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Labels Testing Chinese Mkt.

Liaison Offices Offer Domestic Link

® BY GEOFF BURPEE

JTH] 55
SSSENGER
\:;:i'f.b"[t'f ;l‘lu.uar .,
7 mm‘-&n’uu,,u,]i’itfﬁz pendents: America’s Cherry Lane
Musie, Taiwan’s Rock Records, and
Hong Kong’s Fitto. However, these
companies (and others that would

like a presence) must recognize

HONG KONG—As a means of
establishing and testing ties within
China’s sprawling, underdeveloped

recording restraints on
industry, a their activi-
the “repre- |SON'Y ‘ m ties, such as
sentative” state con-
or “liaison” trols on lic-
office is be- ensing music

{rom outside of China and
the lack of a developed
market within,

As early as 1988, major
Hong Kong-based music companies
began to enter the mainland by setting
up representative offices or joint-ven-
ture Chinese music production enter-
prises. In recent years, the much-
hyped prospect of China “opening up”
has been seen in sharper focus, as the
(Continued on page 109)

coming an increasing'y v
valuable tool for interna- 'BMG
tional music companies. = b= fJ
Such units also serve as an
A&R antenna, a promotion center, and
a licensing connection.

The foreign firms thus represented
include three multinationals—BMG,
EMI, and Sony—and za trio of inde-

Country Artists Facing A

® BY J.R. REYNOLDS

LOS ANGELES—A wave of releas-
es by African-American spoken-word
acts will soon
begin flowing
through the retail
pipeline, as labels
attempt to tap
into growing con-
sumer interest in
the specialized
recording genre.
In an effort to
overcome spoken-word’s traditional-
ly esoterie nature, the labels are min-
ing talent across several generations
and often setting their words in rich
musical beds. The themes, though,
remain timeless: social strife and spir-

OYEWOLE

Urban Acts Put New Spin
On Spoken-Word Genre

itual enrichment.

Labels are bowing projects by
such young hip-hop and alternative-
influenced artists as Keplyn and
Mike Ladd, a
longside product
by pre-hip-hop
poets like Sekou
Sundiata and
such early-’70s
spoken-word pio-
neers as the Last
Poets and the
Watts Prophets.

“Those acts only represent the tip
of the iceberg, in terms of quality
black poets that are out there,” says
Amaechi Uzoigwe, co-founder of New
York multimedia outfit Ozone Enter-

(Continued on page 16)

WATTS PROPHETS

Competitive Marketplace

This story was written by Phyllis
Stark, managing editor of Country
Atrplay Monitor.

The
CANNES
CLASSICAL
AWARDS

NASHVILLE—The instant success
stories of country musie artists like

Mindy McCready, Deana Carter, This story was written by Marc

Presented LeAnn Rimes, Trace Adkins, and Schiffman, managing editor of Rock
January 20th, 1997 Kevin Sharp—who were gold or plat- Airplay Monitor.
Best Label inum sellers on their debut albums

and broke at radio with their first sin-
gles—are both heartering and memo-
rable. But far more common are the
artists who get signed, release a few
singles, either have a few minor chart
records or fail to make a dent at radio,
release albums that sell poorly, and
are quickly dropped or ask to be re-
leased from their labels.

(Continued on page 99)

NEW YORK—More than two years
after it became nearly impossible to
distinguish between the modern and
active rock radio formats, a new pro-
gramming wrin-
kle has recently
emerged.

Bands such as
Columbia’s the Offspring, Island’s
Local H, and Interscope’s Helmet—
rooted in the modern rock revolu-
tion—find themselves doing better
on the Mainstream Rock Tracks
chart than on Modern Rock Tracks.
(Active rock plays harder and
younger-leaning tracks than the
wider mainstream rock format.)

Local H’s “Fritz’s Corner (Messin’

(Specialty or Repertoire)
NAXOS

E197=]

CANNES CLASSICAL AWARDS
Prosented January 20, 1997 at MIOEM
Best Labet
{Spetiaity or Repertoire}
Naxos

Changing Radio Landscape
Affects ‘Modern Rock’ Acts

NEWS ANALYSIS

Around With You)” debuted at No.
36 on the mainstream rock chart for
the week that ended March 23 and
held that spot the following week.
Helmet’s “Exactly What You Want-
ed” debuted on the mainstream
rock chart March 16 at No. 33 and
moves to No. 25 this issue. Neither
of those songs
have charted on
the modern
rock chart.

The Offspring’s “Gane Away” is
No. 7 this issue on Modern Rock
Tracks and No. 5 on Mainstream
Rock Tracks; it made the main-
stream rock chart’s top 10 three
weeks before it reached the top 10 for
modern roek.

Two reasons cited for this format-
shifting phenomenon are a lack of cur-

(Continued on page 95)

German Labels, Acts

Share In Market Gains
B BY WOLFGANG SPAHR

HAMBURG—The German record

] market, the world’s

[ L } third largest, grew

2.2% in value terms

| last year to achieve

total revenues of

L . | $3.5 billion at retail

prices, according to

figures just released by industry asso-
ciation BPW.

Though the growth rate may be

modest, the figures contain two pieces

(Continued on page 101)
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Bob Batscha and Michael Bolton
invite you to join us in honoring

Jrances W. Preston

Presidert and CEO

QJ\ The Music & Broadcat b, Video Divisions
3 of UJA-Federation of New York

Wednesday, June 18, 1997 at Noon
The Essex House, New York City

Join us as we ‘toast’ Frances and recognize her dedication to meaningful philanthropic activities. Frances’ steadfast support of UJA-Federation
and The New York Music for Youth Foundation demonstrates her commitment and leadership to makirg the world a better place.

For Luncheon Reservations and information on placing an Ad in the Commemorative Journal,

please call Ron Brien at (212) 836-1126 or Nicole Walker at (212) 836-1853.

Entertainment & Music Industries Division

Chairs Vice Chairs Honorary Chairs
Edward Bleier Harold Akselrad Mel llberman Martin Payson Stephen Swid
Marty Pompadur — Charles Feldman Sy Malamed  Sumner Redstone  Laurence Tisch
Bob Meyers Bermard Myerson Lou Weiss

Music Division

Chairs Honorary Chair

Jery Gold Mel llberman
Joel Schoenfeld

@) UJA-FEDERATION OF NEW YORK
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e Thomson Joins Ranks Of DVD Suppliers
VOLUME 109 * NO. 16
* THE BILLBOARD 200 °
« wesom - renoronos s - we 'l Nl Software Rollout May Affect Hardware Strategy
- Pﬁm;mh‘ov ‘ ss| B BY SETH GOLDSTEIN software to authorized Thomson dealers. “I hardware and software can be found in only
DAVID HELFGOTT * RCA VICTOR don’t have an answer” as to whether player seven cities?” Pesce asks. “It doesn’t make
i NEW YORK—Thomson Consumer Elec-  shipments will widen, Pesce told Billboard. sense.”
CLASSICAL CROSSOVER 55§ tronics formally entered the DVD lists with However, he doubts the Columbia TriStar Things are different in the seven mar-
S HNE T SOUNDTRACKITrHIS announcements April 9 here and in Los Ange-  release schedule by itself will force a change.  kets—Los Angeles, San Francisco, Seattle,
COUNTRY les that it has begun shipping RCA playersto ~ Warner-distributed titles, with movies from Chicago, Dallas, New York, and Washington,
* UNCHAINED MELODY / THE EARLY YEARS 34| outlets in the seven markets earmarked for  MGM Home Entertainment, New Line D.C.—where Thomson is promoting a street
LEANN RIMES » Curs Warner Home Video-distributed releases. Home Video, and HBO Home Video, will price of $499 for its least expensive player
HEATSEEKERS ‘ The effort to focus its firepower—and max-  dominate in-store displays until uncommit- and Image is delivering a 24-title, 72-disc dis-
* KENNY LATTIMORE * KENNY LATTIMORE * COLUMBIA 21}  imize early sales—on the rollout cities may  ted studios like Disney and 20th Century Fox play to hardware outlets. Almost 300 have
{ not last more than a couple of weeks, howev-  begin DVD deliveries. bought a pre-pack, says Pesce, who expects
JAZZ ‘ er. Underscoring just how closely DVD play- Less than a year ago, Thomson was pur- the number to rise to 500 “when the dust set-
L. 2 o e 56|  ers are yoked to software availability, Thom-  suing an aggressive DVD strategy based on tles.”
son could be forced to go national, in part  Hollywood’s wholehearted participation. All purchases through June 30 have a 100%
JAZZ | CONTEMPORARY 56| Dbecause of Columbia TriStar Home Video’s  When that balloon popped, Thomson decid- return guarantee, “a great safety net for
% THE MOMENT * KENNY G * ARISTA plan for unrestricted shipment of its first four ~ ed on a narrow-but-deep approach that is those hardware dealers who are not sure
? titles later this month to retailers, including  supposed to satisfy hardware and software about their participation in the software side
NEW AGE 531 Blockbuster stores participating in a Sony  demand. of the business,” he notes.
B L RN ST N BRICKMAN P D | Electronics DVD demonstration. Columbia is “The rationale here is simple,” according Several thousand Thomson dealers who
‘ a Sony Corp. subsidiary. to Pesce. “Purchasing an RCA DVD player haven’t bought software are stocking players
N GRng';omngkgﬁmmm 70 “I'm going to have to give this some in Boise, Idaho, when there will not be mean-  in the rollout cities. In addition, Pesce said,
thought,” says Larry Pesce, manager of DVD  ingful software available for at least a couple several mass merchants will test the RCA
R&B product management for Thomson. Ironical-  of months is not a formula for satisfaction.” brand bgginning in the next 30 days. Thom-
NI eI ERIDEATT I THE I G T ORIOUSIENTGNIEAEIE0N ‘ 27| ly, Pesce learned of Columbia’s plans, well ~— He acknowledges that “this may very well son is giving away two Warner-distributed
; publicized in the trade press, from Image  cost us in the short term, particularly among titles with the purchase of any of its three
* THE HOT 100 * Entertainment marketing director Garrett  the early adopters,” but the plan “preserves DVD players, and there’s also a “buy two, get
PUF: SA’\SJY":SEBST?J;;‘“%L?A /"\"SEE ,D.Oxgaoy " Lee’s remarks made during the Thomson  the implicit contract we have with our cus- one free” MGM promotion starting in June.
+ event in New York. Image, which replicates  tomer base to provide full support of new Pesce doesn’t attach much importance to
ADULT CONTEMPORARY 95 and distributes laserdiscs, is supplying DVD  products we introduce.” the “early-adopter” sales of players and
* ALL BY MYSELF + CELINE DION * 550 MUSIC For the same reason, Thomson has sharply movies in the past three weeks, but he’s
curtailed its ad campaign, at least until the encouraged by the results nonetheless.
ADULT TOP 40 \ 95 Best Buv Reports third quarter, when consumer electronics According to his projections, consumers will
* YOU WERE MEANT FOR ME * JEWEL - ATLANTIC w purchases usually take off. “Why spend tens purchase about 75% of the 350,000-400,000
T = of millions of dollars on a national basis to players manufacturers are expected to deliv-
. AE?!J;“U.{YR\JALKER o 22 Lower Earnlngs y claim a degree of DVD inventiveness when (Continued on page 99)
T ] u u
DANCE / CLUB PLAY M D g
* STAR PEOPLE = GEO/RGE I\l:lCHAEL * DREAMWORKS ‘ 29 USIc OWIISIZIII
DANCE / MAXI-SINGLES SALES { M BY ED CHRISTMAN
* ALITTLE BIT OF ECSTASY 29
JOCELYN ENRIQUEZ * CLASSIFIED / TIMBER! | NEW YORK—With an aly sts expe cting a Sig—
LATIN ‘ 52 nificant downturn in Best Buy’s financial
T e results for its recently concluded fourth quar-
: ter, investors were surprised when the com-
R&B 25| Dpany reported earnings that weren’t as weak
* IN MY BED * DRU HiLL * 5LAND | as anticipated and bid the company’s stock up
RAP { $1 on the day the results were announced.
% CAN'T NOBODY HOLD ME DOWN 26 For the quarter ending March 1, the com-
PUFF DADDY [FEATURING MASE] * BAD BOY . pany reported earnings of $8.5 million, or 20
ROCK /| MAINSTREAM ROCK TRACKS ‘ cents per share, on sales of $2.3 billion, as com-
* PRECIOUS DECLARATION ‘ 97| pared with $19.8 million, or 49 cents per share,
ECCE=CTINEDS SItai ‘ on sales of $2.6 billion in the prior-year period.  gyerybody Loves Ricky. Sony Music executives gather to congratulate Latin star Ricky Martin
ROCK / MODERN ROCK TRACKS - A Bjalsg('itonlghe newhs, Best Buy stock closed o the extension of his worldwide recording agreement with Sony Music International. In addi-
* STARING AT THE SUN * U2  ISLAND ‘ pril 9 at $13 per share. tion to his successful singing career, Martin has acted on Broadway in “Les Misérables” and
‘ For the fiscal ﬁear fandmg Mareh 1, t?w on television's “General Hospital.” Pictured, from left, are Angelo Medina, Martin's manager;
* TOP VIDEO SALES 84 Minneapolis-based merchant reported earn-  pon jenner, president, Columbia Records; Frank Welzer, president, Latin America, Sony Music
* SPACE JAM * WARNER HOME VIDEO ings of $1.75 Tn!lhon, ord cents a share, on  |nternational; Martin; Robert M. Bowlin, president, Sony Music International; and Tomas
T sales of $7.8 billion. In the previous year, the  pmynoz, senior VP of AR development, Sony Music International.
KID VIDEO 87 (Continued on page 100)
* THE HUNCHBACK OF NOTRE DAME * BUENA VISTA HOME VIDEO
— | ? THIS WEEK IN BILLBOARDg
- 7
# THE FIRST WIVES CLUB * PARAMOUNT HOME VIDEO
. EYES ON THE PRIZE COMMENTARY 6  Retail Track 68 |
No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS Following the recent announcement of his Pulitzer Prize, Wynton  ARTISTS & MUSIC 1 BuyCycles 69
| Marsalis talks to jazz columnist Jim Macnie about his reaction to Executive Turntable 12 The Enter*Active File 81 l
BLUES receiving the award as well as audiences’ reactions to “Blood On The Beat 14 Home Video 82 |
* LIE TO ME + JONNY LANG * AsM The Fields,” the groundbreaking work that earned him the honor. Boxscore 18 Child’s Play 83 |
CONTEMPORARY CHRISTIAN Page 56  Gontinental Drift 20 Shelf Talk 84
B P 1
R AT A e A eReh e BIGGEST PIECE OF THE PIE fonnigr{prishge 21 REVIEWS & PREVIEWS 88
WEA and BMG Distribution were No. 1 in market share for  R&B 2 ‘
2 ore PREACHER'S?HCI::'.’ f(l)-UNDTRACK o albums and singles, respectively, in the first quarter of this year. ~ The Rap Column 26 PROGRAMMING 9
Senior retail editor Ed Christman has the story. Page 65 Dance Trax 28 AirWaves 96
KID AUDIO - o . Country 30 The Modern Age 97
B e DR E Eeeou vios roitns RobirtJ. Oowng. Marin A, Fasy, Howard Lador » Sanr vica pesl. 20T NOtaS 52 Music Video %
dents: Georgina Challis, Paul Curran, Mark Dacey, Ann Haire, Rosalee Lovett « Vice President: Glenn Classical/Keeping Score 55
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Genre’s ‘Decline’ Is A Classical Myth

B BY JOE MICALLEF

There has been a spate of articles over the
past year exploring the “decline” of the classi-
cal music business. If these critics are to be
believed, the industry’s best years are behind
it. It has little to look forward to except a
steady decline and, one must assume, eventu-
al obsolescence. Cited as “evidence” in support
of this contention is the fact that the industry’s
base of consumer support has been steadily
aging and shrinking. The fact that classical
market share and unit sales have been declin-
ing is noted as further proof.

Also cited as evidence of this trend is the
“fact” that the industry has been forced to
resort to ever more “degenerate” mass-mar-
ket fodder to pay its bills and that the produc-
tion of “serious” records has declined. Indeed,
for the first time in recorded memory, no major
American orchestra has a long-term record-
ing contract.

It is an interesting story. Quite compelling,
actually. There is only one problem: It is large-
ly untrue. Let’s look at the evidence cited.

1. The classical music tndustry’s base of con-
sumers is shrinking and the average consumer
age is increasing. The industry has been unable
to attract sufficient young people to replace
the attrition of its older consumers. With a
shrinking base of ever-older consumers, time
and the logic of gerontological inevitability will
condemn the mdustry to obsolescence.

Wow, and you thought other genres had
problems! This “fact” is widely accepted in the
classical music industry. The fact is, however,
that there is no statistically valid evidence this
is true. There is a smattering of data, most of
it quite old, suggesting that the average age of
attendees at classical music concerts has been
increasing. Much of the evidence is anecdotal;
e.g., “impressions” of ushers that “young peo-
ple don’t go to concerts anymore.”

Moreover, what surveys have been done pre-
date the attempts of many symphony organi-
zations to reach out to a younger demograph-
ic—a strategy that has, on the whole, been
quite successful. Additionally, even if it were
true that the average age of attendees had
increased, there are factors, e.g. the high cost
of tickets, that may explain it. Finally, the ques-
tion of whether the industry’s customer base
is getting “older” is irrelevant. The population
on average is getting older. Not surprisingly,
the average age of attendees at most public
events is getting older.

2. The CD boom is over. Classical music
enthusiasts have finished replacing thewr LP
collections with CD equivalents. As a result,
the market share of classical music as well as
overall unit sales have been steadily declining.

It is true that over the course of the past five
years the market share of classical music sales
as a percentage of overall industry sales has
declined from roughly 5% to around 3% of the
music industry’s turnover. A 40% decline over
five years would be a pretty alarming statistic
in any industry. Let’s step back, however, and
take the longer view. Over the course of the
past 20 years, the classical music industry’s
market share has been fairly stable at some
3% of industry sales. Beginning in the late '80s
and continuing into the early '90s, that market
share began to increase rapidly.

This increase was driven by the fact that
classical music enthusiasts were among the
first to jump on the CD bandwagon. At the
same time, the CD created economies of scale
for manufacturing and worldwide distribution

that allowed a rapid increase in the number of
titles. The combination of higher selling prices
on CDs and a sharp increase in titles resulted
in the classical industry capturing a larger per-
centage of the music industry’s dollar sales,
hence the rapid increase in market share.
The demand pattern experienced in the late
’80s and early '90s was an aberration in the
industry’s historic long-term trend. What we
have seen in the last few years is not the begin-
ning of the end, but a return to normaley.
One of the “facts” cited as evidence of the
industry’s decline has been the reduction in

‘Interest in “serious’ classical
music is greater today than it
has ever been.’

Joe Micallef is president of Allegro Corp. and

is on the board of directors of the NARM
Classical Music Committee.

unit sales of classical music recordings. It’s
true, as measured by SoundScan, that unit
sales of classical music recordings have
declined in the last several years. Between
1995 and 1996, for example, overall unit sales
declined by around 10%, from roughly 23 mil-
lion units in 1995 to 21.5 million units in 1996.
But the question we have to address is the
numbers’ significance. Is this decline the
beginning of a long-term trend, or is it mere-
ly random variation in sales numbers?

I think that time will show that it is the lat-
ter. Consider that roughly half of the decline
of 1.5 million units can be explained by varia-
tions in the sales of the top 10 best-selling clas-
sical recordings in those two years. In 1995,
the top-10 records sold 1,968,682 million units.
In 1996, they sold 1,206,567 million units. One
less hit in 1995 or one more hit in 1996 would
have resulted in sharply different comparisons.

3. There is agrowing lack of uiterest i clas-
sical music in America. Labels no longer are
interested in making “serious” recordings.
Instead, either from lack of interest or from
financial necessity they have resorted increas-
ingly to turning oul “vulgar” mass-market
inspired crossover blockbusters as a way of
keeping afloat. This new “degeneracy” is an
ndication of how far the industry has fallen—
a trend accelerated by the appalling neglect
of classical music education i our schools.

Yes, there has been a spate of what are usu-
ally described as “mass-market crossover
blockbusters.” Some of them have actually
been quite clever; others are of dubious taste.
Such projects are invariably justified in the
industry on the basis of: “We need money in
order to survive until things pick up”; “We
need the money so we can spend it on making
serious recordings no one will buy and that we
will lose money on”; and/or “It will expose con-
sumers to classical music and induce them to
become more serious buyers of classical
recordings.” The issue is not whether such
recordings are justified or whether they exist,
but whether their existence is a sign of degen-
eracy, a measure of an industry in decline.

The answer is a simple one. First, the rea-
son the industry puts out mass-market
crossover recordings is for the money. Period.
It has nothing to do with needing the money to

get over the rough spots of an industry down-
turn or to finance the recordings that are
uneconomical to make. Moreover, there is no
evidence that such recordings spark a revival
of interest in their subject matter and a com-
mensurate increase in the sales of like record-
ings. The fact is the industry does it for the
money; they have always done it for the money,
as history shows. Nothing has changed.

Is the decline of interest, perceived or oth-
erwise, in classical music a reflection that we
have been raising a generation of barbarians?
It is true that classical music education in this
nation’s schools has declined considerably. It
was partly in response to this that the Nation-
al Assn. of Recording Merchandisers orga-
nized a committee on classical music five years
ago. That committee has taken the lead in
spearheading educational outreach programs
to schools to stem the tide. Moreover, the pic-
ture has never been as dismal as many would
have us believe. Fully half of this nation’s
schools have some formal program in classical
music education. The number of young people
learning to play a musical instrument is at an
all-time high. To suggest that the industry is
fated to experience a long-term decline in sales
because we are raising a generation of bar-
barians is more than premature. It is ludicrous.

4. The last argument made 1s that i s sim-
ply no longer economical to make serious clas-
sical music recordings. The most-cited exam-
ple of this is that for the first time o recorded
memory there is not a single major American
orchestrawith along-term recording contract.

It seems paradoxical to argue that the clas-
sical music industry is no longer interested in
making “serious” recordings when retailers
are seemingly awash with classical CDs—
especially considering that many of those
recordings are of the “deep” catalog type of
esoteric, highly specialized repertoire often
cited as examples of “serious” recordings.

The number of classical music titles in cir-
culation today is easily three times what it was
10 years ago. The increase in the number of
deep catalog titles is in part a reflection of a
strong and thriving independent sector.
Increasingly, it has been independent labels
that have emerged as the low-cost producers
in the classical music industry. They have made
many of the records that the larger labels sim-
ply couldn’t have made economically.

It is true that there are many major Amer-
ican orchestras today that do not have a long-
term recording contract in place. It is expen-
sive to make recordings with major American
orchestras. But it does not have to be that way:
There are ways of lowering the cost of making
recordings. Independent labels have been
doing that for years.

The fact remains that interest in “serious”
classical music is greater today than it has ever
been. Internet mail-order companies, freed
from the limits of retail space and catalog pro-
duction costs, are able to offer the entire range
of classical recordings. They are thriving.

The cost structure of the industry is chang-
ing—in some cases in a rather painful way.
This in turn will necessitate changes in how
recordings are made, distributed, and retailed.
It may even dictate a change in who makes
those recordings. Such changes are inevitable
and a normal part of the industry’s evolution.
They are hardly signs of decline. If anything,
it is a sign of an industry adjusting to the needs
and changes of its marketplace and, in the
process, readying itself for the challenges and
opportunities of the next millennium.

_—— Senior VP/General Counsel: Georgina Challis
- Vice Presidents: Karen Oertley, Adam White
3i' e_ctm dMSahawgc Joen elu‘eelopule| t: Ken Schiager Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
iness Manager: n Sommer
Bboad Music GI’OUP - Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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In Russia, 45,000 CDs
Seized; Trains Targeted

LONDON—Russia is elamping down
on Bulgarian-made pirate CDs in the
country.

According to the Moscow office of
the International Federation of the
Phonographie Industry (IFPI),
45,000 CDs were seized from a
Moscow wholesaler at the end of
March and, earlier this month, cus-
toms officers mounted an action
aimed at stemming the flow of pirate
product into the country by train.
| The customs action was conducted
l at Kievsky Station in Moscow, the
terminus for trains from Bulgarian
capital Sofia. IFPI Russia director
Irina Savelyeva says officers found
50,000 discs worth about $100,000 in

three compartments of a train from
! (Continued on page 101)

L

Russia, Greece Work To
Combat Bulgarian Piracy

Greek Campaign Aims To
Raise Public Awareness
B BY COSMAS DEVELEGAS

ATHENS—The Greek record indus-
try has begun a public awareness
campaign aimed at stemming the
flow of pirate product from neigh-
boring Bulgaria.

Labels have been alarmed by the
first discovery of a shipment of
Greek-repertoire-only CDs being dri-
ven across the Bulgarian border into
the country. Now they are fighting
back with an anti-piracy message |
that is to be included in all their TV
advertising.

Bulgaria is a piracy black spot
deseribed by the International Fed-
eration of the Phonographic Indus-
try (IFPI) as second only to China in ’

(Continued on page 100)

Jacor Purchases Premiere

Deal Boosts Co.’s Radio Dominance

B BY DOUG REECE

LOS ANGELES—The purchase of
Premiere Radio Inc. by Jacor Commu-
nications Ine. for an estimated $185
million (Billboard Bulletin, April 9) for-
tifies Jacor’s position as one of the most
powerful full-service radio companies
in the world.

With the acquisition of Premiere,
which has carved itself a healthy niche
with its syndicated comedy, talk radio
programming, and multiformat music
programming, Jacor will likely begin
channeling content to the approxi-
mately 130 stations it works with or
owns.

This should bode well for such Pre-

miere programs as “Blockbuster Top
25 With Leeza Gibbons,” the country-
oriented “Boot Scoot’'n Party’n Nights,”
and the R&B-oriented “On The Move
With Russ Parr.”

Premiere CFO Dan Wukelson says
that he expects Premiere content to be
adopted by Jacor when appropriate.

“[The merger] doesn’t mean we’ll
have carte blanche, but, for instance, if
Jacor is using a competing comedy ser-
vice at some of its stations, I assume
they will start using Premiere’s once
that agreement expires,” says Wukel-
son.

“Synergies will be exploited, but only
where it makes sense,” he adds. “It

(Continued on page 101)

Go.Com Provides Radio Outlets
Internet Presence With Webh Site

B BY BRETT ATWOOD

L.0S ANGELES—About 500 radio sta-
tions worldwide are scheduled to join
forces on a new World Wide Web site
that adds interactive chats and other
Internet-delivered content to tradi-
tional radio.

Go.Com World Network (http:/www.
go.com) will contain text chat rooms
staffed by on-air personalities for each
participating station. The chat rooms
will be used to converse with listeners,
as well as take requests and conduct
contests. Many stations, including
WNNX (99X) Atlanta, will also incorpo-
rate live video feeds from their broad-
cast studios to accompany the chats.
Go.Com also features news, weather,
sports, and entertainment content, as
well as graphical E-mail and messaging
(Billboard Bulletin, April 10).

The site—which is already available
in preview form, but will officially
debut April 20—was announced April
4 at the National Assn. of Broadcasters
convention, held in Las Vegas.

Among the participating U.S. sta-
tions are WPLJ New York, WNNX,
KXRK (X96) Salt Lake City, and
KEGE (the Edge) Minneapolis. Outlets
in Hong Kong, Latvia, Malaysia, Spain,

Iceland, the U.K., Indonesia, Turkey,
and Australia are also participating in
the Web site.

Stations do not pay to participate,
but do share Web ad revenue with
Go.Com.

“Radio stations shouldn’t have to pay
to have a Web presence,” says the site’s
founder, Jeff Gold. “This is an efficient
way for many stations to get on the
Internet. Each radio station gets its
own chat room, and some stations will
have chat rooms for specific shows.”

Computer users will not need to

(Continued on page 16)

Global Confab To Unite Copyright Execs

Goal Is To Iron Out Int’l Performance Royalty Issues

B BY JEFF CLARK-MEADS

LONDON—A global gathering of
copyright executives and experts is due
later this month with the aim of taking
the guesswork out of international per-
formance royalty collection and distri-
bution.

The conference in Paris, held under
the auspices of international authors’
body CISAC and its European coun-
terpart, BIEM, will seek to approve a

ne

global digital standard for creative
works. If suecessful, the new system
will mean each song will carry one
globally relevant reference number.
This will remove the potential for error
inherent in the present system of
inputting the details of each work into
a separate database in each country
and will mean royalty accounting
worldwide can be handled with the
pace of a digital network.

One senior publishing source com-

Good As Gold. Island Records executives recently presented Tracy Bonham
with a gold award for her debut album, “The Burdens Of Being Upright.” The
album was nominated for a Grammy for best alternative music performance,
while the hit single, “Mother Mother,” received a nomination for best female rock
vocal performance. Bonham is currently working on material for her next release.
Pictured celebrating, from left, are Pat Monaco, senior VP/GM, Island Records;
Hooman Majd, executive VP, Island; Bonham; Andrew Kronfeld, VP of market-
ing, Island; and Joe Riccitelli, senior VP of promotion, Island.

Ability To Sign Acts Is Part Of
Immortal’s New Pact With Epic

B BY CRAIG ROSEN

LOS ANGELES—High on the success
of a roster of acts that includes Korn,
Incubus, and the Urge, Epic Records
has re-inked L.A.-based Immortal
Entertainment to a new five-year
worldwide deal that sources say is
worth $35 million.

Immortal, which was founded in
1991 by Happy Walters, initially pact-
ed with Epic a few months after its
inception. After its three-year deal
expired in 1994, Epic picked up an
option for another two years. The latest
agreement marks Epic’s biggest com-
mitment yet to the label.

“We feel very strongly about
Immortal,” says Epic Records presi-
dent (U.S.) Richard Griffiths. “It is one
of our prime A&R sources, particular-
ly on the West Coast, and we are hop-
ing to help them develop as a fully
fledged label over the next five years.
I'm a big fan of Happy, and he has a

MIDEM Asia Expects More Local Biz

LONDON—MIDEM Asia will have a
stronger Asian flavor this year, accord-
ing to organizer the Reed MIDEM
Organisation.

The trade fair, to be held May 21-23
in the Hong Kong Convention and
Exhibition Centre, will have 45% of its
participants from Asian countries for
its third running, compared with 39%
last year. The MIDEM organization
adds that, excluding Japanese execu-
tives, Asian participation will be 33%,
according to pre-bookings.

Some American and European exec-
utives have complained that in the pre-
vious two years, the event has attract-
ed too few representatives from the
burgeoning markets of Southeast Asia.
MIDEM Asia organizers say that one
way the event is countering this per-
ception is by inviting “over 100 key
retailers from the Pacific Rim” who will
have “free access throughout the mar-
ket.”

In addition to representatives of

(Continued on page 100)

tremendous team.”

Walters says the new pact will help
Immortal “move to the next level in a
big way.” Immortal recently upped its
in-house staff from 15 to 20.

“For me, Epic is the company that
offers the best of all possible worlds,”
Walters says. “They let us do our own
thing and support us when we need
support. They are there to guide us and
show us the way and also to come in
when things are getting hot and to help
get those records to the next level.”

As a result of the new deal, Immor-
tal will have the option to sign whatev-
er new talent it finds and continue to
utilize the marketing and promotional
efforts of Epic hand-in-hand with its
own staff.

Immortal plans to release up to six
albums a year. Its recent successes
include Korn’s second set, “Life Is
Peachy,” which debuted at No. 3 on
The Billboard 200 for the week ending
Nov. 2, 1996, and has sold more than
550,000 units, according to SoundScan.

Griffiths says that Immortal has also
made inroads in Europe. “We put on an
international tour of Immortal acts
with Korn, Incubus, and the Urge, and
that was successful,” he says. “Korn
has sold more than 400,000 in Europe,
and they will be going back there soon,
and Incubus and the Urge will be going
back there this summer. It is very
much a worldwide thing.”

The label also scored with the 1993
soundtrack to “Judgment Night,”
which paired hip-hop artists with mod-
ern rock acts and has sold more than
600,000 copies, according to Sound-

(Continued on page 100)

ments, “This is generally felt to be the
most practical and most potentially
suecessful project that CISAC has ever
come up with.”

The 200 conference delegates will
consider the two elements of the new
system—the assigning to each work of
a standardized number and the way in
which each national collecting group
will liaise with its counterparts to
administer the authors’ royalties that
acerue from broadeasts of the work.
Concert performance of songs is not
included at this stage.

The systems the rights groups will

(Continued on page 101)

Motown Slashes
MoJazz Staff,
Absorbs Imprint

This article was prepared by Avrplay
Monitor reporter Dana Hall and
Janine Coveney, managing editor of
R&B Avrplay Monitor.

MoJazz Records, Motown’s jazz-ori-
ented imprint, is laying off its staff and
is being absorbed into its parent com-
pany, effective April 11. The move fol-
lows the resignation of GM Bruce
Walker three weeks ago. The label is
being reconceived by Motown brass
and will retain some of its current artist
roster (Billboard Bulletin, April 9).

Kelly Haley, VP of corporate com-
munications for Motown, says,
“Motown is going through a recon-
struction process. MoJazz has always
been an imprint, will continue to be an
imprint, and will be incorporated into
the Motown system.”

MoJazz’s entire non-Motown staff
will be laid off, including label director
Erie Talbert, label assistant Shawna
Williams, marketing director/product

(Continued on page 100)

Music-Buying
Habits Detailed
In RIAA Study

B BY DON JEFFREY

NEW YORK—What’s up? Rap,
gospel, classical, jazz, CDs, singles,
and nonmusic stores, according to
new research released by the
Recording Industry Assn. of Amer-
ica (RIAA). What's down? Rock,
country, R&B, cassettes, and
record stores.

The information comes from the
RIAA’s Annual Consumer Profile
on music buying, which is based on
Chilton Research Services’
national telephone survey from
January through December 1996.
A total of 3,051 music buyers were
queried.

According to the report, the CD
continued its climb as the configu-
ration of choice for U.S. consumers.
The full-length CD aceounted for
68.4% of music purchases, up from
65% in 1995. At the same time, the
cassette has persisted in its down-

(Continued on page 103)
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Rhino Takes Excursion Into Poptopia!
Label To Issue 3-Disc Power Pop Retrospective

B BY CRAIG ROSEN

LOS ANGELES—Power pop, one of
the most durable genres in the popular
music landscape, is being embraced
with a renewed rev-
erence. On May 27,
Rhino will release
the three-volume
series “Poptopial
Power Pop Classics

BN - i3 Of The ’70s, '80s,
And ’90s.”

A The release of

CRENSHAW the series comes on

the heels of the
publication of “Power Pop! Conversa-
tions With The Power Pop Elite” by
Ken Sharp and Doug Sulpy. The
book—available via mail order for
$24.95 from Poptomes, P.O. Box 1249,
Willow Grove, Pa. 19090—features

———

THE KNACK

interviews with such power pop main-
stays as Badfinger, Big Star, Emitt
Rhodes, the Shoes, the Knack, the
Flamin’ Groovies, and the Plimsouls.

The release of the Rhino series and
the publication of “Power Pop!” follows
the success of the Poptopia! festival, a
weeklong power pop showcase that
wrapped its second year in February
in Los Angeles-area clubs.

B BY JIM BESSMAN

LOS ANGELES—The answer, ac-
cording to John Fogerty, lies in the
dobro. “It’s the whole key to every-
thing,” says
Fogerty, dis-
cussing his new
album, “Blue
Moon Swamp,”
which Warner
Bros. will release
May 20. His first
album since “Eye
On The Zombie”
in 1986, it seemed
forever delayed by the thoughtful
and admittedly “very particular”
artist’s search for the perfect
sound—and himself.

