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THE INTERNATIONAL NEWSWEEKLY OF MUSIC,

CELINE DION “LET'S TALK ABOUT LOVE" IS THE BIGGEST
SELLING ALBUM IN THE WORLD OVER 16 MILLION WORLDWIDE AND JUST BEGINNING
GRAMMY NOMINEE: TELL HIM (WITH BARBRA STREISAND). CAREER SALES OVER 70 MILLION
ALBUMS AND SKYROCKETING. MY HEART Wit i GO ON.
ACADEMY AWARD NOMINEE FOR “BEST ORIGINAL SONG
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BOB DYLAN CAREER SALES OVER 70 MILLION ALBUMS
3 GRAMMY NOMINATIONS INCLUDING

"ALBUM OF THE YEAR" - "TIME QUT OF MIND

.

L BRI SR S

Y.

."
' - -
-.‘ A
L o
JAMIROQUAI woRrLDWIDE SALES OVER
6.3 MILLION ALBUMS. 2 GRAMMY
NOMINATIONS INCLUDING "BEST POP

ALBUM" "TRAVELLING WITHOUT MOVING"

BABYFACE sINGER. SONGWRITER
MUSICIAN. PRODUCER AND
ARRANGER OF THE DECADE. THE MOST

GRAMMY-NOMINATED POP ARTIST
$5.95 US $6.95 CANADA

“ || “ ‘m |
02552'"7

OF THE 30°S. 9X GRAMMY AWARD WINNER
7 GRAMIMY NOMINATIONS INCLUDING

“ALBUM OF THE YEAR" THE DAY
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BILLY JOEL toTAL WORLDWIDE CAREFR ALBUM SALES OVER ]
)0 MILLION. “GREATEST HITS VOLUME 111 ;

NEARING DOUBLE PLATINUM

MAXWELL Grammy NOMINEE
BEST MALE POP VOCAL PERFORMANCE.” DEBUT
MAXWELL'S URBAN HANG SUNTE" OVER
MAJOR ARTIST DEVELOFMENT

ALBUM
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FIONA APPLE DeBUT ALRUK “TIDAL™ OVER ‘

3 MILLION WORLDWIDE. 3 GRAMMY NOMINATIONS ;

INCLUDING “BEST NEW ARTIST ‘
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BARBRA STREISAND career
SALES OVER 80 MILLION ALBUMS '
5 MILLION WORLDV/IDE. FASTEST SELLING ALBUM OF HER CAREER.2 GRAMMY :
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HIGHER GROUND™ OVER

NOMINATIONS INCLUDING TELL HiIM (HER L ANDIZARK DUET WITH CELINE DIO?
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RICKY MARTIN -a mepio vivir®
: OVER 2.5 MILLION ALBUMS
PLATINUM iN 8 COUNTRIES.
NEW ALBUM “VUELVE" JUST OUT

0ZZY OSBOURNE s0L0 CAREER ALBUM SALES OVER 35 MILLION.
r' “QZZMAN COMETH" CONTINUES
PLATINUM TRADITION.

PATTY LOVELESS 3 GRAMMY NOMINATIONS INCLUDING
“BEST COUNTRY ALBUM" - “LONG STRETCH OF LONESOME" AGALEMY OF
COUNTRY MUSIC AWARD - 1997 "FEMALE VOCALIST OF THE YEAR "

oM e

WYNTON MARSALIS ReCORDED OVER 30 JAZZ
AND CLASSICAL ALBUMS. FIRST JAZZ COMPOSER TO EARN A PULITZER PRIZE
("BLOOD ON THE FIELDS"). AWARDS INCLUDE: 8 GRAMMYS,
GRAND PRIX DU DISQUE OF FRANCE ., EDISON AWARD OF NETHERLANDS

L
é RAGE AGAINST THE MACHINE over 8 MILLION ALBUM SALES

WORLDWIDE. GRAMMY NOMINEE: "BEST HARD ROCK PERFORMANCE

‘97 GRAMMY AWARD: “BEST METAL PERFORMANCE -
FVERY CORNER OF THE GLOBE... FROM THE NEW BREAKTHROUGHS TO THE SUPERSTARS, 1
ELIBLE MUSICAL MARK ON THE WORLD. SONY MUSIC RECEIVED 87 GRAMMY NOMINATIONS,

ND CREATIVITY. CONGRATULATIONS! |
WE CAN ONLY IMAGINE WHAT THE FUTURE HOLDS...

4 1€ COMPOSED AND CONDUCTED BY JA

TITANIC SOUNDTRACK #1 ALBUM IN AMERICA FOR 5 CONSECUTIVE WEEKS.

OVER 10 MILLION WORLDWIDE IN LESS THAN A MONTH, ACADEMY AWARD :
NOMINEE: JAMES HORNER. "BEST ORIGINAL DRAMATIC SCORE." 7
SHAKIRA DEBUT ALBUM "P{ES DESCALZOS” OVER 3 MILLION TO DATE IN LATIN AMERICA.
PLATINUM IN 8 COUNTRIES.
] - .
Soi \Y4 Music Entertainment THE ARTIST’S COMPANY
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] ' SONY
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' COLUMBIA . t‘. m " “COLUMBIA," "WORK,"” "550 MUSIC" AND DESIGN. “SONY,” "EPIC” AND #= REG. U.S. PAT. & TM. OFF. MARCA REGISTRADA./ &
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». "SONY CLASSICAL" ARE TRADEMARKS OF SONY CORPORATION./© 1998  INY MUSIC ENTERTAINMENT INC. E
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MICHAEL JACKSON caRreER sALES

OVER 118 MILLION ALBUMS.

BONE THUGS-N-HARMONY career

SALES OVER 10 MILLION ALBUMS.

SHAWN COLVIN ~a FEw SMALL REPAIRS" PLATINUM WORLDWIDE.
3 GRAMMY NOMINATIONS: “RECORD OF THE YEAR."
~SONG OF THE YEAR," “BEST FEMALE POP VOCAL PERFORMANCE."

SADE CAREER SALES OVER
40 MILLION ALBUMS.

IT TAKES A VERY SPECIAL GROUP OF ARTISTS TO MAKE SPECIAL THINGS HAPPEN. FROM EVERY GENRE, TO

'97 GRAMMY AWARD: "BEST RAP DUO OR GROUP"
RUTHLESS/EPIC DEBUT ALBUM COMING SOON.

MEN IN BLACK SOUNDTRACK 5 MILLION WORLDWIDE. ‘
#1 IN U.S.. UK. FRANCE, GERMANY.
BELGIUM, SWITZERLAND.

[\/\
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AND ALL OF THE SUCCESS STORIES IN BETWEEN, SONY MUSIC’S ARTISTS MADE AN IN
MORE THAN ANY IN THE INDUSTRY. WE SALUTE THEIR EXTRAORDINARY ARTISTRY

NAS A MULTI-PLATINUM ARTIST.
“A HIP HOP CLASSIC"
THE SOURCE

JULIO IGLESIAS caREER SALES
OVER 120 MILLION ALBUMS. “TANGO" OVER 4 MILLION.
GRAMMY NOMINEE: “BEST LATIN POP PERFORMANCE.”

YO YO MA CAREER-ALBUM SALES OVER 5 MILLION ALBUMS.
1997 GRAMOPHONE AWARD: “ARTIST OF THE YEAR."
4 GRAMMY NOMINATIONS INCLUDING “BEST
CLASSICAL ALBUM" - "PREMIERES - CELLO CONCIERTOS. " <~

AEROSMITH -“nine LivEs®

NOW OVER 4 MILLION WORLDWIDE.
2 GRAMMY NOMINATIONS INCLUDING
“BEST ROCK ALBUM."
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BRUCE SPRINGSTEEN-THE BOSS

BEST MALE ROCK PERFORMANCE

CAREER SALES OVER 75 MILLION ALBU!

PEARL JAM CAREER SALES OVER 30 MILLION ALBUMS
YIELD" *ROLLING STONE

TONY BENNETT 2 GRAMMY NOMINATIONS
7X GRAMMY AWARD WINNER. 5 IN THE 908
AN UNPARALLELED CAREER NOW IN TS STREC

ALEJANDRO FERNANDEJZ career SALES QVER 5 MILLION o
ALBUMS. 2 GRAMMY NOMIFATIONS: ~BE8F LATIN POP PERFORMANCE" "
AND "BEST LATIN ROCK/ALTERNATIVE PERFORMANCE " :

WILL SMITH -BiG WiLLIE STYLE" AKD “MEN IN
BLACK" SOUNDTRACK OVER 7 MILLION SALES WORLDWIDE.
GRAMMY NOMINEE: “BEST RAP SOLO PERFORMANCE." MTV EUROPE AWARD
"BEST RAP PERFORMANCE. "

OASI|S CAREER SALES OVER 22 MILLION ALBUMS. “BE HERE NOW” OVER 6 MILLION WORLDWIDE
DEBUT ALBUM “DEFINITELY MAYBE™ FASTEST
SELLING DEBUT IN BRITISH POP HiSTORY

MARIAH CAREY CAREER ALBUM SALES OVER 80 MILLIGN WORLDWIDE.
“BUTTERFLY” OVER 7.5 MILLION WORLDWIDE
3 GRAMMY NOMINATIONS.

GLORIA ESTEFAN CAREER ALBUM SALES OVER 40 MILLION.

A MAJOR MULTI-FORMAT UC ESS STORY.

NEW ALBUM THIS APRIL.

GINUWINE DEBUT ALBUM “GINUWINE THE BACHELOR"
} OVER 2 MILLION WORLDWIDE
BEN FOLDS FIVE -WHATEVER AND EVER AMEN"
APPROACHING PLATINUM
MAJOR ARTIST DEVELOPMENT
BREAKTHROUGH.
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Arden’s 2nd A&M Set Should
Build On Debut'’s U.S. Strides
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SOLAS

The New Celtic
Experience from the
Composer of

LORD#:DANCE

RONAN-HARDIMAN

314 539 438-2/4

Solas.- Gaelic for -~ .
Peace 'gnd Joy
11 new dnd)origing
songs frém Ireland’s
 leading composer
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Biz Mulls Fallout
From Braxton’s
Bankruptcy Filing

B BY CHRIS MORRIS

LOS ANGELES—How can an artist
who sells an esti-
mated 15 million al-
bums worldwide go
bankrupt? Is that
bankruptcy a high-
risk ploy in high-
stakes contract

negotiations?
These are ques-
tions music busi-
ness insiders are
asking in the wake of Toni Braxton’s
filing for Chapter 7 protection in fed-
eral bankruptey court Jan. 23 here
(Billboard, Feb. 14). While most
observers withhold judgment on the
(Continued on puge 80)

Reprise Links
With Casino
On Sinatra Set

B BY DOUG REECE

BRAXTON

LOS ANGELES—There may not be
any such thing as a sure bet in the
music business, but when Reprise

Records rolls the

dice with its latest

Frank Sinatra com-
| pilation, “Lucky
! Numbers,” there’s
| @ certainty that the
. March 10 release

will be accompanied
by the clatter of jackpots.

That’s because the album, issued as
part of a six-manth partnership with
the Las Vegas casino/hotel New York-
New York, will bow exclusively in the
company’s gift shops.

The $16.98 title, which includes such
appropriate cuts as “Theme From New

(Continued on page 90)

Domestic Acts Overcome
‘Anti-Success’ Mind-Set
Bl BY KAI R. LOFTHUS

Norway Begins To Heat Up
As Source Of Global Talent

Universal’s Lind Poised
For Worldwide Interest
I_BY KAI R. LOFTHUS

OSLO—Two Norwegian acts have
recently bagged direct signings to
labels in the U.S.,
giving this country’s
industry hope that
its music can once
again find interna-
tional favor.

In addition, as
Espen Lind scores
European top 10
positions with
“When Susannah Cries”

(see story, this page) and Sissel
is buoyed by inclusion on the
Sony Classical “Titanic” sound-
track, which has scored No. 1I'’s

(Continued on page 24)

OSLO—After Aqua’s success, it's
Espen Lind’s turn to take Nordic pop
to the world.
Universal Music
International
(UMI) is making
Norwegian singer,
songwriter Lind a
global priority.
Judging by several
top 20 showings on
this issue’s Euro-
pean charts for his single “When
Susannah Cries.” it would appear its
faith may be well-placed.
A private performance in Univer-
sal Music Group chairman Doug
(Continued on page 24)

EMI Classics Sees Bliss In
Alagna/Gheorghiu Deals

B BY BRADLEY BAMBARGER

to EMI Classics. Gheorghiu has been
lured from her longtime association

NEW YORK—Love makes the world  with Decca/Landon, and Alagna has

go round, as they
say, and that seems
especially true in the
world of opera.
That’s why the very
public love affair of
tenor Roberto Alag-
na and soprano
Angela Gheorghiu
has created such a
sensation, with the

GHEORGHIU AND ALAGNA

renewed his con-
tract with EMI;
each of the arrange-
ments is for five
years and entails a
series of full-scale
opera recordings
and duet and solo
recitals. The new
deals take effect at
the beginning of

offstage romance IOV \IDRD(SARILIN/] next year.

lending the onstage In the meantime,
duets the air of Alagna and Gheor-
something special. ghiu will star in Gounod’s “Romeo Et

Now the young couple’s bond on rec-
ord has been strengthened with Alagna
and Gheorghiu signing new contracts

Juliette” March 16-April 8 at New
York’s Metropolitan Opera. An EMI
(Continued on page 78)

RIAA’s ’97 Figs
Reflect Changes
In The U.S. Mkt.

H BY BILL HOLLAND

WASHINGTON, D.C.—The U.S. rec-
ord industry has posted its first nega-
tive year-end figures in 15 years, as
measured by the Recording Industry
Assn. of America (RIAA).

Trans-Shipments Cited In '97
U.K. Market Decline . .. Page 10

Beset by plummeting record club
and special market activity, as well as
having to adjust to a smaller retail mar-
ket, the U.S. record industry reported
a 6.5% decrease in 1997 overall net
shipments compared with 1996 and a
2.4% dip in the dollar value of those
shipments, according to year-end fig-
ures just released by the RIAA.

The RIAA’s figures once again
appear to stand in stark contrast to
vear-end figures released by Sound-
Scan in January, which show a 5.7%
increase in units sold at retail. Those
figures also show that so far this

(Continued on puge 81)

MUSIC TO MY EARS

-

‘So Tough,” So Tender:
Remembering Carl Wilson
& His Beach Boys Passions

PAGE 7

Alejandro Sanz's
Record-Setting
Success Propels
Warner Spain

PAGE 13

BETWEEN THE BULLETS

Sales Continue To Rise For

Sony’s Phenomenal ‘Titanic
PAGE 90
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Backlash

schmacklash. |

* The first group to have two albums in the Billboard Top 10 in over 20 years
e 8 million total albums soundscanned in one year
* Spice #1-selling album of 1997
e 2 home videos in the Billboard Top 5
* American Music Awards Favorite Group, Favorite New Artist & Favorite Album
* Billboard Music Awards Top New Pop Artist, Top Hot 100 Singles Group and Album of the Year
* The movie Spiceworld $30 million and counting

%
t
i

* UPN television special “Too Much Is Never Enough” seen by over 8 million people

* Spice Girls In Concert—Wild! the highest-rated music pay-per-view in seven years
g AOL Keyword: Spice Girls

} http://fwww.virginrecords.com
’ ©1998 Virgin Records Ltd. Blow us.
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SO TOUGH: CARL & HIS PASSIONS

“Well, we’ve made it this far, haven’t we?” said Carl Wilson by way
of greeting Feb. 6, 1995, a bashful smile rising on his round, bearded
face. “And most of us, thank God, are still here,” he softly added, as he
gazed around at family and friends in the small banquet room of the Bel
Air Hotel during the wedding reception for his brother Brian and his
second wife, the former Melinda Ledbetter. Moments before, a plain-
ly nervous Carl had given the toast to the newlyweds. With that pub-
lic task behind him, the diffident, self-described “baby brother” of the
Beach Boys felt he could now enjoy the rest of the celebration. Three
years later to the day, Carl died at age 51, due to complications from
lung and brain cancer. In December 1997, Carl and Brian lost their
mother; Audree, dead at 80 of heart and kidney failure. Brother Den-
nis drowned in 1983, and their father, Murry, expired from a heart
attack in 1973. Carl is survived by his second wife, Gina (Dean Mar-
tin’s daughter), and his two grown sons, Jonah, 28, and Justyn, 26, from
his first marriage to Annie Hinsche. Also carrying on the family name
are Brian; Melinda; their two adopted infant daughters, Daria and
Delanie; Brian’s daughters with his first wife, Marilyn Rovell, Carnie
and Wendy; and Dennis’ five kids. “Who would have guessed,” com-
mented one close associate after Carl’s funeral, “that

Beach Boys” combined R&B shadings with a quantum leap in technical
innovation and refinement. One of Carl’s heroes, Wonder, lent a new
song, “I Do Love You,” to the project, with Carl singing a lovely lead
duet with Al Jardine on the cut. A digital recording/remixing process
utilizing Sony’s PCM 3324 and 1610 hardware brought a dramatic new
clarity to the Boys’ vocal and instrumental matrix.

Most significant for Carl was the emotional depth of the material he
penned for “The Beach Boys” with writing colleagues Myrna Smith
Schilling, Robert White Johnson, and the production team of Steve
Levine and Julian Lindsay: “Maybe I Don’t Know,” “It’s Gettin’ Late,”
and the openly autobiographical “ Where I Belong.” The latter two songs
were the first the Beach Boys laid down for the album during sessions
in June 1984 in London. Composed two vears after Carl’s October 1982
resolution of his divorce from his first wife, “Where 1 Belong” was an
ode to impossible longings. While it presaged the solace he would find
in his 1987 marriage to Gina, it also displaved Carl’s decision to come
to grips with his enduring sense of isolation in the Beach Boys’ famil-
ial structure and ethos. As such, it carried a poignancy in the group’s
canon on a par with Brian’s abject “Caroline, No.”

As Carlsang on “Where I Belong” while poised over

Brian, after all his problems, would be the last Wilson
brother still standing?”

And who would have supposed, after a lifetime of run-
ning interference, serving as mediator and peacemak-
er, and continually providing all-purpose aid and com-
fort to his charismatic brothers, Carl Dean Wilson, born
Dec. 21, 1946, would arguably find himself the least-
lauded of the Wilson siblings at the core of the Beach
Boys’ California saga?

In this writer’s dozens of conversations with Carl over
the last 20-plus years, he was customarily the person
who described the point-to-point logistics of the Beach
Boys’ record-making. This occurred because it often fell
to Brian and Dennis’ baby brother to keep the music on
track in every qualitative sense during the most trou-
bled years of his brethren’s lives. It was Carl whom
Brian entrusted with the lead vocal for “God Only
Knows,” the paternoster of Brian’s 1966 compositional
masterpiece, “Pet Sounds.” Likewise, Carl sang the
verses on “Good Vibrations” and some of the best songs

TO MY EARS
P

by Timothy White

the Yamaha DX1 keyhoards that are the chief coloration
beyond the basilica-sized canopy of swelling harmonies:
“I've spent my whole life drifting/Towards an elusive
sun/I would have wandered forever/If your breeze
hadn’t come/And you could just be my anchor/ You are
my northern star/That navigates me home . .. Loving
you is right where I belong.”

Carl was one of the first members of the Beach Boys
to play a musical instrument, getting his initial guitar
lessons in the back room of an accordion studio. Drop-
ping the prim instruction because, in his words, “I just
wanted to rock!,” he later developed his Chuck Berry-
inspired technique through informal study with John
Maus of the Walker Bros. (“Make It Easy On Yourself,”
“The Sun Ain’t Gonna Shine [ Anymore]”). In our ini-
tial meeting in 1976 at Brother Studios in Santa Mon-
ica, Calif., Carl spent an entire afternoon chatting about
his childhood, his difficulty in school (“I always hated
it; I got terrible grades”), and the escape music pro-
vided—including a late-blooming love for classical com-
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on the 1967 “Smiley Smile” album assembled in the

wake of abortive “Smile” sessions, including “With Me Tonight” and
“Wonderful.” Carl also helmed the vocals on the title track of the 1967
“Wild Honey” album, cut largely in Brian’s house, as well as the record’s
top 20 hit, “Darlin’,” and Carl sang a heartfelt homage to Stevie Won-
der on the R&B-flavored record’s cover of Wonder’s “I Was Made To
Love Her.”

Excellent later albums like “Surf’s Up” (1971), “Holland” (1973), and
the under-appreciated “Carl And The Passions—So Tough” (1972)
would probably never have been completed without Carl’s determination
to keep the faltering Boys cohesive through his distinctive singing and
collaborative songwriting (“Long Promised Road,” “Feel Flows,” “All
This Is That,” “The Trader,” “Leaving This Town,” etc.). Carl also incor-
porated his protégés, Blondie Chaplin and Ricky Fataar of South
African band the Flame, into the group and assumed overall executive
control of the production chores Brian had piloted.

Sadly, much of Carl’s best later work is difficult or impossible to find
in stores, particularly the exceptional 1985 Caribou/Columbia album
simply titled “The Beach Boys,” which Carl steered to completion in
the aftermath of Dennis’ tragic demise and Brian’s slow recovery from
substance abuse and psychological suffering.

Like “Wild Honey” and the out-of-print 1970 opus “Sunflower,” “The

posers like Antonin Dvordk. But he also had a linger-
ing sense of conflicted loyalties due to the closeness he felt toward his
headstrong father, Murry, who was the Beach Boys’ manager until an
exasperated Brian fired him.

“He had a good [machinery-leasing| business; he gave it up for us,”
said Carl of his parent. “Brian said, ‘Dad, please help us.’ But it was dif-
ficult to work with your dad, him being an authority figure and all. Espe-
cially when Brian started to really stretch and flex. He and Dad would
disagree on things.” Carl noted sheepishly, “Actually, I'm the one he
always had the good relationship with. For Dennis, who was in the mid-
dle, agewise, it was tough. And Brian was kinda pushed because he was
the firstborn, but I was the baby. At any rate, oh God,” said Carl, his
eyes suddenly shining with emotion, “sometimes I wish my dad was
here.” Yet after Murry was gone, Carl became the kindly authority fig-
ure his family had previously lacked, the baby brother who never fit in
somehow providing others with a sense of belonging.

“Great music is timeless, and experiential,” Carl concluded. “I'll put
on the {From The] New World’ symphony by Dvotik, and, during cer-
tain sections of it, it’s really all right being alive at that time. I think
one of the things people like about the Beach Boys is that, for some, it’s
really great being alive during the time they’re listening to Beach Boys
records.”

33-Year Billhoard Veteran Ron Willman Dies
He Pioneered Magazine’s Home Video Entry, Artist Salutes

This story was prepared by Ken Schlager,
editorial director of Billboard Bulletin.

NEW YORK—Ron Willman, a fixture at Bill-
board for 33 years and a widely respected
figure in the music and home video indus-
tries, died of heart failure Feb. 16 at his home
in Plainview, N.Y. He was 63.

Willman was a robust, commanding figure,
whose booming voice was rivaled in intensity
only by his dedication to Billboard. Through
his years at Billboard, he contributed signif-
icantly to the magazine’s growth and became
a mentor for several generations of Billboard
sales staffers. At the time of his retirement

WILLMAN

“He was a pioneer in leading Billboard into
the home video age and as head of directory
operations. In my 25 years with the company,
I came to know Ron well
and have many fond
memories of him.”
Willman began his
career at Billboard in
1964 as an account exec-
utive. In the ensuing
years he held numerous
sales management posi-
tions, including con-
sumer electronics sales

lasting profile in the video field.

Home video veteran Bob DelLellis, now a
partner in Westlake, Calif.-based consultan-
cy D&B New Concepts Inc. and the Quintes-
sentials retail operation, says, “Ron not only
was a great pioneer in the video business, he
also was a personal friend. The industry will
miss him dearly.”

Willman also was instrumental in many of
Billboard’s prestigious artist salutes, working
tirelessly on tributes to musical giants like
Frank Sinatra in 1965 and Tony Bennett in '68.

Willman later became director of sales for
Billboard’s directories and in 1988 was

PRESIDENT: HOWARD LANDER

—— Senior VP/General Counsel: Georgina Challis
— @ Vice Presidents: Karen Oertley, Adam White
—————— Director of Strategic Development: Ken Schlager
N Business Manager: Joellen Sommer
Biboard Music Group

last March, he had the longest tenure of any-
one at Billboard.

“Ron’s long tenure at Billboard and his
devotion to the magazine are heartwarming,
and he made many valuable contributions to
the publication,” says Howard Lander, Bill-
board Music Group president and publisher.

manager, Eastern sales manager, and na-
tional sales manager.

In the late '70s, Willman recognized an
opportunity and was the first to recommend
Billboard’s entry into the home video busi-
ness. By 1981, he was named director of
sales, video and sound business, and for much
of the decade helped carve out Billboard’s

appointed directories publisher. In this role,
Willman was responsible for launching the
Record Retailing Directory, now in its seventh
edition. Willman took great pride in having
reached the level of publisher; under his lead-
ership Billboard’s seven directories enjoyed a
period of steady growth and increasing excel-

(Continued on page 78)
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Can anyone imagine “the Beatles” per-
forming live in concert and not one of the
performers onstage being Ringo, Paul,
George, or John? As hard as it is to imag-
ine, it happens every day with other bands.
A recent segment of ABC’s “Primetime
Live” highlighted the problem with a num-
ber of popular ’60s and "70s bands that are
capitalizing on the rebirth of the oldies mar-
ket by playing concerts throughout the
country and the world—and, in some cases,
not one of the current performers is an orig-
inal member of the band whose name is
being used.

Alternatively, an original member of a
band can be enjoined from using the band’s
name by the other original members when
he or she leaves the band. This happened to
“the Boogie Kings” and “Revolver,” for

example. Consequently, a key member of
the original band can be prevented from
using the band name for another band he or
she forms.

