 39} 15| BUSTR RHYMES FEAT. ZHANE (ELEKTRAEEG) 48  GOOD LOVE (Malaco. BMI) 30| 3 | BRU HILL tisLAND) 56 | 51| 26 | Juv.7 FEAT. FOXXY BROWN (FREEZEROCATELLA)
ELEVATORS (ME & YOU) HOUSE KEEPER 91 HANG "EM HIGH (Tex Gram, ASCAP/DC Cowboy, LOVE YOU SO MUCHAIN'T NOBODY SLIP N’ SLIDE
19116 | 13 | 55TkasT (LAFACE/ARISTA) 611 22 | EN OF VIZION (MJJ/550 MUSIC/EPIC) ASCAP/Dusty Fingers. BMI/Unart, BMyEML BMDwem | | 13| 18 | 14| MoNicA (RowDV/ARISTA) 57|54 5 | Danny BOY (DEATH ROW/INTERSCOPE)
e N 50 HAY Salap, BWHCL BV Byt Bamer-Tamerang, BV WEBM
ME AND THOSE DREAMIN' EYES OF MINE LET'S STAY TOGETHER 5 N ; MISSING YOU LORIA
20 |17 | 13| Srnceo v 58| 60| 15 | BT 2 ET UACMACWARNER BROS.) 1 HIT ME OFF ('m The Man, ASCAP/Dinky B, ASCAP/Jizzy 20| 19| 3 | aormwiarosk racakanesmesn | | 98 | 9 | O | JESSE poweLL (SILASMCA)
(2D TELL ME I’LL DO ANYTHING FOR YOU S Se e e g (2D WHAT KIND OF MAN WOULD | BE BACK TO THE WORLD
2|27 8 59 58|10 d 63 HOME (Robotone, ASCAP/Drop Science, ASCAP) 2D — | 1 5 595012
RU HILL (1S ) J . MINT CONDIT| PECTIVE) IN CAMPBELL (QWEST/WARNER BROS.)
D (! :Nolo ANN NESBY (PERSPECT IVE) 52 HOUSE KEEPER (MON BVVOurs ASCAP T ui ) |0Nn(:;izssc T;VCKC:O ( W }
YOUR SECRET LOVE C'MON N' RIDE IT {THE TRAIN) iT/CAL f LACKBERRY ES 1 U
_22__ _20_ | * | LUTHER VANDROSS (LV/EPIC) 60 | 48 | 19 | GUnDETY Dy (QUADRASOUNDIBG BEATIATLANTIO) B g?e\;vmn%%m:;wge Pe';g RBNI\/II‘I‘/»IQSXEE?:%Z;& 2|20 ”_ MISTA (EASTWEST/EEG) 69 | 2 | ZapGne-N-NOREAGA \ (PENALTY/TOMMY BOY)
23 (21121 | GETON UP 61151 |15 | HAY BMI/Black/Hispanic, ASCAP/Suge, ASCAP/Eman’s, 231251 10| GIVE ME ONE REASON 616131 | GET MONEY
JODECI (MCA) CRUCIAL CONFLICT (PALLAS/UNIVERSAL) ASCAP/Delirous, BMI/Embassy, BMi) WBM TRACY CHAPMAN (ELEKTRAVEEG) JUNORMAFIA FEAT THE NOTORIOUS BG (UNDEAS)
24|25 | 5 | LET'S GET THE MOOD RIGHT (62) | 1 | WHO IS HE AND WHAT IS HE TO YOU 6 | CAN'T SLEEP BABY (IF 1) (Zomba, BMI/R Kelly, 24|27 7 | SOMANY ways 74 | 14 | HANG 'EM HIGH
| & JOHNNY GILL (MOTOWN) MESHELL NDEGEOCELLO (MAVERICK/REPRISEMB) BMI/Sony/ATV LLC, BMI/Ecaf, BMI) WBM/HL THE BRAXTONS (ATLANTIC) SADAT X {LOUD)
93 | CONFESS (Samada ASCAP/Srraght Cash, BVIAM Blackwood, BMVI) ,
YOU GOQD LOVE , . WU-WEAR: THE GARMENT RENAISSANCE THEY DON'T CARE ABOUT US
25 | 22 | 18 | 1ONIFAH (UPTOWN/UNIVERSAL) 68 | 3 | JGANNIE TAYLOR (MALACO) 73 | DON'T WANNA BE ALONE (Music C°'P'/3f America, | | 28122 | 4 | pnpear ensoomn acapccan orsean | |88 | 7| 14| wickinel sackson eric
BMI/Cameo Appearance By Ramses, BM{/Vandy, T
- | HOW DO U WANT IT NOBODY WHY DOES IT HURT SO BAD BODY SNATCHERS
26| 24| 15 | Zhcirean icanpiai) oesmrowmTeRsoor | | 84 | 63 | 3 | WEITH Sweat (eLekTraEES) BMI/MCA, ASCAP/G Spot, BMI/Yppaiic. ASCAP) HL 26| 23| 6 | WHITNEY HOUSTON (ARISTA) 84159 | 3 | RaRe ESSENCE (SOUNDS OF THE CAPITOLLIASON)
WHY DOES IT HURT SO BAD LOVER’S GROOVE g e = TOUCH ME TEASE ME CAN'T KNOCK THE HUSTLE
2D 3119 70| 2 | LOVER' Vi And Under, BMU/Slam U Well, ASCAP/Funk Groove, ASCAP/Kuwa, 2702118 SE =il ]
| 2% 1 7 | WHITNEY HOUSTON (ARISTA) IMMATURE (MCA) ASCAP/lumpig Bean, BMIelys Jams. ASCAP) WEM CASE FEAT, FOXXY BROW § (SPOILED ROTTENVDEF JAM) JAY-ZFEAT MARY | BLIGE (FREEZEROCAS
4013 WHAT KIND OF MAN WOULD | BE 66165 3 I'M STILL WEARING YOUR NAME 10 IF YOUR GIRL ONLY KNEW (Virginia Beach, 2812410 WHERE DO WE GO FROM HERE 6616415 IT’S ALL THE WAY LIVE (NOW)
MINT CONDITION (PERSPECTIVE) ANN NESBY (PERSPECTIVE) ASCAP/Mass Confusion. ASCAP) DEBORAH COX (ARISTA) COOLIO (TOMMY BOY/ISLANO)
| | | DAYS OF OUR LIVEZ __| 1 | SETITOFF 64 1 GOT IT BAD (Tevin Campbell. ASCAP/Human 29|26 | ¢ | ALLISEE 67 | 56 | 21 | YOU'RE THE ONE
BONE THUGS NHARMONY (RUTHLESSEASTWESTEEG) ORGANIZED NOIZE (EASTWEST/EEG) Rhythm, BM{/Young Legend, ASCAP/Chrysalis, ASCAP} A+ (KEDAR UNIVERSAL) SWV (RCA)
1 1 33 I LIKE (FROM THE NUTTY PROFESSOR) (Chrysalis, ASCAP/ ) i
ALL THE THINGS (YOUR MAN WON'T DO} GETTIN IT 1ysalis, TELL ME (I'LL BE AROUND) SEXUALITY (IF YOU TAKE YOUR LOVE)
30 | 28| 34 | T5¢ isLanD) —|12 ORT FEAT. PARUANVENT FUNKACELC DANGEROLS) Mo’ Swang, ASCAP/Ba. ASCAP/ Longitude. BMI) WBM 32| 6 | SHapEs MOTOWND — | 1 | TERRI s MONiICA (EPIC)
57 I'LL DO ANYTHING FOR YOU (EMI April. ASCAP/Flyte .
BABY LUV WU-WEAR: THE GARMENT RENAISSANCE CHANGE THE WORLD ME AND THOSE DREAMIN' EYES OF MINE
31|30 12| ZRoove ThEoRY EPIO) T34 2 | RZAFEAT METHOD MAN & CAPPADONNA (G BEAT) Tyme, ASCAP/New Perspective, ASCAP) 31129 | 8 | ERiC CLAPTON (REPRISE/WARNER BROS. 700 9 | DANGELO (EMD
@ ] MOVIN' ON WHERE DO WE GO FROM HERE Ll 1 G DL DL Ll g THAT GIRL FOREVER MORE
6|6 70 (62|10 KAZAAM) (EMI April, ASCAP/Flyte Tyme, ASCAP) 321319 A 0 71|17
CECE PENISTON (A&M) DEBORAH COX (ARISTA) 95 I'LL NEVER STOP LOVING YOU (Diamond Cuts. e MAX! PRIEST FEATURING SHAGGY (VIRGIN) PUFF JOHNSON (WORK/EPIC
MISSING YOu MOODY'S MOOD FOR LOV BMi/Zomba, BMI) HL/WBM I LIKE ALWAYS BE MY BABY
@ 3316 Qroskaracracmeswesn | D] 79| 2| quiney 1oNeS (QWEST/W/\RNER BROS ) 43 IN Iﬁmngon (élleg(WMan, ASCAP/Tobar. ASCAI/Ness. 33| 28 | 11|\ orowrear suckrocoe saverary | | 71| 681 23 | WARIAK Carey (CotUnBIA
34126 |17 | T LIKE __| 7 | UNDERNEATH THE STARS Nitty & Capone, ASCAP/Warner Chappetl, ASCAP) WBM 34|34 10| WITH You 72| 65 | 26 | KEEP ON, KEEPIN' ON
MONTELL JORDAN FEAT, SLICK RICK (CEF JAMIVERCURY) MAKIAL CAREY (CQLUMB|A‘ 83 IT HURTS LIKE HELL (FROM WAITING TO EXHALE) SOMETHIN' FOR THE PEOPLE (WARNER BROS ) | MC LYTE FEAT XSCAPE (FLAVOR UNIT/EASTWEST)
STEELO MACARENA (BAYSIDE BOYS MIX) (Ecaf, BMI/Sony/ATV Soinss. BMI Fox Film, BMI) WBM MOVIN' ON RED LIGHTS
@ % |5 MOTOWN) B2 1.0S DEL RIO (R(C ° 92 IT'S ALL THE WAY LIVE (NOW) (FROM EDDIE) (Boo B3] CECE PENISTON {A&M) @ —|2 THA TRUTH (PRIORITY)
Daddy, ASCAP/T-Boy, ASCAP/Sony/ATV LLC,
NEVER TOO BUSY SAY IT AGAIN . DIRTY SOUTH YOU SAID
36| 32 | 20| Geriny L ATTIMORE (COLUMBIA) | 2 | RNexa (stanD) s lBTMSVE/E‘/‘A POT{aZ'T- QSCQP/S/SWTASCAPKSHCLA . 36|33 | 3 | GOODIE MOB (LAFACE/ARISTA) — | 10| moraUisa ostanp) 1
45 T RTY (T'Ziah's, BMI/9 th Town, P/EMI
FLOATIN' ON YOUR LOVE T AFFIRMATIVE ACTION THINGS WE DO FOR LOVE HOME
B 7 | ey FOEAURGACH A BHINDO @D —| | | RkS Colompm April, ASCAP/Bee Mo Easy, ASCAP) HL 52| 7 | \ORACE BROWN (MOTOWN) 15160 71 3 UtRe-m J
— 89 JUMP ON IT (Where's My Pubtishing, ASCAP/Regent. .
O Records with the greatest airplay gains. © 1996 Billboard/BP| Communications. BMI/Sugarhill. BMI) l (O Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.
77 KEEP RUNNING BACK (So So Def, ASCAP/EMI April,
BE “ EN'I' ASCAP/Flyte Tyme, ASCAP/Avant Garde, ASCAP)
16 KISSIN' YOU Uam Shack Il, BMTroy lil, BMI/Brisong, ASCAP) 90 PARTY 2 NITE (AI-Q-Dev. ASCAP/Warner Chappell, 15 TOUCH ME TEASE ME (FROM THE NUTTY PROFESSOR)
12 LAST NIGHT (Ecaf, BMI/Keiande. ASCAP) HL ASCAP/A B.S Olute. BMI/Warner-Tamerlane, BMI) WBM (MCA. ASCAP/Chyna Doil. ASCAP/Cummin At Ya, ASCAP/WB,
[ 1 1 gv%\t/J(RCEA)THE ONE 17 121 GROCI)-V'I\EAFHEORY(EPIC) 54 LET'S STAY TOGETHER (FROM A THIN LINE 94 PLEASE DON'T GO (Zomba. BMi/Hookman, ASCAP) WBM ASCAP/Zomba, ASCAPNess, Nitty & Capone, ASCAP) HLAVBM
BETWEEN LOVE & HATE) (Paradise Forever. 39 PONY (Papan, ASCAPAignia Beach, ASCAPHerbilicious, ASCAP) 27 TOUCH MYSELF (FROM FLED) EM Api ASCAPDARP, ACAP HL
[ 2 | | | ALways BE My BABY 15| 9 | 3 | AIN'T NO NIGGA BMI/DMG, BMV/Oaktown Boy. BMD 17 PO PIMP (N-The Water, ASCAP) 2 TWISTED (Kefth Sweat. ASCAP/E/A, ASCAP/WB, ASCAP/
| MARIAH CAREY (COLUMBIA! JAYZFEAT. FOKY EROWN 55 LIKE A WOMAN (1995 Otna Oundsa, BMI/Stff Shirt, BMI) 76 RED LIGHTS (Mass Corfusion, ASCAP/Enck Sermon, ASCAP/- Deep Sound. ASCAP/Short Dolls, BMI/Zornba, ASCAP) WBM
311 |2 |tapy 116115 | 22 | wHO CAN I RUN TO 81 ALIL' SOME'EM SOME'EM (One Little Indian. Simoov. ASCAP/Jobete, ASCAPAastrada, BMU/Saja, BM) WBM 98  UNTIL THE DAY (Chuck Life, ASCAP/MCA, ASCAP)
D'ANGELO (EMI} | XSCAPE (SO SO DEF/COLUMBIA) BMI/lim Edd, BMI/Interscope Pearl, BMI/Warner 60 SAY IT AGAIN (FROM EDDIE) (All Silver, ASCAP/Beane 9 USE YOUR HEART (Waters Of Nazareth, BMI/Str8
4|3 7| SITTIN' UP IN MY ROOM 171 10| 3 | LET'S LAY TOGETHER Tameriane, BMI/Rag Top. BMI) WBM Tribe. ASCAP/Hicklo. BM1/Donyel! Boynton, BMI) From The Lab, ASCAP/T Lucas. ASCAP)
{ BRANDY (ARISTA} THE ISLEY BROTHERS (ISLAND) 5 LOUNGIN (LL Cool J. ASCAP/Screen Gems-EMI, 72 SEXUALITY (IF YOU TAKE YOUR LOVE) (WB, ASCAP/ 25  WHAT KIND OF MAN WOULD | BE VintFactry ACAPEMARASCAP)
I Evelle, ASCAP/Jordan’s Payne, ASCAP/Stone Jam, ASCAP) 44 WHERE DO WE GO FROM HERE (Warner-Tamerlane.
' KEEP ON, KEEPIN’ ON WHERE DO U WANT ME TO PUT IT BMI/Bernard Wright. BM{/Mohoma, BMI) HL . i y
[ 5] 2] 3| Neiveren wsowe mavorunmessiwesn | | 18| 29| 14| 500 perspecTive) 66 LOVE & HAPPINESS (rving, BMI/AI Green, BM) wBM 59 SHAKE A LIL SOMETHIN'... (Lil"Joe Wein, BMI) BMI/EMI Blackwood, BMI/Deborah Cox. BMI) HL/WBM
[ N 26 ME AND THOSE DREAMIN' EYES OF MINE (Ah-choo. 80 SLIP N’ SLIDE (Suge. ASCAP) 87 WHERE YA LOVE AT? (Ski & CMT/ASCAP)
{6 [y [INOTOAN CRYm 19 | S ) ASCAP/12:00 AM, ASCAP/PolyGram Int', ASCAP) 29 SOMANY WAYS (FROM HIGH SCHOOL HIGH) (SoSo Def 24 WHY DOES IT HURT SO BAD (FROM WAITING TO
f T 'N —— 22 MISSING YOU (FROM SET IT OFF) (Barry's Melodies, ASCAP/EMI, ASCAP/Ar Control, ASCAP/Takin' Care Of Bursness. BMD HL EXHALE) (Ecaf, BMI/Sony/ATV Songs. BMI) HL
717 | 23| STILLIN LOVE 2 | | SCARR ASCAP/PolyGram, ASCAP/Grisha, ASCAP/Warner 84 STICK YOU (Suite 1202, ASCAP/Percy Coles. ASCAP/ 8 WHY | LOVE YOU SO MUCH/AIN'T NOBODY (Warner-
| BRIAN MCKNIGHT (MERCURY) LUKE [LUTHER CAMPBELL) Chappell, ASCAP) WBM/HL Juvenile Hell, BMI/BMG-Careers. BMVJoe Davis. BMI) Tamerlane. BMI/Boobie-Loo. BMI/EMI Aprit,
{ 8|44 | DOWNLOW (NOBODY HAS TOKNOW) | | 91 | |7 | 3 | FANTASY 30 MOVIN' ON (WB, ASCAP/Ness, Nitty & Capone. ASCAP/ 18 TELL ME (FROM EDDIE) (Stan Brown, BMi/M Double. ASCAP/Naughty, ASCAP/WB, ASCAP) WBM
| R. KELLY FEATURING RONALD ISLEY (JIVE) MARIAH CAREY (COLUMBIA) Stane Jam, ASCAP/Blue Zephyr, ASCAP/CeCe Pen, BMI/Alley Gadfly. BMI) 82  WISHES (FROM KAZAAM) (EMI April, AS_CAP/FIyte Tyme,
‘ 9 | 5 |12 | BEFORE YOU WALK OUT OF MY LIFE 22|24 g | 50CLOCK ASCAP/PalyGram Int'l, ASCAP/Orisha, ASCAP) WBM/ML 35 TELL ME (I'LL BE AROUND) (Screen Gems-EMI BMI) HL ASCAP/Ensign, BMI/Vanderpool, BMI/Cotillion, BMI/Ten
| MONICA (ROWDY/ARISTA) NONCHALANT (MCA) 20 MY BOO (Ghostown, BMI/Carl Mo, BMI/Air Control, 49  THA CROSSROADS (Ruthless Attack, ASCAP/Mo Thug, East, BMI/Springato, BMI/Richie Furay. BMI) WBM/HL
f GET MONEY ONE MORE CHANCE/STAY WITH ME ASCAP/EMI April. ASCAP) HL ASCAP Keenu, BMI/B_ovma, ASCAP/EMI April, ASCAP) HL 37 WITH YOU (Triboy, ASCAP/Junkie Funk, BMI)
(10| 11| 4 | RGN Afe nenoomosaic woers | | 23| — | 30| TR wtToRious B {CTonb BovaReT 38 NEVER T00 BUSY WB ASCA? Stne b, ASCAMess Ny 36 THAT GIRL (Chrysalis, BMI/Max. i;\sc)AP/Nomng b 2 LRGeS (FROM HIGH
I T NAS | M & Capone, ASCAPAoung Legend. ASCAP/Chrysalis, ASCAP) WBM ASCAP/Livingston, ASCAP/Irving, BM!) WBM $ HOOL HIGH) (Remecca, BMI/Careers-BMG. BMI) HL
[10] 8 | 5 | COUNTONME @ e wiansostay | | 24| — | 16 | SOQNAS LGET HOME cra 97 NO MORE TEARS (Longitude, B WBM 57 THEYDONT CARE ABOUT US (V. Bihémer-Tamerr BVDWEI 3 YOU'RE MAKIN' ME HIGH/LET IT FLOW (1996 Groove 78,
} 4 ONLY YOU (ustin Combs, ASCAP/EMI April. 14 THE THINGS THAT YOU DO (EMI Biackwood, ASCAP/AImo, ASCAP/Ecaf, BMI/Sony/ATV Songs, BMI) HLWBM
[12{13 |18 | ONESWEETDAY @ cotuman | |23 | 14] 18| EXHALE (SHOOR SHOOR ASCAP/Amani. ASCAP/Kevin Wales, ASCAP/Sounds BMI/0/B/0 Itseif. BMI/Rodney Jerkins, BMI) HL 70 YOU SAID (Hope NA Hay & Hope Sha Na, ASCAP Dowhattiotta,
¢ From The Soul, ASCAP/Longitude. BMI) HL/WBM 40 THINGS WE DO FOR LOVE (Zomba, BMI/Horace ASCAPMWB, ASCAPMaking Musak, ASCAP) WBM
I 1318 | 4 | LET ME CLEAR MY THROAT Recurrents are titles which have appeared on the Hot R&B 85 ORDINARY GIRL (LBR, ASCAP/Somy/ATV LLC, BMVEcaf, BMI) Brown, BMI/Frank Nitty, ASCAP/Ness, Nitty & Capone, 31 YOU (Soul O Soul, ASCAP/EMI Apni, ASCAP/Three Boyz From
DJ KOOL (CLR) Singles chart for 20 weeks and have dropped below the top 50. 75 PAPARAZZI (Hennessy For Everyone, BMUMestside, ASCAP) ASCAP/Warner Chappell, ASCAP) WBM Newark, ASCAP/Burtel, ASCAPWamer Chappell, ASCAP) HLAWBM
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Ninja Tune Serves Up Coldcut

