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Bernstein Legacy Renewed On 80th B’day

BY BRADLEY BAMBARGER

NEW YORK—For decades, Leonard
Bernstein was the embodiment of
classical music in America, as well as
one of the country’s most iconic cul-
tural exports. Yet his larger-than-life
persona always drew more than its
fair share of criticism, and the final
years were haunted ones. In the near-
ly eight years since Bernstein’s pass-
ing, many of the contrary views have

begun to recede, making room for a

renewed appreciation
of his peerless achieve-
ment as a composer,
conductor, pianist, and
educator.

The 80th anniver-
sary of Bernstein’s
birth Aug. 25 has
proved to be an ideal
outlet for this new love

York’s Lincoln Center to Japan’s

Pacific Music Festival
and seemingly every
venue in between.
There is a Bernstein
film festival in Vienna
and a symposium at the
Smithsonian Institu-
tion in Washington,
D.C., not to mention an
elaborate Internet site

Deutsche Grammophon (DG) are
reissuing his classic recordings.

A fine biography on Bernstein by
former Columbia Masterworks
producer Paul Myers was just pub-
lished in Phaidon’s “20th Century
Composers” series, and a Thir-
teen/WNET New York “American
Masters” documentary on his life
premieres Oct. 28 on PBS (see Keep-

(Continued on page 89)
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Aussie Music Biz
Rocked By Lifting Of
Parallel-import Ban

BY CHRISTIE ELIEZER

SYDNEY—An angry Aus-
tralian record industry is trying
to come to terms with the shock-
ing news that parallel-import
restrictions are to be relaxed
(BillboardBulletin, July 14).
Labels say the surprise Senate
vote in the early hours of July 12
has left them facing the

European Commission Exploring
Parallel-Import Issue . .. Page 3

prospect of job losses, piracy,
and lowered investment in local
talent.

In the retail sector, smaller
stores say they expect to lose
market share to multinational
chains.

The July 12 vote is a bitter
disappointment to the record
industry, which fended off two
such moves in seven years with
effective lobbying and TV and
retail public-awareness cam-

(Continued on page 85)

(www.leonardbern-
stein.com). And as
keepers of the greatest part of Bern-
stein’s legacy, Sony Classical and

Dance Gall To Arms

BY CHUCK TAYLOR

CHICAGO—A call to arms was sounded at the fifth annual Billboard Dance
Music Seminar, held July 8-10 here, with attendees urging members of the
dance music community to work together toward greater credibility, visibil-
ity, and sales for the genre.

The issues—from radio roadblocks and piracy’s stranglehold to a perceived
lack of long-term commitment from some labels and artists alike—were
familiar ones but were given added urgency this year, with a new focus on
looking for solutions within the dance community itself.

The tone of the gathering was established with keynote addresses from a
handful of dance music veterans, who dusted their speeches with terms like
“commitment” and “getting serious.”

Keynote speaker Rob DiStefano, head of dance label Twisted Records,
contrasted the sturdier artist-development process used to build a young rock

(Continued on page 84)
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Vid Retailers Still
Wary As Divx Plans
aeptember Rollout

BY EILEEN FITZPATRICK
LAS VEGAS—Just three
months after its debut in two
test markets, Divx will roll out
nationally in September—with
or without the support of home

video retailers.

Divx—
DIV | which was
L = | createdina
joint venture
between Circuit City Stores and
a Los Angeles law firm, Ziffren,
Brittenham, Branca & Fisch-

VSDA News: Revenue Sharing
Debated; Show Shifts ... Page 86

er—debuted last month in Rich-
mond, Va., and San Francisco,
with participation by Circuit
City stores in both markets and
Good Guys! outlets in San Fran-
cisco. But at the Video Software
Dealers Assn. (VSDA) Conven-
tion this month, VSDA president
Jeffrey  Eves indicated

(Continued on page 86)
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EG’s First Step To Parallel Imports?

BY JEFF CLARK-MEADS

BRUSSELS—As the Australian music
industry struggles to come to terms with
the implications of allowing parallel imports
there (see story, page 1), the European
Commission has taken its first step toward
allowing parallel imports into the European
Union. Billboard has learned that the Com-
mission has begun looking into the matter
and has done so without alerting any of the

Global Publishing
Revenues Up Only
0.3%in 1996

BY PAUL VERNA

NEW YORK—Despite projections of
“substantial growth” in worldwide
music publishing revenues, 1996 brought
only a 0.3% increase in the market,
according to a study by the National
Music Publishers’ Assn. (NMPA).

Published annually for the past
seven years, the NMPA’s International
Survey of Music Publishing Revenues
tracks figures from
every major mar-
ket, as well as from
some developing
territories. Al-
though the number
of reporting coun-
tries varies from year to year, the fig-
ures are weighted to reflect the global
industry, according to the report.

The 51 countries that responded to
the 1996 survey collected $6.22 billion
in royalty payments. That figure rep-
resents a 0.3% rise in revenues over
1995—the lowest growth rate in five
years. Because of the difficulty in
assessing information from its many
reporting countries, NMPA’s annual
report does not make financial reports
on the previous calendar year.

The two primary sources of publish-
ing income—performance and mechan-
icals—account for 42% apiece of the glob-
al revenue pie, or a total of 84%, accord-

(Continued on page 33)
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potentially affected parties.

Though there is a very long road between
investigating the concept and implementing
it, the revelation shows for the first time that
the issue is on the EU’s political agenda.

It has been placed there by the Dutch gov-
ernment, supported by the EU’s Scandina-
vian member states and Portugal, who have
never been happy with the fact that parallel
imports are not allowed into the Union.

The prospect of parallel imports being
freely admitted to the EU will alarm the
European record industry, which, so far, is
largely unaware that the concept is being
addressed. One of the reasons for this igno-
rance is the fact that this issue, as with
many in the European political arena, is
approaching by stealth from an unexpect-
ed direction.

The first practical act in the investigation
was the commissioning of a report last
month from London research and consul-
tancy firm NERA into the effects of an
issue known as “universal exhaustion” in
the area of trademarks.

The two key concepts in parallel imports
as they relate to the EU’s single market are
universal exhaustion and community
exhaustion.

Community exhaustion is an established
idea, and one without which the 15-nation
single market would not work. Under com-
munity exhaustion, a record company that
releases an album in one EU member state
is deemed to have abandoned—or “exhaust-
ed”—its rights in the other 14 countries.

This facilitates the free flow of records
across the Union and allows the 15 nations
to behave as a single market.

Parallel imports become legal via univer-
sal exhaustion; that is, when the release of a
record anywhere in the world means all
rights globally have been exhausted. This
removes the legal basis on which labels can
ban the import of records on which they were
deemed to own the European copyright.

Following a request from Dutch eco-
nomic affairs minister Hans Meyers to the
Commission’s DG15 internal market
department in May of last year, DG15 has
now commissioned the report from NERA.
Though the report is into the economic
effects of the universal exhaustion of trade-
marks, it holds major implications for the
record industry.

Stefan Kawezyk, legal adviser at the
offices of the International Federation of

(Continued on page 85)

All That Jazz. MCA Music Publishing recently renewed long-term working relationships with
jazz greats Al Jarreau, Joe Sample, and David Sanborn, re-signing the artists to worldwide
exclusive publishing deals. New signings for the company in the jazz world include Brian Cul-
bertson, Phillipe Saisse, and Marc Antoine. Shown cementing a deal, from left, are Michael
Petersen, VP of business affairs, MCA Music Publishing; David Renzer, president of MCA
Music Publishing Worldwide; Al Jarreau; Donna Caseine, director of creative services at MCA
Music Publishing; Betsy Anthony-Brodey, VP of talent acquisition at MCA Music Publishing;
Marion Wheeler and Bill Darlington, managers at Darlington/Wheeler Management; and Kim

Guggenheim, legal counsel.

Gountry/Folk 1

BY CHET FLIPPO

NASHVILLE—Jimmy Driftwood, an
acknowledged master of folk and country
music, died July 12 in Fayetteville, Ark., of
heart failure. He was 91.

Driftwood, best re-
membered for such com-
positions as “The Battle
Of New Orleans” and
“Tennessee Stud,” also
made his mark as a pre-
server of the traditional
folk heritage.

He was born James
Corbett Morris in Mountain View, Ark., on
June 20, 1907, and grew up in the Ozark
Mountains, where he was exposed to tradi-
tional songs that dated back to Elizabethan
times. As a child, he also learned banjo, fid-
dle, and guitar.

After high school, he taught in rural
schools for 10 years before earning his
degree from Arkansas State Teachers Col-
lege. Besides teaching, he continued to pur-

DRIFTWOOD

sue music, played folk festivals, and got
caught up in the folk boom of the 1950s.

Chet Atkins signed him to RCA Victor
and, in 1958, issued the album “Newly Dis-
covered Early American Folk Songs.”
Besides such traditional songs as “Soldier’s
Joy” and “Old Joe Clark,” Driftwood includ-
ed his updated version of an old square
dance tune called “The Eighth Of January.”
He renamed it “The Battle Of New Orleans”
and said he wrote it in 1936 to educate his
students in Snowball, Ark., where he was
teaching, about the War of 1812.

Country artist Johnny Horton recorded
the song for Columbia in 1958, and it became
a No. 1 hit in both pop and country:. It also
won Driftwood a Grammy in 1959 for song
of the year. It was the first in a series of saga
songs that became hits, including Horton’s
recording of Driftwood’s ‘Johnny Reb.”

Driftwood’s own recording of “The Bat-
tle Of New Orleans” on RCA briefly
appeared on the Billboard country chart in
1959. Besides RCA, he recorded for Monu-

egend Driftwood Dead At 91

ment but had more success as a songwriter.

Eddy Arnold had a hit with Driftwood’s
“Tennessee Stud” in 1959.

Driftwood continued teaching in
Arkansas and became a high school princi-
pal, all the while continuing his festival
work. He was a guest artist many times on
the Grand Ole Opry and took part in
reunion shows in Nashville.

As a folklorist and collector, he helped
found the Ruckensack Folklore Society, as
well as the Arkansas Folk Festival. He also
performed at the Newport Folk Festival
several times during the 1960s. Driftwood
and his wife built the Driftwood Barn near
Mountain View in 1975, and he performed
there on Friday and Saturday nights for a
number of years. The barn was deeded to
his college, now renamed the University of
Central Arkansas (UCA), to be preserved
for folklore study.

Driftwood is survived by his wife, Cleda
A. Johnson Driftwood; a brother; and two
sisters.
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Music Biz Program Gives Skills, Hope To Youth

BY HIRIAM HICKS

I have seen the future of America, and
I am proud.

Our children are our future, and they
are a source of hope and joy. If we were
to judge our children by how the media
frequently portrays them, however, you
might conclude that we have no future;
themes of violence, alienation, and drugs
are rampant. An innovative program
undertaken by Island Black Music—our
Unity in the Community’s Born to Be a
Star program for disadvantaged high
school seniors—has proved to me that
this is not so and that these portrayals
are unfair to the vast majority of our
youth. It has shown that, given a chance
to prove themselves, our children will not
only succeed—they will shine. And it has
made clear that by giving back even a lit-

tle to our communities, the music indus-
try has much to gain from nurturing the
leaders of tomorrow.

The Island Black Music program,
which was established in the fall of 1997,

advisers, but it was up to the students
alone to succeed or fail.

They have not only succeeded; they
have exceeded our expectations. This, so
far, from two groups at Simon Gratz
High School in Philadelphia and one
group at Westside High School in
Newark, N.J. Given opportunity and
direction, these three groups—our
future—scouted talent, developed a sin-
gle, conceived a video treatment, and pro-
duced this video, all while developing con-
fidence, real business finesse, and
problem-solving techniques; learning to
overcome obstacles; and seeing exactly
what goes into the finished product they
see on television. Meanwhile, they also
maintained excellent grades and pursued
college acceptances.

(Continued on page 33)

‘We must use the
resources we have
been afforded to invest
in our tomorrow’

Hiriam Hicks is president of Island
Black Music.

sent staff and personnel to work with
students and enable them to conceive and
operate their own record labels and pro-
duction companies. Island staff acted as
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BY MELINDA NEWMAN

NEW YORK—For the sixth year in
a row, Arista Records has posted
record sales, according to the label.

For the fiscal year ending June
30, 1998, Arista’s sales topped $420
million, up from $400 million for
the year ending June 30, 1997. The
tally includes sales from Arista
Records as well as _
its joint ventures,
including Bad Boy,
LaFace, and
Grateful Dead
Records. (The label, a unit of the
privately held BMG, does not dis-
close earnings.)

And with new albums just re-
leased from Monica (her set
includes her No. 1 smash with
Brandy, “The Boy Is Mine”), Ace
Of Base, and British boy group
Five, as well as releases from both
Whitney Houston and the late
Notorious B.1.G. on the way before
the end of the calendar year, the
future looks bright.

“I don’t take these numbers for
granted, not in this competitive cli-
mate,” says Arista (U.S.) president
Clive Davis. “It is a great feeling.
Right now is a golden era for
Arista.”

Among Arista’s best sellers in
its past fiscal year are Puff Daddy
& the Family’s “No Way Out,”

Arista Posts Big Year

Slate Bodes Well For Next Yr., Too

which has sold 4.6 million units
since its release in June 97,
according to SoundScan; Sarah
McLachlan’s “Surfacing,” also
released last summer, which has
sold 2.6 million; Usher’s “My Way,
which has sold 3 million units in 43
weeks on The Billboard 200; and
Mase’s “Harlem World,” which has
scanned more than
2.7 million units in
37 weeks on The
Billboard 200.

Other strong
sellers include last year’s releases
from Brooks & Dunn, Pam Tillis,
Goodie MOb., and new R&B vocal
trio Next and the “Money Talks”
soundtrack.

Additionally, Arista continues to
have tremendous sales in the sin-
gles market with such songs as
Usher’s “My Way” and Next’s
“Too Close.” The label’s artists
command four of the top 10 singles
on this issue’s Hot 100.

Davis takes particular pride in
the success experienced by
McLachlan, calling her “a star
who’s developed out of textbook
artist development—touring,
radio, and now Lilith Fair ...
[1994’s] ‘Fumbling Towards Ecsta-
sy’ has been certified triple-plat-
inum, but it took [nearly] five

(Continued on page 93)

Orbison Estate Sues Sony

BY CHET FLIPPO
NASHVILLE—The Roy Orbison
estate has filed a $12 million lawsuit
against Sony Music Entertainment
Inc., charging that royalties on both
domestic and international sales on
Orbison product have been consis-
tently underpaid (BillboardBulletin,
July 16).

The suit—filed by Orbison’s widow;,
Barbara, executrix of the Orbison
estate—was filed July 8 in U.S. Dis-
trict Court here and also seeks puni-
tive damages and the return to the
estate of Orbison’s master recordings
for Monument Records.

Sony had no comment on the suit.

Barbara Orbison told Billboard
she is fully confident the Orbison
estate will prevail.

The late Orbison had his biggest
hits for Monument, then part of CBS
Nashville, from 1960-1965. The suit
says his existing agreement with
Monument regarding royalties was
signed in 1976. After Monument went
into bankruptey in 1983, CBS Special
Products bought Orbison’s masters
from the label. Subsequently, says the
suit, CBS and Orbison signed a royal-
ty agreement in 1987 in accordance
with his 1976 Monument agreement.

Sony bought CBS in January 1988,
Orbison died of a heart attack in
December of that year.

The suit charges that from 1988,
Sony consistently misrepresented
royalties that should have been paid
for domestic and international releas-
es. It further alleges that, in 1991,

Sony—without informing the Orbi-
son estate—licensed the Orbison
masters to MCR Productions A.G.
(known as Mittrich) for world rights
excluding North America.

Mittrich, the suit claims, “had a
reputation for failing to properly
account to licensors for exploitation
revenues and for royalties to artists
whose vocal performances were
embodied in the sound recordings
Mittrich manufactured and/or dis-
tributed or sold.”

The suit also says a $500,000
advance from Mittrich was concealed
from the estate.

The Orbison estate, the suit says,
began trying to audit Sony in 1992
but was met with resistance. Accord-
ing to the suit, the right to audit was
included in Orbison’s contracts.
Repeated attempts by the estate’s
auditor to gain complete access to
Sony books and records involving
Orbison product were rebuffed, says
the suit. The auditor sought to deter-
mine the actual royalty rate of Orbi-
son product sold through Sony’s
international entities and through
Columbia House, the Sony-Warner
Bros. mail-order record club. The
number of free and bonus copies of
product involved with that operation
was sought, as were mechanical roy-
alty figures.

Another charge involves an
allegedly unreported licensing fee of
$25,000 for use of the Orbison record-
ing of “Oh, Pretty Woman” in the
movie “Pretty Woman.”

WHSmith: Music To Play Lesser Role

BY JEFF CLARK-MEADS
LONDON—WHSmith, until this
month the leading player in the
British music market, has reached a
landmark in its music strategies,
both here and in the U.S.

On July 17, the company released
its figures for the year ended May
31, the last to include contributions
from Virgin Our Price (VOP) in the
U.K. and the Wall in the U.S. Both
webs have now been sold as part of
the company’s divestment of its ded-
icated music chains. And though the
company retains a healthy share of
the U.K. market through its
WHSmith and John Menzies stores,
it says music will not have more than
a supporting role.

The July 17 figures show that
VOP had sales of 500 million pounds
($800 million) in its last year under
Smith’s control; that sales total was
up 6% compared with the previous
12 months. Simultaneously, VOP’s
operating profit grew from 14 mil-

Fleadh Fans. After stirring up a flurry of critical acciaim with his Fleadh Festival

lion pounds ($22.4 million) in 1997 to
16 million pounds ($25.6 million) in
the year to May 31.

Smith sold its 75% stake in VOP
to Richard Branson’s Virgin Enter-
tainment Group July 8 for 145 mil-
lion pounds ($232 million) (Billboard,
July 18).

The Smith statement says VOP
had at the time of sale assets of
approximately 73 million pounds
($116.8 million) and “goodwill” pre-
viously written off of 79 million
pounds ($126.4 million).

Overall, the Smith group had prof-
its up 156% at a record 143 million
pounds ($288.8 million) on revenues
up 6% at 2.11 billion pounds ($3.38
billion).

The Wall contributed 3 million
pounds to the profits, partly, says
the Smith statement, as a result of
the 28 million pounds ($44.8 million)
gained at the completion of the
chain’s sale to Camelot prior to
what would have been a loss-mak-

performances, Capitol singer/songwriter Jeb Loy Nichols recently opened a Joe
Ely show with a soulful set at Los Angeles’ legendary Troubadour. Pictured, from
left, are Capitol Records VP of marketing Steve Rosenblatt; Capitol Records
director of marketing Michael White; EMI Recorded Music president Ken Berry;
Nichols; Capitol Records president Roy Lott; Nichols’ manager, Danny Kahn;
and Capitol senior VP of promotion and marketing Phil Costello.

‘Blackbird’ Ruling Upheld

Warner/Chappell To Pay In Mechanicals Case

NEW YORK—The U.S. Court Of
Appeals has upheld a 1997 U.S. Dis-
trict Court ruling that Warner/Chap-
pell Music does not have rights to col-
lect mechanical royalties on a track
that appeared on the 1993 sound-
track to “Sleepless In Seattle,” even
though it licensed the recording
before U.S. rights were acquired by
another publisher.

Following argument before three
appellant judges, the court ruled July
14 that Fred Ahlert, owner of Olde
Clover Leaf Music, is entitled to 50%
of the mechanical royalties that
Warner/Chappell collected for the use
of Joe Cocker’s 1969 A&M recording
of the song “Bye Bye Blackbird” on
the “Sleepless” soundtrack. The
Cocker version of the 1926 song, writ-
ten by Mort Dixon and Ray Hender-
son, appears on the 1993 Sony Music
soundtrack, which has sold 3.7 million
copies, according to SoundScan.

The judges have ordered Warn-
er/Chappell to pay Ahlert royalties
from 1993 forward. Ahlert’s attorney,

Robert Osterberg, estimates retroac-
tive payment of approximately
$150,000.

He notes that the ruling on Warn-
er/Chappell’s appeal, as well as the
original judgment of April 14, 1997
(Billboard, April 26, 1997), is “nar-
rowing the framework in which a
publisher could collect mechanicals
on a license it obtained before losing
the copyright to others.”

Under the 1976 revision of the
Copyright Act, an author or his or
her heirs can “terminate” the pub-
lisher’s rights and recapture rights
to a song for a period of 19 years
beyond the original 56-year life of the
copyright (Billboard, Feb. 24, 1996).
In its case, Ahlert/Olde Clover—
which acquired publishing rights to
the song in 1982 after making a deal
with Dixon’s heirs—claimed an
exception to a landmark decision by
the U.S. Supreme Court.

That 1985 decision, in Mills vs.
Snyder, gave the music publisher

(Continued on page 93)

ing final quarter of the year. The
statement also notes that Smith was
able to recover 6 million pounds
($9.6 million) in taxes as a result of
the sale.

The two disposals mean Smith’s
involvement in the U.K. music and
video market is now via its dedicat-
ed departments within its WHSmith
and John Menzies stores. WHSmith
has 353 music and video outlets
within its 509 stores, while John
Menzies has 144 in its 232 retail
sites. That total of 497 outlets
accounts for about 15% of the
albums market and 14% of all sin-
gles sales, according to sources.

However, Smith says, music and
video is now a subsidiary line in its
WHSmith outlets. Says the state-
ment, “Analysis of product prof-
itability resulted in a decision to
focus on magazines, books, and sta-
tionery as core products, with
video and music as supporting
products.”

New Prez Liles
Aims To Build On
Def Jam Success

BY ANITA M. SAMUELS

LOS ANGELES—Def Jam Records
has named Kevin Liles as the first
president in the label’s 13-year his-
tory (BillboardBulletin, July 14).

In the newly created position,
which became effective July 15, Liles
reports directly to Lyor Cohen, Def
Jam CEO. Liles
oversees the com-
pany’s daily oper-
ations and the
search for new
talent. Liles was
most recently the
label’s GM/VP of
promotions.

