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A Retooled RGA Is Once Again A Hit-Maker

BY BRADLEY BAMBARGER
NEW YORK—As recently as three
years ago, RCA Records was the
butt of some old, not wholly inaccu-
rate, gibes.

Brian Vander Ark, front man of
RCA modern rock sensation the
Verve Pipe, recalls, “When we first
started thinking about signing with
RCA, the cautionary joke people
always told us was, ‘You know what
the difference is between RCA and
the Titanic? The Titanic had at least

i

Island Targets R&B
Market With New
Album From Kidjo

BY ELENA OUMANO
“Oremi,” which Island/Poly-
Gram is releasing in various
international markets beginning
this month, suggests that if
music can heal the world’s ills,
Angélique Kidjo has the remedy.
The album, whose title means
“friends,” is Kidjo's fifth (and
her fourth for Island; she is
signed to Island Records U.K.
for the world). It bows May 25 in
continental Europe, in the U.K.
(Continued on page 88)

one good band.” Well, I guess that

That’s not to mention multi-platinum

might have been funny then, but now  Loud/RCA rap group Wu-Tang Clan

it’s just not true.”

The truth is
that RCA has
shepherded a
string of interna-
tional hit acts in
the past couple of
years that would
make almost any
label seasick with
envy, including the

Verve Pipe, SWYV, Robyn, La Bouche,
Rome, Sylk-E. Fine, and ‘N Syne.

JAMIESON

or its labelmates Raekwon, Mobb
Deep, and Big
Punisher.

And then there’s
pop phenom Nat-
alie Imbruglia,
whose hot single
“Torn” has pushed
her “Left Of The
Middle” debut to
No. 16 this issue on
The Billboard 200—making her one
of the fastest-moving new artists in

ROVNER

Taylor To Get Gentury Award

BY PAUL VERNA

NEW YORK—An artist whose con-
fessional, acoustic songs defined the

singer/songwriter move-
ment of the *70s and '80s,
James Taylor has had a
profound influence on gen-
erations of artists, from
like-styled tunesmiths to
others whose art bears lit-
tle resemblance to his.
Unlike some living leg-
ends, Taylor is as active
and popular today as he
ever has been, and the
quality of his work has not

diminished with his stardom. His lat-
est album, “Hourglass,” has gar-

nered heaps of critical praise and
won two Grammys, including one for
best pop album.

In what promises to be
the crowning achieve-
ment of a banner year,
Taylor will receive the
1998 Century Award,
Billboard’s highest honor
for distinguished creative
achievement. The previ-
ous recipients of the
award—presented annu-
ally during the Billboard
Awards, which will be
globally telecast in
December—are George Harrison,

(Continued on page 93)
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RCA history. And last but not least,
the Dave Matthews Band’s fourth al-
bum, “Before These Crowded
Streets,” had the distinction last issue
of knocking the “Titanic” soundtrack
off its 16-week perch atop The Bill-
board 200. The Matthews disc is No.
2 in its second week, with some
623,000 copies sold to date, according
to SoundScan.
This success has been enough to
yield record revenue for RCA two
(Continued on page 86)

Industry Is Abuzz
With Implications Of
Possible P°Gram Sale

BY DON JEFFREY

NEW YORK—Although an
acquisition of PolyGram by Uni-
versal Music parent Seagram
remained the likeliest scenario

PolyGram

at press time, the outcome is
uncertain as other possible bid-
ders, including one linked to
Hollywood power broker
Michael Ovitz, have emerged.
If Seagram did purchase
PolyGram, the merger would
create the world’s largest
record company; it also could
result in massive consolidation
of labels and distribution oper-
ations and affect the fortunes of
new artists, observers say.
(Continued on page 87)
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Giant Is Restructuring Its Operations

BY CRAIG ROSEN
LOS ANGELES—In a move designed to
more effectively utilize its partnership
with Warner Bros. and bring its A&R
more in line with the tastes of owner/
founder Irving Azoff, Giant/Revolution
Records has streamlined its operation.

Simultaneous with the changes, Giant/
Revolution has extended its U.S. pact
with Warner Bros. through 2002 (Bill-
board Bulletin, May 12). The label will
continue to be distributed by BMG inter-
nationally.

Although Azoff says the restructuring
will “evolve over the next two to four
weeks,” a number of issues had been

Wherehouse In
Fine Shape For
B’buster Bid

BY ED CHRISTMAN

NEW YORK—If Wherehouse Enter-
tainment is successful in its bid to buy
the Blockbuster Music chain, the
recently reported year-end financial
results show that its new management
team is capable of turning around trou-
bled retail operations.

In the year that ended Jan. 31,
Wherehouse reported a net income of
$7.7 million, or 74 cents per share, on
sales of $327.4 million, according to the
company’s 10-K filing with the Secu-
rities and Exchange Commission.
More important, the 220-unit, Tor-
rance, Calif.-based company posted
$24.3 million in earnings before inter-
est, taxes, depreciation, and amortiza-
tion (EBITDA) on an adjusted basis.
Last year the company posted $1.6
million in EBITDA on an adjusted
basis. (Video rental chains include
amortization of rental titles in cost of
goods, and financial analysts usually
subtract that to get a cleaner read on
EBITDA))

Chairman/CEOQ Tony Alvarez says
the company’s results “exceeded our
expectations both in terms of the rev-
enues opportunities that we chased
and in the expense reductions we
achieved.” He also points out that last
year was the most profitable year from
operations that the company has had

(Continued on page 97)

decided at press time. The label has dis-
missed senior creative executive Missy
Worth, head of promotion Ritch Bloom,
head of alternative promotion Sean
Renet, New York-based A&R executive
Dave Walters, and its entire field promo-
tion staff.

“You can’t go out with eight or 10 field
people and expect them to work four
states now that radio formats have
become so narrowcast,” Azoff says. “I'm
betting that we will be better served by
having partial time of a larger field staff
[at Warner Bros./Reprise], than full time
of a smaller one [in house].

“It's no secret that Warner/Reprise has
streamlined their roster and the number
of releases that they are putting out, so
we think they will have room to work our
stuff,” he adds.

In addition, it is expected that head of
business affairs Larry Jacobson will be
promoted to GM.

Giant Nashville will not be affected by
the changes, and such senior staffers as
A&R head Jeff Aldrich, head of market-
ing Mindy Espy, and CFO Larry Silver
will remain with the label, Azoff says.

It is unclear what will happen to a
number of acts signed under Worth’s
tenure, including Agnus Gooch, Lucky
Me, Super Deluxe, Closer, the Cunning-
hams, and Alien Crime Syndicate, as
Azoff says he will evaluate the company’s
agreements with those acts. Letters To
Cleo split from the label last month (Bill-
board Bulletin, April 24).

“The roster will reflect more of my
personal stamp,” says Azoff. “My stamp
is Kenny Wayne Shepherd, Big Head
Todd [& the Monsters], Steely Dan, and
Brian Wilson. You will see things going
more in that way, but we do have a very
diverse roster and will continue to have a
diverse roster.”

While contemplating the move over
several months, Azoff says, he took “an
intense personal interest” in such forth-
coming projects as Wilson’s “Imagina-
tion,” due June 16, and the debut by New
York-based singer/songwriter Michelle
Lewis, due in late July or August.

Azoff says the company will likely
move from its Beverly Hills offices to
Burbank, which is home to Warner/
Reprise.

As for the future, Azoff is enthusiastie
about the success of Shepherd, a forth-
coming Clay Walker greatest-hits album,
and new Nashville signing the Wilkin-
sons, as well as the Lewis and Wilson
sets.

There is also a Steely Dan album on
the horizon. “Don [Fagan] and Walter
[Becker] tell me that the album will be
released in September of this year, but
they never have told me the truth before,
so I don’t believe them,” Azoff quips. “It
is an amazing project . . . but I'm not
holding my breath on delivery dates.”

Aside from Giant/Revolution, Azoff
continues to manage the Eagles and Don
Henley, whose Warner Bros. debut is due
this fall.

Lifetime Achievement. Composer Michel Legrand was recently awarded the Henry Mancini
Award for Lifetime Achievement at the 13th annual ASCAP Film & TV Music Awards. The event
was held at the Beverly Hilton Hotel in Beverly Hills, Calif. Pictured at the event, from left, are
lyricist Alan Bergman, Legrand, ASCAP chairman/president Marilyn Bergman, Quincy Jones,
and director Sidney Pollack.

Ending 1st-0tr. Dry Spell, Trans World Posts Profit

NEW YORK—For the first time since
1992, Trans World Entertainment has
turned in a first-quarter profit, post-
ing net income of $2.6 million, or 12
cents a share, on revenue of $145.1 mil-
lion for the period that ended May 2.

That compares with a loss of
$862,000, or 4 cents a share, on sales of
$109.5 million in the same period last
year.

John Sullivan, senior VP/CFO at the
530-unit chain, says, “We were very
pleased with the first quarter, and the
outlook for the second quarter is also
very positive. We will make money in
the second quarter as well.”

The stock market reacted positively
to the results, announced May 12, after
the end of trading, with the share price

closing May 13 at $33.875, up $3.50
from the stock’s previous day close.
In the 1980s and into the early '90s,
music chains typically, but not always,
lost money in the first quarter and then
made money in the subsequent three
quarters. But since the CD, which car-
ries a lower gross margin for retailers,
emerged as the dominant album con-
figuration in 1992, music retailers have
had a much harder time posting a prof-
it in the first quarter and generally
have been experiencing losses in the
first three quarters of the year.
Earnings before interest, taxes,
depreciation, and amortization more
than doubled, with the company post-
ing EBITDA of $9.2 million in the first
quarter this year, vs. $3.9 million in the

same period last year. Gross profit
increased from 35.9% in 1997 to 36.2%
this year, while selling, general, and
administrative expenses decreased
from 32.3% to 29.8%.

In addition, Trans World’s balance
sheet is particularly strong, with long-
term debt at zero and shareholders’
equity valued at $162.9 million. Also,
the company has been funding its
inventory requirements through cash
flow; at the end of the quarter, the
drawdown of the firm’s $100 million
revolver was zero. Sullivan projects
that the chain probably won’t have a
balance from its revolver for the rest of
the year, as he expects cash flow to
support product purchases.

ED CHRISTMAN
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Australia Does Not Need Parallel Imports

BY DENIS HANDLIN

It’s approaching crunch time on the
parallel importation issue in Australia.
The conservative government wants to
push ahead with its legislation to repeal
the exclusive “parallel import rights” to
allow open imports of music products into
Australia. This is simply an untenable
policy that must be defeated.

We fought the previous government
for five years before it ultimately came
to its senses and conceded that parallel
importation of copyright products, music
in particular, would bring major nega-
tives and no certain offsetting benefits.

In 1996, there was a change in gov-
ernment, and the issue was reignited.
The main reason is that this issue is,
regrettably, seen as a symbol the gov-
ernment can use to show how different it

is compared with the last government.
The merits of the case and the damage
that parallel importation will cause are
largely irrelevant in this sad but complex
political game.

‘Maintaining parallel
import rights is vital to

our ability to invest in
| new music for our cus-
Wﬁ tomers and our artists’

Denis Handlin is chairman/CEQ of
Sony Music Entertainment (Australia)

Underlying the government’s claim is
the economic rationalist zeal of the gov-
ernment’s self-appointed engine room—
the Treasury. This department has pur-

sued a ruthless and largely unchecked
program of open importing and deregu-
lation for more than 15 years across all
sectors of the economy. But the econom-
ic rationalists’ approach does not make
sense to me or the majority of Aus-
tralians. Let me explain.

The Treasury’s policy is that other
countries in the “global village” make
more music than Australia, and thus Aus-
tralia should buy from those (supposed)
cheaper, more prolific sources. If Aus-
tralian music culture is desired, then it
can be subsidized by the taxpayer if it is
not “profitable” for the industry to invest
in. That is, Australia should be a mere
importer and appropriator of foreign
music.

Yet the Australian industry and public

(Continued on page 78)

NEW AGE

A PAINT THE SKY WITH STARS - THE BEST OF ENYA « ENYA * REPRISE
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Golumbia Tristar Goes Green
With Henson Distribution Deal

BY EILEEN FITZPATRICK

LOS ANGELES—Kermit the Frog
and the whole Muppet gang are
jumping over to Columbia TriStar
Home Video for a new distribution
deal following a five-year stint with
Buena Vista Home Video.

To date, Columbia has released a
number of family feature films for the
sell-through market, but it has lacked
a branded kids’ line as powerful as
Jim Henson Home Entertainment.

Picking up distribution rights to
the Henson catalog—as well as new
TV, film, and direct-to-video produe-

Fox Integrates Its
Video, Interactive,
Merchandise Units

BY SETH GOLDSTEIN

NEW YORK—Fox Filmed Enter-
tainment has brought home video in
from the cold. Earlier this month, the
studio announced it had integrated
the domestic activities of 20th Cen-
tury Fox Home Entertainment and
Fox Licensing and Merchandising
divisions under a single executive.

