
 

$5.95 (U.S.), $6.95 (CAN.), £4.95 (U.K.), Y2,500 (JAPAN) 

L0806 V3 HOV38 9N01 
V 1dV 3AV W13 047L£ 

A1N332l9 A1NOW 
47iZi 931 Z 868Z£0 100 
4709 0919 tZ00W347L£339L080611 
806 11510-E ******* 21AJOMi9t 

IN MUSIC NEWS 

Elektra Eyes Another Hit 

With Metailica's `Re -Load' 
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Elektra Slips A 

Live Set To 

Phish Faithful 
BY DOUG REECE 

LOS ANGELES -Elektra Enter- 
tainment is confident that Phish 

PHISH 

fans are eagerly waiting to take the 
bait when it drops "Slip Stitch And 

(Continued on page 109) 

CELINE DION'S 550 SET Larsen's UMI 

PACKS SUPERSTAR PUNCH Emerges As A 

Global Force BY CHUCK TAYLOR 

NEW YORK -If there were ever a 
doubt, Celine Dion is about to prove that 
lightning can strike twice. 

The global superstar's fifth 
English -language album, 
"Let's Talk About Love," due 
Nov. 18 on 550 Music, is one of 
the Sony family's most impor- 
tant projects of the year. It 
links the 29- year -old French 
Canadian with a host of high - 
octane collaborators, includ- DI 

ing famed Beatles producer 
Sir George Martin, Luciano Pavarotti, 
Carole King, the Bee Gees, and Barbra 
Streisand, Dion's most -cherished icon, 
on the lead single "Tell Him." 

Worldwide sales of her previous 
album, 1996's "Falling Into You," 
reached 25 million, according to the 

label, earning Dion an abundance of 
international acclaim, including the 
Grammy for album of the year in the 
U.S. (with sales of 10 million) and nods 

as the world's best -selling 
recording artist at the World 
Music Awards and the best- 
selling French- language 
artist in history at MIDEM. 

She also conquered territo- 
ries that are traditionally 
untapped by English- speak- 
ing vocalists, including scor- 

ON ing a No.1 track in Japan, "To 
Love You More" -the first 

North American -bred chart- topper 
there in 12 years -and a top five smash 
in Latin America for "Sola Otra Vez," a 
Spanish -language version of her hit "All 
By Myself." 

So what's left? "Well, we haven't got - 
(Continued on page 98) 

BY ADAM WHITE 

LONDON-Fur Music 
International (UMI) president Jorgen 
Larsen, Aqua's "Aquarium" is more 
than a top 10 album in The Billboard 
200. It's a tangible example of how his 
$600 million division, which is respon- 
sible for Universal Music's business 
outside the U.S., is yielding a return on 
a worldwide investment program start- 
ed four years ago. 

That capital was spent on creating a 
network of companies -now in 28 
countries -with self -sufficiency in the 
international marketing of Universal's 
sizable roster of American artists and, 
just as important, with an active com- 
mitment to signing and developing 

(Continued on page 99) 

DIVERSE NOTES DEFINE NEW YORK CITY SOUNDSCAPE 
Club DJs Step Into Star Labels, Venues, Radio Jazz Up -And- Comers Latino Music Blooms 
Role On Dance Scene Let Cabaret Flourish Are Big On Smalls With Stylistic Hybrids 

BY LARRY FLICK BY IRV LICHTMAN BY BRADLEY BAMBARGER BY RAMIRO BURR 

NEW YORK -It's impossible to 
encounter a veteran of New York's 
dance circuit without being regaled 
with fond memories of club life "back 
in the day"- the '70s/'8Os era when DJs 
had the undisputed power to create 
instant hits and tangible stars with the 
flex of a turntable. Although the city 
remains a central point of the club uni- 
verse, there's debate within the com- 
munity about its ongoing influence over 

(Continued on page 93) 
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POTLIGHT THE 
SEE PAGE 27 

NEW YORK -The intimate and en- 
during relationship 
between New York 
and cabaret music 
is perhaps best 
summed up by one 
of the genre's 
superstars and a 
mainstay in the 
city's supper -club 
scene, Rosemary 
C ooney. 

"It is the only 
city in the world 
that truly loves 
cabaret and the 
people who do it," 
Clooney says. "It's 
the most intimate kind of storytelling, 
and to keep it alive and well in New 

(Continued on page 93) 

NICASTRO 

NEW YORK -A lot of people think the 
Greenwich Village jazz joint Smalls is a 

smalls 
new Minton's, a place like that haunt of 
old where bebop's up- and -comers 
honed their tones and cast the music 

into future tense 
While that may be 
overstating the 
case, there's no 
denying that the 
club's hothouse 

vibe and regular roster of new and 
undervalued talent have charmed 

(Continued on page 95) 

This final installment in 
Billboard's look at the New York 
scene includes a roundup of key 
clubs for new music ... Page 93. 

Salsa and merengue have long been 
the traditional Latino genres to domi- 
nate the New York music scene, but 
recently young artists have emerged 
from its environs on a national scale 
playing a new urban mixture of salsa/ 
R &B/hip- hop /dance/rap grooves. 

Marc Anthony, India, Proyecto Uno, 
and DLG (Dark Latin Groove) repre- 
sent the leading edge of a new Latino 
sound in the mid -'90s. These are artists 

(Continued on page 94) 

ROCK103.5 
WRCX Chicago Tops Billboard 
Monitor Radio Awards List 
PAGE 3 
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TENTH ANNIVERSARY 

SEE PAGE 43 

o 

.95 US $6.95 CANADA 

74808 02552 7 

44> 

This album contains a couple of hit singles, a few records that you may 
have heard on the radio and a very personal selection front my Warner 
Bros. recordings. Together, they are the songs that I would like to 
present to the listener once again. Now if only I'd kept a diary ... - Elvis Costello 

L LOSTE!' EXTREME HONEY 
THE VERY BEST OF THE WARNER BROS. YEARS 

AVVERI ISEMENI 
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WRCX Leads Billboard /Monitor Awards 
Almost Half Of Recipients Are Repeat Winners 

BY CHUCK TAYLOR 

ORLANDO, Fla.- Perennial mainstream 
rock victor WRCX (Rock 103.5) Chicago 
rolled through the 1997 Billboard/Airplay 
Monitor Radio Awards as 
the high achiever among 
its class, sweeping the 
major- market mainstream 
rock category with five 
trophies for station, PD, 
music director, local air 
personality, and market- 
ing director of the year. 

Two radio stations - 
also repeat winners from 
1996 -took home trophies in four categories: 
adult WPLJ New York and crosstown top 40 
WKTU, including top prizes for major- market 
station of the year and PD. In all, an unprece- 
dented 46 out of 94 winners at the ceremony, 

KASEM 

Dutch-Based 

held Oct. 18 at the Orlando Renaissance 
Resort, made command -performance trips to 
the stage from last year's awards show. 

Rock 103.5's winners were PD Dave 
Richards, music director Jo Robinson, local 
air personality Mancow Muller, and market- 

Bilboad ` *jib 
RADIO R is 

ing director Natalie DiPietro, all repeat title 
holders. WPLJ staff awards went to Scott 
Shannon for PD, morning team Shannon and 
Todd Pettengill for local personalities, and 
Heidi Dagnese for marketing director, again 
all 1996 winners. 

WKTU, whose renowned switch from 
country WYNY to top 40 /dance won it three 
awards last year, rang the bell again with 
kudos for PD Frankie Blue, as well as for 
music director Andy Shane -who picked up 
the same honor at crosstown WHTZ last 

year -and marketing director Jim Furgeson, 
the only first -time winner among the top 
three station winners. 

The ceremony also included a new acco- 
lade, the Alison Steele Lifetime Achievement 

Award. The first-time tro- 
phy went to broadcast leg- 
end Casey Kasem from 
Westwood One. 

By radio format, KROQ 
Los Angeles was a modern 
rock triple -crown winner, 
for major -market station, 
PD Kevin Weatherly, and 
air personality Jed the 
Fish. WBCN Boston won 

major- market awards for music director 
Carter Alan and marketing director Larry 
"Chachi" Loprete. 

In the medium -market category, KOME 
San Jose, Calif., picked up two nods, for sta- 
tion and PD Ron Nenni. KROX Austin, 
Texas, won small- market modern rock sta- 
tion and a double nod for PD and local air 

(Continued on page 83) 
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Arcade Acquires Nat'I Talks Put New Twist In 
Stake In Red Ant Pan-Euro Mechanicals Saga 

BY ED CHRISTMAN 

NEW YORK -The Arcade Music Co., a 
major player in the music compilation 
business in Europe, has concluded a 
multitiered deal with Red Ant Enter- 
tainment, which includes acquiring a 
minority equity stake in the American 
label; a five -year reciprocal licensing 
deal; and a joint venture to start a record 
label in the U.K. and a compilation label 
in the U.S. Terms of the deal were not 
disclosed. 

For Arcade, a Netherlands -based firm 
with operations in most European coun- 
tries, the deal gives the company an out- 
let for its contemporary product in the 
U.S. and a new vehicle in the U.K. music 
business, as well as A &R sources from 
those two countries. 

For Red Ant, it brings additional fund- 
ing into the company, European distrib- 

(Continued on page 107) 

BY JEFF CLARK -MEADS 
and REMI BOUTON 

LONDON -A new, national round of talks is 
under way aimed at paving the path for a new 
pan- European mechanical royalty rate to 
replace the one that expired at the end of last 
year. However, the two sides in this protract- 
ed debate have very different ideas of the pur- 
pose of the national discussions. 

The record companies say these talks will 
result in a series of national rates, the lowest 
of which will then be used as a yardstick for a 
pan -European rate. The publishers say there 
will never be any national agreements, only 
one applicable across the EU. 

Continental Europe's record companies and 
publishers have been without an official agree- 
ment on mechanical royalty rates since the old 
one expired at midnight Dec. 31, 1996. Talks 
aimed at hammering out a new agreement 
stalled last fall and have never been formally 
resumed, although informal conversations 

GOOD, BETTER, BETTIS 
We generally hear about the singer and 

producers and usually don't know anything 
about the songwriter. So thanks to Iry Licht - 
man and his Songwriters & Publishers page, 
because it recognizes songwriters like John 
Bettis and Steve Dorff (Billboard, Aug. 30). 
Popular artists like Celine Dion, Dionne War- 
wick, and Karen Carpenter would never have 
touched our hearts with their voices if John 
Bettis hadn't written the words. When "Say 
Goodnight" opens on Broadway and people 
are raving about the composer, I'll proudly 
be able to say I knew about John Bettis dur- 
ing his "Eve" and "Mr. Guder" days. 

Brian Mickelson 
Milwaukee 

HEADACHE OVER SKA FEVER 
I love ska music and am pleased it is 

receiving front -page recognition in Billboard 
(Billboard, Oct. 18), but I must point out inac- 
curacies concerning the band I formed and 
ran for its life span, the Specials. I was the 
primary songwriter and keyboard player for 
the band. After Funboy Three (Lynval Gold- 

LETTERS 

have taken place. 
This means that labels and publishers are 

operating under a gentlemen's agreement to 
keep to the old rate of 9.306% of published 
price to dealer (PPD) until a new, pan-Euro- 
pean Standard Contract is implemented. 

However, during the summer, the Interna- 
tional Federation of the Phonographic Indus- 
try (IFPI) asked its member bodies in conti- 
nental Europe to begin nego ;i.ations on a 
country -by- country basis with their local 
mechanical rights organizations. 

A source at the organization says IFPI 
intends for interim, local rate to be put in 
place in these discussions. Thou;h these rates 
will be superseded by an overarching new 
Standard Contract between IF'PI and pan - 
European authors' body BIEM, the IFPI 
source says any advantageous position that 
can be secured locally will be used as a nego- 
tiating lever in discussions over the Standard 
Contract. 

(Continued on page 107) 

ing, Neville Staples, and Terry Hall) left the 
Specials, I continued the band under the 
name Special AKA and released a third 
album, which included the influential "Free 
Nelson Mandela." None of the people cur- 
rently using the name "the Specials" were in 
that band. 

According to your article, the band cur- 
rently masquerading as the Specials consists 
of all the original members, except vocalist 
Terry Hall. Apart from Terry and myself, 
drummer John Bradbury and the horn sec- 
tion of Rico Rodriguez and Dick Cuthell are 
also absent. They should adjust their name 
to distinguish them from the genuine Spe- 
cials. 

At Chrysalis' request, I have been work- 
ing on a new version of "Ghost Town," which 
is intended to launch a definitive retrospec- 
tive of the original Specials, and I hope this 
will be released in the U.S. 

Jerry Dammers 
London 

YOUR TIME IS GONNA COME 
In regard to the feature "Atlantic Zeppelin 

Set Has Live BBC Performances (Billboard, 
Oct. 11), you refer to Bill Curbishley as the 
band's manager. Although B;11 and myself 
enjoy the best of relations, Ro Sert Plant and 
Jimmy Page are represented by Bill at Trini- 
fold Management. John Paul Jones, who is 
working on his own studio album, due this 
spring, is represented by myself at Opium 
(Arts) Ltd. 

Richard Chadwick 
Opium (Arts) Ltd. 

London 

FOR THE RECORD 
Contrary to a story on John Fogerty in 

the Oct. 18 issue, a temporary injunction 
filed by the singer against 'ormer band - 
mates that disallowed them from touring 
as Creedence Clearwater Revisited was 
overturned Aug. 15, 1997. by the U.S. 
Court of Appeals for the 9th Circuit. 

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its manag ement. 

Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036 
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TOP OF THE NEWS 

6 Warner Home Video to stage 
impressive yearlong 75th - 
anniversary promotion. 

ARTISTS O MUSIC 

10 Executive Turntable: Bob 
Bernstein promoted at Universal. 

12 Metallica to offer 'Re -Load' 
as sequel to 1996's triple -plat- 
inum 'Load.' 

12 The Beat: New Sony 
imprint to focus on classic 
rock and hard rock acts. 

16 Boxscore: Michael Jack- 
son's recent South African dates 
gross $7.3 million. 

16 Continental Drift: St. Louis 

ska /punk act MU330 pleases fans 
with new set 'Crab Rangoon.' 

18 Popular Uprisings: Royal 

Crown Revue is "Caught In The 

Act" on new live set. 

20 R &B: K -Ball promotes her 

debut set, 'On My Way.' 

22 Rhythm Section: Will LL 

Cool J's chart activity resemble a 

"Phenomenon'? 

22 The Rap Column: 22 -year- 
old Cannibus is new force in rap. 

25 Dance Trax: Dannii 

Minogue's 'Girl' offers pop hooks 
and trendy grooves. 

37 Country: Artist -owned labels 
rejuvenate country marketplace. 

41 Latin Notas: IFPI standard- 
ization should clarify Latin Ameri- 
can sales data. 

42 Classical /Keeping Score: 
Ten -CD boxed set presents radio 
history of New York Philharmonic. 

53 Songwriters & Publishers: 
Peermusic's John Lloyd adjusts 
to U.S. music publishing scene. 

54 Jazz /Blue Notes: After 

yearlong hiatus, JazzTimes Con- 
vention is set for Nov. 5 -8. 

55 Studio Action: Twenty -seven 
years later, Electric Lady Studios 
still offers newest in technology. 

INTERNATIONAL 

57 Newly elected SNEP presi- 
dent Paul -René Albertini takes on 
organization's priority issues. 

59 Canada: Remembering Stan 
Rogers with previously unre- 
leased material due in 1998. 

60 Hits Of The World: Spice 
Girls steal fire from "Candle' on 

U.K. singles chart. 

61 Global Music Pulse: New 
Yorker Stacey Kent gains jazz 
fans across Europe. 
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buyers choose the Beatles, 
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74 Child's Play: 'Goosebumps" 
video series is best seller despite 
TV exposure. 

REVIEWS N PREVIEWS 

76 Spotlight reviews of the 
newest from Salt 'N Pepa and 
Eileen Ivers. 

PHOCHAMMINC 

82 Full coverage of the 1997 
Billboard /Airplay Monitor Radio 
Seminar & Awards. 

87 The Modern Age: U.K.'s 
Longpigs reflect on hard times with 
new single 'On And On.' 

90 AirWaves: A glimpse behind 
the scenes at the Radio Seminar 
& Awards. 

91 Music Video: Survey 
gauges music video's impact on 
R &B sales. 

FEATURES 

81 Update /Lifelines: Former 
Alice Cooper bandmate Glen Bux- 
ton dies. 

101 Hot 100 Singles Spot- 
light: Elton John challenges his 
own 'Candle' chart success with 
'Something About The Way You 

Look Tonight.' 

108 Between The Bullets: 
John Denver's releases climb a 

variety of charts. 

79 Classified 

81 Real Estate 

110 Market Watch 

110 Chartbeat: Elton John's 
'Candle' B -side now airplay leader. 

110 Homefront: Industry gears 
up for Music Video Conference 
and Awards. 

Elton John 
SPECIAL ISSUE 
Billboard's October 4, 1997, commemo- 
rative special Elton John - 30 Years of 
Music With Bernie Taupin is now avail- 
able through our back issues department. 
Call 212 -536 -5223 to reserve your copy 
for $8 while supplies last. 

Career Label Folded Into Parent Arista/Nashville 
BY CHET FLIPPO 

NASHVILLE Arista /Nashville president 
Tim DuBois cites a business climate that is 
"completely changed" from when the sister 
label was launched as motivating his decision 
to merge Career Records into the parent 
label and make some other organizational 
changes. 

Career, which was spun off from Arista/ 
Nashville three years ago, was home to acts 
Lee Roy Parnell, Brett James, Jim Collins, 
and Tammy Graham. The artists will now be 
on Arista /Nashville. Career's separate pro- 
motion staff will be merged into Arista/ 
Nashville (Billboard Bulletin, Oct. 20). 

"This is a business response to a changed 
economic environment," DuBois says. "The 
product flow will move back to one label and 
will have to slow down some. That's what 
radio is dictating to us right now This realign- 
ment will allow our regionals to work smaller 
regions and have more face -to -face contact 
with their stations. In a sense, we're going to 
superserve radio. Instead of getting on the 
phone, we'll go back to delivering records and 
sitting down with radio stations and playing 
them the music." 

Three regional promotion staffers are exit- 

ing but will be replaced in what DuBois terms 
a major redeployment of the label's field pro- 
motion staff. The promotion staff will include 
11 regional staffers, headed by VP of promo- 
tion Bobby Kraig, national promotion direc- 
tor Dave Dame, and field promotion senior 
director Denise Nichols. 

"We'll have the same head count and will 
actually be spending a little more with the 
people we're bringing in," says DuBois. "We're 
going to redefine the promotion job a little dif- 
ferently with some of our acts that don't nec- 
essarily fit into the radio mainstream. Acts 
like BR5-49 and Radney Foster and the Trac- 
tors aren't your typical radio acts, but still 
those three have sold some 3 million albums, 
and they're very important to us." 

DuBois says a major consideration is set- 
ting priorities with the label's customers. "We 
have three distinctive customers to serve," he 
says, citing radio, retail, and consumers. 
"Radio is our first line of customer, and we're 
responding to them and making our relation- 
ship stronger. When we looked at where we 
are as a company, it was logical to go back to 
one promotion staff but make it a superstaff." 

Unchanged will be the label's Texas opera- 
tions. Arista /Nashville also includes labels 
Arista /Latin and Arista /Austin, both under 

the Arista /Texas administrative umbrella. 
"We began it as Arista /Texas and since split 
it," DuBois says. "Latin product goes on 
Arista /Latin, and rock goes under 
Arista /Austin." 

PolyGram Reports 
Third- Quarter 
Sales Are Up 34% 

BY JEFF CLARK-MEADS 

LONDON -PolyGram is citing a strong per- 
formance in its core music and film busi- 
nesses in addition to the unprecedented suc- 
cess of its charity projects for a 34% sales 
gain in the third quarter of 1997 compared 
with the same period last year. 

The company says total sales in the quar- 
ter were $1.34 billion and, within that, music 
sales -excluding charity recordings -were 
up 17% to $1 billion. Operating income from 
music was up 21% at '.:1 million. 

While film- division sales rose 70% to $236 
(Continued on page 14) 
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Co P mimed by Manuel Seal for So So Oaf Productions: Faith Evans; Arr or OC Colon for Tomblin Dice Ire 

Etecutie Producers: Gerald Levert & Keith Sweat Co-ExecrtivE Producer /A &R: Merl i Bobb 

Management: Brooke Payne (617) Management 

IN STORES NOVEMBER II 

SO 
6212E -2/4 On Eastwest Records America compac- discs and casseetes 
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Oz Retail Group Disputes 
Gov't On Parallel Imports 

BY CHRISTIE ELIEZER 

SYDNEY -In a bid to get independent 
music retailer support for its move to 
relax parallel- import restrictions (Bill- 
board, Oct. 17), the Australian govern- 
ment is claiming the result would be 
cheaper and wider supplies, more sales 
triggered by lower prices, and a better 
chance to withstand competition from 
Internet sales. But the Australian 
Music Retailers Assn. (AMRA), which 
represents the major chains and 250 
independent outlets, isn't buying that 
argument. 

AMRA chairman Barry Bull has 
fired off strongly worded letters to 
Prime Minister John Howard and the 
minister for communications and the 
arts, Sen. Richard Alston, suggesting 

Entertainment 
Co. Paradise 
Eyes Expansion 

BY DON JEFFREY 

NEW YORK- Paradise Music and 
Entertainment has an ambitious plan 
to grow through acquisitions of labels, 
publishing companies, catalogs, and 
other kinds of music -related business- 
es it currently operates. 

The New York -based company, 
which made an initial public offering 
(IPO) of stock in January, owns a label, 
a video production house, an advertis- 
ing-jingle production company, and an 
artist management firm. 

DOYLE FLYNN 

"With the IPO, we're now asset own- 
ers," says Brian Doyle, executive VP. 
"There are a lot of service providers out 
there. We want to educate them on the 

(Continued on page 105) 

Capitol Enters 
Joint Venture 
With Miramax 

BY CRAIG ROSEN 

LOS ANGELES Capitol Records is 
looking to continue its hot streak in the 
soundtrack business via its three -year 
joint venture with Miramax/Dimension 
Films to co-finance soundtrack albums. 

The first album due under the deal 
is the "Scream 2" soundtrack, sched- 
uled for release Nov. 25. The album will 
feature new material from D'Angelo, 
Master P, Foo Fighters, Radiohead, 
Sugar Ray, and Third Eye Blind. 
Tracks from Hanson, Meredith 
Brooks, Tricky, and Blur are also being 
considered Billboard Bulletin, Oct 22). 

"We're completely excited to be 
involved with a movie studio that is 
daring, original, and exciting that will 

(Continued on page 108) 

that the move will decimate the inde- 
pendent retail sector. The organization 
has been at the forefront as the music 
industry lobbies politicians and takes 
the debate to the media. 

"The government's idea -to find 
overseas suppliers and get lines of 
credit and distribution from them - 
isn't feasible," says Bull. "It'd be easi- 
er for international chains who have 
accounts with major suppliers there. 
For our smaller suppliers, it's a case of 
funding product buys upfront and 
queuing up at a one -stop in the U.S.; 
after taking into account exchange 
rates, air freight, custom duties, and 
22% sales tax, there isn't much to bring 
down CD prices." 

AMRA is further peeved that relax - 
(Continued on page 107) 

Warner Vid Brews Extensive Anniv. Effort 
Synergy Is Key Strategy For 75th Birthday Campaign 

BY EILEEN FITZPATRICK 

LOS ANGELES -In an ultimate test 
of corporate synergy, Warner Home 
Video will embark on a massive 75th - 
anniversary promotion that will involve 
every sister division in the Time Warn- 
er family. 

The yearlong initiative will encom- 
pass 350 video titles, all of which will be 
promoted through TV shows, theatri- 
cal rereleases, mini -movie festivals, 
and soundtrack releases. 

No promotions are planned for DVD 
releases, except that participating titles 
will include a 75th- anniversary logo 
sticker. 

Each 75th -anniversary title will in- 
clude an insert offering more than $150 
in consumer savings. The offers include 

Masters Of The Track. Trackmasters Tone and Poke recently signed a produc- 
tion deal with Columbia Records. The production team's credits include work for 
LL Cool J, Foxy Brown, Nas, and Will Smith's upcoming project. Pictured at the 
signing, from left, are John Ingrassia, senior VP, Columbia Records Group; Don 
lenner, president, Columbia Records; Jean Claude "Poke" Olivier; Samuel 
"Tone" Barnes; Thomas D. Mottola, president/COO, Sony Music Entertainment; 
Steve Stoute, senior VP of A &R, Sony Music; Michael Mauldin, executive VP of 
black music, Columbia Records; and Will Botwin, senior VP, Columbia Records. 

BMG Music's Global Pull 
Firth Recalls Decade Of Progress 
NEW YORK -If its family tree was 
relatively modest in size when it 
opened shop in October 1987, BMG 
Music Publishing Worldwide, a decade 
later, has grown into a mammoth 
multinational. 

With a veteran publishing executive, 
Nick Firth, put in 
charge at the start 
-he continues to 
run the company in 
New York as presi- 
dent-a global 
strategy was a key 
element in growth 
plans. 

Reflecting the 
modest music pub- 
lishing interests of RCA and Ariola 
when it was formed, BMG Music Pub- 
lishing had 12 offices in key markets. 
That number now stands at 33 wholly 
owned offices in 27 countries (with 
staffers numbering 250), including the 
U.S., where the company operates 
under the name of BMG Songs. It con- 
trols some 700,000 songs, reflecting in 
great part an investment of more than 
$200 million in 147 catalog acquisitions 
in 15 countries. Those catalogs feature 
the works of the Beach Boys, B.B. 
King, Beck, Pat Metheny, Gilbert 
Becaud, the Bee Gees, Barry Manilow, 
John Hiatt, Santana, Boz Scaggs, Vini- 
cius de Moraes, and Toquino. 

Although the company, a division of 
BMG Entertainment, itself a unit of 

FIRTH 

German media giant Bertelsmann AG, 
does not break out its dollar revenues 
or profits, other numbers attest to its 
place in the worldwide publishing 
scheme of things: BMG is one of only 
five worldwide multinationals; it claims 
status as one of the four largest music 
publishing groups in the world; and it 
has had an average annual growth rate 
in the last nine years of 23% in rev- 
enues and 20% in profits. 

In dubbing BMG Music "the most 
international of the multinationals," 
Firth backs this up by noting that 80% 
of the company's revenues and 82% of 
its profits come from outside the U.S. 
and U.K., although the U.S. and U.K. 
rank along with Germany, Italy, and 
France as its offices with the highest 

(Continued on page 108) 

a free Warner video when consumers 
buy five anniversary titles and dis- 
counts on Time Warner magazines, 
entrance fees into the company's Six 
Flags theme parks, Warner Bros. 
online features, Warner Music releas- 
es, and WB Sport items. 

All videos in the promotion will in- 
clude the 75th -anniversary sticker or, 
in some cases, deluxe anniversary 
packaging. 

The promotion also has external tie - 
in partners Act II Microwave Popcorn 
and Princess Cruise Lines. 

"This promotion is a corporatewide 
priority," says Warner Home Video VP 
of marketing Mark Horak. "It is all 
focused on driving awareness of Warn- 
er movies and that they are available 
to own on video." 

He says the 75th anniversary pro- 
vided an anchor for the supplier to ex- 
pand catalog sales. 

"The key goal for the whole program 
is to expand sales of catalog product," 
says Horak. "The promotion gives us 
the opportunity to leverage the library 
for retail, which is looking to increase 
profitability with catalog product." 

Recently, retailers have seen their 
profit margins squeezed because more 
hits are being released as heavily dis- 
counted sell -through titles. Many have 
tried to balance the loss by increasing 
catalog offerings, which are not as 
heavily discounted. 

Although Warner is mining its cata- 
log, many of the films are recent hits, 
including "Space Jam," `Twister," and 

(Continued on page 101) 

Philly Rock'n'soul Labels 
Jamie /Guyden Join CD Era 

BY IRV LICHTMAN 

NEW YORK- Although the Jamie 
and Guyden label imprints make the 
rounds frequently on compilation sets 
from other companies, no album 
releases have flowed from the classic 
rock'n'roll and soul labels in almost 30 
years. That is about to change. 

The Philadelphia labels, whose ori- 
gins are in the mid-'50s and whose last 
album releases were in 1969, will enter 
the CD era in November with reissues 
of albums by the Ambassadors ( "Soul 
Summit ") and Brenda & the Tabula- 
tions ( "Dry Your Eyes "). 

In continuous ownership since 1963 
by co-founder Harold Lipsius, who also 
owns 42- year -old Philadelphia -based 
Universal Record Distributing Corp. 
and Universal One -Stop, Guyden and 
its younger sister label Jamie were the 
homes of such rock'n'soul luminaries as 
Duane Eddy, Barbara Mason, the Fan- 
tastic Johnny C, and Cliff Nobles & Co. 

Universal VP Frank Lipsius, the 
son of Harold, says he plans another 
pair of CD releases in January and may 
accelerate the release schedule later 
on. "We're starting this now to get our 
feet wet," he says. According to Lip - 
sius, a two -year process of cataloging 
all the original tapes and converting 
them to DATs is nearly complete. 

While the sounds of Jamie and Guy - 
den have appeared on some singles 
releases over the years, the labels' chief 
coverage has stemmed from compila- 
tion deals and other licensing arrange- 
ments. 

Masters from the labels' catalogs 
have appeared recently in album prod- 
uct from Priority, Rhino, K -tel, and 
Thump, among others. Lipsius further 
notes that five of the company's mas- 

VA. PROMOTER SUES SNOOP & CO. 
BY BILL HOLLAND 

WASHINGTON, D.C. -A Virginia 
concert promoter has filed a $1 million 
lawsuit in U.S. District Court in Rich- 
mond, Va., against rapper Calvin 
Broadus, known professionally as 
Snoop Doggy Dogg; his ex- manager, 
Sharita Knight; and his label, Death 
Row Records, for allegedly tricking her 
Jan. 28 into picking up and transport- 
ing Federal Express packages con- 
taining marijuana from a motel to a 

club in Petersburg, Va. 
The lawsuit, filed Oct. 15, calls for a 

judgment of $500,000 plus "punitive 
damages in a like amount." 

According to the suit, Patricia Ann 
Richardson, who runs Voice Produc- 
tions in the Tidewater area, was 
allegedly asked by Knight, "acting on 
behalf of Death Row Records and 
Broadus," to pick up the packages at 
the Best Western Hotel and deliver 
them to the Flava club in Petersburg, 

(Continued on page 101) 

ters are programmed in Rhino's six-CD 
collection "Beg, Scream & Shout." 
They include Brenda & the Tabula- 
tions' "Dry Your Eyes," the Fantastic 
Johnny C's "Boogaloo Down Broad- 
way," the Show Stoppers' "Ain't Noth- 
in' But A House Party," and Cliff 
Nobles & Co.'s "Yes, I'm Ready." 

Also, Duane Eddy's 1957 rockin' 
perennial, "Rebel Rouser," was heard 
on the "Forrest Gump" soundtrack, 
while rap act 2 Live Crew performed 
Cliff Nobles' "The Horse," and the 
Notorious B.I.G. adapted Barbara 
Mason's "Yes, I'm Ready." 

The album reissues on CD, whose 
logos will sport the combined Jamie/ 
Guyden name, will carry a list price of 
$14.98 and, in addition to the original 

(Continued on page 107) 

CD-ROM Mag 
Launch Enters 
The Web Arena 
NEW YORK- Launch, the CD-ROM 
music magazine, has launched itself 
into cyberspace with a World Wide 
Web site that will provide marketing 
opportunities for labels and music -pur- 
chasing possibilities for consumers. 

The Santa Monica, Calif.-based pub- 
lisher acquired for an undisclosed price 
a music Web site that it says has 
500,000 registered users from Firefly 
Network Inc., which has developed 
technical tools for personalizing online 
content. The site (www.mylaunch.com) 
debuted Oct. 21. 

Dave Goldberg, co- founder of 
Launch, says the site will make its 
money selling advertising space online. 
Early advertisers include ABC, Lee 
Jeans, Intel, and Gateway 2000. 

Another source of revenue, he adds, 
will come from marketing the informa- 
tion collected on the site. "Once we've 
built a large database, it will be valu- 
able to labels," says Goldberg. "We 
want to do direct- marketing stuff with 
them," such as targeted offers on new 
releases. 

The site will also allow users to pur- 
chase recordings. Valley Record Dis- 
tributors, the large one -stop, will 
make available its music inventory 

(Continued on page 108) 
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Backstreet Boys Become 
Global Priority For Jive 

BY PAUL SEXTON 

LONDON -The Florida pop quintet 
that had to go to Germany to get 
noticed is now breaking out every- 
where from Kuala Lumpur, 
Malaysia, to Copenhagen -and has 
added its home country to the list of 
conquests. Orlando's Backstreet 
Boys, whose initial success came in 
the German market before spreading 
to the rest of Europe, have turned 
into a truly international sales suc- 
cess with their Jive album "Back - 
street's Back." 

That set is a huge seller in most 
European countries, but the group is 
proud of the fact that in America it 
has made good on its belated break- 
through hit there, the million -selling 
single "Quit Playing Games (With 
My Heart)." 

In the U.S., Jive is releasing a ver- 

Y 

BACKSTREET BOYS 

sion of the album, called simply 
"Backstreet Boys," which features 
songs from the act's first interna- 
tional release of that name and 
"Backstreet's Back," which was 
released outside the U.S. The album 
has been certified gold in the U.S., as 
part of what Jive terms its "seeding" 
of the U.S. marketplace for the group 
(Billboard, July 19). 

"Backstreet's Back" debuted at No. 
1 in six European countries, shipping 
some 1.2 million copies across the con- 
tinent, according to Jive VP of Europe 

(Continued on page 59) 

Fresh Doors, X Music On Elektra Sets 
Compilations Feature Previously Unreleased Tracks 

BY CHRIS MORRIS 

LOS ANGELES -Elektra Entertain- 
ment unearths mounds of musical 
treasure by two premier L.A. bands 
on Tuesday (28), when it releases the 
Doors' four -CD "Box Set" and X's 
two -CD `Beyond And Back: The X 
Anthology." 

Three -quarters of the package 
devoted to the Doors, the rulers of the 
Sunset Strip during the psychedelic 
'60s, is previously unreleased material, 
while more than half of the X collection 
pulls together rare performances by 
the seminal L.A. punk band of the '70s 
and '80s. Both compilations gain a large 
jolt of electricity from their warts -and- 
all approach. 

Elektra senior director of marketing 
(U.S.) Dane Venable says of the Doors 
box, "We wanted to give people a com- 
pletely uncensored view of what the 
Doors were really like. So this boxed 
set says, `This is what it was really like. 

Chumbawamba's Winding Path To Charts 
U.K. Act Realizes Intl Smash Via Germany's EMI 

BY DOMINIC PRIDE 

LONDON -It's a straight road from 
Chumbawamba base camp in Leeds, in 
northern England, to the hub of the music 
business in London. Only this group 
would take a route via Cologne, Germany. 

The self -acknowledged "difficult" 
political pop band has had its anthemic 
single `Thbthumping" obstinately lodged 
in the U.K. top 10 for 10 weeks now. 

But a deal with EMI Electrola in 
Germany helped the group put its mu- 
sic firmly into the mainstream here, 
aided its European success, and added 
weight to its U.S. breakthrough (Air - 
Waves, Billboard, Oct. 25). 

"None of the U.K. labels were inter- 
ested," says Dunstan Bruce, who takes 
on vocal and percussion duties for the 
band's live appearances. The label that 
is now behind its British success passed 

on Chumbawamba, notes vocalist/per- 
cussionist Alice Nutter. "EMI U.K. 
turned us down." 

To be fair, it wasn't just EMI, but 
most of the major -label A &R execs who 
blanked the band. After a decade and a 
half in music and nine albums, most 
recorded and issued on its own label, 
Chumbawamba had established itself 
as "a sore thumb" in the British music 
scene, says Nutter. Refusing to sur- 
render creative control to major labels 
or to pander to the "indie" music press, 
the act had few friends in the U.K. 
music establishment. 

"They had a reputation as being dif- 
ficult to work with, which is totally 
wrong, as they're a very polite bunch," 
says Doug Smith of Doug Smith Asso- 
ciates, who together with his partner, 
Eve Carr, manages the band. 

The act was not necessarily courting 

CHUMBAWAMBA 

the British majors either, explains 
Bruce. "When we were looking for a 
deal, we weren't looking in the U.K. 
Gig -wise, we felt more comfortable 
elsewhere, and we got treated with 
more respect in Germany. When we 
had a big hit here, we felt we were 
involved in a market where we didn't 
necessarily want to be." 

(Continued on page 25) 

This is all of the legends, all of the 
myths, all of the stories you've heard. 
This is the raw and uncensored 
Doors.' " 

"Box Set" telegraphs its intent from 
its first cut, an audience tape of "Five 
To One" recorded at the Doors' infa- 
mous March 1, 1969, concert at the 
Dinner Key Auditorium in Miami, at 
which the group's late lead singer, Jim 
Morrison, was arrested for allegedly 
exposing himself onstage. On the track, 
an obviously drunken Morrison repeat- 
edly hectors the audience during a 
highly profane performance. 

Doors keyboardist Ray Manzarek 
says the track serves as a signal: 
" `Danger! Danger! Warning! Oh ye of 
faint heart, enter not.' We set it up to 
go balls -out right off the bat." 

The surviving Doors -Manzarek, 
drummer John Densmore, and gui- 
tarist Robby Krieger -and the group's 
longtime engineer Bruce Botnick drew 
much of the unreleased live material on 
the set from sources of dubious legality. 

Manzarek says, "We took some 
things that are on bootlegs, and we put 
them through some state -of- the -art 
technology, cleaning them up, fatten- 
ing them up, and making them sound 
as good as we could." 

One CD is devoted to pungent, high - 
quality 1970 live recordings culled from 
two nights of performances at New 
York's Felt Forum. 

"Box Set" also includes such rarities 
as two pre -Krieger demos cut in 1965 
by Morrison, Manzarek, the key - 
boardist's brothers Rick and Jim, and 
an unknown female bassist on studio 
time provided by World Pacific Records 
owner Dick Bock, who had signed Rick 
Manzarek's band Rick & the Ravens to 
his rock subsidiary Aura Records. 
Densmore and Manzarek discovered 
acetates of the songs in their homes. 

Duplicating the process they used on 
the 1978 Morrison poetry album "An 
American Prayer," the surviving band 
members added instrumentation to 
"Orange County Suite," a song Morri- 
son cut, accompanying himself on piano, 
at his final session on Nov. 8, 1970, his 

THE DOORS 

27th and last birthday. (He was found 
dead in Paris on July 3, 1971.) 

Manzarek says, "All that was left 
was a 2 -track mix, but it was a good mix 
of Jim at the piano, so we transferred 
that to digital, and then we went to 
work on the multitrack digital, with me 
playing keyboard bass and an elec- 
tronic piano, and Robby playing the 
guitar, and John playing percussion. 
What we did is we finished Jim's song 
for him and did exactly what the Beat- 
les did on `Free As A Bird.' " 

The fourth CD in the box contains 
the Doors' personal picks of their five 
favorite songs from the studio albums. 

"The fourth disc we wanted to use 
as a grounding," Manzarek says, "so 
that people could say, 'Oh, this is the 
Doors that I know, these are the 
Doors that I understand.' If we had 
put out disc after disc after disc of 
unreleased material, it could have 
gone into outer space -you'd make a 
left -hand turn at the Milky Way and 
never come back." 

The set, priced at $69.98, will be 
packaged as a 6 -by -12 box and will 
boast a 60 -page book including 80 
never -before -seen photos, track -by- 
track annotation by the band mem- 
bers, and essays by the late Paul 
Rothschild and Danny Sugerman, 
Michael Ventura, and novelist Torn 
Robbins (who also presents a review 
of a 1967 Doors show he penned for 
an underground paper). 

Elektra kicked off the promotion of 
"Box Set" with an Oct. 8 event with the 
band at the Whisky a Go Go on the 

(Continued on page 14) 
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Sparrow Fetes 

Chapman With 
`Hits,' Video 

BY DEBORAH EVANS PRICE 

NASHVILLE -As Steven Curtis 
Chapman celebrates his 10th 
anniversary in contemporary Chris- 
tian music, the five -time winner of 
the Gospel Music Assn.'s (GMA) 
artist of the year accolade can look 
back on a successful journey 
filled with 32 GMA Dove Awards, 
three Grammys, four gold albums, 
and one platinum disc. To mark 

this career mile- 
stone, Sparrow 
Records is si- 
multaneously 
releasing a 
"Greatest Hits" 
album and a 
longform video, 
"The Walk," 
Oct. 21. 

"Look at 
Steven's music over the past 10 
years, and you see right into his 
heart -the heart of a man 
absolutely committed to a message 
of hope and committed to giving all 
of himself to create his art," says 
Sparrow Communications Group 
(U.S.) president Peter York. "I 
know we are in for many more 
years of great music." 

Chapman's 14 -cut hits package 
includes such well -known songs as 
"The Great Adventure," "Heaven 
In The Real World," "For The Sake 
Of The Call," "I Will Be Here," and 
"No Better Place." It also includes 
two new songs -"Not Home Yet" 
and "I Am Found In You"- record- 
ed live at Abbey Road Studios in 
London. Chapman also rerecorded 
the hits "Lord Of The Dance" and 
"The Walk" at Abbey Road. 

"What created the whole discus- 
sion for doing some kind of live 
recording -because it's not some- 
thing you see often in a greatest 
hits or a longform video unless it's 

(Continued on page 109) 
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RECORD COMPANIES. Bob Bern- 
stein is promoted to senior VP of 
public relations at Universal Music 
Group in Los Angeles. He was VP of 
public relations 

Arista in New York promotes 
Cathy O'Brien to VP of internation- 
al. She was senior director of inter- 
national marketing. 

Tommy Boy Music promotes Mar- 
tin Davies to head of the marketing 
and promotion department in New 
York and Jim Parham to U.K. GM, 
based in London. They were, respec- 
tively, GM at Tommy Boy Music 
U.K. and sales and marketing rep for 
Tommy Boy Music. 

Capitol Nashville promotes Tom 
Becci to VP of finance and Kim 
Gilbert to director of administration. 
They were, respectively, controller 
and manager of administration. 

The Work Group in New York 
promotes Dennis Reese to VP of 
promotion. He was national director 

Mase Stepping Out Solo On Bad Boy 
Rapper's Familiarity A Plus For `Harlem World' Set 

BY HAVELOCK NELSON 

NEW YORK -He rhymed on gold and 
platinum singles by Puff Daddy ( "Can't 
Nobody Hold Me Down "), the Notori- 
ous B.I.G. ( "Mo Money Mo Problems "), 
Mariah Carey ( "Honey "), Brian Mc- 
Knight ( "You Should Be Mine "), and 
112 ( "Only You ") and appeared in the 
related videoclips. 

He performed in front of an audi- 
ence of millions at the MTV Video 
Music Awards alongside Sting, the 
Lox, Faith Evans, Sean "Puff Daddy" 
Combs, and members of his own Bad 
Boy family. 

As a result of such exposure, Mase's 
lispy, laid -back voice and round, boyish 
face have become very familiar staples 
to core hip -hop and mainstream pop 
fans alike. The exposure has created 
strong demand for the MC's solo debut, 
"Harlem World," which is due world- 
wide Tuesday (28) on Bad Boy /Arista. 

Produced by the Hitmen (Deric "D- 
Dot" Angelettie, Stevie J., Ron "Amen - 
Ra" Lawrence, Carlos "Chucky" 
Thompson), Pharrell Williams, the 
Neptunes, Chad Hugo, Grease, Mo 
Suave -A, and Jermaine Dupri, 
"Harlem World" is a feel -good, dance - 
happy set that also features Busta 
Rhymes, Lil' Kim, Lil' Caesar, Black 
Rob, and Puff Daddy. 

"Mase is just a young guy out to have 
fun," says Bad Boy GM (U.S.) Jeff Bur- 
roughs. "He makes party records, and 
there aren't a whole lot of dark songs 
in there." 

Mase says his lyrics are a chronicle 
of his inner thoughts and emotions. 
"It's like in all my songs and on my 
whole album I'm telling you how I feel," 
he says. "When I say things like, ̀ Mase 
ain't the one that'll pay your phone bill' 
or `Can't no playa hatin' niggas hold me 
down,' that's really how I feel. I don't 
just be writin' lyrics cause they sound 
good." 

Songs on "Harlem World" include "I 
Need To Be," which recognizes a 
woman's needs in a relationship; "Nig- 
gas Wanna Act," which challenges all 
the folks who charged Mase with 
changing after blowing up; and "Feels 

So Good," an ego -booster that rides a 
spongy sample of Kool & the Gang's 
"Hollywood Swinging." 

"The album's phenomenal. I think 
it's a great record. It has that Puffy pop 
sound, but Mase's lyrics are tight. He's 
really saying something; he has some 
depth," says Violet Brown, urban buyer 
at the 231 -store Wherehouse Records 
chain in Torrance, Calif. "Of the stuff 
coming out, I think this has a very good 
possibility of becoming one of the 

big albums through 
Christmas." 

In spite of Mase's 
popularity, label 
executives say they 
are leaving no stone 
unturned when it 
comes to promoting 
the album. "From a 
company perspec- 
tive, we didn't take 

anything for granted," says Burroughs. 
'We didn't decide that just based on his 
previous successes on other albums 
that we weren't going to do all the 
major things that we do as a record 
company to make sure that he's set 
up." 

Starting in August, when it distrib- 
uted teasers and snippet tapes, the 
company adopted an aggressive, 
street -level marketing strategy. 'We 
thought Mase had gained significant 
visibility from all the stuff he had done, 
and that the main thing to get out now 
about Mase is when his album is com- 
ing," says Bad Boy (U.S.) marketing 
director DeAndre "Free" Maiden. 

For several weeks, telephone callers 
to Bad Boy have been greeted with the 
message, "Mase's `Harlem World,' 
coming Oct. 28." The date was also 
advertised on fliers and postcards and 
broadcast on TV and radio spots. The 
radio advertisements started running 
on mix shows in early October. The TV 
spots debuted in mid- October, the same 
time the frequency of the radio spots 
began to intensify. 

After performing in September at 
the National Black Programmers Con- 
vention in New Orleans, the artist him- 
self has been on the phone chatting 

MASE 

with radio DJs and PDs. Between Oct. 
12 -19, he was on a swift promotional 
tour of a few Southern and East Coast 
cities, including Washington., D.C., and 
Miami, letting listeners know when the 
album is coming. 

For the weeks leading up to the 
release of "Harlem World," Mase is 
scheduled to make several major TV 
appearances. At press time, he had 
plans to appear on BET's "Rap City," 
"MTV Jams," "MTV Live," and Fox 
TV's "The Keenen Ivory Wayans 
Show." He was also set to preview the 
album on Ed Lover and Doctor Dre's 
syndicated radio broadcast on SJS Net- 
works. On the weekend before 
"Harlem World" ships, select stations 
nationally will stage "win it before you 
can buy it" contests. 

"Feels So Good," the first single 
from "Harlem World," a cut that also 
appeared on Arista's "Money Talks" 
soundtrack, shipped to retail Oct. 14. It 
went to top 40 radio Wednesday (29). 
According to Maiden, Bad Boy and 
Arista promo reps are going for airplay 
now. 

"It's the hottest joint right now next 
to Busta Rhymes," says Special K of the 
Awesome Two, co- host/co- producer of 
a weekly rap program on WNWK New 
York. "People are requesting it crazy." 

The video for "Feels So Good" went 
to various local and national outlets 
Oct. 15. "Mase has become a major 
video star," says Maiden, "but this clip 
is especially important, because this is 
the first time Mase is by himself. It was 
important for us to differentiate Mase 
from Puff because a lot of people think 
they are a group." 

When the clip premiered on MTV in 
mid -October, it was designated "Jam 
Of The Week." "That's unprecedented 
for a new artist," says Maiden. 

Bad Boy hopes to further promote 
Mase when he embarks on the Puff 
Daddy & the Family world tour, which 
kicks off Nov. 7 in Albany, N.Y. 'We'll 
be doing an aggressive marketing cam- 
paign in all the tour markets he'll be 
visiting," says Maiden. 'We'll continue 
having him go to radio, visit radio, and 
local and regional video shows." 

Razor & Tie To 

Launch Canada's 

Fred Eaglesmith 
BY DEBORAH EVANS PRICE 

NASHVILLE -After years of 
relentless touring and seven inde- 
pendent albums that built an enthu- 
siastic following for him, Razor & 
Tie Entertainment is planning to 
broaden Canadian Fred Eagle - 
smith's fan base with the North 
American release of his label debut, 
"Lipstick, Lies And Gasoline." 

Eaglesmith is one of those artists 
whose music 
doesn't fit easily 
into any one cat- 
egory but trav- 
els the blurred 
lines between 
country, folk, 
and rock. "It's 
hard to classify 
him," admits 
Razor & Tie co- 

owner Cliff Chenfeld. "It makes it 
challenging, but ultimately he has 
the ability to connect with a lot 
more people ... He's kind of Steve 
Earle -meets -Tom Waits. That's our 
short [description] when somebody 
asks who Fred Eaglesmith is." 

A native of Ontario, Eaglesmith 
was one of nine children. He grew 
up working on his family's farm 
until they fell on hard times and 
lost their land. At 12, he began 
playing guitar. A pivotal point in his 
decision to pursue a music career 
came when he saw John Prine on 
television and realized there could 
be an audience for his own some- 
times- acerbic wit. 

He began supporting himself by 
touring and recording albums on 
his own Sweetwater Records (dis- 
tributed by Canada's Festival 
Records). His albums were filled 
with songs that echoed the hard 
times of his farming youth and 
chronicled his observations on life 
and the characters who crossed his 

(Continued on page 101) 
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BERNSTEIN O'BRIEN 

of promotion. 
Monument Records appoints 

Larry Pareigis VP of national coun- 
try promotion, based in Nashville; 
Bart Allmand director of national 
promotion, based in Nashville; R.J. 
Meacham Northeast /Midwest re- 
gional manager, based in Cleveland; 
Pamela Newman West Coast 
regional manager, based in Los 
Angeles; and Mike Ring Southwest 
regional manager, based in Dallas. 
They were, respectively, director of 
national promotion at Almo Sounds, 
owner of Third Coast Entertain- 

DAVIES PARHAM 

ment, Northeast regional manager at 
Imprint Records, regional promotion 
manager at Epic Records, and 
Southwest regional promotion man- 
ager at Sony /550 Music. 

Arista/Nashville names Jennifer 
McVey tour publicist and promotes 
Susan Heard to senior director of 
production and A &R administration. 
They were, respectively, publicist at 
Warner Bros. Nashville and director 
of production. 

Hilaire Brosio is appointed West 
Coast national director of rock pro- 
motion at Elektra Entertainment 

BECCI REESE 

Group in Los Angeles. He was West 
Coast regional promotion/marketing 
director at the Enclave. 

Philicia Gilbert is named director 
of media relations at BMG Classics 
in New York. She was manager of 
public relations at London Records. 

RAS Records in Washington, D.C., 
names Lane Buschel director of 
publicity and Carolyn Johnson mar- 
keting coordinator. Buschel was 
director of public relations and mar- 
keting at Source Theater Co., and 
Johnson continues her duties as 
assistant manager to Crucial Bankie. 

PAREIGIS McVEY 

PUBLISHING. Georgiann Wilson is 
named senior director of the Ameri- 
can Centre, and Kirk Wentzell is 
named manager of royalty review at 
PolyGram International Music Pub- 
lishing in Los Angeles. They were, 
respectively, director of royalties 
and accounting at PolyGram Inter- 
national Music Publishing and man- 
ager of finance at Fox Music. 

Alan L. Walter is appointed 
controller at the Famous Music 
Publishing Cos. in Los Angeles. 
He was controller at MCA Music 
Publishing. 
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Metallica Set To `Re -Load' Shelves 
Elektra Album Is 2nd Half Of '96's `Load' 

BY MELINDA NEWMAN 

NEW YORK -Metallica drummer 
Lars Ulrich has a new goal: "I want to 
put out a record every year left in the 
'90s," he says. The band is two for two 
with the Nov 18 release of "Re- Load," 
which arrives in stores roughly 18 
months after 1996's triple -platinum 
"Load." 

While Ulrich is cagey about future 
releases, especially given the generally 
long wait fans have between Metallica 
albums, he is completely candid about 
the role "Re- Load" plays in the Elek- 
tra act's canon of work. "It's the second 
half of `Load,' " he says. "It's just corn- 
ing out a year - and -a -half later." 

Explaining further, he adds, "We 
wrote 27 songs for `Load' and were 
developing it as a double album. We then 
got the offer [in January 1996] to play 
Lollapalooza [that summer] and [decid- 
ed] we [would] put one record out now 
with most of the songs that are done and 
then we [would] come back after a year 
and finish the rest of them. As far as 
I'm concerned, you can take any of 
these songs and interchange them on 
the two albums. The only fear we had 
was getting to it quick. We didn't want 
to leave it lying around for three years 
and worry about what it would sound 

METALLICA 

like when we came back to it." 
The band, which also includes vocal - 

ist/guitarist James Hetfield, guitarist 
Kirk Hammett, and bassist Jason New - 
sted, needn't have worried. "Re- Load," 
while heavier than "Load," shares its 
predecessor's mix of gravelly, feral 
metal and lighter, more melodic rock - 
'n'roll. Highlights include high- octane 
album opener "Fuel," the ominous 
"Fixxxer," and "The Unforgiven II," a 
sequel to the monster hit "The Unfor- 
given," featured on the group's 1991 self - 
titled album (referred to as the "Black 
Album" because of its black cover). 

The idea to write a sequel was based 
upon Ulrich and Hetfield's decision to 
do something they'd never done before. 
"We thought, `Let's continue a story 
and make a part two of a song we've 

FIip/A&M Hoping Rock 
Fans Will Warm To Cold 

BY DOUG REECE 

LOS ANGELES -For Cold front man 
Scooter Ward, the Nov 18 release of the 
band's self -titled Flip /A &M debut rep- 
resents the fruition of the singer's 
hard -won struggle to find a more per- 
sonal voice in his music. 

The formative years of the band, 
spent toiling in the Atlanta nightclub 
scene as metal outfit Grundig, left the 
singer /guitarist with less than fond 
memories. 

A distaste for the city's music scene, 
exacerbated by the band's infighting 
over its musical direction, resulted in a 
temporary split. 

"Atlanta really sucked," he says. "It's 
so much of a college- oriented music 
town, and at that point I wasn't writing 
anything except for some lyrics. I just 
got fed up and quit. 

"Part of it was that I'm into differ- 
ent types of music," he adds. "I like De- 
peche Mode, Tool, and the Cure, and 
[some of the other members of the 

COLD 

band] were more into [Black] Sabbath." 
Ultimately, Ward's frustration pro- 

vided the inspiration for the songs, pub- 
lished by Into Everything Music, 
ASCA1 that appear on "Cold." 

After returning to his hometown of 
Jacksonville, Fla., Ward began writing 
new material and eventually reconciled 
with other band members. 

Though Ward says that the band's 
latest offering is in line with his stylis- 

(Continued on page 17) 
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done before.' The whole aura of the 
music felt like this could really be a nice 
way to continue the story on `The 
Unforgiven.' It wasn't like I thought I 
was going to be an unfulfilled person 
until I continued the song." 

"Re- Load" features another first - 
including an outside performer on the 
group's album. Marianne Faithfull 
lends haunting vocalizations to the set's 
first single, "The Memory Remains." 
"James thought it would be cool to have 
a female voice, and we were like, 
`Whose voice is charismatic and has a 
sense of having lived life and weathered 
something ?' " says Ulrich. 

(Continued on page 16) 

Alluring. The members of Allure confer with Mariah Carey, who runs their label, 
Crave, as well as Full Force's Bowlegged Lou, who co -wrote their current hit, All 
Cried Out." The song was originally a hit for Lisa Lisa & Cult Jam With Full Force 
in 1986. Shown, from left, are Lalisha and Akia of Allure; Carey; Bowlegged Lou; 
and Akissa and Linnie of Allure. 

Sony May Take The Plunge Back Into 
Hard Rock; Acts Line Up For Smart Fete 

WHAT TOOK THEM SO LONG? It's still in the 
very early stages, but look for Sony to start a new 
imprint that will focus on new albums from classic 
rock and hard rock acts. Columbia senior VP of A &R 
John Kolodner, who worked with many of these acts 
on their first time around, will have some level of 
involvement. According to a source, the Work Group 
is one of the potential homes for the imprint. 

Quite frankly, we're amazed it took a major label 
this long to realize that there's gold in them thar rock 
hills. No, acts like Ratt and Poison aren't "cool" any- 
more and they don't get airplay, 
but they still have a small core 
base of fans who are more than 
willing to plunk down their hard - 
earned dollars. Just ask BMG- 
distributed CMC International 
Records (Billboard, Oct. 25). 

However, the key to making 
money on such acts would be to 
follow CMC's plan, which is to 
make records for a relatively 
small amount, consider radio play 
icing as opposed to the cake, and advertise to the con- 
verted in places like fanzines. 

THIS AND THAT: Jackson Browne, Rosanne Cash, 
Levon Helm, and NRBQ are among the acts slated to 
play Smart Sounds: Music for the Planet II, a benefit 
concert for the Rainforest Alliance. The Nov 20 show 
will take place at New York's Hammerstein Ballroom 
... Heart is in the studio with producer Peter Asher 
recording a new track, "Strong Strong Wind," for inclu- 
sion on a greatest -hits package that Epic will issue. 
Heart was on Epic and Epic imprint Portrait from 1977 
to 1983 ... Genesis has postponed its North American 
tour, which was to have begun Nov 4 in Milwaukee .. . 

Celia Hirschman, formerly of Mercury Records, has 
been named VP of marketing and sales for Guardian 
Records ... Todd Rundgren kicks off his monthlong 
With a Twist tour on Wednesday (29). The outing fea- 
tures Rundgren doing some of his best -known hits live 
for the first time in 10 years. Rundgren is touring to 
support his new album, "With A Twist," which features 
him singing many of his hits reworked in lounge style. 
The disc came out on Guardian Oct. 7. 

W HOSE G IS IT ANYWAY? Garth Brooks and 
rapper Warren G have traded lawsuits over trade- 
mark infringement. In a pre -emptive action, Brooks 
filed suit Oct. 3 in U.S. District Court in Nashville 
stating that his circled "g" does not infringe on War- 
ren G's trademark. Warren G filed suit Oct. 17 in Los 
Angeles against Brooks, his company Blue Rose, and 
HBO, alleging infringement of the rapper's trademark 
by Brooks on tour, specifically during his Central Park 
concert. Warren G is seeking an injunction plus dam- 
ages (Billboard Bulletin, Oct. 20). 

EVERYONE HAS HIS DAY IN COURT: John 
Lydon, who has parted ways with Virgin Records, will 
be appearing on the "Judge Judy" syndicated TV show 
during sweeps in November. The good judge will set- 
tle a dispute between Lydon and drummer Robert 
Williams, who filed suit against Lydon in small -claims 
court for lost wages and civil battery. According to 
Lydon's manager, Eric Gardner, the "Judge Judy" 
producers get printouts of small -claims court cases 
from around the country for their show. In return for 
appearing on the show, the plaintiff agrees to drop the 

charges, and both parties agree 
to abide by the judge's decision. 

I N THE SPOTLIGHT: Paul Car - 
rack is one of those guys who is 
better known for the hits he's had 
fronting bands, such as Mike & 
the Mechanics, Squeeze, and 
Ace, than for his solo material, 
but he's hoping that will change 
with "Blue Views." The album, 
released by Ark 21 a few months 

ago, is his first solo project to come out in the States 
in eight years. (The disc came out in Europe more than 
two years ago.) Carrack is currently on tour in the 
U.S., hoping to make people connect the face with the 
warm, honey- coated voice. 

"It's just part of my never -ending quest to show 
people who I am and what I've done and why they 
already like me but don't know who the hell I am," 
says Carrack with a laugh. "It can be a little frus- 
trating when one's trying to do the solo thing. I'm 
always starting at square one. But those feelings are 
tempered by the fact that I've made a career out of 
music; I can put food on the table, my kids are healthy 
and fine." 

Hoping to prod people's memories, Carrack decid- 
ed to include on "Blue Views" a remake of "How 
Long," his 1975 hit with Ace, as well as his version of 
"Love Will Keep Us Alive," which became a hit for the 
reunited Eagles in 1994. But even the latter strikes a 
somewhat sad chord for Carrack. "I was writing with 
[Eagles] Don Felder and Timothy B. Schmit and 
making demos with the view of having a vocal band 
project," he recalls. "One of the times I went to see 
them [in California] I took over a song I'd written with 
Pete Vale and Jim Capaldi. Everything was fine and 
dandy, when much to my chagrin, they came to their 
senses and put the Eagles back together. That was the 
end of my little project. Later, they asked if they could 
use that song I'd brought them, `Love Will Keep Us 
Alive.' " 

Not that Carrack is hurting for work. In addition to 
pushing "Blue Views," he plays keyboards on Eric 
Clapton's upcoming album, as well as having com- 
pleted recent sessions with Elton John, Genesis, and 
Simply Red. 

by Melinda Newman 
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r '93 

Eternal - Slay 
Eternal - Just A Neu from Heaven 

Eternal -Ws Baby I 
Imam - tight DI My We 

Eternal I Am Blessed 
Ionise -M Walked love 

Eternal - Someday 
Eternal - Secrets 
Don't The love Me 
i'oiM the World 

October '91 

Eternal -- Save Our iøv 
Eternal - So Cann 
Eternal - Crazy 
Eternal - Power tit A Woman 
item! -- Good Thing 
!anise - Naked 
Louise - Undivided love 
Louise One Kiss from Heaven 
henal - I Wanna Be The Only Doe 

Eternal - Angel Of Mine 

From October '93 to October '97 we have had 20 top 20 hits together 

Oliver, Denis and all at First Avenue we thank you. ossighil"* 
From all your friends at [MI Records Group MI and Ireland, and [MI-UK label. 

E M If (-)(;) 
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Artists & Music 
NEW DOORS, X MUSIC ON ELEKTRA SETS 
(Continued from page 9) 

Strip for print and electronic media. A 
replica of the Doors' original 1967 Strip 
billboard was erected atop the club. 

According to Venable, there will be 
extensive promotions with Westwood 
One and VHl. Between release date 
and Christmas, the radio network is 
planning two "Off The Record" specials 
hosted by Jim Ladd; a special featur- 
ing material from the Felt Forum show 
not included on the boxed set; an hour 
special on the box; and a week of "Clas- 
sic Tracks" shows on the Doors. VH1 
will air a Doors "Legends" special Dec. 
5, as part of an evening that will also 
include a full- length video and a mid- 
night marathon of clips. 

Venable says, "We're doing a num- 
ber of promotions with classic rock and 
active rock stations nationwide. We did 
an eight -song sampler ... There will be 
active promotions with more than 100 
rock stations nationwide, in which the 
stations will be giving away the sam- 
plers, and the grand prize will be the 
actual boxed set itself." 

The band will do a press week Mon- 
day (27)- Thursday (30) in New York and 
will appear at Tower Records' Lincoln 
Center store on release date, sponsored 
by WNEW New York. An in -store at 
Tower on the Strip will follow Saturday 
(1), sponsored by KLOS Los Angeles. 

Elektra also hopes to hook up with 
Universal's new home video release 
"The Best Of The Doors" (Billboard, 
Oct. 11). Venable says, "At retail, at the 
accounts that make sense, that still sell 
music video, we're trying to do tie -ins 
and co-op advertising where we're side 
by side on the racks." 

Manzarek also plays a role on 
"Beyond And Back," for he produced 
X's first four albums and played key- 
boards on its 1980 debut, "Los Angeles." 

"X was the zenith, X was the apex of 
the pyramid," he says. `Those are bril- 

liant musicians and songwriters. They 
were to punk rock/new wave L.A. what 
the Doors were to the psychedelic '60s." 

While some of Manzarek's handi- 
work is heard on the X set, 27 of the col- 
lection's 44 tracks have never been 
released in any form. Much of the mate - 
rial-compiled by founding band mem- 
bers Exene Cervenkova, John Doe, and 
D.J. Bonebrake, Cervenkova's business 
partner John Roecker, and Elektra 
A &R VP (U.S.) Tom De Savia-comes 
from nonprofessional sources. 

Vocalist Cervenkova says the crude 
quality of the tapes is a function of the 
down- and -dirty recording methodolo- 
gy of the '70s L.A. punk scene. 

REAL RELIC 
"[There were] no engineers, no pro- 

ducers, and no studios," she says. "Peo- 
ple didn't have access to recording 
devices. The Masque tapes [from the 
L.A. club, released by Cervenkova's 
label Year One] are the only real relic of 
that time, and they're really poorly 
recorded. The only thing we could fmd 
was cassettes and bootlegs and things." 

Bassist/vocalist Doe says, "I'm proud 
of the fact that it has the range that it 
does, that it's not just studio cuts and 
that there's a lot of fucked -up perfor- 
mances and fucked -up tape copies." 

Tracks include rehearsals and demos 
of such early numbers as "Yr Ignition" 
and "Delta 88 "; songs recorded live for 
the 1986 X documentary "The Unheard 
Music "; 1982 Westwood One concert 
recordings; and demos of such latter - 
day material as "Country At War" and 
"The Stage." Many of the unreleased 
cuts feature the band's original speed - 
rockabilly guitarist, Billy Zoom (who 
left the band in 1986 and was succeed- 
ed by Dave Alvin and Tony Gilkyson). 

Cervenkova says the release of the 
set comes at an ideal juncture: "I feel 

that it's timely now, because I think 
that the culture sucks again, just like it 
did when we started. With the Rolling 
Stones and Fleetwood Mac being the 
biggest tickets right now as a concert, 
it's totally perfect for this record to be 
released at this time. When you listen 
to KROQ [Los Angeles] or watch MW, 
you realize that everything is artifice 
and crap. It's the same stuff we were 
fighting before." 

Elektra senior director of marketing 
(U.S.) Dana Brandwein says of the set, 
"The X fan is going to be thrilled, 
because there's so much in there ... If 
it gets into the hands of someone who 
isn't a die -hard X fan, I think they'll 
become one. I think it's a big turn-on to 
the band." 

Priced at $24.98, "Beyond And 
Back" is packaged in a slipcased box. 
The booklet includes rare photos, short 
track -by -track commentary by Cer- 
venkova and Doe, and testimonials 
about X from figures ranging from 
L.A. punk contemporaries like Henry 
Rollins and Keith Morris to younger 
musician/fans like Jakob Dylan and 
Matthew Sweet. 

Elektra has prepared a seven -track 
sampler from the set; the label has also 
converted the notes into a booklet 
styled after the homemade songbooks 
that X handed out to fans at its shows. 

"We're going to service the full box, 
along with a sampler, to college radio," 
Brandwein says. "It's also going to 
alternative radio and to key triple -A 
radio stations ... [The booklet is] going 
to be serviced out. We've got 30 college 
reps, and it'll be at retail, at non -music 
retail, their radio stations, and the col- 
lege papers." 

She adds, `There will be advertising, 
with consumer ads in Rolling Stone, 
Spin, Alternative Press, and Option. 
With the other fourth -quarter [catalog] 

releases we've got, like the Doors and 
the AC/DC box that's coming out, and 
the Jackson Browne best -of, and the 
Pixies [two -CD set] as well, we'll have 
the opportunity of getting great visi- 
bility at retail and account advertising 
by putting everybody together, where 
they seem to fit properly." 

Dave Crouch, GM of Rhino Records' 

store in L.A., says of the forthcoming 
sets, 'We probably ordered 50 of each. 
They're going to be unbelievable items 
through the holiday season. We've had 
tons of phone calls for about three 
months now, especially about the Doors. 
It's an LA thing -it's a band that won't 
fade away. And we still sell a lot of X 
records. It's a one -two punch." 

POLYGRAM REPORTS 3RD -QTR. SALES UP 34% 
(Continued from page 4) 

million, the movie arm lost $16 million. 
In a letter to shareholders, Poly - 

Gram president/CEO Alain Levy says 
total group sales were up 24% if the 
contribution made by the recordings 
associated with the funeral of Princess 
Diana are excluded. PolyGram is han- 
dling Elton John's tribute single "Can- 
dle In The Wind 1997" and the "BBC 
Recording Of The Funeral Service." 

These titles contributed $92.5 million 
in sales during the quarter, but all prof- 
its will be given to the Diana, Princess 
of Wales Memorial Fund. 

Total operating income for the Poly - 
Gram group in the quarter, according 
to Levy, was up 13% at $65.32 million. 
Net income, according to the company, 
was up "a very satisfactory" 21% to 
$42.7 million. 

Music success outside the charity 
recordings was due in large part to 
John, Boyz II Men, and 311 on the 
international market and through 
regional artists Glay in Japan, Ramm- 
stein in Germany, Jacky Cheung in 
Hong Kong, and Banda Eva and E 0 
Tehan in Latin America. 

Says Levy in his letter to sharehold- 
ers, "Due to strong music and film 
sales, all regions showed sizable 
increases in sales during the third -quar- 
ter 1997 versus 1996. Sales in Europe 

increased by 26 %, in North America by 
19 %, in the Far East by 34 %, and in the 
rest of the world by 19 %." 

The increase in film sales was large- 
ly due to "Bean, The Ultimate Disaster 
Movie" and PolyGram Filmed En- 
tertainment's new distribution opera- 
tion in the U.S., which has grossed 
nearly $50 million, PolyGram says. 

Levy continues, "PolyGram enters 
the fourth quarter with what we believe 
to be a robust music release schedule 
of local and international repertoire." 
Major international releases include 
Bryan Adams' "Unplugged "; a Christ- 
mas album from Hanson; LL Cool J; 
Lighthouse Family; Portishead; Sha- 
nia Twain; Metallica; Salt 'N Pepa; 
Bjork outside the U.S.; greatest hits 
albums from Sting and the Police, 
Soundgarden, and John Mellencamp; 
and the soundtrack of the new James 
Bond movie, ̀ Tomorrow Never Dies." 

Over the first nine months of the 
year, the company says, music sales 
excluding charity projects are up 11% 
to $2.99 billion compared with the same 
period last year. Profits over the nine 
months are up 16% to $344 million. 

PolyGram reports in Dutch guilders. 
The exchange rate used in this story is 
1.99 guilders to the dollar. 

With much regret we bid farewell to 

Bernhard Mikulski, 
(26 March 1929 - 9 October 1997) 

We are not only losing our boss, but also our friend and companion, 
who was always ready to share with his employees his strength, 

love of life and optimism which he collected over a lifetime's worth of experience. 

We will miss him deeply. 
We will continue to pursue his legacy. zvx 1C 

ZYX Music GmbH & Co. KG 
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EAST /CANADA 
212 -536 -5004 - PH 

212- 536 -5055 - FAX 
PAT ROD JENNINGS 
KARA DIOGUARDI 

WEST /MIDWEST 

rDnV SE11114 rr THOU 
Th 

Issue Date: December 20 Ad Close: November 24 

Pat Rod Jennings - 212 -536 -5136 

EnrEfirAmmEll J 

Ad Close: November 11 

Jim Beloff - 213- 525 -2311 

GEDITIAIlY, 51U1 rZER1A11D, AUSIRIA ) 
Ad Close: November 11 

Christine Chinetti- 44- 171 -323 -6686 

Ad Close: November 4 

Ian Rernmer- 44- 171 -323 -6686 

1Arn OM QUARrE111 ti1 IU J 
Issue Date: November 29 

213- 525 -2307 - PH 

213 -525- 2394/5 - FAX 
LEZLE STEIN 
JILL CARRIGAN 

SOUTHEAST 

Ad Close: November 4 

De isy Ducret - 213- 782 -6250 
Angela Rodriquez - 305 -441 -7976 

5P11111 1 
Ad Close: October 28 

Christire Chinetti - 44- 171 -323 -6686 

RAP 

Ad Close: October 28 

Jill Carrigan - 213 -525 -2302 

615- 321 -4294 - PH 

615- 320 -0454 - FAX 
LEE ANN PHOTOGLO 

FLORIDA /LATIN AMERICA 

305 -441 -7976 - PH 

305 -441 -7689- FAX 
ANGELA RODRIGUEZ 

UK/EUROPE 
44- 171 -323 -6686 - PH 

44- 171 -631 -0428 - FAX 

CHRISTINE CHINETTI 
IAN REMMER 

ASIA PACIFIC 
Singapore: 65- 338 -2774 
Hong Kong: 852 -2527 -3525 
ALEX HO 

AUSTRALIA 
613 -9824 -8260 - PH 

613- 9824 -8263 - FAX 
AMANDA GUEST 

FRANCE 
331- 4549 -2933 - PH 

331 -4222 -0366 - FAX 
FRANCOIS MILLET 

WEST COAST LATIN/ 
TEXAS -MEXICO 
213 -782 -6250 
DAISY DUCRET 

ITALY 
39 +(0)362 +54.44.24 - PH 

39 +(0)362 +54.44.35 - FAX 

LIDIA BONGUARDO 

JAPAN 
213- 650 -3171 - PH 

213 -650 -3172 - FAX 
AKI KANEKO 

www.americanradiohistory.com

www.americanradiohistory.com


Artists & Music 

Continental Drift 
UNSIGNED ARTISTS AND REGIONAL NEWS 
E ID I T E ID BY I V I E L I N I D A N E W M A N 

ST. LOUIS: It's a good time to be MU330. Nearing its 1,000th show on 
numerous treks across the U.S. and Europe, the ska /punk band has sur- 
vived personnel changes and outlived three vans in a little over four years, 
making MU330 the hardest -working band to spring out of St. Louis' south 
side. "Hoosier Love" burst off the band's 1993 debut, "Press," and gar- 
nered airplay on KPNT St. Louis after appearing on the station's 
"Pointessential Vol. One." Working on indie labels Dill Records and now 
Asian Man, MU330 released "Chumps On Parade" in '96, which has sold 
15,000 copies, according to the band. The latest set, "Crab Rangoon," has 
only been in stores since the beginning of September, yet at the band's 
Sept. 29 sold -out CD- release party at the Galaxy, fans were already 
singing along to the new songs. Introduced by the haggard, beer -drinkin', 
cigarette -smokin' Chumps the clown, MU330 used pyrotechnics and a 
simulated cheerleader chain -saw massacre to make the evening special, 
knowing hometown audiences had come to expect a great show. What they 
don't need to explain is how a bunch of south -side rockers got into ska. 
"I don't think it's weird to come out of anywhere these days and be play- 
ing ska," says drummer Ted Moll. "When we play any small town, they've 
already got ska bands there. It's just what's taking off right now." The 
key to the band's monolithic touring schedule is networking, says 
singer /guitarist Dan Potthast. "We've been touring for four years, basi- 
cally. The way it starts is we meet a band, like the Blue Meanies (who 
opened at the Galaxy). They came down to St. Louis and did a gig with 
us, and then we went up to Chicago and did one with them. It's always 
worked like that -we'd meet bands that way, and it just kept spreading." 
Contact Moll at 314 -752 -3049. BRIAN Q. NEWCOMB 

MIAMI: The heavy influx of Afro -Caribbean cultures into Miami has 
sprouted a music scene that's filled with performers who assimilate the 
various sounds into something both joyously new and oddly familiar. 
Cuban pop singer Nil Lara was first, now bop band Khadir is poised to 
be the next to break through. Together a year, Khadir combines Latin 

rock, hip -hop, and funk, with shades of San- 
tana and Los Lobos. The band has just 
released its first CD, "Step Into The 
Rhythm," on Bitter Crop Records in associ- 
ation with Cane Records, the University of 
Miami student -run label. Close to 500 copies 
have already been sold. Cuts "The Funk - 
tion," "Changes," and "Keep On Givin' " have 
gotten regular airplay in Florida on WAXY 
Miami and WVUM Coral Gables. Khadir was 
named best new band for 1997 by The Miami 
New Times, a leading alternative weekly. 

New Orleans has also embraced Khadir, giving the band steady airplay 
and inviting it to perform at the 1997 Jazz & Heritage Festival and at Tip - 
itina's nightclub on its last three Big Easy tours. The band is currently 
sponsored by Bud Light's Bud Family in Concert program, which pro- 
vides financial support as well as promotional help and endorsements. 
Contact Bitter Crop at 305 -270 -8500. SANDRA SCHULMAN 

NASHVILLE: Raw power -pop rock has been alive and well in Nashville 
for the last few years, and one of Music City's finest proponents of that 
sound is Who Hit John, a four -piece comprising Sam Powers (guitars, 
vocal), Chuck Tate (guitar /vocals), Pat Meusel (bass /vocals), and Dean 
Bratcher (drums). After several years of building a strong fan base, the 
band snuck into one of Nashville's major studios and 
came out 30 days later with its self -released debut CD, 
"Hey Buffy," a great tonic for fans of rough- and -tum- 
ble melodic Replacements- meet -Cheap Trick -style 
rock'n'roll. The CD (co- produced by Bart Pursley and 
the band), which is getting airplay on regional college 
and commercial radio stations throughout the mid - 
South, has earned positive reviews for its radio -ready 
melodic sensibilities. Highlights include spirited rock- 
er "Claim To Fame" and the ballad "Incomplete," as 
well as "Fan Club," which has been in rotation on a 
number of Nashville stations. "Somebody" is a playful 
throwback to the stylings of mid -period Beatles, while 
"Giving Twist A Turn" would sound comfortable next to many of the 
Replacements' later -era songs. "We wanted to make an album that flowed 
really well, where there was a meaning to the selection of songs, an order," 
says Powers. The band is currently recording new sides with 20/20 gui- 
tarist Steve Allen engineering and co- producing. Contact J.D. May at 
615- 292 -7773 or Lee Swartz at 615- 726 -8481 or E -mail whohitjohn @geo 
cities.com. RICK CLARK 

KHADIR 

WHO HIT JOHN 

METALLICA SET TO `RE -LOAD' SHELVES 
(Continued front page 1?) 

Among the names bandied about 
were Carly Simon, Patti Smith, and 
Joni Mitchell, but Ulrich and Hetfield 
kept coming back to Faithful], who said 
she'd be glad to help. "So, me and 
James jumped on a plane -no babysit- 
ters, no producers, no bullshit. We just 
hung out with her all day, drank wine 
in Dublin, and had a good time." "The 
Memory Remains" goes to a number of 
formats, including active rock and top 
40, in mid -November. 

Programmers have already received 
"Mandatory Metallica," a two -CD sam- 
pler of songs from the band's back cat- 
alog that have performed well at radio. 

Ulrich knows that critics of the band 
will protest that Metallica is throwing 
the remainders of "Load" to its fans 
with "Re- Load" -songs that weren't 
good enough to make the grade the 
first time. But he feels that's not the 
case. "I think a lot of people think it's 
just the scraps, but it's not. I have to sit 
there and convince myself that I've 
written 27 songs that are all equally 
good. If No. 17 wasn't good enough, I'd 
throw it away. I wouldn't go in and rec- 
ord it. I believed from minute one. 
That's why we kept writing these fuck- 
ing songs. We normally stop at 12 when 
we write albums, but we knew that we 
wanted to develop all 27 of these songs, 
that they were all good enough." 

"We're just trying to emphasize the 
fact that these are new songs," says 
Brian Cohen, Elektra's VP of market- 
ing. "The message is not so much that 
these are leftovers as it's just the part 
that they didn't finish yet. The inspira- 
tion happened at the same time as 
`Load'; they just didn't get them com- 
pleted" before going on the road. 

Despite the amount of recording that 
had already been done on the project at 
the time "Load" was recorded (basic 
tracks had been cut for most of the 
songs), the band went into overdrive 
completing "Re- Load," under what 
they refer to as "Metallica Crunch 
Time." "This was the worst, definitely 
the worst," says Ulrich, who was still 
figuring out sequencing for the album 
with producer Bob Rock as it was being 
mastered. "We had two rooms mixing 
and one or two other rooms where we 
were tracking at the same time as they 
were mixing. The last two weeks have 
been the stupidest. This makes the 
[notoriously difficult] `Black Album' 
look like a fucking walk in the park." 

In a marketing plan befitting the 
label's top -selling act, Elektra has a 
multi -pronged approach designed to 
appeal not only to the Metallica faith- 
ful, but to new converts as well. 

First and foremost are plans to stage 
a free concert Nov 11. After a number 
of cities turned down the group, Metal - 
lica and the label decided to solicit fans 
who might be able to help. Potential 
prospects can contact the band through 
a World Wide Web address or a toll -free 
phone number. 

"The idea for the free concert came 
from Garth Brooks," says Ulrich. "We 
sat down after [his] Central Park show 
and said, `That is so cool -what a cool 
thing to do.' We thought it would a good 
way for us to shake some of the dust off 
and celebrate the release of the new 
record. We've been trying for the last 
two months to set up a free concert in 
Chicago, and we can't find a fucking 
place to play. We went and looked at 
Detroit, Cleveland, Boston, so on, and 
basically no one will have us." 

Despite the initial difficulties, Elek- 

tra is confident the show will go on. 
"Absolutely it will happen," says Cohen. 
"It's so in the spirit of Metallica. Des- 
pite the well- crafted nature of their 
music, there's always been a handmade 
quality to their relationship with their 
fans -this common, everyday vibe." 
Indeed, in the past the band gave a free 
listening party at New York's Madison 
Square Garden. For "Load," it played 
around San Francisco for free on a 
flatbed truck and did an extensive pro- 
motion with MTV 

At retail, Elektra is making a dump 
bin that will hold up to 190 pieces of 
Metallica product. "We're making 3,000 
bins," says Cohen. "Musicland is taking 
one for every store." Elektra has al- 
ready supplied stores with "coming 
soon" banners as well as a countdown 
calendar alerting patrons how many 
days until the arrival of "Re- Load." 

Retailers have high hopes for the 
release, which they believe can match 
"Load's" staggering first -week sales of 
680,000 (Billboard, June 22, 1996). 

"I think this one will do as well," says 

Eric Keil, buyer for the New Jersey - 
based Compact Disc World chain. "The 
setup has been going on forever; the 
Internet has been buzzing about it." 
Keil notes that "Re- Load" comes out the 
same day as Celine Dion's new effort. "I 
can't think of two more divergent styles 
of music -it could be a very interesting 
cocktail party in our stores. Metallica is 
the crowning release of the fourth quar- 
ter; it's our bread and butter-" 

"I think it will do great," agrees John 
Artale, buyer for the Carnegie, Pa.- 
based chain National Record Mart. 
"They just came off a really good tour 
that got good reviews and satisfied a lot 
of people that showed even though they 
did cut their hair, they're still very ded- 
icated." However, Artale says he's con- 
cerned that people might not under- 
stand the title. " `Re -Load' smacks of 
remixes, which is not what it is," he 
says. "But a new Metallica record is 
very welcome at this stage. I can't even 
think of anything else that would satis- 
fy that market as well, even though 

(Continued on next page) 

amusement 
GROSSES 

Promoter 

I BOXSCORE 
U o I I1 @ O $ TOP 10 CONCERT 

ARTIST(S) Venue Dates) 
Gross Attendance 

Ticket Price(s) Capacity 

MICHAEL ACKSON JHB Stadium Oct. 10, 12 

Johannesburg 

$3,747,560 100495 
(17.238.778 rand) 108,000. 

$68.48 /$15.65 two shows 

BIG Concerts 

MICHAEL JACKSON Green Point Stadium Oct. 4. 6 

Cape Town, South 

Africa 

$2,092,625 73,295 

(9.626,076 rand) 74,000. 

$68.48/$15.65 two shows 

BIG Concerts 

GARTH BROOKS Civic Arena Oct 13 -19 
Pittsburgh 

$1,925,462 100,715 

Gross Record six sellouts 

Yarnell Enterprises 

$19.25 

MICHAEL JACKSON Kingspark Stadium Oct. 15 $1,493,047 45,000 BIG Concerts 
Durban, South Africa (6,868,017 rand) sellout 

$68.48/$15.65 

FLEEIW000 MAC Tacoma Dome Oct. 11 $956,710 21,961 Magic Concert 
Tacoma, Wash. $60/$25 sellout Promotions 

Pace Touring 

Jack Utsick Presents 

FLEETWOOD MAC Target Center Oct. 8 $175,565 17,818 Magicworks 
Minneapolis $60/$25 seltout Concerts Inc. 

Pace Touring 

Jack Utsick Presents 

ELTONJOHN Freedom Hall Oct. 18 $632,939 18,624 Sunshine 

Coliseum $39.50/$29.50/$25 sellout Promotions 

Louisville, Ky. 

GEORGE DALARIUS Madison Square Oct. 4 $615,965 16,865 Memorial Sloan - 
ELEFTHERIAARVANITAKI, 

ALKINOOS IOANNIDES, 

LAKIS LAZOPOULOS, 

Garden 

New York 

$75/$65/$45/$25 19,203 Kettering Hospital 

Greek Children's 

Fund 

VASILIS PAPAKOSTANDI- 

NOU 

LUTHER YANDROSS Madison Square Oct 8 $600,505 10,439 Delsener /Slater 
VANESSAWILLIAMS Garden 565435 14.800 Enterprises 

New York 

FLEETWOOD MAC Polaris Amphitheater Oct. 1 $564,650 12,034 Magicworks 

Columbus, Ohio $75/$30 19,800 Concerts Inc. 

Pace Touring 

Sunshine 

Promotions 

Belkin Prods. 

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. 
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: 615 -321 -4295, 
Fax: 615 -321 -0878. For research information and pricing, call Marie Ratliff, 615 -321 -4295. 
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Artists & Music 
FLIP /A &M HOPING ROCK FANS WILL WARM TO COLD 
(Continued from page 12) 

tic desire and more even -tempered 
than its Grundig -era material, Cold 
still evidences the band's hard edge. 

The gritty yowl of Ward's vocals, in 
addition to some full -of -pain lyrics, 
complement Cold's sludgy instrumen- 
tation. 

A perfect example is the album's 
first single, "Give," which A &M began 
working to modern and mainstream 
rock and metal stations Oct. 8. 

Flip reports that 15 stations have 
started playing the track, including 
mainstream rock outlets WJRR Orlan- 
do, Fla.; KEGE Minneapolis; and 
WLZR Milwaukee. 

WLZR (Laser 103) assistant music 
director Craig Kilpatrick says that the 
track reacted well on the station's night- 
ly "trash or smash" feature, "103 Buzz 
Cut," and was hence added to its 
playlist. 

A video for the single, directed by 
Peter Christopherson (Nine Inch 
Nails, Rage Against The Machine), is 

due at the end of October. 
Focusing on such traditionally 

strong rock markets as Boston, Chica- 
go, Detroit, and Philadelphia. A &M 
will utilize listening stations, video 
reels, and display retail programs. 

Indie promotions company High 
Frequency will also be brought on 
board to position the album for core 
hard rock fans. 

Still, A &M senior VP of marketing 
Morty Wiggins says that the label will 
not rely only on traditional outlets to 
expose the band. 

"A &M has a simple equation for its 
marketing philosophy: If they like it, 
they'll buy it. And our objective is to 
get a taste of the music to consumers 
directly without waiting for radio sta- 
tions. 

"If you're standing there with your 
hat in you hand, you can waste a lot of 
time," he adds. "We'll go out and find 
a way to give people a reason to feel 
compelled to play this record." 

JOHNNY of SANTO & JOHNNY, SLEEP WALK 
fame, known internationally, is now introducing his 
first solo CD, "PURE STEEL VOL. 1 ", with his 
unmistakable Steel Guitar sound. The CD 
contains re- recordings of SLEEP WALK, 
a new original, plus 10 other haunting 
tracks. It's ideal for movie sound tracks 
and TV commercials. JOHNNY is 

available for special 
projects, and personal 
appearances. 

Fax: 
(516) 224 -5290 

Click on to 
sample CD - http:// www.sleepwalk- instrumental.com/ 

BILLBOARD'S DEFINITIVE DUAL -DIRECTORY TO THE NASHVILLE 
(615) REGION AND THE COUNTRY MUSIC INDUSTRY NATIONWIDE! 

Nashville 615 /Country 
Music Sourcebook 1997 
Nashville 615 gives you 25 
categories of non -country entertain- BÍiibeari 
ment fihe 

u 
contacts 

code: 
all 

Record 
prexed by the 

Distributors Manufacturers 

Charter services and much more! 
Instrument Rental Hoels a Country Music Sourcebook 

provides vital information for peo- 
ple, products & services involved i in the U.S. & Canadian Country '::-.4 

Music scene: Personal Managers 
Booking Agents Country Artists 
Music Publishers Radio Stations 

COUNTRY MUSIC Concert Promoters Tour Venues 
Record Producers Plus Canadian sc arsOmi Country Radio & Venues. 

If you are on the way to Nashville È '1140111:111 or need a country music contact, 
this is the directory for you! 

To order your copy today for just $60 plus $6 shipping and handling ($13 for inter- 
national orders) call (800) 344 -7119 or in NJ, (908) 363 -4156. You can far your 
order to (908) 363 -0338, or mail this ad with a check or money order to: Bilboard 
Directories, P.O. Box 2016, Lakewood, NJ 08701. 

Add applicable sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. 

funds only. All sales are final. 

BJCM3507 

The linchpin in the label's marketing 
strategy will involve the band's close 
association with up- and -coming Flip/ 
Interscope hard rock act Limp Bizkit. 
(Flip does not have an exclusive deal 
with any singular label.) 

Limp Bizkit front man Fred Durst, 
who takes A &R credit on "Cold," was 
one of the first to take notice of Ward's 
new music when the singer returned to 
Jacksonville. 

A sampler cassette to be distributed 
at shows and given to consumers pur- 
chasing hardcore rock albums features 
glowing reviews from Korn front man 
Jonathan Davis and Durst. 

"Cold is a powerful, sick curtain that 
covers all emotion," says Durst bet- 
ween cuts on the sampler. "It's the 
most real record that I've felt in years." 

It is this sort of endorsement, says 
Wiggins, that will ingratiate the band 
with its potential key audience. 

"They come from a group of bands 
that connect with kids," says Wiggins. 
"Their peers with bands such as Korn 
and Limp Bizldt, and that's important 
to the people that like this music. 

"We're hoping to publicize that con- 
nection without being terribly exploita- 
tive," he adds. 

Durst has continued to champion the 
band, inviting it to open for Limp Bizk- 
it on a tour that began Oct. 17. 

Cold is booked by New York -based 
QBQ and managed by the Firm in L.A. 

Though Ward and bandmates staged 
a confident, solid performance Oct. 14 

at the Whisky a Go Go here, the singer 
says that he has been losing sleep over 
the prospect of the tour. 

"I'm just really stressed out right 
now," says Ward. "I care what people 
are thinking about us way too much. 
People say not to, and I don't when it 
comes to writing the songs, but when 
I play, I want people to hear what they 
hear on that tape. I want to make it 
sound just like it does on the album." 

METALLICA 
(Continued from preceding page) 

they're still kings of that market." 
"That market" is the young males 

who compose Metallica's core audience. 
To reach them, Elektra plans to run an 
ad campaign on Comedy Central's 
often puerile animated series "South 
Park." "It couldn't be more straight -on 
in terms of Metallica demographics," 
says Cohen. "We're doing a promotion 
on `South Park's' Web site as well." 

In addition to initial plans for the 
launch of the record, Elektra will con- 
tinue to push the album long after its 
release. "We're holding a lot of ammo 
until the first quarter of next year," 
says Cohen. "We have to work this rec- 
ord without a band on tour until next 
year sometime; we have an eight - to 12- 
month plan." 

Metallica will return to the road in 
March, when it tours the Pacific Rim. 
It will hit the States in the summer. 

However, Ulrich warns that the band 
that once seemed to live on the road is 
trying to slow the pace a little. "I love 
playing the shows and the energy and 
the vibe, but the other 22 hours of the 
day I'm starting to fucking hate," he 
says. "Touring is becoming something 
where we're going to be a little more 
selective. It doesn't mean we're going 
to stop touring. We'll still be one of the 
most live playing acts, we're just going 
to cut it down a little bit." 

VIRGIN MEGASTORE 

VIRGIN MEGASTORE IS NOW HIRING 

STORE MANAGER - TIMES SQUARE, NEW YORK 

STORE MANAGER - UNION SQUARE, NEW YORK 

Virgin Megastore, the world leader in music, movies, multi- 

media and book retailing seeks two of the top management 

individuals in our industry to guide the World's #1 
Entertainment Retail Location - Virgin Megastore Times Square 

and the soon to open 65,000 sq. foot Virgin Megastore Union 

Square - New York. 

Overseeing all aspects of purchasing, operations, market 
profile, staff management and development, this individual 
will guide the success of one of the largest stores of their 
kind in the world. 

Virgin Megastore offers a comprehensive salary and bene- 

fits package. Send or fax resume, salary history and 

desired starting salary to: Virgin Entertainment Group, Attn. 
BB, 4751 Wilshire Blvd., Los Angeles, CA 90010. Fax: 

213.937.1416. 

MEGASIGGE 
MUSIC 4MUVIESMUIIIMEMAMUME 

LOS ANGELES NEW YORK SAN FRANCISCO COSTA MESA BURBANK ONTARIO 

VANCOUVER SACRAMENTO LONG ISLAND LAS VEGAS ORLANDO 

COMUNG SOON : UNION SQUARE DALLAS PHOENIX 
NEW ORLEANS DENVER BOSTON MIAMI 

O N E STORE. I N F I N I T E P O S S I B I L I T I E S . 

Logo Tattoos!! 
1000 Tempoiarj Tattoos 

with your _ogo, 
Just $119.00 !!! 

or 
2000 Tattoos. Jus- S299.00!! 

(CA add 7.2e. sales tax) 

plus $10.00 LSA Shlaping 

525.00 International Shopping 

Customized! 
Full Color! 2" X 2 "! 

Looks Real Easy on, Easy off 
Completely Safe 

Send your sized, color logo, 
TM, artwor <, etc. 

along with a company 
P.O., Amex Visa / MC #, 

money order or check 
(payable ii Us dollars, 

drawn on a US bank) to: 

Calico: 3000 Alamo Dr., #201 Vacaville, CA 95687 USA 
Tel: 707/448 -7C72 Fax: 707/446 -8273 

Allow 4 -6 weeks for delivery. Rush Available 
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BILLBOARD'S H E AT S E E K E R S. ALBUM CHART 

w g ¢ 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® 
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ","'I 

ARTIST NOVEMBER 1, 1997 
TITLE 

LABEL & NUMBER/DISTRIBUTfNG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

1 17 

* * * NO. 1 * * * 
ROBYN RCA 67477 (10.98/16.981 ROBYN IS HERE 

® 4 8 CREED WIND -UP 13049 (10.98/15.98) MY OWN PRISON © 3 14 MICHAEL PETERSON REPRISE 46618/WARNER BROS. (10.98/16.98) MICHAEL PETERSON O 6 4 ALEJANDRO FERNANDEZ SONY LATIN 82446/SONY (9.98 EQ/14.98) ME ESTOY ENAMORANDO 

5 5 21 OUR LADY PEACE COLUMBIA 67940 (10.98 EQ/16.98) CLUMSY 

6 2 23 LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 

7 7 4 SOMETHIN' FOR THE PEOPLE WARNER BROS. 46753 (9.98/15.98) THIS TIME ITS PERSONAL 

® 12 18 BLINK 182 CARGO 11624* /MCA (8.98/12.98) DUDE RANCH 

9 9 4 THE KINLEYS EPIC 67965 (10.98 E0116.98) JUST BETWEEN YOU AND ME 

10 8 3 NEXT ARISTA 18973 (10.98/15.98) RATED NEXT 

11 10 6 CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.9W LET ME IN 

12 11 34 SNEAKER PIMPS CLEAN UP 42587NIRGIN (10.98/15.98) BECOMING X 

13 15 24 ALLURE TRACK MASTERS/CRAVE 67848* /EPIC (10.98 EQ/16.98) ALLURE 

® 23 42 BARENAKED LADIES REPRISE 46393/WARNER BROS. (10.98/16.98) ROCK SPECTACLE 

15 16 3 SAM SALTER LAFACE 26040 /ARISTA (10.98/15.98) IT'S ON TONIGHT 

16 18 2 MARCO ANTONIO SOLIS FONOVISA 514 (10.98/16.98) MARCO 

11 11 12 98 DEGREES MOTOWN 530796* (6.98/10.98) 98 DEGREES 

18 14 14 TRIO CHRONICLES 536205 /MERCURY (10.98 E0116.98) DA DA DA 

19 13 63 JACI VELASQUEZ MYRRH/WORD 67823/EPIC (10.98 EO/15.98) HEAVENLY PLACE 

2D NEW YVETTE MICHELE LOUD 67487* /RCA (10.98/16.98) MY DREAM 

21 20 28 DAFT PUNK SOMA 42609 *VIRGIN (10.98/16.98) HOMEWORK ® 24 3 CRISTIAN ARIOLA 52205/BMG (9.98/15.98) LO MEJOR DE MI 

23 21 9 JIMMIE'S CHICKEN SHACK ROCKET 540724/A &M (8.98/10.98) ...PUSHING THE SALMANILLA ENVELOPE ® 29 8 DIANA KRALL IMPULSE! 233 /GRP (16.98 CD) LOVE SCENES ® 40 2 ANDREA BOCELLI PHILIPS 539207 (10.98/16.98) ROMANZA 

The Heatseekers chart lists the best- selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi- 
ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is 
available. O Albums with the greatest sales gains. © 1997, Billboard /BPI Communications. 

26 22 6 FOREST FOR THE TREES DREAMWORKS 50002/GEFFEN (10.98/16.98) FOREST FOR THE TREES 

27 25 36 LESS THAN JAKE CAPITOL 37235 (6.98/9.98) LOSING STREAK 

28 28 4 STEREOLAB ELEKTRA 62065/EEG (10.98/16.98) DOTS AND LOOPS 

29 30 14 CHARLIE ZAA SONOLUX 82136/SONY DISCOS (8.98 EQ/14.98) SENTIMIENTOS 

30 32 21 BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING 

31 27 7 TALK SHOW ATLANTIC 83040/AG (10.98/16.98) TALK SHOW 

32 36 20 THE SUPERTONES BEC 17401 (10.98/15.98) SUPERTONES STRIKE BACK 

33 26 3 I I TRU MO THUGS 1582/RELATIVITY (10.98/15.98) A NEW BREED OF FEMALE 

® RE -ENTRY OLIVE RCA 67507 (10.98/16.98) EXTRA VIRGIN 

35 34 16 LIMP BIZKIT FLIP 90124/INTERSCOPE (8.98/12.98) THREE DOLLAR BILL, Y'ALL 

36 31 20 BUCK -O -NINE Tyr 5760* (10.98/16.98) TWENTY -EIGHT TEETH 

37 19 11 RICH MULLINS REUNION 16205 /ARISTA (9.98/15.98) SONGS 

38 41 6 INDIA RMM 82157 (9.98/14.98) SOBRE EL FUEGO 

39 46 4 HOT BOYS CASH MONEY 9614 (10.98/17.98) GET IT HOW U LIVE!! 

40 35 18 CHRIS RICE ROCKETOWN 1528/WORD (10.98/15.98) DEEP ENOUGH TO DREAM 

41 RE ENTRY CORNERSHOP LUAKA BOP 46576/WARNER BROS. (15.98 CD) WHEN I WAS BORN FOR THE 7 TH TIME 

42 39 4 GEOFF MOORE & THE DISTANCE FOREFRONT 25175 (10.98/16.98) THREADS 

43 38 16 CLAY CROSSE REUNION 10005 /JIVE (10.98/15.98) STAINED GLASS 

44 33 6 THE GAITHER VOCAL BAND SPRING HILL 25407 (10.98/15.98) LOVIN' GOD & LOVIN' EACH OTHER 

45 37 4 SOUTHERN CULTURE ON THE SKIDS DGC 25154 /GEFFEN (10.98/16.98) PLASTIC SEAT SWEAT 

46 43 IS KATHY TROCCOLI REUNION 10003 /JIVE (10.98/15.98) LOVE AND MERCY 

Ca) RE -ENTRY RONAN HARDIMAN PHILIPS 533757 (10.98/17.98) MICHAEL FLATLEY'S LORD OF THE DANCE 

® NEW PFR SPARROW 51631 (10.98115.98) THE LATE GREAT PFR 

49 48 29 " K'S CHOICE 550 MUSIC 67720/EPIC (10.98 E0116.98) PARADISE IN ME 

§D RE -ENTRY RAHSAAN PATTERSON MCA 11559 (9.98/12.98) RAHSAAN PATTERSON 

P O P Li U P I S I NJ S 
BILLBOARID'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART BY DOUG REECE 

REVUE REVIEW: Royal 
Crown Revue, whose last 
album, "Mugzy's Move," 
peaked at No. 4 on the Top Jazz 
Albums chart, is back in action 
with its new live Warner Bros. 
set, "Caught In The Act." 

Hear No Evil. Factory/ 
Chingon /Interscope has a 
potential hit on its hands 
with "Sugar Cane," the first 
single from Manchester, 
England act Space Mon- 
keys. The song, from the 
group's forthcoming 1998 
release, "The Daddy Of 
Them All," has a stylish, 
dance -rock vibe that winds 
its way through the album. 
Modern rock WLUM Mil- 
waukee anchors airplay. 

The swingin' septet, which 
debuts at No. 22 on the Pacific 
Regional Roundup this issue, 
will take its show slightly east 
as of Saturday (1) for a resi- 
dency at the Las Vegas Desert 
Inn. The band plays six nights 
a week in the lounge there until 
Jan. 3, 1998. 

Also, a clip for the band's 

new single, "Barflies At The 
Beach," made it on MTV's "120 
Minutes" program. 

H EAD TRIP: On Oct. 21, 
Tommy Boy rereleased 
Prince Paul's "Psychoanaly- 
sis (What Is It ?)," formerly on 
WordSound. 

The rapper's solo debut fea- 
tures the same sort of perverse 
comic sketches that, as a pro- 
ducer, he infused into such 
albums as De La Soul's "3 
Feet High And Rising." 

This new release 
features three new 
tracks, as well re- 
mixes by Dr. Octa- 
gon's equally freaky 
Dan The Automa- 
tor. 

KEEP TRUCKI N' : 

Landslide Rec- 
ords act the Derek 
Trucks Band be- 
gins opening dates 
for the Allman 
Brothers Nov. 4 in 
New York. 

The self -titled de- 
but from the band, 
which is fronted 
by the 18- year -old 
nephew of Allman Brothers 
Band drummer Butch 
Trucks, was released Oct. 21. 

Produced by multiple -Gram- 
my winner John Snyder, the 
album features Trucks' accom- 
plished slide guitar work on 
original material and classics 
by such legendary artists as 
Miles Davis and John Col- 
trane. 

Mariachi Madness. Seventeen - 
year -old mariachi phenomenon 
Nydia Rojas is back with her 
sophomore album on Arista/Latin, 
"Florecer." Rojas, who perked up 
ears last year with "La Número 
Uno," a mariachi version of the 
Blondie hit "The Tide Is High," 
again goes for a poppier mariachi 
sound with cuts like album single 
"Que Te Vaya Bien." "Florecer" 
bows Tuesday (28). 

REGIONAL HEATSEEKERS NO, ls 

MOUNTAIN 
Michael Peterson, Michael Peterson 

J 

Trucks has already con- 
tributed to albums like Junior 
Wells' "Come In This House." 

More recently, he backed 
Clarence "Gatemouth" 
Brown and the late Johnny 
Copeland on House Of Blues 
Records' Rolling Stones trib- 
ute, "Paint It Blue." 

FU ACTION: Mammoth Rec- 
ords act Fu Manchu is begin- 
ning to generate heat for its 
new release, "The Action Is 
Go." 

NORTHEAST 
Opie & Anthony, Opie &Anthony's Demented World 

EAST NORTH CENTRAL 
Robyn, Robyn Is Here 

In 
WEST NORTH CENTRAL 

Michael Peterson, Michael Peterson 

IT PACIFIC 
Alejandro Fernandez, Me Estoy Enormorando 

MIDDLE ATLANTIC 
Yvette Michele, My Dream 

f 
SOUTH ATLANTIC 

Alejandro Fernandez, Me Estoy Enormorando 

SOUTH CENTRAL 
Creed, My Own Prison 

T H E R E G I O N A L R O U N D U P 

Rotating top 10 lists of best -selling itles by new and developing artists. 

EAST NORTH CENTRAL SOUTH ATLANTIC 
1. Robyn Robyn Is Here 1. Alejandro Fernandez Me Estoy Enomorando 
2. Michael Peterson Michael Peterson 2. Creed My Own Poson 
3. Our Lady Peace Clumsy 3. Somethin' For The People This lime ICs Personal 
4. Creed My Own Prison 4. Cristian Lo Mejor De Mi 
5. Barenaked Ladies Rock Spectacle 5. Charlie Zaa Sentimientos 
6. Lee Ann Womack Lee Ann Womack 6. Robyn Robyn Is Here 
7. Somethin' For The People This Time ICs Personal 7. Michael Peterson Michael Peterson 
8. Chely Wright Let Me In 8. Next Rated Next 
9. Rahsaan Patterson Rahsaan Patterson 9. Lee Ann Womack Lee Ann Womack 

10. Next Rated Next 10. Sam Salter ICs On Tonight 

The Orange Coun- 
ty, Calif. -based band, 
which has also 
released material on 
hip L.A. -based indie 
Bong Load, will 
appear on the cover 
of BAM in November 
and is also scheduled 
to be profiled in 
The Los Angeles 
Times. 

A clip for the 
band's first single, 
"Evil Eye," whose 
concept is taken from 
vintage film "Over 
The Edge," will bow 
in November. 

RISING: H.O.L.A. 
recording artist Veronica 
made inroads on the Hot R &B 
Singles and Hot Dance 
Music /Club Play charts this 
summer with her Craig Mack 
collaboration "No One Else But 
You" from the "BAPS" sound- 
track. She returns with "Rise," 
the title track from her debut 
album due Tuesday (28). 

The song and its video have 
found their way onto main- 
stream R &B station KMEL 
San Francisco and BET, 
respectively. 

ROADWORK: Guardian Rec- 
ords Catie Curtis, whose self- 

The Twynns. Peggy and 
Patsy Lynn, twin daughters 
of Loretta Lynn, continue to 
follow in their mom's foot- 
steps. After various solo and 
band projects, the siblings 
have paired for a self -titled 
Reprise album, which bows 
in early '98. Anticipation is 
building after the warm 
reception for the duo's first 
single, "Nights Like These." 
A clip for the song is airing 
on CMT, and several coun- 
try stations have jumped 
ahead of the song's official 
impact date. The Lynns per- 
form on "Crook & Chase" 
Monday (27). 

titled sophomore album came 
out Oct. 7, opens for Jonatha 
Brook in November. "Catie 
Curtis" was produced by the E 
Street Band's Roy Bitten, 
who also contributed piano, 
organ, accordion, and vocals. 
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HELP 
YOUR 
BABY 

TAKE 
ITS 
FIRST 
STEPS 

Billboard's Heatseekers Program 
Big plans for your baby's future? Forget the Formula. 

Let Billboard push your up- and -coming acts irrto world view. 

We offer full -page, color and b &w ads p-orr (trig Heatseek3r 

acts at a significant savings off the orignai rate. 

Your baby will ride on the shoulders of Bilboari's readership 

of worldwide industry decision makers. 

Start planning for your baby's future 
by investing in Billboard. 
Contact your Billboard Representative for lire information: 

N.Y.: (212) 536 -5004 

NASHVILLE: (615) 321 -4294 

L.A.: (213) 525 -2307 

UK/EUROPE: 011 -44- 171 -323 -6686 
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R &B 
ARTISTS & MUSIC 

K -Ball `On Her Way' To R &B Fame 
WB Artist To Get Boost From Immature Tour 

BY SHAWNEE SMITH 

NEW YORK- Executives at Warner 
Bros. are hoping that having friends in 
high places will pay off for Kelli Ball, 
who records under the name K -Ball. 
The label is promoting the singer's 
debut set, "On My Way," due Nov 11, 
by sending her out on the road as the 
opening act for Immature's tour, which 
begins Nov 14. 

"It is fortunate [that] K -Ball is in the 
Immature camp," says Warner Bros. 
senior VP of promotion and marketing 
for black music (U.S.) A.D. Washing- 
ton. Both acts are managed by Chris 
Stokes, and Ball was a background 
singer on the MCA group's last tour. 

"[The tour] is an excellent opportu- 
nity to get her in and out of markets 
we may not have had access to other- 
wise," says Washington. The tour will 
hit such key cities as New York, Chica- 
go, Los Angeles, Atlanta, and Wash- 
ington, D.C. 

On the tour, Ball will do radio, retail, 
and press in each city to reach older 
demos that may not be interested in 
Immature. In addition, she will begin a 
promo tour when the concert trek 
ends. 

"Right now she has the opportunity 
to go out and let people know in ad- 
vance she is gonna be [performing at 
the concert], and even if people can't 
come to the show, they [will] know her 
name, and it will give her some kind of 
market permanency," Washington 
says. 

Coming out of the gate strong is 
proving to be one of Ball's recurring 
themes. Having no prior songwriting 
experience, she co -wrote three songs 
on "On My Way" and was the inspira- 
tion behind several others, including 
the first single, "Keep It On The 
Upside." 

"Most of the lyrics on the album 
[that manager] Chris [Stokes] wrote 
came from conversations we had," Ball 
says. 

"He would just start me talking 
about life, love, family, or current 
events ... [then he'd] write stuff down 
and tell me, 'Go in the studio. We've got 
your song.' I'd get in the booth, and 
he'd start feeding me lines that I said, 

and it just all clicked. I never knew it 
was that easy." 

Ball co -wrote "Oh Baby (Come My 
Way)," "Love Matters," and "How I 
Feel" in a similar manner. She is also 
already dabbling in production for 
upcoming act Tilt and is learning how 
to direct videos. 

"Whenever [Chris] learns some- 
thing, he teaches 
it to us," Ball says. 
"He directed my 
video, and [at cer- 
tain points] he 
would stop and 
take the time to 
show us different 
things, like how to 

BALL pan. I don't know 
too many people 

in the industry who tell their artist 
what they are doing and how it will 
benefit them." 

Serviced to radio and video outlets 
in early September, "Keep It On The 
Upside" is a funk- and R &B- tinged 
pop single. The remix clip, which fea- 
tures rapper Daz Dillinger, went to 
outlets Oct. 10. 

"I didn't want to limit myself to one 
kind of sound," says Ball. "['On My 
Way] has some hip -hop, some R &B, 
some ballads, and pop. It has a little 
bit of everything, to make sure every- 
one has their tastes fulfilled." 

The musical diversity on "On My 
Way" is reflective of Ball's influences, 
which include Patsy Cline, Charlie 
"Bird" Parker, Sarah Vaughn, 
Beethoven, and various hip -hop and 
R &B artists. 

"My father is a music connoisseur, 
he did some blues recordings, and my 
mom did the chitlin' circuit. [They] 
taught me to never limit myself." 

During early promotion on her sin- 
gle, however, the name "K -Ball" 
seemed to limit her appeal, as many 
retail and radio executives assumed 
she was a rap artist. 

"When we first serviced a flier on 
her without a picture, people thought 
she was a rapper and were not so ami- 
cable," says Washington. "But once 
they were serviced with [postcards 
and flats] with her picture, many peo- 
ple changed their attitude." 

Showcase On The Horizon. RCA artist Vanessa Rubin recently performed 
songs from her current set, "New Horizons," at the Cache Cache club in New 
York. On hand for the event, from left, were Kevin Evans, senior VP, black music 
division, RCA Records; Rubin; and Bob Jamieson, president, RCA Records. 

As a result, most of the promotional 
material will bear Ball's visually 
appealing image, but Washington 
insists that the label is not pushing her 
as a sex symbol. "Everything we are 
doing shows her in her natural light. 
She just happens to be an attractive 
lady" 

With the concert tour just around 
the corner, Washington says other 
promo plans will be decided as the tour 
develops, but Warner Bros. hopes to 
take advantage of every promo oppor- 
tunity it can while Ball is on the road. 

BLACKstreet's Vibe. Interscope recording act BLACKstreet took a break from 
rehearsal for its "Vibe" TV show performance to take a picture with rock vet 
Slash and rapper Jay -Z. Slash and Jay -Z appear on the group's single "Fix." 
The segment aired in September. Pictured onstage, from left, are band mem- 
bers Mark Middleton, Eric Williams, and Teddy Riley; Slash; Jay -Z; and band 
member Chauncey Black Hannibal. 

Live Sets Need A Return To Liner Notes; 
New Comedy Albums Keep It Clean 

This week's column was written by Janine Coveney, man - 
ging editor of R &BAirplay Monitor. 

PLEASE WRITE: The live album phenomenon has hit 
P &B music again, and that's a good thing. Maxwell's 
"Live Unplugged EP" has been well- received; Erykah 
Badu will release a live set in November, as will Kenneth 
"Babyface" Edmonds. 

The "live" aesthetic on record gives the listener the 
pleasant illusion of bearing witness to artistry unfolding 
naturally, without studio artifice. The experience can be 
raw, deeply affecting, satisfying. 

I would like to plea for an addition to the album pack- 
ages: liner notes. Back in the days when vinyl was king, 
informative, intelligent, 
descriptive liner notes could 
elevate the listening experi- 
ence a few notches just for the 
inside info they imparted 
about the artist's personality, 
collaborators, even mood on 
the day(s) the project was 
recorded. What seems to be 
missing from the abbreviated 
packaging of cassettes and 
CDs these days is the idea that 
an album can still be a multi- 
media experience, even with- 
out enhanced CDs. 

Listeners want the essence of the artist not only in 
music, but also in words and pictures. Liner notes can 
make these albums even more of a treasure. 

LAUGH OUT LOUD: African -American comedy has 
been experiencing something of a boom since the emer- 
gence of "Def Comedy Jam" on HBO several years ago; 
however, comedians who can keep their material relatively 
"clean" are few and far between. Now two comics have 
released new albums aimed directly at the African -Amer- 
ican family market. 

Steve Harvey is best known as the host of the syndi- 
cated "Showtime At The Apollo" talent showcase in New 
York and the star of his own eponymous sitcom on the 
WB, in which he plays a put -upon high school teacher. He 
previously starred in "Me And The Boys," another sitcom. 
The Cleveland native has done stand -up across the coun- 
try and spent a short time as morning host on Chicago's 
WGCI -FM. 

"Steve Harvey Live ... Down South Somewhere," 
released on the T- Neck /Island Black Music label, show- 
cases Harvey's storytelling skills as he lightly describes 
the telling differences between the races and tries to 
break down the real battle of the sexes. Harvey's down - 
to -earth yet irreverent style, all done without vulgarity, 
continues to make him a favorite. And yes, T -Neck is the 
old Isley Brothers imprint, revived at Island Black Music, 
where the Isleyy Brothers are now signed. 

The 
Rhythm 
and the 
Blues 

Mixing comedy with gospel messages and music is cer- 
tainly a unique approach, and that's the road taken by 
newcomer Jonathan Slocumb on his Warner /Alliance 
release, "Laugh Yo'Self 2 Life." A former choir director 
and concert master with a degree in mass communica- 
tions from Oakwood College, Slocumb realized he could 
make people laugh without resorting to scatology. 

He began opening for several top gospel acts, includ- 
ing Daryl Coley, the Winans, the Clark Sisters, Take 
6, Fred Hammond, and Kirk Franklin, as well as secu- 
lar artists the O'Jays, the Whispers, After 7, and Toni 
Braxton, among others. He has made guest appearances 
on TV sitcoms and co- hosted awards events like gospel's 

Stellar Awards and the fund- 
raising Lou Rawls' Parade of 
Stars. 

On this album, recorded live 
in Atlanta around Mother's Day, 
Slocumb professes his faith and 
love for African -American 
women, pokes gentle fun at 
some of the church's stock 
characters, and skewers the 
family, breaking into song back- 
ed by a live band at points in 
between. Nothing too heavy or 
satirical, just lighthearted fun. 

BEATS & PIECES: Plaything Music, the publishing arm 
of management firm Shankman DeBlasio Melina Inc. 
(SDM), has acquired Felton Pilate's Felstar Music cata- 
log and signed a long -term co- publishing deal with Pilate 
for his future output. 

The Felstar music catalog contains more than 135 
recorded titles by the group Con Funk Shun, including 
"Shake And Dance With Me," "Ffun," "Love's Train," 
"(Let Me Put) Love On Your Mind," and others. 

Felstar also has a cover of "Love's Train" on the Dru Hill 
album; interpolations of other Con Funk Shun tunes appear 
on the "Booty Call" and "Gang Related" soundtrack al- 
bums. SDM is celebrating the seventh anniversary of the 
launch of its publishing group, which includes the Play- 
thing, Playhard, Playfull, and Music Pieces companies, 
holding copyrights on tunes by Toni Braxton, K -Ci & JoJo, 
Gyrl, Earth Wind & Fire, Mark Morrison, and others. 

A number of hip -hop and R &B artists are contributing 
tracks to "Jive's Unreleased Masters For The Children's 
Health Fund (Vol. 1)" album, due in stores Nov 25. The 
set includes "Gotham City Remix" by R. Kelly; a Big 
Baby remix of "Don't Wanna Be A Player" by Joe; "It's 
Yours" by A Tribe Called Quest; and tracks by Shaquille 
O'Neal, E -40, Marc Dorsey, B- Legit, KRS -One, Ima- 
jin, and Kaleef. Proceeds will go to the Children's Health 
Fund, which provides primary care to more than 40,000 
homeless and indigent children through 11 programs 
across the U.S. 
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the Notorious B.I.G. The set will fea- 
ture unreleased basement demos from 
before the days of "Ready To Die," the 
slain rapper's classic debut from 1994; 
tracks, such as "Dreams," that were 
previously only available on DJ -only 
vinyl discs; and extended versions of 
past hits, such as "My Downfall" and 
"Who Shot Ya ?" The collection, put 
together by Bad Boy A &R director 
Deric "D -Dot" Angelettie and Bad 
Boy director of production Dan Evans, 
will be narrated by Sean "Puff 
Daddy" Combs. It is due in spring of 
'98. 

Fbr anyone wondering about the where- 
abouts of Kwamé -the talented rapper 
who used to be dównwith Hurby Luvbug, 
writing and co-producing for Salt 'N Pepa 
and Kid 'N Play as well as himself, and 
whose fashion statements were filled with 
polka dots-here's the skinny. He has pro- 
duced two tracks for Negro League, a 
seven - member rap act on Mariah Carey's 
Sony- distributed Crave Records, and is 
supervising most of the cuts for a fledgling 
female rhymer named Chocolate. He's also 
negotiating a solo deal with several labels. 

"Most of the tracks I'm working with 
have a jazzy -type feel," says Kwamé, 

who grew up interacting with such 
musical greats as Lionel Hampton, 
Abdullah Ibrahim, and Stevie Won- 
der. "The vibe is either something you 
can get up and dance to or sit back and 
cool out to. I'm not into using loops. I 
play piano, drums, keyboards, guitar, 
and some brass." 

Besides making music, Kwamé has 
been working with underprivileged 
youth, spearheading a lecture series 
and conservatory at New York's Lin- 
coln Center. He has been taking the 
youngsters on field trips and teaching 
them about such things as music appre- 

ciation. He's seeking assistance from 
anyone (managers, A &R staffers, pro- 
motion people, etc.) wishing to donate 
their time and experience. Kwamé can 
be reached at 212 -613 -0957. 