Il BY GINA VAN DER VLIET

With a stint on this summer’s
Vieious Cirele DJ tour and a new U.S.
distribution deal for its independent
dance label Ninja Tune, British DJ
team Coldeut is raising its profile in
the American market.

Coldeut partners Jonathon More and
Matt Black co-founded Ninja Tune in
the UK. in the early "90s as a way to
escape the creative control of major
labels. Ninja Tune has since blossomed
into a multimedia company; its spe-
cialities include music, computer ani-
mation, and a World Wide Web site,
with an overall emphasis on encourag-
ing interactive technology and height-
ening human creativity. More and
Black also have their own radio show
on the London version of Kiss FM.

Earlier this year, Ninja Tune en-
tered a U.S. distribution deal with New
York-based indie label Shadow Rec-
ords.

Shadow Records, distributed in the
U.S. via INDI, Caroline, Watts, and
other independent distributors, may be
Coldcut’s gateway to U.S. recognition.
Next spring, the team is tentatively
scheduled to release its first studio

Billboard.
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album in three years, “Back By No
Demand.”

This summer; the members of Cold-
cut toured the U.S. for the first time,
along with fellow Ninja Tune artists
DJ Food and Funki Porcini. Other acts
from the Ninja Tune stable include 9
Lazy 9, Up Bustle & Out, the Herbalis-
er, and DJ Vadim.

The multi-artist Vicious Circle tour,
which ran July 29-Aug. 19, was orga-
nized by Los Angeles-based touring
company/indie label Domestic Records.
It hit major cities in the U.S. and Cana-
da, including New York, Los Angeles,
San Francisco, Seattle, Montreal, and
Vancouver.

With beats ranging from acid jazz to

abstract jungle, from slow ambient to |

speedy techno, the tour also featured
U.S. DJs Symbiosis from Dallas, Mark
Farina from Chicago, and Jon Williams
and Scott Hardkiss from San Francis-
co.

A seven-day follow-up tour is plan-
ned around New Year’s that will stop
in New York, Chicago, San Francisco,
and Los Angeles. Most of the Ninja
Tune artists will be part of the line-
up, along with L.A. DJs Doc Martin,
DJ Dan, Ron D. Core, and Barry
Weaver.

Since Ninja Tune artists collaborat-
ed with Shadow artists on several DJ
compilation CDs, the two parties decid-
ed that a distribution deal made sense.

Coldcut was signed to Arista Rec-
ords U.K. until 1993. “Eventually, we
got tired of all the bullshit of meetings
and A&R people and put all our ener-
gies into developing Ninja Tune,”
More says. “It was time to go into the
garden and cut the roses back to help
start a vigorous growth with plenty of
flowers for next year. We've created
our own garden, and people who are
interested in joining the party can
come unhindered by the want of some
suit.”

In addition to focusing on its indie
label, Coldcut has been producing
albums for other DJs, including DJ
Food’s 1995 Ninja Tune release “A
Recipe For Disaster.” The team has
also kept up its profile playing club
dates and festivals throughout Europe.

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Dance Trax will return next week.
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Billhoard Turns The Beat Around

More than 500 citizens of clubland
converged upon the Marriott on
Michigan in Chicago for the third
annual Billboard Dance Music
Summit July 17-19. The event
offered two days of industry work-
shops and panel discussions and
three evenings of artist and DJ
showcases at some of Chicago’s
hottest nightspots. Pictured are
(1) Aqua Boogie artist Devone and
his dancers; (2) Keynote speaker
Mark Finkelstein, president of
Strictly Rhythm Records;

(3) Champion/RCA diva Kristine
W.; (4) Yvonne of Focus act Nu
Soul; (5) Louise Bailey of Mush-
room team Love To Infinity;

(6) Perspective’s Ann Nesby;

(7) EightBall singer Joi Cardwell;
(8) Atlantic’s Robin S.; (9) Nervous
belter Byron Stingily; (10) Easy
Street/deConstruction act De’Lacy;
and (11) Manifesto/Mercury siren
Janice Robinson.
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HOT DANGE MUSIG

CLUB PLAY MAXI-SINGLES SALES
o |3 e o |Ba| S R e
23|55 Sg| ¢2| TME " ARTIST of | BE| Sg (g% TLE llillirll ARTIST
E2 |32 | < | 25| LABEL & NUMBERDISTRIBUTING LABEL E2| 32| 2|25 LABEL& NUMBER/DISTRIBUTING LABEL
* % *NO. Tx %% * 4 xNO. Tx &%
3 | 5 | 8 | YOUGOT TO PRAY EiGHT BALL 99 1 week at No. 1 JOt CARDWELL (D) 1 | — | 2 | =T MEOFF )00 Mea 55224 2 weeks at No. 1  NEW EDITION
2 1 2 STAND UP DV8 120085/A&M LOVE TRIBE * % % GREATEST GAINER * % %
3 | 4 | 6 | 10 | CELEBRATE MOONSHINE MUSIC 88429 ELLI MAC (2)] 3 | 1 | 14 | ONLYYOU () 0 (3 BAD BOY 7-907 L/ARISTA ® 112 FEATURING THE NOTORIOUS B.1.G.
4 2 3 9 IF MADONNA CALLS GROOVILICIOUS 011/STRICTLY RHYTHM JUNIOR VASQUEZ 3 2 4 10 | WHERE DO YOU GO (M) (T) (X) ARISTA 1.3226 & NO MERCY
(5)[ 10 [ 18 | 4 [ KILLING ME SOFTLY WITH HIS SONG ATLANTIC PROWO BOSEREARIACK ()| 8 | 3 | 13 | How DO U WANT IT/CALIFORNIA LOVE () 1) x DEATH ROWINTERSCOPE 8546535LND @ 2PAC (FEAT. KC AND JOJO) |
6 | 5 | 7 | 10 | AREYOU READY FOR SOME MORE? STRICTLY RHYTHM 12463 ¢ REEL 2 REAL § | 4 | 2 | 19 | C'MON N RIDE IT (THE TRAIN) () (T) (X) QUADRASOUND/BIG BEAT 95664/AG ® QUAD CITY DJ'S
@ 8 11 6 | YOU'LL BE MINE (PARTY TIME) EPIC 78379 @ GLORIA ESTEFAN @ 6 | — | 2 | IF YOUR GIRL ONLY KNEW (7 0 BLACKGROUND/ATLANTIC 95644/AG * AALIVAH
§ | 6 | 1 IS YOU'RE MAKIN' ME HIGH LAFACE 2.4161/ARISTA £ TONIIBRAXTON il | 12 | 9 | KEEP ONJUMPIN' M (% L0GIC 59047 ® MARTHA WASH & JOCELYN BROWN
9 | 7 | 4 | 10 | KEEP ONJUMPIN' LOGIC 59047 @ MARTHA WASH & JOCELYN BROWN 8 [ 5 | 6 | 13 | YOU'RE MAKIN' ME HIGH/LET IT FLOW () (1) (X) LAFACE 2-4161/ARISTA @ TONI BRAXTON
10 11 ] 13 | 6 | STUPID GIRL ALO SOUNDS B800MGEFFEN $ GARBAGE (8)] 10 | 5 | 4 | ASCENSION (DON'T EVER WONDER) (T) () COLUMBIA 78365 ® MAXWELL
11 | 9 | 10 | 10 | WEGOTTA LOVE PULSE-8 IMPORT KYM SIMS (10)| 18 | 11 | 6 | ELEVATORS (ME & YOU) (M) (T) (X) LAFACE 2-4178/ARISTA @ OUTKAST
15 | 22 5 | WON'T GIVE UP MY MUSIC JELLYBEAN 2513 PULSE FEAT. ANTOINETTE ROBERSON 20 | 18 | 11 | TWISTED (M) (T) 0 ELEKTRA 6603 1/EEG © KEITH SWEAT
1] 1 | 17 7| WALKING ON SUNSHINE VESTRY 023/STRICTLY RHYTHM THE JAH BOYZ FEAT. IAN STARR AND CHARLIE CASANOVA 12 7 15 | 10 | MY BOO ()50 S0 DEF 78358/COLUMBIA © GHOST TOWN DJ'S
16 | 19 | 5 | GIVEMESTRENGTH PERFECTOKINETIC PROVOREPRISE JON OF THE PLEASED WIMMIN 13 | 9 | 8 | 5 | WHYDOESITHURT SO BAD WANNA DANCE WITH SOMEBODY (WHO LOVES ME) i) 100 sisia 1214  WHITNEY HOUSTON
5[ 22 [ 32 | 4 | BAD MAN junkD0G oLcHAMPION ® SISTER BLISS * + % HoT SHOT DEBUT* % %
16 17 20 7 WOMBO LOMBO MANGO 531042/ISLAND & ANGELIQUE KIDJO NEWD 1 THINGS WE DO FOR LOVE (M) (T} 0O MOTOWN 850569 @ HORACE BROWN
@ 23 | 31 | 23 | SUPERNATURE PURE 2252 CERRONE
18 | 12 9 12 | LET THIS BE A PRAYER CHEEKY 013/CHAMPION ©® ROLLO GOES SPIRITUAL WITH PAULINE TAYLOR (15)] 24 | 2 | 10 | MACARENA ) AROLA 39227/BMG LATI (Bl 2L
— 16 14 16 10 | LOUNGIN (T) DEF JAM 575063/MERCURY @ LLCoOoLJ
28 | 40 | 16 | 1 WANNA DANCE WITH SOMEBODY (WHO LOVES ME) ARISTA 1-3214 ¢ WHITNEY HOUSTON
17)| 21 13 | 12 | IF MADONNA CALLS (T) {(X) GROOVILICIOUS 011/STRICTLY RHYTHM JUNIOR VASQUEZ
29 | 38 4 | ONLY YOU KING STREET 1044 KIMARA LOVELACE
25 | 24 | 10 | THE THINGS THAT YOU DO (T) MERCURY 578159 © GINA THOMPSON
20)] 30 | 4 3 KEEP ON JUMPIN’ FFRREEDOM OC1/ULTRA @ LISA MARIE EXPERIENCE TR 2 I L T D) o o O EGER RS
) IR MR (RS OO ORI GBS DR AT RINGIHIIRG % | — | 2 | ILLEGAL LIFE/STICK YOU (M) (T) (x) PENALTY 0177/TOMMY BOY CAPONE-N-NOREAGA
23 | 27 |29 5 PARADISE MOONSHINE MUSIC 88433 GYPSY QUEENS
- 21 17 7 3 IT*'S A PARTY () ELEKTRA 66023/EEG @ BUSTA RHYMES FEATURING ZHANE
24 | 19 | 12 | 11 | ONE MORE TIME KING STREET 1043 DIVAS OF COLOR FEAT. EVELYN “CHAMPAGNE” KING
- 22) 2 | 25 13 | THIS IS YOUR NIGHT (T) (x) TOMMY BOY 735 & AMBER
* * * POWER PICK* % % 23 | 13 | 17 | 4 | WU-WEAR: THE GARMENT RENAISSANCE M 61 BEAT 9565840 @ RZA FEAT. METHOD MAN & CAPPADONNA
()| 44 | — | 2 | TWO TOTANGO KRASNOW se24MCA CUELLE IR 24 | 12 | 9 [ 17 | cHILOREN o i ARisTA 1-3007 @ ROBERT MILES
26 | % | 25 | 8 | KEEP PUSHIN' PEPPERMINT JAM IMPORT BORIS DLUGOSCH 25 | 15 | 19 | 8 | PROFESSIONAL WIDOW (1) (x) ATLANTIC 85499/AG © TORIAMOS
34 41 4 DOWN WITH THIS MCA 55157 @ CHARISSE ARRINGTON 26 43 28 [ SUPERNATURE (T} {X) PURE 2252 CERRONE
28 | 18 | 16 | 9 | CRYINDIA POPULAR 26004 o 4 UMBOZA 271 | 19| 10 | 6 | INDEGHETTO () meRrcuRY 578029 BAD YARD CLUB FEATURING CRYSTAL WATERS
42 | — | 2 | STOMP QWEST 43766/WARNER BROS. QUINCY JONES 28 | 23 | 45 | 3 | WHERE DO WE GO FROM HERE/JUST BE GOOD TO ME (M) (T) (X) ARISTA 1-3235 @ DEBORAH COX
30 | 24 | 26 | 7 | RHYTHM OF LOVE DGITAL DUNGEON 1211 NATIVE WARRIOR RE-ENTRY | 3 | SHAKE A LIL' SOMETHIN'... (T) UL’ JOF 890 THE 2 LIVE CREW
31 | 20 | 15 | 13 | THIS IS YOUR NIGHT TOMMY BOY 735 ¢ AMBER 32 | 20 [ & | MOVIN’ ON (T)(x) A&M 581657 @ CECE PENISTON
32 25 24 10 | I'M IN LOVE MUSIC PLANT 036 GEORGIE PORGIE 3 31 18 13 | ONE BY ONE (T) (x) REPRISE 43643 @ CHER
33 1 36 | 42 4 BACK TO THE WORLD QWEST PROMO/WARNER BROS. & TEVIN CAMPBELL 32 [ 271 30 9 DO YOU MISS ME (T) () CLASSIFIED 0227 JOCELYN ENRIQUEZ
34 | 13 | 8 | 1l | PROFESSIONAL WIDOW ATLANTIC 85499 TORI AMOS 33 | 28 | 22 | 26 | AINTNONIGGADEAD PRESIDENTS (M) T) x) FREEZEIROC A FELLA 53233PRIORITY @ JAY-Z FEAT. FOXXY BROWN
3133 [ I 5 | 11S WHAT | AM G-ZONE/GEE STREET INDEPENDENT 531052/ISLAND MOVEMENT UNDERGROUND @ 35 | 21 6 | STAND UP (1) DV8 120085/AaM LOVE TRIBE
_36 35 35 | LONG TRAIN RUNNIN' (WITHOUT LOVE) AUREUS 1600 NICOLE 35 29 23 12 IF | RULED THE WORLD (T) COLUMBIA 78327 @& NAS
31 | 40 | 47 | 3 | PEREZOSA ARIOLA 37818/BMG LATIN EL GENERAL RE-ENTRY | 7 | WON'T GIVE UP MY MUSIC (T) (X) JELLYBEAN 2513 PULSE FEAT. ANTOINETTE ROBERSON
43 | 50 3 | DON'T TURN YOUR BACK ON ME JELLYBEAN 2512 DARRYL D'BONNEAU 50 | — | 4 | mariam o coumein 78352 @ RICKY MARTIN
47 | 49 | 3 | IT DOESN'T MATTER MAXI 2040 SHAY JONES 38 | 30 | 32 | 3 | STUPID GIRL (T) ALMO SOUNDS 88004/GEFFEN @ GARBAGE
RE-ENTRY | 17 | WHERE LOVE LIVES ‘96 LOGIC 59051 & ALISON LIMERICK 45 | — | 7 | ARE YOU READY FOR SOME MORE? (T) (X) STRICTLY RHYTHM 12463 @ REEL 2 REAL
* % * HOT SHOT DEBUT* * % i 40 | 40 | — | 5 | BABY LUV (T EPIC78360 4 GROOVE THEORY
NEW ) 1 | JUST BE GOOD TO ME ARISTA 1-3235 DEBORAH COX,.. | 41 | 36 | 38 | 11 | I LIKE (T) DEF JAM 575047/MERCURY © MONTELL JORDAN FEATURING SLICK RICK
50 | — | 2 | AW YEAH STRICTLY RHYTHM 12454 CHUPACABRA RE-ENTRY 4 | THAT GIRL (T VIRGIN 38550 ® MAXI PRIEST FEATURING SHAGGY
49 | — | 2 | HOW HOW CLUB ZONE IMPORT YELLO 43 | 39 | 39 | 16 | ONE MORE TRY (T) (X) CHAMPION 64528/RCA @ KRISTINE W
44 45 — 2 OH HOW | CRY A&M 516371 @ BRIGID BODEN 44 41 — 11 MAKE THE WORLD GO ROUND (T) (x) CHAMPION 322 SANDY B.
(45)| NEWD 1 BRAND NEW DAY PERFECTO/KINETIC 43750/REPRISE MINDS OF MEN 4 | 2 | 42 3 t LOVE YOU ALWAYS FOREVER (T) (X) ATLANTIC 78550/AG & DONNA LEWIS
46 38 33 11 SET THE WORLD ON FIRE STOCKHOLM IMPORT E-TYPE 46 47 43 17 | GET MONEY (M) (T) (X} UNDEAS/BIG BEAT 95668/AG @ JUNIOR M.A.F.I.A. FEAT. THE NOTORIOUS B.L.G.
47 [ 32 | 14 | 15 | LOOKING AT YOU coLumBia 78249 SUNSCREEM NEW ) 1 | AGUA M ) GOSSIP 1016/STRICTLY RHYTHM - S'AINT JOHN
43 | 48 | 46 6 IT'S TIME TO PARTY FREEZE 50093 MANTRONIX FEATURING ALTHEA MCQUEEN 443 [ M [ 40 3 TOUCH MYSELF (T) ROWDY/LAFACE 3-5080/ARISTA & T-BOZ
NEW ) 1 | WHO IS HE AND WHAT IS HE TO YOU MAVERICK PROMO/REPRISE © ME'SHELL NDEGEQCELLO RE-ENTRY | 11 | CLONES/SECTION (T)(X) DGC 22216/GEFFEN # THE ROOTS
NEW ) 1 LAST NIGHT A DJ SAVED MY LIFE STOCKHOLM IMPORT THE MILK RE-ENTRY 11 | KISSIN' YOU (M) (T) (X) BAD BOY 7-9059/ARISTA & TOTAL

