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Bluegrass Building Steadily

Founder Monroe’s Music Lives On

B BY CHET FLIPPO

NASHVILLE—As they were leaving
Bill Monroe’s emotional funeral service
Sept. 11, 1996, at Nashville’s Ryman
Auditorium, blue-
grass child-prodi-
gies-turned-main-
stream-country-
stars Vince Gill,
Marty Stuart, and
Ricky Skaggs
stopped and looked
at one another. The
casket containing
the remains of the
84-year-old country music patriarch

Lang’s Smoky Sound
Shines On WB Set

B BY LARRY FLICK

THILE

NEW YORK—For her seventh Warn-
er Bros. album, “Drag,” k.d. lang has

LANG

chosen to indulge in the simple plea-
sure of song interpretation, diving into
an eclectic array of familiar tunes that

(Continued on puge 98)

Bee Gees Fever Revived Via
Big Sales Of ‘Still Waters'

PAGE 6

and founder of bluegrass music was
wheeled by them on the journey to his
final resting place in his native Ken-
tucky.

They and the musie and its atten-
dant industry found
themselves strand-
ed on uncharted
ground: Bluegrass
is the only native
American music
form that can be
attributed to a sin-
gle founder. When
Bill Monroe died,
then what?

“We looked into each other’s eyes
and said, ‘We have a lot of work to do,””
Stuart says. Carrying on the music that
Bill Monroe invented is a chosen call-
ing, he adds.

That work will build on a strong
bluegrass base that has already been

(Continued on page 99)
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Jon Bon
Jovi's
Mercury
Set Getting
Film Tie-In
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Smart Mktg. Can Help
Tours Pay Off At Retail

This story was prepa—ed by Doug
Reece in Los Angeles, Don Jeffrey
in New York, and Deborah Evans
Price in Nashuville.

With the sum-
mer concert sea-
son on the hori-
zon, record labels
are focusing on
connecting the

ticket sales and
album sales.
Whether a

MCLACHLAN

band is booked on its own club tour,

| (Continued en page 100)

B BY GEOFF BURPEE

HONG KONG—Two types of his-
tory will be made in Hong Kong in
July. The textbooks will record that
a population will be handed over to
communist rule for the first time
since the Yalta conference in 1945,
but the world’s musie lovers will also
remember what organizers here are
billing as one of the great global par-
ties of the 20th century.

A range of top-echelon Western
and Asian talent is being lined up to
play a series of events, some to be
televised and recorded, that will
cover the gamut of musical tastes.

“We will commission a record
company to record and market CDs”
of various musical events, says
Christine Chie, a representative for
the Assn. for the Celebration of the

Hong Kong Music Events Set
Asian, Int’l Acts Help Mark Handover

Reunification of Horg Kong |
(ACRHK), “but which one is not yet
confirmed.”

Retail is already reacy. Philip
Kung, managing director o HMV for
the Chinese Asia region, says that he
is keen to work with local and inter-
national labels to develop tke fruits of
the handover ceremony music. “We’ll
be helping to make sure that the
appropriate level of CDs are available |
to the buyer,” he says.

The handover itself will take place
at midnight June 30, but the main
pop musie event is set for the night
of July 5, when as many as 20 acts
will perform at Hong Kong’s Happy
Valley Race Course.

Among the artists will b2 China’s
DaDaWa (Warner Music), the first
to be confirmed for the gig. Others

(Continued on page 105)

Labels, Acts Eye Road
With Anticipation, Caution

Summer Brings Flood
Of Fests Across U.S.

B BY MELINDA NEWMAN

|
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|

NEW YORK—Too much of a good
thing can be wonderful, as Mae
West claimed, or
it can simply be
too much. It all
depends upon
which concert
promoter you
ask.

“Thank God
for the festivals—
give me more of
them,” says
Barry Fey, president of the Denver-

(Continued on page 101)

TURNER

IFPI: Russm S Musu:
Market Is Viable

B BY JEFF CLARK-MEADS

LONDON—Record companies can
profit from the
potential of Russian

make money from
- |
ifpi

talent—provided

sales in Russia and
they are realistic about the nature of

IFPI, BIEM Still At Odds Over
Mechanical Royalty Rate. .. Page 3

the market there, says a new report
from the International Federation of
(Continued on page 98)
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| Feel The Earth Move
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Never Give Up
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If You Really Want It
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Betty Wright
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Oasis In C’right Dispute With Fans’ Web Sites

Act Seeks Halt To Unauthorized Use Of Material On The Net

B BY BRETT ATWOOD

LOS ANGELES—Fan-created World Wide
Web sites that violate copyright laws are com-
ing under fire, as management for British act
Qusis is seeking to halt the unauthorized use
of copyrighted material on more than 100
sites devoted to the band.

The controversy has ignited an intense
debate among Internet site developers and
music industry executives over the unautho-
rized use of audio, video, lvrics, and pho-
tographs. Observers expect to see similar
conflicts pop up in the future.

While major-label executives say they have
no intention of attempting to shut down fan
sites, they too are concerned about protect-
ing copyrighted material on the Net.

The controversy surrounding Oasis erupt-
ed Muay 5, following an E-mail threatening
legal action that was sent to the fan-created

No Progress In
New Royalties
Deal For Europe

B BY JEFF CLARK-MEADS

LONDON—Europe’s record companies
and musie publishers are about to enter
their sixth month without a mechanical
royalty rates deal-—and no meetings are
scheduled to hammer out & new one. Rela-
tions between the two sides are described
as being at their lowest point in 25 years.

The old agreement between the Inter-
national Federation of the Phonographic
Industry (IFPI) and BIEM, which repre-
sents Europe’s authors and publishers,
expired at the end of 1996. Since then, both
sides have been operating under the old
deal’s terms, though no formal agreement
to do so exists between them.

Indeed, at present, the only common
ground between the labels and the pub-
lishers is that they both say the other side
must take a “realistic” view of any new
deal.

The old IFPI/BIEM agreement set
mechanical rates at 9.306% of each
record’s published price to dealers (PPD).
Sticking points in negotiating a new rate

(Continued on page 109)

sites by Ignition Management and the band’s
official Web site, OasisNet. Ignition repre-
sents Oasis.

The E-mail, which originated from Qasis-
Net’s Webmaster Sarah Frederiksen,
informed Web developers that “Sony Music
is working to reduce the amount of unautho-
rized online material for their artists . . .
Webmasters are in danger of legal action if
copyrighted material is not removei from
their sites. Internet service providers hous-
ing illegal material will be asked to terminate
accounts or face actions themselves.”

Ignition issued a statement, dated May 12,
that states: “Oasis and the official Oasis
homepage have always encouraged fan
pages. They make a fun and interesting con-
tribution to Oasis on the Net . . . That is why
we have always provided links from the
homiepage to all Oasis {an pages, and this is
what we want to continue to do. However,
there are a number of sites out there who, to
be trank, we feel have taken advantage of the
situation.”

Several Oasis Web sites have banded
together in protest to form the Oasis Web-
masters for Internet Freedom site (http:/fal-
con.cc.ukans.eduw/~jackm/OWIF htm). The
renegade site suggests that Oasis fan sites
should be able to use copyrighted material
without having to seek permission {rom Sony.

A statement from the site’s Webmaster,
Jack Martin, reads: “These sites, painstak-
ingly worked on by webmasters, many of
them college aged or younger, are created
not for personal gain, but for the love of Qusis
and their music . . . Hopefully, the hours of
work by hundreds of fans all over the world
will not be thrown away by a $45 billion a
year corporation seeking a virtual lock on the
‘market’ for Oasis Web sites.”

Sony Music, parent company of Oasis’ U S.
label, Epic Records, is not against fan-creat-
ed Web sites, according to Fred Ehrlich,
senior VP/GM of new technology and busi-
ness development at Sony Music Entertain-
ment (U.S.).

“In regard to the question of how we will
handle the use or misuse of fan Web sites in
the future, we encourage the creation and
use of fan Web sites—the very fact that fans
spend the time and effort to create them is a
tribute to our artists,” says Ehrlich. “At the
same time, we want to protect both our
artists and our own intellectual property.”

Several music industry executives say that
movre conflicts over copyright violations on
fan sites are likely to arise as the industry
aims to protect copyrighted material on the
Internet.

“An individual fan may ereate a site and

(Continued on page 108)

Brightening The Future. Berklee Colleg= of Music president Lee Eliot Berk, left, and student
and scholarship winner Leo Blanco, center, proudly display the Billboard Endowed Scholar-
ship Award presented by Billboard editor in chief Timothy White, right. The scholarship is
awarded annually to a student who has demonstrated talent, commitment, achievement, and
other attributes indicating that he or she is likely to make a significant contribution to society
through music.
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Time For Song Plugging’s Second Wind

Bl BY MARK FRIED

It was almost a decade ago that a Billboard
columnist, reporting on a rather intrepid song
placement I had the good fortune to be
involved with, took particular notice of my use
of the term “song plugging.” He seemed to
suggest that the word—if not the function
itself—had somehow disappeared from the
lexicon of contemporary music publishing.

1 hadn't thought much about that years’ old
reference until recently. As I've crisscrossed
the country hawking Spirit’s catalog, I’ve
observed that industry professionals—from
A&R staffers to film directors to advertising
executives—are not only responsive but seem
downright refreshed by a pitching style that
emphasizes personal contact, marketing-
drawn ideas, and a thorough knowledge of the
music and the project being pitched for. It
occurred to me that the warm welcome we've
received (and our respectable success rate) is
thanks in equal parts to old-fashioned song
plugging and vast new windows of opportuni-
ty for both traditional and nontraditional
placements.

The art of getting new and classic songs
covered is enjoying a meaningful renaissance.
Contemporary artists in pop, rock, R&B, and
dance seem to have learned what country
stars have always known—that a great song
that captures their style and reflects their
current state of mind can come from any-
where, and that the fact that they didn’t write
it in no way diminishes their artistry or cred-
ibility. The successful launch of such career
artists as Celine Dion, Toni Braxton, and Joan
Osborne, whose breakthroughs were built on
“outside” songs, is testimony to the power of
today’s songwriters and the opportunities for
today’s song pluggers.

Motion picture soundtracks, traditionally
fertile ground for song pitchers, have become
a dominant force in recent years thanks to
such multiformat smashes as “Waiting To
Exhale,” “Romeo + Juliet,” and “Space Jam.”
Increasingly, movie music is a potpourri of
songs and styles waiting to be cross-promoted
to a vast audience. As a result, the need for
songs in film has mushroomed, and with music
supervision—once the sacred cow of the film

IMAGE VS. REALITY

1 just wanted to let you and the rest of the
world know that the wholesome moral image
that Wal-Mart tries to portray is just that—
an image. I work for a reputable music-mar-
keting firm on the retail end, and I am con-
stantly hearing complaints from my store
accounts about Wal-Mart breaking release
dates on new records in order to monopolize
sales. The result is smaller independent stores
(that do not break release dates) lose a very
large portion of their sales and eventually go
out of business. What's worse is that the
record labels do not penalize Wal-Mart for this
infraction, because the chain is responsible for
approximately 12% of all record sales.

Therefore, Wal-Mart continues to break
release dates without consequence and goes
on putting smaller mom-and-pop stores out of
business. Enclosed is a copy of a receipt and
UPC coding from a Wal-Mart store proving
my claim: The release date for the new Aero-
smith record “Nine Lives,” coded 74646 79942,
is March 18. Please note the date on the “Nine

companies—now in the hands of everyone
from indie label execs and music journalists to
actors and artists, the opportunities for a suc-
cessful song match have grown algorithmi-
cally.

The advertising industry, itself facing a sig-
nificant sea change as the new millennium
approaches, seems to have put its entire busi-
ness “in review.” Reebok’s recent directive to
its longtime agency to find “alternative
sources of creative input” is an invitation to
music publishers to get more aggressive.
While the long-held industry credo that “you

‘The art of get-
ting new and
classic songs
covered is
enjoying a
meaningful
renaissance’

Mark Fried is the presi-
dent of Spirit Music
Group.

can't pitch a creative idea to an ad agency”
may still ring true for some of the biggest
firms, handfuls of upstarts with significant
billings are quite responsive when songs are
pitched for a particular account alongside a
relevant marketing concept.

Further, the widely accepted “rule” that
you can’t propose a song use directly to a busi-
ness doesn’t necessarily ring true for a long
list of recently public companies—particular-
ly in the high-tech/telecommunications field—
whose young “decision by committee” man-
agement culture lends itself to a targeted,
intelligent pitch.

This same new-tech sphere is providing the
most exciting new avenues for song plugging
in decades. The Microsofts, America Onlines,
and Broderbunds are just waking up to the
fact that all of the content they’re buying, leas-
ing, and creating requires quality music to
make it palatable (and competitive) to the cur-
rent generation of consumers. Today’s TV,

film, jingle, and library music composers will
tomorrow be writing themes to online soap
operas, interactive video games, and full-
motion encyclopedias. The most effective song
pluggers in these burgeoning areas will win
their respective companies much more than
bragging rights as the new age dawns.

If music publishers have had good reasons
to seek alternatives to traditional song plug-
ging—from the demise of Tin Pan Alley and
Brill to the rise of self-contained writer/
artists—we would argue that today’s new
world of placement possibilities demands the
return of this lost art. While there are many
senior-level industry executives who well
understand the art of the plug, there is at least
a generation of young professional managers
who have been trained to go out and find
bands and have not benefited from the neces-
sary mentorship to learn and understand the
time-honored craft. We believe it is both a
philosophic and a business imperative that
song plugging be part of every young pub-
lishing executive’s basic training.

If traditional song plugging is to return to
style, I'd like to make a few suggestions to its
new generation of torchbearers. First, listen.
Professionals looking for music—whether pro-
ducers, directors, or recording artists them-
selves—generally have a good sense of what
they’re looking for, and they should provide all
the clues you need to find a meaningful match.

Second, know the breadth and depth of your
catalog. While it may seem eminently easier
and much more sensible to focus on top song-
writers and the most popular titles, your rep-
utation and the company’s bottom line will ulti-
mately be better served by your ability to
pluck obscure gems from within the catalog
and secure less than obvious placements.

Finally, pitch with humanity. Publishers
have become so enamored of their CD sam-
plers and online song libraries that they’ve
almost forgotten the importance of house calls.
Our business remains one of relationships, and
the young manager who takes the time to
establish and maintain direct, face-to-face con-
tact and ongoing, service-oriented relation-
ships with industry professionals will score in
many more instances than with inanimate
pitching devices.

LB B R-D

Lives” receipt: March 17.
Please print this letter so that maybe some-
thing might be done about this injustice.
Mark A. Roesler
Concrete Marketing
New York

GOTTA LINE ON US

Thank you for the Fantasy Billboard game
on Billboard Online. Until lately, I've only
bought Billboard about once every two months
because it’s been hard to get it in time for it to
be relevant. But now that a Barnes & Noble in
my area has started getting Billboard every

Monday, I will buy it every week to test my
skills because of your contest.
After trying the game for one week with-

out the actual publication, I only came in

100th, So I bought Billboard and studied it last

week and was in second place after one week!

You’ll be seeing exactly one more copy per
week by virtue of having this game.

So thanks again—I think it’s a winner.
Roger Wade
Scottsdale, Ariz.

FOLLOWING THEIR LEAD
We’d just like to say how thrilled we are
with Brad Bambarger’s article “ArtistLed
Label Loosens Classical Confines” (Billboard,
April 19, 1997). Never in our wildest dreams
did we anticipate the level of attention our lit-
tle project is getting. You really captured what
it's all about, and we are grateful for such a
generous and perceptive story. We will keep
you supplied with ArtistLed discs as they

become available.

David Finckel
Producer
ArtistLed
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A, Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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B BY CHUCK TAYLOR

Bee Gees Fever Renewed
With New Polydor/A&M Set

NEW YORK—The fever is back.

Taking retail, their label Poly-
Gram, and even the group members
by surprise, the long-lived Bee Gees
have stormed
onto The Bill-
board 200
this issue at
No. 11 with their new Polydor/A&M
album “Still Waters.”

According to SoundScan, first-
week sales reached 65,558 albums,
with a strong mix of baby boomers
and their children at the cash regis-
ter.

“You've got moms in their 40s and

' PolyGram |
| I A

their teenage kids liking this
record—and these kids weren’t even
born when ‘Saturday Night Fever’
was out,” says
Jordan Berliant,
VP of sales for
the band’s Left
Bank MZnage-
ment. “It’s clear
you don’t sell
these kinds of
numbers for such
an act without it
being multigenerational. This repre-
sents the leading edge of a phenom-
enon in the musie industry, a rare
example where an act still appeals to

(Continued on page 102)
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MUSIC FIRST

Resolution From
Mich. Senate
Targets Venues

The Michigan Senate passed a non-
binding resolution April 30 request-
ing that local music venue operators
voluntarily restrict access by minors
to any performance by an artist
whose albums carry the Recording
Industry Assn. of America (RIAA)
parental advisory label.

The resolution is believed to be the
first of its kind directed at venues
instead of record retailers. Intro-
duced by Republican State Sen. Dale
Shugars, the resolution passed unan-
imously.

Shugars said his Resolution 53,
which has no legal effect, was prompt-
ed by a concert held recently in his
hometown of Kalamazoo by Marilyn
Manson.

Shugars’ legislative assistant, Mark
Michaelsen, tells Billboard that some
local venues responded to the resolu-
tion by “stepping up” to say they
“may state in future ads if an act car-
ries an advisory label,” but that other
venues, including one where the Man-
son group is scheduled to play in
June, had “wimped out,” saying they
might only consider printing such
information on tickets. “That’s kind of
after the fact,” he says.

(Continued on page 99)

Nat’l Anti-Piracy
Program Kicked
Off In Paraguay

WASHINGTON, D.C.—Jay Berman,
chairman/CEO of the Recording
Industry Assn. of America (RIAA),
says he is “optimistic” that Paraguay
will crack down on pirates after receiv-
ing word that on May 5, Paraguayan
President John Carlos Wasmosy offi-
cially launched a national anti-piracy
campaign.

In September 1996, Wasmosy signed
his country’s new National Anti-Pira-
cy Campaign and created a council to
oversee the campaign’s launch. The
U.S. Trade Representative (USTR)
has received RIAA complaints for sev-
eral years that Paraguay had become
amajor transshipment point for pirat-

(Continued on page 105)

Sen. Calls Licensing Meeting
Hatch Seeks To Find Compromise

B BY BILL HOLLAND

WASHINGTON, D.C.—Sen. Orrin
Hatch, R-Utah, chairman of the Sen-
ate Judiciary Committee, was expect-
ed at press time to hold a private
meeting May 15 or 16 with perform-
ing right societies, restaurateurs sup-
ported by the National Restaurant
Assn. (NRA), and religious broad-
casters to strongly suggest that the
parties negotiate a compromise to set-
tle longstanding disagreements on
musie-licensing exemptions.
Congress wants to move forward
other important copyright legislation,
including copyright term extension,
and sources say Hatch feels that the
argument over exemptions for the tav-
ern owners and religious broadcasters,
introduced as legislation but never

Happiness |s Helfgott. Pianist David Helfgott treated staffers to a performance
at BMG Distribution’s New York branch meeting. The concert featured music
that can be heard on his upcoming RCA Red Seal album, “Brilliantissimo,”
including works by Schubert and Liszt, among others. The soundtrack to the film
“Shine,” of which Helfgott is the subject, is No. 1 on the Top Classical Crossover
chart, while Helfgott’'s RCA Victor album, “Plays Rachmaninov,” has been No. 1
on the Top Classical Albums chart 14 weeks. Pictured, from left, are Dickey
Zwirn, BMG Distribution New York branch manager; Helfgott; Larry Feldstein,
New York branch sales manager; and John Conway, New York branch market-

ing manager.

passed in several sessions of Congress,
is standing in the way.

The Hill call for a meeting came dur-
ing the first week of May, but NRA
executives were unable to attend at
that time.

ASCAP, BMI, and SESAC have
opposed legislation that would carve out
usage-fee exemptions for tavern own-
ers. The groups feel the legislation is
driven by large-establishment owners
who want to be able to play so-called
“incidental” background music over
large, professional sound and TV sys-
tems without paying music license fees.

They have also opposed exemptions
to the religious broadeasters, which are
unhappy about the cost of per-program
licenses. Both groups also want online
access to the societies’ repertoire
playlists, revised license fee options,
and other concessions.

The performance right groups
forged a compromise agreement last
month with another tavern-owners
organization, the National Licensed
Beverage Assn. (NLBA) (Billboard,
May 10).

That arrangement, agreed to in prin-
ciple last year, gave no-fee concessions
for smaller bar owners with establish-
ments fewer than 3,500 square feet
that utilize smaller audio and TV play-
back equipment.

The agreement would also allow for
regional “fact checking” arbitration.
The NRA rejected the agreement in
1996 and again earlier this year.

Observers say Hatch may decide to
tell the NRA he feels that the agree-
ment is a warranted compromise or
that the performing right groups must
offer more. Or he may agree with fel-
low member Sen. Trent Lott, R-Miss.,
who feels that the argument over fees
is a marketplace decision to be negoti-
ated outside the walls of Congress.

Politically, the NRA has already lost
recent battles dealing with immigra-
tion and minimum wage, says a source.

(Continued on page 98)

BMI Honors Leading Writers, Composers

For 6th Year, Babyface
Wins Top Pop Trophy

B BY GINA VAN DER VLIET

LOS ANGELES—Kenneth “Baby-
face” Edmonds once again triumphed
with seven award-winning composi-
tions, while “Nobody Knows” by the
Tony Rich Project received pop song
of the year honors at the 45th annual
BMI Pop Awards, held May 13 at the
Regent Beverly Wilshire Hotel here.

The BMI citations of achievement
were given in recognition of song pop-
ularity as measured by broadcast per-
formances on U.S. radio and TV dur-
ing the period covering Oct. 1, 1995, to
Sept. 30, 1996.

Edmonds also managed to hold on to
the songwriter of the year crown,
which he previously won in 1989, 1990,
1991, 1995, and 1996, making this his
sixth victory.

The popular singer/songwriter/pro-
ducer now owns 45 BMI Awards.

The songs that earned Edmonds the
songwriter of the year title are “Count
On Me,” recorded by Whitney Houston
and CeCe Winans; “Diggin’ On You,”
by TLC; “Exhale,” by Houston; “Sittin’
Up In My Room,” by Brandy; “Take A
Bow,” co-written and recorded by
Madonna; “Water Runs Dry,” by Boyz

II Men; and “You’re Makin’ Me High,”
co-written by Bryce Wilson and record-
ed by Toni Braxton.

Sony/ATV Songs LLC, which repre-
sented 17 of the 73 award-winning
songs, received the publisher of the
year award.

The ceremony, which honored songs
written by BMI authors, was hosted by
BMI president/CEO Frances W. Pres-
ton and West Coast VP Rick Ric-
cobono.

“Bullet With But-
terfly Wings,” writ-
ten by the Smash-
ing Pumpkins’ Billy
Corgan, won this
year’s college
award, which rec-
ognizes the great-

est number of spins
EDMONDS on U.S. college
radio during the eli-

gibility period.

The highlight of the evening was the
honor for BMI’s most-performed song,
which was awarded to “You've Lost
That Lovin’ Feelin’,” written by Phil
Spector, Barry Mann, and Cynthia
Weil. The song, originally recorded by
the Righteous Brothers, has been per-
formed more than 7 million times on
U.S. radio and TV, surpassing the Bea-
tles’ “Yesterday,” which dropped from

(Continued on page 109)

Williams Earns Career
Nod At Film, TV Awards

B BY GINA VAN DER VLIET

LOS ANGELES—Composer Patrick
Williams was honored with the Richard
Kirk Award for outstanding career
achievement during the annual BMI
Film and Television Awards, staged
May 14 at the Regent Beverly Wilshire
Hotel here.

Williams is
known for his work
on the films “That
0ld Feeling,” “The
Grass Harp,” “All
Of Me,” and
“Breaking Away.”
His TV credits
include “The Lou
Grant Show,” “The
Days And Nights Of Molly Dodd,”
“The Streets Of San Francisco,” and
“The Tony Randall Show.”

The composer/arranger has also
received three Emmys and two Gram-
mys and was nominated for a Pulitzer
Prize for his work “An American Con-
certo.”

The performing right organization’s
awards show, hosted by BMI presi-
dent/CEO Frances W. Preston, hon-

(Continued on page 99)

WILLIAMS

Trans World
Posts Strong
1st Quarter

B BY ED CHRISTMAN

NEW YORK—Trans World Enter-
tainment Corp. continues to be a shin-
ing star in the musie retail sector, post-
ing a comparable-store sales increase
of 5% in its fiscal first quarter.

That strong performance helped the
Albany, N.Y.-based company to narrow
its net loss for the quarter ended May
3 to $862,000, or nine cents per share,
on sales of $109.5 million, as compared
with the $2.7 million loss, or 28 cents
per share, the company posted in the
same time frame last year, when sales
were $106.6 million.

Historically, music retail shows a
loss in the first quarter. Trans World
chairman Bob Higgins acknowledges
that when he says, “We feel fairly con-
fident that in 1998 we will make money
in the first quarter.”

Furthermore, he says that he is com-
fortable with analysts’ projections that
the company will produce earnings of
greater than $1 per share in the cur-
rent fiscal year.

Trans World is enjoying the fruits of
a restructuring, which saw the retailer
close about 200 unprofitable stores in
the last two years.

In breaking out sales, the company’s
gross margin was 35.9%, up one per-
centage point from the same period
last year, while selling, general, and

(Continued on page 102)

1st-Qtr. Resuilts
Show Alliance
Losses Growing

B BY ED CHRISTMAN

NEW YORK—The Alliance Enter-
tainment Corp. continued to under-
perform even the low expectations of
Wall Street by turning in a disap-
pointing net loss of $23.1 million on
sales of $126.3 million for the three
months that ended March 31.

That loss was substantially larger
than the $4.6 million net loss the com-
pany had in the same time period last
year. Moreover, sales in the current
quarter dropped about 28.4% from last
year’s first-quarter volume of $176.2
million.

The first-quarter loss comes on the
heels of a whopping $148.7 million
annual loss the company reported at
year’s end, which it attributed to a
restructuring.

In a May 15 conference call with
Wall Street analysts and investors,
Alliance management said that sales
volume and profits were negatively
affected by a decrease in exports to the
Far East and a drop in “fill” rates by
its one-stop group. The company also
noted that music retail continues to be
soft.

The company posted a negative cash
flow of $9 million during the quarter,
as opposed to $6 million in earnings
before interest, taxes, depreciation,
and amortization reported in the same
quarter last year.

The company’s attempt to restruc-
ture its balance sheet remains up in
the air, according to comments made
by management during the conference
call. Joe Bianco, Alliance vice chair-

(Continued on page 101)
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(April 8, 1930-May 4, 1997)

Duke always said to us:
“This music, it was here before us,
it'll be here after us,

all we can do is represent it well”

Duke, for over 40 years, you were the best representative that music could ever have.

The Duke DuBois Memorial Scholarship Fund has been established to celebrate Duke’s
passion for jazz and his commitment to nurturing that passion in our youth.

Donations may be made to: The Duke DuBois Memorial Scholarship Fund LLAJE. PO. Box 724 Manhattan, KS 66505
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B BY CHRIS MORRIS

LOS ANGELES—Ark 21 is striving
to make the future bright for “Pat
MacDonald Sleeps With His Guitar,”
the solo debut due May 27 by the for-
mer co-leader of Timbuk 3.

Ark 21 is the new label venture
headed by Miles Copeland (Billboard,
Oct. 26, 1996), whose previous label,
I.R.S. Records, released “Greetings
From Timbuk 3,” the group’s debut,
in 1986; that album spawned the
mordant top 20 hit “The Future’s So
Bright, I Gotta Wear Shades.”

Based in Austin, Texas, the duo of
MacDonald and his wife, Barbara K
—which originally was augmented by
a drum machine—went on to record
three more albums for I.R.S,, plus
sets for Austin-based indie Water-
melon Records and Windham Hill
subsidiary High Street Records.

For his Ark 21 bow, MacDonald is
going it alone, as he is now divorced
from Barbara K. The couple had
worked together since founding the
Madison, Wis.-based band the Essen-
tials in the late "70s.

The new record is primarily

Ex-Timbhuk 3 Artist’s Future
Looks Bright On Ark 21

acoustic-based and features intro-
spective, unsettling material, which
MacDonald suggests was a bone of
creative contention between him and
his ex-wife.

“Barbara’s not too much into the
dark stuff, and that was sort of one
of our points of
departure,”
MacDonald says.
“I see herside.. ..
I think Timbuk 3
was just always a
marriage  of
Barbara’s and
e £  my musical sensi-

MacDONALD bilities. This [al-

bum] is more
what I've been into. I'm just more
drawn to that. It’s a personal thing.
I’'m sure if Timbuk 3 had gone in that
direction, I don’t know how much of
our fan base, what there was of it,
would have gone there with us.”

MacDonald began recording the
new album in November 1995 under
the aegis of a well-known sing-
er/songwriter.

“Jackson Browne gave me some

(Continued on page 102)
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RCA Remembers Elvis With ‘Platinum’ Box

Flurry Of Titles Slated For 20th Anniversary Of Death

B BY CRAIG ROSEN

LOS ANGELES—In 1991, under-
ground rock maniac Mojo Nixon re-
corded a song titled “Elvis Is Every-
where.” As the 20th anniversary of
Presley’s death approaches, Nixon’s
novelty seems more like a prophesy,
as new and reissued Elvis-related
product continues to hit the market.

The most high profile and interest-
ing of the lot is RCA’s 100-song, four-
CD “Platinum—A Life In Musie,”
which features 77 previously unre-
leased Presley performances. The set,
which will list for $69.98 for CDs and
$59.98 for cassettes, will be released
worldwide June 17, two months before
the anniversary of Presley’s death on
Aug. 16, 1977.

But the box may be just the begin-
ning of a flood of new exposure for
Elvis. Elvis Presley Enterprises re-
cently signed a new deal with Inter-
national Creative Management (ICM)
designed to further extend the Pres-
ley estate into films, TV, music, com-
merecials, and theater (Billboard Bul-
letin, May 12).

“Elvis is one of the most unique
bundles of product in the world,” says
Jack Soden, CEO of Elvis Presley
Enterprises. “He has universal appeal.

Abra Moore’s Profile Sprouts With ‘Clover’

Arista/Austin Uses Lengthy Setup For Album’s Release

B BY PAUL VERNA

NEW YORK—With the breathy,
catchy track “Four Leaf Clover” gath-
ering momentum at modern rock,
triple-A, and college radio, the timing
couldn’t be better for the release of
singer/songwriter Abra Moore’s
major-label debut album.

Due Tuesday (20) on Arista/Austin,
“Strangest Places” was produced by
Mitch Watkins (of Leonard Cohen
fame) and mixed by Jack Joseph Puig.
Besides “Four Leaf Clover,” the record
ranges from supercharged rock’n’roll
(“Don’t Feel Like Cryin’'”) to psyche-
delia (“Keeps My Body Warm”) to
blues (the title track) to ethereal folk-
pop (“Never Believe You Now™).

With the exception of the title cut,
which was co-written by Moore and
Watkins, every song on “Strangest
Places” was penned by Moore, whose
songs are published by Maverick Music
(administered by ASCAP).

“She’s quite an amazing artist,” says
Arista/Austin VP of A&R Steve
Schnur, who signed Moore. “She’s
completely focused. She knows who
she is and how she’s grown, and that
impressed us.”

Despite her confidence in the record,
Moore is somewhat taken aback at the
sudden success of “Four Leaf Clover.”

“You always hope that people are

going to connect with it, but it’s sur-
prising in this day and age of overkill
of the female artiste,” she says. “But I
feel like people are putting the gender
concept aside and connecting with the
record. It’s spreading in a really organ-
ic way.”

Serviced to modern rock, triple-A,
and college stations
April 14, “Four Leaf
Clover” is catching
on nationwide. In
Moore’s hometown
of Austin, Texas,
all three stations,
representing each
of the target for-
mats, are spinning
it. And in major
markets from coast to coast, the song is
being programmed in medium to heavy
rotations.

In addition, a video has just been
shot for the track. Directed by Nancy
Bardawil (of Veruca Salt fame), the clip
has been accepted by VH1, M2, and
MTV’s “120 Minutes,” according to Jon
Peterson, Arista/Austin’s head of pro-
motion.

Sean Demery, assistant PD at mod-
ern rock WNNX (99X) Atlanta, says
that “Four Leaf Clover” has “a differ-
ent texture” from other tracks by
female-fronted alternative rock acts.
“She’s not Patti Rothberg, she’s not

" MOORE

Meredith Brooks, and she’s not Alanis
Morissette,” he says. “She comes from
a different place. It's a great song, peri-
od. It’s very catchy.”

Gary Schoenwetter, PD at triple-A
KXPK (the Peak) Denver, adds that
“Four Leaf Clover” has done phenom-
enally well “for an unknown artist with
no track record, no video [yet], and no
airplay on any other radio station in the
market. It’s a strong album, and
there’ll be more where that came
from.”

The success of “Four Leaf Clover”
underscores Arista/Austin’s long setup
campaign for the record. Months be-
fore the album’s release—even before
the final overdubs were finished—the
label canvassed key radio executives
for their views on the record and their
choices for singles.

“For three or four months, Steve
Schnur and I split up the country and
went to radio stations soliciting their
input,” says Peterson. “Based on their
overwhelming response, we decided to
bump up the release to May. This was
originally supposed to come out in
July.”

Rick Shedd, senior director of sales
and marketing at Arista/Nashville (of
which Arista/Austin is a division), says
that the retail base has responded
enthusiastically to “Strangest Places.”

(Continued on page 102)

He is recognizable all over the world,
and together with an imaginative com-
pany like ICM, we're looking forward
to creating some exciting new oppor-
tunities.”

On the video front, MGM Home
Entertainment has already announced
plans for the July 8 release of “The
Elvis Commemorative Collection,”
featuring 18 Pres-
ley films (Shelf
Talk, Billboard,
May 3).

Paramount
Hom= Video, 20th
Century Fox Home
Entertainment, and
Lightyear Enter-
tainment also have
Presley video titles
in their catalogs, but have not
announced any specific plans to tie into
the 20th anniversary of Presley’s
death.

While the video titles are split be-
tween a number of companies, RCA
basically has a monopoly on Elvis’
audio products, although small,
Newark, N.J.-based indie Compose
Records will issue a 1955 Presley live
album, “Raw Elvis,” June 24.

That concert recording may offer a
glance at Presley’s early perfor-
mances, but RCA’s “Platinum” has a
much loftier goal—to offer a career
retrospective that will feature enough
rarities for collectors, while including
enough familiar elements to entice
casual buyers to purchase the set.

“Platinum” is the latest piece in
RCA’s extensive Presley reissue cam-
paign, although there is something
unique about this effort. RCA presi-
dent (U.S.) Bob Jamieson notes that

P
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Hot Stuff. Mamm

the label is approaching the set “like
a brand-new collection of musie, as
opposed to a catalog rerelease.”

The set, which RCA VP of strategic
marketing (U.S.) Michael Omansky
calls “the definitive, ultimate Elvis
boxed set,” has been in the works for
more than a year. While RCA has pre-
viously issued boxes focusing on spe-
cific decades, the goal behind “Plat-
inum” is to release a set that traces
Presley’s career.

Omansky says, “We want to appeal
to not only the fan base, but to the
more casual record-buying audience
who might come in occasionally to buy
some key products, such as the Beat-
les’ [‘Anthology’] last year.”

Among the highlights is “I'll Never
Stand In Your Way,” a demo that
Presley recorded at his own expense
in 1954, before he was launched into
stardom.

“We knew we had some unreleased
material that would be appropriate for
this item,” Omansky says. However, it
was during the compiling process that
Graceland archivist Greg Howell and
Presley researcher Ernst Mikael Jor-
gensen, who produced the set with
Roger Semon, made a real find. The
duo discovered approximately 40
tapes of material in a locked file cabi-
net in the offices of Presley’s father,
Vernon.

“The file cabinet hadn’t been opened
for decades, and there was no key,”
says Omansky. “They had a key made,
and they opened the drawer, and there
was a stack of tapes marked simply
‘Elvis.””

“I’ll Never Stand In Your Way” was
the second demo that Presley made

(Continued on page 101)

oth recording act the Squirrel Nut Zippers display their Heat-

seekers T-shirts, which were awarded to the band after its album “Hot” reached
No. 1 on the Heatseekers album chart for the week ending April 5. The group,
which is taking off the month of May, will resume touring and make an appear-
ance on “Late Show With David Letterman” the first week of June. Pictured
before taking the stage at their sold-out performance April 7 at New York’s Irving
Plaza, from left, are Stewart Cole, Je Widenhouse, Jim Mathus, Chris Phillips,
Katharine Whalen, Tom Maxwell, and Ken Mosher. (Photo: Chuck Pulin)
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Rose Makes “‘Wicked’ Reggae Return

Ex-Black Uhuru Star Is Back On Heartbeat

B BY ELENA OUMANO

NEW YORK—As front man for Black
Uhuru in its flashiest, Grammy-win-
ning reggae/rock’n’roll incarnation,
singer Michael Rose approached reg-
gae stardom on the international level
of Jimmy CIiff, Bob Marley, and Peter
Tosh. When dissension splintered the
group and backup singer/dancer Puma
passed away, Uhuru founder Ducky
Simpson tapped Junior Reid for lead
vocal chores, while Rose pursued a solo
career. After giving a few sporadic but
electrifying performances, Rose took
a 12-year hiatus from music to tend his
coffee plantation in the hills of
Jamaica.

Since his 1995 return to the music
business, Rose has released two albums

and a number of singles. His newest
album, “Dance Wicked,” due June 10
on Mafia & Fluxy/Heartbeat Records,
is the first to recapture fully Rose’s
thrilling synthesis
of Rastaman intim-
idation and
warmth. It was pro-
duced by U.K.-
based Jamaican
brother team Mafia
and Fluxy (Leroy
and David Hey-
wood).

“We were watch-
ing how Michael Rose sounded with
Black Uhuru in past times and what
he’s known for,” says Mafia. “We used
to be right up front at Uhuru shows.
[Manager/co-executive producer] Jack-

ROSE

Heeding The Call. Warner Alliance band Caedmon’s Call huddles for a group
photo on the Warner Nashville patio after being awarded its Heatseekers T-
shirts. The act’s self-titled album debuted at No. 1 on the Heatseekers chart for
the week ending April 12 with more than 12,000 units sold, according to Sound-
Scan. This summer, Caedmon’s Call will perform at such major Christian music
festivals as Atlanta Fest, Creation, Alive, and Cornerstone. The group’s second
single, “Hope To Carry On,” will be serviced to radio May 30. Pictured, from left,
are band members Cliff Young, Randy Holsapple, Todd Bragg, Garett Buell,
Danielle Glenn, Aric Nitzberg, and Derek Webb.

RECORD COMPANIES. Butch Waugh
is promoted to senior VP/GM of the
RCA Label Group in Nashville. He was
senior VP of RCA Records.

Columbia Records in New York pro-
motes Tom Donnarumma to senior
VP of sales and Gary Fisher to VP of
video promotion. They were, respec-
tively, VP of sales and senior director
of video promotion.

Tara Griggs-Magee is promoted to
VP/GM of Verity Records in New
York. She was GM.

Barry Feldman is promoted to VP
of A&R/GM of Koch Records USA in
Port Washington, N.Y. He was direc-
tor of A&R and licensing.

Sony Music Entertainment in New
York appoints Milton Sincoff VP of
marketing and merchandising pur-
chasing and promotes Howard Z.
Brooks to senior director of expense
management and travel administration
and Francis X. Hammond to senior
director of corporate purchasing. They

WAUGH DONNARUMMA
were, respectively, senior VP of pro-
duction, manufacturing, and purchas-
ing at Arista Records; director of ex-
pense management and travel
administration; and director of corpo-
rate purchasing.

Rory Johnston is appointed VP of
Point Music/PolyGram Classics & Jazz
in New York. He was executive pro-
ducer and VP of Point Music. Addi-
tionally, Randy Dry is named director
of marketing and artist development
for Point Music. He was national man-
ager of field marketing for PolyGram
Classics & Jazz.

ie Davidson hooked us up on the phone
‘cause Michael was coming to Eng-
land. We laid three tracks in one day,
and that led to an album. We finished
recording in early '96, but doing other
mixes took a while, just experiment-
ing with the voice and putting differ-
ent beats behind it. We tried to re-cre-
ate that Black Uhuru vocal quality
with fresh beats, how Black Uhuru
would sound today. We even done the
harmonies, 'cause I sounded like
Puma and Fluxy sounded like
Ducky.”

“Dance Wicked” makes that stylis-
tic statement up front with lead track
“Happiness,” a scintillating update
that’s every bit up to the standards of
the original Black Uhuru recording.
The vocals, leads, and background
harmonies evoke the bite and longing
of the 1985 version. But the Black
Uhuru track’s laid-back, squishy
beats—set by the fabled producer
“riddim twins,” drummer Sly Dunbar
and bassist Robby Shakespear—are
revved here to a faster, 1997-style
tempo. And the slashing chords of the
original’s rhythm guitar are replaced
by percussive computer keyboard pat-
terns with the dizzy euphoria of a
child’s carousel.

“I think it’s brilliant,” says Rose.
“They’re young and fresh and have
new ideas. These young [U.K.] produc-
ers try to adapt the now sound of
Jamaica instead of that British sound
from long ago.”

For most of the album’s solidly
crafted original tunes (recorded at
producer Mikey Bennett’s Grafton
studio in Kingston, Jamaica), Mafia
and Fluxy laid down the rhythm
tracks and Rose composed lyrics and
melodies. Says Rose, “On some of the
songs, we just vibes and recorded
them on the spot.”

Rose has never sounded better. His
voice is pliant, clear, and strong against
the title track/first single’s dense, dri-
ving blend of digital hip-hop and
drum’n’bass. “Dance Wicked” conjures
up the compelling aroma of back-in-
the-day dancehall intoxication.

(Continued on page 108)
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GRIGGS-MAGEE

FISHER
Susan Swan is promoted to VP of
media relations and new media, East
Coast, at Atlantic Records in New
York. She was senior director of media
relations, East Coast.

Virgin Records in New York
appoints Cary Vance to senior direc-
tor of promotion and promotes Mike
Easterlin to national director of pro-
motion. They were, respectively, senior
director of promotion at Robbins En-
tertainment and West Coast regional
marketing director. Also, Virgin
appoints Lisa Giuntoli Los Angeles
regional marketing director. She was

B BY EILEEN FITZPATRICK

LOS ANGELES—Epic Records is
optimistic that the promotion sur-
rounding a June 6 Indigo Girls’ live
pay-per-view (PPV) program will
give the duo’s “Shaming Of The Sun”
staying power at retail.

The concert comes as Indigo Girls
are experiencing their best sales to
date.

According to SoundSecan, “Sham-
ing Of The Sun” has sold 133,000
units since its April 29 release. The
album debuted at No. 7 on The Bill-
board 200 for the week ending May
17. This issue it drops to No. 13.

The PPV event, called “The Indi-
goGirls. .. Live In Concert,” is being
billed as “an intimate evening with
the Grammy-award winning duo” at
Great Woods Amphitheatre outside
of Boston. Cost of the program is
$14.95.

The concert will be simuleast on
Westwood One Radio Networks, as
well as the Internet. The show is also
available via direct-satellite broad-
cast systems.

The PPV concert is an attempt by
Epic to expose Indigo Girls to a
broader audience, according to Epic
(U.S.) senior VP of artist develop-
ment and promotion Harvey Leeds.

“What interested us in doing this
was the upfront advertising that’s
equivalent to a multimillion-dollar
campaign,” says Leeds. “That’s very
important and gives us the opportu-
nity to be able to take them to the
next level.”

Indeed, Epic will be getting plen-
ty of ad time for the event. The cam-
paign is worth approximately $5 mil-
lion-$7 million per week, spanning a
three-week period, according to exec-
utive producer John Rubey of Spring
Communications, which is producing
the event.

The ad campaign began running in
mid-May, and Rubey expects more
than 1,500 spots will run before the

Indigo Girls Get Epic
Boost With PPV Show

INDIGO GIRLS

broadeast, hitting more than 25 mil-
lion cable households.

“Based on past experience, the
Indigo Girls have suffered from
inconsistent radio exposure,” says
Rubey. “The thing that television can
provide is the ability for people to see
their faces and get hooked in by the
songs.”

In addition, Rubey says, the ads
will run on 10 or more cable channels,
hitting a broad consumer base. “The
distinct difference between a PPV
event and, say, an MTV special is
that our ads run on different chan-
nels, not just one.”

Each ad will feature the new sin-
gle from “Shaming Of The Sun,”
“Shame On You,” as well as a picture
of the album’s cover.

A number of radio and newspaper
tie-in promotions are also planned.
Some newspapers participating in
the promotion include The New
Times, The Boston Phoenix, and The
Village Voice.

Rubey says promotions include a
sweepstakes that consumers can
enter via the radio or newspaper
when they purchase the PPV con-
cert. Winners will be awarded free
tickets to a stop on Indigo Girls’ Fri-
day (23)-launched 28-city tour (Bill-
board, March 29).

(Continued on page 109)

|

FELDMAN SINCOFF
Southwest regional promotion repre-
sentative for Revolution Records.

Michael Idlis is promoted to senior
director of modern rock promotion at
Mercury Records in New York. He
was national director of modern rock
promotion.

Rachel M. Stein is promoted to
director of A&R administration for
PolyGram Holding in New York. She
was manager of A&R administration.

TVT Records in New York appoints
John Hammond director of media and
advertising and promotes Gary Jay to
national director of alternative and

SWAN

JOHNSTON

adult radio promotion. They were,
respectively, director of marketing for
Rykodisc and manager of national
radio promotion.