“This is kind of
like what I've been doing all along,”
Liles says. “I’'m trying to build upon
what [the company] has been doing
and keep the logo in the forefront of
hip-hop. In the last six years, we have
built a solid infrastructure with very
confident department heads that we

(Continued on page 77)

Grave Glosure
Results In Artist,
Executive Shifts

BY CARLA HAY

NEW YORK—Mariah Carey has
ended months of speculation about
the future of Crave Records, her
Sony Music imprint, by announcing
that the label will close (Billboard-
Bulletin, July 14).

In a prepared statement, Carey
said, “The most important thing to
me and Sony Music is making sure
that the artists are well taken care
of, whether they end up somewhere
else with me in the near future or

(Continued on page 33)
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BY CARLA HAY

NEW YORK—Retailers are pre-
dicting that Madonna, who
received the most nominations for
this year’s MTV Video Music
Awards, will also be the artist to
reap the biggest sales boost after
the awards show airs on the net-
work in September.

Madonna’s “Ray Of Light” clip
garnered eight
nominations,
including video
of the year, and
her “Frozen”
video earned
one nomination
(Billboard-
Bulletin, July
15). Other mul-
tiple nominees include Garbage’s
“Push It” (eight nominations) and
Will Smith’s “Gettin’ Jiggy Wit It,”
which scored five nominations.

The 15th annual awards show—
which takes place Sept. 10 at the
Universal Amphitheatre in Uni-
versal City, Calif.—will feature
performances from Madonna,
Hole, Master P, and the Dave
Matthews Band.

The nominees were announced
July 14 in Los Angeles by MTV
president Judy McGrath and Hole
front woman Courtney Love. L.A.
Mayor Richard Riordan was also a
featured speaker. The host for the
awards show will be announced at
a later date.

Columbia Records scored the
most nominations (14), due in large
part to videos from Smith (“Get-
tin’ Jiggy Wit It,” “Just The Two
Of Us”); Aerosmith (“Pink,” “I
Don’t Want To Miss A Thing”);
and Wyclef Jean Featuring
Refugee Allstars (“Gone Till
November,” “We All Trying To
Stay Alive”). Columbia was fol-
lowed by Warner Bros. Records
(183 nominations); Almo Sounds
and Capitol Records (eight nomi-
nations each); and Elektra Enter-
tainment Group, which earned six
nods.

MADONNA

Madonna Tops MTV Noms

Video Awards Show Should Spur Sales

“Typically, the MTV Awards
artists that have the highest jump
in sales after the show are the
artists who perform, not neces-
sarily the artists who win the most
awards,” says Rich Zubrod, man-
ager of the Virgin Megastore in
New York. “Madonna will probably
benefit the most from the exposure
because with Madonna, you never

know what to

il ~ expect, and peo-

| ple will be

0 ~ watching the

- show just to see

what she will
do.”

Jamie Saxon,
manager of the
Wherehouse in
Hollywood, agrees. “Established
acts like Madonna always do well
in sales after the MTV Awards.
The awards show doesn’t really do
too much for newer acts. For
example, Garbage probably won’t
have much of a sales increase, even
though they received a lot of nom-
inations. Will Smith has been a
steady seller, but out of all the
nominees, I think the biggest
increase in sales will go to Madon-
na.”

Besides Madonna, Hole is anoth-
er act to watch at the awards show,
according to Saxon. “Most of the
other artists at the awards show
will have had their albums out for
months, so they’ll still be milking
those albums after they've
peaked,” Saxon says. “But the suc-
cess of Hole’s new album could
really depend on the band’s MTV
Awards appearance. Courtney
Love hasn’t had a lot of good PR
lately, and she needs to remind
people that she’s in a band.”

Hole’s new DGC Records album,
“Celebrity Skin,” will be released
on Sept. 8.

“We’ve had a lot of people ask-
ing about the new Hole album,”
adds Saxon. “It’s one of those
albums that people have kept won-

(Continued on page 92)

GARBAGE

RECDRD CDMPANIES. Sony Music
Entertainment in New York names
Adam Block VP of marketing for
Legacy Recordings. He was senior
director of marketing for Legacy
Recordings.

Janna Glasser is named VP of
legal affairs at PolyGram Holding
Inc. in New York. She was senior
counsel.

RCA Label Group in Nashville
names Debbie Schwartz director of
artist development. She was associ-
ate director of artist development.

Walt Disney Records in Burbank,
Calif., promotes Karen Dekker to
manager of promotions. She was
assistant manager.

Amy Touma is promoted to man-
ager of marketing administration at
Mercury Records in New York. She
was marketing coordinator.

PolyGram Music Publishing pro-
motes Daniel Hill to VP of creative

BLOCK GLASSER
at PolyGram Music Nashville. He
was senior creative director.

EMI Music Canada in Missis-
sauga, Ontario, appoints Steven
Ehrlick VP of legal/business
affairs. He was VP of legal/business
affairs and human resources at the
Enclave.

Ricky Ilacad is named managing
director of Warner Musie Philip-
pines in Manila. He was VP of Octo-
arts-EMI music division.

Arista Records in New York pro-
motes Danny Coniglio to director of

EXECUTIVE

Atiantic, Sony Plan Web Video Ghannels

BY DOUG REECE
NEW YORK—Plans by Atlantic
Records and Sony Music to launch
their own online music video channels,
announced during the Plug.In tech-
nology/music conference held July 15-
16 here (BillboardBulletin, July 15
and 16), underscore the expanding
role of record labels in the online
world.

The moves, which also include
Atlantic’s establishment of an in-
house digital production studio for

* live Webcasts and performances,

mark labels’ transition from content
providers to content programmers,
and as such they are raising both
hopes and concerns over the implica-
tions among those in the industry.

Sony’s Video Music Network
(www.videomusicnetwork.com),
which launches this summer, and
Atlantic’s INSTAVID (www.instavid.
com), which bows Sept. 1, will be part
of the default channel offerings on
RealNetworks’ new audio/video play-
er, RealSystem G2. Seattle-based
RealNetworks already has 25 million
registered users for previous editions
of its RealPlayer
software.

“RealNet-
works’ goal is to
enable companies
to better reach
their customers
and let them do
their magic,” says Brett Atwood, the
company’s editor of music services.
“For the first time, proactive labels
such as'Atlantic and Sony can go
directly to consumers with the musie
videos they have produced.”

Sony Music Entertainment Inc.
VP of new technology and business
development J. David Waldman calls
the Video Music Network a substan-
tial direct marketing tool and says
Sony will make good use of the new
channel to air new and catalog clips,
as well as exclusive premieres from
affiliate labels and Sony proper.

The Sony channel will launch with
250-300 videos, equally distributed
among five genre-based sub-channels:
pop, R&B, rock, dance, and country.

“What could be more natural than
for content owners to make their con-
tent available?” asks Waldman. “Here

SCHWARTZ DEKKER
club/mix-show promotion and Danny
Wright to director of artist develop-
ment. They were, respectively, man-
ager of dance/mix-show promotion
and national director of video pro-
motion at Universal Records.

PUBLISHING. Shari Mason is named
royalties manager at Wixen Music
Publishing Inc. in Calabasas, Calif.
She was royalties analyst.

EMI Recorded Music in London
promotes Tony Bates to executive
VP/CFO, Shelagh Macleod to

we are finding one more way to bring
the artist closer to the fans, and we're
in the best position to do that.”

Atlantie, on the other hand, will
blend genres of the approximately
200 catalog and new videos it will
offer at launch.

“The music industry has relied for
so long on genre and format,” says
Atlantic senior VP of new media
(U.S.) Karen Colamussi. “This is one
place where we have the chance to
create a unique experience, one that
does not depend on the restrictions
of the past.”

Atlantic also has aggressive plans
in other areas of music streaming. In
addition to INSTAVID, the label has
announced a new, in-house Internet
studio, dubbed the Atlantic Digital
Studio (www.digitalarena.com). To
christen the online venue, which will
be the site for various interviews and
performances, Hootie & the Blowfish
performed an exclusive mini-concert
July 16 that featured material from
their forthcoming “Musical Chairs”
album.

Both Atlantic and Sony have plans

‘What could be
more natural than
for content owners
to make their con-

tent available?’

TURNTABLE

to let users provide feedback and vote
on favorite videos to affect the
playlist, but they won’t offer on-
demand services.

Sony doesn’t plan to provide a
direct sales option within the channel;
Atlantic does. The labels will still sell
musie from their main sites, which are
linked to each of the channels.

The formation of these new chan-
nels raises questions about the
future of online music video pro-
grammers such as Streamland and
MusicVideos.com. So far, most
major labels have refused to service
these channels. If other major labels
follow the lead of Sony and Atlantic,
will Internet video programmers

that rely on the intellectual proper-
ty of record companies to sustain
their advertising-based businesses
be able to survive?

Greg Morrow, VP of marketing for
MusicVideos.com, believes there will
continue to be a consumer demand
for channels that offer videos from a
number of different labels. “Every-
one has different business models,
and the labels have to explore what
works for them, but what I think
they’ll find-is the consumers are
going to get'confused,” he says.
“Like in retail, there needs to be an
aggregater of content.”

Colamussi also believes there can
be a co-existence. “They’re going to
develop their own niche,” she says. “I
predict that as different brands are
established, what we’'ll see are a lot
of editorial-based niche channels
that will be very healthy for the
industry and promote specific types
and styles of musie.”

Atwood, too, sees the advent of
major-label video channels as a
healthy development for other online
programmers.

“When well-
known, estab- l
lished corpora- | '
tions enter the | i
[online program- SONY
ming]  space, .
that’s good news L
to everybody,” he
says.

The new channels could also help
remedy a common industry gripe that
gatekeepers such as MTV and VH1
have a stranglehold on music video
programming. Many clips, which can
cost $100,000 or more to produce,
often end up receiving no major air-
play.

Still, Sony and Atlantic represen-
tatives say their efforts aren’t
designed to be competitive vehicles.
Rather, they say, the programs will
help the labels market their musie
more efficiently, expand consumer
options, and give baby acts a fair
chance of exposure.

“The labels have a tremendous
amount of information and source
material that, for the most part, the
public hasn’t had the chance to see

(Continued on page 84)

—

TOUMA HILL
senior VP of legal/business affairs,
and Jane Sullivan to senior VP of
human resources. They were execu-
tive VP/CFO of EMI International,
senior VP of legal/business affairs
at EMI Musie, and senior VP of
human resources at EMI Interna-
tional, respectively.

EMI Recorded Music in New York
promotes Stephen Barraclough to
executive VP He was senior VP/CFO
at EMI Musie.

RELATED FIELDS. K-tel Internation-

EHRLICK

KUEHN

al in Los Angeles promotes Mary
Kuehn to VP/GM of Dominion
Entertainment Inc. She was VP of
business affairs at K-tel.

Universal Concert Co. in Denver
names Mark Norman senior VP
and Jason Miller VP of talent. They
were senior VP of Universal Con-
certs Canada and GM of the
H.O.R.D.E. Festival, respectively.

ARTISTdirect in Encino, Calif.,
names Steve Ferguson senior book-
ing agent. He was booking agent at
the Agency Group.
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Thanks to your support, the Joni Abbott Music Foundation
IS helping these young people to pursue their dreams.

The Joni Abbott Music Foundation gives qualified, motivated young people'he,are interested in the music
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@n September 9 at the House of Blues in Los Angeles.

For more iRformation,
call the Foundationat (713) 520-9453.
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4AD’s Lisa Germano Brightens On “Slide’

BY JIM BESSMAN

NEW YORK—Lisa Germano’s al-
bums delve deep into her psyche—
usually unveiling a darkness bright-
ened only by the beauty of her music.
But her new 4AD album, “Slide,”
mines fresh emotional terrain.

“It’s about sliding in and out of dif-
ferent places in your head,” says Ger-
mano of the disc, which follows 1996’s
“Excerpts From A Love Circus” and
is due Tuesday (21) in the U.S,, with
international releases to follow. “Like
when you know there are better
places to be, but you're so used to
feeling bad all the time. But it’s just
a habit, and you're finally starting to
realize you can get out of it—but you
slide back and forth . . . It’s more pos-
itive in general, because I'm looking
out into the world more, instead of
only concentrating on my own prob-
lems, and working on being positive.
Because you can give a lot more when
you're positive.”

Germano says the lead track, “Way
Below The Radio,” relates well to her
experiences as an indie-label artist
with limited commercial success.

BEYOND RADIO

“Those of us in the music business
who don’t sell records can get really
bogged down by the fact that if radio
doesn’t play your songs, you're con-
sidered a failure—and nobody will lis-
ten to you or write about you,” says
Germano, whose songs are published
by Emotional Wench/PolyGram Music
(BMI). “I used to be sad about that.
And then I realized that I really like
my life—and don’t even like the radio.
So there are lots of other frequencies
out there besides the radio . . . and the
song is about those frequencies we can
go to that are amazing and high and
not sad and not full of fear.”

Germano, who plays keyboards
and guitar on “Slide,” is usually
involved in her albums’ production.
This time, though, she turned the
studio controls over to Tchad Blake,
who plays drums and bass. (Guest

musicians include drummers Jerry
Marotta and Pete Thomas, bassist
Jerry Scheff, guitarists Craig Ross
and Joe Gore, and keyboardist/Blake
associate Mitchell Froom.)

“Tchad’s production brought Lisa
another dimension,” says 4AD CEQ
Robin Hurley. “She’s obviously fond
of the DIY approach and hasn’t lost
that, but he’s elevated the production
level to where the sonics are more
radio-playable—if we get a break.”

Upon hearing an advance, Shawn
Stewart, music director at triple-A

GERMANO

WXPN Philadelphia, “jumped at the
chance” to book Germano on the sta-
tion’s nationally syndicated “World
Cafe” program. “ ‘Way Below The
Radio’ is surprisingly hooky but typ-
ically compelling,” says Stewart.
“Her songs are so personal—almost
to the point of being too personal—
but she’s such a selfless and giving
songwriter, which is what’s so
appealing about her.”

“Way Below The Radio” and
“Tomorrowing” are the designated
focus tracks on “Slide,” though the
album as a whole is being serviced to
triple-A, public radio, and college for-
mats, as well as to specialty shows on
alternative commercial stations.
There will be spots bought on KCRW
Los Angeles, and Germano will per-
form on its “Morning Becomes
Eclectic” syndicated show on the
album’s release date.

Hurley acknowledges, though,
that radio “has barely been a leader
with Lisa.” As a result, the label’s
emphasis is on press, which is being
handled independently through
Sacks & Co., and on retail.

“Slide,” whose release had been
stalled while 4AD dissolved its dis-
tribution ties with WEA, is going
through the Alternative Distribution
Alliance and may further benefit
from the label’s informal retail pro-
motional relationship with Beggars
Banquet in New York.

“We... see this as arecord we can
promote a long time rather than do
. one big all-or-
’ nothing tour,” says

Hurley. “She lives
here in L.A. now,
[ and we can take

this into the fall
and next year, skipping her out for
weekend gigs on the West Coast and
focusing on her other areas of
strength—the Midwest and North-
east.”

REGIONAL PRIDE

In Germano’s home state, Todd
Robinson, owner of the Indianapolis
store Luna Music, says “Slide” is
“really hotly anticipated here, large-
ly due to her strong past records—
and geography, of course. This one’s
definitely her best record to date,
and we're doing a postcard mailing
to our list of over 2,000 names
announcing the record and probably
a midnight sale.”

In New York, Germano, who is
managed by Gallin Morey’s Tommy
Manzi and is currently without a
booking agent, has played a show at
the Knitting Factory and returns
July 30 for a singer/songwriter show-
case at the Bottom Line. In August,
she is going on the Suffragette Ses-
sions tour, a female-artist revue
organized by Indigo Girls. The
emphasis shifts to Europe this fall,
where the album is slated for Octo-
ber release via Vital Distribution.

‘Rider Radio’ Hits Road

Rounder Act’s 20th Anniv. Festivities Cont’d

NEW YORK—Riders In The Sky
have been celebrating their 20th
anniversary with an ambitious
agenda that includes the upcoming
release of their 14th Rounder
album, the recording of a Christ-
mas album slated for release on
Rounder next year, and the revival
of their weekly public radio pro-
gram, “Rider Radio Theater.”

The anniversary activities were
kicked off in 1997
with the Nov. 6 air-
ing of a TNN Prime
Time Country one-
hour show devoted to
the venerable coun-
try act.

There are now
plans to take the
radio show on the
road, likely with
members of the Ten-
nessee Repertory Theater. Also
coming in the fall is an appearance
on “Barney & Friends,” in which
Riders lead singer/rhythm gui-
tarist Ranger Doug teaches the
Purple Dinosaur how to yodel.

Meanwhile, Riders In The Sky
maintain a 200-date annual concert.
schedule, which, as of July 4,
totaled 3,781 shows since the
group was formed in Nashville in
November 1977 by Ranger Doug,
upright bassist/vocalist Too Slim,
and fiddler Woody Paul. (The
group’s members prefer to use
only pseudonyms.) In addition to
its substantial body of work on
Rounder, the group has issued four
compilations, as well as four titles
for MCA and three for Columbia.

The group’s latest Rounder set,
“A Great Big Western Howdy!
From Riders In The Sky,” was
released July 14. It was produced
by polka accordionist Joey
Miskulin, who frequently plays

RIDERS IN THE SKY

with the trio.

According to Ranger Doug, the
12-track “Western Howdy!” con-
tains “brilliant compositions by
some of the foremost western
artists in the field,” including, of
course, three tracks written by
two-time Western Heritage
Award-winning  songwriter
Ranger Doug himself and one
written by Woody Paul. Each
member of the trio
has his own music
publishing arrange-
ment, all of which
are administered
through BMI:
Ranger Doug’s is
Songs Of The Sage,
Too Slim’s is Too
Slim Music, and
Woody Paul’s is
Buck Music. The
trio’s booking agent is Buddy Lee
Attractions.

“After our salute to Gene Autry
[the Riders’ previous album, ‘Pub-
lic Cowboy #1: The Music Of Gene
Autry’], it’s been almost two years
without a record,” says Ranger
Doug. “So it was fun to go back
and do what we do best: collect
wonderful old songs and write cool
new ones and keep the western
tradition alive. That’s really what
this album is.”

SPIRITUALS & PALINDROMES
Noteworthy covers include lead
track “Wah-Hoo,” which vaude-
ville-era Cliff Friend wrote and
which the Riders have performed
since their own early days, and the
a cappella finale “He Walks With
The Wild And Lovely,” by Bob
Nolan of Sons Of The Pioneers.
“We've been closing shows with it
a couple years now, and everyone
(Continued on page 85)

AN ORAL HISTORY

CLINTE MN:

with deadly accuracy.”
—New York Times, 1974

”

to bring down Richard Nixon.
—New York Post, 1998

“David Frye is not a comedian and impressionist
but a political satirist who can wound mortal targets

“Frye, of course, did as much as any special prosecutor

¢ Over 100 network
television appearances

e Appeared on The Tonight Show
with Johnny Carson,
The Ed Sullivan and
The Merv Griffin shows.

¢ David Frye has been nominated
for three Comedy Grammies.

Starring David Frye as:
President Clinton, Richard Nixon, Al Gore, Ross
Perot, Larry King, Jesse Jackson, and many more.

Starring Lynne Marie Stewart as:
Monica Lewinsky, Linda Tripp, Hillary Clinton,
Joan Rivers, Tipper Gore and Dr. Ruth

Rt

www.miramarupx.com
info@miramarupx.com

For More information call:
1-800-245-6472

For interviews contact:

Larry Harris at (425) 827-9434
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Return Of The Living Rob Zombie

White Zombie Leader’s Solo Geffen Project Revels In Retro Horror

BY CHRIS MORRIS

LOS ANGELES—On “Hellbilly
Deluxe,” Rob Zombie's debut solo
album, due Aug. 25 from Geffen
Records, the White Zombie front
man delivers what could be de-
scribed as a B movie for the ears.

Geffen A&R exec Ray Farrell
says, “It is like an [American Inter-
national Pictures] film. It’s like a
Roger Corman film turned into a
record. He creates this kind of hor-
ror carnival .. . [It’s] really no dif-
ferent from the way the Cramps
approach their stuff, or anybody that
understands the real fun to connect-
ing with horror films and that kind
of stuff.”

Working diverse musical veins of
metal, hard rock, and aberrant tech-
no, Zombie offers up what the
album’s subtitle describes as “tales
of cadaverous cavorting inside the
Spookshow International.” The style
is suggested by various song titles:
“Superbeast,” “Living Dead Girl,”
“Demonoid Phenomenon,” “How To
Make A Monster,” and “Return Of
The Phantom Stranger.” Zombie’s
songs are published by WB Music
Corp./Demonoid Deluxe Music

(ASCAP).

“It was kind of like revisiting older
themes, but really in a more full-
blown way, from start to finish—not
just the musie, but the artwork,
everything,”
Zombie says. “I
guess it’s kind of
like the record,
when I was a lit-
tle kid, I would
sit on my bed and
dream of making
one day.”

He adds, “This
sounds obvious,
but I wanted it to be an album. When
I was a kid, I loved albums. I didn’t
even know what a single was. I loved
Kiss’ ‘Destroyer’ [and Alice Coop-
er's] ‘Welcome To My Nightmare.’ I
didn’t know one song was supposed
to be a single and one song wasn't. I
just loved every song the same, start
to finish. I would put it on and listen
all the way through. Now I think
records have become single-orient-
ed. You get the record, you get the
one good song and a whole bunch of
shit. No one’s making albums where
you listen from start to finish as a

ZOMBIE

Better Than Ezra Guitivates New
sounds For Elektra’s ‘Garden’

BY STEVE KNOPPER

When Elektra act Better Than
Ezra got ready to make its third
album, “How Does Your Garden
Grow,” due Aug. 25, the trio knew it
was time to shake it up a bit. The
band therefore enlisted the help of
former Iggy Pop and U2 producer
Malcolm Burn, who even singer/
songwriter Kevin Griffin admits
probably wasn’t a fan of the band
until he worked with the members.

