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The Story’s Kimball
Makes Solo Debut
On Imaginary Road

BY CARRIE BELL
LOS ANGELES—In the mid-
’80s, Jennifer Kimball was a
spiky-haired student at Am-
herst College who formed a
band with her friend Jonatha
Brooke. She became half of the
Story—the half that sang har-
mony, engaged audiences with
her wit and big smile, and grew
more miserable with every
recording session or concert.
“As years went on, Jonatha
became more headstrong in her
(Continued on page 84)
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Reggae Re-Examines Spirituality

New Generation Covers Spectrum Between Secular And Sacred

BY ELENA OUMANO
KINGSTON, Jamaica—There has
been much talk this year about reg-
gae’s alleged return to “conscious” or
“cultural” themes, as if the
entire industry has suddenly
seen the light and subsumed
itself under a banner of spiri-
tuality.

While it’s true that many
contemporary reggae artists
are determined to reform the
“Babylon system,” at least an
equal number have simply for-
tified their party resolve.

get across.”

Through the many years Beenie
Man has worked in collaboration with
the label/production house Shocking

There is much nostalgia for
the past and its missed oppor-
tunities; many gifted Rasta-
reggae artists never crossed to main-
stream U.S. audiences. This has
undoubtedly warmed the welcome for
this new generation of message-bear-
ers. But now, those with the most
commercial promise view music more
as entertainment than inspiration.

Reggae’s crossover hopes current-
ly rest on the slim shoulders of Bee-
nie Man—a DJ, or reggae rapper,
who broke through to U.S. audiences
this year via his tellingly titled
“Many Moods Of Moses” album
(Shocking Vibes). The hit lead single,
“Who Am I,” answers its own ques-
tion with the lyrical statement “the
gal dem sugar”—a wise choice of
persona. But “ladies’ man” is merely
one of several faces Beenie reveals on
“Many Moods.”

“When you have an album now, you
have to do a lot of different types of
music, ‘cause it’s not one type of peo-
ple who listen to musie,” explains the
24-year-old. “You have Spanish, hip-
hop, different types of people. So I
sing gospel, country, Spanish music.
But we're still coming straight dance-
hall, ’cause that is what we want to

BEENIE MAN

Vibes, he’s demonstrated an excep-
tional—but, to reggae purists, suspi-
cious—willingness to experiment.
“You can’t be backward,” Beenie
says. “You have to go forward. But

L L1

ANTHONY B

regardless of which place or how far
you take reggae, the music all comes
back to one thing: the one-drop beat.
We want to take the music as far as it
can go, but you cannot take a
reggae artist and make him a
hip-hop artist. Reggae [is] reg-
gae, hip-hop [is] hip-hop, regard-
less of how them sound familiar
or the beat sound familiar.”

Red Rat, another dancehall
sensation and object of female
teenage fantasies, drills his girl-
themed rhymes over the riddim
like a stateside rapper. His new
album, “Oh No. . . It’s Red Rat”
(Mainstreet/Greensleeves), is
selling well in the U.K., but
without strong support on this side of
Atlantic, it’s doubtful he can complete
the last leg of the Jamaica/U.K/U.S.
breakout progression Beenie has just

(Continued on page 85)

Left Bank Bows ‘Beyond®

Record Co. Includes Many Labels, Genres

BY PAUL VERNA
NEW YORK—Allen Kovac’s Left
Bank Organization, an entertainment
firm renowned for its work in the
artist manage-
ment, promotion,
research, and
advertising
fields, is forming
Beyond, a diverse
record label fam-
ily that will aim

r—
|
nFeyonai
to break artists | N
across a broad

spectrum of popular musie, from
rock, pop, and R&B to hip-hop,
country, and swing.
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BILLBOARD EXCLUSIVE

Wholly owned and operated by
chairman/CEO Kovac, Los Angeles-
based Beyond will comprise core
imprint Beyond Records, whose acts

include estab-
lished rockers
Motley Crue,

Blondie, Sponge,
and Yes, as well as
newcomer Al’s
Not Well; Crow-
bar Records, a
label co-owned
and operated by
rap star Coolio that will sign new hip-
hop, R&B, pop, and rock talent; Slim-

(Continued on page 87)
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P’Gram Profits Sagging, But Rebound Seen

BY JEFF CLARK-MEADS
LONDON—PolyGram is repeating its
promise that its music performance will
pick up in the second half of the year. The
company is reiterating its view in the wake
of a second-quarter performance that saw
its music division’s operating profit fall sig-
nificantly despite a rise in sales (Bill-
boardBulletin, July 23).

The company says its weak release
schedule in the fir th If  ftl.e ycar was to
! lavnie tor the fall in profits. The absence of
new albums from international and region-
al stars in the second quarter meant that
fewer records were sold and that the unit
cost of those sold was higher.

PolyGram warned of the effect of its
weak release schedule in a profits warning
issued in the spring (Billboard, April 4) and
again in announcing its first-quarter results
(Billboard, May 2). The company’s second-
quarter results show music sales up from
$1.026 billion in the April-June period last
year to $1.043 billion in the same time frame
this year. Operating profit fell from $136
million to $82 million. Comparing the first
half of this year with the first six months of
1997, sales were down from $1.998 billion to
$1.976 billion, and operating profit fell from
$265 million to $135 million.

In the second quarter, the film division’s
losses rose from $21 million last year to $49
million this year on sales up from $118 mil-
lion to $123 million.

Nontraditional Music
Outiets Grow In UK.;
Indie Retailers Decline

BY JEFF CLARK-MEADS
LONDON—The number of nontradi-
tional outlets for music in the U.K. is
now greater than ever. Simultaneous-
ly, the independent record retail sec-
tor is at its lowest ebb.

Indie stores continued their decline

I in 1997 and fell
HB; ]P) ]ﬂ from a total of 2,093

| in 1994 to 1,385 last

L | year, according to

the British Phono-

graphic Industry (BPI) Statistical

Handbook 1998, published July 23. At

the same time, the number of food-

and-household-goods supermarkets

selling music rose from 193 in 1994 to
1,530 in 1997.

The BPI also notes that 727 audio
outlets were introduced by Block-
buster into its U.K. video stores in
1997. When these stores are included
in the total, “music is now available in
more nontraditional outlets than ever,”
the BPI says.

Within that, the advance of the
supermarkets is pronounced. The
Tesco chain increased its music outlets
from 260 in 1996 to 556 last year, while
Sainsbury rose from 202 to 376 in that
time. In addition, the electrical-goods
retail group Dixons/Currys increased
its music departments from 65 in 1996
to 249 last year, according to the BPI.

The specialist retailers have, though,
provided some counterweight to that
trend. HMV continued its steady
expansion to finish 1997 with 106
stores, and Virgin has steadily grown
throughout the ’90s to end last year
with 80 outlets. New players MVC and

(Continued on page 92)

In a statement accompanying the results,
CEO Jan Cook commented, “As expected,
PolyGram’s music performance in the first
half of 1998 faced a difficult comparison
with last year, when a number of interna-
tional and local releases achieved very
strong sales.

“However, we are encouraged by the
~ solid improvement in
| music performance com-

P! | pared Lo the first quar-
{' 0./ CraTlJ ter of this year, predom-

inanily in the month of

June. In a period of
transition, PolyGram’s ability to achicve
this positive trend firmly demonstrates the
dedication of our staff around the world.”

Noting that releases are due in the sec-
ond half of the year from Bryan Adams, the
Cardigans, Sheryl Crow, Jonny Lang, and
Elvis Costello and Burt Bacharach, Cook
says this “enables us to believe that our
music performance will continue to improve
over the coming months.”

The PolyGram results are the first to be
issued since Seagram announced May 21
its intention to purchase the company.

Michael Nathanson, international media

analyst at the New York firm Sanford C.
Bernstein, says that if the purchase is com-
pleted, Seagram will buy PolyGram at a low
ebb for the company. “It’s like buying a
house when the walls are collapsing and the
roof is falling in,” says Nathanson. “You pay
the lowest price, and you think, ‘There’s
room for doing this up.’ I suspect next
year's results will be much better than
1998’s.”

Nathanson also argues that PolyGram’s
results in the first half have been adverse-
ly affected by the company’s relatively
large exposure in the faltering Asian mar-
kets.

vock otes. though, that worldwide
music sales were up 2% and that this was
achieved through “solid sales” from inter-
national artists such as Hanson, Andrea
Bocelli, DMX, and Shania Twain, along
with local successes from Taiwan’s Valen
Hsu, Japan’s Kyosuke Himuro, Hong
Kong’s Jacky Cheung and Ronald Cheng,
and Brazil’s Chitaozinho.

PolyGram reports in Dutch guilders.
The exchange rate used in this story is 2.03
guilders to the dollar. Figures for last year
have been restated at this rate.

Spirited Gathering. Notable names in the music industry recently gathered at the New York
restaurant Sardi's for a luncheon to kick off this year's fund-raising campaign for City of Hope.
The California-based institute, dedicated to the treatment and cure of cancer and other life-
threatening diseases, has been helped by nearly $30 million raised by the music and enter-
tainment industry during the last 25 years. This year's activities will culminate in a gala dinner
Nov. 4 honoring Billboard president/publisher Howard Lander and editor in chief Timothy
White, who will be presented with the Spirit of Life Award. The host and performers for the
event, whose theme will be “One Night Of Wonders,” will be announced Thursday (30) at the
kickoff luncheon in Los Angeles. Shown at Sardi's, from left, are City of Hope music and
entertainment industry board member Richard Palmese, Arista Records senior VP; board
member Ron Shapiro, Atlantic Records executive VP/GM; Lander; past Spirit of Life honorees
Kenneth “Babyface” Edmonds and Antonio “L.A."” Reid; White; and City of Hope music and
entertainment industry board member Bruce Resnikoff, Universal Music Group executive

VP/GM of special markets and products.

AN ICON OF INSPIRATION

I was thrilled to read your article on
Thelonious Monk
in this week’s
Billboard (Bill-
board, June 27).
All true Monk
devotees readily
devour every tid-
bit of information
or retelling of the
seminal tales of
Monk-dom. Of
course, your rem-
iniscences were
joyful to read, as well as your apprecia-
tion of Monk’s stature.

I have loved Monk music from the

MONK

LETTERS

moment a friend played me “Ruby, My
Dear” 25 years ago. To this day, he is an
icon of inspiration, as a musician, as an
American, and as a man.

Thanks for sharing.
Robert Kraft
Executive VP
Fox Music
JOB WELL DONE

I want to commend you for your arti-
cle in the June 27 issue about sexual ori-
entation as a factor that can have an
impact on an artist’s recording career. I
appreciate the fact that you could write
it in a matter-of-fact way. Thanks again.

John J. Ahearn
Cambridge, Mass.

way, New York, N.Y. 10036.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are ,
not necessarily those of Billboard or its management. Letters should be submitted to the Letters Editor. Billboard, 1515 Broad-
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on “The Avengers” reflect U K.
roots.

ARTISTS & MUSIC

17 Popular Uprisings:
Embrace’s *The Good Will Out”
debuts at No. 1 on the U.K.
album chart.

18 Reviews & Previews: Liz
Phair and Marshall Crenshaw are
in the spotlight.

21 R&B: Netheriands becomes
a source for R&B.

26 The Rhythm Section: Kelly
Price fops singles chart, while
Monica trails close behind.

LiZ PHAIR: P 18

27 Dance Trax: Vladimir
Rebek hoists house music
beyond the basics.

30 Country: Bill Anderson
finally reaches country’s big
leagues by signing to Reprise.
35 Songwriters & Publish-
ers: ASCAP fo launch a new
technology fo better frack online
music performances.

36 Jazz/Blue Notes: Swing
revival continues to spread.

42 Studio Action: The School
of Audio Engineering Technical
College will open schools in
Nashville and New York.

43 Classical/Keeping Score:
ECM’s New Series imprint is
home for compelling material.

43 Higher Ground: Christian
Booksellers Assn. Convention
draws record aumbers despite
Texas heat wave.

44 In The Spirit: The Gospel
Music Workshop of America
expects to draw 20,000.

57 Latin Notas: Festival Presi-
dente de Musica Latinc rakes in
$1.6 miliion.

INTERNATIONAL

59 Shock Records responds fo
Australian repeal of parallel-
import restrictions with plens fo

slash 100-strong roster.

61 Canada: Blue Rodeo’s Jim
Cuddy records debut solo set.
62 Hits Of The World:
Jamiroquai debuts on the top of
the U.K. singles chart.

63 Global Music Pulse:
British cabaret singer Jane
McDonald evades club singer
stigma.

MercHANTS & MARKETING
65 Video research reveals that
consumer awareness of DVD has
doubled.

67 Child’s Play: *Cartoon
Planet” series yields another
*Space Ghost” spinoff album.
68 Retail Track: Online-only
music refailers continue to wage
high-stakes price war.

71 Home Video: Suppliers
trim product flow fo keep finan-
cially fit in the video business.
73 Shelf Talk: Sell-through
market faces oversaturation.

PROGRAMMING
79 Almost 500 contenders vie
for annual Biitboard/Airplay Mon-
itor Radio Awards.