PUBLISHING. Jill Rosenthal is pro-
moted to senior director of tracking for
EMI Music Publishing in New York.
She was director of tracking.

Catherine Brewton is appointed
director of writer/publisher relations
in Atlanta for BMI. She was the exec-
utive director of the Atlanta chapter of
the National Academy of Recording
Arts and Sciences.
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3&575% less than you think!

i

Introducing Luxury Yacht Co-Cwnership

07 yacht is the ultimate symbol of achievement. Seduct vely luxurious, perfectly private, a yacht offers an unmatched lifestyle. And yet,
the ownership costs of a large quality vessel have been prohibitive to many and unjustifiable to athers reluctant to shoulder 100% of the
costs for a vessel they might use less than 20% of the year.

Borrowing a page from highly suczessful co-ownersip programs for corporate jets, The Ocean Group brings a totally new concept
in yacht ownership that slashes czpital outlay while maximizing enjoyment of the yachtirg lifestvle aboard a Feadship or other supe-
rior quality transoceanic vessel.

Luxury Yacht Co-Ownership brings you an undivided lien-free interest in the yacht (25% or 50%). You pay a guaranteed
fixed monthly fee that covzrs all operating expenses and routine maintenance. Ycu enjoy the yacht while The Ocean Group
takes care of all the time-consuming details of yacht ownership for you from crew hiring and management, to accounting,
insurance, repairs and mucdh, much more. Additionally, your purchase zomes with a buy-sack guarantee!

Call or write for ccmplete details and specifications of yachts
availatle within our unique program.

FINANCING AVAILABLE.

H

9000 Sunset Blvd., 16th Floor, Los Angeles, CA 90069
(310) 273-9191

e

YACHT SUPPORT
PROVIDED BY:

INSURANCE SERVICE.
PROVIDED BY:

MARSH &
MCLENNAN
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SONGWRITER
OF THE YEAR

KENNETH
EDMONDS

1979

Billy Corgan
Chrysalis Scngs
Cinderful Masic

ALL OVER YJU
Patrick Oahiheimer
Chad Gracey

Ed Kowalczyk

Chad Taylor

Loco Oe Anor Music

ALWAYS BE MY BABY
Mariah Carzy

Rye Songs

Sony/ATV Songs LLC

ANY MAN OF MINE {2nd Award)
Shania Twain
Loon Echo, Inc.

BABY, | NEZD YOUR LOVING
{7th Award:

Lamont Oozier

Brian Hollanc

Eddie Hollend

Stone Agate Music

BIG ME
Oave Groh
MJ Twelve Music

BIG YELLOW TAXI

Joni Mitchel
Siquomb FubBshing Corp.

WRITTEN BY

PUBLISHED BY

BLESSED
Enslen 3@.1 {PRS)

BLUE

Bill Mack

Fort Knox Music, Inc.
Trio Music Co., Inc.

CAN | TOUCH YOU THERE

Michael Bolton

Mr. Bolton's Music
Warner-Tamerlane Publishing Corp.

CHANGE THE WORLO
Wayne Kirkpatrick

Careers-BMG Music Publishing, Inc.

Magic Beans Music

COLORS OF THE WIND (2nd Award)
Alan Menken
Wonderland Music Company, fnc.

COMEOOWN
Gavin Rossdale
Truly Soothing Elevator Music

COUNT ON ME

Kenneth "Babyface” Edmonds
ECAF Music

Fox Film Music Corporation
Sony/ATV Songs LLC

CUMBERSOME

Jason Pollock

Jason Ross
EMi-Blackwood Music. Inc.
Seven Mary Three Music

OECEMBER (2nd Award)

Ed Rofand

Sugarfuzz Music
Warner-Tameriane Publishing Corp.

COI.I.EGE SONG
F THE YEAR

AS PERFORMED BY

THE SMASHING PUMPKINS

DIGGIN' ON YOU

Kenneth “Babyface” Edmonds
ECAF Music

Sony/ATV Songs LLC

DONT CRY
Seal (PRS)
SPZ Music, Inc.

DOWN LOW

{NOBOOY HAS TO KNOW)
R. Kelly

R. Kelly Publishing, Inc.
Zomba Songs, Inc.

OREAMING OF YOU
Franne Golde

Tom Snow

Chesca Tunes
EMI-Virgin Songs, Inc.
Snow Music

EVERLASTING LOVE

{3rd Award)

Buzz Cason

Mac Gayden -
EMI-Rising Sons Music, Ilc

EVERY LITTLE THING 1 00
Raymond James Calhoun

Jean Claude “Poke” Olivizr
Jumging Bean Songs, LLC.
Taking Care of Business Music
Twelre and Under Music

EVERYTHING FALLS APART
Peter Stuart

Dog’s Eye Music
EMI-Virgin Songs

EXHALE *
(SHOOP SHOOP) -
Kenneth “Babyface” Edm

ECAF Music .
Fox Film Music Corpi

Charles Lowell
Stephen Mason

Matthew Odmark

Bricge Building Music, Inc.
Pogostick Music

FOREVER

Mariah Carey

Rye Songs
Somy/ATV Songs LLC

GANGSTA'S PARADISE

Oouglas B. Rasheed

Madcastle Muzic

Songs of PolyGram International, Inc.

GLYCERINE
Gavin Rossdale
Ty Soothing Eievator Music

HANO IN MY POCKET

Alanis Morissette

Music Corporation of America, inc.
Vanhurst Place Music

HAVE YDU EVER REALLY LOVED
A WDMAN {2nd Award)

Michael Kamen

K-Man Corp.

New Line Music Corp.

Sony/ATV Songs LLC

HOOK
John Popper
Blyes Traveler Publishing Carporation

| CAN LOVE YDU LIKE THAT
{2nd Award)

Steve Diamond

Jennifer Kimball

Diamond Cuts

I'tk BE THERE FOR YOU

{2nd Award)

Danny Wilde

Alee Willis

Warner-Tamerlane Puslishing Corp.
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IN THE MEANTIME
Rayston Langdon
Hog Spacz2 Music Ltd. RUNAWAY
Janet Jackson
INSENSITIVE Black Ice Publishing ¥YOU AR= WOT ALONE
Ame Loree (SOCAN) F. Kelly
Son3s of PolyGram International, Inc. SANTA MONICA F. Kelly 2ublishing, Inc.
Art Alexakis Zomba £ogs, Inc.
IRONIC Greg Eklund
Alanis Marissette Craig Montoya YOU GOTDA BE (2nd Award)
Masic Cosporation of America, Inc. Commongreen Music Les'ree PES) (AHS)
Va1hkarst Place Music Evergleam Music Ashiey lhmam (PRS a, T
Montalupis Music Careers8WG Music Publishing, Inc. WRITI'EN BY i
JUST A GRRL Sony/ATJ Jongs LLC
Tom Dumcent SITTIN' UP IN MY ROOM
Crazy Velcro Music Kenneth “Babyfece” Edmonds YOU LE£R™
Music Corporation of America, Inc. ECAF Music Alanis Morssette
Fox Film Music Corpo-ation Nusic Corration of America, Inc.
KILL'HG ME SOFTLY (5th Award) Sony/ATV Songs urg Vanhurs: Place Music PUBUSHD BY
Chasles Fax =aay i1 A AP D
Nomaan Gimbel TAKE A BOW (2nd Award) YOU OUSHTA KNOW . " . .
Fox-Gimbe! Productions, Inc. " Kenneth “Babyface” Edrmonds AManis Mo-ssette ~
137 ECAF Music Music Carmration of America, Inc.
KISS SROM A ROSE (2nd Award) " Sony/ATV Songs LLC Vanhurst Place Music E Chi A
Seal (PRS] o =
SPZ Music, Inc. - TELLME YOU'LL $E=

Amel Larrieux - David Fostar
LEARN TO BE STILL Jizop Music ] One Fous T ree Music
Don Henley Sony/ATV Songs LLC p2ermusicRd.
Black Cypress Music
TiL 1 HEAR IT FROM YOU YDU'RE MAMKIN' ME HIGH
LITTLE THINGS Marshall Crenshaw Kznneth “Babyface” Edmonds OF THE YEAR
Gavin Rossdale Amalgamated Ccnsolidated Musac ECAF Musie

Tru'y Soothing Elevator Music New Enterprises Music Lady AsHex Music
Sany/AT¥ Sangs LLC

LUCK™ LOVE TOMORROW »
Joras Berggren {STIM) “Ben Gillies (APRA) YIU'VE BOET THAT LOVIN' FEELIN
Caseers-BMG Music Publishing, Inc. Daniel Johns (APRA) 1 Tith Avard)

Sony/ATV Songs LLC 31l Specte*
MACARENA " Zynthia Wﬂ'. 0
Antorio Rcmero (SGAE) 2 WATER RUNS DRY (2nd Asrsard) 3arry M
Rafaz: Ruiz {SGAE) [’ 4 Kenneth “Babyface” Edmands ABKCO ,Inc.

Cagcines Del Mundo (SGAE) ECAF Music lVother a Music, Inc.

Righz=ong Music, Inc. Sony/ATV Songs LLC Screen | EMl Music, Inc.
MACHINEHEAD _w WATERFALLS (2nd Award) E
-y :g:&nﬂmossdale tor Music fl:lynnt;::lg:;wn -Pu
£ A Rico Wade

o . SONG OF ALL TIME

- Tracey Tharn (PRS) Organized Noize Music

‘ge'r'&:?\‘l(;(ﬁ?ls LLC WHAT'S LOVE GOT TO DO WIT}’ 4]
(I YOU’VE LOST THAT LOVIN’ FEELIN’
reieie S Ty MILLION PERFORMANCES

SPECIAL
CONGRATULATIONS TO

Antony Kiedis y
Dave Mavasro WHEN A MAN L@
Chad Smith (6th Award)

EM -3dack~ood Music, Inc. Calvin Lewis -

Three Pounrds of Love Music

NAME

John Pzeznik
EMI-Virgin Songs, Inc.
Full \iclume Music
Scrap Metal Music

NOBOJY KNOWS
DolmBuBose

JoeFizh

' Jersongs

=ME-B ackwood Music, Inc.
© Hitco Musiz

Joe Skade Music

[amerlane Puklisking Cowp. "

l,"- .l_-v 4

¥ JINE SNEET DAY
~ Manah Carey
" Micha2! MzCary
Nathan Morris
" Namye Morris
“Shaar Stockman i -
Aynaw Publishing - B - g
3lack Panther Publishing Co. - '
Znsign Music Corporation : %
3ye Son < ~ \

gs
Shawa Patrick Publishing y
SonyMTV Songs LLC S
‘Yandempool Publishing

20SSLM KINGDOM
“odd Lewis
Music Conpmoration of America, Inc.

REAZH

Glorie stefan

Foreign Imported Productions and
Publishing, Inc.

BUN-AROUND (2nd Awart) e

dohs pper

Blues Traveder Publishing Corporation [ J
!

g

A
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for writing BMI’s Most Performed Song
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Bon Jovi Changes “Destination’
Mercury Set Has A New Sound, Film Tie-In

B BY MELINDA NEWMAN

NEW YORK—Most albums come with
a top-notch music video to kick off the
project, but Jon Bon Jovi’s second solo
album, “Destination Anywhere,” due
June 17 from Mercury, comes with a
movie.

The singer stars in a $2 million short
film (30-40 minutes) based on the nar-
ratives of the songs on “Destination
Anywhere.” While none of the tunes
are performed in the film, snippets are
heard in the background or in the dia-
logue. Bon Jovi, who continues to make
inroads as an actor and has five films
under his belt, called on some of his
movie buddies—Demi Moore, Whoopi
Goldberg, Kevin Bacon, and Annabella
Sciorra—to appear with him in the
Mark Pellington-directed short.

“I'm bored with making music
videos,” says Bon Jovi, explaining the
reason for the film, from which a num-
ber of clips will be pulled. “Maybe half
of my videos I can look at, and the other
half I can’t stand. I wanted to cross my
acting and the songs into something
new.”

When Bon Jovi started to make his
latest solo album, he also set out to
make something new—and something
completely different from the arena

rock and ready-made radio ballads that
have helped make his namesake band
one of the biggest groups in the world.

The resulit is an album of often grit-
ty, intimate songs that rely on loops and
samples rather than guitar licks or
power chords.

“Jon’s made a
brilliant transition
into another phase
of his career,” says
Mercury Records
president/CEO (U.S,)
Danny Goldberg.
“There’s no magi-
cal phrase I could
utter about how
we feel about this record other than to
say it’s our No. 1 priority. We are com-
pletely confident that it’s going to be a
huge hit.”

“I knew I was going to make a dif-
ferent record from Bon Jovi; that was
my idea going in,” Bon Jovi says. “But
to tell you the truth, I initially set out
to write a Del Amitri record. As the
process began and I grasped what it
was that [producer] Steve Lironi was
doing productionwise, it excited me,
because the one thing about it is I don’t
think the record sounds like anybody
else out there.”

While Lironi produced the bulk of

BON JOVI

Motley Crue ‘Swine’ Set Gets
Beefed-Up Elektra Campaign

B BY LARRY FLICK

NEW YORK—In launching Motley
Crue’s stellar new “Generation Swine,”
Elektra has been gradually building an
extensive marketing campaign that will
take full shape on the album’s June 24
street date—which the band and label
have boldly designated as “the day of
the pig.”

“Everything connected to this pro-
ject has to be larger than life,” says
Dane Venable, senior director of mar-
keting at the label. “You can’t come
with a Motley Crue album and not go
for broke. We’ve been setting this
record up since the beginning of the
year with a series of events that will
culminate in a marathon day of activi-
ty for the band.”

The first step in the marketing strat-
egy for the album, which reunites band
members Tommy Lee, Nikki Sixx, and
Mick Mars with singer Vince Neil, who
departed in 1992, was a performance
on the American Music Awards in Jan-
uary. Prior to the show, the label flood-
ed hard-rock and general-interest
music magazines with teaser ads that
simply said, “They’re back.”

Immediately following the appear-
ance, the label introduced a “Genera-
tion Swine” logo of an animated pig
that began appearing on T-shirts, caps,
and a variety of other items available
via Sony Signature Merchandising.
Each item carried one of a series of slo-
gans, including “wallow with me” and
“this little piggy rock n’ fuckin’ rolled.”

“QOur feeling is that ‘generation
swine’ can become a cynical catch
phrase that not only captures the feel-
ings of the band’s music, but the feel-
ing and attitude of today, making Mot-

ley Crue very relevant in 1997,” Ven-
able says. “The whole point is to make
‘generation swine’ a statement within
itself, thereby making Motiey Crue a
movement.”

With word of Motley Crue’s return
to full circulation, the band headlined
WXTB’s annual Livestock all-day fes-
tival April 5 in Tampa, Fla. The 40-
minute set,
combining new
and classic ma-
terial, drew
25,000 people.
“Any question
about the pub-
lie’s interest in
the band was
squashed that
day,” says Ven-
able.

Mike Olivero,
promotion man-
ager at the sta-
tion, whole-
heartedly agrees. “They had the
largest crowd gathering of the day,” he
says. “There’s an incredible listener
excitement over this new record.
They’ve clearly been waiting for it.”

Lee says the gig got him itchy to get
back on the road. “It was our first time
doing a show together in six years, and
it was a blast,” he says. “The chemistry
was there between all of us. In fact, it
felt stronger than ever. I walked off the
stage and thought, ‘Man, I cannot wait
to be back on the road playing full time
again.’”

Lee will get his wish soon enough.
Motley Crue will begin a nine-city, live-
listening-party tour June 10, perform-
ing the entire album in 2,000-capacity

(Continued on page 2/)

MOTLEY CRUE

the album, Dave Stewart was at the
helm for a few cuts, and Desmond Child
and Eric Bazilian produced “Ugly,”
which Bazilian wrote with Bon Jovi.

Bon Jovi’s original plan was to work
with five producers who would each
handle two tracks, but that idea
changed as he progressed with Lironi
and saw himself going into a complete-
ly different direction.

“I went to David Foster because the
idea was that nothing was sacred and
that we should just experiment,” Bon
Jovi says. “He did a great job on this

Picking Up The Slack. Following their successful tour of the West Coast, four
of Hawaii's slack key guitar masters take a break with Dancing Cat/Windham Hill
executives. Shown, from left, are Marty Kirkman, Starscape Music; Dancing Cat/
Windham Hill artists Ledward Kaapana, George Kahumoku Jr., Bob Brozman,
Keola Beamer, and James “Bla” Pahinui, who joined the foursome for a record-
release reception; Ben Churchill, manager of Dancing Cat; and Kathy Callahan,
Windham Hill Group West Coast regional manager.

(Continued on page 18)

THIS JUST IN: Discovery Records CEO/president
Syd Birenbaum has resigned his post. The move fol-
lows news that Joel Wertman has been named GM of
the new Warner Music Group label umbrella that will
be headed by outgoing Elektra Entertainment presi-
dent Seymour Stein and will encompass Stein’s Sire
imprint as well as Discovery. Wertman had been Dis-
covery’s head of promotion.

LEGENDARY: Johnny Cash and Willie Nelson sat
there looking for all the world like two faces on a myth-
ical musical Mount Rushmore, trading songs and licks at
a May 12 taping of VH1’s “Storytellers.” The pair, who
record together all too infrequent-
ly (along with Kris Kristofferson
and Waylon Jennings) under the
Highwaymen sobriquet, were
short on stories but long on musi-
cal magic. The night really be-
longed to Nelson, who dazzled in
his charming, nonchalant way, with
his ace guitar picking, weather-

i

Birenbaum Exits Discovery; Cash,
Nelson Shine On ‘Storytellers’ Stage

had canceled its U.S. tour May 3 after lead singer Tim
Booth was diagnosed with a ruptured disc and ordered
to remain bedridden for six weeks (Billboard Bulletin,
May 13).

STUFF‘: Steve Schenfeld, head of A&R for Blue Note
and Metro Blue Records, is headed for GRP in mid-
June, where he will be VP of A&R for GRP as well as its
Impulse! and Blue Thumb imprints . . . Billy Joel has
written a waltz to be used on the restored Nunley’s
Carousel in the Long Island town of Syosset, N.Y. The
carousel is undergoing a $500,000 restoration, funded
by the Friends for Long Island’s Heritage citizen group,
and is expected to be ready in
1999. Fewer than 100 large, hard-
carved wood carousels remain in
the U.S. A Long Island native, Joel
contributed the waltz because he
grew up riding the carousel. In
other Joel news, he is recording
with touring mate Elton John a
duet that will appear on “Billy

beaten voice, and deceptively sim-
ple songs. Cash, who seemed a lit-
tle under the weather, nonetheless
sounded great, especially on the redemptive “Un-
chained,” on which his voice carried the weight and wis-
dom of the ages. The only disappointment was that the
two didn’t sing together more.

As laconic as they were, the pair still managed to get
in a few bon mots. Noting their beverage selection, Nel-
son quipped, “We've got water, coffee, and hot chocolate
up here. What'’s that gonna do to our image?” Cash
chimed back, “As long as we keep wearing black, I reck-
on we’ll be alright.” Hey, these guys would be the
hippest dudes in any room, no matter what they wore.
And the coolest thing is, no one knows that better than
they do.

The show will air on VH1 June 15 at 10 p.m.

FESTIVAL NEWS: Widespread Panic has dropped
off the sixth annual H.O.R.D.E. tour, alleging that the
organizers did not live up to an agreement regarding
concert lineup and appearance times. H.O.R.D.E. co-
founder/organizer Dave Frey agrees that the lineup and
appearance times “played a part” in the band’s decision
to leave the tour, adding, “It’s really unfortunate
because I really wanted them to be part of the show.”
Widespread Panic were H.O.R.D.E. veterans, having
appeared on the first and second years of the tour.
According to sources, the group pulled out after Beck
was added to the bill. His addition to the Aug. 1-14 por-
tion of the tour would have caused the band to play ear-
lier in the day than was originally promised.

The kickoff date for Lollapalooza '97 has been pushed
back a week to June 25. The tour will still start at the
Coral Sky Amphitheater in West Palm Beach, Fla.
According to William Morris Agency senior VP Peter
Grosslight, the delay was due to venue availability.
Additionally, James has been added to the lineup. James

by Melinda Newman

Joel’s Greatest Hits Volume 3,” as
well as a new studio album. Joel
has also recorded a new Bob
Dylan tune, “To Make You Feel My Love,” for the best
of.

I Mother Earth, which parted ways with its U.S. |

label, Capitol, earlier this year, is looking for a new lead
singer, following the departure of Edwin. The band
remains signed to EMI in Canada (Billboard Bulletin,
May 15) . . . Arista Records has picked up Moist for the
U.S,; the Canadian act was formerly signed to EMI in
the U.S. It remains with EMI for the rest of the world
... Patrice Rushen has signed with Discovery Records.
The keyboardist will release an instrumental album
July 15. Among the guests are Kirk Whalum, Freddie
Washington, and Gerald Albright. Rushen is slated to
received the Lifetime Achievement Award from the
National Assn. for the Advancement of Colored People
June 21 in Beverly Hills, Calif. . . . Biohazard has split
with Warner Bros. after two albums. The hardcore band
has signed with King Records, a new label distributed
by Def Jam/Mercury (Billboard Bulletin, May 14).

0 N THE ROAD: James Taylor will perform a two-
hour live concert on A&E June 25. Similar to the cable
channel’s Valentine’s Day concert with Tony Bennett,
viewers will be able to call in or E-mail requests. The
performance will air 9-11 p.m. EDT. His U.S. tour starts
July 5 with a free concert at Chicago’s Grant Park . . .
The Counting Crows and the Wallflowers will start a
shed tour July 2. Bettie Serveert, Engine 88, the Gigo-
lo Aunts, and That Dog will each appear as the open-
er for three-week stretches . . . Robin Trower kicks off
a U.S. tour June 11 in Longview, Wash., in support of
his new blues album, “Someday Blues,” which he co-pro-
duced with Bryan Ferry . . . After playing three char-
ity gigs, Grand Funk Railroad will kick off a U.S. tour
May 27 in Raleigh, N.C.
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A&M Puts Del Amitri’s Pop on ‘Parade’

Label Works Toward Developing Group’s Album Sales

B BY PAUL SEXTON

LONDON—In 1995, Del Amitri con-
quered American radio with the single
“Roll To Me.” Now, the band and A&M
agree it's time to transfer that success
to the album market.

That single from the Scottish group’s
last album, “Twisted,” was a resound-
ing airplay and sales winner, enjoying
widespread and long-lasting pop radio
support. The track reached No. 10 on
Billboard’s Hot 100 and sold 160,000
copies, according to SoundScan. Yet the
album never grappled higher than No.
170 on The Billboard 200, with sales of
260,000.

Del Amitri returns to active service
June 24 with the album “Some Other

ol SR
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Sucker’s Parade,” previewed by the
lead track, “Not Where It’s At,” which
goes to radio the last week of May.
President/CEO of A&M Al Cafaro
admits that for all the positive re-
sponses the band received last time
around, A&M must turn them into
serious album sales.

“I'd be lying if I told you I'd been
happy with what we’ve been able to
achieve with Del Amitri,” says Cafaro.
“The bad news around ‘Roll To Me’ was
that it really didn't sell albums the way
we would have liked. The good news
was that radio found it to be a wonder-
ful programming tool.

“‘Roll To Me’ was more unique with-
in the context of the last album as
regards to sounding different, where-
as ‘Not Where It’s At’ is a consummate
representation of what they’ve done
with this album. Everyone’s enormous-
ly excited, and it’s fair to say we feel
this is their best album yet.”

“Some Other Sucker’s Parade” was
recorded at the Chapel, a studio in Lin-
colnshire, England, with producer
Mark Freegard, who previously
worked with Del Amitri on “Waking
Hours.” That 1990 set was the band’s
first album to chart in America and
contained the top 40 single “Kiss This
Thing Goodbye.”

“We had two rules for this record,”
says lead singer/co-writer Justin Cur-
rie. “We said none of the songs should
be over three minutes long, and none
should have [prominent] acoustic gui-
tar. And we pretty much stuck to our
guns: There’s only two songs over four

Robert S. Krieger
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minutes, and there are 14 songs on the
album.”

Currie also writes with guitarist
Tain Harvie, with whom he founded Del
Amitri in 1983; their songs are pub-
lished by PolyGram Musie. “With the
songs I wrote on my own, I made sure
1 just got rid of the last verse,” says
Currie. “I'd rather have a middle eight
that comes quicker than a long song.
You've got to be disciplined about it—
with ‘Roll To Me,’ radio people said to
us, ‘This is great, it’s 2:40 long!” and we
said ‘Is it?"”

“I think they made a good song [with
‘Roll To Me’},” says Pat Ferrise, music
director at modern rock WHF'S Wash-
ington, D.C./Baltimore, “and the new
song sounds like they could have a hit.
They’ve been around for a long time,
it’s a slow build that seems like it could
be on the verge of paying off. They're a
pop band to me; they’re not reinvent-
ing the wheel, they just write memo-
rable, hooky songs.”

Bella Ardus, rock department head
at Tower Records in Boston, says that
“Twisted” “did pretty well for a while.
With our location, we get so many peo-
ple that are traveling, and they come
here to pick it up.” While she says that
record “broke them here,” Ardus adds
a note of caution: “It’s almost been too
long since then.”

During a recent promotional trip to
the U.S., Del Amitri recorded an edi-
tion of VH1’s “Crossroads” show. Live

(Continued on page 43)

BON JOVI

(Continued from page 16)

song called ‘All In The Name Of Love’
that eventually became ‘Staring At
Your Window With A Suitcase In My
Hand’

“T had written it originally knowing,
as the record company called it, it was
the insurance policy. It was ‘Always,’
that kind of smash Jon Bon Jovi ballad,
and David did a great job with it. So
great that Bruce Fairbairn wanted to
record it and try to beat it. And he did
a great job with it, but it sounded like
the next Bon Jovi record, and it just
wasn't right.”

Lest anyone be concerned about the
fate of New Jersey’s most popular
group, Bon Jovi stresses that the band
is very much together and will start
working on its next album by the end of
1998.

Such security allowed Bon Jovi to
take the risks he does on the new album.
“I'm never going to lose my record deal,
and I know that the band is healthy and
happy and never going to break up.
Even if our records start to go down,
[PolyGram president/CEO] Alain Levy
has continued to believe in whatever 1
want to do,” he says. “To me, I've got
this opportunity to express myself, and
all I'm asking for in return is for people
to give me the benefit of the doubt.”

“Destination Anywhere’s” first sin-
gle, the atmospheric, midtempo “Mid-
night In Chelsea,” went to top 40 and
AC radio the second week of May and
was immediately added to a number of
stations. “We're real pleased with it so
far, and we’re obviously interested to
see where it’s going to go from here,”
says Leonard Peace, music director at
WKTI Milwaukee. “He’s one of our

(Continued on page 25)

McCain Makes An Upheat
Move On 2nd Lava Set

B BY CARRIE BORZILLO

LOS ANGELES—A fter momentari-
ly feeling like a failure for not selling
more units of his debut album,
singer/songwriter/guitarist Edwin
McCain is back with an improved
outlook on life, a new album, a
revamped band, and a slight change
in musical direction.

The Greenville, S.C.-bred McCain
follows up his well-received 1995
debut, “Honor Among Thieves,” with
“Misguided Roses,” due June 24 on
Lava/Atlantic.

The album, produced by Matt
Rollings (Lyle Lovett’s piano player)
and Kenny Greenberg, both of
whom perform on the set, picks up
where “Honor Among Thieves” left
off.

“Honor” was rooted in McCain’s

acoustic guitar strumming and cen-
tered around themes of sadness and
despair. “Misguided Roses” contin-
ues McCain’s strong storytelling
prowess but is
powered by
electric guitar
and themes of
optimism and
joy.

“The last
album did
have a lot of
sad stuff,”
says McCain.
“This one is a
lot more optimistie. Really, I was just
writing from my perspective of, ‘God,
why am I so down now when I have
all this to be thankful for?’ That’s
really the basis of this album.”

(Continued on page 20)
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0id 97’s Go
“Too Far’ On
Elektra Debut

@ BY DOUG REECE

LOS ANGELES—During what Rhett
Miller of the Old 97’s calls a “real
heady period,” the singer/songwriter
found himself collaborating with coun-
try icon Waylon Jennings and punk
priestess Exene Cervenkova on sepa-
rate projects.

The dichotomy of these experiences
is the perfect indicator of what is to
come June 17, when Elektra releases
the band’s major-label debut, “Too Far
To Care.” The set’s a little bit country
and a little bit rock’n’roll.

With their perfect blend of twang

and crunch, the

Old 97’s have

been at the fore-

front of the in-

surgent country

movement (Bill-

board, Dec. 28,

1996) with songs

whose breadth

OLD 97's ranges from

countrified

quick beats (“W. Tex. Teardrops™) to

hyperkinetie rock dynamics (“Time
Bomb”).

The band’s music, which is unified
by its contagious rhythms and sly,
snappy lyrics, has already earned sev-
eral high-profile fans, including Jen-
nings and Cervenkova. In fact, the lat-
ter agreed to record a duet with Miller
on the group’s “Four Leaf Clover”
after seeing the Old 97’s perform at a
Los Angeles showcase.

Subsequently, Miller was invited to
provide backing vocals on the debut
album from Cervenkova’s new group,
Auntie Christ.

The band’s association with Jen-
nings was inspired by an Austin
Chronicle newspaper interview in
which the singer praised the band. The
01d 97’s contacted the country legend
and ended up recording a split single
scheduled to be released in September.

“It did kind of freak me out,” says
Miller of the experiences. “One week 1
went out and sang with Exene, and a
week later I'm recording music with
Waylon. Our bass player [Murry Ham-
mond] says to me, ‘Rhett, do you real-
ize that you are the living definition of
alt.country? ”

That term may be OK for some
good-natured in-band ribbing, but the
alt.country description doesn’t neces-
sarily sit well with Miller.

“We have never seen ourselves as a
throwback country band by any
means,” he says. “We’re a pop or rock
band, but because we’re from Texas,
we happened to grow up listening to
songs with classic songwriting struc-
ture [by such artists as] Hank
Williams. I like all the bands we’ve
been playing with and being part of
this movement per se, but at the same
time, it’s a little constricting.”

Still, by headlining the No Depres-
sion tour—named after a fanzine asso-
ciated with the alt.county movement—
earlier this year with developing acts
Whiskeytown, the Pickettes, and
Hazeldine, the band has not exactly
shied away from its role in the move-
ment. |

Despite that association, Elektra

(Continued on next page) i
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McCAIN MAKES AN UPBEAT MOVE ON SECOND LAVA SET

(Continued from page 18)

One song that didn’t make the U.S.
set but will be released in Europe is
“Tip Of My Tongue.” “It’s based on a
quote I read: ‘There are only two
tragedies in life. One is losing your
heart’s desire, the other is gaining it.’

I was in the middle of that tragedy of

gaining it. I mean, it was always the
thrill of the chase for me,” says
MeCain. “Then you get to what you
assume is the finish line and realize all
the things that made you powerful
before, when you're doing it indepen-
dently, don’t necessarily make you
powerful now. You can be as dedicated
as you want but that may not be
enough because of the nature of the
record deal and the industry.

“I felt that we were a huge failure
for not selling a million records [of the
first album],” he continues, “but I've
now let that demon go, and after walk-
ing out of the studio with this album in
the can, as far as my creative growth
goes, I don’t care if it sells one [copy].
I’ve made the best album I could make,
and I’'m happy with that.”

1t may not have sold a million copies,
but “Honor Among Thieves” did
achieve moderate success. Powered by
relentless touring and the single and
video for “Solitude,” both of which fea-
tured longtime friend and supporter
Darius Rucker of Hootie & the Blow-
fish, “Honor Among Thieves,” released
in July 1995, sold 220,000 units, accord-
ing to SoundScan. In September 1995,
the album debuted and peaked at No. 1
on Billboard’s Heatseekers Album

chart and at No. 107 on The Billboard
200.

“Solitude,” which charted on the Hot
100 Singles, Mainstream Rock Tracks,
and Adult Top 40 charts, is still fea-
tured on such radio stations as modern
AC WDBZ in New York.

“It’s funny,” says Linda Silver, music
director/assistant PD at WDBZ. “Peo-
ple know about him, but when I play
‘Solitude,” many will call up and want
to know who it is. They’re familiar with
the song and his sound but still don’t
know it’s him. I hope with the new
album that it will elevate him into an
artist people can put a face to and rec-
ognize. That’s what he really needs,
because his music is good, and he’s a
solid songwriter.”

Jason Flom, president of Lava and
senior VP of Atlantic, is optimistic that
“Misguided Roses” will surpass the
success of “Honor Among Thieves.”
“With this album, we feel like he made
an album that shows artistic and
| potentially] commercial growth. The
songs on this album are a step up from
where he was last time, and there are
some beautiful ballads, which is a good
part of what he’s known for. ‘I'll Be’ is
destined to be a classic ballad. We're
hoping for a gold record this time
around.”

“I’ll Be,” which McCain says he
wrote in 25 minutes [and] just “flew
out of me,” will be the second single for
radio, while the more uptempo “See
The Sky Again” will be the first. “See
The Sky Again” goes to triple-A and

mainstream rock stations 1-2 weeks
before the album’s release.

Touring will once again be the pri-
mary way to expose McCain to the
masses. McCain is noted for his Ani
DiFranco-like do-it-yourself work
ethic, having played 320 shows in one
year before signing to Lava/Atlantic.
He even booked his own tours, man-
aged his career, and had a staff on pay-
roll. MeCain still co-manages himself
with Rich Crabtree and Dean Harri-
son, his partners in Atlanta-based Har-
rington Enterprises.

MecCain and his revamped band—
which includes sax man/keyboardist
Craig Shields, bassist Scott Bannevich,
and newcomers Dave Harrison, who
replaced T.J. Hall on drums last year,
and guitarist Larry Chancey, who was
added as the band’s first electrie gui-
tarist five months ago—have been
road-testing their new material in the
Southeast. Booked by ICM, the sum-
merlong nationwide club tour will kick
off June 24 in Raleigh, N.C.

“We feel real happy with the base
we’ve already built,” says Daniel Sav-
age, Atlantic VP of product develop-
ment. “But we don’t want to take that
for granted. That’s why his tour sched-
ule will be so intensive.”

Savage says the label will again
take advantage of McCain’s 10,000-
name mailing list. For “Honor,” the
label sent 10 coupons good for money
off the album to each person on the
list. “We told each person to give a
coupon to a friend, and it worked. We

debuted at No. 1 on Heatseekers
because of that, and we’ll do some-
thing similar this time around, too,”
adds Savage.

The label will also use its site on the
World Wide Web for special promo-
tions. “Misguided Roses” includes a
Prodigy Web browser, good for one
free month, as a means to drive fans to
MecCain’s Web site at www.atlantic
records.com.

McCain says that this time around,
he’s not going to be so wrapped up in
checking SoundScan numbers and

Broadcast Data Systems spins every
week. “I can’t sweat that stuff [any-
more]. Wednesday morning, when
SoundScan comes out, I'm going to be
on the golf course,” he says.

By the end of the last tour, he con-
tinues, “we sold almost 300,000 albums,
and, to us, we were just like we wished
we had eracked that half-million mark,
at least. Everyone was really tired and
felt beat up. It took a little time to clear
our heads and get back to writing, but
once we did, everything came togeth-
er so perfectly.”

OLD 97°S GO ‘TO0 FAR’ ON ELEKTRA DEBUT

(Continued from preceding page)

director of marketing Zsuzsanna Mur-
phy says that the label will work the
0O1d 97’s as a rock act.

“You can’t deny there’s an element
of country music in their sound, but
they’re like any great rock band,” she
says. “They pull influences from rock
and punk and country. They’ve been
compared to the Replacements and the
Clash, and I think it’s incorrect to lump
them in any one category where they
don’t belong.”

To add a more distinctive rock flavor
to the album, Wally Gagel—a member
of A&M modern rock act Orbit and
known for his work with such bands as
Sebadoh and Folk Implosion—pro-
duced, recorded, and mixed the album.

“Tt was a very conscious decision,”
says Miller of the idea to bring on

Gagel, whom he jokingly refers to as
“not only a Yank, but a Yank who
couldn’t tell country from techno.”

“We bring enough Texas to the
table,” he adds. “We don’t need [coun-
try producer] Lloyd Mains, who would
be great, but would make a straight-up
country record.”

At press time, a single had not yet
been selected for commerecial radio. In-
stead, Elektra will make a bid to build
a radio story this summer through col-
lege stations.

Elektra serviced those outlets May
6 with an EP that included album
tracks “Time Bomb,” “Barrier Reef,”
and “Four Leaf Clover,” as well as non-
album cut “Northern Line.”

Elektra senior VP/GM, West Coast,

(Continued on next page)
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your online presence. With in-depth analyses on online content strategies, emerging
technologies, copyright and licensing issues — as well as key player profiles and
revenue projections — Music Industry and the Internet is the essential and
definitive resource for the lucrative new world of online music.
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OLD 97°’S

(Continued from preceding page)

Ron Laffitte says that the label’s initial
promotion plans will be centered
around the band’s live performances.

The 01d 97’s, who are booked by
Monterey Peninsula Artists and man-
aged by Dallas-based Big West, will
play the Lollapalooza second stage for
the first two weeks of that tour. The
band will play elub dates before and
after that.

“The idea of approaching a radio for-
mat that doesn’t necessarily exist
would be like banging our heads into a
wall,” says Laffitte. “We're going to let
the band attack the marketplace, and
anyone who sees them is going to
understand that this is a remarkable
band. It’s the oldest artist-development
formula you could come up with.

“We do believe, however, that mod-
ern rock is a very progressive format,
and that it’s willing to take a chance on
new styles of music,” he adds. “Look-
ing at acts like the Squirrel Nut Zip-
pers or even Jewel, it’s not unreason-
able to think that once we've done our
job of creating a large fan base, mod-
ern rock would embrace this band.”

Laffitte also mentions mainstream
rock as a “very undervalued” potential
vehicle for the act.

There are no plans yet to shoot a
video for any of the band’s songs.

Miller says he appreciates the label’s
approach, noting that he would rather
have people come to the album of their
own will.

“We're really wary of any one song
being pushed too hard by the label for
obvious reasons,” says Miller. “I grew
up opening for Edie Brickell and saw
what happened when Geffen crammed
[‘What T Am’] down everyone’s
throats.”

In the spirit of its grass-roots cam-
paign, Elektra will initially emphasize
one-stops and indies, moving to major
chain stores on a case-by-case basis.
Murphy says fliers, coupons, and more
important, in-store play and listening
stations will also be used.

Elektra will also run ads in such
alternative publications as Ben Is
Dead, Option, and No Depression, as
well as a handful of fanzines.

The band has already developed a
core audience in markets throughout
its home state of Texas, as well as in
New York, San Francisco, and Los
Angeles. In Chicago, where the Old
97’s recorded their second album,
“Wreck Your Life,” for local indie
Bloodshot Records, the group has
become a scene favorite.

In fact, Miller, who resides in Dallas,
says that the Old 97’s have found it use-
ful to parlay their success in other
cities into recognition in their home
market.

“I think it’s a good idea to go out and
find a city that sounds cooler than your
home city,” he says. “Then, when you
go home, people go nuts for you. It’s
like, ‘Wow, you must be good if they like
you there.””

Skip Young, a senior buyer for the
111-store, Amarillo, Texas-based Hast-
ings Books, Music & Video, predicts
that the Old 97’s are particularly ripe
for Southwestern territories.

“The college kids down here seem to
be real gung-ho about that kind of
musie,” says Young. “The way radio is
right now, there’s not a whole lot for
them to turn on to, and at least in the
Southwest, alt.country—or whatever
they’re calling it—is the new direction
they’re looking toward.”
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PLATINUM ANNIVERSARY

SPYRO
GYRA

After 20 years of recording and touring together,
here’s how Spyro Gyra takes a break:

THEY RECORD MORE!
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20/20. An all new recording, 10 new tracks
celebrate two decades of incomparable music
by the groundbreaking stars of contemporary jazz.

ND THEY GO BACK ON TOUR:

5/29/97 San Juan, PR 6/26/97 New Orleans, LA 8/07/97 Sacramento, CA
6/01/97 Wilmington, DE 6/27/97 Jackson, MA 8/0B/97 San Diego, CA
6/08/97 Bristow, VA 6/28/97 Atlanta, GA 8/a8197 San Jose, CA
6/12-6/14/97 Boston, MA 6/29/97 Gates, NY 8/10/97 Monterey, CA
6/19/97 San Antonio, TX 7/12/97 Oyster Bay, LI 8/15197 Glenside, PA
6/20/97 Houston, TX 7/18/97 Kettering, OH 8/23/97 Buffalo, NY
6/21/97 Aastin, TX 1/31/97 Schaumburg, IL 9/12197 Tempe, AZ
6/22/97 Ft. Worth, TX 8/01/97 Lima, OH 9/13197 Las Vegas, NV
6/23/97 Texarkana, TX 8/06/97 Modeste, CA

GRP RECORDING COMPANY
GRP MEANS GREAT RECORDS, PERIOD.
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If We Don't Do Something Soon,
It's Going To Get Awfully Quiet
Around Here.

Local music programs are in a financial bind.
Instruments aren’t being bought, teachers aren’t
being hired and fewer classes held. A lot of
talent is being left undiscovered—and wasted.

Recently, some music industry leaders got
together with UJA-Federation of New York to see
if anything could be done. A lot could e done,
and to do it, they started The New York Music for
Youth Foundation.

The New York MYF will help save music
programs at risk; it will help communities create
new programs and expand existing ones. It will
also seek out the most gifted high school
musicians for scholarship help.

This effort has struck a chord. Some big
names in the business have already signed on to
help. The whole music industry should help.
Otherwise, where will tomorrow’s music-lovers
learn to love music? Or players learn to play?
And without them, where does it leave us?

To become involved with The New York
Music for Youth Foundation, contact its Executive
Director, Ron Brien, at (212) 836-1126, at the
address below or at brienr@UJAFEDNY.org.

@ UJA-FEDERATION OF NEW YORK
We help 4.5 million people a year. One at a time.
The New York Music For Youth Foundation Inc.
130 East 59th Street — Suite 809
New York, NY 10022
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Bob Batscha and Michael Bolton
invite you to j'oin us in honoring

Frances W. _jPreSto n

Presmlent and S22

o

of UJA-Federation of New York

Wednesday, June 18, 1997 at Noon
The Essex House, New York City

3 Q[\ The Music & Broadcast able, Video Divisions

Join us as we 'toast’ Frances and recognize her dedication tc mmean ngful philanthropic activitiss. Frances' steadfast support of UJA-Federation
and The New York Music for Youth Fecundation denronstrates her commitment and leadership to making the world a better place.

For Luncheon Reservations and information on placing an Ad in the Commemorative Journal,
please call Ron Brien at (212) 836-1126 or Nicole Walker at {212) 836-1853.

Luncheon Chairs: Martin Bandier ® Jeffrey Bewkes e Edward Bleier ® Robert A. Daly ¢ James L. Dolan ¢ Michael Dornemann
® Robert H. Flax ¢ Thomas E. Freston e Rudi Gassner ¢ David Glew e Jerry Gold ® Stanley S. Huboard ¢ Mel llberman e Alan
Kannof e Charles Koppelman ® Eric Kronfed e Cy Leslie ® Robert Meyrowitz ® Linda Mcran ¢ Joseph Myers e Martin Payson
* Marty Pompadur * Irwin Robinson ¢ Joel Schoenfeld e Lou Weiss e Lloyd Werner Tribute Journal Chairs: John Sykes
* Strauss Zelnick Luncheon Committee: Roskin Ahrcld e Polly Anthony e Harold Akselrad e Jeff Ayeroff e Irving Azoff ® James
G. Babb ® Ann Booth @ Del Bryant e Joe Carriere ® Mark Donenfeld ® Robert J. Epstein ® Cnarles Feldman ¢ Nicholas Firth ® Joe
Galante ® David J. Glinert ® Floyd S. Glinert e Elliot Goldman ¢ Michael Greene ¢ Sheldon Harrick © Micky Hyman e Robert
Jamieson e Ellis Kern o Allen Klein ® Evan Lamberg ® Sandra Landau e Aaron W. Levy e Jeffrey Levy o Irv Lichtman e Bruce
Lunavall e Tony Malara e Tony J. Marte!l ® Francis A. Martin Il ® Peter Max ® Frank E. Melton ¢ Bob Meyers @ lvan Mogull ® Jack
Rovner e Terri Santisi ® John Shaker ® Ron Shapiro ® Mark Shimmel © Paul Solomon e Joe Talbot ® Tommy Valentino ® Barry \Weiss
* George V. Willoughby ® Fred Wistow e K. James Yager ® Theodora Zavin Entertainment & Music Industries Division:
Chairs: Edward Bleier  Marty Pompadur Vice Chairs: Harold Akselrad e Charles Feldman  Bob Meyers Honorary Chairs:
Mel llberman Sy Malamed o Bemard Myerson e Martin Payson ® Sumner Redstone e Stephen Swid e Laurence Tisch
* | ou Weiss Music Division: Chairs: Jery Gold e Joel Schoenfeld Honorary Chair: Mel llberman

@ UJA-FEDERATION OF NEW YORK
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SOUNDTRACK & FILM SCORE NEWS
e 8 8§ 8 8 8 8 08 8 0 B B O B B B B B B B OB

1 EDITED BY CATHERINE APPLEFELD OLSON

FIRST TRIAL: Windham Hill lubel High Street Records will make its first
case before the soundtrack jury June 3 with an album that places three of its
acts in the limelight. High Street’s movie music debut evolved after New Line
Cinema contacted the label several months ago about using the Subdudes’
track “All The Time In The World” in the film “Trial & Error,” which at that
time had no soundtrack label signed on.