Ron G, the New York mix -tape king, 
is developing quite a strong reputation 
as a producer of original tracks. Cur- 
rently, he's represented on Billboard's 
Hot R &B Singles chart by Lost Boyz' 
"Me And My Crazy World," and 
upcoming productions include jams for 
Motown's miss Jones ( "You Gonna 
Make Me Love Somebody Else "), 
Undeas /Big Beat's Lil' Cease, MCA's 

Nu Child, and Epic's Uncle Sam. 
On Oct. 14, after completing another 

installment of the long -running "Hank 
Love & 1/2 Pint" show on WNWK New 
York, 1/2 Pint, who is also a featured 
host on WQHT New York's "Future 
Flavas" with Marley Marl and Pete 
Rock, sustained non -life -threatening 
injuries in a car accident on New York's 
West Side Highway. He's at home recu- 
perating, and we here at the Rap Col- 
umn wish him a speedy recovery. Get 
well cards should be sent to Majestic 
Control, 250 W. 57th St., New York, N.Y. 
10019. 
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are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross - 
referencing exact times of airplay with Arbitran listener data. This data is used in the Hot R &B Singles chart. 
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TITLE 
ARTIST 'IABEI./PROMOTION LABEL) 

16 

* * NO.1 * * 
YOU MAKE ME WANNA... 
USHER (tAFACE. ARISTA) Q wkç at No. 1 

4 

6 

7 

3 

4 

2 

7 

5 

6 

12 

12 

25 

13 

PUT YOUR HANDS WHERE MY EYES COULD SEE 

BUSTA RHYMES( ELEKTRNEEG) 

MY LOVE IS THE SHHH! 
SOMETHIN FOR THE PEOPLE FEAT. TRINA Si TAMARA IWB) 

EVERYTHING 
MARY J. BLIGE (MCA) 

WHAT ABOUT US 
TOTAL (LAFACE/ARISTA) 

9 4 SEASONS OF LONELINESS 
BOYZ II MEN (MOTOWN) 

3 

x 

Ó 

3 
TITLE 
ARTIST (LABEL/PROMOTION LABEL) 

® 53 5 THEY LIKE IT SLOW 
H -TOWN (RELATIVITY) 

39 37 31 THE SWEETEST THING 
REFUGEE CAMPALISTARS FEAT. LAURIN HILL (COLUMBIA) 

48 6 
I MISS MY HOMIES 
MASTER P FEAT. PIMP C ANOMIE SHOCKER (NO UMIO 

41 29 16 
BIG BAD MAMMA 
FOXY BROWN FEAT. DRU HILL MOLATONDEF JAM) 

42 43 3 FEELIN' INSIDE 
BOBBY BROWN (MCA) 

43 45 18 I'LL DO ANYTHING/I'M SORRY 
GINUWINE (550 MUSIC/EPIC) 

44 40 8 M81 Tql CKL ON 1Fr816F1HI1S MBI I COLE RMMf 
LUTHER VANDROSS (LV/EPIC) 

8 GOT 'TIL IT'S GONE 
JANET (FEAT. CI-TIP AND JONI MITCHEW MRGIN) M M ï 50 9 

BACKYARD BOOGIE 
MACK 10 (PRIORITY) 

8 8 

9 9 

14 

22 

12 

10 

NEVER MAKE A PROMISE 
DRU HILL (ISLAND) 

YOU SHOULD BE MINE (DONT WASTE YOUR TIME) 
BRIAN MCKNIGHT FEAT. MASE (MERCURY) 

BUTTA LOVE 
NEXT (ARISTA) 

46 44 10 HOW YA DO DAT 
MASTER P FEAT YOUNG BLEED AND CLOC (NO UMICA 

47 49 32 NEXT LIFETIME 
ERYKAH BADU (KEDAR/UNIVERSAL) 

4a 63 3 BUTTERFLY 
MARIAN CAREY (COLUMBIA) 

11 

® 
10 

21 

13 12 

14 24 

6 

7 

8 

4 

PHENOMENON 
LL COOL J (DEF JAM/MERCURY) 

SOCK IT 2 ME 
MßY I,ÆDEAEANCR BLJOTT FEAT. DA BRAT FASPAISTWG) 

FEEL SO GOOD 
MASE (BAD BOY /ARISTA) 

WE'RE NOT MAKING LOVE NO MORE 
DRU HILL (LAFACE/ARISTA) 

49 41 30 G.H.E.T.T.O.U.T. 
CHANGING FACES (BIG BEAT /ATLANTIC) 

50 36 21 NOT TONIGHT 
LIL' KIM (UNDEAS/TOMMY BOY /ATLANTIC) 

51 51 3 SKY'S THE LIMIT 
THE NOTORIOUS KEG. (FEAT. 112) (BAD BOY /ARISTA) 

52 52 34 
I BELONG TO YOU (EVERYBME I SEE YOUR FACE) 
ROME (GRAND JURY /RCA) 

15 

16 

17 

18 

13 

15 

17 

16 

16 

29 

24 

11 

THE LOVE SCENE 
JOE (JIVE) 

MO MONEY MO PROBLEMS 
THE NOTO1&OUS BLG. (FEAT. RIFF DADDY & WSD (BAD BOY) 

I CAN LOVE YOU 
MARY J. BLIGE (MCA) 

OTHERSIDE OF THE GAME 
ERYKAH BADU (KEDARNNIVERSAU 

20 9 
ALL CRIED OUT 
ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) 

20 19 26 ITS ALL ABOUT THE BENJAMINS 
PUFF DADDY & THE FAMILY (BAD BOY /ARISTA) 

21 11 12 
HONEY 
MARIAN CAREY (COLUMBIA) 

53 46 11 
HAPPINESS 
VANESSA WILLIAMS (MERCURY) 

67 2 A DREAM 
MARY J. BEIGE (ARISTA) 

56 23 I'LL BE MISSING YOU 
PUFF DADDY &FAITH EVANS (FEAT. 112) (BAD BOP 

56 39 16 AFTER 12, BEFORE 6 
SAM SALTER (LAFACE/ARISTA) 

M 57 3 SUNSHINE 
JAY -Z FEAT. BASYFACEAND FOXY BROWN (ROCAMEUN 

58 55 3 
BREAKDOWN 
MARIAN CAREY (COLUMBIA) 

MI 75 2 
DANGEROUS 
BUSTA RHYMES (ELEKTRNEEG) 

Q 22 

23 18 

® 26 

Q 27 

® 33 

® 30 

12 
I CARE 'BOUT YOU 
MILESTONE (LAFACE/ARISTA) 

13 BEEN AROUND THE WORLD 
PUFF DADDY & THE FAMILY (BAD BOY / ARISTA) 

60 62 2 
MONEY TALKS 
LIL' KIM (FEAT. ANDREA MARTIN) ( ARISTA) 

I® 10 2 A SONG FOR MAMA 
BOYZ II MEN (LAFACE/ARISTA/MOTOWN) 

5 
MY BODY 
LSG (EASTWEST/EEG) 

62 - 5 STEPS 
DRU HILL (ISLAND) 

20 LOVIN' YOU TONIGHT 
THE NOTORIOUS B.I.G. (FEAT. R KELLY) WHO BOY) 

5 
THE ONE I GIVE MY HEART TO 
AALIYAH (BLAC7GROUND /ATLANTIC) 

35 FOR YOU 
KENNY LATTIMORE (COLUMBIA) 

28 23 

29 25 

31 

27 

10 

4 

STOMP 
GOD'S PROPERTY (B- RITE/INTERSCOPE) 

YOU ARE THE ONLY ONE 
GOD'S PROPERTY (B- RITE/JNTERSCOPE) 

R U READY 
SALT -N -PEPA (RED ANT /LONDON/ISLAND) 

31 32 16 UP JUMPS DA BOOGIE 
MA000 AND TIMBVAND (&A(XGRWNFATLANTIC) 

63 - TYRONE 
ERYKAH BADU (KEDAR/UNIVERSAL) 

64 54 8 FIRM BIZ 
NM, FOXY BROWN AZ (EAT. DAWN ROBINSON) (AFIB&NIN) 

65 64 7 
TOO GONE, TOO LONG 
EN VOGUE (EASTWEST/EEG) 

66 59 17 DO YOU LIKE THIS 
ROME (GRAND JURY/RCA) 

GIVE UP THE GHOST 
IMMATURE (MCA) 

68 58 8 WE JUST WANNA PARTY WITH YOU 
SNOOP DOGGY DOGG FEAT. JD (COLUMBIA) 

TUCK ME IN 
KIMBERLY SCOTT (COLUMBIA) 

35 11 GUANTANAMERA 
WYCLIF JEAN FEAT. REFUGEE ALLSTARS (RUFFHO JS0 70 61 36 CAN WE 

' SWV (JIVE) 

33 28 46 IN MY BED 
DRU HILL (ISLAND) 

34 34 9 
LAST NIGHTS LETTER 
K -CI & JOJO (MCA) 

© - NOTHIN' MOVE BUT THE MONEY 
MIC GERONIMO (BLUNT/TVT) 

12 60 23 WHEN YOU TALK ABOUT LOVE 
PATTI LABELLE (MCA) 

42 8 

47 3 

SHOE WAS ON THE OTHER FOOT 
PATTI LABELLE (MCA) 

LOSE MY COOL 
SWV (FEATURING REDMAN) (RCA) 

37 38 7 
IF I COULD TEACH THE WORLD 
BONE THIIGSN- HARMONY (RUTHLESSREIATMTY) 

73 66 5 
SPEND THE NIGHT 
RAHSAAN PATTERSON (MCA) 

14 - 2 
DEJA VU 
LORD TARRO & PETER GUNZ (CODEINE) 

I'M NOT A PLAYER 
BIG PUNISHER (LOUD) 

Q Records with the greatest airplay gains. O 1997 Bil board/BPI Communications. 

HOT RIM RECURRENT AIRPLAY 
1 7 5 DIONNE FFA RIS (COLUMBIA) 

2 1 4 DON'T LEAVE ME 
BLACKSTREET (INTERSCOPE) 

3 2 5 
CUPID 

BOY /ARISTA) 

4 9 8 HYPNOTIZE 
THE NOTORIOUS B.I.G. (BAD BOY /ARISTA) 

5 6 32 NO DIGGITY 
BLACKSTREET (FEAT. R. DRE) (INTERSCOPE) 

6 8 20 WHAT 

1 1 MARK MORRSON H(ATLANTIC) 

8 12 10 ERYKAH BADU (KEDAR/UNIVERSAL) 

9 5 8 BIG DADDY 
HEAVY D (UPTOWN/UNIVERSAL) 

10 3 6 TONY 
THINKING 

ONE (MERCURY) 

11 4 35 MAXWELL 
(DON'T EVER WONDER) 

12 10 28 GNUWINE (550 MUSIC./EPIC) 

13 18 36 ONLY 
NOTORIOUS BI.G. (BAD BOY /ARISTA) 

14 15 15 CRUSH ON YOU 
UL KIM FEAT. UL' CEASE (UNDFABBO BEAT/ATLANTIC) 

15 13 32 YOU'RE MAKIN' 
ZEE/ 

HIGH 
TONI BRAXTON (LAFARISTA) 

16 14 6 
I LOVE ME SOME HIM 
TON) BRAXTON (LAFACEJARISTA) 

17 11 3 
5 MILES TO EMPTY 
BROWNSTONE (MJJ/WORK/EPIC) 

18 - 6 JOHN T WANNA 
BE A PLAYER 

19 19 25 ) I CATHN MAKE TSSBE BETTER 

20 - 22 GET HOME 
Bp ¡REE¡MOLATOROEFJAW 

21 23 22 NOBODY 
KEITH SWEAT FEAT. ATHENA CAGE(E1EBORA'FEG) 

22 16 21 DON'T LET GO (LOVE) 
EN VOGUE (EASTWEST/EEG) 

23 25 47 TOUCH ME TEASE ME 
CASE FEAT. FOXY BROWN (SPOILED ROTTENDEF JAM) 

24 17 10 MONICA (ROWDY/WARNER 
MILL 

SUNSET /ATLJwNC) 

25 - 22 THE ISLET BROTHERS (T- NECK/ISLAND) 

Recurrents are tides which have appeared on the Hot R &B Singles 

chart for more than 20 weeks and have dropped below the top 50. 

R &B SINGLES A -Z 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

3 4 SEASONS OF LONELINESS (EMI April, ASCAP/Flyte 
Tyme ASCAP) HL 

28 AFTER 12, BEFORE 8 (Gimme Some Hot Sauce, 
ASCAP/Tabulous, ASCAP/Hit Co. South, ASCAP/Tickle Box, 
ASCAP/E2, ASCAP /A Salt On The Charts, ASCAP/Mo Better 
Grooves, ASCAP/Famous, ASCAP) HL 

88 AIN'T NUTHIN' BUT A JAM TAU. (Mac -man, 
ASCAP/Brownstar, ASCP)VS&S, ASCAP) 

12 ALL CRIED OUT (Careers -BMG, BMVMokojumbi, 
BMI/Zomba, BM)) HL/WBM 

51 ALL OF MY DAYS (FROM SPACE JAM) (Zomba, 
BMI/R.Ketyy, BM)) 

84 ALRIGHT (EMI, BMVEMI Blackwood, BMI/Seventh House, 
BMI) HL 

66 AS WE LAY (Saja, BMI/Lastrada, BM)) 
41 AVENUES (FROM MONEY TALKS) (Intersong, 

ASCAP/Wamer Chappell, ASCAP) HL 
83 BABY, BABY (Olik, BMI/Santron, BMI) 
56 BABY YOU KNOW (Li)' Mob, BMI/Ramal. BMI/Wamer- 

Tamedane, BMI/Keith Sweat, ASCAP) 
23 BACKYARD BOOGIE (WB, ASCAP/Real N Ruff, ASCAP) 

WBM 
36 BIG BAD MAMMA (FROM DEF JAM'S HOW TO BE A 

PLAYER) (Slam U Well, ASCAP/Lil Lu Lu, BMI/Jim Edd, 
BMV712 Stone Ave., BM/EMI Blackwood, BMI/12 & 
Under, BMUlumping Bean LLC, ASCAP /Jelly's Jams L.L.C., 
ASCAP) HL 

65 THE BREAKS (Neutral Gray, ASCAP/Original J.B., 
ASCAP/Funk Groove, ASCAP) 

93 BRING BACK YOUR LOVE (Poetry In Motion, BMI) 
7 BUTTA LOVE (Honey Jars And Diapers, ASCAP/Uh, Oh, 

ASCAP/Yah Yah, ASCAP/Do What I Gotta, ASCAP/WB, 
ASCAP) WBM 

99 CAN'T LET GO (Sony /ATV Songgss, BMVYab Yur, 
BMIBrowntown Sound, BMI/Mlc'L, ASCAP/Sailandra, 
ASCAP /Almo, ASCAP/Wamer Chappell, PRS/WB, ASCAP) 
HLWBM 

53 CAN WE (FROM BOOTY CALL) (Mass Confusion, 
ASCAPNirginia Beach, ASCAP/WB, ASCAP) WBM 

70 CLOSER (Suite 1202, BMI /Jose Luis Gotcha, BMVPercy 
Coles, ASCAP /1 st Golden Fingers, ASCAP/EMI April, 
ASCAP/House Of Champions, ASCAP) 

81 CROOKED GREEN PAPERS (Touchwood, 
ASCAP/Chrysalis, ASCAP) WBM 

59 DEJA VU (Powder Down, BMVMCA) 
76 DISTANT LOVER (Doogie Time, ASCAP/Keep Me Humble, 

ASCAP/Smokin' Sounds, ASCAP) 
48 DJ KEEP PLATIN' (GET YOUR MUSIC ON) (P -Blast 

ASCAP/Zomba ASCAP/MCA) WBM 
94 DO ME BABY (Viking, BMVWillsong, BMI) 
50 DON'T SAY (Sony /AN Songs BMI/Yab Turn, 

Sound, BMI/MCA, ASCAP/Universal, 

ASCAP/Warner 
ASCAP/Personal 

BM) HI/WBM 
Into The Blue, 

57 DON'T STOP THE MUSIC (Virginia Beach, 
ASCAPBlazilicious, ASCAP/Herbilicious, 
ASCAP/Cavilicious, ASCAP) 

33 DO YOU LIKE THIS (Mike's Rap, BMI) 
8 EVERYTHING (EMI April, ASCAP/Flyte Tyme, 

ASCAP/Wamer- Tamerlane, BMVDynatone, 
BMIBeechwood, BMI) HL/WBM 

13 FEEL SO GOOD (FROM MONEY TALKS) (Second Decade, 
BMI/Wamer- Tamerlane, BMI/Foreign Imported, BMI) 

78 FIX (Donril, ASCAP/Zomba, ASCAP/Chauncey Black, 
ASCAP/Smokin Sound, ASCAP/Wu -Tang, BMVBar -Kay, 
BMI/Wamer- Tamedane, BMI/Sugarhill, BMI) WBM 

27 FOR YOU (Colour'd, ASCAP/PSO, ASCAP) WBM 
71 GET IT WET (Stay High, ASCAP/It's All Good!, 

ASCAP/Creator's Way, ASCAP) 
34 G.H.E.T.T.O.U.T. (Zomba, BMVR.Kelly , BMI) WBM 
45 GOTHAM CITY (FROM BATMAN & ROBIN) (Zomba, 

BMI/R.KeI , BMI) WBM 
38 HAVE A LITTLE MERCY (Byte Tyme, ASCAP/EMI April, 

ASCAP) HL 
75 HEAVEN (O.C.D., BM)) 
16 HONEY (Sorry /AN Songs, BMI/Rye, BMVJustin Combs, 

ASCAP/EMI April, ASCAPZomba, ASCAP /Jazz Merchant, 
ASCAP/Steven A. Jordan, ASCAPBobby Robinson, BM)) 
HL/WBM 

31 HOW YA DO DAT (FROM HOW BOUT IT) (Burin Ave., 
ASCAP/WB/0 Itself, ASCAP/Big P, ASCAP/Beats By The 
Pound, ASCAP/Bomb Shelter, ASCAP) 

42 I BELONG TO YOU (EVERY TIME I SEE YOUR FACE) 
(Mike's Rap, BMI) 

22 I CAN LOVE YOU/LOVE IS AU. WE NEED (MCA, 
ASCAP/Ma J. Blige, ASCAP/EMI Blackwood, BMVitodney 
Jerkins, BMI/Undeas, BMI/Wamer- Tamedane, BMV6 th Of 
July, BMVNASHMACK, ASCAP) HL/WBM 

11 I CARE 'BOUT YOU (FROM SOUL FOOD) (Sony /AN 
Songs, BMI/ECAF, BMVFox Film BM)) WBM 

21 IF I COULD TEACH THE WORLD (Ruthless Attack, 
ASCAP/Mo Thug, ASCAP/Keenu, BMI) 

98 IF I HAD YOU (rry /AN Cross Keys, ASCAP/Ninth Street 
Tunnel, ASCAP/Sony /ATV Songs, BMI/Red Tears, 
BMI/Colgems -EMI, ASCAP) 

87 IF IT AIN'T LOVE (FROM SPRUNG) (Seven Eighteen, 
BMI/Iron Will BM)) 

29 I'LL BE MISSING YOU (Magnetic, BMI/Blue Turtle, 
BMI/Illegal, BMI/September Six, ASCAP/Chyna Baby, 
BMI /Janice Combs, BMI/EMI Blackwood, BMI) HL 

24 I MISS MY HOMIES (Burrin Avenue, BMVBig P, BM)) 
79 IMMA ROLLA (Kerason, BM)) 
46 I'M NOT A FOOL (Zomba, BMVHOokman, BMI/Naked 

Soul, ASCAP /Go Speed Go, BM)) WBM 
35 I'M NOT A PLAYER (Let Me Show, ASCAP/Joe Cartegena, 

ASCAP /Jelly Jams, ASCAP /Old Nigga Spirituals, 
BMI/Wamer- Tamedane, BMI) 

61 INFATUATION (Bokie, BMI/Sony /AN, BMI/Yab Yam, 
BMIBrowntown Sound, BMVSony /ATV Tunes, 
ASCAP/Dificolelife, ASCAP) 

39 IN HARM'S WAY (EMI Blackwood, BMI/NB, BMI/Rhett 
Rhyme, ASCAP/Margaret Bell -Byars Designee. BMI) 

32 IN MY BED (Hitco BMVBmwn Lace, BMVLongitude. 
BM/Zomba, BMVStace BMI/Wamer- Tamerlane, 
BMVBoobie -loo, BM)) WBM 

62 INVISIBLE MAN (Banana Tunes, BMI/Stephen A. Kipner, 
ASCAP/Careers -BMG, BMIBubalas, SOCAN/On Board, 
BMI/EMI April, ASCAP) HL 

96 I SAY A LITTLE PRAYER (FROM MY BEST FRIEND'S 
WEDDING) (New Hidden Valley, ASCAP/Casa David, 
ASCAP) HL/WBM 

68 IT'S ALRIGHT (FROM NOTHING TO LOSE) (Chyna Baby 
Music, BMV)anice Combs, BMI/EMI Blackwood, BMI/Baby 
Big. ASCAP/Buddha Max, ASCAP/Perk's, BMI/MCA, BM)) 
HL 

86 IT'S YOURZ (Wu -Tang, BMVCarers-BMG, BM)) 
49 THE JOINT (Paricken, ASCAP/WB, ASCAP/Fourteenth 

Hour, ASCAP/Polygram Int'I, ASCAP/Brown Acid, 
ASCAP/Dust Brothers, ASCAP/Copyright ControVMCA, 
ASCAP) WBM 

77 MSS AND TELL (The Night Rainbow, ASCAP/Brown Girl, 
ASCAP/Mike's Rap BMVMCA, ASCAP/Dre Baby, ASCAP) 

15 LAST NIGHT'S LETTER (EMI April, ASCAP/WN, 
ASCAP/Plaything, ASCAP/Too True, ASCAP/E Two, 
ASCAP/Cord Kayla, ASCAP) HL 

85 LOOK INTO MY EYES (FROM BATMAN & ROBIN) 
(Keens, BMI/MO Thug, ASCAP/Ruthless Attack. 
ASCAP/Dollarz-N- Sense, BM)) 

92 LOVE IS ALL AROUND (Sway Jay, ASCAP) 
eu MAN BEHIND THE MUSIC (Donril, ASCAP/Zomba, 

ASCAP/Sueen Pen, ASCAP/September Six, ASCAP/Peanut 
Butter, ASCAP/Smokio Sounds, ASCAP/tlynatone, 
BMI/Unichappell, BMI) WBM 

37 ME AND MY CRAZY WORLD (LB, ASCAP/EMI April, 
ASCAP/Ron G, BMI) HL 

90 MEN OF STEEL (FROM STEEL) (Shaquille O'Neal, 
ASCAP/WB, ASCAP/Slam U Well, ASCAP /Jelly's Jams 
L.LC., ASCAP/Twelve And Under, BMVlumping Bean LLC, 

ASCAP/Hits From Dá Bong, BMVBMG, BMI) HL/WBM 
19 MO MONEY MO PROBLEMS (Big Poppa, ASCAP /Justin 

Combs, ASCAP/EMI April, ASCAP/Steven A. Jordan, 
ASCAPBemard's Other, ASCAP/Sony, ASCAP/M. Betha, 
ASCAP/Tommy mi, BMI) HL 

5 MY BODY (Toni Robi, ASCAP/2000 Watts, ASCAP) 
2 MY LOVE IS THE SHHH! (Unichappell, BMI /Junkie Funk, 

BMI/Tam -Cat, BMI) HL 

69 NEED YOUR LOVE (Davone Ravone BMI/Tom Bomb, 
BMVYoung Beggah, BMI/Bernard's Other, BMI/Sony/ATV S Pgl, BMI mer-Ta 

edWBMBMI/Motown, 
BMI/Songs 

14 NEVERRGMAKE A PROMISE (Warner-Tamerlane, 
BMIBoobie -Loo, BMO WBM 

97 NEVER. NEVER GONNA GIVE YOU UP (Unichappell, 

Billboard. 

Not ß&B Sin 
Compiled from a national sub-sample of POS (point of 

units sold to SoundScan, Inc. This data is used in th of 
sal 

2 

yO 

3 
TITLE 
ARTIST (LABEVPROMOTION LABEL) 

1 

2 

10 

* * NO. 1 * * 
MY LOVE IS THE SHHH! 
SOMETHIN FOR THE PEOPLE (WR) 2 weds at No 1 

2 11 
YOU MAKE ME WANNA... 
USHER (LAFACE/ARISTA) 

69 2 
MY BODY 
LSG (EASTWEST/EEG) 

4 3 6 
4 SEASONS OF LONELINESS 
BOYZ II MEN (MOTOWN) 

5 5 9 
YOU SHOULD BE MINE (DONT WASTE YOUR TIME) 
BRIAN MCKNIGHT FEAT. MASE (MERCURY) 

6 

0 
9 

10 

a 
14 

© 
16 

4 9 BUTTA LOVE 
NEXT (ARISTA) 

9 5 
THE ONE I GAVE MY HEART TO 
AALIYAH (BLACKGROUND /ATLANTIC) 

6 10 
WHAT ABOUT US 
TOTAL (LAFACE/ARISTA) 

8 10 I CARE 'BOUT YOU 
MILESTONE (LAFACE/ARISTA) 

7 10 ALL CRIED OUT 
ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) 

20 3 SOLI( IT 2l L'Df RAN (BUPA DUPA FLY) 
MISSYI,NSDB,ENICR ELLIOTT FEAT. DA BRAT(FAS!WEST) 

12 5 
THEY LIKE IT SLOW 
H -TOWN (RELATIVITY) 

FEEL SO GOOD 
MASE (BAD BOY /ARISTA) 

10 8 HONEY 
MARIAN CAREY (COLUMBIA) 

14 5 
LAST NIGHTS LETTER 
K -CI & J010 (MCA) 

11 16 
UP JUMPS DA BOOGIE 
MAIJOO AND 11MBALAND (BLACKGROLJNLYATLANIC) 

11 13 9 I MISS MY HOMIES 
MASTER P FEAT. PMP C Nü T)E SHSKER (NO LANT,PIDWTY) 

18 

21 

22 

15 6 EVERYTHING 
MARY J. BEIGE (MCA) 

SO GOOD 
DAVINA (LOUD) 

31 4 TOO GONE, TOO LONG 
EN VOGUE (EASTWEST/EEG) 

21 3 
IF I COULD TEACH THE WORLD 
BONE THUGS -N- HARMONY (RELATIVITY) 

18 7 
AVENUES 
REAM CAN ALL Sr5RSFEAT. BUSNAH KY#WA) META 

23 

24 

25 

26 

17 14 NEVER MAKE A PROMISE 
DRU HILL (ISLAND) 

16 18 NOT TONIGHT 
LIL' KIM (UNDEAS/TOMMY BOY /ATLANTIC) 

19 10 BACKYARD BOOGIE 
MACK 10 (PRIORITY) 

26 12 
THE WAY THAT YOU TALK 
JAGGED EDGE FEAT DA BRAT &JD (SO SO DEBCOI.tNBlN 

27 

28 

29 

30 

24 12 
HAVE A LITTLE MERCY 
4.0 (SAWY/PERSPECTIVE/A&M) 

28 16 GOTHAM CITY 
R. KELLY (JIVE) 

27 14 MO MONEY MO PROBLEMS 
T)E NOR70UA BLG (FEAT. PUFF DADDY & MASD (BAD BOY) 

22 11 
AFTER 12, BEFORE 6 
SAM SALTER (LAFACE/ARISTA) 

31 25 7 
ME AND MY CRAZY WORLD 
LOST BOYZ (UNIVERSAU 

32 

Q 
34 

23 14 DO YOU LIKE THIS 
ROME (GRAND JURY/RCA) 

I'M NOTA PLAYER 
BIG PUNISHER (LOUD) 

32 21 
I'LL BE MISSING YOU 
PUFF DADDY & FAITH EVANS (FEAT. 112) (BAD BOY) 

35 30 8 I'M NOTA FOOL 
IMMATURE (MCA) 

® 36 2 DONT STOP THE MUSIC 
PLAYA (DEF JAM/MERCURY) 

38 2 BABY YOU KNOW 
THE O'JAYS (GLOBAL SOUL/FREEWORLD) 

NOVEMBER 1, 1997 

pies 
e) equipped 
tot R&S Singles 

Saies.. 
key R&D retail stores which report number 

chart. 
SoundScan 

111111 
, 

W Y Z 
O 

3 
w TITLE 

iT M 3 ARTIST (LABEL/PROMOTION LABEL) 

38 33 14 98 S 
INVISIBLE MAN 

OWN) 

(1) 66 2 DI KEEP PLATIN' (GET YOUR MUSIC ON) 
YVETTE MICHELE (LOUD) 

40 34 4 NEVER WANNA LET YOU GO 
ABSOLUTE (DEF JAM/MERCURY) 

® 1 IN HARM'S WAY 
BEBE WINANS (ATLANTIC) 

42 29 15 SOMEONE 
SwV (FEATURING PUFF DADDY) (RCA) 

43 41 12 
MASTER 

YA DO 
BLEED AND CLOG (d0 L&MD 

® 1 CLOSER 
CAPONE -N- NOREAGA (PENALTY/TOMMY BOY) 

45 35 10 WE 
CAN GHEEpDOWN 

MYRON 

® 58 
2 

MAN 
EEENN PEN FFEEAAT. TTEDDDYY RILEY (UU MA NHNTERSCOPU 

41 40 10 DONT SAY 
JON B. (TAB YUM/550 MUSIC/EPIC) 

® 
i 

PHENOMENON 
LL COOL J (DEF JAM/MERCURY) 

49 45 2 
TTVVISTAT(CREATORS WAY/BIG BEAT /ATLANTIC) 

50 46 4 HEAVEN 
NU FLAVOR (REPRISE/WARNER BROS.) 

® 59 6 B THE 
NJ)SS FEAT. BIG PUNISHER &a(SwLYNtMOUTaö 

© 56 9 NEED YOUR LOVE 
BIG BUB FEAT. QUEEN LATIFAH & HFAW D MAR) 

53 44 10 AS WE 
(ONY MERCEDESLAFACE/ARISTA) 

54 39 4 IMMA ROLLA 
MR. MONEY LOC (LOC -N -UP) 

© 73 2 RISE 
VERONICA (H.O.L.AJISLAND) 

® 1 THE BREAKS 
NADANUF FEAT. KURTIS BLOW (REPRISE/WB) 

51 43 7 
CROOKED 

IFFUUSI 
(B 
(BEFORE DAWN/TOUCHWOOD) 

58 53 3 
TRUE TO MYSELF 
ERIC BEND' (WARNER BROS.) 

® 61 8 ITS ALRIGHT 
QUEEN LATIFAH (TOMMY BOY) ®- 1 ALL OF MY DAYS 
CHANGING FACES (FEAT..WY -D(9G BEAT /ATUWII4 

61 42 20 THINGS JUST 
AAIN'T 

THE SAME 

® 2 ALRIGHT 
JAMIROQUAI (WORK/EPIC) 

63 52 8 MEN OF STEEL 
9UGAIE ONEJL ICE MIE B (FRL PEER DJ¢ & IQSOt(LWHl) 

64 37 3 
WORKIN' OUT 
WILLIAM BECTON & FRIENDS (CSI) 

65 54 15 I CAN LOVE YOU/LOVE IS ALL WE NEED 
MARY J. BLIGE (MCA) 

66 51 27 CHANGING 
T.O.U.T. 

HA (BIG BEAT /ATLANTIC) 

®- 33 SMOKE 
cHRISTON (ROC-A- FELUVDEFJAM/MERCLJRY) 

68 70 15 Y I 

SAY 
Y AI 

LITTLE 
PRA 

ER 

99 47 9 YEAH! 
YEAH! YEAH! 

(EPIC) 

70 49 8 KISS AND TELL 
BROWNSTONE (MJJ/WORK/EPIC) 

Il 63 16 
TRAAMKPAE 

G 
ITFT 

BILLY EWRENCEMIgATOPoIIDORA) 

® 3 PIECE OF MY HEART 
SHAGGY (FEATURING MARSHA) (VIRGIN) 

73 50 16 
LOVE WHEN YOU 

(MCA) 

74 14 48 9 COMMON FEAT. 0- INTAY SAVAGE (RELATMTY) 

75 62 3 
DO ME BABY 
WILLIS (VIKING) 

Q Records with the greatest sales gains. O 1997 BillboarcVBP( Communications and SoundScan, Inc. 

BMVSavette, BM)) HL 
64 NEVER WANNA LET YOU GO (FROM DEF JAM'S HOW 

TO BE A PLAYER) (HGL ASCAP) 
26 NOT TONIGHT (FROM NOTHING TO LOSE) (Second 

Decade, BMI/Wamer- Tamerlane, BMVWB, ASCAP) WBM 
67 OFF THE BOOKS (Inkyju, ASCAP/Let Me Show You, BM)) 
10 THE ONE I GAVE MT HEART TO )Realsongs, ASCAP) 

WBM 
18 PHENOMENON (LL Cool 1, ASCAP/Def Jam, ASCAP /Justin 

Combs, ASCAP/EMI April, ASCAP / Ausar, BMVlnterir, 
BMI) 

72 PIECE OF MY HEART (Web IV, BMI/Sloopy II, 
BMI/Unichappell, BMI) HL/WBM 

95 REMINDING ME (OF SEF) (Senseless, BMI/TwiliteTone, 
BMI/Meno, BM)) 

63 RISE (Michael Moody 's Universe, BMI/Jumping Bean LLC, 
ASCAP/3- 19 -51, ASCAP/Rhythm Oueen, ASCAP) 

89 SHOW ME (Little Tanya, ASCAP/Music Corporation Of 
America, ASCAP) 

74 SMILE (N -The Water, ASCAP/Still N -The Water, 
BMVJoshua's Dream, BMVlnterscope Pearl. BMVWamer- 
Tamedane, BMVMusic Corporation Of America, BMI/EMI 

9 
soApril ASCAP/Flyte Tyme, ASCAP) HUWBM 

ck R 2 ME/THE RAIN (SUPA DUPA FLY) (Mass 
Confusion, ASCAP/Virginia Beach, ASCAP/Nickel Shoe, 
BMI/Wadud, BMI/Warner-Tamerlane, BMVThrowin' 
Tantrums, ASCAP /Air Control, ASCAP/EMI April, ASCAP) 
HL/WBM 

30 SO GOOD (Davin, BMVM10, BMVCareers-BMG, 
BMI/Ramecca, BM)) 

40 SOMEONE (Justin Combs, ASCAP/EMI April, ASCAP/Dub's 
World, ASCAP/HGL, ASCAP/Harve Pierre, BMVRhythm 
Bluntz, ASCAP/Price Is Right, ASCAP/MCA, ASCAP) HI 

43 SUNSHINE (Li) Lu Lu, BM/EMI Blackwood, BMVEssential 
Vibe, BMVJanice Combs, BMI/Bobby Robinson, BMVFIyte 
Tyme, ASCAP/EMI April ASCAP) 

80 TAKE IT TO THE STREETS (Ramp, BMVB.KL., BMI/NB, 
BMVSadiyah's, BMI /Annacien. BMIBIue Image, 

17 

73 

25 
52 

20 

44 

54 

4 

82 

58 

47 

100 
91 
55 

6 

PRO/Keep On, CAPACNnidisc) WBM 
THEY LIKE IT SLOW (John Doe, BMVBaby Boy, BMI/G.I., 
BM)) 
THINGS JUST AIN'T THE SAME (FROM MONEY TALKS) 
(Mass Ave., ASCAP/Motown Tunes, ASCAP/Polygram Intl, 
ASCAP/Warner- Tamerlane, BMI) HL/WBM 
TOO GONE, TOO LONG ( Rea)songs ASCAP) WBM 
TRUE TO MYSELF (FROM BATMAN & ROBIN) (India B., 

BMI/Putty Tat, BMI/Demootes, BMVParadise Forever, 
BM!/Songs Of Po ram Int'I, BM)) 
UP JUMPS DA BOOGIE (Virginia Beach, ASCAP/Mag/oo, 
ASCAP/Mass Confusion, ASCAP/WB, ASCAP/Rodsongs, 
ASCAP /Almo, ASCAP) WBM 
THE WAY THAT YOU TALK (So So Def, ASCAP/EMI April, 
ASCAP/Them Damn Twins, ASCAP /Air Control, 
ASCAP/Throwin' Tantrums, ASCAP) HL 
WE CAN GET DOWN (Alley Gadfly, BMVM Double, 
BMVSpin, ASCAP) 
WHAT ABOUT US (FROM SOUL FOOD) (Virginia Beach, 
ASCAP/Mass Confusion. ASCAP/Wamer Chappell, ASCAP) 
WBM 
WHATEVER (Sony /ATV Songs BMI/ECAF, BMVNo Intro, 
ASCAP/E2, ASCAP/EMI April, 

Songs, 
ASCAP) HL 

WHATS STOPPING YOU (Divided, BMI/Zomba, BM)) 
WBM 
WHEN YOU TALK ABOUT LOVE (FIyta Tyme, ASCAP/New 
Perspective, ASCAP/Irving, BMVEMI April, ASCAP) 
HL/WBM 
WHO U WIT (Cados Glover, BMI/Lewis And Smith, BM)) 
WORKIN' OUT (Red Rewmar, SESAC) 
YEAH! YEAH! YEAH! (EMI Blackwood, BMVROdney 
Jerkins, BM)) 
YOU MAKE ME WANNA... (EMI April, ASCAP/So So Def, 
ASCAP/Slack A.D., ASCAPNR IV, ASCAPBMG Songs) HL 

YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) 
(EMI April, ASCAP/0B/0 Itself, ASCAP /Justin Combs, 
ASCAP /Ausar, BMVMason Betha, ASCAP/MCA, BMVThe 
Price Is Right, BMI/Dynatone. BMI) HL 
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Dance 
ARTISTS & MUSIC 

Minogue To Melt Clubland With New Image, Album 
STEP TO IT: We must confess to 

always having had a soft spot for Dan - 
nii Minogue. Sure, sister Kylie has 
always had the mondo hits (as well as a 
huge hunk of our heart), but Dannii has 
always exuded a scrappy, take -no -pris- 
oners vibe that's often unusually inspir- 
ing -not to mention a catalyst for tasty 
dance music. With that in mind, you 
should've seen the gleam in our eyes 
when Mr. Postman delivered a copy of 
Ms. D's festive Eternal U.K. disc, 
"Girl," her first recording in several 
years. 

Though her startling new sexpot 
image (replete with glam blond locks) 
threatens to distract listeners from the 
music, Minogue reveals impressive 
growth as a singer and tunesmith, div- 
ing into the set's meticulous blend of 
pop hooks and trendy grooves with 
notable finesse and confidence. The 
opening track, "All I Wanna Do," is par- 
ticularly potent with its sugar -coated 
break -beats, and Minogue is at her 
most irresistible as she scales to sopra- 
no heights with breathy ease. It's 
indicative of an album that's free of 
cloying pretensions and unapologetic in 
its pure-pop approach to dance music. 

In an effort to properly serve the 
club community, the folks at Eternal 
have plucked the moody "Everything I 
Wanted" and the Dusty Springfield - 
goes -disco "Heaven Can Wait" for dou- 
ble -A -sided single release, drafting the 
Trouser Enthusiasts (how much do we 
love that name ?) to revamp both cuts 
with a timely trance /techno feel. The 
results are quite cute. Especially entic- 
ing is the Cloud Nine mix of "Heaven 
Can Wait," which tickles the ear with 
the sort of frenetic melodrama that 
would make Giorgio Moroder proud. 

With stateside punters lost in an 
unabashedly pop frame of mind lately, 
is it crazy to think that a major label 
here might find "Girl" worth a whirl? 
We don't think so. Minogue has never 
been in a better position to crack this 
market, arket, actuall 

REACH FOR IT: We've said this time 
and time again. There's something 
about the chemical combination of hip - 
thrusting house grooves and spiritual- 
ly charged melodies that sends most 
punters through the roof. It must have 
something to do with the otherworldly, 
emotionally cathartic state you reach 
when you're in the middle of a dance- 
floor and the DJ hits the right blend. 
Regardless, few types of dance records 
connect with kids faster. To that end, 
there's little doubt that "Land Of 
Ecstasy" by Pilgrimage is destined for 
multi- format success similar to the 
props bestowed upon previous record- 
ings by Deep Forest and Enigma. 

In its original form, this Simon Clo- 
quet/Eric Calvi concoction is an exer- 
cise in dreamy ambience, from its 
sweeping, quasi -symphonic strings to 
the soul -stirring incantations of vocalist 
Catherine Bott. When handed to 
Junior Vasquez and the Murk Boys, 
the song is transformed into the kind 
of intense, tribalistic house music that 
touches the spirit and soaks every pore 
of your body. Sounds too deep to be 
true? Well, ya gotta live to understand. 
Trust us, you will leave this record 
exhausted but curiously refreshed at 
the same time. This is, by far, the 

D4Istee., 
TRAX 

by Larry Flick 

strongest music Vasquez has offered in 
months, while Miami's Murksters 
remind us that not all experimental 
music comes from New York and Lon- 
don. 

Passionate /Squeaky Clean Records 
is unleashing these remixes on two sep- 
arate 12 -inch singles sometime in 
November. Camp out at your nearest 
record shop for a copy. And while you're 
there, pick up a copy of Pilgrimage's 
nourishing "9 Songs Of Ecstasy" 
album. 

And if you prefer your spiritual 
dance music with gospel spice, then go 
directly to "Solid Ground" by DJ Spen 
& the Jasper Street Company. While 
the Pilgrimage record is soothing and 
quietly affecting, this Basement Boys 
Records track sparks with a raw soul 
usually found during a Sunday -morn- 
ing Baptist service. DJ Spen unfurls a 
rumbling house beat and jittery funk 
guitars beneath the pulpit -pounding 
testimonies of Wondress Hutchinson, 
Tracy Hamlin, Starr Adkins, Arona 
Foster, Fruity, Karizma, Richard 
Yerby, Sean Spencer, and Josane. 
Wisely, there aren't a lot of keyboard 
frills to pull your attention away from 
the aggressive, hand -clapping beat and 
whooping vocals. 

GET WITH IT: Club doyenne Sybil 
maintains the lively disco mood of her 
recent European hit "Still A Thrill" on 
"Why," a Coalition International single 
that is a textbook example of what a 
truly confident diva should sound like. 
Miss Girl is not coughing up a lung in a 
shrieking effort to sound soulful or 
assertive, and yet her note -perfect, 
well -shaded performance easily hits 
both marks. Sybil has clearly learned 
that you can communicate volumes 
with an intimate whisper and selective 
use of belting vamps. 

She is well served by Gary Miller's 
smooth original production, as well as 
by a batch of solid remixes that shrewd- 
ly tap into the anthemic nature of the 
chorus. Lisa Marie Experience floats 
a funky break -beat beneath the 
bassline, while Mark Picchiotti offers 
a sprawling, gloriously dramatic ver- 
sion that fondly recalls Donna Sum- 
mer at her disco -era peak. For jeep - 
sters, Femi Fern of the Young 
Disciples drops the tempo to a languid 
classic -soul tempo that conjures men- 
tal images of Sybil throwing down with 
a band in a candlelit nightclub. Nice 
idea, eh? Maybe someone at Coalition 
International can make that happen. 

Another artist with enough confi- 
dence in her vocal instrument to tone it 
down from time to time is Broadway 
star Linda Eder, who softens her style 
for "Something To Believe In," the 
charming title tune from her Atlantic 
album that's been redesigned for club 
consumption by the Fitch Brothers 
and Prince Quick Mix. Though she 
could have easily punctured holes 
through the track's bassline with her 

broad operatic range, she opts to deliv- 
er the song's uplifting lyrics with quiet 
strength, slowly building toward the 
dramatic boom needed to render this 
the essential peak -hour jam it is. 

Those adorable Fitch lads deserve a 
big round of applause for drawing such 
a fine vocal from Eder. Such a strong 
and seasoned performer could easily 
have paralyzed producers of lesser tal- 
ent. Although they're still perceived by 
many as a young and developing team, 
we're convinced that they're ready to 
join the ranks of clubland's A -list. 

Prince Quick Mix turns "Something 
To Believe In" inside out with wrig- 
gling break -beats and tripped -out 
synths that will successfully woo 
underground spinners. This man is on 
fire, kids. If you need further proof, be 
on the lookout for his exemplary work 
on another upcoming Atlantic 12 -inch- 
er, "Reason For Living" by Duncan 
Sheik. Also contributing mixes to that 
package is underground veteran John- 
ny Vicious. 

Lydia's Workin' It. Lydia Rhodes, center, chills between recording sessions at 
Above Love Studios in New York, flanked by producer Jahkey B., left, and man- 
ager Craig Roseberry. The enduring diva is enjoying a high -profile period with a 
pair of sterling 12 -inch singles. Ultra has just begun promoting "Away," recorded 
by Rhodes and Jahkey B., under the group name Mantra. The track sports 
remixes by Junior Vasquez and Todd Edwards. Meanwhile, Subversive U.K. is 
gathering kudos from DJs throughout Europe with "Revelation." Between club 
gigs, Rhodes is laying down tracks for an album planned for release early next 
year. Several labels are bidding to sign the project. 

CHUMBAWAMBA 
(Continued from page 9) 

U.K. interest in Chumbawamba 
came about, slowly, after "Tubthump- 
ing" was twice included on a promo- 
tional CD packed with an industry 
magazine here. 

First, though, the U.S. came on 
board: Christian Unruh of Republic 
eventually signed the band for North 
America. 

EMI Europe president Rupert 
Perry also got enthusiastic about the 
band -a passion shared by EMI's Ger- 
many /Switzerland /Austria president 
Helmut Fest, who jumped at the 
chance to sign it. 

"When Rupert played me `Tub - 
thumping,' I said, It's a hit,' which goes 
to show that old men's ears like ours 
can still function," Fest jokes. "I 
phoned Doug and stepped in fairly high 
because I knew I had a lit." 

The band needed to be convinced 
that signing to a major in Germany 
could work, says Jörg Beuttner, head 
of A &R at the EMI Germany label of 
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CLUB PLAY 

1. CATCH SUNSCREEM PULSE -8 

2. THA WILDSTYLE DJ SUPREME INTERMIT 

3. THE BALLAD OF CLEO & JOE 
CYNDI LAUPER EPIC 

4. ANYBODY SEEN MY BABY? 
THE ROLLING STONES VIRGIN 

5. WHAT WOULD WE DO '97 D.S.K. 
AFRO WAX 

MAXI- SINGLES SALES 

1. CLOSER CAPONE -N- NOREAGA PENALTY 

2. EVERYTHING MARY J. BLIGE MCA 

3. GETUP STAND UP 
PHUNKY PHANTOM GROOVILICIOUS 

4. HOW CRAZY ARE YOU? MEJA 
COLUMBIA 

5. FRESH START TERRA DEVA GM 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 

EMI Electrola. "They came to visit us, 
and we reassured them that we re- 
spected their work," he says. 

EMI Germany struck a three album 
licensing deal for the world outside 
North America. The band owns all its 
back catalog and publishing and pro- 
duces its own records. The band mem- 
bers insist on creative control over the 
artwork, which they note was more 
important to them than the size of .the 
advance. 

Despite being signed to Germany, 
there have been "no internal political 
battles" in dealing with the British 
company with an act it passed on, says 
Beuttner. "[EMI U.K. label managing 
director] Neil Ferris has given us 100% 
support with this." 

EMI Europe's Perry says there is no 
reason English -language repertoire 
has to be signed to the U.K. company. 
"It's all up for grabs. We like to think 
that EMI has the flexibility to do this," 
he says, citing Denmark's Me & My, 
Michael Learns To Rock, and Sweden's 
Roxette as examples. 

Manager Smith is just as pleased. 
"The whole experience has been text- 
book," he says. "The U.K. company has 
handled it as if it was one of their own 
acts." 

" Tubthumping" is a rousing, guitar 
pop number, and the beats, guitars, and 
shout -along chorus belie the song's 
message about a sad and lonely 
drinker. So far it has found itself being 
used as fanfare music for football 
teams and incidental music on sports 
programs. 

Despite the message, and the fact 
that it contains the repeated line "piss- 
ing the night away," the song has been 
an across -the -board radio favorite. 

Paul Chantier, PD for the Essex 
Radio Group, which owns five stations 
to the east of London, says, "I don't 
think that our audience really knows 
much about the history of the band or 
their politics." 

The sound is what got it added, says 
Chantier. "It's one of our most -played 
songs, and it's only just come off the A- 
list," he says. "When I first heard it, I 

could just hear a great, good -times 
song, which fitted the summer. The 
only time we didn't play it was around 
the time of Diana's death and funeral." 

Radio across most of Europe has 
picked up on the track, which hit No. 9 
on Music & Media's sales -based 
Eurochart Sept. 13. Ironically, Ger- 
many, the country that signed the act, 
is the slowest to pick up on the song 
with such tastemaker stations as north 
Germany's private Radio Schleswig - 
Holstein adding the track only in mid - 
October. 

"Tubthumping" has introduced 
Chumbawamba to mainstream audi- 
ences, but the band has not compro- 
mised its socialist politics or its egali- 
tarian approach to working: All 
decisions are made collectively, and 
money is split evenly within the group. 
Even its live shows have band members 
taking turns at vocals. 

The band actively courted a major 
deal, says Nutter. "The indies wanted 
us, but we decided to go into the main- 
stream," Nutter says. "We want to be 
part of mainstream pop culture, even 
though we're political. The first rec- 
ords we heard were the Beatles and 
Petula Clark, not Captain Beefheart " 

Mainstream acceptance does involve 
compromise, argues Bruce. "If we're 
going to get people involved, we want 
people to listen. A lot of people are 
happy making music, which are works 
of art but have limited appeal. We're 
not." Adds Nutter, "Our intention is to 
get a platform. We can't make pop mu- 
sic in obscurity." 

The political note of Chumbawam- 
ba's album "Tubthumper" is an almost 
lone voice in the current British music 
world. With the exception of the Lev- 
ellers, few politically active bands sell 
significant numbers. 

"Tubthumper" addresses homeless- 
ness, unemployment, the lack of change 
that the country's new Labour govern- 
ment will bring, and the plight of Liv- 
erpool's sacked dock workers, engaged 
in a long and bitter struggle. Chum - 
bawamba played a benefit concert for 

(Continued on page 96) 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 
TITLE ARTIST 
_4. FSL_ i t,_'.'. c',F PROMOTION LABS! 

Y 

3 

Y 

5 3 
3 

á 

o , 
MAXI- SINGLES SALES 

COMPILED FROM A NATIONAL SUB -SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL. 

STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScan 1""' I LABL& 
NUMBER/DISTRIBUTING LABEL 

ARTIST 

0 2 5 10 

* * *No.1 * ** 
SO IN LOVE WITH YOU 4 FLAT 'woF 1 week at Nc I DUKE 1 1 1 5 

***No. 1*** 
YOU MAKE ME WANNA... (T) (X) LAFACE 24269 /ARISTA 4 weeks at No. 1 USHER 0 6 9 9 RUN TO YOU '_ 1FTö -LL 521 L G- IF,E4..ñ JOI CARDWELL 2 2 4 6 I WANT LOVE ( M) (T) (X) MODERN VOICES 002 TONY MASCOLO 

O 5 6 7 BUENOS AIRES WARNER BROS. PROMO MADONNA 3 3 2 8 HONEY (M) (T) (X) COLUMBIA 78665 MARIAH CAREY 0 7 11 8 WHY DON'T YOU DANCE WITH ME ULTRA 004 /MOTOR FUTURE BREEZE 

4 NEW 1 

* * * HOT SHOT DEBUT* * * 
THEME FROM THE VALLEY OF THE DOLLS (T) (X) WARNER BROS. 43952 K.D. LANG (T) 8 16 6 JAMES BOND THEME ELEKTRA 63904/EEG MOBY 

6 3 1 6 HONEY COLUMBIA 78665 MARIAN CAREY 8 10 3 SOCK IT 2 ME/THE RAIN (SUPA DUPA FLY) i.1 T LASE NEST o., . LE_ MISSY "MISDEMEANOR" ELLIOTT FEAT. DA BRAT O 13 26 3 AIN'T NO NEED TO HIDE CHAMPION 331 SANDY B 
6 4 5 21 FREE (T) (X) STRICTLY RHYTHM 12513 ULTRA NATE ® 9 14 7 LEARN 2 LUV NERVOUS 20248 KIM ENGLISH 7 5 13 6 LOVE IS ALIVE (T) (X) DV8582349/A&M 3RD PARTY 

9 1 3 9 NEVER, NEVER GONNA GIVE YOU UP ARISTA PROMO LISA STANSFIELD ® NEW 1 PHENOMENON (T) DEE JAM 568081 /MERCURY LL COOL J 

10 4 2 11 REMEMBER ME OM 005 /CARPORT BLUE BOY 

O 17 21 9 

* * * GREATEST GAINER** * 
YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) V. BRIAN MCKNIGHT FEAT. MASE 

22 33 3 TURN ME OUT (TURN TO SUGAR) STRICTLY RHYTHM 12521 PRAXIS FEATURING KATHY BROWN 

® 18 27 4 DEEP DAY MAXI 2061 KATRINA VAUGHN 
10 16 14 6 OFF THE BOOKS (T) (X) VIOLATOR 1646/RELATIVITY THE BEATNUTS FEAT. BIG PUNISHER & CUBAN LINK 

13 10 4 13 GET UP, STAND UP GROOVILICIOUS 34/STRICTLY RHYTHM PHUNKY PHANTOM 
11 6 3 4 ONE MORE NIGHT (T) (X) TOMMY BOY 786 AMBER 

14 20 30 4 ECUADOR ULTRA/ FRR 006/ISLAND SASH! 
12 10 11 19 SPIN SPIN SUGAR (T) (X) CLEAN UPNIRGIN UNDERGROUND 38590NIRGIN SNEAKER PIMPS 

15 15 19 8 AIN'T TALKIN' 'BOUT DUB 550 MUSIC 78643/EPIC APOLLO FOUR FORTY 
13 NEW 1 I'M NOT A PLAYER (T) LOUD 64909 /RCA BIG PUNISHER 

16 12 15 10 TOP OF THE WORLD MCA 55384 DUDEARELLA 
14 7 6 5 THE ONE I GAVE MY HEART TO (T) (X) BLACKGROUND /ATLANTIC 95567/AG AALIYAH 

17 27 37 4 CLOSER THAN CLOSE BIGBANG IMPORT ROSIE GAINES 
15 NEW l I MUCH BETTER (X) TWISTED 55333/MCA CLUB 69 FEATURING SUZANNE PALMER 

18 11 7 10 ALRIGHT WORK 78659 JAMIROQUAI 
16 11 20 14 YOU'RE NOT ALONE R) (X) RCA 64904 OLIVE 

19 24 31 4 RIPGROOVE LOGIC 51764 DOUBLE 99 
17 18 12 18 THINGS JUST AIN'T THE SAME (T) (X) ARISTA 13381 DEBORAH COX 

20 19 22 7 SOMEWHERE ATLANTIC PROMO PET SHOP BOYS 
18 14 7 4 IT'S YOURZ (T) LOUD 64957 /RCA WU -TANG CLAN 

21 25 29 5 LOVE IS ALIVE DV8 582349/A&M 3RD PARTY 41) 21 23 3 DJ KEEP PLAYIN' (GET YOUR MUSIC ON) (7) LOUD 64984 /RCA YVETTE MICHELE 
22 21 21 6 BARBIE GIRL MCA 55393 AQUA 41) NEW I I'M AFRAID OF AMERICANS (X) VIRGIN 38618 DAVID BOWIE 
23 28 34 5 BE MY BABY INTERMIT 54012/PRIORITY CAPPELLA ® 30 24 6 THE JOINT (T) DEF JAM 571679 /MERCURY EPMD 
24 17 8 14 SHADOWS OF THE PAST JELLYBEAN 2525 PULSE FEAT. ANTOINETTE ROBERSON 

22 22 17 6 AVENUES (T) (X) ARISTA 13412 REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY -MANI) 
25 16 12 11 I SAY A LITTLE PRAYER WORK 78597 DIANA KING 

23 NEW 1 SO GOOD co LOUD 65302/RCA DAVINA 
26 34 41 3 DON'T GO LOGIC 64974/RCA LE CLICK FEATURING KAYO 

24 20 15 18 NOT TONIGHT/CRUSH ON YOU (M) (D OO UNDFW!OMLne0Y9557NAGG UL' KIM FEAT. DA BRAT, LEFT EYE, MISSY ELLIOTT & ANGIE MARTINEZ 

27 36 - 2 TO BE IN LOVE MAW 019/STRICTLY RHYTHM MAW 
25 9 9 21 I'LL BE MISSING YOU (M) (T) (X) BAD BOY 79097 /ARISTA PUFF DADDY & FAITH EVANS (FEAT. 112) 

28 33 38 3 AMI WA WA (SOLO POR TI) NONESUCH 79480/ATLANTIC GIPSY KINGS 0 36 35 5 BUTTA LOVE (T) (X) ARISTA 13413 NEXT 
29 29 18 11 WHATEVER EASTWEST 63921/EEG EN VOGUE 

27 15 8 14 MO MONEY MO PROBLEMS (T) 00 BAD BOY 79109/ARISTA THE NOTORIOUS B.I.G. (FEAT. PUFF DADDY & MASE) 0 37 45 3 WORDS THAT YOU SAY STRICTLY RHYTHM 12517 WHITEBIRD FEATURING VERONICA BROWN 
2H 42 26 4 MY LOVE IS THE SHHH! (T) WARNER BROS. 43919 SOMETHIN' FOR THE PEOPLE FEAT. TRINA & TAMARA 

31 23 17 13 HOLD YOUR HEAD UP HIGH REAL TIME 204/STRICTLY RHYTHM BORIS DLUGOSCH PRESENTS BOOOM! 
29 12 2 DRAMA (T) TWISTED 55403/MCA CLUB 69 FEATURING KIM COOPER 

32 32 35 4 LIKE A STAR TIMBER! 738/TOMMY BOY CYNTHIA 30 NEW I I CARE 'BOUT YOU (T) (X) LAFACE 24274/ARISTA MILESTONE 

33 38 - 2 THEME FROM THE VALLEY OF THE DOLLS WARNER BROS. 43952 K.D. LANG 
31 23 28 6 LIKE A STAR (T) (X) TIMBER! 738/TOMMY BOY CYNTHIA 

® 44 - 2 

* * * POWER PICK*** 
BEAT ME HARDER EMPIRE STATE,EIGHTBALL 54216 /LIGHTYEAR VICTOR CALDERONE 

32 27 43 5 SUNSHINE (T) ROC- A- FELLNDEF JAM 574923/MERCURY J JAY -Z FEAT. BABYFACE AND FOXY BROWN 

33 26 40 10 AROUND THE WORLD (T) SOMA 38608NIRGIN DAFT PUNK 

CI NEW 1 

* * * HOT SHOT DEBUT** * 
DRAMA TWISTED 55403/MCA CLUB 69 FEATURING KIM COOPER 

34 32 - 2 LAST NIGHT'S LETTER (M) (T) (X) MCA 55391 K -CI & JOJO 

35 24 16 9 BARBIE GIRL (T) (X) MCA 55393 AQUA 

36 14 13 11 SALVA MEA ARISTA 13397 FAITHLESS 36 RE -ENTRY 4 CHOOZE ONE COAV830 CROOKLYN CLAN 

37 31 28 7 WHEN THE FUNK HITS THE FAN OVUM/RUFFHOUSE 78611/COLUMBIA KING BRITT PRESENTS SYLK 130 37 28 22 11 GOTHAM CITY RI (X) JIVE 42484 R. KELLY 

38 40 - 2 SAMBA DE JANEIRO TOMMY BOY 417 FELIZIA 38 13 19 6 DON'T GO (T) (X) LOGIC 64974/RCA LE CLICK FEATURING KAYO 

39 45 - 2 THE LOVE SCENE JIVE PROMO JOE 39 31 - 6 BUBBLIN' (T) VIOLATOR/DEF JAM 571525/MERCURY CRU 

40 30 20 11 IT'S LIKE THAT SM:)E 9069 /PROFILE RUN -D.M.C. VS. JASON NEVINS 40 19 18 16 I SAY A LITTLE PRAYER (T) (X) WORK 78597/EPIC DIANA KING 

41 43 - 2 GET UP! GO INSANE! GRANDSLAM 006/STRICTLY RHYTHM STRETCH AND VERN PRESENT MADDOG 41 RE -ENTRY 4 GUNJA HONORS (T) (X) HUSH 6612 DEAD RINGAZ 

42 NEW I CHELSEA PRESS 2 JELLYBEAN 2529 DAT OVEN 42 25 2 TURN ME OUT (TURN TO SUGAR) (T) (X) STRICTLY RHYTHM 12521 PRAXIS FEAT. KATHY BROWN 

43 26 10 13 SHOW ME KING STREET 1067 URBAN SOUL 43 34 25 14 NEVER MAKE A PROMISE (T) ISLAND 572083 DRU HILL 

44 35 24 12 MIGHTY HIGH POPULAR 26065/CRITIQUE GLORIA GAYNOR FEAT. EARL YOUNG & THE TRAMMPS ® RE -ENTRY 12 BIG BAD MAMMA (T) VIOLATOR/DEF JAM 571441/MERCURY FOXY BROWN FEATURING DRU HILL 

45 NEW 1 I BELIEVE VELOCITY 61007 PRO TOOLZ FEATURING ALTHEA MCQUEEN 45 RE -ENTRY 3 ELECTRIC BARBARELLA (T) (X) CAPITOL 58674 DURAN DURAN 

46 NEW 1 YOU CAN DO IT DEUCIOUS VINYL PROMO/RED ANT THE BRAND NEW HEAVIES 46 39 - 4 MAN BEHIND THE MUSIC (T) LIL' MAN 95015/INTERSCOPE QUEEN PEN FEATURING TEDDY RILEY 

47 NEW 1 SUNSTROKE EDEL AMERICA 9139 CHICANE 47 29 27 6 REMEMBER ME (T) (X) OM 005/CARPORT BLUE BOY 

48 NEW I CLAP YOUR HANDS FFRR/LONDON 570037/ISLAND LIL LOUIS 48 NEW 1 TO BE IN LOVE (T) MAW 019/STRICTLY RHYTHM - MAW 

49 NEW 1 GET READY TO BOUNCE EDEL AMERICA 3722 BROOKLYN BOUNCE Q RE -ENTRY 33 BIG POPPA/WARNING (M) (T) (X) BAD BOY 7- 9020/ARISTA THE NOTORIOUS B.I.G. 

50 39 I 36 7 CELEBRATE RHINO PROMO /ATLANTIC RUPAUL 50 48 I 7 IT'S LIKE THAT (T) (X) SM:)E9069/PROF!LE RUN -D.M.C. VS. JASON NEVINS 

Q Tit es with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi -Singles Sales is awarded for the largest sales increase among singles 

anywhere in the top 50. V'deoclip availability. Catalog number is for vinyl maxi -single, or CD maxi -single if vinyl is unavailable. On Sales chart: (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (X) CD maxi -single availability. © 1997, 
Billboard/BPI Communications. 

AMABILIA 
valigeria 
flightcases 

For information on distribution: 
Tel + 39 (0) 424 581214 
Fax + 39 (0) 424 581155 
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THE 

NEV/ SINGLE 

FROM THE ALBUM 

THIS IS YOUR NIGHT 

ALSO AVAILABLE ON 

MTV THE GRIND 

VOLUME 1 

THE DEBUT 

SINGLE FROM HER 

UPCOMING ALBUM 

LIKE A STAR 

PRODUCED BY TONY MORAN 

EXECUTIVE PRODUCER 

JOEY GARDNER 
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Its fl Global Party 
It's time to celebrate! 
That may sound hokey, but it's true. After years of countless 

false starts, the dance -music revolution is in full effect. De- 
pending on your view of the room, you 
may be feeling it more than others. The 
electronic movement has turned the 
rock world upside -down, while ever - 
plucky Euro -NRG enthusiasts continue 
to infiltrate top 40 radio. And for house - 
heads, the road is paved by the avid 
interest of superstars like Mariah Carey 
and Madonna -who live for the four - 
on- the -floor groove as much as any 
underground punter. Pretty cool, eh? 
Without one defining sound or style 

dominating the landscape, it's easy for the dance revolution to 
feel either watered -down or less dramatic than, say, the now - 
faltering grunge -rock movement. But rest assured, in nearly 
every corner of the globe, people are walking around with a lit- 
tle more rhythm in their step than usual. The variety of vibes 
grabbing attention only proves that the club community is a 
land of true artistic depth with the potential to thrive and grow 
to astonishing heights. Clearly, this is an awesome time to be a 

citizen of clubland. 
While trolling along the selected sectors 

of clubland's global underground, the 
threads of commonality will be wonder- 
fully obvious. And while we urge the cel- 
ebration of such union, it is important to 
be equally encouraging and supportive 
of the contrasting ideals and sounds that 
keep the international dance -music com- 
munity from becoming just another cog 
in the mainstream musical machine. 

Groove on, children! 

KATHY BROWN has 

been cruising around 

the underground for 

several years, creating 

an impressive catalog 

of house his. This 

year, she's enjoying 

the biggest success of 

her career to date, 

"Turn Me Oat (Turn To 

Sugar)" with Praxis. 

The Strictly Rhythm 

single is a fast fave 

among turntable 

artists and ?s gather- 

ing a considerable 

amount of mix -show 

radio airplay. 

After several years out of the 

public eye. ULTRA NATE has 

emerged as one of the leaders of 

the new dance -music revolution 

in pop radio. Her Strictly Rhythm 

anthem "Free" has flooded the 

airwaves with its introspective 

lyrics, soulful vocals and hand- 

in- the -air chorus chants. Nate 

has spent the better part of this 

year touring the world. Her first 

album for the venerable indie 

label is due at the top of 1998. 

LA Y ti C 
Dance_ ic editor 

i oar 

One of the leading figures of the 

electronica scene is DEATH IN 

VEGAS, led by visionary produc- 

er, songwriter and turntable artist 

Richard Fearless. The sterling 

debut album, "Dead Elvis," earned 

rave reviews throughout the act's 

native U.K. on deConstruction 

Records. Just issued in the States 

on Timebomb, the set is meeting 

with similar underground props - 
thanks to the percussive first sin- 

gle, "Dirt." 
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WASP- isNCTON O _ C _ 

A(though it's painfully 
close in proximity to 
such heralded club 
towns as New York, 
Philadelphia and 

Boston, Washington, D.C., 
has become quite the cute 
little hotbed for house - 
music activity. The city is 
brewing a sound that is a 
smart hybrid of deep - 
house and pop -leaning hi- 
NRG. 

The absolute hottest spot 
is Buzz, where the order of 
the day are jams with a 
decided slant toward diva - 
driven ditties, whether it is 
newbies like Ultra Nate or 
pioneers like Jocelyn 
Brown. And when the 
women aren't belting their 
hearts out, you can delight 
to the hearty dub action of 
upstarts like Prince Quick 

Mix. For an equally hearty 
house vilbe, you'll need to 
stroll on over to Nikita or 
Deep, both of which 
accentuate dark and 
moody atmospheres and 
spare, sample- driven 
instrumentals. DJ culture 
rules at both venues in a 
major way. 

On the complete flipside 
is Traxx, which is a bit of a 
landmark in D.C. In 10 -plus 
years, it has been the 
epicenter of the national 
gay club circuit. There is 
no better place to hear the 
hits of the day, with a 
smattering of U.K. and 
European imports. As for 
vibe, it helps to be among 
the pretty, but it's not 
required. It's just as much 
fun to alternate between 
twirling and staring. 

After more than a decade as the frontman of leg- 

endary house -music act Ten City, BYRON STINGILY 

is stepping out with "The Purist," his first solo 

album for Nervous Records. The set includes 

the worldwide hir singles "Get Off" and "Flying 

High," and it features 

production by the 

Basement Boys, 

Masters At Work 

Frankie Knuckles and 

urice Joshua. 

CRYSTAL WATERS reaffirmed her long- standing commitment to the dance -music community this "summer with 
an eponymously titled Mercury album that strobed with pure house -music aggression. Boasting produrtim by 
the Basement Boys, Jam & Lewis and Dallas Austin, the set has already spawned floor staples in the foam of 
"Just A Freak" and "Say...If You Feel Alright." Her next single is the wildly infectious "Mamma Told Me.' 

For new IN current 
Cutting releases 
contact your sales 
ep. Ce Big Daddy Dist. 

Member txr A.F. l. 

...... ...... ttp://wCptting 
:.. :,. . .. 

Cutting 
ph. 212 

Inc, 481 8th Avenue suite 1518 
212: 868. 1061 fax e- mail: cutt/ngtic - ngnge cam 

IL_ O_`- 
E4r-a Les 
0 n the ever -dueling 

energy between the 
iEast and West Coast 
club scenes, Los 
Angeles has solidified 

its standing as a mecca for 
its avant -garde approach 
to dance music. Urgent 
trance -NRG sounds 
dominate the scene, while 
other edgy fare like jungle 
and break -beats percolate 
along the deep under- 
ground. 

And while Los Angeles 
has previously been lean 
on potent producers, 
there's a plush crop now 
that never fails to thrill, 
starting with folks like 
Vission & Lorimer, Tony B! 
and Mark Lewis. The label 
scene is also quite lovely, 
with Moonshine and City 
Of Angels leading the 
pack. 

On the quasi- mainstream 
tip, West Hollywood's 
decade -old Rage remains 
exemplary of L.A.'s 
continued commitment to 
gay- disco, with bright and 
vibrant decor and laser 
lights that seem to slice 
through the crush of buff 
bods, while primary spin- 
ner Manny Lehman serves 
a sound that combines the 
club hits of the day with 
experimental house. 

For a more subterranean 
vibe, there's Blip, a reno- 
vated warehouse on the 
outskirts of the city. This is 
the place to be when you 
want to twitch into the 
morning hours to the fod- 
der of Crystal Method, 
Future Sounds Of London 
and DJ Soulslinger. 

Some of the best music 
to be experienced in Los 
Angeles doesn't even have 
a steady home. Float and 
Foam are wandering 
soirees that exist almost 
solely on word-of- mouth- 
yet somehow manage to 
draw thousands of kids to 
rejoice in the free -form 
rave culture that the 
"grown -ups" of the music 
industry have yet to fully 
understand. 
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DO IT YOURSELF 
BUILDS UP YOUR DREAMS 

D'y 
Ph. 39 2 29510160 - FaX 39 2 29519411 

rttp:l Imurm.oiteliterecords.com 

http:l Iwwm.doitqoursel f.il 

E-mail:doilC doirgourself.it 

Wr1dWì rfe 
D a n c e 

CHZCf=1GO 

he undisputed breed- 
ing ground of house 
music has under- 
gone a renaissance 
of sorts in the last 12 

months. It has always 
been leagues ahead of the 
pack in terms of cutting - 
edge grooves and inven- 
tive venues. If there's a 
unifying musical element 
of the Chicago scene, it is 
the soulful vocals that ice 
even the hardest under- 
ground dub. But there's a 
refreshing new energy that 
is unmistakable. 

Feel like an all -nighter? 
Chicago's the place to 
be-and your every rhythmic 
desire can be met. All you 
need is the will to work it. 
The best places to start? 
Fusion, CroBar and House 
Of Blues should be at the 
top of any list. 

Fusion plays to a largely 
gay male crowd and is 
resplendent in glamorous 
decor and state -of- the -art 
sound, light and video 
systems. There are also two 

ßLACKWDOD 

OR F RMATtN,PLEA§E CON 
G RICO' AL". INIERNATION 

SMG Fx: +3g 6-4195 

AUG R ICOR DI S.p.A. 

Since joining Jellybean 
Records this year, KAREL 
has become the darling of 

the hi -NRG community with 
a flamboyant style and a 

falsetto that fondly recalls 
the late Sylvester. His single 
"I Am" saw him paired with 

club renegades Brinsley 
Evans and DJ Strobe and 

swapping vamps with fellow 
diva Thea Austin. He is 

currently dividing his time 
between cutting a new 

single for the label and 
completing his first screen- 

play, an update of the 
comedy classic 'Auntie 

Mame" called "Mame'd." 

dancefloors, one of which 
caters to the more puffy hi- 
NRG tastes of patrons, 
while the bigger space 
offers hardcore house. Mark 
Hultmark is the head DJ 
there, and his mixing skills 
are unparalleled. 

CroBar hangs on the far 
opposite end of the musi- 
cal spectrum, with its dark 
and forebodingly gothic 
ambience. Head DJ Teri 
Bristol does an excellent 
job of exposing her own 
stellar studio concoctions, 
while also keeping punters 
plugged into a healthy 
smattering of up -and- 
coming gems from Europe. 

House Of Blues is a new 
venue in town, and it hosts 
a staggeringly diverse 
array of musical genres 
and events. Each night 
provides a different 
personality, ranging from 
deep -house to funk, with 
pit stops in acid -jazz and 
electronica. Also, its 
vibrant decor and massive 
stage renders House Of 
Blues the place for a band- 
on-the-rise to perform. 

Elsewhere around town, 
Shelter is still the all - 
encompassing venue, 
where you can bask in the 
glow of mainstream hits 
and maybe even check out 
a swimsuit fashion show 
on any given Saturday 
night. DJ John Curly spins 
pop- rooted fare with 
confidence. For more 
funky, acid -jazz flavors, 
there's the stately Green 
Dolphin Street and Smart 
Bar, where live bands play 
nightly. And the crowds at 
both places are among the 
most friendly you will 
encounter. 

FATBOY SLIM is t íße 

latest persona donned 
by veteran producer /DJ 
Norman Cook. Over the 

past 15 years, he's 
gained worldwide 

respect for his work 
with the Housemartins, 
Beats International and 

Pizzaman, among others." 
As Fatboy Slim, he's 
issued the brilliant 

electronic excursion 
"Better Living Through 
Chemistry," on which 
he straddles the line 
between keyboard 

experimentation and 
pop melodies. 

por -ttla 
Few other scenes over 

the past five years 
have intrigued the 
clubworld at large 
more than Portugal. 

Suddenly, it's become one 
of the places to give your 
platforms a workout. 
Perhaps that's due to the 
absence of pretension 
from the punters and the 
DJs. In fact, attitude is in 
such small supply that one 
has to wonder if there's a 
national law against it. 

With that knowledge, 
there truly isn't a venue in 
town that isn't worth diving 
headfirst into. Icarius is 
where the boys who love 
to swing their handbags 
romp to the turntable 
musings of DJs Marco and 
Streamline. Equally festive 
is Flame, with its other- 
worldly lighting system 

and velvet- covered walls. 
You can pop by on any 
given Saturday and hear 
the hits of the day, with an 
ample dose of classic 
American disco. 

Actually, there seems to 
be quite the fixation with 
all things American on the 
Portuguese club scene. 
Lads like David Morales 
and Junior Vasquez are 
demigods, flooding 
venues like G -Spot and 
XTB. 

For those who want a 
taste of local flavor, go 
directly to Imante, where 
there's more emphasis 
on dubby deep -house 
jams. It may not be as 
visually appealing as 
most other venues, but 
it can't be beat for its 
underground intensity and 
fun crowd. 

32 BILLBOARD SPOTLIGHT BILLBOARD NOVEMBER 1, 1997 
www.americanradiohistory.com

www.americanradiohistory.com


LET XMiX GET YOUR 
RECORD PL's YED 
XMiX promotes your music with 3 series: 

Ra4iooctivc Da vice Ab4 II cted 
rice Series 

-, 
l \ 

Á 

Featuring remixed versions of:> 
. . 

4 , 

Underground House 
Progressive House 

Imports 
Tracks 

. w.. 40 11111Vvii,:' 
Lirr ited pressings released every quarter 

2Vin l&1CD 

LL Radioactive SeTies & 

, r1' °4 
. 

Featuring original label versions of , ; N i ', ,el 4 ,.; 

' 
." 

Rhythm Crossover ` i;, t Hip Hop 
Dance 

" R&B . t, . , ' Alternative Rock 
, Ballads :0i - . 

Limited pressings released monthly 
1CD 

Featuring remixed versions of: 

Hi-Energy ° 

House ; 

Mainstream 
- - Latin House 

Alternative Dance 
; N 

Limited pressings released bi-monthly 
' ', 2Vin l&CD~ 

1 1 1 1 

3GIVIIiX represents AMERICA'S LEADING REMIXERS AND PRODUCERS 
(Soul Solution, Fitch Brothers, Lenny B., Armand Van Helden, Razor & Go, Charlie Casanova, and more) 

x- iv1iyC will INCREASE SPINS AND EXTEND THE LIFE OF YOUR RECORD 
through servicing top Mixshow, Mobile & Club Dis across America 

X- hlliX's LIMITED PRESSINGS are remixes, mastered, packaged and 
purchased by QUALIFIED PROFESSIONAL WS ONLY- guaranteeing no oversaturation 

X- 1 iX is distributed X-CLUSIVELY to radio programmers across America by ADM 

X -MIX can be heard on: 
Open House Party Power 96 KMEL WKTU Hot Mix KISS - Power sob 

and many other stations! 

XiminfiliX DELIVERS ALL THESE SERVICES AT 
NO COST TO YOU THE RECORD LABEL 

We would like to thank the record industry for making us "Remïx Service Of The Year" 
(as voted at the '96 Winter Music Conference) 

For more information about X -MiX: 
Call: (781) 270 -9415 

X -MiX inc. 
8 Blanchard Road, Burlington, MA 01803 Fax: (781) 272-3710 
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DANCEAPARTY 

Place your order now. 
Release date December 2. 

Money 

Voyage 

O'Jays 

Mlxti Produced By Albert Cabrera 

For One Rascal Production Inc. 

1. You Are My (All & AH) - Joyc&S ms 

2. Show Mee- Cover Girls 

3. Silent Morning - Noel 

Inside, Outside - Cover Girls 

SBoy I've Been Told - Saffire 
6. Can You Feel The Beat = pass and Cult Jam 

7. Last Chance - Cyre 

8. I Will Be Levin' You - Collage 

9. Party Your Body - Stevie B 

'f'10. Seductive Love - Tora 
11. eMy Own - Ana Garcia 

12. ¡Endless Nights - Cynthia 

13 ComeeGo With Me - Expose 

14. Highways Of Love - Johnny 0 

15. I Go Crazy - Katalina 

16. All Night - Trinere 
17. Dreamin' Of Love - Stevie B 

18. Say Its Gonna Rain - Will To Power 
19. You Don't Have To Worry - Rhythmcentric 

20. You Know You Want It - Jean 

Lakeside 

Whispers 

Midas 

Behavior 

Touch 

Do12-2D`uiE2 

(3,23 
a zzaz 

Bar -Kays 

Midnight 

Second 

Whistle 

Star. 

Shalamar 

- Shalamar 

Midnight Star 
Around 

10.It%IEThe Way ,Live .Lakeside 

11. Express Yourself Charles Wright & The Watts 103rd St. Rhythm Band 

i 2. I Dón't Want To Be A Freak (But I Can't Help Myself) - Dynasty 

i 3. I Got My Mild Made Up - Instant Funk 

14. Cali Me - Al Green 

And The Beal Goes... HOUSE! 

L.A.s House D J s Unite. 

"i lli , I 
; 

, ,,'. 
1lIM {NYEF2SAL 

Flashback Disco The Los Angeles Experience Latin Legends Live 
Double CD /CS 

Freestyle Quick Mixx 11o1.1 

Order now! 
aia. 

UNIVERSAL MUSIC 5 
VIDEO DISTRIBUTION 

THUMP RECORDS INC. P.O. Box 4L5 Walnut, CA 91788 Tel: (909) 595 -2144 Fax: (909) 598 -7028 Email: Thump4cds @aol.com 

1->t o l l a r-) 

olland is a haven 
of decadence, with 
its escapist vibe 
and seemingly 
endless selection 

of noteworthy dance 
palaces. 

Arena is currently among 
the coolest venues in 
Holland, with a mixed 
crowd twitching the night 
away to mostly deep 
techno and heavy trance 
anthems. The venue is 
also the host for a monthly 
extra space called 
Meander, where left - 
leaning punters can 
indulge in the pleasures 
of trip -hop, drum'n'bass 
and ambient -dub. 

Paradiso is a legendary 
venue, open several nights 
a week with a variety of 
rhythmic flavors. The 
club's Thursday gay - 
leaning parties are leg- 
endary, as is the Saturday 
mixed -crowd throwdown, 
featuring the turntable 
musings of Sven van 
Hees. Sundays are becom- 
ing equally popular, thanks 
to the soulful spinning of 
Erick E. 

For a taste of the hard 
stuff, nothing can beat 
Trance Buddah, which 
drenches punters with 
hard -techno and trance 
assaults. Along a similar 
sonic tip are West Pacific 
and Melkweg, where the 
DJs of the moment include 
Moebuis, L -Dopa and 
Gizmo. 

Sunshine Records ingenue 
Miranda continues to lead the 
way for Latin -leaning dance 

music with her latest single, 

"Who's Got The Power Now," 

produced by the enduring 
Walter Kahn. The track is the 
newest gem in a string of hits 
for the singer that includes 

"Your Love Is So Divine." 
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This is the year that Britain's DJ DARA rase fron the 

drum'n'bass underground into mainstream prominence with 

"Rinsimus Maximus," an album on Sm :)e Communications 

that showcases his mixing skills and knack for weaving mind - 

numbing melodies. Among the set's highlights are. `Jade," 

featuring vocalist Carol C., and "Sleepers," which features 

fellow drum'n'bass act Shooters. 

The Italo -disco 
scene contin- 
ues to be a 
breeding 
ground for 

Robert Miles wannabes; he 
made a major dent in the 
global dance and pop 
market last year with 
"Children." Although it 
hasn't exactly made for a 
plush creative year, there 
are worse sounds to 
embrace. In fact, there have 
been some lovely derivations 
of Miles' concept, making 
for an evening that brightly 
merges rugged under- 
ground grooves with 
soothing, new -age- spiced 
keyboards. 

One key venue in Milan 
continues to be Heaven, 
where the walls literally 
shake from the state -of- 
the -art sound system -as 
well as from the turntable 
aggression of Roberto 
Ignaro and Cardelgaro. 
When these boys aren't 
working it, the club is also 

t 

the favorite pit stop of 
American DJ heroes like 
Danny Tenaglia and 
Maurice Joshua. 

In Rimini, the circuit is 
dominated by the 
venerable Echoes and 
Cocorico. The former 
spot grabs about 2,000 
partyhounds and is 
deservedly respected as 
the premier room for 
house music in Italy. With 
that in mind, Echoes 
remains among the most 
innovative, forward - 
reaching clubs in all of 
Italy, which is why you can 
actually hear a celeb like 
Robert Miles working 
behind the turntables. 

Cocorico comes from a 
completely different angle 
of the room, with its bright 
techno /trance personality. 
Saturdays are particularly 
flavorful, when DJ Carlucci 
sweetens the beat with the 
Euro -disco sounds of La 
Bouche and other hi -NRG 
winners. 

New York's Sub -Urban Records 

has a diva on the rise with 
MONICA HUGHES, who has 

been earning props from 
tastemaking club DJs for the 

past year with several solid 
singles on the label. She is 

currently in the studio with 
veteran producer Tommy Musto, 

writing and recording material 
for an album due during the 

first quarter of '98. 

Three labels. Loads of fucking noise. 
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MUSIC 
DISTRIBUTION 

COMPANY 

Your Source 
For Independent 

DANCE MUSIC 
Labels: 

CHAMPION 

CUTTING 

GROOVE 

METROPOLITAN 

MICMAC 

UNDER THE COVERS 

WEBSTER HALL 

and 78 More! 

Groove 12 " /CS /C5 5051 

PI Records C5 9701 

WEBSTER 
HALL's N E W YORK DANCE CD 

"LITE IN THE BALLROOM" 
COMILED AND MIXED BY: CLUB D. JOHN SULIGA 

Webster Hall CD 0001 

Sandy B 

"Ain't NO Need fl) Hide" 

Champion 12 " /C5 0331 

COMING SOON... 
Sr. Vasquez 

"Who's Your Daddy" EP 

call or Fax - foi 

FREE In -store Copies 
Roy L. 973/761 -7000 

Fax: 973/761 -7576 AFB 

WarldWirIe 
o a nce 

Mike Kandel is singlehandedly 

merging electronic /trip -hop 

with hippik culture as 

TRANQUILITY BASS. His first 

singles, "W? Come In Peace" 

and "Cantamilla," are already 

Like New York City, the 
London club scene 
offers a seemingly 
bottomless list of 
choices for anyone 

with happy feet despite 
the acid -tongued tone of 
spoiled, overfed locals. 

Six years after its incep- 
tion, Ministry Of Sound 
rages on as the key joint in 
which to work up a sweat. 
In fact, this venue is so hot 
that it has spawned a tour- 
ing counterpart that trolls 
around the English country- 
side, as well as various 
parts of Europe and the 
States. Iconic spinner C.J. 
Macintosh still rules the 
roost, though the weekly 
schedule has loosened up 
to showcase the more 

considered underground classics, while his Astralwerks full -length debut, 

"Let The Fnak Flag Fly," has seen the Chicago native develop a cult 

following that spans several genres beyond the dance realm. 
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CARL & MUSIC MIND "Celebration" 

LONDON ZOO "Love in London" 
THE RHYTHM FAMILY "I Got The Feeling" 
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experimental house and 
trance musings of Darren 
Darling and Miss Barbie. 
It's also fairly common for 
superstars like Boy George, 
David Morales, Frankie 
Knuckles or Junior Vasquez 
to grace the decks with 
their own special brands of 
house melodrama. 

For more than six years, 
The Gardening Club 
continues to be a strong 
contender for the dance 
dollar. The venue's hottest 
regular party is Club For 
Life, which oozes with 
spiritually charged house - 
music flavor. Occasional 
recording artist /producer 
Jeremy Healy is still the top 

for years, it has been 
all too simple for 
many to dismiss the 
Paris scene. And 
while there have been 

a few dicey years, there's 
no denying that things are 
picking up quite a bit. In 
fact, it's arguable that Paris 
is fast becoming a hotbed 
of juicy club activity. 

If you want to play hard, 
sprint to Les Roubles, 
which drowns tough kids in 
breakbeats and acid -techno 
music. This is the place to 
be when seeking the wares 
of Derrick Carter, Carl Cox 

spinner on the decks, 
injecting a twisted hand- 
bag- swinging attitude into 
his mix. And when he's not 
on hand, look for Phil 
Milson to more than fill the 
gap with his own turntable 
magic. 

For a completely different 
vibe, there's nothing better 
than the deliciously 
intimate Bar Rumba, which 
delivers a crafty blend of 
classic funk, trip -hop, 
ambient and even the 
random garage groove 
sometimes in the space of 
one night. If you want to 
kneel at the alter of acid - 
jazz legend Giles Peterson, 
this is the place to be. 

and Fluke. On the after - 
hours tip, dip into the Dark 
Hole for edgy drum'n'bass 
and trip -hop grooves. 

Bon Vivant is one of sev- 
eral festive spots for folks 
who want to indulge in 
house, vintage garage and 
giddy hi -NRG music. 
Meanwhile, ATC has fast 
become the city's primary 
watering hole for gay 
audiences and those who 
want to lean a little off the 
musical center. Twitch to 
your heart's content to the 
turntable madness of DJ 
Purity and Shadow 
Dancer. 

PRINCE QUICK MIX has had one 
heck of a year. He's become the 
deep -house remixer of choice with 
a stellar stream of grooves that 
includes a revival of "I'll Be Your 
Friend" by Robert Owens, as well 
as post -production on "You Don't 
Know" by Cyndi Lauper, 
"Celebrate" by RuPaul, "Sexuality" 
by Garland Jefferies and "Quark" 
by B.T. He is now striving to 
strengthen his songwriting skills 
and is working with several up -and- 
coming singers, as well as 
Broadway diva Linda Eder. 
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ARTISTS & MUSIC 

More Artists Opt To Do It Themselves 
Own Labels Provide Alternative To Majors 

BY DEBORAH EVANS PRICE 

NASHVILLE -In the past few years, 
there has been a proliferation of coun- 

try record labels 
starting and, in 
some cases, dying 
out. But among 
the major -label 
spinoffs and new 
corporate ven- 
tures, there is a 
burgeoning trend 
toward artist - 
owned labels that 

are pumping creative juice into the 
country marketplace and signaling a 

Surprise, Surprise. During a recent "Prime Time Country" appearance, Tom T. 

Hall was surprised with a plaque for the gold certification of "Tom T. Hall Greatest 
Hits Vol II." Pictured, from left, are Mercury Nashville president Luke Lewis, Hall, 
and show host Gary Chapman. 

SKAGGS 

CMT Sees Airplay, Singles Sales Link; 
Nashville Hit By A Siberian Heat Wave 

ON THE TUBE: All 25 singles on Billboard's Top Coun- 
t I y Singles Sales chart in the Oct. 18 issue had current or 
recurrent videos airing on CMT that week. Twenty -four 
of the 25 tracks on the chart last issue had videos airing 
(the exception being Mindy McCready's new "What If I 
I )o "). CMT director of programming Chris Parr tells 
Nashville Scene that CMT has determined that there has 
been a definite pattern for the year. 

"Over the whole year," Parr says, "there have probably 
been only five or so consistently selling singles on that 
chart without a video. One was a novelty song, `Country 
Macarena.' " He notes that one song in particular seems to 
prove his theory that CMT is driving singles sales: Wade 
Hayes' "Wichita Lineman." 

"With a lot of other 
songs," he says, "you have 
considerable airplay sup- 
port and exposure. But 
with Wade, he really had 
no radio success with that 
song. But we got a really 
good response to the video, 
and we stayed with it after 
radio dropped [the track]. 
We've had it in rotation for 
11 weeks, and we've gotten 
a consistent response to 

For a new act like the 
Kinleys, which released a single before the album and has 
yet to establish a public persona, Parr says, the video 
establishes the public image and obviously drives sales. 
"In general," Parr notes, "videos sell records, both albums 
and singles." 

Parr says viewer feedback at CMT has increased with 
its new "CMT Request Line" show, which airs every Mon- 
day at 7 p.m. ET. Viewers can make requests online or by 
calling a 900 number. "We're getting a lot more interac- 
tion now," he says. 

ON THE ROW: Sony Music Nashville has signed a new 
group from Moscow to a development deal. The young 
Russian country band is Siberian Heat Wave. Sony Music 
Nashville president Allen Butler says the six teenagers 
are all classical music students who first discovered blue- 
grass as a diversion from their studies. "Then they got into 
Patsy Cline and traditional country," Butler tells Nashville 
Scene. "Now they are totally and keenly aware of country 
music's history, more so than most people signed to labels 
here. [Producer] Stan Cornelius, whose wife is Russian, 
saw them in Moscow and brought them over to do some 
studio work. I went down and saw them and was impressed 
enough to offer them a development deal." 

Butler says the group's sound is still not totally focused. 
"That's what development deals are about," he says. "They 

it. 

Nashville 

Seem 
TM 

by Chet 

haven't played together very long. But they have three lead 
singers, and the rest sing harmony. It's worth exploring 
all the way. Internationally, we feel that they can be huge." 

ON THE RECORD: A major reissue of five Buck Owens 
Capitol albums is due the first week of November from 
Sundazed Music Inc. Long out of print, these recordings 
include two of Owens' best. Not coincidentally, each is 
devoted to a favorite Owens songwriter. Tommy Collins 
is not nearly so well known now as Harlan Howard, but 
"Buck Owens Sings Tommy Coffins" brings back such clas- 
sics as "If You Ain't Lovin' You Ain't Livin' " and "You 
Gotta Have A License." 

"Buck Owens Sings Harlan Howard" includes the pre- 
dictable big hits, such as 
"Pick Me Up On Your 
Way Down" but also fea- 
tures such gems as "Keys 
In The Mailbox" and 
"Heartaches By The 
Number." The other three 
albums are "Your Tender 
Loving Care," "It Takes 
People Like You To Make 
People Like Me," and the 
live "In Japan!" Each al- 
bum includes photos and 
session -ographies. Sun - 
dazed, located in Cox- 

sackie, N.Y., can be reached at 518- 731 -6262 ... Jason & 
the Scorchers return to their launching pad, Nashville's 
Exit In, to record a live album Nov 7 -8. Several guest stars 
are expected. Release is set for March 1998 on Mammoth 
Records. 

PEOPLE: Jules Wortman exits as senior director of 
publicity at MCA Nashville ... ASCAP songwriter of the 
year Mark D. Sanders addresses the Songwriters Guild 
of America's "Hit Song Analysis" session 5:30 p.m. Mon- 
day (27) ... Wednesday (29)'s Music for Life benefit for 
the Cystic Fibrosis Foundation features host Gary Chap- 
man and performances by Tracy Lawrence, Lorrie Mor- 
gan, Ricochet, the Raybon Bros., Mila Mason, John 
Berry, and Burnin' Daylight. Tickets are available 
through Ticketmaster at the Ryman Auditorium ... Neal 
McCoy raised more than $175,000 for the East Texas 
Angel Network with his annual benefit concert in 
Longview, Texas. McCoy formed the charity to help chil- 
dren who have serious diseases ... Jim Hester heads the 
new artist -management division of the Horton Group ... 
Happy 60th wedding anniversary to Kitty Wells and John- 
ny Wright, who met when both were performing on WSIX 
Nashville and "slipped off, " as she says, to Franklin, Ky., 
on Halloween eve in 1937 to get married. 

Flippo 

shift toward more expansive market- 
ing efforts that include servicing all 
country radio stations and catering 
directly to consumers who frequent 
mass merchandisers. 

Charlie Daniels, Ricky Skaggs, Rus- 
sell Smith, and Ricky Van Shelton are 
artists who have recently plunged into 
label self -determination, while the Bel- 
lamy Brothers and the Dead Reckoning 
gang, which includes Kieran Kane and 
Kevin Welch, have been successfully 
steering their own ships for a few years. 

The reasons for 
starting their own 
labels and the 
approach they 
take to operating 
the companies are 
as unique as the 
artists who initiat- 
ed them. Dead 
Reckoning opened 
its doors in Janu- 

ary 1995 and is owned by Kane, Welch, 
Harry Stinson, Tammy Rogers, and 
Mike Henderson. The label has released 

DANIELS 

seven albums in the last 21/2 years. "Peo- 
ple are finding out they can take con- 
trol of their own destiny," Kane says. 

The concept is 
extremely appeal- 
ing to many 
artists, including 
Daniels, who 
founded Blue Hat 
Records in May. 
The label's first 
release, "Blues 
Hat," a blues al- 
bum recorded by 

Daniels and his legendary band, is sell- 
ing well and garnered Daniels a Coun- 
try Music Assn. Award nomination in 
the vocal event of the year category for 
his remake of "Long Haired Country 
Boy" with guest vocalists John Berry 
and Hal Ketchum. Daniels plans to 
release an album of Southern rock clas- 
sics in the coming year. 

Once the label is firmly established, 
Daniels and his manager, David Corlew, 
who serves as president, hope to sign 

(Continued on next page) 

SHELTON 

Through Diligence, Yearwood 
Earns Fans In Europe, Australia 

CHET FLIPPO 

NASHVILLE -Trisha Yearwood's 
recent claiming of her first major 
Country Music Assn. Award as female 
vocalist of the year is helping to build 
her slow but steady campaign for an 
international presence. She's now in 
Australia for the fourth time, racing 
through a two -week promotional meet - 
and -greet showcase tour to lay the 
groundwork for a March 1998 full - 
blown Australian concert tour. And, 
she says, she can feel the internation- 
al fervor beginning to catch on. 

"I've been working it for a few years, 
and it's really starting to kick in," she 
says, adding that the punch from the 
soundtrack song "How Do I Live" from 
the movie "Con Air" is spreading the 
Yearwood persona globally. 

"It's become a big pop hit in Aus- 
tralia, No. 3 on the pop charts," she 
says. "It's No. 1 in Thailand and Sin- 
gapore and big in Ireland. It's got a life 
of its own in markets we've never been 
to or really tried to work. The song is 
such a crossover song internationally 
that I'm not sure what kind of career 
longevity I would have based on that, 
because that song is just one part of 
what I do." 

Yearwood says that she's been work- 
ing Europe for four years in addition 
to Australia to try to build bases in 
both areas. The low -key approach, says 
the Belmont University music depart- 
ment graduate, appears to be paying 
off, with the hit single raising a profile 
that was already in place. 

Whereas some international country 
tours have been heralded merely as 
events featuring country music -the 
style of music, rather than the act 
itself, is often considered the major 
draw for audiences -Yearwood says 
international touring by country 
artists might best be presented as sim- 
ply an appearance by an individual 

artist, as an artist. "Especially in 
Europe," she says, "they are very par- 
ticular about who they like, and they're 
very much into music integrity, very 
aware of the lyrics. Audiences there 
know more about your songwriters and 
your musicians than you do. It's a 
whole different kind of marketing. We 
approached it as a slow build and try 
not to create a big splash. You have to 
build it slowly." 

She says that she's very curious to 
see what happens 
after "How Do I 
Live" runs its 
course in Aus- 
tralia and that her 
duet with Garth 
Brooks on "In 
Another's Eyes" 
will not be the 
next single in that 
country. Instead, 

it will be "On A Bus To St. Cloud," an 
audience favorite. "So, that's a whole 
different ballgame," she says. "It 
makes me think about maybe cutting 
special tracks for other markets that I 
wouldn't release here. I've never done 
that, never recorded something espe- 
cially for Europe or Australia, but I 
might do that." 

She adds that she's studying making 
Asian appearances, given the success 
of the single and the fact that Japan, 
especially, has been a good market for 
her "We owe them some appearances," 
she says. "You have to make a commit- 
ment. My Australian trip next year will 
probably be the first one where may I 
come home with some money. You have 
to make that commitment to that mar- 
ket and to that audience and build 
something for the future." 

MCA Records Nashville chairman 
Bruce Hinton says that he feels that 
Yearwood's international presence is 
just beginning. "With her continued 

(Continued on page 52) 
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C0ß NER 
by Wade Jessen 

COUNTRY ROADS & WILD MONTANA SKIES: Following the Oct. 12 

plane crash that killed former Country Music Assn. entertainer of the year 
John Denver (Billboard, Oct. 25), fans of the '70s hitmaker have scoured 
stores to buy his recordings, causing two recent RCA compilations to land 
on Top Country Albums and seven others to bow on Top Country Catalog 
Albums. Increasing by more than 21,000 scans to win Greatest Gainer hon- 
ors, Denver's latest project, "The Best Of John Denver Live" (Legacy), 
moves 22,500 pieces to rise 73 -8 on the country chart and splashes onto The 
Billboard 200 at No. 52 (see Between the Bullets, page 108). 

Denver's first two hits packages send Shania Twain's "The Woman In 
Me" back to No. 3 on Top Country Catalog Albums, and the top 10 on that 
chart is peppered with four more of Denver's RCA titles. The No. 1 title 
on that list, "Greatest Hits," moves 13,500 units, while a second best -of set 
scans 8,500 pieces. "The Rocky Mountain Collection" is a two -disc hits set 
that sold more than 6,000 units during the tracking week. "An Evening With 
John Denver," "Take Me Home Country Roads & Other Hits," and a third 
hits package each moves more than 4,000 pieces. One seasonal title appears 
on our country catalog chart: "A Christmas Together" by Denver and the 
Muppets (Laserlight) turns in 3,000 scans. 

KENTUCKY ROOTS & A TEXAS HAT: Bowing on Top Country Albums 
with more than 25,000 units is John Michael Montgomery's first hits pack- 
age (Atlantic), which earns our Hot Shot Debut cup at No. 6 and opens at 
No. 44 on The Billboard 200. Two of Montgomery's four previous chart 
entries had bigger opening weeks. "Kickin' It Up" entered at No. 1 with 
94,500 units in the Feb. 12, 1994, Billboard and his third album, self -titled, 
also bowed at the top with more than 68,000 scans in the April 15, 1995, 
issue. 

Although Montgomery's debut title, "Life's A Dance," entered with 3,000 
units in the autumn of '92, that package scanned more than 40,000 units 
during Christmas week of '93. The Lexington, Ky., native had his biggest 
week ever with "Kickin' It Up," which moved 109,000 units in the Feb. 19, 

1994, issue. Montgomery's "What I Do The Best" entered the country chart 
at No. 5 in the Oct. 12, 1996, issue with 24,000 units and rests at No. 49 this 
issue. 

"Angel In My Eyes," the only new track on the best -of set, rises 38 -33 on 
Hot Country Singles & Tracks with airplay at 141 of our 161 monitored 
stations. Heavy airplay (more than 35 spins) is detected at KYNG Dallas, 
and new detections were posted at 26 stations this week, including KUZZ 
Bakersfield, Calif., WSM -FM Nashville, and WCOL Columbus, Ohio. 

REAL COUNTRY & REAL CLASS: Proponents of traditional country 
music here are celebrating Thanksgiving a bit early as Lee Ann Womack's 
"You've Got To Talk To Me" (Decca) opens with Hot Shot Debut stripes at 
No. 52 on Hot Country Singles & Tracks. Womack enters with airplay at 
89 monitored country stations, and KMLE Phoenix is the airplay leader, 
with more than 25 spins. New airplay is detected at 18 stations, including 
WGAR Cleveland and KOUL Corpus Christi, Texas. 

"You've Got To Talk To Me" is the third release from Womack's self -titled 
debut album and her biggest opening week to date. "Never Again, Again" 
popped on at No. 71 in the March 15 Billboard and rose to No. 23, and "The 
Fool" bowed at No. 69 in the June 21 issue, peaking at No. 2. 

MORE ARTISTS OPT TO DO IT THEMSELVES 
(Continued from preceding page) 

other acts. "There are a lot of artists 
that have marquee value and a fan base 
and have the desire to continue to put 
their music out," Corlew says. "Some- 
times a major label doesn't feel that way 
about a certain artist. So I think we as 
an industry have to figure out a way to 
create a place for artists. Hopefully, 
there will be places like Blue Hat where 
artists can go." 

Shelton is banking his artistic future 
on RVS Records, which he founded in 
July with the album "Making Plans." 
The first single, "She Needs Me," gar- 
nered respectable airplay. 

Both Daniels and Shelton struck 
deals with Anderson Merchandisers to 
distribute their projects exclusively 
through Wal -Mart for an unspecified 

amount of time before they are released 
elsewhere. 

Daniels says that he is happy with his 
new enterprise and that he enjoys hav- 
ing more control over his music than he 
would have on a major. "People are tired 
of being put in a box they don't fit in," 
Daniels says. "I can't have someone 
telling me how to do my music. I think 
I know better what I do than anybody 
does ... And if they can't sell the kind of 
music that myself or Ricky Van Shelton 
are coming out with, we're on the wrong 
label, and if it means starting a new 
label then that's what we have to do." 

Many agree with Daniels' philosophy, 
including Skaggs, who is launching a 
bluegrass label, Skaggs Family Rec- 
ords, with the Oct. 21 release of `Blue- 

grass Rules." "This is working for me 
now where I'm at in my career," says 
Skaggs, who remains signed to Atlantic, 
which released his latest country set, 
"Life's A Journey." But when Atlantic 
passed on `Bluegrass Rules," he decid- 
ed to start his own label. 

He says part of the attraction was 
finally owning his own music. "I've done 
stuff for Rounder and Sugar Hill and 
Epic," he says. "I'm 43, and I felt it was 
high time I started owning my masters. 
Who knows what is going to happen in 
country music? I'm putting my faith in 
owning my own masters. I can negoti- 
ate my own distribution. You can go 
international. It's amazing the doors 
that can open when you do it yourself. 

(Continued on page 52) 

COUNTRY SINGLES A -Z 
PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

42 ALL LIT UP IN LOVE (Old Desperados, ASCAP/N2 D, 

ASCAP) 

33 ANGEL IN MY EYES (Reynsong, BMI/Knob Twister, 

ASCAP) HL 

70 ANOTHER PERFECT DAY (Sony /AN Tree, BMI/Suffer In 

Silence, BMI/Sony /AN Cross Keys, ASCAP) HL 

25 BETWEEN THE DEVIL AND ME (Coburn, BMI/Ten Ten, 

BMI/Songs Of PolyGram Int'I, BMI/Cott-N- Twins, BMI) 

HL/WBM 
41 BLINK OF AN EYE (Wamer - Tamerlane, BMI/Hellmay- 

men, BMI/Starstmck Angel, BMI/Dead Solid Perfect, 

BMI) HL/WBM 
24 A BROKEN WING (Sony /AN Tree, BMI/Sam's Jammin', 

BMI/Suffer In Silence, BMI) HL 

45 A CHANCE (Acuff -Rose, ASCAP/Sony /AN Cross Keys, 

ASCAP) WBM 
28 THE COAST IS CLEAR (Almo, ASCAP/Bamatuck, 

ASCAP/Irving, BMI/Kybama, BMI) WBM 

35 DANCIN', SHAGGIN' ON THE BOULEVARD (Maypop, 

BMI) WBM 

62 THE DAY SHE LEFT TULSA (IN A CHEVY) (Starstmck 
Writers Group, ASCAP/Mark D., ASCAP/Diamond Three, 

BMI/Seven Summits, BMI) 
59 DID I SHAVE MY LEGS FOR THIS? (Polygram Intl, 

ASCAP /Door Number Two, ASCAPMillermao, BMI) 

1 EVERYWHERE (Almo, ASCAP/Daddy Rabbit, 

ASCAP /Brio Blues, ASCAP) WBM 
23 THE FOOL (Major Bob, ASCAP/St. Myma, ASCAP /Castle 

Bound, SESAC/Mountain Thyme, SESAC) WBM 

16 FROM HERE TO ETERNITY (Wamer-Tamerlane, 
BMI/EMI April, ASCAP /1Kids, ASCAP) HL/WBM 

64 THE GIFT (Sony /AN Tree, BMIMultisongs, 
SESAC /Careers-BMG, SESACBrickman Arrangement, 
SESAC) 

11 GO AWAY (EMI Blackwood, BMVStarstruck Angel, 

ASBMI/SCAP) 

ony/AN 
HL/WB 

Cross 
M 

Keys, ASCAP /All Around Town, 

47 GOOD OU FASHIONED LOVE (Music Corp. Of America, 

BMI/Glittertish, BMVHamstein Cumberland, BMI/Baby 
Mae, BMI) HL/WBM 

39 HAND OF FATE (WB, ASCAP/Lunn, ASCAP/Wamer- 

Tamedane, BMI/Under The Bridge, MC WBM 

53 HEART HOLD ON (EMI Blackwood, BMI/Killen, 
BMI /Cootermo, ASCAP) HL 

32 HELPING ME GET OVER YOU (Post Oak, BMI/LaSongs, 

ASCAP /Almo, ASCAP) HL/WBM 

60 HE'S GOT YOU (Sony /ATV Tree, BMI/Showbilly, 
BMI/Wamer- Tamerlane, BMI /Constant Pressure, BMI) 

HL/WBM 
58 HOLE IN MY HEART (EMI April, ASCAP/Desmobile, 

ASCAP /Joe David, ASCAP/EMI Blackwood, BMI/Vee One, 

BMI) HL 
4 HONKY TOOK TRUTH (Sony /ATV Tree, BMI/Showbilty, 

BMVSony /AN Cross Keys, ASCAP/Kim Williams, 
ASCAP/Zomba, ASCAP) HL/WBM 

6 HOW DO I GET THERE (EMI Princeton Street, 

ASCAP/Full Keel, ASCAP/Farrenuff, ASCAP) HL/WBM 

20 HOW YOUR LOVE MAKES ME FEEL (Island Bound, 

ASCAP/Famous, ASCAP/WB, ASCAP/Php-A- Wheelie, 

ASCAP/Big Tractor, ASCAP) HL/WBM 

74 I CAN LOVE YOU BETTER (Songs Of PolyGram Int'I, 
BMI/Polygram Int'I, ASCAP) 

48 IF YOU CANT BE GOOD (BE GOOD AT IT) (Irving, 

BMI/Baby Dumplin', BMI/Wamer- Tamerlane, BMI/Songs 

Sung Blue, BMI) WBM 

5 IF YOU LOVE SOMEBODY (Farrenuff, ASCAP/Full Keel, 

ASCAP/Longitude, BMI/Blue Desert, BMI) WBM 

31 I HAVE TO SURRENDER (Pat Price, BMI/Sydney Erin, 

BMI) 
65 IMAGINE THAT (Seventh Son, ASCAP/New Hayes, 

ASCAP) 
30 I'M SO HAPPY I CANT STOP CRYING (Magnetic, 

BMI/Reggatta, BMVlllegal, BMI) HL 

63 I'M YOUR MAN (Starstruck Writers Group, ASCAP/Mark 
D., ASCAP/Senior Partner, ASCAP) HL 

2 IN ANOTHER'S EYES (Major Bob, ASCAP/No Fences, 

ASCAP/Rio Bravo, BMI /Cat's Eye, BMI) WBM 

40 I WANNA FALL IN LOVE (M. Spiro, BMI/Hidden Words, 

BMI /Acuff -Rose, BMI) WBM 
68 JUST TO SEE YOU SMILE (Music Corp. Of America, 

BMVGlitterfish, BMIHamstein Cumberland, BMVBaby 
Mae, BMI) HL/WBM 

17 LAND OF THE LIVING (MCA, ASCAP/Delta Kappa 

Twang, ASCAP/Tom Collins, BMI) HL/WBM 

54 A LITTLE IN LOVE (Wamer- Tamerlane, BMI/Hellmay- 

men, BMVStarstruck Angel, BMI/Dead Solid Perfect 
BMI) HL/WBM 

57 LIVING IN A HOUSE FULL OF LOVE (EMI, BMVAI Galli- 
co, BMI) WBM 

71 LOVE AIN'T EASY (Pride Hutch, BMI/MCA, 
ASCAP/Shinin' Stone Cold, ASCAP/Bik Haus, 

ASCAP/BMG, ASCAP/Secret Pond, ASCAP) HL 

3 LOVE GETS ME EVERY TIME (Songs Of PolyGram Int'I, 
BMVLoon Echo, BMI/Zomba, ASCAP) HLJWBM 

8 LOVE IS THE RIGHT PLACE (Careers -BMG, 
BMVFIoyd's Dream, BMI/MCA, ASCAP/Bases Loaded, 

ASCAP/EMI Christian, ASCAP) HL 

56 LOVE OF MY LIFE (EMI Tower Street, BMI/Little Cay- 
man, BMI/EMI Blackwood, BMI/If Dreams Had Wings, 

ASCAP) 

43 LOVE TRAVELS (BMG, ASCAP/Wood Monkey, 

ASCAP /Careers -BMG, BMI /Ellymax, BMI) HL 

55 MORE THAN EVERYTHING (Warner- Tamerlane, 
BMI/Golden Wheat, BMI/New Haven, BMI) HL/WBM 

38 NICKAJACK (Wamer Tamedane, BMI/Rancho Belita, 
BMI/Yatata, BMI) WBM 

66 NIGHTS LIKE THESE (Sony /AN Cross Keys, 

ASCAP /King Coal, ASCAP/Our Songsmith, ASCAP) 

75 NOTHIN' BUT THE TAILLIGHTS (Blackened, BMI/Steve 

Wanner, BM)) WBM 
36 OF COURSE I'M ALRIGHT (Sony /AN Tree, BMI/Salzillo, 

BMI/Kidbilly, BM!) HL 

46 ONE SOLITARY TEAR (Reynsong, BMI/Magnatune, 
SESAC) HL 

37 ON THE SIDE OF ANGELS (Red Brazos, BMI/House- 
notes, BM]) WBM 

18 PLEASE (We've Got The Music, BMVAshwords, 
BMVSongs Of PolyGram Int'I. BMI) HL 

51 POSTMARKED 3IRMINGHAM (EMI April, ASCAP/Phil 
Vassar, ASCAPMilene, ASCAP/EMI Blackwood, 
BMVPhiI This, BMI) HL/WBM 

61 THE PROMISED LAND (Emdar, ASCAP/Texas Wedge, 

ASCAP/Full Keel, ASCAP/Dixie Stars, ASCAP) 

19 THE REST OF MINE (WB, ASCAP/Sawng Cumpny, 
ASCAPMi(ene, ASCAP/Loggy Bayou, ASCAP) WBM 

44 SEE ROCK CID (Little Big Town, BMI /American Made, 

BMI /Alabama Band, ASCAP/Wildcountry, ASCAP/Miss 
Blyss, ASCAP/Sarstruck Writers Group, ASCAP/Mark 

D., ASCAP) HLANBM 

14 SHUT UP AND )RIVE (Blue Water, BMI/Music Corp. Of 

America, BI) HL 

49 SMALL TOWN (Almo, ASCAP/Holmes Creek, 
ASCAP/Irving, MW/Gary Scruggs, BMI /Almo Irving, BMI) 
WBM 

67 SOMEBODY SLAP ME (Songs Of PolyGram Int'I, 
BMI/Ranger Bob, ASCAP/Murrah, BMI( HL/WBM 

10 SOMETHING THAT WE DO (Blackened, BMVAcuff-Rose, 
BMI) WBM 

9 THANK GOD FCR BELIEVERS (EMI Blackwood, 
BMI/Mark Alan Springer, BMVBig Giant, BMI) HL 

29 THERE GOES (WB, ASCAP/Yee Haw, ASCAP) WBM 

7 THIS NIGHT WON'T LAST FOREVER (Careers-BMG, 
BMI) HL 

72 THOSE WHO COULDN'T WAIT (Island Bound, 

ASCAP/MCA, ASCAP) 

12 TODAY MY WORLD SLIPPED AWAY (Songs Of PolyGram 

Intl, BMI/Hookem, BMVPolygram Int'I, ASCAP) HL 

50 WALKIN' THE COUNTRY (Coburn, BMI/I.R.S., 
BMI/Bugle, ASCAP) 

13 WATCH THIS (Notewrite, BMVWords To Music, BMVO- 
Tex, BMI/Blind Sparrow, BMI/Sony/AN Cross Keys, 

ASCAP/Kim Wiliams, ASCAP) HL 

34 WHAT IF I DO (Starstruck Angel, BMIMaIloy's Toys, 

BMI/New Haves, BMI/Starstmck Writers Group, 

ASCAP/Mark D. ASCAP) HL/WBM 

15 WHAT IF ITS YOU (Sony /AN Cross Keys, ASCAP /AII 

Around Town, ASCAP/EMI April, ASCAP /1Kids, ASCAP) 

HL/WBM 
22 WHEN LOVE S -ARTS TALKIN' (Sony /AN Songs, 

BMI/Sony /AN Tree, BMI/Magic Knee, BMI/Sony /ATV 

Tunes, ASCAP/EMI April, ASCAP/Gary Nicholson, ASCAP) 

HL 

69 A WOMAN LIKE YOU (Rocking K, ASCAP/Wamer Chap- 

pell, ASCAP/Litle Poncho's, BMVLittle Big Town, 

BMVKarpfish, EMI) WBM 

21 YOU AND YOU ALONE (Benefit, BMI) WBM 

73 YOU CAN'T GEC THERE FROM HERE (Little Tybee, 

ASCAP/Forerunner, ASCAP) 
26 YOU DON'T SEEM TO MISS ME (Mighty Nice, 

BMVLaudersongs, BMVBIue Water, BMI) HL 

52 YOU'VE GOT TO TALK TO ME (Sony /AN Tree, 

BMVMagic Knee, BMI) 
27 YOU WALKED IN (Zomba, ASCAPBadams, 

ASCAP/Sony /AN Tunes, ASCAP) HL/WBM 
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TITLE LABEL & NUMBER /DISTRIBUTING LABEL ARTIST 

3 3 8 

5 5 6 

4 4 25 

7 7 4 

6 6 10 

8 8 13 

10 

12 18 3 

10 9 10 

GO AWAY BNA 64914/RCA LORRIE MORGAN 

PLEASE EPIC 78656/SONY THE KINLEYS 
THE REST OF MINE CAPITOL NASHVILLE 58680 TRACE ADKINS 
IT'S YOUR LOVE CURB 73019 TIM MCGRAW (WITH FAITH HILL) 
A BROKEN WINGNALENTINE RCA 64963 MARTINA MCBRIDE 

YOU LIGHT UP MY LIFE CURB 73027 LEANN RIMES 

LOVE GETS ME EVERY TIME MERCURY 568062 SHANIA TWAIN 

* * *No.1 * ** 
HOW DO I LIVE 13 weeks at No 1 LEANN RIMES 

YOU DON'T SEEM TO MISS ME EPIC 78704/SONY PATTY LOVELESS 

11 11 11 7 

16 2 

13 14 2 

WHAT IF I DO ANA 64990/RCA MINDY MCCREADY 

YOU WALKED IN BNA 64942/RCA LON ESTAR 

LOVE IS THE RIGHT PLACE ASYLUM 64152/EEG BRYAN WHITE 

SHUT UP AND DRIVE MCA NASHVILLE 72012 CHELY WRIGHT 

38 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 

RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScano R 
D 
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3 5 TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 

14 9 12 4 WHEN LOVE STARTS TALKIN' CURB 56095 /UNIVERSAL WYNONNA 

15 15 13 72 THE LIGHT IN YOUR EYES /BLUE CURB 76959 LEANN RIMES 

NEW 1 DID I SHAVE MY LEGS FOR THIS? CAPITOL NASHVILLE 58672 DEANA CARTER 

17 23 3 MORE THAN EVERYTHING DECCA 720227MCA NASHVILLE RHETT AKINS 

18 14 10 22 BUTTERFLY KISSES MCA NASHVILLE 72016 RAYBON BROS. 

19 20 19 11 THANK GOD FOR BELIEVERS DECCA 72014 /MCA NASHVILLE MARK CHESNUTT 

20 19 16 40 HERE'S YOUR SIGN (GET THE PICTURE) WARNER BROS. 17491 BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT 

21 18 15 22 DRINK, SWEAR, STEAL & LIE REPRISE 17379/WARNER BROS. MICHAEL PETERSON 

22 23 - 2 ONE SOLITARY TEAR ARISTA NASHVILLE 13099 SHERRIE AUSTIN 

23 22 22 8 WICHITA LINEMAN COLUMBIA 78653/SONY WADE HAYES 

24 21 17 12. WE WERE IN LOVE MERCURY 574636 TOBY KEITH 

25 24 21 30 THIS NIGHT WON'T LAST FOREVER/SIX DAYS ON THE ROAD CURB 73016 SAWYER BROWN 

Records with the greates sales gains this week. Recording Industry Assn. of America certification for sales of 500,000 units. 

RIAA certification or sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. © 1997, 

Billboard /BPI Communications and SoundScan, Inc. 
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H OT COUNT 
TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /PROMOTION LABEL 

* ** No. * ** 
EVERYWHERE 2 weeks at No. 1 

B.GALLIMORE,J.STROUD,T.MCGRAW (C.WISEMAN,M.REID) 
TIM MCGRAW 
CURB ALBUM CUT 

z o 
Yt= 

O aa 

IN ANOTHER'S EYES TRISHA YEARWOOD AND GARTH BROOKS 
A.REYNOLDS (B. WOOD,J. PEPPARD,G.BROOKS) (V) MCA NASHVILLE 72021 

2 

7 11 5 
LOVE GETS ME EVERY TIME 
R,J.LANGE (S.TWAIN,R.J.LANGE) 

SHANIA TWAIN 
(C) (D) (V; MERCURY 568062 

3 

8 9 10 
HONKY TONK TRUTH 
D.COOK,K.BROOKS,R.DUNN (R.DUNN,K.WILLIAMS,L.WILSON) 

BROOKS & DUNN 
(V) ARISTA NASHVILLE 13101 

4 

O 4 5 15 
IF YOU LOVE SOMEBODY 
C.FARREN (C.FARREN,J.STEELE) 

KEVIN SHARP 
143 ALBUM CUT /ASYLUM 

4 

6 2 14 
HOW DO I GET THERE 
C.FARREN (D.CARTER,C.FARREN) 

DEANA CARTER 
(V) CAPITOL NASHVILLE 19646 

7 6 6 19 
THIS NIGHT WON'T LAST FOREVER 
M.MILLER,M.MCANALLY (B.LABOUNTY,R.FREELAND) 

SAWYER BROWN 
(C) (D) (V) CURB 73016 

6 

10 12 14 
LOVE IS THE RIGHT PLACE 
B.J.WALKER,JR.,K.LEHNING (M.HUMMON,T.SIMS) 

BRYAN WHITE 
(C) ASYLUM 64152 

8 

0 11 13 14 
THANK GOD FOR BELIEVERS 
M.WRIGHT (R. SPRINGER ,M.A.SPRINGER,T.JOHNSON) 

MARK CHESNUTT 
(C) (D) (V) DECCA 72014 

9 

10 13 14 10 
SOMETHING THAT WE DO 
C.BLACK,J.STROUD (C.BLACK,S.EWING) 

CLINT BLACK 
(V) RCA 64961 

10 

11 5 3 18 
GO AWAY 
J.STROUD,L.MORGAN (S.SMITH,C.MAJESKI,S.RUSS) 

LORRIE MORGAN 
(C) (D) (V) BNA 64914 

3 

12 15 16 
TODAY MY WORLD SLIPPED AWAY 
T.BROWN,G.STRAIT (M.WRIGHT,V.GOSDIN) 

GEORGE STRAIT 
(V) MCA NASHVILLE 72019 

12 

13 16 19 13 WATCH THIS 
J.STROUD,C.WALKER (A.SMITH,A.BARKER,R.HARBIN) 

CLAY WALKER 
GIANT ALBUM CUT /REPRISE 

13 

14 17 15 16 
SHUT UP AND DRIVE CHELY WRIGHT 
T.BROWN (S.TATE,A.TATE,R.RUTHERFORD) (C) (D) (V) MCA NASHVILLE 72012 

14 

18 17 9 
WHAT IF IT'S YOU REBA MCENTIRE 
R.MCENTIRE,J.GUESS (C.MAJESKI,R.E.ORRALL) (V) MCA NASHVILLE 72001 

15 

23 26 8 

* * * AIRPOWER * * * 
FROM HERE TO ETERNITY MICHAEL PETERSON 
R.E.ORRALL,J. LEO (M.PETERSON,R.E.ORRALL) REPRISE ALBUM CUT 

16 

20 21 9 

* * * AIRPOWER * * * 
LAND OF THE LIVING PAM TILLIS 
B.J,WALKER,JR.,P.TILLIS (W.PATTON,T.SILLERS) (V) ARISTA NASHVILLE 13096 

17 

19 22 14 

* * * AIRPOWER * * * 
PLEASE 
RZAVITSDN,T.HASELDEN,P,GREENE (T.HASELDEN) 

THE KINLEYS 
(C) (D) EPIC 78656 

18 

22 24 9 

* * * AIRPOWER * * * 
THE REST OF MINE 
S.HENDRICKS (T.ADKINS,K.BEARD) 

TRACE ADKINS 
{C) (D) (V) CAPITOL NASHVILLE 58680 

20 12 4 22 HOW YOUR LOVE MAKES ME FEEL DIAMOND RIO 
M.D.CLUTE,DIAMOND RIO (M.T.BARNES,T.BRUCE, (V) ARISTA NASHVILLE 13091 

21 

22 

23 

24 

9 

24 

14 

10 

25 

33 

8 

32 

16 

5 

20 

8 

YOU AND YOU ALONE 
T.BROWN (V.GILU 

VINCE GILL 
(V) MCA NASHVILLE 72010 

WHEN LOVE STARTS TALKIN' 
B.MAHER (J.O'HARA,B.MAHER,G.NICHOLSON) 

WYNONNA 
(C) (D) (V) CURB 56095/UNIVERSAL 

THE FOOL 
M.WRIGHT (M.CANNON,C.STEFL,G.ELLSWORTH) 

LEE ANN WOMACK 
(V) DECCA 72009 

19 

1 

8 

22 

2 

A BROKEN WING MARTINA MCBRIDE 
M,MCBRIDE,P.WORLEY (J.HOUSE,S.HOGIN,P.BARNHART) (C) (D) (V) RCA 64963 

24 

25 30 38 4 
BETWEEN THE DEVIL AND ME ALAN JACKSON 
K.STEGALL (H.ALLEN,C.CHAMBERLAIN) (V) ARISTA NASHVILLE 13067 

25 

26 31 35 7 
YOU DON'T SEEM TO MISS ME PATTY LOVELESS 
E,GORDY,JR. (J.LAUDERDALE) (C) (D) EPIC 78704 

26 

27 27 29 10 
YOU WALKED IN LONESTAR 
D.000K,W.WILSON (R.J.LANGE,B.ADAMS) (C) (D) (V) ANA 64942 

21 

28 29 30 
THE COAST IS CLEAR TRACY LAWRENCE 
F.ANDERSON,T.LAWRENCE (J.BROWN,B.JONES) ATLANTIC ALBUM CUT 

28 

29 26 20 17 
THERE GOES ALAN JACKSON 
K.STEGALL (A.JACKSON) (V) ARISTA NASHVILLE 13070 

30 37 40 4 
I'M SO HAPPY I CAN'T STOP CRYING TOBY KEITH WITH STING 
J.STROUD,T.KEITH (STING) (C) (D) (V) MERCURY 568114 

30 

31 34 36 7 
I HAVE TO SURRENDER TY HERNDON 
D.JOHNSON (P.BUNCH,D.JOHNSON) EPIC ALBUM CUT 

31 

32 21 18 15 
HELPING ME GET OVER YOU 
D,WAS,T.TRITT (T.TRITT,L.WHITE) 

TRAVIS TRITT FEATURING LARI WHITE 
WARNER BROS. ALBUM CUT 

18 

33 38 42 ANGEL IN MY EYES JOHN MICHAEL MONTGOMERY 
C.PETOCZ (B.DALY,T.MULLINS) ATLANTIC ALBUM CUT 

33 

35 37 
WHAT IF I DO MINDY MCCREADY 
D.MALLOY (M.D. SANDERS,E.HILL,D.MALLGY) (C) (D) (V) BNA 64990 

34 

35 33 34 19 
DANCIN', SHAGGIN' ON THE BOULEVARD ALABAMA 
D.COOK,ALABAMA (R.OWEN,T.GENTRY,G.FOWLER) (V) RCA 64849 

3 

42 50 OF COURSE I'M ALRIGHT 
D.COOK,ALABAMA (B.KIRSCH) 

ALABAMA 
(V) RCA 64965 

36 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 

BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 161 COUNTRY STA- 

TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A 

WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL 

CI 43 54 4 
ON THE SIDE OF ANGELS 
W.C.RIMES (G.BURR,G.HOUSE) 

LEANN RIMES 
CURB ALBUM CUT 

z o 
F. 