BETTER THAN EZRA

“Malecolm comnes from far, far left
of center, and he was probably the
kind of person who would not listen to
Better Than Ezra prior to this,” Grif-
fin says. “We wanted someone who
was into doing something different.

“He was someone who could foster
a song like [the first single] ‘One More
Murder’—which, when we originally
did it, was kind of a Clash-y type
sound. One night, I was playing the
piano part a lot slower and a lot mood-
ier;, and he said, ‘Oh, keep playing that.’

“It’s entirely scary to start fucking
with your formula,” Griffin admits.

Scary, but perhaps necessary.
When Elektra put out Better Than
Ezra’s first album, big guitars, catchy
choruses, and moody dispositions
were huge. The New Orleans three-
some’s first video, “Good,” became a
quick smash, and Better Than Ezra
came to represent “alternative rock”

(Cantinued on page 15)

total journey.”

Co-produced by Zombie and Scott
Humphrey, who has produced and
engineered for Métley Criie, Nine
Inch Nails, Metallica, and others, the
album features White Zombie drum-
mer John Tempesta, as well as gui-
tarist Riggs and bassist Blasko.

Of the recent recruits, Zombie
says, “They’re new guys that I've
dragged into the Zombie world . . .
[Blasko] lives in Hollywood, and one
of the guys, Riggs, lived in the
Ozarks in Arkansas. He’s a full-on

The Art Of Arturo. Trumpeter Arturo Sandoval, third from left, meets with N2K
label execs following his performance at New York’s Carnegie Hall. Shown, from
left, are Eulis Cathey, VP of jazz and promotion, N2K Encoded Music; Larry
Rosen, N2K Inc. chairman/CEQ; Sandoval; Phil Ramone, N2K Encoded Music
president; Harry Anger, N2K Encoded Music executive VP/GM; Carl Griffin, N2K
Encoded Music VP of A&R; and Kent Anderson, N2K Encoded Music VP of

sales.

(Continued on page 14)
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No Rest For Metallica As It Plans Govers Set;
Depeche Mode To Get Singles Retrospective

ON TRACK: Keeping with the band members’ desire
to release an album a year between 1996 and the mil-
lennium, Metallica will release a two-CD set of covers
Nov. 17 on Elektra. The still-untitled project (now this
is one the “Re-Load” moniker would have been perfect
for!) will include all of the group’s previously released
covers and at least six new ones recorded specifically
for the collection. “Many of the songs have been previ-
ously available, almost all of it on import,” says a source.

Part of the set will be the entire “The $5.98 EP:
Garage Days Re-Revisited.” Originally released in
1987, the EP of covers has been out of print for nine
years. The album will also include

Happy Face.” The album precedes Bennett’s autobiog-
raphy, “The Good Life,” written with Will Friedwald,
out in Novemnber . . . BRUCE!!! While Columbia Records
won’t comment, it looks like the career retrospective
we’ve been hearing about from Bruce Springsteen may
be sooner rather than later. Sources tell the Beat it’s still
being compiled but that it’s possible it will appear in
1998. There’s also talk of a book of Springsteen’s song
lyries from Avon Books. Additionally, HBO has bought
the rights to develop Springsteen’s 1995 album, “The
Ghost Of Tom Joad,” as a TV property. An HBO spokes-
woman had no further comment on the deal.

cover songs from the mid-'80s
“Creeping Death” ER

When asked what new songs the
band would cover, the source said,
“Some of it will be surprises; oth-
ers will be covers of British metal
bands. Maybe they’ll do ‘Turn The

$ (|

STUFF: TVT has signed XTC.
The group will release two sets of
new material on the label in 1999,
including one album featuring the
group backed by an orchestra.
Look for releases in the first and
fourth quarters of next year.

Page’ by Bob Seger.”” We don’t
know if he was joking, but person-
ally, we’d love to hear lead singer
James Hetfield take that one on.
Metallica will go into the studio in September, at the
conclusion of its current tour, to cut the tracks. Nov. 17
is also the day the band will release a DVD and home
video from 1997’s tour. There will be no CD companion.

OTHER GOODIES: Mute/Reprise will release “The
Singles ’86-'98” from Depeche Mode worldwide on
Oct. 6. The singles collection includes one new track,
“Only When I Lose Myself.” The band will start a U.S.
tour, with a stage set designed by Anton Cobijn, at the
end of October. The outing will last until the end of
December . .. Strange but true: On Sept. 29, Columbia
Records is putting out a Joe Pesci album under the name
of the actor’s character in “My Cousin Vinny.” Called
“Vincent LaGuardia Gambini Sings Just For You,” the
disc will feature Pesci crooning jazz tunes and throwing
in some comedy. We'll reserve judgment until we hear it.

Talk about an outfit you have to hear to believe: Bill
Laswell, Jah Wobble, Nicky Skopelitis, drummer Jaki
Leibezeit, and tabla player Badal Roy have hooked up
to form Ekstasis (no, we don’t know what it means
either). The quintet will release its label debut on Cyber-
Octave, a division of Higher Octave, in September. Other
releases from CyberOctave have included Banyan
(which featured Nels Cline, Money Mark, and Mike
Watt) and Buckethead . . . He’s talked about it for a
while, and now Tony Bennett’s children’s album, “Play-
ground,” will be out Sept. 22 on Columbia. The release
features Bennett singing such classics as “Over The
Rainbow,” as well as dueting with Kermit the Frog on
“It Ain’t Easy Being Green,” with Elmo on “Accentuate
The Positive,” and with Rosie O’Donnell on “Put On A

by Melinda Newman

Seems like the talks the band was
in with V2 must not have worked
out (Billboard, June 17, 1997) . ..
Health permitting, Billy Joel is
slated to go back on the road Sept. 9 in Hartford, Conn.
Joel is still on medication for the chronic laryngitis that
has dogged him for months and that also caused him to
cancel his HBO special with Elton John. A represen-
tative for Joel says Joel and John may make up some of
the European dates canceled because of his illness. The
shows marked the first dates in Joel’s 30-year career
that he had to cancel due to illness.

DCC Compact Classics has released a maxi-single
tribute to Frank Sinatra coordinated by his daughter
Nancy (BillboardBulletin, July 13). The CD package
features the pair’s duets “Somethin’ Stupid” and “Feel-
in’ Kinda Sunday,” as well as rare photos and audio snip-
pets. Proceeds from the $5.98 disc will go to the Frank
Sinatra Foundation . . . PolyGram imprint Hammer &
Lace has released two albums whose proceeds go to
great causes. “Saving Grace . . . In Celebration Of Fam-
ily,” released June 22, features songs meant to uplift
the spirit and family, including the Judds’ “Love Can
Build A Bridge,” Kathy Mattea’s “Nothing But A
Child,” Willie Nelson’s “I Thought About You, Lord,”
and Rod Stewart’s “Amazing Grace.” Money raised
goes to Families and Schools Together, a nonprofit
group that works with families and schools to boost the
self-esteem of at-risk children. On June 29, Hammer &
Lace put out “Friends For Life . .. Men And Women
United In Harmony,” an album of duets like Amy Grant
and Vince Gill’s “House Of Love” and James Ingram
and Patti Austin’s “Baby Come To Me.” Proceeds go
to the Susan G. Komen Breast Cancer Foundation and
Michael Milken’s CaP Cure, an association dedicated
to finding a cure for prostate cancer.
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EAGLE HAS LANDED:
Eagle-Eye Cherry, brother
of Neneh Cherry and son of
jazz artist Don Cherry, is
making his own mark with
his debut album for Work.
Eagle-Eye tips his hat to
his father, who passed away
in 1995, with a cover of

Going Deep. Singer Erin
O'Donnell’'s 1996 debut, "A
Scrapbook Of Sorts,”
spawned such contempo-
rary Christian radio hits as
“No Better Place” and
“Didn't Even Know.” The
27-year-old O'Donnell
worked with songwriter/
husband Brad and produc-
er Alain Mallet (Jonatha
Brooke) to create her latest
effort, “Scratching The Sur-
face,” due Aug. 11 on the
Cadence Communications
Group label.

“Desireless,” also the title
track of the album, which
bows Tuesday (21).

The original version of the
album, recorded on a shoe-

string budget and released on
the Swedish indie Diesel, bur-
geoned into a hit there. Even-
tually, the youngest Cherry’s
first single, “Save Tonight,”
helped establish him in more
than a dozen countries. The
song entered the U.K. pop
charts at No. 6. Here, Cherry
threatens to reproduce the
success of that song, which is
spinning on 40 modern rock
stations and is the No. 3
triple-A Greatest Gainer,
according to the

July 10 issue of

An Artist’s Progress. Clint
Daniels’ debut single, “A
Fool's Progress,” is getting
airplay at country stations
such as WXBQ Johnson City,
Tenn., and KNIX-FM Phoenix,
while a video for the song is in
rotation on CMT. The artist's
self-titled Arista/Nashville
album is due Sept. 15.

Wikiam Topley, Mixed Blessmg

REGIONAL HEA

MOUNTAIN j

Rock Airplay Moni-

tor.

Barbara Baus-
man, VP of product
management for
Work, is optimistic
that the song will
have a similar tale
to tell at main-
stream top 40, the
label’s next target
for the song.

WEST NORTH CENTRAL
The Urge, Masfer Of Styles

Black Eyed Pecs Behmd The Front

EAST NORTH CENTRAL
\ IkmyDunget, Where Hove Ai The Memymakers Gons?

TSEEKERS NO.1s

Show With Jay Leno” has
committed to having the
artist appear, and Cherry is
set to play several major mar-
kets, including San Francisco
Aug. 16, Los Angeles Aug. 18,
Minneapolis Aug. 24, and
New York Sept. 2.

SKAFROCENTRIC: Azt-
lan Records act Yeska is
beginning to generate inter-
est as its album, “Skafro Cu-
ban Jazz,” taps into eclectic

NORTHEAST
Sevendust, Sevendust

a ‘ tastes in the Pacific

Jonathan Mel-

region.
T

N

rod, co-founder of
the San Francisco-
based indie, des-
eribes the act as

A clip for the
song produced for
less than $20,000
won an award in
Sweden, Cherry’s
homeland, and has already
appeared in MTV’s Buzz Bin.

“Everyone is feeling very
confident here, and radio is
reacting very strongly to
this,” Bausman says. “It’s one
of those songs that no matter
whether people love it or hate
it, they know it’s a hit.”

Meanwhile, “The Tonight

- | “traditional ska, but
] I Evts Coovpo, Sumomonte | With a lot of differ-
= r  ent salsa beats and

T __,I souﬁm ATW\lfC . latin jazz.”
Jagged Edge, A Jagged Era In fact, thfa act
shares close ties to

__[\ /

i SOUTH CENTRAL
Jagged Edge, A Jagged Era }
=23
THE REGIONAL ROUNDUP
Rotating top 10 lists of best-selling titles by new and developing artists.
PACIFIC SOUTH CENTRAL
Black Eyed Peas Behind The Front . Jagged Edge A Jagged Era

KAl KAI

. Ozomatli Ozomatli

Harvey Danger Where Have All The Merrymakers Gone?
Charlie Zaa Un Segundo Sentimiento

. Los Tucanes De Tijuana Amor Platonico

. Buena Vista Social Club Buena Vista Social Club
Sprung Monkey Mr. Funny Face

. Link Sex Down

10. Cleopatra Comin’ Atcha!

CENOOAWN S

. Intocable Intocable
. Devin The Dude

. Gary Allan It Would Be You

. Link Sex Down

. Harvey Danger Where Hava All The Merrymakers Gone?
10. Roy D. Mercer How Big'A Boy Are Ya? Volume 2

. Roy D. Mercer How Big'A Boy Are Ya? Volume 4

2
2
3
4
5. Roy D. Mercer How Big'A Boy Are Ya? Volume 3
6. Roy D. Mercer How Big'A Boy Are Ya? Volume 1
7
8,
9

Heatseekers act

Ozomatli. Yeska’s

drummer, Alfredo

Ortiz, used to play

in Ozomatli, while

the latter’s sax play-
er, Ulysses Bella, was once in
Yeska.

In addition to specialty
shows, a handful of college
and public stations, such as
KUSF San Francisco and
WDNA Miami, have been
supportive. Aztlan will bring
on indie promoter Groove's
marketing later this month.

The Los Angeles-based act
is also being featured in lis-
tening stations and in store-
play programs at retailers
such as Mad Platter, Sam
Goody, Hear Music, and
Blockbuster, and it will be
appearing live at an in-store

Sweet Peach. Nickelbag
bows “Peach Head,” the
North American debut
from Natural Calamity,
Sept. 8. The album,
released in Japan by Idy!-
lic, features new material
including a Kool Keith col-
laboration and a Dust
Brothers remix. The act,
made up of Japanese DJs
Shunji Mori and Kunihito
Sugimoto and American
vocalist Stephanie
Heasley, will visit the U.S.
later in the year.

for the Virgin Megastore in
Hollywood later this summer.

The act plays Tuesday (21)
at Hollenbeck Park in Los
Angeles and opens for Span-
ish rock superstars Juagares
in August.
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The Big Picture
Develops & Diversifies

Rich tribal traditions remain a mainstay of the genre, but today’s
music encompasses an expanding range of styles, from rock and

rap to country, gospel, folk and beyond. With this growth have come
unique marketing and promotional challenges. BY DAVIN SEAY

Mercury (with the Rita and
Priscella Coolidge—fronted  Wa-
lela through Triloka) and Warner
Bros. (with Robert Mirabel and
Bill Miller on Warner Western)
have made significant commit-
ments to Native American artists.
Capitol Records™ push for Native
American  Robbie Robertson's
evocative “Contact From ‘The
Underground Of Red Bov” put
the single “Unbound” into the
top 10 on triple-A charts, while
Rykodisc has released the award-
winning “Americans  Warriors:

ike the proverbial blind men de-

scribing an clephant, an accurvate

picture of the rich and rapidly

evolving realm ol Native American

music depends on which part of
the animal vou're holding. Traditonal
expressions or contemporary explorations,
creative synergy or commercial viability,
performance possibilities or retail reach—
the music and the business ol Native
American culture is sometimes hard to get
a handle on.

Yet. no matter what the vantage point.
one aspect of this mulifaceted  musical
world is obvious: Like that elephant. it’s big
and getting bigger. Consider: Of eight inde- Songs For Indian Veterans™ com-
pendent companies spectalizing in Native

pilation and set the album
American music, four were founded within b 3 “Burning Sky” for latc-summer
the past 10 years. At least two major labels, Sk ﬂ“”"'a""’"l"*l TSR Continued on page 18

NAMA Gala:
Debut Awards
Show Puts
The Music

On The Map

Walela: Best Song winners onstage

Best Rap Artist. Best Children’s Album.
Best Folk/Country Group. Best Blues/Jazz
Artist. There is no better indication of the
remarkable variety of today’s Native
American music than a glance at the award

Continued on puge 20
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Native American A

rtists

Make Concert Connections

BY DAVIN SEAY

“We’ve been looked at as
Indians first and musicians
second, and that’s some-
times made it hard to find
the mainstream following
we deserve. Fortunately,
for the artists and the audi-
ences, that’s beginning to
change,” says Joanelle
Nadine Romero, who
knows firsthand the difficul-
ties experienced by contem-
porary Native American
artists seeking to break
through stereotypes and
prove themselves in clubs,
concert halls and arenas. As
the first and only Native
American artist booked to
appear at the upcoming
and highly regarded Lilith
Fair, Romero is serving as a
wedge for American Indian
artists as they move from
traditional venues into the
performance mainstrean.

“Besides the pow-wows
and festivals that include
music as part of their pro-
grams,” continues Ro-
mero, whose distinctive
brand of “Indian country
blues” has made her a
popular draw since the
late "70s, “it’s been difh-
cult to find places where
we can perform and be
judged simply on the
merits of our work. Since
Native American music
now includes so many dif-
ferent styles and sounds,
the need to Dbreak out
beyond the reservation is more important than ever.”

Pinpointing the single most significant factor in the recent, remarkable
growth of Native American music—a profusion of styles encompassing
rock, rap, country, gospel, new age and beyond—Romero, along with
such Native American-music champion as Robbie Robertson, the Rita
Coolidge-fronted Walela and such popular attractions as Bufty St. Marie,
R. Carlos Nakai and others, is breaking down barriers and storming
stages from coast to coast.

“Part of the process is in educating our own people,” asserts Tom Bee,
president of SOAR Records. “We strive to book our contemporary artists
at traditional American Indian gatherings, so that our people can see
and hear for themselves what's happening in their musical culture. 10s
the first step toward moving into the mainstrean.”

There can be no doubt that well-promoted, heavily attended Native
American events, from reservation pow-wows to full-scale tribal gatherings,
continue to provide key venues for both contemporary and traditional
artists. Among the most notable: the giant Gathering Of The Nations (held

Joanelle Nadine Romero at Red Nation '97

“It’s been difficult to find places where we can
perform and be judged simply on the merits
of our work. Since Native American music now
includes so many different styles and sounds,
the need to break out beyond the reservation

is more important than ever.”
—Joanelle Nadine Romero

in April), which draws
upwards of 40,000 atten-
dees to Albuquerque,
N.M,, for a weekend that
includes non-stop Native
American music in the bas-
ketball arena of the Uni-
versity of New Mexico;
North Dakota’s United In-
ternational Pow-Wow; New
Mexico’s Red Nation Cele-
bration (Aug. 22 at Santa
Fe’s Museum Of Indian
Arts And Culture) and
Canada’s Dream Speakers
Festival (late May). Here,
and at dozens of smaller
pow-wows focusing on the
culture and artistry of spe-
cific tribes, a vital link is
maintained between Na-
tive American heritage and
the culture at large.

It’s the same link that’s
being strengthened by
American Indian artists as
they move beyond these
established venues, seeking
to bring the full range of
their music to new audi-
ences. Says Bee, “Con-
temporary music—and by
that I mean any and every
style you can think of—first
began to be heard in youth
clubs and school auditori-
ums on the reservations.
Then it moved to small
clubs in cities and towns
outside the tribal bound-
aries. Now, we're finally
beginning to see Native
American artists getting
billed in legitimate venues
across the country.”

One natural performance outlet for Native American artists has, how-
ever, yet to realize its full potential. “Gaming casinos on reservations
could provide wonderful opportunities for these artists to be seen and
heard,” remarks Ellen Bello, founder/president of the Native American
Music Awards, whose first annual gala was recently held at the Foxwoods
Resort Casino in Connecticut, owned and operated by the Mashantucket
Pequot Tribal Nation. “Of course, the casinos need to book talent that
draws audiences, but, as the popularity of Native American music grows,
s0 does the possibility for a unmque synergy. After our awards presenta-
tion, for example, we started getting calls from casinos interested in
booking the artists that they had seen on the show. That’s a very exciting
development.”

So, too, are planned Native American showcases at such prestigious
events as South By Southwest and the New Orleans Jazz & Heritage
Festival. In the realm of Native American music, the live experience
enhances the passion and power of this unique cultural expression. It’s
an experience that could very well be coming to your town soon. Bl

SOAR’s Tom Bee

THE BIG PICTURE
Continued from page 17

shipment on its Candescence im-
print. The TVT Records sound-
track release of “Smoke Signals,” a
Sundance Audience Award winner
and critically acclaimed Miramax
release, features a host of Native
American musicians to comple-
ment the first feature film ever
directed by a Native American with
a full Native American cast.

The litany of innovations and
accomplishments goes on: 1998’s
edition of the acclaimed Lilith Fair
will, for the first time, spotlight a
Native American artist, Joanelle
Nadine Romero; a series of Native
American publications, incuding

Robbie Robertson

Indian Country Today, Native Peoples
and Indian Artists, are giving
increasing space to the music of its
indigenous readership, and the
acclaimed TBS series “The Native
Americans” spotlights music from a
host of emerging and established
artists. On Long Island, former
Rascal Eddie Brigati is producing
the debut CD of the legendary

Thunderbird Sisters, for two
decades the “voice” of the
Thunderbird branch of the

Shinnecock Nation. In such main-
stream markets as Minneapolis/St.
Paul, Anchorage and Seattle, the
first radio network dedicated en-
tirely to Native American music—
A.1.LR.Q.S. (American Indian Radio
On Satellite)—has recently found a
foothold, while retail outlets from
Tower Records to Borders Books &
Music are providing an increasing-
ly inviting atmosphere for Native
American product.

Continued on page 22

18

BILLBOARD SPOTLIGHT

BILLBOARD JULY 25, 1998



SOUND OF AME

S,

Koljademo Destined Love Traveler NV 122

Pomo Indians from Northern California deliver a blend
of Ceitic meets Native American music. A great debut
recording.

Produced by Lennie Gomes &
Tom Hayashi

I BILLIE . . I
TiLio oamn BILLIR § _ Chief Jim Billie Alligator Tales  SOAR 193

Coming soon. Chief Billie of the Seminole Nation
of Florida weaves a tapestry of songs and tales
from the heart of the everglades.

Produced by John McEuen

Natay A Place Called Survival Wiarrior 608

Coming soan. A tribal experience for young Amsrica.
An explosive debut from this Navajo Nation rapper
who can mix it up with the rest of them, and does.
Da bomb of Native American rap.

Produced by Robby Bee
Mixed by Robby Bee and Michael Sembello

Bryan Akipa Thunderflute SOAR 196
Native American flute music from the Dakota Nation.

A combination of drumming and singing. A powerful
new release from Indian America.

