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m BY JEFF CLARK-MEADS

LONDON——Virgin Retail Europe
(VRE) aims t0 pecome “a genuine pan-
European retailer” with a new man-
agement structure that will see the
closure of its long-
standing headquar-
l ters.

But Simon
Burke, chief execu-
N tive of Virgin Retail
MEGASTOREL Group, says that
the increased buy-
ing power inherent in the new, more
coherent management format will not
be used to intimidate record companies
into granting more favorable trading
terms. Rather, he states, VRE will aim
to move forward ina spirit of coopera-
tion. “I've always believed in the con-

sultative approach," he says.
(Continued on page 84)

A Rival Format
For DVD Due On
Market In 98

BY SETH GOLDSTEIN
and EILEEN FITZPATRICK

NEW YORK—A new DVD format

into the market next year.
Six months after the 5-inch discs and
machines to play them debuted at
retail, a venture called Digital Video
Express on 5 ped a sys-
tem that adapts DVD technology to
permit revenue sharing of software
that never has 10 be returned to the
store and that the user can throw away
after viewing, at a cost of $5.

and purchase

a joint venture

and a Los Angeles entertainment 1aw
( Continued on paye 86)
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Gren Day Sos Growh
On Third Reprise Album
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sony’s RED
Spawns Indie
Group Red Ink

m BY DON JEFFREY

‘candle’ lgnites Globally

Demand High For Elton John Single

A Billboord international staff report. albums, including an all-star tribute
to be released in December, and a
planned trans-Atlantic concert to be
syndicated worldwide next year.
MTV Networks has donated
$100,000 from ticket
sales of its Video Music
Awards to the fund and
is airing John's moving
funeral performance,
taken from the official
media pool camera feed,
a3 2 music video on VH1

and MTV.
The centerpiece and
8 catalyst of the initia-
DIANA, PRINCESS OF WALES tives, however, is J ohn’s

single.

«Candle In The Wind 1997,
rewritten by J ohn’s lyricist, Bernie
Taupin, originally had lyries refer-
ring to Marilyn Monroe. The revised
song opens with the lyrics:

LONDON—The rewritten “Candle
In The Wind,” performed by Elton
John as a moving tribute to Diana,
Princess of Wales, at
her funeral here Sept. 6,
stands poised to becomé
one of the biggest—sen-
ing global singles ever
when it reaches retail
shelves worldwide
beginning Sept. 11.

With proceeds ear-
marked to benefit the
Diana, Princess 0
Wales Memorial Fund,
a charity set up in the
princess’ name after her death, the
music-business initiative also
promises to resonate well beyond
industry confines.

The single release is only one of
many music-industry tribute and
fund-raising projects expected in the
coming weeks and months. Also on
tap are several commemorative

NEW YORK—A new independent
label group has peen formed by Sony
Music’s RED Distribution to help
fledgling labels market and promote
their recordings- The unit, called Red
Ink, will be headed by VP/GM Howard
Gabriel, who says that its “mission is
developing artists for the Sony family
and for the independent sector.”

He adds, “We're acting asa label for
the entrepreneurial professional who
has great ears and great talent but
doesn’t have the opportunity or the
wherewithal to have 2 staff. We provide
him with services s0 he doesn’t have to
staff up.”

Gabriel reports to Ken Antonelli,
senior VP/GM of RED, which distrib-
utes about 285 recordings a year on 23
lakels.

Antonelli says the unit was formed
because many young labels lack finan-
cial resources and an understanding of
distribution, «which makes it difficult

(Conti'nued on page 89)

Goodbye Englond’s 105€
May you ever grow n our hearts
(Continued o1 page 82)

Hot Rap Act Wu -Tang Clan
Runs into Troubled Waters

m BY CHRIS MORRIS

MUSiC TO MY EARS

which has issued no official statement

on Wu-Tang Clan’s status, has no plans
from its roster-

unit has seen great

LOS ANGELES——The chart-topping
Loud Records rap act Wu-Tang Clan is
in an apparent state
of disarray. The \
group, members of
which are currently
under investigation
for allegedly incit-
ing ariot at a show
in Indianapolis and
beating a Loud promotion man after a
Chicago-area date, has abruptly left its
opening slot on Rage Against The
Machine’s national tour.

“It’'s a very weird thing,” a label
gource says. But he adds that Loud,

In June, its two-CD

set “Wu-Tang For-

ever’ entered The
| Billboard 200 at No. R
1. The album, which
| has been certified
triple-platinum, is
No.37onthe chart this issue, inits 14th

week; it drops one 10
The nine-man group,

debut “Enter The Wu-Tang (36 Cham-
pers)” went platinum, has also spawned
(Continued 0% page 83)

Epic/Legacy’s ‘Philly
Sound’ Set Celebrates
Sophisticated Soul
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| Busgrerriy MARIAH CARLY

MARIAH CAREY
“BUTTERFLY"”

THE NLW ALBUM FEATURING
THE #1 HOT 100 siNGLE HONEY.

ALSO AVAILADLE:
SPECIALLY PRICED VALUE PACKAGE
FEATURING CD & CASSETTE

ALBUM IN STORES TUESDAY, SEPTEMBER 16.

See Mariah on:
OPRAH 9/15 and THE TODAY SHOW 9/16
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GAITHER GOSPEL SERIES

proudly presents
The Grammy and Dove Award-winning

GAITHER VOCAL BAND

As you've never heard them before

“Lovin” God & Lovin” tach Dther”

Featuring 13 timeless
"

1, SERIES 1

R GOSPE

‘ G AlTHE classics, many from the
prolific pen of gospel
legend Bill Gaither,

® Composer of more than 500 gospel standards
including “He Touched Me,” “Because He
Lives,” “The King Is Coming,” and
‘Bﬁ\ Galthet & the i R \%}I“& “There’s Something About That Name”
i 0
) * First inspirational artist to sell gold
m\m\
B ‘ h\‘,\\ ® Creator of “Homecoming” series of videos,
“\\\E‘ 19 of which have sold gold, platinum or
PG G4 i L multi-platinum causing Billboard Magazine

to proclaim “Bill Gaither has done for gospel
music what MTV did for rock.”

Available September 9th at your favorite
record store or Christian bookstore.-
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FOR THE LOVE OF ‘THE PHILLY SOUND’

“When did music first capture my imagination?” wonders Kenny
Gamble, reflecting on his work with fellow songwriter/producer Leon
Huff, whose initial decade of an enduring partnership is recalled on
the upcoming boxed set “The Philly Sound: Kenny Gamble, Leon
Huff & The Story Of Brotherly Love (1966-1976)” (Epic/Legacy, due
Sept. 30). “Boy,” Gamble confesses, “nobody’s asked me that before,
but this is a key question. It must have been when I was a teenager
in Philadelphia in the early 1960s, hanging out at a friend’s house,
watching the only TV in my neighborhood. ‘The Glenn Miller Story’
came on, with Jimmy Stewart and that woman who played his wife,
June Allyson. The picture showed all the ups and downs he had in
bands, having to pawn his instruments all the time. Most people did-
n’t believe in Miller, but he stuck it out. And there were moments in
‘The Glenn Miller Story’ I'll never forget.”

Like the scene near the start of the 1954 Universal Pictures release
when W. Kranz, a kindly East Los Angeles pawnbroker, asks the frus-
trated young musician why he won't forfeit his hopes of composing
and arranging. “I have one idea up here in my head,” says
Miller/Stewart, pointing intently. “To me, music is more than just one
instrument—it’s a whole orchestra playing together.”

For You” by Billy Paul; “Don’t Let The Green Grass Fool You” by
Wilson Pickett; the Three Degrees’ “When Will I See You Again”;
the O’Jays’ “Back Stabbers,” “Love Train,” and “For The Love Of
Money”’; and Harold Melvin & the Blue Notes’ “Bad Luck” and
“Wake Up Everybody.”

As Gamble reminds, “ ‘Wake Up Everybody’ and ‘Love Train'—that
music was the way we all felt; that’s why the songs were trend-starters.
With our records, me and Huff were always saying that there is a mes-
sage in the music, and it’s love. A song like ‘For The Love Of Money,’
with a great arrangement by Bobby Martin—that comes from the
Seriptures, people doing anything for the root of all evil. And my
mama, she worked serubbing people’s houses—that is where ‘Always
Love My Mama’ comes from. All those lyrics, they’re the truth.”

Kenneth Gamble was born Aug. 11, 1943, in South Philadelphia,
the son of Ruby and William Gamble. “I don’t know what my dad did
for a living; I don’t know him that well,” says Gamble. “There are
three children in the family; I have two brothers, and I was in the
middle. My mom was a beautiful person, a very spiritual woman.”

Gamble played with songwriter/producer colleague Thom Bell in the

Romeos, a local act that later included Huff as well as

Later, when Miller’s fiancee Helen (Allyson) admits
that she reckons her beau is “rudderless,” he sits her
down and confides, “I know exactly where I'm going,
1 know exactly what I want to do. I'm not gonna be a
sideman all my life. I'm gonna have a band of my own,
I’m gonna play my kind of music. It’s hard to explain,
but a band oughta have a sound all of its own, oughta
have a personality . ..

“...Sort of like a person,” says Helen/Allyson.

“Uh-huh,” answers her future husband. “I haven’t
found it yet, but someday I'm gonna find it.”

“You'll find it, I'm sure you will,” she finishes, sur-
prising both of them with her sudden burst of belief.

“She was a beautiful person!” Gamble exults with
a big laugh, still under the spell of the movie vows that
motivated him. “She stuck by him, and they worked
well together, and the same with his band. From that
moment on, I identified with Glenn Miller, and that
was my thing. Because the film showed that people
in music have great relationships with each other.”

TO MY EARS
o
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by Timothy White

guitarist Roland Chambers, a central presence in the
integrated MFSB (Mothers, Fathers, Sisters, Broth-
ers) Orchestra that would become Philadelphia Inter-
national Records’ house ensemble when Gamble and
Huff founded the label in 1971 with the backing of CBS
Records president Clive Davis. The June Allyson-like
believer at Gamble’s side was Dione LaRue, aka Dee
Dee Sharp, of “Mashed Potato Time” fame (released
in 1962 on the Cameo label), who soon became Mrs.
Gamble and a sublime vocalist—see “Ooh Child” on the
new album—in the Philadelphia International/TSOP
(the Sound of Philadelphia) family.

That brood featured the brilliant talents of Bell—
“We've gotta come out with a Thom Bell boxed set
next,” Gamble insists—as well as those of Martin and
arrangers/cohorts Norman Harris and Bobby Eli and
singer/writer/producer Bunny Sigler, who labored
alongside enchanted engineer Joe Tarsia to break all
rules in the service of Gamble and Huff’s joint vision.
A prime dose of the customary wizards’ brew was “For

H
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Which is exactly what the three-CD, 48-track “The
Philly Sound” demonstrates. Gamble had his own helpful shopkeep-
er/early supporter in Benny Krass, a South Street clothier who put
up the seed money that nurtured Gamble and Huff’s precursory
Excel label and the subsequent Gamble imprint, as the duo began
producing the labels’ initial signing, the Intruders. Kenny and Leon,
who met in the elevator of the Schubert Building on South Broad
Street, wrote a hopeful song called “(We’ll Be) United” for the Intrud-
ers in 1966, producing it in Philadelphia’s Cameo-Parkway Studios,
and when it leapt to No. 14 on the Hot Rhythm & Blues Singles chart,
its strings and sweet vibraphone/piano exchanges proclaimed the
advent of a polished, jazz-bathed beat to rival Stax’s down-home tor-
sion or Motown’s pop strut.

As ’60s civil rights gains found practical application in popular
African-American expression, the neighborhood met the boardroom
on the playing fields of recording and radio studios, and the sound
that Gamble and his buddy Huff heard in their heads fused sophis-
ticated orchestral and conscience-cued themes to yield social cur-
rency and hard cash for the black community. The hits spoke vol-
umes about the passion behind them: “Cowboys To Girls” and “I’ll
Always Love My Mama” by the Intruders; “Only The Strong Sur-
vive” by Jerry Butler; “Me And Mrs. Jones” and “Am I Black Enough

The Love Of Money,” whose high-drama Martin scor-
ing, organ-like vocal washes, and brazen use of phase shifting and
selective echo effects at Sigma Sound Studios created one of the
coolest singles ever cut in any genre.

“Joe Tarsia was great, excellent,” Gamble confirms. “The cleanli-
ness of our sound had a lot to do with the way me and Joe mixed those
records, and you don’t hear a lot of pops and distortions. But I remem-
ber when we did ‘For The Love Of Money’ and Joe told us, ‘You can’t
put echo on a bass—and then take it off again in the middle of a track!’
1 said, ‘Yes you can! You can do anything you want to do!” ” Gamble
claps his hands together in joyful glee. “And it turned out good!”

But such innovation would not have found an audience without the
enthusiastic springboard of the Philly radio community. “In this busi-
ness, we've all got to be motivated,” notes Gamble, “and helping the
Sound of Philadelphia were a lot of good friends among the local dise
jockeys: Georgie Woods, Jerry Blavat, Jimmy Bishop, Jocko [Dou-
glas Henderson], Butterball [Joe Tamburro], John Bandy, Kay
Williams. They were proud of our music and our relationship.”

Of all the boxed sets in this artistically soul-starved year, “The
Philly Sound” is the most necessary and indispensable, its music
filled with the power of its own personality, belief, and that all-mighty
ingredient for unselfish motivation: love.
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TAYLOR-MADE FOR RADIO

Amid the changes, clamor, and stress
swirling in the radio world comes a weekly
voice of insight, interest and humor: Billboard’s
Chuck Taylor. Some people can’t wait to drink
their morning coffee or check out the opening
stock quotes. As for me, I can’t wait to open
Billboard and read Chuck’s AirWaves column.
1 know from my show, “LovePhones,” that no
one likes to be alone, and everybody 1 talk to in
the industry says the same about Chuck as I

do—He’s a pleasure to work with and read.
Alissa Pollack
Affiliate Relations, “LovePhones”
Premier Radio Networks
New York

SPEAKING OF ARTHUR PRYSOCK

Iwanted to say thank you for Irv Lichtman’s
article on Arthur Prysock (“R&B, Jazz Bal-
ladeer Arthur Prysock Dies,” Billboard, July

LETTERS =

5). We have two daughters, and I want each to

have a book of all the articles about their dad.

This was the only article that spoke of his place
in the recording world. Thanks so much.

Jean Prysock

Searington, N.Y.

COVERT OPERATIONS

A note of thanks for the great article by
Craig Rosen on Ralph Covert (“ ‘Birthday’
May Boost Covert,” Billboard, July 5). I real-
ly appreciate Rosen’s taking the time to
explore the background on him and his
artistry. Here’s to Ralph’s future and the hope

of a larger audience in the future.
Jay Whitehouse
Waterdog Records
Chicago

SUPPORT FOR HARRELL
I am so sick and tired of the way that the

departure of Andre Harrell from the helm of
Motown is being depicted. Let’s not forget that
Motown was in a dormant state when Poly-
Gram hired Harrell to breathe new life into
this black music institution. Any corporate
executive knows it takes more than two short
years (Mr. Harrell was there only a brief 22
months) to revitalize a failing enterprise
(notwithstanding its rich catalog). Yes, he may
have made mistakes; yes, he is alleged to have
been a big spender. However, Harrell’s track
record and pioneering contribution to the
R&B art form are already recorded in our his-
tory. He has groomed endless amounts of
brothers and sisters. Just ask Sean Combs.
The media’s efforts to reduce Harrell to
some irresponsible big spender have fallen on
deaf ears; some of us know better.
Karen Mason
Destiny Entertainment
Bronx, N.Y.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billhoard or its management.
Letters should be submitted to the Letters Editor, Billboard, 1515 Broadway, New York, N.Y. 10036
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Top Of The News

8 Altiance’s restructuring contin-
ues with the possible closure of
Independent National Distributors
Inc

Artists & Music

12 Executive Turntable: Julie
Bruzzone is promoted at RCA.
14 Edwyn Collins releases his
fourth solo album, *I'm Not Fol-
lowing You."

14 The Beat: Sublime collection
from Gasoline Alley/MCA

18 Boxscore: Edgefest ‘97
grosses high in Tinley Park, Il
20 Continental Drift: Texas’
Cinderleaf records new EP

23 Popular Uprisings: Daniel
Cartier releases “Avenue A."

24 R&B: BeBe Winans is back
with a solo set on Afiantic.

25 The Rap Column: “Dr.
Dre—First Round Knockout” law-
suit is resolved

31 Dance Trax: Clubland is
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B BY MARK JOSEPH

As millions of baseball fans watched,
Babe Ruth, Ty Cobb, and other legends
dominated the game in the first half of the
century. Few knew of men like Rube Foster
or Cool Papa Bell, who were never allowed
one piteh at the Sultan of Swat or a single
swing at a Walter Johnson fastball.

The Negro Leagues, borne from a cul-
ture of segregation, thrived as the result of
collusion on the part of men like Commis-
sioner Kennesaw “Mountain” Landis and
Negro League team owners whose finan-
cial well-being rested on the comfortable
arrangement. The Major Leagues re-
mained all-white, and the Negro League
owners made money. The African-Ameri-
can players, who wanted to be baseball
players, not Negro baseball players—and
the fans—were the losers.

The color barrier is gone today, but there
is an analogy to be found in the world of
musie. As with baseball, strange bedfellows
have colluded to keep musicians with Chris-
tian beliefs in the modern-day equivalent of
the Negro Leagues—the contemporary

‘Rock acts have peppered
their records with statements
of faith while remaining in

mainstream music’

Mark Joseph is president of the Los Angeles-based MJM Enter-
tainment Group, whose MJM Records has released CCM litles
into the mainstream Japanese market.

Christian music (CCM) industry.
This cooperation between the religious and
the secular industries means that most

Americans have never heard the music of
brilliant artists like Larry Norman, Steve
Taylor, Charlie Peacock, Ken Tamplin, John
Elefante, Paul Clark, Russ Taff, Phil Keaggy,
Rex Carroll, Randy Stonehill, and hundreds
of others whose only “sin” was faith and the
refusal to exclude it from their music.

The arrangement worked nicely and the
formula was simple: Explicitly Christian
lyrics bring in more airplay on Christian
stations—and more money. Artists who
happened to be Christians were signed to
Christian record labels and encouraged to
write one-dimensional God songs. Struggles
of faith were allowed, but preferably if a
conclusion had been reached.

Not content to simply sign new acts, the
CCM world pulled artists like B.J. Thomas,
Mark Farner, Joe English of Wings, Barry
McGuire, Leon Patillo of Santana, Richie

(Continued on page 30)
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# BY BILL HOLLAND
and JEFF CLARK-MEADS

WASHINGTON, D.C.—Congress
will begin ratification hearings next
week on the two recently negotiated
international treaties by the World
Intellectual Property Organization
(WIPQ).

The WIPO treaties, offering an
advanced level of copyright protec-
tion for the digital age, will become
effective worldwide on the day the
30th signatory nation completes its
act of ratification. To date, though,
only one nation has completed the
ratification process: Indonesia.

Begins WIPO Debate

C’right Treaties Mulled Worldwide

The treaties remain open for sign-
ing until the end of the year; 26
nations are now signatories. Within
that total are eight European Union
states. The remaining seven EU
nations have committed to joining
them by the year-end deadline.

The road from signing to ratifica-
tion can be a long one, though. Con-
scious of the problems that could
arise through any delay in imple-
menting these new protections in the
fast-moving digital environment, the
international record industry is keep-
ing up the pressure for progress to
be made.

(Contirnued on page 86)

Multi-Format
House Of Blues
Series Planned

B BY BRETT ATWOOD

LOS ANGELES—House of Blues
Entertainment and the Larry Thomp-
son Organization are preparing to
launch a new music performance and
documentary series, which will debut
simultaneously on television, radio, and
the Internet.

The multimedia music program
“Gumbo TV—From The House Of
Blues” is expected to bow in mid-1998
and is the second television series effort
for House of Blues, following the TBS
show “Live From The House Of Blues,”
which ceased production in 1996.

Though much of the creative diree-
tion of the weekly program was still
being determined at press time, the
Internet and interactivity will play a
key role in the content.

“We are not interested in ereating
another straightforward performance
show,” says House of Blues chair-
man/CEOQ Isaac Tigrett. “The content
will take full advantage of the interac-
tive potential of the Internet. We real-
ly view this as the first Internet TV
show that happens to also be simulcast
on the TV.”

Mare Schiller, VP of House of Blues
New Media, adds, “We want to inte-
grate the ability to connect viewers
together through the Internet.”

(Continued on page 56)

2 Developments In Alliance Restructuring
INDI May Be Shuttered; Potential One-Stop Buyer Emerges

B BY ED CHRISTMAN

NEW YORK—In separate develop-
ments, Alliance Entertainment Corp.,
which filed for Chapter 11 protection
July 14, is said to be considering the
shutdown of its independent distribu-
tion company, and a new suitor has
emerged to express interest in buying
its one-stop group.

Richard Bernstein, who heads up
R.A.B. Holdings, confirms that his com-
pany is interested in acquiring the
Alliance One-Stop Group. Bernstein,
who was chairman of Western Publish-
ing for 10 years, has yet to make a bid,
though, because Alliance must submit
a business plan to the bankruptey court
before it can put that asset up for sale.

‘Titanic’ Consequences. Composer/lyricist Maury Yeston, winner of a Tony
Award for best score this year for “Titanic”—which also earned four other Tonys,
including best musical—has signed a new 10-year administration agreement
with Cherry Lane Music for his publishing company, Yeston Music Ltd. The new
deal extends an association between Yeston and Cherry Lane begun in 1990.
Cherry Lane recently issued a folio of “Titanic” songs; the original-cast album is
on RCA Victor. Yeston’s catalog includes another Tony-winning score, his
“Nine.” Shown, from left, at the Lunt-Fontanne Theatre, where the hit musical is
playing, are Dan Rosenbaum, VP of publications at Cherry Lane; Peter W. Pri-
mont, president/CEQ of Cherry Lane; Yeston; Michael Connelly, VP/GM of Cher-
ry Lane/Cherry River Music; and Ted Piechoncinski, VP of Cherry Lane Music.

AOL Venture To Sell Singles

The Hub Lets Users Download Songs

LOS ANGELES—The Hub, an online
venture hetween the nation’s leading
Internet service provider, America
Online (AOL), and New Line Televi-
sion, is planning to sell downloadable
music singles on its new World Wide
Web site (http://mww.thehub.com) and
direct to AOL'’s 9 million users.

The Hub’s musie retail venture,
which debuts Sept. 23, is expected to

Police Suspect In Shakur Killing
Sues Death Row, Shakur Estate

LOS ANGELES—A man identified by
police as a principal suspect in the mur-
der of Tupac Shakur has filed suit
against Death Row Records, label
owner Marion “Suge” Knight, and
Shakur’s estate, claiming he suffered
physical injury and emotional distress
after being assaulted by Knight,
Shakur, and others on the evening the
rapper was fatally shot.

In a civil action filed Sept. 8 in Cali-
fornia Superior Court in L.A., Orlando
Anderson recounts his version of a
clash with Knight, Shakur, and sever-
al unidentified individuals in the MGM
Grand Hotel in Las Vegas on the
evening of Sept. 7, 1996.

Shakur was gunned down later that
night as he rode in Knight’s car on the
Vegas strip. He died in a Las Vegas

hospital six days later. To date, no one
has been charged with the murder.

In a February report in The Los
Angeles Times, Anderson, a reputed
member of the L.A. street gang the
Southside Crips, was identified by Sgt.
Kevin Manning of the Las Vegas Metro
Police homicide division as a suspect in
Shakur’s shooting. But Manning added
that investigators had no direct evi-
dence to connect him to the crime.

In his suit, Anderson alleges that he
was the victim of an unprovoked “rat-
pack attack” at the MGM Grand, and
that Shakur, Knight, and the other
assailants “kicked, punched, and struck
[Anderson’s] head, face, and various
parts of his body.” He claims he
received “injuries to his ear, head,

(Continned on page 84)

offer CD-quality tracks from about
1,000 established and developing artists
using technology developed by Red-
wood City, Calif.-based Liquid Audio.

The development, which had not
been formally announced at press time,
is likely to give a substantial boost in
awareness to digitally downloadable
music commerce. Internet consumers
will be able to permanently store their
CD-quality song purchases on their
computer hard drives. Consumers with
CD-Recordable (CD-R) drives on their
computers will be able to make a per-
manent copy of their purchases.

Liquid Audio’s technology allows the
owner to play the music on one or more
computers, but tracks can only be
recorded on a CD-R one time.

In addition, the technology allows for
proper payment and accounting of
mechanical and publishing royalties
(Billboard, March 15).

Consumers without a CD-R drive
will be able to request a made-to-order
CD from the Hub, which will deliver
customized CDs direct to consumers
through the mail. The Hub is near to
completing a deal with a major distrib-
utor for its physical retail sales, says
Marshall Klein, director of business
affairs at the Hub.

“This is just the tip of the iceberg,”
says Klein. “We hope that larger labels
will start to recognize that this technol-
ogy is safe and that there is a way to

(Continued on page 81)

Bernstein has a long background in
distribution, having once owned Har-
ris Wholesale Drug, and his R.A.B.
Holdings currently owns Milbrook Dis-
tribution Services, based in Leicester,
Mass., which sells health and beauty
products and specialty foods to super-
markets.

Bernstein joins Apollo Advisors,
which has been talking to Alliance for
more than a year, in waiting on the
sidelines for the court to decide
whether to put the company on the
block.

Meanwhile, over the last two weeks,
Independent National Distributors
Inc. (INDI) executives are said to have
told the labels in their distribution
portfolio that it they have any upcom-

ing releases for the fourth quarter,
they should make other distribution
arrangements.

If Alliance decides to close INDI, it
likely will keep its doors open at least
through the end of the year, as Alliance
and INDI executives wind down the
operation.

Alliance executives could not be
reached for comment.

One of the main factors prompting
Alliance executives to consider shut-
ting down INDI has been the lack of
payments from major accounts since
the parent’s Chapter 11 filing, accord-
ing to sources.

Alliance acquired INDI in 1995, pay-
ing $26 million for the company and

(Contirued on page 86)

Navarre Again Reinvents
Music Distribution Arm

B BY CHRIS MORRIS

LOS ANGELES—Citing the demands
of a volatile marketplace and ongoing
changes in the retail and wholesale
landscape, Navarre Corp. has re-
aligned its music distribution division
for the second time in less than three
months.

In July, New Hope, Minn.-based
Navarre announced that it was paring
its music distribution company from
four regions to three and instituted a
round of personnel changes and addi-
tions (Billboard, .July 12).

The restructuring came after the
Nasdaq-traded firm posted a loss of
$6.2 million for the 1997 fiscal year.

On Sept. 5, a new round of structur-
al changes was announced to Navarre
staffers internally and to its distributed
labels via a communiqué from COO
Guy Marsala.

Navarre has now shrunk its region-
al territories from three to two with the
combination of the Eastern and Mid-
western territories, and former Mid-
western regional manager Ed Maxin
has been promoted to Eastern region-
al director. Simultaneously, Eastern
regional manager Mark Heyert and
Western regional manager Ian Deal-
hoy have had their positions eliminat-
ed, and they have been reassigned as
account executives (Billboard Bulletin,
Sept. 9).

Albany, N.Y.-based Trans World
Entertainment, formerly serviced by
the Eastern sales force, will now come
under the purview of national accounts
director Vyto Lazauskas.

Western regional director Frank

Mooney now takes on responsibility for
Texas, which was previously a Mid-
western territory. The Hawaiian
branch of the company, which former-
ly reported to Mooney, will now report

to Marsala.
With the changes came downsizing:
Orange County/San Diego sales rep
(Continved on page 84)

P’Gram Canada
Restructuring
Costs 20 Jobs

B BY LARRY LeBLANC

TORONTO—Restructuring at Poly-
Gram Group Canada resulted in the
loss of 20 positions on Sept. 9, includ-
ing the resignation of Doug Chappell,
president of the company’s Mer-
cury/Polydor division.

PolyGram Group Canada chairman
John Reid will operate Mercury/Polydor
until a successor to Chappell is chosen.
At A&M/Island/Motown, Randy Wells
has been promoted to senior VP and will
head that record division, reporting to
Reid. Wells was formerly VP of promo-
tion (Billboard Bulletin, Sept. 10).

Reid says that a centralized PolyGram
Group A&R department is being created
that will oversee A&R activities at both
the A&M/Island/Motown and Mer-
cury/Polydor divisions. This depart-
ment will be headed by Allan Reid,

(Continued on page 48)

# BY SHAWNEE SMITH

NEW YORK—Former A&M
Records’ employee Heath Byers has
brought a same-sex sexual harass-
ment and wrongful termination suit
against former A&M executive Mark
Mazzetti, A&M Records, and its par-
ent company, PolyGram Holding Co.

In the court action, filed Sept. 8 in
Los Angeles Superior Court, Byers,
a former administrative assistant to
Mazzetti, alleges that he was “the vic-

Former A&M Staffer Brings
Sexual Harassment Charges

tim of a continuous pattern of sexual
harassment, including lewd com-
ments, molestation, and physical acts
... which included constant and
unwanted sexual overtures, intimi-
dation, and threats of retaliation” by
Mazzetti, whom, the suit alleges, is
“openly gay.” Byers, whom the suit
says is heterosexual, further alleges
that his complaints to A&M regard-
ing Mazzetti’s behavior went unheed-
ed (Billboard Bulletin, Sept. 9).
(Continued on page 84)
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musicians united for strong internet copyright

In this country, we've alwavs believed that anvone with a good idea should get eredit for their ereativity.
That's why we are uniting to uree Congress to ratifyv the World Intellectual Property Oreanization (WIPO) treaties that extend
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Lava/Atlantic’s Sugar Ray
Flying High With ‘Floored’

@ BY DOUG REECE

LOS ANGELES—Lava/Atlantic mod-
ern rock act Sugar Ray has become the
summer’s musie business Cinderella
story as its sophomore album,
“Floored,” continues to hold its ground
on The Billboard 200 this issue.

Moving back up to No. 12 this issue,
“Floored” has sold more than 510,000
units since being released in July,
according to SoundScan.

Even more impressive, the band’s
single “Fly”—a hooky, summertime
gem featuring the talents of toaster/
rapper Super Cat—hovers at the No. 1
spot on the Modern Rock Tracks chart
for its eighth consecutive week.

Meanwhile, a clip for the single fea-
turing Sugar Ray lead singer Mark
MecGrath in a Fred Astaire/Lionel
Richie-style wall dance is in heavy rota-
tion on MTV.

The track’s resilience, says modern
rock WBRU Providence, R.1., PD Tim
Schiavelli, is especially noteworthy in
light of the multi-station play it is
receiving in several markets.

“[Competing modern rock station]
WDGE is on it, and [top 40] WPRO and
[mainstream rock] WHJY are playing
it all over the place as well, so burn
would be an issue,” he says. “But so far,
research is telling us that it’s not crispy
yet, which is pretty amazing when you
consider we've had it in heavy rotation
for the last three months.”

Before “Fly” began to soar,
Lava/Atlantic serviced album track
“American Pig” to college, metal, and
mainstream rock May 2. The label fol-
lowed quickly with “Fly,” servicing
mainstream rock—which received a
version of the song minus Super Cat’s
contribution—modern rock, and AC
May 16. Some triple-A stations also
received the track.

While the band has undoubtedly
become tied to the track due to its
widespread coverage, it is only one
facet of Sugar Ray’s musical persona.
In fact, most other tracks on the album,
including the forthcoming single

SUGAR RAY

“RPM,” reveal a heavier, more aggres-
sive punk sound.

Sugar Ray drummer Stan Frazier
says it is by design that the act’s records
sometimes appear dichotomous.

“Even looking back to [the band’s
1995 debut] ‘Lemonade & Brownies,’

(Continued on page 81)
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Green Day Grows Beyond Punk On ‘Nimrod’

Band’s Third Reprise Set Offers Variety Of Sounds

# BY CRAIG ROSEN

LOS ANGELES—Growth and matu-
rity aren’t words one usually associates
with punk trio Green Day, but with the
release of “Nimrod”—the band’s third
Reprise album, due worldwide Oct.
14—those two words are frequently
popping up in discussions.

Included among the album’s 18
tracks are the string-laden acoustic
ballad “Good Riddance” and the
orchestrated surf instrumental “Last
Ride In.” No Doubt’s horn section
guests on “King For A Day”; singer
Billie Joe Armstrong blows harp on
“Walking Alone”; and the album’s first
single, “Hitchin’ A Ride,” opens with
violin strains courtesy of That Dog’s
Petra Haden.

“I spent a lot of time in the studio
while they were recording,” says
Reprise Records president (U.S.)
Howie Klein, “and what I realized
immediately is that they had seemed to

Fancy Footwear. PolyGram executives proffer a pair of Jon Bon Jovi’'s boots,
which the singer donated to help raise funds for the NCH Action for Children
charity in the U.K. The footwear was among the prizes at a recent NCH celebrity
auction. Pictured, from left, are PolyGram Filmed Entertainment president of
international Stewart Till; PolyGram Continental Europe president Rick Dobbis;
David Helps, who bought the boots; film director Alan Parker; and Helps’ guest,

Seana King. (Photo: Peter Dobiesz)

mature in their musical direction. It
wasn’t just more of the same. There
was so much growth in the band.”

While some of “Nimrod” does show
newfound musical development, make
no mistake: Green Day is still, first and
foremost, a punk band.

“I still love punk rock,” says singer/
guitarist Armstrong. “I'm only 25 years
old, and I still love it. I don’t want to
abandon it. It made me who I am, but
we’re capable musically of doing a lot
more ... We wanted to leave ourselves
vulnerable and sort of let it happen.”

While such bands as the Clash and
the Replacements were noted for
growing beyond their punk roots, Arm-
strong says it was indie punk band
Bikini Kill that inspired Green Day’s
growth.

“I really liked the way Bikini Kill's
last record came out,” he says. “They
challenged themselves more. They
have some really rough punk rock
songs and these delicate pretty songs.
I was into the way they did it, and since
they come from the same background,
it was easier to relate to than some-
thing like ‘London Calling.” That
record was done in a completely dif-
ferent era.

“The way we think of this band is
that we're sort of the last rock’n’roll
band on the planet,” Armstrong adds.
“Everybody is getting into electronic
and folk kind of musie, and nobody is
really bashing it out. We're a garage
band, no matter which way you look
atit.”

It was in 1994 that Green Day—now
managec by Atlas/Third Rail’s Bob
Cavallo and Pat Magnerella—became
more than just a garage band. After
recording two albums and three EPs
for the Berkeley, Calif.-based Lookout
Records, the trio—which also includes
bassist Mike Dirnt and drummer Tre
Cool—made the leap to Reprise. The
group’s 1994 major-label debut, “Dook-
ie,” has sold more than 6.2 million
copies to date, according to SoundScan.

“Insomniae,” the band’s 1995 album,
has sold 1.6 million—a disappointment

only when compared with the incredi-
ble sales strength of “Dookie.”

“I love the last record,” Armstrong
says of “Insomniac.” “It did a lot bet-
ter than I thought it was going to do.
We were prepared for what people
were going to say. From the sound of
it, we knew it wasn’t going to sell as
much as ‘Dookie.” It is very much the
opposite of what we did with this al-
bum. It had a sort of one-track mind.
It was very aggressive through the
whole thing. It was relentless. It sold 4
million worldwide, and that’s great.

GREEN DAY

Bands dream of selling that many
records.”

For “Nimrod,” Armstrong wrote 40
songs before narrowing down the field
to the 18 tracks—published by Green
Daze Music, administered by WB
Music Corp./ASCAP—that appear on
the album. With Rob Cavallo once
again serving as co-producer, the band
spent four months recording the al-
bum, twice as much as it spent on
“Insomniac” and “Dookie.”

Quips Armstrong, “We spent a little
too much time playing pool and foos-
ball, but we really bled over this record
to the point of straight-up delirium.
Now I have this big sense of relief,
because I can listen back to it and feel
really good by knowing that all the
hard work had a payoff.”

The confessional ballad “Good Rid-
dance,” which was written after “Dook-

(Continued on page 81)

Things will get hairy September 30th

The Soundtrack Album

Musie From the Motion Picture

An Americar\Verewolf in Paris

| Featuring new music from Better Than Ezra and much

Album in stores September 30th Film Opens October 3rd

¥ Hollywood
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E BY JEFF CLARK-MEADS

LONDON—A major televised con-
cert has been dedicated to conductor
Sir Georg Solti, winner of 32 Gram-
my Awards and deseribed as “one of
the century’s finest musicians,” fol-
lowing his Sept. 5 death while on
vacation in France.

Solti, who was 84, was to have con-
ducted Verdi’s “Requiem” Sept. 12
during the BBC Promenade Con-
certs at London’s Royal Albert Hall.
The performance was originally to be
dedicated to Diana, Princess of
Wales, following her death, but
stand-in conductor Sir Colin Davis
decided to dedicate the concert joint-
ly to the princess and to Solti.

Davis says, “In the light of Sir
Georg’s death, it is now entirely fit-
ting that the concert should be both a
memorial to the Princess of Wales
and a tribute to the life and work of
Sir Georg Solti, one of the greatest
musicians of our time, in a piece with
which he was so closely associated.”

The musical legacy Solti leaves
behind encompasses some 250 discs,
the overwhelming majority for
Decca, including his celebrated
recordings of Wagner’s “Ring” cycle
made between 1958 and 1965 with the
Vienna Philharmonic Orchestra.

Solti signed with Decea in Janu-
ary 1947, and his 50th anniversary
with the company was marked this
past January with a contract for
life. A Decca source says the com-
pany believes Solti’s half-century
with the label is the longest associ-
ation of artist and company in
recording history.

Decca president Roger Lewis says,
“Sir Georg was one of the century’s
finest musicians. He was a vital man,
full of energy and drive, who con-
stantly broadened his musical hori-
zons by taking up new challenges; he
was still learning new scores in his
80s.” Moreover, “he imbued the label
with his personality,” Lewis adds.
“What we are today is in great mea-

Memorials Due For Late
Conductor Sir Georg Solti

sure thanks to him.”

In the U.S., London Records is
moving ahead with previous plans—
now taking the form of a tribute—to
mark the conductor’s 85th birthday
(it would have been Oct. 21), the pub-
lication of his autobiography by
Knopf, and his 50 years with the com-
pany (see Keeping Score, page 40).

Solti was born Gyorgy Stern in
Budapest in 1912, the son of a corn
merchant. At 6, he began studying
piano at the Liszt
Academy in the
city and later
began a career as
a concert pianist.
At 20, he joined
the  Budapest
Opera, there tak-
ing the name
Solti, and made
his debut as a con-
ductor with the opera in 1938.

Solti spent much of the Second
World War in Switzerland to escape
from persecution of the Jewish peo-
ple by the Nazi-influenced Horthy
regime in Hungary.

Immediately after the war, he was
invited to conduct the Munich-based
Bavarian State Opera and served as
its musical director from 1946-52.
During this period, he changed his
name to the German form, Georg,
and became friends with the German
composer Richard Strauss, then liv-
ing near Munich. Solti arranged the
composer’s 85th birthday celebra-
tions in 1949,

In 1953, Solti made his operatic
debut in the U.S. conducting Strauss’
“Elektra” in San Francisco, but it
was a year later that he began his
most enduring and noted American
partnership—with the Chicago Sym-
phony Orchestra. He went on to
become the Chicago Symphony’s
musical director for 22 years, from
1969-91. Solti is credited with extend-
ing and enhancing the orchestra’s
international reputation,; its first for-

(Continued on page 92)

SOLTI

RECORD COMPANIES. Julie Bruz-
zone is promoted to VP, marketing,
at RCA in New York. She was senior
director, marketing.

Island Records in New York
names Mika El-Baz VP, media
relations. She was senior director,
media relations.

Debbie Zavitson is named senior
director, A&R, at Giant Records in
Nashville. She was A&R director at
Epic Records.

Roadrunner Records in New York
names Joe Guzik national director,
rock radio promotion; Lulu Cohen
national director, modern rock; and
Cory Brennan product manager.
They were, respectively, senior
director, promotion and marketing,
at Earache Records; promotions
director at Thirsty Ear Records and
Beggars Banquet Records; and
national director, marketing and
sales, at Beggars Banquet.

Michael Terry is named director

EL-BAZ

BRUZZONE

of sales at Gee Street Records in
New York. He was national manag-
er, urban artist development, at
EMI Music Distribution.
Universal Music Group in Los
Angeles promotes Hugh Miller to
senior VP, group controller. He was
VP, finance, at Universal Concerts.
RCA Records in New York pro-
motes Dalita Keumurian associate
director, strategic marketing. She
was strategic marketing manager.
N2K Encoded Music in New York
names Laurie Jakobsen publicity
director. She was operations direc-

EXECUTI

Mavericks Sessions Showcase Band’s Strength
Versatile MCA Act Records 98 Set Live In Studio

B BY DEBORAH EVANS PRICE

NASHVILLE—If the atmosphere
surrounding the recording of an album
has much impact on its reception in the
marketplace, then the Mavericks’ next
record should definitely be a big one.
The MCA band has been in the studio
working on its January 1998 release,
and the members readily admit it’s
been an adventure.

“This time out, we wanted every-
thing to be bigger—the production val-
ues, the room, everything,” says lead
vocalist Raul Malo. “We wanted more
of everything, and we went after that.”

Produced by Don Cook and Malo,
the project, which is still untitled, was
recorded at Ocean Way Studios, a
large, posh facility that opened its
doors on Nashville’s 17th Avenue ear-
lier this year. The building was once a
chureh, and the stained-glass windows
that remain in the sanctuary-turned-
studio provided a serene contrast to
what was, literally, a circus-like atmos-
phere surrounding the recording.

For the sessions, the Mavericks had
the room adorned with a variety of cir-
cus props to offer an interesting back-
drop to the proceedings. They did
other things to enhance the mood. One
night they asked family, friends, and
everyone else coming to the session to
dress in black formal wear.

“Mavericks album sessions are like
a Fellini movie,” says Cook. “You see
people and ask, ‘Who in the world are
they and what are they doing here?
Then somebody in the band will run up
and hug them, and you realize it’s part
of the process, and you roll on, and it’s
fun.”

The atmosphere was definitely loose.
“We were cutting a Spanish number,
and a catering guy walks in with a
whole tray of margaritas because we
were thirsty,” says Malo. “That’s the
way it’s been. Any number of times
we’ve had 100 people here.”

Atmosphere aside, the major differ-
ence with this album is that it was
recorded live—with the band joined by
the Nashville String Machine, made up
of members of the Nashville Symphony.

V E

ZAVITSON GUZIK

tor at Shore Fire Media.

Avatar/Polydor Records in Los
Angeles names Line Spencer
national director, publicity. She was
national director, publicity, at Cor-
rect Records.

Spring Hill Music Group in
Nashville names Amy Templeton
public relations coordinator. She
was an intern at the National Assn.
of Recording Merchandisers.

Beast Records in Minneapolis
names Mary Lehnard licensing
manager and Barbara Elfenbein
product development director. They

TURNTABLE

THE MAVERICKS

“We basically cut the whole thing
live—the seetions, the strings,” Malo
says. “I sang out there in the middle of
the room, and everybody played live,
basically how old Motown records and
all those records were cut. The room
was full of musicians. It’s been nerve-
racking. Probably three or four years
ago, we couldn’t have done it this way
because of the pressure of all of the
musicians, also [having] five cameras
around all the time [shooting video].
Now that we're big time, this stuff
doesn’t faze us. We can handle it.”

Although Malo makes that last
remark with a sarcastic grin, there's a
lot of truth in the statement. Bassist
Robert Reynolds says that the band—
also composed of drummer Paul
Deakin and guitarist Nick Kane—has
reached a maturity level that makes
this kind of recording feasible. “It’s
been really fun because the years we've
worked together have finally paid off
in the studio, where we can take all the
road experience and play live in a stu-
dio and still be together. It holds up.”

Malo says that, from the moment the
songs were written, the group agreed
that recording live was the best way to
present them.

“It was a challenge in a lot of ways,
but it was probably the most exciting
time I've had as a singer,” he says.
“Just singing with a powerful orches-
tra was terrific, and, of course, now I'm
spoiled because I won’t do a gig unless
it’s with the Cleveland Symphony. We
are really screwed for the next year,
because we are doing a club tour, and I
don’t know how we are going to fit the
symphonies in.”

Says Malo of the studio vibe, “A lot

of people get caught up in making sure
the kick drum is perfect or this guitar
lick is perfect, and the truth is nobody
really cares. The audiences don’t care
about stuff like that. Regular folks
don’t care about things like that. Musi-
cians care about their licks. What I
want to be coneerned with, and I think
we're all concerned with the most, is
the energy of the record and the cner-
gy that came across in the recordings,
and that’s real good. You can feel it on
the record.”

The increased energy level no doubt
came from the excitement of perform-
ing live, but the fact that the Mavericks
are in the midst of taking a year off
from the road is also a contributing fac-

(Continued on page 92

McCann Can. Asylum country
singer Lila McCann takes a break in
the shooting of a clip for her next
single, “I Wanna Fall In Love” (coun-
try radio service date Sept. 15), to
pose in her Heatseekers T-shirt. The
artist, who was awarded the shirt
when her album, “Lila,” reached the
No. 1 slot on the Heatseekers chart
in the Aug. 16 issue, began her
sophomore year of high school this
month. McCann will perform at
events surrounding the Sept. 24
Country Music Awards and appears
on the cover of this month’s Ameri-
can Cheerleader magazine. (Photo:
John Lee Montgomery 1ll)

COHEN TERRY

were, respectively, licensing admin-
istrator and assistant copyright
administrator at K-tel.

PUBLISHING. Steve Backer is
named executive VP, West Coast
operations, at EMI Music Publish-
ing in Los Angeles. He was head of
marketing at the Enclave.

BMG Songs/Nashville names Ron
Stuve senior director, country divi-
sion, and Karen Conrad VP, coun-
try operations. They were, respec-
tively, VP at AMR/New Haven
Music and founder of AMR/New

BACKER

Haven Music.

RELATED FIELDS. Rogers and
Cowan in New York names Desiree
Gruber VP, entertainment. She was
director, entertainment.

Eric L. Walkup is named presi-
dent of Shakin’ House Music. He
was secretary.

Erik Filkorn is named senior
talent coordinator at AtlanticPa-
cific Music in Los Angeles. He was
a publicist at Creative Image Asso-
ciates.
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Fleetwood Mac: The Dance

Debuted at #1 on the BILLBOARD Chart

Fleetwood Mac: The Dance, exclusively on MTV
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Fourth Solo Set Is First In Setanta/Epic Deal

H BY PAUL SEXTON

LONDON—BYy his current scorecard,
Edwyn Collins isn’t due for another
major crossover hit until the year 2009,
but he isn’t sitting around waiting for
it.

Instead, the Scottish singer/song-
writer and former leader of early ’80s
U.K. favorite Orange Juice is launch-
ing himself into his fourth solo album,
“I'm Not Following You.” Due Oct. 21,
it’s the first record to appear via the
new U.S. marriage between Setanta,
the independent label to which Collins
is signed in the U.K., and Epic.

The album is the follow-up to 1994’s
“Gorgeous George,” which Setanta
managing director Keith Cullen says
sold about half a million copies world-
wide. Released in the U.S. on Bar/
None, that set had a four-week run on
The Billboard 200 late in 1995 and now
has U.S. sales of 126,000 copies, ac-
cording to SoundScan.

The album included the memorable
single “A Girl Like You,” which sold
51,000 copies in the U.S., according to
SoundSean. Cullen estimates that the
worldwide hit, which returned Collins
to the U.K. top 10 for the first time
since Orange Juice made the grade
with “Rip It Up” in 1983, sold roughly

a million copies worldwide.

“I was very selfish with ‘Gorgeous
George,” ” says Collins. “That was the
breakthrough album, and I don’t want
to sound smug—even though I am—
but it was the first album I produced,
so for the first time I was not being
restricted by somebody else’s vision.”

Collins, whose
songs are pub-
lished by Island
Musie, acknowl-
edges that chart
success on the
scale of “A Girl
Like You” may be
hard to come by—
“That’s kind of a
one-off,” he says—
but as the title of the new album sug-
gests, he has never been the sort to
chase trends. He views the mixed UK.
press reception to “I'm Not Following
You” with a mixture of bewilderment
and amusement. “I expected to polar-
ize people, but not to this extent. It’s
hard to pigeonhole me, and I think the
lazier journalists are confused.”

The lead track from the album is
“The Magie Piper (Of Love),” due at
specialty and triple-A stations Sept. 9
and at alternative and college outlets
Sept. 30. Epic senior VP David Massey

Matador’s Artistic Bardo
Pond Uses Music As Palette

H BY CHRIS MORRIS

LOS ANGELES—Given the art-school
background of most of Bardo Pond’s
members, it comes as no surprise that
some of Matador Records’ marketing
plans for the
Philadelphia
band’s Oect.
21 release,
“Lapsed,” re-
semble an art
project.
Christina

Zafiris, the la-
bel’s director
of marketing,
says, “With a
band like this, they foster their own
scene that grows on its own, and you
have to be very sensitive to that and
make sure that you help it manifest
itself—things like letting the band do
their own artwork . . . [and] really pay-
ing attention to what they are into visu-
ally and how they're expressing their

BARDO POND

music visually and how to take that
expression and translate it into basic
marketing tools, like a poster or a stick-
er or the advertisements. Where is the
power, imagewise?”

Michael Gibbons—who is joined in
Bardo Pond by his brother and fellow
guitarist John, bassist Clint Takeda,
drummer Joe Culver, and singer/
flutist Isobel Sollenburger—compares
his band’s methods to painting with
sound.

“The whole feel of it, and the way we
make it, it feels like a painting,” Gib-
bons says. “Even when we go into a stu-
dio, it’s like changing a painting, chang-
ing the songs. They're never really
done—it’s almost like working on a
painting.”

With the exception of Culver, all the
band members have studied art. “We’re
all painters or sculptors,” Gibbons notes.
Bardo Pond got its start in the early "90s,
when Gibbons left the Art Institute of
Chicago and took up guitar playing.

(Continued on page 21)

SHURE

MICROPHONES

THe SOUND OF PROFESSIONALS... WORLDWIDE.»

is confident that Collins will enjoy
American success on his own terms.

“You have to bear in mind,” says
Massey, “that what happened with
Edwyn last time was that his album
[sales were] cannibalized by the
‘Empire Records’ soundtrack,” on
which “A Girl Like You” was featured.
“He deserved a gold album. He’s
almost an alternative darling; the press
love him. We feel good about him being
on Epic.”

Product manager Ross Piro adds
that press interest in the singer is al-

Hallowed Ween. Ween celebrates the release of its new Elektra Entertainment
album, “The Mollusk,” with a show at New York’'s Westbeth Theater. Shown, from
left, are Dane Venable, Elektra senior director of marketing/product manager;
Brian Cohen, Elektra VP of marketing; Gene Ween and Dean Ween; Mike DePip-
pa, national manager of college promotion and marketing for Elektra; Roger
Cramer, Ween's manager; Chris Elles, coordinator of college radio for Elektra;
and Pete Rosenblum, Elektra’s national director of alternative promotion.

(Continued on page 20)

SECON DHAND SUBLIME: Gasoline Alley/MCA will
release a new album of Sublime material Nov. 4. Titled
“Secondhand Smoke,” the project will include at least 15
tracks, the majority of which are previously unreleased
songs. The rest are alternate and dub takes of songs
already known to Sublime fans. The material was record-
ed at the same time as the band’s immensely popular self-
titled album and features the vocals of Bradley Nowell,
who died in May 1996 of a drug overdose.

The bulk of the release is composed of “material that
the band decided artistically they weren’t going to include
on the last album,” says MCA marketing director Paul
Orescan.

The news of the release comes while “Sublime” contin-
ues to do tremendously well. The

Sublime Sends Qut ‘Secondhand
Smoke’; Rick James Back In Action

release, “While on the road, James plans to visit schools
and talk to groups of students about relevant social issues
so they may learn and benefit from his experiences.”
Fathers, lock up your daughters . . . Also of note, although
Mercury officially had no comment at press time, the
release about James mentions Mercury Records’ CEO
Danny Goldberg’s ascension ta head of the Mercury Label
Group (which includes Motown) as a fait accompli

THIS & THAT: Aerosmith has been named the recipient
of the Silver Clef award at the annual Nordoff-Robbins din-
ner and auction, to be held Nov. 3 in New York. Nordcrf-Rob-
bins specializes in music therapy for children. . . After last
year’s move to Madison Square Garden, the Grammy

Awards will return to New York’s

eponymopus album, propelled by the
massive hit “What I Got,” has been
certified double-platinum and is No.
17 on The Billboard’s 200 this issue.
Additionally, since “Sublime’s”
release, the band’s catalog has shown
substantial sales. According to Ores-
can, 1992’s “40 Oz. To Freedom”

Radio City Music Hall Feb. 25, 1998.

According to the music channel,
the 1997 MTV Video Music Awards
(VMA) garnered a 7.5 rating with a
12 share. That represents viewership
of 5.2 million, the third-highest rating
in the VM A’s 14-year history. The rat-
ings for the Sept. 4 show were up 39%

(released on Skunk Records and
reissued by MCA), has gone from
175,000 units sold prior to “Sub-
lime’s” July 1996 release to near 700,000.

“What makes Sublime a phenomenon is that there have
been a number of pop artists who have died at the height
of their careers. When Bradley Nowell died, Sublime was
on the doorstep of exploding; they were mainly a West
Coast band,” says Orescan.

In fact, with the band’s videos’ ubiquitous presence on
MTYV and its songs on radio, there are a number of fans
who don’t know that Nowell is indeed dead. “We get calls
from people wanting to know when they’re going to go on
tour,” says Orescan. “We get mail for Brad, which we for-
ward on to the fan club.”

“Secondhand Smoke” is “all about the early Sublime fans
and the hardcore fans,” says Orescan. “There are a lot of
people who have had ‘Sublime’ for over a year, and they’re
clamoring for new music. Because of how this project was
put together, coming out of the Sublime camp, this is musie
that we think would legitimately appeal to old fans.”

The album was overseen by the band’s remaining mem-
bers—drummer Bud Gaugh and bassist Eric Wilson—
and Nowell’s family. The production and mixing is being
done by Michael “Miguel” Happoldt, a close associate of
the band who has served as a tour guitarist and songwriter
for Sublime. As singles are still being released from “Sub-
lime,” Orescan says not to expect a single from “Second-
hand Smoke” until early 1998.

Promotion plans include appearances by Gaugh and Wil-
son on syndicated radio shows “Modern Rock Live” on Sun-
day (14) and “Rockline” on Monday (15).

YOU AND I: After a detour in the state pen, Rick James
is releasing a new album, “Urban Rhapsody,” on Private I
Records. Private I is Joe Isgro’s label, which has an unfi-
nalized pressing and distribution deal with Mercury
Records. James also has plans to tour. According to a press

by Melinda Newman

over last year’s numbers, according to
MTYV ... As we mentioned in the Aug.
30 Beat column, Atlantic will release
“Led Zeppelin: BBC Sessions™ Nov. 11. The two-CD set
includes two songs previously unreleased by Led Zeppelin
in any form: a cover of Eddie Cochran's “Something Else”
and “The Girl I Love” . .. Guitarist Pat Smear has left Foo
Fighters. His replacement is Franz Stahl, formerly of
Scream . . . Look for Oasis to do a few live gigs in New York
surrounding its Oct. 4 appearance on “Saturday Night Live.”

According to sources, Bob Cavallo, co-manager of Ala-
nis Morissette and Green Day, is finalizing a label/consul-
tancy through Disney’s Hollywood Records (Billboard Bul-
letin, Sept. 8) ... The Mighty Mighty Bosstones,
Pennywise, Blink 182, and Unwritten Law have signed on
for the Australian/New Zealand leg of the Vans Warped tour.
The 3-year-old festival’s first Down Under tour will start Jan.
91in Auckland, New Zealand {Billboard Bulletin, Sept. 4) ...
Famous Music has formed a joint global venture with Huge-
ly Music, the new U.K.-based publishing company owned by
producer Hugh Padgham and manager Dennis Muirhead.

MARK YOUR CALENDARS: Look for Atlantic to cele-
brate its 50th anniversary with three nights of cancerts
March 12-14, 1998, in New York. The venue is unconfirmed.
There’s also talk of shows in Los Angeles and Nashville.
Any artist ever affiliated with Atlantic over the past half-
century is a potential participant. Although we know it’s
not going to happen, we’d love to see a portion of the cele-
bration dedicated to the label’s one-hit wonders. OQur wish
list (we’ve used the one-hit wonder term loosely in some
cases, so no protest letters please): Alannah Myles, Bent
Fabric & His Piano, Mr. Acker Bilk, Soul Brothers Six,
Black Oak Arkansas, Kyper, Blues Image, the Bob-
bettes, the English Congregation, Lucas, the Escape
Club, Linear, Magic Lanterns, Gary Numan, Corina,
Sweet Sensation, Frozen Ghost, John Parr, Kix, Kiss-
ing The Pink, Tin Tin, Staey Q, and Leif Garrett.
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Less than 6 months ago,

a dynamic new global force
in the music industry was
launched - Eagle Records.

Since that launch, Eagle has built a truly impressive roster
of artists who have combined worldwide album sales of
over 100 million.

Our clearly defined mission is to build a frontline
worldwide record company - tailored specifically for
established international mainstream acts and establish a
catalogue through acquiring and licensing-in existing
recordings.

We have a professional and experienced management
team based in London, Paris and Hamburg, comprising key
figures from the UK and European music industry.

We are looking for:-
e Established acts to sign worldwide or world excluding
the US.

e Existing recording catalogues to license-in or acquire.

® Music based TV/Video projects to produce or acquire.

If you can deliver any of the above, contact us now.

: EAGLE RECORDS
EAGLE HOUSE 22 ARMOURY WAY WANDSWORTH LONDON SW18 1EZ
TEL +44 (0)181 870 5670 FAX +44 (0)181 874 2333
EAGLE RECORDS IS A DIVISION OF EAGLE ROCK ENTERTAINMENT PLC

JON ANDERSON
ASIA
GEEZER BUTLER
DOCTOR JOHN
EARTH WIND & FIRE
MARILLION
GARY NUMAN

MIKE PETERS
(THE ALARM)

TEDDY PENDERGRASS
PAUL RODGERS
THE STRANGLERS
THEN JERICO
RUFUS THOMAS
THUNDER
UFO
VIBRATIONS
URIAH HEEP
FRED WESLEY

OFFICES IN
LONDON » HAMBURG ¢ PARIS
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Geffen Act Black Lab Ready To Rock

Debut Set A Departure For Former Folk Singer Durham

B BY DOUG REECE

“Your Body Above Me,” the debut
album by Geffen act Black Lab, due
Oct. 21, is a strong collection of
straight-ahead, polished rockers.

Still, when the label first took inter-
est in the band’s singer/songwriter,
Paul Durham, the act was little more
than a tenuous, developing lineup with
Durham’s collection of rough, acousti-

cally recorded songs—only vague
notions of the material on the album.

Geffen A&R executive (U.S.) Jim
Barber, who signed the act, admits that
while it may not have been “your usual
situation,” he had enough confidence in
Durham to make a leap of faith.

“The guy had great songs and a good
idea of what he wanted the band to
sound like, and that was several months
before they came together and we
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- England’s New Musical Express

made the record,” says Barber. “Paul’s
got that aura and command of the room
that I could tell if he surrounded him-
self with the right guys something
would come out of it.”