(O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1996, Billboard/BP| Communications.

announcing TWISTED America Records, the new living legend of house™

FIREDUP

by Funky Green Dogs, the massive debut single from the forthcoming album, Get Fired Up!

“Fired Up!”
(TW12/DM-55221)

available on CD Single
and Double-Vinyl 12”.
Get Fired Up!

(TWD-11511),
street date 9/24,

available on CD and
vinyl album.

GetTWISTED®aol.com. or call the 24-hour TWISTED hotline at 415-979-4874 (normal toll charges apply). Distributed by MCA Records/Uni Distribution  MCA

TIISTED )
a m a ¢ | ¢ -,’
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Deryl Dodd Goes For A ‘Ride’

Years Of Road Work Led to Debut On Columbia

H BY CHET FLIPPO

NASHVILLE—It’s not every day a
debut artist hits town and cuts his first
album with mostly original material.
And it’s certainly not every day—these
days—that original material is tradi-
tional country musie.

But then, as Sony Nashville execu-
tive VP/GM Allen Butler says, Deryl
Dodd may not be your everyday debut
country artist.

“When [Arista Nashville president]
Tim [DuBois] and I first got a look at
Alan Jackson,” says Butler, “and we
saw this tall, lanky guy who wrote and
sang from his heart, we knew he was
special. I got that same feeling the {irst
time I saw Deryl.”

Dodd, whose debut Columbia album,
“One Ride In Vegas,” ships Oct. &, got
here by a roundabout route, and he’s
certainly not an overnight sensation.
Now 32, he has been working the road
for years, from roadhouses and honky-
tonks in his native Texas to stints as a

backing musician and singer for such
performers as Martina MeBride and
Tracy Lawrence.

Oddly, he began his honky-tonk
career while a student and steel guitar
player at conservative Baylor Universi-
ty in Waco, Texas, where dancing of
any sort, much
less that of the
country dance hall
variety, was pro-
hibited.

“Fortunately,”
says Dodd, “we
played in a joint a
few miles from
campus.” The
band he put to-
gether then is pretty much the same
crew he’s working with now, more than
a decade later.

After he graduated from Baylor,
Dodd and his band played full time,
eventually touring as far as Canada in
their van and becoming regulars on the
Dallas club scene.

DODD

Daryle Singletary Puts
All Into 2nd Giant Set

H BY DEBORAH EVANS PRICE

NASHVILLE—As Giant Records
prepares for the Oct. 8 release of
Daryle Singletary’s sophomore effort,
“All Because Of You,” hopes are high
that the project will yield more con-
sistent success at radio than did his
self-titled debut.

It’s not that Singletary didn’t devel-
op a presence on country radio air-
waves with his
first album, but it
seems as if sta-
tions either loved
or ignored his ini-
tial round of sin-
gles. “I'm Living
Up To Her Low
Expectations”
peaked at No. 39,
followed by “I Let
Her Lie” at No. 2, “Too Much Fun” at
No. 4, and most recently, the ballad
“Workin’ It Out,” which topped out at
No. 50 in June.

“It had its hot and cold points, but
overall, personally, 1 feel like it was a
real good project,” says WSIX
Nashville PD Dave Kelly. “I’'m excited
that someone of Daryle’s caliber is
coming out with a new album, and I'm
looking forward to seeing what he has
to offer. I think if he gets the right
break at the right time with the right
song, he could be a huge star. He has
the potential. He has a fantastic voice
and the potential to be a big star.”

Giant staffers believe that Single-
tary’s new set delivers on that poten-
tial. “There is some real strong mate-
rial on this project,” says Giant
director of marketing Kristi Weaver.
“He has grown so much as an artist in
the last year and a half. The first time
I saw him was when he was opening
up for Randy Travis, and he literally
stood there looking down at his feet
singing, and now he’s all over the

SINGLETARY

stage and talks. He has really come
into his own, and it shows in his
music. He is more sellable now, and
that will come across to the consumer,
too. It’s all there; it’s all ready now.”

Singletary says he and producers
James Stroud and David Malloy took
the time to record the kind of album
he was aiming for. “Your voice is just
like a muscle, and you can push it too
far,” he says. “On this album, we just
took our time and were very patient.
When I felt like singing, I did. And
when I didn’t feel like singing, I
didn’t. That was one thing about the
first album—we just crammed it in,
and I think it shows in the material
and in my vocals. [The new album
has] a lot more seasoned vocals.”

Singletary is known as one of coun-
try music’s more traditional newecom-
ers, a protégé of Randy Travis who is
managed by Travis’ wife, Lib Hatch-
er-Travis. When asked if he’s ever
concerned about being too country
for country radio, Singletary replies,
“I don’t compromise. I didn’t on the
first album, and I haven’t on this one.
We didn’t cut songs because we
thought they were radio-friendly or
they sounded good on the radio. We
cut songs because I liked the songs. I
thought they were great songs, and 1
thought they were country songs.
When we put an album out, we stay
true to what I grew up listening to,
true to the roots, just like we did with
the first album . . . I think there is a
place for traditional country music.
It’s all going to come back, and we’ll
be there when it does.”

The first single is “Amen Kind Of
Love.” Singletary says that he was
nearly finished with the album when
someone at Giant suggested the song.
“T fell in love with the song,” he says,
“because of the meaning. I like songs
that have meaning but very few

(Continued on page 33)

When he made the move to Nashville,
Dodd did his road work with the likes
of MeBride and Lawrence and began
doing backup studio singing. Dodd
landed a demo de:l and got sidetracked
into fashionable songwriting.

“I found myself trying to fit in,” he
says. “I tried to fit in with whatever
songs were happening at the time. Then
a good friend of mine told me, ‘I don’t
believe you're doing this. Play what vou
are; stay true to what you are.’

“So, I went right back to being who
1 was. People got excited by the songs
and were saying, ‘Wow;, this is new and
different.””

»

(Continued on page 33)

Happy Birthday! RCA Label Group promotion VP Dale Turner was surprised on
his 45th birthday when BNA recording act Lonestar presented him with a cake
and a serenade. Shown kneeling is John Rich; standing, from left, are Richie
McDonald, Dean Sams, Turner, Michael Britt, Keech Rainwater, RLG senior
VP/GM Randy Goodman, and RLG chairman Joe Galante.

I

ON THE ROW: Bryan White will stage a free perfor-
mance and benefit radiothon at the Oklahoma Opry in Okla-
homa City Sept. 30. The invitation-only performance is pri-
marily for families of those killed or injured in the 1995
bombing of a federal office building there. The 9:30 p.m.
CDT concert will be carried live by SJS Entertainment,
and all proceeds will benefit the Federal Employee Edu-
cation and Assistance Fund, which aids children injured
or orphaned by the blast. White, an Oklahoma City native,
raised $65,000 for the fund with a similar benefit last
August. There are 211 children covered by the fund.

A group of Nashville songwriters heads to Fort Camp-
bell, Ky., Thursday (5) to play a benefit for families of nine

White, Songwriters To Play Benefits;
Brooks & Dunn Play Former Nunnery

dents from South Central Los Angeles’ Freemont High
School to join her after rehearsal for a question-and-answer
session on the music business. Yearwood holds a degree in
music business [rom Nashville’s Belmont University.

THE COUNTRY MUSIC ASSN. (CMA) has received its
1996 CMA/Simmons Country Listener Analysis. Some of
the study’s findings: 22.5% of adults surveyed aged 25-54
listen to country radio weekly, while 24.7% of the 25-34
demo listen. Homeowners make up 71.6% of country radio
listeners, while 80.1% are metro residents, and 63.1% are
married. Country radio is second only to AC among col-
lege graduates; 17.1% of all college grads listen to country
weekly, while 25.2% listen to AC each week.

More than 400 radio

soldiers killed in two recent training accidents there. Tak-
ing part are Steve Dukes,

N h . ll
McDowell raised more as Vl e
than $14,000 with his third
annual benefit for Drug
Awareness Resistance
Moore also performed.

Suzy Bogguss became
the first country artist to do an in-store performance at
the Virgin Megastore in San Francisco. Store management

James Dean Hicks, Kerry
S
Education in his hometown
says that about 550 people attended . . . James Bonamy

Kurt Phillips, and Karen
Staley. Craig Morgan will
host the event . .. Ronnie

of Portland, Tenn. Brenda ™
Lee, D.J. Fontana, the

Jordanaires, and Scotty

was the first country artist to play the Hard Rock Cate in
Orlando, Fla. He donated an acoustic guitar to commemo-
rate the event.

BROOKS & DUNN more or less gave a country chris-
tening to St. Bernard’s Convent in Nashville with a big
margarita and Mexican food bash Aug. 22. The chapel of
the former nunnery, which is being converted into office
space, provides excellent space and acoustics {or partying.
The day marked the duo’s fifth anniversary, and they cel-
ebrated some milestones, including sales of more than 14
million albums, according to the Recording Industry Assn.
of America (RIAA), and 3.5 million concert tickets, accord-
ing to the Williain Morris Agency. They are now the all-
time best-selling country duo and rank behind Simon &
Garfunkel and Hall & Oates in best-selling American
duos, uccording to the RIAA.

Condolences to Loretta Lynn and her family on the loss
Aug. 22 of her husband of 43 years (see Lifelines, page 70).
0.V. “Mooney” Lynn Jr. was a litelong friend of country
music and a very visible presence on Music Row until the
onsct of his illness . . . For her Aug. 27 appearance on
NBC’s “Tonight Show;” Trisha Yearwood invited 25 stu-

by Chet Flippo

stations in 32 countries
(excluding North Ameri-
ca) program country
music. Country stations
were rated No. 1 in 41 of
the top 100 U.S. markets
in 1995, and country
artists played more than
750 dates outside the U.S.
and Canada in 1995.

Maxwell House Coffee,
which is conducting a
nationwide search for
“Country’s First Family,”
will bring that ideal country-music-listening family to
Nashville Oct. 2 for the CMA Awards show. They will also
have coffee with country’s first family, the Carters, stay
five nights at the Opryland Hotel, go to the Opry, and get
$1,000 in spending money. The coffee company (named for
Nashville’s Maxwell House hotel in 1892) has been touring
the country with a mobile “Maxwell House Country Cafe”
to sign up entrants.

Shania Twain, with no new album in sight, is having suc-
cess with a song from her first album. The irrepressible |
Dene Hallam, PD/music director of KKBQ Houston, says
he doesn’t really care for her current single, “Home Ain’t
Where His Heart Is (Anymore),” so he plucked “What
Made You Say That” from her debut album (it reached No.
55 in 1993 on Hot Country Singles & Tracks), and he
reports it’s No. 5 in requests the last week of August . . .
New Intersound artist Joe Nichols is embarking on a solo
Wal-Mart Parking Lot Tour with Texas dates in Paris on
Tuesday (3), Wichita Falls on Wednesday (4), Brownwood on
Thursday (5), Waco on Friday (6), and Tyler on Saturday
(7). The tour, a spin-off of the two-artist Wal-Mart Country
Tour, is named, appropriately, for the song “Wal-Murt Park-
ing Lot” on Nichols’ self-titled debut album, out Aug. 20.
Nichols has been touring such retail outlets as WaxWorks
and Handleman. Then, Intersound and Anderson Mer-
chandisers decided to give Nichols his own parking-lot tour.
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The Power Of Musicianship.
The Beauty Of Harmony.

Only One Band Still Delivers It All.
IDhiammond Rio

1996 CMA Nominee: Vocal Group Of The Year

Their new album, IV,

features the braakaway new single and video,

“It’s All In Your Head.”
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10 10 4 CHANGE MY MIND CAPITOL NASHVILLE 58577 JOHN BERRY @ 22 23 28 | HOME AIN'T WHERE HIS HEART IS (ANYMORE)YYOU WIN MY LOVE MERCURY NASHVILLE 852138 SHANIA TWAIN
@ 11 7 5 MORE THAN YOU'LL EVER KNOW wARNER BROS. 17606 TRAVIS TRITT 23 25 — 2 THAT GIRL'S BEEN SPYIN' ON ME CAPITOL NASHVILLE 58563 BILLY DEAN
109 |9 LIVING IN A MOMENT EPIC 78334/SONY TY HERNDON 24 | 23 | 20 | 20 | TREAT HER RIGHT CURS 76987 SAWYER BROWN
@ 15 | — 2 | STRAWBERRY WINE CAPITOL NASHVILLE 58585 DEANA CARTER 25 | 24 | 22 | 26 | IF | WERE YOU MERCURY NASHVILLE 852708 TERRI CLARK

—
N
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—
-
o

I AM THAT MAN ARISTA 1-3018
ME AND YOU BNA 64589/RCA

BROOKS & DUNN
KENNY CHESNEY

(O Records with the greatest sales gains this week. ®@Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. © 1996, Billboard/BP!
Communications and SoundScan, Inc.
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by Wade Jessen

SAND IN YOUR BOOTS: With first-week sales exceeding 8,000 units, the
Beach Boys capture Hot Shot Debut honors on Top Country Albums with
“Stars And Stripes, Vol. 1,” which comes in at No. 19. It is their first appear-
ance on that chart. The Boys haven't set up housekeeping in Nashville, but
they have covered 12 of their former hits with a who's who of country acts.
‘While in Nashville to record the album, the California pop pioneers performed
on the TNN/Music City News Awards telecast June 9 and later that week for
the 25,000 attendees at Nashville’s Fan Fair. “Stars And Stripes, Vol. 1,” enters
The Billboard 200 at No. 136.