The discussion mushroomed to include fellow High Street acts the Fabulous
Thunderbirds and Taj Mahal. The latter’s rendition of Otis Redding’s “Mr-
Pitiful” is the first radio focus track and likely will spawn a videoclip featur-
ing Mahal and film co-star Michael Richards.

“Soundtracks is an area that is very viable for a lot of other labels, and it
just seemed to make sense since three of our artists were on the album,” says
High Street VP of marketing Ron McCarrell. The label will release two or
three soundtracks per year, says MeCarrell, who characterizes projects on the
wish list as “small, slightly off the beaten path. Of course I'd like to get as
many of the masters my company owns as poqsible, but that decision is entire-
ly left to the music supervisor on the film.”

Fabulous Thunderbirds front man Kim Wilson says he worked closely with
New Line to select the song “Too Much Of Everything” for the film. His band,
which was shifted to High Street {rom the Private Music label only a few
months ago, is enjoying the surge of interest. “This is a brand new thing for
us. We just met the High Street people a few weeks ago, and it’s really nice to
see this project taking off,” he says.

So do the Thunderbirds feel any pressure as one of the catalysts in their
new label’s first dip into soundtrack waters? “Not at all. High Street showed
a lot of aggressiveness to get us in there, and we are just looking for more of
it,” Wilson says. The T-Birds, which Wilson notes have had music credits in
some 30 films, also have submitted the original song “High Water” for use in
Paramount Pictures’ “Flood.”

HYBRID’S LUCKY NUMBER: The new deal hammered out between indus-
try hipster Alex Steyermark and Metropolitan Entertainment’s Hybrid
Recordings translates into a potential distribution mecea for the veteran film
music supervisor and a broad A&R finger bowl for the fledgling label. Through
his new 1M1 Records label, Steyermark will deliver one to three soundtracks
per year to Hybrid that will be distributed through INDI, the distribution arm
of Alliance Entertainment.

“It coincided with a point in my career when I was involved with projects
that were not contenders for major-
label soundtracks, but I thought there !
must be an outlet for this music some- =~ © © C ¢ e EC TR E”
where,” Steyermark says of his initial
conversations with Hybrid executives Michael Leon and Floyd Johnson.

The first album under the new arrangement is “Subway Stories,” featuring
musie from a film being produced for HBONYC by Jonathan Demme, Ed
Saxon, and Rosie Perez. A project that seems lailor-made for a Steyermark
score, the film features city-centric vignettes from 11 directors, ranging from
Demme to Abel Ferrara to Ted Demme to Alison Maclean, that are inter-
meshed with a musical score by real-life New York performers Mecca Bodega.
| Steyermark discovered the world-music act with the downtown sound busk-

ing in the subway and was quickly taken with its ability to weave a sound that
would resonate throughout the film. The relationship among Steyermark,
Hybrid, and Mecca Bodega provides a prime example of the reason the deal
was struck. Aside from releasing the “Subway Stories” soundtrack in July,
Hybrid is finalizing a deal with the band that would see it release future pro-
jeets on the label.

“Qur primary involvement with Alex is that he will release soundtracks on
1M1 through Hybrid from cutting-edge independent movies that are a little
more avant-garde than the studios might take to,” says Hybrid CEO Leon.

PRODUCTION NOTES: Coolio and Naughty By Nature are on the roster
for the soundtrack being assembled for the film “Nothing To Lose.” Kathy
Nelson, president of musie at the Walt Disney Motion Pieture Group, is super-
vising the project. The album is due in late June on Tommy Boy Records .
B-movie maven Troma Films’ upcoming “Tromeo & Juliet” satire may be ful
of fluff, but its accompanying soundtrack from Oglio Records is a pure alter-
native punk/metal reality. The album features the previously unreleased Sub-
lime recording “I Am A Romeo,” one ol the band’s first known works, as well
as tracks from Motorhead, Supernova, Superchunk, Unsane, and others.

Silva Sereen Records America is back with another sweeping soundtrack
compilation, this time a tribute to the themes and suites {rom epic action flicks.
The two-CD “Warriors Of The Silver Sereen,” which the label is making avail-
able Tuesday (20) at retail and via mail order, showeases the big boomis heard
in such classics as “Spartacus” and “Ben Hu1 ” as well as relative newcomers
“Braveheart” and “Rob Roy” . . . Henry Mancini received a posthumous hon-
orary music degree May 11 from the Berklee College of Music at a com-
mencement. Mancini, whose work earned 20 Grammys, four Oscars, and a
Golden Globe Award, composed scores for more than 70 films and madl con-
tributions to more than 100 others.

MOTLEY CRUE’S ‘SWINE’ SET GETS BEEFED-UP ELEKTRA CAMPAIGN

(Continued from page 16)

clubs and theaters. After each show, the
band will hold a fan-driven Q& A ses-
sion onstage. Certain members of the
audience will have their questions cho-
sen from radio-sponsored contests in
each market.

“It’s always been about the fans,”
says Lee. “They’ve kept the spirit of
this band alive when everyone else was
more interested in our personal lives
than our music. The least we can do is
hang out after the show and rap with
them for a little while.”

The listening-party tour will close
June 23 at Roseland in New York, and
it will be simulcast on a string of radio
stations in smaller markets around the
U.S. The final tally of outlets partici-
pating has vet to be confirmed. The gig
will ring in “the day of the pig” and a
spree of activities that will keep the

band working for nearly 24 hours.
Among the more high- plohle appear-
anees are a shot on “The Howard Stern
Show,” an interview on “Rockline,” and
a mysterious performance on “Late
Show With David Letterman.”

“Their spot on Letterman will be
unlike anything ever seen on the show;”
Venable says. “All I can say at this point
is that it will not be in the studio and it
will involve pigs.”

Once “Generation Swine” is in
stores, the band will begin preparing
for a lengthy world tour that will start
with European dates in July and
August, with an extensive stateside
trek to commence in September. A trip
to Japan and South America is being
eyed for the start of 1995.

With the band on the road, Elektra
will focus on amusing items that will
keep Motley Crue in the public eye.
Among them is Motley Brue, a carbon-
ated soft drink developed by
Skeletenes/Eat Me Productions.

“It’s a tasty green concoction that
promises to stay with you for a while
after you drink it,” Venable says with a
laugh.

Gibson Guitars has created a “Gen-
eration Swine” custom guitar that will
go on sale shortly before the album’s
release. Prior to that, Gibson and Elek-
tra will hold contests in the nine mar-
kets of the listening party tour, and the
winners will receive a guitar auto-
graphed by the band. A national con-
test will be held this summer and wili
award the same grand prize.

Also, Elektra has ereated an album
sampler that Gibson will offer to all
consumers who test-drive a “Genera-
tion Swine” guitar.

A lot of this activity and interest has
been sparked by the return ol Neil, the
voice that helped the band sell nearly 35
million records worldwide, according to
the label. That fact has not been lost on
the band. Motley Crue’s 1994 epony-
mous set with replacement singer John
Corahi failed to click with the fans.

“What can I say? You take chances
and roll with the punches,” Lee says.
“But everything has played out just
fine, and everyone is where they
belong. It feels good to have Vince back
in the fold. There’s definitely something
intense that happens when we get
together and start to make music.”

Lee played a more aggressive role in
the creation of “Generation Swine” than
on the band’s previous albums, co-writ-
ing nearly every song and singing lead
on “Brandon,” a heartfelt ode to his son.

“I spent a lot time writing since the
last record,” Lee says. “I've never writ-
ten this much before. I don’t know |

where it’s coming from, but I'm not
complaining.”

What is perhaps most striking about
this album, which was produced by the
band with Scott Humphrey, is that it
provides a warts-and-all view of Motley
Crue. Standout cuts like “Flush” and
“Confessions” have the raw, jagged
edges of a live performance, while songs
like “Afraid” are spiked with pop radio
viability but no unnecessary gloss.

“I have to give a lot of the credit to
Seott, who inspired us to simply be who
we are,” Lee says. “In the past, we'd
have backing singers and stuff, which
kinda sucked. Hell, I wanted to sing!
Part of the plan of this record was it
wouldn’t have anything on it that we
couldn’t sing ourselves. We're betting
that people are gonna dig this record
more than any other we’ve ever done.”

The results of that bet will soon be
known. “Afraid” went to rock radio May
19, and it has been remixed by Dave
Ogilvie, who has worked on singles by
Nine Inch Nails and Skinny Puppy. A
video of the track was directed by
Nancy Bardawill, and it will be serviced
to MTV and other outlets shortly. A
commercial release date for the single
is yet to be determined, though retail-
ers are hoping it will be soon.

“From a label perspective, it’s prob-
ably pretty tempting to keep this first
single as radio-only and sell a carload
of albums,” says Marlon Creaton, man-
ager ol Record Kitchen, an indie outlet
in San Francisco. “But from my per-
spective, I sure wish I had that single
already. People are already asking for
it. Either way, it looks like Elektra is
sitting on a major seller here.”

The best Music Administration Software in the World

COPYRIGHT ° LICENSING * PUBLISHING & RECORD
ROYALTY « CUE SHEETS » EXPENSIVE INVOICING
* PROFESSIONAL MANAGER
Right Track Solutions, Inc.

(818) 715-1500 Los Angeles ¢ (615) 320-0700 Nashville
RightTrack.net (for more information & e-mail)
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1. International Buyer’s Guide: The worldwide music & video

products. $99

business-to-business directory jam-packed with record & video co's,
music publishers, distributors & more. $125

2. International Talent & Touring Directory: The source
for U.S. & International talent, booking agencies, facilities, services &

3. Record Retailing Directory: Detailed information on thousands
of independent music stores & chain operations across the USA. $155

4. Intemational Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry. $60 I

5. Nashville 615/Country Music Sourcebook: The most
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6. The Power Book Fall 1996 Edition: The ultimate guide
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R&B, Top 40), Record Companies, Radio Syndicators and Top 100 I

7. International Latin Music Buyer’s Guide: The essential I
tool for finding business contacts in the latin music marketplace. $65 I

To order your Directory today, call (800) 344-7119, or (908)
363-4156. You can fax your order to (908) 363-0338,

Directories, P.O. Box 2016, Lakewood, NJ 08701.

I or mail this ad with check or money order to: Billboard I

Please add $6 per directory for shipping ($13 for international orders).Add applicable

sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payabie in U.S. funds only.
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BON JOVI

(Continued from page 19)

core artists. He’s obviously an artist
we're willing to step out on.”

Bon Jovi wrote the track while in
London early last year shooting the
film “The Leading Man.”

“It’s a song written by an excited
young man who moved to a foreign
country and did a narrative of the peo-
ple on the street,” he says. “The first
batch of songs I wrote for the album—
‘Midnight In Chelsea,” ‘It's Just Me,’
and ‘Destination Anywhere’—are the
kind of songs where it was just great to
be able to bare yourself to your audi-
ence.

“There I was alone in a [movie] trail-
er in South London, no band, no music
to lean on and stick my chest out over.
My family was there, but I was on the
set six days a week in this little trailer
thing. At the time, I wrote ‘It’s Just
Me.’ It was maybe three weeks into the
filming, and my wife is going, ‘I want
to go home. I'm over this. I hate it.” And
it was my way of telling her thanks for
sticking it out.”

“Midnight In Chelsea” was released
simultaneously around the world. Sim-
ilarly, the album will come out in all ter-
ritories June 16 or 17. In the U.S.,
another track, the simmering “The
Queen Of New Orleans,” was released
to rock radio.

The movie for “Destination Any-
where” will be used extensively to pro-
mote the album outside of the U.S. Bon
Jovi’s plan is to tie in with premieres of
the movie in a number of markets, fol-
lowed by concerts to debut the record.
“Since I'm not going to tour, what I'd
like to do is show the film,” says Bon
Jovi. “While the credits are playing, the
sereen rolls up and the band jumps out.
I'll showcase the record for a half-hour,
45 minutes. I'm thinking like a half a
dozen cities and that’s it.”

The concert/movie premieres will be
tied in with a worldwide promotional
tour by the band. “In some countries
he’ll be playing; in others it will be a
straight promotional stop,” says David
Munns, London-based senior VP of
marketing for PolyGram Internation-
al. “Between the two, we’ll get him to
Australia, Japan, Europe, Latin Amer-
ica, and some other territories.

“He’s used to these whistle-stop pro-

motional trips. He’s very good at the |

drill. We get fantastic mileage out of
the trips. He'll work all day long and all
night long.”

The movie is slated for a world pre-
miere on MTV (a date is still being set),
and will also air on VH1. It will be
released on home video in August.

While there are no plans to tie in the
film with Bon Jovi mini-concerts in the
U.S,, the singer is slated to appear at a
number of radio station summer festi-
vals, including both WHTZ and WPLJ
in New York as well as KIIS Los Ange-
les.

‘While Bon Jovi knows that the album
may be a stretch for some of his listen-
ers, he’s hoping they’ll keep the faith.
“If anything, I'm addressing the fans
to say, ‘I'm on a journey. I hope you'll
come with me.” It’s nothing more than
that.”

Eric Keil, buyer for New Jersey-
based Compact Disc World, applauds
Bon Jovi’s trip. “I thought it was ballsy
that he’d try to do something like this,”
he says. “We've already got people
requesting the album in our stores. I
think there will be a big surge out of
the box, and then we’ll see if it has
legs.”

Your Old Health
Plan Will
Never Work in This
Town Again.

If you work in the entertainment industry, your
traditional health plan may soon be out on the street.
Yesterday’s news.

Thanks to the Entertainment Health Alliance™ which
provides health plans designed for the special needs of the
entertainment community. Ideal health coverage for
companies with two or more employees. Including eligibility
for Domestic Partners of either sex. Coverage for Mental
Health, Physical and Chiropractic treatment. Provisions for
alternative care including homeopathic, herbal and
traditional Chinese medicines. All a lot more affordable than
you'd expect.

To learn more about the Entertainment Health Alliance”,
contact one of our representatives at our toll free number,
888-342-EHA-1.We'll explain the various plan options to you
in simple terms and show you how well we can work for
your industry, your company and your employees.

And don’t worry about your old health plan. It'll find
work somewhere. There are plenty of towns out there much
less demanding than this one.

€ntertainment Health Alliance™
Creative Health Plans for Creative People*

Visit us on the World Wide Web at www.ehaplan.com

1-888-342-EHA-1
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK So
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I i

ndScan®
[ JLLL

The Heatseekers chart lists the best-selling tities by new and developing artists, defined as those who have never appeared in the
top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi-
ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates viny! LP is

§ ; % g ARTIST MAY 24, 1997 TITLE available. () Albums with the greatest sales gains. © 1997, Billboard/BPI Communications.
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
A%k NO. 1 % & & 38 | 2 | SISTER HAZEL UNIVERSAL 53030 {15.98 CD) SOMEWHERE MORE FAMILIAR
— 1 ALLURE TRACK MASTERS/CRAVE 67848*/EPIC (10.98 EQ/16.98) ALLURE 21 23 5 DAFT PUNK SOMA 42609*VIRGIN (10.98/16,98) HOMEWORK
— 1 SOUNDS OF BLACKNESS PERSPECTIVE 549029/A&M (10.98/16.98) TIME FOR HEALING 35 18 BARENAKED LADIES REPRISE 46393/WARNER BROS. (10.98/16.98) ROCK SPECTACLE
23 | 2 | JUAN GABRIEL/ROCIO DURCAL ARIOLA 47805/BMG (15.98/23.98) JUNTOS OTRA VEZ 40 | 24 | CRYSTAL LEWIS MYRRH/WORD 67868/EPIC (10.98 EQ/15.98) BEAUTY FOR ASHES
4 5 40 | JACI VELASQUEZ MYRRH/WORD 67823/EPIC (10.98 EQ/15.98) HEAVENLY PLACE 30 | 24 9 THREE 6 MAFIA PROPHET 4405 (9.98/14.98) THE END
5 3 13 | FREAK NASTY HARD HOOD/POWER 2111/TRIAD (10.98/15.98)  CONTROVERSEE... THAT'S LIFE...AND THAT'S THE WAY IT IS 31 | 28 | 35 | LOCAL H ISLAND 524202 (8.98/14.98) AS GOOD AS DEAD
(6)| 3 | 2 | KATHY TROCCOLI REUNION 10003/BRENTWOOD (10.98/15.98) LOVE AND MERCY 32 | 22 | 40 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) | STOLED THIS RECORD
12 R OLGA TANON wEA LATINA 18733 (8.98/14.98) LLEAGTFE VTG 33 | 27 | 6 | MICHAEL CARD myRrH 4605WORD (9.98/12.98) UNVEILED HOPE
— 2 TRAPP DEFF TRAPP 9268/INTERSOUND (10.98/16.98) STOP THE GUNFIGHT 34 | 20 7 WILD ORCHID RCA 66894 (10.98/15.98) WILD ORCHID
9 6 10 | RONAN HARDIMAN PHILIPS 533757 (10.98/17.98) MICHAEL FLATLEY'S LORD OF THE DANCE — | 2 | COWBOY MOUTH Wch 11447 (9.98/12.98) ARE YOU WITH ME?
10 1 8 FSENM TRACEYLEF SYSTORM 53036 /UNVERSAL (10.96/15.96) MANY FACEZ | 735 | 19 | 2 | ADRIANA EVANS PMP/LOUD 67509%/RCA (10,9815 98 ADRIANA EVANS
13 2 LOS TUCANES DE TIJUANA Emi LATIN 56921 (7.98/11.98) TUCANES DE ORQ 3 25 36 | AMANDA MARSHALL £PC 67562 (1098 EQ/16.98) e A et
12 1 6 K'S CHOICE 550 MUSIC 67720/EPIC (10.98 EQ/16.98) PARADISE IN ME
— | 23 | SHAKIRA @ sony 81795 (7.98 EQ/12.98) PIES DESCALZOS
— 1 VOODOO GLOW SKULLS EPITAPH 86492* (10.98/15.98) BAILE DE LOS LOCOS % = T RAVEEENTE AT TER o T e S T
- = SHEAKER FIRS oLEAN 0P 425577610 A0l 98 LI 47 14 | KEIKO MATSUI COUNTDOWN 17750/uu$ (10 5;8/15 98) DREAM WALK
15 | 9 5 | 3X KRAZY NOO TRYBE 4296 1/VIRGIN (10.98/16.98) STACKIN CHIPS —
18 7 P N —————————— HOW BIZARRE 41 33 15 | GRUPO LIMITE POLYGRAM LATINO 533302 (7.98/12.98) PARTIENDOME EL ALMA
21 10 | REEL BIG FISH MOJO 53013/UNIVERSAL (7.98/11.98) TURN THE RADIO OFF 2, i35 LESS THAN JAKE capiTOL 37235 (6.96/9.98) MO INCESNREEK
17 | 3 | LOS TUCANES DE TIJUANA EMi LATIN 56922 (7.98/11.38) TUCANES DE PLATA 43 | 30 NN RAY ! EASTWEST 62017/EEG 110.9916 98) VRN P
19 | 15 | 7 | CAEDMON'S CALL WARNER ALLIANCE 46463/ WARNER BROS. (8.98/13.98) CAEDMON'S CALL 44 | 41 | 38 | ANN NESBY PERSPECTIVE 549022/AGM (10.98/14.98) I'M HERE FOR YOU
20 | 7 | 18 | ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF 4 | 50 | 3 | LINDA EDER ATLANTIC 82977 (10.98/16.98) IT'S TIME
— | 1 | COREY STEVENS EUREKA 77061/DISCOVERY (10.98/15.98) ROAD TO ZEN — | 32 | RAY BOLTZ wORD 67304/EPIC (9.98 EQ/15.98) THE CONCERT OF A LIFETIME
22 | 10 | 28 | DAVID KERSH CURB 77848 (10.98/15.98) GOODNIGHT SWEETHEART 47 | 26 | 4 | ARTIFACTS BIG BEAT 52753%/AG (10.98/15.98) THAT'S THEM
— SUPERGRASS CAPITOL 55228 (10.98/15.98) IN IT FOR THE MONEY 48 | 33 | 37 | AKINYELE 700 31142*VOLCANO (6.98/9.98) PUT IT IN YOUR MOUTH (EP)
4 ) 4 2 | ROBERT EARL KEEN ARISTA AUSTIN 18834/ARISTA (10.98/15.98) PICNIC — | 16 | ANOINTED WORD 67804/EPIC (10.98 EQ/15.98) UNDER THE INFLUENCE
25 | 16 | 2 | NOMERCY ARISTA 18941 (1098/15.98) NO MERCY 50 | 37 | 27 | BIG HOUSE wch 11446 (10.98/15.98) © BIG HOUSE

REPEAT VICTORY? Victo-
ry Records is hoping to land its
second artist of the year on the
Heatseekers chart with the
May 20 release of “In This
Defiance” by Strife.

The Chicago-based indie,
which debuted on the chart

Ecstatic. Classified/
Tommy Boy dance artist
Jocelyn Enriquez, whose
single “A Little Bit Of Ecsta-
sy” continues its reign at
No. 1 this issue on the Hot
Dance Music/Maxi-Singles
Sales chart, joins such acts
as La Bouche and the
Quad City DJ’s on the
Dance Across America
tour, beginning June 30.
Her album ‘Jocelyn”
bowed May 13.

with Snapcase’s “Progression
Through Unlearning” in April,
figures Strife will likewise
benefit from the label’s loyal
punk following and grass-
roots marketing campaigns.
Victory owner Tony Brum-
mel says that while the major-

ity of the label’s albums are
sold in indie stores, signing on
with indie distributor RED
last October has helped the
label hit more SoundScan-
monitored stores.

The label’s greater reach
combined with the success of
such acts as Snapcase and
Earth Crisis has helped Vic-
tory establish a name for itself,
savs Brummel.

“We’ve really just been
doing a lot of internal work,
but we’re beginning to get a lot
more reaction from
our accounts, dis-
tributors, and even ﬂ

FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE
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All Grown Up. After being signed
to MCA and releasing a string of
charting singles—including a cover
of Webb Pierce’s "“Slowly”"—in her
early teens, Curb/Universal country
artist Kippi Brannon is back with
the single “Daddy’s Little Girl,”
from her first full-length set, “I'd Be
With You.” The album, which was
released April 22, moves up to No.
13 on the Northeast Regional
Roundup this issue.

vear by Atlantic, with a per-
formance Friday (23) in Dav-
enport, Idaho, for local station
WXLP

NOT SLACKERS: Dancing
Cat/Windham Hill has suec-
cessfully marketed three
Hawaiian slack-key guitar
albums by native musicians
Keola Beamer, George
Kahumoku, and the duo of
Bob Brozman & Ledward

REGIONAL HEATSEEKERS NO.1s

MOUNTAN
OMC, How Bizarre

radio,” says Brum-
mel.

In addition to a
large and active
customer database
and its own finely
tuned mail and In-
ternet order busi-
ness, the label uses
its headquarters—
which doubles as a
retail outlet— as a

-

.

N

EAST NORTH CENTRAL
| | Poi Dog Pondering, Liquid White Light

A

WEST NORTH CENTRAL |
Corey Stevens, Road To Zen

N\ 2

Kaapana around a series of
concerts and in-store perfor-
mances.

Since the acts’
albums were simulta-

~ NORTHEAST
Allure, Alure |

MIDDLE ATLANTIC

neously released
April 12, they have
traveled together
extensively in Hawaii
and along the Pacific
coast. As a result,

Allure, Allure Beamer and Brozman

£3

[

CIFIC

promotions epicen-
ter (Billboard, May
3).

POPPIN’ WHEEL-
IES: Capricorn’s rerelease of
“Magnolia” by the Screamin’
Cheetah Wheelies is begin-
ning to show some pep, as the
album’s title track climbs from
No. 36 to No. 29 on the Main-
stream Rock Tracks chart this
issue.

The band continues to tour
in support of the album, which
was originally released last

THE REGIONAL ROUNDUP

-

1 PA
Juan Gabriel/Rocio Durca, Juntos Otre Vez

~ SOUTH_ ATLANTIC
Olga Tanon, Lievame Contigo

& Kaapana’s albums
‘ have appeared on

Billboard’s Top World
Music Albums chart.

e I

SOUTH CENTRAL
Robert Earl Keen, Picnic

s |

V

Terry Currier,
owner of the two-
store Portland, Ore.-
based Music Mil-
lennium, says the
players’ March 8

in-store helped bump all
three of the slack-key titles

Rotating top 10 lists of best-selling titles by new and developing artists.

into the stores’ top 10.

PACIFIC
. Juan Gabriel/Rocio Durcal

3X Krazy Stackin Chips
Allure Allure

COENOUDBWN-

. Supergrass In It For The M
. Shakira Pies Descalzos

—

. Los Tucanes De Tijuana Tucanes De Oro
. Los Tucanes De Tijuana Tucanes De Plata
Voodoo Glow Skulls Baile De Los Locos

. Sneaker Pimps Becoming X
Reel Big Fish Turn The Radio Off

Juntos Otra Vez

CRENAUBWN -

oney

[

SOUTH CENTRAL
. Robert Earl Keen Picnic
. Three 6 Mafia The End
. Freak Nasty Controversee... That's Life,
. Juvenile Solja Rags
David Kersh Goodnight Sweetheart
Grupo Limite Partiendome E! Alma
Michael Salgado Recuerdo Especial
Cowboy Mouth Are You With Me?

. K's Choice Paradise In Me
. Trapp Stop The Guntight

The acts will kick off anoth-
er series of mainland dates at
the June 21-22 Bay Area Slack
Key Festival in San Mateo,
Calif.

THIS AND THAT: “Liquid
White Light,” the latest from

Poi Dog Pondering, debuts at
No. 1 on the East North Cen-
tral Regional Roundup. “Ga-
zelle,” the newest release from
the supremely sublime Super
5 Thor, was released May 13
by Echostatic/Space Baby.
Radio emphasis tracks “Alive,”
“Blown Away,” and “Novem-
ber” are the just the tip of one
luxuriously melting sonic ice-
berg.

Marky Ramone & the
Intruders tour in support of

Blind Sighted. Leading
up to the June 17 release
of its album “Blind,” Revo-
lution rock act Agnes
Gooch follows its perfor-
mances on the ESPN X
Games tour with Lolla-
palooza dates. The band
joins the tour July 23 in
Indianapolis and continues
on through the lllinois and
Michigan dates.

their self-titled Thirsty Ear
release. The band plays Thurs-
day (22) at Hi-Pointe in St.
Louis and Friday (23) at
Davy’s Uptown in Kansas City,
Mo.
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JVC Music announces the newest
branch of its family tree...

V\i Evic Henderson

v e —R e ——
Presenting JMI’s debut artist...

Eric Henderson /-\ ] ~/) Q
(1CCS
(-

There are a handful of artists

who possess that intangible quality
that allows them to reach past the
boundaries of musical style to touch
cur inner soul...those guys sell a lot
of records.

He may not have sold a million records yet, but
internationally known performer Eric Henderson has
been touching souls for many years with his unique
ability to communicate through his guitar. Since he first
picked up the instrument at the age of eight, it was
clear what Eric’s calling was. His parents saw it, his
friends saw it, and soon even Andres Segovia saw it, at
which time Eric became one of only three people to
ever study privately with the master. Having logged
seven European and six U.S. tours over a period of
nine years, Eric did what any boy from Southern
California would...he took some time off to surf.

Now Eric has completed his first album, Faces
(JMI-7001-2). His unusual influences—which include
Jimi Hendrix, Jeff Beck and Larry Carlton thrown into
a mix with Bach and other classical composers—are
given a further twist when combined with his love for
flamenco guitar. The creative musical ideas that flow
from Henderson are a combination of European-based
tradition and Southern California ease, all making for
a thoroughly enjoyable listen.

i

L Eric B
musical career has already spanned two decades and # Y

Faces is a work long overdue from an artist whose

several continents.

- 5 N
Faces includes an outstanding vocal performance by the J\

'#
incomparable Thelma Houston on “It Isn’t Easy To Do.” Ul ...three letters, one ascendlng star.

Look for Eric on the road this summer, including a JVC Music, Inc. 3800 Barham Blvd., Suite 305, Los Angeles. CA 90068
"ArOee ©F

massive Borders Books & Music tour. NAIRD
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Patti LaBelle Sparks A “Flame’

MCA Set Aimed At Young And Old Consumers P

8 BY J.R. REYNOLDS

LOS ANGELES—By tapping into
Patti LaBelle’s multiple consumer
bases garnered from her 1996 autobi-
ography, designer cosmetics line, and
concert dates, MCA hopes to broaden
the artist’s demographic base for
“Flame,” her latest album.

Although LaBelle’s music is tradi-
tionally regarded as having more
mature themes, the new set—slated for
a June 24 release—f{eatures timeless
lyrical content that will appeal to young
and old, MCA executives say.

Says MCA black music marketing
national director Marilyn Batchelor,
“On her last album, ‘Gems,” | LaBelle]
discussed how great romantic rela-
tionships are. ‘Flame’ covers relation-
ships from a young and older perspec-
tive.

“Sometimes [veteran] artists discuss
relationships they’re currently in, while
younger vocalists sing about looking for
love,” Batchelor says. “But Patti docs
both on her new album.”

“Gems” peaked at No. 7 on the Top
R&B Albums chart in 1994 and sold
420,000 units, according to SoundScan.

& MUSIC

The set featured “The Right Kind Of
Lover,” which peaked at No. 8 on the
Hot R&B Singles chart.

Despite recording songs that poten-
tially appeal to all demographics,
LaBelle has never recorded music de-
signed to target specific age groups.

“They're all age-appropriate,” says
LaBelle, who proudly celebrates her
53rd hirthday on Saturday (24). “These
are lyries that myself and my friends
have all lived
through. A few of
the tracks on this
album are not as
[upbeat] as those
on my last pro-
ject; theyv include
[ecountry singer]
Reba McEntire’s

LaBELLE ‘Does He Love

You’ and ‘Addicted

To You,” which was written by Sami
MecKinney.”

“I"lame” features an all-star cast of
contributors, including Jimmy Jam
and Terry Lewis, who produced
“When You Talk About Love,” the lead
single; producer/writer/arranger Ger-
ald Levert; the title track’s writer,

I.LEA. Starts Indie Label,
Gets Rollin’ With New Set

B BY GINA VAN DER VLIET

LOS ANGELES—After falling victim
to major-label downsizing, Interna-
tional Family Affair (I.LF.A.) has
regrouped, formed its own independent
label, Rollin’ Records, and hopes to hit
the ground running with the release of
its self-titled debut set.

INTERNATIONAL FAMILY AFFAIR

“LEFA.” which streets July 29, was
written, produced, and recorded in less
than two weeks. The album’s music
charms listeners with a collection of
smooth, funky R&B melodies that play-
fully interact with hip-hop beats. I'rom
the Minneapolis sounds made popular
by 4, present on “Gee’s Get Lonely 2,”
to “Slide,” which mixes rhythmie rap
with a silky groove, the group chal-
lenges listeners’ sensibilities.

In 1995, L. EA. founders Derrick “D-
Shoot” Shaw and Howard “Godfather”
Lee recorded “Nothing But Family” on
Capitol Records. However, the label
restructured soon after the album’s
completion, resulting in the elimination
of its black music department. As a
result, the group’s set was never
released.

One year later, in November 1996, D-
Shoot and the group’s manager, Steven
Shaw;, started Rollin’ Records Enter-
prises, with the help of label chairman
Mark Singleton. . FA. then reformed
as a quartet, acquiring Tobias “Bias”
Dixon and Mario “SOS” Covington.

The Modesto, Calif.-based incepen-
dent label, which is distributed by M.S.
Distributing, has two other R&B acts
on its roster: From The Heart, whose
first release with the label is due in
September, and Teresa, whose album
is slated for a first-quarter 1998
release.

On May 13, I.F. A.’s {irst single,
“Throw Ya Hands Up,” was serviced.

“We chose ‘Throw Ya Hands Up’
because we wanted to hit the clubs
first,” says D-Shoot, “to show people
that we’re more into the party [scene].
[I.I°A. delivers] an international fTavor
of music that anyone can get into.
We’re not into that whole East Coast
[vs.] West Coast thing.”

D-Shoot emphasizes that the single’s
lyries, which include the phrase “Ain’t
No Party Like A West Coast Party,”
are not to be mistaken as a siding with
any regional faction. In a remix version
serviced to East Coast retail outlets
and radio stations, the lyrics are
adjusted to “Ain’t No Party Like An
East Coast Party.”

The single was serviced to R&B
radio in mid-April. A 12-inch version of
“Throw Ya Hands Up” was serviced to
clubs around the same time. Special
emphuasis was placed on such Southern
markets as Houston, Atlanta, Georgia,
and the Carolinas because of early fan
support for [.LF.A. in those regions.

(Continued on next page)

é&& § : i ;}

Jrenda Russell; background vocalists =~ %

Ann Nesby and Lisa Fischer; and sax- . 3
ophonist Najee. o
LaBelle credits her recording ap- o
R

proach as a reason why the 30-year-
plus music veteran has endured as a
recording artist. “I sing songs because
I like them and don’t let anybody force
me into recording anything that won't
£0,” she says.

LaBelle is grateful that despite her
lengthy tenure in the business, she
hasn’t been overlooked by consumers.

(Continved on next page)

Universal Suave. Suave House Records founder/CEO Tony Draper stands with
fellow executives after signing a distribution deal with Universal Records. The
first release from the Houston-based label, an album by MJG, is scheduled for
September. Pictured, from left, are Universal Music Group chairman/CEO Doug
Morris, special assistant to chairman/Universal senior VP Jocelyn Cooper-
Gilstrap, Draper, Universal black music president Jean Riggins, Suave House
promotion VP Rich “Kidd” Daniels, and Suave House Northeast regional promo-
tion manager David Seabrook.

HERE’S THE RAP: Rap Sheet editor-in-chief Darryl
James has become sole owner of the hip-hop monthly. The
Santa Monica, Calif.-based consumer paper has a national
circulation of 100,000, and according to James, it is the only
major publication that caters exclusively to rap musie.

In his new capacity as owner, James will wear several
hats. In addition to maintaining his editor-in-chief title, he
will serve as publisher and marketing director.

James went into partnership with Jeffiey Stern Associ-
ates to form Rap Sheet in 1992 and had tried unsuccess-
fully to acquire sole ownership of the paper on several occa-
sions during the last 18 months.

“Originally, I tried to assemble a group of interested
investors, but they would never
come to the table with their ;
checkbooks when the deal was ‘

ready to close,” James reports. rhe
eseions | Rlyythm
fashioned way—by himself, via uﬂd tIlE‘
Blues
|

his own corporation, James
Communications Ine., a mar-
keting and consulting concern
he established in 1989.

James says the direction of
the paper will not change,
although several ancillary off-
shoots will be altered. “We’re continuing Rap Sheet’s annu-
al music conference in Los Angeles, but we're canceling its
East Coast counterpart,” he says. “In its place, we're start-
ing an Intensive Music Industry Clinic that will tour nation-
ally”

The clinic will be conducted in 10 markets, beginning
May 31 at Compton College in Los Angeles. The meetings
are described as business-intensive and are designed to
bring the music industry into the various communities tar-
geted.

“Rap Sheet has alwiys had a commitment to the learn-
ing environment, and these meetings will reflect that in a
safe and positive fashion, like all our other events,” he says.

James is forming a Rap Sheet advisory board that will
help the paper develop fiscally and creatively, as well as
offer guidance to developing artists and musie business-
related personnel.

INTERNATIONAL AFFAIRS: Dr. Molefi Kete Asante,
Temple University professor and former chairman of the
school’s department of African-American studies, is con-
dueting his annual lecture tour of Egypt Aug. 1-14. On Aug.
12 and 13, the second Nile Valley Cultures and Civilization
Conference will be held on Elephantine Island in Aswan. It
is co-sponsored by Temple, and Asante wants U.S. R&B
artists to participate.

The request for label sponsorship of American soul acts
on behalf of Asante is being spearheaded by Montelair,

N.J.-based attorney Regina Waynes Joseph and Cherry

Darryl James Assumes Sole Ownership Of
Rap Sheet; Artists Sought For Egypt Trip

by J. R. Reynolds

Hill, N.J.-based lawyer Theo Primas. Munagers and label
execs interested in sending their artists on the education-
al African jaunt should contact Joseph at 201-744-5208.

L.A. MUSIC WORKSHOP: The National Academy of I
Songwriters, the Musicians Institute, and the Box are co-
sponsoring the Urban Focus Music Conference, which will
be held June 14-15 at the Musicians Institute in Los Ange-
les. Representatives from numerous labels will be on hand,
with many participating in workshops and panel sessions
that will discuss songwriting, song evaluation, insight into
publishing, the basics of a record deal, marketing via the
Internet, and career choices in the music business.

O’JAYS UPDATE: The O*Jays
have returned to the recording
scene to celebrate their 40th
anniversary in the music busi-
ness with “Love You To Tears,”
their new album.

The set is being released on
Global Soul Records, a joint
venture between the O’Jays’
Eddie Levert and New York- |
based Volcano Entertainment, |
which is handling marketing
and distribution. The album hits
stores July 15. “What’s Stopping You From Loving Me,”
the first single, is slated to arrive at radio June 6.

The group’s last set, “Heartbreaker,” was released in
1993. With the success of such stalwart artists as Barry
White and the Isley Brothers, it will be interesting to see
if yet another cornerstone R&B act can cut the mustard
with today’s R&B consumers.

FORCE IN EFFECT: Bowlegged Lou was just tickled
pink (no easy task, considering) when his production team
IFull Force was selected among “the 500 most important
record producers in history” by Billboard’s Paul Verna,
musie critic Carlo Wolff, and author Eric Olsen, who is
editor of the Encyclopedia of Record Producers.

Ten other music writers across the country were also
polled in the reference book, which is scheduled for release
in spring 1998 through Billboard Books. Entries in the book
will feature original producer interviews, and the project
is based on the recently launched Encyclopedia of Record
Producers World Wide Web site at http://www.mojavemu-
sic.com, which offers discographies of thousands of record
producers.

Other producers listed in the book include the obvious
suspects, such as Kenny “Babyface” Edmonds, David
Foster, Jimmy Jam and Terry Lewis, Teddy Riley,
Michael Jackson, and Quincy Jones.

The book includes entries covering the entire spectrum
of popular music history, but will emphasize the rock’n’roll
era.
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Cystems' Radio Track service. 95 R&B stations
are electronicaily monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron iistener data. This data is used in the Hot R&B Singles chart.

Singles chart for 20 weeks and have dropped below the top 50.

glg|8 ALK
z(2|¢ EN R
2|5 &1 TITLE 2|5 | & | TITLE
£ | = | £ | ARTIST (LABEWPROMOTION LABEL) Z | 31 2 | ARTIST (LABEL/PROMOTION LABEL)
ONE MORE DAY
* K NO' 1 * K 444 NEW EDITION (MCA)
NEXT LIFETIME
619 ERYKAH BADU (KEDAR) 1 wk at No. 1 @ 503 %m&wﬁmwssmmﬁmm
21212 DON'T LEAVE ME 40 (34112 STRAIT PLAYIN'
BLACKSTREET (INTERSCOPE) SHAQUILLE ONEAL (T W.ISM/TRAUMAINTERSCOPE)
CUPID ONE IN A MILLION
3 1|14 112 (BAD BOY/ARISTA) 4|35 |28 AALIYAH (BLACKGROUND/ATLANTIC)
GHET.T.0O.UT. YOU BRING ME UP
@ 4 7 CHANGING FACES (BIG BEAT/ATLANTIC) 5|2 K-Cl & JOJO (MCA)
CAN WE DON'T LET GO (LOVE)
51313 SWV (JIVE) 4313833 EN VOGUE (EASTWEST/EEG)
IN MY BLOOD ON THE DANCE FLOOR
615)23 DRU HILL (ISLAND) 403906 MICHAEL JACKSON (EPiC)
LOVE IS ALL WE NEED COME WITH ME
9110 MARY J. BLIGE (MCA) 4912 KEITH SWEAT (FEAT. RONALD ISLEY) (ELEKTRAEEG)
THE SWEETEST THING CRUSH
8 8 8 REFUGEE CAMP ALL-STARS FEAT. LAURYN HILL (COLUMBIA} %53 ZHANE (ILLTOWN/MOTOWN)
BIG DADDY SMILE
@ 10119 HEAVY D (UPTOWN/UNIVERSAL) 7|4 SCARFACE (FEAT. 2PAC AND JOKNNY P) (RAP-A-LOT/NOQ TRYBE)
107113 HYPNOTIZE 48 | 45| 31 | BELIEVE | CAN FLY
THE NOTORICUS B.I.G. (BAD BOY/ARISTA) R. KELLY (WARNER SUNSET/ATLANTIC/JIVE)
| BELONG TO YOU (EVERY TIME | SEE YOUR FACE) ALL ABOUT THE BENJAMINS
® 12|11 ROME (RC 613 PUFF DADDY FEAT, THE LOX (BAD BOY/ARISTA)
FOR YOU FEMININITY
@ 14112 KENNY LATTIMORE (COLUMBIA) 014715 ERIC BENET (WARNER BROS.}
13111117 GET IT TOGETHER @ | 1 | ALL A DREAM
702 (BIV 10/MOTOWN} BIG MIKE (FEAT. ILL) (RAP-A-LOTNOO TRYBEMRGIN)
WHAT'S ON TONIGHT SARA SMILE
1411316 MONTELL JORDAN {DEF JAM/MERCURY) 52141114 AFTER 7 (VIRGIN)
CRUSH ON YOU WE TRYING TO STAY ALIVE
16118 LIL' KIM FEAT. LIL' CEASE (UNDEAS/BIG BEAT) @ = L WYCLEFF JEAN FEAT. REFUGEE ALLSTARS
RETURN OF THE MACK COME ON
1915 MARK MORRISON (ATLANTIC} 41936 BILLY LAWRENCE FEAT. MC LYTE (EASTWEST/EEG)
FOR YOU | WILL IT MUST BE LOVE
17115)23 MONICA (ROWDY/WARNER SUNSET/ATLANTIC} @ 5815 ROBIN S. (BIG BEAT/ATLANTIC)
MO MONEY MO PROBLEMS IT"
@ 28| 6 THE NOTORIOUS Bﬁ@ MASE & PUFF DADDY) (BAD BOY) 56148 4 MARY J. BLIGE (FEAT. R. KELLY) (MCA)
@ 2| 4 | STOMP 57143129 LET'S GET DOWN
GOD'S PROPERTY (B-RITE/INTERSCOPE) TONY TONI TONE (MERCURY)
DON'T WANNA BE A PLAYER SUMTHIN' SUMTHIN'
20109 JOE UIVE) 585425 MAXWELL (COLUMBIA}
21 [ 1811 | 4 PAGE LETTER 59 | 46 | 10 | THIS WEEKEND
AALIYAH (BLACKGROUND/ATLANTIC) ANN NESBY (PERSPECTIVE/A&M)
THINKING OF YOU SPIRIT
@ 22110 TONY TON! TONE (MERCURY) 66 | 4 SOUNDS OF BLACKNESS FEAT. CRAIG MACK (PERSPECTIVE)
TELL ME DO U WANNA EVERYTHING
23)17) 14 GINUWINE {550 MUSIC/EPIC) 691 2 MARY J. BLIGE (MCA)
24 | 23 | 34 { F LOVE ME SOME HIM 62 | 56 | 15 | THE THEME (IT'S PARTY TIME)
TONI BRAXTON (LAFACE/ARISTA) TRACEY LEE (BYSTORM/UNIVERSAL)
25127115 'LL BE 63|62 | 3 | THAT'S RIGHT
FOXY BROWN FEAT. JAY-Z (VIOLATOR/DEF JAM) DJ TAZ FEAT. RAHEEM THE DREAM (BREAKAWAY)
STEP INTO A WORLD (RAPTURE'S DELIGHT} LET IT GO
3|9 KRS-ONE (JIVE} 6415213 RAY J (EASTWEST/EEG)
EVERY TIME | CLOSE MY EYES MY HEART IS CALLING
2724123 BABYFACE (EPIC) _ 7|2 WHITNEY HOUSTON (ARISTA)
N & ON FULL OF SMOKE
22|22 ERYKAH BADU (KEDAR/UNIVERSAL) @ 2 CHRISTION (ROC-A-FELLAVDEF JAM/MERCURY)
CALL ME TRIUMPH
29)30|6 TOO SHORT & LIL' KIM (JIVE} @ —|1! WU-TANG CLAN (LOUD)
300299 | MY BABY DADDY @ |1 JOCKIN' MY STYLE
B-ROCK & THE BIZZ (TONY MERCEDES/LAFACE) | CRAIG MACK (STREET LIFE/ALL AMERICAN)
31(25/17]| You DON'T HAVE TO HURT NO MORE 69 16722 A
MINT CONDITION (PERSPECTIVE/A&M) FREAK NASTY (HARD HOOD/POWER/TRIAD)
@ 3318 HOPELESS 701{65] 14 JUST THE WAY YOU LIKE IT
DIONNE FARRIS {COLUMBIA) TASHA HOLIDAY {(MCA)
5 MILES TO EMPTY GET YOUR GROOVE ON
@ 16 BROWNSTONE (MJJ/WORK/EPIC) —|2 GYRL (SILAS/MCA)
W|32(23 CAN'T NOBODY HOLD ME DOWN 72163116 REQUEST LINE
PUFF DADDY (FEAT. MA_SE) (_BAD BOY/A_RIS_Ti\_)_. ZHANE (ILLTOWN/MOTOWN)
WHO YOU WIT GOING BACK TO CALI
@ 25 JAY-Z (QWEST/WARNER BROS.) @ 7413 THE NOTORIOUS B.I.G. {BAD BOY/A_RISTA_)_
NOTORIOIS THUGS | CAN LOVE YOU
36|37 6 THE NOTORIOUS B.1.G. (BAD BOY/ARISTA} @ 752 MARY J. BLIGE (MCA)
40 | 4p | WHAT KIND OF MAN WOULD | BE 75|64 | 8 | LOVEDON'T LOVE YOU ANYMORE
MINT CONDITION (PERSPECTIVE/A&M) LUTHER VANDROSS (LV/EPIC)
Q Records with the greatest airpiay gains. © 1997 Billboard/BPI Communications.
1119 |NO DIGGITY 14|86 GET ME HOME
BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) FOXY BROWN FEAT. BLACKSTREET (VIOLATOR/DEF JAM)
20219 YOU'RE MAKIN' ME HIGH 15 {12 | 4 | KNOCKS ME OFF MY FEET
TONJ BRAXTON (LAFACE/ARISTA) DONELL JONES (LAFACE/ARISTA}
3|3 |5 | PONY 16119 4 | NOTIME
GINUWINE {550 MUSIC/EPIC) LI’ KIM FEAT. PUFF DADDY (UNDEAS/BIG BEAT)
4 | | 1 | HAIL MARY 17 | 14 | 21 | MY BOO
MAKAVELI {DEATH ROW/INTERSCOPE) GHOST TOWN DJ'S (SO SO DEF/COLUMBIA)
51912 ASCENSION (DON'T EVER WONDER) 18| — 1|2 {F | RULED THE WORLD
MAXWELL (COLUMBIA) NAS (COLUMBIA)
617113 ONLY YOU 1917111 LAST NIGHT
112 FEAT. THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) AZ YET (LAFACE/ARISTA}
76| 3 | UN-BREAK MY HEART 20022129 ALL THE THINGS (YOUR MAN WON'T DO)
TONI BRAXTON {LAFACE/ARISTA) JOE (ISLAND)
8l4]3 NOBODY 21118] 2 | BELIEVE IN YOU AND ME
KETTH SWEAT FEAT. ATHENA CAGE (ELEKTRAEEG) WHITNEY HOUSTON (ARISTA)
9| 5| 3 | !CANMAKEIT BEYTER 22| — |38 LADY
LUTHER VANDROSS (LV/EPIC) D'ANGELO (EM1)
101126 TOUCH ME TEASE ME 23| — | 16| WHYI LOVE YOU SO MUCH
CASE FEAT. FOXXY BROWN (SPOILED ROTTENDEF JAM) MONICA (ROWDY/ARISTA}
1nl—11 TEARS 242331 KILLING ME SOFTLY
THE ISLEY BROTHERS (T-NECK/ISLAND) FUGEES (RUFFHOUSE/COLUMBIA)
12110 16 TWISTED 2% —1|2 COLD ROCK A PARTY
KEITH SWEAT (ELEKTRA/EEG) MC LYTE (EASTWEST/EEG)
TELL ME . .
131611 DRU HILL USLAND) Recurrents are titles which have appeared on the Hot R&B
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