These sometimes astounding results
occur despite the common law and federal

‘Sometimes bands spend more time
in choosing a name than in protect-
ing it against loss to others’

Ower J. Sloane is a partner in the firm of
Berger, Kahii, Shafton Moss, Figler, Simon &
Gladstone, based in Marina Del Rey, Calif.

protection of trade names and service
marks. These laws are not based primarily

in the protection of a property interest in a
name but in the attempt to avoid deception
of the consuming public as to a misleading
representation that a product was produced,
manufactured, or authorized by a particular
person. If bands are not careful to deal with
these laws in their agreements among them-
selves and with third parties, the results can

be disastrous and totally unexpected.
Usually, in the absence of an agreement
to the contrary, when a band performs and
adopts a name, a proprietary interest in the
name vests in the band, either as an unin-
corporated association or, if the band is a
partnership or corporation or LLC, in that
entity. Even if one of the band members
came up with the name or used it before, a
court may ultimately find that the band
entity owns it. Assuming that the name is
not generic and is used and acquires a “sec-
(Continued on page 26)
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Appeal Planned In Ruling
On Canadian Music Tariff

H BY LARRY LeBLANC

TORONTO—Canada’s performing
right organization, the Society of Com-
posers, Authors, and Music Publishers
of Canada (SOCAN), plans to ask the
Federal Court of Appeals to set asidea
Jan. 30 decision by the Copyright
Board of Canada that lowers music tar-
iffs for commercial TV broadcasters.

The contested decision also includes
introduction of a modified blanket
license, which could severely jeopar-
dize the collective administration of
copyright in Canada.

SOCAN has 30 days from the Copy-
right Board of Canada’s announcement
of its decision to file an appeal with the
Federal Court of Appeals.

In a 2-1 decision, the federal gov-
ernment’s three-person board reduced
the tariff for commercial broadcast TV
(Tariff 2.A) by 15%, from 2.1% to 1.8%

CEO Maruyama
Steps Up As New
SMEJ President

B BY STEVE McCLURE

TOKYO—A new man is at the helm of
the largest record company in the
world’s second-largest music market.

Shigeo Maruyama, who had been
appointed to the new post of CEO at
Sony Music Entertainment Japan
(SMEJ) on Oct. 1, 1997, was named
president of the company Feb. 16.
Maruyama, 56, replaces Ryokichi
Kunugi, who had
been president
since June 1996.

Maruyama’s mis-
sion is to chart a
new course for
SMEJ, whose tra-
ditional leading role
in domestic reper-
toire has been
usurped to a large
extent by labels such as Avex. Last
August, Dreams Come True, SMEJ’s
biggest act, jumped ship to sign with
Virgin Records America (Billboard,
Aug. 23, 1997).

Maruyama has his work cut out for
him. “Sony is like a huge warship—it’s
hard to change direction fast,” says one
industry source.

Maruyama is widely respected in the
industry here for his no-nonsense busi-
ness sense and his skill in finding and

(Continued on page 85)

MARUYAMA

of a station’s gross advertising rev-
enue, retroactive to Jan. 1, 1997. Also,
the board, at the request of the Cana-
dian Assn. of Broadcasters (CAB),
introduced a modified blanket license
(MBL) option.

The CAB declined to comment on
the decision by the Copyright Board of
Canada.

Michael Rock, GM of SOCAN,
argues that if the MBL option stands,
it will have a disastrous effect on the
collective administration of copyright
in Canada. He charges that MBL
severely undercuts SOCAN’s exclusive
role as a collective administrator and
will bring about a fragmented system
in which music in Canadian programs
would be cleared at the source (via
individual rights holders) and only for-
eign music would be administered col-
lectively.

(Continued on page 81)

BPI Notes Parallel Shipments’ Negative Effect

Report Links Practice To ’97 Decline In U.K. Market Value

W BY JEFF CLARK-MEADS

LONDON—Trans-shipments,
Europe’s legalized parallel imports,
came flooding into the U.K. last year—
and for the first time their existence
has been publicly acknowledged by the
record industry. U.K. labels have lost
as much as 100,000 unit sales on some
charting albums as a result of the
trade, says the British Phonographic
Industry (BPI).

To date, the cross-border movement
of albums in the European Union’s 15-
nation single market has been a nebu-
lous, unquantified trade. Now, the BP1
says trans-shipments were directly
responsible for a 1.7% decline in the
value of record shipments made by
U.K. labels in '97.

BPI director of research Peter Scap-
ing says he believes British retailers
bought about 4% more discs and tapes
last year. Yet because the strong

Backstreet In Times Square. The Backstreet Boys recently took time out dur-
ing the final leg of their U.S. tour to make an appearance on “MTV Live” in New
York. Pictured, from left, are group members Nick Carter and A.J. McLean, MTV
Networks president Judy McGrath, and group members Howie Dorough and
Brian Littrell. Kneeling is the act's Kevin Richardson.

Buddy Lee, 65, Made Name
As Pioneer Nashville Agent

W BY CHET FLIPPO

NASHVILLE—Pioneering country
music agent Buddy Lee, who died Feb.
13, leaves a formidable legacy: Buddy
Lee Attractions Inc., Nashville’s oldest
and largest privately owned country
music agency. He founded the company
in 1964 and served as its CEO; it repre-
sented artists ranging from Willie Nel-
son to Garth Brooks and George Strait.
The agency has a roster of 45 contem-

LOS ANGELES—Japan-based Vic-
tor Entertainment Inc. has an-
nounced plans to shutter the U.S.
wing of JVC Music, save for the di-
vision that handles the audiophile
XRCD line.

JVC Music, which includes the
JVC, JMI, and JVC Classics im-
prints, focuses primarily on contem-
porary and traditional jazz with a ros-
ter that includes Paul Hardcastle,
Ernie Watts, and the Bill Holman
Band. The latter act recently received

JVC Music’s U.S. Wing To
Close; Audiophile Line Remains

Grammy nominations for best large
ensemble jazz performance (the “Bril-
liant Corners” album) and best instru-
mental arrangement (“Straight, No
Chaser”).

Staffers were informed about the
downsizing by a spokesman from
Victor Entertainment at a Feb. 17
meeting held at the label’s L.A. head-
quarters. All radio promotion on JVC
product was halted the same day, and
plans for the release of a new Jeff

(Continued on page 90)

porary and classic country artists.

Lee, 65, died of respiratory failure in
Houston, where he had been undergo-
ing treatment for lung cancer. He lived
in Mount Juliet, Tenn.

Lee was born in 1932 in the Bronx,
N.Y. He started his show business
career at age 18 as a professional
wrestler; he headlined at New York’s
Madison Square Garden. At age 26, he
decided to become
a promoter.

Lee moved to
Columbia, S.C., in
the 1950s and pro-
moted rock’n’roll
and R&B shows on
the Atlantic sea-
board. He moved to
Nashville in the
early '60s. There he
formed Aud-Lee Attractions with
Hank Williams’ widow, Audrey; Hank
Williams Jr. was the company’s first
client. Lee fully acquired the agency in
1968 and renamed it Buddy Lee
Attractions.

Lee was the first agent to promote
country artists at state fairs, and his
fair division also represented such
artists as Alice Cooper and B.B. King.

In 1985, Willie Nelson asked Lee to
help him put together what became the

(Continued on page 90)

LEE

British pound made imports cheaper
than domestic product, store chains
made many of their purchases else-
where in the EU and thereby under-
mined sales for U.K.-based record
companies.

Trans-shipments are a product of
the new order in Europe. Historically,
a retailer that wanted, for example, a
new Michael Jackson album had to buy
a shipment from its local Sony Music
affiliate. With the advent of the single
European market, a retailer in any EU
country can now buy stock from any
legitimate supplier between the Arctic
Circle and the shores of Africa (Bill-
board, Dec. 28 and Sept. 21, 1996; Oct.
7 and Aug. 5, 1995).

Record company executives and
retailers have been notoriously reluc-
tant to discuss the issue due to its
implications for established trading
relationships. Label executives have
said little, because trans-shipments

mean they’re effectively competing for
business with their own companies’
affiliates in other EU countries. Retail-
ers tend to remain tight-lipped be-
cause, although they want the cheap-
est product they can obtain, they don’t
want to destroy the goodwill and coop-
eration they’ve established with their
local labels.

None of Billboard’s calls pertaining
to this story had been returned by
press time.

The cloak of silence around this
issue has been enhanced by record
industry bodies across Europe that
have regularly played down the volume
and impact of trans-shipments. T
BPI's admission that 1997 saw sub-
stantial trans-shipments into the
U.K.—made in a statement accompa-
nying its market figures for the year—
breaks new ground.

Scaping says the practice was par-

(Continued on page 81)

Disney Ties In With Dole

Promo Directs Shoppers To Musicland

B BY CRAIG ROSEN

LOS ANGELES—In a promotion de-
signed to drive mothers into Music-
land/Sam Goody stores to purchase
Walt Disney Records product, the two
companies have teamed up with Dole
Food Co.

The promotion, dubbed “You’re
Going To Love The Sound Of This,”
will launch March 15 and run through
July 30.

It will include a March 29 newspaper
insert that will reach 50 million house-
holds, as well as point-of-purchase (P-
O-P) displays in more than 10,000 gro-
cery stores and more than 750
Musicland/Sam Goody locations.

In addition, millions of Dole salad
bags and raisin six-packs will feature
on-pack mail-in coupons. Other Dole
products that are part of the program
include Dole Pineapple Juice, Dole
Canned Pineapple, Dole Tropical Fruit
Salad, Dole Mandarin Oranges, Dole
Easy Open Fruit Snacks, Dole Dates,
and Dole Almonds.

The promotion will spotlight “Clas-
sic Disney Volumes I-IV” and “Classic
Soundtracks” but will apply to all other

Walt Disney Records products in Musi-
cland/Sam Goody.

As part of the program, consumers
can save $5 off any Walt Disney Rec-
ords purchase of $20 or more at Sam
Goody/Musicland locations with a
coupon obtained from the newspaper
insert or P-O-P materials and three
UPCs from participating Dole products.

“We sell millions of dollars worth of
Disney products, and we’re always
looking for ways to market to families,
particularly women with children,”
says Scott Levin, head of marketing for
music at the Musicland Group. “This is
truly a three-way-win situation.”

Disney execs are also elated about
the pairing. “Dole is the perfect tie-in
partner for us,” says Karen Dekker,
assistant manager of promotion at
Walt Disney Records (U.S.). “Their
target demo and consumer are very
similar to ours—it’s moms with kids
and families, so it makes sense for us.”

Dekker adds that Musicland was
selected as a retail partner because the
chain, which operates approximately
950 music stores, is the largest in the
country.

(Continued on page 79)

Fox Jumps On Divx Train
Studio Still A Holdout On Basic DVD

B BY SETH GOLDSTEIN

NEW YORK—Divx Entertainment,
which expects to introduce a pay-per-
view, disposable version of DVDin late
April, has signed 20th Century Fox as
its fifth supplier of titles. Other vendors
will follow, promises Divx Entertain-
ment president Paul Brindze.

Recent Fox titles slated for Divx
include Academy Award nominee “The
Full Monty,” “Alien Resurrection,” and
“The Edge.”

Fox, still a holdout on the basic DVD
format, joins Disney, Paramount, Uni-
versal, and DreamWorks. For now,
only Disney and Universal are com-
mitted to both digital systems. That’s
expected to change, however. “We
would not be surprised to see any stu-
dio release on basic DVD,” Divx Enter-
tainment spokesman Josh Dare says.

Indeed, Fox may be looking for

broader hardware support than Divx
Entertainment currently offers. Just a
handful of manufacturers plans to offer
Divx players, in contrast to perhaps a
dozen in the DVD camp. Says one stu-
dio veteran, “Fox can’t afford to irri-
tate dealers carrying DVD who don’t
think Divx is a very good idea.”
Nonetheless, Fox’s multi-year
agreement is a big shot in the arm for
Divx, which has been pushed relent-
lessly by Warner Home Video execu-
tives at various trade forums. Warner
president Warren Lieberfarb remains
DVD’s most vocal proponent. Even
with Fox on board, Lieberfarb doubts
that the “limited appeal” of Divx will
affect “growing consumer demand for
DVD,” which he says has surpassed the
launches of the CD and the VCR.
Divx’s piracy controls, still a sore
point for DVD, particularly impressed
(Continued on page 79)
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Andrea Bocelli

The Voice Capturing The Hearts of Millions
Turns Liquid Gold

ROMANZA
Now Certified Gold in the U.S.

Over 10 Million Units Sold Worldwide
#1 WORLD MUSIC CHART"
#1 NEW ARTIST CHART"™

ANDREA BOCELLI

314 539 207-2/4

March is Andrea Bocelli Month
on Television:

Andrea Bocelli: Romanza in Concert,
An InThe Spotlight Special

broadcasting throughout the month on PBS
Top 10 Markets include:

New York WNET March 10, 20, 22

Los Angeles KCET March 4

Chicago WTTW  March 10

Philadelphia WHYY  March 8, 12

San Francisco KQED March 8, 22

Boston WGBH March 6, 7, 15, 29
WGBX March 7, 12

Washington DC  WETA March 15
Cleveland Wviz March 8, 10, 12, 18, 19, 22 Andrea Bocelli

Minneapolis KTCA March 19, 22 A Night in Tuscany

Miami WPBT March 8, 10 Filmed in Pisa, italy this 90 minute home video
check local listings BOCELLI features a mix of classical and popular ballads

a night in Tuscany

e = including 7 songs from the hit album Romanza.
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MCA’s Mavericks Hit New
Heights With ‘Trampoline’

@ BY CHET FLIPPO

NASHVILLE—The musical experi-
mentation that has always marked the
Mavericks’ work may have entered a
new realm with the rich sound riot of
their forthcoming album, “Trampoline.”

The group’s fourth MCA Nashville
project, due for release March 10, is
fairly dripping with string sections and
peppered by Latin herns. An occasion-
al sitar can be heard. There’s a fiery
mambo, as well as a banjo-strumming
Dixieland tune with 2 megaphone.

The album was recorded live at
Ocean Way studio, with numerous
friends on hand, and the entire process
was videotaped for future use. It was
very much, says Don Cook, who co-pro-
duced the album with lead singer Raul
Malo, an experience “right out of Felli-
ni” (Billboard, Sept. 20, 1997).

“We definitely went the ‘more is
more’ route,” says Mavericks bass

THE MAVERICKS

player Robert Reynolds. “We had too
much going on at times. The role mod-
els we cited going into this were ‘All
You Need Is Love,” Emmylou Harris’
documentary for ‘Wrecking Ball,” and
the Rolling Stones’ ‘Rock & Roll Cir-
cus.” Besides just documenting the re-
cording, we wanted to go beyond that,
turn it into a circus, so we went with a

(Continued on page 79)

Franklin Blossoms Anew
Arista Legend Updates Her Sound

B BY CARRIE BELL

LOS ANGELES—Queen of Soul
Aretha Franklin is prepared to reclaim
her throne at radio and retail with “A
Rose Is Still A Rose,” due March 10.
With the Arista
army and several of
today’s hottest hip-
hop/R&B produc-
ers, including Sean
“Puffy” Combs and
Fugee Lauryn Hill,
watching her back,
there’s no need to
say a little prayer
for her.

“I'm cooking, and my voice is at an
all-time high—the clarity, the range,
everything,” says Franklin, who attrib-
utes the pristine vocal quality to end-
ing her longtime addiction to smoking.

FRANKLIN

“With one thing after another happen-
ing in my personal life, it was hard to
get into the groove. I was finally ready
to throw down new music. Everyone is
saying it will explode, but I don’t
assume anything. I just hope everyone
loves it as much as I do.”

Retailers anticipating the album say
that “A Rose Is Still A Rose”—Frank-
lin’s first studio effort in more than six
years and her 49th album overall—
smells sweet.

“There is so much more interest in
this album compared to everything
Aretha has done since 1980,” says Jim
Baumann, senior buyer for the 42-
store, Miami-based Spec’s Music Inc.
“I have buyers from my stores calling
me off the hook about getting music.
The video’s strong, the [title track] sin-
gle’s catchy, shows are scheduled here,

(Continued on page 91)
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Warner’s Sanz
Enters Spain’s
Record Books

B BY HOWELL LLEWELLYN

MADRID—Alejandro Sanz has re-
written the record books in Spain.
Moreover, this Andalusian musi-
cian—who is apparently as com-
fortable hanging out with Slash of
Guns N’ Roses as with top flamen-
co dancer Anto-
nio Canales—is
a perfect exam-
ple of why local
repertoire is
such a powerful
force in Euro-
pean music mar-

kets today.
SANZ Since its
release last

August, Sanz’s fourth album,
“Mas” (More), has sold more than
1 million pieces in Spain alone and
logged 21 consecutive weeks at the
top of the national charts, accord-
ing to Warner. No other artist,
domestic or international, has
achieved either feat.

Warner Music, his label for

- the past seven
years, is feeling
the benefit. The
performance of
“Mas” boosted

| the company to
market leader-
ship in Spain
last year with a 20% share—the
strongest statistical performance of
any Warner Music International
(WMI) affiliate in the major Euro-
pean markets.

Now, “Mas” is beginning to show
solid numbers in Latin America,
with sales of 125,000 in Mexico,
70,000 in Argentina, and 30,000 in
both Chile and Colombia, according
to WMI. Sanz is touring the region
until March 3 and then returns dur-

(Continued on page 78)
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Czechs Check Out Hip-Hop

PolyGram’s Chaozz Is Leading Act

B BY MICHELE LEGGE

PRAGUE—The task of etching out a
groove for hip-hop here has landed in
the hands of PolyGram act Chaozz.

The foursome continues to command
sales of the genre in the Czech market
since last Septem-
ber’s release of its
second album, “Z
Predeleklicka”
(Motherfucking-
luck) on PolyGram.
Many industry fig-
ures hope Chaozz
will help others to see the creative and
vibrant hip-hop scene here in a more
commerecial light.

Some 27,000 copies of the Czech-lan-
guage album have been sold in the
Czech and Slovak republics, according
to the label. Chaozz’s first album, “a
nastal chaos” (and the chaos began),
released in July last year, has sold
44,000 units to date, says PolyGram,

CHAOZZ

going gold in both the Czech Republic
(30,000 units sold) and Slovakia (7,500).
While there is no shortage of acts,
sales of hip-hep music in Prague are
generally “very average,” says Petr
Zakostelsky, manager of the downtown
Prague store of the national chain

Popron.
“Right after Chaozz’s newest
(Continued on page 80)

Mercury’s Shania Twain
‘Comes 0On Over’ To Europe

B BY PAUL SEXTON

LONDON—When European execu-
tives at Mercury asked Shania Twain
to “Come On Over” in order to bring
her profile here
closer to her North
American super-
stardom, she didn’t
need asking twice.
Despite her
record-breaking
sales achievements
in the U.S. and her
native Canada since
hitting the commercial big league in
1995, Twain remains largely a special-
ized taste across most of Europe. But
the artist and her label are taking a
highly proactive approach to amending
that situation with the release of an

TWAIN

“Internationai” edition of her “Come
On Over” album and some high-profile
persanal promotion.

Since its release in the U.S. last
November, the original “Come On
Over” has swiftly climbed to triple-plat-
inum status, icing the cake of her
achievement with the breakthrough
album “The Woman In Me,” certified
for 10 million U.S. sales. The new ver-
sion of the album was released in most
European territories Feb. 16, with a
March 9 street date in the U.K. And
even ahead of her scheduled personal
appearances, early signs point to Euro-
pean media acceptance of the introduc-
tory single, “You're Still The One.”

The track has had early playlist
additions at outlets ranging from Cap-
ital FM London and BRMB Birming-

(Contirued on page 79)

on His Recent Billboard Chart Success with Usher:

“Nice & Slow”
#1 Hot 100 Singles chart
#1 R&B Singles chart

b PN

PUBLISHING

=

MUSIC

BMG Music Publishing Congratulates Writer/Producer
Manuel Seal

“You Make Me Wanna...”
#1 for 11 Weeks R&B Singles chart
#2 Hot 100 Singles chart

#1 Debut on U.K. Singles chart
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B BY JOHN RUSSELL

AUCKLAND, New Zealand—Bic
Runga’s risky decision to produce her
debut album, “Drive,” has been vin-
dicated by the set’s phenomenal suc-
cess here.

“Drive” spent four weeks at the
top of the Recording Industry Assn.
of New Zealand (RIANZ) album
chart and was recently certified
triple-platinum (45,000 units), easily
making the 21-year-old singer/song-
writer the biggest-selling New
Zealand female artist.

Sony is now preparing Runga’s
move into the international market:
“Drive” has already been released in
Hong Kong, Singapore, and Malaysia
and is scheduled for release in
Europe and Australia in March and
the U.K. in April.

In the U.S,, “Drive” is due to hit
stores April 28 on Columbia. “Sway”
is the first single to be unveiled in
America and will be serviced to radio
this month.

Runga shot a video for the track in
early December in Los Angeles and
found the experience an eye-opener.
“There were about 40 more in the
crew than there would be on a New
Zealand shoot, and the budget was 10
times more,” she says. “It was inter-
esting to see just the difference in the
standard of the catering!”

To coincide with the single release,
Runga will do advance press and
showcase gigs in late February in
Los Angeles, before returning to tour
in the U.S. and Europe during the
Northern Hemisphere’s summer.

Runga was signed to Sony Music
NZ in September 1995, after GM of
A&R Paul Ellis (now with Sony
Music Publishing in New York)
heard Runga’s first demo recordings.
In December of that year, Sony
released an EP titled “Drive”; the
title track became a hit on college
radio nationwide, and Runga walked
away with the award for most
promising female vocalist at the 1996
RIANZ Music Awards.

New Zealand’s Bic Runga
‘Drives’ Sony Debut To Top

At that stage, Runga had already
abandoned two album sessions with
local producers, as she was unhappy
with the direction being taken. At the
suggestion of Sony, Runga traveled
to Ballyvourney, Ireland, to work
with producer Nial Maccan and for-
mer Crowded House bassist Nick
Seymour. Again, the project ground

to a halt.

“I wouldn’t express anything,”
recalls Runga. “I was on some ridicu-
lous humble trip. I thought that
everyone was doing me big favors
and that I had no right to say what I
wanted. The failure of those sessions
was my own fault because I wouldn’t
say a word.”

Shortly after her return to New
Zealand, Runga was involved in a
serious car accident, and, while recov-
ering in the hospital, she made the
decision to produce “Drive” herself.

That idea initially concerned
Michael Glading, managing director
of Sony Music NZ. “I thought for
somebody so young and so relatively
new in the recording process, it's a
big task,” Glading says. “Her argu-
inent was, ‘I've tried the people you
said I should try, and I believe I could
do a much better job.’ She was so con-
fident that she could deliver it, we
had to give it a go.”

Runga and her three-piece band
recorded “Drive” in Auckland in
March 1997, then, as requested by
Sony Music in the U.S., the record

(Continued on page 91)

RECORD COMPANIES. MCA Records
in Universal City, Calif., promotes
Jeremy Hammond to VP of market-
ing; Azim Rashid to national director
of R&B music; and LaJuana John-
son to national director of R&B pro-
motion administration. Hammond
was a partner in Unity Entertain-
ment, Rashid will continue his MCA
duties as regional director of the
Northeast market, and Johnson was
assistant to the president of R&B
music at MCA.

Epic Records in New York pro-
motes Jacqueline Saturn to VP of
alternative radio promotion. She was
senior director of alternative radio
promotion.

Karen Yee is promoted to VP of
artist development at Island Records
in New York. She will continue to
oversee touring for Island Records,
London Records, and Rocket Rec-
ords.

Jive Records in New York pro-

HAMMOND SATURN
motes David McPherson to VP of
A&R. He was senior director of A&R.

V2 Records appoints Doug Ingold
West Coast head of promotion, L.A.;
Karen Durkot Northeast regional
promotion director, New York; Peggy
Miles Southeast regional promotion
director, Atlanta; Kevin Kay Midwest
regional promotional director, De-
troit; and Heather Luke Western
regional promotion director, San
Francisco. They were, respectively,
VP of promotion at Freeworld Re-
cordings, VP of promotion field oper-
ations at American Recordings,

EXECUTIVE

GMA Hopes Dove Awards Take Off

Telecast Aims To Entertain, Stress Diversity

B BY DEBORAH EVANS PRICE

NASHVILLE—In the wake of statis-
ties released Feb. 13 showing a 32%
increase in the number of Christian
music titles scanned in 1997 over the
previous year, the Gospel Music Assn.
(GMA) is gearing up for the telecast of
the 29th annual Dove Awards. GMA
hopes the program will show viewers
why the genre is one of the industry’s
fastest-growing markets.

SoundScan began tracking sales of
Christian music in 1995, and Billboard’s
Top Contemporary Christian album
chart and Top Gospel Albums chart
incorporated SoundScan data in April
1995. With those changes, 1996 was the
first full year of SoundScan in the Chris-
tian market, and the year’s sales were
reported at 33.3 million. In 1997, Sound-
Scan reported 44 million scans. Those
numbers don’t include albums sold
through record clubs, at festivals, or by
artists. “It’s pretty phenomenal,” says
GMA president Frank Breeden.

According to Breeden, the GMA
plans to give TV viewers a broad look
at the industry talent that fueled those
strong sales on the upcoming Dove
Awards. The three-hour program will
be broadcast live on TNN April 23 from
the Nashville Arena. “We try to reflect
the musical landscape,” Breeden says.
“We try to balance the attention be-
tween showcasing how diverse our
industry is and also building a televi-
sion show that is interesting, enter-
taining to people of all musical tastes.”

Breeden says there can sometimes
be “remote-control clicking” when
viewers just tune in to see awards pre-
sented in their favorite genres and then
switch channels. He’s confident that the
talent on this year’s show will hold view-
er interest from start to finish. “We
think if we play those hits back for peo-
ple,” he says of the nominated music,
“people will watch the entire show.”

John Tesh and Naomi Judd will co-
host the Dove Awards, which will con-
clude the activities of Gospel Music
Week. “The reaction has been over-
whelmingly positive,” he says of the
hosts. “I've had a few individuals who
have been genuinely wondering if we're

/

McPHERSON

YEE

Southeast regional promotion rep at
Priority Records, Midwest regional
promotional manager at Island
Records, and PD/music director at
KJEE Santa Barbara, Calif.
Mercury Nashville promotes John
Grady to senior VP of sales, market-
ing, and promotion; Retta Harvey to
senior director of video; Claudia
Mize to senior director of A&R
administration; and Lisa Wahnish to
director of media relations. They
were, respectively, senior VP of sales,
director of video, director of A&R
administration, and manager of media

TURNTABLE

doing the best thing by going outside
our artist base,” he says. “This is not
the first time we’ve gone beyond our
label rosters. This year we have hosts
that, in addition to their music back-
grounds, are also known for their
entertainment personas . .. It’s defi-
nitely a strategic move to broaden our
audience.”

The Dove Awards will be produced
by Nashville-based High Five Enter-
tainment. A one-hour pre-show telecast
will include both live and taped seg-
ments. According to Breeden, awards
will be presented on the air in at least

{ p The Dove Eards |

Gospel Music Association

L

10 categories. In previous years, only
seven awards were presented.

