'\»

ADVERTISEMENTS

STEVE LUKATHER

W

For your play copy, fox us at

206-286-4433
MIRAMAR

Live in“Australia
on home

AVAILABLE DECEMBER 9, 1997

video

$5.95 (U.S.), $6.95 (CAN.), £4.95 (U.K.), Y2,500 (JAPAN)

THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO AND HOME ENTERTAINMENT

Meetings Focus On The
State Of Irish Songwriting

Irish/American Summit
Helps Writers Grow, Learn
H BY DOMINIC PRIDE

Songwriters Hobbled By
Lack Of Int’l Publishers

H BY DOMINIC PRIDE

DUBLIN—At least 12 of the 55 songs
composed at an
Irish/American
songwriting sum-
mit have “hit” writ-
ten all over them.
That’s the claim of
the Music Bridge
organization about
Celtic Harmony, a
weeklong co-writ-
ing event held Nov. 2-8 in Clifden,

(Continued on page 20)

EU C’right Draft
Has Music Biz
In A Quandary

W BY JEFF CLARK-MEADS

b

G. KENNEDY

LONDON-—The European record
industry is walking a tightrope over new
copyright law.

A draft European Union copyright
directive has been leaked ahead of offi-
cial publication later this month, and
though its provisions bolster protections
for the digital era, labels say it leaves
much to be desired. However, if the
record industry joins the telecommuni-
cations companies in opposing it, the
draft directive may fail to be adopted,

(Continued on page 69)

THE BILLBOARD SPOTLIGHT
SEE PAGE 31

DUBLIN—The lack of heavyweight
international pub-
lishers in Ireland is
one of the key prob-
lems faced by the
nation’s songwrit-
ers in breaking into
the U.S. market.
That was the
conclusion of dele-
gates at a session
Nov. 8 st the Temple Bar Music Cen-
tre here, with Irish writers, artists, and
publishers talking to U.S. experts from
collection agencies and publishers.
(Continued on page 20)
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‘Great
Expectations’
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B BY CRAIG ROSEN

LOS ANGELES—In the late '80s,
industry veteran Seymour Stein
began to sense a wind of change—
independent
labels were on the
rise again.

By 1992, six
months after Bill-
board began using
SoundScan point-
of-sale informa-
tion to compile
The Billboard 200,
Stein had hard data to prove his
hunch. In fact, by the end of 1996,
independent labels topped total
album market share with 21.2%, edg-
ing out WEA, which had 21.1% (Bill-
board, Jan. 18).

STEIN

Stein’s Sire Stands Alone

Exec Envisions Indie/Major Bridge

With the newly formed Sire
Records Group (SRG), Stein hopes to
build a bridge between those two dis-
tinet industry powerhouses by cutting
distribution pacts with various indies
and utilizing dis-
tribution from
both WEA and
Warner Musie
Group’s indepen-
dent Alternative
| Distribution
| Alliance (ADA).

1 SRG, which
includes the
Warner-owned Sire and Discovery
labels, has also signed distribution
deals with such indies as Austin,
Texas-based roots music label Water-
melon; L..A .-based electronic imprint
(Continued on page 117)

Caly

Retail Interest On Rise,
But So Is Local Friction
B BY ISAAC FERGUSSON

pso-Rooted Carnival
Gains Ground Globally

Fests Now Big Business
For Cities Around World
B BY ISAAC FERGUSSON

TRINIDAD—As calypso continues
its forward thrust into the
international marketplace,
record shops worldwide are
reporting increased sales
amic consumers’ growing
interest in the genre. New
flavors in Caribbean musie
are selling, with a rise of
regional island pride
expressed in sounds from
the smaller islands. In
acknowledgement of this rising
thirst for tropical music, in the past
year both the National Academy of

(Continued on page 108)

MATT

This year’s Carnival season
stretched far and wide, with
well-attended events held
everywhere from the tradi-
tional strongholds of
Trinidad and St. Vincent to
such emerging powerhous-
es as Notting Hill, London,
and Brooklyn, N.Y.
Controversy flared at
several North American
Carnivals, however, as
growing pains and economic realities
forced changes, including a cancella-
tion in Dallas, ousting of leadership
(Continued on page 109)

K-tel Plans Online
Music Biz, More
Distribution Ties

B BY DON JEFFREY

NEW YORK—Just months after ter-
minating a deal that would have divest-
ed its music assets, K-tel Internation-
al has restructured the music company
and set ambitious plans to become an
online music retailer and a distributor
of other labels’ recordings.

As part of the change, the company
has tapped Mark Dixon, its top finan-
cial executive, as COO of the music

(Continued on page 107)

ol IN

THE BILLBOARD SPOTLIGHT
SEE PAGE 73

HEATSEEKERS

RCA Artist Robyn Rises

To Pinnacle Of Chart
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How big
can a year get?

Imagine bringing home
A Triple Platinum album

from Sublime.

Then adding three
Double Platinum discs --
from Aqua, Mary J. Blige
and Live.

Mixed with
Breaking acts like Blink 182
and Rahsaan Patterson.

Topped with a Gold album
from K-Ci & Jo-Jo.

[t’s a bigger year
than we dreamed at the

new MCA records.

And we’re not growing
any smaller.

MCA

mcn @ @
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Korean Trade Body Seeks Uniform Pricing
Major Labels Reacting Negatively To The Proposal

B BY GEOFF BURPEE

HONG KONG—With fierce competition and
declining margins dogging Korean record
distributors, an industry body is advocating
a regimen of price maintenance.

As a solution to what it views as a spiral of
price undercutting, the Korean Wholesalers
Assn. (KWA) has informed major record com-
panies in a series of recent meetings that it
wants uniform prices imposed on transactions
from the wholesale to the retail level. The
body is also appealing to major international
record companies to help them in policing the
measures by agreeing not to supply product
directly to retailers at competitive prices.

Major record companies in the country
have reacted negatively to the plan, viewing
the proposal as detrimental to free practice
and as a bid by the KWA, responsible for
approximately 80% of the country’s distribu-
tion business, to exert control over Korea’s
$400 million record market.

Motown’s Avant
Named To Int’]
Board At P’Gram

M BY MELINDA NEWMAN

NEW YORK—The fallout from race-related
remarks made by PolyGram Holding Ine.
president/COO Eric Kronfeld during a depo-
sition regarding Island Records act Dru Hill
includes a top corporate apology and a key
appointment. In addition, there is a promise
of future discussion fueled by the Rev. Jesse
Jackson’s Wall Street Project, which has
announced its intention to purchase stock in
PolyGram along with other publicly held
music companies.

PolyGram appointed Motown chairman
Clarence Avant to its international manage-
ment board Nov. 12, making him the first
African-American on the committee that
oversees the Dutch company’s worldwide
operations (Billboard Bulletin, Nov. 13).

The move came one day after Avant, Poly-
Gram president/CEO Alain Levy, PolyGram
Music Group president Roger Ames, and
Mercury Records Group chairman Danny
Goldberg met with civil rights leader Jack-
son to discuss remarks made by Kronfeld in
October while giving a deposition in a lawsuit

(Continued on page 113)

While international majors remain mar-
ginal players in a country dominated by local
companies and local repertoire, they are
viewed as important allies in establishing
standard practice.

EMI Music Korea managing director
David Shim says, “Price-fixing is against the
law, as is trying to impose exclusivity, and we
will not participate in it. Saying a label can no
longer supply to a Tower Records store or any
other record store—is that a value-creating
exercise for the consumer? I don’t think so.”

While the managing director of one inter-
national major in Korea says that after sev-
eral meetings the majors and the KWA are
in the process of reaching a consensus on the
subject of price and supply, other elements of
the KWA’s proposals are proving more dif-
ficult.

“One of their conditions is that the majors
don’t deal with wholesalers who don’t belong
to the association,” he says. “We have said,
‘No, we cannot do that.’”

Among the KWA's largest members are
two of Korea'’s largest wholesalers, Daeil
Record Distribution (whose owner, Lee
Kwang-Yong, is head of the association) and
Kuk Do Records. One notable exception is the
country’s largest distributor, Syn-ara Record
Distribution, with which majors do business
and which is viewed as direct competition to

KWA affiliates.

At the regional level, executives from
majors who could be contacted for comment
object to the price-maintenance issue. “I don’t
know how we're going to get around it,” says
David Gilchrist, VP of marketing at Warner
Music Southeast Asia. “They want fixed
wholesale and retail prices. If retailers don’t
sell at 14,000 won [$14.35], then [the KWA]
says they won’t supply. They want total con-
trol of the market.”

BMG Music Asia-Pacific senior VP Michael
Smellie says that the KWA has “tried to force
retail price maintenance on the industry. In
their own way, they've threatened violence
against those who won't go with their scheme.
I haven't seen the details of the proposal, but
it certainly isn’t anything we think would ben-
efit the industry, and there’s no indication in
any market in the world where it’s been tried
that such moves have worked.”

“The retailers don’t mark up,” says one
local major’s managing director. “Different
retailers put different prices, which has
resulted in pretty serious price erosion both
for retailers and wholesalers. Now they want
to maintain a fixed price for product.”

While record companies’ prices to the
wholesalers are pretty uniform, says EMI’s
Shim, at 8,000-8,500 won ($8.20-$8.75), deals

(Continued on page 109)

One On One. Daryl Hall and John Oates visit WPLJ New York to promote their latest project,
“Marigold Sky” on Push Records. Pictured, from left, are David Morrell, VP of promotion, Push
Records; Jerry Lembo, independent promoter; Todd Pettengill, morning show co-host, WPLJ;
Brian Doyle, president, Push Records; Hall; Scott Shannon, PD, WPLJ; Naomi DiClemente,

news director, WPLJ; and Oates.

SURPRISES FROM ‘NEW SOUNDS OF NYC’
Imagine my delight to be included in your
Oct. 25 cover feature, “The Surprising New
Sounds Of New York City.” Billboard’s Crit-
ic’s Choice review of my CD, “Daddy’s Lit-
tle Girl,” on Jan. 18 resulted in college/non-
commercial airplay on over 50 reporting
stations in the Northeast, many of which
charted the disc; commercial play on sta-
tions such as WDST Woodstock, N.Y., and
WEMR Scranton, Pa.; opening slots for
Juliana Hatfield and Roger McGuinn; dis-
tribution in Australia, where “Daddy’s Lit-
tle Girl” is receiving significant airplay; and
a tour of Tower Records stores in New
York, New Jersey, Washington, D.C., Vir-
ginia, and Maryland. We're in our third
pressing of the disc for the Tenafly, N.J.-
based Deko label, whose release was a part-
nership, Deko funding recording and man-
ufacturing costs, while I funded the
promotion. Heartfelt thanks to my co-pro-

LETTERS

ducer Alan Douches and to Burt Goldstein,
Mike DeUrso, the salespeople at Big Daddy
Music Distribution, and Tony Greene at
Diverse Music Systems in Australia. The
course of my career would have been sig-
nificantly different without Billboard’s sup-
port.
Mary Ann Farley
New York

Wow! My mom called me in Austria to
tell me I was on the cover of Billboard. The
tour in Europe went very well; I got a lot
of great press (all in German) and radio
interviews. I'm playing on WXPN Philadel-
phia’s “The World Cafe,” which aired Nov.
6, and I start rehearsals with Imani Cop-
pola (an exploding new Sony artist) for a
show in Atlantic City. Thanks for greasin’
dem wheels!

Ann Klein
New York

The article by Irv Lichtman on cabaret
(“Diverse Notes Define New York City
Soundscape,” Billboard, Nov. 1) was just won-
derful (and on page one!). I received countless
calls on it.

Michael A. Kerker

Director of Musical Theater
ASCAP

New York

You missed a great band on your short-list
of New York’s unsigned bands. Although they
are Anglo-Irish and have two successful indie
CDs, the Big Geraniums play all over New
York and the Northeast and opened the main-
stage at Fleadh this past summer! The music’s
great for dancing, and the words mean some-
thing.

Barbara Nellis
Music Editor
Playboy magazine
Chicago

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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Top Of Tue News

8 Compact disc-recordable
poised fo become mass-market
consumer item.

Arnists & Music

14 Executive Turntable: Laura
Mitgang upped at Sony Classical.
18 Columbia Records and
Aware Records sign a dea! easing
major/indie cooperation,

18 The Beat: Hootie & the
Blowfish reach legal settlement on
breach-of-contract suit.

19 The Reel Thing: “Titanic”
soundtrack features music by
Celine Dion and James Horner.

22 Boxscore: Fleetwood Mac

grosses more than $4 million
with U.S. fall dates.

4
JOHN P.KEE: P63

23 Popular Uprisings: The
Derailers include “Raspberry
Beret” cover on latest album.

24 R&B: Daryl Simmons quietly
coltaborates on R&B hits.

28 Rhythm Section: Big R&B
chart debuts by Rakim and Jay-Z.
52 Dance Trax: David Arnold
merges classic James Bond
theme songs with club beats.
55 Country: Rood warrior Jim
Collins releases his first album.

“ANASTASIA: P. 90

60 Latin Notas: Mexico's trade
association Amprofon weathers
internal strife.

62 Higher Ground: “Actual
Reality” CD-ROM offers new gate-
way to Christian music.

62 Classical/Keeping Score:
Peter G. Davis’ “The American
Opera Singer” comes with BMG
Classics companion CD.

63 Jazz/Blue Notes: Success-
ful budget classical label Naxos
tries swing and improv again.

63 In The Spirit: John P Kee's
“Strength” proves he’s still a
gospel contender.

65 Songwriters & Publishers:
Jazz focus sets Arcadia Group
apart from publishing peers.

66 Studio Action: Conway Stu-
dios offers idyllic setting and up-
to-date equipment.

INTERNATIONAL
68 Domestic arlists” achieve-
ments send message of success
to Dutch music industry.
70 Hits Of The World: “Barbie
Girl” hangs on fo top singles spot
on many international charts.
71 Global Music Pulse: African
and Arabic influences abound on
Setona’s “African Crossroads.”
72 Canada: Christian artist
Steve Bell explores *Romantics &
Mystics.”
72 Home & Abroad: London's
Battersea Power Station gets new

identity.

Mercuants & MARKETING
83 Start-up label Hokanzee
Records sells inventive releases
directly to the consumer.

86 Retail Track: Unusual
Camelot Music case fo rewrite
bankruptcy rules.

90 Child’s Play: Aflantic
Records promotes soundtrack to
new animated film “Anastasia.”
91 Home Video: Video biz
dives into "70s-revival craze.
93 Shelf Talk: Blockbuster has
no plans to roll out DVD national-
ly.

Reviews & PREVIEWS

95 Spotlight reviews of the
Beach Boys’ "Pet Sounds Ses-
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sions” and newest by Anne-
Sophie Mutter.

PROERAMMING
101 KLOS Los Angeles DJs
Mark and Brian celebrate 10
years as a feam with double CD.
103 The Modern Age: Corner-
shop fuses Punjabi folk and
Western pop to rave reviews.
104 AirWaves: Debut single
from British singer/songwriter Ali
is out Tuesday (18).

ANNE-SOPHIE MUTTER: P 85

105 Music Video: “Tibetan
Freedom Concert” projects get big
push this month.

Featunes
100 Update/Lifelines: Yoko
Ono and BMI launch scholarship.
113 Hot 100 Singles Spot-
light: Puff Daddy releases anoth-
er Police remix.

116 Between The Bullets:
Shania Twain and Mase battie for
No. 1 slot.

98 Classified

99 Real Estate

118 Chartbeat: One spot wins
Elton John top AC spot.

118 Market Watch

118 Homefront: Billboard

Music Video Awards Webcast
exciting new falent.
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B BY SEN. JOSEPH LIEBERMAN

I would like to deliver a dispatch from the
front of the culture wars. The news, I'm
afraid, is not good, although there is at least
a silver lining to the clouds that make
America’s moral skyline gray at best. Five
years after Dan Quayle delivered his infa-
mous Murphy Brown speech, the so-called
“family values” debate has been regularly
politicized, sensationalized, and trivialized,
but not much progress has been made in
responding to the public’s abiding concerns.
In fact, the beat—and the beating our sen-
sibilities are taking—goes on stronger than
ever. A few examples:

Last year, Interscope Records, which is
half-owned by Seagram Inc., put out an
album by the group Marilyn Manson titled
“Antichrist Superstar” (on Nothing/Inter-
scope) that was heavily marketed to ado-

lescents. The inside of the CD features a
pornographic picture of the lead singer. The
songs are laced with obscenities, and their
themes could best be described as shrink-

| ‘Media trendsetters
exert an extremely
powerful hold on our
children and often have
acted as if they had lit-

‘ tle sense of responsibil-
ity for the harmful val-
ues they are purveying’

Y

U.S. Sen. Joseph Lieberman is a Democrat rep-
resenting Connecticut,

wrapped, prepackaged nihilism.
Last month, a software developer named
Running With Seissors, in partnership with

Entertainment Biz Plays Role In ‘Values Vacuum’

Panasonic Interactive, introduced a new
computer game called “Postal.” According
to a computer trade magazine, “Postal” is
an exceedingly violent shoot-’em-up game
that features a deranged postal worker ter-
rorizing a small city. The goal is straight-
forward: kill as many townsfolk as possible
before being killed. The marketing
brochure boasts, “Chilling realism as vie-
tims actually beg for mercy.”

The messages these products send are
outrageous, and it is incomprehensible to
me that major corporations are selling them
and profiting from them. But what is more
disturbing is that we as a society have not
yet fully come to grips with what is at stake
here. The debate is about much more than
the latest obscenities being uttered by one
recording group or the new lows in taste-
lessness in a video game. This is about the

(Continued on page 29)
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Which would you rather count on to get your artist into college?

S.A.T. —/ * —— C.T.N.

Randal “Python” Jones,
S.A.T. score: T3
Chart position: 1 A

College Television Network:

J On over 310 U.S. college campuses . 40 minutes of music videos played hourly
.\ Over 1,000,000 student viewers per day  .' News and sports produced exclusively for CTN by CNN

&> 20 million viewer impressions per month & CTN is the newest, most exciting music television network in the U.S.

For more information contact Peter Kauff, Les Garland or Nick Schittone at 1-800-586-4636. Visit our website: www.collegetelevision.com. CoLLEGE TELEVISION NETWORK



Best Prospects For DVD
May Be With PCs, Not Vid

B BY SETH GOLDSTEIN

NEW YORK—DVD will be a smash
hit—but not in video, says Forrester
Research. In a report titled “DVD’s
New Content Model,” Boston-based
Forrester argues that the optical disc
format, which made its retail debut
earlier this year, is destined to have the
most impact on personal computers.
The effect of DVD-ROM, according

Trans World,
NRM Report
Positive Qtrs.

H BY ED CHRISTMAN

NEW YORK—The revitalization of
music retail continues to be under-
scored by the financial performances
of publicly traded chains.

In announcing its results for its fis-
cal third quarter, Trans World Enter-
tainment Corp., riding high due to the
successful completion of a restructur-
ing begun in 1995, turned in the first
profitable non-holiday quarter by the
Albany, N.Y.-based music chain since
1992. The chain posted net income of
$1 million, or 10 cents per share, for the
13-week period ending Nov. 1.

And National Record Mart, report-
ing for its fiscal second quarter, ending
Sept. 27, also reported strong results,
including a comparable-store gain of
15.6%, while trimming its losses to
$791,000, or 16 cents per share. That
loss was down from the $1.09 million,
or 22 cents, it lost in the same time
frame last year.

In its fiscal third quarter, Trans
World posted sales of $114.7 million, up
17.5% from the $97.6 million the com-

(Continued on page 117)

Plans In Works
For Urban Music
Licensing Group

NEW YORK—Preliminary steps have
been taken to explore the possibility of
forming a new performance right orga-
nization dedicated to urban musie,
which would be called African-Ameri-
can Authors & Composers (AFRAC).

A task force of about a dozen writers,
publishers, and radio stations will meet
Dec. 8 in New York to define AFRAC’s
objectives and discuss frankly whether
AFRAC is feasible, a source says. The
December event will follow up on a first
meeting held at the end of October at
the Schomburg Center for Research in
Black Culture in New York (Billboard
Bulletin, Nov. 13).

Despite the name of the proposed
licensing organization, the source
insists that “this is not a race-driven
effort, but music genre-driven.”

Adds the source, “We feel that urban
music should be treated as a special
category. There are so many stations
exclusively urban in format that we
believe they should hold a mini-blanket
license applying only to urban music.

“Black stations feel that when they
pay a license fee, not enough is filter-
ing down to the African-American com-
munity.” IRV LICHTMAN

to Forrester senior analyst Mark
Hardie, who wrote the study, will be to
turn the PC into an entertainment
medium capable of reviving—and
greatly enhancing—stale VHS genres
like exercise and creating programs
that take advantage of DVD’s huge
data capacity. He expects Hollywood

movies to play only a small role.
C-Cube Microsystems in Milipitas,
(Continued on page 107)

Recordable CDs Ready For Mass Market

Hardware Prices Drop, Raising Music-Biz Concerns

B BY STEVE TRAIMAN

NEW YORK—Compact disc-record-
able, or CD-R, until two years ago a
high-priced hardware system primari-
ly used for business, is poised to
become a mass-market consumer item
with significant implications for the
recorded music industry.

With CD-R hardware units breaking
the magic $1,000 price barrier in sum-
mer 1995 and now widely available at

Teaching With Sgt. Pepper. Channel One Network and EMI-Capitol Entertain-
ment Properties recently sponsored a panel discussion surrounding “The Mak-
ing Of Sgt. Pepper,” a documentary about the Beatles' “Sgt. Pepper's Lonely
Hearts Club Band"” at Raleigh Studios in Hollywood, Calif., for high school stu-
dents. The documentary was slated to be aired Tuesday (18) on Channel One in
12,000 classrooms across the nation to engage discussion about the album'’s
musical and cultural significance. Shown attending the panel, from left, are Suja-
ta Murthy, director of media relations, EMI-Capitol Entertainment Properties;
Linda Thompson, VP of sponsorship sales, Channel One Network; Dave Adel-
son, producer/reporter, E! Entertainment; William Biersach, professor, University
of Southern California; Ken Scott, engineer on the Beatles’ “White Album”; artist
Henry Rollins; Steve Ochs, director of product development, EMI-Capitol Enter-
tainment Properties; and Eric Covert, program manager, Channel One Network.

Cannes Accord Is Signed

Parties Work Toward Fulfilling Terms

# BY JEFF CLARK-MEADS

LONDON—The Cannes Accord, the
most significant document in a decade
for Europe’s authors’ bodies, was final-
ly signed Nov. 13—nearly nine months
after first being agreed upon.

The document, which was ham-
mered out at a meeting held in con-
Jjunction with this year’s MIDEM, lays
down a strict timetable for collection
societies to reduce administration rates
(Billboard, Feb. 1, Feb. 8). Though the
document has only just been signed, its
first phase came into effect in July, as
agreed in Cannes.

The accord was adopted by repre-
sentatives of all European Union
authors’ bodies and the head of the
major music publishers operating here.
It says that, in return for the U.K.’s
Mechanical Copyright Protection Soci-
ety (MCPS) dropping the controversial
system of direct distribution, all EU
societies should have reduced average
administration rates from 8.34% of
mechanical revenue at the beginning of
the year to 6.9% by July. Further, the
document says, average rates will fall
to 6.2% by the end of next year and 6%
by July 2000.

The signatures to the accord, which
include all the significant publishers as
well as the heads of the authors’ bod-
ies, have been collated by MCPS from
its London offices. The names have
been collected one by one over time,
and, though they have been in place for
some weeks, Nov. 13 was agreed as the
date when the document will have been

deemed to have been signed.

Though MCPS’ administration rate
has historically been among the lowest
in Europe, chief executive John Hutch-
inson says even his organization is find-
ing it difficult to meet the accord’s
exacting standards.

“Like all other societies, we are aware
that the Cannes Accord is a tough one,”
Hutchinson says. “Also in common with
our fellow societies, we are not going to
find it easy to implement.”

No comment was forthcoming from
the continental European societies con-
tacted by Billboard. However, several
have already publicly acknowledged
that meeting the accord’s conditions
will result in posts being cut.

under $300 and blank discs dropping
from $15 to under $5 on the street in
the same period, new forecasts show a
monster market potential.

“Now anyone can record their own
CDs!” trumpets a brochure from
Adaptec Inc., a leader in recordable-
CD software technology, in touting its
new product, Easy CD Creator
Deluxe. Having shipped to stores in
October at a $79 estimated street
price, the CD-ROM program offers
CD Spin Doctor, described as a seam-
less audio-recording utility that lets
users turn scratchy old LPs (and hiss-
ing tapes) into crystal-clear CDs for
personal use. Included is an audio
cable to connect a turntable, tape, or
CD player to the computer.

“Our customers seem excited about

recording their own personal music to
CD,” says Tom Shea, GM for
Adaptec’s software products group.
“This just may be the application that
takes CD-R drives beyond the office
and into the home.”

The most dramatic increase in write-
able optical disc media reported by the
International Recording Media Assn.
was in CD-R, where unit shipments of
blank discs soared 216% to 30 million
units in 1996 from under 10 million the
prior year. Forecast for this year is a
67% increase to 50 million units, with
135-million-unit sales by the year 2000,
according to Jeff Ash, computer prod-
ucts division marketing director for
Fuji Photo Film USA Inc.

While no hardware figures for CD-

(Continued on page 116)

Pioneer Music Group Inks
Distrib. Deal With Atlantic

B BY EILEEN FITZPATRICK

LOS ANGELES—The year-old indie
Pioneer Music Group (PMG) has inked
an exclusive North American distribu-
tion deal with the
Atlantic Group.
Franklin, Tenn.-
based PMG will
handle marketing
and artist develop-
ment, with Atlantic
providing sales
functions. Distribu-
tion will be handled
by Atlantic through

LiICO

WEA.

PMG, which is a subsidiary of Pio-
neer Electronic Corp., plans to release
about 12 titles in 1998 and intends to
sign about 10 artists, according to pres-
ident/CEOQ Charlie Lico.

“Pioneer is very
committed to build-
ing a solid record
label, but there is
no goal to become
another Sony,” says
Lico. “We’re a bou-
tique organization.”

Atlantic Group
co-chairman/co-
CEO Val Azzoli
says it was the boutique quality of PMG
that most appealed to the label.

Since its formation, Lico says, the
label has been concentrating on sign-
ing and nurturing a limited number of
artists, as well as securing a distribu-
tion deal.

“Charlie and I have the same philos-

AZZOLI

NEW YORK—Red Ant Entertain-
ment, putting the final piece in place
that allows it to resume normal oper-
ations, has signed a multi-year pro-
duction and distribution deal with
Mercury Records, sources say.

As part of the deal, according to
the sources, the Red Ant label will
continue to operate a national sales
staff, with regional sales handled by
Mercury’s own staffers. The remain-
ing label functions, such as market-
ing, publicity, and promotion, will be

Red Ant Signs A Multi-Year
P&D Deal With Mercury

handled solely by Red Ant.

In moving to the PolyGram Group
Distribution camp, 15-month-old Red
Ant leaves behind independent dis-
tribution. The label was previously
distributed by Independent National
Distributors Inc., but that company
is being shut down as part of the
Chapter 11 reorganization of its par-
ent, Alliance Entertainment Corp.

At press time, PolyGram had not
returned phone calls seeking com-

(Continued on page 113)

ophy about the music business,” says
Azzoli. “At Atlantic, our strength is our
diversity, and it doesn’t matter what
genre the music is.”

Azzoli says the PMG deal does not
signal a new strategy to pick up addi-
tional labels.

“We're very happy with who we
have, and the key to success is focus-
ing on releasing the least amount of
records,” he says. “We've had our sec-
ond-best year to date using that theory,
and we’re not going to mess around
with it.”

To date, PMG hasn’t released any

(Continued on page 113)

BMI To Set Up
Latin Music
Office In Miami

B BY IRV LICHTMAN

NEW YORK—If, as is generally rec-
ognized, “Miami is a major crossroads
for the Latin music industry in the
United States as well as . . . interna-
tionally,” in the words of BMI senior
VP of performing
rights and writer/
publisher relations
Del Bryant, then
the performance
right group has
chosen just the
right spot for its
new headquarters
for Latin music.
That place is the
Waterford area, near the Miami air-
port, where BMI senior director of
Latin music Diane Almodovar will
operate when the office opens there
during the second quarter of 1998,
according to Frances Preston, presi-
dent/CEO of BMI (Billboard Bulletin,
Nov. 12). Almodovar, currently based
in New York, will relocate to Miami.
“We plan to open our offices near the
airport to make it more convenient for
international composers, music pub-
lishers, artists, producers, and man-
agers to meet with us at BMI,” says
Almodovar, who will run the office with
an administrative assistant to be drawn
from the Miami area. From Miami, she
will continue to report to Del Bryant.
(Continued on page 107)

ALMODOVAR

8

BILLBOARD NOVEMBER 22, 1997



(of0] ' ¥7:-Yoy Al |an Remmer - 44-171-323-6686

" INDEPENDENT MUSIC PUBLISHING-20TH ANMIUERSARY OF ﬂ/mF)-

IR T - 0 Yol -Y 1] 11 d KB Ad Close: November 18 j
Jim Beloff - 213-525-2311

e

L

Place your
ad today!

EAST/CANADA

212-536-5004 - PH
212-536-5055 - FAX
PAT ROD JENNINGS
KARA DIOGUARDI
ADAM WALDMAN

WEST/MIDWEST

21 53=525~23587 | 3 B
213-525-2394/5 - FAX
LEZLE STEIN

JILL CARRIGAN
JUDY YZGQUIERDO

SOUTHEAST

615-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

FLORICA/LATIN AMERICA

305-441-7976 - PH
305-441-7689- FAX
ANGELA RODRIGUEZ

UK/EUROPE
44-171-323-6686 - PH
44-171-631-0428 - FAX
CHRISTINE CHINETTI
IAN REMMER

ASIA PACIFIC

Hong Kong: 852-2527-3525
ALEX HO

Singapore: 65-338-2774
LYN LEONG

AUSTRALIA

613-9824-8260 - PH
613-9824-8263 - FAX
AMANDA GUEST

FRANCE
331-4549-2933 - PH
331-4222-0366 - FAX
FRANCOIS MILLET

WEST COAST LATIN/
TEXAS-MEXICO

213-782-6250
DAISY DUCRET

ITALY

39+(0)362+454.44.24 - PH
39+(0)362+54.44.35 - FAX
LIDIA BONGUARDO

JAPAN

213-650-3171 - PH
213-650-3172 - FAX
AKI KANEKO



RISEN TO THE HEIGHTS AS ONE Of THE
MUSIC INDUSTRY’S LEADING NEW
INNOVATIVE FIGUBES. HER UNIQUE
SENSE Of STYLE AND SOUL HAVE
BEEN CRITICALLY ACCLAIMED WHILE
SIMPLY CAPTIVATING EVERTONE’S

ATTENTION. HERE’S THE PROOF:

Her debut album Baduizm is approaching Triple

Platinum in only 9 months

Baduizm has reached Gold status in Canada and The U.K.
Hosted and winner of 4 Lady Of Soul Awards

“On & On” Nominated for MTV’s Best New Artist
Featured performer on Smokin’ Grooves Tour

Featured acting roles on One Life To Live and upcoming
movie The Blues Brothers 2000

TV show appearances including Late Night With David
Letterman, The Tonight Show, Live With Regis & Kathie Lee
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WHATTA YEAR!

Her sizzling new “Live” album
features 5 new tracks including
“STAY,” “SEARCHIN"”

and the smash hit

“TYRONE”

EXECUTIVE PRODUCER: KEDAR MASSENBURG
EXPERIENCE THE THRILL FOR YOURSELF!
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Atlantic Has ‘Great Expectations’ For Set
Soundtrack To Fox Film Features An All-Star Lineup

B BY PAUL VERNA

NEW YORK—Buoyed by the success
of its “Space Jam” and “Batman For-
ever” projects, Atlantic Records has
assembled an all-star soundtrack for
the Fox film “Great Expectations” that
reflects the film’s high profile and
stands to boost the careers of several
of the label’s artists.

Due for worldwide release Jan. 6,
1998, “Great Expectations” features
new, original tracks by such hot, cut-
ting-edge acts as Tori Amos, Pulp,
Duncan Sheik, Poe, the Verve Pipe,
and Lauren Christy; solo cuts by for-
mer Soundgarden front man Chris
Cornell and Scott Weiland of Stone
Temple Pilots; new work by relative
unknowns Mono, David Garza, Reef,
and Fisher; a new recording of the
Consuelo Velasquez classic “Besame
Mucho” by Cape Verdean sensation
Cesaria Evora; and classic cuts by Iggy
Pop (“Success”) and the Grateful Dead
(“Uncle John’s Band”).

Atlantic Records executive VP/GM
(U.S.) Ron Shapiro says, “We're very
proud of ‘Great Expectations’ because it
does two things as a body of work: It
mirrors and complements the film as
well as any soundtrack we’ve ever seen,
but it also stands on its own as a com-
pilation.

“You have the first solo track from
Scott Weiland, a solo track from Chris
Cornell, the first original new music
from Tori Amos not on an album of her
own, and the first pieces of music from
Duncan Sheik and Poe since their
records went gold. We also have a
track by the Verve Pipe after a break-
through year. If you listen to the whole
record, it holds together beautifully
and evokes an entire mood.”

Directed by Alfonso Cuarén (whose
credits include “A Little Princess”),
“Great Expectations” stars Gwyneth
Paltrow, Ethan Hawke, Anne Bancroft,
and Robert DeNiro in a modern
reworking of the Charles Dickens clas-
sic. The film is scheduled to open Dec.
31 in New York and Jan. 16 nationwide.

Cuarén departed from the wide-
spread practice of treating the film’s
soundtrack and score separately. He
went as far as matching score compos-
er Patrick Doyle—a two-time Acade-
my Award nominee for “Sense & Sen-
sibility” and “Hamlet”—with some of
the artists on the soundtrack, includ-
ing Amos, Pulp, and Christy.

The fruits of their labor include
soundtrack opener “Finn Runs,” a
Doyle piece with a vocalization by
Amos; Amos’ “Siren,” co-written with
Doyle; Pulp’s energetic “Like A
Friend,” also co-written with Doyle;
and the Christy/Doyle track “Walk
This Earth Alone.”

Amos says she sought to add a
dimension to Hawke’s character that
she felt was lacking in the working ver-
sion of the film.

“When they gave me this project, 1
felt really challenged,” she says. “I tried
to contribute something that I thought
would add a different subtext to the
scene and give Ethan Hawke’s charac-
ter a different angle.” Amos’ chantey-
like “Siren” evokes the spirit of the
ocean and of a female presence—as she
puts it, “a primal, primitive sense.”

Sheik, who was a latecomer to the
“Great Expectations” roster, happened
to have been working on a song whose
melodic motif was compatible with
Doyle’s score and whose lyrics reflect-
ed the movie’s themes of ambiguity and
unrequited love.

“Alfonso told me he wanted to get

SHEIK

across a sense of ambiguity in the film,”
says Sheik. “What I took that to mean
is that, in life, great expectations or
wishful thinking are double-edged
swords. You need to have certain kinds
of hopes to direct your life. On the
other hand, they can come back and
haunt you or kill you. I wanted to con-
vey that—that you need these sensi-
bilities, but they can be very painful.”

Even in cases in which the sound-
track artists did not directly collabo-
rate with Doyle, they were influenced
by the composer’s ideas for the movie,
according to Atlantic VP of sound-
tracks (U.S.) Darren Higman.

“Some of the artists actually collab-
orated with Patrick,” says Higman.
“Others were influenced by Patrick’s
score and received a great deal of input
from the director as to what he was
looking for in terms of emotional con-
tent and the feel of the film.”

Accordingly, Doyle’s score—which
will be released concurrently with the
soundtrack, also on Atlantic—contains
vocalizations by Amos, an aria written
by Doyle and sung by star soprano Kiri
Te Kanawa, jazz cues by Cyrus Chest-
nut and James Carter, and Evora’s
“Besame Mucho,” according to Higman.

“We decided to do separate sound-

track and score albums once we real-
ized how interesting the score was,”
says Higman. “If we incorporated the
score into the contemporary album, 1
felt we would be compromising the
score album.”

The first single from the soundtrack
is Sheik’s melodic “Wishful Thinking.”
That track was scheduled to go for adds
at pop, hot AC, modern AC, AC, album
rock, modern rock, and triple-A radio
Monday (17), according to Shapiro. In
addition, a video for the song is in pro-
duction and two other as-yet-unspeci-
fied clips from the set are planned.

Atlantic will follow Sheik’s track with
Weiland’s “Lady, Your Roof Brings Me

AMOS

Down,” which will go for adds at album
rock, modern rock, and college radio
Dec. 8, according to Shapiro. Coinci-
dentally, Mercury has already released
Mono’s “Life In Mono” as a single (Bill-
board, Nov. 8).

For Atlantic, the appearance of
“Great Expectations” happily precedes
upcoming, full-length releases by sev-
eral of the project’s participants.

“Tori Amos, Duncan Sheik, Poe,
Scott Weiland, and David Garza all
have albums coming out on Atlantic in
the first half of 1998,” says Shapiro.
“It’s going to be a very micromarket-
ed soundtrack for that reason, as well
as because of our belief in the sound-
track and the film. We think, based on
the strength of the soundtrack, we
should be able to ship 350,000-400,000
units on street date.”

Although Atlantic’s full marketing
plan had yet to be developed at press
time, the label will stage a concert to
benefit Amos’ Rape, Abuse & Incest
National Network Foundation
(RAINN) featuring some of the acts on
the album and some of the film’s stars.
Shapiro says the event is tentatively
planned for the period between the
film’s limited New York release and its
national rollout.

Wind-Up Act Creed On
A Mainstream Rock Roll

B BY DOUG REECE

LOS ANGELES—Wind-up Records
act Creed isn’t escaping notice as its
debut album, “My Own Prison,” con-
tinues its run up The Billboard 200.
The band, whose album bowed
Aug. 26, became a Heatseeker
Impact act when “My Own Prison”
entered the top half of The Billboard
200 at No. 93 in the Nov. 15 issue.
“This has crossed all demograph-
ics,” says Wind-up president (U.S.)
Steve Lerner. “Look at the last two
Heatseeker acts, [Outpost/Geffen’s]
Days Of The New and Creed. Every-
one’s fixating on
the next big
thing, whether 2/’1\
it’s electronica EA N\
HEAT \

or whatever, and

we’ve come back SEEKERS/|
to the song and IMP CI
music that N

makes a connec-
tion on an emo-
tional level.”

That raw sincerity, agrees Creed
singer/songwriter Scott Stapp, is the
standard by which the band creates
its music and the element that has so
far proved most compelling for its
fans.

“We're connecting with people
through honesty,” says Stapp. “How-
ever they may interpret our music, I
think they're feeling the honesty and
passion of it, and they know it’s sin-
cere. That's all I ever wanted to be
and do, and I don’t think I could be
insincere with the sort of feelings I
sing about.”

Though most of Creed’s songs,
published by Dwight Frye Music and
Tremonti/Stapp Music, touch on
more spiritual issues, Stapp’s first
songwriting effort sprung from the
timeless theme of forlorn love.

“The first song I wrote was in
fourth grade,” says Stapp. “My girl-
friend dumped me for a sixth-grad-
er, and I sung her this song on the
playground to get her back. It didn’t
work.”

Stapp’s more recent material, how-
ever, has found a highly receptive
audience.

In this issue, “My Own Prison” is
at No. 104, while the album’s title
track is at No. 2 on the Mainstream
Rock Tracks chart.

The growth rate of the album owes
much to the $6,000 worth of seed
money co-manager Jeff Hanson
invested in an early, independently
released version of the album that
came out in April.

It was that disc, along with early
airplay on such stations as modern
rock WXSR in the band’s home mar-
ket of Tallahassee, Fla. (Popular
Uprisings, Billboard, Aug. 2), that

caught the attention of staffers at
New York-based Wind-up.

Within two weeks of hearing the
album, says Lerner, the band was
signed and back in the studio rework-
ing the set with original producer
John Kurzweg. Ron Saint-Germain
(311, Soundgarden) was brought in to
mix the album.

Although Creed was an unknown
act and the first signing for the label
since it rose from the remains of
Grass Records, Wind-up took a great
leap of faith, rush-manufacturing the
band’s first single and booking the act
a club tour before it had shipped “My

CREED

Own Prison” to radio.

As it turned out, says Lerner,
every tour market selected by the
label, except one, was playing the sin-
gle by the time the band embarked on
its tour. The majority of those sta-
tions also ended up supporting the
band’s live dates.

“In this business, you have to take
your shot when you've got it,” says
Lerner. “From seeing people
respond to this music and their live
show, we knew they related toit ona
very emotional level, and we knew
that’s what would translate from the
tour and radio. We didn’t consider
that what has happened wouldn’t
happen. There was no margin of
error, and we didn’t have any error.
The timing was incredible.”

The group, which is booked by
Stage Door, continues to tour
through the rest of the year. On Mon-
day (17), Creed plays the 9:30 Club in
Washington, D.C.

Similar to the confidence shown by
its label, members of Creed have also
operated with a sense of destiny.

“Part of the reason we're handling
|success] so well is because we’ve

(Continued on page 20)
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# BY LARRY FLICK

NEW YORK—With its newly mint-
ed Epidrome imprint, Epic Records
is aiming to strengthen an already
high profile in the dance music arena.

Overseen by Frank Ceraolo, Epic’s
senior director of A&R and market-
ing (U.S.), Epidrome is beginning its
life with a focus on multi-act club
compilations. The imprint launches
Tuesday (18) with “The Greatest
Dance Album In The World,” which
leans heavily on dance-rooted remix-
es of hits by superstar acts like Glo-
ria Estefan, Luther Vandross, and
Michael Jackson. The set also
includes several rarities by M People
and Brownstone.

“It’s an excellent way to usher in
the imprint,” Ceraolo says. “It gives
consumers a chance to have remixes
that have never been available on CD.
Plus, it has a high level of recogniz-
able songs that haven’t been overex-
posed.”

Eventually, Epidrome will become
a breeding ground for the label’s bud-
ding young dance acts while also
serving as an avenue for testing some
of Sony Music International’s club-
rooted European acts. At this point,
the label has yet to confirm its first
official signing, though Ceraolo hints
that several acts are in contention.

“We've long believed that there
was a need to create a forum here for
diverse, cutting-edge dance music,”
he says. “Epidrome gives us a chance
to experiment and gradually build a
following for promising new acts
from the street up.”

The establishment of Epidrome
will not affect Epic’s other dance
imprint, Epic-Dance. “Now that the
pop world is accepting dance music
on a larger scale, Epic-Dance will
become more of a general, main-
stream center for dance musie, while
Epidrome will remain progressive
and closely tied with the under-
ground,” Ceraolo says.

The second release on Epidrome

Epic Bows Epidrome As
Developer Of Dance Acts

will be another compilation, “Wel-
come To The Epidrome,” which will
be rooted largely in new stateside
artists and popular imports. Although
the set is not due in stores until Jan.
28, the label started setting up the
project in September by issuing a
promo-only 12-inch sampler featur-
ing the tracks “Weep/Brazen” by
Skunk Anansie, “Let’s Party
Tonight” by Nayobe, “Visions Of
You” by C:Real, and “Reach 4 The

epidrome

Melody” by Victoria Wilson-James.

The set has already spawned a club
hit with “Fiesta,” a recent European
smash by the Sun Club. In fact, the
track has begun to grab mix-show
radio airplay.

“It’s a pleasure to be a part of a label
that is so devoted to developing real
dance music for the pop masses,” says
Robin “Jaydee” Alders, whose track
“Plastic Dreams” is featured on “Wel-
come To The Epidrome.” Alders is
also one of the producers of “Fiesta.”

“We're doing an extensive setup
for this album because you can’t just
put out a 12-inch single and expect it
to happen mainstream,” says Cerao-
lo. “A record needs to saturate and
happen underground first. Our plan
is to work various cuts from the com-
pilation and see if we can get some
bites at crossover radio.”

Ceraolo adds that the label will be
doing extensive direct-response TV
advertising prior to the release of
Epidrome’s albums—an unusual
move for a label. Commercials pro-

(Continued on page 113)

RECORD COMPANIES. Laura Mit-
gang is promoted to senior VP of
A&R at Sony Classical in New
York. She was VP of A&R.

Provident Music Group in
Nashville promotes Vince Wilcox
to VP of sales, Brian Mitchell to
director of marketing, and Amy
Brothers to corporate controller.
Provident also names Suzie John-
son marketing coordinator, Mike
Phillips territory manager, and
Jeffrey Nelson premium/catalog
sales rep. They were, respectively,
VP of marketing, director of sales
operations, director of finance, pub-
licist at Brentwood Records, terri-
tory manager and in-house market-
ing at Chordant Records, and a
sales rep at BMI Entertainment.

The National Record Co. in Los
Angeles names Joel Newman VP of
West Coast operations. He was an
independent record label consul-
tant.

-

MITGAN WILCOX

Suave House in Houston appoints
Richard Daniels VP of marketing
and promotion. He was director of
promotion at Relativity Records.

Arista Records names Laura
Dorson senior director of royalties,
based in New York; Stacy Carr
director of publicity, based in New
York; and Jim Payne regional
director of mid-Atlantic promotion,
based in Washington, D.C. They
were, respectively, director of roy-
alties at Atlantic Records, associate
director of publicity at Arista, and
director of promotion and market-

EXECUTI

Dome’s Newton Makes Int’l Chart Sparks Fly
British Pop/Dance Artist Now Eyes Home Mkt., U.S.

B BY SALLY STRATTON

BANGKOK, Thailand—When Billy
Myers is at home in Manchester, Eng-
land, he’s a fireman. In most of the rest
of the world, he’s a pop star called
Newton, with two gold singles in Aus-
tralia and a radio hit in Thailand with a
cover of a local song.