At the time, Durham was hungry to
break away from the acoustic-driven
folk flavor that had first garnered the

BLACK LAB

AAMNMNOUNCING

the Grand Opening of the New

ENTERTAINMENT OFFICE COMPLEX

ARD ROCK CAFE

Home of the Flagship

221 West 57th Street, New York

Join Your Neighbors _

Virgin Records, Universal Records, Carnegie Hall, Central Park, Etc.
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* IMMEDIATE & CONVENIENT LEASES TO SUIT YOUR NEEDS

artist attention as part of the heavily
courted San Francisco-based act
named after the singer/songwriter.

“For a while there was a strong dis-
crepancy between the music I was play-
ing and the music I was buying and lis-
tening to,” says Durham. “It just didn’t
seem right semehow. I wanted to make
something spnically that I could get
psyched about as a listener, and that
required creating a new band. It wasn’t
something I could do on my own.”

Looking for musicians that could
contribute to the chemistry he was
seeking, Durham enlisted guitarist
Michael Belfer (Sleepers) and bassist
Geoff Stanfield (Asthma, Pieces Of
Lisa) in 1996, forming the nucleus of
what became Black Lab. Drummer
Brian Head (Aka Dig, What It Is)
Jjoined the band this year.

David Bianco, best known for his
engineering work with such artists as
Tom Petty, co-produced the album with
the band.

“Everyone in the band has their own
personalities, but when we started
playing it just felt really right,” says
Durham. “One of the problems I had in
the past is that when I tried to sculpt a
certain flavor [with a group], it always
seemed forced. I had to fall back on my
songs and my acoustic guitar.

“During the recording of the aloum
we would show up and play two or three
hours just on improv stuff before we
began working on song arrangements,”
he adds. “Unconsciously, we were all
trying to create the band, not just the
record itself.”

What has resulted is a cohesive set
of tunes published by Threadbare
Songs that should help Geffen enhance
its presence in the mainstream rock
world.

“[Durham] writes really accessible,
but not hackneyed, commercial songs,”
says Barber. “It just seems like the kind
of music that will appeal to a lot of dif-
ferent people.”

The first Black Lab single to hit
radio will be “Wash It Away,” which
Geffen will begin working Oct. 7 at
mainstream rock. Pointing at the suc-
cess of such bands as Tonic at modern
rock, Barber says Geffen is also confi-
dent it will be able to cross the single
over in subsequent weeks.

He adds that the band members’
backgrounds could gain them footing at
the format.

“This band does have a pedigree,”
says Barber. “Granted, a lot of peaple
in modern rock don’t remember some

(Continued on page 21)

For Further information, please call: Howard Zelcer 718.853.3125

i BOXSCORE
SN I AN I . 06 10 CONCERT GRoSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
& Coca-Cola Starplex  Aug. 9 $645.859 15,937 Unmwversal Concerts
Amphitheatre $53.50/$38.50 16,533
Daltas
EDGEFEST 97: Thunderbird Aug. 25 $603,609 28,598 Unwversal Concerts
OUR LADY PEACE, Stadium ($832,980 selfiout Canada
THE TEA PARTY, University of British Canadian)
COLLECTIVE SOUL, Columbia $2L74/818.12
DODGY. THE PHILOSOPHER | Vancouver
KINGS, ECONOLINE
CRUSH, AGE OF ELECTRIC,
& OTHERS
ROCKSTOCK: World Music Theatre  Sept. 6 $593,573 26,381 Tinley Park Jam
FAITH O MORE, Tinley Park, 11 $2250 seflout Corp./Nederlander
MEGADETH, YERUCA SALT Organization
LOCAL H. CRACKER,
HELMET BROTHER CANE,
GRAVITY KILLS, & OTHERS
REROSMITH World Music Theatre  Aug. 30 $590,183 18,352 Tinley Park Jam
JONNY LANG Tinley Park, I $45/335/322.50 20,000 Corp./Nedeslandes
Organization
EDGEFEST '97: Commonwealth Aug. 28 $526,725 25062 Universal Concerts
OUR LADY PEACE, Stadium ($726,880 sellout Canada
THE TER PARTY, COLLEC- Edmonton, Alberta Canadian)
TIVE SOUL, DODGY, THE $21.74818.12
PHILOSOPHER KINGS,
ECONOLINE CRUSH, AGE
OF ELECTRIC, & OTHERS
LILITH FAIR '97: Marcus Aug 19 $512425 22290 CeNar Door
SARAH MCLACHLAN, Amphitheatre $35.50 sellot
JEWEL, INDIGO GIRLS, Milwaukee
SHAWN COLVIN,
MEREDITH BROOKS
EDGEFEST '97: Race City Speedway  Aug. 27 $430 580 18,850 Universal Concerts
OUR LADY PEACE, THE TEA Caigary, Alberta ($594.200 seliout Canada
PARTY, COLLECTIVE SOUL, Canadian)
DODGY. THE PHILOSOPHER $21.74/318.12
KINGS, ECONOLINE
CRUSH, AGE OF ELECTRIC,
& OTHERS
& Hardee’s Wainut Aug 18 $392,138 12.193 PACE Concerts
Creek Amphitheatre $66/850/$25 14,000 Cellar Door
Raleigh, N.C
ALAN JACKSON New York State Fair ~ Aug. 22 $391,128 16,623 n-house
LEANN RIMES Syracuse, N.Y Gross Record sefiout
3251823
THE WHO Coca-Cola Lakewood  Aug. 13 $385,961 12,562 Universal Concerts
Amphitheatre 45373431423 19,582
Atlanta
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295,
Fax: 615-321-0878. For research information and pricing, call Marie Ratliff, 615-321-4295.
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COLLINS FOLLOWS UP WITH ‘FOLLOWING’

(Continued from page 14)

ready very strong, with coverage due
in Raygun, Request, Interview, and
Mademoiselle, among other publica-
tions. Piro likens the appeal of “The
Magic Piper” to that of a Beck or
Squirrel Nut Zippers track.

Says Cullen, “I would like to see
this record setting up Edwyn strong-
ly as a solo artist. I'm pleased with the
setup; we've got marketing money
behind the record. We've got the ros-
ter under one umbrella [for the U.S.],
and I kind of wanted that. I'm happy
to be under the Sony umbrella and not
need to negotiate different deals.” The
next Setanta acts to see an American
release, via Sony’s RED Distribution
arm, will be the Frank & Walters and
the Divine Comedy, both during Octo-
ber.

In the U.K., Setanta released “I'm
Not Following You” Sept. 1 via its
domestic distribution deal with Vital.

In spite of initially encouraging radio
and video exposure for “The Magic
Piper (Of Love),” the lead track stalled
at No. 32 on the Chart Information
Network chart, causing that mixed
reaction to spread to retailers.

Gordon Gibson, owner of Action
Records in Preston, describes reaction
to the album as “average, I'm afraid.
Fair play to him, he’s been around a
long time, but the kids around here are
not really getting into it.”

But Tracey Watson, singles buyer
for the 36-store U.K. chain Andy’s
Records, is more upbeat. “The single’s
done fairly well, and the album’s going
to do pretty well,” she says. “He just
needs to release another commerecial
single like ‘A Girl Like You’ that
appeals to everybody.”

Chris Straw, head of music at Hal-
lam FM in Sheffield, says the com-
mercial station “came very close” to

playlisting “The Magic Piper.” “It had
a certain quirkiness to it. In the end,
we took the decision to let somebody
else make it a hit.”

Collins says he hopes to play up to
15 dates in the U.S. this side of the new
year, in addition to his promotional
duties at home and abroad. Meanwhile,
the next U.K. single from the album
looks to be “Adidas World,” a typical-
ly withering observation by Collins
about the fashion-led vagaries of
British pop culture. Also included on
the set is “Seventies Night,” featuring
vocals by another veteran of the
British new wave, Mark E. Smith of
the Fall.

“I don’t mind being popular,” says
Collins, “and I'm very proud of my
achievements with ‘Gorgeous George.’
But I’ll have no truck with populism,
playing to the lowest common denom-
inator.”

Lethink. por .ﬁou,l‘ﬁ abort ,‘na)epeha)m% J/'S‘fn‘ botran.

A FAMILIAR NAME.

A

1280 Santa Anita Court. Woodland CA 95776

phone: 800.910.8444 Tax: 916.661.7877

A NEW WAY OF DOING BUSINESS.

ental Drift

SAN ANTONI0, TEXAS: Although the big deal has proved elusive so far,
that hasn’t stopped Cinderleaf from working overtime in gigs
throughout central Texas, hustling radio stations, and producing its
new seven-song EP, “Undercut The Primer,” a collection of original
and melodic alternative rock
tunes. Cinderleaf members J.
Garland Stiles (vocals/guitar),
Andy Pape (guitar), Kevin
Holmes (drums), and Nef Her-
nandez (bass) openly cite influ-
ences as varied as Jawbox, Rock-
et From The Crypt, James
Brown, Buddy Holly, and Neil
Diamond. “I like to describe our
music as high energy/Iow main-
tenance,” says Stiles. The EP
tunes “Broken Year” and “Photo-
gen Rig” have landed on KISS-
FM San Antonio. The band has
been a regular at local venues
White Rabbit and Sneakers,
opening for such bands as Inch,
Agnes Gooch, Ian Moore, Mum-
ble Skinny, and Red 5. The group recently played Austin’s Babes
nightelub and hopes its pressing of a second batch of 1,000 CDs in
mid-August will generate a buzz in the capital city. Later this year,
Cinderleaf is also producing a split 7-inch with local band Maplehelm.
Contact Stiles at 210-822-6431. RAMIRO BURR

CINDERLEAF

MILWAUKEE: Framing Amy has enjoyed a string of résumé-building
successes since its self-released CD “I Have Spoken” appeared in
music shops here last year. The song “Butterfly” won a phone-in con-
test for best new tune for five nights on Milwaukee’s WKTI, a station
not usually interested in hometown music. “Butterfly” went on to
receive airplay on Milwaukee’s
WLUM and WLZR, and tracks
from “I Have Spoken” were
heard on Madison’s WMAD and
various Wisconsin college radio
stations. More recently, Framing
Amy was named a semifinalist in
Musician magazine’s 1997 search
for best unsigned bands. It’s not
surprising that the band’s songs
have gained attention, because
melody-centered songeraft is
crucial to its sound. Amy
Pierce’s confident and often
moody, elusive vocals and Jeff
Pierce’s striking guitar hooks are key components, resting on the
solid support of Tony Nardone’s drumming, Corey Yaktus’ bass
playing, and Jeff Salzman’s guitar. Framing Amy has played Mil-
waukee’s Shank Hall, Globe West, Bradford Beach Club, and Sum-
merfest, as well as logging gigs in Chicago, Minneapolis, and vari-
ous Midwest college towns. The band has also opened for the
BoDeans, the Smithereens, and Duncan Sheik. Contact Nardone
at 414-282-5795. DAVE LUHRSSEN

FRAMING AMY

NEWARK, N.J.: In a year that was tough, to put it mildly, for the tour-
ing business—especially multi-act festivals—the Black-a-palooza
tour has been operating in the black. The primary goal of the five-act
package, which features independent black alternative bands, is to
“broaden the recognition and demonstrate the commercial potential of
these unsigned bands,” says Richard Baldwin, president of tour
organizer the Kaamil Group, based here. Black-a-palooza has suec-
ceeded, he says, because it operates outside the mainstream concert
system. Baldwin books the tour at nationwide festivals and fairs,
whose talent bookers “like the fact that if they take the whole pack-
age, their [music day] is complete. They don’t have to deal with agents.
Another selling point is that it’s live music, not tracks, and different
types of music, not rap and R&B.” Veteran Detroit reggae act
ON-XYZ heads the roster, along with acid jazz/electronic band Kas:
Serenity (Detroit), alternative three-piece act Faith (New York),
Tribe Of Millions (Minneapolis), and #6 & the Prisoners (Ann
Arbor, Mich.). “All the bands share the same back-line equipment, so
there are no gaps between sets,” notes Baldwin. Contact him at 201-
482-3522. MOIRA Mc CORMICK
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BARDO POND

(Continued from page 14)

Regarding the inspirations for Bardo
Pond’s slow-moving, high-viscosity
music, Gibbons says, “Can was always
a huge group for us . .. I hate to say

it—so many bands mention Can. But
for us, that was it.” Other acknowl-
edged influences include other
krautrock acts like Amon Diiiil IT and
Ash Ra Tempel; free jazz; New York
“no wave”; Sonic Youth; and English
neo-psychedelic and guitar-damage
acts like Spacemen 3, Spiritualized, and
My Bloody Valentine.

“Lapsed” is Bardo Pond’s third full-
length album, following its 1995 debut,

“Bufo Alvarius, Amen 29:15” for
Drunken Fish, and its 1996 Matador
bow, “Amanita.” Like those records, the
current work grew out of jams the band
worked up and recorded on an 8-track
machine in its studio space. (One such
jam, the 29-minute “Amen,” served as
the climax to the group’s debut album.)

Sollenburger’s lyrics come into play
only after an instrumental backdrop
had been established. “We just have
this material we're workin’ on, and she
has her lyrics,” Gibbons says. “She’ll
have things that she’s worked on, or

she’ll make up something on the spot
that she’s inspired to do just from
hearin’ the sounds. That’s basically how
it works. She hears what we’re doing,
and she’ll either come in with the flute
or add vocals to it.”

The combination of the band’s grind-
ing, feedback-heavy playing and Sol-
lenburger’s ethereal vocals can draw
some unusual comparisons from listen- ‘
ers. Gibbons says, “One guy came up to

us once and said, ‘You guys are like
Mazzy Star and Black Sabbath.’ “Yeah?
(Continued on page 30)

The expression of good luck inherent to the entertainment industry.
BLACK LAB Unfortunately, it can also mean bad luck. An injury at a soft ball game. A skiing

(Continued from page 18) . S

of the [acts the band members have accident or some other rmshap ‘

been in], but I think if ant to talk . 9 . . .

abﬁﬂt‘ﬂﬂed‘i‘bﬂiw‘{‘hi; Eoad vomes from Health Plans from the Entertainment Health Alliance provide companies, with

a solid, alternative background.” : : .
Anothes tnterecting Lok fr bresk- two or more erpployegs, special benefits t.h?.t could really h.elp. L1k§ phys1.cal

ing the band at modern rock could be therapy and chiropractic treatment. Provisions for alternative care including

Black Lab’s reworking of PJ Harvey’s

“All The Money In The World,” an acupuncture or massage therapy.

uqrelegsed track. Durl}am got from a

friend in the music business. And qualified Domestic Partners of either sex are eligible for dependent
“That whole song was about me try- . . .

ing to scam a conversation with PJ Har- coverage including benefits for mental health. Even dental bleaching and

vey,” quips Durham, who still hasn’t .

spoken to the artist. bonding and much more.

To promote the act, Geffen will pur-
sue what Barber refers to as an old-
fashioned tact.

“We're going to put them on radio
and get them out in front of a lot of peo-
ple, but there aren’t any gimmicks that
are going to make people respond dif-
ferently to this music,” he says.

The act, which is booked by Monter-
rey Peninsula Artists and managed by
Bill Graham Management, finishes a
tour with Cracker Monday (15) at the
House of Blues in Los Angeles.

Meanwhile, simultaneous with the
band’s CD release, Tim/Kerr Records
will issue a three-sided vinyl set of
“Your Body Above Me” that includes
bonus tracks and a pressed image of
the album’s cover art on the fourth
side. The label has also reissued Sleep-
ers material on vinyl. Geffen will uti-
lize these albums for promotional pur-
poses.

The album will bow in most parts of
the world outside the U.S. in January
1998.

The plans are a lot more affordable than you may think
and underwritten by QualMed Health and Life
Insurance Co.®, part of one of the largest managed care
organizations in the U.S.

To find out more, call 1-888-342-EHA-1.

Entertainment Health Alliance™
l I I I l I \ Creative Health Plans for Creative People"

1'888‘342'EHA'1 www.ehaplan.com
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=2 |32 | 33| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
* k& NO.1 % % % 26 36 3 JIMMIE’S CHICKEN SHACK ROCKET 540724/A&M (8.98/10.98) ...PUSHING THE SALMANILLA ENVELOPE
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29 31 43 NO MERCY ARISTA 18941 {10.98/15.98) NO MERCY
4 1 2 CRU VIOLATOR/DEF JAM 537607*/MERCURY (10.98 EQ/16.98) DA DIRTY 30
30 25 25 RONAN HARDIMAN PHILIPS 533757 (10.98/17.98) MICHAEL FLATLEY'S LORD OF THE DANCE
)| 7 6 | 98 DEGREES MOTOWN 530796* (6.98/10.98) 98 DEGREES
@GD| 47 | 2 | CREED wiNo-uP 13049 10.98/15.98) MY OWN PRISON
6 5 17 LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK
32 37 19 COWBOY MOUTH MCA 11447 (9.98/12.98) ARE YOU WITH ME?
(TD| 13 | 5 | DAYS OF THE NEW OUTPOST 30004/GEFFEN (8.98/12.98) DAYS OF THE NEW
33 21 9 GHETTO MAFIA DOWN SOUTH 2003/FULLY LOADED (9.98/15.98) STRAIGHT FROM THE DEC
8 8 11 ROBYN RCA 67477 (10.98/16.98) ROBYN IS HERE 5 o ;
1 MONACO POLYDOR 537629/A&M (10.98/16.98 MUSIC FOR PLEASURE
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1 CATHERINE WHEEL A .
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19 16 23 K'S CHOICE 550 MUSIC 67720/EPIC (10.98 EQ/16.98) PARADISE IN ME 4 26 6 PHILLIPS, CRAIG AND DEAN STAR SONG 20156/SPARROW (10.98/15.98) WHERE STRENGTH BEGINS
20 17 12 | BLINK 182 CARGO 11624*/MCA (8.98/12.98) DUDE RANCH H | 28 12 | CHRIS RICE ROCKETOWN 1528/WORD (10.98/15.98) DEEP ENOUGH TO DREAM
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22 29 30 LESS THAN JAKE CAPITOL 37235 (6.98/9.98) LOSING STREAK 4 43 24 | CAEDMON’S CALL WARNER ALLIANCE 46463/ WARNER 8ROS. (8.98/13.98) CAEDMON'’S CALL
23 22 4 THE DANDY WARHOLS TiM KERR 36505/CAPITOL (10.98/15.98) ...THE DANDY WARHOLS COME DOWN 48 45 14 | KATHY TROCCOLI REUNION 10003/JIVE (10.98/15.98) LOVE AND MERCY
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FLOCK TOGETHER: New
York nightclub the Bottom
Line kicks off “Nightbirds,” a
new monthly series that will
showcase female artists, on
Monday (15).

The shows, which are hosted
by WFUV New York DJ Meg

Album Execution. Aspho-
del Records hip-hop DJs
the X-ecutioners (formerly
the X-Men), along with
labelmates Invisible
Skratch Piklz, have been
dominating DJ competi-
tions and New York’s
turntable scene for years.
Now, the label will bow the
act’s first full-length record,
"X-Pressions,” Sept. 23. A
video and single from the
album are being readied
for release in 1998.

Griffin and named in honor of
the popular, late WNEW New
York radio personality Alison
Steele (aka the Nightbird),
will begin with performances
by Amy Rigby, Lisa Loeb,
and Michelle Malone.
Bottom Line co-owner Alan
Pepper says the program will
aim to balance new artists with
more established performers.
Developing artists Rigby
and Malone, who is now open-

BILLBOARD'S WEEKLY COVERAGE

ing for Indigo Girls, are in the
midst of tours supporting their
respective albums, “Diary Of A
Mod Housewife” and “Beneath
The Devil Moon.”
“Nightbirds” will also fea-
ture spoken-word, dance, and
mixed-discipline  perfor-
mances. For example, actress
Dael Orlandersmith will join
the Monday lineup to read
excerpts from her one-
woman show, “Monster.”
Pepper, who says he used to
avoid booking more than one
female act per night,
says people’s (in- =
cluding his own)
perceptions of fe-
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Cheers. “Tubthumper,” the

This time, Cartier has

debut focused on creating a collection

from U.K.-based Chum-
bawamba, bows Sept. 23. It
is actually the eighth album
in a long line of controversial

of character studies that
reflect various personalities in
his East Village neighborhood.

In support of the album,

titles from the ever-evolving
anarchist octet. Still, the group is breaking here on the merits
of its debut single, *Tubthumping,” an uproarious modern-
day drinking song. Modern rock stations like KITS San Fran-
cisco and WHFS Washington, D.C., are leading the charge.

which bows Tuesday (16), the
singer/songwriter has ap-
peared on MTV’s “Oddville”
program. Cartier embarks on
a club and triple-A radio promo
tour in October.

REGIONAL

MBUNTAIN
Nastyboy Klick, Tha 1st Chapter

—_ 1

male artists have

HEATSEEKERS NO.1s

Our Lady Peace, Clumsy

S OCIETAL EVOLUTION:
After developing a legion of
loyal fans in Boston

s and its hometown of

Memphis with its last

NORTHEAST

1 album, PC Music rock

act Another Soci-

changed for the bet- \l ﬂ EASTTI,\:S ELHDQC EZHRAL ety’s new “Blood
ter in recent times. = —_——— Wrong” is better posi-
“Along with the \;Ii tioned to make re-
growing number of /\ L MIDDLE ATLANTIC |  gional impacts.
women performers " WEST NORTH CENTRAL Cru, Da Dirty 30 l WAAF Boston and
are people becoming Trio, Da Da Da | :  WMFS Memphis
interested in them,” . A Fr- = 5 . have already proved
he says. “I think - __[ - 3 [/ Ch‘?,%mzsc mploitos | to be strong support-
this, and the popu- PACIFIC ] T ers. PC product is
larity of shows like H_?”Bei’ees’ 98 Degrees k V now being distributed
the Lilith Fair, have . through the Alterna-

raised people’s con-
sciousness. It cer-
tainly got me to stop
and think.”

U P FROM THE UNDER-
GROUND: Former busker
Daniel Cartier, whose debut
album on Ignition Records,
“Live From New York—The
Subway Session,” was record-
ed in the bowels of Gotham’s
Canal Street station, has sur-
faced on Rocket/A&M with his
new release, “Avenue A.”

THE REGIONAL ROUNDUP

SOUTH CENTRAL
Ghetfo wiinz, in That Water

tive Distribution Al-
liance (the band’s
debut was distributed
through the label).
The act, which is booked by
PC Booking, plays East Coast

Rotating top 10 lists of best-selling titles by new and developing artists.

dates through October, includ-

CENOAORWN S

MOUNTAIN
. Nastyboy Klick Tha st Chapter
. Trio Da Da Da
Michael Peterson Michael Peterson
98 Degrees 98 Degrees
Sneaker Pimps Becoming X
Lee Ann Womack Lee Ann Womack
. Blink 182 Dude Ranch
. Daft Punk Homework
Buck-0-Nine Twenty-Eight Teeth

10. Nu Flavor Nu Flavor

Our Lady Peace Clumsy
Talk Show Talk Show
Days Of The New Days Of

Allure Allure
CRU Da Dirty 30
. K’s Choice Paradise In Me

NORTHEAST

Sneaker Pimps 8ecoming X
Barenaked Ladies Rock Spectacle

ing forthcoming slots with such
bands as Faith No More and

The New Bogmen.

ROADWORK: RCA country
act the Thompson Brothers

wENONSWN -

. Dar Williams End Of The Summer
10. Patty Larkin Perishable Fruit

Band will provide a sneak
peak of music from their forth-

coming 1998 debut, “Blame It
On The Dog,” when they play
the Exit/In on Saturday (20) in
Nashville. The act, whose first
single, “Drive Me Crazy,” ships
to radio in late October, has
been touring steadily since
early 1996.

CORRECTIONS: Virgin
Recording artist Brigette
McWilliams’ album “Too
Much Woman” bowed Aug. 26.

“This Time It’s Personal” is

World Get Ready. RCA
act Behan Johnson—made
up of Monica Behan and
former Miles Davis collabo-
rator Deron Johnson—will
tape an episode for the
syndicated radio program
“World Cafe” on Wednes-
day (17), followed by a
show at Arlene’s Grocery
on Thursday (18) in New
York. The band, whose
self-titled album bows Oct.
14, is picking up strong
triple-A airplay for its first
single, “World Keeps Spin-
ning,” on CIDR Detroit,
WVRYV St. Louis, and KTCZ
Minneapolis.

the second album from Warn-
er Bros. R&B act Somethin’
For The People.

DILLAAT I
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,

AND PROVIDED BY SoundScan®

TOP R&B ALBU

20 HEAVY D @ UPTOWN 53033*/UNIVERSAL (10.98 16.98 WATERBED HEV 3
= = 49 | 52 | — 2 COOLIO TomMY BOY 1180* (11.98/16.98) MY SOUL | 49
- o
2l |nE | £o g’g% ARTIST TITLE | = § 50 | 51 | 43 | 13 | CAPONE -N- NOREAGA PENALTY 3041-TOMMY BOY (10.98 15 98) THE WAR REPORT | 4
E = g ES o 2 20 LABEL & NUMBER DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) \E_J a @ 61 77 T SUGA FREE SHEPPARD LANE/UNFADEABLE 52 SRS SIANDITCBEIIEoE) STREET GOSPEL 20
4 i i
* * % NO. 1/GREATEST GAINER % * 52 | 54 | a6 | 45 | MAKAVELIA THE DON KILLUMINATI: THE 7 DAY THEORY | |
.@ 16 2 MASTER P NO LIMIT 50559+/PRIORITY (10.98/16.98) 1 week at No. 1 GHETTO D 1 DEATH ROW 90039/INTERSCOPE (10.98/16.98)
2 1 1 | 8 | PUFF DADDY & THE FAMILY A" 8AD BOY 73012+/ARISTA (10.98/17.98) NO WAYOUT | 1 93 | 42 | 30 | § | ANT BANKS PRIORITY 50698" (10.98'16.98) BIG THANGS | 4
3 ) 4 | 21 | MARYJ. BLIGEA MCA 11606 (10.98/16.98) SHARE MY WORLD | 1 94 | 50 | 57 | 6 | EARTH, WIND & FIRE PYRAMID 72864/RHINO (10,98/15.98) IN THE NAME OF LOVE | 50
4] 5 | 5 | 6 | JOE® vealcor (11981698 TR (85| 60 | 51 [ 53 | BLACKSTREET A’ rerscope 50071+ (10.98 16.98 ANOTHER LEVEL | 1
5 6 7 16 | GOD’S PROPERTY FROM KIRK FRANKLIN'S NU NATION A GOD'S PROPERTY 1 56 | 56 | 52 11 | BROWNSTONE MJJ/WORK 67524/EPIC (10.98 EQ/16.98) STILL CLIMBING 16
- . e 3 Zg:;(f:zngr:&:c?::&?16.98) ] 57 53 41 10 SOUNDTRACK @ TOMMY BOY 1169 (11.98 16.98) NOTHING TO LOSE 5
-N- NY RUTHLESS 6340 RELATIVITY (19.9823.98, THE ART OF WAR
( ' 70 | 70 | 35 | PEGGY SCOTT-ADAMS MisS BUTCH 4003/MARDI GRAS (10.98 16.98) HEP YOURSELF | 9
1 2 2 VARIOUS ARTISTS SICK WID' IT 45009/JIVE (19.98/24.98) SOUTHWEST RIDERS 2 5 | 3 | o 3 ROVAL FLUSH 8.0t 6610-vr (10.5816.98 SO MILLIONARE "
8 8 12 3 SOUNDTRACK ARISTA 18975 (10.98 16.98) MONEY TALKS — THE ALBUM 8 —— —
60 62 58 10 | GHETTO TWIINZ Rap A-LOT/NOO TRYBE 44438~VIRGIN (10.98/15.98) IN THAT WATER 36
9 9 6 4 SWV RCA 67525* (10.98'16.98) RELEASE SOME TENSION 5 '
10 | 7 | 2 | 5 | SOUNDTRACK DEF jaM 537973"MERCURY (1198 £Q1798)  DEF JAM'S HOW TO BE A PLAYER | 2 61 | 59 | 50 | 8 | 2PAC A’ DEATH ROW/NTERSCOPE 5242047 ISLAND 19.982498) ALLEVEZONME | 7
11 10 8 9 MISSY “MISDEMEANOR” ELLIOTT EASTWEST 62062°/EEG (10.98 16 98! SUPA DUPA FLY i L 6 5] QR 1A EE U T C ASTER Gon 67245 10158 E QTSR] ALLURE ¥ 88
17 | 18 | 30 | ERYKAH BADU A KEDAR 53027+ UNIVERSAL (1098 15.98) BRI 1 63 | 55 | 47 | 27 | SCARFACE A RAP-A-LOTNOO TRYBE 42799-NIRGIN (10.98/16.98) THE UNTOUCHABLE 1
.(1’ 67 62 12 EN VOGUE A EASTWEST 62057/EEG (10.98/16.98) EV3 8
WYCLEF JEAN FEAT, REFUGEE ALLSTARS @ |
13 | W] 10 [ 1| rurmouse 974 couuman 1058 Ea169g) APV PRESENTS THE CRANIAL FEAT FEFUGRE ALSTRRS | 4 63 | 63 | 54 | B4 | TONI BRAXTON A’ LAFACE 26020/ARISTA (10.98/16.98) SECRETS | 1
|14 | 12 11 16 | SOUNDTRACK NO LIMIT 50643*/PRIORITY (10,98/16.98) I'M BOUT IT 1 69 | 60 7 BONEY JAMES WARNER BROS. 46548 (10.98/16 98) SWEET THING | 49
15 | 14 ] 14 | 12 | MIAX NOLMIT 50705 PRIORITY (10.98 16 98 UNLADYLIKE | 2 67 | 58 | 48 | 6 | RAMPAGE VIOLATOR/ELEKTRA 620227/EEG (10.981698)  SCOUTS HONOR...BY WAY OF BLOOD | 15
| 16 | 13 9 6 | MR. SERV-ON NO LIMIT 50717*/PRIGRITY (10.98/16.98) LIFE INSURANCE | 5 B8 | 66 | 63 | 58 | 112 A 5ADBOY 73009ARISTA(10.9815.98) T
17 19 ) 2l ROME @ GRAND JURY 67441IRCA (10 98115.98) HOMH - 69 61 36 43 702 BIv 10 530738*/MOTOWN (8.98/16.98) NO DOUBT 24
1.8 i s 10 | SOUNDTRACK A coumeia 68169" (1098 EQ17.98) SRIE S el A L 2 10 68 68 54 | AALIYAH A’ BLACKGROUND/ATLANTIC 92715AG (10.98/16.98) ONE IN A MILLION 2
(E) 24 22 48 | GINUWINE A 550 MUSIC 67685 EPIC 110.98 EQ/16.98 GINUWINE... THE BACHELOR 14
- - n 73 53 21 | GHETTO MAFIA DOWN SOUTH 2003/FULLY LOADED {9.98/15.98) STRAIGHT FROM THE DEC 49
20 20 17 25 | THE NOTORIOUS B.I.G. A* BAD B0Y 73011 */ARISTA (19.98/24.98) LIFE AFTER DEATH L ? 7 5 0 FOXY BROWN A VoLTIomDer . T L NA NA )
VIOLATOR DEF JAM 533684~/MERCURY (10 98 EQ 16.
21 | 21 19 4 | WU-TANG CLAN A LOUD 66905 RCA (19.98/24.98) WU-TANG FOREVER 1
I 73 | 78 | 64 | 43 | SOUNDTRACK A’ WARNER SUNSET/ATLANTIC 82961/AG (11.98/17.98) SPACE JAM 5
22 | 2 27 42 | DRU HILL A 1SLAND 524306 (10.98/16.98) [ER DRU HILL 5 4| 71 A 28 | SOUNDTRACK ® e 41606 (11981698 ———— T 1
*(11. b
2 12 24 12 | LOST BOYZ UNIVERSAL 53072* (10.98 16.98) LOVE, PEACE & NAPPINESS 2 5175 e B Rsonce - : L GOT NEXT ;
- JIVE 41601* (10.98/16.98
24 15 - 2 THA ALKAHOLIKS LOUD 67435 RCA (10.98/16 98) LIKWIDATION 15
% | 27 % 11| PATTI LABELLE von 11642 11098 16.98) FLAME 0 76 | 74 67 11 | THE BEATNUTS RELATIVITY 1508 (10.98 15.98) STONE CRAZY | 38
% | 2 (BN SOUNDTRACK aneer 466‘BWAlRNER‘BROS o s | 77 | 76 | 66 | 11 | THELADY OF RAGE DEATH ROW 90109*/INTERSCOPE (10.98/16.98)  NECESSARY ROUGHNESS | 7
/ . L B
p 1 KILO AL 8-/ PE (10.98/16. RGANIZED BA 4
Vi) 23 15 6 VARIOUS ARTISTS SUAVE HOUSE 1585RELATIVITY (10.98/15.98) SUAVE HOUSE 4 J 19 . g Sl ey 1 e B [ TS AT ) ORGAN LS i
28 | 30 | 23 | 29 | TRUA NOLMIT 50660-PRIORITY (12.9818.98) TRU2.DA GAME | 2 79 | 8 | 84 | 89 | THE ISLEY BROTHERS A T-NECK 524214/ISLAND (10.98/16.98) MISSION TO PLEASE | 2
29 | 33 | 35 | 12 | K-Cl & JOJO MCh 11613 (1098/16.98 LOvEALWAYS | 1§ 80 | 85 | 76 | 32 | RAHSAAN PATTERSON WcA 11559 (4 98,12.98) BB RAHSAAN PATTERSON | 48
301 29 | 21 | 5 | KILLARMY WU-TANG 50633° PRIORITY (10.98 16 98) SILENT WEAPONS FOR QUIET WARS | 10 89 | — | 2 | VARIOUS ARTISTS THUMP 4100 10.98 16.98) OLD SCHOOL Mixx | 81
31 | 32 | 29 | 4 | SOUNDTRACK MICRSCORE 90131 (10 0816 08 vl (BT 87 | 73 | 35 | SILKK NOLIMIT 50591+/PRIORITY (10.98/16.98) THE SHOCKER | 6
32 28 2 VANESSA WILLIAMS MERCURY 536060 (10,98 £Q 16.95) NEXT | 28 83 | 8l 72 8 DJ POOH DA BOMBATLANTIC 92752* AG (10.98/15.98) BAD NEWZ TRAVELS FAST | 34
33 | 34 | 25 | 8 | MAXWELL cotumein 68515 (7.98 £y13.98) MTV UNPLUGGED EP | 15 84 | 84 | 74 | 42 | TONY TONI TONE A MERCURY 534250 (10.98 EQ/16.98) HOUSE OF MUSIC | 10
34 | 31 ] 16 | 3 | O.C.PAYDAYFFRR 524399" ISLAND (10.98 16.98) JEWELZ | 16 85 | 80 | 71 | 45 | BABYFACEA’EPIC67293* 1098 EQ16.98) THEDAY | 4
35 | 36 | 31 | 75 | MAXWELL A COLUMBIA 66434* (10.98 EQ/16.98) MAXWELL'S URBAN HANG SUITE | 8 9 | 97 | 20 | TEDDY PENDERGRASS SUREFIRE 13045WIND-UP (10.98/16.98.) YOUANDI | 24
37 | 32 | 67 | MASTER P @ NO LIMIT 53978* PRIORITY (10.98 16.98) ICE CREAM MAN | 3 94 | S1 | 41 | SOUNDTRACK A ARISTA 18951 (10.98/16.98) THE PREACHER'S WIFE | |
3|« 2| CRU VIOLATOR/DEF JAM 537607*/MERCURY (10.98 EQ/16.98) BB DADIRTY30 | 26 88 | 93 | 98 | 3 | 98 DEGREES MOTOWN 530796" (6.98/10.98) 93 DEGREES | 88
38 | 38 | 33 | 11 | TWISTA CREATOR'S WAY ATLANTIC 92757 AG (10.98:15.98) ADRENALINE RUSH | 13 89 | 8 | — | 2 | SHAGGY viRGIN 44487" (10.98'16.98) MIDNIGHT LOVER | 82
39 | 39 | 34 8 | THE O’JAYS GLOBAL SOUL 31149*VOLCANO (10.98/15.98) LOVE YOU TO TEARS | 14 90 | 8 | 78 | 10 | LIL’ KEKE JAM DOWN 1005 (10.98'16.98) DON'T MESS WIT TEXAS | 43
44 | 42 | 65 | KENNY LATTIMORE @ COLUMBIA 67125 (10 98 EQ 16.98) R KENNY LATTIMORE | 19 91 | 88 | 75 | 43 | ERIC BENET WARNER BROS. 46270 (10.98 15.98) TRUE TO MYSELF | 38
41 41 38 26 | SOUNDTRACK @ COLUMBIA 67917 (10.98 EQ 16 98) LOVE JONES: THE MUSIC 3 92 90 79 20 | ZHANE iLLTOwN 530751*/MOTOWN (10.98/16.98) SATURDAY NIGHT 8
* % * PACESETTER % % * 93 | 98 | 90 | 63 | KEITH SWEAT A’ ELEKTRA 61707*/EEG (10.98/16.98) KETH SWEAT | 1
57 2 g&ggg(ﬂg}sevg:?;gg ", . MARVELLUS & MARCELLUS PRESENT HEAT | 42 RE-ENTRY | 28 | LL COOL J @ DEF Jam 534125*/MERCURY (11.98 EQ'17.98) ALLWORLD | 21
. . 95 9] 83 72 KIRK FRANKLIN AND THE FAMILY A WHATCHA LOOKIN' 4 3
VARIOUS ARTISTS GOSPO CENTRIC 72127 (9.98/13,98)
86 | — | 2 | sesraieor o en16 .08 ULTIMATE HIP HOP PARTY 1998 | 43
TR & WET — : 9% | 92 92 46 | WESTSIDE CONNECTION A LENCH MOB 50583 PRIORITY (10.98 16 98) BOW DOWN 1
IL” KIM A UNDEAS/ATLANTIC 92733* AG (10.98/16.98 HARD CORE —
— 2 RE-ENTRY | 16 | BOOT CAMP CLIK DUCK DOWN 50645*/PRIORITY (10.98/16.98) FOR THE PEOPLE | 4
45 | 43 | 44 | 13 | CHANGING FACES @ BIG BEAT/ATLANTIC 92720/AG (10.98/16.98) ALL DAY, ALL NIGHT 6
— 98 77 1 55 6 D-SHOT SHOT 41602.JIVE (10.98/15.98) SIX FIGURES | 21
46 47 40 6 LISA STANSFIELD ARISTA 18738 (10.98/16.98) LISA STANSFIELD | 30 RE-ENTR % | &A% neo sesane o EMANCIPATION e
- MI A .
47 | 49 | 45 | 11 | VARIOUS ARTISTS SO SO DEF BASS ALL-STARS VOL. Il | 26 : e e
S0 SO DEF 67998° COLUMBIA (10.98 EQ/16.98) ) RE-ENTRY | 25 | MARK MORRISON ATLANTIC 82963/AG (10.98/15.98) RETURN OF THE MACK | 30

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, wi
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes.
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter in

Billboard/BPI Communications, and SoundScan, Inc.

The first single by MQ3 from
their debut album Mozaiq.
The battle has just begun.

http://wwwvirginrecords.com
AOL Keyword: Virgin Records

©1997 Virgin Records America, Inc.

th multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
*Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
dicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. €1997,
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R&B SINGLES A-Z

Billboard
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
36 5 MILES TO EMPTY (The Night Rainbow, ASCAP/Brown Gir,
20 AFTER 12, BEFORE 6 (Gimme Some Hot Sauce.
ASCAP/Tabulous, ASCAP/Hit Co. South, ASCAP/Tickle Box.
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 105 R&B stations ASCAP/E2, ASCAP/A Salt On The Charts, ASCAP/Mo Better Compiled from a national sub-sample of FOS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- Grooves, ASCAP/Famous. ASCAPYHL of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 16 QIMLI)CHWBOUT (Careers-BMG, BMI/Mokojumbi, BM/Zomba, ioilridi?lc.izrlv@
42 ALL| WANT (FROM GOOD BURGER) (Kharatory,
%] = = ASCAP/R Black ASCAP/lobete ASCAP/EM Apn, ASCAP) HL oy ===
“|lw| S =1 37 AS WE LAY (Saja, BMi/Lastrada, BMI) il i ) il Bl I
=12\ o F — 4 é\'guu%s A(Srggpl;l MONEY TALKS) (Intersong. ASCAP/Wamer =2 o AEF .
E B 3 ppell, EA R R 2139 |8
& f = | ARTIST (LABEL/PROMOTION LABEL) = = | ARTIST (LABEL/PROMOTION LABEL) gg géﬁﬁ:sgﬂ?&ﬁ(lsi (Wl% A?CAPA/SR&I’ ;1 Ruff, ASCAP) WBM & ’2 = | ARTIST {(LABEL/PROMOTION LABEL) = | S | = | ARTIST (LABEL/PROMOTION LABEL)
pec Twelve, y
AFTER 12, BEFORE 6 12 BIG BAD MAMMA (FROM DEF JAM'S HOW TO BE A PLAYER) : IF IT AIN'T LOVE
* ok NO.1 % & 38 | 37| 10 | Sau SALTER (LAFACE/ARISTA) gs&avwlvgu_ Av?oc:dp/aljl bullg BM/im E%JBMW BS;aone AvE., * % NO.1 % % 48 | 3 | KeVSTONE (QWESTWARNER BROS.)
kwood. BMI/12 & Under, umping Bean LL.C.. YOU MAKE ME WANNA. ..
(D) 1 |10 | YOU MAKE ME WANNA... (39) 41| 8 | WE CAN GET DOWN e 1(1]5 NEVER, NEVER GONNA GIVE YOU UP
USHER (LAFACE/ARISTA) 3 wks at No. 1 BMVJelly's Jams L L.C., ASCAP) HL USHER (LAFACE/ARISTA)  Bwksatia 1| (3940 7
wi o. MYRON (ISLAND) . %,gé ,b°.¥$ ('? %eyu{;smmw &B%mmh o LISA STANSFIELD (ARISTA)
NEVER MAKE A PROMISE YOU ARE THE ONLY ONE ah Ya tl HONEY KISS AND TELL
(D) 2 |16 DRU HILL (ISLAND) @ 4814 GDD'S PROPERTY (B-RITE/INTERSCOPE) 57 &an LBEJ t/%l) (S&t\yslél\'l) /SS?I? ‘FMI(AYSa&gm BMYBrowntown (D) 2|2 MARIAH CAREY (COLUMBIA) 40352 BROWNSTONE (MJJ/WORK/EPIC)
ndra.
(3) 4 |19 | EVERYTHING (@D) 42 | 6 | ) CARE 'BOUT YOU ASCAF Wamer 88& WG, ASCAP) HLWBM. 3| 3| g | NEVER MAKE A PROMISE 41 (33| 10| WHEN YOU TALK ABOUT LOVE
MARY J. BLIGE (MCA) MILESTONE (LAFACE/ARISTA) 52 @ “%Eﬁ%g WC)ALLB) &Massc‘,ﬂmsm ASCAPNirginia DRU HILL (iSLAND) PATTI LABELLE (MCA)
MO MONEY MO PROBLEMS HOPELESS h \SCAP) W UP JUMPS DA BOOGIE YOU BRING ME UP
4 | 3 [ B | nenororousalc o rroiooremsomosn | [32)] 44 | 25 | HORRE Farkis coLuman s g&wg‘s’ ;5&;@%‘[&%{:@?&;‘;&?%@'& - 414 110 wadoann imacanp Lackorouninamicy | |42 | 37 [ 16 | X200 oy
BIG BAD MAMMA CUPID Feather, ASCAP) YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) CAN'T LET GO
(5 6 | 10 (43| 47 | 31 5[5](3 43(3014
FOXY BROWN FEAT DRU HILL (VIOLATOR/DEF JAM) 112 (BAD BOY/ARISTA) gz g:s%v K(Emﬁsa’:ﬁgipslngmﬂvcm —— BRIAN MCKNIGHT FEAT. MASE tMERCURY) LAURNEA (YAB YUM/EPIC)
6|5 |6 |HONEY 51| 5 | GUANTANAMERA ASCAP) WM B (5) 7 | 4 | MYLOVE IS THE SHHH! 44|36 | 12| € UWHEN U GET THERE
MARIAH CAREY (COLUMBIA) WYCLEF JEAN FEAT. REFUGEE ALLSTARS (RUFFHOUSE) n ﬁé‘c"f;!' /lgm T“'G‘Q- ASCAPMU% ASCAP,)Ya;a_ SOMETHIN' FOR THE PECPLE FEAT_TRINA & TAMARA (WB) COOLIO {TOMMY BOY)
THE LOVE SCENE THE PARTY DON'T STOP WhatlGotiaDo. ASCAP/WB. ASCAP) WBM MO MONEY MO PROBLEMS HOW YA DO DAT
(1) 1010 JOE (JIVE) (@D 45| B | IA% Fearmmsra P & FOXY BROWN (NO LIMIT) 3 Xls,(;{g /((g"sf:“ fmﬂhgw&%mﬂeambs T | 8 | B | e NOTOROUS LG AT PLFF DADDY & HASE 840 80N 47 | B | \ASTER P FEAT. YOUNG BLEED AND S-LOC(NO UMIT
12 | 6 | PUTYOUR HANDS WHERE MY EYES COULDSEE | |7y 54 | 4 | BUTTA LOVE ASCAP) HL ' i 8 | 10| 12 | NOT TONIGHT 46| 23| 7 | sHow ME
BUSTA RHYMES (ELEKTRA/EEG) NEXT (ARISTA} 66 €U WHEN U GET THERE (FROM NOTHING TO LOSE) (Boo LIL KIM {UNDEAS/TOMMY BOY;ATLANTIC) BILLY PORTER {DV8/A&M)
(@) 11| 18 | ' cAN Love vou a1la3] 7 [ TS ALRIGHT ot SCAP/Du AL BMIA ek Ralt, ASCAP Pl Stater. |7 17 717 " wiyaT aBOUT US 52| 2 | MENOFsTEEL
MARY J. BLIGE (MCA) QUEEN LATIFAH (TOMMY BOY) 9% ""é‘,f,f};ﬁ.b‘ QUEEN (m&g DANCEHALL QUEENI)/Sl:n m. TOTAL (LAFACE/ARISTA) ONEAL CE CUBE BREAL PETER GAZ A RS (T WM OHEST
TOMP BEEN AROUND THE WORLD AS gram Intl, ASCAP/Steven Marsden, BM/Songs BUTTA LOVE SOMEBODY ELSE
10| 7 |21 | Zop's properTy (B-RITE/INTERSCOPE) 66| 7 PUFF DADDY (FEAT. THE NOTORIOUS B1G. & MASE) (BAD BOY) - 5?2’?&’{'{'6‘\}'; lmemy'}e"y, %VCXPUDMWMASWIJ:{L 153 | Rexr (ARISTA) — | 1 | HURRICANE G (H.O.L A/ISLAND)
DOOgle ime, /KBED e Humble,
@ 15] 2 GOT 'TIL IT'S GONE @ 52| 2 FIRM BIZ ASCAP/Smokin’ Sounds, ASCAP) 111119 SOMEONE 49(26| 9 | SAY A LITTLE PRAYER
JANET JACKSON {FEAT. G-TIP AND JONI MITCHELL) (VRGIN) NAS. FOKY BROWN, AZ FEAT. DAWN ROBINSON) (AFTERMATH) 95 20»: ﬂ:(yugw % Sitver. ASCAP/ESeCaADs )mbe_ ASCAP/Pebbitone SWV (FEATURING PUFF DADDY; {RCA) DIANA KING (WORK/EPIC)
IT'S ALL ABOUT THE BENJAMINS FIX wee-Fifty-Five, BM|/Moonstone. ALL CRIED QUT THINKING OF YOU/LET'S GET DOWN
12| 9 | 20 | purk papDy & THie Famtivy (8AD soviarisa) | | 30 | 35 | 12 | ElRckstreet anterscore) 3 g&'ﬂ %“'ﬁ"y/gvmsg'/‘ljgsn BMV(W PBMVB“I’”"“’"“ (D) 13 | 4 | AR Fen. 10 (rRACK MASTERSICRAVE) 58 [ 20 | TEnY ToM ToE emioRe)
(Dl 13 | 7 | WHAT ABOUT US 51| 46 | 51 | | LOVE ME SOME Him ASCAPStepping nfo The Blue. ASCAP Wamer Cappel, M) 13 |12 | 15 | I'LL BE MISSING You 51|48 | | IF1HAD YOU
TOTAL (LAFACE/ARISTA) TON! BRAXTON (LAFACE/ARISTA) % nown ron YOURS (Mo Cordenas, ASCAP) PUFF DADDY & FAITH EVANS (FEAT. 112) (BAD BOY) FRANKIE (CHUCKLIFE/EPIC)
arco enas,
G.H.ET.T.0.U.T. TAKE IT TO THE STREETS DO YOU LIKE THIS YEAH! YEAH! YEAH!
(1D 14 | 24 CHANGING FACES (BIG BEAT/ATLANTIC) 52 | 36 | 18 | qahipace rear, BILLY LAWRENCE MIGLATORELEKTRA L A“g&%m?:: %&W T‘;“‘Aé’ck"‘*",:{ Rotato, BMVEMG, 14 [ 141 8 | RomE (GRAND JURVIRCA) (5D 74| 3 | Lo ks (EPIC)
10 DO YOU LIKE THIS (Mike's Rap BMI) 7
4 SEASONS OF LONELINESS CAN WE I MiSS MY HOMIES WHAT'S STOPPING YOU
(@D 23 | 3 | BRSNS eaTom 53139130 | swvone 9 %ERWOL"G lgg‘;n":ﬁ'\‘gc(}\‘g;"‘ Crouch, ASCAP/Chrysalis. 15] 8 | 3 | \uister rear. pivb b Toe sookrvoumm | | 93 [ 49 | 14 | FH ouAvs«?LoeAL SOULVOLCANO)
NOT TONIGHT 5 MILES TO EMPTY 7 FAR FROM YOURS (Organimz. BMI/BMG ASCAP/Still Oiggin”. | CARE ‘BOUT YOU THE WAY THAT YOU TALK
16(8 |15 (54) 61 | 23 (16)| 16 | 4 4) 56 | 6
LIL' KIM (UNDEAS/TOMMY BOY/ATLANTIC) BROWNSTONE (MJJWORK/EPIC) Q‘swwﬁaga ASCAE/ZJ;mer Taamiane BM/Kidada, BM/EMI MILESTONE (LAFACE/ARISTA) JAGGED EDGE FEAT. DA BRAT & JD (50 SO DEFICOLUMBIA)
jack MI/Eric akim, BMI) HLAWBM
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IMMATURE (MCA) EN VOGUE (EASTWEST/EEG) Q |B h%i f"ﬁd SOME w ¥ °°'}{S' C‘wga T0 @M, BMVCe?adida' COMMON FEAT. CHANTAY SAVAGE (RELATIVITY) EN VOGUE (EASTWEST,EEG)
DON'T LEAVE ME CANDY ilandra, ASCAP/Almo, ything. BMU/Too True, DON'T SAY FOR YOU | WILL
(3D)| 38 | 41 BLACKSTREET (INTERSCOPE) 75 62 2 | [CooL J (DEF JAMMERCURY) o W;W.'.%ﬁfﬁ?&{u"% m&ugﬁ'}ymﬂ M) 3738 | 4 | ON B. (YAB YUM/S50 MUSIC/EPIC) ™ —| 2 MONICA (ROWDY/WARNER SUNSET/ATLANTIC)
(O Records with the greatest airplay gains. © 1997 Billboard/BPI Communications. 19 I'M NOT A FOOL (Zomba. BMi/Hookman, BMI) WBM (O Records with the greatest sales gains. © 1997 Billboard/BPI Communications and SoundScan, Inc.
24 IN MY BED (Hitco, BMYBrown Lace. BMI/Longitude, BMI/Zomba,
Hn-I- H&B HEB““HENT AIRP[ AY BMI/Stacegoo. BMI/Wamer-Tamerlane, BMI/Boobie-Loo, BMI)
HUWBM ASCAP/Wamer-Tamerlane, BMI) HLUWBM
TS . Rl v v A o e L NEVER MAKE APROMISE WanorTanafore, M{Bonie oo, 45 THNKNG OF YOULETS GET DOWN Pt
ADDY | CAN MAKE IT BETTER oni Tone, ASCAP, ik, ASCAP/916. BMUWB,
L[ 1] 2| feaw b wptownrumeversaL) 14118 | 20 | | jHieR VANDRDSS (LV/ERIC) Ao, ASCAP) HL 50 NEVER, NEVER GONNA GIVE YOU UP (Unichappel, ASCAP) HLWBM v
T B P D, EM/Savette. BMD HL 5 UP JUMPS DA BOOGIE (Vrgiia Beach, ASCAPMag/o,
ING) (New Hidden Valley. ASCAP/Casa Oavid, ASCAP) HL/WBM i .
2 | 3 | 14 | WHAT KIND OF MAN WOULD | BE 15(16| 4 | FORYOU | WILL 9 NOT TONIGHT (FROM NOTHING TO LOSE) (Second Decade, ASCAP/Mass Confusion, ASCAP)
MINT CONDITION (PERSPECTIVE/A&M) MONICA (ROWDY/WARNER SUNSET/ATLANTIC) 31 'a';ﬁsvm'ggéﬁ% 'Ijgwg:ﬂmsé) M(Cvggya Baby Music. BMUWamer-Tameriane. BM/WB, ASCAP) WBM 54 THE WAY THAT YOU TALK (So So Def ASCAP/EMI A,
3 || 1 | DON'T WANNA BE A PLAYER 16 | 15| 15 | DON'T LET GO (LOVE) ASCAP/Buddha M, ASCAP/Prk's, BM/MCA, M) H_ 35 ON& POPPN Young Man Moving ASCAP ASCAPThee Bamn Twins, ASCAP e Conteol ASCAP.Thiowi
JOE (IIVE) EN VOGUE (EASTWEST/EEG) 78 I'VE BEEN HAVING AN AFFAIR (Get-Rich. BMi/Malaco, BM) 59 PIECE OF MY HEART (Web V. BMI/Sloopy g BMVUnichappell. Tantrums, ASCAP)
0 ASCAP/Brown BMI) HLAWBM 22 WE CAN GET DOWN (Alley Gadfly, BMUYM Double. BMY/Spin,
4| 2|2 | HyenoTIZE 17111 | 5 | GET IT TOGETHER % RCHPMic s R, UL RGN D Bty o) 80 RELAX & PARTY (Stephen Grey. ASCAP/Furkmaster Flx, ASCAP)
THE NOTORIOUS B.I.G. (BAD BOY/ARISTA) 702 (BIV 10/MOTOWN) 2 o oy ASCAP) 65  WE TRYING TO STAY ALIVE (Gibb Brothers, BMU/Careers-BMG,
NO DIGGITY ONE IN A MILLION o w%%mfskz%wamr ol L 68  REMINDING ME (OF SEF} (Senseless, BM/TwiliteTone. |/Songs Of PolyGram Int'l, BMUMusic Corp. Of America,
9 | 5 [ 28] giackstreer (rear. or ore) anterscory | | 18 | 19| 16 | RTAR (BLACKGROUNDIATLANTIC) 60 LOOK INTO MY EYES (FROM BATMAN & ROBIN) (Keenu, EMIMena, BMI) BMVFNP"“'“ BMVS“"/AW Tunes LLC. ASCAP/Tete San Ko,
BMVMO Thog, ASCAP Ruthess Attack, ASCAP/Dollarz N-Sense 40 RETURN OF THE MACK (Perfect, BMUSPZ, BMVGEMA) ASCAP/Copyright Control) HL
6| 7|2| PONY 19110 § | CAN'T NOBODY HOLD ME DOWN M) ' 56 SHOW ME (Little Tanya, ASCAPMusic Corporation Of America, 7 WHAT ABOUT US (FROM SOUL FOOD) \’VlrgunlaBeadm
GINUWINE (550 MUSIC/EPIC) PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA) 73 Loyg 1S ALL AROUND (Sway Jay, ASCAP) ASCAP) ASCAP/Mass Confusion. ASCAP/Warmer Chappell, ASCAP) WEBM
e 79 MAN BEHIND THE MUSIC (ony. ASCAP,MM ASCAP/Queen 47 SMILE (N-The Water, ASCAP/Stll N-The Water, BM/Joshua's 61 WHATEVER (Sony/ATV Songs, BMVECAF, BMINo Intro,
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BATTLE OF THE TITANS: Next issue’s Hot R&B Singles chart should
prove to be an exciting one. Boyz II Men’s new single, “4 Seasons Of
Loneliness” (Motown), which hit stores Sept. 9, will make its entry, along
with Mary J. Blige’s newest title, “Everything” (MCA). Both singles have
been steadily building at R&B radio, with the Boyz garnering 24 million
listeners and Blige fetching 35.2 million. Another contender, Mariah
Carey’s “Honey,” stands at 35.5 million listeners from airplay at 97 Broad-
cast-Data-Systems-monitored R&B radio outlets. But she stands to lose
ground on the sales front at core R&B stores, which makes her an unlike-
ly contender for the pole position.

Lastly, Usher’s No. 1 R&B smash “You Make Me Wanna ...”
(LaFace/Arista) continues its assault at R&B radio and also stands head
and shoulders ahead of all the songs on the Hot R&B Airplay chart, with
44 million listeners at 84 monitored stations. Usher also saw a 5% sales
decline at core R&B stores while picking up 5% at the full panel. Since
Virgin has decided not to release Janet Jackson’s “Got 'Til It's Gone”
commereially, she will not be joining in the battle in the immediate future.
At radio, the song had 27 million listeners.

MASTER BLASTER: After debuting a week early on Top R&B Albums
and The Billboard 200, Master P’s “Ghetto D” (No Limit/ Priority) gets
headlines on both charts, earning dual Greatest Gainer awards for 68,000
units at core stores and 259,500 units at the all-stores panel. The album
was also the biggest street-date violation in the SoundSecan era, having
sold 8,000 units before its official release (see Between the Bullets, page
92). Prior to P’s 5,000 units on last issue’s chart, the street-date trophy
on the R&B albums list belonged to God’s Property, with 3,000 units and
a No. 22 entry in the June 7 issue.

If you haven’t heard of Master P until now, don’t consider the self-made
mogul an overnight success. Master P tells us that he is no newcomer in
the business. He began his career as the owner of the No Limit retail
store several years ago in New Orleans. His distributor was Oakland,
Calif.’s Music People, parent of In-a-Minute Records, which distributed
his demo recordings to local independent retailers in early 1991, creating
a regional groundswell. In 1992, he released his first full album, “The
Ghetto’s Trying To Kill Me,” through City Hall Record Distributor. That
album went on to sell 70,000 units, he says.

SOUL & SHHH: Following the Sept. 5 telecast of the Soul Train Lady
of Soul Awards, co-host/performer Erykah Badu enjoyed increases on
both Top R&B Albums and The Billboard 200. “Baduism” (Kedar/Uni-
versal), her solo debut, sees a 7% increase at core stores and moves 17-
12 on the former chart, while an 11% increase sends Badu 54-44 on the lat-
ter. None of the show’s other performers showed big increases . .. “My
Love Is The Shhh” (Warner Bros.) by Somethin’ For The People glides
9-6 on Hot R&B Singles and continues to make even strides at both radio
and retail. “My Love” picks up an additional five stations, bringing total
supporters to 70 monitored outlets, and moves 26-20 on Hot R&B Airplay.
The audience for that tune stands at 18.9 million listeners. Sales at core
stores saw a 13% boost, bumping the song up 7-6 on the Hot R&B Singles
Sales list. Brian McKnight’s “You Should Be Mine” (Mercury) is forced
back 7-8.

HOT R&B
SINGLES

BUBBLING UNDER.

R&B

LADY OF SOUL AWARDS

(Continued from page 24)

It Off.” Her statement garnered a
standing ovation. She later performed
“I Didn’t Mean To Turn You On,” a
track from the “Money Talks” sound-
track.