LATIN NOTAS

RICKY MARTIN: B 57

81 The Modern Age: Seven
Mary Three rises above past pans
with new hot single.

82 AirWaves: Budding artist
Jennifer Paige breaks through
with surprise hit *Crush.”

MODERN AGE

e 3

SEVEN MH?IIIIIEE: P81

83 Music Video: Festivals to
showcase leading directors’ work.

ATURES
64 Update/Lifelines: Hard
Rock Cafe bows second Selena
pin.
92 Between The Bullets:
Beastie Boys say hello in a big
way with their latest.
94 Chart Beat: Songs by Hal
David, Burt Bacharach, and Bob
Dylan are on the charts again.
93 This Week’s Billboard
Online
75 Classified
94 Market Watch

94 Homefront: Musician mag-
azine’s CD sampler “A Little On
The CD Side, Vol. 30" is now
available.
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BY LISA COLLINS
LOS ANGELES—The gospel
industry is mourning the loss of
O’Landa Draper, a five-time
Grammy-nominated gospel
recording artist whose Memphis-
based choir, the Associates, was
dubbed “the choir of the '90s.”
Draper died July 21 in Nashville
of renal failure. He was 34.
Draper’s death came as a huge
shock to a gospel community that
had viewed him as a solid force
on its increasingly competitive
choir scene since his 1990 Word
Records debut, “Do It Again.”
Draper founded the 70-voice
choir in 1986. It got its first pro-
fessional break singing backup
on Shirley Caesar’s 1989 release,
“l Remember Mama.” Six re-
leases have followed, five of
which received Grammy nomina-
tions. His biggest-selling album,

“Above & Beyond,” which sold
nearly 70,000 units upon its
release in 1991,
earned him a Stel-
lar Award and a
Dove nomination.
In 1994, he and
his choir were
selected to per-
form with Billy
Joel on the live
telecast of the
Grammy Awards.

A move to Warner Alliance in
1995 yielded two releases—
“Gotta’ Feelin’ ” and his current
album, “Reflections,” which was
released in April. Stressing pro-
fessionalism, Draper said once
that liis vision was “to present a
better and more disciplined choral
sound and to show that gospel
choirs zre not just about the
shouting, but the performance

DRAPER

and the message.”

Draper, who was in Nashville
for a series of meetings with
executives at Warner Alliance
Records regarding future releas-
es, became ill upon his arrival in
the city and was hospitalized at
Meharry General Hospital, where
he later died.

Draper is survived by his moth-
er, Marie Draper; a sister, Tere-
sa; and his fiancée, Patrina Smith,
who is a member and co-director
of the Associates. He will be
remembered in a series of memo-
rial services, beginning with a
private funeral July 24 in Mem-
phis and culminating with a
memorial service at the Gospel
Music Workshop of America,
where he had been scheduled to
perform. A date for the memorial
service had not been set by press
time.
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Nile Rodgers Ramps Up Music Firm

Venture Includes Former Touchwood Distrib., New Label

BY ED CHRISTMAN

NEW YORK—Nile Rodgers, co-
founder of Chic and a well-known
record producer, is getting back in
action on the business side of the
music industry with the purchase of
an independent distribution compa-
ny and the start-up of a new label.

Rodgers has acquired Touchwood
Distribution and renamed the com-
pany Sumthing Distribution to coin-
cide with the launch of his Sumthing
Else Records label. The first release
from the Sumthing label will be a live
album from Chic, recorded in
Budokan, Japan, in 1996 on the day
before the group’s co-founder,
Bernard Edwards, passed away.
That album will also include the last
four studio tracks completed by
Edwards and Rodgers.

Touchwood, a 4-year-old company
previously affiliated with the label of
the same name, is currently on the
map through the distribution of the
self-titled album from the DLR
Band, the latest project from David
Lee Roth. The set has scanned
28,000 units since its release in June,
according to SoundScan. Terms of
the acquisition were not disclosed.

Touchwood, the label, sold its dis-
tribution company because it want-
ed to focus its energies on music. The
label recently merged with Zero
Hour Records to form Touchwood
Zerohour Entertainment (Billboard,
July 18).

As to why he
acquired a distri-
bution company,
Rodgers says, “I
really wanted to
be in a position to
influence the des-
tiny of product,
especially my own

RODGERS

product.”

In addition to the DLR Band on
Wawazat! Records, Touchwood also
distributes Alchemy Records, Cash
Only Records, Dancefloor, Echo In-
ternational, Flex Records, Gamma
Records, Harmony Park Interna-
tional, Horse Play Records, Koala
Publications, Lizard Records, Radio
Mafia, Pelican Sound Recordings,
Pendulum Entertainment, Say See
Bone Records, Song Haus Records,
Uproar Entertainment, Whirled
Records, and Xemu Records.

The company also is still distrib-

Good As Gold. Pat Boone's Gold Label record company, whose roster
includes Patti Page and Glen Campbell, recently announced a merger with Hon-
est Entertainment, a label boasting pop standards, jazz, classical, and Celtic
acts. The newly formed endeavor will strive to market pop standards music to
the over-30 demo. Shown cementing the deal, from left, are Honest Entertain-

ment owner Jim Long and Boone.

NEW YORK—The long-antici-
pated sale of Rykodisc to
Islandlife is expected to close
within a week, according to
sources (BillboardBulletin, July
23).

The deal would be worth more
than $25 million, including a
tranche to be paid at a later date
based on the performance of the
Salem, Mass.-based company,
sources say. Ryko will remain
under the current management of
label co-founders Don Rose and
Arthur Mann.

An Islandlife spokeswoman de-
clines to comment, and Ryko exec-
utives were unavailable at press
time.

The bulk of the funds generat-
ed by the label’s sale are expected
to be disbursed to Ryko creditors
and Genesis Merchant Group, a
San Francisco-based investment
company that is an equity owner
in the label.

Rykodisc Sale Imminent

Islandlife, the parent company
of the new multifaceted enter-
tainment venture formed by Chris
Blackwell after leaving PolyGram
(Billboard, May 16), is said by
sources to have signed a letter of
intent to purchase Ryko in April
(Billboard, May 9). At that time,
the purchase price was believed to
be in the range of $32 million to
$35 million, including the perfor-
mance-based component.

Islandlife has just issued its
first albums, via its Palm Pictures
record label: “In Search Of The
Lost Riddim” from Ernest Ran-
glin and “Nomad Soul” from
Baaba Maal (Billboard, July 4).

Distribution and marketing of
those releases was slated to be
handled by Ryko, based on a
short-range deal agreed to
between the two companies, while
the due diligence and other steps
necessary to close the deal were
being completed. ED CHRISTMAN

uting the Touchwood family of labels,
with a decision pending from Touch-
wood Zerohour as to whether that

relationship will continue.
Sumthing Distribution executives
decline to provide current sales vol-
ume, but Billboard estimates that the
company  will
achieve $7 million
in sales in the cur-
rent year. Rodgers
adds, however,
that with the
labels he is negoti-
ating to bring on board, Sumthing
could generate $15 million to $20 mil-
lion in billing in its first fiscal year

under the new ownership.
Sumthing Distribution is overseen
by Irv Biegle, president. Biegle’s his-
tory in the record business includes
stints at Motown, Bell Records, Casa-
blanca Records, and Boardwalk.
Andy Uterano, previously VP of
(Continued on page 29)

BY ADAM WHITE
LONDON—Having recently
firmed up the top-level manage-
ment team for the soon-to-be-com-
bined Universal and PolyGram,
Universal parent Seagram is now
turning its attention to the task of
integrating the companies’ vast
operations.

Universal and PolyGram have
established the first group of
teams responsible for evaluating
and recommending how to best
accomplish this. In addition, the
Boston Consulting Group has been
hired to assist in the process.

Nine business sectors are cov-
ered by the first lineup of teams:
publishing, global marketing,
global manufacturing and logis-
tics, finance, human resources,
information technology, business
and legal affairs, real estate, and
purchasing.

Four of these sectors have two
team leaders, one from each com-
pany’s relevant department. In

Next ‘UniGram’ Task: Integration

business affairs, for example, they
are PolyGram general counsel
Richard Constant and Universal
Music Group senior VP Michael
Ostroff. The other five teams are
headed by a senior executive from
one of the merging companies. In
global marketing, for example, it is
PolyGram senior VP of pop mar-
keting David Munns.

The teams’ findings “will even-
tually shape the new company,”
say Universal Music Group chair-
man/CEO Doug Morris and Poly-
Gram CEO Jan Cook in a memo
distributed July 20 to employees at
both companies worldwide. Staff
were asked for “full cooperation”
in the process and informed that,
in the coming weeks, they’ll be told
about other teams, which are like-
ly to include such areas as distrib-
ution and communications.

Sources at the record companies
confirm that a consulting firm has
been hired and the corporate

(Continued on page 93)

Golumbia Has Big Plans For “Godzilla’ Video

BY EILEEN FITZPATRICK

LOS ANGELES—Another giant
movie is heading to retail this fall, but
this one is no love story.

“Godzilla,” the latest incarnation of
the classic Japanese monster movie
created by Toho Co. in the 1950s, will
stomp its way onto shelves Nov. 3 with
no suggested retail price but a $14.95
minimum advertised price (MAP).

The Columbia TriStar Home
Video title will be bolstered by cross-
promotions from Duracell and Drey-
ers/Edy’s Ice Cream.

In other sell-through news, 20th
Century Fox Home Entertainment is

rush-releasing “Hope Floats” to
stores on Oct. 20 at a low $19.98, with
a $13.95 MAP

The title, which stars Sandra Bul-
lock and Harry
Connick Jr., will
be supported by
top-market radio
promotions, which
will highlight the
Capitol Records
soundtrack.

Dropping to No.
11 on The Billboard 200 this issue,
the album peaked at No. 4. The film
made $55 million at the box office.

GODZILLA

“Godzilla” has made $135 million
at the U.S. box office, a figure that
was widely reported to be disap-
pointing to parent Sony Entertain-
ment based on its $100 million pro-
duction cost.

But Columbia executive VP Paul
Culberg calls the reports “meaning-
less” and expects the film to over-
perform on video.

“This movie has made $135 million,
and that ain’t chopped liver,” says
Culberg. “Our research indicates
that this will be a good rental title,
which also provides a sampling

(Continued on page 29)

V3DA Keeping Door Open For Adult Exhibitors

Rival L.A. Expo Planned For °99; Adult Absence Could Hurt Main Show

BY SETH GOLDSTEIN

NEW YORK—The Video Software
Dealers Assn. (VSDA) probably
won’t sever relations with the adult
exhibitors that have pulled out of
the annual VSDA Convention to
start a show of
their own next
year (Billboard,
July 25).

“We are study-
ing the situation,”
says VSD spokes-
woman Kelli Clayton.

“They do want to work with us in
some capacity,” says Paul Fishbein,
president of AVN Publications,
which has sponsored the VSDA adult
exhibit area since 1995.

Fishbein’s 50,000-square-foot
Adult Entertainment Expo will be
held next year at the Shrine Audito-
rium in Los Angeles, a short ride
from the VSDA’s show at the Con-
vention Center. Both conventions are
scheduled for July 8-11, 1999.

The big question is whether the
adult departure will significantly
affect VSDA attendance. Retailers,
even those who don’t carry porn, like
to see the sights and collect per-
formers’ autographs.

However, Fishbein says, “I can't
tell you if we had any influence.”

Clayton describes the “financial
impact” of the adult section, which
usually occupies 5%-10% of VSDA
floor space, as “not very significant.
It’s less than 5% of our income.”

But adult veterans like David
James, president of Vivid Interactive
in Los Angeles, think the ripple
effect will severely damage VSDA.
Without the Expo nearby, James
warns, attendance “could be cut in

(Continued on page 93)

WIPD Bill Making Headway,
But Web Issues Still Loom

BY BILL HOLLAND
WASHINGTON, D.C.—Congres-
sional passage this session of legis-
lation to allow U.S. ratification of the
World Intellectual Property Organi-
zation (WIPO) international treaties
grows more certain as lawmakers
prepare for a House floor vote in
early August.

At this juncture, Speaker of the
House Newt Gingrich has said he
wants the vote scheduled before
Congress breaks for recess Aug. 3.

The House vote on H.R. 2281—the
Digital Millennium Copyright Act of
1998—follows a July 17 markup of the

bill by the House Commerce Com-
mittee (BillboardBulletin, July 18).
However, insiders also forecast
that final agreement in the House
may come only after a jurisdiction
“turf” battle on the floor between
members of the Judiciary Commit-
tee and the Commerce Committee.
A growing debate over copyright
and licensing issues between com-
panies that digitally transmit music
online and record labels represent-
ed by the Recording Industry Assn.
of America (RIAA)—which was to
be the subject of July 23 meeting
(Continued on page 93)
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| WILL Denounces the entire industry and img is tecord company with which they
; SMITH just signed a multi-million dollar deal... [

onuts and Viagra,
senius of Kraftwerk."

1] el

Makes vague, lewd reference that involve anage e'Hanson and a
six-pack of Zima, and thanks Doug Morris.

inappropriately jiggy wit it.