Both, it turns out, were inter-
twined.

FOGERTY

John Fogerty Is Back, At Last

Extensive Touring Will Support WB Album

“The dobro kicked open the door
to my becoming the guy I promised
I would be,” says Fogerty, thinking
back to a pledge he made to himself
when he was 14 years old. “I said
then that I would grow up and be a
really good musician and make great
records like Chet Atkins, Duane
Eddy, Elvis, Ames Burton—my
heroes. Then success happened with
Creedence Clearwater Revival, and
a lot of things went wrong. I got lazy
and didn’t progress, and then it was
’92 and I was expecting people in my
band to be of a certain level, and here
I'd promised I'd be like these other
guys and I wasn’t.”

As Fogerty explains, he began
recording “Blue Moon Swamp” 4%
years ago, but the musicians he start-
ed working with proved unable to

(Continued on page 108)

Meanwhile, such power pop-influ-
enced acts as the Gin Blossoms and
Matthew Sweet have enjoyed com-
mercial success in recent years.
Sweet’s latest Zoo/Voleano album,
“Blue Sky On Mars,” debuted at No. 66
on The Billboard 200 in the April 12
issue.

“Power pop,” a term coined by Pete
Townshend in 1966 to describe the
Who’s own mix of pop tunefulness and
rock’n’roll aggression, has been mined
for decades by some of rock’n’roll’s
most critically acelaimed and oceasion-
ally commerecially successful acts.

Rhino’s three-volume series, with
each title sold separately, features both
extremes. The "70s set ranges from the
Raspberries’ No. 5 hit “Go All The
Way” to Big Star’s noncharting “Sep-
tember Gurls,” while the '80s compila-

(Continued on page 108)

@ BY DEBORAH EVANS PRICE

NASHVILLE—Everyone has heard
the old expression that love is better
the second time
around. Curb/
Universal artist
Kippi Brannon is
finding that the
same holds true
for her music
career. As a teen,
Brannon charted
three tunes on
Billboard’s Hot
Country Singles chart in the early
1980s before quitting the business to
attend college.

She’s back with a new deal, and
her debut Curb/Universal album,

BRANNON

Curb/Universal Hosts
Kippi Brannon’s Return

“I'd Be With You,” is due April 22.
The first single, “Daddy’s Little Girl,”
bowed at No. 15 on Billboard’s Top
Country Singles Sales chart March
22 and has sold more than 8,500
copies, according to SoundScan. The
sentimental song, about a father/
daughter relationship, is No. 10 on
Top Country Singles Sales and No.
45 on Hot Country Singles & Tracks.
“Research shows it is a top-
requested song for radio, and retail
action on the cassette single has been
spectacular,” says Curb/Universal
VP (U.S.) Carson Schreiber. “In
country music, the lyric is the most
important thing and the interpreta-
tion of that lyric and the vocal styling
. That’s what we’ve felt here. In
(Continued on page 99) ’

Hall’s Rich ‘Textures’ Not Just On Guitar

Telarc Release Spotlights Jazz Master’s Compositions

W BY JIM MACNIE

NEW YORK-—When an instrumental-
ist is a virtuoso, there’s a tendency to
consider it his or her primary persona.
Displaying a bounty of talent in one
area often overshadows other skills.

The jazz world has no doubts regard-
ing Jim Hall’s guitar mastery. Over the
past four decades, the 66-year-old
musician has moved listeners with his
highly imaginative and deceptively
genteel improvising.

But Hall is also a modern composer
with resources galore, and on April 29,
fans will get a chance to see just how
fanciful, elaborate, and rich his scores
really are. “Textures,” the third Hall
disc for the Telare label, reminds us
that the guitarist’s tools include both
pick and pen.

“This is a fresh new direction for
Jim,” says Jack Renner, Telarc’s CEO
and chief engineer. “He has wanted to

go into the studio with different com-
binations of backing groups for a while
now. On ‘Textures,” the number of
instruments being blended ranges from
three or four to 14 or 15. For Jim, it’'s a
fairly grandiose
project.”

It’s a wonderful-
ly realized effort as
well. Through
seven tracks, “Tex-
tures” finds a
poignant use for
e orchestra, brass

HALL ensemble, string

trio, and even a

steel drum. Featured soloists include

saxophonist Joe Lovane and flugelhorn
player Claudio Roditi.

“When you hear the record, you
know that Jim didn’t just start writing
yesterday,” says Lovano. “There are
many deep pieces. Remember, early in
his career he was active at the Cleve-

land Institute of Music.”

For Hall, “Textures” does hark back
to lessons initially learned during his
early academic days in Ohio.

“When I was at the institute in the
’50s, I thought I wanted to be a com-
poser,” recalls the guitarist. “I'm not
sure what happened, but little by little
I found I really didn’t fit in a school
setting. So that was put on the back
burner.”

Over the years, Hall has been one of
music’s most daring characters, often
finding way to give intrepid music a
genial facade. In the ’50s, he was part of
a progressive sound that, rightly or
wrongly, was dubbed “chamber jazz.”
His work with clarinetist Jimmy
Guiffre marked some of those moves.
During the ’60s and *70s, sublime duets
recorded with both pianist Bill Evans
and bassist Ron Carter underscored
the element of intimacy in his work

(Continued on page 100)
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Uptown’s Heavy D Throws His Weight Around

Label’s Pres Carries On As Artist With ‘Waterbed Hev’

W BY HAVELOCK NELSON

NEW YORK—With the April 22
release of the Uptown Records album
“Waterbed Hev,” Heavy D extends the
“overweight lover” persona he intro-
duced on his 1988 debut single, “Mr.
Big Stuff.”

Back then, the artist, whose real
name is Dwight Myers, was the fledg-
ling label’s first signing. Today, he is
the company’s president, helping
advance the careers of other artists—
including bluesy new-jill Monifa and
brotherly vocal group Soul For Real—
along with his own.

Since “Mr. Big Stuff,” which initial-
ly appeared on the multi-act compila-
tion “Uptown’s Kickin’ It,” Myers has
headlined five smash sets: 1987’s “Liv-
ing Large,” 1989’s “Big Tyme,” 1991’s
“Peaceful Journey,” 1993’s “Blue
Funk,” and 1994’s “Nuttin’ But Love.”

He has guested on songs by numer-
ous other reggae, rap, and R&B artists,
including Michael Jackson, Janet Jack-
son, Quincy Jones, Toni Braxton,
Supercat, and Naughty By Nature.

He has also produced several albums
(Monifa’s “Moods ... Moments,” Soul
For Real’s “Candy Rain”) and
appeared on TV, on stage, and in films
(Fox’s “Roc” and “Living Single,”
HBO’s “Tales From The Crypt,” and
“Riff Raff,” a one-act off-Broadway
play by Laurence Fishburne, among
other projects).

Later this summer, he will begin
works as the lead in the Fox feature
film “Blunt Force,” from producers
Larry Robinson, Doug McHenry, and
George Jackson. And he has started his
own film ecompany, Soul on Soul Inc.,
which currently has two projects in
development.

“Now,” says Myers, “I'm finishing up
[Uptown rapper] McGruff’s first album
and starting Monifa’s second one.
Those [tasks] will take me right up into
the time when I’'m supposed to shoot
the movie.”

Myers says he is able to balance
doing so many things at once by stay-
ing focused on his strengths. “I'm more
an artist than an executive,” he

explains. “I can be a producer and tal-
ent-finder all day long, but I don’t like
to be sitting in board meetings talking
about the bottom line too much.”
Myers became president of Uptown
Records in 1995,
when its founder,
Andre Harrell, sold
the company to
MCA Inc. and
became president
of Motown
Records. He
reports directly to
Universal Music
Group chairman Doug Morris and says
he leaves the day-to-day running of the
company to his executive staff, which
is headed by senior VP Charles
Warfield.
It has been rumored within the
industry for months that Myers might

HEAVY D

be leaving his post at Uptown; Myers
is expected to step down as president
to take on a larger creative role at sis-
ter company Universal Records (Bill-
board Bulletin, April 3). Although exec-
utives at Universal decline comment
about the situation, Myers hints at the
possibility of imminent change. “At
some point—and it won’t be that long,”
he says, “I'm gonna have to relinquish
the [president] status and just maintain
as an artist, producer and talent finder.
Those are my strengths. That’s what 1
love doing.”

Heavy D started recording “Water-
bed Hev” last summer with producer
Tony Dofat. Myers says its title was
inspired by the name of a pioneering
old-school hip-hop MC. “I got it from a
brother I used to admire,” he says. “His
name was Waterbed Kev, who was

(Continued on page 23)

M BY PAUL SEXTON

LONDON—As Michael Jackson pre-
pares for live appearances in Europe
this summer, some younger mem-
bers of the Jack-
son clan have also
found that it pays
to travel.

3T, comprising
Jackson’s
nephews Taj, TJ,
and Taryll Jack-
son and signed to
the King of Pop’s
MJJ label, has
secured its fifth U.K. hit (“Gotta Be
You”) from its debut album, “Broth-
erhood.” The album is certified gold
here (for sales of more than 100,000

MJJ’s 3T Finds European
Home For ‘Brotherhood’

units), with sales estimated by MJJ’s
European licensee, Epie, at 170,000.
According to Epic’s VP of interna-
tional marketing for Europe, Martin
Brem, the success is even sweeter in
France, with album sales of 330,000,
and 120,000 in Germany.
3T’s European success began in
January 1996, when the group spent
two weeks in the U.K. prior to the
release of its debut single, “Any-
thing.” That became an instant hit
and was certified gold for sales of
more than 400,000 copies, and fur-
ther hits have come with “24/7,”
“Why” (featuring Michael), and “I
Need You.”
Europe’s continuing acceptance of
these next-generation Jacksons is, by
(Continued on page 16)

Acclaimed Singer/Songwriter Laura Nyro, 49, Dies

W BY JIM BESSMAN

NEW YORK—Laura Nyro, the be-
loved New York singer/songwriter
whose deeply soulful performances and
unique blend of pop music influences
were themselves enormously influen-
tial, died April 8 at home in Danbury,
Conn., at age 49. The cause of death
was reported to be ovarian cancer.

“She was such a special person,”
says Bill Davis Jr. of the Fifth Dimen-
sion—one of scores of artists whose
covers of Nyro copyrights lifted '60s
and ’70s pop high into the realm of
gospel and jazz. “Her melodies opened
up to where she put real music in
there—beyond the three-chord songs
of the time. And she had such a special
way of coming from the heart in her
lyries.”

Two Nyro-penned hits for the Fifth
Dimension, “Wedding Bell Blues” and
“Blowing Away,” came from Nyro’s
first album, released by Verve’s Fore-
cast label in 1966 as “More Than A
New Discovery” and reissued by
Columbia in 1973 as “The First Songs.”

RECORD COMPANIES. David Ellner is
appointed CFO of Universal Records
in New York. He was VP of finance,
North America, for EMI Music Pub-
lishing.

Paula Erickson is promoted to VP
of creative affairs, motion picture and
television musie licensing, for Sony
Music in Santa Monica, Calif. She was
director of creative affairs, motion pic-
ture and television music licensing.

Priority Records in Los Angeles
appoints Garnett March VP of urban
music and promotes Shellie Fontana
to VP of video promotion. They were,
respectively, urban regional promotion
manager for the Southwest and Mid-
west at Interscope and national direc-
tor of video promotion.

Janet Gallagher is named VP of
human resources for Capitol/Blue
Note Records in Hollywood, Calif. She
was assistant VP of administration for
Caesars World Inc.

Laura Hynes is appointed VP of

ERICKSON

ELLNER

artist and media relations for Velvel
Records in New York. She was a prin-
cipal of Laura Hynes & Associates.
Sony Music Entertainment in New
York appoints Marcel C. Garaud and
Nadja M. Webb counsels in the law
department. They were, respectively,
director of legal and business affairs
for EMI Musie Publishing and an
associate at Weil, Gotshal & Manges.
Lauren Schwartz is promoted to
director of special markets for Arista
Records in New York. She was associ-
ate director of special projects.
Mercury Records promotes Mike

Also from that album came “And When
1 Die,” a hit for Blood, Sweat & Tears,
and “Stoney End,” which Barbra
Streisand successfully covered. Follow-
up Columbia album “Eli And The Thir-
teenth Confession” yielded more hits
for the Fifth Dimension in “Sweet
Blindness” and
“Stoned Soul Pic-
nic” and “Eli’s
Comin’ ” for Three
Dog Night.

Nyro was only
19 when she
recorded her first
album, which intro-
duced a young
artist whose gifts
belied her years—and for whom musie
was a saving grace. She was born
Laura Nigro Oct. 18, 1947, in the
Bronx, N.Y., to Italian-Jewish parents.
Her father was a jazz musician, her
mother a housewife who listened to
opera and classical music. She sang
from the time she could make noise
and always wrote poems. In junior
high, she would sing doo-wop nightly

NYRO

TURNT

FONTANA

MARCH

Klein to national manager of
crossover promotion, West Coast, in
Los Angeles and Rachel Mintz to
manager of advertising. They were,
respectively, mid-Atlantic local pro-
motion manager and marketing coor-
dinator.

Susan Napodano DelGiorno is
promoted to GM of Koch Internation-
al Classics in Port Washington, N.Y.
She was A&R manager.

Bill Macky is promoted to director
of national promotion for MCA Nash-
ville. He was Western regional direc-
tor of promotion.

in hallways and subway stations with
an a cappella group.

Her influences covered the gamut of
pop and classical music genres and
artists, including the likes of Dionne
Warwick, Leontyne Price, Nina
Simone, Billie Holiday, Bob Dylan, the
Beatles, and especially Miles Davis and
John Coltrane. She said in later inter-
views that she was a very sad little girl.

She attended the High School of
Musie and Art in Manhattan, but left
at 17 with poor grades and hit songs.
Her music melted together the influ-
ences of her childhood and adoles-
cence, shaped sometimes into a concise
pop song structure, others into extend-
ed experiments in form seemingly held
together only by Nyro’s awesome vocal
apparatus: Her three octaves ranged
from low alto to soprano falsetto, and
when she sang, she plumbed an emo-
tional depth that was harrowing in its
intensity.

“She would hit certain high notes
that would send my 14-year-old soul
into orbit,” says Jane Siberry, one of
several contemporary female artists

appearing on a Nyro tribute due May
13 from Astor Place Records and titled
“Time And Love: The Music Of Laura
Nyro.”

Suzanne Vega, another tribute par-
ticipant, says, “I was just crazy about
her in my teenage years. I knew all the
lyries to her early albums, and even
now, every day or two, a lyrie comes to
mind. She wrote about a New York
landscape that was uncompromising
and extreme, with all the glory and
fury and feelings that I experienced.”

Appearing at the legendary Mon-
terey Pop Festival in 1967, the intro-
verted Nyro, who played piano, wore a
black gown with a single angel’s wing
and was booed off the stage. But then
music agent David Geffen fell under
her spell after hearing her debut album
and took her on as his first managerial
client, signing her to Columbia in 1968
under the awestruck auspices of then
president Clive Davis.

Nyro went on to release 10 albums
on Columbia (including the Verve reis-
sue), ending with 1993’s “Walk The

(Continued on page 109)

HYNES

GALLAGHER

Theola Borden is promoted to pub-
licity manager for Jive and Verity Rec-
ords in New York. She was publicity
coordinator for Jive.

Beth Gunn is promoted to product
manager at Imprint Records in Nash-
ville. She was marketing assistant.

Arjun Peters is named sales and
promotion coordinator for No Records
in Brooklyn, N.Y. He was a consultant.

PUBLISHING. SESAC International in
London appoints Wayne Bickerton
chairman. He was a consultant to
the firm. Additionally, SESAC in

BICKERTON

LORD

Nashville appoints Dennis Lord VP of
business affairs, writer/publisher rela-
tions. He was a managing partner of
Lord Entertainment.

Karen Rodriguez is appointed
director of royalties at Windswept
Pacific Music in Los Angeles. She was
senior financial analyst, royalty, at the
Burbank Studio.

RELATED FIELDS. Aliza Rabinoff is
named account executive at Shore
Fire Media in Brooklyn, N.Y. She was
accounts supervisor at In-Media Pub-
licity.

12

www americanradiohistorv com

BILLBOARD APRIL 19, 1997


www.americanradiohistory.com

{ AT ar vards
Top Ten Golden Heart Love Song Of The Year : Listen

Golden Heart Encouraging Love Song - Diamond Award : The Most Exciting Empire
Perfect Lover Of Celebrities'Award

JVC Hit Radio Music Awards
Hit Radio Great Achievement Award (Male)
Hit Radio Dance Beat Song Award : The Most Exciting Empire, A Greviously Amorous Night
Hit Radio Love Ballad Award : Listen

Hit Radio Stage Performance Award (Male)
Hong Kong Commercial Broadeasting Co., Lid. The Ultima

Male Artiste Silver Award

Seng Chart Awards

Jade Solid Gold Best Ten Awards Presentation

Jade Solid Gold Best Ten : Listen
Supreme Stage Performance Award

Ay}

ost Panular Chinese Hit Sone in North A
&= |

A Greviously Amorous Night

Sinocast Awards
Ten Best Chinese Song : The Most Exciting Empire

n

e Ten Best heme Songs

Devoted to Love
Top Ten Chinese Gold Songs Award : The Most Exciting Empire

Top Ten Pop Singers Award
Distinguished Performance of the Year (Male Singer)

YR W 1'% R ¥ A ar

O

WARNER MUSIC

Supreme The Best Mandarin Song : Only With My Love

SOUTH EAST ASIA

~3
NI ra

The Most Outstanding Performance Female Singer
Fy elect PY

Awar

190 1

Top Ten Golden Heart Love Song Of The Year : A Tacit Agreement
Golder Heart Mandarin Love Song - Silver Award : Worth It
Golden Heart Female Artiste - Diamond Award

Mgty [T g

Hit Radio Great Achievement Award (Female)
Hit Radio Best Karaoke Award : Owe Nothing. Elegy Of Love
Hit Jadio Dance Stage Performance Award (Female)

Houng Kong Commercial Broadcasting Co., Lid. The Ultimate Song Chart Awards
Female Artiste Silver Award

My Favourite Female Singer
My Favourite Concert : Sammi X Live 96

al | a
Jade Solid Gold Best Ten Awards Presentatio

Jade Solid Gold Best Ten : A Tacit Agreement
The Most Popular Female Singer

" O Al
NONOK N¢

7 Can'tvLé{ You éo

Ten Best Chinese Song : Worth It
Best Female Singer

A Tacit Agreement

]

Top Ten Chinese Gold Songs Award : Never Want To Let You Go
Top Ten Pop Singers Award
Distinguished Performance of the Year (Female Singer)

Suareme The Best Cantonese Song : Owe Nothing
Supreme The Best Mandarin Song : Worth It
Supreme The Best MV Award : Worth It


www.americanradiohistory.com

Artists & Music

Toad Takes Musical Leap On ‘Coil’
New Columbia Set Shows A Harder Edge

B BY CARRIE BORZILLO

LOS ANGELES—*“I came into this
album, for the first time, thinking we
were really good. I'm not trying to be
egotistical, but it’s really the first
time I’ve allowed myself to really be
proud,” says Glen Phillips, lead
singer/songwriter for Toad The Wet
Sprocket, about the band’s highly
anticipated batch of new songs,
“Coil,” due May 20 on Columbia.

“Coil” is indeed some of the best
work the band, which is based in
Santa Barbara, Calif,, has written in
its 10-year-plus history. While the
group (Phillips, guitarist Todd
Nichols, bassist Dean Dinning, and
drummer Randy Guss) has remained
true to its core sound, “Coil” repre-
sents a subtle yet important depar-
ture. First, Phillips has penned songs
more intimate than ever (“Whatever
I Fear” and “Desire”). Second, the
Gavin MacKillop/Toad-produced
album contains one true rocker,
“Desire,” which chugs along in stark
contrast to Toad’s otherwise melan-
choly, mellow sound.

“Desire” is also uncharacteristic of
Toad in another way. Phillips explains,
“It's, well, crotch-driven. It’s nearly
embarrassing. We've never really had

TOAD THE WET SPROCKET

anything even remotely sexual
before. Well, we may have written
some but we’d never let anyone hear
them before. It’s funny to listen to
because it’s really out of character.”
“We're a lot less embarrassed this
time,” continues Phillips, whose music
is published by Sony Music Publish-
ing. “I mean, [we're] less meek, 1
guess, or less self-conscious . . . Being
in a band has always been embar-
rassing for me. ‘Oh, this is my soul,’
as if people should care. It’s an
embarrassing kind of job, but we’re
finally getting used to it. I've always
had people on my back for being neg-
ative on the band in the press, but now
1 can finally say that I'm really proud
to be playing with these people.”
It’s been three years since an

EMI To Play Up Group Image
For 2nd BIessm Union Set

M BY JIM BESSMAN

NEW YORK—BIessid Union Of Souls’
love-affirming hit single “I Believe”
surprisingly lifted the then-unknown
Cincinnati-area quintet to a gold debut
album in 1995’s “Home,” which also
spun off the hit “Let Me Be The One.”

“[‘I Believe’] was one of those [songs]
where we thought it was good but did-
n’t know how it would do,” says Blessid
vocalist Eliot Sloan. “One of those
things where the song said so much and
made a lot of people think—without
anybody knowing who we were. It was
like when I was a kid and turned on the
radio and heard songs that became part
of our lives—which is what we want our
songs to be.”

But the big success of Blessid’s first
single and album, of course, brings
greater scrutiny to its self-titled follow-
up, which EMI will release May 20. “T'd
be lying if I said we weren’t concerned
about living up to ‘Home,” ” continues
Sloan, “but really it was in the back of

BLESSID UNION OF SOULS

our minds. We didn’t have time to
worry about what we had to do—we

just wrote whatever came out.”

Sloan and guitarist Jeff Pence are
the chief songwriters in the band,
though the new album’s first single, “I
Wanna Be There,” is also credited to
percussionist Eddie Hedges and fre-
quent collaborator Emosia, the produc-
er of both Blessid albums, who was
assisted this time by the band’s key-
boardist C.P. Roth. The group—which
also includes bassist Tony Clark—
wrote 20 songs for the album and con-

(Continued on page 20)

SHURE

lan Anderson

MICROPHONES

T SoUND OF PROFESSIONALS...WORLDWIDE.”

album of freshly penned Toad songs
was released. “Dulcinea,” which sold
848,000 units, according to Sound-
Scan, was released in 1994 and
peaked at No. 39 on The Billboard
200. The set spawned two hits, the
No. 1 Modern Rock Track “Fall
Down” and “Something’s Always
Wrong,” which charted on the Mod-
ern Rock, Mainstream Rock, and Hot
100 charts.

A collection of B-sides, dubbed “In
Light Syrup,” was issued in 1995 and
scored two slots higher on The Bill-
board 200, at No. 37. The album’s
“Good Intentions” made its way to
five Billboard singles charts.

Even though Toad has consistently
made the charts, received exposure on
MTV and VH1I, and logged many miles
on the road, the band is still best known
for its two earlier hits, “Walk On The

Hey, Hey Paula. Paula Cole takes a break from her current tour to meet with
Warner Bros. execs. Shown, from left, are Russ Thyret, chairman/CEQO of Warner
Bros.; Jeff Gold, executive VP/GM for Warner; Cole; Charlie Springer, Warner VP
of sales; Nancy Stein, Warner VP of special projects; Cole’s manager, John
Carter; Jim Wagner, Warner senior VP of marketing; and Joe McEwen, Warner
senior VP/director of A&R. Cole's current release, “This Fire,” contains the hit
“Where Have All The Cowboys Gone?”

(Continued on page 18)

THEY GAVE US A DOZEN GOOD YEARS:
Soundgarden has called it quits after 12 years
together. No reason for the split, termed “amicable,”
was given. According to sources, the band’s four
members—Chris Cornell, Kim Thayil, Ben Shep-
herd, and Matt Cameron—are each signed to A&M
as individual artists and are expected to announce
any solo plans shortly. Additionally, it looks like the
band’s current album, “Down On The Upside,” is the
last music we’ll see from them as a collective unit:
A source says there are no “From The Vaults”
albums of previously unreleased

Soundgarden Parts Ways; Goos To
Settle With Metal Blade, Sign With WB

Goldberg. Goldberg adds that the album is likely to
contain song parodies and spoken-word comedy.
“We’re meeting with various producers to see who
he clicks with. Right now, we're only one minute into
the creative process,” he says . . . Ken Weinstein,
former director of media relations at Atlantic, has
been named director of marketing at Mercury
Records . .. N2K’s Encoded Music has landed New
York-based quintet Mini-King . . . Metallica’s
James Hetfield and members of Kiss and Aero-
smith are among the celebs who have taped spots
plugging the National Hockey

material planned.

In a statement released to
staffers at A&M, the band’s
home since 1989, label CEO Al
Cafaro said, “[Soundgarden
has] chosen this moment to end
the creative chapter of
Soundgarden and move on to

1he
LBEAT

League’s (NHL) Stanley Cup
Playoffs. The spots start run-
ning Wednesday (16) on Fox,
ESPN, and some local NHL tele-
vision rights-holders . . . Stu
Fine has reactivated Wild Pitch
Records. Primarily noted as a
hip-hop label when it was formed

other artistic challenges, part-
ing with respect, grateful for
their collective accomplish-
ments.”

The band had an amazing run, garnering both
commercial and critical acclaim. According to A&M,
Soundgarden sold more than 20 million albums
worldwide.

G 00 TO YOU: The Goo Goo Dolls, their label,
Metal Blade, and Warner Bros., which distributed
the Goos’ last album, “A Boy Named Goo,” are very
close to settling the lawsuits they filed against each
other last year, according to sources (Billboard,
Dec. 14, 1996). As a result, the Goo Goo Dolls will
now be signed directly to Warner Bros. Records and
are expected to have a new album out by the end of
this year or early 1998.

The Goos had filed a suit against Metal Blade last
November, for breach of contract, charging the com-
pany with nonpayment of royalties. Subsequently,
Metal Blade and Warner Bros. filed suits against
the band. According to SoundScan, “A Boy Named
Goo” has sold more than 1.2 million units in the U.S.
Metal Blade CEO Brian Slagel could not be reached
by press time.

STUFF: Radio iconoclast Don Imus, whose syndi-
cated show is beamed from WFAN-AM in New York,
has signed a deal with Mercury Records. An album,
slated to come out later this year, is in “early stages
of development in terms of content and style,”
according to Mercury Records president Danny

by Melinda Newman

in 1986, the record company will
now focus on rock, jazz, and
exploiting its rap catalog. The
first signee is Bigmouth, a
British rock band now based in New York (Conti-
nental Drift, Billboard, July 11, 1996) . . . Metropol-
itan Entertainment Group’s Hybrid Recordings has
made a marketing and distribution pact with 1M1
Trax, a new soundtrack label. The first project
under the new venture will be the soundtrack to
“Subway Stories,” produced by Jonathan Demme,
Ed Saxon, and Rosie Perez.

UPDATE: Ryan Downe and Treadmill Trackstar
have been added to the Skoal Music ROAR tour,
which kicks off May 24 in Omaha, Neb. ... Shawn
Colvin, Jewel, Fiona Apple, and Lisa Loeb have
been added to the Lilith Fair lineup. The all-female
tour also features Sarah McLachlan, the Cardi-
gans, Mary Chapin Carpenter, Paula Cole, the
Indigo Girls, and Suzanne Vega. The tour, the
brainchild of McLachlan, starts July 5 and will hit
35 cities (Billboard, Oct. 19, 1996) . . . The Smokin’
Grooves Tour ’97, presented by the House of Blues,
will feature Erykah Badu, Cypress Hill, and
George Clinton & the P-Funk Allstars. Joining for
selected dates will be the Pharcyde, the Brand
New Heavies, OutKast, the Roots, and Foxy
Brown. The tour starts June 30 . . . Atlantic act
Camus will begin a Northeastern residency tour
May 1 at Bill’s Bar in Boston. Camus will hit Boston,
New York, Philadelphia, and Baltimore three times
each during the month.

=)
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ArtistLed Label Loosens Classical Gonfines

Couple’s Venture Opens Doors To Musical Freedom

B BY BRADLEY BAMBARGER

NEW YORK—The do-it-yourself
ethos isn’t restricted to punk rockers
or folk troubadours.

With all the downsizing in classical
music, the scaled-back virtues of entre-
preneurial, artist-led ventures seem
increasingly apparent in the longhair
arena, too. One of the first such
endeavors is in fact ArtistLed, a bou-
tique label begun by the husband-and-
wife team of cellist David Finckel and
pianist Wu Han.

Launched in January, ArtistLed has
issued three albums so far—and they
aren’t sold in stores. Finckel and Han
sell the CDs at their
frequent duo con-
certs and via the
label’s Internet site.
The discs—inelud-
ing music by
Tchaikovsky and
Zoltan Kodaly on
one, Richard Strauss and César
Franck on another, and Finckel’s
father, Edwin, on the third—have
proved popular enough to sell through
the bulk of their initial 1,000-copy
pressings.

The impetus for ArtistLed was musi-
cal freedom and the desire for a per-
sonal touch, according to Finckel,
whose main gig is with the world-
renowned Emerson String Quartet
(which records for Deustche Gram-
mophon). “This sort of thing is nothing
new for rock bands, of course,” Finck-
el says. “They’ve been making records
in their basements and putting them
out for years. But for classical musi-
cians, it’s unheard of. Yet it can be
done. Our recordings pay for them-
selves, which is fairly rare for classical
discs that aren’t crossover material.

“What’s most different and special
about ArtistLed is the atmosphere
under which the recordings are made,”
Finckel continues. “We really take our
time getting just the right sound and
choosing every note in the editing
process. We can also record whenever
and whatever we like—we don’t have
to fit into a release schedule, and what
we do doesn’t have to be considered
fashionable. And just because we
record something doesn’t mean we'’re
under obligation to release it. Artist-
Led functions more like a painter’s stu-
dio than a record company.”

Despite the low-key stance, Artist-
Led discs are no garage-band memen-
tos. Finckel and Han meticulously pro-
duce each recording with their
engineer and occasional violin partner,
Da-Hong Seetoo, using custom equip-
ment and resonant church venues. And
in marketing these lovingly prepared
products, ArtistLed strives for an inti-
mate relationship with the audience.
Han points out that the making and
selling of the records is a natural exten-
sion of the duo’s concerts.

“The people we meet, on the road
seem to have a real need for classical
music, especially younger people,” Han
says. “So I don’t believe that the de-
mand for this music is dying. The fas-
cination with beautiful sounds and deep
emotions is a basie part of human
nature. But the connection with the
audience has to be rebuilt beyond all
the hype and commercialism. Artist-
Led is our small statement on the

FINCKEL AND WU

potential vitality of classical musie.”

While Finckel and Han say they
won’t rule out placing their catalog
with an independent distributor in the
future, at present they are happy
making the discs available through the
ArtistLed World Wide Web site
(www.artistled.com), which features
information about the duo’s back-
ground, repertoire, and the recording
process. Fans can order from the site
by typing in their credit ecard num-
bers, or they can fax in an order form
or call a toll-free number.

The ArtistLed Web site is linked to
several fellow-traveling sites, including
those of the Internet Cello Society and
the Aspen Music Festival. Finckel and
Han have built an E-mail list of sever-
al hundred addresses, and they have
begun sending CDs to classical radio
and the media. In early March, Finck-
el and Han received airplay on four
stations in New York prior to a perfor-
mance at the 92nd Street Y, and the
duo was featured in mid-March on “St.
Paul Sunday,” an hourlong perfor-
mance and interview program syndi-
cated to more than 200 stations via
Public Radio International.

In perhaps ArtistLed’s most impor-
tant exposure to date, an extensive pro-
file of Finckel, Han, and their label ran
in the January issue of BBC Music
Magazine, with the publication’s cover
CD for the month consisting of the
duo’s performances of full works by
Grieg, Schumann, and Chopin. The
ArtistLed version of the disc won't
appear until January '98 at the earliest
(when the BBC license is up). In the
meantime, Finckel and Han have been
recording Beethoven’s complete works
for cello and piano on their way to cov-
ering the entire literature—although
Finckel says the date of the next
ArtistLed release and what the CD will
feature is still open.

More buzz on ArtistLed should come
as Finckel tours the world with Emer-
son and helps promote the quartet’s
new complete set of Beethoven string
quartets on Deutsche Grammophon.
Finckel plays at least 100 dates a year
with Emerson and Han plays about 70
on her own, with the duo increasing its
concert schedule to about 20-30 shows
annually. The two are booked and man-
aged by IMG/Fine Arts Management
in New York.

MJJ’S 3T FINDS EUROPEAN HOME

(Continued from page 12)

the act’s own admission, a contrast to
its performance at home, where some
of the momentum of a highly promising
debut with “Anything” seems to have
dissipated. That first release, in Sep-
tember 1995, amassed U.S. sales of
700,000 units, according to SoundScan,
and peaked at No. 15 on the Hot 100.

Subsequent singles “Tease Me” and
“Why” sold only 54,000 and 45,000
copies, respectively, with “Brother-
hood” at 260,000 units.

The group’s MJJ releases were pre-
viously worked by 550 Music but
recently moved to the Work Group.

Taj Jackson feels that European
media have judged the group more on
its own merits than has been the case in
the U.S., where its family ties have
proved more of a hindrance than a
help. “Radio played us a lot more inter-
nationally,” he says. “Plus there’s a lot
less politics involved. Unfortunately,
some of the places we went to in the
States, it was more about, ‘What will
Michael do for us if we play your song?’
They should judge us on the musie: If
it’s good, play it; if it’s not, don’t.

“In the beginning,” he continues,
“we paid way more [attention to]
America, we did much more promo
[work], but then it seemed like the

SPOKEN-WORD ACTS

(Continued from page 1)

tainment.

Uzoigwe is executive producer of
Ozone’s “Eargasm: Crucialurbanpoet-
ics, Vol. 1,” a compilation of New York-
based spoken-word acts slated for
release May 1. Acts featured on the
project include Ladd, Saul Williams,
Vibe Khameleons, Jessica Care Moore,
and Abiodun Oyewole from the Last
Poets.

In its attempt to reach a broader
market segment, a key creative compo-
nent of “Eargasm” is its prominent
melodies under the spoken-word per-
formances. Uzoigwe says the strong
choruses, hooks, and breakdowns cre-
ate accessibility for general-market
consumers. However, he is quick to add
that the heavier-than-usual music con-
tent augments, rather than supplants,
the poetry.

“The artists on the project are among
the best New York has to offer or they
wouldn’t have been on the project,” says
Uzoigwe.

In his effort to attract a wider base
of consumers, Keplyn’s “Rhythm
Lounge,” due May 27 on Vagabond
Music via M.S. Distributing, features
several tracks on which the spoken-
word artist actually sings.

“It sets me apart,” says the Los
Angeles-based artist. “I use real musi-
cians who combine jazz and [alternative
R&B]), which gives my work color. But
the poetry remains the focus.”

The artist’s striking looks and mus-
cular build will be a key imaging ele-
ment in the album’s marketing cam-
paign. But he says the set was crafted
to appeal to more than just a female
audience. “The work offers listeners
[romantic] sensuality, as well as such
darker topics as the drug monster that’s
out there and domestic abuse.”

Common themes among most black
spoken-word artists include shrewd
observations on the social, spiritual, and
economic conditions of the common
man. “Themes are important,” says the

Last Poets’ Oyewole. “They help people
stay focused on objectives.”

The Last Poets’ “Time Has Come,”
due Tuesday (15) on Mouth Al-
mighty/Mercury, offers listeners a
late-’90s version of the message the
act delivered on its seminal 1970 self-
titled set. “Time Has Come” explores
such familiar themes as poverty, the
erosion of morality, and the social
troubles that result.