Award-winner Jackson made her
much-anticipated appearance after a
musical tribute of “That’s The Way
Love Goes” by Brownstone, Chantay
Savage, Deborah Cox, and Heavy D
and an introduction by Dr. Maya
Angelou, whom she acted with in the
John Singleton film “Poetic Justice.”
Jackson read a brief statement, plug-
ging an idea from a song on her forth-
coming Virgin album, “The Velvet
Rope.”

Referring to the track “Can’t Be
Stopped,” Jackson said, “The idea of
that song is that you can go anywhere

in life as long as you don’t forget where
you come from. I will always remem-
ber where I come from and whose
shoulders I stand upon.”

The Soul Train Lady of Soul
Awards are voted on by selected
recording artists, record retailers,
and radio programmers. The show is
syndicated by Tribune Entertain-
ment, which also handles the “Soul
Train” music series as well as the
forthcoming “Soul Train Christmas
Starfest.” Cleared in 88% of the coun-
try, according to Tribune, the show
was broadecast live in New York,
Chieago, Dallas, Atlanta, and Houston
and tape-delayed in prime-time in Los
Angeles and Seattle. It will be seen in
other markets on varying dates
through Sept. 21.

A complete list of winners follows:

Best R&B/soul single, solo:
Erykah Badu, “On & On.”

Best R&B/soul single, group,
band, or duo: En Vogue, “Don’t Let Go
(Love).”

R&B/soul album of the year, solo:
Erykah Badu, “Baduizm.”

R&B/soul album of the year,
group, band, or due: 702, “No Doubt.”

Best R&B/soul or rap new artist:
Erykah Badu.

Best R&B/soul or rap music
video: Lil’ Kim, “Crush On You.”

Best jazz album: Dianne Reeves,
“The Grand Encounter.”

Best gospel album: Lashun Pace,
“A Wealthy Place.”

R&B/soul song of the year:
Erykah Badu, “On & On.”

COMMENTARY

(Continued from page 6)

Furay, Dan Peek of America, Al
Green, Rick Cua of the Outlaws,
Dion, and Philip Bailey out of main-
stream musice to “sing for the Lord.”
As they did, it quickly became appar-
ent that they were doing so exclu-
sively for fellow believers.

The difficulty of the CCM concept
would be exposed when rap, blue-
grass, and metal were all housed
under its tent. As artists of faith were
effectively silenced in terms of hav-
ing any significant impact on pop
music culture, the real irony was that
the censorship was largely a self-
imposed one.

Pat Boone’s recent misadventures
were good for a few laughs on late-
night television, but as Mr. CCM him-
self jumps back into popular musie
culture, he is reflecting a new pattern
among artists of faith—something
performers like Donna Summer have
been doing all along: keeping the faith
without leaving the mainstream musi-
cal marketplace of ideas. Summer is
the new role model for artists of faith
as the wall separating Christian faith
and popular music erumbles.

In 1994, shock rocker Alice Coop-
er announced his conversion with
lyries like, “What about Christ/ What
about peace/What about love, what
about faith in God above . . .” Signifi-
cantly, Cooper made his record for
Epic and let his musie do the talking.

Foreigner regrouped with a new
album and a recently born-again lead
singer, Lou Gramm, who refused to
retreat to CCM. Al Green recently
re-emerged on the mainstream BMG
label with a collection that mixed
wholesome songs about love and life
with obvious references to his faith
commitment. Mark Farner and
Grand Funk have similarly re-
emerged, as have artists like Sam
Phillips and Julie Miller.

Not only are well-known artists

THE RHYTHM & THE BLUES

(Continued from page 24)

Williams, Vivica A. Fox, and Nia
Long as sisters, is deservedly strong.
An advance screening proved a
delight: This film has the emotional
rhythm of real life as lived by an
African-American family in Chicago,
and the women give incredible per-
formances. But don’t see this one
hungry! Lingering shots of delectable
platters of rib-sticking food will leave
you salivating.

refusing to be lost in the CCM world,
$0 are new artists who want to avoid
cultural segregation at all costs.
Rockers like Lenny Kravitz,
Extreme, King’s X, Galactic Cow-
boys, Collective Soul, the Tories, Jud-
son Spence, Moby, U2, and others
have peppered their records with
statements of faith while remaining
in mainstream musie.

A clear indication of the power of
this surge came at the Grammys,
when Erice Clapton’s “Change The
World,” written by three veterans of
the CCM world, was voted record of
the year. Clearer still has been the
success of Bob Carlisle’s song “But-
terfly Kisses,” which put a dagger
through the heart of the widespread

untruth that a song that speaks of
God or Jesus will not be accepted by
mainstream radio.

As these and other artists of faith
enter the mainstream music culture,
they face the challenge of creating art
illuminated by their faith, rather than
fashioning propaganda. And as the
wall that separates CCM from main-
stream music continues to erumble
and new alliances are formed—not
unlike what Roy Campanella, Jackie
Robinson, and Lou Broek achieved—
artists like Carlisle, de Talk, Jars Of
Clay, Third Day, Newsboys, and mxpx
(which recently linked with A&M
Records) lead the way for a genera-
tion of artists of faith who refuse to
be silenced or sidelined.

MATADOR’S BARDO POND

(Continued from page 21)

LR}

Thanks, man.
Gibbons acknowledges that Bardo
Pond’s experimental style—which
results in such mini-epics as the nine-
minute “Flux” and the 14-minute
“Aldrin” on the new album—has thus
far limited the group’s audience to a
coterie of open-minded listeners.

“It’s definitely college stations, and
New York City has kind of been nice to
us, a lot of the clubs ... And radio sta-
tions oriented toward exactly the kind
of music we like, so it’s kind of an honor
to be included with the bands they play
... With what we do, there’s only so
many stations or so many venues that
are willing to deal with us.”

Zafiris visualizes a broader audience
for the group, thanks to the ascent of
groups working in a similar mode:
“Bands like Spectrum, Spiritualized,
they’re all doing a lot of noise experi-
ments right now, and then you go with
the dance scene—Richard James
[Aphex Twin] and bands like Future
Sound Of London, they pull in a lot of
that experience, also . . . I think there’s
alot of potential there.”

Initial tour dates will target some of
that untapped audience. Bardo Pond is
set to open dates for Spectrum, the
group led by former Spacemen 3 mem-
ber Pete “Sonic Boom” Kember, in Octo-
ber in New York, Philadelphia, and
Washington, D.C. The group will likely
play its own East Coast tour dates late
in the year.

Matador will zero in on Bardo Pond’s
left-wing listenership with its initial
ads. “Most of our advertising is going
to go into magazines like Halana or

Opprobrium—they’re experimental
music fanzines,” Zafiris says. “We’re
also going to do some advertising to
raise awareness that the record is out,
which is very important, in more main-
stream music publications like Alter-
native Press or Option.”

She adds, “I’'m planning to use
quotes from writers to describe the
music to people—for example, David
Fricke in Rolling Stone said, ‘Bardo
Pond play deep-fried space musie,’
which is very visual to me and also very
descriptive and also something people
can understand.”

Bardo Pond’s artistic roots may man-
ifest themselves in both marketing and
touring. “Our art department is work-
ing with the band right now,” Zafiris
says. “I really want to do something
special. Probably my plan would be to
do less posters but make them silk-
screened on heavier paper, something a
little bit nicer, and then target the stores
that are actually really interested in
that musie. For example, Other Music
[in New York is] into that kind of stuff.
There are some smaller stores in
Philadelphis, like Philadelphia Record
Exchange and Third Street Jazz, that
are places we're going to go with these
special [point-of-purchase] pieces, but
we won't blanket the United States.”

She adds, “Their shows are starting
to get a little bit more atmospheric . . .
In Philadelphia, they did a show with
an art exhibit. They do that sort of
stuff, which they’re into. I've been try-
ing to encourage them to take that sort
of approach on the road. It’s just a little
bit harder to accomplish.”

AELE 518|3

2|22 2|32

2|z |8 | e e |5 8| TmeE

= | 5 | 2 | ARTIST (LABEL/PROMOTION LABEL) £ | 5 | 2 { ARTIST (LABEL/PROMOTION LABEL)

1|2 | 2 | puT THE MONKEY IN IT 111 ] 4 | s ALRiGHT
DAZ AND SOOPAFLY (TOMMY BOY) DAVE HOLLISTER (DEF SQUAD/EMY)
LET ME HOLLA AT CHA GUNJA HONORS

2164 BLAC HAZE (LIVE SHOT) 151612 DEAD RINGAZ (HUSH)

3415 BABY, BABY 16]8]|7 HOODLUM
KILO ALI {(ORGANIZED NOIZE/INTERSCOPE) MOBB DEEP FEAT. BIG NOYD & RAKIM (LOUDANTERSCOPE)
SO IN LOVE THE HIATUS

4125 4| SHsoN (KATS EversnTY) 1713 | 3 | piamoND (MERCURY)

s |—| |BuBBLIN 18| 19| 3 | TRUE TO MYSELF
CRU (VIOLATOR/DEF JAM/MERCURY) ERIC BENET (WARNER BROS.)

6 | 5 | 7 | HELP WANTED (HEROES ARE N SHORT SUPPLY) | | 19 | — | 1 | RUNNING SONG
THE CHI-LITES (COPPER SUN) AMBERSUNSHOWER (GEE STREETV2)

7 113] 4 | KEEP ME LIFTED 20| 23 | 19| COME ON EVERYBODY (GET DOWN)
SPEARHEAD (CAPITOL) US 3 (BLUE NOTE/CAPITOL)

8|92 |warawHiLE |1 |oNcuE
ERICKA YANCEY (RCA) JIGGY (MAD RUSH)

9| 7|6 | 'BURBAN & IMPALAS 22|21 | 4 | DANGEROUS MINDZ
BIG MIKE (RAP-A-LOT/NOO TRYBE/VIRGIN) GRAVEDIGGAZ (GEE STREET/V2)}
FAST LANE DOWN LOW

10)14]14 MAD DOG CLIQUE (CROSSTOWN) EARLAR FREAKNASTY (HARD HOOD/POWER/TRIAD}
SUPERNATURAL SERENADE

1110} 5 WILD ORCHID (RCA) 241716 SHADES (MOTOWN)

12 |12 | 11 | PEOPLE GET READY 25|20 | 5 | IN.THE COMPANY (OF KiLLAZ)
2GGY MARLEY & THE MELDDY MAKERS (ELEKTREEG) WISEGUYS (SURRENDERIDEF JAWMERCURY)

13— | 1 | SO OW, SO Ay ORITY) Bubbling Under lists the top 25 singles under No. 100

which have not yet charted.
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Burrus Branches Out With Hot Single, Set On The Way

BEHIND THE BEAT: Chances are
good that you're a fan of Terry Burrus
and don't even know it.

If recent remixes of “Love Fool” by
the Cardigans, “Un-Break My Heart”
and “I Don’t Want To” by Toni Brax-
ton, and Mary J. Blige’s “Everything”
are staples of your dance diet, then
you're being nourished by the sub-
stantial work of Burrus—a veteran
keyboardist who has been lending his
talent to the productions of Frankie
Knuckles and David Morales, among
others, for years. With the gorgeous “I
Am For You,” he is aiming to establish
himself as a producer, composer, and
artist in his own right.

Powered by a firm house beat and
deliciously soulful keyboards, this
Lovelight Records single should also
prove to be a useful showcase for the
sterling diva stylings of Ada Dyer, who
brings romantic depth to Burrus’
sweet lyrics and the track’s smooth,
almost orchestral arrangement. “I Am
For You” illustrates that Burrus has
been working overtime sharpening his
skills since co-writing Jody Watley’s
“Ecstasy” and Phyllis Hyman'’s “Liv-
ing In Confusion” several years ago.

When he’s not adding his instru-
mental touch to the forthcoming “Just
For You” by M People and “Got 'Til It's
Gone” by Janet Jackson (both of
which have been post-produced by

Yamo Time. Former Kraftwerk mem-
ber Wolfgang Flur is ending an
extended absence from recording with
“Time Pie,” a solo project he has
recorded under the name Yamo. Avail-
able on Hypnotic Records, the album
is a modern fairy tale told with elec-
tronic music, and it features guest
appearances by German club upstart
Regina Janssen, ltalian singer Rosa
Barba, and former Kraftwerk lyricist
Emil Schult. Flur will soon visit the
U.S. to make a series of promotional
appearances in support of the album.

Knuckles), Burrus is working on his
first album. He's assembling a glittery
cast of elubland icons for the album,
tentatively titled “New Century,”
including Morales, Jocelyn Brown,
Angela Bofill, and Roy Ayers. You
may even soon see Burrus pop up as a
remixer in the coming months. All we
can say is that it’s about time.

HANGIN *TO THE LEFT: The time
has come for Mulu to conquer the
States. After wooing and warming the
hearts of even the most ruthless
tastemakers in the U.K., the duo, made
up of renegade producer Alan Ed-
munds and singer Laura Campbell,
is now poised to give hype-weary folks
here a reason to believe that the so-

IDauce

by Larry Flick

called electronic revolution is actually
worth a dignifying ear.

First up from its awesome Dedicat-
ed collection, “Smiles Like A Shark,”
is “Pussycat,” which tickles the ear
with its fluffy wordplay, scratchy gui-
tars, and a sticky melody that you
won’t soon forget. Campbell scores
major points for not indulging in the
temptation to play the role of faux-soul
chanteuse or wimpy Enya sounda-
like—a pair of overdone personas that
are adding to the growing cookie-cut-
ter vibe of the movement. Instead, she
proves to be an endlessly engaging,
multilayered personality, thrashing
around like an impatient rock vixen
trapped in a break-beat world at one
moment and then coming on like a
worldly troubadour the next. A re-
freshing move, to say the least, as is
Edmunds’ incorporation of real instru-
ments into the blend of computer-gen-
erated noises that anchor the track.

As is becoming more frequent with
12-inch packages, none of the remixes
of “Pussycat” match the magic made
on the original version, though Fran-
cois K. and PFM do a respectable job
of bringing new and commercially
viable ideas to the table. Francois’
interpretation, in particular, would
seem to be the perfect way to lure lis-
teners to the Mulu fold. In the end,
however, it will be the act’s own unique
musical perspective that will maintain
interest.

PLAN ET GROOVES: The tag “one-
hit wonder” can be impossible to shake.
But Los Angeles belter Devone has a
reasonably realistic chance of doing
exactly that with “And I Cry,” a jam
that is easily as viable as his 1996
breakthrough, “Energy.”

This King and Little Steven pro-
duction is appealing, mostly due to its
substantial song content and a per-
formance that leaves the listener con-
vinced that Devone is capable of more
than simply chanting and jocking a
crowd. Despite the commercial mus-
cle of the main version and an infec-
tious remix by the International
Hooligans, the singer is most appeal-
ing on the R&B-inflected downtempo
version—which he concocted with A.J.
Mora. The bassline is a tad too limp
for radio, but it’s within this more laid-
back environment that his forlorn
Romeo posing is most effective. Per-
haps a more jeep-credible remix is in
order.

Swedish dynamo Stonebridge has
been rocking it lovely lately, cranking
out one kickin’ track after the next. In
addition to high-profile projects like
“My Love Is Alive” by 3rd Party,
which mainstream DJs are smartly
tripping over themselves to spin, the
lad is lending his talent to new and
developing acts like Fatima, whose
cut “Find Our Way” tingles with a
rush of fluttering horns and old-
school house spice. If you desire real

songs with production that is lushly
beautiful yet appropriately aggres-
sive, look no further.

Other appetizing items on Stone-
bridge’s current menu of tracks
include his interpretations of “The
Right Way” and “My Personality” by
Eric Gadd, both of which are trippy
good fun. For added fun, the double-A-
sided 12-inch package also includes a
stylish remix of “My Personality” by
Mood II Swing. Grab it on Sweden’s
Hevi Iloe Records.

Alison Limerick resurfaces after
far too long an absence with “Put Your
Faith In Me,” her first single for the
U.K.’s X-ES/Jammin’ Records. Talk
about covering your bases. Limerick
hits just about every possible rhythmic
base here, ranging from the classic-
funk flavor of Visnadi’s original pro-
duction to electronic, house, break-
beat, and tribal-dub. The results are
spotty, due largely to a song that is not
worthy of a such a gifted singer. It
should be noted, however, that even a
brilliant tune might unravel after being
yanked in so many dramatically dif-
ferent directions. In the end, Limer-
ick’s typically golden performance
could render “Put Your Faith In Me” a
success. But we sure do hope she
chooses a stronger song next time
around. Even die-hard fans like us can
only hang in there for a limited amount
of time.

Also returning to active groove duty
is Ten City alumni Byron “B-Rude”
Burke, who dons the moniker Vision
for his MAW Records debut, “Some-
where.” With its rattling percussion
and pillowy keyboards, this instru-
mental jumper is an essential under-
ground turntable item. It clocks in at
a luxurious 14-plus minutes, which
allows Burke to stretch out and let his
melody unfurl at a leisurely, quietly
insinuating rate.

Burke is keeping busy from his new
home base of Germany, prepping tracks
for future single release and composing
music for the soundtrack to the forth-
coming feature film “Rock Da House.”

Whilst we're in a dubby frame of
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Back In Action. Enduring diva Cherrelle is happy to be in the studio working on
an album for Atlanta’s Power Records. Jimmy Jam and Terry Lewis, Coliin Wolfe,
and Nick Martinelli are among the producers contributing jams to the collection,
tentatively stated for release later this year. Also on the project’s agenda is a duet
with Alexander O'Nei,, with whom Cherrelle previously performed the

dance/R&B classics "Saturday Love” and "Never Knew Lave Like This.” Listen-
ers will get a taste of the still-untitled set later this month, when Power unveils
Cherrelle’s cover of the Rose Royce evergreen “I Want To Get Next To You” on

its “Bass Jams” club compilation.

mind, we want to direct your attention
to “Threg,” a two-record 12-inch col-
lection of hearty house fodder from
JohNick, aka producers Johnny “D”
DeMairo and Nicholas Palermo.
There’s enough material here for an
album, though the folks at Henry
Street Records are wisely marketing
the project as an EP to the DJ gener-
ation. The collection is strengthened by
a carefully measured blend of disco
reverence and forward house authori-
ty, and there’s loads of good stuff here
to choose from, starting with “A Philly
Fling” and including “The World Is
Changing” and “JohNick Theme.”
Garage icon Ed “The Red” Golts-
man has come out of hiding with U-
Turn Records. an intriguing new label
that will attempt to bridge the gap
between the house and break-beat
worlds. That's a mighty tall order, if
you ask us. But we're willing to give
Goltsman the benefit of the doubt,
especially in light of the label’s first
offering, “We All Need” by U-Turn
Me On. Produced by Goltsman with
DJ Mojo, DJ Raz, Steve Taylor, and
JefT Klosterman, the track darts from
2 frenetic uptempo groove into a head-
tripping break-beat vibe with aston-
ishing ease. Although we're glued to
the primary mix, there are several
ambient versions that are commend-
ably experimental but less memorable.

A TOP PRIORITY: Look for the
mainstream profile of Interhit Records
to increase now that its principles, Jeff
Johnson and Chris Cox, have inked a
production and distribution deal with
Priority Records.

The 3-year-old Los Angeles indie
has gathered attention in recent
times, thanks in part to its hugely suc-
cessful “DMA Dance” compilation
series, created by Johnson and Cox
with Gary Hayslett, publisher of
Dance Music Authority magazine. The
label has also scored minor hits with
recent singles by Donna Summer,
Culture Beat, Ondina, and Outta
Control.

“They have a strong roster of talent
that I think we can do extremely well

with,” says Jim Durkin, director of
A&R at Priority.

The Interhit/Priority pact will be
christened this month with “Be My
Baby” by Cappella, which could be the
label’s first bona fide pop smash, given
the attention the hi-NRG anthem
grabbed on European import earlier
this summer: Also on the agenda in the
coming weeks are “Who Wants To Be
Your Lover,” a disco-spiced twirler by
Jimmy James, and the fourth edition
of “DMA Dance.”

SOULFULLY YOURS: If you're a
disco afieionado with knowledge that
reaches heyond well-worn pop
crossover fodder, then you're acquaint-
ed with Mantus and funk-fortified
jams like “Rock It To The Top” and
“Boogie To The Bop.” With the world
still in a retro state of mind, it’s hard-
ly a surprise that the band has heeded
the call to reconnect. What does pro-
vide a pleasant jolt is the fact that the
lads are not merely re-treading their
past glories. “The Beat Is Back” shows
them hustling fresh grooves and tidy
pop hooks with deft musicianship that
illuminates their maturity. The Unidise
cut is a nice contrast to the recently
released “The Collection,” which gath-
ers the band’s heyday hits on CD for
the first time.

Mantus has just started playing its
first series of gigs in nearly 15 years.
Among them is a Sept. 27 show in its
Brooklyn, N.Y,, home base. Should be
a mighty fun party.

Also banking on the loyalty and nos-
talgic tenceneies of club erawlers is
U.K. producer/musician Paul Hard-
castle, who is dusting off a stack of his
hits and issuing 'em on “Cover To
Cover,” a two-CD retrospective that
JVC Records will issue next month.
The worldwide hits “19” and “Rainfor-
est” are featured, as are a string of
potent R&B-laced jams he’s released
in recent times under the names Kiss
The Sky and the Jazzmasters. Per-
haps most ntriguing is the inclusion of
newly cut renditians of Pink Floyd’s
“Money” and Stevie Wonder’s “Super-

‘Continued on next page)
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9 | 1 | 3 | 9 | HELLO MODERN 95566/ATLANTIC POE 8 | 9 | 8 | 10 | 1SAY ALITTLE PRAYER (1) () WORK 78597/EPIC @ DIANA KING
10 [ 13 | 15 8 | OH LA LA LA EDEL AMERICA 6369 ® 2 EIVISSA @ 18 | 12 | 8 | YOU'RE NOT ALONE (T} (X) RCA 64904 ® OLIVE
11 14 19 7 HOLD YOUR HEAD UP HIGH REAL TIME 204/STRICTLY RHYTHM  BORIS DLUGOSCH PRESENTS BOOOM! 10 8 13 3 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) (T) MERCURY 574761 @ BRIAN MCKNIGHT FEAT. MASE
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28)| 37 | 44 3 | RUN TO YOU EIGHTBALL 4521 7/LIGHTYEAR JOI CARDWELL 7121 1o B —SoREoRE o roa 61027 o S TEATURNEFUrE DAY,
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stition.” Justice prevailing, “Cover To
Cover” will awaken the world to the
skills of what has become one of the
more sadly underrated minds in dance
music.

Need more memories jogged? Have
a swim through “Single File,” which
traces the eight-year output of the
Beloved. Cuts like “Your Love Takes
Me Higher,” “Outerspace Girl,” and
“Time After Time” illustrate how far
ahead of time group mastermind Jon
Marsh was. In fact, these cuts still
kick the butt of most of the allegedly

cutting-edge crap we've heard in the
last six months. Funny, eh? Search this
one out on EastWest UK.

Can’t get enough of “Love Com-
mandments” by Gisele Jackson? Nei-
ther can we. Our love for the hearty
diva-house anthem has only heightened
since the folks at Waako Records
released a pile of spankin’ hot new
remixes of Louie “Balo” Guzman’s
fine original production. Jason Nevin-
s keeps it hard and underground, while
Nik “Off The Hook” Dresti injects a
host of new synth touches and Dancin’

Divaz accelerate the song to a radio-
ready hi-NRG pace.

Speaking of remixes, we're also hav-
ing a fun time peddling at the gym to
Forthright’s new version of “(If You're
Not In It For Love) I'm Qutta Here” by
Real McCoy—which is lifted from the
act’s woefully underappreciated “One
More Time” album. The team do a fine
Jjob of capturing the giddy sass of the
original song while fattening the
bassline to credible house form. Chris
“That Kid Chris” Staropoli also
offers his valid version of the song, opt-

ing for a rugged, almost tribalesque
vibe that’s so juicy we're hoping it will
inspire more major-label A&R execs to
hire this rambunctious fellow.

FEATHERS FOR BABY: Please join
us in sending hearty congrats and big
ol’ bear hugs to fierce ruling diva Kris-
tine W., who gave birth to her first son,
Jack Ryan, Aug. 28.

Kristine is working overtime to jug-
gle the demands of motherhood with
recording her next album for Champi-
on/RCA, which is due during the first

quarter of "98. Her life will only get
more chaotic when she resumes her
nightly show at the Hilton in Las Vegas
at the end of the month. And if that’s
not enough, she will begin writing
songs with Billie Ray Martin. Talk
about being a superwoman!

Die-hard fans should also be on the
lookout for the imminent U.K. single
release of “Sweet Mercy Me,” a cut
from Kristine’s now-classic current
album, “Land Of The Living.” A pile of
remixes are being commissioned as we
g0 to press.
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What Are Friends For? Warner/Reprise artist Victoria Shaw is joined by her
friend, actress Sharon Lawrence, in her video “Don’t Move.” Pictured, from left,
are photography director Maz Makhani, Lawrence, Shaw, ard director David

B BY DEBORAH EVANS PRICE

NASHVILLE—A debut album is
often a learning experience that serves
as a precursor to better things. For
Paul Brandt, his debut album, “Calm
Before The Storm,” was a respectable
beginning. It topped Billboard’s Heat-
seekers chart for seven weeks,
spawned two top five singles—“My
Heart Has A History” and “I Do”—
and has been certified gold by the
Recording Industry Assn. of America.
It also earned him seven nominations
from the Canadian Country Music
Assn. (CCMA) (see story, page 48).
So when Brandt says his sophomore

BUTTERFLY WISHES: Bob Carlisle finally has his
first Country Music Assn. (CMA) award nomination—for
song of the year—after 23 years of scuffling in country
and Christian music, and he is fairly happy about it. After
“Butterfly Kisses” went from the Christian market to
become an AC hit, it then went country, with Carlisle’s
own version vying with covers by Jeff Carson and the
Raybon Bros.

“Talk about getting in through the back door,” Carlisle
tells Nashville Scene. “That song was never targeted to be
on my album, much less be a country song. Country radio

country audience. But,
Seene
to write for country sing-
get emotional about that song,” says Hallum.
brought me. Obviously there is some pressure. To mest

just started picking the thing off the album and playing
it. It charted by default, without any real effort going that
way. We finally did a real subtle remix to make it a littie
niore palatable to the
yeah, to be nominated for x
song of the year is a real
surprise. as w e
“Now I'm finally in,” he
says with exaggerated o
irony. “I love country
rausic, and I'm continuing
ers.” One country pro- ™
grammer who picked Car-
lisle’s version of the song
over the covers and stayed
with it, KKBQ Houston’s
VP of programming Dene Hallam, says that as a father
of two daughters, the song hit him where he lives. “I still
Carlisle says he’s not worried about pressure to do a
follow-up to “Butterfly Kisses.” “I spent 10 years in the
gutter, playing bars,” he says, “playing musie to vomit by.
So if it really isn’t awful when it’s bad, then it isn’t really
wonderful when it’s good. And it’s really good right now.
[t's really wonderful. When I stopped chasing pop music
is what got me here, so I'm gonna dance with the one that
of the world, my next album is my sophomore album. But
I won't let it get to me. There’s two places to be in this
business where you really have some freedom to do what
you want to. One is where you have some success and you
can experiment. I think that's where I am now. The other
place is where you have nothirg to lose. That’s where I
was. I had nothing to lose.”

ON THE ROW: John Dittrich has unexpectedly left
the trio the Buffalo Club. He took a brief medical leave
from the group last month and, in a letter of resignation
to the group’s management, said he was unable to “con-
tinue to do the things deemed necessary to break a ‘new
artist’ in this format” ... Oct. 1 is the deadline for sub-
missions to Leadership Music’s fourth annual Nashville

by Chet Flippo

CMA Nominates Garlisle’s ‘Kisses’;
Buffalo Club’s Dittrich Out To Pasture

Music Awards. Thirty-six awards, honoring all areas of
virtusally all kinds of musie, will be presented Jan. 21 at
the Tennessee Performing Arts Center’s Andrew Jack-
son Hall. Entries may be sent to 900 19th Ave. S., #503,
Nashville 37212.

Further hirings at Lyric Street Records include Robin
Gordon in A&R administration, Teresa Russell as man-
ager of label operations, and Dana Jones as administra-
tion assistant . . . Chet Atkins will be honored Sept. 23 at
the Chet Atkins Humanitarian Award luncheon, to ben-
efit the Nordoff-Robbins Music Therapy clinic in
Nashville. For details, call 212-966-4600 . . . George Strait
and Deana Carter are scheduled to be on the the cover of
TV Gaide during CMA week . . . Garth Brooks made an
impromptu appearance
at a reception MCA
Nashville held Sept. 3 to
celebrate Trisha Year-
wood’s debut at No. 1 on
Billboard’s Top Country
Albums chart. He and
Yearwood said they still
plan to do a full-blown
duet album. Brooks said,
as he has before, that
he will release his al-
bum “Sevens” when he
and Capitol Nashville
come to an agreement.

Steven Seagal premiered his movie “Fire Down
Below” Sept. 4 here, and a sizable country contingent
showed up at the downtown block party that followed.
Police closed a section of lower Broadway, and Seagal and
friends jammed for a couple of hours from a stage out-
side Planet Hollywood for a crowd estimated at 5,000.
Musicians taking part included Vinee Gill, Bekka Bram-
lett, Levon Helm, Mark Collie, Leland Sklar, Randy
Scruggs, Lee Roy Parnell, and T. Graham Brown.

ON THE RECORD: Country music and Christmas tra-
ditionally go hand in hand, and holiday releases are start-
ing to appear. The Nitty Gritty Dirt Band celebrates its
30th anniversary with a Christmas release on Rising Tide
Records. “The Christmas Album,” due Oct. 21, includes
traditional Christmas standards, as well as the Tennessee
Ernie Ford rarity “Christmas Dinner.” Alison Krauss,
fiddler Vassar Clements, John McEuen, and Richie
Furay sit in . . . Magnatone Records will re-market
Kenny Rogers’ “The Gift.” Rogers is also represented,
along with Dolly Parton, on their RCA album “Once
Upon A Christmas” . .. Razor & Tie, the reissue compa-
ny with a fine sense of history, is bringing out two true
Christmas classics. “Christmas With The Louvin Brothers”
and “Christmas With Chet Atkins” will rev your holiday
engines for sure.

Warner Touts Artist’s Strong Voice, Broad Appeal

album, “Outside The Frame,” due Nov.
11, is “a step forward,” it prompts high
expectations. “Getting into the studio
for the second time, looking back at the
first album—it was almost like looking
at an old photo album,” says Brandt.
“You take the best
of the old and try
to improve on it a
little bit. I think
that’s what we did
with this album. 1
think you’ll defi-
nitely know that
it’s Paul Brandt,
and you'll definite-
ly know that it’s
country, but I think that we took
enough of a step forward that it will
keep things fresh and hopefully turn a
few heads.”

Keeping it country and writing
songs were two elements from the first
project that Brandt wanted to contin-
ue. “Keeping my traditional country
roots intact was a very important thing
to me when it came to this album,” he
says. “Songwriting has always been a
real important thing to me. It’s some-
thing that kind of started my career,
and it’s what 1 have always tried to
base my career on. I [wrote] six out of
the 10 songs on the first alboum and
seven out of 10 on this one and was just
glad to get some of my songs on here.
We tried to use the best songs we pos-
sibly could on here and listened to
thousands of songs.”

Songwriting is often the first casu-
alty of a successful recording artist’s
career, because time to write is often
the first casualty of success. But “as
soon as I finished the first album, I was
writing for the second album,” Brandt
says. “And I try and stay as focused on
songwriting as I can. It’s difficult when
you get really busy out there on the
road to maintain discipline enough to
keep writing.”

Brandt says he frequently writes
with his keyboard player, Steve Rosen,
(who co-wrote the Reba McEntire hit
“She Thinks His Name Was John”). “I
co-wrote the title track of this album
with him, ‘Outside The Frame, ”
Brandt says. “Also, the song ‘Yeah’ was
a song that we wrote together at his
wedding reception, actually. His wife

BRANDT

was really thrilled that we were work-
ing at the wedding reception. We only
got the chorus done. I made sure I did-
n't keep him that long, and we finished
it back in Nashville.”

The first single, “A Little In Love,”
was written by Josh Leo and Rick
Bowles. 1t will be released Oct. 6. “This
is a song I just knew I had to put on the
album,” Brandt says. “The minute I
heard it, I thought, ‘I wish I'd written
this one.””

Brandt has been making radio
stops—something he says has sur-
prised some stations. He’s been told
that all country artists come around
when their first album is released but
few make the rounds again for their
second project. Brandt says he was
happy to do so and recently visited 23
stations in five days.

Warner Bros. Nashville senior VP of
marketing Bob Saporiti says, “Rein-
troducing him to radio is one of our key
marketing elements, since it has been
a while since his first record, and it was
very successful. We wanted to find a
way to let them know he’s back. So
[Warner Bros. Nashville senior VP of
promotion] Bill [Mayne] is in the
process of getting him to as many
radio people as he can, either person-
ally or through showcases, visits, etc.,
which is going great because of Paul’s
ability to deal with people. He’s just got
that great people skill. So we try to
play off Paul’s people skills.” Saporiti
says the company’s promotional plans
include issuing Brandt bookmarks.

“I personally am trying to encour-
age people to read more,” Saporiti
says. “I consider the bookmark the but-
ton of the '90s. I think it’s a good mar-
keting tool, because it’s useful. Every-
body always needs a good bookmark.
Secondly, when you're reading a book,
you're always looking at it. So if you're
trying to market somebody, it’s neat to
have [him or her] on a bookmark . ..
It’s appropriate for him because he is
so articulate.

“He’s a smart artist, and because
he’s so smart, he really has a good
sense of himself,” Saporiti continues.
“This has been one of the most fun pro-
jects I've ever worked on because of his
involvement. He’s willing to take some

(Continued on next page)
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Welcome Home. Opry veteran Boxcar Willie received standing ovations as he
returned to the stage Aug. 1-2. Willie is in remission from leukemia. Pictured,
from left, are Opry president Bob Whittaker, Boxcar, and Porter Wagoner.
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BRANDT KEEPS IT COUNTRY ON 2ND SET

COUNTRY
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by Wade Jessen

DANCE WITH THE ONE WHO BRUNG YOU: “With all the uncertainties
in this business right now, one thing we can count on is that Alan Jackson
will always uphold the traditions of country music,” says Ryan Dobry-Hunt,
music director and morning personality at WTCM Traverse City, Mich. As
Jackson’s “There Goes” rises 3-1 on Billboard’s Hot Country Singles & Tracks,
Dobry-Hunt says the Georgian’s recordings are consistent without being pre-
dictable. “Alan is one of only a handful of artists who could deliver us a new
album, and we’d have no hesitation about unwrapping it on the air and play-
ing the entire thing without auditioning it first.”

Bobby Kraig, VP of national promotion at Arista/Nashville, agrees. “No.
1 records never grow old, and that’s especially true in Alan’s case. He really
embodies classic country music and the responsibility it has to reflect every-
day life. We're delighted for him.”

“There Goes,” Jackson’s 15th No. 1, is the fourth single from “Everything
I Love,” which rises 14-13 on Top Country Albums. Kraig says a fifth release,
“Between The Devil And Me,” will be mailed to country stations Sept. 22.
Two days later, Jackson performs the song during the Country Music Assn.
Awards on CBS.

THE LOVE AFFAIR CONTINUES: Nearly 35 years after the plane crash
that ended her life, Patsy Cline remains visible on our country album charts.
With an increase of 1,000 pieces, “Patsy Cline Live At The Cimarron Ball-
room” rises 62-44 and swipes Greatest Gainer honors on Top Country Albums,
scanning about 3,000 units. Meanwhile, “12 Greatest Hits” and “The Patsy
Cline Story” are at No. 6 and No. 23, respectively, on Top Country Catalog
Albums, with cumulative sales of more than 6,000 units for the week. “We
Jjust finished a major promotion with ABC Radio’s Real Country network
which featured CD giveaways and a sweepstakes that involved entire Patsy
Cline catalogs as prizes,” says Dave Weigand, VP of sales and marketing at
MCA Nashville. “We had 165 Real Country affiliates who participated in the
promotion, and it wouldn’t have happened without a lot of hard work by our
promotion VP David Haley and his staff.”

RADIO ACTIVE: Bowing with airplay at 58 of our 162 monitored stations,
Ty Herndon (Epic) earns Hot Shot Debut honors on Hot Country Singles &
Tracks, as “I Have To Surrender” pops on our airplay chart at No. 55 with 409
spins. Although this marks Herndon’s highest debut on that chart, his prior
record-setting title opened with exactly the same number of spins but with
airplay from a larger number of stations. “Living In A Moment” entered at
No. 56 in the June 29, 1996, Billboard, with airplay at 64 monitored stations.
At that time, our total number of monitored stations was 155. Incidentally,
Herndon also hooked the Hot Shot Debut trophy that week.

On Top Country Albums, “Living In A Moment” rises 73-72 with 1,500
scans.

THEY’RE ON TO SOMETHING: With no release date in sight for Garth
Brooks’ upcoming Capitol Nashville set, “Sevens,” his duet with longtime
pal Trisha Yearwood rises 21-18 with Airpower stripes on Hot Country Sin-
gles & Tracks. Plus, Garth and Trisha have been popping up at one another’s
concert dates to perform the song. Watch for Trisha’s “(Songbook) A Collec-
tion Of Hits” (MCA) to benefit from a Sept. 11 duet performance of “In Anoth-
er’s Eyes” on “The Tonight Show With Jay Leno.”

(Continued from preceding page)

chances. He’s growing and maturing
as an artist and as a human being. He’s
really a humanitarian person. He’s try-
ing to express this in his music, his
show, and everything.”

Saporiti attributes Brandt’s success
to his voice and appealing demeanor.
“He’s wise beyond his years,” Saporiti
says of the 24-year-old artist, who was
a pediatric nurse in his native Canada
before pursuing a country musie
career. “I think that’s why he relates
to people of all ages. He’s got a real
good sense of his own generation, that
youth thing, and he’s kind of hip. But
at the same time, because he is mature
beyond his years, older people can
relate to him. He does really well with
the older demographic because he’s got
that deep, rich voice, and his song-
writing is so mature he can relate to
those people.”

“I've heard three cuts and I like
them,” WSIX Nashville PD Dave Kelly
says of Brandt’s new songs. “I really
think it's a good album, particularly
the first single. [‘A Little In Love’] in
itself is powerful enough to get atten-
tion whether he’d had a successful first
album or not.”

Because Saporiti sees Brandt’s
appeal as broad-based, the label is not
targeting the youth market specifical-
ly. “He really is good across the board,”
Saporiti says. “Therefore we're really
trying to get to people through differ-
ent avenues, [such as] interviews, TV,
and that approach that appeals to a
broader demographic rather than mar-
keting him as a teen country kind of
person. Our approach is, “This is a guy
for all ages.” So we're taking a main-
stream, broad-based approach to that.”

Saporiti says the label will utilize
posters and other point-of-purchase
materials at retail. “We’ve got some
great photos and images of him this
time and his band,” he says. “So we're
doing posters and that stuff for the
stores with as much visuals as we can.”

Saporiti says Brandt’s success in his
native Canada helps fuel his success in
the U.S. “No. 1, it's TV-worthy,” Sapor-
iti says. “The CCMA has gotten more
and more powerful as the Canadians
have become really valid players with
Shania Twain, Terri Clark, and Paul
Brandt. They’re coming on strong.
Their show is as good as the CMA
[Country Music Assn.] show, and it
gets shown here on TNN just a few
days after it runs up there. So millions
of people will see that show. That’s

good!”

Saporiti says the CCMA award nom-
inations give the media additional
angles to utilize in writing stories and
also help in raising Brandt’s overall
profile.

Touring has been another factor in
Brandt’s success, and he’ll expand his
fan base in October by making his first
foray into the European market. “He’s
playing the Gstaad Festival [in
Switzerland], which is the most pres-
tigious country festival in Europe,”
Saporiti says. “Then he’s going to Ams-
terdam to do some TV. Then he’s going
to England, opening four shows for
Billy Ray Cyrus. So he's really got a
world vision, and that’s great for coun-
try music. How does that sell records
here? I think it does because it just
makes you bigger than life. It’s like
Johnny Cash or Dolly Parton. Those
are worldwide artists, and Paul has the
vision for that. He’s a big thinker and
very modern.”

Brandt is booked by the William
Morris Agency and is managed by
Dan Raines at Creative Trust. Plans
also call for him to headline a Canadi-
an tour in the coming months, pri-
marily performing in 1,500- to 2,500-
seat theaters.

One date that had special signifi-
cance was Brandt’s recent benefit con-

cert for the Alberta Children’s Hospi-
tal, where he used to work. Brandt
admits he misses taking care of the
kids, but says that helping children in
his new career has been gratifying.
His show raised $250,000 by selling out
the Saddle Dome in Calgary, with
15,000 people in attendance. An emo-
tional moment in the show came when
he brought a little boy onstage who
recently came out of a coma.

“I told the fans, ‘I just want to say
thanks for the support you've given
this charity. Because of the money
you've raised tonight, you have given
kids like this a second chance.’ And
then I brought him out onstage,”
Brandt says. “The place just went
nuts. It was an incredible moment. It
was neat for me to see I could still take
care of the kids in a more spiritual and
emotional kind of way and financial
way through those kind of things,
instead of a physical way, like I used
to. I still have my hand in it.

“That’s what I love about country
music. It's a music that comes straight
from the heart and connects with
other people’s hearts. It’s musical
therapy in a way . .. It’s a music that
gives back and stays true to what I
think is important to most people.
That was a very special moment for
me that I'm not going to forget soon.”

Count Her In. Deana Carter’s debut album has been certified triple-platinum.
Celebrating at the platinum party, from left, were Capitol Nashville president/
CEO Scott Hendricks, Carter, and her producer, Chris Farren,

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Drg.) Sheet Music Dist.

31 ALLLITUP IN LOVE (OId Desperados, ASCAP/N2 D, 12 EVERYWHERE (Aimo, ASCAP/Daddy Rabbit, ASCAP/Brio
ASCAP) Blues, ASCAP) WBM
47 ANOTHER PERFECT DAY (Sony/ATV Tree, BMI/Suffer In 68  FLUTTER (Irving, BMI/Two Bagger, BMI) WBM
Silence, BMI/Sony/ATV Cross Keys, ASCAP) HL 8 THE FOOL (Major Bob, ASCAP/St. Myma, ASCAP/Castie
66 ANSWER TO MY PRAYER (Minka, ASCAP/Maverick, Bound, SESAC/Mountain Thyme, SESAC) WBM
ASCAP/WB, ASCAP/Acuff-Rose, BMI) WBM 48 FROM HERE TO ETERNITY (Wamer-Tamerlane, BMI/EMI
52 BLINK OF AN EYE (Wamer BMIA April, ASCAP/JKids, ASCAP) WBM

MU
BMI/Starstruck Ange!, BM|/Dead Sofid Perfect, BM!) WBM 13

54 A BROKEN WING (Sony/ATV Tree, BMI/Sam's Jammin’,
BMI/Suffer In Silence, BMI)

65 BUTTERFLY KISSES (Polygram Int'l, ASCAP/Diadem, S1
SESAC) HL/WBM

74 THE CALL (Square West, ASCAP/Tall Tale, ASCAP/Howiin' 24
Hits, ASCAP/Rick Hall, ASCAP/Watertown, ASCAP)

19 CARRYING YOUR LOVE WITH ME (Wamer-Tamerlane, 32
BMI/Rancho Belita, BMI/Jeff Stevens, BMI) WBM

63 THE COAST IS CLEAR (Aimo, ASCAP/Bamatuck,
ASCAP/Irving, BMI/Kybama, BMI)

3 DANCIN', SHAGGIN' ON THE BOULEVARD (Maypap,

BMI) WBM

11 DAY IN, DAY OUT (Wamer-Tamerlane, BMI/Golden Wheat, 2%
BMI/Kicking Bird, BMl/Thomahawk, BMI) WBM

GO AWAY (EMI Blackwood, BMI/Starstruck Angel,

BMI/Sony/ATV Cross Keys, ASCAP/AIl Around Town,

ASCAP) HL/WBM

HAND OF FATE (WB, ASCAP/Lunn, ASCAP/Wamer-Tamer-

lane, BMI/Under The Bridge, BMI) WBM

HELPING ME GET OVER YOU (Post Dak, BMI/LaSongs,

ASCAP/Almo, ASCAP) HL/WBM

HOLE IN MY HEART (EMI April, ASCAP/Desmobile,

gSC;Az/LJoe David, ASCAP/EM! Blackwood, BMI/Vee One,
M

17 HONKY TONK TRUTH (Sony/ATV Songs, BMI/Showbilly,

BMU/Sony/ATV Tunes LLC, ASCAP/Kim Williams,

ASCAP/Zbinba, ASCAP) HL/WBM

ASCAP/SLL, ASCAP/Sony/ATV Tree, BMI/Terilee, BMI) HL

57 DON'T LOVE MAKE A DIAMOND SHINE (Almo, 10 HOW DO I GET THERE (EMI Princeton Street, ASCAP/Full
ASCAP/Daddy Rabbit, ASCAP/Wayland, ASCAP) WBM Keel, ASCAP/Farrenuff, ASCAP) HL/WBM

41  DOWN CAME A BLACKBIRD (M. Spiro, BMI/Hidden 14 HOW DO | LIVE (FROM CON AIR) (Realsongs, ASCAP)
Words, BMI/Nakomis, ASCAP) WBM

23  DRINK, SWEAR, STEAL & LIE (Wamer-Tamerlane,
BMI/BMG, ASCAP/Above The Rim, ASCAP) HL/WBM

HOW DO | LIVE (Realsongs, ASCAP) WBM
HOW WAS | TO KNOW (Reynsong, BMI/Bayou Boy,

~8

HOW A COWGIRL SAYS GOODBYE (Sony/ATV Cross Keys,

BMI/Kentucky Girl, BMJ) HL
4 HOW YOUR LOVE MAKES ME FEEL (Island Bound,
ASCAP/Famous, ASCAP/WB, ASCAP/Pop-A-Wheelie,
ASCAP/Big Tractor, ASCAP) HL/WBM
15 IF YOU LOVE SOMEBDDY (Farrenuff, ASCAP/Full Keel,
ASCAP/Longitude, BMI/Blue Desert, BMI) WBM
55 | HAVE TO SURRENDER (Pat Price, BMI/Sydney Erin,

BMI)

38 I'M YOUR MAN (Starstruck Writers Group, ASCAP/Mark
D., ASCAP/Senior Partner, ASCAP) HL

18 IN ANOTHER'S EYES (Major Bob, ASCAP/No Fences,
ASCAP/Rio Bravo, BMI/Cat's Eye, BM!) WBM

21 IT'S ALL THE SAME TO ME (Emdar, ASCAP/Texas Wedge,
ASCAP/Don't Tell Mama, BMI/John Juan, BMI) WBM

28 IT'S YOUR LOVE (EMI Blackwood, BMI) HL

70 JUST TO SEE YOU SMILE (Music Corp. Of America,
BMU/Glitterfish, BM/Hamstein Cumberland, BM|/Baby
Mae, BMI) HL/WBM

37 LAND DF THE LIVING (MCA, ASCAP/Detta Kappa Twang,
ASCAP/Tom Coilins, BMI) HL/WBM

45 LIVING IN A HOUSE FULL OF LOVE (EMI, BMI/Al Gallico,
BMI) HL/WBM

22 LOVE IS THE RIGHT PLACE (Careers-BMG, BMI/Floyd's
Dream, BM/MCA, ASCAP/Bases Loaded, ASCAP/EMI
Christian, ASCAP) HL

46  LOVE TRAVELS (BMG, ASCAP/Wood Monkey,
ASCAP/Careers-BMG, BMI/Ellymax, BMI) HL

64 LUCKY IN LOVE (Reynsong, BM/Lucky Lady Bug,
BMU/Bayou Boy, BMI/Kentucky Girl, BMI) HL

75 NAKED TO THE PAIN (G.1.D., ASCAP/Wamer-Tameriane,
BMI/Des Chalets, BMI) WBM

42 NICKAJACK (Wamer-Tamerlane, BMI/Rancho Belita,
BMI/Yatata, BMI) WBM

29  NOTHIN' LESS THAN LOVE (MCA, ASCAP/WB,

ASCAP/Music Cabin, ASCAP/Maverick, ASCAP) HL/WBM

73 ONE gOLITARV TEAR (Reysong, BMl/Magnatune,
SESAC)

71 OPEN ARMS (Weed High Nightmare, BMI) WBM

35 PLEASE (We've Got The Music, BMI/Ashwords,
BMI/Songs Of PolyGram Int'l, BMI) HL

36  THE REST OF MINE (WB, ASCAP/Sawng Cumpny,
ASCAP/Milene, ASCAP/Loggy Bayou, ASCAP)

67 RIDIN' OUT THE HEARTACHE (Songs For Debin,
ASCAP/Starstruck Ange!, BMI/EMI Blackwood, BMI/Sin-
gles Dnly, BMI) HL

9 THE SHAKE (Log Rhythm, BML/Milihouse, BMI)

69 SHE KNOWS ME BY HEART (Club Zoo, BMI/Katie Walker,
BMI/Dabi Lu, BMI)

7 SHE’S GOT IT ALL (Emdar, ASCAP/Texas Wedge,
ASCAP/Womacuiate Conceptions, ASCAP/AImo,
ASCAP/Daddy Rabbit, ASCAP) WBM

25 SHUT UP AND DRIVE (Blue Water, BMI/Music Corp. Of
America, BMI) HL

49 SOMEBODY SLAP ME (Songs Of PolyGram Int'l,
BMI/Ranger Bob, ASCAP/Murrah, BMI) HL/WBM

27 SOMETHING THAT WE DO (Blackened, BMI/Acuff-Rose,
BMI) WBM

44  STILL HOLDING ON (Blackened, BMI/Wedgewood
Avenue, BMI/Great Broad, BMl/Longitude, BMi/Wamer-
Tamerlane, BM|/Marty Party, BMI) WBM

72 THE STONE (AMR, ASCAP/Sierra Home, ASCAP/Songs Of
PolyGram Int'l, BMl/Mayodan, BMI)

30 THANK GOD FOR BELIEVERS (EMI Blackwood,
BMI/Mark Alan Springer, BMI/Big Giant, BMI) HL

60 THAT TRAIN DON'T RUN (Wedgewood Avenue, BMl/Lon-
gitude, BMI/Great Broad, BMI/Gary Harrisongs, BMI)

WBM
1 THERE GOES (WB, ASCAP/Yee Haw, ASCAP) WBM

20 THIS NIGHT WON'T LAST FOREVER (Carcers-BMG,
BMI) HL

61 THREE CHORDS AND THE TRUTH (Sony/ATV Tree,
BM\/Sony/ATV Cross Keys, ASCAP/Kim Williams, ASCAP)
HL/WBM

43  TODAY MY WORLD SLIPPED AWAY (Songs Of PolyGram
Int"t, BM/Hookem, BMY/Polygram Int"), ASCAP) HL

33  WATCH THIS (Notewrite, BM/Words To Music, BMI/O-Tex,
BMI/Blind Sparrow, BMI/Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP) HL

6 WE WERE IN LOVE (Wacissa River, BMI/CMI, BMI/Built

Dn Rock, ASCAP/CMI, ASCAP/Song Matters,
ASCAP/Famous, ASCAP) HL

59 WHAT IF | DO (Starstruck Angel, BMI/Malloy's Toys,
BMI/New Haven, BMI/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) WBM

34 WHAT IF IT'S YOU (Sony/ATV Cross Keys, ASCAP/All
Around Town, ASCAP/EMI April, ASCAP/JKids, ASCAP)

M

HLWBI
5 WHAT THE HEART WANTS (Moon Catcher, BMI/Son Of
Gila Monster, BMI) WBM
WICHITA LINEMAN (Polygram Int'l, ASCAP) HL
A WOMAN LIKE YOU (Rocking K, ASCAP/Wamer Chap-
pell, ASCAP/Little Pencho’s, BMU/Little Big Town,
BMI/arpfish, BMI) WBM
YOU AND YOU ALDNE (Benefit, BMI) WBM
YOU CAN'T GET THERE FROM HERE (Little Tybee,
ASCAP/Forerunner, ASCAP)
YOU DON'T SEEM TO MISS ME (Mighty Nice, BMI/Laud-
ersongs, BMI/Blue Water, BMI)
YOU LIGHT UP MY LIFE (Curb, ASCAP/Polygram Int'l,
ASCAP) WBM
YOU WALKED IN (Zomba, ASCAP/Badams,
ASCAP/Sony/ATV Tunes LLC, ASCAP) HL/WBM

£8

8 & 8 85
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B.J.WALKER,JR.,P.TILLIS (W.PATTON,T.SILLERS) (V) ARISTA NASHVILLE 13096

ability. (X) CD maxi-single availability. © 1997, Billboard/BPI Communications.