Produced by Tom Bee

Tom Bee voted the 1998 Producer of the year at the Native American Music Awards.
Congratulations also to Fredrick Whiteface voted best Blues/Jazz artist and recipient of the Life Time Achievement Award.
) SOAR Distribution, LTD 5200 constitution Ave N.E. Albuquerque,
New Mexico 87110 USA Telephone (505) 268-6110 Fax (505) 268-0237
e-mail soar@rt66.com or visit our website http://www.soundofamerica.com

“The Sound Of Indian America”




Native Imprints

COMPILED BY RICHARD HENDERSON

At the heart of the Native American market, plucky independent labels have culti-
vated audiences over the years. Following is a selective listing of companies noted
for their Native American releases.

LaBeL: Canyon Records
Robert Doyle, owner
LOCATION: Phoenix, Ariz.
FOUNDED: 1951

WEB ADDRESS:
http://www.canyonrecords.com
ARTISTS: Ed Lee Natay, R.
Carlos Nakai, Sharon Burch,
Joanne Shenandoah & Robert
Tree Cody, Primeaux & Mike,
Burning Sky, The Red House
Family (jazz), Clan/destine (rock),
Without Reservation (rap)

LaseL: Earthbeat!
Sheron Sherman, president
LOCATION: Redway, Calif.
FOUNDED: 1988

E-MAIL:
musicforlittlepeople@mflp.com
ARTISTS: Various, “Tribal
Waters” (due Oct. ‘98), Kevin
Locke, Joanne Shenandoah’s “All
Spirits Sing™ released on Music
For Little People imprint.

LABEL: Etherean Music

Chad Darnell, president/MD
LOCATION: Littleton, Colorado
FOUNDED: 1976

WEB ADDRESS:
http://www.etherean.com
ARTISTS: Buddy Red Bow, Dik
Darnell (“Prophecies” with Steven
Halpern), Good Voice Elk Nation
Singers

LaBeL: Higher Octave
Records

Matt Marshall, president
LOCATION: Malibu, Calif.
FOUNDED: 1986

WEB ADDRESS:
http://www.higheroctave.com
ARTISTS: Douglas Spotted
Eagle: “Pray” (released May '98)

LAaBEL: Indian House
Tony Isaacs, president
LOCATION: Taos, N.M.
FOUNDED: 1966

" R. CARLSS NAKAI

;..,l;' a\i
MYTHIC DREAMER

Murlcdor Natlve Amepican Flats

WEB ADDRESS:
http://www.indianhouse.com/music/
ARTISTS: Kevin Locke, Tom
Ware, Southern Thunder,
Yellowhammer, Haystack, Rose
Hill, Indian Nation

LABEL: Makoché
Recording Company
Cherie Harms, president
LOCATION: Bismarck, N.D.
FOUNDED: 1995

Artists at work: Andrew
Vasquez (top), Kevin Locke
{center), Bobby Bee (bottom)

WEB ADDRESS:
http://www.makoche.com
ARTISTS: Kevin Locke, Joseph
Fire Crow, Andrew Vasquez,
Keith Bear, Brian Akepa

LaBeL: RAA Music
Albert Stern, president
LOCATION: Malibu, Calif.
FOUNDED: 1993

WEB ADDRESS:
http://www.rdamusic.com
TITLES: “Spirit Of The

Nations,” “Spirit Of The Nations
I1,” “The Great Spirit”

LABEL: Red Feather
Music

Catherine “Cat” Brotzman Carey
and Paul Brotzman, owners
LOCATION: Boulder, Colo.
FOUNDED: 1996

WEB ADDRESS:
http://www.fourwinds-trading.
com

ARTISTS: John Huling, Alph
Secakuku

LABEL: Silver Wave
James Marienthal, president
LOCATION: Boulder, Colo.
FOUNDED: 1986

WEB ADDRESS: http://www.
silverwave.com

ARTISTS: Mary Youngblood,
Joanne Shennandoah, Peter
Kater & R. Carlos Nakai, Joy
Harjo & Poetic Justice

LABEL: Sound Of
America Records

Tom Bee, president

LOCATION: Albuquerque, N.M.
FOUNDED: 1988

WEB ADDRESS:
http://www.soundofamerica.com
ARTISTS: Russell Means, Robbie
Bee & The Boyz From The Rez;
Chester Knight & The Wind

DISTRIBUTOR: Four
Winds Trading
Company

Catherine “Cat” Brotzman and
Paul Brotzman, co-owners
LOCATION: Boulder, Colo.
FOUNDED: 1990

WEB ADDRESS:
http://www.fourwinds-trading.com
DISTRIBUTED LABELS: Silver
Wave, Talking Taco, Canyon, Red
House, EarthBeat!, Windham
Hill, Laughing Cat, Hearts Of
Space, Red Feather Music,
EarthSea, Astromusic ll

NAMA GALA
Continued from page 17

categories for the much-anticipat-
ed launch of the Native American
Music Awards, held May 24 at
Foxwoods Resort Casino in
Mashantucket, Conn., and hosted
by the Mashantucket Pequot
Tribal Nation. More than 100
artists and albums competed for
awards in 20 divisions represent-
ing the full panoply of musical
styles that comprise the current
Native American musical renais-

sance.

The Native American Music
Awards (NAMA) were birthed by
the inspiration and energy of Eilen
Bello, a former publicist who
turned from promoting rock and

JOSEPH SIA

world-beat acts to devote herself
to the cause of Native American
music after “hearing the artists
and being blown away by their
struggles.”

Bello, founder/president of
NAMA, spent more than four
years developing the concept of
the awards presentation and
seeking funding for the event. “i
saw a need for these artists to be
honored, while at the same time
providing a platform for them to
reach a wider audience,” says
Bello, who operates out of
NAMA’s New York office with a
staff of five. “I put together a full
business plan—250 pages—and
took it to anyone and everyone
who 1 thought could help.”

It was with the timely assistance
of Foxwoods and the Mashan-
tucket Tribe that NAMA became a
reality, attracting, in turn, a
remarkable roster of top talent to
lend the event the requisite glam-
our and prestige. Held Memorial
Day weekend at the Fox Theater,
the show was hosted by Wayne
Newton, who shares his Native
American heritage with a surpris-
ing number of other celebrities.
“As part of the program,” contin-
ues Bello, “we spotlighted nation-
Continued on page 25
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Association Tor

New Age Voice Independent Music Awards

Music Awaros

JUDY
CHRELE | TREJO
DANSTE DELZADINA
ON €S Fhev
' eARISTINA
CONZALEZ

N
T
! ‘ ( T/ R
f " y ) ’,17)//6’41 4 v 'f)/i’(’ E n " .
‘ /e 3 5 WNEZIOK 1 %
T el Ol o W
' ¥ & JOHNN . =

<

veRDELL PR'M’E.:;@-.," rs? CARLOs NAKAI

— tive American Flute Mys;c

1 ¢ : y Best North American Native Music
Best ﬁadztzondNatwe American Music Circle Dance Songs of the Paiute (CR-6253) Canyon Trilogy (CR-610)
Peyote Songs (CR-6309) by Judy Trejo by R. Carlos Nakai
by Verdell Primeaux & Johnny Mike First Gold Record for
. - Native American Music

Native American Music Awaros

Best Pow-Wow Album. .. Enter the Circle (CR-6276) NAKAI . g LACK Lop GE
by the Black Lodge Singers ;
éest Male Artist.... R. Carlos Nakai
Artist/Group of the Year...Black Lodge Singers
Best Traditional Album. .. Peyote Songs (CR-6309)
by Verdell Primeaux & Johnny Mike
BMw Age Album... Two World Concerto (CR-7016)
. Best Flutist...R. Carlos Nakai
Best Tustrumental Album. .. Two World Concerto

Voices Acrid8s the Canyon, Volume Three (CR-7054) ’

A featuring R. Carlos Nakai, Black Lodge Singers, @ NATIVE AMERICAN MUSTIC STNCE 45951

FR_E.E Judy Trejo, Primeaux & Mike, Paul Horn, William 4143 North 16th Street, Suite 6, Phoenix, Arizona 85016
' Eaton, Clan/destine, Redhowse Family. Jay Begaye (602) 266-7835 & (602) 2799233 (fax)

C D and other fine artists is available by calling e-mail: canyon@canyonrecords.com
(800} 268-1141. Supp/ies are limited and Hear our music at: www.canyonrecords.com
offer expires 8/30/98. A free 400+ title color
catalog is also available.

Ve 5l e ey, Vo (omy7% (ANYON RECORDS PRODV(EIONS

Distributed in the United States by Navarre, Four Winds Trading Company, Music Design, Drumbeat Indian Arts, White Swan,
New leaf, Silo, Associated, Zango, Jim Bond Traders, Goldenrod, Mill City. Contact us for further information on international distribution.
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Music by BC Smith
Fcaturing
Dar Williams & ULALI

Sriritcd and soulful-

refelections of the modern
Native American sPirit.

THE BIG PICTURE
Continued from page 18

And, in what is certainly the most
convincing proof of Native Ameri-
can music’s emergence as a genre
in its own right, artists and fans
turned out in abundance for the
inaugural Native American Music
Awards (NAMA) ceremonies. It was
held May 24 at Connecticut’s Fox-
woods Resort Casino and was host-
ed by the Mashantucket Pequot
Tribal Nation (see separate story).

“The awards show was really just
the beginning,” enthuses Ellen
Bello, a former rock and world-
music publicist who spearheaded
the formation of NAMA and serves
as president of the New York City—
based operation with a staff of five.
“Qur vision for the future includes
putting together an international

“Bringing a
contemporary edge
to the sound only
serves to make it
more accessible to
mainstream audi-
ences, which is how
any culturally dis-

tinct music grows.”

—Mitchell Marcus,
Triloka Records

tour and compilation CD with our
awavd-winners, creating an archive
of Native American music, and,
especially, targeting television with
a ‘Riverdance’-type production,”
Bello says. “Our Web site got
10,000 hits its first month, and we
had international coverage for the
awards show. We're really riding a
groundswell here. The audience
for this music just keeps growing.”

It’s a growth profile that under-
scores an essential element in the
creative and commercial potential
of today’s Native American music:
diversity. A far cry from stereo-
typed chants and tom-toms, today’s
Native American music encompass-
es a surprising spectrum of styles,
from rock 'n’ roll and rap to coun-
try, gospel, folk and beyond.

“With Native American artists,
the line between traditional and
contemporary music is constantly
shifting,” remarks James Mari-
enthal, president of Boulder,
Colo.-based Silver Wave Records.
The 12-year-old label is home to
such popular Native American
artists as flautist Mary Youngblood,
saxophonist Joy Harjo and vocalist
Joanne Shenandoah, whose mel-
odic and lyric variations on tradi-

3

tional lroquois themes not only
earned her Best Female Artist hon-
ors at NAMA, but exemplifies
Silver Wave's innovative approach.
“Most of our artists work from a
traditional base, but with a contem-
porary sensibility,” continues Mari-
enthal. “We begin by utlizing the
most up-to-date recording tech-
niques and often blend traditional
and contemporary instruments

Joy Harjo & Poetic Justice

and arrangements. The result is
music that, while it could be called
jazz, new age or anything else, still
retains its cultural identity.”

“The only way Native American
music can lose its unique quality is
if the artists don’t put their souls
into it,” says Mitchell Marcus, pres-
ident of Triloka Records, the pio-
neering world-beat label and home

Continued on page 24

We congratulate Tom Bee of SOAR,
voted the #1 producer of the year
at the first annual native american music awards.

We are proud to be associated with Tom
and his great organization
and wish them great success in the future.

From all your friends at

>
Osques o

RSB

Montreal, Canada
1-800 361-8153
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DOUGLAS SPOTTED EAGLE

POWERFUL
EMOTIONAL
TIMELESS

Hear the voices of Native America
-past, present and future.

DOUGLAS SPOTTED EAGLE - = “He has a sound that just
F La 11 T - tears my heart out.”
R Mee 9 - Robbie Robertson

® HicuEer
OCTAVE
Music

YOU CAN HEAR US AT www_higheroctave.com
23852 Pacific Coast Highway. Suite 2C. Malibu. C2 90265 310/58%I51f or Fax 310/589-1525
Distributed by Virgin Records and Higher Octave Music.

Hinuss Dlapsin M \;s

THE OFFERING . e ORENDA

Mary Youngblocd TS : ¥ NATIVE AMERICAN SONGS OF LIFE

a2 ! 8§ : ; Joanne Shenandoah

A vibrant, pul§at|ns’; : . B i : O Lawrence Laughing
masterpiece.” s A1 g T 1

“Joanne Shenandoah is the most

“In a role traditiorially held by [ T critically acclaimed Native singer
men one woman has found 439 | i of her time.” ASSOCIATED PRESS

the flute to be her instrument, ¥ _ JOANNF&HH%F?DAH
creating a powerful album, Y A : BEST FEMALE ARTIST - 1998 | LAWRENCE LASGHING
a prayer of liquid poetry.” Native American Music Awards -

SO 918

NATIVE g e OPE e J| UNDER THE GREEN
| AMERICAN & R i | CORN MOON
CURRENTS ¥ . ‘ , “gw| NATIVE AMERICAN LULLABIES

Shenanduah‘ ) - ' Nékai/l{;ater ' . Joanne Shenandoah, Robert
s, f ﬁ“” : Shenandoah ed A . P Mirabal and other Native Artists

f BHERTTAN § - Mirabal 2 .1
ars R . eep I0ve and tenaerness come
CRRRENTY - Harjo : , oy = iy
R f across in this beautiful CD. :
' “niche-transcending s & e, : S RW F
VTR | excellence of the o A, | l—l'\—/E—— “/
NI highest calibur.” e A K

At | = ez ——— = d L Distributed in the USA by ELECTRIC KINGDOM B00-335-8584 or
A ESSENTIAL CALLEOTINNF TAVTERMIRARY IRTIEE 4-RILAT KISIE Al .o = ! your favorite one-stop. In Canodo by Festivol. Also by
SD/SC 915 i i SDISC 916 Drum Begt, Four Winds, Go%:lenrod,_[odyslipper, Music Design,
Silo, White Swan, Zango and ether fine distrbutors worldwide.

SILVER WAVE RECORDS, INC. ¢ P.O. Box 7943, Boulder, CO 80306 * Phone 303-443-5617  Fax 303-443-0877 ¢ www.silverwave.com ® email: info@silverwave.com
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THE BIG PICTURE
Continued from page 22

to the above-mentioned Walela, as
well as Jim Wilson, who has cut two
albums under the name Little
Wolf, and the group Tulku. “Bring-
ing a contemporary edge to the
sound only serves to make it more
accessible to mainstream audi-
ences, which is how any culturally
distinct music grows,” says Marcus.
Proof of that contention can be
seen in sales figures for Walela’s de-
but album, which is climbing
toward what Marcus calls the
“magic number” of 100,000. “Na-
tive American music is no longer
just about Smithsonian-type field
recordings,” he continues. “With

Tulku, for example, we took tradi-
tional peyote chants from the
Native American church and
mixed it with a contemporary ver-
sion of those chants performed by a
young duo named Primeaux &
Mike. The result is something en-
tirely new that still retains its cul-
tural integrity.”

CULTURAL MARRIAGE
PROPOSALS

Among the Native American
record labels most aggressively
promoting the marriage of cultural
unity and stylistic diversity is
Sound Of America Records
(SOAR), whose founder/president,
Tom Bee, has helped provide a
platform for Native American
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Wind River by Andrew Vasquez was awarded Contemporary Native American Album of the Year
and Best Cover by New Age Voice Magazine. Wind River was a finalist for two Native American Music
Awards and for the North American Native Music Award of the Association for Independent Music.
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artists of every persuasion. “I don’t
run this company like a trading
post,” the outspoken Bee asserts
from SOAR’s Albuquerque, N.M,
headquarters. “I run it like a rec-
ord label. I'm not interested in just
selling quaint artifacts of Indian
culture. I'm looking for music, cre-
ated by Native Americans, that has
the broadest possible appeal. Tra-
ditional albums pay the rent, but
it’s contemporary artists who are
creating a future for our music.”
Bee has put considerable energy
and resources behind his vision,
forming no less than five separate
labels under the SOAR umbrella,
including Warrior Records, dedi-
cated to rock and rap; the gospel-
oriented Red Sea Records, and
Natural Visions Records, a new age
instrumental imprint. Recently cel-
ebrating its 10th anniversary,

SOAR 1s on the cutting edge of

Native American sounds, with re-
cent and upcoming releases by
such artists as Lakota pianist Brule
and the rapper Natay, whose ur-
gent rhymes deal directly with
pressing cultural issues. “We have
one overriding goal,” Bee asserts:
“to bring music by Native Ameri-
can artists into the mainstream. It’s
no longer enough to just put out
pow-wow records for that same
small audience. We use every
aspect of marketing and promotion
we can to let people know that
there’s exciting and important new
music being made by Native
Americans.”

TRADITIONAL STAYS
COMMERCIAL
While Native American rap, rock
and country is certainly making its
presence felt, there’s no doubt that
the rich traditions of tribal music
are still a mainstay of the genre.

SOAR’s own extensive catalog of

pow-wow and drum-circle music
competes directly with such long-
established champions of Native
American musical heritage as
Canyon Records. Founded in
1951, the Phoenix, Ariz.-based
company continues to release a
wide range of traditional titles,

R. Carlos Nakai, Joanne Shenandoah, Robert Tree Cody, Walcla, Black Lodge Singers, XIT, John Rainer Jr., Tom Ware, Red Thunder, Brule, Mosquito

Connect with the power of Native American music.

Drumbeat Indian Arxrts, Inc.
4143 North 16th Street, Suite 1 Phoenix, AZ 85016 (602) 266-4823

One of the fastest growing segments of the music industry. We have all the key
artisits and labels, and hundreds more who have been stars in the American Indian

community for the past 45 years.

Drumbeat Indian Arts, Inc. (formerly Canyon Records & Indian Arts) has been the
largest wholesale and retail source for authentic traditional and contemporary
American Indian music since 1984.

If it’s American Indian, we have it!

for our catalog of over 1200 titles send:

$2.00 for Retail catalog - or - resale tax number and letterhead for free Wholesale catalog

Floyd Westerman, Judy Trejo, Jay Silverheels, Kevin Locke, Tom Ware, Andrew Vasquez, Ulali, Jay Begaye, Ch

h, Redbone, Pri & Mike

including such recent albums as a
vintage 1969 recording from New
Mexico’s San Juan Pueblo, a collec-
tion of Sioux songs of love and war,
and authentic examples of indige-
nous music by the Cree, Tohono
and Dogrib

O’odman tribes.

Silver Wave’s Marienthal

“I’m not interested
in just selling
uaint artifacts of
ndian culture. I'm
lookin%for music,
created by Native
Americans, that has
the broadest
Tpossible alppeal.
raditional albums
pay the rent, but
it’s contemporary
artists who are cre-
ating a future for
our music.’
—Tom Bee, SOAR

Canyon is also home to flutist R.

Carlos Nakai, considered one of

the first artists to demonstrate the
commercial potential of contempo-
rary Native American music. New
age trendsetter Earthbeat! Records
has released a series of tribal-music
compilations, while both the long-
established Indian House Records
and the newly formed Makoche
Recording Company are dedicated
entirely to releases well within
enduring Native American tradi-
tions.

BRINGING MUSIC TO
MARKET
The extensive and expanding

range of Native American music
brings with it unique marketing
and promotional challenges. And,
while the quality, size and number
of performance venues for the
artists continue to grow (see sepa-
rate story), getting the music on the
air—and in the stores—has necessi-
tated new and inventive strategies.
“There has always been a built-in
market at reservations, trading
posts and the various pow-wows
and tribal gatherings that are held
annually,” remarks Darren Gordy,
NAMA’s director of marketing.
“And outlets like Tower Records
and Borders have well-established
Native American sections. It’s try-
ing to break into the mainstream
that necessitates a more imagina-
tive approach.” Part of that ap-
proach has been to tap indepen-
dent distribution arms, such as
Four Winds Trading Company,
whose Boulder, Colo.-based opera-
tion handles releases by Silver
Wave, Canyon, Earthbeat! and
many others.

Another is to discover and nur-
ture new and unique radio and
retail outlets. “We work extensively
in ‘Triple-A and college-radio for-
mats,” explains Gordy, “and we've
recently seen success in placing
Native American product in retail
chains such as the Nature Com-
pany, where customers already
have a link to the kind of natural,
earth-based music championed by
so many Native American artists.”

The national Borders Books &
Music chain is also consistently sin-
gled out for its efforts on behalf of
Native American recording artists.
“We're very proud of our involve-
ment with this music,” says Ann
Dickens, national events coordina-
tor for Borders. “A big part of that
involvement has been to create
consumer awareness through spe-
cial events. For example, we're cur-
rently hosting a 14-city tour for
Douglas Spotted Eagle and his new
‘Pray’ release on Higher Octave
Records. Response has been
tremendous, and it’s been very
gratifying to see how consumers
respond to a kind of music they
may not have been familiar with
before.”

ALL NATIVE ALL
THE TIME )

The search for space, on the air-
waves and in record bins, has nat-
urally led to the creation of outlets
wholly dedicated to Native Ameri-
can music in all its flourishing
forms. Foremost among these:
A.1.R.Q.S. (American Indian
Radio On Satellite), boasting all-
Native American programming, all
the time. Based in Lincoln, Neb.,
and funded in part by the
Corporation For Public Broad-
casting and the Northwest Area
Foundation, A.I.LR.Q.S. airs a talk
show, “Native America Calling,” as
well as two all-music programs,
one a national service, the other
created by various regional pro-
ducers. “We play anything and
everything, from new and old, reg-
gae to techno, as long as it’s done
by American Indian artists,”
explains A.1.LR.O.S. director of dis-
tribution, Eric Martin. “From our
inception, we determined to divide
our air time between traditional
and contemporary music and
we've kept to that ever since. Our
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audience response has been
tremendous; we've recently gone
to 24-hours-a-day streaming on
the Internet to meet the continu-
ing demand.” Now airing on more
than 30 stations nationwide,
A L.LR.O.S. responds directly 1o
what Martin describes as “a dual
identity among Native Americans.
First there is a regional, tribal con-

nection. T'hen. there is the sense of’

Native Americans as a whole, a
people with a common history and
a shared future.”