“We wanted to regain some of the
same verve we had on that first album,”
says Oyewole, who is joined by Umar
Bin Hassan and drummer Don “Bab-
tunde” Eaton.

“This album exposes us to the
wounds that we’ve created ourselves
or have had inflicted on us,” says Oye-
wole. “The time has come to wake up;
we've got to take charge and restore
the precious values that we’ve kicked
to the curb.”

Earlier this year, Owl Books pub-
lished “The Last Poets On A Mission,”
a retrospective on the acclaimed spo-
ken-word act (Billboard, Jan. 18).

Richard Dedeaux of the Watts
Prophets shares Oyewole’s sentiments
concerning the state of affairs for black
people in America. “The same problems
are here that existed back when we first
began recording in the early '70s,”
Dedeaux says. “Only many of those
problems are a lot worse.”

Amde Hamilton and Otis O’Solomon
round out the Watts Prophets’ mem-
bers. The act’s current set, “When The
"%s Came,” was released March 22 on
London/Payday.

Across the generations, 26-year-
old Ladd shares elder poet Oye-
wole’s take on society but puts his
own spin on the plight via “Easy Lis-
tening For Armageddon,” his debut
Seratchie/Mercury set.

Slated for release May 20, the
album explores everything from
nihilism and Armageddon to the
importance of the nuclear family. “It’s

an attempt to reflect my diverse expe-
riences being in a black body in Amer-
ica,” says Ladd. “But I try to keep it
pretty expansive.”

As on other spoken-word record-
ings, “Easy Listening For Armaged-
don” taps music as a means of easing
the lyrical digestive process for con-
sumers. “The beats are sort of
smooth, but when you listen to the
words, they still make you itch,” says
Boston-based Ladd.

Although the lyrical content of the
artist’s aloum primarily reflects his
experiences growing up in the U.S,,
he admits that he may have sublimi-
nally incorporated the nearly two
years he spent living in India, begin-
ning at age 16. “I recorded this album
primarily for the American communi-
ty of color and those who feel disen-
franchised and, most importantly, for
me,” he says.

MARKETING THE MESSAGES

The growing popularity of spoken
word has led to some high-profile spo-
ken-word concert performances. This
month, Michael Franti, of Capitol
recording act Spearhead, is conduct-
ing a “Smokin’ Words” promotional
tour in conjunction with National
Poetry Month. The artist is perform-
ing at retail stores and in schools and
colleges in San Francisco, New York,

Minneapolis, and Washington, D.C.
On Feb. 8, the first “Word: Life”
poetry and musie concert was held at
New York’s Irving Plaza. Spoken-word
performers who participated in the all-
day event, which was headlined by
Kedar musical vocalist Erykah Badu,
included Ladd, the Last Poets, Moore,
Amiri Baraka, N'Tozake Shange fea-
turing Sandra St. Victor, Felipe
Luciano, Dana Bryant, and Vibe
Khameleons. According to Uzoigwe,
the event’s producer, more than 1,000
people attended, and he plans to take
(Continued on page 26)

international thing just took off.”

Brem recalls an international mar-
keting meeting in December 1994 at
Sony Musie in New York at which the
group performed. He says, “Immedi-
ately afterwards, we said, ‘We’re going
to break this band in Europe.””

A key to achieving that goal was the
band’s availability for promotion. “It’s
like a model [story] for us,” says Brem,
“of how you can be successful through-
out Europe by devoting time and doing
promotion. They’ve been in five times
and devoted a lot of time to a very clear
strategy of how to open that market.”

Brem feels that 3T is positioned to
one side of the lucrative European “boy
band” market. “They’re compatible
with that, but it’s much more like a
Jackson thing than a Worlds Apart,
Backstreet Boys scenario,” he says.
“You can't really compare them to the
boy bands.” EMI Music recently
secured a worldwide publishing deal
with the act.

Tom Wilson, music eoordinator and
presenter at Forth FM Edinburgh,
says that the Scottish station has sup-
ported 38T’s singles. “We did look at
them at first because Michael Jackson
[was involved]; it gave them a big kick-
start, but they’ve come into their own.”
He adds that Forth was reluctant to
give “Gotta Be You” as much airplay
because of a rap by Herbie, but has
recently playlisted a rap-free version
supplied by Epic.

“Their first three singles were very
strong, and the album’s done very well
for us, too,” says Andy Smith, singles
buyer at Ainleys Music in Leicester,
England. “[The Jackson connection]
did help in the way they were exposed
at first, but they do it off their own bat
now. They appeal to the young girls,
the same sort of people that buy Peter
Andre.”

3T is recording its second album,
which Brem says Epic hopes to release
as soon as September. For the French
market, the group has recorded a
French-language version of “Brother-
hood” album track “Words Without
Meaning” for single release “leading
into the summer.”

G0.COM

(Continued from page 8)

download any specific “plug-in” soft-
ware to receive the video netcasts or to
participate in the chats.

The Athens, Ga.-based company is
negotiating with a major computer
hardware firm to provide stations with
equipment needed for chat rooms and
netcasting, according to Gold.

While many radio outlets have
already established a presence on the
Internet, most are still grappling with
how best to use the Web to gather
research on existing listeners, to
expand their audience, and ultimately
to make more money.

Other companies, such as Elec-
tricVillage, are also aiming to carve a
business on the Web by providing cus-
tomized content to stations for their
Web sites (Billboard, Feb. 22).

Dallas-based AudioNet has also har-
nessed hundreds of stations to its Web
site. However, AudioNet’s Web radio
strategy focuses on netcasting the audio
signal of stations to a global audience.

Go.Com has no immediate plans to
offer Internet audio, according to Gold.
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Date: Wednesday, May 7th 1997
Place: Hard Rock Cafe :

221 West 57th St.

(Between 7th Ave. & Broadway)
Cocktails: 7 p.m.
Dinner: 7:30 p.m.
Roast: 8:30 p.m.

Tickets: $400 Advance Donation
$500 At The Door

For More Information Contact: T.J. Martell Foundation 212 245-1818.

Help Honor WBCN’s VP of Programming

at the 9th Annual Roast to Suppor: the

T.J. Martell Foundation for Leukemia,
Cancer & AIDS Research

MC: Tony Berarcini; VP/GM WBCN

Roasters:

Tami Heide; KRDQ Goddess

Harvey Leeds; Sr. V= Eoic Records

Jonathan Lev; Sr. VP Jerry Brenner Group

Mark Parenteau; WBCN God

Joey Ramone; Joey Ramone

Billy West; Vox Extraordinaire/Ren & Stimpy,
Space Jam’'s 3ugs Bunny, etc.

Columbia All-Sta-s

plus surprises!!

Chairman: Kid L=o

Event Sponsors: Hard Rcck Cafe, Schiefelin & Somerset Co., Sony Studios.|

This Eveht Is Dedicated to the Memory of Edward J. Keating
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Mercury Deal Won’t Belie Indie-Leaning Love’s Musical Integrity

B BY JIM BESSMAN

NEW YORK—Laura Love would have
been content to go her own way, 4 la Ani
DiFranco, had not Mercury Records
intervened. But while her aptly titled
fourth album, “Octoroon,” is her first
major label title, the May 20 release
shows no concessions to commercial
demands.

Not that the Nebraska-born, Seattle
resident’s accurately self-dubbed
“Afro/Celtic” music is at all inaccessi-
ble, as Mercury marketing VP Marty
Maidenberg readily observes.

“There aren’t many artists who’ve
built up a 10,000 or so fan-club base
without having a major label behind
them,” notes Maidenberg. “So we're not
going to change her formula too much.”

Said “formula” is Love’s unique
fusion of African-tinged music with
Appalachian, funk, R&B, rockabilly,
and folk, though really, “it’s more like
confusion than fusion,” she says.

“I don’t really devour a lot of music,
but [1] hear snippets here and there at
festivals without really meaning to,”
Love adds. “Some of it just sinks in—
the really emotionally grabbing stuff—
and sticks with me. But I've always
loved Appalachian—the high lonesome,
bluegrassy, mournful, minor-key white
soul music—and I love black soul music.
So I guess I have kind of a split per-
sonality, because to me, they’re all very
similar in the way they can reach you
... When I was growing up [in the '60s]
there was nothing strange about hear-
ing Petula Clark, say, next to James
Brown. But now so much is driven by
what other people want us to hear,
which is why a lot of people are turn-

ing to publie radio stations.”

Love’s previous albums found favor
with publie radio, college, and triple-A
programmers. They also impressed
New York women’s clothier Dan Storp-
er to license Love album tracks for
some of his Putumayo store’s multi-
artist theme compilations.

“She represented the point where so
many musical genres I like and want to
expose came to-
gether,” says Stor-
per, who also
heads his store’s
Putumayo World
Musie label, which
focuses particular-
ly on world and
Celtic folk musie.
Storper included
Love on a 1994
“Shelter” singer-songwriter album and
Carnegie Hall concert, and her contri-
butions were so well received that he
later issued the “Laura Love Collec-
tion” on Putumayo.

She also caught the ear of Billboard,
and was named one of the country’s
best unsigned acts in an article, “Bands
You Can Bank On” (Billboard, Dec. 24,
1994).

“The Carnegie Hall show really
changed a lot of things for me,” contin-
ues Love, who'd never before been to
the East Coast and who calls Storper
“St. Dan.” “He showed that a corpora-
tion with a conscience is possible and
opened the door for Mereury.”

Still, Mercury had to overcome
Love’s philosophical skepticism regard-
ing major labels. “They approached and
1 said, ‘Thank you very much, that’s
great, but it’s not possible to put out a

good major label record and achieve cor-
porate ideals of commereialism and hit-
making,” ” says Love. “I felt that our
goals are adversarial—and still do. To
think [in terms of] trying to write a hit
is a bad way to think of things. Trying
to say something you feel might be a
better thing and real motivation. So
[signing with major label] wasn't for
me.”

But then Mercury head Danny Gold-
berg himself came to a gig. “He’d just
been appointed and liked the musie,”
says Love, who was signed to Mercury
by A&R rep David Wilkes. “I felt real-
Iy good about him, but suppressed it out
of skepticism. Then they brought us to
New York, and when [Goldberg] told me
he had managed Nirvana and showed
me pictures of Kurt Cobain, it threw me
over alittle because one of my greatest
regrets was never seeing them play in
the little local dives, since I learned
later that his philosophy and polities
were so much like my own. So when 1
knew that Kurt was close to Danny and
saw that Danny just wanted to cry
when I mentioned the pictures, 1 fig-
ured if he was good enough for Kurt, he
was good enough for Laura.”

Up until then, Love notes, she had
put off other label overtures. “I felt I
was making a fine living and the money
was coming back to us,” she says. “But
then we started doing bigger and big-
ger festivals and it got harder to do
everything ourselves—driving the van
to the gigs and unloading everything,
and now we had four records to carry
around. Plus, it was taking more and
more time administering my label, so
there was less time performing and
writing musie, and it was time to do

TOAD TAKES MUSICAL LEAP ON ‘COIL

(Continued from page 14)

Ocean” and “All I Want,” from its
breakthrough 1991 album, the 1.2 mil-
lion-selling “Fear.” Yet, the band is
admittedly still not widely recogniz-
able.

“The record company is like, ‘Oh,
that will change with this record,’”
says Phillips, who has become a dad
(twice) in the band’s three-year quiet
time. “I like that we've managed to be
successful and be anonymous. Put
Evan Dando next to us, have us both
walk down any street, and he’d be
mobbed. But, if you hummed our songs,
they could hum them back to us. The
thing is, we've never been very cool, and
we’re not cool enough to even be uncool.
All people can really write about us is
that we have these songs that some find
moving.”

Columbia’s job, at this point, is sim-
ply to remind fans and the industry of
what Toad has accomplished artistical-
ly and commercially in the past decade
and that it is one of the most vital bands
that came out of the late-’80s. To
accomplish this, the label is issuing a
promotional retrospective of Toad
called “House Of Toad,” named after
the band’s World Wide Web site. (The
site, www.houseoftoad.com, is being
redesigned.)

The album, which will be serviced to
radio, retail, video, and press tastemak-
ers this month, will feature one or two
songs from all four of the band’s
albums, which also include 1989’s
“Bread And Circus” and 1990’s “Pale.”
The “House Of Toad” CD will also fea-
ture “Come Down,” the stunning first

single from “Coil.” That track will be
serviced to triple-A, modern rock, and
mainstream rock radio stations late
this month.

“Toad has yet to reach their full
potential,” says Tom Corson, VP of
marketing at Columbia. “They have a
large and respectable fan base, but
they have not achieved their due with
crities or their full audience yet.”

Since it has been three years since a
new album was released, Columbia is
planning a back-to-basics approach in
marketing “Coil.” The plan is for the
band, which is booked by Creative
Artists Agency and managed by Chris
Blake, to play eight or nine colleges,
primarily on the East Coast, between
April 25 and May 5. Closer to the street
date of the album, Toad will embark on
a 10-city tour of small clubs, to which
fans will receive a ticket when they pur-
chase the album. In addition, coffee-
houses and colleges will be targeted
with a snipe campaign prior to the
album’s release.

A major summer tour is also in the
works, as are appearances on Global
Satellite Network’s nationally syndi-
cated radio show “Modern Rock Live”
and “Late Show With David Letter-
man.” Columbia is also planning to use
the House of Toad Web site to promote
the album.

Corson anticipates at least three sin-
gles from “Coil,” with “Whatever 1
Fear” and “Dam Would Break” as pos-
sible follow-ups to “Come Down.” “The
band has really stepped up on this
album; they sound more confident and

mature,” says Corson. “Glen’s vocals
are as strong as ever, the songwriting
is deep, and it rocks out a bit more.”

However, Phillips admits that he
doesn’t see where the band fits on radio
right now, although he’s not too con-
cerned about it. “Those [bands] that
seem to be lacking last a little longer.
We're not going to be thrown out with
the last trend, because we weren’t a
part of it,” says Phillips, who’s anxious
to get back on the road soon. “I'd be
surprised, though, if we didn’t do well
with this album. I mean, who knows. 1
think it’s better than the last two—bet-
ter and more easily digestible.”

Bob Bell, new release buyer for the
240-store Wherehouse Entertainment
chain, based in Torrance, Calif., says
there is a lot of anticipation for “Coil”
at retail. “Particularly after the suc-
cess of [“In Light Syrup”], which sug-
gests that this new record should do
spectacularly well,” says Bell. “For a
B-sides record, it sold ineredibly well,
and that really speaks to the
[strength] of the fan base that they
have. They have a good following and
will never suffer from the one-hit won-
der syndrome.”

On the international front, Columbia
is looking to broaden the band’s base in
Europe. “They’ve already committed
quite a bit of time in the past there, but
we haven't seen it really connect. We’re
hoping to do that with the launch of
‘Coil,” ” says Julie Borchard, VP of
international at Columbia. The album’s
worldwide release will coincide with its
domestic street date.

another record.”

Love’s label was called Octoroon
Biography, an octoroon being someone
whose ancestry is one-eighth black.
“It’s a term populated in slave days,
when slaves were categorized for auc-
tion by degree of blackness,” says Love.
“I’d be categorized as octoroon, though
both my parents are light-skinned
black. But I've found that there are still
a lot of degrees of racism: People real-
Iy want to know what I am, and not nec-
essarily for good reasons.”

“Octoroon’s” title track is, in fact, set
at a slave auction. Other songs on the
dise, which was produced by Wilkes
and Love’s manager, Mary McFaul,
likewise reflect Love’s political, philo-
sophical, and ecological concerns.

“I Am Wondering,” for instance,
wonders about the declining number of
big trees in America, while “Can’t
Understand” addresses the country’s
religious fixations. These tracks, along
with “All The Pushin’,” are on a three-
song Mercury “Words And Music”
giveaway cassette sampler also includ-

ing Love’s commentary, which the label
is distributing at concert appearances
at coffee shops, campuses, and non-tra-
ditional retail accounts to reach con-
sumers who may not go to record
stores regularly or listen to radio con-
sistently.

“Laura’s success has to do with the
intensity she brings to her perfor-
mances,” says Maidenberg. “We'll keep
her on the road, concentrating on her
Pacific Northwest home base and then
spreading her around the country.
We'll bring her to the folk festivals,
which she’s done the past few years to
tremendous success, but really, it’s just
a simple plan to take a phenomenal
artist and take her best sales aspect—
her performing—and let her sell her-
self.”

Her band members are Rod Cook,
guitar and steel guitar; Julie Wolf,
accordion and African “tongue” drum;
and percussionist Chris Leighton.

Putumayo will support some of
Love’s forthcoming shows with mailers

(Continued on page 20)
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EMI TO PLAY UP GROUP IMAGE FOR SECOND BLESSID UNION SET

(Continued from page 14)

tinued writing in the studio. Recording
commenced immediately following 18
months of touring in support of “Home”
and lasted 4¥2 months.

Other outside writers this time include
Grammy-winning “Change The World”
songwriter Tommy Sims, who co-wrote
“Light In Your Eyes,” and Shelly Peiken,
who co-wrote “Peace And Love.”

Musically, the band remains slotted in
what they call “rural soul.” ‘Jeff’s from
the country, and Emosia’s from Brook-
lyn [N.Y.],” notes Sloan. “Putting those
two [influences] together with acoustic
guitars and matching it all up with drum
loops is how we get our grooves. We're
not just straightforward pop, but coun-
try-flavored, rock, and spiritual—all
that pretty much meshes into one.”

“Blessid Union Of Souls” is “more
focused” than “Home,” however, and as
Sloan further notes, focuses on the act
as a band. “There’s no mistake that this
is a band, instead of a solo act—which
some people thought we were.”

Adam Sexton, EMI’s VP of market-
ing and international, notes that
“putting a face to the name” is indeed a
major goal with the new album.

“We found that recognition of ‘I
Believe’ was universal—but not every-
body knew that the song was sung by
Blessid Union Of Souls,” says Sexton.

“With this record, we want to get that
point across.”

Consistent graphics featuring band
imagery on album and single packag-
ing, point-of-purchase materials, and
the video for “I Wanna Be There”
should help communicate that, Sexton
notes. While the cover shot of “Home”
showed only Sloan and Pence, new visu-
als “give a full impression of the entire
band,” adds Sexton.

“One thing that’s important about
this record is that the band has grown
as a band,” Sexton continues. “The
music is much more mature; the play-
ing is much more together; the sound is
fuller. The fact that they were on the
road 18 months really shows through
on this album.” i

This time out, too, EMI has the “lux-
ury” of sufficient setup time, which,
Sexton notes, was lacking for Blessid
previously. “It was a blessing and a
curse that ‘I Believe’ took off so quick-
ly at radio,” he says, “but this time
we're able to set it up at radio and get
press reviews upfront—which we
didn’t have last time.”

While EMI is looking for a Tuesday
(15) impact at AC, triple-A, and top 40
radio for “I Wanna Be There,” Sexton
reports that the top 40 station in the
band’s hometown, WKRQ, is already
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“hitting” the Tom Lord-Alge-mixed
single 45 times a week, which is “a nice
bellwether.”

The band members are now gearing
up for a two-pronged promo tour start-
ing April 7, during which they will visit
radio and retail, setting up radio con-
tests where winners get to attend
showcases in contest markets a month
later. “Part of the reason that radio is
so receptive is that the band’s so gen-
uine and don’t have an attitude,” says
Sexton. “They really are all about love
and happiness and caring—it’s not a
put-on, and it comes across in their
music and personal appearances.”

In faet, Debbie O’Hara, director of
advertising and promotions for the
Philadelphia-based, 165-store the Wall,
says that the band has kept in touch
with the chain since playing its confer-
ence two years ago. “We weren’t famil-
iar with them, but our managers went
wild for them, and they were such nice
guys that they signed autographs for
hours and even wrote us a note last
Christmas just to say hi. So we at the
Wall almost consider them one of our
own: They’ve played at a couple of our
stores and have had constant expo-
sure—which is so important in trying
to break a new band.”

Sexton says that Blessid Union Of
Souls is also looking to do a Wal-Mart
and Borders tour:

Meanwhile, EMI is sending “Blessid
Union Of Souls” cassette samplers to
subscribers of Entertainment Weekly
and is preparing another sampler cam-
paign with the Limited.

“They have a very strong female
demo,” notes Sexton, “so we’re doing
female-oriented press and an ‘I Wanna
Be There’ contest tie-in with Hallmark
cards,” which will probably involve
reuniting a couple who are geographi-
cally apart for a special occasion.

“What we saw on the road is that a
lot of people not only want to but need
to hear a loving reassurance over and
over again,” says Sloan. “If we can
answer this need in a song—while
keeping the emotion and passion that’s
a part of us individually—we’ve accom-
plished what we want to get across.”

LAURA LOVE

(Continued from page 18)

to nontraditional retailers to which it
services its audio product. “We feel that
Laura represents our label, even
though she’s not signed to us,” says
Storper, who is including another Love
track on his label’s May 20 sampler,
“Travel The World With Putumayo.”

While Love may not be a mainstream
commercial artist, Maidenberg con-
cedes, “we do feel she’ll appeal to a
wide variety of radio formats.” Initial-
ly, triple-A and college radio will
receive a three-song CD sampler and
an advance CD with custom artwork
April 21. A postcard mailing will alert
Love’s fan club, and tour posters and
advertising with weekly papers will
help support tour markets.

Meanwhile, an initial CD run will
involve a special Digipak featuring art-
work and personal comments from
Love to make the release stand out and
further introduce her to a broader audi-
ence. “She’s such a breath of fresh air
that when people hear her, they react
the same way,” adds Maidenberg.
“They realize how different and special
she is and fall in love with her.”

Gontinental Drift

BOSTON: When the Irresponsibles won Musician’s 1996 best unsigned band
contest, many in the Boston rock community said, “Who?” They are now find-
ing out. The group’s self-released album, “Big Orange,” contains two songs,
“Falling Down” and “Reinventing The Wheel,” that the band submitted for
the competition. One listen to the slick, inventive pop, and it’s easy to under-

stand how some of the contest’s
judges, like Adrian Belew, Matthew
Sweet, and Steve Winwood, would
respond to them. In fact, Belew has
contacted the band and will produce
its next record this summer. Despite
the national acclaim, the Irresponsi-
bles, from Boston suburb Scituate,
does not have a high profile in Boston
and has only played sporadic gigs.

“It’s almost like pop is a dirty word in |
Boston sometimes,” says vocalist/gui-
tarist Pete Montgomery. “We are not ashamed to have real songs with good
hooks. The songs on ‘Big Orange’ really don’t live up to what we are doing now
as we've really developed our sound.” In fact, the band has added a four-piece
string section and plans to showcase the unit in some of its upcoming shows
around town. “We’ve been playing the club circuit,” Montgomery adds, “but it’s
been tough getting attention here. Now I think people are going to be willing
to listen. There are never enough good pop songs.” Contact Jon Mitton or
John Lay at 115 West Management at 508-830-0150. KEN CAPOBIANCO

THE IRRESPONSIBLES

TATE COUNTY, MISS.: One of America’s few remaining dry counties—where
mules and moonshine are plentiful, and the mid-Southern hill country abrupt-
ly collides with the Delta flatlands—is the home ground for the North Mis- |
sissippi All-Stars. The All-Stars are Luther Dickinson (guitar, vocals), Cody
Dickinson (drums, vocals), Paul Taylor (bass, vocals), and Kelly Hurt (vocals).
Luther and Cody’s father, noted producer Jim Dickinson, who also occasion-
ally joins on keys, has been producing a number of fine tracks for the band at
the House of Blues in Memphis and at
his own Zebra Ranch studio. “The new
material is like two things at once, the
north Mississippi blues and a real
aggressive post-punk/rap Beastie Boys
thing,” says Jim Dickinson. “If you can
get inside and spontaneously throw the
elements around, people respond, no ®

matter what the musical genre.” High- NORTH MISSISSIPP! ALL-STARS
lights include the dark, throbbing “No

Mo’ ”; “Mississippi Clean,” a gritty portrayal of local erime (featuring contri-
butions from local rapper Remus); and the visceral and mysterious “Died
Down.” “Until I toured up East with R.L. Burnside, I never realized that
there was such a huge audience for what we are doing, and that is so encour-
aging,” says Luther Dickinson. “I was just going by pure instinet and gut feel-
ing.” As the band evolves, there is a buzz that All-Stars are the young vital
return of the classic self-contained studio rhythm section, along the lines of
Ry Cooder and Jim Keltner. They have proved their point in the studio with
a wide range of artists, from Beck to Billy Lee Riley. On Friday (18), the
North Mississippi All-Stars will be playing at the B.B. King’s club on Beale
Street in Memphis. Contact 601-429-2639. RICK CLARK

MIAMI BEACH, FLA.: With a slashing combination of rock, pop, and dance groove
styles, Maria has already become a local buzz band here. Started up in 1995
by a group of grade school friends, the group comprises lead singer Mike Rod-
erick, guitarist Paul Molina, drummer Brendan Buckley, bassist Dan Feizs-
li, and keyboardist Pete Wallace. Since
the band members come from a multi-
cultural city, the band took a name that
would stay the same no matter how many
languages it was translated into. A five-
song, self-titled, silver foil-covered disc
released late last year showed off the
band’s versatility, with each song taking
on a different character, like pop radio
used to be in the "70s. “The song should
dictate how it should sound,” says the
continually hyped-up Roderick, who occasionally takes the stage in a very Bea-
tles-esque suit and tie. “You listen and think we're a different band with each
song.” “Heavy Head” takes its cue from acoustic ballads, while “Wicked” opens
up with Roderick screaming like a TV evangelist before launching into a high-
octane rock song. More recording for a second five-song set is set for this
month, and an East Coast tour is planned for summer. For more information,
call 305-839-5284. SANDRA SCHULMAN
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BiLLBOARD'S H E AT S E E K E [ S.ALBUM CHART

> COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
O SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I ll I I" top 100 of The Billboard 200 chart. When an album reachss this level, the album and the artist's subsequent albums are immedi-
wig =5 e ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
T ‘%J 2 Lé—' é % ARTIST APRIL 19, 1997 TITLE availabte. () Albums with the greatest sales gains. © 1997, Billboard/BPI Communications.
e © | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
* A & NO.1 & & % 26 | 31 30 | LOCAL H ISLAND 524202 (8.98/14.98) AS GOOD AS DEAD

6 | 38 | KENNY LATTIMORE COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE 27 | 32 | 5 | REEL BIG FISH M0JO 5301 3/UNIVERSAL (7.98/11.98) TURN THE RADIO OFF
2 2 5 RONAN HARDIMAN PHILIPS 533757 (10.98/17.98) MICHAEL FLATLEY’S LORD OF THE DANCE 28 18 13 | SWEETBACK EPIC 67492 (10.98 EQ/16.98) SWEETBACK

(3| 0|13 MATCHBOX 20 LAVA 92721/AG (7.98/11.98) YOURSELF OR SOMEONE LIKE YOU 29 | 25 | 2 | SPEARHEAD CAPITOL 31959* (10.98/15.98) CHOCOLATE SUPA HIGHWAY
4 8 2 | WILD ORCHID RCA 66894 (10.98/15.98) WILD ORCHID 30 | 39 | 33 | ANN NESBY PERSPECTIVE 549022/A&M (10.98/14.98) I'M HERE FOR YOU
5 7 | 21 | NO MERCY ARISTA 18941 (10.98/15.98) NO MERCY 50 | 2 | BIG HOUSE MCA 11446 {10.98/15.98) BIG HOUSE

(B 15 | 6 | TONIC poLYDOR 531042/A8M (8.98/10.98) LEMON PARADE 32 | 38 | 13 | THE SUICIDE MACHINES HOLLYWOOD 162048 8.98/12.98)  DESTRUCTION BY DEFINITION
1 S 3 DAVID KERSH CURB 77848 (10.98/15.98) GOODNIGHT SWEETHEART 33 26 31 AMANDA MARSHALL EPIC 67562 (10.98 EQ/16.98) AMANDA MARSHALL
8 11 38 DJ KOOL CLR/AMERICAN 43105/WARNER BROS. (10.98/15.98) LET ME CLEAR MY THROAT 19 2 OMC HUH! 533435/ MERCURY (10.98/16.98) HOW BIZARRE
S 5 B [IHREE & MAEIAYeropHersdosts e ) THEEND 35 | 35 | 4 | ORB ISLAND 524347 (10.98/16.98) ORBLIVION
10 13 35 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) | STOLED THIS RECORD 36 3 28 MERRIL BAINBRIDGE UNIVERSAL 53019 (10.98/15.98) THE GARDEN
11 1 'S CALL E (8. b CAEDMON'S CALL

5 : CAEDMON e s T R SR 37 46 2 MILA MASON ATLANTIC 82923/AG (10.98/15.98) THAT'S ENOUGH OF THAT
] 8 FREAK NASTY HarD HOOD/POWER 2111/TRIAD (10.98/15.98)  CONTROVERSEE... THAT'S LIFE... AND THAT'S THE WAY T IS
@ 38 43 4 NUYORICAN SOUL GIANT STEP/BLUE THUMB 1130*/GRP (9.98/15.98} NUYORICAN SOUL
(13)] 20 | 8 | RAHSAAN PATTERSON tch 11559 (9.98/12.98) RAHSAAN PATTERSON
39 37 32 FUN LOVIN’ CRIMINALS EMI 35703 (7.98/11.98) COME FIND YOURSELF
14)| — 1 MICHAEL CARD MYRRH 4605/WORD (9.98/12.98) UNVEILED HOPE
40 21 5 GINA G ETERNAL 46517/WARNER BROS. (10.98/15.98) FRESH! |
15 5 2 MACHINE HEAD ROADRUNNER 8860 (10.98/15.98) THE MORE THINGS CHANGE... . e c
—3 K'S CHOICE 550 MUSIC 67720/E>IC (10.98 EQ/16.98) ARA N M

17 | 2 | RAY J EASTWEST 62017/EEG (10.98/16.98) EVERYTHING YOU WANT !

— / L b BODY AND SOUL

(D] 22 | 13 | ERIC BENET warner ros. 46270 (10.98/15.98) TRUE TO MYSELF QR CKOBRAUN GLU oo 270 L0-98/16.98)

30 3 LESS THAN JAKE CAPITOL 37235 (6.98/9.98) LOSING STREAK 43 44 7 DJ SHADOW MO WAX/FFRR 124123*/LONDON (10.98/16.98) ENDTRODUCING..... DJ SHADOW
19 | 19 | 13 | THE CHEMICAL BROTHERS ASTRALWERKS 6157+/CAROLINE (10.98/14.98) EXIT PLANET DUST M | 47 | 22 | KULA SHAKER columBia 67822 (10.98 EQ/16.98) 2
20 | 14 | 10 | SPACE GUT REACTION 53028/UNIVERSAL (10.98/15.98) SPIDERS — | I | ANGELINA UPSTAIRS 1005 (9.9814.98) THE ALBUM

@ 3 6 SNEAKER PIMPS CLEAN UP 42587NVIRGIN (10.98/15.98) BECOMING X 46 | 42 | 28 | GARY ALLAN DECCA 11482/MCA (10.98/15.98) USED HEART FOR SALE

(22)] — | 14 | BARENAKED LADIES REPRISE 46393/WARNER BROS. (10.98/16.98) ROCK SPECTACLE 47 | 41 | 54 | RICOCHET columsia 67223 (10.98 EQ/}5 98) RICOCHET
23 | 21 | 8 | FRANKIE CUTLASS VIOLATOR 1548*/RELATIVITY (10.98/15.98) POLITICS & BULLSH*T 48 | 36 | 26 | SOUL COUGHING SLASH 46175*/WARNER BROS. (10.98/15.98) IRRESISTIBLE BLISS
24 | 16 | 35 | JACI VELASQUEZ WORD 67823/EPIC (10.98 EQ/15.98) HEAVENLY PLACE — | 25 | SHAKIRA @ sONY 81795 (7.98 EQ/12.98) PIES DESCALZOS
25 | 28 | 32 | AKINYELE 200 31142“NOLCANO (6.98/9.98) PUT IT IN YOUR MOUTH (EP) — | 1 | CESARIA EVORA NONESUCH 79450/AG (10.98/16.98) CABO VERDE

SQUEEZE PLAY: Flavor
Unit/EastWest R&B four-
some Joose is securing a
bright future at radio with
its cover of the Garth
Brooks hit “If Tomorrow
Never Comes.”

For the week ending April

ship between the kissing
cousins formats of country
and R&B (R&B and Country
Airplay Monitors, Feb. 1).

“Don’t Take Her, She’s All 1
Got,” “Nobody Knows,” and
“I Swear” are examples of
tunes that originated in the
country or R&B camps and

were subsequently recorded

Big Time. Following the
release of Semi Gloss' EP,
“Teenie,” which was
issued in late February,
New York-based Dirt
Records will bow the self-
titled full-length debut by
the group May 27. The
band brings its crafty
lounge pop to New York's
Fez on Saturday (19).

with great success by artists
in the other genre.

The Face Of Success. Look
for Bystorm/Universal rap artist
Tracey Lee to break out soon
with “Many Facez,” his debut
that flaunts his multiple per-
sonas. The album, which was
released April 8, includes the
single “The Theme (It's Party
Time),” which is No. 25 on the
Hot R&B Singles chart.

“If Tomorrow Never
Comes” is the first single
from the band’s self-titled
debut album, which

will be released e NAN
Lol RonanHaciman, Hichoel Py’ Lord Of e D
Elektra director = o

of marketing \l
Michelle Murray

EAST NORTH CENTRAL
LRonun Hardiman, Michoel Fiatiey’s Lord Of The DanceJ

REGIONAL HEATSEEKERS NO.

NORTHEAST
Tonic, Lemon Parade

POPULARUPIRISINCS.

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

when you enter through top
40,” says Murray. “We took
the back door, and it’s
worked out perfectly.”

Meanwhile, in keeping
with its staggered program-
ming push, the label released
the top 40 version to retail
March 4.

On April 22, a CD maxi-
single containing various
versions of the song, includ-
ing the 23rd St. remix, along
with an album cut, “Remem-
ber When,” and a nonalbum

track, “Nature Of
7 Things,” will hit
] stores.

says the label has
instituted a “five-
prong approach” to
promoting and
marketing the sin-

A

WEST NORTH CENTRAL

| Corey Stevens, Blue Drops Of Rain

v

To bolster airplay
and sales, the quar-
tet has been per-
forming at various
station-sponsored

gle.

On Jan. 23, the o [ ’,,

label serviced a ﬂ ~ PACIFIC J

single with the ReelBigFish,h:rnTheRadiq?ﬂ

album cut and two
remixes to main-

4, Broadcast Data Systems
reports that the track is
impacting at 58 top 40 radio
stations, 32 adult contempo-
rary stations, and 27 main-
stream R&B stations.

The act, which like Brooks
hails from Oklahoma, got the
idea to record the song from
Elektra VP of A&R Merlin
Bobb.

In fact, this is the latest in
a long and fruitful relation-

stream and rhythm-

~ MDDLEATANTC | events and in-
Kenny Lattimore, Kenny Lattimore stores, especially in
¥ z -, — markets where the

SOUTH ATLANTIC
Kenny Lattimore, Kenny Lattimore J
— |

track is reacting
strongly. Regional
promotion and ad-

—

IN V

SOUTH CENTRAL
[_ Three 6 Mafia, The End

crossover top 40
radio.

The following week, Elek-
tra delivered the same sin-

~ THE REGIONAL ROUNDUP

gle to AC stations.

Rotating top 10 lists of best-selling titles by new and developing artists.

While the song paved the
way for Joose at top 40, Fla-
vor Unit approached R&B
outlets Feb. 10 with a more
suitable 23rd St. remix.