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
| | BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 162 COUNTRY STA-
y TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
‘ &'I'“ AcKs WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
SEPTEMBER 20, 1997 ™
Z & = g
wn Q- = %) Qe e
el | L8| 20|4% | TITLE ARTIST (%3 2l |8 |5g €| TITLE - ARTIST | X o
F2 125 ({22 £5 | PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & T2 | 32| Q2| =S| PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & &
I'M YOUR MAN @ JASON SELLERS
*kk NO. T % * % 40 | 42 | B | ¢ FARREN (A.CUNNINGHAM,M.D. SANDERS) © ) BN 6asls | 8
(D| s | 8 | n | THERE GOES 1 week at No. 1 ALAN JACKSON | | 2 | 43 | 6 | YOUCAN'T GET THERE FROM HERE LEE ROY PARNELL | 39
K.STEGALL (A JACKSON) {V} ARISTA NASHVILLE 13070 L.PARNELL,THE HOT LINKS (T.ARATA) {C) (V) CAREER 13079
HOW WAS | TO KNOW 4 JOHN MICHAEL MONTGOMERY YOU WALKED IN ¢ LONESTAR
@D 3 | 15 1 CPrTocz (8.DALY,W.RAMBEAUX) ATUANTICALBUM CUT | ° Sl B D.COOK W.WILSON (R J.LANGE B ADAMS) (© @ v enaeasar | 40
@ 5 5 13 DANCIN', SHAGGIN' ON THE BOULEVARD ¢ ALABAMA 3 4 36 34 19 DOWN CAME A BLACKBIRD 4 LILA MCCANN 28
D.COOK,ALABAMA (R.OWEN, T.GENTRY,G.FOWLER) (V) RCA 64849 M.SPIRO (M.SPIRO,M.SMOTHERMAN) ASYLUM ALBUM CUT
@ 6 9 16 HOW YOUR LOVE MAKES ME FEEL 4 DIAMOND RIO 4 13 15 5 NICKAJACK . 4 RIVER ROAD 22
M.D.CLUTE,DIAMOND RIO (M.T.BARNES,T.BRUCE) ARISTA NASHVILLE ALBUM CUT 5.B0GARD ,5.CURNUTTE,M.MAHER (S.HENDRICKS,G NICHOLSON) (C) (D) (V) CAPITOL NASHVILLE 58666
@ 7 10 16 WHAT THE HEART WANTS COLLIN RAYE 5 57 85 3 TODAY MY WORLD SLIPPED AWAY GEORGE STRAIT 3
J.HOBBS,E.SEAY,P.WORLEY (M.DULANEY) EPIC ALBUM CUT T.BROWN,G.STRAIT (M.WRIGHT,V.GOSDIN) (V) MCA NASHVILLE 72019
6 ) ) 15 WE WERE IN LOVE # TOBY KEITH 2 44 41 39 15 STILL HOLDING ON CLINT BLACK & MARTINA MCBRIDE 11
J.STROUD,T.KEITH (C.CANNON,A SHAMBLIN) (V) MERCURY 574636 1.STROUD,C.BLACK (C.BLACK,M.BERG,M.STUART) (v) RCA 64850
7 1 1 17 SHE'S GOT IT ALL ¢ KENNY CHESNEY 1 52 51 5 LIVING IN A HOUSE FULL OF LOVE GARY ALLAN 25
B.CANNON, N.WILSON (D.WOMACK,C.WISEMAN) (C) (D) (V) BNA 64894 M.WRIGHT,B.HILL (G.SUTTON,B.SHERRILL) {V) DECCA 72018
THE FOOL & LEE ANN WOMACK LOVE TRAVELS KATHY MATTEA
10 1 13 | 14 | WRIGHT (M.CANNON,C.STEFLG.ELLSWORTH) ) DECCA 72009 | B 49 | 51 | B | 5 WiSCH,K MATTEA (BHALLIGAN, JR.LHALLIGAN) (V) MERCURY 578550 | 10
THE SHAKE ¢ NEAL MCCOY ANOTHER PERFECT DAY @ BLAKE & BRIAN
@] ¢ 12| 18 | K [EHNING (LMCELROY,B.CARR) ATUANTIC ALBUM CUT | O 48 | 35 | 10 | CHoWARD (P.BARNHART.B.TABOR.C.WHITE) © 0 v) cUre 73024 | V7
HOW DO | GET THERE DEANA CARTER FROM HERE TO ETERNITY & MICHAEL PETERSON
12| 17 | 8 | CFARREN {D.CARTER,C.FARREN) (V) CAPITOL NASHVILLE 13645 10 5 | — | 2 | REORRALLI.LEO (M.PETERSON.R.EORRALL) RepRise ALeum cut | 48
SOMEBODY SLAP ME 4 JOHN ANDERSON
T [ A oRTouT - g I RN 0 s o S
EVERYWHERE & TIM MCGRAW 48
@15 |2 |1 B.GALLIMORE,J.STROUD, T.MCGRAW (C.WISEMAN,M.REID) curs aaom cut | 12 01 % I O AR Y e LLER0OS) LRGSR 73027
GO AWAY ¢ LORRIE MORGAN HAND OF FATE # SONS OF THE DESERT
)| 13|56 | 12 J.STROUD,L.MORGAN (S.SMITH,C. MAJESKI,S RUSS) (©(0) (v) BN bas1a | 13 GD| s | & | 8 J.SLATE,D.JOHNSON (M.LUNN,M.NOBLE) © @ W erc vees | !
HOW DO | LIVE (FROM “CON AIR") @ TRISHA YEARWOOD o BLINK OF AN EYE RICOCHET
1418 4 | 16 | 75ROWN,T.YEARWOOD (D.WARREN) (©) D) (V) MCA NASHVILLE 72015 | 2 &) s 2 | RCHANCEY,E.SEAY (J.LEO,R BOWLES) cowumia aiBum cut | 92
@ 18 20 9 IF YOU LOVE SOMEBODY KEVIN SHARP 15 53 51 47 15 HOW DO | LIVE  LEANN RIMES ”n
C.FARREN (C.FARREN,J.STEELE) 143 ALBUM CUT/ASYLUM 1 CHOWARD,W.C.RIMES,M.CURB (D.WARREN) (C) (D) (V) CURB 73022
@ VINCE GILL A BROKEN WING ¢ MARTINA MCBRIDE
16 | 18 | 10 IoiﬁumANvaDﬁY%U o () MCA NASHVLLE 7 16 7L | — | 2 | 4 MCBRIDE P.WORLEY UUHOUSE S.HOGIN P BARNHART) kea apum cut | O
\ * % % AIRPOWER % % % 1 * % % HOT SHOT DEBUT * » * ]
HONKY TONK TRUTH 4 BROOKS & DUNN | HAVE TO SURRENDER TY HERNDON
| 2 || 4 D.CODK,K BRODKS,R.DUNN {R-DUNN,K WILLIAMS L WILSON) (V) ARISTANASHVILLE 13101 | 1/ GD| News | 1 | THANES {P.BUNCH, ) JOHNSON) EPICABUM CUT | O
WICHITA LINEMAN & WADE HAYES
i * % & AIRPOWER * % % % | 55 | ¥ 7 | D.cook u.wess) (©) (D) (V) COLUMBIA 78653 | 22
21 2% 5 IN ANOTHER’S EYES TRISHA YEARWOOD AND GARTH BROOKS 18 57 58 19 19 DON'T LOVE MAKE A DIAMOND SHINE TRACY BYRD 17
AREYNOLDS (800D, 1. PEPPARD, G.BROOKS) (V) MCA NASHVILLE 72021 T.BROWN (C.WISEMAN,M_DEKLE) (V) MCA NASHVILLE 72002
A WOMAN LIKE YOU ¢ MATT KING
19 | 1411 | 2 $ A,!E,’},’,ﬁ'(? S%Xf#ﬂ_"#&‘,ﬁi‘_’é’égﬂnw ,V? GES&E\E ST%('; 1 6l | 67 |8 (\;AIM::P.;ISI::MiKl[r;gD.GIBSON.C,KARP) er:T[;':(NThf (?(L:?RUQACSJJ .
* % % AIRPOWER % % % NEW)D ! D.MALLOY (M.D. SANDERS, E. HILL,D.MALLOY) BNA ALBUM CUT 5
THAT TRAIN DON'T RUN ¢ MATRACA BERG
2| 231 B Lﬁﬂﬁgﬁ%"ﬁﬁﬂ ﬁm%mm ¥ %m&%ﬁﬁggg |2 63 | — | 2 | E£GORDYJR (MBERG,GHARRISON) (©) (0) ) RISING TIDE 56047 | 50
N THREE CHORDS AND THE TRUTH & SARA EVANS
n [0 | o |l TeALTESMETONE ey I R I T = St |
. e = <= YOU DON'T SEEM TO MISS ME & PATTY LOVELESS
BIEAE] | DA SBRYANWHITE 77 | (D] NEWD L ¢ Corpvun gy bisou erc st | ©
= Ty < = THE COAST IS CLEAR TRACY LAWRENCE
2017 5|18 r??c%!fxl LSJV\L/E%QS;’ EST'lE'gS%h g(ckPIZEENTER) . M('gt‘g)*ﬁ')—ﬂig;gfggg 3 NEWD | 1 | INDERSON.T.AWRENGE ()BROWN,BIONES) ATANTIC alUM cuT | 83
= -~ - p LUCKY IN LOVE ¢ SHERRIE AUSTIN
27 | 28 | ¢ | HELPING ME GET OVER YOU # TRAVIS TRITT FEATURING LARI WHITE | 29 64 | 63 | 18 | Ehiv.w.RAMBEAUX (5 AUSTIN.B.DALY.W.RAMBEAUX) () (D) (V) ARISTA NASHVILLE 13083 | %
D.WAS, T.TRITT (T.TRITT,L WHITE) WARNER BROS. ALBUM CUT BUTTERELY KISSES © RAYBON BROS
@ 31133 |10 TS';R%LNU(SP TQTNE[: 'IFK?E“RIEUTHERFORD) © 0 (VW&HNE%:V}’LVL&ESE 25 65 | 66 | 71 | 1] D COOK.T.BROWN (B CARLISLE,RTHOMAS) (€) (D) (V) MCA NASHVILLE 72016 | 5
Z e ANSWER TO MY PRAYER @ SKIP EWING
2| 20| 7|17 E‘g}‘s{(ﬁ g&m%‘ﬁés%ﬂi&g&?g“ . T&ﬁ%nﬂmﬁ%’;‘%& 4 B8 | 70 | 5 | B WALKERJR. (v.SHAW,S.EWING) WORD NASHVILLE ABuM cut | 00
- : = s RIDIN’ OUT THE HEARTACHE TANYA TUCKER
32 | 41 | 4 | SOMETHING THAT WE DO CLINT BLACK | 97 B7 | 53 | 4 | 10 | {rowN (CMAJESKLS.RUSS.S SMITH) (V) CAPITOL NASHVILLE 19628 | 0
C.BLACK,J.STROUD (C.BLACK,S.EWING) (V) RCA 64961 FLUTTER © JACK INGRAM g
A S e oL ey g RGN 8 R o R R
. = - : SHE KNOWS ME BY HEART SEMINOLE
29 | 26 | 27 | 16 | NOTHIN’ LESS THAN LOVE ¢ THE BUFFALO CLUB | o @D 72| 1|5 M.MILLER,M.MCANALLY (B.SHORE,R WEST D MYERS) (C) (D) (V) CURB 56094/UNIVERSAL | ©°
B.BECKETT (W.TESTER,R YOUNG) RISING TIDE ALBUM CUT JUST TO SEE YOU SMILE TIM MCGRAW | gg |
30 | 36 | 8 | THANK GOD FOR BELIEVERS & MARK CHESNUTT | 39 70 | 69 | 73 [ 7 | BGALLIMORET.MCGRAW (M.NESLER.TMARTIN) CURB ALBUM CUT
M. WRIGHT (R.SPRINGER,M.A,SPRINGER,T.JOHNSON) (C) (D) (V) DECCA 72014 SPEN ARMS — T
GD| 25 | 31 | 12 ALL LIT UP IN LOVE © DAVID LEE MURPHY | 99 T1 | 70 |75 | 3 | G WaLKERUR P.WORLEY,C.RAYE (J.CAIN 5.PERRY) thicauM Ut | 10
T.BROWN (D.L.MURPHY) (C) (D) (V) MCA NASHVILLE 72008 > THE STONE & JOHN BERRY | 72
@ 3| 35 13 | HOLE IN MY HEART ¢ BLACKHAWK [ 39 NEW ! B.J.WALKER JR.,).BERRY (B.REGAN,D.MAYO) CAPITOL NASHVILLE ALBUM CUT
M.BRIGHT (D.CHILD,D.ROBBINS,V.STEPHENSON) (C) (D) (V) ARISTA NASHVILLE 13092 ONE SOLITARY TEAR SHERRIE AUSTIN | 73
WATCH THIS & CLAY WALKER LERE | — | 2 | ESeAY W.RAMBEAUX (S.AUSTIN.S.MANDILE (C) (D) (V) ARISTA NASHVILLE 13099
34 38 7 3
).STROUD.C.WALKER (A.SMITH,A,BARKER,R HARBIN) GIANT ALBUM EUT/REPRISE T EWD THE CALL LITTLE TEXAS | 73
WHAT IF IT'S YOU & REBA MCENTIRE . NEW ! ).STROUD,C.DINAPOLI,D.GRAU (T.RUSHLOW,W.ALDRIDGE) WARNER BROS. ALBUM CUT
37 | 50 | 3 3
R.MCENTIRE,J.GUESS (C.MAJESKI,R.E.ORRALL) {V) MCA NASHVILLE 72001 15 &5 NAKED TO THE PAIN & JAMES BONAMY 55
@ 35 | 37 g | PLEASE @ THE KINLEYS [ 35 J e 8 | 0.J0HNSON (D PFRIMMER R WOLD) (C) (D) V) EPIC 78675
R.ZAVITSON,T.HASELDEN,P.GREENE (T.HASELDEN) (C) (D) EPIC 78656
(]) 39 54 3 THE REST OF MINE @ TRACE ADKINS 36 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
. S.HENDRICKS (T.ADKINS,K.BEARD) CAPITOL NASHVILLE ALBUM CUT attain 3200 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
45 62 ki LAND OF THE LIVING PAM TILLIS 37 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. {T) Vinyl maxi-single availability. (V) Vinyl single avail-
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  S0undS

can
L1

®

z z
25 |5E| £o| 28 AP ER L
E2| 92| J2 | 28] TITLE LABEL & NUMBERDISTRIBUTING LABEL ARTIST E2 (32| 2| 28| TITLE LBEL & NUMBER/DISTRIBUTING LABEL ARTIST
A*xx*NO. Tx %% 14 13 8 12 | SHE’S GOT IT ALL BNA 64894/RCA KENNY CHESNEY
1 1 1 14 | HOW DO { LIVE A CuRs 73022 7 weeks at No. 1 LEANN RIMES 15 | 15 | 14 6 SOMEBODY SLAP ME MERCURY 574640 JOHN ANDERSON
@ 3 _ 2 YOU LIGHT UP MY LIFE CURB 73027 LEANN RIMES 20 19 10 | PEACE TRAIN FLIP IT 44000/ARK 21 DOLLY PARTON
3 2 2 19 | IT'S YOUR LOVE & CURB 73019 TIM MCGRAW (WITH FAITH HILL) 17 16 20 5 THANK GOD FOR BELIEVERS DECCA 72014/MCA NASHVILLE MARK CHESNUTT
4 | 4 | 3 | 16 | BUTTERFLY KISSES ® MCA NASHVILLE 72016 RAYBON BROS. 18 | 17 | 15 | 9 | HOLE IN MY HEART ARISTA NASHVILLE 13092 BLACKHAWK
5 | 5 | 4 | 16 | DRINK, SWEAR, STEAL & LIE REPRISE 17379/WARNER BROS. MICHAEL PETERSON 5| - 2 | WICHITA LIMEMAN COLUMBIA 78653/SONY i WADE HAYES
6 7 9 4 | PLEASE EPIC 78656/SONY THE KINLEYS 20 | 18 | 11 | 14 { HOW DO | LIVE MCA NASHVILLE 72015 TRISHA YEARWOOD
(D] 10 [ 10 | 7 | GOAWAY gra6as1arca LORRIE MORGAN NEWDP | [ | YOU WALKED IN BNA 64942/RCA LONESTAR |
8 6 5 K2} HERE'S YOUR SIGN (GET THE PICTURE) @ wARNERBROS. 17491 BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT 22 19 17 12 HERE'S THE DEAL/BUTTERFLY KISSES curs 73023 JEFF CARSON
9 8 7 4 LOVE IS THE RIGHT PLACE ASYLUM 64152/EEG BRYAN WHITE 23 2 22 24 | BETTER MAN, BETTER OFF ATLANTIC 83004/AG TRACY LAWRENCE
10 ) [ 66 | THE LIGHT IN YOUR EYES/BLUE CURB 76959 LEANN RIMES 24 | 21 18 13 | LUCKY IN LOVE ARISTA NASHVILLE 13083 SHERRIE AUSTIN
11 11 12 6 WE WERE IN LOVE MERCURY 574636 TOBY KEITH @ NEW D) I WARNING SIGNS WARNER BROS. 43934 BILL ENGVALL WITH SPECIAL GUEST JOHN MICHAEL MONTGOMERY
12)| 14 16 6 SHUT UP AND DRIVE MCA NASHVILLE 72012 CHELY WRIGHT (O Records with the greatest sales gains this week. @ Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 12 13 24 THIS NIGHT WON'T LAST FOREVER/SIX DAYS ON THE ROAD CURB 73016 SAWYER BROWN gzrrtr:frlr:::rtlligti?r::::ﬁ:lsS()Ju:]dr;égl:nlr:Jcr.NtS' with multimillion titles indicated by a numeral following the symbol. © 1997, Billboard/BP!
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COMPILED FROM A NATIONAL SAMPLE
- OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SOL]nd'Scan@
* i
SEPTEMBER 20, 1997 ™ Ill

[ =
: -
o2 ~ o S = ~ > o & =
gl'e |e z 8 gl 82 =z 8
2| 2| 9| < > =| 21 9|05 =
2 % |z € | ARTIST TITLE | = 215 | 2| €| ARTIST TITLE | &
(= 5 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a L 3 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
x% *NO. 1% % % 39 | 37 | 47 | KEVIN SHARP @ 143/ASYLUM 61930/EEG (10.98/15.98) IR MEASURE OF AMAN | 4
TRISHA YEARWOOD (l. 41 4] 54 | TRAVIS TRITT @ WARNER BROS. 46304 (10.98/16.98) THE RESTLESS KIND 7
1 ! — | MOANASHVILLE 70011 (1098/1698)  2weeksatNo,1  (SONGBOOK) A COLLECTION OF HITS ! .
2 | 2 [ 2 | 14 [ TIM MCGRAW cuRe 77886 (10.98/16.98) EVERYWHERE | | * % % PACESETTER % % %
46 | 42 | 76 | BRYAN WHITE A ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER | 7
3 3 1 61 | LEANN RIMES A’ CURB 77821 (10.98/15.98) BLUE 1 T
42 | 44 | 43 | 104 GREATEST HITS — FROM THE BEGINNING 3
4| 5 | — | 2 | COLLINRAYE @ scaicon THE BEST OF COLLIN RAYE — DIRECT HITS | 4 WARNER BROS. 46001 (10.98/16.98)
- - 43 | 43 | 39 | 71 | MINDY MCCREADY A BNA 66806/RCA (9.98/15.98) TEN THOUSAND ANGELS 5
5 4 3 20 | GEORGE STRAIT A?MCA NASHVILLE 11584 (10.98/16.98)  CARRYING YOUR LOVE WITH ME 1
6 | 7 [ 5 | 13 | NEAL MCCOY ATLANTIC 83011/4G (10.98/16.98) GREATESTHITS | 5 e T * % % GREATEST GAINER * % %
62 | 47 6 PATSY CLINE LIVE AT THE CIMARRON BALLROOM | 32
7 6 4 130 éﬁéﬁyaa'moE%ls 08) UNCHAINED MELODY/THE EARLY YEARS | | MGAINASIVIELESL5/SML 0 R AGES)
— VARIOUS ARTISTS
DEANA CARTER A’ 45 | 40 | 31 3 THE SONGS OF JIMMIE RODGERS — A TRIBUTE | 31
8 8 l 53 | CAPITOL NASHVILLE 37514 (10.9815.98) DID | SHAVE MY LEGS FORTHIS? | 2 % | 2 | 18| 2 f:,t;lgxc:;wm PP ——— COLLECT 9
()| 10 | — | 2 | MARTINA MCBRIDE kea 109816.98) EVOLUTION | 9 CURB 11583/MCA NASHVILLE (10.95/16.98) IoN
NESTAR BN .98/16.
10 9 6 6 CLINT BLACK RCA 67515 (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS 4 4 h 40 g LOh= STRARIEN opcapelloe ) CRAZY NIGHTS L3
VARIOUS ARTISTS
11 | 12 | 9 | 4 | LORRIE MORGAN Bna 67499/RCA (10.98/16.98) SHAKIN' THINGS UP | 9 48 | 47 | M| 8 | el ameRIch 3699 (10.98116.98) COWBOY UP — THE OFFICIAL PRCA RODEO ALBUM | 44
12 | 1 8 12 | LILA MCCANN ASYLUM 62042/EEG LILA 8 49 | 43 | 46 | 94 | VINCE GILL A MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS 3
13 14 12 45 | ALAN JACKSON A ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING | LOVE 1 50 49 45 | 72 | GEORGE STRAIT A?MCA NASHVILLE 11428 (10.98/16.98) BLUE CLEAR SKY 1
14 | 15 [ 10 | 14 | PAM TILLIS ARISTA NASHVILLE 18836 (10.98/16.98) GREATESTHITS | 6 51 | 51 | 83| 2 QQRGE’A'H'IZ";;/TG - GREATEST HITS...AND THEN SOME | 17
15 | 13 | 13 | 8 | DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16.98) GREATESTHITS | 8 (52)| 53 | 51 | 61 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) I STOLED THIS RECORD | 23
16 | 16 | 11 | 6 | BLACKHAWK ARISTA NASHVILLE 18837 (10.98/16.98) LOVE & GRAVITY | 8 (53)| RE-ENTRY | 5 | JOHN DENVER LEGACY 65183/5ONY (9.98 EQ/13.98) THE BEST OF JOHN DENVER LIVE | 47
17 | 17 | 14 | 22 | ALABAMA RCA 67426 (10.98/16.98) DANCIN' ON THE BOULEVARD 5 54 | 50 | 49 | 103 | TIM MCGRAW A? CURB 77800 (10.98/16.98) ALL | WANT 1
18 | 20 16 | 98 | ALAN JACKSON A®ARISTA NASHVILLE 18801 (10.98/16.98)  THE GREATEST HITS COLLECTION 1 55 | 54 | 52 | 63 | KENNY CHESNEY @ BNA 66908/RCA (10.98/15.98) ME AND YOU 9
19 | 19 | 15 17 | LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 9 5 | 55 | 68 8 KENNY ROGERS MAGNATONE 116 (10.98/16.98) ACROSS MY HEART | 26

20 18 21 8 MICHAEL PETERSON REPRISE 466 18/WARNER BROS. (10.98/16.98) @  MICHAEL PETERSON 18 @ 60 60 18 | ROYD. MERCER

d ?
CAPITOL NASHVILLE 54781 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 1 | 57

4 & & Qi TOBY KEITH MeRcRY 534536 11098 E/L6 58 HiiZe Ryt : 58 | 5 58 | 42 | MARK CHESNUTT @ DECCA 11529/MCA NASHVILLE (10.98/16.98) GREATEST HITS 18
L | 16 QRN CLAY WALKER ® GLANT 24674WARNER BR0S. (1098116 96) RUMOR HAS IT 4 59 | 6l 59 | 104 | GEORGE STRAIT A* MCA NASHVILLE 11263 (39.98/49.98) STRAIT OUT OF THE BOX 9
23 | 21 17 8 KENNY CHESNEY BNA 67498/RCA (10.98/16.98) | WILL STAND 10 60 | 6 66 B /\LABAMA rea cessa s050.58) SUPERMTS .47
24 | 25 | 27 | 21 | SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD 8 61 | 52 | 50 | 51 | JOHN BERRY CAPITOL NASHYILLE 35466 (10.9815.98) = 3
4] A 3 B! TRACE ADKINS @ CAPITaL MASHWLLE 37222 (10.98/15.5) DREAMIN' OUT LOUD 6 62 | 57 48 11 | JAMES BONAMY EPIC 67878/SONY (10.98 EQ/16.98) ROOTS AND WINGS | 25
2| 5| B | 50| emcioses WHAT| GO THE BEST ) 63 | 59 | 67 | 51 | YARIOUS ARTISTS 60 THE BEST OF COUNTRY SING THE BEST OF DISNEY | 17
21 | 27 | 24 | 34 | BILL ENGVALL @ WARNER BROS. 46263 (10.98/16.98) HERE'S YOUR SIGN 5 64 | o5 | &5 | 12 | ROYD. MERCER e e
28 | 31 | 29 | 44 | REBA MCENTIRE A MCA NASHVILLE 11500 (10.98/16.98) WHATIF T'syou | 1 CAPITOL NASHVILLE 54782 (9.98/15.98)
29 32 30 73 | BROOKS & DUNN A? ARISTA NASHVILLE 18810 (10.98/15.98) BORDERLINE 1 85 | 6 & - HOE SR G e SRR THE ROAD TO ENSENADA :
0 29 | 2 6 | JOHN ANDERSON MERCURY 536004 (10.98 EQ16.98) TAKINSTHE.cOUNTRY-BACK 19 66 | 58 | 55 | 49 | RICK TREVINO COLUMBIA 67452/SONY (10.98 EQ/15.98) LEARNING ASYOU GO | 17
3% | 32 | 50 | CLINT BLACK & RCA 66671 (10.9816.98) THE GREATEST HITS 2 6 68 | 62 | 12 | RICOCHET COLUMBIA 67773/SONY (10.98 EQ/15.98) BLINK OF AN EYE | 24
RE-ENTRY 7 SHERRIE AUSTIN ARISTA NASHVILLE 18843 (10.98/16.98) WORDS | 41
S § & . Sé-%liv’*séxﬁgmggﬁ EQ16.98) e e | I 69 | 65 61 46 | TRACY BYRD @ MCA NASHVILLE 11485 (10.98/16.98) BIG LOVE 12
33 | 35 33 67 | VINCE GILL A MCA NASHVILLE 11422 (10.98/16.98) HIGH LONESOME SOUND 3 70 | & 71 44 | DAVID KERSH CURB 77848 (10.98/15.98) GOODNIGHT SWEETHEART | 21
34 | 28 | 22 8 DWIGHT YOAKAM REPRISE 46690/WARNER BROS. (10.98/16.98) UNDER THE COVERS 8 71 | 67 | 64 | 24 | TANYA TUCKER CAPITOL NASHVILLE 36885 (10.98/16.08) COMPLICATED | 15
35 | 33 | 25 | 25 | TRACY LAWRENCE @ ATLANTIC 82985/AG (10.98'16 98) THE COAST IS CLEAR 4 72 | 73 | 74 | 56 | TY HERNDON ® £r(C 67564500y (10.98 E2/15.98) LIVING IN A MOMENT 5
3 | 34 | 26 | 94 | GARTH BROOKS A* CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1 RE-ENTRY | 50 | LORRIE MORGAN @ BNa 66847/RCA (10.98/16.98) GREATER NEED )
3| 37 | 36 | 2 | AN R &y ION STATION SO LONG SO WRONG | 4 74 | 75 | — | 83 | PATTY LOVELESS @ epc 67269/50NY (1098 EQ15.98)  THE TROUBLE WITH THETRUTH | 10
38 | 38 | 35 | 12 | CHRIS LEDOUX CAPITOL NASHVILLE 52775 (10.98/16.98) LIVE | 26 RE-ENTRY | 13 | VARIOUS ARTISTS K-TEL 6221 (7.98/11.98) HOT COUNTRY ‘97 | 51

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with muitimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and alt other CD prices, are equivalent
prices, which are proiegted 1rgm wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1997, Billboard/BP!
Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-"mrd 0 n““‘"] ala n “ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SouridISceirlm
I ® ™ SEPTEMBER 20, 1997
2 g
x x Sy x x Se
28 | 24 | ARTIST TITLE | 25 24| 24 | ARTIST TITLE| 25
=3 5 = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= 2| 33 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 1 GARTH BROOKS A° CAPITOL NASHVILLE 29689 (10.98/15.98) 13 weeks at No. 1 THE HITS | 143 14 25 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 40
2 5 WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 164 15 | 14 | THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 411
3 | 2 | SHANIA TWAIN A MERCURY 522886 (10.98 E/16.98) THE WOMAN IN ME | 135 16 | 15 | GARTH BROOKS A CAPITOL NASHVILLE 96330 (10.98/15.98) ROPIN' THE WIND | 189
4 | 6 | CHARLIE DANIELS @ EPIC 64182/S0NY (5.98 EQ/9.98) SUPERHITS | 147 17 | 12 | COLLIN RAYE A EPIC 67033/SONY (10.98 EQ/15.98) | THINK ABOUT YOU | 107
12
5 | 3 | GARTHBROOKS A™ CAPITOL NASHVILLE 93866 (9.96/13.98) NOIRENCESTH e 18 | 19 | REBA MCENTIRE A MCA NASHVILLE 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | 206
6 4 PATSY CLINE A’ MCA NASHVILLE 12* (7.98/12.98) 12 GREATEST HITS | 546
19 16 GARTH BROOKS A°® CAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES | 133
1 8 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98} GREATEST HITS, voL. 1 | 174
20 | 20 HANK WILLIAMS A MERCURY 823293 (7.98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 159
8 7 TIM MCGRAW A° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 181
2 . " . N
9 9 GEORGE STRAIT A® MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 260 R (9'98/1?'98) NOW THAT I'VE FOUND YOU: A COLLECTIO 135
10 | 10 | ELVIS PRESLEY A’ RCA 67462 (11.98/16.98) ELVIS' GOLDEN RECORDS | 4 22 | 21 | ALABAMA A RCA 66410 (10.98/1598) GREATEST HITS VOL. Il | 153
11 | 18 | GEORGE JONES A EP(C 40776/SONY (5.98 EC/2.98) SUPER HITS | 337 23 | — | FAITH HILL A’ WARNER BROS. 45872 (10.98/16.98) ITMATTERS TO ME | 105
12 13 VINCE GILL A? MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 170 24 23 PATSY CLINE A MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY | 162
13 11 GARTH BROOKS A" CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS | 336 25 24 TRACY BYRD A’ MCA NASHVILLE 10991 (10.98 15.98) NO ORDINARY MAN | 169

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Biliboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording Industry Assn. Of Amenca (RIAA) certification for sales of 500,000 untts. A RIAA certification for sales of 1 mil-
lion units, with multimillion sellers indicated by a numeral foliowing the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Eﬁ indicates past Heatseeker title.
© 1997, Billboard/BPI Communications and SoundScan, Inc.
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N.Y. Salsa Fest Goes Overhoard; Wamer Brasil Racks It Up

WHEN 10 IS NOT A 10: From the
onset, the 22nd installment of the
New York Salsa Festival on Aug. 30
had a different vibe about it.

First of all, the annual music fest
was being staged not at its tradi-
tional locale of Madison Square Gar-
den but at the Continental Airlines
Arena in East Rutherford, N.J., the
move due to a women’s pro basket-
ball game that never happened.

Apart from a new venue, the fes-
tival also was doubling as the 10th
anniversary of RMM Records. The
label president, Ralph Mercado—a
long-time promoter of tropical shows
in the New York area—was faced
with the daunting task of celebrat-
ing the label’s history by presenting
as many acts from its roster as pos-
sible, while trying to maintain a
semblance of spontaneity that would
entertain the sellout crowd.

As Mercado assumed his usual
position stage left with wristwatch
in close eyeshot, he somehow shoe-
horned more than 30 artists into a
four-hour, 45-minute concert, whose
sheer numbers and size precluded
the show-stopping performances
that have become the festival’s call-
ing card.

To be sure, it was a treat to catch
a stellar array of famed salseros,
such as Tito Nieves or Tony Vega,
contributing a
song or tribute
medley during
the same evening.

And there was a

crowd-pleasing

improvisational

duo or two, as ;
well. During a ) l'
steamy rendition
of the mambo
classic “La Paella,” singer José “El
Canario” Alberto played air flute
with his braying whistling notes,
while flutist Dave Valentin
answered with humor and expertise.

And salsa diva India cut loose
nicely in her first onstage perfor-
mance with salsa queen Celia Cruz
on “Mar Y Candela.” Cruz was
warmly greeted by the mostly Puer-
to Rican/Nuyorican house—even
though she caused a bit of a ruckus
on the island in August when she
refused to perform at a salsa show
there—but India may have been
away from the salsa scene too long,
if judged by the tepid response she
garnered.

But other than Marc Anthony’s
show-closing pair
of songs and
newcomer Mi-
chael Stuart’s
zesty, hip-hop/
salsa combo, the
smoothly paced
festival failed to
elicit a certain
tension in the
audience, when it
was expecting more fireworks than
the occasional barrage of smoke and
fire blasting up from the stage floor.
Even when Anthony (who now clear-
ly rules the salsa roost in Nueva
York) took the stage, only half of the
15,000 in attendance were there to
see it.

Mercado really was in a no-win sit-
uation, but that will likely be reme-
died with a concise home video due

JOSE ALBERTO

MICHAEL STUART

by John Lannert

out later this year. He wanted to
simultaneously
fete RMM'’s vet-
eran tropical ar-
tists and intro-
duce the label’s
new tropical tal-
ent and Latin.jazz
artists. But Mer-
cado showcased
too many lesser-
known tropical
and Latin jazz acts to an audience
that was eager to see and hear their
long-standing salsa favorites.

Mercado did wisely insert such
gifted Latin jazz artists as Hilton
Ruiz and Humberto Ramirez into
performances of its salsa talent. In
addition, RMM’s best-known star,
Tito Puente, and conguero supreme
Giovanni Hidalgo got busy in a too-
short series of well-received solo
exchanges. Other artists who drew
howls and cheers were pop/mer-
engue act Limite XXI and salseros
Miles Peita and Domingo
Quifiones.

A deserved high five goes out to
Isidro Infante, the festival’s musi-
cal director, who somehow managed
to sneak a solo or two himself while
conducting an orchestra that was up
to the task of supporting a wide
variety of singers.

As for next year’s event, let’s hope
it’s back at the cozier Garden, where
the traveling distance is shorter.
Let’s hope the show will be too.

MARC ANTHONY

H ONORING BEN JOR: Fans of
Brazil’s funk/samba pioneiro Jorge
Ben Jor will be pleasantly surprised
with his next dise, due in October.
The as-yet-untitled CD will be a
tribute to Ben Jor that will contain
his greatest hits as sung by an ar ray
of Brazilian notables.

Ben Jor will contribute only hlS
distinctive vocals to the project.
Among the other artists included on
the disc are labelmate Cidade
Negra (“O Homem Da Gravata
Florida”) and EMI Odeon-Brasil
stars Fernanda Abreu (“Mas Que
Nada”) and Carlihnos Brown
(“Charles Anjo 45”). Also expected
to chip in guest appearances are
Sony’s superstar reggae/pop act
Skank and EMTI’s internationally
noted chanteuse Marisa Monte.

WARNER BRASIL BOOMING:
Resurgent Warner Brasil is cooking
at retail with hit albums on its WEA
Music and East West/Continental
imprints. Among the sets selling
strongly on WEA Music are by rock
stars Titas, pop/soul veterans Kid
Abelha, and funk/soul songstress
Sandra De Sa.

East West/Continental’s top acts
include sertaneja stalwarts Lean-
dro & Leonardo (consistent plat-
inum sellers who are working on a
new disc), sertaneja veterans Joao

Paulo & Daniel, and samba pagode
group Katinguelé.

Another big seller, WEA's revered
rock act Barao Vermelho, is in New
York remastering its 11 albums for
a reissue set commemorating its 15-
year career. Also in New York is S4,
who is filming a clip for her next sin-
gle, “Vamos Viver,” with director
Jodele Larcher.

Just released on East West/Con-
tinental is “A Sele¢do De Ouro Do
Ronaldihno,” a collection of festive
samba, pop, and axé entries, includ-
ing Jorge Ben Jors “W/Brasil” and
Companhia Do’ Pagode’s “Na
Boquinha Da Garrafa,” which were
chosen by Brazil’s superstar soccer
player Ronaldinho. One track was
written as a tribute to Ronaldinho,
and he will donate money generated
by the album sales to the Children’s
Care Institution.

Just out on East West/Continen-
tal is Olodum’s latest disc “Liber-
tade.” Also at retail is “Batuque,”
the third East West/Continental disc
by Fruta Quente. The northern
Brazilian neatly blends Amazon-

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
16 ACEPTA MI ERROR (Edimonsa, ASCAP)

38 AMAME (Vander, ASCAP)
12 AMOR NARCOTICO (Copyright Control)
6 DESESPERADAMENTE ENAMORADO (Latin Teddy
Songs, SESAC)
7 EL OESTINO (BMG Songs, ASCAP)
17 ESTATUA DE MARFIL (Fonomusic, SESAC)
14 ES VERDAD (Flamingo)
40 FUE SU VOZ (Copyright Control)
10 HE TRATADO (PMC, ASCAP)
8 HOY ME HE VUELTO A ENAMORAR (Lanfranco,
ASCAP)
19 JEFE DE JEFES (TN Ediciones Musicales, BMI)
22 LA INCERTIDUMBRE (BMG Songs, ASCAP)
13 LA QUIERO A MORIR (Karen, ASCAP)
18 LAS LAGRIMAS DE MI ALMOHADA (EMI Blackwood,
BMI)
3 LO MEJOR DE MI JKMC)
4 MIENTE (Fonomusic, SESAC)
24  MIS DOS PATRIAS (TN Ediciones, BMI)
9 MI ULTIMO ADIOS (Marsosa, SESAC)
36 MOTIVOS (Fonomusic, SESAC)
11 NO PRETENDO (STEAL YOUR HEART) (FIPP. BM!)
25 NO TE PIDO MAS (Copyright Control)
23 NUBE VIAJERA (Rightsongs, BMI)
39 PERO TE AMO (Ernesto Musical)
27 PERSONA IDEAL (Copyright Control)
1 POR DEBAJO DE LA MESA (Tillandsia, ASCAP)
33 QUE SE TE OLVIDO (Unimusica, ASCAP)
15 QUE SOLO ESTOY SIN Ti (Mas Latin, SESAC)
34 QUE TE HAS CREIDO (Peer, ASCAP)
37 A QUE VINE (Fonovisa, SESAC)
30 QUISIERA (2000 Amor)
20 QUIT PLAYING GAMES (WITH MY HEART) (Zomba,
ASCAP/Creative, ASCAP/Megasongs, ASCAP)
32 REGRESA A MI (UN-BREAK MY HEART) (Realsongs,
ASCAP)
29 SEGUIRE (Unimusica, ASCAP)
5 SITU SUPIERAS (Foreign Imported, BMI)
35 SOLO CONTIGO (Huina)
21 SUFRO POR AMARTE (Garmex)
28 TAL VEZ ES AMOR (TALVEZ SEJA AMOR) (Sony
Discos, ASCAP/EMI Aprit, ASCAP)
2 TE SIGO AMANDO (BMG Songs, ASCAP)
31 VIVIR SIN ELLAS (Copyright Control)
26 YA ME VOY PARA SIEMPRE (EMI Blackwood, BM1)

rooted boi sounds with Afro-
Caribbean Latin grooves, salsa, and
merengue.

Maércio Mello, a singer/song-
writer who penned one of Daniel
Mercury’s biggest hits, “Nobre
Vagabundo,” has just put out his
WEA premiere, “Uma Tonelada De
Amor.” Also out on WEA is “Manda
Me Chamar” by drop-dead gor-
geous, pop/axé singer Simone
Moreno.

Splendid singer/songwriter Zélia
Duncan is in the midst of a con-
cert/promo tour of Japan to support
her latest WEA album, “Intimidade.”

ONE LAST TIME: Balboa Rec-
ords’ long-time ranchero notable
Antonio Aguilar and his son Pepe
are booked to perform for the last
time together on Sunday (14) at the
“Budweiser’s Independence Day Cel-
ebration” at Whittier Narrows in El
Monte, Calif. Also scheduled to per-
form at the day-long event are Sony
Latin’s hot teenage pop songstress
Fey, BMG’s star crooner Cristian,
Fonovisa’s banda group Banda
Limén, and Aguilar’s son Antonio
Jr. The 12th edition of this music fest
is hosted by Los Angeles’ No. 1 sta-
tion, KLVE-FM, and its sister out-
lets, KSCA-FM and KTNQ-AM.

STATESIDE BRIEFS: Four years
since the release of “Los Machos
También Lloran” by Fonovisa’s
Banda Machos, the album has been
certified gold by the RIAA ... WEA
Latina’s Café Tacuba is slated to
debut on U.S. Anglo television Sat-
urday (13) when the Mexican rock

stars appear on PBS-TV’s “Sessions
At West 54th” ... MTV Latin Amer-
ica has named Anglo rocker Jon
Bon Jovi as its artist of the month
.. Sony Discos/Sony Tejano notable
Eddie Gonzilez, whose music is
catching fire in Costa Rica, is slat-
ed to embark on a promo tour of that
country beginning Sept. 28. Also,
Gonzilez is booked perform Oct. 29
at the Expo Guadalupe in Monter-
rey, Mexico . .. KVAR-FM Dallas
and KXEW-AM Tuecson have been
added to the list of stations report-
ing to Hot Latin Tracks. KPHX-AM
Phoenix and KBNO-AM Denver
have been deleted from the list.

SERTANEJA’S MILLION-UNIT
DUO: On Sony 2, Sony Brasil
shipped 1 million units of the latest
self-titled disc by Zezé Di Camar-
go & Luciano. In an unusual move,
the megastar sertaneja duo sang the
first single of the new album on the
night of Sept. 1 in S&o Paulo, Brazil.
The track is taken from the popular
TV variety show “Hebe.”

The pair later visited the five
major wholesalers in Sio Paulo that
were largely responsible for the
huge shipout number. Sdo Paulo
wholesaler Universal purchased
100,000 units alone. In recognition
of Universal’s faith in the CD, Sony
honored the wholesaler with a gold
album. The honor corresponded to
the formal gold certificate awarded
to albums that sell 100,000 units.

Assistance in preparing this column
was provided by Enor Paiano in Sdo
Pawlo.
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i 1 st Data Systems
‘ A ™ r /7 7 J
§ A,N, Q S, ‘ COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
* G Mundo Musiis | z DATA SYSTEMS' RADIO TRACK SERVICE. 108 LATIN MUSIC STATIONS ARE
1 el ritms pexfects | < «|ls |%F ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
- 23| BE| 29|25 | ARTIST TITLE
F2 (32| 2|25 | LABELPROMOTION LABEL PRODUCER (SONGWRITER)
*x *NO. Txx*
1 1 1 8 | LUIS MIGUEL ¢ POR DEBMO DE LA MESA
LATINA 3 weeksat No. 1 LMIGUEL (A MANZANERD)
2 | 3 | 3 | 15 | JUAN GABRIEL TE SIGO AMANDO
ARIOLA/BMG JL.GABRIEL {J.GABRIEL)
@ 2 R 9 CRISTIAN LO MEJOR DE MI
ARIOLA/BMG R.PEREZ (R.PEREZ)
0 re e U e 0 4 ) ) 3 ENRlQUE IGLESIAS MIENT
FONOV R.PEREZ-BOTIJA (R.PEREZ-BOTLIA)
@ NEW)D 1 ALE.IANDRO FERNANDEZ SI TU SUPIERAS
SONY DISCOS/SONY E.ESTEFAN JR. K SANTANDER (K SANTANDER)
]’h h h 6 | 4 | « | 12| JORDI ¢ DESESPERADAMENTE ENAMORADO
FONOVISA DYANGO {P.MARTINEZ)
rOU? t e ”e 7 | 7 | 15 | 21 | JUAN GABRIEL/ROCIO DURCAL EL DESTINO
ARIOLA/BMG J.GABRIEL E.OKAMURA (J.GABRIEL)
5 5 7 FRANKIE NEGRON HOY ME HE VUELTO A ENAMORAR
WEACARIBE/WEA LATINA LEM (J.LPILOTO)
9 | 6 | 6 | 12 | MARCOANTONIO SOLIS MI ULTIMO ADIOS
FONOVISA M.A.SOLIS (M.A.SOLIS)
VICTOR MANUELLE HE TRATADO
NEW D 1 | SoNY TROPICAUSONY S GEORGE (V.MANUELLE)
@ q 3 13 GLORIA ESTEFAN NO PRETENDO
EPIC/SONY E.ESTEFAN JR. K. SANTANDER (G ESTEFAN K SANTANDER)
@ 14 2% 4 CHICH! PERALTA + SON FAMILIA & AMOR NARCOTICO
CAIMAN C.PERALTA (J.FELIX)
13 3 18 3 DLG LA QUIERO A MORIR
SONY TROPICAL/SONY S GEORGE (F.GABRIEL)
LOS TUCANES DE TUUANA ES VERDAD
15 | 40 | 3 | faitann G.FELIX (M.QUINTERO LARA)
BANDA EL RECODO QUE SOLO ESTOY SIN TI
13 110 | 11 1 ooy G.LIZARRAGA (M.ASOLIS)
% | u | 13| | Los TEMERARIOS ACEPTA M| ERROR
FONOVISA AANGEL ALBA (G A.ALVA)
VICENTE FERNANDEZ ESTATUA DE MARFIL
19 | 21 | 7 | Sonvpiscosisony " P.RAMIREZ (M.URIETA) |
2 | — | 4 | FEY LAS LAGRIMAS DE MI ALMOHADA
& SONY LATIN/SONY J RFLOREZ (J.R FLOREZ.F MARUGAN)
19 [ 10| 7 | 7 | LOSTIGRES DEL NORTE JEFE DE JEFES
FONOY TN INC. (T.BELLO)
20 12 37 3 BACKSTREET BOYS L 4 QUIT PLAYING GAMES (WITH MY HEART)
JIVE M.MARTIN K LUNDIN (M.MARTIN HCRICHL OW)
21 16 16 3 LOS HURACANES DEL NORTE SUFRO POR AMARTE
| FONOVISA G.GARCIA (M.RUBALCAVA)
@ 25 1 9 JUAN GABRIEL/ROCIO DURCAL LA INCERTIDUMBRE
Jt ARIOLAVBMG J.GABRIEL F.OKAMURA (J.GABRIEL)
@ 39 | 20 1 ALEJANDRO FERNANDEZ & NUBE VIAJERA
| SONYDISCOS/SONY P.MARTINEZ (MASSIAS)
LOS TIGRES DEL NORTE MIS DOS PATRIAS
NEW) 1 | Fonovisa - __ TNINC. (EVALENCIA)
@ 31 2 EDNITA NAZARIO NO TE PIDO MAS
_EMI LATIN - E.NAZARIO K.C.PORTER {J.M. PURON)
26 | 17 | 14 | 24 | LOS TEMERARIOS & YA ME VOY PARA SIEMPRE
| <9 FONOVISA AANGEL ALBA (J.V.FLORES}
@ RE-ENTRY 2 ADOLESCENT’'S ORQUESTA PERSONA IDEAL |
SONY TROPICALSONY L.M.PORF| BALOA (L.M.PORFI BALOA)
[ 28 | 2 J 12 | 5 | CHAYANNE TAL VEZ ES AMOR
B SONY LATIN/SONY RFOSTER (A.CESAR P S.VALLE) |
TONO ROSARIO & SEGUIRE
NEw ’ 1 WEA LATINA o Y.CASADO.T.ROSARIO (R.SOLIS}
VICTORIA & QUISIERA
30 2 23 8 FONOVISA R.LIVH(R.LIVEJ MARCELD)
INTOCABLE VIVIR SIN ELLAS |
31 130 | 29 | 10 | gi'ar - _ JLAYALA (DARIAN)
34 2 5 JAILENE & REGRESA A M|
EMI LATIN H.JIMENEZ (D.WARREN)
33 | 28 | 24 | 10 | BANDAEL LIMON QUE SE TE OLVIDO
FONOVISA M.CONTRERAS (P.GARZA} |
40 2 SERGIO VARGAS & QUE TE HAS CREIDO
RCA'BMG M.TEJADA (M.LAURET)
% | 18| _ | 19 | GRUPOLIMITE SOLO CONTIGO
POLYGRAM LATINO - _ J.CARRILLO (A.VILLAREAL)
MOJADO & MOTIVOS
WO D WIDE LEASE SE E E I 36 % % 16 FONQVISA L.LOZANO (F.BARRIENTOS, L.LOZANO}
R I A= l( E, . P I IVI B ; FUERA DE LIGA A QUE VINE
" R 997 NEW’ 1 FONOVISA R.NAZARIOQ (M.ARZE)
LOS MISMOS AMA
RE-ENTRY 6 EMI LATIN LOS MISMOS (R.DAMIAN)
TODAY INDIA IS THE #I SELLING FEMALE SALSA ARTIST IN THE RE-ENTRY | 12 gﬁg‘\?& MAGUEY s,sﬁﬁ'ioo(ﬁoﬁmcﬂ
< o5/ JOSE JAVIER SOLIS FUE SU VOZ
WORLD! HER LAST ALBUM, “DICEN QUE SOY”, CONTAINED 4 #I | 3 BNl JOSE ) Pe—.L R
9,
SINGLES IN BILLBOARD’S TROPICAL/SALSA CHARTS AND SIX TOP 10! TROPICAL/SALSA REGIONAL MEXICAN
« ' 26 STATIONS 23 STATIONS 69 STATIONS
RELEAS RE Fl TE AIN OT JSALS 1 LUIS MIGUEL WEA LATINA 1 FRANKIE NEGRON WEACARIBE/WEA 1 MARCO ANTONIO SOLIS
HER NEW LEASE SOB R EL GO™ CONT S IO H S A POR DEBAJO DE LA MESA LATINA HOY ME.. FoNovSA M ULTIMO ADIOS
2 CRISTIAN ARIOLABMG 2 VICTOR MANUELLE SONY 2 LOS TUCANES DE TIJUANA
TRACKS POSSESSING InDI1A S CHARISMATIC VOCAL STYLINGS AND LO MEJOR DE MI TROPICALSONY HE TRARADO EMILATIN ES VERDAD
. S . 3 JUAN GABRIEL ARIOLA/BMG 3 lﬁgls EI)VIEIgU%LDVEEfA LATINA 3 .llé!AN ((S)AB'GIELD;gIOLNBMG
YRICAL APPEAL SIMILAR TO ME ‘| ) UE TE SIGO AMANDO R DEBAJ TE SIGO AMAN
L C PE S HER GA Hrr’ ICEN Q OY * 4 JORDI Fonovisa DESESPER- 4 B!‘.% lleRE GBORGI\SI/(S)ONY 4 BANDSUEEL ROECOOé)SO BONO»
ADAMENTE ENAMORADO. IERO A MORIR VISA SOLO ESTOY. ..
INDIA RETURNS WITH THE SAME SENSUAL SALSA AND R&B 5 GLORIA ESTEFAN EPIC/SONY | 5 CHICHI PERALTA + SON 5 VICENTE FERNANDEZ SONY
NO PRETENDO FAMILIA CAIMAN  AMOR. 6 Eggo]gés&r&A,Eﬁgl-s\TUA DE
6 ENRIQUE IGLESIAS FONO- 6 CRISTIAN ARIOLA/BMG FONOVISA
RHYTHMS BUT MORE AGGRESSIVE. vISA MIENTE LO MEJOR DE MI ACEPTA MI ERROR
. 7 JUAN GABRIEL/ROCIO DUR- 7 BACKSTREET BOYS JivE 7 LOS TIGRES DEL NORTE
“SOBRE FUEGO” FEATURES THE SALSA VERS F CELINE 8 ALEJANDRO FERNANDEZ | 8 ADOLESCENT'S ORGUESTA' | 8 ENRIGUE IGLESIAS rone
L E ADOLI . FONO-
OB EL S E A IONS O EL SONY DISCOS/SONY  SI TU... 9 soéqr: BROR%%AK;%O{;V PERSON.. . \Iilgg l\{l}lgxgi e
Io € b5 Io € b5 9 FEY SONY LATIN/SONY  LAS T 10 WEA LATINA H NES DEL
Di10oN’s “POWEROF LOVE”, CHAKA KHAN’S “THROUGH THE FIRE LRGRIMAS DE M. ZEQUIRE NORTE FonoVIsA  SUFRO. .
b) )
o ‘THI PL 5 10 gﬁgmgngm ggvs#ns QuIT | 10 gﬁlﬁg V:?%Qélgcowm 10 ALEJANDRO FERNé\INT[l)JEZ
A Iq I ‘A F I I / I l]vl E “} E l E A b I H (WITH... H SONY DISCOS/SONY
GE BO Sa S L BE S ETER™, D E 11 CHAYANPEE SONY LATINSONY | 11 JAILENE EM! LATIN 11 LOS TlGREﬁISEDLO g%RTE s
TAL VEZ ES AMOR REGRESA A M| FONOVISA ATRI
EXTRAORDINARY DUET WITH CELI A CRI 77, ENTITI ,ED, “l A VOZ DE 12 Egmg/;%zmlso EMILATIN | 12 ;UQEUREAV?EELIGA FONOVISA 12 WT%CQRLE: EM) LATIN
NO TE PIDO MA Vi L
b}) 13 FUERA DE LIGA FONOVISA 13 TITO ROJAS M.P 13 BANDA EL LIMON FONOVISA
LA EXPERIENCIA”. A GUE INE POR ESA MUJER GUE SE TE OLIDO
14 RADIO PIRATA FONOVISA 14 RADIO PIRATA FONOVISA 14 LOS TEMERARIOS FONOVISA
NO ME DEJES ASI NO ME DEJES ASI YA ME VOY PARA SIEMPRE
15 CHICH PERALTA; SOON 15 INéDIA RN e LA 15 GRUPO LIMITE POLYGRAM
H 2 FAMILIA CAIMAN _AMOR ME CAN. R LA OTRA LATINO SOLO CONTIGO
RMM RE(ORDS & V|D£° (ORP' S 568 BROADWAY = NY( |°°|z = zlz'ng'zszs = FAX' 925-6“" = wEBSIT[' www'RMMRE(ORDS'(OM (D Records showing an increase in audience aver the previous week, regardless of chart movement. A record which has been on the chart for
more than 20 weeks will not receive a bullet, even If it registers an increase in detections. Greatest Gainer indicates song with largest audience

Frowlh If two records are tied in audience size, the secord being played on more stations is placed first. Records below the top 20 are removed
tom the chart atter 26 weeks. © 1997 Billboard/BPI Communications, Inc.
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Top Jazz Alhums.

a‘J é g COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK
g 2 |- SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY soundscan )
X o

[%2) = W

2 | 5 [H<| ARTIST il TITLE

I | = |£35| LaseL & NumBERDISTRIBUTING LABEL l I

* x *NO. 1% % %

1 1 | 2 | DIANAKRALL  IMPULSE! 233/GRP E a:/egké étswéé

2 21 THE MANHATTAN TRANSFER  ATLANTIC 83012/AG STTTE
@ 16172 LOUIS ARMSTRONG  RCA VICTOR 68486 ERERTES T

VARIOUS ARTISTS  GRP 9881

PRICELESS JAZZ SAMPLER

SOUNDTRACK

HERBIE HANCOCK & WAYNE SHORTER  VERVE 537564

1+1

PANGAEA 3607 1/CAPITOL
LEAVING LAS VEGAS

CHARLIE HADEN & PAT METHENY
VERVE 537130 BEYOND THE MISSOURI SKY (SHORT STORIES)

3 q 52 | ROYAL CROWN REVUE  WARNER BROS. 46125 MUGZY'S MOVE

9 R g@legngusm TWO FOR THE ROAD - THE MUSIC OF HENRY MANCINI

10 | 8 | g | CLARENCE “GATEMOUTH” BROWN  VERVE 53761 RIS

11 | 12|12 | LOUIS ARMSTRONG  Grp 9872 PRICETESShALs

12 | 11| 2 | PAT MARTINO  BLUE NOTE 37627/CAPITOL IRSIDES O
@ 21 4 T.S. MONK  N2K ENCODED 10017

MONK ON MONK |

ELLA FITZGERALD & LOUIS ARMSTRONG

(@3) |NEwD |

14 172 VERVE 53790 THE BEST OF ELLA FITZGERALD & LOUIS ARMSTRONG ON VERVE
15 | 10| 31| TONY BENNETT
| COLUMBIA 67774 TONY BENNETT ON HOLIDAY - A TRIBUTE TO BILLIE HOLIDAY
16 | 14| 73 | DIANA KRALL
IMPULSE! 182/GRP ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO)
20 | 11 | ELLA FITZGERALD  GRP 987
“o000 - PRICELESS JAZZ |
{ 18 |13 | 14 | ROY HARGROVE'S CRISOL  VERVE 537563
e B HABANA
RA W N UE NOTE 32861/CAPITOL R
19 | 18| 79| CASSANDRA |Lsg BLUE NOTE 32861 B | MOON DAUGHTER
[ 20 . 15 ] 17 | JOHN COLTRANE  Grp 0874 PRICELESS JAZZ
21 21| 12 | WYNTON MARSALIS & THE LINCOLN CENTER JAZZ ORCHESTRA
L COLUMBIA 57694 BLOOD ON THE FIELDS
o | BILLIE HOLIDAY creoe71
2 18] gresen PRICELESS JAZZ
MIKE STERN  ATLANTIC 83036

_ GIVE AND TAKE |

24]22

FRANK SINATRA WITH THE RED NORVO QUINTET
BLUE NOTE 37513/CAPITOL LIVE IN AUSTRALIA, 1959

'@ B\

RE ENTRY

TOP CONTEMPORARY JAZZ ALBUMS..

THE MCCOY TYNER TRIO WITH SYMPHONY

IMPULSE! 197/GRP WHAT THE WORLD NEEDS NOW |

*x % *NO. 1% x %

1 1| a9 KENNY G A?  ARISTA 18935 49 weeks at No. 1
THE MOMENT
BONEY JAMES  WARNER BROS. 46548 [{R
_2 2 15_’ 548 U8 SWEET THING
3 4120 GATO BARBIERI  coLuMBIA 67855
I - - QUE PASA
4 3111 FOURPLAY  WARNER BROS. 46661
| * THE BEST OF FOURPLAY
5 516 JOE SAMPLE  WARNER BROS. 46572
i SAMPLE THIS |
6 615 EARL KLUGH  WARNER BROS. 46471
R B B THE JOURNEY
RICK BRAUN  BLUEMOON 92743/AG R
RERREE o o BODY AND SOUL |
| 8 9 8 NANCY WILSON COLUMBIA 67769
| | - IF | HAD MY WAY
@ 12 T 8 PATRICE RUSHEN  DISCOVERY 77065
SIGNATURE |

| vARIOUS ARTISTS

1.E. MUSIC 533893/VERVE
10 (1026 ? A TWIST OF JOBIM
11 8 4 ROBBEN FORD STRETCH/BLUE THUMB 7011/GRP
TIGER WALK
PAUL TAYLOR  COUNTDOWN 17755/MLG
12 | 1316 v e PLEASURE SEEKER
SPYRO GYRA RP 9867
RN LR _G__ B 20/20
14 1524 0 AL JARREAU  WARNER BROS. 46454
BEST OF AL JARREAU

| AVENUE BLUE

| BUCKSHOT LEFONQUE

COLUMBIA 67584
MUSIC EVOLUTION

BLUEMOON 92768/AG

| NIGHT LIFE
GRP 9885 THE VERY BEST OF GEORGE HOWARD AND THEN SOME
PETER WHITE  coLumBiA 67730 B
18 21|59 s CARAVAN OF DREAMS
KEIKO MATSUI  counNTDOWN 17750/ULG (B
E’ 19750 ° _-U o - DREAM WALK
AVE KOZ  CAPITOL 32798
20 |1|w|P e OFF THE BEATEN PATH
21 20132 INCOGNITO  TALKIN LOUDNERVE FORECAST 534395/VERVE
e BENEATH THE SURFACE
@ RE-ENTRY| MEDESKI MARTIN AND WOOD  GRAMAVISION 79514/RYKODISC

SHACK-MAN

3| 2| %

NUYORICAN SOUL  GIANT STEP/BLUE THUMB 1130*/GRP

NUYORICAN SOUL

822

EVERETTE HARP  BLUE NOTE 53068/CAPITOL

WHAT'S GOING ON

RE-ENTRY

RAY OBIEDO  WINDHAM HILL JAZZ 11189

SWEET SUMMER DAYS |
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Artists & Music

Wooten Sets Up Shop On The Road

ROAD WORK: Bassist Victor Wooten
is a busy guy. He leads his own ensem-
ble but spends much of the year as part
of Béla Fleck & the Flecktones. That
makes him a nonstop traveler.

So to work on his latest record,
“What Did He Say?” (Compass),
Wooten took the studio out on the road
with him. When I say studio, I mean a
Roland VS 880 portable hard disc
recorder. He did the bass parts on the
bus or in a hotel, and all the horn parts
in dressing rooms. “Then I'd bring the
stuff home to Nashville, syne it up to
a Tascam machine, and have J.D.
Blair add the drum parts,” says
Wooten. “I’'m sure there are audio-
philes who’ll spot the difference
between this and a larger production,
but average people don't listen for
that kind of stuff. I think it sounds
great.”

BLUE

NOTES

by Jim Macnie

“What Did He Say?” is funk heavy,
pop savvy, and lots of fun. And it’s made
a mark on Billboard’s Contemporary
Jazz Albums chart. Making musie that
zigzags through categories comes nat-
urally for Wooten. “The jazz guys I idol-
ize were experimenting in their day—
stretehing and going where their hearts
took them. In a sense, I'm doing the
same thing. My goal is not really to be a
Jjazz musician but the best possible
musician, period. That often takes me

down the jazz route. To leave any kind
of music out is to take a shallow
approach.”

Sometimes the blend is overt: “What
Did He Say?” has a swinging solo spot
on “Cherokee” that finds Wooten living
up to his rep as the world’s most nimble
electric bassist. Sometimes it’s implied:
“The Loneliest Monk” is a poem/song
about the pianist known as the High
Priest of Bebop. “It’s just my offbeat
tribute to Thelonious,” Wooten says,
“an indirect tip of the hat.” “What Did
He Say?” was released Aug. 19.

Wooten plans to tour with Blair in
mid-October:

S()AP JAZZ: Have you seen Chris
Botti at Club Indigo? No, I didn’t think
so—no one has yet. But your chance will
come. The trumpeter taped two editions

(Continued on page 4.3)

(O Albums with the greatest sales gains this week. @ Recordlng Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units with each additional million indicated by a numeral
following the symbol. For boxed sets, and double aibums with a running time that exceeds two hours, the RIAA multi-
plies shupments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates vinyl
available. [Bindicates past or present Heatseeker title. © 1997, Billboard/BPI Communications, and SoundScan, Inc.
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TOP CLASSICAL ALBUMS .,

THIS WEEK
LAST WEEK
WKS. ON CHART

Compiled from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by T LD

ARTIST TITLE

LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

* 4% NO.1 % &

4 |51

DAVID HELFGOTT

2 | 37 | RCAVICTOR 40378 (9.98/15.98) 24 weels at No, 1t PLAYS RACHMANINOV
ANDRE RIEU

1| 34 | briLips 528786 (10.98 £/16.98) THE VIENNA T LOVE
MA/MEYER/O'CONNOR

SONY CLASSICAL 68460 (10.98 EQ/16.98) APPALACHIA WALTZ

512

KATHLEEN BATTLE

SONY CLASSICAL 62035 (10.98 EQ/16.98) GIRAGE

3|58

ANDRE RIEU

PHILIPS 522933 (10.98 EQ/16.98) FROM HOLLAND WITH LOVE

LONDON PHILHARMONIC (JENKINS)

SONY CLASSICAL 60282 (16.98 EQ) KARL JENKINS: ADIEMUS 2

7116

DAVID HELFGOTT

RCA VICTOR 46725 (9.98/15.98) BRUCINIESIED

GIDON KREMER

NONESUCH 79462 (16.97) Bl TEHGO

wwﬁ@mawwi—
—
o
~

KATHLEEN BATTLE

DG 439949 (16.98 EQ) MOZART: OPERA ARIAS

WYNTON MARSALIS

10 9|69 SONY CLASSICAL 66244 (9.98 EQ/15.98} IN GABRIEL'S GARDEN
11 | 8 | 6 | KIRITE KANAWA SOLE E AMORE: PUCCINI ARIAS
NEW) 'Evn'nlluc{&sg‘c\;'%é\aso«s (31.98) REGEIN: TOSEh
13 | 11| a3 | VAN A MAE s cs THE CLASSICAL ALBUM
14 | 12 | & | BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS CHANT I
15 |13 | 10 | YO-YO MA TAN DUN'S SYMPHONY 1997

SONY CLASSICAL 63368 (10.98 EQ/16.98)

10

P CLASSICAL CROSSOVER .,

* k NO.1 % &

PHILIPS

CLASSICAL

3 VARIOUS MOZART FOR YOUR MIND PHILIPS
4 VARIOUS PACHELBEL CANON RCA VICTOR
5 VARIOUS ONLY CLASSICAL CD YOU NEED

8 VARIOUS BARBER'S ADAGIO RCA VICTOR
9 VARIOUS BRIDE'S GUIDE TO WEDDING
MUSIC ANGEL
10 VARIOUS MOZART-GREATEST HITS soNY

11 VARIOUS MOZART FOR YOUR MIND PHILIPS
12 VARIOUS BEETHOVEN-GREATEST HITS soNY

@ NEW) (S)(;I;‘erwéﬁARssl;(llfLBﬁE;igs (10.98 £Q/16.98) 1 week at leN&INTO THE NI
2 |1 ]| M WL e
COINEWS | DEBHSN, o
o |2 o[ soumoTmack
5|5 [ LONDON SYHPHOMY WVLTAVST 55 uans e nore
6 | 4 |26 | LONDON SYMPHONY (WILLIAMS)  s7AR WARS: RETURN OF THE JEDI
7 | 6 |37 | THE TALIESIN ORCHESTRA (SAYRE)  RINOCO FLOW: THE MUSIC OF ENYA
8 |5 |32 | LONDON SYMPHONY (WILLIAMS)  STAR WARS: THE EMPIRE STRIKES BACK
9 | 8 |100| LONDON PHILHARMONIC (SCHOLES) 5 AND THEM: SYMPHONIC PINK FLOYD
) 1 [ | e i e = On e OICORKORISAEIL
) B ) e e i RUNNIN' WILD
12 | 10| 12 | BOSTON POPS ORCHESTRA (LOCKHART) AMERICAN VISIONS
13 [ 12|15 féff\%'c"a%‘fl;(i’gé’g,g',‘;g‘ZEU THE BIG PICTURE
1A || v [2el S e v e ey CIRCLE SONGS
NEW D | el £ooa £10.65 Faire g~ CRCHESTRA — JUMP START AND JAZZ
(O Atbums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi

cation for sales of 500,000 units; A RIAA certification for sales of 1 millton umits with each additional mil-
lion indicated by a numeral following the symbol. For boxed sets, and double albums with a running time that
exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates
vinyl available - indicates past or present Heatseeker title. Classical Midline compact discs have a whole-
sale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical
Budget. © 1997 Billboard/BPI Communications and SoundScan, inc

TOP CLASSICAL MIDLINE TOP CLASSICAL BUDGET

1 VARIOUS MOZART IN THE MORNING PHILIPS
2 VARIOUS SHINE: THE COMPLETE CLASSICS

1 VARIOUS ROMANCE AND ROSES @ INTER-
SOUNO

2 VARIOUS 20 CLASSICAL FAVORITES MAOACY

3 VARIOUS VIVALDI: FOUR SEASONS MAOACY

4 VARIOUS PIANO BY CANDLELIGHT MAOACY

5 VARIOUS CLASSICAL TREASURES MAOACY

RCA VICTOR 6 JOHN BAYLESS BEATLES'S GREATEST HITS
6 VARIOUS BACH FOR BOOK LOVERS PHILIPS INTERSOUNO
7 LEONTYNE PRICE VERDI & PUCCINI ARIAS 7 VARIOUS BEETHOVEN EDITION COM

RCA VICTOR PACTOTHEQUE 0G

8 VARIOUS 25 PIANO FAVORITES vOX CAMEO
9 VARIOUS GERSHWIN: AN AMERICAN IN
PARIS MAOACY
10 VARIOUS 25 GUITAR FAVORITES vox CAMEO
11 VARIOUS BEETHOVEN: GREATEST HITS ReF
ERENCE GOLO
12 VARIOUS VERY BEST OF MOZART VOX CAMEO

CLASSICAL 13 VARIOUS 25 CLASSICAL FAVORITES vox

13 VARIOUS MOZART FOR MEDITATION PHILIPS CAMEO

14 ROYAL PHIL.(CLARK) HOOKED ON CLAS- 14 THE CHOIR OF VIENNA MYSTICAL CHANTS
SICS: VOL. 1 KJEL SPECIAL

15 PHIL.ORCH.{ORMANDY) ORFF: CARMINA 15 JOHN WILLIAMS SPANISH GUITAR MUSIC
BURANA SONY CLASSICAL SONY CLASSICAL

Artists & Music

Guitarist Ishin Brings Brazilian Sounds
To Teldec; Solti Never Stopped Working

IGNING UP: Guitarist Sharon
Isbin has signed a long-term exclusive
contract with Teldec. Her first record-
ing for the label, “Journey To The Am-
azon,” will be released in early October.
Isbin was most recently with Virgin
Classics, and her recordings include
“American Landscapes”; concertos by
John Corigliano, Joseph Schwantner,
and Lukas Foss; and “Nightshade
Rounds,” a collection of contemporary
pieces. She is known for commissioning
and championing
new works for guitar
and for her collabo-
rations with gui-
tarists and other
instrumentalists who
work in non-classical
music.