Steven Curtis Chapman garnered
the most Dove nominations this year
with nine nods, including recognition in
the artist, male vocalist, and song-
writer categories. Dec Talk’s Toby Mc-
Keehan followed with eight nomina-
tions, and Jars Of Clay lead vocalist
Dan Haseltine received seven. De Talk
and Jars Of Clay both were nominated
in five categories. Industry mainstay
Kathy Troccoli and newcomer Chris
Rice, the first artist on Michael W.
Smith’s Rocketown label, each received
Six nominations.

Breeden says constituents were
pleased to see veterans like Troccoli and
newcomers like Rice garner so many
nominations. “I love to see new per-
formers come in and get the recognition
of our artistic community,” he says.

Awards will be presented in 44 cate-
gories, including the new categories of
Spanish-language album, enhanced
CD, and bluegrass song and album.
The awards are voted on by the more
than 5,500 members of the GMA.

A partial list of nominees follows:

Artist: Bob Carlisle, Steven Curtis
Chapman, Jars Of Clay, Rich Mullins,
Point Of Grace.

Songwriter of the year: Steven
Curtis Chapman, Toby McKeehan,
Chris Rice, Michael W. Smith, Kathy

Troccoli.

Male vocalist: Bob Carlisle, Steven
Curtis Chapman, Rich Mullins, Jona-
than Pierce, Chris Rice.

Female vocalist: Crystal Lewis,
Rebecca St. James, Kathy Troccoli,
Jaci Velasquez, CeCe Winans.

Group: 4HIM, dc Talk, God’s Prop-
erty, Point Of Grace, Jars Of Clay.

New artist: Avalon, Caedmon’s Call,
God’s Property, Chris Rice, Smalltown
Poets.

Producer: Brown Bannister, Kirk
Franklin, Toby McKeehan, Charlie
Peacock, Steve Taylor.

Song of the year: “A Baby’s
Prayer,” written and performed by
Kathy Troccoli, Reunion; “Free,” writ-
ten and pertormed by Steven Curtis
Chapman, Sparrow; “He Walked A
Mile,” written by Dan Muckala, per-
formed by Clay Crosse, Reunion;
“Hope To Carry On,” written by Rich
Mullins, performed by Caedmon’s Call,
Warner Alliance; “Let Us Pray,” writ-
ten and performed by Steven Curtis
Chapman, Sparrow; “Live The Life,”
written by Michael W. Smith and Brent
Bourgeois, performed by Michael W.
Smith, Reunion; “On My Knees,” writ-
ten by David Mullen, Nicole Coleman-
Mullin, and Michael Ochs, performed
by Jaci Velasquez, Myrrh; “People Get
Ready,” written by Brian Ray, per-
formed by Crystal Lewis, Myrrh;
“Shout To The Lord,” written and per-
formed by Darlene Zschech, Integrity;
and “Stomp,” written by Kirk Frank-
lin, George Clinton Jr., Garry M.
Shider, and Walter Morrison, per-
formed by God’s Property and Kirk
Franklin, B'Rite.

Shortform music video: “A Flow-
ery Song,” Five Iron Frenzy, Five
Minute Walk; “Colored People,” de
Talk, ForeFront; “Crazy Times,” Jars
Of Clay, Essential; “Flood,” John
Jonethis, Essential; “Prophet, Priest &
King,” Smalltown Poets, ForeFront.

Pop/contemporary album: “Behind
The Eyes,” Amy Grant, Myrrh; “Deep
Enough To Dream,” Chris Rice, Rock-
etown; “Love And Mercy,” Kathy
Troccoli, Reunion; “Love Revolution,”
Newsong, Benson; “Much Afraid,” Jars
Of Clay, Essential.

INGOLD

relations.

Arista/Nashville appoints Frank
Hamlin director of operations and
Tammy Kohlburn coordinator of
artist development. They were,
respectively, a graduate student and
a temporary employee.

Arista Records in New York pro-
motes Sheri Lee to senior art direc-
tor and Michele Marietta to director
of advertising, creative services. They
were, respectively, art director and
director of advertising/merchandising
at Caroline/Astralwerks Records.

Rhino Records in Los Angeles

ROBERTS ROUX

names Malia Doss VP of business
affairs. She was VP of licensing and
contract administration at EMI-Capi-
tol Entertainment Properties.

PUBLISHING. Famous Music Publish-
ing Cos. in New York promotes Mary
Beth Roberts to VP of catalog devel-
opment. She was senior creative
director.

BMG Music Publishing Interna-
tional in Los Angeles names Sabine
Roux manager of international ac-
quisitions. She was publishing man-
ager at the French Music Office.
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Artists & Music

Arden Hopes For “Happy?’ Legs

A&M Sees Further U.S. Breakthrough

Il BY LARRY LeBLANC

TORONTO—While “Insensitive,” on
her sophomore A&M album, “Living
Under June,” provided Jann Arden
with a U.S. breakthrough, the Calgary,
Alberta-based AC singer/songwriter
vowed not to have such a pop-based
track on her follow-up album, the
ambiguously titled “Happy?,” to be re-
leased in the U.S. by A&M March 24,

* ‘Insensitive’ may have been the cat-
alyst to get me in the [U.S.] door, but
when people listen to ‘Living Under
June,” they realize there’s more to it
than that song,” says Arden. “I had
written a song [for this album] that [like
“Insensitive”] could be a [pop] hit, but I
pulled it off. It didn’t fit with anything
else.”

Released in the U.S. in February
1995, “Living Under June” has sold
500,000 units in the U.S., according to
SoundScan. The album reached No. 1
on the Heatseekers chart the week of
May 4, 1996, and peaked at No. 76 on
The Billboard 200 the week of Aug. 17,
1996.

According to Broadcast Data Sys-
tems (BDS), “Insensitive” was the No.
19 most-played song of 1996 in the U.S.

Released in Canada in August '94,

*Living Under June” has sold 520,000
units there, according to Randy Wells,
senior VP of A&M Records (Canada).
Uhnlike their U.S. counterparts, Cana-
dian stations
embraced such
tracks as “Could 1
Be Your Girl,”
“Unloved,” “Good
Mother,” “Won-
derdrug,” and
“Looking For It.”

Arden, the 35-
year-old, self-de-
scribed “alterna-
tive to the Spice Girls,” is not concerned
about the potential lack of an instant hit
on “Happy?” “I just tried to write
[songs] that are sincere. [As a result]
this album has really good legs under
it.”

John Reid, chairman of the Poly-
Gram Group (Canada), agrees. “[For
sales] it obviously helps to have an ab-
solite home-run smash hit like ‘Insen-
sitive,” but this, as an album, is a better
all-in record.”

“I’'m thrilled with the career that I
have,” Arden adds. “It has exceeded my
wildest expectations. It feels good to
have a few bucks in my pocket and to
have my integrity and my sense of

ARDEN

Techno’s God Lives Underwater
Resurfaces On The 1500 Lahel

Bl BY CARRIE BORZILLO

LOS ANGELES—If the early radio
airplay is any indication, then God Lives
Underwater might just be poised for a
breakthrough.

Though “From Your Mouth,” the first
single from the
techno-rock act’s
1500/A&M bow,
“Life In The So-
Called Space
Age,” due March
24, wasn't official-
ly shipped to radio
until Feb. 13, the
song has been gar-
nering play on 35
stations for the
past few weeks.

Among the early believers are mod-
ern rock outlets KXRK (X96) Salt Lake
City, KNDD (the End) Seattle, WFNX
Boston, and KROQ Los Angeles. The
song is a top 10 most-asked-about track
at X96, which also placed the act’s “No
More Love” from its 1995 self-titled EP
back into rotation.

“The reaction to it’s been very good,”

GOD LIVES
UNDERWATER

says X96 PD Mike Summers. “We've
beer playing it for the past few weeks.
A lot of people in this market enjoyed
their last records, and they have a good
touring base here. We've been getting a
lot of curiosity calls about it.”

Scott Carter, director of product
development at A&M, is impressed as
well. “We haven't seen a song get this
many adds this soon in a while,” he says.

1500 is A& M’s new electronica/tech-
no-oriented label headed by Philip
Blaine and Gary Richards (aka DJ
Destructo), who manages God Lives
Underwater and brought the act to
American Recordings, which released
its debut EP and full-length album,
“Empty,” in 1995.

Richards also co-produced the first
two releases from the rural Pennsylva-
nia-bred, Los Angeles-based act, which
consists of Jeff Turzo and David Reilly,
and serves as executive producer on
“Life In The So-Called Space Age,”
which was produced by the band and
Gary Dobbins (aka Master Frequency)
and recorded in the act’s home.

“Our first album was done in 1992,

(Continued on page 22)

Find out what executives at Polygram,
Sony/550 Music & Warner already know
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edison media research

humor intact.”

Arden’s offbeat humor is evident on
the front cover photo of “Happy?,”
which features a close-up of the singer
sucking her thumb. The back cover fea-
tures a more conventional photo in the
same pose. “[A&M executives in the
U.S.] think the thumb-sucking is
hideous,” she says laughing. “It was an
outtake which I thought was cynical,
witty, and funny. I kept coming back to
it. I wanted them to package the album
[with two separate covers], but that
never came to fruition.”

A&M serviced the first U.S. single,
“Wishing That,” to AC, hot AC, modern
AC, and triple-A stations Feb. 10. A clip
has just been completed by Calgary

Raise The Curtain. Cast members of “The Scarlet Pimpernel” greet executives
from Atlantic Records following the show's opening night. Shown, from left, are
Warner Music Group senior VP cf group and extemnal relations Linda Moran;
Atlantic executive VP/GM Ron Shapiro; “The Scarlet Pimpernel” composer/cast
album producer Frank Wildhorn; Atlantic artist and ‘Jekyll & Hyde" star Linda
Eder; “The Scarlet Pimpernel” cast member Dougfas Sills; Atlantic senior VP of
marketing Vicky Germaise; “The Scarlet Pimpemel” proaucer Pierre Cossette;
show author/lyricist Nan Knighton; and Atlantic executive VP of office of the
chairman Craig Kallman.

(Continued on page 23)

SONGS OF FAITH AND DEVOTION: Depeche
Mode will get the major-label tribute treatment this
summer when 1500/A& M releases “For The Masses”
in June. Among the acts who have cut tracks are
Smashing Pumpkins (“Never Let Me Down
Again”), Dishwalla (“Policy Of Truth”), Monster
Magnet (“Black Celebration”), and God Lives
Underwater (“Fly On The Windscreen”).
The tribute has been the

Depeche Mode Tribute A Dream Come
True; Bacons Serve Up Tasty Effort

“Forosoco.” which came out a number of weeks ago
on M.S.-distributed Bluxe Records.

Kevin Bacon remembers the first song he wrote
as a young teen in the early ’70s. “It was called "All
The World.” I wrote it for Michael Jackson. Of
course he never heard it.” he says, laughing. “We’re
saving it for rezlly big artist,” chimes in his broth-
er and musicai partner Michael.

As most people know, Kevin’s

dream of 1500 heads Phil
Blaine and Gary Richards for
quite some time. Blaine says,
“Everybody at 1500, especially
me and Gary, have been huge
fans of Depeche Mode, as is one
of our main signings, God Lives
Underwater, whom Gary has

ikl

budding music path gave way to
his extremely successful movie
career. But he never gave up on
the musie. Neither did Michael,
who’s made a career as a com-
poser for music and film.
(Michael also had an album out
on Columbia in 1969 as part of a

been managing for a long time.
We always just talked about how
much we loved Depeche Mode
and how it was our ideal band in
terms of what we’d love to have: cool electronie,
unique production with songs. And we said, ‘Hey,
wouldn’t it be cool to do a tribute for them!””

That’s just one of those things you get to do when
you have your own label.

While many tributes have fallen on deaf ears when
it comes to consumers, Blaine thinks “For The Mass-
es,” whose title is taken from Depeche Mode’s 1987
album, “Music For The Masses,” has a better chance
than most because of Depeche Mode’s wide appeal.
“A lot of people are doing tributes for obscure artists
who influenced other artists, but this is a band that
influenced artists and people,” says Blaine. “Mar-
tin Gore wrote beautiful songs.”

Although the band is not taking an active role in
the tribute, Blaine says it has given the project its
blessing, trumpeting it on its World Wide Web site
and newsletter. Blaine adds that he had lunch with
[Depeche Mode singer] Dave Gahan six months ago,
“and he mentioned how much he’d love to have Mar-
ilyn Manson on it. We don’t have them yet; they’re
busy recording their album.”

Blaine supplied artists with a list of potential
tracks but also gave acts leeway to choose other
tunes if they wished.

“We’d like to have stuff that’s more familiar, but
Gus Gus wanted to do ‘Monument,” which is abseure.
But we said sure. If they had a vision, we wanted
them to follow it.”

THE BROTHERS BACON: Look for the first video
from the Bacon Brothers to begin airing on VH1’s
“Crossroads” in late February. The clip is for “Boys
In Bars,” a standout track from the duo’s debut,

by Melinda Newman

due, Good News, and two sola
records on Monument.)

The album, “Forosoco” (the
too-precious title is an amalgam
for folk, rock, soul, and country, the genres of music
that inform the Bacons’ material), is a very pleas-
ant, mainly acoustic offering that’s perfect for
triple-A and roots-music formats. While it’s always
tempting to dismiss as mere vanity projects musical
efforts by people known from other careers, it’s
clear that both Bacons know their way around a
chord or twa. And brotherly harmonies shimmer on
a number of tracks. Among the guests on the album
are Jonathan Edwards, Jon Bon Jovi, and saxo-
phonist Andy Snitzer.

Though they are happy to be on Bluxo, a Florida-

based indie, that path wasn’t what the brothers envi- |

sioned when they started courting iabels.

“We got turned down by every major in the coun-

try,” says Kevin. “I don’t really know the reason, but
in a lot of ways, it was the best thing for us because
we were able to make the record exactly the way we
wanted to and not have someone sweep down and say,
‘Hey kid, here’s what we’re going to do for you.
First, we’re going to give you a haircut.” ”

Adds Michael, “With a smailer label, there isn’t
that kind of pressure to impress a corporation in the
first month with what you can dc. I chased the
record business many times in my 25 or 30 years of
doing this, and I was never successful with that.”

This way, the brothers feel, they can work the
reccrd on their own terms and tour when they can
(they just completed dates in St. Louis and their
hometown of Philadelphia and often play New York’s
Bottom Line).

Look for the Bacon Brathers on “Late Night With
Conan O’Brien” March 18, two days before Kevin’s
newest movie, “Wild Things.” opens.
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Artists & Music

Junkie XL Kicks Genre Borders
Roadrunner Act Uses Metal, Hip-Hop Sounds

B BY STEVE KNOPPER

As Tom Holkenborg sees it, elec-
tronica artists hold the golden ticket.
Every record company wants the next
Chemical Brothers or Prodigy, but
nobody knows how to find them. So his
one-man band—Junkie XL, which
releases its Roadrunner debut, “Satur-
day Teenage Kick,” March 24—has an
automatic commercial edge. And it’s not
just because he employs a well-known
metal guitarist and an old-school rap-
per to expand his audience.

“It used to be you'd see a band at a
club, you'd put them in the right studio
with the right producer, and you'd be
more or less sure how it was going to
come out,” says Holkenborg by phone
from his home in the Netherlands. “But
most of the [electronica] bands which
have become pretty big started out in
attics in small studios, like the way Roni

Size worked, the way Goldie worked,
the way Prodigy worked. So I think
[labels] are pretty sure to listen to most
of the demos. They don’t want to miss
the next bedroom
big thing.”

Though the
Chemical Brothers
and Prodigy put
out hit albums in
97, it has been
harder for more
experimental art-
ists, from Size to
Spring Heel Jack,
to break as big. With Junkie XL, how-
ever, two of the album’s most prominent
players—Fear Factory guitarist Dino
Cazares and Urban Dance Squad rap-
per Rude Boy—aren't techno musicians
at all.

Because of this diversity, Roadrunner
product manager Cory Brennan says,

JUNKIE XL

i BOXSCORE
D U S | N © 5 5 KIEmey s
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
uz River Plate Stadium  Feb. 5-7 $8,668.840 160,478 Rock & Pop
Buenos Aires (8,669,707 pesos) three TNA International
$150/825 sellouts Ltd
(73 Morumbi Stadium Jan. 30-31 $6,103,065 154,056 TNA International
Sao Pavlo, Brazil (6,841,536 reales)  two
$53.09313.22 seflouts Franco Bruni
ROLLING STONES Foro Sol Feb.7.9 $3.902,244 88,700 Ocesa Presents/CIE
Mexico City (33,012,984 pesos)  two TNA International
$177.09/$16.53 sellouts 1t
ROLLING STONES Aloha Stadium Jan. 23-24 $3,317.180 54,006 TNA USA
JONNY LANG Honolulu Gross Record 60,000, Tom Moffatt Prods
$65/835 twoshaws | Shep Gordon
ROLLING STONES Qualcomm Stadium  Feb. 3 $3,220,088 55,507 TNA USA
SANTANA San Diego Gross Record seliout Bill Silva Presents
$60/$39.50 Andrew Hewitt
ROLLING STONES Rose Garden Jan. 30-31 $2,915814 35,059 TNA USA
JORNY LANG Portland, Ore Gross Record two Avalon Attractions
$125/439.50 selfouts
uz Nelson Piquet Auto-  Jan. 27 $2.654,715 66,949 TNA International
dromo (2976,201 reales)  sellout Ltd
Rio De Janeiro, Brazil $44.24/813.27 Franco Bruni
ROLLING STONES Compag Center Feb.12-13 | $2,244,058 2812 TNA USA
JONNY LANG Houston Grass Record twe Avalon Attractions
$150/$39.50 seliouts
u2 Estadio Nacional Feb. 11 $2171,112 67,633 Rock & Pop
Santiago, Chile (979,171,512 pesos)  sefiout TNA International
$66.22/$17.66 Ltd
ROLLING STONES B.C. Place Stadium  Jan. 28 $1472,119 37,058 TNA International
JONNY LANG Vancouver ($2,134572 Canadi- 40,000 Ltd
an) Universal Concerts
$60/$39.50 Canada
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Box-
scores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295, Fax: 615-321-
0878. For research information and pricing, call Marie Ratliff, 615-321-4295.

the first Junkie XL single, “Billy Club,”
makes “a really catchy kind of pop song.
It’s very electronie, but it’s got a lot of
rock elements.”

Still, Roadrunner—best known as a
rock label, though its 3-year-old ESP-
Sun division dabbles in electronica—
has been marketing Junkie XL in dance
circles for months. The company heav-
ily pushed a 12-inch single, featuring
“Def Beat” and two other instrumental
tracks, which have turned up on such
influential techno radio shows, as the
one hosted by Liquid Todd on WXRK
New York.

It’s tempting to lump Junkie XL’s
fast-paced breakbeats on “Saturday
Teenage Kick” with the Chemical
Brothers and other electronic acts with
similarly loud, straightforward dance
music. Both the title cut and “Billy
Club” have the same anthemic party
feeling and catchy repetition as the
Chemicals’ “Block Rockin’ Beats.”

But Holkenborg throws in a number
of rock, rap, metal, funk, and experi-
mental curves. For the title track,
Holkenborg samples the guitar parts
from an old punk song, Hiisker Dii’s
“Divide And Conquer.”

Holkenborg, 30, grew up a tradition-
al rock fan but, while working at a
music store at age 17, started tinkering
with samplers and other high-tech
equipment. Though he gradually gained
a reputation in the Netherlands as a
house DJ, he achieved his first taste of
international renown through the heavy
metal world; well-known speed metal
band Fear Factory hooked up with
Holkenborg for remixes of songs from
its “Remanufacture” album. Cazares
even contributed Holkenborg's “Junkie”
nickname, which refers to the DJ’s
workaholic tendencies.

To prepare for this album, more than
a year ago, Holkenborg sent a tape to
Rude Boy, who leads the five-member,
Netherlands-based Urban Dance
Squad, best known for the 1991 hit “A
Deeper Shade Of Soul.” An enthusias-
tic Rude Boy had existing lyrics ready
to use and even agreed to join Junkie
XL as a touring band member.

Cazares was even easier to bring on
board. The guitarist liked what Hol-
kenborg did with his remixes for “Re-
manufacture,” so he agreed to con-
tribute (although studio commitments
prevented him from touring).

The album’s catchiest tracks—

“Metrolike,” which recalls such late- -

"80s/early-'90s rap-and-techno groups
as MC 900 Ft Jesus and Pop Will Eat
Itself, and the guitar-heavy instru-
mental “Def Beat”—rely on super-
fast drum beats, heavy guitars, and
Rude Boy’s pinched, rambling raps.
But the DJ slows down frequently,
stretching “Dealing With The Roster”
into an ambient mood song, and fly-
ing at several speeds on the 18-minute
closing track, “Future In Computer
Hell.”

Though many musicians deride the
tag “alternative music” as a meaning-
less marketing term, Holkenborg em-
braces it. “On the left side, you have
bands like Daft Punk and Underworld
entering it from the dance scene, then
Foo Fighters and bands like that in the
middle, and Sepultura on the right side.
So there’s a whole spectrum that will
always be there. It’s getting bigger and
bigger.”

SOUNDIRACKS
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KAMEN’S PICKS: When it came time for soundtrack composer Michael
Kamen to decide which movie selections to include on his forthcoming Lon-
don Records project, “Michael Kamen’s Opus,” one rule proved inviolable: If
he couldn’t play or conduct the piece, he wouldn’t include it. “I had to straight-
en out all the [sheet music] in order to perform it, and some of it was just
impossible to get through. There were cues and things I just couldn’t per-
form—they’re really hard!” he exclaims with a laugh. “You can write things
you can’t play. I wrote a great waltz for ‘The Adventures
Of Baron Miinchausen’ that I'd like to have put on the
record, but I couldn’t conduct it.”

Not that Kamen was lacking for material; he’s scored
more than 60 films, including “Mr. Holland’s Opus” (from
which the March 17 release lovingly takes its name), “Die
Hard,” “Die Hard I1,” “Brazil,” “Mona Lisa,” “Lethal
Weapon,” “Lethal Weapon II,” “Robin Hood: Prince Of
Thieves,” “Don Juan De Marco,” and “Circle Of Friends.”
He’s scoring the upcoming Ralph Fiennes/Uma Thur-
man film “The Avengers.”

Kamen is equally as adept at writing pop hits for
movies as he is scoring. He co-wrote “Everything I Do (I
Do It For You),” recorded by Bryan Adams for “Robin Hood: Prince Of
Thieves”; “All For Love,” recorded by Sting, Adams, and Rod Stewart for
“The Three Musketeers”; and “Have You Ever Really Loved A Woman?,” re-
corded by Adams for “Don Juan De Marco.” However, when it came to putting
together “Michael Kamen’s Opus,” he chose orchestrations that had not been
pop hits. “That would have been a different album if we'd included the hits,”
he says. “I wouldn’t include a Bryan Adams song without Bryan. This is a
compilation album in that it’s movie music from different movies, but it’s all
in the same voice. That voice is mine.”

Kamen rerecorded the selections with the Seattle Symphony Orchestra,
whose director is a friend from high school. Kamen says the rerecordings
allowed him to circumvent the cost of licensing the songs from the sound-
tracks they originally appeared on. They also gave him the leeway to arrange
the works as he wanted, as opposed to how they needed to be used to great-
est effect in the movies.

“For example, in ‘Don Juan,’ there’s a place where I had to slow notes down
waiting for Johnny Depp to pick something up on the table.” says Kamen. “I
don’t have to wait for Johnny Depp now; I can beat him.”

Kamen will conduct selections from the album March 24 during a Carnegie
Hall performance in New York that will benefit Mr. Holland’s Opus Founda-
tion, a nonprofit organization Kamen founded that provides and maintains
musical instruments for children. An orchestra composed of students from
the Juilliard School (Kamen’s alma mater) will play. Adams and Bryan Ferry
are also slated to appear at the benefit.

While Kamen has no plans for a national tour, he will conduct symphonies
playing his material in a number of cities, including Phoenix, Boston, Hous-
ton, and Los Angeles, this spring.

KAMEN

KEEPING SCORE WITH GOLDENTHAL: No one can accuse composer
Elliot Goldenthal of being stagnant. The New Yorker jokingly calls himself
a “33%s guy,” referring to the fact that he splits his time between writing clas-
sical pieces, film scores, and music for theatrical productions. As his ballet
“Othello” makes its way to major cities across the country, Goldenthal will
also showcase his movie mettle this month. His score to Barry Levinson’s
“Sphere” is due Tuesday (24) on Varése Sarabande; the seore album to Neil
Jordan’s “Butcher Boy” is due March 24. “Butcher Boy” is the third Jordan
score for Goldenthal, following “Interview With The Vampire” and “Michael
Collins.” He is at work on the music for Jordan’s upcoming film “In Dreams.”

Although both the “Sphere” and “Butcher Boy” projects fall under the film
umbrella, they provided completely different experiences for Goldenthal. He
says he spent more than a month trying to nail down the tone of the music
for “Butcher Boy” before finally deciding it should be in the spirit of the film’s
protagonist, an adolescent boy. “He has his own special way of looking at the
world,” Goldenthal says. “It required a complex naiveté, if that makes sense.”
For “Sphere,” a sci-fi thriller that takes place primarily underwater, Gold-
enthal worked to provide a dramatic and somewhat uplifting backdrop. “This
is a movie about your greatest fears becoming manifested, so orchestrationally
it’s like giving the audience kind of an LSD trip,” he says. “But because every-
thing in the movie is so scary and murky, I wanted to come up with themes
that were beautiful.”

Of working in the film medium in general, Goldenthal says the greatest
challenge is balancing all the hands in the pot. “The variables shift. Some-
times you work with a difficult director; sometimes the subject matter pre-
sents a conceptual challenge; sometimes you have to deal with fighting to be
heard through sound effects,” he says.

Assistance in preparing this column was provided by Melinda Newman in
New York.
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GOD LIVES UNDERWATER

(Continued from page 16)

and back then it sounded like it came
from another planet,” says singer Reil-
ly, who programs the music with Turzo.
“With all the trends that have happenecd
since the '80s, anyone that could afford
a sampler made music whether they
were a musician or not. I think right
now monotonous techno is going to die,
and hopefully songwriters will embrace
the technology.”

God Lives Underwater is doing just
that on its third release: writing
“songs,” but with an electronica/techno
edge. If one took the lyrics and the
melodies away from the music. the
songs could easily be performed on gui-
tar or piano rather than on computer
with Pro Tools, which is how the music
on “Life In The So-Culled Space Age”
was made. Conversely, if one took the
music without the words or melodies,
the songs would be straight-up techno.

