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THE SURPRISING NEW SOUNDS Of NEW YORK CITY 
Roots Rock's Ambel Works All Sides Of Biz 

BY PAUL VERNA 

NEW YORK -With a self- described 
"cowboy boots and blue jeans" ap- 
proach, Eric "Ros- 
coe" Ambel has dis- 
tinguished himself as 
one of the industry's 
top roots -rock pro- 
ducers, having made 
unassuming but elo- 
quently representa- 
tive records for such 
acts as the Bottle 
Rockets, the Blood 
Oranges, Go To Blazes, and Blue 
Mountain, as well as his own bands, 
ranging from the 
Del -Lords to Ros- 
coe's Gang to the 
Yayhoos. 

Ambel's produc- 
tion résumé also includes Nils Lofgren, 
Mojo Nixon, Syd Straw, Steve Wynn, 
and Ambel's wife, Mary Lee Kortes, 

AMBEL 

who fronts rock band Mary Lee's 
Corvette (see story, this page). 

However, for all his success in the 
studio, Ambel does not regard himself 
as strictly a record producer. A multi- 
talented music man, he is a guitar play- 
er, singer, songwriter, producer, and 
club owner -in no particular order. 

"The thing that I bring to production 
is that I'm a fan of music, and I can put 
myself in everybody's chair," explains 
Ambel. "I've been the songwriter, I've 
been the singer, I've been the hot gui- 
tar player in the corner, I've been the 
supportive rhythm- section guy, and 
I've done some 
engineering. If you 

Hardcore Scene Thriving Via 
Vets, New Acts ... See Page 10 

Phil Quartararo 
Moves Into Key 
Warner Position 

BY CRAIG ROSEN 

LOS ANGELES- Before making any 
changes in his new position as presi- 

dent of Warner 
Bros. Records Inc., 
Phil Quartararo 
says he will "keep 
his eyes and ears 
open, so I can learn 
how this place runs. 
I need to know 
what's there before 
we decide about 
what to do about it 

QUARTARARO 

being there." 
After months of speculation (Bill- 

board, Aug. 30), on Oct. 14 Warner 
(Continued on page 93) 

can get everybody 
really comfortable, 
then you've got a chance." 

Although Ambel is technologically 
proficient -he has a writing/recording 

(Continued on page 90) 

A Short -List Of The City's Unsigned Acts 
A Ne w York staff report. 

NEW YORK -It is no exaggeration to 
say that New York is the musical cross- 

roads of the world. 
It is the intersec- 
tion where virtually 
all genres of mu- 
sic -pop, rock, jazz, 
R &B, rap, cabaret, 
Latin -rub shoul- 
ders on stages 
ranging wildly from 
the lofty likes of 
Madison Square 
Garden and Radio 
City Music Hall to 

LOFTIN 

This is the first of a two -part 
examination of New York's 

music scene. Next week: Stories 
on Latin, dance, cabaret, and 

jazz, as well as a roundup of the 
top clubs for new music. 

tribute alike to the never -ending 
soundtrack of the city. 

Nowhere, too, is there a higher con- 
centration of A &R executives, and yet 

nowhere do un- 
signed bands say 
they have a harder 
time getting the 
ears of the industry. 

"It's so hard for 
bands in New 
York," says one 
denizen of the local 

KLEIN club scene. "You 
have to pay more 

rent than anywhere else, and so it's 
impossible to tour unless you sublet 

your apartment." 
Conversely, 

notes another 
artist, "On any 
given night, you're 

competing with nationally known 
artists, many of whom are playing the 

(Continued on page 89) 

Hip -Hop Hits Rise Up From 
City's Streets ... See Page 10 

basement spaces 
on the Lower East 

Side and subway platforms. Multi -plat- 
inum artists who call the Apple home 
and strivers with illegal sublets who 
haven't given up their day jobs con- 

Mellencamp's 1st `Best Of' 
Heralds His Mercury Exit 
BY JIM BESSMAN 

NEW YORK -Two 
fourth -quarter surpris- 
es from John Mellen - 
camp: his first -ever 
"best of" compilation, 
and his intention to 
leave Mercury Records, 
his label home for his 
entire recording 
career. 