2 MUCH BOOTY (IN DA PANTS) (Tango Rose, ASCAP)

5 MILES TO EMPTY (The Night Rainbow, ASCAP/Brown Girl,
ASCAP/Mike's Rap, BMI)

THE BEGINNING OF THE END Uugganaut Plastic,
ASCAPRogii. ASCAP/EMI, ASCAP/Deranged Furik,
ASCAP/lelly's Jams LL.C., ASCAP)

BIG DADDY (Dofat, BMI/Warner-Tamerlane, BMI/Soul On
Soul, ASCAP/EM! April, ASCAP/Riefman, ASCAP) HL/WBM
BILL (Miss Butch, BMI/Warren Hildebrand, BMI)

BLOOD ON THE DANCE FLOOR (Warner-Tamerlane,
BMI/Zomba, ASCAP/Dorril, ASCAP) WBM

CALL ME (FROM BOOTY CALL) (Zomba, BMI/Srand
BrgI/Undeas, BMIiWamer Chappell, BMI/Zomba, ASCAP)
WBM

CAN'T NOBODY HOLD ME DOWN (lustin Combs,
ASCAP/Sugarhilt, BMIZEMI April, ASCAP/Amani, ASCAP/july
Six, ASCAP/NASHMACK, ASCAP/M. Bgtha, ASCAP/Buchu,
ASCAP) HL

COME ON (B.K. Lawrence, BMI/Warner Chappell, BM{/2000
Watts, ASCAP) WBM

CUPID {(Arn, ASCAP/EMI April, ASCAP/Beane Tribe.
ASCAP/C.Sills, ASCAP/Kevin Wales, ASCAP/Justin Combs,
ASCAP) HL

THE CYPHER: PART 3 {Cutiass, BMI/jumping Bean,
BMi/Mycenae, ASCAPWB, ASCAP/Cold Chillin’, ASCAP) WBM
DA’ DIP (Eric Timmons)

DA’ DIP (Enc Timmons}

DO G'S GET TO GO TO HEAVEN? (Sybiesons, BMI/Steady
Mobbin’, BMI/EMI Blackwood, BMI) HL

DON'T GO (Tee Rick Hits, BMI)

DON'T KEEP WASTING MY TIME (Ted-On, BMI/Mr. Jimmy,
ASCAP/Arcness, BMI}

DON'T LET GO (LOVE) (FROM SET IT OFF) (Organized
Noize, BMI/Hitco, BMI/Sailandra, ASCAP/One OI' Ghetto Hoe,
ASCAP/WB, ASCAP/Belt Star, ASCAP/AImo, ASCAP) WBM
DON'T WANNA BE A PLAYER (FROM BOOTY CALL)
(Zomba, ASCAP/Kiely, ASCAP/Conversation Tee, ASCAP/EMI
Biackwood, BMI/Rodney Jerkins, BMI/Foray, SESAC/1972,
SESAC/Henchmen, BMI) HL/WBM

DO THE DAMN THING (Lil' Joe Wein, BMI)

DO YOU BELIEVE? (Inkyju, ASCAP)

EMOTIONS (Creators Way, ASCAP)

EVERY TIME | CLOSE MY EYES {Sony/ATV LLC, BMi/Ecaf,
BMI} HL

FEELIN' IT (Lil Lulu, BMI/Biggie, BMI/EMI Blackwood,
BMI/Songs Of PolyGram Int'l, BMI/Motown, BMI) HL
FEM)ININ|TY {India B., BMI/Putty Tat, BMl/Kumi Na Tatu,
BMI

FOR YOU § WILL (FROM SPACE JAM) (Reaisongs.
ASCAP/WB, ASCAP) WBM

FOR YOU (Colour'd, ASCAP/PSO, ASCAP) WBM

FULL OF SMOKE (Poetry In Motion, BMI)

FULTON ST. (DAMASTA. ASCAP/Polygram Int'l, ASCAP/tself,
ASCAP/ERMA. ASCAP/Donril, ASCAP/Zomba. ASCAP) WBM
GANGSTAS MAKE THE WORLD GO ROUND (Gangsta
Boogie, ASCAP/WB, ASCAP/Reai N Ruff, ASCAP/Base Pipe,
ASCAP/Wamer-Tamertane, BM!) WBM

GET IT TOGETHER (Check Man, ASCAP/Ness, Nitty &
Capone, ASCAP/WB, BMI) WBM

GET YOUR GROOVE ON (FROM BAPS) (Plaything,
ASCAP/Smooth As Silk, ASCAP/Zomba, ASCAP/Funk Groove,
ASCAP) WBM

GHETTO LOVE Zomba, ASCAP/BDP, ASCAP/Jobete,
ASCAP/Bring The Noize, BMI/So So Def American, BMI/EM!
April, ASCAP/AIr Control, ASCAP/Throwin’ Tantrums, ASCAP)
HUWBM

GH.ET.T.0.U.T. Zomba, BMI/R Kelly, BMI) WBM

G.0.D. PT. lIf (Careers-BMG, BMI/Albert Johnson, BMI/BMG,
ASCAP/Juvenile Hell, ASCAP/Unicity, ASCAP/MCA. ASCAP)
GONNA LET U KNOW (Basstone, BMI/Pay Town, BMI)
HARD TO SAY I'M SORRY (Double Vision, ASCAP/Warner-
Tamerlane, BMI/Ecaf, BMI} HLAWBM

HEAD OVER HEELS (Sony/ATV Songs, BMI/Rye, BMI/iI Wil.
ASCAP/Zomba, ASCAP/Slam U Well, ASCAP/Jelly’s Jams
L.L.C., ASCAP/12 & Under, BMI/Jumping Bean, BMI} HLAWBM
HYPNOTIZE (Big Poppa, ASCAP/Justin Combs, ASCAP/EMI
April, ASCAP/Mystery System, BMI/Almo, ASCAP/Badazz.
ASCAP/Danica, BMI/Entertaining, BMI) HL/WBM

| ALWAYS FEEL LIKE (SOMEBODY'S WATCHING ME)
(Burrin Avenue, BMi/Big P, BMI/Beats By The Pound, BMI)

| BELIEVE | CAN FLY (FROM SPACE JAM) (Zomba,

BMI/R Kelly, BMi) WBM

| BELON()S T0 YOU (EVERY TIME | SEE YOUR FACE) (Mike's
Rap, BMI

| DON'T KNOW (FROM SPRUNG) {Scrivs, BM/Sounds Of A
Poet, BMI/Moe Stewart, BMI/PMP, BMI/Longitude, BMi/Nude,
ASCAP/Young Style, ASCAP/Beyond Boundaries, ASCAP)
WBM

IF | COULD CHANGE {FROM ¥'M BOUT IT) (Burrin Avenue,
LLC, ASCAP/itself, ASCAP/Big P, ASCAP/Beats By The Pound,
ASCAP/Bomb Shelter, ASCAP)

|F TOMORROW NEVER COMES (Major Bob, ASCAP/BMG,
ASCAP) HL/WBM

IF U STAY READY (Sheppard Lane, BMI/Songs Of PolyGram
Int’l, BMI/Songs Of PolyGram, BMI/Q Baby.
ASCAP/Reelykiplay, ASCAP/Polygram int'l, ASCAP/Mobbstar,
ASCAP)

| GAVE YOU EVERYTHING (Graham, PRS/Rondor, PRS) WBM
I'LL BE (Slam U Well, ASCAP/Jelly’s Jams LLC., BM|/Twelve
And Under, BMI/Jumping Bean L.L.C., BMi/Lil Lulu, BMI/A La
Mode, ASCAP/Rene Moore, ASCAP/EMI Virgin, ASCAP) HL

| LOVE ME SOME HiM/l DON'T WANT TO (EMI,
BMI/Cesadida, BMI/Sailandra, ASCAP/Almo,
ASCAP/Plaything, BMI/Too True, ASCAP/R Kelly, BMI/Zomba,
BMI) HL/WBM

I’M NOT FEELING YOU (Funkmaster Flex. ASCAP/Relana,
ASCAP/Silty, BMI/Sequins At Noon, ASCAP/Borzoi, ASCAP)
IN MY BED (Hrtco, BMI/Brown Lace, BMI/Longitude,
BMI/Zomba, BMI/Stacegoo, BMI/Warner-Tamerlane,
BMI/Boobie-Loo. BMI) WBM

| SHOT THE SHERIFF (Zomba, ASCAP/House Of Fun.
BMY/337 LLC, ASCAP/Cayman, ASCAP/PolyGram,
ASCAP/Fifty-Six Hope Road, ASCAP/Odnil, ASCAP/Polygram
Int'l, ASCAP) HL/WBM

IT MUST BE LOVE (Spec-o-lite, ASCAP/Traco, BMI)

IT'S OVER NOW (FROM GRIDLOCK'D) {Ecaf, BMI/Sony/ATV
LLC, BMI)

JAZZY BELLE (Organized Noize, BMi/Hitco, BMI/Chrysalls,
ASCAP/Gnat Booty, ASCAP) WBM

JUST ANOTHER CASE (Dunbar, BMI/Green Mountain,
BMI/Unichappell, BMY/Aliey, BMI/Trio, BMI/Def Jam,
ASCAP/Rhythm Mlunt, ASCAP/Aerosol, ASCAP)

JUST THE WAY YOU LIKE IT (Priceless, BM/Steven Jordan,
BMI/Joe’s, ASCAP/Music Corporation Of America, BMI/The
Price Is Right, BMI) HL

KEEP IT ON THE REAL (Songs Of PolyGram Int'l, ASCAP)
KEEP ON RISIN' (FROM THE 6 TH MAN) (Gradington,
ASCAP/MCA, ASCAP)

LET iT GO (FROM SET IT OFF) (Human Rhythm,
BM!/Daaa'!!, ASCAP/Fat Hat, ASCAP)

LET ME CLEAR MY THROAT (Kool, ASCAP/CLR, ASCAP/WB,
ASCAP) WBM

LIKE THIS AND LIKE THAT (FROM THE 6 TH MAN)
(Shapiro, ASCAP/Bernstein & Co., Inc., ASCAP}

LOVE IN AN ELEVATOR (Kharatroy, ASCAP/B Black,
ASCAP/Fair-Elm, ASCAP/WB, ASCAP) WBM

MAKE UP YOUR MIND (Songs Of PolyGram Int'l, ASCAP/Beat
Wise, ASCAP/Stone Jam, ASCAP/WB, ASCAP/Chrysalis,
ASCAP/All, ASCAP) WBM

MY BABY DADDY (Pepper Drive, BMI/Raw Cast, ASCAP/EMI
April, ASCAP/Steel Chest. ASCAP/Heavy Harmony) HL

MY LOVE WON'T FADE AWAY (PolyGram, ASCAP/Uncle
Buddies, ASCAP/Dream Image IDG, BMI/Connotation,
BMI/Wamer-Tamerlane, BMI/Zam, ASCAP/Annotation,
ASCAP/WB, ASCAP) WBM

NO ONE BUT YOU (FROM BAPS) (Spanish Ghetto Diamond,
BMi/Black Marble, BM|/Jumping Bean L.L.C., BMI)

NO ONE KNOWS ABOUT A GOOD THING (YOU DON'T HAVE
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g % | ¥ | TITLE % % | & | TITLE )

=S| 2| arTisT (LABEL/PROMOTION LABEL} £ | S| 2 | ARTIST (LABEL/PROMOTION LABEL}

GET YOUR GROOVE ON
* & NO.1 & & 38 | 38| 3 | GvaL (SASMCA)
G,H,ETT.OUT. NNA LET U KNOW
(D14 CHANGING FACES (Bic BEAT/ATLANTIC) 2whs atho. 1| | 39 [ 42 | 7 SP 8UD& ’ﬁzongFm. KEITH SWEAT (ISLAND)
@ 3012|! BELONG TO YOU (EVERY TIME | SEE YOUR FACE) 403511 REQUEST LINE
ROME ZHANE (ILLTOWN/MOTOWN)
3125 HYPNOTIZE 34 FEELIN' IT
THE NOTORIOUS 3.1.G. (BAD BOY/ARISTA) JAY-Z (ROC-A-FELLA/PRIORITY)
@ 8|3 THINKING OF YOU/LET'S GET DOWN 2143012 JUST THE WAY YOU LIKE IT
TONY TON! TONE (MERCURY) TASHA HOLIDAY (MCA)
@ 614 DON'T WANNA BE A PLAYER 4313914 GHETTO LOVE
JOE (JIVE) DA BRAT FEAT. T-BOZ (SO SO DEF/COLUMBIA)
(5) 7 |13 CUPID 44|37 | 12 | GANGSTAS MAKE THE WORLD GO ROUND
112 (BAD BOY/ARISTA) WESTSIDE CONNECTION (LENCH MOB/PRIORITY)
RETURN OF THE MACK | GAVE YOU EVERYTHING
U 5|13 MARK MORRISON (ATLANTIC) 61| 4 APM (NEXT PLATEAU
MY BABY DADDY EMOTIONS
8 4 6 B-ROCK & THE BIZZ (TONY MERCEDES/LAFACE) 35 TWISTA (CREATOR'S WAY/BIG BEAT/ATLANTIC)
9109 FOR YOU 47146 | 2 IT'S OVER NOW
KENNY LATTIMORE (COLUMBIA} DANNY BOY (DEATH ROW/INTERSCOPE)
1011112 FOR YOU | WILL 48144 |14 I'M NOT FEELING YOU
MONICA (ROWDY/WARNER SUNSET/ATLANTIC) YVETTE MICHELE (LOUD)
| LOVE ME SOME HIMA DON'T WANT TO THAT S RIGHT
1219 TONI BRAXTON (LAFACE/ARISTA) @ B9 AZ FEAT. RAHEEM THE DREAM (BREAKAWAY)
12 9 |18 CAN'T NOBODY HOLD ME DOWN 50| 45 | 17 EVERY TIME | CLOSE MY EYES
PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA) BABYFACE (EPIC)
13| 14 | 14 | HARD TO SAY I'M SORRY 511481 9 WU-RENEGADES
AZ YET FEAT. PETER CETERA (LAFACE/ARISTA} KILLARMY (WU-TANG/PRIORITY)
23| 2 | SMILES TO EMPTY __| » | NOONE BUT YOU
BROWNSTONE (MJJ/WORK/EPIC} VERONICA (FEAT. CRAIG MACK) (H.O.LA/ISLAND)
BLOOD ON THE DANCE FLOOR FEMININITY
163 MICHAEL JACKSCN (EPiC) ENE ERIC BENET (WARNER BROS.)
COME ON KEEP IT ON THE REAL
a7 BILLY LAWRENCE FEAT. MC LYTE (EASTWEST/EEG) 65| 5 3X KRAZY (NOO TRYBE/VIRGIN}
17118115 WHAT'S ON TONIGHT @ _Va SEEIN' IS BELIEVING
MONTELL JORDAN (DEF JAM/MERCURY) ADRIANA EVANS (PMP/LOUD)
@ 26| 11 | FULL OF SMOKE 56 |52 | 11 | STEP BY STEP
CHRISTION (ROC-A-FELLA/DEF JAWMERCURY) WHITNEY HOUSTON (ARISTA}
I'LL BE MY LOVE WON'T FADE AWAY

19 | la_L 15 FOXY BROWN FEAT. JAY-Z (VIOLATOR/DEF JAM) _66__ ?__ ZAKIYA (DVE/A&M)

2022 30 3 58|54 | 14 T.0.N.Y. (TOP OF NEW YORK)

FREAK NASTY {HARD HOOD/POWER/TRIAD) CAPONE-N-NOREAGA (PENALTY/TOMMY BOY)

201519 YOU DON'T HAVE TO HURT NO MORE 59| 47| 4 G.0.D

MINT CONDITION (PERSPECTIVE/A&M) MOBB DEEP {LOUD)
22|19 15| GETIT TOGETHER 60149 9 SHO NUFF
1 702 (BIV 10/MOTOWN) TELAFEAT. EIGHTBALL & MIG (SUAVE HOUSERELATMTY)
IN MY BED UN-BREAK MY HEART
|2 DRU HILL {ISLAND) 6115931 TONI BRAXTON (LAFACE/ARISTA)
BIG DADDY SO GOOD
2471713 HEAVY D (UPTOWN/UNIVERSAL) 62160 3 ERICKA YANCEY (RCA)
IF | COULD CHANGE FULTON ST.
%5243 MASTER P FEAT. STEADY MOBBN (NO LIMITPRIORITY —|! LESCHEA {WARNER BROS.)
2127127 LET ME CLEAR MY THROAT 64 | 56| 32 NO TIME
DJ KOOL (CLR/AMERICAN/WARNER BROS.) LiL’ KIM FEAT. PUFF DADDY (UNDEAS/BIG BEAT)
1 SHOT THE SHERIFF ON & ON
7125|1 WARREN G (G FUNK/DEF JAM/MERCURY) 65|55 18 ERYKAH BADU (KEDAR/UNIVERSAL}
28|29 5 STOP THE GUNFIGHT 3 | JUST ANOTHER CASE
TRAPP (DEFF TRAPP/INTERSOUND) CRU FEAT. SUCK RICK (MOLATORDEF JAMMERCURY)
0|4 SPIRIT 1 DO YOU BELIEVE?
SOUNDS OF BLACKNESS FEAT. CRAIG MACK (PERSPECTIVE} THE BEATNUTS (VIOLATOR/RELATIVITY)
30 [ 30 | 15 | THE THEME (IT'S PARTY TIME) g | DO THE DAMN THING
TRACEY LEE (BYSTORM/UNIVERSAL) THE 2 LIVE CREW (LIL" JOE)
N(32]8 DON'T KEEP WASTING MY TIME 69|62 (26 COLD ROCK A PARTY
TEDDY PENDERGRASS (SUREFIRE) MCHTE (EASTWEST/EEG)
@ 1013 IF U STAY READY 70|57 16 | ALWAYS FEEL LIKE (SOMBODY'S WATCHING ME)
SUGA FREE (UNFADEABLE/SHEPPARD LANEASLAND) TRU FEAT ICE CREAM MAN (MASTER P) (NO IMIT/PRIORITY)
JAZZY BELLE TIGHT TEAM
B3|z QUTKAST {LAFACE/ARISTA) —|4 SHAMUS FEATURING FLU (RAW TRACK)
34|28 |11 | HEAD OVER HEELS 712|721 % LOVE IN AN ELEVATOR
ALLURE FEAT. NAS (TRACK MASTERSCRAVE/EPIC) JOHNNY GILL (MOTOWN)
35033 12| LET IT GO 736313 DO G'S GET TO GO TO HEAVEN?
RAY J (EAST!_VEST/EEG) RCHE RCH{OAKLAND HILLS 4151 0DEF JAMMERCURY)
36| 36| 24 | BELIEVE | CAN FLY 74 64| 10 STEP INTO A WORLD (RAFTURE'S DELIGHT)
R. KELLY (WARNER SUNSET/ATLANTIC/IVE) KRS-ONE (JVE)
SOMETIMES SWEET LOVE
5l 3 THE BRAND NEW HEAVIES (DELIOOUS VINYLRED ANT) —|7 ELEMENTS OF LIFE (RCA)
() Records with the greatest sales gains. © 1997 Bitlboard/BPI Communications and SoundScan, Inc.
TO CRY) (Warner-Tameriane, EMi/Boobie-Loo, BMI/Mayfield, 93 SWEET SEXY THING (0.C.D., BMI)
BMI) WBM 45 THAT'S RIGHT (Santron, BMY/Chris Jones, BMI}

28 ON & ON (Divine Pimp, ASCAP.Tribes Of Kedar, ASCAP/BMG, 34 THE THEME (IT'S PARTY TIME) (T. Lee, BMI/Guccizm,
ASCAP/McNooter, ASCAP/MCAMusic Corporation Of ASCAP/Mystery System, BM/Outer National, ASCAP/GW Jr.
America, BMI/McNooter, BMI) HL ASCAP)

41 REQUEST LINE (9 th Town, ASCAP/Naughty, ASCAP/Ya Ya, 85 THINGS'LL NEVER CHANGE/RAPPER'S BALL (WB,
ASCAP/DoWhatiGottaDo, ASCA>/Nick-0-Val, ASCAP/WB, ASCAP/Zappa, ASCAP/Zomba. BMI/E-Forty, BMI/Srand,
ASCAP) WBM BM|/Badass. ASCAP/LBN, ASCAP/Cyphercleff, ASCAP) WBM

5 RETURN OF THE MACK (Perfezt, BMI/SPZ, BMI/GEMA) 7 THINKING OF YOU/LET'S GET DOWN (Poiygram Int'|, ASCAP/

78 RUNAWAY (Salsoul, ASCAP/Vincent Montana, Jr., ASCAP) Tony Toni Tone, ASCAP/Way 2 Quik, ASCAP/916, BM(} HL

95  SAY... IF YOU FEEL ALRIGHT 1EMI April, ASCAP/Flyte Tyme, 83  TIGHT TEAM (Mr. Goss, ASCAP/Don Diamonte, ASCAP/Stils
ASCAP/Crystai Waters, ASCAPAFamous, ASCAP/Steel Chest, Diggin’, ASCAP/BMG, ASCAP/Peace Pipe, ASCAP/famal M.,
ASCAP/EMI Blackwood, BMI/rving, BM!) HLAWBM ASCAP)

53  SEEIN' IS BELIEVING (Sway Jay, ASCAP) 79 T.O.N.Y. (TOP OF NEW YORK) (Suite 28, ASCAP/Percy Coles,

64 SHO NUFF (Money-N-The-Pocket, ASCAP) ASCAP/NASHMACK. ASCAP/Sixth Of July, BMI)

94  SHOOKIE SHOOKIE (GIMME SOME OF YOUR SWEET 75 U CAN'T SING R SONG (Frantic Soulutions, ASCAP/Polygram
COOKIE) (3-Deep, BMiNVelie |rt'l, ASCAP) Int'l, ASCAP/C-Ya Later Sounds, BMI}

56 SO GOOD (Micon, ASCAP/Dre Baby, ASCAP) 98  WEEKEND THANG (Enck Sermon, ASCAP/Zomba,

21 SOMETIMES (London, ASCAP/Sony/ATV Tunes LLC, BMI/Miracle Baby J'ena, BMI) WBM
ASCAP/Black Chick, ASCAP) HL 89  WHATEVA MAN (Erick Sermon, ASCAP/Zomba, ASCAP/Funky

96  SPARKLE (EMI Blackwood, BMi/Rodney Jerkins, BMI/Me & Noble, ASCAP) WBM
My Boy, BMI/A-Phi, BMI/Shawn Daniels, BMI/Michael 48  WHAT KIND OF MAN WOULD | BE (Mint Factory,
Chambers, BMI) ASCAP/EMI April, ASCAP) HL

29 SPIRIT (EMI April, ASCAP/New Perspective, ASCAP/Michael 14 WHAT'S ON TONIGHT (Chrysalis, ASCAP/Mo’ Swang,
Anthony, ASCAP/For Ya Ear, ASCAP) ASCAP/Swing Mob, ASCAP/EMI April, ASCAP/Baj,

72 STEP BY STEP (FROM THE PREACHER'S WIFE) (Lennoxa, ASCAP/DeSwing Mob, ASCAP) HL/WBM
ASCAP/BMG. ASCAP) HL 71 WU-RENEGADES (Diggs Family, BMI}

26 STEP INTO A WORLD (RAPTLRE'S DELIGHT) (Zomba 88  YOU BRING THE SUNSHINE {Sony/ATV LLC, BMI/Ecaf,
ASCAP/BDP, ASCAP/Chrysalis, ASCAP/Embassy, BMI) WBM BMi/Yab Yum, BMi/Browntown Sound, BMI/EMI Blackwood,

49  STOP THE GUNFIGHT (Rap Ccnnection, ASCAP/Spec Twelve, BMI/Rodney Jerkins, BMI)

ASCAP/B.S.P., ASCAP/EMI Aprd, ASCAP/Justin Combs, 20  YOU DON'T HAVE TO HURT NO MORE (Mint Factory,
ASCAP/Big Poppa. ASCAP) HL ASCAP/EMI Apnl, ASCAP) HL

61  SUMTHIN' SUMTHIN’ (FROM LOVE JONES) (Sony/ATV 90  YOU WILL RISE (Sony/ATV LLC, BM{/Sony, ASCAP/Monza
Tunes LLC, ASCAP/Muszewell, ASCAP/Leon Ware, ASCAP} Flint, ASCAP/Ectipsedeck, ASCAP/Caprifair, ASCAP/Jizop,

68  SWEET LOVE (Qld Brompton Foad, ASCAP/Jobete, BMI) BMI/Eliza's Voice, ASCAP)
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
Tn P R&B A l B “ M s AND PROVIDED BY SoundScan®
. L
47 45 31

| 32 | CURTIS MAYFIELD WARNER BROS. 46348 (10.98'16.98) NEW WORLD ORDER | 24
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Dance

Coldcut Hits The Spot; Rhino Recalls Disco Queens

TASTY PIECES: Ya never can tell
what a deadline day will bring. Whilst
battling a wicked case of writer’s
block, Jeff Waye of the ever-fab Ninja
Tunes posse invaded our office, toting
the perfect antidote for our burned
brain—a sneak preview of the forth-
coming Coldcut single.

Actually, it's a sprawling, time-sen-
sitive revision of the renegade act’s
1989 debut recording, “Beats’n’
Pieces.” Fueled by a spine-crawling
hip-hop-derived beat, the track offers a
smorgasbord of sounds that range
from mind-numbing razor loops to bits
of Prokofiev’s “Peter And The Wolf.”
Wacky? Sure is. But it's crazy-catchy
and ripe to be embraced by kids who
are tired of the same ol’ thang.

Sporting remixes by Kid Koala and
DJ Food, “Beats’n’Pieces” isn't due
until late summer, with the album “Let
Us Play” due on Ninja/Caroline in
October. The set promises to be quite
the head trip, given word that Grand-
master Flash has just recorded a
guest appearance. We're salivating at
the prospect of a Coldeut tour, which is
to begin in November.

TWIRLIN ": Is there anyone out there
who is not lwing for “Mmmbop” by
Hanson? Judging by its rapid sprint
up the Hot 100 Singles chart, appar-
ently not. We're far from surprised. To
alad who spent many a sunny "70s Sat-
urday afternoon with an ear glued to
the top 40 hits countdown, this ditty
sparks a wonderful mental journey
back to the days when pop music didn’t
have to be hip or relevant. It just had
to be infectious fun. The good news is
that the act’s full-length Mercury
debut, “Middle Of Nowhere,” has at
least three or four equally strong sin-
gle prospects—starting with the
potential smash “Thinking Of You,”
which skittles with scratch-happy funk
beats and an anthemic chorus.
Clubland gets its own special version
of “Mmmbop” in the form of frothy
remixes by the Berman Brothers.
The production team juices up the beat
to a ginger hi-NRG pace, framing the
groove with ringing, Phil Spector-
esque bells and swirls of vibrant synth
lines. Best of all, the track kicks with
mainstream floor appeal without oblit-
erating the song or reducing the vocal
to a few blips over a bassline.
Mercury offers another yummy
dance/pop confection with “That’s The
Way I Get Down” by Baha Men. The
world-beat troupe weaves threads of
several K.C. & the Sunshine Band
disco chestnuts into a strobing, mod-
ern beat. Not surprisingly, pop radio
programmers are already tripping
over themselves to air this cutie, and
we’re betting that a healthy turntable
life is on the horizon, thanks to a savvy
remix by Hex Hector. Heavy props to
Mercury A&R guru Steve Greenberg
for his role in bringing some of the
carefree joy back to pop music—while
also guiding both of these projectsto a
creative conclusion that credibly
includes the dance music community.
Next on his agenda is the major-label
debut of Daphne Rubin-Vega. Can't
wait to see what they come up with.

IN THE MIX: Now here’s a compila-

Dance ©
TRAX ™
by Larry Flick

tion we're more than happy to bang the
drum for. The fine folks at Los Ange-
les’ City of Angels Records have gath-
ered some of the better electronic acts
in the West Coast underground for “Off
The Streets,” an album to benefit the
Central City Hospitality House in San
Francisco, which provides a safe haven
to runaways and homeless youth.

Beyond contributing to a good cause,
“Off The Streets” also offers some
smokin’ jams like “Mindtropolis” by
Mephisto Odysessy and “Snowcrash”
by Deluxe. How could you go wrong?
Buy it!

On July 8, Banco De Gaia will give
those duking it out for a piece of the
electronica sales pie a reason to sweat
with “Big Men Cry,” an eclectic, well-
crafted collection that fits comfortably
into this ongoing trend. However,
group mastermind and venerable syn-
thologist Toby Marks deserves a big
round of applause for not sacrificing
his vision in favor of pandering to tran-
sient music buyers. The Planet Dog/
Mammoth album will be previewed in
June by the single “Celestine,” which
features the sax work of Dick Parry,
whose solos can be heard on Pink
Floyd’s classic “Dark Side Of The
Moon.”

It looks like Ric Wake’s budding
DV8 Records is on the verge of its first
breakout smash with the charismatic
Third Party. These lovely gals have
been warming the hearts of main-
stream punters with “Can U Feel It,”
a house-inflected thumper that has a
hook that simply doesn’t quit. July will
see the act follow through on the
promise of that jam with an epony-
mous album that is packed with
sparkling gems. The firm guiding

s Dane
Bredkouis
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5. THE WAY WE WERE ANGELIQUE wigH
POWER

Breakouts: Titles with future chart potential,

based on club play or sales reported this week.
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hands of Wake and protégé producer
Richie Jones are strongly felt on spir-
ited anthems like “My Love Is Alive”
and “Waiting For Tonight,” both of
which deftly straddle the line between
credible street flavor and radio viabil-
ity. It’s a tough line to walk, but they
seem to do so with considerable charm
and remarkable ease.

All the world loves a diva, right? Of
course, it does. And that’s what Rhino
Records is banking on with “Disco
Queens,” a three-volume CD collection
tracing the history of dance belters
over the past 30 years. Each disc covers
a different decade, illuminating the
musical potency (and sometimes lack
thereof) of the larger-than-life women
who make the citizens of clubland tin-
gle. Although there’s not a lot in the
way of rare material here, the packag-
ing is kitschy good fun, and there’s no
doubt that the convenience of having
the best jams by the Pointer Sisters,
Patti LaBelle, Anita Ward, Sheila E.,
and Martha Wash all in one place is
certainly attractive.

‘While pop radio consumes the love-
ly ballad “When I Die” by No Mercy,
DJs are offered the springy house jam
“Bonita”—which has been deftly
remixed by Ralphi Rosario. Once
again, the Arista trio is in excellent
voice, wrapping its lush harmonies
around a thick and muscular bassline
that makes this the act’s most street-
credible effort to date.

Speaking of Arista, sister outlet
LaFace continues to flesh out Toni
Braxton’s budding image as a club diva
with a juicy 12-inch package that com-
bines Frankie Knuckles’ gorgeous
interpretation of the current single “I
Don’t Want” with the producer’s previ-
ously unreleased “director’s cut” remix
of “Un-Break My Heart.” If that’s not
enough incentive to seek out this single,
the label has also included La Braxton’s
stormin’ live performance of “Un-
Break My Heart” from last year’s Bill-
board Music Awards, which blends the
original ballad arrangement into Ernie
Lake and Bobby Guy’s now-classic
house version.

Here’s some good news for UK. fans
of Ultra Naté. The venerable diva’s
brilliant Strictly Rhythm debut,

.

Let It Pour. Producer Cevin Fisher, right, recently took a moment to chill with
pal Marques Wyatt of King Street Sounds at Miami's popular Groove Jet night-
club. He's taking a breather from promoting “Rain,” his current single on Subver-
sive Records U.K. Issued under the group name Wet Dreams, the house-driven
track features soulful, star-powered lead vocals by Kenard. “Rain” is deservedly
drawing raves from turntable artists all over the world and has triggered an
active round of bidding from stateside labels. Between promotional stops, Fisher
is working on severatl new projects, including the next Wet Dreams single, which

is due early this summer.

“Free,” has been picked up by the
smart folks at AM:PM Records. The
import pressing will include some of
the Mood II Swing’s mixes that have
all of clubland in a sweat, as well as
new versions by Full Intention and
R.I.P. Do yourself a favor and nab
copies of both the domestic and import
pressings. If the response to Naté’s
recent gig at the Hacienda and a smat-
tering of other U.K. venues is an accu-
rate barometer, “Free” is on the verge
of massive mainstream success abroad.
Perhaps that fire will spread and give

this wonderful artist the stateside pop
success she so richly deserves.

While we have AM:PM on the brain,
we want to turn you on to “Trippin’ On
Sunshine” by Smooth Touch, which is
due at the end of June. This is a must-
hear concoction from the mind of
Erick Morillo that screams summer
smash. Its hands-in-da-air chorus will
have you mentally flashing to a hot day
on the beach. Although Morillo’s ver-
sion will be hard to top, there are
remixes due from Nightbreed that
promise to keep ya butt a-shakin’.

S OUR BUSINESS .
10 Den o Park,
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July 16 - 18, 1997
Special Attractions :

» Keynote Addresses by Erik Bradley, Music Director, B96 Chicago; Pioneering
dance producer, Arthur Baker and Electronic Renegade Brian “B.T.” Transeau

e Special Chicago House Reunion with the legends of club music

e Clubland Unplugged featuring some of dance music’s leading singers ...
with a few surprise twists

e The Electronic Revolution rages on in three special artist/D| showcases

* A&R Juries -- music evaluation & career counseling from some of the
most influential minds in the music industry.

Discount Airline Information . .

CREGISTRATION INFORMATION

To Register: Cut out form and mail to:

You're eligible for special discount fares from ;
American Airlines for travel to Chicago, July 13

to July 21, 1997. Reservations must be booked
directly through PEPP TRAVEL at 1-800-877-9770. .
Please identify yourself as a

Billboard attendee.

Billboard Dance Music Summit

Attn: Maureen Ryan

1515 Broadway, 14th Floor, NY, NY 10036
or Fax to (212) 536-1400.

This form may be duplicated - please type or print clearly.

Make all payments to Billboard Magazine.
(Confirmation will be sent via mail - please allow 10 days!)

REGISTRATION FEES

Regular Billboard DJ’s Only
$255.00 $149.00

Early Bird (payment received by May 15th)

$305.00 $199.00
Pre-Registration (payment received by June 30th)

$355.00 $249.00
Full Registration (after June 30th and walk-up)

L.

Hotel -

Accommodations
Chicago Marriott Downtown
540 N. Michigan Avenue
For reservations, please call 1-800-228-9290.
Room rate $135.00 single or double.
Please be sure to state that you're with

Billboard’s Dance Music Summit
to receive discounted rate.

First Name
Last Name
Title
Company
Address

Registration Bag Inserts e
Call Michele Jacangelo at (212) 536-5088 to  State

Zip Code

Contact Information -

Maureen Ryan,
Director of Special Events

(212) 536-5002 ph. >
(212) 536-1400 fax ‘

www. americanradiohistorv.com

inquire about cost, quantity and shipping details.

' I'm paying by Check QVISA/MC  [JAmex
CreditCard#
Exp. Date -
Cardholder’s Name:
Cardholder’s Signature: _

ll  Cancellation Policy: All cancellations must be submitted

. in writing. Cancellations received between May 15th and
May 30th will be subject to a $75.00 cancellation fee.
Cancellations received between May 30th and june 30th
will be subject to a $175.00 cancellation fee. No refund
will be issued for cancellations received after june 30th.
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NASHVILLE—After more than 20
years in the music industry, the Bel-
lamy Brothers continue their creative
streak with the July 15 release of
“QOver The Line.” Co-produced by gui-
tarist Randy Hiebert, the album is on
the act’s own Bellamy Brothers
Records label with U.S. distribution
through Intersound. Howard and
David Bellamy have combined efforts

=

BELLAMY BROTHERS

with Intersound executives to create a
marketing campaign geared toward
making longtime fans aware of the
duo’s new release.

“‘Over The Line’ is filled with great
songs from beginning to end,” says
Intersound country VP/GM George
Collier. “It’s a fine combination of pas-
sionate ballads, rockin’ country, and
fun, but, most of all, it’s the Bellamy
Brothers that everyone has grown to
love. There is something for everyone
on this release.”

The Bellamy Brothers have always
created albums with songs that cover
a wide variety of lyrical and stylistic
territory. Their previous hits have run
the gamut, from the sly social satire of
“0Old Hippie” to the island beat of
“Reggae Cowboy” to the double-enten-
dre of “If T Said You Had A Beautiful
Body (Would You Hold It Against Me)”
to pretty ballads like “You Ain’t Just
Whistling Dixie.” Their new release
builds on that tradition with a variety
of songs from the country rock of the
title tune to the Cajun-flavored “Cata-
houla,” which also features Eddy
Raven and Jo-El Sonnier. There are
songs that look at relationships from
multiple angles, including the roman-
tic take of “Afterglow”; “Wonderful
Mistake,” which looks at the parent-
child relationship from a unique point
of view; and “My Wife Left Me For My
Girlfriend,” which explores an entire-
ly different relationship scenario.

“Tt ranges,” David says of the album.
“We are rocking out on a couple of
things; then there’s a Cajun track.
Then we have a song with a twist called
‘My Wife Left Me For My Girl-
friend’—it’s weird because we knew
someone that happened to. We tried to
write it as a woman’s empowerment
kind of song, where these two liberat-
ed girls really got fed up. I don’t know
how people will take that song ... We
also have a couple of things that have
aretro feel, like ‘Afterglow’”

The Bellamys say the album is
reflective of their live show, and
though, like many veteran acts, they’ve
had trouble getting radio airplay the
past few years, they continue to draw
enthusiastic crowds to their live per-
formances. “We have a strong college

ARTISTS & MUSIC

Bellamys Take A Step ‘Over The Line’

New Set’s Variety Aimed At Devotees, Young Fans

following,” Howard says. “They hire us
to do frat parties. The other day we did
one that had 5,000 people . . . They
know all our music. It’s got even us baf-
fled. That’s one reason why we are get-
ting more progressive musically. On
this album, to me, the mix sounds a lit-
tle more like how we sound live.”

The Bellamys say they draw their
biggest crowds in the Southwest region
of the U.S. and in Europe. “Texas and
Germany have kept us alive for years,
and a lot of acts, not just us,” David
says. “When we play clubs, even if it
was near one of those cowboy colleges,
we’d notice it was a really young audi-
ence, and they knew all our songs.

“They’d sit there and sing ‘Whistlin’
Dixie,’ ” Howard adds. “We even had
to change the feel of that song,
because live we do it a little more
uptempo, and they know the record.
They sing it slower, and they sing it so
loud we start conflicting. We have to
slow it down to go with the audience.
It’s the strangest thing.”

The Bellamys are booked by
William Morris. Intersound plans to
exploit their live success in promoting
the new album. “Touring will play a
large role in the marketing campaign
behind ‘Over The Line,’ ” Collier says.
“They’ve been labeled the Grateful
Dead of country music through their
consistent touring, and this is partic-
ularly true at colleges in the South and
Southwest. At Texas A&M in College
Station [Texas], the Bellamys recent-
ly sold out a 3,000-seat venue in just
under four hours. These fans know the
words to both the hits and the mater-
ial from the last record [1995’s ‘Sons
Of Beaches’}], which indicates that the
young country fan usually associated
with Bryan White and LeAnn Rimes
is equally interested in the Bellamy
Brothers. With the ‘Over The Line’
project, there will be a concentrated
effort to reach this younger demo-
graphic.”

“Over The Line” will be the first
single and is slated for a mid-June
release. David describes the song as
having a feel similar to Jackson
Browne’s “Running On Empty” and
says it’s the most radio-friendly cut
they’ve released in recent years. The
Bellamys also plan to shoot a video for
the first single.

The brothers admit that radio air-
play is an uphill battle, but they don’t
plan on giving up. “We get played on
radio, but getting played on reporting
stations—that’s the challenge,”
Howard says.

David adds, “We get played on like
2,500 radio stations, secondary sta-
tions . . . There are some independent
guys out there that have fun with the
musie.”

Intersound also plans a push at
retail. “Endeap and listening-post pro-
motion is a priority in our marketing
plan,” Collier says. “Our accounts are
very receptive when it comes to the
Bellamy Brothers, and you can expect
them to be a spotlight artist in their
summer country promotions.”

Skip Young, senior buyer for the
Hastings chain, says he’s looking for-
ward to the Bellamys’ release. “We've
bought them all along and have done
very well with them. As a matter of

fact, I'm expecting them to be on the
endcap program. I'm sure Intersound
will back them up. That is probably
their strongest country act right now,”
Young says.

Although independent product has a
tough time at country radio, when it
comes to retail, Young says there isn’t
much difference because consumers
don’t differentiate between major-label
and independent product. “Consumers
are looking for the artist, not the label,”
he says. “And the way things are today
and the way people shift, it’s tough to
keep up with them. I think back in the
old days, when everyone was on major

(Continued on page 38)

~

RCA Summit Meeting. RCA Label Group (RLG) executives gathered at Pinot
Bistro in Los Angeles following the Academy of Country Music Awards show.
Shown, from left, are RCA VP of promotion Mike Wilson; RLG VP of promotion
Dale Turner; Lonestar’s Richie McDonald, John Rich, and Keech Rainwater; Mar-
tina McBride; Lonestar’s Michael Britt; Mindy McCready; Kenny Chesney; Sara
Evans: RLG senior VP/GM Butch Waugh; RLG chairman Joe Galante; Clint
Black: Lonestar's Dean Sams; and RLG VP of sales Ron Howie.

BILLY YATES thought “I Smell Smoke,” the first single
from his forthcoming self-titled, self-written Almo Sounds
album, was doing OK when he began hearing that radio sta-
tions around the country had begun playing another cut
from his sampler cassette.

Yates, who has been around the block a time or two,
moved here 10 years ago from his native Missouri. “It took
five years of struggling to get my first writing deal,” Yates
tells Nashville Scene. He started getting songs cut by oth-

ers, most notably “I Don’t Need Your Rockin’ Chair” for
George Jones. “But I came here to be a singer,” Yates says,
“and T wouldn’t be happy until I was. I did everything the
hard way, it seems. I did showcases before I was really
ready. Now, I feel ready and
a little more focused. I'm
glad I'm getting this oppor- ]

tunity now, instead of five or

10 years ago.” as VI e

Yates says he landed on
Almo Sounds by mistake. “1 -
was showeasing for another w\g
label at the Exit/In, and
Garth [Fundis, president
of Almo] was coming in to ™
see somebody else. He hap-
pened to catch my set. I
had always thought, though,
that Garth would get what
I'm doing, which is what I've always done: straight-ahead
country.”

His song “Flowers,” with its emotional impact and sur-
prising shaggy-dog ending centered on death and drunk
driving, harks back to songs like “Rockin’ Chair” “I try real
hard as a writer just to write things that move me and try
not to get too caught up in the craft,” he says. “It’s more ful-
filling if T just write from the heart. Not everyone would
want to write about a death caused by drunk driving.”
“Flowers” (which he co-wrote with Monty Criswell) obvi-
ously began to have an impact on listeners. “My wife pre-
dicted that radio would jump on ‘Flowers,’ ” Yates says.