While Myers fights fires, Newton
peddles high-energy pop in places far
away from the U.K. independent com-
pany Dome Records, whose managing
director, Peter Robinson, signed the
singer/songwriter to his Dominion label
in the spring of last year. Previously he
was signed to Mike Stock and Matt
Aitken’s Love This Records, which
released his first single, “Sky High,” in
1995.

“In Australia it went top 10; in the
U.K. it did well in the dance charts; and
around the world it became a cult
dance classie, which for your first sin-
gle is quite an achievement,” Newton
recalls.

However, lack of career develop-
ment persuaded him to seek out Dome,
which built on that existing interna-
tional profile and then achieved gold
status (35,000 units) in Australia with
a cover of the Dan Hill ballad “Some-
times When We Touch.” The song
went on to peak at No. 32 on the U.K.
singles chart in February, but else-
where it has been difficult to measure
success with chart positions.

“In a lot of these territories, there is
no real singles market,” explains
Robinson. “It’s more that he is popu-
lar, he’s had lots of airplay, the track
has figured in radio charts and been on
very successful compilation albums.”
Robinson estimates that various com-
pilations on which Newton’s tracks are
featured have clocked almost 2 million
units in sales.

Dome has set up individual licensing
deals for Newton with other indepen-
dent labels around the world, including
Festival Records in Australia; Avex in
Japan; Avex Asia for several Southeast
Asian territories, including Hong
Kong; Paradoxx in Brazil; the David
Gresham Record Co. in South Africa;

V E

NEWMAN

DANIELS

ing at Capitol Records.

MCA Records in Los Angeles
promotes Nick Attaway to nation-
al director of adult alternative pro-
motion. He was national director of
college strategies.

Steve Lunt is named director of
international A&R at Zomba Music
Group in New York. He was a song-
writer and producer.

Gee Street Records in New York
appoints Hazel Zoleta director of
crossover promotion. She was
director of CHR/pop promotion at
Profile Records.

TURNTABLE

and Bakery International in Thailand,
with which Dome has a label license.
Newton’s album, “Sweetest Secret,”
was recorded in the U.K. over a six-
month period at the start of this year
between firefighting and promoting his
earlier singles releases international-
ly. “I think the fact that I didn’t have
time to think too much about it and I
just had to get on and do it helped to

NEWTON

create the sound we've got; it was very
off the cuff,” says Newton.

“Sky High” went gold in Australia in
1995, as did his second, “Sometimes
When We Touch,” which was his first
single released on Dome through Fes-
tival there. His third and fourth sin-
gles, “We’re All Alone” and “Don’t
Worry,” are being followed this month
by “How Long,” written by John
McLaughlin and Dave James, who
have written for 911 and Michelle
Gayle, respectively. Videos for “How
Long,” “Don’t Worry” and “We're All
Alone” were filmed in Sydney.

Now, Newton is eyeing his home
market. His album, retitled “Some-
times When We Touch” in the UK.,
was released Oct. 13 through 3MV/
Sony Music, but it’s unlikely his globe-

spanning fame will cut any ice with
British buyers.

“It’s pretty straightforward, melod-
ic pop dance from a clean-cut guy,”
says Robinson, “and the international
markets take the lead with this kind of
act because they like catchy pop.” In
Australia, he attributes Newton’s
breakthrough to “a combination of very
strong video play and the very buoyant
gay, high-energy dance scene there.”

Robinson adds, “In America, where
we haven’t made mainstream success
yet, he’s very big in the gay, high-ener-
gy 12-inch dance market. In Britain,
high energy is a genre that struggles
somewhat—it’s not a style of music
that finds favor with the media. That’s
not to say that the artist can’t come
through and develop, and by having
him record original songs, one hopes
that will happen here.”

Newton, too, is optimistic about his
own songs widening his appeal. “I
think any song on the album could be
taken as a single—that’s what 1
intended it to be—and certain songs
are becoming cult club songs in certain
countries even before it’s been
released,” he says. “We haven’t got a
deal in America, and yet I'm getting
fan mail from America, which makes
me think something is happening
there—there’s a groundswell and a
buzz that’s been created. So I think
once we get the deal, it could snowball.”

SUCCESS IN THAILAND

Apart from dance compilations,
Newton is the first solo artist that Bak-
ery pushed in its international division,
Bakery International, launched late
last year.

It was Bakery director Boyd Ko-
siyabong who wrote and performed the
original Thai version of what became
“Seasons Change” and suggested that
Newton cover it. “There is also a ver-
sion which coupled Newton’s English
vocals with Thai vocals from the origi-
nal chorus,” says Robinson, “and that
has been played a lot on Thai stations,
which would normally only play domes-
tic artists.”

(Continued on page 20)

DORSON

ATTAWAY

Sony Music Entertainment in
New York promotes Ann Petrone
to director of promotional pur-
chasing and David Seklir to coun-
sel. They were, respectively, asso-
ciate director of promotional
purchasing and manager of busi-
ness affairs.

Island Records in New York pro-
motes Joe Borrino to controller.
He was senior director of finance.

Sparrow Communications in
Nashville promotes Jan Cook to art
director. He was production man-
ager.

LUNT

ZOLETA

RELATED FIELDS. Angie Diehl
Jacobs is named VP of marketing
at Universal Concerts in Los Ange-
les. She was director of marketing
at Blockbuster/Pace Concerts.

Tracey Levine is named produc-
tion assistant at “ABC In Concert”
in New York. She was executive
assistant to the president at Lava/
Atlantic Records.

Park Ave. Productions in New
York names Scott McCullom
senior marketing director. He was
VP of concert operation at 4U
Enterprises.
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Columbia, Aware In Joint Venture
Deal Lets Baby Acts Graduate To Major

B BY MELINDA NEWMAN

NEW YORK—In an effort to help alle-
viate the pressure on both labels and
bands to have hits right out of the box,
Columbia Records and Aware Records
have signed a multi-year deal that
allows the major a conduit to grass-
roots marketing and the Chicago indie

a path to national

distribution.
Aware Records
~records,~

is best known for
its unsigned band
compilations, which have featured such
acts as Hootie & the Blowfish, the
Verve Pipe, matchbox 20, Better Than
Ezra, and Edwin McCain before they
were plucked by the majors. President
Gregg Latterman began the collections
in 1993, and each annual edition has
bore increasing weight among A&R
execs, publishers, and other industry
executives as a seal of approval signi-
fying acts worth pursuing. The label
has also begun signing acts to full
album deals, including Stir and Nine-
teen Wheels.

“I have gotten to know Gregg at var-
ious music conferences and witnessed
his keen sense of emerging artists,”
says Tim Devine, senior VP of A&R at
Columbia, who, along with the label’s

NINETEEN WHEELS

senior VB Will Botwin, brokered the
deal with Latterman and his attorney,
Elliot Groffman. “Both Will and [ vis-
ited his operation in Chicago and felt
he had a very well-run and cost-effec-
tive organization which could help
develop bands through touring, retail
relationships, and selected radio rela-
tionships.”

The deal is a two-tiered venture
whereby baby bands will come out
through Aware/RED (Sony’s indepen-
dent distribution arm). Once they reach
a certain sales level, they will graduate
to Aware/Columbia.

The first release to go through the
new deal is an album from East Lans-
ing, Mich., rock band Nineteen Wheels.
Aware/RED rereleased an amended
version of the Aware album, which
came out in spring, on Oct. 21. Howev-

Nayder’s “Annoying Music’
Finds A National Audience

B BY DOUG REECE

Call it an anti-hits program. The
songs featured on Jim Nayder’s “An-
noying Music Show,” which expanded
from local play on public radio station
WBEZ Chicago to 110 affiliates sever-
al weeks ago, are so horrifying and ter-
rible you can’t help
but listen.

“It’s train-
wreck music,”
Nayder says with
a touch of mis-
chievous glee.

Imagine the
Brady Bunch’s
take on “American
Pie,” Don Ho
doing his unique version of “These
Boots Are Made For Walkin,”” or Sonny
& Cher destroying “Summertime.”

Reminiscing about shows past, Nay-
der also mentions such gems as the
Brothers Four performing the Beatles’
“Revolution.”

“It’s the reason Quaaludes were
banned,” quips Nayder, exhibiting the
dry, pithy humor found on his show. Lis-
teners could easily assume that Nayder
holds disdain for the artists he presents
on his show when, in fact, he is quick to
defend them and their music.

“It’s not bad musie,” he says. “These
are just songs that end up being annoy-
ing for different reasons. Sometimes it
can be a great song and a really talent-
ed artist, and it just doesn’t work for
whatever reason. In most cases, I love
the artists; it’s just that these songs are
annoying.”

Nayder’s decision to offer the show
in approximately three-minute seg-
ments with an intro, one song, and an

NAYDER

outro is based on a simple philosophy:
Three minutes of annoying music
seems more _ike 30.

The satellite-delivered program was
offered exclusively to public radio sta-
tions through September. Now, Nayder
Communications is approaching com-
mercial radio.

The Aunoving Music Shotw

A recent fiurry of positive press by
the Associated Press and on such
national TV programs as “CBS This
Morning” and “ABC World News To-
night” bodes well for the show, which
Nayder speculates could cross format
lines.

Still, the looming success of the
“Annoying Music Show,” which is pro-
duced and distributed by Evanston,
I1l.-based Nayder Communications, has
its origins in what was essentially an
accident.

In 1995, Nayder, who has served as
the weekend announcer at WBEZ for
five years, found himself alone with a
few minutes 1o kill and a copy of Slim
Whitman singing “It’s A Small World.”
His decision to spin the record and
quickly dub the segment the “Annoy-
ing Music Show” became a defining.
fateful moment.

“Immediately, someone called say-
ing, ‘I love the “Annoying Music
Show,”’ ” says Nayder. “I'm a simple-
ton, but I'm also smart enough to
know what that kind of reaction
meant.”

The show's profile was raised sig-
nificantly when NPR “Weekend Edi-
tion” host Scott Simon invited Nayder
to occasionally do a version of the show

(Continued on page 22)

er, the release will not be actively
worked by promotion and marketing
until 1998. The second album will be
from San Francisco band Train. In
early 1998, Aware/RED will rerelease
the group’s regional independent album
with several new cuts produced by
Matt Wallace.

Devine notes that the deal is strue-
tured so that an act selling as little as
25,000 units can still be proclaimed a
success. “If these bands could sell
between 25,000 to 100,000,” he says,
“that would be a good base from which
to launch a major-label record. So at
that point, we’d switch them over to
Aware/Columbia.”

For Devine, the key to the deal’s suc-
cess is to keep Aware as street level as
it is now.

“Our goal is not to change them [but

Duran Duran In-Store In-Store.
after drawing hundreds of fans to a three-hour in-store performance at the Vir-
gin Megastore in New York’s Times Square. Seated, from left, are the band’s
Nick Rhodes, Simon LeBon, and Warren Cuccurullo. Standing, from left, are
Capitol Records senior VP of prometion Phil Costello and Capitol
president/CEO Gary Gersh.

Members of Duran Duran take a breather

(Continued on page 22)

GO FISH: Hootie & the Blowfish have reached a set-
tlement with Henry Neuman, the band’s former alleged
manager, who filed suit against the group in May 1996.
Neuman'’s suit claimed that the act owed him 15% of its
gross earnings from 1991 to 1995. He and the band first
connected when it played a showcase organized by Neu-
man, who later shopped the band’s demo tape. His suit, also
charged the band, and current manager Rusty Harmon,
with breach of contract, breach of

Hootie Settles Breach 0f Contract
Suit; Santana Inks With Arista

of the most important figures in his career, the artist says
his wife put a bug in his ear about hooking up again with
Davis professionally. “My wife said. ‘I think we need to be
connected to someone important like him, and we need to
focus on radio airplay and distribution.’ It’s not fair that
radio only plays the old stuff when we continue to make
music that’s relevant today. I need to be connected with
someone who won't treat us like some relic from the ’60s.
Clive Davis has the passion and
vision to work with us.”

fiduciary duties, fraud, and misrep-
resentation. Neuman and the band
executed a “mutual release” in 1995,
according to the suit, that ended
their relationship. However, by that
time, the group’s 1994 Atlantic
debut, “Cracked Rear View,” was
already a multi-platinum seller.
According to Harmon, who has

While he focuses on his new
album, Santana says he is temporar-
ily putting Guats and Grace, which
largely concentrates on releasing
rare live material, on hiatus. “I want
to concentrate on the new album and
on my children,” Santana says.
“Maybe later, when we get more

managed the band since 1990, the
decision to settle was primarily a
finaneial one. “This is absolutely no
admission of guilt on our part,” he says. “Two or three
years ago, [ felt like we would have done anything in the
world to fight this case, but when you get down to finan-
cial values and running a company, it simply becomes a
business decision. The time came to put an end tc it and let
the band concentrate on their next record.” The group is
writing songs for its new project.

Harmon also says the band’s experience should serve as
a cautionary tale for other acts. “They say if vou become
successful, people come out of the woodwork who had noth-
ing to do with their career,” he says. “This whole experi-
ence was a stumbling block in our growth. [Neuman] comes
back after we've sold 7 million records, and he says he had
something to do with our success, when he had nothing to
do with our success. But because matters weren't cleared
up years ago, he’s one of those people that came out of the
woodwork. We're living proof it can happen.”

Terms of the settlement are confidential. Neuman’s
attorney did not return calls by press time.

REUNITED AND IT FEELS SO GOOD: Carlos San-
tana has signed with Arista Records and has begun work
on an album that could come out as early as spring 1998.
The move reunites Santana, who received the Billboard
Century Award for creative achievement last year. with
Arista president/founder Clive Davis, who signed Santana
to Columbia Records in 1968. Santana last recorded for
Columbia in 1990. He subsequently released albums on
Polydor and his own imprint, Guts and Grace.

The reunion with Davis came at the behest of Santana’s
wife. After recording a video for a Davis tribute in which
Santana said Davis and the late Bill Graham had been two

by Melinda Newman

traction, I'll be able to ask Mr. Clive
Davis if he’ll reactivate Guts and
Grace. I have a lot of music from a
lot of great people.”

PARTING SHOTS: Elektra Records has released They
Might Be Giants from their contract. Although band man-
ager Jamie Kitman ceclined to comment on its re.ease,
sources say the group has been unhappy with the label
since its major supporter, former head Bob Krasnow, left
in 1994.

Kitman says the act hopes to find a new home soon.
“Despite this speed bump, the band is doing very well.
[1990s] ‘Flood’ is approaching platinum, and the band was
asked to play more than 100 college dates this year.” The
group is in discussions with TV producers about poten-
tially hosting a kids’ show. They Might Be Giants are play-
ing six consecutive Thursdays at New York’s Mercury
Lounge, including a Thanksgiving benetit for Hale House.
Elektra had no comment by press time on the band’s
departure.

After parting with their manager Simon Fuller, Spice
Girls have decided to go without a manager for the near
future (Billboard Bulletin, Nov. 11) .. . Former A&M Rec-
ords act Jackopierce has decided to call it quits. The band
is in the midst of a 40-city farewell club tour.

STUFF: With this year’s festival nothing but a bac mem-
ory, plans are already in the works for the 1998 H.O.R.D.E.
Co-founder Blues Traveler has announced that it will once
again headline next year’s festival, after playing only three
dates in 1997. Barenaked Ladies and Ben Harper have
also signed on. Like many festivals in 1997, H.O.R.D.E.
found itself playing to far fewer attendees than anticipat-
ed, causing the festival to lose money
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SOUNDIRACKS

AND FILIWV SCOIRE NNEWS

EDITED BY CATHERINE APPLEFELD OCLSON

RAISING ‘TITANIC’: Monthslong delays and reports of a runaway budget
have rendered James Cameron’s “Titanic” one of the most anticipated films
of the year. While theatergoers will have to wait until mid-December to see
the movie, Tuesday (18) is the release date for the Sony Classical soundtrack,
which sails along on the melodies of composer James Horner and a powerful
vocal track featuring Celine Dion.

Ironically, Dion's partieipation in the film and the idea of having a closing
voecal track did not figure into the picture until Horner was knee-deep in the
composing process. Instrumental threads of the
song, “My Heart Will Go On,” build throughout
the movie, turning up as background for every-
thing from love scenes to the moment the ship
begins to go down and setting the emotional fab-
ric of the picture. By the time the first notes of
the vocal-infused closing number sound, the
audience is primed for a powerful denouement.

For Horner, “Titanic” became a true labor of
love due to the sheer time commitment it
required, compared with his usual schedule of
six weeks from a first film look to recording.
After seeing the first rough assembly of “Titanic” in March, Horner says, it
became a full-time occupation for the next six months. “We were geared up to
release the film July 4, so everyone was in that mental state,” he says. “And
then it was mid-July and then August, and at each point I had to be ready to
record the score. I was exclusive to the project from March on, because we
never knew when we were going to be finished.”

Frustrations aside, Horner says, having the extra time turned out to be a
blessing in disguise. The finished version of “Titanic” includes more than two
hours of score music—much more than the average. “It was physically impos-
sible that we would be ready under the original schedule,” he says. “In addi-
tion, the film was constantly changing, so the longer we went, we became more
secure that the film wouldw’t change.”

Peter Gelb, Sony Classical president, echoes the sentiment. “All the delay has
done is build anticipation for the soundtrack and the movie,” he says. “And
that’s good news for us.”

Gelb adds, “Soundtracks have become a very important part of our release
policy. New music in the form of soundtracks and other avenues is what the
classical record industry is relying upon for a successful future.” Gelb says
that Sony Classical is making moves to extend its role beyond that of sound-
track label and into more of a co-producer position. The label is working on
two upcoming art-house films, “The Red Violin” and “The Legend Of The
Pianist On The Ocean.”

With a soundtrack that includes a ballad from hitmaker Dion, Sony Music
now finds itself in the precarious position of parent to pefentially competing
releases. The Dion track will appear on her new 550 Music solo album, “Let’s
Talk About Love,” which is scheduled to hit stores the same day as the sound-
track (Billboard, Nov. 1).

“Whenever we have a track on an album and a soundtrack, we think, ‘Who's
going to lose out here? ” says Glen Brunman, executive VP of Sony Music
Soundtrax. “But in this particular case, if you go see the movie and love the
music, you're going to want the soundtrack with the James Horner score. And
if you love the Celine Dion track, you're not going to he satisfied with only one
song, so you're going to buy the album.”

For his next film project, Horner moves from the depths of the ocean to the
sprawling Mexican desert for Steven Spielberg’s “Zorro.” That soundtrack
is also expected to be released on Sony Classical. “This is a completely dif-
ferent world, a much more conventional world,” he says. “Because the work is
for Spielberg, I knew this was not a vehicle to attempt to push the outside of
the envelope. However, having said that I am attempting to do it in more sub-
tle ways.” For two of the sword-fighting scenes, Horner is capturing the stomp-
ing feet of flamenco dancers in lieu of more traditional percussion. “In essence,
I am choreographing the scene,” he says.

CAPITOL RECORDS will have first-listen rights fo soundtracks to the films
of music-video-cum-big-sereen director Brett Ratner under a new three-year
deal. Ratner also signed a two-year, nonexclusive first-look arrangement with
New Line Cinema, which released his “Money Talks.” Ratner’s next New Line
Project is “Rush Hour.”

PRODUCTION NOTES: Lots of noteworthy soundtracks are coming down
the pike. Mike Figgis, the eyes and ears behind “Leaving Las Vegas,” reprised
his omni-role of writer/director/soundirack composer for “One Night Stand.”
The Verve Records soundtrack hit the street Nov. 4 .. . New from Virgin Ree-
ords on Tuesday (18) is Canadian composer Mychael Danna’s delicate score
soundtrack to Cannes Film Festival eye-grabber “The Sweet Hereafter,” which
is being distributed in the U.S. by Fine Line. . . Filmmaker Gus Van Sant will
release two albums on Pop Secret this winter. The ereator of “Drugstore Cow-
boy” and “To Die For,” among others, salutes the green on “18 Songs About
Golf,” due Dec. 1. That album will be followed by an eponymous collection.
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IRISH/AMERICAN SUMMIT HELPS WRITERS GROW, LEARN

(Continued from page 1)

western Ireland.

More than two dozen of the songs
were showcased in the Temple Bar
Musice Centre here Nov. 9 in a bill fea-
turing most of the songwriters and
artists who took part in the co-writing
session. Among the American-based
delegates were Speech, Lamont Dozi-
er, Montell Jordan, Jeff Healy, Lloyd
Cole, Jill Sobule, Gordon Kennedy,
Karen Taylor-Good, and Jane Wiedlin
of The Go-Go’s. Irish musicians and
writers included Eleanor McEvoy,
Liam O’ Maonlai of Hothouse Flowers,
Jimmy MacCarthy, Andy White, Brian
Kennedy, and Michael McGlynn of
Anuna.

Besides collaborations on composi-
tions, the summit allowed writers to
observe one another’s writing styles.
Keith Donald, chairman of the Irish

Music Songwriters Assn. (IMSA),
which helped choose the participating
writers, says the week underscored
historical differences in approaches to
the craft of writing. “Irish songs have
tended to be written by one person,
whereas American songs are usually
written by more than one person,” he
says. “This week has got collaboration
into the minds of Irish songwriters.”

Music Bridge, founded by writer and
producer Alan Roy Scott, has orga-
nized such writing sessions with U.S.
songwriters in Russia, Romania, and
Indonesia over the last decade.

This year’s project, which was held
in the Abbey Glen Hotel, a converted
castle, was partly funded by Scott, who
invested more than $80,000 in the
week. The Irish Music Rights Organi-
sation (IMRO), along with U.S. soci-

IRISH SONGWRITERS

(Continued from page 1)

Irish songwriters are confounded by
the lack of interest from U.S. publish-
ers, who are already swamped by do-
mestic material, complained the dele-
gates. London-based creative
executives, many of whom have respon-
sibility for Ireland, too, are often driven
by the demands of the faster-moving,
fashion-conscious U.K. market.

“The people in the U.K. are not
always tuned to what’s going on here,”
said Robert Stevenson, owner of
Dublin-based booker/promoter Trea-
sure Island.

Hugh Duffy, chief executive of the
Irish Music Rights Organisation
(IMRO), pointed out that publishing
and performing right development in
Ireland was still in its infancy. “Five
years ago, IMRO was just a branch of
the [U.K.’s] Performing Right Soci-
ety.” He cited the body’s progress in
helping export Irish songwriting talent
through its work with the European
Musie Office.

Rowanna Gillespie, an executive at
PolyGram Island Music Publishing,
admitted that her company did not
have an Irish office and that it relied
on contacts with PolyGram’s record
operations here or the publisher’s U.K.
offices.

Of all the major international pub-
lishers, only peermusic has a creative
presence in Ireland. There are many
independent publishers here that work
with other indies as part of a subpub-
lishing network. This fact stood in
stark contrast to the obvious wealth of
songwriting talent in the Republic,
noted delegates.

Evan Lamberg, executive VP of
EMI Music Publishing, said that de-
spite the lack of major publishers here,
interest in Irish songwriting was high
in the U.S.

“What always comes back to me is
the fantastic melodies,” he said. “This
country seems to focus on these won-
derful 12 notes.”

Another key frustration among del-
egates was the gulf between the music
of Ireland and the perceptions of the
American industry and public of what
Irish music means. Complaints were
voiced that in the wake of “River-
dance,” Irish mainstream pop/rock and
alternative acts were disregarded.

Loretta Munoz, New York-based
assistant VP of membership for
ASCAP, pointed out that “Riverdance”

and U2 had opened the world’s eyes.
“A lot of attention is focused on Ireland
now,” she said. “It’s poised to move for-
ward. As soon as one [publisher] takes
the step, everyone will be like lem-
mings.”

A note of caution came from Kieran
Kane, a U.S. recording artist/song-
writer and owner of Dead Reckoning
Records. “If we're talking about a mass
market for traditional folk music, it’s
not going to happen. To say [that it will]
is disingenuous.”

IMRO’s Duffy later added that he
believes international publishers will,
in fact, move in after events such as the
Celtic Harmony co-writing event (see
story, page 1).

eties ASCAP, BMI, and SESAC, also
helped fund and organize the event.
Loretta Mufioz, assistant VP of mem-
bership for ASCAP’s New York office,
who was instrumental in coordinating
the concert, says the society is involved
“because it makes writers aware of
what we do, and it helps nurture talent
and relationships.”

Scott says that much of what goes on
at his and other co-writing sessions was
traditionally carried out by labels’ A&R
departments. “They should be doing
this kind of thing, but the truth is, they
usually don’t.”

The decision to come to Ireland in
1997 came about because “we’ve final-
ly found the motivated parties,” says
Scott. “I've known people here for 10
years. With IMRO having been set up,
they’re now ready to develop their own
artists and writers.”

For the first time in Music Bridge’s
life, writers have been working in the
same language, which made “a monu-
mental difference,” says Scott. “They
worked like machines.”

Unlikely pairings—originally chosen
by drawing names from a hat—suc-
ceeded, says Scott, “because people say
you can'’t mix such different styles, and
in reality you can.”

While admitting there were occa-
sional personality clashes, all writers
were enthusiastic about the experience.
MacCarthy, performer and writer of
such songs as Christie Moore’s “Ride
On” and Mary Black’s “No Frontiers,”
was initially daunted at the prospect of
co-writing. “I normally work on my own
in the dead of night,” says MacCarthy.
He found collaborations with Speech
and Delbert McClinton “the most
refreshing and creative activity of my

NEWTON MAKES INT'L CHART SPARKS FLY

(Continued from page 14)

Krissada Sukosol Clapp, label man-
ager of Bakery International, calls Ko-
siyabong “the David Foster of Thai-
land” and says the local cover helped
greatly to get Newton noticed. “To get
a push outside Thailand, we needed to
create a push inside—so we had him
cover a Thai song.” Newton’s manage-
ment, Liverpool, England-based Man-
age Major, worked with Newton to
write lyries in English, dubbed it “Sea-
sons Change,” and saw it reach No. 2
on English-language pop station 107
Love FM Bangkok.

SOUTH AFRICA PICKS UP ON ALBUM

Pretoria, South Africa’s capital, has
proved to be the biggest market for the
album “Sweetest Secret,” and in fact it
was the first to release it, in May. Much
of the album’s popularity stems from
the intensive airplay that several
tracks from the album have received
on the city’s biggest radio station,
Jacaranda.

The independent station broadcasts
both in English and Afrikaans to
approximately 250,000 listeners in the
city, traditionally viewed as the bastion
of the old apartheid regime. Its reach
also extends further into the northern
and eastern more rural parts of South
Africa.

Local licensee David Gresham Rec-
ords first serviced the station with
“Sometimes When We Touch” six
months ago.

Says Hanlie Nel, Jacaranda’s music

compiler, “The response we had to the
first single was phenomenal. The first
time we played it, our listeners began
calling in for information on Newton.
Since then, many other tracks off the
album have received airplay.”

Nel attributes much of Newton’s sue-
cess to his radio-friendly tracks and
catchy “pop beat.” David Gresham Rec-
ords founder David Gresham says he
believed strongly that “Sweetest
Secret” (which he describes as having
had “reasonable sales”) would move sig-
nificant numbers if picked up by nation-
al music station 5F M. “There is a huge
market in this territory for happy, com-
mercial dance acts like Newton, as we
have shown with the increase in sales
in the Pretoria area following his suc-
cess on Jacaranda,” he says. “We could
break Newton as a major artist here if
5FM had a different airplay policy. At
the moment, they only playlist tracks
that are charting internationally and so
did not go with Newton.”

Newton is now thinking of giving up
his day job: Worldwide promotion and
the prospect of feeding the hungry
U.K. media may force him to hang up
his hose, he says. “Once I do leave the
Fire Service, I've got to go for it 100%
with the music and make it work,” he
says. “There’s no turning back.”

Assistance tn preparing this story was
provided by Geoff Burpee in Hong
Kong and Diane Coetzer in Johannes-
burg.

life—like turning the soil on the soul.”

Fiona Joyce, singer/songwriter and
owner of River Valley Records, also
works on her own and issues her own
CDs. During the week she wrote
“Coming Home” with Rick Cowley and
“Going My Way” with Gordon
Kennedy. Says Joyce, “I learned more
in the last week than in the last five
years. This is not something for the
weak. It’s changed me forever.”

Gordon Kennedy, author of “Change
The World,” performed by Eric Clap-
ton, says, “I'm used to co-writing but
with the same people. I find these kind
of environments very stimulating. It
doubles the pleasure.” Among those he
worked with during the week was
Brian Kennedy, the Irish star.

Kevin Griffin of New Orleans band
Better Than Ezra ended up writing
with Liam Riley. He says, “It was
interesting to get a common ground
with someone from a completely dif-
ferent musical page.”

Besides cultural exchanges and the
swapping of techniques and influences,
the week helped the writers, many of
whom are also recording artists, to

learn other skills.

“Most people think of Ireland in the
context of [songs with] great pathos and
very gritty lyrics,” notes Scott. “The
Irish writers are coming across Amer-
ican writers who might be into other
things, such as production values.”

Demos of some of the songs written
in Clifden will be released by New
York-based roots label Putumayo in
the new year. Many of the writers say
their compositions will be featured on
upcoming albums, with the possibility
of some collaborations ending up as
duets.

From the strength of the songs
showcased Nov. 8, the prospect of some
going on to become hits is far from
remote.

Yet commercial success was not the
point of the collaboration. ASCAP’s
Muiioz says the society did not go into
the event expecting “even a nickel prof-
it to come out of it.”

IMSA’s Keith Donald says, “We just
sat and wrote. If any of them really are
hits, then that’s the eream on the milk.”

Next year’s Music Bridge will take
place in Cuba in the fall.

WIND-UP ACT CREED

(Continued from page 13)

always assumed this was supposed to
happen this way even before we got a
record deal,” says Stapp. “We thought
we were supposed to sell a lot of
records, and we thought we were sup-
posed to play in front of big crowds.”

Still, when Stapp enrolled at Florida
State University with hopes of eventu-
ally becoming a lawyer, he admits that
his interest in music was mostly found-
ed in fantasy.

“This is the first band I've been in,
and I didn’t even know I wanted to do
this until 1993,” he says. “I just decid-
ed I wanted to get in a band, and with-
in two days I moved to Tallahassee. 1
figured if [Jim] Morrison had started
there, I could go to Tallahassee, jump
in a band, and become a rock star.”

While Stapp soon would see his
vision fulfilled, Creed’s earliest foray
into the Tallahassee music scene was
not exactly welcoming.

According to Stapp, Creed gained
few friends among what he terms the
“cliquish” bands playing the scene.

“We're not in a band to be buddies
with other bands, but I was under the
assumption that we would walk into a
bar and say, ‘Hey, what’s up? and sit
around jamming acoustically and
drinking a beer,” he says. “Thinking
about it now, our ignorance and naiveté
were probably good. We were like lit-
tle kids, and that kind of innocence
helped us get to where we are.”

Also helping out has been main-
stream rock radio, which has been
largely responsible for such 97 Heat-
seeker Impact acts as Tonic, matchbox
20, Sister Hazel, and Days Of The New.

“The pendulum has been in motion
for the past year, and I wouldn’t be sur-
prised to see changes by some labels as
to their signings,” says Lerner. “If you
look at it from a format perspective, it's
getting harder to tell the difference
between modern rock and active rock.”

Meanwhile, mainstream rock KRXQ
Sacramento, Calif., PD Curtiss John-
son says the station is enjoying the
popularity of new rock acts and is
eager to break more.

“It’s nice to see mainstream rock
bands come back into the fold,” he says.
“They don’t have to have wild haircuts
or a trendy look. They’re just solid rock
bands that write good songs, and the
rest of it doesn’t matter.

“I hate to use this term, but people
are getting back to the rootsy
rock’n’roll bands,” he adds. “Songs
used to have to grab you immediately,
and I think people are gravitating away
from that one-hit-wonder sound.”

“My Own Prison,” which is in heavy
rotation at KRXQ, is also testing well
in call-out research, says Johnson.

One mainstream rock act that Creed
seems inextricably bound to, at least
for the time being, is Days Of The New.

Chris Wester, music buyer for the
four-store Minneapolis-based Down In
the Valley, says the rise of the Outpost
act may have primed the market for
Creed.

“As bad as this may sound, I think
[Outpost-distributing label] Geffen
really paved the way for this band with
Days Of The New,” Wester says. “With
the success of [Days’ single ‘Touch,
Peel And Stand’], radio was ready to
take Creed and eat it up.”

Hoping to whet that appetite even
further, Wind-up recently shipped an
acoustic version of the title track, while
a clip for the song, directed by Stephen
Scott, is due at the start of December.

The label has also coordinated pro-
motions with distributor BMG, which
tied into the act’s appearance in each
market. Local television advertising
and lifestyle marketing have also
played an important role, says Lerner.

Meanwhile, Wind-up has empnasized
the band’s World Wide Web site with
exclusive concert footage. The label is
also hoping to support a network of fan
sites by providing free software to cho-
sen individuals.

“This project has happened so quick-
ly,” says Lerner. “We need everyone
else to catch up with the grass roots.
Look what we've accomplished without
a video and without national media.”
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COLUMBIA, AWARE IN JOINT VENTURE

(Continued from page 18)

to] let them keep doing what they’re
doing,” he says. “The real tragedy is so
many bands have to have a gold record
the first time out to recoup,” Devine
says. “This situation helps to counter-
balance that. That’s good for us as an
industry.”

Latterman agrees. “There’s no artist
development anymore,” he says. “If you
put a record out and the band has
received a big signing bonus, then you
have to make it happen on the first
record. But here, if we put it through

RED and it sells 10,000, that’s awe-
some. Twenty thousand would be even
better. And if we can’t sell 25,000 with
the budgets we’ve got, I'm an idiot.”
While similar deals in the past have
started with such optimism only to
crumble later, Latterman thinks his
pact has a better chance of survival
because “we still own 100% of our com-
pany. The one problem I've seen on
most joint ventures is you're too depen-
dent on most majors to do anything.
We're doing our job; we're not waiting
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for Columbia to return our calls to tell
us what we can and can’t do.”

The deal calls for Sony to support
Aware/RED and Aware/Columbia
releases through tour support and mar-
keting and promotion assistance.
Albums that go through RED will also
be aided by RED Ink, RED’s market-
ing arm. In addition to Devine and
Botwin, Columbia A&R exec Josh
Sarubin and product manager Greg
Linn will be point persons on releases.
Aware’s full-time staff of six will con-
tinue to work the releases as well.

If Latterman has his way, everyone
working any Aware release will be
completely familiar with the band by
the time its album is released. For
example, a number of Sony and RED
regional label people attended recent
shows by Train and Nineteen Wheels
in Chicago. “We want them to see them
two or three times before they have to
take it to radio or retail. It is very long-
term, and it will take patience,” says
Latterman.

However, Latterman isn't idealistic
enough to think that Columbia’s

‘ANNOYING MUsSIC’

(Continaed from page 18)

during Simon’s nationally broadcast
program.

1t also became a hit during WBEZ
pledge drives. Nayder, who would
threaten listeners with a continuous
stream of exceptionally grating music,
demanded—and usually got—a flood
of calls from people more than willing
to give. Those who did make pledges
received a premium ‘Annoying Music
Show Defense Kit,” which, along with
an “Annoying Music Show Greatest
Hits” album, included earplugs and an
airplane barf bag.

Though most people appreciate the
program’s obviously tongue-in-cheek
approach, a contingent of hypersensi-
tive-turned-irate listeners has arisen
from concern that the show under-
mines public radio’s seriousness.

WBEZ operations manager Torey
Malatia places the blame for this su-
per-serious mind-set on all public sta-
tions.

“Somehow, in public radio we have
made the huge mistake of connecting
[with moroseness] all the good things
we do to make people better informed
and bring them closer to great music
and ideas,” he says. “To talk about lit-
erature, art, or issues in our commu-
nity means you can’t have a smile on
your face. That’s what is so great about
the program. It shatters that illusion.”

Those that would accuse Nayder of
defiling public radio’s integrity would
also do well to look further into his
work.

In stark contrast to the “Annoying
Music Show,” Nayder Communications
also produces the captivating, often-
times gut-wrenching public radio
series “Magnificent Obsession,” which
is an unhosted, 30-minute “spoken
word documentary” about drug and
aleohol addiction hosted by various for-
mer users.

“Jim has been doing [‘Magnificent
Obsession’] for many years, and he cre-
ated the ‘Annoying Music Show’ as a
lark, and it becomes the thing he gets
known for,” says Malatia. “What I'd
hope is that as a result of that expo-
sure, people also find out about ‘Mag-
nificent Obsession.””

patience is endless. “We need someone
to break big so they have more patience
with us to take time and grow some of
the other acts,” he says. “But we know
this hinges upon us having some multi-
platinum success with some of the first
records that come out through Colum-
bia.”

Although future Aware compilations
will go through RED, Latterman will
keep them as staunchly independent as
he always has.

Latterman and his staff find the acts
in a variety of ways—from local club
owners and concert promoters as well
as from recommendations by bands.
Additionally, Latterman and his staff
listen to every tape sent their way.

“Aware 11,” which featured Hootie &
the Blowfish, Better Than Ezra, and
the Verve Pipe, among others, remains,
at 35,000 units, the best-seller in the
series, according to Latterman. Prior
to this new deal, distribution was to
record stores primarily where the par-
ticipating bands lived and through the
bands, which sell the albums on the

road. “Up until this point, we haven’t
really worried about distribution,” he
says. “We just wanted to get catalog
and get people to know about us. We
sell enough to pay for pressing.”

Awareness of the bands is also
increased through tours Latterman’s
label organizes. The third Aware tour
will start in late February and feature
four bands, including Train, Nineteen
Wheels, and a rotating lineup of region-
al acts. Given the new deal, Latterman
says, the fourth slot may go to a devel-
oping Columbia act. “Columbia can put
someone on if they can draw enough
people,” says Latterman, adding with
a laugh, “but love’s not enough. We're a
huge team player, but it can’t be at the
expense of what we’re trying to do.”

Which is, Latterman stresses once
more, to break bands through develop-
ing them organically. “This is gonna
work because we're taking the pressure
off the bands on the first record and let-
ting them develop on their own instead
of telling them they’re going to be a
rock star in five weeks,” he says.

i BOXSCORE
SRRV M AN IR . 107 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
FLEETWOOD MAC Coca-Cola Starplex ~ Nov 4 $942,792 20,087 Magicworks
Amphitheatre $78/833 sellout Concerts fnc.
Dallas 3| PACE Touring
FLEETWOOD MAC McNichots Sports Dct. 29 $885,896 11,322 Magicworks
Arena $66/$27.50 seliout Concests Inc
Denver PACE Touring
FLEETWOOD MAC Nashville Arena Nov. 6 $817,285 16,886 Magicworks
Nashville $60/325 seflout Concerts Inc.
PACE Touring
THE ARTISY Hollywood Bowl Oct. 11 $794,061 14,831 Bill Sitva Presents
LARRY GRAHAM & Los Angeles $125/$20 17,112
GRAHAM CENTRAL
STATION
FLEETWOOD MAC Sony Mus.c/Block-  Nov. 8 $176,110 18,166 Magicworks
buster Coral Sky $75/$30 sellout Cancerts Inc.
Amphitheatre PACE Touring
West Patm Beach. Cellar Door
Fla.
FLEETWOOD MAC Orlando Arena Nov. 9 $676,595 14,619 Magicworks
Ortando, Fia. $60/325 selout Concerts Inc.
PACE Touring
ELTON JOHN Bryce Jordan Center, Nov. 4 $587,110 14,992 Delsener/Slater
Penn State $42/$26.50 setlout Enzerprises
University
University Park, Pa,
ELTON JOHN Van Andel Arena Oct. 29 $548,840 12617 Cellar Door
Grand Rapids, Mich. $43.50 sellost
REBA McENTIRE Frank Erwin Center,  Nov. 8 $373,640 9,341 Starstruck
BROOKS & DUNN University of Texas at $40 16,417 Promotions
Austin Titley/Spalding
Austin, Texas
ALAN JACKSON Sony Music/Block-  Dct. 24 $293,782 14,581 Cellar Door
DEANA CARTER buster Coral Sky $32.75/$25.75/$18  sellout
Amphitheatre
West Palm Beach,
Fla
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295,
Fax: 615-321-0878. For research information and pricing, call Marie Ratliff, 615-321-4295.
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BERRY JUICE: After an
overwhelmingly positive
response from live audiences
to their rockabilly version of

Jaw Dropping. Slackjaw
may be one of indie rock's
better-kept secrets. Its latest,
“Buoyancy Vs. Gravity,”
released in September on
Portland, Ore.-based Figure-
head Records, crackles with
genius on such tracks as
“The Joy Of Painting” and ‘A
Sinking Ship Loves Compa-
ny.” The band, whose
“Mauler” single has been
featured on KNRK Portland’s
local music show, will per-
form live at the station
Wednesday (19). Slackjaw
will cover the Human
League’s “Don’t You Want
Me" on the Biand Records
charity compilation “Dogma
For The Secret Agent,” due
in early '98.

4’s “Raspberry Beret,” Wa-
termelon/Sire act the Derail-
ers did an about-face to ensure
that the track was included on
their latest album, “Reverb
Deluxe.”

Though the album had

already been recorded, the
song was quickly added as a
hidden track.

Now, Sire has pressed a 7-
inch single of the song that will
ship to college radio the last
week of this month and to
triple-A stations in early "98.

“Reverb Deluxe,” which
bows Tuesday (18), is the first
title to be sprung from Sey-
mour Stein’s new alliance
with Watermelon (see story,
page 1).

THIS AND THAT:

Placing Blame. Elektra is
breaking Alana Davis’ first sin-
gle, a cover of Ani DiFranco’s
“32 Flavors,” by working the
song at top 40, triple-A, mod-
ern rock, and jazz stations. The
artist, who played a handful of
Lilith Fair dates in the summer
and opened for Ziggy Marley
this fall, is touring with 10,000
Maniacs. Davis' debut, “Blame
It On Me,” came out Oct. 21.
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formances at Los Angeles’
Atlas Club Dec. 6 and at New
York’s Windows on the World
Dec. 10.

His album is set to bow the
first week of December.

Atlantic act Ivy, whose stun-
ning debut full-length, “Apart-
ment Life,” came out Oct. 7, is
preparing to shoot a clip for
the single, “The Best Thing.”

STAR SEARCH: Though
German threesome Sitter has
been scarce in the U.S., Koch

is dead set on break-

the Northeast

Regional Roundup
with “Sand &
Water” this issue.
The band’s single,
“Black,” is seeping
out onto rock air-
waves, thanks to
stations like WAAF
Boston and WXRK

Sevendust is also

A
EAST NORTH CENTRAL
Robyn, Robyn Is Here

" NORTHEAST | L
[mammammm{ niably hooky “Pop-

ing the band’s unde-

WEST NORTH CENTRAL

A

Michael Peferson, Michael Peferson |

MIDDLE ATLANTIC

Yok

1~ star” single, which
was re-serviced to
radio in September.
WFNX Boston,
WNFZ Knoxville,
Tenn., and KLYY
| Los Angeles have

SU VA

~

New York. F
L

featured on the
forthcoming Edel
America sound-
track to the action
comedy “Master-
minds” (The Reel Thing, Bill-
board, Sept. 13).

L.As resident Latin jazz
hipster Joey Altruda will
strut his stuff on a Dec. 1
episode of Fox's “Melrose
Place.”

Meanwhile, the artist will be
supporting the release of his
latest Will Records release,
“Kingston Cocktail,” with per-

1
mmww: Spin Radio Network

" been dabbling with
the track, while the

T picked up on single

PACFIC
Keail't Reichel, £ O Mai 'X V
~ SOUTH CENTRAL
Mystikal, Unpredictable

THE REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL
. Michael Peterson Michael Peterson
. Robyn Robyn Is Here
. The Kinleys Just Between You And Me
Chely Wright Let Me In
Lee Ann Womack Lee Ann Womack
Our Lady Peace Clumsy
. Christion Ghetto Cyrano
. Next Rated Next
Roy D. Mercer How Big'A Bay Are You? Volume 3
10. Allure Aflure

CEONOUH W=

MIDDLE ATLANTIC
Mic Geronimo Vendetta
. Rabyn Robyn Is Here
Blink 182 Dude Ranch
. Christion Ghetto Cyrano
G. Love & Special Sauce Yeah, It's That Easy
Allure Aliure
India Sobre Ei Fuego
Will Downing Invitation Only
. Karen Clark-Sheard Finally Karen
New Life Community Choir Feat. John P. Kee Strength

SeENIBAwN -

bonus track “Video”
in September.

The band’s album,
“Pastello,” was re-
leased in August.

ROADWORK: A&M
artist Matthew Ryan, whose
album “Mayday” was released
Oct. 7, wraps up opening dates
for the Refreshments with
dates in Texas, Oklahoma, and
Missouri Monday (17)-Satur-
day (22).

Risk Records act Jack Off
Jill is on the road with Lords
Of Acid through mid-Decem-

ber. The band plays at the
Odeon in Cleveland on Friday
(21).

CORRECTION: The Mighty
Blue Kings have signed to the
Work Group and will release
their first album for the label
next year. “Come One, Come
All,” self-released on R-Jay

Lazy’s Life. Basehead
guitarist Keith Lofton
(also known as Lazy K)
flexes his creative mus-
cles with yet another par-
adigm-smashing effort on
“Life in One Day.” The
album, which was
released on Oct. 21 by
Mutant Sound System, is
currently being worked at
triple-A radio.

Records, bows Nov. 18. The
Royal Crown Revue’s live
album, “Caught In The Act,”
was released on Surfdog
Records.
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R&B

ARTISTS

Simmons Steps Into Spotlight

Dru Hill Producer/Writer Comes Into His Own

This article was prepared by Janine
Coveney, managing editor of R&B Atr-
play Monitor.

When the year-end tallies of 1997s
top R&B records are completed, at the
top of the airplay heap is likely to be
Dru Hill's breakthrough single, “In My
Bed.” What many
in the .industry
might have failed
to notice is that the
tune was penned
by and produced
in its original ver-
sion by Daryl Sim-
mons, who also
created Dru Hill's
“Never Make A
Promise” and “We're Not Making Love
No More.”