Patricia Wyatt, who had been act-
ing head of Fox Home Entertainment
since the departure last year of pres-
ident Bob DeLellis, was named pres-
ident of the newly created Fox Con-
sumer Products. She continues to
report directly to Fox Filmed Enter-
tainment chairman/CEO Bill Me-
chanie, who says the realignment lets
the studio better “leverage our pres-
ence” among stores.

Wyatt oversees three product
groups: video, interactive, and li-
censed merchandise. Two of them,
video and interactive, are grouped
under the Home Entertainment
umbrella. At a time when retailers
are being asked to expand their
product coverage, “we think it makes
sense to have a singular vision,” says
Wyatt. “In effect, this is one-stop
shopping for retailers.”

She thinks the consolidation will
help video outlets become “full-serv-
ice entertainment stores” as a way to
stand out in “a very cluttered mar-
ketplace.” Wyatt also hopes Fox Con-
sumer Products’ arsenal can open
new retail channels. Sell-through is
expected to significantly benefit.

“This gives us huge marketing
muscle,” Wyatt says.

Several years ago, Fox Home Enter-
tainment, which had estimated sales of
$1 billion in 1997, emerged as the most
aggressive studio in promoting the sale
of catalog titles with list prices of less
than $10, as well as A titles like “Wait-
ing To Exhale” that previously would
have been priced to rent.

Fox Consumer Products plans to
show off Wyatt’s “integrated ap-
proach” July 8-11 at the Video Soft-
ware Dealers Assn. annual conven-
tion in Las Vegas.

The transition requires “a minimal
realignment of executive talent,”
Wyatt says. Separately, home video
marketing senior VP Brad Kirk has
resigned.

tions—will instantly make Columbia
a major player in the kids’ market.

“We haven’t had preschool product,
and this fills in the gap,” says Colum-
bia president Ben Feingold. “It’s a
very important acquisition for us.”

Feingold says the video unit has
actively pursued Henson since the
early "90s. The unit’s chances were
greatly enhanced two years ago
when the family-owned Henson com-
pany inked a long-term deal with
parent Sony Pictures to create Jim
Henson Pictures.

(Continued on page 97)

Comin’ Atcha. The WEA U.K. R&B trio Cleopatra performed tracks from its

Bankruptcy Bill Raises Goncern

Musicians’ Unions Decry RIAA Move On Contract Breaking

BY BILL HOLLAND
WASHINGTON, D.C.—The Record-
ing Industry Assn. of America
(RIAA) has agreed to negotiate
compromise language for a provision
in pending House bankruptey reform
legislation that would prevent a
recording artist from using a decla-
ration of bankruptey to break a
recording contract.

The RIAA decision follows a bar-
rage of negative criticism from musi-
cians’ unions, such as the American
Federation of Television and Radio
Artists (AFTRA) and the American
Federation of Musicians (AFM). The

upcoming debut release, “Comin’ Atchal,” which licensed to Maverick in the
U.S., for select staff members at Warner Music International (WMI) and Warner
Bros. in New York. Pictured in back, from left, are WMI A&R manager Thelma
Leemans, Warner Music Canada marketing manager Georgia Tsao, Cleopatra
business manager Andrew Chaytow, Warner Music Latin America marketing
executives Celia Cody and Fernando Cabral de Mello, WMI executive VP Jim
Caradine, WEA U.K. head of international Hassan Choudhury, Maverick Records
marketing executive Tegra Little, WMI production coordinator Joe Bannan, and
WMI VP Midge Stathis. Shown in the middle row, from left, are Christine, mother
of group member Cleopatra; Warner Bros. video marketing/promotion VP Lori
Feldman; Maverick national promotion executive Tommy Nappi; Warner Bros.
international artist development manager Helena Coram; and WM| A&R VP
Ruby Marchand. Pictured in the front row, from left, are Cleopatra members
Cleopatra, Zainam, and Yonah and group manager Tony Lovell.

Borders Enters Online Retailing

Chain Prepares Site Selling Music, Books, Videos

BY DOUG REECE

LOS ANGELES—Borders Group
Inc. has crossed into the online world
with the launch of its new World
Wide Web site at www.borders.com.

The site, which officially began
selling books, music, and home videos
May 7, will be serviced mainly by
Borders’ new in-house fulfillment
center, but it will also work with one-
stops. Among other features, Bor-
ders.com notifies users of each
album’s status with the tags “ships
immediately” or “special order.”

The company is employing “hun-
dreds” of employees who will work
either exclusively or primarily on the
site, according to Rick Vanzura,
senior VP of e-commerce and fulfill-
ment for Borders Group.

Vanzura expects that the site’s
wide product offerings will help it
differentiate itself from its more en-
trenched competition.

“While it’s true there are estab-
lished book or music or video sites,
there really isn’t a firmly established
book, music, and video provider,” says
Vanzura. “In the same way that we
have pioneered selling these products
in our physical stores, we really feel

we're breaking into new territory by
blending those categories on one site.”
Meanwhile, other online-exclusive
retailers have been aggressively
expanding their product lines. The
music retailer CDnow began selling
home videos in 1997, and early this
year the book seller Amazon.com
(Continued on page 97)

RIAA quietly inserted the provision
into the reform legislation this week
(Billboard Bulletin, May 13).

Recording artists are the only
group singled out for this treatment
in the pending bill; in all other cases,
courts would have the authority to
allow other debtors in bankruptey fil-
ings to reject burdensome contracts.

At press time, the bill, H.R. 3150, is
expected to be passed by the Judi-
ciary Committee imminently and
then sent to the House floor. Passage
could come later this month.

In a markup session May 14, sev-
eral Judiciary Committee members

spoke out against the provision. Rep.
Maxine Waters, D-Calif., says that “it
smells like a very, very special-inter-
est” provision. She adds, “They said
they didn’t sneak it in . .. Well, they
didn’t talk to me about it.”

Waters and other opposing com-
mittee members will participate in
the RIA A negotiations over the lan-
guage of the provision. A spokes-
woman for Waters told Billboard that
the representative wants the provi-
sion taken out of the bill.

The Senate Judiciary Committee
is also considering bankruptey re-

(Continued on page 90)

Jay Berman Gonfirmed AS
Ghief Of Global Labels Body

BY ADAM WHITE

KUALA LUMPUR, Malaysia—
Jason “Jay” Berman’s jurisdiction
just jumped from one nation to 70.

The former chairman of the
Recording Industry Assn. of Ameri-
ca (RIAA), Berman was confirmed
May 12 as the new leader of the
International Federation of the
Phonographic Industry (IFPI),
which comprises some 1,300
member companies from 70
countries (Billboard Bul-
letin, May 14). His appoint-
ment to a two-year term as
its full-time, London-based
chairman/chief executive
takes effect next Jan. 1,
when he will succeed retir-
ing chairman David Fine.

The change was approved by the
IFPI board during the trade group’s
1998 council meeting in the
Malaysian capital, as expected (Bill-
board, May 16). “Jay knows the play-
ers, and he knows the industry,”
says Fine.

“I’'m not going to remake IFPI in
the image of the RIAA,” says Ber-
man, who headed the latter organi-
zation for 11 years, departing this
past January.

The IFPI’s most senior full-time
officer, director general and chief
executive Nic Garnett, is in line to
become director general/COO, sub-
ject to negotiations. “It’s a matter for
Nie and I to resolve,” says Berman,

BERMAN

“and I'm confident that it will be
resolved to his satisfaction and that
of the board.” Members of that board
say the organization will be stronger
if Garnett stays, while he is said to be
concerned for the future of his team
at the IFPI secretariat in London.

The need to strengthen the IFPT’s
top management with Berman is the
result of “the pressure of changing
demands on the organiza-
tion, and the complexity of
the issues it faces,” says
Fine. “It also has to be
related to Jay’s availability
and my retirement.”

Fine, who turns 70 next
month, is one year through a
two-year term as chair-
man—a role he has filled on
a part-time basis—and will step down
at the end of this year, six months ear-
lier than planned. “It'll be an almost
seamless transition,” he predicts.

Berman’s suitability to lead the
global recording industry’s trade
body is, the executive says, attribut-
able to his experience at the RIAA
and to 11 years on the IFPI board
representing the U.S. national group.
“I’ve involved myself and the U.S.
industry in the affairs of IFPI for
that time in a positive way,” he says.

Leaders of the six multinational
record companies have privately
expressed enthusiasm for Berman’s
pragmatic style and “can do” out-

(Continued on page 87)

RIAA Piracy Raids Highlight GD-R Goncerns

BY JOHN LANNERT

Steve D’Onofrio is generally
pleased with a massive raid on video
and music counterfeiters that took
place May 5 in New York. But the
RIAA’s executive VF/director of anti-
piracy is concerned that the bust,
which yielded 43 arrests, revealed
the increasingly illegal use of a rela-
tively new and inexpensive method of
producing CDs using CD-recordable
disc (CD-R) gear.

“You're talking about equipment
that can take blank CD dises you can
buy at an office supply store and re-
cording onto them,” says D’Onofrio,
who notes that the May 5 raid con-

ducted with the New York Police De-
partment (NYPD) and the Motion
Picture Assn. of America (MPAA)
closed down the biggest CD-R facto-
ry to date.

During the bust, police seized four
CD-R machines worth $30,000
apiece. Each was capable of manu-
facturing pirate CDs at the rate of 75
units per hour. Also confiscated were
20,290 CDs with a street value of $10
each and 15,350 bootleg videos with a
street value of $8 each. The CD-R
plant allegedly produced illegal CDs
worth $19 million annually.

When asked how the RIAA plans
to combat the expanding threat of

CD-R, D’Onofrio replies that CD-R
is “definitely a very problematic for-
mat. Blank [CDs] can be turned very
easily into counterfeits without going
to a CD factory and having someone
else who could turn you in. But we
are going to be attacking it at the
retail, distribution, and manufactur-
ing levels, and this raid is one symbol
of what we are doing now.”
D’Onofrio says the RIAA already
has been trying to address the CD-
R piracy problem through advisory
talks with manufacturers of CD-R
machinery and manufacturers of the
raw materials for CD fabrication.
(Continued on page 90)

8

BILLBOARD MAY 23, 1998



THE JIMI HENDRIX EXPERIENCE
BBC SESSIONS

Triz fzyoluiionaey Broadeasis Triae Crguzel Mlusic Forzyze
<

: :
| 2
. L
- )-‘ A LS ‘
.4 - {‘ A
g L N
nJ “"’..s : |

-

-
L

»‘d e ‘ o A x s &
In 1967, the conservative BBC allowed Th;]imi Hendrix Experience on teT;vision"é}\/ ‘adio
- thus changing bl;d’adcasti,@:? d music forever. J

-
NG

Available here for the first time in their entirety arél:the Iegendz\ radio sessions and most of the\r’{{emorable TV
appearances that The Jimi Hendrix Experience recorded for'the BBC from'early 1967-1969. Digitally remastered from the original
archive tapes, BBC SESSIONS is available as a double CD with 24-page booklet, double cé"sset}e

or audiophile Iimi}éd-édftipr)gﬂiple alb?p‘t_ |

A e \ A |
This priceless archive - including thirteen previdus unreleased songs and most of the group's-classic hits -
captures the incendiary magic of a band destroying musical boundaries. | \|

- \ N ot \IR
/ | ¥ . 24
IN STO@ES ]UN\Egz‘\* 7 2 ey

’

A%
MCA3/C2/D2-11742 Get AMPed at MCA Records Online: www.mcarecords.com © 1998 MCA Records, Inc. = - M c A
SN0 e
HENDRIX ;:M;Rlcﬂ




BY MELINDA NEWMAN

NEW YORK—Atlantic Records
and Decca Records are teaming to
release the third effort from Three
Tenors Luciano Pavarotti, Placido
Domingo, and José Carreras.

The Three Tenors are perform-
ing their third concert, produced
by the Tibor Rudas Organization,
in conjunction with the World Cup.
The album and video recordings of
the event, slated for July 10 in front
of the Eiffel Tower in Paris, will be
released in North America by the
Atlantic Group and by Decca
Records/PolyGram Video in the
rest of the world. This marks the
first of the three collaborations by
the opera singers to be split among
two record companies.

The CD and cassette formats

will be released
L9

worldwide in
mid-August,
ATLANTIC

with the home
video release
potentially on
the same day.
DVD and laserdisc releases will
follow.

The first recording, released in
1990 and recorded during the
World Cup in Rome, was put out
on PolyGram’s London Records
worldwide. “The 3 Tenors In Con-
cert 1994,” recorded at the World
Cup in Los Angeles, was released
on Atlantic Records in the U.S. and
through Warner Music Interna-
tional in the rest of the world.

With the singers having ties to
both companies, the decision was
made for the two entities to part-
ner in the release.

