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WHITE BOVE; SPEED i

& Come and check out the four “diamonds” that brought Japan ﬁ éd*‘a
£ the dawn of dance music on the INTERNET!!! 2"
. |
ol ‘ o Japan’s hottest but coolest and of course cutest dance unit of today... % {
. g{, = 2 “SPEED”/Every boy’s mega-babes /Japan’s most talented girls /Boys love’em! ;
N v é Every single made bit hit!
} ’m“a “Steady” sold over million! New single “White Love” is still kickin’
Our SPEED is playing in the Christmas gig on the Internet &
with their latest NO.1 song “White Love”! o ._
& December 22, 7-9pm(JCT) w‘ |
» o 8 SPEED INTERACTIVE LIVE in Christmas 4-”% e
' & You can switch Realtime camera to watch it at *every* angle you like m.‘*
You may be bumping into chat room with SPEED!? L
You must fall in love with SPEED! ‘
COME ON! CATCH THE CHANCE !l @ '
&
.95 US $6.95 CANADA
- ARE NA Interact:ve Live|
“ P o / ”«ﬁ
: , S S C’/ ;




.NE.JP

-i http: //speed arena.ne.jp .T http //speed arena.ne.jp
§ Jordan | Lithuania

» :_ December. 272 13 00 15: 00 _l_ *___D_ecember_??_lggq_ 1}_99 .
| http://speed.arena.ne. |p . http://speed.arena.ne. |p
5 Kenya . Luxembourg
C=c o
ﬁ http //speed.arena.ne.jp T http://speed.arena.ne.jp
| Kuwait | Malaysia
I N e
http://speed.arena.ne.jp ' http://speed.arena.ne.jp
| Latvia | Malta

i December.22.17:00~19:00 |  December. 22. 11:00~13:00
i bhttp://speed.arena.ne.jp | http://speed.arena.ne.jp
i Lebanon | Martinique

J: December. 22. 12:00~14:00 i December. 22. 6:00~8:00

http://speed. arena.ne. ip

Maruritius
December. 22. 14: 00 16: 00

http://speed.arena.ne. ]p

Mexico
December. 22. 4:00~6:00
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Monaco
December. 22. 11:00~13:00
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Muscat
December. 22. 14:00~16:00
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NewZealand
December. 22 22:00~24:00
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Nicaragua
December. 22. 4:00~6:00
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Nigeria
December. 22. 11:00~13:00
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Norwary
December. 22. 11:00~13:00
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Oman
December. 22. 4:00~6:00
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Panama
December. 22. 5:00~7:00
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Philippines

December. 22. 18: 00 ~20:00

December. 22 11 00 13:00

bttp //speed arena.ne.jp

Portugal
December. 22. 10:00~12:00
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Romania
December. 22. 12:00~ 14 00
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Russia
December. 22. 13 00~15:00
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Sri Lanka |
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Taiwan ‘
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Thailand
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Venezuela ]
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' Zimbabwe
| December 22.12: 00 ~14:00
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SPEED Interactive live in X'mas starting over December 22. 7-9pm(JCT)
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-B'f Eriko Imai

é September 22, 1983 8
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&

« v/ &
& Hiroko Shimabukuro

April 7. 1984 é»zg,, EPSON’s Advertisements Feature

£ .
® zm,@ the Japanese Group “SPEED” in Japan
EPSON IS THINKING IN COLOR
E %% EPSON's is featuring the Japanese
. . artists “SPEED” in their advertising
litoe l§rakak| S campaigns for printers in Japan.
?fmj. April 7. 1981 EPSON's and “SPEED” share an
'x&‘f;ﬁ‘g S energetic and fast paced style and an
\» orientation forwards innovation.

EPSON's color ink jet printers feature
% photo quality out put and represent the
state of the art in printing technology.

% Takako Uehara

January 14, 1983 e

-
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EPSON presents
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Antigua Barbuda

December. 22. 6:00~8:00

http://speed.arena.ne.jp

Argentina
December. 22. 7:00~9:00

http //speed.arena.ne.jp

Aruba

December. 22 6:00~ 800
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Australia
December. 22. 19:30~21:30

http //speed.arena.ne. jp

Austria
December. 22. 11 00 13 00
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Bahama Island
December. 22 5:00~7:00
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Bahrain
December. 22. 14:00~ 16 00
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Balearic Islands
December. 22. 11 00~13 00
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Barbados
December. 22. 600 800

7http //speed arena.ne.jp

Belgium
December. 22. 11 :00~13:00
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Bermuda
December. 22 500 700
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Bolivia
December. 22. 6:00~ 800
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Botswana
December. 22. 12:00~14:00
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BR Virgin Island

December. 22 6 00 8:00

http: //speed arena.ne.jp

Brazil
December. 22. 6:00~8:00
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Bulgaria
December. 22. 12:00~14:00
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Canada
December 22. 3:00~5:00
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Canary Islands
December. 22. 10:00~12:00
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Chili

December. 22. 6:00~8:00
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China

December. 22. 18:00~20:00

et
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Columbia
December. 22. 5:00~7:00
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Costa Rica
December. 22. 4:00~6:00
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Croatia
December. 22. 11:00~13:00
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Cyprus

December. 22. 12:00~14: 00
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Czech Republic

December. 22. 11:00~13:00
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Denmark
December. 22. 11:00~13:00

____________________________________
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Ecuador
December. 22. 5:00~7:00
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Egypt

December. 22. 12:00~14:00
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Faroe Islands
December. 22. 10:00~12:00
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Fiji Islands
December. 22. 22:00~24: 00

http://speed.arena.ne.jp

Finland
December. 22. 12:00~14: 00

http://speed.arena.ne.jp

France
December. 22. 11:00~13:00

http://speed.arena.ne.jp

Grenada
Decembei. 22. 11:00~ 13 00
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Guadeloupe
December. 22. 18:00~20:00
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Honduras
December. 22. 4:00~6:00
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HongKong

December. 22. 18:00~20:00
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Guatemala
December. 22. 400 6:00

http //speed.arena.ne.jp

French Guiana
December. 22. 16:00~18:00
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Guyana
December. 22. 6:00~8:00
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Germany
December. 22. 11:00~13:00
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Gibraltor

December. 22. 11:00~13:00
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Greece
December. 22. 12:00~14:00
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Holland

December. 22. 11:00~13:00
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Indonesia
December. 22. 18:00~20:00
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Israel
December. 22. 12:00~14:00
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Hungary
December. 22. 11:00~13:00
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Iceland
December. 22. 10:00~12:00
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India
December. 22. 15:30~17:30
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Italy

December. 22. 11 00 ~13:00
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Jamaica
December. 22. 5:00~ 700

http://speed.arena.ne.jp

Japan
December 22.19:00~21:00
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HOLIDAY SELLING SEASON IS OFF TO A PROMISING START

Music Merchants Cite Strong Slate

B BY DON JEFFREY
and CRAIG ROSEN

NEW YORK—The holiday selling sea-
son kicked off strongly, as many music
retailers report double-digit increases
in their Thanksgiving-weekend sales.

~ TRANS WORLD

Merchants are elated about the
breadth of new releases this year,
ranging from the rap of 2Pac and the
rock of Metallica to the country of
Garth Brooks and the pop of Celine
Dion and Barbra Streisand.

Meanwhile, the retail landscape has

become less of a battleground, as label
pricing policies combined with store
closings have reduced the cutthroat
price competition of previous years.
And retailers report that, with the
possible exeeption of the Nine Inch
Nails longform musie video (see story,

{

.~

‘ NATIONAL RECORD MART

page 10), there were no major glitches
in the supply channel, as labels and
store inventory systems easily met the
flow of product in a busr weekend that
marked the official opening of the five-
week holiday season.

(Continred on page 79)

Tejano Market Hits A Lull

Dip Opens Doors For Mexican Genre

# BY RAMIRO BURR

SAN ANTONIO, Texas—After almost
six years of phenomenal
growth, the Tejano market
has undergone a striking
decline in 1997, a year marked
by the loss of key radio sta-
tions, slow record sales, and
lower touring revenue. Major-
market  stations have
switcheid formats, mostly to
regional/Mexican, and top
dancehalls and nightclubs
have closed.

Officials are citing a host of evils for
the downturn, from an increasingly

(=

THE BILLBOARD SPOTLIGHT

SEE PAGE 53

l,‘

EMILIO

conservative radio market to a shrink-
ing live-music circuit. Others say that
while there is a flood of new acts, there
are no new superstars like
€ == FEmilio, Mazz. and Selena, who
in the early "90s emerged dur-
ing the explosive growth of
Tejano—accordion-powered
polka similar to the noiteiia
music of northern Mexico.

All agree on one thing, how-
ever: Tejana’s serious market
loss has greatly benefited the
larger regional/Mexican
genre, which includes nortefa, grupo,
banda, and other subgenres.

“There is no doubt that the Tejano
market has softened,” says José Béhar,
president of EMT Latin. “We do not
have an artist that has created a great
deal of excitement. As the market soft-
ens, we are selling more Mexican mu-
sic.” Béhur estimates this year’s rev-
enue for the overall Tejano
marketplace at $15 million, down from

(Continued on page 86)

Vid Shops Say ‘Men’ Tops; DVD A Plus

B BY SETH GOLDSTEIN
and EILEEN FITZPATRICK

NEW YORK—Home video served up

traditional fare and nouvelle cuisine

during the Thanksgiving break.
Customers feasted on prerecorded

" BORDERS

cassettes, in particular Columbia Tri-
Star’s “Men In Black,” for the main
course. DVD, celebrating its first holi-
day shopping season, provided the
tempting side dishes. The question is
whether either met expectations.
Although some chains, such as
Tower Video, showed strong VHS
growth over 1996, several observers
say sell-through was flat or a shade
below last year. “Video is down,” says
a Musicland Group spokeswoman.
“There’s not as much title depth.”
DVD satistied the appetites of some

Dance Industry
Applauds Raids
On Bootleggers

H BY LARRY FLICK

NEW YORK—With the Recording
Industry Assn. of America (RIAA)
stepping up its raids of illegal mix-
tape/CD manufacturers, the dance
music community is optimistic that
a 10-year battle that has nearly
crippled the genre may finally be
reaching an end.

Within the last four weeks, RIAA
VP associate director of anti-pira-
cy Frank Creighton assisted in a

(Continued on page 87)

chains, especially those like Minneapo-
lis-based Best Buy, which carry hard-
ware and soffware. Others, though,
seemed resigned to modest improve-
ments until many more players are in
American households.

“It’s slow bnt steady for DVD,” says

Steve Scavelii, president of Flash Dis-
tributors in New York. “That’s all we
really expected.” Currently, the
inszalled base is about 100,000 units; by
year end, it should approach 160,000-
175,000 of the 375,000-100,000 deliv-
ered to retail. Stores carrying only
software are having the hardest time.

(Continued on puge 79)

IN MUSIC NEWS

3
Guitarist Frisell Readies
New Nonesuch Album

PAGE 13
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R&B Stars Sing
With Marley On
Ghetto Youth Set

B BY ELENA OUMANO

Reggae legend Bob Marley had
always desired
to bring the
Rastafarian
message of
black redemp-
tion and equal
rights and jus-
tice to the black
American audi-
ence. More than
16 years after
Marley’s passing, his son Stephen
Marley is now taking up the chal-
lenge with “Black Survivors,” a

(Continued on page 18)

STEPHEN MARLEY

Global Dance Acts Swirl
Together In Sony’s Pool

H BY DOMINIC PRIDE

LONDON—How does a major label
avoid getting burned in the boiling
foment of dance music? It builds its
own pool und sets
the temperature to |
suit.

That’s what
Sony Music has
done with Dance Pool, a division that
the majcr says is promoting the
exchange of dance music between all
rontinents.

Dance Pool is the Sony Musie divi-
sion that handles its dance-pop
crossover acts in the world outside the
U.S. It also handles the repertoire from
the Epidrome, DecP, and S3 labels, as
well as the Dance Pool imprint.

“We work in=ide and outside the
Sony system,” s.ays Guy Brulez, VP of
Dance Pool, explaining the mecha-

DANCEGD POOL

nisms that, he says, allow the major to
deal with dance music in a unique way.
“We built the structure first and
then went after the repertoire. Most
labels do it the other way round—{na-
tional labels] get
the repertoire, and
then find they can’t
get their records
released elsewhere

within the company.”
Bruiez, formerly VP of Sony’s Euro-
pean repertoire division and onetime
(Continued on page 16)
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If getting the news first is important to your business —
get BILLBOARD BULLETIN daily fax service every morning.