“You can hear a lot of different things
on this album,” says Reilly, who, like his
partner, has a techno side project. Reil-
ly’s is dubbed Rohot Teen America. “I
listen to more indie stuff and shoe-gazer
stuff like Slowdive, Catherine Wheel,
Pale Saints, Spiritualized. Jeff likes
more techno but also Beatles and
Bowie. We’ve always liked bands like
Prodigy and Meat Beat Manifesto, too.”

God Lives Underwater is a hard act
to define, even for its members. “I’'m
even at a loss for a category,” says
Turzo. “The techno [tag] comes from us
using the same tools as a techno band,
but we just like to write songs and pro-
duce them with synths and samplers.”

“We're a rock band,” offers Reilly.
“Whether there’s guitar on it or not.
Our ultimate goal is to make a record
like ‘Led Zeppelin IT' or [the Beatles’]
‘Sgt. Pepper’s [Lonely Hearts Club
Band],’ but to take it to another level
that’s, again, not monotonous techno.”

1500/A& M began setting up this
album nearly 2" months prior to its
forthcoming release.

The label’s first move was to issue 12-
inch vinyl of the album version of “From
Your Mouth,” a remix of the song by
Turzo’s techno side project Mass Hys-
tereo (which has released a 12-inch and
a single on 1500/A&M), and a cover of
Depeche Mode’s “Fly On The Wind-
screen.” “Fly” will be released on
1500/A&M’s Depeche Mode tribute
album, “For The Masses,” this summer.

The vinyl was sent to radio specialty
shows, DJ pools, and clubs the first
week of January, and the CD single
went to select modern rock and spe-
cialty shows the following week.

In addition, within the past month,
the label distributed stickers, posteards,
and cassette samplers in the act’s key
markets, which are Philadelphia, New
York, Boston, Washington, D.C., Cleve-
land, Detroit, Chicago, Atlanta, Los
Angeles, Phoenix, and Denver.

“We're already selling tickets for
their [Feb. 13-March 9] promo tour by
letting kids know on the Web about
what’s going on,” says Richards. “There
are a bunch of God Lives Underwater
fan sites and a newsgroup, and we keep
those people up to date on what the
band is up to.”

God Lives Underwater also stands to
raise a few eyvebrows with the video for
“From Your Mouth,” which was direct-
ed by Roman Coppola. Says Richards,
“It features this kid from Japan who
holds a world’s record for eating, and he
ate all the food and we have it coming
out backwards out of his mouth. It’s
bizarre.”
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SONY

ARDEN

(Continued from page 16)

film/video director Jeth Weinrich, who
has shot all Arden’s videos to date.

Scott Emerson, national director of
AC and adult top 40 promotion for A&M
(U.S.), says, “We'll be going at every AC
angle. A lot of stations that are still play-
ing ‘Insensitive’ are modern AC. She’s
turned into their Celine Dion. So we'll
be hitting the modern ACs very hard at
the beginning.”

The label will attempt to capitalize on
Arden’s foothold in the U.S. market pro-
vided by “Insensitive.” “Jann made a lot
of friends at radio last time around,”
Emerson says. “Many people felt very
much part of the ‘Insensitive’ [success|.
Jann will be |in the U.S.] for some [per-
sonal appearances|. and we’ll have her
do the ‘grin and grip thing’ again. She’s
great with that. Radio stations love her
You bring her in for 10 minutes, and she
stays for an hour.”

“Jann’s best weapon is herself,”
agrees Morty Wiggins, senior VP of
marketing for A&M (U.S.). “She’s a
funny, funny person. Getting her on TV
and meeting [key] media, those are our
goals. We're also looking to tie in with a
corporate sponsor that will help us
bring our message directly to con-
sumers via samples, shared promotions,
and shared advertising.”

Arden’s longtime manager, Neil Mac-
Gonigill of Music Works Inc., expects
her to begin touring U.S. markets in
May. “We're now trying to get on the
right package,” he says.

Arden is booked by William Morris
in the U.S. and by S.L. FFeldman &
Associates in Canada.

Buoyed by a 36-date national concert
tour, running from Oct. 9 to Dec. 8,
“Happy?” is an impressive success in
Canada. Released Sept. 23, the set,
which peaked at No. 2 on SoundScan’s
Canadian album chart, has sold 180.000
copies, according to Wells. The lead-oft
single, “The Sound Of,” topped the BDS
Canada-derived pop adult chart in Octo-
ber. The follow-up, “Wishing That,”
released Jan. 5, is No. 13 on the BDS
pop adult chart for the week ending
Monday (23).

“Jann Arden’s one of Canada’s top
artists, and we play her quite a bit,” suys
Wayne Webster, music director at hot
AC CKFM Toronto. “We jumped on
‘Wishing That.” We y
Sound Of” for over 20 weeks. It wouldn’t
go away.”

I'atigued by more than two years of
touring behind “Living Under June,”
Arden found it agonizing preparing
songs for her highly anticipated fol-
low-up. However, she did, in the same
period, produce her backup singer Lin
Elder’s “One Beautiful Wife,” the first
release on Arden’s Big Hip Records.

“It was overwhelming being on the
road for two vears, and I lost interest in
music in general,” Arden says. “By the
time I got home [to Calgary], the last
thing I wanted to do was pick up my
guitar.”

As a result, a month prior to record-
ing, a panicky Arden had only “Wish-
ing That” completed to her satisfaction.
“I really had to sit down and get writ-
ing,” she recalls. “I had bits and pieces
[of ideas] strewn throughout my mind,
but I had never sat down to write them
out. Once I got going, I was fine. [t was

just getting over the hump.”

As with her two previous albums, the
dark-hued and melancholy “Happy?”
was produced and mixed by Ed Cher-
ney and engineered by Duane Seyko-
ra.
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DOMESTIC ACTS OVERCOME ‘ANTI-SUCCESS’ MIND-SET

(Continued from page 5)

around the globe, this country’s musi-
cians are shaking off the self-defeat-
ing attitudes that have prevailed here.

The Getaway People and Babel
Fish, signed to Columbia Records and
Atlantic Records, respectively, have—
together with Lind (Universal), Secret
Garden (PolyGram), and Sissel (Poly-
Gram)—helped raise the visibility of
the Norwegian music business. Rock
band Libido and techno wizard Bio-
sphere are also garnering critical
praise from U.K. media.

Such international attention is un-
precedented, yet Norwegian labels
are not behind any of this new buzz.
Instead, international labels are spot-

LIBIDO

ting and signing talent that A&R
executives here did not put forward as
overseas contenders.

Lind is one of Universal Music
International’s three worldwide pri-
orities this year, while Sissel started
recording her debut English-language
album Jan. 19 in Philadelphia (Air-
Waves, Billboard, Feb. 7). The album,
due in the fourth quarter, is keenly
anticipated due to her European suc-
cess with Warren G on the “Prince
Igor” single from “The Rapsody”
album and the omnipresent “Titanic”
soundtrack (Billboard, Feb. 21).

Other Norwegian acts will see an
international push this year, including
Trine Rein (EMI Norway), Unni Wil-
helmsen (PolyGram Norway), Kare &
the Cavemen (aka the Euroboys) (Vir-
gin/Norway), Norwegian/Pakistani
artist Deepika (Warner U.K.), the
Tuesdays (Arista U.S.), and d’sound
(PolyGram Norway).

Meanwhile, a new album by Libido,
“Killing Some Dead Time,” will be re-
leased Feb. 16 on independent Fire
Records in the U.K., where it is keen-
ly anticipated, and on Voices of Won-
der in Norway and March 10 on Wal-
ter Yetnikoff’s Velvel label in the U.S.

Pop/funk outfit the Getaway People,
formed in 1994, have never had a
domestic release and were recently
signed directly to a deal with Colum-
bia. Their self-titled album is due in the
States April 7, and the single “She Gave
Me Love” will be worked to U.S. radio.

“I originally wanted to sign them to
my Medicine label, and the band orig-
inally wanted to sign to an indie label
because they thought they’d get more
attention at an indie,” says Kevin
Patrick, VP of A&R at Columbia
(U.8.), who signed the group. “But
once I got to know the band and their
music, I realized they had a lot of
mainstream appeal and global poten-
tial. It became clear to me they should
be signed to Columbia and they’d have
a better home at this label, and the
band eventually agreed.”

Patrick says the act’s distinct sound
will serve it well in helping it stand out
from the pack. “They have a unique
soulful, funky sound. It's obvious that

they revere their American influences
from the ’60s and ’70s, but the band
has also married those influences per-
fectly with ’90s technology.”

Former Sony Music local A&R
manager Marius Lillelien, now music
director of Norway’s national public
top 40 station NRK P3, says, “It’s a
sign of failure for us who are working
with Norwegian music at Norwegian
record labels, but in the case of the
Getaway People, I said straight out
that it was a good idea for them to get
signed directly to the U.S. Their
music genre fits well into the U.S.
market, and if you have success there,
you will eventually have success in
Norway as well.”

The Getaway People’s lead singer,
Boots, says the act did have interest
from local labels, but for older music
that the members felt was no longer
representative of the band’s aesthetic.

Moreover, he says, the band believed
that international stereotypes could
prevent it from breaking through on
a global level.

“Even if the Norwegian record
company loves your music and signs
you and tries to push it out to Ger-
many or England or Japan, it tends to
end up at the bottom of the pile,” says
Boots. “It’s very often not the fault of
the Norwegian record company; God
knows they try hard enough, but it’s
hard to break that [perception] of
‘Well, it’s Norwegian, so it must not be
very good.” So they don’t listen to it
that week, and pretty soon you're
totally out of contention.”

Babel Fish, whose music brings to
mind Toad The Wet Sprocket and

Crowded House, was also virtually un-
known to the Norwegian public upon
its signing to a worldwide deal with
Atlantic last year. The band previous-
ly had only one substantial radio hit,
“Mania,” which was never released
commercially here.

Its debut album is to be recorded in
New York soon and is scheduled to be
released in the early spring in the
U.S. and Norway, according to
Atlantic (U.S.) director of A&R Jim
Welch, who signed Babel Fish.

“Their manager was in New York,
and he came by and played a couple of
songs,” Welch recalls. “I spent a cou-
ple of weeks listening to their music,

D'SOUND

then I went to Norway to see them
play live. The band had released a
promo single in Norway called
‘Mania,” which was a hit on the radio
charts there. The signing process
happened very quickly.”

The band’s origins aside, Welch
underscores that it was the music that
sold him on the signing.“The band
simply has great songs,” he says.
“When I heard their music, I didn’t

care what country they were from.
Their songs are very modern, yet
rooted in traditional pop writing.
What I like about Babel Fish is they
don'’t really follow any trends. They
have a timeless quality.”

He also singles out Babel Fish lead
singer Jan Van Ravens as making a
striking impression. “There aren’t too
many great male lead singers in
bands right now, but Jan has real star
quality,” he says.

WHY NOwW?

Observers here disagree as to why
Norway, whose last worldwide export
was a-ha in the '80s, has only recent-
ly begun to emulate Denmark and
Sweden in exporting acts. Certainly,
in the early '90s, the market was
plagued by parallel imports, which
affected the ability of local majors to
invest in talent.

Changes in broadcasting may have
helped re-energize local music. The
only national top 40 radio outlet, NRK
P3, launched four years ago, is often
credited for breaking rap and R&B
product. The station also took an active
role in exposing new talent, for in-
stance by playing Lind’s demo tapes.

Jonny Sjo, bass player of pop/jazz
combo d’sound, which is being promot-
ed by PolyGram International in
Europe, acknowledges, “There’s
absolutely a fresh wind in Norway [in
terms of R&B music].” The band’s
vocalist, Simone, adds, “Fortunately,
radio stations don’t just play music with
fuzz and electric guitars anymore.”

Yet in terms of pop, the country still
lacks would-be stars.

Norwegians have to battle their
own compatriots to achieve success. A
unique combination of social mores,
national characteristics, labels’ local
A&R policies, and available talent con-
spire against the development of
superstar acts, say observers here.

Universal Music managing director
Petter Singsaas says that he believed
he would be besieged with tapes after
signing Lind. “But we still get the
weekly 10 demo tapes from metal
bands, which still represent the most
viable music genre in Norway today,”
he says. “It’s almost like there’s an
opposition to pop artists like Aqua.”

In the process of planning the coun-

GETAWAY PEOPLE

try’s first music export conference, to
be held in August, industry represen-
tatives noted that the pop environ-
ment in Norway, including artist man-
agement, songwriters, and publishers,
is still in its infancy.

Virgin Records local A&R manag-
er Hans Olav Grgttheim says a talent
like BMG Sweden-signed Robyn

(Continued on page 26)

UNIVERSALS LIND POISED FOR WORLDWIDE INTEREST

(Continued from page 5)

Morris’ office early last June lighted
the touchwood for Lind’s internation-
al career (Billboard, Nov. 1, 1997).

The first national signing to MCA
Music Entertainment Norway (as it
was known when he signed in 1995),
Lind was marketed in his homeland as
Sway. He resumed using his birth
name to head off potential legal prob-
lems with acts around the world
already using “Sway” in various com-
binations.

Apart from sharing nationality with
Aqua’s Lene Crawford Nystrgm, Lind
has little in common with the Danish
popsters. His emotionally charged,
adult-oriented music sits comfortably
along the likes of George Michael or
the more sedate output of his idol,
Prince.

An unusually perfectionist, pas-
sionate, and committed artist, pro-
ducer, and songwriter, Lind prefers to
do most of the work himself, including
playing all the instruments and pro-
ducing his music.

Lind says Universal’s investment in
him went beyond traditional artist
advances and involved equipping his
own studio. “Fortunately, Universal
saw the logic in buying recording
equipment, which creatively is much
better,” he says. “I'm a perfectionist
and work a lot on the details. When I
get anidea in the middle of the night, I
can go into my studio and work it out.”

That investment has already been
recouped, the artist reckons.
“Adat/hard-disc recording is more
common now, which enables me to
record the music in my private studio

while doing mixing and overdubs in a
bigger studio,” he says. “This saves a
lot of time and money. Recording in a
commerecial studio would probably cost
10 times more.”

Lind attracted major support from
Morris. With the company’s senior VE,
Jocelyn Cooper Gilstrap, Morris has
personally participated in directing
Lind’s U.S. activities. In the U.S., Uni-
versal has committed to releasing his
international debut album, “Red,”
although a release date is yet to be
confirmed.

So far, Lind’s international career
has gotten off to a flying start. As the
single is breaking in Europe, Asian
markets are picking up on Lind. As
such, he’s on a strict promotional
schedule. In early February, he visit-
ed South Korea for a fashion shoot for
a consumer magazine. Lind’s mid-Feb-
ruary European promotion activities
are mirroring his success with the sin-
gle; he'll have dates in Switzerland,
the Netherlands, France, and Ger-
many before returning to Norway.
March promotion will include appear-
ances in Italy, Portugal, Spain, Den-
mark, and France.

According to UMI, “Red” is in
demand in South Korea, where
“Susannah” is gaining a radio and
video profile. The single is already in
breakout rotation in MTV’s Northern
and Central Europe regions, MTV
Asia, and Viva Germany. It’s also No.
20 on Music & Media’s Hot 100 singles
chart, No. 9 in Germany, No. 10 in
Spain, No. 11 in Belgium, and No. 17
in the Netherlands.

To date, “Red” has sold close to
100,000 copies in Europe, and “Susan-
nah” has sold 350,000, according to
UMIL

“To understand the value of the artist,
you really have to see him live,” says Yoel
Kenan, UMI's marketing director. ‘{His
best qualities] are his songs [and] his
voice. And he’s a really hard worker.
Espen has charmed everyone in the
company and the media.”

Despite Lind’s photogenic nature
and ease with print media, radio will
be key in breaking him, says Universal
Music Norway marketing manager

LIND

Helge Barra. “If we can’t get the nec-
essary radio support [abroad], the
road to success will be much longer,”
says Barra, pointing to the crucial role
radio played in breaking the single at
home. The second Norwegian single
off the album, “Baby You’re So Cool,”
was exclusively released to radio to
encourage album sales. Universal used
the same strategy when it deleted
Aqua’s “Barbie Girl” single to avoid
cannibalizing the act’s album sales.
Universal Music Norway managing

director Petter Singsaas emphasizes
Lind’s unique qualities. “It feels
strange to say it, but he possesses all
the abilities that an artist should have,
which very few artists have today.”

Radio 1 Oslo’s head of music, Bjorn
Faarlund, characterizes Lind as “an
artist right down to his fingertips. He
doesn’t think it’s just ‘cool’ to make a
record. He’s undoubtedly really seri-
ous about what he’s doing.”

Michael Riedl, product manager at
the 46-store Hysj! Hys;j! retail chain,
agrees. “Sweden has many pop
artists, but [Lind] is one of the few
Norwegian ones. He dared to be a pop
star instead of acting strange and
eccentric and playing [traditional]
roots music.”

Lind’s 1995 debut album, “Mmm. . .
Prepare To Be Swayed,” released only
in Norway, displayed his funky and
uncompromising nature. It sold a
respectable 5,000 units domestically,
says Universal Norway.

It came as a positive surprise to
many in the industry when the next
album’s first single, “Susannah,” was
a slow, piano-driven ballad. The new
A&R direction provided Lind’s defin-
itive commercial breakthrough.

Lind tells Billboard that “Red” rep-
resents a step in the right direction for
him, both musically and commercial-
ly. He describes the album as “tight,
with a sure touch [and] more focused
and commercial-quality pop music.”

Lind has a publishing contract with
PolyGram. He’s managed by London-
based Brian Lane, formerly associat-
ed with Yes and Asia.
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NORWEGIAN ACTS FINDING WARMER WELCOME ABROAD

(Continued from page 24)

“would have been totally out of league
[being signed] in Norway. There is no
professional network around artists
here.”

Recent relevant industry events in-
clude the launch of an affiliate of the
International Managers’ Forum and
an advanced artist-management col-
lege program, as well as the emer-
gence of two significant independent
promotion companies.

THE NORWEGIAN MIND-SET

The most interesting—and often
cited—explanations of this nation’s
slow artist development revolve
around Norwegians’ mentality and
social behavior.

Self-deprecation and low self-confi-
dence affect both talent and attitudes
toward long-term artist development,
say record companies, artists, and
media here.

Fear of failure and verbal harass-
ment from others makes Norwegians
hesitant about wanting to pursue
careers as pop stars.

“If someone stands out with a
strong image, it’s very easy to become
ridiculed,” says Morten Stile Nilsen,
former editor in chief at the recently
closed music monthly magazine Beat.

“People are afraid to admit they
have ambitions and dreams,” says Vir-
gin’s Grottheim. “It’s rare anyone
comes into our offices saying, ‘I want
to become a pop star.’ [Norwegians]
admire success in secrecy.”

Danish writer Aksel Sandemose
identified Norwegians’ distinctive
traits in his book “A Refugee Crosses
His Tracks” (1933), in which he iden-
tified the “Jante law.”

The law consists of a set of rules
that express a small society’s dictation
of its social standards to discourage
individuals from attempting to achieve
personal success.

EMI Norway recording artist Rein,
who sold 600,000 units of her 1995 de-
but album, “Beneath My Skin,” most
notably in Japan, is currently in Los
Angeles working on her new album.
She says that working outside Norway
is entirely different and that the Jante
law is very much in effect at home. At
an international songwriters’ seminar
earlier this year in France, she
worked in a group with three unre-
lated songwriters.

She wanted to assemble a similar
group of people in Norway when she
came home, but the results were dif-
ferent. “[The group members] were
more critical,” she says. “In Los
Angeles, they encourage creativity in
a different way, which is very inspir-
ing.”

Annelie Drecker, founding member
and vocalist of Bel Canto, says being
based in Belgium with the act’s label,
Crammed Discs, was an advantage.
“It wasn'’t possible to make music for
a living being based at home. It was
exhausting trying to get ourselves no-
ticed. I managed to ignore [the oppo-
sition] after a while,” she says.

However, the Jante law is beginning
to become less influential. “The new
generation of people lives another
life,” says EMI managing director
Michael Manasse.

Sjo of d’sound adds, “The Jante law
is what you make of it. We haven’t been
a victim of [those attitudes].” Simone
concurs: “If you're less satisfied with
yourself, you are more easily likely to
abuse other people. People in the U.S.

are more open about [success]. In Nor-
way, you're supposed to be modest and
humble about your work.”

The only pop band ever to come out
of Norway, a-ha, was signed directly
to an international deal with Warner
Music in the UK.

Paul Waaktaar-Savoy, a-ha’s gui-
tarist, explains, “It was totally hope-
less [for a-ha to work out of Norway].
We knew without trying that we
would have ended up in a dead-end
street, so we didn’t even mail any
demo tapes around. We had the feel-
ing that having a Norwegian compa-
ny working with you didn’t have the
same power [as an international com-
panyl.”

Manasse adds, “Norway has as
bright a future as Sweden, provided
that the labels review their A&R poli-
cies. Norwegians aren’t as good at
producing demo tapes [as] Swedes.
The record companies have to work
more with the raw material, because
usually [the artists] are not mature
enough to make a record. We should
put them in contact with songwriters

and build the artist, instead of expect-
ing to have an instant pop artist and
advertise it on TV straight away.”

Beat’s Nilsen says, “[Labels] dare
not work with an artist over a longer
period of time and build a catalog.
Very few of the debut artists last year
will release a new album, ever.”

However, the outlook for young Nor-
wegians is generally good; a national
budget surplus and low unemploy-
ment are two reasons to be cheerful.
Young Norwegians also are more con-
scious of international fashions and
tend to be more interested in urban
life than the previous generation,
making labels here optimistic that
new talent can make it onto the inter-
national stage.

It’s also fortunate that those outside
Norway are taking an interest in their
music; with the country becoming as
trendy as Iceland among U.K. media,
the outlook is good.

Assistance in preparing this story was
provided by Carla Hay in New York
and Doug Reece in Los Angeles.

COMMENTARY

(Continued from page 8)

ondary meaning,” i.e., becomes associ-
ated with the music and performances
of th.2 band in the public’s mind, the
name becomes protected property and
can be one of the most valuable assets
of a band.

The owner of the property can pre-
vent others from using it to deceive the
public and can recover damages for its
use. Since the band entity owns the
name, the then current representatives
of the band entity can enforce these
rights, even against former members.
However, if the rights in the name are
initially acquired by the band’s employ-
er, i.e., a record company or production
company, or are transferred or licensed
to others or abandoned, the band itself
may have no claim to prevent its name
from being used by others. In fact, the
legal owners, whoever they may be, can
prevent anyone, including the original
band members, from using the name
altogether if such use creates a likeli-
hood of confusion.

How can these results and the dis-
putes surrounding them be avoided?
The only way to deal with these prob-
lems without costly litigation is to ad-
dress them early in band agreements
and to be aware in dealing with out-
siders that the band’s name is a valuable
asset and must be protected. Some-
times bands spend more time choosing
a name than protecting it against loss
to others. This can be a costly mistake.

A carefully drawn band agreement
will specifically deal with the issue of
who owns the band name, what happens
when one or more band member leaves
or dies, and what rights each member
has in the name in respect to ownership,
voice in its use, and compensation for its
exploitation. If a band member is ex-
pected to give up any right to use the
band name if he or she leaves or dies, he
or she should be appropriately compen-
sated and the agreement should be clear
as to the extent of his or her transfer of
rights. For example, what if a former
member still advertised that he or she
was previously a member of the band?

On the other hand, if one or less than
all band members are intended to own
the name, this must be carefully set

forth in the agreement. In respect to
third-party dealings, all agreements
should be drafted so as to acknowledge
ownership of the name in the band and
to prevent any third party from claim-
ing any rights therein. For example, a
record contract or merchandising con-
tract should acknowledge that exclusive
ownership of the name belongs to the
band and that no rights will be deemed
transferred or will otherwise vest in
the record company or merchandiser
by reason of any actions they may take
to develop.a secondary meaning for the
name. In addition, there may be spe-
cific provisions that need to be incor-
porated in these agreements to comply
with U.S. trademark law or to ensure
continued protection thereunder.

Finally, it is a good idea to register
the name as a service mark under the
Federal Trademark Act. Such regis-
tration affords many benefits in the
enforcement of rights on a national
basis. Although individual states also
have registration procedures, these
protect the registrant only in that par-
ticular state and not nationwide.

Inthe U.S,, bands can build rights in
their name. Securing a federal regis-
tration will extend those rights to
nationwide rights. Because the first-
use date is key in disputes against
bands using similar names, getting a
registration is helpful in proving prior
rights, particularly if a band is not yet
known in all parts of the U.S.

Registration in foreign countries is
also important for bands expecting to
have an international presence, for the
reason that some countries, in dealing
with name disputes, only look to see
who registered the name first—
regardless of who used it first—and
this can cause costly problems for the
real owner of the band name.

Both state and federal laws are suf-
ficient to deal with the proper protec-
tion of names. However, ignorance or
disregard of these laws can lead to
unexpected, costly, and even disastrous
results. A few simple and relatively
inexpensive steps under the guidance
of a competent lawyer can avoid these
results in the future.
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P ROUD MARY: Brownie
Mary debuts at No. 3 this issue
on the Middle Atlantic Region-
al Roundup chart with
“Naked,” the aet’s first album
for Blackbird Recordings/Sire.

According to Blackbird, the
band’s first two releases,

And The Pitch. Hollywood
Records act Fastball is
gathering steam at triple-A,
modern rock, and modern
adult radio with “The Way,"
the debut single from its
sophomore album, “All The
Pain Money Can Buy.” The
act has also contributed to
Hollywood projects
“Lounge-a-palooza” and
the “An American Werewolf
In Paris” soundtrack. Fast-
ball plays the Viper Room
March 16 in Los Angeles
following the March 10
release of “All The Pain
Money Can Buy.”

“That’s Me” and “Who’s Your
Daddy?,” have sold more than
30,000 units combinec.
Blackbird (U.S.) GM Tor
Elting attributes Brownie
Mary’s current chart position

to its grass-roots touring and
sales efforts.

For the last few years, the
act, which is self-booked but
speaking with agents, has per-
formed approximately 200
shows a year using its home-
town of Pittsburgh as a hub
and branching out into sur-
rounding areas, including
Washington, D.C.

More recently, the band has
developed a following in
Atlanta.