Eddie Mascolo, senior VP/GM at River North Nashville, says that Music
City appearances and airplay support from country and AC radio spurred
the debut. The lead single at country radio is an update of the Beach Boys’
1963 hit “Little Deuce Coupe” with James House; that track appeared on
Hot Country Singles & Tracks for one week, in the Aug. 24 issue, at No. 69.
The Beach Boys’ duet with Lorrie Morgan of their 1964 pop classic “Don’t
Worry Baby” enters our airplay list at No. 73, with spins for the track detect-
ed at 36 stations, including newcomers KZLA Los Angeles, WWYZ Hart-
ford, Conn., and KMDL Lafayette, La.

A second country single, “Long Tall Texan” with Doug Supernaw, is sched-
uled for shipment Sept. 9, says Mascolo, with “Stars And Stripes, Vol. 2” set
to follow in early 1997.

Along with the helping hand of country artists, the project was boosted by
an Aug. 21 performance on the “Late Show With David Letterman” and AC
airplay for “I Can Hear Music,” which features pop and Christian artist Kathy
Troccoli. That single moves 24-23 on Billboard’s Adult Contemporary list.

BLACK GOLD: Clint Black returns to Billboard’s Hot Country Singles &
Tracks for the first time in nearly a year, earning the Hot Shot Debut with
“Like The Rain,” which opens at No. 42. Although Black charted during the
’95 holiday season with two tracks from his “Looking For Christmas” set, the
new cut is his first nonseasonal appearance since he entered with “Life Gets
Away” in the Oct. 14, 1995, issue. That track rose to No. 4 in December.

Dale Turner, senior VP of promotion at the RCA Label Group in Nashville,
says that “Like The Rain” is one of four new cuts included on a hits set that
is slated for release Sept. 24. Turner says Black will appear on “The Tonight
Show” on the eve of the album’s release and on “The Oprah Winfrey Show’™
the following day.

Those TV appearances will kick off a string of eight in-stores throughout
Texas. Turner says radio programmers were eager to begin airing the new
song after label staffers played it for many of them in May and June.

Three of the album’s new cuts are studio productions; the fourth is a live
recording of “Desperado.” Black's studio version of that song appeared on the
1993 set “Common Thread: The Songs Of The Eagles.” That cut peaked at
No. 54 in the Nov. 27, 1993, issue. Although the Eagles’ 1973 take on “Des-
perado” is widely known to pop audiences, Johnny Rodriguez popularized the
song among country fans in 1977. His version peaked at No. 5 that year.

TRAIL RIDE: Billy Ray Cyrus opens at No. 20 on Top Country Albums
with *Trail Of Tears,” moving more than 8,000 units, just a hair behind the
Beach Boys. After spawning the dizzying radio hit “Achy Breaky Heart,”
Cyrus’ 1992 set “Some Gave All” entered the country list at No. 1, with more
than 90,000 units.

DERYL DODD GOES FOR A ‘RIDE’

(Continued from page 30)

Eventually, Dodd auditioned for Sony
executives and was offered a deal. The
resulting album is very much the musie
he has been playing live.

“This is the album I wanted to
make,” says Dodd. “I wanted to stay
sparse and stay country and stay away
from rock’n’roll. I just wanted some-
thing people could listen to.”

As far as recording new material,
Butler says, “I was scared about that
at first, but when he came in and played
these songs on his guitar, it just floored
me. I said, ‘OK, you're fine. Go ahead.””

Sony senior VP of sales and mar-
keting Mike Kraski says the Dodd cam-
paign thus far has been aimed specifi-
cally at radio. “We've had regional tours
and showcases for radio, and we've been
out there for months already,” he says.
“We had showcases in Nashville, Los
Angeles, Dallas, and Chicago, and
Deryl is getting on a bus and going
from town to town to town. He’s
already touched about 150 radio sta-
tions. He’s working it hard. But we've
already seen radio people give him mul-
tiple standing ovations, which you don’t
often see.”

Dodd seems to be getting his mes-
sage across with the first single,
“Friends Don’t Drive Friends.” KSAN
San Francisco music director Richard
Ryan says he finds Dodd “very down-
to-earth. He’s first of all a musician who
obviously knows and loves the musie.
There’s no glitz, no b.s. The music is dif-
ferent, but everybody’s always holler-
ing for different. I think the pendulum
is swinging back toward more tradi-
tional music.

“We just added the single [Aug. 26],
50 it’s too early to tell. But we played it
earlier on ‘Like It Or Spike It,” and it
passed with flying colors. I think it will
work. I hope so0.”

KIKK Houston music director Jay
Kelly says Dodd “sounds fresh. I like it.
It’s a real traditional sound with a fun
twist to it. Will it work? LeAnn Rimes
worked.”

Across town, KKBQ’s outspoken
PD/music director, Dene Hallam, says,
“I really don’t have an opinion. I have a
George Jones. Do I need a Deryl Dodd?
I have a wait-and-see attitude.”

At KSCS Dallas, which is more con-
servative, music director Linda O’Brian
says it’s too early for her to tell. “I think
it’s fine,” she says, “but it’s got to have
legs first. He’s got as good a shot as
anybody. The audience is tired of pop,
and they want country.”

WSOC Charlotte, N.C., music direc-
tor Rick McCracken agrees that it’s too
early to tell how the single will fare.
“We had him in for a showcase,
though,” he says, “and he got one of the
best receptions here I have ever seen.
He’s refreshing; the music is simple and
fresh. He's the real deal. It’s good, solid
country music. I know it’s a marketing
cliché to say that he’s the total package,
but in this case it’s true.”

Kraski says the video for the single
has also helped establish Dodd’s iden-
tity. “CMT called us and told us the
video was debuting as a Hot Shot,” he
says. “They said response showed peo-
ple welcomed real country again.”

Kraski says the label plans to con-

tinue the radio push and then will
address retail, which has been invited
to showeases. “We know that October
is not the best of times to introduce a
brand-new act,” he says, “but our
accounts who have seen him said, ‘OK,
we'll make room.””

Dodd himself does not want to tour
until he has established an identity with
at least a single or two. “I've played
with a number of artists,” he says, “and
if you go out there without a hit or two,
it’s pretty depressing.”

Dodd has not yet signed for booking.
He is managed by Jim Beavers Man-
agement, and his publishing is BMG
Songs Inc/ASCAP

SINGLETARY PUTS ‘ALL INTO 2ND GIANT SET

(Continued from page 30)

words.”

Singletary says that Giant plans to
set up showcases to familiarize radio
programmers with his new album.
“We are going to bring some radio
folks in town and sit down and have
dinner and just sing a little bit to
them, a more intimate thing that will
hopefully separate ourselves from the
pack of folks that are out there,” he
says.

Giant has other plans to help Sin-
gletary’s music stand out from the
competition. It will implement “win it
before you can buy it” promotions on
country radio prior to the album’s
release, and Singletary will be includ-
ed on a sampler featuring Warner
Bros., Giant, and Reprise artists that
will be released during Country Music
Month in October. (The sampler will
include “Too Much Fun” and “Amen
Kind Of Love.”) There will also be a
national promotion with the syndicat-
ed radio show “After MidNite With
Blair Garner,” which will include a
grand prize of two round-trip tickets
to see Singletary in concert some-
where in the U.S. (The location has yet
to be determined.)

Weaver says that Giant is also dis-
tributing a four-color 1-by-2-foot pro-
motional piece to WEA and select
accounts, including Handleman and
Musicland. “He is going to be real
prominent in all the retail and rack
locations in October, November, and
December,” she says. “He will be end-
capped just about everywhere. As far
as consumer marketing, there will be

a national advertising campaign on
CMT and TNN that’s going to start
Oct. 8 and run for two weeks.”

Giant also plans to advertise heavi-
ly in major country music consumer
magazines as well as publications such
as Western Horseman and others that
reach an audience that Weaver be-
lieves would be interested in Single-
tary’s music.

She says there are also plans to tie
“Too Much Fun” in with the National
Hockey League. “They’ll take seg-
ments from the video and intersperse
them with segments of highlights
from hockey games from each team
... and these run during intermis-
sions and before and after commercial
breaks or whenever they have down-
time,” Weaver says. “It will feature
the new album cover art at the end of
the spot.”

Another key element in Giant’s
marketing campaign involves 125
Kroger grocery stores in the Atlanta
area. “They have in-floor billboards,
probably 2 by 2 [feet],” Weaver says.
“They take squares out of the floor
and insert this piece, and it has a
sealed cover on it made out of the plas-
tic material used for the windshields
of fighter planes. There are 10 of
them in each Kroger location.

“Daryle is so traditional,” she adds,
“yet he is a fun artist, especially live,
so I want to convey some of that fun
in the marketing plan and let people
see him where they wouldn’t expect to
see him.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

BMI/Baby Mae, BMI/Give Reese A Chance, BMI) WBM

14 IT'S LONELY OUT THERE (Little Big Town, BMI/Ameri-
can Made, BMI/Sony/ATV Tree, BMi/Ben's Future, BMI)
WBM/HL

5 IT'S MIDNIGHT CINDERELLA (Sony/ATV Cross Keys,

ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No
Fences, ASCAP/Careers-BMG, BMI/A Hard Day's Write,
BMI) WBM/HL

24 ON A GOOD NIGHT (Soay/ATV Tree, BM/Terilee,
BMI/Don Cook, BMI/Sony/ATV Cross Keys, ASCAP) HL

68 ONCE | WAS THE LIGHT OF YOUR LIFE (Careers-
BMG, BMI/Hugh Prestwood, BMI) HL

31 ONLY ON DAYS THAT END N Y (Of Music, ASCAP)

29 THE ROAD YOU LEAVE BEHIND (0ld Desperados,
ASCAP/N2 D, ASCAP)

10 RUNNIN' AWAY WITH MY HEART (Sony/ATV Tree,

HL/WBM

11 THAT GIRL'S BEEN SPYIN' ON ME (Istand Bound,
ASCAP/Famous, ASCAP/Diamond Struck, BMI/Ham-
stein Cumberland, BMI) HL/WBM

69  THAT LAST MILE (Sony/ATV Cross Keys, ASCAP/Seven
Summits, BMI/Will Robinsongs, BMI} HL

48 THAT'S ENOUGH OF THAT (MCA, ASCAP/Sweet Silver,
ASCAP) HL

33 THAT'S WHAT | GET FOR LOVIN' YOU (Careers-BMG,

25 470 1IN ATLANTA (Tom Collins, BMI/Brownsouth, 65 GOIN’ GOIN' GONE (Rio Bravo, BMI/Gila Monster, BMI)
BMI) wBM WBM
66 ANOTHER YOU, ANOTHER ME (Irving, BMI/Baby 49 GOODNIGHT SWEETHEART (Sony/ATV Cross Keys,

Dumplin’, BMI/Blue Sky Rider, BMI}

45 ARE WE N TROUBLE NOW (Chariscourt Ltd.,
PRS/Almo, ASCAP) HL

15 BELIEVE ME BABY (1 LIED) (Mighty Nice, BMI/Wait No
More, BMI/PolyGram Int’l, ASCAP/Julann, ASCAP) HL

74 BETTIN' FOREVER ON YOU (Sony/ATV Tree, BMI/Ter-
ilee, BMI/Hamstein Cumberland, BMI/Tom Shapiro,
BMI/Mike Curb, BMI/Diamond Struck, BMI) HL/WBM

34 BIG GUITAR (EMI Blackwood, BMI/Gator Tale, BMI/Half
Mine, BMI) HL

51  BLUE (Trio, BMI/Fort Knox, BMI) WBM/HL

7 CARRIED AWAY (Warner-Tamerlane, BMI/Rancho Beli-

ta, BMI/Jef Stevens, BMI) WBM

37 CHANGE MY MIND (Zomba, ASCAP/Bull's Creek, BMI)
WBM

26 DADDY'S MONEY (Little Big Town, BMI/American
Made, BMI/Love This Town, ASCAP/David Aaron,
ASCAP/Starstruck Writers Group, ASCAP/Mark D.,
ASCAP) WBM/HL

73 DON'T WORRY BABY (Irving, BMI/Careers-BMG, BMI)

50 EVERY LIGHT IN THE HOUSE (lrving, BMI/Colter Bay,
BMI) WBM

39 GIVIN' WATER TO A DROWNING MAN (Sony/ATV
Cross Keys, ASCAP/Four Sans, ASCAP/PolyGram Int’l,
BMI/Lee Roy Parnell, BMI) HL

60

56
38

ASCAP/Sony/ATV Tree, BMI/Thanxamillion, BMI} HL
GUYS DO IT ALL THE TIME (QMP, ASCAP/Teapot,
ASCAP/Willdawn, ASCAP/Balmur, ASCAP/Brian’s
Dream, ASCAP)

HEAVEN HELP MY HEART (EMI April Canada,
ASCAP/Into Wishin’, ASCAP/EMI April, ASCAP/Tina
Arena, SOCAN/Dreaming Public, SOCAN/Down In Front,
SOCAN) HL

HER MAN (Irving, BMI/Colter Bay, BMI) WBM
HOME AIN'T WHERE H1S HEART IS (ANYMORE)
(Loon Echo, ASCAP/Zomba, ASCAP) WBM

HURT ME (Mike Curb, BMI/Diamond Storm, BMI/Pasey,

BMI/Rockin'R, BMI/Sony/ATV Tree, BMB HL/WBM

| AM THAT MAN (Warner-Tamerlane, BMI/Constant
Pressure, BMI/Acuff-Rose, BMI) WBM

1 CAN STILL MAKE CHEYENNE (0-Tex, BMI/Hit Street,
BMI) HL

| DON'T THINK | WILL (Sydney Erin, BMI)

1 DO (Warner-Tamerlane, BMI/Pollywog, BMI/Socan,
BMI) WBM

1 JUST MIGHT BE (Jerry Taylor, BMI)

| NEVER STOPPED LOVIN’ YOU (Murrah, BMi/Top Of
The Levy, BMI/Zomba, BMI) WBM

IRRESISTIBLE YOU (Sony/ATV Cross Keys, ASCAP) HL
IT'S ALL IN YOUR HEAD (Hamstein Cumberland,

12 JACOB’S LADDER (Hamstein Cumberland, BMI/Baby

21
70

30
27
35
63
58
32

Mae, BMI/Co-Heart, BMI) WBM

LEARNING AS YOU GO (Sony/ATV Cross Keys, ASCAP) HL
LIKE THE RAIN {Blackened, BMI)

LIVING IN A MOMENT (Pat Price, BMI/Sydney Erin,

MI)
LONELY TOO LONG (Bash, ASCAP/Cootermo,
ASCAP/Blue Water, ASCAP/BMG, ASCAP) HL
LOVE IS STRONGER THAN PRIDE (Maypop,
BMI/Wildcountry, BMI/Makin' Chevys, BMI/Sydney Erin,
BMI) WBM
LOVE REMAINS (Sony/ATV Tree, BMI) HL
LOVE YOU BACK (Little Big Town, BMI/American Made,
BMI/Almo, ASCAP/Daddy Rabbit, ASCAP)
THE MAKER SAID TAKE HER (Maypop, BMI/Wildcoun-
try, BMI/Route Six, BMI/EMI Blackwood, BMI) WBM/HL
ME AND YOU (Acuff-Rose, BMI/Songs Of Rayman,
BMI/CMI, BMI) WBM
MORE THAN YOU'LL EVER KNOW (Post Oak. BMI) HL
MY ANGEL 1S HERE (Sony/ATV Songs, BMI/Sony
Music UK, PRS/Longitude, BMI/Windswept Pacific,
B8MI) WBM
NOBODY'S GIRL (Sony/ATV Tunes, ASCAP/Purple
Crayon, ASCAP) HL
NO ONE NEEDS TO KNOW (Loon Echo, BMI/Zomba,
ASCAP) WBM

59

n

22

47
36

61
62

BMI/Katy's Rainbow, BMI/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL

SHE NEVER LETS IT GO TO HER HEART (Great Cum-
berland, BMI/Tom Shapiro, BMI/Diamond Struck,
BMI/Mike Curb, BMI) WBM

SHE'S GETTIN’ THERE (Travelin' Zoo, ASCAP/Telly
Larc, ASCAP/John & Justin, ASCAP/Club Zoo, BMI/Lee
Greenwood, BMI/Bambi Smithers, BMI)

SILVER TONGUE AND GOLDPLATED LIES Uimmie
Skinner, BMI)

A SIMPLE { LOVE YOU {Warner-Tamerlane, BMI) WBM
SO MUCH FOR PRETENDING (Seventh Son, ASCAP/
Glen Campbell, BMI/New Court, BMi/Hayes Street,
ASCAP) WBM

STARS OVER TEXAS (Sony/ATV Cross Keys,
ASCAP/SLL, ASCAP/Sony/ATV Tree, BMI/Terilee, BMI)