“With a new urban group,
I don’t think record compa-

WEST NORTH CENTRAL

Corey Stevens Blue Drops Of Rain
Matchbox 20 Yourself Or Someone Like You
Tonic Lemon Parade
David Kersh Goodnight Sweetheart
Cledus “T." Judd | Stoled This Record
No Mercy No Mercy
Wild Orchid wild Orchid
DJ Kool Let Me Clear My Throat
Big House Big House

. Kenny Lattimore Kenny Lattimore

(5 (26 SIGN o (I

=

SOUTH ATLANTIC

Kenny Lattimore Kenny Lattimore
Freak Nasty Controversee.., That's Life..
. Matchbox 20 Yourself Or Someone Like You
. Akinyele Put It In Your Mouth (EP)

No Mercy No Mercy

Frankie Cutlass Politics & Bullsh*t

Cledus “T.” Judd | Stoled This Record

Tonic Lemon Parade

David Kersh Goodnight Sweetheart
. Ronan Hardiman Michael Flatley's Lord Of The Dance

comNomawN

=

nies expect such an impact

vertising programs
have also been put
in effect.
New Orleans,
Houston, Honolulu,
and Tulsa, Okla.,
have all been strong impact
areas, according to Murray.
In fact, in Honolulu, she
says, more than 420 units of
the single were sold during
a two-hour Tower Records
in-store.

The band will begin mak-
ing appearances at R&DB sta-
tions this summer and will
soon appear on “Soul Train.”

A clip for “If Tomorrow
Never Comes” is being
played on BET and the Box.

ROADWOI{K: On May 1 in
Vancouver, Elektra act
Third Eye Blind begins a
string of dates opening for

It's Going On. Biue Note
saxophone player Everette
Harp’s take on Marvin
Gaye’s “What's Going
On"—part of the Blue Note
Cover Series—is No. 6 on
the Top Contemporary
Jazz Albums chart this
issue. The title cut, as well
as “What's Happening
Brother,” are making an
impact at such smooth
jazz stations as KBLX San
Francisco and are also
picking up spins at more
traditional jazz outlets
such as WEAA Baltimore
and WCLK Atlanta.

James. The group’s self-
titled debut bowed April 8.
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AC Fans To Hear A ‘Sweet Thing’

WB To Work James’ Set Across Formats

M BY J.R. REYNOLDS

LOS ANGELES—After receiving a
measure of success with jazz AC con-
sumers, Warner Bros. is taking a multi-
format approach to breaking “Sweet
Thing,” saxophonist Boney James’ lat-
est album.

“On Boney’s last album, ‘Seduction,’
most of our success was at [jazz AC],
but we also got the attention of urban
AC,” says Warner Bros. jazz promotion
senior national director Chris Jonz. “So
we’re looking forward to building on
that with the quality [instrumental]
music Boney delivers, combined with
some of the guest artists appearing on
the album.”

“Seduction” was released in October
’95 and sold 170,000 units, according to
SoundScan.

“Sweet Thing,” which streets May
21, features the procduction work of Paul
Brown and guest vocals by Al Jarreau.
James describes “Sweet Thing” as his
most fully realized project, with more
live tracks—especially drums, bass,
and saxophone.

“On previous records, budgets or
time constraints limited our efforts
with our songs. This time we had more

& MUSIC

time for pre-production and got to map
out what it was that we wanted to
accomplish creatively,” he says.

James, who formerly preferred not
to include voeals on primarily instru-
mental projects, found them a wel-
come addition on “Sweet Thing.” He
says, “I usually don’t like [mixing the
two], but after
doing a few.on my
Christmas album
[“Boney’s Funky
Christmas”] last
year, I found that
sometimes a song
won't work with-
out vocals.”

Although execu-
tives say the vocals
on “Sweet Thing” are merely icing on
the cake and that the instrumental
tracks alone are reason enough to buy
the album, their addition will rouse the
ears of less jazz-oriented program-
mers and consumers.

“We truly are at the point with
Boney where he’s ready to cross into
other genres,” says Warner Bros.
jazz product management VP Mary-
lou Badeaux. “This is a guy who con-
nects with audiences in his live show,

Red Ant Looks To Delicious
Vinyl Deal To Boost Sales

M BY ED CHRISTMAN

NEW YORK—Red Ant Entertain-
ment, in acquiring a 50% interest in
Delicious Vinyl, apparently is looking
to the hip-hop label to play a significant
role in helping it to reach manage-

ment’s previously
stated goal of achiev- r e

ing $50 million in sales
in its first year of
operation.

Delicious Vinyl,
which will release  entertainment
albums from the
Brand New Heavies May 13 and the
Born Jamericans April 29, plans to put
out eight albums this year as well as
rerelease its entire catalog of about 20
titles.

Al Teller—co-chairman, CEO, and
president of Alliance Entertainment

Al Teller, co-chairman, CEO, and presi-
dent of Aliiance Entertainment Corp.,
which owns Red Ant Entertainment,
talks shop with Michael Ross, left,
chairman and president of Delicious
Vinyl, and Rick Ross, right, executive
VP of Delicious Vinyl, on the day they
shook hands on the deal for Red Ant
to acquire 50% of Delicious Vinyl.

Corp., parent of Red Ant—says the
deal with Delicious Vinyl “offers
opportunities for both sides. It allows
Red Ant, a newly formed label, to work
a larger slate of releases in the early
stages of its existence than it would if
it just had its own repertoire to work.”
Artistically, De-

Q licious Vinyl man-
o agement has

< ( 2 great cutting-
edge taste, Teller

says. Also, the

Vi N Yi “label has a great
roster. We want to
help them bring their artists to the
next level,” he notes. Teller describes
the Delicious Vinyl management team,
which is headed by chairman Michael
Ross, as good business entrepreneurs.

Randy Phillips, president of Red
Ant, says that Delicious Vinyl “has
delivered some really fine albums,”
which Red Ant will help market. They
include the Born Jamericans and
Brand New Heavies titles, as well as
one from the Whoridas. He describes
the Heavies’ album as breathtaking
and says it is being received well at
radio.

Delicious Vinyl executive VP Rick
Ross likes the idea that Red Ant is
counting on Delicious Vinyl to gener-
ate some billing. Ross says that when
the Los Angeles-based label began
looking for a strategic partner, some
majors were interested. However, Deli-
cious Vinyl liked the idea of being a big
fish in a small pond, so it went with
Red Ant.

In addition, Red Ant is headed by
Teller, who has put together a man-

(Continued on next page)

and he crosses all age groups and
demos. As great as his music is on
records, it’s even better live, which is
rare.”

In an effort to tap into multiple gen-
res, on April 22, urban AC and jazz AC
stations will be serviced with samplers.
Urban AC’s will consist of two tracks—
“Sweet Thing” and “I Still Dream” fea-
turing Al Jarreau. Jazz AC will receive
a four-track sampler.

“We feel the collaboration with
[Jarreau] will be a big draw for urban
consumers because of his broad
appeal,” says Jonz.

Getting people to listen to James’
music is key to the success of the
label’s marketing campaign. Since

Beat Goes On. KKBT (the Beat) Los Angeles community-action director
Dominique DiPrima stands with West Coast rappers in the studio following a
special segment of the station’s community-affairs show, “Street Science,”
March 22. The three-hour show featured numerous rappers and community
leaders discussing problems and solutions associated with the violence that has
plagued the hip-hop community. Included were rappers who phoned in from the
East Coast in a successful attempt to promote a unified hip-hop front. Pictured,
from left, are rappers Mack 10, DJ Quik, DiPrima, and rapper W.C.

(Continued on next page)

ESSENCE OF GOODNESS: Shaping young minds and
changing age-old acceptance of violence, hate, and indif-
ference were the overwhelming sentiments expressed dur-
ing the 10th annual Essence Awards Celebration, held
April 4 at New York’s Theater at Madison Square Garden.

The Essence Awards were created to recognize the
achievements of outstanding African-American women.
Over the last decade, the show has grown to include the
accomplishments of men and youth.

Numerous celebrities and “civilians” were honored dur-
ing the top-flight event, which is scheduled to air May 22
on Fox TV. Cissy Houston accepted the Triumphant Spir-
it Award on behalf of her absent daughter Whitney Hous-
ton, and former heavyweight boxing champ Muhammad
Al received the star-studded

The

show’s Living Legend Award.
In a stirring acceptance
speech for their joint Essence Rhythm
and the
Blues

Award, Bill and Camille
Cosby spoke candidly about
the recent death of their son,
Ennis, and reprimanded the
world for its aceceptance and

Essence Awards Accentuate The Positive;
Living Legends Awards Spotlight Clayton

sonally requested to present an Essence Award to “super
dad” Johnson; Brandy; Quincy Jones; Jada Pinkett; and
Oprah Winfrey.

BUBBLING PERFORM- ANCE: Veteran blues artist
Willie Clayton will be providing the entertainment during
the fifth annual Living Legends Awards Dinner on Wednes-
day (16) prior to Impact’s Super Summit Conference XI.
Both are being held at the Fontainebleau Hilton Resort &
Towers in Miami Beach, Fla., through Saturday (19).
Among the selections that the artist is performing is “Bust
My Bubble,” the first radio single from his Gamma set
“Chapter One.” Both are scheduled for release April 22,

“This is an album-oriented project,” says Gamma
VP/GM Ron Ellison, who adds
that the set has the same sort of
musical appeal that Malaco
artist Johnnie Taylor had on
“Good Love!,” which peaked at
No. 4 on the Top R&B Albums
chart last year.

With the open-minded cli-
mate that exists among R&B

glorification of violence.

Other award winners includ-
ed C. Kenneth Johnson, 68,
who has adopted nearly 100 children during the last 15
years; Marilyn Chamberlain, who opened Marilyn’s
Manor, a home to care for AIDS patients; and Olympic gold-
medalist Dominique Dawes.

“We produced this year’s Essence Awards to encourage
people not to settle for poverty, drugs, or ineffective schools
and to get involved in shaping national policy and rebuild-
ing our community,” Essence magazine editor in chief
Susan L. Taylor told Billboard.

The highly inspirational and emotional evening, which
addressed the stark realities of AIDS, homelessness, child-
rearing, death, and education, also included musical per-
formances by Yolanda Adams, Mary J. Blige, Kirk
Franklin with God’s Property, Jennifer Holliday,
Luther Vandross, and Stevie Wonder,

In a touching moment, Brian McKnight and Diana
King serenaded Ali with “When We Were Kings,” the title
song from the Academy Award-winning film documentary
about his “Rumble In The Jungle” bout with George Fore-
man.

Other performances included a medley of Houston’s hits
performed by Patti LaBelle, CeCe Winans, and Shan-
na—the first artist signed to Houston’s new label, Better
Place Records. Another performer, LL Cool J, called for
an end to violence within the rap music industry and in
communities.

The event was hosted by Sinbad and Halle Berry, and
award presenters included Bryant Gumbel; 4, who per-

by J. R. Reynolds

consumers these days, paired
with more diverse R&B radio
playlists, Clayton’s upcoming
offering could rekindle his recording career, which stalled
in the m1d-"80s.

SPEAKING OF LIVING LEGENDS, the good folks at
Impact have created the Brenda Andrews Music Publish-
er Pioneer Award in honor of her nearly 30 years of indus-
try service in music publishing. Brenda Andrews is senior
VP/GM of Rondor Music International.

Andrews will be awarded with the namesake award dur-
ing the conference’s awards luncheon Saturday (19). Tra-
ditionally, writers have always been given the short end of
the stick, and this new annual award is good for the indus-
try because it will offer those in publishing a chance to
shine at one of the highest-profile conferences in music.

COPE WITH THIS: Columbia Records Group senior
VP and Columbia Records black music division executive
VP Michael Mauldin, Epic black music division senior
VP Ray Harris, and Tony Mercedes Records president
Tony Mercedes will lead a panel discussion “Improving
Label Relations” during the fourth annual National Club
Owners, Promoters & Entertainment (COPE) Confer-
ence.

The confab will be held April 20-23 at the downtown
Radisson hotel in Atlanta.

Assistance in preparing this column was provided by
Shawnee Smith in New York.
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CHILD SUPPORT: “My Baby Daddy” by B-Rock & the Bizz (Tony Mer-
cedes/LaFace/Arista) seems to be catching on like wildfire, with airplay on
68 monitored stations in the song’s fourth week at radio. Last issue, the track
entered Hot Rap Singles at No. 38 based solely on street-date violations. Now
after a full week’s sales, “My Baby Daddy” shoots 38-4 on that chart, while
landing a No. 9 entry on Hot R&B Singles, easily capturing Hot Shot Debut.
I can’t think of a better song for promoting family values, and apparently
more than 40,000 consumers, presumably many of them mothers, thought so,
as told by the No. 18 entry on Hot 100 Singles Sales.

Meanwhile, at the R&B core panel, the song debuts at No. 6, with sales
accounting for more than 65% of its total chart points. “My Baby Daddy” was
the first single from the “And Then There Was Bass . . ." compilation.

“After seeing the success of the B-Rock & the Bizz single, we had no choice
but to immediately give them an album deal,” says label president Tony Mer-
cedes. He adds that the initial response of “My Baby Daddy” is far greater
than that of his 1992 hit “Dazzey Duks,” by Duice, which went on to sell more
than 2 million units. Airplay leaders for the song include KMJJ Shreveport,
La. (No. 1), WIMH Greensboro, N.C. (No. 3), and WBHJ Birmingham, Ala.
(No. 3) ... Contrary to last issue’s column, “Hypnotize” by the Notorious
B.I.G. will not appear on Hot R&B Singles until next week; the in-store date
for the single was April 8.

[ ]

WE’RE BACK: It’s rare that a record gets a second shot at the top slot, and
Dru Hill’s “In My Bed” (Island) receives that second chance on Hot R&B
Singles. Since the top four positions on the chart were occupied by records that
were steadily losing points, each week proved to be a test of who lost the least.
After a six-week domination by Puff Daddy’s “Can’t Nobody Hold Me Down”
(Bad Boy/Arista), which was heavily sales-driven, Dru Hill’s unwavering audi-
ence of more than 40 million remained as sales for the former No. 1 declined.
With 103 stations spinning the track, “In My Bed” is being played on more sta-
tions than any other commercially available R&B title.

DOWN, BUT NOT OUT: Mint Condition’s “You Don’t Have To Hurt No More”
(Perspective/A&M) slips 10-11 on Hot R&B Singles despite having a 13% increase
in audience impressions, bringing total listeners to more than 19 million. On Hot
R&B Airplay, that 13% translated into 2 million impressions and moves the track
19-17. Since Mint only picked up 1% at core stores, the No. 9 debut by B-Rock
& the Bizz’s “My Baby Daddy” and a 29% unit increase by Rome’s “I Belong To
You” (11-10) helped usher “You Don’t Have” out of the top 10.

AMEN TO THAT: According to a recent study conducted by the Recording
Industry Assn. of America, gospel music’s market share has been steadily
increasing and picked up 1.2% from 1995-96, bringing total market share to
4.3% (Billboard Bulletin, April 7). That increase in market share could be
indicative of gospel’s acceptance by mainstream radio. A comparative look at
the top 200 songs on the Hot R&B Airplay chart for the week ending April 20,
1996, shows three gospel/inspirational titles: Kirk Franklin’s “Why We Sing”
(Gospo Centric), Island Inspirational All-Stars’ “Don’t Give Up,” and
Sounds Of Blackness’ “Children Of The World” (Perspective/A&M). While
this week’s top 200 airplay list shows six titles: Whitney Houston’s “Step By
Step” (38 stations), Sounds Of Blackness’ “Spirit” (50 stations), Franklin’s
“Melodies From Heaven” (26 stations), Men Of Standards’ “Winter” (11 sta-
tions), Franklin’s “Whatcha Lookin’ 4” (34 stations), and Candi Staton’s
“Young Hearts Run Free” (three stations).

R&B

UPTOWN RECORDS’ HEAVY D

(Continued from page 12)

in a group called the Fantastic Four.
He was always one of the smoothest
cats to me. I used to always joke,
calling myself Waterbed Hev, and
every time I said it people kinda
smiled and got a glow on their faces.”

Typically, “Waterbed Hev” con-
tains PG lyrics that conjure visions
of the good life—romance, beautiful
women, and expensive items. Its
sound is, as usual for D, smooth and
strutting, low-impact yet melodious-
ly hard-edged.

“I gotta keep doin’ what I do best,”
Myers says. “I'm not tryin’ to make
anybody feel any other way but
happy. Some might say my style is
shallow, but to others it means the
world.

“All these cats be runnin’ around
talkin’ 'bout keep it real,” he contin-
ues. “I keep it real, too, because I'm
real to myself. I stay true, and, at the
end of the day, you have to respect
the honesty of the whole situation.”

Myers, whose brother recently
died from the after-effects of crack
cocaine use, says, “You won't ever
see me promoting drugs or talking
about gats [guns].”

The Lost Boys, Soul 4 Real, and
McGruff guest on the cut “You Can
Get It,” and Tha Dogg Pound
appears on “Can You Handle It?”

While the collaboration with the
Lost Boys, Soul 4 Real, and McGruff
was pre-planned and strategized, the
pairing with Tha Dogg Pound
occurred through happenstance.
“We were next door to them, in an
adjacent studio, and when they
heard the track, they came in, say-
ing, ‘I gotta get on it, I gotta get on
it,” ” Myers says. “Then K-Ci [Haley
from Jodeci] stepped up with, ‘T got
a hook for it.” Unfortunately, we
couldn’t use it because we couldn’t
get it cleared. So we brought in Big
Bub and DJ Rogers.”

To promote “Waterbed Hev,” exec-
utives at Uptown are focusing on
radio, video, and the press. “They
are the main drivers,” says Nicole
Dolison, Uptown’s product manager.

Still, according to Louis Tucker,
Uptown’s VF, the streets were very

BUBBLING UNDER.

HOT R&B
SINGLES

AR E|E|3
2|2 |g z % |2
25| & | TTLE |5 |8 | TITE
= | 5| 2 | ARTIST (LABEL/PROMOTION LABEL) = | S | Z | ARTIST (LABEL/PROMOTION LABEL)
11713 SHOOKIE SHOOKIE (GIMME SOME OF YOUR SWEET COOKIE) 14| — | 2 | MOST OF ALL
THE GABLZ (WARNER BROS.) MOTHER SUPERIA (4TH & BROADWAY/ISLAND)
3 | 10| 2 MUCH BOOTY (IN DA PANTS) 15|13 | 4 | SURVIVING THE GAME
SOUNDMASTER T (ID/WRAP/ICHIBAN) RUFFTOWN MOB (LIL JOE)
309 |7|TIGHT TEAM 16| 10| 5 | GIRLS DEM SUGAR
SHAMUS FEATURING FLU (RAW TRACK) BEENIE MAN (VP)
4|67 | SWEET SEXY THING 17| — | 19 | BOUNCE TA DS
NU FLAYOR FEAT. ROGER {REPRISE/WARNER BROS.) BIG U & THE MADHOUSE CREW (STREET PRIDE/ALEXIAICHIBAN)
5| 5|5 | SWEET THANG 18|19 | 18 | EVERYBODY’S TALKIN'
IMPROMP2 (MOJAZZ/MOTOWN) AL TARIQ (KOOL FASH) (CORRECT)
6| 4| 3| COMEON EVERYBODY (GETDOWN} | |19 | _ | ¢ | CLAP TO THIS
US3 (BLUE NOTE/CAPITOL) J-SLY (WCG/PURE/MERCURY)
1011l 2 MY LOVE WON'T FADE AWAY 2| —1|12 LISTEN 2 Mi FLOW
ZAKIYA (DVB/A&M) VILLAIN (STR8 GAME/MBM)
8 | 8| g | HOMIE LOVE 21|17 |19 | TEAR DA CLUB UP
WILDLIFFE SOCIETY (BLUNT/TVT) THREE 6 MAFIA (BRUTAL/PRIORITY)
9 |12]12 WE GOT IT 22120 3 SHAKE WHATCHA MAMA GAVE YA
JUNGLE BROTHERS (GEE STREET/ASLAND JAMAICAMISLAND} STIK-E & THE HOODS (PHAT WAX/STRICTLY RHYTHM)
10]—11 IT'S THE PEE 23011 1 GAVE YOU EVERYTHING
PMD (RELATIVITY) 4 PM. (NEXT PLATEAU)
11| 1 | YoUR ONLY LOVER 24| | 7 | 61GOLOS GET LONELY TOO
U-MYND (LIl JOE) PASSION (MCA)
12| 16 | 17 | BACKOF THECLUB PART 2T ANTOVERTALITS OVER) | | 95 [ _ [ 4 | TRUE THAT
OTR CLIQUE (ALL NET) M.C. SHY D (BENZ)
13151 6 ¥(%/f(lﬂ;gvm%ﬂmm Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

important for developing first-single
“Big Daddy,” which sold gold after
three weeks, according to the
label. “Our street campaign was just
as intense as it was for the Lost
Boys,” he says. “The street team
started working the record last
December and made sure the hosts
of every mix show, morning program,
whatever, were feelin’ this record.”

Some early supporters of “Big
Daddy” were WQHT (Hot 97) New
York, WGCI Chicago, KKDA Dallas,
WHTA Atlanta, and KBXX (the Box)
Houston. Also, such mix-tape jocks
as DJ Clue folded the song into their
sequenced sound schemes.

The radio release date for “Big
Daddy” was Jan. 27, and, Tucker
says, “We're still working the record
to this day.”

“Big Daddy” has received more
than 1,300 spins and reached No. 5
on the Hot R&B Singles chart. The
song has also benefited from a
remix, dubbed the “Soul II Soul”
mix, done by Myers.

The “Big Daddy” videoclip was
directed by Paul Hunter and shipped
to local and national outlets during
the first week of February.

The song is currently No. 5 on Bill-
board’s Hot R&B Singles chart and
No. 3 on Hot Rap Singles.

Myers gained additional TV expo-
sure when he appeared on last
month’s “Soul Train Music Awards”
and has also been on a segment of
the weekly “Soul Train” show. There
are plans for him to appear on sev-
eral TV sitcoms and late-night chat
shows in the coming months. He will
also be completing a “major one- to
two-hour special” for an as-yet-
unspecified cable network, according
to the label. “The idea for it is to
showcase Heavy's talent as a tenured
artist that has been around for 10
years and to give people a chance to
see his live show before he goes on
tour,” says Michelle Dollison, prod-
uct manager at Uptown.

Myers is looking to do an early-
summer tour, starting in May.

At retail, Uptown is currently
planning an in-store event in New

AC FANS TO HEAR A ‘SWEET THING’

(Continued from preceding page)

January, James’ last album has been
associated with an American
Express promotion.

In addition to the sampler being
serviced to stations, promotional
product is being placed with- coffee
houses, fashion boutiques, and other
centers of influence. When the album
is serviced to retail, it will be sup-
ported in stores by product at listen-
ing posts.

In May, samplers are scheduled as
an insert in Jazz Is magazine, in
association with MasterCard. In July
and August, Warner Bros. will have
an audio channel booked on United
Airlines flights. “We picked those
months because a lot of people are
flying,” says Badeaux.

The label also plans to service
hotels that have CD players in their
rooms.

The set’s cover art, which features
a colorfully striking Japanese pear,
will also be tapped as a marketing
component. The label is planning a
limited run of lithographs for retail-

ers, along with a mobile bearing the
set’s artwork. Photocopies of the
album cover will also be included
with any promotional product ser-
viced.

In-person encounters are also an
important element in marketing
“Sweet Thing.” A backstage event
featuring James is scheduled for
June 1 at the Greek Theater in Los
Angeles in association with a concert
that includes James, Jarreau, and
Take 6.

“We're planning lots of meets and
greets,” says Badeaux. “He’s always
on tour, but we’ll step up things as we
get closer to the album. The label is
also servicing product to television
casting directors in an effort to gain
opportunities to appear on soap
operas and other TV shows.

“We’ve never really done this kind
of thing with him in the past, but he’s
at that point in his career, and we feel
that it can help take him to [a broad-
er] level with consumers,” Badeaux
says.

York. Midnight sales of the set will
take place April 21 at urban coalition
stores across the country.

“The single has been doing great,”
says Tim Unsell, singles buyer at the
Virgin Megastore. “It’s been a top 10
single here and I'm always reorder-
ing it. When a single does this well
for us, it’s really a good indicator for
the success of the album.”

The first few hundred thousand
consumer purchasers of “Waterbed
Hev” will receive a bonus value-
added compilation videotape featur-
ing clips for “Big Daddy,” “Nuttin’
But Love,” and “Now That We Found
Love.” At HMV and Tower, all con-
sumers will receive a special shop-
ping bag advertising the new set.

There will be ads running in the
Source, Essence, and various
fanzines, as well as on BET, Nick-
elodeon, and MTV. The TV spots will
air between mid-April and early
May, when a sniping campaign will
also begin in major markets.

“Waterbed Hev” will be immedi-
ately preceded by the release of a

L)

second single, “Keep It Comin’.

RED ANT

(Continued from preceding page)

agement team that has proved itself
in major-label market-share wars.
“It’s a good situation for Delicious
Vinyl to have access to a full pop and
urban staff” via Red Ant, says Rick
Ross.

For example, the Brand New Heav-
ies set is primed to benefit from hav-
ing Red Ant’s marketing might behind
it. For that album, titled “Shelter,”
Phillips says he expects to ship 250,000
units. Already, the first single, “Some-
times,” is being played at 45 R&B sta-
tions and nine crossover stations.
Phillips says Red Ant is servicing the
song to top 40 stations Monday (14).

Rick Ross says that once the Brand
New Heavies set hits stores, he has
high hopes for “Yardeore” by Born
Jamericans, which will be released
May 27. The song of the same name ini-
tially received exposure via mix show
and video airplay and is now being
added to crossover and R&B stations,
he says.

Another album that he has big
expectations for is a set from the
‘Whoridas, which will come out in June.
A single, “Shot Callin’ & Big Ballin’,”
has already been released from that
album and 50,000 units have been
shipped, most of them on the West
Coast, according to Rick Ross. In June,
the Pharcyde will release an EP and
longform video.

In the fall, Delicious Vinyl will
release an album from N’Dea Daven-
port, the former lead singer for the
Brand New Heavies. Also, forthcom-
ing are releases from sister label Mali-
cious Vinyl, which will focus on rock
and alternative rock titles. Releases
slated from that imprint include a live
Masters Of Reality set May 27 and a
Slo Burn album April 15. The label has
already released an album from LIT,
“Trip The Light Fantastic.”