Both that history and that futre
are helping 1o shape the sound of
Native American music. - all its
extraordinary diversity. Wl

NAMA GALA

Continued from page 20

ally recognized names and faces
who have a Native heritage, in-
cluding James Dean, Willie Nel-
son. Burt Reynolds, Donna Sum-
mer, Johnny Depp and many oth-
ers.” Included on that list is Jimi
Hendrix, one of two artists induct-
ed into the NAMA Hall of Fame.

Robbie Robertson, a tireless
champion of American Indian
music, was honored with a
Lifetime Achievement award and
was among a number of live per-
formers at the event, including
Richie Havens (who delivered a
stirring Hendrix tribute), Floyd
Westerman & Joanne Shenan-
doah, Walela and Robert Mirabel.
“It was aiso a great thrill to have
Redbone reunite just for the
event,” adds Bello, who sees
NAMA as a springboard for a
whole spectrum of future events
and products enhancing the pro-
file of Native American artists.
“We have plans to put out a com-
pilation CD of the award-winners,”
she explains, “and would like to
bring them together for an inter-
national tour.” NAMA is also
exploring the possibility of airing
the three-camera awards ceremo-
ny nationally.

“Native American music has
taken a giant step forward with
this show,” Bello asserts. “The
time has come for this music and
these artists to find their rightful
place in the musical mainstream.”

Among notable NAMA winners:
Walela’s “Warrior” (Best Song),
“American Warriors: Songs For
Indian Veterans” (Record of the
Year), Joanne Shenandoah (Best
Female Artist), R. Carlos Nakai
(Best Male Artist), Tom Bee (Best
Producer), Buffy St. Marie (Best
Pop Artist), Primeaux & Mike’s
“Peyote Songs” (Best Traditional
Album) and Indigo Girls’ “Native
Heart” (Best Contribution By Non-
Native Artist). —D.S.
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Robbie Robertson

3061n100 From The Underworld Of Redboy

“¥ %% %...a haunting, richly textured blend of ancient spirituality,
rattle-the-walls guitar and hypnotic beats.” — Rolling Stone

Equal parts Native, rock, hip-hop

and dance, the new album from

the former frontman of The Band
features collaborations with Jim
Wilson, the Six Nations Singers,
techno masters Howie B and Marius
de Vries, Canadian throat singers,
peyote healers and imprisoned
activist Leonard Peltier. Driven by
passion and hope, Robbie Robertson,
a Mohawk descendant via his mother,
brings forth the Native American
sound he's carried inside for years,
and sets it free.

BILLBOARD SPOTLIGHT

VH1 “Behind The Music”
featuring Robbie Robertson
begins airing June 19.

PBS Special “Making A Noise,”

a documentary profiling

Robbie Robertson and the making of
Contact From The Underworld Of Redboy.
Premiering in August.
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p» EMMYLOU HARRIS

Spyboy

PRODUCERS: Buddy Miller & Emmylou Harris
Eminent/RED

JJ Featured in Music to My Ears, June
20.

P VARIOUS ARTISTS

Music From The Motion Picture Small Soldiers
PRODUCERS: various

DreamWorks 50051

By enlisting cutting-edge DJs, rappers,
and producers to rework such tracks as
Queen’s “Another One Bites The Dust,”
the Pretenders’ “My City Was Gone,” Pat
Benatar’s “Love Is A Battlefield,” and
Rush’s “Tom Sawyer,” the producers of
DreamWorks' partially animated summer
action flick “Small Soldiers” have
breathed new life into the most hack-
neyed of musical forms: the classic-rock
radio staple. Among the highlights of a
refreshing set are a remake of “War” by
Bone Thugs-N-Harmony featuring Flesh-
N-Bone, Henry Rollins, Tom Morello, and
Flea; DJ Z-Trip’s reinvention of “Tom
Sawyer”; Wyclef Jean’s “Another One
Bites The Dust”; Queen Latifah’s “Love
Is A Battlefield”; and “My City Was
Gone,” featuring Kool Keith and the
Butcher Bros. Amid a profusion of sound-
tracks that simply license older material,
this one stands out as an entertaining
alternative.

RONNY WHYTE

Whyte Wolf—The Songs Of Tommy Wolf
PRODUCER: Ronny Whyte

Audiophile 298

The late composer/lyricist Tommy Wolf is
best remembered as the co-author—with
lyricist and frequent collaborator Fran
Landesman—of two '50s cabaret classics:
“Spring Can Really Hang You Up The
Most” and “The Ballad Of The Sad Young
Men.” His works, 16 of which are pre-
sented here, are full of feeling and '50s
cool, and they eouldn’t ask for a more
sympathetic vocalist than ever-talented
veteran Ronny Whyte, who gives a fresh-
ness to material that reflects a bygone
pop era.

P RICKY JONES

PRODUCERS: Daniella Capretta, Melissa Ritter
Cherry/Universal 53101

The sound of Ricky Jones’ self-titled
debut in some instances is reminiscent of
the musical styles of Kenny “Babyface”
Edmonds and Tony Rich—a smooth blend
of R&B and pop. Furthermore, the soft-
voiced crooner joins the ranks of male
artists such as Maxwell and Kenny Latti-
more, who write lyries that actually mean
something to the listener. Although the
first single, the Diane Warren-penned “If
I Was The One,” has yet to catch fire,
Jones’ effort is a strong one, with gems
like “Don’t Know Much About Love,”
“Lost In You,” and “Love Finally Made
It.” His obstacle will be standing out from
the crowded field of young male vocalists
who precede him.

DAWKINS & DAWKINS

Focus

PRODUCERS: Rodney Jerkins, Fred Jerkins Ill, Fred Ham-
mond, Warryn Campbell

Harmony 1696

After a several-year hiatus, the broth-
ers Dawkins re-emerge on a new label
with musical authority and lyrieal
insight that can only come from maturi-
ty, experience, and most likely a few

SPOTLIGHT

ROSCO

Bendita La Fey

PRODUCERS: Various

Universal Latino 40121

Sensational Spanish-language label
how by emotive Cuban-Ameriean
artist Rosco (formerly Rosco Mar-
tinez) finds the singer/songwriter
grafting his distinctive grainy bari-
tone onto a riveting assortment of
steamy philosophical musings
anchored by a singular amalgam of
Latino, rock, pop, and R&B cadences
and grooves. Tke leadoff single,
“Para Siempre,” is an irresistibly
hooky, midtempo love song sure to
roll at radio, along with almost any
other melody-enriched track ou the
CD, including the sensual, romantic
title-track ballad and the equally
appealing “Seficrita (No Me Dejes
Solo).” plus a chugging, rock-tinged
ade to a carnal inspiration, “Me
Calienta.”

hard knocks. Solid, alternately slam-
min’, and subtly insinuating hip-hop and
urban grooves pack a major punch, as
the joyous abanden of gospel meets the
celebratory spirit of contemporary
R&B. Both mainstream and gospel sta-
tions should find strong singles shots
(“Need To Know,” “Your Joy,”
“Wrapped Up, Tied Up, Tangled Up,”
“Praisin’ On My Mind”), as the Dawkins
siblings hit a perfect bull’s-eye between
both formats. A eareer-making come-
back from two young men clearly ready
for prime time.

SPOTLIGHT

LINDA RONSTADT
We Ran

PRODUCERS: Glyn Johns, George Massenburg &
Peter Asher, Linda Rorstadt, Waddy Wichtel

Elektra 62206

A well-traveled hitmaker who has par-
layed her stardom into credible ven-
tures into Mexican music, lullabies,
and Broadway, Linda Ronstadt
returns to her pop roots with her most
vital eollection in many a year—one
that serves as a showcase for her irre-
sistible voice and for the tunesmiths
lucky enough to be covered by her.
Among the highlights of an album
that covers a wide stylistic territory
with impressive cohesiveness are
Bruce Springsteen’s obscure gem “If
I Should Behind” (from his “Lueky
Town” album); the Jok:n Hiatt-penned
title track and another Hiatt nugget,
“Iey Blue Heart”; Bob Dylan’s classic
“Just Like Tom Thumh’s Blues”; gui-
tarist/producer Waddy Wachtel’s “I
Go To Pieces”; and the Doe
Pemus/Mart Shuman ba’lad “Cry "Til
My Tears Run Dry.” Another winner
from one of the industry’s most
enduring artists.

COUNTRY

p TRISHA YEARWOOD

Where Your Road Leads

PROCUCERS: Tony Brown & Trisha Yearwcod

MCA Nashville 70023

As Trisha Yearwood increzsingly
assumes the role of country musie’s
female representative to the world, her
appea’ beeomes inereasingly broad, and

VITAL R

VARIQUS ARTISTS

Have A Nice Decade—The '70s Pop Culture
Box

COMP;LATION PRODUCERS: David Mclees, Gordan
Skeene, Bilt Ingtot

Rhino 72919

Accustomed to raising the bar on boxed
sets, Rhino has outdone itself with this
mother of all retrospectives—a seven-
dise homage to the decade that time for-
got, packaged in appropriately hideous,
puke-green-shag carpeting with a smi-
ley face pattern. With 160 tracks rang-
ing from “School’s Qut,” “A Horse With
No'Name,” and “The Bertha Butt Bao-
gie—Part 1” to “Turn The Beat
Around” and “Beach Baby,” any five of
these CDs are certain to provide-hours.
of nostalgie entertainment in “shuffle”
mode. Furthermore, as a coffee-table
item, the set is a guaranteed conversa-
tion piece, complete with a time line of
current eeents, photos, trivia, and
blurbs on each track—not to mention
the tactile pleasure of the carpetand a
unique tiered design that lets users flip
the disc tray to access the CDs on the
bottom. True to its name, “Have A Nice
Decade” is pop culture in a box‘and a

EISSUES®

serious contender for a packaging
Grammy.

CHARLIE FEATHERS

Get With It: Essential Recordings (1954-69)
PRODUCER: none listed

Revenant-209

Though chiefly remembered for his rock-
abilly issues, Mississippi wild man Char-
lie Feathers was also an incredibly gifted
country stylist whase honky-tonk croon-
ing rivaled that of Hank Williams. Cut at
Sun in Memphis in'1955, Feathers’ early
hillbilly recordings—sich-as “I've Been
Deczived” and “Defrost Your Heart"—
are nothing short of amazing, The whole
spread of songs here makes this not only
a Feathers history but also a chronicle of
the musical times. This two-CD, 42-cut
package is evenly divided between com-
merrially released sides (covering 1955-
1962} and unreleased demos, outtakes,
and live cuts dating fram 1954 to 1969.
Though he tried toleave hilbilly music
in 1986 (the title cut, an adaptation of
“Corinna, Corinna,” was one such
attempt), he never fully escaped. Though
plagaied by health problems, he hasper-
formed occasionally in recent years.

SPOTLIGHT
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BEASTIE BOYS

Hello Nasty

PRODUCERS: Beastie Boys & Mario Caldato Jr,
Grand Royal/Capitol 37716

Back in 1986, when New York’s Beast-
ie Boys busted loose with the sopho-
moric hit “(You Gotta) Fight For Your
Right (To Party!),” it was hard to
imagine the trio would spawn a move-
ment of rap/rock manglers whose
notable proponents would include cut-
ting-edge acts like Rage Against The
Machine, Urban Dance Squad, and
Beck. Twelve years on, the Beasties
are still in fine form, as this 22-track
collection attests. Fueled by the
group’s signature rap/rock on such
cuts as the propulsive “Remote Con-
trol” and “Just A Test,” “Hello Nasty”
is also characterized by a loungey,
bossa nova vibe (witness “Song For
The Man,” “Song For Junior,” and “I
Don’t Know”) and lo-fi techno (“Inter-
galactie,” “And Me”). An album that
shows the many moods of the Beasties
without veering too wildly from their
roots.

her material reflects it. Is it less country
as a result? Only to the extent that a
large part of country’s shifting role is to
provide substantial relationship songs to
an audience in search of same—regard-
less of musical category. The songwriters
here reflect that same new sensibility: a
Carole King song is as at home with
Yearwood’s maturing vocal delivery as is
a composition by Al Anderson, Sharon
Vaughn, Diane Warren, Victoria Shaw,
Bob DiPiero, Allison Moorer, or Annie
Roboff. Yearwood has a great deal more
in common with King than would seem
apparent at first. She may well be the
closest thing in popular music to a new
Streisand.

LATIN

 VELAS

No Stoppin’

PRODUCER: Sergio George

Sir George/WEA Latina 24030

On its fine label debut, which contains
mostly romantic material, this female
vocal quartet from Puerto Rico former-
ly known as Porto Latino has evolved
into a tight-knit vocal unit whose pulpit-
rattling harmonies invigorate salsa-
rooted anthems such as the stirring
leadoff single, “Ahora Mando Yo,” as
well as the throbbing entry “Se Me
Antoja” and the moving testimonial bal-
lad “Lucharé.”

CLASSICAL

% KORNGOLD: THE SEA HAWK SUITE; SYM-
PHONY IN F SHARP

Oregon Symphony, James De Preist

PRODUCER: Ramiro Belgardt

Delos 3234

The Erich Wolfgang Korngold revival
continues apace with one of the worthiest
albums from Delos in years. James De

Preist leads the plucky Oregon Sympho-
ny in a rare and eloquent reading of the
suite from Korngold’s melody-laden
score to the 1940 swashbuckler “The Sea
Hawk,” as well as in a big-boned account
of the Symphony In F Sharp that com-
pares favorably with other recent record-
ings, including Franz Welser-Most’s
Grammy-nominated account on EMI. If
Welser-Most’s version is of a Viennese
cast, elegant and urbane, then De
Preist’s has a peculiarly American, vis-
ceral tone. Both views have their justifi-
cations, since Korngold was the ultimate
post-Romantic Viennese who had lived
and worked in Hollywood for two decades
when he wrote his only symphony. This
set’s vibrancy also stems from Delos’ cin-
ematic-minded “virtual reality record-
ing,” though the brash sonics may not be
for all tastes. Also, although Delos’ art
direction veers toward kitsch as usual,
the booklet is a model for others: There
are worthy notes by Korngold biographer
Brendan Carroll, details on his book and
other De Preist discs, and apt illustra-
tions.

CONTEMPORARY CHRISTIAN

P THE MARTINS

Dream Big

PRODUCERS: Phil Naish, Michael Sykes

Spring Hill CMD5452

This talented family trio has won five
Gospel Music Assn. Dove Awards, includ-
ing the Southern gospel album of the
year prize for the last three years. This
release should continue to satisfy its base
in Southern gospel, but it’s also a move
into more inspirational AC territory. Sib-
lings Joyce Martin McCollough,
Jonathan Martin, and Judy Martin Hess
perfected their harmonies growing up in
a rural Arkansas cabin, and this project
showcases those vocal stylings. The trio
stretches out on the rollicking, uptempo
“Count Your Blessing,” and the title cut
is a positive anthem with an infectious
melody and engaging lyrie. Another of
the album’s standouts is Jonathan Mar-
tin’s poignant ballad “More Like A Whis-
per,” which he sings as though he’s lived
the lyric. An album with wide-ranging
appeal that should take this act to a high-
er level.

P> RICH MULLINS & A RAGAMUFFIN BAND
The Jesus Record

PRODUCER: Rick Elias

Myrrh 080688559229

When Rich Mullins died last September
in a car accident, the contemporary
Christian music community lost one of
its most powerful creative forces. A mav-
erick who eschewed the trappings of sue-
cess, Mullins was a songwriter of
immense depth, unafraid to wrestle with
complex issues arising from his faith. In
the process, his insights enlightened
those touched by his music, and that
legacy lives on in the two-CD “The Jesus
Record.” One dise, “The Jesus Demos,”
features demos Mullins recorded on a
boombox nine days before his death;
they include the eerie line “My deliverer
is coming/My deliverer is standing by.”
The second CD features Mullins’ friends
Rick Elias, Amy Grant. Michael W.
Smith, Phil Keaggy, Ashley Cleveland,
and his Ragamuffin Band performing
fully produced versions of the songs
Mullins had demoed. Grant’s version of
“Nothing Is Beyond You” is uplifting,
and Smith turns in an affecting version
of “Heaven In His Eyes,” but the real
treasures are Mullins’ simple, stunning
last recordings. Releasing simultaneous-
ly with the double-CD set is “Homeless
Man: The Restless Heart Of Rich
Mullins,” a documentary that should
draw further attention to this powerful
collection.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Biliboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (- ): New releases predicted to hit the tap haif of the chart in the comrespording format. CRITICS CHOICES (# ): New releases, regardless of chart potential, highly recommended because of their musical

merit, MUSIC TO MY EARS (J7): New releases deemed Picks which were featurea in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashvilte, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219, Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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P> GLORIA ESTEFAN Oye (no timing listed)
PRODUCERS: Emilio Estefan Jr., Tony Moran, Randall Bar-
low

WRITERS: G. Estefan, E. Estefan Jr., R. Barlow, A. Chrino
PUBLISHER: Foreign Imported Productions, BMI

Epic 5498 (c/0 Sony) (CD promo}

The second single from La Glo’s slammin’
dance opus, “gloria!,” sidesteps the disco
demeanor of the previous “Heaven’s What
I Feel” in favor of a percussive salsa fla-
vor. Once again, the veteran singer man-
ages to surprise and delight, delivering a
bilingual performance that is fraught with
smoldering sensuality. She is bolstered by
an arrangement that teeters between cur-
rent club sounds and the shoulder-shakin’
tone of her Miami Sound Machine break-
through, “Conga.” In fact, if you’ve been
pining away for a jam that captures the
party vibe of that classic recording, look
no further. Further proof that Estefan is a
still a youthful artist, this is a program-
ming must for top 40 and rhythm-
crossover formats. Still, the diva’s matur-
ing fans should have no trouble finding
“Oye” on their local AC radio station.
Guess that’s what they call a multi-format
hit, eh?

SOUL ASYLUM Close (3:53)

PRODUCER: Chris Kimsey

WRITER: D. Pirner

PUBLISHERS: WB/Made to Be Broken, ASCAP

Columbia 41328 (Co promo)

Soul Asylum presents new competition for
the Air Supply back catalog on this foray
into romantic pop. “Close” employs a
chordal piano line (think: the theme from
“Cheers”), relaxed acoustic strumming,
and Broadway-style melody and vocal
crescendi, and not even the big rock guitar
bridge and scattered drum fills can pull
the song back from adult contemporary’s
gentle clutches. While they’ve always had
a propensity for cheesy lyries, until now
the band treaded firmly on rock’s soil.
This new direction (“And if you've got a
secret/It’s in me you can confide/And if we
ever get split up/I'll always be on your
side”) is not entirely unsuccessful, but it is
pretty strange.

ALEXANDER O’NEAL Grind (4:11)

PRODUCER: Rodney Richard

WRITERS: N. Mundy, M. Christina

PUBLISHERS: One Day I'm Gonna Make It/Chrysalis
Songs/Boyzen-Berri, BMI

Ichiban 487 (cassette single)

What a pleasure it is to welcome O’Neal
back to the front lines of R&B. After too
long an absence from recording, he pre-
views his new excellent album, “Lovers
Again,” with a slinky slow jam that wise-
ly pays attention to current jeep
trends—while never forgetting that his
core following is no longer trend-hop-
ping kiddies. Time has treated O’Neal’s
voice well. His smooth baritone now has
an engaging raspy edge, which adds a
seductive texture to every line he utters.
Producer Rodney Richard keeps the
groove taut and covered in lush key-
boards. An essential addition to quiet
storm specialty shows, though main-
stream R&B programmers would also
be wise to find space for this lovely
effort.

COUNTRY

P DOLLY PARTON Honky Tonk Songs (4:32)
PRODUCERS: Dolly Parton, Richie Owens

WRITER: D. Parton

PUBLISHER: Velvet Apple, BMI

Blue Eye/Decca 72061 (CO promo}

In the wake of Rising Tide closing its
doors in Nashville, Parton is now calling

Decca Records home. She makes a re-
newed bid for country radio airplay with
this first single from her forthcoming
album, “Hungry Again.” The lyric poses
the question “Why don’t more women
sing honky-tonk songs?” It’s a cute lyrie,
and Parton performs with her usual
panache. But the production almost
seems to play against the vocals instead
of enhaneing her unique sound. Parton is
gamely courting country radio, and she
has lots of fans in that arena. Still, it
remains to be seen whether this will be
the song that gets her back on the air-
waves. If this one doesn’t cateh fire,
there’s still hope, as the album is fertile
with stronger material.

> REBA McENTIRE Forever Love (3:52)
PRODUCERS: David Malloy, Reba McEntire

WRITERS: L. Hengber, D. Bryant, S. Russ

PUBLISHERS: Starstruck Writers Group/Glen Nikki,
ASCAP; Starstruck Angel/Missoula, BMI

MCA 72062 (CD promo)

MecEntire follows her smash duet with
Brooks & Dunn, “If You See Him/Her,”
with a pretty—if somewhat syrupy—bal-
lad about long-term love and commitment.
(The song is the title theme to her CBS
TV movie, which airs in September.)
Penned by hit writers Liz Hengber, Dean-
na Bryant, and Sunny Russ, the tune
boasts a sentimental lyric and a pretty
melody that drowns in the overly lush pop
production. McEntire’s delivery bounces
between being appropriately vulnerable
and intimate during the verses to going a
little too far over the top on the soaring
chorus. Reba fans who are into this type
of thing will appreciate it for what it is;
others will miss the days when one of
country musie’s most affecting voices still
sang country musiec.

P> GIL GRAND Spilled Perfume (3:50)

PRODUCER: Byron Hill

WRITERS: B. Hill, T. Hiller

PUBLISHERS: MCA/Brother Bart, ASCAP; Sold for a Song,
SOCAN

Monument 78840 (CD promo)

Monument’s reactivation thus far has
been a tremendous success, as the Dixie
Chicks have become one of the industry’s
breakthrough acts this year. The label
makes its next bid with Grand and his
upcoming CD, “Famous First Words.” The
first single features a silky melody that is
matched by Grand’s smooth vocals. The
Byron Hill/Tony Hiller tune covers lost-
love territory, bringing some interesting
imagery to the lyric.