áá 
37 

38 39 41 11 
NICKAJACK RIVER ROAD 
S.BOGARD ,S.CURNUTTE,M.MAHER (S.HENDRICKS,G.NICHOLSON) (C) (0) (V) CAPITOL NASHVILLE 58666 

38 

39 41 44 10 
HAND OF FATE 
J.SLATE,D.JOHNSON (M.LUNIr,M.NOBLE) 

SONS OF THE DESERT 
(C) (D) (V) EPIC 78663 

39 

40 46 47 6 
I WANNA FALL IN LCVE 
M.SPIRO (M.SPIRO,B.BROCK) 

LILA MCCANN 
ASYLUM ALBUM CUT 

40 

41 44 46 BLINK OF AN EYE 
R.CHANCEY,E.SEAY (J.LEO,R. ROWLES) 

RICOCHET 
(C) (D) COLUMBIA 78688 

41 

42 36 27 18 ALL LIT UP IN LOVE 
T.BROWN (D.L.MURPHY) 

DAVID LEE MURPHY 
(C) (DI (V) MCA NASHVILLE 72008 

25 

43 40 39 12 
LOVE TRAVELS 
B.WISCH,K.MATTEA (B.HALLI 3AN, JR.,L.HALLIGAN) 

KATHY MATTEA 
(V) MERCURY 578550 

39 

45 53 6 
SEE ROCK CITY 
S.BUCKINGHAM,D.JOHNSON M.D. SANDERS,B.DIPIERO,J.JARRAD) 

RICK TREVINO 
COLUMBIA ALBUM CUT 

44 

45 51 66 
A CHANCE 
B.CANNON,N.WILSON (D.DILION,R.PORTER) 

KENNY CHESNEY 
(V) BNA 64987 

45 

as 48 49 8 
ONE SOLITARY TEAR 
E. SEAY,W.RAMBEAUX (S.AUSFIN,S.MANDILE) 

SHERRIE AUSTIN 
(C) (D) (V) ARISTA NASHVILLE 13099 

46 

47 50 58 6 
GOOD OL' FASHIONED LOVE 
T.BROWN (M.NESLER,T.MAR-IN) 

TRACY BYRD 
(V) MCA NASHVILLE 72011 

47 

48 59 72 3 
IF YOU CAN'T BE GOOD (BE GOOD AT IT) 
K.LEHNING (T.SEALS B.MILLBR) 

NEAL MCCOY 
ATLANTIC ALBUM CUT 

48 

49 49 56 6 
SMALL TOWN 
K.STEGALL (J.ANDERSON,G.MRUGGS) 

JOHN ANDERSON 
(V) MERCURY 574948 

49 

52 61 6 
WALKIN' THE COUNTRY 
M.COPELAND,K.URBAN (K.UIBAN,V.RUST) 

THE RANCH 
(V) CAPITOL NASHVILLE 19699 

50 

51 57 68 3 

52 

53 

NEW 

53 62 4 

POSTMARKED BIRM NGHAM 
M.BRIGHT P VASSAR D. SAM 'SON 

BLACKHAWK 
V ARISTA NASHVILLE 13107 

* * * HOT SHOT DEBUT * * * 
YOU'VE GOT TO TAL ( TO ME LEE ANN WOMACK 
M. W RIGHT (1.0 HARA) DECCA ALBUM CUT 

HEART HOLD ON 
B.BECKETT (H.PAUL,V.MCGE- E,M.LAWLER) 

THE BUFFALO CLUB 
(V) RISING TIDE 56053 

51 

52 

53 

54 61 71 3 
A LITTLE IN LOVE 
J.LEO (J.LEO,R.BOWLES) 

PAUL BRANDT 
REPRISE ALBUM CUT 

54 

55 60 65 5 
MORE THAN EVERY -HING 
J.STROUD (M.GREEN,A.MAYC) 

RHETT AKINS 
(CI (D) (V) DECCA 72022 

55 

56 63 LOVE OF MY LIFE 
K.STEGALL (K.STEGALL,D.HI IL) 

SAMMY KERSHAW 
MERCURY ALBUM CUT 

56 

51 47 43 11 
LIVING IN A HOUSE FULL OF LOVE 
M.WRIGHT,B.HILL (G.SUTTO 1,B.SHERRILL) 

GARY ALLAN 
(V) DECCA 72018 

43 

58 56 52 19 
HOLE IN MY HEART 
M.BRIGHT (D.CHILD,D.ROBBNS,V.STEPHENSON) 

BLACKHAWK 
(C) (D) (V) ARISTA NASHVILLE 13092 

31 

59 NEW DID I SHAVE MY LEGS FOR THIS? 
C.FARREN (D,CARTER,R.HAFT) 

DEANA CARTER 
(C) (DI (V) CAPITOL NASHVILLE 58672 

59 

60 70 70 3 
HE'S GOT YOU 
D.COOK,K.BROOKS,R.DUNN R.DUNN,T.MCBRIDE) 

BROOKS & DUNN 
(V) ARISTA NASHVILLE 13101 

60 

61 

62 

68 - 
NEW 

2 
THE PROMISED LAND 
J.SLATE,J.DIFFIE (A.SPOONE2,F.LEHNER) 

JOE DIFFIE 
EPIC ALBUM CUT 

61 

THE DAY SHE LEFT TULSA (IN A CHEVY) 
D.COOK (M.D. SANDERS,S.D AMOND) 

WADE HAYES 
COLUMBIA ALBUM CUT 

62 

63 

64 

65 

62 48 14 
I'M YOUR MAN 
C.FARREN (A.CUNNINGHAM M.D. SANDERS) 

JASON SELLERS 
(C) (V) BNA 64915 

37 

65 2 
THE GIFT COLLIN RAYE FEATURING JIM BRICKMAN 
B.J. WALKER ,JR.,P.WORLEY,c.RAYE,D.SHEA (T.DOUGLAS,J.BRICKMAN) EPIC ALBUM CUT 

64 

NEW IMAGINE THAT 
M.D.CLUTE,DIAMOND RIO (LGEORGE,I.TIRRO,B.WHITE) 

DIAMOND RIO 
ARISTA NASHVILLE ALBUM CUT 

65 

66 72 2 
NIGHTS LIKE THESE 
D.COOK (P.LYNN,P.LYNN) 

THE LYNNS 
(C) (D) (V) REPRISE 17276 

66 

67 67 64 18 
SOMEBODY SLAP ME 
K.STEGALL (B.MCDILL,R.MU 2RAH) 

JOHN ANDERSON 
(C) (V) MERCURY 574640 

22 

68 69 69 13 
JUST TO SEE YOU SMILE 
B.GALLIMORE,T.MCGRAW (1 .NESLER,T.MARTIN) 

TIM MCGRAW 
CURB ALBUM CUT 

68 

69 54 57 11 
A WOMAN LIKE VOL 
G.MORRIS (M.KING,D.GIBSON,C.KARP) 

MATT KING 
ATLANTIC ALBUM CUT 

54 

10 64 55 16 ANOTHER PERFECT DAY 
C.HOWARD (P.BARNHART,BTABOR,C.WHITE) 

BLAKE & BRIAN 
(C) (D) (V) CURB 73024 

45 

71 73 73 4 
LOVE AIN'T EASY 
P.BUNETTA (M.BYROM,D. NEUHAUSER ,S.HUTCHISON,P.HUTCHISON) 

BIG HOUSE 
(V) MCA NASHVILLE 72020 

71 

72 NEW THOSE WHO COULCN'T WAIT 
B.TERRY,D.MORGAN,P.DUTSCH (G.COTTON,M.T.BARNES) 

DAVID MORGAN 
STAGE COACH ALBUM CUT 

72 

13 66 45 12 
YOU CAN'T GET THERE FROM HERE 
L.PARNELL,THE HOT LINKS TARATA) 

LEE ROY PARNELL 
(CI (V) CAREER 13079 

39 

74 71 I CAN LOVE YOU BETTER 
P.WORLEY,B.CHANCEY (KO£TAS,P.B.HAYES) 

DIXIE CHICKS 
MONUMENT ALBUM CUT 

71 

15 75 75 
NOTHIN' BUT THE TAILLIGHTS 
J,STROUD,C.BLACK (C.BLAC(,S.WARINER) 

CLINT BLACK 
RCA ALBUM CUT 

75 

Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which 
attain 3200 detections for the first time. Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C) 
Cassette single availability. (D) CD single availability. (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (V) Vinyl single avail- 
ability. (X) CD maxi -single availability. ©1997, Billboard/BPI Communications. 

During this season of sharing and joy, 
the Air Force and Clint Black have a 

special gift for you and your listeners. It's a free hour- 
long program featuring Clint singing songs of the season 

from his album Looking for Christmas and selections from his new album 
Nothin' But the Taillights. Licensed country music stations will receive 
this holiday program on CD by the first week of December. You can 
receive The Gift IV by calling 210 -652 -3937 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

T 

1 6 

* * * NO. 1 * ** 
LEANN RIMES W YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 
CURB 77885 (10.98/1698) 6 weeks at No 1 

2 2 2 8 
TRISHA YEARWOOD 
MCA NASHVILLE 70011 (10.98/16.98) 

(SONGBOOK) A COLLECTION OF HITS 

3 3 3 5 
BROOKS & DUNN 
ARISTA NASHVILLE 18852 (10.98/16.98) 

THE GREATEST HITS COLLECTION 2 

4 4 4 20 TIM MCGRAW Az CURB 77886 (10.98/16.98) EVERYWHERE 

5 5 5 26 GEORGE STRAIT Az MCA NASHVILLE 11584 (10.98/16.98) CARRYING YOUR LOVE WITH ME 

(6) NEW 
* * * HOT SHOT DEBUT* * * 

JOHN MICHAEL MONTGOMERY ATLANTIC 83060/AG (10.98/16.98) GREATEST HITS 6 

1 6 67 LEANNRIMES 08:598, HLLIE 

73 72 11 

* * * GREATEST GAINER* * * 
JOHN DENVER LEGACY 65183.SONY (9 98 EQ 13.98) THE BEST OF JOHN DENVER LIVE 8 

9 7 7 59 
DEANA CARTER AC 
CAPITOL NASHVILLE 37514 (10.98/15.98) MI DID I SHAVE MY LEGS FOR THIS? 2 

10 8 9 19 NEAL MCCOY ATLANTIC 83011 /AG (10.98/16.98) GREATEST HITS 5 

11 9 12 3 PATTY LOVELESS EPIC 67997/SONY (10.98 E0/16.98) LONG STRETCH OF LONESOME 9 

12 10 4 BRYAN WHITE ASYLUM 62047/EEG (10.98/16.98) THE RIGHT PLACE 

13 13 13 8 MARTINA MCBRIDE RCA (10.98/16.98) EVOLUTION 9 

14 11 10 8 
COLLIN RAYE 
EPIC 67893/SONY (10.98 EQ/16.98) 

THE BEST OF COLLIN RAYE - DIRECT HITS 4 

15 12 11 12 CLINT BLACK RCA 67515 (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS 4 

16 14 14 36 
LEANN RIMES 
CURB 77856 (10.98/15.98) 

UNCHAINED MELODY/THE EARLY YEARS 

17 

18 

18 21 14 MICHAEL PETERSON REPRISE 46618/WARNER BROS. (10.98/16.98) ® MICHAEL PETERSON 17 

16 16 51 ALAN JACKSON ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING I LOVE 

19 15 2 
DELBERT MCCLINTON 
CURB 53042/RISING TIDE (10.98/16.98) 

ONE OF THE FORTUNATE FEW 15 

20 20 18 14 DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16.98) GREATEST HITS 8 

21 17 17 23 LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 9 

22 19 19 18 LILA MCCANN ASYLUM 62042/EEG ® LILA 8 

23 22 22 104 ALAN JACKSON AC ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 

24 28 31 3 
VARIOUS ARTISTS 

STONE COUNTRY cOUNTRY ARTISTS PERFORM THE SONGS OF THE ROWNG STONES 
BEYOND MUSIC 3055/TOMMY BOY (11.98/16.98) 

24 

25 21 15 69 TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98) III DREAMIN' OUT LOUD 6 

26 23 23 27 SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD 8 

27 24 20 20 PAM TILLIS ARISTA NASHVILLE 18836 (10.98/16.98) GREATEST HITS 6 

28 27 26 4 THE KI N LEYS EPIC 67965/SONY (10.98 EQ/16.98) IBM JUST BETWEEN YOU AND ME 26 

29 30 28 6 CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.981 LET ME IN 26 

30 26 24 28 CLAY WALKER GIANT 24674/WARNER BROS. (10.98/16.98) RUMOR HAS IT 4 

31 29 25 10 LORRIE MORGAN BNA 67499/RCA (10.98/16.98) SHAKIN' THINGS UP 9 

32 25 27 4 MARK CHESNUTT DECCA 70006/MCA NASHVILLE (10.98/16.98) THANK GOD FOR BELIEVERS 25 

33 NEW JOHN DENVER RCA 67437 (59.98/69.98) THE COUNTRY ROADS COLLECTION 33 

34 31 29 73 VINCE GILL MCA NASHVILLE 11422 (10.98/16.98) HIGH LONESOME SOUND 3 

35 32 33 50 REBA MCENTIRE MCA NASHVILLE 11500 (10.98/16.98) WHAT IF ITS YOU 

(36) NEW JOHN DENVER 
RCA 66987 (10.98/15.98) 

REFLECTIONS: SONGS OF LOVE AND LIFE 36 

31 35 35 17 TOBY KEITH MERCURY 534836 (10.98 E0/16.98) DREAM WALKIN' 8 
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COMPILED FROM A NATIONAL SAMPLE 

OF RETAIL STORE AND RACK SALES 

REPORTS COLLECTED, COMPILED, AND 

PROVIDED BY SoundScan ,r 
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ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 

TITLE 

38 33 30 28 ALABAMA RCA 67426 (10.98/16.98) DANCIN' ON THE BOULEVARD 5 

39 34 32 12 BLACKHAWK ARISTA NASHVILLE 18837 (10.98/16.98) LOVE & GRAVITY 8 

40 36 34 14 KENNY C H ES N EY BNA 67498/RCA (10.98/16.98) I WILL STAND 10 

41 38 37 60 TRAVIS TRITT WARNER BROS. 46304 (10.98/16.98) THE RESTLESS KIND 7 

42 37 36 56 CLINT BLACK RCA66671 (10.98/16.98) THE GREATEST HITS 2 

43 41 40 100 GARTH BROOKS A° CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 

44 39 39 40 BILL ENGVALL WARNER BROS. 46263 (10.98/16.98) IIR HERE'S YOUR SIGN 5 

45 43 42 18 LONESTAR BNA 67422/RCA (10.98/16.98) CRAZY NIGHTS 16 

46 42 41 31 TRACY LAWRENCE ATLANTIC 82985,AG 110.5 &16.98) THE COAST IS CLEAR 4 

47 54 2 

* * *PACESETTER* * * 
VARIOUS ARTISTS AMAZING GRACE 2 - A COUNTRY SALUTE TO GOSPEL 
SPARROW 51583 (10.98+15.98) 

47 

48 44 43 30 ALISON KRAUSS & UNION STATION 
ROUNDER 0365 (9.98/15.98) 

SO LONG SO WRONG 4 

49 40 38 56 
JOHN MICHAEL MONTGOMERY 
ATLANTIC 82947/AG (10.98/16.98) 

WHAT I DO THE BEST 5 

50 50 48 100 VINCE GILL MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS 3 

51 46 50 53 KEVIN SHARP 143 /ASYLUM 61930/EEG (10.98/15.98) MI MEASURE OF A MAN 4 

52 45 45 77 MINDY MCCREADY BNA 66806/RCA (9.98/15.98) ® TEN THOUSAND ANGELS 5 

53 49 53 28 WYNONNA CURB 11583 /MCA NASHVILLE (10.98/16.98) COLLECTION 9 

54 58 58 24 
ROY D. MERCER 
CAPITOL NASHVILLE 54781 (9.98/15.98) 

HOW BIGA BOY ARE YA? VOLUME 1 54 

55 51 49 18 CHRIS LEDOUX CAPITOL NASHVILLE 52775 (10.98/16.98) LIVE 26 

56 47 47 78 GEORGE STRAIT AT MCA NASHVILLE 11428 (10.98/16.98) BLUE CLEAR SKY 

57 53 46 82 BRYAN WHITEA ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER 7 

58 48 51 12 JOHN ANDERSON MERCURY 536004 (10.98 EQ/16.98) TAKIN' THE COUNTRY BACK 19 

59 57 59 13 SHERRIE AUSTIN ARISTA NASHVILLE 18843 (10.98/16.981 WORDS 41 

60 55 52 79 BROOKS & DUNN A2 ARISTA NASHVILLE 18810 (10.98/15.98) BORDERLINE 

61 60 60 20 
ROY D. MERCER 
CAPITOL NASHVILLE 54782 (9.98/15.98) 

HOW BIG'A BOY ARE YA? VOLUME 2 58 

62 61 55 14 DWIGHT YOAKAM REPRISE 46690/WARNER BROS. (10.98/16.98) UNDER THE COVERS 8 

63 

64 

68 65 62 Ty HERNDON EPIC 67564/SONY (10.98 E0/15.98) LIVING IN A MOMENT 6 

56 57 SARA EVANS RCA 66995 (8.98/15.98) THREE CHORDS AND THE TRUTH 56 

65 52 44 DAVID LEE MURPHY MCA NASHVILLE 70002 (10.98/16.98) WE CAN'T ALL BE ANGELS 39 

66 59 56 17 
BILLY RAY CYRUS 
MERCURY 534837 (10.98 EQ/16.98) 

THE BEST OF BILLY RAY CYRUS COVER TO COVER 23 

61 63 61 48 MARK CHESNUTT DECCA 11529 /MCA NASHVILLE (10.98/16.98) GREATEST HITS 18 

68 62 64 12 
VARIOUS ARTISTS 
EDEL AMERICA 3699 (10.98/16.98) 

COWBOY UP - THE OFFICIAL PRCA RODEO ALBUM 44 

69 67 62 67 ALABAMA RCA 66848 (4.98/9.981 SUPER HITS 47 

70 64 3 
MATRACA BERG 
RISING TIDE 53047 (10.98/16.981 

SUNDAY MORNING TO SATURDAY NIGHT 64 

71 65 63 69 KENNY CHESNEY BNA 66908/RCA (10.98/15.98) MI ME AND YOU 9 

12 69 68 57 
VARIOUS ARTISTS 
WALT DISNEY 60902 (10.98/16.98) 

THE BEST OF COUNTRY SING THE BEST OF DISNEY 17 

13 71 66 27 
AARON TIPPIN 
RCA 67427 (10.98/16.98/ 

GREATEST HITS...AND THEN SOME 17 

74 66 54 14 KENNY ROGERS MAGNATONE 116 (10.98/16.98) ACROSS MY HEART 26 

RE-ENTRY 8 VARIOUS ARTISTS THE SONGS OF JIMMIE RODGERS -A TRIBUTE 
EGYPTIAN/COLUMBIA 67676/SONY (10.98 EQ/I6.98) 

31 

°Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. R M certificafon for sales of million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums 

with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is avai able. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalen 

prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. CB indicates past or present Heatseeker title. © 1997, Billboard/BPI 

Communications, and SoundScan, Inc. 

Billboard® Top Country Catalog Albums,. NOVEMBE 

A NATIONAL SAMPLE OF RETAIL STORE AND 

RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScane 
1111111 

usw Lo 
ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

TITLE 

JOHN DENVER RCA 10374 (10.98/16.98) 1 week at No. 1 JOHN DENVER'S GREATEST HITS 

Ne 

2 JOHN DENVER RCA 12195 (10.98/16.98) JOHN DENVER'S GREATEST HITS, VOLUME 2 18 

3 SHANIA TWAIN A' MERCURY 522886 (10.98 EQ/16.98) THE WOMAN IN ME 141 

4 JOHN DENVER RCA 66837 (23.98/29.98) THE ROCKY MOUNTAIN COLLECTION 

5 3 GARTH BROOKS A' CAPITOL NASHVILLE 93866 (9.9a/13.98) NO FENCES 342 

2 GARTH BROOKS A' CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 149 

JOHN DENVER RCA 50764 (12.98/16.981 AN EVENING WITH JOHN DENVER 34 

8 JOHN DENVER RCA 52160 (7.98/11.98) TAKE ME HOME, COUNTRY ROADS AND OTHER HITS 

9 JOHN DENVER RCA 15314 (7.98/15.98) JOHN DENVER'S GREATEST HITS, VOLUME 3 

10 PATSY CLINEA' MCA NASHVILLE 12* (7.98/12.98) 12 GREATEST HITS 552 

11 6 TIM MCGRAW 5 CURB 77659 (9.98/15.98/ NOT A MOMENT TOO SOON 187 

12 4 CHARLIE DAN I ELS EPIC 64182/SONY (5.98 E0/9.98) SUPER HITS 153 

w 

Lj 
ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

TITLE 

14 5 WILLIE NELSON COLUMBIA 64184/SONY (5.98 EO/9.98) SUPER HITS 170 

15 9 GEORGE STRAIT A' MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 266 

16 12 GARTH BROOKS' CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS 342 

17 10 TRAVIS TRITT WARNER BROS. 46001 (10.98/16.98) GREATEST HITS - FROM THE BEGINNING 110 

18 JOHN DENVER & THE MUPPETS LASERLIGHT 12761 (6.98 CD) A CHRISTMAS TOGETHER 8 

19 11 VINCE GILL MCA NASHVILLE 11047 (10.98/15.981 WHEN LOVE FINDS YOU 176 

20 16 GARTH BROOKS All CAPITOL NASHVILLE 96330 (10.98/15.98) ROPIN' THE WIND 195 

21 14 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 46 

22 13 GEORGE JONES EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS 343 

23 24 ALABAMA RCA 66410 (10.98/15.98) GREATEST HITS VOL. III 158 

24 19 THE CHARLIE DANIELS BAND AV EPIC 38795/SONY (7 98 EQ/11 98) A DECADE OF HITS 417 

13 8 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 180 25 23 PATSY CLINE MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY 167 

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. Recording Industry Assn. Ot America (RIAA) certification for sales of 500,000 units. RIM certification for sales of 1 mil- 

lion units, with mul imillion sellers indicated by a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape p ices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. I161 indicates past Heatseeker title. 

C. 1997, Billb.oard/BPI Communications and SoundScan, Inc. 
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IFPI Looks To Harmonize Sales Data 
QUANTIFYING LATIN AMERICA: 
The various accounting methods 
applied by Latin America's recording 
trade groups in tabulating the album 
sales of their respective countries have 
created a mosaic of data that is con- 
fusing and counterproductive. 

Help seems to be on the way, howev- 
er. Two weeks ago, the International 
Federation of the Phonographic Indus- 
try (IFPI) introduced a guideline for 
standardized sales reports that will 
offer a clearer picture of retail sales 
activity not only in Latin America but 
throughout the world (Billboard, Oct. 
25). 

There still is work to be done. After 
IFPI introduces its new system dur- 
ing its board meetings on Tuesday 
(28) and Wednesday (29) in Rio de 
Janeiro, Brazil, the Latin American 
trade association FLAPF has to sell 
IFPI's new reporting system to its 
member trade groups from Latin 
America. 

FLAPF CEO Gabriel Abaroa notes 
that most of the majors operating in 
Latin America are eagerly embracing 
a universal reporting methodology. 
But, he adds, "we need to convince the 
independents that it is a good system. 
It is an educational process." 

Abaroa says the new reporting sys- 
tem is to be presented to FLAPF's 
member trade outfits during its board 
meetings, slated to run from Tuesday 
(28) through Thursday (30). Abaroa 
notes that the new guidelines for re- 
porting will be implemented beginning 
in 1998. 

Also, a new chairman will be elected 
to a two -year term. The current chair- 
man is Manolo Camero, president of 
Brazil's trade association ABPD. 

L 

Notas 
by John Lannert 

B MG INKS L &L: BMG Brasil has 
signed superstar sertaneja duo Lean- 
dro E Leonardo to a four -album deal. 
Saying it is one of the most significant 
artist signings in 10 years in Brazil, 
BMG Brazil president Luis Oscar 
Niemeyer also points out that the label 
will try to break the multi- million -sell- 
ing pair throughout Latin America. 

To that end, Leandro E Leonardo 
will simultaneously cut albums in both 
Portuguese and Spanish. Likewise, the 
two Iabel premieres will be shipped at 
the same time in June 1998. Niemeyer 
adds that the duo already boasts a good 
market presence in Mexico and Chile. 

SHOWTIME DOWN SOUTH: With 
the summer months approaching, the 
southern sector of Latin America has 
suddenly become a hotbed of concert 
activity. Singing idol Enrique Iglesias 
performed before 20,000 fans Oct. 4 at 
the River Plate stadium. Four days 
later, more than 35,000 concertgoers 
attended Ernesto "Che" Guevara -30 
Años, a Latin trovador concert held at 
Ferro Carril Oeste Stadium with 
Chico Buarque, Silvio Rodríguez, 
and Daniel Viglietti. The show, which 
marked the 30th anniversary of the 
Argentine revolutionary's death, was 
taped for a TV special that aired Oct. 
12 on Channel 9. 
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A concert to commemorate the 20th 
anniversary of Madres de Plaza de 
Mayo Oct. 11 -12 at Ferro attracted 
25,000 spectators for each show. 
Among the homebred rock acts who 
took the stage were Los Piojos, Divi- 
didos, La Renga, Todos Tus Muer - 
tos, Attaque 77, A.N.I.M.A.L., and 
León Gieco. The festival honored the 
Argentinian mothers who took to the 
streets in 1977 to protest to the then 
ruling military regime the "disappear- 
ance" of their sons. A live recording of 
the performances may be released. 
The shows were filmed as well. 

On Nov 5-6, the Santiago Music Rock 
Festival in Santiago, Chile, is set to 
happen with appearances by David 
Bowie, Bush, No Doubt, and Erasure. 
The event will be staged at the 12,000 - 
seat Velódromo del Estadio Nacional. 

Bowie, Bush, and No Doubt are also 
due to headline the second edition of 
the Alternative Rock & Pop Festival, 
which is set to take place Nov. 11 at 
Ferro. Rounding out the knockout line- 
up are Tricky, Morphine, Café Tacu- 
ba, and Molotov. 

White -hot megastar Luis Miguel is 
booked to play Santiago's 15,000 -seat 
Estadio San Carlos de Apoquindo Nov 
6 -7. He also will play Viña del Mar's 
12,000 -seat Quinta Vergara Nov. 9. 
Luis Miguel, who already has sold 
550,000 units of "Romances" in Ar- 
gentina, according to Warner Argenti- 
na, also is set to appear Nov 14 -15 at 
the 45,000 -seat Vélez Stadium. 

Bruce Dickinson, former lead vocal- 
ist of British metal group Iron Maid- 
en, Scorpions, and Dio are scheduled 
to launch a six -date South American 

(Continued on next page) 

LATIN TRACKS A -Z 
TITLE (Publisher - Licensing Org.( Sheet Music Dist. 

31 4 ESTACIONES DE SOLEDAD (4 SEASONS OF LONE- 

LINESS) (EMI April, ASCAP/Flyte Tyme, ASCAP) 

32 A CASA (Copyright Control) 

22 A CONTRATIEMPO (Sony /ATV Tunes, ASCAP/Monster, 

ASCAP) 

34 ABRAZAME (EMI Waterford, ASCAP /Notas Magicas, 

ASCAP) 

24 ACEPTA MI ERROR (Edimonsa, ASCAP) 

26 AMOR NARCOTICO (Copyright Control) 

18 CLAVADO EN UN BAR (Yelapa Songs, ASCAP /EMI 

April, ASCAP) 

15 DESESPERADAMENTE ENAMORADO (Latin Teddy 

Songs, SESAC) 

38 DONDE ESTAS? (Ser Ca, BMI) 

16 EL DESTINO (BMG Songs, ASCAP) 

3 EL RELOJ (Peer International. BMI) 

9 ES VERDAD (Flamingo) 

23 HASTA MANANA (Warner /Chappell) 

14 HE TRATADO (PMC, ASCAP) 

8 LA QUIERO A MORIR (Karen, ASCAP) 

7 LA VENIA BENDITA (Crisma, SESAC) 

2 LO MEJOR DE MI (AMC) 
37 LO TENGO DOMINAO (Mirosa) 

19 MANECUMBE (EMD, ASCAP) 

10 ME CANSE DE SER LA OTRA (Musivida, 

ASCAP /Caribbean Waves, ASCAP) 

39 MIENTE (Fonomusic, SESAC) 

21 MIS DOS PATRIAS (TN Ediciones, BM)) 

27 NO ME DIGAS (BMG Songs, ASCAP) 

29 NO SE SI ES AMOR (Copyright Control) 

11 NO VOY A DEJARTE IR (Viorli, ASCAP) 

4 NOS ESTORBO LA ROPA (TN Ediciones, 

BMI /M.A.M.P, BMI) 

33 0 SOY 0 FUI ( Marnosa, SESAC) 

13 POR DEBAJO DE LA MESA (Tillandsia, ASCAP) 

17 DUE SE TE OLVIDO (Unimusica, ASCAP) 

25 QUE SOLO ESTOY SIN TI (Mas Latin, SESAC) 

6 REVOLUCION (Unimusica, ASCAP /Hey Chubby, 

ASCAP) 

1 SI TU SUPIERAS (FIPP, BMI) 

40 SUENO CONTIGO (Indeep, ASCAP) 

36 TAL VEZ ES AMOR (Sony Discos, ASCAP/EMI April, 

ASCAP) 

30 TANTO AMOR (Unimusica, ASCAP) 

28 TE LLEVAS MI VIDA (Copyright Control) 

5 TE SIGO AMANDO (BMG Songs, ASCAP) 

12 Y HUBO ALGUIEN (New Emoa, SESAC) 

35 X SI FUERA ELLA? (Copyright Control) 

20 YA NO SOY EL NINO AQUEL (Altamar, ASCAP) 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE. 108 LATIN MUSIC STATIONS ARE 

ELECTRONICALLY MONITORED 6 AM TO 12 MIDNIGHT. 7 DAYS A WEEK 

ARTIST TITLE 
...I L'PROMOTION LABE I PRODUCER (SONGWRITER) 

* * * No. 1 * ** 
1 1 1 7 ALEJANDRO FERNANDEZ SI TU SUPIERAS 

SONY LATIN /SONY 3 weeks at No. 1 E.ESTEFAN 1R.,K.SANTANDER (K. SANTANDER) 

c 2 2 8 CRISTIAN LO MEJOR DE MI 
ARIOLNBMG R.PEREZ ( R.PEREZ) 

Q3 3 3 5 
LUIS MIGUEL EL RELOJ 
WEA LATINA L.MIGUEL (R.CANTORAL) 

® 7 10 4 
VICENTE FERNANDEZ NOS ESTORBO LA ROPA 
SONY DISCOS/SONY P.RAMIREZ (T.BELLO) 

Q5 4 4 22 
JUAN GABRIEL TE SIGO AMANDO 
ARIOLA/BMG 

TE 
( J.GABRIEL) © 6 7 4 

ENRIQUE IGLESIAS REVOLUCION 
FONOVISA R.PEREZ- BOTIJA (C.GARCIA ALONSO) 

7 5 6 4 MARCO 
ANTONIO SOLIS LAMVAE NIA 

ENDITA ® 11 8 9 DLG LA QUIERO A MORIR 
SONY TROPICAL /SONY S.GEORGE (EGABRIEL) 

9 8 13 9 LOS TUCANES DE TIJUANA ES VERDAD 
EMI LATIN G.FELIX (M.QUINTERO LARA) 

10 12 11 5 
INDIA ME CANSE DE SER LA OTRA 
RMM (.INFANTE (V.DANIEL) 

11 17 32 3 
DOMINGO QUINONES NO VOY A DEJARTE IR 

I: SOTO,D.QUINONES (R.VASQUEZ) 

* * * GREATEST GAINER* * * 
12 23 22 3 MARC ANTHONY Y HUBO ALGUIEN 

ir' >111 A.PENA,M ANTHONY (O.ALFANNO) 

13 14 15 14 
LUIS MIGUEL POR DEBAJO DE LA MESA 
WEA LATINA L.MIGUEL (A.MANZANERO) 

14 10 9 7 VICTOR MANUELLE HE TRATADO 
SONY TROPICAL/SONY S.GEORGE (V.MANUELLE) 

15 9 5 
riz JORDI DESESPERADAMENTE ENAMORADO 

FONOVISA DYANGO (P.MARTINEZ) 

16 13 12 27 JUAN GABRIEL/ROCIO DURCAL EL DESTINO 
ARIOLNBMG J.GABRIEL,E.OKAMURA ( J.GABRIEL) 

17 15 31 15 
BANDA EL LIMON QUE SE TE OLVIDO 
FONOVISA M.CONTRERAS (P.GARZA) 

18 18 16 5 
MANA CLAVADO EN UN BAR 
WEA LATINA FHER & ALEX (FOLVERA) 

19 28 2 
KARIS MANECUMBE 
EMD R.CORA (J.CASTRO) 

20 25 36 4 
JERRY RIVERA YA NO SOY EL NINO AQUEL 
SONY TROPICAL/SONY A.PENA ( A.PENA) 

21 22 24 6 
LOS TIGRES DEL NORTE MIS DOS PATRIAS 
FONOVISA TN INC. (E.VALENCIA) 

22 27 23 4 
ANA TORROJA A CONTRATIEMPO 
ARIOLA/BMG T.MANSFIELD (B.HAYES) 

23 30 - 2 GRUPO LIMITE HASTA MANANA 
POLYGRAM LATINO J.CARILLO (F RIVA,K.CAMPOS) 

24 20 18 17 
LOS TEMERARIOS ACEPTA MI ERROR 
FONOVISA A.ANGEL ALBA (G.A.ALVA) 

25 19 20 17 
BANDA EL RECODO QUE SOLO ESTOY SIN TI 
FONOVISA G.LIZARRAGA (M.A.SOLIS) 

26 16 14 10 
CHICHI PERALTA + SON FAMILIA AMOR NARCOTICO 
CAIMAN C.PERALTA (J.FELIX) 

27 NEW i ROCIO DURCAL NO ME DIGAS 
ARIOLNBMG J.GABRIEL (J.GABRIED 

28 NEW 1 
LOS MISMOS TE LLEVAS MI VIDA 
EMI LATIN LOS MISMOS (R.GONZALEZ MORA) 

29 34 27 6 PRISCILA Y SUS BALAS DE PLATA NO SE SI ES AMOR 
FONOVISA T.PAIZ (PGESSIE) 

30 39 - 2 SIN FRONTERAS TANTO AMOR 
WEACARIBE/WEA LATINA J.HIDALGO (J.NUNEZ) 

31 NEW I 
BOYZ II MEN 4 ESTACIONES DE SOLEDAD 
MOTOWN /POLYGRAM LATINO K.C.PORTER,J.JAM,T.LEWIS (J.JAM,TLEWIS) 

32 NEW 1 
JAVIER GARCIA A CASA 
FONOVISA J.ALVAREZ,J.TARODO (J.GARCIA,A.LORIE) 

33 RE -ENTRY (C MAÓVI80 
ANTONIO SOLIS 

M.A.S0 M.A 
FUI 

S (OOSOL SI 

34 RE -ENTRY 3 ALEJANDRO FERNANDEZ ABRAZAME 
SONY LATIN/SONY P.RAMIREZ (R.FERRO GARCIA,J. IGLESIAS) 

35 NEW 1 
ALEJANDRO SANZ Y, SI FUERA ELLA? 
WEA LATINA E.AUFFINENGO,M.A.ARENAS (A.SANZ) 

36 21 21 11 
CHAYANNE TAL VEZ ES AMOR 
SONY LATIN /SONY R.FOSTER (A.CESAR P.S.VALLE) 

31 NEW I JESSICA 
LO TENGO DOMINAO 

38 NEW 1 
EMI 

LE DONDE (ESTTAS? 
LANIS) 

39 26 26 14 ENRIQUE IGLESIAS MIENTE 
FONOVISA R.PEREZ- BOTIJA ( R.PEREZ- BOTIJA) 

40 38 - 2 ILEGALES SUENO CONTIGO 
ARIOLNBMG R.SANCHEZ ( R.SANCHEZ) 

POP TROPICAL /SALSA REGIONAL MEXICAN 

26 STATIONS 23 STATIONS 69 STATIONS 

1 CRISTIAN ARIOLA/BMG 1 DLG SONY TROPICAL/SONY 1 MARCO ANTONIO SOLIS 
LO MEJOR DE MI LA QUIERO A MORIR FONOVISA LA VENIA BENDITA 

2 ALEJANDRO FERNANDEZ 2 INDIA RMM 2 VICENTE FERNANDEZ SONY 

SONY LATIN /SONY SI TU... ME CANSE DE SER LA OTRA DISCOS/SONY NOS ESTORBO... 
3 LUIS MIGUEL WEA LATINA 3 DOMINGO QUINONES RMM 3 LOS TUCANES DE TIJUANA 

EL RELOJ NO VOY A DEJARTE IR EMI LATIN ES VERDAD 
4 LUIS MIGUEL WEA LATINA 4 MARC ANTHONY RMM 4 BANDA EL LIMON FONOVISA 

POR DEBAJO DE LA MESA Y HUBO ALGUIEN QUE SE TE OLVIDO 
5 ENRIQUE IGLESIAS FONO- 5 VICTOR MANUELLE SONY 5 JUAN GABRIEL ARIOLNBMG 

VISA REVOLUCION TROPICAL/SONY HE TRARADO TE SIGO AMANDO 
6 MANA WEA LATINA 6 KARIS EMD 6 ALEJANDRO FERNANDEZ 

CLAVADO EN UN BAR MANECUMBE SONY LATIN/SONY SI TU... 
7 JUAN GABRIEL ARIOLA/BMG 7 MANA WEA LATINA 7 LOS TIGRES DEL NORTE 

TE SIGO AMANDO CLAVADO EN UN BAR FONOVISA MIS DOS PATRIAS 
8 ANA TORROJA ARIOLA/BMG 8 JERRY RIVERA SONY TROP(- 8 ENRIQUE IGLESIAS FONO - 

A CONTRATIEMPO CAL/SONY YO NO SOY EL... VISA REVOLUCION 
9 JUAN GABRIEL/ROCIO DUR- 9 CRISTIAN ARIOLA/BMG 9 GRUPO LIMITE POLYGRAM 

CAL ARIOLNBMG EL DESTINO LO MEJOR DE MI LATINO HASTA MANANA 
10 JORDI FONOVISA DESESPER- 10 LUIS MIGUEL WEA LATINA 10 BANDA EL RECODO FONOVISA 

ADAMENTE ENAMORADO EL RELOJ QUE SOLO ESTOY SIN... 
11 DLG SONY TROPICAL/SDNY 11 ALEJANDRO FERNANDEZ 11 LOS TEMERARIOS FONOVISA 

LA QUIERO A MORIR SONY LATIN/SONY SI TU... ACEPTA MI ERROR 
12 VICTOR MANUELLE SONY 12 CHICHI PERALTA + SON 12 LOS TEMERARIOS FONOVISA 

TROPICAL/SONY HE TP.ARADO FAMILIA CAIMAN AMOR... YA ME VOY PARA SIEMPRE 
13 JAVIER GARCIA FONOVISA 13 SIN FRONTERAS WEACARIBEAVEA 13 PRISCILA Y SUS BALAS DE 

A CASA LATINA TANTO... PLATA FONOVISA NO SE SI... 
14 KARIS EMD 14 JAVIER GARCIA FONOVISA 14 LOS MISMOS EMI LATIN 

MANECUMBE A CASA TE LLEVAS MI VIDA 
15 CHAYANNE SONY LATIN/SONY 15 JESSICA ARIOLNBMG 15 INTOCABLE EMI LATIN 

TAL VEZ ES AMOR LO TENGO DOMINAD DONDE ESTAS? 
C Records showing an increase in audience over the previous week, regardless of chart movement. A record which has been on the chart for 
more than 20 weeks will not rece ve a bullet, even if it registers an increase in detections. Greatest Gainers indicates song with largest audi- 
ence growth. If two records are tied in audience size, the record being played on more stations is placed first. Records below the top 20 are 
removed from the chart after 26 weeks. ® 1997 Billboard/BPI Communications, Inc. 
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Artists & Music 

kEEPING 

SCORE 
by Heidi Waleson 

A HISTORY IN SOUND: The New York Philharmon- 
ic leaped into the historical recordings business this month 
with a remarkable new set that showcases more than 62 
years of the orchestra's musical life on the radio. A 10 -CD 

box, "The Historic Broadcasts: 1923 
to 1987" begins with fragments of 
performances led by Willem von 
Hoogstraten and Willem Mengel - 
berg in 1923 and 1924, respectively, 
and ends with Erich Leinsdorf con- 
ducting Mozart's Symphony No. 29 in 
1987. Along the way, there are such 
rarities as Georg Szell and Arthur 
Schnabel performing Beethoven's 
Piano Concerto No. 3 (1945); Josef 
and Rosina Lhévinne performing 

Mozart's Concerto for Three Pianos (arranged for two 
pianos), their only concerto recording together (1939); 
Bruno Walter and Kirsten Flagstad collaborating on the 
"Immolation Scene" from "Götterdämmerung" (at their 
1952 concert performance, the ovation lasted for 21 min- 
utes and 35 seconds); Leonard Bernstein performing 
Webern and Berg, two composers he never recorded corn - 
inercially (1965, 1961); and Nadia Boulanger conducting 
the Fauré "Requiem" (1962). 

The set includes a 144 -page book with introductory 
essays, contemporaneous reviews of the performances, 
and quotes from Philharmonic musicians, plus a complete 

listing of all the Philharmonic musicians with the years in 
which they played. Program notes in the individual vol- 
umes of the set are drawn from the notes of the period. 
Even the visuals have historical flair: All the CDs have 
sections of a formal onstage group photo of the orchestra 
in 1930 (with its lone female, a harpist), as well as music 
from the orchestra's score of Beethoven's Symphony No. 
7, marked by Mahler and Toscanini. The label, New York 
Philharmonic Special Editions, is a modified version of the 
orchestra's library stamp. 

The set is the baby of Sedgwick Clark, editor of "Musi- 
cal America" and an expert in historical recordings, and 
Barbara Haws, archivist and historian for the Philhar- 
monic. Shellac discs, acetates, and tapes were collected 
from many sources, including the orchestra's archives, the 
Lincoln Center Library for the Performing Arts, and indi- 
vidual collectors who recorded the broadcasts off the air 
(Clark includes a plea to such collectors in his notes to the 
set, begging them to send their tapes to the Philharmon- 
ic for preservation). Kurt Masur, the Philharmonic's 
music director, and a committee of musicians were inti- 
mately involved in the selection of the music and in the 
restoration and remastering process. The biggest prob- 
lem for everyone was keeping the set to 10 discs; Clark 
and Haws say there is material for many more. 

The set retails for $185; it is available through the 
orchestra's World Wide Web site, www.newyorkphil 
harmonic.org, or by phone (1- 800 -557 -8268), fax, or mail. 
Unlike most such commemorative projects, including those 
produced within the last decade by the orchestras of Cleve- 
land, Chicago, and St. Louis, the set is also available in a 
few Tower Records stores in the U.S. (13 cities, including 
New York, Philadelphia, Los Angeles, and Seattle) and 
abroad (in London; Tokyo; Hong Kong; Singapore; Buenos 
Aires; and Tel Aviv, Israel). Haws feared that the set would 

(Contin?1ed ow page 54) 

NOTAS 
(Continued from preceding page) 

tour Nov 14 in Curitiba, Brazil. 

STATESIDE BRIEFS: "Buscando 
Un Sueño," a Spanish -language film 
that chronicles the life of a Dominican 
immigrant in New York, makes its de- 
but Wednesday (29) in New York. The 
picture, which stars Lauren Velez, 
Kamar De Los Reyes, and Benny 
Nieves, also features RMM artist Jose 
Alberto "El Canario" and PolyGram 
Latino's recent signee El General. 
RMM is scheduled to drop the sound- 
track Nov 4. 

Veteran promoter Abraham Con- 
treras has founded a new agency /pro- 
motion firm called All Access Talent 
Inc. The current client list of the Los 
Angeles -based company includes 
Columbia /Sony superstar Julio Igle- 
sias, AT &T, Fiesta Broadway, and 
Arista Latin. 

"Amigos," the latest album by EMI 
Latin's standout mariachi crew Mari - 
achi Sol De México, features guest 
performances by the Beach Boys, 
Paloma San Basilio, and Emilio. 

ARGENTINA NOTAS: Warner 
Argentina has released a compilation 
of hits from Argentine rock acts signed 
not only to Warner, but also to EMI 
Argentina, PolyGram Argentina, 
DBN, and BMG. Titled "Todos! 100% 
Rock Nacional," the disc contains 
material from some of Argentina's 
most famed acts, including Los Peri- 
cos, Los Enanitos Verdes, and Man 
Ray (EMI); Divididos, Dos Minutos, 
and Los Calzones (PolyGram); Mem- 
phis La Blusera (DBN); Soda Stéreo 
and Los Auténticos Decadentes 
(BMG); and Fito Páez, Fabiana Can - 
tilo, Andrés Calamaro, A.N.I.M.A.L., 
and Claudio Gabis (Warner). 

A Tropical Triumvirate. RMM FilmWorks recently debuted its documentary film 
of Hispanic, Afro -Caribbean music titled "Yo Soy Del Son A La Salsa" (I Am Son 
To Salsa) at the Regency Theater in New York. Shown outside the theater cele- 
brating the picture's premiere, from left, are Rigoberto López, the movie's direc- 
tor; actor /vocalist Harry Belafonte, who recorded the 1957 calypso hit "Banana 
Boat (Day-0)"; and Ralph Mercado, president/CEO of RMM FilmWorks and the 
film's producer. (Photo: George Carias) 

Through its own DBN- distributed 
TTM Discos, the popular punk rock 
band Todos Tus Muertos has dropped 
its much -anticipated album "Subver- 
siones." The set features a mixed bag of 
cover tunes from Bob Marley and the 
Clash, along with outtakes and live 
sides. 

Los Fabulosos Cadillacs bassist 
Flavio Cianciarulo and Almafuerte 
lead singer Ricardo Iorio have re- 
leased "Peso Argento," on Cianciaru- 
lo's Resiste Records, which is distrib- 
uted by Universal. The superlative disc 
boasts an impressive array of folklore 
and rock grooves that pay homage to 
rarely heard indigenous music from 
Argentina, as well as to the Cadillacs 
hit "Mal Bicho." Guest artists are León 
Gieco, Rubén Patagonia, Almafuerte 
guitarist Claudio Marccielo, and 
Cadillac members Vicentico, Ariel 
Minimal, Mario Siperman, Fernan- 
do Ricciardi, and Totó Rotblat. 

CHART NOTES: Alejandro Fer- 
nández's smash "Si Tú Supieras" 
(Sony Latin /Sony) remains atop Hot 
Latin Tracks for a third consecutive 
week, although its listener lead over 
Cristian's "Lo Mejor De Mí" (Ario- 
la /BMG) has been cut from 50,000 lis- 
teners to 27,000. 

The 10,000 -listener gain by "Lo 
Mejor De Mí" does unseat "Si Tú 
Supieras" from the top rung on the pop 
genre chart. Sony Tropical's R &B 
salsa trio DLG moves back into first 
place on the tropical chart after a one- 
week absence with "La Quiero A 
Morir." Sitting atop the regional Mex- 
ican chart for a third straight week is 
Fonovisa's ever -popular Marco Anto- 
nio Solis with "La Venia Bendita." 

Assistance in preparing this column 
was provided by Marcelo Fernández 
Bitar in Buenos Aires and Pablo 
Márquez in Santiago. 
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Compiled from a national sample of retail store and rack sales SoundScan 

reports collected, compiled, and provided by WWII 

ARTIST TITLE 
LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) 

© 
1 4 

* * NO. 1 * * 
LONDON SYMPHONY ORCHESTRA (FOSTER) PAUL MCCARTNEY'S STANDING STONE 
EMI CLASSICS 64842 (10.98/].5.98) 4 weeks at No. 1 

2 2 5 
CECILIA BARTOLI /JAMES LEVINE AN ITALIAN SONGBOOK 
LONDON 455513 (10.98 EQ/16.98) 

3 3 3 
E.MEYER/B.FLECK/M.MARSHALL UNCOMMON RITUAL 
SONY CLASSICAL 62891 (10.98 EQ/16.98) 

4 4 3 
LUCIANO PAVAROTTI PAVAROTTI'S GREATEST HITS -THE ULTIMATE COLLECTION 
LONDON 458800 (19.98 E0/31.98) 

5 5 5 
ANONYMOUS 4 VON BINGEN: 11,000 VIRGINS 
HARMONIA MUNDI (FRANCE) 72002 (13.98/18.00) 

6 6 40 
ANDRE RIEU THE VIENNA I LOVE 
PHILIPS 528786 (10.98 EQ/16.98) 

1 8 5 
KRONOS QUARTET EARLY MUSIC 
NONESUCH 79457 (16.98) 

® NEW BRYN TERFEL HANDEL: ARIAS 
DG 453480 (10.98 EQ/16.98) 

9 7 57 
MA/MEYER/O'CONNOR APPALACHIA WALTZ 
SONY CLASSICAL 68460 (10.98 E0116.98) 

10 9 6 WESTMINISTER ABBEY CHOIR (NEARY) TAVENER: INNOCENCE 
SONY CLASSICAL 66613 (10.98 EQ/16.98) 

11 15 6 
VANESSA -MAE CLASSICAL ALBUM 2: CHINA DOLL 
ANGEL 56483 (10.98/15.98) 

12 10 6 
RENEE FLEMING SIGNATURES: GREATEST OPERA SCENES 
LONDON 455760 (10.98 EQ/16.98) 

13 12 31 
KATHLEEN BATTLE GRACE 
SONY CLASSICAL 62035 (10.98 E0/16.98) 

14 11 64 
ANDRE RIEU FROM HOLLAND WITH LOVE 
PHILIPS 522933 (10.98 E0/16.98) 

15 RE -ENTRY 
KIRI TE KANAWA 
ERnrO ]Tn/i ( _o, SOLE E AMORE: PUCCINI ARIAS 

TOP CLASSICAL CROSSOVER TM 

1 1 3 

* * No.1 * * 
VARIOUS ARTISTS DIANA PRINCESS OF WALES -BBC RECORDING OF THE FUNERAL 
LONDON (10.98/17.981 3 weeks at No. I 

( 2 ) 2 3 
JOHN WILLIAMS/YO -YO MA SEVEN YEARS IN TIBET 
SONY CLASSICAL 60271 (10.98 EQ/16.98) 

3 3 7 
OTTMAR LIEBERT LEANING INTO THE NIGHT 
SONY CLASSICAL 63105 (10.98 EQ/16.98) 

® 8 4 SARAH BRIGHTMAN TIME TO SAY GOODBYE 
ANGEL 56511 (10.98/15.98) 

5 4 12 
JOHN WILLIAMS/ITZHAK PERLMAN CINEMA SERENADE 
SONY CLASSICAL 63005 (10.98 EQ/16.98) 

6 6 43 
THE TALIESIN ORCHESTRA (SAYRE) 

ORINOCO FLOW: THE MUSIC OF ENYA 
INTERSOUND 3566 (15.98) 

7 7 47 
SOUNDTRACK SHINE 
PHILIPS 454710 (10.98 EQ/16.98) 

® RE -ENTRY 
VARIOUS ARTISTS CHIP DAVIS' HOLIDAY MUSIK 
AMERICAN GRAMAPHONE 296 (10.98/14.98) 

9 5 7 
JOE JACKSON HEAVEN & HELL 
SONY CLASSICAL 60273 (10.98 E0/16.98) 

LO 9 2 
DOMINGO /HUANG/BOLTON MERRY CHRISTMAS FROM VIENNA 
SONY CLASSICAL 62970 (10.98 EQ/16.98) 

11 10 40 
LONDON SYMPHONY (WILLIAMS) STAR WARS: A NEW HOPE 
RCA VICTOR 68746 (21.98/34.98) 

12 I1 32 
LONDON SYMPHONY ( WILLIAMS) STAR WARS: RETURN OF THE JEDI 
RCA VICTOR 68748 (21.98/34.98) 

13 13 38 
LONDON SYMPHONY (WILLIAMS) 

STAR WARS: THE EMPIRE STRIKES BACK 
RCA VICTOR 68747 (21.98/34.98) 

14 15 7 WYNTON MARSAUS & THE LINCOLN CENTER JAll ORCHESTRA JUMP START AND JAll 
SONY CLASSICAL 62998 (10.98 EQ/I6.98) 

15 RE -ENTRY 
CINCINNATI POPS (KUNZEL) THE BIG PICTURE 
TELARC 80437 (10.98/15.98) 

Ci Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certifi- 
cation for sales of 500,000 units; RIAA certification for sales of 1 million units with each additional mil- 
lion indicated by a numeral following the symbol. For boxed sets, and double albums with a running time that 
exceeds two hours, the RIM multiplies shipments by the number of discs and /or tapes. *Asterisk indicates 
vinyl available. Illa indicates past or present Heatseeker title. Classical Midline compact discs have a whole- 
sale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical 
Budget. .b 1997 Billboard /BPI Communications and SoundScan, Inc. 

TOP CLASSICAL MIDLINE TOP CLASSICAL BUDGET 

1 VARIOUS MOZART IN THE MORNING PHIL;PS 

2 VARIOUS MOZART FOR YOUR MIND PHILIPS 

3 PLACIDO DOMINGO WITH JOHN DENVER 

PERHAPS LOVE SONY CLASSICAL 

4 CARRERAS- DOMINGO- PAVAROTTI A 

TENOR'S CHRISTMAS SONY CLASSICAL 

5 VARIOUS MOZART -GREATEST HITS SONY 

CLASSICAL 

6 VARIOUS SHINE: THE COMPLETE CLASSICS 

PHILIPS 

7 VARIOUS ONLY OPERA CD YOU NEED RCA 

VICTOR 

8 VARIOUS PACHELBEL CANON RCA VICTOR 

9 VARIOUS MOZART FOR MEDITATION PHILIPS 

10 VARIOUS TUNE YOUR BRAIN DO 

11 VARIOUS ONLY CLASSICAL CD YOU NEED 

RCA VICTOR 

12 CLEVELAND ORCHESTRA (SZELL) BRAHMS: 

PIANO CONCERTO 1&2 SONY CLASSICAL 

13 VARIOUS MOZART FOR YOUR MIND PHILIPS 

14 VARIOUS MOZART AT MIDNIGHT PHILIPS 

15 VARIOUS THE GREATEST OPERA SHOW ON 

EARTH LONDON 

1 VARIOUS ROMANCE AND ROSES INTER - 

SOUND 

2 VARIOUS 20 CLASSICAL FAVORITES MADACY 

3 VARIOUS TEN YEARS OF SUCCESS NAXOS 

4 VARIOUS PIANO BY CANDLELIGHT MADACY 

5 VARIOUS VIVALDI: FOUR SEASONS MADACY 

6 JOHN BAYLESS BEATLES'S GREATEST HITS 

INTERSOUND 

7 VARIOUS CLASSICAL TREASURES MADACY 

8 VARIOUS VERY BEST OF MOZART vos CAMEO 

9 VARIOUS MOZART- GREATEST HITS REFER - 

ENCE GOLD 

10 JOHN WILLIAMS SPANISH GUITAR MUSIC 

SONY CLASSICAL 

11 VARIOUS MOZART: SYMPHONY NOS. 40 & 

41 MADACY 

12 VARIOUS GERSHWIN: AN AMERICAN IN 

PARIS MADACY 

13 VARIOUS BEETHOVEN: GREATEST HITS REF - 

ERENCE GOLD 

14 VARIOUS CLASSICAL MASTERPIECES MADACY 

15 THE CHOIR OF VIENNA MYSTICAL CHANTS 

SPECIAL 
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NAXOS 

lo 
SIG 
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THE FAR -SIGHTED LABEL'S ATTENTION TO THE 

ART AND COMMERCE OF CLASSICAL MUSIC HAS 

PROVEN TO BE NOTHING SHORT OF REVOLUTION- 

ARY. BY FASHIONING A COMBINATION OF THE 

RIGHT PRICE, SUPERIOR MARKETING AND CONSIS- 

TENT QUALITY, NAXOS HAS PRODUCED LOYAL CUS- 

TOMERS, RESPECTFUL CRITICS AND ENVIOUS COM- 

PETITORS. HOW'D THEY DO IT? TURN THE PAGE ... 
rt BILLBOARD ADVERTISING SUPPLÍ MENT 
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Celebrating its first decade this year, the classical label 
Naxos has risen from quixotic upstart to international 
market- leader in record time. The company's strategy for 
success has been nothing short of revolutionary, with the 
mix of super -low prices, shrewd label-first marketing, 

superior distribution and consistent quality producing loyal cus- 
tomers, respectful critics and envious, influenced competitors. 

According to its reports, Naxos has sold more classical CDs 
than any single label in the world over the past 10 years -more 
than 70 million, at $5.99 a piece. That total comprises no cros- 
sover, just a full range of serious classical music from Machaut to 
Messiaen and beyond. And, as critics have noted favorably, the 
discs are marketed strictly as great music, not as lifestyle acces- 
sories. This attention to the art as well as the commerce of clas- 
sical music earned Naxos the Cannes Classical Label Of The Year 
award at this year's MIDEM. 

Naxos isn't resting on its laurels, though, as founder /chairman 
Klaus Heymann will tell you: "We're busy preparing for 
the next decade -we're working to expand the audience 
for real classical music." The label has diversified with 
imprints in historical recordings and classically oriented 
audio - books, and it has revamped its U.S. operation. With 
less than 10% market share, Naxos Of America has lag- 
ged behind such territories as the U.K. (17 %) and Sweden 
(70 %). 

Based in Pennsauken, NJ., the U.S. company has a new 
president, Jim Sturgeon, formerly VP of sales and marketing 
for the Warner Alliance label (where he worked with Naxos 
managing director Hakan Lagerqvist, who distributed 
Warner Alliance's Christian product in Sweden). Sturgeon 
has little experience with classical music, a fact he doesn't 
see as a problem. 

"Naxos doesn't need another classical -music aficionado 
here," Sturgeon says. "With people like [product manager] 
David Osenberg and [publicity director] Laurence Vittes, 
we have plenty of classical experts in the U.S., and all the 
A&R is done from abroad anyway. Naxos Of America needs 
a more detailed vision in sales and marketing. That's what 
I'm here for." 

Sturgeon says Naxos' U.S. sales should total $8 million 
by the end of '97, up from $6.6 million last year. And he's 
shooting for 40% growth next year. As with retailers abroad, 
many U.S. shops allocate Naxos sizable, exclusive floor 
space free of charge. Jeff Melacon, classical manager of 
Tower Records' Lincoln Center outlet in New York, explains 
why: "Naxos sells. Especially the Haydn string quartets, 
early -music and 20th -century things, which fare better than 
their mainstream stuff." Tower Records has led the way with 
Naxos, but the label is also making inroads elsewhere. 
Borders should be Naxos' biggest retailer by the end of the 
year, according to Sturgeon. 

BORDERS AND TOWERS 
Naxos' parent company, HNH international, is based in Hong 

Kong, and Heymann splits his time between there and his vaca- 
tion home in Auckland, New Zealand. But the U.K is the "center 
of the universe" for Naxos, he says, with the label's quality-con- 
trol studio located in London as well as its assistant managing 
director, Anthony Anderson. Heymann has also taken full control 
of Select Distribution in the U.K (after disagreements over future 
direction with the original partners). In addition to Naxos and its 
sister label Marco Polo and Danish cooperative label Da Capo, 
Select racks such quality independents as CPO, Hyperion, ASV 

and BIS. And Heymann's aiming for a heightened marketing pro- 
file for the distributor. 

Heymann considers the U.K. the most important market for 
classical collectors, and it's home to the most influential classical 
media, such as Gramophone and BBC Music magazines -the 

"I've been with Naxos for 10 years, from the 
beginning really. This is a label that gave me 
the chance to come through and show myself 
to the world. I've recorded about 50 CDs for 
them. This is really a label of opportunity, 
and it has been an important part of my life. 
They were willing to take risks that others 
weren't. Klaus and I have had some success- 
ful projects together and we both built trust 
in each other." - Peter Breiner, musician /conductor 

"The most unique thing about Naxos is that it 
is a budget label that offers product that was 
previously only offered by boutique labels. 
For example, they carry 20th -century music 
that one doesn't usually find on budget 
labels. That's the type that sells well. they 
have that niche of the market to them- 
selves." - Randy Hart, Valley Record Distributors 

Ili Ill III III III III III 

Teri-Year Anniversary 
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Since 1987, the label has 
grown from being a source 
for inexpensive, dependable 

Beethoven and Mozart to 
being a well of superbly 
rendered music that is 

attractive beyond issues of 
price. Now, founder Klaus 

Heymann and a revitalized 
staff are preparing for an 

even more successful 
second decade. 
BY BRADLEY BAMBARGER 

L to R: Founder Klaus Heymann (left), and Jim Sturgeon, 
president, Naxos Of America 

approval of which has been instrumental in boosting Naxos' rep- 
utation. These magazines have noted the increasing quality and 
variety of Naxos' recording program, citing in particular the poli- 
cy of using native orchestras to record national repertoire (English 
orchestras for Bliss, French singers for Charpentier, etc.). 

Naxos has grown from being a source for inexpensive, depend- 
able Beethoven and Mozart to being a well of superbly rendered, 
rarely recorded music that is attractive beyond issues of price. But 
big -league status doesn't confer infallibility, and there has been 
the occasional muffed release (such as a recent problematic set of 
Arvo Pärt's music). And the Australian -centered Naxos Ja77 
imprint that debuted in the U.K. recently can expect especially 
stiff competition as it arrives in the U.S. this fall. 

But the imminent historical series is sure to earn positive 
reviews and avid attention from collectors in Europe, America 
and, especially, Asia. The Naxos Historical imprint is releasing 
vintage broadcast recordings from the archives of Canada's 

Immortal Performance Society, which has drawn from such 
sources as NBC and New York's Metropolitan Opera. The 
'30s and '40s recordings of Toscanini with the NBC 
Orchestra will attract special attention worldwide, although 
the Met discs are only available outside the U.S. 

"It will be interesting to see how the historical series 
does," Heymann says. "We could exhaust the small market 
of 6,000 to 7,000 specialist fans and not grow much beyond 
that. But again, because of the low price, we might be able 
to create a whole new audience for these classic recordings." 

CLASSICS FOR KIDS 
To help attune a younger, growing audience to classical 

music, Naxos has several educational and customer -loyalty 
programs in the works. New releases on the way include a 
recording of Prokofiev's "Peter & The Wolf" with Barry 
Humphries (more than 25,000 preorders in the U.K), con- 
tinuing entries in the complete Liszt piano series, all the 
Beethoven and Schubert string quartets, Verdi's Requiem, 
Lutoslawski's cello concerto, the first budget collection ever 
of John Adams' music, a Bruckner symphony cycle, much 
early choral music and more radio co- productions of 
operas, such as the recent issues of Debussy's "Pelléas Et 
Mélisande" and Komgold's "Die Tote Stadt." It's a program 
that competes with such major -label budget lines as Sony's 
Essential Classics and EMI's Red Line by offering a far 
greater range of repertoire, especially in early and modern 
music. 

Even with Naxos' distinctive relationship with retailers, 
Heymann is more than aware of the increasing dilemma of 
classical departments overstocked with 1,000 years' worth 
of music. "All the choice and quality out there is wonderful 
for the customer," he says. "But it makes it very difficult for 
most record companies. So little of the back catalog can be 
stocked by shops that we have less and less opportunity to 
sell our full range." 

More than most record company executives, Heymann is eager- 
ly awaiting the arrival of DVD audio as the answer to the prob- 
lems of plenitude. In fact, if the DVD audio standard incorporates 
the epic playing time that it potentially could, Naxos stands to 
loom even larger in the marketplace. The label owns all its record- 
ings outright (artists are paid flat fees upfront with no royalties), 
so Naxos could squeeze all the Haydn string quartets or Wagner's 
"Ring" cycle onto a handful of discs and get them into the racks 
long before the major labels could even negotiate the rights for 
the new medium with its contracted artists. 

Sizing up the possibilities, Heymann says, "The complete 
Johann Strauss on six DVDs instead of 52 CDs, priced by the 
hour, with some of the manufacturing savings passed on to the 
consumer. Something like that would revolutionize the business 
again. I can't wait." 

Taking Classics To Consumers: 
Sales And Marketing Director Anthony Anderson 

BY CHRISTIE ELIEZER 

Around the world, Vivaldi or Mozart will never let you down. 
While tastes differ slightly from country to country, repertoire 
from those composers are consistent sellers internationally 

for classical label Naxos. 
"You'd naturally expect the old warhorses to do well," 

quips Anthony Anderson, Naxos' director of sales and 
marketing for English -speaking territories, and manager 
of its U.K distributor, Select Music. "But a lot of esoteric 
material does very well too. Obviously, with low prices 
people are happy to experiment. 

"In Asia, where we've had a regional office in Hong 
Kong right from the start, appreciation for classical music 
is still growing and they stick to the tried and true. Vivaldi's 
`Four Seasons' is without a doubt the biggest seller for us 
there. Europe has a greater interest in lesser -known com- 
posers." 

Outside the U.S., Naxos' biggest markets are the U.K. (where it 

is the biggest -selling budget -classical label, just ahead of Decca), 
Germany and Sweden. The company sold a million units in each 

of these territories in 1996. 
"We have a 70% market share in Sweden," says Anderson. 
"In fact, the entire Scandinavian territory is a strong one." 

Nine factories keep up with global demand and Naxos' 
policy of issuing all releases simultaneously to all mar- 
kets. Three of these factories are in North America, four 
through Europe and two in Asia. The company has inter- 
national warehouses in Hong Kong and Munich and 
Nashville. 

"Ten years ago, we were originally the only ones [in the 
budget field]. Since then, competitors have flattered us by 
imitating us," says Anderson. "But most have fallen by the 
wayside because they didn't have the product range and the 

distributor strength. We keep an eye on our competitors, but noth- 
Continued on page 51 
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Herzlichen Glückwunsch! 
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1997 
... a year in which the label NAXOS 
celebrates its 10th anniversary and 
receives the Cannes Classical Award 
"Label of the Year" at MIDEM 1997. 

We at NAXOS DEUTSCHLAND 
(Germany) GmbH would like to 

congratulate founder and president 
Klaus Heymann on creating a great 
classical label that he can be proud 
of, and which we are honoured to be 

associated with. 

NAXOS DEUTSCHLAND GmbH 

!n addition to the broad- minded, budget- 
priced Naxos, parent company HNH In- 
ternational operates a sister label, Marco Polo, 

that has made a name for itself with rare reper- 
toire sold at full price. The company also has 
productive relationships with a series of high- 
ly respected specialist labels -including Den- 
mark's Da Capo, Germany's CPO 
and Australia's ABC Classics -that 
it distributes in most territories 
around the world. 

Originally established as an out- 
let for music long left unrecorded, 
Marco Polo has since become a 

home for various strains of idiosyn- 
aatic classical material. the 1m- 

print boasts one of the largest col- 
lections of Chinese art music in the 
world, as well as an immensely 
popular survey of waltzmeister 
Johann Strauss' complete works. 
The cream of Marco Polo's catalog 
also includes all of Brazilian genius 
Heitor Villa- Lobos' string quartets 
and a film -music series that centers on the work of such com- 
posers as Bernard Herrmann and Arthur Honegger. 

But along with these worthy recordings, there is a potpourri of 
ill -defined material on Marco Polo -and that violates HNH 
founder /chairman Klaus Heymann :s aim of a distinct label identi- 
ty. Material premiered on Marco Polo has been seeing reissue on 
Naxos, and the label's future releases are being refocused. "It's a 

lot more difficult now for Marco Polo," Heymann says. "When we 
started, we were the only ones recording rare repertoire, and 
today there are more competitors. So we must re- establish a niche 
beyond just obscure composers -concentrating on light classics, 
film music, Latin American composers and important 20th - 
century rarities." 

Uncommon territory is CPO's hallmark, with its credo of "dis- 
covering new worlds." The high -grade presentation of long - 
neglected classics earned CPO the first Label Of The Year honor 
from the Cannes Classical Music Awards, presented at the 1995 
MIDEM. CPO has distinguished itself repeatedly: integral edi- 
tions of such 20th -century German masters as Hindemith, 
Komgold, and Pfitzner; an extensive chamber -music program that 
includes the work of Reger, Krenek, and Busoni; and one of the 
greatest collections of music by female composers, from Fanny 
Mendelssohn to Sofia Gubaidulina. The label is also home to 
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many world -premiere recordings of Baroque 
German operas as well as the work of contempo- 
rary composers like Gloria Coates. A spate of 
new discs cover the music of the "London Bach," 
Johann Christian. 

ABC Classics is an outlet of the Australian 
Broadcasting Corp. and produces a full range of 

recordings, racked by PolyGram 
domestically. HNH distributes the 
label's more distinctive offerings in 
the rest of the world, particularly its 
fine discs of 20th -century masters 
like Messiaen and Takemitsu and 
such contemporary Australian 
composers as Ross Edwards and 
Peter Sculthorpe. Two great new 
albums of Sculthorpe's orchestral 
music are just out. 

The Copenhagen -based Da Capo 
has a joint- venture agreement with 
HNH that includes a long -term 
licensing agreement outside Den- 
mark. Partially subsidized by the 
Danish government, Da Capo fo- 

cuses on national repertoire from the country's earliest days to 
modern times. The label's series covering the chamber music of 
Dietrich Buxtehude has won wide acclaim as well as best- seller 
status, and it has begun a survey of the Baroque composer's 
vocal works with such top soloists as Emma Kirkby. The 
thrilling discs of contemporary Danish composer Poul Ruders 
have performed similarly for Da Capo, winning kudos from crit- 
ics and collectors. And well- produced operas are also part of the 
menu: the recording of Kunzen's Mozartian " Holger Danske" 
was nominated for a Grammy in '95. A disc of songs by Danish 
modem Rued Langgaard is out now; his symphonies are in 
preparation. 

"The Danish repertoire is our trademark -it gives us our 
strength," says Da Capo president Henrik Rordam. "Often, we are 
recording music that has never even been played, much less 
recorded. With the old music, we have to go to libraries to find 
manuscripts, and we're always amazed at the quality we find. 

"We thought at first that Danish music would be a much small- 
er niche than it has turned out to be. But for the past four or five 

years, we've averaged 50% growth per year. Much of that is thanks 
to our relationship with HNH. We are regarded as a member of 
the family, and they are able to distribute and sell our music very 
well." 

Distributed Labels: 
Respected "Members 
Of The Family" That 

Cover Uncommon 
Territory Well 
BY BRADLEY BAMBARGER 

Congratulations Naxos! 
1,6 million Naxos CD's sold in Scandinavia in 1996. 

And the success goes on... 

These are the proud distributors o 

OLGA MUSIK IA 
Boeletvej 4 

8680 Ry 
Denmark 
Phone +45 - 86 89 24 28 

Fax +45 - 86 89 00 33 
olgamusik@vip.cybercity.dk 

NAXOS 
N O R W A Y A S 

Rb. 4379 Torshov 
0402 Oslo 
Norway 
Phone +47 - 22 79 65 00 
Fax +47 - 22 71 09 60 

mudi @online.no 

Naxos and Marco Polo in Scandinavia: 

Oy ft-Naxos Ab 

Kamreerintie 10, 2krs 
02770 Espoo 
Finland 
Phone + 358 - 9615 36 15 

Fax +358 - 9615 36 299 
ja n- erik.l i nd gvis t @fg- naxos. f i 

NAXOS 
S W E D E N A B 

Kryptongatan 6 

703 74 Orebro 
Sweden 
Phone +46 -19 20 68 60 
Fax +46 -19 20 68 65 
con. naxos @crossne t.se 
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Gallo Record Company thanks Naxos 
and Klaus Heymann for keeping, the music 

of the great classical composers alive. 

Congratulations on I O years of 
outstanding quality and musical integrity. 

nrfimatim 
NAXOS 

11111 11111 11111 11111 11111 

Exclusively distributed 
in South Africa by 

Ga II Record Company 

TBWA HUNT LASCARIS 7Có143 

"When people come 
in looking for quality 
classical music, one 
of their concerns is 
price. I recommend 
Naxos for its quality. 
It's well -played with 
great sound quality. 
I've never had a 
return on one of 
these recommenda- 
tions. Naxos has a 
full line -and not 
just of the great hits 
that we know. It has 
an excellent reputa- 
tion among classi- 
cal music buyers." - Robert Aquaya, music 
manager, Borders Books, 

Westwood, Calif. 
"Naxos is a wonderful 
label. It's fine music 
with both composers 
and performers on 
these recordings. 
What's more inter- 
esting is the afford- 
able price, which 
begs questions of 
why other labels sell 
for so much more. 
Naxos gives a won- 
derful opportunity to 
build a basic library 
and take a chance 
on things. They have 
works by 20th - 
century composers 
as well as pieces 
from yesteryear that 
have never been 
heard. Klaus has his 
act together." - Kent Montgomery, 

classical buyer, Tower 
Records, Colo. 

Beethoven: "Moonlight," "Apassionata 

and "Pathétique" sonatas. Jenö Jandó 
piano. Recorded in 1987, this disc of 
Beethoven's most popular piano sonatas 
marked the beginning of one of Naxos' 
prime artist relationships. Jandó went on 
to traverse all 32 of the sonatas for the 
label, as well as the complete Mozart 
sonatas and concertos, nearly all of 
Schubert's piano music, Haydn's 
sonatas and much more Jandó's prodi- 
gious work as both soloist and chamber 
accompanist for Naxos has made the 
Hungarian one of the most recorded 
pianists in history. 

Beethoven: Symphonies Nos. 1 & 6. 

Nicolaus Esterhazy Sinfonia, Bela 
Drahos. Helping erase the memory of a 

faulty series of Beethoven symphonies 
in Naxos' early years, this disc was the 
first entry in a five -CD set recommended 
by eminent musicologist H.C. Robbins 
Landon as "the Beethoven cycle to have" 

for budding collectors. 

Boulez, Pierre: Piano Sonatas. 

Ilona Prunyi. Issued in 1995, 
this disc of notoriously difficult 
music astonished everyone - 
including Naxos founder and 
chairman Klaus Heymann -by 
selling more than 25,000 copies 
worldwide (as many as any 
Boulez title on Deutsche 
Grammophon or Sony, with him 
as either composer or conductor). 
Heymann says the album demonstrated 
to him the extremes in repertoire that 
Naxos could explore and still reap com- 
mercial success, as well as the fact that 
consumers are willing to gamble on new 
music if the price isn't too steep and the 
source is trustworthy. 

TOM fi 'Fr r fi r fi 
AX 

Ten -Year Anniversai 7 

A Naxos Select 
Discography 

The Decade's 
Pivotal Discs 

grand contribution to the recorded canon. 

Haydn: String Quartets, Opp. 51, 103. 

Kodály Quartet. One of the signal entries 

tttUtLr 
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critical plaudits and the Kodály ceaseless 
bookings around the world. 

- Lutoslawski: "Orchestral Works, Vol. 1," 
including Symphony No. 4 and "Funeral 
Music." Polish Radio Symphony 
Orchestra, Antoni Wit. Heymann isn't 
exaggerating when he says that Naxos' 
program of the late Polish master's works 

has received a "completely positive 
reception -accolades from everyone." 
fhe glowing notices and 20,000 -copy 
worldwide sales of each of the three 
discs so far in the collection have helped 
make this costly prestige project very 
worthwhile, solidifying Naxos' reputa- 
tion among contemporary connoisseurs. 

Paganini: "24 Caprices." Ilya Kaler, vio- 

lin. As the major labels drastically cut 
their recording programs, this fiery 

album is a fine example of Naxos putting 
an internationally recognized yet under - 
recorded virtuoso to work. 

BEETHOVEN 
rama.f riiea Seeaus 

Grieg: "Complete Piano Music, Vol. 1," 

with the Piano Sonata, op. 7, and others. 
Einar Steen- Nokleberg. The first disc in an 

award- winning 14-CD series (soon to be a 

boxed set). Completed last year, the col- 

lection proved Naxos could use its niche 

marketing and astute A&R to make a 

in a complete, 19 -CD traversal of Haydn's 
string quartets, this disc of the profound 
"Seven Last Words" and final, unfinished 
quartet makes plain the poetry and inven- 
tion that have eamed the Haydn cycle 

Rossini: "Arias For Mezzo - 

Soprano," with numbers from 
"The Barber Of Seville," 
"Tancredi" and more. Ewa 

Poiles. This album won one 
of three Performance Today 
Critic's Choice Awards this 
year, showing how Naxos' 
reputation is burgeoning in 
the U.S. 

Vivaldi: "The Four Seasons." Takako 
Nishizaki, violin; Capella Istropolitana, 
Stephen Gunzenhauser. As with many 
labels (budget or not), Vivaldï s glorious 
evergreen has produced Naxos' most 
popular disc, at 700,000 copies sold 
worldwide, according to label reports. 

- Wagner: "The Flying Dutchman." Various 

soloists; Austrian ORF Symphony, Pin - 

chas Steinberg. With top -notch singing, 
this '93 set was the first Naxos opera 
recording to gamer recommendations as 

a top choice in a difficult field that has 

long been the majors' sole province. 
-B.B. 

CONGRATULATIONS TO NAXOS 
ON A DECADE OF SUCCESS! 

From everyone at Americ Disc Inc. 

AMERIC DISC CALIFORNIA 
Tel.: 1 888 545 -7350 
Fax: (209) 545 -7370 

AMERIC DISC FLORIDA 
Tel.: 1 800 364 -0759 
Fax: (305) 599 -7052 

AMERIC 
Your global disc solution 

AMERIC DISC MINNESOTA 
Tel 1 800 903 -1770 
Fax: (612) 882 -8622 

www.americdisc.com 

AMERIC DISC CANADA 
Tel.: 1 800 263 -0419 
Fax: 1819) 474 -2087 

Member of FIF 0 

CONGRATULATIONS 

NAXOS of AMERICA 
A CLASSical Act For 10 Years 

From Your Friends At 

Reis 
Quality Packaging 

For The Independant Music Industry 
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CLASSICS TO CONSUMERS 
Continual porn page 44 

Mg is worrying us at the moment. There's been a lot of trash 
released on superbudget. Over the next year, we'll see the market 
sort itself out, and there'll be less product released." 

BOOKS FOR BEGINNERS 
Naxos' business strategy of widening its intemational consumer 

base has prompted its move into bookstores. There's a potential 
for gift, clothing and cafe outlets depending on the appropriate 

product, suggests Anderson. Ad- 
vertising product in mainstream 
media, as well as in specialist classi- 
cal magazines, was a ploy triggered 
by Naxos. Use of product in movies 
is encouraged through Naxos' 
"Cinema Classics" series. 

Beginners and the younger demo- 
graphic are tapped through a "Dis- 
covering The Classics" series, which 
are augmented by books. The 400 - 
page "A -Z Of Classical Music" pro- 

vided biographies of composers and a dictionary of terms. The 
more recent "How To Enjoy A Live Concert" provides do's and 
don'ts on enjoying classical music in a live setting. 

"One worry is that the traditional classical collector is growing 
older and older," explains Anderson. "Young people are the future 
of our business, in the classical field as a whole, and not just 
Naxos. The younger demographic is a priority. That heavy -metal 
bands like AC/DC like classical is a point to ponder, and that our 
Havergal Brian cycle on the Marco Polo label is funded in part by 
the Grateful Dead is a link there!" 

l'It-,lí.A)1 aLY, 
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CUSTOM -TAILORED MARKETING 
The type and extent of marketing also differs from territory to 

territory, linked to the distribution system used. "We have our 
own distributors in the U.S., Canada, the U.K, Sweden, Finland, 
Norway, Denmark and Germany," says Anderson. "Sometimes, we 
use a subsidiary, sometimes it's an independent. In France, we go 
through Media 7, in Australia through Sonart Music, and Rock 
Records services us through Taiwan, Malaysia and Singapore. 
When you work with third parties, there's a balance between what 
we want them to do and what they want to do. But there are cer- 
tain basic things we expect, like running a CD Of The Month strat- 
egy. When we put out a 10th -anniversary CD -ROM, we gave them 
ideas on the marketing we expected." 

A standing ovation 
from the Capital of Europe to 

Mr. Heymann 
for the 10' Anniversary of 
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a division of the Arcade Music Group 
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Cher Naxos 
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Joyeux 
Anniversaire 

de Paris 
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MEDIA 7 DISTRIBUE NAXOS ET MARCO POLO EN FRANCE 
52, RUE PAUL LESCOP - 92000 NANTERRE (FRANCE) 
TEL : 00 33 01 41 20 90 50 FAX : 00 33 01 47 25 00 99 
e.mail = media7easynet.fr. 
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Artists & Music 
MORE COUNTRY ARTISTS ARE DOING IT THEMSELVES 
(Continued from page 38) 

And you don't have to sell nearly as 
many to recoup your investment." 

Jody Williams, president of MCA 
Music Publishing Nashville, sees artist - 
owned labels as having numerous ben- 
efits, among them the freedom to 
record the songs a writer /artist wants 
to record without veto from a major - 
label A &R department and the fact that 
other artists often cover songs found on 
artist -owned /produced albums. 

"Usually anybody who has tasted 
success the first time came with a group 
of songs, not driven by what sells, but 
from the heart. The public picks up on 
that," Williams says. "When recording 
artists who've had a taste of success 
become fed up with the major -label 
scene ... if they are so driven, they'll 
make their own record and start their 
own label." 

Skaggs says that if the late Bill Mon- 
roe had started his own label, he would 
have been in much better financial 
shape when he died. "He could have sold 
so much of his music at bluegrass festi- 
vals," Skaggs says. 

Skaggs is lining up distribution with 
Rounder, well known for its success in 
the bluegrass field. Distribution rela- 
tionships are key to the success of 
artist -owned labels. The Bellamy 
Brothers have a deal through Inter - 
sound in the U.S. and various other dis- 
tributors internationally, Would they 
ever go back to recording for a major 
label? "It would have to be for a lot of 
money," states David Bellamy. 

The Bellamys admit that the major 
obstacle in having an indie is securing 
radio airplay on the stations that affect 
the charts. "We get played on 2,500 sta- 

tions, the secondary stations," David 
says. "There are some guys out there 
that have fun with the music ... You 
hope it gets enough exposure that some- 
body will realise it's decent music." 

Shelton agrees. "My strategy is very 
simple," he says. "I'm going to service 
all the radio stations, all the stations that 
always get overlooked." 

Video is also important to indepen- 
dent artists. "It's been a very helpful 
tool in the success of our material," says 
Howard Bellamy. 

Kane agrees. "We've put out four 
videos, two of which made it into heavy 
rotation or Hot Shot status [on CMT]," 
he says. "We saw results in both in- 
stances." 

With the release of Kane's "Cool Me 
Down" clip, he says, album sales dou- 
bled, and that was with the album hav- 

NEED 
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RIDGE? 
Announcing comprehensive, affordable, managed care 
dental insurance exclusively for currently 
affiliated BMI Songwriters,Composers and Publishers... 
from CIGNA Dental, a leading insurer with over 
11,000,000 participants. 

THE CIGNA DENTAL PLAN COVERS MOST PREVENTIVE PROCEDURES LIKE EXAMS, X-RAYS AND ROUTINE 

CLEANINGS AT No CHARGE. OTHER PROCEDURES...FROM FILLINGS TO ORAL SURGERY AND ORTHODONTICS... 

ARE COVERED AT REDUCED PRICES. EvEN SPECIALIST CARE AND SECOND OPINIONS ARE COVERED. No DEDUCTIBLES. 

Full family dental protection is available from a network of over 12,000 dentists at rates made possible through 
the buying power of the music industry's largest affinity group...BMI Songwriters, Composers and Publishers. 

To receive a comprehensive brochure on this CIGNA Dental Care plan and other medical, 
group term life, musical instrument and equipment protection, call 

1 -800- 638 -2610 
On the Internet, point your browser to 

http: / /bmi.com /insurance 
Please have your Social Security or Federal tax ID number available for identification. 

CIGNA Dental is Available in Most States. 
BMI is not an insurer, sponsor, administrator, employer, party of interest or fiduciary in any way in connection with any insurance. 

ing been out for nearly a year. 
Finding alternative marketing routes 

is essential for indie labels, and the acts 
interviewed for this story admit that the 
fact they'd had prior success on majors 
gave them familiarity with consumers 
that was helpful. To reach those con- 
sumers, they employed a variety of tac- 
tics. Dead Reckoning artists did a pro- 
motion with Borders Books & Music. 
The Bellamy Brothers have had a great 
deal of success in Europe and are tar- 
geting the U.S. college crowd, which has 
been boosting attendance at their con- 

certs. Daniels has been featured on the 
Fruit of the Loom country tour and has 
been doing in- stores at Wal- Marts. 
Skaggs will promote his new release on 
the bluegrass festival circuit. 

"We aren't hampered by a lot of 
things a lot of the record companies 
are," Daniels says of the freedom in 
owning his own label. "We don't have a 
lot of committee meetings; [Corlew and 
I] decide what to do instead of going 
through a bunch of other people. It's 
just a smaller thing. And it's a risk, but 
what ain't? I love it." 

YEARWOOD EARNS FANS IN EUROPE, AUSTRALIA 
(Continued from page 37) 

touring internationally next year," he 
says, "coupled with the fact that `How 
Do I Live' has become a breakthrough 
single internationally for us, we feel the 
best is yet to come. She's already been 
very proactive about developing her 
international career, and now, with this 
breakout single, it brings things full 
circle for her. I think her international 
presence at the end of 1998 could con- 
stitute the first major breakthrough 
for a woman MCA artist on an inter- 

Billboard . 

national scale. In those countries in 
Europe where we're still working on 
that major breakthrough, MCA Inter- 
national is determined to have top 
chart success across Europe." 

Hinton says that an event that first 
fully showcased Yearwood interna- 
tionally was her appearance at the 1996 
Olympics. "That live a cappella per- 
formance at the closing ceremonies of 
the Olympic games," he says, "was 
seen by 3 billion people worldwide." 
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Compiled from a national sample of retail store and rack sales 
reports collected, compiled, and provided by SoundScan® 

TITLE 1111111 
LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 

1 1 
8 

* * No.1 * * 
DEVOTION: THE BEST OF YANNI YANNI 
PRIVATE MUSIC 82153/WINDHAM HILL 8 weeks at NO. 1 

1 l 2 3 
THE GIFT JIM BRICKMAN 
WINDHAM HILL 11242 

C) 
4 38 

PICTURE THIS JIM BRICKMAN 
WINDHAM HILL 11211 

4 3 98 
THE MEMORY OF TREES A' ENYA 
REPRISE 46106/WARNER BROS. 

5 5 27 
IN THE MIRROR YANNI 
PRIVATE MUSIC 82150/WINDHAM HILL 

( 6 ) NEW 
MANNHEIM STEAMROLLER CHRISTMAS LIVE MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHONE 1997 

7 
6 

33 
AVALON JOHN TESH 
GTSP 537112 

® NEW' SONGS WITHOUT WORDS - A WINDHAM HILL COLLEC. VARIOUS ARTISTS 
WINDHAM HILL 11212 

9 7 ó 
ONCE IN A BLUE UNIVERSE CRAIG CHAQUICO 
HIGHER OCTAVE 44638/VIRGIN 

10 8 
4 

OPEN HOUSE LORIE LINE 
TIME LINE 14 

11 9 25 
PORT OF MYSTERY YANNI 
WINDHAM HILL 11241 

12 10 7 
HARPESTRY A CONTEMPORARY COLLECTION 
IMAGINARY ROAD 536142 

VARIOUS ARTISTS 

13 
11 8 

APURIMAC III -NATURE SPIRIT PRIDE CUSCO 
HIGHER OCTAVE 44639NIRGIN 

14 12 77 
SONGS FROM A SECRET GARDEN 
PHILIPS 528230 

SECRET GARDEN 

15 13 57 
LINUS & LUCY - THE MUSIC OF VINCE GUARALDI GEORGE WINSTON 
DANCING CAT 11184/WINDHAM HILL 

16 14 3 
O'R MABINOGI- LEGENDS OF THE CELTS 
REAL MUSIC 9333 

CEREDWEN 

( ii) 17 20 
GUITAR ODYSSEY GOVT 
REAL MUSIC 0802 

18 15 27 
WHITE STONES SECRET GARDEN 
PHILIPS 534605 

D 20 20 
GRAND PIANO 
NARADA 61062 

VARIOUS ARTISTS 

20 16 32 
VITAL FORCE 3RD FORCE 
HIGHER OCTAVE 77591/VIRGIN 

21 18 34 
GYPSY PASSION NEW FLAMENCO VARIOUS ARTISTS 
NARADA 63931 

22 19 13 
NIGHTBIRD YANNI 
BMG SPECIAL PRODUCTS 44579 

23 23 22 
SUMMER SOLSTICE 
WINDHAM HILL 11239 

VARIOUS ARTISTS 

24 21 15 
ETERNITY II - THE ENCORE 
REAL MUSIC 3223 

VARIOUS ARTISTS 

25 24 14 
ELECTRIC WORLD NEAL SCHON 
HIGHER OCTAVE 77595NIRGIN 

O Albums wth the greatest sales gains this week Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units 
RIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. For boned sets, 
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. All 

albums available on cassette and CD. `Asterisk indicates vinyl available.® indicates past and present Heatseekers titles ® 1997, Bill 

board/BPI Communications and SoundScan, Inc. 
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ARTISTS & MUSIC 

Londoner Sizes Up U.S. Pub Scene 
Peermusic's Lloyd Signs Acts From L.A. Post 

BY NIGEL HUNGER 

LONDON -John Lloyd's perspective 
on the American music publishing 
scene is not that of an interested 
observer but rather of one who earns 
his keep by being on the scene. 

As director of talent at peermusic's 
Los Angeles office, Lloyd returned to 
London recently for a peermusic 
European meeting. Liverpool, Eng- 
land -born Lloyd moved to the U.S. 14 
months ago from the post of creative 
manager at peermusic (U.K.). 

His experiences over the last year 
have largely conformed to his expec- 
tations about living and working in the 
States. 

"It wasn't all entirely new to me," 

remarks Lloyd. "I had worked in 
American studios with British acts 
like Rick Astley, Five Star, Latin 
Quarter, and Hot House during my 
time with RCA U.K. But one thing I 
now appreciate is the sheer size of the 
country. I knew it was big, but living 
in and traveling through it has 
revealed to me just how vast it is." 

Lloyd's job may be headquartered 
in Los Angeles, but it involves 
extensive travel around the continent, 
with a monthly visit to peermusic's 
New York office and less frequent 
stops at its Miami and Toronto branch- 
es. 

"I also go to all the music business 
conferences and conventions if I pos- 
sibly can," he says. "They're really 

Dusting Off A Deal. John King and Mike Simpson, aka the Dust Brothers, 
recently inked a worldwide co- publishing deal with MCA Music Publishing. The 
deal includes the duo's back catalog, which features tracks for the Beastie Boys 
and Tone Loc. The Dust Brothers are also the songwriting and production force 
behind Beck's "Odelay." Shown at the signing, from left, are David Renzer, presi- 
dent, MCA Music Publishing; Simpson; King; Betsy Anthony -Brodey, VP of talent 
acquisition, MCA Music Publishing; Kim Guggenheim, attorney; and Ira Selsky, 
attorney. 

useful for networking and finding out 
people's opinions about the various 
issues affecting the industry. You get 
to see lots of bands as well at the gigs 
which are part of these events. If you 
plan your itinerary carefully, you can 
cover a lot of ground." 

Lloyd has found the American 
music scene to be "fantastic" in its 
abundance. "There's so much great 
talent around that you could sign an 
act every day if economic and com- 
mon -sense circumstances permitted 
it. I go out looking for acts, and some 
of them come looking for me. I'm also 
very keen to establish relationships 
with the record labels, and I'm out five 
nights every week in L.A. or other 
parts of the country. 

"Having made some records in the 
States during my RCA days, I already 
had a fairly good handle on things 
when I moved over here. There's a 
very impressive younger generation 
rising through the ranks." 

Lloyd's first songwriting signing 
out of L.A. is Jimmie's Chicken Shack, 
which records for Rocket /A &M. He 
describes the act as a four -piece rock 
band "with very powerful rhythm and 
great songs." Lloyd has had dealings 
in the past with the group's manager, 
Richard Burgess, in regard to Span- 
dau Ballet and Five Star. 

"Jimmie's Chicken Shack work out 
of Maryland," Lloyd continues, "and 
when I saw them at a club at the end 
of last year, they blew me away. There 
was a very competitive situation con- 
cerning their songwriting, and I was 
lucky to sign them to peer. Sales fig- 
ures on their release ̀ Pushing The Sal- 
monella Envelope' are climbing nicely." 

Another capture Lloyd has made for 
peermusic is Joe 90, which he defines 
as a four -piece act in the Crowded 
House /Oasis mold on the verge of a 
recording deal with a major label. 

"We've been developing them since 
(Continued on next page) 
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Y 1I4XINGEMY. SONG! 
"DANCE, DANCE, DANCE" 

Written by Neil Young 
Published by Cotillion 

Music /Broken Arrow Music 
(administered by Warner/ 

Tamerlane) (BMI) 

When veteran Flying Burrito 
Brothers John Beland and Gib 
G'uilbeau were looking for sangs 

for their new album, `California 
Jukebox," Robert John Jones, 

president of the Ether /American 
Harvest labels, suggested that 

they record Neil Young's "Dance, 
Dance, Dance." Jones ruas famil- 
iar with the song that You rig had 
produced with his band Crazy 

Hanse in the early '70s, but little 
did Inc know the Burritos already 

had a history with the turne. 

"We had wanted to record that 
tune forever because Gib [Guilbeau} 
played on the original record," says 
John Beland. "Gib played on the 
original Crazy Horse record that 
Neil Young produced on `Dance, 
Dance, Dance.' He played the fiddle 
on it back in 1971 or 1972. I remem- 
ber because I was with Gib back 
then with [Linda] Ronstadt. We 
were playing with Ronstadt in a 
band called Swampwater, a Cajun 
rock band that was Linda's first 
band. During that period, there 
were only a few of us that were get- 
ting all the country /rock session 
work in Hollywood- Bernie Lead - 
on, 'Sneaky' Pete [Kleinow }, Gib, 
myself, and just a little handful of 
guys." 

He continues, "Crazy Horse cut 
'Dance, Dance, Dance,' and they 
wanted a fiddle on it. So the first 
person they called was Gib because 

he was the guy to call for Cajun fid- 
dle. Nobody could touch him. So he 
went to play on it. 

"He told us about it when he got 
back, and we always wanted to cut 
the tune. I don't know what hap - 
pened-we just never got around to 
doing it. It was an obvious song for 
us. So all through the years, we 
talked about it. Then when we were 
putting tunes together for this al- 
bum, Robert John said to us, 'Have 
you ever heard that Neil Young tune 
"Dance, Dance, Dance " ?' and I said, 
'Holy cow! Yeah!' I told him Gib had 
played on the original record. 

"So we went in and cut it-final- 
ly, after wanting to eut it since 1971. 
That's how it came about, and actu- 
ally on our record, Gib is using the 
exact same fiddle he used on the 
Crazy Horse record. It's a perfect 
cover song for us." 

IN O_ 7 SONG CRE ITS 
T I T L E WR I T E R P U B L I S H E R 

THE HOT 100 
CANDLE IN THE WIND /997 /SOMETHING ABOUT THE WAY YOU LOOK TONIGHT Elton John, 

Bernie Taupin Songs Of Polygram Int'I /BMI, William A. Bong /PRS, Warner -Tamerlane /BMI, 
Wretched /ASCAP, WB /ASCAP 

HOT COUNTRY SINGLES & TRACKS 
EVERYWHERE Craig Wiseman, Mike Reid AImojASCAP, Daddy Rabbit/ASCAP, Brio Blues /ASCAP 

HOT R &B SINGLES 
YOU MAKE ME WANFA ... Jermaine Dupri, Manuel Seal, Usher EMI April /ASCAP, So So 

Def /ASCAP, Slack A.D. /ASCAP, UR IV /ASCAP 

HOT RAP SINGLES 
FEEL SO GOOD (FROM "MONEY TALKS ") R.E. Bell, R. Bell, G. Brown, R. Mickens, C. Smith, D. 

Thomas, R. Westfield, L. Dermer Second Decade /BMI, Warner -Tamerlane /BMI, Foreign 
Imported /BMI 

HOT LATIN TRACKS 
SI TU SUPIERAS Kike Santander FIPP /BMI 

Gibbons' Love Of Gershwin 
Paves Way For Piano Series 
HIS MASTER'S VOICE: In strict- 

ly classical circles, British pianist 
Jack Gibbons has quite a reputation, 
especially in his interpretations of 
Alkan, the composer of difficult 
piano pieces. 

Among classical enthusiasts who 
have a broader view of music and 
those who take their show tune writ- 
ers seriously, Gibbons has another 
side to his skills, one that sometimes 
surprises him. 

Gibbons is at this point an enthu- 
siast strictly for one pop -song com- 
poser, and that talent is George 
Gershwin, whose centennial is about 
to be celebrated (he was born Sept. 
26, 1898). 

In the early '90s, Gibbons, now in 
the U.S. for several appearances, 
including stops in New York; Worces- 
ter, Mass.; and Dallas, started a 
series of Gersh- 
win piano solo 
albums for the 
U.K.'s ASV Re- 
cords, distrib- 
uted in the U.S. 
by Koch Inter- 
national. When 
Gibbons start- 
ed the project, 
he didn't think 
it would become part of a series, but, 
as he puts it, "The more I worked on 
the first album, the more I collected." 

There have been three so far, and a 
fourth is ready for release in the U.S. 
Noted for his retrieval of original 
Gershwin transcriptions, Gibbons 
admits to being "not a lot familiar" 
with other great pop songwriters. 
"The thing I love about Gershwin is 
his interest in classical music as well 
as his being a great pianist. All the 
others I find frustrating. They 
weren't really great pianists. He was 
quite an intellectual composer. He's a 
kind of religion to me." 

Gibbons particularly savors the the 
Fred Astaire /Gershwin recordings of 
the '20s. "It couldn't have been easy for 
Astaire. As his accompanist, Gershwin 
didn't make any concessions." 

Gibbons' love of Gershwin also elic- 
its another benefit: "He did me a 
great favor by loosening me up." 

Actually, Gibbons may have gotten 
a deeper taste of the show music 
masters while in New York. He 
stayed at the apartment of musical 
theater chronicler Edward Jablons- 
ki, biographer of Gershwin and 
Harold Arlen, among others. 

HISTORY IN THE REMAKING: 
Historical subjects don't always 
make for successful musicals, but 
there are treasures aplenty in three 
reissues from RCA Victor due Nov 
11. Surely with cult status is "The 
Golden Apple," a moderately suc- 
cessful 1954 musical that retold 
Homer's "Odyssey" and "Iliad" in 
terms of early 20th century Ameri- 
ca. Its stunning score, by Jerome 
Morris (music) and John Latouche 
(lyrics), includes the standard "Lazy 
Afternoon." The cast album has an 
interesting history. It was first 
released on RCA Victor and then 
became part of the Elektra catalog 
before returning to RCA Victor. Good 
things are also present in "Goodtime 
Charley," a 1975 show with a score by 
Larry Grossman and Hal Hacka- 
day that starred Joel Grey as Eng- 

land's King 
Charles for 
104 perfor- 
mances. The 
following year Richard 
Rodgers had 
one of his 
biggest failures 
(49 perfor- 
mances) with 

"Rex," a collaboration with Sheldon 
Harnick about Henry VIII and his 
ill -fated wives. Nevertheless, that 
teaming produced some lovely songs, 
chief among them "Away From You." 

LOVE, LAUGHTER & CHEERS: 
Love songs, comedy songs, show - 
stoppers- that's the musical come- 
dy way. Warner Bros. Publications 
has just issued four folios under the 
theme of "The Glory Of Broadway" 
($18.95 each), all with dozens of 
songs to soothe you or make you 
sigh, smile, or stand up and cheer. 
The titles are "Lasting Love Songs," 
"Comedy Classics," "Show- stoppers 
Forever," and "Songs Of Joy And 
Inspiration." 

PRINT ON PRINT: The following 
are the best -selling folios from Music 
Sales: 
1. "Bob Dylan's Greatest Hits 

Complete." 
2. Tori Amos, "Boys For Pele." 
3. Tom Waits, 'Beautiful Maladies." 
4. `Paul Simon Complete." 
5. Stone Temple Pilots, "Tiny Music 

... Songs From The Vatican Gift 
Shop." 

Words &Mugie 

by Iry Lichtman 
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BLUE 
N01'ES 

by Jim Macnie 

MEETING ACROSS THE RIVER: The 1995 Jazz - 
Times Convention was a sizable gathering: More than 
1,000 participants overwhelmed the facilities of New 
York's Loew's Hotel. In 1996, the event staff took a year 
off to regroup and discern how to best serve its regis- 
trants. The lapse made some industry folk quite itchy. 
A year with no JazzTimes Convention? 

"I heard a lot of `I can't believe we're not getting 
together this fall!' " says Lee Mergner, the sponsoring 
magazine's associate publisher. "It was a compliment 
in a way. So, yeah, some people are kind of champing 
at the bit this time around." 

The 1997 edition of the confab -its 12th convening - 
is scheduled to take place Nov. 5 -8 at the ITT Sheraton 
Meadowlands in East Rutherford, N.J. Mergner and 
crew had a hard time finding the proper quarters in 
New York. "Some people have complained about Jersey, 
but I haven't heard anyone say they're not coming 
because of it. Actually, we're currently on pace with 
where we were in '94 and '95, registrantwise." The 
hotel is eight miles from midtown Manhattan, and a 
shuttle bus has been set up to transport those who need 
a lift. "People use the opportunity to unite and do busi- 
ness," Mergner offers. "No reason some of it can't be 
done in transit." 

As usual, the panels and workshops are at the heart 
of the function. Topics include "Selling Jazz On The 
Radio," "Tourism, Cities, And Jazz Festivals," "Secrets 
Of Guerrilla Fundraising," "Anatomy Of A Record Con- 
tract," "The Legacy Of Tony Williams," "Vocalists Are 
From Venus, Instrumentalists Are From Mars," 
"Retailers Roundtable," and "Selling Jazz In The New 
Millennium." They're curated for pragmatic purposes. 

"We try our best to stay away from people using the 
forums as commercials for themselves," says Mergner. 
"Naturally the panels are a little bit more useful to 
people who haven't been around much. Veterans under- 
stand the lay of the land. Another thing I've noticed is 

that both vets and newcomers exchange all sorts of 
information with each other. I used to think a compet- 
itive feeling would dominate, but the sense of sharing is 
really evident." 

Artists from several labels are scheduled to do live 
gigs. Performances include Blue Note's Pat Martino; 
Concord /Stretch's Bob Berg, John Patitucci, and 
Randy Brecker; RCA's Tom Harrell; JustinTime's 
D.D. Jackson; and Telarc's Dave Brubeck & Sons. 
"Most of the labels want in, but sometimes it's a bit 
sticky for them," reports Mergner. "They offer one per- 
son, and another artist from the same label wonders 
`Why not me ?' We're lucky to have older guys like 
Brubeck and Martino, who certainly don't need a show- 
case. I think it's their way of acknowledging past sup- 
port from people in the industry." 

Jazz products and services will have their own forum 
this year, too. An exhibit hall gives businesses a chance 
to show off all sorts of wares. 

About 20 enterprises -including N2K and the Knit- 
ting Factory -have signed up. The convention's guest 
of honor is Marian McPartland. Registration info can 
be obtained at 800 -866 -7664. 

LEFT COAST: Montreal, New York, New Orleans, 
Vancouver -there are plenty of cities that believe their 
own jazz festivals are the ultimate aggregation of musi- 
cal talent in North America. With each passing year, 
the San Francisco Jazz Festival becomes a more cru- 
cial member of the fraternity. 

This anum's Bay Area bash runs Oct. 22 -Nov. 2, 
incorporating some of improv's heavy hitters. On dif- 
ferent days, it's possible to catch a new trio that fea- 
tures Joshua Redman, Christian McBride, and Brian 
Blade; hear San Fran resident Joe Henderson lead a 
band through the arrangements found on his latest 
Verve date, "Porgy & Bess "; delight in an organ grind- 
ing workout by Jimmy McGriff, Hank Crawford, and 
Booker T. Jones; or take part in the ROVA saxophone 
quartet's 20th -anniversary party. Cassandra Wilson, 
Sonny Rollins, Gato Barbieri, and Danilo Perez are 
also part of the fest. 

One show not to miss is the duet between Charles 
Lloyd and Billy Higgins. The drummer proved him- 
self to be utterly inspired when playing with Omette 
Coleman over the summer in New York. The fest's 
World Wide Web site is located at http: / /www.sfjazzfest. 
org. 

KEEPING SCORE 
(Continued front page 42) 

be vulnerable to piracy if not readily 
available at retail. She presented 
this issue to the Philharmonic's com- 
mittee of musicians, who negotiated 
with their union, the American Fed- 
eration of Musicians, to enable the 
Philharmonic to offer the set in 
stores. Tower agreed to be the exclu- 
sive retail site, offering a total of 500 
sets, for no profit. Says Haws, "The 
Tokyo Tower store heard the figure 
of 500 and responded, `That's just 
for us, right ?' " Other promotions 
include a sampler CD in the 27,000 
subscriber copies of Gramophone's 
November issue. The Philharmonic 
has produced 2,500 sets; under the 
terms of the agreement with the 
American Federation of Musicians, 
it can sell up to 10,000. 

WOMEN AND VIOLINS: Given 
what two former prodigies and one 
current one have to show this month, 
mothers should be running out to 
sign up their daughters for violin 
lessons. Midori, who hasn't been 
heard from on recordings for a 
while, collaborates with pianist 
Robert McDonald for the Elgar 
and Franck sonatas (Sony) and 
shows that advancing years have not 
dimmed her soaring lyricism. Anne- 

Sophie Mutter teamed up with 
Kurt Masur and the New York 
Philharmonic last summer for the 
Brahms concerto and Schumann's 
"Fantasie "; a vibrant live recording 

on Deutsche Grammophon is the 
result. And a recent entrant, Sony's 
17- year -old Hilary Hahn, has a 
muscular but able way with Bach 
sonatas and partitas. 

LONDONER SIZES UP U.S. 
(Continued from preceding page) 

the beginning of this year in peer's 
L.A. studios, and they're building up as 
well. Their biggest strength is their 
songwriting, which is the best I've 
heard of its style for 10 years. Chris 
Seefried is Joe 90's lead singer and 
writes the lyrics for their songs. Anoth- 
er artist we're working on is Joanna de 
Seyne, who's been associated with 
peermusic (U.K.) and is moving out to 
the States to continue her development. 
She's a singer /songwriter with a very 
modern individual style and sound and 
very strong songs." 

Lloyd finds that there is a growing 
acceptance for electronic music in all 
its forms, including techno, in the 
States, but there is still a big market 
for "a great band or singer with great 
songs and stage and recording tech- 
niques to match." The size of his adopt- 
ed country does, at least, present 
opportunities for bands like Jimmie's 

PUB SCENE 

Chicken Shack to hone their perform- 
ing skills sometimes for years before 
they attract influential attention and 
graduate into the big time. Lloyd finds 
considerable respect for British talent 
and ideas and reckons that British 
bands have a fair chance of making it 
in the States, providing they can match 
the exacting standards of American 
bands in terms of repertoire, per- 
forming skills, and presentation. 

"I know there is some concern about 
falling record sales, but if the empha- 
sis is put on quality, the public will buy," 
Lloyd says. "I'm looking for great 
artists with great songs and sensible 
deals that both artist and record com- 
pany regard as fair. I want artists 
we're involved with to make two, three, 
four, or more records, minimum. The 
biggest challenge is not just to estab- 
lish artists' careers but to sustain and 
expand them." 

Billboard. NOVEMBER 1, 1997 

Top Jazz Albums.. 

Y 

`', 
1- 

w 

I- 
_ 

ZO 

NF 
wá 

Ú 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK 
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan® 

ARTIST ""1 11 
TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL 

Ql 1 8 

* * * No. 1 * ** 
DIANA KRALL IMPULSE! 233 /GR, ® 8 weeks at No. 1 

LOVE SCENES 

2 2 4 
DAVE GRUSIN 

_ 

PRESENTS WEST SIDE STORY 

® NEW ROYAL CROWN REVUE SURFDOG 44003 /ULG 
CAUGHT IN THE ACT -LIVE! 

4 3 4 
JACKY TERRASSON & CASSANDRA WILSON BLUE NOTE 55484 /CAPITOL 

RENDEZVOUS 

® 8 3 
DEE DEE BRIDGEWATER VERVE 537896 

DEAR ELLA 

© 7 58 
ROYAL CROWN REVUE WARNER BROS. 46125 

MUGZY'S MOVE 

7 4 2 
JOE HENDERSON VERVE 539046 

PORGY & BESS 

8 5 17 
THE MANHATTAN TRANSFER ATLANTIC 83012/AG 

SWING 0 15 9 T.S. MONK N2K ENCODED 10017 
MONK ON MONK 

10 17 84 DIANA KRALL 
IMPULSE! 182/GRP ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO) 

11 6 4 JOHN COLTRANE 
IMPULSE! 232/GRP THE COMPLETE 1961 VILLAGE VANGUARD RECORDINGS 

12 14 14 ROSEMARY CLOONEY CONCORD JAll 4754 
MOTHERS & DAUGHTERS 

13 11 18 
VARIOUS ARTISTS GRP 9881 

PRICELESS JAll SAMPLER 

14 13 102 
SOUNDTRACK PANGAEA 36071 /CAPITOL 

LEAVING LAS VEGAS 

15 10 34 CHARLIE HADEN & PAT METHENY 
VERVE 537130 BEYOND THE MISSOURI SKY (SHORT STORIES) 

18 20 78 LOUIS ARMSTRONG RCA VICTOR 68486 
GREATEST HITS 

17 9 4 MARCUS ROBERTS COLUMBIA 68637 
BLUES FOR THE NEW MILLENNIUM 

18 19 8 ELLA FITZGERALD & LOUIS ARMSTRONG 
VERVE 53790 THE BEST OF ELLA FITZGERALD & LOUIS ARMSTRONG ON VERVE 

19 RE -ENTRY 
LOUIS ARMSTRONG GRP 9872 

PRICELESS JAll 

20 24 18 JOHN COLTRANE GRP 9874 
PRICELESS JAZZ 

21 18 14 CLARENCE "GATEMOUTH" BROWN VERVE 537617 
GATE SWINGS 

CI RE -ENTRY 
BILLIE HOLIDAY GRP9871 

PRICELESS JAZZ 

23 25 3 
OSCAR PETERSON 
TELARC 83414 OSCAR IN PARIS - LIVE AT THE SALLE PLEYEL 

24 22 23 DAVE GRUSIN 
GRP 9865 TWO FOR THE ROAD - THE MUSIC OF HENRY MANCINI 

25 21 3 
VARIOUS ARTISTS 
MALPASO 46546/WARNER BROS. EASTW00D AFTER HOURS - LIVE AT CARNEGIE HALL 

TOP CONTEMPORARY JAll ALBUMS.. 

1 1 2 

* * *No.1 * ** 
PAT METHENY GROUP WARNER BROS. 46791 2 weeks at No. I 

IMAGINARY DAY 

2 2 5 
THE RIPPINGTONS FEATURING RUSS FREEMAN 
PEAK 11271/WINDHAM HILL JAll BLACK DIAMOND 

3 3 55 
KENNY GA' ARISTA 18935 

THE MOMENT 

® NEW 0. VARIOUS ARTISTS 
KKSF 007 KKSF SAMPLER FOR AIDS RELIEF VOL. 8 

5 5 6 
JONATHAN BUTLER N2K ENCODED 10005 

DO YOU LOVE ME? 

6 4 21 
BONEY JAMES WARNER BROS. 46548 ME 

SWEET THING 

7 6 12 
JOE SAMPLE WARNER BROS. 46572 

SAMPLE THIS 

® 9 Z2 PAUL TAYLOR COUNTDOWN 17755/ULG 
PLEASURE SEEKER 

9 7 5 
BOB JAMES WARNER BROS. 46737 

PLAYIN' HOOKY 

10 8 17 
FOURPLAY WARNER BROS. 46661 

THE BEST OF FOURPLAY 

11 10 26 
GATO BARBIERI COLUMBIA67855 

QUE PASA 

12 11 29 
RICK BRAUN BLUEMOON 92743/AG OR 

BODY AND SOUL a 15 4 
CHRIS BOTTI VERVE FORECAST 537132NERVE 

MIDNIGHT WITHOUT YOU 

14 12 4 DOC POWELL DISCOVERY 77067 
DON'T LET THE SMOOTH JAll FOOL YA 

15 14 2 
PIECES OF A DREAM BLUE NOTE CONTEMPORARY 54052 /CAPITOL 

PIECES 

16 16 11 
EARL KLUGH WARNER BROS. 46471 

THE JOURNEY 

17 13 6 
DAVID BENOIT GRP 9883 

AMERICAN LANDSCAPE 

18 19 10 
ROBBEN FORD STRETCH /BLUE THUMB 7011 /GRP 

TIGER WALK 

19 17 4 
KIRK WHALUM WARNER BROS. 46809 

COLORS 

20 18 32 
VARIOUS ARTISTS I.E. MUSIC 533893NERVE 

A TWIST OF JOBIM 

CI 21 64 
PETER WHITE COLUMBIA 67730121 

CARAVAN OF DREAMS 

22 20 56 
KEIKO MATSUI COUNTDOWN 17750 /ULG Isi 

DREAM WALK 

23 24 14 NANCY WILSON COLUMBIA 67769 
IF I HAD MY WAY 

24 22 2 
THE JOHN TESH PROJECT GTSP 539282 

SAX ALL NIGHT 

CI 25 50 AL JARREAU WARNER BROS. 46454 
BEST OF AL JARREAU 

°Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification for sales 

of 500,000 units. RIM certification for sales of 1 million units with each additional million indicated by a numeral 
following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIM multi- 
plies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates vinyl 

available. Ma indicates past or present Heatseeker title. ©1997, Billboard/BPI Communications, and SoundScan, Inc. 
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Studio Action 
ARTISTS & MUSIC 

Electric Lady's Early Mystique Gains '90s Edge 
BY PAUL VERNA 

NEW YORK -Even before it opened 
in 1970, Jimi Hendrix's Electric Lady 
Studios was one of the most- talked- 
about recording facilities in the 
world -a state -of- the -art creative 
haven for one of the most gifted and 
mercurial artists in the business. 

Twenty -seven years later, the New 
York studio retains all its mystique, 
even as it keeps up-to -date with the lat- 
est technological developments. Per- 
haps the most eloquent indicator of 
Electric Lady's dual role as rock -his- 
tory repository and cutting -edge 
recording studio is its new Solid State 
Logic SL 9000 J Series console - 
which is the only one of its kind cus- 
tom- painted purple, suggesting Hen - 
drix's hit "Purple Haze." 

That board sits in Electric Lady's 
Studio B, which was recently refur- 

J bished for the first time since 1984. 
"Once the console went into the 

room, everybody was completely in 
shock," says Electric Lady president 
Mary Campbell, a 15 -year veteran of 
the facility. "SSLs are usually battle- 
ship gray, so when you look at the pur- 
ple one, it's easier on the eyes and it 
just comes to life. And it sounds ter- 
rific. You can work a long number of 
hours, and it doesn't tire you out." 

With the studio contemplating 
adding a second SSL 9000, SSL execs 
raised the natural question of whether 
Campbell would order another purple 
console. Upon reflection, Campbell 
decided that Electric Lady's second 
SSL 9000 would be red. "At that point 
we'll have the `Red House' room and 
the `Purple Haze' room," she quips. 

Electric Lady's flagship Studio A 
houses a vintage Focusrite console, one 
of two fully featured boards designed 
by Rupert Neve after he left the com- 
pany that bears his name. 

"The room books itself," says Camp- 
bell of the Focusrite studio. "Whenev- 
er I ask one of my really big engineers, 
`What would we do if we replaced the 
Focusrite somewhere down the road ?' 
their eyes just pop out of their heads, 
and they say, `Don't touch it!' They 
claim it's one of the best -sounding ana- 
log boards ever built." 

Upstairs, in what used to be Hen- 

Say 'It Ain't Necessarily So.' Jazz 
saxophonist Joe Henderson, right, 
and guest vocalist Chaka Khan collab- 
orate on Henderson's Verve Records 
"Porgy & Bess" project at Signet 
Sound Studios in Los Angeles. Khan 
sang "It Ain't Necessarily So" on the 
album, which also features Sting per- 
forming "Summertime." 

(1: ix's living quarters, sits Studio C, a 
small, SSL 4000 -equipped room in 
which groups ranging from Alice In 
Chains to C +C Music Factory have 
recorded. 

Campbell says Electric Lady's reno- 
vation and equipment investment 
reflect an upturn in the New York 
recording market after lean years in 
the early '90s. 

"It seems people are taking more 
time in the studios than, say, between 
1989 and 1994," she says. "For what- 
ever reason, there was a big switch to 
the home -recording market. They'd 
track in a big studio, they'd go to their 
house for two to five weeks, and come 
back to the studio to mix. And now 
we're finding that sound quality is 
increasingly important to artists, so 
they want the full capability of multi- 
track recording." 

Recently, Electric Lady hosted 
famed Hendrix producer /engineer 
Eddie Kramer for a remix session for 
the recently released Experience Hen- 
drix/MCA title "South Saturn Delta," 
a Hendrix solo album consisting of pre- 
viously unavailable tracks. Kramer 
worked at Electric Lady with the late 
artist's sister, Janie Hendrix, who is 
president /CEO of Experience Hen- 
drix, and John McDermott, a Hendrix 
biographer who serves as catalog man- 
ager of Experience Hendrix. 

"The Jimi thing carries over," says 
Campbell. "Everybody's dedicated to 
the studio, and I try to operate it the 
way Jimi would have wanted it." 

Hendrix built Electric Lady in 1970 
as an oasis from the tumultuous New 
York recording scene of that period. 
Originally conceived as a performance 
venue, Electric Lady metamorphosed 
into a studio when Kramer convinced 
Hendrix to build a facility that would 
afford him some measure of privacy. 
By then, Hendrix was so famous that 
his sessions tended to attract a gaggle 
of unwanted guests. 

Although it was launched with great 
fanfare and served its intended pur- 
pose of furthering Hendrix's creative 
needs, Electric Lady languished after 
Hendrix's death in 1970. After a long 
series of legal entanglements, current 
owner Alan Selby purchased the facil- 
ity from the Hendrix estate in the late 
'70s and turned it into one of the most 
thriving recording studios in the world. 

"During the '80s, we did a tremen- 
dous amount of big rock records -a lot 
of records with Bob Clearmountain 
and Jimmy Iovine," recalls Campbell, 
who joined Electric Lady in 1982 as a 
maintenance intern. "There were two 
isolation booths in studio A, but they 
were never used, because a lot of the 
recording was drums dead center in 
the room with a bass reference line, 
and they overdubbed from there." 

Because so few artists used Studio 
A's iso booths in the '80s, Campbell had 
them removed them during the room's 
recent renovation. 