“Journey To The
Amazon,” a collabo-
ration with Gauden-
cio Thiango de Mello, the Brazilian
percussionist and composer, and saxo-
phonist Paul Winter, features contem-
porary South American repertoire. Is-
bin, who worked for several years with
the Brazilian guitarist/composer Lau-
rindo Almeida and has hiked in the
Amazon, says, “There is something
unique and special about Brazilian mus-
ic. There is a degree of sophistication in
its harmonie, rhythmie, and melodic ele-
ments, so I think that it speaks to people
of all cultures. I would say this is the
most fun CD I've ever created.”

Isbin’s plans with Teldec include a
recording of Tan Dun’s guitar concer-
to “Yi-2,” in which the instruments and
cadences of traditional Chinese music
are juxtaposed against the melodies
and technique of Spanish guitar. She
premiered the piece with the
Orchestre National de France and
with the BBC Scottish Symphony.

ISBIN

CLIBURN REDUX: That Everest for
pianists, the 10th Van Cliburn Compe-
tition, which was held in Fort Worth,
Texas, this spring, is getting a return
engagement in October with a concert,
webcast, TV documentary, and release
of recordings. On Oct. 7, Harmonia
Mundi will release two CDs, one devot-
ed to Cliburn gold medalist Jon Naka-
matsu, who plays Brahms, Stravinsky,
Chopin, and William Bolcom, and
another shared by silver medalist
Yakov Kasman (playing Rachmani-
noff and Schumann) and bronze
medalist Aviram Reichert (performing
Schubert and Chopin).

Nakamatsu, 28, the first American to
take the Cliburn gold since 1981, is a
California native with no formal con-
servatory training. A graduate of Stan-
ford University, he has a bachelor’s
degree in German studies and a mas-
ter’s in education and has played re-
citals at New York’s Alice Tully Hall and
at Washington, D.C.’s Kennedy Center.

Kasman, who is Russian, has won
awards in the Artur Rubinstein Com-
petition and the 1995 International
Prokofiev Competition in St. Peters-
burg; he has recorded five discs for the
Calliope label in France. Reichert has
soloed frequently with orchestras in his
native Israel; he was also the top prize
winner in the first International Piano
Competition of Seoul, Korea.

Leading up to the release is an in-
store performance by Kasman and
Reichert Oct. 5 at New York’s Tower

larsical
KEEPING

SCORE

by Heidr Waleson

Records store at Lincoln Center, fol-
lowed by an invitation-only concert Oct.
6 by the two pianists at New York’s
Steinway Hall that will be cybercast via
N2K’s “Classical Insites.” On Oct. 8,
“Playing With Fire,” a documentary
about the competition, will air national-
ly on PBS. The documentary, a behind-
the-scenes look at all three stages of the
1997 competition, features footage of
rehearsals and performances as well as
conversations with pianists, jury mem-
bers, crities, audience members, and
the Tokyo String Quartet and con-
ductor James Conlon, collaborating
artists for the competition. Produced by
the New York-based Tatge/Lasseur
Productions, “Playing With Fire” was

Billooard.

directed by Catherine Tatge.

lN MEMORIAM: It’s hard to believe
that Sir Georg Solti, who died Sept. 5
in France at the age of 84, is gone (see
story, page 12). He was such a towering,
energetic presence in the world of music
for so long, and it seemed that he would
go on forever. Just this month, London
Records has his new “Don Giovanni,” as
well as an aria recording with Renée
Fleming. The remastering of his land-
mark “Ring” cycle comes out in Octo-
ber. The label was also planning a cele-
bration to mark the conductor’s 85th
birthday (it would have been Oct. 21),
the publication of his autobiography by
Knopf, and his 50 years with the com-
pany. Greg Barbero, VP of London
Records in the U.S., says the big fall
retail and advertising campaign for Solti
is still in place and will not be adjusted,
though the planned in-store appear-
ances may be turned into tributes. “It’s
a testament to his vitality that we made
no contingency plans at all,” Barbero
says. “In January, he signed a lifetime
contract with Decca.”
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Top New Age Albums.

5|2 GTSP 537112

fri} é Compiled from a national sample of retail store and rack sales
|25 reports collected, compiled, and provided by SoundScan®
a |2 |o%[TmeE i
£ | 5 |=35| LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % NO.1 & %
1 | 2 | PEVOTION: THE BEST OF YANN! YANNI
PRIVATE MUSIC 821 53/WINDHAM HILL 2 weeks at No. 1
2 | 21 | IN THE MIRROR YANNI
PRIVATE MUSIC 82150/WINDHAM HILL
4|9 THE MEMORY OF TREES A’ ENYA
REPRISE 46106/WARNER 8ROS.
3|32 PICTURE THIS ® JIM BRICKMAN
WINDHAM HILL 11211
AVALON JOHN TESH

ONCE IN A BLUE UNIVERSE

CRAIG CHAQUICO

HIGHER OCTAVE 44639/VIRGIN

6 | 2 | H4GHER OCTAVE 44638/VIRGIN

7 | 19 | PORT OF MYSTERY YANNI
WINDHAM HILL 11241
APURIMAC |1I-NATURE SPIRIT PRIDE CusCo

NARADA 63931

GYPSY PASSION NEW FLAMENCO

VARIOUS ARTISTS

149 ETERNITY Il - THE ENCORE
REAL MUSIC 3223

VARIOUS ARTISTS

—
oo
~

WHITE STONES

1121 PHILIPS 534605

SECRET GARDEN

20 | 50

NARADA 63037

12 | 10| 16 | SUMMER SOLSTICE VARIOUS ARTISTS
WINDHAM HILL 11239

13 | 12 | 51 | LINUS & LUCY - THE MUSIC OF VINCE GUARALD! @ GEORGE WINSTON
DANCING CAT 11184/WINDHAM HILL

14 | 15| 7 | NIGHTBIRD YANNI
8MG SPECIAL PRODUCTS 44579

15 | 13 | 71 | SONGS FROM A SECRET GARDEN SECRET GARDEN
PHILIPS 528230

16 | 18| 26 VITAL FORCE 3RD FORCE
HIGHER OCTAVE 77591/VIRGIN

17 | 19 | 22 | SONGS OF SANCTUARY ADIEMUS
CAROLINE 7524

18 17| 8 ELECTRIC WORLD NEAL SCHON
HIGHER OCTAVE 77595/VIRGIN
GUITAR ODYSSEY GOVvI

19 |16 | 14 | gEa music oso2

25 | 15 | HEAT OSCAR LGPEZ

NARADA 63040
GRAVITY JESSE COOK

RE-ENTRY| (¥nDriam HILL 11180

SANCTUARY: 20 YEARS OF WINDHAM HILL

VARIOUS ARTISTS

OXYGENE 7-13

21 l 16 DISQUES OREYFUS 68009/EPIC

JEAN MICHEL JARRE

SWEET RETURN

NEW)»> REAL MUSIC 1818

B=8=8

HILARY STAGG

GRAND PIANO
NARADA 61062

25 23]14

VARIOUS ARTISTS

O Albums wth the greatest sales gains this week ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units;
ARIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. Far boxed sets,
and double albums with a running time that exceeds two hours, the RIAA mullxpha shipments by the number of discs anc/or tapes. All
albums available on cassette and CD. *Asterisk indicates vinyl available.[§B] indicates past and present Heatseekers titles © 1397, Bill-

board/BPI Communications and SoundScan, Inc.
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Indie Publishers Form Int’l Group
Aim Is To Provide Alternative To Majors

B BY NIGEL HUNTER

LONDON—An international group-
ing of independent music publishers
with nearly 300,000 copyrights
under its control could be construed
as a potentially formidable rival and
competitor to the multinational con-
glomerate publishers, whose finan-
cial and catalog power have domi-
nated the publishing industry over
the last decade.

At last, one might assume, there
is an entity big enough, global
enough, and competitive enough to
take on the majors head to head and
end their hegemony.

“No, that’s not the idea at all,”
says Ellis Rich, the founder, focal
point, and fulerum of the group.
“Our aim is to offer an alternative to
the majors, and that’s where our
importance lies. It’s tough, because
we often have to compete with the
major publishers, who may bid
against each other to obtain greater
market share. What independents
can offer is a personal service
throughout the life of a deal from the
person who signed it.”

The full title of the group is the
International Music Network (IMN),
an international consortium of inde-
pendent publishers. Its global sub-
publishing setup consists of Roba
Music, Germany, Austria, Switzer-
land, and Eastern Europe; Nanada
Music, Holland; Mushroom Musie,
Australia; Misty Music, Scandinavia;
Curci Music, Italy; Hans Kusters
Music, Belgium, Spain, and Portu-
gal; RKA, France; Crashed Musie,
Ireland; MRBI, U.S.; Morning
Music, Canada; Shinko Music,
Japan; Media Bank Entertainment,
the Far East; Gallo Music, Africa;
and Galaxia Musie, Mexico and
South America.

Rich heads the Independent Music
Group (IMG), a London-based orga-
nization that partly consists of
Leosong Copyright Services, found-
ed in 1977. A majority interest in

Leosong was acquired for IMG by
Rich in partnership with Rolf Baier-
le last spring. Ray Ellis remains as
managing director, and Tim Hollier
continues as director.

The IMN/Leosong nerve center
and coordinating
core are located
at Rich’s IMG
base in Ching-
ford, east Lon-
don. Other com-
panies coming
under the IMG
umbrella are
Beat That Music,
R&E Music,
Supreme Songs, JSE Music Pub-
lishing, Music 1, Rolf Baierle Music,
Collaboration Music (U.S.), Ameri-
can Music Network (U.S.), and One
Step Music, a company specializing
in master-tape placement. IMG has
a total staff of 15.

Rich began his publishing career
in 1963 as mailboy at Feldman Music.
He is an accomplished pianist and
frustrated violinist (“because I can’t
play as well as I would like to”). He is
also a composer with film and library
music to his credit, as well as a top 30
U.K. hit artist (“Mozart 40” by Sov-
ereign Collection in 1971). Rich
stayed with Feldman through its
acquisition by Associated Music Pub-
lishers and then EMI. He left in 1981
to form E&S Music and subsequent-
ly was involved with placing Mel &
Kim with producer Pete Waterman
and Supreme Records. After suc-
cessfully launching Supreme Sings in
1987, Rich had the idea for IMN in
1989 in a New York hotel room.

“There’s a great deal of flexibility
in how we operate and make our
decisions,” says Rich. “If one in the
chain finds a song in which he or she
believes, it’s circulated to the rest of
us. We don’t always agree on what
we like, but we support each other
and are happy to follow each other’s
hunches.

“Many deals are done without ad-

RICH

vances, and we offer an administra-
tion service on excellent terms. We
are also prepared to purchase cata-
logs, but we won’t pay huge multi-
ples.”

Rich himself prefers achieving a
reliably constant level of earnings by
acquiring and working on catalogs
at every opportunity rather than
chasing short-lived individual hit
songs and incurring the volatile
peaks and troughs in revenue that
such a policy usually entails. His
general philosophy and working
methods have found favor with his
associates.

Reid Whitelaw of Brookside Music
and Nickel Shoe Music in Florida
says, “We've just begun our sixth
year with Ellis Rich and IMN in
what started as a single song repre-
sentation and has grown into a very
warm, gratifying, and rewarding
relationship. Ellis and IMN repre-
sent us in the U.K. and, in many
instances, Europe. He is a terrific
subpublisher and ally for us.”

Jacqueline Sanicola of Barton
Music in Los Angeles finds the IMN
link to be “invaluable,” not least
because of Rich. “His experience
and knowledge of the industry, com-
bined with his integrity, have pro-
vided our catalogs with a great pub-
lishing presence in the U.K.”
Stanley Mills, owner of September
Music in New York, says succinctly,
“Every subpublisher should be as
thorough.”

Rich also finds time for the
demands of being publisher deputy
chairman of the Performing Right
Society (PRS) and is a member of
Music Copyright Organization Ser-
vices, the administration board over-
seeing the forthcoming Mechanical
Copyright Protection Society/PRS
alliance. He has just been elected to
the council of the Music Publishers’
Assn.

Rich will lead the IMG team on an
enlarged stand at MIDEM next
year.

THEYRE

“MR. PITIFUL’
Written by Stephen Lee Cropper,
Otis Redding
Published by Irving Music
(BMI)

Over the course of his 85-year
career, Taj Mahal has carved a
successful niche as one of the
music industry’s most innova-
tive personalities. On his 36th
album, “Senor Blues,” he mixes
such originals as “21st Century
Gypsy Lovin’ Man” and “Queen
Bee” with covers like Hank
Williams’ “Mind Your Own
Business” and James Brown’s
| “Think.” The project closes with
Mahal’s rendition of “Mr. Piti-

PLAYING MY SONG'’

E VvV A N

E B o R A H

Sful,” first made popular by Otis
Redding in the ’60s. In addition to
appearing on “Senior Blues,” the

song s included on the sound-
track to the New Line Fea-
tures film “Trial &
Error.”

“Qtis Redding was abso-
lutely one of my all-time
favorite people in the world,”
says Taj Mahal. “When I came out
to California in the mid ’60s ... I
was fortunate enough to get to open
for him and his group for a week at
the Whisky a Go Go. I was present
during the recording of [‘Otis Red-
ding In Person At The Whisky A Go

Go’]. I could never get enough of
him. He was one of the most fabu-
lous performers we’ve ever had.”
“Mr. Pitiful” is “a song I've
always wanted to sing,” says
Mabhal. “A lot of R&B, soul,
and urban music is fuel-
ing the present-day con-
temporary music. I
think a lot of youngsters
haven’t had any experi-
ence with the older music
[and] haven’t had an oppor-
tunity to hear it. This is some of
the stuff that I liked from the '60s.
So I'm passing [it] on. .. It garners
the new audience, and there are a
lot of older fans that are thrilled
that some of these songs are back
out there.”

NO.1 SONG CREDITS

T I Y L E

W R I T E R

P U B L I § H E R

THE HOT 100
HONEY + Mariah Carey, Sean "Puffy” Combs, K. Fareed, Steven Jordan, S. Hague, Bobby Robinson,
R. Larkins, L. Price * Sony/ATV Songs, BMI, Rye/BM), Justin Combs/ ASCAP, EMI April/ ASCAP,
Zomba/ ASCAP, Jazz Merchant/ ASCAP, Steven A. Jordan/ASCAP, Bobby Robinson/ BMI

HOT COUNTRY SINGLES & TRACKS
THERE GOES -« Alan Jackson *« WB/ASCAP, Yee Haw/ASCAP

HOT R&B SINGLES

YOU MAKE ME WANNA . . .

+ Jermaine Dupri, Manuel Seal, Usher « EMI April/ASCAP, So So

Def/ASCAP, Slack A.D./ASCAP, UR IV/ASCAP

HOT RAP SINGLES
UP JUMPS DA BOOGIE + T. Mosley, M. Barcliff, Missy Elliott « Virginia Beach/ASCAP,
Mag/oo/ASCAP, Mass Confusion/ASCAP

HOT LATIN TRACKS

POR DEBAJO DE LA MESA -« Ar

d « Tillandsi

/ASCAP

Tara Makes Hal Leonard Deal;
Ottmar Liebert Gets 1st Folio

YOU DON'T HAVE TO BE JEW-
ISH: Tara Publications, the large
Baltimore-based music-print firm
specializing in Jewish musie, has
entered something of a new world.

So much so that one of the 25-year-
old company’s new products is its
first Jewish “fake” book, a legitimate
form of multi-song folio that was
originally an illegal collection of pop
songs for professional musicians.

Taking the company into new vis-
tas is a distribution deal with music
print giant Hal Leonard Corp., a
three-year arrangement with options
to continue.

“We’ve had the secular market in
mind,” says

and many don’t go much beyond
‘Hava Nagila’ in their knowledge of
it. We're sure looking for their exper-
tise in distribution, though.”

FIRST LIEBERT FOLIO: Guitarist
Ottmar Liebert’s 13 flamenco com-
positions, as heard on his best-selling
1991 new age album “Nouveau Fla-
menco,” receive their first matching-
folio appearance from Ventura, Calif.-
based Creative Concepts Publishing
Corp. According to company president
John L. Haag, the publication, with a
list price of $14.95, has transcriptions
by Dan Libertino under the direct
supervision of Liebert, whose record-
ed product is

Mayer Paster-
nak, Tara VP

Words & MIISiIl

released on
Higher Octave

of sales and Music.
marketing, whose

father Velvel l“* ) [rﬁ L s L I FIRST THE
Pasternak R F' . "P "_F" CD: “Her First
formed the com- Roman,” Ervin
pany 25 years by Irv Lichtman Drake’s musi-
ago. “And Hal cal adaptation

Leonard was
interested in filling a niche in their
product line.”

Though Tara has managed to get
some exposure in traditional music
shops, it’s mainly done self- dis-
tribution through Judaica and
other specialty stores.

Hal Leonard’s view, as expressed
by Larry Morton, executive VP for
marketing, is that “there has been a
shortage of Jewish music publications
in traditional musie stores, and we
continually receive requests for such
material from our customers.”

In addition to the “fake” book,
which contains 220 songs and retails
for $29.95, another new release that
receives the enlarged exposure ben-
efits of the Tara/Hal Leonard ties is
a “Jewish Playalong” CD/book of 15
familiar songs. One track features a
vocal performance; the other fea-
tures a sing-along track without
vocals. It retails for $19.95.

Among Tara’s best-selling folios in
a catalog of 200 releases are “The
International Jewish Songbook,” “The
Compleat Klezmer,” “A Harvest Of
Jewish Songs,” “Easy Klezmer From
The Repertoire Of Giora Feidman”,
and “The Best Of Debbie Friedman.”

Pasternak says he spent a full
working day at Hal Leonard’s oper-
ations in Milwaukee to explain the
Jewish music world to staffers there.
“They realize it’s not their market,

of George Ber-
nard Shaw’s “Caesar And Cleopa-
tra,” did not have much of a run—17
performances—when it opened in 1968
on Broadway. But, in 1993, members of
the cast, including Leslie Uggams and
Richard Kiley, were brought into the
studio for a 25th anniversary re-cre-
ation of the score, released by Lockett
Palmer Records on CD.

Drake says that the project is now
making things happen for the show.
“Only two months ago, the manage-
ment of Australia’s leading musical
theatrical actress, Geraldine Turner,
phoned from Sydney asking permis-
sion for Ms. Turner to record two num-
bers from the show, ‘Many Young Men
From Now’ and ‘The Wrong Man.””

And just a month ago, the York
Theatre Company of New York re-
quested the right to produce the
show as part of its concertized “Musi-
cals In Mufti” series.

The show will be presented at four
performances Friday (19), two Satur-
day (20), and one Sunday, Sept. 21.

PRINT ON PRINT: The following

are the best-selling folios from Cher-

ry Lane Musie:

1. “Titanic,” vocal selections.

2. “Jekyll & Hyde,” vocal selections.

3. The Dave Matthews Band,
“Crash.”

4, Metallica, “Load.”

5. Bush, “Razorblade Suitcase.”
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Grundman Opens Tokyo Studio

L.A. Mastering House Also Readying Move

B BY PAUL VERNA

For many businesses, opening an
overseas branch office is an evolu-
tionary step so natural as to be unre-
markable. However, in the destina-
tion-oriented mastering business, it
is virtually unheard of for a facility
to launch a satellite studio half a
world away.

Leave it to Bernie Grundman to be
the first to do so. With the recent
opening of Bernie Grundman Tokyo,
the renowned Los Angeles-based
engineer becomes the owner of not
one but two of the leading mastering
houses in the world.

The new facility is staffed by Yas-
man Maeda, a mastering engineer
who built his career by apprenticing
with Grundman at Bernie Grundman
Mastering (BGM) on weekends. He
eventually developed his own clien-
tele, especially Japanese producers
and artists who would journey to the
U.S. for the final stages of their
recording projects.

“The introduction of BGM in Tokyo
has put a whole new status on mas-
tering there,” says Grundman. “The
studio is a lot more sophisticated than

many studios in Japan. The Japanese
record industry doesn’t put as much
emphasis on mastering, but the
artists and producers do, and they
come over to the U.S.”

Grundman says of Maeda, “Rarely
do I get someone who wants to be a
mastering engineer. Lots of people
want to be mixers—they have their
eyes set on the studio world. But Yas-
man was working at a recording stu-
dio in L.A., and he wanted to come
over and learn mastering. He’s one of
these guys who’s so ambitious, so
enthusiastic, he wants to do well. Peo-
ple like that, you want to empower.”

After approximately six years at
BGM, Maeda—who brought the facil-
ity such top Japanese clients as Yumi
Matsutoya, Anri, Eikichi Yazawa, and
Sing Like Talking—decided to return
to his native Japan. The move precip-
itated the plan to open BGM Tokyo,
according to Grundman.

Describing it as a “joint venture,”
Grundman says the Japanese studio
is similar in design and equipment
specifications to BGM’s L.A. rooms,
which feature custom analog consoles
with discrete electronics and 10-band
graphic equalizers; the Harmonia

Mundi BW102 digital console system
and Apogee converters; Studer A-80
decks customized for 14-inch reels
with all-discrete playback electron-
ics; modified Scully lathes controlled
by Compudisk 80 mastering comput-
ers with Haeco/Westrex cutting
heads; and modified Tannoy two-way
cabinets driven by Crown CD-300
amps with no coupling ecapacitors.

Noting that the Japanese master-
ing business is dominated by large
labels’ in-house operations, Grund-
man says, “Japan is just turning the
corner. They’re the way we used to be
quite a few years ago when most of
the mastering houses were in the
record companies or connected to the
major studios.”

The opening of the Tokyo studio is
not the only move in BGM’s plans. The
Hollywood-based facility plans to
relocate to new premises early next
year. In fact, BGM’s manufacturing
operation has already moved to the
new building.

A 13-year-old studio with a reputa-
tion as one of the most distinguished
houses in the business, Bernie Grund-
man Mastering is staffed by Grund-
man himself (whose credits include

B BY SHAWNEE SMITH

NEW YORK—Jazz and R&B veter-
an James Mtume is making strides in
contemporary R&B musie by bring-
ing the concepts of live instrumenta-
tion, vocal arrangement, and produe-
tion back to a genre that currently
relies heavily on samples.

“I'm not against sampling,” says
Mtume, who played percussion and

lan instrument]. It
should be some-
thing that en-
through the mid-’80s, Mtume
divorced himself from the R&B indus-
try for seven years when he noticed

keyboards for McCoy Tyner and for
hances your ability
to play, not a sub-
technology taking precedence over
musicianship.

Miles Davis in the
late '70s. “I just
don’t think tech-
nology should be a
cruteh for you not
being able to play
F | lE stitute for it.”

Having written
and produced projects for Roberta
Flack, Stephanie Mills, the late Phyl-
lis Hyman, Lou Rawls, and his own
group Mtume from the late '70s
“It wasn’t about writing and [play-
ing] music anymore,” he recalls. “It
became totally a question of mechan-

ics, loops, and [beats per minute].”
Enticed back into the industry in
1993 as the composer for the Fox

Mtume Teaches Young Musicians To
Avoid Using Technology As A Crutch

Network TV series “New York Un-
dercover,” Mtume began a quest to
teach burgeoning artists his craft.

Through Natalie’s, the elub seg-
ment of the show, Mtume brought in
classic R&B acts to do live perfor-
mances of their new hits and contem-
porary artists to perform current
songs and remakes of classics.

“I set [new artists] up to do
remakes because I wanted to aceli-
mate their ear to what it sounds like
to have real orchestration, to show
them that they too can be classic
artists,” explains Mtume.

After rehearsing with each artist
with a full band accompaniment and
putting down the tracks live, Mtume
found that many of the younger ar-
tists “could sing much better than
their records have allowed them to be
heard,” and many had never received
vocal coaching from the producers
they work with.

“Based on what [the artists] tell
me, a lot of the producers just lay
down a track and say, ‘OK, sing,’”
says Mtume. “Producing vocals is like
developing a blueprint. Sometimes an
artist rolls into a slump, so you have
to find certain notes to substitute for
that note. [These new artists] are not
getting that.

With the experience gained from a
performance at Natalie’s, many
artists have enlisted Mtume’s exper-
tise for their projects. He is current-
ly working on tracks for a new col-
laboration among Johnny Gill, Gerald
Levert, and Keith Sweat. He also pro-

duced tracks on the current Mary J.
Blige and K-Ci Hailey albums, as well
as remake singles from both artists
on last summer’s “Rhythm Of The
Games” R&B soundtrack to the
Olympies.

He collaborated with D’Angelo for
a remake of Eddie Kendricks’ “Girl
You Need A Change Of Mind” for the
“Get On The Bus” soundtrack. Bad
Boy act 112 performs a thrilling ren-
dition of Earth, Wind & Fire’s “After
The Love Is Gone” during its con-
certs, after having performed the
track under Mtume’s tutelage on
“New York Undercover.”

“ ‘New York Undercover’ helped
me bridge the gap between our gen-
erations, because right now there is
no real dialogue between the older
and new artists,” says Mtume. “Right
now in R&B we have a situation
where we have a bunch of artists with
hit records but no hit careers. Their
success is being measured by records,
so we have people who are finished
after three albums. That doesn’t hap-
pen with white musie. They have acts
who are over 50 still performing—
without a hit record!”

“I want to develop artists who can
still work even if they don’t have a
record out,” continues Mtume. “With
age comes wisdom, and with youth
comes energy. Energy without direc-
tion is chaos, and wisdom without
energy is stagnation. We need to com-
bine the two.”

As president of the Mtume Label

(Continued on next page)

Wy

Shown at Bernie Grundman Mastering in Los Angeles, standing from left, are

engineers Brian Gardner and Chris Bellman. Seated is owner/founder Bernie

Grundman. (Phota: David Goggin}

Michael Jackson, Quincy Jones, Ste-
vie Wonder, the artist formerly
known as Prince, Van Halen, and Lisa
Stansfield), “Big Bass” Brian Gard-
ner (Dr. Dre, Snoop Doggy Dogg),
and Chris Bellman (Alanis Moris-
sette, Yanni).

Partner Karl Bischof and Beno
May, who head the electronic design
team, “have been putting their heads
together, and we’ve been doing seme
improvements on Karl’s original
design,” sauys Grundman. “With the
two of them, our systems are even
better.”

When the studio moves, Grundman
plans to add a fourth mastering stu-
dio and engineer. In addition, the new
complex will have a dedicated disc-
cutting room and enough space to
accommodate a production room
and/or a surround-sound suite.
according to Grundman.

“The new mastering rooms are a
little bigger than the ones now and a
little more efficient,” he explains.
“There’s also better seating for
clients behind the console as well as
at the console, a library room off to
the side, and an equipment room next
to the eonsole, whereas now the
equipment is in the wall. Isolating the

gear keeps the nouise down and keeps
it from taking up space in the room.”

Like most leading mastering stu-
dios, BGM’s format breakdown is
evenly split between DAT and analog
half-inch tape, and, like most leadirg
engineers, Grundman prefers analog.

“Some of the best recordings still
seem to be half-inch,” he says. “I had
a project the other day where some of
the fracks came in on PCM-9000
[magneto-optical disks], some on
DAT, and some on half-inch, and the
best recordings were half-inch. When
you pu:t the half-inch on, it’s got a big-
ger, more comfortable sound.”

Despite his preference for analog
masters, Grundman is a firm believ-
er in high-resolution digital formats.
Asked if 24-bit audio sampled at 96
kilohertz will narrow the sonic gap
between analog and digital, Grund-
man says, “I think so. Some of the
things we don’t like about digital, like
jitter and processing problems that
start to take on an unpleasant sound,
are reduced at higher sampling rates
and higher bit rates.”

Grundman adds that engineers are
learning to work with digital to avoid
the format’s pitfalls and take advan-

(Continued on next page)

NEW YORK—The Audio Engi-
neering Society (AES) will hold a
Grammy Recording Forum at its
upcoming 103rd Convention,
scheduled for 3 p.m. to 6 p.m. Sept.
27 at the Jacob Javits Center in
New York. The event will include
panelists Chuck Ainlay (Mark
Knopfler, Dire Straits, George
Strait), Bob Clearmountain (Bruce
Springsteen, Roxy Music, the Pre-
tenders), Sylvia Massy (Tool, Red
Hot Chili Peppers), Elliot Schein-
er (the Eagles, Aerosmith, Steely
Dan), and Bruce Swedien (Count
Basie, Quincy Jones, Michael Jack-
son). The panel—which will be
presented by the National Acade-

AES To Hold Grammy Forum

my of Recording Arts and Seci-
ences—will be moderated by Hank
Neubarger of Chicago Recording
Co.

In other AES news, 103rd Con-
vention chairman Russ Hamm
says the Madah-Com Infowaves
system has been selected as “the
officiai information system” of the
event. Infowaves audiovisual sta-
tions will be positianed throughout
the convention center, allowing
exhibitors and participants to post
audio and data messages. LED
displays will be provided by Dak-
tronies and speakers by JBL and
Sonic Systems, according to an
AES press release.
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GRUNDMAN OPENS TOKYO STUDIO

(Continued from preceding page)

tage of its strengths. Specifically,
says Grundman, transferring digital
audio indiscriminately can lead to a
reduction in the sound quality, despite
widespread claims that digital does
not suffer generational losses.

“It’s almost like people don’t want
to admit the truth,” says Grundman.
“They want to hold on to the belief
that digital is perfect because [that
point] was so emphatically stated at
one time, and it makes their job so
much easier. Now we realize that if we
think of digital the same way we think
of analog, we're correct. You put it
through a piece of equipment, and it’s
going to change. We've proven that.”

Grundman says pressing plants are
also beginning to exercise caution in
dealing with digital transfers.

“They went along with the theory
that digital is digital, and it was
fueled by the fact that it would save
them money and time,” says Grund-
man. “But all of a sudden, there’s
been a lot of controversy over the last
few years, and the plants are having
to address these problems.”

At BGM, Grundman and his staff
ensure that the audio signal travels as
little as possible on the path from
mixdown master to final master.

“I don’t believe in sending the sig-
nal through a bunch of devices,” says
Grundman. “The fewer the better, in
analog as well as digital.”

Accordingly, all of BGM’s rooms
are wired for total bypass of proces-
sors that are not being used on a par-
ticular master. The studio’s architec-
ture is founded on Grundman’s
conviction that every element in the
audio path—from the tape heads to
the placement of the monitors to the
length and brand of wire—directly
affects the quality of the sound.

“We have to be careful and get the
best signal that we can deliver,” says
Grundman. “One of my precepts is I
want to start out with what the client
ended up with in the [mixdown] stu-
dio. If my system is degrading their
signal, I'm going to have to EQ just
to get the sound back to what the

client brought in, and then it
wouldn’t be as clean. It might have
the same balance, the same apparent
sound, but it’s not going to be the
same.”

Although Grundman has not mas-
tered any sessions at BGM Tokyo, he
was instrumental in the design, con-
struction, and fine-tuning of the
room, and he plans to stay closely
involved in the operation. If it suc-
ceeds, BGM Tokyo has enough space
for a second room, he says.

For now, though, Grundman’s focus
is on moving his business down the
street. The workshop is already up
and running, and construction on the
mastering studios is occurring at a
steady clip, he says.

The move will be the first reloca-
tion for BGM, which was founded by
Grundman in 1984 after a 15-year
tenure at A&M’s mastering studios,
which he helped build.

Prior to A&M, Grundman worked
at Audio Recorders in Arizona, a stu-
dio owned by Roy Dunan of Contem-
porary Records, a jazz label known for
high-quality recordings by the likes of
André Previn, Sonny Rollins, Art
Pepper, and Shelly Manne, as well as
the “My Fair Lady” cast album.

At Contemporary, part of Grund-
man’s job was to maintain the label’s
catalog. “It was good for me because
the original recordings were direct to
2-track, and some of them were a lit-
tle crude,” he recalls. “The owner of
the company, Lester Koenig, was a
big man for quality, but a good per-
formance was more important. Some
of these recordings were a little out
of balance, and you had to do the bal-
ancing during the mastering. You had
to raise solos and do a lot of interest-
ing tricks. You were almost mixing off
the 2-track.”

Although the mastering job is now
facilitated by hi-tech toys, it remains
more an art than a science, and the
expansion of BGM will only enhance
Grundman’s reputation as one of the
pre-eminent mastering artists in the
business.

BLUE NOTES

(Continued from page 39)

of the daytime drama “One Life To
Live” Aug. 28.

The venue in question is a fictitious
soap-land jazz club that hosts the young
bandleader. Botti, whose latest Verve/
Forecast record is “Midnight Without
You,” plays himself, a comely instru-
mentalist, but the script calls for a
hubba-hubba flirtation with one of the
show’s regular characters. Botti’s
appearance, scheduled to air Sept. 23-
24, is part of the show’s ongoing jazz
thread. A few weeks ago, the talents of
Erykah Badu were incorporated as
well. It’s also part of a mini-trend.
Diana Krall recently taped an episode
of “Melrose Place” playing a piano-play-
ing chanteuse.

Botti wasn't totally naive regarding
the soap vibe. In college he’'d practice
scales with one eye glued to “One Life.”
And the marketing impact of his
appearance isn’t lost on him either.
“There are supposedly 14 million peo-
ple who watch the show daily,” he says,
“I hope it helps a little bit.”

Botti believes that instrumental
music is coming back. “We're just so
inundated with MTV and VH1 and

rock,” he opines, “it’s coming out our
ears. As cool as alternative rock is, the
instrumental vibe is seeming a little
more interesting these days.”

Semantics is a part of that last state-
ment. Botti doesn’t view himself as a
jazz musician. “I’'m more of an instru-
mentalist who gets put into that cate-
gory by default. In all fairness to
Wayne Shorter, when someone asks
me if I play jazz, I say, ‘Yeah, but the
songs aren’t about Nefertiti.’ I love that
stuff too much to try and say that’s me.
I basically play instrumental pop; my
records are produced in the vein of a
pop album. It’s not a spontaneous thing
as much as it is a textural thing—much
more influenced by Bryan Ferry and
Peter Gabriel than Woody Shaw and
Miles.”

And the best part about being in
front of the camera? Interestingly
enough, the advice given to Botti was,
“Slow down, give yourself room.” Not
unlike what he might hear in jazz. I
wonder if they’d say the same thing if
Ornette Coleman showed up at the cof-
fee shop on “Friends.”

MTUME TEACHES YOUNG MUSICIANS

(Continued from preceding page)

Group, which is distributed through
MCA, he is looking to do just that. The
label’s first project, “The Family” by
California-based rap group Cosmic
Slop Shop, uses all live instrumentation
and is set for a November release.
Mtume has also signed A Long Time
Coming, a pop/R&B act from St. Louis.
In addition, he is putting out in January
1998 the original “New York Undercov-
er” soundtrack, titled “A Night At
Natalie’s,” which features musie culled
from the Natalie’s performances.
With his full-service label, Mtume
will teach his artists the business

aspects of the industry, how to speak
and handle interviews, and give them
lessons about their culture, all to aid in
their decisions about the act’s identity
and musical direction.

He is also working with musicians in
Ghana to establish an international
ISDN line to enable the transfer of
music across the continents in realtime.

“My main concern is to elevate our
understanding of what Africa is,” he
says. “We haven’t even begun to tap
into the African influence, and to me
that’s the next stage of the funk. Can
you imagine if hip-hop started sampling

an African drum beat? [Black musi-
cians] need to be in Africa. We need to
start learning from each other.”

Also in the works is an African/
American exchange program enabling
music students to study under profes-
sionals on either continent. More imme-
diately, Mtume will be conducting sem-
inars in conjunction with BMI on
producing and composing, as well as
speaking on panels, at the upcoming
Business of Music Conference, to be
held Saturday (20) to Sept. 21 in Las
Vegas, and the How Can I Be Down?
confab Oct. 9-12 in Jamaica.
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EMI Still Hungry For Food

Boss Ross Signs Up For Three More Years

Hl BY DOMINIC PRIDE

LONDON—The future of British alter-
native rock label Food Records has been
secured with the news that its star play-
er, Andy Ross, is staying with the win-
ning team for the next three years.

As well as molding the sound of
British alternative music in the ’90s,
Food acts have scored in the U.S. and,
more recently, in Japan and Southeast
Asia.

As Food label boss, Ross will contin-
ue to work with the label’s roster (Bill-
board Bulletin, Sept. 8), which includes
Blur, Shampoo, Jesus Jones, the Super-
naturals, Strangelove, and Dubstar.

Ross announced Sept. 5 that he and
his team have signed a new, three-year

Virgin France’s
Zelnik Quits
For Pet Project

This story was prepared by Emmanuel
Legrand, editor in chief of Music &
Media.

PARIS—Virgin France chairman
Patrick Zelnik is to relinquish all activ-

ity within the company he has headed
since its creation in 1981.
Zelnik, who is also president of
French record industry body SNEB
announced to Vir-
gin France staf-
fers that he is quit-

/ . ting in order to

’y/r I}.. pursue a “personal
project.”

/f That project is
expected to be a
new company cal-

led Naive, which will be active in sever-
al entertainment fields, including book
publishing, music production, and audio-
visual production. Zelnik is already an
active partner in publishing company
Actes Sud.

It is understood that Zelnik, who has
been working on the Naive project for
several months, will be teaming with
French advertising executive Eric Tong
Cuong. Former Polydor U.K. managing
director Mare Lumbroso, who was orig-
inally part of the project, is no longer
involved.

It is believed that Zelnik, who will
relinquish his position at Virgin
Records by the end of the year, will
remain associated with Virgin Retail’s
French affiliate—which he launched in
1988—but presumably in a nonexecu-
tive role.

Another key question for the French
music industry is whether Zelnik will
be able to remain president of SNEP if
he is no longer involved with a major
(Continued on page 48)

deal that will see the label’s output dis-
tributed by EMI here and released by
EMI companies worldwide.

The three-year worldwide deal is
more of an employment contract than a
label deal, says Ross. “EMI owns the
rights to the Food name, and Food could
have carried on as a label without me.

What EMI are get-

ting here is me and

the Food team.” = i
The label was or-

iginally founded as
an indie label in 1984 by Dave Balfe,
one-time drummer with Teardrop
Explodes and manager of that band and
Echo & the Bunnymen. Balfe is now
head of A&R for Columbia Records
U.K. Ross, a former music journalist,
teamed up with Balfe in 1985.

Food has had a relationship with
EMI since 1987, first in the form of a
distribution deal and then an interna-
tional exploitation agreement for its
acts, which (with the exception of Dub-
star and Jesus Jones) are handled by
Parlophone in the U.K. Upon Balfe’s
departure in 1994, it became a wholly
owned EMI label, while keeping its
A&R, marketing, and creative freedom.

Operating from Camden in north
London, Food has developed an indie-
rock identity that has stamped its
mark on the district’'s—and the
nation’s—music scene, putting it at the
center of the much-hyped wave of Brit-
pop in the mid-"90s. In the industry,
Food has become an example of how
major labels can be involved with alter-
native rock and pop acts without alien-

ating them through dealings with large
corporations.

Although Ross is known to have been
courted by other majors to set up a
label, he says, “I was not really keen to
go anywhere else. The EMI deal
works.” Ross adds that he was particu-
larly keen to announce the deal at EMI
U.K.’s Artists and Music Conference,
held Sept. 5-6 at the Shepherds Bush
Empire venue here.

“Because we’ve had so much success
with our acts overseas,” says Ross, “I
was particularly keen to announce it
[at the conference], as we had so many
overseas visitors here from EMI com-
panies.”

Food acts have enjoyed particular
success in Asia due to the attraction of
their Britishness and perceived rebel-
lious spirit. Blur’s current album,
“Blur,” has sold more than 1.5 million
units worldwide, according to EMI,
with more than 200,000 sold in Japan
and 70,000 in Southeast Asia. Sham-
poo’s 1995 album, “We Are Shampoo,”
has sold more than 1 million units, with
Japan and Asia having the bulk of
those sales.

To commemorate the release of its
100th single, Food is about to issue a
special 19-track CD, “Food 100,” which
comes out Sept. 22 as a promotional
item only in the U.K. market. Tower
Records, which opens its new store in
Camden that day, is planning to sell 100
copies of the album at a nominal one
pound ($1.61) each. The album will be
put out commercially by EMI’s Japan-
ese joint venture, Toshiba-EMI.

Beatles Press Officer Dies
Derek Taylor Was Longtime Publicist

B BY PAUL SEXTON

LONDON—Derek Taylor, press officer
for the Beatles for much of the band’s
career, died Sept. 7 at his home in Suf-
folk at the age of 65. He had been suf-
fering from cancer.

Along with Beatles manager Brian
Epstein, Taylor worked closely
behind the scenes with what became
the biggest group in pop history and
will also be remembered as an author
and record executive. Unbeknownst
to most, he was already ill during
Apple Corps’ work on the Beatles’
multimillion-selling “Anthology” cam-
paign, but he approached the project
with his customary enthusiasm, con-
tributing liner notes to the “Antholo-
gy’ albums as he had to 1994’s “Live
At The BBC” set.

Taylor was born May 7, 1932, in Liv-
erpool and had a grounding in local
Jjournalism. He was show business edi-
tor of the northern edition of The Daily
Express newspaper when, at Epstein’s
suggestion, he was appointed the Bea-

tles’ publicist in 1964. After moving to
California, he handled publicity for the
Beach Boys, the Byrds, Captain Beef-
heart, and others, as well as for the
Monterey Pop Festival in 1967.

When the Beatles set up Apple
Corps in 1968, Taylor returned to Lon-
don to run the group’s publicity opera-
tion in Savile Row. He was responsible
for breaking news of their breakup in
1970 to the world’s media, then em-
barked on a new career with Warner
Bros. Records, rising to VP of the
American company by 1977. A period
as a writer followed, on such titles as
George Harrison’s biography “I Me
Mine,” before Taylor returned to
Apple Corps in the mid-1980s.

Sir Paul McCartney describes Tay-
lor as “a beautiful man,” and McCart-
ney publicist Geoff Baker, who worked
alongside Taylor on the “Anthology”
project, adds, “Derek’s opinion always
mattered. He was a visionary, and his
handling of ‘Anthology’ was masterly.”

Taylor leaves a wife, Joan, and six
children.

TatBUed

WORLD

Tina Triumphént. Sony Music artist Tina Arena has been given an award from

the Phonographic Performance Co. of Australia for the most-played Australian
artist of 1996. Arenz is shown receiving the honor from Emmanuel Candi, right,
executive director of the Australian Recording Industry Assn., and Denis Handlin,
CEO of Sony Music Entertainment Australia.

Local, Int’l Songwriters
To See ’96 FILSCAP Fees

B BY DAVID GONZALES

CAVITE CITY, Philippines—This
month will see the distribution of almost
$100,000 to local and internatianal song-
writers by the Filipino Society of Com-
posers, Authors and Publishers
(FILSCAP), the result of performance
fees paid by radio stations affiliated
with the Organization of Broadcasters
of the Philippines.

The broadcasters and FILSCAP
reached a landmark agreement over
performance rayalties in 1995, with the
deal to take effect the following year.
This month’s distribution is of 1996
fees. According to FILSCAP GM
Dorothy Tadeo, the society is still in the
process of identifying songs for the
royalty paymerts. More than 4,000
copyrights have now been identified,
but Tadeo acknowledges that this fig-
ure should be still higher.

“Compared to some other countries,
this is a very low number of songs,” she
says. “Some countries have 100,000 or
more songs identified. But no one ever
sends us a list of songs played in their
establishments, even though it’s
required in the [1995] agreement. They
feel their obligation is over when the
money is paid.

“This means we must go out our-
selves and randomly sample what
songs are being played in metro Mani-
la areas close to us. We have two full-
time people doing this, but others in
the office also check. Also, none of the
concert producers ever tell us about
their upcoming concerts. We have to
find out ourselves and then contact the
producers.”

FILSCAP has been collecting fees
for concert performances only since

1996, when approximately $9,000 was
tallied from producers. The following
April, $6,500 was distributed after the
society’s administrative costs were
deducted, with around 70% of the total
going to international composers. For-
eign authers received more, says Tadeo,
because Filipino artists often sing for-
eign copyrights in concert.

Untl recently, many concert produc-
ers and radio stations in the Philippines
acted as it music was free for the tak-
ing, according to the FILSCAP official.
The organization, largely inactive
before 1992, was rehabilitated that year
after concern was shown by local com-
posers and foreign composer societies.
Tadeo says that both BMI and ASCAE,
the major American performing right
groups, were interested because much
Ameriean music is played in the Philip-
pines. Says Willie Yeung, Asia-Pacific
regianal director for ASCAPR, “For a
developing small society like FILSCAE,
operating in a hostile environment like
the Phillippines is a notable achieve-
ment, especially taking into considera-
tion that its pperating expenditure to
total revenue ratio is a respectible 15%.”

One of the first steps taken was to
convince memnber firms of the Hotel and
Restaurant Assn. of the Philippines
¢HRAP) of their obligations.

After initial resistance, some modest
fees were callected and distributed
evenly among domestic and foreign com-
posers. Last year, authors began receiv-
ing fees based on a song’s estimated fre-
quency of play. “The Filipino composers
are happy because everything is now
systemized,” says Tadeo. This year,
$107,000 has been collected from HRAP
members, and some $83,000 has been

(Continued on next page)
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International

newsline...

MINOS-EMI managing director Costas Bourmas has been elected chairman of
the Greek group of the International Federation of the Phonographic Indus-
try (IFPI), his second term in the post. He replaces Miltos Karatzas, who
held the job for three years, before quitting as managing director of BMG
Greece in May. Bourmas, 45, has been managing director of MINOS-EMI
since 1991. An active member of the Greek music industry for 20 years, he
has spent most of them working for CBS/Sony, where he was managing direc-
tor between 1985 and 1991. Since 1985, he has also been responsible for the
anti-piracy activities of the IFPI's Greek national group. Bourmas was chair-
man of the group between 1989 and 1991. COSMAS DEVELEGAS

A QUESTION MARK hangs over the future name of the Mercury Music Prize
(MMP), with its sponsor refusing to confirm that the Mercury name will still
be in use next year. Since the award’s inception six years ago, Mercury Com-
munications, the U.K.’s second-largest telecommunications provider, has spon-
sored it. Mercury is owned by Cable & Wireless, which is reportedly about to
replace the Mercury brand with the parent company name as part of a move
to simplify its marketing. This year the show was held Aug. 28, earlier than
anticipated; most of the other shows have been held in mid-September. MMP
director David Wilkinson says that the show was moved up “because the BBC
gave us the opportunity for a second program on Saturday and also to get the
venue.” He adds, “We have an ongoing contract with the sponsors.” However,
a spokeswoman for Cable & Wireless would not confirm or deny that the brand
would be withdrawn, only that the company “will be making an announce-
ment in the autumn.” Wilkinson says that Mercury Prize organizers will sit
down with the sponsors in October or November to discuss plans in time for
an April launch next year. DOMINIC PRIDE

POLYGRAM NEW ZEALAND managing director Victor Stent has left the com-
pany to pursue other interests. It is thought this may involve a role at the
Huh! label, to which New Zealand act OMC is signed. PolyGram’s Mercury
division markets and distributes OMC product and
had an international hit with the single “How Bizarre”
in November last year; it reached No. 1 in Australia,
New Zealand, Canada, Ireland, and Austria; No. 2 in
Germany; and No. 3 in the U.K. Understood to be
replacing Stent is Tan Watson, who has been sales and
marketing director at PolyGram New Zealand for the last four years.

MARK SOLOMONS

PolyGram

LUCIANO PAVAROTTI, JEAN-MICHEL JARRE, Patricia Kaas, and Chris de Burgh
are among the artists who have been helping Moscow celebrate the 850th
anniversary of the founding of the city. Pavarotti appeared
Sept. 7 at a special concert in Red Square, and his perfor-
mance included Soloviyev-Sedoi’s 1957 pop hit “Moscow
Nights.” Among the 15,000 artists performing at festivi-
ties on the same day at the Moscow Exhibition Center were
Jarre, who gave a special son et lumiére show, and local
stars Oleg Gazmanov, Tokariev, Tsyganova, and Voronets. §
Other performances at the celebrations, which ran during §
the first two weeks of this month, featured the Russian

National Symphony Orchestra, opera singers Tamara PAVAROTTI -
Sinyavskaya and Anatolii Soloviyanenko, and pop singers
Alla Pugachova and Iossif Kobzon. VADIM YURCHENKOV

MUSIC VIDEO SHIPMENTS in the U.K. leapt by more than 2% times in the first
half of this year, compared with the same period in 1996, according to the
British Phonographic Industry (BPI). The BPI says that one release, Spice
Girls’ “Spice—The Official Video—Vol. 1,” was responsible for the jump. The
title sold almost 500,000 copies between April and June, making it the best-
selling pop video ever. Michael Jackson’s “HIStory On Film—Vol. II,” various
Irish dance titles, Peter Andre’s “Natural,” and the cast video of the musical
“Buddy” also contributed to a strong six months. The wholesale value of ship-
ments failed to keep pace with volume, however, rising 79% in the year’s first
half to 15.3 million pounds ($24.6 million). MARK SOLOMONS

GERMAN FILM AND TV production company Me, Myself & Eye (MME) has
acquired the rights to the BBC’s “Top Of The Pops” chart show for Germany,
Switzerland, and Austria (GSA). MME plans to film performances at the UK.
public broadcaster’s London studios with its own camera team and a German
presenter and will include additional interviews, gossip, and background on
the making of videos. Artists will be invited to perform in a replica of the
“Top Of The Pops” studios in an as-yet-unconfirmed location in Germany. No
TV station in the GSA region has agreed to take the German version of the
show, but MME producer Christoph Post says he is confident there will be
sufficient demand. GESA BIRNKRAUT

ifpi

THE INTERNATIONAL Federation of the Phonographic Indus-
try has given Platinum Europe Awards, recognizing sales of
1 million units across the Continent, to Sheryl Crow for her
self-titled album and to Texas for “White On Blond.” Both are
PolyGram releases. No Doubt reaches double-platinum status
with “Tragic Kingdom” (Universal).

m—

Bertelsmann Gives Spain
1st Major Mail-Order Club

Bl BY HOWELL LLEWELLYN

MADRID—A major mail-order music
club has been launched in Spain for the
first time. The companies behind it,
Germany-based Bertelsmann and
Spain’s largest radio group, Unién
Radio, say they are confident they will
sell 2 million CDs and gain 150,000
members in the next three years.

The club, Universo Musical, fills an
important gap in the Spanish music
market. Although Bertelsmann runs 10
such clubs across Europe with 1.5 mil-
lion customers, Spain is the first coun-
try in which it has established a music

Bertelsmann, Inc.

club in concert with a local partner.

Bertelsmann hopes to repeat the suc-
cess of a mail-order book-selling opera-
tion it owns in Spain, the Circulo de Lec-
tores (Readers’ Circle), which last year
had revenues of 23.1 billion pesetas ($153
million) with pretax profits of more than
4 billion pesetas ($26.5 million).

Universo Musical president Manfred
Grebe says, “We aim to invigorate the
Spanish music sales market, and we
expect to achieve a 3% share of the
market within three years.”

Universo’s Barcelona-based director
general Pau Cubells adds that the club
is aimed at the 30-50 age group “of peo-
ple who still listen to music but who live
mostly in rural areas and don't have the
time to travel to the nearest record out-
let.”

Outside the bigger towns and cities,
Spain is still poorly serviced by music
retailers, and in many towns the only
outlets are department stores that sell
little more than the current top 40
records.

“Our club, through its free magazine
sent to members’ homes every two
months, will make record buying easier,
cheaper, and more comfortable,” says
Cubells. He adds that the club’s aim is to

have 40,000 members and sell 300,000
CDs by next June, 100,000 members
and sales of 700,000 CDs by June 1999,
and 150,000 members and sales of 1 mil-
lion CDs by June 2000. Investment over
this period will total 2.1 billion pesetas
($14 million).

Membership and the magazine cata-
log, with an initial list of 300 titles, ris-
ing to 500 within a year, will be free.
Members will be expected to buy at
least one CD per magazine in order to
continue receiving the catalog.

Cubells stresses that because the
membership campaign is aimed at a
mainly rural and small-town public,
Universo Musical does not compete with
established outlets. “On the contrary,
we complement them, which is why our
success will benefit the entire industry
at every level,” he says. “The vast
majority of our members will be new
customers to the music industry.”

Unién Radio is the management arm
of Spain’s largest private music radio
group, Cadena SER, which owns four
of the top five music networks: Los 40
Principales, Cadena DIAL, M-80, and
Radiolé.

Luis Merino, SER’s director of radio
formulas, comments that Universo Musi-
cal is a key initiative for the Spanish
music industry, which, although it saw
sales rise last year by 5.8% to 74 billion
pesetas ($151 million at current rates of
151 pesetas to the dollar), suffered a
1.8% drop in unit sales from 52.9 million
to 51.9 million (Billboard, March 1).

Of these, nearly 70% were CDs,
which is mainly why Universo Musical
will be offering only the CD format. The
magazine catalog titles will be divided
into four groups—pop/rock, Latino,
guaranteed hits, and classical.

Merino adds that while Universo
Music can only be good for the indus-
try—*“Bertelsmann knows this form of
selling better than anybody, and SER’s
music networks’ 8.7 million listeners
offer a ready market”—the club will not
mean any network programming
changes.

Confab Showcases 0z Music
PCMC To Demonstrate Int’l Potential

SYDNEY—The Pacific Circle Music
Convention (PCMC), a five-day con-
ference designed to spotlight the inter-
national potential of Australian music,
will be staged Sept. 21-25 here. With
an ambitious agenda of seminars,
showcase performances, expos, work-
shops, a fan fair, technology and mem-
orabilia displays, and even a musicians’
golf tournament, the event will also
coincide with the 11th ARIA Awards
Sept. 22 in Sydney.

Organizer Michael Chugg, GM of
the Frontier Touring Co., has de-
scribed PCMC as a “five-day confer-
ence on initiatives and strategies to
capitalize on the music world’s last
Shangri-La.” Over the past year, he
and associates have promoted the
PCMC to the music industry world-
wide, from the International Live
Music Conference in London to the
South by Southwest festival in Austin,
Texas.

Some of the speakers scheduled to
appear are Peter Asher, senior VP of

Sony Music Entertainment; David
Hepworth, British radio/TV presenter
and editorial director of @ and Mojo
magazines; Midnight Oil drummer
Rob Hirst; Nikki Brown and Ted Gar-
diner, artist managers at Los Angles-
based Larrikin Management; agents
Chris Dalston of Los Angeles-based
Creative Artists Agency and Steve
Hedges of London-based Primary Tal-
ent; Andrew Jenkins, VP of BMG
Music Publishing International; Aus-
tralia Broadcasting Authority chair-
man Peter Webb; Seekers member/
songwriter Bruce Woodley; and Yothu
Yindi leader/former Australian of the
Year Manduway Yunupingu.

For Australian music, the timing of
the conference is ideal. After a slump
in international fortunes from the late
'80s through the first half of the '90s,
global ears have again been captured
by Down Under sounds from a new
generation of artists, including silver-
chair, Savage Garden, and Tina Arena.

GLENN A, BAKER
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21997. Bilboard/BM Communications.