Call Now! NY: 212-536-5261 * LONDON: 44-171-323-6686 or e-mail: jschulties@billboard.com

Do it Daily.
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?‘f/ MONDAY, DECEMBER 8TH AT 8/7c

It’s only rock and roll,
hip hop, country, rap,
alternative, r&b, metal...

SCHEDULED TO APPEAR:

AEROSMITH GARTH BROOKS
GOD’S PROPERTY BUSTA RHYMES
featuring DEANA CARTER
KIRK FRANKLIN NO DOUBT ROBYN
TONI BRAXTON
JAMIRO%JAI PUFF DADDY DRU HILL
SPICE GIRLS HANSON BACKSTREET BOYS

...but we like it.
ALL THE #1 ARTISTS, ALL ON ONE STAGE

e 7

Music ALIRRDS

Hosted by
LIVE FROM LAS VEGAS AT IIIE David Spade
JUST ONE

THE CITY OF ENTERTAINMENT

FOX

Obey Your Thirst ©1997 FOX BROADGASTING COMPANY

99TheComCo Company‘Spm and*ObeyouTh
@ registered trademarks of the Coca-Cola Company.
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Biz’s Battle For Lower Tax Makes Strides
EU Culture Ministers Support Call To Reclassify Music

This story was prepared by Emmanuel
Legrand, editor in chief of Music & Media,
and Mark Dezzani.

BRUSSELS—The European Union’s culture
ministers are formally supporting a call to
classify recorded music as a cultural good and
thereby make it eligible for a reduced rate of
value-added tax (VAT).

The decision is a landmark for the music
industry, which has long argued for a reduc-
tion. At present, because music is not deemed
a cultural good by the European Commission,
national governments within the EU are
obliged to levy higher VAT rates, which are
as much as 20% in some member states.

The proposal for a 4% VAT rate across the
EU was put forward by Italy’s culture minis-
ter, Walter Veltroni, at a meeting of EU cul-
ture ministers Nov. 24 here.

The council of ministers also agreed on a

Philly Record
Store Files CD
Price-Fixing Suit

This story was prepared by Michael Ami-
cone, managing editor of Billboard Bulleti.

LOS ANGELES—In the latest in a line of
class-action lawsuits brought against the six
major record distributors, Philadelphia-
based record store Third Street Jazz and
Rock Holding Corp. has filed a suit alleging
that the distributors have conspired to
inflate and maintain high CD prices.

Filed Dec. 2 in U.S. District Court for the
Central District of California, the suit names
EMI Music Distribution, Sony Music Enter-
tainment Inc., Warner Elektra Atlantic
Corp., Universal Music and Video Distribu-
tion, Bertelsmann Music Group Inc., and
PolyGram Group Distribution Ine. (Billboard
Bulletin, Dec. 4).

The suit comes less than two months after
a ruling in Italy found the local affiliates of
five of the six majors guilty of price-fixing
(Billboard Bulletin, Oct. 24). In the U.S.,
meanwhile, the Federal Trade Commission
has in recent months subpoenaed documents
from retailers and major-label groups, sug-
gesting it has launched another investiga-
tion into labels’ pricing practices (Billboard,
Oct. 11).

(Continuned on page 78)

proposal to promote “a European musical
domain.” A statement issued by the ministers
after the meeting affirmed that “music is a
fundamental element of [EU members’] cul-
tures and represents one of the most preva-
lent means of expression in today’s life.”

The council pointed out that “music is a
well of employment worth tapping, especial-
ly for the young.”

The VAT issue has been a longstanding
thorn in the side for the various national
record industries across Europe. Because
VAT is scheduled by the EU and is, in large
measure, out of the hands of national gov-
ernments, the argument was taken to the
heart of European government in Brussels
two years ago with the establishment of a
pan-European campaign by French labels’
body SNEP (Billboard, July 13, 1996), a move
endorsed by the French government.

The music industry’s arguments received
a major boost in October when Veltroni
promised Italy’s labels that he would raise
the issue of VAT at an EU level following
protests over a recent rise in the tax on
records in Italy to 20% (Billboard, Nov. 8).

The Italian proposal, which was backed by
France, was supported by ministers from
most EU member states in the council meet-
ing, strongly so by the representatives from
Spain and Greece. Denmark opposed any re-
duction in the VAT rate on music and Ger-
many abstained from voting. According to
Veltroni’s office, the German culture minis-
ter was absent from the meeting.

Veltroni comments, “A reduced VAT rate
for records will benefit young consumers and
the unemployed, while the resulting increase
in sales will mean that tax revenues will hard-
ly be hit.”

The International Federation of the
Phonographic Industry (IFPI) welcomed the
council proposal, describing it as “a step in
the right direction.”

However, even with the support of the cul-
ture ministers, which is an important political
gesture in the European context, the fight for
a lower VAT rate is not won yet. It is ulti-
mately the EU’s finance ministers who will
have to agree to any changes in VAT rates.
The issue will be decided in the context of
harmonization of VAT rates across the EU
in 1999. However, Italy’s finance minister,
Vincenzo Visco, has already voiced support
for the initiative, and Veltroni says he will be
meeting with EU Internal Trade Commis-
sioner Mario Monti to secure his support.

But the EC has so far been reluctant to
support any drop in VAT, arguing that it
would result in massive losses of tax revenue
for member states; the commission is also
believed to fear that other industries would
ask for the same preferential treatment. “It
will be very difficult to win this fight,” admits
a senior German industry executive.

Also at the Nov. 24 meeting in Brussels,
culture ministers unanimously agreed to back
a proposal from Luxembourg’s culture min-
ister, Erna Honnicot-Schoepges, asking the

(Continied on page 78)

Ozzy’s Crystal Years. Executives at Epic Records presented Ozzy Osbourne with an
engraved crystal to commemorate worldwide sales of more than 35 million albums through-
out his solo career. Osbourne’s latest set, “The Ozzman Cometh,” was released in Novem-
ber. Celebrating the event, from left, are Steve Barnett, senior VP of worldwide marketing,
Epic Records; Polly Anthony, president, Epic Records/550 Music; Osbourne; David Glew,
chairman, Epic Records Group; Sharon Osbourne, manager; and Steve Einczig, VP of mar-
keting, Epic Records.

ALL THAT WARNER JAZZ

Not only was the article profiling my
department (“WB Jazz Surges On Strength
Of A&R Marketing,” Billboard, Oct. 11) accu-
rate, flattering, and inspiring, but you
achieved a minor miracle. My father-in-law
is impressed. He actually called and said that
he always knew his son-in-law was the best
but that a front-page Billboard article was
definitive proof.

It is rare that jazz gets this kind of expo-
sure. On behalf of my department and the
great artists who make what we do possible,
thank you for helping further the cause.

Matt Pierson

Senior VP of Jazz
Warner Bros. Records
New York

BOTTOM LINE ON NEO-NAZIS
A big raspberry to Helmut Fest of EMI
Germany/Switzerland/Austria and a big

LETTERS

bravo to Michael Peters of the Expert retail
stores for their comments, as reported in Bill-
board Nov. 15, on the German government’s
crackdown on neo-Nazi music.

Mr. Fest gets the Bronx cheer for his lip
service to the notion that government inter-
ference in the arts is bad but that “in this par-
ticular case, I welcome the government in
... taking steps to ban such bands.” It’s those
“particular cases” which are just so darn
pesky, ‘cause they are like bellybuttons—
everybody has one. Police don’t like the “kill
the cops” rap, Christians don’t like heavy
metal’s satanic imagery, ete. So whose “par-
ticular case” does the government adopt?

Mr. Peters, however, is right on the money.
He stated that his company would not stock
neo-Nazi product. Maybe he feels that way
because to sell such a product would be illegal
under German law, but I have a sneaking sus-
picion that Mr. Peters is like most of us—he
finds this trash disgusting and wants nothing

to do with it.

The economic free market can regulate the
free market of ideas; in a market economy,
people are free to engage in any business
they wish. They are also free not to engage
in any business. If manufacturers, recording
studios, and venues in Germany would take
the same position as Mr. Peters and Expert
stores, the skinheads would be without a
forum.

I manage several music groups, and based
on my experience as an attorney involved in
civil rights litigation, I think there is a link
between the diabolic elements of some bands
and some juvenile hatemongers. I, for one,
hope that anyone who makes a single pfennig
from oi music goes broke in the near future.
The bottom line is that the bottom line is not
the bottom line.

Mike Davis
Mike Davis Personal Management
Chicago

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessavily those of Billboard or its management.
Letters should be submitted to the Letters Fditor. Billboard, 1515 Broadway, New York, N.Y. 10036.

BILLBOARD DECEMBER 13, 1997



1 IN BILLBOARD

VOLUME 109 * NO. 50

* THE BILLBOARD 200 ° 84
# SEVENS ¢ GARTH BROOKS ¢ CAPITOL NASHVILLE

CLASSICAL
* PAUL MCCARTNEY'S STANDING STONE 37
LONDON SYMPHONY ORCHESTRA [FOSTER) * EMI CLASSICS

CLASSICAL CROSSOVER

% MERRY CHRISTMAS FROM VIENNA 37
DOMINGO / HUANG / BOLTON *SONY CLASSICAL
T COUNTRY 34
(0] % SEVENS * GARTH BROOKS * CAPITOL
P
HEATSEEKERS 21
* ROBYN IS HERE * ROBYN * RCA
A
L JAZZ 38
B * TO SEE YOU * HARRY CONNICK. JR. * COLUMBIA
u JAZZ | CONTEMPORARY 18
M * KENNY G GREATEST HITS « KENNY G * ARSTA
S NEW AGE 3
* CHRISTMAS LIVE 7
MANNHEIM STEAMROLLER ¢ AMERICAN GRAMAPHONE
POP CATALOG 69
* MIRACLES - THE HOLIDAY ALBUM * KENNY G * ARSTA
R&B 26
* R U STILL DOWN? [REMEMBER ME] * 2PAC * AMARU
CHRISTMAS o8

* SNOWED IN * HANSON * MERCURY

* THE HOT 100 °
* SOMTHING ABOUT THE WAY... / CANDLE IN THE WIND 1997 | 82
ELTON JOHN * ROCKET

ADULT CONTEMPORARY
* SOMETHING ABOUT THE WAY YOU LOOK TONIGHT 74
ELTON JOHN * ROCKET

ADULT TOP 40

* | DON'T WANT TO WAIT « PAULA COLE * IMAGO &
COUNTRY 32

* FROM HERE TO ETERNITY « MICHAEL PETERSON  REPRISE
DANCE / CLUB PLAY 30

* ECUADOR « SASH! ¢ ULTRA/FFRR

DANCE /| MAXI-SINGLES SALES
# IT'S ALL ABOUT THE BENJAMINS / BEEN AROUND THE WORLD 30
PUFF DADDY & THE FAMILY * BAD BOY

LATIN 35
A Y HUBO ALGUIEN ¢« MARC ANTHONY * RMM

R&B
* MY BODY * LSG * EASTWEST

RAP
* IT'S ALL ABOUT THE BENJAMINS / BEEN AROUND THE WORLD 27
PUFF DADDY & THE FAMILY ¢ BAD BOY

ROCK /| MAINSTREAM ROCK TRACKS 75
* TOUCH, PEEL AND STAND *+ DAYS OF THE NEW + QUTPOST

ROCK / MODERN ROCK TRACKS

Top Of Tue News
10 European plans for infroduc-
ing DVD in 1998 are muddled by
supplier debate.

Armists & Music

14 Executive Turntable: Sony
Music promotes Kathe Malta.
15 Genre-busting artist Victoria
Williams presents Atlantic with
marketing challenge.

15 The Beat: Sneak peak at
Paul Westerberg's forthcoming
album for Capitol.

19 Boxscore: Luis Miguel
grosses $6.7 million in Mexico
City

20 Continental Drift: Little
Rock, Ark.’s Ashtray Babyhead
releases debut album, "0O-Rama.”
21 Popular Uprisings: Los
Umbrellos” "No Tengo Dinero”
remains on the Hot 100.

22 R&B: UK. soul artist Mark

| X

PAUL WESTERBERG: P. 15

Morrison tries hand as an exec at
WEA-funded label Mack Life.

