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Music, Hits, DVD
Are Holiday Stars
At Video Stores

B BY SETH GOLDSTEIN
and EARL PAIGE

NEW YORK—The holiday season
ended as it began for home video:
continued strong sales for such
direct-to-sell-through hits as
Columbia TriStar’s “Men In Black”
and Disney’s “George Of The Jun-
gle” and a surprising surge in music
titles, a genre left for dead until
recently.

But there’s concern that the bell-
wether retailers of sell-through,
like Wal-Mart, didn’t perform as
expected, dragging down results for

(Continued on page 81)

CES To Serve
As Stage For
DVD, Divx Feud

B BY SETH GOLDSTEIN

NEW YORK—Hollywood is
returning in foree to the Interna-
tional Consumer Electronics Show
(CES) Jan. 8-11 in Las Vegas, cour-
tesy of DVD and its pay-per-view
rival, Divx.

Not since the early days of home
video, when CES provided the only
venue for the display of studio
titles, has the convention attracted
as many big-name vendors. Most
will be found at the booth hosted by
the DVD Video Group (DVG), the
trade association formed to pro-
mote the new format, and Premiere
magazine

(Continued on page 82)

Holiday Record Sales Soar
Consolidation, Big Titles Boost Retail

W BY ED CHRISTMAN

NEW YORK—Consolidation of the
music retail marketplace contributed
to one of the best holiday selling sea-
sons in recent memory for stores still
standing, and
those music mer-
chants say they
see sales remain-
ing strong throughout January.

“We think there are legs on most of
the hit product, so we expect business
to be strong right through January,”
says Larry Mundorf, president of the
150-unit, Carnegie, Pa.-based Nation-
al Record Mart chain. Most retailers
describe this holiday selling season as
being hit-driven. Among the hits that

Brand-Building
Retailers Turn
To Custom GDs

B BY CARRIE BELL

LOS ANGELES—The musie business
has caught the eye of the wider retail
community, with chain stores better
recognized as purveyors of khaki
pants, furniture, and work boots now
releasing more CDs than some indie
record labels. Companies like the Gap,
the Bombay Company, Guess?, Empo-
rio Armani, Pier 1, Ralph Lauren, and
Starbucks Coffee are raiding record-
label catalogs and discovering hot new
acts for use on custom-made seasonal
and theme compilations sold under
their own brand names.

(Continued on page 74)
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led the way during the holidays were
albums from Celine Dion, Barbra
Streisand, Garth Brooks, Chum-
bawamba, Backstreet Boys, Usher,
Hanson, Shania Twain, and LeAnn
Rimes.

Other mer-
chants agreed with
Mundorf, saying
that as of Dec. 30,
sales had yet to show signs of letting
up.
In addition to the hits having legs,
merchants said that they were sur-
prised by two records during the holi-
days: Andrea Bocelli’s “Romanza” and
the soundtrack to the hit movie “Titan-
ic.” In the case of the latter title, mer-
chants say the album started to gain
attention in the last two weeks of
December. The film opened Deec. 19.
Randy Davis, VP at the 11-unit, St.
Louis-based Streetside chain, points
out, “The ‘Titanic’ soundtrack hit so
late in the season it is just now

(Continued on page 81)
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Major, Emerging Acts

On Release Schedule
B BY FRED BRONSON

Video, Record Labels
Gear Up For 1st Quarter

Vid Suppliers Ringing In

New Year With Hit Titles
B BY EILEEN FITZPATRICK

After the fourth-quarter rush of
first quarter is a
new artists. The ~
will include a fair

high-profile al- —
bum releases, the - A
time labels often .
concentrate on ’ /‘ﬂ
first three T, f{‘
months of 1998 v‘#
share of develop- MADONNA )
ing acts, but
there will also be a number of su-
perstar releases, label debuts for
well-known artists, and reissues
mined from back catalogs (see story,
(Continued on page 89)

LOS ANGELES—Although retail-
ers are still en-
joyving sales from
sell-through ti-
tles released dur-
ing the fourth
quarter, suppli-
ers are gearing
up for the new
year with more

SCENE FROM hits and seasonal
*SOUL FOOD" promotions.
Some of the

hot titles include Buena Vista Home
Video’s “Hercules” and Columbia
TriStar Home Video’s “Air Force

(Continued on page 88)

B BY ED CHRISTMAN

NEW YORK—In a move to stimu-
late catalog sales
and heighten the
profile of its
artists, Poly-
Media, Poly-
Gram’s compila-
tion division, has
created four
music compila-
tions that will be
offered as a pre-
mium to purchasers of Kellogg’s
cereal products.

In a high-powered promotional
campaign, PolyGram artists in four
genres are to be featured on the

MATTEA

PolyMedia, Kellogg’s Team
For Compilation Promo

backs of about 90 million Kellogg’s
cereal packages available in super-
markets throughout the U.S. begin-
N ning the first

week of January.
For the promo-
tion, PolyMedia, a
unit of PolyGram
Group Distribu-
tion (PGD), has
created four
multi-artist com-
pilations, each
featuring eight
songs from one of the four music gen-
res: classic rock, country, pop, or
Motown. Kellogg’s purchasers can
send away for the compilations,
(Continued on page 83)

GAYE

QRadio Brings
South African
Music Online

B BY DIANE COETZER

JOHANNESBURG—Quincy Jones
has solidified his longstanding involve-
ment in South African music with QRa-
dio, an innovative and multifaceted pro-
ject designed to bring South African

music to American Internet users.
QRadio is a partnership between
Jones and American Broadband Pro-
ductions LLC, an Internet content
provider based in Washington, D.C.
South Africa’s national broadcaster,
the South African Broadcasting Corp.
(SABC), has also joined forces with
Jones and American Broadband to
enable the Internet site to incorporate
24-hour live radio transmissions from
(Continued on page 18)
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Returning Gongress Faces C’right Issues
Tougher Record Ratings May Be Considered Also

H BY BILL HOLLAND

WASHINGTON, D.C.—When the nation’s
lawmakers return Jan. 27 for the second
session of the 105th Congress, they are
expected to come to agreement and vote
on two pending bills of great interest to
the copyright community.

Also, several legislators have hinted that
they may decide to introduce new legisla-
tion that could raise the specter of tougher
ratings for recordings with explicit lyrics
(Billboard, Nov. 15, 1997). If these mem-
bers adopt the precedent set by lawmak-
ers who put the squeeze on the TV indus-
try last year, at the very least it might
mean a push for content and age restric-
tions for stickered records.

Meanwhile, the Federal Trade Commis-
sion (FTC) probe of the major record com-
panies continues to search for evidence of
CD price fixing in the domestic market-
place through label collusion on minimum
advertised price (MAP) guidelines (Bill-
board, Nov. 1, 1997). The commission has
subpoenaed pricing-strategy documents
from the major record companies.

Officials at the FTC will not comment on
ongoing investigations. Some insiders
point out that the commission instigated a
similar probe in 1993 in connection with
MAP, but after apparently coming up with
no evidence of collusion, it let the probe
drop in 1996.

The issue of amending the U.S. Copy-
right Act to extend the term of copyright
has been mired in political wrangling in
recent years, and its future remains uncer-
tain in the new session of Congress.
Record companies, music publishers, and
the performing right organizations have
long been seeking to extend the term of
copyright from life plus 50 years to life
plus 70 years, which is becoming an inter-
national standard. The legislation would
amend the Copyright Act and bring the
law into coordination with that of interna-
tional trading partners, giving the work of
U.S. copyright holders the same protection
offered in other countries.

While the term-extension legislation is
straightforward and noncontroversial, it
has been blocked by several legislators
who have used the bill to pressure the per-
forming right groups, particularly ASCAP
and BMI, to withdraw opposition to a sep-
arate pending bill. That bill, proposed by
the National Restaurant Assn. (NRA),
would offer restaurateurs a music license
fee exemption for so-called “background
music” in their establishments.

Even a private compromise agreement
on the restaurant bill last year that carved
out major concessions for small-restaurant
owners has not deterred the NRA and its
congressional bill sponsors from trying to
take ASCAP and BMI to the mat. If the
bill is passed, the right societies claim, the
restaurant legislation could cost them bil-
lions of dollars annually in general licens-
ing income.

However, sources say this licensing
issue, and the attendant blockage of the
term-extension bill, has begun to aggra-
vate some lawmakers, who feel the issue
should be settled outside the halls of Con-
gress.

The end-of-session passage of two other
copyright-related bills indicates Congress
may be tired of the spoiler approach.

Nevertheless, even if the logjam is bro-
ken on term extension, the performing
right societies will still have to fight the
licensing bill and push for a negotiated set-
tlement when Congress returns.

During the first few months of the new
session, lawmakers must also pass
enabling legislation that will allow the Sen-

ate to ratify the pending international
World Intellectual Property Organization
(WIPO) treaties. The WIPO treaties offer
higher levels of copyright protection to
member nations, including safeguards in
the digital and online environments.

Although observers acknowledge the
importance of ratifying the WIPO treaties,
debate over the language of the enabling
legislation has hindered its progress.

At the Federal Communications Com-
mission (FCC), former chief counsel
William Kennard was named chairman.
The recent announcement of a pay for
play policy by CBS Radio (Billboard, Dec.
27, 1997) has already alerted FCC
staffers to possible major changes in tra-
ditional radio station policies for music
playlists.

While Kennard has not given his view on
the practice, staffers have already said
that such paid airplay radio program seg-
ments should be announced frequently on
the air. Observers say the new year may
bring challenges to the controversial air-
play-for-bucks idea, which could spur

(Continued on page 83)

H BY LARRY LeBLANC

TORONTO—Minister of Canadian Her-
itage Sheila Copps and Minister of Indus-
try John Manley announced Dec. 18 that the
Canadian government is committed to sign-
ing two international treaties presented by
the World Intellectual Property Organiza-
tion (WIPO). The announcement is the gov-
ernment’s first confirmation that it intends
to move forward with the legislation.

A timetable for passage was not disclosed
at press time.

The treaties deal with copyright protec-
tion in the digital age and with intellectual
property protection for performers and
phonogram producers.

The two treaties—the Performances and
Phonogram Treaty and the Copyright
Treaty—are designed to establish interna-
tional minimum standards in copyright and
related rights. Once signed and then ratified
by Canada’s House of Commons and Sen-
ate, the legislation will significantly increase

Canadian Gov’t Commits To
Signing Two WIPO Treaties

protection of copyrights in Canada in the
digital age.

Canada and at least 30 other WIPO mem-
ber nations have to ratify enabling legisla-
tion within two years of the treaties’ Decem-
ber 1996 signing before they can go into
cffect.

“These treaties are part of an ongoing
international process to modernize copy-
right laws to deal with the digital age,” says
Copps. “The WIPO treaties follow on the
updating of Canada’s Copyright Act over the
last year. Copyright is the lifeblood of cre-
ators, and new technologies make it all the
more important to balance the rights of cre-
ators and the needs of copyright users.”