HL

STRAWBERRY WINE (Longitude, BMI/August Wind,
BMI/Great Broad, BMI/Geargian Hills, BMI) WBM
SUDDENLY SINGLE (Great Cumberland, BMI/Diamond
Struck, 8MI/Tom Shapiro, BMI/Sony/ATV Tree, BMI)
WBM/HL

SWINGIN' DOORS (Sony/ATV Tree, BMI/Careers-BMG,
BMI/Electric Mule, BMI)

THANKS TO YOU (Warner-Tamerlane, BMI/Marty Party,
BMI/Sony/ATV Cross Keys, ASCAP/Four Sons, ASCAP)

55

20

12
19

28
53
18
17
67
13
16

BMI/A Hard Day's Write, BMI/Rio Bravo, BMI) WBM/HL
THAT WAS HIM (THIS 1S NOW) (What About Vem,
ASCAP/Firstars, ASCAP/Almo, ASCAP/Bugle,
ASCAP/Coburn, BMI) WBM

THEN YOU CAN TELL ME GOODBYE (Acuff-Rose, BMI)
WBM

TRAIL OF TEARS (PolyGram Int’l, BMI/Sly Dog, BMI)
VIDALIA (EMI Blackwood, BMI/Ty Land, BMI/Starstruck
Writers Group, ASCAP/Mark D., ASCAP) HL

WHAT WILL YOU DO WITH M-E (Cro-Jo, BMI/Dennis
Morgan, BMI) WBM

WHOLE LOTTA GONE (Golf Club, ASCAP/Affiliated,
ASCAP/Oliverius, ASCAP/Cut-Write, BMI/C.S.A., BMI)
WHY CAN'T YOU (EMI Blackwood. BMI/B Rit B Rock,
BMI/Nic Kim R, BMI) HL

A WOMAN’S TOUCH (PolyGram int'l, ASCAP/Tokeco,
BMI/Zomba, ASCAP) WBM/HL

WORLDS APART (Benefit, BMI/Little Big Town,
BMI/American Made, BMI) WBM

WRONG PLACE, WRONG TIME (Milihouse, BMI/EMI
Tower Street, BMI/EMI Blackwood, BMI) HL

YOU CAN'T LOSE ME (Big Tractor, ASCAP/W8,
ASCAP/Kicking Bird, BMI/Thomahawk, BMI) WBM
YOU'RE NOT IN KANSAS ANYMORE (Cobum, BMi/Bro
‘N Sis, BMI}
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COMPILED FROM A NATIONAL SAMPLE
B."I d Tn P Bn “ NT“Y A l B“ Ms OF RETAIL STORE AND RACK SALES
REPORYS COLLECTED, COMPILED, AND
I r PROVIDEDBY  SoundScane
FOR WEEK ENDING SEPTEMBER 7, 19;6 y - - - | Y v IIIII"
e s : g
21E|8|2 z BlE|e|2 3
z = w o a = =z o [#3 [
2| 5| 2| €| ARust TITLE | = 2 5| 2| € |ARuST TITLE | X
= | 3| ~ | 3 | (ABEL& NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o E | S| ~ | 3 | (ABEL&NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) [
A x ANO. Tx o % 38 { 30 | 45 | 7 | CLEDUS “T." JUDD RAZOR & TiE 2825 (10.98/16.98) B | STOLED THIS RECORD | 30
1 1 1 7 LEANN RIMES CUR8 77821 (10.98/15.98) 7 weeks at No. 1 BLUE 1 39 | 38 | 33 | 116 | VINCE GILL A*McA 11047 (10.98/15.98) WHEN LOVE FINDS YOU
l_2 2 2 81 | SHANIA TWAIN A’ MERCURY NASHVILLE 522886 (10.98 EQ/16.98) THE WOMAN IN ME 1 40 | 36 | 30 | 206 | GEORGE STRAIT A® MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1
3 3 3 18 | GEORGE STRAIT A MCA 11428(10.98/16.98) BLUE CLEAR SKY 1 52 52 | 110 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPERHITS | 34
4 | 4 4 | 19 | BROOKS & DUNN A ARISTA 18810 (10.98/15.98) BORDERLINE | | 42 ]3] 38| 18 3&\/1'3213-%':'&1-1'2;’8’)” GETTIN' OUT THE GOOD STUFF | 12
5 5 5 17 | MINDY MCCREADY @ BNA 66806/RCA (9.98/15.98) TEN THOUSAND ANGELS 5 3 1| 35 | 50 m@q\éasago;ggo:l oss o A —— 3
6 8 6 | 44 | ALAN JACKSON A’ ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | | ? P
1 6 = 2 | TY HERNDON EPIC 67564/SONY (10.98 EQ/15.98) LIVING IN A MOMENT 6 Hl8]3 B8 sédﬁ&gog?ﬁgsﬂg/l‘&%)m DA AT YERQUEL YOU; ACHELECIION g
8 12 9 83 | GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 % % * PACESETTER * % %
g 3 40 | GARTH BROOKS A* CAPITOL NASHVILLE 3201;(”?.98/1'5_98) FRESH HORSES 1 63 62 31 PATTY LOVELESS @ EPIC 67269/SONY (10.98 EQ/15.98) THE TROUBLE WITH THE TRUTH 10
10 9 7 9 RANDY TRAVIS WARNER BROS. 46328 (10.9/16.98) FULL CIRCLE 9 48 | 46 | 93 | CHARLIE DANIELS @ EPIC 64182/SONY (5.98 £Q/9.98) SUPERHITS | 35
11 11 7 10 | LYLE LOVETT CURB 11409/MCA (10.98/16.98) THE ROAD TO ENSENADA 4 21 ) % ) S IRACY GYRDA o e R :
12 10 10 | 31 [ TRACY LAWRENCE @ ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON 4 BYE N SR BRYAN WHITE @ AsrLum 61642626 110.58/15.58) SRrENIIE 2
13 1 12 13 | VINCE GILL nca 11422 (10.98/16.98) e HITONESONSO UND 3 49 | 46 36 29 | NEIL DIAMOND @ COLUMBIA 67382/SONY (10.98 EQ/16.98) TENNESSEE MOON 3
14 | 13 | 11 | 12 | NEAL MCCOY ATLANTIC 82907/AG (10.98/15.98) NEAL MCCOY | 7 S I i?&'ﬂ&'ﬁ?sﬁ%ﬁ'f%’f&? s JOHN MICHAEL MONTGOMERY | 1
@f— 15 i 13 | 22 | BRYAN WHITE ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER | 7 51 | 41 | 51 | 50 | GEORGE STRAIT A" nCh 11263 (39.98/49.98) STRAIT OUT OF THEBOX | 9
16 | 15 | 11 | PAUL BRANDT REPRISE 46180WARNER BROS. (10.9816.96) CALM BEFORE THESTORM | 15 | | 52 | 49 | 37 | 12 | LORRIE MORGAN ByA 66847/RCA (10.98/16.98) GREATER NEED | 8
(17D 17 { 18 | 10 | JAMES BONAMY EPic 67069/50NY (10.98 EQ/15.98) WHAT ILIVETODO | 17 | 53 | 47 | 50 | 157 | REBA MCENTIRE A" MCA 10906 (10.98/1598) GREATEST HITS VOLUME TWO | |
181 19 | 17 | 4 | TIM MCGRAW A? CuRB 77800 (10.98/16.98) ALL | WANT 1] 54 | 53 | 42 | 12 | WILLIE NELSON ISLAND 524242 (10.98/16.98) SPIRIT | 20
* % *x HOT SHOT DEBUT % % % @ 61 66 9 TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD | 55
NEW ) 1 | THE BEACH BOYS RIVER NORTH 161205 (11.98/15.98) STARS AND STRIPESVOL 1 | 19 56 | 50 | 44 | 45 | CLAY WALKER @ GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON | 10 |
NEWDP | | | BILLY RAY CYRUS MERCURY NASHVILLE 532829 (10.98 EQ/15.98) TRAIL OF TEARS | 20 57 | 51 | 48 | 48 | THE MAVERICKS ® mca 11257 (10.98/15.98) MUSIC FOR ALL OCCASIONS | 9
@ 22 | 23 | 16 | SAMMY KERSHAW MERCURY NASHVILLE 528893 (1098 EQ/1798)  POLITICS, RELIGION AND HER | 17 98 | 59 | 47 1137 ﬁﬁg,f 2,3‘32( ?_:,RJ:' (}’,‘9‘8;1 5.98) §§ YOU MIGHT BE A REDNECK IF... | 3
22 |2 16 | 28 | RICOCHET COLUMBIA 67223/SONY (10.98 E/15.98) (FR RICOCHET 14 59 | 5 54 | 100 | ALABAMA A RCA 66410 (10.98/15.98) GREATEST HITS VOL. Ill 8
23| 2 19 | 52 | FAITHHILLA WARNER‘BROS, 45872 (10.98/16.98) IT MATTERS TO ME 4 60 | 58 | 49 | 32 | LONESTAR BNA 66642/RCA (9.98/15.98) (ER LONESTAR | 11
23 | 20 | 53 | COLLIN RAYE @ EPiC 67033/SONY {10.98 EQ/15.98) | THINK ABOUT YOU | 5 61 | 56 | 58 5 SUZY BOGGUSS CAPITOL NASHVILLE 36460 (10.98/15.98) GIVE ME SOME WHEELS { 51
25 | 18 | 14 | 58 | JEFF FOXWORTHY A? WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY 2 62 | 57 | 56 | 67 | DAVID LEE MURPHY @ mCA 11044 (10.98/15.98) OUT WITHA BANG { 10
% * * GREATEST GAINER * # & 63 | 60 | 60 | 263 | BROOKS & DUNN A° ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
3% | — | 2 | GEORGE JONES #cA 11478{10.98/15.98) JLIVED TO TELL ITALL | 26 64 | 66 | 64 | 44 | ALABAMA @ RCA 66525 (10.98/15.98) IN PICTURES | 12
21 | 24 | 22 | 9 | WADE HAYES COLUMBIA 67563/SONY (10.98 EQ/15.98) ON AGOOD NIGHT | 11 65 | 62 | 55 | 47 | REBA MCENTIRE A MCA 11264 (10.98/16.98) STARTING OVER | 1
28 | 26 | 24 | 55 | TERRICLARK ® MERCURY NASHVILLE 526991 (10.98 EQ/16.98) TERRI CLARK | 13 66 | 5 | 53 | 10 | JEFF FOXWORTHY LAUGHING HYENA 2009 (10.98/16.98) Lve | 53
29 | 25 | 21 | 6 | RICK TREVINO COLUMBIA 67452/S0NY (10.98 EQ/15.98) LEARNING ASYOU GO | 17 67 | 65 | 5 | 20 | VARIOUS ARTISTS KTeL 6220 (7.98/12.98) HIT COUNTRY ‘96 | 39
33 | 38 | 9 | KENNY CHESNEY Bna 66908/RCA (10.98/15.98) MEAND YOU | 30 68 | 68 [ 67 | 18 | BILLY DEAN CAPITOL NASHVILLE 30525 (10.98/15.98) ITSWHATIDO | 18
31 | 28 | 27 | 19 | TOBY KEITH A&M NASHVILLE 531192 (10.98/15.98) BLUEMOON | 6 69 | 67 | 63 | 12 | ALABAMA Rea 66848 (4.98/9.98) SUPERHITS | 63
32 | 29 | 8 | 127 | TiM MCGRAW A* curs 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 1 70 | 70 | 68 | 61 | LORRIE MORGAN A BNA 66508/RCA (10.9816 98) GREATESTHITS | 5
@ 37 | 31 | 20 | JO DEE MESSINA CURB 77820 (10.98/15.98) JO DEE MESSINA | 22 71 | 64 | 59 | 14 [ JUNIOR BROWN CURB 77843 (10.98/1598) SEMI-CRAZY | 32
3 | 27| 25 | 12 | RHETT AKINS DECCA 11424/MCA (10.98/15.98) SOMEBODY NEW | 13 NEW ) 1 MARK WILLS MERCURY NASHVILLE 532116 {10.98 EQ/15.98) MARK WILLS | 72
15 31 32 50 | BLACKHAWK @ ARISTA 18792 (10.98/15.98) STRONG ENOUGH 3 13 71 65 48 | LITTLE TEXAS WARNER BROS. 46017 (10.98/15.98) GREATEST HITS 17
3 | 30 | 23 | 40 | VINCE GILLA wea 11394 (09w16.98) SOUVENIRS | 3 74 | 69 | 61 | a2 | SAWYERBROWN THIS THING CALLED WANTIN' AND HAVIN' T ALL | 10
37 | 32 | 26 | 28 | WYNONNA A CURB 11090/MCA (10.98/16.98) REVELATIONS 2 75 | 74 | 73 | 131 | BLACKHAWK AZ ARISTA 18708 (9.98/15.98) BLACKHAWK | 15

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral foliowing the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1996, Billboard/BP! Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
H RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScane
Bilboard, Top Gountry Gatalog AIDUMS. ......oaomissabiomio g
~ ~ & N x v & =
24 | 24 | ARTIST TITLE | €5 24| 24 g<
== | 5= | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) =0 =S - =5
1 1 PATSY CLINE A° mCA 12* (7.98/12.98) 237 weeks at No. 1 12 GREATEST HITS | 277 14 13 BILLY RAY CYRUS A° MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL | 67
2 2 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 89 15 14 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 3
3 6 GEORGE JONES A EPIC 40776/SONY (5.98 £Q/9.98) SUPER HITS | 256 16 16 | WAYLON JENNINGS A* RCA 8506 (7.98/11.98) GREATEST HITS | 140
4 3 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7.98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 76 ] 17 22 GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAITHITS | 88
5 4 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 58 18 17 JOHN MICHAEL MONTGOMERY A® ATLANTIC 82420/AG (9.98/15.98) LIFE'S ADANCE | 39
6 5 THE CHARLIE DANIELS BAND A? EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 273 19 18 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATEST HITS | 123
17 8 GEORGE STRAIT A? MCA 42035 (7.98/12.98) GREATEST HITS, voL. 2 | 275 20 21 DWIGHT YOAKAM A’ REPRISE 45241/WARNER BROS. (10.98/15.98) THISTIME | 33
8 7 REBA MEEGIRE A MCA 4979* (7.98/12.98) GREATEST HITS | 275 21 20 RANDY TRAVIS A WARNER BROS. 45045 (10.98/15.98) GREATEST HITS, VOL. 2 2
9 10 PATSY CLINE MCA 4038 (7.98/12.98) THE PATSY CLINE STORY | 102 22 | — | TOBY KEITH A A&M NASHVILLE 514421 (7.98/11.98) TOBY KEITH | 20
10 12 | GEORGE STRAIT A? MCA 5567+ (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 271 3| CHRIS LEDOUX CAPITOL NASHVILLE 28458 (10.98/15.98) BEST OF CHRIS LEDOUX 5
1 11 GARTH BROOKS A" CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 42 24 | — | JOE DIFFIE A EPIC 64357/SONY (10.98 EQ/15.98) N THIRD ROCK FROM THE SUN 1
12 9 JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 8 25| 23 COLLIN RAYE A EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES 19
B |55 KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS | 127 Catalog albums are older titles which are registering significant sales. © 1996, Billboard/BPI Communications and SoundScan, Inc.
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World Festival Leaps Boundaries

POP/ROCKIN‘ IN PR.: Short on big
names but laden with young talent
and surprise appearances, the second
World Festival of Latin Pop/Rock
lured 10,000 fans to an enclosed
parking lot outside the Hiram
Bithorn stadium in San Juan, Puerto
Rico.

Renowned artists—including Sony
salsero/actor Rubén Blades, con-
guero Cachete Maldonado, kettle
drummer Endel Duefo, and nova
trova pioneer Roy Brown—partici-
pated during the 14-hour marathon,
which boasted 21 local and interna-
tional bands.

Last year’s inaugural event, dub-
bed “Woodstock, But In Your Lan-
guage,” was marred by mud-throw-
ing throngs and poor security.
Nonetheless, with top-shelf rock
groups on hand—such as WEA Mex-
ico’s Café Tacuba and La Ley, Warn-
er Argentina’s Fito Pédez, and EMI
Latin’s Enanitos Verdes—the event
attracted 25,000 spectators.

This year’s edition was headlined

i
Notas

by John Lannert

by Guatemala’s Bohemia Suburbana
(Radio Vox), Colombia’s Aterciopela-
dos (Ariola/BMG), and local favorite
Sol D’Menta (PolyGram Latino).
Other countries represented were
Argentina (Todos Tus Muertos, Los
Auténticos Decadentes, Los Dividi-
dos), Mexico (El Tri, Fobia, Los
Lagartos), Panama (.os Rabanes),
Venezuela (Zapato 3, Los Amigos
Invisibles), and the U.S. (Inmundo
Mundo).

Bohemia Suburbana, which was
making its fourth trek to the island in
six months, needed no introduction.
Lead singer Giovanni Pinzén wast-
ed no time getting busy as he pranced

[LATIN CLUB

L

MANHATTAN LATIN MUSIC CENTER
4 Distribuidora One Stop %
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with a skull-shaped doll taped to his
body during “Planeta Hola.”