The oversight may be due to Sim-
mons himself, a reserved, quiet worka-
holic who has managed to amass a
wealth of hit singles as a songwriter
and frequent collaborator with Ken-
neth “Babyface” Edmonds and Anto-
nio “L.A.” Reid.

His production company, Silent Part-
ner Productions, and Atlanta studio,
Silent Sound Studios, are aptly named;
Simmons has long been the close-
mouthed third party, while producers
Reid and Edmonds received numerous
well-deserved accolades. But stepping
out as a producer in the last year is
bringing Simmons his own moments,
albeit uncomfortable ones, in the spot-
light. ’

“I never had a burning desire to be
a star, to be out front,” says Simmons,

SIMMONS

& MUSIC

whose career path seemed plotted
from the day he met best friend
Edmonds in Indianapolis at age 14. His
desire to remain the “silent partner”
changed only recently when he agreed
to do interviews.

“T just felt that I'm not that inter-
esting a person. What is it people want
to know about me? I'm not an artist,”
he says, but adds that the success of
“In My Bed” prompted him to talk to
the press.

“I think I'm proudest of the Dru Hill
project with ‘In My Bed’ and ‘Never
Make A Promise’ because those were
my first No. 1 songs by myself, with-
out Kenny or L.A. being involved,”
says Simmons, who calls the process
of going it alone “pretty scary.”

“I never imagined myself ever get-
ting to that level. I remember Kenny
telling me two years ago, ‘All you need
is one song by yourself without my
name on it, and you'll be fine. I was
like, ‘ Yeah right, easy for you to say.” ”

“In My Bed” is also notable because
its remix version by Jermaine Dupri
netted it even more airplay and
acclaim. Simmons says that he liked
the remix and that the concept
doesn’t bother him. “It’s still my song.
And usually if the remix works, it
works because the song has already
been a hit, so really it’s just more icing
on the cake,” he says.

Simmons’ discography is impres-
sive. In the past decade, he has writ-
ten and/or produced Vanessa Williams’
“Next,” Curtis Mayfield’s “New World
Order,” Aaliyah’s “The One I Gave My
Heart To,” Monica’s “Why I Love You

Kane & Abel Arrested On
Gun-Possession GCharge

B BY SHAWNEE SMITH

NEW YORK—New Jersey state troop-
ers arrested No Limit recording act
Kane & Abel Nov. 1 on a charge of
unlawful possession of an assault
weapon.

Kane & Abel’s current album, “The
7 Sins,” has sold 116,000 units since its
1996 release, according to SoundScan.
No Limit is distributed through Prior-
ity Records.

Initially stopped for speeding on
Interstate 295 in Mercer County, N.J.,
twins David R. Garcia and Daniel R.
Gareia, 21, and their brother Shauntel
Garecia, 23, were arrested after state
trooper Carl Knudsen found a TEC 9
semiautomatic assault weapon sticking
out of their luggage in the trunk,
according to Sgt. Al Della Fave, a New
Jersey State Police spokesman.

“The arresting trooper asked them
questions regarding their destination
and asked if they had anything illegal
in the vehicle, and they said, ‘No we
don’t, go look,” ” says Della Fave.
“[Knudsen] popped open the trunk and
saw the magazine of an assault weapon
sticking out of their bag.”

According to Della Fave, the three
initially denied knowledge of the load-

ed gun, claiming members of their en-
tourage may have left it in their lug-
gage without telling them, but later
admitted knowledge of the weapon.
The brothers claimed to “generally
carry guns to protect themselves,” he
says, because they have been shot at
in the past.

Two bulletproof vests were also
found in the car, Della Fave says, and
the artists were said to report that
they sometimes wear them onstage
during shows.

The three were arraigned Nov. 3 at
Lawrence Township Municipal Court.
All were charged with one count of
unlawful possession of an assault
weapon, and Shauntel was charged
with speeding and driving with a sus-
pended license. Bail for David and
Daniel was set at $5,000, while the bail
was $10,000 for Shauntel, who has a
prior probation violation—standard
amounts for the charges. If convicted,
each could be sentenced to a maxi-
mum of five years in prison.

The Mercer County prosecutor’s
office declined to comment on the
case.

A spokeswoman at No Limit said
she had no knowledge of the incident
when contacted for comment.

So Much,” Whitney Houston’s “Queen
Of The Night,” Tevin Campbell’s “Can
We Talk” and “I'm Ready,” Aretha
Franklin’s “Willing To Forgive,” and
TLC’s “Baby Baby Baby.”

Artists including Wynonna, Sheena
Easton, Toni Braxton, Bell Biv DeVoe,
Bobby Brown, Mariah Carey, Shanice,
Johnny Gill, and Ralph Tresvant have
benefited from his songcraft.

“Being basically the ‘silent partner’
with L.A. and Face, Daryl continues to
grow as a writer/producer on his own,”

(Continued on page 28)

Soul Man. Rick James played his first concert in 10 years for a capacity crowd
Sept. 29 at the Los Angeles House of Blues. The tour, in support of James' Pri-
vate I/Mercury album “Urban Rapsody,” officially began Oct. 3 in Indianapolis.
Shown celebrating after the show, from left, are Joe Isgro, CEO of Private |
Records; artist Keith Sweat; and Rick James.

This week’s column was written by Janine Coveney, man-
aging editor of R&B Airplay Monitor.

TEMPTATION S SPAT: What’s in a name? Apparently
everything, when it belongs to a Motown legend. Late
last year, Otis Williams, founder of Motown’s the Temp-
tations, filed suit against former member Dennis
Edwards, claiming infringement on the trademarked
name “The Temptations.” Both Williams and the estate
of the late Melvin Franklin, another original member,
filed suit Sept. 9, 1996, in the U.S. District Court, Cen-
tral District of California, against Edwards, because he
has been using the name in live performances, TV
appearances, and interviews with another group of
singers. In fact, members of
Keia/Universal male quartet

Temptations Founder Battles Former Member
Edwards Over Use Of Legendary Act’s Name

involved in the case; calls to Edwards’ Bloomfield Hills.,
Mich., attorney, Terrance Rader, were not returned at
press time.

Berger says that next year, the 40tk arniversary of
Motown, will be extremely busy for the group. which now
counts Williams, Ron Tyson, Theo Peoples, Harry
McGilberry, and Terry Weeks as members. The Tempts
will perform at the 1998 Super Bowl half-time show and
appear on the Motown 40th anniversary ABC-TV special
in February; Williams will co-produce a television minis-
eries based on the early days of the Temptations, tenta-
tively scheduled for November 1998.

SISTA WITH CRUTCHES: Get well wishes go out to
Cheryl “Coko” Gamble of
SWYV. The singer broke her

Ol’ Skool say that their
career was kick-started after
meeting Edwards, who
employed the group on tour to
sing Temptations hits, among
other songs, in the mid-"90s
(Billboard, Oct. 25).

After several attempts were
made to reach Edwards, a U.S.

The
Rhythm
and the

Blues

ankle while at home two weeks
ago. Now in a cast and crutch-
es, Coko has beer: crdered to
stay off the foot as mmch as pos-
sible. The accident means that
SWV’s scheduled promotional
tour, set to start Nov. 14 in
Atlanta and end Saturday (22)

District Court judge ruled that

he was in default. Edwards

then responded to the com-

plaint Oct. 21 with a motion to set aside default. The judge
allowed Edwards’ motion and noted, “Defendant Edwards
is hereby instructed to file and serve his answer and coun-
terelaim within 15 days hereof. If he fails to do so, his
motion to set aside default shall be deemed denied without
further order of the court.”

Edwards had not filed a counterclaim by the Nov. 5
deadline. However, the UPI news wire issued a story Oct.
29 with a Chicago dateline stating that a Los Angeles
judge had denied Williams’ petition and granted Edwards
the right to use the appellation “Dennis Edwards & the
New Temptations” or “The Temptations Featuring Den-
nis Edwards.” However, this development is not borne out
by court papers.

Original Temptations manager Shelly Berger says he
believes the story was planted by Edwards. The item was
picked up by some radio stations and trade magazines.
Berger says Williams, et al., will now file an injunction
against Edwards.

According to Williams’ suit, Edwards is not an original
member of the Temptations and does not have the right to
use the name in any form. The suit states that Williams is
the only living original member of the Temptations with
legal license to use the name, granted to him and the late
Franklin by Berry Gordy in 1979. Since the group’s begin-
nings in 1961, 18 different men have performed as part of
the Temptations; Edwards sang with the group fron 1968-
1977, 1980-83, and again in 1987. Edwards’ Los Angeles
attorney, Allen Hyman, told Billboard that he is no longer

in Philadelphia, has to be can-
celed. Coko, Taj, and Lelee
were going to promote their lat-
est single, “Lose My Cool” fea-
turing Redman, from their third RCA album, “Release
Some Tension,” at radio and retail. Hey, Coka, can I sign
your cast?

BEATS N’ PIECES: The successful Soul Train imprint
released the “Soul Train Christmas Starfest” album Nov.
11 on Epic. The project features pre-recorded favorites by
Boyz Il Men, Stevie Wonder, New Edition, Patti
LaBelle, En Vogue, Natalie Cole, Kirk Franklin & the
Family, James Brown, Luther Vandross, and the Isleys,
as well as new material by Rome, Az Yet, Simone Hines,
and Total Commitment . .. The Apollo Theatre in
Harlem, N.Y. , is sponsoring its fifth annual Apallo Toys
and Books for Kids drive Dec. 4, featuring celebrity guests
and performanees for the whole family. Proceeds will be
donated to 10 area comnwnity organizations; for admis-
sion, bring a new, unwrapped toy or book . . . BeBe
Winans and actress Kim Fields-Freeman will hest a one-
hour television special, “Bringin’ In The Hclidays,” to be
syndicated between Nov. 27 and Dec. 24. The event was
taped at the Church of the Harvest in Los Angeles and
features Darius Rucker of Hootie & the Blowfish, All-
4-One, the Winans, Hezekiah Walker & the Lave Fel-
lowship Crusade Choir, Sounds Of Blackness, Karen
Clark-Sheard, and others. The show is produced by Tri-
Crown Productions in association with Warner Bros.
Domestic Pay-TV, Cable & Network Features. Check your
local listings.
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A COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I L AND PROVIDED BY SoundScan®
NOVEMBER 22, 1997 ™ IIIII“
48 | 39 I 36 | 34 | THE NOTORIOUS B.I.G. A° BAD BOY 73011 ARISTA (19.98/24.98) LIFE AFTER DEATH 1
. Z_ 5 ( NEW ) 1 MYSTIKAL NO LIMIT 41620/JIVE (10.98/16.98) UNPREDICTABLE | 49
2 & Z’é $g| g% armisT TITLE | % 5 | 42 | 38 | 13 | SWV RcAs7525+(10.98/16.98) RELEASE SOME TENSION | 5
=2 |52 o <L 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE DR EQUIVALENT FOR CASSETTE/CD) aq
51 | 47 | 35 | 76 | MASTER P @ NO LMIT 53978*/PRIDRITY (10.98/16.98) ICE CREAM MAN 3
* % x No. 1/GREATEST GAINER * * % 52 | 45 37 38 | TRU A’ NO LIMIT 50660</PRIORITY (12.98/18.98) TRU 2 DA GAME 2
Q| 79 | — | 2 | RAKIM UNvERSAL 53113 10,9816 98 Snciatio ) IHEASTHLETERS) L 53 | 40 | 33 | 6 | COMMON ReLatiTY 1535° (10.98115.98) ONE DAY IT'LL ALL MAKE SENSE | 12
* % % PACESETTER * % % NEW)D 1 | TONY TONI TONE MERCURY 536368 (10.98 EQ/17.98) HITS | 54
@ "o — 2 JAY-Z ROC-A FELLA/DEF JAM 536332*/MERCURY (10,98 EQ/16.98) IN MY LIFETIME, VOL. 1 2 55 | 52 | 55 | 30 | ROME @ GRANO JURY 67441/RCA (10.98/15.98) ROME 7
3 I | 62 | 3 | MASE BADBOY73017*/ARISTA (10.98/16.98) HARLEM WORLD | 1 5 | 41 | 32 | 4 | RICK JAMES HIGHER SOURCE/PRIVATE | 417070/MERCURY (10.98 E/16.98)  URBAN RAPSODY | 31
4 | 21| 4 ?F‘?;gzﬁgggg}l&%:cg?gowgg’l;‘%&AND NATURE THE FIRM — THE ALBUM | 1 57 | 46 | 42 | 6 | BROTHA LYNCH HUNG BLACK MARKET 50648/PRIORITY (10.98/16.98) LOADED | 9
5 3 2 8 SOUNDTRACK A LAFACE 2604 1/ARISTA (10.98,16.98) SOUL FOOD 1 58 | 50 | 47 | 23 | WU-TANG CLAN A* LDUD 66905*/RCA (19.98/24.98) WU-TANG FOREVER 1
6 4 4 11 | MASTER P A NOLIMIT 50559+/PRIORITY (10 9816.98) GHETTO D 1 59 | 51 | 44 | 84 | MAXWELL A COLUMBIA 66434 (10.98 EQ/16.98) MAXWELL'S URBAN HANG SUITE 8
1 6 6 9 BUSTA RHYMES A ELEKTRA 62064*/EEG (10 98 16.98) WHEN DISASTER STRIKES... 1 60 | 53 | 39 | 21 | MIA X @ ND LIMIT 507057 PRIORITY (10.98/16.98) UNLADY LIKE 2
8 8 5 5 | JANET A VIRGIN 44762 (11.98/17.98) THE VELVETROPE | 2 61 | 49 | 43 [ 15 | MR. SERV-ON NO LIMIT 50717 PRIORITY (10 98 16.98) LIFE INSURANCE | 5
9 7 3 6 | SOUNDTRACK OEATH ROW 53509 PRIORITY (12.98/19 98) GANG RELATED — THE SOUNDTRACK 1 62 | 65 | 48 | 17 | MAXWELL COLUMBIA 68515 (7.98 EC/13.98) MTV UNPLUGGED EP | 15
10 | 10 | 9 | 8 | USHER @ LAFACE 26043/ARISTA (10.98/16.98) MY WAy i 63 | 48 | 49 | 20 | TWISTA CREATOR'S WAY/ATLANTIC 92757</AG (10.98 15.98) ADRENALINE RUSH | 13
11 13 10 17 | PUFF DADDY & THE FAMILY A® BAD BOY 73012+/ARISTA (10.98/17.98) NO WAY OUT 1 64 | 57 | 54 | 20 | VARIOUS ARTISTS SO SO DEF BASS ALL-STARS VOL. Il | 26
12 | 9 8 7 | BOYZ 1l MEN @ MOTOWN 530819* (11.98/17.98) EVOLUTION | 1 50 S0 DEF 67998°/COLUMBIA {10.98 EQ/16.98)
13 5 | _— | 2 | SPICEL A A R A T S D e 8 65 | 55 | 52 | 19 | SOUNDTRACK A’ COLUMBIA68169" (10.98 EQ/17.98) MEN IN BLACK—THE ALBUM | 2
Jut 21595 105815 55 66 | 61 | 56 | 54 | MAKAVELIA® THE DON KILLUMINATI: THE 7 DAY THEORY | 1
14 14 11 8 MARIAH CAREY A’ COLUMBIA 67835 (10.98 EQ/17.98) BUTTERFLY 3 OEATH ROW 30039*/INTERSCOPE (10.98/16.98)
* % * HOT SHOT DEBUT % % % 67 66 53 57 | GINUWINE A 550 MUSIC 67685/EPIC (10.98 EQ/16.98) GINUWINE... THE BACHELOR 14
@ NEW ) 1 BOBBY BROWN MCA 11691 (10.98/16.98) FOREVER | 15 76 | 64 9 JONATHAN BUTLER N2K ENCODED 10005 (10.98/15.98) DO YOU LOVE ME? | §7
6 1 12 | — | 2 | H-TOWN RELATIVITY 1596 (10.98/15.98) LADIES EDITION | 12 NEW) 1 | BACK YARD FUTURE 1025*/LIAISON (16.98/22.98) HOOD RELATED | 69
nlul 4 | LL COOL J OEF JAM 539184*/MERCURY (11.98 EQ/17.98) PHENOMENON | 4 10 | 62 | 45 | 7 | HOT BOYS CASH MONEY 9614 (10.9817.98) GET IT HOW U LIVE! | 37
NEW) 1 | THREE 6 MAFIA RELATIVITY 1644 (10.98/15.98) CHPT. 2: WORLD DOMINATION | 18 71 | 56 | 58 | 6 | SAM SALTER LAFACE 26040/ARISTA (10.98/15.98) ITSONTONIGHT | 41
19 | 16 T 14 | 30 | MARYJ. BLIGE A MCA 11606° (10.98/16.98) SHARE MY WORLD | 1 12 | 58 | 50 | 6 | RBL POSSE BIG BEAT/ATLANTIC 92771AG (10.98/15.98) AN EYE FORANEYE | 14
(20)| NEWD 1 MIC GERONIMO BLUNT 4930*/TVT (10.98/16.98) VENDETTA | 20 73 | 67 | 59 | 92 | 2PAC A’ DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON ME 1
22 18 15 | JOE @ JivE 41603+ (11.98/16.98) ALL THAT | AM 4 4 | 54 51 21 | LOST BOYZ @ UNIVERSAL 53072" (10.98/16.98) LOVE, PEACE & NAPPINESS 2
22 119 | 20 | 25 gg%’goopg%sggpgﬁggg/gﬁf FRANKLIN'S NU NATION A GOD'S PROPERTY | | 75 | 60 | 57 | 35 | SOUNDTRACK @ COLUMBIA 67917 (10.98 EQ/16.98) LOVE JONES: THEMUSIC | 3
(23)| NEWDP | 1 | CHRISTION ROC-A-FELLA/OEF JAM 535281*/MERCURY (10.98 EQ/17.98) GHETTO CYRANO | 23 78 | 65 | 53 | LIL"KIMA UNDEASATLANTIC 927337AG (10 9816 98) HARD CORE | 3
24 | 18 | 19 | 33 | ERYKAH BADU A’ KEDAR 53027*/UNIVERSAL (10.98/15.98) BADUIZM | 1 71 | 72 ] 61 | 7 | IMMATURE MCA 11668 (10.98/16.98) THE JOURNEY | 20
25 15 13 8 EPMD OEF JAM 536389*/MERCURY (10,98 EQ/16.98) BACK IN BUSINESS 4 RE-ENTRY 6 STEVE HARVEY ISLAND 524415 (10.98/16.98) LIVE...SOMEWHERE DOWN SQUTH 67
% | 17 12 4 g;:gx&glg;;gglzwz 10981658 THE PICK, THE SICKLE AND THE SHOVEL 7 19 | 64 | — 2 MARVIN SEASE JIVE 41619 (10.98/15.98) THEBITCHGIT ITALL | 64
27 26 23 18 | MISSY “MISDEMEANOR" ELLIOTT A EASTWEST 62062*/EEG (10.98/16.98)  SUPA DUPA FLY 1 S0 [ 59 - 2 6 V0 O e O D T ) LETOLOVE i)
NEWDP | | | KAREN CLARK-SHEARD ISLAND 524397 (1098/17.98) FINALLY KAREN | 28 B | 69 | 60 | 1l | VARIOUS ARTISTS ULTIMATE HIP HOP PARTY 1998 | 32
29| 23| 4] 6 t&gﬁ’;}ﬁ%ﬂg?jﬁlgw ONE NIGHT WITH YOU — THE BEST OF LOVE VOLUME 2 | 17 87 | 91 | 15 | SOUNDS OF BLACKNESS PERSPECTIVE 549025/A&M (10.98/16.98) TIME FOR HEALING | 24
30| 29 | %7 8 JON B. YAB YUM/550 MUSIC 67805/EPIC (10.98 EQ/16.98) COOL RELAX | 27 91 | 93 4 UNCLE SAM STONECREEK 67731/EPIC (10.98 EQ/16.98) UNCLE SAM | 83
31| 2 17 8 MACK 10 @ PRIORITY 50675 (10.98/16.98) BASED ON A TRUE STORY 5 84 | 77 | 78 | 27 | ALLURE TRACK MASTERS/CRAVE 67848*/EPIC (10.98 EQ/16.98) ALLURE | 23
(32)| 38 | 34 | 20 | PATTILABELLE Mch 11642 (10.98/16.98) FLAME | 10 85 | 70 { 71 | 17 | THE O'JAYS GLOBAL SOUL 31149*/FREEWORLD (10.98/15.98) LOVE YOU TO TEARS | 14
3| 25 [ 16 B SALT-N-PEPA RED ANT/LONDON 828959*/ISLANO (10.97/17.98) BRAND NEW | 16 81 | 73 | 63 | AALIYAH A7 BLACKGROUND/ATLANTIC 92715/AG (10.98/16.98) ONE IN A MILLION 2
37 | 29 | 25 | SOUNDTRACK NO LIMIT 50643¢/PRIORITY (10.98/16.98) I'M BOUT IT 1 87 | 73 | 67 | 74 | KENNY LATTIMORE @ COLUMBIA 67125 (10.98 EC/16.98) (I KENNY LATTIMORE | 19
35 | 34 [ 31 | 51 | DRU HILL A ISLAND 524306 (10.98/16.98) DRU HILL 5 NEW) 1 PEGGY SCOTT-ADAMS MISS BUTCH 4005/MARDI GRAS (9.98/14.98) CONTAGIOUS | 88
36 | 33 | 22 | 12 | SOUNDTRACK ARISTA 18975 (10.98/16.98) MONEY TALKS — THE ALBUM 6 89 | 71 | 46 3 RAPPIN' 4-TAY VIRGIN 57117 (10.98/16.98) 4 THA HARD WAY | 46
3713 | 28 15 | BONE THUGS-N-HARMONY RUTHLESS 6340*/RELATIVITY (19.98/23.98)  THE ART OF WAR 1 90 | 68 [ — 9 THE PSYCHO REALM RUFFHOUSE 68153-/COLUMBIA (10.98 EQ/16.98) THE PSYCHO REALM | 68
38 2l 15 3 S ST L AL IMERSS 19 91 83 77 73 | TONI BRAXTON A°® LAFACE 26020/ARISTA (10.98/16.98) SECRETS | 1
39 | 28 | 25 | 20 | WYCLEF JEAN FEAT REFUGEE ALLSTARS ®  yncter o PRESENTS THE CARNYAL FEAT REFUGEEALLSTARS | 4 REENTRY | 3 | WILLIAM BECTON & FRIENDS S I
40 | 36 | — 2 BEBE WINANS ATLANTIC 8304 1/AG (10.98/16.98) BEBE WINANS | 36 COI161318/(3.58/15.95)
m 32 1 30 | 21 | K.ClI& JOJO ® MeR 11613 (109816081 TVEETREE 9 99 85 | 62 | BLACKSTREET A°® INTERSCOPE 90071* (10.98/16.98) ANOTHER LEVEL 1
R % 7 BRIAN MCKNIGHT MERCURY 536215 (10.98 EQ/16.98) ANYTIME 0 94 | 84 76 16 | BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING 49
43 130 | — 2 WILL DOWNING MERCURY 536350 (10.98 EQ/16.98) INVITATION ONLY | 30 LI - ot ey L S ) SIXFIGURES | 21
u | 2 ) 3 Iﬁ'?&ldmgg'gﬁo,.mla,\,q o sane o 0P AUTHORITY UNCUT — THE NEW YEA | 21 96 | 8 | 75 | 36 | SCARFACE A RAP-A-LOT/NOO TRYBE 42799*/VIRGIN (10.98/16.93) THE UNTOUCHABLE 1
97 | 82 | 69 8 SOUNDTRACK LOUD 67531*/RCA (10.98/16.98) SOUL IN THE HOLE | 13
) I 2 Us (ARG T ) ITSALLONYOUVOL. 2 | 20 98 | 90 | 99 | 22 | CAPONE -N- NOREAGA PENALTY 3041*TOMMY BOY (10.98/15.98) THE WAR REPORT 4
43 | 40 | 6 | NEXT arisTa 18973 (10.98/15.98) RATED NEXT | 29
- 99 | 89 | — | 43 | SILKK NOLIMIT 50591+/PRIORITY (10.98/16.98) THE SHOCKER
| a | a7 ] ST eres (Egg/lg.ggE VRSB S AL ek 100 | 100 | 70 | 29 | HEAVY D @ UPTOWN 53033+/UNIVERSAL (10.98/16.98) WATERBED HEV | 3

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1997,
Billboard/BPI Communications, and SoundScan, Inc.

Joel Whitburn's

A comprehensive, artist-by-artist New Features
TOP R&B listing of every title and artist to hit  Top 100 Artist Photos, Record Prices. . "
SINGLES Billboard’s R&B singles charts with:  Picture Sleeve/Custom Cassette Box 7" x 9-1/4
Guide, Sales/Airplay Charts Research, $64.95 Hardcover

1942-1995 Complete Billboard Chart Data Quick Top Hits Guide, Underlined Biggest
Debut date, peak position, total weeks Chart Hits, Shaded #1 Hits...More.

The Most Accurate g‘:lne% é)riginal label and number, Special Sections o
mor ¢ Revised Alphabetical Title Index i 1

& “lOl'Ollgh .A“OUIF Thousands of Artist & Title Notes Year—by-Yegr #1 Record Listing ,;ﬁ’fﬁ;’c’,*;‘i{s‘ ,