Enhancing its touring
efforts, modern rock
stations like WXDX
Pittsburgh, WENZ P
Cleveland, and WLIR =

Sin-gle. “Sin So Well," the first
single from Elektra artist
Rebekah, is being given an
across-the-board push. The
song, which started airing at

modern rock and triple-A stations

Feb. 17, goes to modern AC

March 3 and top 40 March 9. The

Cleveland-based artist's debut
album, “Remember To Breathe,”

produced by Matthew Wilder, will

be released March 10.

* MOUNTAIN

Billie Myers, Growing Pains

|

Long Island, N.Y.,
are supporting the
title track.

“We're looking for
a lot more radio play
and also keeping the
band out on the road
in the mid-Atlantic
markets, heading
into other areas on
the East Coast,” [

\

Barenaked

EAST NORTH CENTRAL

REGIONAL HEATSEEKERS NO.1s

NORTHEAST
Barenaked Ladies, Rock Spectfacle
-3 J

While the album doesn’t
exactly abandon the flavor he
laid down on his first solo set,
“Future Listening!,” the new
title makes several 90-degree
turns, including a distinct
R&B flavor on “Hello” and a
loungey remake of the Hall &
QOates hit “Private Eyes.”

According to Tei, the multi-
genre effort was an attempt to
reflect the artist’s diverse
tastes rather than create a
series of sonic juxtapositions.

“Some people might think
that this is a concept
album, but the con-
cept came last,” says
Tei. “I wanted to

Ladies, Rock Spectacle

A

WEST NORTH CENTRAL
Billie Myers, Growing Pains

N\ J

= MIDDLE ATLANTIC

make an album that
reflected my every-
day life and the
diverse music that I
listen to, so I came

[ -

PACIFIC

Los Temerarios, Como Te Recuerdo

says Elting. “The
idea is to really
break them out by
mid- to late spring
and organize a large
national tour.”

THE CURATOR: Towa Tei,
the artist best known as Dee-
Lite’s spectacled former
turntablist, stands a good
chance of resurfacing in the
mainstream with his latest
effort, “Sound Museum,”
which bows Tuesday (24) on
Elektra.

THE REGIONAL ROUNDUP

[ Queen Pen, My Melody
e

==

SOUTH ATLANTIC

up with a free form
where I could make
some tracks that

[ Queen Pen, My Melody

were drum’n’bassy,

N V

SOUTH CENTRAL

1 Dixie Chicks, Wide Open Spaces

=T

Rotating top 10 lists of best-selling titles by new and developing artists.

ScemNonswN -

EAST NORTH CENTRAL

. Barenaked Ladies Rock Spectacle

Billie Myers Growing Pains

. James |ha Let It Come Down
. Oaft Punk Homework

Michael Peterson Michael Peterson
Bob & Tom Gimme An “F"

Karen Clark-Sheard Finally Karen
Sounds Of Blackness Time For Healing

. Next Rated Next
. Somethin' For The Peopie This Time It's Personal

SOUTH ATLANTIC
. Queen Pen My Melody

. Jose Luis Rodriguez With Los Panchos inolvidable
Aleiand o F 4

j} f dez Me Estoy E
. Barenaked Ladies Rock Spectacle

. Next Rated Next

. Billie Myers Growing Pains

. Sounds Of Blackness Time For Healing
. Dixie Chicks Wide Open Spaces

. Alejandro Sanz Mas

10. Anita Cochran Back To You

CENOVSWN-

T some hip-hoppy, and
some with an R&B
feel.”

To help accom-
plish his goals, Tei
employed several
artists, including

rapper Biz Markie on album

cut “BMT.”

“It’s not the typical hip-hop
song, so I was looking for
someone whose voice would be
strong enough to match the
music,” says Tei, “and Biz
Markie just came to my mind
naturally.”

Tokyo-based Tei, who also
produced the album, has a new

HEATSEEKERS CHART ¢ BY DOUG REECE

World Wide Web site at
www.towatei.com.

ROADWORK: 1500/A&M act
God Lives Underwater (see
story, page 16) plays East

King’s Court. “Sylk 130
When The Funk Hits The
Fan,” released by
Ovum/Rough
House/Columbia Jan. 27,
features a collective of
Philadelphia artists assem-
bled by Ovum fcunder King
Britt (Billboard, Oct. 4,
1997). The act, which
includes singers Tanja
Dixon and Alma Horton
(aka T&A On The Rocks),
will open for Jamiroquai
this May in France. A video-
clip for the group’s current
single, a cover of “Last
Night A DJ Saved My Life,”
has been shot by Moses
Edinborough.

Coast dates, including a Tues-
day (24) show at Coney Island
High in New York and a
Wednesday (25) gig at the Pon-
tiac Grill in Philadelphia. The
band’s latest album, “Life In
The So-Called Space Age,”
bows March 24.
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Long Journey Plotted For 7 Mile

Crave Act Gets Kudos From Carey, Listeners

Hl BY KARU F. DANIELS

NEW YORK—Crave Records act 7
Mile is laying the roadwork for its
self-titled April 14 release with a rig-
orous showcase schedule that includes
stints as an opening act on label
founder Mariah Carey’s internation-
al tour. The appearances are aimed at
helping the male quartet break
ground in a marketplace filled with
high-powered, chart-topping groups
like Boyz I1 Men, Dru Hill, and Im-
mature.

Tracey Green, manager of the
Brooklyn, N.Y.-based one-stop Beat
Street Records, says there’s room for
the group in the marketplace. Beat
Street has been playing the act’s sin-
gle “Just A Memory” in-store; Green
says it gets “a good reaction” from lis-
teners. “Consumers have been asking
me for the release date,” she says.
“We're selling about 45 pieces a week,
and that’s very good.”

WUSL Philadelphia music director
Glen “Goldenboy” Cooper calls the
quartet “up and coming” and notes
that the single performed well in the
station’s call-in “Rush It Or Flush It”
contest. “We're very interested in it,”
Cooper says. “I don’t know what their
next step is, but I heard some of the
cuts from their upcoming album, and
it sounds very nice. I'm expecting a
lot [from Crave], but I don’t know how
fast they’re going to move on it.”

Crave president Rick Biscieglia
says the year-old label is making this
project a major priority. “Their songs
are so tremendous,” he says. “These
guys are such good singers that their
music is universal. I see major cross-

Ahoy, Labelmates. Warner Bros.
recording acts Somethin' For The Peo-
ple, Nadanuf, and Eric Benét recently
got together to pose for photos in cel-
ebration of their successes in '97.
Somethin' For The People and
Nadanuf are looking forward to new
singles, and Benét is recording his
second album. Pictured standing,
from left, are Benét; Warren Wilkerson,
Northeast regional promotion manag-
er at Warner Bros.; and Kurtis Blow. In
the center row, from left, are
Nadanuf's Skwert Diggety and Phor
One One. In the bottom row, from left,
are Somethin’ For The People's Cat
Daddy, Fuzz, and Sauce.

& MUSIC

7MILE

over for ‘7 Mile.” Our intention is to
work it R&B, then to cross it over in
rhythmic top 40.”

Crave’s senior director of market-
ing and artist development, Hakim
Abdal-Khallaq, says the group’s
sound will make them stand aut. “I
think the difference with these par-
ticular guys is their ability tc per-
form. That's the uniqueness that they
bring to the table,” he says. “And
their vocal range, because they all
have very distinctive sounds to their
voice. Once you hear each individual’s
voice, it’s so distinctive that you’ll
remember it.”

7 Mile is composed of three
cousins—Luther “Squeaky” Jackson,
Glynis “Lil G” Martin, and Seantezz
“Tezz” Robinson—and their best
friend, Deion Lucas. The members
range in age from 17 to 21, and
they've been musically inclined since
their early years. Jackson plays gui-
tar, piano, drums, and other instru-
ments by ear. The group is named
after a historical main street in
Detroit.

OUT OF DETROIT

7 Mile has been performing to-
gether for the past two years; the
group members say they were dis-
covered in March 1996 at Detroit
nightelub Network by club owner
Robert Yopp and entertainment
attorney Tanya Heidelberg. In June
1996, 7 Mile performed an a cappel-
la version of “The Star-Spangled
Banner” at a Sony Music emerging-
artist showcase at New York’s Blue
Angel nightelub, where such audi-
ence members as Carey, Sony Music
Entertainment president/CO0 Thom-
as D. Mottola, and Boyz 11 Men guve
them a standing ovation. “After the
show, our managers came up to us
and told us that we had a deal,”
Robinson says.

He adds, “Since we’ve been signed
to Mariah's label, she has taken an
active interest in our project. Mari-
ah has provided guidance in the stu-
dio [and has been] helping us with
our stage shows and mentoring us to
be more involved in the aspect of
business. When you have a person
like Mariah Carey taking an active
role in your career, you thank God for
all your blessings and realize this is
the label that was meant for us.”

Says Carey, “They are naturally
gifted, and these guys have the tal-
ent to be around for years to come.,
I’'m really excited about them . . . You
can really hear how well their voices
complement each other.”

7 Mile signed a lucrative six-album

deal to Crave early last year and spent
10 months in the studio working on its
debut release. Production and writing
credits on the 14-track collection
boast contributions from Bad Boy
Entertainment’s Steven “Stevie J”
Jordan, Carey, Diane Warren, Gordon
Chambers, Mark Morales, and fellow
Detroit natives J. Dub and Kenny
Green, formerly of the group Intro.

SPRUNG A LEAK
Support for “Just A Memory” (pro-
duced by Jordan and featuring label-
(Continued on page 34)
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| Gotta Be Be. Gee Street recording artists KyMani, right, and PM Dawn's
Prince Be take a break from recording “Gotta Be . . . Movin’ On Up," the lead
single on the “Senseless” soundtrack, released Feb. 10.

PROTECTING YOUR ASSETS: The theme of Urban
Network’s PowerJam conference, held Feb. 11-15 in Palm
Springs, Calif., was largely about continuing to define and
develop strategies for surviving in the music industry. Raw
emotion and frustration drove many of the panel discus-
sions, which for the most part offered realistic and helpful
commentary.

“The Craft Of Being Creative—Publishing & A&R”
offered a stellar panel, including Alonzo Robinson of
ASCAP Larry Robinson of Avatar Records, Lynn Spil-
lane of DreamWorks Publishing, Derrick Johnson of BMG
Songs, “Big” Jon Platt of EMI Music Publishing, and
entertainment lawyer Darrell Thompson, all of whom
agreed that music publishing,

PowerJam Stresses Survival In Music Biz;
Chrome Dome Is New Home Of Soul IV Real

new album slated for late-spring release.

James’ marketing strategy is low-key, rather than
attempting to reintroduce the group with glamour and glitz.
“I want to bring them through the back door,” he says.

James adds that the quartet has matured and now sings
songs geared foward the young female audience.

All of the group’s new songs were written by Choc and co-
produced by the group, which is a first for the foursome.
“I'm trying to develop them and expose their talent. as cre-
ative writers and producers,” James says.

IN FLYTE: Gwen Irby was named GM at Jimmy Jam and
Terry Lewis’ Flyte Tyme Records, effective immediately.
She’ll manage the daily opera-

when executed properly, is
truly where the money is.

Larry Robinson said song-
writing should be developed
from the beginning of an art-
ist’s career. “Publishing should
be seen as a long-term asset,”
he said. “You have to be very
serious about protecting it.”

Platt warned artists to be-
ware of large advances from
record labels. “The more money
vou make [on an advance], the
bigger the commitment you have [to the label]. The num-
bers look very different on paper,” he said. Both Alonzo
Robinson and Thompson implored people to educate them-
selves by researching the music industry on their own.

As an example, Alonzo Robinson said ASCAP owes
money to a lot of young songwriters who haven’t followed
the correct procedures in order to claim the funds. “People
need to be registered [with ASCAP],” he said.

On the A&R front, some panelists suggested that R&B
artists need to take more chances creatively. Those attend-
ing the discussion wanted to know what the industry was
doing to find a new sound. When attendees complained
about the trend of sound-alike acts in R&B, Columbia Rec-
ords VP of A&R Sam Sapp, who moderated the panel,
placed some of the blame on those executives who decided
to “overpay producers” with a specific sound.

The
Rhythm
and the

Blues

REAL SOUL: The group Soul IV Real has resurfaced
with a new single, “Come See Me,” on the indie Chrome
Dome Records. The label is helmed by Robert James, who
also heads the urban promotion department at Tommy Boy.
The promotional single was released Feb. 10 without much
fanfare. For the week ending Feb. 17, “Come Sec Me” gar-
nered 384 spins at radio, according to Broadecast Data Sys-
tems, bringing a renewed interest in the group.

Soul IV Real signed to Chrome Dome in September 1997
after leaving Universal's Uptown label. The group, which
consists of the four Dalyrimple brothers, Jason, Andre
“Dre,” Brian, and Christopher “Choe,” has completed a

tions of the label, and all de-
partment heads will report to
her. Irby will oversee all busi-
ness and legal matters for Flyte
Tyme and act as a liaison to Uni-
versal Records, which promotes
and markets Flyte Tyme’s
releases. She will be based in

by Anita M. Sammnels

the Los Angeles ofice. In addi-
tion, Sheila Eldridge has been
named serior VP of Flyte Tyme
in New York. She will be respon-
sible for marketing and product
management.

The label’s release slate for 98 includes titles from Angel
Grant, Kevin Ford, and Big Jim, as well as the soundtrack
to “How Stella Got Her Groove Back.”

MOVING ON AND UP: Jana Fleishman, former direc-
tor of publicity for Noo Trybe Records, is now director of
artist and media relations for Elektra. She’ll handle press
for LSG, MC Lyte, K.P., Rampage, Room Service, and
Adina Howard. “It’s great to be at such a well-respected
and successful company,” she says. *I hope to continue
growing as a professional, an executive, and a publicist.”

THE DREAM, '90S STYLE: The King family, along with
Hip-O Records, which is part of the Universal Music Group,
has produced a 14-track compilation titled “Living The
Dream—A Tribute To Dr. Martir. Lutker King Jr.” The
album, released 30 years after King’s assassination, fea-
tures the songs of such R& B, gospel, and hip-hop artists as
Erykah Badu, Patti LaBelle, BLACKstreet, Aretha
Franklin, Shaquille O’Neal, Monifah, Rahsaan Patter-
son, Immature, Nuyorican Soul, Mary J. Blige, Regina
Belle, and Fa Sho. Some of the alban’s proceeds will ben-
efit the Martin Luther King Jr. Center for Nonviolent Social
Change Inc. in Atlanta, which continues the legacy of the
civil rights leader. The album also offers portions of King’s
speech “I Have A Dream,” which is incorporated through-
out the album. The collection is due March 24.
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Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Trapk service. 104 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
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25116 DEJA VU [UPTOWN BABY] 61|51 5 THE CITY IS MINE
LORD TARIQ & PETER GUNZ (CODEINE/COLUMBIA} JV-TFEAT BLACKSTRELT (ROC AFFLLADEF IAMMERCURY)
WHAT ABOUT US RAPPER'S DELIGHT
24 | 18| 30| yoraL (CAFACE/ARISTA) 62 | 43 | 14 | GRuok ScRMON, KEIT MURRAY & REDMAN (PRORITY
LET'S RIDE GETTIN' JIGGY WIT IT
313 | i o wemessuo neswoepios sy | [ 63 [ 60 [ 12 | @i R e MBIA)
WE BE CLUBBIN’ IMAGINATION
29| 5 | \CE cUBE (A&M) 73 | 2 | TAMIA (QWESTWARNER BROS.)
4,3,2,1 IT'S ALL ABOUT THE BENJAMINS
20| 27 | 1| O ienvmus o s omssvsreo v o | | 65| 65| 43 | Buek DADDY & THE FAMILY (BAD BOYIARIGTAY
GONE TILL NOVEMBER THE MAN RIGHT CHEA
38| 12| WYCLEF JEAN (RUFFHOUSE/COLUMBIA) 70 | 4 | wYSTIKAL (BIG BOY/NG LIMITIVE)
TYRONE BURN
29| 23 | 18} ¢RykaN BAOU (KEOAR/UNIVERSAL) 671591 4 | fiivia reo anm)
BODY BUMPIN’ YIPPIE-YI-YO GOOD GIRLS
32| 5 | FUBLIC ANNGUNCEMENT (A&M) 68 | 64 16 | Joe wo)
| GET LONELY IN HARM'S WAY
BD; 40 | 17 | LQET GRems 69 | 61 | 17 | BEBE wiNaNS (ATLANTIC)
CURIOUS THE PARTY CONTINUES
32[ 30| 5 | \Girmar con s ausie RS  CLVTE GRSTWESTEEG 1| JD FeAT. DA BRAT (S0 50 DEF/COLUMBIA)
A DREAM 4 SEASONS OF LONELINESS
33|26 | 19| yary ). BLIGE (ARSTA) _71 86 | 26 | 5ovz i MEN (MoTOWN)
PARTY AIN'T A PARTY WHO AM |
46 | 5 | GUEEN PEN (LIL' MANINTERSCOPE) ~| 1| BEENIE MAN P
PUT YOUR HANDS WHERE MY EYES COULO SEE COME SEE ME
35 | 28] 29 | GijsTa RHYMES (ELEKTRAEES) | ! | SOUL v REAL (CHROME DOME/ToMMY B0Y)
OFF THE HOOK REALITY
391 5 | Joby WATLEY (ATLANTIC) 1| EcUsion reay
37|31 | 11 | TOGETHER AGAIN 11| WE JUST WANNA PARTY WITH YOU
JANET (VIRGIN) SNODP DOGGY DOGG FEATURING JO (COLUMBIA)
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u
TITLE (Pubtisher — Licensing Drg.) Sheet Music Dist.
34 4,3,2,1(LLCoo! 1, ASCAP/Qef Jam, ASCAP/Erick Sermon,
ASCAP/Zomba, ASCAP/Zo So, ASCAP/Braoklyn Oust,
ASCAP/Funky Noble, ASCAP/Timber Trace, ASCAP) WBM ™
47 4 SEASONS OF LONELINESS (EMI April, ASCAPFlyte Compiled from a national sub-sample of POS (point of sale) equipped key R&B retait stores which report number
Tyme, ASCAP) HL 1 units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart
73 6AM. (WE BE ROLLIN') (Too Slow U Blow, BMI/True LSS LI E TGS WIBCE S HTE 0 ingles chart. SoundScan®
Rap, BMI/Nine-Twenty Four, BMI/Aaron Babyboy, I I I""
ASCAP/Magic Melodee Man, ASCAP/Metro Beat, BMI)
18 ALL I DO (Bleu Joli, BMI/Junkie Funk, BMI) == ~ | <
22 ALL MY LOVE (Lil Lu Lu, BMI/EMI Blackwood, BMI/Donril, wlw|l3 wlwlE
ASCAP/Zomba, ASCAP/Queen Pen, ASCAP/Funky Mama, R 2|32
ASCAP/EMI April, ASCAP/Uncle Ronnie’s, ASCAP) HL/WBM 25 |4 TITLE 2|5 |« | TITLE
68 ALL OF MY DAYS (Zomba, BMI/R Kelly, BMI) WBM Z | 3 | 2 | armisT aMPRINT/PROMOTION LABELY £ | S | £ | ARTIST (IMPRINT/PROMOTION LABEL)
7 AM | DREAMING E(lrvmg, BMIéLliesrika, BMI) HL/WBM EeeEOCo00
57 ANOTHER RIOT (Edward, ASCAP/Jasmine,
:SEAPQKITFS' ASCAP/SantangneAI% ASCAP) * % NO. 1T » % 38|37 | 18| iase b BoviARISTA)
16 ARE U STILL DOWN (Sony/ATV, BMI/Yab Yum, NICE & SLOW
BMI/VlbzeIe% Baﬂl/lggsig /gorp. of Amencas, BMI/loshua’s 1|6 USHER (LAFACE/ARISTA) 6 whks at No. 1 39 (4118 g?vﬁlg?LDOUD)
Oream, BMI/BMG, ASCAP/Black Hipanic, ASCAP) HL
98 BABY, BABY (Dik, BMi/Santron, BMI) (D) 2 | 14| NO, NO, NO | | | ANOTHER RIOT
85 BABYIT'S ON (To 5:;)\" You BIo;«. BMI/Ankine, DESTINY'S CHILD (COLUMBIA) KINGPIN SKINNY PIMP (40 STREET)
ASCAP/WB, ASCAP/Playhard. ASCAP) GETTIN' JIGGY WIT IT | CARE ‘BOUT YOU
n ?ABV IVOU lgmyv Ké%ﬂ'éﬂob.tﬁxﬂsl/c%r;\avgh BMMVWamer 350 2 | Wit smirw (COLUMBIA) 41|40 27 MILESTONE (LAFACE/ARISTA)
amerlane, ) weat,
23 BEEN AROUND THE WORLD/IT'S ALL ABOUT THE 3 | 10 | DEJA VU [UPTOWN BABY] 42|36 | 12 | TUCK ME IN
gnr /, é\M IL NS ( ;;ns% ,QGSC ﬁ.f é%o' ,EMI /Ca:g(g:;)?MG. @_ LORD TARIQ & PETER GUNZ {CODEINE/COLUMBIA) KIMBERLY SCOTT (LONGEVITY/COLUMBIA}
MI/Big Life, . ig Poppa, Justin BODY BUMPIN' YIPPIE-YI-YO ROXANNE '97 - PUFF DADDY REMIX
. Corlr;bs. A?dCAP/EMI Apni, AS%\P% HL @ 10] 2 PUBLIC ANNOUNCEMENT (A&M) 43142 (10 STING & THE POLICE (A&M)
BODY Bl ' -YI- Al
7o 800 ROC e S, OV hcane | (] 8 | 5 | GoNETULNOVENSER |l (1 [serme,
ASCAP/Zomba, ASCAP/Alkahalrks, BMY/Jperiod, ASCAP) sl .
99 THE BREAKS (Neutral Gray, ASCAP/Driginal ).8.. 1ls117 | DON'T EVER WANT TO SEE YOU AGAIN 45|36 JUST A MEMORY
2 gﬁ%l\NP{En;lnk Gsrgovehl;ns';:::)awc e 11 UNCLE SAM {STONECREEK/EPIC) 7 MILE (CRAVE
0p-Shop., 5 an | Kick tt,
31 BUTTA LOVE (Honey Jars And Diapers, ASCAP/UN, Oh, 9 | 11 | SWING MY WaY 48 | 21 | HEAVEN
ASCAP;Yah Yah, ASCAP/Do What | Gotta, ASCAP/WB. K.P. & ENVYI (EASTWEST/EEG) NU FLAVOR (REPRISE/WARNER BROS.)
ASCAP/EMI April, ASCAP) HL/WBM FATHER IN HARM'S WAY
sg gHINESE CM;CKERS (Crystat Is'ijBMI) REE LL COOL J (DEF JAM/MERCURY) 473818 BEBE WINANS (ATLANTIC)
4 HE CITY IS MINE (Lil Lu Lu, BMI/EMI Blackwood,
BMI/Warner-Tamerlane, BMI/Donril, ASCAP/Zomba, 1| s mz@rrgg%‘g&?mmo BOY/ARISTA) 48| a7 | 27 | MY _LOVE ISthi'E.SHHri:m HARNER BR0S
ASCAP/Red Cloud, BMI/Night River, ASCAP) HLYWBM - —
100 CLOSER (Suite 1202, BMI/Jose Luis Gotcha, BMI/Percy 110614 AM | DREAMING . » 4913927 WHAT ABOUT US
Coles, ASCAP/1 st Golden Fin(;};:sr%.A I;SCAP/EMI April, OL" SKOOL [FEAT KEITH SWEAT & XSCAPE) {XEM UNIVERSAL) TOTAL (LAFACE/ARISTA)
ASCAP/House Of Champions, ASCAP) TOO CLOSE N
14 DANGEROUS (TZal, BiZadyals, Bl/Longtuce, 153 | IR 50| 44| 22 | T R ek tno AT,
4 DEJAVU [UPTOWN BAi!V] (MCA, BM])'HL 131718 DANGEROUS @ 59| 4 SEND MY LOVE,SEND ONE YOUR LOVE
90 DJ KEEP PLAYIN' (GET YOUR MUSBIC ON) (P-Blast, BUSTA RHYMES (ELEKTRA/EEG) BORN JAMERICANS {OELICIOUS VINYL)
ASCAP/Zomba, ASCAP/MCA) HL/WBM -
54 DON'T STOP THE MUSIC (Virginia Beach, (1] R3] [ty At AN R L
ASCAP/Blazilicious, ASCAP/Herbilicious, ASCAP/Cavilicious,
ASCAP/Taking Care Of Business, BMI/WB, ASCAP) WBM 15|13 | 5 | ARE U STILL DOWN 53 | 46 | 13 | YOU KNOW MY STEEZ
39 $VERzmmgh;IE}g| April, ASB(:I‘A‘PV{;FQ%T%' é&%ﬁ%g‘ﬁ“ JON B. (YAB YUM/550 MUSIC/EPIC) GANG STARR (NOO TRYBE/VIRGIN}
amerlane, ynatone, chwood, GET AT ME DOG EASONS OF LONELINESS
17 Z;E:;Z e("LL SC?OI IR AESC(%/'EE ;am.l IA‘S\géilSlam U WeILI.e = 612 OMX (FEAT. SHEEK OF THE LOX) (DEF JAMMERCURY) (52|23 go%z 1l MEN (MO7TOWN)
y's Jams, ppell, ASCAP/ . .
ASCAP/Twelve And Under, BMU/Jumping Bean, BMI) HL 1615 MAKE EM’ SAY UHH! 55 | 49 { 26 | YOU SHOULD BE MINE (DON'T WASTE YOUR TIME)
38 FEEL SO GOOD (Second Decade, BMi/Warner- 2 FEAT FRAG Sunn THESHOOMER W X & N1STAAL TN W PELRIY BRIAN MCKNIGHT FEAT. MASE (MERCURY)
Tamerlane, BMI/Foreign Imported, BM!) WBM ALL 1 DO SAY YOU'LL STAY
46 FREAKIT (Iféf st Cenct:ry. AsgAPV/ESmign & Lewis, BMI/Whooping 192 SOMETHIN' FOR THE PEQPLE (WARNER BROS.) 56| 4 KAl (TIDAL WAVE/GEFFEN)
Crane, BMI/Ground Control, BMI/EM! Blackwood, BMI) 1
21 GET AT ME DOG (Boomer X, ASCAP/Copyright Control, | |19 | 12 | 4 | ALL MY LOVE 57(55| 5 | SILLY
\ éS%AP/Damon Blackmon,slé:SCAP /Franigy. M) QUEEN PEN FEAT ERIC WILLIAMS (LIL" MANINTERSCOPE) TARAL (MOTOWN)
5 GET IT WET (Stay High, ASCAP/it's All Good!, TOGETHER AGAIN YOU MAKE ME WANNA...
. égﬁll\'l:/ﬁ&avts‘r”slvay IESIF%MP% ASCvl;PI) 01712 JANET (VIRGIN) 58 57|28 USHER (LAFACE/ARISTA)
i reyball, lam U Well,
ASCAP/Jelly's Jams, ASCAP/Wainer Chappell. ASCAP/Bernard's (ZDf 24 | 2 | STRAWBERRIES 59 | 53 | 20 SOGK I.I;?,ME/THE RAIN (SUP‘_\ DUPA FLY)
Other, BM/Sony/ATV Songs, BMY/Gamb, BMI) SMOOTH (PERSPECTIVE/A&M) DEMEANOR™ ELLIOTT FEAT. DA BRAT (EASTWEST EEG)
53 GOING BACK TO CALI (Big Poppa, ASCAP/Justin Combs, 22120 4 IF YOU THINK I'M JIGGY 60513 HANDLE UR BIZNESS
ASCAP,;EM&:%" tﬁ;}\;/a MS |,EZ) ALS/%JAngSm' BMi/Songs Of THE LOX (BAD BOY/ARISTA) M.0.P. (RELATIVITY}
Lastrada, ubber Band, BMI) HI
' y BEEN AROUND THE WORLDITS ALL ABOUT THE BENJAMINS TWO WRONGS
12 GONE TILL NOVEMBER (Sony/ATV Tunes, ASCAP/Tete | | 23 | 18 | 13 | AR ne WA ey o | |B1{60] 7 | LEATICOLEMANRED PRODUCTIONSPRADIGY)
San Ko, ASCAP) HL .
61 Né\gDLE UR BIZNESS (%l)uld Man's Bluff, 24121119 LS(v} PE??IYNEST/EEG) 6216210 JUST BECAUSE
ASCAP/Rapid Fire, ASCA SHAQUEEN (MIGHTY)
36 | CARE 'BOUT YOU (Sony/ATV Songs, BMI/ECAF, JUST CLOWNIN' THE PARTY CONTINUES
. F"&')/;Q; E'»}?kmmg S (28] 27 | 12 | 3 R0 AESISBE CNhECTION PADAYRFRRISLAND! 1 | Jo FeAT. 0A BRAT (50 30 DEF/COLUMBIAY
{Vanderpool, BMI/Ensign, BMI) HL BURN _ I'M THINKING
85 IFS;: Co/l':llLD TEACH '[HgE WORLD (Ruthless Attack, %6239 MILITIA (REQ ANT) 8 CARL HENRY {CMC MUSIC/TOUCHWOO0O)
ASCAP/Mo Thug, ASCAP/Keenu, 8MI)
26 IF YOU THINK "M JIGGY (Sheek Louchion, 27| 25| 11| SOLONG (WELL, WELL, WELL) 5] [lESH ol iges e ARDIE RO R
ASCAP/jae'wons, ASCAP/Paniro’s, ASCAP/Justin ;
Conibs, ASCAP/EMI April, ASCAP/D, Btackman, 28 126 | 3 | NOTHIN' MOVE BUT THE MONEY 66|54 | 4 | SADDLE YOU UP
o A%CAP/&USEC of Umce'bﬁ?&:{%‘;" Keel. ASCAP) HL MIC GERONIMO FEAT DMX & BLACK ROB (BLUNT,TVT) STRAWBERRI (JHR/EAST POINTE }
I'M IN LOVE (Frierson, lackwood, BM1) y NG LO k
44 M NOT A PLAYER (Let Me Show, ASCAP/Joe 29| 22| 12 | B N ArACEAaT - o MORE 25 | DEBORAN Lo (iatarm e SAME
ga-ﬂfge?sa'éﬁ%me"y {ams' .ASCAGPﬁl)wégﬁa 31| 3 | ROMEO AND JULIET 68|70 | 17 | MOURN YOU TIL | JOIN YOU
pirituals, arner-lameriane,
‘ﬁ :mﬂmﬁgﬁ ((%oekmmglui /ASSCAI;AETS‘?egm%I.bS?CAN) SYLK-E. FYNE FEATURING CHILL (RCA) NAUGHTY BY NATURE (TOMMY BOY)
okie, ony/ATV, abYum, FREAK IT 1 COULD TEACH THE W
Egﬂ&[;r}g;'ntom?'SolAré%A%lrl/Snny/ATV Tunes, @ 3|3 LATHUN FEAT. DA BRAT (SO SO DEF/COLUMBIA) 69 (63|20 :3%NE THUGS-N-HARMONY (RE&RT}VIDTY)
ificolelife,
. g BUTTA LOVE EVERYTHING
43 wuglﬁRyM?/xyévéamﬁgf;m?xe%gﬁ;""y s., 32130 | 26 | Next (aRisTAl 7058 | 23 | GaRY ). BLIGE (McA)
Bell-Byars Designee, BMI) HL/WBM OFF THE HOOK UP JUMPS DA BOOGIE
48 IBN :dlv BED (Hitco, BMl/Browr'lﬂ Lace, BMI4I itud (@D 34| 3 JODY WATLEY (ATLANTIC) 111733 MAGOO AND TIMBALAND (B ACXGROUNO/ATLANTIC)
e oS ™| (3420 10| YOUNG, SAD e Buue 2|0 ] 2 | GAMMEEEROLI o
42 | WONDER IF HEAVEN GOT A GHETTO (Joshua's L . 4
Dream, BMI/Music Corp. Df America, BM}/Saja, 35|28 | 18 | 'M NOT A PLAYER 73| 72 | 19 | BABY YOU KNOW
= ?Ms%Son'ﬁsE 31 Lastrada, BMI/Lawhous/es, ASCAP) HL B8IG PUNISHER (LOUD) THE O'JAYS (GLOBAL SOUL/FREEWORLD)
UST A ORY (Frabensha, ASCAP/Steven A.
Jordan, ASCAP) 36 | 32 | 22 | THEY LIKE IT SLOW 74(69 | 35 | NOTTONIGHT = ,
67 JUST BECAUSE (Might Is Right) H-TOWN (RELATIVITY) ok AMTEAT DABRAT 7 £ WY ELLOT & MGE MR ILAGEISTOMY ROV AT
35 JUST CLOWNIN' (Base Pipe, ASCAP/Vent Noir, 37135013 GOING BACK TO CALI 7567125 HONEY
ASCAP/Famous, ASCAP) HL THE NOTORIOUS B.1.G. (BAQ BOY/ARISTA) MARIAH CAREY (COLUMBIA)