Fundis, who had originally planned “Flowers” as a later
single, says, “I've never been involved with a single swap
like this before. [Broadeast Data Systems] spins of ‘Flow-
ers’ were about to surpass ‘Smoke.” Dene Hallam [at
KKBQ Houston] started playing it, and Morgan Thomas
[at WKIX Raleigh, N.C.] and Nikki Thomas [at WKSF
Asheville, N.C.] and Jeff Garrison [at KMLE Phoenix],
and there were countless others. People were calling me,
saying, ‘Man, do you know what you have here? One secre-
tary at a station heard the PD playing it, and she came in his
office crying and said, ‘I know I'm butting in here, but could
you please play that again? It’s unbelievable!” He went in
the control room and played it on the air and got 27 phone
calls immediately. So now we’re putting a video together.
Some stations have switched to ‘Flowers,” some are still

by Chet Flippo

' Yates Finds Long-Awaited Bloom In
‘Flowers’; McCready Files Chapter 7

playing ‘Smoke,’ and some are playing both. With Billy, we
didn’t do a radio tour, we didn’t do showcases, we just went
out and played the music. What a novel approach.” In its
first week as the single, “Flowers” jumps to No. 62 on this
issue’s Hot Country Singles & Tracks.

ON THE ROW: Mindy McCready has filed a voluntary
Chapter 7 bankruptey petition in U.S. Bankruptey Court
for the Middle District of Tennessee. The petition stems
from litigation over a claim to exclusive management and
publishing agreements for MeCready. Her attorney, C. Ben-
nett Harrison Jr., says that the singer’s “existing assets do
not warrant continued defense of this litigation. The United
States Bankruptey Code is
designed to give debtors a
fresh start. That is exactly
what we are seeking for
Mindy McCready.”

Jerry Flowers has left
his post as director of the
Opryland Music Group,
the publishing arm of
Gaylord Entertainment,
according to sources (Bill-
board Bulletin, May 13).
Gaylord Entertainment
declined to comment on
the matter, and Flowers
could not be reached at press time. Flowers, a board mem-
ber of the National Music Publishers’ Assn., has spent
almost 25 years in the music industry as a singer/song-
writer; a label and publishing executive; and in the talent,
management, and touring fields. He joined Opryland
Music Group in 1987, his second stint at the company.

Hank Williams Jr. pairs with “Bring In 'Da Noise, Bring
In ’Da Funk” dancer Savion Glover for the opening seg-
ment for “ABC Monday Night Football.” The spot is being
shot by Music Row film and video firm Deaton Flanigen
Productions.

The musical “Always . . . Patsy Cline” is moving to off-
Broadway as the first production of Opryland Theatricals
Ine., a new subsidiary of Gaylord Entertainment. The show
will begin previews June 9 and will open June 24 at the Vari-
ety Arts Theatre in New York. “Always . .. Patsy Cline” is
based on an exchange of letters between the late singer and
a Houston fan. The show was first performed in Houston in
1988 and ran during the 1994 and 1995 seasons at the
Ryman Auditorium here.

Several Music City songwriters are off to France to attend
Miles Copeland’s seventh annual Printemps des Trouba-
dors. The meet is at Copeland’s 14th-century castle in the
Perigord region of France. Aaron Tippin’s “That’s As Close
As Tll Get To Loving You” came out of last year’s gathering.
Local writers attending this year include Paul Jefferson,
Gary Burr, Bob DiPiero, and members of dec Talk.
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- 53 TY HERNDON EPiC 67564/SONY (10.98 EQ/15.98) LIVING IN A MOMENT
10 8 9 56 | BROOKS & DUNN A’ ARISTA 18810 (10.98/15.98) BORDERLINE 1
48 | 37 38 | 68 | TRACY LAWRENCE A ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON 4
1| 14|01 [ A e onison O STATION SO LONG SO WRONG | 4 53 | 51 | 23 | MARY CHAPIN CARPENTER @ | I
COLUMBIA 67501/SONY (10.98 EQ/16.98)
* % % GREATEST GAINER * % % 50 | 49 | 48 11 | VARIOUS ARTISTS ArISTA 18821 (10.98/15.98) PEACE IN THE VALLEY | 31
19 18 5 WYNONNA CURB 11583/MCA (10.98/16.98) COLLECTION 9
TRIEE 3 n o ERIB G q 51 | 48 | 39 7 BIG HOUSE McA 11446 (10.98/15.98) BB BIG HOUSE | 33
A CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD
52 55 52 53 SAMMY KERSHAW @ MERCURY NASHVILLE 528893 (10.98 E/17.98)  POLITICS, RELIGION AND HER 17
14 12 14 8 TRACY LAWRENCE @ ATLANTIC 82985/AG (10.98/16.98) THE COAST IS CLEAR 4 @ 5 P - e y ( : e — =
CUR3 53092/UNIVERSAL (10.98/15.98 U
15 15 13 5 ALABAMA RCA 67426 (10.98/16.98) 'DANCIN' ON THE BOULEVARD 5
54 58 = 2 TAMMY GRAHAM CAREER 18842/ARISTA (10.98/15.98) TAMMY GRAHAM 54
16 18 19 30 | COLLIN RAYE A EPIC 67033/SONY (10.98 EQ/15.98) | THINK ABOUT YOU 5 55 % 68 3 VARIOUS ARTISTS rreL 0201 0 501198 T 55
K-T A .
17 10 12 | 5 | GEORGE STRAIT A% MCA 11428 (10.98/16.98) BLUE CLEAR SKY 1 5 1 61 63 | 4 | ALABAMA ron 60008 (.989.98 pRyp—— R
684 b R
18 16 16 46 | KENNY CHESNEY @ BNA 66908/RCA (10.98/15.98) ME AND YOU 9
" L 64 | 66 | 11 | MARK WILLS MERCURY NASHVILLE 532116 (10.98 EQ/15.98) MARK WILLS | 57
19 17 33 | CLINT BLACK A RCA 66671 (10.98/16.98 THE GREATEST HITS 2
) A X 58 | & 50 10 | MILA MASON ATLANTIC 82923/AG (10.98/15.98) THAT'S ENOUGH OF THAT | 43
22 | 24 | 81 | ALAN JACKSON A’ ARISTA 18801 (10.98/16 98) THE GREATEST HITS COLLECTION | 1 TRETR RS ETrp e —————— e T T
21 20 21 54 | MINDY MCCREADY A BNA 66806/RCA (9.98/15.98) TEN THOUSAND ANGELS 5 60 0 57 33 | GARY ALLAN DECCA 11482/MCA (10.98/15.98) R GRS 20
26 RE 98/16. "
@ ] 2 MR R b e Ll anas O L 61 54 56 65 | RICOCHET @ COLUMBIA 67223/SONY (10.98 EQ/15.98) RICOCHET 14
2] 5| 2 | LORRIE MDRGAN @5 668471708 {10/58/16 58 PRCAIRTEED 5 62 | 68 | 65 | 8 | LORRIE MORGAN A 3NA 66508/RCA (10.98/16.98) GREATEST HITS 5
2 |2 2 ! g Lot W @ R SR B e ) CUlCIEE ) 63 47 55 19 | CRYSTAL BERNARD RIVER NORTH 161207 (10.98/15.98) THE GIRL NEXT DOOR 47
25 | 21 | 17 | 4 | ARRONTIPPIN GREATEST HITS...AND THEN SOME | 17 JEFF FOXWORTHY @
RCA 67427 (10.98/16.98) 64 63 64 37 WARNER BROS, 46361 (10.98/16.98) CRANK IT UP — THE MUSIC ALBUM 3
26 | 23 | 22 | 53 | BRYAN WHITE A ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER | 7 65 | 67 | 59 | 37 | TRISHA YEARWOOD @ Mo 11477 (10.98/16.98) EVERYBODY KNOWS | 6
2 s b R 1R ACYIBYROI®IvcA nisasiiesie ga) e Ol 12 66 62 62 55 | TOBY KEITH @ MERCURY NASHVILLE 531192 (10.98 EQ/16.98) BLUE MOON 6
JOHN MICHAEL MONTGOMERY @
28 | 28| 29 | 33 | L1laNTIC 82947/AG (10 951698 WHAT | DO THE BEST | 5 67 | 65 | 61 | 34 | BR5-49 ARiSTA 18818 (10.98/15.98) BR5-49 | 33
29 29 25 14 | KATHY MATTEA MERCURY NASHVILLE 532899 (10.98 EQ/16.98) LOVE TRAVELS 15 68 69 67 48 | PAUL BRANDT REPRISE 46180/WARNER BROS. (10.98/16.98) CALM BEFORE THE STORM 14
34 | 33 | 50 | VINCE GILL @ mca 11422 (1098/16.98) HIGH t ONESOME SOUND | 3 89 | 52 | 47 | 3 | LITTLE TEXAS WARNER BROS. 46501 (10.98/16.98) UTTLE TEXAS | 47
31| 31 31 2] { TERRI CLARK @ MERCURY NASHVILLE 532879 (10.98 EQ/15.98) JUST THE SAME 10 0|71 70 95 | JEFF FOXWORTHY A2 WARNER BROS. 45856 (10 98/16.98) GAMES REDNECKS PLAY 2
32 | 30 i0 | 29 | DAVID KERSH cuURB 77848 (10.98/15.98) i GOODNIGHT SWEETHEART | 21 71 74 | 69 8 ROY ORBISON VIRGIN 42350 (10.98/16.98) THE VERY BEST OF ROY ORBISON 29
33 | 32 | 32 | 68 | PATTY LOVELESS ® EPIC67269/SONY (1098 EQ/15.98)  THE TROUBLE WITH THE TRUTH | 10 * % % HOT SHOT DEBUT % » »
34 | 35 | 37 | 25 | MARK CHESNUTT DECCA 11529/MCA (10.98/16.98) GREATEST HITS | 18 NEW ) 1 ROY ORBISON COLUMS3IA 67297/S0NY (5.98 £Q/9.98) SUPER HITS | 72
35 | 40 | 44 | 86 | TIM MCGRAW A CURB 77800 (10.98/16.98) ALL | WANT 1 @ RE-ENTRY 7 STEPHANIE BENTLEY EPIC 66877/SONY (10.98 EQ/15.98) HOPECHEST | 60
36 | 30 | 36 | 34 xﬁgl[gsldgvégizs&sww 5 THE BEST OF COUNTRY SING THE BEST OF DISNEY | 17 74 | 70 | 71 | 72 | THE MAVERICKS @ MCA 11257* (10.98/15.98) MUSIC FOR ALL OCCASIONS | 9
— 75 | 72 | — | 2 | ROYD.MERCER HOW BIG'A BOY ARE YA? VOLUME 1 | 72
37| 4 43 | 37 | TRAVIS TRITT @ WARNER BROS. 46304 (10.98/16.98) THE RESTLESS KIND 7 CAPITOL NASHVILLE 54781 /9.98/15.98) ’

with a running time that exceeds two hours, the RIAA multiplies shij
prices, which are projected from wholesale
Communications, and SoundScan, Inc.

(D Albums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sel ers indicated by a numeral foliowing the symbol. For boxed sets, and double albums
pments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. B indicates past or present Heatseeker titie. © 1997, Billboard/BPI

Bilboard. Top Country Catalog Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
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RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScane

= =
E E
3, x 3 o x 0 S
28 | 4| ARTIST TITLE | 25 25 | 28 |ARTIST TITLE| 25
2 | 32 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= ~2 | 3% | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2z
1 1 SHANIA TWAIN A° MERCURY NASHYILLE 522886 (10.98 EQ/16.98) 8weeksat No. 1 THE WOMAN IN ME | 118 14 15 ALABAMA A RCA 66410 (10.98/15.98) GREATEST HITS vOL. Il | 136
2 2 GARTH BROOKS A’ CAPITOL NASHVILLE 29689 (10.98/15.98) THEHITS | 126 15 12 BROOKS & DUNN A°® ARISTA 18658 (9.98/15.98) BRAND NEW MAN | 299
3 | 4 | PATSY CLINE A’ mca 12+ (7.98/12.98) 12 GREATEST HITS | 529 16 | 13 | TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN | 153
4 3 GEORGE STRAIT A® MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 243 17 17 GEORGE JONES A EPIC 40776/SONY 15.98 EQ/9.98) SUPER HITS | 320
5 6 VINCE GILL A° wCa 11047 (10.98/15.98) A ENJTOVERINDS YO D 18 14 BRYAN WHITE A ASYLUM 61642/EEG (10.98/15.98) BRYAN WHITE 99
6 5 TIM MCGRAW A® CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 164
19 19 THE CHARLIE DANIELS BAND A’ EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 394
1 8 WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 147
20 20 GARTH BROOKS A" CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 319
8 7 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 | 157
2 21 E g *(7.98/12.98
9 | 9 | ALISON KRAUSS A ROUNDER 0325 (9.98/15.98) NOW THAT I'VE FOUND YOU: A COLLECTION | 118 GEORCEISTHAI A S 5s6r (g 2niz0m CRIEERGIVRE &5
10 10 CHARLIE DANIELS @ EPIC 64182/50NY (5.98 £Q/9.98) SUPER HITS | 130 22 22 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7. 98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 142
1 18 PATSY CLINE A mCA 4038 (7.98/12.98) THE PATSY CLINE STORY | 146 23 25 MARY CHAPIN CARPENTER A COLUMBIA 48881/SONY (10,98 EQ/16.98) COME ON COME ON | 231
12 | 11 | GEORGE STRAIT A®MCA 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 499 24 | 24 | GEORGE STRAIT A mcA 10450 (9.9815.98) TEN STRAIT HITS | 100
13 | 16 | REBA MCENTIRE A’ MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | 189 25 | 23 | BROOKS & DUNN A‘ ARISTA 18716 110.98/15.98) HARD WORKIN' MAN | 195

Catalag albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albumns. Total Chart Weeks column refiects combined weeks title has appeared on Top Country Albums and Top Country Catalog. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mil-

lion units, with multimillion sellers indicated by a numeral following the symbol.

© 1997, Biltboard/BP) Communications and SoundScan, Inc

*Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other CO prices, are equivalent prices, which are projected trom wholesale prices. & indicates past Heatseeker title
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Inaugural Presidente Fest On Tap

PRESIDENTE STEPS UP: Industry
veterans in Latino markets have long
recognized the Dominican Republic as
a rich font of music. Now, that country
may become home to an annual musical
blowout that organizers hope will rival
Vina del Mar or Festival Acapulco.

The event is being dubbed Festival
Presidente De La Musica Latina, a
three-day music fest that runs June 20-
22 in Santo Domingo and is being spon-
sored by Dominican brewer Presidente.
Produced by Cérdenas, Fernandez &
Associates, the music happening is slat-
ed to be staged at the 50,000-seat Esta-
dio Olimpico de Santo Domingo. Tick-
ets are $9 for each day’s show.

The diverse musical lineup of Festi-
val Presidente is potent, considering it
is the inaugural edition. Among the
headliners are Fonovisa pop idolo
Enrique Iglesias, Sony’s fast-rising
ranchero artist Alejandro Fernandez,
and RMM'’s ever-caliente salsero Marc
Anthony.

Henry Cardenas, president of Car-
denas, Ferndndez & Associates, says
that the idea for the event originated
last year at a festival in Miami where
representatives of Dominican conglom-
erate Leén Jiménez Co., which owns
Presidente, approached Cérdenas about
doing a festival.

The Jiménez executives, recalls Car-
denas, wanted to do an event “that
would put the Dominican Republic on
the entertainment map.”

Cérdenas says negotiations are under
way to secure a TV broadeast.

Following are the artists booked to
perform at Festival Presidente.

June 20: Fernando Villalona, Ale-

Law
Notas

by Jolm L(mnert

jandro Fernandez, Enrique Iglesias.
June 21: Los Toros Band, Gilberto
Santa Rosa, Los Hermanos Rosario,
Emmanuel, Alejandra Guzman.
June 22: Eddy Herrera, Tito Rojas,
Marc Anthony, Ana Barbara, Carlos
Vives.

JUANGA, DURCAL MAKE HIS-
TORY: On the strength of an amazing
124% sales spike, “Juntos Otra Vez,” the
sparkling duet record by Ariola/BMG's
stars Juan Gabriel and Rocio Dircal,
sits atop The Billboard Latin 50 this
issue.

“Juntos Otra Vez,” which kites 7-1, is
an album of many firsts. It is the first
chart-topping album by Juan Gabriel,
Durecal, and BMG. Also, “Juntos Otra
Vez” is the first regional Mexican title
to scale the chart and the first double-
CD to reach No. 1.

As if that were not enough, “Juntos
Otra Vez” has also generated a top 10
hit, “El Destino.”

Please note that due to a production
error, “Juntos Otra Vez” is listed this
issue as the No. 1 poptitle. It actually is
the No. 1 regional Mexican title.

FROM ‘SAYONARA’ TO ‘HOLA":
Informed industry sources say that

Sony Music Asia senior VP Martin
Davis has been appointed to a high-
level position at Sony Music Latin
America (Billboard Bulletin, May 13).
Davis, who will be working closely with
Sony Music Latin America president
Frank Welzer, is expected to assume
his new post in the next few months.

CD EXPO 97 EXPANDS: In its sec-
ond year, CD Expo 97 is introducing the
inaugural Latin America Congress, a
series of industry panels slated to take
place July 29-31 at the Riocentro Pavil-
lion outside of Rio de Janeiro, Brazil.
The expo is set to run July 29-Aug. 3 at
the pavillion. Nic Garnett, director gen-
eral of the International Federation of
the Phonographic Industry, is booked to
speak at the congress.

Following are the scheduled panels
and panelists:

“Latin America And Caribbean Mar-
kets”: José Fortes, manager of EMI
Brasil’s rock act Os Paralamas Do
Sucesso; Tuti Gianakis, president of
0Oid Mortales; members of EMI Ar-
gentina act Pericos; and this columnist.

“Independent Market”: Andreas
Kisser and Paulo Pinto, members of
Sepultura; Pat Bradley, president of
the National Assn. of Independent
Record Distributors and Manufactur-
ers; Felipe Llerena, president of
Natasha Records; Carlos Eduardo
Miranda, partner in Excelente Discos.

“Radio”: Jodo Augusto, A&R direc-
tor of EMI Brasil; Washington Olivet-
to, partner in the W/Brasil advertising
agency; Clever Pereira, Radio Link
research company; Tutinha, owner of

(Continued on next page)
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LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
14 AMANDOLO (TOO LATE, TOO SOON) (Flyte Tyme,

ASCAP/FIPP, BMI/EMI, BMI)

22 AMOR DE MIEL (Edimonsa, ASCAP)

16 AZUCAR AMARGO (Sony Discos, ASCAP)

28 CON TINTA DEL CORAZON (De Luna, BMI}

35 CORAZON (BMG Songs, ASCAP)

18 COSAS BUENAS QUE PARECEN MALAS (Copyright
Control)

38 DEJA QUE LA GENTE D1GA (Copyright Control)

29 DEPENDO DE MI TRABAJO (Copyright Control)

5 EL DESTINO (BMG Songs, ASCAP)

17 EL NO TE QUIERE (Striking, BMI)

31 EL SOY YO (Copyright Controf)

21 EMOCIONES (Copyright Controt)

33 ESAS LAGRIMAS (EMOA, SESAC}

26 ESCUCHA A TU CORAZON (Copyright Control)

34 ESPIRITU LIBRE (Copyright Control)

24 JUGUETE (Copyright Controt)

19 LA CALLE DE LAS SIRENAS (Copyright Control)

40 LA PULGUERA (Copyright Control)

30 LA ROSA Uavier Aguirre, BMI)

32 LAST DANCE/THE HUSTLE/ON THE RADIO
{Management 3, BMI/Olga, BMI/Van Mccoy,
BMI/Warner-Tamerlane, BMI/Rick S, BMI/Sweet
Summer Night, ASCAP)

15 MI NINA MUJER (Edimonsa, ASCAP)

39 NO ME CORTES LAS ALAS (Vander, ASCAP)

10 NUBE VIAJERA (Rightsongs, BMI)

6 0 S0YO FUl (Crisma, SESAC)

20 PIENSA EN MI (Copyright Control)

8 QUIEN PIERDE MAS (Vander, ASCAP)

13 QUIERO ESTAR LOCO (Atbersan)

2 SECUESTRO DE AMOR (Flamingo}

36 SENORA, SENORA, SENORA (Copyright Control)

23 SE QUE YA NO VOLVERAS (BMG Songs, ASCAP)

11 SERPIENTE MALA (Lida Socapi, ASCAP)

7 SOLA OTRA VEZ (ALL BY MYSELF) (Eric Carmen,
BM1/Songs Of PotyGram Int'l, BMI)

9 SOLO CONTIGO (Huina)
SOLO EN Tl (ONLY YOU) (Sony/ATV Songs, BM1)

25 SUSUSUSUBIR (Milenio, ASCAP/Sir George, ASCAP}

37 TU OTRA VEZ (Crisma, SESAC)

3 UNIDOS PARA SIEMPRE (TN Ediciones, BMI}
4 YA ME VOY PARA SIEMPRE (EMI Blackwood, BMI}
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Hot Latin Tracks.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAV SUPPLIED BY BROADCAST
DATA SYSTEMS' RADIO TRACK SERVICE. 96 LAT

N MUSIC TATIONS ARE ELEC-

TRONICALLY MONITORED 24 HOURS A DAY 7 DAYS A WEE

ARTIST
LABEL/PROMOTION LABEL

TITLE
PRODUCER (SONGWRITER)

*xxNO. 1% * %

POLYGRAM LATINO

J.CARRILLO (A.VILLAREAL

ALEJANDRO FERNANDEZ

& NUBE VIAJERA

1| 1| 1| 4 | ENRIGUEIGLESIAS SOLOENTI
FONQ 4 weeks at No. 1 R.PEREZ-BOTIIA (V.CLARKE}
5] 2 | 3 | g | LOS TUCANES DE TIJUANA SECUESTRO DE AMOR
EMI LATIN G.FELIX (M.QUINTERO LARA,
3] 3 | — | 2 | LOSTIGRES DEL NORTE UNIDOS PARA SIEMPRE
FONOVISA E.A.HERNANDEZ {J.BORREGO)
4 | 4 | 4 | 11 | LOSTEMERARIOS YA ME VOY PARA SIEMPRE
[ FONOVISA A.ANGEL ALBA (J.V.FLORES)
@ 7 8 3 JUAN GABRIEL/ROCIO DURCAL EL DESTINO |
ARICLA/BMG J.GABRIEL {J. GABRIEL
6 6 5 9 MARCO ANTONIO SOLIS 0 SOy 0 FUI
FONOVISA M.A.SOLIS (M.A.SOLIS
71 5 | 5 | 7 | CELINEDION SOLA OTRA VEZ
550 MUSIC/SONY D.FOSTER (E.CARMEN S.RACHMANINOFF) l
8 3 7 13 BRONCO & QUIEN PIERDE MAS
FONOVISA BRONCO (J.GUADALUPE ESPARZA)
@ GRUPO LIMITE SOLO CONTIGO
0] 9 |10
12

SONY LATIN/SONY

SONY DISCOS/SONY PMARTINEZ (MASSIAS)

18 | 2 3 | OLGA TANON SERPIENTE MALA

WEA LATINA O.TANON (R.BARRERAS

13 | 18 | 11 | INTOCABLE ¢ Y TODO PARA QUE

EMI LATIN J.LAYALA (PREYNA)

19 | 7 4 CONJUNTO PRIMAVERA ¢ QUIERO ESTAR LOCO
FONO V.MATA,C.PRIMAVERA (M.A.SANCHEZ) |

20 | 15 | 10 | JON SECADA ¢ AMANDOLO

SBK/EMI LATIN J.HARRIS I T.LEWIS J SECADA (J.JAM. TLEWIS)

151 12 ] 14 7 LOS ANGELES AZULES MI NINA MUJER

DISA/EMI LATIN J.MEJIA AVANTE (J.MEJIA AVANTE)

FEY & AZUCAR AMARGO

M.ADLANEDO.D.BORADON| (M.ADLANEDO.D.BORADONI} |

LORENZO ANTONIO

@ EL NO TE QUIERE |

FONOVISA TMORRIE (TMORRIE)
LOS REHENES & COSAS BUENAS QUE PARECEN MALAS
FONOVISA J.TORRES (J.TORRES)

eeHH
- |
o
=
o
oo

BAH
POLYGRAM LATINO

LA CALLE DE LAS SIRENAS
M.FLORES (M.FLORES KABAH,FITTE)

l

GRUPO MOJADO

POLYGRAM LATINO

J.CARRILLO (MASSIAS)

|

® PIENSA EN MI
20 15 16 24 FONOVISA | LOZANO (D.MAIO.Z RIBE{RO.M.SOARES
MILLIE ® EMOCIONES
@ NEW } ! EMI LATIN M.FLORES K.C.PORTER (C.FAROLFi,D.BOSIO,N.FRAGILE) |
(@)| 25 | w0 | 3 | PACOBARRONYSUS NORTENOS CLAN AMOR DE MIEL
DISA/EMI LATIN D.CHAVEZ (R.SAN MARTIN) l
23| 17| 15| 7 | DIEGO TORRES & SE QUE YA NO VOLVERAS
- RCA/BMG C.VALLI {D.TORRES.D.THOMAS M. WENGROVSKI)
GRUPO LIMITE JUGUETE

YOLANDITA MONGE
WEA LATINA

¢ SUSUSUSUBIR
S.GEORGE (G.GARCIA GARCIA)

2% | 22 | 26 | 10 | LAURAPAUSINI ® ESCUCHA A TU CORAZON
WEA LATINA _ ACERRUTD.PARISINI (CHEOPE,L PAUSINI.V.MASTROFRANCESCO, A MASTROFRANCESCOC, COHIBA
27 | 25 | 33 | 4 | ANABARBARA Y SIEMPRE
FONOQVISA J.AVENDANO LUHRS (L.ALBA)
28 | 27 | 30 | 7 | LOS CAMINANTES CON TINTA DEL CORAZON
LUNA/FONOVISA A.DE LUNA (L.HERNANDE?Z)
LOS MISMOS DEPENDO DE MI TRABAJO
NEW ’ ! EMI LATIN LOS MISMOS (M.MARROQUIN
BOBBY PULIDO ROSA

35 39 3 EMI LATIN £ ELIZONDO (J.AGUIRR_EL.'
SAMURAY EL SOY YO
i 30 4 3 DISA/EMI LATIN NOT LISTED (M.A.ESTRADA)
32 | 28 | 28 | 5 | SELENA ® LAST DANCE/THE HUSTLE/ON THE RADIO
EMI LATIN A.B.QUINTANILLA IIl (PJABARA,V.MCCOY,D.SUMMER G MORODER)
G| w7 | — | 2 | GILBERTO SANTA ROSA ESAS LAGRIMAS
SONY TROPICAL/SONY J.LUGO,G.SANTA ROSA (O.ALFANNG)
3 | 2 | 29 | 4 | EDNITANAZARIO  ESPIRITU LIBRE
EM( LATIN E.NAZARIO,K.C. PORTER (R.BARRERAS)
35 | 34 | 35 | 9 | LATRADICION DEL NORTE ® CORAZON
ARIOLA/BMG E.FAGUILAR (J.SERRANQ)
RAUL ORTEGA Y SU BANDA ARRE  SENORA, SENORA, SENORA
NEW ’ ! FONOVISA R.ORTEGA (D.DE KALAFE)
JOSE JAVIER SOLIS TU OTRA VEZ
39 - 2 FONOVISA M.A.SOLIS (M.A.SOLIS)
1 | — | 2 | GRUPOMANIA DEJA QUE LA GENTE DIGA
SONY TROPICAL/SONY H.SERRANO (0.SERRANO)
2 | 33| 2| g | LOSYONIC'S # NO ME CORTES LAS ALAS
FONOVISA R.GONZALE?Z {C.MONTERQ)
FITO OLIVARES LA PULGUERA
40 57 3 EMi LATIN R.OLIVARES (N.TREVINO)

POP TROPICAL/SALSA REGIONAL MEXICAN
27 STATIONS 17 STATIONS 57 STATIONS

1 ENRIQUE IGLESIAS FONO-
visA SOLOENTI
2 CELINE DION 550 MUSIC/SONY
SOLA OTRA VEZ
3 JON SECADA SBK/EM!
AMANDOLO
4 DIEGO TORRES RCA/BMG
SE QUE YA NO VOLVERAS
5 FEY SONY LATIN/SONY
AZUCAR AMARGO
6 EDNITA NAZARIO EMI LATIN
ESPIRITU LIBRE
7 LAURA PAUSINI WEA LATINA
ESCUCHA A TU CORAZON
8 OLGA TANON WEA LATINA
SERPIENTE MALA
9 YOLANDITA MONGE WEA
LATINA SUSUSUSUBIR
10 MINERVA CAIMAN
LLORANDO POR TI
11 KABAH POLYGRAM LATINO
LA CALLE DE LAS SIRENAS
12 MILLIE EM LATIN
EMOCIONES
13 MARTA SANCHEZ POLYGRAM
LATING MOJA Mi CORAZON
14 SELENA EMI LATIN LAST
DANCE/THE HUSTLE/ON THE. ..
15 JUAN GABRIEL/ROCIO DUR-
CAL ARIOLABMG EL DESTINO

1 FRANKIE NEGRON WEACARIBEWEA
LATINA  INOLVIDABLE
2 OLGA TANON WEA LATINA
SERPIENTE MALA
3 GILBERTO SANTA ROSA
SONY TROPICAL/SONY ESAS...
4 GRUPO MANIA SONY TROPI-
CAUSONY DEJA QUE LA...
5 MANNY MANUEL MERENGA-
Z0/RMM  PARECE MENTIRA
6 LUIS DAMON WEA LATINA
AMOR POR AMOR
7 YOLANDITA MONGE wEA
LATINA SUSUSUSUBIR
8 MILLY Y LOS VECINOS SONY
TROPICAUSONY PORQUE..
9 OSCAR D'LEON CON INDIA
RMM HAZME EL AMOR
10 CELINE DION 550
MUSIC/SONY SOLA OTRA...
11 [0S HERMANOS ROSARIO KARENPOLY-
GRAM LATINO ROMPECINTURA
12 TITO ROJAS M.P.
QUIERO HACERTE EL AMOR
13 JOHNNY RIVERA RMM
CUANDO EL AMOR SE VA
14 [RISNEYDA WEA LATINA
CON UNAS Y DIENTES
15 BRENDA K. STARR PARCHA
HERIDA

1 LOS TIGRES DEL NORTE
FONOVISA UNIDOS PARA. ..
2 LOS TUCANES DE TIJUANA
EMI LATIN SECUESTRO ...
3 LOS TEMERARIOS FONOVISA
YA ME vVOY PARA SIEMPRE
4 ENRIQUE IGLESIAS FONO-
viSA SOLOENTI
5 MARCO ANTON1O SOLIS
FONOVISA O SOY O FU!
6 BRONCO FONOVISA
QUIEN PIERDE MAS
7 GRUPO LIMITE POLYGRAM
LATINO  SOLO CONTIGO
8 JUAN GABRIEL/ROCIO DUR-
CAL ARIOLA/BMG EL DESTINO
9 ALEJANDRO FERNANDEZ
SONY DISCOS/SONY NUBE...
10 INTOCABLE EMi LATIN
Y TODO PARA QUE
11 CONJUNTO PRIMAVERA
FONOVISA QUIERO ESTAR. ..
12 LOS ANGELES AZULES
DISAVEM: LATIN  MININA...
13 LOS REHENES FONOVISA
COSAS BUENAS QUE..
14 PACO BARRON Y SUS NORTENOS
CLAN DISWEMI LATIN AMOR DE.
15 GRUPO MOJADOQ FONOVISA
PIENSA EN MI

info@billboard-online.com

i Control Records showmg an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart
21 Y SIEMPRE (Cowngm ) fovaore than 20 weeks will not receive a bullet, even if it reglsters an mcrease In detections. Airpower awarded to those records which attain
12 Y TODO PARA QUE (Copyright Control)

700 detections for the first time, If two records are tied in number 9 Eys he record being piayed on more stations is placed first. Records
below the top 20 are removed from the chart after 26 weeks. © 199 liboard/BPI Commumcanons Inc.
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CUIDE 1997

If you're interested in joining those well-connected folks whe do the
big deals, make the big money. and have the big fun in the music
and video business. we suggest that you order your own copy of
Billboard's 1997 International Buyer's Guide before this year's press
run is completely sold out.

IBG '97 brings you record lubels, music publishers, wholesalers

and distributors, manufacturers. service and supply companies,

home video companies, public relations firms. schools, entertain-

ment attorneys, tape duplicators, compact disc plants, and an

audio books section that has been doubled in size. Plus. you'll

find more than 50 pages of intormative ads, and an entire section

of manufacturing specitication charts on blank tape.

With IBG '97, you will be able to:

B Reach record buyers worldwide at retail and distributors,
importers/exporters,

@ Find the elephone number, fax or E-Mail number of companies
throughout the world.

B Get specifications on blank media inclusive of blank tape and diskettes.

B Find manufucturers of jewel boxes and other service and supply
organizations.

B Locute a publisher who may have interest in your catalog and/or specific
copyright.

This is the Kind of information that can put you at the top of the
industry. And, best of all, it costs just $125 (plus shipping/han-
dling), which is practically nothing when compared to the stag-
gering cost of gathering this information on your own--particular-
ly when you consider that the guide is constantly being updated
by our rescarch teams in both the U.S. and Europe.

FOR FASTEST SERVICE CALL
(800) 344-7119. In NJ (908) 363-4156.
Or send check/money order fcr $125 plus $6 S&H ($13 for interna-
tional orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ,
PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only.
All saies are final.

BDBG3126

NOTAS

(Continued from preceding page)

radio network Radio Pan.

CELINE, DEUX FOIS: In the last
issue, 550 Music/Sony superstar Celine
Dion became only the third recording
artist to chart an English- and Spanish-
language version of the same song in the
top five of the Hot 100 and Hot Latin
Tracks when “Sola Otra Vez,” the Lati-
no counterpart to “All By Myself,”
moved 6-5 with a bullet. In April, the
Quebecoise chanteuse reached No. 4 on
the Hot 100 with “All By Mysel{.” The
Spanish lyrics to “Sola Otra Vez” were
penned by Sony Discos A&R director
Manny Benito.

The lone non-Latino act to reach the
top 10 of Hot Latin Tracks, Dion joins
Epic/Sony’s Gloria Estefan and SBK/
EMI Latin’s Jon Secada as the only
artists to accomplish the distinguished
chart double. Secada last turned in the
trick in 1992 with “Just Another Day”/
“Otro Dia Més Sin Verte.”

Moreover, David Foster, producer of
“Sola Otra Vez,” notehes his second top
five single on Hot Latin Tracks. “Ayer;”
co-authored by Foster, was recorded by
WIEA Latina idol Luis Miguel. That
ballad sealed Hot Latin Tracks in 1993,

ROQUEH()S TARGET U.S.: BMG’s
Los FPabulesos Cadillacs and Ater-
ciopelados are among the four top-
shelf rock acts booked to play an eight-
date U.S. trek dubbed Roekinvasion ’97.
Sponsered by Pepsi Cola and rock en
espariol magazine Retila, the tour is set
to kick off June 20 at the San Diego
Sports Arena. Rounding out the stand-
out bill are BMG rock acts Maldita
Vecindad and venerated Warner Spain
veterans La Unién, the latter of which
is making its U.S. debut. In addition,
local Latino rock acts will perform at
the various venues. Rockinvasion 97 is
being co-executive-produced by MEGA
Inc. and OCESA Presents.

PINNING ON A MEMORY: The Hard
Rock Cafe is selling commemorative
pins of Selena in its outlets. Proceeds
from the sales of the Selena pins will
henetit the Selena Foundation, which
provides scholarships to students who
are pursuing a eareer in the arts or
entertainment. The pin was designed
by Selena’s sister Suzette Arriaga,

CHA RT NOTES: Mother’s Day week-
end traditionally helps propel sales in
the U.S. Latino market. and this year
proved to be no exception. Sales of 34
titles on The Billboard Latin 50 went up,
a whopping 12 of which enjoyed sales
spikes of 30% or more. WIJA Latina
diva Olga Tanén returned to her
merengue roots with her latest album,
“Llévame Contigo,” and landed the No.
1 slot last issue on The Billboard Latin
50. “Llévame Contigo,” which slides 2-1
this issue but retains a bullet beeause of
strong sales, is Tanon’s first chart-top-
ping title on The Billboard Latin 50.

At radio, Enrique Iglesias snared
his seventh consecutive chart topper on
Hot Latin Tracks when “Sélo Iin Ti”
reached No. 1 in April. The uptempo
love song is a cover of Yaz’s 1983 single
“Only You,” which peaked at No. 67 on
the Hot 100.

Weacaribe, the WEA Latina-distrib-
uted tropical imprint headed by George
Zamora, has gotten out of the chart
gate in a big way with a recent top 20
retail hit, “Merengdn,” and the chart-
topping tropical/salsa smash by
Frankie Negron titled “Inolvidable.”

Asswstance in preparing this column
was provided by Enor Paiano in Sdo
Paudo, Brazil, and Teresa Agwilera in
Me.cwo City
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Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by

LABEL & NUMBER/DISTRIBUTING LABEL TITLE

THIS
WEEK
LAST
WEEK
WKS

3 | ARTIST

* % % GREATEST GAINER/NO. 1 & & *
JUAN GABRIEL/ROCIO DURCAL ARIOLA 47805/BMG 1 wk at No. 1 JUNTOS OTRA VEZ

LLEVAME CONTIGO
VIVIR

OLGA TANON WEA LATINA 18733

15 ENRIQUE IGLESIAS A FONOVISA 0001

TUCANES DE ORO
TANGO

TUCANES DE PLATA
DREAMING OF YOU

PIES DESCALZOS

3 LOS TUCANES DE TIJUANA EMI LATIN 56921 BB

JULIO IGLESIAS @ COLUMBIA 67899/SONY

S LOS TUCANES DE TIJUANA EMI LATIN 56922
95 SELENA A° EMI 34123/EMI LATIN
62 SHAKIRA @ SONY LATIN 81795/SONY BB

=0~ -0EEEP

8 30 GRUPO LIMITE poLYGRAM LATINO 533302 PARTIENDOME EL ALMA
10 10 BRONCO FONOVISA 6063 LA ULTIMA HUELLA
11 12 27 SELENA EMI LATIN 53585 SIEMPRE SELENA
12 15 24 PEDRO FERNANDEZ POLYGRAM LATING 534120 DESEOS Y DELIRIOS
13 17 8 LOS TEMERARIOS FONOVISA 6064 EN CONCIERTO VOL. I
14 16 80 ENRIQUE IGLESIAS A FONOVISA 0506 ENRIQUE IGLESIAS
15 14 53 GRUPO LIMITE POLYGRAM LATING 527434 POR PURO AMOR
| 16 9 13 MICHAEL SALGADO JoEY 8560 RECUERDO ESPECIAL
22 20 ALEJANDRO FERNANDEZ sony piscos 82080/50NY MUY DENTRO DE MI CORAZON
18 13 12 SELENA EM) (ATIN 19207 EXITOS Y RECUERDOS
19 21 15 FEY SONY LATIN 82059/SONY TIERNA LA NOCHE
20 27 12 BANDA EL RECODO FONOVISA 9515 TRIBUTO A JUAN GABRIEL
21 24 5 VARIOUS ARTISTS seast 53172 DJ LATIN MIX ‘97
22 19 1 LOS ANGELES AZULES DisA 53791/EMI LATIN INOLVIDABLES
23 23 2 | CUBANISMO! FEAT. JESUS ALEMANY HANNIBAL 141 /RYKODISC  MALEMBE
24 18 7 LA DIFERENZIA ARISTA LATIN 18840/BMG CANTA CONMIGO
(25)] 37 | 33 | LAURA PAUSINI wea LaTing 15726 LAS COSAS QUE VIVES
26 32 39 LUIS MIGUEL @ WEA LATINA 15947 NADA ES IGUAL...
* & k HOT SHOT DEBUT * * * i
@ NEW D | VARIOUS ARTISTS ARIOLA 48292/BMG TE SIGO AMANDO
28 25 _28 MICHAEL SALGADO JoEY 8558 DE BUENAS RAICES
29 | 34 | 33 | MARCO ANTONIO SOLIS @ FONOVISA 0512 EN PLENO VUELO
30 26 34 BOBBY PULIDO EMI LATIN 38229 ENSENAME

G| 9 | 9
()| a1 | 2

MARC ANTHONY @ rum 81582 I8 TODO A SU TIEMPO

MILLY Y LOS VECINOS SONY TROPICAL 82133/SONY HASTA SIEMPRE

33 29 55 LOS TIGRES DEL NORTE @ ronovisA 6049 BB UNIDOS PARA SIEMPRE
34 35 5 POLO URIAS FONOVISA 9510 EL CAMPEON DE CAMPEONES
35 40 80 THALIA EMI LATIN 36850 EN EXTASIS
RE-ENTRY OLGA TANON wEA LATINA 13667 B8 NUEVOS SENDEROS
37 20 3 LOS HERMANOS ROSARIO KAREN 0188/POLYGRAM LATINO Y ES FACIL?
38 28 11 EDDIE GONZALEZ sonY DISCOS 82006/SONY EL DISGUSTO (KIK iTY)
33 | 46 34 LOS MISMOS Emi LATIN 53581 JUNTOS PARA SIEMPRE
40 31 17 SPARX Y LORENZO ANTONIO FoNOvISA 948 CANTAN CORRIDOS
4] 30 5 LOS TUCANES DE TIJUANA EMi (ATIN 56613 AJUSTE DE CUENTAS
RE-ENTRY YOLANDITA MONGE wEA LATINA 18410 MI ENCUENTRO
NEW) VARIOUS ARTISTS PROTEL 82246/SONY MERENGUE EN LA 8 ‘97
RE-ENTRY CONJUNTO PRIMAVERA ronovisa 9490 ME NACIO DEL ALMA
45 | 49 | 86 | RICKY MARTIN SONY LATIN 81651/S0NY A MEDIC VIVIR
48 33 15 LOS TUCANES DE TIJUANA EMI LATIN 55699 15 KILATES DE AMOR...
4 36 12 VARIOUS ARTISTS WEACARIBE 17564/WEA LATINA MERENGON |
48 15 47 LOS DEL RIO ARIOLA 37587/BMG MACARENA NON STOP
NEW) LOS INCOMPARABLES DE TIJUANA EM) LATIN 5474 DE NUEVA CUENTA
RE-ENTRY | GIPSY KINGS NONESUCH 79399/AG TIERRA GITANA

TROPICAL/SALSA REGIONAL MEXICAN

1 JUAN GABRIEL/ROCIO
DURCAL ARIOLA/BMG
JUNTOS OTRA VEZ

2 ENRIQUE IGLESIAS FONOVISA /MR

3 JULIO IGLESIAS
COLUMBIA/SONY TANGO

4 SELENA EMI/EMI LATIN
DREAMING OF YOU

5 SHAKIRA SONY LATIN/SONY
PIES DESCALZOS

6 ENRIQUE IGLESIAS FoND-
VIsA ENRIQUE IGLESIAS

7 FEY SONY LATIN/SONY
TIERNA LA NOCHE

8 VARIOUS ARTISTS BEAS™
DJ LATIN MIX ‘97

9 LAURA PAUSINI WEA LATINA
LAS COSAS QUE VIVES

10 LUIS MIGUEL WEA LATINA
NADA ES IGUAL...
11 VARIOUS ARTISTS

12 MARCO ANTONIO SOLIS
FONOVISA EN PLENO VUELO

13 THALIA EMI LATIN
EN EXTASIS

14 OLGA TANON WEA LATINA
NUEVOS SENDEROS

15 RICKY MARTIN sonY
LATIN/SONY A MEDIO VIVIR

ARIDLA/BMG TE SIGO AMANDO

1 OLGA TANON WEA LATINA
LLEVAME CONTIGO
2 CUBANISMO! FEATURING
JESUS ALEMANY HANNI-
BAL/RYKODISC MALEMBE
3 MARC ANTHONY RMM
TODO A SU TIEMPO
4 MILLY Y LOS VECINOS sonY
IROPICAL/SONY HASTA SIEMPRE
5 LOS HERMANOS ROSARIO
KARENPOLYGRAM LATINO Y £S5 FACIL?
6 YOLANDITA MONGE weA
LATINA Mi ENCUENTRO
7 VARIOUS ARTISTS PROTEL/SONY
MERENGUE EN LA 8 '97
8 VARIOUS ARTISTS WEA LATINA
MERENGON
9 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS
10 GRUPO MANIA SONY TROPI-
CAL/SONY ESTA DE MODA
11 JESUS ALEMANY HANNI-
BAL/RYKODISC CUBANISMO!
12 GILBERTO SANTA ROSA
SONY TROPICAL/SONY ESENCIA
13 VARIOUS ARTISTS WEALATINA
SALSAMANIA
14 VARIOUS ARTISTS PROTEL/SONY
SALSA EN LA CALLE 8 '97
15 INDIA RMM MEGA MIX

1 LOS TUCANES DE TIJUANA
EMI LATIN TUCANES DE ORO
2 LOS TUCANES DE TIJUANA
EMi LATIN TUCANES DE PLATA
3 GRUPO LIMITE POLYGRAM LAT!-
NO PARTIENDOME EL ALMA
4 BRONCO FONOVISA
LA ULTIMA HUELLA
5 SELENA EmI LATIN
SIEMPRE SELENA
6 PEDRO FERNANDEZ POLYGRAM
LATING DESEOQS Y DELIRIOS
7 LOS TEMERARIOS FONOVISA
EN CONCIERTO VOL. Il
8 GRUPO LIMITE POLYGRAM
LATINO POR PURO AMOR
9 MICHAEL SALGADO JoEY
RECUERDO ESPECIAL
10 ALEJANDRO FERNANDEZ
SONY DISCOS/SONY MUY DEN-
TRO DE MI CORAZON
11 SELENA EMI LATIN EXITOS Y
12 BANDA EL RECODO FONOVISA
TRIBUTO A JUAN GABRIEL
13 LOS ANGELES AZULES DISAEMI
LATIN INOLVIDABLES
14 LA DIFERENZIA ARISTA
LATIN/BMG CANTA CONMIGO
15 MICHAEL SALGADO JjoEY
DE BUENAS RAICES

(O Atbums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certificatior for sates of 1 million units, with multimillion sellers indicated by a numeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours. the RIAA multiplies shipments by the
number of discs and/or tapes. Greatest Gainer shows chart's largest unit increase indicates past and present Heatseeker
titles. © 1997, Billboard/BPI Communications and SoundScan, Inc.
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Compiled from a nationai sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by 1] i

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

* & NO.1 % »

TITLE

THIS WEEK
LAST WEEK
WKS. ON CHART

74 | SOUNDTRACK
ARISTA 18951

[

THE PREACHER’S WIFE
WHATCHA LOOKIN’ 4

24 weeks at No. 1

KIRK FRANKLIN AND THE FAMILY @  GOSPO CENTRIC 72127

T.D. JAKES
INTEGRITY/WORD 67931/EPIC

TD. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED! |
UNDER THE INFLUENCE

4 | 28 | ANOINTED  wORD 67804/EPIC EB

6 | 2 | SHIRLEY CAESAR  WORD 68003/EPIC

CARLTON PEARSON
WARNER ALLIANCE 46354

5 | 28 | DONNIE MCCLURKIN ~ WARNER ALLIANCE 46297/WARNER BROS

MIRACLE IN HARLEM

LIVE AT AZUSA 2 PRECIOUS MEMORIES
DONNIE MCCLURKIN

BEBE & CECE WINANS  SPARROW 37048/EMI GREATEST HITS

CECE WINANS
FRED HAMMOND & RADICAL FOR CHRIST

SPARROW 51441 ALONE IN HIS PRESENCE

@l=|~8~|~ 8|8

10 | 10| 50 | \epiry 43046 THE SPIRIT OF DAVID
11 [ 11| 8 | KURT CARR SINGERS GOSPO CENTRIC 72138 NO ONE ELSE

12 | 14|54 RICHARD SMALLWOOD WITH VISION
VERITY 43015

13 | 9 | 14 | VARIOUS ARTISTS

14 | 153 THE WILLIAMS SISTERS
FIRST LITE 4003 LIVE ON THE EAST COAST—LET EVERY EAR HEAR

NEWD | CANDI STATON COVER ME

VARIOUS ARTISTS
16 1312 CGI 165252

17 | 19 | 23 | THE GEORGIA MASS CHOIR

MISSISSIPPI MASS CHOIR
18 | 18 | 50 | \iaaco 6022

ADORATION: LIVE IN ATLANTA
CELEBRATE GOSPEL 3

TRIBUTE 1087/DIADEM

CGI 161276

TODAY'S GOSPEL MUSIC COLLECTION
GREATEST HITS

SAVOY 7123

I'LL SEE YOU IN THE RAPTURE

19 | 23| 64 | V.I.P. MUSIC & ARTS SEMINAR MASS CHOIR  VERITY 43014 @R STAND!
20 | 29|31 | HELEN BAYLOR  WORD 67803/EPIC LOVE BROUGHT ME BACK
21 | 26 | 45 | YOLANDA ADAMS  VERITY 43027 YOLANDA LIVE IN WASHINGTON
22 | 24| 3 | CHICAGO MASS CHOIR  cal 161267 YOU LOVE ME
36 | 19 | WANDA NERO BUTLER  SOUND OF GOSPEL 223 ALL TO THE GLORY OF GOD
24 | 16 | 25 | MIGHTY CLOUDS OF JOY  INTERSOUND 9226 LIVE IN CHARLESTON
25 | 20| 11 | VARIOUS ARTISTS
VERITY 43019 VERITY RECORDS LIVE AT THE APOLLO
96 | 17| g | LUTHER BARNES & THE SUNSET JUBILAIRES
ATLANTA INT'L 10219 HEAVEN ON MY MIND
(ZD)| 33| 9 | TRI-STATE MASS CHOIR IIl  PARADISE 165249/CGI BIND ME CLOSER
98 | 21 | 4g | RON WINANS PRESENTS FAMILY & FRIENDS
SELAH 33205 FAMILY & FRIENDS IV

KENNY ELDRIDGE & THE JESUS CELEBRATION MASS CHOIR
RE-ENTRY| goRN AGAIN 1013 $0 WONDERFUL |

30 |25 BISHOP RONALD E. BROWN
SUMG GOSPEL 9600 LIVE! HAVING GOOD OLD FASHIONED CHURCH

|1 Itbe

Artists & Music

S IRIT

™

by Lisa Collins

IN THE POCKET: With the release of his first live
album, “No One Else,” 32-year-old Kurt Carr and his
six-member ensemble of Los Angeles-area singers
seem to have found a niche in gospel. That’s if the over-
whelming market response to the project, which was
released March 25, is any indication.