Last year’s Phase II revisions to Canada’s
Copyright Act, known as Bill C-32, did not
address Canada’s obligations under these
international agreements, nor did they
define digital transmissions and payments.
These had been set aside for Phase III revi-
sions to the Copyright Act.

(Continued on page 81)

TONY TONY TONY!

When I first learned that Billboard was
planning to put together a 50th-anniversary
tribute section on my career (Billboard,
Dec. 20, 1997), I knew that it would be a
wonderful way to mark the occasion. Now,
with the actual issue in hand, I can truly
appreciate what a treasured keepsake this
will become for me. I know of the tireless
efforts that were made by the Billboard
staff over several months to put the section
together, and I want to extend my heartfelt
thanks and appreciation. The final result is
a testament to the extraordinary profes-
sionalism and expertise that Billboard has a
reputation for, and this would be the only
place I would want to celebrate my 50th
anniversary.

LETTERS

PRICE OF HATRED: TO0O COSTLY

Timothy White’s recent “Music Biz: What
Price Hatred?” column (Music to My Ears,
Billboard, Dec. 27, 1997) was courageous. He
refused to dismiss recent disturbing remarks
uttered by a senior label executive or the col-
lective music business environment that may
help foster such perceptions. He took on sev-
eral popular artists, recounting hate-filled
lyrics spewed into the marketplace at what-
ever cost.

The music industry has sold some twisted
product as “art” reflecting the streets; with
hate-filled words and images, people are en-
couraged to embrace stultifying, one-dimen-
sional hatreds and stereotypes, particularly
when there are no alternative interpretations
offered to even consider. It's a bit too easy

century in the music industry, it’s still possi-

ble to make money with that aim. Thanks for
trying!

Barbara R. Goodman

VP, Entertainment/Media

Raines International Inc.

New York

HEARD IT THROUGH THE GREAT VINYL
Terry McManus’ commentary on the de-
cline of vinyl singles (Billboard, Dec. 27, 1997)
is a fine and true statement on their impor-
tance. Those of us in retail know well the vital
place of the vinyl single in educating and en-
couraging buyers to move up to other, regu-
lar purchases and don’t understand why so
many potential buyers have been alienated.
Gary DelMastro

Tony Bennett  and ugly, with no sense of responsibility. Owner

RPM Music Productions Inc.  Artists throughout history have sought to Platters by Mail
New York uplift the human condition; in the late 20th Fresno, Calif.

1

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billhoard or its management.
Letters should he submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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Top OF Tue News

6 SFX Broadcasting becomes
tops in the promotion business
with $130 million purchase of
concert promoter PACE Entertain-
ment.

Arnists & Music

8 Executive Turntable: Brian
Malouf promoted at RCA Records.

9 Pearl Jam’s step back from
the spotlight looks like a savvy
career move on the eve of its lat-
est album release.

9 The Beat: Backstage at the
Billboard Music Awards with
Spice Girls, LeAnn Rimes, and
Garth Brooks, among others.

11 Boxscore: Garth Brooks
grosses $638,640 at Rosemont,
IIl.'s Rosemont Horizon.

11 Continental Drift: Josh

Smith is only 18, but he
knows the blues.

SPICE GIRLS: P 9

29 Songwriters & Publishers:
Atlanta’s Hiico Mesic adding
important writers and artists to ifs
roster.

30 Studio Action: Knitting
Factory steps up its role as an
innovative recording environ-
ment.

INTERNATIONAL

31 New French commission to
review problems faced by the

= THE HIGH LLAMAS: P 69

12 Popular Uprisings: Bond,
the band, makes its album
debut March 17.

14 R&B: Verity Records offers
recent fop gospel hits on “WOW
Gospel '98."

music industry.

34 Hits Of The World: Celine
Dion remains at the top of many
international album charts.

35 Global Music Pulse: Ger-
many’s Bell Book & Candle

scores platinum with debut single.

36 Canada: Canadian music
industry has high hopes for the
expanding Indigo refail chain.

MeRcHANTS 8 MARKETING
47 1997 marked by consolida-
tion and growth for new-media
companies.

47 BuyCycles: Are radio and
video dwindling as main music-
sales boosters?

50 Retail Track: Chairman Paul
Smith is stepping down at Sony
Music Distribution.

51 Declarations Of indepen-
dents: Distributar the REP Co.
gets a new moniker.

65 Home Video: DVD enjoys
holiday promo push at retail.
66 Shelf Talk: “Cops” distribu-
tor and producer enfangled in a
real-life legal drama.

68 Child’s Play: Paramount
releases Nickelodeon's “Good
Burger” movie fo video.

Reviews # PREVIEWS

69 "Great Expectations: The
Album” and a new set from the
High Llamas.

PROGRAMMING

76 A PD recounts his experi-
ences during his radio station’s
first six weeks.

76 WebWaves: Seatfle classi-
cal station KING-FM hits the Inter-
net.

78 AirWaves: Mark Chesnuft's
*It's Not Over” single has
taken its time getting to radio.
79 The Modern Age: Ben Folds
Five's unlikely single "Brick” hits
heavy radio rotafion.

80 Music Video: MTV exec
Brian Graden wants major over-
haul for the channel.
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73.
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27 Classical/Keeping Score:
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Innovative Acts Crucial To Health Of Music Biz
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The numbers may look fine on papet, but
the record business is in trouble. For the
last year, A& R directors have been waiting
for the emergence of a new style of record-
ed music to drive industry growth.

They hoped that techno or electronica
would do for sales what grunge or alterna-
tive did in the early '90s. Their hopes are
misplaced: Grunge was not the driving
force behind the industry—Nivena was. It
was an act, not a style, that proved the
recipe for success by bridging the gap
hetween art and commerce.

So. is the challenge to find a Nirvana
sound-alike? Probably not. Records are
made by two basic types of artists: innova-
tors and emulators. Neither is inherently
better than the other, but it is important to
distinguish between the two when search-

ing for new talent.

In heavy metal or Nashville’s eurvent
version of country;, being an emulator may
be the ticket. On the other hand, what per-

‘A&R executives cur-
rently have the mest
power to influence the
success or failure of

the record industry’

Michael James, president of Alternator Records, is a
producerwho has worked with L7, Hole, the Rev.
Horton Heat, and Artificial Joy Club, among many
others.

centage of the artists signed during the
Nirvana-led Seattle explosion of the early
'90s went on to success? In the long rum,
being an innovator is the key to longevity

and multi-platinum sales.

Innovative artists lead the way for fresh,
new stylistic movements in music and cul-
ture. They also tend to be the acts that
endure—meaning strong catalog sales to
come.

Innovators are initially an acquired taste;
because they do not sound like most of their
contemporaries, there is typically vesis-
tance to signing them to recording con-
tracts. After they are signed, they require
development to realize their true potential.

Innovators often get trapped in a vicious
circle. Major-label record companies have
the advantage—and the disadvantage—of
being able to get copious amounts of
records into the marketplace, while indie
labels, which have less pressure to have an
instant hit, have the advantage of being free
to sign an innovator. Unfortunately, majors

(Continued on page 75)
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THIRTY DAYS bl il THIRTEEN QUESTION METHOD
YOU CAN’'T CATCH ME Wentzville, Missouri 63385 CRYING STEEL
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DOWNBOUND TRAIN January 13, 1997 COME ON

BROWN EYED HANDSOME MAN NADINE (IS IT YOU?)
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visit jolinnie.com.

Very truly yours,




This story was prepared by Ray
Waddell, reporter for Amusement
Business.

Its $130 million purchase of broad-
based concert promoter PACE
Entertainment is the latest in a quick
succession of deals that places SFX
Broadcasting Inc. at the top of the
corporate promoter ladder, territo-
ry previously occupied only by TNA,
Universal Concerts, Cellar Door,
and, until now, PACE.

The buy includes all divisions of
Houston-based PACE, including its
theatrical, concerts, touring, motor
sports, and facilities group divisions
(the latter oversees PACE’s
amphitheater interests). PACE owns
two sheds and is partnered in 11
more with Pavilion Partners, which
SFX also purchased for an undis-

SFX Claims Top Promoter
Title Via PACE Purchase

closed price from Viacom Inc., and
Sony Music Entertainment.

PACE Entertainment chairman/
founder Allen Becker calls the deal
a “bittersweet situation” but adds
that he is pleased about the opportu-
nity the deal brings for PACE’s
upper management.

“I’'m 65 years old, and I'm coming
to the end of my career,” Becker
says. “But much of our management
staff are in the middle of their
careers, and now they have the
opportunity to do some pretty major
stuff. As a private corporation, you
often suffer from the shorts.”

Robert F.X. Sillerman, executive
chairman of SFX, was not available
for comment. However, he said in a
prepared statement, “With almost a
quarter-billion dollars in revenue

(Continued on page 82)

Mama Concerts’
Avram Jailed For
Tax Evasion

B BY WOLFGANG SPAHR

MUNICH—Leading German promot-
er Mama Concerts is remaining silent
about its future after the jailing of its
founder and managing director, Mar-
cel Avram, for 3'2 years on tax evasion
charges.

A court here imposed the sentence
Dec. 22, 1997, after Avram admitted to
12 counts of evasion. Avram, who has
already spent nine months in prison
awaiting trial, was freed on bail after
the hearing and is expected to return
to jail in the spring.

No comment has been forthcoming
from Mama, although Avram’s long-
standing business partner, Fritz Rau,
says, “Avram remains head of the com-
pany, as before. I would have stopped
working without him.”

The offenses took place between
1989 and 1992 and involve a total of
around 5 million deutsche marks ($3.4
million). Avram’s sentence came
despite the fact that he handed over
the outstanding sum immediately after
investigations began into his financial
affairs at the beginning of 1997.

The charges center around Avram’s
promoting of German tours by such
foreign artists as Liza Minnelli, Chris

(Continued on page 81)

E-Prop Gets All Of Martin

Label Licenses Reprise/Capitol Sessions

H BY RV LICHTMAN

NEW YORK—Dean Martin, the star
crooner who died in 1995, envisioned
that his vast catalog of recordings on
the Capitol and Reprise labels would
someday find a single home.

The first step in that direction was
his purchase in 1980 of some 400 mas-
ters he recorded at Reprise from 1962
until the early "70s. Now, in a licensing
arrangement with Martin’s estate,
EMI-Capitol Entertainment Proper-
ties has acquired the Reprise sessions,
along with access to the sessions owned
by its sister Capitol label, for which
Martin recorded from 1948 to 1961
(Billboard Bulletin, Dec. 16, 1997). In
moving to Reprise, Martin joined a
label founded by his former Capitol
labelmate Frank Sinatra.