Sprints to stage and proceeds to

medication 20 minut ore stage time, and forgets to thank

-
R

're turn, pays homage to recen deceased parent nging "Papa Ca

Me?" in note-perfect Castilian amsh

. MTV, Ahmet
r Iater'“

pmano tribesman to accep award and thanks "
d then yells "and I'll see the rest of you at Sky




BEST VIDEO OF THE YEAR

e Brandy & Monica / The Boy Is Mine

e Madonna / Ray Of Light

e Puff Daddy & The Family featuring The Lox,
Lil” Kim, The Notorious B.1.G. & fuzzbubble /
It's All About The Benjamins (Rock Remix)

Will Smith / Gettin’ Jiggy Wit It

e The Verve / Bitter Sweet Symphony

BEST MALE VIDEO

e David Bowie featuring Trent Reznor /

I'm Afraid of Americans (nine inch nails remix)
Busta Rhymes /

Put Your Hands Where My Eyes Could See

Eric Clapton / My Father's Eyes

e Brian McKnight / Anytime

e Will Smith / Just The Two Of Us

BEST FEMALE VIDEO
e Fiona Apple / Criminal

e Mariah Carey featuring Puff Daddy & The Family /

Honey (Remix)

Natalie Imbruglia / Torn

e Madonna / Ray Of Light

Shania Twain / You're Still The One

BEST GROUP VIDEO

e Backstreet Boys / Everybody (Backstreet's Back)
e Garbage / Push It

e matchbox 20/ 3 A.M.

e Radiohead / Karma Police

e The Verve / Bitter Sweet Symphony

BEST RAP VIDEO
e Busta Rhymes /
Put Your Hands Where My Eyes Could See
Master P featuring Fiend, Silkk The Shocker,
Mia X, & Mystikal / Make Em Say Uhh!
The Notorious B.l.G. featuring
Mase & Puff Daddy / Mo Money Mo Problems
e Pras featuring O’ Dirty Bastard & Mya /
Ghetto Supastar (That Is What You Are)
e Will Smith / Gettin' Jiggy Wit It

BEST DANCE VIDEO

e Backstreet Boys / Everybody (Backstreet’s Back)
e Janet Jackson / Together Again

e Madonna / Ray Of Light

e Prodigy / Smack My Bitch Up

e Will Smith / Gettin' Jiggy Wit It

BEST ROCK VIDEO

e Aerosmith / Pink

e Foo Fighters / Everlong

e Dave Matthews Band / Don’t Drink The Water
e Metallica / The Unforgiven 1|

R UG UNUGP UG UGG UGG UG UG Ui s g S SEUSIYP RSP R I e I I

MTV VIDEO MUSIC
AWARD NOMINEES

BEST ALTERNATIVE MUSIC VIDEO

e Ben Folds Five / Brick

e Garbage / Push It

e Green Day / Time Of Your Life (Good Riddance)
e Radiohead / Karma Police

e The Verve / Bitter Sweet Symphony

BEST NEW ARTIST IN A VIDEO

e Cherry Poppin’ Daddies / Zoot Suit Riot
e Chumbawamba / Tubthumping

Fastball / The Way

e Natalie Imbruglia / Torn

e Mase / Feel So Good

BEST VIDEO FROM A FILM

e Aerosmith /
| Don't Want To Miss A Thing (Armageddon)
Beck / Deadweight (A Life Less Ordinary)

Celine Dion /

My Heart Wiil Go On (Love Theme from Titanic)
(Titanic)

® Goo.Goo Dolls / Iris (City of Angels)

e Pras featuring Ol' Dirty Bastard & Mya /
Ghetto Supastar (That Is What You Are)
(Bulworth)

Puff Daddy & Jimmy Page /

Come With Me (Godzilla)

BEST R&B VIDEO

¢ Brandy & Monica / The Boy Is Mine

e Wyclef Jean featuring Refugee Allstars /
Gone Till November

e K-Ci & JoJo / All My Life

e Usher / You Make Me Wanna

BREAKTHROUGH VIDEO
e Busta Rhymes /
Put Your Hands Where My Eyes Could See
e Garbage / Push It
e Sean Lennon / Home
e Madonna / Ray Of Light
e Prodigy / Smack My Bitch Up
¢ Roni Size / Reprazent / Brown Paper Bag

VIEWER'S CHOICE

e Celine Dion /
My Heart Will Go On (Love Theme From Titanic)
(Titanic)

Green Day / Time Of Your Life (Good Riddance)
matchbox 20/ 3 A.M.

Puff Daddy & The Family featuring The Lox,

Lil" Kim, The Notorious B.l.G. & fuzzbubble /
It’s All About The Benjamins (Rock Remix)

e Will Smith / Gettin' Jiggy Wit It
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Plug.In Is Epicenter For Net Topics

Online Execs Say Music Biz Relations Could Be Improved

BY DOUG REECE

NEW YORK—Plug.In 98, the “new
music meets new technology” con-
ference held July 15-16 here, proved
the springboard for a spate of music-
related announcements from the
technology sector, as well as the site
for lively industry debate about hot-
button issues like online licensing
fees and World
Wide Web sales
strategies.

Kicking off the
series of panels
and roundtables,
Mark Mooradian,
senijor analyst of
host company Jupiter Communica-
tions, released study results that
predicted a disappointing $30 million
in revenue from digital download—
the digital distribution of music—by
2002. Mooradian advocated, howev-
er, that labels continue expanding
into digital distribution as a means
of undermining the demand for
pirated music online.

The pervading issue at the con-
ference, of which Billboard was a
sponsor, proved to be whether it is
fair for record labels to collect an
additional licensing fee from compa-
nies transmitting digital music over
the Internet.

The battle pits new media collec-
tive the Digital Media Assn. (DIMA)
vs. the Recording Industry Assn. of
America and hinges on legislation
being considered under the World
Intellectual Property Organization
copyright treaties (Billboard, June
27). The debate was slated to be dis-
cussed July 23 in Washington, D.C.
(see story, page 6).

The subject arose in hallways and
during panels, including the “New
Music Meets New Technology” ses-
sion. Kevin Conroy, senior VP of
marketing for BMG Entertainment,
said the issue was threatening the
label group’s relationship with DiIMA
members, which include RealNet-
works, a2b, and Liquid Audio.

“In the absence of a negotiated
settlement, it will adversely affect
our ability to move forward and con-
tinue to enjoy the benefits of work-

b

LIQUID AUDIO

ing with these companies,” said Con-
roy. “We think this issue should be
addressed immediately, and we
should move forward to build busi-
ness and capture opportunities.”

Jan Andersen, senior VP of
sales and marketing for NetRadio,
raised the question at a later panel
and accused labels of being short-
sighted.

“The focus
seems right now v
to be on a short- “
term opportuni- WA - VIR - MRS
ty,” he said.
“[Labels] say,
‘Let’s get in and
share upfront some of the revenue,’
but by doing so they’re making it a
lot harder to roll out the Web broad-
casting industry. Ultimately, we be-
lieve the labels will make a lot more
money and sell a lot more records if
they make it easier for us instead of
increasing our costs.”

Regardless of their differences
over some issues, labels were enthu-
siastic about the potential upside
offered them from online streaming
and downloading.

Atlantic Records (U.S.) GM Ron
Shapiro, noting MTV programming
guidelines, said that the Internet is
providing a valuable new means of
exposure. “Effectively, [MTV] told
us that unless something is a radio
hit, it’s not going on the channel,
except in some interesting cases, so
I've shrunk the video budget,” he
said. “I'm making far [fewer] videos
for MTV and VH1 and putting far
more money into the Internet
because the consumer is speaking
back to us there.”

Atlantic recently announced plans
to launch its own online video chan-
nel, INSTAVID. Sony is doing the
same (Billboard, July 25).

At the session “Getting The Bands
To The Fan: Selling CDs Online,”
Mike Farrace, VP of Tower Online,
raised another prickly issue when he
took fellow online retailer CDnow to
task for allegedly commodifying and
devaluing music with deep-discount
programs such as its controversial
Grammy sale (Billboard, March 7).

RECORO COMPANIES. Trauma Rec-
ords in Los Angeles names Mike
Jacobs senior VP of artist devel-
opment. He was CEQ of Way Cool
Musie.

Mercury Records in New York
promotes Dave Lory to VP of artist
development and international mar-
keting and Robert Tangel to
national director of pop/alt sales.
They were, respectively, VP of
international marketing and man-
ager of sales.

Scott Finck is appointed VP of
pop promotion at Hollywood
Records in Burbank, Calif. He was
national director of CHR promotion
at A&M Records.

Collin A. Stanback is named
director of A&R at Virgin Records
in Los Angeles. He was an A&R rep
at Geffen Records.

Laura Swanson is promoted to
senior VP of publicity and Buddy

JACOBS

LORY

Deal is appointed Los Angeles local
promotion manager at A&M Rec-
ords in Hollywood. They were, re-
spectively, senior director of na-
tional publicity and Los Angeles
regional promotion rep at Revolu-
tion Records.

Scott Richman is promoted to
senior director of marketing at
BMG Entertainment North Amer-
ica in New York. He was director of
marketing.

Arista/Nashville promotes Mike
Sistad to director of A&R. He was

EXECUTI

Launch CEO David Goldberg,
meanwhile, speaking at the session
dubbed “Creating The Buzz: The
Role Of Web-Based Music Content,”
questioned the wisdom of major
labels withholding such content as
music videos from online broadcast-
ers. “If MTV didn’t exist, if the
labels had stifled it and stomped on

it when it started _
44
“?

and said, ‘We're
launch

not going to pro-
vide any content;
there’s a rights
issue here,” the
music business
would be worse
off than it is,” he said.

All the clashing opinions aside, the
wealth of announcements at and sur-
rounding the conference indicates
that the new media business contin-
ues to grow rapidly. Among them:

* David Bowie announced the for-
mation of BowieNet (www.david
bowie.com), an Internet service
provider (ISP) that will launch Sept.
1. The ISP will service North Amer-
ican residents, then go global by the
end of the year.

* Liquid Audio made several
announcements, including the bow of
the Liquid Music Network, which
will sell, via digital download, content

(Continued on page 93)

BY IRV LICHTMAN
NEW YORK—Jim Tyrrell, who
had a varied, pioneering career in
the music industry as an executive,
musician, and personal manager,
died of heart failure July 20 in New
York. He was 67.
Tyrrell, a
onetime live and
studio musician
in his native

New York, had a

10-year career

at what was then

CBS Records,

starting in 1968 TYRRELL

as a product

manager at Columbia. From 1970 to
78, he worked at Epic Records and
CBS Associated Labels under Ron
Alexenburg, now head of the Nation-

al Record Co. in New York.

At the time, Tyrrell was believed
to have been the first African-
American to hold the title of senior
VP at the company, Alexenburg
says. Tyrrell also was a pioneer as
a major-label black executive who
handled sales for both black and
white artists. During his years at
CBS Records, he mapped sales
programs for such artists as Clint

Pioneering Label Exec
Jim Tyrrell Dies At 67

Holmes, Jeff Beck, LaBelle, Harold
Melvin & the Bluenotes, the O’Jays
(via Philadelphia International
Records), Cheap Trick, Ted
Nugent, and REO Speedwagon,
among many others.

After leaving CBS, Tyrrell
formed T-Electric Records, which
was distributed by MCA Records.
Later, he served as managing
director of the Kingston, Jamaica-
based Tuff Gong Ltd., founded by
the late Bob Marley.

In recent years, he was a con-
sultant and personal manager.

Tyrrell was a founding member
and officer of the Fraternity of Re-
cording Executives and of the Black
Music Assn. He conceived and
founded the PACE Scholarship
Fund to benefit high school gradu-
ates with intentions to go to college.

He is survived by his wife,
Ruby; two daughters, Joy and
Cheryl; a son, Milton; and grand-
children Chad and Ryan.

A memorial service is scheduled
for Monday (27) at the National
Black Theatre in New York. The
family requests that in lieu of flowers
donations be made to the National
Black Theatre or WBAI New York.

New Label To Produce Games Music

BY DON JEFFREY

NEW YORK—As record companies
start to bet that the explosion in
soundtrack sales will spread from
movies to games, a new label, RED
Interactive, has formed to produce
music for video and computer games
and market the audio albums at
retail.

Mitchell Wolk, VP of finance and
administration for RED Distribu-
tion, which has launched the new
label, says, “We're becoming a
bridge between the gaming world
and the music world.”

Label executives say that they will

V E

TANGEL FINCK

manager of A&R.

RCA Records in New York names
Lynn Hazan senior director of fi-
nance and administration. She was
director of finance and administra-
tion at BMG International.

J.R. Rich is named director of
publicity for Blue Note Records in
New York. She was senior account
executive at DL Media.

Orbison/Orby Records in Nash-
ville appoints Keith Gibson direc-
tor of sales. He was director of sales
at Honest Entertainment.

TURNTABLE

focus on taking the albums, which
will include previously released
music as well as newly commissioned

tracks, into main-
. stream retail.
X “We see an

opportunity to
take up-and-com-
/ ing new acts and
" older licensed

tracks and put them
together,” says Paul De Gooyer,
director of marketing and A&R for
red ink, which will market the releas-
es. “The record should stand on its
own,” he says.

There has been a surge of inter-
est in game soundtracks following
the revitalization of the industry
through the development of more
advanced gaming platforms and the
increased penetration of personal
computers into homes. The games
market was about $5 billion last year,
and industry sources estimate that
it will exceed $6 billion this year.

Other labels in recent years have
tried to market game soundtracks
but without much sales success so
far. One of the biggest titles con-
nected solely to a video game has

(Continued on page 93)

STANBACK SWANSON

Rykodisc in Salem, Mass., pro-
motes Ron Decker to director of
product management. He was prod-
uct manager.

Ralph Cavallaro is named direc-
tor of information resources and
technologies at MCA Records in
Universal City, Calif. He was project
manager with Universal Studios
Information Technology Group.

GoodNoise Corp. in Palo Alto,
Calif.,, names Samuel Pearlman VP
of A&R and media development and
Gary Culpepper executive VP of

RICHMAN LAMBERT
business affairs. They were, respec-
tively, president of 415 Records and
an entertainment lawyer.

PUBLISHING. BMG Songs in Los
Angeles promotes Brian Lambert
to senior director of film and TV
music, Ron Broitman to manager
of film and TV music, and Stacy
Wallen to manager of TV licensing.
They were, respectively, director of
film and TV music, manager of TV
music licensing, and film and TV
music assistant.
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Hill Gets Head Start On New Solo Set

Early Radio Play Bodes Well For Ruffhouse/Golumbia Album

BY ANITA M. SAMUELS

LOS ANGELES—With two tracks
currently among the most played at
R&B radio nationwide, rapper/
vocalist Lauryn Hill has quickly laid
to rest any doubts about her viabil-
ity as a solo artist while providing a
solid starting point for the release
of her debut solo album, “The Mise-
ducation Of Lauryn Hill.”

The set is due Aug. 25 in the U.S.
on Ruffhouse/Columbia, with
simultaneous international release
planned.

Hill, one-third of the Grammy-
winning rap group the Fugees with
Wyeclef Jean and Prakazrel Michel,
has scored at radio this summer
with “Can’t Take My Eyes Off Of
You,” a Frankie Valli cover, and
“Lost Ones.” Only the latter is on
the album, although it is not the
first label-sanctioned single.