“It’s like with anything,” Carr reports. “With time
comes security in what you do. You find that place and
run with it.”

That niche, as Carr defines it, is “contemporary but
churchy” praise and worship, and he gets a great deal
of practice with it as the creative director of the music
department at West Angeles Church of God in Christ,
L.A’s largest African-American church. The release
marks the second installment under the Gospo Cen-
tric banner for the artist, who got his first break in
1986 as music director for the late Rev. James Cleve-
land.

Today, he is humbled by the success. The record is a
top 10 hit, and the video, featuring Jackee Harry, Kel-
lie Williams, and Walter Hawkins, is in high rotation
on Bobby Jones’ “Gospel Show,” which airs weekly on
BET.

“] wanted it to happen,” Carr notes, “and I had been
praying for it to happen, but now that it is, it’s kind of
overwhelming.”

Immediate plans include a promotional tour that will
team Carr and his singers with another breaking act,
God’s Property (from B’Rite Records). The 30-city
tour is set to get under way in June and wind down in
September.

BREAKING OUT: Can lightning strike twice in the
same spot? Malaco execs were betting on it with the
release of Dorothy Norwood’s latest project, “Hattie
B.’s Daughter.” Sales for her 1995 release, “Shake The
Devil Off,” topped 100,000 units and earned her Stellar,
Grammy, and Dove nominations.

The uniqueness of the title track—a concept cut that
demonstrates why Norwood has been dubbed gospel’s
greatest storyteller—is just one measure of versatili-
ty for Norwood. The artist did a great deal of the writ-
ing for the release, which also features guest vocals
from Albertina Walker, Willie Neal Johnson, and
James Moore.

“Although the title track tells the story of Norwood
and her mother,” states Jerry Mannery, head of Mala-
co’s gospel division, we don’t want people to think this
was a Mother’s Day project. In fact, this is one of the
most balanced projects Dorothy has ever done.”

GOSPEL CENTRAL: That’s what Central South is
calling the production company they’ve recently
launched to provide artists without label deals the
chance to record an album and have it distributed
under the same banner. The new company is slated to
get its feet wet with the Monday (19) recording of
Willis Pittman & the Burden Lifters (with the Vio-
linaires) at the Ebenezer Baptist Church in Rocky
Mountain, N.C. Gospel Central is the brainchild of
Larry Blackwell, who is quick to point out that the
new venture is not a full-service label. “Neither,” Black-
well adds, “is it intended to be.”

BRIEFLY: Kirk Franklin is taking some time off. He
and his wife, Tammy, recently celebrated the birth of
a baby girl. Kennedy Franklin, born May 4, is the cou-
ple’s first child, although both parents have one child
each from previous unions . . . Broderick E. Rice is
gearing up for the June 15 live recording of his sopho-
more release, “The Preacher’s Son.” Meanwhile, com-
ing this month from Savoy Records is Carnell Mur-
rell’s “The Prodigal Son.”

| Classical

KEEPING

31 | 25|62 | REV. CLAY EVANS  MEEK 3995 I'VE GOT A TESTIMONY
32 33172 | CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA
33 |31 | 41 | BRODERICK RICE

BORN AGAIN 1010 TOMMY FORD PRESENTS: BRODERICK E. RICE ALIVE ALIVE ALIVE

NEWP | DOROTHY NORWOOD HATTIE B'S DAUGHTER

MEN OF STANDARD

MALACO 6024

MUSCLE SHOALS 8013/MALACO  MEN OF STANDARD

DOROTHY NORWOOD SHAKE THE DEVIL OFF
STEVE MIDDLETON & UNITY & PRAISE
RE-ENTRY| 5\ RADISE/TYSCOT 161218/CGH PRAISES FROM THE SOUL

COMMISSIONED  VERITY 43059 TR IRREPLACEABLE LOVE

DONALD LAWRENCE AND THE TRI-CITY SINGERS
RE-ENTRY CRYSTAL ROSE 51480/SPARROW

40 | 28| 20 RICKY DILLARD'S NEW GENERATION CHORALE
CRYSTAL ROSE 20129/STARSONG WORKED IT OUT

Records with the greatest sales r%_ains this week. @ Recording Industry Assn. Of America (RIAA) certification for
Sates of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated by a
numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA
muitiplies shipments by the number of discs and/or tapes. All albums available on cassetie and CD. *Asterisk indicates

vinyl available. indicates past or present Heatseeker tities. © 1997, Billboard/BPI Communications.
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BIBLE STORIES

If you thought that

“Shake The Devil Off”
wus a great gospel album.

Wait until you hear
“Hattie B’s Daughter”,

Dorothy Norwood’s _
newest hit recording from... §

ML SO

SCORE

by Heidr Waleson

TEHROR ON TV AND THE NET: John Harle and
Elvis Costello’s “Terror And Magnificence” (Argo)
got not only a radio premiere on WNYC-FM New York
on its May 13 release date, but also an Internet debut
on the N2K Classical Insites and Rocktropolis World
Wide Web sites. Browsers could preview the dise May
12 and order it through Music Boulevard, the related
online music store.

Argo spokesman David Spelman says that the
label plans to bring Harle, Costello, and company over
for an in-store showecase tour in July, and that such
major programs as CBS” “This Morning” and NBC’s
“The Today Show” are already lining up to get Costel-
lo on the air. “World Cafe,” a Public Radio Interna-
tional show distributed to 100 stations across the coun-
try, also plans to host Costello and Harle. NPR’s
“Weekend Edition” will run a feature on the disc with-
in a few weeks, and print notices include a story in
Esquire and a “best CD of the month” for May in
L.A’s BUZZ magazine. Costello croons Harle’s set-
tings of Shakespeare’s “Mistress Mine” on the disc.

G ETTING THE WORD OUT: What happens if
you're a small new music record label with limited
resources Lor distribution and promotion? According
to Joseph Celli, head of 0O Discs, you get marginal-
ized. So Celli and 14 other labels teamed up to pro-
duce a direct-mail catalog that would get their music
into the hands of people who care about it. The first

catalog, mailed in mid-April, offers discs that include
Robert Ashley’s works for voices and electronics
(Lovely Music); Guy Klucevsek’s “Flying Vegetables
Of The Apocalypse” (XI); Nego Gato’s “Baiano In
New York” (Deep Listening), which incorporates ele-
ments of Brazilian traditional and popular music; and
“Gay American Composers” (CRI).

“There are a lot of people who are interested in new
music and have a hard time finding it,” Celli says. “These
groups cut across the whole spectrum of new contem-
porary American musie, from Knitting Factory Works’
provocative new jazz to CRI, which is 40 years old.”

Methods of identifying the target audience will be
continually refined, Celli says. The labels in question
pooled their lists, and the catalog was also mailed to
American Music Center members, chairs of every uni-
versity composition department in the U.S., and librar-
ies with media acquisition budgets in excess of $50,000.
For now, the list has excluded New York, on the assump-
tion that interested purchasers can find the music there.

The first, 20,000-piece mailing was funded by the
labels; the second, scheduled for June, is underwrit-
ten by a foundation, Mutable Music, and funds are
being sought for future issues, which are to appear
every two months. Celli reports that initial response
has been “acceptable,” with a 20% increase in the sec-
ond week over the first, and with many orders taking
advantage of 4 “buy four, get one free” offer. CDs cost
$16 each; fulfillment is handled through CDeMUSIC
in Albany, N.Y. (888-749-9998). Four of the labels—
New World Records, CRI, Lovely Music, and 00
Dises—econtinue to have national distribution as well.

0 N THE VIOLIN: ECM New Series has released an
impressive solo violin recital by Michelle Makarski.
Titled “Caoine” (that’s pronounced “keen,” as in wail),
it is a beautifully constructed program of unaccompa-
nied musie that begins with Heinrich Biber; ends with

(Continued on next page)
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KEEPING SCORE

(Continued. from preceding page)

Bach; and covers the title work by
Stephen Hartke, “Chaconne” by Max
Reger, and “Caprice Variations” by
George Rochberg in between. The
dark character of the recital stems
from the Hartke piece, which was
inspired by Irish funeral lamentations.
Makarski, born in Michigan and now
based in California, won first prize in
the Carnegie Hall International Amer-
ican Music Competition in 1989.

It’s still worth recording standard
repertoire sometimes, too. On Philips,
violinist Viktoria Mullova has teamed
with pianist Piotr Anderszewski for a
terrific performance of the three
Brahms violin sonatas, on which
Mullova’s arching, tensile violin mar-

ries beautifully with Anderszewski’s
softer-edged pianism.

NOT JUST RACHMANINOFF: The
folks at Hyperion Records report that
“Shine” has been helping their sales as
well: The Vivaldi aria “Nulla In Mondo
Pax Sincera” is heard in the film (as
actor Geoffrey Rush bounces on a
trampoline), and sales of Hyperion’s
“Vivaldi: Sacred Musie—Volume 2,”
which includes the aria, sung by Deb-
orah York with the King’s Consort
under the direction of Robert King,
“have been increasing steadily” since
the film’s release, according to the
label’s press and promotion manager,
Celia Ballantyne.

DEL AMITRI

(Continued from page 18)

plans include a British tour starting
in early July and American dates in
August, followed by further work in
the U.K.

“Justin and Iain are world-class
writers,” says Cafaro. “I love their
melodies and hooks and Justin’s
voice. We've got a great first single,
and some of the other tracks getting
a lot of excitement are “What I Think
She Sees’ and ‘Medicine.” ”

Cafaro adds that A&M will push
for airplay on “Not Where It’s At”
from “top 40, adult alternative, some
alternative stations, and hot AC. It’s

about getting to the marketplace with
a number of songs, so as not to allow
us to be in a world with a radio hit
that’s not driving album sales.”

The secret, concludes Currie, is
for Del Amitri to be proud of its
ability to write catehy tunes and not
hide behind a veil of coolness. “I
have no complaints about having
hits,” he says. “I’'m not going to
write an epic about the subtleties of
jealousy or the intricate workings
of the mind of your neighbor’s cat,
but a song about ‘Hey girl, I love
yOu,, ”
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iLakino! iLoting!

with Putu Mayo

A specially priced introductory sampler

including one track from 12 Putumayo releases.
Travel the World with Putumayo is o benefit (D
for Public Radio International, syndicator of radio
shows including World Cafe. Includes o 24 page
color booklet and preview tracks from

iLatino! jLatino! and Caribbean Party (July 22).

iLatino! iLatino!

Putumayo began s a Latin American import shop
in New York City. In 1997, we return to our roots
with an album featuring great salsa and other Latin
thythms guaranteed togL

ing in the aisles. jLatino! jLatino! features Latin
artists including Oscar D’Leon, Willie Colon,
Poncho Suncﬂ

Putumayo made its prime-time debut on the
May 1st “salsa” episode of Seinfeld.

ave your customers danc-

ez, Sierra Maestra and others.

Billboard has named Putumayo the top independent world music labef of the year.

Distributed lll(y/DNA and Putumayo World Music (US), Koch International (Canada),

Grapevine (U
(Asia excluding Jﬂ%un), Via (Benelux

A (Australia), Elite ﬁNew Ie

Ireland), Walt Disney Records (France and Switzerland), Rock Records
Y,Korome ﬁSpoin) Strauss (Portugal), MCI (Israel),
0

ond), Kinesis (Gree

ce).
Interested distributors in other territories should cafl (212) 995-9400 ext 240 or fax (212) 460-0095

U
S
:%a

\%4
RN
o W
GUARANTEED TO MAKE YOU fEEL QOOD!

Putumayo World Music

627 Broadway 8th floor
NY, NY 10012 (212) 995-9400
web: htip:/www.putumayo.com

Member of
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TOP BLUES ALBUMS.
& é Compiled from a national sample of retail store and rack sales. SoundScan® |
= I P reports collected, compiled, and provided by ] L
@ |5 (4| TITLE
= | 3 |=35| LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* & NO.1 & &
@ 1 | 15| LIETO ME JONNY LANG ]
A&M 540640 BB 8 weeks at No. 1
2 | 2| 5 | COME ON HOME BOZ SCAGGS
VIRGIN 42984
SWEET POTATO PIE THE ROBERT CRAY BAND
@ NEWD | 5 ccury 534483
ROAD TO ZEN COREY STEVENS
@ NEW)> EUREKA 7706 1/DISCOVERY
5 3 | go | GREATEST HITS A STEVIE RAY VAUGHAN & DOUBLE TROUBLE
| EPIC 66217* o
6 | 5 | 26| HELP YOURSELF PEGGY SCOTT—ADAMS‘]
MISS BUTCH 4003/MARD! GRAS
7 4 | 10 | DON'T LOOK BACK JOHN LEE HOOKER |
POINTBLANK 42771/VIRGIN
8 ¢ | o | LOVE’S BEEN ROUGH ON ME ETTA JAMES
3 PRIVATE MUSIC 82140 - i
9 7 | 79 | LEDBETTER HEIGHTS @ KENNY WAYNE SHEPHERD
GIANT 2462 1/WARNER BROS.
GOOD LOVE! JOHNNIE TAYLOR
}0 8 |50 | \iaLaco 7480
JUST LIKE YOU KEB' MO’
11 19 (@ OKEH 67316/EPICH o B
@ 14 | 4 | RECKLESS LUTHER ALLISON
ALLIGATOR 4849 -
13 [ 1016 SMOKIN’ IN BED DENISE LASALLE
MALACO 7479 -
GREAT GUITARS JOE LOUIS WALKER
RE-ENTRY| rrve 537141 -
15 | 12 ] 7 | ROCKIN' MY LIFE AWAY GEORGE THOROGOOD & THE DESTROYERS
EMI 56220
TOP REGGAE ALBUMS.
* ok NO.1 & & ]
1 |103| NATURAL MYSTIC BOB MARLEY & THE WAILERS
TUFF GONG 524103*/ISLAND 20 weeks at No. 1 |
3 | 5 | THEBESTOF ZIGGY MARLEY ...(1988-1993) 2GGY MARLEY AND THE MELODY MAKERS
VIRGIN 44098
6 | 75 | THE BEST OF-VOLUME ONE UB40
VIRGIN 41009

2 | g | MR. MARLEY DAMIAN JR. GONG MARLEY

TUFF GONG 54177/LIGHTYEAR

BOOMBASTIC A SHAGGY

4196 VIRGIN 40158+

79 | THE BEST OF-VOLUME TWO UB40 |
VIRGIN 41010

5 | 35 | MY XPERIENCE BOUNTY KILLER |

BLUNT/VP 1461%TVT I§

B=T~-[--8~[6

8 |95 'TIL SHILOH BUJU BANTON
LOOSE CANNON 5241 19*/ISLAND IS
10! 21 MAESTRO BEENIE MAN
VP 1486* )
10 |11 2 MESSENGER LUCIANO
ISLAND JAMAICA 524264*/ISLAND -
11 | 9 |4 MAN WITH THE FUN MAXI PRIEST
| VIRGIN 41612
JOYRIDE VARIOUS ARTISTS
12 |12 Zq VP 3103* -
13 | 1350 SOUL ALMIGHTY- THE FORMATIVE YEARS VOL. 1 BOB MARLEY
JAD 1001 -
’_14 14| 2 STRICTLY THE BEST SEVENTEEN \VARIOUS ARTISTS
VP 1489* -
@ 15 | 50 REGGAE GOLD 1996 \ARIOUS ARTISTS
P 1479*

TOP WORLD MUSIC ALBUMS.

* & NO. 1 & %
RIVERDANCE @

CELTIC HEARTBEAT 82816/AG 22 weeks at No. 1

BILL WHELAN

2 | 10 | MICHAEL FLATLEY'S LORD OF THE DANCE RONAN HARDIMAN

PHILIPS 533757[:_E

CARNIVAL! VARIOUS ARTISTS

RCA VICTOR 44769

4 | ¢ | CABO VERDE CESARIA EVORA |

NONESUCH 79450/AGIH

g | 11 | LEGENDS JAMES GALWAY & PHIL COULTER

RCA VICTOR 68776

SEVEN ZAP MAMA

LUAKA BOP 46486/WARNER BROS.

5 | 4 | NARADA WORLD A GLOBAL VISION VARIOUS ARTISTS

NARADA 63935

CHANT OF INDIA RAVI SHANKAR

ANGEL 55948

SANTIAGO THE CHIEFTAINS |

RCA VICTOR 68602

VARIOUS ARTISTS

10 [ 11| 6 DANCE OF THE CELTS
NARADA 63932 |
ROGHA: THE BEST OF CLANNAD CLANNAD
RE-ENTRY| pch s6978 =
12 | 1030 RED HOT + RIO VARIOUS ARTISTS
ANTILLES 533183/VERVE
TIERRA GITANA GIPSY KINGS
13 | 13| 59 | nonesucH 7939946
THE BROTHERS MCMULLEN SOUNDTRACK
RE-ENTRY| \rista 12303 ) N
KEIKI O KA AINA FOBI KAHAKALAU
NEWP | nn 1263

(O Albums wth the greatest saies gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units; A& RIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol.
For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplizs_shipments by the number of
discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates vinyl availabte. irdicates past and present
Heatseekers tities © 1997, Billboar/BPt Communications and SoundScan, Inc.

Nicky Hopkins, Ry Cooder, Mick
Jagger, Bill Wyman, Charlie Watts
Jammin’ With Edward

Available for years only as an import
and long out of print, the domestic
release of Jamming With Edward is
a-Rolling Stone fan’s dream.

jealous fohn jee hooker

John Lee Hooker

Jealous

Hooker’s last release before his gold
album The Healer, Jealous received
the W.C. Handy Award for Best
Traditional Blues Album.

Hadda Brooks |
Time Was When

Hadda Brooks
That’s My Desire

1993 recipient of the Pioneer Award
by the Rhythm & Blues Foundation,
national treasure Hadda Brooks was
the reason that Modern Records was
founded. That's My Desire com-
piles 25 classic tracks by “The Queen
of Boogie-Woogie.”

hitp://www.virginrecords.com
AOL Keyword: Virgin Records

©1997 Virgin Records America, Inc.
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Top Contemporary Christian.

0
s ) e . = i i i Sounds:
sulting firm for nonprofit organizations and other associa- < |z |3 Compnedr ;L‘:’“l; :c':fh‘é%'t':ésﬁg‘ngglg‘fjrgml ;rtgxdzzdbrck sales Iaimldl i’
tions. Breeden and Associates will be disbanded, and Bree- ¥ |53 RIS TITLE
den will .hmsh commltmen’ts with PI?CA/Brakely, W.hl.Ch £ | 2 | £ | LABEL & NUMBERIDISTRIBUTING LABEL
may continue under another’s leadership, he says. A decision
on that firni’s fate will come in 60 days, he adds. * x NO.1 % %
As president of GMA, Breeden will oversee the GMA’s 1 | 26 [ABSEESETE SLE
] A ; b D! 96 S| b
staff of 12 in its Nashville headquarters and will direct the ——— — SHADES OF GRACE
® Christian Music Trade Assn., I-epresenting the trade inter- @ 2 | 6 | CARMAN  SPARROW 1565/CHORDANT | SURRENDER ALL—30 CLASSIC HYMNS
ests of the Christian community.
4 ~ o P . ( : )| 4 | 54 | KIRK FRANKLIN AND THE FAMILY @  GOSPO CENTRIC 2127/CHORD WHA LOOKIN' 4
by Deborah Evans Price ‘All of the current staff have come on board during my B CHA L0
A tenure as a hoard member: I've served on the personnel com- 4 | 6 |35 | POINT OF GRACE WORD 9694 LIFE LOVE & OTHER MYSTERIES
NEW ERA DAWNS: On May 5, former Gospel Music  mittee since it was formed and have watched them be hired,” |
. Y . § X 3136]sT CUR ®  SPARRC
Assn. (GMA) president Bruce Koblish assumed his new  Breeden says. “I've been around the place enough to know ‘ J EVEN VDS A s g/EPOORIE
post as president of Reunion Records, and his seat at GMA  what’s going on . .. We need continuity. Having to come into 6 | 7 |51 |JACI VELASQUEZ MYRRH 6995/WORD HEAVENLY PLACE
was filled by Frank Breeden. When Koblish first something new without knowing the players would be tough
announced his departure, it was hard to imagine someone  right now; but I've been prepared by being so hands-on.” o [l A e O G L By ANDAMEREY
filling his shoes, but the consensus is that Breeden was a Among the items on Breeden’s GMA agenda are increas- 8 | sl Ea LRI RTISSYe '
natural to succeed him and that the transition has been pret-  ing Christian music’s presence internationally, continuing T S oS S A RO NG RGN KRGS, GHBE UGS
ty seamless. to expand the audience of the Dove Awards, and further 9 | 8 | 102 JARS OF CLAY A ESSENTIAL 5573/BRENTWOOD B JARS OF CLAY
“I’x‘r‘l ver_\f excited and appropriately ngrvous,” Ifreeden @n_volving chur_ches nationwide in Gospel Musi_c Week activ- 10 | 0] 11! PETRA  woRDp 9929 PETRA PRAISE 2 WE NEED JESUS
says, “but I've never felt more prepared for a role. ities each April. He also hopes to secure a building for the
Breeden has been closely involved with the GMA for  Gospel Music Hall of Fame «nd Resource Center. 11 | 9 |77 | DC TALKA  FOREFRONT 5140/CHORDANT JESUS FREAK
years, serving as a board member for 10 years and as sec- Breeden says his plans already include taking the Acad- il 7 Tea . .
2 ; . 7 h . EDMON'S CA
retary of the execulive committee for the past three years.  emy of Gospel Music Arts program to Canada. Seminars 12 e e PO e
He has donated 1,000 hours of service to the organization in  have already been set for Toronto and Edmonton, Alberta. 17| 32 | CRYSTAL LEWIS  MYRRH 5036/WORD BEAUTY FOR ASHES
the past year. His accomplishments include initiating GMA's  His first order of duty is the budget. “The most pressing
merger with the Gospel Music Hall of Fame and launching  thing is [that] our fiscal year begins July 1,” he says, “and 13 JARJ|© | MICHAEL CARD _WRRHEG0SWORD R EP-ORE
the Academy of Gospel Music Arts in 1995. this is the time of year when we must quickly huild budgets CBDIEE MQSLESSSTA‘R\ZJI:(?L-ZSABICHORDANT e T e O
Breeden was selected president by the organization’s exec-  based upon what happened this last month. Gospel Music T e O :
utive committee. Word Records and Music president Roland Week is the financial peak of our year. We have a long gap 23 | 58 | SpARROW 1440/CHORDANT | LOVE TO TELL THE STORY: 25 TIMELESS HYMNS
Lundy serves as chairman of the GMA board and commit-  between GMA week and when we start up our Academy pro- 17 | 16 | 11 [ vaRIOUS ARTISTS _searmow P, - E:—E -
tee leader: “He’s the right guy for the job because of his past ~ grams in the fall. So we have to plan our financial forecast.” Ltiafug iR A JI
experience in the Christian music business and working N 24 | 24 | VARIOUS ARTISTS ~ HOSANNA! 10492/WORD REVIVAL AT BROWNSVILLE
directly with GMA as secretary and as head of the Acade- EWS NOTE: Look for Silvertone to work new Essen- 19 |15 | 6s | nEwss
my of Gospel Music Arts,” Lundy says. “And because he has  tial act Plumb in much the same way it did Jars Of Clay. OYS @ STAR SONG 0075/CHORDANT _ TAKE ME TO YOUR LEADER
a vision for the fut_ure like no one else we interviewed.” Co-produced by Jars' Dan Haseltine and Matt Bron- 26 | 92 | RAY BOLTZ  WORD 9641 THE CONCERT OF A LIFETIME
Prior to aceepting the post at GMA, Breeden had been  leewe, Plumb’s debut project will be released May 27 in
leader of two companies: Breeden and Associates, an artist  the Christian market and will hit the mainstream market 21 | 20 | 29 | ANOINTED  MYRRH 7006/ WORD UNDER THE INFLUENCE
management company and consulting firm representing  in July. Plans call for Silvertone to shoot a video geared 22 [ 12| g | VARIOUS ARTISTS
Steve Gatlin and Janet Paschal, and PFCA/Brakely, acon-  toward MTV and to promote singles to mainstream radio. SPARROWA6I6/GHORANT LET US PRAY—THE NATIONAL DAY OF PRAYER ALBUM
23 | 22| 6 | OUT OF THE GREY  SPARROW 1563/CHORDANT (SEE INSIDE)
25 | 27| 23 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297/WCD DONNIE MCCLURKIN
\’ 26 | 18| 2 | CHURCH OF RHYTHM  paMPLIN 9624 NOT PERFECT
r A%/ 27 | 21| 64 | AUDIO ADRENALINE ~ FOREFRONT 5144/CHORDANT BLOOM
Record Label: A Changing Relationship,” “Marketing And @37 6 VARIOUS ARTISTS ,
Promotion: Utilizing The Internet And Its Targeted Market- ORI D CHERICASHBE DT RIS ESHORCHIEEONGS
ing Capabilities,” “Distribution And The Global Market: Good- 29 | 25|62 | THIRD DAY  REUNION 0117/BRENTWOOD THIRD DAY
9, @ T . 1 , - addi [
bye CDs?,” and “Media: The Changing Face of Print/TV/Radio 30 |30 | 21 | VARIOUS ARTISTS  HOSANNA! 8952WORD SHOUT TO THE LORD
NMES Cable.” Sounds like a quick way to be brought up to speed
(33.6, not 28.8 bps) on the whole, still-arcane-to-many, eyber 31 | 29| 28 | BEBE & CECE WINANS  SPARROW 7048/CHORDANT GREATEST HITS
1™ deal. The conference takes pla(-e dul'il]g the 1997 Texaco New 32 31| 2 BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS
by Jim Macnie York Jazz Festival. SPRING HOUSE 4901/CHORDANT JOY IN THE CAMP_|
Y ' N ) , ] 33 | 34|23 | OUT OF EDEN  GOTEE 3826/WORD [ MORE THAN YOU KNOW
N EW YORK IS NOW: On July 8, Lincoln Center’s Festival —
UMERO UNO AND ASSOCIATES: Those involved with 97 presents one of jazz's most respected iconoclasts for a four- 40 | 12 | BRYAN DUNCAN  MYRRH 7009/WORD BLUE SKIES
American arts love a horse race, so the f_irst Jazz A_\var(ls, eyening stretch of concerts. Composer/sax_ophonist/them'_eti— 35 | 36| 46 | 4HIM  BensoN 2321/BRENTWOOD THE MESSAGE
scheduled for Sept. 18 and sponsored by First USA Visaand  cian Ornette Coleman makes a rare public appearance in a
presented by KnitMedia, should have quite a resonance. The ~ variety of contexts in a program titled “? Civilization.” The 38 | 55 | TWILA PARIS  SPARROW 1518/CHORDANT WHERE | STAND
awards celebration was announced at a May 6 press confer-  first two nights feature a collaboration between Coleman’s 37
—— X o 4 . [ 1 . " RE-ENTRY| CECE WINANS  SPARROW 1441/CHORDANT ALONE IN HIS PRESENCE
ence at the Knitting Factory in New York. Nominees will be  eight-member electric ensemble Prime Time and the New &)
chosen in 12 categories by two sets of listeners, jazz journal-  York Philharmonic (conducted by Kurt Masur) on Cole- 38 |3 | 46 | REBECCA ST. JAMES ~ FOREFRONT 5141/CHORDANT GOD
ists from around the country, and jazz zealots from around the  man’s seldom performed symphonic opus “Skies Of Ameri-
™ 5 ; ! 0 d g A i g . RE-ENTRY| VARIOUS ARTISTS  VINEYARD/STAR SONG S200/CHORDANT CHANGE MY HEART OH GOD
world. The Critics’ Choice and People’s Choice will encompass ~ ca.” Also on the bill is Copland’s “I'anfare For The Common &) .
votes cast in such categories as artist of the year, best work- ~ Man.” The third evening consists of a partial regrouping of NEW)» X,ﬁﬁﬂﬁ,ﬁ%gﬁﬁm TAKE TIME TO LISTEN VOL. lI/MUSIC FOR MEALS

ing band, and the Jazz Awards Hall of Fame. Ballots and tab-
ulation for the People’s Choice will be handled by Jazz Cen-
tral Station, the ever-growing World Wide Web site that’s part
of the N2K family. Nominees in both contests will he
announced June 17.

Interest from musicians and celebrities has blossomed
mightily since talk of the awards first began. Michael Dorf,
president of KnitMedia, says there’s a strong chance the cer-
emony will be televised in the second and subsequent annual
presentations. Many of the nominees and numerous other
musicians will participate at the bash, slated for the Manhat-
tan Center’s Hammerstein Ballroom. The address of Jazz
Central Station—where you'll find your ballot waiting for
you—is www.jazzeentralstation.com.

N2K has also announced the presentation of a symposium
on the way that Web activities and other new technologies are
amending the jazz marketplace. “Jazz 2001: The Convergence
Of Jazz And Technology” takes place June 23 at the Knit. It
will inelude not only panel discussions, interactive chats with
artists, and software demonstrations, but also a live cybercast
of alto saxist Jackie McLean’s ensemble,

Topies of the panel discussions include “The Artist And The

the bandleader’s key ensembles, featuring bassist Charlie
Haden and drummer Billy Higgins. It's yet to be determined
who will take the place of the late trumpeter Don Cherry.
“Tone Dialing,” the extended title piece from Coleman’s 1995
Harmolodic/ Verve release, will be performed on the final
show. The suxist will be surrounded by Prime Time once again.

To mark the Festival dates, Harmolodie/Verve plans to
rerelease Coleman’s “In All Languages” July 1. The double-
dise set was originally on the Caravan of Dreams label in 1987
and featured both electric and acoustic ensembles. Also on the
H/V horizon is “Colors,” a live duet with pianist Joachim
Kuhn, due Aug. 19.

LIT: On April 15 Sehirmer Books released the latest tome in
its Companion Series, a string of anthologies of essays and
interviews that concentrates on pop and jazz figures. Writer
Leslie Gourse has edited “The Billie Holiday Companion:
Seven Decades Of Commentary.” Pieces included ave by writ-
ers John S. Wilson, Ralph J. Gleason, Whitney Balliett,
Nat Hentoff, Gary Giddins, and Gourse hersell. Compila-
tions of works regarding Charlie Parker and Ella Fitzger-
ald are slated by Schirmer for 1998.

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours,
the RIAA multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Aster-
isk indicates vinyl available. indicates past or present Heatseeker title. © 1997, Billboard/BPI Communications.

NO.T SONG CREDITS

T I T L E -

W RITE®R =+ P UBLI S HEHR

THE HOT 100

MMMBOP - Isaac Hanson, Taylor Hansen, Zac Hanson * Jam N’ Bread/ASCAP, Heavy Harmony

HOT COUNTRY SINGLES & TRACKS

ONE NIGHT AT A TIME + Earl Bud Lee, Eddy Kilgallon, Roger Cook * EMI Blackwood/BMi, Golly

Rogers/BMI, Song Island/BMI, Life’s A Pitch/ASCAP, Neon Sky/ASCAP, Hipp Row/ASCAP

HOT R&B SINGLES
G.HETTO.UT * R. Kelly - Zomba/BMI, R. Kelly/BM!

HOT RAP SINGLES

HYPNOTIZE - Christopher Wallace, Sean “Pufty” Combs, Deric Angelettie, Ron Lawrence, Andy Armer,
Randy Badazz, Ricky Walters, Douglas Davis * Big Poppa/ASCAR, Justin Combs/ASCAP, EMI April/ASCAP,

Mystery System/BMI, Almo/ASCAP, Badazz/ASCAP, Danica/BMI, Entertaining BMI

HOT LATIN TRACKS
SOLO EN Tl * Vince Clarke * Sony/ATV/BMI
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Diane Warren: The Hits Keep Comin’

Songwriter’s Realsongs Co. Aims For Growth

B BY TERRI HORAK

NEW YORK—Though she won her
first Grammy this year and has an
impressive list of hits and awards that
stretches back more than a decade,
songwriter Diane Warren is not one to
rest on her past—or even her most
recent—accomplishments.

Propelled by the huge success of the
Warren-penned Celine Dion hit “Be-
cause You Loved Me” from the motion
picture “Up Close And Personal,” War-
ren wrapped up 1996 as the No. 2 Hot
100 Singles songwriter, according to
Billboard’s Year in Music charts (Bill-
board, Deec. 28, 1996).

And so far this year, Warren is the
top songwriter on Billboard’s Hot 100
and Hot R&B Singles charts, thanks to
hits by Toni Braxton (“Un-Break My
Heart”), Monica (“For You I Will”), and
For Real (“The Saddest Song I Ever
Heard”).

Warren’s independent publishing
company, Realsongs, for which she is
the only writer, contains a catalog of
more than 600 songs and is one of
the top catalogs in the industry.

With all of her acclaim and commer-
cial success, Warren says she has no
intention of slowing down. Her goal is
“to keep having more hits and writing
better songs.”

Men Not Lonely. Brooks & Dunn were recently toasted in
Nashville by Sony/ATV Tree executives on the occasion of
their No. 1 country hit “A Man This Lonely,” co-written by
Ronnie Dunn and Tommy Lee James. Shown, from left,
are Kix Brooks, Sony/ATV Tree’s Donna Hilley and Don
Cook, and Dunn.

Sniffing For Hits. PolyGram Music has signed Geffen
recording act Bloodhound Gang to a publishing agree-
ment. Shown at the company’s New York offices, from left,
are David Simoné, president of PolyGram Music Publish-
ing; Holly Greene, senior VP/GM of East Coast operations;
Jimmy Pop Ali of Bloodhound Gang (forefront); Avery Lip-

“For me, it's always about improving
and achieving more,” Warren says. “1
am way beyond a workaholic. It hasn’t
changed since I was 14, when I got into
writing songs. If anything, I work even
harder now.”

Doreen Dorion,
Realsongs’ presi-
dent/GM, says the
focus is on both
immediate and
long-term growth.
“l believe that
Diane is a legend
in the making, and
I want to see that
years and years
from now, people know the face and
name behind the songs.”

Warren is working on material for a
number of stars, including Dion, Brax-
ton, Boyz II Men, En Vogue, and young
country sensation LeAnn Rimes.
“Hearing [Rimes] sing was unbeliev-
able; it was like the first time I heard
Celine sing,” Warren says.

Though her songs have mainly been
used in the pop and R&B genres, War-

y

WARREN

ren says she likes having a variety of

artists record them.

“A lot of my songs could be country
songs, because there’s a fine line
between country and R&B if they're
real soulful songs. A great singer can

really make a song come alive and take
it to 10 levels past what you're doing
with it,” Warren says.

In an effort to stimulate growth of
the company, Realsongs will issue a
promotional six-CD catalog sampler,
“Diane Warren: A Passion For Music,”
in about a month. The set will include
all of her commercial successes as well
as “hidden classics.” It will ship to
“anybody and everybody who licenses
songs and wants to use hers or know
more,” Dorion says.

Another Realsongs marketing tool
is Warren’s World Wide Web site.
Plans are to expand its offerings to
possibly include licensing directly over
the Internet, as well as music-pre-
viewing options.

Warren has two songbooks available
through Warner Bros. Publications and
on her Web site. A third folio, a 50-song
greatest-hits collection, is in produc-
tion.

With all of Warren’s success domes-
tically, Realsongs also exploits her cat-
alog internationally. Her songs get
exposure not only through worldwide
releases but also through releases by
local artists in individual territories.

Warren founded Realsongs in 1985
following a lawsuit with her first pub-
lisher. “My lawyer said, ‘You have to

(Continued on page 98)

Scoring With Feeling. Bette Midler, center, is shown with
composer Patrick Williams, right, who wrote the score for
the performer’s new movie “That Old Feeling,” and Doreen
Ringer-Ross at the film’s recent opening in Century City in
Los Angeles.

They Have Manhattan. Peermusic has signed the Man-
hattan Transfer to a publishing agreement as the act pre-
pares to release a 25th-anniversary album on Atlantic
Records this summer. Shown at the studio, where the
Manhattan Transfer recorded the album, back row from
left, are Brady L. Benton, peermusic manager of film, tele-
vision, and new media; Alan Paul of the Manhattan Trans-
fer; Kathy Spanberger, peermusic CEO; Fran Petrone,

songwriters & Publishers

MUSIC

Rodgers & Hart’s ‘Syracuse’ Is
Subject Of Latest ‘Encores!’

ENCORESI ENCORES! After their
return to Broadway from a disap-
pointing stay in Hollywood—save for
their brilliant “Love Me Tonight” and
“Hallelujah I'm A Bum”—Richard
Rodgers and Lorenz Hart perhaps
signaled their relief at being back
home by putting their best work for-
ward. They created a series of musi-
cals, starting with 1935’s “Jumbo”
and continuing with 1936’s “On Your
Toes,” 1937’s “I'd Rather Be Right”
and “Babes In Arms,” 1938’s “I Mar-
ried An Angel” and “The Boys From
Syracuse,” and 1940’s “Pal Joey.”

year, that “Encores!” revive “The
Boys From Syracuse” with Spialek’s
sparkling handiwork, which, true to
its time, joined musical theater scor-
ing with the swing and Latin sounds
that began sweeping the country in
the late '30s.

The cast was superlative. “Falling
In Love With Love” never sounded as
entrancing as in Rebecca Luker’s
version, while other ballads and
comic turns were in prime hands
with Debbie Gravitte, Davis
Gaines, Malcolm Gets, Julie Hal-
ston, Tom Aldredge, Sarah Uriarte

Maybe their Berry, and
muse was fur- Mario Can-
ther stimulated wurds M SIB tone.
by the fact that As lovers of
“The Boys From i “Syracuse”
Syracuse” was =T l:" L _'-"-' | have always
based on Shakes- =t 5— T Y known, two of

its ballads,

peare’s “Come-
dy Of Errors,”
for this score
appears to be
made of only show-stoppers, two of
which—*“This Can’t Be Love” and
“Falling In Love With Love”—are its
most familiar legacy.

The richness of beauty and wit in
“The Boys From Syracuse” requires
performances with those attributes to
define the work’s. That good for-
tune—something we’ve come to
expect from the source—arrived at
New York City Center’s last “En-
cores!” show of this season May 1-4.

Utilizing Hans Spialek’s original
orchestrations for the first time
onstage since the original Broadway
run, this production never lost the
giddy momentum of its delightful
opening exposition number, “He Had
Twins,” which has a Gilbert and
Sullivan feel and Rodgers and Hart
flair.

Of course, the common denomina-
tor at “Encores!” is music director
Rob Fisher, who directed the Cof-
fee Club Orchestra. He got his wish,
as expressed to Words & Music last

by Irv Lichtman

“The Shortest
Day Of The
Year” and “You
Have Cast Your Shadow On The
Sea,” remain two of Rodgers and
Hart’s least-known works that rank
among their most beautiful. They
were magnificently sung by Gaines
and Gets.

Luker, Gravitte, and Berry com-
pose the merry trio assigned to do
“Sing For Your Supper,” Rodgers and
Hart’s wonderful parody of female
singing groups.

Let’s hope that the upcoming DRG
Records’ cast album bottles this
“Syracuse” in all its digital delight.

PRINT ON PRINT: The following

are the best-selling folios from Warn-

er Bros. Publications Inc.:

1. “Star Wars Trilogy Special
Edition.”

2. Celine Dion, “Falling Into You.”

3. Jim Brickman, “By Heart.”

4. Frank Sinatra, “The Best Of The
Capitol Years.”

5. Wynton Marsalis, “Standards.”

“HELP!”

Over a period of twelve years I have composed over 80 songs and

incorporated them in 4 plays. 3

5 of the songs can be sung independently

of the plays. Their themes vary and may be classified as romantic,
religious, humorous and slightly satirical. They are “musical” and
tuneful and I sincerely believe they are worthy of being sung hy
recognized accomplished singers. I am a South African living thousands
of miles from the musical and theatrical world and consequently

searching for:

1. A soprano and tenor with experience and recognized professional
repute to lister: to the tapes and lyries with a view to singing

them publicly.
2. A recording company.