While introducing “Aqui Te Voy,” a
new song inspired by Puerto Rico’s
political status as a commonwealth,
Pinzén said, “Latin America is not a
country; Latin America is not a flag.
Latin America is a culture. And that
is what we are doing here.” He fur-
ther endeared himself to the fans by
body-surfing on top of them during
“Peces E Iguanas.”

Sol D’Menta, anchored by souped-
up takes of the nursery-rhyme-
inspired “Inconforme” and “Oubao
Moin” (a nationalist ode sung with
Brown) showed why it was the first
homebred rock act signed to a major
as the audience cheered wildly to
each song. Maldonado and Duefio
accompanied the band onstage.

Los Rabanes, urged on from the side
of the stage by countryman Blades,
delivered a mosh-pit special, “4Por Qué
Te Fuiste Benito?” The band invited
Blades to play kettle drum on the

Billboard.,
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Hot Latin Tracks.

]
g
Broadcast Data Systerns

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

Z DATA SYSTEMS’ RADIO TRACK SERVICE. 103 LATIN MUSIC STATIONS ARE
= Ly Sy ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
2L | 2H| Q| 2L ARTIST TITLE
Fz|S52| 2| =8| LABEUDISTRIBUTING LABEL PRODUCER (SONGWRITER}
* *x *NO. 1% % % ;
1 1 1 8 MARCO ANTONIO SOLIS ® QUE PENA ME DAS |
FONOVISA 7 weeks at No. | M.A.SOLIS (M.A.SOLIS)
@ g q 4 LUIS MIGUEL & DAME |
WEA LATINA L.MIGUEL,K.CIBRIAN (A.LERNER,K.CIBRIAN)
3 4 3 CRISTIAN & NO PUEDO ARRANCARTE DE M|
FONOVISA D.FREIBERG (M.A.JIMENEZ)
@ 4 3 6 ENRIQUE IGLESIAS NO LLORES POR M|
| FONOVIS R.PEREZ-BOTISA (E.IGLESIAS R. MORALES)
5 9 2 8 LA MAFIA ¢ MEJORES QUE ELLA
SONY M.LICHTENBERGER JR. (A.LARRINAGA) _|
@ 9 14 4 BANDA MAGUEY TU ETERNO ENAMORADO
FONOVISA E.SOLANO (E.SOLANO]
1 15 4 BRONCO TODO CON ELLA
FONOVISA NOT LISTED (R.DAMIAN) _|
) & 7 ) MARC ANTHONY & HASTA AYER
RMM S.GEORGE,M.ANTHONY (NOT LISTED
9 8 1 7 ANA BARBARA NO LLORARE
FONOVISA J.AVENDANO LUHRS (T.GOAD)
10 12 8 5 PAUL ANKA & JUAN GABRIEL MI PUEBLO |
GLOBO/SONY H.GATICAJUAN GABRIELR.PEREZ (PANKA) |
LOS TUCANES DE TIJUANA PORQUE ME ENAMORE DE TI |
14 12 3 EMI LATIN J.NIEVES IZUNZA (M.QUINTERQ LARA
12 3 LOS TIGRES DEL NORTE EL REPORTERO

FONOVISA E.HERNANDEZ (T.BELLO)
SORAYA AMOR EN TUS 0JOS

13 10 6 1 POLYGRAM LATINO R.ARGENT.PVAN HOOKE (SORAYA
18| 13| 10| 19 | INTOCABLE NO TE VAYAS
EMLLATIN LLAYALA (G ABRECO

* % * AIRPOWER % % *

@®| » 5 | EDDIE GONZALEZ EL DISGUSTO
SONY TGONZALEZ,H FIORES (C.REYNA)
; ) « LOS MISMOS # ME ESTA DOLIENDO DEJARTE
(COntlnued on page J8) NEW » 1 EM! LATIN LOS MISMOS (E.CORTES)
VICTOR MANUELLE PENSAMIENTO Y PALABRA
3 , 2% 6 SONY S.GEORGE (L.BATISTA,WILKINS}
JERRY RIVERA LOCO DE AMOR

NEW » ! SONY S.GEQRGE (M.LAURET) |
19| 191 23 | & | MARCOSLLUNAS * VIDA

LATIN TRACKS A-Z

TITLE (Pubiisher — Licensing Org.) Sheet Music Dist.
13 AMOR EN TUS 0JOS (Yami, BMI)

30 AMOR PRISIONERO (Paulino Musical)
26 AOUI, EL QUE MANDA SOY YO (Sony Music, ASCAP)
28 ATADA A TU VOLCAN (Copynght Control)
24 BUSCANDO UN AMOR (Gary Hobbs, BMI)
2 DAME (Copyright Control)
27 DUELE EL AMOR (Vander, ASCAP)
31 EL CARINO QUE PERDI (Zomba Golden Sands,
ASCAP)
15 EL DISGUSTO (Copyright Contro!)
34 EL LIBRO DE LOS DIOSES (Peer Int'i., BMI)
33 EL PERO EL GATO Y YO (BMG Songs, ASCAP)
12 EL REPORTERO (TN Ediciones, BMI)
32 ESTAVEZ (Warner Chappell)
20 ESTRELLA GEMELA (STELLA GEMELLA) (EMI Black-
wood, BMI/Peer int'l., BMI)
21 FUERA OE ESTE MUNDO (Sony Music, ASCAP)
8 HASTA AYER (Copyright Control)
18 LOCO DE AMOR (Geminis Star Corp., ASCAP/P S O
Limited, ASCAP)
38 MARINERITO, MARINERON (J&N, ASCAP)
25 ME DUELE TANTO (Copyright Control)
16 ME ESTA DOLIENDO DEJARTE (Copyright Control)
3 MEJORES QUE ELLA (Mafiola, ASCAP)
10 MI PUEBLO (MY HOMETOWN) (Chrysalis Standards.
BMI)
9 NO LLORARE (Beechwood, BMI)
4 NO LLORES POR MI (Fonomusic, SESAC/Unimusica,
ASCAP)
3 NO PUEDO ARRANCARTE DE MI (Huina, BMI)
14 NO TE VAYAS (Canciones Mexicanas, SESAC)
17 PENSAMIENTO Y PALABRA (Wilkins, ASCAP)
40 POR AMARTE (Fonomusic, SESAC/Unimusica,
ASCAP)
11 PORQUE ME ENAMORE DE T (Zomba Golden Sands,
ASCAP)
1 QUE PENA ME DAS (Cnisma, SESAC)
22 QUE TE QUIERAN MAS QUE YO (Mas Latin, SESAC)
39 SIEMPRE LO ESPERARE (Copyright Control)
36 SIN QUERER QUERIENDO (Copyright Control)
37 SOY (Peer Int’l, BMI)
23 TE VOY A AMAR (Pulido, BMI)
7 TODG CON ELLA (Vander, ASCAP)
6 TU ETERNO ENAMORADO (Copyright Control)
29 UN AMOR EN EL OLVIDO (En-EI)
35 VEN A M1 (Copyright Controf)
19 ViDA (Copyright Control)

POLYGRAM LATING PMANAVELLO {S.DAVINCI,F.DELPRETE,

EROS RAMAZZOTTI ESTRELLA GEMELA
ARISTA/BMG E.RAMAZOTTI {E.RAMAZZOTTI,V.TOSETTO,M.LAVERZ) A.COGLIATI}

FRANCO DE VITA & FUERA DE ESTE MUNDO

B | 28 | 3 | sonr £.DE VITA,PPALMER (F.DE VITA)

22 18 33 4 EZEQUIEL PENA QUE TE QUIERAN MAS QUE YO

FONOVISA M.A.SOLIS (M.A.SOLIS)

23 21 22 15 BOBBY PULIDO & TE VOY A AMAR
EMI LATIN E.ELIZONDO (B.PULIDO)

958 | 25 | 5 | GARY HOBBS BUSCANDO UN AMOR

EMI LATIN G.VELASQUEZ (G.HOBBS;

25 | 15| 19 | 4 | LOSHUMILDES ME DUELE TANTO

FONOVISA E.ELIZONDO (J.VELAZQUEZ AGUILAR)

NEW ) 1 VICENTE FERNANDEZ AOUI, EL QUE MANDA SOY YO
SONY | _PRAMIREZ (V.FERNANDEZ) |

LOS PALOMINOS DUELE EL AMOR

(@D| NEWD ! | sow M.LICHTENBERGER JR. (J.SEBASTIAN)

EDNITA NAZARIO ATADA A TU VOLCAN

_ NEW) Ll Eann K.C.PORTER ‘F.CEARA)

MARISELA UN AMOR EN EL OLVIDO

NEWD U | smioiaBuMG E.ELIZONDO (V.FRANCO)

30 29 27 3 RAUL HERNANDEZ AMOR PRISIONERO

FONOVI R.HERNANDEZ (PVARGAS)

@ 31 34 3 BANDA ZETA EL CARINO QUE PERDI

FONOVISA ZE LUIS (RMONHA)

32 20 18 12 | GRUPO LIMITE ESTA VEZ

POLYGRAM LATINO J.CARRILLO (M.GALINDO,F.GALINDO!

w
w
\
~

GUARDIANES DEL AMOR EL PERO EL GATO Y YO

29 STATIONS

_ARIOLABMG NOT LISTED (A.PASTOR) _|
34 30 2 TIRANOS DEL NORTE EL LIBRO DE LOS DIOSES
FONOVISA JMARTINEZ (JA.ESPINOSA) |
35 2 20 13 .IENNIFER Y LOS JETZ & VEN A MI
EMI LA A.QUINTANILLA JR.,B.MOORE (J.E.CUESTA)
RUBEN BLADES SIN QUERER QUERIENDO
NEWD U | sow - R.BLADES (PAZEAL)
DOMINGO QUINONES SOy
NEWD D] R C.SOTO.D.QUINONES (J.FERNANDEZ)
38 25 T 31 4 PAPUCHO Y SU GRUPO WAO MARINERITO, MARINERON
HMS/JAN J.ENCARNACION (J.ENCARNACION)
SHELLY LARES SIEMPRE LO ESPERARE
NEW ) 1 S.LARES (S.LARES, JJ REYES
40 40 32 17 ENRIQUE IGLESIAS POR AMARTE

FONOVI R.PEREZ-BOTIJA {E.IGLESIAS,R. MORALES)

REGIONAL -MEXICAN

TROPICAL/SALSA
23 STATIONS |

1 LUIS MIGUEL WEA LATINA
DAM

2 CRISTIAN FonovisSa NO

3 SORAYA POLYGRAM LATINO

AMOR EN TUS 0JOS
4 FRANCO DE VITA sony

PUEDO ARRANCARTE DE..

63 STATIONS __‘

1 MARCO ANTONIO SOLIS
FONOVISA QUE PENA ME. |
2 BANDA MAGUEY FoNoviSA
TU ETERNO ENAMORADO
3 BRONCO FONOVISA
TODO CON ELLA
4 ANA BARBARA FONOVISA

1 JERRY RIVERA sony
LOCO DE AMOR
2 VICTOR MANUELLE sony
PENSAMIENTO Y PALABRA
3 RUBEN BLADES sony
SIN QUERER QUERIENDO
4 MARC ANTHONY rRMM

FUERA DE ESTE MUNDO
5 ENRIQUE IGLESIAS FONO-
VISA NO LLORES POR MI
6 EROS RAMAZZOTTI
ARISTA/BMG ESTRELLA...
7 MARCOS LLUNAS POLYGRAM
LATINO VIDA
8 EDNITA NAZARIO EMI LATIN
ATADA A TU VOLCAN
9 MARC ANTHONY RMM
HASTA AYER
10 LA MAFIA SonY
MEJORES QUE ELLA
11 SHAKIRA soNy PIES
DESCALZOS SUENOS...
12 PAUL ANKA & JUAN
GABRIEL GLOBO/SONY M.
13 AMANDA MIGUEL KAREN
AMAME UNA VEZ MAS
14 EMMANUEL POLYGRAM LATI-
NO AMOR TOTAL
15 MARCO ANTONIO SOLIS
FONOVISA  QUE PENA ME..

HASTA AYER
5 TONY VEGA RMM
DOBLE AMOR
6 DOMINGO QUINONES rMM

Soy
7 LUIS MIGUEL WEA LATINA
DAME

8 PAPUCHO Y SU GRUPO WAO
HMS/J&N  MARINERITO.
9 LA MAKINA J&N/EMI LATIN
MI REINA
10 FRANKIE RUIZ POLYGRAM
LATINO TRANQUILO
11 JAILENE EMI LATIN
YO LO HAGO MiO
12 REY RUIZ soNY
MIENTEME OTRA VEZ
13 EROS RAMAZZOTTI
ARISTA/BMG ESTRELLA...
14 EDNITA NAZARIQ EMI LATIN
ATADA A TU VOLCAN

15 MARCOS LLUNAS POLYGRAM
LATINOG _VIDA

NO LLORARE
5 LOS TUCANES DE TIJUANA
EMI LATIN PORQUE ME...
6 LOS TIGRES DEL NORTE
FONOVISA EL REPORTERO
7 INTOCABLE EMmI LATIN
NO TE VAYAS
8 EDDIE GONZALEZ sonNY
EL DISGUSTO
9 LA MAFIA sony
MEJORES QUE ELLA
10 EZEQUIEL PENA FONOV(SA
QUE TE QUIERAN MAS
11 GARY HOBBS EMI LATIN
BUSCANDO UN AMOR
12 LOS HUMILDES Fonovisa
ME DUELE TANTO
13 LOS MISMOS EmI LATIN ME
ESTA DOLIENDO DEJARTE
14 BOBBY PULIDO EMI LATIN
TE VvOY A AMAR
15 ENRIQUE IGLESIAS FONO-
visA__NO LLORES POR MI

(O Records showing an (ncrease In detecnons over the previous week, regardless of chart movement. A record which has been on the chart

for more than

700 detections for the first time. If two records are tied in number of plan

20 weeks will not recerve a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain
e record being played on more stations is placed first. Records

below the top 20 are removed from the chart after 26 weeks. © 1996 EY?Iboard/BPI Communications, Inc.
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Jagy
BLUE
NOTES

by Jim Macnie

NEW YORK IS CONSIDERED the center of the jazz
universe, but Oscar Peterson hasn’t played the city all
that much of late. Last June, the revered pianist was part
of a Carnegie Hall bash, but you’d have to go back sever-
al years to find another Apple gig by the Canadian impro-
viser. An all-star tribute to Peterson, slated for Oct. 1 at
Manhattan’s Town Hall, should rectify that. Telare will
record the event for release in early 1997. Those in on the
hat-tipping are Shirley Horn, Ray Brown, Milt Jackson,
Benny Green, Herb Ellis, Roy Hargrove, Stanley Tur-
rentine, and the Manhattan Transfer. The show is a ben-
efit for the Jackie Robinson Foundation, which provides
scholarships to African-American college students.

THE CARNEGIE HALL JAZZ BAND is gearing up for
its 1996-97 program. Tributes to George Gershwin and
Richard Rodgers are scheduled, as is an evening of
Brazilian melodies. But the kickoff of the season is the
most intriguing: “Eastwood: After Hours, Night Of Jazz”
updates movie themes from the films ol big-time jazz sup-
porter Clint Eastwood. That means there’s bound to be
some Ennio Morricone on the docket (can’t get around
Sergio Leone’s spaghetti westerns). Also scheduled is the
world premiere of a Carnegie commission from Lennie
Niehaus, who has worked with Eastwood on many films.
Guests include James Carter, Hank Jones, Jay Mc-
Shann, Jimmy Scott, and Barry Harris.

Speaking of action at Carnegie, Rosemary Clooney’s
tribute to Nelson Riddle is slated for Sept. 19. The show
will echo Clooney’s latest Concord release, “Dedicated To
Nelson.” The Carnegie date will feature the Nelson Rid-

dle Orchestra conducted by Riddle’s son Christopher.
This spring, Reprise’s Archive series released a classic
Clooney dise, “Love,” which also featured Riddle’s
arrangements.

M EL TORME suffered a minor stroke Aug. 8 at his Bev-
erly Hills, Calif., home and had to cancel several gigs,
including an appearance at the JVC Jazz Festival in New-
port, R.I. We're thrilled to hear that doctors predict a |
recovery for the Velvet Fog. Torme remains a charmer
and, as anyone who has heard him lately can attest, is still
in fine voice. Rhino’s recent four-disc boxed set “The Mel
Torme Collection” is thriving, according to Julie Remick,
jazz buyer for the Virgin Superstore in Los Angeles.
According to SoundScan, 2,000 units have been sold. Also,
happy birthday to Mr. Mel. He’ll be 71 Sept. 15 . . . Michael
Wolff’s music has often found a home on television—the
pianist used to be the boss of Arsenio Hall’s funked-up
Posse band. Now that Wolff’s scores are going to enhance
the TV movie “Dark Angel,” his tunes are back on the
small screen. Eric Roberts stars in the film, which is a
two-hour pilot for an upcoming Fox series. Roberts plays
a New Orleans homicide detective. It will air Sept. 10.
Wolff’s second jazz disc, “2 A.M.,” was released June 4 on
Cabana Boy/ Wap.