“With the scope of the project
and the very close cooperation that
existed between [Atlantic Group
co-chairman/co-CEO] Ahmet
Ertegun and us, it made much
more sense to not be at odds and
share the responsibilities,” says
Chris Roberts, president of Poly-
Gram Classics & Jazz. “Obviously,
from our point of view, having an

Atlantic/Decca To Issue
3 Tenors’ Third Goncert

exclusive relationship with Pavarot-
ti is extremely important in our
strategy as a record company. And
there’s no point in having exclusiv-
ity if you don’t act on it, particular-
ly in a project involving two of, if
not the two, most successful classi-
cal projects ever made.”

According to the labels, the first
two albums have sold more than 23
million units worldwide. The Re-
cording Industry Assn. of Ameri-
ca has certified the 1990 album at
2 million units sold in the U.S., and
the 1994 follow-up at 1 million
copies.

Similar to the previous two
releases, the new album will be a
mix of operatic arias and stan-
dards performed in six languages.

“Since the concert is in France,
we’ll have sev-
eral French
songs,” says
Ertegun. “We'll
have quite a bit
of Latin music
in Spanish and
Italian. But it will be a Three
Tenors-type concert with several
arias and a few medleys where
the three sing together.”

Pavarotti tells Billboard that two
“brand-new” medleys are being
readied. “For me, the most beauti-
ful and enjoyable moment is when
José, Placido, and I sing these
medleys together,” he says. “From
their incredible response, I always
think that is one of the best
moments for the audience as well.”

Among the songs the trio will
sing is “You'll Never Walk Alone,”
which, oddly enough, has become
an international football anthem.

In fact, according to Roberts,
the trio will record a studio version
of the song, which will be released
to radio. “We’re planning to do a
studio version which is a bit more
contemporary, which may play bet-
ter to radio as a true promotional
vehicle,” he says.

(Continued on page 90)

DECCA

RECORD COMPANIES. Island Records
in New York names Daniel Savage
VP of marketing. He was VP of prod-
uct development at Atlantic Records.

Tommy Boy Records in New York
names Beth Jacobson head of media
relations and Hilary Siskind media
relations rep. They were, respective-
ly, VP of press and artist develop-
ment at Elektra Entertainment
Group and national director of pub-
licity at Ignition Records.

RCA Records in New York names
Nick Cucci VP of marketing. He
was director of product marketing at
Columbia Records.

Tom Maffei is appointed VP of
crossover promotion at Arista Rec-
ords in New York. He was senior di-
rector of crossover promotion at
Elektra Entertainment.

Mercury Records in New York
promotes Mike Maska to VP of
product management and sales and

SAVAGE

JACOBSON

Heather Kudler to associate direc-
tor of business and legal affairs and
names Mike Cubillos associate di-
rector of media and artist relations.
They were, respectively, VP of sales
and field marketing/ VP of market-
ing for associated labels; attorney;
and national director of publicity at
Way Cool Musie.

RCA Label Group in Nashville
promotes Paul Barnabee to VP of
finance. He was senior director of
finance.

Geffen Records in New York pro-

EXECUTIVE

Labels Snap Up Eurovision Winner

BY FRED BRONSON
BIRMINGHAM, England—Sony
Music has signed the Eurovision
Song Contest (ESC) winner, Israeli
transsexual Dana International, for
the world excluding Scandinavia, the
Benelux, and Eastern Europe. Dutch
indie CNR Musie signed Interna-
tional’s rights for these territories in
the days leading up to the May 9 con-
test here (Billboard Bulletin, May 11).

The winning song, “Diva,” is being
rush-released in the U.K. in an Eng-
lish-language version and will appear
on Sony’s Dance Pool imprint. The
deal includes a second single in Sep-
tember and an album to follow in
October, according to the artist’s
attorney, Yochay Chay.

CNR hopes to have “Diva” as a
single on the market within a week
and already has advance orders for
20,000 copies in Belgium. However,
the company is looking beyond the
winning entry.

“We want to build a career,” says
Guido Janssens, international mar-
keting director for CNR Music.
“With the attention she got at Euro-
vision, it will be easier to establish
her as a star. We're looking at a sec-
ond single with remixes by Junior
Vasquez and Rollo.” Janssens
believes the artist will have main-
stream success beyond the dance
market she has already conquered.

Winning the ESC isn’t always a
guarantee of international success,
although Abba used the competition as
a springboard to global fame in 1974.
Last year, Katrina & the Waves had a
top three hit in the UK. and parlayed
the Eurovision victory of “Love Shine
A Light” into top 10 success in Aus-
tria, Norway, Ireland, Belgium, Swe-
den, and Holland, with top 20 postings
in Hungary and Denmark.

In 1996, Ireland’s entry, “The Voice”
by Eimear Quinn, won the competition
but failed to make an impression
beyond Ireland. Instead, eighth-place
UK. entry “Ooh Aah. .. Just A Little
Bit” by Gina G was the commercial
champ, reaching No. 1 in Britain, going
top 10 worldwide, and peaking at No.
12 on Billboard’s Hot 100 Singles chart,
the contest’s highest-ranked U.K.
entry in U.S. chart history.

Gina G might easily have won the

cuccel MAFFEI
motes Bill Burrs to modern rock/
AOR promotion director, East Coast,
and names Benjie Gordon A&R rep.
They were, respectively, Chicago
regional promotion manager and
director of A& R at Columbia Records.

Geffen Records in Los Angeles
promotes Ross Zapin to head of rock
promotion and names Ronda Call
A&R rep. They were, respectively,
modern rock promotion director,
East Coast, and an A&R exec at
Atlantic Records.

DreamWorks Records in New

TURNTABLE

1996 contest had “televoting” been in
place as it was this year. After an
experiment last year in which six
countries conducted a popular vote
by telephone, 23 of the 25 countries
in this year’s ESC opened their
phone lines to let the people decide.
Only Hungary
and Romania
relied on the tra-
ditional method
of having small
juries determine
the result.
Televoting
changed the con-
test in one impor-
tant way, says Jonathan King, who for
four years has helmed the Great
British Song Contest heat to select
the U.K. entry. “People only get to
hear an entry once, so being ‘instant’
is very important. That is what I'm
going to have to bear in mind now
that the punters are voting. But great
records can be gotten the first time.”
Televoting is just one way the song
contest, established in 1956, is being
drawn into the modern age. Next
year will see the dropping of “the

v
DANA
INTERNATIONAC

Abba rule,” which requires songs to
be performed in a country’s official
language. The rule was invoked after
the Swedish quartet won in 1974 by
singing “Waterloo” in English.

This year’s contest had a nail-biting,
cliffhanging finish. The lead kept
bouncing between Israel, Malta, and
the Netherlands as the participating
countries reported their results. In the
end, Macedonia’s vote decided the
clincher, awarding eight points to
Israel. That sent Malta’s song, “The
One That I Love” by Chiara, into third
place behind the UK. entry, “Where
Are You?” by Imaani, released by EMI.

Dana International is the 26th solo
female singer to win the Eurovision
Song Contest. Born Yaron Cohen in
1972, the singer became a drag artist
and had some recording success with
a parody of a Whitney Houston song
before going to London in 1993 to
have a sex-change operation. That
fact has stirred controversy in her
home country (see story, this page).

“Diva,” written by Yoav Ginai and
Svika Pik, was released in Mareh in
Israel on the IMP Dance album
“Diva—The Collection.”

BY BARRY CHAMISH

and FRED BRONSON

TEL AVIV—Viewers of the Euro-
vision Song Contest may have em-
braced transsexual artist Dana
International (see story, this page),
but the torrent of opposition in her
own country has grown even stron-
ger in the wake of the 26-year-old
singer’s victory with “Diva” in
Birmingham, England, on May 9.

After she was selected to repre-
sent Israel in the annual competi-
tion, International was denounced
as an “insult” and a “message of
darkness” by orthodox Rabbi Shlo-
mo Ben-Izri.

Traditionally, the winning nation
hosts the next year’s contest. With
the competition scheduled to be
held in Israel next year, politicians
are adding their voices to the fray.
“Such a shameful event will not

The Controversy Behind Israel’s Newest Diva

take place in Jerusalem,” pro-
claims the city’s deputy mayor,
Rabbi Haim Miller. “It will be bet-
ter to stage it in a country of goys.”

Continued opposition and secu-
rity issues could cause the Israeli
Broadcasting Authority to decline
to host the 1999 contest. In Birm-
ingham, the Israeli delegation
stayed at the Hyatt Regency
because it was the only hotel with
bulletproof glass. But not all reli-
gious forces are opposed to the
artist who was once a man.

“I found a quote in the Bible
about castration,” offers Rabbi
Marvin Antleman. “God says those
who cut off their genitalia will be
accepted if they become God-fear-
ing. What is amazing about the
passage is that the name ‘Dana’ is
spelled out, and the word ‘interna-
tional’ appears.”

MASKA

BARNABEE

York names Laura Curtin rock pro-
motion rep. She was VP of rock and
triple-A promotion at Epic Records.

Josh Lerman is promoted to asso-
ciate director of international prod-
uct development at Atlantic Records.
He was manager of international
product development.

Sony Wonder/Sony Music Video in
New York names Robert Wescott
associate director of finance and
administration. He was manager of
joint venture accounting for Sony
Musie.

BURRS MATHER

N2K Encoded Musie in New York
promotes Mick Stevanovich to
director of national sales and Rhon-
da Freeman to national director of
field marketing. They were, respec-
tively, national sales manager and
manager of field promotion.

PUBLISHING. Robert Mather is pro-
moted to associate VP of Nashville
administration at EMI Music Pub-
lishing in Nashville. He was senior: di-
rector of administration.
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BY DYLAN SIEGLER
NEW YORK—Patty Griffin
caught the nation’s attention in the
late spring of 1996 with her strik-
ing collection of sparse acoustic
numbers, “Living With Ghosts.”
With the release of the radically
different “Flaming Red,” due June
23 in the U.S. on A&M, Griffin’s
musical vision catches fire with the
help of a full band,
and her label is clam-
oring to harness the
resulting heat.
While the fiercely
emotive and lyrical
“Living With
Ghosts,” recorded in
one take mainly in a
kitchen, met with
critical acclaim, Grif-
fin’s advocates feel it
inaccurately posi-
tioned the artist as a folk singer.
Griffin’s manager, Michael
Baker, says “Living With Ghosts”
seemed like a good way to intro-
duce Griffin to the world. “But we
ran into a glass ceiling at radio,”
he says. “They couldn’t wrap their
heads around voice and guitar
being successful. So A&M was
ballsy enough to . . . let Patty make
[“Flaming Red”]. She didn’t know

A&M’s Patty Griffin Heats Up

Singer Sheds Acoustic Tag With ‘Flaming Red’

GRIFFIN

where she’d end up. But when the
dust settled, it holds together. I
hope for the rest of the world it has
the emotional impact that it does
for us.”

“Flaming Red” is a diverse
collection, drawing on “the
granddaddy” of Griffin’s influ-
ences—the Beatles—as much as
the other singers Griffin has
listened to over the
years, such as Ar-
etha Franklin,
Gladys Knight,
Etta James,
Erma Thomas,
and Whitney Hous-
ton.

About her deci-
sion to make a stu-
dio-produced album
with a full band,
Griffin explains, “I
Jjust thought it was time to take the
plunge. And [producer] Jay Joyce
was willing to work on it for many
months. I thought it would be real-
lyv good for me to grow. And the
only thing that really has held me
back in the past has been my own
fears.”

Where “Living With Ghosts”
was homogeneously raw and beau-

(Continued on page 30)

Western Jubilee’s Edwards Bows Autry Tribute

BY DEBORAH EVANS PRICE
NASHVILLE—With a singing role
in the new Robert Redford film “The
Horse Whisperer,” a greatest-hits
package, and the new album “My
Hero Gene Autry,” which streets in
the U.S. Tuesday (19), veteran cow-
boy crooner Don Edwards is riding
high in the saddle these days.

The Autry tribute is being distrib-
uted to Western and alternative
retail outlets by the Colorado
Springs, Colo.-based Western
Jubilee Recording Co. According to
Western Jubilee co-owner Scott
O’Malley, the project will also be
marketed to mainstream music
retailers through the Newton, N.J.-
based Shanachie label via its distrib-
ution deal with Koch International.

“My Hero Gene Autry” was re-
corded live last September at two
shows at the Wells Fargo Theater at
the Autry Museum of Western Her-
itage in Los Angeles. The shows
were part of a celebration of Autry’s
90th birthday. The album features
Edwards and special guest Peter
Rowan, along with the Time-Warp
Top Hands: lead guitarist Rich
O’Brien, acoustic bassist Mark

Abbott, fiddler Bob Boatright, trum-
peter Dave Alexander, and Tom Mor-
rell on steel guitar and dobro.