Starting early this year, releases,
updated with state-of-the-art digital
processing, will begin to flow, includ-
ing greatest-hits compilations, a boxed

2000 Years Of Comedy. Comedy legends Mel Brooks and Carl Reiner visited
Rhino headquarters recently to wrap up a tour promoting their Rhino comedy
release “The 2000 Year Old Man In The Year 2000: The Album,” Brooks and
Reiner's first new comedy recording in 24 years. “The 2000 Year Oild Man In The
Year 2000: The Book (Including How To Not Die And Other Good Tips)” is an
accompanying 160-page hard-bound volume featuring album highlights and
additional original comedy. Shown, from left, are Reiner; Harold Bronson, man-
aging director at Rhino; Brooks; and Richard Foos, president of Rhino.

set, a Christmas collection, and other
albums, says Eli Okun, executive VP of
E-Prop, as EMI-Capitol Entertain-
ment Properties is informally known.
The recordings will also be available for
syne arrangements for film, TV, spe-
cial markets, and other media.

“We always thought that when Dean
owned [the masters] we would at some
point put it together at Capitol, so his
complete recording career would be in
one place,” says Mort Viner, Martin’s
longtime International Creative Man-
agement agent and executor of his
estate.

Viner says Martin, around the same
time as his Reprise deal, tried to buy
his master recordings from his Capitol
days but was turned down by the label.
“He liked the way Capitol marketed his
recordings,” says Viner, “but as with
the Reprise deal, he wanted control of
the masters as one of his assets. Mar-
tin asked them to give him a number,
but they said they weren't interested
in selling.”

As an example of programming that
can now take place, Viner notes that
Martin’s Capitol recordings of songs
with an Italian theme—including the
pop hit “That’s Amore”—could be com-
bined with his Reprise recordings of
similar material to market what
couldn’t otherwise be done before.

“In faet,” Viner adds, “Martin did a
type of album on Reprise he never did
on Capitol, a country & western album.”

According to Viner, the licensing
deal is “basically the same as any other.
We were paid an advance against roy-
alties. This is a 10-year arrangement
with an option to continue.”

“We’ll be able to market one of the
great singers and stylists in musie his-
tory in a way that was previously impos-
sible,” says E-Prop president Bruce
Kirkland in a prepared statement.

According to E-Prop, none of the

(Continued on page 81)

Salsa Pioneer Jerry Masucci, 63, Dies
Fania Records Co-Founder Made Latin Style A Hit

B BY JOHN LANNERT

Jerry Masucei, who masterminded
the artistic and commerecial evolution
of salsa music in the ’60s and *70s, died
Dec. 20 of complications following
abdominal surgery in Buenos Aires. He
was 63.

In 1964, Masucci, a Brooklyn, N.Y.-
born attorney, co-founded Fania
Records with noted Latin jazz/tropical
flutist Johnny Pacheco. Over the next

15 years, Masueci would help spear-
head the international popularity of a
Cuban-derived, Afro-Caribbean sound
from New York dubbed salsa.

Dozens of salsa stars recorded on
the label, including actor/singer Rubén
Blades and Willie Colén (who togeth-
er cut “Siembra,” one of the best-sell-
ing salsa dises of all time), Celia Cruz,
Héctor Lavoe, Larry Harlow, Bobby
Valentin, Roberto Roena, and Ismael
Miranda.

MIDEM Focus To Include Small Labels

B BY JEFF CLARK-MEADS

LONDON—New music, new media,
and an old hand will be underlying
themes of the 32nd MIDEM, to be held
Jan. 1822 in Cannes.

The meeting will have a particular
foeus on and support for smaller labels
that may not have been to Cannes be-
fore, according to Reed MIDEM Or-
ganisation chief executive Xavier Roy.
In addition, the conference program will
offer sessions on changing technology.

Ahmet Ertegun, co-founder of
Atlantic Records and co-chairman/co-
CEO of the Atlantic Group, is to be
honored as MIDEM’s man of the year.
Ertegun will receive a trophy named

for his late brother, Nesuhi, who was
honored as man of the year in 1989 for
his work with Atlantic and his chair-
manship of the International Federa-
tion of the Phonographic Industry.

Roy says MIDEM is encouraging
“the smaller but very creative labels”
to come to Cannes for the first time
through the launch of the MIDEM
Techno Club.

“The club proposes attractive prices
and maximum visibility and will allow
these young labels to benefit from the
hugely international business platform
that MIDEM offers,” says Roy. The
club will provide meeting facilities and
listening booths for the labels, he adds.

Roy notes that MIDEM is conscious

of the increasing globalization of the
world music market, of the emerging
markets of Latin America and Asia, and
of the rise of new sources for music.

“The world music market, which has
been predominantly Anglo-Saxon, is
becoming increasingly receptive to new
styles of music,” he states. “Dance and
techno, for example, but also Latin
American rhythms and world musie
are flourishing.”

Roy says the conference program
will address all these issues and will in-
clude participation from peermusic
CEO Ralph Peer 11, Tommy Boy CEO
Tom Silverman, and Patrick Zelnik,
CEO of Naive and former president of

(Continued on page 81)

Fania’s house band, Fania All Stars,
was a standout ensemble that recorded
crossover Latin jazz/fusion dises
with Billy Cobham,
Jan Hammer, Steve
Winwood, and Erie
Gale.

As Fania was
creating and mar-
keting the upstart
salsa musie, the
label was virtually
monopolizing the
genre by acquiring
rival New York labels like Cotique, Ale-
gre, and Tico, the latter of which was
owned by Morris Levy, the late indus-
try veteran admired by Masucci.

Ralph Mercado, president of RMM
Records, who often worked closely as
a promoter and artist manager with
Masucei over the past 35 years, says
Masucci “made salsa music a business.
And when we hooked up with the Fania
All Stars, it created the explosion of
what we know as salsa music today.

“He made records and movies about
the musie and took it around the world.
He had the largest catalog of this music
anywhere, and he helped make stars of
Rubén Blades and Willie Colén.”

Mercado, who was inspired by
Masucei to start his own label in 1987,
says Masucci was to salsa music what

(Continued on page 82)

Industry Lauds
lvey Nomination
For NEA Chair

H BY BILL HOLLAND

WASHINGTON, D.C.—Country
Music Foundation (CMF) director Bill
Ivey, President Clinton’s nominee for
chairman of the Naticnal Endowment
for the Arts (NEA),
is expected to draw
on his wealth of
experience with
music  industry
advocacy groups.
Ivey faces Senate
confirmation hear-
ings after Congress
returns in late Jan-
uary.

President Clinton nominated Ivey to
replace outgoing NEA chairman Jane
Alexander.

Ivey, 53, whose nomination was
announced Dec. 18, has been CMF
director since 1971. The advocacy group

(Continued on page 82)

Clinton Signs
Net-Related
La Machia Bill

WASHINGTON, D.C.—President
Clinton signed legislaticn Dee. 17 that
closed a loophole in the Copyright Act
that had unintentionally protected
Internet thieves who claimed that they
took no direct financial gain from
appropriating copyrighfed works and
downloading them on the Internet.

The so-called La Machia bill, for-
mally titled the No Electroniec Theft
(NET) Act, was supported by the
Recording Industry Assn. of America
(RIAA) and was passed by Congress
Nov. 17 before recess.

The new law will now allow the
RIAA and its members to sue the own-
ers of Internet fan sites and unautho-
rized music archives that offer free
music samples without authorization
from record companies.

The law is one of two copyright bills
passed by Congress in 1997. Two major
copyright-related bills remain pending:

(Continued on page 81)

RIAA Seeks Review
Of Rates Paid By
Music Services

WASHINGTON, D.C.—The Record-
ing Industry Assn. of America (RIAA)
petitioned the librarian of Congress
Dec. 12 to review a decision by the
Library’s Copyright Arbitration Roy-
alty Panel (CARP) that recommended
subscription digital cable and satellite
music services pay artisfs and record
companies 5% of annual revenues for
the right to perform sound recordings.
According to the RIAA, the services,
such as DMX, Music Choice, and
MUZAK, log more than 250,000 hours
of music. The music industry trade

group argued that the rate is too low.
It has asked for a higher “fair mar-
ketplace rate,” pointing out in its filing
the “analogous” cable movie industry
of HBO and other services, which pay
(Continued on page 82)
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Growing Fan Base Awaits DiFranco Set
Righteous Babe Aims To Meet Demand For ‘Castle’

B BY CARRIE BELL

Ani DiFranco shared a stage with
Bob Dylan for a series of shows last
August. As odd as the pairing might
seem, a close look at the do-it-yourself
female singer/songwriter and the rock
icon reveals quite a few similarities.

Both admire Woodie Guthrie and
other troubadours of earlier musie.
Both paint beautiful pictures with
wordplay and rhyming lines. Both got
started in the small clubs of the East
Coast and tour constantly.

They dabble in the music industry on
their own terms. Both use music to deal
with the triumphs and hardships of life.
And both are social commentators for
their respective generations.

“Bob Dylan is the greatest poet of his
generation, a legend, an icon. But when
I met him, I realized he is just a folk
singer who loves playing music, a folk
singer like me,” DiFranco says. “Nei-
ther of us run from that brand despite
the fact that folk is a dirty word that
many singers would jump into traffic
to avoid. We have a love for the non-
commercial aspect of it, a love for cre-
ating new things to share with people.”

Dropping Feb. 17, “Little Plastic
Castle” is the latest of these new cre-
ations by the Buffalo, N.Y.-born Di-
Franco on the label she started at age
20, Righteous Babe Records. The ar-
tist’s fan base keeps growing, and the
company is meeting demand with a
first shipment of 250,000 units, ac-
cording to label president/DiFranco
manager Scott Fisher. The 40,000-
member fan club will receive a mailing
announcing and selling the record.

“Retail gets more supportive with
each release, and we are trying to
respond to that demand,” Fisher says.
“They saw how great her numbers
were when she was just selling albums
from the back of her car. Now they see
that people can’t wait for new materi-
al, returns are low, and catalog num-
bers are constant.”

According to SoundScan, DiFranco’s
first 10 releases (including last year’s
live double-CD, “Living In Clip”) have
sold a combined 799,000 copies since
SoundScan started tracking album
sales in May 1991, a year after her self-
titled debut was made available. This
doesn’t take into account CDs bought
at non-SoundScan-monitored sources
like women’s bookstores, concerts, or
mail order. These sources bring total
sales to more than 1 million, and direct-
to-customer sales make up at least 15%
of Righteous Babe’s total CD sales,
according to Fisher.

“Many people prefer to buy straight
from the company. I think they see it
as supporting the artist more directly,”
he says. “Of course, the mail order now
incorporates T-shirts and posters also.”

To keep interest high on “Castle,”
Righteous Babe will provide posters,
flats, stickers, and in-store play copies

and will allocate more funds to co-op
advertising with retailers than it has on
previous releases, according to Fisher.