According to Broadcast Data

Systems, “Lost Ones” garnered
524 spins at radio for the week end-
ing July 9. “Can’t Take My Eyes
Off Of You,” meanwhile, had 434
spins in the same time frame.
Vinnie Brown, PD of WBLS, an

HILL

R&B outlet in New York, says that
“Lost Ones” “seems to be getting
a good reaction based on the antic-
ipation of the album by listeners. . .
If this is a taste of what she can do
on her own, it will work.”

According to Chris Schwartz,
CEO of Ruffhouse, “Can’t Take My
Eyes Off Of You” was picked up by
radio stations from the home video
version of the 1997 Warner Bros.
film “Conspiracy Theory.” The song,
he adds, isn’t part of the soundtrack
and serves as background music
during the film’s ending credits.

“Lost Ones” began its radio
Jjourney as what Schwartz calls a
“limited-edition” vinyl single. “We
felt it was important to re-estab-
lish her with the core hip-hop audi-
ence. We did an exclusive mailing
to top mix-show jocks,” he says, to
kick off the label’s pre-release
campaign for the album.

To follow up at radio, the label will
ship the album’s first official single,
“Doo Wop (That Thing),” to R&B
outlets Aug. 10; there are no plans
for a commercial release. On Aug. 4,

(Continued on page 29)

Boukman Eksperyans Sets Dff
A ‘Revolution’ On Tuff Gong

BY ELENA OUMANO

Founded in 1980 by husband-and-
wife team Mimerose “Manze” and
Theodore “Lolo” Beaubrun, Bouk-
man Eksperyans has always been
much more than a band, and its sway
over Haitian hearts and minds has
never been stronger.

Taking its name and direction from
the Jamaican Jacob Boukman, who
unified Haiti’s slaves by creating
voodoo, this racine or roots ensem-
ble’s fourth album, “Revolution,”
released worldwide by Tuff Gong
International on July 21, reinvents
the warrior/priest’s powerful legacy.

Recorded in Fugee Wyclef Jean’s
New Jersey studio and mixed in

BOUKMAN EKSPERYANS

Brooklyn, N.Y,, it is Boukman'’s finest
album yet and has retailers and radio
programmers predicting a strong
response. Equal parts temple devo-

(Continued on page 92)

Rammstein Hits U.5.

German Band Makes Impact Via Motor/Slash

BY DOUG REECE

and WOLFGANG SPAHR

LOS ANGELES—It wouldn’t be a
stretch to call German industrial
hardcore act Rammstein the most
unlikely Heatseeker Impact story of
the year.

The  Motor/Slash
band, known for darkly
themed music sung in
the group’s native tongue
and an outrageous live
show that includes mem-
bers setting themselves
on fire or crowd-surfing
in an inflatable raft, has
parlayed a word-of-
mouth following and 10
U.S. shows into regular
MTYV and radio airplay, as well as a
flood of mainstream and under-
ground press.

As an indication of the act’s bur-
geoning popularity, its album, “Sehn-
sucht,” broke into the top 100 of The

4

RAMMSTEIN

Billboard 200 in the July 25 issue at
No. 80, up 28 spots from its previous
week’s standing of No. 108. The
album, which moves up this issue to
No. 60, has sold more than 113,000
units since its U.S. release Jan. 13,
according to SoundScan.

Petra Husemann,
head of progressive
music at PolyGram’s
Berlin-based Motor
affiliate, attributes the
German-speaking
group’s U.S. success to
the fact that the Ger-
man language has
become part of the
music that fans sing
along to. PolyGram
Germany president Wolf-D. Gra-
matke, on the other hand, sees the
Rammstein phenomenon as a sign of
a young generation trying to escape
everyday life and career pressures

(Continued on page 84)

Dreams Gome True Plots U.S. Breakthrough

Virgin Campaign Aims To Help Japanese Pop Trio Overcome 0dds

BY CHUCK TAYLOR
NEW YORK—When Japanese
superstar pop act Dreams Come True
releases its first English-language
album in the U.S. Tues- i
day (28), its band name
will become a self-ful-
filling prophecy.
Positioned as a long-
term worldwide priori-
ty for Virgin Records,
the project, “Sing Or
Die,” opens a new chap-
ter in the decade-long
career of the act, which
has long had a goal of spreading its
brand of joyous musical romance and
hope far from its own home turf.
Since forming in 1988, Dreams

DREAMS COME TRUE

Come True—comprising thir-
tysomethings Masato “King Masa”
Nakamura as the musical master-
mind, lead vocalist/lyricist Miwa
Yoshida, and key-
boardist Takahiro
Nishikawa—has
released nine albums
in Japan, with sales ex-
ceeding 25 million,
according to label
sources. In addition to
being one of the all-
time  best-selling
artists in Japan, the
group has garnered 13 hit singles
that have sold some 13 million copies.

It has also toured in support of each
project, reaching an audience high of

500,000 fans over the course of 10
dates in 1995. In addition, the act has
been active in TV and film sound-
tracks, video game soundtracks, and
producing other artists. In short,
Dreams Come True is a household
word in Japan.

The band’s attempt to crack the
U.S. market isn’t its first foray over-
seas. In recent years, the act has bro-
ken through in Hong Kong and Tai-
wan, selling more than 100,000 copies
of its 1996 album, “Love Unlimited,”
in the latter territory, according to
Sony Music Entertainment Japan, its
former label.

Until now, the act’s presence in the
American market has been limited

(Continued on page 77)
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amith Follows Up “Good Wil Boost

Oscar-Nominated Artist Makes DreamWorks Debut With ‘X0’

BY DYLAN SIEGLER

NEW YORK—More unpleasant
events than Oscar nominations have
been known to delay albums. But for
Elliott Smith, who was making good
time in recording his DreamWorks
debut, “X0O,” his Oscar nomination for
the track “Miss Misery” from “Good
Will Hunting” was an obstacle. “That
slowed me way down,” says the musi-
cian seriously.

That Smith’s Oscar-ceremony per-
formance should coincide with his
signing to DreamWorks is, according
to the label, a happy coincidence. But
judging from the unprecedented
packed houses at recent gigs and
Smith’s unlikely spot on the Acade-
my Awards show, the hit film’s sound-
track helped alert others to his tal-
ent.

“X0,” due Aug. 25, is Smith’s
fourth solo album. His previous out-
ings—“Roman Candle,” released by
Cavity Search, and the next two, a
self-titled LP and “Either/Or,” by
Kill Rock Stars—garnered the artist
a loyal fan base captivated by Smith’s
songeraft. With predominantly
acoustic guitar numbers and occa-
sional forays into full-band arrange-

ments, Smith applies a sweet-voiced
aesthetic and caustie, poetic word-
play to lyrics on indie rock’s standby
topics: hard drugs, failed relation-
ships, angst, and
insecurity.

“XO” compris-
es more full-band
material—fea-
turing Smith
playing most in-
struments—
while retaining
the intimacy and
immediacy of his
solo acoustic work. “X0” is still
clearly an Elliott Smith record, with
its share of quiet acoustic numbers,
detours into % time, and songs about
love, longing, and drunken stupor.

But Smith has flourished in the
studio with a full range of instru-
ments available to him; piano factors
heavily into the mix on this album.
“X0” producer Rob Schnapf, who
along with Tom Rothrock helped pro-
duce Smith’s last album, “Either/Or,”
says the DreamWorks budget “cer-
tainly gave us a lot of freedom to pur-
sue artistic concepts, like being able
to get a double [string] quartet.”

SMITH

For Mr. Jones’ Ali Dee, Band’s
Debut Set On A&M Is Destiny

BY CARRIE BELL

LOS ANGELES—AIi “Dee” The-
odore of Mr. Jones believes in des-
tiny, as the name of his first single
from his band’s Aug. 25 A&M debut,
“Hail Mary,” affirms.

“I feel this record in my whole
mind and body and soul because
everyone has a positive energy about
it—the label, the musicians, me,”
says the native New Yorker. “It must
be destiny because it just feels right,
better than any
other projects
I've been associ-
ated with. It re-
newed my inter-
est in the biz.”

His previous
lack of excite-
ment almost
caused Ali Dee
to quit musie
entirely, despite successful affilia-
tions with Big Daddy Kane, Eric B.
& Rakim, and Aaron Hall as a mem-
ber of the Bomb Squad. He had set
last May 31 as a resignation date.

“The date was for real. I was
going to sell my studio, pack my
bags, and maybe sell some cars,
because I was tired of the wear and
tear, the hustle,” Ali Dee says. “I
didn’t know how much longer I could
go through a valley. It takes a lot of
mental energy to be down, and I
experienced some really bad downs.”

Revelation hit last January when
Ali Dee broke into a spontaneous
hip-hop improvisation of AC/DC’s
“Back In Black” with other musi-

MR. JONES

cians at Butch Vig’s Wisconsin stu-
dio. They would become the core of
Mr. Jones, which consists of Ali Dee
on lead vocals, guitarist Brendan
Brown, bassist Rich Liegey, drum-
mer Rob Pfeiffer, rhythm guitarist
Todd Childress, DJ EZLee, rhythm
vocalist C’est ce Bonne, and reggae-
style rapper Mr. Phang.

“Mr. Jones makes me think I had
been looking in the wrong mirror for
joy and happiness. I just needed to
let my creative
juices flow,” 28-
year-old Ali Dee
says. “But we
still didn’t sign a
deal until a week
before the date.
We were living
on the edge.”

The gang end-
ed up with a
contract at A&M Records, which
also happened under abnormal cir-
cumstances.

“Lauren Zelisko, our A&R person
in New York, sent me a tape. [I] usu-
ally sit around for a bit before I even
think of getting to them,” says A&M
chairman/CEO Al Cafaro. “But the
moment I wanted to listen to music
one afternoon to remind me why I
like my job, it was sitting there star-
ing at me. I put it on, heard five
songs that were all potential singles,
and wanted to know more. Lauren
was on vacation, so I tracked [Ali
Dee] down myself, and we hit it off.
I went to New York to meet him and

(Continued on page 29)

Luke Wood, DreamWorks A&R
exec, maintains that “what was inter-
esting about this record, especially if
you get into the paradigm of indie to
major, is that there was a real conti-
nuity in communication” between
Smith and the producers.

Schnapf, Wood, Kill Rock Stars
owner Slim Moon, and Smith’s man-
ager Margaret Mittleman all name
the artist’s strong vision as a chief
virtue, one that adds to his value for
the label. But that vision also makes
Smith a challenge to market. “El-

(Continued on next page)

Natalie Goes Platinum. Natalie imbruglia is presented a plaque for platinum
sales of her RCA debut, “Left Of The Middle,” from label executives. Shown,

from left, are Dave Novik, senior VP of international A&R; Jack Rovner, executive
VP/GM; Imbruglia; Bob Jamieson, president; David Fitch, senior VP of sales; and
Ron Gesiin, senior VP of national promation.

MTV’s ‘Fanatic’ Is Antidote For Industry
EYIIII}ISIII aetzer Enjoys A Resurgence

UST SEE TV: No matter how cynical one may be,
it’s impossible to remain so while watching MTV’s
“Fanatic,” a nightly show devoted to admirers meeting
their entertainment heroes. The program, which de-
buted July 6, surprises people who have submitted a
videotape explaining the influence a musical artist,
sports figure, or actor has had on them by flying them
(with a friend or parent) to meet and interview that per-
son. “Fanatic” should be required viewing for all music-
industry executives and artists as a reminder that every
record sold isn't represented by some bar code but by
a living, breathing human being.

Inspired by the parade of

in a song, a role in a movie that made someone laugh at
an otherwise tremendously dark period in his or her
life—can reverberate in someone’s soul and effect
change. And help the fan, just as someone else may have
aided that person’s idol, reach his or her dreams.

“Fanatic’s” initial slate of shows ends Aug. 14. How-
ever, Bosgang says, depending upon “viewer response,”
the show may continue.

JUMP JIVE AN’ SMILE: Call it the result of
extremely hard wark and great timing. Interscope Rec-
ords artist Brian Setzer is having the biggest album
of his post-Stray Cats career.

celebrities who host their own talk
shows, Jeremiah Bosgang, VP of
series development at MTYV,
thought, “Wouldn’t it be interest-
ing to see a regular person inter-
view theiridol? Not just a fan who's
infatuated with a celebrity, but

“The Dirty Boogie,” from the
Brian Setzer Orchestra (BSO),
jumps to No. 26 on this issue’s
Billboard 200, making it Setzer’s
highest chart mark since “Rant
N’ Rave With The Stray Cats” hit
No. 14 in 1983. The BSO’s 1996

someone who genuinely knows
about that individual’s life work
and how it’s made an impact on
that person,” he says.

Of course, that does bring up the issue of stalkers
trying to get close to their prey by appealing to the
fanatic. “We have a very elaborate screening process to
prevent anything like that,” says Bosgang. “We really
chose people who are interested in their work, not their
personal life.” Potential subjects are interviewed, as
well as their families and friends, to “research” who the
people are. One of the nicest aspects about the show is
that those selected clearly aren’t VJs-in-training or
actor-wannabes. They are real people, some of whom
are naturals in front of the camera, others who tug at
their clothing, are inarticulate and nervous, and are
incredibly endearing.

Despite the advance work, Bosgang says, people are
still genuinely surprised when they’re told they’re being
whisked away to meet their idol. “They know they’re a
contender for the show, but they don’t know beforehand
that they’ve been selected,” he says. Bosgang swears
that the fans’ questions are their own. “The only area
where there’s ‘coaching’ is, if we know someone doesn’t
want to talk about a particular situation, say their mar-
riage, we tell them it’s off limits.” Of course, one only
has to watch the episode in which a fan tells “All My
Children’s” Susan Lucci how she’s learned so much
from Lucci’s unprecedented number of losses at the
Daytime Emmys—and see Lucci’s pained, tight
smile—to believe that people are given free reign.

While it would be nice to see somebody ask to meet
Secretary of State Madeleine Albright or Children’s
Defense Fund head Marian Wright Edelman, that’s
perhaps too far-reaching a goal. And in a way, the series
is about showing how the smallest of gestures—a phrase

by Melinda Newman

album, “Guitarslinger,” failed to
make the chart.