Edwards says he was honored
when Joanne Hale, the director of
Autry’s museum, asked him to
perform at the birthday festivities,
and he was thrilled that they were
allowed to turn their performance
into this new record. He says there
have been so
many tributes to
Autry that the
challenge was to
deliver some-
thing unique.

“I was looking
for more of the
earlier feel, before
he changed and
had big productions,” says Edwards.
“Gene used to work with a guy named
Jimmy Long. They co-wrote ‘Silver
Haired Daddy Of Mine,’ which was a
monster hit ... I wanted to make it
sound as close to the original record-
ing as I could.”

Edwards says he chose the Marty
Robbins-penned “My Hero Gene
Autry” as the title cut because Autry
once heard him perform the song and

EDWARDS

BMI Awards Note Songwriting Success

Grow, Babyface, Kelly Honored

BY CARRIE BELL

LOS ANGELES—Sheryl Crow, Kenneth “Babyface”
Edmonds, R. Kelly, and Jeffrey Trott shared songwriter
of the year honors here May 12 at the 46th annual BMI
Pop Awards.

The win marked Edmonds’ seventh songwriter tro-
phy; he won in ’89, ’90, '91, '94, 95, and 97. He also took
home awards for three songs— “Every Time I Close My
Eyes,” “Last Night,” and “Not Gon’ Cry.” These wins
bring his BMI total to 48.

Crow and Trott also took home
awards for “A Change Would Do You
Good,” “Everyday Is A Winding
Road,” and “If It Makes You Happy.”
R. Kelly was also a triple winner for
“I Believe I Can Fly,” “I Can’t Sleep
Baby (If I),” and “I Don’t Want To.”

“It’'s All Coming Back To Me Now,”
written by Jim Steinman, published
by Lost Boys Music and Songs of Poly-
Gram International, and taken to No. 1 on the Hot 100
and Adult Contemporary charts by Celine Dion, was
named song of the year.

The BMI college song of the year was “Distance,”
recorded by Cake and written and published by Greg
Brown. It received the greatest number of American
college radio performances.

A special presentation was made to writer Richard
Addrisi because “Never My Love,” a song he wrote with
his brother Don, reached the 7 million broadcast-per-
formances mark. It knocked the Beatles’ “Yesterday”
out of the No. 2 most-performed song spot. It trails only
“You've Lost That Lovin’ Feelin’,” written by Barry
Mann, Cynthia Weil, and Phil Spector, which has won 12

(Continued on page 96)

CROW

Menken Recognized For Film Work

LOS ANGELES—Composer Alan Menken was hon-
ored with the Richard Kirk Award for lifetime achieve-
ment May 13 at the annual BMI Film and Television
Awards.

Menken, whose credits include “The Little Mer-
maid,” “Beauty And The Beast,” “Kicks: The Showgirl
Musical,” and “Aladdin,” was presented his award by
Walt Disney Co. chairman/CEO Michael Eisner, fea-
ture animation president Peter Schneider, and feature
animation music executive producer Chris Montan. The
ceremony was hosted by BMI
CEO/president Frances W. Preston.

The most performed song from a
motion picture went to Academy
Award and Golden Globe-winning
“My Heart Will Go On” from “Ti-
tanic”; it earned trophies for writer
William Jennings and publishers Blue
Sky Rider Songs, Ensign Musie
Corp., and Fox Film Musie Corp.

Danny Elfman was the big winner with nods for
“Men In Black,” “Good Will Hunting,” “Flubber,” and
“The Simpsons,” Double-fisted honorees included Jerry
Goldsmith (“Air Force One” and “L.A. Confidential”)
and John Williams (“The Lost World” and “Summon
The Heroes” from the Centennial Olympic Games).

More than 60 awards were given to the performing
right organization’s member publishers, songwriters,
and composers who excelled in the music arena of film
and TV programming. BMI also made special presen-
tations to its members who had won Academy Awards,
Golden Globes, CableAce Awards, and Emmy Awards.

Following is a complete list of winners.

Richard Kirk Award: Alan Menken.

(Continued on page 96)

MENKEN

thrilled Edwards by telling him how

Country Vet Rabbitt Dies

much he liked his rendition.

According to Edwards, there were
some songs he felt had to be done
because they are so associated with
Autry. Yet he also wanted to give fans
a taste of some of Autry’s more
obscure gems. “ ‘Dear Old Western
Skies’ is from the movie ‘Oh! Susan-
na!’ That is on a 78 record but was
never put on an album or CD. I love
that song,” Edwards says. “I tried to
do the most obscure stuff I could
find, as well as the obvious.”

Autry is pleased with Edwards’
tribute. In faet, the album is stick-
ered with an endorsement from
Autry. It reads, “Don, I will always
treasure the wonderful gift of music
you gave me on my 90th birthday.
Your beautiful tribute album brought
back many memories for me, as I
hope it does for your listeners. I'm
proud and honored to be riding the
same trail as you.”

Edwards has been riding that trail
for many years. He worked ranches
in Texas and New Mexico as a teen.
In 1961, he began working as an
actor, singer, and stuntman at the

(Continued on page 90)

BY CHET FLIPPO
NASHVILLE—Eddie Rabbitt
was one of the unsung pop-hybrid
singer/songwriters who moved
country music closer to a fusion
with the pop and rock genres.
The Brooklyn, N.Y., native, who
died of lung cancer May 7 at Bap-
tist Hospital here, came from the
generation of
songwriters
who found their
way to Nash-
ville stardom
after success
with Elvis
Presley and
other lesser
lights of the
"70s. Although he garnered only
one major award—top new male
vocalist by the Academy of Coun-
try Music in 1978 —Rabbitt chart-
ed 17 No. 1 singles on Billboard’s
Hot Country Singles in the "70s
and '80s, frequently crossed over
to the pop charts, and as a writer
remained a potent influence on
emerging generations of song-

RABBITT

writers. He said that he was as
influenced by Bob Dylan, Elton
John, and Steely Dan as by Pres-
ley or Willie Nelson.

He was born Edward Thomas
Rabbitt to Irish immigrant par-
ents Nov. 27, 1941, in Brooklyn and
raised in East Orange, N.J.
Although Rabbitt’s father played
accordion and fiddle, it was his
scoutmaster—who performed as
Texas Bob Randall—who taught
him guitar and engendered a love
of country music.

Rabbitt said he became a walking
encyclopedia of country music as a
child. After his parents divorced, he
dropped out of high school (later
earning a diploma in night school)
and worked a series of day jobs
while pursuing a musical career. He
cut an album in 1964 for 20th Cen-
tury that went nowhere.

He decided to give Nashville a
try in 1968, reaching here with
$1,000 and a Cadillae that died on
arrival. Rabbitt signed as a song-
writer with Hill & Range for

(Continued on page 90)
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Bragg Plays Tunesmith For Guthrie

Elektra Collection Features Lyrics From Folk Singer’s Archives

BY CRAIG ROSEN

LOS ANGELES—When Nora Guth-
rie decided to open the archives of her
father, Woody Guthrie, to a contem-
porary singer/
songwriter,
British trouba-
dour Billy
Bragg was a
natural choice
to write music
and record
songs with the
legendary folk
singer’s lyries.
After all, Bragg chose totitle a song—
featured on 1991’s “Don’t Try This At
Home”—“You Woke Up My Neigh-
bourheod.”

“By some strange coincidence, that
was the title of a piece of artwork by
my dad,” explains Nora Guthrie. “I
sent Billy a copy of the painting and
said, ‘Isn’t that strange. You both
came up with the same title.’ He called
me back a week later and sheepishly
admitted that he had seen the artwork
and loved the title so much, he ended
up writing a song with Woody'’s title.
So, the collaboration began even
before I knew.”

“Mermaid Avenue,” Bragg’s official

GUTHRIE

collaboration with Woody Guthrie,
which also features Wilco and Natalie
Merchant, is due June 23 on Elektra
Entertainment in the U.S. and East-
~ Westinthe UK.

L 4 The album,
g credited and pro-
duced by Bragg

e ' and Wilco, fea-
tures 15 songs

S with lyrics written
_‘ VA- by Guthrie (pub-
lished by Woody

BRAGG Guthrie Publica-

tions) and music
composed by Bragg (BMG Songs/
ASCAP), Wilco’s Jeff Tweedy and Jay
Bennett (Warner-Tamerlane/ Words-
Ampersand Music/BMI/Titanic
Majesties Music/ASCAP), and Bragg,
Wilco, and blues musician Corey Har-
ris (Poeyfarre Songs/500 F't. Toe
Music/BMI).

“Mermaid Avenue” takes its title
from the street in Coney Island, N.Y,,
where Guthrie lived with his family in
the late ’40s and early '50s.

Bragg recalls the day in 1995 when
Nora Guthrie asked him if he would
consider writing tunes for some of the
hundreds of Woody Guthrie songs in
the archive with completed lyries but

Growded House’s Neil Finn
Tries His 1st Solo “Whistling’

BY PAUL SEXTON

LONDON—As one door closed on
Crowded House, another swung open
in the eventful career of Neil Finn.
The front man/songwriter of the
erstwhile an-
tipodean band,
which split in
1996, takes a solo
bow June 16 with
the album “Try
Whistling This.”

The release

marks a change
FINN of labels for Finn,
formerly signed
to Capitol in the U.S. For the world
outside North America, he continues
to be allied to EMI companies, as
Parlophone U.K. oversaw the making
of the album, which Parlophone A&R
director (U.K.) Keith Wozencroft
calls “a classic songwriting album.”

For North America, however, he is
signed to the Work Group/Sony. “I
negotiated with Capitol to be re-
leased from the contract,” says Finn,
“which I thought was a necessary
step because things hadn’t been fune-
tioning too well for quite a long time.
Now it feels like I'm going to get the
best shot I've ever had. Work is a par-
ticularly artist-friendly label.”

The first U.S. single, “Sinner,” will
go to triple-A radio June 9, and the
album will be serviced to college sta-
tions. In other territories, the set will
be previewed by “She Will Have Her
Way.” “There’s a ton of Crowded
House fans out there who are real
devoted to Neil,” says Vickie Strate,

director of marketing (U.S.) for the
Work Group, “but we want to find a
new audience as well. Therefore,
even though we’re going to triple-A,
we're going to college and, down the
road, for alternative play.”

The label also plans to send key
radio programmers and retailers a
sampler featuring music from
throughout Finn’s career. “Subcon-
sciously, we all know these songs, but
we need to be reminded,” says Strate.
Reawakened familiarity allowed
Crowded House to bow out on a high
in Europe—especially in the U.K.,
where the retrospective “Recurring
Dream,” released in June 1996, is now
certified quadruple-platinum (1.2 mil-
lion units). The compilation also per-
formed well in Spain and Ireland.

In the U.S., however, the group lost
sales momentum after its 1986 plat-
inum self-titled debut, which con-
tained two top 10 singles, “Don’t
Dream It’s Over” and “Something So
Strong.” Crowded House's predeces-
sor's, Split Enz, of which Finn and
brother Tim were members, had
charted four albums on The Billboard
200 on A&M between 1980 and 1984.

For Work Group co-president Jeff
Ayeroff, working with Finn signifies
a reunion. “I was Split Enz’s product
manager at A&M; I've been presi-
dent of Neil Finn’s fan club for 18
years,” he says. “I honestly believe
this is the best record we've put out at
this company.”

Finn, who continues to be pub-
lished by EMI Music Publishing,

(Continued on page 21)

no music. “I was rather daunted by it,
frankly,” Bragg admits. “My reaction
was, ‘Don’t you think that this is Bob
Dylan’s job? and also, ‘I’m not an
American. I don’t know enough about
Woody to do this.’”

Although he was initially reluctant
to take on the project, Bragg changed
his mind once he saw some of
Guthrie’s lyries. “Nora was very
clever,” he says. “She began to send
me photocopies of the manuscripts.
Once I saw a few, I was interested.
When 1 realized that there were over
1,000 full manuscripts, I thought to

(Continued on page 20)

Love Feeder. Actress Jennifer Love Hewitt joins Elektra act Feeder on the video
shoot for the band's single “H:gh.” The tune is featured on both Feeder's album
and the soundtrack to Hewitt's new film, “Can’t Hardly Wait.” Shown, from left,
are Feeder's Grant Nicholas and Taka Hirose, Hewitt, and Feeder’s Jon Lee.

kenesis Box To Make Long-Delayed Bow;
You Am | Parts With Warner Bros.

IN THE BEGINNING: After much delay, Atlantic will
release “Genesis Archives Volume I: 1967-1975” June
16. The four-CD set concentrates on Peter Gabriel’s
tenure as lead singer of the seminal rock outfit. The col-
lection was originally slated for release in late 1996, but
publishing issues contributed to its postponement, as
did the band members’ schedules. “We realized we were
going to have a new Genesis studio album and Phil
Collins had a record, and we didn’t want the box set to
clash with those,” says Tony Smith, who manages the
group and Collins.