of R&B Music Ever! « Biggest Artists & Songs

View sample pages with a book description on the Internet at: hitp://www.recordresearch.com Ceglll 1 =8 OQQ=-827 =98 1 O (US. & Canadian Orders Only) Fareign Orders Call 414-251-5408
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R&B SINGLES A-Z
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
8 4 SEASONS OF LONELINESS (EMI April, ASCAP/Fiyte Tyme,
ASCAP) HL
42 AFTER 12, BEFORE 6 (G};ln"&mm Sauo;r ey
ASCAP/Tabulous, ASCAPHit Co. , ASCAP/Ticl
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 105 R&B stations ASCAP/E2, ASCAP/A Salt On The Charts, ASCAP/Mo Better Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- Grooves, ASCAP/Famous, ASCAP) HL of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. o)
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 5  AINT NO LIMIT Zomba, ASCAP/Chin Checkin’, ASCAP/Big P, Ioiui | lcirlr
BMI}
92 AINT NUTHIN' BUT A JAM Y'ALL (Mac-man,
x|z x|z ASCAP/Brownstar, ASCPA/SAS, ASCAP) ) =|x|=z =%z
Yy 2 g% b 13 ALL CRIED OUT (Careers-BMG, BM/Mokojumbi, BM|/Zomba, E 2 Bl =
2|5|8|Tme 2 |5 | & [ TITLE 43 KLL OF MY DAYS (FROM SPACE JAM) (omba BMUR Kely 2|5 |&|mme 2|5 || e
£ | 2 | = | ARTIST (LABEL/PROMOTION LABEL) I | 5 | £ | ARTIST (LABEL/PROMOTION LABEL) BMI) WBM ' " £ | 3 | £ | ARTIST (LABEL/PROMOTION LABEL) Z | 3 | = | ARTIST (LABEL/PROMOTION LABEL)
93  ALRIGHT (EMI, BMVEMI Blackwood, BMU/Seventh House, BMI) HAVE A LITTLE MERCY
* % NO.1 % % (3850 | 2 hg&lﬁﬂ%lixpldM(&mNMM) n :; WE LAY (s, BMLstad, M) * % NO.1 % 38| 34 | 15 | 50 (SAVWY/PERSPECTIVE/ASM)
YOU MAKE ME WANNA... i ( MY BODY
1|18 | sheR (LApACE/ARISTA) 12 whsat o1 | (39|34 | 38 | FOR YOU- 1 one corumam ® w’ﬁaﬁﬁ%‘mwf' Ag&ﬂl}s Lf'"m'" (D] 1] 5 | iS5 eastwesteea) 2 wis at No. 1 53 | 17 | DO GRAND URYRCA)
84 BABY, BABY (Oiik, BMl/Santron, BMi) MY LOVE IS THE SHHH! SHOWDOWN
(D) 6 | 4 | IRONE aou keosrunveRsAL 40 (35|49 | IV 350 vy “ mﬂg wm#: %Bm';‘%ww‘m‘ 2| 2| 13| SOMETHIN FOR THE PEOPLE FEAT, TRINA & TAMARA WE) — | 1 | EASKIFEAT. MONTELL JORDAN (RELATVITY)
3121015 PUT YOUR HANDS WHERE MY EYES COULD SEE 41388 THEY LIKE IT SLOW 31 BACKYARD BOOGIE (WB, ASCAP/Real N Ruff, ASCAP) WBM @ 4|12 BUTTA LOVE 29| 4 ALL OF MY DAYS
BUSTA RHYMES (ELEKTRAEEG) H-TOWN (RELATIVITY) 44 BIG BAD MAMMA (FROM DEF JAM'S HOW TO BE AZ PLAYER) NEXT (ARISTA) CHANGING FACES (FEAT JAY-Z) (BIG BEATIATLANTIC)
(Slam U Well, ASCAPAI Lu Lu, BMUJim Edd, BMU712 Stone
1 H 4 b YOU MAKE ME WANNA... I'LL BE MISSING YOU
41315 M"rﬁ«'ﬁé’?&é F?A':%&Tmmmm 4212 | 7 gAth-%-Eg‘EDPX (RED ANT/LONDON/ISLAND) ﬁ“g'-m;%fmtﬁg“é&gm' BMVJumping Bean 4| 3 | 14| SHER (LAFACE/ARISTA) 42146 | 24 | £ DADDY & FAITH EVANG (FEAT. 112) (BAD BOY)
P TONIG 90 BLAZING HOT (Greg Nice, BMU/Smoath Bee, BMUKid Capri, FEEL SO GOOD DON'T SAY
(&) 9|10 SOCMWMT oaerarieaswesn | |43 36 | 23 o (FEH’TR_ KELLY) (BAD BOY) sa 2%%”?:: ABY BOUNGE (L Ui Pt B4 5 | 5 | 4 | \ASE (BAD BOY/ARISTA) 43|40 | 13 | Jon'B. (YAB YUM/550 MUSICEPIC)
N indseyanne, ig Fat,
WE'RE NOT MAKING LOVE NO MORE YOU ARE THE ONLY ONE ok SOCK IT 2 ME/THE RAIN (SUPA DUPA FLY) INFATUATION
(B)] 8 | 7 | M el CAracE RS 4|43 | 13 | G50's PROPERTY (B-RITE/NTERSCOPE) R (8D} 6 | 6 | s woowor uomrrean onemariesswesn | | 44 [ 33| 3 | CaURNEA (vAB Yumepic)
NGE IS COMIN' 4 BUTTA LOVE (Honey Jars And Diapers, ASCAPAUR, Oh, THE ONE ) GAVE MY HEART TO DJ KEEP PLAYIN' (GET YOUR MUSIC ON)
14|16 %?ﬂn&??cskggm (3D} 55 | 2 go%'&%so(# gﬂ‘cﬁngs (PERSPE(!PIV)E/A&M) mﬂanvm ASCAP/Do What | Gatta, ASCAP/WB, ASCAP) 7| 8 | AALIAH (BLACKGROUND/ATLANTIC) 45| 41| 5 | YETTE MICHELE (LOUD)
EVERYTHING SHOE WAS ON THE OTHER FOOT rophets WHAT ABOUT US OFF THE BOOKS
85|28 MARY J. BLIGE (MCA) 4613911 PATTI LABELLE (MCA} lg %4 gg:rgm;ﬁgwmgnmmﬁ 8 1.3 TOTAL {LAFACE/ARISTA) 46|50 |9 FEAT. BIG PUNISHER & CUBAN UINK (VIOLATOR}
LINES Y HOMIES ASCAP/Bar-None, ASCAP/Phylum, BMU/Beyonice, ASCAF) THEY LIKE IT SLOW CLOSER
s|7|12 éoﬁsﬁ’s'ff‘u?&éﬁﬁf s 471419 :ArST‘ESRSPng mapcmomsmmmo uMm 53 CAN W/E,(Fﬁpmﬂ CALL/L,(BMass (‘omum. (1|8 H-TOWN (RELATIVITY) 47|38 | 4 | Capone n- NOREAGA (PENALTY/TOMMY BOY)
ASCAPAVirginia ASCAP/WB, ASCAP}
@ 16| 8 | MY BODY @ 5113 GUESS WHO'S BACK 69  CLOSER (Suite 1202, BMV/Jose Luis Gotcha, BMU/Percy Coles, 1099 4 SEASONS OF LONELINESS @ 625 RISE
LSG (EASTWEST/EEG) RAKIM (UNIVERSAL) ASCAP/1 st Golden Fingers, ASCAP/EMI April, ASCAPHouse Of BOYZ i MEN (MOTOWN) VERONICA (H.0.L.A/ISLAND)
Champions, ASCAP) .
ONEL' " . 1 CARE ‘BOUT YOU HEAVEN
11|10 | 13 | BYTTA LOVE 49|47 3 | | GETLONELY &2 gamocom (l)’hunky Mack, BMUTHill Hoop'N, 11[ 10| 13 | MiZESTONE (LAFACE/ARISTA) 54 | 7 | NU FLAVOR (REPRISEAVARNER BROS.)
12| 11| 11 | FEEL S0 GooD 50| 42 | 11 | WHENYOU CALL N MERABY THATS WHEN | COME R 88 CROOKED GREEN PAPERS (Touchwood, ASCAP/Chrysaiis, 12| 13| 13 | ALL criED OUT 50| 52| 4 | THE BREAKS
MASE (BAD BOY/ARISTA) LUTHER VANDROSS (LV/EPIC) ASCAP) WBM ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) NADANUF FEAT. KURTIS BLOW (REPRISEWB)
50 DEJA VU (Powder Down, BMYMCA, BMI) HL
NON IVE UP THE GH 5 ¢ YOU SHOULD BE MINE (DONT WASTE YOUR TIME) SOMEONE
1313 | 9 | PHER N e hwmercur 51(a4| 4 | SE R es ST % w&tww&%m& ON) (P-Blast, 13 |12 | 12 | BriAN MCKNIGHT FEAT. MASE (MERCURY) | | 93 | 37 | 18 | Swv (FEATURING PUFF DADDY) (RcA)
@ 2015 A SONG FOR MAMA 52145/ 5 MONEY TALKS 9% DOMEBABV('EMI Blackwood, BMI/Willsong, BMI) 1414 3 MOURN YOU TIL | JOIN YOU 5214217 INVISIBLE MAN
BOYZ W MEN (MOTOWN) LI’ KIM (FEAT. ANDREA MARTIN) (ARISTA) 54  DON'T SAY (Sony/ATV Songs, BMI/Yab Yum, BMY NAUGHTY BY NATURE (TOMMY BOY)} 98 DEGREES (MOTOWN)
Sound, BMI/MCA, ASCAP/Universal, ASCAP/Personal 21,
1 CARE ‘BOUT YOU G.H.E.T.T.0.U.T. LAST NIGHT'S LETTER GET IT WET
(5] 17 | 15 | 4 e<ToNE (LAFACE/ARISTA) (53)| 64 | 33 | GuANGiNG FACES (81 BEATATLANTIO %’?SW" ito The Bue, ASCAP Warer/Chapgel, BM) 15115 8 | s jou0 ) (B3 57 | 5 | Tista (CREATOR'S WAVBIG BEATATLANTIC
0l SHOULD BE MINE (DON'T WASTE YOUR TIM GOOD GIRLS 39  DON'T STOP YHE MUSIC (Virginia Beach, ASCAP/Blazilicious, 1 DON'T EVER WANT TO SEE YOU AGAIN WHAT | NEED
16 | 12| 15 | YOU SHOULD BE MIN AL (MERCURYE)) (5D 67 | 2 | SO %ﬁﬁ%ﬁm &sck:mn:wlms ASCAP) 21 | 3 | UNCLE SAM (STONECREEK/EPIC) (D) 59 | 3 | ZRAG MACK (STREET LIFE/ALL AMERICAN)
46 U ike's Rap,
GOT 'TIL IT'S GONE IN HARM'S WAY ASCAP, - S0 GOOD HOW YA DO DAT
17| 14 | 11 | SO b ont mrcreLn ey | 32| 62| 3 | BEge wiNARS (ATLANTIC) i m'ﬁm B m mﬂu@gﬁ 1716 | 4 | Savina iLouny 55 | 55 | 15 | {3aSrER p FEAT. YOUNG BLEED AND CLOC (MOUMM)
5 ST| DO DA 7 FEEL SO GOOD (FROM MONEY TALKS) (Second Decade, 1 MISS MY HOMIES THE WAY THAT YOU TALK
(1) 27| 4 | 3xy IEIIP.LS(ISLAND) (G0} 63 | 13 | HN ¥ Yoo BLEED AND GLOC MO UM o Emm‘er Tamed/;nr::bgMVFore%hI;npomd BMI) WBM 18 | 20 | 12 | yastene rear. e canp e srockermo uvm | | 96 | 45 | 15 | e e Fear, o var 40 5050 DEFOLUMEY
nril, ASCAP; , ASCAP/Chauncey Black,
NEVER MAKE A PROMISE THAT GIRL in’ % | EVERYTHING WORKIN’ OUT
19|15 | 25 | pRy FILL (ISLAND) (5D 66 | 2 | 146 (SUAVE HOUSE/UNIVERSAL) ngmﬁﬁ”,s”’ ga"nriﬂ"%,z;dm ay, 19|13 | 9 | ARy J. BLIGE (MCA) (BD) 74 | 6 | Wikliam BeCTON & FRIENDS (CGD
ALL CRIED OUT UP JUMPS DA BOOGIE 30 FOR YOU (Calourd, ASCAP/PSO, ASCAF) WBM UP JUMPS DA BOOGIE L-L-LIES
20 | 18 | 12 | J70RE FeaT. 112 rrack MasTERscRAVE) | | 38 | B1 | 19 | ioo0 AN TMBALAND (BUACKGROUNDATLANTI) n GET IT WET (Stay High, ASCAP/I's Al Good!, ASCAP/Creator's 20 | 18 | 19 | oo ang nweaLand wdkeroonoanantic | (O8] — | 1 | GiAka KiNG (wORKEPIC)
THE ONE ) GAVE MY HEART TO BREAKDOWN LETT.0.UT. , BMI/R Kelly, BMI) WBM IF | COULD TEACH THE WORLD IMMA ROLLA
21| 23| 8 | AnLIvAH (BLACKGROUND/ATLANTIC) 59| 54 | 6 | WARIAH CAREY (COLUMBIA) ;; %:THJ 8,}’,2,%‘5';‘,“5.%2"535{‘,3 ‘”af,’m,,a, 20| 17| 6 | BoNETHUGS-N-HARMONY (RELATIVITY) 59|44 | 7 | YR MONEY LOC (LOC-N-UP)
BMI/R Keily, BMI) WBM ,
THE LOVE SCENE BOYS AND GIRLS . I'M NOT A PLAYER WE LAY
22 (19|18 | joF uve 60|60 | 3 | TONYTONI TONE (MERCURY) 56 :f"“ LITILE MERCY (Fyte Tyme, ASCAP/EM) Apr, ASCAP) | {221 27 | 4 | &g pUNIsHER (LOUD) 60 | 58 | 13 | HANA (TONY MERCEDES/LAFACE/ARISTA)
| CAN LOVE YOU BIG BAD MAMMA 70  HEAVEN (0.C.D., BMI) HONEY COAST TO COAST
23| 21 | 27 | byiRy . BLIGE (MCA) (GD)} 70 | 19 | 7 GROWN FEAT DRUHLL (VOLATORDEF a1 17 HONEY {Sony/ATV Songs, BMURye, BMUJustin Combs, 23| 22| 11 | \ARiAH CAREY (cOLUMBIA) (D) 75 | 2 | Gexa (ALL NET)
ASCAP/EMI April, ASCAP/Zomba, ASCAP/Jazz Merchant, »
HONEY NO, NO, NO " DON'T STOP THE MUSIC I’'M NOT A FOOL
24| 24 | 15 | [ARIAH CAREY (COLUMBIA) (6] —| 1 | Desminvs CHiLD (coLumein W“W“ ASCAP/Bobby Robinson, BM) (ZD) 24 | 5 | POVA (O JAMMERCURY) 62 | 51 | 11 | \MmATURE tMcR)
@ 305 DREAM 63/53| 6 SUNSH NE 34 HOW YA DO DAT (FROM HOW BOUT IT) (Burin Ave., @ 30/ 4 IN HARM'S WAY 6356 |12 NEED YOUR LOVE
MARY J. BLIGE (ARISTA) JAY-Z FEAT. BABYFACE AND FOXY BROWN (ROCA-FELLA} ASCAP/0/B/0 ltself, ASCAP/Bug P, ASCAP/Beats By The Pound, BEBE WINANS (ATLANTIC) BG BUB FEAT. QUEEN LATIFAH & HEAVY D (REDARUNIVERSAL!
ASCAP/Bomb Shelter, ASCAP)
BEEN AROUND THE WORLD IF | COULD TEACH THE WORLD SHOW ME LOVE ME AND MY CRAZY WORLD
26| 22 [ 16 | BN AR iy i oviarisTay | | 84 ] 56 | 10 | 1 T namomi (e re rRELa a Llclé” wp'&'wmm (M{‘A ASCAPMary). | (2B 48 | 2 | REEvA (RCA) 64 | 61 | 10| [Oc7 Bovz (UNIVERSAL
@ 28|12 LAST NIGHT'S LETTER @ LI 1 DON'T EVER WANT TO SEE YOU AGAIN BMI/Undeas, BMI/Wamer-Tamerlane, BMVGMOUUU 7|3l 7 TOO GONE, TOO LONG 65173/ 10 CROOKED GREEN PAPERS
K-Cl & JOJO (MCA) UNCLE SAM (STONECREEK/EPIC) 0 BMUNASHMACK, AS%P) :L/WBM o0 EN VOGUE (EASTWEST/EEG) KINFUSION (BEFORE DAWN/TOUCHWOOD)
32| 20 | IT'S ALL ABOUT THE BENJAMINS |, | senorima R e 28| 25 | 13 | BACKYARD BOOGIE 66 | 47| 13 | We can cET pown
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) PUFF DADDY (BAD BOY/ARISTA) g 3 MACK 10 (PRIORITY) MYRON (ISLAND)
2 Iaovgsmwmmszzvou AGAIN
STOMP FEELIN' INSIDE B BMI) HL BABY YOU KNOW I BLAZING HOT
29 [ 29 | 30 | 5o0'S PROPERTY (B-RITE/NTERSCOPE) 67 |59 | 6 | Bomay BrOWN (McA) % IT:‘I coumm Tg: \)noam (Ruthless Attack, ASCAP/Mo 29|26 | 5 | e 0IAYS (GLOBAL SOULFREEWORLD) 67 [ 63 | 2 | Nce & SMOOTH (STREET UFEDMINEALL AMERICAN)
OTHERSIDE OF THE GAME ] I'LL BE MISSING YOU I' Magnetic, NOT TONIGHT ALRIGHT
30| 25 | 14 | Erykan BADD (KEDAR/UNIVERSAL) 74 | 26 | puFF pADDY & PAITH EVANS (FEAT. 112) (BAD BOY) e Bﬁmw&”m%’:&” ﬁp’,ﬁ,ﬁmﬁw 30 | 28 | 21 | [3" kim (UNDEAS/TOMMY BOV/ATLANTIC) — | 4 | JAMIROQUAI (WORKEPIC)
MO MONEY MO PROBLEMS NOT TONIGHT BMVEMI Blackwood, BMI) HL y NEVER WANNA LET YOU GO 3 KISS AND TELL
31| 33 | 32 | g NoTOROUS B, (FEAT. PUFF DADOY & MASE BADEON) (69 — |3 LIL* KiM (UNDEAS/TOMMY BOY/ATLANTIC) 13 %'ftl‘esiam IA%IES (Burrin Avenue, BMUBig P, BMWamer- BD{35 | 7 ABSOLUTE (DEF JAM/MERCURY) — | 10 | BROWNSTONE (M1/WORK/EPIC)
amerane,
(32) 37 | 3 | ARE U STILL DOWN 70 |65 | 6 | SKY,S THE LIMIT 79 IMMA ROLLA (Kerason, BMI) 32|32 5 | MAN BEHIND THE MUSIC —| 9| II'S ALRIGHT
JON B. (YAB YUM/550 MUSIC/EPIC) THE NOTORIOUS B..G. (FEAT. 112) (BAD BOYARISTA 8 M NOT A FOOL (Zomba, BMUHookman, BM/Naked Soul, QUEEN PEN FEAT, TEDDY RILEY (L1* MANMTERSCOPE) QUEEN LATIFAH (TDMMY BOY)
NICE & SLOW TUCK ME IN ASCAP/Go Speed Go, BMI) WBM NEVER MAKE A PROMISE UP & DOWN
(331 48 | 2 | NRER sAFRCEARISTA) 11| 73| 4 | ximBeRLY ScoTT (coLUMBIA) 7 M "0/719%"1';‘"!5“ (S“’t: thﬁ&am C;Mﬁm_ 33|36 | 17 | pRU HILL 1SLAND) —| ! | BiLLY LAWRENCE (EASTWEST/EEG)
(3 10 | 6 | BUTTERFLY _| 1 | AL ABOUT YOU Tamertane, BMI) WEM ' 34| 31| 14 | AFTER 12, BEFORE 6 12 | 68 | 23 | THINGS JUST AIN'T THE SAME
MARIAH CAREY (COLUMB!A) WILL DOWNING (MERCURY) 38  INFATUATION (Bokie, BMI/Somy/ATV, BMI/Yab Yum, SAM SALTER (LAFACE/ARISTA) DEBORAH COX (ARISTA)
MU/Browntown Sound, BM/Sorry/ATV Tunes,
| WONDER IF HEAVEN GOT A GHETTO CAN WE . ; GOTHAM CITY WHEN YOU TALK ABOUT LOVE
(35 75| 2 | onc AMARUINTERSCOPEVE) — | 38| swuve e m‘;&i&w BMVBerey's Music 3539 | 19| gikelly uve) — | 18| pATTI LABELLE (MCA
36|31 | ¢ | LOSE MY cooL 74| 71| 4 | NOTHIN' MOVE BUT THE MONEY BMU/WB, BMURhett Rhyme, ASCAP/Margaret Bel-Byars a6 | 28 | 10 | AVENUES (G0} — | 28| GHETTOUT.
SWV (FEATURING REDMAN) (RCA} MIC GERONIMO (FEAT. PUFF DADOY) (BLUNT/TVT) Designee, BMI) WBM REFUGEE CAVP ALL STARS FEAT. PRAS (WITH KYMAND (ARSTA CHANGING FACES (BIG BEAT/ATLANTIC)
32 IN MY BED (Hitco, BM/Brown Lace, BMIAongitude,
DANGEROUS ROXANNE '97 (PUFF DADDY REMIX MO MONEY MO PROBLEMS DO ME BABY
(3D 46| 5 | DONARavMES (ELEKTRA/EEG) @) —| 1 STING & THE POL(ICE (A&M ! ngZomB ba, mvgmww:smeﬂamedane, 37|83 | 17 | nehoromoussic rar. e oroovamsoeeon | | 79 | 63 | 6 | witlis vikin
(O Records with the greatest airplay gains. © 1997 Billboard/BPI Communications. 7% IWISI%mTé%mx%uﬁh?m B«')(Iard S (O Records with the greatest sales gains. © 1997 Billboard/BPI Communications and SoundScan, Inc.
April, ASCAP) HL
“nl H&B BEB“ n“ENI A““'l AY Bl gl bR by ge 52 NEVERWANNALET YOUGO (FROMDEF WS HOWTOBE 14 THEY I T SLOW (ot e BBy o BMIG.. BM1
T it Fyiskyig o gy APLAYER) (HGL ASCAP 33 T00 GONE. 00 LONG (Realsongs, ASCAP) Wl
1|—| 1 | THE SWEETEST THING RETURN OF THE MACK 87 TS YOURZ (W Tang. BM/Caroers-BMG, BN 29 NOTTONIGHT (FROM NOTHING TO LOSE) Second ecace, 63 TRUE TO MYSELF (FROM BATA & ROBI) .
REFUGEE CAMP ALL STARS FEAT. LAURYN HLL (COLLMBIA) MARK MORRISON (ATLANTIC) 47 THE JOINT (Paricken, ASCAP/WB. ASCAP/Fourteenth Hour, BMyWamer-Tamerlane, BMUWB, ASCAP) WBM BMU/Putty Tat, BM/Demontes, BM|/Paradise Foreve,
2| —| 1| I'LLDO ANYTHING/I'M SORRY 15| 9 | 11| BiG DADDY ASCAPPobygam it ASCAP Brown Ak, ASCAP Dus G THEONE | CAVE MY LEAR) T0 (tes KSCAPIVEM 48 UP & DOAN (aprkia ASCAPIB KL, BMMamer Chappe
- GINUWINE (550 MUSIC/EPIC) HEAVY D (UPTOWN/UNIVERSAL) Brothers, ASCAP/Copyright Control/MCA, ASCAP) HLAWBM et A s g BM/Sadivah's, BMUn BMUEM Backood, poel,
86 KISS AND TELL (The Night Rainbow, ASCAP/Brown Gir, 20 m, ASCAP/Justin an s, rice Combs,
3{ 2 | 3 | NEXT LIFETIME 16113 | 9 | THINKING OF You ASCAP/Mike's Rap, BMI/MCA, ASCAP/Dre Baby, ASCAP) Combs, ASCAP/EMI April, ASCAP/Ausar, BMInterior, M) BMI/Slam U Well, ASCAP/Jelly's Jams, ASCAP)
ERVKAH BADU (KEDAR/UNIVERSAL) TONY TONI TONE (MERCURY) 15 LAST HIGHT'S LETTER (EMI Apri. ASCAP/LBN, HL/MWBM ) UP JUMPS DA BOOGIE (Virginia Beach, ASCAP/Mag/oo,
4| 1] g | HOPELESS 17 | 16 | 23 | WHAT KIND OF MAN WOULD 1 BE ASCAP Pt ASOon T, ASCR T, ASHP o O b L e L e e
LA Lo MINTICONDITIONIBERSEECTIVEIESM) 78 L oo, MM oy A o 99 REMINDING ME (OF SEF) (Senseless, BMUTwilteTone, 73 THE WAY THAT YOU TALK (S0 So Def, ASCAP/EMI Apil
5 | 5 | 3 | |BELONGTOYOU (EVERY TIME ) SEEYOURFACE) | | 18 | 13| 13 | ON & ON ASCAP/Annotation, ASCAP/WB, ASCAP) BMI/Meno, BMI) . ASCAP/Them Damn Twms ASCAP/Air Control, ASCAP/Throwin’
ROME (GRAND JURY/RCA) ERYKAH BADU (KEDAR/UNIVERSAL) g7 LOVEIS ALL ARDUND (Sway Jay, ASCAP) 61  RISE (Michael Moody's Universe, BMI/Jumping Bean LLC, Tantrums, ASCAP) HL
6 110135 | No DiGaITY 19119 | 3 | DON'T aNNA BE A PLAYER 55 MAN BEHIND THE MUSIC (Donril, ASCAP/Zomba, SO b s, Sl Wl At
BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) JDE (JVE) ASCAP/Queen Pen, ASCAP/September Six, ASCAP/Peanut o
Butter, ASCAP/Smkin’ Sounds, ASCAP ASCAP/Wixen, BMI) ) ] 6 WHAT ABOUT US (FROM SOUL FOOD) (Virginia Beach,
1[7]3 gg%#?u? NoToRIOUS B1.6. @80 Bovarsay | | 20 | 20| 9 %éﬁ%%%ﬁ?&ri&%msm BMiinichappel. B Jow ASCAP, il ASCAP) ® ig&v;)m: LOVE Heavy Rotaon, A/ Cheion, ASCAPIBAG WBM PMass Carfusion, ASCAPMame/Chapgel, ASCAP)
HYPNOTIZE - CAN'T NOBODY HOLD ME DOWN B S o B SAAARIT s NSCAP g B ASCAPCHS Sho S ASCAPZ.ASCAHEM R ASCAFede, ASCAPY L
8 | 6 | 11] fhig Notorious B..c. BAp BoviarisTA) | |21 | 21| 13 | GUFF DADDY (FEAT. MASE) (BAD BOVARISTA) B Mo M%‘rmpmsmmﬁ%ﬁmuwpﬂg“ﬁ" e WWamgng/n&mAn;l BMU Throwin’ Tamrums ASCAP/Air 59 WHAT IngETn m%ﬁm '
: it  ASCAF ] g Control, ASCAP/EMI April, ASCAP) HL/WBM 51 WHENYOU Tyme, ASCAP/New
9|37 | DONT LEAVE M core) 22| 25| 49 | TOUCH M TS e o coTTENDEF S e L S 28 S0GOOD (Davina, BM/MIO, BMUCareers-BMG, Perspective, ASCAP/ring, BMVEMI Api, ASCAP) HLAWBM
24 MOURN YOU TL 101N Y0U (Naugy ASCAP W, BMyRamecca, BMI) HL i . 89 WORKIN' OUT (Red Rewmar, SESAC) )
10| 4 | 33 | ASCENSION (DON'T EVER WONDER) | |23 | _ [ 23 | NoBODY NSCAPng, B WEM 43 SOMEONE (lustin Combs, ASCAP/EM) Apri, ASCAP/Dub's 75 YEAH! YEAH! YEAH! (EMI Blackwood, BMURodney Jerkins, BMY)
MAXWELL (COLUMBIA) KEITH SWEAT FEAT. ATHENA CAGE (ELEKTRAEEG) 1 MYBODY (Toni Rub| ASCAP/2000 Watts, ASCAP) World, )PASCA@PMGR;'L ASCAPMarve Pierre, BMPYLRW Bluntz, 84 YOU AI/III’T H'Eégbsdomln' YET (2 Cousts, ASCAP/Baby Boy,
CRUSH ON YOU 5 MILES TO EMPTY 2 MY LOVE IS THE SHHH! (Unichappel, BMU/Junide Funk, ASCAP/Price Is Rigit, ASCAP/MCA, ASCAP) y ASCAP/imani Gigl, BMUMeknek, ASCAF)
10|15 | 18 | GPawrear.ut cease wnoensres peatariic) | | 24 [ 17 B | BROWNSTONE (MLAWORKEPIC) BT L B L 7 SUNSHINE Ly Ly SHVE Bockon, GVEsentl Vi, 3 YOU NAKEME WANA, EM A, S0/ 5 0t
" . 74 NEED YOUR LOVE (Davone Ravone, BMI/Tom Bomb, |/Janice Combs, BM/Bobby Robinson, BMUFiyte Tyme, ASCAP/Slack AD., ASCAP/UR IV, ASCAP/BMG Songs, ASCAP)
12| 8 | g | cupp 25| 12 | 35| YOU'RE MAKIN' ME HIGH BN oung Boggst, BMU/Bemart Cther BMUSony/ATV Songs, ASCAP/EMI Apd, ASCAP) HL HL
112 (BAD BOY/ARISTA) TONI BRAXTON (LAFACE/ARISTA) BMUMWamer-Tameriane. BMUMotown, BUSongs Of PolyGram. 80 TAKE ITTO THE STREETS (Ramp BMUB.KL, BMYWB, 12 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) (EMi
13{ 11|31 | PONY MUSIGER Recurrents are lities which have appeared on the Hot R&B Singles T IITE#EBRMWROMISE P ey %%'ﬂ' S)BMV ettt el aﬂ'&m‘-ﬁm Qn’?f’ mmm {i,‘,’f",,ﬂ.?.!,“&?'.s Run./w"
CINUWIREI(5SOIMUSIC/EEIC) chart for more than 20 weeks and have dropped beiow the top 50. Lo BV WM ames-Tamertane, BM/Boobie- 9 TENDERNESS (Colour Club, BMYDrama Queen, ASCAP) BMVDynatone, BMI) HL
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28| B8 |3g| 2| TITLE ARTIST | %5 2B 58| 3g|¢%| TITLE ARTIST |33
Fz|32|~w2| 35| PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & T2 (33| <2 | =5 PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & &
DEJA VU LORD TARIQ & PETER GUNZ
MiEoDY * ok k lNo' (1N *1' * k ) S0 | 46 | 51| 6 | pins (P.PANKEY,S.HAMILTON,D.FAGEN,W.BECKER K STREAKS) (m cooee oole | 26
week at No.
D] 3 & 5 | DELITE (D ALLAMBY,L.BROWDER A ROBERSON) (©) (0) EASTWEST 641327EEG | | 51 | 50 | 45 | 19 | WHEN YOU TALK ABOUT LOVE & PATTI LABELLE |
WY LOVE IS THE SHT @ # SOVETIIN TOR THE PEOPLE FEAT TRINAG TAMARA |3 JJAM,T.LEWIS (J.HARRIS JII,T.LEWIS,) WRIGHT,A.NESBY,A GREEN,M.HODGES) (C) (D) (T) MCA 55357
2 2 2 13 . : i : NEVER WANNA LET YOU GO (FROM “DEF JAM'S HOW TO BE A PLAYER™) & ABSOLUTE
?gﬂ”ﬂ:::é”::éow:::?“'L'AW'LSON'J'YO"NG'T‘POWE“'SAUCE'R'”O“W’ (I WARNER’BRSSSSEg @D s | 64| 7 J.WALKER (C.GREEN,C. WARD,L. MAXWELL,B.CASEY,). WALKER) (0) (0) DEF JAM 574925 MERCURY | ¢
3 1 1 14 ' 1 CAN WE (FROM “BOOTY CALL") & SWv
JB.ri;J:::Jfg:;én:ssAL,USHER) (C) (D) (T} (X) LAFACE 2426.5/;25)(1; 53 | 58 | 49 17 TIMBALAND {M.ELLIOTTT.MOSLEY) (T} JIVE 42445+ 31
4 8 12 4 DON'T SAY 4 JON B.
@ g‘;g:::}“;”s;/ﬁxé':’:; R(OSFJP‘;A';ES‘;TE:JYT)OLBERLR’\LA;*:;G{AR’\:I%gg;zsglm&u(gg";EZ’TARI'JTE;;?; 54 | 54 | 53 | 13 | JONJOHNMNELSON (LLROBINSON,M.NELSDN,O.SPENCER) _ (C) (D) (T) () YAB YUMIS50 MUSIC 78614%EPIC | OF
7 7 6 P . e : 5 MAN BEHIND THE MUSIC 4 QUEEN PEN FEATURING TEDDY RILEY
® w::{:"’; I;L(;UT;'YLELEL‘I;‘;:TAT‘?ESL(LJSI.TCR,::(:(PJ E;?S;S'B'M'LLER'D'BRY""” (CIOIMDIK) E"STWT i‘_‘(’)“;‘;{i 55 | 49 | B0 | B | {oiry (T RUEY.LWALTERST GATHERN.SHITH.LBROWN,C BOBBITTIBROWNBBIRD) (0)D) (DL NAN97020INTERSCOPE | 0
6 | 6|6 |13 > 4 HAVE A LITTLE MERCY *40
:ZBE}:_LASN(I))J‘(;(EJL(;KI;TI:‘;TJOI\SALE“‘I\:;JE:II-:OVU;'ALKS") {HCHHDIDIEARACH 242.72:&':5572 9 | 47 139 | 15 | )M TLEWS U.HARRIS ILTLEWSS) () (0) SAVVYPERSPECTIVE 587580/A6M | 20
1 5 5 4 ZAZ;EEL;E:TSIE;;O;B;:: 1 E‘(L)L :‘ t:.:rﬁc:;sa; RAMICKENS.C.SM!TH,O THOMASR WESTFIELO,LOERMER)  (C (D) Bét;)ﬁﬁgslllzz'\;?x 4 57 | 59 54 13 RG?JEI(\;VIKE(EIJ)V (FROM “BATMAN & ROBIN™) @ I (V)’(X)'}VEKEZLA% 9
8 8 4 ] . < 2 ME AND MY CRAZY WORLD & LOST BOYZ
#ﬁ’é-‘omg’s ‘:;-:“RE';“'T-':ZW'% - (DY) MDLOVX:ET;’ZBQ 98 | 51| &3 | 10 | pRoN G (TKELLY.RBOWSER) (©) (0) (1) UNIVERSAL 56131 | &3
9 [ 10|12 8 NEJIGAVEMYSH EA > 9 WHAT | NEED & CRAIG MACK
IG-ZTF;‘EE“D;’:)AG';E’;’OU (FROM "SOUL FO0D™ €1 O M X BLACKGROUNEQISAOIOLZEASTTL?)NI\TJE 67 1 68 | 3 | Exsywoeee cMack) (C) (D) (1) STREET LIFE 7B149/ALL AMERICAN | °°
10 12 11 13 L 10 THE BREAKS & NADANUF FEATURING KURTIS BLOW
BABYEACE (BABYFACE) (CLOLM OO LAFACEIAEH/ARISTA BL & B1 | 5 | gy5ye (1ORD.RA.SMMONS LB MOORE K WALKER LSMTHR STERUNGAGRIFINMSTANORER) (C)(0) (T REPRE 17310wARNERaR0s | 50
EVERYTHING & MARY J. BLIGE
Wi 9| 10] 8 | Shwriwsusmesuriense 2,}1 NAKAMURA,T.BELL,L.CREED,J.BROWN,F.WES;\JEV:\A = N(c1 (0) (T) (x) MCA 553553 2 61 | 65 | 63 | 6 JRE:_?YEBEAN,D-MOET (AMOODY, JOYAM THOMPSON) © O M H‘O_L_A_’a){l%?ﬁw% 61
YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) @ BRIA KNIGHT FEAT. MASE
12| 10 |9 | 12 | ScommsnREce STEVE ) (5 COMBS R LAWRENCE W BE T L PRIC BROWNS ORDRENCKNIGHT (C)(X)m MERCURY 5;4760 ; 62 | 68 | 70 | 9 ?H'Z'L;’T',ﬁj%?ﬂ'é%mog{ TENIEOE ngTs FEATURING B]G(cﬁ,(lTJ)’\(ﬂ,s V}[‘DELL?K% ?&2@&%,‘%’5 52
ALL CRIED OUT @ & ALLURE FEATURING 112 “ "
13 | 13 | 13 | 13 | |/CHREY W.AFANASIEFF M.ROONEY (FULL FORCE) () (0) T) (X) TRACK MASTERS 78678/CRAVE | ° 63 | 53 [ 50 | 9 {g&g&%m{ JS,E%EME)?'?SEBEESHMAST&_?OB'N ) © oMM WA:NE&BASOEEI%EZE 43
THEY LIKE IT SLOW & H-TOWN _A-
14 | 18 | 14 | B | ;CONNER (DCONNER.S.CONNER.DIACKSGN) © © mReaTviTY 1642 | 14 NEW) 1 EsEg(%a?(‘évlysm,CMT,M.JORDAN) ® E-A-SKI FEATUR]NG&Mg’;‘JEE&#Sﬁ%}! 64
LAST NIGHT'S LETTER & K-C! & JOJO W ” 1
| 5| 15| 8 L.STEWART (K HAILEY,G.STEWART L STEWRT) (€ (0) M) (1) (0 McA 35380 | 12 65 | 55 | 44 | 10 ﬁ:ﬁﬁ%& fE_ES,mT,MONEY e AN FEA(L') mﬁ,(‘%lmsﬁl '}Aﬁ'\:ll) 28
PHENOMENON & LL COOL J
16| 17 ] 18 4 $S.COMBS,R.LAWRENCE (J.T.SMITH,5.C0MBS, R.LAWRENCE SMCKENNEY,WWITHERS)  (T) DEF JAM 568081*/MERCURY 16 * * * GREATEST GAINER/AIRPLAY * k%
HONEY A & MARIAH CAREY - AIN'T NO LiMIT YSTIKAL
171 18 | 17 | UL | e e s STNE ) 1 Rc M CARTSCONBS K FREED S.OROMSHAGUE S OBNSONR LWNSLARKEE) 000 M oW e8| 2 77 2| KL (MYSTIKALSILKK THE SHOCKER) m no umiT azaszyuve | O
18 16 16 17 NEVER MAKE A PROMISE ® @ DRU HILL 1 67 57 52 13 WE CAN GET DOWN & MYRON 22
D.SIMMONS :D.SIMMONS) (C) (D) (T) ISLAND 572082 S.BROWN (M.DAVIS, A CANTRELL,D.ROPER) (C) (D) (T) ISLAND 572064
19 19 19 12 | MISS MY HOMIES & MASTER P FEATURING PIMP C AND THE SHOCKER 16 68 62 59 11 I’'M NOT A FOOL ¢ IMMATURE 19
MO B. DICK,KLC,0DELL (MASTER P,PIMP C,THE SHOCKER.J.JEFFERSON.C.SIMMONS) () (D) (T) NO LIMIT 53290/PRIORITY C.STOKES,B.JAMES, SPEEDY (C.STOKES,B.JAMES, J.L.HARRINGTON) (C) (D) MCA 55367
25 32 3 | DON'T EVER WANT TO SEE YOU AGAIN & UNCLE SAM 20 69 63 65 4 CLOSER CAPONE -N- NOREAGA 63
N.MORRIS (N.MORRIS) (C) (D) STONECREEK 78689/EPIC S.SNEED (V.SANTIAGO,5.ANDERSON, L.YANDROSS,R. WYATT,JR.,C.PERRIN)(C) (D) (T) PENALTY 7214/TOMMY BOY
21| 22 | 22 | 18 | ! CAN LOVE YOU/LOVE IS ALL WE NEED ® MARY J. BLIGE | 73 | 13| 7 | HEAVEN ® NUFLAVOR | 7
R JERKING J JAM T LEWIS (M J BLIGE L BLIGE-DECOSTA,RJERKING K. JONES,C BRODY NMYRICKLIL' KIM,HARRIS ) (C)(D) (T) MCA 55362 G.ST.CLAIR (R.LUNA,F.PANGELINAN, J.CENICEROS) (C) (D) (T) (V) (X) REPRISE 17408/ WARNER BROS.
22 21 21 19 UP JUMPS DA BOOGIE @ & MAGOO AND TIMBALAND 4 n 74 72 1 IT'S ALRIGHT (FROM “NOTHING TO LOSE") € QUEEN LATIFAH 31
TIMBALAND (T.MOSLEY,M.BARCLIFF,M.E..LIOTT,R TEMPERTON) (C) (D) BLACKGROUND 98018/ATLANTIC D.MCCLARY,M.ALLEN (F.EVANS,D.MCCLARY,M.ALLEN,K.MCCORD) (C) (0) (T) TOMMY BOY 7402
23 23 2 17 MO MONEY MO PROBLEMS A & THE NOTORIOUS B.I.G, (FEAT. PUFF DADDY & MASE) 2 12 70 69 13 AS WE LAY DANA 37
STEVIE J_§ DOMBS (C WALLACE.S.JORDAN,M BETHA,B.EDWARDS,N.RODGERS) __ (C) (D) (T) (X} BAD BOY 79100/ARISTA L&L SMOOV,B.AGEE (L.TROUTMAN B.BECK) (C) (D) TONY MERCEDES/LAFACE 24252/ARISTA
24 66 3 MOURN YOU TIL | JOIN YOU & NAUGHTY BY NATURE 2 13 64 55 15 THE WAY THAT YOU TALK & JAGGED EDGE FEATURING DA BRAT & JD 34
NAUGHTY BY NATURE (A.CRISS K.GIST,V.BROWN) (C) (D) (T) TOMMY BOY 7427 J.DUPRI {J.DUPRI,B.CASEY,B.CASEY,DA BRAT) (C) (C) (T) (X) SO SO DEF 78639/COLUMBIA
25 20 23 5 IF | COULD TEACH THE WORLD & BONE THUGS-N-HARMONY 20 14 86 67 12 NEED YOUR LOVE 4 BIG BUB FEATURING QUEEN LATIFAH & HEAVY D 2%
D.J.U-NEEK (BONE D.J.U-NEEK) (C) (D) RUTHLESS 6344/RELATIVITY T.JEFFERSON.BIG BUB (L DRAKEFORD,T.JEFFERSON L SINGLETARY B EDWARDS,N RODGERS) _ (C) (D) (T) KEDAR 56129 UNIVERSAL
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(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. ® Recording Industry Assn. Of America

(R1AA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. < 1997, Billboard/BPI Communications and SoundScan, Inc.
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SIMMONS STEPS INTO SPOTLIGHT

(Continued from page 24)

says Denise Weathersby, senior direc-
tor at Warner/Chappell Music, which
administers Simmons’ catalog. “The
success is shown in the last three to
four years when he’s had three No. 1
singles, two of which he wrote 100%:
Dru Hill’s ‘In My Bed’ and the Monica
song ‘Why I Love You So Much.””

Weathersby adds that Simmons’ rep-
utation as a hitmaker means that un-
like many songwriters, he has the clout
to call an A&R executive and collabo-
rate on material for an artist, rather
than have songs sitting idly, waiting to
be placed. “He’s very professional and
very nice; he doesn’t have a lot of songs
lying around,” she says.

Simmons says that the artist with
whom he would have most liked to
work is no longer with us: Marvin
Gaye. But working with veteran song-
writer Mayfield, now a quadriplegic,
on his Warner Bros. album “New
World Order” was one of his most
inspirational experiences.

“He is this wise person who enlight-
ens you so much, and he knows so
much, it was just an honor to even be
in his presence,” says Simmons. “I
couldn’t believe I was with him . ..
When you think you're having a bad
day, you are not having a bad day; if
you think you've got it hard, you do not
have it hard. That’s what Curtis
showed me—that it’s not just all about
music and success. It did a lot for me
to be around him; it made me value my
life, because his spirit is not broken.”

Originally from Indianapolis, Sim-
mons learned drums at age 8. He
began gigging in a local band called
Manchild with Edmonds, playing
dances, parties, and clubs and writing
music in the off hours. Then Edmonds
joined the Deele in Cincinnati, and
Simmons remained with Manchild.
When the Deele signed to Solar and
began seeing some success, Simmons
got a call from his friend.

“Kenny said, ‘Hey, I’'m in this
group, do you wanna come on tour
with us and just play?’ I couldn’t be in
the group because the group was
already formed, and L.A. was the
drummer, but I could be a side musi-
cian. So I said, ‘Sure,” because it was
better than what I was doing,” says
Simmons. “So I ended up going to
Cincinnati and hooking up with them,
and we did a tour with Luther Van-
dross and a lot of other people. I was
the percussionist, played keyboards,
and sang. We worked a lot. But we
were always writing on the road,
always pursuing music.”

Going on the road got tiresome for
the Deele, and watching the early suc-
cess of Jimmy Jam and Terry Lewis as
producer/songwriters inspired the trio.
When Solar president Dick Griffey
offered them a chance to contribute
songs to the Whispers in 1986, Reid
and Edmonds wrote “Rock Steady,”
while Simmons and Edmonds penned
“In The Mood.” Reid and Edmonds
told Simmons he’d better come out to
Los Angeles to concentrate on song-
writing, so the three holed up in a Hol-
lywood apartment, churning out tunes.

“Every day there was somebody
coming by the apartment to listen to
songs: James Ingram, Karyn White,
Paula Abdul, Sheena Easton,” says
Simmons. “And we had this big board
on the wall that had all these songs list-
ed for different people, so we did what
we called ‘the Juggling Act’: We’d move
one song from here to here to here. We

manufactured songs, and it was pret-
ty crazy. Those were actually the
funnest days. All I can remember
doing was writing songs—I didn’t have
a care in the world. It was all about
waking up and saying, ‘What are we
working on today? ”

In 1989, Reid and Edmonds moved
to Atlanta and established LaFace
Records, and Simmons worked with
them in the studio, contributing to the
soundtracks to “Boomerang” and “The
Bodyguard”; albums by TLC, Braxton,
and Usher; and outside projects for a
variety of acts.

“While I was behind the scenes, I
was sharing in the success of the
songs,” says Simmons. “And while L.A.
and Face were getting the accolades
for being the producers, I was not a
producer at that point and didn’t care
to be a producer. I really just wanted
to write songs, and I enjoyed that.” But

| |
A .

as the workload got bigger, the pro-
ducing duo began to push Simmons to
handle more production chores.

Though he wasn’t anxious to go it
alone, Simmons has become more con-
fident about his solo talents and now
has a number of pending projects,
among them tracks for Xscape, Tamia,
CeCe Winans, and Monica. In a few
years, Simmons sees himself tackling
soundtracks, much like Edmonds,
though he has no interest in running
a record label.

“I'm pretty content with what I
have, with my little world,” says Sim-
mons, who is raising a son and daugh-
ter from his first marriage. “I'm
happy being a songwriter. If I tried to
have a record company it would take
me away from that, and I don’t think I
would be good at that day to day. I'd
rather be in my workroom with my
equipment or in the studio.”

. =

Puttin’ On The Ritz. Grammy Award-winning blues artist Keb’ Mo’ was the fea-
tured entertainer at La Grande Affaire, the annual gala of Sony Music Entertain-
ment and Toyota Motor Sales U.S.A. The theme of the event was the Harlem
Renaissance, and it was held as part of the Congressional Black Caucus Annual
Legislative Conference. Shown, from left, are LeBaron Taylor, senior VP of Sony
Music Entertainment; Keb’ Mo’; and Kweisi Mfume, president of the NAACP.

DATU FAISON'S

RHY 1
SECTION

STREET HEAT: We know rap is a flavor-of-the-month genre, and if any
rapper steps away from finicky fans for too long, he or she may as well
hang up the microphone. With this issue’s chart success, Rakim breaks
that mold, as his first solo outing, “The 18th Letter” (Universal), springs
79-1 on Top R&B Albums after falling victim to street-date violations last
issue. The artist, who was once half of Eric B. & Rakim, never scored a
No. 1 bow with that act. Rakim’s set narrowly edges out Jay-Z’s sopho-
more package, “In My Lifetime Vol. 1” (Roc-A-Fella/Def Jam/Mercury),
by 1,500 units, forcing Jay-Z to settle for No. 2, although he nabs the per-
centage-based Pacesetter trophy.

The overall SoundScan panel tells a slightly different tale than do R&B
core stores, as Jay-Z gets the nod at No. 3 on The Billboard 200 for sales
of 138,500 units, while Rakim bows at No. 4 with 136,000 units. Like
Rakim’s, this marks a best-ever entry for Jay-Z, whose debut set, “Rea-
sonable Doubt,” scanned 43,500 and debuted at No. 23 on The Billboard
200 while peaking at No. 3 on Top R&B Albums.

Eric B. & Rakim first charted in August 1987 with “Paid In Full,”
which peaked at No. 8 on Top R&B Albums. The pair charted three sub-
sequent albums and then split in 1992. To date, only Rakim and EPMD,
whose “Back In Business” (Def Jam/Mercury) sits at No. 25 on Top R&B
Albums, have been able to take five-year breaks and still have chart sue-
cess.

BODY BUILDING: As predicted here last issue, LSG’s “My Body”
(Elektra/EEG) garners enough muscle to take the No. 1 slot on Hot R&B
Singles, as both Usher and Somethin’ For The People continue to lose
points at a rapid pace. “My Body” gains an additional 10% among core
stores and holds the apex on Hot R&B Singles Sales for another week,
although radio leads the charge to the top of the overall chart. On the Hot
R&B Airplay list, the song picks up another 5.5 million listeners and a
25% audience increase and moves 16-10 with 96 supporters out of our
panel of 105 R&B monitored stations. Stations leading the charge include
WFXA (565 plays) Augusta, Ga.; KBXX (52 plays) Houston; WJMI (49
plays) Jackson, Miss.; and WPEG (47 plays) Charlotte, N.C.

REMEMBER ME: I guess it’s a sign of the times that in the same week
that all eyes are on the battle for No. 1 between Rakim and Jay-Z, Bobby
Brown’s “Forever” quietly lands the Hot Shot Debut at No. 15 on the Top
R&B Albums list while securing a No. 61 entry on The Billboard 200
(19,500 units). Brown’s last outing, “Bobby,” scanned 107,500 units in its
first week at retail, landing a No. 2 debut on the big chart in September
1992. “Feelin’ Inside,” the first radio track from “Forever,” peaked at No.
42 on Hot R&B Airplay and now sits at No. 67 with 70 Broadcast Data
Systems R&B supporters.

P—FUNK: As Master P’s dominance of urban America continues, it’s
only natural that newly acquired fans search for a taste of his earlier
material. To quench the P thirst, No Limit has reissued “The Ghetto’s
Trying To Kill Me,” the rapper’s first commercial recording, which bows
at No. 1 on Top Pop Catalog Albums with sales of 52,500 units. Because
the album was originally released in 1992, the set falls within Billboard’s
catalog criteria.

HOT R&B
SINGLES

BUBBLING UNDER.

Big 'Ol Box Of Soul Performances. Sixties soul icons Earl Paimer, drummer,
and Bull Parks of Bull & the Matadors performed at the House of Blues (HOB) in
Hollywood, Calif., in support of Rhino Records’ six-CD, 144-track “Beg, Scream
& Shout! The Big 'Ol Box Of '60s Soul” compilation. Sponsored by Rhino, HOB,
Borders Books & Music, Honda Motorcycles, and area radio stations, the event
was part of a weekend-long promotion for the set that included pertormances in
Chicago, New Orleans, Boston, and Cambridge, Mass. Other performers includ-
ed Sam Moore of Sam & Dave, the Bar-Kays, Clarence Carter, Solomon Burke,
Tyrone David, Sam McClain, Johnny Taylor, and more. Pictured backstage, from
left, are Barry Benson, urban promotion manager for Rhino Records; Quincy
Newell, senior product manager, urban catalog development, for Rhino Records;
Palmer; Gary Stewart, senior VP of A&R for Rhino Records/co-producer; David
Gorman, co-producer; Jim Neill, senior director of national promotion for Rhino
Records; and Parks.
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2% 30 21 20 TAKE IT TO THE STREETS @ RAMPAGE FEAT. BILLY LAWRENCE
(C) (D) (M) {T) {X) VIOLATOR/ELEKTRA 6417 I/EEG
PHENOMENON ® LLCOOL J
25 | 28 | 23 | 4 | (7)Der JaM 568081*MERCURY
2 27 2 3 WHAT U GOTTA SAY RODNEY O
(C) (D) (T) NEW QUEST/DPH 54224/LIGHTYEAR
27 2% B 2 BOUNCE BABY BOUNCE FRAZE
(C) BEFORE DAWN 111/TOUCHWOOD
3 41 2 LOOK INTO MY EYES (FROM "BATMAN & ROBIN") @ BONE THUGS-N-HARMONY
(C) (D) (T) RUTHLESS 6343/RELATIVITY
29 40 32 16 DOWN FOR YOURS @ NASTYBOY KLICK FEAT. ROGER TROUTMAN
(C) (D) (T) NASTYBOY/GLASSNOTE 574748/MERCURY
PAPI CHULO & FUNKDOOBIEST FEAT. DAZ DILLINGER AND COBRA RED
NEW ) 1 | Qom BUZZ TONE 65317/RCA
31 | 19 | 16 | 12 | REMINDING ME (OF SEF) & COMMON FEAT. CHANTAY SAVAGE
(C) (D) (T) RELATIVITY 1627
22 | 37 | 33 | 8 | SUNSHINE  JAY-Z FEAT. BABYFACE AND FOXY BROWN
(T) ROC-A-FELLA/DEF JAM 574923*/MERCURY
33 | 38 | 29 | 11 | MENOF STEEL(FROM “STEEL) @ SHAQUILE ONEAL I CUBE, BREAL PETER GUNL & KRSONE
(C) (D) (T) TWISM/QWEST 17305/WARNER BROS
MADAME BUTTAFLY YOUNG MC
NEW) 1 | (©) () oveRaLL 70024
IT'S YOURZ & WU-TANG CLAN
35 ]33 ] 34 ] 7 | (1ioupeassremea
19 37 91 C UWHEN U GET THERE (FROM “NOTHING TO LOSE") @ @ COOLIO FEAT. 40 THEVZ
(C) (D) (T) (X) TOMMY BOY 7785
SOMEBODY ELSE & HURRICANE G
37 | 32 130 | 10 | &0) () HO.LA 391026/SLAND
38 | 44 | 43 | 15 | BETHE REALIST TRAPP, TUPAC & NOTORIOUS B.I.G.
(C) DEFF TRAPP 9283/INTERSOUND
39 35 33 5 IT'S ABOUT TIME L.A. NASH FEATURING JEW'ELL
(C) MENES 9601
CAN'T STOP & LILO
A0 | 22 | 46 | 6 | &p)1ymcasssse
GET UP * NX
a | a2z 9 | (O (D) @) RUTHLESS 78707/EPIC
42 | 22 | a5 | 13 | 1GOT DAT FEELIN' DJ KOOL
(C) (D} (M) (T) CLR/AMERICAN 17329/WARNER BROS
BE MY PRIVATE DANCER THE 2 LIVE CREW
RE-ENTRY 6 | ©omuroesss
THE JOINT & EPMD
44 139 | 4 | 7 | (1)0F JaM 5716794 MERCURY
45 2 2 3 BUMP’N IN YOUR TRUNK MAD DOG CLIQUE
(C) (D) (T) CROSSTOWN 1021
WHO U WIT LIL JON AND THE EAST SIDE BOYZ
RE-ENTRY | 17 | (0 (1) &) MIRROR IMAGE 410/1CHIBAN
PARTY PEOPLE GP WU
a1 | % | 4 7| o4y o0 Mc 55304+
48 48 . 28 IF 1 COULD CHANGE {FROM “YM BOUT 1) @ MASTER P FEAT. STEADY MOBB'N, MIA X, MO B. DICK & O'DELL
(C) (D) (T) NO LIMIT 53273/PRIORITY
49 | 45 | 40 | 24 | SMILE® © SCARFACE FEATURING 2PAC & JOHNNY P
(C) (D) RAP-A-LOT/NOO TRYBE 3858 LVIRGIN
DA’ DIP A & FREAKNASTY
RE-ENTRY | 59 (C) (1) (X) HARD HOOD/POWER 0112/TRIAD

(O Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.

(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1997, Billboard/BPI Communications,

and SoundScan, Inc.
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COMMENTARY

(Continued from page 6)

entire “avalanche of crud”—as film
critic David Denby describes the
inescapable crush of violent, perverse,
and puerile media messages inundat-
ing today’s marketplace—and its con-
nection to America’s deepening moral
crisis. This is about the whirlwind
we've created from allowing the per-
missive, anything-goes mentality that
permeates the media culture to define
our values.

I've come to the conclusion that the
collective media culture is not just
offending our basic sense of decency, it
is seriously affecting our attitudes and
behavior and through its awesome
reach is worsening some of our most
pressing problems. I would go a step
further and say that the media culture,
by helping to define our values down,
is undermining our ability to fix much
of what ails our society.

Whose values are we talking about?
It is a question that usually follows any
complaint about a TV program being
morally offensive or a bill promoting a
moral goal. We are talking about basic
values that do not belong to one gener-
ation, one religion, or one political
party. They are every American’s
birthright. We as a nation may have
often failed to live up to them, but that
never stopped us from accepting their
universality or aspiring toward them.

But over the last few decades, our
common commitment to these values
has gradually eroded to the point
where we cannot even agree that it is
wrong for a record company to profit
from musie that teaches kids to resolve
disputes by putting a bullet through
the temple of their antagonist. It was
the horror of this kind of music that
prompted Bill Bennett and me initially
to come together. We appealed to the
corporate sponsors of gangsta rap and
other deeply offensive music to recog-
nize that their products were helping
to cheapen the value of human life.
Eventually, Time Warner did sell its
share in a gangsta rap subsidiary. But
we made the same plea to executives at
Sony Musie, which is responsible for
distributing a record by a metal band
called Cannibal Corpse that describes
in grisly detail the rape of a woman
with a knife, and Sony executives hid
behind the fig leaf of ereative freedom
and joined with most of the rest of the
music industry to attack us for censor-
ing them.

Weleome to the values vacuum, what
might be described as that amorphous
area where moral certainty fears to
tread, where traditional ideas of right
and wrong have gradually been worn
away.

This would all be troubling in its own
right, but it is all the more threatening
when we consider what is filling the val-
ues vacuum today: the TV producers,
the movie moguls, the gangsta rappers,
and a host of other players within the
electronic media-cultural complex.
These trendsetters exert an extreme-
ly powerful hold on our culture and our
children in particular, and they often
act as if they have had little or no sense
of responsibility for the harmful values
they are purveying.

For example, a spokesman for Sega
Genesis, which marketed the video
game “Primal Rage,” said when asked
about a scene that shows the winning
combatant lift his leg to urinate on his
dead opponent, “We are entertainment
providers. It is our policy not to limit
the product or censor the product.”

Judging from what is getting mass-
marketed today, Sega’s policy is unfor-
tunately a common one. Take daytime
TV shows: Sex acts that I didn’t even
know existed while growing up are
now being openly discussed on pro-
grams with millions of young children
watching. Or the world of gangsta rap:
PolyGram felt no compunction about
putting its money behind a song titled
“Slap-A-Ho.”

These products and others like them
are sending the worst kind of messages
to our children.

Of course, I am not suggesting that
the media is singlehandedly responsi-
ble for gun violence or teenage preg-
nancy or even the widening of the val-
ues vacuum. But the media is helping
to make a bad situation worse, and the
collective force of the messages it com-
municates is helping to coarsen our

public life and lower our standards.

Now that silver lining I alluded to.
The good news is that the “Revolt of the
Revolted,” as Bennett and I have called
our fight, may have had some positive
influence in prodding better corporate
citizenship and producing more uplift-
ing and pro-social entertainment.

But this is only the beginning. We as
individuals and communities must con-
tinue to put pressure on the media
giants to accept that they have certain
responsibilities as members of a broad-
er community and to recognize that
they have the power to raise us up, as
well as to drag us down. In the mean-
time, parents must exercise more re-
sponsibility over what our children are
watching, listening to, and doing.

Adapted from a speech delivered at
Notre Dame Untversity

WE’VE OPENED UP SHOP
This is how RUFF RYDERS roll...
we got it locked!!!

DMX and the LOX

as well as the newest hottest producers

DAME-GREASE PENT-P.K. SWISS

~

4ol

>

| \VACANT LOT PRODUCTIONS -~~~
GET AT ME DOG!!!!

Contact us at:Tel. 914-964-1366 Fax.914-964-1368

\e Gl

3

ENTERTAINMENT, INC.

DID YOU KNOW...

WHEN RECORD COMPANIES HAVE POSITIONS
TO FILL - THEIR #1 CHOICE IS ALWAYS

BILLBOARDS CLASSIFIED SECTION -
WE GET QUICK RESULTS!!

CALL
1-800-223-7524
FAX: 212-536-5055
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BIG WILLIE STYLE

THE FIRST SOLO ALBUM FROM GRAMMY AWARD WINNER, WILL SMITH

IN STORES TUESDAY, NOVEMBER 25.

COLUMBIA o
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Crtarney

James Lassiter and Benny heara
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“Puffy” Gombs’ influence runs
deep, and whether one is
speakmg about track

4 - g
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a8 R 1 the hips of just
g S "4 about anyone
/- ‘ by connected lo
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’97 as been ab ch ues, bl vv—u
and enJamlrg ] e same orc
@

BY HAVELOCEKE NELSON

On Jan. 1, 1998, Grandmaster Flash, one
of the three pillars on which hip-hop
culture rests, turns 40.
Before we look ahead,
let’s reflect on how
things developed over
the past year in the
genre Flash helped
ioneer.

97 seemed to be the moment of
the clique, with acts hooking up left
and right all over. Among them: Nas,
Natare, Foxy Brown and AZ formed the Firm Al
Stars; Lil’Kim made a record, “Ladies Night,” with

Angie Martinez, L eft Eye, Da Brat and Miss
isdereancr” Elliott; and the No Limit, Bad Boy
and Refugee Camp All Stars musical families of
artists al| connected, collaborated and traded lines
with each other. Putting artists together seemed to
be a way For labels to piggyback emerging acts on
top of established ones, to assist the game of get-
ting over in an ever-competitive marketplace where
bmany new acts die way too quickly after they are
orn Continned on page 35

With « resohctely independent phitosophy and mind-set, the New
Orleans mogied Master P and his Priority-distributed No Limit label
have emerged as a markel force to be veckoned with.
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Spice 1
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$hort Records
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Chicago’s Common, with weom, drew raves but, ithont deep frromotional pockeis, found competition tough.

WHATS UP

Continued from page 32

As Monica Lynch, president of

Tommy Boy Records, p()ims out,
“It’s very unhealthy for the busi-
ness when, in order to get success,
you have to have those associa-
tions or people don't check for
you because you aren’t down with
the right person.”

The year’s biggest musical and
marketing stories concerned No
Limit's Master I and Bad Boy's
Sean “Pufty” Combs. With a reso-
lutely independent philosophy and
mind-set, the New Orleans mogul
P and his Priority-distributed No
Limit label emerged as @ market
force to be reckoned with. He's
steadily developed his base since
1993, when he dropped “The
Ghetto’s Tryin’ To Kill Me.” 1lis
fourth album, “Ghetto D,” sold
close to 1 milhion units, and his
straight-to-video movie, “I'm Bout
It,” was also a certified smash.
Other acts on I’s label, such as
Mia X and Sitk T'he Shocker, also
gained Billboard buoyancy.

PUFF BLOWS UP

But without question, this was
the year Puffy blew up larger than
ever, bigger than anvone ¢lse. Tle
was “The New King Of Hip-Hop.”
as Ralling Stone magazine pro-
claimed. His development had
been years in the making, and
with a slew of production and
remix credits for such best-selling
artists as Notorious B.1.G., Busta
Rhymes, The lLox. Mase, Mic
Geronimo, Mariah Carey, Faith
Evans, 112 and himself, the Bad
Boy artist and CFO, along with his

Putting arctists
together seemed
to be a way for
labels to pPIgy-
back emer ing
acts on fog of
established ones,
To assist the
game of gerting
over In ah ever-
CO[anTITIVG maour-
kerplace where
many new acts
die way too
uickly afrer
they are born.

Hitmen production squad (which
boasts names like Nasheim
Myrick, Deric “D-Dot” Angelettie,
Stevie J. and Ron “Amen-Ra”

Lawrence), was behmd many of

the hugest hip-hop hits of 1997,
Combs’ influence ran deep. and
whether one is speaking about
track construction or record pro-
motion, his name was on the lips
of just about anvone connected to
the hip-hop business.

Much of Puffy’s creativity was
strongly linked to the Lue-"70s/
early-"80s rhythm machine. His
studio style thoroughly interpalat-
ed, sampled and looped the boun-
¢y, back-in-the-day works of such
artists as David Bowie, Diana Ross,

Kool & The Gang and Nick Ash-
ford & Valerie Simpson.

“Histary repeats itself,” says
director Brett Ratner, who was
present when Diana Ross’ “I'm
Comin’ Out” and David Bowie’s
“Let’s Dance” was being tracked
and mixed hy Chic. “Just like
[Chic’s] Nile Rodgers was hot in
the "80s, Puffy is hot in the *90s.
The sad thing is that in the year
2000, when the hot producer
from that era samples Pufty, it’s
not gonna truly be Pufiv's music
he's sampling.”

SLAMMIN’ THE FOCUS

Pufly gets praised for his “in-
credible work ethic” and “sharp
marketing savvy,” but his particu-
lar brand of creativity, which has
affected and altered both the
image and style of all things hip-
hop, gets slammed. He's often
knacked for making rap such a
narrowly focused thing. “His suc-
cess is certainly warranted,” notes
hip-hop activist and meria assas-
sin Harry Allen. “But his success

has come at a cost to the kind of

diversity you can get when it
comes to hip-hop.