While Setzer’s manager, Dave
Kaplan, is more than willing to
concede that Setzer’s success is partly due to the swing
mavement sweeping the country, he’s quick to add that
this is also the “culmination of years of hard work on
Brian’s part. Six years ago, when he first started with
a 17-piece orchestra, people looked at him like he was
a guy with a square head and one eye going into a mod-
eling agency . . . For five years, he’s crisscrossed the
country, every year going up tolarger and larger venues
without benefit of radio or video play. So there has to
be a tip of the hat to word-of-mouth from all that tour-
ing—that can’t be underestimated.”

The first single from the album, a remake of “Jump
Jive An’ Wail,” is making inroads on Billboard’s Mod-
ern Rock Tracks chart and is certainly benefiting from
exposure the song received in a Gap khakis TV spot,
even though Setzer's version is not used in the ad. Set-
zer’s song is also being worked at top 40, hot AC, and
triple-A radio. The BSO is on tour through August.

STUFF: Alanis Morissette, whose new album will be
out Nov. 3 on Maverick/Warner Bros., will do a U.S. club
tour beginning in October (BillboardBudletin, July 20)

.. Keener ears than mine pointed out that Joe Pesci,
whose upcoming Columbia set we wrote about last issue,
also had an album out in the '60s on Brunswick Records
... Entertainment law firms Epstein, Levinsohn &
Weinstein and Bodine & Hurwitz have merged into
Epstein, Levinsohn, Bodine, Hurwitz and Weinstein,
LLP The two companies have shared New York office
space since 1994 . .. APA senior VP Troy Blakely is
relocating from New York to Los Angeles, where he will
be head of the booking agency’s L.A. music department.
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SMITH

(Continued from preceding page)

liott’s so unique,” says DreamWorks
head of marketing and promotion
Bruce Tenenbaum, “that you don’t
want to follow some kind of cookie-
cutter technique.”

Not surprisingly, the notoriously
soft-spoken Smith would rather con-
centrate on the music. “They
[DreamWorks] seem to have ideas
about what to do, and sometimes
they’ll run those ideas by me, and if
one seems really like something [
wouldn’t want, they seem fine with
me saying so. By and large, I kind of
stay out of it.”

Mittleman observes that “Elliott
understands what he has to do, but
he won’t compromise himself or put
himself in a place where he seems
fake or not organic.”

Tenenbaum says that taking it
slow will be a priority. The market-
ing technique will focus on touring
and exposing more people to Smith’s
recordings, because, as Tenenbaum
says, “once you have seen Elliott live
or heard his music, you want more.”

Moon describes the first time he
heard Smith play live, in 1994, as a
revelation. “I have only experienced
this feeling four times in my life,”
says Moon. “There’s this person I've
never given any thought to, and I
realize they’re a genius and that they
have unlimited potential. That hap-
pened with Elliott.”

Moon likens Smith to R.E.M.,
whose first hit happened more than
five albums into the band’s career.

Wood observes that “the reason
Elliott has people singing along to
every song is that you're seduced by
the music as opposed to the market-
ing. We want to continue that process
while broadening the base but make
sure it’s about subtlety.

“I know from the small-scale suc-
cess of ‘Miss Misery’ that his fan
base could be a lot wider,” says Wood.
“He could reach an extremely large
audience not limited by a demo.”

Retail and radio sources echo
Wood’s sentiment. Rick Lange, buyer
and assistant manager at the Rhino
Records store in the university town
of New Paltz, N.Y., says, “I know the
new album’s going to do very well
here. We constantly sell all three of
his records. None of Smith’s fans are
going to be disappointed with ‘X0.””

According to SoundScan, “Ei-
ther/Or” has sold 40,000 units.

Lange adds that “it’s 100% given”
that Smith’s soundtrack contribu-
tions to “Good Will Hunting” posi-
tively affected catalog sales. The
same is true at Rock Records in
Chicago, where manager/buyer
Anthony Lyons observes that at this
more mainstream-oriented store,
sales of Smith’s “Either/Or” “de-
pended a lot on ‘Good Will Hunting.””

Jayn, assistant PD at modern rock
KNRK Portland, Ore., says that
spins of “Miss Misery” elicited
“great phone response—not in terms
of people calling in and asking ‘Who
is this? but rather calling in and say-
ing ‘I’'m so glad you're playing Elliott
Smith!” Everyone can empathize with
how deeply he expresses the varying
spectrum of emotions, and that’s the
hallmark of any successful song-
writer—that he can key into a tiny
part of everyone listening.”

Assistance w preparmg this story was
provided by Jenny Land i New York.

RODNEY "DARKCHILD' JERKINS

On The Edge Of Tomorrow Today
With THE NEW MILLENNIUM Darkchild Sound

From behind the keyboard to the top of the charts the self-contained writer and producer does it again.
The “Darkchild® has produced and co-written the now double Platinum Brandy and Monica Duet.

“The Boy Is Mine"

has been nominated for an MTV Video Of The Year Award, MTV R&B Video Of
The Year Award, and has held a #1 spot on the Billboard Charts for 8 weeks.

This young phenomena is also an Executive Producer of Brandy’s Platinum Album,

“Never Say Never"

which has peaked at #1 according to the soundscan R&B overall album sales chart and now
Brandy’s second single,"Top Of The World" featuring Mase is quickly climbing up the charts.

WHAT’S NEXT?

MADONNA MICHAEL JACKSON
MONICA WHITNEY HOUSTON
MARY J. BLIGE BLACKSTREET
COKO (Swv) JANET JACKSON

www.rodneyjerkins.com

Top Of The World: Produced by Rodney Jerkins and Brandy.
Written by: Rodney Jerkins, Frederick Jerkins Ill and Lashawn Daniels.

The Boy Is Mine: Produced by Rodney Jerkins and Brandy.

Composed and arranged by Rodney Jerkins.
All music by Rodney Jerkins. Monica’s vocals produced by Dallas Austin and Rodney Jerkins.
Written by: Rodney Jerkins, Brandy, Frederick Jerkins lll, Lashawn Daniels, Japhe Tejeda.

Advertising by Shirin for Showcase Plus 818-755-4634
Design by Jeeve
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MUSIC WITH A VENGEANCE: “We tried to come up with an audio
equivalent of what you think of when you think about ‘The Avengers,’”
says Atlantic VP of soundtracks Darren Higman, describing the label’s
aural complement to Warner Bros.’ big-screen take on the hipster '60s
TV series. In keeping with its namesake’s strong U.K. genealogy, the
album is awash in distinctly Brit-tangible tracks and a few U.S. coun-
terparts that blend beautifully under the discriminating ear of Marius
De Vries.

De Vries produced most of the tracks on the album, mixed another
handful, and also performs a coolly updated version of the classic
“Avengers” theme. The first single from the album, to debut Aug. 4, is
the throbbing “I Am” by former Madness front man Suggs. The sound-
track also features a track from new British band Merz—which recent-
ly signed to Epic after a heated bidding war—the Stereo MC’s’ first
commerecial track in five years, and a new ‘James Bond”-esque theme
from Grace Jones that De Vries says represents his personal high point
on the album. There’s also a Utah Saints track that borrows generously
from vintage Iggy Pop and a collaboration between the Verve Pipe and
XTC’s Andy Partridge.

“The Avengers” also serves as the debut of Atlantic’s Ashtar Com-
mand, the new power duo of Yum Yum’s Chris Holmes and Filter’s
Brian Leisegang. Ashtar is represented by two tracks on the album:
on one, they perform with guest vocalist Louise Post of Veruca Salt,
while there’s a Sinéad O’Connor appearance
on the guitar-driven rocker “Summer’s End.”
Although the guest-vocalist route seems to
suit the duo for the near term, Holmes and
Leisegang are quick to note that they’re look-
ing for a permanent female vocalist. “Cther-
wise it lends itself to a lack of identity,”
Leisegang says. “We want to have a full band.
It’s not going to be 1« Massive Attack kind of
thing.” While nothing is finalized, he hints that
Post may become that full-time lead. Holmes says he and Leisegang
have written vocal parts for most of an album’s worth of songs and hope
to have an album out in the winter.

While the soundtrack gave many of its featured artists a chance to
partake in a musical swap meet of sorts—"They get to step out of their
own career without doing any damage,” Higman says—De Vries says
he found himself in the less enviable role of keeping a consistent vibe
running throughout the tracks.

“It was important to keep things unified,” he says. “The challenge
was taking an apparently disparate group of artists and making the
thing sound good and make sense as an album separate from the film.”

De Vries says he was attracted to the project first and foremost
because he’s a big fan of the series that broke ground in the genre of the
slick martini-drinking, crime-solving set. “More than any other TV show,
it really defined how the '60s were—that uncomfortable mixture of psy-
chedelia and conformity,” he says. “Although it looks like a period piece
now, when it came out ‘The Avengers’ was extremely conteraporary. And
I had to work out what that would mean in the *90s. I was looking for a
meeting place between cultural sophistication and pop sensibility.” De
Vries says he also sought to achieve a sense of surrealism. “That was
important, because ‘The Avengers’ were in a universe where things were
not what they seemed.”

TAKE TWO: Hot on the heels of its multi-platinum soundtrack to “The
Wedding Singer,” Maverick Records on July 21 released a second album
of music from the Drew Barrymore-Adam Sandler comedy. Slated to
hit retail just before the Aug. 4 release of the film on video and DVD,
“More Music From The Motion Picture The Wedding Singer” features
11 additional ’80s tunes, from Kajagoogoo's “Too Shy” to A Flock Of
Seagulls’ “Space Age Love Song” and Madenna’s “Holiday,” plus San-
dler’s “Grow Old With You.”

PRODUCTION NOTES: Motown is celebrating its 40th birthday with
a slew of reissues, including a 15th anniversary edition of “The Big
Chill” soundtrack set to hit retail this fall. The digitally remastered
album will feature new artwork and new notes about the film and its
music from director and executive producer Lawrence Kasdan and
music supervisor Meg Kasdan . . . Bad news for fans who can’t get
enough of Homer, Bart, and company. Rhino Records has put on indef-
inite hold its follow-up album of music from “The Simpsons.” “Go Simp-
sonic With The Simpsons” had been due Sept. 1.

Local H Moves To Power Rock On Isiand’s ‘Gats’

BY CARRIE BORZILLO

LOS ANGELES—Local H deserves
a lot of credit. While the Chicago-
based guitar-and-drum combo has
built an indie rock credibility among
the local music scene’s hipster con-
tingent, Local H, whose “Bound For
The Floor” was a No. 5 Modern Rock
Tracks hit in 1996, has boldly taken a
decidedly un-indie rock turn on the
band’s third album, “Pack Up The
Cats.” For the Sept. 1 Island Records
release, the band worked with pro-
ducer Roy Thomas Baker, best known
for the big, power rock sounds of
Queen and Journey.

“We've always tried to make our
records and our band sound as huge
as [they] can,” says guitarist/singer
Scott Lucas, whose partner in crime
is drummer Joe Daniels. “It may only
be the two of us, but it’s supposed to
sound pretty big. And when it came
time to pick a producer, we weren’t
interested in everyone who’s making
records now. I mean, we couldn’t real-
ly call the Dust Brothers.”

A deciding factor in choosing
Baker was Queen’s “Killer Queen.”
“I’ve been listening to a lot of '70s
stuff for the past year, like [Pink
Floyd’s] ‘Dark Side Of The Moon,” a
bunch of Stones records, Cheap
Trick, that kind of stuff,” says Lucas.
“We were driving along and heard
‘Killer Queen’ on the radio, and we
were like, ‘You know, that record
sounds really good.” We wanted to
make this a record where everything
ties together and all the songs flow
into each other, so Roy seemed the
obvious choice.”

The one blatantly obvious Baker
stamp on “Pack Up The Cats”
appears on “What Can I Tell You?"—
at one point the music drops out and
there’s a lush, three-part harmony a
la Queen or even the Beach Boys.

Other surprises on the album
include a guest guitar solo by the
Stone Temple Pilots’ Dean DeLeo on
“Cool Magnet” and an indistinguish-
able sound on “Fine And Good,”
which Lucas explains: “We put tinfoil
on the piano strings and through the
strings of a 12-string guitar to make
it vibrate more, and we ran it through
a bunch of effects. It’s actually a com-
bination of those sounds.”

To pull it off live, the band plans to
have a guest musician make a cameo
appearance. “Basically, we’ll have
another guy come out and play the
tinfoil bit and walk off,” says Lucas.

Island has a lot of road work in
store for Local H, whose last album,
“As Good As Dead,” was powered by
two solid years of touring as well as
airplay for “Bound For The Floor.”
A five-week, headlining, all-ages club
tour is scheduled to kick off Sept. 16.

“Touring is really what built their
base on the last album,” says Jill Tom-
linson, director of marketing at
Island. “They did everything from
Brownies [in New York] to Madison
Square Garden with Stone Temple
Pilots, who they toured with for a lit-
tle while. We're planning more road
work, because they’re good at that.”

The label is also banking on early
acceptance at radio to help launch
“Pack Up The Cats.” “Radio is going

to be a key element, and we’re expect-
ing radio will be quicker to embrace
the band [than before],” says Joe Ric-
citelli, Island senior promotion VE
The first single, “All The Kids Are
Right,” went to modern rock and
mainstream rock stations July 20.

LOCALH

Dave Richards, PD/station manag-
er at mainstream rock WRCX Chica-
go, hears at least three singles. “[The
album’s] going to do great,” he says.
“It has that absolute, pure Chicago
power pop in the fine tradition of
Cheap Trick. The record is amazing.”

To help remind radio about Local
H, Island re-serviced its last album
to stations in July. “I don’t think a
lot of people made the connection
between Local H and ‘Bound For
The Floor,” ” says Tomlinson. “They
do have a huge, core young follow-
ing, though. I wrote to a kid who had
a Local H fan Web site over a year
ago and posted my screen name, and
I still get 20 E-mails a day from kids
on the site. We put together a mail-
ing list from that, and we’re sending
them stickers to let them know the
album’s coming.”