“This will be a big album for us. Ani
is someone our clientele supports
wholeheartedly,” says Steve Bicksler,
owner of the seven-store, Pasadena,
Calif.-based Penny Lane Records.
“Her last studio album was in our top
20 for weeks, and her catalog remains
strong. She is a talented woman who
puts out a quality album, an album
Penny Lane employees will surely get
behind and talk up.”

Even for a major chain like the 1,372-
store, Minneapolis-based Musicland,
the demand for DiFranco’s releases far
exceeds most other independent artists.
“We don’t have any big promotions
planned, but we will definitely carry it,

DiFRANCO

and our buyer expects larger numbers
than past albums,” spokesman Brant
Skogrand says. “She is in the upper
echelon of independent artists. Her con-
stant touring and all the media cover-
age has broadened her fan base.”

Skogrand says sales at the chain
experience a lift when DiFranco comes
to town. Fisher hopes that’s the case
when, in March, DiFranco hits Australia
and Japan, does an April Eastern U.S.
college market tour, and performs a
coast-to-coast shed tour this summer. In
May, she hopes to perform at Canada’s
Winnipeg Folk Festival this summer
and the New Orleans Jazz & Heritage
Festival in May. DiFranco is booked by
Fleming-Tamulevich.

Righteous Babe will also push for lis-
tening-station spots, which some small-
er chains and mom-and-pop stores have
already promised.

“It is hard to resist Ani once you
have spent some time with her musie,”
Fisher says. “That actually sums up
her success as well. She is what she is
through old-fashioned hard work and
good word-of-mouth.”

The title track was sent to college,
triple-A, modern AC, and modern rock

radio stations in December. It will be
followed later in the year by the soft-
spoken unconditional love song “As Is”
and “Deep Dish,” a fast-paced ditty
accompanied by a plenitude of horns
provided by John Mills, Gary Slechta,
and Jon Blondell. The company plans
to release music videos for the three
tunes to traditional outlets and inde-
pendent shows, which have been very
supportive in the past. One of the video-
clips will use Claymation.

“I always tell her to make some
radio-friendly songs—ones that don’t
say fuck, ones that are under 12 min-
utes long. But Ani is an artist who
doesn’t approach her work with radio
and retail in mind,” Fisher says. “I
guess the label lucked out this time,
because there are a lot of great songs
that are also suitable for airplay.”

DiFranco’s relationship with radio
has been variable. She has been well-
received on college stations, with more
than 500 playing cuts from “Living In
Clip,” according to a Righteous Babe
spokeswoman. DiFranco has had less
luck with commerecial radio, although
that has been changing.

“We put her on as a night record after
her concerts sold out and the CDs were
doing well in local shops,” says Lisa
Adams, music director of modern AC
KBBT (the Beat) Portland, Ore. “There
was immediate reaction from the audi-
ence, and we always get calls and
requests. She speaks from the heart and
isn’t afraid to say anything. Women
especially understand and like that.”

Adams says there is a rekindled buzz
in Portland because Elektra’s Alana
Davis is garnering attention with her
cover of DiFranco’s “32 Flavors.”

“We are spinning that cut as well,
and we get a lot of calls saying, ‘Why
don’t you play the original instead? ”
Adams says. “Ani will be a big artist for
us in 1998, and we think if the album is
as friendly as promised, it will be for
others as well.”

That isn’t to say DiFranco, who also
produced the new outing, sacrificed her
usual edge.

“The music I write tends to reflect
the mood I'm in or what is happening in
my life at the time,” says DiFranco,
whose publishing is handled by Right-
eous Babe. “I was in a very fucked up
state emotionally when I recorded
‘Dilate,” and that is reflected lyrically
and sonically. I guess the current mood
doesn’t require as many naughty words.

“Seriously, I was out to have fun, and
this album has a lot of improvisation to
prove it. There is a wide range of sub-
Jject matter, but it still concentrates on
human relations.”

Of course, all the talk of airplay,
higher sales, and the press clippings to
follow makes DiFranco—who built her
empire on being independent to the
core—a tad nervous.

“All of the attention and talk creeps

(Continued on page 82)
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Exit Nine’s Carstensen Gets
Marketing Push Via GRP Deal

B BY DYLAN SIEGLER

NEW YORK—In the five years
since the release of Dee Carstensen’s
first album, the critical interest sur-
rounding her music has focused on
one subtle difference between
Carstensen and other singer/song-
writers: the harp. Carstensen’s sec-
ond album, “Regarding The Soul,” is
slated for rerelease by Universal
Jan. 27, and reviewers are already
tossing around references to plucky
cherubs, wedding receptions, and
Christmas carols.

“I'm a singer/songwriter who plays
the harp, but the key to my art is the
three of these things together,” says
Carstensen, whose songs span the

CARSTENSEN

genres of pop, folk, jazz, new age, and
rock.

Her use of the harp as her prima-
ry accompaniment is far from a gim-
mick, but, she allows, “I know that
going out onstage with a harp and
playing pop songs sets me apart from
other female singer/songwriters.
Most people get visions of old ladies
with tea cups and doilies when they
think of the harp.”

Carstensen knows firsthand the
disadvantages of being pigeonholed.
Her first album, “Beloved One,” which
involved less harp and more piano in
the arrangements, wound up gather-
ing dust in jazz bins because it was
released by the mostly jazz NYC label.

Lesson learned, Carstensen and
NYC president Michael Mainieri cre-
ated the Exit Nine label expressly for
the release of “Regarding The Soul”
in 1995. She remains the only artist
signed to Exit Nine. In December
1997, NYC signed a joint venture
agreement with GRP Records, dis-
tributed by Universal. Supported by
amajor-label marketing, promotions,
art, and production staff, Exit Nine is
eager to test Carstensen’s appeal in

mainstream retail and radio markets
while maintaining a relationship with
her faithful grass-roots-level fans.

“I had fallen in love with Dee’s
voice, and her lyrics really touched
something in me,” says Mainieri, “but
I had thought of her as a stand-up
singer until I saw her sit down at the
harp.” Mainieri, an accomplished
vibraphonist and jazz session player,
encouraged Carstensen to incorpo-
rate the harp into more of her songs.
“When I heard her play, I said, ‘“This
will blow people away.’”

Carstensen cites Mainieri, who is
also her husband, as the single most
important personal influence on her
musical career. “I had never known
anyone before Michael who I would
) i throw ideas out

1 to, who would say,

r ‘I kind of like this

song but the cho-

rus doesn’t jump

out at me, or

L z | “These lyrics don’t
really make

sense,’ ” she says.

— A third Cars-

tensen album,
‘ ] “The Map,” has
been available at
Carstensen’s live
1 exlt | shows, along with
a live EP called

l l I I I e “Home Away

L J From Home.”

“We started
selling ‘The Map’ at the beginning of
September, but now that we’re doing
a co-venture with GRP and there are
lots of people supporting my work,
we wanted to get the best product
out there that we could. I had
thought at the end of recording the
first version of ‘The Map’ that I had
said everything I wanted to say, that
I should do some more living before
writing any more, but now a couple
of my new songs are really strong,
and we want to include them.”

A revised version of “The Map,”
including different artwork and two
new tracks, is set for release by GRP
in May.

“We’re excited about working with
GRP, especially because I get to keep
my team. It’s not like I got signed and
goodbye. These amazing people are
going up there, and it'll still be them
I deal with,” says Carstensen. “It’s
also an incredible feeling to be on
[president] Tommy [LiPuma’s] ros-
ter at GRP.”

Carstensen has had her greatest
sales success in the wake of concert
appearances. “Live audiences go
berserk because she’s playing this
huge instrument, taming this beast,
almost. Dee makes her full impact in
live shows,” says Mainieri. NYC

(Continued on page 83)
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B BY LISA COLLINS

The song that America’s hottest-
selling gospel superstar says

brought him a lot of pain—while
racking up more than 1.4 million in
unit sales—also brought Kirk
God’s Property, a record 11 Stellar
Awards.

Franklin’s awards included music
video of the year, contemporary
album of the
the year, and ,,T@ 1
urban gospel per- g p
formance of the >
year.

“It’s not easy
churches across the nation and have
people question whether or not you
are saved. That hurts,” Franklin said
as he accepted top honors for song of
the year for “Stomp.”
hurting while doing double duty as
co-host of the 13th annual Stellar
Awards—with Yolanda Adams and
“Sparks” co-star Miguel Nunez—
and as the show’s top award winner
which he and God’s Property yield-
ed nominations. It was an honor he
shared with the choir’s founder,
Linda Searight, who was visibly
overwhelmed.
says. “My young people have worked
so hard, and it’s just beautiful what
God has done in making a difference
in people’s lives. It’s all part of the
vision that God spoke to me in 1994,
challenge people in my age group—
the mature age group—to be more
open. When we allow music for youth
in our churches that is relative, I
declare that they will respond.”
Caesar, who scored three awards,
including her second consecutive win
in the traditional female vocalist cat-
egory with her current release, “Live
In Harlem.”

Franklin and his Dallas-based find,

year, producer of

to be the subject of discussion in
But Franklin was anything but

in a clean sweep of the categories in
“It’s been a journey,” Searight, 49,

and as I go across the country, 1
It was also a big night for Shirley
The Canton Spirituals were again

Franklin And God’s Property
Top Gospel’s Stellar Awards

named both group/duo of the year
and traditional group/duo of the
year. The latter marked the act’s
third consecutive win in the tradi-
tional group/duo category.

Donnie McClurkin’s solo debut
earned him two awards, including
male vocalist of the year. Dottie Peo-
ples was honored with the coveted
James Cleveland Award.

All are likely to receive a signifi-
cant bump in sales following the air-

FRANKLIN

ing of the show in national syndica-
tion Jan. 12-Feb. 8. Gospel's growing
mainstream clout and the commer-
cial success of artists like Franklin
has brought increased ratings for the
Stellar Awards show.

Last year’s program drew a
Nielsen rating of 14, representing a
four-point increase from the year
before. And with higher ratings have
come blue-chip advertisers like Sears
and Colgate, as well as increased ad
rates and prime-time viewing slots.

“As our ratings grow, we're get-
ting improved time periods,” notes
Don Jackson, who produces the show
for his Chicago-based Central City
Productions. “We’re on 100 stations,
vs. 80 the year before. In cities like
Houston and Chicago, we’re on in
prime time.”

The two-hour special, honoring
excellence in the gospel music indus-
try while celebrating the legacy of
Dr. Martin Luther King Jr., was held

(Continued on page 28)

EXECUTIVE

WENDROFF-
RAWNICKI
RECORD COMPANIES. Brian Malouf
is promoted to senior VP of
A&R/staff producer at RCA Records
in New York. He was VP of A&R.

Tracy Wendroff-Rawnicki is
promoted to manager of pre-pro-
duction at Zomba Music Recording
Corp. in New York. She was pro-
duction coordinator.