27 Rhythm Section: 2Pac’s
second posthumous set moves to
the top of R&B album chart.

MARK MORRISON: P. 22

29 Dance Trax: “The Groove”
could be dance music’s “Ameri-
can Bandstand.”
31 Country: Rhett Akins’ single
“More Than Anything” sparks
enthusiasm for his new a'bum.
35 Latin Notas: Ticketmaster
sets up shop in Chile.
37 Classical/Keeping Score:
Simon Rattle leaves U.K.’s City of
Birmingham Symphony Orchestra
after 18 years.
38 Jazz/Blue Notes:
Epic/Legacy‘s CTI catalog reis
sues have initially slow sales.
39 Studio Action: TTR IncC.
pacts with Nimbus fo help
squelch CD and CD-ROM piracy.
40 Songwriters & Publishers:
Hornall Brothers Music offers per-
sonal service to songwriters.
INTERNATIONAL
47 Malaysia faces the prospect
of more strictly regulated music
industry.
50 Hits Of The World: Latest
set by Celine Dion is No. 1 on
several international album charts.
51 Global Music Puise: Kim
Weston stars in musical about

Black Hebrews.

52 Canada: Helmut Lotti makes
Canadian breakthrough with “Hel-
mut Lofti Goes Classic.”

MERcHANTS & MARKETING

64 How do local music video
shows affect refail?

64 BuyCycles: In-store visibility
drops in importance as source of
music exposure for consumers.
66 Retail Track: HMV stream-
lines buying strategy while stay-
ing decentralized.

67 Declarations Of Indepen-
dents: Revenant releases early
recordings of Dock Boggs.

70 Home Video: Hollywood
embraces Internet's seliing
power.

71 Shelf Talk: PPl Entertain-
ment ties in fitness and citrus in
new video promotion.

72 Child’s Play: 20th Century
Fox releases “Anastasia Sing-
Along” video, a company first.

Reviews & PReviews
44 Spotlight reviews of Princess
Diana tribute and B.B. King's
“Deuces Wild.”

PROGRAMMING
73 WNWK New York is a bro-

. =

RHETT AKINS: P. 31

[ Js
THIS WEEK THIS WEEK THIS WEEK D |||b0ch THIS WEEK THIS WEEK THIS WEEK

kered station with a multicultural
plan.

75 The Modern Age: Rage
Against The Mag¢hine releases
rocking cover of Bruce Spring-
sieen’s “The Ghost Of Tom Joad.”
76 Airwaves: All singer Perry
Payne wants for Christmas is air-
play for her novelty holiday frack.

77 Music Video: Prodigy’s

7

PERRY PAYNE: P. 76

uncut *Smack My Bitch Up“ clip
deemed too explicit for MTV.

FEATURES
43 Update/Lifelines: Paul
McCartney records public service
spot for Recording Ar'ists, Actors
and Athletes Against Drunk Dri-
ving.
81 Hot 100 Singles Spotlight:
New changes in several charls
are clarified.
86 Between The Bullets: New
Garth Brooks and 2Pac albums
bolsfer Thanksgiving sales.
41 Classified
43 Real Estate
88 Market Watch
88 Chart Beat: Garth Brooks
gets his fifth No. 1 pop album
with “Sevens.”
88 Homefront: 1298 edition of
*Music To My Ears” book hits
stores.

* TUBTHUMPING * CHUMBAWAMBA * REPUBLIC &
* TOP VIDEO SALES °
* THE LOST WORLD: JURASSIC PARK 71 ECOMMENTARYY
UNIVERSAL STUDIOS HOME VIDEO
KID VIDEO - W' y H
A SLEEPING BEAUTY * WALT DISNEY HOME VIDEO Inans ong s n I- av essage oes arm
el 72 Hl BY DANIEL JENKINS clear whether ssmeone in the Winans  ship. We respeet the rights of all art-

* AUSTIN POWERS * WARNER HOME VIDEO

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

BLUES
* DEUCES WILD * B. B. KING * MCA

LEANN RIMES « Curs

CONTEMPORARY CHRISTIAN
* YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS

GOSPEL
* GOD'S PROPERTY

GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION ¢ B-RITE

KID AUDIO

K DISNEY'S CHRISTMAS COLLECTION ¢ VARIOUS ARTISTS * WALT DISNEY

THE BILLBOARD LATIN 50

* ME ESTOY ENAMORADO *ALEJANDRO FERNANDEZ ¢ SONY DISCOS

MUSIC VIDEO

HANSON ¢ POLYGRAM VIDEO

* TULSA, TOKYO AND THE MIDDLE OF NOWHERE

REGGAE

K THINK LIKE AGIRL * DIANA KING ¢ WORK

When comedian Ellen DeGeneres
“came out of the closet” on ABC-TV
this past spring, gospel artists Angie
and Debbie Winans took note. Bothered
by a pro-gay viewpoint that did not fit
their religious beliefs, the Winans sib-
lings put pen to paper and wrote a song
called “Not Natural” in order to pre-
sent their views regarding gay issues.
The song is included on their current
album, “Bold.”

Upon release of the album, the song
lyries were sent to the National Les-
bian and Gay Leadership Forum, as
well as the Gay and Lesbian Alliance
Against Defamation. Gay civil-rights
organizations were quick to protest
Angie and Debbie Winans’ viewpoint.
It is a law of nature that controversy
sells albums. It has not been made

camp sent the lyries to the gay organi-
zations or if they were sent by a con-
cerned citizen, but what is certain is
that the controversy has made the al-
bum a success.

Many people dp not understand why

‘Gays and lesbians abhor censorship.
We respect the rights of artists to
write and recard what they please.
But we cannot remain silent when we

are targets of misinformation’

Daniel Jenkins is founder ¢f OUTVOICE!. an online project
designed to promote music of interest to the gay and les-
bian communily: it can be.accessed at hitp.//www.queer-
nel.org outvoice.

some in the gay community are pro-
testing this song. Like most Ameri-
cans, gays and lesbians abhor censor-

ists to write and record whatever they
please. But we cannot remain silent
when we become the targets of misin-
formation. The statement that being
gay is “not natural” may sit well with
certain religious dogma. but that
doesn’t make it factual. Our sexual ori-
entation is an innate part of our being.
We know this from experience.

So why don’t we just chalk it up to a
difference of opinion and leave it at
that? Because anti-gay messages can
do harm. Teenagers who are strug-
gling with their sexual identity need to
hear positive fecdback about them-
selves. They look to the popular culture
for reinforcement. Most often, gay
youth encounter negative messages
about their orientation from a hetero-
sexual society that doesn’t understand

(Continued «n page 38)
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FROM NUDE MODEL
TO TEEN IDOL?

Geri Halliwell, a.k.a. ‘Ginger Spice’ bares all in this behind-the-scenes look at her
rocket ride to international stardom. This video is the all access pass
to Geri's pre-Spice Girls career as a nude model.
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Wanrna spice up your life?
Need a little girl power?
This is the video you

really really want.
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Nine Inch Nails Vid Given
11th-Hour Distrib. Switch

B BY EILEEN FITZPATRICK

LOS ANGELES—Retailers are
scrambling to get the new Nine Inch
Nails longform music video from
Nothing/Interscope Records, due to a
last-minute distribution change appar-
ently spurred by the video’s contro-
versial content.

The double-cassette, titled “Clo-
sure,” was originally scheduled to be
released by Universal Music and Video
Distribution, but one week before its
Nov. 25 street date, the company
balked (Billboard Bulletin, Dec. 3).

The video, priced at $24.98, carries
two parental advisory stickers. The first
tape is drawn from live performances,
while the other features unedited ver-
sions of the act’s often explicit clips,
including “Happiness In Slavery.”

Universal parent company Seagram
Co. has been under fire from watchdog
groups because of its relationship with
Interscope and Death Row Records.
The labels have released controversial
titles by such acts as Nine Inch Nails,
2Pac, and Snoop Doggy Dogg.

A Universal spokesman would not
elaborate on the reason the company
decided not to distribute the Nine Inch

M2 Inks First
Cable Pact,
In Fla. Market

H BY CARLA HAY

LOS ANGELES—In a move that will
increase its influence within the musie
industry, M2—MTV’s 1-year-old sister
channel—reached a distribution mile-
stone Dec. 1 by arriving on cable TV via
MediaOne in Jacksonville, Fla.

The deal with MediaOne will likely
pave the way for M2’s entry onto
other cable systems nationwide. On
Tuesday (9), MTV Networks is also
expected to announce a pact with
satellite company Primestar, which
will bring M2’s total audience reach to
about 9 million homes by the end of
1998.

Although it was previously available
via satellite only, M2’s free-form, 24-
hour music video programming has
already met with critical acclaim.

“M2 has certainly exceeded our
expectations, considering how hard it
is for a new network to get on a cable
system,” says MTV senior VP of pro-
gram enterprises/M2 GM Matt Farber.

M2’s launch on MediaOne in Jack-
sonville will give the channel an initial
cable audience reach of 60,000 house-
holds (Billboard Bulletin, Dee. 3). That
number is expected to rise as
MediaOne and other cable companies
nationwide upgrade from analog to dig-
ital systems, which will allow cable sub-
seribers to receive dozens of addition-
al channels for an extra monthly fee.

However, Farber says, MTV is
“offering M2 to all cable companies
that offer analog and digital service.”

MediaOne spokeswoman Tammy
Snook says the cable company will
eventually upgrade all of its systems
around the country, but “it will be rolled
out on a market-to-market basis.”

The news that M2 will be available
to more viewers through cable is being
applauded by record label executives.
“A lot of people I know have been anx-

(Continued on page 86)

Nails video.

“We chose not to release this partic-
ular video, and based on that decision,
Interscope has the autonomy of releas-
ing it through another distributor,” the
spokesman says. Universal owns 50%
of Interscope.

Following Universal’s decision,
Interscope quickly inked a deal with
Trimark Home Video, which had a
prior relationship with the label.

“We got a call from Steve Berman,
head of sales and marketing at Inter-
scope, who asked us to distribute the
video, and we were happy to accom-
modate them,” says Trimark senior VP
of sales and marketing Don Gold.

The delay caused many retailers to
be caught short for the Thanksgiving

(Continued on page 87)
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DVD Still Faces Many Hurdles In Europe

Sound Standard, Packaging Likely To Delay Launch

B BY SAM ANDREWS

STRASBOURG, France—European
plans for a spring rollout of DVD look
increasingly muddled as suppliers de-
bate key technical and packaging con-
siderations.

Although hardware manufacturers
are planning to introduce a number of
players this spring, most of the major
software suppliers, other than Warner
Home Video, are holding off on releas-
ing current hit product until the fourth-
quarter 1998, leaving the consumer
with little to play but catalog titles.

Debate over the multichannel audio
standard used for DVD titles is one fac-
tor hampering the spring launch.
MPEG-2 is the preferred European
audio standard for DVD. But some stu-
dios, led by Warner, are now swinging

i

Honored Leadership. Jazz at Lincoln Center honored Ahmet Ertegun, co-chair-

man/co-CEOQ of the Atlantic Group, and pianist Oscar Peterson at its annual
awards gala. Ertegun received the award for leadership, and Peterson received
the award for artistic excellence. The event raised more than $1 million. Shown,
from left, are Jazz at Lincoln Center artistic director Wynton Marsalis; Ertegun;
and singer/actress Bette Midler. Ertegun was also honored Dec. 3 at the New
York Heroes Awards, sponsored by the National Academy of Recording Arts and
Sciences, with an award marking the 50th anniversary of Atlantic’s founding.

Library Of Congress To Grow

Sound, Visual Archives Getting New Facility

H BY BILL HOLLAND

WASHINGTON, D.C.—The Library
of Congress is about to get a world-
class archive and restoration center to
house its collection of almost 2.3 million
sound recordings as well as its exten-
sive film and TV materials.

Best of all, for taxpayers, if ongoing
negotiations this month continue as
expected, the new archive facility for
the world’s largest library won’t cost
them a penny—it’s a gift.

The David and Lucile Packard
Foundation, the philanthropic arm of
the Packard computer empire, plans to
buy and renovate a huge Cold War-era
property, originally built to protect the
central federal banking system and its
currency in the event of a nuclear
attack, and give it to the library.

“While David Packard’s interest in
film preservation is well known,” says
David Francis, chief of the library’s
Motion Picture, Broadcasting and Re-
corded Sound Division and an early
advocate for purchase of the site, “what
isn’t so well known is that he is also
very interested in the preservation of
audio recordings as part of our cultur-
al heritage.”

The foundation gift of $10 million
includes $5.5 million for the purchase of
the 140,000-square-foot bunker and $4.5
million for renovation and outfitting.

The facility, located on 41 acres
along the side of Culpeper’s Pony

Mountain, has been a low-use federal
storage vault for currency and gold for
nearly three decades and has only a
few maintenance employees. After ren-
ovation, it will be renamed the National
Audiovisual Conservation Center.
About 75 library audio and film spe-
cialists will staff the site.

The ongoing negotiations to finalize
the deal involve four parties: repre-
sentatives from the library; the Pack-
ard Foundation; the architect of the

(Continued on page 16)

toward Dolby AC-3—the U.S. stan-
dard—which is also the existing stan-
dard for home cinema surround-sound
systems in Europe.