3. A theatrical company to read and listen to the musical plays with
a view to their nroduction of the stage.

Will anyone interested contact me.
PETER DE VRIES

(From the United Kingdom)
Tel: 0027-11-823.3628

(From the United States of America)
Tel: 01127-11-823-3628

man of Bloodhound Gang; and Randy Sabiston and peermusic creative director, West Coast; Tim Hauser of the Fax: 0027-11-892-1658 Fax: 01127-11-892-1658

Claude Mitchell, senior creative directors at PolyGram Manhattan Transfer; and Jack White, manager. Shown P.0. Box 1012 » Boksburg 1160 * South Afriea J
Music Publishing. seated are the group’s Cheryl Bentyne and Janis Siegel.
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Studio Action

ARTISTS &8 MUSIC

Genelec Hot In Active Market
Quality Keeps Speaker Co. Thriving

l BY PAUL VERNA

As recently as three years ago, active
monitors were the exception to an
unwritten recording-studio rule that
said speakers and amplifiers must be
housed separately. Today, it is rare to
walk into a control room that doesn’t
employ some form of active monitoring,
whether it be large, soffit-mounted
speakers or smaller, nearfield models
perched on top of the console. And in
the world of self-powered speakers, no
company has made more of an impact
on the marketplace than the Finnish
manufacturer Genelec.

“Out of 36 companies, 22 are making
active speakers. Six years ago there
were only four or five,” says Ilpo Mar-
tikainen, the soft-spoken president of
Genelec OY, headquartered in Iisalmi,
a Lapland town situated 400 miles
north of Helsinki.

“But I'm not so sure that this compe-
tition is at all a bad thing,” adds Martik-
ainen. “Because the whole monitoring
market has changed. In the past, in the
total pie tnere was a very small portion
of active speakers, and we were there.
Now it seems that the whole cake is
active speakers.”

Fortunately for Genelec—and for its
competitors, for that matter—the mar-
ket can bear rival products of the same
type. Just like the microphone industry
is filled with highly specialized players
with strong followings among record-
ing professionals, speaker companies
have been able to share space ina
crowded field.

“There is always space for good
products,” says Martikainen. “Every-
body has their own profile and their
customer base that somehow values the
products that you do.”

Another factor that has helped com-
peting companies thrive is the overall
growth of the market. Even though the
music recording market—a core of
Genelec’s business—has not grown in
recent years, overall audio and video
production has mushroomed thanks to
the proliferation of cable and satellite
outlets, according to William Eggle-
ston, marketing director at Genelec
Inc., the Finnish company’s U.S. oper-
ation in Sudbury, Mass.

“In the music business, if you look at
the control rooms in the U.S,, a lot of
studio owners, where they had two or

SSL U.S. Execs Exit

The U.S. division of Oxford, Eng-
land-based manufacturing giant
Solid State Logic (SSL) has been
rocked by two sudden executive
changes. At press time, SSL U.5.
president Pierce Plaskitt and VP
Roger Charlesworth had left the
company, according to SSL direc-
tor of sales and marketing Hazel
Simpson, who flew from Oxford to
New York to look after the U.S.
division. Simpson gave no specific
reason for the departures, but
noted that they are not part of a
restructuring at SSL.

three music rooms they might only
have one now, because the growth area
is clearly in programming,” says Eggle-
ston. “Cable has had a tremendous
impact worldwide. You need a number
of places to do all this production.”

Not incidental to this growth has
been the increase in surround-sound
monitoring environments—a boon for
speaker companies for the simple rea-
son that they can sell five speakers per
control room instead of just two.

Noting that sound-to-picture rooms
have already embraced multichannel
monitoring, Eggleston says, “There are
music mixers who are thinking about
this now. And as the discrete formats
cateh on, and if broadeast will ever get
to a multichannel format & la HDTV,
whatever the audio spec is that follows
that will clearly complete the circle.
Our product line gives us the chance to
play in any of those environments, no
matter whether it’s five 1029s with a
single 1091 in a [small] room all the way
up to something like Fox, which is
putting in three 1035s across the front
wall and a pair of 1038s for the rear
channels. That’s a big investment,
approaching six figures; it gives an
indication that there’s a lot of activity.”

In the musie industry, many produc-
ers and engineers, including award-
winners like Phil Ramone, are known
to travel with their own pair of 1031
nearfields, ensuring consistency from
one control room to another. In fact, so
many studios now stock a selection of
the most popular nearfields that engi-
neers can be assured that even if they
don’t bring their own units, the studio
will have a pair.

Despite the apparent ubiquity of
Genelec monitors, the company is
small, quiet, and self-effacing.

“We're a pretty transparent compa-
ny,” says Martikainen, employing an
adjective that’s often used to describe
his speakers. “We have a staff of about
50 people, and basically, we do what we
do. There are no hidden principles.”

That’s not to say Genelec d8es not go
out of its way to market its products
and serve its customers’ needs.

“We're not just order-takers,” says
Eggleston. “We spend a lot of time talk-
ing to potential clients and current own-
ers. If somebody calls me up and he’s
got a 10-by-10-foot room and he’s look-
ing for a pair of 1032s, I'll say, ‘Slow
down, this is not really where you want
to be. The right thing to do is to save
yourself $6,000 and get something more
apropos.””

Genelec Inc. managing director Lisa
Kaufmann adds, “When people call the
American organization, they have
someone who’s going to spend time
with them. And we tell them upfront
that we’ll offer them advice. We'll give
our suggestion about their rooms. And
I don’t think they get that from a lot of
manufacturers.”

Unlike some of its competitors, Gen-
elec has no intentions of expanding into
related fields like sound reinforcement
or movie theater sound. Genelec recog-
nized early that its strength was in
music, broadeast, and post-production
monitoring, and it has kept a tight focus
on those markets.

Genelec was formed in 1978 by Mar-
tikainen, who at the time was an
acoustician for a local broadcasting
company in Helsinki. When the firm
moved to new premises, Martikainen
was charged with the responsibility of
designing a speaker system. The prod-
uct he came up with became the S-30,
still one of Genelec’s staples.

After the success of the S-30, Mar-
tikainen launched Genelec and moved
back to lisalmi, which is his hometown.
The fledgling company’s first order
was for a few hundred speakers for the
broadcast market. “We knew we could
stay alive for a year with this order, and
consequently we thought, ‘We have 12
months’ time to find other customers,’”
recalls Martikainen. “I started calling
the broadeasting companies because we
knew how those people think. So we got
new customers.”

At the time, Genelec was in the the-
ater and fixed-installation businesses,
but exited those markets to concen-
trate on studios. The next break-
through came in 1983, when Mar-
tikainen devised a system of frequency
dispersion control he coined directivi-
ty controlled waveguide (DCW). Today,
all Genelec speakers except the S-30
are made according to that principle.

Genelec offers 11 models of monitors
and three lines of subwoofers. Its speak-

Nixons In The House. MCA Records' the Nixons have completed their upcom-

ing self-titled album at Music Grinders in Los Angeles. Shown standing, from left,
are bassist Ricky Wolking, lead singer/guitarist Zac Maloy, guitarist Jesse Davis,
and drummer John Humphrey. Seated is producer Toby Wright, whose credits

include Alice In Chains, the Wallflowers, and Chris Whitley.

ers range from the 1029 model, at
$1,000 a pair, to the 1035s, which retail
for a suggested $50,000 a pair.

Martikainen says Genelec’s early
days as a broadcast specialist were crit-
ical to its later success in the recording
studio market.

“The European broadcast mentality
was strict,” he says. “They specified
the parameters, including the perceived
frequency response at the listening
location. For the product itself, there
were very tight tolerances and an oblig-
ation to have spare parts for 10 years
from the last production run and an
obligation to make an identical produc-
tion now and next year and five years
after. Of course, the rock’n’roll business
doesn’t care about this, but it was very
good for us because we had to think [of]

our production methods in that sense
so that we could industrially produce
identical products.”

Eggleston adds that European broad-
casters were geared toward the classi-
cal market and therefore Genelec had
to cater to the needs of directors, pro-
ducers, and conductors. “This was a big
change for those clients, because they
typically hadn’t had active speakers and
the spec that they were looking for was
detailed,” he recalls. “What Ilpo and
the other founders had in the broad-
cast/production rooms far exceeded
anything that was happening in the
normal rock’n’roll rooms at that time.”

Thanks to that attention to detail,
Genelec now enjoys a reputation as a
standard-bearer in the music, post-pro-
duction, and broadcast markets.

- PRODUCTION CREDITS

BILLBOARD’S NO. 1 SINGLES (MAY 17, 1997)

CATEGORY HOT 100 R&B | COUNTRY ADULT TOP 40 | MAINSTREAM ROCK|
TITLE HYPNOTIZE: G.H.ETTO.U.T. OME NIGHT AT & TIME | YOU WERE MEANT GOME AWAY
Artist/ The Matorious B.LGJ Changing Faces/ George Strait! FOR ME The Dffspring/
Producer Desic "D-Dot” Angelettie, R. Kelly T. Brown, G. Strait Jewel/ Dave Jerden
(Label) Ron "“Amen-Ra® (Big Beat/Atlantic) *{MCA} Ben Keith, Peter Collins | (Columbia)

Lawrence. Sean "Puffy” | | (Atlantic)
Combs I I
(Bad Boy/hrista) | | {
RECORDING DADDY'S HOUSE i CRITERIA STUDIOS | EMERALD S0OUND | BEARSVILLE STUDIOS/ | ELDORADG
STUDIO(S) haw York, NY) i (Miami, FL) | STUDOS SOUNDSTAGE RECORDING
Engineer(s) Daug Wilson . Stephen George {Mashville, TH] (Bearsville, NY/Nastwille, TN} {Hollywoad, CA}
| { Steve Marcanionic Chris Shaw Bryan Carlstroamn
RECORDING 551 9000 SSL 6000E/G S5L 4000E with Neve 8088/SSL 6000E | S5L 40HE |
CONSOLE(S) [ feiemation with G series computer/
SSL J3000
RECORDER(S) | Studer ABOD MKII Studer A820 Sony PCM 3348 Studer AB00 MKII/ Studer 4827
Sony §§48/Studer D827|
MASTER TAPE Ampex 499 3M 996 Ampex 467 Ampex 499/Sony 1416 | Ampex 499
A |
MIX DOWN DADDY S HOUSE BATTERY STUDIOS MASTERFONICS | EMERALD STUDIOS ELOORADO
STUDIO(S) (Maw Yark, NY) (Chicago, 1L) [Mashville, TH) (Nashville, TN) RECORDING
Engineer(s) Lane Craven, Sean R. Kelly, Stephen George| Chuck Ainlay Joe Baldridge {Halhywood, CA)
"Puffy ' Combs Bryan Carlstrom
CONSOLE(S) 5510000 SSL 4000E/G 551 4000E with SSL G+ with Ultimation | SSL 4000E
Uttimation
RECORDER(S) | Studer ABOD MKIL Otari MTR 92 | Otari DTRSO001T | Studer ABOO | Studer AB27
'MASTERTAPE | Ampex499 Ampex 499 | Ampend6? " Ampex 499/Studer | Ampex 459
A820/BASF 468
MASTERING POWERS HOWSE OF | HIT FACTORY GEORGETOWHN GATEWAY STUDIOS | DASI5 MASTERING
Engineer SOUND Chris Gehringer MASTERS Bob Ludwig Eddy Schreyer
Herb Pawers Denny Purcell
| HIT FACTORY
Carlton Batts
CD/CASSETTE EMG WEA - UNI | WEA Sony
MANUFACTURER

. © 1997, Billboard/-BPl Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Aduit

Contemporary, Club Play, and Dance Sales rotat

e weekly.
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~ EU Helps Build A New Europe

Eastern States Getting Aid And Expertise

«

B BY JEFF CLARK-MEADS

LONDON—European Union money is
being invested in a major new scheme
to fight piracy and build record-indus-
try structures in Europe’s former com-
munist nations.

The Europhono Phare II Assistance
Program is helping to construct an
infrastructure in keeping with inter-
national standards in 13 nations, from
the Baltic states of Estonia, Latvia,
and Lithuania to the Black Sea coun-
tries of Romania and Bulgaria.

According to Bianka Kortlan, East-
ern European director for the Inter-
national Federation of the Phono-

" Royalties Disputed |
For 3 Tenors’
German Concerts

HAMBURG—Attempts to settle
the nearly $1 million dispute sur-
rounding the two German concerts |
given by the 3 Tenors—José Car-
reras, Luciano Pavarotti, and
Placido Domingo—have failed.

Karl Petry, legal representative of
German concert promoter Matthias
Hoffmann, has rejected an offer
made by German authors’ body
GEMA concerning the level of roy-
alties to be paid. The two sides
appeared May 12 before the arbi-
tration tribunal of the German
Patent Office in Munich.

The tribunal will announce its rul-
ing on the matter July 7. Because
GEMA says it is ruling out any pos-
sibility of an amicable settlement,
the dispute will probably end up in
court.

GEMA is seeking from Hoffmann
royalties of 1.5 million deutsche
marks ($882,000) for last summer’s
German concerts by the 3 Tenors.
GEMA argues that the concert pre-

(Continued on next page)

graphic Industry (IFPI), Europhono
Phare II has a three-fold aim: to
mechanisms for neighboring rights
protection, most notably the establish-
ment of royalty
S collection bodies;
lﬁ,l The scheme,
L e which eame into
effect at the be-
ginning of the year, has established its
ference earlier this month aimed at
helping the cross-border fight against
the illegal international trade. Orga-
nized by the IF'PI and the Polish Police
attended by police and financial
authority representatives from the
Baltic nations, the Czech Republic, Slo-
vakia, Slovenia, Bulgaria, and Roma-
The two-day event focused on prac-
tical steps to counter piracy and used
the Polish experience, where piracy
has been reduced from 95% of the mar-
Says Kortlan, “One of the seminar’s
main goals was to initiate a system of
direct communication, information,
and evidence exchange between
Thanks to the practical, working char-
acter of the training, the first direct
links of cooperation were established.
Once developed, this will be invaluable
Europhono Phare 11, which is being
run in close coordination with the
IFPI, is intended to help labels maxi-
mize the potential of their copyrights.
begun in 1994 and run in conjunction
with publishers’ umbrella group
GESAC, was aimed at protecting
authors’ rights.
years, but we know that if the program
is properly implemented and is effec-
tive, it’s possible that the EU will con-
tinue to fund it past two years.”

enhance legal protections; to create
and to fight piracy.
first anti-piracy milestone with a con-
Academy in Szezytno, Poland, it was
nia.
ket to 20% in four years, as a model.
enforcement officials in the region.
in fighting piracy across borders.”
The original Europhono Phare scheme,
Says Kortlan, “The project is for two
A priority in the project’s list of aims

is the establishment of collecting soci-
eties to administer broadeast royalties,
Kortlan adds. “The main objective is to
build effective machinery in the
Europhono Phare
territories,” she
states. “We are
now teaching the
local industries
how to function on
their own in this
respect without having to rely on the
IFPT’s help. Our goal is to show them
how to organize collecting societies and
how to negotiate with broadcasters.”

Kortlan argues that record compa-
nies in the former communist states
have much to learn from their song-
writers. “The authors have been col-
lecting their royalties for almost a hun-
dred years, but the producers have not
been so good at that.”

She says that in all the Eastern
European states, neighboring rights
are now recognized by and protected
by copyright law and that the legal

(Continued on page 52)

WORLD

B BY ALEXANDRA NUVICH

KUALA LUMPUR, Malaysia—
Tower Records plans to open a store
in this capital eity in September, thus
becoming the first international musie
chain in the country. Aceording to
International Federation of the
Phonographic Industry (IFPI) statis-
ties, the Malaysian prerecorded music
market was worth $100 million at
retail in 1996, up by 25% over the pre-
vious year.

Tower’s arrival is by way of a fran-
chise arrangement with the Singa-
pore-based SunVie group, which
includes regional concert promotion
interests in its portfolio. The arrival
is seen as a new stage of development
for the local industry.

“Tower will provide Malaysian
music consumers with something they
have not had before: choice,” says Rick
Loh, managing director of Sony
Music’s local affiliate. “And the record
companies will have to deal with it.”

Tower Set To Be 1st Int’l
Chain To Enter Malaysm

BMG managing director Frankle
Cheah says, “The mom-and-pop stores
don’t do much to bring out the best for
the music business; they do not add
value. Tower’s arrival will force them
to sharpen up and decide if they real-

-

Sandy Mon-
teiro, market-
ing manager of
Universal Mu-
sic Malaysia,
notes that the U.S. chain—which
already operates in neighboring Sin- ]
gapore as well as Thailand, Taiwan,
Hong Kong, South Korea, and Japan
—often works independently of
record companies’ marketing strate-
gies. “It’s more product-driven,” he
Says.

With its expected inventory mix of
deep catalog alongside current releas-
es, Tower will add another facet to the
local industry rather than merely

(Continued on page 92)

music.”
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Cuban Acts Find Home On Eurotropical

Bl BY HOWELL LLEWELLYN

MADRID—A Spanish record label has
been set up to record Cuba’s resident
musicians and promote them around the
world. Eurotropical celebrates its for-
mal presentation on the island Friday
(23) and Saturday (24) in the first such
act since the 1959 Revolution that
brought Fidel Castro to power.

Eurotropical is a newly created
imprint of Manzana Discos, the Span-
ish indie label based on the Canary
Islands, located some 3,000 kilometers
from Spain off West Africa, and
Europe’s largest importer of Caribbean
salsa and merengue music.

“I'm very excited about this historie
move and extremely happy with the
arrangement,” says Eurotropical man-
aging director Ricardo Gonzalez. “It

used to be difficult to operate in Cuba
as a foreign label working with Cuban
resident musicians, but now we have the
backing of the culture ministry, which
appreciates that a non-Cuban label is to
promote the island’s musie.”

Eurotropical already has two U.S.
distributors, G.B. Records in New York
and Reyes Records in Miami, where
parent company Manzana has offices.
Manzana will distribute Eurotropical
artists in the rest of the world.

“The idea for this has been bubbling
under for some years,” says Gonzalez.
“But with the current international
interest in Cuban musie, we decided to
go one step further than other labels
from Spain and elsewhere working in
Cuba. [We] have a formal presentation
with an important concert and a meet-
ing with culture ministry officials and

the local and international press.”

Gonzalez says there are four main
reasons for moving into Cuba. “It is an
emerging market in all kinds of ways;
the amount of musical quality is
astounding; Havana, I think, will once
again be a commercial platform for
trade with North and South America as
it was in its heyday; and it [has a] histo-
ry as a kind of umbilical cord between
Europe and the Americas.”

Manzana was founded 22 years ago
and soon became a European pioneer in
importing Latino music.

Gonzalez says that Eurotropical,
which is registered in the British Vir-
gin Islands, will soon become the most
active non-Cuban label on the island. “1
want to lead and champion the discov-
ery and export of the new generation of
Cuban musie,” he adds.

! Of the Asian households MTY claims to cover, mast have access only through a second party* and often I
I — 5 o T ey | — ] CHanmnne
for less than a few hours a week. Which means that your promotianal eptions are samewhat restricted, i

Because unlike Channel [W1, MTV can't offer you uninterrupted transmission into millions of homes :

in every major Aslan market 24 hours a day. 5o for effective targeting of Asia’s music lovers there's

still only one channel that’s in tune with your needs. Channel [W]. Asia’s favourite music channel. 3¢

* Snproe: NTY

Aaid Canerage
By Daarnsl vl
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International

newsline...

WALT DISNEY RECORDS marked its re-entry into India May 10 with
the release of the soundtrack to “101 Dal-
matians” through its new partner in the
territory, Plus Musie. The film is in gener-
al release in India. Until last year, BMG’s
Indian affiliate BMG-Crescendo repre-
sented Disney. While operating through BMG, Disney experimented
with Hindi versions of “The Lion King” and “Aladdin” soundtracks, but
both attempts met with a mixed response at retail. Plus Music says that
it has no plans to regionalize Disney repertoire. Instead, the company
will focus on the educational potential of children’s audiobooks and
album sales. NYAY BHUSHAN

’@M’@fw’anﬁconns

SONY MUSIC ASIA senior VP Martin Davis will be leaving the region in
the next few months, according to informed sources, for a key post at
the multinational’s Latin American operations in Miami. He has held
his current, Hong Kong-bhased slot since early 1995.
Sony Music International president Robert Bowlin =
will appoint Davis’ successor. The frontrunner is

thought to be Matthew Allison, managing director SONY
of Sony Music’s affiliate in Taiwan for the past four

years. Last September, Allison was given addition-

al responsibilities as the company’s VP for the greater China region;
previously, he worked for Booz Allen Hamilton in Singapore and Amer-
ican Express in Taiwan. Davis was regional commercial director for
EMI Music Asia before joining Sony; earlier, he worked for Virgin
Records in Japan and the U.K.

THE MINISTRY OF CULTURE in the former Soviet republic of Belarus
has banned the use of pre-recorded tracks in live shows promoted by
state-run concert agencies. Also prohibited is the use of so-called
“minus one” tapes, which provide accompaniment. The ministry has
decreed that independent promoters must advise audiences when such
pre-recorded music is used in their shows. Music fans and the press in
neighboring Russia have frequently bemoaned the common practice
among new Russian artists of lip-synching to tapes.

VADIM YURCHENKOV

THE RED HOT CHILI PEPPERS, Green Day, Beck, and the Prodigy are
among the artists on the bill for the Fuji
Rock Festival 1997, to be held July 26 and
27 at the Tenjinyama ski resort, 70 miles
west of Tokyo. Promoters Smash Corp.,
Beat Ink, and Hot Stuff are calling the
show “Japan’s largest-ever outdoor rock
event” and say they are expecting 30,000
people each day. Japanese acts due to
appear include Yellow Monkey, Shonen Knife, and Hotei.

STEVE McCLURE

RED HOT CHiLI PEPPERS

EMI MUSIC AUSTRALIA has promoted marketing director Michael

Manos to GM and financial director Graham Harris

to executive VP Manos’ appointment signals plans
L V— |

to intensify investment in local A&R. Both Harris
and Manos report to Dirk de Fries, interim manag-
ing director of EMI Music Australia and VP of EM1
International. EMI Australia has been without a
managing director for more than six months.

CHRISTIE ELIEZER

PROFITS AT Sony Music Entertainment Japan fell 40.6% to 6.82 billion
yen ($55.1 million) in the fiscal year to March 31. Revenue, at 103.1 bil-
lion ven ($832.6 million) was down 10%. Sony has been restructuring its
Japanese operation, with the aim of flattening its organizational hier-
archy and giving more autonomy to younger managers. A lack of new
product from major overseas artists contributed to a 12.2% dip in sales
of foreign repertoire, to 22.4 billion yen ($181 million). Meanwhile, a
policy to restrict Japanese artist releases to those deemed to have long-
term sales potential was a factor behind a 6.5% decline in domestic

V2 RECORDS says it is planning to open an Australian division in June.
Local label manager Greg Johnson, formerly a product manager at
Sony Music Entertainment here, says he is finalizing a distribution deal
with a major label. CHRISTIE ELIEZER

HAMBURG-BASED musicals company Stella AG says it will be the first
entertainment company to have its stock traded on the German mar-
ket when it floats 49% of ils capital later this year. Owned by media
entrepreneur Rolf Deyhle, the Stella group claims to be the German
market leader in the musicals sector, employing more than 4,500 peo-
ple. Since 1986, 17 million people have seen its productions of “Cats,”
“Phantom Of The Opera,” “Starlight Express,” “Miss Saigon,” and “Les
Misérables.” WOLFGANG SPAHR

Greek Acts Boost Local Market

B BY COSMAS DEVELEGAS

repertoire revenue, to 55.17 billion yen ($45.8 million), STEVE McCLURE

ATHENS—A wave of home-grown tal-
ent is breaking over the Greek music
industry as domestic pop artists out-
perform their international counter-
parts.

Aided by healthy support from the
burgeoning independent TV and radio
sectors, multi-platinum albums by such
domestic stars as Keti Garbi and Notis
Sfakianakis have
broken the domi-
nation of interna-
tional artists here,
while young con-
sumers cause mass
hysteria at the live
performances of
pop idols like Ste-
fanos Korkolis and
Sakis Rouvas.

The two international albums that
managed to obtain gold certification in
Greece in 1996 (“Load” by Metallica and
the “Underground” soundtrack, with
sales of 31,000 and 37,000 units, respec-
tively) go almost unnoticed among the
46 domestic gold and platinum releases
of the same period. Albums by Garbi
and Sfakianakis have estimated sales of
140,000 and 180,000, respectively.

Unlike most other European mar-
kets, local Greek repertoire sales not
only exceed those of international
artists, but also are broadening this gap
year by year.

In the 1980s, local repertoire
accounted for less than half the market,
ranging between 42% and 46% of total
units sold. But according to the official
1996 market report by the Greek group
of the International Federation of the
Phonographic Industry (IFPI), local
market share, which had risen to 55%
in 1995, climbed to 59% in 1996. Inter-
national artists took a 38.3% share, with
classical repertoire at 2.7%.

“The overwhelming majority of gold
and platinum certificates are awarded
to Greek artists,” says Panos Mar-
avelias, managing director of Lyra Rec-
ords. Perhaps as a measure of that dom-
inance, members of the Greek branch
of IIFPI agreed at the outset of this year
to reduce the thresholds for gold and
platinum certification and to establish
different standards for domestic and
international repertoire.

Until the end of 1996, the award sales
criteria for both repertoires were
30,000 units for gold and 60,000 for plat-
inum. For albums released after the
beginning of 1997, the new certification
standards are, for domestic repertoire,
25,000 (gold) and 50,000 (platinum), but
only 15,000 and 30,000 for gold and plat-
inum, respectively, for international

GARBI

ROYALTIES DISPUTED

(Continued from preceding page)

dominantly consisted of popular and not
classical music. The society cites the fact
that the show included “O Sole Mio” and
songs from “West Side Story.” If the for-
mula applicable to classical music had
been applied to the shows, GEMA would
be entitled to 40,000 marks ($24,000).
This is all that Hoffman says he is will-
ing to pay.

The 8 Tenors shows in August 1996
attracted 65,000 people to the Munich
Olympia Stadium and 61,000 people to
the Dusseldorf Rhine Stadium.

WOLFGANG SPAHR

repertoire.

Observers attribute the new Greek
wave to a number of factors. One is
MTYV Europe, which when first broad-
cast here 10 years ago, influenced the
music culture of young people and laid
the foundation for a new indigenous
scene of talented musicians and ambi-
tious performers.

Elaine Delalopouloy, local repertoire
public relations manager of Warner
Music Greece, says
that the technolog-
ical advances of the
last decade also
played their part.
“In the late '80s,”
she says, “when
the evolution of
sound technology
made advanced
studio equipment
less expensive and therefore easier to
acquire, it was time for this movement
to become bigger and thus more com-
mercial.”

Greek pop then began to combine ele-
ments of local culture with modern
sound production. As a result, the
youngish audiences, who until then
seemed to be moved exclusively by
international pop hits, became more
willing to accept local productions, espe-
cially as they were created by people of
their age and lifestyle.

The launching of the independent TV
industry played a significant part in the
promotion of this new pop scene. Major
networks Mega and Antenna were
founded in 1989, followed by Star and
Sky in 1993; these and other local chan-
nels broadeasting from Greece’s biggest
cities produced many hours of music
shows and videos, taking local artists
into countless new homes.

As a result, record companies were
prompted to invest more in the produc-
tion of videoclips and opened their doors

ROUVAS

to directors, procucers, and songwrit-
ers alike.

“You could say that Greek artists
have become more self-confident,” says
songwriter Pheobus Tassopoulos.
“Especially as the international music
keeps repeating itself, with all those
cover versions of older songs. We use
modern production loops in our record-
ings, too, but the basis, the melody of
our creations, is original Greek.”

Journalist Nina
Vlahou cites anoth-
er factor in the do-
mestic repertoire
boom.

“The dise jock-
eys of the major
clubs in Athens
started the whole
thing,” Vlahou vISSI
says, adding that
DJs started by inserting songs from
'60s Greek movies into their playlist.
Young clubgoers quickly accepted
them, leading to the establishment of
a “Helleniec music zone” on many
clubs’ playlists.

This year sees the introduction of
awards for CD singles sales, set at
10,000 for gold and 20,000 for platinum
for all repertoire, another reflection of
increased demand for “tasters” of
artists’ forthcoming albums as well as
remixes or live tracks.

Last year’s most successful CD sin-
gle was a live recording by Eleutheria
Arvanitaki, which sold an estimated
40,000 copies, according to the label,
outstanding for a market of this size.
Arvanitaki, a remarkable female per-
former whose ethnic tunes excite young
and adult audiences, is also known inter-
nationally and toured Australia in late
March. Anna Vissi, another successful
female act, is also due an international
release with her first English-language
single, “Forgive Me This.”

ATHENS—Local repertoire contin-
ued its impressive rise here in 1996,
aceording to figures just released by
the Greek national group of the
International Federation of the
Phonographic Industry (IFPI).

With a 59% share, Greece is now
the country with the highest local-
repertoire share in Europe, followed
by the U.K. and Italy. International
repertoire’s share is down to 38%.
The remaining 3% is classical music,
which is in steep decline here.

Industry insiders estimate that
local repertoire has now reached its
upper limit.

The record companies’ market-
share ranking last year was un-
changed from 1995’s, with MINOS-
EMI (the leading local-repertoire
company) leading the field with 27%
of sales.

Next was PolyGram (the most suc-
cessful company in international and
classical repertoire) with 21.9%,
Sony Music Entertainment with
15.9%, and BMG with 12.1%.

According to IFPL, the core music
market here was stable, with value

Greece Has Highest Share
Of Local Repertoire In EU

up 2% and the total unit sales down
2.5%. However, there has been an
impressive burst in the premium-
priced market.

Including premiums, total sales
value rose 32% and reached close to
$100 million. The premium-priced
market, which was 9% of total value
in 1995, now has a 30% share. Volume
figures show that of the 28 million
album units sold in 1996, 21 million
were premiums.

The growth of the premium
market is due mainly to CD give-
aways through magazines and
newspapers. It is estimated that
more than 60 magazines regularly
give free CDs to their readers.
This has led to a sharp rise in CD
player sales.

Four years ago, Greece had the
lowest CD hardware penetration
per household in Europe. Today,
because of premium sales, it has
one of the highest CD player pen-
etrations on the continent.

CDs accounted for 95% of all music
sold here in 1996.

COSMAS DEVELEGAS
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Creation Records managing director Alan McGee, center,
shares the company of, from left, Sony Music Europe
president Paul Russell, Sony Music Entertainment
president/COO Thomas Mottola, Sony Music
Entertainment executive VP Michele Anthony, and Sony
Music International chairman Mel liberman.

Taking a break from business, from left, are Sony Music
Entertainment president/COO Thomas Mottola, Sony
Music Spain president Claudio Conde, Sony Music
Entertainment executive VP Michele Anthony, and Sony
Music International chairman Mel ilberman.

///‘ ‘ - 2
France's Patricia Kaas, second from left, visits the Sony
assembly in Spain to receive an award signifying 8 million
in album sales. Shown, from left, are Sony Music France
president Paul-Rene Albertini, Sony Music Europe
president Paul Russell, Sony Music France international
A&R/marketing director Virginie Auclair, and Columbia
Records France managing director Olivier Montfort.

Paul Burger and Rob Stringer of Sony Music U.K. are all
smiles with members of Apollo 440, who performed at the
Marbella conclave. Pictured in the back row, from left, are
the band’s Reg Ap Gwynedd, Mary Mary, Trevor Gray,
Howard Gray, and Harry K, together with their manager,
Maggi Hickman. In front, from left, are Apollo 440’s Noko;
Stringer, managing director of Epic Records U.K.; 550
Music president Polly Anthony; Burger, chairman/CEOQ of
Sony Music U.K.; and the band's Cliff Hewitt.

A 4 @*K‘S N
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Michael Jackson was presented with a special award to signify sales of 100
million singles and albums outside the U.S. since his first solo album for Epic
Records in 1979, “Off The Wall.” The accolade recognized the popularity of that
album, “Thriller,” “Bad,” “Dangerous,” and “HIStory: Past, Present And Future—
Book 1.” Pictured at the presentation, from left, are Paul Russell, president of
Sony Music Europe; Ron Sweeney, executive VP of black music at Epic
Records U.S.; Michele Anthony, executive VP of Sony Music Entertainment;
Thomas Mottola, president/COO of Sony Music Entertainment; Jackson; David
Glew, chairman of the Epic Records Group; Mel liberman and Robert Bowiin,
chairman and president, respectively, of Sony Music International; and Richard
Griffiths, president of Epic Records U.S.

/

Y 7% !
New Columbia Records artist Curtis Stigers is welcomed by Sony Music's
worldwide crew following his showcase set at Marbella. Pictured, from left, are
Paul Russell, president of Sony Music Europe; Peter Asher, senior VP of Sony
Music Entertainment; Julie Borchard, VP of international marketing, Columbia
Records Group; C. Winston Simone, Stigers’ manager; Robert Bowlin, president
of Sony Music International; Columbia Records Group senior VP John
Ingrassia; Stigers; Michele Anthony, Sony Music Entertainment executive VP;
Columbia executive VP of black music Michael Mauldin; Will Botwin, Columbia
senior VP; and Sony Music International chairman Mel llberman.

The decidedly informal independiente posse, headed by chairman Andy
Macdonald, toasts its new worldwide licensing deal with Sany Music, together
with members of one of the U.K. label's initial signings, Travis. Participating in
the photo opportunity, back row from left, are Epic Records Group chairman
David Glew, Epic senior VP Dave Massey, independiente U.S. GM Jen Wening,
Epic Records U.S. president Richard Grifiiths, Macdonald, hdependiente
managing director Mike Heneghan, Sony Music Entertainment senior VP Peter
Asher, and Sony Music U.K. chairman/CEQ Paul Burger. In the front row, from
left, are lan McAndrew and Colin Lester, managers of Travis; Sony Music
Entertainment executive VP Michele Anthony; Neil Primrose and Douglas
Payne, from Travis; Sony Music Entertainment president/COO Thomas Mottola;
Johnny McAuley (kneeling) from Travis’ road crew; Francis Healy of Travis;
Sony Music International president Robert Bowlin; Andrew Dunlop from Travis;
and Sony Music Europe president Paul Russell.

Infernational
Sony Execs Salute International Music At Spain Confab

The senior management of Sony Music International (SMI) gathered in
Marbella, Spain, recently for a series of business meetings, product pre-
sentations, and live-music showcases. The conclave was attended by SMI
executives from around the world and from its New Ycrk headquarters, as
well as by affiliated-label executives, artists, and artist management.

Another Marbella showcase act was Ben Folds Five,
whose members gathered with Sony executives after their
set. Pictured, from left, are Sony Music U K.
chairman/CEO Paul Burger, Epic Records Group
international marketing VP Lisa Kramer, Ben Folds Five
manager Alan Wolmark, 550 Music president Polly
Anthony, Sony Music Europe president Paul Russell, Ben
Folds and Robert Siedge from the band, Sony Music
International chairman Mel llberman, Sony Music
Entertainment executive VP Michele Anthony, and Sony
Music International president Robert Bowlin.

Sony Music's Peter Asher, left, reached back into the
Peter & Gordon songbook for “World Without Love,” one
of three songs he performed at Marbella as a member of
the Sony Music Allstars. Asher, now a senior VP of Sony
Music Entertainment, is seen with, from left, Sony Music
Europe senior VP Mark Chung, Sony Music GSA senior
VP Jochen Leuschner (foreground), and Sony Music
Europe technology and media VP Nico Képke.

Sony officials take another opportunity to relax in one
another's company. Shown in the back row, from left, are
Sony Music Asia senior VP Martin Davis, Columbia
Records senior YP Will Botwin, Sony Music Entertainment
president/COO Thomas Mottola, Columbia Records
Group international marketing VP Julie Borchard,
Columbia Records Group senior VP John Ingrassia, and
Sony Music Latin America president Frank Welzer. in the
front row, from left, are 550 Music president Polly
Anthony, Sony Music International president Robert
Bowlin, Sony Music Entertainment executive VP Michele
Anthony, and Sony Music Europe president Paul Russell.

Brazil's Skank entertained the Marbella meeting with a
showcase set and then paused for pictures. Shown, from
left, are Sony Music Brazil president Roberto Augusto,
Skank’s Samuel Rosa and Lead Zavietti, Sony Music
International president Robert Bowlin, and Skank's
Haraldo Ferretti and Henrique Portugal.
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jAPAN (Dempa Publications Inc.) 05/19/97