62 LET ME (Edward, ASCAP/Jasmine, ASCAP/Kionna,
ASCAP/Santangelo, ASCAP/GOD Music Works, ASCAP)

29 LET'S RIDE (Hudson Jordan, ASCAP/Wixen,
ASCAP/Mood Swing, BMI/Big P, BM1)
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82 L-L-LIES (Dekopa. BMi/Morld Of Andy, ASCAP/Romanesque, 89 AREAL LADY (SOMETIMES I'M A 8ITCH) (Pride And Joy. BMI/E- ASCAP/Fe-Mac, ASCAP/Baby Fingers, ASCAP/Love-Ly-
STOMP NoTGoNIGTT ASCAP/Annotation, ASCAP/WB, ASCAP) - BosFuEnk, BM:I/waAles. BMi/Gitonic, BMIﬂ'MiI}Moop‘N, BMI) 0 gﬂ—[)ivim;)| ASCAP/Freddie Dee, BMI) WBM
4 70 LOST TO LOVE (Zomba, ASCAP/Zomba, PRS/Sony/ATV RISE (Michael Moody's Universe, BMI/Jumping Bean 1 WING MY WAY (Horrible, ASCAP)
1] 1] 2] Gooseroerry @ muenerscope) 1 14 AT O 47 10 S AT A GE W LAASIORR BRI Songs, BMI) R LLC, ASCAP/3-19-51, ASCAP/Rhythm Queen, ASCAP) 80 TEAR DA CLUB UP '97 (Tefnaise, MI)
MO MONEY MO PROBLEMS SHOE WAS ON THE OTHER FOOT 91  LOVE BY A REAL PLAYER (EMI Blackwood, BMI/Willsong, BMI) 33 ROMEO AND JULIET (Mike's Rap, BMI/EMI Virgin, 75 THA HOP (DutchMastas, SESAC) . )
2| 2| 2| wevronussic e e oncoramiso mosoraesie | | 29| 9| 5| PATTI LABELLE tMCAY Fo 19 MAKE EM’ SAY UHRI (Burrin Ave., BMI/Big P, BM)) ASCAP/A La Mode, ASCAP) HL 20 TOGETHER AGAIN (Black lce, BMI/EMI April,
76 MOURN YOU TIL | JOIN YOU (Naughty, ASCAP/WS, 55 ROXANNE ‘97 - PUFF DADDY REMIX (EMI Blackwood, ASCAP/Flyte Tyme, ASCAP) HL/WBM
33|23 ICAN LOVE YOU 1621 |12 | GHETT.0U.T. ASCAP/rving, BMI) WBM BMi/Magnetic, PRS/ADRA, BMI/Kadoc, BMI/Mokojumbi, 13 T0O CLOSE (Naughty, ASCAP/Do What | Gotta,
MARY J. BLIGE (MCA) CHANGING FACES (BIG BEAT/ATLANTIC) 11 MY BODY (Toni Robi, ASCAP/2000 Watts, ASCAP/WB, 6 gMII)/I\;vLaEne(r)-Tamerlane. BMI)/HL/WBM 6 ASCAP/Uh, Dh, ASCAP/Capyright Control, ASCAP/Neutrai
THE LOVE SCENE ASCENSION (DON'T EVER WONDER) ASCAP) WBM Al YOU UP (JHR, BMI/East Pointe, BMI) Gray, ASCAP/Purg Love, ASCAP/WB, ASCAP)
41514 | orave 17 [12) 51| G2%wedt (coLumein) 31 MY LOVE IS THE SHHH! (Unichappell, BMI/Junkie Funk, 64 SAY YOU'LL STAY (Gorgeous Clamour, BMI) 56 TUCK ME IN (Philesto, 8MI)
BMY/Tam-Cat, BMI/Rutri, BMI/Six Continents, 8MI) HL 60 SEND MY LOVE/SEND ONE YOUR LOVE (Black Bull, 66 TWO WRONGS (2 Unique, BMi)
O 60 [ ey 18 (18] 3 | HONEY v columan 1 NICE & SLOW (So So Def, ASCAP/Slack A.0., ASCAP/Jobete, ASCAP) WBM 94 WE GETZ DOWN (Ramp, BM)/Donrl, ASCAP/Zamba, ASCAP/AI
ASCAP/BMG Songs, ASCAP/U.R. IV, ASCAP/Them 88 SHOWDOWN (Ski & CMT, ASCAP/Sony/ATV Tunes, Seeing Eye, BMI/Polygram Intemational, BMI/Cameo-Five, BMI)
6 | 6 |17 | NEXT LIFETIME 19| 16 | 21 | DON'T LEAVE ME Damn Twins, ASCAP/EMI April, ASCAP) HL ASCAP/Wixen, BMI) ) ) 15 WE'RE NOT MAKING LOVE NO MORE (Sony/ATV
ERYKAH BADU (KEOAR/UNIVERSAL) BLACKSTREET (INTERSCOPE) 2 NO, NO, NO (3 Boyz From Newark, 79 SHOW ME LOVE (Heavy Rotation, BMI/Cheiron, Songs, BMI/ECAF, BMI/Fox Film, BMI) WBM
g ASCAP/Promiscuous, ASCAP/WB, ASCAP/Warner- ASCAP/BMG, ASCAP) HL 27 WHAT ABOUT US (Virginia Beach, ASCAP/Mass
R A i s s 20125 | 5 | [ BE MISSING YOU  ewsomasis Tamerlane, BMI/Sang Melee, BMi/Ms. Mary's, 69 SHUT ‘EM DOWN (Mad Face, ASCAP/Zomba, Confusion, ASCAP/Warner Chappell, ASCAP) WBM
- BMI/Milkman/Nitty & Capone, BMI) WBM ASCAP/EMI, ASCAP/Boomer X, ASCAP) 5  WHAT YOU WANT (M, Betha, ASCAP/Total's Thing,
81553 NLY YOU 21|13 | 2 | YOU SHOULD BE MINE {DON'T WASTE YOUR TIME) 40 NOTHIN' MOVE BUT THE MONEY (Paniro’s, 59  SILLY (Rosebud, ASCAP) ASCAP/Justin Combs, ASCAP/EMI April, ASCAP/Nash
112 FEAT. THE NOTORIOUS 8.1.G. (BAD BOY/ARISTA) BRIAN MCKNIGHT FEAT. MASE (MERCURY) ASCAP/Jae'wons, ASCAP) 41 SOCKIT 2 ME/THE RAIN (SUPA DUPA FLY) (Mass Mack, ASCAP/Warner-Tamerlane, 8MI) HL/WBM
28 OFF THE HOOK (Zavy, ASCAP/BMG, ASCAP/Warner Confusion, ASCAPVirginia Beach, ASCAP/Nickel Shoe, 92 THE WORST (Careers-8MG, BMi/Razor Sharp, BMI/Zomba,
9 (8|15 ;E’F‘UEE(S&VMEESE% FIA'? mﬁm HILL (COLUMBIAY 22117 8 EJY"‘!E&%L%E gio'%l%&leyé AL Chappell, ASCAP/Hi‘guarterz. ASCAP) HL/WBM BMI/Wadud, BM/Wamer-Tamertane, BMI/Throwin' Tantrums, ASCAP/111 Posse, ASCAP/Mad Face, ASCAP/lIhillbilly'z,
84 ONE STEP (Rudy Zariya And Solomon, ASCAP/Bright ASCAP/Air Control, ASCAP/EMI April, ASCAP) HL/WBM BMI/Bluebag, BMI/Last Descendant Of Funk, ASCAP)
10| 11125 HYPNOTIZE 2312329 CRUSH ON YOU Summit, ASCAP) 83 SOFLY (M Double, BMI} 71 YOU DON'T HAVE TO WORRY (LeoSun,
THE NOTORIOUS B.I.G. (BAO BOY/ARISTA) LIL' KIM FEAT. Lit" CEASE (UNDEAS/BIG BEAT/ATLANTIC) 87 OOH AHH OOH (Musically Mind, BMi/Hookman, 52 S0 GOOD (Davina, BMI/MJQ, BMI/Careers-BMG, ASCAP/Arver'rdnaI, ASCAP/EMI April, ASCAP)
8MI/Zomba, BMI) 8MI/Ramecca, BMI) HL 58 YOU KNOW MY STEEZ (EMI April, ASCAP/Ht Kid,
11| —| 17 | RETURN OF THE MACK. 24| — |44 | PONY e 650 MusICEPE) 50 THE PARTY CONTINUES (EM( April, ASCAP/So So Def. 30 SO LONG (WELL, WELL, WELL) (K Jack Top Ten, ASCAP/Gifted Pearl, ASCAP) HL
ASCAP/Air Control, ASCAP/Throwin' Tantrums, ASCAP/Baxter, ASCAP/Blue Error Sou!, ASCAP) 24 YOU MAKE ME WANNA... (EMI April, ASCAP/So So
12110 11| CAN WE 25| — |44 YOU'RE MAKIN' ME HIGH ASCAP/AIl Seeing Eye, ASCAP/Cameo-5, ASCAP) 8 A SONG FOR MAMA (Sony/ATV Songs, BMI/ECAF, BMI) WBM Def, ASCAP/Slack A.D., ASCAP/U.R. Iv, ASCAP/BMG
SWV (JIVE) TONI BRAXTON (LAFACE/ARISTA) 72 PHENOMENON (LL Cool J, ASCAP/Def Jam, 86 THE STONE G/I}\lRDEN (Psycho Realm, ASCAPéMusic 0f The Songs, ASCAP) HL )
NO DI ) . ASCAP/Justin Combs, ASCAP/EM! April, ASCAP/Ausar, Mask, ASCAP/Hits Form Da Bong, ASCAP/BMG, ASCAP) 51 YOUNG, SAD AND BLUE (Melody Myriad, ASCAP/Hot
18] 20| 49 | BRCRSRRAN reat,on, oRe) antemscope) | ecurent ar iles hich haveapocaredan e el BMI/interior, BMI) HL/WBM 25 STRAWBERRIES (New Perspective, ASCAP/Zomba, Sauce, ASCAP/Beanie Tribe, ASCAP)
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z = z z
%) O = %) O 4 o
of | 8| So|4E| TITLE ARTIST | %3 0l |55 20lg%| TITLE ARTIST |35
2h|ou |23 2% 58 I 2| XX 238
£2| 32| 32| 28| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & 2152121 =3 | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
YOUNG, SAD AND BLUE & LYSETTE
* %% NO. 1 x*xx 51152 |50 |1 CARLOS,DADA (L.TITI,B.TILLMAN,C. THORNTON) () (0) (T) FREEWORLD 34277 | ¢
@ 1 1 6 NICE & SLOW A 6 weeks at No. 1 & US 1 SO GOOD © DAVINA
J.DUPRI {J.DUPRE,M.SEAL,U.RAYMOND,B.CASEY) {C} (D} (T} (X LAFACE 24290/ARISTA 52 1 43 | 39 | 18 | o8 el A Lews) OO Mo s | 3
NO, NO, NO ® # DESTINY'S CHILD y
@ 2 3 14 W.JEAN,V.HERBERT,R.FUSARI (V.HERBERT,R.FUSORI,M.BROWN,C.GAINES) __ (C) (D) (T) (X) COLUMBIA 78618 2 53 | 54 53 13 ggmg BBE?(%'&IL?AEE“A-L ;wsv RTROUTMAN) © (DL'T*)EX;\JB%%@%%l /Eéll's% 31
3| 3| 2| 17 | )\DONTEVER WANTTO SEE YOU AGAIN ® 01 STONRNGLE SAM 1 2 54 | 53 | 45 | 19 | DON'T STOP THE MUSIC ®PLAYA | o6
bEJA o lUPTOWN BRE S oD G0 OFE o G TIMBALAND (T.MOSLEY,B BUSH,S.GARRETT...PEACOCK S STEWART,L SIMMONS A YARBROUGHLELLIS)  (C) (D) (T DEF JAM 5716BUMERCURY
oI R i e SO oactotbe | ¢ | 55 | 5 | 1 | 1 | ROUMNEST PR ORODNREMIE oSS THEPOUCE |
WHAT YOU WANT @ & MASE (FEATURING TOTAL) — - = - —— =
3 4 ! 3 | NMYRICK (M.BETHA K SPIVEYN.MYRICK,S COMBS,C MAYFIELD) (©) (D) (1 (X BAD BOY 7914 akisTA | 56 | 5 | 52 | 12 ggﬁnlg\g& L’:ILUPS) © 00 LO&SMIS;%&IJQ&%S;{ 21
@ 42 . 2 GETTIN' JIGGY WIT IT ¢ WILL SMITH 6 . - —
POKE & TONE (W.SMITH.S.J.BARNES,B.EDWARDS,N.RODGERS, J.ROBINSON) (€} (D) (V) COLUMBIA 78804 * % * HOT SHOT DEBUT % % %
AM | DREAMING 4 OL' SKOOL [FEATURING KEITH SWEAT & XSCAPE]
T 1S [ 8 1 4 | Kswear o) (€) (D) (1) KEIA 5616 3/UNIVERSAL | ° GD| NEWD | 1 g:fgg 3 S Bl KWG%P(D?%@#;{J | 57
M * Il MEN . G S —
8 | 7 | 5 WA Soonscanan e B | D 58 | 58 | 54 | 13 | YOUKNOW MY STEEZ @ GANG STARR | 39
@ 3 | _ |, | BODYBUMPIN' YIPPIEYi-YO © PUBLIC ANNOUNCEMENT | g DJ PREMIER (K.ELAM,C.MARTIN) (C) (D) (T) NOO TRYBE 38624/VIRGIN
E-ROBINSOR7.DAVIS £ SRAY..GRAY) iC)éDLA? E,B:Cﬁ N e R ﬂls-r%gm T.SHIDER (D.WILLIAMS) () (D) MoroxNTalégéla— 54
SWING MY WAY .P. - o :
10 12 11 MIXZO (M.0.JOHNSON J HALL) (C) (D) (M) (T} (X) EASTWEST 64135/EEG 10 64 66 4 SEND MY LOVE/SEND ONE YOUR LOVE BORN JAMERICANS | ¢
MY BODY & — 1SG S.REMI (S.WONDER) (C) (D) DELICIOUS VINYL 71303
u 8 4 19 | DELITE (D.ALLAMBY,L.BROWDER,AROBERSON) (©) 0) EASTWEST 64132766 | | 61 | 62 4 | HANDLE UR BIZNESS M.OP. | ¢
GONE TILL NOVEMBER & WYCLEF JEAN L.E.LAZE (L.ELLIOTT,J.GRINNAGE ,E.MURRY) {C) (D} (T) RELATIVITY 1664
12 10 5 W.JEAN (N.JEAN) (C} (D} (M) {T) (X) RUFFHOUSE 78752/COLUMBIA s NEW) 1 LET ME PHIL STORM FEATURING KIM SMITH 62
4 20 3 TOO CLOSE & NEXT | 3 P.STORM (P.STORM) (C) (D) 40 STREET 4044
! KAYGEE D.LIGHTY (K.GIST,0.LIGHTY,R.L HUGGAR R BROWN,R.A FORD,D. MILLER,.B MOORE K WALKER) _ (C) (D) (T) ARISTA 13456 63 | 76 5 | SADDLE YOU UP STRAWBERRI | 43
14 6 6 g | DANGEROUS @ # BUSTA RHYMES | 4 M.ROOFE (STRAWBERRI,R WRIGHT) () (D) (T) (X) JHR 2201/EAST POINTE
R.SMITH (T.SMITH,R.SMITH,H.STONE,F STONEWALL,A.COLON,L DERMER) __(C) (D) (M) (T) (X) ELEKTRA 64131/EEG 64 | 65 | 53 | 4 | SAYYOU'LLSTAY KA | sg
15 1 9 12 WE'RE NOT MAKING LOVE NO MORE @ 4 DRU HILL ) T.BISHOP.B.SALEMAN (T.BISHOP) (C) (D) (X) TIDAL WAVE 19419/GEFFEN
BABYFACE,D.SIMMONS (BABYFACE) (C) (D) LAFACE 24295/ARISTA 85 | 60 | o1 | 20 | IF I COULD TEACH THE WORLD ® © BONE THUGS-N-HARMONY | 7
16 15 13 5 ARE U STILL DOWN 4 JON B. 9 D.J.U-NEEK (BONE,D.J.U-NEEK) (C) (D) RUTHLESS 6344 RELATVITY
T.SHAKUR (JON B.,T.SHAKUR.JOHNNY J) (C) (D) YAB YUM/550 MUSIC 78793/EPIC &) TWO WRONGS © HEAT -
17 | 16 | 15 5 FATHER ®LLCOOLJ | |2 . Gl RO S D.RUCKER,EQ (W.EDLEY,).E HARDEN, TERRELL W.HARRISON,M.COLEMANEQ) _ (C) COLEMAN/R&D PRODUCTIONS 72629/PRODIGY 9
POKE & TONE (J.T.SMITH,J.C.OLIVIER S.BARNES,G.MICHAEL,G.OVERBIG) () (D) DEF JAM 568332/MERCURY JUST BECAUSE  SHAQUEEN | ¢
al — 1 2 LL | DO ¢ SOMETHIN' FOR THE PEOPLE | g 87 | 71 | 71 | 13 | Ko0LT (5.PEARGE TWILSONM.RAPLEY C) (T) (X) MIGHTY 0001
A.MCCLINTON,SOMETHIN' FOR THE PEOPLE (A.MCCLINTON,J.YOUNG,R.HOLIDAY) _ (C) (D) WARNER BROS. 17262 ALL OF MY DAYS © CHANGING FACES (FEATURING JAY-Z)
19119} 5 KML?:ﬁAEQAE’RS;\ FYIEwg"SiI!LKK T:E%QSEEERTAE\E?ATH&EK’}B' SILKK THE(CS)FZI()))C(TK)E&S MJA/?TX§3§O¥/IY°§%TA§I/\TIV_ 19 B6]8 1] reuvmm (00 1 81 Bt seoootawic | %8
- . . . SHUT 'EM DOWN ¢ ONYX [FEATURING DMX]
20 | 18 | 14 | 12 | TOGETHER AGAIN @ ¢ JANET | g NEWD | | | &F (F.SCRUGGS K.JONES,T.TAYLOR,E. SIMMONS) {T) JMU/DEF JAM 568569*MERCURY | ©0
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* & * GREATEST GAINER/SALES * x » 84 | — | 2 | p(INGBERGAHEWITT (BUTLER.LIAURIE,B.LAURIE) (D) N2K Encopep 10031 | 70
@ 44 9 GET AT ME DOG © DMX (FEATURING SHEEK OF THE LOX) 21 n 68 63 4 YOU DON'T HAVE TO WORRY THE FAMILY STAND 63
— PK,GREASE (E SIMMONS, A.FIELDS,D.BLACKMON,S.TAYLOR) {M) (X) DEF JAM 568523*MERCURY THE FAMILY STAND (P.LORD,V.J.SMITH) (C) (D) EASTWEST 64166/EEG
2 ALL MY LOVE @ QUEEN PEN FEATURING ERIC WILLIAMS | 17 72 | 67 | 65 | 18 | PHENOMENON e LLCOOLJ | 16
179 17 4 | TRILEY (5.CARTER T.RILEY,L.WALTERS.L VANDROSS) () (D) LIL' MAN 9702 3/INTERSCOPE 5.COMBS,R.LAWRENCE ()T SMITH,S.COMBS,R LAWRENCE,S MCKENNEY W.WITHERS) _ (T) DEF JAM 568081 /MERCURY
23 22 22 13 BEEN AROUND THE WORLOAT'S ALL ABOUT THE BENJAMINS A PUFF DADDY & THE FAMILY (FEAT. THE NOTORIOUS B.L.G. & MASE) 7 73 _ 2 6 A.M. (WE BE ROLLIN’) & NADANUF 73
R UAWRENCE D ANGELETTIE S COMBS STEVIE | 0.80WE.L STANSFIELD AHORRSS) DEVANEY C WALLACE M BETHAS COMBS.A LAWRENCE)  (C)(0} (1)) 40 80+ 9:30ARSTA M.UITTLE,L HARRIS (LHARRIS M.LITTLE,M.STANDIFER,D.PHILPOT A GRIFFIN.R.CHIARELLY)  (C) (0) REPRISE 17278 WARNER BROS
24 | 20 | 18 | 28 | YOU MAKE ME WANNA._. A @ USHER | | 74 | 75 | 69 | 13 | "M THINKING # CARL HENRY | ¢q
J.DUPRI (J.DUPRI,M.SEAL,U.RAYMOND) (C) (D) (T) (X) LAFACE 24265/ARISTA J.VON (C.HENRY,J.VON) (C) (D) (T) CMC MUSIC 0106/TOUCHWOOD
@ 25 . 2 STRAWBERRIES 4 SMOOTH 25 15 74 68 14 THA HOP KINSU 55
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26 | 24 | 21 | 4 | IFYOUTHINKI'M JIGGY @ THELOX | 5 76 | 77 | 74 | 17 | MOURN YOU TIL 1 JOIN YOU # NAUGHTY BY NATURE | 4
D.GREASE (S.JACOBS,J.PHILLIPS,D.STYLES, D.BLACKMON,R STEWART,C.APPICE,D.HITCHINGS)  (C) (D) BAD BOY 79115/ARISTA NAUGHTY BY NATURE (A.CRISS,K.GIST V.BROWN) (C) (D) (T) TOMMY BOY 7427
27 | 23| 16 | 27 | WHAT ABOUT US @ @ TOTAL | 4 771 721 s | 19 | BABY YOU KNOW THE OAYS | 34
TIMBALAND,M.ELLIOTT (T.MOSLEY,M.ELLIOTT) () (D) (T) (X) LAFACE 24272/ARISTA JLUITTLE 111 (J.LITTLE 11l,K.SWEAT,E.NICHOLAS) (C) (D) GLOBAL SOUL 34278&FREEWORLD
OFF THE HOOK 4 JODY WATLEY =
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6 | 32 | 24 | 2 | ganvence @aevrace) (C) (D) (T) (X) LAFACE 2426 4/ARISTA 87 | 89 | 83 | 11 | OOH AHH OOH ® WATAZ | ¢
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38 | 3 | 32 | 18 | FEEL SO GOODA MASE | ¢ E-A-SKI,CMT (E-A-SKI,CMT,M.JORDAN) (C) (D) (T) RELATIVITY 1643
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JJAM.T.LEWIS (J.HARRIS I, T.LEWAS,R.E1,H.NAKAMURA, T.BELL L CREED,) BROWN,F.WESLEY) _ (C) (D) (T) (X) MCA 55353 90 | 88 | 72 | 20 | DJ KEEP PLAYIN' (GET YOUR MUSIC ON) © YVETTE MICHELE | 3
40 | 31 | % 3 | NOTHIN’ MOVE BUT THE MONEY & MIC GERONIMO FEAT. DMX & BLACK ROB | 3; FULL FORCE (FULL FORCE,L.GEORGE II}) (C) (D) (T} LOUD 64985
N.MYRICK (M.MCDERMON,N.MYRICK.E SIMMONS R.ROSS: (C) (T) (X) BLUNT 4939 ol LOVE BY A R_EAL BPLAYER —— WILLIS
41 | 37 | 25 | 20 | SOCKIT2 METHE RAIN (SUPA DUPA FLY) @ @ MISSY “MISOEMEANOR" ELLIOTT FEAT. DA BRAT | 4 8 1 8 15| cwwiscwus ©© mvikwe 2500 | &
TIMBALAND (M.ELLIOTT.T MOSLEY . HART,T. BELL,S.HARRIS,A PEEBLES,B.MILLERD.BRYANT) _(C) (D) (M) {T) (X) EASTWEST 64 144/EEG THE WORST © ONYX + WU-TANG CLAN
42 | 41| 26 | 12 | | WONDER IF HEAVEN GOT A GHETTO ® 2PAC | 14 92 | 92 | 67 | 6 | (C.SMITH,C.WOODS, F.SCRUGGS, K JONES, T.TAYLOR A.LONG) Ty TomMy Bov 436+ | OF
SOULSHOCK,KARLIN (T.SHAKUR,L.GOODMAN,M. MCDOWELL R. TROUTMAN,L. TROUTMAN) _ (T) AMARU 42500*/JIVE RISE © VERONICA
43 | 39 | 35 | 18 | IN HARM'S WAY ¢ BEBE WINANS | 9 93 | 93 | 78 | 20 | i vBEAN,D-MOET (AMOODY.JOYAM.THOMPSON) (© (D) M HO.LA 341031 | 38
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MINNESOTA (C.RIOS,M.RICHARDSON K GAMBLE,L HUFF) (C) (D) (T) LOUD 64910 GET IT WET S
47 | @ g | JUSTA MEMORY AL 45 95 | 81| 90 | 19 | e ecenoary TRAKSTER (TWISTAMS. KANE) (C) (D) (T) CREATOR'S WAY/BIG BEAT 3800LATLANTIC | O
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4] 50 ) 3T | B | AMT.EWIS 0. rARRIS T.CEWIS) (€) (0) () MOTOWN 860684 | :;ZIRYIER;T B’;‘ L ERIERSON JR.) @ ‘T’.(’"K*‘l'[‘-?l‘:ﬁ
48 | 46 | 41 | 6l Il)r.“Slh'/leYOr‘?SE(EBAROWN,R.B.STACY,D.SIMMONS) (©) (D) (V)?sgﬁnuaggé& ! 9% | %8 |8 | 2] 5 (’I;ROGERS,T,MCLNTOSH) (T) ORGANIZED NOIZE 95010¥/INTERSCOPE |
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(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. ® Videoclip availability. ® Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BPI Communications and SoundScan, Inc.
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hHY TN Hot Rap Singl
0t hdp oINgies.
7 MILE
, S[CII‘)N (Contimuad from poge 30) , [Bo| oo s s sus o
x <
2 b mates the League) began in the New | 2i |2 S 3 g < | TITLE [ 1] Bl armisT
York and Detroit markets with a leak 2| 32|z © | IMPRINT & NUMBER/DISTRIBUTING LABEL
BIG UP: When I heard Peter Gunz & Lord Tariq’s “Deja Vu [Uptown to radio in late November 1997. R&B * % * NO. 1/GREATEST GAINER * * %
Baby]” (Codeine/Columbia) about six months ago on a poor-quality mix tape, radio was officially serviced withthe  |(T)| 19 | — | 2 | GETTIN' JIGGY WIT IT & WILL SMITH
I knew it was a great party record. What I didn’t know was that it would single in December, and the song was LI SR
become a top five hit on Hot R&B Singles and a No. 1 rap hit. “Deja Vu” leaps released commercially Dec. 9. @] 1 4 | 10 (%)E(g‘(;)’ }i) %%ggﬁvyss%apmm ¢ LORD TARIQ & PETER GUNZ
9-4, earning that well-deserved placement on the strength of its consistent The videoclip for “Just A Memo- GONE TILL NOVEMBER © WYCLEF JEAN
. o 3 . : 5 . . 4 2 5 \
R&B core-store following, which yields a 24% increase this week. What start- ry” was lensed by Brian Luvar; it @ {C) (D) (M) (T) (X) RUFFHOUSE 78752/COLUMBIA
ed as a party record independently distributed to New York-area retail via was serviced to BET in mid-Decem- ()| 5 | 6 [ 11 | SWING MY WAY & K.P & ENVYI
Codeine Records has now spread nationally with an audience of 18.4 million | | ber and added to regular rotation. g‘fﬁzgm 00 EASTWEST A1 SNERD Tt
listeners across 65 Broadeast Data Systems (BDS)-monitored R&B stations., On Feb. 12 the clip was also serviced 5 2 1 6 | () (D) DEF JAM 568332/MERCURY
The single peaked at No. 46 last November on Hot R&B Singles based on the to MTV and local and national out- (®)| 6 | 5 | s | WHATYOU WANT @ © MASE (FEATURING TOTAL)
initial independent sales effort before Columbia picked it up later that month. lets. (C) (D) BAD BOY 79141/ARISTA
: DANGEROUS @ & BUSTA RHYMES
Crave VP of urban promotion T 1313 |8 | oommmmeearsasies
BIG WILLIE: Will Smith’s “Gettin’ Jiggy Wit It” (Columbia) claims its | | Morace Landy has gotten a positive 23 | — | 2 | GETATMEDOG  # DMX (FEATURING SHEEK OF THE LOX)
rightful place on Hot R&B Singles, moving 42-6 after last week’s street-date response from his radio panel about (M) (X) DEF JAM 568523¢/MERCURY
violations at the core panel forced an early entry. Although Smith garners an “Just A Memory.” “The responsehas  [(§)| 7 | & | 6 | MAEEWSAYUHHL @ MASTER PFEAL FIEND,SLKKTHE SHOCKER, MAX, & MYSTIKAL
. e ; o - ; ) (T) NO LIMIT 53302/PRIORITY
audience of 6.6 million listeners among 59 BDS-monitored R&B stations, its been good in certain markets . .. IF YOU THINK I'M JIGGY o THE LOX
presence at that format appears to be fading. Consequently, the high chart about 50 stations added it, so it was a 10 | 9 | 9 | 5 | o easor 7o115mRISTA
placement stems from its sales base, which constitutes 79% of the song’s Hot very good week.” He believes the 1| s 7 | 13 | VRO TEWORDTSALIGOTTEROUMNS A < PFDOOYL THEFAAL PO HENTORIISACA WA
R&B Singles chart points. “Gettin’ Jiggy” leaps 19-1 on Hot Rap Singles song is a strong contender. “The (€) (D) (T) (X) BAD BOY 79130/ARISTA
based on that sales data. The single peaked at No. 31 on Hot R&B Airplay in more you hear it, the more infectious  |(A2)| 12 | 11 | 12 fc?gf(%';gmv",:% 570043,,51‘\,’:{,(: FROM WESTSIDE CONNECTION
the Jan. 10 issue and slips 60-63 this issue. While “Gettin’ Jiggy” is approach- it becomes. For me, when I first m BURN * MILITIA
ing recurrent status on many R&B stations—one of which played the song started listening to it, the hook kept 10 | 10 1 9 | ) 0)mReDANT 119006MERCURY
for four hours as a Groundhog Day promotion to help speed that process—it ringing in my head. And what seems 14|12 3 (Pg’{;)"&; 'BJRJ\LETEg'afg‘;THVET MONEY @ MIC GERONIMO FEAT. DMX & BLACK ROB
is still gaining momentum at top 40 and debuts at No. 3 on the Hot 100. In to be the response from radio is that
fact, th% trackgfalls off sister publication R&B Airplay Monitor’s Mainstream the more they hear it, the more they @D| 14 | 16 | 3 | ROMEO AND JULIET SN RENIDR NCTERIC
R&B chart in the Feb. 28 issue, while climbing 19-16 on the Mainstream Top like it, and the more people will re- 16 | 3| 12| 18 | "MNOT A PLAYER # BIG PUNISHER
40 chart in sister publication Top 40 Airplay Monitor. Smith’s last No. 1 on spond to it.” {€) (D) (T) LOUD 64910/RCA
Hot Rap Singles was “Summertime” (Jive) in July 1991, as DJ Jazzy Jeff & Landy says the promotion picture 715|141 gf’(g‘g (3,"8% BL? g?:hI/A:ISTA THESOTERICHSIBNIG.
the Fresh Prince. is just starting to heat up for 7 Mile. 18 | 16| 13 [ 18 | FEELSOGOODA ® MASE
The act has already performed at (€) (D) BAD BOY 79122/ARISTA
DOG’S WORLD: Although “Get At Me Dog” (Def Jam/Mercury) is his first Carey’s concerts in Japan and Hawaii NEWD | | | ANOTHER RIOT KINGPIN SKINNY PIMP
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Madonna Melts Roxy Crowd As Belle Of The Ice Ball