“Hip-hop has always worked
best when there was a multiplicity.
It never worked well when there
was one style or artist dominating.
Whether youre talking about the
reign of Hammer or Run-DMC,
stagnation always crept in when
one style or artist ruled.”

“Ilip-hop has become pop
music because of Pufly and his
imfluence,” adds Faith Newman,
VP of A&R at Jive Records. “It has

kind of taken away every last bit of

Continued on page 42

SOUNDTRACK

THE SOUNDTRACK

FEATURING NEW TRACKS BY

ONYX + WU-TANG CLAN
AMARI

MACK 10, BIG MIKE
+ D.J. U-NEEK (featuring EWF)

DAVE HOLLISTER featuring
REDMAN & ERICK SERMON

SECTION 8
ERIC BENET + THE ROOTS
NOREAGA featuring NAS + NATURE
BLACK CAESAR
MIA X featuring FIEND + MAC

RUFUS BLAQ
SOMETHING FOR THE PEOPLE

EASTSIDERS featuring
SNOOP DOGGY DOGG

MORE BLAZIV’ STYLES THAN
INTERSTATES GOT MILES!!

o

SETTIN’ IT STRAIGHT IN ’98
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What’s Due:

A rRap Release guig
Compiled by O%e;,\ggg%r%@ith. All information

ATLANTIC RECORDS, including BIG BEAT/BLACKGROUND/
CREATOR'S WAY
Timbaland & Magoo, “Welcome To Our World”
(Blackground Entertainment) (November)
69 Boyz, title TBD (Big Beat) (January)
Fat Joe, “Don Cartegena” (March)
LA The Dark Man, TBD (Big Beat) (early "98)

ATTITUDE RECORDS
DJ Trans, TBD, (November)
Squirrel, “Da’lzm,” (November)

BAD BOY/ARIS'I'A RECORDS
Notorious B.1.G, TBD (spring)
The Lox, TBD (November)
Mase, “Harlem World” (November)

COLUMBIA/RUFFHOUSE RECORDS
Will Smith, “Big Willie Style” (November)
Jena Si Qua, “Jena Si Qua” (lanuary)
Lauren Hill, TBD (spring)
John Forte, TBD (February/March)

DEATH ROW RECORDS o
Daz Dillinger, “Revenge, Retaliation And Get Back”

(December/JanLlary) ) From lh_e top: '(."hetto
Operation From the Bottom (OFTB), “Operation Mafia, D] Trans,

From The Bottom” (December/January)
The Outlawz, “Retribution” (February/March)

DEF JAM/ROCK-A-FELLA RECORDS
Jay Z, “In My Lifetime” (Roc-AFella) (November)
Redman, TBD (December)
Method Man, “T2: Judgment Day” (December)

ELEKTRA RECORDS
Snow, “Snhow’s Greatest Hits” (November)

EPIC/RZA/RUTHLESS RECORDS ‘
MC Eiht, “Last Man Standing” (Epic) (November)
NX (Nation Unknown), “NX, {Nation Unknown)”
(Ruthless/Eé)lc) (November)
Cappadonna, TBD (RZA/Epic) (early "98)
Ghostface Killa, TBD (Rza/Epic) (March)
MC Ren, TBD (Ruthless/Epic) (early "98)

FULLY LOADED RECORDS
Ghetto Mafia, “Straight From The DEC,”
(November)
Lord Of Healers, “Lord Of Healers,” (December)
One 5 Sex, “One 5 Sex,” (December)
Big Reg, “Big Reg,” (December)

H.O.L.A. _ ,
Various Artists, “The Difference” rap compilation
(early "98)

INTERSCOPE RECORDS
Queen Pen, “My Melody” (Little Man Records)
(November)
Witch Doctor, “A.S.W.A.T. Healing Ritual” (February)

ISLAND BLACK MUSIC/LUKE RECORDS
Luke, “Changing The Game” (November)

Continued on page 38
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H Town

oThe best selling indy distributed
R&B group of the 90's

oTheir new single, “They Like It
Stow” is a smash. Greatest gainer
on Hot 100 Chart and # 14 on R&B
Singies Chart.

oDebut Relativity atbum,
“Ladies Edition”, in stores now.

EEEEEs—SD
E-A-Ski

o0re of raps hottest artist/producers
in the game. E-A-Ski produced tracks for

Three 6
Mafia

Bommon

olncredible press and street buzz
propalling album, “One Day it'll All

Mo Thugs
Records

.:‘c:w(::i;bée:d 33},?“%.3,(,:1-,8‘5%@ .,Teﬁ?,ﬁ:sﬁk’egﬁzseﬁ %ﬁ?’ﬂggv""m‘ *Debut Refativity release, the end part 2, *First album Soundscanned

Mentell Jordan blowing up on radio dirested by and featuring Lauryn shipping 150,000 units 11/4 platinum, ,
stations everywhere,the video is already Hillis incredible. It is sure to take *Biggest act from Memphis since Evis, eNew albums from I Tru and Poetic
#3 at The Box and getting heavy rotation  this album to gold. Their last album Soundscanned 15,000~ Hustla'z doing great. _

on BET and Yo!MTV Raps. units in Memphis alone. *Coming in 98, “Mo Thug Family
eAlhum “Earthquake” in stores ofirst sicgle and video,“Tear Da Club Up Reunion” and new solo atbums by
January 20th. 97" blowing up in the south and midwest.  Bizzy Bone and Krayzie Bone.



WHAT'S DUE
Continued from page 36

Various Artists, “Fat Ones Of Hip Hop Vol. 2”
(November)

JIVE RECORDS o
Spice 1, “The Black Bossalini (AKA Dr. Bomb From
) Da Bay)” (November)
Mystikal, “Unpredictable” (November)
Celly Cel, TBD (early '98)

LOUD RECORDS
Dead Prez (LC), TBD (March)
Big Punisher, TBD (January)
LV, TBD, (PMP) (spring "98)

MCA/MTUME MUSIC GROUP .
GP Wu, “Don’t Go Against The Grain” (January)
Cosmic SlOE Shop, “Da Family” (January)
Chill, TBD (February)
Lil 'O, TBD (early "98)
New Child, TBD (early "98)
Non-Chalant, TBD (early '98)

MERCURY
Diamond D, “Hatred, Passions & Infidelity"(November)
Paula Perry, TBD (early '98)

NOO TRYBE/VIRGIN RECORDS
AZ “Pieces Of A Man,” (Noo Trybe) (early "98)
Rappin 4-Tay, “4 Tha Hard Way,” (Noo Trybe)
(November)
Luniz, “Lunitik Muzik,” (Noo Trybe) (November)
5th Ward Bovz, TKA (Noo Trybe) (November)
GangStarr, “Moment Of Truth” (Noo Trybe)
ebruary)

PENALTY RECORDS
DFC, “The Whole World’s Rotten” (November)
CellBlock, “Face Off” (February)

PR RECORDS
Neighborhood Clicc, “It’'s Your Own Life”
c?November)
LAD, “l Wanna Be Your Man,” (December)

PRIORITY RECORDS o
Various Artists, “In Tha Begmmn ,” (November)
AllFrumThal, “AllFrumThal,” (98
Ice Cube, “War & Peace” (’98)
Cocoa Brovaz, TBD ('98)

RED ANT/JIREH RECORDS
Salt & PePa, “Brand New” (Red Ant) (November)
Spinderella, “Spinderella’s Ball” (February)
Sons Of Man, “Sons Of Man” (early "98)
Militia, TBD (January)

RELATIVITY RECORDS

Three 6 Matfia, “Chapter I, World Domination”
(November)

E-A-Ski, “Earthquake” (January) _

Graveyard Shift, “Still Waters” (Mo’thugs/Relativity)
(Januar1y)

DJ Honda, TBD (January)

Poetic Hustla’z, “Trials & Tribulations™

(Mo’thugs/Relativity) (December)

UNIVERSAL RECORDS
Rakim, “The 18th Letter/Book Of Life” (Universal)
(November)

UNTERTAINMENT RECORDS gormerly Undeas Records)
Cameron, TBD (spring '93)

WARNER BROS. RECORDS
Nadanuff, “Worldwide” (November)
Raw Breed, “Blood Sweat & Tears” (early '98) &

Top doun

Ice Cube,
Poetic Hustla’z,
A7
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| f.-* uced the PLATINUM plus smash “You Make Me W:
/ R clﬂm dmln'#inn the R&B charts for1 wee :
' " ID .=

Who has brought you some of the biggest #1records in music history? ¥ =
(“lJump,” “Always Be My Baby,” “Just Kickin' It,” “Funkdafied,” “You Make Me Wanna,”) -;
.D. .
J E
Whose label and production has released nothing but GOLD and PLATINUM acts?
[ Da Brat, Xscape, Kris Kross and So So Def Bass All-Stars VoL 1& )
J.D.

Who brought you the chart topping, PLATINUM plus remixes by
Dru Hill, “Sleeping In My Bed,” Mariah Carey, “Honey,”
Mary J. Blige, "Everything" 2
]J.D.

Who will he bringing you brand new releases in 1998
from Xscape, Da Brat and Jagged Edge?
So So Def

WHO WILL HavE ONE O0F THE MOST ANTICIPATED RAP ALBUMS N MUSIC HISTORY?




ri‘ OKYTO——JH])ZH]('SC rap

has matured to the point where
the phrase “veteran Japanese rap
act” no longer sounds weird. One
group to whom that label applies
1s Scha Dara Parr, a talented trio
that has been active here since the
late '80s. The group’s longevity
Just might be explamed by the fact
that two of its members—rapper
Ani and D] Shinco—are brothers.

Y

Kawasaki’s talented Scha Dara Parr

They hail from Kawasaki, a city
immediately south of “lTokyo
known for its gritty industrial
atmosphere. SDP’s other member,
rapper Bose, is a native of Oka-
vama prefecture in western Japan.
Their first break came in March
1989 at the Sccond D] Under-
ground Contest at “Tokvo club
Inkstick Shibaura Factory, and in
November of that year SDP was
the opening act on De La Soul’s
Japanesc tour. They made their
recording debut in May 1990 with
an album (“Scha Dara Dai Sa-
kusen,” or “Scha Dara’s Big
Strategy”), which they jointly pro-
duced with semial Japancse
hip-hop figure Takagi Kan on
the influential Major Force indie
label. The following July saw their
major-label debut on Epic/Sony
with an album whose title sums up
their quirky approach to rap: “Scha
Dara Rangeji—Shitsumon: Are wa
Nan Da,” or “Scha Dara Lan-
guage—Question: What's Thatz”
They currently record for 'to-
shiba-EMI. Since then, SDI’ has
been one of the more consistent
Japanese rap groups, releasing a
steady stream of albums and sin-
gles, often in colaboration with
leading Japanese mainstream pop
acts such as vocalist Kenji Ozawa,

Tokyo Ska Paradise Orchestra and
acoustic guitar duo Gontiti. Like
pop/rap unit East knd X Yuri,
SDP has had its music used in a
TV commercial “tie-up,” and like-
wise has become part of the

Japanese pop-music mainstrean.

But SDP’s music is definitely not
as lightweight as Fast End X Yuri,
straddling the boundary between
hardeore rap and “rap lite” with

[
oy,

considerable skill.
—STEVE McCLURE

MUONICH ..

female o Tic Tac Toe—Jazzy,
Ricky and Lee—released  its
provocatively titled debut single
“Ich find’ Dich Scheisse™ (*I Think
You're Shit”) in 1995 on BMG
Ariola Hamburg and went on to
achieve platinum status with more
than 500,000 copies of the track
sold. However, that was only the
beginning. Since then, the trio has
been accumulating gold and plat-
mum discs in Germany left and
right. A follow-up single, “Leck
Mich am A,B,Zeh” (“Kiss My
Ass”), peaked at No. 21 on the
German singles chart, followed by
“Verpiss Dich” (“Piss Off"”), which
hit No. | and also achieved plat-
inum status. The hits kept on com-
ing with the the moving anti-
drugs ballad “Warum” (“Why),”
which also sold platinum. The

group speaks the language of

teenagers of the '90s, say its sup-
porters, and radio stations have
responded to the demand for
their music, airing songs which
previously would have been cen-
sored, due to provocative lyrics.
Says producer T. Borger, “We con-

Continued on page 44

in Tthe u.K.
gencre WQrks Har
AT stavyin’ Alive

LONDON—Scan through the
British rap bandwidth, and what
vou'll discover is the dogged deter-
mination of several small, mostly
shoestring  labels keeping hope
alive with relcases seliing a few
thousand copices apiece.
Surprisingly, at a time when
American rap has been crossing
over into the mainstream  with
unprecedented regularity—includ-
ing chart-toppers by LI Cool ],

Pufl Daddy and Will Smith—few of

the U.K.s largest record compa-
nics have signilicant rap rosters.
And ol those that have, many are
developing artists, while several
major contenders—Ilike Island’s
Tricky, Virgin's Brotherhood and
Universal's Definition Of Sounds—
don’t have any new  releases
planned until carly "98.

“The record companies aren’t
looking for British rap.” declares
Merritt Crawford, a club and radio
promoter.

“I'm sdll looking, but there's
nothing worth signing,” replies
Matthew Ross, head of Sony's
black-music  division. “*We need

Will Smith

people with star quality, like Q-Tip,
KRS-One, PE [Public Enemy].”

“1 signed MC D because he had
star quality. I'm not going to sign
anvthing unless I see star quality,
because people have got to be-
lieve,” adds Darcus Beese, A&R
manager at Island Records UK.,
who also recently signed Different
Levels, a hip-hop/drum 'n’ bass crew
featuring noted jungle MC Stevie
Hyper D.

Talkin Lond/Mercury A&R exec-
utive Paul Martin says British rap’s
lack of success to date has been the
result of music executives in the
market who “didn’t understand
rap.” But he’s optimistic.

“We're producing better rap
now, and it’s going to have another
opportunity,” says Martin, who is
coordinating recordings by several
underground rap acts from which

BY KWAKU

he might sign one or two, or
release the results on a compilation
next year.

MERCURY AND GOLDIE

It would scem one way forward
for British rap is through blending
styles. The album “New Forms™ by
Roni Size and Reprazent, on the
Talkin® Loud label, won this year’s

prestigious Mercury Music Prize in
the U.K. The album mixes rap ov-
cr drum '’ bass rhythms, such as
on the Bahamadia-rapped title
track.

On another nota-
ble new relcase, KRS-
One rides the drum
0’ bass groove on Gol-
die’s new single “Dig-
ital,” released in Oct-
ober. However, Gold-
ic's sophomore  al-
bum, “Saturnz Re-
turn,” has been set
back to next January
by London Records.

Recent U.K. al-
bums adding rap to
the mix include Da-
vid Holmes' eclecti-
cally charged “Let’s Get Killed” (Go
Beat), which includes the drum "o’
bass-underpinned rap “Head Rush
On Lafayette,” and US3’s enchant-
ing jazz/hip-hop fusion “Broadway
& 52nd” (Blue Note), which yield-
ed the top 40 hit single, “Come On
Everybody (Get Down).”

Those taking a decidedly com-
mercial route in Britain with late-
fall singles releases have included
Manmade, consisting of Black
Grape rappers Kermit and Carl.
Their EastWest track, “Patches (OI
Man),” transtorms Clarence Car-
ter’s 1970 U.K. hit into 2 ’90s U.K.

The

inner-city-strife rap jam.

Sprinkler, consisting of chanteuse
Chardel, and rapper Lucas, re-
leased the pop-R&B-flavored
“Tinted Eyes” on Fourth &
Broadway/Island. It was preceded
by WEAs early-September  re-
release of Lucas” three-year-old hit,
“Lucas With The Lid Off.” Sprink-
ler's second single, “Don’t Wanna
Work,” is set for release sometime
between November and January.

CELTIC CROSSES

Afro/Asian crew  Kaleef on
Unity/Zomba is set for bigger
things with its remake of Hi-
Five's °I Like The Way (The Kiss-
ing Game).”

“It has the potential to cross over
and do well, because its radio-
friendly,” says Zomba U.K. sales
manager Hans Griffiths of the sin-
gle, which had early support from
BBC Radio I, the “Chart Show”
television program, and pop maga-
zines Smash Hils and “Top Of The
Pops.” Kaleef's sophomore album,
“53rd State Of Mind,” relcased
Oct. 20, has “poppy and credible
rap tunes,” adds Griffiths. It
includes “Sands Of Time,” a pre-
Christmas single, that deals with
bereavement and samples the
Celtic act Clannad.

sz SR K911

Vertigo/Mercury is working with
Bully Rag, a rock-based act that
infuses rap, whose single “I'rantic”
was released in October.

STREET REMIXES
Rap act Structure Rize, now
signed to Universal, and the
R&B/hip-hop combo Desert Eagle
Discs (DED), on Boilerhouse/Arista,
have both been busy remixing
American rap and R&B records.
The former will release material
aimed solely at the streets by the
end of the year, followed by its offi-
cial debut release early next year.
DED set up its Arista debut with its
Continued on page 50
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WHAT'S UP
Continued from page 35

grit and grime it has ever had.”
But Puffy himself can't (and
shouldn’t) be blamed for all the
pre-millennium tension hip-hop
fans are feeling at the moment.
After all, he’s the one mogul who
discovered East Coast hero No-
torious B.I.G. and co-produced
his classic first album, “Ready To
Die,” as Vibe writer-at-large Mi-
chael A. Gonzales points out; he
has also worked with bluesy soul
stars like Faith Evans and Usher.
The stressful condition stems

from the fact that we are living in
an age that actively seeks to com-
modify rap and hip-hop culture,
and once one sound becomes suc-
cessful, artists everywhere pick up
on it and go running-all the way
to the bank. It's like Bad Boy
group The Lox says in its two-
year-old underground hit “The
Benjamins” (which finally bubbled
over a few months ago, after the
Fugees interpreted it at the 1997
MTV Video Music Awards), “It’s
all about the Benjamins, baby!”
Because of this fact, a larger-
than-ever gulf developed between
mainstream rap hits and under-

Fully Loaded’s Singleton

ground jams in 1997. “Either re-
cords are mega-mega-successful
or they don’t do shit.” notes Tom-
my Boy’s Lynch. “The middle
ground is now steadily being
extracted in rap.”
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Elekira’s Rhone

TOPPING OTHERS’ TRICKS
Folks raved about records by
acts like Company Flow (Rawkus
Records} or Common (Relativity),
but without big-budget videos and
dollars for full-court marketing
and promotion campaigns, they
burst onto the scene but couldn’t
adequately compete with the large
corporations looking to create the
next superstar. “You can’t do a
$75,000 video anymore and still
expect 10 be in the game.” Lynch
cantinues. “You have to do a

other on the effects and the trick
lenses,” adds Ratner.

In the cultural realm, the death
of Bad Boy artist Notorious B.1.G.
was the biggest development, and,
according to observers, it somehow
forced a change in the audience’s
mind-set. Ernie Singleton, presi-
dent of Fully Loaded Records, says,
“It’s very difficult not to rethink or
refocus when we see our geniuses
suddenly taken from us.”

INTO THE FUTURE

These days, folks are once again
turning the spotlight back on hav-
ing fun. Even Puft Daddy’s tribute
record to B.I.G., “I'll Be Missing
You,” was bouncy and danceable.

But for hip-hop to make more
creative strides, it requires brave
executives sponsoring innovators.
That’'s what Elektra Enter-
tainment CEO Sylvia Rhone did
when she signed Missy Elliot, who,
with Timbaland, did more to
advance hip-hop creativity than
anyone in the last year. The duo
wrote and produced for Aaliyah,
SWYV, Ginuine and others. Their
“giddy-up” sound combined ele-
ments of U.K. jungle, Miami bass
and old-school soul.

Another innovative artist was
Wydlef Jean of the Fugees, whose
Ruffhouse/Columbia solo album
“The Carnival” judiciously blended

Judicious blender: Fugre Wyclef Jean

Mlssq elliot, with rimbaland, did

more 1o aduance hi

than anvone in the
¥ produced for
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hop creomvn‘q
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elemen
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and old-school soul

$400,000 or $500,000 video.”
Ratner, who directed the $1 mil-
lion clip for “Triumph,” the lead
single fram Wu-Tang Clan’s land-
mark two-disc sophomore set,
“Wu-Tang Forever,” offers, “The
thing that is evident is that music
videos are going the same way as
Hollywood movies. Just as films
are getting out of hand, driven by
visual effects, videos are too. Like
“Twister,’ there’s no feeling any-
more. It’s all about the effect.”
Like the music, artists seem to
be following an l-want-one-of-
those-too way of thinking, and
after Busta Rhymes first used a
fish-eye lens in his “Wooh Hah
(Got You All In Check)” clip, a lot
of other folks also had to have it.
“Everyone’s trying to top each

Haitian creole, Spanish, soul, disco,
blues, hip-hop and classical music.

Looking ahead, Lynch sees the
growing number of respected
hard-edged rap artists collaborat-
ing with successful alternative
musicians as an emerging trend
following the tour involving Wu-
Tang Clan and Rage Against The
Machine. She points to the pairing
of Kool Keith and Prodigy, and
upcoming projects by KRS-ONE
and the Prodigy; Redman and
Roni Size; and the fact that Dave
Grohl of the Foo Fighters is
recording live drums for a remix
of “The Benjamins.”

“The parameters will, hopefully,
expand,” she says. “because right
now things are depressingly frag-
mented.” Wl
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| Presenting the single best way
to attract new cume to your Urban radio station:

“Willie D’s Reality Check”

illie D, platinum recording artist and
. ‘/ \’ #1-rated radio talk show host in his

top-10 market*, can increase your
station’s cume and give you a community-
focused image. “Reality Check” is the hottest talk
show available for Urban stations today. Willie’s
“let’s be real” attitude breaks out in each show,
tackling head-on the issues that face the
community—you will be proud to air this
program on your station.

Willie’s °success as an international recording
artist has positioned him to have a major
influence on what people today listen to and
think. His popularity cuts through age, gender,
and racial lines. His dynamic on-air chemistry
has created a successful show that is now
available nationally on a barter basis, airing 9
to 11 p.m. Eastern Monday-Friday (or may be
aired Sunday through Thursday, allowing for
music-intensive Friday and Saturday nights).

Call Radio Shows NOW at 1-800-988-4341 for a demo of
“Willie D’s Reality Check” — before your competitor does.

David V\Tebbz Producer

- *Source: Arbitron Spring 1997 Ratings Book, Houston Metro, M-F 7p-mid, Aduits 18-49 and 25-54
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GLOBAL RAP PULSE
Continued from page 40

sider our music to be German rap,
which is propelled by various
kinds of danceable music, and our
Ivrics are [about| real-life topics
such as relationships, drugs. safe
sex, elc., which are ol concern to
the members of the group as well
as to the kids of todav.” To daie,
the group has sold more than |
million copies ol its eponymously
titled debut album and an equal
amount of its second album,
“Klappe Die 2t¢” ("Second Take”).
The first single off’ the second
albun, entitled "M Wichtig” (lit-

£ ’
‘@
CrYy

Italy’s Sottotono: foreign influences with Italian lyrics

crally: “Mr. Hot Stult™), cut
in a reggae style, peaked at
No. 6 earlier this vear. Echo
Award  nominations in
1997, a Gold Award from
radio station RSH (Radio
Schleswig Holstein) and the
Comet Award from German
music channel VIVA are
further proot” of Tic Tac
Toe's continuing popularity.

—ELLIE WEINERT

MILAN ..

rap duo Sottotono is the lat-
est in a long line of domes-
tic rap acts to score chart
success in ltaly. Two vears
ago, group members Iish
and Tormento split from
rap band OTR (which also
spawned  Italy's  prime
female rapper La Pina) to
form Sottotono. Their sec-
ond album, “Sotto Effeto
Stono,” released last year on
Crime Squad-Flying/WEA, contin-
ues to sell, having remained in the
top 25 of the FIMI/Nielsen album
charts throughout the summer. So
far, 150,000 copies have been
shipped, scoring the duo its first
platinum award. According to
WEA Italy press director Val-
entina Zucchetti, the album is
expected to keep selling until the
act’s new release next spring. “We
are still releasing remixes of
tracks as singles,” says Zucchetti,
adding, “The songs on the album
are a real mix of U.S. and U.K.
musical influences, with typically
Italian lyrics.” Sottotono exempli-

France’s Menelik: Lyrical depth and good heats

fies the trend to move away from
the hardcore social and political
lyrics of the genre’s early propo-
nents in Italy five years ago. Love
songs and observations on every-
day life. with the defiant rap atti-
tude intact, are backed with soul-
ful samples and slow rhythms
reminiscent of the U.S. West Coast
style established by Dr. Dre, Snoop
Doggy Dogg and Warren G.
Sottotono, discovered by Carlo
Albertoli’s now defunct Vox Pop
label, is signed to the Crime Squad
label of Naples-based Flving Re-
cords and distributed by WEA
Italy. Crime Squad also broke
Italy’s other major rap-crossover

suceess, Articolo 31, now signed
direedy to BMG  Ricordi. Sot-
totono. which is perpenially tour-
ing, have also increased its profile
by presenting regulay rap pro-
grams on national TV and radio.

—MARK DEZZANI

} e &
PAJ:\lb~"ln the be-

ginning, rap in France was just a
replica ol what was happening in
the States; nowadays French hip-
hop has gaimed its own sound and
very particular identity,” savs
Albert Oscar Tjamag (Menelik),
who this sunimer released his sec-
ond album, “Je Me Souviens “(1
Remember™), on S.M.AL.L./Sony
Music France. First show-
cased on the 1993 compi-
lation album “Cool Ses-
sions, “assembled by Jim-
my Jay, MC Solaar’s ear-
iv collaborator, Menelik
gained chart success the
following  vyear with &
string of singles, “Quelle
Aventure,” “Tout Baigne”
and  “Tranquille.” His
1995 debut album, “Phen-
omenelik”™ (Sonv Music),
fell just shy of gold status,
with sales of 90,000 units.
Regarded at first as an MC
Solaar copycat (they be-
longed to the same “Posse
501" and his album was
produced and published
bv  Jimmy Jav Pro-
ductions), Menelik out-
grew that reputation to
build a stronger individ-
ual identity. Leaving Jim-
my Jay Productions to join
Sony’s S.M.A.L.L. roster in April
96, he received warm reviews
from the French media for his sec-
ond album. Borrowing from soul,
funk, rap, pop and rock, Menelik
is always searching for unused
samples, pleasant mclodies and
good beats. His lyrics (written
after a romantic breakup) are
deeper than thev appear at first.
Born in Cameroun, Africa, 28
years ago, Menelik was raised in
the northern Parisian suburb of
Bobigny, where he still lives. Last
January, he started his own pub-
lishing and production company,
Kaz Par Kaz, to help new hip-ho

acts. —CECILE TESSEYRE
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A new wav(ef of directors is,meﬁing hig-hop video bolder,
brighter and more bombastic than’ever. o}quﬁed up
the color anq volume, and what kind of shielt-lite
will the current trends have:

BY AMY ILLINIDEN

ish-eye lenses. Pyro and flashpots. Elaborate tracking shots
that would bring'tears to Martin Scorsese’s eyes. Aerial
Ehoto raphy to rival anything in the latest action-adventure
lick. Color'so deep and saturated that it puts the “k” in
Kodachrome. Jet skis. Cigarette boats. Hummers and
Moto?uzzis. Mega Man, Superfly, Josephine Baker and a
wayward elephant.

Hip-hop video directors have moved past the grainy, slice-of-life
epics that were the hallmark of the West Coast gangsta-rap era.
Gone are the scowling homies in the 64’s, strapped to the nines,
guzzling their 40’s and going to endless barbecues. Say goodbye
to the authentic but relentlessly cheap me-and-the-crew por-
traits. Led by a new breed, among them F Gg}rg Graé (TLC’s

Water‘faﬂs,.,“y Brett Ratnerﬁ/\{‘u-Tang Clan’s “Killer Bees”) and
Lance “UN” Rivera (Lil Kim’s “Not Tonight™), today’s new hip-hop
aesthetic is technologically advanced, shamelessly excessjve, in-

our-fFace, bolder,

righter, pricier and
more bombastic

Y Y VT T T O G R Wty e |

YOU'RE LOOKING AT THE FUTURE IRLELCES
SN URBANIZED
3 INTERPRETATION
The leading lights
of the latest vig

eo
vanguard are Paul
Hunter and Hype
Williams. Between
them, the two youn
directors have devel-
oped clips for nearly
everyone. |t is liter-
ally impossible to
have MTV or the Box
on for more than 20
minutes without
seeing a video that
either Williams, who
is based in New
York, or Hunter, a

CHICAGO RECORDS
INTAPRISE ENTERTAINMENT

[paae———

BYRON GREGORY « CEO
FOR INFORMATION: 773.324.1321

NOW LOOKING FOR INTERNATIONAL PISTRIBUTION

Missy Elliott has benefited from Hype Williams® wild style.

California native, has directed or co-direct-
ed. Hype Williams’™ work, in particular, is
credited with helping to change the look
of rap videos, His explosive, experimental
and delightfully whacked-out style is per-
haps best t pi%ed by the videos he’s
lensed for Busta Rhymes (*Woo Ha ! Got
You All In_Check,” “Put Your Hands Where

My Eyes Can See”) and Missy
“Misdemeanor” Elliott { “The Rain [Supa
Dupa Flyl,” “Sock It 2 Me”).

he latter video, which cost a rumored
seven figures, Features a sort of urbanized
interpretation of Japanese animation, fur-
ther pushing the creative envelope.
Williams’ videos are so distinctive that he,
like Hunter, has already spawned a slew of
wannabes, who mimic the unique camera
angles and saturated colors that are his
hallmark. In fact, in what js eithera
shout-out or a slap in the face, Williams
and Hunter's sometimes over-the-top look
has been parodied by comedian Chris
Rock’s hilarious video “Champagne.

THE LOOK OF HONEY AND LONELINESS

While Paul Hunter’s “look™ may not be as

Continued on page 48
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SCREEN SAVERS
Conlinued from page 46

easy to identify as Hype Williams’, he is no
less in demand. Hunter’s current roster of
clients inclydes Mariah Carey (“Honey”),
Puff Dac‘i‘lc:i% The Benjamins™ remix),
Cool J (*Phenomenon”) an% Boyz |1 Men
("4 Seasons QF Loneliness”). His expansive,
cinematic style has earned the 31-year-old
a nomination for best director at this
¥ear s Billboard Music Awards. Former
ilmmaker Hunter claims that he has .
always wanted to _do something different
and that desire helped fuel his career.
When asked why rap videos now appear to
be so much more experimental and
cutting-edge, Hunter, who beaan making
videos four years ago, is quick to credit
the musicians themselves. “The artists are
L)ecor,nin? more creative,” he offers.
They're Tooking at alternative artists and
adonna and Michael Jackson. It's
becoming more competitive visually. So
the response to the ideas and the music
changes.
Or does it really change? While some see
a definite shift in styles and attitudes,

L
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Auvailable now!

2PAC! MASTER P!
NOTORIOUS B.1.G!

Much more!

MUSIC VIDEO DISTRIBUTORS

N-1410 E. Circle Dr. 422 Bus.Ctr.Oaks Pa

CALL 800'888'0486 VHS - LASERDISCS

NOW OVER 6000 TITLES

LL Cool |

other industr
observers will tell
you that, while the
contemporary video
scene is more visu-
ally intense and cer-
tainly more eye-
catching, it is, in
many ways, just a
new, beeled-up ver-
sion of an old aes-
thetic. According to
Stephen Hill, direc-
tor of music pro-

ramming at MTV,
the new rap visu-
als are in many
ways a throwback to
the upbeat, color-
soaked party videos
of the early’and
mid- '80s.

Hill cites the
pop/raﬁ) videos of
artists like DJ Jazzy
Jeff and the Fresh
Prince, Kwame and
Young MC as being,
in their own ways,
just as entertainin

nd visually fixate
albeit in a cruder,
cheaper form) as
the current milieu.

Busta Rhymes

“When grunge took a hold, the
cycle (in hip-hop) turned back to
being more serious, and you had

to keep it real,” says Hi]l. “So you
had videos by NWA and Dr. Dre.” As he
sees it, it is @ combination of talent and
the intrinsically fickle and changing nature
of pop—and hip-hop in particular—that
helped bring about the era of no-holds-
barred production, dazzling digital effects
and cinemascope reality.

BLUNTED ON FISH-EYES

Hunter is blunt when asked whether all of
the emﬁhasis on special effects and tech-
nology has possibly q'otten a little out of
hand. “"What about all the alternative
groups?,” he asks. “How many videos are
we gonna see with the guys standinE ,
behind microphones, playing? | think it's
interesting because [I’'m’hearing this criti-
cism] a lot. |'ve heard that MTVisn’t going
to play any more fish-eye-lens videos.
think that rap music gets hit really bad
when there’s somethin]g starting to happen
and people start complaining,

Hill too has heard the complaint that all
rap videos look alike and, like Hunter, he
takes that beef with a grain of salt, Noting
that innovation has always been followed
by formula, Hill adds that “There’s a for-
mula for videos that has worked, over the
last couple of years. And, like the [surplus
of] videos with pocls and women around it,
this one is getting to a point where there
are too many. We're coming to a different
saturation point.

Make that color-saturated point. m
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U.K.: STAYIN" ALIVE

Continued from page 16

second white-label EP “Dub Vol.
2,7 released on its own Gravity
label Oct. 200 bts upcoming album
will fcature Brooklyn rappers 21
Soldierr.

“We're looking to build a UK.
roster ol credible and  viable
artists,” says June Sappong in the
R&B department at Arista Records
U.K., which has signed female
R&B/rap grou cr Nature.

Attica Blues displaved its R&B)
trip-hop/hip-hop  sivle with mel-
odies that nod to classtcal music on
s exquisite eponymously titled
debut albuni, releascd in nid-
September  on Mo Wax/A&M.
From the London streeir-poetry cir-
it comes rapper/poctess Akure
Wall. Her debut album, “Afro-
morph Text.” out this month on
Freak Street, is set to cause a huzez.
The maverick work uses both
pointed and Howery lvricism. -
derpimned by @ mixture of hard-
edged musical stvles. and has gar-
nered much critical acclaim. Pack-
aged with CD-sized photo and lyric
cards, the album will also be mar-
keted through major British book
shops.

INDIE ACTIVITIES

Other notable new albums by
underground U.K. artists are Gun-
shot’s “Twilights Last Gleaming
(Words Of Warning),” a follow-up
1o 1ts 1993 chart-breaching debut.
IFunky DIs polished debut album,
“Classic Was The Day,” was re-
leased fate August on the Almost
(now renamed Unmost) label

“We are sull tryving to build
[Funky DLs album] slowly,” says
the Utmost chief known as Zakes.
“The Record Shop™ ER aimed
the hip-hop underground, was
released in late October, followed
by the mamstremm-aimed “World-
wide.”

Sociopolitical-tipped Black Rad-
ical’s upcoming sophomore album
should arrive by the end of the
year, as should *Operation Over-

oke Star), a compilation
featuring some of the Briush vap
underground’s best acts, including
Roots Manuva, Black Twang and
Lewis Parker.

Other independent British hip-
hop acts who have recently re-
leased well-received singles in-
clude Mr 15 (Lowdown/Kickin’),
Mecca Medina (Dawa), Anony-
mous (Ticking Time), Chosan
(Sil Strectz), Buckwild (Reser-
voir  Dogs), Hijack (Reservoir
Dogs), Ty & Shortee Blitz (Freak
Street) and Lee Ramsey (Real
Deal).

Another encouraging move on
the British rap front was a BBC
Radio 1/Def Jam rap-demo compe-
tition run in the summer by D]
and Mercury Records A&R consul-
tant Tim Westwood. The winner,
Kwestmann, has recorded “Stra-
tegic,” soon to be released on the
Def Jam label in the U.K. and U.S.
and supported on Westwood's
national vap radio show. H

BILLBOARD NOVEMBER 22, 1997




HRONT
VEN

featuring the blazing single

NOTHIN’ MOVE BUT THE MONEY
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The new single “Karma” drops in November. Featuring the underground smash “Iced Down “Tha Hop” now breaking on rhythm crossover— Representing Jackson Mississippi, these
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h!!"ﬂ Southern hospitality! —The Source
nmammuash BLUNT RECORDINGS MANUFACTURED & DISTRIBUTED BY TVT RECORDS 23 E. 4TH STREET NY NY 10003 TEL.212.979.6410 » FAX.212,979.6489 » WWW.TVTRECORDS.COM © 1997 Blunt Recordings.




Dance

ARTISTS

& MUSIC

Bond Films “Stir’ Arnold To Create Hot Comp|lat|on

SHAKEN & STIRRED: David Ar-
nold grins when he ponders the left-
field coincidence of winning the chance
to compose the score to the forthcom-
ing James Bond flick, “Tomorrow
Never Dies,” two years after beginning
work on “Shaken & Stirred,” on which
he deconstructs 11 classic Bond themes
and rebuilds them into contemporary
groove interludes.

“They’re two vastly different pro-
Jjects, but there is something peculiar,
almost karmic about both projects
entering my life when they did,” he
says. “Now they’re coming to public
fruition at approximately the same

David Arnold and David McAlmont

time. It looks meticulously planned, but
that is far from fact.”

Although he’s gathered an eclectic
cast that includes Leftfield (“Space-
march”), Shara Nelson (“Moonrak-
er”), Pulp (“All Time High”), LTJ
Bukem (“The James Bond Theme”),
Martin Fry (“Thunderball”’), Natacha
Atlas (“From Russia With Love”), and
Aimee Mann (“Nobody Does It Bet-
ter”) for “Shaken & Stirred,” Arnold
accomplishes the near-impossible task
of creating an album of seamless con-
tinuity, while also allowing each act’s
individual style to shine and retaining
the deliciously over-the-top melodrama
inherent in Bond music. Clearly, it was
his vision of the project as a “seript for
a film in need of a diverse yet compat-
ible cast” that so comfortably linked its
participating artists.

“From the start, I was determined
that this wasn’t going to be like other
compilations or tribute records,” he
says of the Sire set, due in stores Nov.
25. “1 didn’t want artists who would
simply be going through the motions. I
was very lucky in that I found people

Dauce

TRAX
by Larry Flick

who were as intensely passionate about
the songs as I am.”

From there, Arnold asked each
artist to think about the songs concep-
tually and personally. “It was here that
things truly clicked,” he says, noting
that the personal connection each
artist felt with either the lyric or the
texture of the music allowed each track
to take flight.

This is never more evident than on
the first single from “Shaken &
Stirred,” David McAlmont’s stunning
reading of “Diamonds Are Forever.”
The U.K.-based crooner soulfully
sprawls out atop a languid, horn-laden
trip-hop groove, eerily channeling the
song’s original vocalist, Shirley
Bassey. A powerful wave of the drag
revolution will commence upon impact
of the smashing videoclip, in which
McAlmont playfully pouts and writhes
awash in sequins and lipstick.

“It was quite the transformation,”
Arnold says, with a snicker, of McAl-
mont’s performance. “David has a fan-
tastic sense of humor, but this was a
total departure for him . . . then again,
maybe it wasn’t. But seriously, another
of the great pleasures of making this
album was drawing out other aspects
an artist’s talent.”

There are moments when it appears
that Arnold is presiding over the child-
like game of “let’s put on a show.” This
is wonderfully evident during Chrissie
Hynde’s sultry reading of “Live And
Let Die,” on which she seems to be
sharing her fantasy to be a Parisian
chanteuse. Equally striking is the
quasi-orchestral approach the lads
from Propellerheads take in inter-
preting “On Her Majesty’s Secret Ser-
vice,” as they masterfully meld their
signature edgy beats and cosmic-funk
guitars with a previously undisclosed
knack for effectively weaving horn and
string lines.

With Arnold as the common denom-
inator of these tracks, it’s obvious that
he’s a producer with a keen imagina-
tion and an infectious spirit of adven-
ture. “I’ve never been interested in
making a fashionable record,” he says.
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“This wasn’t designed to bend the
curve of the course of popular music.
It was actually indulgent and free of
the limitations of most pop records,
which I think ultimately pleased every-
one involved.”

With such a free-spirited imagina-
tion, it’s little surprise that he’s wound
up becoming such a high-profile film
composer.

An initial burst of notoriety came in
1993, when Arnold created the score
to Danny Canyon’s “The Young
Americans” and earned his first world-
wide hit with the theme song “Play
Dead,” which featured vocals by
Bjork. From there, he has tweetered
between collaborations with Trans-
global Underground, the Sirens,
Stina Nordenstam, and Heavy Stereo
and writing scores for the films “Star-
gate,” “Independence Day,” and “A
Life Less Ordinary.” It’s a mighty
plush résumé for a man who claims to
be a slow and arduous composer.

“I prefer to completely immerse
myself in every project I do, rather
than maintain a conveyor belt,” he
says. “When I have it my way, I only
write for a few minutes a day. After
each project, I swear that I'll never do
another.”

Of course, that’s absolutely not the
case. In addition to completing the
score and soundtrack, he’s contribut-
ing six songs to McAlmont’s forthcom-
ing album and is set to begin writing
music for “Godzilla” early next year.
He’s even pondering writing pop-ori-
ented material for an album of his own.

“That’s when we’ll find out what I'm
really made of, I suppose,” he says.
“The ideas will spring solely from my
brain. Should be quite enlightening,
indeed.”

WORKIN’ OVERTIME: Todd Terry
has inked a publishing deal with BMG
International for the world, excluding
the U.S. As part of this deal, deCon-
struction Songs will represent Terry
exclusively in the U.K., including all
back catalog and future compositions.
DeConstruction Songs honcho Mike
Sefton will be Terry’s creative point-
person.

“It’s something that Todd, Gary
Salzman [Terry’s manager], and I are
delighted about, as we’ve wanted to
work together for several years now,”
Sefton says.

1t looks like we're going to hear some
new Hannah Jones music sooner than
later. The diva’s latest Ariola single,
“You Only Have To Say You Love Me,”
will be released later this month, sport-
ing remixes by the team of Abel Aguil-
erra and Ralphi Rosario, Mark Pic-
chiotti, and the Almighty Associates.
Eddie Baez has just gone into the stu-
dio to create a couple more versions of
the song that will be available promo-
only before the year’s close. Jones’
album is complete and due in early Feb-
ruary 1998. Among what will likely be
many highlights is a reverent cover of
Terry Ronald’s lost treasure “What
The Child Needs,” which has already
been remixed for eventual single
release by Love To Infinity, Jonathan
Peters, and John Kano.

Alterna-club experimentalist Scott
Hardkiss is hard at work on his first

Who’s Loving Who? Drag diva Jimmy James, left, chatted with Deborah Harry
after a recent show in Provincetown, Mass. The highlight of the show was a per-
formance of “Who Wants To Be Your Love,” James' forthcoming single on Inter-
hit Records. The Berman Brothers production recently appeared on the Toshiba-
EMI compilation “Dance Mania #6.” That album went to No. 1 in Japan. James
is demoing material for a follow-up single and gigging in clubs around the U.S.

solo album for Columbia, which he’s
cutting under the name God Within.
Loyalists will recall that Hardkiss has
flexed a few memorable singles carry-
ing that moniker for the indie cireuit in
recent years. If the new material, due
in the spring, is even half as potent as
his previous work, expect. Hardkiss to
become the next mainstream star of
the electronic movement.

Finally, renegade producer/artist
Josh Wink has finally finished his long-
anticipated new album, which will carry
the Ovum/Ruffhouse/Columbia tag
when it hits retail racks this coming
spring. The still-untitled project will be
previewed by the singles ‘“Sixth Sense”
and “Simple Man” at the top of ’98.

TWISTIN’ & TWIRLIN’: The attack
of Spice Girls-influenced girl groups
hasn’t taken full effect just yet, which
is a good thing for Geffen trio She
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ETERNAL rawkus

5. THA WILDSTYLE DJ SUPREME
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Breakouts: Tit es with futLre char potential,
based on club play or sales reported this week

Moves, which has been getting pop
props for the insanely infectious single
“Breaking All The Rules.” The song is
the title cut to a charming full-length
debut that’s knee-deep in potential
hits—starting with a shrewdly craft-
ed cover of Nik Kershaw’s '80s-era
pop hit, “Wouldn’t It Be Good.” The
album version shows the Berman
Brothers opting for candy-sweet pro-
duction that’s reasonably close to the
original recording. It’s begging for a
hi-NRG remix.

Other highlights of “Breaking All
The Rules” include the thumping “Just
For Tonight,” which conjures memo-
ries of Real McCoy'’s early hits, and
“Perfect Sin,” with its rattling break-
beats and iey-cool synths. If you're
looking for musie to change the world
or elevate the stature of dance music,
look elsewhere. This is pure fun that’s
tightly locked in the moment. Quite
frankly, it’s been a long time since
dance musie has been truly light-
hearted and fun. Applause to Geffen’s
Craig Coburn for shepherding this
sweet little act into public view. He’s
long been a pop/dance champion at a
label previously preoccupied with the
alternative flavor of the moment. Vie-
tory must be mighty tasty.

With clubland continuing to be so
sample- and cover-driven, it’s impor-
tant to occasionally take a breather and
pay homage to the jams that started it
all. DJ Dave Lee and Harmless Rec-
ords U.K. have gathered some of the
Jjuicier and more influential cuts of the
*70s on “Jumpin’,” an album that is sev-
eral notches above your typical retro
compilation.

Yeah, there are pop hits like Ma-
chine’s “There But For The Grace Of
God” and Musique’s “Keep On
Jumpin’.” But there are also such true
treasures as “Gat The Feeling” by Two
Tons Of Fun, “Is It All Over My Face”
by Loose Joints, “Disca Juice” by
Cloud Nine, and “Touch & Go” by
Eestacy, Passion & Pain. Is your
mouth watering yet? Get your butt to
an import shop #now!
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Number 1 Series 1976-1996:
Chronological listings of every song
that reached the top position on the
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Giving Praise. A cappella gospel group the Fairfield Four marked the release of
its new Warner Bros. album, “| Didn’t Hear Nobody Pray,” with a Nashville con-
cert featuring several special guests. Shown, from left, are Steve Earle, Joe Rice
of the Fairfield Four, Larry Groce of Mountain Stage (which taped the show for
public radio broadcast), Kathy Mattea, Robert Hamlett of the Fairfield Four, Lee
Roy Parnell, Wilson Waters Jr. of the Fairtield Four, Elvis Costello, Isaac Freeman
of the Fairfield Four, Kevin Welch, and James Hill of the Fairfield Four.