R.I.P.: Producer Miles Goodman died of a heart attack
in Los Angeles Aug. 19. He became interested in scoring
music through his cousin Johnny Mandel and went on to
orchestrate pieces for the films “Being There” and “La
Bamba.” Recently, he turned to jazz. “I had nothing
but respect for his work,” says fellow jazz producer Steve
Backer. “He realized that jazz needed a smart contextu-
alization to sell in big numbers, and he and his partner
Oscar Castro-Neves had great ideas that revitalized sev-
eral artists.” Goodman’s talent helped find a successful
setting for Toots Thielemans’ harmonica on “The Brazil
Project” on Private Music and Terence Blanchard’s “The
Billie Holiday Songbook” on Columbia. Perhaps his most
acclaimed work was the various-artists disc “Color And
Light: Jazz Sketches Of Sondheim.” Goodman was 47.

Billboard.,
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Top Jazz Albums.

E E (ZD COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK
2|2 |an SALES REPDRTS COLLECTED. COMPILED. AND PROVIDED BY §1/nd/Scan®
2 | 5| ARTIST [ 111 LL——t
T | 5 |235| LABEL & NUMBERDISTRIBUTING LABEL |
*x*NO. 1% % *
@ | | 47 | SOUNDTRACK  PANGAEA 360714.RS. 14 weeks at No. 1 |
LEAVING LAS VEGAS |
@ 2|16 SOUNDTRACK  VERVE 529554
KANSAS CITY
3 3 | o4 | DIANA KRALL
IMPULSE! 182 GRP ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO)
4 4 {140 ELLA FITZGERALD  vERVE 519804
THE BEST OF THE SONGBOOKS
5 5 | 25 CASSANDRA WILSON  BLUE NOTE 32861/CAPITOL |
NEW MOON DAUGHTER
6 g | 75 | HERBIE HANCOCK  VERVE 529584
THE NEW STANDARD
7 9 |13 BOB JAMES TRIO  WARNER BROS. 45956
STRAIGHT UP
8 8 |25 JOE SAMPLE  WARNER BROS. 46182
OLD PLACES OLD FACES
9 7 165 SOUNDTRACK  MALPASO 45949/ WARNER BROS,
THE BRIDGES OF MADISON COUNTY
12 113 TONY BENNETT @  COLUMBIA 66214
MTV UNPLUGGED
11 | 11| 9 | ROYAL CROWN REVUE  WARNER BROS, 46125
MUGZY'S MOVE
12 | 10| 2 | GLENN MILLER  RCAVICTOR 68320
THE LOST RECORDINGS
13 |13]12 JAMES CARTER  ATLANTIC JAZZ 82908/AG
CONVERSIN' WITH THE ELDERS
14 | 15| 11 | CHARLIE WATTS  POINTBLANK 41695/VIRGIN
LONG AGO & FAR AWAY
SOUNDTRACK  HOLLYWOOD 61357
21| 146 SWING KIDS
25| 71| DAVID SANBORN  ELEKTRA 61759/EEG
PEARLS
17 1l s VAN MORRISON WITH GEORGIE FAME & FRIENDS
| VERVE 529136 HOW LONG HAS THIS BEEN GOING ON
2|18 LOUIS ARMSTRONG  RCA VICTOR 68486
i GREATEST HITS
19 | 20| 3 | DAVE BRUBECK  LEGACY 64615/COLUMBIA
| THIS IS JAZZ #3
20 |17 8 TONY BENNETT  COLUMBIA 67349
HERE'S TO THE LADIES
21 | 15| 7 | TITO PUENTE/INDIA WITH THE COUNT BASIE ORCHESTRA |
A TROPIJAZZ 82032/RMM JAZZIN'
22 | 24 | 15| MILES DAVIS  waRNER BROS. 46032 1
LIVE AROUND THE WORLD
23 | 23| 9 | KENNY GARRETT
| WARNER BROS. 46209 PURSUANCE: THE MUSIC OF JOHN COLTRANE
1
BILLIE HOLIDAY  VERVE 513943
4 | 18|12 BILLIE'S BEST
25 (1910 ELLA FITZGERALD

VERVE 531762

LOVE SONGS: BEST OF THE VERVE SONG BOOKS

TOP CONTEMPORARY JAZZ ALBUMS.

NOTAS

(Continued from page 36)

thumper “Un Suicidio En Nueva York.”
Blades’ presence prompted visits by
young musicians eager to hear his
opinion about their work.

Also acclaimed by fans was Ater-
ciopelados, whose charismatic singer,
Andrea Echeverry, excelled with the
familiar favorites “Bolero Falaz,”
“Mujer Gala,” and “Florecita Rock-
era”—just as she did last April dur-
ing the group’s island debut

Todos Tus Muertos and Zapato 3
evoked howls for their explosive
punk/reggae and finesse. Also warm-
ly appreciated were Fobia, Inmundo
Mundo, Los Amigos Invisibles, and
Los Auténticos Decadentes.

Among the local acts garnering
heated response were Skapulario,
Josean Divan Y La Pena Capital,
and El Manjar De Los Dioses.

On the other hand, the festival’s
two veteran rock acts, El Tri and Los
Divididos, found that old-school
“rocanrol” was not swaying the mass-
es. Both groups got the silent treat-
ment {rom the crowd during their
sets.

Said Alex Lora, El Tri’s front man,
after the band’s set, “We came to
rocanrolear, not sing ballads or sal-
sas. The people’s reaction was logi-
cal—they do not know about real
rock’n’roll.”

Despite working with a budget
reduced from that of last year’s show,
José “Funky Joe” Vallenilla, presi-
dent of festival organizer Polyevents,
was able to accomplish more. The
security and organization were excel-
lent, with 300 security personnel

added to the 75 police officers on
duty.

Reliable sound and lights provided
by Comic Audio and Switch Lighting,
respectively, plus a dual stage, helped
surmount last year’s logistical snags.
Still, Vallenilla could attract neither
Sony Argentina star acts Soda
Stéreo and Charly Garcia nor EMI
Brazil’s noted Paralamas, as he had
planned.

LATIN CONNECTION: Billboard
has just published the 1996 Interna-
tional Latin Music Buyer’s Guide.
This year’s edition features its largest
volume of editorial content and in-
creased space dedicated to Latin
artists.

The guide is a compilation of more
than 3,000 alphabetical listings from
18 countries in 20 categories, includ-
ing artists, managers, music publish-
ers, music and video companies,
clubs, and radio stations. The infor-
mation is continually updated.

To order a copy, call 800-344-7119.
For more information about the Inter-
national Latin Music Buyer’s Guide or
any of the other seven directories
Billboard publishes annually, contact
Billboard’s publisher of directories,
Ron Willman, at 212-536-5025.

PUBLISHING BRIEFS: Indie
music publisher peermusic has pro-
moted Ramén Arias to director,
Latin talent acquisition, East Coast.
He was creative director, East Coast.
Peermusic recently signed exclusive
publishing contracts with EastWest

artist Amparo Sandino and compos-
er/producer/arranger Max di Carlo
... Warner/Chappell Music has
signed composer/producer Daniel
Freiberg to an exclusive co-publish-
ing agreement . .. ASCAP hosts its
annual El Premio ASCAP Awards
program Thursday (5) at the Tropi-
gala Club in Miami Beach, I'la.

JAGUARF,S, SODA SETS DUE:
RCA/BMG’s Los Jaguares, known in
a previous recording life as Mexican
rock stars Caifanes, are set to
release their debut album, “El Equi-
librio De Los Jaguares,” Sept. 9. The
album was produced by studio wiz-
ards Don Was and Ed Cherney.
Guest performers include Arista
Latin ace accordionist Flaco Jim-
énez, standout keyboardist and for-
mer Beatles sidekick Billy Preston,
percussionist virtuoso Paulinho da
Costa, and underrated vocalist Cecil-
ia Toussaint. RCA/BMG also drops
Soda Stéreo’s “Plugged” album
Sept. 20. The record, most of which
was taped during an MTV Latino
“Unplugged” show in March, con-
tains a guest appearance by Ater-
ciopelados’ aforementioned splendid
lead vocalist Echeverry. Lastly, in
case you hadn’t noticed, on Aug. 24,
RCA/BMG rap icon El General
made his debut on Billboard’s Hot
Dance Music/Club Play chart with
“Perezosa.”

Assistance i preparing this column
was provided by Pedro Ruz Guti#érrez
tn San Juun.

* % *NO. 1% x %

1 | 4 | GEORGE BENSON  Grr 9823 4 weeks at No. 1
THAT'S RIGHT

2 |195| KENNY GA ARISTA 18646
BREATHLESS
=1}

DAVE KOZ  CAPITOL 32798 B

OFF THE BEATEN PATH

QUINCY JONES ®  QWEST 45875/WARNER BROS.

Q'S JOOK JOINT

NORMAN BROWN  m0JAZZ 530545/MOTOWN BB

BETTER DAYS AHEAD

g | 5 | PETERWHITE  coLumsia67730 [
CARAVAN OF DREAMS
THE JOHN TESH PROJECT  GTsp 532125
DISCOVERY
712 WAYMAN TISDALE  MOJAZZ 530696/MOTOWN
IN THE ZONE
6 | 10| ACOUSTIC ALCHEMY  crp 9848
ARCANUM

ART PORTER  VERVE FORECAST 533119/VERVE

LAY YOUR HANDS ON ME

g | 47| RANDY CRAWFORD  BLUEMOON 92662/AG

NAKED AND TRUE

— | = =
o
N
=

10 | 45 | BONEY JAMES  WARNER BROS. 45913 (B
SEDUCTION
13 | 11 | 49| SOUNDTRACK  ANTILLES 529310/VERVE
GET SHORTY
14 | 12| 4 | HIROSHIMA  QWEST 46234/WARNER BROS

URBAN WORLD MUSIC

JEFF LORBER VERVE FORECAST 531555/VERVE

2

STATE OF GRACE

DOC POWELL  DISCOVERY 77037

—
-]
s
«©w

LAID BACK

SPYRO GYRA  GRP 9842

—
~
(%2
oo

HEART OFf THE NIGHT

5 | RONNY JORDAN 4Tt & BWAY 531060/SLAND

[7=)

LIGHT TO DARK

19 | 13|41 BOBBY CALDWELL  SIN-DROME 8910
SOUL SURVIVOR
20 | 16 | 18 | HERB ALPERT  ALMO SOUNDS B0005/GEFFEN
SECOND WIND
RAMSEY LEWIS  GRP 9843
2|1 - BETWEEN THE KEYS
22 |20 26 RUSS FREEMAN & THE RIPPINGTONS  GRrp 9835
BRAVE NEW WORLD
WILL DOWNING  MERCURY 628755
23 | 18| 42 MOODS
JERALD DAEMYON  GRP 9829
2338 THINKING ABOUT YOU
25 | 27 | 53| FOURPLAY  WARNER BROS. 45922

ELIXIR

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral foltowing the symbol. All albums avaitable on cassette and CD. *Asterisk indicates viny) available.
indicates past or present Heatseeker title. © 1996, Billboard/BPI Communications, and SoundScan, Inc.
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Artists & Music

Recent Naxos Releases A Classical Audio Travelog

ACTIVITY ON A BUDGET: Naxos
has been recording fast and furious-
ly this spring and summer. The
label’s dizzying and far-flung studio
schedule included the beginning of a
Sibelius cycle by the Iceland Sym-
phony Orchestra, conducted by
Petri Sakari, and the continuation of
the Matthew Arnold symphony
cycle by the National Symphony
Orchestra Of Ireland, under An-
drew Penny.

In Budapest, Jen6 Jando record-
ed Volume 1 of Bach’s “Well-Tem-
pered Clavier,” the Kodaly String
Quartet put down a new volume for
each of its Beethoven and Schubert
cycles, and a fifth volume of piano
works by Satie is due from Klara
Kormendi. In Scotland, George
Tintner recorded Bruckner’s Sym-
phony No. 5 with the Royal Scottish
National Orchestra, and David
Lloyd Jones led the same group in a
disc of music by Holst. In Sweden,
the Arion Wind Quintet and mem-
bers of the Schein Quartet record-
ed chamber music by Berwald, and
Bernd Glessner added to his com-
plete Scriabin Piano Sonatas; in
Moscow, the Moscow Symphony
plans to record the second sympho-
ny of U.K. composer Havergal
Brian (which requires an extra 16

(Uarsical
KEEPING
SCORE

by Heidi Waleson

horn players).

And there’s more to come, too. At
the end of the year, Jean-Claude
Casadesus will record Berlioz’s
“L’Enfance Du Christ” with the
Lille Orchestra.

P IANO PLUS: Pianist Jean-Yves
Thibaudet’s newest release from Lon-
don, a lovely double
disc of Debussy
(Volume 1 of the
complete piano
music), has a little
extra: a CD inter-
view of the French
pianist talking a-
2 bout himself and
THIBAUDET the music. Such
add-ons have sur-

faced before, as in

John Eliot Gardiner’s Beethoven set.
London VP Greg Barbero thinks the
interview will help consumers get an

‘an almost scandalously EMOTIONA[
Approach 1o Bach' —wa York Magazine

Joio Carlos

CONCORcI

classically ditferent

MARTINS

THE
COMPLETE
KEYBOARD
WORKS
OF J.S. BACH,
VOLUME
ELEVEN

CCD-42942

ONCERTO

Concond Records, RO, Box 845, Concond, CA 94522, {510} 682-6770, Fax (510)682-3508
Dismibuied in the U.S. by Passport Music Disrributios Inc., 2537 Delcany Stager,
Denver. CO 80216 (800) 334-3394, Fax {303} 292-69%69

additional sense of what the artist
is about. “They can listen to it once
and toss it out if they want,” he
says. “We do the interviews any-
way, it’s not expensive to produce,
and it has lots of uses—at radio, for
example.”

Other add-ons are in the works:
The new London Dutoit/Montreal
recording of Berlioz’s “Damnation
Of Faust,” due this fall, will be pack-
aged with a sampler of the award-
winning “Les Troyens” from the
same forces; maybe some more folks
will run out and pick up that four-
disc behemoth as a result. Harmonia
Mundi has a similar idea and has
included a sampler CD of Roman-
esca’s recording of Biber’s violin
sonatas, which won the Gramophone
Award, in Romanesca’s new record-
ing of sonatas by Johann Heinrich
Schmelzer (due in September). Har-
monia Mundi’s best-selling group,
Anonymous 4—whose next release,
Hungarian Christmas music called
“A Star In The East,” comes out in
September—has made Wired maga-
zine’s September “Tired/Wired 100”
list. The quartet joins Tuvan throat
singing, natural-disaster movies, and
Liv Tyler on the “Wired” list; on
“Tired” are MTYV, the Olympics, and
the 3 Tenors.

STEPPING OUT: Cala Records is
producing a 12-CD series, “New York
Legends—With Principal Players
From The New York Philharmonic.”
Each disc features one of the first-
chair players of the New York Phil-
harmonic, including Glenn Diec-
terow, concertmaster; Cynthia
Phelps, viola; Jeanne Baxtresser,
flute; and Philip Meyers, horn. Each
player has brought in musicians for
chamber works, popular repertoire,
and transcriptions on his or her
disc. (The orchestra’s horn section
appears on Meyers’ world-premiere
recording of Carlos Chavez’s Quar-
tet for Four Horns.) Many of the 91
works were commissioned by the
artists.

MISCELLANEOUS: The melliflu-
ous soprano of Julianne Baird has
resurfaced with lutenist Ronn
McFarlane on a charming Dorian
recording, “The Italian Lute Song,”
while the ever-versatile Placido
Domingo makes a compelling case
for the popular songs of Mexican
composer Agustin Lara (Sony Clas-
sical). Better that than Kathleen
Battle doing French opera arias
with her characteristic archness,
accompanied with a heavy hand by
Myung-Whun Chung and the
Bastille Opera’s orchestra and cho-
rus (this new Deutsche Grammophon
disc was recorded in 1993 and 1994),
or the croony “Lost In The Stars”
from Chanticleer with the London
Studio Orchestra (Teldec), on which
Kurt Weill and Cole Porter sound
discouragingly the same. A young
Japanese pianist, Yukio Yokoyama,
was spectacular in the Chopin
“Etudes” (Sony Classical). And for a
walk into the past, how about Sony’s
two-CD release of the score for the
unique, all-sung film “Les Parapluies
De Cherbourg,” which is great for
the Michel Legrand music (includ-
ing the hit tune “I Will Wait For
You”) and for brushing the dust off
your French.