“Faster than the speeding light, she’s
Sflytng/Tryg to remember where i all
began.”

Madonna, “Ray Of Light”

IT WAS NEARLY 1 a.m. on Valen-
tine’s Day at New York’s brutally hip
Roxy nightclub, and the shoulder-to-
shoulder erowd of roughly 2,500 nail-
biting punters was perilously close to
a collective breaking point.

It did not matter that DJ-du-jour
Victor Calderone was working up a
hearty sweat behind the turntables,
weaving dark tribal beats with re-
markable dexterity. No one was even
paying attention. Instead, most stood
frozen, staring at
the club’s small
empty stage and
mentally willing
the curtain to
open. They knew
that behind it
stood Madonna,
whose secret Ice
Ball gig here to-
night would mark
her first club performance in more
than 10 years.

The seemingly interminable wait
finally ended 45 minutes later. The
room went completely dark, and a tiny
figure—her face cloaked in black, Gau-
tier-designed silk—floated onstage,
breathily chanting, “Sky fits heaven,
so fly it,” amid a swirl of dreamy elec-
tronic keyboard riffs provided by tech-
no Wunderkind William Orbit.

Once the track’s heavy, trance-like
beat kicked in and a strobing rainbow
of light washed over the stage, the pop
chameleon whipped off her shroud and
revealed her latest hippie chick/Earth
Mama persona.

The erowd went ballistic, pawing at
the singer—who seemed dangerously
accessible to the overheated fans as she
fearlessly twitched and twirled down
the club’s runway.

Designed as a promotional preamble
to Madonna’s glorious new Maverick/
Warner Bros. collection, “Ray Of
Light” (Billboard, Feb. 21), the event
was also a perfectly timed return to
her club roots. Hollywood may have
finally given her a long-desired green
light with 1996’s “Evita,” but she clear-
ly hasn’t forgotten how her bread’s
been buttered for the past 15 years.

The Roxy’s muddy sound system left
much to be desired, almost obliterat-
ing the delicate nuances of Orbit’s syn-
thesizer work. But Madonna rose above
it, swinging from the majestic “Sky
Fits Heaven”—an anthem etched with
sweeping, cinematic piano lines—into
the tribalistic yoga chant “Shanti/Ash-
tangi,” which she punctuated with the
occasional yoga pose and frenetic go-
go-girl flailing.

Visibly enjoying herself, Madonna
delighted in literally touching the audi-
ence’s outstretched hands and ranted
about how “fucking great” it felt to be
back in a club. From there, she dove
into an extended version of the song
“Ray Of Light,” hitting notes that
seemed to stretch far beyond those she
reached in “Evita” . . . all while jump-
ing, swaggering, and occasionally
dropping to her knees to play furious
air guitar in sync with the track’s fluid,
almost metallic solos.

TN

MADONNA

Dance @

by Larry Flick

When the song was finished, so was
Madonna, who left quickly as the
crowd vainly shrieked for more. It
hardly mattered that she only did
three songs—all from the new album
and none of 'em her sterling new sin-
gle, “Frozen.” The show was a home-
coming of the highest order, with
Madonna exuding the confidence and
charisma of a true diva.

THE IDEA for the Ice Ball came
shortly after Madonna completed
“Ray Of Light.”

While hanging out with friends a
couple of months ago at Miami’s ultra-
trendy Liquid nightelub, she slipped
the DJ a tape with a few songs from
the album, hoping to get some feed-
back from the crowd.

“While the music was playing, I was
sitting off to the side, trying to be
inconspicuous—and people started
staring at me, wondering if I was going
to do something,” she says. “At first, I
felt self-conscious. Then I started to
think about how cool it would be to just
jump onstage and sing. I wanted to
commit an act of gratitude—to give
thanks to the people who have stuck by
me for so many years.”

It makes perfect sense that Madon-
na would have such pangs, given the
overall back-to-roots club vibe of the
album, on which she bathes in glisten-
ing electronic waters, sweetened with
an occasional splash of classic house,
trance disco, and even guitar pop.

“This record takes me back to where
I started—in a club right in the mid-
dle of a dancefloor,” she says. “It’s full
circle, except I’'m so different now. I've
been transformed and enlightened,
and that’s fully reflected in my music.”

Billboard.
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Madonna’s heightened level of per-
sonal awareness is illuminated on “Ray
Of Light” in a variety of ways. Besides
writing lyries with the heartfelt tone
of private prayers and diary entries,
she’s wrapped them in hymn-like
melodies and instrumentation that
alternates between soothing the soul
and triggering spiritual catharsis.

The set’s tear-stained opener,
“Drowned World (My Substitute For
Love),” embodies all of these elements,
as its quietly melancholy keyboards
evolve into assaulting live funk drums.
All the while, Madonna rises from a
world-weary whisper into a white-
knuckled wail by the song’s climax.

“T've listened to that song hundreds
of times, and I'm still mystified by how
it came together,” says William Orbit,
with whom Madonna produced “Ray Of
Light” and co-wrote much of its mate-
rial. “In total, that song is far greater
than its individual parts. At the risk of
cliché, it was purely magical.”

As “Drowned World” fades with
Madonna’s haunting declaration that
love “is my religion,” the album blos-
soms with the singer maternally dol-
ing out sage world observations and
waxing empathetically philosophical.
“The more I know, the more I have to
say,” she says. “I have an endless thirst
for knowledge. I now know that one of
my responsibilities is to share what 1
learn on my journey through life.”

Among those the key lessons at hand
on “Ray Of Light” are the results of
embracing a yoga-driven lifestyle. At
the center of the album is “Shanti/Ash-
tangi,” which draws its text from the
“Yoga Toravali” by Shankra Charya.
At first, the track seems like an over-
ly indulgent interruption in an other-
wise riveting rhythmic flow. However,
a few open-minded spins transform the
track into a revelatory anchor for the
entire album, as well as Madonna'’s per-
sonal direction.

“It’s a metaphor for life,” she says.
“The whole thing about yoga is you
can’t judge yourself. You have to get
into it slowly. It’s all about your inten-
tions.”

After ignoring the advice of friends
for a number of years, she finally
decided to give it a try after the birth
of her daughter, Lourdes, last year.

“It was a real lesson in patience,”
she says. “I wanted to do it all right
away. The lesson was the waiting and
the humility to not do the positions at
first. I've gotten a lot better over time.
But the more you know, the harder it
gets. There’s something more always
being added to it—just like life.”

In the end, the artist says, yoga has
been a “liberating experience” for her.
“It’s helped me to push past my con-
trol issues,” she says. “It’s about being
in the moment—and being joyous in
the moment. That was perhaps’'the
most eye-opening lesson of all. Need-
less to say, it’s had a profound influence
on my writing.”

Of course, Madonna balances the
album’s serious moments with chewy
pop nuggets that let her flex her
immeasurably widened vocal range to
fine effect. “Candy Perfume Girl”
wriggles with the potential to be a
sleeper smash with its raw jeep beats
and fuzzy “teen angst” guitars, while

Woop-ing It Up. Junior Vasquez, right, and Boy George are among the artists
contributing to the stellar soundtrack to “Welcome To Woop Woop,” a new film
by Stephan Elliott, director of “The Adventures Of Priscilla, Queen Of The
Desert.” Many of the set’s tracks are radical, often club-conscious revisions of
Rodgers ancd Hammerstein standards. Vasquez offers a stormin’ tribal version of
“Climb Ev'ry Mountain”; Robin S. gives “You'll Never Walk Alone” a bit of diva-
house flash; and Moodswings and Neneh Cherry infuse “Bali Hai” with a haunt-
ing electronic funk flavor. George offers one of the set’s original compositions,
“Welcome To Your Life,” on which he croons over a skittling pop/reggae groove.
The set’s first single is a languid rendition of Sonny & Cher’s “1 Got You Babe”
by vocalists Merril Bainbridge and Shaggy. “Welcome To Woop Woop” is a rarity
in that it stands tall on its own musical merits while also deftly reflecting the

quirky mood of the movie.

“Nothing Really Matters” is a slice of
retro-disco heaven, reuniting Madon-
na with former backing singers Nicki
Richards and Donna DeLory.

And of course there’s “Frozen,” an
electro-ballad that’s as grand as it gets.
Although props are due to Victor Cal-
derone and the Stereo MC'’s for a fine
job of tweaking the tune into an uptem-
po anthem, nothing can touch the
song’s original version—particularly

when Madonna succumbs to the rush
of orchestral strings at its climax and
pleads, “If I could melt your heart.” As
if there was any doubt she could.

“I'm not on this earth just to make
myself happy but to also make other
people happy,” she says. “I'm here to
do a specific thing. With that knowl-
edge, I'm finally free from being bit-
ter. I'm getting what I'm supposed to
be getting—and it feels real good.”

B BY MICHAEL PAOLETTA

NEW YORK—On Mono's Mercury
debut, “Formica Blues,” the U.K.
duo——comprising songwriter/musi-
cian Martin Virgo and duleet-voiced
chanteuse Siobhan De Maré—pro-
vocatively juggles the old with the
new, all in the name of pop music.

Overflowing with sly references
to French new wave films, Burt
Bacharach melodies, and Dusty
Springfield mannerisms, the beau-
tifully haunfing “Formica Blues”
remains firmly entrenched in the
present with overt nods to dub-style
hip-hop beats and drum’n’bass at-
mospherics.

“I thought what I wanted to do
would be so far away from what peo-
ple wanted to hear,” says Virgo. “It
was such a shock to learn that wasn’t
true after all.”

According to Virgo, the original
concept for the 2-year-old Mono was
rather eimple. “I wanted to base the
overall sound on my musical obses-
sions and nothing else,” he says. “And

Mercury’s Mono Evades Pop
Stereotypes W'th ‘Blues

MONO

while that may sound simple, it’s
much harder than you think. I
remember the initial demos we did
where we'd put Parliament breaks
under bits of Serge Gainshourg—just
to see what happened. Incredibly,
everything we did seemed to work.”
Indeed.

The collection’s first single, “Life
In Mono,” which shipped to radio
Feb. 10, has the added bonus of
being included on Atlantic’s sound-
track to “Great Expectations.” The
song is also prominently featured

(Continued on next page)
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MERCURY’S MONO EVADES POP STEREOTYPES WITH ‘BLUES’

(Continued from preceding page)

in the film’s TV commercial cam-
paign.

“We really couldn’t have asked for a
better start,” says Gary Beech, VP of
product management at Mercury.
“The film has definitely helped us in
giving the band its initial stateside
exposure.”

“Life In Mono” is the most-request-
ed song on such tastemaking radio sta-
tions as WNNX (99X) Atlanta, KITS
(Live 105) San Francisco, and KROQ
(K-Rock) Los Angeles.

While radio was serviced with the

gorgeous album version of “Life In
Mono,” club DJs received the elec-
tronica-hued remix by Propeller-
heads.

“We wanted to build awareness at
both the radio and club levels,” says
Beech. “We are in a very unique posi-
tion with Mono. They’re definitely a
hybrid act that combines elements of
electronic dance and pop music. So
some tracks will appeal to a clubbier
group of people, while other songs will
please fans of pure pop music.”

The video for “Life In Mono” was

lensed by newcomers Chuck Leal and
Matt Donaldson. It has been getting
play on MTV and VH1 since Feb. 6.

Virgo was raised in the English
towns of Brighton and Woking. At the
age of 20, he moved to London to
attend the music academy Guildhall.
Upon graduating with a music degree,
he became a studio session player.
“Being trained in middle-class piano
was useful,” he says, “but I was always
a frustrated rock’n’roller, and this goes
as far back as when I was made to take
violin lessons as a kid.”

Virgo spent the earlier part of this
decade as part of Nellee Hooper’s pro-
duction team, working on a remix of
Massive Attack’s classic “Unfinished
Sympathy” and playing keyboards on
recordings by Bjork, Shara Nelson,
and Ultra Naté.

At the same time, De Maré, whose
grandmother was a Cuban dancer who
worked with Shirley Bassey, was dis-
covering a voice she never knew exist-
ed. “It’s funny,” says De Maré with a
laugh. “I didn’t have a clue about
singing, but I managed to chat my way

into a recording studio because a girl’s
gotta do what a girl’s gotta do in order
to survive. And that’s not always easy
in London.”

Before she realized what was hap-
pening, De Maré became the voice on
numerous dance and R&B tracks.
“Believe me when I say I've done loads
and loads of things that I'd rather not
acknowledge right now,” she says.
“Basically, I'm in denial. Of course,
they were all contributing factors to
where I am now—which is a very good
place.”
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George Jones Comes Back Strong

MCA Album, TV Show, Veterans’ Campaign In The Works

Hl BY DEBORAH EVANS PRICE

NASHVILLE—When it comes to rest-
ing on his laurels, George Jones won’t
hear of it. In addition to having a new
album coming out April 7, he’s also
doing a new television series on TNN
and launching a campaign to draw
attention to the plight of U.S. veterans.

Jones’ new MCA album, “It Just
Don’t Get Any Better Than This,” in-
cludes uptempo num- =
bers such as “I Said
All That To Say All
This” as well as bal-
lads “No Future For
Me In Our Past,”
“Wild Irish Rose,”
and others. There
are also covers of the
Hank Cochran-
penned classic
“Don’t Touch Me,” made popular by
Jeannie Seely, and the George Strait hit
“When Did You Stop Loving Me.” Jones
closes the album with a gospel song, “I
Can Live Forever.”

The title tune features appearances
by Waylon Jennings, Willie Nelson,
Bobby Bare, and Johnny Counterfeit,
who stood in for the ailing Johnny Cash.
One of the more interesting cuts on the
album is “Over You.” Written by Bobby
Braddock, the song is a sequel of sorts
to Jones’ award-winning hit “He

JONES

Stopped Loving Her Today,” which-

Braddock co-wrote with Curly Putnam.

Jones says he almost didn’t cut “Over
You,” because, like its predecessor, it’s a
heavy and sad song. Braddock pitched it
two or three years ago, and Jones

passed. But when he listened again
recently, the song really struck him. “You
have to hear it three or four times to get
the full benefit out of it,” Jones says.

A fan of Braddock’s, Jones included
three of the writer’s tunes on the new
album. One is the first single, “Wild
Irish Rose.”

“It’s another sad song, but I love that
song,” Jones says of the tune, which
describes a Vietnam veteran’s life and his
death as a homeless person. “It might be
a little bit too sad, but I said that also
about ‘He Stopped Loving Her Today.’ ”

Jones hopes “Wild Irish Rose” will
draw attention to many veterans’
plights. “A lot of homeless people are
vets that didn’t come back from the war
all in one piece, especially in their
mind,” says Jones, a former Marine.
“I’d like to see the nation wake up to the
fact that they are out there. They exist,

and we need to do something about it.” -

Jones has filmed a video for the song.
At the clip’s end, there’s a toll-free
number people can call to assist veter-
ans. Jones has also recorded public ser-
vice announcements for the National
Veterans Foundation; they’re slated to
air in the spring and summer. Jones
also plans to hold a benefit concert in
May with some of his friends, possibly
at the Nashville Arena. The proceeds
would aid veterans.