A report presented by Screen Digest
magazine at a video conference here
revealed that “the European DVD video
industry is currently in a state of con-
fusion. Many companies have been dili-
gently gearing up for a spring 1998
launch only to be stopped in their tracks
by the complex and ongoing MPEG-2/
AC-3 multichannel audio debate.”

The report was presented as part of
the sixth European Video Perspective
Conference organized by Perspectives
de ’Edition Video Européenne and
held here Nov. 28-29.

The report also added that there is
potential consumer confusion over the
alternative Divx format. This raises the
VHS/Betamax debacle, particularly in
the U.K., where consumers have long
memories.

Some observers noted at the confer-
ence that many European studios sim-
ply are not prepared to launch their
first DVD releases.

According to Bob Auger, managing
director of manufacturer Electric
Switch Ltd., production of a single
DVD title will take a minimum of two
months but most probably four. Key

problems here include ensuring that
the version of the film is acceptable in
all areas it is to be released, i.e., pass-
ing the U.K ’s still-stringent censorship
laws; that the dubbing tracks are up to
date on classics; and that complicated
rights issues across several territories
are resolved.

A straw poll among studios at the
conference revealed that many hadn’t
actually begun work on their releases.
As one distributor said of the planned
launch date: “Let’s hope it is a long
spring!”

Observers at the conference also
noted that even DVD’s large capacity
cannot accommodate the approximate-
ly 17 languages and subtitles needed on
pan-European discs. Instead, sources
say the studios, led by Warner and
PolyGram, will divide Europe into
three regions of distribution. Three
regional versions of each title will be
created, and each version will accom-
modate five to six languages.

Among the titles scheduled for
spring release are “Contact” and
“Mars Attacks!” from Warner; “In The
Line Of Fire,” “Das Boot,” and “Leg-
ends Of The Fall” from Columbia; and
“Four Weddings And A Funeral,”
“Sleepers,” and “Fargo” from Poly-

(Continued on page 79)

Meet With President Leaves
German Record Biz Upheat

B BY WOLFGANG SPAHR

BONN, Germany—The German
record industry has had its first meet-
ing with the country’s president and
has come away encouraged by a frank
exchange of views.

Federal President Roman Herzog
met with leading executives and musi-
cians Nov. 26 here to discuss their con-
cerns and the prospects for the devel-
opment of German pop culture.

The executives present were the
heads of the three main record busi-
ness associations: Gerd Gebhardt,
president of Warner Music Central
Europe and chairman of the German
Phonographic Academy; Wolf-D. Gra-
matke, president of PolyGram Ger-
many and chairman of the German
national group of the International
Federation of the Phonographic Indus-
try; and Thomas M. Stein, president of
BMG Entertainment in the German-
speaking territories and chairman of
the Federal Assn. of the Phonograph-

ic Industry.

The artistic community was repre-
sented by rock singer Peter Maffay
(BMG@G), vocalist Nena (Polydor), and
Jazzy from Tic Tac Toe (BMG).

Speaking after the meeting at his
official residence in Bonn, Villa Ham-
merschmidt, Herzog said, “The music
business is a very important economic
sector, generating revenues of 6 billion
marks [$3.4 billion]. This prompted me
to find out something about the prob-
lems and concerns of this industry. In
addition, I am anxious to bridge the
gap between politics and pop culture.”

However, unlike the U.S. president,
Herzog, as Germany’s head of state,
has little influence on day-to-day poli-
tics. The governance of the country is
the responsibility of Chancellor Hel-
mut Kohl, and the federal president
must not be a member of the govern-
ment or the parliament.

Nonetheless, Herzog is extremely
popular in Germany and is a noted fan

(Continued on page 87)

Rapper Drama Adds To Death Row Suits

H BY CHRIS MORRIS

LOS ANGELES—Adding to the ever-
growing mountain of litigation against
Death Row Records, rapper Drama
(real name Richard S. Vick) has filed
suit against the label, its jailed owner
Marion “Suge” Knight, and Knight’s
publishing company, alleging they
reneged on his recording and publish-
ing deals.

The action, filed Dec. 2 in Los Ange-
les Superior Court, seeks declaratory
relief in the form of a release from the
contracts.

According to the suit, Vick signed a
recording contract with Death Row on
March 27, 1995. The agreement called
for Death Row to pay Vick a salary of

$1,000 a month for at least a year. At
the same time, Vick signed a publish-
ing contract with Suge Publishing,
which is owned by Knight; that deal
required the company to pay Vick a
$1,000 advance.

Vick claims that Death Row and
Knight breached his contract by failing
to pay him his monthly salary and his
publishing advance.

The suit alleges that both contracts
bore exclusivity clauses, effectively
preventing Vick from recording or
writing for other companies.

Knight’s attorney David Kenner
could not be reached for comment at
press time.

Knight is serving a nine-year sen-
tence for armed assault at the Califor-

nia Men’s Colony in San Luis Obispo.
On Nov. 24, he was sentenced to six
months in a federal facility for a
weapons violation; that term will be
served after he completes his state
time (Billboard, Dec. 6).

During the last two years, Knight
and his label have been the target of a
number of civil suits. Most recently,
they were sued by reputed gang mem-
ber Orlando Anderson, once considered
a prime suspect in the September 1996
murder of rapper and Death Row artist
Tupac Shakur. Anderson, who also
named Shakur’s estate as a defendant,
claimed he was beaten by Shakur and
Knight in the lobby of the MGM Grand
in Las Vegas on the night Shakur was
fatally wounded (Billboard, Sept. 20).
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IN MEMORY OF MICHAEL HUTCHENCE

WE CANNOT BEGIN TO EXPRESS OUR HEARTFELT GRATITUDE
FOR THE IMMENSE OUTPOURING OF LOVE AND SYMPATHY
WE HAVE RECEIVED FROM AROUND THE WORLD

; SINCE MICHAEL'S UNTIMELY DEATH.

{ THERE ARE NO WORDS TO EXPRESS THE LOSS OF SOMEONE LIKE MICHAEL.
HE WAS AN AMAZINGLY KIND AND LOVING SOUL
WHO TOUCHED THE HEARTS OF ALL WHO KNEW HIM.

HE WILL BE FOREVER MISSED.

ALL OUR LOVE,

MARTHA TROUP
ANDREW FARRISS
TiM FARRISS
JON FARRISS
KIiRK PENGILLY

GARRY GARY BEERS
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Nonesuch Expects Frisell’s
‘Train’ To Make Some Noise

B BY BRADLEY BAMBARGER
NEW YORK—In the past few years,
the term “Americana” has come to
denote a pop radio format revolving
around rootsy singer/songwriters. Yet
the jazz world produced a couple of hit
albums this year that draw deeply from
the great well of American tradition.
One, Charlie Haden and Pat Metheny’s
“Beyond The Missouri Sky (Short Sto-
ries),” on Verve, crowned the Top Jazz
Albums chart and is still going strong;
another, guitarist Bill Frisell’s ac-
claimed Nonesuch disc “Nashville,”
was an Americana favorite and his
biggest seller to date.

Due Jan. 6 from Nonesuch, “Gone,
Just Like A Train” is Frisell’s follow-
up to “Nashville.” The upcoming album
contrasts with the ambitious avant-
country stylings of “Nashville” to pro-
vide a neat summation of Frisell’s dis-
tinetive fretboard art, setting material
from across his 15-year recording
career in a lowdown trio guise. And
Frisell’s bandmates are some serious
company: bassist Viktor Krauss, one of
the keys to “Nashville” and a member
of Lyle Lovett’s band (and brother of
bluegrass songbird Alison), and drum-
mer Jim Keltner, a Los Angeles ses-
sion legend who has played with every-
one from Ry Cooder and Randy
Newman to the Rolling Stones and
Elvis Costello.

Signaling the special quality of
“Gone, Just Like A Train,” the road-
averse Keltner will accompany Frisell
and Krauss in a few live residencies on
a brief major-market tour just after the
new year. The prospect of having this
trio air its wares live excited Nonesuch
enough for the label to move up the
album’s release date by a week. Frisell,
too, was surprised and thrilled by Kelt-
ner’s acquiescence to the shows.

“Jim doesn’t really like to play live—
he’s turned down some amazing offers
over the years,” Frisell says. “Needless
to say, I'm very grateful that he agreed
to do these gigs with me.”

Frisell was first drawn to Keltner’s

playing on John Hiatt’s “Bring The
Family” album from 1987 (s record
that meant so much to the guitarist
that his cover of Hiatt’s ballad “Have
A Little Faith In
Me” served as the
centerpiece of his
1993 Americana
panorama, “Have A
Little  Faith”),
“Jim’s playing just
Jjumped out at me,”
Frisell recalls. “He
has the earthiest
groove.

“But beyond that
groove of his, what
blew nie away about Jim’s playing on
my record was how unpredictable it
was,” Frisell adds. “He never plays it
safe—the total opposite of whatever
your preconception of what an L.A.
session cat might be. Really, Jim’s one
of the most avant-garde musicians 've

(Continued on page 80)

FRISELL
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B BY MARC MAES

BRUSSELS—In the absence of an
official Belgian musical ambassador,
Helmut Lotti would make a fine
stand-in,

Already a sensation at home and in
the neighboring Netherlands, the
Flemish singer is finding new audi-
ences in Germany, the U.S., and
Canada (see story, page 52).

Lotti’s beginnings as a Flemish
crooner belie his current status as a
classical crossover star to rank along-
side the likes of Andrea Bocelli and
Andre Rieu. All of these performers
have connected with previously
untapped mature audiences by popu-
larizing classical standards.

Rino Verecke, a producer with
Flemish-language public broadecast-
er Radio 2, says Lotti is a favorite on
the AC-formatted station. “He’s the
premier example of how a wonder

boy steps up from local repertoire to
an international breakthrough,” Ver-
ecke says.

Cwirently in Canada promoting his
first album release in the country,
“Helmut Lotti
Goes Classie,” re-
leased in May,
Lotti will move into
the U.S. for press
interviews this
month. The long-
form video “Hel-
mut Lotti Goes
Classic I1,” which
accompanied the
release of the album of the same
name, will be shown on PBS nation-
wide between Nov. 28 and Friday (12).

Although he currently has no U.S.
label deal, the Canadian release
through Coeur de Lion Records has
already sold 100,000 units since it
came out in May, says that label.

LOTTI

]

Belgium’s Helmut Lotti Crossing Borders

Classical Crossover Star Succeeds In World Market

In Belgium and the Netherlands,
the first two “. .. Goes Classic”
albums have already sold 1.4 million
units, while “. . . Goes Classic I111,”
released Oct. 22, has moved 455,000
units in the Benelux and Germany,
according to Lotti’s manager and pro-
ducer, Piet Roelen.

Lotti, 28, launched his career in
1989 when he came in second in a
Duteh TV musie contest by delivering
a unique rendition of Elvis Presley’s
“My Boy.”

Lotti records for the Belgian inde-
pendent label Piet Roelen Produc-
tions, and his recordings are licensed
to BMG Ariola Belgium for the
Benelux. Originally he was signed
directly to BMG Ariola and concen-
trated on Flemish songs. Lotti’s
Flemish-language debut singles all
went straight to No. 1 on Belgium’s
Flemish-language International Fed-
(Continued on page 80)

Seminal Jazz Violinist Stephane Grappelli, 89, Dies

B BY JIM MACNIE

NEW YORK—Some musiciins have a
panache sa natural it makes a formal
concert seem like a backyard picnic.
When violinist Stéphane Grappelli flew
through a jazz tune, that kind of genial
climate was often conjured. For a half-
century, his solos contained a profound
breeziness that belied the deep intel-
lectualism at the heart of his work.

That ease and those smarts were
part of the violinist’s music until his
death Dec. 1 in Paris. He had recently
undergone a hernia operation in that
city, which was his home. Grappelli, a
Jjazz principal of extraordinary elo-
quence, was 89 years old.

French President Jacques Chirac
had awarded Grappelli the Legion of
Honor, France’s most prestigious civil-
ian honor, Sept. 11. Already in weak
health and having partly lost his sight

and hearing, Grappelli made his last
public appearance at the ceremony. It
occasioned Chirac to deem him “the
greatest jazz violinist in the world.”

Grappelli was widely considered a
patriarch of the jazz violin. He was also
a great character, an ageless cherub
with hair the color of snow and a kind
heart. He worked steadily in studios
and on stages until his death, and his
sound echoed his personality: tender,
articulate, frisky.