B BY DEBORAH EVANS PRICE

NASHVILLE—With his boyish good
looks and likable demeanor, Arista’s
new artist Jim Collins looks like he
could be another in a long line of coun-
try contenders fresh from the Lone
Star state. But in truth, Collins is much
different than the rest of the pack.
He started playing Texas clubs in his
teens and brings to Nashville 20 years
of experience on the honky-tonk cir-
cuit, a string of independent singles he
charted the hard way—on an indepen-
dent label—and numerous sessions as
a demo singer and musician. All that
musical experience culminates on his

TIMELESS: That's the best description for Hank Thomp-
son’s new album on Curb. “Hank Thompson And Friends”
was, the 72-year-old Thompson tells Nashville Scene, “years
in the works.” When we last spoke with him (Nashville
Seene, Billboard, March 29), he was still lining up some of
the friends who appear on the record. He ended up with
Lyle Lovett, Vince Gill, Junior Brown, David Ball,
Bekka Bramlett, Brooks & Dunn, Marty Stuart, George
Jones, Kitty Wells, Tanya Tucker, and Delaney & Bon-
nie. With new Thompson songs as well as remakes of some
of his classics, such as “Six Pack Ta Go” and “The Wild Side
Of Life,” the album is a virtual seminar on country music.

He’s still as strong a honky-tonk singer as when he first
charted in 1948, and the record is as staunchly country as
he’s always been. “Mike
Curb told me,” he says.
“that he’s a big fan of mine 1
and he wanted that old cow-
boy sound, not what they're a w e
recording today in Nash-
ville. That’s what we did, A
and we're getting some
radio play, and the video
with Junior Brown [on
‘Gotta Sell Them Chick- ™
ens’] has done well.”

Recently, Dallas Cowboy
coach “Barry Switzer had
a party at his house for
Hank after the Cowbeys game,” Thompson’s wife, Ann,
says. “And the crowd there was just like the crowds at his
shows. There were four generations of fans there. I handle
Hank’s concessions on the road, and I listen to people. They
tell me they want to hear some real country music again.
They’re tired of calling radio stations and being told that
fans’ requests don’t matter; that some eonsultant some-
where is the only one who matters.”
Thonipson is still maintaining a rigorous touring sched-
ule and doing in-stores for the album. “I signed autographs
for hours at a record store in Wichita [Kan.],” he says. “I
think that’s the first time P’ve done that in 45 years.”

ON THE ROW: Riders In The Sky and manager David
Skepner have parted ways. The group’s business manager,
Deborah McCloud, assumes day-to-day duties at the helm.
She is reachable at 615-255-4676. Buddy Lee Attractions
cantinues as concert booker. The group is recording its next.
Rounder Records album, with Joey Miskulin producing . . .
Harlan Howard and & number of his musical friends,
including Raul Malo, Pam Tillis, and Jim Lauderdale,
raised $15,000 for the W.0. Smith Nashville Community
School with a Nov. 5 benefit concert at the Hard Rock Cafe
here. The school provides musie instruction for underpriv-
ileged children . . . Aimo Sounds Nashville is undergoing a
“realignment,” as reperted Nov. 11 in Billboard Bulletin.

by Chet Flippo

At 72, Curb’s Hank Thompson Proves
He’s Still A Honky-Tonk Specialist

Label chief Garth Fundis says he’s working on a new dis-
tribution deai to replace the Geffen agreement that expires
at the end of the year. Promotion coordinator Cassandra
Tynes exits, and existing contracts for most of the label’s
promo staff will not be renewed. The label’s roster includes
Bekka & Billy, Billy Yates, and Mullins-Black.

The fourth annual Country in the Rockies Celebrity Ski
Weekend is seheduled for Jan. 28-Feb. 1, 1998, in Crested
Butte, Colo. Artists lined up include Kathy Mattea, Del-
bert McClinton, John Berry, Matt King, Chely Wright,
and Paul Brandt. The event benefits the Frances William
Preston Lahoratories at the Vanderbilt Cancer Center, a
division of the T.J. Martell Foundation. Weekend packages
are available by calling 615-401-2771 . .. Reba McEntire
joins the Dallas Cowboys
at the team’s Thanksgiv-
ing Day game to benefit
the Salvation Army. Frito-
Lay, Wal-Mart, and Sam’s
Clubs also participate in
the half-time Kettle Kick-
Off for the charity’s annu-
al fund-raising drive.
McEntire will debut her
| song “What If.” Proceeds

from the song’s single
release, including writer
Diane Warren’s royalties,
will go to the Salvation

Army.

PEOPLE: Lorrie Morgan will perform at the Christmas
tree lighting ceremony Dec. 4 at the White House . . . Five
Star Musie signs a co-publishing agreement with BMG
Music. . . Brady Seals parts company with manager Burt
Stein, Day-to-day activities are being handled by Seals’
business manager, Gary Haber, who is at 818-783-9200.
Seals is recording his second Warner Bros. album, with
Rodney Crowell producing. Seals has signed with Buddy
Lee Attractions for booking . .. Denny Mosesman is offi-
cially named head of promotion at Giant Records . . . Chely
Wright signs an exclusive publishing agreement with MCA
Music Publishing, Nashville . . . At SESAC, Rebecca Brown
is named senior director, Tim Fink and Trevor Gale are
named directors, and Kevin McManus is now associate
director.

Byron Gallimore enters into a joint publishing venture
with Warner/Chappell Music . . . Michelle Wright signs
with Monterey Artists, as do the Cousin Lovers . . . Still
Working Music Group names Chris Keaton VP of publish-
ing and Allison Howland professional manager . . . Opry-
land Music Group’s Acuff-Rose Music signs writers Mark
Anderson, Ken Harrell, and Scott Whitehead . . . Mike
O’Rear Publishing Co. names Shane Adams director of cre-
ative services.

Arista debut album, “The Next Step,”
due Jan. 27, 1998.

“The record is a great record,”
says Arista VP of artist development
Fletcher Foster. “We are easily look-
ing at four to five singles deep on this
record. He brings
a diversity to this
market that is not
what is necessar-
ily happening
now. We need to
have an artist
that stands out.
Vocally, he’s very
mature, and he
picked out songs
that emotionally impact him. When
you listen to the record, the songs are
very strong.”

Foster feels Collins’ years of experi-
ence are a definite plus. “A lot of times
what this industry is signing now are
acts that haven’t had a lot of experience
on the road or in the studio,” Foster
says. “I think that’s one thing that Jim
brings to this format. He’s been on the
road. He's toured that circuit for years.
He’s a seasoned performer, and that’s
what we're going to take advantage of
when this record comes out. We're
going to continue what he has built
upon.”

Collins began building his career in
and around his hometown of Nacog-
doches, Texas. He grew up in a musi-
cal family that encouraged his love of
music very early. “My first profession-
al job that I was paid for was when I
was 12,” Collins recalls. “I had one of
those stage moms. She started me
when I was 3 years old. Then I played
in bands all through high school. When
I was 16, I started playing in clubs and
at school dances.”

Collins is among those rare musi-
cians who never had to work a job out-
side the musie field. “When I got out
of high school, I started doing studio
work,” he says. “I was a bass player. I
played on a lot of records back then. I
started very early. I play guitar, bass,
mandolin, keyboards, and drums.”

Collins continued to amass experi-
ence performing all over the Texas/

COLLINS

Jim Collins Takes ‘The Next Step’

Seasoned Texas Artist Makes Arista Debut

Louisiana cireuit, including appear-
ances at Moe & Joe’s in both Houston
and Bossier City, La.; Billy Bob’s In
Fort Worth, Texas; and the Cow Palace
in Dallas. “We played the same circuit
as Toby Keith, Ty Herndon, Lonestar,
and Trace Adkins,” says Collins. “One
of the guys in Lonestar told me, Jim, I
remember you when you had a record
out on vinyl.””

While playing on sessions in Hous-
ton and performing in clubs all over the
state, Collins signed with an indepen-
dent, Texas-based label and charted
several songs in the mid-"80s. Major
Nashville labels began showing inter-
est, but the artist was locked into a
management deal in Texas.

Collins knocked around his home
state a few more years, performing
relentlessly with his band—sometimes
28 out of 30 nights a month. In addition
to performing cover tunes, he also
began throwing in some of his own
songs and getting positive reception.
His live show made him one of the most
popular performers in the Lone Star
state.

Though things were going extreme-
ly well, Collins wasn’t content to
remain at home and be just a regional
act. He still wanted to try his hand at
broader exposure via a major-label
deal. So he finally moved to Nashville,
landing a publishing deal with EMT
five months after relocating to Music
City. “When I moved to Nashville, it
was like someone uncorked a bottle,”
he says. “I wrote 137 songs the first
year I was here.”

He also began singing demos, and
his unique voice caught the attention of
several labels. He signed a deal with
Giant Records and completed an
album, with James Stroud and Wally
Wilson producing. However, like many
artists, his career got sidetracked by
changes at his record label. Stroud
departed to take up residence at
DreamWorks, and Giant was in transi-
tion as Doug Johnson prepared to
assume the helm. Collins was anxious
to get his record on the street, and sev-
eral other labels were interested.

(Continued on page 57)

No Tears. BNA group Lonestar celebrated the success of its song “Come Cryin’
To Me” with a party at Sony/ATV Tree. Pictured standing, from left, are co-pro-
ducer Don Cook, co-writer Mark D. Sanders, co-producer/co-writer Wally Wilson,
BNA VP of national promotion Ken Durand, and Lonestar member Michael Britt.
Kneeling, from left, are Lonestar’s Richie McDonald, Lonestar member/co-writer
John Rich, RCA Label Group chairman Joe Galante, and Lonestar member
Keech Rainwater.

BILLBOARD NOVEMBER 22, 1397

55



Bilboard.

NOVEMBER 22, 1997

HOT COUNTRY

SINGLES
&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS’ RADIO TRACK SERVICE. 161 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

z & = 8
» = = » O = =
o | 55| 2l SB| e ARTIST |52 | |28|55|5g|c%| TnE ARTIST | 23
F2| 32| 2|55 | PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & F2| 32|32 | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & &
A CHANCE KENNY CHESNEY
*xx NO. 1T xxx H |4 7| B.CANNON,N.WILSON (D.DILLON,R.PORTER) W) BNAGasEr |
1 1 8 LOVE GETS ME EVERY TIME 3 weeks at No. 1 4 SHANIA TWAIN 1 39 2% % 10 | THE COAST IS CLEAR TRACY LAWRENCE | o
R.JLANGE (S.TWAIN,R.J.LANGE) (C) (D) (V3 MERCURY 56B062 F.ANDERSON,T.LAWRENCE (J.BROWN B.JONES) ATLANTIC ALBUM CUT
SOMETHING THAT WE DO @ CLINT BLACK BLINK OF AN EYE ¢ RICOCHET
@ 3 8 13 | CBLACK.J.STROUD (C.BLACK S.EWING) © O v)Reags336 | 2 41 | 39 | 11 | QG iaNCEY. SEAY (1LEO,R BOWLES) (©) (D) COLUMBIA 7888 | 32
3 2 5 17 | THANK GOD FOR BELIEVERS ¢ MARK CHESNUTT | 2| 6 POSTMARKED BiRMINGHAM @ BLACKHAWK | )
M.WRIGHT (R.SPRINGER,M.A.SPRINGER,T.JOHNSON) (C) (D) (V) DECCA 72014 M.BRIGHT {P.VASSAR,D.SAMPSON) {V) ARISTA NASHVILLE 13107
CO)| 7 | 1 [eiggl] WATCH THIS # CLAY WALKER | 4 40 | 41 | § | IFYOUCAN'T BE GOOD (BE GOOD AT IT) @ NEAL MCCOY | 40
J.STROUD,C.WALKER (A.SMITH,A BARKER,R. HARBIN) GIANT ALBUM CUT/REPRISE K.LEHNING (T.SEALS,B. MILLER) ATLANTIC ALBUM CUT
5 4 6 17 LOVE IS THE RIGHT PLACE ¢ BRYAN WHITE 4 43 v 11 ONE SOLITARY TEAR 4 SHERRIE AUSTIN 42
B.J.WALKER, JR.,K.LEHNING (M.HUMMON T.SIMS) (C) ASYLUM 64152 E.SEAY,W.RAMBEAUX (S.AUSTIN,S.MANDILE) (C) (D) (V) ARISTA NASHVILLE 13093
@ 8 10 12 TODAY MY WORLD SLIPPED AWAY GEORGE STRAIT 6 51 o 2 DON'T BE STUPID (YOU KNOW | LOVE YOU) ¢ SHANIA TWAIN 1
T.BROWN,G.STRAIT (M.WRIGHT V.GOSDIN) (V) MCA NASHVILLE 72019 R.J.LANGE (S.TWAIN,R.J.LANGE) (C) (D) (V) MERCURY 568242
10 12 11 FROM HERE TO ETERNITY & MICHAEL PETERSON 7 45 % 1% g SMALL TOWN 4 JOHN ANDERSON 4%
R.E.ORRALL,J.LEQ (M.PETERSON,R.E.ORRALL) REPRISE ALBUM CUT K. STEGALL (J.ANDERSON,G.SCRUGGS) (V) MERCURY 574948
8 6 4 21 EVERYWHERE ¢ TIM MCGRAW 1 4% 39 32 19 YOU AND YOU ALONE 4 VINCE GILL 8
B.GALLIMORE.).STROUD,T.MCGRAW (C.WISEMAN.M.REID) CURB ALBUM CUT T.BROWN (V.GILL) (V) MCA NASHVILLE 72010
PLEASE 4 THE KINLEYS A LITTLE IN LOVE 4 PAUL BRANDT
@ 1221 17 | 17 | R 7ViTSON.T.HASELDEN,P.GREENE (T.HASELDEN) (© o) £PiC 78658 | % | 5l 6 | Jik0ULEGR BOWLES) RepRISEALBUM cUT | &7
BETWEEN THE DEVIL AND ME ALAN JACKSON MORE THAN EVERYTHING ¢ RHETT AKINS
12 7| KSTEGALL (HALLEN.C CHAMBERLAIN) (V) ARISTA NASHVILLE 13067 10 52| N 8 | J'STROUD (M.GREEN,AMAYO) © ) (v bEcca 72022 | 48
LAND OF THE LIVING PAM TILLIS 54 5 WHAT IF | SAID ¢ ANITA COCHRAN WITH STEVE WARINER | 4q
@jun 6| B.J.WALKER,JR.,P.TILLIS (W.PATTON,T SILLERS) (V) ARISTA NASHVILLE 1306 | 1) : i g“;?gg‘*m’g\s-?ﬁg\: ‘(lf-scg%imNG)HT WARESQRBS?ES' &L(%héiur\]
@| |2 |u c.ggglgsrvwmfgﬁlHOUSE,S.HOGIN.P.BARNHART) ¢ MATJ)I(I\D‘)A(V')\AR%E EJE&E 2 B 198 |3 | ISTROUDLMORGAN (S LONGACRE A GILED s saucur | 0
THE REST OF MINE ¢ TRACE ADKINS WALKIN' THE COUNTRY 4 THE RANCH
18 | 19 | 12 | 5\ IeNDRICKS (T.ADKINS,K BEARD) (€) (D) (v) CAPITOL NASHVILLE 58680 | 15 0 | 50 S | M.COPELAND,K.URBAN (K.URBAN,V.RUST} (V) CAPITOL NASHVILLE 19699 | 20
WHEN LOVE STARTS TALKIN’ ¢ WYNONNA GOOD OL’ FASHIONED LOVE 4 TRACY BYRD
15| 18 8 | BMANER (.'HARA.B.MAHER,G.NICHOLSON) (C) (D) (v) CUR 56095UNIVERSAL | 14 R 9 | TBROWN (MNESLER.T.MARTIN) ) Mca nasHviLLe 72on | Y7
15 5 ) 14 IN ANOTHER’S EYES @ TRISHA YEARWOOD AND GARTH BROOKS 2 @ 56 59 5 THE GIFT @ COLLIN RAYE FEATURING JIM BRICKMAN 53
A.REYNOLDS {B.WOOD, J.PEPPARD,G.BROOKS) (V) MCA NASHVILLE 72021 C.RAYE,D.SHEA,B.J WALKER,JR.,P.WORLEY (T.DOUGLAS,J.BRICKMAN) EPIC ALBUM CUT
16 15 12 WHAT IF IT'S YOU ¢ REBA MCENTIRE 15 54 47 38 18 HELPING ME GET OVER YOU @ TRAVIS TRITT FEATURING LARI WHITE 18
R MCENTIRE,J.GUESS (C.MAJESKI.R.E.ORRALL) (V) MCA NASHVILLE 72001 D.WAS,T.TRITT (T_TRITT,LWHITE) WARNER BROS. ALBUM CUT
Ak A|RPOWER B @ 59 66 4 THE DAY THAT SHE LEFT TULSA (IN A CHEVY) WADE HAYES 55
D.COOK (M.D. SANDERS,S.DIAMOND) COLUMBIA ALBUM CUT
I'M SO HAPPY | CAN'T STOP CRYING TOBY KEITH WITH STING NIGHTS LIKE THESE ¢ THE LYNNS
20 | 23 7| ) STROUD,TKEITH (STING) (©) (O (v) MERCURY 568114 | 57 | 60 5 | D.COOK (PLYNNALYNN) (©) (0) (V) REPRISE 17276 | 0
v NICKAJACK 4 RIVER ROAD
21| 22 |10 Egé’m?% (ILEUEDEE’F:AD;\{(E)) —— ¢ PAE)Y(DL)%\)/'E %5750?1 18 ST | 86 | 37 | 14| Saccam ,S.CURNUTTE,M.MAHER (S.HENDRICKS,G.NICHOLSON} (C) (D) (V) CAPITOL NASHVILLE 58666 |
HONKY TONK TRUTH & BROOKS & DUNN m 80 68 5 | CAN LOVE YOU BETTER 4 DIXIE CHICKS 58
18 9 3 13 | D.000K K.BROOKS.R.DUNN (R DUNN.K WILLIAMS L WILSON) (V) ARISTA NASHVILLE 13101 3 . gﬁTtE:ﬁ-EHovéﬁx;‘gﬂ?gﬁ-H”ES) () (D) “froé‘x\“;lﬁs"[rgr_?_?
23| 25 WM YOU WALKED IN & LONESTAR | 20 . NEWD I | owsstiemmrm WARNER BROS. ALBUM CUT | 7
D.COOK,W.WILSON (R.J.LANGE B.ADAMS) (C) (D) (V) BNA 64942 T -
HOW DO | GET THERE DEANA CARTER 64.| 63 | 16 | JUST TO SEE YOU SMiLE TIM MCGRAW | ¢4
2|17 9 N T o asruirscic N L B.GALLIMORE, T.MCGRAW (M.NESLER,T.MARTIN) CURB ALBUM CUT
g 1 T WHAT A WOMAN KNOWS & KRIS TYLER
QD] | 27| 8 é\yﬁ% (IB".‘DM{ T.EMYUELﬁNS) Ml ICHAELATYAONﬁg EL%L’}AME(ISL} 2 62 | 89 | 3 | TBROWNEGORDY.R.(KTYLER.D.CHILD,G BURR) (€) (D) (¥) RISING TIDE 56051 | ©)
DRIVE ME CRAZY THE THOMPSON BROTHERS BAND
@ 25| » |10 L%ﬁxsEoJ 2, 3&’55 E_ %BES%N, M TEYPIE’EE,Z‘S 85\# 23 67 | — | 2 | B.LLOYD,THE THOMPSON BROTHERS BAND (M.WHITTY.R.DAVIESR KIMBRO) RoAALBUMCUT | B2
HEART HOLD ON 4 THE BUFFALO CLUB
28 | 31 7 82‘;&"5 éf&%p?{ngys%ﬁs LC%?!ERB%WCELJST 2 B3)%)% T | BBECKETT (H.PAULV.MCGEHE M.LAWLER) ) RISING TIDE 56053 | 23
v JUST DON'T WAIT AROUND TIL SHE’S LEAVIN’ 4 DAVID LEE MURPHY
@ 31| 33 7 ggog'?‘!ﬁgﬁ A' g@%&'ﬁm (\ﬁ%ﬁ?&?&é 25 Al = 2 | 7.BROWN (D.L.MURPHY) (V) MCA NASHVILLE 72024 | 0%
WHAT IF 1 DO MINDY MCCREADY 65 | 61 | _ | 2 | FROM THIS MOMENT ON SHANIA TWAIN WITH BRYAN WHITE | ¢;
23 | 30 | 10 | o'Malioy (WD, SANDERS.EHILLDMALLOY) () (0) (v Bva 6ago0 | 26 B.LANGE (5 TWAIN,R.LLANGE) MERCURVIATSUMCUT
73 70 3 THE NOTE DARYLE SINGLETARY 66
. * % x* HOT SHOT DEBUT * » » D.JOHNSON,J.HOBBS (B.MOORE,M.RAY) GIANT ALBUM CUT/REPRISE
LONG NECK BOTTLE GARTH BROOKS NEW 1 | THERE'S ONLY YOU KEVIN SHARP | g7
NEWD ! A.REYNOLDS (S.WARINER R.CARNES) CAPITOL ALBUM CUT/CAPITOL NASWVILLE | 2/ > ﬁg‘;‘g ‘SI-'?AN'&%%‘EES) 143 gﬁmfx;“xgm 6
w | | 7 | s | 7100 LOVE SoEmoDY e I I O L e WSHENARMEDY | 6
- - L= - THAT DOES IT JASON SELLERS 69
3213 | 9 :A\Qéﬁi': Rﬁ;&%;%&?“ ’ASLYlLLU/}w TL%S@’E‘U"# 29 NEWD | 1 | CEiRREN 0 SELLERSACUNNINGHAM) BNA ALBUM CUT
30 | 19 | 14 | 19 | SHUT UP AND DRIVE & CHELY WRIGHT | 1 72 | 43 'G‘,%RR?,!&TK.*:E fﬁ&ﬁm ATNATT KING 1 70
TBROWN (S.TATE A.TATE R RUTHERFORD) (C) (D) (V) MCA NASHVILLE 72012 T T, 'D'OT T AR T
IMAGINE THAT DIAMOND RIO @D| NEWD | | 7
@ 34 43 4 M.D.CLUTE,DIAMOND RIO (D.GEORGE,J. TIRRO,B.WHITE) ARISTA NASHVILLE ALBUM CUT 3 NEWD i 2’:‘02 r:qstét;(? ';?EG;CRE'R'GILES) ’(CJ)I(&) E%iﬁﬁ; ”
HE'S GOT YOU BROOKS & DUNN
@ 4 37 6 D.COOK,K.BROOKS,R.DUNN (R.DUNN,T.MCBRIDE) (V) ARISTA NASHVILLE 13101 32 73| NEWD i #ﬂ:owl'vsv:usw (S SLAZVM HUMMON) ARISTA NA;EXLKLE ‘;nglf\url 3
THERE GOES ALAN JACKSON .
3830129 12 Grecan (A.JACKSON) (V) ARISTA NASHVILLE 13070 | | %zo%’v: ?S'(%YJT‘EI:ZEO%&E??;“{?ZU EULF:?\GLB;LM ACCU}I
= c L — LOVE TRAVELS KATHY MATTEA 39
@ 3 | 45 | 4 ;%l;:l'(\;ﬁ ggLALAO) TALK TO ME LEE AT‘(JVF;‘D\Q{:(C)M/Z\(% 35 75 | 68 | 56 | 15 | giviscukmarTea (B.HALLIGAN, JR.,L.HALLIGAN) (V) MERCURY 578550
33 36 13 JHSALKJT?DOJEHEIS\JI\JE(M LUNN.M.NOBLE) ¢ SONS (OC)F(I;I-)}(-U;:EEIE%ESSE 33 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
. = - — attain 3200 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
@ 38 49 5 LOVE OF MY LIFE ¢ SAMMY KERSHAW 37 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-
SSTEGALL (K STEGALL,D.HILL) (C} (V) MERCURY 568140 ability. (X) CD maxi-single availability. © 1997, Billboard/BP| Communications.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

=
B'Ilmrd .I.n B“““ll‘ SI“ Ies sales RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ~SoundScane
I ® ™ NOVEMBER 22, 1997 IIIII“
=, Z
25| k| 8| 2B 0B |55 | Ec| B

FE ) S i 2| 28| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST £ % g f. 2| £8 | TITLE LABEL & NUMBERDISTRIBUTING LABEL ARTIST

**xNO. 1% x % 14 | 14 | 15 | 7 | WHEN LOVE STARTS TALKIN' CURB 56095/UNIVERSAL WYNONNA

1 1 23 | HOW DO I LIVE A CURS 73022 16 weeks at No. 1 LEANN RIMES I 15 15 14 15 | SHUT UP AND DRIVE MCA NASHVILLE 72012 CHELY WRIGHT

2 2 2 7 LOVE GETS ME EVERY TIME @ MERCURY 568062 SHANIA TWAIN 16 16 6 MORE THAN EVERYTHING DECCA 72022/MCA NASHVILLE RHETT AKINS

3 ] 3| 3 | 1l | YOULIGHT UP MY LIFE @ CURB 73027 LEANN RIMES 17 | 10 [ 8 | 16 | GOAWAY BNA64914/R0A LORRIE MORGAN

(O] ¢ | 4 | 9 | ABROKEN WING/VALENTINE rca 64253 MARTINA MCBRIDE 22 | — | 2 | LOVE OF MY LIFE MERCURY 568140 SAMMY KERSHAW

@ 5 6 13 PLEASE EPIC 78656/SONY THE KINLEYS 17 17 75 | THE LIGHT IN YOUR EYES/BLUE CURB 76959 LEANN RIMES

[ 6 7 7 THE REST OF MINE CAPITOL NASHVILLE 58680 TRACE ADKINS 19 | 21 5 ONE SOLITARY TEAR ARISTA NASHVILLE 13099 SHERRIE AUSTIN

1 7 5 28 | IT'S YOUR LOVE A CURB 73019 TIM MCGRAW (WITH FAITH HILL) @ 18 18 14 | THANK GOD FOR BEL!EVERS DECCA 72014/MCA NASHVILLE MARK CHESNUTT

9 | 12 | 10 | YOU WALKED IN 8Na 64342/RCA LONESTAR 22 [ 23 | 20 | 43 | HERE'SYOUR SIGN (GET THE PICTURE) @ wARNER BR05. 17291  BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT

9 8 9 5 WHAT IF | DO BNA 64990/RCA MINDY MCCREADY 214 23 3 NICKAJACK CAPITOL NASHVILLE 58666 RIVER ROAD

12 | 13 | 4 | DIDISHAVE MY LEGS FOR THIS? CAPITOL NASHVILLE 58672 DEANA CARTER 24 | 21 | 19 | 25 | BUTTERFLY KISSES ® MCA NASHVILLE 72016 RAYBON BROS.

20 | — | 2 | I'M SO HAPPY I CAN'T STOP CRYING MERCURY 568114 TOBY KEITH WITH STING (25)| REENTRY | 14 | WE WERE IN LOVE MeRCURY 574635 TOBY KEITH
12 11 10 13 | LOVE IS THE RIGHT PLACE ASYLUM 64152/EEG BRYAN WHITE D_R’_eco_rds with the greatest sales gains this week. @Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
@ 13 11 6 YOU DON'T SEEM TO MISS ME EPIC 78704/SONY PATTY LOVELESS Eir;;cuar:liggﬁfgrzss:;edsscgu:]d?cllal:’]o.nlnucrjlts. with multimillion titles indicated by a numeral following the symbol. © 1997, Biliboard/BPI
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by Wade Jessen

SIXTEEN TONS: With Hot Shot Debut stars, Shania Twain’s highly antic-
ipated “Come On Over” jackhammers onto Top Country Albums at No. 1 with
172,000 scans and narrowly misses the top rung on The Billboard 200 (see
Between the Bullets, page 116). “The bottom line is that we're thrilled to have
a No. 1 country album with the music that Mutt [Lange] and Shania delivered
us, and we have everything in place right now to see us through the end of Jan-
uary,” says John Grady, sales and marketing VP at Mercury’s Nashville oper-
ation. The label serviced country radio with a second single from “Come On
Over” in the same package as the album, and Grady cites those factors, along
with having videoelips for the first two singles in rotation simultaneously on
CMT, as fodder for an aggressive holiday buying season. Twain’s glowing num-
bers may also have been buoyed by a Nov. 7 appearance on “The Tonight Show
With Jay Leno.”

ALTHOUGH CROSSOVER QUEEN LeAnn Rimes (Curb) gets the Greatest
Gainer nod on the country chart by gaining 19,000 units with “You Light Up My
Life—Inspirational Songs,” that title is outscanned by “Come On Over” to the
tune of 46,000 pieces and finishes the week at No. 2. Since the teen sensation is
basking in the noonday media sun, trying to pinpoint individual reasons for
sales spurts is like looking for a needle in a haystack. However, a Nov. 5 appear-
ance on “Late Show With David Letterman” and a stop at “The Rosie O’Don-
nell Show” the following day may have helped to prime the pump for the young-
ster’s latest package, keeping in mind that it was a show-stopping appearance
on O’Donnell’s show that breathed new life into Wynonna’s 1996 “Revelations”
set for a few weeks this past spring. On Music Row, O’'Donnell’s show has gained
an artist-friendly reputation, since she tends to avoid the offensive “hay bales
and gingham” stereotypes still used by several other network talk-show hosts.

DIAL POSITIONS: With more than 51 million audience impressions and 5,758
spins, Shania Twain’s “Love Gets Me Every Time” controls Hot Country Sin-
gles & Tracks for a third consecutive week, while the second release makes
ripples in the country radio pond with a 51-44 hike. “Don’t Be Stupid ( You Know
1 Love You)” is detected at 122 of our 161 monitored stations, with heavy air-
play (more than 35 plays) at KEEY Minneapolis and heritage WIL St. Louis.
Meanwhile, Garth Brooks opens at No. 27 with 22 million audience impres-
sions with “Long Neck Bottle,” the lead single from his “Sevens” set, arriving
at retail Nov. 25 (Billboard, Nov. 15).

Despite all the hoopla, Brooks failed to break his own record for high debuts
on our airplay list, but look for “Long Neck Bottle” to crack the top 10 next
issue. “The Thunder Rolls,” which opened at No. 19 in the May 18, 1991, issue,
remains the highest-debuting title since we began publishing airplay data from
Broadeast Data Systems in the Jan. 20, 1990, Billboard, and “The Fever” also
opened at No. 27 on Nov. 25, 1995. Country radio didn’t warm up to that retool-
ing of Aerosmith’s 1993 hit, and Brooks’ version peaked at No. 23 two weeks
later.

SO YOU’LL KNOW: “Long Neck Bottle” is listed as Capitol/Capitol Nashville
on Hot Country Singles & Tracks, and “Sevens” will be listed similarly on our
sales charts. This is reflective of label copy on the promotional and retail prod-
uct and the efforts of Capitol Nashville’s radio promotion and sales staffs.

Country Corner can be reached by E-mail at wjessen@billboard.com.

ARTISTS & MUSIC

Country

JIM COLLINS TAKES ‘THE NEXT STEP’

(Continued from page 55)

Arista won out.

In most cases, when an artist goes
to another label with a record in the
can, the new label will rework the
existing product. Not so with Collins.
Arista opted to put out the same
record. “[Arista Nashville president]
Tim DuBois told me he enjoys finding
a baby act, nurturing them, developing
them from scrateh, and creating their
debut record,” Collins relates. “But
after signing me [and taking on my fin-
ished album], he says there’s a lot to be
said for adoption.”

Collins says he feels the timing is
right for him now and is actually glad
things didn’t work out for him in
Nashville sooner. “As stupid as I was
back then, [my career] would probably
be over now,” he says. “Who knows? 1
can't really look at that. I'm ready now.
If I'm not, then I'm never going to be.”

Collins has been out on a radio tour
in support of his first Arista single,
“The Next Step.” He had already found
all the songs for his album when he saw
a tape with Kent Blazy’s name on it, lis-
tened to it, and was knocked out.
Collins actually removed one of his own
songs slated for the album to put the
“The Next Step” on the project. The
artist has high praise for songwriters
Kent and Sharon Blazy and Marcus
Hummon. “It goes through the cycle of
life in three minutes,” says Collins.
“It’s a great song.”

Originally, the first single was slat-
ed to be “Helplessly, Hopelessly
Yours.” “He went out on the road and
was playing,” says Foster. “ ‘The Next
Step’ just got people. They were cry-
ing and weeping. So we thought maybe
we should just revisit this and go after
this. Lyrically it is such a strong
record. It gets a lot of reaction. We just
have to get it heard. Basically, we took
the lead from radio and switched the
single.”

Foster says Arista’s initial efforts to
break Collins are going to focus on
radio. “We’re just going straight ahead
with radio,” he says. “We’ve done a lot
of setup at radio. He’s been out with all
of our regionals. He played the [Bill-
board/Airplay Monitor Radio Seminar
and Awards] in Florida. He did [Coun-
try Radio Seminar West}, and he’s con-
tinuing to visit radio. He’s going to go
out and visit some of the regions he
hasn’t made it to. We're going to do a
full radio assault. At each station, he’s
taking his guitar and playing acousti-
cally.”

So far, the label’s efforts appear to
be paying off. Tom Rivers, operations
manager for WQYK Tampa, Fla., says,
“The foundation of country music’s
success has always been the substance
and depth of the songs and the singers.
The combination of Jim Collins and
‘The Next Step’ is a perfect example of
that. Jim is a cool human .. . someone
all our listeners can relate to.”

Foster says the label is also looking
at putting a special push on the Texas,
Louisiana, and Oklahoma market.
“We're going to reintroduce him into
those clubs,” he says. “It’s been a cou-
ple of years since he’s been in there,
but there’s a strong base there . . .

There have been so many artists that
have broken over the last few years
that come from that Texas touring cir-
cuit.”

Collins is managed by International
Artists Management.

After years of paying dues and gain-
ing experience, Collins is relishing this
time in his life, “It’s almost unbeliev-
able,” he says. “Someone asked me, ‘Is
it what you thought it was going to be?’
It is. It’s exactly what I thought it was
going to be. It’s hard work at times, but
it’s fun. I'm not doing this to be a big
star. I'd just like to be known for what
I do. I'm doing it because it’s what 1
love to do, and I'm having fun.”

Fohodhe

iy Shavenes Cnaptes, Habitat

Forty thousand 1 %G,

7w Three bedraom house

for Humanity

Helping Out At Home. Wade Hayes recently performed a benefit concert in his
hometown of Shawnee, Okla. Sponsors included Sony Music Nashville and Wal-

* Mart, with proceeds benefiting Habitat for Humanity. Shown, from left, are Sony

senior VP of sales and marketing Mike Kraski, Sony VP of sales Dale Libby,
Hayes, and president of Habitat for Humanity of Shawnee Rick McCiatchy.

Still Working. Barbara Orblson recently signed two writers to her Stili Working
Music Group. They are Bad Company lead singer Robert Hart, who is complet-
ing a solo album, and Mancy A'lan Kane, who is finishing her debut album for
Pioneer. Pictured, from left, are Kane's producer/manager, David Huff; Orbison;
Kane; Hart; Tanja Crouch, VP of marketing for Barbara Orbison Productions; and
Chris Keaton, VP of publishing for Still Working.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

22 ANGEL IN MY EYES (Reynsong, BMI/Knob Twister, ASCAP) 53 THE GIFT (Sony/ATV Tree, BM[/Multisongs,
HL SESAC/Careers-BMG, SESAG/Brickman An'angemem

10 BETWEEN THE DEVIL AND ME (Cobum, BMI/Ten Ten, SESAC) HL/WBM
BMi/Songs Of PolyGram Int'l, BMI/Colt-N-Twins, BMI) 52 GOOD OL FASHIONED LOVE (Music Corp. Of America,
HLWBM BMI/Glitterfish, BMI/Hamstein Cumbertand, BMI/Baby

40 BLINK OF AN EYE (Wamer-Tamerlane, BMI/Helimaymen, Mae, BMI) HLUWBM
BMI/Starstruck Angel, BMY/Dead Solid Perfect, BMI) 36 HAND OF FATE (WB, ASCAP/Lunn, ASCAP/Wamer-Tamer-
HUWBM tane, BMi/Under The Bridge, BMI) WBM

12 ABROKEN WING (Sony/ATV Tree, BMI/Sam's Jammin', 63  HEART HOLD ON (EM! Blackwood, BMI/Killen,
BMU/Suffer In Silence, BMI) HL BMI/Cootermo, ASCAP) HL

38 A CHANCE (Acuft-Rose, ASCAP/Sony/ATV Cross Keys, 54 HELPING ME GET OVER VOU (Post Oak, BMI/LaSongs,
ASCAP) HUWBM ASCAP/AImo, ASCAP) HL/WBM

39 THE COAST IS CLEAR (Almo, ASCAP/Bamatuck, 32 HE'S GOT YOU (Sony/ATV Tree, BMI/Showbilly, BMVWam
ASCAP/Iving, BMI/Kybama, BMI) WBM er-Tamerlane, BMI/Constant Pressure, BMI) HL/WBM

55 THE DAY THAT SHE LEFT TULSA (IN A CHEVY) 68  HONEY, I'M HOME (Songs Of PolyGram Int"l, BMI/Loon
(Starstruck Writers Group, ASCAP/Mark D., ASCAP/Dia- Echo, BMI/Zomba, ASCAP) WBM
mond Three, BMI/Seven Summits, BMI) HL 19 HONKY TONK TRUTH (Sony/ATV Tree, BM/Showbilly,

34 DID | SHAVE MY LEGS FOR THIS? (Polygram Int't, BMY/Sony/ATV Cross Keys, ASCAP/Kim Williams,
ASCAP/Door Number Two, ASCAP/Millermoo, BMI) HL ASCAP/Zomba, ASCAP) HL/WBM

44 DON'T BE STUPID (YOU KNOW | LOVE YOU) (Songs Of 21 HOW DO 1 GET THERE (EMI Princeton Street, ASCAP/Full
PolyGram Int'l, BM\/Loon Echo, BMi/Zomba, ASCAP) WBM Keel, ASCAP/Farrenuff, ASCAP) HL/WBM

62  DRIVE ME CRAZY (Sony/ATV Cross Keys, ASCAP/Steep- 58 | CAN LOVE YOU BETTER (Songs Of PolyGram Int'l,
over Boy, ASCAP/Cogent, BMI/Hobo Arms, BMI) BMI/Potygram Int'l, ASCAP) H

8 EVERYWHERE (Almo, ASCAP/Daddy Rabbit, ASCAP/Brio 42 IF YOU CAN'T BE GOOD (BE GOOD AT ) (Irving,
Blues, ASCAP) WBM BMU/Baby Dumplin’, BMI/Wamer-Tamerlane, BM/Songs
7 FROM HERE TO ETERNITY (Wamer-Tamerlane, BMVEMI Sung Blue, BMI) WBM

April, ASCAP/JKids, ASCAP) HL/WBM 28 iF YOU LOVE SOMEBODY (Farenutt, ASCAP/Full Keel,

65 FROM THIS MOMENT ON (Songs Of PolyGram Int'l, ongitude, BMI/Blue Desert, BMI) WBM

BMU/Loon Echo, BMI/Zomba, ASCAP) WBM

23

ASCAP/Lon,
1 HAVE TO SURRENDER (Pat Price, BMVSydney Erin, BMI)

31 IMAGINE THAT (Seventh Son, ASCAP/New Hayes, ASCAP)
WBM

17 1'M SO HAPPY | CAN'T STOP CRYING (Magnetic,
BMI/Reggatta, BMI/litegal, BMI) HL

15 N ANOTHER'S EYES (Major Bob, ASCAP/Na Fences,
ASCAP/Rig Bravo, BMI/Cat’s Eye, BMI) WBM

29 ) WANNA FALL IN LOVE (M. Spiro, BMI/Hidden Words,
BMI/Acuft-Rose, BMI) WBM

70 1 WROTE THE BOOK (Rocking K, ASCAP/Wamer/Chappell,
ASCAP/Log Rhythm, BMI) WBM

64 JUST OON'T WAIT AROUND TIL SHE'S LEAVIN’ (Old
Desperados, ASCAP/N2 D, ASCAP)

60 JUST TO SEE YOU SMILE (Music Corp. Of America,
BMY/Glitterfish, BMI/Hamstein Cumberiand, BMI/Baby
Mae, BMI) HL/WBM

11  LAND OF THE LIVING (MCA, ASCAP/Delta Kappa Twang,
ASCAP/Tom Collins, BMI) HL/WBM

71 UITTLE BLUE DOT (Sea Acre, ASCAP/Famous,
ASCAP/BMG, BMI)

47 A LITELE IN LOVE (Wal BMY/
BMU/Starstruck Angei, BM|/Dead Solid Perfect BMI)

M

HLWBI
21 II;(S)C"I(\;P"ECK BOTTLE (Steve Wariner, BMI/P S O Limited,

)

1 LOVE GETS ME EVERY TIME (Songs Of PolyGram Int’l,
BMI/Loon Echo, BMI/Zomba, ASCAP) WB

5 LOVE IS THE RIGHT PLACE (Careers-| BMG BMUFloyd's

Dream, BMI/MCA, ASCAP/Bases Loaded, ASCAP/EMI
Christian, ASCAP) HL

37 LOVE OF MY LIFE (EMI Tower Street, BMI/Littte Cayman,
BMI/EMI Biackwood, BMIAf Dreams Had Wings, ASCAP)
HL

75 LOVE TRAVELS (BMG, ASCAP/Wood Monkey,
ASCAP/Careers-BMG, BMU/Ellymax, BMI) HL

48  MORE THAN EVERYTHING (Wamer-Tameriane, BMI/Gokl-
en Wheat, BMI/New Haven, BMI) HL/WBM

72 THE NEXT STEP (Careers-BMG, BMUFloyd's Dream,
BMUBMG, ASCAP)

57  NICKAJACK (Wamer-Tamerlane, BMI/Rancho Belita,
BMI/Yatata, BMI) WBM

56  NIGHTS LIKE THESE (Sony/ATV Cross Keys, ASCAP/King
Coal, ASCAP/Qur Sengsmith, ASCAP) HL

66 mi I:{(IJ-TE (Sixteen Stars, BMI/Waiter Haynes, BMI/CMI,

1)

74  NOTHIN' BUT THE TAILLIGHTS (Blackened, BM/Steve
Wariner, BMI) WBM

25 OF COURSE )" M ALR|GHT (Sony/ATV Tree, BM/Salzilio,
BMI/Kidbilly, BM|

50 ONE OF THOSE NIGHTS TONIGHT (Sea Acte,
ASCAP/Famous, ASCAP/Careers-BMG, BMI/Hamstein
Cumberland, BM|/Mike Curb, BMI/Diamond Struck, BMI)

HUWBM
43  ONE SOLITARY TEAR (Reynsong. BM/Magnatune,
SESAC) HL

24  ON THE SIDE OF ANGELS (Red Brazos, BMI/Housenotes,
BMI/Gary Burr, ASCAP/MCA, ASCAP) HLUWBM
9 PLEASE (We've Got The Music, BMI/Ashwords, BMI/Songs
Of PolyGram Int'l, BMI) HL
41 POSTMARKED BIRMINGHAM (EMI April, ASCAP/Phil
Vassar, ASCAP/Milene, ASCAP/EMI Blackwood, BMI/Phil
This, BMI) HUWBM
13 THE REST OF MINE (WB, ASCAP/Sawng Cumpny,
ASCAP/Milere, ASCAP/Loggy Bayou, ASCAP) WBM
30 SHUT UP AND DRIVE (Blue Water, BM/Music Corp. Of
America, BMI) HL
45 SMALL TOWN (Almo, ASCAP/Holmes Creek, ASCAP/Irv-
2 ing, BMI/Gary Scruggs, BM{/Almo Irving, BMI) WBM
59
3

gR:
SOMETHING THAT WE DO (Blackened, BMI/Acuff-Rose,

BMI) WBM

STILL IN LOVE WITH YOU (Post Oak, BMI)

THANK GOD FOR BELIEVERS (EM! Blackwood, BMU/Mark
Alan Springer, BMY/Big Giant, BMI) HL

69  THAT DOES IT (Starstruck Writers Group, ASCAP/Aubrie
Lee, ASCAP/Famous, ASCAP/Song Matters, ASCAP)
33 THERE GOES (WB, ASCAP/Yee Haw, ASCAP) WBM
67 THERE'S ONLY YOU (Acuft-Rose, BMI)
6 TODAY MY WORLD SLIPPED AWAY (Songs Of PolyGram
Irt'l, BMI/Hookem, BMI/Polygram Int'l, ASCAP) HL

51 WALKIN' THE COUNTRY (Cobum, BMIA.R-S., BMY/Bugle,
ASCAP)

16

14

3

WATCH THIS (Notewrite, BM{/Words To Music, BMI/O-Tex,
BMU/Blind Sparrow, BMI/Sony/ATV Cross Keys, ASCAP/Kim
Williams, ASCAP) HL

WHAT A WOMAN KNOWS (Atlantic, BMI/Paint & Primer,
BMUEMI April, ASCAP/Desmaobile, ASCAP/Gary Burr,
ASCAP/MCA, ASCAP) HL

WHAT IF § DO (Starstruck Angel, BM/Malloy s Toys,
BMI/New Haven, BMU/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL/WBM

WHAT IF | SAID (Wamer-Te BMI/CI BM))

WBM
WHAT IF IT'S YOU (Sony/ATV Cross Keys, ASCAP/AIl
ﬁmung';own, ASCAP/EMI April, ASCAP/JKids, ASCAP)

LW
WHEN LOVE STARTS TALKIN' (Sony/ATV Songs,
BMI/Sony/ATV Tree, BMI/Magic Knee, BMI/Sony/ATV
Ll.lu-nes, ASCAP/EMI April, ASCAP/Gary Nicholson, ASCAP)

THE WISH (Sony/ATV Tunes, ASCAP/Sony/ATV Cross Keys,
ASCAP/Sony/ATV Songs, BMI/Sony/ATV Tree, BMI/Katy's
Rainbow, BMI/Sufter To Silence, BM!)