GERMANY (Media Control) 05/13/97

U.K. craaco 0s12/97

FRANCE (SNEP/IFOP/Tite-Live) 05/10/97

THIS | LAST THIS | LAST THIS | LAST THIS | LAST
WEEKWEEK| SINGLES WEEK/WEEK| SINGLES WEEK|WeEK| SINGLES WEEK|WEEK| SINGLES
1 | 1 | HATE TELL ALIE TOMOMI KAHARA PIONEER LDC 1 | 1 | LONELY NANA motormusic 1 |NEW| YOU'RE NOT ALONE OLIVE Rca 1 | 1 | (UN, DOS, TRES) MARIA RICKY MARTIN Thistar
g g GLASS RYUICHI KAWAMURA vicToR 2 | 2 | DULIEBST MICH NICHT SABRINA SETLUR epic 2 |NEW | LOVE SHINE A LIGHT KARINE NS 2 | 2 | CONTEPARTIRO ANDREA BOCELLI PoLYooR
3 NAGISANI MATSUWARU ETCETERA PUFFY eic 3 | 3 | soNIC EMPIRE MEMBERS OF MAYDAY fca ERNALWEA S e e e T
SONY 4 15 WHO DO YOU THINK YOU ARE/MAMA SPICE 3 2 LOVEFOOL THE CARDIGANS STOCKHOLM/POLYDOR
4 | 4 | SWEET EMOTION NANASE AIKAWA CUTTING EDGE GIRLS viroin 4 | 1 | STAR PEOPLE 97 GEORGE MICHAEL VIRGIN ‘; ; t‘é%u“gﬁﬁuzﬂigp bovs
5 | 5 | MAJIDEKOISURU 5 BYOUMAE RYOKO HIROSUE 5 | 6 | LOVEWON'T WAIT GARY BARLOW rca M6 INTER/SONY
WARNER 5 | 8 | TIMETO SAY GOODBYE SARAH BRIGHTMAN & 6 | 7 | BELLISSIMA DJQUICKSILVER POSITVAEMI 6 | 15 | AMENO ERA mercury
6 | 9 | YASASHII KIMOCHI CHARA EPiC SONY ANDREA BOCELLI EASTWEST 7 | 8 | YOU MIGHT NEED SOMEBODY SHOLA AMA weA 7 | 5 | YOURWOMAN WHITE TOWN
7 6 LOVE LOVE SHOW THE YELLOW MONKEY FuN HOUSE 6 4 ENGEL RAMMSTEIN MOTORMUSIC 8 4 | BELIEVE | CAN FLY R. KELLY sve BRILLIANTY/CHRYSALIS/EM!
8 |NEwW| DO NOT FUMIYA FUJI PONY CANYON 7 | 7 | IBELIEVE ICANFLY R KELLY JIVE/ROUGH TRADE 9 | 3 | LOVEIS THELAW SEAHORSES GEFFENUNIVERSAL 8 | 12 | DONNE 2BE3 em
9 |NEW| COMBINI SARUGANSEKI coLumsi 8 | 13 | LOVEFOOL THE CARDIGANS stockrotmmorormusic | 10 | 5 | BODYSHAKIN' 911 viRGin 9 | 20 | LAVACHE MILK INCORPORATED HOT TRACKS/SONY
10 | 8 | YUMEJYANAI SPITZ POLYDOR 9 |NEW| HERE WE GO 'NSYNC ariota 11 |NEW| THE GOSPEL OAK EP SINEAD O'CONNOR 10 | 11 | ALONE BEE GEES Powvoor
11 | 7 | WATASHIDAKENO TENSHI SEIKO MATSUDA mercury | 10 | 5 | FREE DJ QUICKSILVER arcaoe 12 Inew ?:IRESF)::SOPHET o VAT oo 11 |NEW| LUCIE PASCAL OBISPO EPic
12 | 13 | ASHITA, HARUGA KITARA TAKAKO MATSU smGc FFRRILONDON
JAPAN i; }? :I‘:; GSECTOR(;‘TUE“;T LU ] 13 |NEW| KOWALSKI PRIMAL SCREAM CcRestion 12 | 8 | LETABOYCRY GALA Scoreio
13 | 10 | 1/2 MAKOTO KAWAMOTO sony FDEL 14 | 11 | BLOOD ON THE DANCE FLOOR MICHAEL JACKSON | 13 | 10 | DON'T SPEAK NO DOUBT INTERSCOPE/AUNIVERSAL
13 | 17 | ALONE BEE GEES PoLvoor £PC 14 | 18 | DON'T LET GO (LOVE) EN VOGUE
14 11 GIVE ME A SHAKE MAX AVEX TRAX 14 9 WARUM? TIC TAC TOE rea l{ ) UE EASTWEST
15 16 SUNANO KAJITSU MIKI NAKATANI WITH RYUICHI ! 15 |NEW| SHINE THE SPACE BROTHERS MANIFESTO/MERCURY 15 9 2 BECOME 1 SPICE GIRLS virRGIN
SAKAMOTO FOR UIFE 15 | 14 | BLOOD ON THE DANCE FLOOR MICHAEL JACK- | 16 |NEW| WONDERFUL TONIGHT DAMAGE siGLrE 16 | 16 | DON'T CRY FOR ME ARGENTINA MADONNA wea
16 | 12 | ONE ASKA Tosmsaem oM 17 | 13 | 1LOVEYOU ... STOP! RED 5 mulmPLuTELSTAR 17 | 17 | QUAND J'AI PEUR DE TOUT PATRICIA KAAS
17 14 SONNA MONDAROU SYARANQ BMG JAPAN 16 |NEW /| TIME IS TICKING AWAY C-BLOCK weA 18 9 DON'T LEAVE ME BLACKSTREET INTERSCOPE/UNIVERSAL COLUMBIA
19 [NEW| 5 MILES TO EMPTY BROWNSTONE MiJEPIC
18 | 17 | DON'T BE DISCOURAGED MEGUMI HAYASHIBARA | 17 | 6 | GET READY TO BOUNCE BROOKLYN BOUNCE epel 1 LA P
G 18 | 16 | PLEASE DON'T GO NO MERCY Amiota 20 [NEW| FIREWORKS EP EMBRACE HUTVIRGIN 8 6 KHA:)E‘:)PiEL::;I FAIT NON MYLENE FARMER &
19 | 15 | GO!GO! HEAVEN SPEED Tov's FACTORY 19 | 12 | THE THEME (OF PROGRESSIVE ATTACK) BROOKLYN ALBUMS 19 | 14 | EncORE UNE les ST oo
20 | RE | TAMASHIINO RUFURAN YOKO TAKAHASHI KiNG BOUNCE oet 1 |NEW| PAUL MCCARTNEY FLAMING PIE PARLOPHONE e e .
ALBUMS 20 |NEW| HEDONISM (JUST BECAUSE YOU FEEL GOOD) 2 |NEW| VARIOUS ARTISTS WHAT A FEELING! sony T M
SKUNK ANANSIE VIRGIN 3 |NEw| FOO FIGHTERS THE COLOUR AND THE SHAPE ALBUMS
N O e T N R - p—
: g 4 |NEw| PREFAB SPROUT ANDROMEDAHEIGHTS woMen- | 5 | 3 | Epa AMENO
S[Rea Pltalat sl s S e 1 | 1 | TICTAC TOE KLAPPE DIE 2TE roa WARECOLUMBIA MERCURY
4 | 4 | JUDY AND MARY THE POWER SOURCE EPIC SONY 2 | 3 | ANDREABOCELLI ROMANZA roLrooR 5 | NEw| THE SUPERNATURALS IT DOESN'TMATTER ANYMORE | 3 | 8 | MICHAELJACKSON HISTORY—PAST, PRESENT
5 3 EVERY LITTLE THING EVERLASTING AVEX TRAX 3 4 ANDREA BOCELLI BOCELL! POLYDOR FOOD/PARLOPHONE AND FUTURE BOOK 1 epic
6 | 7 | GLOBE FACES PLACES avexTrAX 6 | 6 | THECHARLATANS TELLIN' STORIES etccarsBanauer | 4 | 6 | SPICE GIRLS SPICE virein
7 6 UA FINE FEATHERS MAKE FINE BIRDS o 4 2 DEPECHE MODE ULTRA MUTE/INTERCORD
VICTOR 5 5 BEE GEES STILL WATERS 7 2 SUPERGRASS [N IT FOR THE MONEY PARLOPHONE 5 4 | AM L'ECOLE DU MICRO D'ARGENT DELABEL
8 | 5 | THE YELLOW MONKEY TRIAD YEARS ACT Il—THE S POLYOOR 8 | 3 | VARIOUS ARTISTS IN THE MIX 97—2 viR
6 |NEW| PAUL MCCARTNEY FLAMING PIE = VIRGIN 6 | 9 | 2BE3 PARTIR UN JOUR Em
VERY BEST OF THE YELLOW MONKEY cOluMBIA EMI o | 7 | SPICEGIRLS SPICE viRam
7 7 |NEW| BLUMCHEN VERLIE 7 |NEW| SOUNDTRACK LE CINQUIEME ELEMENT vIRGIN
9 8 MR. CHILDREN BOLERO TOY'S FACTORY HEN BT EpEL 10 1 VARIOUS ARTISTS NEW HITS 1997
10 | 10 | VARIOUS ARTISTS A TRIBUTE TO YUZO KAYAMA— | 8 [ 9 | NO MERCY MY PROMISE arioLa TR AT 8 | 20 [ DAVID CHARVET DAVID CHARVET Rca
60 CANDLES FUN HOUSE 9 | 6 | SPICEGIRLS SPICE viRGIN 11 | 11 | VARIOUS ARTISTS SISTERS OF SWING I1i povraram | 2 | 3 | JULIEN CLERC JULIEN viRain
11 | 9 | MIHO NAKAYAMA TREASURY KiNG 10 | 13 | SORAYA ON NIGHTS LIKE THIS MeRcURY TV/GLOBAL TV 10 | 10 | SUPERTRAMP SOME THINGS NEVER CHANGE em
12 | 12 | MAYO OKAMOTO SMILE TOKUMA JAPAN 11 | 15 | ANDRE RIEU STRAUSS & CO POLYDOR 12 |NEW| VARIOUS ARTISTS CLUB CUTS 97 TeLsTAR 11 | 13 | PASCAL OBISPO SUPERFLU epic
13 | 13 | VARIOUS ARTISTS HITS DON EASTWEST JAPAN 12 | 7 | TIC TAC TOE TIC TAC TOE mea 13 |NEW| VARIOUS ARTISTS SPICE GIRLS PRESENT THE 12 | 11 | SOUNDTRACK ROMEO + JULIET em
14 | 16 | SOUNDTRACK ROMEO + JULIET TOSHIBA EM! 13 |NEW| 1.B.0. LAUT amioLa BEST GIRL POWER ALBUM . . . EVER! VIRGIN 13 | 12 | PATRICIA KAAS DANS MA CHAIR cowwsia
i b 15 | 11 | NO DOUBT TRAGIC KINGDOM INTERSCOPEAINIVERSAL ] FFRRAONDON 15 | 7 | DEPECHE MODE ULTRA MUTE/LABELS
NEW | SOUNDTRACK SPACE JAM EASTWEST JAPAN 16 | 12 | THE CHEMICAL BROTHERS DIG YOUR OWNHOLE | 1o | re | ERIC CLAPTON UNPLUGGE
18 | 20 | VARIOUS ARTISTS DANCE MANIA DELUX tosiss | 16 | 18 | WOLFGANG PETRY (S (T FREESTYLE DUST/VIRGIN D REPRISEWEA
o 17 | 10 | SABRINA SETLUR DIE NEUE S-KLASSE EPic 17 | 5 | VARIOUS ARTISTS SHINE 8 rouvcram ™ 17 | 18 | DOC GYNECO PREMIERE CONSULTATION VIRGIN
19 | 15 | TOMOYASU HOTEI SPACE COWBOY SHOW 18 | 19 | RAMMSTEIN HERZELEID motoRMusic 18 | 4 | TEXAS WHITE ON BLONDE MERCURY 18 | RE | BEEGEES STILL WATERS poivoor
ENCORE TOSHIBA EMI 19 | 12 | SOUNDTRACK ROMEO + JULIET em 19 | 15 | REPUBLICA REPUBLICA DECONSTRUCTION 19 | 17 | ALLIAGE ALLIAGE BaxTER
20 | 18 | VARIOUS ARTISTS DANCE MANIA 5 TOSHIBA EMI 20 | 17 | CELINE DION FALLING INTO YOU cOLuMBIA 20 | 13 | DEPECHE MODE ULTRA mute 20 | 19 | U2 POP isLanD
CANADA (soundscan) 0524197 NETHERLANDS stichting Mega Top 100 0517707 | AUSTRALIA (arin) 08118797 ITALY (vusica e DischifFimiy 05/12/97
THIS | LAST THIS |LAST THIS | LAST THIS | LAST
'WeEK(WeEK| SINGLES WEEKWeEK| SINGLES WeEK/WeEK| SINGLES WEEKWEEK| SINGLES
1 1 | CAN'T NOBODY HOLD ME DOWN PUFF DADDY 1 1 IS':/IﬂNG DIT LIED VOOR JOU ALLEEN JANTJE 1 1 | TRULY, MADLY, DEEPLY SAVAGE GARDEN RoADSHOW 1 1 | MY LOVE FOR YOU BLACKWOOD azp
(FEATURING MASE) BAD BOY/ARISTA L2 2 3 YOUR WOMAN WHITE TOWN emi 2 3 2 THE NIGHT LA FUERTEZZA MEET/NEW MUSIC
2 | 2 | MMMBOP HANSON MERCURY 2 |NEW Eg AZ:YLJ[:RR Sg”“ EENTJE WINNEN HANS 3 | 2 | 28ECOME1 SPICE GIRLS virain 3 | 4 | YOUR WOMAN WHITE TOWN BRILLIANTYCHRYSALIS/
3 | RE | QUIT PLAYING GAMES (WITH MY HEART) BACKSTREET MRy 4 | 4 | LASTNIGHT AZ YET Bmc EMI
3 | 2 | AIN'T THAT JUST THE WAY LUTRICIA MCNEAL
BOYS uive o 5 | 7 | BLOOD ON THE DANCE FLOOR MICHAELJACKSON | 4 | 2 ‘:’:SOD ON THE DANCE FLOOR MICHAEL JACKSON
4 4 HYPNOTIZE THE NOTORIOUS B.1.G. BAD BOY/ARISTA 4 4 MAMA SPICE GIRLS VIRGIN EPIC
5 | 3 | IWANTYOU SAVAGE GARDEN coumaia 5 | 8 | TOENIKJEZAG HERO Powvoor 6 | 5 | DON'TLET GO (LOVE) EN VOGUE eastwest A I el LA TR
6 | 6 | DONTCRYFOR MEARGENTINA MADONNA warner | 6 | 3 | HARD TO SAY I'M SORRY AZ YET FEATURING 7 | 8 | BREATHE PRODIGY bAncePoOLSONY 6 T SONY
BROS. PETER CETERA BMG 8 13 | ONE MORE TIME REAL MCCOY o 7 5 LET A BOY CRY GALA DO IT YOURSELF/NITELITE
7 | 5 | LUNCHBOX MARILYN MANSON INTERSCOPEANIVERSAL 7|58 I'EL BE vméR ONLY FRIENL:;NFLAMMAN & o | 6 | PONY GINUWINE erc 8 | 7 | FROM DISCO TO DISCO WHIRLPOOL PRODUCTIONS
8 | FIRESTARTER PRODIGY X.RECORDINGS ABRAXAS FEATURING M X POLYDOR Zac
§ 12 | UN-BREAK MY HEART TONI BRAXTON 8 | 6 | HEDONISM (JUST BECAUSE YOU FEEL GOOD} 10 | 9 | SECRETGARDEN BRUCE SPRINGSTEEN coluMsin | g | 9 | STARING AT THE SUN U2 isLanD
RIS SKUNK ANANSIE viRain 11 | 16 | WHEN1DIE NO MERCY Bme 10 | 6 | IT"SNOGOOD DEPECHE MODE muTEBMG
o | 15 | FIRE WATER BURN BLOODHOUND GANG 12 | 20 | SONG2 BLUR em 11 | 8 | COSI'E COSA' ARTICOLO 31 BESTSOUND
10 | 7 | STARING AT THE SUN U2 istanp
11 | 9 | RETURN OF THE MACK MARK MORRISON AttAnTIC GEFFENUNVERSAL 13 | 10 [ SEXY EYES WHIGFIELD TRANSISTOREMG 12 | 15 | DAFUNK DAFTPUNK viRGiN
10 | 9 | DEREGENBOOG FRANS BAUER & MARIANNE 14 | 12 | DON'T SAY GOODBYE HUMAN NATURE cowwmsia | 13 | 13 | LAURANON C’E' NEK wea
12113 ﬁSR:;SSUﬁU;:ALMAR'LYN MANSON N ‘;VEELBLEI'; l'g\‘l‘é”fm‘;: RN e keLwy FamiLy | 15 | 17| FIRE. WATER, BURN BLOODHOUND GANG GEF- 14 |NEW| DAY BY DAY REGINA DO IT YOURSELF/NITELITE
v 1 15 FALLING IN & OUT OF LOVE BOB MARLEY DANC
13 | 11 | BLOOD ON THE DANCE FLOOR MICHAEL JACKSON e FEN/UNIVERSAL L S . LI
16 | 15 | 1SHOT THE SHERIFF WARREN G DEF JAM/MERCURY FACTORY/EMI
EPIC 12 |NEW | ATOMIC PARTY ANIMALS ROADRUNNER 16 RE WHO DO YOU THINK YOU ARE/MAMA SPICE
14 14 IT'S NO GOOD DEPECHE MODE MUTE/REPRISE 13 11 1 BELIEVE } CAN FLY R. KELLY JVE/ROUGH TRADE 17 | NEW| MONKEY WRENCH FOO FIGHTERS ROSWELL/EMI RS St
15 15 INSOMNIA FAITHLESS ARiSTA 14 12 WHEN | DIE NO MERCY BMG 18 14 GIMME GIMME WHIGFIELD TRANSISTOR/BMG 17 |NEw| UH LA LA LA ALEXIA owasimano
16 | 10 | GOD BLESS THE CHILD SHANIA TWAIN MERCURY 15 | 18 | TIMETO SAY GOODBYE SARAH BRIGHTMAN & 19 | 11 | ABUSE ME SILVERCHAIR MURMUR/SONY
ANDREA BOCE| 18 | 20 | FIRESTARTER PRODIGY XL RECORDINGS/DISCOPIU
17 | 17 | HARD TO SAY I'M SORRY AZ YET FEATURING BOCELLI waRNER 20 | 19 | INEEDYOU 3T ePc AILANDO PARADISIO
PETER CETERA LAFAC 16 | 14 | JUST A GIRL NO DOUBT INTERSCOPE/UNIVERSAL 19 |NEW| B DG 1O DO (T YOURSELF
We" g 'E(/)ASISEACKSTREET ovs 17 | 13 | JUGGERNAUT RUFFNECK RULES DA ARTCORE ALBUMS 20 | 18 | DISCOTHEQUE U2 istanp
e IS BOYS e SCENE xsv 1 | 1 | SAVAGE GARDEN SAVAGE GARDEN RoADSHOW ALBUMS
2 e | o Down (YOU'RE THE ONE gJ ;%?LB/\CE%?;ER N W20 R L S b 2 [NEW| SOUNDTRACK ROMEO + JULIET VOLUME 2 em 1 | 1 | PINO DANIELE DIMMI COSA SUCCEDE SULLA
20 | RE gg{go;x: {YOU'RE THE ONE FOR T |17 Séﬂ°3,.?" THE DANCE FLOOR MICHAEL JACK- 3 |NEW| THE CHEMICAL BROTHERS DIG YOUR OWN HOLE ST o
0 WERELDMEID . . . KATJA SCHUURMAN DINO VIRGIN 2 3 JOVANOTTI LORENZO 1997—UALBERO MERCURY
ALBUMS 20 ) 16 " 4 | 5 | STEVIE WONDER SONG REVIEW—A GREATEST 5 |new| PAUL MCCARTNEY FLAMING PIE em
1 1 | VARIOUS ARTISTS NOW!2 wea ALBUMS HITS COLLECTION MOTOWN/POLYDOR 4 5 | ANDREA BOCELLI ROMANZA SUGAR/UNIVERSAL
> | 2 | SPICEGIRLS SPICE viRain 1 | 2 | JANTIE SMIT 1K ZING DIT LIED VOOR JOU ALLEEN | & [ 3 | SPICE GIRLS SPICE virai s | 2 | U2 POP wsaND
3 3 OUR LADY PEACE CLUMSY epic 2 3 g:‘:&“ER'GmLS SPICE viRa 6 6 LIVE SECRET SAMADHI RADIOACTIVE/UNIVERSAL 6 2 ROBERTO VECCHIONI EL BANDOLERO STANCO
4 | 6 | AMANDA MARSHALL AMANDA MARSHALL epic = T | PRANS BAUER & M ARII M""NE WEBER HET DUE- 7 | 2 | SOUNDTRACK ROMEO + JULIET em eI
5 4 SAVAGE GARDEN SAVAGE GARDEN cotumsia TALBUM TP TOPTHAT'S ENTERTAINMENT 8 7 THE SEEKERS TREASURE CHEST Emi 7 11 SPICE GIRLS SPICE VIRGIN
6 |NEw| HANSON MIDDLE OF NOWHERE MERCURY 4 6 TOTAL TOUCH TOTAL TOUCH BMG 9 RE | CELINE DION FALLING INTO YOU epic 8 7 NEK LEI GLI AMICI E TUTTO IL RESTO wea
7 | 5 | BACKSTREET BOYS BACKSTREET BOYS .wve 5 | 4 | NOMERCY MY PROMISE emG 10 | 4 | NODOUBT TRAGIC KINGDOM inrerscopuniversar | © | 12 | LITFIBA MONDI SOMMERSI em
8 | 12 | CELINEDION FALLING INTO YOU coumsia 6 | 9 | ANDREABOCELLI ROMANZA PoLYDOR 11 | 16 | LEANN RIMES UNCHAINED MELODY/THE EARLY | 10 | 9 | DEPECHE MODE ULTRA MuTEmc
o | 9 | NODOUBT TRAGIC KINGDOM InNTERSCOPEAUNIVERSAL | 7 | & | RUTH JACOTT HARTSLAG DINO TR G 11 | 8 | RICCARDO COCCIANTE INNAMORATO COLUMBIA
10 | 7 | VARIOUS ARTISTS HIT ZONE 3 sonv 8 | 7 | ROWWEN HEZE WATER, LUCHT & LIEFDE cnR 12 | 17 | JiM REEVES THE ULTIMATE COLLECTION ewG 12 | 10 | PATTY PRAVO BYE BYE PATTY PeNsIERO
11 |NEW | BEE GEES STILL WATERS PoLvooR S S AN, oo 13 | 11 | HUMAN NATURE TELLING EVERYBODY coLumeis o | o NSOLY CONFUSA E FELICE
12 | 11 | THE WALLFLOWERS BRINGING DOWN THE O L i e 14 | NEw| FOSTER & ALLEN SOMETHING SPECIAL—100 Lt
HORSE  INTERSCOPE/UNIVERSAL 11 | 13 | SKUNK ANANSIE STOOSH viRGin (CLOPEPOLYDOR
13 | 10 | U2 POP isLanD 12 | 14 | MARCO BORSATO DE WAARHEID POLYDOR GOLDCE(;“ LOVEFSO(':GSE e RGOTTEN 14 | RE | SKUNK ANANSIE STOOSH vikein
13 | 15 | U2 POP istanp 15 | 19 | THECORRS FORGIVEN, NOT s 15 | 15 | FRANCO BATTIATO BATTIATO STUDIO COLLEC-
14 | 14 | SOUNDTRACK SPACE JAM RHINOWARNER 14 | 10 | MARILLION THIS STRANGE ENGINE DuREco e T
15 | 8 | MARYJ, BLIGE SHARE MY WORLD wca 15 | 20 | LIVE SECRET SAMADHI RADIOACTIVEIUNIERSAL 16 | RE | JULIO IGLESIAS TANGO cOLMBIA 16 | 16 | FRANCO BATTIATO LIMBOSCATA MERCURY
16 | 19 | JEWEL PIECES OF YOU ATLANTIC 16 |NEW | PAUL MCCARTNEY FLAMING PIE em 17 | Re | BILL WHELAN RIVERDANCE eastwest 17 | Re | MINA BRAVA MINA we
17 | 15 | VARIOUS ARTISTS MAPLE TECHNOLOGIES MaPE | 17 | 16 | NO DOUBT TRAGIC KINGDOM INTERSCOPE/UNIVERSAL
18 | Re | TONIBRAXTON SECRETS warceRista 15 | 15 | DEDUIK DE STAND VAN DE MAAN MERCURY 18 | 8 | SILVERCHAIR FREAK SHOW MURMUR/SONY 18 | 19 | SUPERTRAMP SOME THINGS NEVER CHANGE emi
19 | 13 | VARIOUS ARTISTS MADE IN THE ‘80S auauty 19 | 11 | MARYJ. BLIGE SHARE MY WORLD wmca 19 | 14 | THEOFFSPRING IXNAYON THE HOMBRE colmein | 19 | 17 | MARINAREI DONNA vRai
’ 2 |1 MANGO CREDO FfoNIT CETRA
20 | 17 | DEPECHE MODE ULTRA MUTEREPRISE 20 | 18 | AZYET AZYET emc 20 | RE | SHERYL CROW SHERYL CROW asm 4 FONIT

Hits Of The World is compiled at Billboard/London by Bob Macdonald and Paul Clarkson. Contact 44-17

1-323-6686, fax 44-171-323-2314/2316.
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HITS OF THE WORLD

MUSIC
EUROCHART os/1597 amenin | SPAIN arvvesaier we) 05107197
THIS |LAST THIS |LAST
WEEK WEEK| SINGLES WEEKWEEK| SINGLES
1 1 | 1BELIEVE | CAN FLY R. KELLY sve 1 5 | CRAZY DUCK CHASIS FEATURING RICARDO F
2 | 2 | BLOOD ON THE DANCE FLOOR MICHAEL JACK- BLANCO Y NEGRO
SON €epic 2 1 MUEVE TU CUCU MISSIEGO GINGERPOLYGRAM
3 | RE | WHO DO YOU THINK YOU ARE/MAMA SPICE 3 2 | GAROTA NACIONAL SKANK GINGER/CES-SONY
GIRLS vIRGIN 4 | 4 | BLOCKROCKIN' BEATS THE CHEMICAL BROTHERS
4 | 4 | (UN,DOS, TRES) MARIA RICKY MARTIN ——
TRISTAR/COLUMBIA 5 8 | ENCORE UNE FOIS SASH! GINGER
5|68 ;L"{‘)%TE?\ ;3;&??"::;;:‘“” BRIGHTMAN & 6 | 3 | THISIS YOUR NIGHT AMBER Maxwmusic
Al
6 |NEW| DU LIEBST MICH NICHT SABRINA SETLUR Epic ; :Ex g:»?;:é VS:;,? ;:‘EOFIZSIODAQAAEDNQS{LYE':U%H,NE
7 7 LOVEFOOL THE CARDIGANS STOCKHOLM/POLYDOR
BAND GINGER
8 [NEW| YOU'RE NOT ALONE OLIVE Rrca
9 |NEW| LOVE SHINE A LIGHT KATRINA & THE WAVES S A (RONT, RERLS OXUDERO & XAVIMETRALLA et
ETERNALEA 10 | RE | DISCOTHEQUE U2 istanp
10 3 DON'T SPEAK NO DOUBT INTERSCOPE/UNIVERSAL ALBUMS
ALBUMS 1 |NEW/| ANA BELEN MIRAME arioLA
1 2 SPICE GIRLS SPICE viRaIN 2 2 BACKSTREET BOYS BACKSTREET BOYS JvEVMIRGIN
2 | 3 | ANDREA BOCELLI ROMANZA SUGARPCLYDOR 3 | 1 | SPICEGIRLS SPICE viRain
3 |NEW| PAUL MCCARTNEY FLAMING PIE PARLOPHONE 4 | 6 | ROSANA LUNAS ROTAS UNIVERSAL
4 1 DEPECHE MODE ULTRA MUTE 5 3 EXTREMODURO [ROS TODOS A TOMAR POR CULO
5 | 5 | TIC TAC TOE KLAPPE DIE 2TE rca DRO
6 4 U2 POP istanp 6 4 ELLA BAILA SOLA ELLA BAILA SOLA HisPavox
7 | 7 | BEEGEES STILL WATERS POLYDOR 7 7 | CAMELA CORAZON INDOMABLE PRODUCCIONES AR
8 | 6 | SOUNDTRACK ROMEO + JULIET capiroL 8 | 5 | DEPECHE MODE ULTRA MUTERCA
9 8 NO DOUBT TRAGIC KINGDOM INTERSCOPE/UNIVERSAL 9 RE JULIO IGLESIAS TANGO cBS-SONY
10 RE ANDREA BOCELLI BOCELLI SUGAR/POLYDOR 10 9 NO DOUBT TRAGIC KINGDOM INTERSCOPE/UNIVERSAL

MALAYSIA &m 05137907

PORTUGAL orugavare) 0513107

=S I NI ) mawwwﬁa

LAST
IWEEK

TN WP -

7
RE
RE

ALBUMS

VARIOUS ARTISTS MAX 2 sony

XPDC BRUTAL Life

RAIHAN PUJI-PUJIAN wARNER

EMIL CHAU FRIEND rock

SITI NURHALIZA AKU CINTA PADAMU suwaH
ENTERPRISE

VARIOUS ARTISTS LAGI GEMPAQ emt
AZ YET AZ YET Bme

911 THE JOURNEY emi

KRU KRUMANIA emi

CELINE DION FALLING INTO YOU sony

o®u~No mAWwN »-Ea

LAST

NEW

NEW

WU~

ALBUMS

ANTONIO VARIACOES O MELHOR DE ANTONIO
VARIACOES emi

BACKSTREET BOYS BACKSTREEET BOYS Jive
SPICE GIRLS SPICE vIRGIN

LUZ CASAL PEQUENOS Y GRANDES EXITOS Hispavox
VAYA CON DIOS THE BEST OF VAYA CON DIOS son
LIVRE/BMG

ZUCCHERO THE BEST OF ZUCCHERO poLYDOR
CELINE DION FALLING INTO YOU columsia

THE KELLY FAMILY ALMOST HEAVEN Eemi
DELFINS SABER A MAR ARIOLA

TOM JOBIN INEDITO Rrca

SWEDEN .r) 0510907

DENMARK (IFPI/Nielsen Marketing Research) 05/07/97

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

INDIA: Bombay-born Shri is a classically trained tabla player who has played with Indus Creed,
one of the country’s leading rock bands. Now Shri is about to launch an international career with
his debut album, “Drum The Bass,” released Monday (19) by London-based label OQutcaste. Nat-
urally, the album, which was produced by fellow Outcaste artist Nitin Sawhney, features the
tabla, but it is Shri’s deep, unhurried, fretless bass playing that drives the music. Mostly reflec-
tive in mood, the tracks work as compositional suites that embrace Indian chants and sound-
scapes, touches of hip-hop and jungle rhythms, ethereal vocals, bamboo flute, dub, and the per-
cussive, Indian singing style popularized in the West by Sheila Chandra on her Real World
albums. Shri was recently in the U.K., where he played bass for the alternative rock group Aca-
cia, which released its debut single, “Maddening Shroud,” May 12 on WEA. During the same
visit he collaborated with jungle artist Badmarsh on an album called “The Badmarsh & Shri
Project *97,” due for release later this year on Outeaste. On June 23, the label will release the
“Untouchable Outcaste Beats” compilation, which features material by both its British roster
and Indian artists, including Shri and Anander Shankar. KWAKU

ISRAEL: As the political problems of the Middle East grow seemingly more intractable, the seven-
piece band Bustan Abraham represents a brave attempt to unite the
Hebrew and Arab communities in music. Drawn from diverse ethnic back-
grounds, the band was formed in Tel Aviv in 1991 by Avshalom Farjun,
composer, producer, and virtuoso player of the ganun, a Middle Eastern
zither. “Pictures Through The Painted Window” (Cram World), the group’s
second album and the first to be released outside Israel, is a fusion with a
mission, a vivid combination of traditional Middle Eastern instruments with
flute, guitar, bass, and drums that creates a kaleidoscopic exploration of Arabice, Turkish, Per-
sian, Jewish, flamenco, and classical European styles. “Bustan” means garden of fruits and
essences, while Abraham is the symbolic ancestor of both the Arabs and the Jews. The band has
received support from the Abraham Fund, a charitable foundation registered in the U.S. as an
educational and financial resource for projects that foster mutual understanding and tolerance
among all citizens of Israel, both Arab and Jew. Recent events suggest that the need for such ini-
tiatives has never been greater. NIGEL WILLIAMSON

THIS | LAST SINGLES THIS LAST AUSTRALIA: The prolific Ed Kuepper has created an impressive body of work since the heady
WEEK|WEEK WEEKIWEEK - SINGLES days of the late 1970s, when he was front man of internationally renowned punk outfit the
1 | 1 | BAILANDO PARADISIO cnr 1 | 1 | BLOOD ON THE DANCE FLOOR MICHAEL JACKSON ; ; st ; sros : ;
2 | 3 | DOYOU WANNA BE MY BABY? GESSLE runoaventaues wonr Saints. His activities have included stints in the jazz-art groups Laughing Clowns and The
3 | 5 | AIN'TTALKIN' 'BOUT DUB APOLLO FOUR FORTY 2 | s Yard Goes On Forever, as well as a series of stylistically diverse solo albums. He also wrote the
counea N Ty FLoe dtrack to the Australi ie “The Christmas Cake,” which won the best short fil d
A T T 3 [NEW| STAR PEOPLE '97 GEORGE MICHAEL viRai soundtrack to the Australian movie “The Christmas Cake,” w ich won the best short film awar
5 | & | I'MSORRY DILBA wmetronomE 4 | 6 | ENCORE UNE FOIS SASH! scanpinanan at th_e Sydne_y Fringe Festival’s annual Flickerfest. qupper s current album, Starstruck_—
6 | 2 | BLOODON THE DANCE FLOOR MICHAEL JACKSON 5 | 3 | DON'TLET GO (LOVE) EN VOGUE waRNER Music For Films And Adverts” (Hot Records), was devised by his publisher, PolyGram Music,
ERIC 6 | 4 | IBELIEVE! FLY R. i i i isi i ki i -
ZB R I e e SR —— 14 REMEMBERCn:N KELLY JIVEWARNER as a means of attracting attention from film and advert_ls_mg agencies. Wor kmg_w1t}1 hyppthet
musIC E THE BLUE BOY MEGA scanDiNAviA ical plots, Kuepper composed such tracks as the magnificent “Rape Of Cornelius,” the jaunty
8 | RE | BARA HON ALSKAR MIG BLOND RivaL 8 [NEW| LOVE WON'T WAIT GARY BARLOW awmc “Spooked,” and “Eightball,” with its tranquil flute playing. The gambit paid off when the Nether-
| R O AL LA L L LT S I :(:N'T UESL RS CRITO ROV R lands-based producer of the movie “Love And Happiness” contacted Hot Records to ask if the
INY . . .
10 |NEW| BACK IN THE LOOP E-TYPE SToCKHOLWFOLYDOR 10 | RE | STEMMEN I MIT LIV KOLIG KAJ wirem company had any spare tracks that might be su_ltable to compl(?te the soundtrack._ After listen-
ALBUMS UMS ing to “Starstruck,” the producer abandoned his previous music and chose selections from the
1 | 1 | DEPECHE MODE ULTRA muremmw A ! \LBQ UARIUM album’s 28 tracks. “Starstruck” was initially available by mail order but has since been rereleased
2 | 3 | LAURAPAUSINI LE COSE CHE VIVI warner AQUA AQ UNIVERSAL commercially in Australia after strong sales and good reviews, particularly in the U.K. Kuep-
3 | 4 | SMURFARNA SMURFHITS 2 cnr 2| & | NODOUBT TRAGIC KINGDOM  INTERSCOPEANNERSAL er is now lined up to do a soundtrack to another Australian movie, with shooting due to begin
4 |NEW| GESSLE THE WORLD ACCORDING TO GESSLE 3 | RE | LENESIEL MINE FAVORITTER cmc lp : ? Mav. h " lavi d W g De8
FUNDANENTALEM! 4 | 3 | SUEDE COMING UP sony ater in the year. In May, he tours Europe, playing England, Germany, Austria, and Switzer-
2 2E ;:%% gADD THBEJ gg;NH; wgv ?ggvgsnmomncu 5 | 4 | SOUNDTRACK SPACE JAM waRNER land, among other nations. CHRISTIE ELIEZER
R SKIFS KIFS— Emi 6 | 2 | SHU-BI-DUA SHU-BI-DUA 16
7 | 9 | JOEY TEMPEST AZALEA PLACE PoLAR SHU-BI-DUA 16 cc cw » s ‘s :
8 | 6 | SPICEGIRLS SPICE e 7 | RE | SOUNDTRACK EVITA waRNER BELGIUM: “Moroccan roll” is one of many descriptions of the music created by the Brussels-based
9 |NEW| JENNIFER BROWN IN MY GARDEN RicOCHET 8 [ 7 | SPICEGIRLS SPICE viRain trio Largo. But as witty as the phrase may be, it doesn’t quite cover Largo’s wide range. The
10 | RE | ORIGINAL CAST KRISTINA FRAN DUVEMALA mono | 9 | 5 | DEPECHE MODE ULTRA muteMp multi-instrumental prowess of Mustapha Largo, Marc van Eyck, and
s 10 | RE | MR. PRESIDENT WE SEE THE SAME e i - A 3 2
Moste THE SAME SUN wRneR Philippe Vanheer is primarily dance-oriented, as evidenced by their debut
[13 1o . .
NORWAY  (verens Gang Norway) 05/13/97 FINLAND  scuaifpi Finiana) 0511707 album, “Dounia” (The World) on Columbia. Whether Largo erupts into a
e passionate serenade to “Laila,” accompanied by complex Arabic beats, or
WEEK|WEEK| SINGLES WEEK\WEEK| SINGLES raps in French about Amsterdam junkies, its music is basically about
; é :NBHEEL'I‘E\SIgSIAgA':lApLsRII?E?(ESL\I’_\;A‘SIVL;/’&\;?LS:; 1 {1 | FIRE SCOOTER cLUB TOOLS/K-TEL grooves. The trio’s electr,ic style kicks into even higher gear onstage, mak-
3 |NEW/| LOVE SHINE A LIGHT KATRINA & THE WAVES 2 |3 :OL?'OD ON THE DANCE FLOOR MICHAEL JACKSON ing 1t1 on;e_ Otf the ctountry_s tr(r;ost tF_)Opullar 'l}vetz_xct'?. Alghough :lhe grou;:1 is af Khaled at his sh
WARNER N regular fixture at many international rai festivals and recently opened up for Khaled at his show
4 | 3 | FIRE WATER BURN BLOODHOUND GANG 3 | 2 | PERSEESEEN KLAMYDIA kraxtunD in Brussels, Largo treats the North African dance genre far too playfully to be categorized as a
GEFFENUNIVERSAL 4 |NEW| UHLALALA ALEXIA OANCEPOOL/SONY . I . « » .
5 | 6 | ROSESARE RED AQUA UNIVERSAL 5 | 4 | C'MONBABYYEAH TEHOSEKOITIN Levrysrio rai act per se. ,ts latest single, “Alhambra,” has a very pop feel and was remixed by Hoover, one
6 | 5 | HIT’EM HIGH (THE MONSTARS’ ANTHEM) B 6 | 6 | ENCORE UNE FOIS SASH! TocoiTeL of the country’s premier dance acts. THESSA MOOLJ
REAL, BUSTA RHYMES, COOLIO, LL COOL J & 7 | 5 | REMEMBER ME THE BLUE BOY meca
METHOD MAN waRNER R . . . . .
7 | 4 | BLOOD ON THE DANCE FLOOR MICHAEL JACKSON 8 [ 7 | STARING AT THE SUN U2 isanp DENMARK: The worst criticism that can be aimed at Shu-bi-dua is that the veteran six-piece
SONY 9 10 | BREATHE PRODIGY XLRECORDINGS/SMD D ic is basicall R . e h p
R o T —— e D group’s music li asically a patchwork of clichés, borrowed phrasing, famllla_r riffs, _and whatev-
9 | 10 | MORNINGLIGHT TEAM DEEP uUniveRsAL . er happens to be popular at the moment. _But the band rocks and makes its audience laugh,
10 | 9 | )| HAVE ADREAM DJ QUICKSILVER ARCADE Ll ALBKA“A KOO, UNIHLEKKAMYRSKY whether on record or onstage. As well as being extremely competent musically, Shu-bi-dua offers
ALBUMS ol N G oy — WER clever lyrics poking fun at subjects that are ripe for satire. The Danish-language puns are either
; 51) gggeRﬁ%‘J&REII%XNBNIXE?:SSII:LECTION—GREATEST 3 | 3 | ANDREA BOCELLI ROMANZA roivooR outlandishly ridieulous or else so subtle that the listener must hear them a few times before they
HITS . .. AND MORE sonv 4 | 7 | STRATOVARIUS VISIONS Ta&T/NEXT STOP sink in. One track on the band’s latest album, “Shu-bi-dua 16” (CMC), merecilessly pokes fun at
i N;ZW gggh gn;:::g;usi: CFELm;NG PIE et 5 | & | JARISILLANPAA AURINGONNOUSU mrv the Copenhagen Whitsun Carnival, a major event years ago that has since begun to fizzle out. The
WARNER 6 | 4 | SIRELWOODIN HILJAISET VARIT PUUNUKKE i « 7 _Tina.” whi i i ]
5 |NEW| CORNELIS VREESWIIK GULDKORN FRAN MESTER S onEai, single “93107? T_ma, whlqh has l_eapt into the top 10, take_s a glib look at _the question of yvhy a
WARNER local supermodel is the subject of infatuation for many Danish males. Rap itself is the subject of
R e R r— 7 |NEW| NYLON BEAT SATASEN LAINA mrv dicule track called “Fogein’ Ran.” a ol the Danish tion of >
AR e e 8 | 9 | SAMULI EDELMANN VARHEET svc ridicule on a track called "Foggin’ Rap,” a play on the Danish pronunciation of a certain Anglo-
8 | 3 | TONIBRAXTON SECRETS awo 9 | 5 | DEPECHE MODE ULTRA MUTE/SMD Saxon-derived word that tends to be used to excess by some rap acts. The track is a ludicrous
9 | 9 | SOUNDTRACK ROMEO + JULIET emt 10 | RE | CAPTAIN JACK OPERATION DANCE COLOGNE DANCE succession of profanities, all strung together in the name of
10 |NEW| TRANG FODSEL HYBEL NORSK PLATVEPRODUKSTON LABEU/EMI & ’ g toge nam gOOd’ . CHARLES FERRO
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nternational

WHEN BOB DYLAN was honored
in October 1992 with an all-star con-
cert at New York’s Madison Square
Garden—“Bobfest,” as Neil Young
memorably dubbed it—the 30 or so
performers featured were from
North Amerieca, Britain, and Ireland.
Dylan, however, has undeniably
influenced musicians
around the globe.

An inspired new
album compiled by
BMG Ariola Germany
and set for release Sat-
urday (24) in key conti-
nental European mar-
kets brings together a
superb selection of
Dylan’s songs as inter-
preted by artists from
the U.S., Canada, and
Britain, but also Den-
mark, Switzerland,
Finland, and Australia.

“May Your Songs
Always Be Sung: The
Songs Of Bob Dylan” is
the brainchild of Hanns Peter
Bushoff, head of press at BMG Ari-
ola, a “Dylan fan for ages,” he says.
“This album is like my baby.”

It is also an excellent example of
savvy catalog marketing with an
international perspective. All but a
few of the 19 tracks on the “Songs”
album were culled from BMG’s
worldwide catalog after Bushoff,
working with international product
coordinator Wolfgang Eckart, did a
computer search, turning up some 40
of Dylan’s songs recorded by artists
released on BMG labels through the
years.

It is not surprising that this pro-
ject should emerge from Germany,
where one of the most striking col-
lections of Dylan songs in recent
memory was released two years ago
by EMI artist Wolfgang Niedecken,
of the band Bap, who translated
Dylan’s lyries into German.

Opening the “Songs” collection is
a sparse version of “All Along The
Watchtower” by guitarist Michael
Hedges, followed by José Feli-
ciano’s intense rendition of “Masters
Of War”and Bobby Bare’s countri-
fied roll through “Blowin’ In The
Wind.” Phil Carmen’s fluid and
uplifting take on “Chimes Of Free-
dom” comes from his 1996 album of
covers titled “Bob Dylan’s Dream.”
New York singer/songwriter Steven
Keene cut “Never Say Goodbye” with
two members of Dylan’s touring
band, John Jackson and Tony Gar-
nier.

One of the highlights of the compi-
lation follows with an understated
but haunting version of “Series Of
Dreams” performed by the Zim-
mermen, a quintet from Oxford,
England, who, as Bushoff notes in the
album credits, originally formed as
an impromptu ensemble in 1994 at a
Dylan convention in Manchester,
England.

A rollicking take on “Memphis
Blues Again” by Danish singer
Thomas Helmig, a seething rendi-
tion of “When The Night Comes
Falling From The Sky” by Canadian

HOME &
ABROAD

by Thom Duffy

BMG Ariola Documents
Dylan’s Int’l Presence

blues rocker Jeff Healey, and a
house-burning live performance of
“Seven Days” by Australia’s Jimmy
Barnes all testify to the rock’n’roll
energy of Dylan’s repertoire. A coun-
try cover of “Trust Yourself” by Car-
lene Carter, a blues blast through
“Highway 61 Revisited” by Canada’s
Rita Chiarelli, and a
word-rushing run
through “Subterranean
Homesick Blues,” orig-
inally recorded by Nill-
son for Japanese re-
lease, each keep up the
pace.

Rounding out the set:
“Ballad Of A Thin
Man” from the Sports
of Melbourne, Aus-
tralia; “All I Really
Want To Do” from the
Hooters of Philadel-
phia; “Sign On The
Window” from Seattle
singer/songwriter Jen-
nifer Warnes; “I Shall
Be Released” from ’60s hitmakers
the Box Tops; and “Blind Willie
McTell” from Steve Wynn & Dream
Syndicate, first recorded by the
group during a broadcast for KCRW-
FM Santa Monica, Calif., in 1988 and
not released by Dylan himself until
three years later on the 1991 “Boot-
leg Series Vol. 1-3.” A hard-rock ren-
dition of “Mighty Quinn (Quinn The
Eskimo)” from Switzerland’s Got-
thard brings the collection to an
energetic peak before it closes with
Finland’s inimitable Leningrad
Cowboys. Their six-minute-plus ver-
sion of “Knockin’ On Heaven’s Door”
begins as a straight tribute and con-
cludes as a gospel-tinged sendup of
such mock seriousness that it would
even make Dylan smile.

“Everyone concerned with this
project considered it something spe-
cial,” says Bushoff.

Although the album will be re-
leased initially in Germany, Switzer-
land, Austria, Holland, Denmark, and
Scandinavian markets, BMG has not
yet planned its release in the UK. or
U.S. In the States, additional rights
clearances would be needed for some
of the tracks, according to Eckart.
BMG Ariola is counting on interest
generated at retail by collectors and
fans in other markets to prompt UK.
and U.S. releases. Given both the
quality of this compilation and the
dedication of Dylan fans, that won't
take long.

BORDER CROSSINGS: Stock-
holm’s Electric Garden venue, booked
by EMA Telstar, will host two of Uni-
versal Music’s rising acts with con-
certs by the U.K.’s Ocean Colour
Scene Thursday (22) and the U.S.
Wallflowers Saturday (24).

Home & Abroad is a biweekly column
spotlighting the actwity of the inter-
nat ional music business and artists
outside their home markets. Infor-
mation may be sent to Thom Duffy
Billboard, 23 Ridgmount St., London,
WC1E 7AH, or faxed to 44-171-323-
2316.

Canada

Hart-Rouge Seeks Welcoming ‘Home’
Canadian Act Bows 7th Set On Its Own Label

B BY LARRY LeBLANC

TORONTO—Overlooked and under-
rated in Canada, the Montreal-based
quintet Hart-Rouge hopes its superb
seventh album, “Beaupré’s Home,” will
help the 11-year-old group establish an
international base of support.

The self-produced album was
released Feb. 14 in Canada by the
group’s own label, Folle Avoine Produe-
tions, and distributed nationally by Fes-
tival Distribution of Vancouver. It was
released Tuesday (20) in the U.S. by
Red House Records of St. Paul, Minn.,
and distributed by Koch International.

Despite the national successes of
Celine Dion and Roch Voisine, English-
speaking Canadians generally have not
been receptive to French language or
French/English bilingual acts. Con-
versely, being a bilingual act and one
originally from outside Quebec has been
a sizable handicap for Hart-Rouge.

“Being a Francophone [French-lan-
guage] group from Saskatchewan
[Regina], we've always felt that we were
outsiders,” says Hart-Rouge singer
Suzanne Campagne, who founded the
group with siblings Paul, Michelle, and
Annette. “I sometimes say to myself
that Canada has never given us a thing,
except being a great home. If there’s
one country where it's not popular being
bilingual, it’s Canada. This is so ironic,
because this idea that Canada is such a
welcoming country for ethnie diversity
is what makes our country so beloved
elsewhere.”

Bob Feldman, president of Red
House Records, figures that Hart-

Rouge’s French/English roots will be .

strong selling points in the U.S.
“There’ll be a fascination with the group
being international and with the
[French] language,” he says. Current-
ly, there are no marketing plans outside
the U.S. and Canada.

Named for the legendary late-1800s
Canadian circus giant Edouard
Beaupré, who hailed from the Cam-
pagnes’ hometown of Willow Bunch,
Saskatchewan, the album features
French-, English-, Spanish-, and Mie-
mac (Native North American)-language
songs in traditional and contemporary
folk styles.

Among the guest musicians featured
on “Beaupré’s Home” are cellist Clode

Hamelin, who works with Quebec singer
Michel Rivard; violinist Félix Leblanc
(no relation to the writer of this story)
of the Quebec traditional folk group
Suroit; and guitarist Gilles Tessier.

The album includes originals by
group members and traditional French
and Micemac songs, as well as composi-
tions by American folk artists Zachary
Richard (“Sunset On Louisianne”) and
Nanci Griffith (“‘Love At The Five And
Dime”); such Canadian singer/song-
writers as Connie Kaldor (“I Go Out
Walking™), Lenny Gallant (“Destina-
tion”), and Roy Forbes (“Lifting My
Heart”); and Carlos Martinez and Sal-
vador Cardenal (“Smaragdos Margara”)
of Nicaragua’s Duo Guardabarranco.

To market “Beaupré’s Home” in the
U.S., Red House sent the album May 7
to triple-A, roots-music, and college radio
stations. The week of May 26, the label
will follow up with a four-song promo-
tional interview CD to the same formats.
One of the album’s French songs,
“Piene,” is included on the label’s current
promotional sampler, “House On Fire.”

“[At retail] we're aiming the album
toward listening posts,” says Feldman.
“We are also covering many of the
national [radio] shows, like [NPR’s] ‘All
Things Considered’ and ‘Mountain
Stage,” so people can hear the album.
For touring, the band will first work on
the East Coast, starting with New York,
Philadelphia, and Boston. The band will
also perform on the opening night at
our [label] showease at the Newport
Folk Festival [Aug. 8].”

Booked by Gami/Simonds Interna-
tional in Washington Depot, Conn.,
Hart-Rouge will also perform June 12
in Toronto; June 20 at the Riverbend
Festival in Chattanooga, Tenn.; June 22
at the Regina Folk Festival; July 5 at
the Harrison Festival of the Arts in
Harrison Springs, British Columbia;
July 11-13 at the Winnipeg Folk Festi-
val in Winnipeg, Manitoba; and July 20
at the California World Music Festival
in Sacramento, Calif.

Michelle, Suzanne, and Paul were
raised in rural Saskatchewan, near Wil-
low Bunch, a French and Métis (mixed
native and European descent) commu-
nity originally called Hart-Rouge. Both
parents are of French descent. The
seven Campagne children, who also
include Annette, Aline, Carmen, and
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framework is in place for the estab-
lishment of collecting societies.

As part of the Europhono Phare
program, Kortlan has drawn up her
assessment of the legal and com-
mercial situations in the Baltic
states, which, so far, have been out
of the Western record industry’s
spotlight. She states that:

+Estonia has no state body
responsible for intellectual proper-
ty matters and the concept of copy-
right is a new one for the govern-
ment and the public. IFPI is working
to raise awareness. The absence of
the country’s signature to the Rome
and Geneva Conventions has left
international repertoire unprotect-
ed;

«Latvia has a local industry that
is developing strongly and the local

labels’ association, LaMPA, has
begun lobbying for recognition and
the raising of awareness of rights.
However, the country, where piracy
is estimated at 75% of CDs and 35%
of cassettes, has not signed the
Rome or Geneva Convention;

«Lithuania has a copyright law in
place, but the authorities are not
enforcing it effectively. Piracy rates,
with international repertoire main-
ly affected, runs at 90% of CDs and
60% of cassettes. Says Kortlan,
“Lithuania seems to be a transfer
country for the pirate CDs manu-
factured in Bulgaria and Russia and
destined for Poland, as well as other
countries in the region. Increased
involvement of customs is required
to stop the flow of illegal CDs
through the borders.”

Solange, began to sing together as a
family group with their father in 1965.

The Campagnes began working pro-
fessionally in the 1970s under the name
Folle Avoine [Wild Oats], initially per-
forming at community events through-
out Saskatchewan. The group moved to
St. Boniface, Manitoba, in 1979, and
began performing at folk festivals and
clubs throughout the country. In 1984,
the group released its only album, “Au
Rythme Du Courant,” through CBC
Enterprises.

1n 1986, Paul, Annette, Michelle, and
Suzanne formed Hart-Rouge, which
two years later signed with Trafic, an
independent label in Montreal co-owned
by Rehjan Rancourt and Manitoba-born
singer/songwriter/producer Daniel
Lavoie. With a roster including Lavoie
and such top Quebec artists as Luc de
Larochelliere, Francois Perusse, and
Marie Philippe, the label was then being
distributed by CBS Records of Canada
(now Sony Music Entertainment Cana-
da), and later by MCA Records of Cana-
da (now Universal Music Canada).

Hart-Rouge released three albums
on Trafic: “Hart-Rouge” in 1988, which
has sold 15,000 units to date, according
to Stringer; “Inconditionnel” (Uncondi-
tional) in 1991, which has sold 35,000
units; and a Christmas album, “Le
Dernier Mois De 1.’Annee” (The Last
Month Of The Year) in 1992, which sold
25,000 units.

In 1993, the financially ailing Trafic
fell apart. “Blue Blue Windows,” Hart-
Rouge’s first full English album, had
just been recorded when the label col-
lapsed. The album was then released by
MCA Records Canada, which had been
distributing Trafic in Canada.

According to the band’s manager,
Roland Stringer, “Blue Blue Windows,”
which the group had hoped would
enable them to break through in Eng-
lish Canada, sold a dismal 5,000 units
and led to the band’s parting with MCA
Records Canada. Stringer says that fol-
low-ups “La Fabrique” (1994) and “Bon-
soir Québec” (1995), both released on
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