HITS OF THE

jAPAN (Dempa Publications Inc.) 09/15/97

GERMANY (Media Control) 09/09/97

U-K- (Chart-Track) 09/08/97

FRANCE (SNEP/IFOP/Tite-Live) 09/06/97

THES | LAST THIS | LAST THIS | LAST THIS |LAST
WEEK|WEEK| SINGLES WEEK WEEK| SINGLES WEEK WEEK| SINGLES WEEKWEEK| SINGLES
1 2 HOWEVER GLAY PLATINUM 1 2 MEN IN BLACK WILL SMITH cowumBia 1 9 THE DRUGS DON'T WORK THE VERVE HUTMRGIN 1 1 MEN IN BLACK WILL SMITH coLumsia
2 1 EIEN ZARD B-GRAM 2 1 | PLL BE MISSING YOU PUFF DADDY & FAITH 2 1 | TUBTHUMPING CHUMBAWAMBA emi 2 3 | I'LL BE MISSING YOU PUFF DADDY & FAITH
3 | 3 | GARUSUNO SYONEN KINKI KIDS JOHNNY'S ENTER- EVANS (FEAT. 112) aRIOLA 3 | 4 | FREE DJQUICKSILVER posmva EVANS (FEAT. 112) ARISTA
TAINMENT 3 |NEW| BECAUSE IT'S LOVE THE KELLY FAMILY &mi S (23| g MENTINIBEACKRWIEESMITHECOLMEIA 3 | 4 | BELLINI SAMBA DE JANEIRO scorpio
4 |NEW| MELTY LOVE SHAZNA BMG inpaN 4 | 3 | CUWHEN U GET THERE COOLIO FEAT, 40 THEVZ | 5 [NEW| WHERE'S THE LOVE HANSON MERCURY 4 | 2 | ALANE WES SAINT GEORGESONY
5 | 4 | 01 MESSENGER (DENSHIKYO NO UTA) SOUTH- EASTWEST S| NEVYNEVENTARTERIAUCERINUEV{QUAYESeRic 5 | 5 | PRENONS NOTRE TEMPS POETIC LOVERS
ERN ALL STARS vicToR 7 | 8 | NEVER GONNA LET YOU GO TINA MOORE M6
6 | 5 | SHUPFLE I ITToR WER Tors mcrony 5 | 4 | MEET HE: AT THE LOVE PARADE DA HOOL ARIDLA oELIRIDUS INTERISONY
6 | 7 | CRUSHONYOU AARON CARTER EoEL : 6 | 6 | MMMBOP HANSON MERCURY
, 8 | 12 | | KNOW WHERE IT'S AT ALL SAINTS LONDON
g g g;’:ﬂ:?g"&‘gg YIEJEN(I:OEL</PE';?EY PO e NG wex | 7 | 8 | EVERYBODY (BACKSTREET'S BACK) BACKSTREET | g |Npw | OFFSHORE'S7 CHICANE extaavasanza 7 1 7 | IL EST VRAIMENT PHENOMENAL! PHENOMENAL
T BOYS IvE/ROUGH TRAOE 10 | 5 | I'LLBEMISSING YOU PUFF DADDY & FAITH CLUB VERSAILLES/SONY
9 11 KOYOI NO TSUKI NO YONI ELEPHANT 8 6 A-N-N-A FREUNDESKREIS coLumsia EVANS (FEAT. 112) arisTA 8 8 TOUT LARA FABIAN POLYDOR
KASHIMASH! PONY CANYON 9 | 9 | GOTHAMCITY R. KELLY ROUGH TRAOE 11 | 6 | HONEY MARIAH CAREY coLumBiA 9 | 12 | GIRLS IN LOVE GRUNGERMAN & FOREVER SWEET
10 | 7 | WAKEMEUP! SPEED Tor's FACTORY 10 | 8 [ (UN, DOS, TRES) MARIA RICKY MARTIN cowmBiA | 12 | NEW | ELEKTROBANK CHEMICAL BROTHERS ViRGIN PANIC/POLYGRAM
11 | 10 | BEAT RIUICHI KAWAMURA vicToR 11 |\NEW| HE'S COMING NANA wmoToR 13 |NEW| HOLD YOUR HEAD UP HIGH BORIS DLUGOSCH 10 | 9 | BALLABALLA DOMINO mikabo/BMG
12 |NEW| VENUS CHISATO TOKUMA JAPAN 12 | 13 | MO MONEY MO PROBLEMS THE NOTORIOUS POSITIVA 11 | 10 | (UN, DOS, TRES) MARIA RICKY MARTIN TRISTAR
13 | 9 | BURN THE YELLOW MONKEY FuN HOUSE . g:ﬁéfg’g):xgk%/‘%EIL?NYAS,EG) o 14N vvi’:? LELOTTA LOVE LED ZEPPELIN ATLANTIGEAST- | 15 |NEW | MA MELISSA LES MINIKEUMS FOT/POLYGRAM
14 | 12 | POWER SONG SYARANQ BMG JAPAN AL 13 | 13 | FREE ULTRA NATE HAPPY/SONY
15 | 15 | MONONOKE HIME YOSHIKAZU MERA Tokumasapan | 14 | 15 | HISTORY MICHAEL JACKSON Epic 15 | 15 | WHEN DOVES CRY GINUWINE 550 musicreric 14 |NEW| UHLALALA ALEXIA PanicroLYGRAM
16 | 13 | THANATOS—IF | CAN'T BE YOURS LOREN & 15 | 12 | TIC TIC TAC CHILLI FEATURING CARRAPICHO aRiO- ig 133 ?RA:'EV'DA:R%L'IWCSE';:\RDEIOSEB PARLOPHONE 15 |NEW| YOU MIGHT NEED SOMEBODY SHOLA AMA wEA
MASH king . BI6 LIFE 16 | 18 | ECUADOR SASH! FuLL ACE/SONY
17 | 14 | FOREVER TAKASHI SORIMACHI WITH RICHIE 16 | 11 | SUNSHINE DR. MOTTE & WESTBAM rca }g Nfgv D ) cuees 17 | 17 | GOTHAMCITY R.KELLY eastwest
ALL | WANNA DO DANII wea -
SAMBORA MERCURY 17 | 20 | HOW COME, HOW LONG BABYFACE & STEVIE
20 [NEW| YOU HAVE BEEN LOVED GEORGE MICHAEL virain | 18 | 11 | DAM DAM DEO FELICIDAD emi
18 |NEW | KIMI GA INAI NATSU DEEN B.GRAM WONDER epic 5| o || Ao A Co
19 | 16 | HIMAWARI TSUYOSHI NAGABUCHI FoR LIFE 18 | 14 | | WANNA BE THE ONLY ONE ETERNAL FEAT. BEBE ALBUMS ol Rl KioReaniic orvoulWoRD i,
20 | 17 | MR.LONELY KOJI TAMAKI sony WINANS Emi 1 | 1 | OASIS BE HERE NOW CREATION
ALBUMS 19 |NEW| BITCH MEREDITH BROOKS emi 2 | 16 | VARIOUS ARTISTS IBIZA UNCOVERED VIRGIN ALBUMS
o 1 | MaKI OHGURO POWER OF DREAMS e.cram 20 | 16 | THE AGE OF LOVE SCOOTER eoEL 3 |NEW| GENESIS CALLING ALL STATIONS VIRGIN 1 1 | JEAN-JAQUES GOLDMAN EN PASSANT coLumsia
a 4 |NEW| VARIOUS ARTISTS DANCE NATION 4 MINISTRY OF 2 2 0ASIS BE HERE NOW SMALUSONY
2 | 2 | TOKO FURUUCHI KOI sony ALBUMS e i
3 3 OASIS BE HERE NOW €PIC SONY 1 1 RAMMSTEIN SEHNSUCHT MOTOR MuSIC 5 3 PRODIGY THE FAT OF THE LAND x. 3 3 WORLDS APART DON'T CHANGE owwemt
4 | 4 | MIKIIMAI PRIDE FoRuIFE 2 |NEw!| GENESIS CALLING ALL STATIONS ViR | S A v o s 4 | 7 | DOCGYNECO PREMIERE CONSULTATION viRGIN
5 | 5 | NAMIE AMURO CONCENTRATION 20 Avex TRax 3 | 2 | WOLFGANG PETRY NIE GENUG ARIOLA 7 |2 | RADIOMEAD OK COMPUTER rAmioPHONE 2 153 (E;::E:ISE’SSLLING ALL STATIONS VIRGIN
SIS IO | VSR NATUREIRHYTHIMsveXiess 4 | 3 | BACKSTREET BOYS BACKSTREET'S BACK RoucH | 8 | 15 | VARIOUS ARTISTS NOW THAT'S WHAT § CALL LN MERCURY
7 | 9 | SOUNDTRACK MONONOKE HIME TOKUMA JAPAN TRADE MUSIC! 37 EMIVIRGINPOLYGRAM 7 | 4 | ANDREA BOCELLI ROMANZA POLYDOR
8 10 | KINKIKIDS A ALBUM JOHNNY'S ENTERTAINMENT 5 |NEW| JOE COCKER ACROSS FROM MIDNIGHT emi 9 9 STEREOPHONICS WORD GETS AROUND v2 8 8 NOIR DESIR 666667 CLUB BARCLAY/POLYGRAM
9 17 | DIANA KING THINK LIKE A GIRL sony 6 4 OASIS BE HERE NOW EriC 10 | 10 | TEXAS WHITE ON BLONDE MERCURY 9 14 | RADIOHEAD OK COMPUTER PARLOPHONE/EMI
L O - DRvcTOR 7 | 14 | RICHIE SONST HOL ISCH MEINAE BRUEDA! aroLa | 11 | 6 | VARIOUS ARTISTS FRESH HITS 97 closaL v 10 | 6 | MYLENE FARMER LIVE A BERCY poivooR
11 | 8 | AMIOHNUKI & YUMI YOSHIMURA SOLOSOLO erc | g | ‘o' | gouNDTRACK BANDITS PoLYDoR 12 | 5 | LEVELLERS MOUTH TO MOUTH cHiNA 11 | 16 | 1AM LECOLE DU MICRO D'ARGENT OELABELVIRGIN
SONY o | 8 | TICTACTOE KLAPPE DIE 2TE Rca 13 | 7 | VARIOUS ARTISTS THE ESSENTIAL SELECTION 12 | 9 | PASCAL OBISPO SUPERFLU epic
12 | 12 | BILLY JOEL GREATEST HITS VOL. 3 sony 10 | 12 | SOUNDTRACK MEN IN BLACK coumaia SUMMER '97 POLYGRAM TV 13 | 11 | BERNARD LAVILLIERS CLAIR-OBSCUR
13 | 14 | EVERY LITTLE THING EVERLASTING AvexTRax 1 9 PUFF DADDY & THE FAMILY NO WAY OUT 14 |NEW /| VARIOUS ARTISTS SHINE O POLYGRAM TV BARCLAY/POLYGRAM
14 |NEW| SOUNDTRACK SYARANQ NO ENKA NO HANAMICHI ARDLA | 15 | 19 | RONI SIZE & REPRAZENT NEW FORMS TALKIN'
e 12 | 7 | MEREDITH BROOKS BLURRING THE EDGES Em o 14 | 10 | SPICEGIRLS SPICE viRciN
15 |NEW| SUGIZO REPLICANT LUCIFER POLYDOR 13 | 5 | BOEHSE ONKELZ LIVE IN DORTMUND viRGIN 16 |NEw| CHUMBAWAMBA TUBTHUMPER emt 15 |NEW| JOE COCKER ACROSS FROM MIDNIGHT
16 | 11 | HOFUDIRAN WASHINGTON, C.D. PONYCANYON 14 | 11 | WOLFGANG PETRY ALLES ariota 17 | RE | VARIOUS ARTISTS THE GREATEST DANCE ALBUM U
17 16 VARIOUS ARTISTS SUPER EUROBEAT VOLUME 80 | 15 13 ANDREA BOCELLI ROMANZA POLYDOR EVER MADE TELSTAR 16 15 SOUNDTRACK MEN IN BLACK cowumsia
AVEX TRAX 16 | RE | NANA NANA MoOTOR 18 | 13 | FLEETWOOD MAC THE DANCE REPRISE 17 | 20 | PATRICIA KAAS DANS MA CHAIR columeia
18 | 13 | HANSON KIRAMEKI MMMBOP MERCURY 17 | 10 | MR.PRESIDENT NIGHT CLUB wea 19 | 8 | VARIOUS ARTISTS BEST DANCE ALBUM IN THE 18 | 18 | 2BE3 PARTIR UNJOUR em
19 | 18 | LECOUPLE ANOTHER SEASON—5 BANME NO 18 | 15 | RAMMSTEIN HERZELEID MOTOR Music WORLD . .. EVER! VIRGIN 19 | 12 | MYUNG-WHUN CHUNG A HYMN FOR THE WORLD
KISETSU PONY CANYON 19 |NEW| COOLIO MY SOUL eastwest 20 14 MEREDITH BROOKS BLURRING THE EDGES cari- DGG/POLYGRAM
20 | 19 | EIKICHI YAZAWA YES TOSHIBAEMI 20 | 16 | PRODIGY THE FAT OF THE LAND INTERCORD oL 20 | RE | PUFF DADDY & THE FAMILY NO WAY OUT Arista
CANADA (soungscan 09720197 NETHERLANDS (sticrting Mega Top 100) 09/13/97 AUSTRALIA wrin) 090797 ITALY  (Musica e DischiFivn 09/08/97
THIS | LAST THIS (LAST THIS |LAST THIS |LAST
'WEEK WeEK| SINGLES WEEXK WEEK| SINGLES WEEK(WEEK| SINGLES weEKWEEK| SINGLES
1 1 | I'LL BE MISSING YOU PUFF DADDY & FAITH 1 | 1 | MOMONEY MO PROBLEMS THE NOTORIOUS 1 | 1 | MENINBLACK WILL SMITH coLumeia 1 | 7 | MR GORGEOUS SMOKE CITY svemiRaiN
EVANS (FEAT. 112) ARISTA B.I.G. (FEAT. PUFF DADDY & MASE) BMG 2 | 2 | PLLBEMISSING YOU PUFF DADDY & FAITH 2 |1 | Free ULTRANATE c
2 | 2 | HONEY MARIAH CAREY coLumBia 2 | 3 | LEVEN NA DE DOOD FREEK DE JONGE emi EVANS (FEAT. 112) BMmG j e ——
3 | 3 | MO MONEY MO PROBLEMS THE NOTORIOUS 3 | 2 | I'LLBEMISSING YOU PUFF DADDY & FAITH 3 | 3 | WHERE'S THE LOVE HANSON MERCURY 3 | 5 | I'LLBE MISSING YOU PUFF DADDY & FAITH
B.I.G. (FEAT. PUFF DADDY & MASE) arisTa EVANS (FEAT. 112) BmG 4 4 BITCH MEREDITH BROOKS Emi EVANS FEATURING 112 MOVIMENTG/BMG
4 4 | HOW DO LIVE LEANN R'MES CURB 4 | 11 | BARBIE GIRL AQUA UNIVERSAL 5 5 | HOW COME, HOW LONG BABYFACE & STEVIE 4 6 | SOMETHING GOIN' ON TODD TERRY zAc
5 5 EVERYBODY (BACKSTREET'S BACK) BACKSTREET | s 4 MEN IN BLACK WILL SMITH columeia WONDER sony 5 3 BAILANDO PARADISIO DOIT YOURSELF
BOYS aive 6 | 10 | INNUEDEI DE KAST cnR 6 | 6 | HOWDOILIVE TRISHA YEARWOOD UNNVERSAL 6 | 4 | oMLALALA 2 EVISSA Eom1
6 7 | DO YOU KNOW (WHAT IT TAKES) ROBYN rca 7 6 | WERELD ZONDER JOU MARCO BORSATO & TRUN- | 7 7 | ALONE BEE GEES PoLYDOR 5 2 | (UN, DOS, TRES) MARIA RICKY MARTIN
7 6 FIX BLACKSTREET FEAT. SLASH INTERSCOPE TJE OOSTERHUIS POLYDOR 8 9 HARD TO SAY I'M SORRY AZ YET FEATURING y , COLUMBIA
8 13 | BREATHE PRODIGY xuKocH 8 5 SEX ON THE BEACH T-SPOON ALA BIANCA PETER CETERA BumG 8 10 | SPILLER FROM RIO LAGUNA TmME
S B R0 OB RS0 50T 9 | 8 | ANOTHER DAY BUCKSHOT LEFONQUE coLumsia 9 | 8 | WHEN DOVES CRY QUINDON TARVER tm 9 | 8 | COMING BACK DJDADO TME
LN EHOTRTORICHIEL IR MTonvyEor 10 | 7 | EVERYBODY (BACKSTREET'S BACK) BACKSTREET | 19 | 10 | SEMI-CHARMED LIFE THIRD EYE BLIND warver | 10 | 19 | MEN IN BLACK WILL SMITH coLumsia
11 | 12 | INVISIBLE MAN 98 DEGREES MOTOWN BOYS zomen
12 | 8 | €UWHEN U GET THERE COOLIO FEAT. 40 THEVZ 11 [ 11 | AROUND THE WORLD DAFT PUNK viRGIN 11 | 16 | BITTERSWEET SYMPHONY THE VERVE ViRGIN
' 11 9 GOTHAM CITY R. KELLY ZOMBA-ROUGH TRAOE 12 | 13 | HONEY MARIAH CAREY coLumBiA .
TOMMY BOY 12 | NEW | IT'SLIKE THAT RUN DMC VS. JASON NAVINS s)
. L RO T R O S N 2OMEAROUGHITRADE 13 | 19 | FOREVER DAMAGE LIBERATION/SONY -
A =R WEEMONITREERO0L SIC ARLENYEN! 13 | 13 | INEED LOVE FLAMMAN & ABRAXAS PRESENTMC | 14 | 17 | ¢ U WHEN U GET THERE COOLIO FEAT 40 THevz | 13 | 12 | D'YOU KNOW WHAT | MEAN? OASIS e
14 | 15 | FRUIT DE LA PASSION TIC TIC TAC Rca LYNX POLYOOR ' 14 | NEW | OH WHAT A LIFE GLORIA GAYNOR CROSSOVER
15 | 11 | D'YOU KNOW WHAT | MEAN? OASIS coLumBia 14 | 20 | WEDDING BELLS BZN wercugy LIBERATION/SONY 15 | o | UMLALALA ALEXIA owamiTcAND
16 | 10 | QUIT PLAYING GAMES (WITH MY HEART) BACK- | )¢ | 15 | | waNNA BE THE ONLY ONE ETERNAL FEAT BEBE | o | Lo | YOU WERE MEANT FOR ME JEWEL castwest -
STREET BOYS aive R : 16 | 15 | ONEHEADLIGHT THE WALLFLOWERS UNIVERSAL 16 | 11 | EL TALISMAN ROSANA UNIVERSAL
M
17 | RE | MAMA/WHO DO YOU THINK YOU ARE SPICE
17 | 17 | PERFECT DRUG (EP) NINE INCH NAILS 16 | 16 | ¢ U WHEN U GET THERE COOLIO FEAT. 40 THEVZ | V7 am :/W 17 | 18 | LAST NIGHT ON EARTH U2 MERCURY
NOTHING/INTERSCOPE . V"RG'" 18 |NEW| HONEY MARIAH CAREY cOLUMBIA
18 | 18 | CAN'T NOBODY HOLD ME DOWN PUFF DADDY o |0 | I S G T s 18 | 12 | RUNNIN’ 2PAC & NOTORIOUS B.I.G. SHock 19 | RE | MMMBOP HANSON wercurr
AZBLES (T 18 | 15 | HONEY MARIAH CAREY Sl L Lo S TR o | 15 | AROUND THE WORLD DAFT PUNK
19 [NEW| LAST NIGHT ON EARTH U2 istano 19 | 15 | Borch MEREDITH BROOKS oets 20 | 14 | EVEN WHEN I'M SLEEPING LEONARDO'S BRIDE | 2 CLLAULA L]
20 |NEW/| GOD BLESS THE CHILD SHANIA TWAIN MERCURY 20 | 18 | BITTERSWEET SYMPHONY THE VERVE viRGiN MUSHROOM ALBUMS
ALBUMS ALBUMS ALBUMS 1 1 | OASIS BE HERE NOW sony
1 | 2 | BACKSTREET BOYS BACKSTREET'S BACK JvE R I e T ey 1 | 3 | TINAARENA IN DEEP sony 2 | 2 | ANDREABOCELLI ROMANZA sucaR
3 | 4 | PUFF DADDY & THE FAMILY NOWAYOUT amsws | 2 | 3 | ELVIS PRESLEY ALWAYS ELVIS awc L | e e e o N D ML OE D = e DI
A e 3 | 1 | BACKSTREETBOYS BACKSTREET'SBACK zowea | 3 | 1 | SAVAGE GARDEN SAVAGE GARDEN Ronosiow 4 | 5 | LIGABUE SUEGIU DA UN PALCO wer
COLUMBIA 2 | 8 | DEKAST NIETS TE VERLIEZEN 4 | 5 | FLEETWOOD MAC THE DANCE WARNER
5 | 5 | TRISHA YEARWOOD (SONGBOOK)A COLLECTION — 5 | 6 | BEEGEES STILL WATERS PoLYDOR 5 | 3 | 883 LADURALEGGE DEL GOL friRm
MCA 5 4 FLEETWOOD MAC THE DANCE waRNER 6 8 JOHN WILLIAMSON PIPE DREAM/BEHIND THE 6 4 PINO DANIELE DIMMI COSA SUCCEDE SULLA TERRA ccp
6 | 12 | ANDREA BOCELLI ROMANZA PHILIPS/POLYGRAM 6 | 9 | MARCOBORSATO DE WAARHEID poLYoor
DREAM emi 7 |NEW| GENESIS CALLING ALL STATIONS wvirGIN
7 | 6 | PRODIGY FAT OF THE LAND xuKocH 2 I | R SRICEGIRESESHIC RGN
S AT 8 |New| JISKEFET BULL oouster 7 | 7 | PAULKELLY SONGS FROM THE SOUTH sony 8 | 8 | LITFIBA MOND! SOMMERS! emi
9 | 9 | JEWEL PIECES OF YOU atuantic 9 | 10 | MEREDITH BROOKS BLURRING THE EDGES emi 8 | 12 | SOUNDTRACK MEN IN BLACK sonv 9 | 6 | BACKSTREET BOYS BACKSTREET'S BACK VIRGIN
10 | 7 | SPICE GIRLS SPICE virai 10 | 16 | CELINE DION FALLING INTO YOU coLumeia 190 140 :SSVEL B‘:E:EE:EOEC‘)'V?’U EASTWEST 10 | 9 | RADIOHEAD OK COMPUTER emi
11 | 10 | VARIOUS ARTISTS NOW 2! WARNER BROS. 11 | 11 | PRODIGY THE FAT OF THE LAND pis b 1 |11 | No mERCY My PRowsSgN;MG 11 | 7 | NEK LEIGLI AMICI E TUTTO IL RESTO wea
12 | 18 | BUENA VISTA SOCIAL CLUB FEAT. RY COODER
Al B v ool A AT T e 12 [ 18 | BILLY JOEL GREATEST HITS VOLUME Iil cowmea | 12 | 10 | LITFIBA VIVALITFIBA cco
14 | 14 | SAVAGE GARDEN SAVAGE GARDEN coLumaia 13 | 13 | PUFF DADDY & THE FAMILY NO WAY OUT v | 13 | 15 | JOHN FOGERTY BLUE MOON SWAMP we 13 | 11 | PRODIGY THE FAT OF THE LAND uormm
15 | 16 | DAFT PUNK HOMEWORK ViRGIN 14 | 17 | NO MERCY MY PROMISE emc 14 | RE | BOB CARLISLE BUTTERFLY KISSES uBERATIONSONY | 14 | NEW| AMBRA ANGIOLINI RITMO VITALE &Ti
16 | 20 | MATCHBOX 20 YOURSELF OR SOMEONE ELSE 15 | 5 | RADIOHEAD OK COMPUTER emi 15 | NEW| BOB DYLAN THE BEST OF sony 15 | 15 [ RICCARDO COCCIANTE INNAMORATO coLumeia
LAVAVATLANTIC 16 | 19 | THE NOTORIOUS B.L.G. LIFE AFTER DEATH BMG 16 | 9 [ THE WALLFLOWERS BRINGING DOWN THE 16 | 12 | ROSANA LUNAS ROTAS uUNIVERSAL
17 | 17 | THE WALLFLOWERS BRINGING DOWN THE 17 | 7 | BOBDYLAN THE BEST OF cowumsia HORSE  uNIveRsaL
HORSE INTERSCOP 18 | 20 | BILLY JOEL GREATEST HITS VOLUME Hil coLumBiA 17 | 14 [ PRODIGY THE FAT OF THE LAND OANCEPOOUSONY 17.| 14 | SOTTOTONO SOTTO EFFETTOSTONO wea
i ERSCOPE 18 | 13 | JOVANOTTI LORENZO 1997—L'ALBERO MERCURY
18 | RE | AMANDA MARSHALL AMANDA MARSHALL epic 19 | 14 | ETERNAL BEFORE THE RAIN emi 18 | 16 | SILVERCHAIR FREAK SHOW sONY u
19 | RE | THE TEA PARTY TRANSMISSION emi 20 | RE | JAAP FISCHER DE LIEDJES VAN JAAP FISCHER 19 | 13 | SPICEGIRLS SPICE viRGIN 19 | 16 | PUFF DADDY & THE FAMILY NO WAY OUT emc
20 | RE | MEREDITH BROOKS BLURRING THE EDGES emi M 20 | 17 | AMANDA MARSHALL AMANDA MARSHALL sony 20 |NEW| GAMMA RAY SOMEWHERE OUT IN SPACE Noise

Hits Of The World is compiled at Billboard/London by Rail Cairo, Paul Clarkson and Menno Visser. Contact 44-171-323-6686, fax 44-171-323-2314/2316.

NEW = New Entry RE = Re-Entry
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HITS OF THE WORLD

<< <O N

B.l.G. smG

MUSIC
EUROCHART o107 ameon | NEW ZEALAND  (rianz) 09714197
THIS |LAST THIS (LAST
WEEK WeEK| SINGLES WEEK|WEEK| SINGLES
1 2 MEN IN BLACK WILL SMITH coLumeia 1 | NEW/| BARBIE GIRL AQUA UNIVERSAL
2 1 1'LL BE MISSING YOU PUFF DADDY & FAITH 2 2 MO MONEY MO PROBLEMS THE NOTORIOUS
EVANS (FEAT. 112) BAD BOVARISTA B.1.G. (FEAT. PUFF DADDY & MASE) emMc
3 | 4 | SAMBA DE JANEIRO BELLINI vIRGIN 3 | 3 | HONEY MARIAH CAREY Sony
4 | 3 | CUWHEN U GET THERE COOLIO FEAT. 40 THEVZ | 4 | 1 | MENIN BLACK WILL SMITH sony
TOMMY BOY 5 4 € U WHEN U GET THERE COOLIO FEAT. 40 THEVZ
5 5 EVERYBODY (BACKSTREET'S BACK) BACKSTREET e
BOYS ave 6 |NEW | WHERE'S THE LOVE HANSON POLYGRAM
6 | 6 | (UN,DOS, TRES) MARIA RICKY MARTIN TRSTAR 7|6 'Ebk’:’ss “:E'if':‘fzmu PUFF DADDY & FAITH
7 |NEW| BECAUSE IT'S LOVE THE KELLY FAMILY KeLuFe QAT (T
g 8 5 SMOKIN' ME OUT WARREN G POLYGRAM
8 |NEW/| THE DRUGS DON'T WORK THE VERVE HUTVIRGIN N
9 7 MMMBOP HANSON MERCURY 9 | NEW| NOT TONIGHT LIL KIM waRNER
THE ONLY ONE .
10 9 TUBTHUMPING CHUMBAWAMBA £m 10 8 | WANNA BE THE O 0 ETERNAL FEAT. BEBE
WINANS em
1 1 OASIS BE HERE NOW CREATION 1 1 OASIS BE HERE NOW soNY
2 |NEW/| GENESIS CALLING ALL STATIONS wirGiN 2 2 BIC RUNGA DRIVE Sony
3 2 BACKSTREET BOYS BACKSTREET'S BACK uve 3 5 CAT STEVENS THE VERY BEST OF POLYGRAM
4 3 PRODIGY THE FAT OF THE LAND x 4 3 JEWEL PIECES OF YOU WARNER
5 4 ANDREA BOCELLI ROMANZA SUGAR/POLYDOR 5 RE BEE GEES THE VERY BEST OF POLYGRAM
6 5 RADIOHEAD OK COMPUTER PARLOPHONE 6 8 BEE GEES STILL WATERS POLYGRAM
7 7 RAMMSTEIN SEHNSUCHT moTorR 7 6 HANSON MIDDLE OF NOWHERE POLYGRAM
8 6 PUFF DADDY & THE FAMILY NO WAY OUT Bao BOY 8 9 SOUNDTRACK MEN IN BLACK SONY
9 10 SOUNDTRACK MEN IN BLACK coLumsia 9 10 SAVAGE GARDEN SAVAGE GARDEN waRNER
10 |NEW | JOE COCKER ACROSS FROM MIDNIGHT capitoL 10 7 PRODIGY THE FAT OF THE LAND BMmG
MALAYSIA (RIM) 09/09/97 HONG KONG (IFP! Hong Kong Group) 08/31/97
THIS |LAST THIS |LAST
week| ALBUMS v ALBUMS
y 1 3 ANDY HUI SKY OF MINE, SONG OF MINE GO EAST
| SRS A L S T 2 | 1 | EDMOND LEUNG BEST FRIEND capimaLarTisTs
2 | 10 | OASIS BE HERE NOW sony 3 | 2 | CASS PHANG WO YOU WO TIEN DE emi
3 |NEW | PUFF DADDY & THE FAMILY NO WAY OUT BMmc 4 4 LEO KOO ENJOY YOURSELF TONIGHT sma/music
4 5 | VARIOUS ARTISTS METAL 60S UFERECORDS s |new :‘E”S‘: T G oD
? POLYGRAM
9[RS T 6 | 7 | SAMMICHENG OUR THEME SONG waRNeR
6 | 4 | GARYBARLOW OPEN ROAD BMG 7 | 5 | ANDYHUI ANDY HUI'S NEW AND COMPILATION
7 7 f{NNUENDO INNUENDO PosITIVE TONE ALBUM CAPITAL ARTISTS
8 9 ZIANA ZAIN PUNCAK KASIH BMc 8 8 ALAN TAM PART TIME FAVOURITE VOL. 2 poLy-
GRAM
9 2 VARIOUS ARTISTS BA MIAN LING LONG Rrock 9 9 EKIN CHENG ETERNITY E.P 8MG
10 3 VARIOUS ARTISTS TRIBUTE TO THE NOTORIOUS 10 |NEW | MARK LUIVARIOUS ARTISTS MARK LUI COLLEC-

TION ALBUM Go EAst

IRELAND (IRMA/Chart-Track) 09/04/97

BELGIUM (Promuvi) 09/12/97

THIS |LAST THIS |LAST
WEEK WEEK| SINGLES WEEK WEEK| SINGLES
1 1 | MENINBLACK WILL SMITH coLumeia 1 1 | ALANE WES sony
2 | 9 | TUBTHUMPING CHUMBAWAMBA emi 2 | 2 | rLLBEMISSING YOU PUFF DADDY & FAITH
3 2 I'LL BE MISSING YOU PUFF DADDY & FAITH EVANS (FEAT. 112) emc
EVANS (FEAT. 112) ARISTA 3 3 | MEN IN BLACK WILL SMITH sony
4 3 FREED FROM DESIRE GALA BIG LIFE 4 4 SAMBA DE JANEIRO BELLINI viRGIN
5 4 € U WHEN YOU GET THERE COOLIO FEAT. 40 5 |NEW| BITCH MEREDITH BROOKS em
THEVZ Ttommy BoY 6 | 8 | EVERYBODY (BACKSTREET'S BACK) BACKSTREET
6 8 FREE DJ QUICKSILVER poSITIVA BOYS z0MBA
7 | 7 | MO MONEY MO PROBLEMS THE NOTORIOUS 7 | 5 | SEXONTHE BEACH T-SPOON omo
B.1.G. (FEAT. PUFF DADDY & MASE) ARISTA 8 | 6 | CUWHEN UGET THERE COOLIO FEAT, 40 THEVZ
8 | 6 | BITTER SWEET SYMPHONY THE VERVE VIRGIN s
9 |[NEW| THE DRUGS DON'T WORK THE VERVE VIRGIN
10 | 10 | EVERYBODY (BACKSTREET'S BACK) BACKSTREET | ° | ° :Nvl\:\lA:NNSA :f. LulECLRAL S X6
AT 10 | 7 | ALS DE DAG VAN TOEN MAMAS JASJE VIRGIN
| 1 1 OASISU mESHERE NOW CREATION ALBUMS
2 | 2 | DOLORES KEANE THE BEST OF oaRA 1 | 3 | JEAN-JACQUES GOLDMAN EN PASSANT sony
3 | 6 | RADIOHEAD OK COMPUTER PARLOPHONE 2 s
2 | 7 | u2 POP sLaNo 3 1 | OASIS BE HERE NOW sony
5 3 PRODIGY THE FAT OF THE LAND xt 4 2 BACKSTREET BOYS BACKSTREET'S BACK zomsa
6 | 5 | TEXAS WHITE ON BLONDE MERCURY 5 | 5 | RADIOHEAD OK COMPUTER emi
7 4 | VARIOUS ARTISTS FRESH HITS '97 GLoBAL TV 6 | RE | MICHAEL JACKSON BLOOD ON THE DANCE
8 9 FRANK SINATRA MY WAY—THE BEST OF REPRISE FLOOR—HISTORY IN THE MIX sony
9 |NEW| VARIOUS ARTISTS THE GREATEST DANCE ALBUM | 7 |NEW| WILL TURA PUUR TURA POLYGRAM
EVER MADE TELSTAR 8 | 6 | PRODIGY THE FAT OF THE LAND Ppias
10 |NEW | VARIOUS ARTISTS THE BEST DANCE ALBUM OF 9 | 9 | SAMSON & GERT SAMSON VOL. 7 POLYGRAM
THE YEAR GLOBAL TV 10 |NEW | JOE COCKER ACROSS FROM MIDNIGHT emi
AUSTRIA (Austrian IFPI/Austria Top 40) 09/09/97 SWITZERLAND (Media Control Switzerland) 09/14/97
THIS [LAST THIS |LAST
WEEKWEEK| SINGLES WEEKWEEK| SINGLES
1 1 | ILLBE MISSING YOU PUFF DADDY & FA(TH 1 | 3 | MENINBLACK WILL SMITH sony
EVANS (FEAT. 112) MG 2 |NEW| BECAUSE IT'S LOVE KELLY FAMILY em
2 |NEW| BECAUSE IT'S LOVE KELLY FAMILY emi 3 1 | P'LLBE MISSING YOU PUFF DADDY & FAITH
3 | 3 | MENINBLACK WILL SMITH sony EVANS (FEAT. 112) BMG
4 | 2 | TICTICTAC CHILLI FEATURING CARRAPICHO 8vc | 4 | 2 | € UWHEN U GET THERE COOLIO FEAT. 40 THEVZ
5 5 SAMBA DE JANEIRO BELLLINI virGIN WARNER BROS.
6 | 8 | BITCH MEREDITH BROOKS emi 5 | 4 | EVERYBODY (BACKSTREET'S BACK) BACKSTREET
7 | 7 | EVERYBODY (BACKSTREET'S BACK) BACKSTREET BOYS mv
BOYS ROUGH TRADE 6 6 (UN, DOS, TRES) MARIA RICKY MARTIN sony
8 |NEW| GOTHAM CITY R. KELLY ROUGH TRADE 7 |NEW| SHADOWS OF THE NIGHT DJ BOBO & VSOP emi
9 | 6 | (UN,DOS, TRES) MARIA RICKY MARTIN Sony 8 | 5 | SAMBA DE JANEIRO BELLINI viRGIN
10 | 4 | CUWHEN U GET THERE COOLIO FEAT. 40 THEVZ | 9 | 9 | | WANNA BE THE ONLY ONE ETERNAL FEAT. BEBE
TOMMY BOY/WARNER WINANS em
ALBUMS 10 | 10 | SUNSHINE DR MOTTE & WESTBAM MG
1 | 1 | RAMMSTEIN SEHNSUCHT PoLYGRAM ALBUMS
2 | 4 | EAV IMHIMMEL IST DIE HOLLE LOS em 1 [NEW| POLO HOFER UND DIE SCHMETTERBAND OBER
3 | 2 | BACKSTREET BOYS BACKSTREET'S BACK RouGH ALLI BARGE scHNouTZ
TRAOE 2 | 1 | BACKSTREET BOYS BACKSTREET'S BACK mv
4 |NEW| BRUNNER & BRUNNER ICH SCHENKE DIRLIEBE | 3 |NEW| GENESIS CALLING ALL STATIONS emi
BMG 4 | 2 | OASIS BE HERE NOW sony
5 3 OASIS BE HERE NOW sony 5 3 RAMMSTEIN SEHNSUCHT PoLYGRAM
6 |NEW| GENESIS CALLING ALL STATIONS VIRGIN 6 | 4 | PUFF DADDY & THE FAMILY NO WAY OUT aumG
7 | 7 | SOUNDTRACK MEN IN BLACK sonv 7 | 6 | SENSUNIK PANORAMA 1991-1997 Tea
8 | 9 | HANSIHINTERSEER ICH WARTE AUF DICH emc 8 |NEW| JOE COCKER ACROSS FROM MIDNIGHT em
9 |[NEW| BOESE ONKELZ LIVE IN DORTMUND ViRGIN 9 | 5 | ANDREA BOCELLI ROMANZA POLYGRAM
10 | 6 | MEREDITH BROOKS BLURRING THE EDGES emi 10 |NEW | JEAN-JACQUES GOLDMAN EN PASSANT sony

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

NETHERLANDS: The tradition of Dutch cabaret is based on a mixture of stand-up comedy and
political commentary that does not involve top hats, dance routines, or Liza Minnelli. Its early
practitioners, who were often the sons of Protestant ministers, would preach their secular vision
of the world to theater audiences. Now a new generation of young cabaretiers, including the duo
of Thomas Acda and Paul de Munnik, has opted for a more personal approach. “Our shows are
about two young guys who are so paralyzed by the fear of never accomplishing anything in life
that they end up goofing around in the Amsterdam Vondelpark every day,” Acda says, while
observing the cappuccino-sipping crowd at the park’s trendy outdoor cafe. Clearly, Acda and de
Munnik have touched a chord. The duo’s self-titled aloum on Columbia, “Zwerf On,” featuring
songs performed in its show, has benefited from the show’s success and the renewed interest in
Dutch-language pop music. The album has sold 15,000 copies, according to Columbia, and has
reached the top 40 in the Mega Top 100 chart. THESSA MOOLJ

JAPAN: Most young people here wouldn’t be caught dead singing the soppy ballads known as
enka at their local karaoke club. Enka, as everyone in this country knows,
are for the hopelessly square and middle-aged. That may change, though,
now that the five members of mega-popular rock band Sha Ram Q are
starring in a movie titled “Sha Ram Q No Enka No Hanamichi” (“Sha Ram
Q’s Path To Enka Stardom), which has a soundtrack released by BMG
Japan. The band’s lead singer, Tsunku, plays a character who is anxious
to break into show business and is recruited by an enka promoter. Through
Tsunku’s eyes we get a glimpse into the old-fashioned, hierarchical world
of enka, where a long apprenticeship is the norm. Director Yojiro Taki-
ta uses broad comic strokes in depicting Sha Ram Q’s enka odyssey, and
Tsunku co-wrote all of the film’s original enka songs, revealing an unex-
pected facility with the idiom. STEVE McCLURE

s mansss

SOUTH AFRICA: BMG Records Africa is at the forefront of the current trend here for major labels
to sign distribution or joint-venture deals with small, independent record companies scattered
throughout the southern African region. In the case of BMG, the company’s joint-venture agree-
ments with Street Level Records in Cape Town and Zimbabwe’s Upenyu Records have ensured
the release of a clutch of exciting new material over the past few weeks. Based in the southern
end of the country, Street Level Records takes an innovative approach to the difficult task of
shifting units in the rock, pop, and indie markets. The company confines releases to Super Six
CDs—essentially six tracks on each release and hence a more affordable product. Among Street
Level/BMG’s recent Super Six CD releases are “True Life Experience” by power pop group
Black Diamond and “Mindwalk” by Woodshed, Cape Town’s foremost exponent of acoustic folk-
pop. Up north, Louis Mhlanga, a Zimbabwean renowned for his skillful guitar work and in huge
demand as a session musician in South Africa, has established Upenyu Records. Upenyu is a
Shona word meaning “hope,” and Mhlanga says that Upenyu Records is a part of his belief that
“every man is a golden link to another.” Mhlanga has turned to BMG Records to ensure the widest
spread of his label’s Zimbabwean-based product. This includes Mhlanga’s own, much-anticipat-
ed debut CD release, “Mukai”; the self-titled aloum from Musik Ye Afrika (Mhlanga’s project
with fellow Zimbabweans Jimi Indi and Jethro Shasha); and Jimi Indi’s solo release “Pleasure.”

DIANE COETZER

CUBA: The image of Ché Guevara has adorned many a student’s bedroom wall over the years.
Now, to mark the 30th anniversary of the Cuban revolutionary’s death,
comes what might be described as the album of the poster. “Ché Gue-
vara: Hasta Siempre Comandante” (Ché Guevara: Comrade Forever)
on Tumi Music is a collection of 13 songs performed by some of Cuba’s
finest musicians and dedicated to the revolutionary, who was execut-
ed in October 1967 in Bolivia. The album includes lyrics by Carlos
Puebla, Cuba’s leading revolutionary composer, as well as words by
the distinguished writers Nicolas Guillen and Frank Capra. The
discovery this year of Guevara’s remains in Bolivia and their return to Havana has added to the
already considerable interest generated by the 30th anniversary of his death. A major academic
biography, “Ché Guevara—A Revolutionary Life” by John Lee Anderson, has been published by
Bantam in the U.S. and Europe to mark the anniversary. In addition to the musical tribute, the
album contains a recording of Cuban President Fidel Castro reading a letter written to him by
Guevara in October 1965. In it, Guevara announces his intention to leave Cuba in order to promote
revolution elsewhere around the globe, telling his old colleague, “I have lived magnificent days, and
at your side I felt the pride of belonging to our people.” NIGEL WILLIAMSON

FRANCE: Rock icon Johnny Hallyday, 53, has a taste for new and young faces, and not only when
it comes to choosing a wife. For his latest album, due for release by PolyGram at the end of this year
or early 1998, preceded by a single in November, he called on the services of romantic teen idol
Pascal Obispo, who has sold 670,000 units of his third album, “Superflu,” according to his record
company, Epic. It is an unexpected collaboration, as the two artists are miles apart musically. “But
we share mutual tastes for alternative rock bands such as Radiohead, the Smashing Pumpkins,
and even U2,” Obispo says. “The challenge was worth trying. I am very lucky. Funnily enough, Hal-
lyday never has that many guitar sounds on his records.” Currently recovering from a minor gun-
shot wound to the head sustained while onstage in Corsica, Obispo, 32, is not only producing Hal-
lyday’s new album but has also co-written most of the tracks with Zazie, a longstanding friend and
working partner who writes the lyrics and is himself a Mercury/PolyGram-signed pop singer. In
the past, Hallyday has worked with a variety of music celebrities, including Michel Berger, Jean-
Jacques Goldman, Jon Bon Jovi, and Bryan Adams. CECILE TESSEYRE
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This story was prepared by Emmanuel
Legrand, editor in chief of Music &
Media.

PARIS—Fabrice Nataf, the former
GM of BMG France’s Ariola and
Vogue imprints, has reacted bitterly
after his abrupt departure from the
company.

He comments, “It is sad because we
had started to build something; we
had a good year and a pretty good
team. It’s a bit of a waste.”

Nataf left the BMG offices Aug. 29,
the day of the company’s annual con-
vention (Billboard, Sept. 13). He says
his departure was due to “severs] fac-
tors.” Nataf says he was renegotiating
his contract with BMG France presi-
dent Hervé Lasseigne and that they
had reached an agreement. However,
Nataf claims, Lasseigne unexpected-
ly informed him that executives at the
company’s headquarters were not
keen to renew his contract. “I guess
some people in Munich [where Ariola
is based] didn’t like my sense of
humor,” Nataf jokes.

In a statement, Lasseigne—who
was not available for comment—
expresses his “regret” at Nataf’s
departure: “Fabrice set up a strong

team which will remain an essentjal
part for BMG and its artists.”

The BMG France president says he

International
BMG’s Nataf Speaks Out

Ariola/Vogue GM Exits In Anger

will assume Nataf’s position “until a
successor has been appointed.”
Meanwhile, Nataf says that he has
no immediate plans but “some pro-
jects” he wants to pursue. He intends
to remain within the music industry,
but with an emphasis on A&R. “1
really like to work with performers
for which you have to find authors
and composers,” he says. “This is
where I find the real Justification of
A&R.”
Asked if he would work for a major
label again, Nataf, who was formerly
president of Virgin in France before
being poached by BMG in 1992 torun
the newly aequired Vogue label, says
that he is “a bit tired of reporting to
Munich or London.” But he does not
rule out setting up a label in partner-
ship with a major company.
News of Nataf’s departure altered
the mood of the BMG France conven-
tion, according to sources, and raised
questions about the overall strategy of
the company, which is currently
enjoying limited chart success.
Recent releases from such estab-
lished local acts as Elsa, Indochine,
and Native on Ariola/ Vogue, and Enzo
Enzo on RCA have delivered disap-
pointing sales. The most recent sue-
cess at BMG has been the boy band G-
Squad, a pet project of Nataf, Richard
Charvet, and Jane Fostin,

"96 FILSCAP FEES

(Continued from page 44 )

earmarked for distribution.

Nevertheless, Tadeo contends
that much resistance remains in the
Philippines to the concept of perfor-
mance royalties, noting that almost
half the member stations of the
broadeasters’ organization have yet
to pay. FILSCAP is considering
legal action against the erring sta-
tions, she says.

Meanwhile, legal complaints have
been filed against several other com-
mercial users of music. Last Novem-
ber, FILSCAP took action against
Philippine Airlines Inc., the nation’s
largest airline, for nonpayment of
license/royalty fees stemming from
the unauthorized use of musical
works/compositions of authors rep-
resented by the society (both local
and international) “through [the]
defendant’s in-flight audio and video
entertainment services, as well as in
its ground facilities,” since the
1980s. FILSCAP is seeking more
than $100,000 in royalties and dam-
ages.

The society has also taken action

ZELNIK QUITS

(Continued from page 44)

company. Zelnik has led the industry’s
fight to have music treated as a cultur-
al good and therefore subject to a lower
value-added tax (VAT) rate (Billboard,
Sept. 6).

According to industry sources, a spe-
cific position within SNEP could be cre-
ated for Zelnik, enabling him to contin-
ue his campaign for a lower VAT rate.
If he were to step down as president of
SNER insiders consider Sony Music
president Paul-Rene Albertini the man
most likely to succeed him.

against the Balladeer Ine. over
alleged unpaid fees from a 1995
Janet Jackson concert and against
Team Image Entertainment over
1995 concerts by Payl Anka and
1996 dates by Patti Austin. A repre-
sentative of Team Image says the
dispute is currently the subject of
negotiation, while a representative
for the Balladeer declines comment.
A representative of Philippines Air-
lines could not be reached.

Another indication of the rising
importance now given to copyrights
in general in the Philippines, accord-
ing to Tadeo, is a revised copyright
law, Republic Act 8293, which goes
into effect Jan. 1, 1998, She says the
new statute defines “public perfor-
mance” for the first time but adds
that its most significant feature, as
far as FILSCAP's interests are con-
cerned, is that definitions of copy-
right are clearer and easier to inter-
pret,

Still, the FILSCAP GM recognizes
that attitudes in the Philippines remain
largely indifferent to the concepts of
copyright and performance royalties.
“None of the television stations pay
composer royalties, for example,” she
notes. “We have a lot of work ahead of

B BY LARRY LeBLANC

HAMILTON, Ontario—With four
major awards, Reprise Nashville
artist Paul Brandt was the big win-
ner at the 1997 Canadian Country
Music Assn. (CCMA) Awards, held
Sept. 8 at Hamilton Place here and
broadeast live on Canada’s CTV net-
work.

The 2%-hour show, hosted by
Canadian actor Paul Gross, was also
telecast Sept. 10 on TNN in the U.s.
and Oct. 11-12 by CMT Europe.

Brandt won honors as top male
vocalist, and his 1996 hit “I Do”—
from his double-platinum (200,000
units sold) debut “Calm Before The
Storm”—was named top single, top
song, and top video of the year,
Brandt’s sophomore album, “Out-
side The Frame,” was released
Sept. 16 (see story, page 33).

The evening, however, wasn’t a
clean sweep for the Calgary, Alber-
ta-raised singer. For this year’s
Fans’ Choice Award, the sole fan-
voted category, Brandt—as well as
top Canadian artists Shania Twain,
Michelle Wright, and Prairie Oys-
ter—was beaten by another Alber-
tan, Mercury Records’ hot neweoms-
er Terri Clark, the evening’s
second-biggest winner with three
awards.

Dressed hat to toe in white, the
Medicine Hat native opened the
show with a boisterous version of
Warren Zevon’s “Poor Poor Pitiful
Me.” Clark remained an impressive
presence onstage the entire
evening: She was named top female
singer, and her “Just The Same” set
won for album of the year.

Clark was visibly moved by, and
obviously unprepared for, her Fans’
Choice Award win. After Jumping
up and down several times onstage,
she told the cheering audience, “Oh
wow! I love you guys too much.”
Another category upset was
glitzy newcomer Farmer’s Daugh-
ter, a Stubble Jumper Musie trio—
featuring Shauna Rae Samograd,
Angela Kelman, and Jake Leiske—
that won the top group or duo award
over both the category’s customary
winner, roots-styled Prairie Oyster,
and popular veteran rock/country
group Blue Rodeo.

In the hotly contested Rising Star
Award for new acts, BMG’s Julian
Austin beat out Stephanie Beau-
mont, Chris Cummings, Thomas
Wade & Wayward, and Jamie War-
ren,

Among the evening’s highlights
was a special achievement award to
the big winner of the CCMA’s pre-
vious two shows, Twain. She was
presented with the award by Brian

”»
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FOR THE RECORD

Jack Matsumura, managing direc-
tor of BMG Japan’s Arista division,
was in charge of Japanese artist
development at Sony Music in New
York in the late ’80s and did not run
Arista, as was stated in a story in the
Aug. 23 issue.

Robertson, president of the Canadi-
an Recording Industry Assn., com-
memorating her achievement as top-
selling female country artist of all
time. Her 1994 album “The Woman
In Me,” which has been on Bill-
board’s Top Country Catalog
Albums chart for 135 weeks, has
sold, she noted in her acceptance
speech, 12 million albums world-
wide. A new album by Twain is due
Oct. 28.

Despite the marquee power of

Twain, Clark, Brandt, and Wright,

TERRI CLARK

all of whom live in Nashville, this
year’s CCMA’s show was a low-key
affair. The program was marred by
poor scripting, poor pacing, and a
widening gulf in performance skills
between those artists who have had
significant success internationalty
and those still making their mark
domestically.

Wright’s stirring performance of
Curtis Mayfield’s R&B classic “Peo-
ple Get Ready,” with voeal backing
by the superb Jackie Richardson,
was the event’s most talked-about
performance. Besides Wright and
Clark, there were also strong per-
formances by Brandt, Prairie Oys-
ter, Cindy Chureh, and newcomers
Cummings and Jason McCoy.

The most emotional moment of
the night was the long-overdue
induetion of Ottawa, Ontario’s the
Family Brown into the CCMA’s Hall
of Honour by the group’s former
manager, Tom Tompkins, now pres-
ident of the CCMA.

Founded by “Papa Joe” Brown in

Canada
ot T o ——
Brandt Tops Country Music Awards

Fans’ Choice Terri Clark Is 2nd-Biggest Winner

1967 and featuring his children
Barry, Lawanda, and Tracey, among
others, the Family Brown recorded
briefly for MCA Records of Canada
before joining RCA Records of
Canada in 1972. In contrast to today,
when so many Canadians have made
breakthroughs outside of Canada,
the Family Brown’s success
remained largely within this coun-
try. Between 1972 and 1990, the
group, which is no longer together,
had an enormous string of RCA hits,
including “Raised On Country
Musie,” “If You Keep Throwing
Dirt,” and “Till I Find My Love.”

Following is a complete list of the
CCMA show winners:

Top selling album: “The Woman
In Me,” Shania Twain, Mercury.

Album of the year: “Just The
Same,” Terri Clark, Mercury.

Single of the year: “I Do,” Paul
Brandt, Reprise Nashville.

Fans’ Choice Award: Terri
Clark, Mercury.

Female vocalist: Terri Clark,
Mercury.

Male vocalist: Paul Brandt,
Reprise Nashville,

Group or duo: Farmer’s Daugh-
ter, Stubble Jumper Musie.

Vocal collaboration: “Two
Names On An Overpass,” Duane
Steele and Lisa Brokop, Mercury.

Song: “I Do,” written and record-
ed by Paul Brandt, Reprise
Nashville.

Video: “I Do,” Paul Brandt,

Reprise Nashville.

Rising Star Award: Julian
Austin, BMG.

Hall of Honour: Sam Sniderman.

POLYGRAM RESTRUCTURING

(Continued from page 8)

who has been named senior VP of
PolyGram Group Canada and was
formerly VP of marketing at
A&M/Island/Motown.

Saying the changes at PolyGram
are “creating tighter business
units.” John Reid says, “The
[reeord divisions] are going to
separate and be highly competi-
tive companies. We've done away
with some of the upper manage-
ment structure in [the] account-
ing, finance, and sales [depart-
ments].”

Reid also confirms that the
operations of PolyTel, PolyGranr’s

TV compilation division, will be
moved to Toronto from Montreal
upon the retirement of the compa-
ny’s president/GM, Art Young, at
the end of the year.

Chappell’s departure marks the
latest dramatie change in the top
ranks at PolyGram Group Canada
this year. In July, after six months
as chairman of Polygram Group
Canada, Joe Summers suddenly
retired and was replaced by Reid,
then president of A&M/Island/
Motown. Summers had replaced
Gerry Lacoursiere as chairman
when he retired Deec. 31, 1996,

-_—
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BY PAUL VERNA

A resourceful, inventive and intuitive record producer, Hugh Padgham has made

a deep imprint on popular music through his ground-breaking work with such tal-
ents as XTC, Peter Gabriel, the Police, Sting, Paul McCartney, Genesis, Phil Collins
and Melissa Etheridge. In a series of interviews that began in New York in March
1996 and culminated in London in May 1997—on the weekend of the Chelsea
Football Club’s historic victory in the vaunted Football Association Cup—Padgham

reflected on his illustrious recording career.

How do you define the role of the record
producer?

I think every producer is different in his own way. My own
wav is being an invisible catalyst. When 1 make a record for
an artist, F'm there to enhance, advise and make the best out
ol the songs that they've written, because, distinct from other
producers who are also very talented writers (like David
Foster and Babyface), I've come up from the engineering
side. I understand music, Pve learned
piano and guitar, but Pve never been a
writer and I don’t purport to go into the
studio with an artist and change their
songs, other than to suggest ideas for
song structires. Some  producers  be-
come larger than their artists, and I've
never had any wish to be like that. That's
not to say I haven’'t got my own ego, but
I've never wanted to beconie larger than
the artist.

Having worked with such a
diverse roster of artists—many of
them as eccentric as they are
talented—you must have some
amazing studio anecdotes. Can
you share a few with us?

Well, there are silly ones, like working
on a Public Image Ltd. session where
Jolmny Lydon didn’t like the mix, so he
got up on the console and walked down
it kicking all the faders. 11e didn’t realize
that I'd marked them first [laughs]. And
then there’s a funny story about working
with Mott The Hoople, when 1 was a
tape operator at Advision Studios in the
early "70s. It was late in the session, and
everyone had had a few jars of cider by
then, and they got the idea that they
wanted a crashing sound at the end of a
sax decrescendo, and rather than a cym-
bal crash they wanted something more bold. So I ended up
having to mike the guiarist, Ariel Bender, while the bass play-
er, Pete Watts, smashed a metal tea tray on top of his head.
Ariel kept saying, in his West Country accent, “ "arder, Pete,
‘arder,” ‘cause he had drunk all this cider and he knew no
pain whatsoever. So Pete’s smashing the tea tray all over his
head, and it was a mangled mess.

Pretty different from today’s corporate studio cli-
mate, isn't it?

Yeah. In those days, it was mad. We had this control room
and a remote tape-machine room. There were no remotes
between the tape recorders and the control room, and also
the tape recorders didi’t have tape counters, so I used to have
to sit in the machine room and the only comnunication I had
with the engineer was by shouting. So if music was playing
loud, 1 could never hear him, and I used to have to do mul-

titrack drop-ins [i.c., starting a recording from the middle of

a take in order to fix a portion of the performance). Well, the
tape machine wasn'’t designed for dropping in, so you had to

have three hands to do it, and usually there weren't three
hands, because the engineer was behind the console at the
other end of the room. So 1 would use two hands and balance
a grease pencil between tummy and the tape recorder. With
one hand I'd to go from “safe” to “ready,” with the other
hand from “sync” to “record,” and with my tummy I'd push
the grease pencil down on the “record” button—all at the
same time,

Do you have any war stories about mistakenly
erasing tapes or committing other major blun-
ders?

Oh yeah. On Peter Gabriel’s third [eponymously titled]
album, 1 think 1 erased one side of a [stereo] piano part of the
way through a song. Luckily, the other side of it was still there,
s0 1t was mono for a while and then became stereo. Somebody
probably said, “Oh, I really like that effect” [laughs]. Also on
that project, the assistant accidentally sliced off the whole
front of a cut called “Family Snapshot” when we were piecing
the album together. Everything had been carefully mixed and
approved, and we lost the first minute or so of this mix, so 1
had to mix it again on the QT and then stick it in. [ might
have even told Peter about it, I can’t remember. But I have
had things erased, and once something’s erased it’s gone.
There’s not much point in creating a scene about it.

Who are the producers you admire the most?

When I was growing up, I was terribly impressed with Gus
bBudgeon and those early Elton John albums—the clarity of

them. Eddy Offord, who did the carly Yes atbums, was a bril-
llant engineer. George Massenburg did some amazing
records. People talk about my drum sounds, but George
always had good, open drum sounds. 1 just took it to an
unsubtle extreme [laughs]. And then Arif Mardin was one of
my idols, along with the whole team that worked on that
Aretha stuff in the '60s: Jerry Wexler and Tom Dowd. And
anybody who did any of those Motown records, whether it
said Berry Gordy on the label or whomever.

You recently shared a production credit with Arif
on the Bee Gees album; how did that feel?

Well, to be held in the same esteem as Arif and Russ
Titelman, who's another one of my hero producers, was pret-
ty cool.

How did your connection with the Bee Gees come
about?

They sent me some demos while I was doing Melissa’s last
album [*Your Litule Secret”], and I thought the songs were
great, and then I happened to be going on holiday to the
Bahamas, so I stopped oftf in Miami and met them. They are

just unbelievably amazing singers, and so professional and so

completely nice as well. Real gentlemen.

Did't Melissa approach you the
same way the Bee Gees did, that
is, by hearing your work and
then calling you out of the blue?

Yes. Melissa had gone down to the
record store with her manager, Bill
Leopold, when they were looking for
someone to produce the ["Yes I Am”]
record, and they went through lots of
records and made a note of her favorite
ones and who had produced them, and
1 came up more than most other peo-
ple.

Do you know which records she
singled out?

She never really told me what they
were, but I would imagine it must have
been records by the Police, XTC, Split
Enz and Phil Collins. Whatever they
were, 1 was very honored when she first
rang up.

Some of the other stars you've
worked with—particvlarly Sting,
Phil Collins and Genesis—have
accountied for most of your acco-
lades and awards, and they’ve
also provided a forum for your
studio design work. How would
you describe your work with
those artists?

I've been working with Sting for 16 or
17 years, and if I look back to when I was with him with the
Police, he’s always been an artist who writes a song and demos
it, so he comes in with a hint of what the thing is going to be
the song, the lyric, the texture, the chords. He'll play me a
demo, and I'll develop a concept in nty head as to how I think
it should sound. For the third album I did with Sting
[“Mercury Falling”], he figured that the money it cost 1o nix
[in a comnzercial studio] would be the same as converting one
of his old cow sheds into a control room, seeing as he owns a
Solid State l.ogic console already. So that’s what we did, built
a control room in the cow shed, and we just wheeled the gear
around.