YOU AND YOU ALONE (Benefit, BMI) WBM

YOU OON'T SEEM TO MISS ME (Mighty Nice, BMi7Laud-
ersongs, BMi/Blue Water, BMI) HL

YOU'VE GOT TO TALK TO ME (Sony/ATV Tree, BMI/Magic
Knee, BMI) HL

YOU WALKEO IN (Zomba, ASCAP/Badams,
ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM
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TOP GOUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

PROVIDED BY SoundScan®
NOVEMBER 22, 1997
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+ * * No. 1/HOT SHOT DEBUT* % % 38 | 36 | 35 | 53 | REBA MCENTIRE A MCA NASHVILLE 11500 (10.98/16.98) WHATIFITS YOU | |
1 NEW ) 1 SHANIA TWAIN MERCURY 536003 (10.98 EQ/17.98) 1 week at No. 1 COME ON OVER 1 39| 34| 3R 13 | LORRIE MORGAN BNA 67499/RCA (10.98/16.98) SHAKIN' THINGS UP 9
* % * GREATEST GAINER * * % 3% | 19 J@El ROYD.MERCER : HOW BIG'A BOY ARE YA? VOLUME 3 | 38
2
(D) 1| 1 R e YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS | | a1 | 30 | 22 | 6 | NS AR o ciLoaisa STONECOUNTRY COUNTRY ARTISTS ERFORM THE SONGS OF THE ROLUNGSTONES | 22
TRISHA YEARWOOD A 42 | 39 | 39 31 | ALABAMA RCA 67426 (10.98/16.98) DANCIN' ON THE BOULEVARD 5
3 2 2 L \ch NASHVILLE 70011 (10.98/16.98) (SONGBOOK) A COLLECTION OF HITS 1 o T T oy cresney -
BNA 67498/RCA (10.98/16.98) | WILL STAND
4 | 3| 3 | g | BROOKS&DUNNA i THE GREATEST H{TS COLLECTION | 2
RRISTANASHVILOE.1 26521110.98/16-38) 44 | 40 | 40 | 59 | CLINT BLACK A RCA 66671 (10.98/16.98) THE GREATEST HITS | 2
] 4 4 23 TIM MCGRAW A’ CURB 77886 (10.98/16.98) EVERYWHERE 1
45 | 45 | 44 | 5 | VARIOUS ARTISTS cos . AMAZING GRACE 2 — A COUNTRY SALUTE TO GOSPEL | 44
6 6 5 4 JOHN MICHAEL MONTGOMERY ATLANTIC 83060/AG (10.98/16.98) GREATEST HITS 5 =
46 | 44 | 42 | 21 | LONESTAR BNA 67422/RCA (10.98/16.98) CRAZY NIGHTS 16
9 8 70 LEANN RIMES A° CURB 77821 (10.98/15.98) BLUE 1
47 | 43 | 41 | 103 | GARTH BROOKS A‘ CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1
8 8 7 29 GEORGE STRAIT A? MCA NASHVILLE 11584 (10.98/16.98)  CARRYING YOUR LOVE WITH ME 1
9 7 9 3 TRACE ADKINS CAPITOL NASHVILLE 55856 (10.98/16.98) BIG TIME 7 * % % PACESETTER * %
| — UETE s St A COUNTRY SUPERSTAR CHRISTMAS | 48
10 5 6 3 WYNONNA CURB 5306 1/UNIVERSAL (10.98/16.98) THE OTHER SIDE 5 HIP-O 40066/UNIVERSAL (6.98/11.98)
49 | 42 | 37 76 | VINCE GILL A MCA NASHVILLE 11422 (10.98/16.98) HIGH LONESOME SOUND 3
11 | 10| 10 | 62 | DEANACARTER A oosisss DID | SHAVE MY LEGS FORTHIS? | 2
S S (10.98/15.98) [R 50 | 46 | 45 | 43 | BILL ENGVALL @ WARNER BROS. 46263 (10.98/16.98) IR HERE'S YOURSIGN | 5
NEW 1 MINDY MCCREADY BNA 67504/RCA (10.98/16.98) IF 1 DON'T STAY THE NIGHT | 12
C%) > ‘ 51 47 46 34 | TRACY LAWRENCE @ ATLANTIC 82985/AG (10.98/16.98) THE COAST IS CLEAR 4
MERC ! ; LABOR OF LOV
NEW ; AL LS TS S ) FLOVE 3 52 48 43 63 | TRAVIS TRITT @ WARNER BROS. 46304 (10.98/16.98) THE RESTLESS KIND 7
14§ 11112 Wl § MARTINA MCBRIDE Rh 10481658 EVOLUTION | 9 - 53 | 5 [ 50 | 56 | KEVIN SHARP @ 143/ASYLUM 61930/EEG (10.98/15.98) MEASURE OF A MAN 4
15 12 13 6 PATTY LOVELESS EPIC 67997/SONY (10.98 EQ/16.98) LONG STRETCH OF LONESOME 9 54 51 52 80 | MINDY MCCREADY A 5NA66806/RCA (9.95/15.98) e ETOUS O CE IS 5
16 13 16 15 | CLINT BLACK @ RCA 67515 (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS 4 ROY D. MERCER
55 | 93 | 53 | 27 | Cabimor NASHVILLE S4781 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 1 53
17 16 17 54 | ALAN JACKSON A ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING | LOVE 1
COLLIN RAYE ® 56 | 55 56 16 | SHERRIE AUSTIN ARISTA NASHVILLE 18843 (10.98/16.98) WORDS | 41
18115 15 11 Epic6789350nY (10.98 EQ/16.98) bt - AV DIRE CTIHITS $ 57 | 52 | 51 | 103 | VINCE GILL A MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS 3
.‘E' 17 18 17 | MICHAEL PETERSON REPRISE 46618/WARNER BROS. (10.98/16.98) MICHAEL PETERSON 17 ROY D. MERCER ,
20 | 12 11 | 22 | NEAL MCCOY @ ATLAN A 8/16.98 GREATEST HITS B %15 1B | ovroc s siee Lo 8% LU T L S
e 59 | 58 | 54 | 15 | JOHN ANDERSON MERCURY 536004 (10.98 EQ/16.98) TAKIN' THE COUNTRY BACK | 19
A 18 L ‘ i e LR LS ST ok o) IEJRICHIREACH y 60 49 47 31 WYNONNA CURB 11583/MCA NASHVILLE (10.98/16.98) COLLECTION 9
LEANN RIMES
QD) 19 | 19 | 39| thapyres (10.98/15.98) UNCHAINED MELODY/THE EARLY YEARS | | 61 | 57 | 57 | 21 | CHRIS LEDOUX CAPITOL NASHVILLE 52775 (10.98/16.98) LVE | 26
— 2 NEAL MCCOY ATLANTIC 83057/AG (10.98/16.98! BE GOOD AT IT 2 ALISON KRAUSS & UNION STATION
@) TLANTIC 83057/AG (10.98/16.98) 3 62 | 56 | 48 | 33 | RLISONKRAUSS &Y SO LONG SOWRONG | 4
20 | 20 | 14 | JOHN DENVER LEGACY 65183/SONY (9.98 EQ/13.98) THE BEST OF JOHN DENVER LIVE | 8 63 | 59 | 58 | 81 | GEORGE STRAIT A’ MOANASHVILLE 11428 (10.98/16.98) e Ul
22 | 25 | 7 | THEKINLEYS EPIC 67965/SONY (10.98 E/16.98) JUST BETWEEN YOU AND ME | 22 B84 | 62 | 65 | 65 | TY HERNDON ® EPIC 67564/S0NY (10.98 £Q/15.98) LIVING IN A MOMENT | 6
26 | 23 | 23 | 21 | LILA MCCANN ASYLUM 62042/EEG U | 8 65 | 61 | 62 | 85 | BRYAN WHITE A ASYLUM 61880/FEG (10.98/15.98) BETWEEN NOW AND FOREVER | 7
DELBERT MCCLINTON 2
21 21 21 5 CURB 53042/RISING TIDE (10.98/16.98) ONE OF THE FORTUNATE FEW 15 66 | 64 | 64 | 82 | BROOKS & DUNN A’ ARISTA NASHVILLE 18810 (10.98/15.98) BORDERLINE 1
28 | 25 | 30 | 9 | CHELY WRIGHT MCANASHVILLE 70003 (10.98/16.98) LETMEIN | 25 67 | 60 | 60 | 59 | JOHN MICHAEL MONTGOMERY ® WHAT | DO THE BEST | 5
31 31 31 CLAY WALKER @ GIANT 24674/ WARNER BROS. (10.98/16.98) RUMOR HAS IT 4 VARIOUS ARTISTS
68 | 68 | 69 | 60 | WaTosner 60902 (10,98/16.98) THE BEST OF COUNTRY SING THE BEST OF DISNEY | 17
30 | 27 26 | 72 | TRACE ADKINS A CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN’ OUT LOUD 6 69 | 66 | 6 70 | ALABAMA RoA 56848 (4.98/9.98) SUPER HITS | 47
31 28 24 26 | LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 9 10| 70 | — 2 RICKY SKAGGS ROUNDER 0801 (9.98/14.98) BLUEGRASS RULES! 70
32 | 26 | 27 | 23 | PAM TILLIS ARISTA NASHVILLE 18836 (10.98/16 98) GREATESTHITS | 6 71 | 67 | 66 | 51 | MARK CHESNUTT @ DECCA 11529/MCA NASHVILLE (10.98/16.98) GREATEST HITS | 18
(33)] 35 | 34 | 20 | TOBY KEITH MERCURY 534836 (10.98 EQ/16.98) DREAM WALKIN' | 8 2 als gg\nggge%g%;}s-ga) RErTECTIORSI NS TaE A el enle
98/16.98 HITS
i 2 2 Y Dl Ao O L o e A — 8 13 12 74 69 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) | STOLED THIS RECORD 23
35 29 29 30 SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD 8
NEWD | 1 | RS AR TS COUNTRY CARES FOR KIDS: AHOLIDAY ALBUM TO BENEFIT ST. JUDE CHLDREN'S RESEARCH HOSFTAL | 74
36 | 3 | 33 7 MARK CHESNUTT DECCA 70006/MCA NASHVILLE (10.98/16.98)  THANK GOD FOR BELIEVERS | 25 22 20]
75 | 69 | 73 | 6 | MATRACA BERG SUNDAY MORNING TO SATURDAY NIGHT | 64
37 37 36 15 | BLACKHAWK ARISTA NASHVILLE 18837 (10.98/16.98) LOVE & GRAVITY 8 RISING TIDE 53047 {10.98/16.98)

() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimiflion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected frgm wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1997, Billboard/BP|
Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

Bilboard, Top Gountry Gatalog Allums . (L
l ® ™ NOVEMBER 22, 1997 I
= =
.ll %
o | G Se| |eB|sE Se
Tw|Quw| ARTIST TITLE | =5 Tw|Quw ARTIST TITLE| E5
—3 | 33| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) == =2 | 33 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 ! JOHN DENVER @ RCA 10374 (10.98/16.98) 3 weeks at No. 1 JOHN DENVER'S GREATEST HITS 4 14 13 JOHN DENVER RcA 15314 (7.98/15.98) JOHN DENVER'S GREATEST HITS, VOLUME 3 3
2 2 ALAN JACKSON A° ARISTA NASHVILLE 18801 {10.98/16.98) THE GREATEST HITS COLLECTION | 107 15 15 GARTH BROOKS A7 CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS | 345
3 3 | SHANIA TWAIN A° MERCURY 522886 (10.98 EQ/16.98) THE WOMAN IN ME | 144 16 | 17 | VINCE GILL A® MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 179
4 4 JOHN DENVER A RCA 12195 (10.98/16.98) JOHN DENVER'S GREATEST HITS, VOLUME 2 | 21 17 — | JOHN DENVER @ Rca 50764 (12.98/16.98) AN EVENING WITH JOHN DENVER | 35
5 NP .

5 | 5 | GARTH BROOKS A" CAPITOL NASHVILLE 93366 (9.98/13.98) HOAIEEM § &3 18 | 16 | TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 113
6 14 JOHN DENVER & THE MUPPETS A LASERLIGHT 12761 (6.98 CD) A CHRISTMAS TOGETHER 11

19 20 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS | 49
1 7 TIM MCGRAW A°® CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 190 .

20 - KENNY ROGERS MAGNATONE 108 (10.98/16.98) THE GIFT 11
8 8 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, voL. 1 | 183 -

3

9 6 GARTH BROOKS A° CAPITOL NASHVILLE 29689 (10.98/15.98) THEHITS | 152 21 | 19 | THE CHARLIE DANIELS BAND A° EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 420
10 10 CHARLIE DANIELS @ EPIC 54182/SONY (5.98 £Q/9.98) SUPER HITS | 156 22 | 24 | GEORGE STRAIT A* MCA NASHVILLE 11263 (39.98/49.98) STRAIT OUT OF THE BOX | 109
11 | 9 | GEORGE STRAIT A’ MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 269 23 | 18 | GARTH BROOKS A CAPITOL NASHVILLE 96330 (10.98/15.98) ROPIN' THE WIND | 198
12 12 WILLIE NELSON @ COLUMBIA 64184 SONY (5.98 EQ/9.98) SUPER HITS | 173 24 21 REBA MCENTIRE A* MCA NASHVILLE 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | 214
13 11 PATSY CLINE A’ MCA NASHVILLE 12* (7.98/12.98) 12 GREATEST HITS | 555 25 22 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 346

Catalog albums are 2-year-old titles that have falien below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mil-

lion units, with multirmillion sellers indicat
% C o

and inc.

ed by a numeral following the symbol. *Asterisk indicates vinyt LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested tists. Tape prices marked EQ, and ali other CD prices, are equivalent prices, which are projected from wholesale prices. i indicates past Heatseeker title.
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Theres NeverA
Moment YouWon't

Feel Important.

Fly Nonstop Between Nashville And Los Angeles - On The Double.

Now, you can enjoy the choice of two daily
nonstop flights between Nashville and Los Angeles.
Because American has added a second daily
nonstop flight. On every flight, you'll enjoy pre-
reserved seating, advance boarding passes and our
special inflight meal service. And passengers
flying First Class will enjoy the comfort of leather
seats and a choice of outstanding entrees. As
always, members of our Aldvantage® travel awards
program can earn valuable mileage credit good

for upgrades and travel on American worldwide.
And First Class AAdvantage passengers will earn
premium bonus miles on every flight. What's more,
Admirals Club® members can enjoy the
convenience of our exclusive Admirals Clubs in
both cities. So next time you're flying between
Nashville and Los Angeles, fly the airline that gives
you the most. American Airlines. For details, call your
Travel Agent or American at 1-800-4337300, or visit us
on the web at www.americanair.com

AmericanAirines

Something special in the air:’

American Airlines, AAdvantage and Admirals Club are registered trademarks of American Airlines, Inc. American Airlines reserves the right to change AAdvantage program rules,
regulations, travel awards and special offers at any time without notice, and to end the AAdvantage program with six months notice. AAdvantage travel awards, mileage accrual and
special offers subject to government regulations. American Airlines is not responsible for products or services offered by other participating companies.
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vote” process to different system
that would reflect the sales volume of

each label. Sip

erate the majority of Sales, he reckons,
they could carry the votes necessary
to implement changes they desire,
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Artists & Music
Turmoil Within Mexico’s Amprofon

MPROFON IN TRANSITION: De.
spite recent nNewspaper accounts from
Mexico City journals that sugpest
Mexico’s music Industry trade associ-
ation Amprofon ig fraying at the
seams, Gabriel Abaroy sdys it simply

Abaroa, CEQ of Latin American trade :
group FLAPFE of which Amprofon ig

Mexico City during u meeting in

visa and Musart, walked out of the

closely with BMG managing directoy

Oct. 23 meeting. Executives from 11
indies and sjx major labelg elected

president and boypd of

Lépez and the board of directo; S.
has been elected, and we by John Lannert The flap between the discontented
ild a stronger, more hys;. indies and Amprofon may yet he
ness-oriented Amprofon,” says Abaroa says the labels that stayved

smoothed over, O Nov. 13, Lépez wag

at the meeting decided to change to » slated to meet with Santiso to explain
system of voting haged on the amount what took place at the meeting,

of funds each company contributes to In the meantime, Abaroa hopes that

tions took place Oct. 28 in Amprofon and 4] the projects involved Fonovisa ang Musart retyrn to the

with the organization. In turn, the con- Amprofon fold, He is optimistic as wel]

rding to Abaroy, executives tribution levels were determined by that the breakaway labels wil] pay

indie labels, led by Fono-  the market share derjved from that overdue fees needed to fund FLAPF’s
¢company’s sales. anti-piracy initiatives in Mexico,

harou says the indie-label “I think this system is fajp” “We want to have 48 many compau-

d the meeting because of declares Abaroy, nies inside Amprofon provided thut

of opinion regarding the When asked if jt was wise for the they pay their dues and provided that

labels to leave the meeting before it theyare constructive,” stuteg Abaroa.

vay, Santiso replies, “I am “We want bositive criticism to help
majority of the member fe( up with the arrogance of the betterAlm)rofon."

majors. The majors want to do here

entity. They want up out-  whyut they have done everywhere— FLAPF SELECTS MIDANI: Mem-
usiness. I don’t want tobe  ber trade groups of FLAPF electeq

the cause of the problem, but if | don’t  André Midani, bresident of Wayney
and rapicd delivery of sales feel the playing field is level for the Music Latin America, yg FLAPEg
las un effective, unite independents, we are not going to be chairman of the board during meet-
part of Amprofon.” ings held Oct, 28.94 in Rio de Janeiro,

If Amprofon does need to profes- Brazil.

sionalize, adds Santiso, it must he done Three VPs of the board also were
ance of all of the mem- elected: Luis Méndez, president of

Warner Argentina angd chairman of
Argentinian tyade association CAPIF;

of the renegade labels, Alvaro Duque, GM of Colombi
Disa, admitteq that it was 4 mistake to

abandon the meeting. Disa hag since
approved the agenda set by the mujor-

did not atten( the meet- ity of the other labels.

CEO/president Guiller-

tates unequivocally thyt

try.

however, does not wantto  beps,
‘ofon’s way of doing husi- Abaroa points out that the repre-
Yaroa, adding that thege sentative of one an
indie Sonolux an(] chairman of Colom-
bian trade group Asincol; and Manolo
Camero, the outgoing chairman whe
Is president of Brazilian trade organi-
baroa 8dys Amprofon neeqs to  zation ABPD.
update itself on many fronts. Unlike During his two-year tenure, Midanj
trade groups in such important Latin expects to see Improvement in three
American markets as Argentina, areas: piracy, collection of perfoy-
to Santiso, the majors Bruazil, Colombiy, und Chile, Ampro- mance right royalties, and an upgrade
fon reports ity sales on a quarterly not  in the Management of FILA P mem-
monthly, hasis. There is no audit of  hey trade groups.

two months to head up Amprofon’s
operations, The appointee will wopk L I

: 3] 3
Rodolfo Lépez Negrete, who was @

elected president of Amprofon at the
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Broadcast Data Systems
-

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS” RADIO TRACK SERVICE. 109 (ATIN MUSIC STATIONS ARE
ELECTRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7' DayS A WEEK

ARTIST

LABEL/PROMOTION LABEL

TITLE
PRODUCER (SONGWRITER)

*x*NO. T4 % 4

11 | CRISTIAN LO MEJOR DE My

ARIOLA/BMG 1 week at No. | R.PEREZ (R.PEREZ)
ﬁ.‘
l 2 ’ ] I 1 ! 10 ! ALEJANDRO FERNANDEZ ® SI TU SUPIERAS |

SONY LATIN/SONY E.ESTEFAN JR. K. SANTANDER (K.SANTANDER)
ﬁ\

* * * GREATEST GAINER* * %
MARC ANTHONY Y FTIUB?’ALGUIEN
RMid AP LALF; '

J

L.MIGUEL (R.CANTORAL)

JUAN GABRIEL TE SIGO AMANDO
ARIOLA/BMG J.GABRIEL (J.GABRIEL)
NO VOY A DEJARTE R

£.50TO,D.QUINONES (R VASQUEZ)

LA VENIA BENDITA
M.A.SOLIS (M.A 50LIS)
MANECUMBE
R-CORA (J.CASTRO)

VICENTE FERNANDEZ NOS ESTORBO LA ROPA
SONY DISCOS/SONY

PRAMIREZ (TBELLO)
LUIS MIGUEL ¢ POR DEBAJO DE LA
WEA LATINA

MESA
LMIGUEL (A MANZANERO)
LOS TUCANES DE TIJUANA ES VERDAD
EMI LATIN . G.FELIX (M.QUINTERO LARA)
® ME CANSE DE SER LA OTRA
IINFANTE (v.DANIEL)
¢ CLAVADO EN UN BAR
WEA LATINA — i FHER & ALEX (F.OLVERA)
ENRIQUE IGLESIAS REVOLUCIO
FONOVISA R PEREZ-BOTIIA (C.GARCIA ALONSO)
JUAN GABRIEL/ROCIQ DURCAL EL DESTINO
ARIOLA/BMG L.GABRIEL,E.OKAMURA (J.GABRIEL)
ANA GABRIEL ® A PESAR DE TODOS
SONY DISCOS/SONY A.GABRIEL (A.GABRIEL)
GRUPO LIMITE HASTA MANANA
POLYGRAM LATING J.CARILLO (FRIVA,k.CAMPOS)
GISSELLE

¢ QUIERO ESTAR CONTIGO
B.CE!l

-CEPEDA (J.NUNEZ)
BOI’XVNDA EL LIMON QUE SE TE OLVIDO’
FONOVISA M.CONTRERAS (PGARZA
RICARDO MONTANER
WEA LATINA

® ES AS)
RCASSANO (R MONTAN ER PCASSANO)

GRUPO MANIA ME MIRAS Y TE MIRO

SONY TROPICA} O.SERRANO.B.SERRANO (0.SERRANQ)
————__ OSERR/

ALEJANDRO SANZ

, S| FUERA ELLA?

E AUFFINENGO,M. A ARENAS (A.SANZ)

LLEGO EL AMOR

O.TANON (A ENAMORADO)

JERRY RIVERA ® YA NO SOY EL NINO AQUEL

SONY TROPICAL/SONY A.PENA (A.PENA)

LOS TEMERARIOS ACEPTA MI ERROR

FONOVISA AANGEL ALBA (G.A.ALVA)
VICTOR MANUELLE

N HE TRATADO

SONY TROPICAL/SONY S.GEORGE (V.MANUELLE)

0 @ TE LLEVAS M1 VIDA

EMI LATIN LOS MISMOS (R GONZALEZ MORA)

MDO ® AY AMOR

SONY LATINSONY NOT LISTED (F. 0SORi0)

INTOCABLE ¢ DONDE ESTAS?
EMI (ATIN J

LLAYALA (EALANIS)
PANDORA ® DESPUES DE TI QUE?
EMI LATIN

WEA LATINA

sales data released.
ce the major lubels gen- Further, Amprofon does not have un CHA RT NOTES, RETAIL: Three
outside professional serving as an ex- weeks after Mans’s “Suefios Liqui-
ecutive director, as do other Latin  dog” (WEA Latina) hit No. I with
American countries. Brazilian and 17,500 units sold, Mare Anthony’s
Ng mechanism were Colombian trade associations have haq “Contra Ly Corriente” (RMM) re-
executive directors for years; Argenti- peats Mand’s chart feqt by also selling
leave [Amprofon], and na’s and Chile’s trade organizations 17,500 pieces.

appointed executive directors this Anthony, a hotter-than-hot sualsero
year.

avery profes- coming Broadway broduction “The
sional indivicdyg]” will be hived within Capeman,” sets several milestoneg
with “Contra La Corriente.” He
becomes the first RMM act to scale
The Billboard Latin 50, and “Contra
La Corriente” ig the first salsa dise to
top the chart.

Anthony’s third smash album in y4
row is his first dige to enter The Bjj1-
board 200, debuting thig issue at No,
4. Predictabl_v, the album is No. 1 on
the tropical/salsy genre chart,

“Contra Ly Corriente” helps the
LA DISTRIBU] DORA MAS titles charting on The Billhoard Latin

GRANDE Y MAS COM PLETA EN 50 move 110,000 units this issue—the
highest tally since the Sept. 6 issue.
mMusica LATINA What's more, tropical-rooted titley are

EN EL MUN DO

on the move as five of the 12 best-sell-
SIN DU DA, ing albums thig Issue are £rounded in

SIMPLEME NTE LA MEJOR! Latino Afro-Caribbean genres, includ-

® ®
DISTRIBUTORS INC.

[ Compactos e Videolaser o Ca

11 ANA GABRIEL sony

MANECUMBE TROPICAUSONY HE TRARADO DISCOS/SONY A PESAR DE ..
Ssettes ® Accesorios to Ricun merengue trio Grupo Mania, 22 RAYD/(\),;SQV SR 12 wync LECMN Fgﬁsffgﬁcmrfwgk 12 gﬂ\?’g#:w;vs!gxs BN‘(\)LQE g]E
Y MUCHO MA3) i " Ttirrihaes 4 =
which bowsg at No. 10 this issue. 13 PANDORA £mi LaTy 13 LUIS MIGUEL wea (arn 13 JUAN GABRIEL ARi0r wanc

. . TR S ) DESPUES DE T} QUE? EL RELOJ TE SIGO AMANDQ

LLAME NOS Hovy! R Elsewhe) va Ttalian I\?/”/.‘; E ro}? 14 GISSELLE reasie 14 TONO ROSARIO wen LaTina 14 BOBBY PULIDO e 47y
amazzotti ows at No, 9 wit QUIERO ESTAR CONTIGO LOCO, Loco LE PEDIRE
"7 & 7 4 2 = ; - 15 ENRIQUE IGLESIAS Fong 15 DLG SNy TRoPICALSONY 0JADO I
1-8 00- 80- 1 “Eros” (Ariola/BMG). , fine com- " Vish REVATESIAS IERG 1 oS0 = ey
6940 S.W. 12 Street Miami, FL 33144 + Local: (305) 262.7711 . Fax: (305) 261-6143

pendium of remixes of his greatest
(Continued on hext page)

from t|

ERNANDEZ sony
EL RELOJ NO VoY A DEJARTE IR DISCOS/SONY  NOS ESTORBO. .,
3 ALEJANDRO FERNANDEZ 3 KARIS Emp 3 Los TUCANES DE TIJUANA
SONY LATIN/SONY S Tu... MANECUMBE EMILATIN ES VERDAD
4 LUIS MIGUEL WEA LATINA 4 INDIA rmm 4 GRUPO LIMITE POLYGRAM
POR DEBAJO DE LA MESA ME CANSE DE SER LA OTRA LATINO  HASTA MANANA
S5 MARC ANTHONY RMM S GISSELLE reasmg S5 BANDA EL LIMON FONOVISA
Y HUBO ALGUIEN QUIERO ESTAR CONTIGO QUE SE TE OLVIDO
6 MANA WEA LATiNA 6 MANA WEA | ATINA 6 ALEJANDRO FERNANDEZ sony
CLAVADO EN UN BAR CLAVADO EN UN BAR LATINGSONY S TU SUPIERAS
7 RICARDO MONTANER wep 7 GRUPO MANIA sony TROP) 7 LOS TEMERARIOS FONOViISA
LATINA  ES AS) CAUSONY ME MIRAS v TE, ACEPTA M| ERROR
8 JUAN GABRIEL/ROCIO DUR- 8 OLGA TANON WEA LATINA 8 Los TEMERARIOS FONQVISA
CAL AROLABMG  EL DESTINO LLEGO EL AMOR YA ME VOY PARA SIEMPRE
9 JUAN GABRIEL ARIOLA/BMG 9 JERRY RIVERA SONY TROP! | 9 INTOCABLE ¢y LATIN
TE SIGO AMANDO CAUSONY YA NO SOY EL. DONDE ESTAS?
10 ALEJANDRO SANZ wea LaT) 10 CRISTIAN ARIOLA/BMG 10 LOS MISmMos EMI LATIN
NA Y, SI FUERA ELLA? LO MEJOR DE Mi TE LLEVAS M) VIDA
MD

' 11 KARIS
Ing “Alto Honor.” the hit disc by Puer- ¢

Records sh,

G.GIL (R.PEREZ)

PRISCILA Y SUS BALAS DE PLATA NO SE SI ES AMOR
FONOVISA _TPAIZ (PGESSIE)
ORDI ® DESESPERADAMENTE ENAMORADG
FONOVISA DM(PMARTINEZ)
MNCLEF JEAN FEAT. CELIA CRUZ & Jej FUIITA " & GUANTANAMERA
RUFFHOUSE, OLUMBIASONY W.JEAN,).0UPLESSIS PSEEGER.J.ORBUN, J.FERNANDEZ Diaz)

‘3\‘\'&‘\
BOBBY PULIDO ® LE PEDIRE
EMI LATIN - . NOT LISTED (M.MUNOZ)
MOJADO LLORAR QUEDITQ
FONQVISA L.LOZANO (F. BARRIENTOS,LLOZANO)
BOYZ Il MEN ¢ 4 ESTACIONES DE SOLEDAD
MOYOWN,‘POLYGRAM LATINO . Kf‘,PORTER,J,JAM,lLEWIS (J.JAM TLEWI(S)
LAURA FLORES ¢ EL ALMA NO TIENE COLOR
UNIVERSAL LATINO M.A.SOLIS (M.A.S0LIS)
SERGIO GOYR]
FONOVISA

TE SIGO QUERIENDQ
LHERNANDEZ (LG HERNANDE 7

¢ LAQUIERO A MORIR
SONY TROPICAL/SONY ———  SGEORGE (FGABRIEL)
TONO ROSARIO
WE

LOCO, LOCO
A LATINA LCASADOTROSARIO (A L 0ZAD /) |

REGIONAL MEXICAN

70 STATIONS
1 MARC ANTHONY RMM 1 MARCO ANTONIO SOLIS
Y HUBO ALGUIEN

FONOVISA LA VENIA BENDITA
2 DOMINGO QUINONES Rrim 2 VICENTE F

—

26 STATIONS

1 CRISTIAN ARIDLA/BMG
LO MEJOR DE M)
2 LUIS MIGUEL WEA LATINA

11 vicTor MANUELLE sony

LA QUIERO A MORIR LLORAR QUEDITO

fords are tied in audience size, the r

ecord being
he chart atter 26 weeks. © 1997 Billboard/BP) Communic:
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Billboard’s 1997
International Latin
Music Buyer’s Guide
puts a world of Latin
Music contacts in the
palm of your hand!

Completel‘y Upduted for 197

L3

| il
cwiL

'r";_l SO LU By

3,600 JIisjmgs in18 cou nﬁes world-

-

wide lets you reach: record company execu-
fives ® research music publishers @ find a whole-
saler or distributor @ get in touch with: Lafin Music

radio stations in the U.S. ® locate clubs, latin

talent and their managers and agents ® and
much more!

The 1997 International Latin Music

Buyer’s Guide is the only directory of its kind

published in English and a vital business tool for

anyone involved in the Latin Music marketplace!

To order your copy call toll-free:
1-800-344-7119. Outside the U.S. call
908-363-4156. Or send check for $70
plus $6 shipping & handling ($13 for
international orders) with this ad to:
Billboard Directories

PO Box 2016, Lakewood, NJ 08701.

Add appropriate sales tax in NY, NJ, CA, TN, MA, IL, PA & DC.

Orders payable in U.S. funds only. All sales are final.
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LATIN NOTAS

(Continued from preceding puge)

hits, which include two duet tracks cut
with pop/classical paisano Andrea
Bocelli and singing legend Tina
Turner. The identically titled Italian
counterpart of “lsros” debuted at No.
1 on Music & Media’s Eurochart in the
Nov. 15 issue.

Making his debut this issue on The
Billboard Latin 50 at No. 43 is Span-
ish crooner Alejandro Sanz with
“Mais” (WIEA Latina), a breakthrough
package of sophisticated pop balladry
that has been the No. 1 seller in Spain
for almost three months.

Luis Miguel’s “Romances” (WEA
Latina), which slides 118-150 on The
Billboard 200, tops the pop genre
chart for the third straight week.
Likewise, Grupo Limite rules the
regional Mexican genre chart for a
third successive week with “Sen-
timiento” (I’olyGram Latino).

CHART NOTISS, RADIO: Mexican
balladeer Cristian snags his first
chart-topper on Hot Latin Tracks in
nearly 18 months with “Lo Mejor De
Mi” (Ariola/BMG). The smash ballad
is Cristian’s first forr BMG and his
fourth overall. Also “Lo Mejor De M{”
remains atop the pop genre chart for
the third time in four weeks.

Marce Anthony’s RMM hit “Y Hubo
Alguien” could replicate his retail suc-
cess next issue by ascending to the top
of Hot Latin Tracks. For the moment,
however, the track stays at No. 1 on the
tropical/salsa chart for a third straight
week.

And for the sixth week running,
Marco Antonio Solis is lodged atop
the regional Mexican chart with “La
Venia Bendita” (IFonovisa).

Assistance in preparing this column
was provided by Marcelo Ferndndez
Bitar in Buenos Aives and I5wor Paiano
i Sao Pado, Brazil.

LATIN TRACKS A-Z

TITLE (Publisher - Licensing Org.) Sheet Music Dist.
36 4 ESTACIONES DE SOLEDAD (4 SEASONS OF LONE-

LINESS) (EMI April, ASCAP/Flyte Tyme, ASCAP)

16 A PESAR DE TODOS (Sony Discos, ASCAP)

25 ACEPTA MI ERROR (Edimonsa, ASCAP)

28 AY AMOR (Warner/Chappell, ASCAP)

13 CLAVADO EN UN BAR (Yelapa Songs, ASCAP/EMI
April, ASCAP)

32 DESESPERADAMENTE ENAMORADO (Latin Teddy
Songs, SESAC)

30 DESPUES DE Tl QUE? (JKMC. ASCAP)

29 DONDE ESTAS? (Ser-Ca, BMI)

37 ELALMA NO TIENE COLOR (Crisma. SESAC)

15 EL DESTING (BMG Songs. ASCAP)

4 EL RELOJ (Peer Int’l.. BMI)

20 ES ASI (Copynight Control)

11 ES VERDAD (Fiamingo)

33 GUANTANAMERA (fall River, BMI)

17 HASTA MANANA (Warner/Chappell)

26 HE TRATADO (PMC. ASCAP)
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17
34
23
35
40

10
19
18
14

21

38

22
24

LA QUIERO A MORIR (Karen, ASCAP)

LA VENIA BENDITA (Crisma. SESAC)

LE PEDIRE (Copynght Control)

LLEGQ EL AMOR (We Are Musica, BMI)
LLORAR QUEDITO (Fonomusic, SESAC)

LOCO, LOCO (Magnum)

LG MEJOR DE MI (JKMC)

MANECUMBE (EMD, ASCAP)

ME CANSE DE SER LA OTRA (Musivida,
ASCAP/Caribbean Waves. ASCAP)

ME MIRAS Y TE MIRG (Bombazo. BMI)

NGO SE SI ES AMOR (Copyright Control)

NO VOY A DEJARTE IR (Viorli. ASCAP)

NOS ESTORBO LA ROPA (TN Ediciones,
BMI/M.A.M.P, BMI)

POR DEBAJO DE LA MESA (Tillandsia, ASCAP)
QUE SE TE OLVIDO (Unimusica. ASCAP)
QUIERQ ESTAR CONTIGO (Unimusica. ASCAP)
REVOLUCION (Umimusica, ASCAP/Hey Chubby,
ASCAP)

SI TU SUPIERAS (FIPP BMI)

TE LLEVAS M1 VIDA (Copyright Controf}

TE SIGO AMANDO (BMG Songs, ASCAP)

TE SIGO QUERIENDO (Fonomusic, SESAC)

Y HUBO ALGUIEN (New Emoa, SESAC)

Y, S| FUERA ELLA? (Copyright Control)

YA NG SOY EL NING AQUEL (Altamar, ASCAP)

Blllbocrd Latll I 5() SoundS neE
Compiled from a national sample of retail store and rack sales reports coliected, compiled, and provided by
23|38 |¢
It | 3% | £3 | ARTIST LABEL & NUMBERDISTRIBUTING LABEL TITLE
* % & No. 1/Hot SHoT DEBUT * * %
1 NEWD | MARC ANTHONY RMM 82156 CONTRA LA CORRIENTE
2 1 14 LUIS MIGUEL @ WEA LATINA 19798 ROMANCES
* & % GREATEST GAINER * % %
(3)| 3 | 7 | ALEJANDRO FERNANDEZ sony LaTIN 82446/s0Nv BB ME ESTOY ENAMORANDO
4 2 5 MANA WEA LATINA 20430 SUENOS LIQUIDOS
(B3)| 5 | 3 | GRUPOLIMITE rowvcram LATING 539331 B SENTIMIENTO
6 7 6 CRISTIAN ARIOLA 52205/BMG LO MEJOR DE Mi
1 4 5 MARCO ANTONIO SOLIS Fonovisa 0514 MARCO
8 6 13 GIPSY KINGS NONESUCH/ATLANTIC 79466 AG COMPAS
9 8 9 INDIA RMM 82157 BB SOBRE EL FUEGO
NEWD | GRUPO MANIA SONY TROPICAL 82438 SONY ALTO HONOR
11 9 21 CHARLIE ZAA SONOLUX 82136/SONY B8 SENTIMIENTOS
12 10 7 BUENA VISTA SOCIAL CLUB WORLD CIRCUITNONESUCH 79478AGEY  BUENA VISTA SOCIAL CLUB
13 11 22 LOS TIGRES DEL NORTE @ rFoNOVISA 80711 ER JEFE DE JEFES
14 | 13 41 ENRIQUE IGLESIAS A FONOVISA 0001 VIVIR
(15)| 32 | 2 | ANAGABRIEL sONY DISCOS 82563/50NY CON UN MISMO CORAZON
17 | 51 | JULIO IGLESIAS ® CoLuMBIA 67899/SONY TANGO
18 | 23 | VICTOR MANUELLE SONY TROPICAL 82334/SONY A PESAR DE TODO
18 15 56 GRUPO LIMITE POLYGRAM LATINO 533302 G PARTIENDOME EL ALMA
19 12 19 THALIA EMI LATIN 57977 AMOR A LA MEXICANA
20 16 29 LOS TUCANES DE TIJUANA EMI LATIN 56921 BB TUCANES DE ORO
21 14 7 BOBBY PULIDO EMI LATIN 57522 LLEGASTE A MI VIDA
(22)| 33 | 28 | JUAN GABRIEUROCIO DURCAL Aiot 478058 B JUNTOS OTRA VEZ
@ 27 9 CARLOS VIVES EMI LATIN 59452 TENGO FE
23 | 28 | OLGA TANON weA LATINA 18733 [ LLEVAME CONTIGO
(25)| 34 | 7 | JERRY RIVERA SONY TROPICAL 82435/SONY YA NO SOY EL NINO AQUEL
2% | 2 13 DLG SONY TROPICAL 82340/SONY - SWING ON
Vi) 19 7 LOS MISMOS EmI LATIN 33230 GRACIAS POR TODO
28 20 9 GRUPO EXTERMINADOR FONOVISA 9590 NARCO CORRIDOS 2
NEWD | EROS RAMAZZOTTI DDD 53047/8MG EROS
30 21 7 BOYZ Il MEN MOTOWN 530823/POLYGRAM [ ATINO EVOLUCION
31 24 21 INTOCABLE EM!I LATIN 56694 B8 v
32 | 31 88 SHAKIRA @ SONY LATIN 81795'SONY GH PIES DESCALZOS
33 30 12 LAURA FLORES UNIVERSAL LATINO 40004 - ME QUEDE VACIA
34 28 2 GISSELLE RCA 52734/BMG QUIERO ESTAR CONTIGO |
47 | 2 | CRISTIAN UNIVERSAL LATINO 40092 MIS MEJORES MOMENTOS
36 26 41 FEY SONY LATIN 82059 SONY TIERNA LA NOCHE
31 38 37 SELENA EMI LATIN 19207 EXITOS Y RECUERDOS
38 25 18 VICENTE FERNANDEZ SONY DISCOS 82356/SONY ESTATUA DE MARFIL
RE-ENTRY | SELENA £wiLATIN 53585 SIEMPRE SELENA
46 | 37 | LOS ANGELES AZULES pisa 53791mi LATIN INOLVIDABLES
43 3 BANDA EL LIMON FONOVISA 4016 ME CAISTE DEL CIELO
42 29 2 RICARDO MONTANER WEA LATINA 20635 ES AS!
(43)| NEWD | ALEJANDRO SANZ wWEA LATINA 20281 MAS
44 35 6 DOMINGO QUINONES rRMM 82219 SE NECESITA UN MILAGRO
45 37 29 LOS TUCANES DE TIJUANA EMI LATIN 56922 GB TUCANES DE PLATA
46 41 13 JENNIFER Y LOS JETZ EMI LATIN 59367 JENNIFER
RE-ENTRY | ILEGALES ARIOLA 47761 BMG REBOTANDO
RE-ENTRY CHAYANNE SONY LATIN 82058 SONY VOLVER A NACER
(49)| 50 | 4 | BABYRASTAY GRINGO HOUSE OF MUsIC 82577/50NY LIVE DESDE EL MAS ALLA
39 5 VARIOUS ARTISTS PRIORITY 51006 ULTRA MIX-BEST OF LATIN HOUSE
POP | TROPICAL/SALSA REGIONAL MEXICAN
1 LUIS MIGUEL WEA LATINA 1 MARC ANTHONY RMM 1 GRUPO LIMITE POLYGRAM
ROMANCES CONTRA LA CORRIENTE LATINO SENTIMIENTO
2 ALEJANDRO FERNANDEZ 2 INDIA RMM SOBRE EL FUEGO 2 LOS TIGRES DEL NORTE
SONY | ATIN/SONY 3 GRUPO MANIA SONY TROPI fONOVISA JEFE DE JEFES
ME ESTOY ENAMORANDO CALSONY ALTO HONOR 3 ANA GABRIEL SONY DISCOS/SONY
3 MANA Wi A LATINA 4 CHARLIE ZAA SONO: UX/SONY CON UN MISMO CORAZON
SUENOS LIQUIDOS SENTIMIENTOS 4 GRUPO LIMITE POLYGRAM LAT!
4 CRISTIAN ARIOI A/BMG 5 BUENA VISTA SOCIAL CLUB NO PARTIENDOME EL ALMA
LO MEJOR DE MI WORLD CIRCUIT/NONESUCH/AG 5 LOS TUCANES DE TIJUANA
5 MARCO ANTONIO SOLIS BUENA VISTA SOCIAL CLUB EMI LATIN TUCANES DE ORO
FONOVISA MARCO 6 VICTOR MANUELLE SONY TROP 6 BOBBY PULIDO EM! LATIN
6 GIPSY KINGS NONESUCHATLANTIC/ ICALSONY A PESAR DE TODO LLEGASTE A Mt VIDA
AG COMPAS 7 CARLOS VIVES EM! LATIN 7 JUAN GABRIEL/ROCIO
7 ENRIQUE IGLESIAS FONO TENGO FE DURCAL ARIOLABMG
VISA VIVIR 8 OLGA TANON WEA LATINA JUNTOS OTRA VEZ
8 JULIO IGLESIAS COLUMBIASONY LLEVAME CONTIGO 8 LOS MISMOS EM! LATIN
TANGO 9 JERRY RIVERA SONY TROPICAL/ GRACIAS POR TODO
9 THALIA EMI LATIN SONY YA NO SOY EL NINO AQUEL 9 GRUPO EXTERMINADOR
AMOR A LA MEXICANA 10 DLG SONY TROPICAL/SONY FONOVISA NARCO CORRIDOS 2
10 EROS RAMAZZOTTI DopBMG EROS SWING ON 10 INTOCABLE EMI LATIN IV
11 BOYZ Il MEN MOTOWN/POLY 11 GISSELLE RCA/BMG 11 SELENA EMI LATIN
GRAM LATINO EVOLUCION QUIERO ESTAR CONTIGO EXITOS Y RECUERDOS
12 SHAKIRA SONY LATIN/SONY 12 DOMINGO QUINONES RMM 12 VICENTE FERNANDEZ SONY DIs-
PIES DESCALZOS SE NECESITA UN MILAGRO CUSHONY ESTATUA DE MARFIL
13 LAURA FLORES UNIVERSAL 13 FRANKIE NEGRON WEACARIBE/ 13 SELENA EMI LATIN
LATINO ME QUEDE VACIA WEA LATINA CON AMOR SE GANA SIEMPRE SELENA
14 CRISTIAN UNIVERSAL LATINO 14 TONO ROSARIO WEA LATINA 14 LOS ANGELES AZULES
MIS MEJORES MOMENTOS SEGUIRE DISA/E MI LATIN INOLVIDABLES
15 FEY SONY LATIN'SONY 15 LA MAKINA J&N/SONY 15 BANDA EL LIMON FONOVISA
TIERNA LA NOCHE LOS REYES DEL RITMO ME CAISTE DEL CIELO

C) Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. & RIAA certification for sates of 1 million units, with multimilion sellers indicated by a numeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the
number of discs and/or tapes. Greatest Gainer shows chart's largest unit increase tndicates past and present Heatseeker
titles. ¢ 1997, BPI C ations and Sc an, Inc.
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% Compiled from a national sample of retail store and rack sales SOUHGSCafI7®
é S reports cotlected, compiled, and provided by. l l""
z
=z S
s | ¢ | ARTIST TITLE
< | 3 | LABEL & NUMBER/DISTRIBUTING LABEL

* * NO.1 »

LEANN RIMES A*
CURB 77885/ WCD 9 weeks at No. 1

JARS OF CLAY @

YOU LIGHT UP MY LIFE — INSPIRATIONAI-. SONGS
MUCH AFRAID

ESSENTIAL 70017/PROVIDENT

AMY GRANT  MYRRH 7008/WORD

VARIOUS ARTISTS
SPARROW 1629 CHORDANT WOW-1998: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS

3 | STEVEN CURTIS CHAPMAN GREATEST HITS

BEHIND THE EYES

SPARROW 1630/CHORDANT

DIADEM 1139/PROVIDENT SHADES OF GRACE

BOB CARLISLE A’

BEBE WINANS
ARTIST OF MY SOUL

2 | BEBE WINANS  ATLANTIC/SPARROW 1621/CHORDANT

3 | SANDI PATTY woORD 9911 BB

DC TALK
FOREFRONT 5184/CHORCANT

JACI VELASQUEZ

_ LIVE IN CONCERT — WELCOME TO THE FREAK SHOW
HEAVENLY PLACE

MYRRH 6995/WORD

A CHRISTMAS ALBUM

RAY BOLTZ  WORD 9957

SIXPENCE NONE THE RICHER
SQUINT 7032/WORD

VARIOUS ARTISTS

SIXPENCE NONE THE RICHER
WWJID

FOREFRONT 5183/CHORDANT

PLANKEYE  TOOTH & NAIL 1097/DIAMANTE THE ONE AND ONLY

REUNION 10006/PROVIDENT

THIRD DAY

VARIQUS ARTISTS
SPARROW 1583/CHORDANT

POINT OF GRACE ®  WORD 9694

16 | 9 | THE GAITHER VOCAL BAND
SPRING HILL 5407/CHORDANT

CONSPIRACY NO. 5

AMAZING GRACE 2 — A COUNTRY SALUTE TO GOSPEL
LIFE LOVE & OTHER MYSTERIES

LOVIN' GOD & LOVIN' EACH OTHER
SUPERTONES STRIKE BACK

12 | 23 | THE SUPERTONES  BEC 7401/CHORDANT B

DC TALK A  FOREFRONT 5140/CHORDANT JESUS FREAK

HIGH PLACES: THE BEST OF RON KENOLY
SONGS
DEEP ENOUGH TO DREAM

RON KENOLY  HOSANNAYINTEGRITY 12032/WORD

RICH MULLINS  REUNION 0116/PROVIDENT

FEE CREIEREBEEEE EREEMECIEE Sl
=
N

N
-1
~

CHRIS RICE  ROCKETOWN 1528/WORD

24 | 23 | 19 | CLAY CROSSE  REUNION 10005/PROVIDENT STAINED GLASS
25 | 22 | 47 | VARIOUS ARTISTS  HOSANNAYINTEGRITY 8952/WORD SHOUT TO THE LORD
26 | 13 | 54 | Sanorriorciomomt > & WOW-1997. THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
NEWPD | REBECCA ST. JAMES  FOREFRONT 5176/CHORDANT CHRISTMAS
NEWD | AARON JEOFFREY  STAR SONG 0168/CHORDANT THE CLIMB

NOVEMBER 22, 1997 Ar‘I'iS‘I'S & MUSiC

]

HiGIER
GROCND

by Deborah Evans Price

WARNER ALLIANCE’S ‘ACTUAL REALITY": I
admit to being one of those people who've not yet fully
embraced all the new marvels of modern technology, but
there’s a new project due Tuesday (18) that sounds so
intriguing it should attract even the most techno-phobic
music lovers. Warner Alliance is releasing “Actual Reali-
ty,” a CD-ROM that will provide people « new way to
explore the Scriptures and hear their favorite Christian
music,

Among the artists featured on the project are Audio
Adrenaline, Blackball, Caedmon’s Call, Steven Curtis
Chapman, Christafari, Church Of Rhythm, Common
Children, Five Iron Frenzy, Fold Zandura, GRITS,
Guardian, Fred Haring, [.D.O.L., King, Rebecca St.
James, Sarah Masen, Newsboys, the Supertones, Qut
Of Eden, PlankEye, Plumb, Point Of Grace, Reality
Check, T-Bone, Third Day, Jaci Velasquez, and the
World Wide Message Tribe. “Actual Reality” features
more than 200 interactive screens, rore than 100 Quick-
Time Movies, and numerous music videos. Distributed by
Warner Christian Distribution, the project will retail for
$29.9%. The topies covered on the CD-ROM include “Who
is Christ?” and “What is prayer?”