One of his last discs, Honest Enter-
tainment’s “Celebrating Grappelli,”
guitarist Martin Taylor’s collaboration
with the artist, was recorded in 1996; it
was scheduled to be released Jan. 26,
1998, Grappelli’s 90th birthday. Be-
cause of his death, the imprint has
made the title available to retail imme-
diately. It is distributed by Allegro.

The American broadcast of “Meet-
ing Grappelli,” a 30-minute video cap-

turing Grappelli’s personality in con-
versations and duet performances with
Taylor, is slated to air on select PBS
stations early next year.

During his seven
decades of music
making, Grappelli
worked with a huge
number of jazz
greats—Earl Hines,
George Shearing,
Oscar Peterson, and
Coleman Hawkins
among them. He
also formed associa-
tions with other violinists, including Stuff
Smith, Joe Venuti, and Eddie South.

Classical violinist Nehudi Menuhin,
with whom Grappelli played on sever-
al occasions, told BBC-TV following
Grappelli’s death, “His music was like
coming to a spring of wonderful water.
It was inspiring, it was pure, it was

GRAPPELLI

organic, it was communicative. It was
magic, too, because he could never re-
peat himself.”

The defining relationship in Grap-
pelli’s career came early on: his 1930s
collaboration with genius guitarist
Django Reinhardt. Their interplay was
ravishing, a synthesis of exclamation
and expression that brought world-
wide renown to their ensemble, the
Quintette Of The Hot Club Of France.

Grappelli was born Jan. 26, 1908. His
mother died when he was 3, and, while
his father participated in World War I,
a portion of Grappelli’s youth was spent
in an orphanage. He grew up playing
piano and harmonium. When his father
returned, they attended classical
recitals together. He was 12 when he
received his first violin; smitten with
the music of Debussy and Ravel, he
soon began formal training on the

(Continued on page 78)
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Led Zeppelin Becomes No. 2-Selling Act

With November RIAA Certs, Group Trails Only Beatles

® BY CHRIS MORRIS

LOS ANGELES—Led Zeppelin
soared to No. 2 on the list of all-time
best-selling acts in November, as the
Recording Industry Assn. of America
(RIAA) certified 10 of the heavy metal
group’s albums at new multi-platinum
levels.

With its cumulative certified sales
now totaling 63.8 million, Led Zeppelin
trails only the Beatles, whose aggre-
gate sales are approaching 100 million.
Led Zeppelin claimed the No. 2 slot
from Garth Brooks, whose certified
sales to date total 62 million.

Zeppelin’s 1971 album, titled with

runic characters and commonly known
as “Led Zeppelin IV,” was certified for
sales of 17 million, bringing it into a tie
for fifth place on the roll of all-time
best-selling albums with Fleetwood
Mac’s 1977 Warner Bros. set “Ru-
mours.” Eight other Zeppelin studio
albums on Atlantic and Swan Song
also received new multi-platinum
awards; the 1992 boxed set “Remas-
ters” was simultaneously certified
platinum and double-platinum, while
the comprehensive 1993 multi-dise box
“The Complete Studio Recordings”
went platinum.

Thrash metallurgists Metallica also
had a big month: The group’s self-titled
1991 Elektra opus was certified for
sales of 10 million, and four other titles
hauled in new multi-platinum trophies.

Two female vocalists hit fresh RIAA
high notes in November: Shania
Twain’s “The Woman In Me” (Mer-
cury Nashville) and Mariah Carey’s
“Musie Box” (Columbia) both roared
past the 10 million mark, moving into

a three-way tie with Carole King’s
classic “Tapestry” at No. 3 on the list
of best-selling albums by female
soloists. (Alanis Morissette’s “Jagged
Little Pill,” at 15 million, and Whitney
Houston'’s self-titled debut, at 12 mil-
lion, reign in that category.)

Jewel’s tireless “Pieces Of You” (At-
lantic) climbed over the 7 million level,
while LeAnn Rimes’ “Blue” (Curb)
reached 5 million. Country thrush
Rimes also collected her first multi-
platinum single for “How Do I Live,”
which vaulted the 2 million plateau.

Debuting in the platinum album cat-
egory were country rock’s Nitty Grit-
ty Dirty Band (Liberty), groove mas-
ter Jamiroquai
(Work/Columbia),
contemporary
Christian voealist
Michael W. Smith
(Reunion), acerbic
) | singer/songwriter
Warren Zevon (Elektra/Asylum),
U.K. tubthumper Chumbawamba
(Republic/Universal), the Fugees’ hip-
hopper Wyclef Jean (Ruffhouse/
Columbia), pop vocal unit Backstreet
Boys (Jive), and blues master B.B.
King (MCA).

Scoring a gold album for the first
time were King, jazz giant Benny
Goodman (Legacy/Columbia), hard
rock act Days Of The New (Outpost/
Geffen), R&B’s K-Ci & JoJo (MCA)
and 702 (Motown), and ska rockers
Reel Big Fish (Mojo/MCA).

A complete list of November RIAA
certifications follows.

MULTI-PLATINUM ALBUMS

Led Zeppelin, “Led Zeppelin IV,” Swan
Song, 17 million.

Shania Twain, “The Woman In Me,” Mer-
cury Nashville, 10 million.

Mariah Carey, “Music Box,” Columbia, 10
million.

Metallica, “Metallica,” Elektra, 10 million.

Led Zeppelin, “Physical Graffiti,” Swan
Song, 9 million.

Led Zeppelin, “Led Zeppelin I1,” Atlantic,
8 million.

Led Zeppelin, “Houses Of The Holy,”
Atlantic, 8 million.

Jewel, “Pieces Of You,” Atlantic, 7 million.

RECORD COMPANIES. Sony Music
promotes Kathe Malta to VP/cre-
ative executive of advertising and
new media music licensing in Santa
Monica, Calif., and Ronald J. Mirro
to senior director of financial plan-
ning and analysis in New York. They
were, respectively, director of cre-
ative affairs and director of financial
planning and analysis.

Arista Records in New York
names Soraya Akhavi director of
international marketing, Etoile Zis-
selman director of adult contempo-
rary promotion, and David Peters
senior director of finance and
accounting. They were, respectively,
an independent tour manager,
national director of adult contempo-
rary promotion at EMI Records, and
director of finance at Warner Musie
Group.

Atlantic Records in Los Angeles
promotes Angelica Cob to director
of media relations, West Coast;

MALTA AKHAV
Stephanie Kavoulakos to associate
director of media relations, West
Coast; and Byron Ward to manager
of media relations, West Coast. They
were, respectively, associate direc-
tor of media relations, West Coast;
manager of media relations, West
Coast; and coordinator of media and
artist relations, West Coast.

Atlantic Records in New York
appoints Beth Nardueci A&R rep.
She was a music and marketing con-
sultant at V Communications.

Rebecca Cavenagh is promoted to
advertising manager at Island

EXECUTIVE

Led Zeppelin, “In Through The Out Door,”
Swan Song, 7 million.

Led Zeppelin, “Led Zeppelin” (1990 boxed
set), Atlantic, 6 million.

Metallica, *. . . And Justice For All,” Elek-
tra, 6 million.

Led Zeppelin, “Led Zeppelin” (1969 album),
Atlantic, 6 million.

LeAnn Rimes, “Blue,” Curb, 5 million.

Amy Grant, “Heart In Motion,” A&M, 5
million.

George Strait, “Strait Out Of The Box,”
MCA, 5 million.

Led Zeppelin, “Led Zeppelin I11,” Atlantic,
4 million.

BLACKstreet, “Another Level,” Inter-
scope, 4 million.

METALLICA

Metallica, “Load,” Elektra, 4 million.

Metallica, “Ride The Lightning,” Elektra, 4
million.

Metallica, “Master Of Puppets,” Elektra, 4
million.

Led Zeppelin, “Presence,” Swan Song, 3
million.

Sublime, “Sublime,” Gasoline Alley/MCA,
3 million.

matchbox 20, “Yourself Or Someone Like
You,” Atlantie, 3 million.

Abba, “Gold—The Greatest Hits,” Poly-
Gram, 3 million.

Amy Grant, “Home For Christmas,” A&M,
3 million.

Bone Thugs-N-Harmony, “The Art Of
War,” Ruthless, 3 million.

Barbra Streisand, “The Concert—Live At
Madison Square Garden,” Columbia, 3 million.

LeAnn Rimes, “The Early Years,” Curb, 2
million.

Mary J. Blige, “Share My World,” MCA, 2
million.

Various artists, soundtrack, “Gang Relat-
ed,” Death Row/Interscope, 2 million.

Fleetwood Mac, “The Dance,” Reprise, 2

(Continued on page 19)
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Records in New York. She was mar-
keting coordinator.

Paradigm Associated Labels in
New York names Ray Mancison
VP/GM. He was director of promo-
tion, Northeast region, at Revolu-
tion/Giant Records.

Power Records/Triad Records in
Atlanta names Brian Jones director
of R&B marketing. He was a radio
promotion rep at Ichiban Records.

Pamplin Music/Organic Records in
Nashville names Stachia Graham
and Beth Blinn publicists. They
were, respectively, owner of Ruelle

This story was prepared by Wolf-
gang Spahr in Hamburg, Geoff
Burpee in Hong Kong, and Dominic
Pride i London.

Her love of flowers earned Jasmin
Wagner the epithet of Bliimchen, or
“little flower,” as a child. “The name
stuck, and even my mum started to
call me that, so I kept it as an artist
name,” says Wagner. Now Asian
audiences are getting the scent of the
17-year-old in the guise of Blossom.
German fans of this star of the
“happy hardeore” scene would bare-

Asia To See Blossoming
Of Germany’s Blumchen

Blimchen’s re-imaging for the Asian market is reflected in the new album
cover, right, designed for release in more “sensitive” countries, such as In-
donesia and Singapore. The original European artwork is at left.

enable her to translate her domestic
success to the Asian and wider world
market, say those involved in the pro-
jeet. Among those with a hand in this
restyling are peermusic, the publish-
er that recorded and developed
Bliimchen as an artist; edel; British
consultancy SWAT Enterprises; and
the licensees in Asia.

Taking Wagner out of the Euro-
pean club environment from which
her sales grew was not such a huge
leap, says SWAT chairman Stuart
Watson.

“There are two things that matter

e [

ly recognize her.

Plain, bouncy pop melodies over
pumping 4/4 dance beats have made
her a household name at home. Her
latest German album, ‘Verliebt . ..,”
released in May, is approaching Ger-
man gold status of 250,000 units sold,
says her record company, Hamburg-
based edel.

The English-language version of
the album, retitled “In Love...” for
the Asian market, keeps the same
simple melodies and clear vocals, but
dancefloor beats are mellower or
abandoned totally in favor of lush,
more conservative, and radio-friend-
ly arrangements.

A change of sound and image will

in Asia: song and image,” says Wat-
son. “She had the songs already; now
she has the packaging.”

On the front cover of the German
album, Bliimchen appears tousle-
haired, almost free of makeup, with
a hint of cleavage and midriff. While
de riguewr in Europe, the U.S,, and
Australasia, more sensitive countries,
such as Indonesia and Singapore,
might have objected. Her alter ego
for Asia is made up, has shades
perched atop neatly groomed hair,
and is safely wrapped up in a snow-
white parka.

“P'm still the same person,” insists
Wagner. “Whatever I do, I'm the

(Continued on page 81)

TURNTABLE

CAVENAGH

BARRON

Publicity and special projects man-
ager at Great Times Out.

PUBLISHING. BMI in New York pro-
motes Mark Barron to senior direc-
tor of sales and marketing, media
licensing. He was director of sales
and marketing.

PolyGram Music Publishing in
New York appoints Nadine Baker
senior creative director. She was
senior director of music publishing
at Motown Music Publishing.

RELATED FIELDS. EMI-Capitol

BAKER

TOMLIN

Entertainment Properties in Los
Angeles names Michael L. Tomlin
VP of promotion. He was VP of
national promotion, feature film,
video, and interactive, at 20th Cen-
tury Fox.

The Jack Morgan Co. in Chicago
names Kathleen Finley account
manager. She was account manager
at JAM Productions Ltd.

John Golden Mastering in New-
bury Park, Calif., appoints Geoff
Sykes mastering engineer. He was
mastering engineer at A&M Mas-
tering.
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Williams’ “Musings’ On Atlantic

Genre-Defying Artist Presents A Promo Challenge

H BY CARRIE BELL

LOS ANGELES—How do you mar-
ket a genre-blurring artist’s artist,
like Victoria Williams, who hasn’t had
an album out in three years? In every
way possible, according to Peter
Galvin, Atlantic Records (U.S.) VP of
product development.