Additionally, the band members, including Collins and
Gabriel, reunited to record a new

of its fourth album, Australian group You Am I has split
with its U.S. label. Warner Bros., and is expected to
announce an affiliation with a BMG-distributed label
shortly. According to the band’s manager, Todd
Wagstaff, the band, which is signed to BMG in the rest
of the world, was unhappy with recent staff cuts at
Warner Bros. “Warner fired 100 people on the eve of
the release of our third album, and they just let go
another 40 people on the eve of the release of our new
album. We thought it was going to cost us a great deal.
The band has made a great record that doesn’t deserve
indifference,” he says. Wagstaff adds that the new
Warner team, headed by Phil

version of an unnamed tune from
“The Lamb Lies Down On Broad-
way.” “We went in with [producer]
Trevor Horn and cut the track,”
Smith says. “We're still working on
it. It’s still waiting for Tony
[Banks] to do some more key-

Quartararo, was great about the
split. “In a very good, spirited
way, they made it a very clean
release and returned our catalog
and the masters to this new
record.” Warner had no comment
by press time.

board overdubs and for Peter to do
new vocals.” With recording of the
single having started more than 18
months ago, Smith says with a
laugh, “It may well hold the record for being the longest
time ever spent recording one track.” The tune, which
is not on the boxed set, may be used, as originally
planned to push the collection, or for another project.

The bulk of “Genesis Archives” is devoted to “Lamb,”
the band’s 1974 masterwork. The first two CDs are a
recording of “The Lamb Lies Down On Broadway,”
taped in its entirety April 24, 1974, at Los Angeles’
Shrine Auditorium. The other two discs contain previ-
ously unreleased live material, rare singles, demos,
rough mixes, and BBC recordings. As the title would
indicate, future volumes are on the drawing hoard. “We
were loosely planning ‘Volume I’ for autumn of this
year,” Smith says, “but I think it will probably come cut
about this time next year. Obviously, there’s a lot to think
about because it covers such a wide period. It will cover
all the Phil years as lead singer.”

As far as the current Genesis lineup, Smith admits he
was deeply disappointed in the U.S. reception to last
year’s release, “Calling All Stations,” the first with new
lead signer Ray Wilson. “We ended up selling 1.2 mil-
lion copies worldwide,” Smith says, “not bad for what
is, in a sense, a new band. We did very well :n Europe,
but radio killed them in the U.S. Radio didn’t even give
the record a shot.” Genesis will return to the studio
after Mike Rutherford records a new Mike & the
Mechanics album.

Meanwhile, Collins will bring his big-band tour to the
U.S. in June. The tour will feature Oleta Adams on
vocals, with Collins opting only to drum and nat sing.

STUFF: Just weeks before the May 26 release date

by Melinda Newman

At press time, it looks like
Elton John and his longtime
manager, John Reid, are splitting
(Billboard Bulletin, May 12) ...
Luther Yandross’ Virgin Records debut, “I Know,” will
come out July 28. At the end of June, the label will ser-
viee two singles, the title track to AC and “Nights In
Harlem” to R&B radio . . . In a one-off deal, Restless
will release a live album by They Might Be Giants,
“Severe Tire Damage,” in August. The collection will
include one new studio track, “Dr. Worm.”

N2K Encoded Music has entered a three-year deal
with Rhythmic Records to distribute and jointly mar-
ket releases from the Dallas-based pop/alternative label
... Ringo Starr’s return to New York’s Shea Stadium
to film his new video was curtailed by rain (Billboard,
May 16). However, he was able to shoot a segment in
New York's Times Square, where he was joined by Mer-
cury labelmates and current teen heartthrobs Hanson.

JOURNEY’S END: “Journey was one of the more
powerful, emotional parts of my life, and I'm not ready
to talk about it yet,” says lead singer Steve Perry of his
split with the band, officially announced May 7 after
weeks of speculation. However, Perry did want people
to know that the health issues that contributed to the
parting are not life-threatening. Contrary to reports,
he says he is not working on a solo album; however, his
song from the “Quest For Camelot” soundtrack, the
prophetically titled “I Stand Alone,” has just been
released to AC radio. The remaining members of Jour-
ney, Neal Schon, Ross Valory, and Jonathan Cain,
along with new lead singer Steve Augeri and drummer
Dean Castranova, plan to tour Japan this summer. The
new lineup has also cut a tune, “Remember Me,” for the
‘“Armageddon” soundtrack.
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Flea

Antheny Kiedis

Dave Navarro

Chad Smita
EMI-Blackwood Music, Inc.
Three Pounds of Love Music

(2nd Awerd)
Eric Carinen
Eric Carmen Music

Jeff Beres

Ken Block

Andrew Copeland

Ryan Neweli

Mark Trojanowski

Crooked Chimney Music, Inc.
Musie Corporation of America, lnc.

{2nd Award)
Mariah Carey
Rye Songs
Sony/ATV Songs LLC

(8th Award)
Lamont Dozier
Brian Holtand
Eddie Holtand
Stone Agate Music

Duncan Sheik

Careers-BMG Music Puhlishing, Inc.
Duncan Sheik Songs

Happ Dog Music

Meredith Brooks

She ly Peiken
EMI-Blackwood Music, Inc.
Hidden Pun Music. Inc.
Kissing Booth Music, Inc.
Sushi Too Music

Johany McGowan

Nathaniel Orange

Michael Phillips

Barry White

Quaitrasound Music

Sa-Vette Music

Unichappetl Music, Inc.
Warner-Tamerlane Publishing Corp.

Noel Gallagher {PRS)
Sony/ATV Songs LUC

{2nd Award)
Wayne Kirkpatrick

Careers-BMG Music Publishing, Inc.

Magic Beans Music

Shesyl Crow

Briaa MacLeod

Jeffrey Trott

Old Crow Music

Trotlsky Music

Warner-Tamerlane Publishing Corp.
Weenie Stand Music

Robert Miles (SIAE)
Wainer-Tamerlane Publishing Corp.

Kevin M. Griffin
Tentative Music
Warner-Tamerslane Publishing Corp.

SONGWRITERS

Patnick Brown

Ray Murray

Rice Wade

Hitco Music

Organized Noize Music

Stacey Piersa
Chrysalis Songs
Stacey Piersa Music

Sheryl Crow

Brian Macleod

Jefirey Trott

0id Crow Music

Trottsky Music

‘Wamer-Tamerlane Publishing Corp.
‘Weenie Stand Music

Kenneth “Babyface™ Edmonds
ECAF Music
‘Sony/ATV Songs LLC

Freddie Washington
Freddie Dee Music

Jud Friedman

Allan Rich

Music Corporation of America, Inc.
Nelana Music

peermusic Itd.

Schmoogie Tunes

Dexter Holland
Underachiever Music

David Foster
Warner-Tamerlane Publishing Corp-

Alanis Morissette
Music Corporation of America, Inc.
Vanhurst Place Music

Paul Fuemana (APRA)
Rlan Jansson (APRA)
Songs of PolyGram international, Inc.

' 6TH

{2nd Award)

NNUAL

Sandy Linzer

DETTORYT
EMI-Sosaha
Jonathan Thi
Linz Music

Crazy Owl Music
EMI-Blackwood Music, Inc.
Unconcerned Music Publishing

1

Raphael V. Brosvn

Daryl Simmons.

Ralph B. Stacy

Boobie and DJ Songs, Inc.
Brown Lacz Music

Hitco Music

Stacegoo Musiz Co.

Warner-Tamerlane Publishing Corp.

Zomba Songs, Inc.

E™

K

——r




{2nd Award)
Anne Loree (SOCAN)

Songs of PolyGram Intemational, lnc.

Jim Steinman
Lost Boys Music

Songs of PolyGram International, Inc.

Stephony Smith
EMi-Blackwood Music, Inc.

Toby McKeehan
Achtober Songs
Up fn The Mix Mus:c

5 (3rd Award)
Seal (PRS)
SPZ Music, Inc.

Kenneth “Babyface”’ Edmonds
ECAF Music
Sony/ATV Songs LC

Scottville Mt’l)sic

{2nd Awart)
C:ohn DuBosé
Joe Rich
0’Jonsongs
EMI-Blackwood Masic, Inc.
Hitco Music
Joe Shade Music

Kenneth “Babyface” Edmonds
ECAF Music

Fox Film Music Corporation
Sony/ATV Songs LLC

Simon Tauber (PRS)
peermusic ltd.

Emerson Hart

Jeff Russo

Crazy Owl Music
EMI-Blackwood Music, Inc.
Unconcerned Music Publishing

al, Inc.

Ed Roland
Sugarfuzz Music
Warner-Tamerlane Publishing Corp.

Rob Thomas
Bidnis, Inc.
EMI-Blackwoaod Music, Inc.

Mark Morrison {PRS)
SPZ Music, Inc.

} (3rd Award)
John Popper
Blues Traveler Publishing Corporation

Jonathan David Buck
Eliot Kennedy (PRS)
Sony/ATV Songs LLC
Vibzelect Publishing
Yab Yumn Music

Kevin Cadogan

Stephan Jenkins

Arion Salazar
EMI-Blackwood Music, Inc.
Three EB Publishing

Jane Feather
Madern fige Music Company

U
Duke Erikson
Steve Marker
Butch Vig
Irving Music, Inc.
Vibecrusher Music

Gavin Rossdale
Mad Dog Winston Music Ltd.

Gerd Saraf (GEMA)
‘Mehmet Soenmez (GEMA}
Warner-Tan:erlane Publishing Corp.

LaVoan Bart:e

Atherna Cage

Tabitha Rechael Duncan

Sweatie Publishing, Inc.
Warner-Tanertane Putlishiag Corp.

SONG

OF THE YEAR
IT’S ALL COMING
BACK TO ME NOW

LJIM STEINMAN

PUBLISHED BY

COLLEGE SONG

po';]l'l‘.ufcs ! GREG BROWN
E PuBLISHED BY

AS PERFORMED BY

Bud Gaugh

Bradley Nowell

Eric Wilson

Eric John Witson Publishing

Floyd i. Gaugh IV Publishing
Gasoline Alley Music

Lou Dog Publishing

Music Corpotation of America, lnc.

(Tth Award)

Calvin Lawis

Andrew J. Wright

Pronto Music

Quinvy Music Publishing Co.

N

David Foster

Evan Kopelson

Doug Pashley (SOCAN)

Linda Thompson

Brandon Brody Music

One Four Three Music

Silk and Gravel Music
Warner-Tamerlane Publishing Corp.

I

Paula €cle
Ensign Music Corporation
Hingface Music

Eltor John (PRS)
Waraer-Tamerlane Puklishing Corp.

. 12nd Award)
Alanis Morissatte
Music Corporation of America, Inc.
Vantwrst Place Music

Music, Inc.

RICHARD ADDRISI
ANDDONALD ADDRISI

NEVER MY LOVE

Inc,
usic, Inc.
M Music, Inc.
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A&M Rounds Up Existing Fan Base For MxPX’s “Buffalo’ Set

BY DOUG REECE
LOS ANGELES—MxPx’s “Chick
Magnet,” a single from its last album,
“Life In General,” turned out to be a
major-label magnet.

As a result of the song’s success,
the band signed a worldwide multi-
album deal with A&M Records,
which will release the young punks’
fourth album, “Slowly Going The
Way Of The Buffalo,” June 16 in the
U.S. and Canada.

However, it’s not the first time
MxPx has worked with the label. As
part of its negotiation with the
group’s former label, Seattle-based
Tooth & Nail, A&M signed on to co-
market “Life In General” several
months after its 1996 release (Bill-
board, Aug. 9, 1997).

According to A&M chairman/CEQO
(U.8.) Al Cafaro, the continuity
afforded by working the new album
continuously bodes well for the set.

“That last situation was something
we sort of cobbled together in order
to sign the band,” says Cafaro.
“That’s not saying it wasn’t fruitful
for everyone concerned, but it will be
easier this time around for us to help
the band implement and elaborate on
its vision from start to finish.”

“Life In General” has sold more

than 89,000 units, while the act’s first
two albums, “Pokinatcha” and
“Teenage Politics,” have sold more
than 50,000 units combined, accord-
ing to SoundScan.

A&M is seeding this fan base by
randomly picking 1,000 people from
MxPx’s 10,000-name mailing list and
sending them an unmastered demo
CD single of different songs from the
album once a month from April
through June.

The label’s price and positioning
program will focus on the band’s two
strongest markets, Seattle and Los
Angeles, in addition to 10 other ma-
jor markets, such as Tampa and
Philadelphia, according to A&M VP
of A&R (U.S.) Larry Weintraub.

A&M has also begun preparing
loyal followers with an Internet
awareness campaign.

What fans can expect are 16 cuts
of the group’s familiar-sounding
punk/pop, only two of which clock in
at more than three minutes. Greg
Hetson of Bad Religion guests on
“The Downfall Of Western Civiliza-
tion.”