"It seemed that the instant they 
were taken out everybody said, `Where 
are they ?' " says Campbell. "They 
wanted to start recording live again 
with a drummer in a booth, a guitar 
player in a booth, and everybody with 
visual contact playing live." 

Despite some clients' protestations, 
the opening of the tracking space in 

Studio A has produced another wind- 
fall for the label: an environment more 
conducive to the studio's popular radio 
series. Starting in the late '80s, Elec- 
tric Lady has hosted syndicated 
broadcasts, sometimes with live audi- 
ences, sometimes with just an artist 
and a DJ. That series continues as 
strong as ever, with recent clients 
including Teenage Fanclub for the 
"Columbia Radio Hour," Morrissey 
and Jamiroquai for "Modern Rock 

Live," and Ric Ocasek for "Rockline." 
"These shows give us a lot of mileage, 

because they promote the studio to a 
national audience," says Campbell. 

Among other changes at Electric 
Lady have been an ongoing refurbish- 
ment of the studio's façade. Gone is the 
trademark curved -brick exterior, 
which made the studio a recognizable 
fixture along Greenwich Village's 
bustling West Eighth Street but gave 
vagrants a convenient place to relieve 

themselves. When the facelift is com- 
pleted, the building will have a window 
with some kind of visual element that 
calls attention to the studio. 

Besides Selby and Campbell, Elec- 
tric Lady is staffed by assistants Andy 
Salas, John Seymour, and Brian Sper- 
ber -who recently had the distinction 
of engineering the latest album by 
Japanese sensation Dreams Come 
True at Electric Lady after assisting 
on an earlier project. 

PRODUCTION CREDITS 
BILLBOARD'S NO. 1 SINGLES (OCTOBER 25, 1997) 

CATEGORY HOT 100 R &B COUNTRY MODERN ROCK MAINSTREAM ROCK 

TITLE 
Artist/ 
Producer 
(Label) 

CANDLEINTHEWIN)1997/ 
SOMETHING ABOUT 
THE WAY YOU LOOK 
TONIGHT 
Elton John/Chris Thomas 
(Rocket/A &M) 

YOU MAKE ME 

WANNA... 
Usher/ 
Jermaine Dupri 
(LaFace/Arista) 

EVERYWHERE 
Tim McGraw/ 
J. Stroud, B. Gallimore 
(Curb) 

WALKIN' ON THE SUN 

Smash Mouth/ 
Eric Valentine 
(Interscope) 

TOUCH, PEEL, AND 
STAND 
Days of the New/ 
Scott Litt 
(Outpost/Geffen) 

RECORDING 
STUDIO(S) 
Engineer(s) 

TOWNHOUSE STUDIOS 
(London, England, U.K.) 
Pete Lewis 

KROSSWIRE STUDIO 
(Atlanta, GA) 

Phil Tan 

LOUD 
(Nashville, TN) 
Chris Lord -Alge 

H.O.S. RECORDING 
(Redwood City, CA) 

Eric Valentine 

WOODLAND STUDIOS/ 
ALLEN- MARTIN STUDIOS 

(Nashville, TN/Louisville, 
KY) 

Bill Klatt 

RECORDING 
CONSOLE(S) 

SSL 4072G+ 
w /Ultimatian 

DDA AMR 12 SSL 4000E with G series 
computer 

Neve 8128 Neve 8068/ 
Sony MPX 3000 

RECORDER(S) Sony 3348 digital Sony APR 24 Mitsubishi X850 Studer A800 /Ampex 
MM1200 

Otani MTR 100A/ 
Studer A827 

MASTER TAPE BASF 931 Ampex 499 Ampex 467 BASF 900 Ampex 499 

MIX DOWN 
STUDIO(S) 
Engineer(s) 

TOWNHOUSE STUDIOS 
(London, England, U.K.) 
Pete Lewis 

STUDIO LA CO CO 

(Atlanta, GA) 
Phil Tan, Jermaine Dupri 

LOUD RECORDING 
(Nashville, TN) 
Chris Lord -Alge 

H.O.S. RECORDING 

(Redwood City, CA) 

Eric Valentine 

AXIS 
(New York, NY) 

Bill Klatt 

CONSOLE(S) SSL 4072G+ 
w!Ultimatìon 

SSL 4064G+ 
w /Ultimation 

SSL 4000E with G 

series computer 
Neve 8128 SSL EJG 

RECORDER(S) Sony 3348 digital Studer A827 Mitsubishi X850 Studer A820,!A800 Studer A820 

MASTER TAPE DAT Ampex 499 Ampex 467 Ampex 499 Apogee DAT/ 

Ampex 499 

MASTERING 
Engineer 

TOWNHOUSE STUDIOS 
Frank Arkwright/Pete 
Lewis 

POWERS HOUSE OF 

SOUND 
Herb Powers 

MASTERING LAB 
Doug Sax 

BERNIE GRUNDMAN 
MASTERING 
Brian Gardner 

GATEWAY 
Bob Ludwig 

CD /CASSETTE 
MANUFACTURER 

PDO -HTM BMG UNI WEA WEA 

© 1997, Billboard /BPI Communications, Hot 100, R &B & Country appea in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult 
Contemporary, Club Play, and Dance Sales rotate weekly. 

QUANTECY 

Engineering Excellence 

WWW.gutnlego corn 
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THE PREMIER INTERNATIONAL MUSIC MAR 

18/22 JA 

9g 
D S FESTIVALS - CANNES - FRANCE 

Y 1998 

Tk 
4SIC 

High- energy integral music business 

Chart -busting international showcases 
Top -level professional conferences 

M. 
The music market, where professionals really 

do get down to business and sign deals 

IO Gt i).) fi vtt-- s 
9, pa icipants 

3,885 companies 

1,901 exhibiting companies 

83 countries 

172 bands & DJ's 

1,039 artists 

(C 

THE INVALUABLE AND IRREPLACEABLE TOOL FOR YOUR INTERNATIONAL BUSINESS 

For further information on MIDEM, please fax this coupon to your local Reed Midem Organisation representative: 

Title Name 

Position 

Company 
Address 

Tel Fax 

E.Mail 

Germany /Austria/ Eastern Eur 

Headquart 
... 

.Niidem.com 
- Tel: 33 (0)1 41 90 44 60 - Fax: 33 (0)1 41 90 44 50 - Tel: 0171 528 0086 - Fax: 0171 895 0949 

12) 689 4220 - Fax: 1 (212) 689 4348 - MIDEMQAOL.COM - Tel: ?,,...:,:: 3114 - Fax: 81 (3) 3542 3115 

- Tel: 49 (0) 7631 17680 - Fax: 49 (0) 7631 176823 - 106760,2217@compuserve.co Hong Kon, - Tel: (852) 2965 1618 / 2824 1069 - Fax: (852) 2507 5186 

A 
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Exhibition 
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nternatìona 
T H E L A T E S T NEWS A N D V I E W S FROM A R O U N D T H E W O R L D 

Albertini New SNEP President 
Sony CEO Heads VAT, Royalties Efforts 

BY REMI BOUTON 

PARIS -A new face might be taking 
over SNEP, but the agenda of the 
French record labels' organization will 
be dominated by the same issues. 

Sony Music Entertainment France 
chief executive Paul -René Albertini 
was unanimously elected president at 
a board meeting Oct. 16. But, as under 
his predecessor, Patrick Zelnik, value 
added -tax (VAT), mechanical royalty 
rates, and the division of income from 
neighboring rights will remain press- 
ing priorities for the body. 

Zelnik, the former chairman of Vir- 
gin France, was due to remain SNEP 
president until June 1998. However, his 
decision to leave Virgin to set up a new 

independent company, Naive (Bill- 
board, Sept. 20), prompted his peers to 
search for a new president on the 
grounds that Zelnik would not fully 
represent the whole record industry in 
his new role. 

Albertini was elected unopposed, as 
no other candidate applied for the posi- 
tion. 

Albertini has been elected for an 
interim period that runs until June 

Andrew Lloyd Webber's RUG 

Restarts Its Record Branch 
LONDON - Andrew Lloyd Webber's 
Really Useful Group (RUG) is rais- 
ing the curtain -again -on its 
record division and has recruited a 
senior executive from EMI Records 
U.K. to direct the show. 

The unit enjoyed British chart 
action during the late '80s and early 

'90s with cast al- 
bums from such 
Lloyd Webber 
musicals as "The 
Phantom Of The 
Opera" and "Jos- 
eph And The 
Amazing Techni- 

color Dreamcoat." From the latter, 
it scored a No. 1 single with Jason 
Donovan's "Any Dream Will Do" in 
1991. 

Effective Dec. 1, Tris Penna has 
been named managing director of 
RUG's record division. Only seven 
weeks ago, he was appointed head 
of A &R at the EMI U.K. label, 
reporting to its new managing 

director, Neil Ferris. 
Penna, 35, who has been at EMI 

since 1987, says it was a tough deci- 
sion, ultimately influenced by the 
challenge offered by the company 
associated with Lloyd Webber, 

whom he calls 
Britain's "most 
successful living 
composer." He 
adds, "The Real- 
ly Useful Group 
is incredibly well 
poised to go- 
and to lead - 
where popular 
music is moving. 
I don't see Brit- 

ish indie [rock] music dominating 
the world, but I see British popular 
music doing that. 

"EMI made it very plain that they 
wanted me to stay. There happen to 
be four managing directors at EMI 
[already], and no such post was 

(Continued on next page) 

PENNA 

1998. At that point, the general assem- 
bly of the organization will elect its 
president with a two -year mandate. 

The departure of Zelnik, who will 
remain a member of SNEP and an 
active industry lobbyist, marks the end 
of a era during which Zelnik personi- 
fied the French record industry's fight 
for the recognition of records as a cul- 
tural good which, therefore, would be 
subject to a lower VAT rate. 

VAT will remain a hot issue for 
Albertini, along with the negotiations 
on mechanical rates with authors' body 
SDRM and discussions with organiza- 
tions representing artists over the split 
of the proceeds from neighboring 
rights. 

Hervé Rony, GM of SNEI; says that 
SNEP lobbying action for a lower VAT 
rate will not slow down. "We know that 
the real deadline is 1999, with the har- 
monization of VAT rates within the 
European Union, but if we don't act 
day -to -day, Brussels will be more than 
pleased to bury this issue," says Rony. 

(Continued on next page) 

Japanese Court Rulings 
Renew Battle On Piracy 

BY STEVE McCILURE 

TOKYO -Two court rulings here are 
being seen as the beginning of a new 
era in the fight to combat distribution 
of pirate and bootleg product in Japan. 

For the first time, foreign licensors 
and artists have successfully used the 
Japanese legal system to clamp down 
on pirate and bootleg releases of their 
material being sold here. 

As a mature music market, Japan is 
not plagued by the kind of rampant 
piracy seen in many of its Asian 
neighbors. Several high- profile cases 
in the past have largely wiped out 
pirate and bootleg domestic product, 
but as anyone who has ever walked 
through a Japanese railway station can 
attest, illegal foreign product is still 
available. 

The Tokyo High Court recently 
issued a provisional ruling that found 
Tokyo -based company Joy Sound 
guilty of unauthorized reproduction of 
sound recordings, specifically 44 titles 
in its "Hits & Hits" and "Best Series" 

Lobbying In Brussels. Senior European record industry executives met with 
Mario Monti, the European Union commissioner responsible for copyright, in 

Brussels to press for copyright protections relevant to the digital era (Billboard, 
Oct. 18, Oct. 25). Monti is pictured, center, with glasses, greeting David Fine, 
chairman of the International Federation of the Phonographic Industry. Also pic- 
tured, from left, are Warner Music Europe president Manfred Zumkeller, Poly - 
Gram continental European president Rick Dobbis, and Universal Music Interna- 
tional senior VP Tim Bowen. 

foreign -music compilations. Those al- 
bums comprise foreign hit singles 
from 1968 until 1993, with just about 
any act that ever had a song on Bill- 
board's Hot 100 chart in that period 
represented. 

The court ordered Joy Sound to 
cease the manufacture, import, and 
distribution of the CDs and to hand 
over its remaining stock to the court. 

The company had previously 
appealed an earlier ruling by the 
Tokyo District Court, which while 
finding that Joy Sound was unable to 
prove that it had issued the compila- 
tions legally, also found that the plain- 
tiffs were unable to prove that they 
had the exclusive rights over the 
recordings. The High Court accepted 
that the plaintiffs did indeed have such 
rights. 

Just how many of these recordings 
were sold in Japan is unclear, accord- 
ing to the Recording Industry Assn. 
of Japan (RIAJ), but they were avail- 
able throughout the country. 

In the bootleg case, the Tokyo Dis- 
trict Court ruled that Tokyo -based 
Disc Rockplace was illegally import- 
ing and selling bootleg CDs and videos 
of live shows by such artists as David 
Bowie and Kate Bush. 

The ruling followed a police search 
of the company's offices in an area 
west of Tokyo's Shinjuku Station. 

Three individuals found to have vio- 
lated Japan's Copyright Law were 
given prison terms and fines. 

The two lawsuits are historic be- 
cause they mark the first time foreign 
rights holders have granted power of 
attorney to combat piracy and boot- 
legging in Japan. Under Japanese law, 
power of attorney can be granted only 
when there is a specific reason to do 
so. This, explains Jiro Imamura, 
deputy manager of the RIAJ's copy- 
right department, has made it difficult 
to move quickly against pirates and 
bootleggers dealing in foreign prod- 
uct. 

`As long as the Japanese legal system 
(Continued on next page) 
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Following on from the Top 20 single success of Circles. Positiva release Adam F's stunning debut album 'Colours'. 
His sounds ring true and precise and often dangerously evocative. His live sets rock He's bound for success." 

i -D 

lynden david hall medi... 4 my pain 

the-nu sound of british soul 
featuring tracks produced by bob power 
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International 

newsline... 
SPANISH VIEWERS can now see MTV Europe as part of the basic packet of 
channels offered by the country's two digital satellite TV platforms, Canal 
Satelite Digital (CSD) and its rival, Via Digital. The service began Oct. 13. 
CSD, which went on the air in January, claims more than 200,000 sub- 

scribers, while Via Digital, which has been operating for 
just over a month, says it already has 120,000 clients. MTV 
Europe now has 60 million subscribers. "We are enthusias- 
tic about this move into an important market and expect to 
increase our already numerous audience [in Europe]," says 
Michiel Bakker, managing director of MTV Northern 

Europe. Meanwhile, MTV has lost its main window in the Czech and Slo- 
vakian Republics. Kabel Plus, the main cable operator in the two territo- 
ries, reaching 440,000 subscribers, is now offering French music channel 
MCM International and Muzzik instead, claiming that they offer "a broad- 
er range of music programming appealing to a wider age range of view- 
ers." HOWELL LLEWELLYN and REMI BOUTON 

SONY MUSIC is releasing 30 catalog titles in Europe on MiniDisc, putting 
them for the first time in its Nice Price range. The selection includes Janis 
Joplin's "Greatest Hits," Santana's "Abraxas," Simon & Garfunkel's "Bridge 
Over Troubled Water," Bob Dylan's "Blood On The 
Tracks," Michael Jackson's "Off The Wall," and Sade's 
"Diamond Life," as well as albums from Mariah Carey 
and Celine Dion, among others. Eleven of the albums are 
being made available on the format for the first time. Sony 
reports that sales of MiniDisc players this year have been growing at five 
times the 1996 rate in Europe, where it has around 80% of the hardware 
market. 

SONY 

FORMER U.K. DANCE MOGUL Morgan Khan is returning to the business 
after a six -year absence with a new company, Pisces Productions, and two 
specialist imprints. Khan, whose Street Sounds label did much to popular- 
ize the genre- including many U.S. artists -during the 1980s, has been 
scouting new acts in the U.K. and U.S. and plans his first British releases 
in January or February. He plans to channel garage, house, Latino, techno, 
swing, hip -hop, rap, soul, and R &B product through new labels Music With 
Attitude and United States of Dance. 

MARK SOLOMONS 

THE GERMAN ASSN. OF MUSIC PUBLISHERS has named Georg Gruetzner 
managing director. He also takes the top post at the National German Assn. 
of Music Retailers and the German Piano Industry Assn. Gruetzner, 38, 
who comes from a trade association in the construction industry, succeeds 
Dr. Hans -Henning Wittgen, 65, who is retiring after 35 years in the three 
roles. The organizations will honor Wittgen at a Nov 19 reception in Bonn. 

WOLFGANG SPAHR 

THE BRITISH ACADEMY OF SONGWRITERS, COMPOSERS & AUTHORS gave 
its 1997 Gold Badge Awards Oct. 15 at the Savoy Hotel in London. The hon- 
ors recognize "a special or lasting contribution to Britain's entertainment 
industry." This year's winners were publisher /manager Deke Arlon; radio 
presenter Ken Bruce; Music Publishers' Assn. general secretary Peter 
Dadswell; singer Kiki Dee; percussionist Eric Delaney; glam rocker Gary 
Glitter; Equals founder and solo artist Eddy Grant; record engineer Keith 
Grant; composer /producer /publisher Tony Hiller; plugger /musician Judd 
Lander; composer /producer David Mackay; publisher Stuart Newton; singer 
Frankie Vaughan; and former Yes member Rick Wakeman. 

The International Federation of the Phonographic Industry 
(IFPI) released its half -year world market figures Oct. 15. Here 
are the figures for each of the top 10 non -U.S. world markets 
compared with the same period in 1996. Sales figures are in mil- 
lions and listed in local currency, except where stated. 

JAN. -JUNE 
1997 

JAN. -JUNE 
1996 

'961'97 
CHANGE 

JAPAN 354,214.7 344,149.1 3% 
GERMANY 2,256.0 2,155.0 5% 
U.K. 660.0 705.2 -6% 
FRANCE 5,322.8 5,225.3 2% 
BRAZIL (U.S. $) 550.3 503.3 2% 
CANADA 495.8 460.4 8% 
SPAIN 41,850.2 37,435.1 12% 
NETHERLANDS 550.0 529.0 4% 
AUSTRALIA 369.6 410.4 -10% 
SOUTH KOREA 185,437.3 175,615.9 6% 

IFPI notes: Italy would normally be within the top 10 but, due to lack 
of data for 1997, has been replaced by South Korea. Germany figures 
represent reporting companies only, approximately 85% of the total legit- 
imate market. Netherlands figures are estimated from growth in report- 
ed trade shipments. 

Indian Pop Acts Find Boost Via Channel V 
2nd Awards Show Features Local, International Artists 

BY GEOFF BURPEE 

DELHI, India -Channel V's champi- 
oning of India's burgeoning Hindi pop 
paid off at the broadcaster's awards 
Oct. 18 here. 

Such top Indian acts as Lucky Ali, 
Daler Mehndi, and Sukhbir appeared 
alongside Spice Girls, Jon Bon Jovi, and 
No Doubt at Delhi's Indira Gandhi Sta- 
dium for the awards. 

Hindi pop diva Asha Bhonsle was the 
biggest winner, with four of the night's 
25 awards: Bhonsle's PolyGram release 
"Janaam Samjha Karo" took best Indi- 
an album, and the title track, written by 
lyricist Majrooh Sultanpuri, won best 
Indian song; the artist was also lauded 
as best Indian female artist and re- 
ceived the channel's Freddie Mercury 
Award for artistic excellence. 

Sari -clad Spice Girls, winners of best 
international song, for "Wannabe," 
opened the show, arriving onstage on 
five trishaw -style motorbikes, used as 
taxis here, and performed "Spice Up 

Your Life" and "Wannabe," but disap- 
pointed later by not claiming their 
award. 

Bon Jovi performed three songs for 
the appreciative crowd -"Dead Or 
Alive," "Dancing With The Queen Of 
New Orleans," and "Jeannie Don't You 

Take Your Love To 
Town" -and took 
home three awards 
(best international 
video for "Mid- 
night In Chelsea," 
best international 

artist, and an honorary Special Film 
Work award). 

This year's show, which cost an esti- 
mated $1 million, was sponsored by 
Indian home electronics manufacturer 
Videocon, and it is viewed within the 
local industry as an affirmation of the 
event's future. 

Some industry sources criticized the 
five -hour length of the live show and the 
priorities afforded to international acts. 
Yet even critics recognized it as the first 

successful event of its kind in the coun- 
try and said that it would not be the last. 

Music industry execs were pleased 
with the show's progress since last 
year's debut in Bombay, which many 
reported as being hampered by loca- 
tion, production, and talent problems. 

"It's a good start," says Atul Chura- 
mani, director of independent label 
Magnasound. "Last year was not a suc- 
cess, but this time they got the correct 
names at the correct time. I think it was 
very important and that they got a good 
show in." 

The success of the show is viewed as 
a shot in the arm for the developing 
Hindi pop scene, now rivaling "Bolly- 
wood" film music, which has dominated 
the market. 

Hindi pop artist Suneeta Rao, whose 
"Kesariya" was nominated for best 
Indian music video, said, "Now there is 
no more room for mediocrity. Now you 
have to get up there alongside Jon Bon 
Jovi and No Doubt. For us to to stand up 

(Continued on next page) 

JAPAN COURT RULINGS RENEW BATTLE ON PIRACY 
(Continued from preceding page) 

stays the same, such cases will continue 
to be complex affairs," Imamura says. 
"But now we've learned how to get 
power of attorney [from foreign rights 
holders], and it should be easier to file 
such suits in the future." 

But Tower Records Far East manag- 
ing director Keith Cahoon thinks the 
Japanese music industry should do 
more to fight pirates and bootleggers. 

"I see no evidence whatsoever that 
there's been any crackdown," says 
Cahoon. "You still see the same sort of 
pirate compilations in train stations 

ALBERTINI 
(Continued from preceding page) 

SNEP is the prime mover behind the 
European Assn. for a lower VAT rate 
(Billboard, July 12). 

Another hot issue is the current dis- 
cussion with mechanical society 
SDRM to negotiate a new, national 
mechanical rate. "It is a very strate- 
gic issue," says Rony. "The money 
involved is considerable, with several 
million francs at stake" (see story, 
page 3). 

Another issue on SNEP's agenda is 
the negotiations with performers' 
groups SNAM and Spedidam on the 
division of neighboring rights royal- 
ties. The discussions, though, have 
reached an impasse. 

Now more than a year old, this dis- 
pute is "poisoning the whole climate in 
the music industry," according to one 
record company executive. Adds Rony, 
"We regret the attitude of artists' rep- 
resentatives who, on one hand, accuse 
us publicly of being gangsters and, on 
the other hand, continue to have infor- 
mal negotiations with us." 

SNEP has also announced that it 
has indefinitely pulled the plug on the 
annual Semaines du Disque. Launched 
three years ago, the weeklong, pan - 
industry promotion aimed to persuade 
more consumers to visit record stores. 
Last year's project cost SNEP around 
12 million francs ($2.1 million), accord- 
ing to Rony. 

everywhere. I've never seen any 
Japanese record company take any 
interest in pursuing bootleggers or 
pirates." 

Cahoon also notes that with few if 
any exceptions, foreign product ac- 
counts for all the product involved. 

The civil suit against Joy Sound was 
filed by the six major international rec- 
ord companies through their Japanese 
affiliates, while the criminal suit 
against Disc Rockplace was launched 
after Japanese prosecutors were 
granted power of attorney by foreign 
licensors through their local licensees. 

The RIAJ says that almost all pirate 
and bootleg product sold in Japan is 
manufactured outside the country. In 
the Joy Sound case, for example, the 
CDs were pressed at a South Korean 
factory. 

The size of the Japanese pirate /boot- 
leg market is unclear. Imamura says 
that when the International Federation 
of the Phonographic Industry asks for 

such data from Japan, the RIAJ can 
only answer that it is "not available." 
He says, however, that it is much less 
than the ballpark 3% figure cited by 
one industry source here. 

Meanwhile, sales of unauthorized - 
but -legal compilations of foreign prod- 
uct recorded before 1972 are still being 
sold in places like railway and subway 
stations. Revisions to the Copyright 
Law extending retroactive copyright 
protection up to the worldwide stan- 
dard of 50 years went into effect 
March 25, but distributors of sound 
recordings made before 1972 are 
allowed to sell off stock manufactured 
before the law was revised last Decem- 
ber. 

The RIAJ's Imamura says the asso- 
ciation will keep a close watch on such 
merchants to make sure they stick to 
selling their inventories and not new 
product, but admitted that a lack of 
manpower makes it difficult to ensure 
they are keeping to the letter of the law. 

ANDREW LLOYD WEBBER 
(Continued front preceding page) 

available. I can't expect someone to 
resign to keep me there." He also 
cites the caliber of executives at the 
RUG group, among them board 
member John Reid, whose manage- 
ment clients include Lloyd Webber 
and Elton John. 

EMI executives were not available 
to comment on Penna's departure, 
although a source at the label con- 
tends that remaining members of 
his A &R team, including Nick 
Robinson and Anna Carpenter, will 
be more than capable of maintain- 
ing continuity while Ferris decides 
on a successor. That appointment is 
not expected immediately. 

Once installed at RUG's London 
headquarters, Penna will be 
involved in signing new talent for 
publishing and recording. He says 
that the label has no artists on its 
roster at present. "Up to now, its 
main focus has been the exploitation 
of Andrew's work." Worldwide dis- 

tribution of the imprint is handled 
by PolyGram, which acquired 30% 
of RUG in 1991. 

At EMI, Penna held a number of 
marketing and A &R posts and was 
involved with the careers of Blur, 
the Pet Shop Boys and Morrissey; 
prior to that, he worked for Chap- 
pell Music. On a freelance basis, he 
will continue to handle an EMI pro- 
ject with Neil Tennant, the latest 
installment in the "Red Hot And . . . 

" series of charity fund -raising 
albums. This features the works of 
Noel Coward, performed by such 
acts as Elton John, Marianne Faith - 
full, Suede, and the Pet Shop Boys. 
Tennant and Penna are executive 
producers. 

The outgoing managing director 
of RUG's record division is John 
Waller, who joined the company in 
1994. 

ADAM WHITE 
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International 
BACKSTREET BOYS 
(Continued 'row page 9) 

Bert Meyer. The album continues to fly 
high in Music & Media's Eurochart 
Top 100, compiled from pan- European 
sales charts: It sits at No. 9 for the 
week of Oct. 18, and it hit a high of No. 
2 on Aug. 16. 

The group is equally powerful in 
Southeast Asia, recently topping the 
Malaysian album chart via its release 
there on licensee Form Records, and 
Jive's own data puts the act at gold, plat- 
inum, or multi - platinum in more than 30 
countries. 

Further evidence of the group's 
international pre -eminence came earli- 
er in October, when a planned free 
open -air performance at Mostenses 
Plaza in Madrid was canceled by the 
Spanish police for safety reasons, due 
to the sheer number of fans packed into 
the location. 

Such widespread success comes in 
spite of an enforced lack of synchronici- 
ty in Backstreet Boys' releases. The 
group's self -titled debut album was 
released internationally last year and now 
has sales estimated by Meyer at 7 million. 
But that album never appeared in the 
U.S., where its European debut hit, 
"We've Got It Goin' On," stalled at No. 
69 on the Hot 100. Various other versions 
of the two albums have appeared in 
other territories, but Jive is now able to 
enjoy its first simultaneous internation- 
al single release for the group with "As 
Long As You Love Me," which is already 
a top three hit in the U.K. The track is 
the group's fourth consecutive release 
of 1997 to reach the top five there. 

"We've been exceedingly patient in 
America," says Jive president (U.S.) 
Barry Weiss. "We're the source compa- 
ny that signed the group, and we've 
taken a global view, which is atypical for 
Americans." 

Jive executives in the U.K., U.S., and 
Netherlands agree that the Boys' pass- 
port to worldwide success has been 
stamped in a banner year for global pop 
acts. Led by Spice Girls and Hanson, 
pop artists have shown during 1997 that 
they can sell albums as well as singles, 
a trend that retailers say extends to the 
Backstreet Boys and beyond. 

HMV Records buyer Chris Giles, 
currently on assignment at the chain's 
year -old store in Oberhausen, Germany, 
says that the Backstreet Boys' popular- 
ity in the first country to welcome them 
shows no signs of diminishing. "They 
still do very well, they're definitely the 
boy band of the moment, and they'll be 
one of the main sellers through to 
Christmas in that type of music," Giles 
says. 

Backstreet Boys have also pulled off 
the feat of solid album sales in the sin- 
gles- driven pop market. "In the previ- 
ous wave of Eurodance acts, those 
artists hardly sold any albums," muses 
Meyer. His colleague Martin Dodd, 
A &R manager of Europe, notes his sur- 
prise that Universal's teen- leaning act 
Aqua has opened so strongly with its 
first album, "Aquarium," in the U.S., 
adding that a previous pop phenomenon 
on Jive could have benefited from this 
more sympathetic environment. 

"I'd love to say we're soothsayers and 
we saw the landscape changing toward 
pop," says Weiss. "That did happen 
somewhere during the process, but it 
was more about taking a common -sense 
approach, knowing that this thing was 
really happening around the world but 
that America would always be the hard- 
est market to break this band. 

"We said to ourselves, waiting is bet- 

ter, firstly because the more interna- 
tional information and word -of -mouth 
we can build on the group, the more 
ammunition we have in America, and 
secondly because we'd been hitting the 
teen fanzines, doing 1-800 numbers and 
all those things for two years without a 
record being out." 

The Backstreet Boys' chart -topping 
achievements in Malaysia are appropri- 
ate, as Meyer remembers it was at a 
BMG conference in May 1995 there that 
he first saw the group perform. "The 
first album was a joint A &R exercise, 
with European pop and R &B ballads 
from the States, and the combination of 
sounds worked really well," he says. 

Co- writing and production for some 
songs on "Backstreet's Back" were 
overseen by Zomba Music Publishing, 
so the album features European and 
U.S. hitmakers, including Denniz Pop, 
Kristian Lundin, and Max Martin at 
Cheirion studios in Sweden, as well as 
London -based Robert John "Mutt" 
Lange and Steven Lipson and such New 
York writers as R &B team Full Force 
and Jolyon Skinner, Larry Campbell, 
and Timmy Allen. 

On Oct. 1 last year, Jive switched dis- 
tribution in several major territories 
from BMG to Virgin, which now handles 
the company's releases in southern 
Europe, the former Eastern bloc, 
Africa, and Latin America. 

Releases go through the Zomba 
Group in the Germany /Switzerland/ 
Austria, Scandinavian, and Benelux ter- 
ritories. BMG continues to distribute 
Jive in Canada. 

Meyer also credits the quintet's 
Orlando -based management company, 
the Wright Stuff, headed by Johnny 
Wright, as being "totally instrumental" 
in its success. 

Steve Power, U.K. -based program 
controller for Power FM and Ocean FM 
in Hampshire, says the group has 
moved past the credibility problems 
sometimes associated with teen- orient- 
ed music. "They had two stigmas to 
overcome," he says. "One was being a 
boy band. The other was the image of 
clean -cut Americans, which led people 
to wonder, `Is this the next New Kids On 
The Block ?' " 

Backstreet Boy Kevin Richardson 
says the group members were aware of 
the "boy band" stigma. "With New Kids 
On The Block and Take That, most of 
their fan base was the young teen mar- 
ket, so as soon as you see another bunch 
of guys, you stereotype them or put 
them in the same category," he says. 

But breaking out internationally 
before their commercial homecoming 
has been beneficial, he adds. "That suc- 
cess made us more well rounded. It 
changed our perspectives on the way 
the world is." 

Richardson also notes that U.S. 
awareness of the quintet had been 
helped by its early success in Canada, 
which was fed by club appearances. He 
says WBBM (B96) Chicago was one of 
the first to pick up on the buzz of "Quit 
Playing Games" from over the border. 

After completing their first U.S. tour, 
an eight -date itinerary that ran Sept. 
21 -30, the Backstreet Boys were sched- 
uled to appear on Nickelodeon's "The 
Big Help Show" Oct. 19 and at the MTV 
Europe Music Awards Nov 6 in Rotter- 
dam, the Netherlands, with extensive 
touring in Southeast Asia during the 
fall. Beyond that, says Richardson, the 
Boys plan to extend their reach to more 
mature audiences. 

Canada 

Stan Rogers' Music Not Forgotten 
Interest In The Late Folk Singer /Songwriter Still Strong 

BY LARRY LeBLANC 

TORONTO- Heading home from an 
appearance in 1983 at the Kerrville 
(Texas) Folk Festival, musician Stan 
Rogers, along with 22 other passengers, 
died aboard Air Canada Flight 797. 

Along with Ian & Sylvia, Gordon 
Lightfoot, and Joni Mitchell, Rogers was 
one of Canada's most significant con- 
temporary -folk performers. Says Light- 
foot, "The tragic manner of his death 
makes it . .. what can you say about a 
thing like that? His material has stood 
the test of time, and so has his legend." 

Credited with eight albums, three 
released posthumously, and subject of a 
film documentary ( "One Warm Line "), 
a biography ( "An Unfinished Conversa- 
tion -The Life And Music Of Stan 
Rogers" by Chris Gudgeon), and vari- 
ous tributes, this grass -roots minstrel 
continues to have strong appeal. Over 
70 World Wide Web sites deal exclu- 
sively with his music. 

Fogarty's Cove Music & Cole Har- 
bour Music Inc., operated by the sing- 
er's widow, Ariel, in Dundas, Ontario, 
has scheduled two albums of previous- 
ly unissued Rogers recordings for 
release in spring 1998. First is the ten- 
tatively titled "From Coffeehouse To 
Concert Hall," a collection of several 
Canadian and American concert re- 
cordings. The second album will pri- 
marily contain CBC radio perfor- 
mances, as well as studio outtakes. 

"[Interest in Stan] is as strong as 
ever, or even stronger," notes Paul Mills, 
Rogers' producer and guitarist. "The 
interest is being driven by the music. 
It's important music." 

"He was a great songwriter and a 
great storyteller," agrees Rawlin's 
Cross bagpiper Ian McKinnon. "He told 
stories very well. There's a very strong 
lyric ... then there's this extraordinary 
voice delivering it up. There's been no 
one to equal him since." 

Says Halifax, Nova Scotia singer/ 
songwriter Terry Kelly, "What drew me 
to Stan was his ability to paint pictures 
with very few words. Some songs are 
long, but every phrase gives them an 
image. Not only an image but a feeling." 

One of the first performers to cham- 

pion Rogers was Raffi, who recorded his 
"Forty -Five Years" early in his career. 
"Stan was larger than life," he says. 

Since his death, Rogers has been the 
subject of numerous song tributes, 
including two by his brother, Garnet 
Rogers, ( "In These Golden Fields" and 
"Night Drive "), and others by such re- 
spected folk artists as Bruce Guthro 
( "Stan's Tune ") and David Essig ( "The 
Old Blue Van "). 

The number of contemporary Cana- 
dian artists who've been influenced by 
Rogers include Blue Rodeo, Colin 
James, James Keelaghan, and most 
Atlantic Canadian performers. Club 

audiences in that 
region expect acts 
to perform Rog- 
ers' signature tunes 
"Barrett's Priva- 
teers," "Northwest 
Passage," and 
"The Mary Ellen 
Carter." 

"Everybody on 
the East Coast 
went through the 

[pub circuit] doing Stan's material," 
says concert promoter Brookes Dia- 
mond. Three years ago he organized a 
Rogers tribute at the Rebecca Cohn 
Auditorium in Halifax, captured on two 
albums, "Remembering Stan Rogers, 
An East Coast Tribute" (Volumes 1 and 
2), on Atlantica Music. 

In July, the first Stan Rogers Folk 
Festival was held in Canso, Nova Scotia, 
a small fishing village where Stan's 
mother was born. There, Rogers spent 
summers as a child hearing his uncles 
play folk music in kitchen settings. An 
estimated 10,000 people came to hear 
Rogers' songs performed by J.P. Cormi- 
er, Rawlin's Cross, Valdy, Connie Kaldor, 
Quartette, and Ron Hynes. 

Another early champion of Rogers' 
was Mitch Podolak, then director of the 
Winnipeg Folk Festival, who in 1977 
financed the singer's debut album, 
"Fogarty's Cove," released on his Barn - 
swallow label. Asks Podolok, "Why 
would I finance a record? I really loved 
and believed in Stan. Nobody then was 
writing like him." 

Filled with such Rogers classics as 

ROGERS 

INDIAN POP ACTS 
(Continued from preceding page) 

and be regarded as a separate pop 
industry is fantastic." 

Sony Music Entertainment (India) 
managing director Vijay Singh calls the 
show "very significant for Hindi pop in 
every way. Seeing the lineup of inter- 
national artists performing on the same 
stage as the Indian artists has a legit- 
imizing influence and provides a lot of 
credibility." 

No Doubt (which won best interna- 
tional group) enjoyed a heated recep- 
tion for airtight versions of "Don't 
Speak" and "Spiderwebs "; No Doubt 
bassist Tony Kanal, whose family is 
based in Bombay, acknowledged his 
Indian heritage with an emotional 
acceptance speech. Australia's Savage 
Garden, who swept the Australian Rec- 
ord Industry Assn. Awards in 1997 with 
10 trophies, received the best newcom- 
er award and performed. The crowd's 
heart remained firmly with the leg- 
endary Bhonsle, who also dueted with 

U.K. boy band Code Red on its song 
"We Can Make It," which appears as a 
bonus track for the Indian market on 
Code Red's upcoming PolyGram album. 

Code Red, who spent a total of three 
months in 1997 in Asia promoting its 
music, regarded the duet as an honor: 
"For a new act like us, it's a massive 
market," says the band, whose "This Is 
Our Song" was nominated for best 
debut song. "This show goes every- 
where in the country, places we can't 
go." The telecast of the awards, put 
together by Channel V producer Jere- 
my Azis and the channel's director, 
Royston Mayoh, was broadcast Oct. 19 
and repeated Oct. 21, 22, and Sunday 
(26) throughout Channel V's southern 
Asian beam for the subcontinent and 
Southeast Asia; the show will be re- 
packaged for other markets throughout 
Asia as well as Europe, Australia, and 
the U.S. in the coming weeks. 

"Forty -Five Years," ` Barrett's Priva- 
teers," and the arresting title track, 
"Fogarty's Cove" quickly launched 
Rogers' career in Canada. 

Rogers' second album, "Turnaround" 
(1978) on Fogarty's Cove Music, is more 
subdued than his debut, showcasing a 
songwriter still in development. "Be- 
tween The Breaks ... Live!" (1979) was 
an accomplished concert album, while 
his final studio album before his death, 
"Northwest Passage" (1981), displayed 
his best studio work. 

Following Rogers' death, there came 
the sparse- sounding album "For The 
Family" (1983), on which he performed 
the traditional folk music he grew up on. 
The album, his sole one not on Fogar- 
ty's Cove Music, was released by the 
U.S. label Folk Tradition. "From Fresh 
Water" (1984) featured mostly Rogers' 
songs about the Great Lakes region of 
Canada, and the raucous concert album 
"Home In Halifax" (1993), first record- 
ed in 1982 for radio and television by the 
CBC in Halifax, nicely captures Rogers' 
appeal as a performer. In 1996, there 
came "Poetic Justice," consisting of two 
CBC -Radio plays, aired in the mid - 
1970s, featuring Rogers' music. 

It's difficult to determine the extent 
of Rogers' sales in Canada because, 
until 18 months ago when Vancouver- 
based Festival Distribution began han- 
dling his catalog for most retail ac- 
counts, distribution had been divided 
among several sources. A substantial 
portion of his sales derive from gift 
stores and small independent retail 
stores undetected by SoundScan, which 
was launched in Canada in late 1996. 

"Sales figures mean nothing to me," 
says Ariel Rogers. "What do they 
mean? Are [sales figures] going to 
make us sell more or make me feel bet- 
ter because he's dead ?" 

In 1978, to record "Turnaround," 
Stan and Garnet established Fogarty's 
Cove Music. Ariel purchased Garnet's 
share of the label in 1984 and merged it 
with her own company, Cole Harbour 
Music Ltd., the next year. 

"Sales are consistent," says Jack 
Schuller, president of Festival Distrib- 
ution. "We do several thousand of each 
title every year. I'm certain that 'Foga- 
rty's Cove' has gone platinum [100,000 
units in Canada]. It still sells thousands 
[of copies] a year." 

"We keep his entire catalog stocked," 
says Andy McDaniel, Maritime indepen- 
dent buyer for the Sam the Record Man 
store in Halifax. "All of the albums sell." 

At the time of his death, Rogers was 
beginning to attract attention beyond 
Canada, performing with great success 
on the U.S. folk circuit. Today, Fogarty's 
Cove Music is represented there by 
Alcazar Productions of Waterbury, Vt., 
with distribution handled by its affiliat- 
ed company Silo Inc., Distribution North 
America, and Bayside Distributors. 

"His sales are very consistent," says 
Joan Hale, manager of Alcazar Produc- 
tions. "His sales are solid sales ... We're 
talking [sales] in the thousands figures 
for each title each year, but these are 
albums which have been out for years." 

Adds Kris Taylor, buyer with the 
Amadeus record store in Portland, 
Maine, "He's always sold [at this store], 
but I don't know about elsewhere. One 
thing we often hear is you can't find his 
stuff anywhere else." 
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SINGLES 
WHITE LOVE SPEED TOY'S FACTORY 

LOVE IS ... RYUICHI KAWAMURA VICTOR 

NUI L'ARC -EN -CIEL KI/OON/SONY 

WANDERIN' DESTINY GLOBE AVEX TRAX 

LOVER SOUL JUDY & MARY EPIC/SONY 

LIAR! LIAR! B'Z ROOMS 

KAZE NO PRISM RYOUKO HIROSUE WARNER MUSIC 

SUMIRE SEPTEMBER LOVE SHAZNA BNB JAPAN 

KAWAII HITO ULFULS TOSHIBA EMI 

EKISENTRIKKU SYONEN BOY NO THEMA EKISEN- 
TRIKKU SYONEN BOY ALL STARS EASTWEST 

MELTY LOVE SHAZNA BMG JAPAN 

PEACE! SMAP VICTOR 

CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MER- 

CURT MUSIC 

LOVE IS THE FINAL LIBERTY DA PUMP AVER TRAX 

GARASUNO SYONEN KINK! KIDS JOHNNY'S ENTER- 

TAINMENT 

TANOSHIKU YASASHIKU NE TOMOMI KAHARA 
PIONEER 

SAY A LITTLE PRAYER CHIISANA HOSHI BARRIER 

FREE 

HOWEVER GLAY PLATINUM 

PRETTY EYES HITOMI AVER TRAX 

EIEN ZARD B -GRAM 

ALBUMS 
GLAY REVIEW -BEST OF GLAY PLATINUM 

DREAMS COME TRUE BEST OF DREAMS COME 
TRUE EPIC/SONY 

X JAPAN LIVE -TOKYO DOME 1993 -1996 POLYDOR 

CHARA JUNIOR SWEET EPIC/SONY 

FIELD OF VIEW SINGLES COLLECTION -4 ZAIN 

MARIAH CAREY BUTTERFLY SONY 

BOYZ II MEN EVOLUTION POLYDOR 

GREEN DAY NIMROD WEA 

NORIYUKI MAKIHARA SMILING II -THE BEST OF 
NORIYUKI MAKIHARA WER 

JANET JACKSON THE VELVET ROPE TOSHIBA EMI 

ANRI TWIN SOUL FOR LIFE 

JUDAS PRIEST JUGULATOR ZERO CORP. 

DIANA KING THINK LIKE A GIRL Sony 

ELEPHANT KASHIMASHI ASUNI MUKATTE 
HASHIRE TSUKIYO NO UTA PONY CANON 

EVERY LITTLE THING THE REMIXES AVER TRAX 

MIKI IMAI PRIDE FOR LIFE 

SOUNDTRACK THE END OF EVANGELION KING 

KOJI TAMAKI DON'T STOP ME NOW TOSHIBA EMI 

KINNIKU SYOJYOTAI THE LAST HOLY WER MER- 

CURY MUSIC 

MAKI OHGURO POWER OF DREAMS B -GRAM 

THIS 
mat 

1 

2 
3 
4 

5 

6 

7 
8 
9 
10 

11 
12 
13 

14 
15 

16 
17 
18 
19 
20 

1 

2 
3 
4 
5 

6 
7 
8 
9 
10 

11 
12 
13 
14 
15 
16 
17 
18 
19 
20 

LAST 
wm( 

1 

3 
2 

4 

9 
5 

8 
7 

NEW 
6 

11 

NEW 
NEW 

NEW 
19 

12 
10 
13 
17 
14 

1 

2 

3 
4 
6 

11 

5 

7 

9 
19 

NEW 
13 
8 

NEW 
16 
12 
14 
10 
18 

NEW 

SINGLES 
CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MER- 

CURY 

BARBIE DOLL AQUA UNIVERSAL 

MEN IN BLACK WILL SMITH COLUMBIA 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 
JIVE/ROUGH TRADE 

RESCUE ME BELL BOOK & CANDLE ARIOLA 

AIN'T THAT JUST THE WAY LUTRICIA MCNEAL 
CNR/ARCADE 

DU FEHLST MIR CAPPUCCINO POLYDOR 

HE'S COMIN' NANA MOTOR 

CHERISH PAPPA BEAR UNIVERSAL 

I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT. 112) ARIOLA 

TUBTHUMPING CHUMBAWAMBA EMI 

STAY SASH! POLYGRAM 

PRINCE IGOR THE RAPSODY FEATURING WARREN 
MERCURY 

SPICE UP YOUR LIFE SPICE GIRLS VIRGIN 

MEINE KLEINE SCHWESTER SPEKTACOOLAER 
ARIOLA 

GIB MIR NOCH ZEIT BLUEMCHEN EDEL 

GOTHAM CITY R. KELLY JIVE/ROUGH TRADE 

CRUSH ON YOU AARON CARTER EDEL 

GOT 'TIL IT'S GONE JANET JACKSON VIRGIN 

TAKE ME TO THE LIMIT MR. PRESIDENT WEA 

ALBUMS 
THE ROLLING STONES BRIDGES TO BABYLON VIR- 

GIN 

WOLFGANG PETRY NIE GENUG NA- KLAR/BMG 

RAMMSTEIN SEHNSUCHT MOTOR 

JOE COCKER ACROSS FROM MIDNIGHT EMI 

BACKSTREET BOYS BACKSTREET'S BACK 
JIVE/ROUGH TRADE 

BOB DYLAN TIME OUT OF MIND COLUMBIA 

JANET JACKSON THE VELVET ROPE VIRGIN 

GENESIS CALLING ALL STATIONS VIRGIN 

BOYZ II MEN EVOLUTION MOTOWN/MOTOR MUSIC 

LOREENA MCKENNITT THE BOOK OF SECRETS 
WEA 

M PEOPLE FRESCO M PEOPLE/RCA 

THE VERVE URBAN HYMNS VIRGIN 

PORTISHEAD PORTISHEAD MOTOR 

ELTON JOHN THE PICTURE BOOK MERCURY 

TIC TAC TOE KLAPPE DIE 2TE RCA 

MARIAN CAREY BUTTERFLY COLUMBIA 

WOLFGANG PETRY ALLES ARIOLA 

ELTON JOHN THE BIG PICTURE MERCURY 

NANA NANA SONY 

CLAUDIA JUNG AUGENBLICKE EMI 
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SINGLES 
SPICE UP YOUR LIFE SPICE GIRLS VIRGIN 

BARBIE GIRL AQUA UNIVERSAL 

CANDLE IN THE WIND 1997 /SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN ROCK- 

ET/MERCURY 

STAY SASH! FEAT. LA TREC MULTIPLY 

SUNCHYME DARIO G ETERNAL/WEA 

YOU'VE GOT A FRIEND THE BRAND NEW HEAVIES 
LONDON 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 
AVE/ZOMBA 

U SEXY THING CLOCK MCA 

TUBTHUMPING CHUMBAWAMBA EMI 

ANGEL OF MINE ETERNAL EMI 

RAINCLOUD THE LIGHTHOUSE FAMILY WILD 

CARD/POLYDOR 

GOT 'TIL IT'S GONE JANET JACKSON VIRGIN 

PARTY PEOPLE ... FRIDAY NIGHT 911 GINGA 

OH LA LA LA 2 EIVISSA EDEL 

A LIFE LESS ORDINARY ASH INFECTIOUS 

NEVER GONNA LET YOU GO TINA MOORE DELIRI- 

OUS 

WALKIN' ON THE SUN SMASH MOUTH INTER- 

SCOPE MCA 

BURNING WHEEL PRIMAL SCREAM CREATION 

SAMBA DE JANEIRO BELLINI ORBITNIRGIN 

CLOSED FOR BUSINESS MANSUN PARLOPHONE 

ALBUMS 
THE VERVE URBAN HYMNS HUT/VIRGIN 

M PEOPLE FRESCO M PEOPLE/BMG 

VARIOUS ARTISTS BIG MIX 97 VOL. 2 VIRGIN /EMI 

OASIS BE HERE NOW CREATION 

PORTISHEAD PORTISHEAD Go! BEAT 

ELTON JOHN THE BIG PICTURE ROCKET /MERCURY 

VARIOUS ARTISTS THE BEST ... ANTHEMS ... 
EVER! VIRGIN/EMI 

GREEN DAY NIMROD REPRISE 

JAM THE VERY BEST OF THE JAM POLYDOR 

ORIGINAL SOUNDTRACK THE FULL MONTY RCA 

VICTOR 

VARIOUS ARTISTS IBIZA UNCOVERED VIRGIN /EMI 

CHRIS DEBURGH THE LOVE SONGS A &M 

THE LIGHTHOUSE FAMILY POSTCARDS FROM 
HEAVEN WILD CARD/POLYDOR 

VARIOUS ARTISTS CLUB CUTS 97 VOL. 3 TELSTAR 

JANET JACKSON THE VELVET ROPE VIRGIN 

JIMMY NAIL THE NAIL FILE -THE BEST OF EAST- 

WEST 

BOB DYLAN TIME OUT OF MIND COLUMBIA 

VARIOUS ARTISTS KISS IN IBIZA 97 POLYGRAM 1V 

SPICE GIRLS SPICE VIRGIN 

SLEEPER PLEASED TO MEET YOU INDOLENT 
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SINGLES 
CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MER- 

CURY 

BARBIE GIRL AQUA UNIVERSAL 

SPICE UP YOUR LIFE SPICE GIRLS VIRGIN 

I WILL SURVIVE HERMES HOUSE BAND SCORPIO 

TE EXTRAÑO, TE OLVIDO, TE AMO RICKY MARTIN 
TRISTAR/SONY 

MEN IN BLACK WILL SMITH COLUMBIA 

HASTA SIEMPRE NATHALIE CARDONE COLUMBIA 

TOUT LARA FABIAN POLYDOR 

SAMBA DE JANEIRO BELLINI SCORPIO 

I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT. 112) ARISTA 

GOT 'TIL IT'S GONE JANET JACKSON VIRGIN 

FREE ULTRA NATE HAPPY MUSIC/SONY 

MA MELISSA LES MINIKEUMS FTD/POLYGRAM 

PRENONS NOTRE TEMPS POETIC LOVERS Me 

INTER 

IL EST VRAIMENT PHENOMENAL PHENOMENAL 
CLUB VERSAILLES 

YA RAYAH RACHID TAHA BARCLAY 

POUR ETRE LIBRE 2 BE 3 EMI 

LE TEMPS QUI COURT ALLIAGE POLYGRAM 

PAS TOI ... MELGROOVE EMI 

DON'T CHANGE WORLDS APART EMI 

ALBUMS 
MICHEL SARDOU SALUT sow 
JEAN -JACQUES GOLDMAN EN PASSANT sour 
SOL EN SI DIVERS WEA 

ANDREA BOCELLI VIAGGIO ITALIANO POLYGRAM 

JANET JACKSON THE VELVET ROPE VIRGIN 

JOE COCKER ACROSS FROM MIDNIGHT EMI 

ELTON JOHN THE BIG PICTURE MERCURY 

THE ROLLING STONES BRIDGES TO BABYLON VIR - 

GIN 

BJORK HOMOGENIC BARCLAY 

ANDREA BOCELLI ROMANZA POLYDOR 

I AM LECOLE DU MICRO D'ARGENT VIRGIN 

PORTISHEAD PORTISHEAD BARCLAY 

LARA FABIAN PURE POLYGRAM 

RADIOHEAD OK COMPUTER EMI 

RAGGASONIC RAGGASONIC VIRGIN 

LOREENA MCKENNITT THE BOOK OF SECRETS 

WEA 

2 BE 3 PARTIR UN JOUR EMI 

DOC GYNECO PREMIERE CONSULTATION VIRGIN 

BOYZ II MEN EVOLUTION POLYDOR 

THE VERVE URBAN HYMNS VIRGIN 

CANADA (SoundScan) 11/01/97 NETHERLANDS (Stichting Mega Top 100) 10/25/97 AUSTRALIA (ARIA) 10/26/97 ITALY ( Musica e Dischi /FIMI) 10/20/97 
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SINGLES 
CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MER- 

CURY 

MO MONEY MO PROBLEMS THE NOTORIOUS 
B.I.G. (FEAT. PUFF DADDY & MASE) ARISTA 

I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEATURING 112) ARISTA 

LOVE GETS ME EVERY TIME SHANIA TWAIN MER- 

CURY 

PLEASE U2 ISLAND 

HONEY MARIAN CAREY COLUMBIA 

YOU MAKE ME WANNA ... USHER LAFACE/ARISTA 

IN A DREAM ROCKELL RCA 

INVISIBLE MAN 98 DEGREES MOrowN 

4 SEASONS OF LONELINESS BOYZ II MEN MOTOWN 

EVERYBODY BACKSTREET BOYS JIVE/ZOMBA 

EVERYBODY (REMIXES) BACKSTREET BOYS 

JIVE/ZOMBA 

TUBTHUMPING CHUMBAWAMBA UNIVERSAL 

BREATHE PRODIGY XL/KOCH 

QUIT PLAYING GAMES (WITH MY HEART) BACK- 
STREET BOYS JIVE/ZOMBA 

AVENUES REFUGEE CAMP ALL -STARS ARISTA 

PERFECT DRUG (EP) NINE INCH NAILS MCA 

LEMON TREE FOOL'S GARDEN EMI 

C U WHEN U GET THERE COOLIO FEATURING 40 
THEVZ TOMMY BOY 

FIX BLACKSTREET INTERSCOPE 

ALBUMS 
AQUA AQUARIUM UNIVERSAL 

JEWEL PIECES OF YOU ATLANTIC 

BACKSTREET BOYS BACKSTREET'S BACK 
JIVE/ZOMBA 

GREEN DAY NIMROD REPRISE 

LOREENA MCKENNITT BOOK OF SECRETS WEA 

JANET JACKSON THE VELVET ROPE VIRGIN 

LL COOL J PHENOMENON MERCURY 

SARAH MCLACHLAN SURFACING NEETWERK 

ANDREA BOCELLI ROMANZA PHILIPS/POLYGRAM 

PUFF DADDY & THE FAMILY NO WAY OUT ARISTA 

CHUMBAWAMBA TUBTHUMPER UNIVERSAL 

MARIAH CAREY BUTTERFLY COLUMBIA 

TRISHA YEARWOOD (SONGBOOK) A COLLECTION 
OF HITS MCA 

THE ROLLING STONES BRIDGES TO BABYLON VIR- 

GIN 

BOYZ II MEN EVOLUTION MOTOWN 

SUGAR RAY FLOORED WARNER BROS. 

OUR LADY PEACE CLUMSY EPIC 

JANN ARDEN HAPPY? A &M 

PRODIGY THE FAT OF THE LAND XL MUTE/WARNER 

BROS. 

SOUNDTRACK SOUL FOOD ARISTA 
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SINGLES 
CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MER- 

CURY 

BARBIE GIRL AQUA UNIVERSAL 

ALANE WES EPIC 

SPICE UP YOUR LIFE SPICE GIRLS VIRGIN 

IN NIJE DEI DE KAST CNR 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 

ZOMBA 

ANOTHER DAY BUCKSHOT LEFONQUE COLUMBIA 

IK HEB JE LIEF EN WACHT OP PAUL DE LEEUW 
EPIC 

PLEASE U2 MERCURY 

STAY SASH! BYTE 

LEVEN NA DE DOOD FREEK DE JONGE EMI 

GOT 
SEASONS 

IT'S GONE JANET JACKSON VIRGIN 

4 SEASONS OF LONELINESS BOYZ II MEN POLYDOR 

BECAUSE IT'S LOVE THE KELLY FAMILY EMI 

AVENUES REFUGEE CAMP ALL STARS FEATURING 
PRAS BMG 

I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT. 112) BMG 

FIX BLACKSTREET UNIVERSAL 

V.V.T. IS OOK SCHITTEREND! BUNNY MUSIC 

TUBTHUMPING CHUMBAWAMBA EMI 

BUTTERFLY KISSES BOB CARLISLE ZOMBNROUGH 

TRADE 

ALBUMS 
BZN PEARLS MERCURY 

THE ROLLING STONES BRIDGES TO BABYLON VIR- 

GIN 

GOLDEN EARRING NAKED II CNR 

DE KAST NIETS TE VERLIEZEN CNR 

FRANS BAUER WEIL ICH DICH LIEBE KOCH 

HERMAN BROOD 1977 -1997 20 YEARS OF ROCK 
& ROLL BMG 

ERA ERA MERCURY 

MARIANNE WEBER MORGEN WORDT'T ANDERS 
KOCH 

BACKSTREET BOYS BACKSTREET BOYS zoMea 

JOE COCKER ACROSS FROM MIDNIGHT EMI 

ELTON JOHN LOVE SONGS MERCURY 

JANET JACKSON THE VELVET ROPE VIRGIN 

MARIAH CAREY BUTTERFLY COLUMBIA 

ELTON JOHN THE BIG PICTURE MERCURY 

TOTAL TOUCH TOTAL TOUCH BMG 

MARCO BORSATO DE WAARHEID POLYDOR 

THE VERVE URBAN HYMNS VIRGIN 

FRANK BOEIJEN VADERLAND COLUMBIA 

BUCKSHOT LEFONQUE MUSIC EVOLUTION COLUM- 

RIP 

BOYZ II MEN EVOLUTION POLYDOR 
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SINGLES 
CANDLE IN THE WIND 1997 /SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MER- 

CURY/POLYGRAM 

BARBIE GIRL AQUA MCA 

EVERY TIME YOU CRY JOHN FARNHAM & HUMAN 
NATURE GOTH /BMG 

MEN IN BLACK WILL SMITH COLUMBIA 

HOW DO I LIVE TRISHA YEARWOOD MCA 

I SAY A LITTLE PRAYER DIANA KING COLUMBIA 

EVERYBODY BACKSTREET BOYS LIBERTY SONY 

WHERE'S THE LOVE HANSON MERCURY 

C U WHEN U GET THERE COOLIO LIBERTY/SONY 

GOT 'TIL IT'S GONE JANET JACKSON VIRGIN 

BITCH MEREDITH BROOKS EMI 

BITTER SWEET SYMPHONY THE VERVE VIRGIN/EMI 

4 SEASONS OF LONELINESS BOYZ II MEN MOTOR 

MUSIC/POLYGRAM 

FOOLISH GAMES JEWEL EASTWEST/WARNER 

I'LL BE MISSING YOU PUFF DADDY & FAITH 

EVANS (FEAT. 112) PUFF DADDY/BMG 

HONEY MARIAH CAREY COLUMBIA 

SPICE UP YOUR LIFE SPICE GIRLS VIRGIN 

SEMI- CHARMED LIFE THIRD EYE BLIND EASTWEST 

WARNER 

ALL I WANNA DO DANNII EASTWEST/WARNER 

MO MONEY MO PROBLEMS THE NOTORIOUS 
B.I.G. BMG 

ALBUMS 
MIDNIGHT OIL 20000 WATT RSL -THE MIDNIGHT 
OIL COLLECTION COLUMBIA/SONY 

JOHN FARNHAM ANTHOLOGY 1 GOTH/BMG 

SAVAGE GARDEN SAVAGE GARDEN ROADSHOW 

SOUNDTRACK MY BEST FRIEND'S WEDDING 
COLUMBIA 

JEWEL PIECES OF YOU EASTWEST 

HANSON MIDDLE OF NOWHERE MERCURY 

PORTISHEAD PORTISHEAD POLYGRAM 

BOYZ II MEN EVOLUTION MOTOR MUSIC/POLYGRAM 

TINA ARENA IN DEEP COLUMBIA 

LED ZEPPELIN REMASTERS EASTWEST/WARNER 

JANET JACKSON THE VELVET ROPE VIRGIN/EMI 

GREEN DAY NIMROD WEA/WARNER 

ELTON JOHN THE BIG PICTURE MERCURY 

LEANN RIMES YOU LIGHT UP MY LIFE CURB/SONY 

PAUL KELLY SONGS FROM THE SOUTH WHITE/SONY 

MARIAH CAREY BUTTERFLY COLUMBIA 

SOUNDTRACK MEN IN BLACK COLUMBIA 

JOHN FARNHAM ANTHOLOGY 2 GOTHBMG 

HUMAN NATURE TELLING EVERYBODY SONY 

BEE GEES STILL WATERS POLYDOR/POLYGRAM 
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SINGLES 
CANDLE IN THE WIND 1997 /SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MER- 

CURT 

BARBIE GIRL AQUA UNIVERSAL 

MR. GORGEOUS SMOKE CITY VIRGIN 

MEN IN BLACK WILL SMITH COLUMBIA 

I'LL BE MISSING YOU PUFF DADDY & FAITH 

EVANS (FEAT. 112) BMG 

DO YA THINK I'M SEXY N- TRANCE FEAT. ROD 

STEWART SELF 

IT'S LIKE THAT RUN -D.M.C. VS. JASON NEVINS 

TIME 

STAY WITH ME CHASE BMG 

BITTERSWEET SYMPHONY THE VERVE VIRGIN 

DDD/BMG 

SPICE UP YOUR LIFE SPICE GIRLS VIRGIN 

SPICE 
UP 

AMORE 

LIFE 

EROS R 

GIRLS VIRGIN 

EVERYBODY BACKSTREET BOYS VIRGIN 

FREE ULTRA NATE zac 
BEACHBALL NALIN & KANE ZAC/POLYGRAM 

DON'T DO IT INTRALLAllI HITLAND 

STAND BY ME OASIS EPIC 

TUBTHUMPING CHUMBAWAMBA EMI 

PLEASE U2 MERCURY 

MIDNIGHT SIMONE JAY EMI 

ANYBODY SEEN MY BABY? ROLLING STONES EMI 

ALBUMS 
ELTON JOHN THE BIG PICTURE MERCURY 

THE VERVE URBAN HYMNS VIRGIN 

PAT METHENY IMAGINARY DAY WARNER BROS. 

RENATO ZERO ZERO SETTANTA BMG 

883 LA DURA LEGGE DEL GOL RTI MUSIC 

RADIOHEAD OK COMPUTER EMI 

LIGABUE SU E GIU' DA UN PACO WEA 

GIORGIA MANGIO TROPPA CIOCCOLATA BMG 

THE ROLLING STONES BRIDGES TO BABYLON SIR - 

GIN 

ANDREA BOCELLI ROMANZA SUGAR/UNIVERSAL 

OASIS BE HERE NOW EPIC 

NOMADI LE STRADE, GLIAMCI, IL CONCERTO CGD 

IRENE GRANDI PER FORTUNA PURTROPPO coo 
BACKSTREET BOYS BACKSTREET BOYS JIVE VIRGIN 

GREEN DAY NIMROD WARNER BROS. 

AQUARIUM AQUA UNIVERSAL 

THE BOOK OF SECRETS LOREENA MCKENNITT 
WEA 

DIMMI COSA SUCCEDE SULLA TERRA DANIELE 
PINO cGD 

LIGABUE LIGABUE WEA 

LIGABUE BUON COMPLEANNO ELVIS WEA 

Hits Of The World is compiled at Billboard /London by Raúl Cairo, Alison Smith and Menno Visser. Contact 44- 171- 323 -6686, fax 44 -171- 323 -2314 /2316. NEW = New Entry RE = Re -Entry 

60 BILLBOARD NOVEMBER 1, 1997 

www.americanradiohistory.com

www.americanradiohistory.com


HITS OF THE C O N T I N l.J 
TM 

Clo G BA 
g 

PULSE 
E 

EUROCHART 11/01/97 & SPAIN (AFYVE/ALEFMB) 10/11/97 

1 
1 

2 
3 

4 
5 

6 

7 
8 
9 

10 

1 

2 
3 
4 
5 
6 
7 
8 
9 
to 

1 

2 

7 
3 
5 

4 

6 
8 
9 

NEW 

1 

2 
3 
7 

6 
5 
4 
10 

NEW 
8 

SINGLES 
CANDLE IN THE WIND 1997 /SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MER- 

CURY 

BARBIE GIRL AQUA UNIVERSAL 

SPICE UP YOUR LIFE SPICE GIRLS VIRGIN 

MEN IN BLACK WILL SMITH COLUMBIA 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 

JIVE 

I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT. 112) BAD BOY / ARISTA 

STAY SASH! BYTE BLUE 

GOT 'TIL ITS GONE JANET JACKSON VIRGIN 

TUBTHUMPING CHUMBAWAMBA EMI 

AIN'T THAT JUST THE WAY LUTRICIA MCNEAL 
CNR 

ALBUMS 
THE ROLLING STONES BRIDGES TO BABYLON VIR- 

GIN 

ELTON JOHN THE BIG PICTURE ROCKET/MERCURY 

THE VERVE URBAN HYMNS HUTNIRGIN 

JANET JACKSON THE VELVET ROPE VIRGIN 

BACKSTREET BOYS BACKSTREET'S BACK JIVE 

OASIS BE HERE NOW CREATION 

PORTISHEAD PORTISHEAD GO, BEAT 

JOE COCKER ACROSS FROM MIDNIGHT CAPITOL 

M PEOPLE FRESCO M PEOPLE/BMG 

BOB DYLAN TIME OUT OF MIND COLUMBIA 
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SINGLES 
CANDLE IN THE WIND 1997 ELTON JOHN MER- 

CURY 

GIRL AQUA 
II''LL BE MISSING YOU 

UNIVERSAL 

DADDY & FAITH EVANS 
(FEAT. 112) ARIOLA 

ANYBODY SEEN MY BABY THE ROLLING STONES 

VIRGIN 

SOMETHING ABOUT THE WAY YOU LOOK 

TONIGHT ELTON JOHN MERCURY 

QUANTO AMORE SEI EROS RAMAllOTTI RCA 

TOURNIQUET MARILYN MANSON UNIVERSAL 

HONEY MARIAN CAREY COLUMBIA 

STAND BY ME OASIS COLUMBIA 

SALOME ENRIQUE BUNBURY CHRYSALIS 

ALBUMS 
ALEJANDRO SANZ MAS WEA 

LUIS MIGUEL ROMANCES wEA 

BACKSTREET BOYS BACKSTREET'S BACK VIRGIN 

MONICA NARANJO PALABRA DE MUJER EPIC 

JARABE DE PALO LA FLACA VIRGIN 

THE ROLLING STONES BRIDGES TO BABYLON VIR- 

GIN 

KETANA CONFUSION MERCURY /POLYGRAM 

ELTON JOHN THE BIG PICTURE MERCURY /POLYGRAM 

DOVER DEVIL CAME TO ME SUBTERFUGE 

BUNBURY RADICAL SONORA CHRYSALIS 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID S I N C LAI R 

U.K.: An American vocalist who first came to England as a tourist has stayed 
career in jazz. Stacey Kent, born and raised in New York, has carved a niche 

circuit in Britain and across Europe, releasing 

to nurture a 
on the live jazz 

her debut 
> 

ahead of its 
Kent 

after marrying 
"The nice 

I can do it any - 
of the classic 
late in 1996 in 

such enduring 
"You Go 
but also 

to it is the Great 
Nat "King" Cole, 
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CHRISTIE ELIEZER 

" , album, "Close Your Eyes," here on Candid, y 
£15, recent appearance in the U.S. on Koch International. 

studied at Guildhall in London in 1991 and, 
an Englishman, has settled in north London. 

I thing about what I do for a living is that 
where," says Kent, a self-confessed student y > 

American song. "Close Your Eyes," recorded 
Sussex, features her interpretations of , 

G `E ' i , ,ASTLE favorites as J. Fred Coots and Haven Gillespie's 
To My Head" and Cole Porter's "It's Delovely" 

brings some lesser -known compositions back into the light. "The way I refer 
American Songbook," says Kent, whose biggest heroes are Frank Sinatra, 
and Mildred Bailey. "With this album, I was trying to give a mixture of things 
know and gems that got lost, songs that might get missed out of the great 
toire." During her research, she found that such songs as "There's A Lull In 
ten by Mack Gordon and Harry Revel, and "There's No You," by Hal Hopper 
had remained relatively untouched since the 1950s. y 

SOUTH AFRICA: Flanked on one side b a huge coal -fired power station and on g P 
Town international airport, Langa was the first township created by the apartheid 
these unpromising surroundings is the Khayamnadi Home for Boys, in which live 
who together call themselves Achisa. All in their early teens and blessed with 
ent, they were discovered last year by Simpiwe Matole, multi -instrumentalist 

> do, one of the country's biggest black acts. Matole in turn introduced them to 
the British -based label boss who runs Melt 2000, which specializes in recording 
booked them into the local Milestone studio, and the resulting album, "Achisa," 
the robust spirit of the township. It is a joyous and uplifting album combining 
sounds with rap, hip -hop, and other contemporary street influences. It also comes 
erful and idealistic message. "Just listen to songs such as `Say No To Guns' and 
Trunz says. "South Africa is a country with an abundance of pistols and AK-47s 
peace at regular intervals, but boys like Achisa offer hope that its spiritual and P ál y p p 
can eventually win through." NIGEL 

AUSTRALIA: "Louis St. John" is a track from singer /songwriter Archie Roach's 
"Looking For Butter Boy" (White /Mushroom). It tells the true story of an Aborigine 
the hinterland of Alice Springs who was adopted by a wealthy white couple 
brought up in comfort. On the eve of his 19th birthday, he was deliberately run 
Yen by two white youths shouting racial epithets. Having buried him in Alice Y Y g P g 
ple established an indigenous media award in their son's name and commissioned 
a song about him. Roach pinned a photo of the boy above his bed for inspiration. 
him, but each person has a beauty within," Roach says. "I wrote of the smile 
love him, rather than of the hate that caused his death." Roach and his wife, Ruby 
low White Records artist, were also victims of the institutionalized practice of 
Aborigine children from their communities and farming them out to white foster b g 
inquiry into the results of this policy, conducted this year by the Human Rights 
tunity Commission, identified many instances of abuse and identity crisis, leading 
law breaking, and suicide. Roach and Hunter chose not to give evidence to the 
they played an emotionally charged rendition of "Took The Children Away," from 
album, "Charcoal Lane," from 1991. Living the nightmare has given Roach's 
and family added poignancy. But despite the commission's recommendations, the 
ernment has made no formal apology for its actions in the past. "Is that one 
hard to say ?" Roach muses. Having toured Europe in the summer, Roach is playing 
rigine settlements and encouraging children to learn music. 

GHANA: Bonjo Iyabinghi Noah, leader of the group African Head Charge, 
has joined the increasing number of Jamaican artists who come here to play 
with local reggae musicians. Having worked extensively with London -based 
On -U Sounds producer Adrian Sherwood, Noah relocated to the capital 
city of Accra to record "Sankofa" (Bongo I Records). The album incorpo- 
rates Ghanaian lyrics, as on "Yenko" (Let's Go), along with a variety of musi- 
cal styles, including highlife ( "Enjoy Yourself "), funk ( "Rastaman"), and 
reggae ( "Wicked Kingdom "). Noah supports the release of the album with 
a European tour in November. 

NETHERLANDS: With the eagerly awaited debut album by techno DJ /VJ Eboman 
postponed (until next year), other artists are moving in to fill the gap. Junkie 
"Billy Club" (MEDCOM/Roadrunner), is already being championed by top 40 
station Radio 3FM. The group, which was set up by metal- turned -house producer 
borg (of Dog Eat Dog fame), trespasses on Prodigy's musical territory with a 
along on a sequencer track like a kid jumping on bedsprings. Augmented 
Squad's rapper Rudeboy, it has an irresistible sound. Junkie XL embarks on 
November in support of its debut album, "Saturday Teenage Kick." 

MALAYSIA (RIM) 10/21/97 HONG KONG (IFPI Hong Kong Group) 10/12/97 

THIS 
WW(wEEIK 

1 

2 

3 

4 
5 

6 
1 
8 
9 

10 

LAST 

1 

2 

5 

4 
3 

8 
7 

NEW 
10 

6 

ALBUMS 
VARIOUS ARTISTS NOW 3 EMI 

BACKSTREET BOYS BACKSTREET BOYS FORM 

RECORDS 

VARIOUS ARTISTS NOSTALGIA BALADA KLASIK 

POLYGRAM 

EMIL CHAU GUANG YING SI JIAN ROCK 

JACKY CHEUNG WANNA GO FOR A BLOW WITH 
YOU POLYGRAM 

VARIOUS ARTISTS BOOM 3 EMI 

MARIAH CAREY BUTTERFLY sow Music 

AQUA AQUARIUM UNIVERSAL 

MICHAEL LEARNS TO ROCK NOTHING TO LOSE 

EMI 

FAYE WONG FAYE WONG EMI 

%HIIS 

Wmcwmc 
1 

2 

3 

4 
5 

6 

7 

8 

9 
10 

LAST 

NEW 

1 

2 

3 
NEW 

4 

5 

9 

6 
NEW 

ALBUMS 

MUSIC 

ALEN HSU GREATEST HITS 13 SONGS WHATS 

ANDY LAU NATURE, PEACEFUL ROOT BMG 

JACKY CHEUNG WANNA GO FOR A BLOW WITH 
YOU POLYGRAM 

FAYE WONG ARE YOU HAPPY? FAYE! EMI 

VARIOUS ARTISTS BMG/MUSIC IMPACT COMPILA- 
TION VOL. 1 BMG/MUSIC IMPACT 

BOND( CHUT BOND( CHUI 3 +14 =17 HOME COL- 
LECTION '97 FITTO 

FAYE WONG NOT FOR SALES CINEPOLY 

CINDY AU /DENISE HO CHIBI MARUKO CHAN CAPI- 

TOL ARTISTS 

EASON CHAN ALWAYS ON MY OWN CAPITOL ARTISTS 

SAMMI CHENG OUR THEME SONG WARNER BROS. 

IRELAND (IRMA/Chart- Track) 10/16/97 BELGIUM (Promuvi) 10/24/97 

lleS 
mot 

1 

2 
3 
4 
5 
6 

7 
8 
9 

10 

1 

2 
3 
4 

5 
6 
7 

8 
9 

10 

LAST 
mac 

1 

NEW 
NEW 

2 

3 

10 

6 
5 

4 
8 

1 

2 
NEW 

4 

5 
9 

NEW 

NEW 
NEW 

3 

SINGLES 
CANDLE IN THE WIND 1997 /SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN ROCK- 

ET 

SPICE UP YOUR LIFE SPICE GIRLS VIRGIN 

BARBIE GIRL AQUA UNIVERSAL 

HOW DO I LIVE TRISHA YEARWOOD MCA 

SUNCHYME DARIO G ETERNAI/WEA 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 

JIVE/ROUGH TRADE 

THE DRUGS DON'T WORK THE VERVE HUT 

TUBTHUMPING CHUMBAWAMBA EMI 

STAND BY ME OASIS CREATION 

SAMBA DE JANEIRO BELLINI ORBITNIRGIN 

ALBUMS 
THE VERVE URBAN HYMNS HUTNIRGIN 

OASIS BE HERE NOW CREATION 

M PEOPLE FRESCO (I ONG 
TRISHA YEARWOOD (SONGBOOK) A COLLECTION 

OF HITS MCA 

VARIOUS ARTISTS IBIZA UNCOVERED VIRGIN/EMI 

DOLORES KEANE THE BEST OF DARA 

CHRISTY MOORE THE CHRIST( MOORE COLLEC- 
TION COLUMBIA 

TEXAS WHITE ON BLONDE MERCURY 

RADIOHEAD OK COMPUTER PARLOPHONE 

BRENDAN KEEL( MISS YOU TONIGHT RCA 

THIS 
mot 

1 

2 

3 

4 
5 

6 
7 

8 

9 
10 

1 

2 
3 
4 
5 
6 

7 
8 
9 
10 

LAST 
mot 

1 

3 

NEW 
4 

2 

6 

5 

NEW 

7 

8 

1 

2 

4 

3 

7 

6 

10 
5 
8 

NEW 

SINGLES 
CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MER- 

CURY 

BARBIE GIRL AQUA UNIVERSAL 

SPICE UP YOUR LIFE SPICE GIRLS VIRGIN 

STAY SASH! SONY 

ALANE WES SONY 

MEN IN BLACK WILL SMITH SONY 

I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT. 112) BMG 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 

ZOMBNROUGH TRADE 

TOUT LARA FABIAN POLYGRAM 

I HATE 2 LOVE U ZOHRA POLYGRAM 

SUMS 
MAMA'S JASJE HOMMAGES VIRGIN 

JOE 
THE WAY TO YOUR HEART EMI 

JOE COCKER ACROSS FROM MIDNIGHT EMI 

JEAN -JAQUES GOLDMAN EN PASSANT SONY 

JO VALLY ZINGT VLAAMSE KLASSIEKERS 2 ARCADE 

BACKSTREET BOYS BACKSTREET'S BACK 

JIVE/ZOMBA 

ELTON JOHN THE BIG PICTURE POLYGRAM 

ROLLING STONES BRIDGES TO BABYLON VIRGIN 

NO MERCY MY PROMISE ARIOLA 

MARIAH CAREY BUTTERFLY soar 

AUSTRIA (Austrian IFPI /Austria Top 40) 10/21/97 SWITZERLAND (Media Control Switzerland) 10/26/97 T 
wm(wm( 

1 

2 
3 
4 
5 
6 

7 

8 

9 

10 

1 

2 

4 
5 

6 
7 

8 
9 

10 

LAST 

1 

2 

3 
7 

6 
4 

5 

8 

10 

9 

1 

3 

4 
9 

7 
6 

NEW 
8 

NEW 

SINGLES 
CANDLE IN THE WIND 1997/SOMETHING ABOUT THE 
WAY YOU LOOK TONIGHT ELTON JOHN POLYGRAM 

AIN'T THAT JUST THE WAY LUTRICIA MCNEAL ZYJt 

MEN IN BLACK WILL SMITH SONY 

BARBIE GIRL AQUA UNIVERSAL 

FORMULA DJ VISAGE EMI 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 
JIVE/ROUGH TRADE 

EVANS (FEAT 
MISSING YOU JGPUFF DADDY & FAITH 

C U WHEN U GET THERE COOLIO FEAT. 40 THEVZ 
ROUGH TRADE 

HOW COME, HOW LONG BABYFACE & STEVIE 
WONDER SONY 

BITCH MEREDITH BROOKS EMI 

ALBUMS 
THE ROLLING STONES BRIDGES TO BABYLON 
EMI/VIRGIN 

CLAUDIA JUNG AUGENBLICKE EMI 

M 
DIE 

OURE 
LOS 

ELTON JOHN THE BIG PICTURE POLYGRAM 

BACKSTREET BOYS BACKSTREET'S BACK 
JIVE/ROUGH 

PORTISHEAD 
TRADE 

PORTISHEAD POLYGRAM 

KASTELRUTHER SPATZEN HERZSCHLAG FUR 
HERZSCHLAG KOCH 

RAMMSTEIN SEHNSUCHT POLYGRAM 

BJORK HOMOGENIC POLYGRAM 

JOE COCKER ACROSS FROM MIDNIGHT EMI 

THUS 
WEEK 

1 

2 
3 
4 

5 

6 
7 

8 
9 

10 

1 

2 

3 

4 
5 
6 
7 
8 

9 
10 

LAST 
WEEK 

1 

2 
8 
3 

4 

NEW 
5 

6 
NEW 

7 

1 

2 
3 

4 
6 
5 
8 
7 

10 
9 

SINGLES 
CANDLE IN THE WIND 1997 /SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN POs. 
GRAM 

MEN IN BLACK WILL SMITH sow 
BARBIE GIRL AQUA UNIVERSAL 

I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT. 112) BMG 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 

SPICE UP YOUR LIFE SPICE GIRLS VIRGIN 

C U WHEN U GET THERE COOLIO FEAT. 40 THEVZ 
MV 

QUANTO AMORO SEI EROS RAMAllOTTI BMG 

AIN'T THAT JUST THE WAY LUTRICIA MCNEAL so.- 

JEMARK/CNR 

CRUSH ON YOU AARON CARTER PHONAG 

ALBUMS 
GOTTHARD DELROASTED BMG 

ELTON JOHN THE BIG PICTURE POLYGRAM 

P ó 
E ROLLING STONES BRIDGES TO BABYLON 

BACKSTREET BOYS BACKSTREET'S BACK JIVE/MV 

JOE COCKER ACROSS FROM MIDNIGT 
JANET JACKSON THE VELVET ROPE EMITEMi 

SENS UNIK PANORAMA 1991 -1997 TBA 

POLO HOFER UND DIE SCHMETTERBAND UBER 
ALL! BARGE SOUND SERVICE 

ANDREA BOCELLI ROMANZA POLYGRAM 

MARIAH CAREY BUTTERFLY SONY 

: 

-- := 

GHANA " "^^ 

KWAKU 

again being 
XL's first single, 

/alternative public 
Tom Holken- 

song that bounces 
by Urban Dance 
a national tour in 

ROBBERT TILLI 

BILLBOARD NOVEMBER 1, 1997 61 
www.americanradiohistory.com

www.americanradiohistory.com


Merchants 
Marketin 

RETAILING DISTRIBUTION DIRECT SALESHOME VIDEO ENTER *ACTIVE ACCESSORIES 

MarkeTVision Moves To Longform 
Dead Features Herald Shift Toward Music 

BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C. -TV audi- 
ences are showing less tolerance for 
the traditional five -minute commer- 
cial hawking a newfangled product. 
So what's a company that specializes 
in infomercials to do? In the case of 
2- year -old MarkeTVision Direct, the 
answer comes in the form of an 
entertaining TV show wrapped 
around advertisements for mer- 
chandise that viewers can purchase 
over the phone or via the Internet. 

Boston -based MarkeTVision has 
produced more than 20 such pro- 
grams. Recent shows have run the 
gamut from a treatment on the New 
England Patriots to a film preview 
for General Cinemas to two docu- 
mentaries on the Grateful Dead. 
Upcoming programs include a show 
on hometown seafood chain Legal 
Seafood and a close -up with Tiger 
Woods' golf caddy. 

While its current roster spans the 
broad category of entertainment, 
the company plans to move aggres- 
sively into the music genre, accord- 
ing to MarkeTVision president 
Andrew Miller. 

With the two Grateful Dead 
shows under its belt, MarkeTVision 
is now in talks with several big- 

name rock acts that had their hey- 
day in the '70s and still have a siz- 
able fan base. "More and more we 
are focusing on music," Miller says. 
"As long as the topic is inherently 
entertaining, it's easy to make a 
great show." He adds that Mar- 
keTVision may branch out to do pro- 
grams for developing and unsigned 
artists as a way of introducing them 
to a larger consumer base. 

"With diminishing air time and a 
decreasing customer base for 
straight infomercials, we believe the 
next level of the business is pro- 
gramming that would warrant dis- 
tribution in a variety of outlets," 
Miller says. That distribution is real- 
ized via deals primarily with cable 
networks and often with sponsors 
that pick up the production costs. 
Recent sponsors have included Max - 
ell Corp., PepsiCo, and M &Ms /Mars. 

MarkeTVision programs typical- 
ly run about a half -hour and include 
six minutes of commercials -three 
minutes devoted to the sale of mer- 
chandise, complete with an 800 
number and World Wide Web site 
information, and three minutes for 
the promotion of sponsors' wares. 
The seven -person MarkeTVision 
staff shoots all the merchandise seg- 
ments in -house and handles fulfill- 

AN ANALYSIS OF CONSUMER PURCHASING TRENDS 

BY IDON 

WHAT do a group that disband- 
ed more than a quarter of a centu- 
ry ago, a current country music 
sensation, and a rapper who was 
slain last year have in common? 

Just this: They -the Beatles, 
Garth Brooks, and 2Pac -are 
among the top 10 favorite acts of 
both male and female active music 
buyers. (Actives are those who 
have purchased at least three 
recordings in the past six months.) 

Moreover, the Beatles -and this 
might surprise followers of mod- 
ern rock or modern anything -are 
named as the top act by both men 
and women. 

For the males, the second 
favorite act is another British 
band that broke up many years 
ago -Led Zeppelin. 

These insights were unearthed 
by Strategic Record Research, a 
joint venture of Strategic Media 
Research and the Left Bank Orga- 
nization. The firm polled 10,000 
consumers in random nationwide 
phone calls, determined who were 

JEFFREY 

the active music buyers, and then 
asked them who their favorite 
artists were. The results were bro- 
ken out demographically. 

Besides the Beatles, the only 
other acts to appear on both the 
men's and women's top 10 lists are 
Brooks (No. 2 with the ladies, No. 
8 with the gents), 2Pac (No. 4 with 
males, No. 9 with females), and 
the Eagles (No. 3 with women, No. 
6 with men). 

2Pac is the only rapper to 
appear among the women's 10 
favorites, but the late Notorious 
B.I.G. gets enough mentions 
among the men to come in at No. 
9. 

Another interesting and maybe 
not altogether surprising detail is 
that not a single woman graces the 
top 10 list of the men, while three 
women score among the females' 
top 10- Celine Dion (No. 7), Whit- 
ney Houston (No. 6), and Reba 
McEntire (No. 4). 

And, despite its sales success 
(Continued on page 69) 

ment. "Sometimes we are re- seller, 
sometimes we are selling the prod- 
uct straight ourselves," Miller says. 
"We always get paid for what we sell 
in some form, whether it is in gross 
dollars or a percentage of sales." 

For its longform music foray, the 
company started out with a proven 
winner. Not only was the Grateful 
Dead a personal interest of his, says 
Miller, but the band epitomizes the 
art of selling merchandise through 
direct channels. "They set a serious 
precedent to everyone in the indus- 
try on how to merchandise," he says. 

MarkeTVision approached the 
Grateful Dead organization with a 
plan to help spread the band's 
mythos to audiences who might never 
have gotten a chance to see it live. 

(Continued on page 70) 

New Label Forms Pact. National Record Co. has signed a distribution agree- 
ment with M.S. Distributing Co. The new label is a partnership between National 
Video Center /Recording Studios Inc., Peter and Jennifer Fish, and the Alexen- 
burg Entertainment Group. Shown, from left, are Jennifer Fish; Jeff Pastolove, 
senior executive VP, National Video Center; John Salstone, co- owner, M.S.; Tony 
Dalesandro, co- owner, M.S.; Rick Chrzan, VP /GM, audio division, M.S.; and Ron 
Alexenburg, president, National Record Co. 

Café Music Network Serves Up Samplers 
Coffeehouses Are Target Of Mktg. Service 

BY STEVE TRAIMAN 

NEW YORK -Since its launch in 
early 1996, Café Music Network 
(CMN) has earned its stripes as a 
music marketing service aimed at 
exposing new and developing artists 
in coffeehouses and cybercafes across 
the country. CMN is looking to emu- 
late the discos of the mid -'70s that 
produced the first playlists for what 
has evolved into Billboard's Hot 
Dance Music /Club Play singles chart. 

The project is a division of Real 
Life Marketing, established several 
years ago by music industry veterans 
Debra Flanagan and Jane Kopecky. 

café 
music 

network 
They also brought in Jim Coffman, a 
music industry executive since 1984 
with Island, Atco /EastWest, and the 
Mouth Almighty spoken -word affili- 
ate of Mercury. 

Another key player in CMN's suc- 
cessful launch is Tom Shlapak, a vet- 
eran of more than 30 years in the 
wholesale and retail record business. 

"Handling fulfillment for CMN 
customers is ideal for a small inde- 
pendent retailer in today's tough 
economy," says Shlapak. "It's great to 
help start an exciting new concept 
like CMN." 

Operating from his Music Mer- 
chant locations in suburban West- 
wood, N.J. for 18 years and Has- 
brouck Heights, N.J., for 11 years, 
Shlapak had known Flanagan for 

more than 10 years and Kopecky for 
almost as long. 

"We wanted to work with someone 
we knew locally," Kopecky recalls, 
"and when we broached the idea to 
Tom and sought his advice, he came 
up with some solid retail- oriented 
input." 

Flanagan has an extensive music 
industry marketing, sales, and con- 
sulting background. This includes 
being national sales director for 
Imago Records and national sales and 
marketing director for Continuum 
Records. Kopecky was in music retail 
as advertising director of Danjay 
Music & Video, parent company of 
125 Budget Tapes & Records fran- 
chises, before joining PolyGram 
Group Distribution as a marketing 
coordinator and singles sales special- 
ist. She also was promotion director 
for KZOK and KJET Seattle and in 
music and entertainment sales at 
KITS San Francisco. 

In looking back at CMN's first 20 
months, Flanagan notes that the net- 
work has signed an active client list 
of more than 30 major and indepen- 
dent labels, which pay $400 -$850 a 
month per single or album distributed 
to the network. 

"Each month we distribute 10 -15 
free CDs of client product to the 
entire network," she explains. "We 
created a bounce -back card and 
phone -in system to enable locations to 
report their customer requests, much 
like radio stations report their 
playlists to Billboard and other music 
media. Our monthly Top 25 Play 
Chart is based on CMN patron 
requests and is distributed as take- 
aways to the locations, with featured 
CD covers on the back side." 

The chart is used to encourage 
CMN customers to "stop by their 

nearest record store or order by 
phone toll -free at 1- 888 -BUY- 
TUNES," with most titles $12.99 plus 
a modest shipping- and -handling 
charge. In a recent direct -sales pitch, 
locations were offered a five -piece 
pre -pack counter display for Net - 
twerk Records' "Brewed Awakening" 
sampler of new and developing artists 
at $7.29 wholesale and suggested 
$9.99 retail. More than 50 CMN out- 
lets expressed interest, according to 

Café Music Network co- founders Jane 
Kopecky, left, and Debra Flanagan 
flank Tom Shlapak, who handles mail - 
order and phone -in fulfillment from his 
Music Merchant store in Hasbrouck 
Heights, N.J. (Photo: Steve Traiman) 

Kopecky. 
Coffman created and produced two 

bimonthly "Café Music Network's 
Selects" samplers of 18 tracks from 
promoted product, distributed free to 
all CMN locations and nearly 700 
other potential outlets. The just - 
released "Volume II" includes Der- 
rick & Patsy's "Housewives Choice" 
from "Ska's The Limit 59 -64 Vol. 1" 
(Island); Ani DiFranco's "Fire Door" 
from "Living In Clip" (Righteous 
Babe); Manhattan Transfer's "Java 
Jive" from "Swing" (Atlantic); Joe 

(Continued on page 67) 
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MEGA DANCE PARTY USA 
Street Cute- 

Tuesday, October 2 1 , l 997 
"KEEP ON JUMPIN" 
TODD TERRY Presents 
MARTHA WASH & 
JOCLYN BROWN " 
"FIRED UP" 
FUNKY GREEN DOGS 
"ENERGY" 
DEVONE 
"THE FUNK PHENOMENIA" 
ARMAND VAN HELDEN 
Presents OLD SCHOOL JUNKIES 
"PEOPLE HOLD ON" 
TO & LISA 
"TESTIFY" 
U.B.P. 
"FREE" 
ULTRA NATE 
"SAXMANIA" 
MIJANGOS 
"REMEMBER ME" 
BLUE BOY 
"DON'T STOP MOVIN" 
LIVIN'JOY 
"CARRY ON" 
DONNA SUMMER & 
GIORGIO MORODER 
"MUSIC" 
DOLCE & GABBANA Presents 
"I LIKE IT" 
THE MIAMI ALL- STARS 
"UP TO NO GOOD" 
THE PORN KINGS 
"DA DIP" 
FREAK NASTY 
"KILLING ME SOFTLY" 
B.T.F. 
"DOLCE VITA" 
SUPERTRIP 
"JELLYHEAD" 
CRUSH 
"THE SPEAK UP MAMBO 
(CUENTAME)" 

HE KING OF MAMBO 

MXD-2039 / MXC-2039 

EFFECTIVELY RECAPPING THE YEAR'S BIGGEST DANCE HITS THIS 
COLLECTION CONTAINS NUMEROUS CURRENT CHART 

AND RADIO MONSTERS AS WELL AS BREAKING TRACKS VIRTUALLY 
UNAVAILABLE ON ANY OTHER DOMESTIC RELEASE. 

KEY SELLING POINTS 
ADVANCE MEGAMIX SINGLE TO BE SERVICED TO RADIO AND CLUBS. 
AGGRESSIVE CO -OP MARKETING (SEE YOUR UNIVERSAL SALES REP.) 

TELEVISION ADVERTISING CAMPAIGN 
DANCE MUSIC PRESS AND ADVERTISING CAMPAIGN 
CROSS PROMOTIONS WITH RADIO IN KEY MARKETS 

Max Music & Enterainment, Inc. 
777 Brickel Ave., Suife 800, Miami, FI. 33131. 
Tel. 305) 377 -3100 or Fax (305) 377 -2777 

Membe o` Member of 
AISOCIASIAl i n 

ati.n usc,nron ncaRDtic 
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Cracker Barrel Checks Out Audiobooks 
Restaurant Chain Lets Customers Rent, Return Titles 

BY SHAWNEE SMITH 

NEW YORK -Open since 1969, the 
Lebanon, Tenn.-headquartered Crack- 
er Barrel Old Country Store restaurant 
chain has been offering its guests 
audiobook rentals in addition to its 
down -home menu of country ham, 
grits, chicken and dumplings, and fried 
okra for approximately seven years. 

"The whole philosophy [of Cracker 
Barrel] is to give people a place to stop 
off the highway, take a break, relax, and 
sit on the front porch," says Paula 
Piercey, buyer at the restaurant chain, 
which features a front porch, complete 
with rocking chairs, at every location. 

BIBLIO 
in La Vergne, Tenn. Ingram also pro- 
vides uniform packaging for the titles, 
regardless of the publisher. 

The program still allows guests to 
purchase an audiobook at any of its 317 

"Dan Evans, our CEO and founder, 
heard about [audiobooks] and thought 
[an audio exchange] program might be 
a good fit for our guests, who are very 
transient. It was a very visionary thing, 
because when you think about it, what 
better way to pass time in a car than 
[listen] to a title you've wanted to 
[check out] but haven't had the time to 
read ?" 

The program allows patrons to pur- 
chase an audiobook at any location 
across the country, return it at anoth- 
er location en route to their final desti- 
nation, and be refunded the price of the 
audio minus a per -week rental fee. 

The chain initially offered mostly 
classic titles like "Black Beauty," "Lit- 
tle Women," and several Louis 
L'Amour titles that were bought direct- 
ly from each publisher. 

In the early '90s, however, customers 
began to request more updated titles, 
including many on The New York 
Times' Best Sellers list. 

So in 1994, Cracker Barrel revamped 
the audio rental program, now called 
Books on Audio, to include audio ver- 
sions of the Times' best -selling titles 
and more, provided by a sole distribu- 
tor, Ingram Entertainment Inc., based 

restaurants across the country and 
return it at another location. The cur- 
rent per -week rental fee is $3, and 
prices for the audiobooks are $12.99 for 
a one -tape title; $18.99 for a two -tape 
title; $23.99 for a three -tape title; and 
$27.99 for a four -tape title. 

"Buying the [audiobook] outright 
helps ensure that the book and the 
guest will come back," says Piercey. 

Since including titles from the Times' 
Best Sellers list, Piercey updates the 
catalog monthly, with a constant list of 
more than 200 titles. The catalog 
includes mystery and suspense titles, 
self -help, drama, classics, and current 
children's tales such as "Pippi Long - 
stocking," "Hank The Cowdog," and 
"House At Pooh Corner." Piercey says 
that the most popular categories are 
drama and self -help, and the biggest 
rental periods parallel the most fre- 
quent travel times: summer and the 

E X E C U T I V E T U R N T A B L E 

HOME VIDEO. Greg Probert is pro- 
moted to executive VP at Buena 
Vista Home Entertainment World- 
wide in Hong Kong. He was senior 
VP /managing director at Buena 
Vista Home Entertainment Asia. 

Matt J. Peacock is named 
senior director of marketing at 
Fox Lorber Associates Inc. in 
New York. He was marketing 
director at WinStar Home Enter- 
tainment. 

Jeff Kaplan is promoted to 
manager of publicity at Columbia 
TriStar Home Video in Culver 
City, Calif. He was publicity coor- 
dinator. 

DISTRIBUTION. Jim Sturgeon is 
named president of Naxos of A- 
merica. He was VP of sales and 
marketing at Warner Alliance. 

Paul Guzman is promoted to 
senior director of financial plan- 
ning and analysis at Sony Disc 

holidays. 
While the chain's major customers 

have historically been long- distance 
travelers, the store's audio rental pro- 
gram is also attracting daily commuter 
patronage. 

"People who rent the audios are pri- 
marily people traveling, but we've been 
seeing sales from people with long 
commutes," says Piercey. "Instead of 
listening to the radio every day, they 
get a chance to listen to a tape." 

While best -selling titles are some of 
the most requested audiobooks, 
Piercey doesn't stick solely to the 
Times' list when she chooses titles. 

"I listen for good story lines, not nec- 
essarily something that hit the Best 
Sellers list," says Piercey. "I look for 
what I call 'a good read." 

She also looks for old and new works 
from popular authors that did not make 
the Best Sellers list, up- and -coming 
writers, and titles with current and 
future TV or movie adaptations. 

Placed on spinning display racks on 
or near the cash registers, the audio 
titles are located in the retail area of 
the store, at the front of every restau- 
rant. 

"People come in through the walk - 
through retail area prior to getting to 
the dining area," says Piercey. "People 
usually have to wait in line to be seated 
[at the restaurant], so what better way 
to pass the time than looking at the 
toys, candy, and nice gifts that we sell ?" 

In addition to the audiobook 
exchange program, the retail area sells 
Cracker Barrel foodstuffs like jellies, 
coffees, and syrups; seasonal gift bas- 
kets; crafts; collectibles; and rocking 
chairs like the ones on the front porch. 

New Yorker's 
Fiction On Audio 

BY SHAWNEE SMITH 

NEW YORK -The New Yorker Maga- 
zine and Mercury Records' spoken - 
word imprint, Mouth Almighty, are 
releasing three audiobook collections 
that feature short stories culled from 
the special fiction issues of the maga- 
zine. Titled "The New Yorker Out 
Loud," the first collection is set to 
street Nov 25 and will be available in 
double CD and cassette formats. 

"We've had a very strong response 
to our fiction issues, whose newsstand 
sales [for those issues] have doubled," 
says Tom Florio, president of The New 
Yorker. "We'd been looking at ways to 

PROBERT STURGEON 

Manufacturing in New York. He 
was director of financial planning 
and analysis. 

Simitar Entertainment in Min- 
neapolis appoints Tony Timpano 
manager, business and legal 
affairs. He was an entertainment 
lawyer. 

RETAIL. Steven Corn is named VP 
of creative affairs at Megatrax in 
North Hollywood, Calif. He was 
head of the music department at 
LIVE Entertainment. 

extend the brand of the magazine, and 
we felt the opportunity to feature the 
work in The New Yorker with Mercury, 
whose distribution system -not just in 
record stores, but book stores and 
cybercafes -we like, was a good 
move." 

The featured short story selections 
for the collection are chosen by Bill 
Buford, literary and fiction editor at 
The New Yorker, and the series is 

(Continued on page 70) 

newsline... 
NAVARRE, an independent distributor of music and interactive software, 
reports a net profit of $519,000 on $48.5 million in sales in the second 
fiscal quarter, which ended Sept. 30, compared with net income of $93,000 
on $48.2 million in sales in the same period last year. The New Hope, 
Minn. -based company says that its cash flow (earnings before interest, 
taxes, amortization, and depreciation) rose 35% to $2.1 million and music 
sales increased 13% in the quarter. Traffic on the NetRadio Network, 
which has more than 100 channels, rose to more than 1 million listeners 
a month. And the gross profit margin for the computer- software divi- 
sion climbed to 10.1% in the quarter, up from 9.5% a year ago. 

N2K, the online music company, has made an agreement with Netscape 
Communications for a co- branded music retail service through the Net - 
scape Marketplace. Users of Netscape's Internet site will have access 
to N2K's online music service, Music Boulevard. The online retailer 
offers more than 185,000 music titles. 

HANDLEMAN, the distributor of music, video, books, and computer soft- 
ware, says that its proprietary -products unit, North Coast Entertain- 
ment, will increase the pace of acquisitions of video and broadcast prop- 
erties outside North America. A new operating unit, called Anchor Bay 
International, has been created for this purpose. George Port, formerly 
president of Anchor Bay Entertainment, the U.S. and Canadian video 
unit, is named managing director of the international group and will be 
based in London. Dan Whitt, formerly VP of marketing for Handleman, 
is appointed GM of Anchor Bay Entertainment. 

THE CONSUMER ELECTRONICS MANUFACTURERS ASSN. (CEMA) says 
that the rate of DVD player sales so far -200,000 sold to U.S. dealers in 
six months on the market -exceeds the pace of sales for the VCR, which 
was introduced in 1975, and the CD player, which went on the market in 
'83. CEMA estimates that 400,000 players may be sold this year and 

another 1 million next year. The trade 
organization also says that top engi- 
neers from consumer -electronics 
companies will speak at the newly 
named Digital Engineering Confer- 
ence -the Consumer Electronics 
Future Jan. 12 -14, 1998, in Las Vegas, 

following the annual International CES convention Jan. 8 -11, 1998. The 
conference will include discussions of DVD, digital audio, and the Inter- 
net. CEMA also says it has increased the size of its board of directors to 
41, adding five new members. 

eCEA 

PAUL KAGAN ASSOCIATES, a media research firm, concludes in its recent 
study that the U.S. entertainment and communications media companies 
will grow at least twice as fast as the overall economy in the next decade. 
The report, Kagan's MediaCast 2006, estimates that total U.S. consumer 
media spending in 2006 will exceed $319 billion, which indicates a 10- 
year compound annual growth rate of 8.4 %. The biggest projected gain 
(25.2% compound annual growth) is for the Internet /interactive catego- 
ry, whose estimated revenue in '06 is $21.9 billion. The entertainment 
category, which includes recorded music, home video, movies, and video 
games, is expected to show 3.6% compound annual growth to $50.1 bil- 
lion in '06. 

THE GOOD GUYS!, a 76 -store consumer -electronics retailer based in San 
Francisco, reports that sales for stores open more than a year fell 8% in 
the fiscal year that ended Sept. 30. Total sales dropped 4% to $890.5 mil- 
lion. The company operates a joint retail venture with Tower Records 
called Wow! 

ON -LINE ENTERTAINMENT NETWORK, a subsidiary of GlobalNet Systems 
Ltd., says it will provide simultaneous worldwide audio multicasting of 
live events over the Internet through its SongQuest system. The multi - 
genre, audio -on- demand, pay -per -listen service was scheduled to debut 
Oct. 22 with a show from Nashville club Douglas Corner Cafe featuring 
the artists Sylvia, T. Graham Brown, D.R. Auten, and Gene Cook. 

ARISTA RECORDS relaunched a newly designed World Wide Web site Oct. 
20 that creates a '50s diner in a 3 -D -style format. The site 
(www.aristarec.com), which was designed in- house, includes song sam- 
ples from upcoming albums, audio and video interviews, archive concert 
clips, and promotional videos. 

NATIONAL ASSN. OF RECORDING MERCHANDISERS (NARM) announces 
that Jack Eugster, chairman /presi- 
dent /CEO of the Musicland Group, 
has rejoined NARM's board of direc- 
tors, replacing Bob Henderson, who 
left Musicland. Eugster served on the 
board from 1982 to '89 and had been 
its president. He also delivered the keynote speech at the '95 NARM con- 
vention in San Diego. 

AI?M1 
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Rounder Taps Virant As 1st President /CEO; 
Arhoolie Issues Some `Sacred' Follow -Ups 
ROUNDER ROUNDABOUT: Af- 
ter 27 years in business without a 

COO, Rounder Records in Cam- 
bridge, Mass., has installed its chief 
counsel, John Virant, as presi- 
dent /CEO. 

The title of president was previ- 
ously held by label co- founder Mar- 
ian Leighton Levy- though you 
probably never knew that, since the 
company was more or less collec- 
tively helmed by Levy and her part- 
ners, Ken Irwin and Bill Nowlin, 
who launched Rounder as a commu- 
nal enterprise in 1970. 

Virant says, "For the last 27 
years, everything has fallen on Ken, 
Bill, and Marian. I think the idea is 
to rely on me more and move the 
company forward." 

Levy indicates that the elevation 
of Virant, who has been with the 
roots music label for close to five 
years, is partially in acknowledg- 
ment of his crucial activities on the 
company's behalf -for instance, he 
helped secure the lucrative Raffi 
catalog for Rounder. 

"There are a lot of things like that 
that John helped bring about - 
things that people like [Ken, Bill, 
and I] might have lost patience 
with," Levy says. 

She adds, "We felt he was taking 
more of an active role in the compa- 
ny besides business affairs, so we 
thought it was a good next step. We 
think his ideas for Rounder and its 
future are compatible with ours." 

Virant's brief for the company is 
obviously developing new opportu- 
nities, and he notes that his promo- 
tion comes after a period of "some 
refocusing for Rounder," with the 
sale of the firm's half interest in 
Distribution North America (DNA) 
to Valley Record Distributors. 
(Rounder is contracted for distrib- 
ution with DNA through June 1998, 
and Virant says there have been 
preliminary discussions about 
extending that pact.) 

"We've been able to focus on the 
core [label] business," Levy says. 
"The idea is to continue to focus on 
the label, develop the artists we 
have, and seek out new ones ... We 

by Chris Morris 

all feel that the way the record busi- 
ness is right now, John's skills and 
background are a good complement 
to ours. It is nice to have somebody 
help shoulder some of those respon- 
sibilities." 

Longtime Rounder executive 
Duncan Browne continues as GM 
and will still oversee the label's mar- 
keting division. 

For the time being, Virant will 
continue to act as general counsel, 
but he says, "At some point we may 
bring somebody in to replace me in 
that position." 

H OT NEW SPINS: Earlier this 
year, we sang the praises of "Sacred 
Steel," a stupendous collection of 
gospel recordings featuring some 
brilliant Florida steel guitar play- 
ers. Happily, Arhoolie Records in 
Berkeley, Calif., has followed up 
that set with individual albums by 
some of the earlier record's fea- 
tured pickers. Sonny Treadway's 
"Jesus Will Fix It" is a collection of 
instrumentals that will thrill you no 
matter what your denomination, 
while "The Campbell Brothers Fea- 
turing Katie Jackson" offers some 
stunning new studio recordings by 
that gifted family. A third album, 
"Can't Nobody Do Me Like Jesus" 
by Aubrey Ghent, is due in Novem- 
ber ... More good news: In early 
November, Oh Boy Records in 
Nashville will release an album by 
songwriter Donnie Fritts, "Every- 
body's Got A Song." Fritts, whose 
only other album, the rare "Prone 
To Lean," was released in 1974, is 
best known as one of the great 
architects of the Muscle Shoals soul 
sound and has penned innumerable 
Southern soul hits. The Oh Boy 

album will feature such guests as 
fellow Muscle Shoals grads Dan 
Penn and Spooner Oldham, Way- 
Ion Jennings, Willie Nelson, 
Lucinda Williams, Delbert 
McClinton, Tony Joe White, and 
Kris Kristofferson. 

FLAG WAVING: The hidden track 
on the Grievous Angels' debut 
album, "New City Of Sin," on Chica- 
go's Bloodshot Records, got gui- 
tarist /vocalist Russell Sepulveda in 
dutch with his family. 

"That hidden track got me cut out 
of my dad's will," Sepulveda says. 

It seems that Sepulveda's father 
proudly bought 10 copies of the 

(Continued on page 68) 
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MAP Policy Scrutinized By FTC -Again 
LAST MONTH, the Federal Trade 
Commission (FTC) upgraded its infor- 
mal inquiry into the music industry's 
business practices into a full -scale 
investigation by subpoenaing the busi- 
ness- transaction documents from the 
majors and some music chains. Natu- 
rally, the media went into a feeding 
frenzy over this development, as they 
do with any story concerning CD pric- 

ing. Remember all the attention they 
gave to the class- action lawsuit charg- 
ing that the major music manufactur- 
ers were engaging in price fixing? 

The way the FTC, the plaintiffs in 
the class -action lawsuit, and the media 
apparently see it, when the music spe- 
cialty retailers clamored for more 
effective minimum -advertised -price 
(MAP) policies and then higher MAPs 

Listening S 
From the industry leader 

to s . ppers 
than all other 

istening stations 
combined. 
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800.835.8224 X 208 
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voice 650.692.8700 fax 650.697.9145 

and the music manufacturers respond- 
ed, it constituted collusion. (This is a 
key argument in the original com- 
plaint filed by the lawyers in the class - 
action lawsuit.) 

How anybody thinks that the majors 
are engaging in price fixing through 
their MAP policies is beyond me. For 
example, the typical $16.98 CD carries 
a $10.70 cost to music accounts. So if 
Best Buy sells that CD for $9.99 and 
Musicland sells it for $15.99, the man- 
ufacturer will still get $10.70 for each 
copy of that CD 
sold, regardless 
of the price paid 
by the shopper. 

The only way 
manufacturers 
can benefit from 
low prices is if 

have strengthened MAP policies, you 
can be pretty sure it had nothing to do 
with collusion. As I recall, back in 1994, 
when music specialty merchants urged 
the majors to strengthen their MAP 
policies, their pleas fell on deaf ears. In 
fact, some manufacturers were so smug 
about the situation that privately they 
were gloating that business had never 
been better and that if some music mer- 
chants couldn't keep up with the times, 
then maybe the world would be a bet- 
ter place without them. 

Music manu- 
facturers were 
dragged kicking 
and screaming 
to bolster their 
MAP policies. It 
was only when 
returns started 

RETA 
T1tA( 
by Ed Chris 

IL 
tman 

they get every 
music retailer in 
the U.S. to sell all CDs at $9.99, which 
would likely result in an explosion of 
CD sales. Of course, then the question 
would be, How long will music retail 
stay afloat with everybody losing 71 
cents on every CD sold? And that does- 
n't even take into account the losses 
incurred from expenses. 

So let's get one thing straight: 
Music specialty retailers are the ones 
that benefit from a higher MAP not 
music manufacturers. 

That then leads to the question, Are 
music manufacturers cheating con- 
sumers by using MAP policies to keep 
prices artificially high because they 
favor one class of music merchants 
(large music specialty chains, such as 
Blockbuster Music, Musicland, Trans 
World, Camelot, and Tower) over 
another (discounters for which music 
is only a small percentage of the inven- 
tory, such as Wal -Mart, Target, Best 
Buy, and Circuit City)? 

Maybe. But if music manufacturers 

coming back by 
the tractor- trail- 

er load, catalog sales started suffering 
precipitous declines, merchants start- 
ed passing on most baby acts, and the 
cost of breaking developing artists 
started escalating rapidly that MAP 
policies started to be strengthened. 

But it wasn't until music manufac- 
turers found that they weren't getting 
paid by music merchants, who either 
were asking for rollovers or had 
advanced into Chapter 11 -in other 
words, when the music merchants' 
pain became the manufacturers' 
pain -that the majors began to think 
long term and finally take a stand 
against those using music as a loss 
leader, via MAP The whole process 
took almost 30 months, and advance- 
ments were made in small increments 
as the severity of the problems was 
realized. 

So let's get another thing straight: 
Each major was acting out of self - 
preservation, not collusion, when it 

(Continued on page 68) 
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CAFE MUSIC NETWORK SERVES UP SAMPLERS 
(Continued from page 62) 

Jackson's "Angel (Lust)" from "Heav- 
en & Hell" (Sony Classical); Sarah 
McLachlan's "Building A Mystery" 
from "Surfacing" (Nettwerk /Arista); 
Monica Behan & Deron Johnson's 
"World Keeps Spinning" from "Behan 
Johnson" (RCA); and Sprinkle 
Genies' "Bum" from "Sprinkle 
Genies" (Frisbee). 

The team also put together a twice - 
weekly series of free concerts this 
past July and August for the Coffee 
Station at the World Trade Center 
Plaza in New York as the pilot for a 
CMN Live tour concept for 1998. 

The newest project is a Café Music 
World Wide Web site, part of Robin 
Chew's LucidCafe site, which is get- 
ting an audited 33,000 visitors a 
month. At www2.lucidcafe.com/lucid- 
cafe /cafemusic, the site includes a 
selection of the top 25 most -played 
songs on each month's chart; "Blend," 
with samples of new music; "Café 
Music Selects," a compilation from 
the bimonthly sampler; and "What's 
Up In The Music Industry," commen- 
tary by columnist Brad Hogue. 

For CMN members, the service has 
produced some good feedback. A typ- 
ical experience is shared by Kent 
Gustafson, who opened the Internet 
Outpost Cafe this past January in St. 
Petersburg Beach, Fla., with a dozen 
computer stations, E -mail, and Web 
site services for customers. "We 
started off with a 60 -CD changer and 
a good hi -fi system to provide some 
entertainment for our customers," he 
recalls. "When we got the pitch from 
CMN, we thought it was a cool thing 
to get all of this new music. We play a 
wide variety of music and have gotten 
a lot of good comments from our cus- 
tomers. We've had to ask for more 
copies of the chart each month and 
are looking forward to doing a lot 
more with the Network." 

In its relatively short life, CMN 
also has earned some high marks 
from industry executives. Terry Cur- 
rier got involved with CMN through 

Kent Gustafson, owner of Internet Out- 
post Cafe, a Café Music Network loca- 
tion in St. Petersburg Beach, Fla., 
shows off some of the CD collection 
provided by the CMN service. (Photo: 
Steve Traiman) 

his Burnside Records, promoting its 
new Gary Myrick album, "Texas Lit- 
ter & Tombstone Sales," earlier this 
year. "We did a mailing through 
CMN, got some solid in -store play as 
a result, and right out of the box 
ended up in the top five on the next 
month's chart," he says. 

Currier, also owner of the indie 
retailer Music Millennium in Port- 
land, Ore., since 1989, was a founder 
of the Coalition of Independent Music 
Stores (CIMS) at the 1995 National 
Assn. of Independent Record Dis- 
tributors and Manufacturers Con- 
vention in San Francisco. Now with 
65 member stores, CIMS is dis- 
cussing with Flanagan a closer rela- 
tionship with CMN. "I like [CMN's] 
grass -roots approach to selling 
music," Currier says. "Their locations 
offer a perfect audience for a lot of 
music that doesn't get exposed any- 
where else." 

Sean O'Sullivan, director of mar- 
keting at Sony Classical, also has had 
good response to the label's involve- 
ment with CMN. "We've done a num- 
ber of projects with CMN on Yo -Yo 
Ma, Mark O'Connor, Edgar Meyer's 
'Appalachia Waltz,' and Bobby McFer- 
rin's `Circle Songs' [with very solid 
results]," he notes. "In the current 
cycle we're promoting our Kurt Weill 
compilation, `September Songs,' with 
an incredible range of artists that 
makes an interesting mix for listen- 
ing in a coffee bar or cafe, including 
P.J. Harvey, Lou Reed, Nick Cave, and 
Elvis Costello." 

He also sees the CMN locations as 
ideal for regional promotions. "We 
know where they are and can tailor 
our programs to include them," he 
notes. "We really like the fact that 
[CMN] does several things at once - 
mailing the product, promoting in- 
cafe play, and creating a playlist like 
a radio station does. It gives us a good 
core list of locations." 

Chris Coyle, national director of 
sales and marketing for the New 
York -based 32 Jazz label, had known 
Flanagan for several years and hired 
her for consulting on a couple of pro- 
jects. "I thought that CMN was an 
interesting marketing tool, offering 
some excellent opportunities outside 
traditional retail outlets for our blues 
and jazz reissues," he says. "Our Jazz 
Passengers release featuring Debo- 
rah Harry and Elvis Costello worked 
real well. It charted at No. 1 the first 
month and was still on the chart four 
months later. Because of the current 
status of retail we have to take the 
product to our customers, and we're 
looking forward to getting our new 
`Hit Jazz' compilation to CMN, prob- 
ably for October distribution." 

The live concerts produced by 
CMN for the Coffee Station did so 
well this past summer that they may 
be expanded to four evenings a week 
next year, according to David Sawyer 
executive VP of the 85 -store chain. 
"We operate five at the [World Trade 
Center] alone, including the two 
largest in the U.S., [which] serve 
7,500 customers daily," he notes 
"Playing two nights a week from 5:30 
to 7:30 on our outside stage, the new 
acts from CMN like Richard Julian 
and Mecca Bodega were very well re- 
ceived. Attendance exceeded our ex- 
pectations, going up weekly from the 
150 or so the first week. We may even 
sponsor an afternoon series in 1998 
as well." 

Since he started in the business 
three decades ago as a salesman at 
Vogel's, a major independent retailer 
still active in Elizabeth, N.J., Shlapak 

The Internet Outpost Cafe in St. Petersburg Beach, Fla., is typical of the 300 -plus 
Café Music Network locations in 38 states across the U.S. (Photo: Steve 
Traiman) 

has seen a lot of changes in the record 
business. He was with National Tape 
Distributors, the Record Haven 
chain, and the retail division of Apex - 
Martin before starting his first Music 
Merchant. "CMN has started to prove 

its value to large and small labels of 
all genres and to an eclectic new 
breed of listener locations," he says. 
"We've got a lot of enthusiasm from 
everyone involved, and that's got to be 
good for our industry." 
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"When Valley bought Scott's, I was sad, 
but not for long. Superior customer 
service and next -day delivery are definite 
Valley strong points. Valley is now my 
One -(and only) Stop. I'm very satisfied." 

Bret Daugherty 
13th Floor Music 

This is 

Bret Daugherty's 
One -Stop 

VALLEY RECORD DISTRIBUTORS 
THE ONE -STOP THAT RETAILERS CAN'T STOP TALKING ABOUT" 
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DECLARATIONS OF INDEPENDENTS 
(Continued from page 65) 

record without having heard it. But 
he pulled up short after he heard 
the buried cut -a raucous version of 
the Sex Pistols' scabrous "Bodies." 

Sepulveda says, "He called me up 
the next day and told me to come 
and pick up my CDs." 

The funny thing is that "Bodies" 
isn't truly representative of the 
Grievous Angels' sound; Sepulveda 
says the group members worked the 
song up out of boredom while they 
were touring. The majority of the 

songs on "New City Of Sin" are 
twangy rockers that owe much to 
such professed influences as Rank 
& File, the Replacements, and the 
Dream Syndicate. 

The band's name and the title of 
its album give a slightly misleading 
suggestion of what its music is 
about. 

According to Sepulveda -who 
performs under the handle of Earl 
C. Whitehead -the group, which 
began life in Tempe, Ariz., in the 

THE A TO Z OF SUCCESSFUL SELLING 

FOR SOFTWARE THE SINGLE 

LIFE FOR EACH ENTERTAINMENT 

MEDIA IS OVER. OUR MARKET'S 

FUTURE IS CALLED THE CULTURE DEPART- 

MENT. ALL MEDIA - CD, VIDEO, DVD, 

CD -ROM, BOOKS, MAGAZINES - ARE PRE- 

SENTED TOGETHER IN EXPERIENCE-SHOP- 

PING-AREAS AND HIGHLIGHTED WITHIN 
4I 

THEMES. ANOTHER PROOF OF LIFT'S MER- 

CHANDISING CULTURE: ALL FIXTURES MAY 

BE MIXED AND MATCHED AND MAY ALWAYS 

BE RE- ORDERED. 

LIFT DISCPLAY, INC. 

PH: 1- 800 -543 -8269 (TOLL FREE) 

201 -945 -8700 
FAX: 201 -945 -9548 
www.LlFTonline.com Systems with future. 

early '90s, also has an "alter ego" 
incarnation, a bluegrass act called 
Ned Beatty & the Inbreds. (The 
side group appeared on the 1995 
Bloodshot EP "Angels And In- 
breds," which also included tracks 
by the Angels.) 

But, contrary to what many might 
believe, the Angels don't consider 
themselves an alt.country band. 
And they don't claim the late coun- 
try /rock pioneer Gram Parsons - 
who released an album titled 
"Grievous Angel" and wrote a song 

RETAIL TRACK 
(Continued from page 66) 

toughened its MAP policies. 
Now, let's move on to the argument, 

which some in the media have made to 
me, that the majors are keeping prices 
artificially high in order to support 
inefficient music specialty merchants. 

I'd be the first to admit that the 
music retailing segment is not without 
its problems. Music specialty mer- 
chants took on too much debt and 
opened too many stores in the first 
half of the '90s. Some, and you know 
who you are, multiplied their problems 
by shooting themselves in the foot with 
poorly thought -out business strate- 
gies. 

But I defy anybody in the business 
to explain to me how Wal -Mart, Tar- 
get, Best Buy, and Circuit City are 
better at music retailing than music 
specialty merchants. 

Without a doubt, from 1994 to '96, 
Best Buy was the best music market- 
ing chain in the business. But that is 
only one component of the music retail 
equation. If you consider presentation, 
the Best Buy /Circuit City retail con- 
cept is basically a glorified warehouse, 
and while that may work well for larg- 
er products such as televisions, CD 
merchandising doesn't exactly sparkle 
in that environment. 

In the '90s, inventory control is the 
name of the game in music retail, and 
now we all know just how efficient 
those chains really were in that area, 
even those label sales and distribution 
executives who were fooled by the 
mass merchants with low return rates. 