Arista Records in New York
appoints Sol Guy director of inter-

MALOUF

TURNTABLE

GUY LEE

national artist development. He was
associate manager of urban music at
BMG Music Canada.

George Zamora is named VP/GM
of WEA Latina in Miami. He was
managing director at Weacaribe.

RELATED FIELDS. Bill Lee is named
director of licensing operations at
SESAC in Nashville. He was senior
manager of licensing at ASCAP.

Jazz Vet Loeb Straddles Styles On New Set

Shanachie Targets Radio With Guitarist’s ‘Moon’ Album

W BY JIM MACNIE

Chuck Loeb is a guitarist, produc-
er, bandleader, composer, and ditty
writer. He’s worked in acoustic set-
tings with the hippest of swingers, as
well as plugged-in sessions sur-
rounded by successful funkateers.
The synergy between each of these
stances emerges on Loeb’s second
album for Shanachie, “The Moon,
The Stars, And The Setting Sun.”

Streeting Jan. 20, the disc ably dis-
plays several aspects of his artistic
diversity. R. Wayne Martin, VP of
media and artist relations for
Shanachie, believes the quality of
that diversity is going to give Loeb
the most public prominence of his
career.

“Listeners were really in tune with
Chuck’s last record, ‘The Music In-
side,” ” says Martin. “The new disc
presents him in a more modern ver-
sion of that same style. We've got a
feeling it’s going to be tremendously
successful.”

The self-deprecating Loeb puts the
disc’s commercial possibilities in a
simpler light. “People tell me it’s a
good record,” he chuckles. “Luckily,
I think so, too.”

The 42-year-old Loeb, who has
worked with Larry Coryell, Stan
Getz, Gary Burton, Steps Ahead,
Nelson Rangell, Dave Samuels, and
many others, feels that “The Moon,
The Stars, And The Setting Sun”
achieves a balance between two areas
that are often considered opposition-
al by some: smooth jazz and main-
stream jazz.

“With this record, my writing and
producing tends to be totally pop
Jjazz,” he explains, “but in the playing
I go for real improvisation—really,
that’s the core of the whole thing. I
try to play as smart as I can on these
discs.”

Loeb’s guitar approach is marked
by a fluid sense of phrasing that
steadily creates and assuages ten-
sion. Tiny melodies come and go
throughout his solos, linking them-
selves to one another, playing tag
with the backbeats behind them.

“Just Us” is a syncopated glide.
“Beneath The Light” gives its solo a
more emphatic groove to ride. On
each the guitarist makes casual
moves that add up to considerable
statements.

“Chuck is in the middle of two dif-
ferent realms,” says Martin. “His
music isn’t showy, and it’s not
schmaltzy. Which is great, because
anytime you’'ve got instrumental
music for the masses, there’s an
opportunity for it to fall either way.”

“Jazz is my love,” says Loeb. “I've
always said that I wasn’t going to feel
guilty about whatever commercial
stuff I have to do to support my jazz
habit. There was a time when I’d get
that pang, I’d start wondering if I'm
producing stuff that was too popish.
But I don’t think that’s true. It’s a
challenge to come up with a catchy,
pithy melody. When you look back
over jazz history, some of the stuff
that has longevity often has a hook to
it. John Coltrane playing a song from
‘The Sound Of Music.” Miles playing
‘So What,” Dave Brubeck doing ‘Take

Five.” Even Monk had hooks in his
music, a quirkiness.”

Like most baby boomers, Loeb
grew up with pop. The Beatles and
the Stones ruled his world as a kid,
and when he began to play, he was
also quite taken with blues. But he
says that playing simpler ultimately
brought him to a wall.

“That’s because there’s only so far
that it went harmonically,” he
explains. “When I first heard jazz it
was like someone hit me with a ham-
mer. When I was 16 I did a complete
about-face, listening to Wes Mont-
gomery, Charlie Parker, and Trane.
For five years I was a staunch bop-
per, practicing eight hours a day.”

It was Weather Report’s “Black
Market” that turned Loeb toward

fusion in 1975. “When Jaco [Pastori-
ous] joined the band, there was an
idea that pop and jazz could cohabi-
tate. I found you could have integri-
ty and do both things. These days
pop is a bit more advanced.”

DEPTH AND BREADTH

Maintaining a well-rounded stance
has since been a key Loeb goal. “I've
always steered toward a soup-to-
nuts approach,” he says. “People like
Marcus Miller, Chick Corea, and
Dave Grusin—guys who produce,
play, perform, write, do films, and
whatever—are my models. It’s sort
of by design, but it’s sort of natural,
too.”

The breadth of Loeb’s efforts is
impressive. He has produced ultra-
modern tenor saxophonist George
Garzone, and he has written theme
music for several TV shows, includ-
ing CNN’s main theme and ABC’s
“Nightline.”

During the first half of the 90s, the
New York Knicks even used one of
Loeb’s melodies to begin their
games.

“He has a tremendous knowledge
of music,” says vibraphonist/band-
leader Mike Mainieri. “Someone will
mention a Clifford Brown record, and
he’ll say, ‘I've got that,” and then
explain every tune on it. And, of
course, he knows pop things from the
’50s or the ’60s and a fair amount of
Spanish music.”

It was likely this combination of
musical acumen and guitar chops
that prompted Sting to recently call
Loeb. The guitarist performed on a

session for an animated Disney film
currently in production. “I played
with Will Lee, Chris Parker, and this
killer keyboard player from England;
Eartha Kitt sang on the tracks. Talk
about someone who can write a
smart, melodic tune you remember—
that’s Sting all the way.”

The respect Loeb has earned in the
contemporary jazz community can be
felt on “The Moon, The Stars, And
The Setting Sun.” John Pattitucci is
part of the ensemble; Nelson Rangell
plays sax on James Taylor’s “Don’t
Let Me Be Lonely Tonight.” Bob
James and Andy Snitzer also partic-
ipate. Shanachie hopes that some of
this admiration from more visible
artists helps convince Loeb’s new lis-
teners that he’s part of the upper
echelon of contemporary jazz per-
sonalities as well.

“To start, we’ll go back to where
we previously had success, and that’s
radio,” Martin says. “We've tried to
make sure that they have the appro-
priate single for an emphasis track.”

The album’s lead track is “Just
Us.” Shanachie did preliminary re-
search with a few stations, including
WJJZ Philadelphia and KTWV Los
Angeles; programmers from each
outlet got a chance to listen to a pair
of tunes. The label has also had meet-
ings with the format’s key consultant
firm, Broadcast Architecture.

“That was just to make sure we
were on target with the choice of sin-
gle,” says Martin. “They confirmed
our suspicions and told us all the
warm and fuzzy things we wanted to
hear: The sound is signature Chuck
Loeb, but there’s also been a lot of
musical growth.”

“I was a little nervous about ‘Just
Us,’ ” says Loeb. “The tune is just a
little quirkier than some. But every-
one liked it.”

TIGHTENING UP

On the album, “Just Us” runs 5:22.
The released radio edit designed for
smooth jazz programming has been
sculpted down to 4:30. Getting pre-
release feedback from radio is a way
of testing the waters, according to
Martin.

“If it’s a developmental issue,
there’s nothing wrong with looking
for input from radio. Many labels do
it. You want to be sure you're on the
right foundation. We don’t leave
them the music. We play it for them
and take it home.”

Michael Fischer, PD of KOAI
(the Oasis) Dallas, got a sneak pre-
view of the disc. He sometimes
offers labels pre-release feedback
on product. “I saw the song running
over 5 minutes,” he says, “and you
can always tighten things up. Most
people think 4:30 is about right for
the format.”

Shanachie will place ads in all the
major jazz publications, including
Jazziz, JazzTimes, and Down Beat.
Martin says that Loeb’s manager and
booking agent, Bruce Nichols at Cen-
tral Entertainment Services, is try-
ing to add a few more dates onto a
handful of May gigs with Gato Bar-
bieri on the West Coast.

Putting Loeb on the road is cru-

(Continued on page 28)
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Renewed Pearl Jam ‘Yields’ New Set

Epic Album Reflects Band’s Step Back From Spotlight

l BY BRADLEY BAMBARGER

NEW YORK—After Pearl Jam’s mega-
platinum early success and its en-
shrinement as a cultural icon, the band
has worked hard to step back from the
limelight. The group has followed an
experimental muse on its records and
generally eschewed the press, videos,
and (after the quixotic bout with Tick-
etmaster) large-scale touring.

The biggest result of this path has
been that Pearl Jam’s SoundScan num-
bers have fallen with each new album,
from 8 million copies for 1992's “Ten” to
1.3 million for last year’s “No Code.” But
the low-key ethos was partially borne
out of necessity, according to the band.
Without such an approach, Pearl Jam’s
striking new Epic album, “Yield,” due
Feb. 3, may not have come out at all.

Guitarist Stone Gossard says the fact
that Pearl Jam still even exists is
thanks to the quintet’s taking itself out
of the “machine . . . Being able to pull
back from all that pressure helped give
us the space to figure out our internal
problems, within the band and within
us as individuals. We gave each other
some time off from each other. Actual-
ly, it’s like we broke up but still made
records.”

And with the recent dissolution of

>,

PEARL JAM

Seattle-sound pioneers Soundgarden,
Pearl Ja's struggle for space seems
even more vital. “Soundgarden break-
ing up bummed me out because they
were such a great band and that last
album was my favorite,” Gossard says.
“But it also remindad me of the pres-
sures of keeping a band together, which
are almost always interpersonal and
rarely nwsical. Trying to produce an
art project with five people—especial-
ly when you're all tripping about what-
ever you're tripping about when you're
in your late 20s—can be difficult, to say
the least.

“Now, though, we're more relaxed
with each other in the studio. Everyone

Mary Lou Lord Lands At
Work With Her ‘Shadow’

Bl BY CRAIG ROSEN

LOS ANGELES—With the Jan. 27
release of “Got No Shadow;” indie folk
singer Mary Lou Lord makes the move
to full-band accompaniment and to a
major label in one fell swoop.

Aside from those changes, the album
represents another milestone for the
singer/songwriter: Much of “Got No
Shadow” features songs written by or
with Lord’s longtime musical idol Nick
Saloman, better known as British act
Bevis Frond.

For Work Group co-presidents Jor-
dan Harris and Jeff Ayeroff, the release
of “Got No Shadow” also holds an
important place. Although she wasn’t
the first act signed to the label, Lord
was the first artist the executives pur-
sued following their departure from
Virgin Records.

The two were introduced to the singer
by Margaret Mittleman, who had signed
Lord to a publishing deal with BMG in
1993. “Before we joined Sony, Jeff and I

had a conversation with Margaret and
went and saw Mary Lou open for Biki-
ni Kill,” Harris recalls. “Several months
later, we started the label.”