Another tool includes a sniping
campaign of the album cover in Chi-
cago, New York, Atlanta, Boston, and
Detroit and two weeks of TV spots
running on “South Park,” MTV,
ESPN, and ESPN2 starting Aug. 21
in Chicago, New York, Los Angeles,
Atlanta, Boston, Washington, D.C.,
and some secondary markets, includ-
ing Hartford, Conn.

i BOXSCORE
SRV IR AN IS . 107 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ROLLING STONES Olympia Stadium July 13 $4,303.476 74588 TNA International
HOTHOUSE FLOWERS Munich (7,823,719 deutsche  sefiout Ld
marks) Concert
$69.34/$49,92 Concepts
ROLLING STONES Out in the Green July 9 $2,641,315 59,768 TNA International
DAVE MATTHEWS BAND Frauenfeld, Switzer- (4,036,722 francs)  sellout Ld
land $49.14/532.76 Good News Prods
|
ROLLING STONES Flugfeld July 11 $2,491 966 §7.218 TNA International
Wiener Neustadt, (31,929,001 seliout Ld
Austria schillings) Rock Produktions
$152.24/520.58
ROLLING STONES Puerto de Malaga July 16 $1.447,478 34,450 TNA International
HOTHOUSE FLOWERS Malaga, Spain (220,884,838 pese- 40,000 Ltd
tas) Gamerco S.A
$121.34/$42.63
OZZFEST 'SB/VARS Float Rite Park July 18 $1,200,383 40,900 PACE Touring
WARPED TOUR: Sommerset, Wis $37/832 sellout Rose Presents
0Z2Y OSBOURNE, TOOL,
MEGADETH, LIMP BIZKIT
RANCID, NOFX, BAD REL!-
GION, CHERRY POPPIN'
DADDIES, OTHERS
METALLICA Pine Knob Music July 10-11 $1.146,278 Y Cellar Qoor
DAYS OF THE NEW Theatre $43/831 two Betkin Prods
IERRY CANTRELL Clarkston, Mich sellouts
JIMMY PAGE & ROBERT Palace of Auburn June 26-27 | $1,118,985 25023 Belkin Prods.
PLANT Hills $50/835 two Cellar Door
Auburn Hills. Mich sellouts
(OZZFEST '98: Alpine Valley Music ~ July 19 $1,046,260 35215 PACE Touring
0ZZY OSBOURKE Theatre $40/827 50 sellout Tintey Park Jam
TOOL, MEGADETH, LIMP East Troy, Wis. Corp
BIZKIT SOULFLY Nederiander Organi
COAL CHAMBER, SEVEN- zation
DUST MOTORHEAD,
KILGORE, SYSTEM OF &
DOWN, SNOT LIFE OF
AGONY, OTHERS
PHISH The Gorge July 16-17 3154 Universal Concerts
George, Wash, $24/827 40,000,
two shows
METALLICA Blockbuster-Sony July 15 $822,635 25841 PACE Entertainment
JERRY CANTRELL Music Entertainment $42.50/828 sellout
DAYS OF THE NEW Center
Camden, N.).
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Rob Evans, Los Angeles. Phone: 213-525-2324,
Fax: 213-936-5282. For research information and pricing, call Rob Evans, 213-525-2324.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in th
F=1 e SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I I I I I“ top 100 of The Billboard 200 chart. \;W:eﬁ an albul{m reaches this Ie:!?lel,gthelalburr‘\5 lancl the anist':vsubsequent alburr’r?s are irlnmegi-
i = 5 s ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
cil|ow |2 % ARTIST AUGUST 1, 1998 available. (O Albums with the greatest sales gains. © 1998, Billboard/BPI Communications.
Iz |2 |2 TITLE
e S | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
* % x NO.1 % % % 26 25 17 | CLEDUS T. JUDD RAZOR & TIE 82835 (10.98/16.98) DID I SHAVE MY BACK FOR THIS?
_1 22 | JAGGED EDGE SO SO DEF 68181/COLUMBIA (10.98 EQ/16.98) A JAGGED ERA @ 35 | 23 | ALANA DAVIS ELEKTRA 621127666 (10.9916.98) BLAME IT ON ME
Q@] 4 R| MONSTER MAGNET Ash 540908 (5.98 EQ/12.98) ORI 36 | 6 | SPRUNG MONKEY SURFDOG 162151/HOLLYWOOD (8.98 EQ/12.98) MR. FUNNY FACE
(3)| NEWD | THE TRAGICALLY HIP SIRE 31025 (10.98/16.98) PHANTOM POWER 2 | 29 [EEB] BUDDY GUY Stvertons s1652ve (001690 AT
ELVIS CRESPO SONY DISCOS 82634 (8.98 EQ/14.98 SUAVEMENTE —
@ . 2 : - : 30 28 3 WALTER HAWKINS AND THE LOVE CENTER CHOIR GOSPO CENTRIC 90172/INTERSCOPE (17.3419.98) LOVE ALIVE V: 25TH ANNIVERSARY REUNION
5 3 3 RICH MULLINS AND A RAGAMUFFIN BAND MYRRH/WORD 69309/EPIC (13.98 EQ/19.98) THE JESUS RECORD
(31)| 44 | 2 | EVERYTHING BLACKBIRD 38003/SIRE (14.98 CD) SUPER NATURAL
6 5 3 BLACK EYED PEAS INTERSCOPE 90152* (8.98/12.98) BEHIND THE FRONT
32| 3 8 VOICES OF THEORY H.O.L.A. 341016 (10.98 EQ/16.98) VOICES OF THEORY
17 6 3 CLEOPATRA MAVERICK 46926/WARNER BROS. (10.98/16.98) COMIN' ATCHA!
33| 20 17 | SYLK-E. FYNE GRAND JURY 67551*/RCA (10.98/16.98) RAW SYLK
.() 8 29 SEVENDUST TVT 5730(10.98/15.98) SEVENDUST m 2 3 oS TUCANES DETIUANA AT
EMI LATIN 93618 (8.98/14.98
9 9 11 MARK WILLS MERCURY (NASHVILLE) 536317 (10.98 EQ/16.98) WISH YOU WERE HERE = = z S iy 4
URGE of I 0
NEW b | VISION OF DISORDER ROADRUNNER 8793 (10.98/15.98) IMPRINT . sy ™ Sekarillol i P U s WOTERGF SV
1 0 [ 5 DEVIN RAPALOT 45938/VIRGIN (10.98/16.98) THE DUDE 6 | 31 7 CARLOS PONCE EMI LATIN 59454 (8.98/14.98) CARLOS PONCE
@ NEW b | TRIN-I.TEE 5:7 B.RITE 90094/INTERSCOPE (10.98/15.98) TRINI-TEE 5.7 kY 43 5 OZOMATLI ALMO SOUNDS 80020/INTERSCOPE (8.98/12.98) OZOMATLI
13 3 79 | COAL CHAMBER ROAORUNNER 8363 (10.98/15.98) COAL CHAMBER 38 26 | 23 | BEENIE MAN SHOCKING VIBES 1513%VP (9.98/14.98) MANY MOODS OF MOSES
14 12 3 LINK RELATIVITY 1645 (10.98/15.98) SEX DOWN 39 2 9 DELIRIOUS SPARROW 51676 (16.98 CD) KING OF FOOLS
15 | 15 | 6 | CHARLIE ZAA SONOLUX 82706/SONY DISCOS (9.98 EQ/14.98) UN SEGUNDO SENTIMIENTO 4 | 23 | 5 | KAITIDAL WAVE 25205/GEFFEN (10.98/16.98) KAl
16 11 9 GARY ALLAN DECCA 7001 2/MCA NASHVILLE (10.98/16.98) IT WOULD BE YOU 41 21 3 N’DEA DAVENPORT DELICIOUS VINYL 27021/V2 (10.98/16.98) N'DEA DAVENPORT
17 | 16 | 22 | DAVID KERSH curs 77905 (10.98116.98) IF | NEVER STOP LOVING YOU 42 | 27 | 23 | AVALON SPARROW 51639 (10.98/15.98) A MAZE OF GRACE
18 17 13 ROY D. MERCER CAPITOL NASHVILLE 94301 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 4 43 41 30 ROY D. MERCER CAPITOL NASHVILLE 54781 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 1
NEW P | FIVE ARISTA 19003 (10.98/16.98) FIVE 4 | 38 38 | ROY D. MERCER CAPITOL NASHVILLE 21144 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 3
NEW b | VOODOO GLOW SKULLS EPITAPH 86535* (10.98/16.98) THE BAND GEEK MAFIA RE-ENTRY | HEATHER NOVA BIG CAT/WORK 67953/EPIC (10.98 EY/16.98) SIREN
21 | 19 | 43 | ALEJANDRO FERNANDEZ ® SONY DISCOS 82446 (9.98 EQ/14.98)  ME ESTOY ENAMORANDO 46 | 32 | 6 | BELAFLECK AND THE FLECKTONES WARNER BROS. 46896 (10.98/16.98) LEFT OF COOL
22 | 14 | 38 | BUENA VISTA SOCIAL CLUB WORLO CIRCUITINONESUCH 79478/AG (10.98/17.98) BUENA VISTA SOCIAL CLUB RE-ENTRY | NEIL FINN WORK 69372/EPIC (10.98 EQ/16.98) TRY WHISTLING THIS
(23)| 30 | 14 | ALEJANDRO SANZ WEA LATINA 20281 (9.98/14.98) MAS 48 | 47 | 2 | AARON CARTER EDEL AMERICA 003808 (10.98/16.98) AARON CARTER
34 | 10 | VICTOR MANUELLE SONY DISCOS 82717 (9.98 EQ/14.98) IRONIAS 49 | 46 | 2 | ATHENAEUM ATLANTIC 83071/AG (10.98/16.98) [RADIANCE]
@ NEW » | BR5-49 ARISTA 18862*/ARISTA NASHVILLE (10.98/16.98) BIG BACKYARD BEAT SHOW 50 | 40 4 PATTY GRIFFIN A&M 540907 (10.98 EQ/16.98) FLAMING RED

GOOD WILL HUNTING:
Embrace’s album “The
Good Will Out,” due in the
U.S. on Geffen Tuesday (28),
debuted at No. 1 on the U.K.
chart and garnered the act
a slew of rave reviews in its

Now Hear This. Atlanta’s
PA. (Parental Advisory)
soaks in the love from its
hometown as the act’s first
album for DreamWorks,
“Straight No Chase,”
debuts at No. 8 on the
South Atlantic Regional
Roundup this issue. The
hip-hop trio, made up of
Big Reese, Mello, and K.P,
has honed its chops over
the years working with
local production team
Organized Noize on its
“Ghetto Street Funk”
debut and uses no sam-
ples in its music.

homeland, in addition to
comparisons to Oasis,
thanks in part to the band’s
penchant for pop songs and
its sibling team of Danny
and Richard McNamara.

Previously, the band re-
corded three EPs, “Fire-
works,” “One Big Family,”
and “Come Back To What
You Know,” in addition to its
first single, “All You Good
Good People.” Geffen will
service that single, which
was recorded with orches-
tral accompaniment for the
group’s album, to radio later
this summer.

0 M: Triloka
Records’ Jim Don-
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S.C., WXRC Charlotte, N.C., and WXTB Tampa, Fla.

Monster Junkies. Broad-
cast Data Systems tracks
43 mainstream rock sta-
tions playing “Monster-
side,” the latest from Big
Cat/V2 group Addict's
album, “Stones.” The Eng-
lish trio’s biggest support-
ers include KTUX Shreve-
port, La., WTPT Greenville,

REGIONAL HEATSEEKERS NO.1s

ovan and Krishna
Das will begin a

ﬂ Phunk Junkeez, Fear Of A Wack Planet

“MOUNTAIN "

J

series of live dates
dubbed “The Chant
And Meditation
Series” Sept. 15 to
correspond with
the launch of their
respective albums,
“Indigo: Music For
Exploration & Ev-

{

EAST NORTH CENTRAL
Monster Magnet, Powertrip

NORTHEAST
Vision Of Disorder, Imprint

PIR2I1IS NN CGSG S

FOR THE HEATSEEKERS CHART < BY DOUG REECE

ing bass on “Ring Song.”

DIRTY BABY: English
black metal act Cradle Of
Filth is chipping away at
the U.S. with “Cruelty And
The Beast,” its latest album
on New York-based May-
hem.

“Cruelty,” the follow-up to
last year’s “Dusk And Her
Embrace,” has sold more
than 10,000 units since its
May release, according to

SoundScan.

| Mayhem product

| manager Paula

Al

|

WEST NORTH CENTRAL
| Monster Magnet, Powertrip

N

MIDDLE ATLANTIC
The Tragically Hip, Phanfom Power

Hogan says the
label has held con-
tests with Metal
Maniacs magazine
and indie metal re-
tailers. In conjunc-

1 tion with the band’s

. (S

SOUTH ATLANTIC

S a—

Elvis Crespo, Suavemente

first U.S. tour,
*' which begins in
October and visits

olution” and “Pil- PACIFIC 1 -

grim Heart.” Black Eyed Peas, Behind The Front | [\ V
e T SoUT AT

ber of Mercury act Jaaoed B A tra

Rusted Root, will |___JaggedEdge, AJoggedfra T}

accompany vocalist

Das on drums.

“Indigo” is Donovan’s first THE REGIONAL ROUNDUP

solo album.