Finally, let's look at cost contain- 
ment and profitability. Both Best Buy 
and Circuit City, particularly the for- 
mer, have extremely low profit mar- 
gins and even lower overhead, and 
they are to be applauded. But back 
before MAP policies were toughened 
and both were regularly selling top 
CDs for $9.99 and every other CD in 
the store for $10.99- $11.99, at least 
one, if not both merchants, claimed 
that CDs were the second- most -prof- 
itable product lines in their stores. 
Bullspit. 

Sure, if you apply music sales to 
either chain's corporate overhead, that 
may be true. But if you apply music 
sales to a breakout of the true expens- 
es for that department, I'd bet my last 
cent that those departments were loss 
leaders, even with the bundles of co- 
operative dollars that the music man- 
ufacturers were throwing at them. 

So let's get another thing straight: 
Music specialty retailers weren't being 
run out of town by more efficient mer- 
chants. They were losing out to mer- 
chants that could afford to take bigger 
losses on music because of the profits 
from other product lines in their 
stores. 

Now, I'd like to ask a few questions. 
How can a federal agency spend three 
years -from the summer of 1993 
until the fall of 1996- investigating 
an industry and then, finding nothing, 
start all over again from scratch? 

Beginning in the spring, the Wash- 
ington, D.C., office of the FTC sent 
letters to all the majors asking for the 
same information that its Dallas 
office had collected from '93 to '96. 
Don't the people in the Dallas office 
and the Washington office talk to one 
another? 

The six majors spent millions of dol- 
lars shipping tractor -trailer loads of 
documents to the FTC in the last go- 
around, and now the FTC expects them 
to go through the same motions again. 
Forget about the majors' money, is this 
the best way to spend the taxpayers' 
money? 

We may never know the answer to 
these questions, because the FTC fan- 
cies itself as a kind of supreme being - 
it never explains itself. In fact, if an 
investigation doesn't turn up wrong- 
doing, the agency will never even admit 
it took place. Maybe someone in Wash- 
ington should appoint a special prose- 
cutor to look into how the FTC con- 
ducts its business. 

called "Sin City " -as a primary 
inspiration. 

Sepulveda says that the album 
title is drawn from the lyrics to an 
Angels tune, "Scandal Of The Cen- 
tury," which appears on the new 
album. And he says his songs 
doesn't share many particulars with 
Parsons'. 

"His songwriting was much more 
structured," he says. "I think our 
music is much simpler." 

He adds, "I don't think our sound 
can be compared to anything in the 
alt.country scene today ... I don't 
feel the need to pigeonhole our 
band." 

Though the Angels shun the 
alt.country tag, they've still gotten 
co- billed with acts like San Fran- 
cisco's Waycross (a band that takes 
its name from Parsons' hometown 
in Georgia) and neo- traditionalists 
like Wayne Hancock and Dale 
Watson. 

This doesn't faze the band, 
according to Sepulveda: "We know 
we're going to be louder. We know 
we don't sound traditional ... We 
have a good time no matter who we 
play with." 

The Grievous Angels -Sepulveda, 
bassist Mickey Ferrell, guitarist 
Daniel Henzerling, and drummer 
Jon Rauhouse -will be doing two 
weeks of Midwestern dates in 
November, followed by treks 
through the Northwest, Northern 
California, and Texas. 
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BUY CYCLES 
(Continued from pay( rt!) 

and radio presence, the modern 
rock genre does not place a single 
act among either the men's or 
women's top 10 artist chart. The 
bands that are the boys' favorites - 
in addition to the Beatles, Zeppelin, 
and the Eagles- include classic and 
heavy rockers like Pink Floyd (No. 
3), Metallica (No. 5), the Rolling 
Stones (No. 7), and Aerosmith (No. 
10). 

Country music is represented on 
the males' top 10 only by Brooks 
(No. 8). But half of the females' 
favorites are country acts. Besides 
Brooks and McEntire, the others 
are George Strait (No. 5), Alabama 
(No. 8), and Alan Jackson (No. 10). 

A breakout of the data by age 
reveals the following results: 

For the youngest active male 
music buyers (12 -17), the over- 
whelming favorite is 2Pac (12.2 %), 
who died last year from gunshot 
wounds in Las Vegas. The rapper, 
also known as Tupac Shakur, is also 
the top artist among males 18 -24 
(8.3 %). It's hardly startling that he 
got his lowest ratings from the old- 
est males (35 -44, 0.5 %; 45 -54, 0.4 %). 

Led Zeppelin scores highest 
among males 25 -34 (8 %) and lowest 
among teens. 

For the oldest guys, it's the Beat- 
les by far -14.1% of the 35 -44s say 
the band is their favorite, and 17.1% 
of the 45 -54s agree. The Rolling 
Stones also make their best showing 
among the oldest men -7.3% of the 

43 -54s. 
The age breakouts for the women 

show some deviation from the male 
patterns. The youngest females (12- 
17) prefer alternative rock band No 
Doubt (7.9 %) over any other act. 
Country stars Brooks and Strait 
appeal the most to women 18 -24 
(5.6% each). The Eagles (5.8 %) just 
edge out Brooks (5.6 %) with the 25- 
34s. 

At 35, however, the differences 
between the sexes (musicwise) 
apparently vanish. Women 35 -44 
and 45 -54, just like men, choose the 
Beatles first by a wide margin, 
which probably proves nothing more 
than that most people's musical 
preferences are frozen along with 
teenage memories. 

Elvis Presley also makes a 
respectable showing among the 
active music buyers, which may be 
partly the result of the recent fuss 
over the 20th anniversary of his 
death. Among the oldest males, he's 
tops with 5.8 %. The King gets 4.9% 
of the votes of their female contem- 
poraries. 

A look at regions of the country 
shows the Beatles ahead in most 
places. The only exceptions are the 
west north central states (from Mis- 
souri to Iowa), which favor Brooks 
(5.2 %), and the south central states 
(from Tennessee to Texas), which go 
for Strait (6.8 %). 

When the results are broken 
(Continued on next page) 
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1 2 

* * NO. 1 * * 
FLEETWOOD MACH' GREATEST HITS 
WARNER BROS. 25801 (9.98/16.981 3 weeks at No. 1 271 

2 1 

ELTON JOHN " GREATEST HITS 
ROCKET 512532/A &M (7.95/11.98) 396 

3 5 

PINK FLOYDA" DARK SIDE OF THE MOON 
CAPITOL 46001* (9.98/15.981 1074 

4 4 
FLEETWOOD MAC' RUMOURS 
WARNER BROS. 3010 (7.98/15.981 146 

5 - JOHN DENVER JOHN DENVER'S GREATEST HITS 
RCA 10374 (10.98/16.98) 176 

6 3 

METALLICA A' METALLICA 
ELEKTRA 61113 * /EEG (10.98/16.98) 323 

7 11 
BOB SEGER & THE SILVER BULLET BAND AS GREATEST HITS 
CAPITOL 30334" (10.98/15.98) 156 

8 9 
SOUNDTRACK A' GREASE 
POLYDOR 825095/A &M 00.98/17.98) 224 

9 7 

NO DOUBT As TRAGIC KINGDOM 
TRAUMA 92580 * / INTERSCOPE (10.98/16.981 11 94 

10 8 
BOB MARLEY AND THE WAILERS A° LEGEND 
TUFF GONG 846210 * /ISLAND (10.98/17.98) 436 

11 10 
VARIOUS ARTISTS JOCK JAMS VOL. 1 

TOMMY BOY 1137 (10.98/15.98) 117 

12 13 
JAMES TAYLOR " GREATEST HITS 
WARNER BROS. 3113' (7.98/11.98) 365 

13 
JOHN DENVER JOHN DENVER'S GREATEST HITS, VOLUME 2 
RCA 12195 (10.98/16.98) 19 

14 6 

ELTON JOHN A' GOODBYE YELLOW BRICK ROAD 
ROCKET 528159/A &M (10.98/17.98) 108 

15 14 
SUBLIME 40 OZ. TO FREEDOM 
GASOLINE ALLEY 11474 /MCA (7.93/12.98) Cal 51 

16 16 
SARAH MCLACHLANA' FUMBLING TOWARDS ECSTASY 
NETTWERK 18725 /ARISTA (10.98115.98) IM 162 

17 12 
ALANIS MORISSETTE" JAGGED LITTLE PILL 
MAVERICK 45901/WARNER BROS. (10.98/16.98)M 123 

18 15 
BEASTIE BOYS A' LICENSED TO ILL 
DEF JAM 527351 /MERCURY (7.98 EQ/11.98) 320 

19 17 
JIMI HENDRIXA' THE ULTIMATE EXPERIENCE 
MCA 10829 (10.98/17.98) 201 

20 24 
THE ROLLING STONES A' HOT ROCKS 
ABKCO 6667 (15.98/32.98) 261 

21 18 
SHANIA TWAIN A.9 THE WOMAN IN ME 
MERCURY 522886 00.98 E0116.98) 138 

22 - JOHN DENVER THE ROCKY MOUNTAIN COLLECTION 
RCA 66837 (23.98/29.98) 1 

23 21 
JIMMY BUFFETTA' SONGS YOU KNOW BY HEART 
MCA 5633* (7.98/11.98) 351 

24 35 
STEVE MILLER BAND A' GREATEST HITS 1974 -78 
CAPITOL 46101 (7.98/11.98) 327 

25 19 
METALLICA A° ...AND JUSTICE FOR ALL 
ELEKTRA 60812 /EEG (10.98/16.98) 396 

26 22 
EAGLES A" HELL FREEZES OVER 
GEFFEN 24725 (12.98/17.98) 154 

27 25 
2PAC ME AGAINST THE WORLD 
INTERSCOPE 50609* /PRIORITY (10.98/16.98) 96 

28 26 
TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 
MCA 10813 (10.98/17.98) 196 

29 23 
BONE THUGS -N- HARMONY A' E. 1999 ETERNAL 
RUTHLESS 5539 * /RELATIVITY (10.98/15.98) 117 

30 28 
JOURNEY A' JOURNEY'S GREATEST HITS 
COLUMBIA 44493 (9.98 EQ/15.98) 424 

31 20 
VARIOUS ARTISTS MONSTER MASH 
HOLLY 19157 (4.98/7.98) 3 

32 21 
GUNS N' ROSES '' APPETITE FOR DESTRUCTION 
GEFFEN 24148 (7.98/12.981 339 

33 38 
ENIGMA A' MCMXC A.D. 
CHARISMA 86224NIRGIN (10.98/_6.98) 330 

34 31 
VAN MORRISON ' THE BEST OF VAN MORRISON 
POLYDOR 841970/A &M (10.98/17.98) 359 

35 34 
METALLICA As RIDE THE LIGHTNING 
MEGAFORCE 60396/EEG (10.98/16.98) 350 

36 - TRACY CHAPMAN A° TRACY CHAPMAN 
ELEKTRA 60774/EEG (7.98/11.98) 109 

37 29 
METALLICA As MASTER OF PUPPETS 
ELEKTRA 60439/EEG (10.98/16.98) 367 

38 49 
SADE As BEST OF SADE 
EPIC 66686* (10.98 E0/17.98) 114 

39 30 
CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL. 1 

FANTASY 2* (12.98/17.98) 241 

40 37 
DAVE MATTHEWS BAND A' UNDER THE TABLE AND DREAMING 
RCA 66449 (10.98/15.98) 158 

41 48 
GARTH BROOKS A" NO FENCES 
CAPITOL NASHVILLE 93866 (9.98/13.98) 233 

42 36 
AEROSMITH A' BIG ONES 
GEFFEN 24716 (12.98/17.98) 70 

43 32 
BUSH A' SIXTEEN STONE 
TRAUMA 92531 /INTERSCOPE (10.98/16.98) MI 145 

44 33 
GARTH BROOKS A' THE HITS 
CAPITOL NASHVILLE 29389 (10.98/15.98) 149 

45 44 
CELINE DIONA° THE COLOUR OF MY LOVE 
550 MUSIC 57555/EPIC 00.98 EQ/16.98) 188 

46 43 
ENYAA° WATERMARK 
REPRISE 26774/WARNER BROS. (10.98/15.981 337 

47 
PRINCE & THE REVOLUTION A" PURPLE RAIN 
WARNER BROS. 25110 (7.98/11.98) 80 

48 45 
AC /DC A' BACK IN BLACK 
ATLANTIC 92418/AG (10.98/16.981 196 

49 39 
VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 1 

WALT DISNEY 60605 (5.98/9.98) 45 

50 42 
RAGE AGAINST THE MACHINE As RAGE AGAINST THE MACHINE 
EPIC 52959* (10.98 E0/16.98) 23 161 

Catalog albums are 2- year -old titles that have fallen below No. 100 on The Billboard 200 or reissues of 
older a burns. Total Chart Weeks column reflects combined weeks title has appeared on The Billboard 
200 and Top Pop Catalog Albums. Recording Industry Assn. Of America (RIAA) certification for sales 
of 500,000 units. RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices 
for BMG and WEA, labels are suggested lists. Tape prices marked ED, and all other CD prices, are equiva- 
lent prices, which are projected from wholesale prices. IM indicates past or present Heatseeker title. 
'01997, Billboard /BPI Communications, and SoundScan, Inc. 
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341iday time 
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gone north for 
the season - 

North Pole, that is! 

December is 

Ultra- Lounge month, 

and we've got 

all the mixin's for 
deckin' the aisles! 

CHRISTMAS COCKTAILS 

Christmas Cocktails 
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The all -new round of holiday spirits 

guaranteed to make your nose 

redder than Rudolph's. Nutmeg! 

With Dean Martin, Peggy Lee, Jimmy 
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sure to melt your snawcone. Jingle! 
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Collection 

All eighteen volumes of the coolest music 
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the season and beyond! 
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Ultra- Lounge music, merch and more!! 
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MARKETVISION MOVES TO LONGFORM 
(Continued from page 62) 

The result was "The Long 
Strange Trip Continues," for which 
MarkeTVision secured air time on 
the Burly Bear Network, a college 
network that reaches 1.7 million 
students across the country. The 
program aired five times per week 
for two weeks on each campus and 
"did very well in a market where we 
weren't sure it would," Miller says. 

Success with that project led to 
one of MarkeTVision's biggest deals 
to date, an arrangement with VH1 
to co- produce with MTV Networks 
another Grateful Dead program, 
"The Goods Show," that aired 15 
times on VH1 during June and July. 
(VH1 has also aired similar mer- 
chandise shows for the Rolling 
Stones and Woodstock.) Included in 
the documentary /concert show were 
commercials for a rare collector's 
poster, an enhanced CD that fea- 
tures original Jerry Garcia artwork, 
selected Jerry Garcia Band albums, 
and the ninth in a series of digital- 
ly remastered concert recordings 
called "Dick's Picks," which other- 
wise are available only through 
direct -response mail order and the 
band's newsletter. MarkeTVision 
sold the three -CD set for the dras- 
tically reduced price of $18.50. "We 
are generally not looking to offer 
anything you can walk into the store 
and get. It needs to be exclusive and 
needs to be authentic," Miller says. 

As he pieces together a program, 
Miller says he tends to seek out re- 
lationships with individual artists 
themselves rather than go through 
labyrinthine licensing arrange- 
ments with their record labels. 

"We look for artists to whom all 
the rights to their music have 
reverted back, because we would 
rather not pay royalties to the 
label," Miller says. "But if that is 
not the case, we will license from 
the label." 

He says the company has had 
good luck getting access to materi- 
als from most of the artists it 
approaches. "Our pitch is this -we 
will make a show and provide dis- 
tribution for that show, and in 
return we need exposure to your 
name, your people, everything that 
makes you what you are." 

As well as selling existing artist 

N.Y. FICTION ON AUDIO 
(Continued from page 64) 

being produced by Russ Titelman, who 
provides bits of mood music. 

The first set includes Martin Amis' 
"What Happened To Me On My Holi- 
day," Ian McEwan's "Us Or Me," and 
John Updike's "New York Girl." Each 
selection is read by the author. The set 
also features two other short stories - 
Seamus Deane's "Maths Class," read 
by actor Gabriel Byrne, and Lorrie 
Moore's "People Like That Are The 
Only People Here," read by actress 
Frances McDormand. 

Work on the second audio is sched- 
uled to begin shortly. David Silver, VP 
of A &R at Mercury and executive pro- 
ducer for the series, expects that col- 
lection to drop in early summer, and 
the third set will debut next fall. 

Both the double CD and two -cas- 
sette package are priced at $19.98 and 
will be available in music and book 
stores. 

product, MarkeTVision is develop- 
ing its own line of artist's- choice 
compilations called "Personal 
Picks." Currently the only album in 
the series is an Itzhak Perlman 
album, around which MarkeTVision 
created a shortform infomercial, 
but Miller says the next selection 
will "absolutely be of the rock or 
pop genre." The company just inked 
a deal with newly public online 
music haven N2K Inc. to have the 
Perlman set featured as an audio 
streaming presentation in early 
December, according to Scott 
Savitt, MarkeTVision's VP of sales 
and marketing. Plans are eventual- 
ly to sell the "Personal Picks" sets 
through traditional retail channels 
after MarkeTVision has exhausted 
its direct -response exposure. 

MarkeTVision is also compiling 
what it envisions as an ongoing 
series of videos called "Stories 
From The Vault: Understanding 
The Grateful Dead Through The 
Eyes Of The World." 

Although he declines to specify 
sales figures, Miller says each pro- 
gram sells "in the tens of thousands 
of pieces." 

The Grateful Dead program that 
aired on VH1, one of the company's 
most successful, raked in "hundreds 
of thousands of dollars," he claims. 
In keeping with the modus operan- 
di of the infomercial world, Miller 
says, MarkeTVision is primed for 
success because it targets willing 
buyers who are anxious to get their 
hands on albums and related mer- 

chandise and don't mind a little 
prodding. 

"We are selling merchandise to 
fans who want to buy it. They are 
not getting hawked; they are view- 
ing it as a chance to get more mer- 
chandise from their favorite bands, 
and they are excited for our next 
show." 

Its role as retailer aside, Mar - 
keTVision's hidden treasure is the 
database it is amassing with each 
person who calls and orders mer- 
chandise. Miller says the company 
is using the database to direct tar- 
geted off -the -air promotions, such 
as the current "Dick's Picks" set. 
"We have no plans to sell our data- 
base," he says. "We will use it very 
carefully; we are not looking to 
offend anyone." 

Now that it has made inroads on 
TV, MarkeTVision is channeling its 
efforts to the next frontier, the 
Internet. The company is working 
with a company called Sprintout 
Internet Services of Providence, 
R.I., to develop a Web site (http: // 
www.mktv.com) that would serve as 
a haven not only for additional infor- 
mation on featured artists but for 
secure electronic transactions as 
well. 

Currently, Miller says, business 
on the Internet remains fairly lim- 
ited. "We've done well where a part- 
ner like the Dead is already doing 
well selling [on the Internet] and 
the fans are used to buying that 
way." 

BUY CYCLES 
(Continued from preceding page) 
down according to highest level of 
education, the Beatles are at the 
head of the class in all categories 
but one. Those with some high 
school education select 2Pac as their 
favorite, but the margin (4.7 %) is 
hardly overwhelming. 

The only household income group 
for which John, Paul, George, and 
Ringo aren't the most fab is the 
under -$20,000. Its members favor 
Brooks (4.8 %). 

Strategic also matched people's 
favorite acts with the radio formats 
they listen to most. It's either the 
Beatles or 2Pac in most of the pop, 
rock, oldie, and adult categories. 
Brooks leads with country listeners 

(17.1 %), and Metallica rules the 
active rock (heavy metal and hard 
rock) format (16.4 %). The only sur- 
prise here might be that Led Zep- 
pelin, rather than U2 or No Doubt, 
holds the most weight among mod- 
ern rock fans (7.4 %). 

Active music buyers' favorite acts 
are also linked to where these con- 
sumers tend to purchase most of 
their music. Oldie acts like the Bea- 
tles, Eagles, and Presley attract 
those who shop through the record 
clubs. Brooks is the top performer 
among Wal- Mart /Sam's Club fre- 
quenters (8.4 %). And 2Pac leads the 
pack at Camelot. 

Mary's Borders. Irish singer and V2 Records artist Mary Coughlan has been 
touring the U.S. and doing in -store performances at 17 Borders Books & Music 
superstores. Shown at the Borders in Bryn Mawr, Pa., from left, are Sean Hickey, 
record department manager, Borders; Coughlan and her son Cian; Spencer 
Cohen, Northeast regional sales rep, V2; and Brett Wein, marketing rep, BMG. 
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In The Beginning. Michael Johnson, left, president of Buena Vista Home Enter- 
tainment Worldwide, celebrates the grand opening of Walt Disney Animation's 
Toronto studio. The unit will make Disney's "World Premiere Movies," which are 
designed to go direct to video. Also present at the creation are, from left, Charles 
Oliver, managing director, Buena Vista Home Entertainment Canada; Allison 
Greer, PR manager; and Phil Lind, vice chairman of Rogers Communications. 

Numbers Up At East Coast Vid Show 
Atlantic City Confab Attracts All Studios 

BY ANNE SHERBER 

ATLANTIC CITY, N.J. -The East 
Coast Video Show took another step in 
its evolution from small -time regional 
gathering to national convention Oct. 
7 -9 when it touched down at the new 
glass- and -chrome Atlantic City Con- 
vention Center. 

In addition to its new digs, the show 
was host for the first time to all the stu- 
dios, including Columbia TriStar. Until 
this year, Columbia had declined to 
exhibit. "We'd been getting a lot of pos- 
itive feedback from our East Coast 
sales staff about the show, and we're 
looking for a lot of rental support on 

Early Stages Of Divx, DVD Feud Set 
In Papers; VSDA To Study Vid Habits 

BATTLE LINES: Just because Divx won't be on the mar- 
ket until mid -1998 doesn't mean both sides in the DVD for- 
mat war aren't testing each other's defenses. Thus far, it's 
been a newspaper skirmish. 

The New York Times, which has reorganized for nation- 
al distribution, ran a lengthy piece in late October that 
gave Divx majority owner Circuit City Stores a platform 
to promote the virtues of the pay -per -play disposable disc. 
A few days later, The Dallas Morning News syndicated a 
story about DVD. A suburban New York paper headlined 
it the "new technology [that] may one day replace video- 
cassette recorders." Divx 
rated only the last three 
paragraphs. 

Divx supporters have 
said from the beginning 
that the two systems would 
co- exist. The alternative, 
they argued, was offered 
to give those consumers 
cautious about building 
another home video library 
an opportunity to try be- 
fore buying. But, in fact, 
the systems are head -to -head competitors. To succeed, 
Circuit City needs consumer acceptance of the DVD con- 
cept (via ad campaigns rolling out in the fourth quarter 
and extending well into next year), but not the "open stan- 
dards" system. 

Circuit City chairman Richard Sharp made that point 
in the Times article when he commented on DVD player 
movement at retail: "By our analysis only 50,000 units have 
sold so far ... It's already October, and they're not sell- 
ing." Likewise, disc sell -through has to flop. Divx will be 
a repeat of the VHS trade, where cassette sales pale in 
comparison with the volume of rental transactions each 
year, Sharp told the Times. His statements about hard- 
ware and software don't stand up to scrutiny, however. 

Downgrading cassette sell- through stands the recent 
history of home video on its head: Sales have soared, while 
rentals have sagged. Moreover, the video retailers that rent 
for their livelihood are adamantly opposed to Divx, which 
gives them no share of revenue beyond the initial trans- 
action (Billboard, Sept. 20). Sharp made a presentation to 
the Video Software Dealers Assn. (VSDA) board, which 
"expressed considerable skepticism" about Divx's accep- 
tance by members, according to a meeting summary. 

As for hardware, Sharp's figures are well below the 
DVD camp's estimate of 100,000 -120,000 units in consumer 
hands and trail the latest tabulation from the Consumer 
Electronics Manufacturers Assn. (CEMA) in Arlington, 
Va. CEMA states that player deliveries to dealers totaled 
200,000 in the six months following DVD's March intro- 
duction; 50% likely have sold through. 

CEMA doubles shipments to 400,000 for calendar 1997. 
The count is nowhere near the 2 million projected by star- 

PICTURE 

TWA 
by Seth 

ry -eyed manufacturers a year ago, but it's good enough for 
CEMA to project DVD as a late- 20th -century new -tech- 
nology winner. Noting that VCRs didn't top 200,000 units 
until 1977, two years after the first Betamax went on sale, 
CEMA predicts DVD player shipments will top 1.4 million 
by the format's second anniversary. That's six times the 
comparable achievements of video and CD players. 

Circuit City could be leading the pack. The chain Ls 

expected to maintain its status in DVD as the nation's pre- 
mier consumer electronics chain -a potentially awkward 
position for a direct competitor. It's more awkward still 

because Divx is pinching 
the chain's pocketbook. 
Circuit City's investment, 
which grew to $130 million 
in September, reduced net 
earnings by $2.8 million in 
the second quarter ending 
Aug. 31, atop $1.6 million 
during the same period in 
the last fiscal year. 

For six months, Divx 
absorbed $3.4 million in 
1996 and $5.4 million in 

1997 -or a hefty 13.5% of Circuit City's current half -year 
profit of $27.5 million. The impact on earnings has in- 
creased in part because Circuit City's year -to -year prof- 
it is off 17.6% in a highly competitive business. If Divx 
flops, shareholders will be asking questions. 

EXPERT ADVICE: VSDA has hired Yankelovich Part- 
ners of Norwalk, Conn., to conduct a consumer study of 
rental and purchasing habits this year, the first element 
of the association's Video Industry Promotion effort. 
Yankelovich will sample VCR owners, as well as satellite 
dish owners and pay - per -view users. 

CRAZY LIKE A FOX: New York -based independent Fox 
Lorber Associates ships its first six DVD releases Tues- 
day (28): "The Umbrellas Of Cherbourg," "Breaker 
Morant," "Swept Away," "Diva," "Planetary Traveler," and 
"Cartoon Crazys." All are $29.98, with the exception of 
"Cartoon Crazys," a direct -to -DVD compilation of classic 
cartoon icons. It's $19.98. 

LIVE Entertainment delivers "Platoon," "An American 
Werewolf In London," "Hoosiers," and "The Running 
Man" on DVD Nov 18, each at $24.98 suggested list. 

MGM Home Entertainment is Bonding with "Dr. No," 
"From Russia With Love," and "Goldfinger" among a DVD 
batch that includes "Thelma & Louise," "Hang 'Em High," 
and a Dr. Seuss double feature, "How The Grinch Stole 
Christmas" and "Horton Hears A Who." 

Howard Stern's sidekick Jackie "the Joke Man" 
Martling ships his first release, "BFD DVD," in Decem- 
ber. Distributed by Martling's Oglio Records, it includes 
bits from his stand -up comic routines. Price: $24.98. 

Goldstein 

`Men In Black,' " said VP of sales Mike 
Evans. "Men In Black" will be one of 
this fall's sell -through blockbusters. 

Warner Home Video, which exhibit- 
ed at the show in the past, had declined 
to reserve booth space this year. But 
"at the last minute, we decided that it 
would be a good way to announce our 
December -January rental program," 
said one Warner executive. The studio 
had plenty of company. 

The show drew some 250 exhibitors, 
about 70 of which were stationed in the 
separate adult area, always a strong 
attraction. Four years ago, 135 compa- 
nies took 63,000 square feet of floor 
space. This year, the displays occupied 
190,000 square feet, according to Diane 
Stone, show director for Expocon Man- 
agement Associates in Fairfield, Conn. 
That number is up from 150,000 square 
feet in 1996. 

Attendance has kept pace. Stone 
counted more than 8,550 registrants 
this year, up from 8,239 in 1996, con- 
tinuing the strong growth pattern of 
the past several years. Much of the 
gain was due to the attraction of a 
brand -new venue. 

But while the recently opened con- 
vention center represents a huge step 
forward from the hotel ballrooms of 
the past, the setup was not without a 
few glitches. At the Universal Studios 
Home Entertainment booth, fixtures 
and literature had arrived only min- 
utes before the show floor opened the 
morning of Oct. 7. Booth personnel 
were frantically stuffing bags even as 
attendees were beginning to mill 
about. 

Other, smaller exhibitors reported 
similar snags. However, it could have 
been worse, said several. "I'm sur- 

prised there haven't been more prob- 
lems," one Universal executive noted. 

Even though the show has always 
catered to rental- minded retailers, 
there was no shortage of sell- through 
product. Columbia TriStar, in fact, 
focused almost exclusively on under - 
$25 titles, including "Buddy," "Men In 
Black," "Riverdance," and "My Best 
Friend's Wedding." Universal made its 
statement simply, with a huge "The 
Lost World: Jurassic Park" banner. 

Paramount Home Video, meanwhile, 
promoted five budget catalog titles 
starring John Travolta that it is releas- 
ing in conjunction with the rental - 
priced "Face /Off," a strategy the stu- 
dio used successfully last year when it 
released three Tom Cruise oldies along 
with "Mission: Impossible." 

Among the other sell- through devo- 
tees were Playboy Home Video, BMG 
Video, and Rhino Home Video. Rhino 
promoted "Dr. Katz," part of its distri- 
bution deal with the Comedy Channel; 
"K.C. And The Sunshine Band "; "The 
Monkees "; and a Paul McCartney title, 
"In the World Tonight." Japanese ani- 
mation distributors also attended in 
force. Almost a show to themselves, 
anime exhibitors included American 
Home Entertainment, A.D. Vision, 
Central Park Media, and Urban Vision 
Entertainment. 

The convention center also wit- 
nessed the rebirth of Orion Home 
Video, which announced that it was 
back from the dead. MGM, the new 
owner, started pumping life back into 
the label this summer. 

While no date has been set, Orion is 
planning the first -quarter 1998 release 
of "Ulee's Gold," starring Peter Fonda. 

(Continued on page 75) 

EROTICA AROUND 
THE WORLD. 
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11.1111."1r 
Playboy's got your passport for an international adventure that 

takes you to the world's most seductive destinations. It's a walk on the wild 
side as we take a real -life look at sex and the inner sanctum of sensuality 

from around the globe. Playboy's Erotic Underground... where 
anything - and everything - goes! 

0 
PLAYBOY HOME VIDEO 

www.playboy.com/entertainment 
1997 Playboy Entertainment Group, Inc. 
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Zany Brainy Sprouts 
Gray Cells In California 

CALIFORNIA, WE'RE HERE: ment. As an example, Vellios says, 
The children's retail chain Zany there are no Power Rangers videos 
Brainy has earmarked California as or merchandise in the store, and 
its next expansion area. even some Looney Tunes cassettes 

Zany Brainy offers more than have been rejected. 
17,000 items, including video, music, In addition, the chain encourages 
computer software, books, games, independent producers to present 
and toys. The target market ranges new releases and sends its video 
from newborns to 12- year -olds. "Our buyer to book conventions to scout 
goal is to be a national chain," says out material. "Our stores are as 
marketing executive VP Tom Vel- much about what we don't carry," 
lios. "California is ripe, and it's on says Vellios. 
our map for 1997." Each outlet carries about 600 video 

Three pins have already been titles, which ranges from niche re- 
stuck in the map. The 6- year -old leases to the latest Disney product. 
Wynnewood, Pa. -based company, All videos are either G- or PG- rated. 
which operates "Video is clear - 
48 stores in 13 
states, opened 
its 49th outlet 
Oct. 17 in Tor- 
rance, Calif., 
following its 
California de- 
but in Septem- 
ber in the Los 
Angeles suburb of Thousand Oaks. 
On Nov. '7, another outlet opens in 
San Diego. 

Vellios won't disclose how many 
additional stores would open in the 
Golden State over the next year, but 
he says it will be a "substantial" 
number. To date, most units have 
been located on the East Coast and 
in the Midwest, trading on Zany 
Brainy's big advantage -the wide 
range of children's product under 
one roof. 

Zany Brainy also has a parent - 
friendly hook, since it only carries 
educational and nonviolent items. If 
something is questionable, an in- 
house committee decides whether it 
meets the retailer's mission state- 

SHELF 
TALK 
by Eileen Fitzpatrick 

ly an impor- 
tant business 
for us," Vellios 
notes, "and it's 
critical to 
bring in mer- 
chandise that 
meets our 
mission state- 

ment." 
Vellios maintains the chain is com- 

petitive on pricing with the mass 
merchants on new releases. While it 
stocks more catalog titles to stand 
out, Zany Brainy also has a "price 
matching" policy to stay abreast of 
Wal -Mart and others. "If you want 
the newest Barney tape we'll have it, 
but we'll also have the entire catalog 
of Barney titles," he says. 

Lesser -known kids' titles get 
prominent placement. Vellios points 
to such video series as "Madeline" 
and "Arthur," which he says aren't as 
visible in mass -merchant stores. 

He adds, "We also put all the 
accompanying merchandise with the 

(Continued on page 75) 

troducing 

multiple disc 
packaging for 

Holds up to eight discs in one package. 

Holds up to 8 discs in the same space 
as VSDA suggests for one. 

Space for graphic booklets. 

Clearly identifies DVD title. 

Uses Safety -sleeve'" protection. 

Options for automated disc insertion. 

Other size options available. 

Contact us for more information. 

UNIVENTURE 
CD Packaging & Systems 

P.O.Box 28398 Columbus, Ohio 43228 -0398 USA 

PH: (614) 529 -2100 FAX: (614) 529 -2110 
TOLL -FREE: (800) 992 -8262 
e.mail: sales@univenture.com 
web: http: / /www.univenture.com 
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1 1 3 

* * * No.1 * ** 
LIAR LIAR Universal Studios Home Video 83330 Jim Carrey 1997 PG -13 22.98 

2 2 138 SLEEPING BEAUTY Walt Disney Home Video Animated 
Buena Vista Home Video 9511 1959 G 26.99 

3 3 83 
STAR WARS TRILOGY- SPECIAL 

FoxVideo 0609 
Mark Hamill 

EDITION Harrison Ford 
1997 PG 49.98 

4 11 4 DIANA: THE PEOPLE'S PRINCESS MVP Home Entertainment MVP750 Various Artists 1997 NR 14.95 

5 5 10 FARRAH FAWCETT: ALL OF ME Playboy Home Video 
Farrah Fawcett 

Universal Music Video Dist. PBVO812 
1997 NR 19.98 

6 6 10 SPAWN 
HBO Home Video 

Animated 
Warner Home Video 91425 1997 NR 22.97 

7 8 7 FLEETWOOD MAC: THE DANCE Warner Reprise Video 3 -38486 Fleetwood Mac 1997 NR 19.98 

8 7 7 THE FIRST WIVES CLUB Paramount Home Video 326123 
Diane Keaton 
Goldie Hawn 

1996 PG 14.95 

9 20 2 DIANA: LEGACY OF A PRINCESS MPI Home Video MP7275 Various Artists 1997 NR 14.98 

10 13 2 
JENNY MCCARTHY: THE PLAYBOY Playboy Home Video 

Jenny McCarthy 
YEARS Universal Music Video Dist. PBV0822 

1997 NR 19.98 

11 15 9 
WILLIAM SHAKESPEARE'S ROMEO 

FoxVideo 8737 
Leonardo Dicaprio 

& JULIET Claire Danes 
1996 PG -13 14.98 

12 4 2 OPRAH: MAKE THE CONNECTION Buena Vista Home Video 60428 Oprah Winfrey 1997 NR 22.99 

13 14 4 THE SIMPSONS: TRIPLE PACK FoxVideo 4102951 Animated 1997 NR 24.98 

14 10 5 CASPER, A SPIRITED BEGINNING FoxVideo 4172 
Steve Guttenberg 
Lori Loughlin 1997 G 19.98 

15 9 2 THE X -FILES BOX SET: VOL. 5 FoxVideo 4105 
David Duchovny 
Gillian Anderson 

1997 NR 39.98 

16 12 10 POOH'S GRAND ADVENTURE Walt Disney Home Video 
Animated 

Buena Vista Home Video 16030 1997 G 24.99 

17 22 7 HALLOWEEN: ANNIVERSARY EDITION Video Treasures 10272 
Jamie Lee Curtis 
Donald Pleasence 

1978 R 9.98 

18 NEW1110. DIANA: A CELEBRATION 
BBC Video 

Various Artists 
FoxVideo 537 

1997 NR 14.98 

19 NEW GRATEFUL DEAD: DOWNHILL 
Monterey Home Video 31989 Grateful Dead 

FROM HERE 
1997 NR 29.95 

20 19 126 STAR WARS: SPECIAL EDITION FoxVideo 60973 
Mark Hamill 
Harrison Ford 

1977 PG 19.98 

21 17 158 MARY POPPINS 
Walt Disney Home Video Julie Andrews 
Buena Vista Home Video 9871 Dick Van Dyke 

1964 G 22.99 

22 21 20 JERRY MAGUIRE Columbia TriStar Home Video 82533 
Tom Cruise 
Cuba Gooding, Jr. 

1996 R 14.95 

23 RE -ENTRY 
THE JUNGLE BOOK: Walt Disney Home Video 0602 Animated 
30TH ANNIVERSARY 

1967 G 26.99 

24 27 2 
PENTHOUSE: 1997 PET OF Penthouse Video 

Various Artists 
THE YEAR PLAY -OFF WarnerVision Entertainment 57022 -3 

1997 NR 19.99 

25 18 3 WARRIORS OF VIRTUE 
MGM /UA Home Video 

Ryan Jeffers 
Warner Home Video M546284 1997 PG 19.98 

26 24 11 
Walt Disney Home Video Tim Allen 

JUNGLE 2 JUNGLE 
Buena Vista Home Video 60329 Martin Short 

1997 PG 22.99 

27 NEW PENTHOUSE: SHOWGIRLS OF Penthouse Video 
Various Artists 

PENTHOUSE WarnerVision Entertainment 57023 -3 1997 NR 19.99 

28 NEW PENTHOUSE: CONFESSIONS 
Penthouse Video 

Various Artists 
WarnerVision Entertainment 57024 -3 

1997 NR 19.99 

29 16 4 HYPE! Republic Pictures Home Video 36700 
Soundgarden 
Nirvana 

1996 NR 19.98 

30 37 2 ARMITAGE Ill: POLYMATRIX 
A.I.C. /Pioneer LDC Elizabeth Berkeley 
Pioneer Entertainment 1370 Kiefer Sutherland 

1997 NR 19.98 

31 NEW ALL THE KING'S MEN: ROCKET 
Real Entertainment 3002 Elvis Presley RIDE TO STARDOM 

1997 NR 19.99 

32 RE -ENTRY OLD YELLER: 40TH ANNIVERSARY Walt Disney Home Video Dorothy McGuire 
Buena Vista Home Video 1433 Fess Parker 

1957 NR 19.99 

33 RE -ENTRY 
SPICE GIRLS: GIRL POWER! -THE 

MVP Home Entertainment 801 Spice Girls UNAUTHORIZED BIOGRAPHY 1997 NR 19.98 

34 35 5 MICROCOSMOS 
Walt Disney Home Video 

Not Listed 
Buena Vista Home Video 10480 1997 NR 14.99 

35 36 2 FREEBIRD...THE MOVIE Cabin Fever Entertainment CF918 Lynyrd Skynyrd 1977 PG 19.98 

36 RE -ENTRY 
THUG IMMORTAL -TUPAC SHAKUR 

Xenon Entertainment 1085 Tupac Shakur 
STORY 

1997 R 24.95 

37 29 69 JURASSIC PARK Universal Studios Home Video 81409 
Sam Neill 
Laura Dern 

1993 PG -13 9.98 

38 23 2 FROM DUSK TILL DAWN 
Miramax Home Entertainment George Clooney 
Buena Vista Home Video 8016 Quentin Tarantino 1996 R 19.99 

39 28 20 I'M BOUT ITA2 
No Limit Video 

Master P 
Priority Video 53423 1997 R 19.98 

40 33 5 ASTEROID Live Home Video 60512 
Michael Biehn 
Annabella Sciorra 

1996 NR 19.98 

RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. RIM platinum cert. for sales of 100,000 units or $2 million in sales at suggested 
retail. ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 

million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically 
released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. ©1997, Billboard /BPI Communications. 
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(Çademy Award-winner Best Actor Geoffrey Rush! 

t The Sales Shine In! 
ACADEMY AWARD = WIN'VER BEST ACTOR, GEOFFREY RUSH! 

Nominated for 7 Academy Awards 
Inducing 

BEST PICTURE BEST DIRECTOR 

STARRING: 

_AC4DEMY AWARD- -WINNER 
BEST ACTOR 
GEOFFREY RUSH 
upcoming in Les Miserables 

AC4DEMYAWARD - NOMINEE 
Bes: Supporting Actor 
ARMIN MUELLER -STAHL 
Avalon, The Music Box 

AC4DEMYAWARD -WINNER 
Best Supporting Actor 1981 
SIR JOHN GIELGUD 
First Knight, Gandhi, Arthur 

LYNN REDGRAVE 
upcoming in Toothless 

NOAH TAYLOR 
Flirting, The Year My Voice Broke 

$36 
MILLION 
BOX OFFICE! 
*Winner Golden Globe and 
Academy Award Best Actor 
Geoffrey Rush 

*Added value: Interview 
with director Scott Hicks 

*Available in widescreen and 
full -frame versions 

A must -have for any music 
and video lover's library 

cNSUMER PROMOTIONS 
With A_rn erkanh :Express and Evian Natural Spring Water 

(1_ryi r,i e Millions of Consumer Impressions! I TO WORTH OF REBATES 
t!\T [LT': I'L i CH SHINE VIDEO 

AMERICAN EXPRESS 
Save $5 when you use yc.ur American Express card 
to purchase Shine and one of any of the following 
qualifying videos: 
THREE TENORS: ENCORE, THE PLAYER, THE MASK, 

Cards KANSAS CITY, THE ADVENTURES OF PINOCCHIO. 
Offer will be promoted in American Express' 
December card member mailing. 
Void 'Where Prohibited. Offer expires May 31, 1998. Offer Good in the U.S.A. Only. 

evian. 
Natural Spring Water 

EVIAN NATURAL SPRING WA¡'ER 
Receive $3 Back When You Mail In Your Rebate 
Coupon With The Proo =s -of- Purchase From New 
Line Home Video's Shine And Two i Liter Bottles Of 
Evian Natural Spring Water. 
Void Were Prohibited. Offer expires Juae30, 1998. Offer G,od in the U.S.A. Only. 

SELL -THROUGH 
T X19.98 

Color/ Rated PG /Approx. 120 minutes 
VHS #N4546V 
VHS Spanish version #N4545V 
VHS Widescreen version #N4602V 

Street Date: 
December 2, 1997 

AGGRESSIVE CONSUMER 
ADVERTISING! 

Over 150 Million Consumer -inns , ;' 

During the Holiday Gift -« 

WEEKEND 
PARADE 

NEW 1.1:`1E 
HOME VIDEO 

1997 New Line Home Video, Inc. All Rights Reserved. Sold Exclusively through Warner Home Video. 
"Academy Award" and "Oscar" are the registered trademarks of the Academy of Motion Picture Arts and Sciences. 

Frices are sugges:ed retail prices in the United States and may vary in Canada. 
Titles availabl. through Alliance in Canada and French speaking Canada. 
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Video Rentals.. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

TITLE (Rating) 
Label Principal 
Distributing Label, Catalog Number Performers 

1 1 3 

* * 
LIAR LIAR (PG -13) 

* No. 1 * ** 
Universal Studios Home Video 

83330 
Jim Garrey 

2 3 4 THE ENGLISH PATIENT (R) 
Miramax Home Entertainment 

Buena Vista Home Video 8730 
Ralph Fiennes 

Juliette Binoche 

3 2 4 THE SAINT (PG -13) Paramount Home Video 071597 
Val Kilmer 

Elisabeth Shue 

4 4 3 VOLCANO (PG -13) FoxVideo 6039 
Tommy Lee Jones 

Anne Huche 

5 5 10 THE DEVIL'S OWN (R) 
Columbia TriStar Home Video 

82463 
Harrison Ford 

Brad Pitt 

6 7 13 DONNIE BRASCO (R) 
Columbia TriStar Home Video 

82513 
Al Pacino 

Johnny Depp 

1 23 2 ANACONDA (PG -13) 
Columbia TriStar Home Video 

81753 
Jennifer Lopez 

Ice Cube 

8 6 13 SLING BLADE (R) 
Miramax Home Entertainment 

Buena Vista Home Video 10487 
Billy Bob Thornton 

9 8 9 DANTE'S PEAK (PG -13) 
Universal Studios Home Video 

83389 
Pierce Brosnan 

Linda Hamilton 

10 10 11 MURDER AT 1600 (R) Warner Home Video 14915 
Wesley Snipes 

Diane Lane 

11 9 5 FATHER'S DAY (PG -13) Warner Home Video 15386 
Robin Williams 

Billy Crystal 

12 11 3 SELENA (PG) Warner Home Video 14909 Jennifer Lopez 

13 13 14 ABSOLUTE POWER (R) Warner Home Video 2508 
Clint Eastwood 

Gene Hackman 

14 12 2 B.A.P.S. (PG -13) 
New Line Home Video 

Warner Home Video N4413 
Halle Berry 

Martin Landau 

15 NEW THAT OLD FEELING (PG -13) 
Universal Studios Home Video 

83214 
Bette Midler 

Dennis Farina 

16 14 10 CRASH (NC -17) 
New Line Home Video 

Warner Home Video N4565 
Holly Hunter 

James Spader 

17 16 16 SCREAM (R) 
Dimension Home Video 

Buena Vista Home Video 10499 
Neve Campbell 

Drew Barrymore 

18 18 9 EVERYONE SAYS I LOVE YOU (R) 
Miramax Home Entertainment 

Buena Vista Home Video 10488 
Woody Allen 

Goldie Hawn 

19 15 7 INVENTING THE ABBOTTS (R) FoxVideo 6081 
Joaquin Phoenix 

Liv Tyler 

20 17 7 ROSEWOOD (R) Warner Home Video 14536 
Jon Voight 

Ving Rhames 

21 21 7 LOVE JONES (R) 
New Line Home Video 

Warner Home Video N4310 
Larenz Tate 

Nia Long 

22 19 9 MOTHER (PG -13) Paramount Home Video 332473 
Albert Brooks 

Debbie Reynolds 

23 20 13 PRIVATE PARTS (R) Paramount Home Video 33251 
Howard Stern 

Robin Quivers 

24 22 13 THE RELIC (R) Paramount Home Video 331543 
Penelope Ann Miller 
Tom Sizemore 

25 26 21 SWINGERS (R) 
Miramax Home Entertainment 

Buena Vista Home Video 10483 
Jon Favreau 

Vince Vaughn 

26 33 3 THE DAYTRIPPERS (R) 
Columbia TriStar Home Video 

70373 
Stanley Tucci 

Parker Posey 

21 27 11 EVITA (PG) 
Hollywood Pictures Home Video 

Buena Vista Home Video 12096 
Madonna 

Antonio Banderas 

28 29 5 MCHALE'S NAVY (PG) 
Universal Studios Home Video 

83213 
Tom Arnold 

David Alan Grier 

29 28 8 KAMA SUTRA (NR) 
Vidmark Entertainment 

Trimark Home Video 6478 
Santa Choudhury 

Naveen Andrew 

30 30 9 LOST HIGHWAY (R) PolyGram Video 440056567 
BA Pullman 

Patricia Arquette 

31 31 14 METRO (R) 
Touchstone Home Video 

Buena Vista Home Video 1036 
Eddie Murphy 

32 25 8 
THE BEAUTICIAN 
AND THE BEAST (PG) 

Paramount Home Video 334003 
Fran Drescher 

Timothy Dalton 

33 24 10 BOOTY CALL (R) 
Columbia TriStar Home Video 

94953 
Jamie Foxx 

Tommy Davidson 

34 34 11 JUNGLE 2 JUNGLE (PG) 
Walt Disney Home Video 

Buena Vista Home Video 603295 
Tim Allen 

Martin Short 

35 38 3 COMMANDMENTS (R) 
Universal Studios Home Video 

82924 
Aidan Quinn 

Courtney Cox 

36 NEW TRAVELLER (R) Evergreen Entertainment 90143 
Bill Paxton 

Mark Wahlberg 

37 NEW BREAKDOWN (R) Paramount Home Video 334543 
Kurt Russell 

Kathleen Quinlan 

38 37 5 KOLYA (PG -13) 
Miramax Home Entertainment 

Buena Vista Home Video 10645 
Zdenek Sverak 

Andrej Chalimon 

39 39 2 DRUNKS (R) BMG Video 80266 -3 
Richard Lewis 

Faye Dunaway 

40 32 12 SMILLA'S SENSE OF SNOW (R) FoxVideo 4180 
Julia Ormond 

Gabriel Byrne 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. ©1997, Billboard/BPI Communications. 
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Fox's `Goosebumps' 
RAISING GOOSEBUMPS: "Goose- 
bumps," 20th Century Fox Home 
Entertainment's popular series based 
on the grade -school horror novels of 
R.L. Stine, has moved more than 5 mil- 
lion units of the first five titles since its 
March 1996 debut. It's one of the best- 
selling kid -vid series ever, despite 
heavy television exposure, which often 
deflates retail potential. Episodes air 
twice weekly on the Fox Network. 

"When we first talked to the dis- 
tributors about bringing ̀ Goosebumps' 
to home video, they said they weren't 
excited about off -the -air (product]," 
says Deborah Forte, executive VP of 
Scholastic Productions. (Parent 
Scholastic Inc. publishes the books.) 
Each of the one -hour programs, origi- 
nally two -part prime -time specials, 
were packaged "like movies, in 
clamshell boxes," she notes. 

The five were "The Haunted Mask," 
"Stay Out Of That Basement," "A 
Night In Terror Tower," "The Were- 
wolf Of Fever Swamp," and "The 
Haunted Mask II." A sixth, "Welcome 
To Deadhouse," was released Sept. 23. 
Some of the cassettes included behind - 
the- scenes footage; others were pushed 
via consumer contests. 

Video is one part of the "Goose- 
bumps" phenomenon, which, in addi- 
tion to the book line -a staggering 200 
million copies are currently in print - 
includes the TV show, CD -ROMs, and 
audio. "When Scholastic decided to 
move forward with `Goosebumps,' we 
were aware of how fragmented the 
marketplace is for kids," says Forte. 

"Ten years ago, kids primarily 
watched TV for their entertainment. 
Now they have TV video, video games, 
computers -all of which they operate 
with tremendous ease. If they like 
something, they want to experience it 
in different ways. Our challenge was to 
do `Goosebumps' so that the TV show, 
video, and CD -ROM all work." 

Two CD -ROMs, "A Night In Hor- 
rorland" and "Attack Of The Mutant," 
were developed by DreamWorks. Walt 
Disney Records handles audio. 

A significant factor in the success of 
"Goosebumps," now in its third season, 
is that the audience -7- to 12 -year- 
olds-is "very under -served" by 
video, says Forte, herself the mother 
of "tweener" boys, ages 9 and 13. "It's 
a cause célèbre of mine to present pro- 
gramming that's age appropriate but 
not babyish. Kids in this age group 
want action, suspense, and good pro- 
duction values." 

Some critics object to the horror ele- 
ment in the series. Forte counters that 
disclaimers advise parents that 
"Goosebumps" is for children 7 and up 
who generally aren't affected by "fake 
scares " -things that could never hap- 
pen in real life. 

Forte says that Scholastic has also 
made a point of having female charac- 
ters lead in many of the episodes, 
ensuring "that girls are at least occa- 
sionally more dynamic, less scared, and 
stronger than the boys." 

Next fall, Scholastic Productions will 
bow a new tweener TV series on Nick- 
elodeon based on K.A. Applegate's 
book series, "Animorphs." In it, five 
superpowered kids transform them- 
selves into animals to save the world 
from assorted threats. "They're char- 
acter- driven adventure stories with an 
element of their own mythology," says 
Forte. Video details are still being 

by Moira McCormick 

developed, she adds, and "we have 
some ideas that will differentiate 
them." 

DAY OF THE IGUANA: Finally, a 
producer has come up with a charac- 
ter- driven preschool series, "Juana La 
Iguana," in which the character is 
female. It also happens to be a Span- 

Billboard,. 

Spreading 
ish- language program created by a 
Latin American mother who couldn't 
find Spanish preschool videos in the 
U.S. for her daughter. 

Tania Gilinski -Seidl, born in 
Colombia, raised in Venezuela, and 
educated at Wellesley and Stanford, 
described Juana to a Spanish magazine 
as "a humanized iguana" who trans- 
forms the everyday environment of 
children into a fantasy world. A repre- 
sentative for Iguana Productions says 
that Juana is "loving, imaginative, and 
adventurous -like a favorite aunt." 

The series consists of three install- 
ments, each featuring 10 -12 original 
songs in a variety of Latin musical 
styles. The first, "El Barco Mágico" 

(Continued on next page) 
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COMPILED FROM A NATIONAL SAMPLE OF 

RETAIL STORE SALES REPORTS. 

TITLE 
Label, Distributing Label, Catalog Number 
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1 1 164 

* ** No. 1 * ** 
SLEEPING BEAUTY 
Walt Disney Home Video 9511 

1959 26.99 

2 3 9 POOH'S GRAND ADVENTURE 
Walt Disney Home Video /Buena Vista Home Video 16030 

1997 

i 

2499 

3 2 7 
CATS DON'T DANCE 
Warner Home Video 96473 

1997 19.98 

4 5 13 
FUN AND FANCY FREE 
Walt Disney Home Video 9875 

1947 26.99 

5 7 33 
THE HUNCHBACK OF NOTRE DAME 
Walt Disney Home Video /Buena Vista Home Video 7955 

1996 26.99 

6 4 5 
SWAN PRINCESS: ESCAPE FROM CASTLE MOUNTAIN 
Warner Family Entertainment/Warner Home Video 98033 

1997 1986 

7 6 5 
MARY -KATE & ASHLEY'S BIRTHDAY PARTY 
Dualstar Video/WarnerVision Entertainment 

1997 12.95 

8 9 195 
BAMBI 
Walt Disney Home Video /Buena Vista Home Video 942 

1942 26.99 

9 8 5 
MARY -KATE & ASHLEY: OUR MUSIC VIDEO 
Dualstar Video/WarnerVision Entertainment 53357 

1997 12.95 

10 14 113 
THE LION KING 
Walt Disney Home Video /Buena Vista Home Video 2977 

1994 26.99 

11 11 13 
A RUGRATS VACATION 
Nickelodeon Video/Paramount Home Video 837793 

1997 12.95 

12 16 145 
ALADDIN 
Walt Disney Home Video /Buena Vista Home Video 1662 

1992 24.99 

13 11 35 
SESAME STREET: BEST OF ELMO O 
Sesame Street Home Video/Sony Wonder 51229 

1996 9.98 

14 NEW CABBAGE PATCH KIDS: THE SCREEN TEST 
BMG Video 86336 -3 

1997 12.98 

15 18 23 
BARNEY'S MUSICAL SCRAPBOOK 
Barney Home Video/The Lyons Group 2017 

1997 14.95 

16 12 3 
MARY -KATE & ASHLEY'S CHRISTMAS PARTY 
Dualstar Video/WarnerVision Entertainment 53356 

1997 12.95 

17 23 233 
CINDERELLA 
Walt Disney Home Video /Buena Vista Home Video 410 

1950 26.99 

18 19 91 
SCHOOLHOUSE ROCK: GRAMMAR ROCK 
ABC Video /Paramount Home Video 47021 

1995 12.95 

19 NEW ' CABBAGE PATCH KIDS: THE NEW KID 
BMG Video 86224 -3 

1997 1298 

20 NEW A RUGRATS CHANUKAH 
Nickelodeon Video/Paramount Home Video 838323 

1997 12.95 

21 RE -ENTRY 
CABBAGE PATCH KIDS: THE CLUBHOUSE 
BMG Video 80225 -3 

1996 12.98 

22 15 7 WINNIE THE POOH: BOO TO YOU TOO 
Walt Disney Home Video /Buena Vista Home Video 603430 

1997 1489 

23 13 3 
THE SIMPSONS: TRIPLE PACK 
FoxVideo 4162951 

1997 24.98 

24 NEW DOUG'S SECRET CHRISTMAS 
Walt Disney Home Video /Buena Vista Home Video 

1997 12.99 

25 20 71 SNOW WHITE AND THE SEVEN DWARFS 
Walt Disney Home Video /Buena Vista Home Video 1514 

1937 26.99 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at etail 
or theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. ©1997, Billboard /BPI Communications. 
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Home Video 
M E R C H A N T S & M A R K E T I N G 

Universal, Elektra Link To Open `Doors' 
BY JIM BESSMAN 

NEW YORK -The three keys to suc- 
cess in home video are cross -promote, 
cross -promote, and cross -promote. A 
case in point: Universal Studios Home 
Video's release of "The Best Of The 
Doors" and the arrival of Elektra 
Entertainment's CD boxed set. 

The companies are leaving no door 
unopened in an effort to exploit the 
band's presence three decades after it 
took the charts by storm. Universal in 
particular is going the route of the 
record labels, which traditionally 
release best -of packages that compile 
past hits with new or unreleased mate- 
rial. Thus, the Doors' video best -of, 
which streeted in October (Billboard, 
Oct. 11), showcases new footage in addi- 
tion to clips culled from the studio's 
three preceding Doors videos. 

"It starts with an incredible version 
of ̀ Strange Days' created for the video- 
cassette, in which the intentionally 
Fellini -esque cover of the [1967 
`Strange Days] album comes to life 
right on screen," says Ray Manzarek, 
director of "The Best Of The Doors" 
and the group's famed keyboardist. 
Manzarek, guitarist Robby Krieger, 
and drummer John Densmore survive 
the legendary Jim Morrison. 

"The characters on the cover -the 
midget, juggler, and acrobat girl - 
break free from the freeze frame of the 
cover and romp through the dark 
underbelly of New York City," Man - 
zarek says. Also new is "The Ghost 
Song," a video for a track from the 1978 
"An American Prayer -Jim Morrison" 
album composed by the remaining 
Doors to accompany recordings of 
poetry by Morrison, who died in 1971. 

"There's a great [1968] performance 
of `Hello I Love You' in Germany and 
some footage of the Doors goofing 
around in a Holiday Inn in Fresno 
[Calif.], where we had nothing else to 
do but play poker," Manzarek recalls. 
"Harrison Ford's back is visible at one 
point when you hear, `You're in the shot, 
Harry!' He was our soundman /grip and 
was working the clapper!" 

Other new material includes "Glo- 
ria," an MTV - banned Manzarek- direct- 
ed clip from the album "Alive, She 
Cried," which blends a Doors perfor- 
mance of the Van Morrison classic with 
soft -core erotica; the last known filmed 
interview with Morrison, in which he 
discusses his upcoming trial in Miami 
for indecent exposure charges; and 
footage of Henry Diltz's photo shoot of 
1970's "Morrison Hotel /Hard Rock 
Cafe" album cover, musically backed by 
Manzarek's new piano piece. 

The rest of the 18 -clip compilation 
comes from Universal's previously 

released home -video titles "Dance On 
Fire," "The Soft Parade: A Retrospec- 
tive," and "Live At The Hollywood 
Bowl," all of which have been repack- 
aged and re- priced from $19.98 to 
$14.98, the same price point as "The 
Best Of The Doors." The first three 
videos are still available in "The Doors 
Collector's Set," re- priced to $39.98 
from $59.98 and repackaged to conform 
to the artwork for Elektra's boxed set. 

Charlie Katz, Universal Studios 
Home Video's senior VP of marketing, 
says the tie -in presents extensive joint 
opportunities at retail. "We've created 
special video shelf -talkers for stores 
carrying both Doors video and audio 
which direct people to the Doors audio 
box, and Elektra's doing the same for 
us as well from their end," he notes. 

"We're also stickering our tapes with 
the Elektra audio box availability, and 
inside their box is our video insert piece 
promoting our videos. So there's a nice 
bit of synergy between the two releas- 
es. Elektra's doing special radio pro- 
gramming in support of the Doors with 
Westwood One through mid- December, 
and we have 30- second spots in con- 
junction with it and special giveaways 
of videos with the CDs for call- ins." 

Universal and Elektra are jointly 
promoting releases with ads and give- 
aways on classic rock radio formats and 
some oldies stations. "Elektra has a 
special Doors sampler piece, which we 
also have as part of our giveaways, and 
75 key radio stations are being target- 
ed and supplied with promotional give- 
away kits, including the sampler, the 
audio boxed set, and video," Katz says. 

The members of the Doors, whose 
self -titled debut album was released by 
Elektra in 1967, have been very sup- 
portive. "We're talking our fool heads 
off the next few weeks," says Man - 
zarek, who has been busy on the phone 
with international press and rejoins the 
band in late October for another media 
event, this time in New York. 

CHILD'S PLAY 
(Continued from preceding page) 

(the Magic Boat), is marketed by ETD 
Distributing in Houston. The next 
release, "La Granja De Los Abuelos" 
(Our Grandparents' Farm), is due later 
this fall. 

Assistance in preparing this column 
was provided by Louella Garza. 

SHELF TALK 
(Continued from page 72) 

videos because we want to make sure 
consumers buy the doll, the book, and 
the audio tape, as well as the video." 

Zany Brainy boasts that it has a 
daily event in every store, which can 
include a visit from a costumed char- 
acter, face painting, or a mini- concert 
from a children's singer. For Torrance, 
more than a dozen events are planned, 
among them a "Wishbone" screening, a 
Joanie Bartels concert, and appear- 
ances by characters Madeline, Carmen 
Sandiego, Curious George, and Mrs. 
Frizzle from "The Magic School Bus." 

PRETTY IN PARAMOUNT: Para- 
mount Home Video and Max Factor 
cosmetics are putting their best face 
forward for a cross -promotion. 

This month, Max Factor is debuting 
a new line of lipsticks and nail polish- 
es that were inspired by three Para- 
mount movies. Called the "Reel Retro 
Color Collection," the products include 
Currant Scene and Reel Red from 
"Breakfast At Tiffany's "; Prima 
Donna and UV Fusion from "Flash - 
dance"; and Nude Scene and Gold FX 
from "The Great Gatsby." 

Max Factor will run ads in major 
women's magazines promoting the 
new colors and the videos' availability. 
Publications scheduled for the cam- 
paign are Allure, People, In- Style, 

Cosmopolitan, Glamour, Ladies' Home 
Journal, McCall's, Parenting, Red - 
book, Shape, and First for Women. 

Each of the cassettes is priced at 
$14.95. "Breakfast At Tiffany's" is 
available in the Audrey Hepburn gift 
set that includes "Sabrina" and 
"Roman Holiday," priced at $44.85. 
"Breakfast At Tiffany's Collector's 
Edition" is also available for $59.95. 

CABBAGE PATCH ON DISC: Sirius 
Publishing will release three Cabbage 
Patch Kids titles on MovieCD, "The 
Clubhouse," "The New Kid," and "The 
Screen Test." Street date is Oct. 22. 
Each carries a suggested list of 
$14.98. 

The MovieCD releases will coincide 
with the debut of a new Cabbage Patch 
album, "Sing For You," on Critique 
Records, a BMG label. BMG Video dis- 
tributes the VHS editions, which talk - 
show host Rosie O'Donnell elevated 
to best -sellerdom. 

MovieCD titles can be played on 
most computers equipped with a CD- 
ROM drive and deliver full- screen, 
full- motion video without an MPEG 
picture- compression upgrade. Since 
introducing the format earlier this 
year, the Scottsdale, Ariz. -based Sir- 
ius has released 65 titles and expects 
to double that by the end of the year. 

NUMBERS UP AT EAST COAST VID SHOW 
(Continued from page 71) 

Marketing director Chris Saito said 
Orion is reluctant to set a release date 
until it sees how the title fares with 
Oscar nominations. 

Echoing a development at the 1996 
show, several distributors, including 
Star Video, Ingram Entertainment, 
and Baker & Taylor Video, attempted 
to engage retailers with material 
designed to underscore video's con- 
sumer advantages. WaxWorks /Video- 
Works undertook a similar effort last 
year. Star, for example, played up 
video's early window, the first after 
theatrical release. 

Familiar issues dominated the open- 
ing business session as well. Judging 
from the heated discussion, the length 
of windows and cable piracy were at 
the heart of many retailers' agendas. 
New to the debate this year was Divx, 
the pay -per -view, disposable technolo- 
gy developed by Circuit City, as an 
alternative to "open- standard" DVD. 
Rental specialists who stand to lose 
return visits from their DVD cus- 
tomers were strongly opposed, pre- 
dictably. 

As well -attended as the show was, 
it's not comparable to the Video Soft- 

ware Dealers Assn. (VSDA) Conven- 
tion. Most of the majors brought abbre- 
viated versions of their VSDA booths 
to Atlantic City. Some didn't even go 
that far, opting for folding tables and 
posters. 

Several studio executives equated 
the cost and impact of the East Coast 
gathering to three ad pages placed in 
every distributor mailer. However, they 
were quick to add that the value of 
face -to -face retailer meetings -hard- 
er to accomplish at VSDA -kept them 
coming back. "This show is grass -roots 
in its orientation," noted Orion's Saito. 

Billboard's 
1998 International 

Buyer's Guide 
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MUSIC PUBLISHERS 
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ACCESSORY MANUFACTURERS 

PACKAGING AND LABELIN 

ENTERTAINMENT Al TORSI -VS 

CD REPI.ICATORS 

PLANTS AND SERVICES 

TAPE DUBLICATOHS 

If you're interested in joining those well- connected folks who do the 
big deals, make the big money, and have the big fun in the music 
and video business, we suggest that you order your own copy of 
Billboard's 1998 International Buyer's Guide before this year's press 
run is completely sold out. 

IBG '98 brings you more than 16,000 listings including record 
labels, music publishers, wholesalers and distributors, manufac- 
turers, service and supply companies, home video companies, 
public relations firms, schools, entertainment attorneys, tape 
duplicators, compact disc plants, and an audio books section that 
has been doubled in size. Plus, you'll find more than 50 pages 
of informative ads, and an entire section of manufacturing 
specification charts on blank tape. 

With IBG '98, you will be able to: 
Reach retail record buyers, distributors and importers /exporters in 
50 countries worldwide. 

Find the telephone number, fax, E -Mail addresses and websites of 
companies throughout the world. 

Get specifications on blank media such as blank tapes and diskettes. 

Find manufacturers of jewel boxes and other service and supply 
organizations. 

Locate a publisher who may have interest in your catalog and/or specific 
copyright. 

This is the kind of information that can put you at the top of the 
industry. And, best of all, it costs just $129 (plus shipping/han- 
dling), which is practically nothing when compared to the stag- 
gering cost of gathering this information on your own-- particular- 
ly when you consider that the guide is constantly being updated 
by our research teams in both the U.S. and Europe. 

FOR FASTEST SERVICE CALL 
(800) 344 -7119. Outside the U.S. (908) 363 -4156. 

Or fax your order to (908) 363 -0338. 
Or send check/money order for $129 plus $6 S &H ($13 for interna- 
tional orders) with this ad to: Billboard Directories, P.O. Box 2016, 
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ, 

PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only. 
All sales are final. BDBG3128 
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reviews 
AL3VS 
EC.ITEC> BY PAUL VERNA 

P O P 

PAT DiNIZIO 

Songs And Sounds 
PRODUCER Don Dixon 

Velvel 79706 
The first solo album by Smithereens front 
man Pat DiNizio finds the singer /song- 
writer mining the same pop /rock vein that 
the Smithereens thrived in but stretching 
his creative horizons to encompass other 
musical idioms. Featuring J.J. Burnel on 
bass, Tony "Thunder" Smith on drums, 
and Sonny Fortune on sax and flute, 
DiNizio's quartet shifts effortlessly from 
revved -up power pop on such cuts as "124 
MPH" and "Today It's You" to thrashing 
psychedelia on "You Should Know" to free - 
flowing, jazzy jams on "No Love Lost" and 
Frank Devol's "I'd Rather Have The 
Blues." Fans yearning for a taste of the 
Smithereens -who have not released an 
album since 1994 -should find in DiNizio's 
project a combination of novelty and famil- 
iarity. An album with potential at main- 
stream rock, college, and triple -A. 

C O U N T R Y 
TRACE ADKINS 

Big lime 
PRODUCER: Scott Hendricks 

Capitol Nashville 55856 
Trace Adkins continues to build a solid 
career with his sophomore outing. An 
unassuming performer with a warm bari- 
tone voice, Adkins has grown in confidence 
since his first album. He's still strongest 
with ballads, such as "The Rest Of Mine," 
"Out Of My Dreams," "Snowball In El 
Paso," and "Hold You Now" He also 
demonstrates his falsetto on "Lonely 
Won't Leave Me Alone." He veers toward 
superficiality with "See Jane Run" but 
redeems himself with the traditional song 
"Wayfaring Stranger" (which also appears 
on the compilation "Amazing Grace 2 "). It 
sounds almost tailor -made for the solemn 
but very warm Adkins treatment. Adkins, 
who had been around on the bar and dance 
hall circuit for years before recording, now 
seems at home as a major country artist. 

D A N C E 

0. SASH! 

It's My Life 
PRODUCERS: SASH!, Tokapi 

Ultra/ffrr /Island 28935 
With little fanfare, SASH! has become a 
club /crossover phenomenon, scoring a 
string of worldwide hits, including the 
stateside dancefloor staples "Encore 
Une Fois" and "Ecuador." While most 
dance acts are indulging in grandstand- 
ing diva belting or rock -friendly elec- 
tronica, SASH! opts for simple disco 
grooves à la vintage Giorgio Moroder. 
This largely instrumental set strobes 
with layers of vibrant synths and perco- 
lating percussion. When vocals are fac- 
tored in -as on the imminent single 
"Stay," featuring La Trec -they serve as 
just another instrument in the mix, and 
not as a focal point. It's an interesting 
approach that makes for an album likely 
to linger as one of the more influential 
works in recent years. 

S P O T L I G H T 

SALT 'N PEPA 

Brand New 
PRODUCERS: various 

London/Red Ant 422 828 959 
Veteran Queens, N.Y., hip -hop trio 
delivers the long -awaited follow -up to 
its megaplatinum 1993 release "Very 
Necessary," which established the 
group as a genuine crossover phenom- 
enon. Fans will be pleased that Salt 'N 
Pepa has lost none of their spunk or 
rhyming chops, which are evident 
throughout but particularly on such 
cuts as lead single "RU Ready "; the 
similarly catchy "Do Me Right "; the 
peace anthem "Imagine," featuring a 
bluesy vocal by Sheryl Crow; 
"Friends," featuring Queen Latifah 
and Mad Lion; the gospel extravagan- 
za "Hold On," featuring Kirk Franklin 
and Sounds Of Blackness; and self - 
empowerment tune "The Clock Is 
Tickin'," featuring funk -rock act Mod- 
ern Yesterday. An album with multi - 
format potential from a group that 
instinctively stretches the boundaries 
of hip -hop without alienating its core 
audience. 

JAll. 
MARCUS ROBERTS 

Blues For The New Millennium 
PRODUCER: Marcus Roberts 

Columbia 68637 
Marcus Roberts' latest set looks simulta- 
neously forward and back, revisiting the 
early blues -based jazz of the '20s as a 
framework for his modern compositions. 
Backed by a crew that includes Marcus 
Printup, Sherman Irby, Vincent Gardner, 
and Ted Nash, Roberts' bluesy, 
Tyneresque piano style is spotlighted on 

S P O T L I G H T 

EILEEN IVERS 

So Far: The Eileen Ivers Collection 
PRODUCERS: various 

Green Linnet 1185 
Even the most casual Celtic music fan 
should be aware that the genre had a 
life before the Irish music -and -dance 
megabit "Riverdance." And as this 16- 
year retrospective proves, so did 
"Riverdance" fiddle sensation Eileen 
Ivers. Beginning with a track from her 
early days as star pupil of fiddle legend 
Martin Mulvihill and ending with a 
piece written for her by "Riverdance" 
composer Bill Whelan, this collection 
covers all the major periods in Ivers' 
career, including her outstanding work 
with all -woman Irish music group 
Cherish The Ladies and her collabora- 
tions with uilleann piper Jerry O'Sulli- 
van and button accordionist John Whe- 
lan. The collection also includes three 
tracks apiece from each of Ivers' two 
fine solo albums. Recently, a handful of 
Celtic titles have sold well at retail sim- 
ply because of some connection with 
"Riverdance." Ivers deserves to sell 
well in spite of that connection. 

"A Servant Of The People" and the multi - 
textured "It's Mariá s Dance." His role in 
this historically aware date is as a compos- 
er/arranger/leader in the style of Elling- 
ton or Henderson. Outstanding originals 
include the offbeat, kinetic rhythms of 
"Anytime, Any Place," the swaggering 
Latinisme of "When The Mornin' Comes," 
and the wild, entropie horn calls of 
"Whales From The Orient." The set also 
features a spare, stylized version of 
Robert Johnson's "Cross Road Blues" and 
a boisterous take on Jelly Roll Morton's 
"Jungle Blues." 

S P O T L I G H T 

WHITEHEART 

Redemption 
PRODUCERS: Billy Smiley, Mark Gersmehl 

Curb 77926 
This veteran Christian rock outfit has 
undergone personal and professional 
changes since its last release, but the 
group's creative core -Mark 
Gersmehl, Billy Smiley, and Rick Flo- 
rian -has weathered the storm to pro- 
duce one of the best albums of its 
career. Whereas the group's last 
record, "Inside," was dark and 
intense, "Redemption" takes an 
unflinching look at life and relation- 
ships but still offers hope and encour- 
agement in some of the most moving 
lyrics Gersmehl and Smiley have ever 
written. Redemption is the central 
theme, but the album covers a lot of 
emotional territory, with Florian's 
evocative lead vocals bringing passion 
and verve to such songs as "Man 
Overboard," "Honestly," "Fall On Me," 
"The Vine," and "Jesus." This album 
resonates with the wisdom gleaned 
from experiences the group has 
shared along its musical journey. 

LATIN 
MARCO ANTONIO SOUS 

Marco 

PRODUCER: Marco Antonio Solis 

Fonovisa 0514 
This hot singer /songwriter, who also is one 
of the most -sought -after producers in the 
Latino music world, comes up with another 
familiar batch of romantic tales propelled 
by his sweetly aching baritone. The 
ranchera ballad "La Venia Bendita" 
recently topped Hot Latin Tracks, and 
there is no reason to think that the rhyth- 

BILL EVANS 

The Complete Bill Evans On Verve 

EXECUTIVE PRODUCER: Richard Seidel 

Verve 527 953 

Bill Evans' splendid harmonic innova- 
tions were a monumental gift to jazz 
piano and jazz in general. Similarly mon- 
umental is Verve's 18 -disc compilation of 
his 1962 -70 recordings. Evans' preferred 
trio lineup dominates the set, featuring 
bassists Gary Peacock, Chuck Israels, 
and Eddie Gomez and drummers Paul 
Motian, Larry Bunker Philly Joe Jones, 
and Jack De.Tohnette. Sessions with Stan 
Getz, Jim Hall, and Jeremy Steig are 
included, plus an album with Swedish 
vocalist Monica Zetterlund; Evans' guest 
shot with Gary McFarland's progressive 
big band; and an orchestral crossover 
with Claus Ogerman. (Evans broke new 
ground with the overdubbed pianos of 

VITAL REISSUES 
the "Conversations With Myself" 
albums and the acoustic- meets -electric 
project "From Left To Right. ") Studded 
with unreleased cuts, this box also 
includes Evans originals "Turn Out The 
Stars," "G Waltz," "Children's Play 
Song," and "Lullabye For Helene." Its 
160 -page booklet includes sessionogra- 
phy, bio, panel discussions, and Evans' 
1965 interview with pianist John Mehe 
gan. The "unfinished steel" industrial - 
looking package rusts intentionally (and 
a bit messily) when handled or exposed 
to the elements. 

DUSTY SPRINGFIELD 

The Dusty Springfield Anthology 
COMPILATION PRODUCER: Bas Hartong 

Mercury Chronicles 314 553 501 
Three -disc set generously programmed 
to deliver almost four hours of music 

spans the entire career of British 
pop /soul diva Dusty Springfield, from 
her early sides with the Springfields 
( "Silver Threads And Golden Needles "), 
to her career heyday hits ( "I Only Want 
To Be With You," "You Don't Have To 
Say You Love Me," "The Look Of Love," 
"Son Of A Preacher Man "), to her recent 
collaborations with the Pet Shop Boys 
( "What Have I Done To Deserve This ? "). 
Album also includes such rarities as 
"Spooky," a 1970 U.K. B -side that prefig- 
tnes the smooth, rhythmic stylings of 
Salle. With an extensive, amply illustrat- 
ed booklet with an informative essay by 
Rob Hoerburger, this collection serves 
as Springfield's definitive retrospective, 
introducing her to new legions of poten- 
tial fans and giving longtime followers a 
wealth of rare material. 

mic love song "Me Vas A Hacer Llorar" 
and lively cambia number "Tu Com- 
pañero" could not achieve similar success. 

CLASSICAL 
* NEWMAN & OLTMAN GUITAR DUO 

Songs Of Spain 
PRODUCER: Gregory K. Squires 

MusicMasters Classics 01612 -67181 
The classical guitar team of Michael New- 
man and Laura Oltman has released ac- 
claimed albums of tango and folk material 
via MusicMasters in the past few years, 
and the duo's 1996 Sheffield Labs disc of 
Baroque and Renaissance duets was a gor- 
geous rendering of some all -too -rarely 
heard music. But this album of music by 
late- 19th -century Spanish composer Isaac 
Albéniz is the pair's most attractive yet. 
Albéniz limned archetypal Iberian sources 
in his work, and Newman & Oltman's tran- 
scriptions tap all the color and dynamism 
of his original piano pieces -from the 
energized drama in the prelude of "Cantos 
De España" to the hushed intimacy of 
"Asturie." 

CONTEMPORARY CHRISTIAN 
MARTY McCALL 

Images Of Faith 
PRODUCERS: Marty McCall, Dan Cleary 

Warner Alliance 46540 
Marty McCall has long been an integral 
part of the contemporary Christian 
music scene, well known for his work 
with the trio (which later evolved into a 
duo) First Call. On "Images Of Faith," 
McCall achieves a transcendent effect by 
using lilting Celtic melodies and trans- 
lating seventh -century Gaelic literature 
on such tracks as "Caedmon's 
Hymn/Christ Is Risen." With Irish flute 
and uilleann pipes provided by talented 
Nashville musician Hunter Lee and fine 
playing by Mark Baldwin on an 1850s 
Martin guitar, the project is a feast for 
the ears. McCall's voice is a soothing 
thread that ties such beautiful songs as 
the title cut, "Angels," "Icon," and "Beth- 
lehem" into a beautiful musical tapestry 
that should find favor among a wide 
audience. 

N E W A G E 

* LOOP GURU 

Loop Bites Dog 
PRODUCER: Loop Guru 

World Domination 10066 
Faux- Mongolian throat singing, Balinese 
Gamelan cycles, dub bass lines, and Terry 
Riley organ loops are only part of Loop 
Guru's cornucopia of sound. It reads like a 
chaotic mish -mash, but in Loop Guru's 
hands it all converges in organic often 
seductive ways. This is more concise than 
the group's previous CDs -bite -sized if 
you will-but conciseness only makes each 
journey more charged. The heroic Grego- 
rian cadences of "White Light," the 
serene yet quirky Balinese landscape of 
"Out Here," and the crushing guttural 
grooves of "Jackdaw" all merge into a vir- 
tual exotica. 

FOR THE RECORD 
Contrary to a review in the Oct. 11 issue, 
the total playing time is noted on the 
Kim Kashkashian/Robert Levin record- 
ing of Brahms viola sonatas for ECM 
New Series. The timing is listed on the 
back of the slipcase that encloses the 
jewel box at retail. 

ALBUMS 

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and /or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec- 
tions of works by one or more artists. PICKS (110.): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES 1* ): New releases, regardless of chart potential, highly recommended because of their musical 

merit.MUSIC TO MY EARS (JD): New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Havelock Nelson (rap/N.Y.); Iry Lichtman (Broad - 
way /cabaret/N.Y.); Brad Bambarger (classicaVN.Y.); Drew Wheeler (jazz/N.Y.); Deborah Evans Price (contemporary Christian /Nashville); Gordon Ely (gospel); John Diliberto (new age). 
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Reviews & Previews 

S\GLES 
EIDITEID BY LARRY FLICK 

P O P 

DRU HILL 5 Steps (4:25 

PRODUCERS: Hiriam Hicks, Stanley Brown, Nokio the N- 

Tity, Benjamin Love 

WRITERS: T. Ruffin, J. Green, W. Miller 

PUBLISHERS: Hot but Sweet/Strept North Avenue/Urban 

Warfare, ASCAP 

REMIXER: not listed 

Island Black Music 7670 -2 (promo CD) 

"5 Steps" transforms R &B teen sensation 
Dru Hill into a bona fide, across- the -board 
popular act. On this heartfelt tale of lost 
love, the quartet hits its notes superbly, 
without a riff to speak of. Expect to hear 
this track on the airwaves constantly over 
the holidays as people get nostalgic for 
lost loves and seasonally thankful for cur- 
rent ones. Even PDs who might be weary 
of the act's established fan base will look 
past any prejudices when they hear Dru 
Hill's heavenly delivery of lyrics like "If 
you decide to leave today/Then leave 
tomorrow at the door /And take only half 
of yesterday /And forget all hope for the 
presentrCause it just went away," and a 
celestial chorus of "We were 5 steps from 
eternity /4 steps past love /And 3 wishes 
touching the heavens above." 

* LISA STANSFIELD Never Gonna Fall no timing 

listed) 

PRODUCERS: Ian Devany, Peter Mokran 

WRITERS: Lisa Stansfield, I. Devany 

PUBLISHER: not listed 

REMIXERS: Victor Calderone, Junior Vasquez 

Arista 3424 (c/o BMG) (cassette single) 

The second single from Stansfield's must - 
hear eponymous collection will have a few 
longtime listeners initially reaching for 
comparisons to "All Around The World." 
While there are mild similarities, closer 
inspection shows a more jazzy feel and a 
keen eye on jeep soul à la Mary J. Blige 
and Faith Evans. Stansfield's voice is a 
beautiful instrument that she never stops 
strengthening and developing. Her per- 
formance here is a prime example of that, 
as she flutters to tingly heights and then 
drops to sultry whispers in the space of a 
few seconds. "Never Gonna Fall" has an 
immediate chorus that benefits from the 
remixing perspective of Junior Vasquez 
and Victor Calderone. In their hands, the 
song is empowered with the potential to 
command both pop radio airwaves and 
club turntables. 

* MARTHA WASH FEATURING RuPAUL It's 
Raining Men ... The Sequel (3:44) 

PRODUCER: Gary "Headman" Haas 

WRITERS: P Jabara, P Shaffer 

PUBLISHER: not listed 

REMIXERS: Calle & Rizzo, Dillon & Dickins, Eric Kupper 

Logic 52864 (c/o BMG) (cassette single) 

Wash sounds like she's having a blast as 
she revisits a hit from her heyday as half 
of the Weather Girls. The novel hook of 
this new recording is the appearance of 
RuPaul, whose freewheeling vamps are 
saucy good fun. Producer Gary "Head- 
man" Haas doesn't deviate far from the 
original recording's disco sound, leaving a 
posse of remixers to investigate a variety 
of more trendy ideas. Calle & Rizzo deliv- 
er a spunky version for house -heads, while 
Eric Kupper's mix is ripe for crossover 
radio picking. This single previews Wash's 
career retrospective, "The Collection," 
due early next year. In the meantime, look 
for radio and club listeners to have a fes- 
tive twirl or two (or three) to this fun jour- 
ney back in time. 

BLOODHOUND GANG I Wish I Was Queer So I 

Could Get Chicks (3.36) 

PRODUCER: Jimmy Pop Ali 

WRITER: Jimmy Pop Ali 

PUBLISHERS: PolyGram /Hey Rudy /Jinuny Franks, BMI 

Republic 0997 (c/o Und (cassette single) 

The title says it all, doesn't it? Led by the 

endlessly amusing Jimmy Pop Ali, Blood- 
hound Gang has a good of time pondering 
odd sexual double standards with no polit- 
ically correct apologies. The novelty value 
of this buoyant punk/pop tune is consider- 
able, especially given its four versions, 
which range in style from loungey to ska. 
The groundswell of pre -release attention 
this track has received would seem to 
ensure an active few weeks of play. From 
there, it's up to listeners. Smart money is 
on it succeeding big time. One of numer- 
ous goodies on the album "One Fierce 
Beer Coaster." 

GINA G. Every Time I Fall (4:00) 

PRODUCERS: Phil Harding, Ian Curnow 

WRITERS: A. Bagge, M. Beckman, H. Sommerdahl 

PUBLISHER: not listed 

Eternal/Warner Bros. 8957 (cassette single) 

Gina aims to revive interest in her debut 
disc, "Fresh!," with a pop ballad that 
banks on her engagingly girlish delivery, 
as well in as the song's candy -sweet cho- 
rus. The track's light and airy arrange- 
ment narrows its potential audience to 
mostly teenage girls in the throes of first 
love. In the end, that could wind up being 
the smartest choice producers Phil Hard- 
ing and Ian Curnow could have made. 

R & B 

THE FAMILY STAND You Don't Have To Worry 

14:001 

PRODUCERS: The Family Stand 

WRITER: P Lord 

PUBLISHERS: Leosun /EMI -April, ASCAP 

EastWest 6037 (c/o Elektra) (cassette single) 

After teasing loyalists with promises of 
new music for eons, the Family Stand has 
finally returned. A gorgeous preview of 
the album "Butter," "You Don't Have To 
Worry" smolders with a red -hot classic 
soul groove. At first, die -hards will miss 
the departed Sandra St. Victor, but saucy 
new singer Jacci McGhee quickly estab- 
lishes her turf, hanging tough alongside 
Peter Lord's super -subtle but deeply 
evocative vocal. They breathe tangible 
depth with Lord's heart -tugging tale of 
the rocky road that lies ahead for children 
of the ghetto. Despite its memorable hook 
and spine -crawling bassline, it's hard not 
to worry that this single is perhaps a tad 
too smart for stations that are crazy -busy 
with jams either riddled with disco sam- 
ples or lost in the land of "freakin'." It 
may take a few industry heroes to get the 
ball rolling. Don't snooze on this one! 

*CI Play Wit It (4:261 

PRODUCER: Rick "Tricky" Robinson 

WRITER: R. Robinson 

PUBLISHERS: Tricky/YKRIC, ASCAP 

II Cold 001 (cassette single) 

C.J. is a 17- year -old newcomer with a 
crooning style that is far more seasoned 
and seductive than an army of singers 
twice his age. "Play Wit It" has been slow- 
ly building a solid support hase in various 
regions around the U.S. for more than a 
month now. The timing for a nationwide 
promotional effort could not be better. The 
song's slow and grinding funk groove is 
custom -made for the jeep generation, and 
C.J. soars over the track's tightly layered 
chorus with mucho star power. If this jam 
works you the right way, use it as an 
excuse to dip into this intriguing artist's 
full -length debut, "Welcome To The 
Freaknic." Contact: 212 -873 -1379. 

GERALD ALBRIGHT About Last Night (4:331 

PRODUCERS: Gerald Albright, Michael White 

WRITERS: M. White, D. Arnold 

PUBLISHERS: Cymphani, BMI; Tori Stories/Warner -Chap- 

pell/G- Force, ASCAP 

Atlantic 8328 (cassette single) 

Who can resist the romantic advances of 
Albright? We dare you to try. This high- 
light from "Live To Love" is a soothing 
marriage of lover -man vocals and fluid sax 
solos. Programmers needing a breather 
from the chug -chug of the dominating jeep 
sound should find refreshment and com- 
fort in this single -which could easily con- 
nect with a wide range of listener ages and 
backgrounds. 

HEATWAVE Who's Lonely Now (no timing listed) 

PRODUCER. not listed 

WRITER: not listed 

PUBLISHER: not listed 

Century Vista 18007 (Co single) 

What a pleasure it is to see a veteran act 
return and prove that it remains a cre- 
atively vital entity. "Who's Lonely Now" 
shows Heatwave engaging in the classic 
soul sound that is a part of R &B history. It 
has sharp musicianship and a sophisticated 
vocal flair that will please mature listeners, 
as well as a simple, romantic tone that will 
connect with youth. Contact: 310 -284 -4142. 

C O U N T R Y 
DEANA CARTER Did I Shave My Legs For This? 

(3:11) 

PRODUCER: Chris Farren 

WRITERS: D. Carter, R. Hart 

PUBLISHERS: Polygram International Publishing Inc. /Door 

Number Two Music, ASCAP; Millermoo, BMI 

Capitol 7087 -6 -12322 (promo CD) 

Carter's newest single is the title cut from 
her multi -platinum, award -winning debut 
album, and it looks to be a surefire hit. Co- 
written by Carter, the song is a wry look at 
love gone stale, laced with humor and deliv- 
ered in Carter's inimitable country girl 
style. Female country consumers every- 
where will be singing along in agreement, 
and the sisterhood is likely to continue to 
register at the retail level. Her recent per- 
formance of this song on the Country 
Music Assn. Awards show was a perfect 
vehicle to maximize the single's potential 
and should further propel this talented 
artist's career into the stratosphere. 

DARYLE SINGLETARY The Note (3:261 

PRODUCERS: Doug Johnson, John Hobbs 

WRITERS: B. Moore, M. Ray 

PUBLISHERS: Sixteen Stars Music/Walter Haynes Music, 

BMI 

Giant 9078 -R (CD promo) 

Singletary only has to get a few lines into 
the first verse for the listener to realize 
that this young traditionalist can stand toe 
to toe with such master stylists as Merle 
Haggard and George Jones. Sure, it's high 
praise, but Singletary knows how to sink 
his chops into a solid country tearjerker 
like this and deliver the goods. The lyric is 
one that listeners will find themselves 
singing along with, which should make it 
easy for programmers to add to their 

playlists. 

D A N C E 

* COTTON CLUB Sleepless Night no timing listed) 

PRODUCERS: Cotton Club 

WRITERS: M. Wilson, T Amos 

PUBLISHERS: Warner -Chappell /Disco Mix Club/WB, 

ASCAP 

Adrenalin 0022 (12 -inch single) 

Who'da thunk that Shawn Christopher's 
house classic "Another Sleepless Night" 
would translate so well as a trance -techno 
jam? In fact, this rendition -fronted with 
an icy cool swagger by Jackie Campbell - 
could introduce the tune to a whole new 
audience. Furthermore, it's even plausible 
that Cotton Club could ride this Mike "Hit - 
man" Wilson/Tracy Amos composition 
directly into the crossover radio arena. A 
standout moment from "Sex, Sins & Sam- 
ples," the song's production here is crisp, 
while the arrangement is wisely concise 
and low on the kitchen -sink frills inherent 
in too many songs of this ilk. 

CIRRUS Drop The Break (no timing listed) 

PRODUCERS: Aaron Carter, Stephen James Barry 

WRITERS: A. Carter, S.J. Barry 

PUBLISHERS: Tola/Disco Dog/Baby Barry, ASCAP 

REMIXERS: Cirrus, Omar Santana, Dave Aude, Steve Levy, 

E- Klektik 

Moonshine 88447 (do Navarre) (12 -inch single) 

Partners Aaron Carter and Stephen 
James Barry are gunning for a piece of 
the pie being hungrily consumed by 
Prodigy and the Chemical Brothers. With 
"Drop The Break," they make a realistic 
bid for attention by keeping the intangi- 
ble noise to a minimum, while jacking up 
the percussion. The wickedly contagious 
title chant is the stuff that peak -hour 
rave action is made of. For folks who like 
their techno more underground, there 
are a handful of mind -numbing remixes. 
The best of the batch is delivered by 
Dave Aude and Steve Levy, who under- 
line a barrage of caustic synths with a 
dark house bassline. 

RON PERKOV Dance With Me (8:451 

PRODUCERS: Cory Wade, Paul Andrews 

WRITERS: P. Brown, R. Rans, R. Perkov 

PUBLISHER: not listed 

REMIXER: David Knapp 

Arpee /Hush 6614 (cassette single) 

Perkov takes on Peter Brown's disco -era 

N E W & N O T E W O R T H Y 

ALANA DAVIS 32 Flavors (3:451 

PRODUCER. Ed Tuton 

WRITER: A. DiFranco 

PUBLISHER: Righteous Babe, BMI 

Elektra 9917 (CD promo) 

Davis is a New York -rooted newcomer 
who succeeds at the near impossible: 
cooking up a fresh view of the female - 
driven singer /songwriter field.. Even 
more impressive is that she does so by 
reinventing a nugget from Ani DiFran- 
co's catalog of clever compositions. In 
Davis' hands, "32 Flavors" becomes a 
revelatory blend of shuffle funk, ambient 
pop, and folk rock, à la Tracy Chapman. 
She gets high marks for a vocal that isn't 
riddled with creaking, manufactured 
emotion. In fact, it is the cool and casual- 
ly soulful tone of her performance that 
gives this single its real potency. Davis' 
friendly vibe makes you want to visit this 
winning recording again and again. It's a 
fine first slice of her highly notable debut 
disc, "Blame It On Me." 

DESTINY'S CHILD No, No, No (3:40) 

PRODUCER: Vincent Herbert 

WRITERS: V. Herbert, R. Risen, M. Brown, C. Gaines 

PUBLISHERS: 3 Boyz From NewarWPromiscuous/WB, 

ASCAP 

REMIXER: Wyclef Jean 

Columbia 0855 (c/o Sony) (cassette single) 

Is there room for one more harmonious 
female act on the charts? Well, it is get- 
ting mighty crowded. But there's little 
doubt that this videogenic quartet will 
squeeze its way in with relative ease. The 
song is catchy good fun, and the act's 

vibe is far too sweet and friendly to 
ignore. It also doesn't hurt that Wyclef 
Jean drops in for a clever rhyme or two. 
Famed R &B producer Vincent Herbert 
delivers two distinctive versions of "No, 
No, No" that will also help unlock doors 
at a variety of radio formats. The uptem- 
po, jeep -styled mix has a slippery 
bassline and playfully loose vocal inter- 
play, while the slick ballad version oozes 
with irresistible En Vogue -like warmth. 
Pick a mix and enjoy. 

JAGGED EDGE The Way That You Talk (3:41) 

PRODUCER: Jermaine Dupri 

WRITERS: J. Dupri, B. Casey, B. Casey, Da Brat 

PUBLISHERS: So So Def /EMI- April/Them Damn 

Twins/Air Control, ASCAP 

So So Def/Columbia 0867 (do Sony) (cassette single) 

The latest offering from superstar pro- 
ducer Jermaine Dupri's ever -growing 
stable of talent is a charismatic male 
vocal group. With sleek harmonies and a 
soulful way with lead vocals, Jagged 
Edge succeeds in effectively combining 
Boyz II Men -styled R &B with a tough, 
street -wise hip -hop flavor. "The Way 
That You 'Palk" also benefits from high - 
profile guest appearances by Da Brat 
and JD, both of whom complement the 
track without distracting the listener 
from the impressive flow of the act. 
Already gathering props from R &B 
tastemakers, look for this kickin' jam to 
win the hearts of popsters within split 
seconds. And get ready for the forthcom- 
ing full -length set, "A Jagged Era." It's 
packed with potential hits. 

chestnut with an appropriately reverent 
hand. His plucky chanting is well suited 
to the song's lite -funk groove. Producers 
Cory Wade and Paul Andrews wisely 
don't try to make the primary mix of the 
song too deep, maximizing the crossover 
potential. David Knapp deals with the 
task of injecting underground flavor with 
imagination. His mix could do the trick in 
enticing mainstream turntable artists to 
the party. Contact: 212- 206 -3676. 

AC 
B.E. TAYLOR Love You All Over Again (2:501 

PRODUCER: not listed 

WRITER: B.E. Taylor 

PUBLISHER: Chrishae Songs, ASCAP 

Chrishae 9708 (CD single) 

This is a song just waiting to be nabbed 
for a movie soundtrack. Taylor pours out 
words of endless love to his wife with a 
sincerity that is undeniable. In fact, a few 
jaded hipsters may find themselves get- 
ting all dewy -eyed over the affection dis- 
played here. "Love You All Over Again" is 
AC -ready in its original stripped -down 
acoustic version, though the fleshy full - 
band recording has a tasty slide guitar 
that country programmers might want to 
investigate. 

ROCK TRACKS 
ie JONATHA BROOKE Crumbs (4:071 

PRODUCER: Alain Mallet 

WRITER: J. Brooke 

PUBLISHER: not listed 

Refuge /MCA 4074 (c /o Uni) (cassette single) 

Anticipation surrounding Brooke's 
forthcoming album is rising, thanks in 
large part to this wonderfully atmos- 
pheric, emotionally charged rock ballad. 
The song builds from a quietly percus- 
sive opening, focusing all the listener's 
attention on the singer's heartfelt per- 
formance and intense lyrics. And just 
when you think you can predict the 
direction of "Crumbs," it switches gears 
with a rush of clanging guitars and soar- 
ing harmonies. By the time the chorus 
kicks in, a plethora of quirky keyboard 
effects and hard -edged beats have taken 
over -only to be reduced to occasional, 
tempo- shifting string flourishes. Com- 
plex yet contagious, "Crumbs" will 
affirm Brooke as an artist of immeasur- 
able relevance and reach. 

* COWARD Wish 14:061 

PRODUCERS: Jerry Finn, Coward 

WRITERS: Sheppard, J. Sykes 

PUBLISHER: Drawoc, ASCAP 

Elektra 9900 (CD promo) 

With its swelling undercurrent of 
orchestral strings and a prominent line 
of electric guitar strumming, "Wish" 
begs for multi- format attention. Lead 
vocalist Sheppard completes the picture 
with the kind of forlorn Romeo 
demeanor that teen idols are made of. 
"Wish" carefully straddles a stylistic 
line between assertive, Bush -styled 
alterna- grunge and pop /rock à la Cheap 
Trick. It's an appetizing hybrid that 
leaves the listeners hankering for a 
taste of this band's eponymous disc. 

R A P 

CAPONE- N- NOREAGA Closer no timing listed) 

PRODUCER: not listed 

WRITER: not listed 

PUBLISHER: not listed 

REMIXER: Sam Sneed 

Penalty 0213 (cassette single) 

Look for "Closer" to accelerate the 
already formidable moment Capone -N- 
Noreaga is enjoying. As on previous 
efforts, the rhymes here flow with equal 
parts of authority and imagination. Pop 
juice is provided by a chorus underlined 
by suave male singing. An instant hip - 
hop hit that deserves a chance at top 40 
radio. For a better view of the act's star 
power, check out the videoclip directed 
by Diane Martel being aired on BET 
and the Box. 

SINGLES 
PICKS ( P.): New releases with the greatest chart potential. CRITICS CHOICE (* ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musica merit. NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and /or retail in the U.S. are eligible for review. Send 

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.) 
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Reviews & Previews 

GENERAL 
MEI DIA 
EDITED BY EILEEN FITZPATRICK 

HOME VIDEO 
BY CATHERINE APPLEFELD OLSON 

THE VEGETARIAN ADVANTAGE 
Total Life Creations 
20 minutes, $29.95 
Informative, albeit one -sided, this 
video provides a no- frills introduction 
for those considering taking the vege- 
tarian route. Although it is clear from 
the title what the conclusion is, the 
program sets out to answer the ques- 
tion of whether man was meant to eat 
meat, plants, or both. The tape begins 
with a review of the teeth and diges- 
tive systems of carnivores and herbi- 
vores to explain that the human sys- 
tem more closely resembles those of 
vegetable eaters. Among the other 
topics discussed are the benefits of 
plant forms in protecting humans from 
chronic disease, the protein debate 
(how much is enough), and finally 
some pointers about how to maintain 
either a lacto -ovo vegetarian or a more 
strict vegan diet. Contact: 800 -283- 
6040. 

YOGACIZE 
Magnum Pictures/Tapeworm Distributors 
50 minutes, $19.99 
Don't confuse this tape with a straight- 
forward fitness program that 
embraces the popular practice of yoga. 
Instead, this documentary -style video 
cuts through the mysticism surround- 
ing yoga and puts the microscope on 
how the ancient practice can reduce 
stress and lead to a healthier lifestyle. 
Fast -moving and engaging, the tape 
has the camera cutting from busy 
street scenes in Chicago to a doctor's 
office and a quiet room, where one of 
the narrators demonstrates sundry 
yoga postures and breathing tech- 
niques that can help alleviate tension 
in a given situation. The idea here is to 
enable viewers to incorporate yoga 
into their everyday lives, rather than 
restrict the routine to a set time and 
place that may not always be conve- 
nient. Unusual in its approach and 
scope, the tape will appeal to those 
who like to wander off the beaten path. 
Contact: 800 -367 -8437. 

DR. CHRISTMAS: THE COMPLETE CHRIST- 

MAS TREE 
Dr. Christmas 

71 minutes, $14.95 
There's no blue Christmas in sight for 
those who take the time to view this 
helpful, extremely detailed how -to 
before cranking up the carols and 
beginning the task of tree -trimming. A 
pair of holiday designers, who have 
decked the halls for Bob Hope, Carrie 
Fisher, Andy Garcia, and other Holly- 
wood -ites, share their best ideas about 
how to turn a regular space into a 
Christmas shrine. Their advice 
includes deciding about tree selection 
(either natural or artificial), the proper 
placement of a tree in a room, lighting 
choices, and ideas for ornaments and 
decorations guaranteed to achieve any 
mood. The cheery hosts also discuss 
safety concerns, storage ideas, and 
ways to trim something else that often 
falls by the wayside during the holi- 
days -cost. Contact: 310- 854 -0886. 

JANIS JOPLIN SLEPT HERE 
Video Music Inc. 

120 minutes, $19.95 
This down -home documentary from 
Tara Veneruso probes the fabric of 
Austin, Texas' rich musical heritage, 
using pseudo- native daughter Janis 
Joplin as the common thread. A winner 
at the Houston International Film Fes- 

tival, the documentary covers the 
city's musical evolution from the '60s 
through mid -'90s, focusing on local 
Austin artists, club owners, and busi- 
ness people. A series of casual inter- 
views weaves a tale of artistry, mythos, 
and folklore around the sundry places 
where Joplin lived and played music 
during her time in Austin in the early 
'60s and sheds light on the contempo- 
rary artists who have carved out their 
own music there. Contact: 610 -666- 
6080. 

GAMEBRAIN: THE OFFICIAL PLAYSTATION 
STRATEGY GUIDE 
MTV Home Video /SMV 

90 minutes, $12.98 
Talk about multimedia! Sony keeps it 
in the family with the first video guide 
for people looking for tips on how to 
get the most out of their Sony PlaySta- 
tion games. Tim Beggy, of MTV "Road 
Rules" fame, takes a detour into high - 
technology space to unlock the secrets 
of some of the newest PlayStation 
games, such as "Final Fantasy VII," 
"NFL Gameday '98," and "Treasures 
Of The Deep." Loaded with screen 
shots, the program's fast -paced narra- 
tive belies secret rooms, well- disguised 
detours, and powers and weapons that 
await discovery by the initiated. The 
tape also features a profile of "Tomb 
Raider" Lara Croft and offers a sneak 
peek at Parappa the Rapper. The tape 
is a clever marketing move for Sony. 
Not only is the company hoping to 
rake in video sales, but the video itself 
is primed to send game fans racing to 
retail stores just in time for holiday 
gift shopping. 

BIOGRAPHY: MOTHER TERESA 
A &E Home Video 

50 minutes, $19.95 
Many casual observers might think 
Mother Teresa's greatest accomplish- 
ment was having her photo snapped in 
the company of Princess Diana. The 
photo has been printed numerous times 
since Mother Teresa's death at age 87, 
just days after the Princess' death in 
Paris. This program, though, rushed to 
retail in conjunction with the BBC, 
gives the spiritual leader her due. This 
story of the remarkable woman who 
dedicated her life to comforting the 
dying, the poor, and the outcast is told 
through the words of those who knew 
her well and admirers who praise her 
capacity for caring and charisma - 
traits that won the hearts of leaders 
around the world. A &E is donating a 
portion of proceeds to Mother Teresa's 
Missionaries of Charity. 

KIAEROBICS 
Whatever Productions Inc. 

Approximately 85 minutes, $29.95 
These three short tapes packaged in a 
boxed set were created to help women 
(and men) prepare to defend them- 
selves against an unsuspected physical 
attack. KIAerobics -which stands for 
karate integrated aerobics -combines 
targeted martial arts movements with 
the agility of aerobics. The tapes take 
viewers through an introduction to the 
concept, a low- impact aerobics seg- 
ment, and a high- impact class. They 
provide not only some useful ammuni- 
tion but a pretty good workout, to 
boot. The goal of the training is to 
temporarily disable an attacker long 

enough to get away and to keep poten- 
tial victims limber enough so that the 
moves become second nature, to pre- 
vent panic situations. The end game 
here is not to leave viewers feeling 
invincible but to equip them with tech- 
niques that can help in a variety of 
harmful situations. Contact: 800 -779- 
4282. 

ENTER * A C T I V E 
BY DOUG REECE 

Final Fantasy VII 
Sony /Squaresoft 
Sony PlayStation 
Unless you have a few hours to spare, 
don't even bother plugging in. So 
engrossing and epic is this three -disc 
role -playing game -the first of its kind 
for the PlayStation -that players won't 
want to put down their controllers. Act- 
ing as the game's main character Cloud 
Strife (you can also customize the 
name), players launch into a wonderful- 
ly designed world inhabited by an 
eccentric cast of allies and enemies, 
though it's not always easy to tell who's 
who. In fact, the twists and turns of 
Cloud's journey provide one of the most 
dynamic game plots we've experienced. 
Enjoy the trip, but be sure to pack your 
memory card. There's far too much to 
see to keep retracing your steps. 

Music Newswire 
www.musicnewswire.com 

Forget surfing through dozens of 
World Wide Web sites trying to find 
that important music news story. Music 
Newswire (www.musicnewswire.com) 
offers more music news than you'll 

Rodgers and Hammerstein's "Cinderella" 
Starring Whitney Houston, Brandy, 
Whoopi Goldberg, Jason Alexander, 
Bernadette Peters, and Paolo Montal- 
ban. 
The Wonderful World Of Disney 
Nov. 2, 7 -9 p.m. ABC 

Featuring an all -star cast and a 
cheery contemporary look and 
sound, this third remake of the 
40- year -old Rodgers and Ham- 
merstein classic is sure to please. 

Teen sensation Brandy stars in 
the title role, and in spite of her 
pop roots, she slips into the 
Rodgers and Hammerstein Broad- 
way -like score as easily as Cin- 
derella fits into the glass slipper. 

Her innocent and playful rendi- 
tion of "In My Own Little Corner" 
captures the hope and dreams of 
the song. Starring in the WB net- 
work sitcom "Moesha," Brandy is 
no stranger to the acting world 
and is able to get into character 
more than your average pop star. 

But the real driving force 
behind this new version is Whit- 
ney Houston, who plays the Fairy 
Godmother and is also one of the 
show's executive producers. 

Other executive producers are 
Debra Martin Chase (Houston's 
production partner); Craig Zadan; 
Neal Meron, who co- produced the 
television version of "Gypsy" with 
Bette Midler; and David Gins- 
berg. 

Originally Zadan and Meron 
had wanted to cast Houston in the 
title role, but wisely the multi - 
Grammy winner thought a 
younger singer /actress should 
handle the part. 

Clearly, though, Houston is hav- 
ing a good time playing here, and 
when a stunned Cinderella first 
meets her, Houston smirks, "What 
were you expecting, some old 
woman with gray hair ?" 

In the uplifting duet "Impossi- 
ble" with Brandy, Houston is care- 
ful not to overshadow her young 
co -star but still manages to belt 
out a rousing rendition. 

Brandy and Houston also have a 
touching mother /daughter rela- 
tionship. It's clear that Brandy, as 
well as her character, looked to 
Houston for guidance. 

There isn't a weak link in the 
supporting cast, with Peters turn- 
ing in a particularly evil perfor- 
mance as the wicked stepmother. 

Peters also gets to show off her 
Broadway voice with "Falling In 
Love With Love," one of three 

Brandy as Cinderella and her Fairy 
Godmother, Whitney Houston. 

songs from other Rodgers shows 
included in this version. The song 
was written by Rodgers with 
lyrics by Lorenz Hart. 

Other added songs include 
Rodgers' "The Sweetest Sounds," 
a charming duet by Cinderella 
and the young prince, played by 
Paolo Montalban. The closer, 
Rodgers and Hammerstein's 
"There's Music In You," is sung by 
Houston. 

Jason Alexander, as the Prince's 
valet, Lionel, provides comic 
relief, and Victor Garber and 
Whoopi Goldberg turn in fine per- 
formances as the King and Queen 
Constantina. 

Veanne Cox and Natalie Des - 
selle also lend the right amount of 
sibling rivalry as the dopey and 
unattractive stepsisters. Their 
best scene comes when they hide 
in bushes and ridicule Cinderella 
as she flirts with the Prince at the 
ball in the song "Stepsisters 
Lament." 

With its elaborate sets and 
staging there is no mistaking that 
this is a Disney production, but 
the producers were kind enough 
to include only two full -blown 
production numbers. 

Although this remake is certain 
to draw comparisons with the 
original 1957 television produc- 
tion with Julie Andrews and the 
1965 version with Lesley Ann 
Warren, Disney remains true to 
the material. The excellent cast 
also gives new life to the beauti- 
ful score, which is equal to its 
predecessors. 

EILEEN FITZPATRICK 

ever need and does so in a refreshingly 
clear and concise fashion. It accom- 
plishes this daunting task by automati- 
cally collecting news stories from near- 
ly 50 online music magazines and label 
and industry sites and presenting them 
in three general categories (industry, 
label, and general news). Mischief New 
Media, the site's creator, made a wise 
choice in sacrificing slick, high -band- 
width graphics for quick and easy -to- 
load content, presenting a time -saving 
solution to surfing through heavy 
image -laden sites. A navigation bar is 
handy for searching Music Newswire 
for specific stories, and all of the day's 
top stories are presented on the home 
page. Constantly updated, Music 
Newswire is a great one -stop daily 
resource for music news. 

AUDIO BOOKS 
BY TRUDI MILLER ROSENBLUM 

THE ROYALS 

By Kitty Kelley 
Read by the author 
Simon & Schuster Audio 

4 hours (abridged), $22 
ISBN 0- 671. 57898 -7 

Royal- watchers eager for the dirt on 
the Windsors won't be disappointed in 
Kelley's latest iconoclastic biography. 
From Prince Philip's promiscuity and 
bisexuality to Princess Margaret's 
racism and anti -Semitism, all the scan- 
dals are here. Much of the audio deals 
with Charles and Diana, and despite 
the fact that most of the information 
has been covered elsewhere, Kelley 
goes into it in greater detail and pro- 
vides lots of supposed quotes from the 
principals. Kelley reads in a clear, 
straightforward voice, which works 
well for nonfiction. She doesn't take 
sides, and she makes all the partici- 
pants look selfish yet somewhat sympa- 
thetic because of the restrictive royal 
environment. Although the book was 
written before Diana's death, Kelley 
presciently talks about the paparazzi 
and, specifically, how the once -polite 
and respectful photographers became 
intrusive "hooligans" after Di lost her 
royal title. This is a colorful, real -life 
soap opera that will keep listeners riv- 
eted. 

WORLD TALES 

By Randy Armstrong and Genevieve Aichele 
Read by the authors 
UMP Records (800- 541 -9904) 
45 minutes, $14.99 for CD, $9.98 for cassette 
No ISBN available 
Performing artists Armstrong and 
Aichele present five folk tales from 
around the world, interspersed with 
their own original music. The music is 
inspired by the country of origin of the 
stories and is played on authentic 
instruments like the mbira, the djembe 
drum, the sitar, and the tabla. Stories 
include Ecuador's "The Magic Lake," 
about a courageous young girl who 
saves a dying prince by traveling to the 
end of the world to obtain water from a 
magic lake to cure him; southern 
Africa's "Mzizi's Great Adventure," 
which shows what happens to a mis- 
chievous young boy who ignores warn- 
ings to stay out of the forest; India's 
"The Elephant And The Ant," which 
teaches that being small does not nec- 
essarily mean being weak or helpless; 
and western Africa's "Anansi The Spi- 
der," a comical tale about a spider 
whose pride leads him, through a com- 
plicated set of circumstances, to losing 
his hair. Also included is "The First 
Flute," a lyrical tale of the Lakota 
tribe of North America. The music 
works well with the storytelling, and 
the artists' expressive delivery make 
this a fine, artistic piece. However, the 
title is likely to suffer from mixed mar- 
keting. The target audience is the fami- 
ly, but the dark and serious cover 
design isn't likely to attract kids. 

HOME VIDEO: All new titles released at sell- through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER *ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los 

Angeles, CA 90036 BOOKS: Send review copies to Eileen Fitzpatrick, Billboard, 5055 Wilshire Blvd., Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218 
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Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 

decision makers across the country and around the 

world by telling them about your product or service 

in the industry's leading news magazine. 

Display Classified Ad Rates 
Services & Resources 

MUSIC INDUSTRY HELP WANTED: $170 per col. inch /per week 

RADIO HELP WANTED: $95 per col. inch /per week 

MINIMUM RUN: Services & Resources 4 weeks, $170 per inch /per week 

BOX REPLY SERVICE: $30 per insertion 

Classified ads are commisionable when an agency represents an outside client 

CALL: JEFF SERRETTE 212 -536 -5174 

Bilboard Classified, 1515 Broadway, Ny, Ny 10036 

CALL TOLL FREE: 1- 800 -223 -7524 

FAX YOUR AD 212- 536 -8864 or 

e-mail: jserrette @billboard.com 

DEADLINE: FRIDAY AT 3:30 PM EASTERN 
All Major Credit Cards Accepted 

SERVICES 

SO YOU'RE READY 

TO MANUFACTURE, 

BUT YOU'RE 

CONFUSED... 

WHO DO YOU TRUST 

YOUR RELEASE TO 

Feel Safe in Entrusting 
your CD, Cassette, or 
Record Manufacturing 
to TRUTONE INC. 

Trutone has been in business since 11/4. 

Trutone operates a 16,000 square isot 

state -of- the -art facility. 

Trutone has never had a single complaint 

filed against them with the Bet er 

Business Bureau. 

Trutone has mastered 100,000's of reles 

for major & independent labels coven 

all music genres. 

Trutone's customer service can't be beat. 

Trutones quality can't be beat. 

Trutone's prices can't he beat. 

Experience the Trutone Differerce. 

TRUTONE INC. w,ao.,ora,. 
310 Hudson Street, Hackensack New Jersey 07601 
Toll Free: 1- 888- TRUTOVE (878 -8663) 

CD a CASSETTE 
MANUFACTURING 

FEATURING THE SotronVBT'S 
FERST Er ONLY DIGRAL Bw CAs3FnE SYSTEM 

Cr LARGEST REAL Tw1E CASETTE FAa rrl 
Blank Cassettes Printing Graphic Design 
One -Off CD -Rs Digital A :staring 0 Editing 

PACKAGES AVAILABLE/ 
CALL FOR FREE CATALOGI 

CRYSTAL CLEAR SOUND 

1.800.880.0013 

GUARANTEED BEST 
PRICES!! 

DSji 
YOUR #1 MUSIC SOURCE 
1000 CD PACKAGE PRICE $1,099.US 
Includes: 1000 CD's, 2 Page Graphics 
(4 +1), 4 Color Tray Card, Jewel Box 
and Shrink Wrap. (Shipping Extra) 

Quick Turn Around 

CALL (905) 671 -DISC 
Fax (905) 672 -2412 

RETAIL READY PACKAGE 
Customer Supplies: 1 630 or CDR 

Master, Composite Negatives & Colour 
Keys, CD Label Film Positive 
2410 Lucknow Dr. Unit #26, 

Mississauga, Ont., Carnada L5S 1V1 

Visa = & Mastercard so accepted. 

OLD STYLE RECORD JACKETS 

7" AND 12" 
Custom made from your printing 

UNITED FILM & 
PACKAGING 

(213) 222 -0797 FAX 222 -3588 

SERVICES 

Looking For Affordable );r: 
Cassettes and CDs? 
Why search the world over... 
when you can get them here? 
We offer top quality cassette and 
CD packages which can be customized 
to fit your individual needs. 

Audio Cassette... CD Audio... 1 

CD Rom... Mastering... Digital Editing 
Graphic Layout... Film Output... 
Printing... you'll find it all here!!! 

Call Today for your 
,`EP ater ç FREE catalog... 

TA SAS Industries, Inc. 

1- 800 -955 -7271 
New York Sales Office: 1- 800 -727 -7181 

I N D UM R I E S NAIRA DELIVERY AND SATISFACTION GUARANTEED 
Manufacturing Facility Centrally Located In St. Louis, MO 

( 

300 
co PACKAGE: $975 

INCLUDES: 

ORIGINATION I -COLOR 1 -PAGE BOOKLET 

AND TRAY CARD' 1 -(OLOR CD LABEL' 

JEWEL BOX B. SHRINK WRAP QUICK TURNAROUND 

' from your print -ready film an Rainbo's specs) 

IN -HOUSE CD, VINYL & CASSETTE REPLICATING & PACKAGING 

e0 
CD CKAGE: 

$1699 
PA 

reorder: SI525 J 

INCLUDES: 

ORIGINATION 4 -PAGE BOOKLET with 4 -COLOR (OVER, 

1 -COLOR BACK and 4 -COLOR TRAY CARD 

CD LABEL FILM 8 2 -COLOR LABEL IMPRINTING 

JEWEL BOX & SHRINK WRAP OUI(K TURNAROUND 

' from your print-ready film fin Rainbo's speo) i ASK FOR OUR FREE BROCHURE! 

pa on the roo 

Rainbo Records and Cassettes 
1738 Berkele Street, Santa Monica, CA 90404 (310) 829 -3416 fax (310) 828 -8165 new ramborec-mm 

We Anticipate Your Every Need 

CD REPLICATION 
Cassette Duplication 

Graphic Design & Printing 
Digital Editing & Mastering 

1- 800 -527 -9225 
(716) 691 -7631 Fax (716) 691 -7732 

COMPACT DISCS 754 EACH 
IT'S A BETTER DEAL! 

"ADD IT UPI' 
1,000 CDs 750.00 
1,000 Jewl/Wrap 300.00 
1,000 2 -Pg Book/Tray 240.00 

s 1,290.00 
From your CD -Ready Master & 

Print-Ready Film 

Complete CD & Cassette Packages! 

CALL FOR QUOTE 
Digital Mastering Systems Digital Audio Duplication Computer Graphics 

NATIONAL TA P TDISC 
1- 800 -874 -4174 

1,10-48th Avenue North Nashville, TN 37209 

Watch out for: 
ZYX DJ Information 

via Internet ZYX° 
http: / /www.zyx.de 

CUSTOM COMPACT DISCS 
Affordable single copy CDs, starting at $20. 

$5.00 OFF WITH THIS AD 

46 PRODUCTIONS 
42W557 Hawk Circle, St. Charles, 111. 60175 
Tel (800) 850 -5423 Fax (800) 203 -1725 

Contact Us On The Internet at info( 46p.com 
Visit our Web Page at http: //www.46p.com 

SERVICES 

COMPACT 411SHOR DISCS 

1000 FOR .98 EACH 

ASSEMBLED IN JEWEL CASE, SHRINKWRAPPED. 

YOU SUPPLY PRINT. LAEEL FILM, MASTER. 

CUSTOM SERVICE 

1015 W. Isabel Street 
Burbank, CA 91506 

(800) 423 -2936 
FAX (818) 569 -3718 

SERVICES 

Compact Disc Pressing 
CD Audio 6 CD ROM 

Pre- Mastering /Short-Run 
Cassette Dup ication 

Vinyl Pressing 
Design /Film/Printing 

WE may be the experts, 
but when it comes to 

your project, your the boss) 

L2MaxDisk 
Free catalogue/custom quote! 

`I 800 681 0708) 

I l!TI Il lL Ì á_%t 

TO"-AL CD, 
CD-ROY, E-CD, 

& CASSETTE PRC DUCTION 

212-252-9300 
www.digitalforze.com 
Feel the "Power of Excellence" 

call for POWER P11Y the 
DIGITAL FORCE Sampler & 

Studio Reference Disc 

149 MADISON AVENUE NY, NY 10016 

EuropaDisk 

IN-HOUSE FACILITIES: 

Compact Disc Replication 

CD Glass Mastering 

:' & 12" Vinyl Records 

Cassette Duplication 

Expert Premastering 

Graphics Design & Printing 

Flee Catalog or Quote: 800 455 -8555 
M rjor credit curds accepted 

75 Varici, Street. Neu York. NY Ill 13 

(2121226-4401 FAX 1212221 966 -C4 ̀ 6 

Billboard Advertising 
212- 536 -5174 

SERVICES 

FREE! 
GUIDE TO 

MASTER TAPE 
PREPARATION 
Find Out how tu piepaie 
your audio master for err or- 
free manufacturing. A must 
tor recording artists and 
studio engineers. 

l/atAe 
DISC MAKERS 

1-800-468-9353 http://www.discmakers.com 

COMPUTERS 

ANSlLH1qPQ Complete POS ; Inventory 
Control for ALL your record an. 

multimedia store needs! 
Available in Spanish too! 

1 -888-222-4POS Irnrr,) 

FAO: (919)677 -9194 
E -mail: POS @unidial.com 
http: / /www.idcsoft.com 

YOUNG SYSTEMS LIMITED 

(MUTE! SYSTEMS fO1 
THE MUSI( G VIDEO INDUSTRY 

7 7 O 4 4 9. O 3 3 8 
HORE TRAN 30 YEARS OE EXPERIENCE 

7 7 0 8 4 0 9 7 2 3 F A X 

RecordTrak 
Inventory Management 

For Record Stores 

800-942-3008 
Fax 203,269.3930 

Voice 203-265-3440 

INVESTORS 
WANTED 

INVESTOR 
WANTED 

Music Co. doing business in 50 
states seeks investment of $25K 
for expansion. 