The best of, 
titled "The Best 
That I Could Do," comprises 16 Mel - 
lencamp hit singles and key album 

tracks, along with a new cut, Mellen - 
camp's just- recorded cover of Terry 

Reid's "Without Ex- 
pression." Mercury will 
release the disc Nov. 18. 
Mellencamp is being 
allowed to leave the 
label and will consider 
future options "quickly 
thereafter," he says, 

though he will ful- 
fill his contract 
obligations with 
an album of new 

acoustic versions of past work, 
(Continued on page 101) 

MELLENCAMP 

BILLBOARD EXCLUSIVE 

IFPI Data Being Honed; 

6 -Month Stats Are Flat 
BY JEFF CLARK -MEADS 
and ADAM WHITE 

LONDON -The accuracy of world 
music -sales data is set for a new boost 
at a time when the flat global market is 
making executives pay particularly 
close attention to the figures. 

The latest statistics released by the 
International Federation of the Phono- 
graphic Industry (IFPI) Oct. 15 show 
the global market down 4% in the first 
six months of the year in volume terms 

(Continued on page 97) 
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Camelot Files Its Reorganization Plan 
Company Details Payout Scheme To Creditors 

BY ED CHRISTMAN 

NEW YORK- Camelot Music's reorgani- 
zation plan, filed with the Delaware bank- 
ruptcy court the first week of October, 
values the company at $200 million and 
could realize trade creditors 50 cents on 
the dollar of their pre -petition claims. 

Under the plan, the company, which 
listed liabilities of $476.7 million when it 
filed Aug. 9, 1996, will emerge debt -free, 
with creditors dividing up the company's 
equity. 

Of its liabilities, the banking consor- 
tium, which financed Investcorp's 1993 
leveraged buyout of the chain, is owed 
$295.8 million, of which approximately 
$41 million was secured; unsecured cred- 
itors are owed $71.2 million, including 
$47 million to the six major music manu- 
facturers. The plan distributes 10 million 
shares of common stock to creditors but 
provides a mechanism whereby trade 
suppliers can convert their equity to cash 
if they agree to supply normal trade 
terms to the North Canton, Ohio -based 
chain. 

With that mechanism in place, trade 
suppliers will realize 50 cents on the dol- 
lar of the pre -petition amount owed to 
them. Camelot will pay out that amount 
from company cash. After the holidays, 
the company projects that it should have 
about $48 million in cash available for 
payouts. 

The other unsecured creditors will get 
about 39 cents on the dollar in the form 
of stock, while the banking consortium 
will get some 48 cents, also in stock. 

The latter group will wind up with a 

significant controlling ownership stake in 
Camelot, although the exact amount will 
remain unclear until music suppliers elect 
whether they will take advantage of the 
conversion option. 

The company will have a disclosure 
hearing Oct. 30, and then creditors will 
vote on the plan. A confirmation hearing 
of the plan is scheduled for Dec. 12, and if 
the plan is approved, Camelot would 
emerge from Chapter 11 in early Janu- 
ary. 

According to a filing the company made 
with the plan, the company intends to 
restructure Camelot's operations into five 
regional subsidiaries and a distribution 
subsidiary. 

"The restructuring should substantial- 
ly improve reporting and monitoring of 

operations on a region -by- region basis," 
the company stated in that filing. 

Originally, the reorganization plan was 
expected to include a 300 -unit Camelot 
that had been merged into the 175 -unit 
the Wall chain, sources say. But those 
negotiations broke down, then resumed, 
and are now sidetracked by the wholesale 
structural changes at Wall parent 
W H Smith (see story, this page). 

The $200 million valuation of the com- 
pany includes $50 million in cash, which 
means that the 10 million stock shares to 
be issued by the company will be worth 
$15 a share initially. 

In a report on the company, Ed White, 
an analyst with New York -based M.J. 
Whitman, says the company disclosed 

(Continued on page 100) 

U.S. Product Rental In Japan 
To Bring $2.3 Mil. In Royalties 

BY STEVE McCLURE 

TOKYO- American and Japanese perform- 
ers' rights organizations have reached an 
agreement for payment of royalties from 
U.S.-produced audio recordings offered for 
rental in Japan. 

Some $2.3 million in performers' royal- 
ties will be distributed to U.S. royalty 
artists, background singers, and musicians 
for U.S. -produced recordings rented in 
Japan's 4,500 CD rental outlets in 1996 and 
1997. 

Web Monitor, License Deals 
Help BMI Do Business On Net 

BY IRV LICHTMAN 

NEW YORK -BMI says that newly devel- 
oped technology to monitor music on the 
Internet, coupled with three new license 
agreements for developers, will address a 
"digital age [that] has left many composers, 
songwriters, and artists afraid to allow their 
works to be used on the Internet" (Billboard 
Bulletin, Oct. 10). 