Das, who studied in India
for several years, specializes
in a mix of contemporary
world music and Hindu devo-
tional chants. Sting guests
on “Pilgrim Heart,” taking
up singing duties on “Moun-
tain Hare Krishna” and play-

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
Phunk Junkeez Fear Of A Wack Planet
Monster Magnet Powertrip
Mark Wills Wish You Were Here
William Topley Mixed Blessing
Cleopatra Comin' Atcha!
Sevendust Sevendust
Link Sex Down
Sylk-E. Fyne Raw Sylk
Voodoo Glow Skulls The Band Geek Mafia
10, Black Eyed Peas Behind The Front

LENON AW

NORTHEAST
. Vision Of Disorder Imprint
Sevendust Sevendust
. The Tragically Hip Phantom Power
Monster Magnet Powertrip
Walhes Hawiing And The Love Center Chir Love Awe V: 25t Aniversary Reuion
Coal Chamber Coal Chamber
Cleopatra Comin’ Atcha!
. Heather Nova Siren
9. Beenie Man Many Moods Of Moses
10. Godsmack All Wound Up

PNANBWN -

such major markets

as New York, Los

Angeles, Boston,

and Detroit, May-

hem will release a

home video, “Once
Upon Atrocity,” and a
repackaged version of the
album.

The act will appear in
forthcoming issues of Spin,
Metal Edge, Guitar World,
and Seconds.

LOW DOWN: Duluth,
Minn.-based slow-core act

Low, whose album “The
Curtain Hits The Cast” was
released in 1996, is getting
a makeover of sorts with a
new concept album, “Owl
Remix Low,” due Tuesday
(28) on Vernon Yard. Note-
worthy names throwing an

Weather Girls. New York-
based quartet 4Kast,
whose RCA debut, “Any
Weather,” is scheduled for
an Oct. 13 release, is slat-
ed to appear at New York’s
Madison Square Garden
Aug. 6 during the fashion
show/fund-raiser Off the
Hook: Fashion’s New Mar-
keting Paradigm. The act,
whose single “| Tried”
ships to radio Aug. 21,
enlisted the help of radio
DJs (WQHT New York's Ed
Lover), VJs (BET's Big
Lez), and artists (rapper
Mic Geronimo) on the set.

ambient electronic spin on
the band’s music include
Jimmy Somerville & Sally
Herbert, Tranquility
Bass, Porter Ricks, and
Neotropic.
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ALBUMD

EDITED BY PAUL VERNA

p ACE OF BASE

Cruel Summer

PRODUCERS: Various

Arista 19021

After a sophomore album that failed to
live up to the promise of its blockbuster
debut, Swedish pop quartet Ace Of Base
returns with a record of surprising fresh-
ness led by the title track, a cover of
Bananarama’s irresistible 1984 hit. Other
high points include the pop shuffler
“Whenever You're Near Me,” the ballad
“Every Time It Rains,” the Phil Spector-
inspired “Always Have, Always Will,” and
a Blazin’ Rhythm remix of “Cruel Sum-
mer.” With a pop hit under its belt and a
battery of potential follow-ups, Ace Of
Base is poised to re-establish contact with
a once-voluminous fan base.

% BIO RITMO

Rumba Baby Rumba!

PRODUCER: Jeffrey Lesser

Triloka/Mercury 314-558-548

Be careful before you dismiss Richmond,
Va., collective Bio Ritmo as a Johnny-
come-lately swing/salsa band. Cuba native
Rene Herrera and his motley crew of
musicians (an ex-boxer, a former member
of speed metal ensemble Gwar, a jazz
trumpeter, and more) have been capturing
the rhythm of the night on tape and
onstage since 1991. The group’s major
debut is chock-full of English- and Span-
ish-language, hip-swaying, toe-tapping
tracks like “Yo Soy La Rumba,” “Ugly,”
“Bin Bin,” and lead single “Call Me Up
(644-7215),” an energetic call to the dance-
floor. Although there are a few cliché cov-
ers of standards like “Tequila,” the act
spices up Mozart’s “Night Music” into
something one might hear in the air on an
island paradise. An act deserving of the
success that bands like Cherry Poppin’
Daddies, Squirrel Nut Zippers, and Big
Bad Voodoo Daddy have experienced on
the swing circuit.

JOHN GABRIEL

From John With Love

PRODUCER: Ervin Drake

Harbinger 1601

An actor with many TV credits, including
the soap “Ryan’s Hope,” Gabriel has a

& MUSIC

SPOTLIGHT

arshall
renshaw

MARSHALL CRENSHAW
The 9 Volt Years—Battery Powered Home
Demos & Curios (1979-198?7)

PROCUCER: none listed

Razor & Tie 7930182838

A veteran pop craftsman who emerged
at the height of the new wave frenzy of
the early '80s, Marshall Crenshaw has
only flirted with the acclaim he so
deserves. This one-CD retrospective
culls the singer/songwriter’s earliest,
crudest home recerdings, which were
made on D-battery-powered “stomp
boxes™ (hence the title) soon after he
moved from his native Detroit to the
New York area. Consisting mostly of
demo versions of songs that would
wind up on Crenshaw’s albums and
singles, the disc includes a smattering
of early studio sessions, radio broad-
casts, and live dates. Among the high-
lights are the demo of Crenshaw’s
breakthrough hit, “Someday, Some-
way”; a demo of “You’re My Favorite
Waste Of Time” that’s different from
the demo that was released as a B-side
to “Someday, Someway”; and an alter-
nate version of Crenshaw’s debut sin-
gle, “Something’s Gonna Happen.” As
the back cover artwork suggests,
these tracks range from “hi-fi” to
“medium-fi” to “lo-fi” to “no-fi.” What-
ever the level of “fi,” the music always
cuts through.

fine, intimate crooning style, which brings
out the romanticism of such standards as
“I Remeniber You,” “Long Before I Knew
You,” “It Could Happen To You,” “Time
After Time,” and “Long Ago And Far
Away.” Producer Ervin Drake also has
several of his well-kncwn songs on tap,
including “It Was A Very Good Year,”

SPOTLIGHT

Wi

i
Rl

VARIOUS ARTISTS

Ultimate Broadway

PRODUCERS: various

Arista 13999

The latest entry in Arista’s successful
“ultimate” genre compilations is an
ambitious and thoroughly satisfying
two-CD exploratios of musical theater.
With only a few exceptions, original
cast recordings were used, resulting in
an impressive lineup of performers
that includes Ethel Merman, Barbra
Streisand, Liza Minnelli, and Julie
Andrews in roles from shows like
“Annie Get Your Gun,” “Funny Girl,”
“Cabaret,” and “My Fair Lady.” Open-
ing with Alfred Drake’s timeless ren-
dition of “Oklahoma!” and closing with
the touching “Seasans Of Love” from
“Rent,” the set provides a steady
stream of stunning showstoppers. The
indulgent inclusion of Arista diva
Aretha Franklin’s reading of “I
Dreamed A Dream,” the “Les Mis-
érables” ballad she performed at Pres-
ident Clinton’s inauguration, is the
only false note in a glorious set that
will delight Broadway historians—
while introducing novices to the beau-
ty of musical theater.

“Quando Quando Quando,” and *“Good

Morning Heartache.”
R&B

p MONICA

The Boy ks Mine

PRODUCERS: various

Arista 19011

Young R&B star Monica’s second album,
“The Boy Is Mine.” consists largely of bal-
lads that display her voeal maturity and

STOKOWSKI: VAUGHAN WILLIAMS, PUR-
CELL, DVORAK; RACHMANINOFF SYMPHO-
NY NO. 3, VOCALISE

Royal Phitharmonic, Leopold Stokowski
PRODUCER: Antony Hodgson

EMI Classics 7243-5-66760; 7243-5-66759
A child prodigy who went on to make
music for nearly a century, conductor
Leopold Stokowski waxed record after
record for EMI, Decca, Columbia, and
RCA, among other labels, during his
Promethean prime. So with such recent
reissues of his classic work as RCA's
14-disc “Stokowski Stereo Collection,”
it might seem as if the world had all the
Stokowski it could ever need. But
Stokowski was still a potent artist at 93
when he recorded a couple of LPs for
little Desmar Records in the mid-"70s,
and EMI's reissue of this material on
two separate midprice discs is highly
welcome. The albums show him in some
of his most characteristic repertoire:
grandly emotive string pieces and the
music of Rachmaninoff. On the set for

VITAL REISSUES®

strings, Stokowski casts Vaughan
Williams’ “Fantasia On A Theme By
Thomas Tallis” in bold colors, drawing
a glorious sound from the Royal Phil-
harmonic Orchestra. And his singing,
dancing take on Dvor4k’s pastoral
“Serenade In E” will charm the hard-
est of hearts. But it is Stokowski’s
heaving orchestral arrangement of
“Dido’s Lament” from Purcell’s opera
“Dido And Aeneas” that shows him at
his best. as he forces fussy historicism
out the window with a dramatic power
to rank with his famoms Bach. The cen-
terpiece of the Rachmaninoff disc is the
composer’s Symphony No. 3, a work
that Stokewski premiered in 1936. He
hadn’t conducted it since, so the years
show a bit here perhaps—although
staunch Stokowski fans will still consid-
er it manna from heaven. The disc also
features Rachmaninoff’s “Vocalise,”
and with this enchanting piece,
Stokowski shows that he was a musical
Merlin to the end.

WAYLON JENNINGS

Folk-Country

PRODUCER: Chet-Atkins

Razor & Tie 7930182175

After recording a folkish album for
A&M, Waylon Jennings was signed by
Chet Atkins to RCA in Nashville.
Atkins produced this eclectic 1966 col-
lection of Jennings.originals, Harlan
Howard songs, and country oddities
that, as.the title hints, was still heavily
tilted in the direction of folk music.
Imagine a 12-string guitar on a
Nashville country session. Evidence of
Jennings’ own rocking streak breaks
through now and then and, although
he tries his best to croon, the fore-
shadowing of his rough, authoritative
Outlaw voice was beginning to make
itself known. He was an artist in
search of an identity, but the artistry
still shines through. This was very
much a work:in progress but a reward-
ing one.

SPOTLIGHT

LiZ PHAIR

whitechocolatespaceegg

PRODUCERS: Scott Litt, Brad Wood, Liz Phair, Jason
Chasko

Matador/Capitol 72438

Droll in her truth-telling, devastat-
ing in her offhand insights, and daz-
zling in her homespun rock domin-
ion, Liz Phair is arguably the most
original talent of the decade, as
“whitechoeolatespaceegg” powerful-
ly reaffirms. For track-to-track sub-
tlety, poignant wit, and no-bullshit
pronouncements that carry real
poetic weight, Phair is the backstairs
bard without peer. “Big Tall Man”
rolls with grand car-radio ease,
“Love Is Nothing” has a sad candor
that’s unforgettable, and “Johnny
Feelgood” and “Baby Got Going”
rock with fierce sensuality. With her
oddly observant soliloquies and inte-
rior monologues, as well as her
innate ability to stand elegantly
naked (“Polyester Bride,” “Shitloads
Of Money,” “Headache,” “Fantasize,”
and the title track) in the service of
her art, Phair is a truly affecting
songmaker. Moreover, she can take
the pop vernacular in all its juke-
box/folk-pop/dancefloor familiarity
and make it subversive again on
superb material like “Uncle
Alvarez,” “Only Son,” “Ride,” and
“What Makes You Happy.” As the
’90s wind down, artifice and a grasp-
ing sense of entitlement once more
threaten to devour even the pop that
ate itself. But then Liz Phair starts
to play “Go On Ahead” ar “Perfect
World” and creates a new space for
pride in the timeless humanity of
honest musie.

range, even if they lack some of the bite
and attitude she exuded on her 1995 debut,
“Miss Thang.” So far with this project,
Monica has experienced tremendous out-
of-the-box success with the title-track lead
single, a duet with Brandy that also
appears on that singer’s latest set. Other
noteworthy cuts on Monica's album
include “The First Night,” “I Keep It To
Myself,” and “Take Him Back,” which deal
with love and relationships in a manner
that should continue to net the singer pop
and R&B airplay. The release also includes
aremake of Richard Marx’s “Right Here
Waiting” featuring 112 and a collaboration
with QutKast titled “Gone Be Fine.”

COUNTRY

P> COLLIN RAYE

The Walls Came Down

PRODUCERS: Paul Worley, Billy Joe Walker Jr., and Collin
Raye

Epic 68876

Collin Raye, an above-average ballad
singer once billed as Bubba Raye, has
gradually found hiniself assuming the role
of defender of traditional values and pro-
tector of the abused, especially children.
The centerpiece here is “The Eleventh
Commandment,” an emotionally and musi-

cally overwrought sermon preceded by the
equally dramatically overdone instrumen-
tal “Dark Secrets,” with its music box
chimes and solemn string quartet. Soap
opera country is all well and good, and the
message is laudatory, but still . . . The real
gem here, though, is the Bill Anderson-
Steve Wariner song “Make Sure You've
Got It All,” a classic country weeper about
the consequences of the breakup of a
romance: ‘Just leave the floor to catch me
when I fall,” sings Raye as his once
inamorata cleans out the house.

JAZZ

p THE HEADHUNTERS

Return Of The Headhunters

PRODUCERS: JK, the Headhunters, Michael
Hancock Records/Verve Forecast 314-538-028
The Headhunters were Herbie Hancock’s
early-"70s funk band, a populist outlet to
fuse the slammin’ rhythms of James
Brown and Sly Stone with looser, more
virtuosic improv. With hit tracks like
“Chameleon,” the Columbia “Head-
hunters” album was an icon of the times
and a template for lesser imitators. On the
heels of a Legacy reissue of that album,
the band has re-formed in part for Verve:
Executive producer Hancock guests on
four tracks, and the original core of ace
reed man Bennie Maupin, bassist Paul
Jackson, and percussionist Bill Summers
is joined by drummer Mike Clark. A cou-
ple of tracks recall past glories, yet the
bulk of this disc is woefully passé—the
tunes with guest vocalist N’'Dea Daven-
port (formerly of the Brand New Heavies)
and keyboardist Billy Childs are particu-
larly weak. Still, the party atmosphere will
attract many, and the Headhunters (sans
guests) can still kick it live.