MxPx vocalist/bassist Mike Her-
rera says the songs—published by
What'’s Mine Is Mine and Thirsty
Moon River (ASCAP)—have the grit-

tier feel of the band’s earlier work.

“ ‘Life In General’ was a pretty
clean, straightforward pop album,
and we were happy with that, but this
time around we dirtied things up a
little,” says Herrera. “We didn’t

MXPX

wring out some of the noises that, by
themselves, don’t mean a lot but add
to the overall feel. We didn’t want it to
sound like it was produced in a lab.”

In spite of the band’s impressive
fan base and solid retail track record,
Weintraub says the label is ap-
proaching the new project with mod-
est expectations.

“We never put any pressure on the
band other than to make the next
step,” says Weintraub. “We figure it
will be easy to do 100,000 [units], and
anything else we get from radio air-

play after that will be a bonus.

“The fan club, advertising, a snipe
campaign in 12 major markets, and
just getting the music out there to
people—we’re doing all this without
even thinking of radio,” he adds. “So
if we do get it, that’s what will take
us to the next level.”

The first single, “I'm OK, You're
OK,” was shipped to modern rock
radio May 6.

Herrera says he appreciates the
label’s cautious approach, adding that
it mirrors the act’s history of slow
growth.

“Hopefully, our core fans will buy
the record regardless of what hap-
pens, but obviously—and what hap-
pens with most records—is that the
label will try to get a big break,” he
says. “I'm not naive enough to think
that A&M isn’t going to do the same,
but they are showing signs of actual-
ly caring about our career. We don't
necessarily want to have a hit right
away. We’re more into a gradual
building, which is what we’ve been
doing all along and what makes fans
real fans and not just radio fans. 1
think A&M understands that if you
hype it huge, it will die huge.”

The band, which is booked by Los
Angeles-based Bandwagon Enter-

tainment and managed by Creighton
Burke in Seattle, will also be touring
internationally. “Going Slowly” will
have a staggered release in territo-
ries outside of North America
throughout the summer.

MxPx opens for Bad Religion dur-
ing European dates in May, return-
ing to the U.S. for the first five weeks
of the Warped tour, beginning June
30 in Phoenix. A&M will distribute
samplers and coupons directing con-
sumers to local retailers during the
tour. On Aug. 4, the act begins a tour
supporting Blink 182.

Todd Meehan, manager at Tower
Records’ Sunset Boulevard location
in Hollywood, says he is hopeful that
A&M'’s deeper involvement will help
the new album, but qualifies his opti-
mism with a concern about the de-
mand for MxPx’s type of music.

“I think there’s going to be a much
better setup since A&M has already
been involved with the band and
knows a little bit about them,” he
says. “And there will always be an
audience for this kind of music, but
looking at the performance of the last
few Green Day albums, people seem
to be looking for something a little
more original. I think that's why
artists like Beck are so huge.”
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12 Rounds Fire Off Their Debut With Nothing/Interscope’s ‘Hero’

BY CARRIE BELL

LOS ANGELES—For 12 Rounds,
the deliciously dark duo of Claudia
Sarne and Atticus Ross, their first
release in the U.S. is a homecoming
rather than an invasion.

Despite living in London for the
last several years and dabbling in mu-
sic projects like Bomb The Bass and
Barry Adamson, Sarne was born in
the U.S. and Ross was raised in Los
Angeles by a father who owned a
roller disco.

“Americans view us as a British
band coming to invade the country
and sell the children weird records,”
Ross says referring to the band’s
Nothing/Interscope release, “My Big
Hero,” slated to infiltrate U.S. stores
June 30. “In actuality, we are native
and identify with American rock.
And we are moving back to L.A.
soon. We even have a 45-year-old
American guy playing cello, who
played bass for Lydia Lunch before
fleeing to join an English orchestra
because there was no future in post-
punk.” There are no plans yet for an
international release.

Although the twosome’s music is
still a few steps away from apple pie,
Trent Reznor’s label is eager to cul-
tivate a following in the homeland.

“12 Rounds have a sophistication
unique to this day and age,” Nothing
president John Malm says. “They
don’t come out of some movement.
It’s not about fashion, making it dif-
ficult to pigeonhole.”

Sarne and Ross pride themselves
on their ability to elude definition and
prefer to call their work “millennium
music.” Ross fumbles with triggers,

synthesizers, and samples for an
electronica edge. The six-piece tour-
ing band adds a rock feel that
careens toward industrial at mo-
ments. Church bells, strings, and
windy percussion paint a gothic pic-
ture, filled in with fantastical,
dreamy lyrics. Sarne’s vocals mix the
punk angst of Courtney Love, the
alluring sexuality of Dracula, and the
innocence of a child.

“We wanted to defy labeling and
make a record that we approved of,”
Sarne says. “Making music is about
continually breaking the mold. There
is so much out there to experiment
with. There’s no excuse for being bor-
ing.”

Jeff Anderson, the Nothing/Inter-
scope A&R representative who
signed the act for its brilliant mix-
ture of genres, also says that origi-
nality will make “My Big Hero”
tough to break.

“All the record’s elements come
together in one wicked cohesive
melodic machine,” Anderson says. “It
will be a hard sell in an industry
hooked on homogenized sounds. But
we’re going to fight the good fight.”

That battle commences with a lim-
ited-edition 12-inch single with six
remixes of “Pleasant Smell” by
Sniper and members of the Nothing
Collective (Reznor, Keith Hille-
brandt, Charlie Clouser, and Clint
Mansell). It was shipped to college
radio, commercial progressive dance
shows, clubs, record pools, and press
May 8. Within a couple of weeks, a
wider list, including modern rock sta-
tions, will receive a CD version with
two extra remixes. At press time,

there were no plans to commercially
release the single.

“ ‘Pleasant’ defines both the record
and the band, and we think it is the

SARNE

best way to introduce them,” Ander-
son says. “It’s essential for a new
band to be heard at a street level.”

Two videos and a tour, booked by
Alex Kochan, are also in the works.
“Where Fools Go,” which utilizes a
sample from Nick Cave’s “Red Right
Hand,” will be the follow-up radio
track and has already won some fans.

“I was drawn to them because
they incorporate guitars, alternative
energy, and punk angst into techno
nusic,” says Maverick A&R execu-
tive and DJ Jason Bentley, who spins
electronica shows for Los Angeles’
modern rock KROQ and publie
KCRW. “I rotate it with same regu-
larity and have gotten good feedback
from listeners. It’s nice when you hit
on a song for radio but know that the
album offers so much more if people
go buy it.”

Retailers will be provided with in-
store copies and posters. Layne Feld-
man, a buyer for the Kansas City;,
Mo., store 7th Heaven, confirms that
Nothing is on the ball with “My Big
Hero.” He was serviced the advance

BRAGG PLAYS TUNESMITH FOR GUTHRIE

(Continued from page 14)

myself, ‘It’s not like it’s the last few
scraps. If I mess it up, anyone can
have a go at it.” I was honored to be
asked to have a go at it first.”

As Bragg delved into the archive, he
realized the fact that he isn’t an Amer-
ican may have been an advantage. “I
didn’t grow up with Woody,” he says.
“I came to Woody through Bob Dylan,
which was good, because Nora didn’t
want us to make a tribute album—she
wanted a collaboration.”

For Tweedy, the prospect of com-
posing music for and recording songs
with Guthrie’s lyrics was unbeliev-
able. “When Billy asked us the first
time, our reaction was, ‘Sure, sounds
great. We'll believe it when we see it.’
It didn’t really actually hit home until
we got to meet with Billy and actual-
ly go to the archive and take some
lyrics home to work with.”

“They really made it their own,”
Nora Guthrie says. “There’s some
songs that I can’t believe Woody
wrote, because it sounds so much like
Billy and Jeff.”

In working on the album, Bragg
came to realize that he had more in
common with Guthrie than he real-
ized. “The obvious [similarities] are
that we are both solo and both politi-
cal,” he says. “We both are very firm
believers in the do-it-yourself ethic

that my generation refers to as punk.”

Bragg is also optimistic that the
project will help expose record buyers
to another side of Guthrie. “I think the
Woody Guthrie we know is quite a one-
dimensional figure,” he says. “He is
someone who is seen as being synony-
mous with the Depression, the Dust
Bowl, and the 1930s, but Woody
Guthrie didn’t die until 1967 ... And
his greatest work was done in New
York . .. He certainly wouldn’t have
written ‘Bound For Glory’ if he didn’t
come to New York.”

Bob Reamer, a music buyer for the
Ann Arbor, Mich.-based Borders
Books & Music, says he is eagerly an-
ticipating the album. “Being a fan of
Billy Bragg and Wilco, I'm excited,”
he says. “I can’t say I'm a super fan of
Woody Guthrie, but this will be a way
of introducing him to a whole new
audience who only know him as some-
one who inspired Bob Dylan or as
Arlo Guthrie’s father.”

With those hopes, on May 12 Elek-
tra shipped the track “California
Stars” to triple-A, roots, and college
radio, as well as specialty shows. The
track will also be included on the
Album Network’s “Totally Adult Sam-
pler,” due June 5.

“We feel that the music on this rec-
ord is contemporary, and we want to

get it out there and give it a shot,” says
Dana Brandwein, senior director of
marketing for Elektra (U.S.).

The label also expects a big boost
from an appearance by Bragg and
Wilco on the “Late Show With David
Letterman” June 29. In mid-June, the
artists are expected to appear togeth-
er at Guinness Fleadh Festival dates
in New York, Chicago, and San Fran-
cizco, as well as a series of UK. dates.

In addition, Bragg (managed by
Peter Jenner and booked by the
Agency Group) and Wilco (managed
by Tony Margherita and booked by
Monterey Peninsula Artists) may play
dates together in July or August.

If Wilco isn’t available, Bragg will
enlist another band: “I'm not going to
do [the songs] solo or even with just
me and Jeff Tweedy, because I don't
want this to be a folk thing. The whoie
point is that we want this to be Woody
like you haven’t heard him before,
with a proper in-your-face band.”

The project will receive some addi-
tional exposure via a documentary
commissioned by BBC 2 Television.
Bragg says the program will likely air
in the U.K. in December. He hopes it
will be picked up by PBS in the U.S.

Assistance i preparing this story was
provided by Nigel Williemson m London.

two months before the release date.
“I don't even have Lenny Kravitz
[album], and it comes out in five days,”
he says. “It really helps to get buyers
the info early because we pass it on to
the customers and play the album
early to generate buzz, especially for
a company that has a devout follow-
ing. Everyone knows Trent and trusts
him to pick up good new talent.”
Reznor’s reputation encouraged
the duo, which is managed by Neale
Easterby and Richard Ramsey at
Empire Management UK., to sign on
the dotted line. “Indies on the whole
are more attractive. We had a lot of
offers, but if you look down a roster
and see 100 bands as opposed to 10,
you know where you will have more
freedom and attention,” Ross says.
“Nothing gets its shit done, but still
asks how we're holding up. There is
a marriage of indie mentality with

the financial backing of a major. They
have done a great job so far.”

12 Rounds also marks the label’s
first signing with a female artist. But
for a label that skews male in terms
of its roster and its audience, Ander-
son isn’t worried. “I prefer to think
of the Nothing fan as an open-mind-
ed, intelligent person thirsty for new
voices. Plus, Claude’s an attractive
girl. Why shouldn’t she work that to
the testosterone-raging fans of her
labelmates?”

Sarne feels privileged to be Noth-
ing’s “first rocker minus a penis,” but
doesn’t plan on wild nights of bra-
burning. “I was made aware I was
the only woman just recently, and 1
don’t want to make it an issue. I love
women and have fantastic female
friends, but I have no need to say,
‘Look what I'm doing and I'm a girl?’
I’'m not a Spice Girl.”