With Genesis, the guys in the band had bought a house in
Surrey [in the early "80s] and decided to put a studio there,
so we built this studio and recorded “Abacab” there, and the
band absolutely loved the fact that they lived round the cor-
ner and didn’t have to go to London to do their records. So.
within a couple of years, we did two Genesis records there

Continued on page 11~}
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INTERVIEW
Continued from page 111-3

and [ did overdubs on a couple of Phil Collins records.
Presumably, the place had paid for itself by then easily. Then
SSL boards came out, and the guys decided to build a new
control room from the ground up and put an SSLin it. So we
actually designed and built this thing, and it was just fantastic.
The studio was much cooler and better-equipped than a lot
of studios in London. It was unbelievable.

From lefi: Sting, WEA International’s Peter Ritchie, Pudgham, Phil Collins.

How did you come up with the Phil Collins’ drum
sound, which became a staple not only of his solo
record and Genesis records, but also of most rock
albums in the '80s?

Actually, it was during Peter Gabriel's third album, which is
how 1 met Phil Collins. We were in ‘Townhouse Studio 2, the
room that later became known as “the drum room,” and the
studio had this new board by a company called SSL, which
was just starting out at the time. This SSL board was the first
one to have on-board compressors and noise gates in it. By
this time, I think I discovered that we had this really cheap lis-
ten mike in the studio, and when you pressed the return talk-
back button in the control room to listen to the studio, if some-
body was talking or playing in there, it sounded absolutely
massive. So b got the techs one night to access the output of
this very vicious compressor on the end of this talkback micro-
phone and patch it into the console. One day, Phil was bash-
ing around, getting a tom-tom sound or something, and I had
this noise gate on the mike, mainly because it was there. So
when Phil hita dram, vou would hear this massive sound, and
then the noise gate wonld cut it off dead. The time it ook to
shut off; then, influenced him into playing a certain kind of
beat. So then Peter heard it and he went, “Wow, that’s amaz-

Conlinued on page HP-12

“Tu puck one fond memary of Hugh is diffiouls
He's been with me f/mﬂg/t 5t many govd, Adiffionls,
excuting tumes with st many different prijects that

there are tw many: When we furst met with Peter
Gabriel and ducwered, the dram. soand...making
‘Face Value' with me...all the solv alfums (exeept
‘Both Sides)...the Genests sodff-..mixing by candie-
lght with a_generator when the pover always
faled at the Genesws stwdir as son as there was

a lght breeze.. Stephen Buhap, Frida, s many

records..in fact, o5 ot wnttd .y dy think.
afwmt - that_you realize how many days and
Wghts weve spent togecher and never kused!
Thanks, Hugh!” —PHIL COLLINS

off thFecord

Away from the studio, the prodigious hitmaker has found time to race cars, fly planes,
garden and found a software-development firm. Who knows where the time goes?

BY PAUL VERNA

LONDON — As a record producer, THugh Padgham is no
stranger to 18-hour days and seven-day weeks. the kind of
pace that renders a person senseless from a lack of sleep and
an excess of junk food and aural stimulus.

However, for a record-maker who has amassed a discogra-
phy as impressive for its diversity as it is for its sheer volume,
Padgham has miraculously tound time to pursue such outside
interests as auto  racing,
airplane flying, garden-
ing, software develop-
ment, studio consulting
and music publishing.

“IFall T had o do was
produce records. I'd find
myself like Iwas 15 years
ago: white-faced, gaunt
and exhausted from being
in the studio six or seven
days a week.” savs Padg-
ham.

Back in the carly "80s,
after establishing himself as
a hit-making independent
engineer, following a fruit-
ful stint as staff engineer at
London’s Townhouse facil-
ity, Padgham found relief
from studio burnout by
turning toward car racing
and flving, activites that
stemmed from contacts in
the music business and
offered plenty of parallels
to the familiar terrvitory of
the control room.

“My involvement in
auto racing happened
when I was working with
Hall & Oates in the carly
'80s,” recalls Padgham.
“John Oates was really into
motor racing, and he in-
troduced me to a man
here called Richard Lloyd, who had a small business tuning
Audi and Volkswagen cars, and he also a race-car team.”

When Lloyd’s partner in the race-car operation lefi,

Yadgham bought the remaining shares and thus became a
part-owner of Richard Lloyd Racing, which started out with
Porsche 924s in the Daytona and LeMans races and later
moved on to Porsche 956s and 962s. Lloyd and Padgham left
the business in 1990, but Padgham kept one of the team’s
cars, a Porsche 956 that came in second at L.eMans in 1985.

s

v

Padgham and Porsche 956

FLYING BAIL-OUT

Similarly, flying offered Padgham several parallels to engi-
neering records “lots of buttons to fiddle with and technical
things to figure out,” as he puts it. However, he ultimately
gave up piloting planes because “I just wasn’t doing it
enough, and if you start losing your confidence, the last thing
you're going to do is go flying with anybody. I still enjoy fly-
ing, but I'd rather do it with people who are more experi-
enced.”

One such flying buddy is Solid State Logic founder Colin
Saunders, who has just purchased a twin-engine helicopter
with every imaginable feature on it.

Having indulged in those “boys’ toys” hobbies for several
years, Padgham has since taken up such comparatively tame
endeavors as gardening, software development and music
publishing.

“One reason I don’t do things like flying or motor racing
anymore is I've got a 5-year-old daughter, Jessica, and when
she’s off at the weekends, I can’t be off,” explains Padgham.

“It's fine when you're single and you’ve got no commitments,
but suddenly, having a child, it’s nice to be able to spend time
with her.”

A bit closer to his musical roots, Padgham and his longtime
manager, Dennis Muirhead, have started music-publishing
firm Huge Music as a joint venture with Famous Music.

“One of the reasons for starting this is there’s the attitude,
especially in England, that
you sign an act and it has
to be a hit straight away.
because the label has put
so much money into the
marketing that the pres-
sure’s on from the word
go,” says Padgham. "Sud-
denly, it's time for the sec-
ond album, which was built
into the master plan, and

-

TS EmverraeEETING the group doesn’t have

songs because thev haven't
had time.”

Padgham hopes to coun-
teract that trend by nurtur-
ing artists over the long
term. “I would like to sign
artists who aren’t necessar-
ily looking for record deals
tomorrow,” he says. “And
we're hopefully spouing
the talent carlier and giv-
ing them a little bit of tine
to develop their writing.”

Padgham plans to use
his industry connections to
sccure record deals for his
publishing clients, whether
or not he produces their
records himself. However,
he is cautious to avoid
becoming a massive A&R
entity.

“We're trying to keep
this whole thing relatively
small so we don’t end up as this huge operation where we're
literally spending all our time listening to tapes,” says
Padgham.

SOFTWARE AND STUDIO CONSULTING

Concurrently with Huge Music, Padgham is busy starting
up a software-development firm with Muirhead’s son Charlie,
who developed a program that significantly speeds up
Internet access and guarantees connectivity. Although
Padgham says the details of the system are proprietary and
under development, he notes that the sofiware company has
recieved significant interest from investors.

“We're not one of the 99% of start-ups that fails,” says
Padgham. Of all his extra-curricular activities, perhaps the
closest to Padgham’s profession is studio consulting. He first
got involved in this area while employed as a studio engineer
at the Townhouse, when he helped studio architect Jon Flynn
and designer/acoustician Sam Toyashima build the Town-
house’s famous Studio 2, the home of hit records by X'TC,
Peter Gabriel. Phil Collins, Human League and others. Fol-
lowing that project, Padgham, Flynn and Toyashima
designed and built sophisticated home studios for such high-
profile clients as Genesis and Sting.

Reflecting on his life outside the studio, Padgham says, “1
wouldn’t want to spend 100% of my time making records. It's
nice to know that one’s done these other things. When your
kids are grown up, maybe you can go back to doing some of
these other activities. If only there were enough time in the

day..” H
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1979
XTC, KTC, Drums And Wires (Vugm) Peak: #34 (U.K.)

B je80
PETER GABRIEL Peter Gabriel (Mercury), Peak: #1 (U.K.)

XTC, Black Sea (Virgin), Peak: #16 (U.K.)
YES, Drama (Auantic), Peak: No. 2 (U.K))

1981
PHIL COLLINS. /uce Value (Adantic), Peak: #1 (U.K.)

GENESIS, 1hacab (Adantic), Peak: #1 (U.K))
THE POLICE, (liost In The Machine (A&M), Peak: #1 (U.K.)
1982
PHIL COLLINS, /icllo. | Must Be Gomg! (Atlantic), Peak: #2
(U.K.)
FRIDA. Somethings Going On (Atlantic), Peak: #18 (U.K.)

DARYL HALL & JOHN OATES, /120 (RCA), Peak: #3 (U.8))

SPLIT ENZ, Time And Tide (A&M), Peak: #58 (L.S.) [

SALUTATIONS
O HUGE ONE'!

WITH LOVE FROM PAUL AND LINDA McCARTNEY

SYNCHRONICTT Y|

GENESIS, Genesis (Atlantic), Peak: #1 (U.K)
THE POLICE, Synchronicity (A&M). Peak: #1 (U.K. & U.S))
WAITRESSES. Bruiseology (Polydor), Peak: #155 (U.S.)

1984
DAVID BOWIE, Tonight (EM1 America), Peak: #1 (U. K. )

HUMAN LEAGUE, Hysleria (Virgin), Peak: #3 (U.K.)

SPLIT ENZ, Conflicting Emations (A&M), Peak: #137 (U.S.)

1985
PHIL COLLINS, No Jucket Required (Atlantic), Peak: #1
(LK. &U.S)
1986

GENESIS, /uvisible Tonch (Adantic), Peak: #1 (U.K.)

HOWARD JONES, "No One Is ta Blame.” {rom One T
One (Elektra), Album peak: #10 (U.K.), single peak: #4
(US.)

PAUL McCARTNEY, Press To Play (Capitol), Peak #8 (LLK.)

PAUL YOUNG, Betueen Two Fires (Colmubia), Peak: #4
(U.K)

1987
PHIL COLLINS. /2’5 (Atlantic)

THE DREAM ACADEMY, Remembrance Davs (Reprise), Peak:
#181 (U.S.)

STING, Nothing Like The Sun (A&M), Peak: #1 (L'.K.)
THE FIXX, React (MCA), Peak: No. 110 (U.S.)

1988 -
PHIL COLLINS, “/n The Air Tonight—'88 Remix,” (Atlantic)

JULIAN COPE, My Nation Uiderground (Island), Peak: #42
(UK.

JULIA FORDHAM, “The Comfort Of Strangers,” “Woman
Of The 80’s,” and “Unconditional Love” trom Julia
Fordham (Virgin). Peak: #20 (U.K.)

BRIAN WILSON. “l.ove And Mercy,” “Melt Away,” “Baby,
L.et Your Hair Grow Long,” “Little Children,” & “There’s
So Many” fron: Brian Wilson (Sire), Peak: #54 (U.S.)

1989
PHIL COLLINS, .. Bu! Seriously (Atlantic), Peak: #1 (U.K. &
u.s.)
CUTTING CREW, 71 Scattering (Virgin), Peak: #150 (U.S.)

JULIA FORDHAM, “Lock And Key” & “Your Lovely Face”
from Porcelain (Virgin), Peak: #13 (U.K.)

YOUSSOU N’DOUR, “Shaking The Tree,” duet with Peter
Gabriel from The Lion (Virgin) Single peak No. 61 (U.K.)

1990
NORTHERN PIKES, Snow /n June (Virgin Canada/Scotti
Bros. U.S.)
THE MAKERS, 7/ie Makers (EastWest Australia)

SUZANNE VEGA. Duys (f Open Hand (A&M), Peak: #7 (U'.K.)

Continued an page HP-8
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Dear Hugh,
CONGRATULATIONS

tor fifteen years of outstanding music.

Wishing you another fifteen years

dnd many morel

Your Hiend,
Arif

LAW OFFICES

ENSON
EHRRDRY

September 20, 1997
Dear Hugh and Dennis:

As successful as you’ve been in independent production, you
should soon become Hugely / Famous as publishers. Then
we can get down to the really important stuff . . . like cars.

Craig and Joel

1207 17th Avenue South * Suite 300 * Nashville, TN 37212
Phone: (615) 320-0660 * Fax: (615) 320-0909 * Email: portianut@msn.com

DISCOGRAPHY
Continued from page HP-6

1991
JOAN ARMATRADING, “l.ove And Affection” (A&M)

TONI CHILDS, “Wheve's The Liglht” from House Of Hope
(A&M), Album peak: #1115 (U.S)

PHIL COLLINS, “Burn Down The Mission” from Tivo
Rooms: Celebrating The Songs Of Elton John & Bernie Taupin
(Polvdor), Album peak: #1 (U.K.)

MELISSA ETHERIDGE, Vs / 1w (Island), Peak: #15 (US)

JULIA FORDHAM, “Patches Of Frappiness™ & “Talk Walk
Drive™ from Swept (Virgin, Album peak: #33 (U.K.)

DARYL HALL & JOHN OATES. “Starting All Over Again”
from Change Of Season (Arista)

ROBBIE NEVIL, “Just Like You™ from Day One (EM1).
Single peak: #25 (U.S.)

THE PSYCHEDELIC FURS, “'Ihere’s A World™ from Waorld
Outside (Cohimbia)

STING, 7/ Soul Cages (A&M), Peak: #1 (U.K.)

STING, “Come Down In Time” from Two Rooms: Celebrating
The Songs Of Elton John & Bernie Taupin (Polydor), Albwin
peak: #1 (U.K.)

TIN MACHINE, “One Shot” from Tin Machine 11 (Victory),
Albunt peak: #23 (U.K.)

1992
SHERYL CROW, Unrelcased debut album (A&M)

NICKY HOLLAND, Nicky Holland (Epic Associated)

1993
HELEN HOFFNER, IWild About Nothing (Magnet/FastWest)

STING, n Summoner’s Tales (A&M), Peak: #2 (UK. & U.S.)

1994
VINNIE COLAIUTA, Vinnie Coluinda (Scratch/GRP)

BILLY PILGRIM, “Ilalfway Home”, “Get Me Out Of Here,”
“Lost & Found In Tinseltown” {from Billy Pilgrim (Atlantic)

STING, Ficlds Of Gold—The Best Of Sting 1984-1994 (A&M),
Peak: #2 (U.K.)

Continued on page HP-10
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Dear Hugh,

Thanks {or showing us

your extra inch.

3

Love,
Barry, Robin & Maurice

He makes hit records.

We’re proud to
provide the tools.

Solid State Logic salutes the
achievements of a great producer
and a valued friend.

Hugh Padgham
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HUGH
PADGHAM

Congratulations

ISLAND

Fust #ff A trad 45 PolyGram

©1997 Istand Records

ACOUSTICS DESIGN GROUP
SAM TOYOSHIMA JOHN-FLYNN. HUGH.PADGHAM BIKE SUZUKI
TELEPHONE +44 (0)1483 503681, FAX +44(0)1483.303217
LONDON TOKYO LOS ANGELES MADRAS SINGAPORE ZAGREB

DISCOGRAPHY
Continued from puge HP-8

TRISHA YEARWOOD, “Walkaway joc” from Hearts In
Armour (MCA International)

1995
THE CHIEFTAINS WITH STING, “Mo Ghile Mear (Our
Hero)” from The Long Black Veil (RCA Victor/BMG), Album
peak: #17 (U.K.)

THE CHIEFTAINS WITH STING, “Sisters Of Mercy” from
Tower Of Song: The Songs of Leonard Cohen (A&M), Album
peak: No. 198

CLANNAD, “Croi Croga,” “Seanchas,” “A Bridge (That
Carries Us Over),” “Trail Of Tears,” “From Your Hewrt,”
“Broken Pieces,” “Farewell Love” from Lore (Atlantic),
Album Peak: #14 (U.K.)

MELISSA ETHERIDGE, Your Little Serret (Island), Peak: #6
(U.S.)

1996
PHIL COLLINS. Dunce Into The Light (Atlantic/Face Value),
Peak: #4 (U.K.)

BETH HART BAND, “Run,” “God Bless You,” “State Of
Mind,” “Burn Chile,” “Ringing,” “Am | The One” from
Immortal (143/1.ava/Atlantic)

STING, Mercury lalling (A&M), Peak: #4 (U.K.)

1997
BEE GEES, “Still Waters Run Deep,” “Irresistible Force,”
“Miracles Happen” from Stll Waters (Polydor), Album
Peak: #2 (U.K.)

BRENDAN KEELY, “Miss You lonight” and “Hands o
Heaven” (BMG lreland)

KAMI LYLE, Blue Cinderella, (MCA) B

Discography oreated by Brian Carroll, based on information provid-
ed by Muirhead Management, with additional yeporting by Faul
Sexton and Thom Duffy
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hugh padgham

still

producing

/o

/‘ .
g™
records www.vmg.co.uk/

In perfect harmony with
the music business.

Congratulations Hugh on 15 great years.

From Geraint Howells
and everyone at Willott Kingston Smith.
Financial advisers to the entertainment industry.

lfé

WILLOTT
KINGSTON
SMITH

O Associates

Willott Kingston Smith & Associates, 10 Bruton Street, London W1X 7AG
Telephone: +44 (0) 171 304 4646 Fax: +44 (0) 171 304 4647 c¢-mail: cwi@kingsmith.co.uk
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To Hugh

As a long time friend of

Right Track Recording
we are proud to be included in
this salute to you.

We would like to congratulate you on your
accomplishments as a legendary engineer
and producer and extend our best wishes

for your continued success.

Here’s to the next 15 years and beyond.

15 years at the top is no small achievement

%

Congratulations Hugh. We're big fans.
Julia Fordham Jasmine Daines Ella Macpherson

INTERVIEW
Continued from page HP-4

ing. Just play that pattern for five minutes and I'll write a song
around it.” So Phil literally played this drum part for five or
six minutes, and Peter wrote the song “Intruder” around it.
How did you feel when the rest of the world
picked up on that kind of drum sound?

I felt flattered. At the time, I didn’t think I'd invented any-
thing. It was at the end of the new-wave era, and everybody
was rebelling against the very dead 70s thing. My way of
describing it is, we used to go to see bands live or we'd have
bands come into the studio, and if you stood by the drums it
really hurt. It was loud, and it hurt, but the drums never
sounded like that on records. So my whole thing was, it'd be
great if we could make the drums sound the way they sound
when you're standing next to them, or at a gig when they’re
blurting out of a 20-kilowatt PA. And also as aggressive. The
new bands at the time generally were quite aggressive, and
drums didn’t sound aggressive on records.

In addition to all the superstars you've produced,
you've also worked with newcomers like Kami
Lyle and the Beth Hart Band. What qualities do
you look for in new artists?

One thing that’s always in the back of my head is that every
single major artist you've ever heard, whether you like them
or not, if their record comes on the radio you can recognize
their voice. The Stings, the McCartneys, the Lennons, all the
big stars have something about them. You can tell their
records. So if I hear somebody who sings exactly like David
Bowie, I wouldn't really want to work with them. And the
other thing you’ve gotta look for, although this can be nur-
tured, is some kind of image, because pop music is so image-
based, as we know through MTV.

Another artist you worked with when she was a
newcomer was Sheryl Crow. How did that
connection come about?

Actually, we met at a mud-wrestling club flaughs]. It's true.
I was in L.A. mixing “The Soul Cages” with Sting, and we'd
been working for about 10 days without a day off, and one
night Sting said we’d been invited to a party. Turns out Billy
Idol was playing and was having a party afterward at a mud-

"I warked, with va/b tn my last twr albums. Not
wdy do | remember his talent and genins in the
stwdin, but | remember his quurky Englih ways. it
always struck this Midwestern gurl funny that he
wsisted his tea water be properly boiled; of nat, o
was a waste of a tea bag (nes he had flown from
London). He was constantly puzeled and annayed
that we Americans had, tv put celery in oar tuna
salad (pronmnced “chana”). And 1 v fondly
remember an especially magieal moment in the
studin when, afeer the furst ematunal take of “All
The Way Tv Heaven, we were kstening tv yl{zyﬁtck
and smemne commented on, the line ‘cottin candy
fingers and a snaw cone maneh (one of my Faveriee
lines). Hugh turned around. and, in his polite
Eyl&r/v way, saud, ‘What in the werld (s a4 sw
cone® We all explained v childhavds tv him and
the Umprtance of snaw congs. | wish hum well and |
/wye he hag Jotten arond tv ardering one.”
—MELISSA ETHERIDGE
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“We had a_gud tume with Hugh. in many ways,
the change between Dake’ and ‘Abacal’ was the
buggest change between twr albums we've ever had,
and that wncludes frim The Lamd Lies Dawn On
Breadway’ tv A Trick Of The Tad, and from 'We
Can't Dance’ ¢v "Calling Al statwns.” There was a
marvelos mament when we were deing “Home By
The Sea’ He wa trying v contrel chau, becanse we
were dung a loe of umprivising. There's a buie
ewards the end where Uve_gut this bg keyboard
chaord, guung, (ve got these WI g that sound
like seagulls in the backgroand, there's a_guutar sr
gung tn at the same tume, and the druns are
gung flat ot 1t wag complece chavs. And Hugh i
te of these pewple wha likes everything wn uts place.
He coddn't get s head armnd, o at

all, but evergthing sownds fancaseie. 1€'s a very
m—va/b mament. We had. a gmd tune ryer/w,
and, 'll always have a ot of admuration for . |
lve that ‘Ten Swmmaner's Tales alfwm he did
with Stung.” —TONY BANKS, GENESIS

wrestling club. So we went there, and I bumped into a friend
ol Phil Collins” wife, whom I knew, and she had Sheryvlin tow
with her, and we just got chatting. Sheryl said she was a
singar/songwriter, and we just chatted away, as one does.

So she dropped a tape off, and I listened to it. She had a
deal with Warner-Chappell, and 1 knew she had sung with
Michael Jackson on tour, so it wasn't like finding somebody
singing at the back of the cotlee bar or something, but I guess
no one else had signed her [to a record deal). So I said, * This
is great,” and at that time 1 had a good working/friendly rela-
tionship with Herb [Alpert] and Jerry [Moss] at A&M. There
was cven talk of ny becoming a non-exclusive stafl producer
there, which was the trend in those days. So they said, “Great,
if vou want to do her record, we'll sign her.™ So that's what
happened, and 1 did the record, and it didn’t come out for
whatever reasons. Some of the stuft we did was very good,
some of it wasn’t. 1 knew she was a star,

How do you react when you hear something you
produced on the radio?

I usually eringe [leughs]. T think, “Oh, I wish I'd had the
tambourine a bit higher in the mix.” For example, if 1 hear
anything from the Police’s “Ghost In The Machine™ album,
the snare drum is usually viciously loud, and I think, “God,
it’s so loud.” And il I'm making that comment to somebody
I'm in the car with or wherever it's being played, they go,
“Oh, no, 1 love it, i’s great being so loud.” T had a thing in
those days about the drums; T just wanted them to be really
loud. “Synchronicity” is not so bad, although it’s still loud. 1
don’'t know, I'm never happy with what I've done.

I was talking to Sir George Martin the other day, and he
said, “The great thing about me vetiring,” because he’s osten-
sibly retiring, “is that now 1 don’t have to go around being
scared that I'm going to be found out.” And I'm saying,
“What are you talking about? You're one of the best guys!”
And he said, “Oh no, I'm still worried that I'm going to be
found out as being a phony.” And I said, *It’s funny, "cause 1
have the same feeling. I've had a great career and stuff, but
one day I feel someone’s going to find me out.” And you think
that you purely had this career by 100% luck and nothing
else. It was funny realizing we had similar feelings.

How does it feel to win a Grammy?

It feels great when you win them, and you think they're a
load of crap when you don't [laughs]). When you win, 1 sup-
pose it's the highest accolade, really. It's a good feeling to
think that lots of people have voted for you. But being
English, I think Americans, not just in the music business but
in general, tend to think of America as being the world, like
you talk about the World Series in baseball, and baseball hard-
ly gets played anywhere else in the world. And we have this

thing called the Brit Awards here, which are the equivalent of
the Grammys in the States. But I'm very proud of the
Grammys I've won, which have all been for diffevent things,
which is great. I've won one for producer of the year, one for
record of the year [Collins’ “Another Day In Paradise”], one
for album of the year [Collins’ “No jacket Required”], and
best-engineered album [Sting’s “Ten Sumnioners Tales”].
How did you first get into recording?

I was in a group at school, like everybody else, and, like
every other record producer, 1 used to play the bass. We had
a mono reel-to-reel recorder with a big Elvis Presley mike,
and I got into the habit of tape-recording our rehearsals. And
for some peculiar reason, 1 realized that T was not going to be
a particularly brilliant musician, and I was the sort of person,
cven then, who, if T wanted to do something I wanted to do it
well. And then two things happened: 1 saw a magazine called
Beat Instrumental, which was about music but also had studios
in it, and I saw this picture of a studio and said, “This is unbe-
lievable.” It was probably an 8-track board or something, bt
we're talking 1970 here, and I went, “Wow, that’s what T want

to do.” And then, through my best friend at school, I went to
a studio in the basement of someone’s house and that was it.
There was no question of what [ wanted to do. The studio was
the perfect marriage of music and technology.
What was your first job in the business?
In those days, the only way to start in the studio was to be
a tea boy, or if you were lucky enough, a tape operator [Ed: a
position that i the U.S. is known vartously as assistant, assis-
tant engineer, or sccond engineer|. Funnily enough, just
down the road from me was Virgin Records” Manor Studios,
which had just started, and Mike Oldfield had recorded
“Tubular Bells™ there. 1 left school in the middle of 1973 and
went for an interview there with Tom Newman, who engi-
neered that album. I didn’t get a job there for whatever gea-
son, but [ ended up getting a job a few months later at this
studio called Advision, which doesn’t exist anvmore, but it was
a hip studio at the time. That's where I met Eddy Oftord, who
worked there on Yes and Emerson, Lake & Palmer albums. It
was through Eddy later, during Yes™ *Drama”™ album, that |
Continued on page HP-1-1
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For a million-selling CD,
you need Hugh Padgham.

For a one-off, you need the
HHB CDR800.
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HHB CDR800

The lowest priced, casiest to use, professional CD recorder in the world

HHB Communications Los Ageles Tel: 310 319 1111 Fax: 310 319 1311 . Toronto Tel: 416 867 9000 Fax: 416 867 1080 - London Tel: 0181 962 5000 Fax: 0181 962 5050

Congratulations to

Hugh Padgham

on 15 years of outstanding achievement.
Wishing you continued success!

0O Dolby

Dolby Laboratories Inc « Wootton Bassett « Wiltshire SN4 8QJ « Tel: 01793-842100 « Fax: 01793-842101 « www.dolby.com
Dolby and the double-D symbol wre trademarks of Dolby Laboratories W97/100

DEAR HUGH,

AS YOU KNOW, | HAVE ALWAYS BEEN A HUGE FAN. MANY
THANKS FOR SENDING ALL THE QUALITY MUSIC MY WAY,
AND BEST WISHES FOR A FUTURE FILLED WITH #1s ACROSS
THE FINISH LINE.

CHERYL ENGELS
PARTIAL PRODUCTIONS, INC.

CONGRATULATIONS FROM CINRAM, INC. PROUD MANUFACTURERS OF
STING, MELISSA ETHERIDGE, AND BEE GEES CASSETTES IN THE USA.

BILLBOARD TRIBUTE TO HUGH PADGHAM

“For_years, we wied tv make luetle recordungs wieh
two kes, and when we furst worked wich Hugh, he
made the band. sond like v had always snded
natwrally. 1t wasn't 5o ek produced; he_jut let
i e what u's always been and made v swnd,
. (ts wnportant tr §ay that the onf'y reasen we
changed (producer] was that the band hadn't
changed, s we had tv change hum! Hugh's are us
that by making everything small, swucally, o all

A

Sonds /wy{." —MIKE RUTHERFORD, GENESIS

INTERVIEW
Continued from page 11P-13

met my manager, Dennis Muirhead, who was Eddy’s lawyer
at the time.
Where did you go afier Advision?

[ got a job at Landsdowne Studios as a tape op and worked
there for four or five years. That was a great studio. It was the
second-oldest independent studio in London. We did i lot of

jazz there, as well as Uriah Fleep and the Dave Clark Five. We

did evervthing from avant-garde jazz to traditional jazz to jin-
gles to covers of the top 20 hits. I learned by assisting on mil-
lions of different things and ceventually started engineering.
On those cover records, everything was done at once in a stu-
dio that wasn’t very big, so you really had to have your act
together. But [ started getting frustrated at not being able to
do the work [ wanted to do, the rock stuff.

So you left?

Yes. When [ heard Virgin was going to be building a studio
in London, i.c., the Townhouse, I managed o get a job there
and left Landsdowne. 1 helped build Townhouse from the
ground up.

What do you recall about your time at
Townhouse?

[t was a very busy time, and it was a really happening place.
And through the Townhouse [ met this guy who's almost
exactly the same age as me, Steve Lillywhite, who'd just
become a freelance producer. People used to book a studio in
those days and they'd get whatever engincer they got, so
Steve got me one day and we became friendly. And then when
he was asked to do an XTC record, he asked me to engineer
that for him. That was one ol the first whole albums I ever
did, the “Drums And Wires” record, and we did the next one,
“Black Sea,” in Studio 2 as well.

So 1 met XTC through Steve, and it was through XTC that
[ got the job of working with the Police, because XTC used to
tour in those days, and they weve on tour with the Police in
South America, and, for whatever reason, the Police needed
to find a new producer and they were talking to Andy
Partridge, and he said, “Our enginecr is pretty good.” That’s
how I got the call to do the “Ghost In The Machine” record.
Steve and I also did the Peter Gabriel vecord together, which
15 how 1 met Phil Collins, and this again was all through that
‘Townhouse thing.

It must have been pretty frightening to leave that
job [in 1980] and venture off as an independent
producer.

Yeah, it was a worrying thing when I lefi. Even though 1'd
had two No. 1 albums, with Gabriel’s recovd and Phil Collins’
“Face Value,” it was worrying. But | was being paid a pittance,
so going freelance was great because 1 got paid more in a
week than I got in a year working for Virgin Records. Still, [
worried what was going to happen the next week.

After all this time and all this success, do you still
worry?

[ guess I don’t worry so much now, but I did for quite a
long while. You think you're only as good as your last record,
so there’s no room for complacency in this business. [ attack
every record as if it's my first and my last. It sounds stupid,
having done it for so long. I'm not paranoid, but I'm not
complacent.

For much or your career, you worked at a break-
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) With Best Wishes to HUGH PADGHAM - Producer Extraordinaire
TROPHY CASE jo

YOUR DEDICATED TEAM OF TECHNICIANS

ROBERTSON TAYLOR INSURANCE BROKERS LTD

Awards & Nominations

_ o 1985
GRAMMY AWARD, Producer Of The Year and Album

Of The Year (with Phil Collins) for “No Jacket Required” ! _FULHAM OFFIC_E cmy OFFI_CE ) US OFFICE . 1308: (8 3102
BPI AWARDS Best Producer nominee Willie Robertson - Chatrman Bob Taylor - Managing Director Robertson Taylor (North America) Inc: Robertson Taylor (France) SA:
MUSIC WEEK AV:/ARDS Best British Producer Robertson Taylor Insurance Brokers Robertson Taylor Insurance Brokers Suite 8L, Claridges Buildings 94 Rue Saint Lazare
' 55 Fulham High Street 33 Harbour Exchange Square 101 West 55th Street 75009, Paris, France
1986 7 London SW6 3] London E149GG New York, NY 10019, USA Contact: Nick Barnacott
T i T Tel: (0171) 731 1454 - Fax (0171) 736 4803 Tel: 0171538 9840 - Fax 0171 538 9919 Contact: Jeff Insler Tel: (1) 48 74 4137 - Fax (1) 48 74 4127
BPI AWARDS, Best Producer nominee Tel: 212 262 9505 - Fax 212 262 9525

1989

BRIT AWARDS, Best Single, “Another Day In
Paradise,” Phil Collins, produced by Hugh Padgham

1990
GRAMMY AWARD, Record Of The Year (with Phil

Collins) for “Just Another Day In Paradise.”
MUSIC WEEK AWARDS, Top Album Producer

1992 8 :,;;

MIX MAGAZINE, One of the “Top Ten Most Influential
Producers Of The Mix Magazine Era”

1993

TEC AWARD For Outstanding Creative Achievement,
Recording Engineer

1994

GRAMMY AWARD, Best Engineer,
“Ten Summoner’s Tales,” Sting

neck pace. Are you trying to pace yourself more
now?

What I trv to do now is have a little bit of life in between
records, because at one point it was literally back-to-back l
records, and I would be booked up for 18 months sometimes.
And it got frightening, because if one record ran over a little
it would run into the next one, and then there would be a
freakout period. So now I prefer to have a little bit of time
between projects it one can. You can't always change the
artist’s schedule, but within reason I try to do that, because
vou realize there's life after being underground in the studio.
You get older and you have family and/or other interests.

How would you describe an ideal year for you?
I suppose ultimately my ideal year would be to produce a
record of some new act or singer and to also do an album with SUCCESS FUL

someone I've worked with for a long time, like Sting. Then it
would be great to mix somebody else’s album and engineer a
jazz record. And then, ultimately, do some classical recording
or something for a movie with my old mate Hans Zimmer.
And of course, do some gardening at the weekend and go to
the odd motor race. And also go to the odd meeting to do
with one’s other companies or whatever. That would be the
best year.
You're 42 years old and you've been making
records for over 20 years. Do you ever look at
your long-term future—say, 20 years from now—
and think about what you'd like to be doing then?
No. I remember when I got my first job in a studio my
ambition was to become an engineer. And after that to have
ended up producing, and stuft was pretty amazing. And we
all know what the lifespan of careers can be like in this indus-
try, so | feel pretty lucky to have been doing it for as long as |
have. So anything is a bonus. But hopefully I've got enough
of a reputation that somebody will want to work with me in

years

some way or another 20 years down. I don’t think I'll want to many Of Wh|Ch have been Spent I’eCOI’dlﬂg and mIXlﬂg Wlth

be doing it 52 weeks a year when I'm 60-something, but I'd

love to be making records in 20 years time. Wl a” your gOOd f”ends at

(Paul Verna would like to acknowledge the contributions of the follow- Y B
ing individuals in the preparation of this story: Dennis Muirhead al I I | E I % & N I | @ u ] h .
Muirhead Management; Robin Crookshank-Hilton at H20 i' J
Enterprises; Chris Stone at the World Studio Group; Debra Pagan at 150 Goldhawk Road, London W12 8HH Tel. +44 (0)181 932 3200

D. Pagan Communications; lan Davidson at the Toumhouse; and

Manrtin Benge at Abbey Road.)
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THANKS FOR MIXING IT WITH ME.

Hugh
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PGD’s Caparro Tells Firm’s Executives: “The Future Is Now’

H BY DON JEFFREY

DANA POINT, Calif.—Although Poly-

Gram Group Distribution (PGD) has

won the award from

the National Assn.

of Recording Mer-

At chandisers for best

~a branch distributor

four years in a row,

PGD president/

CEO Jim Caparro warned his execu-
tives not to be complacent.

“Our sense of nirvana could say leave
it alone,” Caparro said. “We'll not do
that. If you think things will stay this
way, competitors will pass us by. We
have to prove ourselves again.”

Caparro’s remarks came at the open-
ing and closing of PGD’s four-day annu-
al conference at the Ritz Carlton Lagu-
na Niguel hotel, held here in this seaside
community in California’s Orange
County.

During the conference, Caparro
struck a combative pose toward the

competition. The other major distribu-
tors “are all trying to take a page from
our book,” he said. “Don’t let them.
They’re pissed at us; they’ll come at us
hard. Don’t let them
win.” He added,
“We want to
W dominate the mar-
ketplace, not com-

pete in it.”

Urging his troops
to “protect our future,” Caparro
defined that future in terms of the
musie produced by PolyGram’s labels,
the cadre of executives and staffers
who work for PGD, the company’s fast-
growing film and video division, the
increasing technical sophistication in
the selling of entertainment products,
the rise of the Internet as a sales medi-
um, the maintenance of a healthy mar-
ketplace, the establishment of a strong
independent distribution arm, and the
expansion of a new unit charged with
selling catalog, special products, and
TV-marketed compilations.

|  CONVENTION CAPSULES

MERCURY GROUP president Dan-
ny Goldberg noted during the PGD
Conference in Dana Point, Calif,, that
the label group had recently attained
the leading current market share in
the U.S.: 7.54%. He also said that Mer-
cury Group sales had quadrupled from
1995 to 1997. Executive VP David
Leach added that the label had posted
the two biggest billing months in its
history in June and August. The Mer-
cury Group includes Mercury Records,
Def Jam Records, Capricorn Records,
and Mercury Nashville. Performing for
the group were Def Jam’s Playa and
Mercury’s Lauren Christy, Brendan
Lynch, and Laura Love.

ISLAND RECORDS executive VP of
A&R Hooman Majd said during the
label’s presentation that it has started
to gear up for its 40th anniversary cel-
ebration in 1999. Begun in 1959 in
Jamaica, Island will commemorate its
roots with rereleases of old ska and
R&B recordings and a ska tribute
album with tracks by such current
bands as Fishbone. Performing during
Island Black Music’s showcase were
Myron, Karen Clark-Sheard, and Ali.

POLYGRAM CLASSICS & JAZZ—
which includes the labels Deutsche
Grammophon, London Records, Philips
Classics, Imaginary Road Records,
Point Musie, GTSP Records, Verve
Records, and i.e. music—presented
performances by Clara Ponty, a new
age pianist; a jazz band fronted by gui-
tarist Lee Ritenour and saxophonist
Eric Marienthal; and blues quartet
Ronnie Earl & the Broadcasters.

PGD IS THE DISTRIBUTOR of
Walt Disney’s pop labels Hollywood
Records, the newly acquired Mammoth

Records, and the newly formed Nash-
ville company Lyric Street Records.
Mammoth GM Steve Balcom announ-
ced that this month it had shifted dis-
tribution of its most popular album of
the year, Squirrel Nut Zippers’ “Hot,”
from Alternative Distribution Alliance
to PGD. Hollywood brought three new
acts to perform: Lyle Vincent, Los Pis-
toleros, and Caroline’s Spine.

M OTOWN RECORDS drew big
cheers when it announced that the label’s
big release for the fall, the new Boyz II
Men album, “Evolution,” due Sept. 23,
had booked initial orders of 230,000 units
from one account, Anderson Merchan-
disers, which racks the Wal-Mart chain.
Motown executive VP/GM Steve Corbin
noted that “this company’s been through
alot lately, but we are moving forward.”
Performing for the label were Tyrel
Hicks, Shades, and 98 Degrees.

M ERCURY NASHVILLE president
Luke Lewis said that Shania Twain’s
new album, “Make A Move,” would be
in stores Oct. 28 at the superstar list
price of $17.98. He said that Twain,
whose debut album sold more than 10
million units, would tour in February
and March next year and that her itin-
erary would likely include some inter-
national dates. Lewis added that the
album would be held back from the
record clubs for a year.

A&M RECORDS hosted the confer-
ence’s closing-night party at the Mis-
ston San Juan Capistrano, where Amy
Grant performed with a band fronted
by Tommy Sims. She sang some of her
hits as well as tracks from her new
album, “Behind The Eyes.” A&M’s
earlier product presentation was
closed to the press. DON JEFFREY

Although much of the speech focused
on the future, Caparro reminded exec-

utives that the principal theme of and
you not to think
about the future,” he
the labels feel the energy you're feel-
ing.”

reason for the conference was to “seize
the moment.”

“For the next

E eight weeks, I ask

said. “Leave that to

New York. The fu-

ture is now. What we're expected to do

in the next few months is awesome. Let

Acknowledging that the task might

“seem overwhelming,” Caparro called

upon his sales staff to “write new-re-

lease orders approaching 20 million

units,” in addition to the 5 million units
already in the marketplace. He also
called for orders totaling more than $50
million worth of catalog business.

He warned that
competitors’ new-
release schedules for
the rest of the year
were “very formida-
ble” but added, “We
have to cut through
all that. In the next eight weeks, focus
on delivering those numbers.”

Caparro stressed the importance of
this effort, saying that the “strategic
direction of our company is at stake
with this. It’s critical for all our suc-
cess.”

In closing remarks to his staff,

ISLAND

Caparro apologized for “the publicity
PolyGram has received the past couple
of months: sensationalistic reporting by
trades and national newspapers.”

He was referring

mainly to published
MOTOWN

reports that Mo-
town’s CEO Andre
Harrell had been
forced out and that
Mercury Records
president Danny Goldberg would add
overseeing Motown to his duties. Poly-
Gram is now searching for a successor
to Harrell but has not acknowledged
that there will be an expanded role for

Goldberg within the company.
Caparro indicated that there would
(Continued on next page)

Blue Grape Succeeds With Indie Attitude
Merchandiser Ges Beyond Black T-Shirts

This is the second in an occasional
series of articles on music merchan-
distng companies.

Il BY DON KAPLAN

NEW YORK—Blue Grape Merchan-
dising tries to differentiate itself from
larger merchandising companies by
coming to the business with the atti-
tude of an indie label.

But sometimes that attitude lands
Blue Grape executives in bizarre situ-
ations, including a wrestling match
with a rather large lizard that was suf-
fering from a mouth infection.

“I had to renegotiate the contract
with the singer from death metal band
Deicide, based in Tampa, Fla.,” recalls
Felix Sebacious, VP of Blue Grape. He
adds that the singer, Glen Benton, has
an inverted cross burned on his fore-
head and was ex-
tremely hesitant
to arrange a meet-
ing. “When he fin-
ally agreed to a
meeting time, it
could only be at 7
a.m. on a Sunday
in the backyard of
his house. Before discussing his con-
tract, he insisted that I help him give
his lizard an injection of antibiotics.

“We went through this whole bond-
ing experience that included holding
the thing down and giving it the shot,”
Sebacious continues. “But in the end,
we were able to get the contract
signed quite easily, and it turned out
to be a rather lucrative merchandising
deal.”

With an annual volume of about $20
million, Blue Grape specializes in cre-
ating and marketing such licensed
merchandise as T-shirts and stickers
for a roster of 60 bands and about a
dozen films.

Most of Blue Grape's efforts are di-
rected toward producing touring mer-

chandise for clients and handling the
business with personalized service.
Sebacious says Blue Grape simultane-
ously maintains merchandising cam-
paigns for hard-rock bands ranging
from Machine Head and Sepultura to
country-rock bands like Blue Moun-
tain. Products range from T-shirts—
the bulk of Blue Grape’s business—to
logoed soccer jerseys and even cus-
tom-printed thong panties. “We offer
the bands a variety of products,” Seba-
cious says.

Metal band Type O Negative asked
Blue Grape to provide the souvenir
panties as items to be sold at kiosks
during its tour. “We had to invent a
panty palette, since you can’t just go
to a screen-printing supply company
and get a palette that will print on
black nylon thong bikini panties,”
Sebacious says. The panties, which
sold for about $15, were a great suc-
cess, he adds.

“We realize that kids, especially in
this market, have a limited amount of
income and resources to spend, so we
like to give them a choice in terms of a
high-end item and a low-end item, as
well as the standard T-shirt,” Seba-

cious says.

A high-end item from Blue Grape
can be anything from a hockey or soc-
cer jersey to a track suit. These items
retail during tours for anywhere from
$60 for a jersey to nearly $100 for a
jacket. The company’s low-end items
include stickers that sell for about $1.
Sebacious says that each of these
items generated significant business
at this summer’s Oz Fest. “We had six
of our bands out together in the show.”

Scott Koenig, a band manager with
Rush Artist Management, which has
clients with contracts at Blue Grape
as well as with some of the larger mer-
chandising companies, says, “I find
that Felix [Sebacious] gives a lot of
attention to my groups, and I imagine
that he does with his other clients, too.
To get someone on the phone at the
larger companies sometimes takes a
while.”

Koenig says he favors deals with
Blue Grape due to the firm’s flexibili-
ty and apparel offerings. “Blue Grape
is one of the few companies that does
full lines of clothing, not just T-shirts.”
He complains that most of the other
merchandising companies he has dealt
with would only provide black shirts
as touring merchandise.

Terms of the deals between Blue
Grape and its clients vary. But Seba-
cious notes, “We generally pay them a
royalty based on a percentage of the
wholesale selling price—usually about
10 percent of the selling price. It can
be a bit more but never really that
much less.”

Koenig says another positive for
Blue Grape is that it remains flexible
within its deals. “They’re willing to
work with the prices. Where a band
like Fear Factor has an audience that
may be willing to pay a little more for
merchandise, a Biohazard audience or
a Downset audience really doesn’t
have the money. So with some of our

(Continued on next page)
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BLUE GRAPE SUCCEEDS WITH INDIE ATTITUDE

(Continued from preceding page)

bands, they let us drop the prices on
the merchandise. We take a hit on the
royalties, but we still manage to satis-
fy the customer; a lot of other compa-
nies wouldn't let us do that.”

Sebacious clarifies that merchan-
dising deals usually range in size and
scope depending on the popularity and
ability of the band. “If it’s a band that’s
doing well and selling, we'll do a full
range for them,” he says. This includes
such items as T-shirts, sweatshirts,
bandannas, stickers, or sports jerseys.
“It all depends,” he adds. “Different
bands have different ideas as to their
image.”

Another band manager, who asks to
remain anonymous, has begun to
switch many of his artists to Blue
Grape after several frustrating expe-
riences with larger merchandising
companies.

“A few years ago, me and the lead
singer from one of the bands decided
that the band’s logo was so strong that
we could probably make a fortune with
merchandise—if we could expand be-
yond the typical black T-shirts,” he
says. The band, which had a deal with
another merchandising company,
asked the merchandiser if it would be
possible to create logoed hockey jer-
seys or soccer shirts. “They told us
they wouldn’t do them,” the manager
says.

“I saw Blue Grape doing soccer
shirts with a number of bands, and it
really frustrated me because we were
locked into a deal with that merchan-
dising company for a number of years,
and they wouldn’t do anything but
black T-shirts for my band.”

The manager explains that the
group went behind the larger firm’s
back, a probable breach of contract,
and started producing a line of mer-
chandise with its own money. “We did-
n't put the stuff into distribution, but
we did get into a deal with Adidas for
one summer to make soccer shirts
with the band’s logo and Adidas’ logo
on them.” he says. “We made a few
hundred and sold them out in two
days.” He adds that the band will soon
join the Blue Grape roster.

Sebacious says the amount of money

EXECUTIVE TURNTABLE

HOME VIDEQ. Ken Graffeo is appoint-
ed senior VP, marketing at PolyGram
Video in New York. He was executive
VP marketing, at West Coast Video.

Central Park Media in New York
appoints Mike Devitt midwest region-
al sales manager. He was regional sales
manager at Cabin Fever.

MULTIMEDIA. Jake Winebaum is
named president of Buena Vista Inter-
net Services in Burbank, Calif. He will
continue his responsibilities as presi-
dent of Disney Online.

RETAIL. Musicland Stores Corp. pro-
motes Juan Carlos Gonzales to
national Latin music buyer. He was
product and marketing coordinator for
the Puerto Rico and Virgin Islands
stores.

MUSIC VIDEQ. MuchMusic USA in
Woodbury, N.Y., names Kristin
Reynolds director of the Northeast
region. She was regional sales manag-
er, Mid-Atlantic region and New York,
at American Movie Classics.

that artists make from a deal with
Blue Grape also depends on the popu-
larity of the artists. “If a band is at the
arena level, it can generate several
hundred thousand dollars a year be-
tween retail and touring. But if a band
is at more of a club level, they're lucky
if they can recoup $10,000 a year.”

He adds, “We act as a worldwide
agent on behalf of the band. No one
band can really do the kind of retail
distribution for themselves that we can
do. I try to raise their consciousness
to the huge international retail mar-
ketplace for their product. A lot of
bands just think very locally. If they’re
just from the U.S., they don’t realize
that they may have markets in Eng-
land, Belgium, France, Holland, or
Japan.”

Besides concerts, which account for
as much as 60 percent of Blue Grape’s
business, the company also offers cus-
tomer-direct distribution through its
annual catalog and Internet site. The
other 40-50 percent of the company’s
business is realized from the catalog,
the World Wide Web site, and the
retail distribution at conventional
stores. Blue Grape’s merchandise can
be found in outlets ranging from small
independent record stores to such
large department stores as Sears and
J.C. Penney.

“At retail, we sell everything from
what would be considered mom-and-
pop operations to stores like Hot Top-
ics, Musicland, Camelot, National Rec-
ord Mart, Trans World, Disc Jockey,
and the Wherehouse,” Sebacious says.

At the larger chains, Blue Grape
product is mostly merchandise from
film licenses with such studios as New
Line Cinema and Paramount for films
like “Friday The 13th” and the upcom-
ing Jackie Chan film, “Mr. Nice Guy.”
The company also has the license for
movie merchandise from Troma
Films, producers of such classic B
movies as “Surf Nazis Must Die” and
“The Toxic Avenger.”

Also, Blue Grape just did a deal
with Miller Beer, which already is in
the market in the form of T-shirts
touting the beer and its new Miller
Time advertising campaign. Blue

GRAFFEO

WINEBAUM

MTYV Networks in Santa Monica,
Calif., names Linda Seale, senior VP,
human resources. She was a human
resources consultant.

MANUFACTURING. Music Technologies
International in Southfield, Mich.,
names David Spence sales manager,
Canada. He was administrator, satel-
lite network services, at Shoppers
Drug Mart.

AUDIOBOOKS. Simon & Schuster
Audio in New York promotes Chris
Lynch to executive editor. He will con-
tinue reviewing all audiobook acquisi-
tions.

Grape also manufactures what Seba-
cious calls dozens of “attitude/novelty
licenses”—raucous private labels and
logos developed at Blue Grape to be
sold at stores like Spencer Gifts.

There was a time when most of Blue
Grape’s business came from Roadrun-
ner, causing some to mistake the com-
pany for a division of the label. But Blue
Grape is a completely separate opera-
tion from Roadrunner, Sebacious points
out. “We're both owned by the same
person,” he says, referring to Amster-
dam businessman Cees Wessels.
“Besides that, we're a completely sep-
arate entity.

“Obviously it makes sense for us to
do merchandising for bands that are
signed to the Roadrunner label,” Se-
bacious adds. “But it’s not like they're
forced to sign a deal with Blue Grape.
They definitely have other merchan-
dising options.” He adds that many of
the firm’s clients have come from sev-
eral different labels, including EM1
and Tuff Gong.

Blue Grape was founded by Wessels
in 1989 in Amsterdam and opened a
New York office in 1990. The New
York office handles business in North
America, South America, and Japan,
while the Amsterdam office deals with
Europe, Australia, and the rest of
Asia.

“We're distributing to at least 50
different countries right now,” Seba-
cious says. “In the United States, we
have about 90 independent sales reps
that cover the country. In Europe, we
do all of our own distribution and use
many different sub-distributors in
every country we're in.” Europe is a
strong region for the distribution of
products related to the dance market,
he says. “We do stuff there with bands
like Technohead.”

Service is what sets Blue Grape
apart from its larger, corporate-owned
competitors, such as Sony Signatures
or Warner Music’s Giant. Sebacious,
who joined the company in 1992, says
that although Wessels founded the
firm, its core merchandise structure
was the brainchild of current manag-
ing director and chief of the European
division, Angelique deFeyter.

“She came from the fashion world,”
Sebacious says, “and when [Wessels]
started a merchandising company, he
was looking for someone who had a
strong merchandising background.”
According to Sebacious, deFeyter
wasn'’t content to stick to simply sell-
ing black T-shirts.

“She really expanded the products
that we could manufacture,” Sebacious
says. “She banked on her fashion back-
ground and realized the importance of
the [active wear] marketplace. The
result was that we ended up doing
hockey jerseys, soccer, and baseball
jerseys for the bands along with Adi-
das-style track suits and embroidered
work shirts.”

Koenig adds, “Quite simply, kids are
tired of wearing black T-shirts. And
these other merchandising companies
are not staying with the times. We've
watched the hip-hop and punk/metal
cultures merge together, where bands
Rage Against The Machine and Wu-
Tang Clan can go out and tour togeth-
er. It’s not just metal kids at the shows
anymore. The draw is reaching into all
sorts of audiences, with kids who like
different kinds of things. And Blue
Grape was willing to do anything for
us.”

stores as of June 30.
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newsline...

MUSICLAND STORES reports healthy results for August, with sales for stores
open at least a year rising 14% over the previous year. For the mall stores
Sam Goody and Musicland, same-store sales were up 17.3%; for the super-
stores Media Play and On Cue, they increased 7.7%. Total sales for the four
weeks that ended Aug. 30 rose 5.5% to $122.5 million, despite the fact that
there were 104 fewer stores this year. The company says in a statement: “Sales
were boosted in general by robust music sales and by the release of the ‘Star
Wars Trilogy’ video. Sales of ‘Star Wars,” which was sold at promotional prices,
contributed more than 4% to monthly revenues.” The company operated 1,380

MERCURY RECORDS, in a joint promotion with Tower Records and marketing
company Student Advantage, has produced a CD sampler
called “New Music From The Mercury Motel,” a compila-
tion designed to introduce college students to such label acts
as 311, the Mighty Mighty Bosstones, Catherine Wheel, and
God Street Wine. Students presenting a Student Advantage
card at Tower will receive the CD free. Student Advantage also has a deal
with Tower in which members receive 20% off any book and $3 off any CD

NATIONAL RECORD MART reports that sales for stores open more than a year
were up 18% in August over last year. The 146-store retailer says total sales
rose 14% in the month despite there being three fewer stores. The strong
results in August follow same-store sales increases of 9%, 11%, and 14% in

RECOTON, the marketer of consumer electronics accessories, says that Robert
G. Shaw has resigned as president of its Recoton Audio Corp. subsidiary and
as a director of the parent company. Shaw was the head of International
Jensen, the loudspeaker manufacturing company that was acquired last year
by Recoton and restructured into Recoton Audio.

HANDLEMAN, the leading rackjobber of prerecorded music, says its board has
approved the repurchase of 2 million shares of common stock over the next two
years. That amount totals 6% of the company’s 33.3 million outstanding shares.
Handleman says in a statement, “This decision was made as the board believes
that the market has not recognized the inherent long-term value of the shares,
and this represents an attractive use of the company’s funds.”

NEXTLEVEL SYSTEMS, a supplier of systems for high-speed communications
networks like the Internet, says it will be supplying technology to telephone
company GTE for its launch of full-digital video. GTE’s video network is cur-
rently accessible to more than 150,000 homes. NextLevel says its systems will
allow GTE customers to receive pay-per-view movies and music-on-demand.

TDK reports that sales of recording media, which include blank tape and opti-
cal discs, rose 10.8% in the first fiscal quarter, which ended June 30, to 36.8
billion yen ($320.3 million) from 33.2 billion yen in the same period a year ago.
The Tokyo-based company says that “growth was paced by CD-R sales in the
Americas and Europe and by MiniDisc sales in Japan.”

PGD’S CAPARRO CLAIMS

(Continued from preceding page)

be changes to come at PolyGram but
that they would not affect the distribu-
tion company.

“There is a plan, a systematic plan,
over the next six months. It's taken the
right amount of time,” he said. “We
needed to make some changes, and we
will continue to make changes. But it
won't affect us. PGD will remain the
axis for PolyGram in the U.S. Some
labels will reorganize over the next cou-
ple of months to empower repertoire
centers with more clout.”

Since the conference, A&M Records
has restructured its black music oper-
ations, hiring top executives in A&R and
promotion and adding new staff.

Commenting on the music released
by PolyGram, Caparro noted that in the
two years since PGD had last met in
Dana Point, the company had been suc-
cessful in breaking such new artists as
Dishwalla, Jonny Lang, and Hanson.

He said, “It would be nice if we had a
few more records in the top 15, if we had
a bit more market share, but you
shouldn’t feel badly about it.”

For the first six months of this year,
PolyGram’s market share of all current

‘FUTURE IS NOW’

albums was 11.7%, which put it in fifth
place among the six major distributors.
Its share of all albums sold, including
catalog, was 13.1%, good for third place.

In addition to musie, Caparro singled
out PolyGram’s quickly expanding
movie and video unit, PolyGram Filmed
Entertainment, which is striving to
become a major global player in feature
films. “They’ve had steady and consis-
tent growth over a period of time and
now they’re about to explode,” he said.
He foresaw “significant growth oppor-
tunity” for the video division, which he
predicted would be the largest of all
PGD’s operating companies by next
year.

Caparro also said that PGD’s future
lies in technical sophistication. During
the conference, executives gave a
demonstration of a new computerized
sales-force automation system, the
goals of which are to lower the costs of
doing business, make the sales ordering
process easier, create new sales oppor-
tunities, increase access to information,
and exploit the entire PGD product line.

Discussing the Internet, Caparro

(Continued on page 55)
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Merchants & Mcrke’ring
Long Island Virgin Outiet Competes In A Crowd

OUT AND ABOUT: Retail Track had
to go to Westbury, N.Y., on Long
Island, over the weekend, so I decided
to use the opportunity to peek at the
new Virgin store that opened there
Sept. 5 on Old Country Road, down the
block from the Roosevelt Field Mall,
one of the nation’s premier regional
malls. The Virgin store is part of a

quasi-power center/enclosed mall, with
many of the stores having their own
entrances. Other tenants include For-
tunoff’s, Old Navy, and Circuit City.
Measuring 30,000 square feet, the
Virgin outlet takes in two levels. It
adapts the sleek look the company
came up with for its Times Square
store, including the distinctive sam-

Listening Systems

From the industry leader

Listening Stations
increase sales!

o attracts attention: Bright red LED &
be seen from across the store.

* flexible: You choose the CD‘s you
want to sell.

* durable: 16 gauge steel case.

indestructible headphones.

atelescan

Interactive merchandising that works!

£6.25" wide by 13.25" high,

and less than 2.5" deep.

 affordable: Because we sell more
systems than anyone else, we pass
our volume savings on to you!

800.835.8224 x 208
828 Mahler Road Burlingame, CA 94010
voice 650.692.8700 * fax 650.697.9145

pling stations. All in all, I counted 109
sampling stations in the store, each
featuring a different album.

Upstairs are the CDs, including a
glassed-off department for classical,
jazz, folk, show tunes, and vocal
albums. Downstairs is merchandised
with video, computer games, and the
smallest cassette selection I have ever
seen in a superstore—even smaller
than the representation that the typical
Tower Records/Video gives to the cas-
sette. (I bought the new Mary Cough-
lin album on cas-
sette for the ride

in the year’s first half, which ended
June 30. Sales were off by about $100
million for the period compared with
the same time frame the previous year,
while losses doubled.

For the six-month period, the com-
pany posted a net loss of $77.5 million
on sales of $235.3 million, as compared
with the $26.5 million it lost in last
year’s first half, when net sales were
$339.4 million, according to the com-
pany’s 10Q filing with the Securities &
Exchange Commission.

Among the
reasons offered

home, after sam-
pling it at the
store.)

1t will be in-
teresting to see
what happens to

RETAILPS
TRACK &

by Ed Christman

for the lower
sales were in-
ventory short-
ages at the one-
stop and dis-
tribution compa-

music sales along
the Old Country
Road corridor in
the Westbury/Carle Place market,
because that appears to be one very
over-stored area. In addition to Virgin,
Tower Records/Video has a location
about a half a mile away, and that is
said to be among the chain’s top 10 per-
forming outlets. Also, on either side of
Virgin is Borders and Circuit City, the
latter with a music department that
looked like it was about 6,000 square
feet. Between Tower and Virgin is a
large Nobody Beats the Wiz outlet, and
in Roosevelt Field, a 30,000-square-foot
Sam Goody, a large Coconuts, and an
outlet from the Wall.

(PS. When I got home, 1 phoned my
mother and casually mentioned my
day’s activities and was pleased to
learn that this time she hadn’t known
about the new Virgin store ahead of me
(Retail Track, Billboard, Oct. 19, 1996).