MCA executives are hoping radio
will support the single. “ ‘Wild Irish
Rose’ is our focus track, and we're
going to start off servicing it to sec-
ondary radio in April. We feel we can
get a lot of airplay there,” says MCA
Nashville VP of sales and marketing

MCMA Turns The Spotlight
On Minority Gountry Talent

This story was prepared by Phyllis
Stark, managing editor of Country
Atrplay Monitor.

NASHVILLE—The word “minority”
has a broad meaning for the members
of the Nashville-based Minority Coun-
try Music Assn. (MCMA).

Although about 80% of the group’s
62 members are African-American
and other members are of Japanese,
Chinese, and American Indian de-
scent, the group also has one white
member, who considers himself a
minority because he’s overweight.

The MCMA was founded by Venita
Lewis in 1996 after she came to Nash-
ville and tried unsuccessfully to make
it as a country singer and songwriter.

Lewis, an African-American who
now works in the billing department of
a rehabilitation clinic corporation,
spends her spare time publishing a
newsletter and organizing showcases
for MCMA members. On Feb. 26, the
group will hold its first MCMA Awards
show at a Nashville restaurant.

Raised in a small town in Texas,
Lewis says her family “lived off gospel
and country. Every now and then
Mama would put on Al Green,” but
most of the time they would listen to
the records coming out of Nashville.

Lewis says she shares that experi-
ence with “thousands” of African-

Americans who also grew up on coun-
try. Such artists as Cleve Francis,
Charley Pride, and Trini Triggs echo
that assertion that huge numbers of
African-Americans grew up on coun-
try, despite the perception that the for-
mat’s audience is mostly white.

After moving to Nashville, Lewis
first tried unsuccessfully to get a job
at the Country Music Assn. and ended
up as promotion director of R&B sta-
tion WQQK (92Q) from 1995-96.

That experience sparked the idea
for the MCMA when she noticed that
customers frequently came into
record stores that specialized in R&B
music and asked about country
records.

But Lewis says minority country
music performers have for too long
been considered outside the main-
stream.

“If Nashville is truly to be Music
City, it must open doors to all types of
music,” she says. The talent she sees
on display at MCM A showcases “blows
my mind,” she adds. “What we put
onstage is the best professional coun-
try music artists.”

Most of the MCMA’'s members are
Nashville-based writers and perform-
ers who are trying to break into the
business, but Lewis says she fields
inquiries from all over the country. All

(Continued on page 40)

Dave Weigand. “Then we're going to
target the reporting stations on May 18
to tie in with Memorial Day.”

In addition to the new album, Jones
has also filmed six episodes of “The
George Jones Show” for TNN. The net-
work ran the first episode Feb. 17 dur-
ing “By George Week,” a theme week
that featured a George Strait video spe-
cial, an episode of “Ralph Emery On
The Record” with Jones, and the debut
of Jones’ music variety show. The first
episode featured Vince Gill, Patty Love-
less, and Little Jimmy Dickens.

According to Jones, the February
show was just a “teaser,” and the pro-

(Continued on page 40)

Sweet 18 On A Harley. Asylum Records artist Lila McCann recently celebrated
her 16th birthday in Los Angeles and was given a new Harley motorcycle by
KZIA-FM Los Angeles and Glendale Harley Davidson. Pictured, from left, are
Bob Harvey of KZLA, McCann, and Larry Meehan, GM of the Country Star Amer-
ican Music Girill.

MINDING THE STORE: CBS Cable and N2K are join-
ing forces to launch the Internet’s most comprehensive
country music retailing spot. N2K’s Music Boulevard and
CBS Cable’s country.com will each be home to the new
area Country Music Boulevard, set to go online this spring.
The site will feature news, reviews, and sound samples.

A $30 million ad campaign incorporating traditional and
Internet media is planned over the next five years. CBS
Cable’s TNN and CMT will promote the site, as will CBS
Radio. Also in the talking stages are special Internet-only
releases on N2K’s Encoded Music label.

dent/CEQ. Wariner, who
has four songs on this
Nashville
SCQV\Q
will release the single
“Holes In The Floor Of
1 single “Longneck Bottle” for Garth Brooks and co-
wrote Bryan White’s “One Small Miracle” and Clint
Opry regular was hospitalized after suffering a stroke Jan.
3 after performing on the Opry. His family requests that

PEOPLE: Steve Wariner is Pat Quigley’s first signing
since taking over Nov. 4, 1997, as Capitol Nashville presi-
issue’s Hot Country Sin-
gles & Tracks chart, left
Arista/Nashville earlier
this year (Nashville Scene,

Billboard, Jan. 31).

Quigley says the label
Heaven” in March and will ™
have an album ready for an
April 21 release date.

Besides his duet with

Anita Cochran,“What If I

Said,” at No. 1 this issue, Wariner co-wrote the former No.
Black’s “Nothin’ But The Taillights.”

Nashville lost another pioneer Feb. 13 with the death of
Buddy Lee (see story, page 10). Our condolences to his
family and many friends.

Grandpa Jones has been moved from Baptist Hospital
to an extended-care facility. The 84-year-old Grand Ole
the identity and location of the care facility not be dis-
closed.

BNA artist Ray Vega signs for management with Ron
Fierstein of AGF Entertainment in New York.
RCA artist Sara Evans signs with the William Morris
Agency for concert bookings.

ON THE ROW: CMT is giving away a trip for two to Aus-
tralia to see Reba McEntire and Kenny Rogers perform
in Sydney. Winners will also receive $5,000 and will attend
the Academy of Country Music Awards show April 22 in
Los Angeles and the affiliated Sizzlin’ Country all-star
benefit concert for cystic fibrosis.

For the Country Radio Seminar Wednesday-Saturday
(25-28), DreamWorks Records Nashville has rented all 110

by Chet Flippo

CBS, N2K Plan Net’s Top Country Store;
Steve Wariner Inks With Capitol Nashville

rooms at the Hermitage Heotel. After 16 years out at the
Opryland Hotel, this is the first year the seminar has been
held downtown. Labels have booked venues ranging from
the Ryman Auditorium fo Caffe Milano, the Hard Rock
Cafe, Planet Hollywood, 32& Performance Hall, the Ace of
Clubs, the Embers Club, Something Live, and the Bour-
bon Street Blues Bar.

Abilene Boot Ca. is now an advertiser on the syndicat-
ed radio network NASCAR Country.

Veteran manager Don Light and and former Agency
of the Performing Arts senier VP Bob Kinkead are form-
ing Light & Kinkead Management Group.

At Mercury Nashville, John Grady is promoted te
senior VP for sales, marketlng, and prometion; Claudia
Mize is now senior direc-
tor of administration;
Retta Harvey is senior
director of video; and
Lisa Wahnish is promot-
ed to director of media
relations.

Rick Rockhill joins
DreamWorks Records
Nashville’s prometional
staff. He’ll work out of
Atlanta.

PATSY LIVES: George
Hamilton IV, who toured
with Patsy Cline, joins the U.K. tour of “Patsy Cline—
The Musical.” The production, which features Sandy Kelly
as Cline, begins its run Tuesday (24} in Croydon, England,
and goes through June 27 in Manchester, England. Hamil-
ton and Kelly are also working on an album together.

ON THE RECORD: Ralph Stanley is finishing his mas-
sive 36-cut denble album of duets. “Clineh Mountain Coun-
try: Ralph Stanley And Friends” will include duets with
Bob Dylan, Patty Loveless, Ricky Skaggs, Alison
Krauss, Dwight Yoakam, George Jones, BR3-49, Jim
Lauderdale, Kathy Mattea, Laurie Lewis, Diamond
Rio, Claire Lynch, Gillian Welch, Marty Stuart, Hal
Ketchum, and many others. The album is due from Rebel
Records May 19.

Cledus T. Judd’s forthcaming Razor & T:e aibum, “Did
I Shave My Back For This,” is another beacon of good
taste. Cuts—besides the title tribute to Deana Carter—
include “Wives Do It All The Time,” “Third Rock From
Her Thumb,” “First Redneck On The Internet,” and a gen-
tle song of fixation titled “Mindy McCready” The album
is due March 24.

DreamWorks Records Nashville's first release rolled
out Feb. 16. Randy Travis’ single “Out Of My Bones” will
be followed by the April 21 album release of *“You And You
Alone.” ]
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Trini Triggs Hopes To Break Barriers

African-American Singer Challenges Preconceptions

GOUNTRY
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by Wade Jessen

WHERE’S THE BEEF? Oprah Winfrey has already proved that an appear-
ance on her show can ignite the sale of books, dolls, R&B, and pop recordings,
and following a Feb. 9 show that featured Garth Brooks, she makes it obvious
that her show can pack a hefty wallop with country music, too, as “Sevens”
increases more than 78,000 units to ace our Greatest Gainer award on Top Coun-
try Albums. That set rises 3-1 on the country chart and pole-vaults 24-4 on The
Billboard 200.

Pat Quigley, president/CEO at Capitol Nashville, says it wasn't your aver-
age performance and couch-time appearance on Winfrey’s show that caused
the sales spurt. “Garth pledged on the air to donate his earnings from the sale
of ‘Sevens’ [between Feb. 9-16] to Oprah’s Angel Network, and her fans went
nuts.” On Feb. 18, Quigley told Country Corner that Brooks would make an
announcement Feb. 20 that he would expand his pledge to include the proceeds
from later weeks’ sales. According to a prepared statement from Brooks’ man-
agement firm, Brooks has agreed to donate his profits from “Sevens” each
week that sales exceed 100,000 units.

Watch for healthy sales hikes after Brooks hosts “Saturday Night Live” Sat-
urday (28) and following a two-hour NBC special, “Garth Brooks: To Ireland &
Back,” slated for March 4.

Incidentally, several of Brooks’ older titles make noteworthy gains on Top
Country Catalog Albums, led by the 13-times-platinum “No Fences,” which
increases 67% to rise 4-3. Brooks’ self-titled debut is up 93% to vault 17-6, while
“Fresh Horses” and “In Pieces” re-enter at Nos. 19 and 25, respectively. Mean-
while, “She’s Gonna Make It,” the second single from “Sevens,” gains 564 spins
to jump 8-5 on Hot Country Singles & Tracks.

LET THERE BE COUNTRY: Aside from Oprah Winfrey’s impact on Garth
Brooks, Ron Howie, VP of sales at Nashville’s RCA Label Group, says she
also holds the roses for Clint Black’s Pacesetter trophy on Top Country
Albums. His “Nothin’ But The Taillights” gains 173% to rise 14-9 and moves
136-67 on The Billboard 200. Says Howie, “A rerun of an Oprah show [that ran]
two weeks ago aired on Friday the 13th, and Clint performed ‘Something That
We Do.’ ” Howie says that love ballad, which peaked at No. 2 on our airplay
chart in the Nov. 22, 1997, issue, hit Valentine’s Day buyers at the best time pos-
sible. “Obviously, we have a hot single right now with the title cut, but the mes-
sage in ‘Something That We Do’ was perfect. for the holiday.”

On Top Country Singles Sales, “Something That We Do” rises 15-11 with a
60% increase.

LOVE IS ON THE AIR: Valentine’s Day shoppers hoist Martina McBride’s
“Evolution” (RCA) 54 on Top Country Albums, as that set gains 28,000 units
and rises 52-24 on The Billboard 200. “Evolution” contains “Valentine” (with
Jim Brickman), which made a brief appearance on Hot Country Singles &
Tracks, peaking at No. 53 in the March 1, 1997, issue. “Valentine” was originally
released from Brickman’s “Picture This” set (Windham Hill), which blasts
ahead 192-107 on The Billboard 200. McBride’s release was allowed to re-enter
the country radio chart in the Jan. 31 Billboard since it had only accumulated
four chart weeks during its initial run last year. Such titles are ineligible to re-
enter if they accumulate 20 or more chart weeks during the initial chart run.

“Valentine” rises 27-15 with Airpower stripes on Hot Country Singles &
Tracks; it has an increase of 1,194 spins, the largest of any title on that chart.

This article was prepared by Phyllis
Stark, managing editor of Country Air-
play Monitor.

NASHVILLE—New MCG/Curb signee
Trini Triggs gets a kick out of turning
audiences around. As one of only a
handful of African-American artists
singing country musie, Triggs says he
has met with skepticism before.

“I have had experiences where peo-
ple didn’t believe in the beginning that
I was country or that I could sing coun-
try, but in the end there was always a
great payoff,” he says.

“Several years back we went to Mont-
gomery [Ala.], and I was dressed all
country—the hat, the whole deal, the
way I dress all the time—and I could
tell that people were just staring at me
wondering why I was dressed like that,”
Triggs says. “Upon getting onstage
after [my] name was called out, you
could hear people [groan]. Not halfway
through the song, everybody was up to
the stage saying, ‘This guy is great.’”

The reason Triggs believes he can

MINORITY TALENT

(Continued from page 38)

of the members share one thing.

“They are not pretending,” says
Lewis. For all of them, breaking into
country music “has been a yearning for
years.”

Despite operating on what she calls
“a limited to zero budget,” Lewis puts
out a newsletter every two months,
organizes a showcase about once every
three months, and books member acts
in between showcases at fairs, festi-
vals, football games, and anywhere else
they might find an audience.

“We are constantly working to get
them into the mainstream any way we
can,” says Lewis, who doesn’t draw
any salary from the organization for
her efforts.

Although she believes “the people
that buy the music don’t care what
color the artists are,” Lewis says, “it’s
the old Music Row [establishment]”
that is holding minority performers
back from following a mainstream
path to success.

“Country musie is just a sound,” she
says. “If you can close your eyes and
not hear black or white, then the artist
making the sound can sing country.”

always turn an audience around is that
he’s genuinely country. “I've experi-
enced singing many different places,
[including] the countriest bars where
you wouldn’t think a black singer would
go over, and you get onstage and they
love you,” he says. “I’ve never been
uncomfortable doing
it because I knew
that what I was was
real. If I was fake, it
probably wouldn’t
have gone over.”

Triggs is from
Natchitoches, the
oldest town in Lou-
isiana. He began
performing in his
hometown when he was 8 years old.
After stints in several bands, he formed
his own group, composed mostly of fam-
ily members, which was subsequently
hired as the house band for a local
restaurant, the Mariner’s Bar and Grill.
Triggs says he listened to a little of
everything growing up, “but for some
reason country was me.”

Although he knows there may still be
some resistance out there to the idea of
a black country singer; Triggs hopes
any lingering barriers will be pushed
aside by his debut. “It’s a positive thing
to have more of it as long as it’s real,”
he says. “I wouldn’t want anybody to

TRIGGS

call themselves a pop singer or an R&B
singer and then try to jump into coun-
try because it’s easy to get there and
there’s a spot. That person should be
real, genuine country to the heart.”

Triggs says the time is right for coun-
try’s monochromatic landscape to
change. “Even in R&B now the majori-
ty [of artists are] black people, but you
also have white guys singing R&B now.
In pop, black and white mix up real
good, and I just think it’s time” for the
same thing to happen in country. “Why
not? If you're black and can sing coun-
try and you're genuine, I think you
should have a chance.”

He envisions a day when he’ll no
longer be referred to as a black country
singer but as just a country singer.
Triggs describes his music as “straight
down the line country, the George
Strait/Tracy Byrd right down the mid-
dle” variety.

Triggs is recording his debut MCG/
Curb album with producers Chuck

‘Howard and Anthony Smith, which is

expected to be released later this year
following a radio tour.

Triggs recruited Charley Pride,
whom he calls his “big time” idol, to duet
with him on the song “One Mississippi,
Two Mississippi” on the album. Pride
reciprocated by introducing Triggs for
his Grand Ole Opry debut Feb. 7.

GEORGE JONES COMES BACK STRONG

(Continued from page 38)

gram will officially start airing April 7.
Jones says the network originally want-
ed to film 13 episodes. Due to his tour
schedule and other commitments, how-
ever, Jones wanted to start with just six.
Now he’s looking forward to doing more.

Jones says he enjoyed working on the
series, especially as he’s been able to
keep music as its main focus. “We just
sit around, pick the guitar, and pass it
on,” he says. “There’s not a whole lot of
jabbering. People like to hear the music.
That’s what it’s all about.”

Alan Jackson, Johnny PayCheck, and
Trace Adkins are among the artists who
will join Jones on upcoming episodes.

Weigand says the show will be a great
tool in drawing attention to Jones’ new
album. “We are also going to be adver-
tising the album on TNN during
George’s variety show,” says Weigand.
“I think the TV show is going to be

great exposure for George, and it’s real-
ly targeting his fan base.”

Tom Demalon, music buyer for
Tower Nashville, says the TV show will
be a boost for the new project. “He’s
sold consistently here,” says Demalon.
“We do fine with him, and I think the
TV show will help this new project.
Television exposure is always helpful,
especially with country consumers.”

Jones has no plans to slow down.
Managed by his wife, Nancy, he’s
booked by Associated Talent, and he
plans to continue touring this spring
and summer. “Country music is my
life,” he says. “I live and breathe coun-
try music. It’s what I've done all my
life. As long as the people are coming
out to see me and want to see and hear
me, I'll keep on. When they stop that,
I'll stay home . . . This is what I love to
do, and that love don’t ever leave you.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

54  ALL THAT MATTERS ANYMORE (Songs Of PolyGram Int"l, 12
BM!/Lee Roy Parnell, BM!/Gary Nicholson, ASCAP) HL
57 ANOTHER SIDE (Travelin’ Zoo, ASCAP)
60 BACK IN THE SADDLE (August Wind, BMI/Longitude, 14
BMI|/Great Broad, BMI/The Night Rainbow,
ASCAP/Matanzas, ASCAP) HL/WBM 21
70 BACK ON THE FARM (Sony/ATV Tree, BMI/Peanuts &
Crackerjacks, BMI) 31
65 BANG BANG BANG (Al Andersongs, BMI/Mighty Nice,
BMi/Almo, ASCAP/Daddy Rabbit, ASCAP) 66
50 BETTER THAN IT USEO YO BE (Starstruck Writers
Group, ASCAP/MCA, ASCAP/Rio Bravo, BMI) HL/WBM 23
47 BROKEN ROAD (Careers-BMG, BMI/Floyd's Dream,
BMI/Jeff Diggs, BMi/Bug, BMI) HL 25
30 A BROKEN WING (Sony/ATV Tree, BMY/Sam’s Jammin’,
BMI/Suffer In Silence, BMI) HL 14
26 BYE, BYE (EMI Aprit, ASCAP/Phil Vassar, ASCAP/Rory
Bourke, BMI) HL 59
11 A CHANCE (Acuff-Rose, BMI/Sony/ATV Cross Keys,
ASCAP) HL/WBM 64
52 CHEATIN' ON HER HEART (Starstruck Writers Group,
ASCAP/MCA, ASCAP/Square West, ASCAP/Howlin’
Hits, ASCAP/HDH, ASCAP) HL/WBM 16
35 CLOSER YO HEAVEN (Careers-BMG, BMI) HL 40
18 COME SOME RAINY DAY (Red Brazos, BM/Kidbilly,
BM\/Salzillo, BMI/Millermoo, BMI|/Wanted Woman,

THE DAY TWAT SHE LEFT TULSA (IN A CHEVY)
(Starstruck Writers Group, ASCAP/Mark D.,
ASCAP/Diamond Three, BMi/Seven Summits, BMI) HL
DID | SHAVE MY LEGS FOR THIS? (Polygram Int"t,
ASCAP/Door Number Two, ASCAP/Millermoo, BMI) HL
DON'T BE STUPID (YOU KNOW | LOVE YOU) (Songs Of
PolyGram Int'l, BMi/Loon Echo, BMI/Zomba, ASCAP) WBM
DREAM WALKIN’ (Songs Of PolyGram Int'l, BMI/Toke-
co Tunes, BMI/Wacissa River, BMI/CMI, BMI) HL
FROM THIS MOMENT ON (Songs Of PolyGram Int’l,
BM1/Loon Eeho, BMI/Zomba, ASCAP) WBM
HE'S GOT YOU (Sony/ATV Tree, BMI/Showbilly, BMI/Warner-
Tamerlare, BMl}/Constant Pressure, BMI) HL/WBM
A HOUSE WITH NO CURTAINS (WB, ASCAP/Sony/ATV
Cross Keys, ASCAP/Mill Village, ASCAP) HL/WBM
| CAN LOVE YOU BETTER (Songs Of PolyGram Int’l,
BMIi/Polygram Int’l, ASCAP) HL
1 DO (CHERISH YOU) (Smash Vegas, BMI/Big Picture,
BMIAf Dreams Had Wings, ASCAP)
1 OON'T WART NO PARTY OF IT (Careers-BMG,
BMI/Breaker Maker, BMI/Island Bound,
ASCAP/Famaus, ASCAP) HL
IF 1 NEVER STOP LOVING YOU (Acuff-Rose, BMI) WBM
IF YOU CAN'T BE GOOD (BE GOOD AT IT) (Irving,
BMI/Baby Dumplin’, BMI/Warner-Tamerlane,
BMi/Songs Sung Blue, BMI) WBM

BMI) HUWBM 10  IMAGINE THAT :Seventh Son, ASCAP/New Hayes, ASCAP) WBM
49 CONNECTED AT THE HEART (Acuff-Rose, BMI) WBM 39 I'M FROM THE COUNTRY (Bug, BMI/High And Dry,

BMI/Them Young Boys, ASCAP/Stan Webb, SESAC)
61 1 SAW THE LIGHT (Screen Gems-EMI, BMI/Earmark,
BMI/Warner Chappell, BM1)
51 IT'S NOT OVER (Songs Of PolyGram Int'1, BMI) HL
48 |T WOULD BE YOU (Irving, BMI/Colter Bay, BMI/Neon
Sky, ASCAP) WBM

6 | WANNA FALL IN LOVE (M. Spiro, BMI/Hidden

Words, BMI/Acuff-Rose, BMI) WBM

63 JUST ANOTHER HEARTACHE (New Haven, BMI/Music
Hill, BMI/Starstruck Writers Group, ASCAP/Mark D.,
ASCAP/MCA, ASCAP) HLYWBM

17 JUST BETWEEN YOU AND ME (We've Got The Music,
BMI/Songs Of PolyGram Int’l, BM}/Tazmaraz, BMI/For
The Music, ASCAP/Polygram Int'l, ASCAP) HL

37 JUST DON'T WAIT AROUND TIL SHE'S LEAVIN’ (Oid
Desperados, ASCAP/N2 D, ASCAP)

3 JUST TO SEE YOU SMILE (Music Corp. Of America,
BMI/Glitterfish, BMI/Hamstein Cumberland, BMI/Baby
Mae, BMI) HL/WBM

38 LEAVING OCYOBER (Emdar, ASCAP/Texas Wedge,
ASCAP/Womacute Conceptions, ASCAP/Full Keel,
ASCAP/Sony/ATV Tree, BMI) HL/WBM

7 UITTLE REO RODEO (EMI Blackwood, BMI/Flybridge,

BMI/Phil This, BMI/Rory Bourke, BMI) HL

24 LONELY WON'T LEAVE ME ALONE (MKD, BMI/Ensign,
BMI/Joe's Cafe, BMI) HL

34 LONGNECK BOTTLE (Steve Wariner, BMI/P S O Limit-
ed, ASCAP/Songs Of Peer, ASCAP) HL

9 LOVE OF MY LIFE (EMI Tower Street, BMI/Little Cayman,
BMI/EMI Blackwood, BMI/tf Dreams Had Wings, ASCAP) HL

28 THE NOTE (Sixteen Stars, BMi/Walter Haynes,
BMI/CMI, BMH) HL

8 NOTHIN' BUT THE TAILLIGHTS (Blackened,

BMI/Steve Wariner, BMI) WBM

73 OF COURSE I'M ALRIGHT (Sony/ATV Tree, BMI/Salzil-
lo, BMI/Kidbilly, BMI) HL

19 ONE OF THOSE NIGHTS TONIGHT (Sea Acre,
ASCAP/Famous, ASCAP/Careers-BMG, BM!/Sontanner,
BMI/WB, ASCAP) HL

22 ONE SMALL MIRACLE (Sony/ATV Tree, BMI/Mr.
Bubba, BMI/Steve Wariner, BMI) HL

27 ON THE SIDE OF ANGELS (Red Brazos, BM!/House-
notes, BMI/Gary Burr, ASCAP/MCA, ASCAP) HL/WBM

13 PERFECY LOVE (Starstruck Angel, BMI/Missoula,
BMI/EMI Blackwood, BMI/Singles Only, BMI) HL

46 PUT YOUR HEART INTO IT (Reynsong, BMI/Bayou
Boy, BMI) HL

4 ROUND ABOUTY WAY (Tom Collins, BMI/Still Working

For The Man, BMI/0-Tex, BMI) HL/WBM

42 SAY WHEN (Sony/ATV Tree, BMI/Terilee, BMI/Sony/ATV
Cross Keys, ASCAP) HL

69 SENDING ME ANGELS (Howilin' Hits, ASCAP/His
Majesty, ASCAP/Jerr, ASCAP/Frankie Miller, ASCAP) WBM

75 SHAME ABOUT THAT (Sony/ATV Tree, BMI/Magic
Knee, BMI) HL

5 SHE'S GONNA MAKE [T (Careers-BMG, BMI/A Hard Day’s

Write, BMI/Sony/ATV Cross Keys, ASCAP/Kim Williams,
ASCAP/Major Bob, ASCAP/No Fences, ASCAP) HL/WBM

43  SHE'S GOT THAT LOOK IN HER EYES (Maypop, BMI) WBM

68 SOMEBODY WILL (Rick Hali, ASCAP/Watertown,
ASCAP/BMG, ASCAP) HLYWBM

63 STEP RIGHY UP (EMI Blackwood, ASCAP/Song
Machine, BMi/Under The Rock, BMI) HL

44 STILL IN LOVE WITH YOU (Post Oak, BMI) HL

45  TAKIN' THE COUNTRY BACK (Famous, ASCAP/Curtis Wright,
ASCAP/Wamer-Tamerlane, BM!/Marty Party, BMI) HL/WBM

67  THAT DOES IT (Starstruck Writers Group, ASCAP/Aubrie
Lee, ASCAP/Famous, ASCAP/Song Matters, ASCAP) HL

20 THEN WHAT (Wedgewood Avenue, BMI/Areles,
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