The performance right group, in an exclu- 
sive collaboration with consulting firm 
EdgeNet Media, is launching MusicBot, an 
automated audio -tracking and databasing 
technology that "routinely combs the [World 
Wide] Web, noting the use of music and the 
ownership of those sites using music." 

The system, BMI further notes, "does the 
work of more than 20 full-time employees at 
a fraction of the cost. Preliminary returns 
from MusicBot suggest that nearly 2% or 
26,000 of the 1.3 million sites on the Web have 
audio or rich media files." BMI, which repre- 
sents some 200,000 copyright holders, says 
the new license agreements for developers 
will simplify the legal performance of music 
on the Web. Covering Web site license, music 
area license, and corporate image license, 
BMI notes, they "meet the needs of nearly all 
Web site developers. They are designed to be 
flexible to address the different needs of the 
Web site, depending on traffic patterns, the 
amount or volume of music it uses, and 
whether it generates revenues." 

BMI has taken two other initiatives in deal- 
ing with the Web. It has expanded its Web site 
to include easily downloadable license agree- 
ments and other important information for 
businesses and individuals using music on 
their sites. BMI previously announced that its 
first Internet royalty distribution will take 
place in 1998 based on music performed on 

the Net. 
In a prepared statement, John Shaker, 

senior VP at BMI, claims that "many music 
creators have been reluctant to allow the use 

of their works in cyberspace. BMI wants to 
correct that ... At the same time, we are 
making sure that music rights holders are 
encouraged to let their music be performed 
online with the confidence that they will be 

(Continued on page 101) 

The agreement, which follows Japan's rat- 
ification of relevant World Intellectual Prop- 
erty Organization provisions, was worked out 
between the Japan Council of Performers' 
Organizations (Geidankyo), the American 
Federation of Television and Radio Artists 
(AFTRA), the American Federation of Musi- 
cians, and the Alliance of Artists and Record 
Companies (AARC). 

The royalties will be collected by the 
member stores of the Japan Record Rental 
Commerce Assn. (JRRCA), which will pass 
them along to Geidankyo. Distribution of 
the funds in the U.S. will be handled by the 
AARC. 

Yoshiaki Shimizu, manager of Geidankyo's 
center for performers' rights administration, 
says the rental -based payments, due to be 
made Dec. 15, will be the first by Geidankyo 
to a foreign performers' rights body. He says 
that Geidankyo has a similar agreement with 
the French performers' rights body but notes 
that no royalties have yet been paid, while 
negotiations aimed at establishing an agree- 
ment with Geidankyo's British counterparts 
are continuing. 

The $2.3 million figure contrasts with the 
2.21 billion yen ($18 million) in performers' 
royalties collected from rental of Japanese 
product in 1995, the most recent year for 
which such data are available. 

Foreign music makes up roughly 25% of 
the Japanese market, and it cannot be rent- 
ed in the first year after release. Japanese 

(Continued on page 101) 

Smith To Divest Music Chains 
Retailer To Part With Wall, Virgin Our Price 

BY JEFF CLARK -MEADS 

LONDON -The W H Smith Group, parent 
company of U.S. retail chain the Wall and the 
U.K.'s Virgin Our Price (VOP), has made its 
first public commitment to divesting the two 
webs. Smith says it intends to part with the 
chains as part of a strategy of quitting dedi- 
cated music retailing brands, thereby revers- 
ing its previously stated intention of keeping 
VOP as part of the group. 

Smith will, though, retain its 240 music 
departments within its W H Smith brand 
stores in the U.K. 

The Smith Group, which owns 75% of 
VOP, is contractually obliged to give Richard 
Branson's Virgin Entertainment Group - 
which holds the remaining 25% -first refusal 
on its stock in VOP. 

Virgin Entertainment Group is known to 
have asked to buy Smith's 75% stake earlier 

this year (Billboard, Oct. 4, Sept. 20, Sept. 27) 
and, according to Virgin Entertainment 
Group finance director Simon Wright, would 
carefully consider any offer by Smith to sell 
in the future. 

Virgin's original $200 million offer was 
declined by Smith under then chief executive 
Bill Cockburn. Cockburn has since been 
replaced at the Smith helm by former VOP 
managing director Richard Handover (Bill- 
board, Oct. 4). 

The Oct. 16 announcement by Smith that 
it intends to get rid of its music chains is 
the first significant move by the company 
under Handover. The company statement 
says the group will undertake "a divest- 
ment over time of its interests in special- 
ist music retailing." The announcement 
adds that total capital employed in VOP is 
55 million pounds ($88 million) and that 

(Continued on page 14) 
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TOP OF THE NEWS 

6 Digital copyright protection 

issue receives warm reception in 

European government. 