+* KEITH HARLING Coming Back For You (3:28)
PRODUCER: Wally Wilson

WRITERS: J.D. Rich, C. Waters, T. Shapiro

PUBLISHERS: Sony ATV Songs/Tree/Chris Waters/Ham-
stein Cumbertand/Tom Shapiro, BM|

MCA 72064 (CO proma)

Harling follows up his debut single,
“Papa Bear,” with a lively song made for
summertime radio. It has an infectious
melody, plus a lyric laced with references
to Coppertone, Ray-Bans, pifia coladas,
and all things that bring to mind
thoughts of summertime fun. Harling has
a warm, accessible voice and delivers this
tune in a playful appealing style that
should garner widespread support at
country radio.

DANCE

P> DAVID MORALES PRESENTS THE FACE
Needin’ U (10:00)

PRODUCER: David Morales

WRITERS: D. Morales, P. Hurtt, R. DiCicco
PUBLISHERS: Def Mix’EMI/Vallarta/Richie Rome, ASCAP
REMIXER: Albert Cabrera

Definity 002 (12-inch single)

The reigning king of clubland proves he’s
still a man of the underground with a rip-
pin’ house music anthem that relies large-
ly on his knack for crafting spine-tingling
percussion lines and taut keyboard loops.
He builds his hook around a tasty sample
from “My First Mistake” by the Chi-
Lites, injecting a nice old-school flavor to
an otherwise cutting-edge recording.
Although nothing ean improve upon
Morales’ primary 10-minute creation,

Albert Cabrera makes a respectable bid
for turntable attention in an epie remix
that leaves the listener wondering what
else this one-time Latin Rascal has tucked
up his creative sleeve. Contact: 212-505-
7728,

P VANESSA-MAE 1 Feel Love (6:51)

PRODUCER: Andy Hill

WRITERS: P. Bellotte, G. Moroder, D. Summer
PUBLISHERS: Rick's Music/Budde Songs/Sweet Summer
Night, ASCAP

REMIXERS: Chariie Casanova, Pablo R. LaRosa, Klub-
heads, Rollercoaster, Nick Griffiths, Brian Tench, Gary Q.,
DJ Roach, B.K.N.Y.

Virgin 13119 (12-inch single)

If you're gonna take on a timeless classic
like Donna Summer’s quintessential disco
anthem, you’d better bring a fresh idea or
two to the table—and you’d better not
hurt the original tune in the process.
Vanessa-Mae bravely takes on “I Feel
Love” and manages to deliver an interpre-
tation that deftly accomplishes both tasks.
An accomplished violinist, she suceeeds in
breathing interesting new depth into the
song’s simple yet sticky melody, giving it
the classical, “serious” tone it deserves.
Needless to say, producer Andy Hill’s
original beats are faithful and fun, while
an army of underground club DJs get a
chance to tweak the song with largely pos-
itive results. Gary Q.’s and Charlie
Casanova’s respective versions are partic-
ularly potent, since they challenge the ear
with foreeful tribalistic beats and trance-
like keyboards.

P CIRRUS Back On A Mission (6:45)
PRODUCERS: Cirrus

WRITERS: A. Carter, S.J. Barry, R. Padilla

PUBLISHER: not listed

REMIXERS: Cirrus, DJ Dan, AK1200, Dave Aude
Moonshine 88454 (CD single)

The lads who've helped make the often
intangible electronica movement appetiz-
ing for the pop masses return with a thick
and chewy big-beat jam that is designed to
simultaneously please the club-rooted
genre’s die-hards and attract alterna-rock
novices. In its original form, the track
melds caustic guitars with razor-sharp
rave synths, making for an aggressive,
almost Nine Inch Nails-esque sound.
Remixed to virtual perfection by a bevy of
West Coast renegades, “Back On A Mis-
sion” crackles with credible underground
intensity. Don’t miss the band’s smokin’
new album, due this fall.

P PATTY SMYTH Wish | Were You (3:49)
PRODUCER: Matt Serletic

WRITERS: P. Smyth-McEnroe, G. Burtnik
PUBLISHERS: EMI-Blackwood/Pink Smoke, BMI; War
Bride, ASCAP
Col

e

y Music Soundtrax 41392 (Co promo)
The onslaught of singles from the massive

NEW &
NOTEWORTHY

MELANIE B. | Want You Back (3.2¢)
PRODUCERS: Missy Elliott, the Dynamic Duo
WRITERS: M. Elliott, G. Thamas, L. Hoimes
PUBLISHERS: WB/Mass Confusion, ASCAP; Off the
Rack, SESAC

Virgin 13605 (cassette single)

On this first single from the sound-
track to the film “Why Do Fools Fall
In Love,” Melanie B., aka Scary Spice,
takes her first solo steps with the help-
ing hand of hip-hop diva Missy Elliott.
Although this track won't instantly
transform Melanie into a credible rap
personality, it's a respectable effort
that leaves the listener optimistic
about her post-Spice Girls career. In
addition to lending a fluid guest rhyme
or two, Elliott (with ample assistance
from the Dynamic Duo) provides a
skittling funk groove framed with lean
guitar licks and languid backing
chants at the chorus. Factor in an
omnipresent '70s-fashioned keyboard
loop, and you've got the makings of a

solid summer top 40 radio entry.

soundtrack to “Armageddon” continues
with this pop-lined rocker from the long-
silent Smyth. Producer Matt Serletic
keeps the studio frills down to a bare min-
imum, leaving plenty of room for Smyth
to cut loose and feed off a spree of
crunchy, '80s-styled guitars. A delicious
treat for fans of the veteran rock belter’s
Scandal-era material, this single could
create a new demand for the artist at
triple-A, mainstream rock, and top 40
radio.

SCOTT HOWARD Someone To Hold (no timing listed)
PRODUCER: not listed

WRITER: S. Howard

PUBLISHER: not listed

SH 001 (cassette single)

Newcomer Howard is from the old school
of pop crooners who consciously eschew
the gimmicks and grandstanding of kid-
die-driven top 40 music. “Someone To
Hold” is a simple love song with a splash
of blues spice. Howard has an astonish-
ingly wide and flexible vocal range, with
an appealing theatrical flair. He is com-
plemented by an instrumental undereur-
rent of subtle scratchy guitars and a
prominent framework of brassy horns. In
all, this is a natural selection for sophisti-
cated AC listeners—not to mention an
attractive introduction to a singer well
worth keeping a close eye on. Contact:
914-965-2138.

ROCK TRACKS

DAG Our Love Would Be Much Better (If 1 Gave
A Damn About You) (3:41)

PRODUCER: John Custer

WRITER: J. Custer

PUBLISHERS: Pomegranate Days/Stellium, ASCAP
Columbia 41128 (Co promo)

Vocals are this track’s highlights, with a
great scratchy male lead voice and
female group backups belting the mes-
sage of apathy heralded in the song’s
title. Dag's soul/funk/rock hybrid brings
to mind Kool & the Gang and The Artist
Formerly Known As Prince, and this
band similarly understands how to get
into a groove and stick there. While that
quality serves to ground this toe-tapping
single, it also gives it a slightly stagnant
feel only exacerbated by a recognizable,
overused horn riff. A bar-rock element
underlies this track while other, poppier
genres permeate the mix, a sound that
could either serve to defy pigeonholes or
cause this song to fall through the cracks
altogether.

SUPERGRASS We Still Need More (Than Anyone
Can Give) (3:47)

PRODUCER: The Dust Brothers

WRITER: not listed

PUBLISHER: not listed

DreamWorks 5074 (CD promo}

If the Beatles had ever met the Dust
Brothers, the songs on “Revolver” might
have turned out like this single from
Britpop masters Supergrass. Harmo-
nized full-group sing-alongs and light-~
hearted lyries carry this bouncy track
along, while back-up “oohs” and “aahs”
add to the *60s/70s pop flavor. The
track’s bridge is its most impressive, and
most up-to-date, element—orchestral
strings duet with a prominent drum and
electric bass line with surprisingly fresh
results.

THE BANJO SPIDERS Gilligan’s Daughter (2:07)
PRODUCER: Garret Thomas Vandermolien

WRITER: E. Barlow

PUBLISHER: Myass, BMI

Spinning 007 (CD promo)

In a decade of remixes and repackaged
nostalgia, this band jumps on the post-
modern bandwagon and creates a patch-
work of vintage sounds. In the first few
seconds of the song, the band moves from
a driving rock’n’roll guitar opening to a
single surf-guitar chord (so brief you
might think you imagined it) to a recycled
Buddy Holly “Everyday” riff with re-
worked ending. Although this Weezer-
esque version of Buddy Holly bop adds a
seruffy-pop twist at the end of the bor-
rowed riff, you can still detect some of

Holly’s hiceup vocal stylings amid the
garage-band yells. And even though the
lyrics are not vintage, the song’s driving
bop evokes Holly’s own words, leaving you
feeling like you're “going faster than a
roller coaster.”

FIVE EASY PIECES Lovers (3:57)

PRODUCERS: Five Easy Pieces

WRITER: M. Dauer, J. Schwartz

PUBLISHER: not listed

MCA 4160 (CD promo)

Clean and simple guitar work laces an
adrenaline-pumped, drum-heavy open-
ing that will leave your feet tapping.
Just as you're ready to hop up and
dance, country-fried rock voeals cut in,
following the lead of subtle, honky-tonk
guitar stylings that eventually burst into
bluesy solos. Although the song could do
without hybrid country/rock lines like
“we rock’n’roll like lovers on parole,”
the soul of this song is in the beat, not
the lyries. This is the kind of song that
reminds you that music was made for
danecing.

THE UNINVITED What Ged Said (2:57)
PRODUCER: T. Panunzio

WRITERS: the Uninvited

PUBLISHER: Jam or Die, BMI

REMIXER: T. Panunzio

Atlantic/lgloo 8430 (CO promo)

For the band that once referred to its
sound as having “a pop heart, a rock soul,
and country bad breath,” the bad breath
seems to have faded in this tune. Although
you can still detect a rootsy quality in
some of the guitar riffs, this goofy novelty
song seems more bubble-gum pop than
rustic root. But beneath the bubble-gum
film is a medley of sounds—ranging from
a ska groove to straight-up rock—that
keeps the Uninvited one step ahead of
even its own definition. As long as the fans
can stomach the hokey lyrices, this band’s
first big-label release should spread its fan
base beyond California.

% GOODIE MOB. Beautiful Skin (4:30)
PRODUCERS: Antonio M. Reid, Kenneth B. Edmonds,
Craig Love

WRITERS: C. Love, R. Barnett, T. Burton, C. Gipp, W.
Knighton

PUBLISHERS: C'Amore/Goodie MOb./Chrysalis, BMI
LaFace 4341 (cassette single)

It’s so refreshing to hear someone hailing
the black woman for more than her sexual
prowess that it’s very easy to overlook the
far-reaching implications of “Beautiful
Skin.” More than the average “wifey”
track (the “you are my main woman but
there are others on the side” type of
song), the song has Goodie MOb. estab-
lishing the correet and intended purposes
behind courtship: getting to know the per-
son, what she is about, and starting a rela-
tionship if the mind-sets are aligned. At
the same time, the group appreciates the
finer points of a black woman’s demeanor
instead of harping on the bad. Musieally,
the track is a godsend for such subject
matter, as Cee-Lo serenades listeners in
the chorus and the guitar-driven melody
keeps them interested.

MANTRONIK VS. EPMD Strictly Business (3.38)
PRODUCERS: EPMD

WRITERS: “Steve-O" Oaklander, EPMD, K. Mantronik
PUBLISHERS: Virginia Beach/Warner-Chappell/Herbaii-
cious/Black Fountain/TCF, ASCAP

REMIXER: Mantronik

Priority 53317 (cassette single)

Profile Records may be making a killing
on Jason Nevins’ remix of Run-D.M.C.’s
“It’s Like That,” but Priority Records has
definitely taken a turn for the worse with
Mantronik’s version of EPMD’s “Strietly
Business.” The biggest fault, it seems, was
trying to mesh an originally mid- to slow-
tempo rhyme to a high-energy dance mix.
Not only do the vocal and musieal not
mesh, but true hip-hop lovers, whether
they’re into dance, hardcore hip-hop, dub,
or electronica, will not be able to envision
Erick Sermon and Parrish Smith over the
techno-influenced beat. Better luck next
time.

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (+ ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Larry Flick, Biliboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203, Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y,)
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HOME VIDEO

BY CATHERINE APPLEFELD OLSON

MP DA LAST DON

No Limit and Shooting Star Pictures

58 minutes, $19.98

Apparently Master P watched “Scarface”
too many times during his formative
years. This direct-to-video gangster flick
is a glorified music video that steals plot
points and characters from the Al Pacino
feature and Mario Puzo projects. Master
P plays a concerned basketball coach
whose father is the head of a crime family.
He dives into more familiar territory
when the Don is killed and he takes over,
swearing to change the family. Eventually,
though, he too becomes a greedy, murder-
ing thug. The acting leaves much to be
desired, with other No Limit rappers like
Snoop Doggy Dogg and Mia X in support-
ing roles. Accents change, delivery is
monotone, and expressions are blanker
than those seen on C-SPAN. The film con-
tains violence, lewd sex acts, and bad lan-
guage. Some random concert footage and
a video are tacked on the end, proving
that Master P may know how to turn a
record label into a powerhouse competitor,
but he should stick to kissing the brass
ring instead of trying to wear it.

BOP BOYS: THE VIDEQ

Interhit/Priority Records

41 minutes, $14.98

Young girls are bananas for boy bands,
and this video and its companion CD put
the best of the pack—from 98° and 911 to
Aaron Carter and Boyzone—in one conve-
nient place. Although the CD has more
tracks, like a previously unreleased ver-
sion of “Quit Playing Games” by the Back-
street Boys, the video has enough choreo-
graphed moves, sculpted chests, winning
smiles, and bubblegum ballads to please
any preteen on your shopping list. Com-
piled by the staffers at Bop, a leading teen
entertainment magazine, it also showcases
some of Europe’s additions to the popular
genre, like Espen Lind and Ant & Dec.

INSANE CLOWN POSSE: SHOCKUMENTARY
PolyGram Video

90 minutes, $19.95

The Detroit-based hardcore rap duo that
was dumped by Disney’s Hollywood
Records now has a big new home on
Island Records. The group’s first long-
form video is as much a paean to their
fans—who are known to don the clown
makeup and anti-establishment leanings
of their musical muse—as it is to ICP’s
own genesis and current standing. To the
uninitiated viewer, it’s a fascinating and
sometimes humorous window on a mildly
disturbing kernel of current popular cul-
ture. Concert and backstage footage
wraps around various interpretations of
the ICP phenomenon from band members
Violent J and Shaggy 2 Dope, their man-
ager, a focus group asked to assess ICP
paraphernalia, select fans and their par-
ents, and even a handwriting analyst who
reports her findings after reading some
fan mail.

THE BEST OF KERMIT ON SESAME STREET
Sony Wonder

35 minutes, $12.98

Kermit’s Muppet pals gather to toast their
favorite frog in a Lincoln Center tribute
that touches on some of the greenest
moments in “Sesame Street” history. As
this has become one of its strongest mar-
keting efforts of late, Children’s Television
Workshop superbly repackages some clas-
sic footage together with some new con-
tent and flair. With Grover serving as MC,
the program hops from “interviews” with
an adorable smattering of children about
all things Kermit to a rainbow of best-

loved sketches and songs such as
“Caribbean Amphibian,” “Tadpole,” and,
of course, “Bein’ Green.” There’s also a
patchwork of segments featuring Kermit
on the job as Sesame Street’s hardest-
working newsman, with clip after clip of
him reciting his now-famous catchphrase,
“Kermit the frog here.”

TEENAGE MUTANT NINJA TURTLES: EAST
MEETS WEST

Twentieth Century Fox Home Entertainment

100 minutes, $14.98

A mystic sort of vibe hangs over this
direct-to-video, live-action movie starring
the four crime-fighting turtles and a new
half-shell heroine named Venus de Milo.
Now fully developed Ninja warriors,
Leonardo, Raphael, Michelangelo, and
Donatello find their way to China, where
they face the Dragon Lord, an emperor
gone bad who's cooking up a way to
become invincible and conquer the uni-
verse. Their journey also takes them to a
surreal space called the Realm of Dreams
and brings them into contact with a long-
lost sister of sorts, Venus, who fell into the
same toxic ooze at birth as our crime
fighters but was raised in Shanghai rather
than New York. Unlike her male counter-
parts, Venus uses the powers of the heart
and mind to right the wrongs of the plan-
et. Together, the five turtles stage a pow-
erful counterattack to bring down their
nemesis.

THE AVENGERS

A&E Home Video

100 minutes each, $12.95 each or $29.95 for
three-pack

Warner Bros. is drumming up lots of
awareness for this ’60s British TV series

with its upcoming feature film of the same
name, and A&E is jumping into the fray of
“The Avengers” by releasing the original
TV series on video for the first time. The
first batch of releases are available as sin-
gle tapes (each containing two episodes)
or packaged in two three-tape boxed sets.
The videos begin with episodes from 1967,
when the show starring Diana Rigg and
Patrick Macnee was in its fifth season, and
also when it began airing in the States.
The groundbreaking adventures of sexy
secret agents Emma Peel and John Steed
set the stage for many a TV series and
film to come and are a hoot to view in ret-
rospect. The July video release also coin-
cides with A&E’s airing of a documentary
about the original series. Contact: 212-
206-8600.

THE ROCKIES BY RAIL

Acorn Home Media

55 minutes, $19.95

Anyone thinking of traveling to the Rocky
Mountains or just looking for an armchair
getaway will find a beautifully filmed facil-
itator in this educational travelog. Cam-
eras shadow a group of vacationers travel-
ing aboard restored luxury cars that more
than half of a century ago traversed ter-
rain accessible only by train. En route
from Denver to Portland, Ore., the travel-
ers make notable stops in Salt Lake City,
Wyoming’s Grand Teton National Park,
and Yellowstone Park. But as the old say-
ing goes, it’s the getting there that is the
most fun. Current footage and interviews
with passengers are complemented with
vintage photos and historical commentary
that explains the geography and the
routes—including the addition of new
tracks and tunnels—trains used to cross

the Continental Divide in years past. Con-
tact: 800-474-2277.

WHEELS: AN IN-LINE STORY

Tapeworm Distributors

30 minutes, $14.95

This short film about the world of aggres-
sive inline skating pairs the three young
filmmaking Klein brothers—Brandon, 19,
Nix, 18, and Danny, 15—with the more
well-known Hanson brothers, who supply
the soundtrack. This film, the third from
the brothers Klein, tells the story of a boy
who hopes to one day be good enough to
skate with the best. Instead, he is side-
lined by a skating accident, and his hospi-
tal bed becomes the launch pad of a swirl
of dreams about amazing skaters. Footage
of skaters filmed in the U.S., Amsterdam,
and several locales in Switzerland serve as
the backdrop. The Kleins deserve credit
not only for making an aggressive skating
tape that is devoid of foul language but
also for turning out a slickly produced fin-
ished product that should be a magnet for
their peers. Contact: 800-367-8437.

ENTER*ACTIVE
BY DOUG REECE

NFL XTREME

989 Sports (formerly Sony Interactive)

PlayStation

Players thirsting for a sports title that will
quench their blood lust the same way com-
bat games such as Duke Nuke’em does
will find “NFL Xtreme” particularly
refreshing. While not exactly the model of
sportsmanship, “Xtreme” is good old-fash-
ioned violent fun, junking the traditional
model of straight sports games like Game-

BLUE GUITAR

By Ken Vose
Chronicle Books
$19.95, 131 pages

More times than not, people
only notice the man or woman lit-
erally behind the guitar, as
opposed to the person who craft-
ed the instrument’s, curves, color,
and sound.

“Blue Guitar,” written by novel-
ist and screenwriter Ken Vose,
takes a step in remedying that
oversight by focusing on a very
special collection of archtop guitars
and their makers.

In the same way that most peo-
ple collect baseball cards or
stamps, Scott Chinery hoards gui-
tars of all shapes, sizes, styles, and
shades. At last count, he had some-
where around a thousand. But in
1995 he garnered one that would
touch his heart and inspire a bril-
liant idea. He commissioned Jimmy
D’Aquisto, considered to be Amer-
ica’s greatest luthier, to craft an 18-
inch Centura Deluxe archtop fin-
ished with Ultra Blue Penetrating
Stain No. M520. It was the last gui-
tar the master made before his
death later that year.

In honor of D’Aquisto, Chinery
started the Blue Guitar Project and
engaged 21 of the finest luthiers,
some of whom had apprenticed with
or known D’Aquisto, in a friendly
competition. They all had to design
an archtop, which is made using vio-
lin-style rounded soundboards,

using the same basic measurements
and bright blue stain. The results of
this dare are enclosed within Vose’s
book and can also be seen through
November at the Smithsonian’s
National Museum of American His-
tory in Washington, D.C.

Even the untrained eye of the
non-player would have a hard time
denying the beauty of these string
instruments and their unique
details, like the hidden side sound-
holes, mother-of-pearl-lined f-
holes, or painted tailpieces or necks
(everything from geometric shapes
to blue macaws).

The numerous photographs were
shot by Leslie Jean-Bart, a pho-
tographer who takes pictures for
Sotheby’s and BMW, His extensive
background photographing in-
animate objects of desire obviously
came in handy, as he provided a
variety of angles, close-ups, and
artsy montages. Things that you

pass right over in full-body shots,
like intricate carvings or patterned
borders, jump off the page when
the perspective is shifted. Plus,
Vose attacks the subject with the
non-expert in mind, offering dia-
grams, anecdotes, and the human
element of guitar-making. There is
a short chapter on the history of
and differences between archtop
and flattop guitars, as well as one
on why Chinery started the project
and how it progressed as other
builders heard of it and wanted to
add their own interpretation of
D’Aquisto’s Centura.