Once the Work Group was officially
launched, Har-
ris and Ayeroff
made a trip to
Cambridge,
Mass., where
they watched
Lord buskin a
subway station
for three hours
in the dead of
winter. Still, it
took Lord a
while to decide
to make the move to Work.

“There were 15 labels that wanted to
sign me, but it was at a time when the
whole industry was in a bit of a spin,”
she says. “All the indie bands were get-
ting signed, and there was a huge back-
lash. I didn’t want to be a part of that.

(Cortinued on page 27)

LORD

is able to ‘get their’s’ without worrying
too much. Really, our band unity has
never been better. Everyone con-
tributed more to making the record
than ever, and after just opening for the
Stones and getting to see them play so
well after all these years, we're hun-
grier than ever to get out there and
play the new songs and the old songs.”

From events just before Christmas,
it seems that the modern rock audience
is hungry to hear Pearl Jam music,
too—perhaps more than many indus-
try pundits thought. Several radio sta-
tions leaked advance copies of the first
single, “Given To Fly,” before it offi-
cially went to radio in late December.

WKRL Syracuse, N.Y., even played an Gl A

“executive VP/GM;

All Americans, Atlantic staffers meet and greet Bad Religion lead singer
Greg Graffin, following the debut of his new solo project, “American Lesion.”
Shown, from left, are Danny Buch, senior VP of promotion; Ron Shapiro,
Graffin; Vicky Germaise, senior VP; and Adam Abramson,

(Continued on next page)
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THE SOUND OF PROFESSIONALS... WORLDYIDE.?

AS WE TAKE one long last glance back at 1997, we
return to backstage at the Billboard Music Awards,
where we gleaned the following nuggets.

Worldwide fame has brought some global-size adjust-

which is “jet lag,” agree all five. Audiences around the
world have embraced the act, because, as Baby Spice
suggested, “we’re so open. When people see that, they
respond and become open.” Ginger Spice added, “We've
got a very American attitude. It’s

ments, admit the members of Spice Girls, the biggest of

Backstage At Billhoard Music Awards,
Part 2: Spice Girls, LeAnn, Evander

that runs his label: “I'm trying to get L.A. and Baby-
face together to do one last dance. L.A. told me if they

do, I'd probably be the only persen they’d do it for.”
Although Stephan Perkins, lead singer of Third Eye
Blind, says that he expects the band to be touring
behind its current album for another year, “our next two
records are already written. We're going to make a
fucking brilliant second record.” Despite many offers,
the group played only one radio station Christmas show
in 1997, for KROQ Los Angeles.

the land of the free, anything goes,
speaking up for yourself. That kind
of thing matches what we're all
about.” The worst audiences: with-
out a doubt, “industry crowds,”
said Sporty Spice. “There’s never
any pleasing them.” Ginger Spice
noted that the group’s theme of

Explaining the act’s reticence to
play the holiday concerts, Jenkins
said, “There’s a lot of politics
among radio stations that are not
necessary ... I don’t think the
audiences care. If I may speak to
the program director, this is a con-
test among the radio stations,

girl power goes for females of all
ages. “Girl power does work in
such a male-dominated industry. It
can translate to anything—you can
be head of management, you can pass your exams. Music
can give you the feeling that you’re not alone. The Spice
Girls are all about friendship.”

LeAnn Rimes, who has had tremendous crossover
success with her version of “How Do I Live,” said she
hopes she’ll continue to be able to cross genre lines and
do things her way. “When we released our second album
[“Unchained Melody/The Early Years”] so fast after
‘Blue,’ people said, ‘You're crazy.’ When we released the
third album [“You Light Up My Life—Inspirational
Songs”], they said, ‘You're really crazy,’ and it was my
highest-charting debut.” Following her appearance on
the Billboard Music Awards, Rimes was playing four
shows in Vegas, but she admitted that it was a drag not
being allowed in the casinos because she’s underage.
“Three years ago, I used to go anywhere and never get
carded,” she allowed with a giggle. “Now I get carded
all the time. I need to get a brown wig.”

Teen R&B sensation Usher credits his mother and
manager Jonetta Patton with keeping his career and
life together: “My mother is one person I definitely look
up to, and I give her all respect . . . I gotta keep my fam-
ily in it. It’s keeping me grounded.” Elton John, whose
“Something About The Way You Look Tonight”/“Can-
dle In The Wind 1997" has blocked Usher’s “You Make
Me Wanna . ..” from reaching the No. 1 slot on Bill-
board’s Hot 100, is on the singer’s short-list of people
with whom he’d like to work. “I dream of someday work-
ing with Elton John, Stevie Wonder, Toni Braxton.”
Noting the three-year gap between his debut and 1997's
“My Way,” Usher said there will be no such delay on a
follow-up to his current hit: “I think I should get right
back [and make a record], even if it’s a live album.” One
plot on his list is reuniting the famed production team

by Melinda Newman

among theniselves. We get caught
in the middle of these politics, and
I don't like 1t.”

Most people know that world
heavyweight boxing champion Evander Holyfield, a
celekrity presenter at the awards show, trains to gospel
music, but what does “the Real Deal” listen to when he’s
relaxing at home? Coming from a person who gets paid
handsomely to knock people unconscious, the answer is
rather surprising: “I like Luther Vandross, Toni Brax-
ton. ! like the love, so I like people who do the love bal-
lads.”

Garth Brooks, one of the best live performers today,
says he always keeps in mind what he learned during
his bar-playing days in the mid-'80s in Oklahoma. “The
thing I learned is that numbers matter not. If it’s one
person or 1 million, it’s all abcut the same thing: How
do you affect that one person. The greatest compliment
I get is when someone says to me, ‘I felt like you were
plaving just for me.””

Burt Bacharach, who has been writing with Elvis
Costello, met with the English singer/songwriter just
before Christmas in New York for more collaborative
wark. According to Bacharach, the pair has close to 10
songs completed. The material will likely make up
Costello’s first album after he secures a new label deal
(he recently parted company with Warner Bras.).
Bacharach, who recently saw some of his ’60s instru-
mental recordings reissued on MCA, said he probably
wouldn’t undertake a similar project now: “I don’t know
what the climate is for an instrumental album. It also
represents a huge chunk of work.” And whenever he
does record again, don’t expect Bacharach to go the
vacal route: “I'd sing eight bars, like I do now in con-
cert.”

Assistance in preparing this colunin was provided by
Chris Morris and Craig Rosei.
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0ld Calling Draws Back Verve’s Callier
Folk/Jazz Artist Returns To Music After 16 Years

B BY JIM BESSMAN

NEW YORK—It’s hard to be both a
single parent and a full-time recording
artist, as Terry Callier knows. After a
16-year hiatus, he’s returning to music
with the Jan. 27 release of “Time-
Peace” on Verve Forecast.

Callier enjoyed a promising career in
the '60s and "70s as a mainstay in Chica-
go’s folk clubs, recording well-received
folk-jazz albums for the Cadet and
Elektra/Asylum labels. A member of
Jerry Butler’s Chicago Songwriters
Workshop, he and partner Larry Wade
wrote the Dells’ 1972 hit “The Love We
Had Stays On My Mind.” “Sign Of The
Times,” from his 1979 album “Turn You
To Love,” became New York R&B air
personality Frankie Crocker’s theme
song, and Callier also performed at the
Montreux Jazz Festival in‘Switzerland.

But then producer and Elektra/Asy-
lum exec Don Mizell, who had signed
Callier, left the label, and Callier’s deal
expired. When his then 12-year-old
daughter decided to move in with him,
Callier’s earnings from music were in-
sufficient to support two. So they moved
in with his mother, and he took a com-
puter programming course, eventually
landing a job at the University of Chica-
go’s National Opinion Research Center.

“I could have gone on the road, but I
wouldn’t have been there for my daugh-
ter,” says Callier, who still works at the
social science research center but has
been rediscovered, first by the acid-jazz
scene in the U.K.—where a compilation
of Callier’s Cadet recordings has been
issued—and now by Verve Forecast.

The last studio material Collier cut
(although a 1982 concert recording, “TC
In DC,” was issued last year by Chica-
go indie Premonition Records) was a 12-
inch EB, “I Don’t Want To See Myself
(Without You),” which came out in 1982
on small Indiana indie Erect Records.
“I got a call in 1991 from Eddie Pillar,

chairman of Acid Jazz Records in the
U.K., who said it was getting played in
the clubs and getting a fantastic reac-
tion,” says Callier. “He released it over
there and in Europe, and it jumped off
better than new music.”

Pillar brought Callier over to per-
form at the Jazz
100 Club and the
Great Yarmouth
Music Festival;
the response was
so great that he
returned to Brit-
ain to play more
gigs. Eventually
he hooked up with
Talkin’ Loud Rec-
ords, a PolyGram
label that is releasing “TimePeace” Feb.
2 in England—with Verve Forecast to
follow in other territories.

“It’s an interesting story,” says David
Neidhart, VP of Verve U.S. “Here’s a
man who had a pretty successful career
going, and he prioritized his life, raising
his child and working a job—which is
something a lot of people can identify
with. But he remained a musician, and
this is his first chance in a long while to
get his music out to the public.”

Callier actually had to cut “Time-
Peace” on weekends, due to his work
obligations. Using vacation time, he
managed to go to London to record
three sides with his U.K. musicians,
“because they played so beautifully and
supported me when I played there—so
I had to use them.”

All of the songs on the album are of
recent vintage, save “Java Sparrow,”
which is inspired by a colorful bird that
Callier used to visit at Chicago’s Lincoln
Park Zoo. The new songs, he says, con-
tinue his previous concerns with human
relationships and social problems—
“though there are more problems now,
and they’re more pressing”—as well as
his own interaction with society.

CALLIER

Having been influenced equally by
folk, jazz, and R&B (“My mom, God bless
her; had a tremendous record collection”),
he notes that “TimePeace” contains an
updated Callier sound, as evidenced by
the rap on “Traitor To The Race” and
the world-beat of “Keep Your Heart
Right” and “C’est La Vie.” The title
track, the full name of which is “Time-
Peace/No One Has To Tell You/Build A
World Of Love,” faces Callier off against
the tenor sax of Pharaoh Sanders.