LATIN

% HUGO FATTORUSO

Homework

PRODUCERS: Hugo Fattoruso, Neil Weiss

Big World 2020

From the warm confines of noted
Uruguayan troubadour’s Fresh Meadows,
N.Y., home studio comes an exhilarating,
eclectic package of Latin American-rooted
pop embroidered with touches of new age,
rock, and jazz. Fattoruso’s rangy, vibrato-
less baritone—which often recalls the
elastic voice of Milton Nascimento, with
whom he has worked—provides an airy
vibe to ruminative, romantic entries of
which two, “Mi Canci6én” and “Milonga
Blues,” could rate at Latino radio, if not
noncommercial and jazz/AC outlets. Con-
tact: 718-531-1730.

CLASSICAL

% THE ENCHANTED ISLAND: MUSIC FOR A
RESTORATION “TEMPEST”

Musicians Of The Globe, Philip Pickett

PRODUCER: Martha de Francisco

Philips 456-505

“The Enchanted Island” is the latest in a
series of fascinating discs by Philip Pick-
ett and his Musicians Of The Globe that
aims to re-create the incidental music
written to accompany the plays of Shake-
speare and his contemporaries. Subtitled
“Music For A Restoration ‘Tempest,’ ”
this album features songs and instru-
mental pieces by Henry Purcell and
Matthew Locke that tie in to Restora-
tion-era revivals of Shakespeare’s magi-
cal work. Music by Italian expatriate
Giovanni Battista Draghi and Pelham
Humfrey is also featured, as are several
pieces by anonymous hands. The whole
set is marked not only by remarkable
scholarship but by spirited playing and
singing. Other fine issues in the series
include “Shakespeare’s Musick,” with
songs and dances by John Dowland,
William Byrd, and Thomas Morley,
among others.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (4 ): New releases, regardless of ehart potential, highly recommended because of their musical

merit.MUSIC TO MY EARS (J3): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available ir the U.S. are eligible. Send review copies to Paul Verna, Biliboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: lrv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gaspef); John Diliberto (new age).
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p SHAGGY FEATURING JANET Luv Me, Luv Me
(3:55)

PRODUCERS: Jimmy Jam, Terry Lewis

WRITER: not listed

PUBLISHER: not listed

Flyte Tyme 55523 (c/o Universal) (CD promo)

If you think you've been hearing a lot of
the fab “Armageddon” soundtrack, brace
yourself for a blinding spree of hits from
the Jam and Lewis-helmed album sup-
porting “How Stella Got Her Groove
Back.” The first of the project’s many sin-
gles is an imaginative, utterly delightful
reggae/hip-hop shuffler. Shaggy lets loose
one of his patented rapid-tongue raps,
while Miss Jackson purrs a chorus lifted
right outta the Rose Royce chestnut “Ooh
Boy.” You will not be able to sit still during
this one. The beat is a serious booty shak-
er, and the vocal chemistry between Shag-
gy and Janet is explosive. An outta-da-box
smasheroo if there ever was one.

» THE TONY RICH PROJECT Silly Man (3.42)
PRODUCER: Tony Rich

WRITER: T. Rich

PUBLISHERS: Dtna Oundsa/Hitco, BMI

LaFace 4308 (c/o Arista) (cassette single)

Rich gave hot-shot producer/artists like
Babyface a reason to sweat two years ago
with the Grammy-winning “Nobody Else,”
and now he's out to prove that hit was no
fluke. “Silly Man” previews the gorgeous
sophomore disc “Birdseye,” and it flutters
with soft, caressing rhythms and lyrics
that touch the heart without resorting to
gooey clichés. Everything about this sin-
gle is subtle, from the shuffle beat to
Rich's deeply soulful performance. It
would’ve been so easy (and even some-
what logical) for Rich to come on hard and
aggressive on the introductory single
from such a crucial project. The fact that
he’s trusting his creative vision so thor-
oughly speaks volumes. It also leaves you
wanting to hear more.

p BOYZ ll MEN Doin’ Just Fine a:14)
PRODUCERS: Shawn Stockman, Boyz It Men

WRITER: S. Stockman

PUBLISHER: not listed

REMIXERS: Cibola, Soul Solution

Motown 58753 (cassette single)

This is easily one of the better singles
Boyz I1 Men have offered in a long time.
It doesn't try to change the face of pop or
R&B music, nor does it try to cast the act
in a different light. It simply allows it to
do what it does best—harmonize with
matinee-idol charm over a lush ballad
arrangement. If you need a fresh twist on
a familiar sound, check out the rhythm
remixes of “Doin’ Just Fine.” Cibola
tweaks the track with a wriggling electro-
funk groove, while Soul Solution pumps an
accessible house beat. There’s also an
engaging Spanish-language version (in
both down- and uptempo incarnations). In
other words, there’s no excuse not to sup-
port this fine recording. There’s literally
something for everyone here.

p THE VERVE Sonnet (3.43)

PRODUCERS: Youth, the Verve

WRITER: R. Ashcroft

PUBLISHER: EMI Virgin, ASCAP

REMIXER: C. Potter

Virgin 13196 (cassette single)

There’s something accidentally commercial
about the Verve that makes it accessible to
the crossover pop market, the same way
there was something accidentally commer-
cial about the rewards reaped from the
royalties battle over “Bitter Sweet Sym-
phony” that led to its subsequent use in the
Super Bowl Nike ad and helped propel the
song into the top 20. Following the same,
seemingly inadvertent path in “Sonnet,”
the band manages to build its symphonic
sound in a subtly intense way that hovers

between repetition—which embraces pop
standards—and symphonic explosion,
which thumbs its nose at tired formulas.
Opening as a melodic ballad, the song slow-
ly layers its rich rhapsody of guitar riffs
and distortions—textured with celestial
wind-chime and liquid sound effects—and
methodically builds into controlled, climac-
tic fury. This song’s addictive quiet fervor
should help prop ajar the top 40 radio door
that whimsically blew open for “Bitter
Sweet Symphony.”

* PM. DAWN | Had No Right :16)

PRODUCERS: PM. Dawn

WRITERS: A. Cordes, C. Anderson

PUBLISHERS: MCA/Gee Street/Famous, ASCAP

Gee Street/V2 33534 (cassette single)

It has been far too long since this act has
shared its unique blend of soul/pop. On this
first peek into their new album, “Dearest
Christian . . .,” the lads reveal a matured
approach to melody construction. They still
wax warmly poetic about life’s daily strug-
gles, and they still delight in wrapping
their music in lush, almost orchestral
instrumentation. Will pop programmers
living on a steady diet of boy groups and
hip-hop have a taste for such a gourmet
musical treat? Justice prevailing, they will.
Regardless, sophisticated listeners craving
a superior ballad should not wait for radio
to tell them to embrace this gem. They
should simply seek it out themselves.

% BAHA MEN Double Lovin' (3:21)

PRODUCER: Steve Greenberg

WRITERS: Jackson, Buckins

PUBLISHER: not listed

Mercury 403 (cassette single}

This act has gone underappreciated by the
masses long enough. “Double Lovin’”
shows the Baha Men strutting like a cross
between the Jackson 5 and the Four Tops
—but with a jaunty funk beat that jeep-
savvy kids will dig. With an apparent pas-
sion for '70s-styled AM radio hits, produc-
er Steve Greenberg fills the arrangement
with a barrel of tasty sound effects, while
never distracting the listener from the
group's jovial vocals or the song’s sticky-
sweet hook. This is the kind of record that
summer radio needs to keep the energy
going. Programmers, take heed! And
everyone else should take advantage of
the chance to check out the Baha Men as
they open Hanson’s tour of the States.

% JENNIFER McCRAE Do Anything (3.40)
PRODUCERS: David Wolinsky, Rod Gammons
WRITERS: D. Wolinsky, R. Gammons

PUBLISHERS: G-2 Prime Direction/Rondor, ASCAP
Edel 38902 (cassette single)

In a sea of screaming hi-NRG wannabes,

McCrae’s sultry performance on this skit-
tling drum’n’bass ditty is truly like a
breath of fresh air. The confidence behind
her vocal is matched by a romantic,
instantly infectious tune that gives an
accessible tone to a club-rooted genre that
is still in a developmental commercial
stage. Although producers David Wolin-
sky and Rod Gammons should not have
had to pump the track up to a disco pace
in its remixes, it will certainly give lazy
crossover programmers what they need—
even though what they really need to do is
simply play the more adventurous and
memorable original version.

ZIERRA Careless Whisper (a:10)

PRODUCER: Diamond

WRITERS: G. Michaet, A. Ridgeley

PUBLISHERS: Morrison-Leahy/Chappeli & Co., ASCAP
D-Pocket 001 (CD single)

George Michael’s Wham!-era hit works
surprisingly well as an uptempo dance
track. Zierra is an exotic young woman
with a smoky alto voice that is well-suited
to the track’s flashy beats and flamenco
guitar flourishes. Producer Diamond wise-
ly doesn't go overboard in an effort to
transform the song into an anthem.
Rather, he keeps the keys minor and the
string effects dark and haunting. A solid
offering well worth investigating. Contact:
888-247-8657.

> AARON HALL All The Places (I Will Kiss You)
(no timing listed)

PRODUCER: Manuel Seal

WRITERS: A. Hall, M. Seal, N. Clemons

PUBLISHER: not listed

MCA 4218 (cassette single)

Ya gotta love a man who can pour on the
love talk with the finesse of Hall. On this
cut from his “Inside Of You” opus, he drips
with sweaty sensuality atop a smooth slow
funk groove—masterfully designed and
executed by producer/tunesmith Manuel
Seal. As the track builds to a grinding cli-
max, Hall unleashes a guttural growl that
is an excellent contrast to the slick croon-
ing that he's known for. There’s no question
about this single’s commercial future. Mid-
summer airwave saturation is imminent.

* PHYLLIS HYMAN Funny How Love Goes (a:38)
PRODUCERS: Kenneth Gamble, Dexter Wansel
WRITERS: K. Gamble, W.B. Sigler

PUBLISHERS: Gamble-Huff/HenrySuemae, BMI
Philadelphia International 90302 (CD single)
Shortly before her untimely death in 1995,
Hyman was working on a project that
included this wonderfully romantic R&B
ballad. It pairs her with Damon, an

intriguing male newcomer, who does a
respectable job of matching her subtext-
soaked performance. Unfortunately, the
somewhat-dated tone of the production
may keep trend-conscious programmers
from playing this lovely recording. It
shouldn’t stop loyalists from seeking it
out, though—particularly since the CD
pressing of this single also offers another
rarity: the jazz-kissed “Forever With
You.” Contact: 215-985-0900.

DANCE

LATIN SWING FEATURING LITTLE TIGER Aye
Party (The Party) (5.04)

PRODUCERS: Victor Sanchez, Ray Diaz

WRITERS: A. Cruz, V. Sanchez

PUBLISHERS: Overdose/More Music, BMI

REMIXERS: Victor Sanchez, Ray Diaz

Espresso 001 (c/o More Music) (12-inch single)

The first release on the globally respected
More Music subsidiary Espresso Records
is salsa-spiked house stomper. Producers
Victor Sanchez and Ray Diaz distinguish
their potent but mildly familiar composi-
tion by inviting Little Tiger to inject a
splash of reggae toasting. It's a festive
twist that will help “Aye Party” draw the
deserved interest of peak-hour program-
mers. Contact: 212-807-1927.

p AMY GRANT | Will Be Your Friend (a:00)
PRODUCER: Keith Thomas

WRITERS: M. Lewis, D. DeVillier, S. Hoesin
PUBLISHERS: Careers-BMG/Bubalas/On Board, BMI;
BMG Songs/Wannabite, ASCAP

A&M 00730 {cassette single}

The third single from Grant’s current col-
lection, “Behind The Eyes,” could put her
back on mainstream pop stations. It’'s a
lightly percussive ballad fueled by ear-
nest, ultimately heartwarming lyrics. The
chorus rises to a mild rock flourish that
lets Grant effectively flex the raspy under-
tow of her voice. AC radio domination is a
given. But, really, this is the kind of cozy
tune that younger audiences living on a
steady diet of Shania Twain’s “You're Still
The One” should also find irresistible. It’s
time for top 40 programmers to get off the
stick and start playing it.

% THE CORRS | Never Loved You Anyway (3:36)
PRODUCER: David Foster

WRITERS: The Corrs, C.B. Sager

PUBLISHERS: Songs of PolyGram/Beacon Communica-
tions/All About Me/Warner-Tamerlane, BMI
Lava/Atlantic 8614 (cassette single}

Merging traditional Celtic music with
pop/rock is tricky biz, but this act does so
with deceptive ease—with a big thanks to

JOEY NEGRO FEATURING TAKA BOOM
Can't Get High Without U (no timing listed)
PRODUCER: Dave Lee

WRITER: not listed

PUBLISHER: not fisted

REMIXERS: Eric Kupper, Constipated Monkeys, the
Trunkids

Subliminal 004 (12-inch single)

Already a smash on Z Records in the
U.K.,, this roof-raisin’ house anthem
pairs veteran club producer Negro
(aka Dave Lee) with acrobatic, star-
powered belter Boom (daughter of
Chaka Khan). Because of the track’s
pre-release import action, the state-
side Subliminal Records has wisely
commissioned a handful of fresh
remixes that will keep the record alive
throughout clubland. While there’s
something downright magical about
the original version that’s hard to
match, the rugged underground mus-
ings of the Constipated Monkeys (aka
rising studio honchos Jose Nunez and
Harry Romero) are not to be missed.
They break the track down to a raw,
almost primitive level, and yet they
manage to give Boom’s amazing vocal
a fair shake. With the right edit, the

NEW & NOTEWORTHY

main mix of this gem could easily
transform dancefloor filler into a
crossover radio winner. Contact: 201-
866-5340.

AMARI Callin’ (3:47)

PRODUCER: Rome

WRITERS: J. Jefferson, M. Bryant, Amari
PUBLISHERS: J-Rome/T-Boy/Emara, ASC