Billboard.
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THIS WEEK
LAST WEEK
WKS. ON CHART

Compiled from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by II""
ARTIST TITLE

LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

N
=
@«

* & NO.1 & &
SOUNDTRACK @ IMMORTAL BELOVED
SONY CLASSICAL 66301 (9.98 EQ/15.98) 49 weeks at No. 1

CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A
LONDON 430433 (10.98 £Q/16.98) IN CONCERT

DOMINGO, PAVAROTTI (MEHTA) A
ATLANTIC 82614 (14.98/19.98) THE 3 TENORS IN CONCERT 1994

ANDRE RIEU

PHILIPS 522933 {10.98 EQ/16.98) FROM HOLLAND WITH LOVE

WYNTON MARSALIS q
SONY CLASSICAL 66242 (9.98 EQ/15.98) IN GABRIEL'S GARDEN

BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A*

5 | 129 ANGEL 55138 (10.98/15.98) CHANT
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS CHANT 1l
ANGEL 55504 (10.98/15.98)

7115 BERLIN PHILHARMONIC (KARAJAN) ADAGIO I

DG 49515 (10.98 EQ/16.98)

VARIOQUS ARTISTS

SONY CLASSICAL 62616 {9.98 EQ/15.98) MORE IMMORTAL BELOVED

KATHLEEN BATTLE

SEEERRCEEE

8 | 2 | pg 471142 (10.98 E16.98) FRENCH OPERA ARIAS
GIL SHAHAM
131 2| pga99232 (10.98 E16.98) ROMANCES
12 | 10| 49 | CECILIA BARTOLI A PORTRAIT

LONDON 448300 (10.98 EQ/16.98)

=
m
m
=
=
=
=

UPSHAW/ZINMAN

NONESUCH 79282 (10.97/15.97) GORECKI: SYMPHONY NO. 3

14 [15] 62

BERLIN PHILHARMONIC (KARAJAN)

DG 445282 (10.98 EQ/16.98) ADAGIO

15 [14] 20

ITZHAK PERLMAN

EMI CLASSICS 55475 (10.98/15.98) A LA CARTE

TOP CLASSICAL CROSSOVER .,

* & NO.1 & &
JOHN WILLIAMS & THE BOSTON POPS ORCHESTRA SUMMON THE HEROES

SONY CLASSICAL 62592 (9.98 £Q/15.98) 14 weeks at No. 1
e —

VARIOUS ARTISTS ,
e L I —— LEONARD BERNSTEIN'S NEW YORK

MEMPHIS SYMPHONY ORCHESTRA (STRATTA)

1
@
3 1 2 | 4] reipec 94573 10.9816.98) SYMPHONIC ELVIS
4 | 3 |46 | LONDON PHILHARMONIC (SCHOLES) |5 AND THEM: SYMPHONIC PINK FLOYD
S |43l 5’&‘3'33&“.@5'(62258 (9.98 EQ/15.98) SENSE AND SENSIBILTY
(B)| 5 |21 | VARIOUSARTISTS ~  PAVAROTT & FRIENDS FOR THE CHILDREN OF BOSNIA
()| 6 | 18 | SINCINNATI POPS (KUNZEL) SYMPHONIC STAR TREK
8 |7 |66 | VAN A 1590 EE THE VIOLIN PLAYER
9 |8 |40 | ITZHAK PERLMAN IN THE FIDDLER'S HOUSE
10 | 9 | 18 | ROVALSCOTTISHNATIONAL ORCH (VO STAR WARS: SHADOWS OF THE EMPIRE
11 | 11 | 70 | GINCINNATI POPS (KUNZEL) THE MAGICAL MUSIC OF DISNEY
120 ol ¥ |[EEACIBODOMINGO BAJO EL CIELO ESPANOL

SONY CLASSICAL 62625 (9.98 E0/15.98)

—
w
—
—

MARCUS ROBERTS

SONY CLASSICAL 68488 (9.98 EQ/15.98) PORTRAITS IN BLUE

14 |12 (13

MICHAEL NYMAN @

VIRGIN 88274 (10.98/15.98) THE PIANO

15 | 14| 6

=

VARIOUS ARTISTS

LONDON 444460 (10.98 EQ/16.98) PAVAROTTI & FRIENDS 2

TOP OFF-PRIGE CLASSICAL .,

NEWD | V!

* & NO.1 % &

VARIOUS ARTISTS
? e atho3  MUSIC FOR MEDITATION

NEW)>

VARIOUS ARTISTS

PILZ RECORDS 46203 (3.99) BEETHOVEN: PIANO SONATAS

RE-ENTRY

VARIOUS ARTISTS

e AIRECORDSTOETS T 155 MOZART: PIANO CONCERTOS NOS. 21 & 23

NEW)D

VARIOUS ARTISTS

PILZ RECORDS 257 (3.99) CHRISTMAS CONCERTO

RE-ENTRY

VARIOUS ARTISTS

PILZ RECORDS 49084 (5.99) ROMENIEEENGIHTSIE

NEW)

VARIOUS ARTISTS

PILZ RECORDS 46226 (3.99) MOZART: QUARTET 16 & 17

NEW)

VARIOUS ARTISTS

PILZ RECORDS 46317 (3.99) MOZART: CONCERTO NO. 27

NEW»>

VARIOUS ARTISTS

e s BEETHOVEN: FAMILIAR HITS

RE-ENTRY

VARIOQUS ARTISTS

L HAYDN: SYMPHONIES NO. 48, 59 & 92

RE-ENTRY

VARIOUS ARTISTS

S IRECOR TSSO TE.05) BEETHOVEN: PIANO SONATAS (BOX SET)

NEW»>

CIEICICICICICICICIE] €

VARIOUS ARTISTS

R SINTICTA S oo Gl aT58) MOZART: SYMPHONIES NO. 40 & 41

—
N

1 [100

VARIOUS ARTISTS

MADACY 0201 (4.99/6.99) 20 CLASSICAL FAVORITES

NEW)>

VARIOUS ARTISTS

T Tl T VIVALDI: THE FOUR SEASONS

NEW)>

VARIOUS ARTISTS

N et SCHUBERT: SYMPHONY NO. 6

RE-ENTRY

CIEIE

VARIOUS ARTISTS

PILZ RECORDS 449074 (5.99) MOZART: REQUIEM

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicat-
ed by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl avail-
able. BBlindicates past or present Heatseeker titie. © 1996 Biilboard/BPI Communications and SoundScan, Inc.
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internal Memo 1 )

DATE: September 7,1996 e A [
TO: Staff

FROM: Marketing
RE: Fall Release Planning

below are listed our fall priorities. these records, cither because€ of the artists involved or their signifcant
commercial potential, will command the bulk of ouf marketing resources over the next three months.

of particular note are our neEwW line of movic score albums, including 0n€ by tchaikovsky and two by el'iot
g-:)ldenthal, and all the classical titles on nonesuch.

ATLANTIC CLASSICS original score recordings

MICHAEL COLLINS - (WB) elliot goldenthal w/sinead o’connof track

ANNA KARENINA: JCcoN) solti conducting w/vengerov; tchaikovsky/rachman'mov/prokoﬁev
still working:
A TIME TO KILL (goldenthal)
ERASER (silvestri)

ERATO
BARTOLI: mozart arias/duets
ALAGNA: fales of boffman w/van dam, jo; nagano cond.

(note:at the Met this fall doing lelistr, his debut erato recording, 98483)
Wwm CHRISTIE & L.A.FLORISSANT: handel/orlando; mehul/stratonice
GRIMAUD: brahms piano op 1 16119
SUMI JO: mozarst arias (over 100k sold in korea)

still working:

NAGANO: rake’s progress w/dawn

JOEL COHEN & BOS. CAMRTA: trav’ling home
CARRERAS: passiort

NONESUCH

KREMER: piazzolla tango GLASS: music in 12 parts
REICH: city life (check it out check it out) UPSHAW: rodgers & hart

I'WISTER (mancina)

GOODE: mozart concertos DON BYRON: bug music
ADAMS: el dorado VARTTINA: kokko (bird music)
still working:

BERNSTEIN’S NEW YORK: w/dawn, mandy, audra, judy
HERSCH: rodgers & hammerstein (no other love)
KRONOS: bowl

TELDEC
VENGEROV: sibelius/nielsen ctos w/barenboim and €SO
LARMORE: carmen w/gheorghiu, ramey, €tc. sinopoli cond.
LARMORE:! call me mister (pants roles)

HARNONCOURT: storming the bheavenis (beethoven compilution) & beethoven overtures;
tie into november concerts at carnegie hall w/coe

LORIENT IMAGINAIRE: yehudi - jewish music (written in turkey) from the seraglio; ivanof-, cond
YEARNING: hoppe/wheater for alto flute & piano; tie-in to julia cameron’s book vein of gol
MASUR/NYP: brahms syms box set

stay on the case:

SYMPHONIC ELVIS: keep ‘burning love’ charting

BARENBOIM: angos among friends

CHANTICLEER: Jost in the stars (remember the great night in central park w/nyp)

(note: philadelphia orchestra is performing hannibal’s african portraits in november;
check stock: 9880_2—2/4, barenboim/cso)
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SONYclassical

YO-YO MA, EDGAR MEYER BObby McEerring

BOBBY MCFERRIN AND CHICK COREA

AND MARK O'CONNOR '— : ’ {hll‘c COFQ& THE SAINT PAUL CHAMBER ORCHESTRA
“APPALACHIA WALTZ" | " e vt Sgggions “THE MOZART SESSIONS™
Yo-Yo Ma on Celio, Edgar Meyer on L - “Paper Music” firmly established Babby

Bass, and Mark O'Connor on Fiddle; ¥
together these three award-winning
virtuosos get to the heart of American
musical traditior. The resuit is
“Appalachia Waltz,” an atbum of
extraordinary beauty and imagination
that combines the best of country,
bluegrass, and classical music. .,
Featuring 16 new works &nd innovative
arrangements of classic American
instrumentals. On tour this fall.

McFerrin as a conductor. Now he anlists his
friend and colleague, jazz legend Chick
Corea, for a unique exploration of Lozarn
Piano Concertos. Throughout, Chicx revisits
the once common practice of imprvised
cadenzas ~ but in his own unique style.
Bobhy and Chick bookend these two works
with improvised piano/vocal duets on
Mozart's themes.

DAVID PALMER
“PASSING OPEN WINDOWS
A SYMPHONIC TRIBUTE TO QUEEN"

A symphonic tribute to one of the world's greatest rock
bands. Featuring classic tracks like “Killer Queer,” “We Are
The Champions,” and “Bohemian Rhapsody,” amanged and

conducted by David Paimer, performed b= the Royal
Philharmonic Orchestra.

% 7] . KATHLEEN BATTLE AND
“’)llllill | CHRISTOPHER PARKENING
Harsalis ' “ANGELS’ GLORY” -

It | “Angels’ Glory,” the long-awaited “;
Gabriel’s follow-up to their Grammy - e
Garden nominated album, “The

Bech Pleasuyes Of Their .Company,'

Purcell © IS a unique collection of

Torelh

- Christmas carols from around
the world.

This collection of Barogue “greatest hits” “or the
classical trumpet, with the English Chamber
Orchestra, is a true celebration of the
instrument that has eamed Marsalis 8 Grammy
awards. “In Gabriel's Garden” is the official

JOHN WiLLIAMS
ON MARSALIS THE BOSTON POPS ORCHESTRA
"IN GABRIEL'S GARDEN" “SUMMON THE HEROES”

The Official Centennial Olympic Theme

John Willams, winner of 16 Grammy Awards and
5 Acadeny Awards”, presents a new album
featuring this year's official Olympic theme, plus

well-known music from past games.

THE DEETCLRL CERTENNTAL DUYNPID THENY

promotional album for the PBS MASTERPIECE
THEATER series. TV promo spots begin air ng
Fall '96.

RoBERTS

MARCUS ROBERTS

“PORTRAITS IN BLUE"

Dazzling interpretations of George Gershwin’s
“Rhapsody In Blue,” and “'| Got Rhythm’ Variations”
plus James P. Johnson's “Yamekraw.” This is the
firstever recording ¢f Gershwin's masterpiece done
as jazz improv—a Showstopper at the '95 JVC Jazz
Festival. The New York Times calls it “Music on the
verge of boiling over, barely able to contain its own
vitality.” On tour this fall.

http://www.sony.com @, “Sony Classical” are trademarks of Sony Corporation./e 1996 Sony Music Entertainment Inc.
Dolby and the double-D symbol are trademarks of Dolby Laboratories Licensing Corporation.
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“DIAMOND MJSIC”
KARL JENKINS, THE LONDON
PHILHARMONIC AND

THE SMITH QUARTET

Tre “original” ciamo1d music as “eatured
in -he 2opulbr Ce3ee< Ciamond
commerzial. Naw awaileble far the first
time an czmpact dis: ar ¢ assette.

FLACIDO DOMIAGO =
‘BAJO EL CIELO ESPANGL
(JNDER THE SPANISH SKY)”

Romance knows cne voice. As anly te car,

RICHARD EINHORN
ANONYMORS 4

“VOICES OF LIGH™

C assc cinemna amd new masic unte
in this new osatcrio inspirad ky te
silent fIm masterpi2ce, “The

Pagsion Of Jean Of Arc.” =eaturing
Aamymous 4. Cach Voices Of Light
~Jeaturing Anp1ymous 4 on teur in
the U.S this feli.

| TN THE WEST
/{QAMOND mMusic ‘ B 1 \\'¢ 7 From the celebrated Burns/Ives
- THE WEST

creative team resporsible for
the award-winning series and

<, ?‘ = W
atr N "‘ ,'h, bestselling soundtrack THE
‘ 1\ SAR S S CIVIL WAR, comes THE WEST.
b * W e L Bl o o g Premiering o PBS stations
. I BB ’1; L :’ G \‘.; A’ [nationwide ir Septerber, THE
Bk i L Y e bl HAL; WEST promisas to be one o™ the
u | : fn At =t L "}(ﬁ ~' most-watched televison seres
o N ) I P et W ‘& ‘ of the year. This original
- G X p32 y - 4! soundtrack features wun cowboy
\\. : - . g songs. traditianal American
g, AL At il QR iaimoaciay By neao,
L Ml aase . fassruments] masic E and stirring Native Americar
_ MR chanis
SK 62276
ESA-PEKKA SALONEN
LOS ANGELES PHILHARMONIC
“BERNARD HERRMANN:
THE FILM SCORES™

Recorded in Dolby Surround. Featuring
selzctions from such classic Ferrmann scores
as PSYCHO, TAX! DRIVER, MARNIE, VERTIGO,
and more.

«ry ot b uh'y “MORE IMMORTAL
BELOVED” SALONEN
MORE The brilliant sequel to th2 hottest EE%AW‘
MMOK]'AI_- cassical album of the year . IRMANN
BELOVED features more great works of
Beethoven! Certified GO D with
over 500,000 units sold in the
U.S. alone, and over 2 million
copies worldwide. “Immartal
Beloved" was the #1 Ciessical
Album on the Billboard chart for
over 48 weeks.

Featuring mare musi

SK 62616

MASTERWORKS
HERITAGE SERIES

A state-of-the-art celebration of
~00 years of vecorded history.
This new series is devoted to
rreserving unreleased and
1ang out-of-print works tv the
greatest stars of the pre-
cigital era. All recordings have
teen restored with Sony's
eward-winning 20-bit
r2mastering technology which
&dds crisp and vivid new life
while revealing details never
keard on the original playback
equipment of the time.

8§ 62006

E=AS
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Why now? "It’s like a patient in the emergency room—never
just one thing, but a constellation of symptoms,” says Steve
Murphy, president of EMI Classics and Angel Records (U.S.).
The constellation included a public that had essentially finishecd
replacing its LP collections with CDs and a universe of retailers
who had picked up on a classical boom, expanded their depart-
ments  (“too late,” says Copps) and found themselves overex-

Peter Gelb
Sony Classical

René Goliffon
Harmonia Mundi USA

tended, needing to reduce inventory. And then there was the
question of supply-and-demand. *We all made CDs like maniacs
in the first 15 years of the CD era, without wondering whether

Harmonia Mundi USA. “Now there’s a glut, with lots of useless
records that no one wants to buy.” Indeed, the numbers are stag-
gering. “In the '60s, all the companies together released 30 1o 40
classical records a month,” says Copps. “Now there are about
500.” Add to that CD transfers of back-catalog material and bud-
get labels like Naxos competing on price, and you have a pretty
confusing market picture for the consumer.

On top of that, costs of making records have risen, particular-
ly the cost of recording symphony orchestras, and their sales
have not kept pace. “Maybe 30 years ago, 5,000 copies was a
respectable sale for a classical recording,” says Peter Gelb, presi-
dent of Sony Classical (U.S.). His baseline number is now 20,000
to 30,000. Cor du Bois, senior VP of international marketing at
BMG Classics (U.S.), is also looking at numbers in that area—and
expecting 80% of his releases to make them.

Kevin Copps
Atlantic Classics

there was enough audience.” says René Goitton, president of

oo®

W

his was the year that classi-
cal labels woke up and

smelled the coftee grounds.

Scary numbers started to appear, like a 19%

decline in classical sales, according to the RIAA, and

a decline in market share from 3.7% to 2.9% from 1994 to
1995, according to NARM. Return rates that Kevin Copps,
senior VP of Atlantic Classics, describes as “ruinous”—sometimes 50%
or 60% in a given month. This was the year that everyone finally start-

ed talking about refocusing and belt-tightening . . . . . . . . . .

ART FROM THE ASHES
But for all the doom and gloom, label heads are putting a pos-
itive spin on what is happening and their reactions to it. “The
"80s being over just means that the easy times are over,” says
Albert Imperato, VP of Deutsche Grammophon in the US.
Sony’s Gelb is also optimistic. “Out of the ashes of what classi-
cal recording has been, I have hopes for a lot of creativity,” he

Costs are being scrutinized

as well, with a significant
impact on repertoire. Large-
scale recording of orchestral
music, particularly the over-
recorded standard repertoire
with expensive American (and
some European) orchestras, is
no longer really an economic
possibility.

says. “ I see record production that drives the creation of new
music, a record company functioning as a patron of art.”

Getting the numbers down is a priority with most labels: They
are trimming recording and release schedules and negotiating
contracts with few<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>