“She is a very unique artist that is
hard to pigeonhole into any one cate-
gory, which is a characteristic that
may hold her back in the traditional
publicity sense,” Galvin says. “But
that distinctiveness is what makes her
so special, and
we plan to use it
to get her new
music out to all
avenues—retail,
radio, touring,
the Internet.”

Judging from
past sales, air-
play, and chart
history, this is an
ambitious goal
for Williams’

VICTORIA WILLIAMS

contract stipulated that she would
become an Atlantic artist if Mam-
moth’s distribution deal with the com-
pany ended.

“It isn’t about numbers,” Galvin
says. “We all want to sell as many
CDs as possible, and we intend to
give it our all, but her talent isn’t
something to quantify.”

Williams feels the Atlantic team is
caught up in a labor of love but is
thankful for all the support.

“They baby me, make sure I'm eat-
ing and taking care of myself,”
Williams says. “I get the feeling
they’re doing it
all out of love.
How can you put
a price on that?

“So I am
working hard at
not getting too
run-down so I
can work this
album to the
best of my abili-
ty. I don’t want
this recording to

fourth full-
length release,
“Musings Of A Creekdipper,” due to
hit stores Jan. 13.

Although she’s a critical favorite,
Williams has yet to break through to
the mainstream. Her last album,
1995’s “Loose,” spent one week at No.
40 on the Heatseekers Album chart
and has sold 57,000 copies, according
to SoundScan.

Her other two releases, “Swing
The Statue!” and “Happy Come
Home,” failed to chart in Billboard
and sold 14,000 and 11,000 units
respectively, according to SoundScan.

When Williams was diagnosed with
multiple sclerosis several years ago
and didn’t have health insurance, her
colorful array of musical friends,
including Lou Reed, Soul Asylum,
and Matthew Sweet, pulled together
covers of her songs for a 1993 tribute
album, “Sweet Relief: A Benefit For
Victoria Williams.” It became the
most successful album associated
with Williams, selling more than
258,000 units, according to Sound-
Scan. The album, which spent 15
weeks on The Billboard 200, peaking
at No. 131, spawned the single “Crazy
Mary,” by Pearl Jam with Williams on
backup, which climbed to No. 26 on
the Mainstream Rock Tracks chart.

The all-star performers on “Sweet
Relief” aren’t the only firm believers
in Williams’ talent. In fact, Atlantic
was so impressed by the singer/song-
writer that executives made sure her

have been done
in vain.”

Williams says that despite the cen-
tral nervous system disease, which
attacks the tools of her guitar-play-
ing trade and is incurable, she is feel-
ing fine. The singer guarantees that
she’s ready to rock’n’roll live. She
performed a selection of standards,
including a stunningly sparse rendi-
tion of “What A Wonderful World,”
Nov. 22 at St. Anne’s Church in
Brooklyn, N.Y. She will perform new
material at a showcase slated for Jan.
12 at New York’s Bottom Line and
again the following week at a Los
Angeles club.

“This is a way to reacquaint the
industry with Vic and introduce the
tastemakers to her new selections,”
Galvin says.

A full tour of the States will follow
in the spring, an extension of what a
few Lilith Fair audiences saw this
past summer. Select in-store appear-
ances and acoustic performances for
Atlantic branch employees to support
“Musings” are also in the works.

“Give me the road. I have to know
not to overdo it, but it is good for me
to be out and playing musie,”
Williams says. She hopes that her
husband, ex-Jayhawk Mark Olson,
will be her touring partner. “Last
time I went out, I felt much stronger
halfway through than I did at the
beginning.”

A yet-to-be-determined single will
be shipped to modern adult and

SHURE

Travis Tritt

MICROPHONES

ANOTHER.
SHURE

THE SOUND OF PROFESSIONALS... WORLDWIDE."

triple-A radio a week before the
album, produced by Williams and
Daniel Lanois protégé Trina Shoe-
maker, is available for sale. A video-
clip for the single will also be ser-
viced to adult-leaning music video
outlets.

“We think those are the formats
we will have the most luck with.
Maybe she’ll break into modern rock,
but I’m not sure if the songs are hard
enough,” Galvin says. “Reception to
women on radio has also gotten bet-
ter since her last album. Maybe we
are sitting on a hit. You never know.”

Jerry Gerard, PD/music director
of triple-A WRRX Gainesville, Fla.,
is excited about “Musings” and says
that despite her quirkiness, Williams
is a “vital artist.”

“We like our female artists with
guts, brains, heart, fire, and a sense

(Continued on page 20)
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Sugar Plums. The members of Sugar Ray nestle with the Wilsons after record-
ing a duet for the KROQ Los Angeles Christmas album. Standing, from left, are
Carnie Wilson, producer Jonn Van Nest, Sugar Ray lead singer Mark McGrath,
Wendy Wilson, Sugar Ray bassist Murphy Karges, and Sugar Ray guitarist Rod-
ney Sheppard. Kneeling is Sugar Ray drummer Stan Frazier. Proceeds from the
album go to charity.

CALIFORNIA DREAMIN’: While on a recent trek to
California, we stopped into Ocean Way Recording, where
Don Was was producing the new album for Paul Wester-
berg, who has switched from Reprise to Capitol Records.
Although it’s not out until next spring, we got 2 sneak peek
at some of the record, including a beautiful, spare love song
called “Born For Me.” Westerberg was gearing up for that
post-recording letdown that always visits him after com-
pleting a project. “I get very depressed after finishing an
album,” says Westerberg, who has spent more than a year
writing and recording the new effort. “I usually want to
start working on something new right away.”

Was had been familiar with West-
erberg’s work but really became a

Sneak Peek At Westerberg’s Latest;
What’s Brewing At Java Records

between Ballard, David Foster, and entrepreneur John
McCaw Jr. Outside of the U.S., the soundtrack will come
out on Foster’s Atlantic imprint 143 Records.

The fiim follows a struggling band in Los Angeles and
the members’ efforts to make it big. The soundtrack fea-
tures all unsigned bands discovered by Ballard. The one
exception is Brendan Lynch, who is on Mercury Records.

TO LOVE SOMEBODY: The Bee Gees’ Nov. 14 perfor-
mance in Las Vegas will be offered as a pay-per-view spe-
cial on New Year’s Eve. That will be follawed by the release
of a live album of the event in February. That same month,
a single of “Don’t Throw It Away
(Our Love),” featuring the Bee Gees

fan when he was producing the
Rolling Stones’ “Voodoo Lounge”
album. “I was just constantly listen-
ing to [Westerberg’s 1993 album] ‘14
Songs,’ ” says Was.

Recorded in New York, Los Ange-
les, and Westerberg’s home studio,
the new album still has no official

dueting with their late brother Andy
Gibb, will be released.

The Bee Gees plan to play six
events in six countries next year. The
selected countries or cities are Aus-
tralia, Germany, Japan, South Africa,
Hong Kong, and London. The per-
formances will be similar to their

title. However, with a wry smile and
just the right amount of self-depre-
cation, Westerberg says he’s thinking
about using a title that came to him late one night, “Casu-
ally Doomed.” We like it.

JAVA UPDATE: We also stopped by Glen Ballard’s stu-
dio in Encino, where Ballard was working on a remix of the
song “Unbound,” featured on Robbie Robertson’s new
album, due in March from Capitol Records.

Although Ballard plans to work with Alanis Morissette
on her next album in 1998, he says he has otherwise “taken
down my shingle as an outside producer” as a result of the
formation of Java Records, the label he founded iast year
(Billboard, Sept. 28). The imprint, which is distributed
through Capitol, also allows him to work with artists in the
Capitol family, such as Robertson.

Ballard was preparing to move into his new offices on the
12th floor of the Capitol Tower in Los Angeles. Although
the Tower boasts one of the most famous recording studios
in the world, Java will have its own studio on the same floor
as the offices. “This was so we can be making a record on
the same floor, with promotion and marketing right there,”
says Ballard. “Everyone will be excited about a project from
the very start.”

As we’ve reported before, the first artist signed to Java
is Terence Trent DArby, whose label debut will come out
during the second quarter next year. That’s around the time
Java will release the soundtrack to “Clubland,” a mavie writ-
ten and co-produced by Ballard. The movie is the first pro-
ject from Intrepid Entertainment, the joint venture formed

by Melinda Newman

Vegas show, which was the group’s
only full U.S. concert date this year.
Meanwhile, the WKTU New York-
sponsored 20th-anniversary salute to “Saturday Night
Fever” featuring the Bee Gees, which was rained out in
October, has been rescheduled for Jan. 31 at the Theater at
Madison Square Garden.

THIS AND THAT: Producer Gary Katz, best. known for
his work with Steely Dan; publicist Gary Stromberg; and
former artist manager John Hartmann have formed Jake
Records, as well as a management and publishing company.
Albums from the venture, which was funded through a pri-
vate Wall Street offering, will be distributed through Inter-
scope/Universal . . . Boyz IT Men, Smokey Robinson, and
the Temptations will perform during halftime at the 32nd
Super Bowl, slated for Jan. 25. The theme will be a salute
to Motown’s 40th anniversary . . . Elektra Entertainment’s
Bjork is recovering from a kidney infection and has had to
cancel promotiona! and tour dates until after Christmas
... Bow Wow Wow (or at least lead singer Annabella Lwin
and basxist Leigh Gorman) has re-formed for a North
American tour that starts Dec. 16 in Kansas City, Mo.

After four years at Restless Records, publicist Michelle
Roche is setting up her own shop. Among the artists she’s
worked with at Restless are Jack Logan, the Golden
Palominos, and Spain. Her first client will be Drill Team.
She can be reached at 213-464-2225 . . . High Times maga-
zine will salute reggae music with &s January issue. .. For-
mer Aerosmith manager Tim Collins has signed Irish rock
band rubyhorse to a management contract.
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GLOBAL DANCE ACTS SWIRL TOGETHER IN SONY’S POOL

(Continued fram page 5)

VP of international marketing at Capi-
tol in Los Angeles, is one of only two
London-based executives overseeing
Dance Pool’s international activities;
otherwise, most Dance Pool activity
takes place at a national level, with
companies doing their own A&R and
exchanging tracks and acts among one
another.

Brulez was joined this past spring by
A&R/marketing director Nanou Lam-
blin, whose skills were sharpened at
Carrere Music and her own label at
BMG France, N'NB.

“This music is international,” says
Lamblin. “People are thinking inter-
nationally about it.” Adds Brulez, en-
capsulating the group’s philosophy,
“Repertoire can come from anywhere
and go anywhere. Rock is getting in-
creasingly national in outlook. This is
becoming the only music which travels
across borders.”

[t’s a claim that is bolstered by fact,
says Brulez, citing as an example Aus-
trian signing Unique I, which had a
No. 1 single in Australia with “DBreak
My Stride,” a cover of the Matthew
Wilder '80s ditty. According to Dance
Pool, Czech act Lobby had a hit single
in Mexico with “Rain Or Shine,” and its
album, “Power In Qur Hands,” has
shipped 20,000 copies there, a number
unheard of there for a Czech signing.

Matthias Grein is manager of Ger-
man act Jam & Spoon as well as a part-
ner in the production company Allstar
Musie and its label .Jam Records, both

of which license acts to Dance Pool
Germany. Among those are Jam &
Spoon, Dance II Trance, and BG,
Prince Of Rap.

Grein reports that Sony’s Dance
Pool system has served his acts well. “I
speak to all the other managing direc-
tors of major labels, and they normal-
ly have a lot more complaints about
getting their acts released elsewhere,”
he says.

“It’s gratifying to find yvour new-
comer acts getting a release and not
just in the [Germany, Switzerland,
Austria| territories, but in the Czech
Republie, Italy, Denmark,” adds Grein.
“When you hear that Jam & Spoon
have won dance producer of the year
in IYinland, it makes a difference. The
fact that there is this exchange
between the A&R [people] in different
countries is a great idea.”

The structures that encourage the
flow of repertoire bear more similarity
to the network of indies that are key in
the international dance market.

To ereate a buzz at street level, na-
tional Dance Pool divisions use inde-
pendent distribution, van sales—iwhich
travel the country selling directly to

stores—and white-label 12-inches. If

and when acts are picked up by main-
stream audiences, they use Sony’s dis-
tribution system.

The combination of major backing
with flexible, streetwise marketing and
international release is a plus for an
artist, according to Dieter Kranenburg,
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producer of Dance Pool Holland act
Sunclub, who noticed the difference
with the release of his single “Fiesta
(De Los Tamborileros).” A No. 3 single
in his homeland this summer, “Fiesta”
was also a hit in Belgium (No. 10), Swe-
den (No. 20), and Greece, where it sold
75,000 singles, a number unprecedent-
ed for Sony Greece.

Says Kranenburg, “I've done rec-
ords for smaller labels. Those records
are not all that different, but with ‘Fies-
ta’ you see just how far a record can
go.”