ARTISTS I Music 
10 Executive Turntable: Cliff 

Silver promoted to senior VP of 

operations at Epic Records 

Group. 

12 Kate St. John goes 'more 
global' on second solo album, 

'Second Sight,' out Nov. 11. 

12 The Beat: Dave Matthews 
Band pleases fans with new live 

concert series on CD. 

14 Boxscore: Rolling Stones/ 
Blues Traveler bill sees the cash 

roll in. 

16 The Reel Thing: 'Mortal 
Kombat: Annihilation' sound- 
track includes KMFDM. 

17 Popular Uprisings: Main- 

stream success anticipated for 

Diana King's sophomore album, 
'Think Like A Girl.' 

38 R &B: B.B. King's 'Deuces 

Wild, out Nov. 4 on MCA, fea- 

tures an all -star guest cast. 

43 Dance Trax: Rolling Stones 

dabble in house music on sin- 
gle 'Anybody Seen My Baby ?' 

45 Country: Barbara Mandrell 

is quitting country music to focus 

on acting. 

50 Latin Notas: Ranchero star 
Alejandro Fernández becomes 
latest Latin male idol. 

52 Classical /Keeping Score: 
Archiv finds next 'Messiah' in 

Paul McCreesh. 

55 Jazz /Blue Notes: 
Jonathan Butler to play Johan- 
nesburg's Two Nations in Con- 
cert. 

56 In The Spirit: Karen Clark - 

Sheard's solo debut, 'Finally 
Karen,' is due Nov. 4. 

57 Songwriters & Publishers: 
Artist /writer Kelly Pryce works 
with the best, including R. Kelly. 

58 Studio Action: Former Cars 
front man Ric Ocasek produces 
bands' studio success. 

INTERNATIONAL 

60 Shigeo Maruyama appoint- 
ment heralds change at Sony 

Music Entertainment Japan. 

62 Hits Of The World: 'Candle 
'97' is global chart- topper. 

63 Global Music Pulse: 'The 
Bridge' is a genre- busting set 

from a number of international 

musicians. 

64 Canada: Two books spot- 
light Toronto's Yorkville scene in 

the '60s. 

64 Home & Abroad: Weeping 
Willows make melancholy pop 
on 'Broken Promise Land.' 

MERCHANTS MARKETING 

65 PolyGram meets the distrib- 
ution challenge of 'Candle '97.' 

67 Child's Play: Lift Discplay 
Inc. tests a new CD listening 
station for children. 

68 Retail Track: Nobody Beats 
the Wiz reaches a $25 million 
financial pact. 

69 Declarations Of Indepen- 
dents: Formerly bankrupt Griffin 
Records is back in business. 

72 Home Video: Marketers 
woo buyers with eye- catching 
new video packaging. 

77 Shelf Talk: 'Mermaid' isn't 
on Buena Vista's release sched- 
ule, yet. 

REVIEWS & PREVIEWS 

78 Reviews of the newest from 
Cornershop and Janet Jackson. 

PROGRAMMING, 

84 MTV executive VP of pro- 

gramming Andy Schuon shares 
views on radio and the new M2. 

84 WebWaves: Take a virtual - 
reality station tour at classic rock 
WNEW corn. 

86 AirWaves: Chumbawamba 
celebrates pub life with single 
'Tubthumping.' 

87 The Modern Age: Seven 
Mary Three rolls the dice with the 
acoustic 'Lucky.' 

88 Music Video: 'Rockaway 
Beach' music video show on 
N.J. cable boosts retail. 

FEATURES 

83 Update /Lifelines: Hard 
Rock Cafe in Memphis opening to 
feature charity event. 

97 Hot 100 Singles Spotlight: 
Streisand /Dion duet makes chart 
splash. 

100 Between The Bullets: 
Who prevails in the race between 
the new Janet Jackson and 
'Gang Related'? 

81 Classified 

83 Real Estate 

102 Market Watch 

102 Homefront: Exciting 
changes abound at Billboard 
Online. 

Elton John 
SPECIAL ISSUE 
Billboard's October 4, 1997, commemo- 
rative special Elton John - 30 Years of 
Music With Bernie Taupin is now avail- 
able through our back issues department. 
Call 212 -536 -5223 to reserve your copy 
for $8 while supplies last. 