; BOXSCORE
OBV I AN . 10 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Oate(s) Ticket Price{s) Capacity Promoter
GEORGE STRATT TIM MCGRAW |  Ohio Stadium May 9 $2,773,080 69,954 PACE Touring
JOHN MICHAEL MONTGOMERY |  Ohio State University $45/817.50 seliout
FAITH HILL Columbus, Ohio
LEE ANN WOMACK
LILA MCCANN, ASLEEP AY
THE WHEEL
GEORGE STRAIT TIM MCGRAW |  Soidier Field May 10 $1,813,825 45,486 PACE Touring
JOHN MICHAEL MONTGOMERY |  Chicago $47.50/$20 sellout
FAITH HILL
LEE ANN WOMACK
LILA MCCANN, ASLEEP AT
THE WHEEL
ELTON JOHN Coca-Cola Lakewood May 8-9 $1,383,359 38,008 Universal Concerts
Amphitheatre $57.75/$25 twe
Atianta selouts
GARTH BROOKS Naghviiie Arena May 8-10 $1,105,009 52,290 Varnell Enterprises
TRISHA YEARWOOO Nashvilie $21.75 three
selouts
ELTON JOHN ice Palace May 5 $829,495 18803 Cellar Door
Tampa, Fla Gross Record sellout
$49.50/§39.50
ERIC CLAPTON Civic Arena May 11 $604,906 10,953 Beaver Prods
Pittsburgh $60.50/$45.50 sellout
ERYNAH BADU Radio City Music Hall  April 20 $533,610 11,m Radio City Prods
CHICO DEBARGE New York $50/$40/$30 twe
sel'outs
ERYNAH BADY Greek Theatre May 3-4 $393,733 12,049 Nederlander
CHICO DEBARGE Los Angeles $47.50/$34/825 selout Organization
ROOTS
ANDRE RIEY & THE Radio City Music Hatl  April 24 $311,132 4712 Radio City Prods
JOHANN STRAUSS New York $79.50/$49.50/ 5,932 OKO! Universal
ORCHESTRA $39.50
BOYZ # MEN Frank Erwin Center, ~ May 6 $234810 §918 n-house
K-Cl&J0j0 University of Texas at $35/$30 11,324
NEXT Austin
UNCLE SAM Austin, Texas
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group
Boxscores should be submitted to: Rob Evans, Los Angeles. Phone: 213-525-2324,
Fax: 213-936-5282. For research information and pricing, call Rob Evans, 213-525-2324
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(Continued from puge 14)

took some time off after Crowded
House's last hurrah in November
1996 at the Sycney Opera House. The
break helped him affirm that music
remains in his blood. “The trepida-

EDITED BY CATHERINE APPLEFELD OLSON

TAIL SPINS: With the Wallflowers’ cover of David Bowie’s “Heroes”
already a radio hit in the U.S., the soundtrack to “Godzilla” ooks like it's
on its way to achieving success of monstrous proportions. The Sony Music
Soundtrax/Epic Records album hits U.S. retail Tuesday (19) and streets
Monday (18) in mast major internationz:! markets, for which Souy Music
has readied a series of highly targeted marketing blueprints that involve
several singles, inclhuding Jamiroquai’s *Deeper Underground” and Puff
Daddy and Jimmy Page’s “Kashmir”-inspired *Come With Ne.”

“It is a territory-hy-territory choice.” says Glen Brunman, executive
VP of Sony Music Soundtrax. "*We are looking at what’s right. for the indi-
vidual countries, and they have single options based on what they feel will
work best in their country and based on the release dates of the movie.”

Moviegoers around the globe might notice that only abeout half of the
songs on the sound:rack are actually featured in the film. Brunman says
Sony decided carly on to create a “companion album” more than a
straight-ahead soundtrack, along the lines of Columbia’s “Men In Black,”
the only song from which that was in the movie was the Will Smith title
track. “The idea here was similar to "Men In Black.” We have an event
movie, and [it] seemed like & perfect opportunity to have a companion
album that would be an event in its own world,” Brunman says. *“We set
out to make an album that would be an extensicn of this movie, which is
why s0 many artists got a chance to talk with [director] Roland
Emmerich and [producer] Dean Devlin and see footage and trailers.” He
adds that so many artists wanted to participate in “Godzilla” because the
monster is a “rock’n’rell icon™ in its owr right.

‘

C REATURE’ COMFORT: Releasing the score from a feature film as
a commet-cial album can be dittficult enough, but doing so for a score album
from a TV minizeries would 2eem near impossible. Not so for John Van
Tongeren, whose score to the ABC miniseries “Creature,” based on the
Peter Benchley novel, will be in stores Tuesday {19) on Intrada Records.
Van Tongeren, who cut his teeth as writer, arranger, and producer for
pop and rock acts ranging from Chicago to Robbie Nevil to Chris
Thompson, segued into film work under the stewardship cf Hans Zim-
mer and has worked extensively with Mark Mancina on “Speed 2”7 and
other projects. Aside from his theatrical work, Van Tongeren scores the
TV series “Poltergeist: The Legaey™ and “Outer Limits.” He says he was
dawn to “Creature” because the four-kour production enzbleda him to
dive into a deeper body of music than is supportad by an average-length
film and because it oftered him a chance to write “elegant” music. “They
have all these great exterior shots of the island and the ocean; it's excit-
ing to work on a project with a lot of great visuals,” he says. Van Ton-
geren himself plaved a key role in getting “Creature” the album pro-
duced. "I did some groundwork after 1 had some of’ the main music
written and sent it to « couple of the soundtrack labels I have relationships
with,” he says. The compaser is at work on a non-theatrical instrumental
project for a vet-to-be determined label and a Thompson solo album.

FR()M THE VAULTS: “Taxi Driver” and “Funny Lady” are the latest
additions to the “Avista Masters” reissuc series of digitally remastered
music. The albums will be in stores Tucsday (19 and follow the April 28
release of the 20th-anniversary expan(led edition CD of “Ciose Encoun-
ters Of The Third Kind.” “Taxi Driver” ¢contuains 25 minutes of previously
urireleased music, including all the cues composed and recorded by com-
poser Bernard Herrmann and five cover versions of Herrmann composi-
tions arranged and conducted by Dave Blume. “Funny Lady” includes
nearly a dozen Barbra Streisand vocals, mare than half of them stundards
from the "30s and some co-written by Billy Rose. Both sets have been rese-
quenced to reflect the actual order in which the mrusie occurs in each film.

PR()I)I JCTION NOTES: Rhino Records is out to prove there’s plenty of
rocking’n’rolling going on in Cleveland. On Tuesday (19), the label will
release “Cleveland Rocks—Music From The Drew Carey Show:” The com-
pilation comprises 24 tracks, including two versions of the title track—the
original version by lan Hunter and a cover by the Presidents Of The Unit-
ed States Of America—plus full renditions of the signature music snippets
from the show; including *“Five O'Clock World” and “What Is Hip?”

And speaking of TV, TVT Records/Tee Vee Toons is rushing out an
album to complement the retrospective “CBS: The First 50 Years.,” TVT

is working with the network to collect theme music from a half-century of

series from “Mary Tyle: Moore” to “Murphy Brown,” from “I Love Lucy”
to “Everybody Loves Raymond.” Also inclnded are “Mission: Impessible,”
“The Dukes Of Hazzard.” “Peanuts,” and “All In The Family.” The album
will be in stores Tuesday (19), the day before CBS airs its two-hour special.

tion about going solo was that you get
used to the comfort zone with a
band,” says Finn, "but making the
break was very liberating ... When
I started making the album, I was
basically left to my own devices. 1
wanted to be able to work on it until
I was satisfied.”

Finn worked on “Try Whistling
This” in various New Zealand loca-
tions, including Karekare Beach
(where Crowded House’s 1993 album,
“Together Alone,” was made) with
Jim Moginie of Midnight Oil. “He’s an
old friend of mine, and we had a great
week writing songs together,” he says.
Four of their collaborations are on the
record, including the title track.

While Ayeroff acknowledges that
Finn may not be a household name
except to die-hard Split Enz and
Crowded House fans, he says, “I
think the cognoscenti of record buy-
ers and people in record stores know
who he is. I liken this record to when
Peter Gabriel left Genesis.” A stick-
er on the album will remind con-
sumers of Finn's Crowded House
affiliation, but Strate stresses that
the artist is by no means trapped in
the '80s. “What we tried to do was
hook Neil up with some more con-
temporary people,” she savs, noting
the contributions of Soul Coughing
bassist Sebastian Steinberg; Marius
De Vries, an alumnus of dance pro-
ducer Nellee Hooper, who produced
some tracks; and Nigel Godrich, pro-
ducer of Radiohead’s “OK Comput-
e1,” who remixed some songs.

“Neil is very highly respected in
the industry,” sayvs Parlophone’s
Wozencroft, “and this is the type of
album that will appeal to Crowded
House fans but will also cross many
barriers.”

In the UK., the “She Will Have Her
Way” single will be commercially
released June 1, but national rock out-
let Virgin Radio began plaving it early.
PD Geoft Holland says, “Crowded
House have always done really well for
the station. The stuft Neil's doing now
is not dissimilar, but I don’t think that's
going to hurt. Crowded House were a
band that performed Neil Finn songs.”

U.K. retail interest also looks
strong, especially in the wake of “Re-
curring Dream.” Phil Jump, co-owner
of Badlands, an independent retail and
mail-order store in Cheltenham,
Gloucestershire, savs, "Crowded
House [had] a massive fan base; from
my experience, people seem to buy
any of their related product. We
expect to do really well with it.”

Finn will spend time in the UK.
and Europe in the coming weeks
doing promotion, including acoustic
radio performances and live dates. He
has already visited Sony’s nine U.S.
branches, performing acoustically.
Live work begins in late June in Aus-
tralia and New Zealand, followed by
a six-week U.S. tour starting in mid-
July. Booked by William Morris
Agency, Finn will also be making
press and radio station visits.
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ESSENTIAL REFERENCE GUIDES

1. International Buyer’s Guide: The worldwide music & video
business-to-business directory jam-packed with record & video co’s,
music publishers, distributors & more. $129

2. International Talent & Touring Directory: The source
for U.S. & International talent, booking agencies, facilities, services & I
products. $99

3. Record Retailing Directory: Detailed information on thousands
of independent music stores & chain operations across the USA. $165

4. Intemational Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry. $65 I

5. Nashville 615/Country Music Sourcebook: The most
comprehensive resource of business-to-business listings for the
Nashville region & country music genre. $60

6. The Radio Power Book: The ultimate guide to radio and
record promotion. Lists Radio Stations (Country, Rock, R&B, Top
40), Record Companies, Radio Syndicators and Top 100

Arbitron Markets. $85. I

7. International Latin Music Buyer’s Guide: The essential
tool for finding business contacts in the latin music marketplace. $70

To order your Directory today, call (800) 344-7119. I
Outside U.S. call (732) 363-4156. You can fax your order to
(732) 363-0338, or mail this ad with check or money order to:
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701. I
Please add $6 per directory for shipping ($13 for international orders). Add applicable

sates tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payabte in U.S. funds only.
All sales are final. BDZZ3027 I
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CREEPING UP ON YOU:
With the release of Creeper
Lagoon’s latest album, “I
Become Small And Go,” May
19 on adventurous indie
Nickelbag and a Dream-
Works contract tucked in the

Sweet. Marc Anthony
Thompson, who records
under the name Chocolate
Genius, re-emerges July
14 with his thoughtful V2
debut, “Black Music.” The
artist, who recorded two
albums for Warner Bros. in
the '80s, won an Obie
Award last year for his
musical contribution to the
play “A Huey P. Newton
Story.” The album in-
cludes a few contributions,
including guest work by
members of Medeski, Mar-
tin & Wood.

band’s back pocket, the
world can expect to see plen-
ty more of the Northern Cal-
ifornia indie faves.
According to the band’s

guitarist/keyboardist/vocal-
ist, Sharky Laguana,
Creeper Lagoon is looking
forward to improving its pro-
file.

“Indie credibility and a
nickel will buy you a nickel’s
worth of food,” observes
Laguana. “Over the years
we'’ve played with everybody
from Pavement to Guided
By Voices—anybody that’s
ever been called indie. I feel
two things about the issue of
credibility. One, it's
dated. And two, it’s ]
something indie ﬂ

in New York, the act will hit the
H.O.R.D.E. tour.

International Approach.
Catatonia’s album “Inter-
national Velvet” is No. 3
on the U.K. albums chart
this issue and will be
released stateside May
26 on Vapor Records.
Following a promotional
appearance May 28-29
road July 30 on the

AllFrumTha |, AlifrumTha |

-~

MOUNTAIN ]

—7-

rock just needs to
get over.”
Considering the
act’s funky aesthet-
ic—it lists a Bic
lighter and oxygen
oscillator as instru-
ments, and lead
vocalist Ian Sef-
chick builds its

\

EAST NORTH CENTRAL
All Saints, Af Saints

REGIONAL HEATSEEKERS NO.1s

NORTHEAST
Sevendust, Sevendust

POPULAIRUPIRISIN G S

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

‘n’roll or dance or analog or
anything. It’s just about
making music that they
love.”

Creeper Lagoon’s Lagua-
na says the band’s low-fi rep-
utation says nothing about its
willingness to experiment.

“I feel like we’re building
a Rube Goldberg machine,”
says Laguana, referring to
the artist known for building
whimsical but complicated
mechanical contraptions.

“Sometimes I think
| our music has a
| similarity in that I

T

" WEST NORTH CENTRAL
me Urge, Master Of Styles

¥

MIDDLE ATLANTIC
Fuel, Sunbum

oo T ! |

don’t know if it has
any function, but it
has a lot of beauty
and emotion and
intricacy.”

7 = 3

.

" PACIFIC |
AiFrummha |, Alffrumiha |

r

amplifiers from

scratch—it’s no

wonder there was a
meeting of the

minds with Nickel-

bag, which is

helmed in part by the Dust
Brothers.