(213) 427 -8617 
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PUBLICATIONS 

EVERY SONGWRITER SHOULD 
have a copy of the new industry manual 

"Songwriting Simplified" 
From: How to protect your material, Writing basics, 

and What the industry is looking for, 
To: How to sell your songs and the legal 

aspects of the business. 
For your copy: Send $14.95 + $3.00 shipping and handling to: 

CPI, 5353 Noble Ave., Van Nuys, CA. 91411 

FOR SALE 

Any Case $29.Q0 
ALBUMS, CD's & 45's CASES 

(800) 343 -1433 
Call Now 

ISLAND CASES 

(In NY) 

(516) 563 -0633 
Fax: (516) 563 -1390 

OPENING A NEW STORE 
NEED ADDITIONAL PRODUCT 

WIDE SELECTION PREVIOUSLY PLAYED CD'S, 

TAPES, ETC. - YOU PICK WHAT SELLS 

USEDCD Company, Inc. 
P.O. Box 31, Jericho, N.Y. 11753 

Tel. (516) 677 -6018, Fax (516) 677 -6007 
Email Info @ u se d o d. c o m 

RECORD COLLECTION 
FOR SALE: 

San Francisco DJ selling Aprox. 30,000 
records, 20 yrs. of Dance Music. Hip - 
Hop, House, Top 40, R &B, Modem 
Rock, Reggae, Techno. Immaculate 
cond. Selling as complete set only. 

(415) 647-8258 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes & CD's 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Street - Dept. J 

Miami, Florida 33166 
PH: 305 -591 -2188 FAX: 305 -591 -7210 

DEALERS ONLY 

Psychedelic Heavy Metal Punk Jan Blues R88 

Campus Records if 
Wholesale Distributor of 

IMPORT lo 
"Deletions /Overstocks" 
874 Albany Shaker Road 

Latham, NY 12110 
EXPORT 

z° ll!t (518) 783.6698 
(518) 783-6753 FAX 

For a Inique Blend of Independent and co 
Major Label Closeouts and Overstocks 

IplsnDel M93 aeóósy aluol13a13 83ueg 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. For free 
catalog call (609) 890 -6000. 

Fax (609) 890 -0247 or write 
Scorpio Music, Inc. 

P.O.Box A Trenton, N.J. 08691 -0020 

WANTED TO BUY 

"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890 -6000 

80 

PROFESSIONAL SERVICES 

We're Here To Help! 
What's it take to make it in the music business? How do I sell my songs? 
How do I get them to the right people? 
What are A &R people really looking for? 
How do I get financing? 
Is this a good contract? 

Major or independent labels? 
How do I make a Demo? 
How do 1 protect my songs, 
Do I need an agent? A Lawyer? 

If you are looking for an answer to any of these or the myriad of other questions 
about success in the music business, you should call or send package to: 

MEDIA ENTERTAINMENT CONSULTANTS 
Artist Development, Project Creation 

Financing Consulting Service to the Music Industry 
5353 Noble Avenue, Van Nuys, Ca. 91411 

Phone (818) 986 -7431, Fax (818) 501 -5243 

BROWSER® DISPLAY SYSTEMS 

400 CD BOOKLETS in 2 SQ. FT.! 
actual CD's kept in jewel boxes behind the counter. 

gaga Full line of counter, wall and floor displays 
e nnu' 

rowsr® 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 

401 West Superior Chicago. IL 60610 

Phone: 312 -822/0822 Tolltree: 8l0- 822/4410 
ä3ÿm ,@ ;msz l` 

lés 

a!ga! 

MUSIC MERCHANDISE 

TOP 200 CD LISTENING STATION 
Major breakthrough in technology from 

Silicon Valley. Now your customers can 
listen to all tracks from 200 CD's or more. 
Increase sales and profits. Customers do 
buy more when they listen to CD's first!!! 

Play 200 CD's, only 2 Sq feet space HI quality 8 low cost 
10 CD's to 1000's CD's per station One button operation 
Grab CD Jewel box, Insert and play Listen to all tracks 
Voice prompt Instructions Simple CD upgrades 
Error free random CD shelf storage Eliminate CD theft 
Unique Inventory, purchase system TImeout control 

' Readout or printed CD order form Reduce labor costs 
Multiple color code stations can play all CD's In your store 

Call (408) 436 -8088 For Information & demonstration 

VOSTECH CORP. 2355.8 PARAGON DR SAN JOSE CA 95131 

THE D.J. AND MUSIC SOURCE SINCE 1975 

ROCK AND SOUL 
462 7th Ave., New York, N.Y. 10018 / (212) 695 -3953 / Fax (212) 564 -5358 

MUSIC DEPT,: D.J.'s HEAVEN - THE LARGEST SELECTION OF 12" VINYL L.P.'s, 
CD's and CASSETTES DISCOUNT PRICES! 
PRO D.J. DEPT.: MIXERS AMPS SAMPLERS TURNTABLES CARTRIDGES 

EO's DRUM MACHINES SPEAKERS CASES MULTI -TRACKS 
DUPLICATORS MICS HEADPHONES CLUB AND D.J. LIGHTING. 

MUSIC MERCHANDISE 

ZMACHARS, INC. 
MUSIC MERCHANDISE One stop distributor for 
posters, t- shirts, stickers, hats, keyrings, but- 
tons, incense, lights, jewelry, sunglasses, 
tapestries, and such more... We are a service 
based company with all of the latest merchan- 
dise available. Get it all with just one call... 
NO MINIMUM /SAME DAY SHIPPING, dealers only 

call forinfo:1- 800 -248 -2238 tax: 305-888-1924 
www.zmachars @aol.com 

STORE SUPPLIES 

DIVIDER CARDS 
BUY DIRECT FROM MANUFACTURER 

ALL SIZES AVAILABLE 

Dies & Die Cutting 
1 (800) 359 -5038 

755 Wythe Avenue, Brooklyn, NY 11211 

THE DISTRIBUTORS SUPPLIER 

STORE SUPPLIES 

NEW! 
MULTIMEDIA MERCHANDISERS 
Also complete line of display fixtures 

Factory Direct 
Wholesale 
Prices 
Same day 
Shipping 

PLASTIC WORKS 800.542.2302 

Reach for the STARS! 
Moving? Relocating? 

BE SURE TO READ THE ADS IN THE 
REAL ESTATE TO THE STARS 

CLASSIFIED SECTION EVERY WEEK 
IN BILLBOARD MAGAZINE. 

DJ SERVICES 

DJ's & COLLECTORS 
BROUHAHA MUSIC MARKETING 

2168 S. Atlantic Blvd. #260 
Montery Park, CA. 91754 

For CD Singles (special Irks, 
mixes, CD's, collectables etc) 

(213) 721 -4003 Fax (213) 728 -4373 
http://www.brouhahacd.com 

IF IT'S THE MOVERS AND SHAKERS 
OF THE MUSIC INDUSTRY 

YOU WANT TO REACH 
CALL BILLBOARD CLASSIFIED 

AT 21 2 -536 -51 74 

FIXTURES 

IMPACT UNITS 
Designed for impact display 
of more Titles than Browsers 
DVD's Videos CD's 

Jewelbox Nintendo 

FACTORY DIRECT PRICES 
DVD & Laser Displayers 
Modular Browsers 
Island Merchandisers 
Storage Cabinets 
Security Systems 
Custom Counters 
Category Signs 

JD Store Equipment 
1977.1997 

2 Year "Unconditional Guarantee" 
on all JD Products and Services. 
Free In -Store planning service 
Se Habla Espanól 
Ships from Baltimore or Los Angeles 

For a Free Color Catalog Call (800) 433 -3543 
or Fax Us at (310) 937 -2070 

CD STORAGE CABINETS 

Modular cabinets for infinite + k- + ++ 
capacity. Call 800 -387 -9790 CAN AM or visit us at www.can -am.ca 

HELP WANTED 

DIRECTOR OF PRODUCTION AND ACQUISITIONS 
We are a fast growing, Philadelphia -area company and the largest distributor of 
educational video products to schools and public libraries in the country. We've 
also produced over 200 original programs and have recently launched acquisitions 
and TV production divisions, both of which will cross over into consumer markets. 
This is an outstanding opportunity for an experienced individual to run these two 
new areas. Applicant should be highly familiar with children's documentary and /or 
educational video/TV production as well as licensing & acquisitions. Individual 
would review programs submitted and proactively solicit programs for licensing or 
acquisition. Individual would also develop new series, oversee 3rd party produc- 
tions and adapt existing productions for new media channels and international 
markets. Reports to President & CEO. Competitive salary, med /dental & 401 (k). 
Send resume w /salary requirements to: 

Schlessinger Media 
A Division of 

LIBRARYVIDEO COMPANY. 
OUTSTANDING EDUCATIONAL MEDIA AT BUDGET -FRIENDLY PRICES SINCE 1985 

P.O. Box 580, Dept. P&A -BB 
Wynnewood, PA. 19096 

EXPERIENCED RECORD PROMOTIONS/ 

ARTIST DEVELOPMENT EXPERT WANTED 

Salary from start to housing option. Part- 
nership interest in well financed San 
Francisco record label "Marvelous Show 
Productions ". Mission is to break modern 
rock band and established label. 

Fax salary requirements and resume. 
(650) 401 -6779 

BOOKKEEPER 
WANTED 

10 YEARS EXPERIENCE, FOR 
INDEPENDENT RECORD LABEL 

IN HOLLYWOOD. 

FAX - (213) 650 -1016 
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HELP WANTED 

VIRGIN 
MEGASTORE 

NOW HIRING 
STORE MANAGER 

For the New York area 
See our ad on page 1 7 

MARKETING/SALES PROFESSIONALS WANTED 
Simitar Entertainment, a leading distributor of music, video and multi -media consumer enter- 
tainment product including high profile new releases and extensive catalog, seeks motivated, 
experienced marketing /sales professionals for three key positions: 

PRODUCT MANAGER /ASSOCIATED LABELS: 
Right candidate possesses extensive experience bringing music product to retail, including 
developing /managing budgets, understanding manufacturing, intensive knowledge of radio 
and retail promotion. Position will oversee all aspects of growing entertainment cos. affiliated 
labels. Proficiency in Spanish with experience in Latin music helpful, but will consider all 
qualified candidates. 

AUDIO MARKETING MANAGER: 
Detail- oriented promotion -minded seif- starter with experience implementing POP, radio pro- 
motions and merchandising for retail and wholesale environments. Create and execute 
marketing retail /consumer programs to assist sales sell -in of music product. 

MIDWEST REGIONAL SALES MANAGER -AUDIO: 
Experienced and motivated sales manager sought for exceptional growth organization to be 
based in cos. Minneapolis office and sell to Midwest and National accounts. Indepth knowl- 
edge of Midwest National retailers, distributors preferred for this exceptional territory. Rep will 
promote /sell a full array of high profile new releases, as well as substantial catalog, music 
titles. Fax: (612) 479 -7003 or mail. 

SIMITAR ENTERTAINMENT, INC. 
5555 Pioneer Creek Drive 

Maple Plain, Minn. 55359 -9003 
Attn: Human Resources 

ADVERTISING SPACE SALES 
Billboard Magazine, the music industry's leading newsmagazine, seeks an 
energetic, hard -working and articulate sales rep for our growing inside sales 
operation. You should be able to upsell on inbound sales and cold -calls to 
new prospects, and do what it takes to expand a very promising territory. 
Music industry experience is welcome but not essential, we want someone 
who can sell. 1 - 3 years sales experience preferred. Salary + commission + 

benefits. Fax your resume and salary history to: 

HAROLD ITZKOWITZ (212) 536 -8864 
Billboard is an equal opportunity employer 

NATIONAL SALES 
DIRECTOR 

New York metropolitan area inde- 
pendent record company with dan- 
ce /pop /jazz repertoire seeks ag- 
gressive, creative, self- starting 
Director of National Sales, capable 
of developing and implementing ef- 
fective sales and marketing cam- 
paigns. The successful candidate 
will have 3 -5 years of sales, market- 
ing, distribution and administrative 
experience and will have established 
connections in the retail community. 
Send resume with salary history to: 
Box 8412, Billboard Classified, 
1515 Broadway, New York, N.Y. 
10036. 

POSITION OPEN: 
Sky Productions, has a job offer for ten 
musicians to perform for entertainment at 
Resturants, night clubs, weddings and 
public dances. Musicians must sing and 
play Mexican tropical music. It will include 
playing drums, piano, saxophone, guitars 
and singing. $500.00 weekly per person 
for twelve hours each week, three nights 
a week. The nights will vary according to 
the itinerary. Three years experience play- 
ing and singing is required. They will 
perform as a group. Bookings cover 
Valley area of Texas. The job is temporary 
from December 1997 to November 1998. 
Contact Mrs. Carmen Alvarez at 
(956)843 -8750 or send resumes to 
2816 Tampico, Hidalgo, Tx. 78557. 

DYNAMIC SALES/ 
MARKETING PERSON 

Needed by new label with big -name pro- 
jects. Represent releases to record re- 
tailers and develop promotions. Act as 
liason with distributors. Special empha- 
sis on developing nontraditional sales. 
Handle administrative details of co -op 
and other advertising. Assist in devel- 
opment of marketing campaigns. We're 
looking for an energetic, highly or- 
ganized, creative self- starter to become 
part of a small team with big ideas. Posi- 
tion reports to label head. 
Send resume to: Box 8406, Billboard 
Classified, 1515 Broadway, New 
York, N.Y. 10036. 

INDEPENDENT MUSIC PUBLISHER 
Seeks self- starter for Copyright Ad- 
ministrator position. Successful 
person will be able to work indepen- 
dently and be comfortable with music 
copyrights and mechanical licensing 
for a growing cataloge. Additionally, 
computer skills to include Word, WP, 
Right Track, Lotus 1 -2 -3 and /or Quat- 
tro Pro. Must have a minimum of two 
(2) years experience in music pub- 
lishing enviomment. Fax resume and 
salary requirements to: 
H.R. Department, (212) 777 -7604 Attn: CA 

Billboard Advertising 
212- 536 -5174 

Update 
CALENDAR 

OCTOBER 
Oct. 24 -25, Fourth Annual Regional Country 

Radio Seminar, Radisson Hotel, Sacramento, Calif. 

615 -327 -4487. 

Oct. 24 -26, Songwriters Expo 20, sponsored by 

the National Academy of Songwriters, Burbank Air- 

port Hilton and Convention Center, Burbank, Calif. 

213 -463 -7178,800- 826 -7287. 

Oct. 25, Fourth Annual Principal Health Care 

Jazz On The Run 5K Run, sponsored by WJCT Jack- 

sonville, Fla., Metropolitan Park, Jacksonville. 904- 

739 -1917. 

Oct. 25, From The Ground Up Music Confer- 
ence, sponsored by Hypnotize Music Group and Baby 

Bruner Music, Pennsylvania Convention Center, 

Philadelphia. 215 -271 -7175. 

Oct. 25, Business Of Music Workshop: How To 

Make It And Keep It, Douglas Park Cultural and 

Community Center, Chicago. 312 -987 -4469. 

Oct. 25, Rock On: Music Publishing/Music Pro - 
duction, sponsored by WBAI New York. 718 -693- 
1280. 

Oct. 27, The Museum Of Television And Radio's 
Third Annual Radio Festival, New York. 212 -621- 

6735. 

Oct. 27, Records, Technology, & Consumers, 

sponsored by Los Angeles Music Network, Hotel Sof- 

itel, Los Angeles. 818 -769 -6095. 

Oct. 28, Grammy Backstage ...Conversations 
With Music Professionals Symposium, Purdue Uni- 

versity, Fowler Hall, Lafayette. Ind. 310 -392 -3777. 

Oct. 29, City Of Hope Spirit Award Ceremony, 

honoring Antonio "L.A." Reid and Kenneth "Babyface" 

Edmonds, Century City Plaza Hotel back lot, Century 

City, Calif. 213 -892 -7268. 

Oct. 29 -Nov. 2, Black Entertainment & Sports 
Lawyers Assn.'s 17th Annual Conference, Rio Del 

Mar Resorts Center, San Juan, Puerto Rico. 301 -333- 
0003. 

Oct. 31, Music Industry Trusts' Dinner, 
Grosvenor House Hotel, London. 44- 171 -287 -4422. 

Oct. 31, Grammy Backstage ... Conversations 
With Music Professionals Symposium, University 

of Arizona Crowder Hall, Tucson, Ariz. 310 -392 -3777. 

NOVEMBER 
Nov. 3, The Nordoff -Robbins Music Therapy 

Foundation's 10th Annual Silver Clef Award Din- 

ner And Auction Honoring Aerosmith, Roseland, 

N.Y 212 -707 -2818. 

Nov. 5, National Academy Of Recording Arts And 

Sciences Fall Symposium Series, "Raising Your Pro- 

file," A &M Chaplin Soundstage, Los Angeles. 310- 

392 -3777. 

Nov. 5 -8,'91 JazzTimes Convention: The Inter- 
national Business Of Jazz, ITT Sheraton Meadow- 

lands, N.J. 800 -866 -7664, extension 10; 301 -588- 

4114, extension 10. 

Nov. 6, MTV Europe Music Awards, Ahoy Stadi- 

um, Rotterdam, Holland. 44- 171- 284 -7777. 

Nov. 7 -9, Air Jamaica Jazz & Blues Festival, 
Rose Hall Great House, Montego Bay, Jamaica. 888- 

622 -1658. 

Nov. 12, The Neil Bogart Memorial Fund's 1997 

Children's Award Dinner, "Tune In With David Foster," 

Barker Hangar, Santa Monica, Calif. 310 -247 -2980. 

Nov. 20 -22, Billboard Music Video Conference 

And Awards, Beverly Hilton, Beverly Hills, Calif. 212- 

536 -5002. 

DECEMBER 
Dec. 8. Billboard Music Awards, MGM Grand 

Garden Arena, Las Vegas. 212 -536 -5173. 

LIFELINES 

BIRTHS 
Girl, Amber Nicole, to Barbara and 
James Plocica, Oct. 14 in Brooklyn, 
N.Y. Father is in charge of mail -room 
operations at Relativity Records/RED 
Distribution. 

MARRIAGES 
Kimberly Nelson to Jeff Viducich, 
Oct. 18 in Sacramento, Calif. Groom is 
media coordinator, advertising, at 
Tower Records. 

Kumiko Baba to Kazumi Matsuku- 
ma, Oct. 22 in Fukuoka, Japan. Bride 
is assistant to the pop buyer at Tower 
Records. Groom is pop buyer at Tower 
Records. 

DEATHS 
Al Collins, 78, of cancer, Sept. 30, in 
Mill Valley, Calif. A jazz DJ, Collins 
was the host of a weekly Saturday - 
night show on KCSM San Mateo, 
Calif., at the College of San Mateo. 
Known for his wild imagination and 
Purple Grotto studio, Collins came 
into fame in the 1950s as a DJ at 

HELP WANTED 

INTERNET and ARTIST/ 
LABEL RELATIONS 

Exciting, publicly traded Internet music 
company looking for an individual with 
experience working with labels and art- 
ists as well as New Media. Candidate 
should be fully conversant with internet 
technologies. You must be a highly 
motivated self- starter. Salary open plus 
stock options. Fax resumes to (212) 
246 -1007 or email to: 

datallnx @aol -com 

USE THE CREATIVITY AT HAND! 
We know from experience that our adver- 
tisers get better response from our reacers 
when they send their own artwork. A cre- 
ative ad stands off the page and sets 
noticed. When placing an ad, send it cam- 
era ready! 

TALENT 

WANTED: BASS PLAYER 
Major label signed act urgently seeks 
bassist age 18 -24. Melodic rock with 
technology. Send pics, tapes etc. To: 

BASS 
Box 5110 

11684 Ventura Blvd. 
Studio City, CA. 91604 

PUBLISHING 

PUBLISHING WANTED 
Independent Music Publishing Co., 
seeks to acquire additional copyright 
interests up to $1 MM. Confidentiality 
assured. 

Box 8413, Billboard Classified, 
1515 Broadway, New York, N.Y. 10036. 

STORE FOR SALE 

MUSIC STORE FOR SALE 
In world renown South Beach's hottest street. 

3200 sq.ft. space, below market value, four year lease. 
Extensive and constantly expanding customer base. 
For further information feel free to contact us at 

your convenience. 
Tel. (305) 223 -8012 

WNEW New York. Looking around 
the violet -painted studio, Collins told 
his listeners about a glowing grotto 
with stalactites and mushrooms, hence 
the Purple Grotto. He continued to 
add imaginary characters to his grot- 
to, including Harrison the Tasmanian 
owl. In 1960, Collins moved to KSFO 
San Francisco. He also did stints at 
Bay Area stations KGO, KMPX, 
KTIM, KZST, and KAPX. He hosted 
"The Tonight Show" when Steve Allen 
quit and authored "Grimm's Fairy 
Tales For Kids" and other jazzy beat- 
nik nursery rhymes. Collins is sur- 
vived by his wife, singer Patti; and 
children Bruce, Brad, Crissy, Ginger 
Wolbers, Robbi Gregorich, Carl, and 
Teal. 

Brown Meggs, 66, of a brain hemor- 
rhage Oct. 8 at his home in San Fran- 
cisco. One of Capitol Records' top 
executives starting in the '60s and the 
man who picked up the recording 
option on the Beatles after they invad- 
ed the U.S., Meggs, whose son, Brook, 
reported the cause of death, was a 
lover of classical music with a famed 
iconoclastic wit. He nevertheless 
signed the Beatles, who recorded for 
Capitol's EMI parent in the U.K., in 
1963 after Capitol executives had ear- 
lier turned down the option to release 
the group's product in the U.S. The 
band, however, had initial success in 
the U.S. on independent labels. Meggs 
was then director of East Coast oper- 
ations for Capitol and would later 
serve as COO. Meggs left Capitol in 
1976 to write novels and make film 
documentaries, returning in 1984 to 
run Angel Records, Capitol's classical 
wing, where he expanded the label's 
catalog, including product from a deal 
he negotiated with the Russian label 
Melodiya and the creation of 
Seraphim, a budget label. During his 
Capitol /Angel career, he worked both 
in New York and Los Angeles. He left 
the company in 1990, when his wife, 
Nancy, was diagnosed with pancreatic 
cancer. She died that year. 

Glen Buxton, 49, of complications 
from pneumonia, Oct. 19 in Clarion, 
Iowa. Buxton was a founding member 
of rock group Alice Cooper, with bass 
player Dennis Dunaway and singer 
Alice Cooper. The three started the 
band in 1967 in Cortez High School in 
Phoenix. The lead guitarist for the 
group, Buxton co -wrote "School's 
Out," "Eighteen," and "Elected." He 
retired from the group in 1974. He is 
survived by his parents, Tom and 
.Jerry; brother Ken; and sister Janice. 
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RADIO PROMOTIONS NETWORKS SYNDICATION AIRWAVES MUSIC VIDEO VIDEO MONITOR 

Radio Seminar Explores Changing Face Of Formats 
MTV's Schuon Stresses Staying True 
To The Music In Keynote Address 

Phenomenon. Def Jam's LL Cool J electrified the stage at the fourth annual Bill- 

board /Airplay Monitor Radio Seminar & Awards, Oct. 16 -18 in Orlando, Fla. He's 
shown here at the label's awards show after -party, performing music from his 

new album, "Phenomenon." Doing double duty at the seminar, LL Cool J was 
also an awards presenter earlier in the evening. (Photo: Chuck Taylor) 

Fragmentation, 
Research The Focus 

At R &B Sessions 

ORLANDO, Fla. -The importance 
of balancing research with gut and 
the continuing fragmentation of 
R &B radio are two themes that . 
emerged during the R &B program- 
ming panels at the Billboard/Airplay 
Monitor Radio Seminar. 

At the R &B Programmers' Re- 
search Lab, Jerry Boulding of Amer- 
ican Urban Radio Networks, who is 
also a longtime consultant, stressed 
that research can't determine what 
records to play but only when records 
burn out; research can also pinpoint 
under -served musical or demo- 
graphic niches in the market. Many 
newly acquired stations often choose 
the R &B adult format because of its 
appeal to advertisers, but Boulding 
contends that it doesn't matter what 
demo the GM wants because the 
demo that drives the R &B format is 
primarily 18- to 29-year-old women: 
"You can't just eliminate rap. We 
must train our salespeople to sell the 
younger demos." 

He also noted that with the further 
fragmentation of R &B radio into 
niche formats, research will become 
increasingly necessary. 

Monica Starr of adult WMXD 
(Mix 92.3) Detroit pointed out that 
testing with younger demos can put 
a crimp in research results, as she 
found out while programming hip - 
hop WEJM Chicago. "They take less 
time to decide what they like, but 
then they're over it sooner" she said. 
"Older demos take longer to decide, 
but they stay with it longer." 

Warren Kurtzman of Coleman 
Research described the company's 
Music Forecasting service, which 

(Continued on page 88) 

ORLANDO, Fla.- Fragmentation of 
music formats has made it more impor- 
tant than ever for radio to champion 
the music it plays, according to MTV's 
Andy Schuon, keynote speaker at the 
Billboard /Airplay Monitor Radio Sem- 
inar & Awards here Oct. 16 -18. 

The event attracted 950 attendees, 
with 1,100 at the awards dinner, a 
record number on both accounts. 

Schuon, executive VP of program- 
ming for MTV opened the conference 
Oct. 17 with a rousing address pep- 
pered with anecdotes about his pre - 
MTV radio career. 

"We have to do our best job to make 

Modern Adult Here To Stay 
Panelists Discuss Top 40's Evolution 
ORLANDO, Fla. -The fledgling mod- 
em adult format may still be working out 
many of its issues, but most PDs involved 
believe the question of whether theirs is 
actually a format has been resolved. 

"The certificate from the American 
Format Foundation is in the mail," 
Jacobs Media consultant Dave Beasing 
told the audience at the Billboard /Air- 
play Monitor Radio Seminar. That panel, 
"Modern Times For Adult Radio," ended 
with WALC St. Louis PD Bob Davis sug- 
gesting that it was no longer modern 
ACs but mainstream AC stations that 
had a definition problem. 

Only WWMX (Mix 106.5) Baltimore 
PD Adam Goodman worried about being 
"suckered" into playing music that didn't 
work for hot AC. He also suggested that 
modern AC was a niche format and that 
few PDs would deliberately "strive to be 
No. 5." But WALC's Davis suggested 
modern adult radio was just "at the 
beginning of its [growth] curve." 

One issue that's still being worked out 
is artist image. PDs have to worry about 
who they can't play and who they can 
image around. In a world where artist 
images constantly change (Hootie & the 
Blowfish, for example), Beasing 
announced that one client had decided 
not to use artist names in its TV spot. 

With the realization that modern adult 
radio is here for a while comes a debate 
at labels on which department should 
promote it. Indie promoter Jerry Lembo 
never got a direct answer when he asked 
stations who they would like to work 
with, but at least one panelist suggested 
that modern AC be serviced with every- 
thing at the same time as modern rock. 

That doesn't mean that modern rock- 
ers won't fight for ownership. At their 
panel, WMRQ Hartford, Conn., PD Jay 
Beau Jones said modern rock "can't let 
modern adult [stations] take that music 
anymore." Later, WPLA Jacksonville, 

Fla., PD Jim Randall told his counter- 
parts to "take top 40 titles and beat the 
shit out of them before they do." 

But at the top 40 panel, the issue of 
when one could reasonably expect a call- 
out story on songs was a major topic. 
Consultant Bill Richards felt the ten- 
dency of PDs to move records on and off 
their stations every week due to fluctu- 
ating call -out results had gotten out of 
hand. WKTU New York PD Frankie 
Blue agreed, saying, "I think we should 
be more sensitive and hold on longer. We 
will not put something in call-out unless 
it gets 100 spins." 

WKTU's Blue and rival WHIZ (Z100) 
New York PD Tom Poleman were rela- 
tively sanguine about their "competing 
but co- owned" scenario. Not all PDs at 
the "Sleeping With The Enemy" panel 
on cohabitating rivals were as happy. 
WAKS Tampa, Fla., PD Mason Dixon 
noted that his rival- turned -owner Jacor 
had gone out of its way to ease his tran- 
sition, but KMEL 
San Francisco PD 
Michelle Santosu- 
osso, who shared 
the dais with arch 
rival Michael 
Martin of KYLD 
(Wild 94.9), called 
her situation "a 
gigantic sea -monkey experiment" that 
had gone better than expected but was 
still frustrating. 

Dixon, who shared the dais with 
WFLZ Tampa PD Jeff Kapugi, said that 
wars like the KYLD/KMEL battle made 
radio great but warned PDs that they 
probably wouldn't be tolerated in the new 
corporate atmosphere. 

This article was prepared by Sean 
Ross, with additional reporting from 
Susan Nunziata, Marc Schiffman, and 
Chuck Taylor 

[music] an important part of peoples' 
lives," said Schuon. "You have to risk 
more than your competitors think is 
wise. You should spend 80% of the 
hours in your day making your station 
unique. Be ready to fail. Be confident. 
Always lead, because following sucks." 

According to Schuon, the "passion 
play" is a big part 
of MTV's pro- 
gramming pro- 
cess. He cited 
Jamiroquai, Fiona 
Apple, Prodigy, 
and the Verve as 
examples of acts 
that the channel 
jumped on early. 
"We have to make 
choices, and we're not always right," he 
said. "We look at [Broadcast Data Sys- 
tems] and SoundScan, but we make all 
our choices based on gut instinct." 

Calling radio "a great boot camp for 
any creative job" because "you learn 
how to be creative without a lot of 
money," Schuon noted that there are 
key differences between radio and 
MTV How programming decisions are 
made is one of those disparities, he 
noted, adding that there are many 
more people involved in the music video 

SCHUON 

channel's programming choices. 
"At radio you're trying to get your 

programmer to listen to songs," he said. 
"At MTV we watch a little or all of each 
clip that is officially submitted to us each 
week. There are 15 people in the music 
department, and we discuss what's 
going to go on the air every week" 

Schuon noted that one criticism of 
MTV has been that its programming 
decisions seem to follow radio. But he 
stressed that the channel plays clips 
from a wide range of genres. "We've 
chosen to play a wide net. We're not 
conservative; we force diversity. Some 
say we follow radio, but if we play five 
titles a week from each genre we cover, 
that's 50 titles. We're just not 100% in 
any particular genre." 

He added that the channel is 80% 
current all the time. "We lead on things 
we think will be active and not on oth- 
ers. We wouldn't work if we couldn't 
have Madonna, Puff Daddy, Tool, and 
Marilyn Manson. We're more like a 
magazine" than a radio station. 

According to Schuon, the genres 
that seem to be working best for the 
station right now are hip -hop and 
R &B. "Pop and rock are slowing 
down," he said. 

SUSAN NUNZIATA 

Country Panel Mulls Label Buys 
Pros & Cons Of Selling Airtime Tackled 
ORLANDO, Fla.- Should labels buy 
full- fledged, above- the -board plays for 
their songs at radio? A discussion of that 
scenario took center stage at the Coun- 
try Format Focus Group session at the 
Billboard /Airplay Monitor Radio Semi- 
nar. Moderators Bob Moody of McVay 
Media and Rob Dalton of Epic 

Records dis- 
cussed the possi- 
bility of labels 
teaming up with 
retailers to buy 
time on stations to 
play new songs in 
their entirety. 

Positioned as a 
new -music program sponsored by, for 
example, a chain such as Wal -Mart or 
Blockbuster, labels might buy about 20 
three -minute blocks of time on stations 
in a week and position the featured song 
as, say, the "Wal -Mart pick hit of the 
week." With labels paying stations their 
average unit rate for that time, the song 
could replace a three -minute stop -set, 
thereby benefiting programmers as well. 

The full -length -commercial issue has 
been raised several times at various for- 
mats over the past two decades. Former 
R &B outlet KACE Los Angeles tried it 

in the mid -'80s. Top 40 KHYI (Y95) Dal- 
las announced a retail tie -in program 
similar to the one suggested here in the 
late '80s but scrapped its plans after neg- 
ative publicity. 

"What PD wouldn't rather play a song 
instead of three minutes of spots ?" asked 
Moody. In the ultimate extension of that 
scenario, he said, a station could end up 
playing 16 songs an hour -12 that are 
paid for and four selected by the PD. On 
the downside, he said, some GMs "will 
be so desperate for the bottom line that 
they will take your money [to play the 
song] and still play the same amount of 
spots." 

Label reps present, including Mer- 
cury's Larry Hughes, endorsed the idea 

(Continued on page 88) 

Reporting on the 1997 Bill- 
boa rd /Airpl ay Monitor Seminar 
was provided by Billboards Susan 
Nunziata and Chuck Taylor; Air- 
play Monitor editor Sean. Ross: and 
Monitor managing editors Janine 
Coveney (R &B). Phyllis Stark 
(Country), and Marc ScltiJf,nan 
(Rock). 
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WRCX Chicago Leads Billboard/Airplay Monitor Radio Awards 
(Continued from page 3) 
personality Sara Trexler. Global Satel- 
lite Networks' "Modern Rock Live" 
triumphed in the network syndicated 
program category. 

Country powerhouse KKBQ Houston 
was again the format's major -market 
station winner, while country PD hon- 
ors went to Larry Daniels from KNIX 
Phoenix, music director honors went to 
WUSN Chicago's Tricia Biondo, and the 
air personality nod went to Terry 
Dorsey of KSCS Dallas. KSCS also won 
for marketing director Tami Griffin. 

Medium -market country WSIX won 
station of the year and for local per- 
sonality Gerry House, while KASE 
Austin was chosen small- market sta- 
tion. Also in the small- market catego- 
ry, WIVK -FM Knoxville, Tenn., was 
the victor for PD Les Acree and music 
director Chris Huff. 

Also notable was Bob Kingsley, who 
took home his 11th consecutive trophy 
for country network syndicated pro- 
gram of the year for his "American 
Country Countdown" on ABC Radio 
Networks. 

In the R &B category, last year's five - 
trophy major -market winner KKBT 
Los Angeles was sliced down to only 
one award, for music director Mariama 
Snider, while WQHT (Hot 97) New 
York cleaned up with station, PD Steve 
Smith, and morning team Ed Lover, 
Doctor Dre, and Lisa G. For medium - 
market R &B, WPEG Charlotte, N.C., 
was voted station of the year, WDIA/ 
WHRK/KJMS Memphis' Bobby O'Jay 
won PD and personality with W.C. 

Brown and Bev Johnson, and WOWI 
Norfolk, Va.'s Heart Attack won music 
director. WBHJ Birmingham, Ala., won 
for small- market R &B station and for 
PD Mickey Johnson. Lenny Love 
Whiteside carried home the award for 

sweep, there was no consensus in the 
genre's medium -market categories: 
Station of the year was WEBN Cincin- 
nati; PD was Keith Hastings of WLZR 
Milwaukee; and music director was 
Sharon Schifmo of WHJY Providence, 

Linda Silver received the one major - 
market award that WPLJ didn't, while 
WTIC Hartford, Conn., was voted 
medium -market station. WKTI Mil- 
waukee won for PD Danny Clayton 
and music director Leonard Peace. 

Arista artist Gary Barlow belts out his first solo single "So Help Me Girl" at the seminar's awards show, left, while WHTZ 
New York's Jo Maeder hands off the first Alison Steele Lifetime Achievement Award to broadcast legend and awards show 
host Casey Kasem. (Photos: Tom Hurst) 

R &B marketing director for his work 
at KKDA -FM Dallas. 

The R &B network syndicated pro- 
gram winner was "The Countdown 
With Walt `Baby' Love" from Pre- 
miere Radio Networks. 

Unlike WRCX's mainstream rock 

R.I. KLBJ Austin won for small -mar- 
ket station and PD Jeff Carrol. For 
network syndicated program, the tro- 
phy went to "Rockline" from Global 
Satellite Network. 

In adult, WDBZ (the Buzz) New 
York (now WNSR) music director 

Rick Dees won the network syndicat- 
ed program nod for "Rick Dees Week- 
ly Top 40" from ABC Radio Net - 
works/CD Media. 

For the top 40 format, Dees picked 
up his second award of the evening for 
major- market air personality for 

KIIS -FM Los Angeles, while WFLZ 
Tampa, Fla., won medium -market sta- 
tion and for PD B.J. Harris and per- 
sonalities M.J. Kelly and Harris. 
KHFI Austin won as small -market top 
40 station, as well as for music direc- 
tor Fernando Ventura, while WBHT 
Wilkes -Barre, Pa., got kudos for PD 
and air personality Kid Kelly, now 
assistant PD at WHTZ. The syndicat- 
ed program winner for top 40 was 
"Casey's Top 40 With Casey Kasem," 
from Westwood One. 

Finally, WXRT Chicago repeated its 
1996 achievements by taking home all 
three awards in the triple -A category: 
station, PD Norm Winer, and music 
director Patty Martin. And, as usual, 
CBS Radio's Howard Stern won as 
nationally syndicated air personality. 

For radio consultant, Guy Zapoleon 
of Zapoleon Media Strategies again won 
for both top 40 and adult, while Rusty 
Walker of Rusty Walker Consulting got 
the nod for country. Fred Jacobs of 
Jacobs Media won for mainstream rock, 
Tom Calderone of Jacobs Media for 
modern rock, and Steve Smith of Steve 
Smith Consulting for R &B. 

The Billboard /Airplay Monitor 
Radio Awards, which honor excellence 
in radio broadcasting, are given annu- 
ally in seven format categories. A total 
of 94 awards were given to 471 nomi- 
nees this year. The awards ceremony 
was hosted by Westwood One's king of 
countdowns Kasem. Musicians LL 
Cool J and Paul Carrack were co -pre- 
senters at the show, which attracted a 
record crowd of 1,100. 

RADIO STATION OF THE YEAR 
CRITERIA: BEST OVERALL STAFF ... BEST OVERALL ENTERTAINMENT PACKAGE ... PROFESSIONALISM ... STREET PRESENCE ... COMMUNITY INVOLVEMENT ... MARKET STATURE ... RATINGS SUCCESS 
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RADIO PROGRAM DIRECTOR /OPERATIONS DIRECTOR OF THE YEAR 
CRITERIA: PROGRAMMING ACHIEVEMENT ... RATINGS ACHIEVEMENT ... INTEGRITY ... CREATIVITY ... OVERALL STATION SOUND ... PEOPLE SKILLS ... TALENT DEVELOPMENT 

ADULT COUNTRY R&B MODERN ROCK MAINSTREAM ROCK TOP 40 

o 
a 

SCOTT HANNON 
WPU New York 

LARRY DANIELS 
KNIX Phoenix 

STEVE SMITH 
WQHT New York 

KEVIN WEATHERLY 
KROQ Los Angeles 

DAVE RICHARDS 
WRCX Chicago 

FRANKIE BLUE 
WKTU New York 

DANNY CLAYTON 
WKT1 Milwaukee 

TOM RIVERS 
WQYK -FM Tampa, Fla. 

BOBBY O'JAY 
WDIA/WHRK/KJMS Memphis 

RON NENNI 
KOME San Jose, Calif. 

KEITH HASTINGS 
WLZR Milwaukee 

B.J. HARRIS 
MFLZ Tampa, Fla. 

STAN MAIN 
KKMJ /KAMX Austin, Texas 

LES ACREE 
WIVK -FM Knoxville, Tenn. 

MICKEY JOHNSON 
WBHJ Birmingham, Ala. 

SARA TREXLER 
KROX Austin, Texas 

JEFF CARROL 
KLBJ -FM Austin, Texas 

KID KELLY 
WBHT Wilkes- Barre, Pa. 

V0 aNSU LTANT OrTH E YEA 
CRITERIA: PROGRAt. ACHIEVEMENT ... RATINGS ACHIEVEMENT ... INTEGRITY ... CREATIVITY .. PEOPLE SKILLS 

ADULT COUNTRY R&B MODERN ROCK MAINSTREAM ROCK TOP 40 

GUY ZAPOLEON 
Zapoleon Media Strategies 

RUSTY WALKER 
Rusty Walker Consulting 

STEVE SMITH 
Steve Smith Consulting 

TOM CALDERONE 
Jacobs Media 

FRED JACOBS 
Jacobs Media 

GUY ZAPOLEON 
Zapoleon Media Strategies 
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RADIO MUSIC DIRECTOR OF THE YEAR 
CRITERIA: ACCESSIBILITY .. MUSIC ACUMEN ... STREET AWARENESS.. RESEARCH ABILITY ... INTEGRITY ..- 'EOPLE SKILLS ... INFLUENCE WITHIN THE STATION 
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LINDA SILVER 
WDBZ New York 

TRICIA BIONDO 
WUSN Chicago 

MAR AMA SNIDER 
K (BT Las Angeles 

CARTER ALAN 
WBCN Boston 

JO ROBINSON 
WRCX Chicago 

ANDY SHANE 
WKTU New York 

o 
cW 

ONARD PEACE 
WKTI Milwaukee 

RICK McCRACKEN 
WSOC Charlotte, N.C. 

HEART ATTACK 
WOW Norfolk, Va. 

MICHAEL YOUNG 
WRZX Indianapolis 

SHARON SCHIF':, 
WHJY Providence, R.I. 

JIM LAWSON 
KALC Denver 

J J 

KELLY NASH 
WDAQ Danbury, Conn. 

CHRIS HUFF 
WIVK -FM Knoxville, Tenn. 

BABYSITTER 
Kill Killeen, Texas 

DEANNE SAFFREN 
KHTY Santo Barbara 

PEG POLLARD 
KILO Colorado Springs 

FERNANDO VENTURA 
KHFI Austin, Texas 

RADIO PROMOTIONIMVLRKETING DIRECTOR OF THE YEAR 
CRITERIA: CREATIVITY ... MARKETING/POSITIONING ABILITY ... STREET AWARENESS ... INFLUENCE WITHIN THE STATION 

ADULT COUNTRY R &B MODERN' ROCK MAINSTREAM ROCK TOP 40 

LARRY "CHA- HI' LOPRETE 
WBCN Boston 

,er 

HEIDI DAGNESE 
WPU New York 

964 
lima 

_ 

LENNY _OVE: WHITESIDE 
KKDA -FM Dallas 

. 

NATALIE DIPIETRO 
WRCX Chicago 

-,... ,..........., 
JIM FURGESON 
WKTU New York 

TAMI GRIFFIN 
KSCS Dallas 
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LOCAL RADIO AIR PERSONALITY OF THE YEAR 
CRITERIA: ENTERTAINMENT VALUE ... COMMUNITY INVOLVEMENT ... CREATIVITY ... RATINGS SUCCESS 

oc 0 

ADULT COUNTRY R&6 MODERN ROCK MAINSTREAM ROCK TOP 40 

SCOTT SHANNON 
& TODD PETTENGILL 

WPU New York 
TERRY DORSEY 

KSCS Dallas 
ED LOVER, DR DRE, LISA G 

WQHT New York 
JED THE FISH 

KROQ Los Angeles 
MANCOW MULLER 

WRCX Chicago 
RICK DEES 

KITS Los Angeles 

MASON DIXON 
WMTX -FM Tampa, Fla. 

GERRY HOUSE 
WSIX Nashville 

BOBBY O'JAY, W.C. BROWN 
& BEV JOHNSON 
WDIA Memphis 

WHIPPING BOY 
KBPI Denver 

BUBBA THE LOVE SPONGE 
WXTB Tampa, Fla. 

BJ HARRIS 

MJ KELLI 
WFLZ Tampa, Fla. 

4 

::..,.e..p 

,,ts.i;. 

JEANNE ASHLEY 
WYYY Syracuse, N.Y. 

SAM ALLRED & BOB COLE 
KVET Austin, Texas 

MYCHAL MAGUIRE 
& 

JULIA CONNER 
KITZ Killeen, Texas 

SARA TREXLER 
KROX Austin, Texas 

DR. JOHN COOPER 
WPYX Albany, N.Y. 

KID KELLY 
WBHT Scranton, Pa. 

TRIPLE A 
STATION OF 

THE YEAR 
PROGRAM DIRECTOR 

OF THE YEAR 
MUSIC DIRECTOR 

OF THE YEAR 

93 R 
T 

RA.DIU CHICAG 1 

WXRT 
Chicago 

NORM WINER 
WXRT Chicago 

PATTY MARTIN 
WXRT Chicago 

NATIONALLY SYNDICATED 
AIR PERSONALITY 

OF THE YEAR 
CRITERIA: ENTERTAINMENT VALUE .. CREATIVITY ... 

RATINGS SUCCESS . . AFFILIATES 

HOWARD STERN 
Infinity Broadcasting 

THE ALISON STEELE 
LIFETIME ACHIEVEMENT 

AWARD 
CRITERIA: INDUSTRY CONTRIBUTIONS ... 

ENDURING SUCCESS ... CREATIVITY 

CASEY KASEM 
Westwood One 
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-l'I i 1 J M: »I' BY BRADLEY BAM BARGER 
Longpigs have had their share of ups and downs, 
having endured an extended purgatorial state 
after Elektra U.K. went under and nearly took 

the band with it a couple years ago. Now that Long - 
pigs have signed with Mother, U2's Island imprint, 
things are looking a good bit rosier, and the Sheffield, 
England, quartet has a No. 21 Modern Rock Tracks 
hit to prove it. 

But the affecting "On And On" was borne of previ- 
ous hard times, albeit a bummer particular to Long - 
pigs front man Crispin Hunt. He wrote the song while 
repairing himself of a broken heart, on retreat in rural 
northern England. "It was a short, violent relation- 
ship, and when it was over, I was suffering severely," 
he explains. "And I'm a hopeless romantic, so I had to 
be all dramatic about it. 

Billboard® 

"A lot of my friends have gone off to find themselves 
in India, seeking something on some Himalayan moun- 
taintop, but I did it in Yorkshire," Hunt continues. "It 
can be good to put some physical distance between you 
and your life, anywhere. So I was a hermit in the coun- 

" 'On And On' may 
be a cheesy little 
love song, but at 
least it's a cheesy 
love song about 
something real." 

-Crispin Hunt of Longpigs 

try for about nine months. I almost went around the 
bend, but I ended up growing up a lot in a short time. 
And some good songs came out of it as well." 

NOVEMBER 1, 1997 Billboard 

Mainstream Rock Tracks.. 
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TRACK TITLE ARTIST 
ALBUM TIM 'J LABEL, PROMOTION LABEL 

O 
1 1 15 

* * * No. 1 * ** 
TOUCH, PEEL AND STAND 5 weeks at No. 1 DAYS OF THE NEW 
DAYS OF THE NEW OUTPOST /GEFFEN 

2 2 2 25 PINK AEROSMITH 
NINE LIVES COLUMBIA 

3 3 3 1 ANYBODY SEEN MY BABY? THE ROLLING STONES 
BRIDGES TO BABYLON VIRGIN ® 

6 7 10 MY OWN PRISON CREED 
MY OWN PRISON WIND -UP 

O5 5 4 ii EVERLONG F00 FIGHTERS 
THE COLOUR AND THE SHAPE ROSWELL/CAPITOL © 4 6 6 
SLOW RIDE KENNY WAYNE SHEPHERD BAND 
TROUBLE IS... REVOLUTION 

1 7 5 14 
I CHOOSE THE OFFSPRING 
IXNAY ON THE HOMBRE COLUMBIA 

8 8 8 15 
LIVE THROUGH THIS (FIFTEEN STORIES) MIGHTY JOE PLUM 
THE HAPPIEST DOGS ATLANTIC 

9 9 10 7 HITCHIN' A RIDE GREEN DAY 
NIMROD REPRISE 

10 10 9 30 IF YOU COULD ONLY SEE TONIC 
LEMON PARADE POLYDOR/A &M 

CI 11 13 6 BLAME COLLECTIVE SOUL 
DISCIPLINED BREAKDOWN ATLANTIC 

12 13 32 3 
JUNGLE KISS 
CARNIVAL OF SOULS MERCURY 

CI 14 15 8 ON THE SUN SMASH MOUTH WALKIN' 
INTERSCOPE 

14 18 18 4 - 

* * * AIRPOWER * * * 
ALMOST HONEST MECADETH 
CRYPTIC WRITINGS CAPITOL 

CI 15 17 6 
EVERYTHING TO EVERYONE EVERCLEAR 
SO MUCH FOR THE AFTERGLOW CAPITOL 

16 NEW 1 
BACK ON EARTH OZZY OSBOURNE 
THE OZZMAN COMETH EPIC 

11 16 12 34 PUSH MATCHBOX 20 
YOURSELF OR SOMEONE LIKE YOU LAVA/ATLANTIC 

18 23 - 2 BOTH SIDES NOW SAMMY HAGAR 
MARCHING TO MARS THE TRACK FACTORY/MCA 

19 17 14 23 TRUST MEGADETH 
CRYPTIC WRITINGS CAPITOL 

20 19 16 21 BLEEDING ME METALLICA 
LOAD ELEKTRA/EEG 

21 21 26 4 THREE MARLENAS THE WALLFLOWERS 
BRINGING DOWN THE HORSE INTERSCOPE 

CI 30 - 2 RATTLESNAKE LIVE 
SECRET SAMADHI RADIOACTIVE/MCA 

23 20 23 11 
HIGH JIMMIE'S CHICKEN SHACK 
...PUSHING THE SALMANILLA ENVELOPE ROCKET /A&M 

24 25 31 6 TRIALS COOL FOR AUGUST 
GRAND WORLD WARNER BROS. 

25 22 24 7 THE FALL THE NIXONS 
THE NIXONS MCA 

26 12 11 9 HELLO HELLO TALK SHOW 
TALK SHOW ATLANTIC 

27 26 30 4 GRADUATE THIRD EYE BLIND 
THIRD EYE BLIND ELEKTRA/EEG 

28 24 21 24 LISTEN COLLECTIVE SOUL 
DISCIPLINED BREAKDOWN ATLANTIC 

29 32 37 3 
HUSH KULA SHAKER 
"I KNOW WHAT YOU DID LAST SUMMER" SOUNDTRACK COLUMBIA 

30 NEW 1 
3 AM MATCHBOX 20 
YOURSELF OR SOMEONE LIKE YOU LAVNATLANTIC 

31 33 -- 2 THE CHAIN FLEETWOOD MAC 
THE DANCE REPRISE 

32 35 39 4 BLUEBOY JOHN FOGERTY 
BLUE MOON SWAMP WARNER BROS. 

33 NEW 1 
DIRTY EYES AC/DC 
BONFIRE EASTWEST /EEG 

34 27 29 5 
MOST PRECARIOUS BLUES TRAVELER 
STRAIGHT ON TILL MORNING MM 

35 36 - 2 LUCKY SEVEN MARY THREE 
ROCKCROWN MAMMOTH /ATLANTIC 

36 29 22 19 SUPERMAN'S DEAD OUR LADY PEACE 
CLUMSY COLUMBIA 

31 NEW ' 1 
WASH IT AWAY BLACK LAB 
YOUR BODY ABOVE ME DGC/GEFFEN 

38 31 28 14 AENEMA TOOL 
AENIMA FREEWORLD 

39 37 33 20 LAST CUP OF SORROW FAITH NO MORE 
ALBUM OF THE YEAR SLASH /REPRISE 

40 28 19 13 
MARCHING TO MARS SAMMY HAGAR 
MARCHING TO MARS THE TRACK FACTORY/MCA 

Definitely one of those good songs, "On And On" 
comes from Longpigs' debut album, "The Sun Is Often 
Out." The single is a love song in the classic mold, 
replete with acoustic guitars and organ swells, yearn- 
ing melody and elegant Cole Porter -like rhymes. (Ask 
Rod Stewart about its appeal: He's rumored to have 
recorded it for possible inclusion on his next album.) 

" 'On And On' may be a cheesy little love song, but 
at least it's about something real," Hunt says. "It's not 
like a Whitney Houston love song, which is all choco- 
late boxes and red roses and bad poetry -nothing dark 
or frightening or intense. I'm proud of the song, any- 
way. And this may not seem very punk rock, but I hope 
after I'm long dead, there'll be some drunk Japanese 
businessman doing the karaoke to `On And On' -the 
ultimate test for a pop song." 

NOVEMBER 1, 1997 

Modern Rock TracksTM 

Y , s 
Y 

_ 3 
V 

w 3 3 
TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEL/PROMOTION LABEL 

Ol 2 4 7 

* * * No. 1 * ** 
TUBTHUMPING I week at No. I CHUMBAWAMBA 
TUi "I -i'ú ":'.P R R4PUELICUNIVERSAL 

1 1 16 WALKIN' ON THE SUN SMASH MOUTH 
FUSH YU MANG INTERSCOPE 

3 3 3 14 
EVERLONG FOO FIGHTERS 
THE COLOUR AND THE SHAPE ROSWELL/CAPITOL 

® 5 5 8 EVERYTHING TO EVERYONE EVERCLEAR 
SO MUCH FOR THE AFTERGLOW CAPITOL 0 6 6 8 HITCHIN' A RIDE GREEN DAY ' 
NIMROD REPRISE 

© 8 9 6 
DON' É GO AWAY OASIS 

NOW BE 

7 4 2 19 
FLY SUGAR RAY 
FLOORED LAVA/ATLANTIC 

8 7 7 15 CRIMINAL FIONA APPLE 
TIDAL CLEAN SLATE/WORK 

9 9 . 8 13 
THE RASCAL KING THE MIGHTY MIGHTY BOSSTONES 
LETS FACE IT BIG RIG/MERCURY 

10 10 13 9 
SUMMERTIME THE SUNDAYS 
STATIC & SILENCE DGC)GEFFEN 

11 11 10 21 WRONG WAY SUBLIME 
SUBLIME GASOLINE ALLEY/MCA 

12 17 36 3 WRONG NUMBER THE CURE 
GALORE FICTION/ELEKTRNEEG 

13 12 11 14 
SUPERMAN'S DEAD OUR LADY PEACE 
CLUMSY COLUMBIA 

14 14 15 7 THIS LONELY PLACE GOLDFINGER 
HANG -UPS ,r r,( 

15 18 23 6 

* * *AIRPOWER *'* .. 

TOUCH, PEEL AND STAND DAYS OF THE NEW 
DAYS OE THE NEW OUTPOST /GEFFEN 

16 25 32 4 

* * *AIRPOWER* * * 
BITTER 

SWEET SYMPHONY 
THE 

VERVE 

11 30 2 

* * *AIRPOWER* * * 
MOUTH BUSH 
AN AMERICAN WEREWOLF IN PARIS" SOUNDTRACK TRAUMNINTERSCOPEMOLLYW000 

18 26 38 3 

* * * AIRPOWER * * * 
3 AM MATCHBOX 20 
YOURSELF OR SOMEONE LIKE YOU LAVNATLANTIC 

19 13 12 18 BUILDING A MYSTERY SARAH MCLACHLAN 
SURFACING NETTWERK/ARISTA 

20 15 14 13 
GRADUATE THIRD EYE BLIND 
THIRD EYE BLIND ELEKTRA/EEG 

21 22 28 4 ON AND ON LONGPIGS 
THE SUN IS OFTEN OUT MOTHER/ISLAND 

22 28 35 4 
THREE MARLENAS THE WALLFLOWERS 
BRINGING DOWN THE HORSE INTERSCOPE 

23 24 27 6 LUCKY SEVEN MARY THREE 
ROCKCROWN MAMMOTH/ATLANTIC 

24 27 29 5 
I CHOOSE THE OFFSPRING 
IXNAY ON THE HOMBRE COLUMBIA 

25 19 17 24 SELL OUT REEL BIG FISH 
TURN THE RADIO OFF MOJO/UNIVERSAL 

26 29 33 5 
COME ON EILEEN SAVE FERRIS 
IT MEANS EVERYTHING STARPOOL/EPIC 

21 23 21 9 PRISONER 311 
TRANSISTOR CAPRICORN/MERCURY 

28 38 - 2 RATTLESNAKE LIVE 
SECRET SAMADHI RADIOACTIVE/MCA 

29 21 18 10 DREAM FOREST FOR THE TREES 
FOREST FOR THE TREES DREAMWORKS/GEFFEN 

CI 33 34 5 
DOIN' TIME SUBLIME 
SUBLIME GASOLINE ALLEY /MCA 

31 31 24 17 BREATHE PRODIGY 
THE FAT OF THE LAND XL MUTE/MAVERICK(WARNER BROS. 

32 39 40 4 
DAMMIT (GROWING UP) BLINK 182 
DUDE RANCH CARGO /MCA 

33 NEW 0 1 
SEX & CANDY MARCY PLAYGROUND 
MARCY PLAYGROUND MAMMOTH/CAPITOL 

34 34 26 21 
TURN MY HEAD LIVE 
SECRET SAMADHI RADIOACTIVE/MCA 

35 37 31 10 MOST PRECARIOUS BLUES TRAVELER 
STRAIGHT ON TILL MORNING MM 

36 35 30 14 JACK -ASS BECK 
ODELAY DGC/GEFFEN 

31 36 25 16 
D' YOU KNOW WHAT I MEAN? OASIS 
BE HERE NOW EPIC 

38 40 - 2 CRAZY TIMES JARS OF CLAY 
MUCH AFRAID ESSENTIAL/SILVERTONE 

39 RE -ENTRY 3 
ALL FOR YOU SISTER HAZEL 
...SOMEWHERE MORE FAMILIAR UNIVERSAL 

® NEW i PLEASE U2 
POP ISLAND 

Compiled horn a natonal sample of airpl y supplied by Broadcast Data Systems Radio Track service. 102 Mainstream rock stations and 81 modem rock stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. 

O Tracks showing an increase in detections Over the previous week, regardless of chart movement. Airpower awarded to those records which attain 800 detections (Mainstream Reck) a 1,100 detections (Modem Rock) for the fast time. Videoclip availability. ©1997, BillboarWBPI Communications. 

HIPS! 

IN 
TOKIO 

Week of October 12 1997 

0 Honey/ Mariah Carey 

® 4 Seasons Of Loneliness / Boyz II Men 

0 Anybody Seen My Baby? / The Rolling 

Stones 

® Stand By Me / Oasis 

0 Got MI It's Gone /Janet Jackson 

Featuring (1-Tip And Joni Mitchell 

® Joga / Bjork 

O Milk / Chara 

0 Dream / Forest For The Trees 

0 Hitchin A Ride / Green Day 

® Free / Ultra Nate 

® Say Nothin' / Omar 

© Come On Eileen / Save Ferris 

® Where's The Love / Hanson 

® On My Own / Peach 

L -L -Lies / Diana King 

Koyoino Taukino Youni / 

Erefantokashimashi 

Ooh -La -La / Coolio 

(3 Self Confidence / Newtone 

0 III Be Missing You / Puff Daddy & 

Faith Evans Featuring 112 

0 Happiness / Vanessa Williams 

® House On Fire / Arkarna 

® I Know Where Its At / All Saints 

0 Alone / Stephen Simmonds 

® Gypsy Lady / Matt Bianco 

Ibarano Kanmuri / Miki Nakatani 

® What About Us / Total 

® Hundred Mile High City / Ocean 

Colour Scene 

Yubisaemo / Kenji Ozawa 

Men In Black/ Will Smith 

Don't Say /Jon B. 

® Doki Doki Shityau / Shikao Suga 

Snow On The Sahara / Anggun 

Legend Of A Cowgirl / Imani Coppola 

® You've Got A Friend / The Brand New 

Heavies 

Candle In The Wind 1997Something 

About The Way You Look Tonight / 

Elton John 

® Pleasure Dome / Soul II Soul 

Daijobu / Touko Furuuchi 

® Just The Way It Is / Usa Moorish 

® When You Wanna Move / Adm 

Butterfly/ Mariah Carey 

® Mo Money Mo Problems / The Notorious 

B.I.G. Featuring Puff Daddy & Mase 

Funky Friday / Akiko Wada 

® Supernatural / Wild Orchid 

® Here I Come / Thriller U 

Love II Love / Damage 

® Any Way You Look / Northern Uproar 

© The Reason / Sylk 130 

® To Make You Feel My Love / Billy Joel 

® The Winner Takes It All / E -Rotic 

® Star Fruits Surf Rider / Cornelius 

Selections can be heard on 

"Sapporo Beer Tokio Hot 100" 

every Sunday 1 PM -5 PM on 

J- WAVE /81.3 FM in TOKYO 

81.3 FM J-WAUE 
Station information available at: 

http: / /www.j- wave.co.jp 

BILLBOARD NOVEMBER 1, 1997 87 
www.americanradiohistory.com

www.americanradiohistory.com


Billboard NOVEMBER 1, 1997 Radi o 
Adult Contemporary 

_i : ca ?i 
z 3 O 

TITLE ARTIST 
LABEL & NUMBER/PROMOTION LABEL 

1 1 1 16 

* * * NO, 1 * ** 
HOW DO I LIVE LEANN RIMES 
CURB 73022 9 weeks at No: 1 

O 2 3 9 
SOMETHING ABOUT THE WAY YOU LOOK TONIGHT ELTON JOHN 
ROCKET 568108/A &M 

3 3 2 14 
QUIT 

24 
P53 LAYING GAMES (WITH MY HEART) BACKSTREET BOYS 

JI E 4 0 4 5 12 
Mat 

LITTLE 
TIME AMY GRANT 

5 5 4 12 
FOOLISH GAMES JEWEL 
ATLANTIC 87021 

© 7 
8 9 

PROMISE AIN'T ENOUGH DARYL HALL JOHN OATES 
PUSH ALBUM CUT 

7 6 6 12 SILKIER 
SPRINGS FLEETWOOD MAC 

® 8 10 9 
2 BECOME 1 SPICE GIRLS 
VIRGIN 38604 

9 21 2 

* * * AIRPOWER * * * 
TELMUS IC/ PIC ALBUM Cut /CGLUMSIARBRA 

STREISAND - CELINE DION 

SO lU 10 11 6 
HELP ME GIRL GARY BARLOW 

ARISTA 13428 

11 9 9 28 
SUNNY CAME HOME SHAWN COLVIN 
COLUMBIA 78528 

12 16 23 3 Có1lTTER LBÚM CUT 
MARIAH CAREY 

13 11 7 7 RROCKETT568108/Á&M 
WIND 1997 ELTON JOHN 

14 14 14 38 
mat( 

E7RE1MEANT 
FOR ME JEWEL 

15 13 13 26 RFTWO PWARNFR SUNSET 87003'ATI ANTIC 
MONICA 

16 23 2 

* * * AIRPOWER * * * 
ATATNHE 

C 

LBBEGINNING DONNA LEWIS & RICHARD MARX 

17 22 28 3 

* * * AIRPOWER * * * 
THE AHGIéFTLL ALJIMM BRICKMAN 

FEAT. COLLIN RAYE & SUSAN ASHTON 

18 19 22 5 

* * * AIRPOWER * * * 
I DON7TANT T ORWoAIT 

PAULA COLE 

19 12 12 19 FORIONCGEIINTOUR LIVES PAUL CARRACK 

20 17 18 72 TA WORLD ERIC CLAPTON 

21 26 24 4 

* * * AIRPOWER * * * 
TTHESOMT) ONE CHICAGO 

22 18 16 12 
ALL FOR YOU SISTER HAZEL 
UNIVERSAL 56135 

23 20 17 24 ELM DISTANCE MICHAEL BOLTON 

24 25 20 24 
OA MEt THAT MUCH PETER CETERA 

25 24 19 17 ¡, 
A SKMRIL6E4LI6KIEEG OURS . NATALIE COLE 

Adult Top 40 

1 1 1 16 

* * *No.1 * ** 
FOOLISH GAMES JEWEL 
ATLANTIC 87021 5 weeks at. No. 1 

2 2 2 27 
ALL FOR YOU SISTER HAZEL 
UNIVERSAL 56135 

Q3 3 3 15 
I DON'T WANT TO WAIT PAULA COLE 
IMAGO 17318/WARNER BROS. 

® 7 8 11 
FLY SUGAR RAY 
LAVA ALBUM CUT /ATLANTIC 

5 5 5 26 SEMI- CHARMED LIFE THIRD EYE BLIND 
ELEKTRA 64173/EEG 

6 4 4 17 "- 
BUILDING A MYSTERY SARAH MCLACHLAN 
NETTWERK 13395/ARISTA 

Q7 6 6 17 PUSH MATCHBOX 20 
LAVA ALBUM CUT /ATLANTIC ® 9 9 18 IF YOU COULD ONLY SEE TONIC 
POLYDOR ALBUM CUT /A&M 

9 8 7 25 HOW BIZARRE OMC 
HUH! ALBUM CUT/MERCURY 

10 13 15 8 WALKIN' ON THE SUN SMASH MOUTH 
INTERSCOPE ALBUM CUT 

11 12 13 9 HOW DO I LIVE LEANN RIMES 
CURB 73022 

12 11 11 53 - BARELY BREATHING DUNCAN SHEIK 
ATLANTIC 87027 

13 10 10 36 - 

SUNNY CAME HOME SHAWN COLVIN 
COLUMBIA 78528 

14 16 23 4 
TUBTHUMPING CHUMBAWAMBA 
REPUBLIC 56146./UNIVERSAL 

15 14 12 37 
ONE HEADLIGHT THE WALLFLOWERS 
INTERSCOPE ALBUM CUT 

16 15 14 27 , THE FRESHMEN THE VERVE PIPE 
RCA 64734 

11 17 16 36 
CRASH INTO ME DAVE MATTHEWS BAND 
RCA ALBUM CUT 

18 O 18 20 1U 
TAKES A LITTLE TIME AMY GRANT 
A &M ALBUM CUT 

19 20 21 10 - 

CRIMINAL FIONA APPLE 
CLEAN SLATE 78595/WORK 

20 19 19 14 
THE IMPRESSION THAT I GET THE MIGHTY MIGHTY BOSSTONES 
BIG RIG ALBUM CUT/MERCURY 

21 23 22 15 
QUIT PLAYING GAMES (WITH MY HEART) BACKSTREET BOYS 

JIVE 42453 

22 24 24 8 SILVER SPRINGS FLEETWOOD MAC 
REPRISE ALBUM CUT 

23 22 18 16 
THE DIFFERENCE THE WALLFLOWERS 
INTERSCOPE ALBUM CUT 

24 21 11 24 A CHANGE WOULD DO YOU GOOD SHERYL CROW 
A &M ALBUM CUT 

25 25 30 6 
SOMETHING ABOUT THE WAY YOU LOOK TONIGHT ELTON JOHN 
ROCKET 568108/A&M 

Compiled from a national sampl of airplay supplied by Broadcast Darn Sysraro Rader Track service . 56 adult mn0emporary stations and 65 adult top 40 

station are electronically monitored 24 tours a day, 7 days a week. Songs ranked by number of detections. Q Tracks stowing an increase in detections over 

the previous week, regardless of Chart moerrent. Airpower awarded to songs which attain 400 adult contemporary detections or 700 adult top 40 detection 

for the first time. A 1997, BillboerdBPI Communications. 

P R O G R A M M I N G 

Rock Panels Discuss Consolidation Issues 
ORLANDO, Fla.- Consolidation, mod- 
ern adults, and music sharing were the 
key buzzwords among the various rock 
panels at this year's Billboard/Airplay 
Monitor Radio Seminar. 

A panel addressing mainstream rock 
dealt with the post- consolidation phe- 
nomenon of programmers working as 
part of a rock wall in some markets. 
From a simple management point of 
view, there's the problem of trying to 
integrate two former competitors. 
Modern XETRA -FM (91X) San Diego 
PD Bryan Schock noted that while he 
and album sister KIOZ PD Tim Dukes 
have some history in the market, 
they're not as steeped in the battle that 
their two stations have been in for 
years. Still, some of the stations' 
staffers "still want to kill each other on 
the street," Schock said. "You spend 

R &B SESSIONS 
(Continued from page 82) 

works with clients to pretest product and 
manage the strategic development of 
artists. He described a female artist who 
was perceived as someone who could not 
sing but was a good rapper, a perception 
that changed when the company advised 
the label to service a single that stressed 
the artist's vocal ability. The single might 
not have tested well initially, but it was 
of strategic import to her career. 

The panel agreed that adult stations 
will have to play rap music at some point 
as the demographic that grew up with 
rap ages. Starr pointed out that percep- 
tions of rap are such that more musical 
tracks are not identified as rap; to many 
people rap music means gangsta rap. 

At the "What Is Mainstream For 
R &B" session, moderator Helen Little, 
operations manager /PD of WUSL 
(Power 99) Philadelphia, opened by say- 
ing, `Asking what is mainstream is like 
asking what is normal- there's no one 
answer." Panelists noted that geograph- 
jc location, target demos, and the num- 
ber of other stations in the market can 
affect the R &B mainstream mix. 

KKDA -FM (K104) Dallas PD Skip 
Cheatham said that he targets a narrow 
18-34 demo with no R&B adult program 
or gold because he has R&B adult com- 
petition, while KPRS Kansas City's Sam 
Weaver described the target of his main- 
stream outlet as "12 to death. That 
works for our market because we don't 
have a direct competitor." 

Panelists also noted that their core 
acts increasingly are hip- hop -oriented. 

At the "Can't We All Get Along? R&B 
Open Forum" session, panelists dis- 
cussed such issues as hype, mentoring, 
and how to handle record company 
favors. And while label representatives 
seemed eager to reach out to radio, pro- 
grammers seemed cautious. 

PDs noted that they prefer honesty 
when presented with a record. KPRS' 
Weaver said, "Life is hype ... Even radio 
is hype. That's what we do on the air, so 
it's your responsibility to be able to read 
through it all and make educated judg- 
ments, even from labels." 

Ruben Rodriguez, executive VP of 
Red Ant Entertainment, said that pro- 
grammers are often too quick to pass 
judgment. "Some people need to look at 
a project as different and not necessari- 
ly as `wack' When a label has an act that 
is unusual, then go find that marketplace 
and don't just force it to everyone," he 
said. 

JANINE COVENEY 

your time getting your people to go out 
and kill, and now you're telling them, 
`Go easy. They're on our side.' " 

Musically, Elektra VP of rock pro- 
motion George Cappellini noted a new 
wrinkle in the formula. When he 
approached Jacor's upper echelon 
about a song, he was told that the song 
would be tested on KIOZ and then 
might be picked up by the rest of the 
chain. In the days before this level of 
consolidation, he'd never have gotten 
that song on KIOZ, he said. "It's opened 
new avenues to get records played." 

On the other end, Cromwell Group 
VP of programming Brian Krysz 
quipped, "Having multiple stations 
[means] you can put the vice grip on the 
labels, and that's one thing I enjoy." 

Addressing the way labels and own- 
ers can now interact as well as quelling 
internal rivalries, Clear Channel's 
Miami director of programming Gregg 
Steele suggested, "The label should go 
to our corporate group with tickets and 
promotions and let them decide which 
stations will get it." 

Referring to Jacor's hold on San 
Diego rock, Schock said, "We have two 
modern ACs in our market, one we 
own. We have two alternatives, one we 
own. And we own one rock station. I 
want to work with record companies in 
making things work with acts that 
cross over our stations. I'm seeing 
resistance from the record people, who 
say, 'Oh, I don't want to upset [your 
competition].' I say, `You're not going to 
need them anyway, so why not sit down 
with me ?" 

Album WJRR Orlando PD Dick 
Sheetz bemoaned the new phenomenon 

of a sister modern adult station in the 
market stealing his music. "I find 'em, 
they grind 'em," he said, adding later, 
"We try to maintain synergy because 
that is a corporate mandate, but there 
are hot spots. I'd been spinning Third 
Eye Blind for weeks, when suddenly our 
modern AC jumped on it.... We have 
to come up with what we think is a rea- 
sonable sharing process, because own- 
ership of bands is important." 

Modern adults loomed large on the 
modern rock panel's radar screen as 
well. Modern WMRQ Providence, R.I., 
PD Jay Beau Jones, referring to his 
crosstown modern adult, said, "We may 
be at a point now when we can't let 
modern adults take that music any- 
more." 

Referring to the threat of modern 
adult outlets, Coleman Research's War- 
ren Kurtzman noted, "Whether the 
modern adult hurts a station is com- 
pletely based on how good the alterna- 
tive station in the market is." In other 
words, it's not just about the music -all 
the other elements of a station go 
toward how strong a modern station is 
in a market. 

One audience member characterized 
the creation of modern adult as coming 
from some back -room cabal of consul- 
tants. Kurtzman retorted that when he 
was working on an early modern adult 
station, modern didn't even enter into 
the picture. "We designed this thing to 
take out the hot AC in a market," he 
said. "After it took off, we found that 
the alternative sucked and we could do 
better in that direction as well, so we 
went after both sides." 

MARC SCHIFFMAN 

COUNTRY PANEL MULLS LABEL BUYS 
(Continued from page 82) 

in theory. Asked for his reaction, WMZQ 
Washington, D.C., PD Mac Daniels said, 
"I would have to hear the product If it 
met with all the regular spot criteria, I 
would accept it." Moody noted that "the 
station would always have the right to 
refuse the buy" and that for the labels, 
"that would be the best information we 
could have if it came back [that] we can't 
even buy this song onto the air." 

Daniels noted the long -term danger 
of "stations holding labels hostage and 
making them pay to play a record" or 
complaining if a label is spending more 
money at a rival station or with a rival 
chain. "You guys could really be open- 
ing Pandora's box," he said. "I can count 
on one hand the number of labels who 
have bought time on my station" for a 
regular spot. 

In an unrelated discussion, the peren- 
nially hot topic of station concert "pre- 
sents" was debated at the same session. 
Most attendees agreed that the issue has 
not cooled in recent years. Curb's Eva 
Wood described one recent situation in 
which "we had a station that wanted a 
major artist so bad [that] they went into 
cahoots with the promoter and disguised 
themselves in the contract." The artist 
went into the market thinking it was a 
neutral show and got a nasty surprise, 
and the label couldn't rectify the situa- 
tion because of the contract "It was that 
juvenile and that sneaky," said Wood. As 
a result, the artist involved will no longer 
play that market. 

The "Ten Weeks And Off" session, 
which was intended to address the speed 
at which records move on, up, and off 
country radio playlists, also touched on a 

number of other topics. Moderator Butch 
Waugh, senior VP /GM of the RCA Label 
Group, noted that when he previously 
worked on the label's pop side, the term 
"polarization" never came up, but he now 
hears it frequently in country. Consultant 
Pam Shane of Shane Media Services 
said, "That's because the emotional con- 
tent of our songs is so much higher. Our 
songs are stacked to touch people." 

In a discussion of how to deal with 
polarized records, KKBQ (930) Houston 
VP of programming Dene Hallam said 
he was worried that "people keep con- 
centrating on taking negatives off the air, 
rather than putting positives on the air. If 
you have such a shit station that one 
record is going to blow the come off, you 
might as well turn the thing off. It hacks 
me off that everyone is so concerned 
about covering their butt. You have to go 
out there and make mistakes. What 
we're concerned about [at KKBQ] is our 
batting 

Arista/Nashville president/CEO Tim 
DuBois used a seminar showcase for Jim 
Collins to further explain to the pro- 
grammers present why he was merging 
the 3- year -old Career label back into 
Arista. DuBois called the move "a con- 
scious and well- studied decision. This is 
not a knee -jerk reaction. This is a prop- 
er business decision that will allow us to 
better serve [radio]." DuBois stressed 
that the move, which was in the planning 
stages for three months, "was not forced 
on us by New York." And with a promo- 
tion staff that now numbers 14, DuBois 
told the programmers, "we will be in 
your face on a more regular basis." 

PHYLLIS STARK 
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SUMMER '97 ARBITRONS 
12 -plus overall average quarter hour shares ( #) indicates Arbitron market rank 
Copyright 1997, Arbitron Ratings Ca May not be quoted or reproduced without 
the prior written permission of Arbitron. 

Su Fa W Sp Su Su Fa W Sp Su 
Call Format '96 '96 '96 '97 '97 Call Format '96 '96 '96 '97 '97 

DALLAS -(7) WGST-AM-FM N/T 4.1 3.9 4.8 4.4 3.1 

KHKS top 40 5.9 6.1 6.8 7.0 1.3 WAOK religious 2.5 1.5 1.5 2.3 2.0 

KKDA -FM R &B 6.3 6.2 6.7 7.1 6.8 SEATTLE -(13) 
KSCS country 4.9 4.9 5.8 5.7 5.1 KIRO-AM N/T 7.6 6.9 6.7 8.3 9.6 
KVIL AC 4.7 6.0 6.0 5.3 5.2 KUBE top 40 /rhythm 6.0 5.7 6.1 7.1 6.9 
KDMX AC 3.3 3.7 3.5 4.1 4.4 KBSG-AM-FM oldies 5.5 5.1 5.3 5.3 5.0 
WBAP N/T 5.4 4.9 4.4 4.3 4.1 KMPS-AM-FM country 6.0. 5.9 4.6 5.2 4.7 
KRLD N/T 4.3 4.0 4.3 3.6 4.0 KVI N/I 4.7 5.6 4.3 4.6 4.6 
KLUV oldies 4.2 3.6 3.6 4.2 3.9 KNDD modem 4.3 3.7 4.6 4.3 4.2 
KYNG country 4.8 3.8 3.4 3.3 3.8 KPLZ AC 3.6 3.6 3.7 3.8 4.2 
KPLX country 3.8 4.0 3.2 4.1 3.4 KLSY AC 4.0 3.6 3.9 3.0 4.0 
KEGL album 3.8 4.0 4.3 3.8 3.3 KIXI adult std 4.3 4.7 3.9 4.6 3.1 
KIPS cls rock 2.5 3.0 2.0 3.8 3.1 KING classical 4.1 4.7 4.5 4.3 3.4 
KDGE modem 3.1 2.5 2.6 3.0 3.0 K0M0 N/T 3.1 3.6 2.7 2.9 3.4 
KLTY religious 3.3 2.5 3.2 2.7 3.0 KZOK cls rock 3.8 3.8 4.0 3.7 3.4 
KOAI jazz 3.5 3.7 3.5 3.1 2.9 KRPM/KBKS top 40 3.0 2.6 2.8 2.5 3.3 
KRBV R &B adult 4.6 3.6 2.5 2.8 2.1 KISW album 3.5 3.8 4.7 3.8 3.2 
WRR classical 2.7 2.8 2.9 2.8 2.1 KW1Z jazz 2.9 2.4 3.0 2.6 3.2 
KBFB AC 2.7 2.1 2.3 1.7 2.4 KMTT triple -A 4.0 3.3 3.8 2.9 3.1 
KTX0 album 2.7 2.7 2.8 2.9 2.3 K1R-FM cls rock 3.5 3.4 3.6 3.3 2.9 
KICK sports 1.8 2.4 2.0 1.7 2.1 KRWM AC 2.0 2.9 2.8 2.6 2.6 
KAAM adult std .8 1.1 1.5 1.6 2.0 KYCW country 3.4 3.5 3.9 3.3 2.6 
KLIF N/T 2.3 2.4 2.2 1.4 1.9 KIRO-FM N/I 2.1 2.5 2.3 2.0 2.3 
KKZN triple -A - - .9 1.6 1.8 K1R-AM sports 1.8 2.0 2.5 2.5 2.2 
KESS Spanish 1.8 2.2 2.0 1.5 1.5 KCMS religious 1.6 1.8 1.5 1.9 1.1 
KHCK/KICI -FM Spanish 1.3 1.6 1.4 1.5 1.5 KNWX N/T 1.0 1.0 1.3 1.0 1.3 
KRNB R &B adult - 1.2 1.6 1.1 1.1 

KRVA -AM Spanish .1 .1 2 .5 1.1 MINNEAPOLIS /ST. PAUL -(16) 
KTLR Spanish .4 .4 .7 .9 1.0 WCCO N/T 11.4 12.3 13.0 11.5 1L6 

HOUSTON -(9) KORS -AM -FM album 12.0 

KDWB top 40 7.5 

11.9 

7.5 

11.3 10.4 10.5 

6.4 6.9 8.1 
KODA AC 5.4 5.8 6.7 7.1 1.3 KEEP country 5.7 5.6 6.4 6.9 7.5 
KBXX R &B 7.0 7.7 8.1 6.5 1.2 WLTE AC 4.9 6.1 6.8 6.7 6.5 
KRBE top 40 5.4 5.8 6.6 6.4 6.5 KSTP -FM AC 5.8 5.3 5.4 5.2 6.1 
KILT -FM country 5.9 4.5 4.6 5.1 5.9 6001 oldies 5.2 5.1 5.4 5.0 5.3 
KMJQ R &B aduh 5.4 5.3 5.5 5.7 5.5 KEGE -FM modern 6.7 6.0 5.6 4.6 4.5 
KKBQ -AM -FM country 4.7 4.7 4.5 4.5 4.3 KSTP -AM N/T 4.9 5.4 5.2 5.0 4.5 
KHMX AC 5.3 5.9 5.4 4.3 3.9 KTCZ triple -A 3.8 3.8 3.6 4.4 4.5 
KLDE oldies 3.6 3.9 4.4 4.2 3.9 WRQC album 5.3 5.0 4.3 4.5 3.1 
KLOL album 3.8 3.6 3.3 3.2 3.9 KMJZ jazz 3.0 2.4 2.4 3.1 2.9 
KTRH N/T 3.7 4.6 4.0 4.5 3.8 KLBB/WLOL adult std 1.8 2.3 2.7 2.4 1.9 
KTBZ modem 3.5 3.7 3.1 3.3 3.4 103(P/100(R/100(U album 1.7 1.7 1.9 2.6 1.9 
KKPN AC 4.1 5.2 4.7 3.0 3.0 KFAN sports 1.5 2.1 1.8 1.8 1.4 
KKRW cls rock 3.7 3.4 3.1 t4 2.9 

KPRC N/T 3.1 3.8 2.8 2.8 2.4 PHOENIX -(18) 
KIKK -FM country 3.6 3.1 3.4 2.3 2.3 KKFR top 40 /rhythm 5.7 5.6 4.7 4.9 5.9 

KQQK Spanish 2.7 2.5 2.7 2.4 2.2 KMLE country 7.6 6.1 6.3 6.0 5.9 

KHYS/1001 top 40 /rhythm 1.6 1.4 2.1 2.0 2.1 KNIX country 6.1 5.7 6.8 7.0 5.9 

KLTN/KLTO Spanish 3.9 3.3 3.0 2.7 2.0 KTAR N/T 7.1 7.1 6.3 5.5 5.6 

KXT1 Spanish 1.1 1.0 1.2 1.6 2.0 K00L -FM oldies 5.8 5.4 4.8 6.0 5.4 

KILT -AM sports 1.3 .9 .9 1.4 1.8 KFYI N/T 5.0 5.4 5.4 5.5 5.0 

KQUE adultstd - - - 1.9 1.8 KOY adult std 5.5 5.9 5.0 5.1 5.0 

KLAT Spanish 1.5 1.0 1.6 1.7 1.1 KZZP AC 3.9 3.6 3.4 4.5 4.4 

KSEV N/T 1.2 1.0 1.1 .8 1.1 KESZ AC 3.5 4.2 4.2 3.8 4.2 

KRTS classical .4 .8 .8 .6 1.0 KUPD -FM album 3.5 4.6 5.1 4.7 4.2 

MIAMI -(11) KYOT jazz 3.7 

KDKB album 3.4 

3.2 

3.6 

3.3 3.1 3.9 

3.5 3.1 3.8 
WPOW top 40 /rhythm4.9 5.7 5.1 5.3 6.1 KZON modern 3.8 3.2 3.0 3.7 3.8 
WEDR R &B 5.9 5.5 5.4 4.9 5.3 KED1 /KHOT -FM modern 4.0 3.3 4.0 3.6 3.4 
WHQT R &B adult 5.3 4.8 4.8 5.2 5.2 KPTY /KRIM top 40 /rhythm 1.4 1.3 3.0 2.7 3.2 
WLYF AC 5.4 4.4 4.8 4.8 5.0 KKLT AC 4.3 3.0 2.8 2.9 2.6 
WAMR -FM Spanish 5.6 4.4 5.4 4.6 4.8 KSLX -AM -FM cls rock 3.2 3.3 2.7 3.2 2.6 
WAQI Spanish 4.7 3.9 3.9 4.3 4.4 KGLQ cls rock 2.3 2.5 1.9 1.7 2.1 
WKIS country 3.6 3.1 3.8 4.2 3.8 KWCY country 1.4 1.5 1.3 1.9 L4 
WRMA Spanish 4.3 4.5 3.8 4.0 3.7 KBUQ country 1.0 1.8 1.5 1.0 1.2 
WHYI top 40 3.8 3.5 3.9 3.3 3.6 KGME sports .9 1.0 8 .9 1.0 
WMX1 oldies 3.9 3.5 3.1 3.1 3.6 
WXD1 Spanish 3.0 4.4 3.1 3.3 3.6 PITTSBURGH -(20) 
WLVE jazz 3.0 3.1 3.7 4.0 3.4 KDKA N/T 12.7 12.3 12.2 13.7 11.9 

WZIA album 3.9 3.3 3.6 3.5 3.3 WDVE album 9.5 9.4 9.0 8.8 9.0 

WFLC AC 2.7 2.8 3.1 3.8 3.1 WDSY -AM -FM country 8.1 7.9 7.5 8.3 8.1 

WTMI classical 2.7 2.7 2.5 3.1 2.8 WBZZ top 40 6.1 6.2 6.3 7.2 6.5 

WBGG cls rock 2.5 2.4 2.8 2.6 2.1 WWSW -AM -FM oldies 6.9 6.2 5.3 5.9 6.3 

WQBA -AM Spanish 2.3 2.5 2.7 2.0 2.5 WJAS adult std 3.9 5.6 4.5 4.3 5.0 

WQAM sports 2.3 1.8 1.6 1.4 2.4 WXDX modern 5.8 5.0 5.3 5.0 4.8 

WPLL AC 2.5 2.0 2.2 2.1 2.3 WSHH AC 4.9 4.8 5.4 4.4 4.1 

WCMQ -FM Spanish 2.2 2.8 3.1 2.2 2.2 WAMO- FM/WSSZR &B 2.8 3.1 3.4 3.1 4.0 

WCMQ- AM/WSKP Spanish 2.1 2.0 2.1 2.4 2.1 WLT1 AC 3.1 3.7 4.3 3.7 3.6 

WINZ NIT 1.5 2.0 2.3 2.1 1.8 WTAE N/T 3.9 4.4 3.8 3.5 3.6 

WJNA adult std - .3 2.1 1.8 1.7 WVIY AC 3.9 4.1 3.3 3.1 3.5 

WRTO Spanish 1.4 1.5 1.9 1.9 1.6 W111 jazz 4.0 3.8 3.8 3.7 3.3 

WIOD N/T 3.4 3.3 2.4 2.2 1.4 WZPT cls rock 3.3 2.6 2.5 3.2 3.1 

WSUA Spanish 1.3 1.7 1.4 1.5 1.4 WRRK cls rock 2.9 2.8 2.6 3.1 2.8 

WAYS ethnic .9 1.2 1.0 .9 1.3 KQV N/I 1.1 1.0 1.1 1.0 1.1 

ATLANTA -(12) WASP -FM country 1.0 1.1 1.0 1.5 1.0 

WVEE R &B 9.4 10.4 9.810.7 9.7 TAMPA, FLA. -(21) 
WSB -AM N/T 8.7 10.2 9.0 8.3 8.9 WFLZ top 40 8.2 7.9 9.5 9.5 10.4 

WSTR top 40 5.2 5.1 5.9 7.3 1.0 WDUV adult std 6.5 6.6 8.1 6.7 8.7 

WALR -AM -FM R &B adult 5.8 6.5 6.2 5.9 6.2 
WQYK -FM country 7.7 7.9 8.2 6.8 7.2 

WKHX -FM country 9.0 7.4 8.3 6.7 6.1 WFLA N/T 6.9 6.9 5.8 6.4 1.1 

WPCH AC 5.9 6.9 5.6 4.9 5.9 WRBQ -FM country 5.2 5.3 5.0 4.8 4.9 

WSB -FM AC 5.2 4.7 4.3 5.1 5.5 WXTB album 5.5 5.2 4.8 5.3 4.9 

WHTA R &B 4.7 5.0 4.9 5.2 5.1 WMTX -AM -FM AC 4.5 4.0 3.7 3.3 4.8 

WNNX modem 4.9 5.0 5.0 4.8 5.1 WWRM AC 6.0 5.6 5.6 6.1 4.6 

WKLS album 5.2 4.9 4.5 4.8 4.7 WYUU oldies 4.2 4.8 3.6 4.4 4.5 

WFOX oldies 4.8 3.9 4.2 4.3 4.0 WS1T jazz 4.5 4.0 3.3 3.5 4.1 

WYAY country 4.2 4.2 3.4 3.6 4.0 WCOF '70's oldies 4.0 4.4 4.0 4.4 3.8 

WZGC cis rock 3.1 3.4 4.2 4.3 4.0 WAKS AC 4.2 4.5 4.2 4.4 3.6 

WJZF ¡au 2.4 2.6 2.3 2.8 3.2 WGUL -AM -FM adult std 4.7 4.6 5.0 3.8 3.5 
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WNPT triple -A 3.8 2.8 3.6 3.9 

WTBT cls rock 2.0 1.8 2.2 2.9 

WRBQ -AM R &B adult 1.3 2.0 1.8 1.4 

WIMP R &B 1.0 1.5 1.5 1.5 

WLVU -FM adult std 1.6 2.0 2.1 1.7 

WSUN N/T 1.3 1.4 1.1 .8 

WZTM sports .5 1.5 .9 .8 

CLEVELAND -(22) 
WGAR country 8.4 8.7 7.5 8.3 

WZAK R &B 8.5 9.0 8.2 8.0 

WMJI oldies 7.7 7.8 8.8 8.7 

WNCX cls rock 6.2 6.4 6.2 5.6 

W(IAL AC 6.0 4.8 5.8 5.6 

WRMR adult std 6.0 7.1 5.4 5.5 

WDOK AC 6.2 5.7 6.5 6.8 

WZJM top 40 4.7 4.4 5.6 5.0 

WMMS album 5.5 5.4 4.8 4.5 

WKNR sports 5.6 4.2 2.7 5.0 

WTAM N/T 4.0 4.7 5.3 4.5 

WLTF AC 2.6 3.7 4.4 4.1 

WNWV jazz 5.1 3.9 3.6 3.9 

WCLV classical 2.4 3.0 3.3 2.3 

WENZ modern 1.9 2.3 1.6 2.1 

WJM0 R &B oldies 2.0 2.1 1.6 1.8 

WABQ religious 1.2 1.1 1.7 1.7 

WONE -FM album 1.3 1.2 1.4 1.2 

DENVER -(23) 
KOA N/T 8.9 7.7 7.0 8.6 

KYGO-FM country 8.9 10.0 10.5 7.9 

KOSI AC 5.7 5.8 6.3 6.9 

KQKS top 40 /rhythm 2.1 2.2 4.6 6.2 

KRFX cls rock 5.9 4.1 5.0 5.1 

KXKL oldies 4.7 4.5 4.9 4.2 

KALC top 40 4.2 4.6 5,8 4.8 

KBCO-FM triple -A 4.3 4.5 4.2 4.5 

KHOW N/T 2.8 3.3 4.3 4.0 

KHIH jazz 4.0 5.0 3.5 3.8 

KKHK cls rock 4.9 4.7 5.4 4.6 

KBPI album 5.3 3.6 3.7 4.3 

KIMN-FM AC 2.3 2.4 2.5 2.7 

KEZW adult std 2.9 3.1 3.2 3.8 

KIPK modem 3.6 2.5 3.3 3.1 

KTCL modem 1.5 1.1 1.6 1.3 

KVOD classical 2.4 3.1 2.8 1.8 

KCKK country 3.0 2.9 1.7 2.0 

KYGO-AM country 1.2 2.1 1.4 1.4 

KKFN sports 1.1 1.3 1.3 1.6 

KTLK N/T 1.9 .8 .9 1.1 

PORTLAND, ORE. -(24) 
KKRZ top 40 7.7 7.8 7.9 9.3 

KKCW AC 7.1 6.3 7.3 6.1 

KKSN -FM oldies 5.7 4.9 4.6 5.4 

KUPL -FM country 6.2 5.5 5.5 5.9 

10(L-AM N/T 5.9 7.4 6.4 5.4 

KGON cls rock 4.7 4.9 4.0 5.2 

KW11 -FM country 7.2 6.7 6.5 5.3 

KU FO album 5.4 5.1 4.2 4.4 

KK11 jazz 3.0 3.1 3.7 3.4 

KEX AC 3.6 6.1 6.9 4.8 

KINK triple -A 3.0 3.8 3.5 3.5 

KKRH cls rock 3.5 3.3 2.6 3.3 

KNRK modern 5.1 2.8 2.9 2.9 

KBBT AC 1.3 3.3 3.3 3.6 

KEWS N/I 2.2 1.9 2.4 2.5 

KKSN -AM adult std 2.8 3.1 3.0 2.9 

KXL -FM AC 2.1 2.3 2.4 2.3 

KFXX sports 1.3 .9 1.3 .8 

KPDQ -FM religious 1.6 1.4 1.9 1.1 

KW11 -A14 country 1.7 1.3 1.5 1.1 

CINCINNATI -(25) 
WUBE-FM country 8.1 9.9 9.6 8.6 

WLW Nil 9.5 9.3 10.3 9.5 

WEBN album 10.3 9.4 8.9 7.9 

WKRQ top 40 6.6 6.5 6.3 7.0 

WIZF R &B 5.7 6.2 5.0 5.8 

WRRM AC 5.3 4.6 6.0 5.7 

WGRR oldies 5.6 6.2 5.9 6.6 

WOFX cls rock 3.4 4.2 3.8 4.2 
WKRC N/I 5.6 5.2 5.0 4.1 

WVMX AC 3.6 3.5 3.8 3.6 

WSAI adult std 4.2 4.1 4.3 3.9 

WYGY country 3.5 4.1 3.0 3.3 

WVAE jazz 3.5 3.9 3.9 3.4 

WAQZ modem 2.3 1.9 2.0 2.3 

WAKW religious 1.4 1.4 1.6 2.1 

WHKO country 1.1 1.1 1.0 .8 

RIVERSIDE, CALIF. -(26) 
KFRG country 11.3 9.8 9.210.0 
KFI N/T 6.7 8.6 7.7 7.5 

KGGI top 40 /rhythm 6.1 5.8 6.4 6.1 

KKBT R &B 4.9 4.0 4.9 5.2 

KOLA oldies 5.0 4.7 4.1 4.4 
KCAL -FM album 2.0 1.9 3.4 2.9 

KWRP easy 1.8 2.5 3.8 2.6 

KCBS -FM cls rock 2.6 2.0 2.7 2.6 

KLOS album 2.7 3.2 3.1 2.5 

KCXX modem 1.3 1.0 1.6 1.8 

KROQ modem 1.7 2.3 1.7 2.1 

KRTH oldies 2.5 2.0 2.3 2.2 
KSCA Spanish - .7 1.6 2.0 

KITS -FM top 40 2.1 2.6 2.9 2.8 

KLVE Spanish 1.7 2.3 1.6 2.3 

KOST AC 3.1 3.5 3.6 3.1 

KBIG AC 1.7 2.1 3.5 2.2 
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KSSE Spanish 4.9 3.1 2.3 2.4 

KTWV jazz 2.4 3.3 2.8 2.6 

KLAC adult std 2.0 1.0 .9 1.1 

KLSX N/I .6 .8 1.2 1.0 

KNX N/I 1.7 1.5 1.9 2.0 

KPWR R &B 2.5 2.3 2.5 2.4 

KZLA country 1.1 1.0 1.2 1.0 

KKGO classical 1.2 1.0 .9 1.3 

KANSAS CITY -(27) 
KPRS R &B 7.1 8.4 7.9 8.0 

KMXV top 40 5.3 5.2 6.5 8.3 

KCMO-FM oldies 5.4 5.0 5.7 6.3 

WDAF country 6.9 7.3 7.5 6.6 

KCFX cls rock 7.0 7.2 5.4 6.1 

KFKF country 5.9 7.6 7.3 7.0 

KMBZ N/T 6.4 5.2 5.5 5.8 

KBEQ-FM country 5.3 5.5 6.4 6.2 

KQRC album 6.1 6.6 6.2 5.3 

KCIY jazz 5.6 4.3 4.6 3.8 

KUDL AC 4.8 3.8 3.6 3.3 

KLTH AC 3.1 4.3 4.2 4.2 

KCMO-AM N l' 4.2 4.3 3.8 4.3 

KXTR classical 3.4 2.9 3.3 2.6 

KYYS album 4.5 4.2 3.9 3.4 

KCCX modem 2.1 2.3 2.3 2.1 

KFEZ adult stud .5 .7 .6 1.2 

KPRT religious 1.2 1.6 2.0 1.4 

KLZR modern .9 .9 .7 1.0 

SACRAMENTO, CALIF. -(28) 
KFBK N/T 9.5 11.1 10.5 10.5 

KSFM top40 /rhythm9.4 7.9 8.9 8.0 

KZIO AC 3.4 4.7 7.1 8.2 

KNCI country 6.5 5.4 4.5 5.2 

KGBY AC 5.0 5.3 4.2 3.8 

KHYL oldies 5.2 3.8 4.6 4.1 

KRXQ album 4.7 5.6 4.1 4.8 

KXOA -FM cls rock 4.3 3.7 3.5 3.0 

KYMX AC 4.8 4.5 4.6 5.0 

KRAK country 3.2 3.2 3.4 4.5 

KCTC adult std 4.3 4.1 3.2 3.4 

KSEG cls rock 3.3 3.3 4.2 3.0 

KWOD modem 3.5 3.1 4.3 3.8 

KSS1 jazz 2.6 2.8 2.6 2.8 

KSTE N/I 3.7 3.0 2.5 2.9 

KHTK N/T 1.4 2.6 2.6 2.4 

KNBR sports .7 1.1 .9 1.2 

KQBR ¡au .8 1.4 1.7 1.6 

KGO N/T 1.3 .8 .7 .9 

KZSA/KRYR Spanish .5 1.0 1.3 .5 

MILWAUKEE -(29) 
WTMJ N/1 10.5 10.5 9.3 8.9 

WMIL country 9.0 8.0 7.6 7.7 

WKLH cls rock 7.6 6.7 6.8 6.9 

WKKV R &B 6.0 7.4 7.4 6.1 

WLZR -AM -FM album 6.0 6.8 6.9 7.0 

WOKY adult std 6.1 5.7 5.6 5.6 

WKTI AC 6.4 5.5 5.6 6.0 

WXPT AC .5 .8 1.2 1.7 

WISN N/T 5.0 5.3 5.7 5.0 

WMYX AC 4.4 5.4 5.4 5.2 

WZTR oldies 4.1 4.1 4.0 4.7 

WLTQ AC 2.8 3.1 3.9 4.1 

WJZI jazz 3.1 2.7 2.8 2.7 

WLUM modem 4.0 3.7 3.8 3.2 

WAMG AC 2.0 2.4 2.2 1.6 

WFMR classical 1.9 1.9 1.8 2.3 

WMCS R &8 adult 1.6 1.9 1.8 1.9 

WNOV R &B 2.0 2.1 1.5 1.4 

WEZY easy 1.3 1.5 1.6 1.9 

SAN JOSE, CALIFS -(30) 
KGO N/T 6.3 6.5 7.2 7.6 

KBAY AC 5.4 4.9 4.1 4.4 

KYLD top 40 /rhythm 1.1 L1 1.2 1.3 

KRTY country 3.2 2.9 3.7 2.8 

KEZR AC 5.3 3.8 4.9 5.3 

KNBR sports 3.3 3.7 3.6 4.3 

KOME modem 4.5 4.6 4.2 4.4 

KARA AC 3.0 2.9 2.5 2.5 

KUFX cls rock 2.2 2.6 2.1 4.5 

KCBS N/T 3.2 3.6 4.0 3.4 

KLOK Spanish 3.6 2.9 2.5 4.4 

KSOL/KZOL Spanish 1.3 3.3 1.8 2.1 

KFRC-AM-FM oldies 3.0 3.8 3.1 3.4 

KI01 AC 2.7 2.0 2.4 2.1 

KSJO album 5.0 4.8 3.6 4.1 

KFFG/KFOG triple -A 2.5 2.7 2.7 2.3 

KMEL R &B 2.3 2.3 2.7 1.6 

KSFO N/T 2.3 2.8 2.5 2.3 

KKSF jazz 2.2 2.3 3.3 3.0 

MOL adult std .7 .7 .7 .8 

K01T-AM-FM AC 2.8 2.8 2.2 2.3 

KDFC classical 2.3 2.3 2.5 1.6 

KZOZ top 40 .9 1.0 .8 .5 

KLLC AC 1.1 1.0 1.5 2.2 

KBLX R &B adult 1.1 1.6 1.3 1.3 

KBRG Spanish 2.7 1.5 1.6 1.3 

KITS modem 1.2 1.4 .9 1.1 

KBGG cls rock 1.4 1.4 1.2 1.1 

PROVIDENCE, RJ. -(31) 
WH1Y album 8.2 8.1 6.9 6.1 

WWLI AC 9.1 8.1 8.8 7.6 

WWBB oldies 5.1 8.0 6.2 7.1 

WPRO-FM top 40 6.7 6.5 5.7 7.8 
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3.3 

3.0 

2.9 

2.5 

1.6 

1.4 

1.1 

1.1 

10.4 

8.2 

7.1 

6.8 

5.9 

5.1 

5.6 

4.3 

4.2 

3.8 

3.8 

3.5 

3.4 

3.3 

2.5 

2.0 

1.7 

1.3 

1.1 

6.9 

5.4 

5.3 

4.1 

4.6 

4.0 

4.4 

3.7 

3.4 

3.2 

3.2 

3.0 

2.9 

2.9 

2.9 

2.1 

2.6 

2.4 

2.1 

2.0 

1.9 

1.8 

1.1 

1.5 

1.3 

1.3 

1.2 

1.0 

1.7 

7.5 

6.5 

5.6 

WLKW adult std 4.8 4.8 6.2 6.3 

WPRO-AM N/T 5.3 4.4 4.2 4.2 

WSNE AC 5.2 6.0 5.1 5.5 

WCTK country 4.5 4.3 5.3 3.8 

WWKX top 40 /rhythm 4.1 4.1 4.9 3.6 

WWRX cls rock 4.2 3.5 3.7 3.8 

WH11 N/T 4.0 4.6 3.3 3.4 

WBRU modem 2.9 2.6 3.6 2.8 

W1MN top 40 /rhythm 2.1 1.3 1.3 1.3 

WCRB classical 2.0 1.6 1.2 1.9 

WDGE modem 2.8 2.3 2.1 1.7 

WFHN top 40 /rhythm 2.6 1.1 1.0 1.9 

WBMX AC .4 1.3 .8 1.0 

WBSM N/T 1.1 1.5 1.0 1.1 

WBZ N/I 1.3 1.4 1.3 1.2 

WBCN modem .7 1.5 1.1 .8 

WBOS triple -A 1.0 1.6 1.2 .9 

WDGF top 40 /rhythm .4 .4 .9 1.8 

WEEI sports 1.0 1.1 1.3 

WCTY country - 
COLUMBUS, OH10 -(32) 

WNCI top 40 11.3 9.0 9.5 8.8 

WCOL-FM country 7.0 8.0 9.7 10.0 

WSNY AC 7.3 7.9 8.2 8.1 

WTVN N/T 8.3 7.9 7.3 6.9 

WLVO album 6.8 5.2 5.4 5.7 

WBNS-FM oldies 5.4 5.3 4.4 5.2 

WBZX album 5.9 5.4 4.3 5.3 

WHOK/WHOK country 6.2 5.3 5.0 4.9 

WJZA R &B adult 6.1 5.1 5.4 5.0 

WZAZ-FM modem 2.2 1.9 3.1 3.6 

WCKX R &B 2.0 2.4 2.2 1.9 

WMNI adult std 1.1 1.1 2.6 3.2 

WCLT-FM country 1.8 1.8 2.0 2.6 

WZ1Z/WSWZ jazz 1.9 1.9 2.1 2.6 

WVKO religious 1.5 1.3 1.5 2.2 

WWCD modem 2.5 3.1 2.2 2.2 

WBNS-AM sports 1.2 2.7 1.5 1.7 

WAZU album 1.2 1.0 1.3 1.7 

WLYR easy 2.7 3.0 2.0 1.5 

WSMZ RIB oldies .6 1.0 1.1 1.2 

NORFOLK, VA. -(33) 
WOWI R &B 13.8 12.5 10.4 11.5 

WJCD jazz 4.2 5.8 4.6 5.2 

WGH -FM country 6.6 5.8 9.2 6.4 

WCMS -AM -FM country 9.0 6.0 6.1 6.2 

WNOR -AM -FM album 4.8 4.9 5.8 6.8 

WWDE AC 4.9 4.5 4.8 5.2 

WNVZ top 40 /rhythm4.4 5.3 4.4 4.4 

WPTE AC 5.3 4.7 3.5 4.7 

WSW- FM/WSW R &B adult 4.8 3.4 5.4 5.4 

WYCL oldies 3.0 3.8 5.0 3.9 

WAFX cls rock 4.6 3.5 3.9 3.5 

WFOG -AM -FM AC 5.5 5.7 5.0 5.6 

WXEZ easy 3.1 4.0 2.9 3.5 

WROX modem 4.0 3.0 3.6 3.9 

WNIS N/T 2.4 3.5 3.8 3.1 

WPCE religious 2.4 2.2 2.5 1.1 

WKOC triple -A 2.9 2.7 2.4 2.7 

WGH -AM sports .8 1.4 1.1 1.2 

WTAR N/T 1.2 2.2 1.3 1.3 

WGPL religious 9 1.1 .7 1.0 

SALT LAKE CITY -(35) 
KSFI AC 8.2 9.4 9.3 8.2 

KSOP-AM-FM country 4.9 4.7 5.5 3.8 

KISN-FM AC 5.3 4.7 5.3 6.1 

KZHT top 40 3.2 4.4 4.0 4.4 

KENZ modem 3.2 3.2 4.3 4.1 

KSL N/T 5.7 6.6 6.6 6.5 

KIRK modem 3.1 4.7 3.8 4.8 

KRSP cls rock 6.0 4.5 5.0 4.6 

KODJ oldies 6.7 4.8 5.7 4.6 

KDYL/KOVO adult std 5.2 3.8 3.9 4.1 

KUBL country 5.1 5.2 4.4 5.2 

KKAT country 4.5 4.2 4.8 3.7 

KBEE-FM AC 4.8 4.3 4.2 5.0 

KBER album 4.0 3.8 4.3 3.2 

KALL N/T 3.9 4.1 3.7 3.2 

KUMT AC 1.6 1.5 2.0 3.5 

KBZN jan 2.1 2.6 2.3 1.5 

KURR cls rock 3.4 2.2 1.7 1.7 

KOMB AC 1.4 2.4 2.6 2.2 

KFNZ sports 1.0 1.2 2.0 2.7 

KBKK country .9 1.1 1.0 1.2 

INDIANAPOLIS -(36) 
WFMS country 10.7 11.0 11.9 12.5 

WFBO album 11.7 12.7 12.1 10.7 

WIBC N/T 8.6 9.0 9.1 8.3 

WGLD oldies 5.1 6.2 5.6 5.7 

WTLC-FM R &B 4.8 5.1 5.1 5.6 

WTPI AC 4.4 6.0 5.6 6.3 

WNAP cls rock 6.5 4.7 4.2 5.1 

WZPL top 40 4.6 4.7 4.4 4.7 

WENS AC 5.8 5.8 5.4 5.9 

WHHH top40 /rhythm5.0 4.6 6.4 5.7 

WRZX modem 6.4 4.7 4.2 4.1 

WMYS adult std 3.3 3.4 4.0 3.3 

WITS triple -A 2.6 2.3 2.1 2.1 

WGGR R &B adult 1.5 1.7 1.5 1.6 

WGRL country 1.3 .9 .9 - 
WXIR religious 1.0 1.1 1.2 1.8 

WNDE N/T 1.3 1.6 1.2 1.4 

WKKG country 1.0 1.0 1.0 .6 
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1.1 
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1.0 
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5.0 

3.8 

2.8 

2.8 

2.4 

2.3 

2.0 
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1.4 

1.0 

1.0 
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1.3 
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4.1 
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3.3 
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1.6 

1.1 

1.0 
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5.1 
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5.0 

4.8 

4.1 

4.5 

4.2 

4.2 

4.0 

3.9 

3.8 

3.2 

3.1 
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2.8 

2.7 
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8.0 
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4.9 

4.9 
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4.7 
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Radio 
P R O G R A M M I N G 

At The Seminar & Awards: Hugged By Yogi 

Chatting With Casey, And Fielding Flashers 
A WEEKEND IN THE LIFE: to sit tight until they're ready to call 
Helping organize our annual Bill- him in for an on -air interview. Combs, 
board /Airplay Monitor Radio Semi- displaying his own extemporaneous 
nar & Awards is the most agonizing skills, barks at Schuon, "Hey, when 
and yet ultimately fulfilling task con- you playing my video? It's been an 
nected to my role as radio editor. hour." 

Our goal: to give attendees a satis- Friday 4:08 p.m.: Well, at least 
fying array of relevant panels, net- she's honest. In "Sleeping With The 
working opportunities, and an event- Enemy," a session on competing pro - 
ful and glossy awards show honoring grammers who now work for the 
those whom the industry considers 
the best in the business. My goal: to 
survive the damn thing and feel good 
enough about it afterward to start the 
process over again in four or five 
months. 

You see, the planning process for 
this year's show, held Oct. 16 -18 at the 
Orlando, Fla., Renaissance Resort, 
began in early spring. It's a lot like 

"putting together a thousand -piece 
puzzle, only the pieces are spread all 
across the country and sometimes 
don't faithfully return phone calls. 

These are the pesky behind -the- same company in the same building, 
scenes activities that you, as a par- R &B KMEL San Francisco PD 
ticipant, are not supposed to worry Michelle Santosuosso says in the 
about, or even know about. But since presence of top 40 /rhythm rival 
we've become good friends here, I'm KYLD (Wild 94.9) PD Michael Mar - 
willing to share a side of the story tin, "Labels call and say, `Why don't 
where you won't find the word "con- you share music, you're sister sta- 
solidation." tions.' Fuck Wild!" 

Wednesday, 4 p.m.: Now this is not Friday, 5:40 p.m.: Billboard's 
funny. An hour ago, Diana the travel Chart Beat columnist Fred Bronson 
agent calls with the disarming news and Airplay Monitors editor Sean 
that Newark (N.J.) International Air- Ross stump the best of the lot during 
port -from where no less than 12 on their Trivia Pursuit game show. The 
staff are departing in the morning- most grueling round comes when 
has all but come to a standstill. The snippets of Beatles' covers are 
reason: It appears mold was found played, all by artists who have 
above ceiling tiles, and 65 or so air reached No. 1 on the Hot 100 with 
traffic controllers are refusing to other songs. We're talking some pre- 
work around what they regard as a carious pairings here, like Bobby 
potentially pernicious growth. As a McFerrin on "Drive My Car," Rod 
result, it's possible that the airport Stewart with "Get Back," and Lesley 
may be closed Thursday morning, Gore on "Got To Get You Into My 
and, at the least, we're told to expect Life." Overall winners of the contest 
"residual delays." And I thought the are KMXV Kansas City, Mo., PD Jon 
full moon would work to our advan- Zellner, awarded a $500 American 
tage. Express voucher, and Brian Carter, 

Thursday, 11:50 a.m.: Lead story on -air at WUSL Philadelphia, who 
on the local news last night: Airport wins a $100 voucher. Anyone in the 
staff are ordered to return to work room deserved at least that much for 
this morning, while granted the enduring Nancy Sinatra on "Run For 
option of wearing really goofy -look- Your Life." 
ing protective head gear. My flight Friday, 10:37 p.m.: The ever -effu- 
arrives in Orlando 10 minutes ahead sive John Garabedian and his 
of schedule. Moon that, traffic con- Boston -based "Open House Party" 
trollers. have taken the Southern nights 

Thursday, 9:30 p.m.: The show's hostage here as they prepare to 
opening party at Universal Studios broadcast live from the awards show 
begins with greetings from giant Saturday. In a raucous interview with 
theme -park characters. Yogi Bear Salt 'N Pepa and DJ Spinderella 
won't stop hugging me at the taped now for broadcast then, the 
entrance until we take a photo togeth- ladies roll through a roster of topics 
er. Did I mention my phobia of life- like their enduring relationship 
size cartoon characters? On the out- together, families, and their brand - 
door stage, meanwhile, Universal's new album, "Brand New," out Oct. 21. 
Sister Hazel seals its reputation as a The prime moment comes when 
first -rate live band with a stellar 45- Garabedian plays back a years -old 
minute set, peaking with its top 10 hit sound bite of Salt mauling the pro - 
"All For You." Inside, attendees min- nunciation of the host's last name, 
gle, sip beverages, and nibble on an sending her into peals of laughter. 
array of finger delicacies. Best over- This is radio at its most neighborly. 
heard line: "Any food on a stick, I'm Saturday, 1:30 p.m.: After months 
all over it." Classy bunch, huh? of telephone discussions, I meet our 

Friday, 11 a.m.: In a spirited key- awards show host and my most 
note address that wipes away early- revered industry hero, Casey Kasem. 
morning yawns, Andy Schuon, exec- As we've worked together over the 
utive VP of programming at MTV, phone in anticipation of this date, he 
takes attendees on a tour of the net- has proved himself to be a meticu- 
work's updated New York offices via lously prepared professional. Here, 
a custom -made video. Schuon earns face to face, he also shows himself to 
bonus yuks by planting Puff Daddy be the consummate gentleman and as 
in an equipment closet and telling him accommodating and kind as you'd 

5 
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by Chuck Taylor 

ever hope for. As he begins his 
rehearsal for the show, a giddy Bill- 
board director of special events Mau- 
reen Ryan and I marvel at the famil- 
iar timbre of that voice. "You sound so 
Casey Kasem," I confide to him. 

Saturday, 2:18 p.m.: OK, if one 
more person tells me that I don't look 
like my column photo, someone is 
going to get hurt. So I have a goatee 
now, and if you must know, the hair is 
sprayed on. But come on, the pic is 
less than a year old. Since it seems 
important, I guess I'll tell you that a 
successor is already planned for the 
new year. It was taken in 1989. (Yeah, 
I'm lying about the hair.) 

Saturday, 9:39 p.m. At the awards 
show, a dazzling Jo Maeder of WHTZ 
New York presents the first Alison 
Steele Lifetime Achievement Award 
to Kasem. Upon catching on to the 
surprise honor, Kasem stammers, 
"Oh my God," then asks if I'll hold his 
script while he accepts. Lending evi- 
dence to his scrupulous attention to 
detail, he then implores, "Try not to 
lose my place." He goes on to tell the 
audience that he's proud to be a DJ 
because that's where he came from 
and what remains his primary love. 

Saturday, 9:52 p.m.: Show scandal! 
As top 40 WFLZ Tampa, Fla., is 
announced the winner of one of its 
three awards, the station's rather 
robust Stunt Boy charges the stage 
to collect the trophy in nothing but 
white briefs. A horrified Paul Car - 
rack, presenting the award, lets out 
an audible shriek and springs from 
the front of the stage in retreat. See- 
ing this from the sidelines, I scamper 
onstage to reel the prankster in, sud- 
denly realizing that my reprehension 
of theme -park characters is nothing 
compared to the hairy beast I'm 
walking offstage. 

To add to the spectacle, a young 
woman takes to the stage to accept an 
award for the ever -absent Howard 
Stern, wearing nothing but heels and 
a lime green bikini. As she proceeds 
to shed her top for the audience of 
1,100, it appears that the unflinching 
radio and label crowd is more dra- 
matically affected by the after- dinner 
chocolate mousse than what Stern's 
camp has whipped up. 

Saturday, llish p.m.: In a differ- 
ent take on flashing, following wins 
as adult major- market PD and local 
air personality of the year, WPLJ 
New York's Scott Shannon says pri- 
vately, "Looking around this room, 
my career flashes before my eyes," 
referring to the sea of faces from his 
day one to the present. Indeed, the 
evening's winners range in age from 
the mid -20s through the early 60s. 
That's a pretty deep talent pool. 

Sunday, several glasses of wine 
past midnight: A fter waiting months 
for our event to kick off, it seems as 
if the plane landed and forgot to dis- 
engage the auto pilot for the week- 
end. The good news is that while the 
Billboard /Airplay Monitor conference 
may be over, in radio, the show never 
ends. I'm already looking forward to 
sharing the best of what's to come a 
year from now. My respectful thanks 
to all who participated in and attend- 
ed the 1997 seminar and awards, and 
to the staffs of Billboard and Airplay 
Monitor. 

Despite Tough Times, House 

Keeps His Home At WSIX 
AFTER A DIFFICULT YEAR 
marked by several personal hard- 
ships, Gerry House made a decision to 
uncomplicate his life and focus on the 
two aspects of his career that make 
him happiest. 

Fortunately for his listeners, one of 
those happens to be his morning show 
on WSIX Nashville. The other is his 
increasingly successful songwriting. 

Earlier this year, House was struck 
by Graves' disease, a hyperthyroid 
condition that made 
him lose 40 pounds 
and become extreme- 
ly emotional. House 
says he looked like "a 
cadaver" before he 
was finally diagnosed 
with the disease after 
suffering with it for 
about a year. "It's like 
the engine of the car 
running at three times 
normal [speed]," says 
House of the disease, 
which was cured with 
the help of "a giant, 
radioactive pill." 

House says he was 
eating four to five 
meals a day, and his 
metabolism was all 
out of whack. Even 
though he calls the 
experience "excruciating," he talked 
about it on the air quite a bit because 
he wanted listeners to know what was 
going on in his life. That generated 
some interesting listener calls. "I bet 
I've had 5,000 women say, `See, now 
you know what PMS is like,' " he says. 

More recently, House's mother 
passed away, and he found out about 
it while he was vacationing in London. 
At the time, he had been working on a 
few outside projects, including a book 
of Southern humor and a new deal 
involving his music publishing compa- 
ny, Housenotes Music. Now, he's re- 
evaluating his life, and those projects 
are on hold. He has several years to go 
on his contract with WSIX parent 
SFX Broadcasting and says doing 
radio "is what makes me happy." 

His other love, songwriting, contin- 
ues to go well. In addition to co-writ- 
ing the current LeAnn Rimes single, 
"On The Side Of Angels," he just got 
a Diamond Rio cut, has a stag on the 
new Trace Adkins album, and wrote 
James T. Horn's "Texas Diary" 

Many songwriters complain about 
radio and say they can't predict what 
will be a hit. Interestingly, as both a 
songwriter and the top -rated morn- 
ing man in Nashville, House says he 
has no more insight than any other 
songwriter. "I've given up figuring out 
that game. It's odd what strikes a 
chord with people," he says. 

"Every now and then I think I can 
call it and I'll be totally shocked. Peo- 
ple do a 180 on you. I guess that's why 
they test records." House points out 
that Nashville is a difficult market in 
which to test new songs because "you 
can't swing a cat without hitting a 
songwriter." 

House believes being on the air 
doesn't give him any advantage in 
pitching his songs. "Being on the radio 
doesn't mean anything," he says, not- 

ing that his songs "go into the pile 
with everybody else's." He rarely 
mentions it on the air when he's play- 
ing one of his own compositions. "I 
love it, and it's part of me, but I don't 
want to be obnoxious about it." 

As a successful entertainer, House 
doesn't live the life of most of his lis- 
teners, and he doesn't pretend to on 
the air. He'll talk about European 
vacations, collecting art, and traveling 
to New York for a Broadway play. 

Although, House says, 
"I struggle with that 
all the time," he also 
notes that Johnny 
Carson was hugely 
popular despite fre- 
quently talking about 
going to Wimbledon 
and entertaining 
celebrities. 

Still, it's a pet peeve 
of House's that people 
underestimate his 
audience and the 
country audience in 
general. "There are 
people who are just 
stunningly thick," he 
says, but for the most 
part, living "the coun- 
try lifestyle" doesn't 
exclude listeners from 
watching "60 Min- 

utes." "I always say, 'If you are what 
you are on the air, you'll be comfort - 
able,i " says House. "It would be 
wrong to pretend I live in a mobile 
home in the sticks." 

With Capstar chairman/CEO Steve 
Hicks as one of his closest friends, 
House is understandably less con- 
cerned about consolidation than other 
air personalities. So even after an 
unsuccessful syndication attempt a 
few years ago with Premiere Radio 
Networks, House is open to trying it 
again. Although, he says, "I wouldn't 
want to go through the dance of try- 
ing to tailor a show to this market and 
others," he does admit that the previ- 
ous syndication attempt made his 
WSIX show better and more success- 
ful. "Because I had to hit certain win- 
dows and tighten up, I sort of adhered 
to the basic rules of saying what time 
it was and identifying myself and get- 
ting in and out a little bit quicker." 

House continues to tease the sta- 
tion's not -yet -30- year -old PD, Dave 
Kelly, both on and off the air, referring 
to Kelly as "our little 13- year -old PD 
who comes in on his Hot Wheels." 
Asked if it's difficult to take direction 
from a young PD, House quips, "Only 
when he tries to sit on my lap. We have 
a meeting, and then I take him out for 
ice cream." 

Still, he's in a position to see the 
painful side of the business, too. 
"What's odd is to write a song and 
have someone sing your demo, and 
years later they have a deal, and they'll 
come in for an interview, and then I'll 
see them on `The Tonight Show,' " he 
says. "Then you'll see them again 
when they've lost their deals and 
they're going back into the studio to 
record demos. To see people deal with 
that is mind - boggling. Some handle it 
very well, and some have a pain they 
never get rid of." PHYLLIS STARK 

GERRY HOUSE 

Morning Host 

WSIX -FM Nashville 
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P R O G R A M M I N G 

Music Video FOR WEEK ENDING OCTOBER 19, 1997 

Retailer Survey Examines 
Vid's Effect On R &6 Sales 

BY SHARON STEINBACH 

The impact of music video exposure 
on record sales is a notoriously gray 
area. Without data on the medium's 
direct influence on music purchases, 
record companies have long been in a 
position of blindly justifying budgets 
for video promotion and ad buys. 