But if guitars are your bag, you
are in for an extra treat, as Vose
interviews each luthier about his
past, his technique, and his entry.
One craftsman, Bill Hollenbeck,
had never even seen a blue guitar
before he built his Hollenbeck
Ebony 'n’ Blue on Chinery’s dare.
Vose also had Chinery and Steve
Howe of Yes and Asia fame take
each guitar for a test drive and
offer their opinions. Jazz legend
George Benson even took time out
to pen a personal and moving for-
ward for the book.

The designers are split into two
groups of thought: classicists and
modernists. Despite having vary-
ing techniques and theories about
how the finished product should
look and be crafted, their passion
and creativity all came from the
same place—the heart.

CARRIE BELL

Day for a five-on-five, bone-jarring game
with comic-book-proportion players. Late
hits, helmet-popping tackles, and taunts
are routine, In fact, the game is penalty-
free. If you're looking for realism, howev-
er, don’t bother with this game. Players
have moves—such as forward-flipping
over tacklers’ heads—that even Walter
Payton in his prime would envy. Can an
“NHL Xtreme” be too far behind?

M.AX.2

Interplay

PC CD-ROM

Interplay makes its way onto the Internet
with this, its first multi-player online
game. It’s also the first title from the
developer’s Flat Cat division, which acted
intelligently by launching off the solid
platform of the first “M.A.X. (Mechanized
Assault & Exploration)” title. In the new
version, Flat Cat has taken the combat/
strategy title and added features such as
extended viewing options, new environ-
ments and breeds of alien opponents, and
spy cameras, Offline players will also note
a significant boost in artificial intelligence.

AUDIO BOOKS

BY TRUDI MILLER ROSENBLUM

OTHER PEOPLE’S DIRT

By Louise Rafkin

Read by the author

Listen & Live Audio

3 hours {unabridged), $16.95

ISBN 1-885408-23-4

Rafkin doesn't fit the stereotype of a house-
cleaner; middle-class and college-educated,
she began cleaning houses in her 20s as a
way to turn extra money and somehow
stuck with it. Her busy intellect, however,
wasn't satisfied with simply waxing and
mopping, so she began thinking of herself
as a spy, drawing conclusions about her
clients’ lives from the dirt they left behind.
In this amusing memoir, she tells of her
“cleaning adventures” and has a few choice
words to say about clients who pay in pen-
nies and purposely throw big messy parties
the night before the cleaning woman comes.
She also castigates large corporate cleaning
services, which charge top dollar while pay-
ing their workers minimum wage. Wanting
a full picture of the cleaning profession, she
interviews a veteran maid of the rich and
famous, a poor immigrant single mother,
and a former stripper who now does nude
housecleaning. Rafkin’s reading is unfortu-
nately a lot drier than her material, and a
professional actress would have served the
material better. Still, this is an unusual and
amusing audio.

BACKTALK: 4 STEPS TO ENDING RUDE BEHAV-
I0R IN YOUR KIDS

By Audrey Ricker, Ph.D., and Carolyn Crowder,
Ph.D.

Read by Jan Maxwell

Simon & Schuster Audio

1¥: hours (abridged), $10

ISBN 0-671-58265-8

This audiobook presents the view that
backtalk—rude, sarcastic remarks from
kids—should be treated like any other
misbehavior: with an immediate, logical
consequence, such as a loss of privilege.
Ricker and Crowder’s four-step approach
to ending backtalk is to recognize the
problem, choose and enact a consequence,
and, most important, disengage from the
situation rather than getting drawn into
an argument. They illustrate their tech-
nique with dramatized examples, which
are helpful. While it’s important not to get
angry or yell, they do advocate using one’s
emotions as a reason for the consequence,
i.e., “When you spoke to me rudely, it
made me feel bad. Therefore, I don't feel
inclined to drive you to band practice
tonight.” This promotes empathy and con-
sideration for others. However, they
stress that punishments must not be said
in an angry or vengeful tone, which could
lead to a tit-for-tat war between parents
and children. Reader Maxwell has a pleas-
ant, professional voice that is appropriate
for this factual, self-help material.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Piace, Alexandria, Va. 22302, ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Bivd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y, 11218
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“Blue” Recording. Atlantic recording artist Ray J was recently captured in the
studio recording “Blue,” a track slated to appear on his upcoming album. Pic-
tured, from left, are “Blue” producer Silky, Ray J, and “Blue” songwriter Teron

Beal.

BY SHAWNEE SMITH
NEW YORK—Uptown/Universal
Records execs are being upfront
about using sexuality to sell “Mo’-
Hogany,” Monifah’s sophomore set,
when it streets Aug. 25.

“This [album] is decidedly sexy,”
says Jackie Rhinehart, VP of mar-
keting at Universal about the various
musical moods of the project.
“[Monifah] took an uninhibited
approach to this album, and the way
we look at it, sex sells.”

But in addition to its sexually
provocative interludes and innuen-

Mary J. Blige Shares Her World With Live Set;
New York Goodwill Games Get All-Star Kickoff

MARY’S GIFT: Mary J. Blige considers her upcom-
ing live album a gift to her devoted fans.

“[The album] is my first headline tour,” she says.
“The fans supported me so much. I figured, “‘Why not?’
So I recorded it. It's something to give back to the fans
for their support in New York and Los Angeles.”

Blige adds that she felt the time was right to record
“The Tour,” which bows July 28 on MCA. “It was a
great energy,” she says. “And it’s really at the concert;
there are no studio tricks. I'm not afraid for the audi-
ence to hear my veice crack.”

Not one to waste any time between albums, Blige is
already in the studio working on her fifth album, cur-
rently untitled. The first sin-
gle from the project is due in
November, while the album
is scheduled for an April
1999 release on MCA.

In addition, Blige will be
starting her own label, Mary

|
Jane Entertainment, which a’” tm|
will be officially announced Blues

sometime in November ™ |
(BillboardBulletin, July
15). Altheugh the label has
no distribution deal yet,
Blige will present her artists at a special showcase for
distributors in September.

Dustin Adams will be the first artist on the label.
“I went to schooi with him; he’s a climrch boy,” says
Blige. “I couldn’t let his
talent go to waste.”

Kirk Burrowes, for-
mer president of Bad Boy
Entertainment, who be-
came Blige’s manager in
November 1997, says the
live set will feel like the
listener is right at the
concert. “Mary is at a piv-
otal point in her career,”
he says. *“From my stand-
point, she is at a crossroads, and it has elevated her to
another status. Part of my job is to exploit her creativ-
ity and diversity on this album in a pesitive way. This
album is more of a sampling of that.”

The 24-track live album will offer a medley of hits.
“About 22 of the songs are almost a greatest-hits pack-
age, with two bonus cuts,” says Burrowes. The two
bonus tracks are covers of Aretha Franklin’s “Day
Dreaming” and Dorothy Moore’s “Misty Blue.”
Franklin and Moore, Blige says, are singers to whom
she and her mother listened during her childhood. “My

Rhythm

mother would play them continuously, and if I broke [a
record], she would run out and buy
another one,” she says.

The first single due from the set
is “Missing You,” produced by
Kenny “Babyface” Edmonds; it’s
also from her “Share My World”
album. “It’s a tribute to Biggie and
2Pac and everybody who lost some-
body,” she says. “It was one of my
favorites on ‘Share My World.’ ”

The live album is produced by
Blige, Burrowes, and Hank Shocklee, MCA’s senior
VP of R&B music.

Although Blige still has
upcoming show dates ar-
ound the country, she will
promote the live set July 28
at HMV in New York. On
July 27, she’ll perform at
Harlem Week’s opening
ceremonies in New York.

BLIGE

by Anite M. Samuels

Blige recently performed
at the Essence Music Festi-
val in New Orleans, and in
August she’ll sing at the
Cincinnati Jazz Festival.

Blige’s song “Beautiful” is on the soundtrack to “How
Stella Got Her Groove Back,” which was produced by
Jimmy Jam and Terry Lewis and is due Aug. 11 on
Flyte Tyme/MCA. Blige also makes an appearance in
the film, which stars Angela Bassett.

Blige has been increasing her repertoire of duets.
Her duet with Kirk Franklin & the Family will
appear on the group’s next album, and “I Used To Love
Him,” a duet with Lauryn Hill, will appear on Hill’s
Aug. 25 release, “The Miseducation Of Lauren Hill,”
on Ruffhouse/Columbia.

“Lauryn is one of the most positive women I have
run into in a long time,” says Blige. “I was very com-
fortable around her. She is a deep sister, and I enjoyed
working with her.”

M USICAL *GOODWILL’: On Saturday [18], several
recording artists showed their support of the 1998
Goodwill Games’ opening ceremonies at the World
Financial Center Plaza in New York.

The ceremony kicked off a series of athletic events
and included performances from Ray Charles,
Brandy, Hootie & the Blowfish, All-4-One, Marc
Cohn, Linda Eder, and Bebe & CeCe Winans, as well
as Broadway composer Frank Wildhorn, who con-
ducted an orehestra for the evening.

dos, “Mo’Hogany” is, according to
Monifah, the musical story of her
life. “It just kinds of explains the new
things going on in my life,” she says.
“It’s like a movie.”

She says that her debut set,
“Moods . .. Moments,” was sort of a
spur-of-the-moment project and that
her record deal “came out of thin air.”

“Heavy [D,
president of Up-
town Records at
the time] had a
vision, and I kind
of just followed
him,” she says. “I
let him guide me,
and it was sort of
shared vision, but
this time I want-
ed to take control of the project. I
felt like it was time for me to step up,
to take responsibility for my artistry.
I am going to be much more woman-
ly and sexy than I was the last time
around.

“[The last time] I was very new to
the whole business. I was a lot more
shy and kind of just learning, look-
ing around and taking the lead from
Heavy. But this time I had more of a
grasp on the industry, and in learn-
ing things, I can’t help but reflect on
[“Moods”]. So this time I really just
wanted to show other sides of Moni-
fah that weren’t shown.”

According to SoundScan, “Moods
... Moments” sold 272,000 units. The
set contained the singles “I Miss You
(Come Back Home)” and “Nobody’s
Body.”

For “Mo’Hogany,” she chose the
producers: Vincent Herbert, Heavy
D, Queen Latifah, Mario Winans,
and Jack Knight. She also did some
songwriting for the first time, pen-
ning six of the 13 tracks on the set.

“There was a lot more weight on

MONIFAH

Monifah Takes Gontrol On 2nd Set

Uptown’s ‘Mo’Hogany’ Shows Singer’s Uninhibited Side

me this time,” says Monifah. “If
[something] wasn’t right, it was on
me, which I think is perfect. I'd
much rather that than anything else,
because if it’s good or great, it’s
gonna be a lesson for me.”

She says that this time around she
wants people to see every side of her,
including “the Monifah that her
friends know, that fun, sexual side of
a woman who’s grown over the past
three years.”

Her favorite track on the album is
“Better Half Of Me,” a song she co-
wrote while going through a break-
up.
“‘Better Half Of Me’ is the part of
me that just wanted to explain how I
felt,” Monifah says. Not the normal
sob story people are accustomed to
hearing from a female, “Better
Half” talks about insufficient appre-
ciation for a good relationship, and
the lyrics depict her self-realization
and regret.

The first single from “Mo’Hog-
any” is “Touch It,” a bold track entie-
ing a promising suitor to, of course,
“touch it.” The single, which was
produced by Winans, will be in
stores Tuesday (21), and Universal is
officially working it simultaneously
to R&B and top 40 radio July 27,
although the label is reacting to early
airplay of the song.

The track was included on the
label’s “Organic Soul” sampler dis-
tributed to radio in March, and sev-
eral stations immediately began
playing the track without being for-
mally serviced.

“It caught us by surprise,” says
Michael Horton, VP of promotion at
Universal. “People started playing
[“Touch It”] from the sampler before
being serviced, so we really weren’t
able to initiate all our plans.”

(Continued on page 33)

Attend

Attendance Pays. Codeine/Columbia recording artists Lord Tariq and Peter

Gunz recently performed a free concert at University High School in Newark,
N.J., as part of the Box's | Attend educational outreach program. The school was
one of the five regional winners of the program. Pictured at the event are, from
left, Liz Esteban, radio affiliations coordinator, the Box; Lord Tarig; Gunz; and
Eric Turpin, regional marketing manager, Eastern region, the Box.
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After A Long Absence, The Hip-Hop-Only Tour Is Back On Stages

COMING FULL CIRCLE? It’s
been quite a long time since we’ve
seen a strictly hip-hop tour grace
our nation. Puff
Daddy teased us
with a stellar rap
roundup when he
took himself,
Mase, Lil’ Kim,
the Lox, Busta
Rhymes, Jay-Z,
and Foxy Brown
to major arenas throughout the

country last year as part of the Puff
Daddy & the Family world tour.
But his bill also included R&B acts
like Usher, Dru Hill, and 112.
This summer, though, promoters
have seen fit to grace hip-hop
lovers with two national tours: Def
Jam’s Survival of the Illest tour
fronted by its artists DMX, Onyx,
and the Def Squad and the House
of Blues’ Smokin’ Grooves tour,
with Public Enemy, Gang Starr,
Wyclef Jean and the Refugee

e

by Shawnee Smith

Words
&Deeds

Camp All-Stars (Canibus and
John Forte), Busta Rhymes,
Cypress Hill, and Black Eyed

Peas.

“People have to realize that there
hasn’t been a strictly rap tour since
the Fresh Fests,” says Kevin
Liles, newly named president of
Def Jam (see story, page 6), about
the importance of the Survival of
the Illest tour. “There may be tours
with Usher and Puffy, but there
hasn’t been a strictly hardcore rap
tour since those [Fresh Fest] days.
Erick Sermon [a member of Def
Jam acts EPMD and the Def
Squad] said to me the other day

that he hadn’t been on a tour bus
since 92.

ef That’s telling
vou how rap
WJam hasn’t been

able to tour.”

5!’3"’"A,. Both Liles

A d L = and Kevin
Or THL ILLEST Morrow, VP

of tours and

talent for the House of Blues in Los
Angeles, point to high venue-insur-
(Continued on page 35)
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-