“Actual Reality” was ereated by Ray Neu, a former
vouth pastor who now serves as president of Actual Real-
ity Inc. The project was directed by Kevin Theessen and
produced by Denise Niebisch of the Horizon Cos. “In the

16 years of ministry I’ve been involved in,” Neu says, “1
found we could basically bring kids to Christ pretty easy
as far as evangelism, but then getting them trained in the
basics of their faith was a different story.”

He thinks a CD-ROM is a great avenue to further
knowledge. “A CD-ROM does everything a book can’t do,”
he notes. “They can see visually what we're talking about,
all the fun things that keep them interested, and teach
them the concepts without them cver feeling like they’re
learning.”

INSP—WOW TO LAUNCH NEW AWARDS SHOW: The
Inspirational Network has joined forces with EMI-Chris-
tian Music Group, Provident Music Group, and Word, the
Christian record companies that partnered together for
WOW 1998, to initiate the WOW 1998 Inspirational
Awards, to be held Feb. 1 in Washington, D.C.’s Hylton
Chapel. The show will be broadcast live on the INSP Net-
work to an estimated 55 million homes. In addition to
music, the show will recognize contributions in other cat-
egories, including books, TV, radio, athletes, and Bibles.
The show will feature 12 eategories, with musical awards
to be presented in the contemporary Christian album,
black gospel album, Southern gospel album, Christian
rock/alternative album, and performing artist categories.

The Parable Group and Power & Glory, Columbia
House’s Christian music division, are also involved in spon-
soring the fan-voted awards. More than 500,000 ballots will
be available in Christian bookstores, on the Internet, and
in magazines. The show will be simuleast over the Inter-
net via AudioNet.

Gospel Music Assn. (GMA) president Frank Breeden
says the show will be a good lead-in to the GM A’'s Dove
Awards in April and sees the new show as a positive for
the Christian community. “Anytime that Christian music
can be showcased in a credible environment—uwhich we
know INSP has that reputation—we’re supportive of that

(Continued on page 64)

3|28
30 | 2780

KATHY TROCCOLI LOVE AND MERCY

EEE

REUNION 10003/PROVIDENT

KIRK FRANKLIN AND THE FAMILY A GOSPO CENTRIC 2127/CHORDANT WHATCHA LOOKIN' 4

lassical
KEEPING

]

g OF

21 7
251 5
30|32

31

32

33
NEW)
€]

36

31

GEOFF MOORE & THE DISTANCE  FOREFRONT 5175/CHORDANT THREADS

PFR THE LATE GREAT PFR
I SURRENDER ALL—30 CLASSIC HYMNS

OVIDENT BUTTERFLY KISSES & OTHERS
GOD

BEAUTY FOR ASHES

SPARROW 163 1/CHORDANT

CARMAN  SPARROW 1565/CHORDANT

VARIOUS ARTISTS  BRENTWOOD 60343/PROVIDENT

RE-ENTRY| REBECCA ST. JAMES  FOREFRONT 5141/CHORDANT G8

CRYSTAL LEWIS

VARIOUS ARTISTS
HOSANNAJINTEGRITY 11412WORD

VARIOUS ARTISTS
SPARROW 1642/CHORDANT

MYRRH 5039/WORD

SHOUT IN THE HOUSE WITH THE MOTOR CITY MASS CHOIR

NEW)

GOD WITH US A CELEBRATION OF CHRISTMAS CAROLS & CLASSICS
PETRA PRAISE 2 WE NEED JESUS

39 [3437
40 | 36 | 62

PETRA  WORD 9929

STEVEN CURTIS CHAPMAN @  SPARROW 1554/CHORDANT ~ SIGNS OF LIFE

(O Records with the greatest sales gains this week. ® Recording Industry Assn, Of America (RIAA) certification
for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours,
the RIAA multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Aster-
isk indicates vinyl available. [ indicates past or present Heatseeker title. © 1997, Billboard/BPI Communications.
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SCORE

by Heidi Waleson

READ AND HEAR: An especially satisfying book/
CD tie-in is now in stores: Peter G. Davis’ “The
American Opera Singer,” published by Doubleday, has
a two-for-the-price-of-one companion CD with the
same title, released by BMG Classics. Davis, a critic
at New York magazine, has traced the development of
the classical singer in the U.S., beginning in 1825 and
ending in the present, in 600 pages. Encyclopedic and
elegantly written, the book is a valuable reference
work, a history, and a personal argument. Here c¢ne
can find the struggles of forgotten 19th-century pio-
neers; the flowering of the turn-of-the-century divas,
who created roles in the operas of Massenet, Delibes,
Gounod, Debussy, and others; and legendary figures
like Louise Homer, Helen Traubel, and Richard
Tucker. Life stories are told with wit and economy:
Who can forget the sister act of Carmela & Rosa
Ponzillo (who eventually became Rosa Ponselle)
making its vaudeville debut as “Those Tailored Ital-
ian Girls” in 19167

Yet Davis is no neutral chronicler, as his critical
analyses of the voices and careers of his subjects
makes clear (he lavishes particular venom on Bever-
ly Sills). The author’s agenda becomes clearer as the
book moves into the present, for Davis is disp:rited by
the mechanical nature of modern opera production,
with its static repertory and interchangeable voices,
and he fecls that American singers unthinkingly feed
that machine. The singers who really interest Davis
are the individualists, people like Olive Fremstad,
Lawrence Tibbett, Ponselle, and Leontyne Price. He
writes, “Each great American singer, it seems, was
self-invented by a singular personality with a prodi-

gious vocal gift, a fierce individualist fired by the
burning creative imagination to make the dream come
true.” (Many of them, he points out, were also by
nature difficult people, and the modern opera world
has a low tolerance for diva-hood.) Davis does find
some individualists—like Dawn Upshaw, Lorraine
Hunt, and David Daniels—among the singers of the
present day, so perhaps all is not lost.

The disc makes it possible to listen along and hear
the voices of Emma Eames, Homer, Eleanor Steber,
and a few dozen others, with one all-mono and one all-
stereo disc. Davis wrote the notes for the compilation,
which includes recordings from as carly as 1906 and
singers performing music they were most famous for,
such as Mary Garden (“Louise”) and Lily Pons
(“Lakmé”). Some of the tracks have never been issued
on CD before; others have been newly retransferred
using up-to-date noise-reduction technology. The pub-
lisher and label are hoping to push the combination
package for the gift-giving season and are cross-pro-
moting it in music-selling book chains (such as Bor-
ders and Barnes & Noble). Davis makes an in-store
appearance Wednesday (19) at the Barnes & Noble in
New York’s Lincoln Center. BMG is also selling the
disc set through the mail-order operation of Compact
Disc World, in hopes of reaching the school and library
matket.

AND MORE: That Welsh individualist, bass-baritone
Bryn Terfel, goes from strength to strength with a
handsome new disc of Handel arias on Deutsche Gram-
mophon, a vivid Mendelssohn’s “Elijah” on London,
and—for something completely different—a stunning
appearance as Wolfram in “Tannhiiuser” at the Met,
which should give Wagner-ites something to look for-
ward to when Terfel moves into that repertoire in a big-
ger way. “Dutchman” comes up in March 2000 in Rotter-

(Continued on page 64)
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by Lisa Collins

0 N HIS OWN STRENGTH: With a whopping 11,050
in sales its first week out and the No. 1 slot on Bill-
board’s Heatseekers chart (in the Nov. 15 issue),
“Strength,” the latest release by John P. Kee, proves
he’s still a major contender in gospel, despite his self-
imposed semi-retirement from recording two years
ago.

Then again, the term “retirement” for Kee has
taken on an altogether different meaning. “It means,”
he states, “I go when I want to go.”

With sales going so well, it’s likely that he’ll be
going a great deal more than he’d like, given the
momentum surrounding the release and the effort of
New York-based Verity Records’ promotional rollout.

“It was a concerted effort like I’ve never seen
before,” Kee reports of the campaign for his 13th
album. “They went all the way, and it resulted in the
best first-week sales I've ever had.”

“The numbers—which are pretty significant for the
gospel market—speak to the continuing viability of
gospel,” reports Carla Williams, director of market-
ing at Verity. “This was not a record we were trying to
cross.”

“From an A&R perspective, John is standing his
ground,” notes Verity GM Tara Griggs-Magee. “He’s
added the element of praise and worship, but John is
not playing ‘follow the leader’ in music trends. Basi-

cally, John is being tried and true to himself.”

“What I was going for,” Kee explains, “was a pro-
jeet that could tap the traditional just as well as the
contemporary. I love the duet with Darryl Coley [‘We
Made It’]. It takes you back to Sunday-morning
church. I've always started albums full-speed ahead
with an upbeat single, but the first cut on this album,
‘Come In The House,’” was praise and worship, even
though the lead single to radio was ‘Strength.” From
[the album’s| conception, I've always had the attitude
that I needed to make sure that Grandma was pop-
ping her fingers while Junior was dancing, and it’s
working.”

“We have a real street-level, grass-roots campaign
targeting churches, because that’s where his base is,”
Williams adds. “But we’re also supporting his efforts
with his youth-outreach ministry.”

To that end, a longform concert video is being shot
Nov. 29 at Morehouse College in Atlanta. Kee’s Back
to the Hood tour—which will include some free con-
certs—kicks off the first of the year.

B RIEFLY: Capitalizing on the buzz surrounding the
debut release of 27-year-old newcomer Nancey Jack-
son, New York-based Harmony Records is prepping a
video to support the surprising response and interest
from gospel retail and R&B radio to the R&B adult
title track “Free (Yes I'm Free).” The set bowed at
No. 29 on Billboard’s Top Gospel Albums chart in the
Oct. 25 issue and has been turning a lot of heads since
its Oct. 7 release. In other news, the label announced
the signing of Deniece Williams Oct. 21. A release is
tentatively scheduled for Feb. 24.

OOPS: The Karen Clark song “Just 4 Me” was not
written by Boyz II Men as mentioned in the Oct. 25

Billboard.
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reports coliected, compiled, and provided by

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

THIS WEEK
LAST WEEK
WKS. ON CHART

Compiled from a national sample of retail store and rack sales Sounldisialrl@

TITLE

L * * NO.1 » %

GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A

1|2 B-RITE 90093/INTERSCOPE 24 weeks at No. 1 GOD'S PROPERTY
- - S
3 | 2 | BEBE WINANS  ATLANTIC 83041/AG BEBE WINANS
213 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
NEW LIFE 43108/VERITY STRENGTH

SOUNDTRACK A’  ARISTA 18951

THE PREACHER'S WIFE

KAREN CLARK-SHEARD  ISLAND 524397

FINALLY KAREN

WILLIAM BECTON & FRIENDS  cGI 161318

HEART OF A LOVE SONG

KIRK FRANKLIN AND THE FAMILY A  GOSPO CENTRIC 72127

WHATCHA LOOKIN' 4

THE MOTOR CITY MASS CHO
INTEGRITY/WORD 68144/EPIC

IR
SHOUT IN THE HOUSE WITH THE MOTOR CITY MASS CHOIR

THE CANTON SPIRITUALS
VERITY 43021 BB

LIVING THE DREAM: LIVE IN WASHINGTON D.C.

—
=
o
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1076 FRED HAMMOND & RADICAL FOR CHRIST
VERITY 43046

THE SPIRIT OF DAVID

11 | 12 | 54 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297 DONNIE MCCLURKIN
12 | 13 | 36 | VARIOUS ARTISTS

CGI 165252 TODAY’S GOSPEL MUSIC COLLECTION
13 | 7 | 6 | ANGIE AND DEBBIE  ATF 9760/DIAMANTE BOLD
14 | 11| 20 | VICKIE WINANS  cGI 161279 LIVE IN DETROIT
15 | 14 | 26 | HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR

VERITY 43023 [ LIVE IN LONDON AT WEMBLEY
16 | 15| 21 | OLETA ADAMS  HARMONY 1601 COME WALK WITH ME

SHIRLEY CAESAR  WORD 68003/EPIC

A MIRACLE IN HARLEM

T.D. JAKES
INTEGRITY/WORD 67931/EPIC

T.0. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED!

BEBE & CECE WINANS  SPARROW 37048/EMI
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VIRTUE  VERITY 43020

VIRTUE
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NOTES

by Jim Macnie

NEW KID ON THE BLOCK: After a fleeting effort with

jazz a couple of years ago, the Naxos label, well known for
its success in the realm of budget classical titles, has again
jumped into swing and improv. Six discs arrived from Naxos
Jazz Oct. 14; another six are scheduled for the start of 1998.
Pianist Mike Nock directs the series; he has worked in jazz
for four decades.

“When the A&R guy is a musician, there’s a tendency to
push the envelope a little,” says Naxos director of media
relations Laurence Vittes. Vittes is pointman for the
imprint until a full-time label manager is hired. He’s can-
did regarding the time it takes for a staff to ably address a
new market.

“Right now the label is trying to find its identity, to see
exactly who the audience is and what it will respond to,”
Vittes says. “Also, the distribution company here has to fig-
ure out how well it can sell jazz. It’s not the same as selling
classical repertoire titles. We've got a break in that we also
distribute the DeCapo Jazz label from Denmark. That’s a
full-price, standard jazz imprint with scme appeal. So things
are falling into place. The organization just has to learn the
system.” List price for the CDs is $7.99, which should have
even half-hearted fans taking a chance on Naxos product.

The first six titles represent myriad directions. “Havana
Flute Summit” features the Latin groove of Jane Bunnett
and Orlando Valle; the New York Jazz Collective’s “I
Don’t Know This World Without Don Cherry” unites the
work of Marty Ehrlich, Baikida Carroll, Frank Lacy,
and Michael Formanek, among others; Sam Yahel’s
“Searchin’ ” is an organ romp that displays the talents of
young players from New York; and Gordon Brisker’s “The
Gift” and bassist Ron McClure’s “Pink Cloud” are modern
acoustic hard bop affairs. The set is rounded out by Nock’s

. . E 21 | 19| 80 RICHARD SMALLWOOD WITH VISION
column; it was written by Kelly Price. VERITY 43015 ADORATION: LIVE IN ATLANTA
22 | 22 | 34 | KURT CARR SINGERS  GOSPO CENTRIC 72138 NO ONE ELSE
@ 31|11 VARIOUS ARTISTS
PLATINUM/LIGHT 161304/CGl GOSPEL'S GREATEST HITS VOLUME Il
24 |27 39 CARLTON PEARSON
WARNER ALLIANCE 46354 LIVE AT AZUSA 2 PRECIOUS MEMORIES
25 | 24 | 54 | ANOINTED  WORD 67804/EPIC BB UNDER THE INFLUENCE
own “Not We But One,” a thoughtful trio date 26 | 28 | 18 | DOTTIE PEOPLES  ATLANTA INT'L 10233 TESTIFY
S 27 | 25| 70 | YOLANDA ADAMS  VERITY 43027 YOLANDA LIVE IN WASHINGTON
ANCTIONED SWING. Every label is looking for an
angle to distinguish its reissue campaigns. Verve’s latest 28 | 21 | 25 | THE WILLIAMS BROTHERS  BLACKBERRY 1618/MALACO ~ STILL STANDING
. s 1 ‘or acl - iz DONALD LAWRENCE FEATURING THE TRI-CITY SINGERS
tack comes in the form of a tacit endpl sement by jazz NEwp | DONALD LAWREL P10 CHRISTMAS
heroes. The label asked the veterans of its roster to curate SENTANKARDIEITRIBE OF BETAMIN
gompilations of ki)conic \f’er(\i'e a{'tistsi]The Ik')esulting;‘ “Ultirr'llate 30 | 26 | 13 | yeriTy 23095 GIT YO PRAYZE ON
eries” is a “best of” deal with its bias upfront. Joe
Williams selected the Ella Fitzgerald material that best 31 | 23] 2% | MARVIN SAPP _ WORD 68039/€PiC SEACEDIMERCY
isple . us: i i 3 REV. JAMES MOORE
displays her genius; Abbey Lincoln chose the Dinah Wash 32 |35 | 11 | Wataco 6026 IT AIN'T OVER (TILL GOD SAYS IT'S OVER) — LIVE IN PITTSBURGH
ington tracks that she thought had the most emotional SAMES HALL & WORSHIP AND PRAISE
impact. Three other titles—by Billie Holiday (picked by 33 13217 | careizrs " ACCORDING TO JAMES HALL — CHAPT. Il
Shirley Horn), Nina Simone (Dianne Reeves), and Sarah 34 | 29 | 53 | THE WILLIAMS SISTERS
Vaughan (DeeDee Bridgewater)—streeted Nov. 4. The FIRST LITE 4003 LIVE ON THE EAST COAST—LET EVERY EAR HEAR

“Ultimate Series” will continue in 1998 with disces by Clif-
ford Brown, Dizzy Gillespie, Coleman Hawkins, Oscar
Peterson, and Ben Webster. The discs carry a midprice
list of $11.99.

CHANGES: Joe Pignato, who for the last 3': years was
marketing manager for BMG Classics, has taken a direc-
tor spot at Jazz Central Station (JCS). “It’s almost like a
magazine,” says Pignato of the ever-growing and much-bal-
lyhooed World Wide Web site (www jazzcentralstation.com).

“You can look at it like a publisher’s position. There’s a
managing editor in place, a producer, a production coordi-
nator, and technical person. The team makes sure JCS is
everything it can be—the definitive site for jazz content on
the Internet. We want to cover what’s going on with records
and artists and festivals, [as well as]creating artist-specif-
ic sites; we have milesdavis.com in the works.” Pignato han-
dled ECM and RCA Victor product at BMG.

Rad Messick has joined Broadcast Architecture as a
research associate. Messick was PD at WVAE Cincinnati,
a smooth jazz station. Broadeast Architecture is one of jazz’s
key research, consulting, and marketing concerns.

DATA: Dave Grusin brought his adaptation of “West Side
Story” to a sold-out Carnegie Hall in New York Nov. 13 . ..
Rickie Lee Jones, a longtime fan of jazz and a heartfelt
improviser, hooked up with Joe Henderson Nov. 1 at the
San Franeisco Jazz IFestival. Jones participated in Hender-
son’s adaptation of “Porgy And Bess.”

DOROTHY NORWOOD  MALACO 6024

3D

HATTIE B'S DAUGHTER

36 | 33|24 | ANDRAE CROUCH QWEST 45924/WARNER BROS. PRAY
37 | 38 | 11 | THE GMWA GOSPEL ANNOUNCERS GUILD RADIQ ANGELS
ALEHO INT'L MUSIC 20155/STARSONG SO YOU WOULD KNOW
BAM CRAWFORD’S PURPOSE
RE-ENTRY| \}aRmony 1600 THE KING IS COMING ANY DAY!
39 | 37 | 75 | MISSISSIPPI MASS CHOIR
MALACO 6022 I'LL SEE YOU IN THE RAPTURE
40 |30 | 44 | WANDA NERO BUTLER  SOUND OF GOSPEL 223 ALL TO THE GLORY OF GOD

Records with the greatest sales %ains this week. ® Recording Industry Assn. Of America (RIAA) certification for
r

sales of 500,000 units; A RIAA ce

ification for sales of 1 million units with each additional million indicated brAg

numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the Ri
multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates

vinyl available. indicates past or present H

tities. © 1997, Billboard/BPi Communications.
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“Charlie Musselwhite plays
some of the most compelling
blues on the planet, and his

1 7th feature album is a zen.
His stellar harmonica playing
encompasses all emotions.”

Downbeat

“Musselwhite’s charnringly
laconic vocals and frequentdy
astonishing harp work sparkle
O-an uncommonly diverse
set. dodek” =

Chicago Tribune s

CHARLIE
MUSSELWHITE
ROUGH NEWS

The new albuni available
at your local record store
or to order by phone call
1-800-745-4477.

On tour with Keb’Mo
and Dr. John:

November

15 Atlanta GA
Knoxville TN
Bloomington IN
Danville KY
Henderson KY
E. Lansing MI
Columbus OH
Richmond IN
Kalamazoo M1
Kitchner CAN
Toronto CAN
Akron OH

‘5() Mount Clemens Ml

Deceinber
Chicago IL
Wausau WI
Green Bay WI
Detroit MI
Circinnati OH
Santa Rosa CA

Jiwww, virginrecords.c
AOL Keyword: Virgin Recards

acintalan

1997 Virgin Records America. Ine

Roots.
Blueoms.
Soul.
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T(lP REGGAE ALBUMS..

Artists & Music

i § Complled froma natlonal sample of retall store and rack sales  SoundScan
: |z (8. reports collected, compiled, and provided by 1
2 |5 |oE|TITLE
£ | S |23/ LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* kx NO.1 % %
115 THINK LIKE A GIRL DIANA KING
WORK 67959/EPIC 3 weeks at No, 1
MIDNIGHT LOVER SHAGGY

VIRGIN 44487+

DREAMS OF FREEDOM — AMBIENT TRANSLATIONS OF BOB MARLEY INDUB BOB MARLEY

AXIOM 5244 19*/iSLAND

4125

REGGAE GOLD 1997
VP 1509

VARIOUS ARTISTS

102

~

YARDCORE
DELICIOUS VINYL 5018*/RED ANT [[H

BORN JAMERICANS |

5 [ 104

THE BEST OF-VOLUME ONE
VIRGIN 41009

UB40

911

~

RAGE. AND FUR'Y
BLUEMOON/ATLANTIC 92767/AG

STEEL PULSE

FALLEN IS BABYLON ZIGGY MARLEY & THE MELODY MAKERS

"' | ELEKTRA 62022 EEG

HONORARY CITIZEN PETER TOSH

LEGACY 6506:4/COLUMBIA

REGGATTA MONDATTA VARIOUS ARTISTS

B =BR =z« ~@=]«~]|3

120175‘ ARK 21 61868
GUNS IN THE GHETTO UB40
VIRGIN 44402

15| 7 | SKA ISLAND VARIOUS ARTISTS
ISLAND 524 342 |
3CD BOX SET BOB MARLEY

NEW) WORLD TRADING CENT3449202 B B

13 l 51 | PASSION LADY SAW
VP 1493* -

RE-ENTRY| THE BEST OF ZIGGY MARLEY . .. (1988-1993)  ZIGGY MARLEY & THE MELODY MAKERS
VIR_G.IN 44098

TOP WORLD MUSIC ALBUMS.

* & NO.1 & %

THE BOOK OF SECRETS
WARNER BROS. 46719 6 weeks at No, 1

LOREENA MCKENNITT

ROMANZA
PHILIPS 539207 [H

ANDREA BOCELLI

CELTIC CHRISTMAS |li
WINDHAM HILL 11233

VARIOUS ARTISTS

E O MAI
PUNAHELE 005 (8

COMPAS
NONESUCH/ATLANTIC 79466/AG

BUENA VISTA SOCIAL CLUB
WORLD CIRCUIT/NONESUCH 79478/AG

KEALI'l REICHEL |
GIPSY KINGS |
" BUENA VISTA SOCIAL CLUB |

7121

RIVERDANCE
CELTIC HEARTBEAT 53076/UNIVERSAL

BILL WHELAN

MICHAEL FLATLEY’S LORD OF THE DANCE RONAN HARDIMAN

|

HIGHER GROUND

(Continued from page 62)

effort,” Breeden says. “From what we
know at this point, we think it will com-
plement the awareness level and will
actually be a good lead-in to the Dove
Awards.”

NEWS NOTES: Genesis Records, a
Manassas, Va.-based label focusing on
adult contemporary and inspirational
artists, was recently launched by Lane
and Wendy Smith, who will serve as
president and VP of the label, respec-
tively. The first artist signed to the
label is Jim Bullard, well known for
his work with Glad. His lubel debut,
“The Things We’ve Handed Down,”
will be released Friday (21). The first
single, “The Least That I Can Do,” is
already at Christian radio.

Daywind recording act Gold City
recently taped a TV special, “Home
For The Holidays,” which is slated to
air in late November and December in
150 markets across the country. The
special will feature music from the
group’s new Christmas project. also
titled “Home For The Holidays,” which
features such holiday classics as “Joy
To The World,” “Silver Bells,” “It
Came Upon A Midnight Clear,” and “O
Come All Ye Faithful.” The program

will also be available on home video.

D¢ Talk recently performed before
a crowd of 13,000 in Little Rock, Ark.,
at the first Racial Reconciliation Rally.
Joining de Talk for the event were
heavyweight champ Evander Holy-
field, CeCe Winans, GRITS,
Arkansus Gov. Mike Huckabee, the
Rev. E.V. Hill, and former NFL play-
er Miles McPherson. Dr. Billy Gra-
ham participated via video.

Texas native David Phelps has
joined the Gaither Vocal Band. He
replaces Jonathan Pierce, whose
seeond solo album tor Curb, “Mis-
sion,” was recently released . . . Gold-
en Books has released “Butterfly
Kisses,” a narrative poem written by
Bob Carlisle and his daughter
Brooke that is based on his mega-hit
song “Butterfly Kisses.” The book
will ulso be available in audio version
featuring a new song. “Give Butter-
flyv Kisses To Someone You Love” . . .
Gmy Chapman is once again taping

“Sam’s Place” at Nashville’s Ryman
Auditorium. Upcoming guests in-
clude Avalon, Ray Boltz, Clay
Crosse, and Sandi Patty on Sunday
(16) and Joe Diffie and Amy Morriss
on Nov. 30.

KEEPING SCORE

(Continued from page 62)

dam, the Netherlands; “Meis-
tersinger” in Wales the following
May; and a Wotan a bit bevond that.
In the meantime, Terfel records
“Wozzeek” next spring and begins a
string of Falstaffs in 1999.

S IGNING ON: Here’s an event that

millennium—namely, the increased
focus on operatic and vocal reper-
toire—with Chailly’s remarkable
breadth of activity in hoth the oper-
atic and orchestral fields.”

Chailly will record “Pagliacei”
with the Concertgehouw and tenor
José Cura. Also on deck are Rossi-

REVOLUTION 24689/WARNER BROS.

ONE OF THE FORTUNATE FEW
CURB 53042/RISING TIDE

DELBERT MCCLINTON

LIETO ME @
AZM 540640

JONNY LANG

LIVE AT CARNEGIE HALL STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
EPIC 68163

T
=)
w

514 PAINT IT, BLUE - SONGS OF THE ROLLING STONES VARIOUS ARTISTS
HOUSE OF BLUES 13152
6|73 JUST LIKE YOU KEB' MO’
OKEH 67316/EPIC [H _
COME ON HOME BOZ SCAGGS
" | VIRGIN 42984 7
CONTAGIOUS PEGGY SCOTT-ADAMS
e ﬁ_Nva» MISS BUTCH 4005/MARDI GRAS
10 11|27 ROAD TO ZEN COREY STEVENS
- ' | EUREKA 77061/DISCOVERY [H
11 19 |2 SENOR BLUES TAJ MAHAL
| _PRIVATE MUSIC 82151/WINDHAM HILL -
12 1 13|27 SWEET POTATO PIE THE ROBERT CRAY BAND
=t 3 MERCURY 534483
13 [ 1252 HELP YOURSELF PEGGY SCOTT-ADAMS
° MISS BUTCH 4003/MARD! GRAS (B
14 |10 8 TAILSPIN HEADWHACK CHRIS DUARTE GROUP
| - | -] ~ | SIVERTONE 416114IVE —
GOOD LOVE! JOHNNIE TAYLOR
15 15173 MALACO 7480
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Heatseekers mhs ¢ 1997, Biliboard/BPI Communications and SoundScan, Inc

8 | 36 | pilips 533757 g8 goes against these short-term, cau- ni’s “Stabat Mater,” Verdi’s
29 | CABO VERDE CESARIA EVORA tious times: Riccardo Chailly. 44, “Requiem,” and the complete works
NONESUCH 79450/AG I chief conductor of Amsterdam’s of Varese. Chailly will also record
9 |2 g&%‘goggégf COLUMN MACOIREACHTAIGH & THE IRISH CEILI BAND Royal Concertgebouw Orchestra all the Rossini cantatas with the
MUSIC FROM THE COFFEE LANDS VARIOUS ARTISTS since 1988, has signed an exclusive Orchestra Filarmonica Della
B 13 | puromaro 135 o | five-year recording contract with Scala, with the participation of
N DIS LIFE ISRAEL KAMAKAWIWO'OLE Decca. The agreement covers near- Cecilia Bartoli, and music b
RE-ENTRY} 516 Bov 5903 i i 3¢ i Y
P - |1y 20 projects that will, as the com- Jandtek, Zemlinsky, and Korn-
RE-ENTRY| SAHRA o KHALED pany puts it, “combine in a unique gold with the Vienna I’hilhar-
REENTRY| A TODA CUBA LE GUSTA TAFRO-CUBAN ALLSTARS | Way Decca’s strategy for the new  monic.
WORLD CIRCUIT/NONESUCH 79476/AG [N
@ RE-ENTRY THE ROOTS OF RIVERDANCE BILL WHELAN
CELTIC HEARTBEAT 53 106/UNIVERSAL
TOP BLUES ALBUMS. REGGAE MUSlC
* % NO.1 & % J;lfzee@da/oq Same.‘b Mail, Best Price
NEWD [REICES WIS e Bb. K Call Toll Free To Place Orders
TROUBLE IS... KENNY WAYNE SHEPHERD BAND

1-800-441-4041

Har: 118-658-3573

MASTERPIECE
Freddie McGregor
LP. CD, & CASS
VP 1502-2

MAIN BRANCH: 89-05 138th Street. Jamaica, NY 11435 Tel: 718-291-7058
IN FLORIDA: 5893 S.W. 21st St., W. Hollywood. Florida 33023 Tel: 305-966-4744 Fax: 305-966-8766

Reach For The STARS!
MOVING? RELOCATING?

ARE YOU INTERESTED IN RESIDENTIAL, COMMERCIAL OR STUDIO
PROPERTIES? BE SURE TO READ THE ADS IN THE REAL ESTATE TO THE
STARS CLASSIFIED SECTION EVERY WEEK IN BILLBOARD.
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ARTISTS

Arcadia Carves Its Own Pub Niche
Jazz-Oriented Firm Has Special BMG Ties

B BY IRV LICHTMAN

NEW YORK—There are two aspects
of the Arcadia Group that set it apart
from most other music publishing
operations.

For one thing, its catalog represen-
tation deals are mostly with jazz-ori-
ented artists/writers. The other thing
is the company’s structure: Judy Bald-
win, owner/director of the company,
describes it as “an independently
owned affiliate of BMG Music Publish-
ing” in terms of its administration of
her catalogs outside the U.S.

“The model for the structure, which
started Jan. 1 of this year, basically
was the way the record companies have
been doing affiliates for a long time,”
says Baldwin, whose New York-based
company is the umbrella identity for
her four firms, Deganawidah (BMI),

PJ. LadyHakwe (ASCAP), Gryfalcon
(SESAC), and Gabrielle (PRS).

“The publishing group is solely
owned by me. I get support for run-
ning the company and for promotion
from BMG. I also have access to the
promotion machine and to all other
aspects of BMG, such as their print
division and the record division for the
artists and artist/writers whose musie
I handle. Some of the deals we handle
are administration. Some are co-pub-
lishing.”

Baldwin reports that she’s Just
closed deals and is already working on
Rahanna Musie, the catalog of Sir
Roland Hanna; Adam Makowicz Pub-
lishing, owned by the pianist/compos-
er; Cymbaline Music, the catalog of
Don Sebesky; and Fred Hersch Music/
Heard Fresh Music, the catalog of
original compositions by pianist

Hersch.

These newer arrangements are in
addition to the catalogs of Larry
Coryell, Max Morath, John Pizzarelli,
and Svota Music, which represents the
catalog of Arto. Other catalogs she
administers in deals made over the
past five years include Benny Green
Musie, Chancellor Music (Jay Leon-
hart), and Eternity Music/Into the
Light Music (Roger Kellaway).

“Jazz has traditionally been over-
looked in the promotion and exploita-
tion areas where advertising, films,
and TV are concerned,” says Baldwin.
“These areas, plus other new, untradi-
tional avenues such as multimedia, are
a priority focus of the Arcadia Group’s
operation.”

Baldwin notes that Pizzarelli’s cata-
log and recordings of his original songs

(Continued on page 67)

Songwriters & Publishers
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THE HOT 100
CANDLE IN THE WIND 1997/SOMETHING ABOUT THE WAY YOU LOOK TONIGHT < Elton John,
Bernie Taupin * Songs Of Polygram Int'l/BMI, William A. Bong/PRS, Warner-Tamerlane/BMI,
Wretched/ASCAP, WB/ASCAP

HOT COUNTRY SINGLES & TRACKS
LOVE GETS ME EVERY TIME - Shania Twain, Robert John Lange * Songs Of PolyGram Int'l/BMI, Loon
Echo/BMI, Zomba/ASCAP

HOT R&B SINGLES
MY BODY - Darrell Allamby, Lincoin Browder, Antionette Roberson « Toni Robi/ASCAP,
2000 Watts/ASCAP

HOT RAP SINGLES
FEEL SO GOOD (FROM “MONEY TALKS") « R.E. Bell, R. Beli, G. Brown, R. Mickens, C. Smith, D.
Thomas, R. Westfield, L. Dermer + Second Decade/BMI|, Warner-Tamerlane/BMI, Foreign
Imported/BMI

HOT LATIN TRACKS

LO MEJOR DE Mi -

Rudy Perez « JKMC

On Target. Aerosmith has extended its global deal with
EMI Music, an occasion celebrated at New York’s Madison
Square Garden during the band's current Nine Lives tour.
Shown standing, from left, are the band’s business man-
ager, Burt Goldstein; band member Steven Tyler; EMI
Music chairman/CEQO Martin Bandier; band members Joey
Kramer and Tom Hamilton; and band manager Wendy
Laister. Shown seated, from left, are band member Brad
Whitford; EMI Music executive VP Robert Flax; and band
member Joe Perry.

Happy To Have Them. Warner/Chappell Music has
signed the writing team of Berny Cosgrove and Kevin
Clark to a worldwide publishing deal. In addition to the
current Samantha Cole recording of “Happy With You,”
their songs have been cut by Sheena Easton, Shaquille
O’Neal, All-4-One, Dana Dawson, and Louise. Shown,
from left, are Warner/Chappell creative services VP Patrick
Conseil, who signed the writers and has arranged for the
team to write with performers Katherine Davies (Atlantic
Records), Floy (Warner Bros. Germany), and Aqua pro-
ducers Johnny Jam and Delgado; Clark; Cosgrove; Brad
LeBeau, co-publisher of Be Le Be Music; David Werchen,
the writers’ lawyer; John Titta, Warner/Chappell creative
services senior VP; and Tami Flater, Warner/Chappell inter-
national creative assistant.

Hot Cole. Paula Cole, a songwriter signed to Famous
Music, recently performed her new single, “| Don't Want To
Wait,” on “Late Show With David Letterman.” The song is a
follow-up to her hit, “Where Have All The Cowboys Gone?,”
from her Imago/Warner Bros. set “This Fire.” Shown at the
Ed Sullivan Theater in New York, from left, are Irwin Robin-
son, chairman/CEO of Famous Music; Cole; John Carter,
Cole’s manager; and Ira Jaffe, president of Famous Music.

Past, Present & Future. Hollywood, Calif. based Play-
thing Music, a unit of management firm Shankman De Bla-
sio Melina Inc., has acquired the Felton Pilate Felstar
Music catalog and made a co-publishing agreement with
Pilate for his future songs. The catalog contains more than
135 titles recorded by the group Con Funk Shun, along
with a number of current covers. Pilate is writing for and
developing two new acts, Destiny and Soul Reason, for his
production company. Shown standing, from left, are Play-
thing executives Ron DeBlasio, Ned Shankman, Laurent
Besencon, and Blake Everett. Shown seated, from left, are
Alan Melina of Plaything Music and Pilate.

Writers & Publishers Working
Toward The Future In Harmony

WALK DOWN LOVERS’ LANE?
While writers and publishers will
have to await a more settled digital
transmission age to limit label de-
mands that certain situations trigger
controlled composition clauses, there
appears to be an honest consensus
from the copyright owner and user
communities that the new mechanical
rate structure is a winner for both
parties (Billboard, Nov. 15).

The future looks to be a winner in
many ways. For one thing, the nego-
tiations have been termed, from their
very beginning a year ago, consis-
tently productive and friendly. There
are federal and global issues—piracy
remains in the forefront—facing both
parties that demand a spirit of coop-
eration.

Tabling the digital transmission
issue by making its mechanical struc-
ture a two-year deal rather than a 10-
year arrangement in the “physical”
recording world is not a matter of
holding off rancorous debate but one
in which both sides recognize that a

knowledge that some of their 75-year-
old songs belong not only to the ages,
but to the public as well.

EMI U.K/RUFFHOUSE DEAL:
EMI Music Publishing U.K. has
inked a sub-publishing deal with
Philadelphia-based Ruffhouse Music
Publishing for the world outside the
U.S. (Billboard Bulletin, Nov. 10). The
three-year deal is said to include a
seven-digit advance and will fund
smaller development deals with U.S.
baby acts discovered by Ruffhouse
founder Chris Schwartz. The first
writer to benefit from the EMI link-
age will likely be Ruffhouse label
artist Paul Murray, a retro-rock
artist from Philadelphia.

BMI’S PRESTON RE-ELECTED:
Frances Preston, who has been lead-
ing performance right group BMI
since 1986, has been re-elected pres-
ident/CEOQ. Preston has also been
elected to a three-year term as mem-
ber of the board. She is now operat-

dynamic (and
possibly treach-
erous) system
of selling prere-
corded music
has little shape
and substance

& 1
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ing under a
five-year deal
that became
effective at the
beginning of
this year. The
election, held

at this time.
There are
times, however,
when the song
community and labels, the writer’s
chief route to public exposure, cannot,
should not, and must not see eye to
eye and should find themselves
engaging in frank (yet, it is hoped, not
explosive) dialogue. Right now, the
prospect of contentious engagement
appears limited to some future dy-
namic that is at the moment hazy.
On another issue, in which labels
have been only peripherally involved,
the sigh of relief among writers and
publishers was palpable when Con-
gress passed new legislation that
effectively eliminates the prospect
that pre-1978 copyrights might be
threatened with public-domain status
because label copy failed to adhere to
a vague mandate under the old 1909
Copyright Act that it have a copyright
notice. Thus, the famous La Cienega
vs. ZZ Top legal controversy has a
happy ending for copyright owners.
Publishers with grand old copy-
rights have enough regrets as they
now greet each new year with the

by Irv Lichtman

=" by BMI's board
Oct. 31, also in-
cluded the elec-
tion of Philip
A. “Phil” Jones as chairman of the
board. He comes to BMI from Mered-
ith Broadcasting.

ASCAP WORKSHOP: The 1998
ASCAP/Lester Sill West Coast Song-
writers’ Workshop begins the third
week of January, with a deadline of
Nov. 30 for those who wish to partic-
ipate. Submissions should be sent to
the ASCAP office in Los Angeles,
with a tape containing two original
songs with lyric sheets, a bio, and an
explanation of why the party wishes
to participate.

PRINT ON PRINT: The following

are the best-selling folios from Warn-

er Bros. Publications:

1. John Brickman, “The Gift.”

2 Jewel, “Pieces Of You.”

3. Backstreet Boys, “Backstreet
Boys.”

4. “Frank Sinatra—Best Of The
Capitol Years.”

5. “The Life,” vocal selections.
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Studio Action

ARTISTS & MUSIC

Top Acts Gome To Conway

Studio Offers Idyllic Setting, New SSL 9000

l BY PAUL VERNA

It only takes a few seconds for vis-
itors to Conway Recording Studios to
forget they are in a recording studio
in the middle of Los Angeles.

“It’s as if you're recording at a se-
cluded Hawaiian villa,” says Conway

Conway Recording Studios owner Buddy Brundo sits behind the Los Angeles

exquisite.”

Scattered throughout this Eden-
like setting are four buildings that
house Conway’s offices and studios—
including Studio C, Conway’s largest
and most recently refurbished. That
room has just added a 72-input Solid
State Logic SL 9000 J series console,

3

facility’s new Solid State Logic SL 9000 J series console.

owner Buddy Brundo of the com-
plex’s lush, tropical gardens. “There
are two 4%-foot-by-8-foot picture
windows that look out onto the gar-
dens from Studio C. The view is

bringing Conway into a growing
community of facilities that have
embraced SSL’s top-of-the-line
board.

“I went with the 9000 because all

AUDIO TRACK

NEW YORK

COLUMBIA RECORDS singer/song-
writer Patti Scialfa worked on her
upcoming album at Clinton Recording
with producer T Bone Burnett. Back-
ing Scialfa on the sessions is a cast of
players that includes drummer Jim
Keltner, guitarists David Torn and
Marc Ribot, keyboardist John Medes-
ki, bassist Greg Cohen, and vocalist
Suzy Tyrell. Engineer Roger
Moutenot worked behind Studio B’s
vintage Neve 8078, assisted by Keith
Shortreed and Pete Scriba. Bruce
Springsteen and Sheryl Crow made
guest appearances on the sessions, and
Elvis Costello stopped by to say hello.
Costello also worked at Clinton on a
new original, “My Mood Swings,” for
an upcoming Joel and Ethan Coen-
directed film. In other activity at Clin-
ton, Island recording artist Tricky
worked in Studio A on an upcoming,
self-produced release with engineer
Serge Tsai and assistant Mark
Fraunfelder; metal demigods Angus
Young and Brian Johnson of AC/DC
used Studio A as the “secret location”
of their recent Halloween Album Net-
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