THE SLIDE toward Chapter 11 took
a heavy toll on Alliance Entertainment

ny, which result-
ed in low fills on
orders. Also, a
number of accounts defected to com-
petitors due to the financial uncertain-
ty surrounding Alliance. The company
filed for Chapter 11 protection July 14.

Reflecting its difficulties, total as-
sets dropped from $613.1 million as of
Dec. 31, 1996, to $487.7 million as of
June 30, 1997. Long-term debt was
$234.2 million, while current liabilities
totaled $303.6 million, including ac-
counts payable of $206 million.

For the three-month period ended
June 30, sales were $108.9 million,
down from the $163.2 million aec-
cumulated in the prior year’s three-
month period. For the quarter, Alliance
posted a net loss of $54.4 million, as
compared with $21.9 million last year.
The net loss this year included an $18.3
million write-off of goodwill, due to the
Red Ant subsidiary, which was subse-
quently sold to Wasserstein, Perella &
Co.

(Continued on page 54)
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Merchants & Morke’ring
Pulse! Mag Offers llluminating ‘Lone Wolf’ Report

WISH WE'D WRITTEN THAT: On
amonth-to-menth basis, few consumer-
oriented music publications do as deep
a job of navigating the trackless indie
universe as Tower Records’ free month-
ly Pulse! But the magazine really mar-
shals its forces for its annual indie-label
special report, known as “Lone Wolf.”
The 97 edition can be found in the Sep-
tember issue of Pulse!, currently on
stands. Aptly enough, the cover story is
about Mammoth Records’ swing phe-
noms Squirrel Nut Zippers, one of the
Alternative Distribution Alliance’s
biggest-selling acts this year.

It would be easy for Pulse! to take a
gee-whiz approach to the indie scene;
after all, its readers aren’t industry pro-
fessionals but average consumers
browsing Tower’s aisles for the latest
and coolest. However, professionals and
punters alike can find useful informa-
tion in Lone Wolf.

Some credit for this savvy approach
should probably go to Pulse! senior edi-
tor Jackson Griffith, whom we last
encountered when he was beating the
indie bushes at the National Assn. of
Independent Record Distributors and
Manufacturers Convention last May in
New Orleans. Griffith’s introduction to
the special is worth reading: It contains
probably the pithiest summary of the
history of American record distribution
that you're likely to encounter.

All of the issue’s features are worth
perusing. Writer Jon Wiederhorn sur-
veys “indie labels that perform like
majors” (i.e., sell a lot of records), inter-
viewing such magnates as Priority’s
Bryan Turner, Tommy Boy’s Tom Sil-
verman, and TVT’s Steve Gottlieb.
Lisa Fancher—herself the head of one
of Los Angeles’ most durable punk-rock
imprints, Frontier Records—talks to
fellow distaff label operators, including
Jenny Toomey and Kristin Thomson
of Simple Machines (a label that has
managed to issue 79 records in eight
years, while its principals toured relent-
lessly in their own band, Tsunami),
Wendy Newton of Green Linnet, and
the invaluable Bettina Richards of
Thrill Jockey. Mark Weidenbaum con-
fronts the dicey situation faced by indie
electronic and ambient musie labels,
many of whose acts are successfully
being cherry-picked by the majors as
the genre explodes commerecially. His
interview subjects include Steven Levy
of Moonshine, Roger Richards of
Extreme, and Erik Gilbert of Aspho-
del. And Jason Verlinde supplies an
overview of what might be perceived by
some as the lovable lunatic fringe of
indieland—such uncategorizable com-
panies as John Zorn’s Tzadik, John
Fahey and Dean Blackwood’s “raw
music” imprint Revenant, Blackwood’s
78-rpm-only (really!) operation Perfect,
and Erik Lindgren’s unpredictable Arf
Arf.

This edition of Lone Wolf—which
also includes the Pulse! editors’ run-
down of 100 top indie records released
in the last year—is overall a well-bal-
anced look at some interesting currents
on the independent side and contains
enough inside info and thought-provok-
ing opinion to appeal to both seasoned
label types and and neophyte start-up
operators.

WISH WE’D SAID THAT: Back in
April, we ran a rant about the ongoing
indie product glut that, judging from

DECLARATIONS

ol Droxe

INDEPENDENTS.

by Chris Morris

some of the responses we’ve received,
may have been misunderstood in cer-
tain quarters. But there’s no misunder-
standing the position of Tom Silver-
man, who is quoted in Jon Wieder-
horn’s Pulse! piece.

Silverman notes that he will only
release records that have sales poten-
tial. “We make a lot of records we don’t
ever put out,” hetells Wiederhorn.
“There are certain records we make

hoping they’re going to be something,
and then after they’re made, they don't
meet our standards. We've been able to
keep a high batting average by being
very self-deprecating. We take our
write-offs before we release the
records, as opposed to after.

“The majors don’t know what will
sell and what won'’t, so they throw
it all against the wall and see what
sticks,” he continues. “But if we got
overwhelmed and started building
a machine to pump out a ton of stuff
like a sausage maker, we'd be
releasing a lot of wieners, and we
wouldn’t have too many winners.”

We couldn’t put it any better. In fact,
we apparently didn’t.

FLAG WAVING: Paul Cebar is one of
those guys you figure must have one

hell of a record collection.

“Got a few, I guess,” says the singer/
songwriter/guitarist, whose new album
“The Get-Go,” released by Milwaukee-
based Don’t Records, explores an
almost bewildering variety of styles—
Motown soul, Memphis R&B, gutbuck-
et blues, New Orleans funk, Jamaican

reggae, even Brazilian samba.

One song on the album, “Lovely As
The Day Is Long,” appears twice, in a
samba arrangement and as a bonus
track in a Crescent City second-line
arrangement. Cebar notes that not
every song is so adaptable: “Some tunes,

(Continued on next page)
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DECLARATIONS OF INDEPENDENTS

(Continued from preceding puge)

they have one suit they wear—they
don’t put on a tie.”

Cebar—whose current album follows
his 1995 Don’t bow “Upstroke For The
Downfolk” and his 1993 Shanachie set
“That Unhinged Thing”—is a veritable
one-man college of musical knowledge.
He puts that know-how to work on the
airwaves: He has a show on WMSE Mil-
waukee, which is affiliated with the Mil-
waukee School of Engineering, and he
spins jazz, Latin, African, and soul
music.

The musician, who formerly was a
member of the soul-oriented Beertown
band the R&B Cadets, has been
fronting his group the Milwaukeeans

for 11% vears. The current edition of

the unit includes drummer Reggie

Bordeaux, bassist Mike Kashou, per-
cussionist Mac Perkins, guitarist Terry
Vittone, and Bob Jennings, who plays
accordion, organ, and saxophones.

Given the literally all-over-the-map
nature of Cebar’s music, he prizes the
adaptability of his bandmates: “I've
been lucky, I think—there've been some
versatile people around. You gotta find
people with open ears and open minds.”

But the lineup of the Milwaukeeans
has shifted quite a bit over the years,
and Cebar notes that he’s tapped his
hometown for about all it’s good for in
certain instrumental categories. “I
might be to the end of all the lap steel
players in town.”

Despite the dizzying plethora of

styles the Milwaukeeans play in, Cebar
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says his audiences are seldom per-
plexed.

“I don’t see a lot of people scratching
their heads,” he says. “It’s very groove-
oriented, and the grooves interact

. People are pretty open-minded.
Given the chance to hear things, they
say, ‘T hear the bass, I getit.””

Cebar is currently on tour in his Mid-
western stronghold; upcoming dates
include Shank Hall in Milwaukee on
Friday (19); First Avenue in Minneapo-
lis on Sept. 26; House Of Blues in Chica-
g0 on Sept. 27; and the Sheldon Theater
in Red Wing, Minn., on Oct. 3. He antic-
ipates a gig in New Orleans on Hal-
loween and shows in the West in Novem-
ber.

RETAIL TRACK

(Continued from page 52)

During the quarter, the gross margin
ratio was 13.2%, an improvement over
the 12.9% in the same time frame last
year, while selling, general, and admin-
istrative expenses were 31%, up almost
10 percentage points from 1996’s
21.7%. Consequently, Alliance posted
an operating loss of $41.7 million, up

| considerably from the $18.1 million loss

it generated in the previous quarter
last year.

UPDATE: Camelot Music lost about
$620,000 on sales of $34. 6 million dur-
ing June, according to the company ’s
filing with the U.S. Bankruptey Court.
According to that document, the com-
pany generated $2.3 million in earn-
ings before interest, taxes, deprecia-
tion, and amortization. Total assets
were $259.9 million, while liabilities in-
cluded bank debt of $295.6 million; sub-
ordinated debentures of $116.1 million,
trade debt of $54.7 million, and current
accounts payable of $17.6 million.

MAKING TRACKS: John Madison,
executive VP at PolyGram Group Dis-
tribution, is leaving the company to re-
turn to radio. Madison has been named
a senior VP of regional operations at
Chancellor Media Corp., which owns
99 radio stations. In that position, he
will oversee operations in markets in-
cluding New York, Los Angeles, San
Francisco, and Boston. Madison began
his music industry career working in
sales with the then-named CBS Rec-
ords, eventually being promoted to re-
gional VP for the distribution compa-
ny. He then went into radio, before
returning to distribution with PGD in
1994.

Retail Track hears that Madison will
not be replaced, and his responsibili-
ties will be divided among John Espos-
ito, senior VP of PolyMedia, Curt
Eddy, VP of field marketing, and Van
Fletcher, VP of national accounts.

UP NEAR Albany, N.Y., at Northeast
One-Stop, company president Lou
Delsignore called Retail Track to re-
port that Ron Nieks, who formerly
headed the Alliance One-Stop Group,
will join the wholesaler as CEQ. Del-
signore, founder and owner, will retain
the title of president. Also, joining
Nicks at Northeast is Jay Fink, who
previously was a VP at Alliance’s
Bethel, Conn., facility. Fink will hold
the title of director of sales for the
wholesaler. Delsignore reports that
Northeast will show a sales increase of
about 5% this year.

AN ANII[YSIS OF CONSUMER PURCHASING TRENDS

BY DON JEFFREY

As labels and distributors gear up
for the crucial fourth quarter, deci-
sions are being made about how much
money to commit to cooperative
advertising and retail price-and-posi-
tioning programs.

The question for many sales and
distribution executives at record
companies is, Is it better to spend
money to drive consumers into
record stores or to spend it in ways
that entice them to buy certain
records once they're in the stores?

Many labels and distributors argue
that retail accounts are virtually
holding them up for more and more
money to display their products in
stores. Record companies say that
what is needed is greater spending
on print, radio, and TV to persuade
consumers who don’t generally shop
at record stores that they should
make a visit.

Curt Eddy, VP of field marketing
for PolyGram Group Distribution,
says, “We're looking at price and
positioning with a sharper eye and
being cognizant of drawing the cus-
tomer into the store through media
advertising.”

How effective is in-store market-
ing? Do endeaps, hit walls, and lis-
tening stations make people aware
of new records and stimulate pur-
chases?

Strategic Record Research, a joint
venture of Strategic Media Research
and the Left Bank Organization, tab-
ulated responses from more than
8,000 consumers in random phone
calls across the country to determine
what made people aware of new
releases and what made them buy
those albums.

The researchers found that con-
sumers overwhelmingly cited radio
play (42.9%) as the principal means
of becoming aware of the last album
they bought. In second place was see-
ing a new album in a store—named
by 13.3%.

In 11th place (as indicated in the
accompanying graphic) was hearing
arecording in a store, cited by 1.9%.
Although this might indicate that the
listening post is a relatively minor
factor in stimulating sales, many
labels and retailers swear that it is
one of the best ways to turn shoppers
on to new releases by developing
acts.

What are the demographic char-
acteristics of those who said they
became aware of the last album they
bought by seeing or hearing it in a
store?

Males who learned in-store about
the last record they bought were
most likely to be in the 35- to 44-year-
old age group (16.1%), while for
females it was the 45- to 54-year-olds
(16.3%). These findings could simply
mean that older consumers are not
being reached by the traditional
avenues of radio and video.

Strategic also broke out the resuits
according to the radio formats that
respondents preferred listening to.
Among those who bought a record

Awareness Sources For

Last Album Purchased
{By Percentage)

Radio ...vsvvveniniss82,9%
Seeninstore ...v00000.13.3%
Heard someone else's ....8.8%
Word-of-mouth ..........8.3%
Video channel veeae 7.0%
Read aboutit ...c.... 0000 3.8%

XN

Channel other than video ..3.3%
Seenciub listing ........3.2%
Heard inconcert ........2.6%
Always buy artist’s album .. 2.2%
Heardinstore .....ax:.. 1.9%
Seen on Internet ........0.4%

Other/none . ......ccv..25%

after seeing it in a store, the over-
whelming choice of radio format was
classical (30.6%). In second place,
named by 19.7%, was soft AC. Some
sources say that classical labels,
which have smaller marketing bud-
gets than pop labels, have a harder
time getting the message sut through
the media to their target audience.
Again, the results show that older
consumers, who are more likely to be
classical devotees, are not as tuned in
to traditional media as younger
record buyers when it comes to
music.

The researchers also wanted to
know where respondents shopped.
Mass merchandisers were the retail-
ers of choice among those who cited
“seen in store” as their source of
awareness for purchases. Kmart was
named by 19.3%; Wul-Mart and its
sister company Sam’s Club by 19%.
These findings seem to suggest that
price-and-positioning dollars are well
spent in the record departments of
the discount department stores.

Strategic also asked consumers
what #nfluenced them to buy records.
For this question, respondents gave
more than one reply. The over-
whelming factor was, of course, hear-
ing a song on the radio, named by
80%. That was followed by seeing a
video (43%). In third place was a tie
between word-of-mouth and in-store
visibility (36%).

This result shows that more than
one-third of music consumers are
saying that it does matter where and
how music is displayed in sfores.

Another retail factor influencing
purchases was sale-pricing. cited by
24% of respondents.

In conclusion, while the numbers
indicate that labels are wise to keep
providing co-op money to retailers
for advertising new releases in news-
papers and in-store magazines and
on radio, they shouldn’t forget to ante
up some for their accounts’ price-
and-positioning programs.
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PGD’S CAPARRO CLAIMS ‘FUTURE IS NOW’

(Continued from page 50)

said that unlike such competitors as
Sony, WEA, and BMG, PGD does not
intend to sell frontline product divectly
to consumers on the Net. “We're not
going to do that. We're not walking
away from our traditional customer
base yet.” He urged sales reps to use
that stance as a “competitive advantage

with your cus-
tometrs.”
He added, though,

that PGD would “sell
very soon the bottom
end of the catalog
and niche-type prod-
uct online.”

A “healthy mar-
ketplace” is a strong element in PGD’s
future, too, said Caparro. He reminded
everyone of the bankruptey filings and
the *“‘serious questions” that remain for
some major retail chains. “The Chapter
11s have had a significant impact. The
bad debt is truly significant. It has hurt
us financially. We have to protect our-
selves and still be supportive of cus-
tomers.” He urged executives to “con-
tinue to listen and learn from all of
them.”

The future of PGD is also Polymedia,
said Caparro. Polymedia is a new unit
headed by John Esposito that incorpo-
rates catalog development, special prod-
ucts, and television compilations. In a
separate presentation, Esposito said,
*“The goal is to support the traditional
aceount base and find new ways to stim-
ulate the less active consumers to buy

CAPARRO

musie and drive them to retail to buy
more.”

The unit had booked $132 million in
revenue, he noted, adding that sales
from special projects alone had in-
creased by 35%. The challenge for the
next year, he said, was PolyGram TV, a
new business charged with marketing
compilations on television.

Caparro also singled out ILS (Inde-
pendent Label Sales) as an important
component of PGD’s future. ILS is
responsible for the sales and marketing
of developing and niche artists. He said
the unit had “been quiet the past sever-
al months” while its new head Peter
Mullen was putting in place his pro-
gram.

Mullen said in another presentation
that this had been a difficult year for
ILS because some 80% of its business
had been handled by Independent
National Distributors Ine., whose par-
ent company, Alliance Entertainment,
filed for Chapter 11 creditor protection.
ILS is now selling direct to major
accounts and some independent retail-
ers and seeks to line up regional dis-
tributors and “key street-savvy sub-dis-
tributors,” said Mullen. In a departure
from previous strategy, a recording may
switch from the ILS network to the
PGD branch system, when such a move
is warranted.

Finally, Caparro said that PGD’s
future rested on its people. “We will
focus on developing our people into the
serious industry leaders of tomorrow.”
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He came to Your
store with only
one thing on his
mind. He wanted
a CD. He didnt
want to hear
"we're out of it”
If you had been
out, he couldve
done something
He'd probably
have gone to
another store.
WORSE,

he might have
never come back.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES &
.y .y REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan® 5,
o | 53| ARTIST | Tnimee |23
Z% | T | LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) I I I I 1 o¥
* * NO.1 x %
JAMES TAYLOR A GREATEST HITS
1 9 WARNER BROS. 3113* (7.98/11.98) 1 weekatNo. 1 | 359
FLEETWOOD MAC A GREATEST HITS
2 3 WARNER BROS. 25801 {9.98/16.98) 265
METALLICA A® METALLICA
3 6 ELEKTRA 61113*/EEG (10.98/16.98) 317
SOUNDTRACK A° GREASE
4 1 POLYDOR 825095/A&M (10.98/17.98) 218
PINK FLOYD A" DARK SIDE OF THE MOON
5 5 CAPITOL 46001* (9.98/15.98) 1068
BOB MARLEY AND THE WAILERS A° LEGEND
6 2 TUFF GONG 846210%/ISLAND (10.98/17.98) 430
SUBLIME @ 40 0Z. TO FREEDOM
1 4 GASOLINE ALLEY 11474/MCA (7.98/12.98) 45
FLEETWOOD MAC A RUMOURS
8 10 | WARNER BROS. 3010 (7.98/15.98) 140
ELTON JOHN A GREATEST HITS
9 | — | ROCKET512532/A8M (7 98/11.98) 390
ALANIS MORISSETTE A JAGGED LITTLE PILL
10 7 MAVERICK 45901 WARNER BROS. {10.98/16.98) 117
BEASTIE BOYS A LICENSED TO ILL
11 13 | DEF JAM 527351, MERCURY (7.98 EQ/11.98) 314
SARAH MCLACHLAN A’ FUMBLING TOWARDS ECSTASY
12 8 NETTWERK 18725 /ARISTA (10.98/15.98) 156
VARIOUS ARTISTS A JOCK JAMS VOL. 1
13 11 TOMMY BOY 1137 110.98,15.98) 111
BOB SEGER & THE SILVER BULLET BAND A® GREATEST HITS
14 14 | CAPITOL 30324* (10 98/15.98) 150
JIMMY BUFFETT A SONGS YOU KNOW BY HEART
15 12 | MCA5633" (7.2811.98) 345
BEE GEES A BEE GEES GREATEST
16 POLYDOR 80007 1/A&M (13.98/22.98) 4
GARTH BROOKS A° THE HITS
17 15 | CAPITOL NASHVILLE 29389 (10.98/15.98) 143
BONE THUGS-N-HARMONY A* E. 1999 ETERNAL
18 21 RUTHLESS 5539*/RELATIVITY {10.98/15.98) 111
EAGLES A° HELL FREEZES OVER
19 16 | GEFFEN 24725(12.98/17.98) 148
TOM PETTY AND THE HEARTBREAKERS A* GREATEST HITS
20 17 MCA 10813 {10.98/17.98) 190
VAN MORRISON A° THE BEST OF VAN MORRISON
21 22 POLYDOR 841970/A&M (10.98/17.98) 353
METALLICA A ...AND JUSTICE FOR ALL
22 27 | ELEKTRA 60812/EEG (10.98/16.98) 390
WU-TANG CLAN A ENTER THE WU-TANG (36 CHAMBERS)
23 20 | LOUD 66336*/RCA (10.98/16.98) 59
DAVE MATTHEWS BAND A* UNDER THE TABLE AND DREAMING
24 18 | RCA 66449 (10.98/15.98) 152
JANIS JOPLIN A GREATEST HITS
| 25 42 | COLUMBIA 32168 (5.98 EQ/9.98) 279
LINDA RONSTADT A GREATEST HITS
| 26 | - ASYLUM 1UGEFG (7.98/11.98) - 82
JIMI HENDRIX A THE ULTIMATE EXPERIENCE
21 23 MCA 10829 3L 54 17.98) 195
RAGE AGAINST THE MACHINE A° RAGE AGAINST THE MACHINE
28 25 | EPIL=2959° (10 98 £0/16.98) R 155
WILLIE NELSON @ SUPER HITS
29 — | COLUMBIA 64184 (5.98 £Q/9.98) 4
BUSH A SIXTEEN STONE
30 24 | TRAUMA 9253 1/INTERSCOPE (10.98/16.98) R 139
SHANIA TWAIN A® THE WOMAN IN ME
31 31 MERCURY 522886 (10.98 £Q/16.98) 132
? 311
32 19 | CAPRICORN 942041/MERCURY (11.98 EQ/17.398) 79
VARIOUS ARTISTS A’ DISNEY CHILDREN'S FAVORITES VOLUME 1
33 35 | WALT DISNEY 60605 (5.98/9.98) 39
JOURNEY A’ JOURNEY'S GREATEST HITS
34 29 | COLUMBIA 44493 (9.98 EQ/15.98) 418
2PAC A ME AGAINST THE WORLD
35 32 INTERSCOPE 50609*/PRIORITY (10.98/16.98) 90
ENIGMA A* MCMXC A.D.
36 | 34 | CHARISMA 86224/VIRGIN (10.98/16.98) 324
BILLY JOEL A*® GREATEST HITS VOL. | & II
31 30 | COLUMBIA 40121*{15.98 EQ/28.98) 208
CREEDENCE CLEARWATER REVIVAL A° CHRONICLE vOL. 1
38 | 26 | FANTASY2*(12.98/17.98) . 235
METALLICA A® RIDE THE LIGHTNING
39 | 40 | MEGAFORCE 60396/EEG (10.98/16.98) 344
AEROSMITH A* BIG ONES
40 37 | GEFFEN 24716 (12.98/17.98) 65
PINK FLOYD A” THE WALL
41 28 | COLUMBIA 36183* (15.98 EQ/31.98) 454
QUEEN A GREATEST HITS
42 38 | HOLLYWOOO 161265 (10.98/17.98) 245
BRUCE SPRINGSTEEN A’ GREATEST HITS
43 33 | COLUMBIA 67060* (10.98 EQ/16.98) 58
CHARLIE DANIELS SUPER HITS
44 — | EPIC 64182 (5.98 EQ/9.98) 1
CELINE DION A* THE COLOUR OF MY LOVE
| 45 43 550 MUSIC 57555/EPIC (10.98 EQ/16.98) 185
TRACY CHAPMAN A TRACY CHAPMAN
46 47 ELEKTRA 60774/EEG (7.98/11.98) B 105
SOUNDTRACK A’ TOP GUN
47 36 | COLUMBIA 40323 (7.98 EQ/11.98) 243
STEVE MILLER BAND A® GREATEST HITS 1974-78
48 39 | CAPITOL 46101 (7.98/11.98) 325
ENYA A’ WATERMARK
49 | — | REPRISE 26774/WARNER BROS. (10.98/15.98) 333
GUNS N' ROSES A" APPETITE FOR DESTRUCTION
50 A1 | GEFFEN 24148(7.98/12.98) ] 334

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of
older albums. Total Chart Weeks column reflects combined weeks title has appeared on The Billboard
200 and Top Pop Catalog Albums. @ Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with multimitlion sellers indicated by
a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices
for BMG and WEA, labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equiva-
lent prices, which are projected from wholesale prices. indicates past or present Heatseeker title.
©1997, Billboard/BPI Communications, and SoundScan, Inc.
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1897

Sears Roebuck & Co.
introduces a cool bargain:
115100 b, 41- inch :
ice-block chilled
refrigerator goes
on sale for the
neorly sub-zero price

of $6.00.

1910
i BVD drops its drawers
o o and creates an
: unprecedented demond
for men’s

undergarments with it ’
$5 Union Suit offer.

1916
They're blowin’ them out:
Ford Motor Company ignites the concept
of the clearance sale, offering its 1916
Model T at 1908 prices.

¢
3

rate on radio girfim

minute to $262.91
is hailed by advertisers as th

1945
The term

1957

whirl

These boots are made fo

In just one weekend, 530,000 doo

Bicentennial Bargain Doorbell Sale

Pieces of the Berlin 1989
Wall are knocked
down fo

anall- time low of $12.50 in th

1997
EMI-Capitels
100: The Sale
of the
Century

offers music
lovers everywhere special

low prices on some of EMI’s greatest albums

and o $100,000 sweepstakes.

EMLCAPITOL Temporary logo.
BN mninl Confemporary company,

1t's Our Birthdoy. It's Your Party:
Fox this strip, with your nome and
mailing oddress, to 213.692.1294,
by Friday, October 3, 1997
for entry in a random drawing for a set of
collectible, limited-edition EMI-Capitol
100 stacking cubes.

©1997 EMI-Capitol Entertainment Praperties.

1935
NBC's reduced

{from $360.80 per

first-ever Fire Sale on Air.

is coined
when o
New York variety
store advertises its
V-Day Sale-a-Bration
{all sacks, 39¢).

Kids spin out of contral

as the Whammo! Company’s
Hula-Hoop /Frisbee
two-for-one deal

through toy
stores everywhere.

‘L ‘
l

marketing:

The sucess of a nationwide
go-go boot blow-out sale
temporarily deplefes

the U.S. vinyl supply.

1976

chime units sellin the
Let Freedom Ring

Almost Free Trade Sale.
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VidNet Bows Clips-On-Demand Service

B BY BRETT ATWOOD

LOS ANGELES—A new musie
video subscription service is prepar-
ing to offer complete clips on
demand to subseribers through hoth
the World Wide Web and on
CD-ROM.
Marina
del Ray,
Calif.-
based
VidNet
is offer-
ing full-
length
music videos from several major and
independent label acts to computer
users who pay a monthly fee of $5.95
for access to the private service.

A division of International Net

Broadcasting (INB), VidNet plans to
launch the service Monday (15) at
http://www.vidnetusa.com. Sub-
scribers will have access to more
than 200 music videos that can be
played back with RealVideo soft-
ware.

Users can choose among pop,
rock/alternative, dance, jazz/new
age, and urban categories of clips.
The videos viewable on the site at
launch include No Doubt’s “Spider-
webs,” Radiohead’s “Paranoid
Android,” Missy Elliott’s “The Raid
(Supa Dupa Fly),” and LeAnn
Rimes’ “How Do I Live.”

Subseribers will have unlimited
access to the music videos offered on
the site, which are not able to be
permanently stored on a user’s hard
drive. New clips will be added

monthly to the service.

Video news, gossip, and VJ seg-
ments will also be available to users
of the service. It will be formally

‘This will enable
computer users to
watch what they
want, when they
want it’

unveiled at the 19th annual Billboard
Music Video Conference, to be held
Nov. 20-22 at the Beverly Hilton in
Los Angeles.

To tune into the programming,

Jerky Boys’ Pranks Pop Up On Computers

Characters Spring To Life On Mercury ECD Release

LOS ANGELES—Loud-mouthed
phone pranksters the Jerky Boys
are preparing to invade computer
sereens with the elaborate
enhanced CD (ECD) “Jerky Boys
4.” However, unlike most ECD
titles, the comedy release will be
priced at a $3 premium over the
audio-only version, due Oct. 4 on
Mercury.

The ECD version of the album
will be sold at a suggested price of
$19.98, while the audio-only CD will
sell for $16.98. Unlike other mu-
sic companies,
which do not
charge extra for
ECD content,
PolyGram is
sticking to a
premium priec-
ing policy for all
of its ECD releases (Billboard,
March 22).

When computer users insert the
“Jerky Boys 4” ECD into their CD-
ROM drives, they will find a multi-
media program that brings the pop-
ular Jerky Boys characters to life.
Animated versions of Torel, Kissel,
Rizzo, Pico, Rosenberg, and other
infamous and often-offensive
prankster characters can be visited
in the virtual apartment building
known as 888 Jerky Plaza. Original
comedy sketches and a raunchy
interactive game are contained on
the ECD, as well as a screen saver
and customized sound samples.

The depth of the multimedia con-
tent, which was created by multi-
media company Right Angle, is jus-
tification for the premium pricing,
according to Josh Zieman, Mercury
VP of product management.

“The Jerky Boys have developed
a quality product that is head over
heels better than anything out
there now,” says Zieman. “Why
should we give that away for free?
People will once again be talking
about this act when they see the
quality of the disc. We expect that
word of mouth among the fans will
help create a demand for the
enhanced CD.”

The release also includes some
rare phone pranks from the early
"80s that show the origins of many
popular comedy characters, includ-
ing “Cold Feet,” “Kissel Salls,”
“Spider Monkey,” and “Truck Reg-
istration.”

“A lot of that material was just
sitting around in my drawers,” says
the Jerky Boys’ Johnny Brennan.
“These show the origins of Rizzo,
Kissel, and a lot of the other char-
acters ... We're always trying new
things to keep things interesting.
On the last tape, we included
reverse phone pranks, which is
where we place classified ads and
wait for people to call us. On this
record, there is added animation on
the enhanced CD, which allows the
characters to come to life. Even 15
years ago, during the origins of
these characters, I have always
envisioned them as cartoon-like.
But, when I was a kid, I obviously
couldn’t afford to create animation
around the characters.”

Brennan hopes to eventually cre-
ate a full-length animated series
around the Jerky Boys characters.

Merecury is aiming to expand the
existing fan base for the act with
the multimedia content, according
to Zieman.

“There are a lot of creative peo-

ple that realize that technology
allows them to expand their art,”
says Zieman. “So, in many cases,
they are encouraging the labels to
pursue these projects. In these
early days, we don’t expect to sell a
lot more records based solely on the
value-added content. But in the long
run, we're betting that these efforts
will pay off.”

Mercury plans to have the disc
displayed on in-store multimedia
kiosks in some retail locations.

“Unlike typical records, we can’t
rely on radio to sell the Jerky
Boys,” says Zieman. “They don’t
get radio airplay, so we really are
targeting the core fans with direct
marketing and other efforts.”

The Jerky Boys have established
a strong following on the Internet,
where several phone prank World
Wide Web pages that borrow heavi-
ly from the act’s raunchy comedy
style have already popped up. Most
of these sites, including Blackout’s
Box (http://www.blackout.com) and
the Art of Prank Calls (http://www.
franksworld.com/pranks), contain
homemade phone pranks that are
posted in RealAudio.

“There have been copies of what we
do, but we just continue to focus on
what we do best,” says Brennan.

BRETT ATWOOD

RealVideo-equipped computer users
must visit the VidNet Web site,
which will include banner and Inter-
net video advertising. Telecommuni-
cations giant MCI is providing some
of the equipment behind the service
but is not a partner in the venture,
according to VidNet CEO Stephen
Brown.

“It does push the technology a
bit,” says Brown. “But more people
are realizing that there is the poten-
tial to experience some amazing
entertainment on their home or
work computer. This will enable
computer users to watch what they
want, when they want it. The only
competition that offers anything like
it is the Box.”

VidNet is linking with Tower
Records’ Web site (http://www.
towerrecords.com) to direct video
viewers who want to purchase the
complete album to the retailer.

VidNet is also in discussions with
cable service provider Media One to
deliver its programming to cable
customers with fast-speed cable
modem access.

The music video service will ini-
tially be available in the U.S. but will
expand to Asia and Europe in 1998.
It is cooperating with all perform-
ing right and copyright protection
agencies, according to Brown,

“We’ve had to be persistent with
the major labels to get them to coop-
erate,” says Brown. “It’s been like
getting a root canal. They didn’t
quite get it at first, but they have all
eventually come around.”

Since the quality of Internet-
delivered video is still considerably
inferior to broadcast-quality video,
VidNet subscribers have the option
of receiving a monthly CD-ROM
with full-length videos in a specific
music genre, according to Brown.
However, the CD-ROM videos will
be time coded so that they will only
be viewable for a limited amount of
time.

In addition to VidNet, INB is
readying another Internet subscrip-
tion video service known as Prime-
Talk,

PrimeTalk, which also debuts in
September, will offer live and on-
demand talk show programming
with celebrity hosts, including
tabloid veteran Jessica Hahn, for-
mer MTV VJ Nina Blackwood, and
psychic Peter James.

MULTI-FORMAT HOUSE OF BLUES SERIES PLANNED

(Continued from page 8)

Radio and television distribution
deals had not been determined at
press time.

A netcast version of the show will
contain additional content not seen
on the televised show, according to
Schiller.

“The [World Wide] Web site will
not exist to promote or market the
TV show,” says Schiller. “Instead, it
will be used to extend and enhance
what the viewer sees on TV, The
Internet obviously is not the high-
est-quality medium for receiving
video, but the real value of netcast
programming is the potential for

interactivity and expanded content.
On TV, an interview with an act
would probably only get a minute or
so of airtime. But, on the Web site,
we are not limited in the exposure
time we can offer an artist. The
Internet portion of this show will
allow us to go deeper in content. A
lot of content ends up on the cutting-
room floor.”

Schiller says that the netcast pro-
gram will likely integrate elements
of live video chats with artists.

“We’ve found that there has been
a strong response to these Internet
efforts so far,” he says. “The viewers

want to know more about the artists,
and the Internet is a forum for more
candid interviews than on televi-
sion.”

House of Blues already netcasts
regularly scheduled music program-
ming on its Web site, Livecon-
certs.com, which is a joint venture
with Progressive Networks. More
than 230 netcast events have been
featured on the site since its Sep-
tember 1996 debut.

It had not been determined at
press time which Internet video
technology would be used for the
project.

Microsoft Touts New

Streaming Format

MICROSOFT SETS STANDARD: Micro-
soft and four leading technology com-
panies have announced updated details
on Advanced Streaming Format (ASF),
a proposed specification to standardize
the delivery of audio, video, and other
multimedia content on the Internet.

Microsoft, Intel, Progressive Net-
works, Adobe, and Vivo are among the
companies backing ASF, which aims to
replace the current crop of competing,
incompatible multimedia formats with
a single open standard.

“There are many streaming vendors
producing content in incompatible for-
mats, which makes it difficult for those
who create content and for the Inter-
net user,” says Jim Durkin, product
unit manager of the network multime-
dia product unit of Microsoft. “The
ASF standard will help the whole net-
cast market take off because it will
simplify the playback and creation of
content.”

However, some industry observers
say that Microsoft has essentially
bought its way into the audio and video
neteast industry. The technology giant
is under investigation for anti-compet-
itive practices from the U.S. Depart-
ment of Justice, following its take of a
10% stake in Progressive Networks and
its complete purchase of VXtreme.

The entire ASF specification can be
found at http://www.microsoft.com/asf.

PANTERA PROMOTION: Elektra Records
(http://www.elektra.com) is sponsoring
a Web Ring Trivia contest for rock act
Pantera that encourages World Wide
Web users to visit several fan-created
sites. When users correctly answer sev-
eral trivia questions about the Web sites,
they have an opportunity to win prizes
from the label, including a customized,
signature series Washburn guitar and a
signed copy of the new Pantera release,
“Official Live: 101 Proof.”

BITS "N BYTES: The 103rd convention
of the Audio Engineering Society
(AES) will feature the official U.S.
debut of the DVD audio format. The
event, to be held Sept. 28 in New York,
is hosted by Naosuke Kuroda of JVC/
Victor Co. of Japan . .. Rapper MC
Hammer plans to sell his entire new
album “Family Affair” for digital
download on the Internet using Lig-
uid Audio technology. The release, due
in November, will also be available at
retail on Hammer’s Oaktown label . . .
N2K has entered into a strategic
partnership with Net Perceptions,
maker of intelligent agent technology.
N2K’s retail site Music Boulevard will
soon integrate Net Perceptions’ tech-
nology, which makes customized
music purchase recommendations
based on the music interests of indi-
vidual Web users.

LOGGING OFF: After five years at Bill-
board, Music Video/Enter*Active File
editor Brett Atwood is “logging off.” He
is relocating from Los Angeles to Seat-
tle to join netcast technology company
Progressive Networks as editor of a
new music multimedia project, known
as MusicNet. Effective Sept. 24, you can
reach him at (206) 674-2700 or via E-mail
at Atwood(@real.com. His new mailing
address is: 1111 Third Avenue, Suite
2900, Seattle, Wash. 98101.
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Merchants & Morkeﬁng

BMG Conference Draws Nearly 1,000 To New York

NEW YORK—BMG Distribution’s annual conference at the Marriott Marquis Hotel July 12-21 was
attended by 933 people—all of BMG’s national and field staffs as well as label personnel and artists.
Each of BMG’s owned, affiliated, and joint-venture labels gave presentations on upcoming produet and
featured some of their new and established artists in showcases.

ot it
- e
» o~

RCA, during its presentation, gave a gold record to new

Swedish recording artist Robyn. From left are Dave Novik,
senior VP, A&R International of RCA; Bob Jamieson, presi-

During its convention, BMG Distribution hosted a reception
aboard the USS Intrepid moored off Manhattan’s West Side.
From left are Pete Jones, president of BMG Distribution;

dent of RCA; Jack Rovner, executive VP/general manager
of RCA; Robyri; Julie Bruzzone, VP, marketing of RCA,;
Hasse Breitholtz, managing director of BMG Sweden; and

=
Benke Berg, marketing director of BMG Sweden. =

Jive Records showcased the act Imajin at its presentation
during the BMG Convention. From left are Barry Weiss,
president, Jive Records, the members of Imajin; and Pete
Jones, president, BMG distribution.

Sean “Puff Daddy” Combs, founder of the Arista joint-ven-
ture label Bad Boy Entertainment, performed recent hits,

including the tribute to the late Notorious B.1.G., “I'll Be

Missing You," at the BMG Convention. : § J

Pictured during the RCA Label Group presentation at the BMG Convention are,
first row from left, Sue Roop, regional country music specialist, BMG Distribu-
tion; Jason Sellers, artist; Wendy Schlesinger, senior director, mainstream and
country marketing and merchandising, BMG Distribution; and Rodney Bailey,

regional country music specialist, BMG D

af sales, BMG Distribution; Bob Morelli, V

music specialist, BMG Distribution; Denis

V2 Records act Headrillaz performed during the conven-
tion week. Pictured above are band members Darius, left,
and M.C. Saul.

ution; Gene Fink, VP of video sales, BMG
man, RCA Label Group.

One of the bands showcasec aboard the USS Intrepid during the BMG Conven-
fion was Restless Records act Chopper One. From left are band members Steve
Garvy, Jason Cropper, Tyrone Rio, and Amy Cropper.

to right, are Mike Whitty, Thompson Bros.
Paulson, VP of BMG Distribution; Mindy McCready, artist; Rick Cohen, senior VP

Julianne Needle, regional country music specialist, BMG Distribution; and Andy
Thompson of the Thompson Bros. In the third row, from left to right, are Strauss
Zelnick, president/CEO, BMG North America; Pete Jones, president of BMG Dis-
tribution; Matt Thompson of the Thompson Bros.; George Clyne, senior VP of
finance and administration, BMG Distribution; Bruce Burton, regional country

affairs, BMG North America; Rick Bleiweiss, senior VP of marketing, BMG Distrib-

New York Mayor Rudolph Giuliani; Michael Dornemann,
chairman/CEO of BMG Entertainment; and Strauss Zelnick,
president/CEO of BMG Entertainment North America.

Displaying the new promational campaign for Windham
Hill Records at the convention are, from left, Steve Vining,
president/CEO of Windham Hill; Ron McCarroll, VP of mar-
keting, Windham Hilf; Pete Jones, president of BMG Distri-
bution; and Dave Yeskel, VP of sales, Windham Hill.

At Arista Records’ presentation, joint-venture label LaFace
Records previewed upcoming releases and artists. From
left are Pete Jones, president of BMG Distribution; Clive
Davis, president of Arisia; LaFace artist Usher; L.A. Reid,
co-president of LaFace; and Roy Lott, executive VP/GM of
Arista.

Al

istribution. In the second row, from left
member; Sara Evans, artist; Peter

P, field operations, BMG Distribution;

Keliman, VP of legal and business

Arista Nashville artist Sherrié Austin did a showcase during
her label's presentation. From left are Pete Jones, presi-
dent, BMG Distribution; Austin; and Tim DuBois, president,
Arista Nashville.

Distribution; and Joe Galante, chair-
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Audio Awareness

Prime-Time Exposure, Big Names and Campaigns Lead
Consumers To Judge Audio Books By Their Coverage

B BY TERRI HORAK

As if the industry’s still riding on the
momentum of Hillary Clinton’s Gram-
my win for the Simon & Schuster
Audio version of her book “It Takes A
Village,” 1997 is shaping up to be a
year of victories for audio books. Fur-
ther, professionals from all aspects of
the industry seem to be taking a hint
from the First Lady’s message and
are banding together to develop the
audio book market.

The fourth quarter of 1996 saw a
38% jump over the last quarter of
1995, which had had an overall rise in
net sales of only 1.5%, according to
data provided by publishers to the
Audio Publishers Association. Sales
figures for the first quarter of 1997
show a 23% increase over the same
period in 1996.

“It’s a little early yet to say that
we're going to see the growth rate
continue at that level, but we're defi-
nitely back into the double-digit
growth rate,” says APA president

,Grady Hesters. “Industry-wide, it
will probably average in the 10%-to-
15% range. So that’s good news, and
we believe that will hold true for the
next few years.”

The industry has clearly made
great strides in establishing the cate-
gory as a viable means of entertain-
ment, and as Hesters pointed out at
this year’s conference, the billion-
dollar industry has become more com-
plex—and the consumer more sophis-
ticated—as it continues to expand.
The emphasis now is on educating
retailers on how they can increase
their profits with audio books, execu-
tives say.

TAKEN FOR GRANTED

“On the one hand, audio books are
doing well, but, on the other, we find
that the category gets taken for
granted,” says Seth Gershel, senior
VP/publisher of Simon & Schuster
Audio. “Book, record and video stores
are being squeezed for cash flow and
space, and they tend to overlook the
potential for audio books. But we have
a category where the consumer base
is growing, and our big focus is to talk
to retailers and explain how well they
can do if their title selection is right
and well-merchandised and they stay
with it.”

1t’s hard to say what exactly is dri-
ving growth, but with the audio book
concept slowly seeping into the main-
stream consciousness, attention from
media outlets has never been higher.
In the past year, audio books have
been featured in the plots of prime-
time television shows such as “Sein-
feld” and “Home Improvement,” and
they are gaining increasing coverage
in major newspapers and magazines,
all of which help sales, publishers say.

Author Tom Wolfe (“The Right
Stuff,” “The Bonfire Of The Van-
ities”) recently created a flurry of
interest in the medium with the
audio-only release by Bantam Doub-
leday Dell Audio of “Ambush At Fort
Bragg,” his first work of original fic-

tion in a decade. Though it was serial-
ized last fall in two issues of Rolling
Stone, the novella is otherwise only
available on cassette and CD from
BDD, and it is likely to provide a sig-
nificant boost for the profile of audio
books with retailers and consumers
alike. Wolfe has said he doesn't rule

DOM HOUSE XUDIDBDDKE

\Performed by Academy Award winner
\

Jeremy lrons

out publishing it in print form in the
future, but he wants his next hardeov-
er to be the full-length novel he’s writ-
ing. And, he added, “I welcome the
innovative opportunity to publish
‘Ambush’ in audio now and strongly
approve of the choice of Edward
Norton to perform it.”

ARE YOU LISTENING?

“Two of the most important things
for audio this year have been the in-
creased media attention—which has
been a terrific boost—and hand-in-
hand with that is the audio-awareness
campaign, which was very successful.
Retailers are becoming aware of the
great business they can do with audio
books as long as they learn how to
merchandise it well,” says Michael
Morrison, publisher of Random House
Audio.

The campaign, dubbed “Are You
Listening?,” was a generic test pro-
gram designed to increase the aware-
ness of audio books with consumers
and retailers. It was created by dis-
tributor the Ingram Book Company.
Publishers Bantam Doubleday Dell
(BDD) Audio, Harper Audio, Random
House Audio, Simon & Schuster
Audio and Time Warner Audiobooks
all contributed equally to the effort,
and all say they are very encouraged
by the results.

In addition to widespread generic
advertising campaigns in the test
markets of Nashville and Denver, a
key component of the “Are You Lis-
tening?” program was the involve-
ment of retailers in those cities. It
began with educational seminars and
special promotional kits, and the
resulting increased visibility in stores
was most instrumental in increasing
sales, publishers say. Test programs
will be conducted in different markets

this fall, and there is discussion about
taking the campaign national next
year.

“The emphasis for the APA this
year is to pull together people from a
variety of industries that benefit
directly from the success of audio,
such as duplicators, packagers and
retailers, as well as publishers, to put
together a much more extensive audio
book promotion centered around
audio book month in May,” Hesters
says.

UNABRIDGED AUDIENCE

The potential for growth at the
retail level may best be understood by
the growing demand by consumers
for titles in longer versions and differ-
ent formats. Once strictly the domain
of specialty mail-order companies, the
major publishing houses are begin-
ning to release unabridged versions of
their best-selling titles to the retail
market.

BDD, for example, issued “The
Partner” in three formats this year:
abridged versions of the book on cas-
sette and CD, as well as unabridged
on cassette. “That was probably one
of our most major accomplishments.
It was kind of amazing, and we think
historic, that we managed to get on
the Barnes & Noble best-seller list
with all three,” says Christine
MeNamara, BDD’s director of mar-
keting.

SECTION

Tom Wolfe's newest is audio-only.

Publishers point out that un-
abridged titles, which can run up to
10 hours or more and are generally
priced between $30 and $50, are not
going to eclipse the demand for the
two- and four-cassette titles that cost,
on average, about $20, but they say it
does mean that some consumers are
becoming more conscious of the built-
in value of longer programs.

“Listeners might start out with
abridged titles as an introduction. But
they are readers, and, when they real-
ize they can get the entire book, that’s
what they want,” says Eileen Hutton,
VP of editorial at Brilliance Cor-
poration, which was one of the few
publishers to offer unabridged titles
at retail all along

“The increasing avallablhty of un-
abridged titles at retail is certainly
an outgrowth of consumer acceptance
of higher price points, but the chal-

lenge is to bring the price down and
keep the production values up,” says
Simon & Schuster’s Gershel. The
company is about to release an un-
abridged version of one of its recent
best-sellers, Frank MecCourt’s “An-
gela’s Ashes.”

At Random House, which releases
unabridged audio versions by its best-
selling authors, including Michael
Crichton, Patricia Cornwall and Anne
Rice, publisher Morrison says literary
favorites also do well in the unabridged
format. In anticipation of the new film
version of the Vladimir Nabokov clas-
sic “Lolita,” Morrison says they
approached actor Jeremy Irons to per-
form the audio book. “Initially, we were
talking about doing an abridged ver-
sion, but he said he wanted to do it
unabridged. so we were thrilled.”

While the success of a particular

(Continued on page 62)

B BY STEVE TRAIMAN

Business Is Super For Dupers

Showing A Profit On The Books, A
Tape Duplicators’ Market

sales and marketing. “Prior to the merger of Allied Film

Assn. (APA). “The industry
goal is to reach 20% penetra-
tion, perhaps in the year 2000,
and it will take all the present
tape-duplication capacity in
the U.S. just to produce audio
books!”

That’s good news for tape
duplicators, who have seen
their music tape business nose-
dive the last few years. Three
trends offer even more encour-
agement: a move to longer C-
100 to C-110 (100 to 110-
minute) tapes from C-90s, to
longer versions of books that
take an average four to six cas-
settes rather than the two or
three just a few years ago, and
to more unabridged editions
that fill up 12 or more cas-
settes.

“About 12% of U.S. households, or nearly 12 million
homes, are listening to books on tape right now,” says
Grady Hesters, president of the Audio Publishers

Warner Media Services produces a variety of audio
books.

Fast-Growing Percentage Of

and HMG, Allied was well-established in the corporate,
industrial and educational video markets. Now our
merged sales force is getting significantly more audio
orders.”

Wilson continues to see
growth in spoken word offset-
ting most of the decline in
music cassette business. “Our
main goal, and that of the
industry, is to get that avid
book reader to listen to that
first book on tape,” he says.
“Once they’re hooked, it’s solid
repeat business.”

American Sound & Video
has been a strong spoken-word
duplicator for many years,
notes senior VP Peter Thom-
ason. Five of the six company
plants offer a full range of
audio book services, from limit-
ed editing to manufacturing,
labeling, printing, packaging,
drop-shipping and fulfillment.
“Our spoken word business has
increased a steady 5% to 10% a
year for the last three,” he

OPTIMISTIC OUTLOOK

At Allied
our audio tape diet,”

A sampling of leading U.S. duplicators conveys an
optimistic outlook for spoken word products.
, “Spoken word has become the larger part of
says Brian Wilson, executive VE,

car audio for popular books as well as special markets.”
At the same time, American’s music cassette business
has been less affected than that of the major labej

says. “The market is definitely

(Continued on pag;
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All The Books Fit To Play: A Survey Of Upcoming Titles

B BY SHAWNEE SMITH

This season’s audio book fare is
marked with two fiction firsts—the
audio-exclusive release of Tom Wolfe's
“Ambush At Fort Bragg” (Bantam
Double Dell) and the multimedia
(hardcover, CD, abridged and
unabridged audio) release of Anne
Rice’s latest novel, “Violin” (Random
House).

“[Anne Rice] is huge,” says Kerri
Kania, publicity and sub rights man-
ager at Random House. “Her audi-
ence buys everything that she does, so
we figured we'd offer [the book] in
three different forms. It also opens
the [audio book industry| up to people
who don’t normally buy audio books
but have a CD player. We're giving
them plenty of options.”

y

Other key dramatic titles this quar-
ter include Sidney Sheldon’s “Best
Laid Plans,” released through Dove
Audio; Connie May Fowler’s “Before
Women Had Wings,” released on
Audio Literature; an unabridged ver-
sion of Frank McCourt’s “Angela’s
Ashes” through Simen & Schuster;
and Audio Partners’ “A Night To
Remember,” an audiobook tie-in to the
upcoming “Titanic” movie in De-
cember.

Comedy titles also figure promi-
nently this quarter, with the release
of titles from Drew Carey, Whoopi
Goldberg, Jenny McCarthy and Paul
Reiser. Carey’s “Dirty Jokes And
Beer: Stories Of The Unrefined” is
being released through Simon &
Schuster; Goldberg’s offering, also
through BDD, has yet to be titled; and

HarperAudio is releasing Jenny
McCarthy’s “Uncensored Hollywood
Diary.”

“With ‘Babyhood,” Paul Reiser is
picking up where he left off with cou-
plehood,” savs Christine MecNamara,
director of marketing at Bantam
Doubleday Dell.

THE LIST

Random House fall releases include
Maya Angelou’s “Even The Stars
Look Lonesome,” read by the author;
Toni Morrison reading an unabridged
version of her “Sula”; simultaneous
audio and hardeover releases of
Deepak Chopra’s “Seven Spiritual
Laws For Parents: Guiding Your
Children To Success And Ful-
fillment”; “The Autobiography Of
Foudini M. Cat” by Susan Fromberg

providing

Most compact disk "'manufacturers” are
actually middlemen. You place your order
with them, they place your order with us,
and then charge you a hefty premium.

If you're not
buying your

compact discs

directly from

EUROPADISK...

...we'd like to

congratulate

you on having

money to burn.

OUR SERVICES INCLUDE:

For twenty years, Europadisk has been
its clients state-of-the-art
technology, personal service, and the
most competitive prices in the business.
From mastering to replicating, to graphics
and fulfillment, Europadisk does it all!
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75 Varick Street, New York, NY 10013.
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Schaeffer and read by David Hyde
Pierce; “Lewis And Clark: The
Journey Of The Corps Of Discovery,”
which will tie-in with the PBS special;
“Forever Yours Faithfully: My Love
Story” by Lorrie Morgan; and James
Elroy’s “L.A. Confidential.”

Among Time Warner’s big titles
will be “The Rules II” by Ellen Fein
and Sherrie Schneider; “Propeller
One-Way Night Coach,” authored and
read by John Travolta; “A Kind Of
Grace” by Jackie Joyner Kersee with
Sonja Steptoe; “The Other Woman:
My Years With O.J. Simpson™ by
Paula Barbieri; “The Celestine
Vision” by James Redfield; “Cat &
Mouse” by James Patterson; and
“Holiday On Ice” by David Sedaris.

Other Time Warner titles include
“Exchange Alley” by Michael Walsh,

& ¥
Propeller One-Way
Night Coach

}

P

A4 FPABRBLE FOR ALL AGES

John Travolta

“One Better” by Rosalyn McMillan,
“Comeback” by Richard Stark, “The
Last Day” by Glenn Kleier, “The
Barbed Coil” by J.V. Jones and
“Emissary Of Light: My Adventures
With The Secret Peacemakers” by
Jumes F. Twyman.

Simon & Schuster titles include
“Doug'as Adams’ Starship Titanie,” by
Robert Sheckley and Terry Jones, a
tribute to the “Hitchhiker’s Guide To
The Galaxy” series; “Taking Charge:
The Johnson Wtite House Tapes, 1963-
1964”; and “A Thousand Acres,” which
ties-in with Disney’s movie release.

Other titles incluide “Food Tide” by
Clive Cussler; “Serpent’s Tooth” by
Faye Kellerman; Charles Kuralt’s
“Fall,” read by the author; “Journey
Te The Bourdless” by Deepak

(Continued on next page)
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audio books each month.

YOURE GOING TO LIKE WHAT YOU HEAR!

Take advantage of the growing interest
in audio books with these rental ready
programs from Ingram Entertainment!

Automatic Audio Books
A low-maintenance rental program that
provides customers with rental readied
shipments of the bestselling 6, 12 or 18

Choose Your Own Audio Books
This rental program allows customers to
prebook any of the Top 8 audio book titles
listed each month in the Enrertaimment
Preview and the Audio Books Preview.

Contact your Ingram Entertainment sales representative
or call our National Sales Center at 1-800-621-1333.
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Chopra; “Big Trouble” by Pulitzer
Prize winner J. Anthony Lukas;
“Underworld” by Don Delillo; “Tears
Of Rage: From Grieving Father To
Crusader For Justice: The Untold
Story Of The Adam Walsh Case,”
written and read by John Walsh;
“Forbes’ Great Minds Of Business,” a
companion to the PBS series; “Should
You Leave?” by psychologist Peter
Kramer; “What Losing Taught Me
About Winning” by Fran Tarkenton;
R.L. Stine’s “Ghosts Of Fear Street”
and “Fright Christmas”; “Dance With
The Devil: A Lifesaving Prescription
For Overcoming The Addiction To
Alcohol” by Susan Powter; and “The
Secret To Wealth And Happiness” by
Anthony Robbins.

Dove Audio’s new releases include
Sheldon’s “The Best Laid Plans”;
Walter Mosley's “Always Outnum-
bered, Always Outgunned,” which
introduces a new character, Socrates
Fortlow; “Only Love” by Erich Segal;
“Gospel According To The Son” by
Norman Mailer, read by his son
Stephen; “Questioning The Mil-
lennium” by Stephen J. Gould; “On
Communicating” by Mark H. Me-
Cormack; “Rose Cottage” by Mary
Stewart; and “Another City, Not My
Own” by Dominick Dunne.

Harper Audio new releases include
Dr. Laura Schlessinger’s “Ten Stupid
Things That Men Do”; Johnny Cash’s
autobiography, “Cash”; Bill Zehme’s
tribute to Frank Sinatra’s style, “The

(Continued on page 62)

B BY PETER DEAN

LONDON—The doldrums that be-
calmed the audio books industry in
the U.K. in 1996 have continued well
into 1997. The industry hopes that an
impressive fourth quarter will blow
wind into the the sails of a business in
need of some movement.

While it was the fastest-growing
sector of the home-entertainment
industry in 1995, the spoken-word
business (as it is more commonly
known in the U.K\) is suffering the
filled retail pipelines resulting from
the glut of product released by
majors eager to get in on the act.
There were times when approximate-
ly 300 new titles were appearing on
the market each month, a figure
reduced now by two-thirds.

Vertically integrated companies
such as Castle, Carlton, BMG and
PolyGram entered the market with a
flurry in 1994 and 1995. But of these,
only PolyGram is still in the market,
its multimedia deals managing to
secure hot properties in the key com-
edy sector, which still makes up a
third of all sales.

Disney launched its Music And
Stories imprint 12 months ago, aim-
ing titles at high-traffic locations such
as supermarket entrances, where it
has scored impressive sales with
video. But, after just one year, it has
taken distribution away from Buena

Vista Home Entertainment, is not
releasing any other product, and is
currently formulating alternative
avenues of distribution.

Woolworth launched its own retail
labels 12 months ago, but it too is now
reducing the number of stores that
stock spoken word.

MORE FOCUSED RETAIL

“At the moment, spoken word is
still being sold in almost 600 stores,
but we’re looking at the returns we
get for the space we allocate and it’s
just not working,” says Woolworth’s
group product manager, Colin
Auchterlonie. “We're reviewing this
in order to create a more focused
range.” .

As for market leader WH Smith,
audio buyer Laurence Howell has
recently confirmed that the company
is rethinking its spoken word profile,
after moving spoken word from the
music to book departments.

Also of great disappointment to the
industry as a whole was the acquisi-
tion of Reed Audio by Random House
and its subsequent closure, despite
many critics applauding the style and
daring of the audio imprint.

There have been new players in the
industry—Penguin’s children’s arm
Puffin, Mr. Punch, Magmasters and
many smaller niche-market labels—
but the general picture has been one
of retraction or realignment rather

than growth and developnient.
Exactly what sales are like is very
much open to question. The members
of the Spoken Word Publishers
Association (SWPA) still haven’t com-
piled figures for 1996, let alone gotten
a sales snapshot for 1997. Chairman

Sp

oonface

STEINBERG

LEE HALL

‘Funny, intense and poctic’

Colin Collino is headed through the
out door while smart money for his
replacement is on either Hodder
Headline’s industry veteran Rupert
Lancaster or Jan Paterson, head of
the BBC Radio Collection.

Paterson has been a star acquisi-
tion by the BBC, which lured him
away from Penguin Audiobooks,

The Industry Focuses On Realignment Rather Than Growth

where he had made a name for him-
self first in the rights department
then in acquisitions and production,
making Penguin the leader of the fic-
tion classics sections. During his
tenure, he has released “Spoonface
Steinberg,” a moving real-life drama,
which has been the stand-out title of
the year, prompting the commission-
ing of the written book, based on the
audio book.

“The BBC is certainly experienc-
ing growth,” Paterson explains, “It’'s
healthy, not substantial, but in the
kind of competitive marketplace that
spoken word has become, that is
good. The market is still experiencing
the effects of the growth in output
over the last two years, when there
was a huge amount of product
released. It has taken some time to
stabilize after that.”

In an industry made up of so many
disparate retail elements, reports are
that sales in third-market outlets
are up—especially lines like MCT’s
low-price, impulse-purchase comedy
collection the Comedy Club. Dis-
tributors such as Lifetime Enter-
tainment and Bespoke have been
carving themselves a very profitable
niche.

Mark Griffiths, managing director
of Lifetime Entertainment, believes
that, in terms of sales, non-traditional
outlets such as motorway service

(Continued on page 62)

Cat and
Mouse

By James
Patterson

Who is the cat?
And who is the
mouse?

In a sinister
of revenge,
Cross finds h:mself
trapped

between a raging
and suicidal killer
seeking revenge
and a mysterious

Iot

#l BESTSELLING AUTHOR OF
KISS THE GIRLS AND JACK & JItL

JAMES PATTERSON

The

Celestine
Vision

By James

JAMES

Redfield

From the
ghenomenally
estsellin
of THE CELESTINE
PROPHECY comes
this non-fiction
exploration into
the emerging
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