Verve is looking to generate new

. awareness of Callier, says Neidhart. “A

major component is that a lot of people
are reading about him, because of the
resurgent U.K. interest in him, espe-
cially among acid-jazz-type musicians,”
he says. ‘“We want to capitalize on the
press buzz overseas and expect a lot of
features here—which inevitably trans-
late to the hardcore music fans, the
people who are into Jonatha Brooke
and Beth Orton,” the latter of whom
cites Callier as a major influence.
Album track “Coyote Moon,” mean-
while, is being shipped to triple-A radio
Jan. 12. “Terry’s the kind of artist—
and story—that triple-A traditionally
embraces,” says Neidhart. “But we're
also servicing roots formats because
there’s a strong country flavor to some
of the songs, and we are going after
folk specialty shows, college jazz sta-
tions, and even some of the more adven-
turous smooth jazz stations. We expect
to be all over the place, truth be told.”
Retail efforts involve a cassette sam-
pler including “Ride Suite Ride,” “No
More Blues,” and “Coyote Moon.” The
tapes will be suppled to retailers for
counter giveaways and serviced to
lifestyle outlets like coffeehouses.
“We're focusing on the Midwest but
also San Francisco and other hipper
musical communities,” says Neidhart.
Callier is set to return to the U.K. for
a tour in late January and February—
(Continued on next page)

Il BY DOUG REECE

Though Air, a French electronic
duo that draws inspiration from mod-
ernist philosophy and the pastoral,
might seem an eccentric project for a
label to pin its first-quarter hopes on,
Caroline Records is confident that the
Jan. 27 release of the act’s debut
album, “Moon Safari,” will find a wel-
come home in the mainstream. The
label’s hopes have built with Beck’s
decision to remix the pair’s first U.S.
single.

Already the act, which is made up
of Nicolas Godin and Jean Benoit
Dunckel, has proved itself as a popu-
lar draw in France and the UK. with
its first single, “Modular Mix.”

It was that song, written as the
musical accompaniment for mod-
ernist painter/architect/theorist Le
Corbusier’s conceptual Modular Man,
that got Air the attention of the label
Source when the single was released
by small French label Solid in 1995.

Eventually, Source reissued the
single, and the act turned up on the
first three “SourceLab” compilations.

The track also took root in the UK.
after being licensed by Mo’ Wax.

Meeting in college, Godin and
Dunckel collaborated as part of the
rock band Orange. After the two
graduated and became an architect
and a teacher, respectively, they con-
tinued their musical pursuits.

“We complement each other,” says
Godin. “If you do music with people
who you have too much in common
with, all points are going the same
direction. Me and J.B., we’re oppo-
sites, so our music goes in different
directions and is very large.”

While Air’s notion of an expansive
sound has so far served it well, its
burgeoning notoriety in Paris has also

Caroline Hopes U.S.
Can’t Live Without Air

AIR

resulted in some distress.

When it came time to write songs
for the album, Godin says, the pair
retreated to its hometown of Ver-
sailles, an area best known to tourists
as the home of the opulent Palace of
Versailles.

“It was when we were making
music in Paris that things started to
get harder and harder for us with all
the buzz,” he adds. “We wanted to
come back to Versailles to find again
the sensations and feelings of when
we started musie as kids. When I
remember what it was that made me
want to make music then, it helps me
to find those principal desires.”

What has resulted is an ethereal,
sweeping vibe that winds its way
through a series of languid, glimmer-
ing sonic portraits.

“We got really excited about this
band from the singles, and we real-
ized from the start that they were
doing something entirely in a class of
its own,” says Carcline director of
associated labels Nick Clift. “It’s a
classic pop album, but there’s some-
thing there to appeal right across the
board. It’s very cool and hip, and it
also has a great degree of imagina-
tion.”

(Continued on next page)

RENEWED PEARL JAM ‘YIELDS’ NEW SET

(Continued from preceding page)

advance of “Yield” in its entirety, which
precipitated the illicit Internet circula-
tion of high-fidelity audio files produced
from a tape of the broadcast—much to
the consternation of band management,
Epic, and the Recording Industry
Assn. of America (Billboard, Dec. 27,
1997).

Hardly contrite, WKRL PD/morning
host Fatman says the new Pear] Jam
tracks were wildly popular among his
listeners, with calls afterward volumi-
nous and “totally, overwhelmingly” pos-
itive. Although KJEE Santa Barbara,
Calif,, resisted jumping on “Given To
Fly” early, GM/PD Eddie Gutierrez
says he thinks the emotive, anthemic
ballad is going to be “a smash,” despite
the fact that light ska-pop has domi-
nated his playlist rather than hard rock
in the past year.

“We've been playing some of these
new rock bands like Days Of The New
and Creed,” Gutierrez adds, “but my
attitude is why play pale imitations of
great groups like Pear]l Jam and
Soundgarden when you can play the
real thing when you have it.”

Beyond standard airplay, Pear] Jam
will distribute one of its occasional,
free-form “Monkey Wrench” radio pro-
grams Jan. 31 to any station that wants

to air it. The four-hour show features
live performances from the band—Gos-
sard, vocalist Eddie Vedder, guitarist
Mike McCready, bassist Jeff Ament,
and drummer Jack Irons—along with
some special guests.

But if radio is a lock for the new
Pear] Jam, MTV isn’t—the band
hasn't shot a video for “Given To Fly.”
Gossard says the band filmed consid-
erable live footage over the past three
years and shot some “Yield” rehearsals.
Yet while a longform video may be
culled from the material for issue later
this year, it also may just turnout to be
Pearl Jam’s “version of ‘The Kids Are
Alright’ in 10 years,” says the band’s
Seattle-based manager, Kelly Curtis,
referring to the Who documentary.

According to Beth Dube, a buyer for
the Boston-based, 18-store Newbury
Comies chain, Pearl Jam’s refusal to
court “the kids” with videos and such
may contribute to the new album being
a tough sell. “The album is going to do
great with the band’s core fans, with-
out a doubt,” she says. “But the 13- or
14-year-olds who are really buying
music—they don’t know who Pear] Jam
is.

“Sa, Epic has to support the album,
which they didn’t do out of the box with

the last one,” Dube adds. “They did bet-
ter later, but we had a 55% drop in first-
day sales from “Vitalogy’ to ‘No
Code’—and we had added four more
stores in the meantime. The thing in
Syracuse [with the radio and Internet
leaks], that’s going to help build up
demand, though. Something like that is
a real grass-roots celebration of the
music, something the kids can get into
without any corporate influence.”
Regarding the initial setup of
“Yield,” Epic senior VP of worldwide
marketing Steve Barnett says this is
the first album since “Ten” for which
the label has had the lead time to do the
job right. “Pear] Jam has always cho-
sen their own route, and we at Epic
support their decisions. We've always
just worked with what the band has
given us, and this time, we have more.”
Barnett adds that the effort on be-
half of Pearl Jam will be a global one,
pointing out that catalog sales have
been strong worldwide and that “No
Code” sold more than 3 million copies
internationally. In the U.S. alone, some
3,500 retailers will feature product dis-
plays that will feature 40 pieces of
“Yield” and 40 pieces of catalog.
“Yield” will be issued in CD, cassette,
vinyl LE, and MiniDisc formats, with

release set for Feb. 2 in Europe and
Jan. 28 in Japan.

On Feb. 20, Pearl Jam kicks off its 98
tour with a show in Maui, Hawaii. A
late February/March tour of Australia
and New Zealand follows. An indication
of the band’s pull Down Under: Tickets
for the three early March shows at the
12,000-capacity Melbourne Park sold
out in 17 minutes. Some 40 summer
dates are planned for U.S. arenas and
sheds; according to Curtis, Pearl Jam
will try to avoid Ticketmaster venues
in general, and stadiums in particular
(“The band doesn’t have a lemon,” jokes
Curtis in a reference to U2’s extrava-
ganza).

The group is booked in the States by
Artist Direct in Los Angeles; abroad,
its shows are arranged by London’s
International Talent Booking.

The songs of “Yield” seem especial-
ly suited for live shows, including some
of the most immediate material of Pearl
Jam’s career as well as some of the
hardest rocking. The raucous “Do The
Evolution” is a highlight, with Vedder
pushing his voice to extremes in a very
musical fashion. Producer Brendan
O’Brien says he’s continually impressed
by Vedder’s expressive talent: “Eddie
appeals to people on a lot of different

levels, but he is undeniably a great
singer, one of the best. And on this new
record, he really shines.”

O’Brien—who has helmed each of
Pearl Jam’s records since 1993’s
“Vs.”—points out that unlike “Vitale-
gy,” which was prepared on the road,
and “No Code,” which was concocted on
the spot in the studio, “Yield” reflects
considerable advance songwriting by
each member of the band. Aside from
“Given To Fly” and “Do The Evolu-
tion,” the disc’s crowd-pleasers include
the melodious raver “Brain Of J,” the
soaring “In Hiding” (a good bet for the
second single), and the Beatlesque clos-
er “All Those Yesterdays.”

Beyond “Yield,” a new, non-album
Pearl Jam song will be available on the
spring soundtrack to the indie film
“Chicago Cab,” released by Gossard’s
Loose Groove label (distributed by
RED). Other bands on the soundtrack
include Supergrass and Epic recording
act Brad, Gossard’s side project with
Satchel’s Shawn Smith.

Also, Pearl Jam recorded Irons’ tune
“Happy When I'm Crying” for a 7-inch
split single with R.E.M., which was a
Christmas gift not only to the 65,000
members of its fan club but to R.E.M.’s
club, too.
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CAROLINE HOPES U.S. CAN’T LIVE WITHOUT AIR

(Continued from preceding puge)

To set up the project, Caroline has
been seeding the market with the act’s
“Premiers Symptomes” EP, which
bowed in September.

“We've been concentrating on get-
ting to the really good indie stores that
know music and can talk about the band
and educate consumers about this real-
ly groovy underground music,” says
Clift.

With this approach in mind, Caroline
has also serviced the EP to a core
group of college and public stations
with a past history of playing Source
material.

Two weeks before “Moon Safari”
drops, the label will launch the second
wave of its radio push with widespread
album mailings to college stations, spe-
cialty shows, and public and triple-A
outlets.

Capping off the label’s efforts, mod-
ern rock stations—and those that
reacted positively to the full-length—
will receive on Feb. 10 an edited 3%-
minute single for “Sexy Boy.” Beck has
agreed to remix the tune,

Source A&R representative Mare
Teissier du Cros says that the Gram-
my-winning artist volunteered to do
the remix immediately after hearing an
advance copy of “Moon Safari.”

“The first time Beck heard it was in
between shots of the ‘Dead Weight’
video,” says Teissier du Cros. “He
didn’t know anything about Air or
where they came from, and he just said,
‘OK, I want to do this.””

Meanwhile, ¢lubs will receive a lim-
ited 12-inch promo of the song featur-
ing remixes by Parisian DJ Etienne De
Crecy (aka La Funk Mob) and Cassius
of Motorbass on Tuesday (6).

Of that set Clift says, “We aren't
planning on releasing the ‘Sexy Boy’
single commerecially, but if we do, it
won't be unless we get the right volume
of radio support to warrant it. Con-
sumers can look, however, for a release
of the single with the Beck remix later
in the new year.”

There is a possibility that Beck will
rework other Air material.

Air has also found a noteworthy ally

in Beastie Boy and Grand Royal CEO
Mike Diamond, who tried to sign Air
before it secured its U.S. deal with Car-
oline.