Alan Grunblatt, senior VP of mar- 
keting for Relativity Records, decided 
it was time to know more about video 
shows in relation to R &B music sales. 
According to video promotion veteran 
Mark Weinstein of RN'R Freelance, 
Grunblatt "is somebody who spends a 
lot of money on the Box and local and 
regional video. As an outside consultant 
to Alan, having had a close relationship 
with him through Hot Sauce Market- 
ing's Mark Klein, we brainstormed to 
find out how we could prove or disprove 
what we were doing." 

To shed light on the value of Relativ- 
ity's investment in R &B music video 
exposure, a survey of 86 mom -and -pop 
retailers in 10 markets -New Orleans, 
New York, Philadelphia, the San Fran- 
cisco Bay Area, San Diego, Detroit, Los 
Angeles, Atlanta, St. Louis, and Rich- 
mond, Va. -was designed by Weinstein 
and Klein and executed by Tommy 
Boy's promotional street team. 

The survey asks the mom -and -pop 
R &B music retailers nine questions, 
starting with whether or not they 
watch MTV the Box, or BET. The next 
group of queries aimed to assess on a 
scale from one to 10 how often they 
attribute sales to video play and video's 
influence as a factor in customer buy- 
ing decisions. On the same scale, they 
are also asked to separately weigh the 
influence of MTV the Box, and BET as 
a factor in customer buying decisions. 
The survey goes on to determine which 
stores have video monitors, on a scale 
of one to 10 how often they communi- 
cate with the video shows in their area, 
and if they ever do cross -promotions 
involving video shows (if yes, which 
ones). 

According to Klein's tally, two- thirds 
of those surveyed feel that music video 
has a positive impact on record sales, 

I PRODUCTION 
I NOTES 

LOS ANGELES 
Matchbox 20 follows its hit "Push" 

with a clip for "3am" by director Gavin 
Bowden, who has worked with Live 
and the Red Hot Chili Peppers. 

Director Mark Kohr and Everclear 
collaborated on "Everything To Every- 

. one," the group's first video from the 
album "So Much For The Afterglow" 

No Authority called on the direct- 
ing skills of Nigel Dick for the band's 
new video, "Don't Stop." It was pro- 
duced by Nina Dluhy for Squeak Pic- 
tures. 

NEW YORK 
Hanson took over the Beacon The- 

atre to film its video for "I Will Come 
To You" with director Jeb Brien. 

Marc Smerling was the directorial 
eye behind Kimberly Scott's "Tuck 
Me In." 

with slightly more agreeing that music 
video influences buying decisions. 
When it came to estimating which 
national video channels had the most 
influence over buying decisions, 76% 
named BET, 57% cited the Box, and 
50% saw MTV as having the most 
impact on R &B music sales. 

Atlanta and Philadelphia, where the 
Box is not available, were not included 
in those numbers. On average, stores 
with video monitors were split down 
the middle. Only 25% of the total 
respondents said they do cross- promo- 
tions with shows in their market, con- 
firming what Klein sees as a commu- 
nication problem between labels, 
retailers, and shows. 

"The labels have to be the point per- 
son between the market -i.e. video 
show -and the retailer, which is the 
driving force in the industry," Klein 
says. "[The survey results] should con- 
vince label people that feel video does 
nothing for retail. Video shouldn't 
always be treated as secondary to 
radio. Video is too expensive to just be 
tossing at one channel." 

"Hot Traxx," "Rhythms," and 
"American Music Makers" in Atlanta; 
"The Scene /Video Go -Go" in Detroit; 
"Soul Beat" in San Francisco; "Philly 
Rock 7" in Philadelphia; "Hot Videos," 
"Majic City Videos," and "Phat Clips" 
in St. Louis; and "JRS Video Zone," 
"Karmel Video Jams," and "Video Con- 
nection" in Richmond were named by 
retailers as local shows that are active 
in holding cross -promotions. 

"It seems obvious that this is a sim- 
ple survey, but it hasn't been done 
before," states Weinstein. "Consider- 
ing the amount of money and debate 
over what's driving music video for- 
ward, it's long overdue. It's gratifying 
that the survey both affirms and satis- 
fies preconceptions about what matters 
in music video. This is a tough year in 
music, and oftentimes tough problems 
lead to hasty solutions. I have a gut 
feeling that labels will see local and 
regional video as an ancillary area 
that's expendable. Considering what 
this survey brings to light, it would be 
a big mistake. This survey ought to con- 
vince labels that a multilevel approach 
to video is a sound investment." 

Grunblatt concurs on the survey's 
relevance. "It helped identify the shows 
that influenced record sales and helped 
in terms of what shows to do ad buys 
with, do promotions with, and what 
shows to really focus on. We're primar- 
ily a rap and R &B label, and there's a 
limited universe to expose our records. 
This survey gave me a lot of insight into 
that; it really taught me a lot. Some 
local shows dominated the marketplace. 
There were shows I never heard of that 
had a big impact on record sales. It was 
big -time worthwhile. Most people in 
this business don't know what's going 
on. This helped clarify things. What 
impressed me was how powerful the 
Box was. In markets where the Box is 
available, it really means something." 

This is just the beginning of the 
information -gathering process. Grun- 
blatt will expand the study with 20 
more markets, and Klein will continue 
to calculate the results. Grunblatt says 
he is using this data to guide spending 
decisions, while it has yet to be seen if 
other labels take similar cues from 
these initial findings. 

Billboard. Video Monitor.. 
THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 

14 hours daily 
1899 9th Street NE, 
Washington, D.C. 20018 

1 LL Cool J, Phenomenon 
2 Busta Rhymes, Put Your Hands Where My Eye... 

3 Mariah Carey, Butterfly 
4 Salt -N -Pepa, R U Ready 
5 Missy "Misdemeanor" Elliott, Sock It 2 Me 

6 Puff Daddy, It's All About The Benjamins 
7 Usher, You Make Me Wanna... 
8 Boyz 11 Men, 4 Seasons Of Loneliness 
9 LSG, My Body 

10 Mary J. Blige, Everything 
11 Next, Butta Love 
12 Brian McKnight, You Should Be Mine 
13 Will Smith, Just Cruisin' 
14 Queen Pen, Man Behind The Music 
15 K -Ci & Jojo, Last Nights Letter 
16 Milestone, I Care 'Bout You 
17 Chico Debarge, Iggin' Me 
18 Toni Braxton, How Could An Angel Break... 
19 Total, What About Us 
20 Allure Feat. 112, All Cried Out 
21 Somethin' For The People, My Love Is The Shhhl 

22 Wyclef Jean, Guantanamera 
23 Refugee Camp All -Stars, Avenues 
24 Aaliyah, Hot Like Fire 
25 Magoo And Timbaland, Up Jumps Da Boogie 

26 Aaliyah, The One I Gave My Heart To 

27 Master P, I Miss My Homies 
28 Lost Boyz, Me And My Crazy World 
29 Playa, Don't Stop The Music 
30 Nas, Foxy Brown, Az, Firm Biz 

* * NEW ONS* * 
Ultra Nate, Free 
Benito, U Ain't Heard Nothin' Yet 
Yvette Michele, DJ Keep Playing 
Luke, Luke's Sheila 
Kimberly Scott, Tuck Me In 

C 
ruca nuv !non_ 

Continuous programming 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Lee Ann Womack, The Fool 
2 Reba McEntire, What If It's You 
3 Kinleys, Please 
4 Travis Tritt Feat. Lari White, Helping... 
5 Chely Wright, Shut Up And Drive 
6 Trisha Yearwood & Garth Brooks, In Another's Eyes 

7 Sawyer Brown, This Night Won't Last Forever 

8 Tim McGraw, Everywhere 
9 Lorrie Morgan, Go Away 

10 Mark Chesnutt, Thank God For Believers 
11 Bryan White, Love Is The Right Place 
12 Brooks & Dunn, Honky Tonk Truth 
13 Paul Brandt, A Little In Love 
14 Vince Gill, You And You Alone 

15 John Michael Montgomery, Angel In My Eye 

16 Neal McCoy, If You Can't Be Good 
17 Blackhawk, Postmarked Birmingham 
18 Kris Tyler, What A Woman Knows t 
19 Buffalo Club, Heart Hold On t 
20 Clint Black, Something That We Do t 
21 Wynonna, When Love Starts Talkin' t 
22 LeAnn Rimes, Flow Do I Live t 
23 Diamond Rio, How Your Love Makes Me Feel 

24 The Lynns, Nights Like These t 
25 Delbert Mcclinton, Sending Me Angels t 
26 Shania Twain, Love Gets Me Every Time t 
27 John Anderson, Small Town t 
28 Trace Adkins, The Rest Of Mine t 
29 Sherrie Austin, One Solitary Tear t 
30 Big House, Love Ain't Easy 
31 Martina McBride, A Broken Wing t 
32 Rhett Akins, More Than Everything 
33 Clay Walker, Watch This 
34 George Strait, Carrying Your Love With Me 

35 John Fogerty, Southern Streamline 
36 Ranch, Walkin' The Country 
37 Ricochet, Blink Of An Eye 
38 Michael Peterson, From Here To Eternity 
39 David Lee Murphy, All Lit Up In Love 
40 Jason Sellers, I'm Your Man 
41 Matraca Berg, That Train Don't Run 
42 James Bonamy, Naked To The Pain 
43 Lonestar, You Walked In 

44 Lila McCann, I Wanna Fall In Love 
45 River Road, Nickajack 
46 Wade Hayes, Wichita Lineman 
47 Tracy Byrd, Good 01' Fashioned Love 
48 LeAnn Rimes, You Light Up My Life 
49 The Tractors, The Last Time 
50 Patty Loveless, You Don't Seem To Miss Me 

t Indicates Hot Shots 

* * NEW ONS* * 
Collin Raye, The Gift 
James T. Horn, Geronimo 
Praire Oyster, She Won't Be Lonely Long 

7ß!N1101' 
Continuous programming 
1515 Broadway, NY, NY 10036 

1 LL Cool J, Phenomenon 
2 Rolling Stones, Anybody Seen My Baby 
3 Radiohead, Karma Police 
4 Smash Mouth, Walkin' On The Sun 
5 Busta Rhymes, Put Your Hands Where My Eye 

6 Chumbawamba, Tubthumping 
7 Oasis, Don't Go Away ** 
8 Verve, Bitter Sweet Symphony 
9 Boyz II Men, 4 Seasons Of Loneliness 

10 Royal Crown Revue, Barflies At The Beach 
11 Usher, You Make Me Wanna... 
12 Will Smith, Just Cruisin' 
13 Green Day, Hitchin' A Ride 
14 Mariah Carey, Butterfly 
15 Puff Daddy, Its All About The Benjamins 
16 Missy "Misdemeanor" Elliott, Sock It 2 Me 

17 Janet, Got'Til It's Gone 
18 The Wallflowers, Three Marlenas 
19 Imani Coppola, Legend Of A Cowgirl 
20 Master P, I Miss My Homies 

21 Death In Vegas, Dirt 
22 Sublime, Doiri Time 
23 Mary J. Blige, Everything 
24 Robyn, Show Me Love 
25 Days Of The New, Touch, Peel And Stand 
26 311, Prisoner 
27 Spice Girls, Spice Up Your Life 
28 Bone Thugs -N- Harmony, If I Could Teach... 

29 Nas, Foxy Brown, Az, Firm Biz 
30 Jamiroquai, Alright 
31 Wyclef Jean, Guantanamera 
32 The Sundays, Summertime 
33 Aaliyah, The One I Gave My Heart To 

34 The Offspring, I Choose 
35 Salt -N -Pepe, R U Ready 
36 Cornershop, Brimful Of Asha 
37 En Vogue, Too Gone, Too Long 
38 Taja Sevelle, I And I 

39 Marilyn Manson & Sneaker Pimps, Long Hard 

40 Mxpx, Chick Magnet 
41 U2, Please 
42 Kula Shaker, Hush 
43 The Notorious B.I.G., Hypnotize 
44 Jimmie's Chicken Shack, High 
45 Puf' Daddy & Faith Evans (Feat. 112) , I'll Be... 

46 Blink 182, Dammit 
47 Foe Fighters, Everlong 
48 Sarah McLachlan, Building A Mystery 
49 Elton John, Something About The Way... 
50 Wu -Tang Clan, It's Yourz 

** Indicates MTV Exclusive 

* * NEW ONS* * 
Beck, Deadweight 
David Bowie, I'm Afraid Of Americans 
Toni Braxton, How Could An Angel Break My Head 

Dru Hill, 5 Steps 
Jay -Z, Sunshine 
Billie Myers, Kiss The Rain 

OTNN 
THE NASHVILLE NETWORK. 

The Heart of Country 

30 hours weekly 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Tim McGraw, Everywhere 
2 Vince Gill, You And You Alone 
3 Mark Chesnutt, Thank God For Believers 
4 Lorrie Morgan, Go Away 
5 Brooks & Dunn, Honky Tonk Truth 
6 Wynonna, When Love Starts Talkin' 
7 Travis Tritt Feat. Lad White, Helping... 
8 Reba McEntire, What If It's You 
9 Clay Walker, Watch This 

10 Sawyer Brown, This Night Won't Last Forever 

11 Chely Wright, Shut Up And Drive 
12 LeAnn Rimes, You Light Up My Life 
13 Alabama, Song Of The South 
14 Ricky Van Shelton, Statue Of A Fool 
15 Keith Whitley, Don't Close Your Eyes 
16 Mark Chesnutt, Brother Jukebox 
17 Tanya Tucker, Down To My Last Teardrop 
18 Alan Jackson, Midnight In Montgomery 
19 Lorrie Morgan, Something In Red 
20 Tanya Tucker, Two Sparrows In A Hurricane 
21 Sammy Kershaw, Haunted Heart 
22 Aaron Tippin, Working Man's Ph.D 

23 Joe Diffie, Prop Me Up Beside The Jukebox 
24 Martina McBride, Life #9 
25 Little Texas, My Love 
26 Randy Travis, The Box 
27 John Michael Montgomery, Cowboy Love 
28 John Michael Montgomery, No Man's Land 

29 Shania Twain, The Woman In Me 
30 Faith Hill, Let's Go To Vegas 

* * NEW ONS* * 
John Michael Montgomery, Angel In My Eyes 

The Kinleys, Please 

MUSK FIRST 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Sugar Ray, Fly 
2 Matchbox 20, Push 
3 Sarah McLachlan, Building A Mystery 
4 Jewel, Foolish Games 
5 Fleetwood Mac, Silver Springs 
6 LeAnn Rimes, How Do I Live 
7 Paula Cole, I Don't Want To Wait 
8 Rolling Stones, Anybody Seen My Baby 
9 Third Eye Blind, Semi -Charmed Life 

10 Fiona Apple, Criminal 
11 Sheryl Crow, Home 
12 Spice Girls, 2 Become 1 

13 En Vogue, Too Gone, Too Long 
14 Elton John, Something About The Way... 
15 Billy Joel, Hey Girl 
16 Mariah Carey, Honey 
17 Duncan Sheik, Barely Breathing 
18 The Wallflowers, One Headlight 
19 Jamiroquai, Alright 
20 Mariah Carey, Butterfly 
21 Shawn Colvin, Sunny Came Home 
22 Smash Mouth, Walkin On The Sun 
23 Savage Garden, I Want You 
24 The Cardigans, Lovefool 
25 Sister Hazel, All For You 
26 Imani Coppola, Legend Of A Cowgirl 
27 Duran Duran, Electric Barbarella 
28 Jewel, You Were Meant For Me 
29 The Verve Pipe, The Freshmen 
30 No Doubt, Don't Speak 

* * NEW ONS* * 
Barbra Streisand - Celine Dion, Tell Hirn 
Chumbawamba, Tubthumping 
Hanson, I Will Come To You 
LSG, My Body 
Billie Myers, Kiss The Rain 

THE CLIP LIST.. A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING NOVEMBER 1, 1997. 

T IH E 

BOO 
MUSIC rEIrVISION 
TOY CON, ROL. 

Continuous programming 
1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Master P, I Miss My Homies 

BOX TOPS 

Bone Thugs -N- Harmony, It I Could Teach 
Janet, Got'Til It's Gone 
Aqua, Barbie Girl 
Queen Pen, Man Behind The Music 
Next, Butta Love 
Coolio, Ooh La La 
Twista, Get It Wet 
E -A Ski, Showdown 
Dru Hill, 5 Steps 
The Firm, Firm Biz 
Refugee Camp, Avenues 
Mack 10, Backyard Boogie 
Hanson, I Will Come To You 
Wu -Tang Clan, It's Yourz 
Usher, You Make Me Wanna 
Missy "Misdemeanor" Elliott, Sock It 2 Me 
Brian McKnight, You Should Be Mine 

NEW 

Changing Faces, All Of My Days 
Destiny's Child, No, No, No (Part II) 
DFC/MC Breed, Wasting Time 
Erykah Badu, Tyrone 
Goldfinger, This Lonely Place 
GP Wu, Party People 
Green Apple Quick Step, Kid 
Kula Shaker, Hush 
Mase, Feels So Good 
Matchbox 20, 3 A.M. 
Matthew Ryan, Guilty 
OMC, I Love L.A. 
Sister Hazel, Happy 
Spice Girls, Spice Up Your Life 
Superchunk, Watery Hands 
Third Eye Blind, How's It Going To Be 
Three 6 Mafia, Tear The Club Up '97 
Toni Braxton, How Could An Angel... 
Tonic, Soldier's Daughter 
Uncle Sam, I Don't Ever Want To See You Again 

11Pr 
RONIWHr Olalal' 

Continuous programming 
1515 Broadway 
New York, NY 10036 

NEW 

Mike Watt, Liberty Calls 
Moby, James Bond Theme 
Stereolab, Miss Molecular 
Transister, Look Who's Perfect 
Helium, Leon's Space Song 
Marcy Playground, Sex And Candy 
The Interpreters, Shout! 
A3, Ain't Goin' To Goa 
Beck, Deadweight 
Backstreet Boys, As Long As You Love Me 
David Bowie, I'm Afraid Of Americans 
The Refreshments, Good Year 

Continuous programming 
299 Queen St West 
Toronto, Ontario M5V2Z5 

Sneaker Pimps, Spin Spin Sugar 
Chris Rock, Champagne 
Econoline Crush, All That You Are 
Jars Of Clay, Crazy Times 
Oasis, Don't Go Away 
Treble Charger, How She Died 
Will Smith, Just Cruisin' 
Portishead, All Mine 
Imani Coppola, Legend Of A Cowgirl 
Boyz II Men, 4 Seasons Of Loneliness 
Our Lady Peace, Automatic Flowers 
Aqua, Barbie Girl 
Sugar Ray, Fly 
Oasis, D'You Know What I Mean? 
Mariah Carey, Honey 
Smash Mouth, Walkin' On The Sun 
Backstreet Boys, Everybody... 
Bran Van 3000, Drinking In L.A. 
Notorious B.I.G., Mo Money, Mo Problems 
Rolling Stones, Anybody Seen My Baby 

¡EUROPE! 

Continuous programming 
Hawley Crescent 
London NW18TT 

Elton John, Candle In The Wind 1997 
Chumbawamba, Tubthumping 
Aqua, Barbie Girl 
Janet Jackson, Got 'Til It's Gone 
Mariah Carey, Honey 
Will Smith, Men In Black 
Rolling Stones, Anybody Seen My Baby 
Puff Daddy & Faith Evans (Feat 112), l'Il Be Missing You 

Backstreet Boys, As Long As You Love Me 
Coolie, C U When You Get There 
U2, Please 
Oasis, Stand By Me 
Boyz II Men, 4 Seasons Of Loneliness 
Meredith Brooks, Bitch 
The Notorious B.I.G., Mo Money Mo Problems 
Ultra Nate, Free 
Sash, Stay 
Dario G., Sunchyme 
Foxy Brown, Big Bad Mamma 
Daft Punk, Burnin' 

. 
Continuous programming 
2806 Opryland Dr 
Nashville, TN 37214 

God's Property, Stomp 
dc Talk, Like It, Love It, Need It 
The Altered, Low 
Clay Crosse, Saving The World 
dc Talk, In The Light 
Plumb, Unforgivable 
John Johnethis, Flood 
God's Property, You Are The Only One 
Amy Grant, Takes A Little Time 
All Sar United, Bright Red Carpet 
Eager, Crimson For Downy Flake (new) 
Mercy Rain, Rocking Moon (new) 
John Tesh, L'Aquila (new) 

Leann Rimes, You Light Up My Life (new) 
Jars Of Clay, Crazy Times (new) 

J11* 
Three hours weekly 
216 W Ohio 
Chicago, IL 60610 

Reef, Come Back Brighter 
Catherine, Whisper 
Green Apple Quickstep, Kid 
Curve, Chinese Burn 
Mustard Plug, You 
Junebug, Metal Heart 
Tanya Donnelly, Pretty Deep 
Life In A Blender, Chicken Dance 
Goldfinger, The Lonely Place 
Taja Sevelle, 1 &1 
Rule 62, Drown 
Joan Jett, Real Wild Child 
Kula Shaker, Hush 
Talk Show, Hello Hello 
The Refreshments, Good Year 

TN FOR U -NOT THEM 738 

1/2 -hour weekly 
46 Gifford St 
Brockton, MA 02401 

Foo Fighters, Everlong 
Holly McNarland, Numb 
Squirrel Nut Zippers, Hell 
The Dambuilders, Bum This Bridge 
Rolling Stones, Anybody Seen My Baby 
Skeleton Key, EPK 
Radiohead, Karma Police 
Dandy Warhols, Last Junkie In The World 
Cakelike, Wendy 
Death In Vegas, Dirt 
DubStar, Stars 
The Charlatans UK, One Or Another 
Green Day, Hitchin' A Ride 
Reef, Come Back Brighter 
Treble Charger, Friend Of Mine 
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F-I I -r L fn 

HIGHL IGH TS 
College Television Illeiwurk Presenis 

THE 19TH ANNUAL 

BILLBOARD MUSIC VIDEO AWARDS 

webcast live on Jam TV & Billboard Websites 

with special performances TBA 

KEYNOTE ADDRESS BY ROB GLASER, CEO /Chairman, 

Real Networks, maker of RealAudio and RealVideo & 

ALAN MCGLADE, CEO /President, The Box Worldwide 

; r I 17 
___ 

Place your promotion or 

product in the Music Video 

Registration Bag, given to 

ALL attendees! To reserve 

a spot, please contact 

Michele Quigley 

at (212) 536-5088. 

Opening Night Party sponsored by y iq tie 1 

videos ,, 
e¢mnnd 

Networking Opportunities Roundtable Discussions Compelling Panels 

including: The Artist Panel Director's Panel in assoc. w/ MVPA 

Live Focus Group with Teenage Viewers High Level 

Executive Panel Discussing "the Big Picture" in Music Video 

Programming, Production and Promotion Issues 

New digital opportunities for music video exposure 

on the internet, satellite and cable 

and much, much more! 

E 1 !J/ 'J "r 
Pepp Travel, the official 

travel agent, for the Billboard 
Music Video Conference offers 
special fares for travel to Los 

Angeles. To qualify, reservations 
must be booked through 

Pepp Travel at (800) 877 -9770. 

Please identify yourself as a 

Billboard attendee to 
receive discount. 

HOTEL A CCOMMODA T /ON 

r"r 1/JrJ; 
Maureen P. Ryan 

Director of 

Special Events 

(212) 536-5002 ph. 

(212) 536-1400 fax 

The Beverly Hilton Hotel 
9876 Wilshire Blvd. 

Beverly Hills, Ca. 90210 

For reservations, please call 
1- 800 -HILTONS and state that you're 

with the Billboard conference. 
Reservations must be made 
no later than October 19th! 

Room rate: $155 single 

please fill out form & mail to: Maureen Ryan, Billboard, 1515 Broadway, NY, NY 10036 

Make all checks payable to Billboard 
First Name: 

$405.00 - Pre Registration: received by October 30th S $465.00 - Full-Registration: after October 30th & Walk-Up 

Last Name: 

Company: Title: 

Address: City: 

Phone: Fax: 

I'm Paying by: O Check O Money Order O Visa /MC 

Credit Card tt Exp. Date: 

State: Zip: 

Q Amex 

Cardholder's Signature: 

Cancellation Policy: All cancellations must be submitted in writing. Cancellations received between October 2nd and October 30th will be subject to a $150.00 cancellation fee. 

No refund will be issues for cancellations received after October 30th or for "no shows.. 
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LABELS, VENUES, RADIO LET CABARET FLOURISH 
(Continued from page 1) 

York is important." 
WNET -TV, the PBS station that 

serves the New York metro tri -state 
area, knows that full well. The station 
chose cabaret as the subject matter 
for the audience -grabbing finale, host- 
ed by cabaret /concert performer 

Michael Feinstein, 
for its solicitation 
period in August, 
squarely targeting 
its core demo's pas- 
sions along with its 
pocketbooks. 

Although she 
wasn't a performer 
on the program, 
"Cabaret 13," that 

August evening, Clooney pitched in 
by phone from her home in Califor- 
nia to put New York's role in cabaret 
music in a perspective it certainly 
deserves. 

Keeping the music "alive and well," 

CLOONEY 

to borrow Clooney's phrase, remains 
an active process in this city. Several 
New York -based labels regularly fill 
retail bins with established, developing, 
and new artists. These include DRG, 
Midder, After 9, Sterling, and Cabaret. 
Others that operate outside of New 
York, notably Los Angeles -based 
Varèse Sarabande, currently promot- 
ing rising talent Michelle Nicastro, and 
Georgetown, Conn. -based Original 
Cast Records, also have extensive doc- 
umentation of the New York cabaret 
scene and its stellar performers. 

As a result, the catalog of newly 
recorded cabaret music albums runs 
well into the hundreds, far surpassing 
in number that of any era in the histo- 
ry of recorded music. 

Radio, too, plays a role in spreading 
the sound of cabaret song. The most 
dynamic player is WQEW -AM New 
York, which undertakes the rare 
approach in radio these days of pre- 

CLUB DJs STEP INTO STAR ROLE 
(Continued from page 1) 

the pop mainstream. 
Perhaps the city's most famous tale 

of club influence dates back to the early 
'80s, when a young Madonna's career 
is said to have been jump -started by 
pioneering DJ /producer Mark 
Kamens, who played her demos at the 
now- shuttered Danceteria. It's a Cin- 
derella scenario that many argue 
would never happen now. 

"There aren't too many DJs in New 
York brave enough to play music that 
isn't pretty much guaranteed to go 
over with a crowd - unless it's a record 
they've produced themselves, of 
course," says local DJ Russ Starr. 
"And that's the real problem. These 
days, most DJs are more interested in 
becoming producers and celebrities 
and less interested in being musical 
tastemakers." 

Marla Brown, a fledgling house 
music diva currently shopping for a 
deal, agrees. "Singers are disposable in 
New York. We're treated like we're a 
dime a dozen by DJs and producers 
who think they're more important than 
the music they play." 

On the flip side, the fact that New 

Unlike the hallowed days of the '70s 
and '80s, it's virtually impossible to 
hear three songs in common in as many 
clubs. 

"It's just not possible," says DJ Andy 
Paul. "You can't always go from a 
heavy tribal dub into a pretty vocal 
record. Those kinds of records gener- 
ally appeal to two different audiences. 
I go for variety, but there'd be too 
much of a clash if I tried get it all in." 

As the dance genre has deepened, so 
have the needs of New York clubgoers. 

First, there are countless variations 
on the deep -house sound offered. 
Twilo, Tunnel, and the Roxy are among 
the top joints in town, where one can 
indulge in the turntable musings of 
Tenaglia, Vasquez, and house music 
godfather Frankie Knuckles. These 
are the venues to visit when seeking a 
peek into what will likely be the dance 
hits of tomorrow. 

"Every Monday morning, the 
phones buzz with news over what 
Junior and Danny played over the 
weekend. By the end of the week, 
everyone's on the street, trying to get 

York turntable heroes like Danny 
Tenaglia, Junior Vasquez, and David 
Morales now carry international name 
recognition far beyond the parameters 
of dance music proves that the city's 
club scene is still a fertile breeding 
ground, nurturing a new generation of 
stars that reflect the interests of a 
technologically advanced music -buying 
public. 

"People have become extremely 
interested in how records are made 
and who's worked on them. These guys 
are now just as famous as the artists 
they're connected to- sometimes even 
more so," says Kevin Rogers, manag- 
er of Spinners, an independent retail 
outlet in Dayton, Ohio. "Records by 
Junior Vasquez or David Morales -or 
anyone from New York, actually -are 
usually an instant sale. The mystique 
of the city and its club scene is very 
attractive to our customers. We make 
tags for 12 -inch singles that say `a New 
York club smash' whenever it applies, 
and people flock to them." 

Among the primary reasons for such 
consumer intrigue is the immeasurable 
variety of music available in New York. 

a copy of the `song of the night,' " says 
local DJ Tony Martin. "They provide 
the blueprint for little guys like me who 
are still trying to make a name." 

Part of that blueprint now includes 
commandeering a club and transform- 
ing it with a trademarked name and 
specially designed light and sound sys- 
tems. Vasquez earned such clout dur- 
ing the heyday of the Sound Factory, 
a legendary after -hours club that 
ended its reign as the world's most 
influential club two years ago. (Sound 
Factory recently reopened, without 
Vasquez, in a different venue.) Since 
then, he has presided over several of 
his own signature clubs - including the 
brand -new Juniorverse, which now 
inhabits Twilo on Saturday nights. 

"It's a proud moment when you've 
worked hard enough to earn the free- 
dom to have things just as you want 
them in a club," Vasquez says. 

But New York clubheads do not sole- 
ly exist on superstar spinners in mas- 
sive venues. The city is chock full of 
intimate spots where the icons of 

(Continued on page 95) 

senting cabaret acts live on Monday 
segments and in a weekly Saturday - 
evening show, which is based on the 
Monday segments. This is hosted by 
VP /station manager Stan Martin. 

"We have three segments on Mon- 
day afternoon that run from 20 minutes 
to a half -hour or so in a live perfor- 
mance studio with piano," says Martin, 
who is also a member of the Manhat- 

`Cabaret seems to be sell- 

ing better every month. 
There's a post -college 

crowd that's looking for so- 
phisticated pop music to fill 
a void where pop, rock, and 

soul don't fill that need' 

tan Assn. of Cabaret (MAC). "I make 
a determination [on performers] based 
on what's going on around town. Dur- 
ing the week, I listen to the segments 
and come up with a tight one -hour pre- 
sentation based on the Monday per- 
formances or [slip in] a performance 
from another period." 

Martin says that the response to the 
shows, which are sponsored by Chase 
Manhattan Bank, is strong. "They're 
an opportunity for our listeners to hear 
people who do our kind of songs before 
they get to see them." 

Retail sales also support the argu- 
ment of cabaret's continuing vitality. 
"Cabaret seems to be selling better 
every month," says Mike Tannen, vocal/ 

show music buyer at the Tower 
Records' Lincoln Center store, the 
chain's biggest seller of cabaret albums. 

"We see a bump in sales whenever 
an act appears in town," Tannen adds. 
"I think that there's a post -college 
crowd that's looking for sophisticated 
pop music to fill a void where pop, rock, 
and soul don't fill that need. I'm 
amazed by the post -college crowd 
that's into the music. 

"Labels are trying to promote 
lounge music. We sell more cabaret 
than lounge," he adds. "The younger 
adult buyers, in their 30s and 40s, are 
looking for singers to sing the lyrics of 
a Gershwin song rather than hear 
some old instrumental lounge version." 

WIDE RANGE OF SOUNDS 
Although cabaret music (and per- 

formers classified as such) defies a spe- 
cific definition, its nature is usually 
determined by the kind of sophisticat- 
ed material one sings for more mature 
audiences. 

In the U.S., certainly the heading 
would encompass the great show music 
writers of yore, such as Cole Porter, 
George and Ira Gershwin, and Richard 
Rodgers and Lorenz Hart, among 
many others, and still- active show writ- 
ers such as Stephen Sondheim and the 
team of Richard Maltby Jr. and David 
Shire, and, of even more recent vin- 
tage, Craig Camelia, who could be clas- 
sified as a cabaret performer himself. 

Although in recent years many a 
fresh voice has emerged on the New 
York cabaret scene, there is still a 
great deal to be said for cabaret acts 
who first made their marks in other 
areas of song. 

Clooney, whose albums appear on 
the jazz- oriented Concord label, was 
originally a top 10 recording artist who 
emerged in the '50s, while Barbara 
Cook, more recently heard on DRG, 
reached stardom in the '50s and '60s by 
playing the lead roles in such Broadway 
shows as "Candide" and "The Music 
Man." Still going strong after many 
decades as entertainers, often as stars 
of the New York cabaret scene, are 
Eartha Kitt, Julie Wilson, Bobby Short, 
Mel Tonné, Margaret Whiting (anoth- 
er recruit from the pop recording 
world), Portia Nelson, and Eileen Far- 
rell (once among the stars of opera). 

Two decades ago, Maureen McGov- 
ern led the charts with such saccharine 
film songs as "The Morning After." 
Today, she is a top cabaret attraction 
in New York and elsewhere. Others, of 
course, continue to carry their talents 
into other areas. Betty Buckley and 
Jason Graae, for example, play the 
cabaret scene as well as appearing in 
musical theater roles both onstage and 
on disc. 

The fall season is a time when the 
cabaret scene awakens from a summer 
nap, although it's actually in business 
all year long; in song, this would be best 
expressed in a cabaret favorite, Vernon 
Duke's "Autumn In New York." 

Besides the posh and less luxurious 
club openings that signal the season, a 
sure sign of fall in New York in recent 
years has been the Mabel Mercer 
Foundation's annual cabaret conven- 
tion, which played Oct. 13- Sunday (19) 
at New York's Town Hall. In its eighth 
year, with a mission, as the foundation 
puts it, to "preserve the Great Ameri- 

(Contiinued on Hu.tt page) 

WHERE TO HEAR THE MUSIC: ROCK CLUBS 
New York is brimming with venues 
in which to hear live music of all 
stripes. Here and on the following 
pages, Billboard writers Shawnee 
Smith and Dylan Siegler offer a 
short -list of the best bets in various 
genres. 

ARLENE GROCERY 
Arlene Grocery, at 95 Stanton St., 

has just celebrated its first anniver- 
sary as the premier showcase for new 
talent on New York's Lower East Side. 
Owner Shane Doyle began Arlene 
Grocery as an offshoot of his success- 
ful downtown coffee bar, Sin-é, whose 
music showcases helped some 15 local 
music acts get signed and had become, 
in Doyle's words, "a haven for record 
company A &R people, agents, and 
established musicians." 

Doyle saw the need for a showcase 
venue with a quality sound system 
and acoustics to "provide a place for 
musicians to perform music and a 
space that would enhance what they 
do," he says. Doyle attracted Sin -6's 
record company patrons to his new 
club, offering shows beginning at 7 
p.m. and 8 p.m., he says, "basically for 
industry people," as well as more tra- 
ditional late -night shows for fan - 
based audiences. Often, four or five 
bands will play on a given night. 
Doyle allows that the club's profits 
are primarily made on drink sales at 
fan -based weekend shows. 

Arlene Grocery, named for the gro- 
cery store whose façade remains the 
front of the club, was founded on the 
idea that live music should be free - 
so there's never a cover charge. There 
is also no pay for bands that play 
there -a fact that has sparked pick- 

ets and protests from some musicians, 
who argue that it sets a bad prece- 
dent; Doyle responds that he can't 
afford to pay the acts, which, he notes, 
are getting a great shot at exposure 
in playing the hot spot. 

Booking manager Owen Comaskey 
points out that Arlene Grocery also 
has a classier look than most "dark, 
dingy clubs" and a broad stage to 
offer the bands. "The whole idea," 
says Comaskey, "is to try to get 
bands what they want, which is a 
record deal." 

BROWNIES 
Brownies opened on Avenue A in 

late 1990 in response to the city's sud- 
den surge of interest in alternative 
and modern rock. While the climate 
has shifted as modern rock has 
become more standard fare, Brown- 
ies still attempts to showcase new 
rock talent. A concertgoer on a given 
night at Brownies could witness 
underground and alternative rock, 
singer /songwriters, swing, and local 
bands that, according to the venue's 
booking manager, Chris White, 
"almost defy categories." 

Brownies seeks out its performers 
through mailed -in demo submissions 
and the popular media. "We follow 
press and TV and radio in trying to 
pick out what bands will work here 
that have some kind of support. We 
need to be convinced that a band will 
draw well, and we are looking for new 
and quality stuff all the time, to excite 
people," says White. 

Brownies charges a modest cover 
for live shows, and the club's profits 
are largely based on drink sales. In 
its seven years, Brownies has evolved 

into less of a neighborhood bar, 
according to White, and has attract- 
ed a more transient crowd that comes 
for its favorite band and leaves. 
"There's not one predominant musi- 
cal style that's making its name right 
now," White allows, "and you can 
never please everybody -but we 
started out trying to do that, and 
we're trying to maintain that." 

CONTINENTAL 
This club, at 25 Third Avenue, has 

been showcasing rock music seven 
nights a week for the past six years. 
Trigger, the club's owner, rotates 
new band performances constantly, 
with 20% new acts and 80% club reg- 
ulars. 

'We get hundreds of demo tapes, 
but we also get recommendations 
from bands that regularly play here," 
he says. 

Looking for acts with original work 
that aren't cloning the minute's 
hottest act, Trigger tries to schedule 
new bands on a bill that will most 
benefit them. "I'm not going to give 
a new group a prime time slot, but I 
will spread [new bands] out over cer- 
tain nights and certain bands so they 
can open for someone who is already 
established." 

One of the club's biggest attrac- 
tions for acts and audiences alike is 
the occasional presence of estab- 
lished bands like Iggy Pop and Spin 
Doctors, which stop by to listen or 
perform at Continental while doing 
pay -dates in the city. 

With a capacity of about 300 peo- 
ple, Continental serves no food and 
has a cover charge 60 % -70% of the 
time. 
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LATINO MUSIC BLOOMS WITH STYLISTIC HYBRIDS 
(Continued from page 1) 

unafraid to experiment with new 
rhythmic hybrids to push the musical 
envelope. 

"In the history of music, New York 
has always been much so- called hipper, 
with an attraction to new products, new 
sounds," says Bill Marin, GM/VP of the 
New York -based salsa label RMM. 

"The new music trends tend to get 
here much sooner -the awareness of 
it, I should say," he adds. "In this case, 
we're talking about the blend of salsa 
and R &B, which is the threshold of the 
music of India and Marc; that whole 
sound is now coming out of New York." 

While Anthony and India freely mix 
R &B, dance, and salsa, DLG and 
Proyecto Uno deploy a more aggressive 
mix of hip -hop and reggae -heavy rap. 
Other Latino hip- hop /reggae groups 
include Tres Equis and 3 -2 -Get Funky, 
on RMM. There's also the New York - 
based rock en español/ska band King 
Chango. And in the Boyz II Men vocal 
harmony mold come New York's Puer- 
to Rican foursome the young Barrio 
Boyzz on EMI Latin, with a bilingual 
mix of ballads, R &B, light rap, and funk. 

That the new urgent sounds are in- 
creasingly coming from younger, more 
open -minded groups is not surprising 
to Bruce Polin, owner of Descarga, a 
Brooklyn, N.Y. -based mail-order com- 
pany specializing in Caribbean music. 

"It's a natural incarnation," he says. 
"The market has been ready for some 
evolutionary change, and it's not a rad- 
ical change. It took elements that al- 
ready existed -salsa and merengue, 
hip -hop, house, teclmo, and dance mu- 
sic -and have been fixtures, certainly 
for the last 10 -15 years, in New York. 

"I think it's just a natural step that 
was a necessity in order to maintain the 
attention of the younger music con- 
sumers," he adds. 

That vital younger demographic is 
exactly what the market's top -rated 
Latino station, WSKQ -FM (La Mega), 
owned by Spanish Broadcasting Sys- 
tern, targets. 

"WSKQ is an urban contemporary 
station that also plays salsa and 
merengue," says the station's sales 
manager, Luis Alvarez. "We target the 

inner city, especially the 18 -49 age 
group, and in the latest Arbitron, Mega 
was No. 3 in the entire market. 

"All those artists -Marc, India, 
DLG-a lot of their hits were broken 
first on our station here." 

Anthony, 27, and India, 26, are the 
new music's best proponents, with 
albums that have sold more than 
500,000 copies each, according to their 
labels. The two stoked the fires of a 
music that had been reduced to smol- 
ders recently from a lack of new ideas 
and energy. 

Like most genres, salsa was going 
through a generational changing of the 
guard. At the dawn of the '90s, the rage 
was "romantic salsa," a watered -down, 
ballad- driven version that alienated 
young listeners. 

Anthony, a first -generation Puerto 
Rican -American, and India, born in 
Puerto Rico but raised in New York's 
South Bronx, turned away from the 
music of their parents. 

In September, India released her lat- 
est album, "Sobre El Fuego," which was 
produced by Isidro Infante; it includes 
two R &B covers, "Te Daré Dulzura," a 
Spanish translation of Angela Bofill's 
"This Time I'll Be Sweeter," and Chaka 
Khan's "Through The Fire," translated 
as "Sobre El Fuego." 

"I grew up with salsa, but I didn't 
want to sing it because I was here in 
America and I wanted to be Ameri- 
canized," India says. 

Instead, these young artists have put 
forth a music that fuses classic salsa 
with young, freestyle singing. 

The industry sees the new youth - 
driven New York Latino music scene as 
having so much potential that several 
record labels have recently capitalized 
on the market via a variety of deals. 

WEA Latina recently teamed up 
with the Bronx -born studio wun- 
derkind Sergio George in a joint -ven- 
ture label called Sir George Records 
(SGR), with an aim to scout and devel- 
op tropical- rooted R &B adult acts (Bill- 
board, Sept. 27). 

George previously had a similarly 
named label at Sony Discos, where he 
worked with George Zamora, who is 

LABELS, VENUES, RADIO LET CABARET FLOURISH 
(Continued from preceding page) 

can Songbook " -as did the late 
cabaret legend for whom the founda- 
tion is named -it presented seven 
shows featuring such talent as Bar- 
bara Carroll, Zina Goldrich & Marcy 
Heisler, Amanda McBroon, Liliane 
Montevecchi, Andrea Marcovicci, Er- 
ick Comstock, Michael Murphy, Joel 
Silberman, and Lee Roy Reams. 

SONGWRITER ACTIVITY 
Also taking active note of the New 

York cabaret scene are performing 
right groups ASCAP and BMI, with 
writer memberships that include many 
who are the darlings of cabaret acts, 
both the vaunted show music writers 
of the past and more recent creators of 
songs that, at their best, avoid preten- 
sions while addressing themselves to 
the well- educated, often well -heeled 
adult demographics to which cabaret 
acts perform. 

ASCAP has set in motion a number 
of activities in New York to attract 
cabaret talent to its list, which includes 
warhorse catalog and works of far 
more recent vintage. 

"Great singers who perform the 
standards by Porter, Berlin, Gershwin, 
etc., also need new works to complete 
their repertory," says Michael Kerker, 
since 1990 ASCAP's director of musi- 

cal theater and the executive who ini- 
tiated and expanded the role of cabaret 
at the performing right society. 

As examples, Kerker cites perfor- 
mances by Wilson of new work by 
Francesca Blumenthal, Cook's singing 
of material by John Bucchino, and the 
championing of new material by Mar - 
covicci, including songs by Babbie 
Green and Alan Chapman, among oth- 
ers. Whiting, too, sings new efforts by 
Michele Brourman. 

SONGWRITER SERIES 
ASCAP- specific New York cabaret 

activities include the ASCAP Song- 
writer Series at the Russian Tea Room 
from 1991 to '95, which switched to 
Rainbow & Stars when the former lo- 
cation closed; the ASCAP/MAC Show- 
case, an annual event begun in 1990; 
and the ASCAP Songwriter Night at 
the annual cabaret convention. 

At BMI, Jean Banks, head of its the- 
ater unit, notes that participants in the 
long -lived Lehman Engel Musical The- 
atre Workshop "in addition to writing 
for the musical theater are writing 
cabaret songs either for themselves or 
for others to use in their revues. A 
cabaret song is, after all, essentially a 
theater song." 

(Continued on page 96) 

now GM of WEA/SGR. 
George says his primary focus is on 

developing teen acts who are comfort- 
able in two cultures. "I am looking for 
good young Latin acts that are versatile, 
that can sing English and Spanish, and 
dance and entertain people," he says. 

In a related move, Sony Music re- 
cently signed a deal with the New 
York -based Fania Records, long con- 

sidered the seminal 
salsa label of the 
'70s and '80s, to dis- 
tribute its prime 
catalog, which 
includes salsa 
superstars Tito 
Puente, Celia Cruz, 
Rubén Blades, and 
Willie Colon, and 
even Latin jazz 

greats Eddie Palmieri and Ray Bar - 
retto. 

And, last year, noted DJ /producer 
John "Jellybean" Benitez founded 
H.O.L.A. (Home of Latin Artists) Rec- 
ords (distributed by PolyGram) in New 
York after Wasserstein Perella, a lead- 
ing international investment bank, put 
up $15 million for Benitez to establish a 
label to release pop music by bilingual 
Latin artists with crossover potential. 

Merengue/hip -hop act Proyecto Uno 
was H.O.L.A.'s first release, followed 
by Dominican dancehall reggae per- 
former Reign and Philadelphia's Voic- 
es Of Theory. 

Benitez says there is unlimited 
potential for artists who can straddle 
the pop and Latin markets. 

"Hispanics are the fastest -growing 
population in the U.S. and represent a 
lot of purchasing power," says Benitez. 

ANTHONY 

"I think I can create something similar 
to what Motown created for African - 
Americans in the '60s." 

One fact driving the new trends is 
that Latinos are the fastest -growing 
minority in America, estimated by the 
U.S. Census at 28.4 million, with most 
of them living in California, Texas, New 
York, and Illinois. 

WSKQ's sister station WPAT -FM 
targets the older 25 -54 demographic 
with what Alvarez describes as an AC 
format, with more ballads -by the likes 
of José José, Juan Gabriel, and Julio 
Iglesias. 

The Katz Radio Group 1996 survey 
indicated that Hispanic formats regis- 
tered a 10% jump from 1995, now 
drawing 8.7% of the total U.S. radio 
audience. 

Carey Davis, VP of Spanish Broad- 
casting System, says that, by 2000, one - 
third of New Yorkers will be Hispan- 
ic- representing a vital music market 
to be tapped into and a strong talent 
base to be mined. 

New York's growing minority popu- 
lation, including Dominicans, Puerto 
Ricans, and most recently Mexicans, is 
a driving force behind the cross -polli- 
nation of the music in the city, and a 
reflection of the modern world, accord- 
ing to George. 

"There's so much mixing of the cul- 
tures here," he says. "The marriages - 
literally the marriages from one cul- 
ture to the other -is what is helping 
make the [new] music more appealing." 

And young Latinos themselves are 
proving more receptive to new sounds 
and the blending of ethnic and racial 
identities. "They are more open -mind- 
ed to different kinds of music, as 

opposed to people before," says George. 

WIDE MUSICAL BASE 

Other musical genres are enjoying 
pockets of popularity in New York, in- 
cluding Latin jazz and regional Mexi- 
can music. 

"There's still quite a bit of Latin jazz 
on the weekends here, with clubs like 
S.O.B.'s and the Blue Note booking 
guys like Palmieri and Ray Barretto," 
says Larry Birnbaum, editor of New 
York -based RhythmMusic magazine. 
"The Mexican population in New York 
has also been increasing big time, but 
they are not concentrated in any one 
neighborhood like say, the Puerto 
Ricans or the Dominicans, so they don't 
have any one radio station or a con- 
gressman to represent them or to give 
them a political voice." 

However, says Birnbaum, there are 
regular concerts in New York by such 
top Mexican artists as Vicente Fer- 
nandez, Los Tigres Del Norte, and La 
Mafia, despite a lack of mainstream 
advertising targeting their fans. "You 
have to go into their neighborhoods to 
see the concert posters on the tele- 
phone poles or the fences," he says. 

New York's rock en español fans are 
not starving for music either. During 
this past summer, the seven -city Rock - 
invasion '97 tour stopped at the Beacon 
Theatre and featured La Union, 
Maldita Vecindad, Los Fabulosos 
Cadillacs, and Los Aterciopelados. And 
in August, Mexico's Café Tacuba and 
New York's King Chango played Cen- 
tral Park's SummerStage. 

In June, former Arista and Epitaph 
executive Jay Ziskrout opened the 

(Continued on next page) 

WHERE TO HEAR THE MUSIC: R &B CLUBS 
SOUL CAFE 

Owned by Michael Vann, also the 
proprietor of uptown's Shark Bar, the 
Soul Cafe, at 444 W. 42nd St., 
attempts to capture the essence of 
global African music and other art 
forms with live performances by jazz, 
blues, R &B, African, reggae, and 
calypso acts three to four days a 
week. "We try to create what I call `a 
different shade of soul' or different 
interpretations of our music each 
night," says Vann. He bills Tuesdays 
as "World Beat" nights, featuring 
reggae, calypso, and African music. 
Wednesdays, meanwhile, handle 
R &B showcases, Thursdays cater to 
jazz, and Saturdays are slated as 
mixed -bag events. 

The club has offered live music 
since the restaurant opened Nov. 22, 
1996, and Vann says that many of the 
artist showcase opportunities have 
occurred pretty spontaneously to 
date, but he adds that he is now con- 
centrating on making performances 
more strategic for the venue and the 
artists. 

In addition to unsigned talent, the 
restaurant is fast becoming a regular 
venue for labels to showcase newly 
signed acts. Kedar Entertainment 
used the restaurant to introduce 
Erykah Badu before her album 
"Baduizm" debuted in February. 
LaFace and Elektra have also used 
the venue to showcase soloist Corey 
Glover and the Family Stand, respec- 
tively. 

The L- shaped venue boasts a din- 
ing room with a capacity of 110 peo- 
ple, and the bar and lounge area's 
capacity is 80 people. The stage is a 
contiguous part of the restaurant. 

FAT BOY 

The current host of "Mad Wednes- 
days," which have been arranged by 
promoter Maria Davis for the past 
four years, Fat Boy caters to a most- 
ly hip -hop and R &B crowd. 

Located at 409 W. 14th St., the site 
was chosen because "it has a stage 
and they are willing to treat my clien- 
tele [mostly young hip -hop and R &B 
fans] well," says Davis. "Not a lot of 
clubs want young people at their club, 
but they are the ones who support me 
every week. But no matter if my 
clientele is young or old, [the club's] 
management has to be open -minded." 

Mixing both unsigned and a few 
newly signed acts on her bill every 
Wednesday, Davis selects perform- 
ers based on their demo tapes. 

"I'm not really looking for someone 
who [specifically] sounds good in the 
studio or onstage. This is a whole 
growing process. If I think they have 
the potential to get [signed], `Mad' is 
that steppingstone to get them where 
they need to go to meet the people 
they need to meet." 

Rapper Jay -Z, whose debut album 
"Reasonable Doubt" sold 445,000 
units according to SoundScan, and 
whose independent record label, Roc- 
a -fella Records, has a distribution 
deal with Def Jam, started out at 
"Mad Wednesdays." Davis is fea- 
tured in a reality -based skit on the 
album. 

"I'm the lady who kicks people out 
the club," she says. "A lot of people 
don't want young people in their club 
because they think [the kids] don't 
know how to act, but you just got to 
know how to deal with them, and 
that's how I deal with them. That skit 

was truth." 
The evening also serves to support 

spoken -word artists, young entre- 
preneurs, or people who feel the need 
to let off a little social- commentary 
steam. 

"I'm concerned with the direction 
of our young brothers and sisters, so 
you don't have to be able to sing to 
get onstage," Davis says. "You can 
just have something to say or a busi- 
ness you want to promote. I support 
them all, because networking is so 
important." 

Fat Boy has a stage, full bar, a 
dancefloor and accommodates 800 
people. Soul food is available. 

3BS CAFE 

Open less than a year, 3Bs, at 1640 
Bedford Ave. in Brooklyn, caters to 
the unsigned R &B acts formerly 
showcased at the recently shuttered 
Cafe 44 in Manhattan. Five acts, 
booked by Kenneth Bryant, are 
showcased each Saturday night, with 
open -mike opportunities afterward. 

The venue is also a 150 -seat soul 
food restaurant, and performers 
entertain diners as they eat. "We're 
looking for [performers] with a stage 
presence, who know how to work a 
crowd and really have a desire [to 
perform]," says Bryant. 

While the majority of live perfor- 
mance clubs are scattered in New 
York, Bryant chose to showcase 
R &B talent at 3Bs because, he says, 
"I noticed there wasn't really a lot of 
open mikes in Brooklyn. No one ever 
really showcased unsigned acts for a 
record label [here]. I figure, I 
already did Manhattan, [Brooklyn] is 
a challenge." 
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JAll UP- AND -COMERS ARE BIG ON SMALLS 
(Continued from page 1) 

streams of fans and A &R execs alike. 
Located in a dark, din -worthy base- 

ment den at 183 West 10th St. at Sev- 
enth Avenue, Smalls is just around the 
corner from such hallowed halls as the 
Village Vanguard and Sweet Basil's. 
Owner Mitchell Borden opened the 
club in 1994, booking players who want- 
ed to put their own spin on the classic 
sounds that have reverberated in the 
neighborhood for generations. One 
such musician, pianist Brad Mehldau, 
has made two lauded trio discs for 
Warner Bros. (along with accompany- 
ing sax star Josh Redman) since he 
helped kick things off at Smalls. 

Alto saxophonist Myron Walden also 
burnished his bit early on at Smalls 
before releasing the album "Hypnosis" 
on the indie label NYC; another alto 
player and frequenter of Smalls, Sher- 
man Irby, put out "Full Circle" on Blue 
Note earlier this year after chasing his 
muse on the late shift. (Smalls shows 

LATINO HYBRIDS 
(co,/ i r ued from preceding page) 

alternative Latin rock indie Grita! 
Records (distributed by Alternative 
Distribution Alliance) in New York 
and released albums from Argentina's 
Todos Tus Muertos, Spain's La Polla 
Records, and Cerebros Exprimidos. 

Given all this, George and others 
assert that, despite the growing minor- 
ity population nationwide, New York will 
remain the Latino hotspot culturally. 

"New York is still a special breeding 
ground, but I think it will grow into 
other cities. But the advantage imme- 
diately is here, where so many Latinos 
are exposed to so many different cul- 
tures and so many types of music," 
George says. 

The emergence of new Latino artists 
in New York is nothing new, says 
Marin. "Way back when, we had artists 
like Tito Puente and Jose Alberto `El 
Canario' and the late Ray Sepulveda 
come out of New York," he notes. The 
tradition continues. 

start at 10 p.m. and go to about 2 a.m., 
although the subsequent jam sessions 
stretch until dawn -seven days a 
week.) Also, organ grinder Sam Yahel 
has "Searchin'," a new Naxos Jazz 
album featuring guitarist Peter Bern- 
stein and drummer Joe Strasser, with 
trumpeter Ryan Kisor and tenor sax - 
ist Eric Alexander as guests; all are 
Smalls habitués. 

Other Smalls regulars have freshly 
minted recording plans: tenor man 
Mark Turner, vibist Stefon Harris, 
pianist James Hurt, alto saxist Greg 
Tardy, and bassist Avishai Cohen 
among them. But there are other play- 
ers who frequent the club -some 
young bucks like those mentioned and 
others seasoned vets -that have not 
yet hooked up with a label. Many of 
those artists will be featured on "Jazz 
Underground: Live At Smalls," an 
Impulse! anthology due Jan. 27, 1998. 

The Smalls album includes perfor- 
mances from the Omer Avital Group, 
the Charles Owens Quartet, the Jason 
Lindner Big Band, the Zaid Nasser 
Quartet, Across 7th Street, and sage 
pianist Frank Hewitt fronting a sextet. 
Many of the ensembles share mem- 
bers, and all but two of the disc's nine 
tracks are original tunes by the various 
leaders, with "Kentucky Girl" by 
bassist Avital and "Hexophony" by 
pianist Lindner two standouts. 

A rough -hewn, warm -hearted affair 
all around, "Live At Smalls" reflects 
the credo of the club in its mix of play- 
ers and styles. For instance, even at 
their earthiest, the sounds are never 
less than lyrical. "You have to play 
pretty to gig at Smalls," Borden 
explains. "You can play `out,' but you 
have to get a beautiful tone from your 
instrument. I've been known to bust up 
jam sessions that have gotten too far 
out. I don't like nonsense. That's just 
my taste. And I'm paying the bills." 

Borden says he intended "Live At 
Smalls" as "a nice demo for some of the 
artists who haven't gotten deals yet but 
should have them," adding that he 
hopes the older generation gets its fair 

CLUB DJs STEP INTO STAR ROLE 
(Continued from page 93) 

tomorrow experiment with darker, 
more dub -oriented sounds. Barracuda 
frequently showcases the wares of DJ 
Tennessee, while Escuelita leans heav- 
ily on Latin -spiced rhythms served by 
a wide array of promising new jocks. 
Fashion -conscious folks tend to flock 
to the relatively new and trendy Life, 
while those with a taste for the tried - 
and -true opt for the enduring Jackie 
60. For nearly a decade, the latter club 
has seen underground veterans Chi 
Chi Valenti and Johnny Dynell preside 
over wild theme parties that often fea- 
ture drag shows and dance -rooted per- 
formance art. 

BEYOND HOUSE 
The false perception of the New 

York dance scene, however, is that it's 
exclusively rooted in house music. It 
may be the dominating sound, but it's 
far from the only game in town. 

For nearly 10 years, Groove Acad- 
emy /Giant Step has been a leader in 
the acid -jazz movement. The club 
travels to various venues within the 
city, and it's calling card is its method 
of combining DJ culture with live 
funk and jazz musicians. Under the 
guidance of Maurice Bernstein, 
Groove Academy has been a nurtur- 
ing launching pad for such acclaimed 
major -label bands as Groove Collec- 
tive and Nuyorican Soul. 

Meanwhile, the burgeoning elec- 
tronica movement has found a New 
York home with Konkrete Jungle, 
which has become a key pitstop on 
the touring agendas of major -label 
acts while also providing a regular 
forum for locals DJs Soulslinger and 

'Records by Junior Vasquez or 
David Morales -or anyone from 
New York, actually -are usually 

an instant sale. The mystique of 
the city and its club scene is very 

attractive to our customers' 

Wally, among others. Konkrete 
Jungle -like the new and hugely pop- 
ular Phab, a gay- intensive retro- 
funk/hip -hop spot -is exemplary of a 
new guard of dance venues designed 
to further deepen the creative 
breadth of the scene. 

"What it really does is further spoil 
the overfed," Starr says. "With so 
many great choices, you can't find a 
club kid who is satisfied. But then 
again, that's the beauty of this city. 
Everything done to wild excess -only 
to be appreciated by everyone who 
doesn't live here to enjoy it." 

Owner Mitchell Borden watches the door outside Smalls. (Photo: Steve Ben Israel) 

share of the attention. "Don't get me 
wrong. I'm bowled over by what the 
young guys are doing. But if the Smalls 
scene is coming to the surface, the 
buoyancy is from the older cats like 
Frank Hewitt, [drummer] Jimmy 
Lovelace, and [drummer] Frank Gant. 

"I just want to say that the record 
business is fucked in this respect," Bor- 
den adds. "If you're 15 and can play a 
little bit, you'll get signed immediate- 
ly. But if you're 50 and can play your 
ass off, no one cares. Let me tell you, 

prodigies might happen in classical 
music, but not jazz. You have to have 
lived and learned to make this music. 
What I'm most proud of with Smalls is 
that young players get to mix it up with 
some older ones, guys who really know 
how it's done." 

Like several of the young musicians 
in the Smalls scene, the 24- year -old 
Lindner is a graduate of the great jazz 
program at New York's LaGuardia 
High School of Music & Art and Per- 
forming Arts. The gifted Lindner has 

been playing at Smalls in sundry con- 
texts since it opened, gravitating 
toward the club for its intimacy and 
inclusiveness, as well as the informal 
environment it provides for bonding 
with both peers and betters. 

"Being able to make music with peo- 
ple your own age and outlook is impor- 
tant- everything's loose, everybody is 
into trying new things," Lindner says. 
"But watching someone like Frank 
Hewitt work is a great thing, too. You 
can just see his total confidence and 
mastery of his music and his instru- 
ment, and you learn from that." 

Besides working alongside Hewitt, 
who runs the Saturday night jam ses- 
sions, the younger set at Smalls has the 
chance to interact with the likes of for- 
mer John Coltrane drummer Rashied 
Ali. Lindner sat in with Ali, Avital, and 
Tardy one Tuesday night in October, 
as did drummer Daniel Freedman on 
conga, and the dark -hued improvisa- 
tions poured out in compelling sheets 
of sound. Not groundbreaking stuff 
since those early '60s Coltrane records 
perhaps, but it was certainly spirited 
music -passed on from one who was 
there at its genesis to those who might 
yet take it a notch further. 

It is Smalls' role in "nurturing what 
could be the next generation in New 
York jazz" that Impulse! A &R consul- 
tant and "Live At Smalls" co- producer 
Steve Backer says drew the label to the 
club: "With the flat market and all the 
adversity we see in the traditional jazz 
business, I think it behooves record 

(Continued on next page) 

WHERE TO HEAR THE MUSIC: ACOUSTIC CLUBS 
CB'S 313 GALLERY 

An art gallery by day, the Gallery 
is located next to CBGB nightclub 
and has been showcasing acoustic 
rock bands every night for at least 
the last six years. Performances 
begin at 7 p.m., with a band perform- 
ing every hour until closing. The 
venue's cozy and comfortable setting 
features tables and couches, and the 
club's booking agent, Micheline, says 
that the music stays at a moderate 
level so "you can hold a conversation 
with the person you came to the club 
with." 

When searching for acts, Micheline 
looks for bands with "a certain level 
of expertise, but we'd rather [show- 
case] a band who's sort of new and 
raw and whose material is original." 

The Gallery serves drinks, while 
pizza is available downstairs at Down- 
stairs @ CB's. 

HOTEL GALVEZ 
"We're looking for great songwrit- 

ers," says Ivy Markaity, a musician 
who books acts for Hotel Galvez, 
located at 103 Avenue B. "We want to 
make this a fertile ground for the 
next wave of songwriters." 

Celebrating its one -year anniver- 
sary Nov. 13, Hotel Galvez has been 
serving up live acoustic performances 
Tuesdays through Sundays, with 
open -mike nights on Mondays. 

Hotel Galvez is also a restaurant 
serving Southwestern food; its 40- 
person performance room is separat- 
ed from the rest of the establishment 
to provide an intimate listening room. 
"We try to keep conversation [in the 
performance] room to a minimum. I 
know whenever I'm in there I tell 
people to shut up or go in the other 
room," Markaity says. 

Performances generally begin at 7 

p.m., with three to four acts booked 
each night. They wrap up at around 
10 p.m. during the week and 11 p.m. 
on weekends. Since there's no cover 
charge for performances, musicians 
are given free food and beverages 
instead of cash. 

FAST FOLK CAFE 
Located at 41 N. Moore St., the 

Fast Folk Cafe showcases new acts 
five or six nights a week, with open - 
mike opportunities on Mondays. For 
the last three years, the club has 
catered mostly to the bluegrass and 
traditional folk crowd. but its book- 
ing agent, Steve Nemerovsky, began 
expanding the repertoire to include 
more gay and lesbian acts, artists of 
color, and different musical blends a 
year ago. "We have a range of per- 
formers," says Nemerovsky. 'We are 
open to any type of acoustic music, 
not strictly folk." 

To play the intimate venue, which 
has a stage at the center of a 74 -seat 
room, Nemerovsky requires that 
bands have a steady following. 

"There are hundreds of things to 
do in New York, from Madison 
Square Garden to the Bottom Line to 
us," Nemerovsky says. "If we only 
[run the club] once a month or once a 
week, people who really want to come 
out to hear good music would come 
out. Doing it six nights a week, 
there's no way people will [just] show 
up most of those nights. The artists' 
talents and ability have to bring the 
audience." 

FEZ 

Fez Under Time Cafe, at 380 
Lafayette St., has been showcasing 
new talent during its entire five -year 
existence. The club books about 50% 
unsigned and local acts but also show- 

cases acts on national tours and 
artists on indie labels. The club gar- 
ners its local and unsigned acts via 
recommendations from other clubs, 
artists, and very occasionally through 
unsolicited demos. Recently, Fez has 
booked artists for one -monthlong 
Tuesday -night residencies. Such 
well -known artists as Freedy John- 
ston and local New York musician 
Heather Eatman have been recent 
residents. 

"An act has to have the right sound 
for Fez," notes booking assistant 
Brian Winters. "We're a seated 
venue, which is different, and an act 
needs to have charisma to fit our 
atmosphere, which is a red -velvet 
curtained, almost cabaret -style 
room." Fez's audience is composed of 
what Winters calls "eclectic, inde- 
pendent- minded people who think for 
themselves." Many are fans of 
obscure folk, jazz, or rock music, 
which Fez is likely to book. "We 
showcase all styles of music," says 
Winters. "It just has to be good." 

RODEO BAR 
Showcasing live performances 

seven nights a week, the 10- year -old 
Rodeo Bar, on the corner of 27th 
Street and Third Avenue, features 
rockabilly, blues, swing, country rock, 
roots rock, and bluegrass bands. 

'We're looking for good entertain- 
ers," says GM Jolie Karuso, who 
fields demo tapes in conjunction with 
club booker Marc Campbell. "We 
don't really want groups who do psy- 
chotically loud music." 

In addition to local bands, the club 
hosts national and international acts. 
The venue also offers a full restau- 
rant and bar separate from the per- 
formance room, which accommodates 
about 60 people. 
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JAll UP- AND -COMERS ARE BIG ON SMALLS 
(Continued from preceding page) 

labels to invest in the live scene. Co- 
lumbia has its deal with the Knitting 
Factory [Billboard, Feb. 1], and we 
have ours with Smalls. The place is 
unique and very necessary in that it 
gives artists the chance to evolve, to 
really develop over six months or a 
year of playing in a consistent 
home." 

`With the flat market and 

all the adversity we see in 

the traditional jazz busi- 

ness, I think it behooves 

record labels to invest 

in the live scene' 

Everybody seems to have an opin- 
ion about Smalls. Josh Gilchrist, co- 
owner of the Village Jazz Shop just 
up the way at 163 W. 10th St., appre- 
ciates Smalls as a key avenue to the 
music for many newcomers. He 
includes the club in the store's dis- 
plays touting the discs of locally gig- 

ging acts when possible (with a 
Criss -Cross album by pianist 
Michael Weiss highlighted of late). 
And even though Warner Bros. 
senior VP of jazz (U.S.) Matt Pier- 
son lives in Connecticut, he tries to 
get to the club whenever he can, say- 
ing, "I wish there were 20 Smalls." 

But saxophonist /producer /Blue 
Note director of A &R (U.S.) Bob 
Belden, who has even led his own 
ensemble in a Smalls performance, 
has a different view. "People go on 
and on about how great Smalls is," 
he says. "True, some honest, hard- 
working, talented musicians work 
there, but there's something sort of 
sad about the place to me. It's a dive, 
and what's going on there is so Pale- 
ozoic musically, conservative in the 
extreme. That music is just not the 
music of our time; it's ripping off the 
past. The hip stuff isn't coming out 
of jazz clubs, anyway. It's coming 
out of studios with DJs and guys 
playing synthesizers. Smalls is about 
nostalgia, and the future is really 
where it's at." 

Counter to Belden's view, though, 
is that of an adventurous artist long 
since graduated from playing clubs 

LABELS, VENUES, RADIO LET CABARET FLOURISH 
(Continued from page 94) 

Adam Lippin, executive director of 
the Midder label, believes that cabaret 
needs to continue to nurture both new 
artists and a new generation of fans. 

"For cabaret to keep growing, it 
needs to reach out to younger, hipper 
artists like Naomi Kukoff and Anne 
Runolfsson [two of Midder's artists] 
and provide places where people can 
go to inexpensively sample and explore 
new music," he says. 

To Lippin, filling the latter bill are 
"smaller rooms like Eighty- Eight's, 
the Triad, and Don't Tell Mama, which 
are really the proving grounds for 
cabaret talent and where much of the 
exciting work is being performed." 
Midder's catalog also has all of the late 
Nancy LaMott's catalog, six albums in 
all. The cabaret star died of cancer in 

1995. 
DRG owner Hugh Fordin divides 

venues into "first -run clubs," such as 
Rainbow & Stars, the Algonquin Oak 
Room, and Cafe Carlyle, and "show- 
case clubs," such as Eighty- Eight's, 
Danny's Skylight Room, the Triad, the 
Duplex, and Don't Tell Mama. Besides 
Cook, DRG's extensive catalog in- 
cludes albums by Karen Akers, Whit- 
ing, Ann Hampton Callaway, K.T. Sul- 
livan, and Billy Stritch. 

John Kander and Fred Ebb's clas- 
sic musical "Cabaret" harks back to 
another golden era of cabaret in the 
'20s and '30s in Europe. 

As exemplified by the activity in 
New York alone, cabaret is, as one 
song puts it in "Cabaret," surely 
'Willkommen." 

CHUMBAWAMBA 
(Continued from page 

the Liverpool dockers Oct. 14 at Lon- 
don's Forum. 

Such political views are not as 
rare in Germany, claims Fest. "It's 
actually easier for us to deal with 
them as we have politically motivat- 
ed acts on our roster, such as [Her- 
bert] Grönemeyer or BAP. These 
views actually make them a pleasure 
to deal with as they name the prob- 
lems rather than scratch the surface 
of them." 

A U.K. No. 2 single and a Europe - 
wide hit album (it peaked at No. 39 on 
Music & Media's Eurochart) may be 
the realities of the major deal, but this 
success has not necessarily helped the 
indie stores where the act has always 
had an audience. 

Lornette Smith, owner of indie 
store Jumbo Records in Leeds, has 
known the band for a long time. "They 
have shopped here, and we always 
knew when their releases were corn- 

ing up," she says. "For a local band 
they would sell quite a lot, probably 
25 -30 copies straight away. We sell 
about as many copies now as we've 
always done, as we're competing with 
the multiples and supermarkets like 
Asda and Teseo, all of whom get dis- 
counts. We'll have to see if [those 
chains] are so enthusiastic on the next 
album." 

In fact, the band members have yet 
to see the money from their hit, 
although they now feel confident 
enough to have doubled their weekly 
salaries to a princely 120 pounds 
($184). 

The wealth that will surely come 
their way will not change them, main- 
tains Nutter. 'We're not sitting here 
going, 'Eeeh, in't this capitalism 
great ?' " Meanwhile, Bruce's mind is 
on other things. "I'm just wondering 
who's still buying that fuckin' record!" 
he muses. 
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to selling out theaters around the 
world. "Smalls is cool," says gui- 
tarist Pat Metheny, "because a lot of 
the great developing players on the 
straight -ahead side can get their 
acts together there and try new 
things. There hasn't really been a 
place like that since the '70s loft jazz 
scene in SoHo. But still, that was 
more clique -ish, and it revolved 
around so- called avant -garde 
thrash -outs. The scene seems 
warmer at Smalls, and most of the 
guys there can really play. That's 
where I first saw Brad Mehldau, and 
I love him." 

Borden brushes off accusations of 
conservatism with "Sextets without 
pianos. Jam sessions until 8 in the 
morning, seven days a week. That's 
conservative ?" But when accolades 
are offered, he's also quick to share 
credit with such striver -friendly, 
passing -on- the -tradition venues as 
the old Village Gate, Augie's in 
Harlem, and the University of the 
Streets in the East Village. And 
rather than revel in the fact that 
noted documentarian Ken Burns 
came in recently to shoot an inter- 
view with essayist Stanley Crouch 
for a film about jazz, he's quick to 

lament the inconvenience it caused 
to the musicians who use Smalls as 
a free rehearsal space during the 
day. 

Smalls also provides free bever- 
ages to its customers, although it 
doesn't serve alcohol -which helps 
keep the hours late, the participants 
straight, and the crowd attentive 
and young. But that cuts into Bor- 
den's potential profits, since a lis- 
tener's total tab for 10 hours of jazz 
at Smalls is just $10. As Lindner 
notes, though, "Mitch has made 
Smalls a place about the music first, 
and that's rare." 

WHERE TO HEAR THE MUSIC: NICHE CLUBS 
MEOW MIX 

Catering strictly to a female clien- 
tele, owner Brooke Webster books 
primarily "girl groups," or acts with 
front women, into this club six nights 
a week. "Lots of places have like one 
`girl rock' night a month, but it's 
every night at the Meow Mix," says 
Webster. 

For the past two years, the 74 -seat 
bar and restaurant at 269 E. Houston 
has showcased mostly rock acts, but 
hip -hop, spoken -word, electronica, 
and acid jazz groups also perform. 

"We have singers and songwriters 
doing alternative rock to punk rock 
to jazzy stuff. Some are instrumen- 
talists, and we've even gotten some 
electronica acts lately. It's a little bit 
of everything. I don't want [Meow 
Mix] to have a specific musical pace 
because women like an different 
kinds of bands- [their tastes] don't 
fit in one category," Webster says. 

Webster says that many of the acts 
she books are ad hoc collaborations of 
various well -known musicians looking 
to try out personnel or new material. 

Her selection process is judged 
mostly by submitted tapes, CD 
demos, and press kits, although some 
acts require a bit more in order to be 
selected. 

"Sometimes I try to check the 
band out at another club first, 
because a person may have a great 
demo tape and not have their live 
show together," says Webster. 
"Sometimes I talk to [acts] over the 
phone about their music and try to 
get an idea of the kind of music they 
do from that. But I think it's impor- 
tant to take chances and give people 
a shot, because if you never give 
them a shot they might not ever get 
that press clip." 

Of the 70 -80 demo tapes she 
receives a week, about a third of the 
groups wind up on the Meow Mix 
stage. Webster says that showcasing 
female acts remains her top priority. 
"We're not really an all -woman 
venue, but there's not really a venue 
out there that places women in the 
forefront, and I think that's a niche 
I'd like to make for us." 

WETLANDS 
Showcasing both signed and 

unsigned rock and hip -hop acts for 
the past nine years, Wetlands has 
been gaining new notoriety in the 
last two years with its weekly DJ bat- 
tles and showcases. 

"We've tried to bring two scenes 
together with the DJ nights," says 
Chris Zahn, booking agent at the 
venue. "Some nights it's pure hip - 
hop, with DJ battles between differ- 
ent crews. Then there's the more 
experimental nights, where there's 

kind of futuristic electronic/hip -hop 
fusion or DJs taking electronic and 
jungle fused with hip -hop." 

Zahn works mostly with outside 
promoters, which accounts for the 
venue's wide musical range. 

"There's a balance of all types of 
music here. It's a diverse mixture of 
rock, jazz, blues, punk, reggae, hip - 
hop, or swing on any given night. It 
depends on the promoters," says 
Zahn. 

The club also hosts a few open - 
mike nights in its basement lounge, 
where anyone can perform. 

The performance area at the Wet- 
lands accommodates around 400 peo- 
ple and the lounge approximately 
100. 

'We try to keep the ticket prices 
low, and we don't have a dress code 
because we don't want to shut out the 
under -21 crowd," says Zahn. 

DOWNSTAIRS @ CB'S 
"We take up the entire [basement] 

space of the Gallery and about one - 
third of [CBGB]," says Hilly Kristal, 
owner of CBGB, about the new 
Downstairs. Open for a month, 
Downstairs had its official grand - 
opening party Oct. 23. Showcasing a 
mixture of new, music -Latin pop, 
jazz, art rock, and more -the lounge - 
type club spotlights music from one 
act per night. 

"Our main thrust, since we are 
known around the world," says 
Kristal, "is to be a world network of 
good music." The club also broad- 
casts 10 shows per week on the 
Internet via www.CBGB.com, which 
links to the pseudo.com network, 
where CBGB has a channel. 

"We [CBGB nightclub, the 
Gallery, and Downstairs] get togeth- 
er each week and decide what to 
highlight," Kristal says. 

TAP BAR@ KNITTING FACTORY 
A part of the new Knitting Facto- 

ry complex at 74 Leonard St., the 
Tap Bar features live acts playing 
free for the public at 11 p.m. seven 
nights a week. The bands play for 
two- to three -month stretches and 
are chosen for their musical innova- 
tions and creativity. "We're looking 
for people who don't necessarily fol- 
low the status quo," says Michael 
Dorf, CEO of Knitting Factory 
Entertainment. 

Operating since the Knitting Fac- 
tory relocated to Leonard Street in 
1994, the 75- person capacity Tap Bar 
is used as a breeding ground for new 
jazz and alternative acts, which later 
may go on to perform in some of the 
Factory's larger rooms and/or record 
for its label. 

"It's sort of an open laboratory to 

find good music," says Dorf. "It's like 
a musical experiment that gives new 
artists an opportunity to develop new 
music in a concert or rehearsal set- 
ting. At the end of the two- to three - 
month stretch, a band is solid. It's a 
great development area." 

AVE. B SOCIAL CLUB /LAKESIDE 
LOUNGE 

James Marshall, co -owner and 
booker for the jazz -oriented Avenue 
B Social Club and guitar rock -show- 
case Lakeside Lounge, chooses 
bands by demo tape and word -of- 
mouth but mostly selects acts he's 
seen perform at other venues. 

"There are a lot of really bad rock 
and jazz bands in New York," Mar- 
shall says. 'We kind of go by instinct. 
We're lovers of jazz and rock, so we 
sort of judge from what we like." 

For the clubs, located three blocks 
apart at 99 Avenue B (Ave. B) and 
162 Avenue B (Lakeside), Marshall 
and partners are looking for low vol- 
ume acts. 

"I think we [the owners] are all a 
little burnt out from being in clubs 
that are too loud to hear yourself 
think, never mind have a conversa- 
tion. We're looking for low -volume 
non -rock'n'roll [at Ave. B], and we 
try to keep it a little quieter [at Lake- 
side]. We have our own back -line gui- 
tar amps and drum kit at Lakeside. 
All the band really needs to bring is 
cymbals," says Marshall. 

There is no set performance night 
at either place, although live sets are 
showcased at the 2- year -old Lake- 
side almost seven nights each week, 
while the 4- month -old Ave. B hosts 
live performances about four nights 
a week. 

"It's hard to find a jazz act that 
you can afford at a small club," says 
Marshall. "You can make more 
money at the bar with a bad rock act 
than you can with some jazz acts. But 
jazz is making a comeback. It's still 
new to people under 40, but they are 
getting turned onto it because they 
are getting [tired] of the loud rock 
music that's out there." 

Lakeside accommodates 150 peo- 
ple, and Ave. B accommodates more 
than 100. Neither club has a cover 
charge or drink minimum, nor do 
they offer food. 

"I think Ave. B is [the more] adult - 
ish [of the two]," says Marshall. 
"Lakeside caters to a younger 
crowd." 

The different demos, according to 
Marshall, are intentional, because 
being in such close proximity, the 
owners "didn't want to be our own 
competition. We just took a look at 
the neighborhood and filled in what 
we thought was lacking." 
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Newsmakers 

From The Hard Rock. Hard Rock Records, a collaboration between Rhino 
Records and Hard Rock Cafe International, recently celebrated the release of its 
"Hard Rock Cafe: Classic Rock" and "Hard Rock Cafe: New Wave" titles at the 
Hard Rock Cafe in Hollywood, Calif. Pictured at the event, from left, are Jill 
Ruzich, national retail marketing manager, Rhino Records; Bob Carlton, VP of 
sales, Rhino Records; Michele Bernstein, manager of artist relations, Hard Rock 
Cafe International; Robert Lyles, director of promotions and publicity, Hard Rock 
Cafe International; Megan MacEachern, manager of promotions and publicity, 
Hard Rock Cafe International; Bob Emmer, senior VP of business affairs, Warner 
Music Group; David McLees, VP of A &R, Rhino Records; Bob Bunshaft, GM, 
RhinoDirect, Jim Hughes, product management coordinator, Rhino Records; Neil 
Werde, senior VP of marketing and sales, Rhino Records; Andrea Kinloch, senior 
director of product management, Rhino Records; Garson Foos, VP of marketing, 
Rhino Records; and Jim Neill, senior director of promotion, Rhino Records. 

Mammoth Plaques. Mammoth Records execs paid a visit to the Alternative Dis- 
tribution Alliance's (ADA) East Coast headquarters in New York to present 
employees with Recording Industry Assn. of America -certified gold plaques for 
the Squirrel Nut Zippers album "Hot." The set sold 850,000 copies through ADA 
before Mammoth switched to PolyGram Group Distribution. Accepting the 
plaques, in back row from left, are Michael Bassin, East Coast sales manager, 
ADA; Wayne Hsu, East Coast label relations, ADA; Steve Balcom, senior VP /GM, 
Mammoth Records; Josh Wittman, national director of marketing, Mammoth; 
Dan Gill, VP of sales, Mammoth; Andy Allen, president of ADA; Keith Wood, VP 
of finance, ADA; and Dennis Schmidt, New York sales rep, ADA. In front, from 
left, are Lisa Martin, regional advertising rep, ADA; Michael Black, national sales 
director, ADA; Hyla Urbany, New York sales rep, ADA; and Eric Fine, New York 
sales rep, ADA. 

Canadian Connection. BMG Music 
Canada held its annual BMG Music 
Canada Conference, "Can't Nobody 
Hold Us Down," Sept. 20 -23 at Cleve - 
lands House on Lake Rosseau in 

Muskoka, Ontario. The event included 
performances by the Rascalz, Tran- 
sistor Sound & Lighting Co., Copy- 
right, Sylvie Paquette, Charlie Major, 
and Julian Austin. Lisa Zbitnew, GM 
of BMG Music Canada, presented 
Strauss Zelnick, president /CEO of 
BMG Entertainment North America, 
with a Harbormaster Telescope at the 
annual awards banquet. Shown, from 
left, are Zelnick and Zbitnew. 

Good Move. Legendary blues label Chess Records cele- 
brated its 50th anniversary at the historic Chess building 
in Chicago. The building is the home of the Blues Heaven 
Foundation, which was founded by the late Wilke Dixon, a 
Chess recording artist. The event was hosted by MCA, 
which has released 21 collections in the commemorative 
"Chess 50th Anniversary" CD series. Celebrating the 
event, from left, are Marie Dixon, president /CEO, Blues 
Heaven Foundation; Andy McKaie, VP of catalog develop- 
ment and A &R, Universal Music Group Special Markets; 
John Brim, Chess Records recording artist; Phil Chess, 
co- founder, Chess Records; and Marshall Chess, presi- 
dent of Arc Music Group and son of Leonard Chess, co- 
founder of Chess Records. 

Switching Gears. On a recent night, actress /singer Linda 
Eder went from playing Lucy in Broadway's 'Jekyll & 
Hyde" to appearing as Linda Eder, Atlantic Records solo 
artist, before a standing- room -only audience at New 
York's Supper Club. There, Eder sung tracks from Atlantic 
Theatre Records' 'Jekyll & Hyde: The Original Cast 
Recording" and her debut set, "It's Time." Shown back- 
stage at the gig, from left, are Vicky Germaise, senior VP, 

Atlantic Records; Frank Wildhorn, composer of 'Jekyll & 
Hyde "; Eder; Ken Kragen, Eder's manager; and Ron 
Shapiro, senior VP /GM, Atlantic Records. 

Chopin Cycle. Arabesque Recordings recently held a 
reception at the Performing Arts Center at the State Univer- 
sity of New York (SUNY) Purchase in honor of pianist Gar- 
rick Ohlsson. Ohlsson recently finished recording "The 
Chopin Works For Solo Piano," which was seven years in 
the making. Chopin's Etudes are due in October 1998, and 
his Mazurkas will follow in 1999. Celebrating the event, 
from left, are Marvin Reiss, president, Arabesque; Ohlsson; 
Adam Abeshouse, producer; and Christopher Beach, 
director, Performing Arts Center at SUNY Purchase. 

`Mouth'ing Off. In preparation for the release of its upcoming remix album, 
"Deconstruct," and the "An American Werewolf In Paris" movie, Trauma Records 
act Bush recently filmed footage for the "Mouth" video. The track is the lead sin- 
gle for both the album and the soundtrack. Film co -star Julie Delpy also 
appears in the video. Shown at the taping, standing from left, are Billy Poveda, 
president of Oil Factory Productions; Robin Goodridge, group member; John 
Hillcoat, director; Delpy; Gavin Rossdale, group member; Dave Parsons, group 
member; and Nigel Pulsford, group member. Kneeling, from left, are Glen Lajes- 
ki, VP of product management- music, Walt Disney Motion Pictures Group, and 
Jim Martone, VP /GM of Trauma. 

Cash Before Congress. Johnny Cash testified on behalf 
of U.S. recording artists at a congressional hearing in 
September on the World Intellectual Property Organiza- 
tion trade treaties. Cash and his wife, June Carter, also 
performed at the Ford's Theatre for a congressional audi- 
ence the night before the hearings. Pictured at the hear- 
ing, from left, are Hilary Rosen, president /CEO, Recording 
Industry of Assn. of America; U.S. Rep. Howard Coble, R- 
N.C., chairman of the Courts and Intellectual Property 
Subcommittee of the House Judiciary Committee; Cash; 
Carter; and U.S. Rep. Ed Bryant, R -Tenn. 
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CELINE DION'S 550 SET PACKS SUPERSTAR PUNCH 
(Continued front page 1) 

ten to the moon yet," says John Doelp, 
executive VP /GM at 550 Music and co- 
executive producer of "Let's Talk 
About Love." 

Maybe not, but here on Earth, antic- 
ipation has been building since the 
unexpected late- summer announce- 
ment of a new Dion project before 
year's end. According to John Artale, 
director of purchasing for Carnegie, 
Pa.- based, 149 -unit National Record 
Mart, " `Falling Into You' was one of 
our top three records of 1996, and it's 
still a top 100 record for us. I expect the 
new Celine Dion to be our biggest 
record in the month of December." 

Exposure of the Streisand duet has 
already generated a "tremendous" 
amount of consumer requests for the 
single and the project, Artale says. 
"Requests are unbelievable. I think the 
single is a stone -cold smash and expect 
that this will be one of the big records of 
next year." 

"Celine's music has always worked 
great on Y100," says Al Chio, music 
director of WHYI Miami. "Our audi- 
ence has been dying for this album 
because we've been playing both `To 
Love You More' for the last four months 
and the Streisand duet, both of which 
are excellent songs. I am sure this 
album is going to do extremely well." 

'We're expecting great things out of 
Celine," Dan Bowen, PD of WSTR 
Atlanta, echoes. "Celine has always 
been a very strong artist for hot AC, 
adult contemporary, and top 40. Putting 
[Streisand and Dion] together is cer- 
tainly a departure from what we're 
used to from her, but it's phenomenal." 

SATISFYING RESULTS 

For Dion, an artist who rarely offers 
superlatives to describe her own work, 
the efforts surrounding this project 
have satisfied her in ways she admits 
she has never before brought into 
words. "This is the album of my life," 
she says. "I think I have reached musi- 
cally what I have looked for in my whole 
career." 

The U.S. version's 15 tracks were 
selected, produced, and recorded in the 
hasty period of two months, beginning 
in September (and were actually select- 
ed from 22 tracks that Dion recorded 
for potential inclusion). Originally, she 
and manager/husband René Angélil 
had vowed to take a year off following 
the successful run of and enduring 
worldwide tour for "Falling Into You." 
But when the label urged the couple to 
consider a new album before the holi- 
days, "we said if we could get great 
songs, we would put out an album," says 
Angélil. "If not, we would wait." 

Indeed, many in the industry were 
surprised by the decision to release 
another full- length project so soon after 
"Falling's" saturation. In the U.S., that 
album debuted and remained in the top 
10 for well over a year, producing three 
hits: the No. 1 "Because You Loved Me" 
and top five "It's All Coming Back To 
Me Now" and "All By Myself." 

"The Beatles put out four albums in 
one year. The reason it worked has 
nothing to do with the length of time 
between albums," Angélil reasons. "If 
the material is good, the fans are going 
to like it. If you take four years between 
albums and the material is not good, it 
won't matter." 

Long before the new album's gears 
were set in motion, though, the offers 
had begun streaming in. "We didn't try 
to go out and get the biggest stars," 
says Doelp. "One of the things that's 
important for Celine is to always be 
challenged. She wants to take her fans 
on new adventures, to new places, but 
never forgetting the soul. We always 

want to give them something they 
didn't expect; on this album, we have 
worked with people that have delivered 
great hits." 

"Watching Celine work with peers 
such as David Foster, Walter [Afanasi- 
eff], Carole King, and Barbra Strei- 
sand -and to see her not only inspire 
them on a creative level, but also on a 
human level -is astounding," says Epic 
Records /550 Music president (U.S.) 
Polly Anthony. "Her personality is so 
honest and real that it brings out the 
best qualities in those around her." 

The Streisand connection was ignit- 
ed when she invited Dion to share a 
song after Dion performed the Bryan 
Adams/Streisand duet "I Finally Found 
Someone" at the Oscars last spring. 

"To be able to sing with Barbra 
Streisand one day has been a dream of 
Celine's since she was a little girl. She's 
always idolized Barbra and her abili- 
ties," Doelp says. The label commis- 
sioned Dion's longtime producer David 
Foster, along with Linda Thompson 
and Walter Afanasieff, to write a song 
for the pair. The result, `Tell Him," is 
an extravagant girl -talk dramafest with 
Streisand taking on the lyrical role of 
reassuring mentor to an uncertain 
Dion, who longs to tell a love interest of 
her passion. 

Because of scheduling difficulties, the 
artists cut their vocals separately, with 
Streisand laying down her track in Los 
Angeles, and Dion in London. 'When 
Celine listened to the playback in the 
studio for the first time," says Angélil, 
"she immediately called Barbra to tell 
her how she felt. And she started cry- 
ing. It was very emotional for every- 
one." 

"The whole thing is unbelievable to 
me. It's a fairy tale," Dion says. "It took 
all of my concentration not to pass out. 
I almost lost it when I heard her voice. 
I could feel every breath coming from 
her, every stop that she was going to 
take, when she was going to sing soft, 
when she was going to sing strong. I 
understood exactly where she was 
going. Listening to her many times and 
seeing her movies, I felt like I knew her 
in a way." 

And Streisand's take: "I think she 
was not only pleasantly surprised, but 
proud of Celine," says Vito Luprano, 
who served as the album's co- executive 
producer with Doelp and played the key 
role of signing Dion to Sony Worldwide 
(then CBS Records) in 1986. 

"Tell Him" was released simultane- 
ously to worldwide radio via satellite 
Oct. 7 and hits retail Nov. 4. On the 
Adult Contemporary chart, the song 
flies from No. 21 to No. 9 in this issue. 
A video featuring Dion and Streisand 
side by side will be serviced by the end 
of October. The single will also appear 
on Streisand's upcoming set, "Higher 
Ground," to be released Nov. 4 on 
Columbia. 

MORE `EVENT' TRACKS 

The opportunity for Dion to work 
with the Bee Gees -whom she'd met 
previously in a Paris TV studio and at 
the World Music Awards -came about 
when Barry Gibb phoned Sony Music 
Entertainment president/C00 Thomas 
Mottola, saying that the group was 
impressed with her vocal prowess and 
would like to pen a song for her. The 
end result, "Immortality," is arguably 
one of the Bee Gees' most gently 
embracing ballads of the decade, with 
signature background vocals from the 
Gibb brothers. It was produced by 
Afanasieff. 550 Music execs say the 
tune is targeted as a probable single. 

According to Luprano, this time it 
was Gibb who shed tears upon hearing 

the song for the first time with Dion and 
camp in New York: "Barry said to us, 
`It's incredible when a writer hears a 
song sung by a woman that makes it 
sound like she wrote it.' " 

Dion, meanwhile, admittedly flab- 
bergasted at the offer from another act 
she has admired since childhood, says 
the gift of the song, which illustrates 
enduring passion after a lover dies, has 
touched her deeply. "I cannot believe 
the Bee Gees wrote me a song. They 
are so funny and very generous peo- 
ple," she says. "I have to go to bed with 
it at night and wake up and wonder if 
it's a dream." 

Another event track on the album is 
Dion's pairing with songwriter King 
and legendary producer Martin for 
"The Reason." The latter met Dion 
when she was invited to be a guest on 
his BBC television show shortly after 
her Oscar performance. "They loved 
each other right away," says Doelp. "He 
said, `Hey, let's do something together 
if we can find the right song." 

When King then presented her song 
to Dion, "we knew right away that 
George was the natural person to do it," 
Doelp says. 

In a video distributed by Sony pro- 
moting Dion's project, Martin 
describes the experience as "a high. 
I've always been enormously 
impressed with her. Celine was a hero 
and became a friend. I knew she could 
sing well, but she has this ability to put 
a wonderful human quality in the 
voice, and she understands the lyrics 
and the emotion of it so well." 

CHARMED COLLABORATION 
Martin, in turn, added his own twist 

to the production. "He was absolutely 
brilliant and such a pleasure," says 
Doelp. "He has a special way of using 
classical instruments in a pop setting." 

King and Dion got on so well at the 
session -which was the first for the 
album -that she ended up singing 
background vocals on `The Reason." 

Dion agrees that the collaboration, 
recorded at Martin's Air Studios in 
London, was charmed. "George is just 
such a gentleman; his charisma is so 
gentle. And the first time I met Carole, 
I felt like she was a sister." 

The song, which she describes as a 
ballad with an edge, gave her room to 
add a little grit to her traditionally silky 
stylistics. "It's a song that defines me 
so well," she says. "I don't see myself 
just recording ballads for the rest of my 
life. A part of me loves to reach those 
rough notes and edgy ambiance, but 
still with so much emotion. This is a per- 
fect song for that. It is definitely one of 
my favorites." 

Other tracks on the album also draw 
from marquee -worthy talent. On "I 
Hate You, Then I Love You," Dion 
teams up for an operatic ballad with 
Luciano Pavarotti. The song was writ- 
ten by Tony Remis, a mutual friend of 
the pair and, according to Angélil, "the 
Frank Sinatra of Italy" some 20 years 
ago. Remis fused together an old song 
of his, "Never, Never, Never," with new 
lyrics that he wrote for Dion. It will be 
performed live for the first time next 
June, at Pavarotti's annual War Child 
benefit show in Europe. 

The second single from the album 
will be "My Heart Will Go On," the 
sweeping love theme to ̀ Titanic," which 
arrives in theaters Dec. 19 and is one of 
the season's most -anticipated films. It 
is written and produced by James 
Horner, who also wrote the movie's 
score. The song will be used in trailers 
for the movie and in the closing credits; 
it will also be included on an upcoming 
soundtrack as the only vocal cut. 

The title track for "Let's Talk About 
Love," which discusses how love unites 
the human race, was written by fellow 
Canadian Bryan Adams, based on the 
melody of "Puisque Tu Pars," a song 
written in 1987 by Jean- Jacques Gold- 
man, who co- arranged Dion's 1995 
"D'eux" (known as "The French 
Album" in the U.S.). "Let's Talk" was 
the last track recorded for the album 
and, in fact, replaced the original album 
title, "The Reason." 

Dion also teams with Canadian 
Corey Hart on the romantic ballad 
"Miles To Go," which he produced and 
wrote for her. And in a cut master- 
minded by producer Ric Wake, who 
worked with Dion on hits "Misled" and 
"Love Can Move Mountains," Dion 
breaks bad with a funky jam she helped 
write -her first such credit -called 
"Treat Her Like A Lady." The tune fea- 
tures background vocals by Brown- 
stone and a rap from Diana King. "It's 
the kind of song where you say, Wow, 
this is Celine ?' " says Luprano. "She 
becomes part of the lyrics, of the style. 
She becomes the person in the song." 

Also included are the Asian smash 
"To Love You More," featuring violin 
virtuoso Taro Hakase, who lends a 
brand of savoir -faire seldom heard in 
pop music; a remake of Leo Sayer's No. 
1 1977 hit "When I Need You "; and 
another epic from "It's All Coming 
Back To Me" songwriter /producer Jim 
Steinman called "Is Nothing Sacred." 

In the label's two "growing markets" 
for Dion, Asia and Latin America, addi- 
tional cuts are planned as an extra 
stroke. Asian consumers will find the 
bonus "Be The Man," the theme song 
to an upcoming television serial there 
called "Eve." The situation is reminis- 
cent to that of "To Love You More," 
which was also a soap -opera theme in 
Japan. Both cuts were produced by 
David Foster. 

And in all territories except North 
America, Dion will reinforce her appeal 
to the Spanish -speaking marketplace 
with "Amar Haciedno El Amor," an 
original song written by Denise Rich, 
Billy Mann, and Manuel Benito. 

"We don't talk international or 
domestic with Celine," stresses Doelp. 
"We talk worldwide. That has always 
been the strategy." 

SPREADING THE WORD 

With the album's track selection just 
completed Oct. 9, 550 now has in front 
of it the task of spreading the word 
before its worldwide release the week 
of Nov. 18. It doesn't look to be a 
stretch: Already, the Streisand duet 
has become a network news story in 
Canada (where, in Quebec, Dion is 
known as "Queen Celine "), while early 
press has garnered Dion slots on 
"Entertainment Tonight," VH1, and 
ABC, in addition to the buzz at radio. 
The November issue of In Style, mean- 
while, features an eight -page fashion 
spread on Dion. 

It is also likely that a "making of the 
album" documentary will be assembled 
at some point for commercial release, 
since crews filmed each session along 
the way. Says Doelp, "Our intention 
was to allow a bird's -eye view of how 
real Celine is and how personable she 
is. With music being a purely creative 
energy, when you see all the elements 
come together, it's pretty inspiring." 

Meanwhile, unusually fervent praise 
has come from 550 Madison Ave., head- 
quarters of Sony Music and its affiliat- 
ed labels. Mottola calls the record an 
event, saying, "It's astonishing what 
Celine Dion has already achieved, both 
creatively and commercially, and to 
realize she is capable of much more. 

She is a true superstar in every sense 
of the word." 

Adds Epic Records Group chairman 
Dave Glew, who signed Dion in the U.S. 
in 1989, "The fast time I heard Celine 
Dion sing, when she was barely out of 
her teens, I was immediately taken with 
the extraordinary power of her voice 
and her enormous talent and poise. 
Celine has now grown to be one of those 
rare talents who can touch the hearts 
of people around the world, no matter 
what language she's singing in." 

For Angélil and Dion, there is the 
usual predominance of humility and 
gratitude. "We had the advantage of 
getting the best songs of all the writers 
around the world," he says. "It was a 
great feeling to go back into the studio 
knowing that we had these opportuni- 
ties." 

"I am aware that there are so many 
people helping me reach where I am 
today," Dion says. "Pavarotti and the 
Bee Gees and Barbra Streisand have 
been knocking on my door, not because 
I am Celine and a singer, but because 
there are magnificent people sur- 
rounding me and helping me reach 
where I am." 

But she also gives herself a little 
credit, if in an offhand way: "I'm very 
proud of my voice. For all of those 
incredible people who wrote for me, my 
voice was ready to sing their songs. 
There was no time to have a cold, no 
time to feel tired because I traveled 12 
hours in a plane, no time for my voice 
to feel dry today. I was so lucky that my 
voice kept going and going for six 
weeks. It was like, `Celine, I'm ready 
for it, follow me.' 

NEW PRIORITIES 

"If this must be the album of my life, 
I wouldn't mind retiring on that," she 
adds. "I'd like to do some movies, have 
some children, record in other lan- 
guages." 

Indeed, Dion makes no bones about 
the fact that she next has her eye on 
acting and her heart on starting a fam- 
ily. According to Luprano, she intends 
to make her next album the soundtrack 
to her first starring cinematic role. And 
Angélil confirms that a baby remains 
priority No. 1. "It's our main goal in life, 
but unfortunately, it hasn't happened 
yet. We're trying," he says. 

For now, there's the expected media 
blitz surrounding the release of "Let's 
Talk About Love " -including wide- 
spread morning and nighttime televi- 
sion appearances for Dion, major mag- 
azine and newspaper press, and several 
charity performances before year -end. 
Already slated are a November Neil 
Bogart Memorial Fund performance in 
Los Angeles to benefit children's can- 
cer, leukemia and AIDS research and 
a UNICEF 50th anniversary extrava- 
ganza in New York in December. 

Within the first quarter of 1998, 
there are plans for the recording of her 
next French -language album, then a 
worldwide tour is scheduled to start 
next summer, beginning in the U.S. in 
August, then heading across Australia, 
Europe, Asia, and back to the U.S. 

For Dion, such a nonstop agenda is 
business as usual, as it has been 
throughout her 16 years in the indus- 
try. And what matters most? As 
always, it's the music. 

"I know I've sold 25 million albums 
and did some sold -out shows," she says. 
"But I don't think about the success we 
are having in those terms. I'm just try- 
ing to be the best of me every day. 
When I go to bed at night, I'm not won- 
dering how many albums I sold today. 
I just want my peanut -butter toast in 
the morning." 
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JORGEN LARSEN'S UNIVERSAL MUSIC INTERNATIONAL EMERGES AS A GLOBAL FORCE 
(Continued from page 1) 

domestic repertoire. 
Until 1994, Universal (then known as 

MCA Music Entertainment) had only 
a handful of international subsidiaries, 
while relying on licensing arrange- 
ments elsewhere. That year, under 
then chairman Al Teller, the overseas 
expansion began. 

Aqua is a product of that strategy. 
The pop /dance combo was signed to 
fledgling Universal Music Denmark, 
and Larsen's team converted local pop- 
ularity into international success. At 
the same time, MCA Records went to 
work in the U.S., where "Aquarium" 
has sold 525,000 units, according to 
SoundScan. 

It's just a happy coincidence that 
Larsen, too, comes from Denmark. 

Yet Aqua is not the only fish in his 
sea. The group is prospering alongside 
other UMI successes, such as Spain's 
Rosana (her debut for the label has sold 
1.3 million copies), Britain's Ocean 
Colour Scene (its label debut has 
topped 1.2 million), and Brazil's Claud - 
inho & Buchecha (also a Universal de- 
but, with 80Ò,000 unit sales). 

On a more modest scale, UMI has 
established beachheads of popularity 
for such talents as Camilia in Malaysia, 
Wa -Wa in Taiwan, and Moenia in Mex- 
ico. Larsen is also encouraged by the 
interest of Universal Music Group 
chairman Doug Morris in another 
Scandinavian property, singer /song- 
writer Espen Lind (aka Sway), whose 
single,' When Susannah Cries," topped 
the Norwegian charts earlier this year. 
He was the first local signing to Uni- 
versal Music's company there. 

"It's like an old- fashioned story," 
explains Larsen, noting that Lind's 
career is hi the hands of seasoned British 
manager Brian Lane, who knew Morris 
from his long tenure at Atlantic Records. 
"Sway sat down at the piano in Doug's 
office, played this song, and Doug said, 
`Let's release this right away.' Gaining 
U.S. release for a Norwegian singer is 
very rare, as you can imagine." 

AMERICANS ABROAD 
Of course, Larsen's division is deliv- 

ering the other side of the bargain: in- 
ternational hits for Universal's Amer- 
ican roster. Most notable of these is No 
Doubt, whose Trauma/Interscope al- 
bum, "Tragic Kingdom," has sold 4.75 
million units outside the U.S. Another 
Trauma act, Bush, has achieved 1 mil- 
lion in non -U.S. sales for its latest 
release, "Razorblade Suitcase," while 
the most recent albums by Live, 
BLACKstreet, Beck, and the Wall- 
flowers are close to the seven -figure 
sales column on UMI's books. Also 
encouraging is the Asian chart activity 
for Trisha Yearwood, whose "How Do 
I Live" may well be the first single by 
a Nashville star to top the Internation- 
al Federation of the Phonographic 
Industry chart in Taiwan (Billboard, 
Sept. 27). 

"Our market share at the time we 
started this whole [investment] pro- 
gram," says Larsen, "was probably in 
the 2.5 %-3% range." For Universal's fis- 
cal year ending June 30, he adds, "we 
were probably between 4.5 % -5 %, 
including our part of the BMG busi- 
ness." That is, UMI's sales in territories 
where it does not have its own sub- 
sidiaries and is licensed to BMG En- 
tertainment International. `That 5% fig- 
ure includes the first six months of fiscal 
1996 -97, which were incredibly tough 
for us, because of release patterns. We 
had a very low market share during that 
time." His estimate for the current 
year's market share: approximately 6 %. 

"That gives me reason to believe that 
our internal target, which we set sev- 

eral years ago, is roughly right. We 
want to be on at least $1 billion sales by 
the end of the year 2000." Since Uni- 
versal's financial year was adjusted to 
July -June, Larsen now has until June 
2001 to hit his billion -dollar benchmark. 
If it is achieved, the former Sony 
Music /CBS Records executive - 
Larsen worked at that company in 
Europe for more than 20 years, until 
being forced out in 1991 -will be 
pleased. "When I joined MCA four 
years ago, we were doing something 
like $270 million. From that to $1 bil- 
lion in eight years -it's not bad. It puts 
us up there at, you could say, the tail 
end of the big boys." 

Among those larger lads is BMG, 
which has -through its worldwide li- 
censing links with Universal- helped 
the latter become 
self -sufficient and, 
in effect, a growing 
competitor. "I hope 
BMG will roast in 
hell," Larsen dead- 
pans when asked 
about the transition 
of UMI companies 
from the BMG li- 
cense deal to only 
manufacturing and distribution. He's 
joking, of course. 

"The true answer is that there's no 
BMG vs. Universal," he says. "It's a 
country -by- country change: If they 
have an efficient setup and an intelli- 
gent head of their [local] company, it's 
been very smooth. In most cases, we 
have not had problems. But we do have 
places where the personalities are at 
odds or the local BMG executive takes 
[the change] very personally, and then 
it hasn't been going very well. 

"The only thing you can generalize 
about is that it's human nature," he 
continues. "If a salesman knows that 
six weeks from now he's not going to 
be selling someone's stuff anymore, 
he's not going to make a great effort on 
the last month's releases. So in all 
cases, we've probably seen a slight dip 
in the final months of the deal, and 
we've seen ourselves compensating for 
that in the early months of having our 
own sales force. So, in total, we haven't 
lost much." 

BMG Entertainment International 
president /CEO Rudi Gassner was 
equally stoical earlier this year when 
asked the same question. Moreover, he 
said, the larger company has more than 
compensated for the reduction in Uni- 
versal business -and done so, for the 
most part, with owned repertoire, thus 
enhancing BMG's profitability (Bill- 
board, July 5). The deal by which BMG 
distributes and manufactures Univer- 
sal product continues to run and 
expires in March 1999. 

group's total $1.5 billion in 1996 -97 rev- 
enue, but informed observers suggest 
that it was approximately $630 million, 
including revenue from the company's 
Japanese joint venture. Pretax profits 
are thought to be a few degrees north 
of $40 million. 

UMI employs approximately 950 
people, by Larsen's count, compared 
with less than 300 three years ago. It 
recruited 24 sales forces around the 
world this year, adding 150 employees, 
and completed this program July 1 

with teams in Brazil and France. July 
also saw the opening of new offices for 
the group's Latin American operations 
in Miami. Under senior VP Jesus 
Lopez, this oversees UMI's regional 
activities -including companies in Ar- 
gentina, Brazil, and Mexico -as well as 

Universal Music 
Latino, serving the 
U.S. Latin market. 

Domestic reper- 
toire is expected to 
account for almost 
20% of UMI's rev- 
enue in the current 

fiscal year. It has approximately 120 -130 
acts (including a number of singles 
deals) on its roster worldwide and 
expects this to grow to around 150 by 
mid -1998. Larsen declines to reveal the 
specific scale of talent investment, but 
industry analysts estimate that the divi- 
sion has annually spent between $12 mil- 
lion and $15 million on gross A &R costs 
before recoupment. 

LARSEN 

NEW AFFILIATES 
Several new UMI affiliates are 

planned for the next 12 months, 
although Larsen prefers not to be spe- 
cific. (Outside sources suggest South 
Africa and Chile.) ̀ There will be three 
in the next 12 months, and there might 
be some in start -up mode that techni- 
cally only begin in the next fiscal year, 
from July 1," Larsen says. 

'We will probably go from our cur- 
rent 28 companies to 35-at most 37- 
then probably call it a day unless some- 
thing really dramatic happens. There 
are parts of the world where I know 
our competitors are moving in at quite 
a rapid rate, like some of the Eastern 
European countries, which I have 
absolutely no interest in. They're too 
small, and too shaky." 

Larsen also prefers not to break out 
the UMI share of the Universal 

MARKET SHARE 
In terms of UMI's national market 

shares, Larsen singles out Canada with 
approximately 18 %, where the In- 
terscope stable has made a significant 
contribution; Australia and New 
Zealand, with an 8 % -9% rating; and 
Denmark, Norway, and Spain ( "typi- 
cally the ones where local artists have 
sold a lot ") in the 6 % -7% zone. "Most of 
the other ones are in the 4 % -5% range 
currently, and a couple of countries, for 
various reasons, are below that." 

Universal Music Germany is showing 
a year -to -date chart share of 2.8 %, based 
on Media Control data, while the U.K. 
company has registered an upwardly 
mobile 5.6% market share in the third - 
quarter Chart Information Network sta- 
tistics. In the latter territory, "Marchin' 
Already," the second MCA album by 
Ocean Colour Scene, has been certified 
gold for sales of 100,000 copies, while 
Aqua's "Barbie Girl" opened for business 
on the singles chart the week ending 
Saturday (25) at No. 2. 

In Japan, the Universal Victor 50/50 
joint venture continues. "We have a 
firm deal with Victor for another four 
years or so," explains Larsen. "We 
would be quite interested in speeding 
up our involvement in Japan. Also, be- 
cause we have one of the lower market 
shares there, it is possible that by get- 
ting rid of the more bureaucratic m a n- 
agement -by- board -of- dire ctors 
approach -which you have, by necessi- 
ty, in a joint venture -you could speed 
up the company's growth. It is reason- 
ably successful; we'd just like it to grow 
at a faster rate. We are reviewing our 
options." 

Universal Victor's market share is 
less than 3 %. Its strongest domestic 
asset is the rock group Luna Sea, which 
has a new album due in December. 

UMI's advance these past few years 
has been hard fought, Larsen acknowl- 
edges. "There are only two reasons 
why we've achieved that growth in 
spite of a flat total market," he says. 
"One is, we finally got some interna- 
tional hits. The other is, we fmally got 
some local hits. That's how simple this 

business is. 
"The coming of Doug Morris [in 

1996] made an almost immediate im- 
pact on the company, because one of 
his first actions was to do the deal he 
wasn't allowed to do at Warner: the 
Interscope acquisition," he continues. 
"Interscope had two major attributes 
that we in international weren't totally 
aware of at the time: They were much 
hotter than we thought, and they were 
much wiser than we thought." 

Interscope's rap roster had given 
UMI what Larsen calls "decent" sales, 
but rock properties such as No Doubt 
and Bush made the real difference. 
"That really started around January, 
so we had the full benefit in the second 
half of our fiscal year," he says. 

To these international hits were 
added national successes by local art- 
ists. "Ocean Colour Scene's first MCA 
album was a million seller, for exam- 
ple," says Larsen. "Which for our com- 
petitors may not be a great achieve- 
ment, but it was for us. We've never 
had a U.K. group at No. 1 in the charts 
there, selling 1 million." The populari- 
ty of Rosana, who was signed by Uni- 
versal Music Spain managing director 
Carlos Ituio, was extended to such 
markets as Argentina (album sales of 
180,000) and Italy (100,000). 

AQUA'S APPEAL 
Aqua has been the consummate bor- 

der- breaker, of course, powered by the 
universal novelty appeal of "Barbie 
Girl," but evidently is capable of selling 
albums -to a degree that has surprised 
some of Larsen's competitors. Univer- 
sal Music Denmark managing director 
Jens -Otto Paludan signed the group; 
marketing director Niclas Anker 
helped develop its image and the 
"Aquarium" international marketing 
tools. Locally, the album has moved 
285,000 units. 

"I think that's the second- highest 
number in 15 years for a local artist in 
Denmark," comments the UMI chief. In 
neighboring Sweden and Norway, the 
record has sold 160,000 and 120,000 
units, respectively. In the world outside 
the U.S., sales have exceeded 1.6 million. 

In the U.S., Larsen says, Morris 
"took an immediate interest in Aqua" 
and insisted on an early release. "Sec- 
ondly, [MCA Records (U.S.) president] 
Jay Boberg saw the potential and put 
together an effective promotion and 
sales program that bore fruit immedi- 
ately." Universal Music Canada, mean- 
while, has secured retail sales of 
115,000 units for "Aquarium," accord- 
ing to SoundScan. 

Business was not always so buoyant. 
Larsen recalls 1994, when the interna- 
tional division added a dozen compa- 
nies- mostly in Continental Europe - 
to its original quartet in Canada, Japan, 
the U.K., and Germany. "With the 
exception of three Geffen releases by 
Aerosmith, the Eagles, and Nirvana, 
we had very little [American] product 
for about 2'/2 years. It was very nerve- 
racking, to have all these companies 
and nowhere to go." 

The savior proved to be strategic 
marketing initiatives. 'We started that 
almost the moment we opened almost 
all our companies," says Larsen. "It 
was considered slightly controversial 
by some of our U.S. labels, because they 
thought we should be concentrating on 
[current] U.S. product. Of course, this 
was a concentration on American prod- 
uct, but in a different way." 

Faced with a contemporary music 
flow from Universal's U.S. roster that 
challenged overseas markets, Larsen 
found necessity to be the mother of in- 
vention. "If we had not developed this 

discipline very early, I don't know if all 
of our companies would have survived." 
At one point, strategic marketing rep- 
resented 35% of his division's revenue. 
That percentage has dropped with the 
success of Interscope acts, he adds, 
"but mathematically, not in volume. It's 
still a major piece of our business: just 
under 30 %." 

The sector has been tempered in the 
past 18 months, according to Larsen, 
by the overexposure of repertoire 
industrywide, especially TV- advertised 
albums. "They've all cannibalized each 
other." Even so, imaginative thinking 
can still pay dividends. "One album we 
have done particularly well with is `The 
Tarantino Connection,' which was a 
spinoff from the `Pulp Fiction' sound- 
track. We got [Quentin] Tarantino to 
write the liner notes, let us use his pho- 
tograph, and so on." The compilation's 
international sales: 440,000 units. 

FOUR BUSINESS SECTORS 
In the long term, Larsen sees his 

business divided into four sectors of 
roughly equal size. They are distinct, 
he says, although there is some content 
overlap. "One sector is U.S. repertoire. 
Two is strategic marketing, which is 
more about discipline than the origina- 
tion of repertoire, and a lot of that will 
be U.S. repertoire, of course. Three is 
domestic repertoire. And four is inter- 
national repertoire, which would 
include, for example, the sales of Aqua 
and Ocean Colour Scene in Germany." 

Using this calculation, Larsen sug- 
gests that almost two-thirds of the divi- 
sion's revenue will be derived from ini- 
tiatives at the local level. "That's the 
way the trend is moving very rapidly 
right now." 

The development of local strength, in 
artist development as well as in strate- 
gic marketing, has become all the more 
vital as the world consumes less Amer- 
ican music than before -and less of the 
kind of rock that has, for many years, 
been a staple of the global business. 

"Rock'n'roll is not dead," says 
Larsen, "but it's not in a particularly 
healthy state. As an industry, we have 
somehow managed to keep the Wood- 
stock spirit alive for 30 years and man- 
aged to convince generation after gen- 
eration of teenagers that they should 
associate with a certain lifestyle, rebel- 
liousness and rock'n'roll." 

This is no longer as attractive or rel- 
evant to young people around the world, 
in his opinion. `There is no youth move- 
ment today. If there is one, it's more 
about taking Ecstasy and dancing your- 
self senseless on a Saturday night. 
Which is another reason why rock 
doesn't relate. It's a different type of 
music. In America, all the `hair' bands 
disappeared; the heavy metal bands and 
now even some of the mainstream rock 
bands are having difficulty matching 
sales of their previous albums." 

Rock's decline, dance music's fatigue, 
and what Larsen calls the "implosion" 
of gangsta rap has produced "a vacuum 
in the continuity of our industry. In the 
short term, it's resulting in a little dip. 
In the medium term, the vacuum is 
very quickly going to be filled by a new 
breed of artists." The executive sug- 
gests that a more melodic base will 
underpin that new breed, "and in terms 
of origin, a lot more will come from local 
creativity. That's the easiest and most 
natural kind of music, in a way which 
relates to your local record buyers. 

"That's where I see a great opportu- 
nity for our industry, and for us as a 
record company. We've shown an in- 
credible batting average [in the past 
four years], and if we can keep that up, 
we'll grow more rapidly." 
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2 15 
FOOLISH GAMES 

3 14 HOW DO I LIVE 
LEANN RIMES (CURB) 

7 7 
TUBTHUMPING 
CHUMBAWAMBA (REPUBLIC/UNIVERSAL) 

4 31 
SEMI -CHARMED LIFE 
THIRD EYE BLIND (ELEKTRNEEG) 

6 5 22 PUSH 
MATCHBOX 20 (LAVA/ATLANTIC) 

7 

® 
9 

10 

11 

13 

14 

C5) 

16 

11 

18 

19 

6 24 QUIT PLAYING GAMES (WITH MY HEART) 
BACKSTREET BOYS (JIVE) 

11 15 
WALKIN' ON THE SUN 
SMASH MOUTH (INTERSCOPE) 

8 25 ALL FOR YOU 
SISTER HAZEL (UNIVERSAL) 

9 14 I DON'T WANT TO WAIT 
PAULA COLE (IMAGO/WARNER BROS.) 

12 10 YOU MAKE ME WANNA... 
USHER (LAFACE/ARISTA) 

14 9 4 SEASONS OF LONELINESS 
BOYZ II MEN (MOTOWN) 

10 18 
BUILDING A MYSTERY 
SARAH MCLACHLAN (NETTWERK/ARISTA) 

18 10 ALL CRIED OUT 
ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) 

16 26 IF YOU COULD ONLY SEE 
TONIC (POLYDOR/A&M) 

13 17 
2 BECOME 1 
SPICE GIRLS (VIRGIN) 

17 24 MO MONEY MO PROBLEMS 
THE NOTORIOUS BIG. (FEAT. PUR DADDY & MASO 1840 BGYIARISTAI 

15 28 HOW BIZARRE 
OMC (HUHVMERCURY) 

20 23 
I'LL BE MISSING YOU 
PUFF DADDY & FAITH EVANS (FEAT. MI (BAD BOY /ARISTA) 

20 19 34 SUNNY CAME HOME 
SHAWN COLVIN (COLUMBIA) 

21 

® 
23 

25 

Q 
21 

28 

CED 

31 

© 
33 

21 19 
MEN IN BLACK 
WILL SMITH (COLUMBIA) 

25 5 
BUTTERFLY 
MARIAH CAREY (COLUMBIA) 

22 6 
SHOW ME LOVE 
ROBYN (RCA) 

31 10 TAKES A LITTLE TIME 
AMY GRANT (A &M) 

24 11 
CRIMINAL 
FIONA APPLE (CLEAN SLATE/WORK) 

28 44 ONE HEADLIGHT 
THE WALLFLOWERS (INTERSCOPE) 

27 47 BARELY BREATHING 
DUNCAN SHEIK (ATLANTIC) 

23 30 THE IMPRESSION THAT I GET 
THE MIGHTY MIGHTY BOSSTONES (BIG RIG/MERCURY) 

37 4 MY LOVE IS THE SHHH! 
IBAETHIN FOR THE PEOPLE FEAT. TRBA& TAMARA (WARNER BROS.) 

36 9 SOMETHING ABOUT THE WAY YOU LOOK TONIGHT 

ELTON JOHN (ROCKET /A &M) 

26 12 HONEY 
MARIAH CAREY (COLUMBIA) 

34 14 LOVE YOU DOWN 
INOJ (SO SO DEF /COLUMBIA) 

29 36 
THE FRESHMEN 
THE VERVE PIPE (RCA) 

34 30 16 
INVISIBLE MAN 
98 DEGREES (MOTOWN) 

35 

36 

35 44 CRASH INTO ME 
DAVE MATTHEWS BAND (RCA) 

33 25 DO YOU KNOW (WHAT IT TAKES) 
ROBYN (RCA) 

40 9 
PUT YOUR HANDS WHERE MY EYES COULD SEE 

BUSTA RHYMES (ELEKTRNEEG) 
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® 38 49 YOU WERE MEANT FOR ME 
JEWEL (ATLANTIC) 

39 39 6 
DON'T GO AWAY 
OASIS (EPIC) 

® 45 35 
RETURN OF THE MACK 
MARK MORRISON (ATLANTIC) 

41 44 6 LEGEND OF A COWGIRL 
IMANI COPPOLA (COLUMBIA) 

42 41 13 
EVERYTHING 
MARY J. BLIGE (MCA) 

43 43 55 NO 
SPEAK 

DOUBT (TRAUMA/INTERSCOPE) 

44 42 30 MEREDITH BROOKS (CAPITOL) 

45 32 7 ELTON 
CANDLE JOHN 

(RO KETIA&M) 

46 46 9 SILVER SPRINGS 
FLEETWOOD MAC (REPRISE) 

41 47 13 
EVERLONG 
F00 FIGHTERS (ROSWELUCAPITOL) 

® 51 3 
THE E ONE II GAVE 

MY 
HEART 

ICO 

49 48 48 LOVEFOOL 
THE CARDIGANS (TRAMPOLENE/STOCKHOLMIMERCURYI 

c 55 6 
SUMMERTIME 
THE SUNDAYS (DGC/GEFFEN) 

51 52 6 
FEEL SO GOOD 
MASE (BAD BOY /ARISTA) 

© 56 7 RRYTTHRIN GPTOOLEVERYONE 

53 50 
8 

ON 
PEACH UONIONJ(MUTE/EPIC) 

CI 71 2 E-5,T1,5,1A314,MICI,A3AIT5LA 

©5 65 3 WHAT ABOUT US 
TOTAL (AFACE/ARISTA) 

© 64 2 
THREE MARLENAS 
THE WALLFLOWERS (INTERSCOPE) 

51 54 8 GOT 'TIL IT'S GONE 
JANET (FEAT. 0 -TIP AND JONI MITCHELL) (VIRGIN) 

58 49 5 PHENOMENON 
LL COOL J (DEF JAM/MERCURY) 

Q 69 2 
MATCHBOX 20 (LAVA/ATLANTIC) 

c 68 2 
HEAVEN 
NU FLAVOR (REPRISE) 

61 57 19 
WRONG 

UBLIME (GASOLINE ALLEY /MCA) 

62 62 8 HITCHIN' A RIDE 
GREEN DAY (REPRISE) 

63 58 2 
TELL 

- CEUNE DON (550 MUSIC/EPIC/COLUMN 

64 60 15 COCO JAMBOO 
MR. PRESIDENT (WARNER BROS.) 