LECTED, COMPILED, AND PROVIDED BY SoundScan®
JULY 25, 1998
Z Zz z =z
17;) Q b o o O i [}
28 58| 5g|¢gs| TITLE ARTIST | %5 28| 58| 5g| 25| TILE ARTIST | %5
T2 |53 | ~2| =35 | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & Tz |32 |2 | 285 | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
BODY BUMPIN' YIPPIE-YI-YO A @ PUBLIC ANNOUNCEMENT
*x & No. 1 x %% S0 | 43 | 34 | 23 | £ropinsON (F.DAVIS,E GRAY.M.GRAY) (C) (D) :T) (X) AGM 582444 4
1 1 1 9 THE BOY IS MINE A 8 weeks at Na. 1 & BRANDY & MONICA 1
R.JERKINS, D.AUSTIN,BRANDY (R.JERKINS BRANDY,L DANIELS F.JERKINS I1l.TEJEDA) (C) (D} (T) (V) {X) ATLANTIC 84089 (51)| NEWD 1 | ]1CAN DO THAT ¢ MONTELL JORDAN | )
TR  KELLY FRICE T.BISHOP (M_JORDAN,T.BISHOP) (T) DEF JAM 566107*/MERCURY
@ 3 W 13 | OUB'SDENT STEVIE J. (K.PRICE,S.JORDANJ.WALKER,A.DENT SEALS CROFTS) (©)(0) TNECK 572330 I5LAND | 2 52 1 50 | 47 | 19 EOCJLQ%'SK&?R\{E‘ :SHAKUR CSHACK K KARLIN.S CALDWEL’L EKPE/T\T%EEEATU';\’C"‘(JS Eﬁlﬁ;’gk‘igmﬁ 10
@] ¢« | 3| 5 | MKEITHOT @ # NICOLE FEAT. MISSY “MISDEMEANOR” ELLIOTT & MOCHA | 3 : SHARLR,L ALK RRARLID AKOTNER 0D
TIMBALAND (M.ELLIOTT) (C) (D} (T) THE GOLD MIND, INC/EASTWEST 64110/EEG 55 | 55 | 4 | DO :KCE)'%J ARDENE HEA’IHER Bz' 53
4 | 2 | 2 | 26 | THEY DON'T KNOW/ARE U STILL DOWN A ®JONB. | K.PARKER (H.GARDENER.K.PARKER) (CNONTIMCAES 45
TIM & BOB,T.SHAKUR (JON B..TIM & BOB,T.SHAKUR,JOHNNY J) (C) (D) YAB YUM/550 MUSIC 78793/EPIC 54 | 56 | 44 | 19 | VICTORY ® © PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS B.I.G. & BUSTA RHYMES | 3
5 ; ; 21 | TOO CLOSE A © NEXT 3 STEVIE J.,S COMBS (C.WALLACE.J.PHILLIPS,S.COMBS,S. JORDAN,B.CONT]) (C) (D) (T) (X) BAD BOY 79155/ARISTA
KAYGEE,D.LIGHTY (K.GISTD.LIGHTY,R LHUGGAR R BROWN,R A.FORD.D MILLER, .8 MOORE K WALKER) (C) D} {T) (X) ARISTA 13456 56 | 60 | 57 | 19 | THANKYOU BEBE WINANS | o3
MY WAY @ ® USHER | 4 L.VEGA,K.GONZALEZ (B.WINANS,R.LAWRENCE,T.POTTS) (C) (D) (T) (X) ATLANTIC 84142
6 b 5 b J.DUPRI {J.DUPRI,M.SEAL,U.RAYMOND) (C) (D} (T) (X) LAFACE 24323/ARISTA 56 44 54 9 WHATUON ® LATANYA FEATURING TWISTA | 44
7 . ; ; STILL NOT A PLAYER * BIG PUNISHER FEATURING JOE | ¢ THE LEGENDARY TRAXSTER (LHUGHES,C.MITCHELL S.LINDLEY,R.GREGORY F.TAYLOR)  (C) (T) 1X} BLUNT 4402*/TVT
KNOBODY {C.RIOS,J.FOSTER, M. WILLIAMS,R_JERKINS,J. TEJEDA) (T} LOUD 65478* 57 52 48 5 BLACK ICE (SKY HIGH) & GOODIE MOB FEATURING OUTKAST | 4¢
8 | g | 5 | GHETTOSUPASTAR (THAT IS WHAT YOU ARE) @ PRAS MICHEL FEAT. OL’ DIRTY BASTARD & INTRODUCING MYA | g MR. D {D.SHEATS, C.GIPP.ABENJAMIN APATTON) (CI(O)EASACE Z4337/ARBTA
W.JEAN,P.MICHEAL (P MICHAEL,W.JEAN R JONES, B.GIBB M.GIBB,R GIBB,J.BROWN,B.BYRD) (T) INTERSCOPE 95021* 58 | 63 | 56 | 18 | RAIN ® SWV 7
9 10 9 12 MY ALL/BREAKDOWN A & MARIAH CAREY 4 B.A.MORGAN {B.A.MORGAN,J.PASTORIUS) (C) {D) RCA 65402
M.CAREY W AFANASIEFF STEVIE J. COMBS (M.CAREY W.AFANASIEFF A HENDERSON.C SCRUGGS.S JORDAN) (C) (D) (M) T V) 1X) COLUMBIA 7882} o | 71 4 | CLEOPATRA'S THEME @ CLEOPATRA | og
10 9 7 1 | GET LONELY ® @ JANET (FEATURING BLACKSTREET) 1 D.MENDIS {C.HIGGINS,Z.HIGGINS, Y HIGGINS, T.SCRAFTON, K. HAYES) (C) (D) (T) (X) MAVERICK 17229/WARNER BROS.
JIAM,TLEWIS,JLJACKSON.T.RILEY [ JACKSON.J.HARRIS IILT.LEWIS R ELIZONDO,JR) 0,01} () () VIRGIN 38631 60 | 61 | 51 5 STOP BEING GREEDY ®DMX | 5
@ T 2 | 20 | SAYITe ® VOICES OF THEORY | PK (E.SIMMONS, A FIELDS,D.BLACKMAN,M.MASSER) (T) RUFF RYDERS/DEF JAM 568989*/MERCURY
S.MORALES (R.BASORA,S.MORALES,G.MCKETNEY} {C) (D) H.O.L.A. 341032/RED ANT 61 53 53 7 FREAK OUT & NUTTA BUTTA FEAT. TEDDY RILEY AND ANONYMOUS 53
6 | 2 HORSE & CARRAIGE @ CAM'RON FEATURING MASE | |7 T.RILEY (T.GAITHER,T.RILEY,B.EDWARDS,N.RODGERS} (C) (D) (T) LIL' MAN 97028/INTERSCOPE
POKE & TONE {C.GILES) (T) UNTERTAINMENT 78938*/EPIC 62 57 5 13 TURN IT UP [REMIX)/FIRE ITUP @ & BUSTA RHYMES 7
@ 7 | 2 4 MONEY AIN'T A THANG @ JD FEATURING JAY-Z | |3 BUSTA RHYMES (T.SMITH,G.LARSON,S.PHILLIPS) () (D) (T) (X) ELEKTRA 64104/EEG
J.DUPRI (J.DUPRI JAY-Z,S.ARRINGTON, C.C.CARTER, B.HANK,R.PARKER) (T) SO SO DEF 78864*/COLUMBIA 3 FULL COOPERATION © DEF SQUAD i
14 14 10 2 IT'S ALL ABOUT ME @ & MYA & SISQO 2 6 58 58 13 E.SERMON (E.SERMON,R.NOBLE K.MURRAY,H.OUSLEY) (T) DEF JAM 568779*/MERCURY 5
D.PEARSON (D.PEARSON,MANOREWS A DUDLEY.T.HORN,).JECZALIK,G.LANGAN,P. MORLEY) (C) (D) UNIVERSITY 97024/INTERSCOPE WHAT U SEE IS WHAT U GET * XZIBIT
5 | 13 | 13 | 13 | THEARMS OF THE ONE WHO LOVES YOU ® ® XSCAPE | 4 NEWD | 1 | JWestinjomerwesn © o mouessor | 5
G.ROCHE (D.WARREN) (C) (D) (V) SO SO DEF 78788/COLUMBIA - STANDING TOGETHER GEORGE BENSON
21 2 3 P JEoz.Ersl '(“MYDAVIS T.JONES,H.HANCOCK,A.WILLIS) © (D)1 .J&%?s'\i 16 i = ! PBROAN (W SEALS.OUBIN) ) SRP 3109° "
- . — — — IN YOUR WORLD TWISTA & THE SPEED KNOT MOBSTAZ
17 | 12 | 14 | 14 | DOYOUR THING @ 7MILE | o 66 | — | 2 | THELEGENDARY TRAXSTER (THE LEGENDARY TRAISTER TWISTAMAYZE MALI) (€10, creators way saizzatuanc_| %6
T.OLIVER (T.OLIVER,M.C.ROONEY) (C) (D) CRAVE 78886 N.O.RE © NOREAGA
2010211 6 KH%V&SD((K)JNEQYD |c'g')‘( LSg?P’ﬁ!NS) o (D)QRE[/)\MJIT ?{%5 18 B7 | 68 | B8 | 9 | poke s TONE (V.SANTIAGO.LOLIVIER S.BARNES) (T) PENALTY 0232+TOMMY BOY | °°
WHATCHA GO'N.E DO" * LINK 68 85 60 17 2 LIVE PARTY @ THE 2 LIVE CREW (FEAT, KC OF KC & THE SUNSHINE BAND & FREAK NASTY) 52
1911511 8 | DELITE (D ALLAMBY,L.BROWDER,AROBERSON) (C) (D) RELATIVITY 1691 15 zng:g’ON'M'ROSS'C'D'XON (4.ROSS,C. WONG WON,HW.CASEY,R FINCH) ‘C)O‘D:;TL)“; 60;8:_7
ALL MY LIFE/DON'T RUSH (TAKE LOVE SLOWLY) ® K-Cl & JOJO 69 | 62 | 78 | 13 SeiEcrae050s k1162
20 | 18 | 15 | 18 | [iiiEy R BENNETT UHAILEY,R BENNETT A HALEY) (C) (D) MCA 55420 ! VDV'ILr:)ZTY;ES:'gRAHAM'R'LEVERSTON’ cl (l) ‘:f;gs\;;‘r’g?s
* * * HOT SHOT DEBUT * % 10| 59 {59 | 13| JOINT,D.RAHMING,Q-MAQ,R KEYZ (T.HALLUMS, D.RAHMING) (C) (D) (T) RESTLESS 72961 59
NEW ) 1 LOOKIN' AT ME & MASE FEATURING PUFF DADDY 21 711 71 85 7 THE WAY | PARLAY TROOP 85
C.HUGO,P.WILLIAMS (M.BETHA,C HUGO,P.WILLIAMS,S.COMBS} (C) (D) BAD BOY 79176/ARISTA UL STEVE (S.RUSSELL) (C) (X) WARRIOR 8950*/KOCH
@ 2 49 3 NOBODY DOES IT BETTER & NATE DOGG FEATURING WARREN G 22 12 64 61 1 RUTHLESS FOR LIFE & MC REN 61
WARREN G (NATE DOGG,WARREN G,H.JOHNSON) (C) (D) (T) DOGG FOUNDATION/EPIC 4000/BREAKAWAY LT HUTTON (L.PATTERSON,LT HUTTON) (C) (D) (T) RUTHLESS 78901/EPIC
23 2 16 23 LET'S RIDE A & MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 1 13 70 86 5 GOT YA BACK & DREA FEATURING BLACK ROB 66
T.BISHOP (M.JORDAN,MASTER P SILKK THE SHOCKER) (C) (D) (T) DEF JAM 568475/MERCURY K SHOOVE KORNEGAY,0.YOUNG (A ALBERT,A ALBERT,R.RDSS, . YOUNG, K KDRNEGAY) (C) D) SPDILED ROTTEN 17226 WARNER BROS.
25 4 . SO INTO YOU & TAMIA 2 85 - 2 NO WOMAN & GENERAL GRANT 74
TIM & BOB (TIM & BOB, TAMIA,L RICHIE,R LAPREAD) (C) (D) (V) QWEST 17194 WARNER BROS. C.ABRAMS,HEAVY LOVE (D.LAMBERT B.POTTER C.GRANT,P.M.WHYTE) (C) (D) POLYBEAT 38645/VIRGIN
| WANNA GET NEXT TO YOU & CHRISTION
AEREWE G*O:G*A'lNGREATEST GAINER/AIRPLAY :RE*TH*A AL 15 | 54 | 82 | 1| 5006 G (ROSE ROYCEN.WHITFIELD) (C) (D) ROC-A-FELLA/DEF JAM 568476/MERCURY 3
@) 8| 29| 4 © LIN | 25 REACT ® ONYX
LOUERLCEDEPRIT.BROUSSARD T ORENZIN- GARFIELD.DROMARLM MALRYASH G (D) (1) (X} ARISTA 13502 16 | 76 | 69 | 4 | grina (F SCRUGGS K JONES,T.TAYLOR.S ANDERSON,B.SANDLIN) () JMY/DEF JAM 568983-MERCURY | b2
NINETY NINE [FLASH THE MESSAGE] & JOHN FORTE
% | 28 9| W.JEAN,PRAS (J.FAHRENKROG-PETERSON, K KARGES,LFORTE) _ (C) (D) (T) (X) RUFFHOUSE 78769/COLUMBIA 2% mym’|n 9 RS.IT%HALS (M.SELMON) %?8%%%%559&? 66
27 {19 | 18 | 18 | CHEERS2U @ PLAYA | g LOVE HURTS JUANITA DAILEY
Eg?/AELA;Jg s.(;;:z;;n].mosm) (;) E(z:_D(E; J;\\hq_ 56:1‘2/;"4;:2“;’; 18 | 80 | 8 l J.POYSER VIKTER (J.POYSER VIKTER) (C) (X) WOO 24948*/ICHIBAN 78
(28)| 30 | 35 | 9 * EATURIN 3 28 SECOND ROUND K.O. @ CANIBUS
. zgszwrfa;lNi:IMEM'G-GADNS'S.CARTER'B.NICHOLASL PUF(? (l[)))A(B ;%C-:EE\L%D;:;%A JST:AB:AZI\:A:;[(J;RE 19 | 72 ] 87 | 17| ) Ean,J.WONDER (G.WILLIAMS W.JEAN JWONDER) (€) (D) (T) UNIVERSAL 56175 13
2 a 23 5 S.COMBS (J.PAGE,R PLANT J.BONHAM,S.COMBS,M.CURRY) (C) {D) EPIC 78954 19 80 69 81 8 :;'AKS F\i%’LELINDS(?( PRATHER M.SINCLAIR) ®PA 73?5%3hﬁo%¥5%§ 69
WOOF WOOF @ THE 69 BOYZ — - =
331 83 | 3 | \MiLis vervann (©(0) ) UADRASOUND/BIS BT Bk ZamTLATi | 0 81 | 75| 76 | g | BRINGITON & N'DEA DAVENPORT - 75
D.AUSTIN (N.DAVENPORT,D.AUSTIN,B.BLADE,C.WOLFE) (T) DELICIOUS VINYL 27527V 2
* % * GREATEST GAINER/SALES * % % 82 | 79 | 73 | 1a | CLOCK STRIKES  TIMBALAND AND MAGOO | 94
37 | 3 5 2 WAY STREET ® MISSJONES | 3; TIMBALAND (T.MOSLEY,M.BARCLIFF,G.LARSON,S.PHILLIPS)  (C) (D) (T) (X) BLACKGROUND 97995/ATLANTIC
M.WINANS (T.JONES,M.WINANS, K.HICKSON) (C) (D) MOTOWN 860788 83 7 7 18 THROW YO HOOD UP MR. MONEY LOC FEATURING ABOVE THE LAW 61
32 2 19 16 | GOT THE HOOK UP! @ & MASTER P FEATURING SONS OF FUNK 1 E.COSTON {MR. MONEY LOC,ABOVE THE LAW) {C) (D; LOC-N-UP 70714
KLC,SONS OF FUNK (MASTER P,SONS OF FUNK) () (D) (T) NO LIMIT 5331 1/PRIORITY NEWD 1 GIRLS @ DJ SMURF | g
33 | 35 | 25 | g | SHORTY (YOU KEEP PLAYIN' WITH MY MIND) IMAJIN FEATURING KEITH MURRAY | 2 DJ SMURF (DJ SMURF.DJ TAZ,DJ KIZZY ROCK,JUNE DOG,C.MARTIN} {C) (D) (T) ICHIBAN 24350
R.LAWRENCE,O ANGELETTIE (R.LAWRENCE,D ANGELETTIE . KNIGHT N.) WRIGHT K MURRAY P. BROWN,R.RANS) (C) (D) (T) IVE 42525 85 81 84 14 | SOUTHSIDE @ LIL' KEKE | gg
34 40 32 23 GET AT ME DOG @ & DMX (FEATURING SHEEK OF THE LOX) 19 DOUBLE D (M.EDWARDS,J.HUTCHINS,L.SMITH} (C) (D) (T) JAM DOWN 482000/BREAKAWAY
PK,GREASE (E.SIMMONS,A.FIELDS,D.BLACKMON,S.TAYLOR) (C) (D) (M) (T) (X) RUFF RYDERS/DEF JAM 568862/ MERCURY 86 82 80 1 THE MOST BEAUTIFUL GIRL & RAHEEM 63
35 | 32 | 30 | 35 | NO,NO,NOA & DESTINY'S CHILD 1 RED MONEY (M.RAHEEM,R.LOWE) (C) (D) (T) TIGHT 2 DEF 482001/BREAKAWAY
W.JEAN,V.HERBERT,R.FUSARI (V.HERBERT R.FUSARI,M.BROWN,C.GAINES) _(C) (D) (T) {X) COLUMBIA 78618 s | o 3 INSANE ® TEE KEE | ¢
36 36 31 6 THERE YOU ARE ® SAM SALTER | 3 J.MORGAN (J.MORGAN,J.QUARLES) {C) (X) WHITE LION 7001*
L.STEWART (P.L.STEWART,TAB) (C) (D) (T) (X) LAFACE 24321/ARISTA 88 GITTY UP ® SALT-N-PEPA | 3]
37 | 29 | 21 | 20 | AROSEISSTILL AROSE ® ARETHA FRANKLIN | 5 90 | 75 | 18 | CELLOTTAWEST (CIAMES RMOORE.R JAMES) (€) (D) (T) RED ANT/LONDON 570100/SLAND
LHILL (L.HILL,J.W.BUSH,K. WITHROW,J. HOUSER,A ALY, E.BRICKELL) (C) (D) (T) (X} ARISTA 13465 SILENCE RANDY CRAWFORD
38 | 38 | 26 | 6 | PARTYAINTAPARTY @ QUEEN PEN FEAT TEDDY RILEY, NUTTA BUTTA MARKELL & JESSE WEST | 96 89 | 8 | 82 | 5 | JARAUSE(ANORTH.IKRAUSD () (©) BLUEMOON 9799z/ATLANTIC | T8
T.RILEY (L WALTERS,T RILEY,TKELLY,A.DAVIDSON,I. DAVIDSON M.SMITH L WILUAMS MWHITE) () LIL' MAN 95024*/INTERSCOPE COME OVER TO MY PLACE * DAVINA
39 47 43 34 BEEN AROUND THE WORLDAT'S ALL ABOUT THE BENJAMINS A @ PUFF DADDY & THE FAMILY (FEAT. THE NOTORIOUS B.1.G. & MASE} 7 90 91 86 16 DAVINA {0.8USSEY) (C) (D) (T) LOUD 65448 38
R LAWRENCE D ANGELETTISCOMBS STEVI .0 BOWIE L STANSFELD ANORRSLDEVANEY CWALLACE M BETHAS COMBS R LAWRENCE] (6)(0) ) 4)BAD BOY 91 30ARISTA ] AT THATAV/AY (MILLSIDE ANTHEM) e YERS FOR LIFE
WHO AM | & BEENIE MAN 9 93 89 7 g 72
40 | 34 21 21 | ) LARDING (M.DAVIS.J.HARDING) (C) (T) %) 2 HARD 6160°NP 15 TC;o:;YCH:(E)z; (;i.(h)AGCK,J.D. CAUTHEN,D.BURRELL, JR.,G.CHAMBERS) . Eécc))(r\[:: E:g;;(;o;
] 39|39 5 %ggags&%fwmélnssm JONES,MKEITH,M.SCANDRICK Q. PARKER, C. THOMPSON,C.EMORY,S THOMAS) ©o %AE&% 39 Gl I A I v {€}{D) HENDRIX 35431/ MCA *
X ,C.| f M| M Q. (. ,C. \S.THOM, }
STILL PO’ PIMPIN’ & DO OR DIE FEATURING JOHNNY P & TWISTA
42 | 41 | 36 | 18 f&'ﬁg&ﬂf c’:g%FELfJ BERRYD RUDNICK). LUKE FEATU'(?C')'\(‘S (uﬂf(%?&?#;;ow%s%% 20 93 | 89 | 85 | 18 | Bolcr 0 ROUNDD SMITHCMITCHELLLWILIAMS) (G (D) V) NEIGHBORHOOD WATCHRAPALOT 3g63vRaiN | 44
- - I - CHANGE YOUR WAYS & SEC-N-SOL
DEJA VU [UPTOWN BABY] ® # LORD TARIQ & PETER GUNZ 94 [ 8 | 70 | 10 62
43 | 46 | 45 | A | s (D.FAGEN W.BECKER) {C1D) ) (K CODEINE 78755/COLUMBIA 4 i;T\;);EsL,EﬁEN’:;eAKER (C.STOKES,C.CUENI, T.BAKER,K.BALL) (C) (D) (T) WARNER eRos..n/z\ale
YOU MAKE ME WANNA... A & USHER 95 | 95 [ 95 | I7 50
4 | 45 46 49 J.DUPRI (.DUPRI M.SEAL.U.RAYMOND) (C) (D) (T) (X) LAFACE 24265/ARISTA 1 I)H(E) F\:IM};L; :TGN[; (EPéLIi)RD,V.J.SMITH,A.TENNANT,W.HECTOR) (€) (D) (;:? IEL//:'D(JD ;/7\189;:
NICE & SLOW A 4 USHER 96 96 87 4 . 87
45 | 48 | 42 | 27 | | hUpRI (J.0UPRIM SEALU.RAYMOND,B.CASEY) () (D) (T) () LAFACE 24290/ARISTA | 1 ’;‘;’:_’I‘_‘I‘_SY” {FREAK NASTY, &K SHAY) € (M (X) HARD HOQD) POWE.R IEZBS gl és
WHAT YOU WANT @ & MASE (FEATURING TOTAL) 97 99 90 20 L N 34
48 & 38 2 N.MYRICK (M.BETHA K.SPIVEY,N.MYRICK,S.COMBS,C.MAYFIELD) (C) (D} (T) (X) BAD BOY 7914 1/ARISTA 3 MASS ORDER (E.HANES K.VENEY,M.VALENTINE,L.HILL) (C) (D) (T) RCA 64933
, JUST BE STRAIGHT WITH ME @ SILKK THE SHOCKER FEAT, MASTER P, DESTINY'S CHILD, O'DELL, MO B. DICK
4 |31 ) B0 m&yﬂ%n K‘ggﬁéﬁgkgﬁgﬁﬁféggiS(MMONSIM,g[gmHE%L}W%C[EESEM’I}J,UR"}‘Cﬁm?,,“(},’;ﬁ‘mﬁ',';lsﬁ,ﬁgl 8 98 | 92 | 94 | 19 | GoicsSuke HE HOCKERMISTER POESTIEYS CHLODDELMOB DLW LT EWS) (0 0) (0 UM SssaspoRmy_| 5
GOT'S LIKE COME ON THROUGH & BUDDHA MONK [FEAT. OL’' DIRTY BASTARD]
49 1% | 5 Erpisen&wékoupz,c.com)zw.c.MARTIN) © (’T,ﬁ&éﬁg a8 99 | 98 | 98 | 8 | M.UOGAN (ECHAMBERS,M.LOGAN,DRAGON.B.JAMES) (© 0 0 T sounorrax g1oymvT | 81
4 | 51 40 20 | IMAGINATION ® TAMIA | |9 100 | 100 | 88 15 | JAMONIT © CARDAN (FEATURING JERMAINE DUPRI) | ¢
J.DUPRI (J.DUPRI,M.SEAL,B.GORDY A MIZELL,F.PERREN,D.RICHARDS) (C) (D) (V) QWEST 17253WARNER BROS. DIGGA (P.JONES J.DUPRL,D.BRANCH.M.CENOC) SC)1(0) (T) PENALTY 7228/TOMMY BOY

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. ® Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for CD single. *Asterisk indicates catalog number is for cassette single; CD single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1998, Biliboard/BPI Communications and SoundScan, Inc.
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MARIAH CAREY SHUTTERS CRAVE; BISCEGLIA TO EPIC

(Continued from page 6)

stay within the Sony system.”

Carey had no further comment on
Crave or on published reports specu-
lating that she might be leaving Sony
Musie.

Sony Music had no comment.

In the closing’s aftermath, the
majority of Crave’s artists and staff
members are expected to move to
other Sony Music labels.

Crave president Rick Bisceglia will
be joining the Epic Records Group in
a senior management position (Bill-
boardBulletin, June 30). According
to sources, Crave VP of urban pro-
motion Morace Landy will be named
to a similar position at Epic, while
Crave Southwest regional promotion
representative Cheryl Broz has
moved to the same regional role at
Columbia (BillboardBulletin, July
15).

The folding of Crave comes less
than two months after Sony Music
said that Crave “would continue to
exist” and that the label was merely
in the process of restructuring (Bill-
board, June 13). “Sony is in discussion
with Mariah Carey to take Crave to
the next level of success,” a Sony
Music spokeswoman said at the time.

Reports later surfaced that former
Motown president Andre Harrell was
in talks with Sony to become Crave
president. According to sources, key
decision makers at Crave and Sony
conflicted over the idea of Harrell
taking Crave’s top executive post.

The New York-based Crave
Records launched in 1996 and spe-
cialized in R&B and pop music. Its
roster featured such acts as Allure,
S.0.A.P, and 7 Mile; each group has
released self-titled albums within the

past year. According to SoundScan,
“Allure” has sold 377,000 copies,
“S.0.A.P” has sold 15,000 copies, and
“7 Mile” has sold 26,000 copies.

The future of 7 Mile appears to be
resolved. 7 Mile co-manager Tanya
Heidelberg of Diversified Entertain-
ment Group tells Billboard: “We’re
happy with Sony, and we plan to stay
within the Sony system. We’re not

accepting outside offers from [non-
Sony] labels.”

She adds, “Crave had a good team
of people, but it was a small group.
We're looking forward to 7 Mile land-
ing at a label with a larger staff.”

According to Sony, Crave had
approximately 25 employees at the
time it was announced the label would
close.

Heidelberg says she wasn’t sur-
prised to hear about Crave being
shuttered. “We had been hearing
things for a while,” she says. “But
even during the uncertainty, I have to
commend the Crave staff for being
true professionals throughout this sit-
uation.”

Allure’s management did not
return calls by press time, and

S.0.A.P’s management could not be
reached for comment.

“We have a lot of supporters at
Sony Music,” adds Heidelberg.
“Despite Crave being closed, I know
Sony is still excited about 7 Mile, and
we’re going to move forward. Qur
main goal is to keep the momentum
going with 7 Mile and stay focused on
the record.”

MONIFAH TAKES CONTROL

(Continued from page 29)

According to Broadcast Data Sys-
tems, the single has received 72
spins at R&B radio.

Mychal Maguire, PD/music direc-
tor at KIIZ-FM Killeen-Temple,
Texas, says, “I put in the Monifah
record off the sampler when I heard
it because it smelled like a hit. And
if it smells like a hit, walks like a hit,
sounds like a hit . .. it must be a
hit!”

Maguire says the calls he gets
on the track are “exclusively
females, but all demos love it. It
has an instantly recognizable
sample, and the lyrical content is
something the female demo goes
crazy over.”

Eddie Matias, dance/rap super-
visor at HMV in New York, says he
will stock “Mo’Hogany” even
though he hasn’t heard the music
yet. “For the most part, we bring
in any new artists, especially if it's
from a major distributor. But
[Monifah’s] last project did very
well for us. She had a couple of
good singles. It still sells today. It’s
not a huge seller, but it sells con-

sistently one and two years later.”

A video for the single was shot
July 13. An unedited version of the
video will be packaged as a value-
added item for customers who buy
the LP

“There’s not much you can get
on a video show these days,” says
Rhinehart. “The sexual innuendo
is usually bleeped out, so this ver-

sion will be unedited and free of
all censors.”

Beginning in August, Victoria’s
Secret catalog customers will re-
ceive a sampler tape of “Mo’-
Hogany” tracks with their orders.
The promotion will continue while
supplies lasts.

“‘Mo’Hogany’ is a sexy album, a
sensual album, and an erotic album,

and we are trying to play up on the
things that put her in those situa-
tions,” says Rhinehart.

Promo tour information and
major marketing information for
the project is still in the develop-
ment stage, according to the label.
Monifah is managed by Joshua
Tree Entertainment and has not
secured publishing yet.

GLOBAL PUBLISHING REVENUES UP ONLY 0.3% IN 1996

(Continued from page 3)

ing to the report. The remaining
16% is made up of distribution
income (10%), which includes print
sources and CD rentals; interest-
investment income (4%), which is
interest revenue from monies due to
copyright holders; and miscella-
neous income (2%).

NMPA president/CEO Ed Mur-
phy attributes the flatness in glob-
al publishi