Artist, Activist Denver Lost To Crash 
BY CHET FLIPPO 

NASHVILLE -John Denver, who achieved 
the pinnacle of commercial success in the '70s 
with such signature songs as "Take Me Home 
Country Roads" and "Rocky Mountain High" 
and went on to sell many millions of albums, 
had recently gotten back onto the Billboard 
country chart and was trying to re- energize 
his career. 

Besides the current Sony Legacy album 
"The Best Of John Denver Live," which 
stands at No. 73 on this issue's Top Country 
Albums chart, Denver had also released in 
August a train -song album called "All 
Aboard" on Sony Wonder. His mentor, pro- 
ducer, and publisher, Milt Okun of Cherry 
Lane Music, says he and Denver had planned 
to meet Oct. 14 to discuss further album pro- 
jects, including a symphonic work. 

Denver died Oct. 12 when the experimen- 
tal plane he was piloting plunged into the 
waters of Monterey Bay in Northern Cali- 
fornia. The singer /environmentalist /activist 
was 53. 

As word of his death spread, tributes came 
pouring in from the industry and the public 

alike. President Clinton said Denver's "soar- 
ing music evoked the grandeur of our land- 
scape and the simple warmth of human love. 
He opened many doors to understanding 
among nations through his tours of the Sovi- 
et Union, China, and Vietnam." 

Okun says Denver's songs were "in the 
bloodstream of America." 

National Academy of Recording Arts and 
Sciences president Michael Greene says, 

"John Denver was the 
songwriter whose voice 
and music helped an entire 
generation make the tran- 
sition from the rebellion of 
the '60s and early '70s to 
the positive, pro -active nat- 
uralism of the late '70s and 
early '80s." 

Details of the investiga- 
tion of his plane crash by 

the National Transportation Safety Board 
may not be available for six months, officials 
say. Results of an autopsy of the body may be 
made public sometime within the next four 
weeks, Monterey County officials say. 

The fact that Denver did not have a valid 

DENVER 

pilot's license at the time of his death has 
raised speculation about the state of his 
health. A Federal Aviation Administration 
(FAA) spokesman says that Denver "had not 
met the agency's medical standards and had 
been requested to return his medical certifi- 
cate. Pilots must have a valid medical cer- 
tificate, in addition to a pilot's license, in 
order to fly legally." 

The FAA's request was made after Den- 
ver's two arrests for drunken driving in 1993 
and 1994. The FAA refused further comment. 

Denver had been in one plane crash before, 
in April 1989, when he walked away after 
crashing a 1931 biplane. He had been a pilot 
for more than 20 years and had flown F -15 
fighters. 

Henry John Deutschendorf Jr. was born 
Dec. 31, 1943, in Roswell, N.M., to Lt. Col. 
H.J. Deutschendorf and the former Erma 
Louise Swope. His grandparents were Ger- 
mans who had moved to Oklahoma just 
before World War I. 

The family moved often, and Denver said 
he had a shy, largely unhappy childhood. 
He ran away from home as a high school 

(Continued on page 13) 
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THE CURE GALORE 
THE SINGLES 1987 -1997 

SEVENTEEN FAVORITES 
FROM THE DECADE THEY REACHED PLATINUM, 

PLUS THE BRAND NEW SONG 

"WRONG NUMBER" 

WHY CAN'T I BE YOU? CATCH 
JJST LIKE HEAVEN HOT HOT HST!!! 

LULLABY FASCINATION STREET 
_OVESONG PICTURES OF YOU 

NEVER ENOUGH CLOSE TO ME 

HIGH FRIDAY I'M IN LOVE 
A LETTER TO ELISE THE 13TH 

MINT :AR STRANGE ATTRACTION 
GONNE! WRONG NUMBER 

A11D AVAILABLE ON VHS: 
GALORE 

THE VIDEOS 1987 -1997 

PRODUCED BY ROBERT SMITH AND DAVE ALLEN; 
ROBERT SMITH AND MARK SAUNDERS; 

DAVE ALIEN AND THE CURE; 

ROBERT SMITH AND STEVE LYON; 

MARK SAUNDERS, ROBERT SMITH AND MARK PLAIt 

MANAGEMENT: FICTION SONGS LTD., 
212.930.4295 

ALBUM IN STORES OCTOBER 28 
VIDEO IN STORES NOVEMBER 11 

ON ELLK TRA COMPACT DISCS, ®I., CASSETTES, RECORDS AND VIDEOS 
www.the.cure.com www.elektra.com t I t.1 it.i tntertannment Group. a division of Wainer Communisations Ins A Time Warne Company. 
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Report Says DVD Could 
Be Balm To VHS Woes 

BY SETH GOLDSTEIN 

NEW YORK -Home video needs 
DVD, in the view of Paul Kagan 
Associates in Carmel, Calif. 