According to Teissier du Cros, Dia-
mond has asked the members of Air to
remix a track for Japan-based Buffalo
Daughter, whose album “New Rock”
bows in March,

Other interesting third parties in-
clude designer Agnés B., who has
agreed to create a limited-edition line
of clothing featuring the band’s logo
alongside her own.

In addition to Air point-of-purchase
and in-store play at Agnés B. outlets,
Caroline will give away 7-inch flexi-
discs with the purchase of each piece
of clothing.

For its more traditional retail cam-
paign, Caroline will co-opt images from
the “Sexy Boy” clip, which is being ser-
viced in January, for mobiles, posters,
flats, and stickers.

Influential Los Angeles public radio
station KCRW, which first began air-
ing the band via its Mo’ Wax single and
regularly featured material from “Pre-

miers Symptomes,” is also planning on
supporting “Moon Safari,” according to
station DJ Liza Richardson.
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Continental Drift

FORT LAUDERDALE, FLA.: Josh Smith captured the blues early on,
picking up a guitar at age 7 and playing major blues festivals by the
time he was 14. Having turned 18 in October, Smith already has three
albums under his belt. His latest incarnation is under the moniker of
Josh Smith & the Frost, a power trio that features Smith on lead
guitar and vocals. Produced by Jim Gaines (Stevie Ray Vaughan,

Santana), the album, “Too Damn Cold”
(Maddog Records), features Smith’s snaky
riffs and growling vocals. Tracks already
getting airplay include “Booty,” “Wicked
And Evil,” and “Hard World.” Combined
sales of the three platters, according to
Smith, have topped 15,000 units. “I spent
a lot of time writing and working on my
vocals the last two years,” says Smith.
“Meeting Gaines was a real plus. We’ve
worked so well together that he’s already
planning work on my next CD.” The age
question almost inevitably comes up dur-
ing Smith’s frequent interviews on college,
modern rock, and public radio stations,
since people find it hard to believe the
quality of playing from one so young. “I've been in a band since age
13,” Smith says. “I knew from an early age this was it for me, [that]
people don’t expect much from a 5-foot kid, but that doesn’t bother
me. If people enjoy the music, that’s what matters.” Now on his third
national tour, Smith and the Frost will hit a number of stops, includ-
ing Manny’s Car Wash in New York. Contact: Dan Cohen Management
at 954-797-5086. SANDRA SCHULMAN

SMITH

MILWAUKEE: Midwest rock critics have stumbled over their own words,
fashioning such phrases as “progressive power pop” to describe True
Ieart Susie. A new self-released album, “Lately Story,” includes all
the elements of the band’s unique musical sensibility. Fronted by song-
writer/pianist/vocalist Julie Niedziejko, framed by the eerie Gypsy
fiddling of Tom Jansen and the metallic roar of guitarist John South-
mayd, and anchored by drummer Brian Bruendl and bassist Steve
Tyezkowski, True Heart Susie plays chords more common in ¢lassical
music than rock, its songs backing up memorable melodies with rock
energy. “We're heavily orchestrated [and] into melody and rich,
descriptive lyrics,” says Niedziejko, who gives periodic recitals of her
own classical piano compositions. “Lately Story,” the follow-up to the
band’s 1995 “Three Sheets,” has been played on Milwaukee college sta-
tion WMSE along with commercial outlets WLUM and WLZR. The
band has enjoyed sponsorship deals from Zildjian eymbals and GHS
strings and has played Milwaukee’s Summerfest, Minneapolis’ Ryan’s
and 1st Street Entry, Chicago’s Double Door and Cabaret Metro, and
clubs and colleges throughout Wisconsin. True Heart Susie tracks have
been included on Insider magazine’s “Bugs & Cherubs 2” and “Bugs &
Cherubs 3” compilation discs. Contact: Rock Paper Scissors Manage-
ment at 414-643-4353. DAVE LUHRSSEN

DETROIT: Stewart Francke has spent a great deal of time and thought
building his career. From lighting out of his native Saginaw, Mich.,
and playing in blues and cover bands, to discovering his own writing
skills, to becoming a contributing editor for
Detroit’s Metro Times weekly, to setting up his
own record company to release his third album,
“House Of Lights,” Francke has taken those
experiences, combined them with his observa-
tions on life in general, and come up with his
strongest set of songs yet. His musie is pure
Midwestern rock-inflected balladry with more
than a hint of Motown in the arrangements, not
unlike some of the music from Southside John-
ny or early Bruce Springsteen. He’s opened for
a number of artists, including Steve Earle,
Shawn Colvin, Dave Mason, Sheryl Crow, and
the BoDeans, and has been gigging around
town in some pretty high-profile places. “It’s
been pretty good,” admits Francke. “People are
helping me when they don’t have to.” With a core
band already put together, Francke should be
ready to take the regional road soon. “We’re planning on concentrat-
ing in the Midwest, where my distribution can reach,” Francke says
with a laugh. Contact: Blue Boundary Records at 248-586-1444.
KAREN KOSKI

FRANCKE
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BOND, THE BAND BOND:
Members of new Work Group
act Bond will work that inter-
national man of mystery’s
mojo on American audiences
when their self-titled debut
album bows March 17.

Shaking It Up. Everyone
from Northwestern Star-
bucks outlets to modeling
agencies using the album
as an audio Christmas card
are contributing to the
groundswell of sales for
Pink Martini's self-released
album “Sympathique.” In
fact, the 10-piece, Portland,
Ore.-based classical/jazz/
lounge act has become the
surprise success story of
the year for the Northwest-
ern Alliance of Independent
Labels since the set's
release in November. Look
for the act to take to the
road sometime in February.

The band members, who
appropriately enough hail
from the U.K., have leased a
house in Hancock Park in Los
Angeles in preparation for
Work’s U.S. push.

Bond guitarist Jimmy
Hogarth says the act, while
having some time for local
reconnaissance, has concen-
trated most of its energies on
the nuts and bolts of record-
ing its electronica-charged
rock album.

“We knew that part and
parcel with singing on an
American label would mean
spending a lot of time out of
London,” he says. “It’s been a
good change. No family, no
girlfriends; all we had to focus
on was our music.

It’s very hard but
very intense in a I-

Blink 182, Dude Ranch

Right Living. From track one of
Sub Pop country act—that's right,
Sub Pop country act—Mike Ireland
& Holler's album “Learning How To
Live,” it's evident that the group has
something special to offer. The quar-
tet, whose set drops March 10,
wears its old-school influences
proudly on its sleeve but manages
to tweak its sound into something
very fresh. Catch the act when it per-
forms in New York late this month.

REGIONAL HEATSEEKERS NO.1s

“ MOUNTAIN

good way.”

Also new to the
band is a group
songwriting effort.

The act jelled af-
ter previous experi-
ences left members
unfulfilled, says
Hogarth. Along with
drummer/bassist

\

EAST NORTH CENTRAL !
Barenaked Ladies, Rock Spectacle |

NORTHEAST 1
| Barenaked Ladies, Rock Spectacle |
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looking for something to do as
a team.”

The band’s first single,
“Nothing Fits (Fictitious Cir-
cle),” will be serviced to mod-
ern rock radio in mid- to late
February.

HOMES FOR THE HOLI-
DAYS: RCA’s From Good
Homes is stuffing fans’ stock-
ings this year with a limited-
availability live EB, “Live At
Waterloo.”

The set is meant to hold

over the band’s ac-
| tive Northeast fol-

| lowing as the group

WEST NORTH CENTRAL

Ir

Michael Peterson, Michael Peferson

1]

Scott Shields, Hog-
arth was formerly

[ r

PACIFIC
Blink 182, Dude Ranch

part of EMI U.K.
act Shakespear’s
Sister. Also on EMI
at the time was
vocalist Steve Eus-
ese, who was part of EMI act
Eusese. Eventually complet-
ing the lineup was multi-
instrumentalist Martin Flat-
tery, formerly of Black
Grape.

“We all wanted to be part of
something,” says Hogarth.
“We had all worked for other
people and bands, but there
was no band feeling. We were

L
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MIDDLE ATLANTIC
Blink 182, Dude Ranch

prepares a follow-up
to its '95 debut,
“Open Up The Sky.”
Included on the new
EP are four tracks,
one of which is
scheduled to appear

SOUTH ATLANTIC

==

| Alejandro Fernandez, Me Estoy Enomorando |
e = il

on the band’s forth-

coming set.
Released in late

November, the EP is

V

SOUTH CENTRAL

| Roy D. Merces How Big A Boy Are Ya? Volume 3
3 J

selling at a handful
of retail outlets in
the band’s native
New Jersey and on
its World Wide Web
site.

THE REGIONAL ROUNDUP ONE 1N THE OVEN: Brian

Rotating top 10 lists of best-selling tities by new and developing artists.

PACIFIC
Blink 182 Dude Ranch
Alejandro Fernandez Me Estoy Enomorando
Allure Allure
The Aquabats The Fury Of The Aquabats
Queen Pen My Melody
Los Tucanes De Tijuana De Fiesta Con...
Daft Punk Homework
Ana Gabriel Con Un Mismo Corazon
Buena Vista Social Club Buena Vista Social Club
10. Michael Peterson Michael Peterson

CIEISIE I SCI DL

1.
2,
3.
4.
5.
6.
7.
8.
9.
10.

SOUTH CENTRAL
Roy D. Mercer How Big'A Boy Are Ya? Volume 3
Michael Peterson Michael Peterson
Roy D. Mercer How Big'A Boy Are Ya? Volume 1
Roy D. Mercer How Big'A Boy Are Ya? Volume 2
Allure Ailure
Our Lady Peace Clumsy
The Kinleys Just Between You And Me
Uncle Sam Uncle Sam
Lee Ann Womack Lee Ann Womack

dro Fi dez Me Estoy E

Hughes’ award-winning songs
are preparing the way for
“one2one,” his first album for
Higher Octave Jazz, due Jan.
27.

In addition to his being
named the Society of Com-
posers, Authors, and Music
Publishers of Canada’s

+ BY DOUG REECE

(SOCAN) 1997 Canadian jazz
and instrumental player of the
year, Hughes’ album “Straight
To You” was voted one of the
top 10 recordings of 1996 by
Jazziz magazine.

SOCAN is the Canadian
equivalent of ASCAP and BMI.

-

Above Standard. After
selling 10,000 units of his
album, “A Collection Of
Great Standards,” through
Buffalo, N.Y.-based Rhap-
sody Records, crooner
Michael Civisca caught the
attention of MJJ Music.
Now MJJ, which rereleased
the album in November, is
planning on breaking Civis-
ca on a market-by-market
basis, concentrating next
on Cincinnati. The artist is
also scheduled for a resi-
dency tour at the Derby in
Los Angeles in February.

Meanwhile, Hughes has
been hailed for his work with a
longtime collaborator, singer/
harpist Loreena McKennitt.
His production and playing on
McKennitt’s last five albums
yielded him a Juno nomination
as producer of the year on her
album “The Visit.”
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