Delicious Vinyl is rereleasing its cat-
alog as part of its deal with Red Ant.
Included are sets from Tone Loc and
Young MC. In working the catalog, the
label will put out a greatest-hits com-
pilation in August to celebrate its 10-
year anniversary, Rick Ross says.
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' TITLE (Publisher — Licensing Org.) Sheet Music Dist.
99 AIN'T NO WAY (Cotillion, BMI/Fourteenth Hour, BMI}
. 5 BiG DADDY (Dofat, BMi/Warner-Tamerlane, BMI/Soul On !
Soul, ASCAP/EMI April, ASCAP/Riefman, ASCAP) HL/WBM
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 95 R&B stations 58 BILL (Miss Butch, BMI/Warren Hildebrand, BMi) Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 63 CALL ME (FROM BOOTY CALL) (Zomba, BMI/Srand, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. BMI/Undeas, BMI/Warner Chappell, BMI/Zomba, ASCAP) SoundScan®
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10| 9 | 13 | CRUSH ON YOU 48 | 46 | 10 | THE THEME (IT'S PARTY TIME) 30 GANGSTAS MAKE THE ORLD GO ROUND (Gangsta Baage. ASCRP/HB, 10| 7 | 10| WHAT'S ON TONIGHT 48| 44| g | WEEKEND THANG
LIL* KIM FEAT. LIL' CEASE (UNDEAY/BIG BEAT/ATLANTIC) TRACEY LEE (BYSTORM/UNIVERSAL) ASCAP/Real N Ruff, ASCAP/Base Pipe, ASCAP/Wamer-Tamerlane, BMI) WBM MONTELL JORDAN (DEF JAM/MERCURY) ALFONZO HUNTER (DEF SQUAD/EMI)
3 GETIT TOGETHER (Check Man. ASCAP/Ness, Nitty & RETURN OF THE MACK KA (THIS IS
18| gyv&r? gADU (KEDAR/UNIVERSAL) 5714 ELESPOIMQJAVW)O FARJENFTURESSTDETIGHT) Capone, ASCAP/WB, BM1) WBM p 14} 8 MARK MORRISON (ATLANTIC) 49139]20 é}l\JMC';'l lgl(rﬁzoa (E m
53 GET UP (LB Fam, ASCAP/Clark's True Funk, BMI/Mr.Sex,
4 PAGE LETTER PONY : q ! | SHOT THE SHERIFF | BELIEVE N YOU AND ME/SOMEBODY BIGGER THAN YOU AND |
(12) 13| 6 | AAiWAr (BLACKGROUNDATLANTIC) 50 | 47 | 34 | GROWINE (550 MUSICEPIC) % éﬁgﬁr (;SLC(;’J:?ZB"'L'/Exgg:ﬁ/g"pﬂg/i"é‘é:%b Qﬁcﬁgﬁ%- (A 11| 6 | WARREN G (6 FUNK/DEF JAWMERCURI) 50 | 45 | 17 | \WHiTNEY HOUSTON (ARISTA)
‘omba, ) ' ring
WHAT'S ON TONIGHT HOPELESS i i YOU DON'T HAVE TO HURT NO MORE THINGS'LL NEVER CHANGE/RAPPER'S BALL
13| 14 | 11} YONTELT JORDAN (DEF JAMMERCURY) 61| 3 | DiONNE FARRIS (COLURIBIA) y;::;'Z:'ngy/?%[i:vi[:‘?’Tl;'r':th';aS'"A%"gKlE;‘%ﬂ"'ASCAP/ o 13 )12 | 4 | {uNT CONDITION (PERSPECTIVE/AGM) 51148 | 12| £740 FeaT. BO-ROCK (SIGK WID' ITAIVE)
1719 TELL ME DO U WANNA 52(5119 JUST THE WAY YOU LIKE IT 56  GONNA LET U KNOW (Basstone, BM!/Pay Town, BMI) 15 9 HARD TO SAY I'M SORRY @ 561 4 WU-RENEGADES
GINUWINE {550 MUSIC/EPIC) TASHA HOLIDAY (MCA) 20 HARD TO SAY I'M SORRY (Double Vision, ASCAPWarne:- AZ YET FEAT. PETER CETERA (LAFACE/ARISTA) | [N KILLARMY (WU-TANG/PRIORITY)
1511618 EVERY TIME | CLOSE MY EYES @ 53] 9 | DON'T WANT TO Tamerlane, BMI/Ecaf, BMI) HL/WBM 15113 7 LET ITGO 5342 g SAY IF... YOU FEEL ALRIGHT
BABYFACE (EPIC) TONI BRAXTON (LAFACE/ARISTA) 21 HEAD OVER HEELS (Sony/ATV Songs, BMI/Rye, BMIAII Will, g RAY J (EASTWEST/EEG) CRYSTAL WATERS (MERCURY)
v ASCAP/Zomba, ASCAP/Slam U Well, ASCAP/Jelly's fams L L.C.
CAN'T NOBODY HOLD ME DOWN 1 SHOT THE SHERIFF 0 Juldlh ’ GHETTO LOVE ET UP
161218 PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA) 541495 WARREN G (G FUNK/DEF JAM/MERCURY) ASCAP/12 & Under, BM{/Jumping Bean, BMI) HL/WBM 16)8 /9 DA BRAT FEAT. T-BOZ (SO SO DEF/COLUMBIA) 54150 | 16 LOST BOYZ (UNIVERSAL)
65 HIP-HOPERA (Killa Dogg, BMI/Ob Verse Creations,
YOU DON'T HAVE TO HURT NO MORE UN-BREAK MY HEART 2 FOR YOU FULL OF SMOKE
(@D} 19| 12 |}k CONDITION (PERSPECTIVEIA&M) 95 | 39| 30 | NI BRAXTON (LAFACE/ARISTA) a Frﬂ@%ﬂ?‘éfﬂk’?( :gfai?oHDLv's - 19 | 4 | Kennv CATTIMORE (coLUMBIA) 33|93 | 6 | CHRISTION (ROCA FELLADEF IAMMERCURY)
ONE IN A MILLION | BELIEVE IN YOU AND ME 5 i LET ME CLEAR MY THROAT THAT'S RIGHT
18] V1L 23] e A (B ACKGROUNDATLANTEE) 56 | 55 | 20 | L BEH e TN AR A) = ﬁUE"Lllnichelmé:NBm B;%:bsaMslffgésjinT)h& 0”;‘;’;“ BMI) 18| 16| 22 | 5 kool (GLRIAMERICAN/WARNER BROS.) 60 | 4 | 0)7a2 AT RAHEEM THE OREAM (BREAKAWAYSUCCESSEM)
FOR YOU THIS WEEKEND BMI/R. BMI) WB ' JAZZY BELLE DON'T LET GO (LOVE)
231 T | KENNY LATTIMORE (COLUMBIA) (3D 63 | 5 | ANK NESEY (PERSPECTIVE/AGM) M| asﬁzﬁ"fh y’gd AN[;W ME/SOMEBODY BIGGER THAN YOU 19| 18| 2 | OUTKAST LAFACE/ARISTA) 871 54| 24 | EN'VOGUE (EASTWEST/EEG)
NEXT LIFETIME DA’ DIP AND | (FROM THE PREACHER'S WIFE) (Charles Koppelman, | LOVE ME SOME HIM/I DON'T WANT TO WATCH ME DO MY THING
@0 27| 4 58 (5217 (2 20 | 4 58 51|11
ERYKAH BADU (KEDAR/UNIVERSAL) FREAK NASTY (HARD HOOD/POWER/TRIAD) BMI/Martin Bandier, BMI/Jonathan Three, BMI/Linzer, BMI/EMI TON1 BRAXTON (LAFACE/ARISTA) IMMATURE FEAT SNIOOTH AND ED FROM GOOD BURGER (LOUD)
I'LL BE I'M STILL IN LOVE WITH YOU Blackwood, BMI/Builseye, ASCAP) HL/WBM REQUEST LINE SWEET LOVE
21| 18 10 | oy orown FEAT, 1472 [VOLATORDEF JAMMERCURY 99 150 1 31 | New EDITION (MCA) 10 1 BELONG T0 YOU (EVERY TIME I SEE YOUR FACE) (Mike's Rap, BMI) 21| 17] 6 | ZHANE (LTOWNMOTOWN) 10| 3 | 2EMENTS OF LiFE (RCA)
B 48 | CAN MAKE IT BETTER (EMI April, ASCAP/Uncle Ronnie's,
MY BABY DADDY LOVE DON'T LOVE YOU ANYMORE . i HEAD OVER HEELS MAKE UP YOUR MIND
(@) 22 | 4 | §Rock & THe B2z TOW MERCEDESLAFACEARISTA 60|98 3 | [Grher VA’;“JDROSS (LVIEPIC) - A[S)gl:‘l’p'ﬂ(ﬁg. vﬁ%\gﬁ hsr;’ll’;e{' xg;e(réASCAEzﬂ:}Ls T 22| 211 6 | syrRe rear. nits TRack asTeRscRavirEeic) | | 80 | 98 | 6 | JSSoRIED poaions AT 66 DA0DY ONE L O FMERPG)
1 P Crivs, ounds B
A D e v o B T o Bt o, i, | 2812 0 | BOLESES YO0 oo 10| AMEOMETE,
‘oung Style, eyond Boundaries,
| BELONG TO YOU (EVERY TIME | SEE YOUR FACE} NOTORIOIS THUGS b THE THEME (IT’S PARTY TIME) THE CYPHER: PART 3
2616 | Rome (rcay | ! | THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) g; :FrIv%’fyogfgyv':ﬁ;ﬂcﬁ%issémﬂ ?sgrﬁcgmmcfegfmr 24 | 10| RAGEY LEE (BYSTORMUNIVERSAL 62 | 59 | 10 | FRANKIE CUTLASS (VIOLATOR/RELATIVITY)
36| 4 DON'T WANNA BE A PLAYER 63154113 JUST A TOUCH 6  I'LL BE (Siam U Well, ASCAP/lelly's Jams L.L.C., BMI/Twelve @ 30| 7 GANGSTAS MAKE THE WORLD GO ROUND 63|62 4 MOVE IT IN MOVE IT OUT
JOE (IVE) KEITH SWEAT (ELEKTRAEEG) An Under, BMI/Jumping Bean L.L.C.. BMI/Li Lu L, BMI/A La WESTSIDE CONNECTION (LENCH MOB/PRIORITY) DERELECT CAMP (NEXT PLATEAU)
| LOVE ME SOME HiM MO MONEY MO PROBLEMS Made, ASCAP/Rene Moore, ASCAP/EM Virgin, ASCAP) HL SHO NUFF ME OR THE PAPES
231 23 | 1on BRAXTON (LAFACE/ARISTA) — | 1| wevonmonssic FEAT. WASE & PUFF DADDY) (BAD BOYARISTA) 12 1 LOVE ME SOME HIM/I DON'T WANT TO (EMI, B4 TELA FEAT. EIGHTBALL & MJG {SUAVE HOUSERELATIVITY) 641613 JERU THE DAMAJA (PAYDAY/LONDON/ISLAND)
BMI/Cesadida, BMI/Sailandra, ASCAP/Aimo, ASCAP/Plaything. ,
ETURN OF THE MACK KNOCKS ME OFF MY FEE b b b DIP 0 ONE KNOWS ABOUT A GOOD THING (YOU DON'T HAVE T0 CRY)
30,| 10 JIRETURNIOETHE MACK (33 1 [ s e AT BMI/Too True, ASCAP/Kelly, BM/Zomba, BMI) WBM 21| 26 | 25 | FREaK NASTY (HARD HOOD/POWER/TRIAD) 71| 2 | CURTIS MAYFIELD (WARNER BROS )
22 I'M NOT FEELING YOU (Funkmaster Flex. ASCAP/Refana
UEST LINE GANGSTAS MAKE T GO ROUND q g ) | BELIEVE | CAN FLY TALK TO ME
82111 erES«E (ILLTOWN/MOTOWN) 6662 7 | \esrone coMNEcno»? (ELE‘nggHRI\I]gB/PRIORlTY) . :\:%:/Bsél[l)y,(gl\!ﬂ)llsiqums [fntn Ir};on, :S%l:;/g‘:rzm, ASCAP) 28| 25| 19| R KELLY (WARNER SUNSET/ATLANTIC/IIVE) 721 3 | wWiLD ORCHID (RCA)
rown Lace, omba, acegoo,
G.H.ET.T.0.U.T. NO TIME X i EVERY TIME | CLOSE MY EYES WHAT THEY DO
711 2 | GUANGING FACES (BIG BEAT/ATLANTIC) 67 | 66 | 29 | 13- EAT, PUFF DADDY (UNDEASTEIG BEATIATLANTIC) T ng:f’;":i'lggg‘;;’%ﬁmg ?gglbg(sz:?é&lM') BN 29| 23| 12| gagyrace (€piC) 67 |55 | 20 | 7hE RoOTS (DGC/GEFFEN)
LET'S GET DOW HARD TO SAY I'M SORRY © ASCAP/Knighty-Knight, ASCAP/Mike Cha mén, ASCAP) STEP BY STEP TEARS
31| 24| 1oy TONI TONE (MERCURY) 68 | 59 | 7 | a7 YET FEAT. PETER CETERA (LAFACE/ARISTA) 18 LSHOT THIEgStIzERr:IIgF (zomba AS&AP/Huupse Of Fun, BMI337 30 [ 27| 6 | WHITNEY HOUSTON (ARISTA) 68 | 65 | 16 | 11EISUEY BROTHERS (T-NECK/ISLAND)
SARA SMILE ' LET ME CLEAR MY THROAT LLC, ASCAP/Cayman, ASCAP/PolyGram, ASCAP) HL/WBM ON & ON IT'S YOUR BODY
32| 9 | AFTER T(VIRGIND 69 | 681 27 | 5 KoOL (CLRAAMERICAN/WARNER BROS.) 27 IT'S YOUR BODY (Trusty Boats, ASCAPWE, ASCAP) 31129 | 13 | ERykhH BADU (KEDAR/UNWVERSAL) 69 | 64| 20 | jounv GILL FEAT. ROGER TROUTHAN (MOTOWN)
THINKING OF YOU ALL THAT | GOT IS YOU 26 IAZZY BELLE (Organized Noiz. BMiitco, B Chrysals, ASCAP Gt Booy, ASCAP) JUST THE WAY YOU LIKE IT . TRUE DAT
@32 37| 5 TONY TONI TONE (MERCURY) 70170]15 GHOSTFACE KILLAH FEAT. MARY . BLIGE (RAZOR SHARPIEPK STREET/ERY) 33 JUST THE WAY YOU LIXE IT (Priceless, BMI/Steven Jordan, BMI/Joe’s, @ (7 TASHA HOLIDAY {(MCA) 6 LEVERT (ATLANTIC)
ASCAP/Music Corporation Of America, BMI/The Price Is Right, BMI)
HAIL MARY STEP BY STEP ; COLD ROCK A PARTY LOVE ME FOR FREE
33| 24| 16 | MAKAVELY (DEATH ROW/INTERSCOPE) T 2 | WY HOUSTON (ARISTA ;g ::E)%;Ts ?«NET(;{FEF’WLF éi‘;;vzgl?fs?gﬁgﬂ;(:‘némgf‘\i) 33 | 31| 21 | §c LvTE (EASTWEST/EEG) 71168 | 8 | AKINYELE (ZODNOLCANO)
acl
'T LET GO (LOVE MILES TO EMPTY COME ON i NOTHIN’ BUT THE CAVI HIT
34|28 |28 | DONT LET GO (LOVE s 3D — | 1 | B T N e) igg;\ ﬁ?gé:f%ﬁfg :SSCC:PP//&’S": :ﬁ%av&“g;ﬁ;?’“ba- 331 2| Gty Lawence rear, wo e eastwestesy | | 72| 87| 19 | Ak 10 & 1A DoGa POUND (BUzZ TONERIORIT
LET IT GO COME ON M i ASCAP, v Chappell ASéAP WBI DON'T KEEP WASTING MY TIME DO THE DAMN THING
35) 35| 8 | Rav ) (EASTWESTEEG) | 1 | BILLY LAWRENCE FEAT. MC LYTE (EASTWEST/EEG) 17 fgﬁ;’/gge&"ROWSH i é?:; Qi’uma:‘; rim WM (3D 49| 3 | PEdDY PERDERORASS (SUREFIRE) 131741 7 | T4e 2 LIvE CRew (LI JOB)
I'M NOT FEELING YOU g CALL ME BMI/Daaa'!t, ASCAP/Fat Hat, ASCAP) NO TIME . IF YOU PLAY YOUR CARDS RIGHT
36 | 25| 14} YUETTE MICHELE (LOUD) — | 1| Too SHORT & LI’ KIM UIVE) 24 LETME CLEAR MY THROAT (Kool ASCAP/CLR, ASCAP/WB, ASCAP) WM 36 | 34 | 27 | [yt FeXT pupe D4DDY [UNDEASEG BEATATLANTIC 4 | Caranva BLUNTIVD
@ 40| g | HEAD OVER HEELS 15175 2 FEELIN' IT 88 LOVE ME FOR FREE (Gina Diner, ASCAP/Cutlass, BM\/Jumping Bean, BMI) 37 | 32 | 25 | KNOCKS ME OFF MY FEET/YOU SHOULD KNOW @ __| o | SEEIN’ 1S BELIEVING
ALLURE FEAT. NAS (TRACK MASTERS/CRAVE/EPIC) JAY-Z (ROC-A-FELLA/DEF JAM/MERCURY) 54 LUCHINI AKA (THIS IS IT) (Protoons, ASCAP/Sheba Doll, DONELL JONES (LAFACE/ARISTA) ADRIANA EVANS (PMP/LOUD)
D Records with the greatest airplay gains. © 1997 Billboard/BPI Communications. éiﬁ?;g::g sé;':;g;g?%’;{fggﬁmI”gasl)"hf ASCAP/Bigee, O Records with the greatest sales gains, © 1997 Billboard/BPI Communications and SoundScan, Inc.
"n'l' H&B REEUBRENT Alnpl Av gl L T Tyme, ASCAP/Crystal Watecs, ASCAP/Famous, ASCAP/Steei 100 THE ULTIMATE (Rekc, BUCGutfh, BMUBaby aul,BM1Soul Clap, ASCAP)
ASCAP/ChrysaIis VASCAP/AII ASCAP)'WBM ’ Chest. ASCAP/EM! Biackwood, BMI/Irving, BMI) HLAWBM 37 UN-BREAK MY HEART (Realsongs, ASCAP) WBM
T NO DIGGITY THIS IS FOR THE LOVER IN YOU 78 ME OR THE PAPES (Irving, BMI/Perverted Aichemist, 68  SEEIN' IS BELIEVING (Sway Jay, ASCAP) 62 WATCH ME DO MY THING (FROM ALL THAT) (Zomba,
1|14 : ’ 32 SHO NUFF (Maney-N-The-Packet, ASCAP) BMI/Hookman, BMI/Fe-Mac, ASCAP) WBM
BLACKSTREET((FEATAOR] DREMINTERSORE) SABVFACE (EPIC) BVI/EMI Apil, ASCAP/Gifted Pearl, ASCAP) WEM 85 - SPARKLE (EMI Blackwood, BMI/Rodney Jerkins. BMI/Me & My Bo 51 WEEKEND THANG (Erick Sermon, ASCAP/Zomb:
YOU'RE MAKIN' ME HIGH 151171 g | 1F YoUR GIRL ONLY KNEW 86 MOVE T I MOVE [T OUT (NP2, ASCAP Ruadblok, ASCAP/L13, ASCAP) BN Ph,BHVSrawn D, MMl Chamber, N0 BMVMiracs Baby Jora, MO WEM
2| 2| 4 | TONI BRAXTON (LAFACE/ARISTA) AALIVAR (BLACKGROUND/ATLANTIC) 9 MY BABY DADDY (Pepper Drive, BMI/Raw Cast, ASCAP/EMI S b Tl R
April, ASCAP/Steel Chest, ASCAP/Heavy Harmony, ASCAP) 94  STAY (Revolutionary Jazz Giant, BMI/Nomad-Noman, 42 WHATEVA MAN (Erick Sermon, P/Zomba,
gl == GET ME HOME 1611926 KILLING ME SOFTLY % NOBbDY (Keith Sweat ASCAPMB ASCAP/E/A . BMI/Warner-Tamerlane, BMI) WBM ASCAP/Funky Noble, ASCAP) WBM
FOXY BROWN FEAT. BLACKSTREET (VIDLATORIDEF IAMMERCURY] FUGEES (RUFFHOUSE/COLUMBIA) ASCAP/Scottsville, BMIEM! Blackeood. BMI) HLAWBM 29 STEP BY STEP (FROM THE PREACHER'S WIFE) (Lennoxa, 31 WHAT KIND OF MAN WOULD | BE (Mint Factory,
4| 3|8 | ONLY YOU 17| 11| 9 | YOUR SECRET LOVE 67 NO ONE KNOWS ABDUT & GOOD THING {YOU DON'T HAVE TO CRY) ASCAR/BMGIASCARIIHL . ASCAP/EM! Apsi, ASCAPYHL .
112 FEAT. THE NOTORIOUS B.L.G. (BAD BOY/ARISTA) LUTHER VANDROSS (LV/EPIC) (Warner-Tameriane, BM/Bocbie-Loo, BMI/Mayfied, BM) WEN 38 STEP INTO A WORLD (RAPTURE'S DELIGHT) (Zomba, 8 WHAT'S ON TONIGHT (Chrysalis, ASCAP/Mo’ Swang, ASCAP/Swing Mob,
515 a1 TOUCH ME TEASE ME 18123 ] LOUNGIN 66 NOTHIN' BUT THE CAVI HIT (FROM RHYME & REASON) ASCAP/BQP, ASCAP/(%hrysalls, ASCAP/Embassy, BMI) WBM ASCAP EMI April, ASCAP/Baj, ASCAP/DeSwing Mob, ASCAP) HL/WEBM
CAGE FEAT. FOXXY BROWN (SPOILED ROTTENDEF JAMMERCURY) LL COOL J (DEF JAM/MERCURY} (Real N Ruff, ASCAP/Suge, ASCAP/Emoni's, ASCAP/High 45  SUMTHIN' SUMTHIN' (FROM LOVE JONES) (Sony/A(T:V 75  WHAT THEY DO (Careers-BMG, BMI/Grand Negaz, BMI/Godfather,
TWISTED | CAN'T SLEEP BABY (IF 1) Priest, BMU/Ensign, BMI/Famous, ASCAP) HL Tunes LLC, ASCAP/Muszeweli, ASCAP/Leon Ware, ASCAP) BMI/Tony Toni Tone, ASCAP/Polygram Int'l. ASCAP) HL
61911 ) 192017 ; 57 SWEET LOVE (DId Brompton Road, ASCAP/Jobete, BM{) 87 WHEN YOU'RE IN LOVE (Frierson, BMI/EMI Blackwood,
KEITH SWEAT (ELEKTRAEEG) R. KELLY (JIVE) 3% NO TIME (Undeas, BMI/Warner-Tamerlane, BMI/EMI April, i
= ; BMI/Dynatone, BMI/Unichappell, BMI/Justin Cambs 74 TAKE YOUR TIME (Mo Thug. ASCAP/80884'5, ASCAP/EMI April, ASCAP} KL BMI/Per Aspera Ad Astra, ASCAP)
7| 4 | 7 | ASCENSION (DON'T EVER WONDER) 221126 %é J?&LEI)NGS (YOUR MAN WON'T DO) ASCAP/Amani, ASCAP) HLWEM. p 89 TALKTO ME (Armato, ASCAP/Sony/ATY Tunes LLC, 93 THE WORLD IS MINE (FROM DANGERDUS GROUND)
MAXWE L (COULIMBIA) 15 e ON (ot e P e ASCAP T s 1 Redar ASCAP/Wild Drchid, ASCAP/House Of Ellis, ASCAP/MCA. (Gangsta Boogie, ASCAP/WB, ASCAP) WBM
8l6!l6 LAST NIGHT 2116139 SITTIN' UP IN MY ROOM ASCAP/BMGVII\SCAP/IDAVCNDDtEf ASCAP/MCA/MLJSic ASCAP/To Kill You, ASCAP/EMI April, ASCAP) HL 73 WU-RENEGADES (Diggs Family, BMI)
AZ YET (LAFACE/ARISTA) BRANDY (ARISTA) Cornoration G America, BMI/McNacter, BM) HL 46 TEARS (Sony/ATV LLC, BMI/Ecaf, BMI) HL 61 YOU BRING THE SUNSHINE (Sony/ATV LLC, BMYEcat, BMI/Yab Yum,
9 | | | | NEVER GONNA LET YOU GO 22|18 | 34 | LADY 50 PONY (Papah ASCAP/V,irgmia Beach I{SCAP/WB 64 THAT'S RIGH:[ (Santron, BMI/Chris Jones, BMI) BMVBrowm?wn Sound, BMIEMI Biackwood, BMI/Rodney Jerkins, BM1)
BLACKSTREET (INTERSCOPE) D'ANGELO (EMI) ASCAP/HerbiliEious ASCAP) WEM ' . 25 THE THEME (IT'S PARTY TIME) (T. Lee, BMI/Guccizm, 11 YOU DON'T HAVE TO HURT NO MORE (Mint Factory,
7 . ASCAP/Mystery System, BMI/Outer Nationat, ASCAP/GW Jr., ASCAP) ASCAP/EM! Apit, ASCAP) HL
YOU HOW DO U WANT IT 3 ! . )
10| 7| 8 | S i s comasrmersrvestees | | 23 | 14| 9 | 2Pac (e, K £ J010) (DEATH RowNTERSCOPD b g;’nzzE;m::?rgiml"hgs;:j;":fsé:gézg"%gvp oy % THNGSLLNEIER CHANGERIPPERS BALL V6. 90 YOU DON'T HAVE TO LOVE ME (EMI April, ASCAP/Soui On
1316 PSAHYOSBP T%WN DJ'S (SO SO DEF/COLUMBIA) u|— |18 ¥$$EJ r(‘IB'AY)OB%Y/ARISTA) 19 :‘EL&S&ZSP mlri‘g (igg{hBTM” wl?glCAP/Na nty, ASCAP/Ya Ya Qzﬁgﬁg?? A}S\gf\:é;(é%ng(j;%ipzﬂleﬂML/SSéla\;)WBM 43 fglljjll?gﬁp{i{:ve!%l?%é:w/ﬁm STILL IN LOVE WITH
T e R — ASCAP DoRhetlGetaD, ASCAPINICO Yal ASCAP) 60 TON.Y.(TOP OF NEW YORK) (Sute 28, ASCAP/Percy YOU (EMI, ASCAP/Flyte Tyme, ASCAP/EMI Aprl, BMI/Justin
12|12 4 | STEELO 2%(15] 7 i ! Coles, ASCAP/NASHMACK, ASCAP/Sixth Of July, BMI) Combs, BMI/Ninth Street Tunnel, BMI/Dynatone, BMI) HL
702 (BIV LOMOTOWN) ANNINESBHIPERSRECTIVE/EM] B B 84 TRUE DAT (Dvided. BM)/Noisey Street, BM/Zombi, SMI) WaM 80 YOU WILL RISE (Sony/ATV LLC, BMI/Sony, ASCAP/Manza
13| 8 | 6 | TELL ME Recurrents are tities which have appeared on the Hot R&B Combs ASCAP/BF;g l,’oppa ASCAP) HL L 95 U CAN'T SING R SONG (Frantic Soulutions, Flint. ASCAP/Eclipsedeck, ASCAP/Caprifair, ASCAP/Jizop,
DRU HILL (ISLAND) Singles chart for 20 weeks and have dropped below the top 50. 11 SAY.. IF YOU FEEL e {EM) April, ASCAP/FIyte ASCAP/Poiygram Int'l, ASCAP/C-Ya Later Sounds, BMI) BMI/Eliza’s Voice, ASCAP)
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I AND PROVIDED BY SoundScan®
APRIL 19, 1997 IIIII"
T T R SOUNDTRACK DEATH ROW 90114*/INTERSCOPE {10.98/16.98) ] GRIDLOCK'D I 1
| " =5 g 65 | 67 | 20 | SHAQUILLE O'NEAL 1w ISM/TRAUMA S0087*/INTERSCOPE (10.98/16.98) YOU CAN'T STOP THE REIGN i 21
%E GE 3 9 Qg ARTIST TITLE 5% 51 | 50 | 52 | 27 | CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLD ORDER | 24
P2 0% | o2 | B0 | LABELANUMBERDISTRIEUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTECD) = 52 | 52 | 50 | 22 | RICHIE RICH OAKLAND HILLS 41510IEF JAM 533471 MERCURY (10.98 EQ/16 98) _SEASONED VETERAN | 11
*xxNO. T4 %% 753 | 56 | 60 | 34 | AKINYELE 700 31142*NOLCANO (6.98/9.98) B PUT IT IN YOUR MOUTH (eP) | 18
1 1 25 3 THE NOTORIOUS B.1.G. BAD 80Y 73011*/ARISTA {19.98/24.98) 2 weeks at No. 1 LIFE AFTER DEATH 1 i 54 24 42 30 NEW EDITION A’ MCA 11480* (10.98/16.98) HOME AGAIN 1
2 2 1 5 SCARFACE RAP-A-LOT/NOO TRYBE 42799*/VIRGIN (10.98/16.98) THE UNTOUCHABLE | 1 @ 63 71 | 21 | ERIC BENET WARNER BROS. 46270 (10'9;715_9_3) TRUE TO MYSELF | 55 |
3 3 2 8 | ERYKAH BADU A KEDAR 53027*/UNIVERSAL (10.98/15.98) BADUIZM 1 56 | 57 | — | 2 | RAY J EASTWEST 62017/EEG (10.98/16.98) R EVERYTHING YOU WANT | 56
@ 6 [ 4 4 | SOUNDTRACK COLUMBIA 67917 (10.98 EQ/16.98) LOVE JONES: THE MUSIC 4 57 | 51 | 41 8 | SOUNDTRACK Jive 41590(11_98/?9;, DANGEROUS GROUND | 3
5 [ 5 | 3 | 31 | BLACKSTREET A INTERSCOPE 90071* (10.98/16.98) ANOTHER LEVEL | 1 58 | 59 | 55 | 45 | ANN NESBY PERSPECTIVE 549022/a8M (10 9814 95) B I'M HERE FORYOU | 27
6 7 5 23 yﬁaﬁ‘éﬁgzgwmmcm 0081698 THE DON KILLUMINATI: THE 7 DAY THEORY 1 59 | 55 | 46 4 | THREE 6 MAFIA PROPHET 4405 (9.98/14.98) THE END ] 42
GREATEST GAINER % % % 60 58 54 20 | § A?NPG 54982/EMI (22.98/34.98) EMANCIPATION 6
9 7 6 SOUNDTRACK JNE: 6:;: L.98/16.98) BOOTY CALL 4 61 61 56 19 | VARIOUS ARTISTS DEATH ROW/INTERSCOPE 50677*/PRIORITY (19.98/23.98) DEATH ROW GREATEST HITS 15
10 6 7 | TRU NO LIMIT 50660*/PRIORITY (12.98/18.98) TRU 2 DA GAME 2 | 62 ] 53 | 61 [l KENNY G A®ARISTA 18935 (10 95116 98) — AT DO ﬁg -
9 8 T -11 21 E(JUNDTRACK A’ wﬁa SUNSET/ATLANTIC 82961/AG (11.98/17.98) SPACE JAM 5 5 50 . £ VARIOUSIARTISTS THUME 3956 (10,5916 25 RSO, ALY e
11 1 10 | 22 | LIL' KIM @ UNDEASBIG BEAT 92733740 (10.98/16.98) e 64 | 62 | 58 | 20 | MOBB DEEP LOUD 66992*/RCA (10.98/16.98) HELL ON EARTH 1
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Two of the tuest hip hop lyricists come together on “Smiile™

The new single from the Platinum chart topping album The Untouchabile.

Look for the new video directed by Paul Hunter.

“Smile” in stores in May.
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Masters Leave Their Work To Form Nuyorlcan Soul

IT TAKES A BRAVE spirit to go
against the grain and transform your
fondest fantasy into reality—espe-
cially if you're “Little” Louie Vega
and Kenny “Dope” Gonzalez and
that fantasy seems to be enticing you
in the opposite direction of your sue-
cess.

As the Masters At Work remix/
production team, Vega and Gonzalez
have elevated themselves to an envi-
able plateau. The last six years have
seen them hone a distinctive house
sound that has led to a formidable pile
of hits, with the demand to keep the
ball rolling equally impressive. To the
mind of nearly every kid who has ever

“LITTLE” LOUIE VEGA & KENNY
“DOPE” GONZALEZ

flexed a record on a turntable, Vega
and Gonzalez are living the dance-
music dream. Most in their position
would choose to simply ride the wave
of good fortune and count the cash.

But these lads are a little too antsy
and ambitious to just chill. Instead,
they’re flirting with potential rejec-
tion from their underground disciples
by forming Nuyorican Soul, a band
that kicks old-school soul jams laced
with elements of traditional jazz, pure
salsa, and classic funk. And, no, this
isn’t merely another brick in the nos-
talgic wall built by the purveyors of
acid-jazz. There’s a purity and first-
hand realness throughout the act’s
eponymous debut on Giant Step/GRP
Records that has me continually
recalling the house parties my parents
threw some 20-plus years ago. In all,
this is the kind of album that swings
in the opposite direction of what these
street renegades stand for.

Or does it? Vega and Gonzalez actu-
ally view this project as perhaps the
most accurate representation they
ever offered of themselves—as both

Dauce

TRAX
by Larry Flick

artists and men.

“Nuyorican Soul takes us back to
our roots,” Vega says, noting that his
boyhood was underscored by the mus-
ings of his uncle, salsa legend Hector
“Lavoe” Perez, to whom the album is
dedicated (along with Marts Andrups
and Eddie Rivera). “We’ve been mov-
ing toward doing a project like this for
a long time now.”

He’s right. In between doing remix-
es for superstars like Michael Jack-
son and Madonna, Vega and Gonza-
lez spent the last couple of years
crafting jams that quietly illuminated
their musical passions and built their
confidence. They hit creative pay dirt
with 1994’s “Nervous Track” and
1995’s “Mind Fluid,” a smooth pair of
singles on Nervous Records that
focused on sharp musicianship and
laid the foundation for Nuyorican Soul
by tossing out the machinery. “It’s
always been about growing and devel-
oping to a higher level for us,” says
Gonzalez. “When those tracks broke,
we knew that we were onto something
good and decided to follow through.”

Enter Maurice Bernstein and his
posse at Giant Step, a multifaceted
entity that has mastered the art of
merging history-hungry street kids
with old-school music. “Once they got
started, it was like trying to catch up
with a runaway train,” he says with a
laugh. “One idea would turn into three
new ones. It was a constantly evolving
process that only got more interesting
once they started attracting the
incredible caliber of musicians they
did.”

“Working with these people was
like being a kid let loose in a candy
shop,” says Vega, referring to a stel-
lar list of participants that includes
India, Tito Puente, Roy Ayers,
Vince Montana Jr., Eddie Palmieri,
Jocelyn Brown, Cyndy Mazelle,
Peter Daou, Jazzy Jeff, Lisa Fis-
cher, and George Benson. “It opened
up the possibilities of how far we could
take the ideas that were in our minds.
It was an experience that I still can’t
believe has actually happened.”

Gonzalez says he was particularly
struck by the weight the project
developed on the day that Benson was
in the studio recording “You Can Do
1t (Baby),” the album’s epic funk
finale. “It was totally out of control,”
he says, his typically shy demeanor
bursting with excited animation. “For
us, it was the best day and the worst
day at the same time. George walked
in and the room suddenly seemed full
of history. We didn’t even know what

" to say. We were in awe. But George

was beyond cool. He just strapped on
his guitar and cut loose.”

Benson has similar accolades for
the producers. “These guys are inno-
vators,” he says. “People like that
become the leaders of the music
world.”

Once Vega and Gonzalez got rolling,

the Nuyoriean Soul project blossomed
to a point where they found them-
selves with 10 cuts that they didn't
have room for. “We’re ready to start
making the next album,” Vega says,
indicating that the next collection will
likely be an exploration of Brazilian
and Afro-Cuban rhythms. “This is not
just a one-off situation. This is the
beginning of a long-term group with
the potential to go in a lot different
directions.”

This first aloum certainly supports
that notion. Richly textured cuts like
“I Am The Black Gold Of The Sun,”
which is sung by Brown, and the
instrumental “Habriendo El Domi-
nante” are made for lounging, while a
glorious reinterpretation of Ayers’
“Sweet Tears” and “It’s Alright, I
Feel It!” (another gem featuring
Brown) appear destined for dance-
floor domination. The mind reels
when pondering what Vega and Gon-
zalez have tucked up their sleeves.

Most important, though, “Nuyori-
can Soul” is a record that successful-
ly unites several generations of music
and musicians in a way that few other
projects have. Will the kids “get” it?
So far, so good. “Runaway,” a cover of
the Loleatta Holloway/Salsoul
Orchestra classic, recently went to
the top of Billboard’s Hot Dance
Musie/Club Play Chart, triggering a
respectable amount of crossover and
mix-show radio airplay. As a 12-inch
pressing of “It’s Alright, I Feel It!”
begins circulating this month with
savvy remixes by Todd Terry and
Mood II Swing, among others, there’s
little doubt that the project will
remain on the minds of clubheads well
into the summer. The trick may be in
getting them to venture deeper into
the more esoteric and adventurous
areas of the album, which is where

. Vega and Gonzalez truly soar as tune-

smiths with a gift that goes beyond
genre boundaries. It’s certainly a
rewarding challenge that any listener
with a hunger for quality will find
worth taking.

Billboard.
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Twirlin’ With Dolly. Country superstar Dolly Parton pauses between takes at
the video shoot for her new single, “Peace Train,” a cover of the Cat Stevens
pop evergreen. Although the song is featured on Parton’s current Universal
album, “Treasures,” a 12-inch pressing with house-inflected club remixes of
the cut will be available in mid-May on Flip It! Records, a New York-based
dance indie. Junior Vasquez is among the producers who contributed to the
project. Pictured, from left, are Rick Ferrari, Parton’s manager at Gallin, Morey
& Associates; Kyle Utley, president, Flip It!; Parton; and Christopher Ciccone,

director of the clip.

BOOGIE WONDERLAND: Just
when we thought we’d consumed all of
the disco rehashes and reissues we
could handle comes the revival of
“Thank God It’s Friday,” the glorious
soundtrack to what is easily one of the
worst movies of all time.

First released on Casablanca in
1978 and now revived for its first-ever
CD pressing by Mercury, this album
not only features familiar faves like
the campy title track by Love & Kiss-
es, “After Dark” by Pattie Brooks,
and the Oscar-winning “Last Dance”
by Donna Summer, it also brings
back to vivid life such tasty treats as
“I Wanna Dance” by Marathon and
“Take It To The Zoo” by Sunshine
(which has a swaggering uncredited
vocal by Summer). There are also
rarely heard treasures like “Love
Masterpiece” by Thelma Houston,
“Livin’, Lovin’, And Givin’ ” by Diana
Ross, and the 15-plus-minute “Je
T’Aime (Moi Non Plus)” by Summer.
Forget about those overplayed war-
horse songs that crossed into the pop
arena, these are the jams that cap-
tured the decadent excitement and
glittery flair of the *70s. An essential
addition to the collection of any seri-
ous dance-music fan.

Latin-pop siren Cynthia is about to
sashay her way back into public view
next month with “Like A Star” on
Tommy Boy. It’s been far too long
since this charming performer has
offered new music, and this cute Tony
Moran production was well worth the
wait. With timely remixes by Todd
Terry, the Fitch Brothers, Jonathan
Peters & Eddie Baez, and Joey
Gardner, there’s no doubt that a hit is
on the horizon. Let’s hope that the
powers that be at Tommy Boy have
been wise enough to begin cutting a
whole album with Cynthia. This could
be her year to break out as a major
pop star.

Speaking of Tommy Boy, the label
continues to support its other club

ingénue, the brash and charismatie
Amber, by issuing a third single from
her solid debut dise, “This Is Your
Night.” This time, they’re coming
with the downtempo “One More
Night,” which has been goosed into
the requisite hi-NRG pace by the
Berman Brothers. In its remixed
form, the song bursts with hit poten-
tial, though in its original version we
get to hear a little more of what
Amber has to offer as a vocalist. Very
nice, indeed.

If you need a little more house
bump from your dance music, spend a
little time with “It’s Alright” by
Jahkey B. & Lydia Rhodes on
Freeze Records. This one’s got it all—
a riotous beat, sassy vocals, and a song
that permanently embeds itself in the
brain upon impact. U.K. club jocks
and radio programmers are already
on the case with this one, thanks in
large part to Eric Kupper’s sleek and
soulful remix. Now if only the children
in the States would get a clue.

The next few weeks will see New
York’s C&S/Andrenalin Records
unleash a handful of few tasty treats
for punters who lean to the left of
clubland. April 29 brings the fourth
edition of its rightfully revered “Trip-
Hop Acid-Phunk” compilation series.
Among the act’s contributing cuts are
Way Out West, Cotton Club, D-
Shake, the Tweakers, and Kingsize.
Given the lineup, you can expect the
beats to be massive and the keyboards
and sample loops to mighty intense.

Around the same time, the label
offers “Night Shift,” an atmospherie
affair that displays the electronic flair
of Statik Sound System, Purple
Penguin, the Chemical Brothers,
DJ Spooky, and Baby Buddah
Heads, among others. Finally, May 6
marks the onset of “Reality Base” by
South Florida’s Stryke. It’s an
impressive debut collection that floats
iey-cool trance keyboards over rugged
deep-house beats.
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50 2 | HOLD ON ARIOLA 45168 - Y0JO WORKING LR | 47 | 21 | SUGAR IS SWEETER (T) (X) FFRRALONDON 120102/ISLAND # C.J. BOLLAND
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board/BPY Communications.

Dance Charts
Are Available For The First Time in 3 New Chart Packages!

Number 1 Serles 1976-1996: Top Ten Series 1976-1996: Annual listings Top Songs of the Year Series 1076-1096:
SHgRoICRlelISTEs i) Sdary=Sans of every song that reached number 10 or The annual charts of the top songs of the

that reached the top position on the higher on the Club Play and Sales charts. year in rank order as published in Billboard’s
Club Play and Sales charts. Lists Lists title, artist, and label. Titles are listed Year End Special [ssues. Lists title, artist, and
Billboard issue date, title, artist, alphabetically within each year. Number 1 label. - $50.00 . : i
and label. - $50.00 records are indicated. - $50.00 T A

Send your check or money order to: Billboard Research, 1515 Broadway, NY, NY 10036-8986 Attn: Silvio Pietroluongo or call for credit card order; (212) 536-5054

BILLBOARD APRIL 19, 1997 29

wwWw americanradiohistorv com


www.americanradiohistory.com

Lee Ann Squared. Decca’s Lee Ann Womack, left, and Curb’s LeAnn Rimes
got together on the program “After Midnight” at the Country Radio Seminar and
compared notes.

l BY DEBORAH EVANS PRICE

NASHVILLE—With a baby due in late
May and the release of his fourth Curb
album, “Everywhere,” slated for June
3, the summer of *97 promises to be a
memorable one for Tim McGraw.

The debut single from this album,
“It’s Your Love,” combines his personal
and professional lives as it features Mrs.
McGraw, Faith Hill, contributing her
vocals on the power ballad, which will
be released at the end of April.

“I think it’s a beautiful song,”
MeGraw says. “It’s the way 1 feel right
now. Having my wife sing it with me is
a big deal to me. She made the record
as far as I'm concerned.”

STRAIT COUNTRY: George Strait continues his run of
staunchly traditional eountry albums with “Carrying Your
Love With Me,” his 21st release for MCA Nashville in his
15-year association with the label. He’s also set to make an
infrequent TV appearance April 23 hosting the Academy
of Country Music Awards.

With the April 22 release, Strait maintains his ability to
make a staunchly traditional country album sound fresh and
immediate. “Well, I for one like it,” Strait tells Nashville
Scene. “A lot of it has to do with the songwriters. I've just

got to pick the best songs I ean. Some are old songs. The
Vern Gosdin song [‘Today My World Slipped Away’| is old.
That Harlan Howard song [‘’ve Got A Funny Feeling’] is
new—it just sounds old. And the Wayne Kemp song, ‘Won’t
You Come Home (And Talk
To A Stranger),’ is one of
those old songs that are just s
timeless.”

The current single, “One as VI e
Night At A Time,” is No. 7
on this issue’s Hot Country T —
Singles & Tracks. Strait’s m
last outing, “King Of The
Mountain,” stalled on the
chart but was one of the ™
most critically acclaimed
country songs in recent
years.