The media consultancy predicts 
hard times ahead for prerecorded 
cassettes in competition with pay - 
per -view (PPV) services unless the 
new 5 -inch disc format takes off. 
According to Kagan's just -published 
"MediaCast 2006," not even sell - 
through, which has fueled home 
video growth for most of this decade, 
is exempt. 

"MediaCast" predicts retail sell - 
through revenue of $8.2 billion in 
1997 will shrink nearly 60% to $3.3 
billion "as suppliers shift resources 
toward DVD and away from VHS" 
for a negative compound annual 
growth rate of 9.5 %. Including DVD, 
however, "the entire sell- through uni- 
verse may total $16.3 billion by 2006," 
an annual improvement of 7.7 %. 

DVD, which arrived in stores this 
spring, hasn't been around long 
enough to boost 1997 sell- through 
volume, only marginally ahead of 
1996, other sources indicate. Cassette 

sales have averaged 8 % -10% annual 
gains in recent years. 

Video rentals suffer from a triple 
bogey: sell -through cassettes, DVD, 
and other media. Kagan says rental 
revenue will finish 3% below 1996 at 
$7.5 billion, following a 2.5% decline 
in 1995. "Growth ... has been mired 
in the low single digits since 1991," 
the report continues. "MediaCast" 
doesn't see much improvement on 
the horizon: 1% gains per year to 
billion in 2006. 

The culprits, it says, are "low -ball 
rental competition" from grocery 
stores; free video borrowing from 
public libraries; DVD, more likely to 
be purchased outright; and "continued 
rental losses" to PPV. Not surpris- 
ingly, the value of video retailers that 
dote on rental has declined as well. 

Stores were bought and sold at 
seven times forward cash flow in the 
late 1980s, according to Kagan. From 
1994 to '96, when chains such as Hol- 
lywood Entertainment and Video 
Update went public, the multiple fell 
to 6.2 times. Now it's 3.7-4 times for- 
ward cash flow, based on Video 

(Continued on page 100) 

Talent Managers Honored 
U.K. Trade Group Gives Out Awards 

BY ADAM WHITE 

LONDON -The community of U.K. 
talent managers continued its march 
into the spotlight Oct. 14 with the third 
annual British Music Roll of Honour 
Awards, organized in London by the 
International Managers Forum (IMF). 

The trade association, originally 
formed as a single -issue lobby group in 
1992, has grown to nearly 500 mem- 
bers, who manage artists, producers, 
remixers, and others. 

It now strives to protect their inter- 
ests across a range of matters, includ- 
ing the distribution of performance 
income, and runs a program of train- 
ing seminars and workshops. Outside 
the U.K., the IMF has affiliations with 
industry groups in North America, 
Australia, and Japan. 

Its 1997 awards dinner, held at the 
London Hilton, drew neophytes and 
seasoned managers alike, the latter 
group including such prominent fig- 
ures as Tony Smith (who guides Phil 
Collins), Ed Bicknell (Mark Knopfler), 
and Gail Colson (the Pretenders). 

Colson was one of the evening's hon- 
orees, presented with the IMF's Peter 

Grant Award for excellence in man- 
agement. "I feel I'm a backroom per- 
son," she told Billboard later. "I'm 
acutely embarrassed about [the acco- 
lade]." (Grant, a groundbreaking man- 
ager who steered the fortunes of Led 
Zeppelin, was recognized at the IMF's 
first awards event, just prior to his 

death in November 
1995.) 

Colson says the 
managers group's 
work is vital to the 
long -term health of 

the music industry. "Managers used to 
be enthusiastic amateurs: friends of the 
band, or ex- roadies, or whatever. Now 
it's such a different business; no one's 
helping the new, young ones -and 
there won't be any unless we train 
them." 

Receiving the IMF honor was appar- 
ently a surprise to Colson. "But the 
biggest shock was seeing Chrissie per- 
forming on an industry stage with peo- 
ple eating meat [in the audience]," she 
says, referring to the Pretenders' 
Chrissie Hynde, a vociferous cam- 
paigner against consumption of meat. 

(Continued on page 93) 

Labels Make Case For Digital -Era Rights 
Delegates Meet With EU's C'right Commissioner 

BY JEFF CLARK -MEADS 

LONDON -The case for copyright 
protections relevant to the digital age 
has been taken to the heart of Euro- 
pean government and has reportedly 
received a warm reception. 