But does the major-owned Dance
Pool have the hunger of an indie? “If
vou look at ‘Fiesta’ in France,” notes
Kranenburg, “it’s gone in and out of the
top 100 several times now, which shows
they won't give up on it.”

Feedback from Dance Pool affiliates
is useful for artists, too, according to
Kranenburg. “Within a few weeks, you
get their reaction,” he says.

CULTURE BEAT OPENS MINDS

Dance Pool ¢an trace its origins back
to 1985 as an imprint of CBS Germany,
which was then keen to get involved
with that nation’s explosion in club cul-
ture.

In 1993, one of its signings opened
the world’s eyes to the music’s poten-
tial with the international success of
Culture Beat’s single “Mr. Vain,” which
was a top five hit in most European ter-
ritories. The act’s debut album, “Seren-
ity,” went on to sell more than 1.3 mil-
lion units worldwide, according to the

label.

The Dance Pool label still exists as
an A&R source at Sony Music Ger-
many: Among signings to the German
label are such veterans as Jam &
Spoon, as well as new acts like Space-
frog.

[n 1995, Dance Pool was launched on
a pan-European basis and in Australia,
Canada, Latin America, and Asia. The
division now includes such labels as
Epic imprint Epidrome, Euro-R&B im-
print DeeP, and London-based S3.

DeeP is working on Dutech R&B/pop
act R.E.D., while Epidrome has two
German techno aets on the German
charts, Tank and Vertigo.

S3, which operates from within Sony
Music U.K.’s Sony Soho Square (S2)
company, is more of an underground
label, with exclusive deals with Roger
Sanchez and for Josh Wink’s releases
on his Ovum label outsicde the U.S.

In the U.K., S3 also handles reper-
toire from other Dance Pool companies
and has been bolstered by the addition
of Liynn Cosgrave, formerly label man-
ager at the Ministry of Sound. As VP
of the dance division at Sony Music
U.K., Cosgrave’s brief will include
smoothing the path for such Dance
Pool acts as Alexia and the Sunclub.

Now most Sony Music companies
outside the U.S. have a Dance Pool
division. These operations also sign
acts, which can then appear on the
most suitable of the four imprints.
Notable national signings include
Lobby (the Czech Republic); Lisa

Maxwell (Australia); the Sunclub (the
Netherlands); C:Real, Phoebus, and
Omegavibes (Greece); Alexia and [llu-
sion (Italy); and Claudia Chin (Bel-
gium).

SEPARATE SYSTEMS

It is essential forr Dance Pool to have
its autonomy from Sony Music, says
Lamblin. “In this business, you don’t
have time to think twice; you have to
react straight away,” she says. Con-
tracts can be delivered and approved
within its separate k-mail system.

Such tools allow the division to be in
at the ground level with new signings.

“In order to be in pop tomorrow, we
have to be in underground music
today,” says Brulez, noting Jaydee’s
“Plastic Dreams” as an example. The
track made its debut on Belgian indie
R&S in 1992 and is now on the edge of
mainstream success through Dance
Pool thanks to a succession of remixes
and a more open radio climate.

Unlike in the 1.8, dance has become
mainstream pop. “There are no ghet-
tos,” argues Lamblin. Adds Brulez, “In
Europe, it’s difficult to define what
dance means. According to your defin-
ition, it could be anything from 25% to
(0% of the market.

“What we do know is that we can
achieve significant sales figures here
with repertoire that would be impossi-
ble in the U.8.”

So far, Dance Pool operates outside
the U.S. because the perception that

(Comtinved on next page)

LIBRARY OF CONGRESS GETS GIFT

(Continued from page 10)

Capitol, who must sign off on the pur-
chase of any new buildings that are ex-
tensions of Congress’s Capitol Hill do-
main; and the seller, the Federal
Reserve Bank of Richmond, Va. The fi-
nal agreement could come as early as
January or February, according to one
source.

“With the Fed, which is semi-
autonomous, it isn’t the same as with a
regular government agency, where you
can just switch it over from one agency
to the other,” the source adds. “There’s
an actual price to be worked out. And
then there’s the holidays.”

Congress passed the enabling legis-
lation for the deal as it adjourned last
month. Sen. John Warner, R-Va., and
Rep. Thomas Bliley Jr., R-Va., had
sponsored the bill and pushed for pas-
sage.

Once the turnover agreement is final-
ized, the building will be completely
refurbished to include state-of-the-art
audio and visual studio labs, including
digital conversion gear. It will also have
upgraded heating and air conditioning
to meet the requirements for the new
audio and visual storage areas.

The gift offer comes at a good time,
since the library has been told to move
its stored holdings out of a federal Gen-
eral Services Administration ware-
house in Suitland, Md.

The new facility will be tied into the
library's ambitious National Digital
Library Federation, a publi¢/private-
sector partnership that plans to make
more than 5 million items accessible for
study through the Internet. The Pony
Mountain facility will also be connect-
ed by fiber-optic cables to the reading
and research rooms in its Jefferson and

Madison buildings on Capitol Hill.

The library’s huge sound recording
collection includes discs (from the ear-
liest wax cylinders and shellac 78s to
LPs), tapes, acetate test pressings, and
CDs. The range is astoundingly wide:
The world’s most extensive Duke
Ellington collection and a complete run
of the World War 11 “V-Disc” label for
GlIs are stored alongside obscure doo-
wop and gospel holdings and even re-
cent cassettes sent in as copyright
deposit copies by unsigned teen bands.

It is also the custodian for extensive
runs of historic radio program tran-
seriptions and recorded music program
airchecks as well as collections from
NPR and the BBC.

The library is home as well for the
National Film Registry, a congression-
ally mandated unit that picks 25 films a
vear deemed to be historic and cultur-
ally significant. There are now 225 such
films in the registry, ranging from
newsreels to the original “Ben Hur”
(1927) to “Return Of The Secaucus 77
(1980). The library also houses 160,000
other film titles and 85,000 TV titles in
its collection.

‘When completed, the new facility not
only will dwarf the giant archive vaults
of the largest U.S. major labels and all
private film presecrvation archives, but
will house restoration and remastering
labs as well as outreach research facil-
ities, so that scholars and students can
hear and view the treasures.

Over the last decade, Sony, BMG,
PolyGram, and the other majors have
updated their vaults—moving their col-
lections to similar temperature-con-
trolled, high-security storage facilities
far from the traditional storage centers

in and around New York and Los Ange-
les.

For example, Sony and PolyGram
now house their collections in upper
New York state at a huge underground
site known as Iron Mountain. BMG
stores its discs and tapes at a similarly
huge site—a former U.S. Steel lime-
stone mine near Slippery Rock, Pa.
That facility also has such clients as the
U.S. Archives.

BMG has the largest vault: 1.3 mil-
lion tapes, acetates, metal parts, and
other recorded formats. Sony is second,
with more than 600,000 items.

The library’s collection, unlike those
of the labels, does not include master
tapes and is composed mostly of copies
of records, tapes, and CDs submitted
both as gifts and as deposit copies. Still,
the collection, viewed in sheer numbers,
beats them all.

At the new site, the library plans to
continue its longstanding policy of mak-
ing the huge collection available not
only to students and scholars, but to
record companies.

Companies have occasionally found
the library’s collection a haven of last
resort, and, in the stacks, reissue pro-
ducers have discovered copies of rare
recordings that the labels themselves
have lost or thrown away the masters
of in periodic misguided “houseclean-
ing” efforts over the vears (Billboard,
July 12).

The library has been plagued in
recent years by funding restraints that
affect both purchases and the cata-
loging of gift donations, but the library
recently finished sorting and cataloging
a major 1993 donation of 500,000 sig-
nificant blues and jazz 78 rpm discs.
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SONY’S DANCE POOL

(Continued from preceding page)

dance music is different there.

Brulez notes, “In America, it’s re-
stricted to an underground market. A
few labels concentrate on it, but they
make [ lot o] income from foreign ter-
ritories.”

Adds Lamblin, “In Europe, there
are far more cities with their own indi-
vidual cultures. Clubs have a life of
their own, which has a huge influence.
The big market in the States is radio-
driven, and touring is vital. Clubbing
and nightlife are far less influential
outside the major cities there.”

Allstar’s GGrein is particularly frus-
trated that his Dance Pool acts, espe-
cially the pop-oriented Jam & Spoon, hit
a brick wall in the U.S., “but that's got
more to do with the acceptance of dance
music there in the business,” he says.

“Dance music in Europe is commer-
cial musie,” he adds. “Most of the sin-
gles in the German chart are dance, but
it’s commercial music. I can’t see why
it won't work in America apart from
the ignorance of it. After all, it’s an area
where you can sell a lot of records for
relatively small expenditure.”

Europe’s radio stations and music
TV channels, such as VIVA and MTV
Europe, have encouraged dance music
and cased its path into the mainstream.

That does not mean, however, that
ISurodance cannot cross the Atlantic.

Belgian artist Claudia Chin’s single
“Reach Out” gets a U.S. release this
month through Columbia. Dance Pool
Germany signing DJ Company peaked
at No. 53 on Hot 100 Singles with
“Rhythm Of Love” in August for Crave.

Now that Epic in the U.S. has
opened Epidrome (Billboard, Nov. 22),
Dance Pool’s repertoire from Europe
stands a better chance of a release,
says Brulez, although the label does not
report to Dance Pool. Epic U.S. is
preparing a TV-advertised compilation
“Welcome To The Epidrome” featur-
ing Dance Pool acts.

Dance Pool’s repertoire is currently
skewed toward German and European
repertoire. But Lamblin is encourag-
ing other affiliates to push their own
signings. This month, there will be
Dance Pool conventions in Bangkok,
Thailand, and Kuala Lumpur,
Malaysia, and Brazil will launch an
operation early next vear, followed by
India in the summer. A Dance Pool
compilation has already sold 100,000
copies in Mexico, according to the label,
and two acts, Angel and Ivan, have
been signed there.

Another avenue for expansion is the
risky but lucrative business of licens-
ing individual tracks locally, which ean
often lead to more permanent cooper-
ation.

Epic Germany’s marketing and dis-
tribution deal with German indie Dos
or Die (Billboard, Aug. 16) means that
the label’s output, including DJ Quick-
silver, Cosmanova, and La Voix, will go
through Dance Pool internationally,
apart from where license deals already
exist.

Cosgrave’s appointment in the U.K.
could help to smooth the previously
bumpy journey of European repertoire
across the English Channel.

With European acts from other
labels such as Bellini, Sash, and Mr.
President gaining ground after exten-
sive radio play, Lamblin and Brulez are
confident that, in time, British audi-
ences will be dancing to the sume tune
as the rest of the world.
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R&B STARS SING WITH MARLEY ON GHETTO YOUTH SET

(Continued from page 5)

star-studded compilation that features
contemporary hip-hop and R&B stars
“jamming” with Bob Marley on his
greatest hits through the wonders of
technology.

Produced by Stephen, the set will be
released by the Marley children’s
Ghetto Youth label in conjunction with
Island Jamaica in the spring of 1998.

“One of father’s dreams was to
appeal to the U.S. urban market, to the
youths,” says Stephen. “That was
always in the back of our minds—to get
our father in a new light through the
great respect [that audience has for|
artists they already recognize. Not just
{to know] that Bob Marley was a great
writer and a prophet, but to really pen-
etrate that audience, especially the
gang youths that really need the mes-
sage from someone as strong as our
father. There’s not really one message,
but, overall, it’s love and unity—that
everyone is equal.”

These “do-overs” are much more
than covers. They are reinventions that
feature Bob's vocals “dueting” with
contemporary R&D singers and rap-
pers over entirely new tracks, com-
posed by Stephen with assistance from
brothers Julian and Damien and
designed to reflect each artist’s unique
musical style. Another bonus for Mar-
ley fans is that Bob’s vocal tracks on
“Black Survivors™ are all alternative
versions drawn from Island Records’
master vaults, not the tracks used for
the original recordings.

The compilation’s title comes from
1979’s “Survival,” a Bob Marley album
and hit single. “The [1979] album’s orig-
inal name was ‘Black Survival,” ” notes
Island Jamaica president Maxine
Stowe. “But ‘Black’ was later removed.
When they were redoing the track, the
line in the chorus that speaks of ‘black
survivors’ stood out. It underlined the
theme of integrating the Jamaican
ethos with the U.S. R&B/hip-hop audi-
ence, of linking those cultures.”

The idea for the compilation origi-
nated with Stephen.