65 59 8 
TOO ON , TOO LONEG) 

1 AS LONG AS YOU LOVE ME 
BACKSTREET BOYS (JIVE) 

61 63 13 DIANA KING (WORK) 

68 - 1 
TOGETHER AGAIN 
JANET (VIRGIN) 

® 70 2 WRONG NUMBER 
THE CURE (FICTION/ELEKTRNEEG) 

10 61 3 
R U READY 
SALT -N -PEPA (RED ANT/LONDON/ISLAND) 

71 72 2 
MOUTH 

AUMNINTERSCOPE /HOLLYWOOD) 

Q 1 BITTER SWEET SYMPHONY 
THE VERVE (VC/HUTNIRGIN) 

©_ 1 

IF 

WILL COME TO YOU 
ANSON(MERCURY) 

®- 1 
MISSY MISOEMEANOW ELI OTT FEAT. DA BRAT (EASTWESTITEGI 

15 66 3 BEEN AROUND THE WORLD 
PUFF MDDY&THE DRILYIRAT.TIE B MOMMÜ BIG &MLSDSAD EMIR 

Q Records with the greatest airplay gains. © 1997 Bil board/BPI Communications. 

NOT 100 RECURRENT AIRPLAY 
1 1 3 

I WANT YOU 
SAVAGE GARDEN (COLUMBIA) 

2 2 12 TON BRAXTON (A ARARISTA) 

3 4 31 DOOREVER NNNA EW LEWIS S (ATLANTIC) 

4 3 3 
HARD TO SAY I'M SORRY 
AZ YET FEAT. PETER CETERA (LAFACE/RISTA) 

5 7 17 
EENOVVOGG 

E(EEASTWESTT/EEG) 

6 5 2 
MONICA (ROWDY/W RNER SUNSET /ATLANTIC) 

7 6 4 A 
CHANGE 

COULD 
DO YOU GOOD 

8 - 1 
THE DIFFERENCE 
THE WALLFLOWERS (INTERSCOPE) 

9 9 9 
WHERE 
AUA COLHAVE (IMAGO/WARNER 

ALL 
BBROS.)ONET 

10 8 13 
R. KELLY 

BELIEVE 
WARNER SUNSET/ATLANTIC/JIVE) 

11 11 62 EVERYTHING BUT THE GIRL (ATLANTIC) 

12 14 25 
ERIC NGETOHERWORLD 

13 12 12 
EVERRYDAYY IS A )WINDING ROAD 

14 17 35 DCOUNTING (ABLUE 
CARS 

ISHWALLA 

15 10 5 
6 UNDERGROUND 
SNEAKER PIMPS (CLEAN UP/VIRGIN) 

16 13 31 MCY 
RE DO YOU GO WOKE 

17 15 54 BECAUSE YOU LOVED ME 
CELINE 

18 20 18 HD 
LAN'SS MORISSETTE (MAVERICK/REPRISE) 

19 18 54 ALANIS MORISSETTE (MAVERICK/REPRISE) 

20 24 31 
IFr( IT MAKES(YYOU 

HAPPY 

21 - 1 
G.H.E.T.T.O.U.T. 
CHANGING FACES (BIG BEAT/ATLANTIC) 

22 21 3 
SAY YOU'LL BE THERE 
SPICE GIRLS (VIRGIN) 

23 25 54 ROLL TO ME 
DEL AMITRI (A &M) 

24 16 10 LE CLICK (LOGIC/RCA) 

25 23 6 BLESS ID UNION OF SOULS (EMI/CAPITOL) 

Recurrents are titles which have appeared on the Hot 100 chart 

for mom than 20 weeks and have dropped below the top 50. 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

15 2 BECOME 1 (Full Keel, ASCAP/Windswept Pacific, 
ASCAP /Polygram Int'I, ASCAP) HL/WBM 

4 4 SEASONS OF LONELINESS (EMI April, ASCAP/Flyte 
Tyme, ASCAP) HL 

67 AFTER 12, BEFORE 6 (Gimme Some Hot Sauce, 
ASCAP/Tabulous, ASCAP /Hit Co. South, ASCAP/Tickle 
Box, ASCAP/E2, ASCAP /A Salt On The Charts, ASCAP/Mo 
Better Grooves, ASCAP /Famous, ASCAP) HL 

5 ALL CRIED OUT (Careers -BMG, BMI /Mokojumbi, 
BMI/Zomba, BMI) HL/WBM 

18 ALL FOR YOU (Music Corp. Of America, SMI /Cherry, 
BMI /Crooked Chimney, Inc., BMI) HL 

95 ALL I WANT (FROM GOOD BURGER) (Kharatory, 

ASCAP/B.Black, ASCAP /Jobete, ASCAP/EMI April, ASCAP) HL 

78 ALRIGHT (EMI, BMI /EMI Blackwood, BMI/Seventh 
House, BMD HL 

64 AROUND THE WORLD (Zomba, ASCAP) WBM 

92 AS WE LAY (Saja, BMI / Lastrada. BMI) 
48 AVENUES (FROM MONEY TALKS) (Intersong, 

ASCAP/Warner Chappell, ASCAP) HL 

41 BACKYARD BOOGIE (WB, ASCAP/Real N Ruff, ASCAP) 

WBM 
59 BARBIE GIRL (MCA, ASCAP /MCA Scandinavia AB, 

ASCAP/WB, ASCAP/Warner Chappell, ASCAP/Warner 
Chappell Denmark, ASCAP) HL/WBM 

38 BARELY BREATHING (Duncan Sheik, BMI /Happ Dog, 

BMI /Careers -BMG, BMI) HL 

80 BIG BAD MAMMA (FROM DEF JAM'S HOW TO BE A PLAY- 

ER) (Slam U Well, ASCAP/Lil Lu Lu, BMI /Jim Edd, BMI/712 

Stone Ave., BMI/EMI Blackwood, BMI /12 & Under, 

BMI /Jumping Bean LLC, ASCAP/Jelly's Jams L.L.C., ASCAP) HL 

44 BITCH (Kissing Booth, BMI/Warner- Tamerlane, BMI/Hidden 
Pun, BMI/Sushi Too, BMI /EMI Blackwood, BMI) HL/WBM 

13 BUILDING A MYSTERY (Sony /ATV Songs, BMI/Tyde, 
BMI/Studio Nomade, SOCAN) HL 

21 BUTTA LOVE (Honey Jars And Diapers, ASCAP /Uh, Oh, 

ASCAP/Rah Yah, ASCAP /Do What I Gotta, ASCAP/WB, 
ASCAP) WBM 

88 CAN WE (FROM BOOTY CALL) (Mass Confusion, 
ASCAP/Virginia Beach, ASCAP/WB, ASCAP) WBM 

46 COCO JAMBOO (Hanseatic Musikverlag, 
GEMA/Warner- Tamerlane, BMI( WBM 

22 CRIMINAL (FHW, ASCAP) 
65 C U WHEN U GET THERE (FROM NOTHING TO 

LOSE) (Boo Daddy, ASCAP /Du It All, BMI /Lek Ratt, 
ASCAP/Pookie Straughter, ASCAP) 

62 DON'T GO (Edition Beam, BMI/Neue Welt, 

BMI/Warner- Tamerlane, BMI) WBM 
79 DON'T SAY (Sony /ATV Songs, BMI/Yab Yum, 

BMI/Browntown Sound, BMI/MCA, ASCAP /Universal, 
ASCAP /Personal 21, ASCAP /Stepping Into The Blue, 

ASCAP/Warner Chappell, BMI) HL/WBM 
83 DOWN FOR YOURS (Marco Cardenas, ASCAP) 

35 DO YOU KNOW (WHAT IT TAKES) (Heavy Rotation, 
BMI /BMG, ASCAP /Cheiron, ASCAP /Mega, ASCAP) HL 

57 DO YOU LIKE THIS (Mike's Rap, BMI) 
12 DREAM (Funky Toe, ASCAP/BMG, ASCAP /Jaspr 

Baj/Kevin Krakower /Audi Girl, BMI) 
52 ELECTRIC BARBARELLA (Private Parts, ASCAP /American 

Skin Trade, ASCAP/EMI April, ASCAP) HL 

24 EVERYTHING (EMI April, ASCAP/Flyte Tyme, 
ASCAP/Warner- Tamerlane, BMI /Dynatone, 
BMI /Beechwood, BMI) HL/WBM 

29 FEEL SO GOOD (FROM MONEY TALKS) (Second Decade, 

BMI/Wamer- Tamerlane, BMI/Foreign Imported, BMI) 

7 FOOLISH GAMES/YOU WERE MEANT FOR ME 
(Wiggly Tooth, ASCAP/Polio Boy, BMI/Third Story, 
BMI/WB, ASCAP) WBM 

76 FREE (Ultra Blue, ASCAP /Commitment, ASCAP /Jessica 
Michael, ASCAP/Moody Black Keys, BMVConner Ryan, BMI) 

39 THE FRESHMEN (Sid Flips, ASCAP/EMI April, ASCAP) HL 

85 GO AWAY (EMI Blackwood, BMI/Starstruck Angel, 
BMI/Sony /ATV Cross Keys, ASCAP /AII Around Town, 
ASCAP) HL/WBM 

58 GOTHAM CITY (FROM BATMAN & ROBIN) (Zomba, 
BMI/R.Kelly, BMI) WBM 

54 HAVE A LITTLE MERCY (Flyte Tyme, ASCAP /EMI April, 
ASCAP) HL 

45 HEAVEN (O.C.D., BMI) 
87 HOLE IN MY SOUL (Swag, ASCAP /EMI April, 

ASCAP/Desmobile, ASCAP) HL 
9 HONEY (Sony /AN Songs, BMVRye, BMVlustin Combs, 

ASCAP/EMI April, ASCAP/Zomba, ASCAP /Jazz Merchant 

ASCAP/Steven A. Jordan, ASCAP/Bobby Robinson, BMI) Hl /WBM 

3 HOW DO I LIVE ( Realsongs, ASCAP) WBM 

73 I CAN LOVE YOU (MCA, ASCAP/Mary J. Blige, 
ASCAP /EMI Blackwood, BMI/Rodney Jerkins, 
BMI/Undeas, BMI/Warner-Tamerlane, BMI /6 th Of 

July, BMI /NASHMACK, ASCAP) HL/WBM 
23 I CARE 'BOUT YOU (FROM SOUL FOOD) (Sony /ATV 

Songs, BMI /ECAF, BMI/Fox Film, BMI) WBM 
19 I DON'T WANT TO WAIT ( Hingtace, BMI/Ensign, BMI) 
66 I DO (Furious Rose, BM/Music Corporation Of America, BMI) 

31 IF I COULD TEACH THE WORLD (Ruthless Attack, 
ASCAP /Mo Thug, ASCAP /Keenu, BMI) 

17 I'LL BE MISSING YOU (Magnetic, BMI/Blue Turtle, 
BMI /Illegal, BMI /September Six, ASCAP /Chyna Baby, 

BMI /Janice Combs, BMI/EMI Blackwood, BMI) HL 

30 I MISS MY HOMIES (Burrin Avenue, BMI/Big P, BMI) 
96 I'M NOT A FOOL (Zomba, BMI /Hookman, BMI/Naked 

Soul, ASCAP /Go Speed Go, BMI) WBM 
75 I'M NOT A PLAYER (Let Me Show, ASCAP /Joe 

Cartegena, ASCAP /Jelly Jams, ASCAP /Old Nigga 

Spirituals, BMI/Warner- Tamerlane, BMI) 
25 INVISIBLE MAN (Banana Tunes, BMI/Stephen A. 

Kipper, ASCAP /Careers -BMG, BMI /Bubalas, 
SOCAN /On Board, BMI/EMI Blackwood, BMI) HL 

55 I SAY A LITTLE PRAYER (FROM MY BEST FRIEND'S 
WEDDING) (New Hidden Valley, ASCAP /Casa David, 
ASCAP) HL/WBM 

84 JACK -ASS (Cyanide Breathmint, ASCAP/BMG, ASCAP /Dust 
Brothers, ASCAP/Special Rider, SESAC/MCA, ASCAP) HL 

51 LAST NIGHT'S LETTER (EMI April, ASCAP/LBN, 
ASCAP /Plaything, ASCAP/Too True, ASCAP/E Two, 

ASCAP /Cord Kayla, ASCAP) HL 

36 LEGEND OF A COWGIRL (Tsanoddnos, BMI/Ensign, 
BMI /Ash Belle, ASCAP /Gee Street, ASCAP/Famous, 
ASCAP /Donovan, BMI/Peer International, BMI) HL 

89 LOOK INTO MY EYES (FROM BATMAN & ROBIN) 
( Keenu, BMI/Mo Thug, ASCAP/Ruthless Attack, 
ASCAP /Dollarz-N- Sense, BMI) 

28 LOVE GETS ME EVERY TIME (Songs Of PolyGram 
Int'I, BMI /Loan Echo, BMI/Zomba, ASCAP) HUN/BM 

63 LOVE IS ALIVE (MCA, ASCAP/Universal, ASCAP) HL 

60 ME AND MY CRAZY WORLD (LB, ASCAP /EMI April, 
ASCAP /Ron G, BMI) HL 

14 MO MONEY MO PROBLEMS (Big Poppa, 
ASCAP /Justin Combs, ASCAP/EMI April, ASCAP/Steven 
A. Jordan, ASCAP /Bernard's Other, ASCAP/Sony, 
ASCAP/M. Betha, ASCAP/Tommy lymi, BMI) HL 

91 MORE THAN THIS (EMI Virgin, BMI) HL 

26 MY BODY (Toni Robi, ASCAP /2000 Watts, ASCAP) 

6 MY LOVE IS THE SHHH! (Unichappell, BMI /Junkie 
Funk, BMI/Tam -Cat, BMD HL 

42 NEVER MAKE A PROMISE (Wamer- Tamerlane, 
BMI /Boobie -Loo, BMI( WBM 

49 NO TENGO DINERO (EMI Scandinavia, BM(/Llee, 
BMI /EMI Unart, BMI) HL/WBM 

37 NOT TONIGHT (FROM NOTHING TO LOSE) (Second 

Decade, BMI/Warner- Tamerlane, BMI/WB, ASCAP) WBM 

12 THE ONE I GAVE MY HEART TO ( Realsongs, ASCAP) WBM 

94 ONE MORE NIGHT (Shark Media, BMI/Warner 
Chappell, BM!) WBM 

47 ON MY OWN (Warner Chappell, PRS/WB, ASCAP) WBM 

56 PHENOMENON (LL Cool J, ASCAP/Def Jam, ASCAP /Justin 

Combs, ASCAP /EMI April, ASCAP /Ausar, BMI/Interior, BMI) 

86 PIECE OF MY HEART (Web IV, BMI /Sloppy II, 

BMI/Unichappell, BM!) HL/WBM 
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w TITLE 
ARTIST (LABEL/PROMOTION LABEL) 
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W 
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5 

O 0 
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TITLE 
ARTIST (LABEL/PROMOTION LABEL) 

1 1 4 

* * NO. 1 * * 
SOMETHING ABOIITHEWAY ..,CWDUIN THE WIND 1997< 

ELTON JOHN (ROCKET /A&W) 4 Mrs at No. 1 

38 30 5 
TUBTHUMPING 
CHUMBAWAMBA (REPUBLIC/UNIVERSAL) 

39 34 16 GOTHAM CITY 
ix. KELLY (JIVE) 

w 2 11 
YOU MAKE ME WANNA... 
USHER ( AFACE/ARISTA) 40 36 14 

DO YOU LIKE THIS 
ROME (GRAND JURY /RCA) 

3 3 6 
4 SEASONS OF LONELINESS 
BOYZ II MEN ( MOTOWN) 41 46 5 VALENTINE 

MARTINA MCBRIDE (RCA) 

4 4 20 HOW DO I LIVE 
LEANN RIMES (CURB) 42 44 9 

NO TENGO DINERO 
LOS UMBRELLOS (FLEX/EMI/VIRGIN) 

Q 7 10 
SOREIINH. 

TLHE 

EA ®69 44 FOOElSKGAANNE SJYOU WERE MEANT FOR ME 

© 6 10 ALLU ERFAT. MASTERS/CRAVE) 44 42 11 SAM SALT 
12, 

(BLAFORE 6STA) 

© 8 5 THE ONE I GAVE MY HEART TO 
AALIYAH (BLACKGROUND /ATANTIC) 

45 40 25 IT'S YOUR LOVE 
TIM MCGRAW WITH FAITH HILL) (CURB) 

8 5 8 
HONEY 
MARIAN CAREY (COLUMBIA) 46 41 15 

SOMEONE 
SWV (FEATURING PUFF DADDY) (RCA) 

co 9 9 BUTTA LOVE 
MIT( 41 39 25 ESPN PRESENTS THE JOCK JAM 

VARIOUS ARTISTS (TOMMY BOY) 

(D_ 
1 

MY BODY 
LSG (EASTWEST/EEG) 48 47 14 COCO JAMBOO 

MR. PRESIDENT (WARNER BROS.) 

11 10 9 YOUAHOULDB MIINE(DON ñNWAAM068TIME) 49 48 22 DO 
YOU( 

KNOW (WHAT IT TAKES) 

12 11 10 WHAT ABOUT US 
TOTAL ( AFACE/ARISTA) 50 45 18 C U WHEN U GET THERE 

COOLIO FEAT. 40 THEVZ (TOMMY BOY) 

13 12 4 LOVE GETS ME EVERY TIME 
SHANIA TWAIN (MERCURY) 

Q 51 4 HEAVEN 
NU FLAVOR (REPRISE) 

14 13 9 
I CARE ' BOUT YOU 
MILESTONE ( AFACE/ARISTA) © 57 3 

THE REST OF MINE 
TRACE ADKINS (CAPITOL NASHVILLE) 

15 16 9 MSTESSM PMPCAND ES 
ER (NO LIMRNRKKeT11 

53 52 6 THE KINLEYS (EPIC) 

16 17 15 
INVISIBLE MAN 
98 DEGREES ( MOTOWN) 

54 43 7 
ME AND MY CRAZY WORLD 
LOST BOYZ (UNIVERSAL) 

11 32 3 
SOCK IT 2 ME 
MISSY 'MISDEMEANOR' ELLIOTT FEAT. DA BRAT (EASTNESTITEG) ©- 1 SO GOOD 

DAVINA (LOUD/RCA) 

18 14 19 QUIT PLAYING GAMES (WITH MY HEART) 
BACKSTREET BOYS (JIVE) 56 49 26 G.H.E.T.T.O.U.T. 

CHANGING FACES (BIG BEAT/ATLANTIC) 

19 18 16 UPJ MPT MBALAB (OBI.GACKfROUND /ATLANTIC) 57 67 2 
IMEANI COPPOA(COLLUMBIA` 

20 15 14 
MONO NOTORIOUS BIG. 

(MOmRRUBSO(uMasD 
(BDBOYIAA STAI 

58 56 4 
PEDTERRCETERA FEAT. 

VET 
(RIVER NORTH) 

21 22 3 
IF TEACH THE WORLD 

BONE TH (RUTHLESS/RELATIVITY) 
59 50 15 SISTER NIVERSAL) 

22 1 MASE (BAD BDOY/AARISTA) 60 59 6 
JAGGED 

WAY 
FEATHT. BRAT &JD ( SOASO DEF/COLUMBIA) 

23 19 21 
PUFF AADDY&FASSEVNRAIPFE 

YOU 
AT.112/ (BAD BOY /ARISTA) 

61 55 24 SPICE GIRLS (VIRGIN) 

24 24 6 
EVERYTHING 
MARY J. BLIGE (MCA) 

®- 1 I DON'T WANT TO WAIT 
PAULA COLE (IMAGO/WARNER BROS.) 

25 20 17 
LTLD KIM (UNDAS ATANTIC TOMMY BOY) 63 65 10 AROUND 

(SOM RGIÑ) 

® 33 4 THEY LIKE IT SLOW 
H -TOWN (RELATIVITY) 64 63 9 DON'T SAY 

JON B. (YAB YUM /550 MUSIC) 

27 21 12 
SPICE 

GOME(VIRGIN) 65 68 3 
AWAY 

MORGAN (BNARCA) 

28 25 7 
RE FUGEE CAMP ALL STARS FEAT. PROS ROTH KY-MANII (ARISTA) 

66 61 20 KUGS -- HARMONY (RUTHLESS/RELATIVITY) 

M 28 9 Mimi MCACHAYN TN RETTWERK/ARISTA) 67 73 2 LECLICK G OGO/RCA) 

30 23 8 YOU LIGHT UP MY LIFE 
LEANN RIMES (CURB) 68 62 10 

AS WE LAY 
DANA (TONY MERCEDES/AFACE/ARISTA) 

©1 35 5 
LAST NIGHT'S LETTER 
K -CI & JOJO (MCA) 69 54 12 

ALL I WANT 
702 I81V 10 /MOTOWN /CAPITOL) 

1,2 37 5 
CRIMINAL 
FIONA APPLE (CLEAN SLATE/WORK) 10 66 8 I'M NOT A FOOL 

IMMATURE (MCA) 

33 29 10 MACK 10 RIBR00G1E 71 58 14 TO TGE GARDEN OON 
AND 

UBBACK 

® 38 4 TOO GONE, 
TOO 

LONG 72 72 72 14 
I 

SAY 
KING 

LITTLE 
PRAYER 

35 31 11 
HAVE A LITTLE MERCY 
4.0 (SAVW /PERSPECTIVE/A&M) 

, ON MY OWN 
PEACH UNION (MUTE/EPIC) 

36 27 18 THIRD EYE 
H BRMDD 

LEKERNEEG) 74 71 34 MONICA (ROWDY/WARNER SUNSET /ATLANTIC) 

37 26 13 
NEVER MAKE A PROMISE 
DRU HILL (ISLAND) 

©- 15 
TAKE IT TO THE STREETS 
RAMPAGE FEAT. BILLY LAWRENCE (VIOLATOWTEKTAALEEG) 

Records with the greatest sales gains. © 1997, Billboard/BPI Communications and SoundScan, Inc. 

71 PLEASE (We've Got The Music, BMI /Ashwords, 
BMI/Songs Of PolyGram Intl, BMI) HL 

99 PUSHIN' INSIDE YOU (FROM HOW BOUT IT) (Burrin 
Ave., ASCAP /OB /0 Itself, ASCAP/Big P, ASCAP/Beats 
By The Pound, ASCAP/Bomb Shelter, ASCAP) 

8 QUIT PLAYING GAMES (WITH MY HEART) (Zomba, 
ASCAP /Creative, ASCAP/Megasongs, ASCAP) WBM 

70 THE REST OF MINE (WB, ASCAP/Sawng Cumpny, 
ASCAP/Milene, ASCAP /Loggy Bayou, ASCAP) WBM 

43 RETURN OF THE MACK (Perfect, BMI/SPZ, BMVGEMA) 
11 SEMI -CHARMED LIFE (3 EB, BMI/EMI Blackwood, BMI) HL 

93 A SMILE LIKE YOURS (FROM A SMILE LIKE YOURS) 

( Realsongs, ASCAP/Rysher, ASCAP) WBM 

27 SOCK IT 2 ME (Mass Contusion, ASCAP/Virginia 
Beach, ASCAP/Nickel Shoe, BMI/Wadud, BMI/Warner- 
Tamerlane, BMI/Throwin' Tantrums, ASCAP /Air 
Control, ASCAP /EMI April, ASCAP) HL/WBM 

69 SO GOOD (Devine, BMI/MJO, BMI /Careers -BMG, 
BMI /Ramecca, BMI) 

61 SO HELP ME GIRL (Mader, BMI/Songwriters Ink, 

BMI/Longitude, BMI/Emdar, ASCAP/Texas Wedge, 
ASCAP /Full Keel, ASCAP) HL/WBM 

68 SOMEONE Dustin Combs, ASCAP/EMI April, ASCAP/Dub's 

World, ASCAP/HGL, ASCAP/Harve Pierre, BMI /Rhythm 
Blunt, ASCAP/Price Is Right, ASCAP/MCA, ASCAP) HL 

1 SOMETHING ABOUT THE WAY YOU LOOK 

TONIGHT /CANDLE IN THE WIND 1997 (Songs Of 

PolyGram Int'I, BMI/William A.Bong, PRS/Warner- 

Tamedane, BMI/Wretched, ASCAP/WB, ASCAP) HL/WBM 

90 SPIN SPIN SUGAR (BMG, PRSBMG, ASCAP) HL 

32 SUNNY CAME HOME (WB, ASCAP/Scred, 
ASCACP/Lev -A- Tunes, ASCAP) WBM 

98 SUNSHINE (Lil Lu Lu, BMIBMI Blackwood, 
BMI/Essential Vibe, BMVJanice Combs, BMI /Bobby 

Robinson, BMI/Flyte Tyme, ASCAP/EMI April, ASCAP) HL 

97 TAKE IT TO THE STREETS (Ramp, BMIB.K.L., 
BMI/WB, BMI/Sadiyah's, BMI /Armacien, BMVBIue 
Image, PRO/Keep On, CAPAC/Unidisc) WBM 

40 THEY LIKE IT SLOW Uohn Doe, BMI/Baby Boy, 

BMI /G.I., BM!) 
33 TOO GONE, TOO LONG ( Realsongs, ASCAP) WBM 

82 TO THE MOON AND BACK (Rough Cut/EMI Australia, 
APRA/EMI Blackwood, BMU HL 

10 TUBTHUMPING (Chumbawamba/Leosong) WBM 
34 UP JUMPS DA BOOGIE (Virginia Beach, 

ASCAP/Mag/oo, ASCAP/Mass Confusion, ASCAP/WB, 
ASCAP/Rodsongs, ASCAP /Almo, ASCAP) WBM 

53 VALENTINE (Brickman Arrangement, SESAC/EMI 
April, ASCAPBoxie, ASCAP) HL/WBM 

74 THE WAY THAT YOU TALK (So So Def, ASCAP/EMI 
April, ASCAP/Them Damn Twins, ASCAP /Air Control, 
ASCAP/Throwin' Tantrums, ASCAP) HL 

16 WHAT ABOUT US (FROM SOUL FOOD) (Virginia Beach, 

ASCAP/Mass Confusion, ASCAP/Wamer Chappell, ASCAP) WBM 

100 WHEN LOVE STARTS TALKIN' (Sony /AN Songs, 

BMI/Sony /AN Tree, BMI/Magic Knee, BMI/Sony /AN Tunes, 

ASCAP/EMI April, ASCAP /Gary Nicholson, ASCAP) HL 

50 YOU LIGHT UP MY LIFE (Curb, ASCAP/Polygram Int'I, 
ASCAP) WBM 

2 YOU MAKE ME WANNA... (EMI April, ASCAP/So So 

Def, ASCAP /Slack A.D., ASCAP /UR IV, ASCAP) HL 

81 YOU'RE NOT ALONE (Chrysalis/BMG) HL/WBM 
77 YOU'RE THE INSPIRATION (BMG, ASCAP/Foster 

Freeze, BMI/Wamer- Tamerlane, BMI) HL/WBM 
20 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) 

(EMI April, ASCAP/0/8/0 Itself, ASCAP /Justin Combs, 
ASCAP / Ausar, BMI /Mason Betha, ASCAP /MCA, 
BMI/The Price Is Right, BMI/Dynatone, BM!) HL 

100 
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JANET GAIN" 

the new single from the new album The Velvet Rope Lxecutve Producers Janet Jackson and Rene Etizondo. k Producrtit my naeT ac rry Lewis ifor Ftyle Tyme Productions. 
fric) aid Janes Jackson RD Wor dwide Management B V http:wrwwJanet- Jackson com 1991 Black Doll Inc 
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THE THE TOP- SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 

COLLECTED, COMPILED, AND PROVIDED BY 

SoundScan' board. ® NOVEMBER 1, 1997 I'll" 
Y 
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Y 

á 
3 

. 

3 

z 01- '' 
U LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)TITLE 

z 

YÑ 
á 

ICD 

tnW 

3 
tW 
g ? N < 

z O 
Ná 
`'r c=i LABEL)& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)TITLE 

z 
O 

YÑ 
i°a O 

1 3 1 6 

* * * No. 1*** 
LEANN RIMES2 YOU LIGHT UP MY LIFE INSPIRATIONAL SONGS 
CURB 77885 (10.98/16.98) 3 weeks at Na 1 

1 

53 50 45 40 JAMIROQUAI WORK 67903/EPIC (10.98 EQ/16.98) TRAVELING WITHOUT MOVING 24 

58 66 22 F00 FIGHTERS ROSWELL 55832 * /CAPITOL (10.98/16.98) THE COLOUR AND THE SHAPE 10 

55 54 64 28 THIRD EYE BLIND ELEKTRA 62012 /EEG (10.98/16.98)1M THIRD EYE BLIND 38 

2 1 - 2 JANET VIRGIN 44762 (11.98/17.98) THE VELVET ROPE 1 

56 52 55 32 THE MIGHTY MIGHTY BOSSTONES BIG RIG 534472 MERCURY (10.98 E0/16.981 LET'S FACE IT 27 

3 2 - 2 SOUNDTRACK DEATH ROW 53509 */PRIORITY (12.98/19.98) GANG RELATED - THE SOUNDTRACK 2 

57 46 44 3 
LUTHER VANDROSS 
LV 68220/EPIC 110.98 E0/17.98) 

ONE NIGHT WITH YOU - THE BEST OF LOVE VOLUME 2 44 
7 8 9 FLEETWOOD MAC REPRISE 46702 WARNER BROS. (10.98/17.98) THE DANCE 1 

5 5 4 5 SOUNDTRACK LAFACE 26041 /ARISTA (10.98/16.98) SOUL FOOD 4 58 NEW 1 DURAN DURAN CAPITOL 33876 (7.98/16.98) MEDAZZALAND 58 

6 6 5 5 MARIAN CAREY A2 COLUMBIA 67835 (10.98 EQ/17.98) BUTTERFLY 1 59 53 42 58 
DEANA CARTER A° DID I SHAVE MY LEGS FOR THIS? 
CAPITOL NASHVILLE 37514 (10.98/15.98) MI 

10 

( 7 ) NEW 1 

* * * HOT SHOT DEBUT* * * 
LL COOL J DEF JAM 539184* /MERCURY (11.98 EQ/17.98) PHENOMENON 7 

60 65 75 14 MISSY " MISDEMEANOR" ELLIOTT EASTWEST62D62 * /EEG(10.98 /16.98) SUPA DUPA FLY 3 

61 56 58 31 THE NOTORIOUS B.I.G. A° BAD BOY 73011* /ARISTA (19.98/24.98) LIFE AFTER DEATH 1 

8 4 2 4 BOYZ II MEN MOTOWN 530819* (11.98/17.981 EVOLUTION 1 

62 

63 

64 

61 

76 

55 

68 

- 
47 

29 

2 

5 

TONIC POLYDOR531042/A&M(10.9 &16.98)® LEMON PARADE 

THE JERKY BOYS RATCHET 536357/MERCURY (10.98 EQ/16.98) THE JERKY BOYS 4 

ADAM SANDLER WARNER BROS. 46738 (10.98/16.98) WHAT'S YOUR NAME? 

28 

63 

18 

9 8 7 6 AQUA MCA 11705(10.98/16.98) AQUARIUM 7 

10 NEW 1 GREEN DAY REPRISE 46794/WARNER BROS. (10.98/16.98) NIMROD 10 

11 9 6 8 MASTER P No LIMIT 50659 * /PRIORITY (10.9$16.98) GHETTO D 1 

65 72 76 84 CELINE DION A° 550 MUSIC 67541/EPIC (10.98 EQ/17 .98) FALLING INTO YOU 1 

12 12 12 13 PUFF DADDY & THE FAMILY' BAD BOY 73012* /ARISTA (10.98/17.98) NO WAY OUT 1 

66 59 59 9 BILLY JOEL COLUMBIA 67347 (10.98 EO/17.98) GREATEST HITS VOLUME III 9 

13 13 14 88 JEWEL A° ATLANTIC 82700 * /AG (10.98/15.98)0) PIECES OF YOU 4 
67 NEW ilo. 1 MANA WEA LATINA 20430(ß.9ß/14.9ß) SUENOS LIQUIDOS 67 

14 10 9 8 TRISHA YEARWOOD (SONGBOOK) A COLLECTION OF HITS 
MCA NASHVILLE 70011 (10.98/16.98) 

4 68 63 54 4 THE SUNDAYS DGC 25131 /GEFFEN (10.9 8/16.98) STATIC & SILENCE 33 

15 11 3 3 THE ROLLING STONES VIRGIN 44712* (11.98/17.981 BRIDGES TO BABYLON 3 69 64 61 12 JOE JIVE 41603* (11.98/16.98) ALL THAT I AM 13 

16 15 15 33 MATCHBOX 20 A° LAVNATLANTIC 92721/AG (10.98/15.981M YOURSELF OR SOMEONE LIKE YOU 5 10 70 72 22 SISTER HAZEL UNIVERSAL 53030 (10.98/15.98)1M SOMEWHERE MORE FAMILIAR 47 

17 17 16 37 SPICE GIRLSA° VIRGIN 42174 *(10.98/16.98) SPICE 1 71 60 49 4 BJORK ELEKTRA 62061/EEG (10.98/16.98) HOMOGENIC 28 

18 

19 

20 

14 

16 

11 

13 

5 

5 

1 

BROOKS & DUNN THE GREATEST HITS COLLECTION 
ARISTA NASHVILLE 18852 (10.98/16.98) 

BUSTA RHYMES ELEKTRA 62o64 * /EEG(10.98/16.98) WHEN DISASTER STRIKES... 

GRAVEDIGGAZ THE PICK, THE SICKLE AND THE SHOVEL 
GEE STREET 32501 *N2 (10.98/16.98) 

4 

3 

20 

12 92 108 8 DAYS OF THE NEW OUTPOST 30004 /GEFFEN (8.98/12.98) ® DAYS OF THE NEW 72 

13 62 60 3 LOREENA MCKENNITT WARNER BROS. 46719 (10.98/16.98) THE BOOK OF SECRETS 60 

74 75 71 36 ERYKAH BADU A° KEDAR 53027* /UNIVERSAL (10.98/15.98) BADUIZM 2 

NEW 
75 

i6 

71 

81 

56 

67 

4 

8 

BRIAN MCKNIGHT MERCURY 536215 (10.98 EO/16.98) ANYTIME 

VARIOUS ARTISTS 
ARISTA18977)10.98/16.98) 

ULTIMATE HIP HOP PARTY 1998 

39 

46 

(21) 
22 

23 

31 

23 

21 

48 

33 

24 

4 

14 

5 

* * * GREATEST GAINER*** 
CHUMBAWAMBA REPUBLIC 53099/UNIVERSAL (10.98/16.98) TUBTHUMPER 

SMASH MOUTH INTERSCOPE 90142 (8.98/12.98)E FUSH YU MANG 

USHER LAFACE 26043 /ARISTA (10.98/16.98) MY WAY 

21 

22 

15 

11 51 - 2 JIMI HENDRIX EXPERIENCE HENDRIX 11684 * /MCA (10.98/16.98) SOUTH SATURN DELTA 51 

78 79 63 3 THE VERVE VC/HUT 44913NIRGIN (10.98/16.98) URBAN HYMNS 63 

79 67 57 19 NEAL MCCOY ATLANTIC 83011 /AG (10.98/16.98) GREATEST HITS 55 
24 19 18 16 SOUNDTRACK A° COLUMBIA 68169* (10.98 EQ/17.98) MEN IN BLACK -THE ALBUM 1 

80 66 52 4 
JACKSON BROWNE THE NEXT VOICE YOU HEAR -THE BEST OF JACKSON BROWNE 
ELEKTRA 62111 /EEG (10.98/16.98) 

47 
25 20 19 24 HANSON A° MERCURY 534615 (11.98 EQ/17.98) MIDDLE OF NOWHERE 2 

26 22 23 17 SUGAR RAY LAVA/ATLANTIC 83006/AG (10.98/15.98) FLOORED 12 81 77 80 77 DAVE MATTHEWS BAND A" RCA 66904 (10.98/16.98) CRASH 2 

27 24 25 14 SARAH MCLACHLAN NETTWERK 18970 /ARISTA (10.98/16.98) SURFACING 2 82 78 74 49 SOUNDTRACK A° WARNER SUNSET /ATLANTIC 82961/AG (11.98/17.98) SPACE JAM 2 

28 18 10 3 BOB DYLAN COLUMBIA 68556(10.98E0/16.98) TIME OUT OF MIND 10 
83 

84 

48 

82 

36 

82 

3 

18 

VARIOUS ARTISTS 
LONDON 460000 (10.98 /17.98) 

DIANA, PRINCESS OF WALES 1961. 1997 -THE BBC RECORDING OF THE FUNERAL SERVICE 

SOUNDTRACK WORK 68166/EPIC (10.98 EQ/17.98) MY BEST FRIEND'S WEDDING 

36 

14 29 25 22 20 TIM MCGRAW A° CURB 77886 (10.98/16.98) EVERYWHERE 2 

30 30 34 58 FIONA APPLE CLEAN SLATE/WORK 67439/EPIC (10.98 EQ/16.98) ® TIDAL 15 

85 

86 

68 

74 

79 

- 
3 

2 

PATTY LOVELESS EPIC 67997 (10.98 E0116.98) LONG STRETCH OF LONESOME 

KENNY WAYNE SHEPHERD BAND REVOLUTION 24689WARNER BROS. (10.98/16.98) TROUBLE IS... 

68 

74 31 27 26 16 PRODIGY XL MUTE/MAVERICK 46606/WARNER BROS. (10.98/16.98) THE FAT OF THE LAND I 

32 29 37 8 OASIS EPIC 6ß530(10.98E(1/16.98) BE HERE NOW 2 
87 73 77 4 VARIOUS ARTISTS WALT DISNEY 60625 (5.98/9.98) HALLOWEEN SONGS & SOUNDS 73 

33 28 29 6 
VARIOUS ARTISTS ESPN PRESENTS: JOCK JAMS VOLUME 3 
TOMMY BOY 1214 (12.98/17.98) 

23 88 85 81 52 ELTON JOHN MCA 11481 (10.98/16 .98) LOVE SONGS 24 

34 26 17 4 ELTON JOHN ROCKET 536266/A&M (11.98/17.98) THE BIG PICTURE 9 89 69 51 4 BRYAN WHITE ASYLUM 62047 /EEG (10.98/16.98) THE RIGHT PLACE 41 

35 32 20 4 EPMDDEF JAM 536389 * /MERCURY(10.98E0/16.98) BACK IN BUSINESS 16 90 88 87 31 AEROSMITHA COLUMBIA 67547(10.98E0 /16.98) NINE LIVES 1 

36 38 40 64 SUBLIME 2 GASOLINE ALLEY 11413/MCA (10.98/16.98) SUBLIME 13 91 89 78 9 SOUNDTRACK ARISTA 18975 (10.98/16.98) MONEY TALKS - THE ALBUM 37 

31 41 41 10 BACKSTREET BOYS JIVE 41589 (10,98 /16.98) BACKSTREET BOYS 15 92 96 100 37 PAULA COLE A IMAGO 46424/WARNER BROS. (10.98/15.98) 0l THIS FIRE 33 

38 36 38 12 BONE THUGS -N- HARMONY RUTHLESS 6340 */RELATIVITY (19.98/23.98) THE ART OF WAR 1 93 87 85 8 MARTINA MCBRIDE RCA 67516 (10.98/16.98) EVOLUTION 80 

39 34 31 5 JARS OF CLAY ESSENTIAUSILVERTONE 41612/JIVE (10.98/16.98) MUCH AFRAID 8 
94 80 69 8 

COLLIN RAVE THE BEST OF COLLIN RAYE - DIRECT HITS 
EPIC 67893 (10.98 E4/16.98) 

33 

40 37 39 21 
GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION 
B -RITE 90093/INTERSCOPE (10.98(16.98) 

GOD'S PROPERTY 3 95 84 73 12 CLINT BLACK RCA 67515 (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS 43 

41 35 27 26 GEORGE STRAIT A° MCA NASHVILLE 11584 (10.98/16.98) CARRYING YOUR LOVE WITH ME 1 96 83 65 26 BOB CARLISLE A° BUTTERFLY KISSES (SHADES OF GRACE) 
DIADEM 41613 /JIVE (10.98/16.98) sig 

1 

42 40 30 6 AMY GRANT A &M 540760 (10.98116.98) BEHIND THE EYES 8 97 90 83 12 SOUNDTRACK IMMORTAL 68494/EPIC (10.98 EO/17.98) SPAWN - THE ALBUM 7 

43 47 50 17 
WYCLEF 
RUFFHOUSE 67974 * / 

JEAN FEAT. REFUGEE 

COLU 

ALLSTAE0/1RS 

6.s 9ß) 
WYCLEF JEAN PRESENTS THE CARNIVAL FEAT. REFUGEE ALLSTARS 

MBIA (10.98 
16 ( 98 ) 100 86 10 LUIS MIGUEL WEA LATINA 19798 (9.98/15.98) ROMANCES 14 

(44) NEW OP. 1 JOHN MICHAEL MONTGOMERY ATLANTIC 83060/AG (10.98/16.981 GREATEST HITS 44 99 91 84 70 BECK DGC 24823*/GEFFEN (10.98/16.98) ODELAY 16 

45 42 35 5 MACK 10 PRIORITY 50675* (10.98/16.98) BASED ON A TRUE STORY 14 100 57 28 3 BROTHA LYNCH HUNG BLACK MARKET 506a8/PRIORITY (10.98/16.98) LOADED 28 

46 45 46 68 THE WALLFLOWERS A° INTERSCOPE 90055 (10.98/16.981M BRINGING DOWN THE HORSE 4 101 97 99 46 DRU HILL ISLAND 524306 (10.98/16.98)1E DRU HILL 23 

47 39 32 67 LEANN RIMES Aa CURB 77821 (10.98/15.98) BLUE 3 102 95 92 11 311 CAPRICORN 536181 */MERCURY (8.98 EQ/17.98) TRANSISTOR 4 

48 44 43 26 MARY J. BLIGE MCA 11606* (10.98/16.98) SHARE MY WORLD 1 103 93 88 20 WU -TANG CLAN A° LOUD 66905* /RCA (19.98/24.98) WU -TANG FOREVER 1 

49 33 - 2 EVERCLEAR CAPITOL 36503* (10.98/15.98) SO MUCH FOR THE AFTERGLOW 33 104 94 90 16 BLUES TRAVELER A &M 540750 (10.98/16.98) STRAIGHT ON TILL MORNING 11 

50 49 53 25 VARIOUS ARTISTS VIRGIN 42186 (10.98/16.981 PURE MOODS 10 105 ) 108 98 37 SQUIRREL NUT ZIPPERS MAMMOTH 0137* (10.98/16.98) ® HOT 27 

51 

( 52) 

43 

NEW 

21 3 

1 

PORTISHEAD Go! BEAT 539189 * /LONDON (10.98/16.98) PORTISHEAD 

JOHN DENVER LEGACY 65183 (9.98 E9113.98) THE BEST OF JOHN DENVER LIVE 

21 

52 

(106) 107 102 16 RADIOHEAD CAPITOL 55229 (10.98/15.98) OK COMPUTER 21 

101 105 101 18 K -CI & JOJO MCA 11613* (10.98/16.98) LOVE ALWAYS 24 

I F Q Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 album units. RIAA certification for shipment of 1 million units, with multlplatlnum titles Indicated by a numeral following the *ymbo . or 

boxed sets, and double albums with a running time that exceeds two hours, the RIM multiplies shipments by the number of discs and/or tapes *As erisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices 

marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. 

indicates past or present Heatseeker title. BI 1997, Billboard/BPI Communications, and SoundScan, Inc. 
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PARADISE 
(Continued from page 6) 

upside under the Paradise umbrella." 
Executives say the strategy is to cre- 

ate a midsize entertainment company 
composed of different but related busi- 
nesses that can provide a financial 
buffer for the economic ups and downs 
affecting any single business. "We'll 
help with cash -flow crunch problems," 
says Rick Flynn, executive VP. The 
company's prospectus says that it will 
focus on acquisitions of companies cost- 
ing up to $5 million at first. 

Doyle and Flynn incorporated the 
Paradise -owned label Push Records in 
February and secured a U.S. distribu- 
tion deal with BMG in July. The exec- 
utives say they are close to signing 
international deals with Universal/ 
MCA in Canada, BMG Japan in that 
nation, and Eagle Rock in Europe. The 
Universal and Eagle Rock deals will be 
joint ventures. Flynn says other licens- 
ing deals should be sealed at MIDEM. 

The first Push release was Daryl 
Hall & John Oates' "Marigold Sky," 
which hit stores Sept. 30 with initial 
shipments of 150,000 units. More than 
225,000 units have been pressed. 

The label's sec- 
ond release will be 
by the band Luxx 
early next year. A 
third act, L.A.-based alternative rock- 
ers Kidney Thieves, has been signed. 
Other signings are pending. 

The plan is to release four to six 
recordings a year for the first three 
years. Although the label is concen- 
trating on pop and rock now, the own- 
ers say they "wouldn't rule out R &B." 
There are 16 full-time employees. 

"We're concentrating on breaking 
careers," says Doyle. "Our economic 
model is different from the majors. Our 
break -even is less than theirs." To 
lower costs, the company can use its 
own studios, says Doyle. He adds that 
artist advances will be lower than at 
most labels, but that the royalty rates 
will be higher. Hall & Oates received 
stock options in Paradise as part of 
their contract. 

Doyle and Flynn owned another of 
Paradise's businesses, artist manage- 
ment firm All Access Entertainment 
Management Group, whose clients 
include Hall & Oates, Coward, Thin 
Lizard Dawn, and Fat. 

Rave Music and Entertainment, a 
producer of scores and advertising jin- 
gles for TV, radio, and film, is another 
of the core businesses. Paradise has 
already made an acquisition in this 
area, buying L.A.-based Paul Hoffman 
Music, which will be subsumed under 
Rave, the executives say. Rave's pres- 
ident and founder, John Loeffler, is 
chairman/president/CEO of Paradise. 

The other unit of Paradise is Picture 
Vision, a video production firm founded 
by Jon Small. The company recently 
produced the video for the Garth Brooks 
concert in New York's Central Park. 
Small is an executive VP of Paradise. 

On Jan. 22, the holding company 
Paradise Music and Entertainment 
Inc. made an IPO of stock at $6 a share, 
raising $6 million, through underwriter 
Donald & Co. Doyle says about one - 
third of that money is earmarked for 
acquisitions. Other money for mergers 
and buyouts could be raised by a sec- 
ondary stock offering or through off - 
balance -sheet financing. The shares, 
listed on Nasdaq, were trading at 
$5.125 at press time. 

For the fiscal year that ended June 
30, Paradise reported a net loss of 
$993,952 on $5.57 million in revenue. 
Executives attribute the loss in part to 
expenses related to going public. 

They estimate that revenue will 
grow to $12 million this fiscal year. 

PUSH 
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RICK JAMES 

roMMOOrEs 

ADVENTURES Of 5 -EWE 

Le. Louts 

THE Ou'MERE BROTHERS 

MM001N1 

"Absolutely 
the best dance 
compilation 
of the year!" 

LARRY FLICK- Billboard Magazine 

The Blackout Allstars I Like It (Like That) 
Ultra Naté Free 

Freak Nasty Da' Dip 
La Flavour Mandalay 
Paradigm Higher Love 
Sash! Encore Une Fois 

Crush /ellyhead 
Jacqui Cenci Memories 
K5 Passion 
Dl Taz That's Right 
Rockell In A Dream 
Culture Beat Take Me Away 

Jocelyn Enríquez A Little Bit Of Ecstasy 
Me My DubIDub 
Rockell I Fell In Love 
Bonnie Pointer Heaven Must Have Sent You 

ti Stores October 28 

20 Rare Disco Classics! 
Jimmy Ruffin Tell Me Whet You Want 
Crown Heights Affair [hemming A Dream 
Ecstasy, Passion & Pain featuring Barbara Roy Touch And Go 

The Joneses Sugar Pie G dy 

Hamilton Bohannon Foo Stompin Music 
South Shore Commissior ree Man 
Four Below Zero My Bab -Y Got E.S.P. 

The Tymes You Little Tru- Ymaker 
Lyn Collins The Amok P,eaa.r Rock Me Again & Again (6 Times) 
Poison Let Me Lay My Fink On You 

Al Downing l'll Be Holdirg On 
Don Downing Dream Weld 
Faith Hope & Charity To Each His Own 
The Glitter Band Makes mou Blind 
Eddie Kendr!cks Date W2h The Rain 
The Jimmy Castor Bunch NY lust Begun 
Moments And Whatnautt Girls 
First Choice The Player 
B.T. Express Peace Pipe 
The Trammps Hold Back The Night 

And 20 More! 

In Stores 
October 28 

Hamilton Bohannon Let: Start The Dance 
Mike & Bill Somebodysflotta Go (Sho Ain't Me) 
Jerry Knight Overnight Sensation 
Linda Clifford If My Friends Could See Me Now 
Executive Suite When The Fuel Runs Out 
Notations Think Before cu Stop 
The Trammps Zing Went The Strings Of My Heart 
The Hues Corporation I :aught Your Act 
The Main Ingredient Ha piness Is lust Around The Bend 
Crown Heights Affair Ev-ry Beat Of My Heart 
Basic Black And Pearl There'll Come A Time, There'll Come A Day 
First Choice Smarty Purrs 
Eddie Holman This Will 3e A Night To Remember 
The Originals Down To awe Town 

Black Ivory Mainline 
Gil Scott- Heron /Brian Jackson The Bottle 
Double Exposure Ten Parent 
Retta Young (Sending Cut An) S.O.S. 

The Reddings Remote C. ntrol 
Front Page Love Insurance 

In Stores 
October 28 

16 Big Beautiful Hits! 
R. Kelly Bump N' Grind 
Rick James Super Freak 
Commodores Brick Hol-se 
Adventures Of Stevie V Dirty Cash 
Lil Louis French Kiss 
The Outhere Brothers room Boom Boom 
Whodisi Freaks Come sut At Night 
2 In A Room Wiggle It 
H -Town Knockin'Da Bots 
Samantha Fox Touch Me (I Want Your Body) 
Wreckx -N -Effect Rump Shaker 
2 Live Crew Me So Horny 
Tone Lac Wild Thing 
Labelle Lady Marmalace 
B.T. Express Do It ('Til 'pute Satisfied) 
Clarence Carter Strokir' 

76869-75o02-2/ 4 

The Best Compilations Are Now Being Served By Robbins. R oBBINS 
©5997 Robbins Entertainn?nt, LLC 30 West n Street, New York, NY rooto info @robbinsent -tom 

Manufactured and Distributed in the U.SA. by BMG Distribution, a unit of BMG Entertainment. 
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ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO)TITLE 

o 

á I- S N á 

o 

o LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)TITLE 

o 

O- á 

154 139 136 18 LOST BOYZ UNIVERSAL 53072* (10.98/16.98) LOVE, PEACE & NAPPINESS 9 al) 109 109 17 
VARIOUS ARTISTS SO SO DEF BASS ALL -STARS VOL. II 
SO SO DEF 67998 * /COLUMBIA (10.98 EQ/16.98) 

71 

155 143 143 8 
VARIOUS ARTISTS 
ARISTA 18985(10.98/16.98) 

ULTIMATE NEW WAVE PARTY 1998 124 

109 98 91 54 GINUWINE 550 MUSIC 67685 /EPIC(10.98EQ/16.98)® GINUWINE... THE BACHELOR 26 

156 135 135 15 LILA MCCANN ASYLUM 62042/EEG (10.98/16.98) EN LILA 86 
110 102 126 5 CARLY SIMON ARISTA 18984 (10.98/16.98) FILM NOIR 84 

157 RE -ENTRY 3 SOUNDTRACK RCA VICTOR 68904 (10.98/17.98) THE FULL MONTY 157 

111 86 62 3 COMMON RELATIVITY 1535* (10.98/15.98) ONE DAY IT'LL ALL MAKE SENSE 62 
158 155 154 104 ALAN JACKSON A3 ARISTA NASHVILLE 18801 (10.98/16.981 THE GREATEST HITS COLLECTION 5 

all NEW 1 VARIOUS ARTISTS COLD FRONT 6254/K- TEL(12.98/17.98) CLUB MIX '98 112 
159 164 164 60 AALIYAHA' BLACKGROUND/ATLANTIC 92715/AG (10.98/16.98) ONE IN A MILLION 18 

113 103 96 22 JOHN FOGERTY WARNER BROS. 45426 (10.98/16.98) BLUE MOON SWAMP 37 

160 152 148 50 
MAKAVELI A' THE DON KILLUMINATI: THE 7 DAY THEORY 
DEATH ROW 90039 * / INTERSCOPE (10.98/16.98) 

1 

114 99 89 36 
LEANN RIMES UNCHAINED MELODY/THE EARLY YEARS 
, ;URB 77856 (10.98/15.98) 

1 

a) 176 - 2 
VARIOUS ARTISTS VARIOUS 

YBOyüt. 9N16. 9gISTONECOUNTRY: 
COUNTRYARTISTSPERFORMTHESONGSOFTHEROILINGSTONES 161 ® 118 141 17 ROBYN RCA 67477(10.98/16.98)II ROBYN IS HERE 106 

162 115 95 3 DARYL HALL JOHN OATES PUSH 90200 (10.98/16.98) MARIGOLD SKY 95 
116 104 93 22 SOUNDTRACK NO LIMIT 50643 * /PRIORITY (10.98/16.98) I'M BOUT IT 4 

163 154 166 4 
SOMETHIN' FOR THE PEOPLE THIS TIME IT'S PERSONAL 
WARNER BROS. 46753 (9.98/15.98) 

154 
111 106 97 24 MEREDITH BROOKS CAPITOL 36919(10.98/15.98) BLURRING THE EDGES 22 

(118) 121 120 27 SAVAGE GARDEN COLUMBIA 67954 (10.98 E0116.98) SAVAGE GARDEN 25 164 159 145 58 BLACKSTREETA3INTERSCOPE 90071* (10.98/16.98) ANOTHER LEVEL 3 

119 140 174 3 

* * * PACESETTER* * * 
CREED WIND -UP 13049 (10.98/15.981 ® MY OWN PRISON 119 

4 NEW 1 JOHN DENVER SONY WONDER 63412 (9.98 EQn3.98) ALL ABOARD! 165 

(166) NEW 1 SOUNDTRACK INNERSTATE 540809 /LONDON (10.98/16.98) A LIFE LESS ORDINARY 166 

120 101 94 10 SWV RCA 67525* (10.98/16.98) RELEASE SOME TENSION 24 161 129 106 11 SOUNDTRACK DEF JAM 537973 * /MERCURY (11.98 E0117.98) DEF JAM'S HOW TO BE A PLAYER 7 

121 122 119 55 TOOL AFREEWORLD31087 *(10.98/16.98) AENIMA 2 168 147 111 22 JAMES TAYLOR I COLUMBIA 67912 (10.98EQ/17.98) HOURGLASS 9 

189 - 6 BLINK 182 CARGO 11624* /MCA (8.98/12.98) ® DUDE RANCH 135 ® 132 150 14 MICHAEL PETERSON REPRISE 46618./WARNER BROS. (10.98/16.98) IiE MICHAEL PETERSON 122 

170 144 115 55 TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98)® DREAMIN' OUT LOUD 53 
123 111 107 35 LIVE RADIOACTIVE 11590 * /MCA(10.98/16.98) SECRET SAMADHI 1 

124 119 116 51 ALAN JACKSON ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING I LOVE 12 111 167 149 35 VARIOUS ARTISTS COLD FRONT 6242/K -TEL (12.98/17.98) CLUB MIX '97 36 

I® 125 128 s:; 4 VARIOUS ARTISTS POLYGRAM N 553847 /MERCURY (10.98 EQ/17.98) PURE DANCE 1998 125 172 156 159 23 SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD 73 

126 113 113 8 YANNI PRIVATE MUSIC 82153/WINDHAM HILL (10.98/16.98) DEVOTION: THE BEST OF YANNI 42 173 160 137 20 PAM TILLIS ARISTA NASHVILLE 18836(10.98/16.98) GREATEST HITS 47 

121 123 124 14 INSANE CLOWN POSSE ISLAND 524442(10.98/16.98) THE GREAT MILENKO 63 174 173 169 3 THE KIN EPIC 67965(10s8 EQ/16.98)® JUST BETWEEN YOU AND ME 169 

115 168 161 26 CHICAGO REPRISE46554/WARNER BROS. (10.98/16.981 THE HEART OF CHICAGO 1967 -1997 55 
128 114 105 27 ROME GRAND JURY 67441/RCA (10.98/15.98) ROME 30 

116 153 127 11 MR. SERV -ON No LIMIT 50717 *(PRIORITY (10.98/16.98) El LIFE INSURANCE 23 

129 116 - ? 2 DELBERT MCCLINTON ONE OF THE FORTUNATE FEW 
:URB 53042/RISING TIDE (10.9$/16.98) 

116 

177 170 184 3 NEXT ARISTA 18973 (10.98/15.98)E RATED NEXT 170 

130 131 134 72 METALLICA 3 ELEKTRA 61923 * /EEG (10.98/16.98) LOAD 1 

118 126 - 2 STEVE EARLE WARNER BROS. 46789 (10.98/16.98) EL CORAZON 126 

® 149 125 4 ALEJANDRO FERNANDEZ SONY LATIN 82446/SONY (9.98 EQ/14.98) ® ME ESTOY ENAMORANDO 125 
119 157 114 4 DREAM THEATER EASTWEST 62060 /EEG (10.98/16.98) FALLING INTO INFINITY 52 

132 127 112 ;; 23 REEL BIG FISH MOJO53013 /UNIVERSAL(7s8/11.98)MM TURN THE RADIO OFF 57 
180 179 181 5 CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.98) Ili LET ME IN 171 

133 120 110 23 OMC HUH! 533435 /MERCURY(10.98EQ/16.98)II HOW BIZARRE 40 

(181) NEW 1 

SOUNDTRACK 
COLUMBIA 68696 (18.98 E0117 981 

I KNOW WHAT YOU DID LAST SUMMER - THE ALBUM 181 

134 112 104 8 COOLIO TOMMY BOY 1180* (11.98/16.98) MY SOUL 39 

182 169 158 12 PANTERA EASTWEST 62068* /EEG (10.98/16.98) OFFICIAL LIVE: 101 PROOF 15 

135 142 140 70 TON) BRAXTON A LAFACE 26020 / ARISTA (10.98 16.98) SECRETS 2 

183 110 70 3 RBL POSSE BIG BEAT /ATLANTIC 92771 * /AG (10.98/15.98) AN EYE FOR AN EYE 70 

136 134 139 18 MEGADETH CAPITOL 38262 (10.9816.98) CRYPTIC WRITINGS 10 

184 NEW 1 JIM BRICKMAN WINDHAM HILL 11242 (10.98/16.99) THE GIFT 184 

131 133 132 88 2PAC A' DEATH ROW /INTERSCOPE 524204* /ISLAND (19.98/24.981 ALL EYEZ ON ME 1 co 183 168 49 VARIOUS ARTISTS ARISTA 18943 (10.98/17.98) ULTIMATE DANCE PARTY 1997 17 

138 138 146 27 SOUNDTRACK EMI LATIN 55535 (10.98/16.98) SELENA 7 

86 171 160 28 CLAY WALKER GIANT 24674/WARNER BROS. (10.98/16.98) RUMOR HAS IT 32 

139 117 103 8 VANESSA WILLIAMS WILLIAM$ MERCURY 536060 (10.98 EO/16.98) NEXT 53 

187 158 156 12 
STEVIE RAY VAUGHAN AND DOUBLE TROUBLE LIVE AT CARNEGIE HALL 
EPIC 68163 (10.98 EQ/16.98) 

40 

140 136 130 17 PATTI LABELLE MCA 11642 (10.98/16.98) FLAME 39 

EEO NEW 1 AARON NEVILLE R &M 540784 (10.98/16.98) TO MAKE ME WHO I AM 188 

141 128 118 35 TRU * NO LIMIT 50660 * /PRIORITY (12.9818.98) TRU 2 DA GAME 8 

189 182 191 37 THE OFFSPRING COLUMBIA 67810* (10.98 EQ/16.98) IXNAY ON THE HOMBRE 9 

142 146 147 9 OUR LADY PEACE coluMBlA679ao(lo.9aE016.98)® CLUMSY 142 

190 181 175 32 SOUNDTRACK COLUMBIA 67917 (10.98 EQI16.98) LOVE JONES: THE MUSIC 16 

so 172 172 5 JON B. YAB YUM/550 MUSIC 67805/EPIC 110.98 EO/16.98) COOL RELAX 143 

191 177 162 10 LORRIE MORGAN BNA 67499/RCA (10.98/16.98) SHAKIN' THINGS UP 98 

144 163 165 38 JONNY LANG A &M 540640 (10.98/16.9811 LIE TO ME 44 

192 184 163 76 MAXWELLA COLUMBIA 66434 *(10.98EQ/16.98)® MAXWELL'S URBAN HANG SUITE 37 

145 151 138 43 MASTER P NO LIMIT 53978 * /PRIORIN(30.9816.981 ICE CREAM MAN 26 

193 191 179 5 
THE RIPPINGTONS FEATURING RUSS FREEMAN BLACK DIAMOND 
PEAK/WINDHAM HILL JAll 11271/WINDHAM HILL (10.98/16.98) 

147 
146 141 117 45 THE VERVE PIPE RCA 66809(10.98/15.98)MM VILLAINS 24 

141 124 - 2 PAT METHENY GROUP WARNER BROS. 46791 (10.98/16.98) IMAGINARY DAY 124 CD NEW i LONDON SYMPHONY ORCHESTRA (FOSTER) PAUL MCCARTNEY'S STANDING STONE 
EMI CLASSICS 56484 /ANGEL (11.98/16.98) 

194 

148 148 151 6 SAVE FERRIS STARPOOL 68183/EPIC (7.98 EQ/11.98) IT MEANS EVERYTHING 75 195 165 180 4 MARK CHESNUTT DECCA 70006/MCA NASHVILLE (10.98/16.98) THANK GOD FOR BELIEVERS 165 

149 137 133 14 DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16.98) GREATEST HITS 75 196 187 167 23 SNEAKER PIMPS CLEAN UP 42587NIRGIN (10.98/15.98)M BECOMING X 111 

150 150 131 56 SHERYL CROW A3 A&M 540587 (10.98/17.98) SHERYL CROW 6 191 175 157 17 TWISTA CREATOR'S WAY /ATLANTIC 92757 * /AG (10.98/15.98) ME ADRENALINE RUSH 77 

® 162 155 8 THE CRYSTAL METHOD CITY OF ANGELS/OUTPOST 30003*/GEFFEN (12.98 CD) VEGAS 92 198 178 153 14 MAXWELL COLUMBIA 68515 (7.98 EQ/13.98) MN UNPLUGGED EP 53 

152 145 144 18 EN VOGUE EASTWEST 62057/EEG (10.98/16.98) EV3 8 199 195 189 32 BLUR F00D /PARLOPHONE42876NIRGIN (10.98/16.98) BLUR 61 

153 130 123 22 LEE ANN WOMACK DECCA 11585 /MCA NASHVILLE (10.98/15.98) NM LEE ANN WOMACK 106 200 161 121 17 MIA X NO LIMIT 50705* /PRIORITY (10.98/16.98) UNLADY LIKE 21 

TOP ALBUMS Al (LISTED BY ARTISTS) 

2Pac 137 
311 102 

Aaliyah 159 
Trace Adkins 170 
Aerosmith 90 
Fiona Apple 30 
Aqua 9 

Jon B. 143 
Backstreet Boys 37 
Erykah Badu 74 
Beck 99 
Bjork 71 
Clint Black 95 
BLACKstreet 164 
Mary J. Blige 48 
Blink 182 169 
Blues Traveler 104 
Blur 199 
Bone Thugs -N- Harmony 38 
Boyz 11 Men 8 
Toni Braxton 135 
Jim Brickman 184 
Brooks & Dunn 18 
Meredith Brooks 117 
Brotha Lynch Hung 100 
Jackson Browne 80 
Busta Rhymes 19 

Mariah Carey 6 
Bob Carlisle 96 
Deana Carter 59 
Mark Chesnutt 195 
Chicago 175 
Chumbawamba 21 
Paula Cole 92 
Common 111 
Coolio 134 
Creed 119 
Sheryl Crow 150 
The Crystal Method 151 

Days Of The New 72 
John Denver 52, 165 
Diamond Rio 149 
Celine Dion 65 
Dream Theater 179 
Dru Hill 101 
Duran Duran 58 
Bob Dylan 28 

Steve Earle 178 
Missy "Misdemeanor" Elliott 
En Vogue 152 
EPMD 35 
Everclear 49 

Alejandro Fernandez 131 

Fleetwood Mac 4 
John Fogerty 113 
Foo Fighters 54 

Ginuwine 109 
God's Property From Kirk Franklin's 
Nu Nation 40 
Amy Grant 42 
Gravediggaz 20 
Green Day 10 

Daryl Hall John Oates 162 
Hanson 25 
Jimi Hendrix 77 

Insane Clown Posse 127 

Alan Jackson 124, 158 
Jamiroquai 53 
Janet 2 
Jars Of Clay 39 
Wyclef Jean Featuring Refugee 
Allstars 43 
The Jerky Boys 63 

60 Jewel 13 
Joe 69 
Billy Joel 66 
Elton John 34, 88 

K -Ci & Jojo 107 

The Kinleys 174 

Patti LaBelle 140 
Jonny Lang 144 
Live 123 
LL Cool J 7 
London Symphony Orchestra (Foster) 
194 
Lost Boyz 154 
Patty Loveless 85 

Mack 10 45 
Makaveli 160 
Mana 67 
Master P 11, 145 
Matchbox 20 16 
Dave Matthews Band 81 
Maxwell 192, 198 
Martina McBride 93 
Lila McCann 156 
Delbert Mcclinton 129 
Neal McCoy 79 
Tim McGraw 29 
Loreena McKennitt 73 
Brian McKnight 75 
Sarah McLachlan 27 
Megadeth 136 
Metallica 130 
Pat Metheny Group 147 

Mia X 200 
The Mighty Mighty Bosstones 
Luis Miguel 98 
John Michael Montgomery 44 
Louie Morgan 191 
Mr. Servon 176 

Aaron Neville 188 
Next 177 
The Notorious B.I.G. 61 

Oasis 32 
The Offspring 189 
OMC 133 
Our Lady Peace 142 

Pantera 182 
Michael Peterson 122 
Portishead 51 
Prodigy 31 
Puff Daddy & The Family 12 

Robyn 115 
56 The Rolling Stones 

Rome 128 

Adam Sandler 64 
Savage Garden 118 
Save Ferris 148 
Sawyer Brown 172 
Kenny Wayne Shepherd Band 86 
Cady Simon 110 
Sister Hazel 70 
Smash Mouth 22 
Sneaker Pimps 196 
Somethin' For The People 163 
SOUNDTRACK 

Def Jam's How To Be A Player 
167 
The Full Monty 157 
Gang Related - The Soundtrack 3 
I Know What You Did Last Summer 
-The Album 181 
I'm Bout It 116 
A Life Less Ordinary 166 
Love Jones: The Music 190 
Men In Black -The Album 24 
Money Talks - The Album 91 
My Best Friend's Wedding 84 
Selena 138 

Radiohead 106 
Collin Raye 94 
RBL Posse 183 
Reel Big Fish 132 
LeAnn Rimes 1, 47, 114 
The Rippingtons Featuring Russ 
Freeman 193 

15 
Soul Food 5 
Space Jam 82 
Spawn - The Album 97 

Spice Girls 17 
Squirrel Nut Zippers 105 
George Strait 41 
Sublime 36 
Sugar Ray 26 
The Sundays 68 
SWV 120 

James Taylor 168 
Third Eye Blind 55 
Pam Tillis 173 
Tonic 62 
Tool 121 
Tm 141 
Twista 197 

Usher 23 

Luther Vandross 57 
VARIOUS ARTISTS 

Club Mix '97 171 
Club Mix '98 112 
Diana, Princess Of Wales 1961- 
1997 - The BBC Recording Of The 
Funeral Service 83 
ESPN Presents: Jock Jams Volume 

3 33 
Halloween Songs & Sounds 87 
Pure Dance 1998 125 
Pure Moods 50 
So So Def Bass All -Stars Vol. I I 

108 
Stone Country: Country Artists 
Perform The Songs Of The Rolling 
Stones 161 
Ultimate Dance Party 1997 185 
Ultimate Hip Hop Party 1998 76 
Ultimate New Wave Party 1998 
155 

Stevie Ray Vaughan And Double 
Trouble 187 
The Verve 78 
The Verve Pipe 146 

Clay Walker 186 
The Wallflowers 46 
Bryan White 89 
Vanessa Williams 139 
Lee Ann Womack 153 
Chely Wright 180 
Wu -Tang Clan 103 

Yanni 126 
Trisha Yearwood 14 
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DUTCH -BASED ARCADE ACQUIRES STAKE IN RED ANT 
(Continued from page 3) 

ution, and an experienced partner in 
the growing compilation business. 
Moreover, the deal enhances Red 
Ant's stature in the industry after a 
tough few months: The company was 
almost shuttered in August due to the 
Chapter 11 filing by its then parent Al- 
liance Entertainment Corp. 

Herman Heinsbrouk says of his 
hookup with Red Ant, "It's a major 
move for us. We want to stand up and 
be counted as an international record 
company." He says that the marriage 
between the two companies will pro- 
duce one of the leading international 
independent record labels. 

Townsend Ziebold, a managing 
director for the New York -based 
investment firm of Wasserstein, Perel- 
la & Co., which owns 90% of Red Ant, 
says, "This deal accomplished a num- 
ber of goals for us. It gives us an equi- 
ty and strategic partner. It gives us a 
motivated partner in Europe, who will 
actively license our product for distri- 
bution over there. And it enhances our 
product flow domestically." 

Randy Phillips, Red Ant president, 
says that the company made a strate- 
gic decision to go with a company like 
Arcade rather than with a major, where 
the label's releases would be just anoth- 

er listing on the chart board. "We like 
going with an an aggressive, hungry 
independent in Europe," he says. "Her- 
man feels the same way about the U.S." 

In the year ending Dec. 31, 1996, 
Arcade, which reports in guilders, had 
revenue of about $210 million, calcu- 
lated at an exchange rate of 2 guilders 
to the dollar. In addition to its compi- 
lation and catalog business, which oper- 
ates under the name Arcade, the com- 
pany issues contemporary music under 
the name of CNR Music. Arcade has 
operations in the Netherlands, Bel- 
gium, Germany, France, Norway, Swe- 
den, and Austria. During 1996 it 

acquired Divucsa, a Spanish record 
company, and Flarenasch, a French 
music label. Among the artists in its 
portfolio are Gala, the Course, Dr. 
Alban, Golden Earring, and de Kast. 

In addition to its record labels, 
Arcade operates two commercial TV 
stations, one of which, the Music Fac- 
tory, competes against MTV in the 
Netherlands; three commercial radio 
stations; and 70 record stores in the 
Netherlands under the name Discouri- 
er B.V./The Music Store B.V. 

Arcade is a subsidiary of Wegener 
Arcade, which had revenue last year of 
about $750 million. In addition to 

AUSTRALIAN RETAIL GROUP DISPUTES GOVERNMENT PARALLEL IMPORT PLAN 
(Continued from page 6) 

ing parallel imports will render inef- 
fective its historic Triple A agreement 
with the Australian Record Industry 
Assn. (ARIA). Formalized Sept. 23, at 
its convention in Sydney, the deal re- 
duces the waiting period before retail- 
ers can import niche releases and 
widens the selection. Retailers, al- 
ready responsible for proper sticker - 
ing of indecent lyrics on such product, 
now also will have the onus of proof re- 
garding legitimate stock. 

"It's ludicrous to expect retailers to 
take responsibility for that," complains 
Bull. "This is just another impediment 
by a government that claims to cham- 
pion small businesses. A legal chal- 
lenge would be a financial burden we 
can't afford." 

The government's plan to pass the 
legislation through the Senate may be 
delayed until early '98, due to other 
legislation waiting to be passed. 

Its stance was weakened when the 

Financial Review revealed Oct. 10 that 
Minister for Trade Tim Ficher wrote 
to the U.S. trade representative 
(USTR), offering to drop the parallel - 
imports move if the USTR abandoned 
an action in the World Trade Organi- 
zation (WTO) against Melbourne com- 
pany Howe Leather (a $30 million 
export subsidy unfairly allowed it to 
take business from two American com- 
petitors). 

"A senseless basis for mature policy - 
making," says ARIA CEO Emmanuel 
Candi. "Our entire industry is being 
used as a pawn in an international dis- 
pute to protect the interests and 
export subsidies of one Australian 
leather company. It is clear the cabi- 
net decision, which is going to wreck 
our industry, has more to do with a 
trade fight which has nothing to do 
with us." (Sen. Alston dismisses the 
USTR's threats to complain to the 
WTO over parallel imports as "empty 

threats. ") 
The government had a further set- 

back when the opposition Labour Party 
announced it would block legislation 
through the Senate. Labour agrees that 
thousands of jobs would be wiped out 
and musicians' incomes jeopardized. But 
its support is conditional. While in gov- 
ernment, Labour brokered a deal in 
April 1995 with ARIA, whereby copy- 
right controls were maintained in return 
for a $350 million Australian ($250 mil- 
lion U.S.) investment in local acts over 
three years. The party was swept out of 
government nine months later. 

Spending levels on local acts have 
been at some $130 million Australian, 
according to opposition leader Kim 
Beazley. "We would hope that if we 
were successful in opposing this, there 
would be a response from the industry 
to promote Australian product that 
much further," says Beazley. 

The legislation hangs on support 

PAN -EUROPEAN MECHANICAL ROYALTY RATE 
(Continued from page 3) 

However, BIEM president Jean - 
Loup Tournier says there will be no 
local agreements. Tournier, who is also 
managing director of French mechan- 
icals body SDRM, has been meeting 
with French labels' organization 
SNEP, but states, "There are no nego- 
tiations between SDRM and SNEP 
which could lead to a contract that 
would substitute for the BIEM/IFPI 
contract." 

He adds, "I told SNEP that I was 
meeting them with two hats on -as 
president of BIEM and managing 
director of SDRM. There are in each of 
10 [continental European] countries 
similar, tri -party meetings, involving 

BIEM, the national mechanical society, 
and representatives from record com- 
panies." 

In Tournier's view, these local dis- 
cussions, while not conclusive in them- 
selves, can pave the way for a new 
IFPI/BIEM Standard Contract. 

"I don't rule out that, through local 
dialogue, which allows constructive 
exchanges, we could reach a consensus 
that would prepare the ground for the 
return to a new Standard Contract," he 
says. "It is my hope that this European 
roundup, which has started when nego- 
tiations were broken between BIEM 
and IFPI last spring, could lead to the 
softening of each camp's position and 

JAMIE /GUYDEN JOIN CD ERA 
(Continued from page 6) 

tracks, generally contain a bonus 
track, including live performances. 
Lipsius plans to attend MIDEM next 
year to line up foreign licensees. "Es- 
pecially for '60s soul, there is more de- 
mand for the Jamie/Guyden catalog in- 
ternationally than in the U.S.," he says. 

A history of Jamie and Universal, 
along with interviews, is available to 
retail accounts on the company's World 
Wide Web site (www.universalon- 
estop.com). 

With origins in common with many 
other independent labels of the day, 
Guyden Records emerged in 1954 
because of the availability of a master, 
in this case a recording of "Rock 
Abeatin' Boogie" by the Esquire Boys. 
Guyden's name, Lipsius notes, is a 
contraction of the names of the sons, 
Guy and Dennis, of Sam Hodge, a 

stockholder. Jamie, formed in 1956, is 
the name of the daughter of Alan Sus - 
sel, a stockholder in Universal. Two 
other Jamie partners were Dick 
Clark, then a DJ broadcasting out of 
Philadelphia, and Harry Finfer, a local 
music man who worked at Universal. 
Lipsius bought out all of these 
investors in 1963. 

Harold Lipsius says that the decision 
to stop issuing albums in 1969 came 
when independents were under intense 
pressure from the ever -increasing 
power of the majors. `But, with inde- 
pendents and old masters having a 
comeback, we thought it was a good 
time to start up again," he says. 

As for the possibility of bringing in 
new product, Lipsius suggests that it 
might be the availability of a strong 
master that could do the trick again. 

get the two parties together." 
Tournier says he still hopes "to fmd 

a consensus before the end of 1997." 
He adds that he is confident that 

"there will not be different rates from 
one territory to another" within the 
EU's 15- nation single market. "There 
will be one rate for the whole of 
Europe," says Tournier. "That's what 
BIEM is about. Nevertheless, some 
national clauses [on returns and max- 
imum track numbers] can be differ- 
ent." 

However, SNEP GM Hervé Rony 
says there are advantages in country - 
by- country negotiations in that they 
"allow us to take into consideration 
local realities." 

Rony adds, though, that "the system 
has its limits. 

"It will be hard to understand if 
there are discrepancies between the 
different European countries. Most 
notably, we would really like to reduce 
the important gap between the French 
rate and the one in the U.K." 

The Standard Contract is not applic- 
able in the U.K., as a Copyright Tri- 
bunal here has established a headline 
mechanicals rate of 8.5% of PPD. 

The IFPI source and Tournier con- 
firm that no formal discussions 
between the two sides on a pan-Euro- 
pean basis are currently scheduled. 

The IFPI source also dismisses sug- 
gestions that it has complained to the 
European Commission's DG4 competi- 
tion department that BIEM is operat- 
ing as a cartel on behalf of its member 
publishers. The source adds that IFPI 
is not aware of any investigation into 
BIEM that DG4 is undertaking inde- 
pendently. 

from minor parties in the Senate, such 
as Australian Democrats, the Greens, 
and a Tasmanian independent senator, 
Brian Harradine, who hold the balance 
of power. The parties are sympathetic 
to the music industry but have not for- 
mally announced their stand. 

Meantime, the debate rages furious- 
ly in the media. The government por- 
trays ARIA's interests as limited to the 
five multinational companies (it also 
represents 40 independents). In a let- 
ter to the prime minister, meanwhile, 
Denis Handlin, CEO /chairman of Sony 
Music Australia, warned that the com- 
pany was likely to reduce its work force 
"by 20% in the short term and further 
in the long term. Companies would cur- 
tail investment in the local industry and 
be forced to become bare distribution 
arms for overseas product." 

The complexity of the issue has seen 
a divergence of opinion. 'We view this 
as a rights issue," says Michael 
McMartin, co- chairman of the local 
arm of the International Managers 
Forum. "It should be dealt with in a 
trade manner rather than [through] 
the arts department. The government's 
desire to deal with the multinationals 
is one thing, but how it's going about 
it-taking away artists' copyright just 
to get at the multinationals -is an 
obscenity." 

Major independent Shock, which 
made more than $30 million Australian 
($21.6 million U.S.) last year, is all for 
breaking the majors' monopoly and 
does not think piracy will be that seri- 
ous a problem. Shock's CEO, Charles 
Caldas, suggests that independent 
labels and artists would be hurt by 
cheap legitimate CDs from abroad 
pushing local stock off the shelves. 

Adds Phil Mortlock, managing 
director of Origin, which issues niche 
jazz and instrumental releases, "The 
downsizing of the local industry will 
reduce, if not destroy, the incentive for 
privately funded independent opera- 
tors like ourselves, which solely devel- 
op Australian repertoire and do not 
rely on income generated from licens- 
ing in international repertoire." 

Doug Falconer, drummer with 
Mushroom act Hunters & Collectors, 
while pointing out that Norway aban- 
doned a similar experiment after prob- 
lems with piracy and its effect on its 
local industry, adds, "The losers will 
be the artists who will not find a mar- 
ket for their dreams, and the public 
who will suddenly find themselves pay- 
ing only slightly less for a vastly 
reduced choice." 

A popular suggestion by some 
artists -that the government return the 
22% sales tax to producers of records 
made in Australia by Australian citizens, 
triggering investment in local talent- 
has been deemed unworkable and would 
be declared illegal. 

Arcade's operations, which account for 
about 28% of total revenue, the busi- 
nesses of Wegener Arcade, based in 
Apeldoorn, the Netherlands, include 
graphic production, direct- marketing 
services, magazines, and newspapers. 

Red Ant, which was founded by for- 
mer MCA Music chairman Al Teller, 
was merged into Alliance Entertain- 
ment Corp. in August 1996. In July, the 
company filed for Chapter 11 protec- 
tion, and in August, after facing the 
threat of a shutdown, Wasserstein, 
Perella came up with a winning bid that 
satisfied Alliance, the bankruptcy 
court, and creditors, agreeing to pay 
$1.05 million for the label. As part of 
that deal, Alliance retained 10% in the 
label, Teller stayed with Alliance, and 
Phillips became the top executive at 
Red Ant. 

At the time of the deal, Wasserstein, 
Perella agreed to put up $3 million in 
immediate funding for Red Ant and 
eventually another $16 million to turn 
the label into a successful operation. 

As Wasserstein, Perella struck its 
deal with Alliance, Red Ant sold back 
its stake in Delicious Vinyl to the prin- 
cipals of that label. It also inked a joint - 
venture deal with PolyGram- distrib- 
uted London to sign Salt 'N Pepa; that 
act's album, "Brand New," launched 
Oct. 21 (Billboard, Oct. 11). 

Heinsbrouk says that while Red Ant 
was involved in the Alliance imbroglio, 
Arcade, which had been discussing 
licensing possibilities with the U.S. 
label, sat on the sidelines to see how 
the situation would play out. Even with 
the deal, he says, `eve didn't want to 
rush in. We have bought a minority 
stake in the company, with the option 
to buy a majority stake. Hopefully, we 
will buy out [Wasserstein, Perella] at 
a later date." 

Heinsbrouk says he had the incen- 
tive to do the deal with Red Ant 
because he feels comfortable with 
Phillips and his management team. He 
says Phillips is "one of the few Ameri- 
cans who has an open ear to the Euro- 
pean market. I think we have product 
suitable for the U.S., and we want to 
break it here." 

Conversely, Phillips says the forma- 
tion of the joint - venture U.S. compila- 
tion label, to be called Arcade America, 
gives Red Ant an entree into the U.S.' 
burgeoning compilation market. 

In the U.K., the two will jointly fund 
a record label, which will issue con- 
temporary music under the Red Ant 
logo and release compilations under 
the Arcade logo. Previously, Arcade 
released contemporary product in that 
market primarily through licensing, 
while the compilation business has had 
a presence in the U.K. for nearly 25 
years. 

The companies plan to begin taking 
steps to establish the two new labels 
immediately, the principals say. 

With the completion of the Arcade 
deal and the release of the Salt 'N Pepa 
album, Phillips says, "It's been quite a 
six months." 

Now, Phillips says his priority is to 
lock in a North American distribution 
deal, with the front -runner being Poly - 
Gram Group Distribution, as an out- 
growth of the Salt 'N Pepa relationship. 
For the remainder of the year, he says, 
Red Ant will release an acoustic ver- 
sion of "Mann Chinese" from Naked as 
part of the label's long -term commit- 
ment to that album. 

The label will also work Mexico 70, 
picked up through a joint venture with 
the Big Pop label, and what Phillips 
terms "two incredible hip -hop records" 
from Militia and Sunz Of Man, the lat- 
ter an offshoot of the Wu -Tang Clan. 
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BMG MUSIC PUBLISHING WORLDWIDE'S GLOBAL PULL 
(Continued from page 6) 

revenues. 
With considerable growth already 

under its belt, what are BMG Music 
Publishing's goals in the next decade? 
Firth doesn't consider the company 
mature in a historical sense, noting that 
the origins of other major competitors, 
such as Warner /Chappell and EMI 
Music, date back to the early part of 
the century. 

"The biggest goal I have is part of a 
five -year plan to be [within] the top 
three publishers in every major mar- 
ket in the world. We're now No. 1 in 
some markets, though in the U.S. we're 
probably not in the top three. By the 
year 2002, I want to do double the busi- 
ness we do now." 

Firth cites other growth areas, such 
as the music library business -an arena 
in which he has set his sights on being 
the No. 1 company. "We also believe 
very much in the ever -growing film and 
TV fields as sources of music usage, 
something in keeping with Bertels- 
mann's own growing investments in film 
and TV properties," he says. "Publish- 
ers can no longer be totally reliant on 
the record business. The great strength 
of publishing is that we benefit from 
every new technological advance." 

The company's self -described `jewel 
in the crown" is Italy's BMG Gruppo 
Editoriale, first established in 1969, 
when it fell under the RCA umbrella. 
It is BMG Music's most profitable unit 
in terms of total profits and return on 
sales and is regarded as the largest 
music publishing group in Italy. Its 
affiliates include the renowned Ricordi, 
dating back to music by Puccini and 
Verdi. Its major contemporary writers 
include Eros Ramazzotti, Luca Car- 
boni, Luigi Lopez, Lucio Battisti, and 

Mike Frances. Ricordi also represents 
in its territory the catalogs of Elvis 
Presley, George Harrison, and Bruce 
Springsteen. 

Overall, BMG Music's roster of writ- 
ers, artists, and producers also includes 
Ace Of Base, Juan Gabriel, Annie 
Lennox, Wu -Tang Clan, Carly Simon, 
Randy Newman, Beck, Dave Stewart, 
Neil Young, and Edgardo "El Gener- 
al" Franco. 

In addition to Ricordi, BMG Music's 
other catalog acquisitions include Jack 
White (Germany), Peter Maffay's Red 
Rooster (Germany), Reunion Music 
(contemporary Christian), World 
Music (Belgium), E.G. Music, Francis 
LeMarque (France), Two P(i)eters 
Music (Netherlands), and Nashville's 
AMR/New Haven Music. 

Firth, who has held key posts at 
Chappell Music and PolyGram Music 
in a 34 -year career in music publishing, 
cites success for the company in nur- 
turing writer /artists before label deals. 
"We've been successful with finding 
talent at an early stage, signing these 
acts, sustaining them financially and 
creatively, and getting them record 
deals and other important affiliations, 
including management," he says. 

In the U.S., BMG Songs, under the 
aegis of Danny Strick, signed Beck in 
1992 and brought him to Geffen 
Records, where both of his records 
have gone platinum. East Coast cre- 
ative VP Clyde Lieberman is credited 
with signing New York singer /song- 
writer Kim Fox to a development deal, 
hooking her up with producer Paul 
Mahern. Her debut album, "Moon 
Hut," was released on DreamWorks in 
September. This process has been 
repeated in other markets, says Firth, 

CAPITOL, MIRAMAX JOINT VENTURE 
(Continued from page 6) 

offer us and our artists the opportuni- 
ty to be involved in some of the best 
pictures that will be made in the next 
few years," says Capitol Records pres- 
ident/CEO (U.S.) Gary Gersh. 

The deal is a boon to Capitol, which 
has had a run of hit soundtracks over 
the past few years, including "Dead 
Presidents," "Clueless," "Romeo + 
Juliet," and "Trainspotting." It will also 
help soften the impact of the departure 
of former Capitol VP of soundtracks 
Karyn Rachtman, who recently left the 
label for Interscope (The Reel Thing, 
Billboard, July 19). Rachtman was co- 
executive producer of the two "Romeo 
+ Juliet" soundtracks released by the 
label. 

"Part of our strategy coming in here 
was to create a soundtrack division that 
would be a big part of our future going 
forward," Gersh says. 

Miramax chose Capitol after fielding 
offers from several other companies, 
including Sony and Warner Music 
Group labels. 

"Across the board, almost everyone 
was interested, because our movie slate 
is the most valuable movie slate that is 
not attached to an existing label," says 
Neil Sacker, executive VP of business 
and legal affairs for Miramax/Dimen- 
sion. 

According to Sacker, although 
imprints such as Maverick expressed 
interest, the film company wanted to 
go with a full- fledged label in order to 
complete the unique deal, which in- 
volves revenue sharing. 

Miramax/Dimension is owned by the 
Walt Disney Co., but a deal with Dis- 
ney's Hollywood Records didn't make 
sense, Sacker says, because the label 
does not have a deep catalog of hit 

artists. The fact that Miramax/Dimen- 
sion chose to go outside the Disney 
family can be seen as a blow to Disney 
Studios chairman Joe Roth, who has 
told Billboard that he was hoping to 
bring more soundtracks from Disney- 
related films to Hollywood Records 
(Billboard, Aug. 2) as part of an 
attempt to build a music group at Dis- 
ney. 

Sacker says three factors drew 
Miramax co- chairmen Harvey and Bob 
Weinstein to seal the deal with Capi- 
tol -the label's vast catalog; the per- 
sonalities of Gersh, of EMI Recorded 
Music president Ken Berry, and Capi- 
tol executive VP (U.S.) Liz Heller; and 
the fact that Miramax/Capitol sound- 
tracks would be a priority at that label. 

"We felt we would be the main focus 
at Capitol, rather than being one of the 
main focuses at Sony," Sacker says. 

Director Quentin Tarantino's A 
Band Apart Productions patted with 
Warner Bros.' Maverick Recordings 
Co. to launch A Band Apart Records 
(Billboard, Aug. 16). Although Taran- 
tino's films are distributed by Mira - 
max, the soundtracks to his films will 
not be part of the Capitol deal. 

The second album under the deal, 
"Good Will Hunting," will be released 
in late December. The soundtrack to 
the film, directed by Gus Van Sant and 
starring Robin Williams, will include 
material from Elliot Smith and Lus- 
cious Jackson. 

A soundtrack to the film "54," based 
on the famed New York club Studio 54, 
is being readied for 1998. 

Dimension Films specializes in sci- 
ence- fiction, horror, and action films, 
while Miramax leans toward art -house 
and commercial films. 

who is a board member of ASCAP, the 
performing right group. 

During the last decade, BMG Music 
has also made strides with its Nashville 
office, the establishment of a strong 
filmTV /jingles unit, and in the area of 
production music. 

Last year, BMG Music's global 
prowess was reflected in a deal-per- 
haps the largest subpublishing deal ever 
made -that brought Paramount Pic- 
tures' huge publishing wing, Famous 
Music, into the company's orbit. 

That orbit of late has also taken on 
growth beyond the U.S. and Europe, 
with offices now in Asia (including a 
regional office in Hong Kong and an 
upcoming move into mainland China) 
and Latin America. In the latter terri- 
tory, Brazil's BMG Music unit predates 
by 31 years its parent's formation in 
1987. New initiatives have expanded 
the company's presence in Latin Amer- 
ica to Chile and Colombia. 

IRV LICHTMAN 

LAUNCH 
(Continued from page 6) 

and fulfill all orders, payable by 
credit card. CDs will sell for $12.99 
plus about $3 for shipping and 
handling. 

But executives emphasize that retail 
is not the principal focus of the new 
venture. "We're not making money 
from it, and we're not pushing or pro- 
moting it," says Goldberg. 

Nevertheless, the service does intro- 
duce another player into the fast -grow- 
ing online music retail business. 

Besides acquiring the Firefly Web 
site (formerly www.bignote.com), 
Launch is licensing the company's tools 
to build personalized content on Web 
sites. About 15 million ratings of 
albums and artists, provided by users, 
are stored in a database. This enables 
a user to receive information on new 
bands and albums, based on his or her 
preferences. 

The site will also include audio and 
video samples, interviews with and bios 
of artists, and radio station playlists 
provided by Broadcast Data Systems. 

Launch began in 1994 as a CD -ROM 
bimonthly music magazine, which has 
a paid circulation of 170,000. Executives 
say the frequency may increase to once 
a month. 

The company was started by Gold- 
berg, who is CEO, and Bob Roback, 
president. They raised $10 million from 
investors that include semiconductor 
manufacturer Intel, Island Records 
chairman Chris Blackwell, Japanese 
investment firm Softbank, Korean 
investment firm and DreamWorks 
SKG partner Cheil Jedang, and ven- 
ture- capital firm Phoenix Partners. 

Revenue for this year is estimated at 
$3.5 million. Goldberg says he expects 
it to double next year. 

The debut of Launch's site is the lat- 
est in a series of rapid changes in the 
online music business. 

On Oct. 17, N2K, the Internet 
music company, made an initial pub- 
lic offering of stock, selling 3.33 mil- 
lion shares priced at $19 each. N2K 
plans to use $34.8 million of the pro- 
ceeds to fund strategic alliances, 
repay short -term debt, and expand 
the company's infrastructure and 
marketing. The rest of the proceeds 
will be used for working capital. The 
company also announced an alliance 
with Netscape Communications in 
which the companies will offer a co- 
branded music retail service through 
N2K's Music Boulevard Web site. 

DON JEFFREY 
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by Geoff Mayfield 

HE FILLED UP THEIR SENSES: Although he still filled concert venues 
with ease, I've heard accounts from people who ran into John Denver during 
recent years that the singer /songwriter was bitter that he was no longer a 
high- volume album seller. If only he could see this issue's charts, which reflect 
sales during the week that followed his death in a plane crash (Billboard, Oct. 
25). 

His recent Legacy album, "The Best Of John Denver Live," shoots 73 -8 on 
Top Country Albums (21,000 units). That title's 1,500% unit boost, following 
a week when it only sold a tad more than 1,000 units, also earns a first -time 
Billboard 200 appearance at No. 52. The album first appeared on the country 
log in this summer's Aug. 16 issue. 

Denver's Sony Wonder/Epic children's title, "All Aboard," debuts on both 
the big chart (No. 165) and Top Kid Audio (No. 2). With 5,000 units, his RCA 
recent box, "The Country Roads Collection," falls shy of The Billboard 200 
but does bow at No. 33 on the country list, while "Reflections: Songs Of Love 
And Life," also on RCA, dents that same chart at No. 33. 

His older collections are also conspicuous on our published catalog lists. 
"Greatest Hits," "Greatest Hits Vol. 2," and "Rocky Mountain Collection" 
each make Top Pop Catalog Albums, marking the artist's first appearance on 
that chart. Three others are bubbling under, each with more than 4,000 units 
sold for the week, and he is represented by seven titles on Top Country Cat- 
alog Albums (see Country Corner, page 38). "Perhaps Love," the album that 
featured Denver and opera star Placido Domingo, debuts at No. 3 on Clas- 
sical Midprice, while the late folk star's "The Wildlife Concert" re- enters Top 
Music Videos at No. 8. 

STRANGE BREW: LeAnn Rimes sees an 11% decline, but with last week's 
two leading titles each seeing second -week plunges -with No. 2 Janet Jack- 
son seeing a 39% drop and the No. 3 soundtrack to 2Pac's "Gang Related" 
sliding by 44%-the country teen's 131,500 units are large enough to top The 
Billboard 200. Rimes' sum for the week is the lowest by a chart -topper since 
Spice Girls led the big chart with 123,000 units in the July 12 issue. 

Considering that recently there have been weeks when the top nine or 10 

albums have each surpassed the 100,000 -piece mark and that last issue's No. 
1 and No. 2 titles each sold more than 200,000 units, the top of this issue's 
chart looks a little thin. But each of the top seven albums exceed 100,000 units, 
compared with six last week, and overall album sales manage to exceed those 
of the previous week, as well as those of the comparable 1996 week (see Mar- 
ket Watch, page 110). 

TAKE A BOW: Debuts by LL Cool J at No. 7 (102,000 units) and by Green 
Day at No. 10 (82,000 units) contribute to the rise in album sales. The former, 
who can add the credits sitcom star and author to that of rap star, was the 
top five seller for Trans World Entertainment and was in the top five for 
Musicland, Camelot Music, Wherehouse Entertainment, Best Buy, and Block- 
buster Music. Meanwhile, Green Day actually chalked up No. 1 status at Best 
Buy and New England's regional Newbury Comics chain. The album also hit 
the top five at Hastings Books, Music & Video and Streetside Records. 

This marks LL Cool J's first appearance in the big chart's top 10 since 1993, 
when "14 Shots To The Dome" debuted at No. 5 with 80,500 units. His 1995 
set, "Mr. Smith," bowed at No. 23 with 69,000 pieces, while his hits collection, 
"All World," peaked at No. 29 with first -week sales of 37,500 units, all of which 
suggests that his star has risen since his "In The House" series hit the UPN 
circuit last year. 

Green Day's last set, "Insomniac," opened two years ago at No. 2 with 
171,500 units. 

LL Cool J and Green Day were both guests of David Letterman during 
their albums' opening week. LL also hit the shows of Rosie O'Donnell and 
Tom Snyder. 

SPARK PLUGS: Multi- format airplay for "Silver Springs," concert expo- 
sure, including dates in the thickly populated Los Angeles market, and artist - 
of -the month exposure at VH1 help Fleetwood Mac see an 11% gain, its first 
gain in four weeks ... Thanks to reams of consumer -press attention sur- 
rounding the London premiere of Paul McCartney's "Standing Stone," sales 
more than double, padding the title's lead on Top Classical Albums and paving 
the way for a Billboard 200 debut at No. 194 ... The title track from Creed's 
"My Own Music" is breaking the band way beyond its Florida base. The song 
rises 6-4 on Mainstream Rock Tracks and is bubbling under the Modern Rock 
Tracks list. Consequently, the album -still in its pre -video stages -sees a 
26% sales gain over the prior week (140 -119). Creed is also touring clubs and 
smaller venues, including a packed open -to- the -public night during the recent 
Billboard/Airplay Monitor Radio Seminar in Orlando, Fla. ... Since tracks 
from his latest album have been absent from our radio charts, credit a "Soul 
Train" stop for the 20% rise enjoyed by Jon B. (172 -143) ... R &B radio is 
stepping on the gas for Missy "Misdemeanor" Elliott's "Sock It 2 Me " -it 
leaps 21 -12 on Hot R &B Airplay -and the track's eye -catching clip is gaining 
plays at video outlets, which contributes to a 12.6% gain and a 65-60 rise on 
The Billboard 200. A 19% boost at the core R &B stores panel also delivers 
her the Greatest Gainer prize on Top R &B Albums. 
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ELEKTRA SLIPS A LIVE SET TO PHISH FAITHFUL 
(Continued front page 1) 

Pass," the second live album from the 
wildly successful touring act, into the 
retail marketplace Tuesday (28). 

Even more exciting for the band's 
followers -or Phish heads, as they are 
referred to-is the announcement that 
this is only the first in a series of ex- 
perimental live and studio albums 
planned to be released intermittently 
in forthcoming years. 

Phish bassist Mike Gordon says the 
band plans to use the series as an out- 
let for a variety of creative projects. 

Though he is careful to emphasize 
that there are no concrete plans for 
what will come next, he does mention 
that members are considering materi- 
al from three free -form studio jam ses- 
sions. 

"We have no idea what we're going 
to do with it," he says of the sessions. 
"Maybe we'll release it as is or edit it 
or take it apart. We feel that we're in a 
good position because we don't have 
anything to prove. What we want to do, 
since we don't have to do anything in 
particular, is experiment." 

The decision to release another live 
album first, adds Gordon, is partially 
based on the desire to provide a better - 
quality live recording than what is 
available on the thousands of bootlegs 
circulated by fans. 

Elektra's goal, according to senior 
director of marketing (U.S.) Dane Ven- 
able, will be to promote and position 
the new series so that it attracts the 
band's core without sacrificing the im- 
pact of future, "proper" Phish releases. 
The group's next studio set is tenta- 
tively slated for spring of 1998. 

"This, being the first in a series, has 
inspired us to take a much more selec- 
tive approach because it's something 
that's going to be of very strong inter- 
est to the Phish faithful," he says. "In 
that spirit, we're creating a large cam- 
paign to reach those people, but being 
very careful not to confuse retailers or 
radio that this is the next proper Phish 
album." 

To reach the band's followers, Elek- 
tra will work in areas where fans main- 
tain a strong presence. 

The Internet and college campuses 
are two prime target areas. 

In addition to various technology 
magazines, Elektra will begin a more 
traditional co -op advertising program 
in November and December, bolster- 
ing its efforts with Christmas retail 
programs. 

Phish makes a Nov. 7 appearance on 
"Late Night With Conan O'Brien." 

The band, which is booked by Mon- 
terey Peninsula Artists and managed 

by Dionysian Productions, begins its 
fall/winter tour Nov. 13 in Las Vegas. 
Phish caps off 1997 with shows Dec. 30 
and 31 at New York's Madison Square 
Garden. 

Venable says the label will not sell 
the album at venues due to exorbitant 
surcharges there and its desire to 
drive fans to retail outlets. 

Meanwhile, triple -A, modern rock, 
mainstream rock, and college stations 
have received the album, though there 
are no plans to issue a single. 

While Phish has not traditionally 
been an airplay favorite, its last album, 
1996's "Billy Breathes," which has sold 
392,000 copies, according to Sound - 
Scan, spawned the band's first break- 
through radio track. "Free" peaked at 
No. 11 and No. 24 on the Mainstream 
Rock Tracks and Modern Rock Tracks 
charts, respectively. 

Though Venable says Elektra hopes 
to get some radio support for "Slip 
Stitch And Pass," the label does not 
plan to work the album heavily. 

"We're being very careful here," 
Venable says. "They really have a shot 
at radio now, and we feel if they make 
another song that happens to be right 
for programmers, it could solidify the 
band's relationship with them." 

Regardless, there are already sta- 

SPARROW FETES STEVEN 
(Continued from page 10) 

a concert setting -[was that] the lat- 
est band I had was just an amazing 
group of musicians," Chapman says. 
"I hope and pray I get them all back 
the next time around." 

Chapman says that during the tour 
behind his "Signs Of Life" album, 
which wrapped up in May, he and the 
band visited retailers to do in -store 
appearances. "I would say to these 
guys, `Grab whatever instruments 
you can. We're going over to Block- 
buster,' " Chapman relates. "Sitting 
around in a real tight huddle, just 
playing and singing, [there was] 
something that just didn't happen in 
a big production -type concert setting. 
I asked Peter York and my manager 
to one of these in- stores. I wanted 
them to hear, and I said, 'I think we 
need to try to capture this. I don't 
know how or where, but we need to 
capture this.' " 

It was York's idea to take the con- 
cept to Abbey Road. "It was at the 
end of the tour," Chapman says. "And 
it was an incredible way to end an 
incredible time together ... We 
thought about where would be the 
coolest place in the world to capture 
a live record. Abbey Road is where 
the Beatles did their live recordings 
that were so brilliant. [We recorded] 
completely live, no overdubs -the 
guys were singing as we played. 
Everything went down at one time, 
no fixes, no punches, and that's how 
we left it on the album, for better or 
worse. And to have a film crew there 
to capture the emotion was very 
cool." 

The 60- minute longform video, 
"The Walk: A Decade Of Music And 
Ministry," features footage from the 
Abbey Road recording sessions, as 
well as material from Chapman's 
Signs of Life tour. Also included are 
all of Chapman's music videos, a visit 
to his hometown of Paducah, Ky., and 
interviews at his Nashville home, 
among other elements. 

Chapman is pleased with how the 
video turned out and says the high- 
light was getting his grandmother in it- performing a song with him. 

CURTIS CHAPMAN WITH 

He credits director Ken Carpenter 
with bringing many special moments 
to the screen. "I feel like he captured 
the emotion of what I really wanted 
to communicate so well," he says. "I 
felt like he captured a guy who was 
amazed at his own success and the 
opportunities he had." 

RETAIL OUTLOOK 
Sparrow has high expectations for 

Chapman's greatest -hits package, 
and retailers echo that optimism. 

"He's real popular and he's always 
been a good fourth -quarter artist, 
[which is] an artist people tend to buy 
[albums from] as gifts to give some- 
body else. They want others to hear 
him," says Tower Records Nashville 
GM Jon Kerlikowske. "His fan base 
is very loyal." 

To reach that fan base, Hugh 
Robertson, Sparrow Communications 
Group's VP of marketing and artist 
development, says the label plans a 
strong push at both radio and retail. 

The first single, "Not Home 
Yet," shipped to Christian radio Sept. 
26. Elsewhere on the radio dial, 
Robertson says, Chapman will be fea- 
tured in two syndicated specials. "20 
The Countdown," hosted by Dallas 
radio personality Jon Rivers, will air 
the weekend of Nov. 1 on more than 
150 Christian radio stations as well as 
on the Armed Forces Network. "The 
Steven Curtis Chapman Greatest 
Hits Radio Special" was slated to air 
the weekends of Oct. 18 and Saturday 
(25) and will be serviced to more than 
1,200 country radio stations. 

At retail, Robertson says, "high 
visibility is the core. We have a life - 
size standee, 3 -D thing. It's a cool 
piece. It can stand alone or add 
product. It's very versatile, and peo- 
ple can keep it around for a while. 
There is a display kit also that has 
various images of Steven and perfo- 
rated, cutout images of him which 
could be used for smaller displays, 
and built into it is a display contest 
for stores." 

Robertson says the label also is 
scheduling listening parties and pre- 

'HITS,' LONGFORM VIDEO 

mieres of the video, which will take 
place on a market -by- market basis. 

The label also plans a major 
direct -mail campaign that will 
include postcards, catalogs, and 
other avenues. The album is also 
being promoted in the Wal -Mart cir- 
cular, which goes into an estimated 
70 million homes. 

"There are few unique promotions 
we're doing with mainstream retail- 
ers," Robertson adds. "We are devel- 
oping a value -added piece with the 
Handleman chain. There are also 
some holiday banners and merchan- 
dise promotions for Wal -Mart where 
he will be one of six artists in the 
biggest promotion immediately fol- 
lowing Thanksgiving. Whatever the 
other five big releases are, Steven 
will be positioned right in there with 
the major pop, country, and R &B 
artists." 

Robertson thinks the video too will 
be a strong seller during the holiday 
season. "The video is going to play a 
big role in the marketing because it's 
a great piece that core fans are going 
to want," he says. 

According to Robertson, the video 
aired on a 30 -foot video wall during 
the Texas State Fair Sept. 26 -Oct. 19. 
He notes that a one -minute piece 
from the "The Walk" video was 
shown every hour or twice an hour, 
and 3.9 million people were estimated 
to have walked past it. 

Chapman will also appear in an 
upcoming segment of "60 Minutes," 
and Robertson says other TV appear- 
ances are being locked in. 

Chapman completed the 80 -city 
Signs of Life tour in May, and it was 
his most successful outing to date, 
with a 16% overall growth in ticket 
sales. This fall, he will spend time 
promoting the new album. Other than 
that, he says he's taking a "sabbati- 
cal" from the music business to spend 
time with his wife and children. 

He will perform select dates next 
spring before hitting the summer fes- 
tival circuit. Chapman is managed by 
Creative Trust and booked by the 
Creative Artists Agency. 

tions planning to play cuts from the 
album. 

Heritage rock WPLR New Haven, 
Conn., PD John Griffin says the new 
live material will complement Phish 
stock already in rotation. 

"We have a fair amount of Phish in 
regular rotation, so if there are some 
live versions of the stuff we're already 
playing, it makes sense for us," says 
Griffin. 

In addition to covers of songs from 
artists as diverse as ZZ Top and the 
Talking Heads, Phish fans will be 
treated to a popular live version of 
band standards "Weigh" and "Taste." 
"Mike's Song," a trademark jam 
penned by Gordon, also sees its first 
official release. 

Gordon says the album, which is 
composed entirely of highlights from a 
March 1 performance at Hamburg 
club the Markthalle, was selected by 
guitarist/vocalist Trey Anastasio for its 
sound quality and distinctive vibe. 

"Trey went through a lot of tapes 
from different years to see what was 
out there and kept coming back to this 
one night," says Gordon. "It was the 
first month of that tour, and we really 
felt like we were onto something new. 
We were really just being funky rather 
than always trying to go into the cos- 
mos. We experimented with some new 
grooves, and because it was a bar gig, 
it was really low -key and relaxed." 

Evidence of the night's loose theme 
is found in Phish's stab at the popular 
barbershop quartet number "Hello My 
Baby." 

Gordon says the preponderance of 
covers on the album -they represent 
one -third of its tracks -also helped the 
band render a playful performance. 

"We've never felt like we had to 
prove that our music is great, but that 
night was especially that way because 
we were playing a lot of other people's 
music," says Gordon. "We've always 
just tried to have fun, and that night 
seemed to be the best representation 

of that. It wasn't the biggest or the 
deepest, but it was the most fun." 

Phish's only other performance 
album, "A Live One," has sold more 
than 445,000 units since being released 
in 1995, according to SoundScan. That 
album collected songs recorded during 
several performances. 

John Artale, a music buyer for the 
150- store, Carnegie, Pa. -based Nation- 
al Record Mart, expects the album to 
be a nice holiday seller, especially in 
the chain's 15 on- campus Vibes outlets. 

"I think they are becoming a little 
bit more popular, though not by leaps 
and bounds," says Artale. "It's kind of 
a no- brainer [for the label] in the sense 
that they don't have to reassess where 
the audience is at. There aren't many 
bands doing what they do, and they 
sort of have a lock on that." 

According to Billboard's sister pub- 
lication Amusement Business, Phish 
grossed more than $12 million during 
19 shows this year. 

A two -day festival in August at the 
former site of Loring Air Force Base 
in Limestone, Maine, dubbed the Great 
Went, took in more than $4 million. 

That show, says Gordon, has become 
something of a milestone for the band. 

"For a long time, the special events 
weren't where the best music hap- 
pened," he says. "A lot of attention 
went into planning the theatrics or cos- 
tumes for the show, and it took away 
from the music. More recently, we've 
been able to overcome that. At that 
event, the music was great, and the 
overall weekend was great." 

Though not yet a certainty, Gordon 
mentions that the band is considering 
releasing a video of event highlights 
from the show. A film team on hand at 
the event has turned in some rough 
cuts and has been given a green light 
by the band to complete the project. 

Assistance in preparing this story was 
provided by Marie Ratliff at Amuse- 
ment Business. 
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`Candle' Finds Itself B-Side `Something' 
I T'S NOT THE FIRST TIME in the history of the Hot ties with "Don't Go Breaking My Heart" with Kiki Dee 

100 that a No. 1 single has flipped sides in mid -chart run, and "That's What Friends Are For" (as part of Dionne & 

but it is the first time a B -side has become an A -side while Friends). A check of the Hits of the World pages reveals 
a single was No. 1. Previous flipees have included Rod that the tribute single is No. 1 in Germany, France, Cana - 
Stewart's "Reason To Believe," which was the original A- da, the Netherlands, Australia, 
side when that Mercury single entered the Hot 100 in 1971. 

By the time it went to No. 1, "Reason" was relegated to Italy, Spain, Ireland, Belgium, Austria, and Switzerland. 
the B -side, overtaken by "Maggie May." The late John An obvious omission from that list is the U.K., where "Can - 
Denver had his third No. 1 hit with "I'm Sorry," but by dle" slips to No. 3 after a five -week run. The new champ 
the time the single was moving down of the British singles chart is "Spice 

the chart, "Sorry" was the B -side of Up Your Life" by Spice Girls. It's the 
"Calypso," Denver's ode to the ship fifth No. 1 for the Virgin quintet. It's 
owned by famed oceanographer also only the Girls' fifth single, mak- 
Jacques Cousteau. ing them the only act in the history 

The single that switches sides in of the British chart to have its first 
mid- chart- stream this issue is Elton five singles reach pole position. Spice 

John's "Something About The Way Girls already held the record when 
You Look Tonight " / "Candle In The they went to No. 1 with their fourth 
Wind 1997" (Rocket). Although it's by Fred Bronson release; the previous record for a 

clear that more people are buying the debut act was hitting No. 1 with its 
single for John's tribute, the titles first three releases. That feat was 
reverse billing order because "Something" leads in airplay accomplished by Gerry & the Pacemakers, Frankie 
for the first time (see Hot 100 Singles Spotlight, page 101). Goes To Hollywood, Jive Bunny & the Mastermixers, 
That's not surprising, given the nature of the rewritten and Robson & Jerome. The U.K. singles chart is ruled by 

version of "Candle In The Wind." It's been two months "girls." While Spice Girls hold down the No. 1 spot, the 
since the tragic death of Diana, Princess of Wales, and runner -up position is occupied by Aqua's "Barbie Girl." 
while people are still purchasing John's single as a keep- The Danish single, which peaked at No. 7 eight weeks ago, 

sake or as a personal tribute to Lady Di, radio stations are performs a global sweep similar to Elton's: The song is 

reluctant to play the song as often as they did when it was No. 2 in Germany, France, the Netherlands, Australia, 
first released. Italy, Spain, and Belgium. 

There is one other No. 1 single that changed sides while A 
it was No. 1, but it was before the birth of the Hot 100. In A- MASE -ING: He's already collected two No. 1 singles 
1956, Elvis Presley's "Don't Be Cruel" and "Hound Dog" on the Hot 100 and appears in the top 30 three times this 
took turns at No. 1, with a cumulative total of 11 weeks issue, yet he's having his chart debut as a solo artist. Mase, 
accrued by both. a 19- year -old rapper when he was discovered by Bad Boy 

founder Sean "Puffy" Combs, enters at No. 29 with "Feel 
H IT OF THE WORLD: "Something About The Way You So Good" from the "Money Talks" soundtrack. He's also 

Look Tonight" / "Candle In The Wind 1997" is in its fourth No. 14 as a featured artist on "Mo Money Mo Problems" 
week atop the Hot 100. That makes it the longest- running and No. 20 with Brian McKnight on "You Should Be 
No. 1 for any of Elton John's solo chart -toppers, and it Mine." 
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WEEKLY NATIONAL MUSIC SALES REPORT 

E R -TO - OAT" OVERALL UN T SALES 
1996 1997 

YEAR -TO -SATE SALES BY A LB CO M FORMAT 
1996 1997 

TOTAL 537,418,000 575,672,000 (UP 7.1 %) CD 317,136,000 355,744,000 (UP 12.2 %) 

ALBUMS 442,627,000 466,567,000 (UP 5.4 %) CASSETTE 124.356,000 109,707,000 (DN 11.8 %) 

SINGLES 94,791,000 109,105,000 (UP 15.1 %) OTHER 1,135,000 1,116,000 (DN 1.7 %) 

OVERALL UNtrT SALES TH S WEEK 
14,011,000 

LAST WEEK 
13,822,000 

CHANGE 
UP 1.4% 

TFi U S WEEK 1996 
12,961,000 

CHANGE 
UP 8.1% 

ALBUM SALES THIS WEEK 
11,239,000 

LAST WEEK 
10,865,000 

CHNQiE 
UP 3.4% 

T Fi IS WEEK 1996 
10,581,000 

CHANGE 
UP 6.2% 

SU Ira G IL- ES SALES -I-HIS WEEK 
2,772,000 

LAST WEEK 
2,957,000 

CHANGE 
DOWN 6.3% 

THUS WEEK 1996 
2.380,000 

CHANGE 
UP 16.5% 

SALES BY FORMAT 
THUS WEEK LAST WEEK C HAN G E THUS WEEK 1996 CHANGE 

CD 8,734,000 8,353,000 UP 4.6% 7,749,000 UP 12.7% 

CASSETTE 2,478,000 2,490,000 DN 0.5% 2,802,000 DN 11.6% 

OTHER 27,000 22,000 UP 22.7% 30,000 DN 10% 

ROUNDED FIGURES 
FOR WEEK ENDING 10/19/97 

CO M PI LEE FROM A NATIONAL SAMPLE OF RETAIL STORE ANE FLAG 1< can ® 

SALES REPORTS CO L LECTEE, COMPILE ®, ANE Fl VI EEE BY 

BILLBOARD NOVEMBER 1, 1997 
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BillboardBooks 
Talent isn't enough - you need these new books! 

MUSICIAN'S RESOURCE 
GETTING YOUR ACT TOGETHER "' 

The Watson -Guptill Guide 
to Workshops, Conferences, 

Artists' Colonies, and 
Academic Programs 
By Gwendolyn Freed. 

With the wide range of music courses 
and workshops available, choosing the 
right one can be daunting. Organized 

alphabetically by state, this guide 
covers programs for ongoing studies 

and specialized training in classical, 
jazz, pop, and other musical styles. 

160 pages. 51/4 x 91/4". 17 color, 
31 b &w illus. $19.95, paper. 0- 8230- 7652 -0 

THE REAL DEAL 
How to Get Signed to a 

Record Label From A to Z 
By Daylle Deanna Schwartz. 

Any artist in popular music looking 
to land a record deal will want to get 
the complete score from this essential 

music industry primer. Citing and 
dispelling common music business 

myths as a means of focusing each 
chapter, the book outlines the 

important role of each critical player 
in a performer's career. 

256 pages. 6 x 9 ". $16.95, paper. 
0 -8230 -761 1 -3 

THE BILLBOARD GUIDE 
TO HOME RECORDING 

Revised Edition 
By Ray Baragary. 

Thoroughly updated to keep up with 
the demands of an exploding industry, 

this invaluable guide hits the mark as a 

comprehensive reference to equipment 
and recording techniques. The format 
of the book parallels buying patterns: 

each chapter adds to a basic system 
the way a user would. 

288 pages. 7 x 91/4". 97 b &w illus. 
$19.95, paper. 0- 8230 -8300 -4 

GETTING YOUR ACT TOGETHER"' 

MYSICIANS 
Tl1E WATSONGUPTII.1. GUIDE TO 

tY,.,... .,, 'NI INBM1l)- 

,0-' ...'N\ . \ f, _ ii I/ .....+' 

ówendolyn Freed 

KU TO GET SIGHED TO fi 
RECORD Lf}f3EL ROM f} TO 1 

DAME DEANNA SQiWA[TZ 

""1111 TiE ßILLEJ ;RD ID = -:` 

[It 
Do-liYoursf > 

Recording r 

` 

Re,ierençe = 6 [ a 1 
1 ... 

Refie?d 

C'd' 
Upad 

Hone Stuei° and 
m` 

Make Great Tapes 

for Songwri ing. 

Song Selirg, and 

Coeimercat Airplay. 

'THE BIEIBOAHD CHUM TO 

1ViCSIG 

Publicity 
REVISE! EDITION et 

TECHNIQU _3 AND TCXXS OF 
HE PROFESS C?'dA(. PUBLCIST FO= 

MJEcIAWS 
,+ßeNAGERs 
F If?iICIS-S 

PF4r1OTEFS 
RECOW :SOMFxh IES 

THIS 
BUSINESS 
OF 

Renfled 
and 

Enàarser 
TIied 

Edda 

HOW TO A 

WORKING 
MUSICIAN 

A PRACTICAL CTICA:L 
CUIDE TO 

,ARNING MCJNE. 
IN 11-11 E MUSIC 

BUSINESS 

MIKE LEVINE 

THE BILLBOARD GUIDE 
TO MUSIC PUBLICITY 
Revised Edition 
By Jim Pettigrew, Jr. 

Sound strategies for effective 
music publicity that good publicists 
employ to keep their clients in the 
public eye and in the mind of impor- 
tant industry figures are fully revealed 
in this engaging, clearly written guide, 
now brought completely up -to -date. 
176 pages. 6 x 9 ". 16 b &w illus. 

$18.95, paper. 0- 8230 -7626 -1 

THIS BUSINESS OF 
ARTIST MANAGEMENT 
Revised and Enlarged Edition 
By Xavier M. Frascogna 
and H. Lee Hetherington. 
The authoritative, standard reference 
on artist management in the music 
industry expand its insights even 
further in this updated edition. 
Earning accolades for years, including 
ASCAP's prestigious Deems Taylor 
Award for books on he industry, this 
vital reference keeps pace with the 
demands of the ever -changing 
musical entertainment field. 
304 pages. 6 x 91/4". $21.95, cloth. 
0- 8230 -7705 -5 

HOW TO BE A 
WORKING MUSICIAN 
A Practical Guide to Earning 
Money in the Music Business 
By Mike Levine. 
Written for both novices and profes- 
sionals, this invaluable handbook 
provides solid, practical career advice 
on performing in bars and clubs; 
celebrations and business functions; 
providing accompaniment in theaters 
and cabarets; working at recording 
sessions; and composing for 
commercials. 
224 pages. 6 x 9 ". 6 b &w illus. 
$16.95, paper. 0- 8230 -8329 -2 

Available wherever books on music are sold, or call 1 -800- 278 -8477 
BillboardBooks An imprint of Watson- Gupti1 Publications 1515 Broadway, New York, NY 10036 

www.americanradiohistory.com

www.americanradiohistory.com


*JANE'S* 
ADDICTION 
: ' ' 1 

KETTLE 
FEATURING SPECIAL GUEST FLEA ON 3 TRkNS 

LISTENING 
PRODUCED BY JANE'S ADDICTION 
MANAGEMENT. ROGER LEONARD AT CLOUDBREAR ENT. 

*WHISTLE* 
LIVEDEMOSOUT-TAKES4 NEW TRACKS 

**NOVEMBER 4TH** 
2-46752 (#1) cq,1997 WARNER BROS. RECORDS. www.janesaddiction.com 
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