While not commenting
on recent staff changes at MCA Nashville, Strait says he
was “greatly disappointed” by the tune’s lack of success. “I
thought it was a great country song. That just killed me; I
couldn’t understand why it didn’t do better. I thought it was
a better record than that. Anyway, that’s history. If I could
find 10 songs like that, I'd cut 10 of them on an album. That
song was brought to me too late for the album before. But
when I heard it, I kept it for a whole year. I had it on hold
for a whole year because I knew I would cut it.”

Tony Brown, MCA Nashville president and co-produc-
er of the album with Strait, tells Nashville Scene, “I told
George that even though [‘King’] stopped at No. 16, it’s very
important that he still put out songs like that. George’s voice
is actually getting better as he matures. And he’s not com-
placent, which happens to a lot of big artists. You can just
watch the fire burn out in some of them. George is creating
a legacy. He's not trying to stay traditional—he just goes
toward those songs that he likes.”

Strait says that he and Brown listened to several thou-
sand songs before settling on the 10 on this set. “And I'm
already looking for stuff for the next album,” he adds,
“because we're going back in the studio in September. I hate
to push things; it needs to really feel good and not just be
something I have to do because of the time factor. I've never
really felt the pressure; I just keep on chugging. You've got
to be pleased with your work yourself because you're the

by Chet Flippo

George Strait Carries On With Traditional
Country, Top-Notch Songs On ‘Carrying’

one who has to live with it. T couldn’t think of anything worse
than going into the studio and not having any control over
what’s going on or not having any control over what songs
you're recording. You would just be the singer on someone
else’s thing. It wouldn’t work for me. Especially when you've
got to go out and sing them every night.”

One of the standout cuts on the album is the offbeat “The
Nerve” by veteran Nashville writer Bobby Braddock.
“That is such a neat song,” says Strait. “That guy can real-
ly come up with different lyrics that are really well thought
out with so much structure and meaning. That song just
blew me away. It’s a long song, but you get caught upin it,
and it really tells a neat story.”

Another standout is “She’ll Leave You With A Smile,”
which has a distinetive
string arrangement. The
song was written by Jack-
son Leap. “I wonder
where he came up with
that name,” Strait says.
“I’ve never met Mr. Leap,
but he’s a good songwriter.
I passed on that song on
the last album but ended
up doing it this time. The
strings really set it off. I
use them when a song
calls for it. People ask me,
‘Well, why do you use
strings? I say, ‘Damn, listen to it! Don’t it sound pretty?
George Jones used strings for years. It works.”

Strait says he’s enjoying a slowed-down lifestyle. “I've
been staying around the house here, just ropin’ and playin’
golf. T was on the course 5% hours this morning. That’s a
little long. But I'm taking a lot of time off to stay home with
my family and do some youth rodeos. I've got three more
dates to play this year. I'll step it up next year.”

As for the state of country music these days, Strait says,
“Well, my ship is full of fuel and rolling along pretty good.
Everything is great for me. It couldn’t be better: I couldn’t
ask for anymore. I think country music as a whole is pret-
ty healthy. I think people are picking good material. There
is some stuff out there that I don’t like, don’t get me wrong,
but the majority of it is pretty good. What a great song Lee
Ann Womack has, that ‘Never Again, Again.” And that’s
really country. She’s gonna do well, I think.

“Country music kind of has a way of taking care of itself.
1 don’t think it’s gonna go pop, the way some people think.
It’s always gonna come back, it’s not gonna drift too far away
from the old traditional sound. It may get a little out of line
sometimes, but it doesn’t stay out there very long. I can’t
sit here and preach about keeping it country, though. ‘One
Night At A Time’ is kind of right there on the edge. It’s not
like ‘King Of The Mountain.” It’s not that hardcore country,
but I wouldn’t say it’s pop either.”

Curb Sees Tim McGraw ‘Everywhere’
Fourth Album Features Faith Hill On First Single

Curb executives have high hopes for
the release. “I think what Tim has been
able to do over the last two albums, he
has done again on this one,” says the
Curb Group’s executive VP/GM, Dennis
Hannon. “He has
reinvented himself
yet again. There is
something on this
album for every-
one. There is
something females
can identify with.
There are songs
that older couples
can identify with.

“Tim reads his
fans better than
any artist I know;” he adds. “I think he
brings that sense of what the fans are
interested in to the decision-making
process along with |producers] James
Stroud and Byron Gallimore, and that
plays very heavily in the song selection,
and very heavily on the performance of
the songs. A Tim McGraw fan is never
disappointed by a Tim McGraw album.”

McGRAW

MeGraw co-produced the album with
Stroud and Gallimore, who is enthusi-
astic about the results. “I feel this is by
far the best album we’ve done and that
Tim has done,” he says. “His singing is
Jjust spectacular. What strikes me when
I’'m working with him is that he’s one of
the guys who's here to stay.”

With hits ranging from raucous tunes
like the notorious novelty hit “Indian
Outlaw” and “I Like It, I Love It” to
poignant ballads like “Don’t Take The
Girl” and “She Can’t Be Really Gone,”
McGraw and his team have demon-
strated their ability to strike a nerve
with country audience.

“He’s got that country, Louisiana
voice,” says Skip Young, senior music
buyer for the Hastings chain. “He’s got
that honeydew voice if he wants it to be,
but he also does contemporary rock-
type country, which gets the youth in on
it, too. So he’s working both sides of it.
He can sound [traditional] country or
country rock. Plus he sings about down-
to-earth subjects, and he's very emotive.

(Continued on page 56)

James Bonamy Remains
Dogged With New Epic Set

@ BY CHET FLIPPO

NASHVILLE—For someone best
known for having his single “Dog On
A Toolbox” withdrawn from release
because there were too many “dog
songs” out, James Bonamy is remark-
ably devoted to his music—to the
point that he is reluctant to include his
own compositions on “Roots And
Wings,” his second album on Epic
Records.

“This a breakthrough album for
James Bonamy, and we have the music
to work with,” Sony Music Entertain-
ment VP of sales Mike Kraski says of
the album, due May 27. “Last time, we
had a breakthrough song with ‘I Don’t
Think I Will,’ but this is a deep album.
It’s a maturation process. James has
a much clearer sense of who he is
musically, and it shows. He’s been a
media darling already. Everything is
in place for a great launch now.”

Bonamy included one self-penned
song on the album, “I Knew I'd Need
My Heart Someday” (which he co-
wrote with Pat Bunch and producer
Doug Johnson), and he says that
although he’s been writing songs for
years, he doesn’t press to include his
own compositions on his albums
“because it’s too important to have the
best songs on there. Every song has
to be the best song that you can find.
You owe it to the fans and to yourself.
Even though my songs are part of me
and important to me, they’re not
always the best choice for the album.
I haven’t learned yet how to always
say it the best way, and there are guys
in town who’ve been writing for years
and have perfected that song craft-
ing.”

Bonamy, who turns 25 this month,
is totally serious about his career and
about the music he records. He says
he worked closely with Epic A&R
director Debbie Zavitson in choosing

songs. “Every week or every two
weeks, we'll have a meeting,” he says,
“or she’ll have a box of tapes for me to
pick up to listen to. We also have ‘song
day’ at the office, and every half hour
a publisher comes in and plays three
new songs for us. The first criteria is,
is the song me? Is it something that I
would say, that I have lived, that I
believe, that I feel part of?”

The title cut is a standout by veter-
an writers Skip Ewing and Bill
Anderson. “I first heard that a few
years ago when Doug Supernaw cut
it,” says Bonamy. “The song blew me
away, but then I
didn’t think about
it for this album
until Debbie
played it for me. I
wanted it immedi-
ately. It turned
into the title song,
but it also turned
into representing
everything I’ve
gone through over
the past year and a half.”

Epic senior VP of national promo-
tion Jack Lameier says that the label
has the world premiere of the album
lined up on SJS for Memorial Day
weekend. Lameier adds that satellite
radio tours of 20 or so markets are
planned.

“The kickoff of the whole thing was
the performance at the New Faces
Show [at the Country Radio Seminar
in March], which came off very well.
It showed a different side of James,”
he says.

“His appearance [as a nominee for
best new male vocalist at the Acade-
my of Country Music Awards show
April 23] is also very handy,”
Lameier notes. “It puts a face in
front of fans as well as radio. Also,
Rob Dalton [VP of national promo-

(Continued on page 55)
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CARLIN AMERICA, INC.

126 East 38th Street

New York, New York 10G16

Tel (212) 779-7977 « Fax (212) 779-7920

“BLUE"
“YOU’RE NOT IN KANSAS ANYMORE"~
“TALL, TALL TREES~

“CHEROKEE BOOGIE”

1815 DIVISION STREET * SUITE 309, NASHVILLE, TN 37203
PHONE (615) 329-0706 » FAX (615) 329-0565

Bruce Bouton

Dennis Knutson

Beth Nielsen Chapman Gory Harrison

Hank Cochran

John Northrup

Larry Bastian

Mark Chesnutt

Randy Scruggs

Thanks for the Cool Songs!

Aarron Barker Erv Woolsey Kevin Welch Richard Leigh
Allen Collins Frank J. Myers Kim Richey Robert Ellis Orroll
Angelo Fred Knobloch Kim Tribble Roger Brown
Annie Raboff Gary Burr Kostas Roger Cook

Roger Ferris

Billy Lowrie Gary Nicholson Larry Boone Roger Murrah
Billy Russell Gary Oliver Larry Butler Roger Springer
Billy Yates Gory U.S. Bonds Larry Gottlieb Ronnie Van Zont
Bob DiPiero George Teren Laura Satterfield Ronnie Wilkins
Bob McDill Gerald Smith Lisa Drew Scott Hutchison
Bobbie Cryner Glen Clark Lulu Shawn Camp
Bobby Braddock Gordon Kennedy Mack Vickery Sonny LeMarie
Brent Maher Guy C. Clark Marcus Hummon Stephony Smith

Steve Bogard

Bruce Miller Harlan Howard Mark D. Sanders Steve Dean

Bucky Jones Harley Allen Mark Nesler Steve Goodmon
Cathy Majeski Hugh Prestwood Maork Stephen Cawley  Sunny Russ

Chely Wright Ira Walker Mark Wright Tim Nichols

Chris Crawford Jackson Leap Marty Stuart Tina Arena
Chuck Seaton Jamie O'Hara Matroca Berg Tom Kimmel

Cloy Blaker Jeff Hanna Max D. Barnes Tom Shapiro
Craig Corothers Jeff Silbar Max Reese TJommy Lee James
Croig Wiseman Jeff Stevens Melba Montgomery Tommy Sims
Dave Loggins Jerry Clower Michael Clark Tonio K.

Doavid Kaffinetti Jerry Laseter Mike Dekle Tony Martin
David Lee Murphy Jerry Salley Mike Reid Tracy Byrd

David Neuhauser Jerry Williams Monty Byrom Trey Bruce

David Stephenson Jess Brown Nick Pellegrino Vern Gosdin
David Tyson Jim Lauderdale Norro Wilson Vince Gill

Dean Dillon Jimbeau Hinson Poul Kennerley Woit Aldridge
Dean McTaggart Joe Ely Paul Nelson Wayne Kemp
Deanna Bryant John Hurley Pete Wasner Wayne Kirkpatrick
Del Shannon John Jarrard Pride Hutchison Wayne Tester
Delbert McClinton John Keller Randy Goodrum Wendell Mobley

Wil Nance

Dobie Gray John Scoft Sherrill Randy VanWarmer Zack Turner
Don Schiitz Keith Steagall Ray Stevens

Earl Bud Lee Kent Blazy Red Lane

Ed Hill Kenya Walker Reed Nielsen

Write On/

© 1997 MCA Records Nashville, a division of MCA Records, inc.  www.mca-nashville.com
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5 | 19 | g | IMISSYOUALITTLE @ JOHN MICHAEL MONTGOMERY [ 4 (3| 65 | — jime] F'T TO BE TIED DOWN SAMMY KERSHAW | g3
C.PETOCZ (M.ANTHONY R FAGAN,J.M.MONTGOMERY) (C) (D) (V) ATLANTIC 84865 | | K-STEG:‘LS ;'VEEA::LSE'TC:(C)TO}:;) W) MSE;?SIJDRQ NAiFéVléLEE 5411[?2
IF SHE DON'T LOVE YOU THE BUFFALO CLUB 54 2 0 TH N ¢ AN NTLEY | 47
4 18 | W1 g (T.BRUCE,M.BEESON) (C) (V) RISING TIDE 56043 14 p y . L"ék‘ﬁ;;’g&s éA\l/KEAIS?EYUDAY EPlLC OALEEJSMTCUF;
N A
16 | 17 | 13 ?s?rzoo%x)lx(g,slcmﬁzs,argls\(ﬁ%u ¢ LORR%;\QNOARSQBT 16 55 | 49 | 38 | 2 D.COOK,W.WILSON (B.LABOUNTY,C.KING R.VINCENT) : (V) BNA 64348 18
18 | 20 | 11 | SHE'S SURE TAKING IT WELL ® KEVINSHARP | |7 * * * HOT SHOT DEBUT * % %
C.FARREN (T.BUPPERT,D.PFRIMMER,G.TEREN) 143 ALBUM CUT/ASYLUM
NEW ) 1 SHE’S GOING HOME WITH ME TRAVIS TRITT 56
* % * AIRPOWER * % % D.WAS,T.TRITT (T.TRITT) WARNER BROS. ALBUM CUT
A GIRL'S GOTTA DO (WHAT A GIRL'S GOTTA DO} MINDY MCCREADY USE MINE & JEFF WOOD
221 25 | 8 | GALLOY.N.WILSON (RBOWLES.R BYRNE) (©1(0) W Brn 6arsy | 18 5% | B0 | 6§ | 1\ BRiGHT.KBEAMISH (LDREW,S SESKIN MPRINT ALBUM CUT | 0
SHE SAID, HE HEARD SUZY BOGGUSS
a8 4 ? E%RIOTNTNL(E/ (?InL?)RE LOVE (00) \(IVI)NM%E 5%5%% 19 58 | %8 5 | TERUCES HENDRICKS (5.8066USS,0.SCHLITZ) (V) CAPITOL NASHVILLE 19508 H
: ' TRUE LIES SARA EVANS | 59
2 | o [ e WOULD | S COODRYE e BROOKS STy | | 67 | 4 | hiocesots cimsamosisons nco oo
455 ROCKET @ KATHY MATTEA @ n|n|s3 iR £ 60
@ 23 2 14 B.WISCH,K MATTEA (G.WELCH,D.RAWLINGS) (V) MERCURY NASHVILLE 578950 2l COHNSON (R QRRALLBRECAN) AL
DARK HORSE ® MILA MASON 60 65 3 SOMEWHERE IN LOVE & JOHN & AUDREY WIGGINS 60
@ 21 22 11 B.MEVIS (D.TYSON 0. MCTAGGART A MARSHALL) (€) (D) (V) ATLANTIC 84866 21 D.HUFF (K.K.PHILLIPS,C.LEONARD) MERCURY NASHVILLE ALBUM CUT
EICkT] T = EASE MY TROUBLED MIND & RICOCHET
23 12 8 20 ?E()Ewiny(\ggxﬁwl\maryy/x%m © 00 Apno.L ﬂ%ﬂ”ﬁ%@g‘: 2 62 48 46 14 R.CHANCEY E SEAY (M.GARVIN,C.WATERS,T.SHAPIRO) (C) (D) COLUMBIA 78526 2
Y - = . FIRE WHEN READY PERFECT STRANGER
SIX DAYS ON THE ROAD & SAWYER BROWN m 62 69 4 62
26| 29 | 8 | G ILLER M MCANALLY (€ GREENE,C.MONTOGOMERY) ©)(0) ) CuRg 73016 | 24 %aﬁ)ﬁ'gg;?;'mm)’\m'm GE;REB C\;iUTMSBUI\I :
29 | 34 | 5 | THELIGHT IN YOUR EYES & LEANN RIMES | 25 64 | 57 | 56 | 13 | {RENNINGTON (DMAYO,P NELSON L BOONE) step onE asum cur |
- = - I WILL, IF YOU WILL JOHN BERRY
2 | 28 | 30 | 13 | CRYON THE SHOULDER OF THE ROAD @ MARTINA MCBRIDE | 5 NEWD | 1 | L0WaRD ()8 IARVIS.R GOODRUM) (V) CAPITOL NASHVILLE 19511 | 59
M.MCBRIDE, P WORLEY £ SEAY (M.BERG,T KREKEL) (V) RCA 64728 FROM WHERE I'M SITTING © GARY ALLAN
7| 5 | 15 | 19 | K brraRschuGes ooonEacrIER || (@] 72 | — | 2 | punerani  sooissomon oecousucor | %
: - — | WANT TO BE YOUR GIRLFRIEND MARY CHAPIN CARPENTER
28| 19| 7 | 18 ??&g'};%ﬁg&?ﬁ%&%ﬁm PATT;Ié?L\/BEbECSLE 4 67 | 54 | 39 | 12 | | ENNINGS.M.C.CARPENTER (M.C.CARPENTER) (€)(0) (V) COLUMBIA 78511 | 5
OROT R = 6 | 68 | 3 | DOITAGAIN JEFF CARSON [ ¢¢
31 | 35 | 8 | LITTLETHINGS @ TANYA TUCKER | 9g C HOWARD (J BROWN,BJAMES) CURB ALBUM CUT
G.BROWN (M.DULANEY S D.JONES) (C) (V) CAPITOL NASHVILLE 58630
: | COULD LOVE A MAN LIKE THAT & ANITA COCHRAN
(69)| 67 | 64 | 3 64
30 | 31 | 11 | COLD OUTSIDE @ BIG HOUSE | 33 & JiM ED NORMAN, A COCHRAN (A.COCHRAN) 7 (C) (D) (V) WARNER BROS. 17486
. F;\BILJEfﬂ;]'YT:-,z,:BYROM,D.NEWHAUSER (M.BYROM,D.NEUHAUSER,D.KNUTSON, M REESE) (cL) /(;)) (vJ) /:Aél:( 585;53 SR - | TOO LITTLE TOO MUCH  NIKKI NELSON | g2
NG | LOVE ALAN N D.COOK (J.BORDERS,G.BORDERS, C.HARTFORD) {C) (D) COLUMBIA 78519
A |20 | 10| M K.STEGALL (H.ALLEN,C.CHAMBERLAIN) (V) ARISTA 13068 s NEWD " TUCKY ME, LUCKY YOU ® LEE ROY PARNELL | 7]
@ 37 | 45 | 4 | COUNTMEIN & DEANA CARTER | 39 L.PARNELL,THE HOT LINKS (G.NICHOLSON,L R PARNELL) (C) (v) CAREER 13078
C.FARREN (D.CARTER,C.JONES) _ (V) CAPITOL NASHVILLE 19510 " T‘ ” I'D RATHER RIDE AROUND WITH YOU REBA MCENTIRE | 7
G| 36 | 4| 6 | Vonorwnoviess ® S okconsagzo | 3 RMCENTIRELGUESS (0. SUDERSTAIH0L VYT
35 | 37 3 PLACES I'VE NEVER BEEN & MARK WILLS | 34 NEWD ) B.J WALKER JR. (P.VASSAR,S EWING) WORD NASHVILLE ALBUM CUT B 1
C.CHAMBERLAIN,K.STEGALL (T.MARTIN,R WILSON,AMAYO) (V) MERCURY NASHVILLE 574150 712 | & I 2 | KEEPING YOUR KISSES  KRIS TYLER | g5 |
A MAN THIS LONELY & BROOKS & DUNN * T.BROWN,E.GORDY,JR. (K.TYLER) RISING TIDE ALBUM CUT |
SRl Rk - ?ﬁ?cs)'(igs\?oo%(;r*éosm‘r‘?'DUNNJ‘LJAMES) = m”,‘”fg'?gf:gfé : NEWD | | | THEBETTER TO DREAM OF YOU # MARY CHAPIN CARPENTER | 75
39 | 83 7 36 J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER) COLUMBIA ALBUM CUT |
J.SLATE, ) DIFFIE (C WISEMAN,K.GARRETT) (C) (D) EPIC 78521
[ :: )| 38 40 8 | NEED YOU # TRISHA YEARWOOD 37 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
G.FUNDIS UJ.BROWN,W.MOBLEY) {V) MCA 55308 attain 3200 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
38 | 33 | 36 | 13 | HERE'SYOUR SIGN (GETTHE PICTURE) & BILL ENGVALL WITH SPECIAL GUEST TRAVISTRITT | 99 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Viny! single avail-
$.ROUSE (B.ENGVALL,S ROUSE,R.SCAIFE} (C) (D) (v) WARNER BROS. 17491 ability. (X) CD maxi-single availability. © 1997, Billboard/BP| Communications.
= COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-“mrd n ﬂ““ll‘ I“ es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundIScalrlm
| ® ™  APRIL 19, 1997 i
2 z
< O -
EHIERET IR RIE
2|92 32| 28| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST T2 (92| 32| 2S5 | TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % xNO. 1% % 77| = SIX DAYS ON THE ROAD CURB 73016 SAWYER BROWN
1 1 1 12 | HERE'S YOUR SIGH {GET THE PICTURE) waRNeR 8R0S 1749 ISweersatMo.1  BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT @ 14 | 14 | 5 | STATE OF MIND RIVER NORTH 163016 CRYSTAL BERNARD
2 | 2 | 2 | 5 | ONENIGHT AT A TIME uca 55321 GEORGE STRAIT 16 | 11 | 1l | 31 | ANOTHER YOU, ANOTHER ME REPRISE 17615WARNER 8R0S BRADY SEALS
3 2 4 44 THE LIGHT IN YOUR EYES/BLUE Curg 76959 LEANN RIMES 17 17 16 5 DARK HORSE ATLANTIC 84866/AG MILA MASON
4 | 3 | 3 | 12 | WE DANCED ANYWAY CAPITOL NASHVILLE 58626 DEANA CARTER 20 | 24 | 3 | ADOZEN RED ROSES CAREER 13075/ARISTA TAMMY GRAHAM
5 | 5 | 5 | 19 | FRIENDS atuwtic 870196 JOHN MICHAEL MONTGOMERY 2l 2 | NEVER AGAIN, AGAIN DECCA 55320/MCA et ENNOLITER
6 | 6 | 7 | 6 | 1 MiSSYOU A LITTLE aTLANTIC 84865/4G JOHN MICHAEL MONTGOMERY 20 | 13 | 13 | 25 | LITTLE BITTY ARisTA 13048 ALAN JACKSON
7 | 7 | 6 | 13 | AGIRL'SGOTTA DO (WHAT AGIRL'S GOTTA DOYMAYBE HE'LL NOTICE HER NOW ba 64757Rck MINDY MCCREADY A | 18 | 15 | 18 | 1S THAT A TEAR ATLANTIC 87020/AG TRACY LAWRENCE
8) 15 | — | 2 | BETTER MAN, BETTER OFF ATLANTIC 83004/AG TRACY LAWRENCE 22 | 19 | 17 | 23 | GOD BLESS THE CHILD MERCURY NASHVILLE 578748 SHANIA TWAIN
9 3 g 9 | EMOTIONAL GIRL MERCURY NASHVILLE 574016 TERRI CLARK 23 | 24 | — | 2 | I'DLOVE YOU TO LOVE ME CAPITOL NASHVILLE 58632 EMILIO
9 | 9 | 5 | DADDY'S LITTLE GIRL CURB 56092/UNIVERSAL KIPPI BRANNON 24 | 23 | 19 | 39 | | DO REPRISE 17616MWARNER BROS. PAUL BRANDT
11 10 10 12 SHE’'S TAKEN A SHINE CAPITOL NASHVILLE 58624 JOHN BERRY 25 25 20 32 GOODNIGHT SWEETHEART CURB 76990 DAVID KERSH
16 18 4 LITTLE THINGS CAPITOL NASHVILLE 58630 TANYA TUCKER O !;Qecords with the gria{est Tlales gair:s this"\?/eekhORchordti‘?lg In‘dk:jStrytAgSS. of Americalcfeﬁiﬁc;tior:rror saleg ?f 5@0(1)90570 lén::z AdrjllgAFf\l
ificati illi i i I a ollowin symbol. . 0a
13 | 12 | 12 | 18 | MACARENA (COUNTRY VERSION) IMPRINT 18007 THE GROOVEGRASS BOYZ o r‘::;'ig;ﬁfr:::r']ffszun e s LEMIEIEES NS IEE BIEhe 2 Hibear
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by Wade Jessen

IT’S IN THE BOOK: With an increase of more than 2,500 units, Tanya Tuck-
er’s “Complicated” set hoists the Greatest Gainer flag on Top Country Albums,
where it rises 24-16 and jumps 192-128 on The Billboard 200. Capitol Nashville
sales VP John Rose is quick to cite Tucker’s media itinerary as the dominant
reason for the hike, which yields a one-week sum of 4,000 units. “Our media
blitz is really less than halfway complete, but has apparently made some great
impressions,” says Rose. “We have the lead single growing steadily at radio,
and we knew Tanya’s die-hard fans would be out there early, too.” That single,
“Little Things,” rises 31-29 on Hot Country Singles & Tracks.

Tucker’s rampant appearance schedule has already included stops at TV’s
“The Oprah Winfrey Show,” “Dateline NBC,” “The Today Show;” “The Rosie
0’Donnell Show;” “On The Record With Ralph Emery” and, according to Rose,
has been dotted by a whistle-stop tour of local radio and television visits. Rose
says Tucker is slated to appear on “The Tonight Show” in Los Angeles as part
of her agenda during the Academy of Country Music Awards festivities the
week of April 21, and A&E has produced a biographical segment, which had
not been assigned an air date at press time.

The release of “Complicated” coincides with “Nickel Dreams,” Tucker’s auto-
biography, which she is supporting with an 11-city book and record store tour
(Billboard, March 15). Rose says that circuit has already taken Tucker to New
York, Washington, D.C., Chicago, Dallas, and Nashville.

WALTZ ACROSS TEXAS: Clay Walker's first No. 1 title in more than two
years controls that position for a second consecutive week, as “Rumor Has It”
defends its territory with an increase of 62 spins on Hot Country Singles &
Tracks. Since Walker’s debut release, “What’s It To You,” vaulted to the top of
the page in the Oct. 16, 1993, Billboard, only one subsequent track has held at
No. 1 for more than one week. Walker’s prior No. 1 song, “This Woman And
This Man,” reigned for two weeks in March ’95.

“Rumor Has It” is the title track from a new set that hit the docks at stores
April 8, and Jack Purcell, senior director of national promotion for Giant/
Reprise, says Walker’s two-week stay at No. 1 “sets the stage for the entire
project.” Besides the title track, which Walker co-wrote, Purcell thinks Walk-
er’s fourth set shows remarkable depth for future single releases. In fact, “One,
Two, I Love You,” the track that has been tentatively scheduled as the second
single, is already enjoying unsolicited album play on 20 of our 161 monitored sta-
tions.

Purcell says Walker has been performing on a package tour with Terri
Clark, James Bonamy, and Emilio since February, and ticket prices for these
shows have been held below $20 for the entire string of dates.

EASTER BONNET SONNET: With a 50% increase, “Peace In The Valley”
(Arista) takes Pacesetter honors and rises 49-31 on Top Country Albums. That
package jumps 15-11 on this week’s unpublished Top Contemporary Christian
albums chart, benefiting from an Easter special on TNN (Country Corner, Bill-
board, April 12) and increased traffic at Christian bookstores over the holiday
weekend.

“Peace In The Valley” is being marketed by Sparrow at religious bookstores,
and VP of artist development Leigh Ann Hardie says, “The Easter holiday is
second only to the Christmas season in terms of foot traffic for Christian retail-
ers, and we're in the middle of some exciting promotions with Christian broad-
casters for the ‘Peace In The Valley’ album.”
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COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

38

)
54

HERE'S YOUR SIGN (GET THE PICTURE) (Twin Spurs,
BMI/Shabloo, BMI/Songs Of PolyGram Int’l, BMI/Virgin Tim-
ber, BMI) HL

HOLDIN'  {Irving, BMI/Kelly Garrett, BMI/Almo,
ASCAP/Daddy Rabbit, ASCAP/Sony/ATV Tree, BMI) WBM
THE HOPECHEST SONG (Coburn, BMI)

21 455 ROCKET {Irving, BMI/Crackfin’, BMI/Bug, BMI) WBM B8 DO IT AGAIN (Almo, ASCAP/Twin Creeks, ASCAP/less
5 ANOTHER YOU (EMI April, ASCAP) HL Brown, ASCAP/Ensign, BMi) HL/WBM
46 BAD FOR US (Square West, ASCAP/HDH, ASCAP/Foolish 4 DON'T TAKE HER SHE'S ALL | GOT (Jerry Williams,
Hit, ASCAP/Howlin' Hits, ASCAP/Hamstein Cumbertand, BMI/Bug, BMI/Embassy, BMI/Exellorec, BMI)
BMI/Tom Shapiro, BMI) WBM 47 A DOZEN RED ROSES (Major Bob, ASCAP/Poor Folks, BM1)
49  BE HONEST (Major Bob, ASCAP/Rio Bravo, BMI/Son 0t Gila WBM
Monster, BMI/Shytane, BMI) WBM 62 EASE MY TROUBLED MIND (Sony/ATV Tree, BMI/Maline
8 BETTER MAN, BETTER OFF (Ensign, BMI/Shoot Straight, Vailey, ASCAP/Hamstein Stroudavarious, ASCAP/Kinetic
ASCAP) HL Diamond, ASCAP/Curb, ASCAP) HL/WBM
75 THE BETTER TO DREAM OF YOU (Why Walk, ASCAP) 10 EMOTIONAL GIRL (Starstruck Angel, BMI/Dead Solid Per-
52 BREAKFAST IN BIRMINGHAM (0Id Desperados, ASCAP/NZ fect, BMI/Sony/ATV Tree, BMI/Chris Waters, BMI) HL
D, ASCAP/Brian’s Dream, ASCAP/Willdawn, ASCAP/Balmur, 31 EVERYTHING I LOVE (Coburn, BMI/Ten Ten, BMI/Just Cuts,
ASCAP) WBM BMI/Songs Of PolyGram Int'l, BMI) HL/WBM
64 CHANGE HER MIND (Hamstein Cumberland, BMI/Larry 63 FIRE WHEN READY (Hamstein Cumberland, BMI/Tom
Boone, BMI/BMG, ASCAP) HL/WBM Shapiro, BMI/Baby Mae, BMI) WBM
30 COLD OUTSIDE (MCA, ASCAP/Stinin’ Stone Cold, §3  FIT TO BE TIED DOWN (Starstruck Angel, BMI/Music Of
ASCAP/Bik Haus, ASCAP/Max Dog, ASCAP/Easy Landing, Moo, BMI)
BMI} HL 66 FROM WHERE I'M SITTING (Major Bob, ASCAP/WB,
32 COUNT ME tN {EMI, ASCAP/Princeton Street, ASCAP/Ham ASCAP)
stein Cumberland, BMi/Fugue, BMI} HL/WBM 18 A GIRL'S GOTTA DO (WHAT A GIRL'S GOTTA DO) (Maypop,
26 CRY ON THE SHOULDER OF THE ROAD {Mighty Nice. BMI/Wiidcountry, BMI/Makin' Chevys, BMI/EMI Blackwood,
BMI/Blue Water, BMI/Longitude, BMI/August Wind, BMI/Artbyrne, BMI/Mike Curb, BMI/Diamond Storm, BMI)
BMI/Great Broad, BM{) HL/WBM HL/WBM
45 DADDY'S LITTLE GIRL (Purple Sup. SESAC/Ten Ten, 16 GOOD AS | WAS TO YOU (New Don, ASCAP/New Hayes,
SESAC/Real GirlFriends, SESAC/Stan Webb, SESAC) ASCAP/Rondor, BMI/Irving, BMI} WBM
22 DARK HORSE (EMI April, ASCAP/Into Wishin’, 55 HEARTBROKE EVERY DAY (Longitude, BMI/August Wind,

ASCAP/Metatune, SOCAN/Down In Front, SOCAN/Dreaming
In Public, SOCAN) HL

BMI/San Joaquin Son, BMI/Rio Zen, BMI/Cam King,
BMI/Careers-BMG, BMI) HL/WBM

11 HOW WAS | TO KNOW (Sony/ATV Cross Keys, ASCAP/AN
Around Town, ASCAP/Starstruck Angel, BMI/EM) Black-

wood, BMI) HL/WBM

69 1 COULD LOVE A MAN LIKE THAT (Warner-Tamerlane,

BMI/Chenowee, BMI) WBM

72 I'D RATHER RIDE AROUND WITH YOU (Starstruck Writers
Group, ASCAP/Mark D., ASCAP/EM! Blackwood, BMI/Ty

Land, BM()

15 IF SHE DON'T LOVE YOU (WB, ASCAP/Big Tracter,

ASCAP/EMI April, ASCAP/K-Tawn, ASCAP) HL/WBM

14 1 MiSS YOU A LITTLE (Hot Hooks, BMI/JMM, BMI/Of,

ASCAP) WBM

37 1 NEED YOU (Almo, ASCAP/Twin Creeks, ASCAP/Warner-

Tamerlane, BMI/New Works, BMI) WBM
44 | ONLY GET THIS WAY WITH YOU (MCA, ASCAP) HL
67 | WANT TO BE YOUR GIRLFRIEND (Why Walk, ASCAP)

65 1 WILL, IF YOU WILL {Zomba, ASCAP/Inspector Bariow,

ASCAP/Mighty Good, ASCAP)

74 KEEPING YOUR KISSES (Atiantic, BMI/Paint And Printer,
M
42 LET IT RAIN (EMI Blackwood, BMI/Songs Of Jasper,

BMI/EMI April, ASCAP) HL
25 THE LIGHT IN YOUR EYES (Mota, ASCAP) WBM
19 A LITTLE MORE LOVE (Benefit. BMI) WBM
29 LITTLE  THINGS  (Ensign, BM/island
ASCAP/Famous, ASCAP) HL

41 LOVED TOO MUCH {(New Don, ASCAP/New Hayes,

ASCAP/Irving, BMI) WBM

Bound,

n

35
3
33

LUCKY ME, LUCKY YOU (Sary Nicholson, ASCAP/MRBI,
ASCAP/Songs 0f PolyGram Int'l, ASCAP/Lee Roy Parnell,
BMIi

A MAN THIS LONELY (Sony/ATV Tree, BMI/Showbilly,
BMI/Still Working For The Man, BMI) HL

MARY GO ROUND (Acuff-Rose, BMI/EMI Blackwood,
BMI/Phil This, 3M1)

NEVER AGAIN, AGAIN {Malaco, BMI/Isham Ryle, BMI)
HL/YBM

ONE NIGHT AT A TIME (EMI Blackwood, BMI/Golly Rogers,
BM/Song Island, BMI/Lifi's A Pitch, ASCAP/Neon Sky,
ASCAP/Hipp Row, ASCAP) HL

ON THE VERGE {Careers-EMG, BMI/Hugh Prestwood, BM1)
HL

PLACES I'VE NEVER BEEN (Hamstein Cumberiand,
BMI/Baby Mae, BMI/New Haven, BMI) WBM

RUMOR HAS. IT (Lori Jayne, BMI/Sondaddy, BM)/Muy
Bueno, BMI)

SAD LOOKIN' MOON (Mays:op, BMI) WBM

SAY YES (EMI Apnil, ASCAP7K-Town, ASCAP/Hamstein Cum-
berland, BMI/Fugue, BMi) FL/WBM

SHE DREW A BROKEN HE&RT (Log Rhythm, BMI)

SHE SAID, HE HEARD {Loyal Duichess, ASCAP/Famous,
ASCAP/New Don, ASCAP/New Hayes, ASCAP/Don Schiitz.
ASCAP) HL/WBM

SHE'S GOING HOME WITH ME (Post Oak, BMI)

SHE'S SURE TAKING IT WELL (Miss Betsy, ASCAP/Tiny
Buckets 0" Music, ASCAP/.1.0., ASCAP/Zomba, BMI) WBM
SHE'S TAKEN A SHINE (M ke Chapman, ASCAP/Bayou Lib-
erty, ASCAP/All Nations, 4ASCAP/Emdar, ASCAP/Full Keel,
ASCAP/Texas Wedge, ASCAP) WBM

SITTIN' ON GO (Warner-Tamerlane, BMI/Helimaymen,
BMI/Maypop, BMI/Ninetzenth Hole, BMI/Mike Curb,
BMI/Diamond Sterm, BMI) WBM

24
61

60
48

36
70

59

39
50

§7
27
40

)
20

SIX DAYS ON THE ROAD (Southern Arts, BMI/Tune, BMI}
SOMEWHERE IN LOVE {(Emdar, ASCAP/Texas Wedge,
ASCAP/Wilidawn, ASCAP/Boimur, ASCAP) WBM

THE SWING (EMiI April, ASCAP/IKids, ASCAP/AMR,
ASCAP/Sierra Home, ASCAP) HL/WBM

TAKE IT FROM ME (Warner-Tamerlane, BMi/Pollywog,
BMI/Socan, BMI) WBM

(THIS AIN'T) NO THINKIN' THING (EMI Blackwood, BMI/Ty
Land, BMU/Starstruck Writers Group, ASCAP/Mark D.
ASCAP) HL

THIS IS YOUR BRAIN (Almo, ASCAP/Daddy Rabbit,
ASCAP/Sany/ATV Tree, BMI) HL/WBM

TOO LITTLE, TOO MUCH (Sony/ATV Cross Keys,
ASCAP/Accoutrements, ASCAP/Sony/ATV Tree, BMI/Grayson
Castle, BMI) HL

TRUE LIES (Sony/ATV Tree, BMI/Al Andersangs. BMi/Mighty
Nice, BMI/MCA, ASCAP/Fire Feather, ASCAP) HL
UNCHAINED MELODY {Frank, ASCAP)

THE USED TO BE'S (Dixie Stars, ASCAP/Southern Days,
ASCAP/CMI, ASCAP/Acufi-Rose, BMI} WBM

USE MINE (EM Aprit, ASCAP/Love This Town, ASCAP/David
Aaron, ASCAP) HL/WBM

WE DANCED ANYWAY (Longitude, BMI/August Wind,
BMI/Great Broad, BMI/Heart Of Hearts, BMI) WBM
WHATEVER COMES FIRST (Rick Hali, ASCAP/Watertown,
ASCAP/Emdar, ASCAP/Texas Wedge, ASCAP/Womaculate
Conceptions, ASCAP/Full Keel, ASCAP) WBM

WHEN | CLOSE MY EYES (Tom Coltins, BMI/Murrah, BMI)
WBM

WHO'S CHEATIN' WHO (Songs Ot PolyGram Int'l, BMI/EMI
Algee, BMI)

WHY WOULD | SAY GOODBYE (Sony/ATV Tree, BMi/Buffalo
Prairie, BMI/Chris Waters, BMI) HL
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TOP GOUNTRY ALBUMS. =

= 5 g 8
z 2| »n| © 5 z = aw | @ g
21 % | 2| €] aRTsT TIMLE | 2 2| 5| 2| €| aRTsT L
[= 5 | o | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = | 3 | o | 2 | LABEL& NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
* % xNO. 1% % % (31| 50 | | 2 | BIG HOUSE wmca 11246 (10.98/15.98) BB  BiGHousE | ¥
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Nashville Publishers Discuss Making Deals, Taking
Chances And Looking Toward The Future

As Nashville’s predominantly
country music industry addresses a
plateau after half a decade of
explosive growth, Music Row’s
leading publishers are assessing
impacts on their operations and

their futures. Billboard’s Chet

Flippo conducts a roundtable dis-
cussion with a group of panelists
that includes BMG Music Publishing
senior creative director Randy
Hart, Sony/ATV Tree president/CEO
Donna Hilley, PolyGram Music
Publishing VP/GM Doug Howard,
EMI Music Publishing executive
VP/GM Gary Overton, MCA Pub-
lishing president Jody Williams and
Warner/Chappell Music VP/execu-
tive GM Tim Wipperman.