“They’re very open-mind-
ed to trying different things
with their music,” says Dust
Brother John King, who
remixed Creeper album cuts
“Wonderful Love,” “Empty
Ships,” and “Dear Deadly.”
“They’re not strictly rock-

]vnoyn‘

SOUTH ATLANTIC
Eivis Crespo, Suavemente

PHOENIX RIS-
ING: Hoping to
’ satiate hometown

1 demand and build a

V

SOUTH CENTRAL

Mercer, How Big’A Boy Are You? Volume 4
|

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling

titles by new and developing artists.

EAST NORTH CENTRAL
. All Saints All Saints
Fuel Sunburn
. Sylk-E. Fyne Raw Sylk
Edwin McCain Misguided Roses
. Sevendust Sevendust
. Liquid Soul Make Some Noise
. Fugazi End Hits
. Eve 6 Eve 6
. Coal Chamber Coal Chamber
10. Michael Peterson Michael Peterson

CENOUAWN

SOUTH ATLANTIC
Elvis Crespo Suavemente
Manny Manuel Es Mi Tiempo
Alejandro Sanz Mas
Beenie Man Many Moods Of Moses
Jagged Edge A Jagged Era
Edward McCain Misguided Roses
Alejandro Fernandez Me Estoy Enomorando
Jose Luis Rodriguez With Los Panchos Inolvidable
Fuel Sunburn
10. Mark Wills Wish You Were Here

PRINSG S WN

regional story in

anticipation of the

June 30 release of

Gloritone’s new

album, “Cup Run-

neth Over,” Kneel-
ing Elephant/RCA dropped
the album May 12 in the
Phoenix area.

According to RCA VP of
field marketing/sales Elise
Kolesky, feedback from
retailers and eager radio sta-
tions such as KDKB prompt-
ed the label to take aggres-
sive action.

“It was almost like we
asked ourselves, ‘If we were
an independent label, what
would we do?’ ” says Kolesky.
“So, basically we decided to

All Hail The Chief. “El
President,” the forthcom-
ing single from Drug-
store’s "White Magic For
Lovers” album, features a
duet between the band’s
vocalist Isabel Monteiro
and Radiohead’s Thom
Yorke. Modern rock sta-
tions WFNX Boston, KITS
San Francisco, and WHFS
Washington, D.C., are test-
ing the track. Meanwhile, a
clip for the song is airing
on M2 and MTV’s *120
Minutes.” The album bows
June 9 here on Roadrun-
ner Records.

infiltrate the market and
seed product before street
date.”
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3 - CD is here!

PHENOMENON ANIMATED Created to keep kids and
F their parents dancing in
IS BORN.

the aisles, the full length
CD contains remixes of 14 classic
TALK ABOUT A BABY BOOM! tracks like Sugar Sugar, 1-2-3 Red Light,
The Dancing Baby (his friends call him
Baby Cha Cha) began life in 1996 as a

Yummy, Yummy, Yummy, and Chewy
Chewy. The CD single features 4
demonstration for an animation program,
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P VARIOUS ARTISTS

Godzilla—The Album

PRODUCERS: various

Epic/Sony Music Soundtrax 69338

The star-studded soundtrack to the long-
awaited monster flick that promises to be
a summer blockbuster features enough
new and noteworthy tracks to warrant
attention as a likely big hit in its own
right. Starting with the lead single, the
Wallflowers' note-for-note cover of David
Bowie’s “Heroes,” the album includes new
studio tracks by Rage Against The
Machine (“No Shelter,” the band’s first
recording of an original song since its 1996
album, “Evil Empire”), Ben Folds Five
(“Air”), and Foo Fighters (“A 320”)—the
latter two songs written especially for
“Godzilla.” Inevitably, the soundtrack fea-
tures an entry from the ever-present Sean
“Puffy” Combs—hence, “Come With Me,”
his puzzling reworking of the Led Zep-
pelin classic “Kashmir” in collaboration
with Jimmy Page and Rage’s Tom Morel-
lo. “Godzilla” also marks the debut of
Combs rock signing Fuzzbubble and
includes previously released cuts by Days
Of The New, Silverchair, Jamiroquai,
Michael Penn, Joey Deluxe, and Green
Day, who contributes a remix of “Brain-
stew.” A mixed bag with lethal potential.

Y MITCHELL FROOM

Dopamine

PRODUCER: Tchad Blake

Atlantic 83102

A masterful producer whose touch has
graced the work of Suzanne Vega, Los
Lobos, Richard Thompson, Crowded
House, Soul Coughing, Ron Sexsmith,
Sheryl Crow, and the Latin Playboys—of
which he’s a member—keyboardist/
arranger/composer Mitchell Froom has
never recorded an album of his own work
until now (except for an obscure movie
seore). On this project, he uses a rotating
cast of singers to animate a series of
quirky instrumentals that reflect a wide
range of tastes, from loungey, Middle
Eastern melodies to noisy, industrial loops.
Highlights include the title track, sung by
Vega (Froom’s wife); Crow’s screaming
“Monkey Mind”; “The Bunny,” featuring
M. Doughty of Soul Coughing; and Mark
Eitzel's “Watery Eyes.” A project that will
appeal to fans of the participating singers,
and to music lovers with eclectic tastes.

THE NEW BROADWAY CAST RECORDING

The Sound Of Music

PRODUCER: Tommy Krasker

RCA Victor 63207

Mary Martin, Maria of 1959. Julie
Andrews, Maria of 1965. Rebecca Luker,
Maria of 1998. Though not a legend in the
Martin or Andrews class (as yet), the enor-
mously talented Luker gets the nod for
her vocal ability, which is cheerfully on dis-
play in this rich, new Broadway version of
the Richard Rodgers and Oscar Hammer-
stein classic. This production connects with
the movie version: It includes two of
Rodgers’ songs for the film (for which he
wrote both words and music, because
Hammerstein had died before the film was
made). The recording of this revival lives
up to its formidable album predecessors.

Y DON CABALLERO

What Burns Never Returns

PRODUCER: Al Sutton

Touch and Go 185

Tortoise gets the hype, but Pittsburgh’s
Don Caballero knows not to leave out the
rock in its post-rock abstractions. The

US| C

SPOTLIGHT

NATALIE MERCHANT
Ophelia
FRCCUCER: nore listed

Elektra 62196

Threughout her career as the front
woman of 10,000 Maniacs and in her
solo work since she left the Maniacs in
1993, Natalie Merchant has demon-
strated an innate ability to write music
that is as delicately beautiful as it is
commercially successful. Her magic
touch is evident on “Ophelia,” her sec-
ond solo album and one that seems
+estined to cement her reputation as
one of the industry’s boldest, most
vita: music makers. From the alluring
title track (which features moody
instrumentation and spoken passages
in various languages) to the folk stan-
dard “When They Ring Them Golden
Bells” to the irresistibly catchy first
single, “Kind & Generous,” this is a
mul:ifaceted gem of an album that
showcases Merchant's skills as a
sound sculptress in the Brian Wilson
tracition. As with her solo debut,
“Tigerlily,” this album has tremendous
cross-format potential.

SPOTLIGHT

LENNY KRAVITZ
5

PRODUCER: Lenny Kravitz

Virgin 45605

With an artist as mercurial as Lenny
Kravitz, one learns not to expect con-
sistency but, rather, to revel in the
flashes of genius that each new work
may bring. On his latest endeavor,
these brilliant moments are plentiful,
starting with the funky opener, “Live,”
and culminating with the Seal-like “I
Belong To You”—a pop gem that could
turn Kravitz into a crossover phenom-
enon. Until now he has been predomi-
nantly a rocker who has effortlessly
dabbled in other idioms; Kravitz now
fully embraces pop, R&B, and funk in
the manner of Prince at his best.
Other highlights include “Black Vel-
veteen,” “Little Girl's Eyes,” and
“Straight Cold Player,” any of which
could stir up action across a wide
range of formats, from top 40 to R&B
to modern rock to AC. A bold album
that promises to restore some of the
credibility Kravitz lost after the spotty
“Circus” album from 1995.

follow-up to 1995’s monolithic “Don
Caballero 2,” “What Burns Never
Returns” is a study in industrial-
strength grace, like some archaic
machine heaving in exorable arabesques.
The metallic guitars and grinding
rk:ythm section interlock with mechanis-
tic precision. yet a very human friction
sheots sparks of real beauty. Not to
everyone's taste, certainly, but those
tired of electronic clichés can turn ta the
sunburst hardeore of “June Is Finally
Here” for relief.

COUNTRY

TERRI CLARK

How | Feel

PRODUCER: Keith Stegall

Mercury 314 558 211

Terri Clark is becoming much more
focused as a singer and in selecting mater-
ial suitable for her strong voice. She’s
effectively making the transition from
tough-but-vulnerable chick to a song styl-
ist. In doing so, she still incorporates the
hardcore country song, such as the Melba

JOHN WILLIAMS

Close Encounters Of The Third Kind

PRODUCER: John Williams

REISSUE PRODUCER: Shawn Murghy

Arista Masters 9004

When it was released theatrically in
1977, close on the heels of “Jaws” and
“Star Wars,” “Close Encounters Of The
Third Kind” cemented Steven Spiel
berg’s réputation as a ground-breaking
director and special-effects pioneer. The
movie also marked another successful
eollaboration between Spielberg and
scare composer John Williams, who in all
ikree of those films showed a singular
gift for:writing themes that have
remained as indelible in our minds as
have the images on the screen. Like the
*“Star Wars” trilogy reissued last year,
the 1998 edition of “Close Encounters”
ontains material that was left out of the
original LP release because of space con-
straints, resulting in a CD program that
closely follows the flow of the film score.
And, like the “Star Wars” series, “Close
Encounters” has been remixed and
remastered from the analog source

VITAL REISSUES®

tapes. A soundtrack that retains its vital-
ity a generation after it was written.

STONEY EDWARDS

The Best Of Stoney Edwards: Poor Folks Stick
Together

PRODUCER: Mke Ragogna

Razor & Tie 82169

Stoney Edwards was a distinetive coun-
try voice who never made it big but left
a singular body of work. As one of the
few African-Americans to have country
success, Edwards came to the genre out
of genuine love for the musie. He chart-
ed throughout the 70s, beginning with
the self-penned “A Two Dollar Toy.” He's
also remembered for “Hank And Lefty
Raised My Country Soul,” “She’s My
Rock,” and “Mississippi You're On My
Mind.” After he worked to get on coun-
try radio, ironically, he was banned at
some stations for the Chip Taylor-
penned “Blackbird (Hold Your Head
High),” which included the words “coun-
try nigger.” Album also includes the pre-
viously unreleased “Jimmie Rodgers
Blues.”

SPOTLIGHT

WYNTON MARSALIS

The Midnight Blues

PRODUCER: Steven Epstein

Columbia 68921

Most “jazz with strings” albums have
been noble failures. Even Charlie
Parker’s crossover epiphanies were
marred by saccharin compromises, and
the classic “Clifford Brown With
Strings” isn’t immune from ennui. But
with “The Midnight Blues,” Wynton
Marsalis and his crew got it right.
Sleek and stylish yet showing no lack
of sinew, it’s the finest jazz-plus-strings
set ever. The album is a sequel to the
trumpeter’s previous outing in the
genre, 1984’s Grammy-winning “Hot-
house Flowers,” and although the new
disc is burdened with insufferable liner
notes from Stanley Crouch, it surpass-
es the previous milestone on three
counts. First, Robert Freedman’s
arrangements are even more acute this
time; second, the “real time” recording
imbues the performances with an
immediacy long missing from ballad
dates. Finally, Marsalis’ playing here is
astonishing, his slurs and growls lend-
ing his horn an expressive power that’s
nearly vocal. The Rodgers and Hart
chestnut “It Never Entered My Mind”
speaks with fresh force, and Gersh-
win'’s “My Man's Gone Now” is as trag-
ic as it has ever been. The only original
here—the 12-minute title track—
shows Marsalis’ composing skills in
their best light. A tone poem of charm
and ambition, the piece crystallizes the
American romantic spirit from the big
city to the bayou. And it epitomizes
this pearl of an album.

Montgomery/Leslie Satcher/Larry Cordle
composition “Cure For the Comnion Cold
Overall” and her own ballad “Not Getting
Over You.” Then she graduates to her sul-
try, stormy “Getting Even With The
Blues” (co-written with Tom Shapirp and
Chris Waters). Overall, this is a very well-
written album. Vocally, she is blossoming
in the capable hands of Keith Stegall, one
of Nashville’s more underrated—as well
as understated—producers.

P VOICES OF THEORY

PRODUCER: Jellybean Benitez

H.O.L.A. Recordings 119 341 016

Upon first glance at Voices Of Theory, cne
expects to hear some serious Latin
grooves. But looks can be deceiving. espe-
cially when the group, whose debut was
produced by Jellybean Benitez, sounds as
soulful as K-Ci & JoJo and wears its R&B
influences—notably Babyface and All-4-
One—on its sleeves. That's not to say the
V