“I was the one who brought it for-
ward, but we is one unit still,” he says.
“The Ghetto Youth label [also the name
of the production company] is for this
Marley generation. Everyone is there
giving their vibe, and Damien and
Julian are working closely. We love it.
o us, it’s not just a record. It’s some-
thing special from our hearts.”

Besides a high chart profile, the
other chief criterion for singing with
Bob is being “rebellious,” says Stephen,
“not just singing love songs. But if it’s
alove song, vou have to feel it. We have
to relate to all elements of life, because
that’s what we're here for.”

At the time of this writing, three
tracks of “Black Survivors” were com-
plete. Lenny Kravitz's leads in “Roots,
Rock, Reggace” are virtually indistin-
guishable from Bob’s, and the track’s
juiey, '70s funk is laced with the origi-
nal’s reggae beats, making for a
smooth accommodation of Kravitz’s

own sound.

“Likewise, “Turn Your Lights Down
Low” grooves to a cool hip-hop/
R&B/reggae mélange that perfectly
mirrors Fugee diva Lauryn Hill’s
uniquely inclusive vibe. This teaming is
nothing short of revelatory, with Hill
rising to the heat of Bob’s love call.

At the time of this writing, “Guilti-
ness,” featuring Cheeks of Lost Boyz,
had also been completed.

“All of us really feel great about this
[project],” Stephen says of his broth-
ers and sisters, enthusiasm vibrating
in his voice. “From young, we listened
to a wide range of music. We're open
to all musics; that’s how we grow. But
we didn’t know what to expect. We just
go in and do it, and so far, so good.”

Among the other artists slated to
Jjam with Bob is Erykah Badu, who has
just delivered her son and will record
the tune of her choice after she has
recovered from the birth. Because the
contracts have not been finalized, other
artists committed to the project cannot
be named at this time.

Other Bob Marley tracks that have
been laid down and are awaiting their
guest artists include “Burning,” “Jam-
ming,” “No More Trouble,” and “Road
Block.” Stephen expects that the album
will contain 11 or 12 tracks.

The completed tracks were record-
ed at Marley Music, the recording stu-
dio that Ziggy rebuilt from his father’s
Tuff Gong studio, located at the famous
Hope Road address in Kingston,

Jamaica, and at a New York studio.

This is not the first time Stephen has
joined forees with his stateside peers to
pay homage to his father. He and
Spearhead’s Michael Franti got togeth-
er for a revamp of “Rebel Music” that
was released as a single and is includ-
ed on Spearhead’s 1997 “Chocolate
Supa Highway” album. Stephen and
Wyeclef of the Fugees dominated
Jamaican radio for several months via
their collaboration on the Stephen-
penned “Everybody Wants To Be,” a
version of which appears on Ziggy Mar-
ley & the Melody Makers’ album “Fall-
en Is Babylon,” also released this year.

“All of this activity is held together
by his vision of bringing his father’s
music to the contemporary genera-
tion,” says Stowe, who also notes that
increased interest in Bob Marley's
music from R&B American artists
“was happening organically, with the
Fugees doing ‘No Woman, No Cry”and
Warren G doing ‘I Shot The Sheriff”’

“This is the new stage in develop-
ment for Marley children,” Stowe adds.
“It’s much more contemporary,
embodying their father’s image and
projecting it into a modern feeling and
style.”

The Ghetto Youth production com-
pany/label has been active for more
than three years, releasing singles and
albums (for Julian and Damien). Sis-
ters Cedella and Sharon Marley, along
with Erica Newell (who sings back-
ground harmonies for the Melody

Makers), recently released their first
Marley Girls single, “Unbelievable,”
which appears on the “Dancehall
Queen” soundtrack album on Island
Jamaica. The sons—Ziggy, Stephen,
Julian, Damien, and Ky-Mani—are
recording together and plan to perform
as a unit on occasion, starting some-
time in the near future.

“We will come with a Wailers feel,”
says Stephen, “a very old feel, with
organs, the wah-wah pedal, and har-
monies. We don’t have a name yet, but
we've been laying tracks. Iiveryone
does leads and group songs, in which
everyone has his line and part.”

“All of the Marley chiidren are step-
ping up and coming forward at this
point in time through Ghetto Youth,”
says Stowe. “The album is a great
opportunity to work with Stephen and
project such a collaboration at this
time. Because Stephen is so inspired by
his father and furthering his father’s
mission, at times I even feel as if I'm
working directly with Bob.”

For Stephen, making tnis album has
sparked more than vivid memnories of
his father.

He says, “We didn’t know how it
would come out, to change music like
that. But since we've been doing it, I've
been getting a lot of visions of my
father dancing and of His Majesty
[Emperor of Ethiopia, Haile Selassie
1. This is the bridge for us, with us pro-
dueing and our father come and play
for his children again.”

.
.

jonny. -
Lang

* In Concert

;The 16-year-old blues sensatioh rocks
the Disney-MGM Studios

at the Walt Disney World® Resort.

Saturday PremEAR
December 13 at 7pm/6c

. . . . . .
Donit miss the live video chat with
Jonny. Find out more on the Disney

Channel site at www.disney.com
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IN NOVEMBER RIAA CERTIFICATIONS, LED ZEPPELIN BECOMES NO. 2-SELLING ACT

(Continued from page 14)

million.

Rage Against The Machine, “Evil
Empire,” Epie, 2 million.

Led Zeppelin, “Remasters,” Atlantic, 2 mil-

lion.
PLATINUM ALBUMS

Led Zeppelin, “The Complete Studio
Recordings,” Atlantic, its 12th.

Led Zeppelin, “Remasters,” Atlantic, its
13th.

Nitty Gritty Dirt Band, “Will The Circle Be
Unbroken, Volumes 1 & 2,” Liberty, its first.

Bone Thugs-N-Harmony, “The Art Of
War,” Ruthless, its second.

Oasis, “Be Here Now,” Epic, its second.

Jamiroquai, “Traveling Without Moving,”
Work/Columbia, its first.

Simon & Garfunkel, “Wednesday Morn-
ing, 3 A.M.,” Columbia, their eighth.

Michael W. Smith, “Change Your World,”
Reunion, his first.

Pantera, “Vulgar Display Of Power,” Atco,
its second.

Pantera, “Far Beyond Driven,” EastWest,
its third.

Warren Zevon, “Excitable Boy,” Elektra/
Asylum, his first.

Stevie Nicks, “The Other Side Of The Mir-
ror,” Atlantic, her fourth.

Stevie Nicks, “Timespace: The Best Of Ste-
vie Nicks,” Atlantie, her fifth.

Various artists, soundtrack, “Gang Relat-
ed,” Death Row/Interscope.

Chumbawamba, “Tubthunmiper,” Repub-
lie/Universal, its first.

Janet Jackson, “The Velvet Rope,” Virgin,
her fifth.

The Rolling Stones, “Bridges To Babylon,”
Virgin, their 19th.

Wyclef Jean Featuring Refugee Allstars,
“Wyeclef Jean Presents The Carnival Featuring
Refugee Allstars,” Ruffhouse/Columbia, his first.

B.B. King, “The Best Of B.B. King,” MCA,
his first.

Andrew Lloyd Webber, “Michael Crawford
Performs Andrew Lloyd Webber,” Atlantie, his
ninth.

LeAnn Rimes, “The Early Years,” Curb,
her third.

Backstreet Boys, “Backstreet Boys,” Jive,

their first.
GOLD ALBUMS
Various artists, “Keep The Faith,” TV First.
Lynyrd Skynyrd, “Boxed Set,” MCA, its 16th.

John Denver, “Wildlife Concert,” Legacy/
Columbia, his 16th.

Benny Goodman, “Live At Carnegie Hall,”
Legacy/Columbia, his first.

Bone Thugs-N-Harmony, “The Art Of
War,” Ruthless, its second.

Oasis, “Be Here Now,” Epic, its third.

Days Of The New, “Days Of The New,”
Outpost/Geffen, their first.

Black Sabbath, “Never Say Die,” Warner
Bros., its 11th.

K-Ci & JoJo, “Love Always,” MCA their
first.

Janet Jackson, “The Velvet Rope,” Virgin,
her fifth.

Various artists, soundtrack, “Gang Relat-
ed,” Death Row/Interscope.

The Rolling Stones, “Bridges To Babylon,”
Virgin, their 37th.

EPMD, “Back In Business,” Def Jam/Poly-
Gram, its fifth.

LL Cool J, “Phenomenon,” Def Jam/Poly-
Gram, his eighth.

Reel Big Fish, “Turn The Radio Off,”
Mojo/MCA, its first.

Peter Gabriel, “Real World Live,” Geffen,
his sixth.

B.B. King, “The Best Of B.B. King,” MCA,
his first.

Various artists, soundtrack, “Anastasia,”
Atlantic.

LeAnn Rimes, “The Early Years,” Curb,
her third.

John Michael Montgomery, “Greatest
Hits,” Atlantic, his fifth.

Stevie Nicks, “Street Angel,” Atlantic, her
sixth.

The Jerky Boys, “The Jerky Boys 3,” Mer-
cury, their third.

702, “No Doubt,” Motown, its first.

Salt 'N Pepa, “Brand New,” PolyGram,
their fifth.

Allman Brothers, “Where It All Begins,”
Epic, their 10th.

MULTI-PLATINUM SINGLES
LeAnn Rimes, “How Do I Live,” Curb, 2

million.
PLATINUM SINGLES

Bone Thugs-N-Harmony, “Look Into My

Eyes,” Ruthless, its second.
GOLD SINGLES

Next, “Butta Love,” Arista, its first.

Milestone, “I Care 'Bout You,” LaFace, its
first.

Mase, “Feels So Good,” Bad Boy/Arista, his
first.

LSG, “My Body,” EastWest, its first.

Hanson, “I Will Come To You,” Mercury,
its second.

Missy Elliott, “Sock It To Me,” EastWest,
her first.

Bone Thugs-N-Harmony, “Look Into My
Eyes,” Ruthless, its fourth.

Bone Thugs-N-Harmony, “If I Could
Teach The World,” Ruthless, its fifth.

Assistance tn preparing this story was
provided by Carrie Bell
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Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
LUIS MIGUEL National Auditorium ~ Oct. 9-30, $6,766,338 159,878 Showtime de Mexico
Mexico City Nov. 1-2 (52,777 420 pesos) 166,617,
$70.51/$19.23 17 shows,
16 seflouts
ROLLING STONES MGM Grand Garden ~ Nov. 22 $2,925,800 12,750 TNA USA
JAMIROQUA! Las Vegas $300/$100 sellout Bill Silva Presents
Andrew Hewitt
YANNI National Auditortum ~ Nov. 6-9 $1.791,823 48211 Spectro
Mexico City (14,335,384 pesos) 49,005,
$61.34/318.40 five shows,
four sell-
auts
FLEETWOOD MAC Atlantic City Nov. 29 $1,174 075 16,164 Magicworks
Convention Center $100/525 seffout Entertainment Inc
Atlantic City, N.J. PACE Touring
Caesars Palace
FLEETWOOD MAC Rosemont Horizon Nov. 20 $1.088,525 18319 | Magicworks
Rosemont. I $75/335 sellout Entertainment Inc.
PACE Tounng
Tim Orchard
FLEETWOOD MAC Gund Arena Nov. 24 $927.900 20672 Magicworks
Cleveland $60/$25 sellout Entertainment inc.
PACE Touring
FLEETWOOD MAC Palace of Auburn Nov. 21 $926,190 16918 Magicworks
Hills $65/845 seflout Entertainment Inc
Auburn Hills, Mich PACE Tounng
Cellar Door
FLEETWOOD MAC USAirways Arena Nov. 30 $894,650 15520 Magicworks
Landover, Md $75/325 sellout Entertainment inc
PACE Touring
VICENTE FERNANDEZ Universal Nov.21-23 | $861.258 18,107 Universal Concerts
Amphitheatre $53.50/350.50 18,753,
Universal City, Caif theee
shows
FLEETWOOD MAC Martne Midiand Nov. 23 $836,145 1702 Magicworks
Arena $60/325 selloat Entertainment fnc
Buffalo, N.Y PACE Touring
Jack Utsick Presents
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Box-
scores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295, Fax: 615-321-
0878. For research information and pricing, call Marie Ratliff, 615-321-4295.

WANTED!

(By Fans EVERYWHERE...)

6 ft.

MANCOW

Rock Radio Station
Rock 103.5 WRCX-FM

America’s #1 Rock
Radio Personality
3 YEARS IN A ROW!

— 6f1t.

Also Available:

BOX OF SHARPIES (1998) *SOLD OUT* Collector’s Item!!

FAT BOY PIZZA BREASTS (1996) CD/CASS. *STILL AVAILABLE!*

THE SLOPPY BOX (1996) *Extemely Limited Edition*
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