What’s your No. 1 priority
right now, given the chan-
ges the industry is going
through and will continue
to face?

Wipperman: Finding the next great
direction. | think all of us are con-
cerned about the marketplace
right now. There has been some
musical stagnation, and we need
to be on the leading edge rather
than following. There are a lot of
factors at play, but the area we
control is the kind of music we
sign and get to the artists and the
marketplace.

Howard; What I'm seeing is peo-
ple who were signed four years
ago and weren't happening be-
cause they were left of center.
Now they're being nominated for
and winning Grammies. To me,
Gordon Kennedy [co-writer of
‘Change The World’] is more of a
pop wiriter, or Angelo, who came
from Boston but is a country
writer. When | signed Angelo, |
was taking a chance. But, I agree,
we're looking for the next wave,
the next band, the next artist.

Williams: Traditional country
writers are harder to find these

days. They tend to come more in
the form of an Angelo than they do
in the form of a new Harlan
Howard.

Hart: When you can turn the
radio on and hear Big House and
Alan Jackson on the same station,
obviously ‘country’ music can
accommodate many different
styles. The challenge, which is also
an opportunity, is to promote and
nurture writers of these varied
styles that will generate a high
quality of material.

Hilley: Catalog is something else
to consider. We own a lot of great
songs, and we're going back to
those. The [new writing] deals
have gotten so outrageous that
we're trying to get songs recorded
that we own 100%. While we're
doing that, we're also looking for
and signing new writers who are
different from the ones we have in
the stable now. Three that we've
signed I think are shipping [debut
albums] on the same day: Lee
Ann Womack, Sara Evans and
Nikki Nelson. But they were signed
years ago; so we always look to
the future. What happened [in the
market] with the labels this year
will hit us next year, and | don't
want to have to let people go.

What has the economic sit-
uation developed to?

Billey; We've had some new
writer-artists recently who've
never had a hit and who are asking
$300,000 to $400,000 an album and
wanting [copyright] reversions.
This is someone who's never had
a song recorded, much less a hit
song. And I'm passing on those
deals. I can't afford that.

fverton: Another problem is that
those kinds of deals are just
dropped on you. A manager or
attorney calls you and tells you,
‘Here’s the deal, do you want in?’ It
sounds like a stock market offer-
ing. And if you're lucky, you'll get a
tape from them, so you can actual-
ly hear what they sound like. Now,
when you homegrow someone
and develop them, you have a real
sense of their depth and what their
potential is. But if a deal is just
dropped in front of you, it's a real
crapshoot. We have passed on a
good number of those.

Wipperman: Part of the overlying
factor has been our desire as pub-
lishers to get market share and to
get BMI and ASCAP awards, which
to some degree gave the lawyers
and the managers the ammunition
to drop these deals on us. We have
to take a long, hard look at that.

Williams: All of us at this table
grew up in the music business
knowing the depth of a writer. If
that writer became a recording
artist, we knew how good he was
and what he was really worth,
rather than having an out-of-town
attorney drop a deal on us. All of
the success we have had in the
past six or seven years, all of those
numbers have peaked. It's amaz-
ing how the legal community
hasn't heard that yet.

Pverton; I hear more and more
from the labels that they're not
going to just run in and put an
album out; they want to work
development deals. So many of
the artists have come through the
publishing community, crafting
their songs and achieving depth.
Success doesn’t always happen
right away.

ipperman: We have become in
some sense the de facto A&R
departments for record compa-

“We own a lot of great
songs, and we're going
back to those. The [new
writing] deals have gotten
50 outrageons that we're
trying to get songs recorded
that we own 100%."
—Donna Hilley,
Sony/ATY Tree

nies, because they don’t develop
[artists] in the sense that they used
to. Their development tends more
toward radio, rather than develop-
ing the creative thing. It costs a
label three quarters of a million
dollars to promote an artist now,
and they won't take a chance with
someone not fully developed.

Hilley: The labels also want to
know what the package is: who's
the manager, who's doing the
booking, who's the attorney, what
is the team? What are you bringing
them with a writer-artist? Things
have changed. Today, for example,
CPA firms are taking percentages
of the wiriter-artists’ money and
managers are taking a percent of
the publishing deal, as are some
lawyers.

NASHVILLE MUSIC PUBLISHING ¢

“What I'm seeing is people
who were signed four years
ago and weren't happening

because they were let of
center, Now they're being

nominated for and
winning Grammies.”
— Doug Howard, PolyGram
Music Publishing

What does country music
need today?

Rilley: Country music today is
boring, as a whole. I just took a trip
to Birmingham, and 1 listened to
radio all the way there and back.
It's the first time in a long time that
I switched the dial. I don’t know
who’s singing; so many of the
songs sound alike, so many of the
artists sound alike. We need to get
back to what made us.

Hart: Country music needs iden-
tifiable artists that can cover the
variety of styles that we'’re seeing
that the format can embrace.

Wipperman: Nature hates a vacu-
um. When country exploded,
there was country and there was
rap. There was no Sheryl Crow,
there was no Alanis Morissette,
and we filled that vacuum. What'’s
happened is that we've become
boring, become complacent in our
music, and people go to those
other mediums of music. That's
the challenge for us.

Billey: One of the biggest chal-
lenges we have is that, since there
are so many labels here now and
so many artists who are ‘one
album and out,’ that we have to
pitch great songs to the new artists
because we don’t know who’s
going the be the next Shania
Twain. Where in the past you
could save those ‘A’ songs for ‘A
artists, there are no ‘A’ artists today,
because it could be an unknown.

Overton: We have a finite pie in
the country-music market. We had
six labels before; now we have 20-
some-odd labels and 300 artists
putting songs on hold. So what
happens is that our inventory of
great songs is tied up for extensive
periods of time. I don’t know if
there’s an easy answer.

Continued on page 38

/

From top: Randy Hart, BMG Music
Publishing; Donna Hilley, Sony/
ATV Tree; Doug Howard, Poly-
Gram Music Publishing; Gary
Overton, EMI Music Publishing
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CONGRATULATIONS TO OUR 1996 No 1 CLUB SONGWIUTERS

ASCAD's No. 1 Clup HONOIS THOSE ASCAD MEMBERS WHO WRITE A SONG THAT RIACHES NO. 1 oN BILLBOARD’S Hot COUNTRY
SINGLES & TrACKS AND RADIO & RECORDS CounNTry Tor 5O, THE WRITERS LISTED HAVE “ARN:D THAT DISTINCTION IN 1996.

*
THESE WRITERS HAD A #1 BILLBOARD LISTING IN ADULT CONTEMPORARY, CONTEMPORARY AND POF.
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Befting On Th
Darkeli:)nr%e gungg

Unusual Songs Are Hard To
Find And Difficult To Pitch, But
The Next Big Hit Could Come
Right Out Of The Blue

BY DEBORAH EVANS PRICE
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ountry music has enjoyed unprecedented popularity in the

last decade, and industry insiders may speculate on the rea-

|| sons for country music’s boom and fear a future bust. But

" when it’s all said and done, the future of country music rests

on one thing—songs. Ask anyone who has become a country listen-

er during the past several years, and nearly everyone can point to a

song that caught their ear and enticed them into the format. Songs

such as LeAnn Rimes’ hit “Blue” and Deana Carter’s “Strawberry

Wine” have had major impact in the past year, and in years past

John Anderson’s “Swingin’,” Randy Travis’ “Forever And Ever

Amen” and Billy Ray Cyrus’ “Achy Breaky Heart” were all examples

of songs that fueled record sales and brought new listeners into
country music.

In each of those instances, the songs were really dark horses,
songs that may not have looked like surefire hits but went on to find
tremendous audience acceptance. Consider the case of “Straw-
berry Wine,” written by Matraca Berg and Gary Harrison. Who
would have thought a waltz, over four minutes long and recorded
by an unknown artist, would be such a hit? And with “Blue,” who
would have thought a song originally written for Patsy Cline years
ago by Ft. Worth radio legend Bill Mack would be a hit for a 13-year-
old unknown from Texas?

Matraca Berg says she was surprised that “Strawberry Wine”
became such a success. “That would not have been the song I
thought would make such an impact,” she says. “I loved it person-

John Berry ¢ Keith Follesé e Thom McHugh ¢ Micheal Smotherman ¢ Chris Ward
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Creative Director
Jennifer Hicks

ally but didn’t think it would be a big hit.”

LABELS LOOK FOR OFF-THE-WALL

Label executives such as
Atlantic Nashville president Rick
Blackburn and Curb Group chair-
man Mike Curb say it's sometimes
hard to get publishers to pitch
some of their more off-the-wall
songs, but when they do, those
songs pay off. Blackburn says it’s
those surprising songs that most
benefit the genre’s growth. “It’s
the dark-horse songs that really
help grow the format,” Blackburn

says, “but they are the hardest
ones to find.”

Curb agrees. “Blue’ really
brought out the best in country
music,” he says. “It proved a great
song could have been a hit in the
'60s, '70s or '80s and still be a hit in
the '90s. It proved great country
songs are still alive and the roots of
country music are strong.”

Curb recalls playing the song for
his family and getting a positive
reaction from both his daughters

and his mother, proving the song
had cross-generational appeal. “If
a song stays in my mind, I think it
will in other people’s too,” he
says.

Rimes also has had tremendous

i

LeAnn Rimes

“Unchained Mel-
ody,” proving once again a great
song can be a hit anytime. Curb
says he’s always on the lookout

success with

for truly exceptional songs.
“People have a tendency to pitch
songs they think producers will
want to record,” Curb says. “They
tend not to pitch what they think
will get rejected. We've tried to let
people know we're looking for
[songs like] ‘Indian Outlaw,’
‘Don’t Take The Girl,” ‘Blue’ or
‘Unchained Melody.” We're look-
ing for that type of songs, whether
they are new or even if they are
catalog songs. We're looking for
those songs, and it's getting bet-
ter.”

Berg agrees with Curb that
artists and producers really have
to look hard to find good songs. “I
have friends that make records
but don’t write songs, and they say
they can’t believe what's thrown
their way. It's not only an insult to
them, but to the audience,” she
says. “Artists don’t want to do the
same bag every time. They want
to grow. We have the greatest
writers in the world here, and they
should be given a chance.”

GETTING WHAT YOU ASK FOR
Publishers like EMI Nashville
executive VP/GM Gary Overton
and Peer Music’s Kevin Lamb say
that's what they are trying to do—
give Music Row songwriters a

chance to share their best works
with label executives and produc-
ers. However, what people say
they want and what they are will-
ing to take a chance on are often
two different things. “Sometimes,
you'll get to the end of the pitch
session and you'’ll bring out some-
thing really different and they’ll
say ‘That's what I want,” Lamb
says. “On the other hand, we can
play songs we're excited about,
but the record company is afraid
to take it because they are afraid
radio won't play it.”

Overton says artists, producers
and labels are hesitant to take
risks, and it often takes a while to
get certain songs cut. “Some-
times, those outside songs are
hard to get cut,” he says. “As a
songplugger, | represented ‘s
There Life Out There? [which
became a hit song and a TV
movie for Reba McEntire], and I
couldn’t get arrested. Then Renee
Bell gave it to Tony Brown, who
took it to Reba, and it was a huge
song.”

Overton says most people will
say they want the unusual songs,
but “by and large, the record com-
panies are trying to find some-
thing that is straight down the
pike.” The committee systern is
another thing that Overton says
often eliminates the dark-horse
songs from getting cut. When
songs have to be approved by a
large number of people before
they get recorded, it’s more likely
they’ll get weeded out. Overton
says artists who don’t rely on mul-
tiple opinions tend to cut edgier,
more daring songs. He cites Patty
Loveless and her husband/pro-
ducer Emory Gordy Jr. as an
example.

It seems to be almost a catch-
22. Publishers and songwriters say
they’d like to see more interesting
songs get cut, and record labels
and artists say they want to record
those types of songs, if publishers
will pitch them. Then publishers
say those aren’t always the songs
labels want to hear. The dark-
horse songs may be harder to get
cut, but everyone agrees the pay-
offs are great. In the meantime,
ears are open, waiting for the next
“Friends In Low Places,” “Achy
Breaky Heart,” “Blue” or “Straw-
berry Wine.” Bl

Something To Talk Rbout

Continued from page 36

Williams: There aren’t many great
new songs, and we're not afraid to
take them to new artists, but we
would like to know, like a manag-
er would, who's involved. Is this a
viable artist, is it the right label, and
so on. We could take this song to
Alan Jackson. Should we instead
take it to this new artist and start a
relationship? We've got to be real-
ly careful with songs like that.

Billey: And it’s not just us making
the decision anymore; it's the
writer determining which artist the
song goes to. The writers will pitch
them to new artists; they’ll say,
‘Let’s take a shot.’

Overton: Some writers will say, ‘I
only want to pitch to platinum-plus
artists.” Then you may miss the
next Shania. There’s all these new
labels coming in, and most of
themn are funded by corporate par-

ents. But how many times have
you seen a major investor come in
here and start a publishing compa-
ny? There’s not the glitz.

Wipperman: Looking at this,
there’s not just gloom and doom.
We've grown 400% in the past five
years. There's a flattening in the
marketplace, but if we do our jobs
and keep the music on the cutting
edge, it'll be healthy.

oward: 1 looked at our writer
roster before coming over here
and, literally, we have people aged
from 20 to 60 and they’re making a
living writing songs. It's wonderful
having that under one roof.

Billey: I think we have a very
healthy forecast. What happens
when labels are not making their
numbers is really great for writers.
Because then the labels go back to
their compilations, and when they
do that, the writers win. [ think
there’s no bad news for country.
There’s cautious news. We're still

"' ‘ :
Jody Williams, MCA Publishing
so much better off than before

1989. And I think everyone in this
room realizes, and everyone at the

A\ X
Tim Wipperman, Warner/Chappel
Music

=

labels realizes, that we've got to go
back to the basics. And the basics
is good songs. W
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Nashville: Not Just For Gountry Anymore

Music Row Songwriters Change The
World Perception By Crafting Pop,

R&B And Kids Tunes

BY DEBORAH EVANS PRICE

f you mention Nashville to

people in the New York or

:Los Angeles music commu-

nities, chances are they’ll
immediately think of country
music. Some might think of the
burgeoning Christian music
scene, which is primarily head-
quartered in Nashville, but for as
long as anyone can remember,
Music Row publishers and song-
writers have been fighting the per-
ception that Nashville only pro-
duces country music.

However, three writers from
Nashville went a long way toward
shattering that stereotype at this
year’s Grammy awards, when
Wayne Kirkpatrick, Tommy Sims
and Gordon Kennedy accepted
the Song Of The Year Grammy for
“Change The World,” the Eric
Clapton hit from the soundtrack
of the movie “Phenomenon” that
also netted the Single Of The Year
accolade.

Do the writers think “Change
The World” may help change per-
ceptions of Nashville? “Abso-
lutely,” says Kennedy. “[People]
are telling us that it is, and 1 just
have to believe that. People in this
community are excited because
they know this is focusing a light
on Nashville—that there is more
here than what the stereotype
might be, and that’s the country
thing. [Nashville has] always
been known for that, but 1 think
everybody appreciates the fact
that it's showing that Nashville is
more diverse than that.”

Obviously, there are publishers
in New York and Los Angeles who
realize the wealth and depth of
talent in Nashville. Ronny Vance
signed Tommy Sims to Interscope
Music Publishing in Los Angeles.
He was pitching Sims’ work with
“Change The World” as the first
song on the tape, when it caught
the ear of Disney’s director of
music, Kathy Nelson, who had
originally heard it in Tony Brown’s
office.

BEYOND POP

Though “Change The World”
was a major coup for the
Nashville songwriting community,
it's not the only success story. The
R&B community has enjoyed
tremendous success in recent
years with songs penned by
Nashville writers. “1 Swear,” writ-
ten by Frank Myers and Gary
Baker, was a hit in the country
market for John Michael Mont-
gomery (spending four weeks
atop Billboard’s Hot Country
Singles and Tracks chart) before

Three Nashville writers wrote the
Eric Clapton hit “Change The
World.”

becoming a huge record for the
group All-4-One and topping The
Hot 100 for 11 weeks.

Myers says such exposure has
opened additional avenues for
him and Baker. “There are people
approaching us because of the
success we've had,” he says.
“We've developed a relationship
with All-4-One’s producer, and
we’re developing contacts in
other markets.”

There are several other exam-
ples of pop and R&B acts having
huge hits with songs by Nashville-
based writers. All-4-One also cov-
ered John Michael Montgomery's
“l Can Love You Like That,” writ-
ten by Jennifer Kimball, Steve
Diamond and Maribeth Derry. The
most recent success story came
from Benson Music creative
director Cindy Wilt, whose persis-
tence paid off when the old Dottie
Rambo song “l Go To The Rock”
was included on “The Preacher’s
Wife” soundtrack.

“We've always had cuts outside
the [country] marketplace,” says
EMI Nashville chief Gary Overton.
“We own the song ‘Nobody
Knows,” which has been a hit for
the Tony Rich Project and for
Kevin Sharp and is an incredible
song. We're seeing our songs con-
tinue to touch more and more
people.”

Overton says there are more
people looking in Nashville for hit
songs than there ever have been.
One of his writers, Tony Joe
White, has a cut on the new Tina
Turner album. He says his compa-
ny recently got a call from Rod
Stewart’s people looking for
material. Nashville’s songwriting
tip sheets recently revealed that
Hall & Oates were in Nashville
looking for songs for an upcoming
project. Also, there’s been an
influx of pop writers, artists and
producers, such as Peter

Continued on page 42
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Frampton, Michael Omartian, Bret
Michaels, Bob Halligan and
Dennis Matkosky, who've moved
to Nashville in recent years.
Halligan is a veteran songwriter
who has had cuts by Judas Priest,
Kiss, Cher, Michael Bolton and
many other acts. Since moving
to Nashville two years ago, he's
had cuts in
the Christian
Q ~ market by
- several acts,
i ’ | including
Rebecca St.
James and
Considering
Lily. He also
All-4-One is all for wrote the
Nashville writers. titte cut for
Kathy Mat-
tea’s current album, “Love Trav-
els.” Halligan admits it would be
hard for a writer who doesn’t write
Christian or country music to
make a living in Nashville. “I find
that people still think of it as ‘Hee
Haw’ land,” he says. “They view it
as a niche market. You and | know
how parochial that is on their part,
but it’s a business of perception.”
Halligan says the perception is
changing but at a “glacial tempo.”
He says the challenge is for
Nashville-based writers to do
work that will change the percep-
tion and that Nashville’s presence
at the Grammies was a big plus.
“Nashville is a true melting pot of
music,” he says. “And if people
were taking notes on the

§ o4

Grammies, they saw the pop
music icon and R&B icon per-
forming a song written by three
guys from Nashville.”

KIDS AND COMMERCIALS

Beyond just getting cuts by pop,
rock or R&B acts and placing songs
on soundtracks, there are a lot of
other avenues for Nashville writers
and publishers. Mike and Sue Gay
are achieving national success
with their children’s music series,
The Cedarmont Kids. Also,
Nashville-based J. Aaron Brown
and Associates has had Grammy-
winning success with children’s
lullabies.

Opryland Music Group VP Jerry
Flowers reports OMG had “an
amazing year in commercials.”
Among the spots they secured
were the Pepsi “Security Camera”
spot, which utilized “Your
Cheatin’ Heart” and won two
Cleo Awards and was the second-
highest-rated spot ever in the Ad
Meter ratings. According to
Flowers, another coup was the
usage of “When Did You Stop
Loving Me” in the Nissan “Tow
Truck” spot. “Both of those spots
were unique in that there was
absolutely no voice-over on the
tracks—meaning bonus level per-
formance payments,” Flowers
says.

One of the things that is helping
Nashville  publishers garner
usages outside country and
Christian music is networking
with other offices. Peer Music
Nashville, like many other Music

Row publishers, is part of a large
international corporation. Kevin
Lamb, head of Peer’s Nashville
office, says they’'ve had success
internationally by working closely
with Peer offices abroad. “We've
been doing demos in London to
get away from the possibility of
having a country flavor,” he says.
“We've also been working with
offices in Spain and Italy and find-
ing melodies to some foreign-
language songs that our writers
are working with to create new
songs.”

Interaction with writers from
other genres is a great way for
Nashville writers to expand their
horizons and help change the
perceptions of Music City. Rock
tunesmiths Richie Sambora and
Richie Supa were recently in
town for a Nashville Enter-
tainment Association event and
say other songwriters respect
what is coming out of Nashville.
“] recorded some of the last Bon
Jovi record here,” Sambora says.
“There’s a cool vibe in this town,
and I've spent a lot of time
here.”

He encourages Nashville writ-
ers to pitch outside their usual
arena. “You have to go and ped-
dle it,” he says. “You have to work
with artists that are outside where
you're used to being. A good song
is a good song, and that's the
beauty of our business. It just
starts with that. Without the song,
we don’t have a business. It's the
building block and foundation of
everybody’s job and joy.” ll

When Artists And Writers Collaborate

Choosing The Right Partner Is The First
Step To Making The Marriage Work

BY VERNELL HACKETT

he idea of putting a pro-
fessional songwriter
together with an artist to
“#00 write a hit song has been
going on for some time now, but
does it work? Sometimes yes,
sometimes no. Just as in any co-
writing situation, if all the people
in the room bring something to
the table, and if the personalities
click, they’ll surely get a song out
of the session. But if the profes-
sional writer discovers that the
artist in question has no idea how
to go about writing a song and has
nothing to contribute, then he
might understandably be a little
resentful that he is expected to
write a song and give partial
writer’s credit to someone who
didn’'t have anything to do with
the actual writing of the song.
Mark Hudson’s positive experi-
ence with Jars Of Clay came
about after he met group mem-
bers Stephen Mason and Dan
Haseltine while on a writers’
retreat in the South of France.
They got along so well there that
Hudson came to Nashville to write
with them again. “They are so
nice and so talented. I don’t want
to work when it feels like work,
and this was a situation where it
was fun,” says Hudson. “There
was no generation gap, and we
got on great. We wrote three great
new songs.”
While Hudson met his co-writ-
ers in France, others meet their
writing partners closer to home.

Kent Blazy and Garth Brooks

Bob Regan met Terri Clark at a
recording session. “She knew I
was a songwriter, and | think she
may have mentioned to me first
about writing together,” Regan
recalls. “Writing with Terri felt
very natural, because we had
already spent time together.”

Occasionally, a professional
writer will be asked to work with
an artist who is already estab-
lished. Such was the case with
Chick Raines and Michael Martin
Murphey.

GIVE AND TAKE
“When Jim Ed Norman asked
me to write with Michael, it was
the first time I tried to write with
an artist, tap into what they do
and bend songs to kind of fit
Continued on puge 44
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When Artists And Writers Collaborate

Continued from page 42

them,” Raines says. Results of
theircollaboration include “Disen-
chanted” and “Radio Land,” as
well as some of the cowboy songs
for Murphey’s Western albums.

“It was a great learning experi-
ence with Michael,” Raines con-
tinues. “He’s a very poetic kind of
writer, and | tend to write more
conversational. Somehow, we’d
try to meet in the middle. We
would get as much of him in the
song as possible and still try to tai-
lor it for radio.”

Raines also writes with Wade
Hayes, who he met through ses-
sion musician David Hoffner. “The
first song we wrote was “I'm Still
Dancing With You.” He had a cou-
ple of verses, | came up with the
chorus idea, and we finished it.
He was writing very personal
stuff, which made it easier to
establish the kind of artist he
wanted to be. ‘Old Enough To
Know Better’ was probably the
second or third song we wrote
together.”

Ed Rose and Victoria Shaw
composed “Every Beat Of My
Heart” for the soap opera “As The
World Turns.” He had already
written some R&B tunes for the
show and wanted to do some-
thing country.

“l wanted to get someone who
also does lyrics, because | only do
music,” Rose explains. “Victoria's
lyrics and her voice knocked me
out. We had a great conversation
over the phone, agreed to give it a
shot, and the song’s been fea-
tured on the show for about a
year now. Victoria and [ will write
some more together. [ really think
she’s just a terrific talent.”

DEVELOPING RELATIONSHIPS

The ideal situation for collabo-
ration is to meet and get to know
someone before that first writing
session. Such was the case with
Vip Vipperman and Trace Adkins,
Jim McBride and Alan Jackson,
Kent Blazy and Garth Brooks, and
Stuart Harris and Travis Tritt.

The first song Vipperman and
Adkins wrote together, “There's A
Girl In Texas,” helped Adkins get
his deal, but he almost didn’t have
the song to offer. “Scott Hendricks
came out to see him play, and he
told Trace he wanted to sign him.
But he also wanted him to cut
‘There's A Girl In Texas,” which
Trace was doing in his show. We
had a hold on that song from
Brooks & Dunn, but they ended
up not cutting it.”

McBride, who has co-written a
number of songs with Jackson,
including “Chattahoochie,” says
he knew Jackson could write

Victoria Shaw and Earl Rose

after the singer played him
“Home.” “There’s just always
been something there from day
one,” he says. “If | have an idea,
nine times out of 10, I know he’s
gonna like it, and he jumps right
in there and does his share.

Blazy’'s demo studio was his
introduction to Brooks. Bob
Doyle, Brooks' manager, asked
Blazy if he could use Garth on any
demos and casually mentioned
that Garth was a songwriter. “I
started using him on my demos,
and then we set up a writing
appointment,” Blazy says. “The
first song we wrote was “If
Tomorrow Never Comes.” | said
to myself, ‘Yeah, he can write a lit-
tle bit.””

Tritt was already doing Harris’
“Rose In Paradise” in his club act
when the two got together to
write. “He had let it be known that
he wanted to write with me,”
Harris says. “l had heard a tape,
and | knew [ could get into what
he was doing because | had
Southern rock roots.” Their ongo-
ing relationship has produced

“Drift Off To Dream” and “Can |1
Trust You With My Heart,” among
others.

IT DOESN'T ALWAYS WORK OUT

While these experiences have
all been good, most of the writers
can relate some instances when
things just didn’t work out.

“The simple fact is, some of
these artists have the ability to
write and some of them don't,
and it doesn’t take long to find
out,” McBride observes. “It's diffi-
cult and pathetic that a profes-
sional writer has to get to the
point of making another person
feel they had something to do
with writing the song. And it’s
very refreshing to find a new artist
that has great ideas and knows
what it's about.”

Blazy agrees. “I might get with
somebody one time and see how
we click,” he says, “but if | don’t
feel they are a writer, I've got to
the point where I'm not going to
write a song for them and have
their name on it.”

While Bob DiPiero has written
with a number of artists, including
Gary Morris, Pam Tillis and Vince
Gill, he says he’s become pretty
picky about who he agrees to
write with. “In the last year or two,
I have just turned opportunities
down when I'm asked to write
with some of these new singers,”
he says. “The only way I will write
with a new attist is if someone
whose opinion | trust tells me
they're truly a writer.”

Jeff Silvey has seen both sides
of the coin. As a songwriter, he
has written with Toby McKeehan
of dc talk, both members of the
duo Aaron Jeffrey, and Randy

Phillips of Phillips Craig & Dean.
As an artist, he's asked to write
with certain writers.

“I've been a songwriter for 11
years and an artist for one year, so
it was cool to turn the tables and
ask to write with Kim Williams
and Buddy Brock,” Silvey says.

One of the downsides to writing
with an artist is the demands on
their time outside the realm of
songwriting. Rains and McBride
have both gone on the road with
their co-writers to ensuie having
some writing time together.

DiPiero also understands that
problem. “An artist is so inundat-
ed with things they must do, so
sometimes they have to cancel a
writing appointment at the last
minute,” he explains. “Or some-
times they show up and they are
so overwhelmed by their sched-
ule that they aren't focused.”

Most songwriters agree that
another of the downsides of writ-
ing with an artist is if that person
doesn’t cut the song, the likeli-
hood of another artist cutting it is
not good.

“Once an artist sees another
artist's name, they wonder if it
wasn’t good enough for them to
cut, why should [ cut it?” Regan
points out.

McBride agrees. “If you write
with an artist, you're gonna write
something that artist can cut,” he
says. “If he doesn’t cut it, you
have a song that has been tailored
for somebody else that you're left
to pitch.” In his case, he and
Jackson have had cuts with their
songs by other artists including
Randy Travis (“Allergic To The
Blues™) and George Jones (“Who
Says You Can’t Have It AlI”). W

OPRYLAND MUSIC GROUP
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It all began with a promise in 1942...
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no one would ever act in a shady way. We would help deserving people.

And we'd make sure people got their royalties. Those were our plans and our principles.”
— Roy Acuff, about the founding of Acuff-Rose
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BEAN4E BMI ASCAP

Comparing BDS monitoring to conventional
methods is a lot like comparing apples to oranges.

Every year, ASCAP monitors about 200,000 hours of radio play. Impressive, huh? Until you look at BMI, who’s coming in with
a whopping 600,000 hours of annual monitoring. Wow! And then there’s us, SESAC, the little guys. In one year we monitor a
measly 8,300,000 hours of broadcast. That's only 10 times more than BMI and ASCAP

combined! In addition, we pay-better and faster. So, how do you like them apples? EEB ﬂ

55 MUSIC SQUARE EAST NASHVILLE, TN 37203 615.320.0055 FAX 615.321.6292 * 421 WEST 54TH STREET NEW YORK, NY 10019-4405 212.957.7945 FAX 212.489.5699
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NSAI Gelebrates 30 Years 0f Service

To Songwriters

The Collective Voice Speaks For Recognition,

Rights And Respect

BY VERNELL HACKETT

n December 6, 1967, a

meeting was held that

would change the way

Nashville and the music
business would view the profes-
sion of songwriting.

It was on that date that 40
Nashville-based songwriters, in-
cluding Kris Kristofferson, Mari-
john Wilkin, Felice and Boud-
leaux Bryant, Liz and Casey An-
derson, and Eddie Miller, held
the first organizational meeting
of what would become the Nash-
ville Songwriter’s Assn., later
changed to Nashville Songwriters
Assn., International.

Miller, who had helped found
the Academy Of Country Music in
California several years earlier,
realized that an organization of
songwriters could be a gcod
thing for Nashville. Together with
Buddy Mize and Bill Brock, he
talked up the idea and planned

that initial meeting.

The group’s purpose was to
bring recognition and respect to
writers and their work; to serve
as a collective voice and watch-
dog for writers; to investigate the
establishment of insurance cov-
erage and a credit union for writ-
ers; to evaluate copyright laws
and implement change; to pro-
vide meaning and dignity for all
songwriters.

“We continue today to work to
nurture the craft of songwriting
through our educational pro-
grams, and we fight to protect
the intellectual property rights of
songwriters,” says Carol Fox,
executive director of NSAI “We
plan to continue to raise the visi-
bility of NSAl, which now has
4,500 members, both nationally
and internationally.”

This year, NSAl sponsored a
songwriters show at MIDEM and
one at the Bottom Line in New
York City prior to the Grammy

awards. Tin Pan South celebrates
its fifth anniversary April 15 to 19,
and Fox hopes that the organiza-
tion will soon have a new home
that will house the Songwriters
Hall Of Fame.

Liz Anderson, who with her
husband Casey was among the
founding members, says that, in
the beginning, some songwriters
didn’t think too much of the idea.
“It was funny, but a lot of writers
didn’t really want anything to do
with it,” she says. “Some of them
were just kind of laughing at us,
thinking it wouldn’t get off the
ground.”

Little did those detractors or
the founding members know that
a songwriters’ organization
would strike fear in the hearts of
others in the music business.