A top -level record industry delega- 
tion met Oct. 14 with the European 
Union's copyright commissioner, 
Mario Monti, to argue for labels' rights 
in relation to music on the Internet 
(Billboard, Oct. 18). In the wake of the 
executives' representations, Monti says 

he is aware of the music industry's 
importance and the potential impact on 
it of digital delivery. 

As head of the European Commis- 
sion's DG15 department, Monti is 
responsible for all aspects of trade 
within the EU's 15 -nation single mar- 
ket, including copyright concerns. 

The label executives were given one 
hour with him to present their argu- 
ments in relation to the Copyright and 
Related Rights in the Information 
Society directive, the draft of which 
Monti is now finalizing. 

Hot Recording House. Trumpeter Arturo Sandoval is joined by Carl Griffin, VP 
of A &R at N2K Encoded Music, and singer Patti Austin during the recording of 
his upcoming N2K debut album, "Hot House." Austin will appear on the English - 
and Spanish -language versions of Sandoval's "Only You" (No Sé Tu). Shown, 
from left, are Sandoval, Austin, and Griffin. 

Accounting Firms, Former 
Staffer Sued By Death Row 

BY CHRIS MORRIS 

LOS ANGELES -In the latest flurry 
in an ongoing storm of litigation involv- 
ing Death Row Records, the rap label, 
its jailed owner, and its attorney have 
filed a pair of suits charging two 
accounting firms and an ex- employee 
of one firm with fraud, embezzlement, 
conspiracy, breach of contract, and 
negligence. 

On Oct. 10, Death Row and Marion 
"Suge" Knight, who is serving a nine- 
year sentence for assault, filed suit in 
California Superior Court in L.A. 
against Gelfand, Rennert & Feldman; 
its parent Coopers & Lybrand; and for- 
mer Gelfand accountant Steven 
Cantrock. Attorney David Kenner 
lodged his action the same day in the 
same court (Billboard Bulletin, Oct 14). 

The suits allege that the accounting 
firms and Cantrock diverted money 

U.K. Co. To Revamp Radio Ireland 
This story was prepared by Mike 
McGeever, programming editor of 
Music & Media in London 

DUBLIN -Troubled Irish national 
commercial broadcaster Radio Ireland 
has called in a U.K. company to totally 
rebuild the station's schedule and pro- 
gramming in an attempt to bolster its 
dismal audience figures. 

Published last month, Radio Ire- 
land's first three -month official ratings 
figures since its St. Patrick's Day 
launch revealed a lackluster 1% nation- 
al audience share (Billboard, Sept. 13). 

Ginger Radio, the developmental 

radio arm of U.K. broadcaster Chris 
Evans' Ginger Productions, has been 
hired as programming and manage- 
ment consultants by the full -service 
station to transform it into a music - 
based service. 

Ginger answered the alarm bells 
sounded by the station's head of sales 
and marketing, Dave Hammond, who 
said following the ratings report that 
the station needed "to take stock" and 
that its output was "too broad." 

"It has been no secret that the sta- 
tion, so far, has been an utter failure. 
The problem has not been marketing. 
The problem has been what's coming 

out of the speaker, the programming," 
says Geoff Holland, head of program- 
ming at Ginger. He is now responsible 
for Radio Ireland's programming. 

Ginger's arrival led to the immediate 
resignation of John Caden, the pro- 
gram controller who joined Radio Ire- 
land from state broadcaster RTE 
shortly after the station's St. Patrick's 
Day launch. Caden, who replaced 
sacked programmer Dan Collins (who 
was also chief executive), has said he 
does not agree with bringing Ginger on 
board or the programming changes. 
Collins was fired before the station 

(Continued on page 101) 

from the label, Knight, and Kenner 
through a variety of scams, including 
running up charges on Kenner's cor- 
porate credit cards. 

Those cards are at the heart of a suit 
filed in January in Superior Court in 
L.A. by American Express, which 
claims that Knight, Kenner, and Ken - 
ner's wife, Erica, ran up a $1.5 million 
bill on platinum AmEx cards. The cred- 
it card company is seeking to recover 
those debts plus nearly $26,000 in 
interest. Press reports have stated 
Knight claims that Cantrock was re- 
sponsible for the credit card charges. 

A December 1996 story in The Los 
Angeles Times reported that Cantrock 
signed a document admitting he em- 
bezzled $4.5 million from Death Row; 
sources quoted in the story claimed 
that Cantrock signed the note under 
duress, is now in hiding, and is supply- 
ing information to government investi- 
gators looking into Death Row's busi- 
ness practices. 

According to the suits, the account- 
ing companies and Cantrock were 
hired by Death Row, Knight, and Ken- 
ner in May 1993 to handle their corpo- 
rate and personal financial affairs. 

The suits claim that the defendants' 
true purpose in taking on the label, 
Knight, and Kenner was "to use [their] 
account as a training ground for man- 
aging a record company." 

Knight charges that the firms and 
Cantrock failed to pay bills and ex- 
penses; failed to provide weekly cash - 
flow reports and financial statements 
or royalty accountings; and failed to file 
income -tax returns or arrange for the 
payment of taxes. He also alleges that 
they "encouraged [Knight and Death 

(Continued on page 101) 

One of those present at the meeting 
was Frances Moore, director of Euro- 
pean affairs for the International Fed- 
eration of the Phonographic Industry 
(IFPI). She describes Monti's 
demeanor as "alert and receptive," 
adding, "He listened carefully to what 
we had to say." 

However, the record industry's 
desires for the contents of the draft 
copyright directive are opposed by an 
alliance of telecom companies and 
Internet -access providers. A main 
plank of that alliance's arguments is 
that the directive should have a provi- 
sion limiting their liability when copy- 
rights are abused by Internet users. 

Though this highly politicized debate 
on the directive meant that Monti 
revealed nothing of the document's 
contents to the label executives, Moore 

(Continued on page 100) 

Virgin Tries To 

Remedy Ban Of 

Jackson Album 
BY GEOFF BURPEE 

HONG KONG -The government in 
Singapore wants to keep Janet Jack- 
son on the other side of the rope. 

The American singer's new Virgin 
Records album, `The Velvet Rope," has 
been banned in the Asian city -state be- 
cause of risqué lyrical content. Specif- 
ically, according to EMI Music Singa- 
pore marketing director Joanne Bailey, 
the controller of undesirable publica- 
tions (CUP) has cited references to 
oral sex and reputedly racist language 
on three tracks: "Free Xone," `What 
About," and "Rope Burn." 

"The Velvet Rope" was released Oct. 
7 in Asian markets and ran afoul of Sin- 
gapore's CUP board -to which all 
releases must be submitted for 
approval -soon after that date. The 
ban was announced Oct. 13. 

"We are appealing [the prohibition]," 
says Bailey. 'We're looking at it not like 

(Continued on page 54) 

WMG Profits 
Down Sharply 
In 3rd Quarter 

BY DON JEFFREY 

NEW YORK -Time Warner attribut- 
es the double -digit drop of Warner 
Music Group's third -quarter profit to 
lower sales from both its domestic and 
international record companies and 
from its direct marketing unit. 

For the three months that ended 
Sept. 30, Time Warner reports that its 
music unit's cash flow (earnings before 
interest, taxes, depreciation, and amor- 
tization) fell 22.3% to $111 million from 
$143 million in the same period a year 
ago (Billboard Bulletin, Oct. 16). 

Third -quarter worldwide revenue 
was down 2.2% to $880 million from 
$900 million a year ago. 

A top company executive told secu- 
rities analysts that catalog sales were 
weak in the quarter because of the con- 
tinued contraction at retail. 

This executive also said that a big 
(Continued on page 97) 
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NEED INSURANCE? 

HERE'S MUSIC TO 

YOUR EARS! 

Announcing Quality Comprehensive Insurance Coverage Exclusively for 
BMI Songwriters, Composers and Publishers. Protect Yourself, Your Family and Your Gear. 

MEDICAL DENTAL GROUP TERM LIFE TERM LIFE FOR SENIORS EXCESS MAJOR MEDICAL 

ACCIDENTAL DEATH AND DISMEMBERMENT HMOs CANCER CARE PROTECTION MEDICARE SUPPLEMENT INSURANCE 

AN D 

MUSICAL INSTRUMENT & PROFESSIONAL EQUIPMENT INSURANCE 

Insurance is underwritten by the nation's most respected carriers and is available at rates made possible through the 

buying power of the music industry's largest affinity group...BMI Songwriters, Composers and Publishers 

To receive a comprehensive brochure, call 

(800) 638-2610 
On the Internet, point your browser to 

http://bmi.com/Insurance 
Please have your Social Security or Federal Tax ID number available for identification. 

BMI is not an insurer, sponsor, administrator, employer, party of interest or fiduciary in any way in connection with any insurance. 