“At that time, one of our goals
was to get our names on the
vinyl,” MariJohn Wilkin remem-
bers. She says they had no idea
the organization would grow to
its current magnitude. As soon as
publishers and record compa-
nies heard about what they were
doing, they thought songwriters
were trying to form a union and
feared it might rally its members
to strike. Writers were told they
would be blackballed or lose
their writing deals if they joined
the new organization. ASCAP,
BMI and SESAC soon lent their
support to NSAl, and it began to
gain more credibility and accep-
tance on Music Row.

FROM LABELING TO LEGISLATION

NSAl remains strong in the
midst of controversy. One of the
first things it did for songwriters
was to persuade record compa-

nies to include songwriters’ full
names on label copy and to
expand their credits to album
jackets. It has rallied together
with other songwriter organiza-
tions to fight or support pending
legislation, including action on a
new copyright law, anti-piracy
legislation, the Home Recording

“We plan to continue to
raise the visibility of NSAI,
which now has 4,500
members, both nationally
and internationally.”
—Carol Fox, NSAI
executive director

Act and the Record Rental
Amendment, source licensing,
the Tax Reform Act and the
Berne Convention Implemen-
tation Act.

Upcoming legislative issues
concerning songwriters and that
NSALI is involved with include the
Fairness In Music Licensing Bill,
known as the Restaurant Bill; N1l
(National Information Infra-
structure) Bill, which covers
intellectual property on the
Internet; and the Copyright Term
Extension Act, which would
extend copyright ownership to
life plus 70 years from the cur-
rent life plus 50 years.

The founders of NSAI realized
that education was an important

part of their creation. In 1971, a
songwriting course was estab-
lished at the University of
Tennessee-Nashville. It became
so popular that it developed into
a full-fledged credit-earning
course three years later.

NSAI mailed out a newsletter
to its members and established
local songwriter workshops. In
1979, it held its first Spring
Symposium, the precursor to the
organization’s other seminars,
symposiums and song camps.

“We have 80 workshops in 36
states and four foreign coun-
tries,” Fox says proudly. “We now
hold a summer seminar, spring
symposium and song camps
which allow our members to
interact with publishers, song-
writers and other music-industry
professionais.

One of their programs, Camp
Summer, held in conjunction
with the Country Music Foun-
dation and the Girl Scouts, is a
two-week seminar where profes-
sional writers work with students
who have exhibited an interest in
songwriting.

AWARD CEREMONIES

NSAI established two awards
ceremonies to gain recognition
for songwriters. One is for Song-
writers Hall Of Fame inductions;
the other recognizes the top
songs and writers from the previ-
ous year. NSAI held its first
Songwriter Achievement Awards
ceremony in 1968, based on the
criteria “Songs 1 Wish I Had
Written.” Dallas Frazier became
the organization’s first Song-
writer Of The Year, and his song
Continued on page 49
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Tap the star power of
TNN: The Nashville Network,
home of the most popular
music in America.
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exposure to an intensely
loyal audience. TNN
viewers don’t just love
country, they live it — its
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valuves. We link the stars
with America’s biggest
advertisers, and when
our viewers see and learn
about their favorite artisi,
they buy their records.
It’s the power of country,
and it’s worth its weight
in gold records on
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THANKS TO THE FOLLOWING ARTISTS FOR MAKING 1996 A GREAT YEAR.

BLACKHAWK Tosy KEITH MARTINA MCBRIDI
“I'm Not Strong Enough To Say No” “A Woman's Touch” “Swingin’ Doors”

SHANIA TWAw JOHN B £ RRY SHANIA/TWAIN
*Home Ain't Where His Heartlls Anymore “Change My Mingd” “(If You're/Not In It For Love) F'm Outta Here”

SHANIA TWAIN BAKER &' MYERS STEPHANIEBENTLEY
“You Win MyLaove “Years From Here” “Who’s That Girl”

STEVE AZAR SHANIA TWAIN SHANTA TWAIN
“| Never Stopped Lovin’ You” “No One Needs To Know” “The Woman In Me”

AND TO THESE ARTISTS FOR GETTING 1997 OFF TO A GREAT START

Rick TREVINO KEVIN SHARP JOHN BERRY BACKSTREET BOYS
“Runnin’ Out Of Reasons To Run” #1 “She’s Sure Takin It Well” “ I Wilk if You Wil “Anywhere For You®

GENERAL MANAGER: MICHAEL HOLLANDSWORTH * ADMINISTRATIVE MANAGER: GINA GAMBLE
PROFESSIONAL MANAGERS: [HAD TARLETON, LYNN GANN, TOM LUTERAN

916 19TH AVENUE SOUTH ~ NASHVILLE, TN 37212 " 615-321-4850 ° FAX: 615-321-4616
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NSA! Celebrates 30 Years

Continued from page 46

“There Goes My Everything” was
named Song Of The Year. Wilkin
remembers that there were 68
people at that first awards dinner
and says, “It’s quite a thrill to see
the growth and support of the

Writers were told they
would be blackballed or
lose their writing deals if
they joined the new
organization, ASCAP, BMI
and SESAC soon lent their
support to NSAI, and it
began to gain more
credibility and acceptance
on Music Row.

organization today.”

Two years later, 21 songwriters
were inducted into the newly
established Nashville Song-
writers Hall Of Fame. Gene Autry,
Johnny Bond, Albert Brumley,
A.P. Carter, Ted Daffan, Vernon
Dalhart, Rex Griffin, Stewart
Hamblin, Pee Wee King, Vic
McAlpin, Bob Miller, Leon Payne,
Jimmie Rodgers, Fred Rose,

Redd Stewart, Floyd Tillman,
Merle Travis, Ernest Tubb, Cindy
Walker, Hank Williams and Bob
Wills shared that honor.

In 1972, Maggie Cavender, a
longtime supporter and worker
for the organization, volunteered
to serve as executive director.
She remained in that position for
17 years. Pat Rodgers became
the group’s second executive
director in 1989, and Carol Fox
accepted that position in 1996.

IT ALL BEGINS WITH A SONG

The organization’s slogan, “It
All Begins With A Song,” has an
interesting history. In 1973, NSAI
sponsored a songwriter’s booth
at Fan Fair. A few years later, Liz
Anderson and Lorene Mann
wanted to make a backdrop for
that booth because they had
been asked to be there to talk to
the fans about songwriting.

“Lorene had written a song
called ‘It All Begins With A Song,’
so we took a sheet and made
lines on it with black tape, and
we put notes down for her song
and ‘It All Begins With A Song’ at
the top of it. That was our back-
drop,” recalls Anderson. “We
used it for several other activities
that NSAI had, and soon the
songwriters picked it up as their
slogan and began using it.” The
phrase is an apt slogan for an
organization with such humble
beginnings that grew to one that
now reaches songwriters on an
international level.
music is still the international
language, and it really does all
begin with a song. B

Christian-Music Publishers Find Their Way
In Bigger General-Market Companies

Now That The Acquisition Dust Has Settled,
Pubs Focus On The Music And The Message

BY DEBORAH EVANS PRICE

“ithin just the past few
years, all of Nashville’s
major Christian-music
- companies have been
purchased by larger general mar-
ket companies. EMI currently
owns Sparrow, Star Song and
Forefront under the umbrella of
EMI Christian Music Group. Three
years ago, Zomba acquired
Brentwood Music and, in the past
six months, has also purchased
Reunion Records and the Benson
Music Group. In late 1996, Word
Records And Music was pur-
chased by Gaylord Entertainment.

In each case, the publishing
arms of the Christian companies
were part of what made the acqui-
sitions so attractive, and, in the
wake of the purchases, Nashville’s
Christian publishers say there are

g
i B

Publishing

many new opportunities for
growth.

The most recent company to
change hands is Benson. In
March, Zomba purchased Benson
Music Group from Music

Comtinued on page 50
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The Hotel Del Flores, established in 1926, is one of the
oldest hotels still operating in Beverly Hills. Ideal money-
saver short and long-term, from $65 a day, weekly rates too.
Refrigerators and microwaves available.

Experience an old-fashioned pencione with old-fashioned
hospitality, and best of all, old-fashioned rates. MC and VISA
accepted. Call for more information.

Hotel Del Flores
409 North Crescent Drive ¢ Beverly Hills, CA 90210
(310) 274-5115/Fax 310-550-0374

Christian-Music Publishers

Continued from page 49

Entertainment Group, and Ben-
son’s extensive catalog was a
large part of what made Benson
such a prime purchase. Founded
in 1902, Benson’s music-publish-
ing division has a catalog of 46,000
copyrights, which have been
recorded by a variety of artists,
including Elvis Presley, Bob Dylan,
Dolly Parton, Ray Charles, Linda
Ronstadt and Willie Nelson.

“The acquisition of Benson and
its various divisions is of great sig-
nificance to us because it means
that, together with our existing
publishing interests, we are now
the proud owners of the largest
and most valuable collection of
Christian and gospel copyrights in
the world,” Clive Calder, chairman
and CEO of the Zomba Group, said
in a release following the sale.

In the case of Gaylord purchas-
ing Word Records And Music, the

powerfully simple.

Computer Software for Music Publishing Professionals
Artist & Repertoire » Business Affairs + Copyright * Licensing
Royalties » Subpublishing * Due Diligence

ZOOM! MUSIC PUBLISHER" for windows * |

Hamstein Solutions 7447 Bee Caves Road, Suite 300, Austin, Texas 78746
512.328.6355 fax: 512.328.1031 eMail: Hamstein@aol.com

Requires Microsok® Windows®3.x, Windows®95, or Windows NT®

acquisition serves to strengthen
Gaylord’s  presence in the
Christian market tremendously. In
1995, Gaylord’s music-publishing
arm, Opryland Music Group,
launched a Christian division, and
subsequently purchased Christ-
ian/pop star Michael W. Smith’s
valuable catalog. Word Music’s
copyrights and roster of songwrit-
ers are big assets. “They are well-
established in the country market
and are becoming more estab-
lished in Christian music,” Word
Music VP/GM Don Cason says.
“We're hopeful the synergies that
can be created between Opryland
Music Group and Word can bene-
fit the parent company, Gaylord.”

& WIN-WIN SITURTION

Major mainstream companies
becoming involved in Christian
publishing seems to be a win-win
situation. Though many people
were concerned that secular
involvement in Christian compa-
nies would result in the Christian
message being removed or
watered down in the songs, most
people feel the integrity of the lyri-
cal content has not been compro-
mised.

“Everyone was fearful that the
big companies taking over would
affect the message, but | haven’t
seen any evidence of that,”
Benson’s Mike Porter says. “They
bought us without any hidden
agenda to make our music cross
over. They realize the future of our
music as is. That’s what they are
banking on to grow our industry,
with their expanded resources,
networks and international oppor-
tunities that are available.”

Porter admits the way Christian-
music companies have been
changing hands has been a little
unsettling. “It causes a constant
state of tentativeness,” Porter says
of the buying and selling that has
occurred in the past few years.
“The way it affects us publishers is
we're a little too concerned about
who our owners are rather than
going out there and spreading our
music and dedicating ourselves to
the mission part of why we got
into this business. That part has
been frustrating.

“But when the dust settles—and
I think the dust is about to settle—
I don’t think you’ll see any major
changes for some time. I think
we're going to get back down to
what we got into it for—the music
and the mission. | think we’'ll be
able to concentrate on exploiting
our catalogs in new areas that
weren’t available to us before.
That’s good for our writers and our
artists. I'm optimistic.”

Others in the industry share
Porter’s enthusiasm. “I haven’t

seen any downside,” says EMI
Christian Music Publishing senior
VP Steve Rice, who oversees the
publishing operation that, along
with Chordant Distribution, Spar-
row, Star Song and ForeFront
Records, makes up EMI Christian
Music Group. “It's not like we
were rolled into a bigger system.
We've retained our autonomy.”

TARING IT TO & NEW LEVEL

Cason, Porter and Rice all say
networking with the other offices
is a major advantage in exploiting
their copyrights. It’s not just busi-
ness as usual after the acquisi-
tions. It's been a matter of taking
business to a new level via the
opportunities provided by net-
working with mainstream publish-
ing operations under the same
corporate umbrella.

Another advantage has been co-
writing opportunities—especially
in Nashville, where Christian and
country songwriters are able to
get together. “What [I've seen is
each writer learning the other’s
market,” notes Rice, who says his
writers often collaborate with
their country counterparts.

Christian publishing companies
benefit from the influx of capital
and networking advantages that
being part of a global corporation
can provide, and Christian pub-
lishers in turn provide unique
opportunities for their corporate
owners. In addition to creating
works for Christian radio airplay,
copyrights by Christian songwrit-
ers have numerous other usages.
Christian songs are regularly used
as part of church services and fre-
quently find their way into hym-
nals. Choral music is a big part of
Christian publishing. Film and
television are other avenues for
Christian songs, as evidenced by
Benson recently placing a song
from its catalog, Dottie Rambo’s
“I Go To The Rock,” on “The
Preacher’s Wife” soundtrack.

Cason says providing music for
theme parks is another burgeon-
ing part of the Christian publishing
scene. “We’re having success
with some of our writers writing
programs for theme parks and
outdoor amphitheaters,” Cason
says. “The Six Flags show ‘The
Majesty Of Christmas’ is a Word
property.”

On the whole, Christian publish-
ing in the '90s seems to be enjoy-
ing an era of renewed opportuni-
ties with the influx of mainstream
partners. The growing pains as the
two industries merge seem to
have been few, and the rewards
lurking ahead as Christian publish-
ers and their corporate parents
grow together signal an exciting
time for all involved. l

One hit at a time...for now.

“One Night At A Time”

Thanks for the song,
earl Bud Lee!

e =W

Thanks for the single,
George Strait!

Contact: ROWdy Yates ¢ 900 19th Avenue South ¢ Suite 1102 * Nashville, Tennessee 37212 ¢ 615-320-7059
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gary allan, terry burns, gary burr, keith harling, byron hill, mark nesler, sharon rice, billy yates, big house, todd snider,

MCA

music publishing nashville

. things are heating up
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12 music circle south ® nashville, tennessee 37203 ® voice 615-248-4800 » fax 615-248-9300

THROUGH OUR SONGS AND SONGWRITERS
WE CAN

‘CHANGE THE WORLD.”
JuST LISTEN!

COUNTRY DIVISION GOSPEL DIVISION
NASHVILLE

BENACGS

MUSIC PUBLISHING
What Quality Sounds Like.

©1997 BMG Music Publishing, a Unit of BMG Entertainment.
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Latin Music Awards Lands Fuentes

FUENTES TO HOST AWARLDS:
MTV’s popular personality Daisy
Fuentes, who also is an ultra-hot model
and budding actress, has been tapped

language chan-
nels, Fuentes is
host of MTV’s
fashion program
“House Of Style.”
Also, she has a
worldwide, multi-

1
to host Billboard’s fourth annual Latin the company. The Chilean band has |[(2)| 2 | 2 | 6 LOS TEMERARIOS A A AT S
Music Awards, slated to take place formed a eompany, Dual Producciones, [(3)| 4 | 5 | 4 MARCO ANTONIO SOLIS was 20 O Pl
épril 3(; at hMiai)mi’fs Gusmzzr; Cultural to handle its business affairs. Good idea, a3 31 8 !.(%s TIGRES DEL NORTE MI SANGRE PRISIONERA
enter for the Performing Arts. by Jo hn Lannert particularly since the band has gone ¥ A
The show will close out Billboard’s Y through two managers in five months. ()| 5] als %8\/%30 __gon S BRI
eighth annual International Latin According to one group member, |[(§)| 12 | 17 | 4 | L3S THCANES DE TUUANA SECUESTRO DE AMOR
Music Conference, which takes place Showoff was not supporting the band 7 6 6 | 13 GRUPO LIMITE JUGUETE
April 28-30 at the Hotel Inter-Conti- ~ MTV’s U.S. channel. because “the problem with a big com- SHTIE = - dS?ERE SE MATA
nental in Miami. Fuentes replaces Jen- Her status as one of the most sought-  pany is that they look at you like a num- 31151 5 | Sony LEQCHOA (S MFBARAK]
nifer Lopez (see Homefront, page 110).  after models in the business is con-  ber and not like an artist. You are just 9 | 7 | 7 [ 18 | GRUPOMOJADO b A RPE‘EENEQSAj sEcNgsMEv f
A longtime VJ firmed almost weekly by photos that  one band among many.” w | w| g | FEY AZUCAR AMARGO
on MTV’s Eng- appear in big-name U.S. periodicals. La Ley is slated to begin recording SEOMAT\AML w0 M%—
lish- and Spanish- its next album in May in London. The D[ w0 | & | 10 | EYMANDEL, M.ALF IANDRQ (M Al FIANDRQ)
14

FUENTES

year contract to represent Revlon, plus E sion-laden love songs created by Jaime

product endorsement deals with Pan- « IGLESIAS TURNS 12: Fonovisa  Ikeda as a musical affirmation of the 27 | 27 | AR e ewis secam AMANDOLO

tene, M&Ms, and American Express.  star Enrique Iglesias sets' a new homosexual lifestyle.. Los YONIC'S NO ME CORTESALAS ALAS
The Cuba-born Fuentes has hostad  record on Hot Latin Tracks this issue, As part of the series’ attempt to be EQNOVISA RGONZALEZ (CVONTERDY

such beauty pageants as Miss Uni-

: g a P oo § ; i g ish- ELINE DION
verse, Miss USA, and Miss Teen USA.  Vez” logs its 12th consecutive week atop  tured in the compendiums are Spanish 23 | — | 2 | GELINE DIOH b rosTeR € carns SAQTRA VEZ |

Moreover, she has appeared in films
(“Curdled”) and television programs

(“Dream On,” “Cybill,” “The Larry was established in 1996 by “Amor,”a  Nazario, “Un Amor Como El Mio” by NEWD | 1 | ELDESTINO JUAN GABRIEL & ROCIO DURCAL
Sanders Show™). love song by Iglesias’ former labelmate  Lunna, and “Cosas Del Amor” by _*
She began her career in the mid-  Cristian, who now is signed to BMG. Vikki Carr and Ana Gabriel. e TORRES* * & A'RPOWESR * *E'Y: NO VOLVERAS

’80s as a reporter/anchor for a Span- Iglesias has embarked on a 20-city Ikeda, whose mother is part Spanish, 2 | — | 2 | ReasMe ) C.VALLI (D. ronnes D.THOMAS, M. WENGROVSKI)
ish-language TV station in New York. tour of the U.S., Mexico, and the (Continued on next page) (@D 20 | 3 | 3 | LOSREHENES @ COSAS BUENAS QUE PARECEN MALAS
In 1988, she became host of “MTV ~ Caribbean. Los Angeles promotion ;":g‘ﬁ“‘ T AL DJETQRRES‘JQBE&—«
Internacional,” a weekly Spanish-lan-  company Nederlander reports that a 2| 18|03 r;ﬂL;gRéXBLtTEINO Lo TFé(gﬁ(é)\S%EiARXEFwT/T\S
guage video program. By the early  May 25 date has been added to Iglesias’ 23] 18] 19| 6 QUE
’90s, Fuentes had become a TV ~ May 23 show at the Arrowhead Pond in LATIN TRACKS A-Z u | 15| 16| s ;tgé:ég PAUSINI ESCUCHA A ITGY%AO;;’;EZYS?\I

C ONFERENCE UPDATE: Kid
Curry, PD of WPOW-FM Miami, is
scheduled to participate in the Latin
Music Conference’s Latin Dance panel
April 30. WPOW, better known as
Power 96, boasts a bilingual format of
mostly dance-driven material.

as his ballad “Enamorado Por Primera

the chart.
The previous chart record, 11 weeks,

Anaheim, Calif. Iglesias is set to appear

celebrity in Latin America who com-
J ! RICKY MARTIN @ VOLVERAS
plemented her weekly stint on “MTV ~ May 16 on CBS-TV’s broadcast of the 16 AMANDOLO (T0O LATE, T00 SOON) (Fiyte Tyme, P 0 0 VA I 0 A R K C PORTER
Internacional” with on-air duties at ~Miss Universe Pageant. ASCAP/FIFF, BMVEM, BMI) 2 | 24 | 729 | 4 | VICENTE FERNANDEZ PRA PORSLE
37 AMOR A PRIMERA VISTA (Caribbean Waves, ASCAP) LLOS ANGELES AZULES e
38 ANDO QUE ME LLEVA (Rightsongs, BM) B —1 2 | Osarmila LMEUA AVANTE (1 ME 113 AVANTE)
D I S 'I' ‘n I D U I D [] ‘n ﬂ U H -E S 'I' U p 10 AZUCAR AMARGO (Copyright Control) ¥ | — |1 LNDUSTR'A DELYAMOR SUSPIRAR
LOS HUMILDE
g ReeERL Rl NEWD | 1| | (OB HYMILDES £ £1T0ND T OAAL e N
imonsa, LOS CAMINANTES TINTA DEL CORAZON
toene los W\eyawé Opeccoo en el W\et cado 30 CON TINTA DEL CORAZON (De Luna, BMI) 39 | — 2 LUNA/FONOVISA CON ADE LUNA(L_H%NAN[(,)EZZ
SI LO CONSIGUES - - 471 West 42nd Street 33 CORAZON (BMG Songs, ASCAP) 31 | 31 [ 39 | 17 | FEDRO FAETﬁ*NNANDEZ LOS HOMBRES NO DEBEN LLORAR
A MENOS Nev_:_ YI<:;|= 1 Oggg 4’;-:8- 21 COSAS BUENAS QUE PARECEN MALAS (Copyright (32)| Re-ENTRY BRENDA K. STARR o HERIDA
e -
NOSOTROS SE LO ﬂ‘_ Fax (212) 563.2042 o (3| 35 | 7 | 4 | LATRADICION DEL NORTE LFAGU|L/\RQ'OSERE!ON
IGUALAMOS; . Internet Address: Al GRUPO LIMITE NCIPE
Member = httpdiwiww.Rubaney.com 12 EL NO TE QUIERE (Striking, BMI) 34 | RE-ENTRY | 23 | S7aiahCanino PR
of 2 T ME 34 EL PRINCIPE (Sony Latin, BMI) 35 | 30| 31 | 15 | BOBBYPULIDO SE MURIO DE AMOR
" EMIATIN E.ELIZONDO (H.RAMON)
1 ENAMORADO POR PRIMERA VEZ (Fonomusic, MICHAEL SALGADO PALOM[TA BLANCA
SESAQ) 36 36 24 24 OEY S| OPEZ (VALENT
24 ESCUCHA A TU CORAZON (Copyright Control) 37 | - S MICHAEL STUART arrh) ERMERA VoA
32 HERIDA (Copyright Control) 40 21 6 ;—EOZNEG(%‘:\IEL PENA ANDO EQPLEJNEA%IZ-LITNEGVAA
7 JUGUETE (Copyright Control 39 | 32 | 25 | 17 | LOSANGELES AZULES COMO TE VOY A OLVIDAR
22 LA CALLE DE LAS SIRENAS (Copyright Control) QLo LAy
BANDA EL RECODO M| FRACASO
31 LOS HOMBRES NO DEBEN LLORAR (Fermata, NEWD | 1 | oy G.LIZARRAGA ().GABRIEL)

LA LEY NO SHOWOFF: After just
four months with Mexican management
firm Showoff, Warner Musiec Mexico
rock act La Ley has parted ways with

record is due at the beginning of June.

LIBERTAD LATINA: Anyone hooked
into the stateside dance market is hip
to Right Stuff Records’ “Free To Be”
series, an eight-CD (so far) package of
sterling dancefloor shakers and pas-

musically all-inclusive, four tunes fea-

language numbers: “Tres Deseos” and
“Lo Que Son Las Cosas” by Ednita

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

ASCAP)
40 M1 FRACASO (BMG Songs, ASCAP)

X 27 STATIONS 17 STATIONS 57 STATIONS

11 MI MUJER (Copyright Control 1 SHAKIRA 1 BRENDA K. STARR 1L0S TEMERA:I?)S
. SONY 5 PARCHA L¢ FONOVISA
27 MI NINA MUJER (Edimonsa, ASCAP) SE QUIERE SE MATA HERIDA YA ME VOY PARA SIEMPRE

4 MI SANGRE PRISIONERA (TN Ediciones, BMI)
17 NO ME CORTES LAS ALAS (Vander, ASCAP)
15 NUBE VIAJERA (Copyright Control)
3 0 SOY O FUl (Crisma, SESAC}
36 PALOMITA BLANCA (Zomba Golden Sands. ASCAP)

Billboard.

APRIL 19, 1997

Hot Latin Tracks.

my

THIS
WEEK
LAST
WEEK

2 WKS
AGO
WKS. ON
CHART

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS' RADIO TRACK SERVICE. 96 LATIN MUSIC STATIONS ARE ELEC-
TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK

TITLE

ARTIST
LABEL/DISTRIBUTING LABEL PRODUCER (SONGWRITER)

***NO. Tx+»

ENRIQUE IGLESIAS ENAMORADO POR PRIMERA VEZ
2 weeks at N R PEREZ-BOTUA (E.IGLESIAS) _

LORENZO ANTONIO
FONQVISA

® EL NO TE QUIERE
TMORRIF (TMORRIE]

CHAROLA DE PLATA

LOS TIRANOS DEL NORTE
SONY MARTINE? (1 PERE/]

R A NACER

CHAYANNE & VOLVE
SONY ESTEFANO (ESTEFANO X.ZAPATA)

21 23 5

8

* % * AIRPOWER * & &

ALEJANDRO FERNANDEZ 0 NUBE VIAJERA
SONY PMARTINEZ (MASS(AS)

* % * AIRPOWER & & &

[E
~5| H{
—
o
—
oo
=

* * * AIRPOWER * * %

* % * AIRPOWER* * %

PoOP TROP{CAL/SALSA 7 REGIONAL MEXICAN

2 ENRIQUE IGLESIAS FONO-
vISA ENAMORADO POR...
3 FEY sonY
AZUCAR AMARGO
4 CHAYANNE SONY
VOLVER A NACER
5 DIEGO TORRES RCA/BMG
SE QUE YA NO VOLVERAS

2 ALEX D’CASTRO POLYGRAM
RODVEN TE FUISTE

3 MICHAEL STUART RMM
AMOR A PRIMERA VISTA

4 GIRO sonY
ME ENAMORE

5 YOLANDITA MONGE WEA
LATINA SUSUSUSUBIR

2 LOS TIGRES DEL NORTE
FONOVISA M| SANGRE .

3 BRONCO FONOVISA
QUIEN PIERDE MAS

4 ENRIQUE IGLESIAS FONO-
visSA ENAMORADO POR.

5 MARCO ANTONIO SOLIS
FoNOvisa O SOY O FUI

6 TONY VEGA RMM 6 LOS TUCANES DE TIIUANA

LA DISTRIBUIDORA MAS 9 PIENSA EN MI (Copyright Control) 6 CELINE DION 550

GRANDE Y MAS COMPLETA EN

26 PORQUE (Sony Discos, ASCAP)

MUSIC/SONY SOLA OTRA VEZ
7 JON SECADA SBK/EMI

AHORA QUE TE VAS
7 RAMON ORLANDO KAREN/POLY-

EM! LATIN SECUESTRO DE.
7 GRUPO LIMITE POLYGRAM

5 QUIEN PIERDE MAS (Vander, ASCAP) AMANDOLO GRAM LATINO NO VOY A LLORAR LATINO JUGUETE
MUSICA LATINA ) 8 RICKY MARTIN SONY 8 ENRIQUE IGLESIAS FONO- 8 GRUPO MOJADO FONOVISA
6 SECUESTRO DE AMOR (Flamingo) VOLVERAS visA ENAMORADO POR.. PIENSA EN MI

9 LOS TIRANOS DEL NORTE

SONY CHAROLA DE PLATA

10 LORENZO ANTONIO FONO-
visA EL NO TE QUIERE

11 INTOCABLE EM! LATIN
Y TODO PARA QUE

12 ALEJANDRO FERNANDEZ
SONY NUBE VIAJERA

13 LOS YONIC’S FONOVISA
NO ME CORTES LAS ALAS

14 LOS REHENES FONOVISA
COSAS BUENAS QUE...

15 VICENTE FERNANDEZ sony
PORQUE

9 LAURA PAUSINI WEA LATINA

ESCUCHA A TU CORAZON

10 KABAH POLYGRAM LATINO
LA CALLE DE LAS SIRENAS

11 EMMANUEL POLYGRAM LAT!-
NO MI MUJER

12 MARCOS LLUNAS POLYGRAM
LATINO TE AMO

13 E O TCHAN POLYGRAM LATINO
E O TCHAN

14 BRENDA K. STARR PARCHA

9 LA MAKINA J&N/SONY

CORAZON DE OTRO

10 SANED EMI LATIN
CUANDO TU TE FUISTE

11 DOMINGO QUINONES RMM
CHICA ROMANTICA

12 OMAR sony
YO TENGO UNA AMIGA

13 GISSELLE RCABMG
SIEMPRE QUE PASA EL AMOR

14 TITO ROJAS M.P.
HERIDA QUIERO HACERTE EL AMOR

15 AMANDA MIGUEL KAREN/POLY- 15 LOS SABROSOS DEL

GRAM LATINO MEDIA HORA MERENGUE m.p_EL MEJOR

() Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart

for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain
700 detections for the first time. If two records are tied in number of 91 a/s the record being piayed on more stations is placed first. Records

below the top 20 are removed from the chart after 26 weeks. © 1997 Billboard/BPI Commumcauans inc.

EN EL MUNDO 35 SE MURIO DE AMOR (Zomba Golden Sands, ASCAP)
SIN DUDA, 20 SE QUE YA NO VOLVERAS (BMG Songs, ASCAP)
\ 8 SE QUIERE SE MATA (Sony Discos, ASCAP)
SIMPLEMENTE LA MEJOR! 18 SOLA OTRA VEZ (ALL BY MYSELF) (Eric Carmen,
BMI/Songs Of PolyGram Int'l, BM!)
SUSPIRAR (Solmar)
UN BESO PARA LLEVAR (Vander, ASCAP)

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y MUCHO MAS! 2

LLAMENOS HOY! 3
14 VOLVER A NACER (FIPP, BMI/Mercurio Songs)

1-800-780-7712 25 VOLVERAS (Copyright Control

6940 $W. 12 Street Mami, FL 33144 ¢« Local: (305) 262-7711 ¢ Fax: (305) 261-6143 2 YA ME VOY PARA SIEMPRE (EMI Blackwood, BMI)
23 Y TODO PARA QUE (Copyright Control)
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Billhoard’s 1996

International Latin
Music Buyer’s Guide
puts a world of Latin
Music¢ contacts in the

palm of your hand!
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saler or distributor ® get in fouch with Latin Music
radio stations in the U.S. ® locate clubs, latin
talent and their managers and agents ® and

QUU

much morel!

this ad to:
Billboard Directories

Latin Commeuenlity

werjdwide

The 1996 International Latin Music
Buyer’s Guide is the only directory of its kind
published in English and a vital business tool for
anyone involved in the Lafin Music marketplace!

To order your copy call toll-free:
1-800-344-7119. In NJ 908-363-4156.

Or send check for $65 plus $6 shipping &
handling ($13 for international orders) with

PO Box 2016, Lakewood, NJ 08701.
Or, fax your order to 908-363-0338.

Add appropriate sales tax in NY, NJ, CA, TN, MA, IL, PA & DC.
Orders payable in U.S. funds only. All sales are final.

8DLD3086 -

g

—

Artists & Music

NOTAS

(Continued from preceding page)

notes that he grew up listening to Lati-
no sounds. He says the Spanish cuts
were added to the series because they
“were personal favorites of mine. And
if you are going to celebrate diversity,
you really have to do it in all kinds of
forms, so I thought it would be nice for
the gay community to be introduced to
a couple of Latina divas who don’t get a
lot of [English] press and to be intro-
duced to class music—something
beyond ‘Macarena.””

Ikeda points out that two more
albums are expected later this year, one
of which will be a holiday album that he
hopes will also contain Latino tracks.

STATESIDE BRIEFS: FLAPF, a
Miami-based recording trade outfit
representing Latin American labels,
reports that its nine-month anti-piracy
campaign has netted counterfeit prod-
uct and counterfeiting equipment
worth $21 million. More than 1,100
raids have been conducted since the
campaign was launched in July 1996.

Universal Music Group has signed
Cuban artist Pablo Milanés. His forth-
coming album, “Despertar,” will be
produced by Ricarde Miralles, who
will use Spanish and British musicians.

The Recording Industry Assn. of
America has certified as gold “Unidos
Para Siempre” by Fonovisa superstar
nortefio group Los Tigres Del Norte.
The act is expected to appear April 30
at Billboard’s Latin Music Awards.

Marvin Nolasco has been appoint-
ed GM of Fonomusic. He retains his
title of royalties and licensing manager
of Fonovisa.

BMI has tapped Delia Orozeo to be
regional manager of Latin music. She
formerly was West Coast publicity
director for RMM Records.

MTYV Networks Latin America has
named Rita Herring as senior direc-
tor of affiliate sales. She previously was
director of affiliate sales for MTV
Latin America.

The Latin Legends, featuring
Larry Harlow, Yomo Tore, and Adal-
berto Santiago, are booked to appear
Friday (18) at the Warner Theatre in
Washington, D.C. Sponsored by the
Washington Performing Arts Society,
the show includes guest appearances by
Dave Valentin and Giovanni Hidalgo.

Arista/Latin/BMG ranchera upstart
Nydia Rojas has signed with Peter
Asher for management.

IN DIES ON DEMAND: Suddenly, in
the past two months there has been a
slew of fine Latino/Brazilian product
put out stateside by indie imprints.
Most of the titles do not fit particular-
ly well at mainstream radio, but all of
the following albums are ideal for non-
commercial, college, smooth jazz, and
jazz/AC outlets.

As estimable producer Joel Dorn
makes clear in his liner notes to José
Feliciano’s .. . On Second Thought,”
an artist’s rerecordings of his classics
seldom match the originals in artistry
or emotion. But he accurately notes
that Feliciano breathes new life into his
chestnuts, including “Light My Fire”
and “Hi-Heel Sneakers.” The two-CD,
English-dominant set on New York
imprint 32 Pop also spotlights Feli-
ciano’s extraordinary talent as a gui-
tarist on a wide range of material,
including “Bamboleo,” “Mystery
Train,” and “Affirmation,” the latter of

| which is a beautiful, Feliciano-penned

instrumental that was a much-request-

ed album track on George Benson’s
1976 blockbuster “Breezin’.”

New label Alula Records, founded by
producers Angel Romero and Akira
Satake, has put out “Jucal,” a splen-
didly fiery album by ace Spanish fla-
menco guitarist Gerardo Nunez. Alula
is distributed by Allegro Corp. The
label can be reached at 201-433-3907 or
at http://www.alula.com.

Germany’s Traumton Records has
released a pleasant Brazilian pop
album by singer/songwriter Jabuti
(“Outro Ar”) and a Brazilian-etched
pop disc by Xiame (“The Shadow Of
My Soul”). The latter title contains sev-
eral fine English-language tunes best
suited for smooth jazz and jazz/AC sta-
tions. Traumton can be reached at 49-
03-213-9006.

Blue Jackal Records amply demon-
strates that Brazilian big-band music is
alive and well on Banda Mantiqueira’s
exhilarating self-titled album. Musical
virtuoso Nailor “Proveta” Azevedo
adeptly struts his stuff on this disc as
an arranger and clarinetist. A most
viable candidate for a Latin jazz Gram-
my, this album superbly melds melody,
cadence, and improvisation and ean be
appreciated by aficionados and casual
music fans. Equally captivating on Blue
Jackal is Pau Brasil’s “Babel,” a

Billboard.

dreamy, Brazilian-jaz excursion suf-
fused with Marlui Miranda’s high,
netherworldly vocal stylings.

OCESA SAYS: Bruce Moran